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"Our weekly marketing seminars keep 
our staff and client stations current with what 
advertisers will be doing in the near future." 

It takes a lot of great people to service great stations. 
Edward Petry & Company 



THE EASTMAN 
REPUTATION 
SAYS IT BEST... 
QUALITY SERVICE 
THAT MOVES 
MERCHANDISE 
Years of experience go into every EASTMAN 

selling plan. In any market, large or small, 

your EASTMAN is eager and qualified to 

make your Spot Radio advertising more pro-

ductive. 

The bold look of Eastman 
in the TOP 100 
In the Top 100 Markets, ROBERT E. EASTMAN 

is privileged to represent 60 key stations 

which offer highly effective advertising op-

portunities. 

Eastman service 
Speed, accuracy, thoroughness typify EAST-

MAN service in the nation's top markets. The 

scope of the EASTMAN list enables our sales-

men to be expert with more knowledge of 

Markets, Research and Radio. Therefore, 

they can serve your needs faster and better 

in more important cities. 

These are the EASTMAN offices 
in ten major advertising centers: 

NEW YORK CHICAGO 
(212) LT 1-0800 (312) Fl 6-7640 

PHILADELPHIA DETROIT 
(215) 735-0102 (313) WO 5-5457 

ST. LOUIS ATLANTA 
(314) 241-7040 (404) 892-2484 

DALLAS LOS ANGELES 
(214) RI 7-3148 (213) 933-8536 

SAN FRANCISCO BOSTON 
(415) YU 2-9760 (617) LI 2-1790 

TOP 100 MARKETS 
This list, published here for your convenience, makes allowance for changes 

in rank brought about by the early growth of strip markets as well as those 

market consolidations resulting from television. 

Radio Market definition and population estimates 

by EASTMAN Research Department. 

WMCA 
WMAQ 

WPEN 

WEZE 
KNBR 
WRC 
KQV 

W IXY/WDOK 

KTHT 

KOL 
WRIT 

KGB 
WFUN 

KFXM 

WTIX 
WIRE 
WHLO 
WSBA 

WDAE 
WCOL 
KOY 
WICE 

KBAT 

WING 
WKLO 

WTRX/WKNX 

WSGN 
WNAB 
WAVZ 
WTRY 

WNOR 
KXOL 

KTOK 

RANK/MARKET POPULATION 

1. New York  16,325,800 

2. Chicago   7,547,100 

3. Los Angeles   7,032,600 

4. Philadelphia   4,842,100 

5. Detroit   4,183,800 

6. Boston   3,236,400 

7. San Francisco   3,079,600 

8. Washington, D. C.   2,632,400 

9. Pittsburgh   2,388,400 

10. St. Louis   2,351,300 

11. Cleveland   2,077,600 

12. Baltimore   2,047,600 

13. Houston   1,778,200 

14. Minneapolis-St. Paul  1,696,000 

15. Seattle/Everett/Tacoma 1,604,500 

16. Milwaukee   1,428,900 

17. Dallas   1,428,700 

18. Cincinnati   1,394,000 

19. Buffalo   1,343,200 

20. Atlanta   1,293,600 

21. Kansas City   1,276,700 

22. San Diego 1,272,700 

23. Miami   1,153,400 

24. Denver   1,124,700 

25. San Bernardino-
Riverside-Ontario 1,095,500 

26. New Orleans   1,060,200 

27. Indianapolis   1,054,000 

28. Akron-Canton   1,030,100 

29. York-Harrisburg-
Lancaster   1,011,500 

30. Portland, Ore.-Wash  951,800 

31. San Jose   938,000 

32. Tampa-St. Petersburg 925,800 

33. Columbus, Ohio   886,200 

34. Phoenix   881,900 

35. Providence-Pawtucket-

Warwick   863,300 

36. San Antonio   851,200 

37. Rochester   840,300 

38. Dayton   819,600 

39. Louisville, Ky.-Ind.   810,800 

40. Flint-Saginaw-Bay City 808,200 

41. Memphis   800,200 

42. Sacramento   799,600 

43. Hartford   798,300 

44. Birmingham, Ala  772,000 

45. Bridgeport   796,600 

46. New Haven   750,700 

47. Albany-Schenectady. 
Troy   730,000 

48. Norfolk-Portsmouth   698,300 

49. Fort Worth   679,700 

50. Toledo   674,500 

51. Syracuse   646,100 

52. Oklahoma City  635,700 

53. Honolulu   612,800 

54. Worcester   605,700 

VITOB 

WSPR 

WHOT 

WKDA 

WCAW 

WARM 
KNAK 

KRMG 

WABB 
KLEO 
KYNO 

WHO° 
KRIO 

WKIX 
WAYS 
WTLB 
WWVA 

KMBY 

WIRL 

WQUA 

KAM' 

WJIM 

KIOA 

KQE0 
WTMA 

RANK/MARKET POPULATION 

55. Winston-Salem-Greensboro-

High Point   601,200 

56. Richmond-Petersburg-
Hopewell   580,100 

57. Springfield-Chicopee-
Holyoke   565,400 

58. New Brunswick-Perth-
Amboy, N. J.   551,300 

59. Youngstown-Warren   547,600 

60. Nashville  543,800 

61. Charleston-Ashland   543,100 

62. Wilkes Barre-Scranton   541,000 

63. Salt Lake City   539,700 

64. Omaha   529,300 

65. Grand Rapids   514,800 

66. Jacksonville   514,300 

67. Easton  513,300 

68. Tulsa   501,100 

69. Wilmington 491,300 

70. Ft. Lauderdale-
Hollywood   456,700 

71. Mobile  435,400 

72. Wichita  423,200 

73. Fresno  418,200 

74. Knoxville 410,700 

75. Orlando   404,000 

76. Brownsville-McAllen-
Harlingen-Weslaco 384,900 

77. El Paso   382,200 

78. Raleigh-Durham   381,900 

79. Charlotte   381,000 

80. Utica-Rome   373,900 

81. Wheeling-Steubenville 362,700 

82. Beaumont-Port Arthur 354,600 

83. Salinas-Monterey-
Santa Cruz   348,600 

84. Little Rock   345,300 

85. Peoria   343,000 

86. Davenport-Rock Island-
Moline   340,500 

87. Tucson   338,400 

88. Bakersfield   335,900 

89. Lansing   334,200 

90. Shreveport   325,600 

91. Chattanooga   323,000 

92. Des Moines-Ames   322,200 

93. Albuquerque   319,700 

94. Charleston, S. C.   316,600 

95. Columbia, S. C.   313,600 

96. Corpus Christi   310,200 

97. Binghamton-Endicott . 308,400 

98. Spokane   302,000 

99. Trenton   301,700 

100. Reading, Pa.   292,100 

representing major radio stations robert e. eastman & co., 



Three -Year Media - Buying Calendar 

1968 
SMTWTFS 

1 2 3 4 5 6 
7 8 9 10 11 12 13 

JAN. 14 15 16 17 18 19 20 
21 22 23 24 25 26 27 
28 29 30 31 1 2 3 
4 5 6 7 8 9 10 

11 12 13 14 15 16 17 
FEB. 18 19 20 21 22 23 24 

25 26 27 28 29 1 ", 
3 4 5 6 7 8 9 
10 11 12 13 14 15 16 

MAR. 17 18 19 20 21 22 23 
24 25 26 27 28 29 30 
31 1 2 3 4 5 6 
7 8 9 10 11 12 13 
14 15 16 17 18 19 20 

APR. 21 22 23 24 25 26 27 
28 29 30 1 2 3 4 
5 6 7 8 9 10 11 
12 13 14 15 16 17 18 

MAY 19 20 21 22 23 24 25 
26 27 28 29 30 31 1 
2 3 4 5 6 7 8 
9 10 11 12 13 14 15 
16 17 18 19 20 21 22 

JUNE 23 24 25 26 27 28 29 
30 1 2 3 4 5 6 
7 8 9 10 11 12 13 
14 15 16 17 18 19 20 

JULY 21 22 23 24 25 26 27 
28 29 30 31 1 2 3 
4 5 6 7 8 9 10 

11 12 13 14 15 16 17 
AUG. 18 19 20 21 22 23 24 

25 26 27 28 29 30 31 
1 2 3 4 5 6 7 
8 9 10 11 12 13 14 
15 16 17 18 19 20 21 

SEPT. 22 23 24 25 26 27 28 
29 30 1 2 3 4 5 
6 7 8 9 10 11 12 

13 14 15 16 17 18 19 
OCT. 20 21 22 23 24 25 26 

27 28 29 30 31 1 2 
3 4 5 6 7 8 9 
10 11 12 13 14 15 16 
17 18 19 20 21 22 23 

NOV. 24 25 26 27 28 29 30 
1 2 3 4 5 6 7 
8 9 10 11 12 13 14 
15 16 17 18 19 20 21 

DEC. 22 23 24 25 26 27 28 
29 30 31 

SMTWTFS 

GUIDE 
NO'S. 

2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
41 
42 
43 
44 
45 
46 
47 
48 
49 
50 
51 
52 
53 

GUIDE 
NO'S. 

1969 
SMTWTFS 

1 2 3 4 
5 6 7 8 9 10 11 
12 13 14 15 16 17 18 
19 20 21 22 23 24 25 
26 27 28 29 30 31 1 
2 3 4 5 6 7 8 
9 10 11 12 13 14 15 
16 17 18 19 20 21 22 
23 24 25 26 27 28 1 
2 3 4 5 6 7 8 
9 10 11 12 13 14 15 
16 17 18 19 20 21 22 
23 24 25 26 27 28 29 
30 31 1 2 3 4 5 
6 7 8 9 10 11 12 
13 14 15 16 17 18 19 
20 21 22 23 24 25 26 
27 28 29 30 1 2 3 
4 5 6 7 8 9 10 

11 12 13 14 15 16 17 
18 19 20 21 22 23 24 
25 26 27 28 29 30 31 
1 2 3 4 5 6 7 
8 9 10 11 12 13 14 
15 16 17 18 19 20 21 
22 23 24 25 26 27 28 
29 30 1 2 3 4 5 
6 7 8 9 10 11 12 
13 14 15 16 17 18 19 
20 21 22 23 24 25 26 
27 28 29 30 31 1 2 
3 4 5 6 7 8 9 
10 11 12 13 14 15 16 
17 18 19 20 21 22 23 
24 25 26 27 28 29 30 
31 1 2 3 4 5 6 
7 8 9 10 11 12 13 
14 15 16 17 18 19 20 
21 22 23 24 25 26 27 
28 29 30 1 2 3 4 
5 6 7 8 9 10 11 
12 13 14 15 16 17 18 
19 20 21 22 23 24 25 
26 27 28 29 30 31 1 
2 3 4 5 6 7 8 
9 10 11 12 13 14 15 
16 17 18 19 20 21 22 
23 24 25 26 27 28 29 
30 1 2 3 4 5 6 
7 8 9 10 11 12 13 
14 15 16 17 18 19 20 
21 22 23 24 25 26 27 
28 29 30 31 

SMTWT F S 

GUIDE 
NO'S. 

1 
2 
3 

6 
7 
8 
9 
10 
11 
12 
13 
14 

20 
211 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 

3414 

35 ' 
36 

50 
51 
52 
53 

GUIDE 
NO'S. 

1970 
SMTWTFS 

1 2 3 
4 5 6 7 8 9 10 

11 12 13 14 15 16 17 
18 19 20 21 22 23 24 
25 26 27 28 29 30 31 
1 2 3 4 5 6 7 
8 9 10 11 12 13 14 
15 16 17 18 19 20 21 
22 23 24 25 26 27 28 
1 2 3 4 5 6 7 
8 9 10 11 12 13 14 
15 16 17 18 19 20 21 
22 23 24 25 26 27 28 
29 30 31 1 2 3 4 
5 6 7 8 9 10 11 
12 13 14 15 16 17 18 
19 20 21 22 23 24 25 
26 27 28 29 30 1 2 
3 4 5 6 7 8 9 
10 11 12 13 14 15 16 
17 18 19 20 21 22 23 
24 25 26 27 28 29 30 
31 1 2 3 4 5 6 
7 8 9 10 11 12 13 
14 15 16 17 18 19 20 
21 22 23 24 25 26 27 
28 29 30 1 2 3 4 
5 6 7 8 9 10 11 
12 13 14 15 16 17 18 
19 20 21 22 23 24 25 
26 27 28 29 30 31 1 
2 3 4 5 6 7 8 
9 10 11 12 13 14 15 
16 17 18 19 20 21 22 
23 24 25 26 27 28 29 
30 31 1 2 3 4 5 
6 7 8 9 10 11 12 
13 14 15 16 17 18 19 
20 21 22 23 24 25 26 
27 28 29 30 1 2 3 
4 5 6 7 8 9 10 

11 12 13 14 15 16 17 
18 19 20 21 22 23 24 
25 26 27 28 29 30 31 
1 2 3 4 5 6 7 
8 9 10 11 12 13 14 
15 16 17 18 19 20 21 
22 23 24 25 26 27 28 
29 30 1 2 3 4 5 
6 7 8 9 10 11 12 
13 14 15 16 17 18 19 
20 21 22 23 24 25 26 
27 28 29 30 31 

SMTW T F S 

Attention: 
DETROIT BUYERS 

Whether You're Using 
the NEGRO PULSE or 
General Market 
Ratings... 

You Can't Cover 
DETROITIAND 
Unless You Use 
Radio Station 

«NB 
National Reps: 

DORE & ALLEN, INC.' 

PULSE, 
DETROIT CITY, 
OCT.- DEC., 1967 

Mon.-Fri. Household Shares 
6 AM- 10 AM- 3 PM-
10 AM 3 PM 7 PM 

Station A 12 10 22 

Station B 5 8 6 

WCHB 21 20 15 
Station C 3 6 6 

Station D 4 6 3 

Station E 15 8 8 

Station F 17 10 10 

Stcrtion G 6 5 8 

Station H 7 9 4 

Station I 4 3 5 

See our complete story in 
the Detroit listing section 
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STATION'S PROGRAMMING DESCRIPTION 

Explanation of Radio Station Programming 
Statement Program   9 

Criteria governing acceptance of the pro-
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Music Glossary   11 
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Radio Stations Regularly Scheduling 

Farm Programs  15 
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Radio Stations Regularly Scheduling 
Foreign Language Programs  20 

Alphabetical listings by state, city and call 
letters of radio stations who report the total 
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Radio Stations Regularly Scheduling 
Negro Programs  22 

Alphabetical listings by state, city and call 
letters of radio stations who report the total 
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uled Negro programs. 

Promotional Dates   24 
Analysis of Listings in Spot Radio Rates 

and Data  25 
A current description of the SRDS listing 
organization of data supplied by the station. 
Numbered titled segments and various sub-
jects found within each listing in Spot Radio 
Rates and Data are identified. These titled 
segments and sub-categories form the basis 
of the SRDS uniform listing format to insure 
the same data appears in each listing in the 
same sequence. 

Coded Contract Regulations   26 
Standard regulations which are keyed as 
numbered paragraphs referring to code num-
bers in Paragraph 5 of individual radio sta-
tion listings. 

Explanation of Radio Media Identification Code. 28 
Detailed retrieval description of the 11-digit 
media identification code. Media identifica-
tion code appears in each radio listing. 

2 Spot Radio Stations September I, 1969 



description of contents continued 

MARKET DATA SUMMARY SECTION 

Explanation of SRDS Consumer Market Data 31 
Definitions, sources, estimating procedures. 

U. S. Map of Census Divisions   33 
U. S. Map showing the nine census divisions, 
siate capitals, and key cities. 

Consumer Market Data Summary for U. S.  34 
Totals of the 17 market data categories by 
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Total Retail Sales per Household, Food 
Store Sales, Drug Store Sales, General Mer-
chandise Store Sales, Apparel Store Sales, 
Home Furnishing Store Sales, Automotive 
Store Sales, Service Station Sales, Passenger 
Car Registrations 

Market Data Ranking Tables  
Fourteen separate tables ranking all U. S. 
metros by the above market data categories. 

Radio Stations in Metro Statistical Areas   
Stations and their cities of license are 
grouped alphabetically by call letters under 
their respective metro areas. 

FARM DATA SUMMARY 

Explanation of SRDS Consumer Market 
Farm Data  

Definitions, sources, estimating procedures. 
Farm Data Summary, U. S., Divisional and 

State Totals  
Farm Population, Farm Households, Gross 
Farm Income, Gross Farm Income per Farm, 
Total Farms, Farms Producing Sales over 
$2,500, Land Harvested, Total Farm Tractors 

Farm Income by Commodities and 
Commodity Groups  

Farm Livestock, Cattle-Calves, Hog, Farm 
Dairy, Farm Poultry, Farm Chicken, Farm 
Crops, Farm Wheat, Farm Corn, Farm Hay, 
Farm Cotton, Farm Soybean 

U. S. Farm Map  
U. S. Map showing the number of leading 
400 farm counties in each state for farm 
population and gross farm income. 

Farm Ranking Tables-400 leading 
farm counties   61 

Farm Population, Gross Farm Income, Num-
ber of Farms 

NEGRO POPULATION DATA 

Negro Population Data   64 
Estimates for all U. S. metros plus county 
estimates for nine southern states. (Also see 
State Sections for individual market data.) 

Leading 100 Metro Areas Ranked by 
Negro Population   65 

SPANISH POPULATION DATA 

Spanish Population Data  66 
Estimate of Spanish speaking people as of 
July I, 1969 for five southwestern states plus 
selected counties in New York, Florida and 
Louisiana. 

RADIO STATIONS LISTINGS 

Regional and State Networks and 
36 Groups Index   69 

Listing locations for all regional and state 
networks are contained on this page. 

Regional Radio Network and Groups  70 

State Sections   75 
States listed alphabetically, including Puerto 
Rico, followed by U. S. possessions. Each 
state section contains the following infor-
mation: 
Market/Media Map. 
State, County, Metro Area and City tabula-
tions for Market Data totals. 
Negro Population Data, for Metros and se-
lected counties in Southern States. 
State Networks and Groups—listings appear 

41 at the beginning of each state in alphabetical 
title sequence. 
Radio Stations—Rates and Data listings ar-

55 ranged alphabetically by state, city, and call 
letters. (See also Analysis of Listings, p. 25.) 

Guam, Virgin Islands  973 
Radio Stations—Rates and Data listings ar-
ranged alphabetically by city and call 
letters. 

58 International Radio in U. S. A.  973 

Call Letter Index, AM Radio Stations   975 
In alphabetical call letter sequence. 

Call Letter Index, FM Radio Stations   980 
In alphabetical call letter sequence. 

FM—Sold and Programmed Separately   983 

FM—Sold and Programmed in Conjunction 
with AM   985 

Rates and Data for advertising in SRDS' 
Radio catalog   986 

Index to Service Ads   988 

60 Change Bulletin  Center Break 
Yellow pages contain listings and changes 
received too late for inclusion in listing pages. 

58 

59 

Membership insignia appearing with listings: 

• —National Association of Broadcasters, 1771 N St., N. W., 
Washington, D. C. 20036. Phone 202-293-3500. 

National Association of FM Broadcasters, The Jensen 
Bldg., 665 Fifth Ave., New York, N. Y. 10022. Phone 
212-LT 1-2980. 

—Radio Advertising Bureau, Inc., 555 Madison Ave., New 
York, N. Y. 10022. Phone 212-688-4020. 

CE21 FWD 

CICICI 
S R A—Station Representatives Association, 230 Park Ave., New York, 

N. Y. 10017. Phone 212-689-6084. 
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Radio Station Representatives (including National Sales Offices of Group Ownership) 

AAA REPRESENTATIVES 
Media Code 4 000 0025 3.00 
Rockaway Park, N. Y. 11694-131 B 
119th St. 
Henry Cohen 
Phone 212-253-4875 

Hollywood 90028-11m. 304, Taft 
Bldg., Hollywood & Vine 
Harlan G. Oakes 
Phone 213-464-7395 

Chicago 60645-3322 W. Peterson Ave. 
Hooper Jones 
Phone 312-478-5544 

Atlanta 30309-Box 7201, 131 8th St. 
W. O. Jones 
Phone 404-875-8051 

San Francisco 94111-700 Montgomery St. 
Ward Glenn 
Dave Sandeberg 
Phone 415-397-0535 

Dallas 75202-1407 Main 
Jack Riley 
Phone 214-748-2172 

ABELS, PAUL "RED" 
Media Code 4 000 0075 8.00 
Lincoln, Nebraska 68501-Box 391 
Phone 402-432-6606 
Omaha-402-345-4339 

ADVERTISING REPRESENTATIVES 
I NC. 
Media Code 4 000 0050 1.00 
Miami 33149-515 Allendale Rd. 
Larry Van Polen 
Phone 305-361-2122 

ADVERTISING SALES CO. 
Media Code 4 000 01004.00 
Amarillo 79101-822 W. 8th St. 

Bill McLaughlin 
Phone 806-373-2843 

ADVERTISING SALES WEST 
Media Code 4 000 0150 9.00 
San Francisco 94105-681 Market St. 
Al Dougherty, Bill Holmberg 
Phone 415-392-6531 

Los Angeles 90005-4007 W. 6th St. 
Steve Courtney, Bettie Holden 
Phone 213-384-1651 

New York 10022-527 Madison Ave. 
Rich Greener, Mike Sears 
Phone 212-421-6260 

Chicago 60601-35 E. Wacker Dr. 
Andrew S. liken 
Phone 312-372-1898 

ALASKA RADIO-TV SALES 
Media Code 4 000 0200 2.00 
Seattle 98101-516 Securities Bldg., 3rd 
& Stewart 
Phone 205-624-6333 

ALL-CANADA RADIO-TELEVISION 
LTD. 
Media Code 4 000 0225 9.00 
New York 10020-10 Rockefeller Plaza 
Nell Henderson 
Phone 212-246-1425 

Chicago 60601-333 N. Michigan Ave. 
Ken Schaefer. Randolph Belli 
Phone 312-372-2528 

Atlanta 30309-1371 Peachtree St. 
Robert M. Baird 
Phone 404-892-8850 

Dallas 75201-1407 Main St. 
James Hughes 
Phone 214-747-3723 

Hollywood 90028-6922 Hollywood Blvd. 
Hugh Wallace 
Phone 213-462-8641 

San Francisco-Contact Hollywood office. 

ALLER & ASSOCIATES, INC. 
Media Code 4 000 0237 4.00 
Everett, Washington 98201-Box 2255 
Phono 206-355-1500 

ARECIBO ADVERTISING AGENCY 
(formerly Raul Santiago) 

Media Code 4 000 0242 4.00 
Arecibo, P. R. 00612-Box 1652 
Carmelo Santiago 
Phone 878-1458 

44IRADICI BALES 
NAB 
Media Code 4 000 0250 7.00 
New York-10017-380 Madison Ave. 
H. Peter Lasker, Ralph F. Glazer, 
Phil McDonald, Thomas It. Nanan 
Phone 212-697-4747 

Atlanta 30309-1800 Peachtree Rd., N.W. 
Ed G. Lane 
Phone 404-355-0472. 

Chicago 60611-50D N. Michigan Ave. 
Bernie Kvale 
Phone 312-644-1400 

Detroit/Cleveland 48202-Suite 526 
New Center Bldg. 
Dave Greacen 
Phone 313-875-7200 

St. Louis 63101 
Bernie Kvale 
Phone Enterprise 8887 

Dallas 75201-1401 Main St. 
Charles Estlick 
Phone 214-748-5318 

Los Angeles 90005-3921 Wilshire Blvd. 
Suite 614 
John Bradley 
Phone 213-380-9500 
TWX 910-321-2897 

San Francisco 94111-645 Battery St. 
Robert Burke 
Phone 415-434-2190 

AVERY-KNODEL, INC. 
SRA NAB RAB 
Media Code 4 000 0300 0.00 
New York 10022-555 Madison Ave. 

J. W. Knodel 
Ernest L. Metcalf 
Phone 212-421-5600 

Chicago 60601-2206 Prudential Plaza 
Roger 11. O'Sullivan 
Phone 312-467-6111 

San Francisco 94104-114 Sansome St. 
William E. Moore 
Phone 415-981-2345 

Los Angeles 90005-633 S. Shatto Pl. 
Clark N. Barnes 
Phone 213-385-6394 

Atlanta 30309-1252 W. Peachtree Si.. 
N.W. 

Charles C. Coleman 
Phone 404-872-3871 

Dallas 75201-Suite 2303, Fidelity 
Union Tower Bldg. 

Wallis S. Ivy. Jr. 
Phone 214-747-7761 

Detroit 48226-2226 Guardian Bldg. 
Denman F. Jacobson 
Phone 313-961-9607 

St. Louis 63101-915 Olive St. 
Fred W. Johnson 
Phone 314-241-5051 

Toll Free Exchange: 
Minneapolis-St. Paul-Zenith 2870 
Philadelphia-Enterprise 6242 

JAMES S. AYERS 

o 
Media Code 4 000 0350 5.00 
Atlanta 30308-Suite 1212, 615 Peachtree 
Street, N.C. 
James S. Ayers 
Ruth W. Webb 
Phone 404-873-2502 

Charlotte 28202-703 Baugh Bldg. 
Guy Vaughan. Jr. 
Winton C. Coughenour 
Phone 704-375-6146 

COMPANY, INC. 

BAR-CONE ASSOCIATES 
Media Code 4 000 0400 8.00 
Smithfield, N. C. 27577-Bor 238. 
Buffalo Rd. 

Ellis Baebour 
Phone 934-2434 

Q inorl aassell & e.., enc. 
R A NAB 

Media Code 4 000 0450 3.00 
New York 10017-551 5th Ave. 
Mort Bassett, Paul B. O'Brien. 
Charles Spencer 
Phone 212-682-6960 

Chicago 60606-20 N. Wacker Dr. 
Robert J. Walton 
Earl Gallagher 
Phono 312-236-2845 

Detroit 48231-Sheraton-Cadillao Hotel, 
Penthouse 
Jack Sitie 
Phone 313-961-3353 

Boston-224 Clarendon Street 
Harold H. Segal 
Phone 617-536-4850 

San Francisco-700 Montgomery St. 
Ward Glenn 
Phone 415-397-0535. 

Hollywood 90028-1680 N. Vine St. 
Harlan Oakes, Art Crawford 
Phone 213-464-7398 

C.K.BEAVER Se ASSOCIATES 

BEAVER. C. K., & ASSOCIATES, INC. 
Media Code 4 000 0500 5.00 
Memphis 38104-2158 Union Ave. Bldg. 

C. Ir. Beaver 
Phone 901-272-7503 

Atlanta 30309-1776 Peachtree Rd., N.W. 
David Carpenter 
Phone 404-876-3673 

Dallas 75201-1032 Fidelity Union Lite 
Bldg. 

Mario Messina 
Phone 214-747-0135 

Charles Bernard 
Company, Inc. 

BERNARD, CHARLES, CO., INC. 
Media Code 4 000 0600 3.00 
New York 10019-730 Fifth Ave. 

Charles Bernard 
Phone 212-246-7242 

Chicago 60611-5 E. Erie St. 
Suite 208 
Tom Hayes 
Phone: 312-664-7400 

Detroit 48226-424 Book Bldg. 
Max Goldfarb 
Phone 313-961-9704 

San Francisco 94111-700 Montgomery 
St. 
David Sandeberg, Ward Glenn 
Phone 415-397-0535 

Hollywood 90028-1680 N. Vine St. 
Harlan Oakes 
Hugh Wallace 
Phone 213-464-7395 

BEST, VAL A.. COMPANY 
Media Code 4 000 0650 8.00 
Detroit-22421 Garfield 
St. Clair Shores, Michigan 

BIDDICK COMPANY 
Media Code 4 000 0700 1.00 
Northridge 91324-18127 Roscoe Blvd. 
No. 6, Guy Biddick, Glenn Biddick 
Phone 213-349-9526 

BLAIR e  RADIO 

SRA NAB RA 8 
Media Code 4 000 0750 6,00 
e.ew lore 10952-117 5th Ave. 
Thomas C. Harrison, Edward Whitley. 
itichard W. Driscoll 
Tucker Scott, Robert A. Dwyer 
Puerto 212-752-041.10 

Chicago 60011-645 N. Michigan Ave. 
Stuart W. Cochran 
Phone 312-787-2300 

Atlanta 30308-600 W. Peachtree St., 
N. W. 

William T. White 
Phone 404-872-1145 

Boston 02116--535 Boyleston St. 
Michael Dorn 
Phone 617-536-6230 

Dallas 752u1--3028 Southland Center 
Bing. 
Prank J. Carter 
l'hunu 214-741-4228 

Detroit 48202-2990 W. Grand Blvd. 
Peter it. Allen 
Phone 313-871-3060 

Philaueiptua 10105-258 Suourban 
Station Bldg., 1617 John Kennedy Blvd. 
John L. Welford 
Phone 215-588-0290 

St. Louis 63101-1015 Locust St. 
Raymond J. Muer 
Phone 314-421-5262 

Los Angeles 90036-5670 Wilshire Blvd. 
011ie Ward 
Phone 213-936-5171 

San Francisco 94108-050 California St. 
William W. Dwyer. 
Phone 415-434-3272 

BOLLES, GENE. COMPANY 
Media Code 4 000 0800 9.00 
New York-663 Filth Ave. 
Phone 212-675-5058 

Chicago 60645-3322 W. Faenan Ave. 
Phone 312-478-5544, 5545 

Beverly Hills-111 N. La Cienega Blvd. 
Phone 213-652-1313 

San Francisco 94105-690 Market St. 
Dave Sant:burg 
Phone 415-397-0536 

BOLLING COMPANY, INC., THE 
Media Code 4 000 0850 4.00 
New York 10017-230 Park Aye. 
George W. Bolling. 
Phone 212-679-8686 

Chicago 60611-211 E. Chicago Ave. 
Phone 312-943-2040 

Kansas City 64105-1013 Baltimore Bldg. 
Suite 502 
Eugene P. Gray 
Phone 913-471-5502 

Los Angeles 90028-1680 North Vine Si. 
Norman Noyes 
Phone 213-462-6471 

St. Louis 63101-915 Olive St.., 1005 
Syndicate Trust Bldg. 
Eugene F. Gray 
Phone 314-231-9151 

San Francium 94104-235 Montgomery 
St. 
David Sandeberg 
Phone 415-421-6740. 

Denver 80204-1150 Delaware St. 
John L. hicGuire 
Phone 303-825-7585 

BREEN & WARD 
Media Code 4 000 1000 3.00 
New York-400 Madison Aye. 
Phone 212-751-5075 

Atlanta 30305-345 E. Wesley Rd., N. H. 
Joseph Murphy 
Phone 404-233-2887 

Portland 97205-fferminal Sales Bldg. 
Cuenton H. Cor 
Phone 503-228-5191 

BROADCAST ASSOCIATES 
Media Code 4 000 1050 0.00 
Chicago 60602-30 N. La Salle St. 
A. J. Polley 
Phone 312-784-4089 

BROADCAST COMMUNICATIONS 
GROUP. INC. 

(See Aves Radio Television Sales Int..) 

BROADCAST SERVICES, INC. 
Media Code 4 000 11508.00 
El Paso 79902-Suite 120, 4141 Pinnacle 
St., Los Arms Bldg. 
Phone 915-532-6978 

mn_Jr.act-u 

BUNCHEZ. GERT AND ASSOCIATES 
Media Code 4 000 1165 6.00 
St. Louis 63105-7730 Carondelet 
Gertrude Banchez 
Phone 314-862-5250 

New York 10022-663 Fifth Ave. 
Phone 212-752-7510 

Detroit 48226-506 Park Ave. Bldg. 
Tom Corlett 
Phone 313-961-3822 

San Francisco 94105-681 Market St. 
Carl Niglsen 
Phono 415-981-1833 

Los Angeles 90036-5670 Wilshire Blvd. 
J. Andy Potter 
Phone 213-931-1296 

BURN-SMITH COMPANY. INCp. 
Media Code 4 000 1250 6.00 
Chicago 60601-360 N. Michigan Ave. 
John Toothill 
Phone 312-236-4437 

New York 10036-19 W. 44th St. 
Stan Bailey 
Phone 212-692-3124 

San Francisco 94111-700 Montgomery 
St. 
David Sandeberg 
Phone 415-397-0535, 392-1507 

Hollywood 90028-406 Taft Building, 
Hollywood & Vine 
Harlan Oakes 
Phone 213-464-7395 

BURROW. CHARLES L.. COMPANY 
Media Code 4 000 1300 9.00 
Portland 97205, Ore.-314 Alderway Bldg. 
Phone 503-223-6690 

Seattle, Wash. 
Zenith 8904 

BUSBY. FINCH AND WOODS, 
INC. 
Media Code 4 000 1350 4.00 
Atlanta 30309-1365 Peachtree St., 
N.E. Suite 410 
E. Lanier Finch 
Phone 404-892-2901 

Dallas 75201-211 N. Ervay St. 
Suite 414 

Ralph Widman 
Phone 214-742-3781 

BJOHN C,BUTLER 
84 COMPANY„ INC. 

Media Code 4 000 1375 1.00 
New York 10022-477 Madison Ave. 

John C. Butler, Don Garvey 
Phone 212-758-4545 

Chicago 60611-612 N. Michigan Ave. 
Don Bonesteel 
Phone 312-337-6868 

Detroit 48226-814 Penobscot Bldg. 
Edward Christian 
Phone 313-961-3555 

Los Angeles 90036-5455 Wilshire Blvd. 
Bill Boltz, Rick Radziak 
Phone 213-938-2923, 24 

San Francisco 94104-105 Montgomery 
St. 

Miles Staples 
Phone 415-391-7415 

Atlanta 30309-131 Eighth St. 
Bill Jones 
Phone 404-874-1916 

Dallas 75201-3200 Southland Center 
Tom Hickman 
Phone 214-742-4297 

CAM-CO BROADCAST MEDIA SALES 
Media Code 4 000 1400 7.00 
Seattle 98101-1823 Terry 
Cam Wilson 
Phone 206-624-8886 

Portland, Ore. 
Commerce 9430 

CAMPUS MEDIA, INC. 
Media Code 4 000 1425 4.00 
New York 10030-165 W. 46th St. 
Phone 212-245-0950. 

CANADIAN STANDARD 
BROADCAST SALES. INC. 
Media Code 4 000 1450 2.00 
New York 10021-654 Madison Ave. 
Thomas F. Malone 
Phone 212-838-5774 

Chicago 60601-Prudential Plaza 
Ernest E. Berger 
Phone 312-642-6190 

Atlanta 30309-1800 Peachtree Center 
Bldg., 230 Peachtree St., N. W. 

Richard S. Crane 
Phone 404-688-3875 

St. Louis 63101-1015 Locust Street 
Bruce W. Schneider 
Phone 314-621-1424 

Dallas 75201-501 Tower Petroleum 
Bldg. 

Clyde B. Melville 
Phone 214-748-5239 

Detroit 48226-2213 Detrott Bank & 
Trust Bldg. 

F. A. "Mike" Wurster 
Phone 313-963-6920 

Los Angeles 90025-6290 Sunset Blvd. 
William L. Wallace, George Gilbreath 
Phone 213-462-2289 

San Francisco 94111-500 Sansome St. 
David R. Murphy 
Phone 415-986-5366 

Seattle 98101-Tower Bldg. 
Hugh M. Feltis 
Phone 206-623-1868 

Portland 97204-913 Oregon Bank Bldg. 
Albert R. McLaughlin 
Phone 503-227-5754 

CANNON. HARRY L. ASSOCIATES 
Media Code 4 000 1500 4.00 
Atlanta 30303-914 William Oliver 
Bldg. 
Phone 404-524-0454 

Beverly Hills-111 N. Cionage Blvd. 
Phone 213-655-8326 

Chicago 60645-3322 W. Peterson Ave 
Phono 312-478-5544 

Detroit 48226-Park Ave. Bldg. 
Phone 313-961-3822 

Dallas 75201-501 Tower Petroleum Bldg. 
Phone 214-748-5239 

New York 10017-101 Park Ave. 
Phone 212-532-3783 

San Francisco 94105-681 Market Street 
Phone 415-392-6531 

CAPITOL STATIONS 
Media Code 4 000 1550 9.00 
Atlanta-110 Edgewood Ave. 

Stan Raymond 
Phone 404-688-3773 

CARIBBEAN NETWORKS. INC. 
Media Code 4 000 1600 2.00 
Englewood, N. J. 07631-14 N. Dean St. 

A. M. Martinez, Henry Franklin 
Phones 201-567-6117, 201-567-6242 

DAVID CARPENTER 
COMPANY 

SRA 
Media Code 4 000 1650 7.00 
Atlanta 30309-1774 Peachtree Rd.. N.W. 
D. W. Carpenter, Mary Ellyn Yates, 
David Carpenter, M. K. Sanders 
Phone 404-876-3673 

Memphis. Tenn. 38104-2158 Union Ave. 
Bldg. 

Cecil Beaver, Marilyn Watson 
Phone 001-272-7503 

Dallas 75201-1505 Elm St. 
Lee Bell 
Phone 214-742-5101 

Hollywood 90028-1680 N. Vine St. 
Harlan Oakes, Art Crawford 
Phone 213-464-7395 

CAVITT, DON 
Media Code 4 000 1700 0.00 
Minneapolis 55423-6404 Washburn 
Ave., S. Phone 612-866-7660, 

CBS/FM NATIONAL SALES 
Media Code 4 000 1750 5.00 
New York 10019-51 W. 52nd St. 
Tames It. McQuade, William R. Codus 
Bob Cole 
Phone 212-765-4321. 

Chicago 60611-630 N. McClurg Ct. 
James Brown 
Phone 312-944-6000 

CBS RADIO 
SPOT SALES 

NAB RAS 
Media Code 4 000 1800 8.00 
New York 10019-51 W. 52nd St. 
W. Russell Barry, Charles H. Warner, 
Edward G. O'Berst, 
Phone 212-765-4321 

Chicago 60611-630 N. McClurg Court 
Thomas F. Cosgrove 
Phone 312-944-6000 

Philadelphia 19131-City & Monument 
Ave. 
Raymond A. Mineo 
Phone 215-839-7000 

Atlanta 30303-Peachtree Center Office 
Tower, Suite 1412, 230 Peachtree St., 
N. W. 

George Swearingen 
Phone 404-525-4953 

Detroit 48202-932 Fisher Bldg. 
Ralph Patt 
Phone 313-872-5500 

San Francisco 94105-Sheraton-Palace 
Hotel 
Fred Delahay 
Phone 415-982-7000 

Hollywood 90028-6121 Sunset Blvd. 
W. Dean LeGras 
Phone 213-469-1212 

St. Louis 63139-1 Memorial Dr. 
David M. Brennan 
Phone 314-621-2345 

CENTURY RADIO SALES 
Media Code 4 000 1849 5.00 
Chicago 60602-111 W. Washington St. 
Howard Grafman 
Phone 312-922-1000 

CHANCE, ALBERT COMPANY 
Media Code 4 000 1900 6.00 
San Francisco 94133-559 Pacific Ave. 

Bert Chance 
Phone 415-391-1984 

Beverly Hills 90211-111 N. La Cienegn 
Blvd. 
Lee F. O'Connell 
Phone 213-652-1313 

Sacramento 95821-2600 Auburn Blvd. 
Jim Hedges 
Phone 916-483-3469 
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Dferett 98201-Box 2255 
George Aller 
Phone 206-353-9396 

CHRISTAL, HENRY I., CO.. INC. 
NAB RAB 
Media Code 4 000 1950 1.00 
New York 10017-579 Fifth Ave. 
Philbin S. Flanagan, John M. Fouts. 
Pierre R. Megroz 
Phone 212-688-4414 

Chicago 60601-333 N. Michigan Ave. 
Howard J. Stasen 
Phone 312-236-6357 

San Francisco 94104-1646 Russ Bldg. 
Douglas Wayland 
Phone 415-982-1390 

Detroit 48226-906 Detroit Bank & Trust 
Bldg. 
Walter B. Archer. 
Phone 313-963-2365 

Boston 02116-115 Newbury St. 
Ron Wayland 
Phone 617-267-1180 

Atlanta 30309-1447 Peachtree St., N. E. 
Neal Robbins 
Phono 404-892-1262 

Los Angeles 90005-3440 Wilshire Blvd. 
Kirk Munroe 
Phone 213-388-1271 

St. Loots 63101-818 011vo St.. 
William J. Budrle 
Phone 314-231-2272 

CMIEL. HENRY S. ASSOCIATES 
Media Code 4 000 2000 4.00 
Chicago 60601-35 E. Wacker Dr., Itm 
1268 
Henry S. Cmiel 
Phone 312-726-7713 

COHEN, EDWIN H. 
Media Code 4 000 2050 9.00 
Miami 33156-Box 222, Kendall Sta. 
Edwin H. Cohen 
Phone 305-666-2501 

ROGER COLEMAN, INC. 

NAFMB 
Media Code 4 000 2100 2.00 
New York 10022-515 Madison Ave. 
Roger Coleman, Lee Coleman, H. L. 
Hoff enberg 
Phone 212-755-1621 

Chicago-3322 Peterson Ave. 
Evelyn Kogan 
Phone 312-478-5544, 5545 

Dallas 75206-4717 Greenville Ave. 
Bert Coleman 
Phone 214-388-0338 

San Francisco 94105-700 Montgomery St. 
Ward Glenn 
David Elandeherg 
Phone 415-397-0535 

COLLEGE RADIO CORPORATION 
Media Code 4 000 2150 7.00 
New York 10017-535 Fifth Ave. 
Bob Vance 
Phone 212-682-5290 

Bakersfield 93308-e/o KWAC 
Edw. R. Finnifie 
Phone 805-327-9711 

COMMUNICATIONS SALES 
Media Code 4 000 2175 4.00 
Minneapolis 55402-434 Builders Ex-
change Bldg. 
%Id J. Ewing 
Phone 612-313-5880 

St. Paul 55101-1152 First Nat'l Bank 
Bldg. 
Hart N. rarrloze 
Phone 612-222-6761 

CONTINENTAL BROADCASTING 
See Rollins Broadcasting 

CONTINENTAL RADIO SALES 
Media Code 4 000 2200 0.00 
Philadelphia 19103-21st and Panama 
Sts. 

S. Marshall 
Phone 215-583-8139 

New York-663 Fifth Ave. 
It. Butehe 
Phone 212-687-0805 

Chicago 60601-228 N. LaSalle St. 
R. Olson 
Phone 312-372-2095 

COOKE. DONALD. INC. 
Media Code 4 000 2250 5.00 
New York 10016-10 E. 39th St. 
Donald Cooke 
Phone 212-689-5443 

Chicago 60645-3322 W. Peterson Ave. 
Hooper Jones 
Phone 312-478-5544 

Beverly Hills-111 N. La Clonera Blvd 
Lee O'Connell 
Phone 213-652-1319 

San Francisco-700 Montgomery St. 
David H Flandeberg 
Phone 415-397-0536 

COSTELLO. FRANK. ASSOCIATES 
Media Code 4 000 23019 8.00 
Gansevoort, N. Y. 12831-9610 Sarasota 
Rd. 
Phone 518-792-4140 

COUNTRY MUSIC SALES 
Media Code 4 000 2350 3.00 
New 'Vork 111019-730 Fifth Ave. 

Charles Bernard 
Phone 212-248-7242 

Chicago 60611-5 E. Erie St. 
Suite 200 
Tom Haves 
Phone: 312-684-7400 

Detroit 48220-424 Book Bldg. 
Max Goldfarb 
Phone 313-961-9704 

Hollywood 90026-1680 N. Vine St. 
Phone 213-464-7395 

San Francisco 94111-700 Montgomery 
St. 
David Sandeberg 
Phone 415-397-0535 

R. S. CRANE 
COMPANY, INC, 

Media Code 4 000 2975 0.00 
Memphis 38117-536 Poplar-Perkins 
Bldg., 4646 Poplar Ave. 
Richard S. Crane 
Phone 901-683-2431 

Atlanta 30303-1800 Peachtree Center 
Bldg., 230 Peachtree St., N. W. 
Richard S. Crane 
Phone 404-688-3875 
TWX 810-751-8458 

CRAWFORD. ARTHUR K. 

Media Code 4 000 2400 6.00 
Hollywood 90028-1680 N. Vine SL 
Phone 213-463-8744 

CREED. BILL, ASSOCIATES, INC. 

Media Code 4 000 2450 1.00 
Boston 02116-616 Statier Office Bldg. 
Richard A. Keating, Richard P. 
Luetters, Judith C. Walsh 
Phone 617-482-4845 

Rochester 14604-1304 Temple Bldg. 
Doug Auerbach 
Phone 716-232-2610 

DEL-DAY, INCORPORATED 
Media Code 4 000 2500 3.00 
Seattle 98101-Box 9306. 
Phone 206-682-6535 
TIVX 208-998-0652 

DEVNEY 

ORGANIZATION 

PEVNEY ORGANIZATION. 
INC., THE 

NAB 

Media Code 4 000 2550 8.00 
New York 10017-347 Madison Ave. 
Ed Devney 
Phone 212-683-5830 

Chicago 60601-360 N. Michigan Ave. 
John Toothill 
Phone 312-263-5771 

Hollywood 90028-1680 N. Vine St. 
Harlan Oakes 
Phone 213-464-7395 

San Francisco 94111-700 Montgomery 
St. 
Ward Glenn 
Phone 415-397-0535 

Boston 02116-160 Boylston St. 
George Bingham 
Phone 617-482-4370 

Kansas City, Mo. 64105-1012 Baltimore 
Bldg., Suite 702 
Eugene F. Gray 
Phone 816-471-5502 

St, Louis, Mo. 63101-1005 Syndicate 
Trust Bldg.. 915 Olive St. 
Eugene F. Gray 
Phone 314-231-9151 

Dallas 75201-Fidelity Union Bldg. 
Marie Messina 
Phone 214-747-0135, 742-7952 

Detroit 48226-506 Park Avenue Bldg. 
Torn Corlett 
Phone 313-961-9064 

DOME-MESSERVEY CO.. INC. 

Media Code 4 000 2600 1.00 
Philadelphia 19107 - 2330 Philadelphia 
National Bank Bldg. 
Robert Dome, C. R. Messervey 
Phone 215-564-6027 

Pittsburgh 15222-Fulton Bldg. 
Stephen J. Rooney 
Phone 412-391-6520 

0-0 SALES SERVICE 

See ofltees and personnel under Berney 
Organization 

DORA-CLAYTON AGENCY. INC. 

Media Code 4 000 2650 6.00 
Atlanta 30303-820 Carnegie Bldg. 
Al Price, Jeanie Price, Lisa Walters 
Phone 404-525-7841 

DORE & ALLEN, INC. 

Media Code 4 000 2700 9.00 
New York 10017-200 Park Ave. 
Robert M. Dore 
Phone 212-687-1733 

Chicago 60601-333 N. Maim Ave. 
Charles Gerber 
Phone 312-332-3613, 3614 

Beverly Hills-111 N. La Cienega Blvd. 
Lee O'Connell 
Phone 213-652-1313 

DORE & MILLER 

Media Code 4 000 2750 4.00 

New York 10017-200 Park Ave. 
Robert M. Dore 
Phone 212-687-1733 

Chicago 60601-333 N. Michigan Ave. 
Charles Gerber • 
Phone 312-332-3613, 3614 

Beverly Hills-111 N. La Cienega Blvd 
Lee O'Connell 
Phone 213-652-1313 

robert e. 
eastman 

EASTMAN, ROBERT E., & CO., INC. 

RAB 

Media Code 4 000 2800 7.00 
New York 10020-One Rockefeller Plaza 
Joseph P. Cuff, Norm Alpert, 
Frank L. Boyle 
William P. Marseilles 
Lee A. Lahey 
Phone 212-581-0800 

Chicago 60601-333 N. Michigan Ave. - 
Peter M. Schulte, Walter Beadell 
Phone 312-346-7840 

Detroit 48226-929 Book Bldg. 
Bill Burton, Rich Duffy 
Phone 313-965-5457 

San Francisco 94111-617 Washington St. 
Stan Pappas 
Phone 415-982-9760 

Hollywood 90005-4311 Wilshire Blvd. 
Charlie Colombo, Bill Baisa 
Phone 213-933-8536 

Dallas 75201-Fidelity Union Tower. 
Suite 3002 
Ed Carrell, Al Carrell 
Phone 214-747-3148 

SL Louis-63101-1015 Locust St. 
Rm. 913 

Sheila Mitchell 
Phone 314-241-7040 

Boston 02116-Statler Office Bldg., 20 
Providence St. 
John O'Connell 
Phone 617-542-1790 

Philadelphia 19103-1700 Walnut St. 
Don Gordon 
Phone 215-735-0102 

Atlanta 30309-Suite 707, 1447 Peach-
tree St., N. E. 
Dick Walker 
Phone 404-892-2484 

Minneapolis/St. Paul 
Jerry Schubert 
Phone 312-346-7640 

ECKELS & QUEEN, INC. 

Media Code 4 000 2850 2.00 
Boston 02116-129 Newbury St. 
George It. Eekels, William A. Queen 
Esther F. McQueeney 
Phones 617-542-6481, 617-262-1145 

FELT1S. HUGH & ASSOCIATES 
Media Code 4 000 2950 0.00 
Seattle 98101-Tower Bldg. 
Hugh Ireitis 
Phone 206-623-1868 

FINCH. LANNY, & CO. 

Media Code 4 000 2975 7.00 
Dallas 75210-3827 Dixon Circle. 

Phone 214-428-5192. 

FINE MUSIC HI-FI BROADCASTERS, 
INC. 
Media Code 4 000 9000 9.00 
New York ranee: Mt. Vernon N. Y 
10550-10 Flake Place, Suite 411-15 
Kenneth C. Schwartz 
Phone 914-888-3534 

FLETCHER. JAMES C., JR. 
Media Cede 4 000 5050 8.00 
New York 10036-60 W. 46th St. 
Phone 212-246-4084 

FOR1DE-TV, INC. 
Media Code 4 000 3100 1.00 
New York 10033-500 Fifth Ave. 

Joseph Bloom 
Phone 212-244-0552 

Chicago 60601-35 E. Wacker Dr. 
Phone 312-467-6106 

San Francisco 94105-700 Montgomery St. 
Phone 415-397-0535 

Los Angeles 90028-6725 Sunset Blvd. 
Phone 213-468-6884 

GATES. J. C. & COMPANY 
Media Code 4 000 3150 6.00 
Los Angeles 90028-1717 N. Highland 
Ave., Suite 806 
James C. Gates, Tom Papich 
Juanita Haddy Landon 
Phone 213-462-6676 

GATEWAY REPS. INC. 
Media Code 4 000 3200 9.00 
Pittsburgh 15222-Gateway Towers, 
Gateway Center 

Joseph F. Kiselica. Jr. 
Phone 412-281-2116. 

GENTILE. LARRY. ASSOCIATES 

Media Code 4 000 3300 7.00 
Detroit 48230-288 Fisher Rd. 
Grosse Pointe Farms 

Phone 313-885-0252 

GILL-PERNA. INC. 

NAB 

Media Code 4 000 3350 2.00 
New York 10022-575 Lexington Ave. 

Helen G111, John J. Perna, Jr. 
Phono 212-838-4740 

Chicago 60601-75 E. Wacker Drive 
Phone 312-346-9393 

Detroit 48126-2915 Book Building 
Max Goldfarb 
Phone 313-962.7022 

Hollywood 90028-6922 Hollywood Blvd. 
Suite 508 
Hugh Wallace 
Phone 213-462-2371 

San Francisco 94104-700 Montgomery St. 
David El. Sandeberg, Ward Glenn 
Phone 415-397-0535 

GOLDFARB, MAX 
Media Code 4 000 3400 5.00 
Detroit 48226-424 Book Bldg. 
Phone 313-961-9704 

GRAY. EUGENE F.. CO. 
Media Code 4 000 3450 0.00 
Kansas City 61105-1012 Baltimore Bldg. 
Suite 702 
Eugene Gray 
Phone 816-471-5502 

St. Louis-1005 Syndicate Trust Bldg., 
915 Olive St. 
Eugene F. Gray 
Phone 314-231-9151 

Denver 80206-280 Columbine St. 
Bob Mx 
Phone 303-377-6526 

GREATER NEW YORK RADIO 
SALES 
Media Code 4 000 3465 8.00 
New York 10022-509 Madison Ave. 
Michael Niehter 
Phono 212-752-1455 

115 greener, hiken, sears 
Media Code 4 000 3475 7.00 
New York 10022-Suite 321, 527 Madi-
son Ave. 

Richard Greener. Michael J. Sears 
Phone 212-421-6260 

Chicago 60601-35 E. Wacker Drive 
Andrew S. 'liken 
Phone 312-372-1898 

Atlanta 30309-1819 Peachtree St., N.E. 
Bernard I. Ochs. 
Phone 404-355-6432 

Los Angeles 90005-4007 W. Sixth St. 
Steve Courtney, Bettie Holden 
Phone 213-384-1651 

San Francisco 94105-681 Market St. 
Al Dougherty. Bill Holmberg 
Phone 415-392-6531 

IIERHERT Z. GROdUCIN 
COUPANT 

GROSKIN. HERBERT E., & CO. 
Media Code 4 000 3500 2.00 
New York 10017-310 Madison Ave. 
Herbert Groskln, Dianna Sable 
GroskIn 
Phone 212-986-4368 

GROUP/L. A. 
Media Code 4 000 3550 7.00 
Los Angeles 90028-1717 N. Highland 
Ave., Suite 806 
Alex Stein, Tom Pant* 
Phone 213-462-6676 

GROUP ONE RADIO LIMITED 
Media Code 4 000 3600 0.00 
Toronto-400 Jarvis SL 
Bev Martin 
Phone 416-923-0919 

Montreal-1500 Stanley St. Suite 426 
Al C. Bazinet 
Phone 514-849-1303 

Winnipeg-365 Broadway 
Harold Olson 
Phone 204-942-1892 

Vancouver-1033 W. Pender St. 
Suite 301 
Jim Stovin 
Phone 604-682-6391 

HARDY RADIO & TELEVISION LTD. 
Media Code 4 000 9650 5.00 
Toronto-Suite 301. 19 Richmond St. W. 
Phone 416-363-9433, 

Montreal-Mezzanine IL 1010 Bt. Cath-
erine St. West. 
Phone 514-861-5461 

Quebec-1143 St. John St. 
Phone 418-522-8177 

Winnipeg-Box 801 
Phone 204-582-2918 

Vancouver-1006 Richards St. 
Phone 604-688-5696. 

HARKINS, HARRY. INC. 
Media Code 4 000 3675 2.00 
Atlanta 30309-1720 Peachtree St. N.W. 
Harry Harkins, Reid Eason 
Phone 404-874-2736 

Dallas 75204-3627 Howell St. 
Phone 214-522-1521 

HIE. BOB, CO.. INC. 
Media Code 4 000 3750 3.00 
Denver 80206-280 Columbine St. 

Robert S. Mix, George Mathews 
Phone 303-377-6526 
TWX 910-931-2581 

Kansas City 64105-1012 Baltimore Bldg. 
BS ul Editgae.7.0.2 ar Gray 

Phone 816-471-5502 
St. Louts 63101-1005 Syndicate Trust 

915 Olive St. 
Phone 314-231-9151 

REPRESENTATIVES 
HOPEWELL. GEORGE T., INC. 
Media Code 4 000 9900 4.00 
New York 10017-101 Park Ave. 

Joe Cannon 
Phone 212-532-3783 

Chicago 60645-3322 W. Peterson Ave. 
Hooper Jones, Evelyn Kogan 
Phone 312-478-5544 

Detroit- 48226-Park Ave. Bldg. 
Tom Corlett 
Phone 313-981-3822 

Beverly Hills-Ill N. La Cienega Blvd. 
Jim Walsh 
Phone, 213-655-8326 

Atlanta 30303-William Oliver Bldg. 
Harry J. Cannon 
Phone 404-524-0454 

San Francisco 94105-681 Market SL 
Al Dougherty 
Phone 415-392-6531 

BERNARD HOWARD 
& CO., INC. 

S R A 
Media Code 4 000 3950 9.00 
New York 10022-345 Park Ave. 
Jack Davis 
Phone 212-421-4900 

Chicago 60601-1 E. Wacker Drive 
Harry Wilber 
Phone 312-467-1350 

Atlanta 30309-1800 Peachtree Rd., N.W. 
Grady Berry 
Phone 404-355-9700 

Los Angeles 90069-8430 Santa Monica 
Blvd. 
Norman Berk 
Phone 213-658-7200 

San Francisco 94104-58 Sutter SL 
J, 1111ton Seropan 
Phone 415-981-3676 

Representatives 
H-R REPRESENTATIVES, INC. 
S R A RAB 
Media Code 4 000 4000 2.00 
New York 10017-277 Park Ave. 
James M. Alspaugh 
Bill McRae 
Phone 212-922-2900 

Chicago 60601-35 E. Wacker Drive 
Dwight S. Reed, Robert Dolph 
Phone 312-641-5190 

Detroit 48226-1656 Penobscot Bldg 
Ron Yarnick 
Phone 313-965-4160 

Dallas 75201-211 N. Ervay Bldg. 
Suite 1117 
Ed R. Robbins, Jr. 
Phone 214-748-6035 

Atlanta 3030n-1819 Peachtree Rd., N. B. 
Henry Akins 
Phone 404-355-7701 

Hollywood 90028-6290 Sunset Blvd. 
Sunset-Vine Tower 
Don P. Pronst 
Phone 213-462-6453 

San Francisco 94104-321 Bush St., 
Jerome Bldg. 
Tom Marks 
Phone 415-982-5837 

Des Moines 50309-1004 Paramount 
Bldg. 

B111 Sudbrook 
Phone 515-282-0201 

St. Louis 63101-Syndleate Trust Bldg., 
915 Olive St.. Rm. 818 

Joe Winkelmann 
Phone 314-241-4193 

Philadelphia 19102-Lewis Tower Bldg., 
Rm. 1417, 225 S. 15th St. 
Jerry Marshall 
Phone 215-546-6266, 7, 8. 

HURLEY. WILLIAM L. 
Media Code 4 000 4050 7.00 
Minneapolis 55402-1114 Roanoke Bldg. 
Phone 612-331-5315 

HYETT. HARRY S.. CO.. INC. 
Media Code 4 000 4100 0.00 
Minneapolis 55402-630 Baker Bldg. 
Phone 612-339-T179 

ILLINOIS RADIO NETWORK 
Media Gode 4 000 4150 5.00 
Chicago 60606-20 N. Wacker Dr. 
Robert J. Walton 
Phone 312-236-8887 

New York 10017-347 Madison Ave. 
Joseph J. Weed 
Phone 212-686-8970 

INDIANA RADIO NETWORK 
Media Code 4 000 4175 2.00 
Chicago 60606-20 N. Wacker Drive 
Robert J. Walton 
Phone 312-236-8887 

New York 10017-347 Madison Ave. 
Phone 212-686-8970 

(Continued on next Page) 
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REPRESENTATIVES 

INTER-AMERICAN PUBLICATIONS, 
INC. 
Media Code 4 000 4200 8.00 
New York 10017-41 E. 42nd st. 

Octavio Gonzalez 
Phone 212-682-0884 

INTER-AMERICAN RADIO 
ADVERTISING. INC. 
Media Code 4 000 4250 3.00 
Del Rio, Tex. 78840-313 Pecan St. 
Phone 512-775-5141 

INTERCONTINENTAL SERVICES 
LTD. 
Media Code 4 000 4300 6.00 
New York 10017-20 E. 46th St. 
Elaine C. Bernstein and Jeanette 
Beaudoin 
Phone 212-986-0820 

Los Angeles 90028-6331 Hollywood 
Blvd. 
W. L. Wallace 
Phone 213-462-2289 

San Francisco 94133-559 Pacific Ave. 
Sam Posner 
Phone 415-391-1984 

Santurce, Puerto Rico 00908-Stop 23 
l'once de Leon Ave., First Federal 
Savings Bldg. 
James Kirwan. 

IOWA RADIO NETWORK 
Media Code 4 000 435D 1.00 
Des Moines 50309-1000 Grand Ave. 
Suite 1 

C. Ross Martin 
Phone 515-243-5993 

ISLAND NETWORK 
Media Code 4 000 4375 8.00 
Santurce, P. It. 00908-Box 9986, lot 
Federal Bldg. 
Phone 809-723-8088 

JALCO 
See Lucas, J. A. 8, Co.. Ine./JALCO 

JONES, HOOPER & ASSOCIATES 
Media Code 4 000 4400 4.00 

Chicago 60645-3322 W. Peterson Ave. 
Herb Alexander, Evelyn Kogan. 
Phone 312-478-5544 

JONES, W. O., INC. 
Media Code 4 000 4425 1.00 
Atlanta 30309-Box 7201. 131 8th St. 
W. O. Jones 
Phone 404-875-8051 

KAISER BROADCAST SALES 
Media Code 4 000 4450 9.00 
New York 10022-300 Park Ave. 

KATZ RADIO 

SRA NAB RAB 
Media Code 4 000 4500 1.00 
New York 10017-245 Park Ave. 
James Greenwald. Sal Agavino. 
Phone 212-972-2100 

Chicago 60611-3125 Equitable Bldg. 
401 N. Michigan Ave. 
John Roberts. Arne Ramberg 
Phone 312-467-4611 

Atlanta 30309-1447 Peachtree St., N. E. 
K. Layton Miller 
Phone 404-892-3811 

Dallas 75219-3505 Turtle Creek Blvd. 
William Keys 
Phone 214-528-7941 

Detroit 48226-2846 Penobscot Bldg. 
Cieno Cloe 
Phone 313-961-7050 

Los Angeles 90036-5455 Wilshire Blvd. 
Winslow E. Uebel 
Phone 213-933-8171 

San Francisco 94104-Russ Bldg. 
Robert Huth 
Phone 415-362-7628 

St. Louis 63101-915 Olive St. 
Thomas E. Kniest 
Phone 314-231-1888 

Philadelphia 19110-Land Title 
Bldg. 
Jack Marino 
Phone 215-567-7950 

KENTUCKY RADIO SALES-SOUTH 
Media Code 4 000 4550 6.00 
Louisville 40223-Box 23017 

J. Porter Smith, Don E. Smith 
Phone 502-245-0555 

KERRadIo 
Media Code 4 000 4600 9.00 
New York 10019-41 W. 53rd St. 
Bob Kerr. Lee Novak 
Phone 212-246-7043. 

KETTELL-CARTER. INC. 
Media Cede 4 000 4650 4.00 
Boston 02116-118 Newbury St. 
Phone 617-536-1966 

KIRBY. NONA. CO.. INC. 
Media Code 4 000 4700 7.00 
Boston 02116-518 Startler Office Bldg. 
Kay Chille, Joseph E. Kirby 
Phone 617-482-6117 

KNIGHT QUALITY STATIONS 
Media Code 4 000 4750 2.00 
Boston 02215-Rm. 350, 400 Common-
wealth Ave. 

Bill Fallon, N. Scott Knight 
Phone 617-262-1950 

KOEHN, JOHN W. COMPANY 
Media Code 4 000 4775 9.00 
Adrian, Mich. 49221-149 Main St. 
John Koehn 
Phono 313-263-1039 

KYLE-RADIO 
Media Code 4 NO 4785 8.00 
New York 10017-Ilm. 1710, 501 5th Ave. 

Charles P. LeMiens, Jr. 
Phone 212-661-7788 

LARSON. AL 
Media Code 4 000 4850 0.00 
Omaha 68102-274 Aquila Court, 16th 

ds Howard Sts. 
Phone 402-341-5557 

LIN STATIONS 
Media Code 4 000 4900 3.00 
Nashville 37219-Box 2701 
Fred McCormack 
Phone 615-244-0075 

LOBSTER NETWORK 
Media Code 4 000 4912 8.00 
Portland, Me. 04101-440 Forest Ave. 
Barry Potter 
Phone 207-774-6561 

LOTUS THEATRE CORP. 
Media Code 4 000 4918 5.00 
Hollywood 90028-6233 Hollywood Blvd. 
Phone 213-465-6171 

LOUISIANA BROADCAST 
REPRESENTATIVES 
Media Code 4 000 4925 0.00 
Baton Rouge 70806-Box 66471 

Jerry D. Turk 
Phone 504-926-7526 

LOWRANCE, BOMAR, & 
ASSOCIATES. INC. 
Media Code 4 000 4950 8.00 
Atlanta 30308-710 Peachtree St., N. E. 
Bomar A. Lowrance 
Clyde Clem, Jr. 
Phone 464-876-3726 

Dallas 75201-1959 First National Bank 
13Idg. 
Bomar A. Lowrance 
James W. Svehla 
Phone 214-742-8206 

St. Louis 36109-1015 Locust St. 
Glenn Hathaway 
Phone 314-241-2451 

LUCAS, J. A., & CO., INC./JALCO 
Media Code 4 000 5000 1.00 
Los Angeles 90028-6725 Sunset Blvd. 
Suite 406 
James A. Lucas. Sanford L. Kahn. 
Suzanne Marlowe 
Phone 213-466-7279 

San Francisco 94111-681 Market St. 
J. A. Lucas, Patricia Tritsch 
Phone 415-781-8656 

New York 11234-2012 E. 59th St. 
Henry Cohen 
Phone 212-245-2035 

Chicago 60601-35 E. Wacker Dr. 
Paul Elsberry 
Phone 312-467-6106 

SOUTHWESTERN REGION: 
Dallas 75201-Fidelity Union Life Bldg. 

E. J. Ford 
Phone 214-742-7952 

LUCHT, ED, ENTERPRISES 

Media Code 4 000 5050 6.00 
Skokie, 111.-3611 Oakton St. 
Ed Lucht 
Phone (Skokie) 312-677-5900 

MAGIC CIRCLE TIME SALES 

Media Code 4 000 5100 9.00 
Springfield, Mo. 65804-1525 S. 
Glenstone 
Dick Bradley 
Phone 417-881-4114 

MUM • 
1.11-.1 • MAJOR MARKET 

RADIO, INC. 
RAB 
Media Cede 4 000 5150 4.00 
New York 10017-12 East 46th St. 
Wilmot H. Losee, Jerry Glynn 
John P. Barry 
Phone 212-682-8500 

Chicago 60611-400 N. Michigan Ave. 
Robert J. McCarthy 
Phone 312-321-9850 

San Francisco 94108-950 California St. 
Frank Tessin 
Phone 415-421-6936 

Los Angeles 90028-5858 Sunset Blvd. 
Richard Mahoney 
Phone 213-467-1193 

Detroit 48226-829 Penobscot Bldg. 
Ronald M. Gilbert 
'Phone 313-963-2177 

Atlanta 30309-1375 Peachtree St. N. E. 
Michael Disney 
Phone 404-892-7525 

MARKET 1 NETWORK 
Media Code 4 000 5200 7.00 
New York 10022-501 Madison Ave. 

Sidney K. Halpern, Jack W. Isaac 
David L. Halpern 
Phone 212-752-0550 

Detroit-502 Lincoln ltd., Grosse Pointe. 
Mich. 48230 
Phone 313-886-4121 

Cleveland 44124-1305 S. O. M. Center 
ltd. 
Phone 216-449-0900 

San Francisco-149 California St. 
Phone 415-982-6272 

M. A. SALES CO.. INC. 
Media Code 4 000 5250 2.00 
New York 10022-575 Madison Ave. 
Phone 212-752-6454 

Chicago 60611-75 E. Wacker Dr. 
Phone 312-236-7974 

San Francisco-681 Market St. 
Phone 415-392-6531 

Beverly Hills-111 N. La Cienega Blvd. 
Phone 213-652-6531 

Kansas City-1012 Baltimore Bldg. 
Suite 702 
Phone 913-471-5502 

Si. Louis-915 Olive St. 
Phone 314-231-9151 

Detroit-1610 Book Bldg. 
Phone 313-961-2685 

Dallas-1407 Main 
Jack Riley 
Phone 214-748-1045 

Atlanta 30309-1365 Peachtree St. N. E. 
Harry Harkins 
Phone 404-892-2451 

II Jack Masla & Company, Inc. 

MASLA, JACK, & CO., INC 

SRA RAB NAFMB 

Media Code 4 000 5300 5.00 
New York 10022-575 Madison Ave. 
Jack Maila, Allen S. Klamer 
Phone 212.752-6450 

Chicago 60601-75 E. Wacker Drive 
Robert B. Pierce 
Phone 312-236-7974 

Dallas 75201-1407 Main 
Jack Riley 
Phone 214-748-1045 

San Francisco 94105-681 Market St. 
Al Dougherty, Bill Holmberg 
Phone 415-392-6531 

Beverly Hills 90211-111 N. La Cienega 
Blvd. 
Lee O'Cennell 
Phone 213-652-1313 

Kansas City 64105-1012 Baltimore Bldg. 
Suite 702 
Eugene F. Gray 
Phone 816-471-5502 

St. Louis 63101-1005 Syndicate Trust 
Bldg., 915 Olive St. 
Eugene F. Gray 
Phone 314-231-9151 

Detroit 48226-1610 Book Building 
Bernard P. Pearze 
Phone 313-961-4242 

Atlanta 30309-1365 Peachtree St. N. E. 
Harry Harkins 
Phone 404-892-2451 

MeCLATCHY BEELINE STATIONS 
Media Code 4 000 5350 0.00 

Sacramento 95804-21st & C/ 
Keith B. Collins 
Phone 916-442-5011 

MeDERMOTT. ANDY. SALES LTD. 

Media Code 4 000 5400 3.00 
Toronto 5-85 Blear St., E. 
Andy McDermott 
Phone 416-924-4477 
TWX 610-491-4205 

Montreal-1507 LeCartier, Peel & Sher-
Paul McDermott 
Phone 514-849-1131 
TWX 610-421-3388 

mcgavren-guild 
pgw radio, inc. 

MeGAVR EN -G U 1LD-PGW RADIO, 
INC. 

SRA 

Media Code 4 000 5450 8.00 
New York 10022-7 E. 51st St. 
Ralph Guild, Ralph Conner, Robert 
Williams, Anthony Maisano 
Phone 212-826-0700 

Chicago 60601-180 N. Michigan Ave. 
Ed Argow 
Phone 312-372-1370 

Detroit 48202-2990 W. Grand Blvd. 
Roland Horn 
Phone 313-872-2250 

Philadelphia 19102-1601 Walnut St. 
Ted Chambon. Jr. 
Phone 215-567-5544 

San Francisco 94104-235 Montgomery 
St. 
Raymond Watson 
Phone 415-986-4112 

Dallas 75201-2601 Fidelity Union Tower 
Dick Benzon 
Phone 214-742-3879 

Atlanta 30305-2479 Peachtree Rd., 
N. E. 
Nick Imhornone 
Phone 404-281-7878 

Los Angeles 90028-1741 bar Ave. 
Tal Jonz 
Phone 213-464-7331 
Walter Lake 
Phone 213-464-7334 

Newport Beach 02660-1501 Westcliff Dr. 
Doren F. MeGavren 
Phone 714-642-5900 

MeGUIRE, JOHN L.. & CO. 

Media Code 4 000 5500 0.00 
Denver 80204-1150 Delaware St. 
Phone 303-825-7585 

MeLENDON STATIONS 

Media Cede 4 000 5550 5.00 
Dallas 75201-2008 Jackson St. 
James F. Mackin 
Phone 214-747-9311 
TWX 910-861-4467 

Chicago 60610-24 W. Erie 
James F. Mackin 
Phone 312-948-8400 
TWX 910-221-1403 

KEYSTONE BROADCASTING SYSTEM Sells Hometown And Rural America 

Now KBS gives you county-by-

county circulation, market data, 

and station programming for each 

of the 1,100 plus Keystone affili-

ates in non-metro markets through-

out the U. S. Call your Key-

stone man and learn how to buy 

one-fourth of America's buying 

power with one buy. 

Y Select KBS affiliates to fit your market-
ing requirements 

Y Pick any schedule 

Y Use highly rated local programming with 
local personalities 

v Weight markets by sales potential 

Y Vary starting dates 

be Use different copy for different markets 

Y Reach the farm operator where he lives 
and operates his business 

KBS helps you cover non-metro America 
efficiently, economically, and easily 
with 

ONE CONTRACT - ONE BILL 
sac calce s, e.Hcs.weoa • ..... 

Turn to our regional network listings in this issue and see 
Network Rates and Data for entire 1,100 plus KBS affiliates. 

New York - 527 Madison Ave. (212) 355-3720 
Chicago - '111 W. Washington (312) 782-8900 

St. Louis - 1015 Locust St. (314) 436-4243 
Los Angeles -3142 Wilshire Blvd. (213) 383-2910 

San Francisco - 57 Post St. (415) 781-7440 

E 

MEDIAMERICA CO., The 
Media Code 4 000 5600 8.00 

Washington, D. C. 20910-9414 Crosby 
Rd. 
Erny Tannen 
Phone 301-588-5065 

Baltimore, Md. 
Carl Mascocei 
Phone 301-263-9211 

Salisbury, Md. 
Charles Stewart 
Phone 301-742-5400 

Philadelphia, Pa. 
Dick Reynolds 
Phone 215-727-1212 

Providence, It. I. 
Marvin Mirvis 
Phone 401-021-6200 

New York 10017-122 E. 42nd St. 
A. Van Mitchell, Roy Smith 
Cyntra Silverman 
Phone 212-682-4500 

Los Angeles (Beverly Hills) 90211-
Ill N. LaCienega Blvd. 
Lee O'Connell 
Phone 213-652-1313 

San Francisco 94133-559 Pacific Ave. 
Bert Chance 
Phone 415-391-1984 

Dallas 75202-1407 Main 
Jack Riley 
Phone 214-748-2172 

Atlanta 30309-1819 Peachtree St., N. E. 
Phone 404-355-6432 

MEEKER RADIO, INC. 
Media Code 4 000 5650 3.00 

NAB RAB 
New York 10017-521 Fifth Avenue 

Powell Ensign 
Phone 212-682-2170 
TWX 710-581-6503 

Chicago 60601-333 N. Michigan Ave. 
John M. McCarthy 
Phone 312-236-1742 
TWX 910-221-5093 

San Francisco 94105-44 Montgomery 
William B. Decker 
Phone San Francisco 415-986-4940 
TWX 910-372-6507 

Los Angeles 90036-5670 Wilshire Blvd. 
Hugh 111v-Teman 
Phone 213-933-5907 
TWX 910-321-4496 

Omaha 68102-302 Executive Bldg., 1624 
Douglas 
Harold Soderlund 
Phone 402-341-7535 

Kansas City 64105-1012 Baltimore Bldg. 
Salie 702 
Eugene F. Gray 
Phone 816-471-5502 

Atlanta 30309-1365 Peachtree, N. E. 
Lanny Finch 
Phone 404-892-2901 

Dallas 75201-211 N. Ervay St. 
Ralph Wldman 
Phone 214-742-3784 

St. Louls-1005 Syndicate Trust Bldg., 
915 Olive St. 
Eugene F. Gray 
Phone 314-231-9151 
TWX 910-761-1153 

MELVILLE. CLYDE. COMPANY 
Media Code 4 000 5700 6.00 
Dallas-501 Tower Petroleum Bldg. 
Phone 214-748-5239 

MESSINA. MARIO. COMPANY 
Media Code 4 000 5750 1.00 
Dallas 75201-1537 Fidelity Union Life 
Bldg. 
Mario Messina 
Phone 214-747-0135 

Memphis 38104-2158 Union Ave. Bldg. 
C. K. Beaver 
Phone 901-272-7503 

Chicago 60611-5 E. Erie St., Suite 208 
Tom Hayes 
Phone 312-664-7400 

Detroit 48226-424 Book Bldg. 
Max Goldfarb 
Phone 313-961-9704 

Los Angeles 90028-6922 Hollywood Blvd. 
Hugh Wallace 
Phone 213-462-2371 

Raleigh, N. C. 27602-Box 2894 
Penn Watson 
Phone 919-833-7586 

San Francisco 94111-700 Montgomery St. 
Ward Glenn 
David H. Sandeberg 
Phone 415-397-0535 

METRO RADIO SALES 
A Metromedia Company 

RAB 
Media Code 4 000 5800 4.00 
New York 10917-485 Lexington Ave. 
H. D. Neuwirth, William S. Dallmann 
Phone 212-682-9100 

Chicago 60611-410.N. Michigan Ave. 
Robt. Williamson 
Phone 312-467-6340 

Detroit 48202-500 Fisher Bldg. 
Glenn Gilbert 
Phone 313-874-5100 

Philadelphia 19103-19th & Walnut Sta. 
Kevin Cox 
Phone 215-568-2900 

San Francisco 94108-211 Sutter St. 
Edward Boyd 
Phone 415-362-1945 

Los Angeles 90028-5746 Sunset Blvd. 
Hollywood 
Bruce Johnson 
Phone 213-464-3168 

Boston 02116-430 Statler Ottlee Bldg. 
Kevin Lyons 
Phone 617-423-3306 

Denver-Box 14008, 5350 W. 20th Ave. 
Tom Duggan 
Phone 303-237-2734 
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Salt Lake City 84111-Broadcast House 
Don Bybee 
Phone 801-355-4641 

Minneapolis/St. Paul 
Jim Fox 
Zenith 8084 

St. Louis 
Jim McMullin 
Enterprise 8084 

Dallas 
Red Rizar 
Enterprise 1402 

Atlanta 30309-1365 Peachtree St., N. E. 
lied Rizar 
Phone 404-892-2611 

Houston 
lied Rime 
Enterprise 1402 

MICHIGAN SPOT SALES, INC. 
Media Code 4 000 5850 9.00 
Detroit 48231-Sheraton-Cadillac Hotel 
Penthouse 
Jack Sitta 
Phone 313-961-3353 

MI D -W EST TI ME SALES 
Media Code 4 000 5900 2.00 
St. Louis 63101-915 Olive Bt. 

Iry Schwartz 
N. McAtee 
Phone 314-241-5332. 

MINNESOTA STAR RADIO 
NETWORK 
Media Code 4 000 5925 9.00 
St. Paul 95114-3415 University Ave. 
Garneld Clark 
Phone 612-645-2724. 

MOORE, ART, & ASSOC., INC. 
Media Code 4 000 5950 7.00 
Seattle 98101-412 Jones Bldg. 
Jack Clarke, Bob Rogers, Paul Becker 
Phone 206-682-3377 

Portland 97204-520 S. W. Sixth Ave. 
Ed Henry, Jack Swenson 
Phone 503-228-7284 

MOORE, TRACY, AND ASSOCIATES 
Media Code 4 000 6000 0.00 
Los Angeles 90022-6381 Hollywood Blvd. 
Tracy Moore, Jerome A. Moore 
Phone 213-462-2351 

San Francisco 94108-210 Post St. 
Rm. 915 

Charles E. Morin 
Phone 415-392-6444 

MORIN, CHARLES 
Media Code 4 000 6025 7.00 
San Francisco 94108-210 Post St. 
Phone 415-661-8966. 

MORTON TIME SALES, INC. 
Media Code 4 000 6050 5.00 
Plano, Tex. 75074-1312 N. Central 
Expwy. 
D. W. Morton 
Phones 214-995-2600, 235-8960 

MURPHY, WILLIAM 
Media Code 4 000 6100 8.00 
Bronx 10467-3195 Hull Ave. 

NATIONAL TIME SALES 
Media Code 4 000 6150 3.00 
New York 10017-22 East 42nd St. 

A. Van Mitchell, Charles C. McCreery 
Phone 212-682-4500 

Chicago 60645-3322 W. Petersen Ave. 
_Hooper Jones 
Phone 312-478-5544 

San Francisco 94133-599 Pacific Ave. 
Bert Chance 
Phone 415-391-1984 

Beverly Hills 90211-111 N. LaCienega 
Blvd. 
Lee F. O'Connell 
Phone 213-652-1313 

Atlanta 30309-1819 Peachtree Rd.. N.E. 
Barney Ochs 
Phone 404-355-6432 

Seattle 98101-500 Wall St. 
John Upham 
Phone 206-682-0550 

NEW ENGLAND SPOT SALES, INC. 
Media Code 4 000 6250 1.00 
Boston 02116-Colonial Bldg., 100 
Boylston St. 
George C. Bingham 
Phone 617-482-4370 

NICHTER, MICHAEL, ASSOCIATES, 
INC. 
Media Code 4 000 6275 8.00 
New York 10017-342 Madison Ave. 
Phone 212-697-2710 

NORTHERN BROADCAST SALES 
Media Code 4 000 6300 4.00 
Sault St. Marie, Mich.-P. O. Box 6 
Russell J. Steroid 
Phone 906-632-2231 

NOYES, NORMAN 
Media Cede 4 000 6400 2.00 
Los Angeles-6061 Hollywood Blvd. 
Norman Noyes 
Phone 213-462-6471 

OAKES, HARLAN G., INC. 
Media Code 4 000 6450 7.00 
Hollywood 90028-1680 N. Vine St. 
Harlan Oakes, Art Crawford 
Phone 213-464-7395 

Atlanta 30209-1819 Peachtree St.. N. 
David Carpenter 
Phone 404-355-7961 

San Francisco 94104-700 Montgomery 
St. 
Phone 415-397-4827 

Dallas 75202-1407 Main St. 
Jack Riley 
Phone 214-748-2172 

OCHS. BERNARD I.. CO. 
Media Code 4 000 6500 9.00 
Atlanta 30309-1819 Peachtree Rd., N. E. 
Barney Ochs. Gwen Tatum 
Phone 404-355-6432 

O'CONNELL, LEE F., COMPANY 
Media Code 4 000 6550 4.00 
Beverly Bills-Ill N. La Clenega Blvd. 
Phone 213-652-1313 

San Francisco 94133-559 Pacific Ave. 
Sam Posner 
Phone 415-391-1984 

OHIO STATIONS. 
REPRESENTATIVES, INC. 

(See Regional Reps Corp) 

OTTAWAY ADVERTISING SALES 

Media Code 4 000 6600 7.00 
Campbell Hall, N. Y. 10916-Box 401 
Philip G. Daniels 
Phone 914-294-5186 

PACIFIC BROADCAST SALES 

Media Code 4 000 6650 2.00 
San Francisco-159 Montgomery St. 
Phone 415-397-6286 

Los Angeles-1258 N. Highland Ave. 
Phone 213-466-5427 

PAN AMERICAN BROADCASTING 
COMPANY 
Media Code 4 000 6675 9.00 
New York 10017-22 E. 42nd St. 
A. Van Mitchell, Dorothe Jarrett 
Phone 212-682-4500 

Chicago 60645-3322 W. Petersen Ave. 
Hooper Jones 
Phone 312-478-5544 

Beverly Hills 90211-111 N. La Clenega 
Blvd. 
Lee F. O'Connell 
Phone 213-652-1313 

San Francisco 94133-559 Pacific Ave. 
Sam Posner 
Phone 415-391-1984 

Sacramento 95821-2600 Auburn St. 
Jim Hodges 
Phone 916-483-3469 

Everett 98201-Box 98201 
George Aller 
Phone 206-624-6333 

Tulsa 74101-Box 1384 
Beverley Butler 
Phone 918-743-9708 

Dallas 75202-1407 Main St. 
Jack Riley 
Phone 214-748-2172 

PEARSE SALES 
Media Code 4 000 6700 5.00 
Detroit 48226-1610 Book Bldg. 
Bernard P. Peaces 
Phone 313-961-2685 

SRA NAB RAB 

Media Code 4 000 6800 3.00 
New York 10022-3 E. 54th St. 

ltobert V. Coppinger, 
ltichard J. Schloss 
Phone 212-688-0200 

Chicago 60611-400 N. Michigan Ave. 
Keith Lewis 
George P. Ponte 
Phone 312-944-0011 

Detroit 48226-645 Griswold St. 
Bill Cartwright, Tom Beauvais 
Phone 313-963-0125 

St_ Louis 63101-915 Olive St.. 
Samuel Hall, Jr. 
Phone 314-241-2445 

San Francisco 94104-44 Montgomery St. 
Lloyd McGovern 
Phone 415-434-3631 

Los Angeles 90036-5670 Wilshire Blvd. 
Garry liollihan 
Phone 213-937-4330 

Atlanta 30309-1375 Peachtree St., N. E. 
Joseph H. Sierer 
Phone 404-892-7151 

Boston 02116-801 Steller Bldg. 
Diane Gosdanian 
Phone 617-482-6440 

Dallas 75201-211 N. Ervay St. 
Barney Brolles 
Phone 214-748-9454 

Philadelphia 19102-1420 Walnut St. 
Jack Duffy 
Phone 215-546-4454 

Minneapolis-St. Paul toll free exchange 
Phone 800-621.-7308 

PHILADELPHIA SPOT SALES 
Media Code 4 000 6900 1.00 
Philadelphia 19141-1327 W. Louden St. 
Morton Lowenstein 
Phone 215-329-6100 

PIANO. VIC, ASSOCIATES. INC. 
Media Code 4 000 6950 6.00 
New York 10022-211 E. 53rd St. 

Vic Plano, Claude Plano, 
Bob Miller, Jack O'Donnell 
Phone 212-759-1044 

Chicago 60645-3,322 W. Peterson Rd. 
Tom Hayes 
Phone 312-478-5544 

Detroit 48226-424 Book Bldg. 
Max Goldfarb 
Phone 313-961-9704 

Boston 02116-100 Boylston St. 
New England Spot Sales. Inc. 
George Bingham 
Phone 617-482-4370 

Los Angeles 90029-6381 Hollywood Blvd. 
Tracy Moore & Assoc. 
Jerry Moore 
Phone 213-462-2351 

San Francisco 94108-210 Post St., 
iim 915 

Tracy Moore & Assoc. 
Charles E. Morin 
Phone 415-392-6444 

PICKENS. DON R., CO. 
Media Code 4 000 7000 9.00 
San Francisco 94108-391 Sutter St. 

Phone 415-986-1689 
Beverly Hills-111 N. La Clenega 
Phone 213-652-1313 

POTTER, JOHN A. CUMPANY 
Media Code 4 000 7025 6.00 

Los Angeles 90028-Suite 508, 6922 
Hollywood Blvd. 
Hugh Wallace, Bill Smither 
Phone 213-931-1739 

New York 10022-663 Fifth Ave. 
Phone 212-752-7519 

Chicago 60611-5 E. Erie St. 
Tom Hayes 
Phone 312-664-7400 

Detroit 48226-506 Park Ave. Bldg. 
Thomas W. Corlett 
Phone 313-901-3822 

San Francisco 94105-681 Market St. 
Carl A. Nielsen 
Phone 415-981-1833 

Atlanta 30309-1365 Peachtree St., N. E. 
Phone 401-874-2736 

St. Louis 63105-7730 Carondelet 
Gert Banchez 
Phone 314-862-5250 

POWER HOUSE. INC. 
Media Code 4 000 7050 4.00 
Houston 77058-18065 Upper Bay Rd. 
Robert L. La Forme 

PROGRESSIVE ROCK MEDIA 
COMPANY. THE 
Media Code 4 000 7075 1.00 
New York 10024-76 Riverside Dr. 

Richard Stoneman 
Phone 212-724-9211 

time sales inc. 

Media Code 4 000 7100 7.00 
New York 10017-310 Madison Ave. 
Sam Brownstein, Lew Shaw, 
Lou Grippe 
Phone 212-687-3380 

Chicago 60601-35 E. Wacker Dr. 
Paul ElsberrY 
Phone 312-467-6106 

Boston 02160-Harold H. Segal & Co., 
224 Clarendon St. 
Harold Segal 
Phone 617-536-4850. 

Los Angeles 90036-5670 Wilshire Blvd. 
Andy Potter. Bettee Holden 
Phone 213-931-1290 

San Francisco 94111-681 Market St. 
Carl A. Nielsen 
Phone 415-981-1833 

Cleveland-Shaker Efts. 44122-3702 
Gridley Rd. 
William D. Thomas, Jr. 
Phone 216-921-6779 

Denver 80204-1150 Delaware St. 
John L. McGuire 
Phone 303-825-7585 

Atlanta 30309-1365 Peachtree St., N. E. 
Harry Harkins 
Phone 404-892-2451 

St. Louis 63105-7730 Carondelet 
Gert Bunchez 
Phone 314-862-5250 

QUALITY MEDIA 
INCORPORATED 

SRA NAB 
Media Code 4 000 7150 2.00 
New York 10017-411 Lexington Are. 
James A. Schulke 
Robert E. Richer 
Robert Stein 
Phone 212-661-1546 

Chicago 60605-600 S. Michigan Ave. 
Dan Rona 
l'hone 312-922-0221 

Hollywood 99028-1680 N. Vine St. 
A. K. Crawford 
Phone 213-463-8744 

R & R REPRESENTATIVES, INC. 
Media Code 4 000 7200 5.00 
Tulsa 74101-Box 1384 

Beverley Butler 
Phone 918-587-1491 

Dallas 75202-1407 Main 
Jack Riley 
Phone 214-748-2172 

RADIO AND TELEVISION SALES, 
INC. 
Media Code 4 000 7225 2.00 
Toronto-85 Blear St., East 
Phone 416-924-4477 

fir 
RADIO »VERMIN& REPRESENATIVES, NC. 

RAB 
Media Code 4 000 7250 0.00 
New York 10016-90 Park Ave. 

Perry B. Bascom, Robert W. Dickey, 
Fred Birnbaum, Dennis It. Israel 
Phone 212-867-2900 

Chicago 60611-400 N. Michigan Ave. 
Peter S. ICadetsky 
Phone 312-664-6555 

Detroit 45226-617 Penobscot Bldg. 
Jim McQuaide 
Phone 313-965-2420 

Los Angeles 90028-6725 Sunset Blvd. 
Jack Kabateck 
Phone 213-469-2923 

San Francisco 94104-44 Montgomery St. 
Ed Gardner San Francisco 94108-415 Bush St. 
Phone 415-434-2866 Suite 701 

Iry Ivers 
Phone 415-982-2041 

Los Angeles 90036-California Federal 
Plaza, 5670 Wilshire Blvd. 
Jack Taylor 
Phone 213-462-2133 

Atlanta 30309-1720 Peachtree St., N. W. 
Robert Lewis 
Phone 404-876-5743 

Toronto-Lord Simcoe Hotel 
(11K0 Distributing Corporation 
of Canada, Ltd.) 
Frederick Sorrell 
Phone 416-368-6194 

RADIO-TELEVISION 
REPRESENTATIVES LTD. 
Media Code 4 000 7300 3.00 
Vancouver 2, B. C.-1131 Richards St. 
Frank Jebes 
Phone 685-0288 
TLX: 04-5460 

RADIO TIME SALES/INTER-
NATIONAL 
Media Code 4 000 7350 8.00 

New York 10017-22 E. 42nd St. 
Charles C. McCreery, A. Van Mitchell 
Phone 212-682-4500 

Chicago 60606-20 N. Wacker Dr. 
Bob Walton. Earl Gallagher 
Phone 312-236-8887 

Beverly Hills 90211-111 N. La Clenega 
Blvd. 
Lee F. O'Connell 
Phone 213-652-1313 

San Francisco 94133-559 Pacific Ave. 
Sam Posner 
Phone 415-391-1984 

Sacramento 95821-2600 Auburn St. 
Jim Hodges 
Phone 916-483-3469 

Atlanta 30309-1819 Peachtree Rd., N.E. 
Linda Braden 
Phone 404-355-6432 

Everett 98201-Box 2255 
George Aller 
Phone 206-353-9398 

Tulsa 74101-Box 1384 
Beverley Butler 
Phone 918-743-9708 

Dallas 75202-1407 Moon st. 
Jack Riley 
Phone 214-748-2172 

RAWALT, C. OTIS. INC. 
Media Code 4 000 7400 1.00 
New York 10017-565 Fifth Ave. 

C. Otis Itawalt 
Phone 212-697-3070 

Chicago 60602-360 N. Michigan Ave. 
Harley L. Ward 
Phono 312-236-6269. 

Boston 02116-100 Boylston SL 
George C. Bingham 
Phone 617-482-4370 

Los Angeles-6381 Hollywood Blvd. 
Tracy Moore 
Phone 213-462-2351 

San Francisco 94108-210 Post St., 
Rm. 915 

Charles E. Morin 
Phone 415-392-6444 

Detroit 48226-424 Book Bldg. 
Max Goldfarb 
Phone 313-961-9704 

PAUL H. RAYMER COMPANY. INC. 
Media Code 4 000 7450 6.00 
Chicago 60601-Suite 410. 333 N. 
Michigan Ave. 
K. 13. Fleming, Jr. 
Phone 312-782-6613 

RE0101ye.L. REPII 

REGIONAL REPS CORP 

RAB 
Media Code 4 000 7500 8.00 
Ohio Stations Representatives Division 
(Northern & Central Ohio) 

Indiana Division (Northern Indiana) 
Cleveland 441-5-1220 Huron Road 
Leonard F. Auerbach. Norm Kocab, 
Doug Auerbach, Jim Knowles 
Phone 216-781-0035 

Ohio Stations Representatives Division 
(Southern Ohio) 

Indiana Division (Southern Indiana) 
Kentucky Division 
Cincinnati 45205-Box 5010 
Don O. Hays 
Phone 513-922-1620 

New York State Division 
Rochester 14604-1304 Temple Bldg. 
Phone 716-232-2610 

Penn State Reps DIvislon 
Pittsburgh 15222-1704 Investment Bldg. 

Melvin A. Jones 
Phone 412-471-5862 

RILEY REPRESENTATIVES 
Media Code 4 000 7650 1.00 
Dallas 75202-1407 Main 
Jack Riley 
Phone 214-748-2172 

Tulsa 74101-Box 1384 
Beverley Butler 
Phone 918-587-1491 

RKO RAD:0 REPRESENTAINES, INC 

Media Code 4 000 7700 4.00 
New York 10018-1440 Broadway 
James F. O'Grady, Buck Forker 
Phone 212-564-8000 

Chicago 60611-Tribune Tower 
It. John Stella 
Phone 312-527-5300 

I REPRESENTATIVES 

ROBINSON COMPANY, INC., THE 

Media Code 4 000 7725 1.00 
Winter Park, Fla. 32789-331 Elkhorn 
Ct. 
Hugh Robinson 
Mary Robinson 
Phone 305-671-2092 

ROLLINS BROADCASTING 
(formerly Continental Broadcasting) 
Media Code 4 000 7750 9.00 
New York 10017-230 Park Ave. 
Harry H. Haslet. 
Phone 212-689-8682 

Chicago 60601-75 E. Wacker Dr. 
Wacker Dr. 
John Finley 
Phone 312-346-8611 

Los Angeles-1700 N. Alvarado St. 
Phono 213-665-1105 

ROUNSAVILLE STATIONS 
Media Code 4 000 7800 2.00 
Atlanta 30305-3220 Peachtree Rd., N.E. 
Wm. Arthur Selley Jr. 
Phone 404-261-3000 

RUST CRAFT STATIONS 
Media Code 4 000 7850 7.00 
New York 10019-680 5th Ave. 
Jack N. Berkman, Fred Weber 
Phone 581-4466 

SANDEBERG-GLENN COMPANY, 
THE 
Phone 213-464-7395 

Media Code 4 000 7900 0.00 
Loa Angeles-1680 N. Vine St. 
San Francisco-700 Montgomery St. 
David H. Sandeberg. Ward Glenn 
Phone 415-397-0535 

Chicago-360 N. Michigan Ave. 
Phone 312-236-4437 

New York-19 W. 44th St. 
Phone 212-682-3124 

SAVALL1/GATES, INC. 
Media Code 4 000 8000 8.00 
New York 10022-509 Madison Ave. 

Joseph Savalli, Bill Becker, 
Bill Madden, Russ Walker, 
Bill Wilson, Bruce Wolin 
Phone 212-688-2380 

Chicago 60601-333 North Michigan Ave. 
Ken Schaefer, Randolph Belli 
Phone 312-782-7494 

Atlanta 30309-1371 Peachtree St. 
Robert M. Baird 
Phone 401-892-8850 

Dallas 75202-1407 Main Si. 
James Hughes 
Phone 214-747-3723 

Los Angeles 90028-1717 N. Highland 
Ave., Suite 806 
James C. Gates, Tom Papich, 
Juanita Haddy Landon 
Phone 213-462-6676 

San Francisco 94105-681 Market St., 
Room 983. 
Phone 415-362-7159. 

SCHELLENBERG. SVEND A. 
ASSOCIATES, INC. 
Media Cede 4 000 8050 3.00 
San Juan 00906-Box 5163, Puerta de 
Tierra. 
Santurce, Puerto Rico-Lamparas 
Quesada Bldg. 
1510 Ponce de Leon Ave. 
Svend A. Schellenberg, Jim Kirwan 
Phone 722-5665 

SCHWARTZ. HAROLD S.. 
ASSOCIATES, INC. 
Media Code 4 000 8100 6.00 
Chicago 60626-1227 Loyola Ave. 
Phone 312-764-1502 

Los Angeles 90005-4007 W. 6th St, 
Phone 213-385-5117 

SCIENTIFIC IMAGE BUILDERS 
Media Code 4 000 8125 3.00 
Hayward, Calif. 94541-22477 Maple CL. 
Phone 415-537-2778. 

SEGAL, HAROLD H., & COMPANY 
Media Code 4 000 8150 1.00 
Boston 02160-224 Clarendon St. 
Harold H. Segal, Carol Whitelam 
Karen Itolfsen 
Phone 617-536-4850 

SELECTIVE BROADCAST ADVER-
TISING. INC. 
Media Code 4 000 8200 4.00 
Philadelphia 19141-1327 W. Louden St. 
Morton Lowenstein 
Phone 215-329-6100 

SIMPSON & ASSOCIATES CO. 
Media Code 4 000 8250 9.00 
Seattle 98119-314 Fire Ave.. W. 
William L. Simpson, Jane E. 
Gallagher, Doug Grant, Earl Reilly 
Phono 206-282-7010. 

Portland 97204-404 Wilcox Bldg. 
Robert Weil ce 
Phone 503-226-3973 

(Continued on next page) 
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REPRESENTATIVES I 
SMITH, FREDERICK W. 
Media Code 4 000 8300 2.00 
New York 10036-15 W. 44th St. 
Phone 212-867-0295 

Chicago 60645-3322 W. Peterson Ave. 
Hooper Jones, Herb Alexander, 
Evelyn Kagan 
Phone 312-478-5544 

San Francisco-700 Montgomery St. 
Phone 415-397-0535 

SODERLUND COMPANY 
Media Code 4 000 8350 7.00 
Omaha 68102-Executive Bldg. 
1624 Douglas 

Harold A. Soderlund, Ruth Schmid 
• Phone 402-341-7535 

SOUTHERN SPOT SALES, INC. 
Media Code 4 000 8375 4.00 
Raleigh 27602-Box 2894 
Penn Watson 
Corki Newman 
Phone 919-833-7586 

Dallas 75201-1537 Fidelity Union 
Building 
Mario Messina 
Phone 214-747-0135 

SPANISH BROADCAST SYSTEM 
Media Code 4 000 8385 3.00 
El Paso 79905-3319 Alameda Ave. 

Jose Boone M.. John S. Chavez 
Phone 915-532-2525 

STARS, INC. 
Media Code 4 000 8400 0.00 
Valdosta, Ga. 31601-Drawer 1443 
Daniel A. Haight 
Phone 912-294-1900 

STARS NATIONAL. INC. 
Media Code 4 000 8450 5.00 
Miami Beach 33140-Box 2037 
Atlanta-Box 10 
John Fulton 

STEINMAN RADIO STATIONS 
Media Code 4 000 8475 2.00 
Lancaster 17603-8 W. King St. 

II. Eugene Peters 
Phone 717-397-5251 

BTONIE REPCII» Z  

SRA NAB RAB 
Media Code 4 000 8500 7.00 
New York 10017-7 Eut 47th St. 
Peggy Stone. Saul Frischling 
Phone 212-688-4340 

Chicago 60601-75 E. Wacker Drive 
Seymour H. Thomas 
Phone 312-372-0910 

Beverly Hills 90211-111 N. La Clenega 
Blvd. 
Lee O'Connell 
Phone 213-655-7597 

San Francisco 94133-559 Pacific St. 
Sara Posner 
Phone 415-391-1984 

Atlanta 30309-805 Peachtree St., N. E. 
T. Richard Rawlins 
Phone 404-876-6464 

Boston 02116-100 Boylston St. 
George C. Bingham 
Phone 617-482-4370 

Everett 98201-Box 2255 
George Alter 
Phone 206-353-9396 

STORER RADIO STATIONS 
Media Code 4 000 8550 2.00 
New York 10017-12 East 46th St. 

William E. Kelley 
Phone 212-682-2660 

STRAUSS BROADCASTING 
COMPANY STATIONS 
Media Code 4 000 8575 9.00 

Dallas 75215-1401 S. Akard St. 
Dan Hayslett 
Phone 214-741-5016 

SUSQUEHANNA BROADCASTING CO. 
Media Code 4 000 8650 0.00 
New York 10022-509 Madison Ave. 
Suite 512 
John M. DeHaven 
Phone 212-421-5640 

TACHER COMPAHY, THE 
Media Code 4 000 8675 7.00 
Seattle 98101-1008 Tower Bldg. 
Phone 206-624-4191 
Mick Tacher 

Portland 97221-1730 S. W. Skyline 
Blvd. 
Richard Gohlman 
Phone 503-292-0142 

TAFT STATIONS 
Media Code 4 000 8700 3.00 

Cincinnati 45219-1906 Highland Ave. 
Don Chapin 
Phone 513-421-1750 

Cleveland 44115-602 Hanna Bldg. 
David De Comm 
Phone 216-621-3078 

THOMAS BROADCAST TIME SALES, 
INC. 
Media Code 4 000 8750 8.03 

Shaker Heights, Ohio 44122-3702 
Gridley Rd. 
William D. Thomas, Jr. 
Phone 216-921-6779 

THOMS RADIO-TV ENTERPRISES, 
1 NC. 

Media Code 4 000 8800 1.00 
Asheville 28804-75 Scenic Hwy. 
Harold IL Thorns 
Phone 704-254-4663 

TIE STATES LTD. 

Media Code 4 000 8900 9.00 
New York 10022-3 East 54th St. 
John W. Conlin 
Phone 212-421-7730 

T-N SPOT SALES 
Media Code 4 000 8950 4.00 
Raleigh-Box 1988, 137 S. Salisbury St. 
Wally Voight, Paul von Bagel 
Allen B. Jones 
Phone 919-832-8885-Collect 

New York, Chicago-Call Raleigh, 
Enterprise 6982 

Atlanta-Call Raleigh WE 1016 
Detroit-Bernard P. Pearse 
Phone 313-961-2605 

Alan Torbet 
Associates, Inc. 

SRA NAB RAB 
Media Code 4 000 8975 1.00 

New York 10017-555 Fifth Ave. 
Alan L. Torbet, Brock Petersen, 
Herb Hahn, Doug Jones, 
George Peter, Tom Hardy 
Phone 212-986-2201 

Chicago 60601-35 E. Wacker Drive 
Dave Ring. Dick Ziltz 
Phone 312-782-5260 

San Francisco 94104-155 Montgomery 
St. 
Boyd Money, Poulie Landon 
Phone 415-397-6187 

Los Angeles 90038-1258 N. Highland 
Ave. 
Bob Maggiore, Barbara Forrest 
Phone 213-466-5427 

Detroit 48202-2990 W. Grand Blvd. 
Bob Ward, Rick Kapnick 
Phone 313-874-4650 

Dallas 75201-1505 Elm St. 
Lee Bell 
Phone 214-742-5101 

Denver 80206-280 Columbine St. 
Bob Hix, George Matthews 
Phone 303-377-6526 

Atlanta 30309-1776 Peachtree Rd., N.W. 
D. W. Carpenter, Nann Dunaway, 
Mary Ellyn Yates, David Carpenter 
Phone 404-876-3673 

Memphis 38101-2158 Union Avenue 
Bldg. 

C. K. Beaver 
Phone 901-272-7503 

TRIANGLE STATIONS 

Media Code 4 000 9000 7.00 
Los Angeles 90005-3600 Wilshire Blvd. 

Charles S. Cady 
Phone 213-387-1296 

Philadelphia 19131-4100 City Line Ave. 
Hobert Teter 
Phone 215-878-9700 

TWR ENTERPRISES 
(Religious only) 

Media Code 4 003 9050 2.00 
Tacoma, Wash. 98402-Winthrop Hotel, 
773 S. Broadway 
Thomas Wilmot Read 
Phone 206-272-1141 

UBC SALES, INC. 
Media Code 4 000 9100 5.00 
New York 10017-30 E. 42nd St. 

Robert Wittig 
Phono 212-682-1833 

Chicago 60610-400 N. Michigan Ave. 
Room 900 
William Humphreys 
Phone 312-467-1632 

Atlanta 30309-1365 Peachtree St., N. E., 
Suite 135 
Harry Harkins 
Phone 404-892-2451 

Hollywood 90038-5723 Melrose Ave. 
Phil 3falkin 
Phone 213-466-6161 

Dallas 75201-Fidelity Union Life Bldg. 
Mario Messina 
Phone 214-747-0135 

UNITED ADVERTISING. MERCHAN-
DISING, MARKETING & MANAGE-
MENT 
Media Code 4 000 9150 0.00 
Sacramento 95821-2300 Auburn Blvd. 
Phone 916-483-1054 

UNIVERSAL BROADCASTING 
CORPORATION 
Media Code 4 000 9200 9.00 
Now York 10017-Suite 1923, 310 
Madison Ave. 
Lawrence Brandon, Howard Warshaw 
Phone 212-661-6096 

Los Angeles 90005-4007 W. 6th St. 
Robert W. Smith 
Phone 213-385-8656 

WALLACE, HUGH COMPANY 
Media Code 4 000 9275 5.00 
Hollywood 90028-6922 Hollywood Blvd. 
H. Wallace 
Phone 213-462-2371 

WALTON BROADCASTING SALES 
CORPORATION 
Media Code 4 000 9300 1.00 
Chicago 60606-20 N. Wacker Dr. 
Robert Walton, Earl J. Gallagher 
Phone 312-236-8887 

New York 10017-347 Madison Ave. 
J. J. Weed 
Phono 212-686-8970 

San Francisco 91133-559 Pacific Ave. 
Sam Posner 
Phone 415-391-1984 

Beverly Hills 90211-111 N. La Cienega 
Blvd. 
Lee F. O'Connell 
Phone 213-652-1313 

Detroit 48226-Park Avenue Bldg. 
Tom Corlett 
Phone 313-961-3822 

WALTON. HAL. & COMPANY. INC. 
Media Code 4 000 9350 6.00 
New York 10017-220 Madison Aye. 
Hal Walton, Jim Popper 
Phone 212-686-1388 

Chicago 60601-560 N. Michigan Ayo. 
Harley L. Ward, Harold Collen 
Phone 312-236-6269, 6270 

San Francisco-700 Montgomery St. 
Phone 415-397-0535 

Atlanta 30309-1365 Peachtree St... N. E. 
Harry Harkins 
Phone 404-892-2451 

WARD, HARLEY L. INC. 
Media Code 4 000 9400 9.00 
Chicago 60601-360 N. Michigan Ave. 
Phone 312-236-6269. 6270 

WAYNE-EVANS & ASSOCIATES. 
1 NC. 
Media Code 4 000 9450 4.00 

Minneapolis 55402-722 Midwest Plaza 
Bud Stitt, Jack Brennan 
Phone 612-338-7017 

WEBB, GRANT, 8, COMPANY, INC. 
NAB 

Media Code 4 000 9500 6.00 
New York 10022-515 Madison Ave. 
Greg Meade° 
Judl Sue Robin 
Phone 212-688-7550 

Chicago 60601-333 N. Michigan Ave. 
Ed Sherinian 
Phone 312-236-5817 

Hollywood 90028-1680 N. Vine St. 
John Anwiler 
Phone 213-464-9263 

San Francisco 91104-220 Montgomery 
St. 
Frank Dougherty 
Phone 415-397-4512 

Dallas 75201-1032 Fidelity Union Life 
Bldg. 
Mario Messina 
Phone 214-747-0135 

WEED RADIO CORPORATION 

Media Code 4 000 9550 1.00 
New York 10017-$47 Madison Ave. 

J. J. Weed 
Phone 212-686-8970 

Chicago 60606-20 N. Wacker Dr. 
Robert J. Walton, Earl J. Gallagher 
Phone 312-236-8887 

Boston 02116-Statler Bldg. 
Kay Chille 
Phone 617-482-6117 

Detroit 48226-1610 Book Bldg. 
Bernard P. Pearse 
Phone 313-961-2685 

Beverly Hills 90211-111 N. La Cienega 
Blvd. 
Lee F. O'Connell 
Phone 213-652-1313 

San Francisco 94105-703 Montgomery 
St. 
Ward Glenn 
Phone 415-397-0535 

WELCH. BILL & ASSOCIATES 

Media Code 4 000 9600 4.00 

Mesa, Ariz. 85201-244 N. Country Club 
Drive. Suite 112 
• Phone 969-7111 
El Paso-206 San Francisco St. 
Albuquerque 87112-Box 11235 
Denver 80206-280 Columbine St. 
Dallas 75201-1032 Fidelity Union Bldg. 
San Diego-Spreckels Bldg. 
Salt Lake City-Hotel Utah 
Oklahoma City-Skirvin Bldg. 
Fresno-112 Advertising Centre 

WELLINGTON. GIL 
Media Code 4 000 9650 9.00 
Seattle 98109-Suite 106, 1836 West-

lake N. 
Phone 206-284-4404 

WHITEHEAD, ROBERT C. 
ASSOCIATES 

Media Code 4 000 9700 2.00 
Atlanta 30305-2970 Peachtree Bd., N. E. 

Robert C. Whitehead 
Phone 404-233-0937 

WOODALL STATIONS 
Media Code 4 000 9750 7.00 
Columbus (Ga.)-1846 Buena Vista Rd. 
Allen Woodall 
Bernie Barker 
Phone 401-322-5447 
Mark Sher 
Phone 912-436-7234 

adam young Inc. e 
ADAM YOUNG RADIO. INC. 
(formerly Adam Young-VTM, Inc.) 

SRA NAB RAB 
Media Code 4 000 9800 0.00 
New York 10022-3 East 54th St. 
Adam Young, James P. Smith 
Phone 212-751-1848 

Chicago 60601-Prudential Plaza 
Ernest E. Berger 
Phone 312-642-6190 

Atlanta 30303-1800 Peachtree Center 
Bldg., 230 Peachtree St.. N. W. 
Richard S. Crane 
Phone 404-688-3875 

St. Louis 63101-1015 Locust Street 
13ruce W. Schneider 
Phone 314-621-1424 

Dallas 75201-501 Tower Petroleum 
Bldg. 

Clyde B. Melville 
Phone 214-748-5239 

Detroit 48226-Book Bldg., 13th Floor 
Max Goldfarb 
Phone 313-963-6920 

Los Angeles 90025-6290 Sunset Blvd. 
William L. Wallace, George Gilbreath 
Phone 213-462-2289 

San Francisco 94111-500 Sammie St. 
David R. Murphy 
Phone 415-986-5366 

Boston 02116-129 Newbury St. 
William A. Queen 
Phone 617-262-1145 

Portland 97204-913 Oregon Bank Bldg. 
Albert R. McLaughlin 
Phone 503-227-5754 

ZIMMER. INC. 
Media Code 4 000 9900 8.00 

New York 10017-565 Fifth Ave. 
Graeme Zimmer 
Phone 212-986-1075 
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EXPLANATION OF RADIO STATION 

PROGRAMMING STATEMENT PROGRAM 

CRITERIA GOVERNING ACCEPTANCE 

The Station Programming statement must reflect 

current activity and may be detailed and/or spe-

cific, as desired. 

Stations are requested to use the standard descrip-

tion terms developed for the Programming De-

scription to assure communication between station 

and buyer of spot time. See accompanying music 

glossary and analysis of program classifications. 

Limit 100 words, excluding percentage. Percentages 

are not counted in total word count. Standard 

abbreviations are permitted. Check word count 

values on back of questionnaire. 

Promotional language is prohibited. Program 

titles and talent identifications are regarded as 

promotion. Samples of typical promotional lan-

guage phrasing listed on back of questionnaire. 

Descriptions may discuss programming for typical 

week, day, week parts and/or day parts. 

All percentages reported for target audience, pro-

gram classifications and/or sub-categories should 

be against a base of time on the air per typical 

broadcast week. 

Programming description may not contain refer-

ences to coverage, audience, ratings, power, trans-
mitting equipment, costs, etc.—in fact, any state-

ment which does not actually describe that which 
is placed on the air for broadcast purposes. 

Each primary program classification may be listed, 
detailed and described as to content. Please do not 

overlap program description between categories. 

For example, music and talk description as sub-

categories for Air Personalities should not appear 
again under the primary classification of Music or 

Talk. Each primary program classification is ex-

pected to report a self-contained description. 

GENERAL PROCEDURES 

I. Submission of Programming Description by sta-
tions is voluntary. 

2. SRDS will reserve the right to refuse to print 
any Programming Description which, in its 
opinion, does not meet the above criteria. 

3. A permanent ADVISORY COMMITTEE, com-
prised of persons knowledgeable within the 
broadcast industry, will arbitrate differences 
between SRDS and stations, when such issues 
arise. Its primary functions are to make judg-
ments on acceptability of entire Programming 
Descriptions and/or definitions for new terms 
and phrases submitted by stations. 

4. Stations accept the responsibility for revision of 
their statements as changes occur, to assure they 
are accurate and current at all times. 

5. A Programming statement which no longer re-
flects accurate description of current station 
programming will be deleted if not revised by 
the station. Summary action by SRDS will be 
taken only if compelled by station's failure to 
cooperate in the ensuing inquiry. Stations may 
submit a new statement at any time thereafter. 

STANDARD BROADCAST CLASSIFICATIONS 

Music 
Sports 
Talk 
Air Personalities 
News 

Farm 
Religious 
Entertainment 
Commercial Policy 
Continuity Policy 

Program Classification Analysis 

Music 

See Music Glossary. 

Sports 

Live play-by-play coverage, tape coverage, news, 
interviews, discussion, local regional, network, etc. 

Talk 

Commentary, analysis, discussion, speeches, inter-
views, editorials, political, documentary, telephone 
call-ins, forums, panels, round tables, public affairs, 
information, occupations and/or vocational in-
structions, hobby, education, telephone questions 
and answers, women's, home making, fashion, book 
reviews, swap shows, etc. 

Air Personalities 
Celebrity, interview, entertainment, telephone dis-
cussion, music, telephone requests, guests policy, 
syndicated shows, etc. 

News 

Local, Tegional, national, international, school, 
teen, sports, weather, time, live, network, tape, 
political, interpretive, on-the-spot reports, analysis, 
helicopter, traffic, business, foreign, stock market, 
society, women's, club, religious, ethnic, special 
events, news-gathering facilities, etc. 

Farm 

News, stock reports, agricultural hints, Farm 
Bureau, entertainment, etc. 

Religious 

Music, drama, news, services, sermons, etc. 

Entertainment 

Variety, comedy, drama, quiz, celebrity, studio 
audience participation, interviews, soap opera, 
children's, etc. 

Commercial Policy 
Lead-ins, use of personalities, conditions not cov-
ered by NAB Code related to programming, on-
the-air promotions policy, product protection, pub-
lic service, number of commercials allowed per 
hour or day parts, time allowance between spots, 
etc. 

Continuity Policy 

Studio identification, musical transition, mechan-
ical reproduction, etc. 

Target Audience 

Is defined as that audience to which the basic sta-
tion programming is directed. Examples are: mass 
appeal; ethnic; demographic (description by age, 
sex, education groups, etc.); religious denomina-
tions; restricted locality such as state, county, or 
region; foreign population. 

Program Classification Overlap 

If a program contains two or more distinct, identi-
fiable program classifications, identify that program 
classification which the station desires to empha-
size and identify others as subordinate sub-cate-
gories. Do not include the sub-category analysis 
in the program classification of similar identity. 
For example, music and entertainment used as 
part of the air personalities classification should 
be reported under Air Personality and not re-
peated or duplicated under Music or Entertain-
ment. 

ACCEPTABLE SAMPLE STATEMENTS 

SAMPLE "A" 
Programmed for housewives and commuters. FARM 
5-6 AM, 2 men, interviews, market reports, county 
agent reports, ENTERTAINMENT 6-10 AM, em-
ploying air personalities, comedy, audience participa-
tion, quiz, helicopter traffic reports, middle of the 
road music. AIR PERSONALITIES 10 AM-3:30 
PM, guest interviews, trend music. ENTERTAIN-
MENT 3:30-7 PM, employing air personalities, en-
tertainment, phone discussions, helicopter traffic re-
ports, standards, country music and western. MUSIC 
7 PM-5 AM, general popular music, featuring stand-
ards, show tunes, film music, middle of the road. 
NEWS 5 min. on hr., national, international, local 
area and community news. 8 min news department, 
3 mobile units, 1 helicopter, 2 planes. SPORTS pro 
basketball, hockey, and live major league baseball. 
CONTINUITY POLICY; Deodorant and laxative 
commercials unacceptable. 

SAMPLE "B" 
Programmed for adults. News and telephone con-
versation format with air personalities using open 
telephone lines. 15 min. network and local news 
every hour. 6-10 AM audience participation features 
debates, discussions and interviews; 11:30-Noon audi-
ence discussions re children; 123 PM conversation, 
guests, discussions; 3-5 PM audience discussions, 
guests, interviews; 5-6 PM News, network, local and 
business news; 6-6:30 PM Sports with audience par-
ticipation; 6:30-7 PM money, bank, business and 
home loan discussions; 7:30-8 PM audience discus-
sions on outdoor sport activities. 8-11 PM audience 
participation with discussions, interviews, debates; 
11 PM-6 AM music featuring current hits, show 
tunes, classic. Saturday 7-11:30 PM discussions, in-
terviews. debates, Sunday and remainder of Satur-
day music primarily middle of the road. 

SAMPLE "C" 
Programmed for general interest. AIR PERSONAL-
ITIES handle all segments. NEWS 5 min. every 
30 min.; 5:30-6 AM farm market & weather reports, 
interviews; 6-10 AM middle-of-the-road music, tele-
phone interviews, quips, heliocopter traffic reports, 
comedy; 10 AM-Noon current hits, guest discussions, 
12-1 PM farm interviews, shipments, live western 
music; 1-2 PM Women's Show, fashions, discussions; 
2-6 PM music, current hits, standards, talent inter-
views; 6-6:30 PM news, national, international, re-

gional, local, editorialization; 6:30-9 PM music. 
middle-of-the-road, show tunes, standards; 9-9:30 
PM Sports; 9:30-10 PM Public Affairs; 10 PM-
5:30 AM Music, middle-of-the-road, current hits, 
show tunes, SPORTS: all live major league base-
ball home and away, live professional football. 
COMMERCIAL POLICY. Personality, endorsements 
not permitted. 

(Continued on next Page) 
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ACCEPTABLE SAMPLE STATEMENTS—(Continued) 

SAMPLE "D" 
Complete ethnic programming; Polish, sign on to 9 
AM, Hungarian 9-11 AM, Spanish 11 AM-1 PM, 
Italian 1-3 PM, German 3-4 PM, Slovak 4-5 PM. 
ITkranian 5-6 PM. During summer months each nation 
is featured once weekly 6 PM-sign oft Individual 
hours are programmed with homeland news, foreign 
political news, community affairs and ethnic music. 
Foreign taped remotes featuring news occurrences. 
discussions and track and soccer events are Inter-
sperced within these program periods. 

SAMPLE "E" 
Programmed for young adulta and teens. MUSIC 
80%; Features Current Hits sign-on to 10 AM, 3-7 
PM, Rock 10 AM-3 PM and 7 PM-I0 PM; Folk 
Rock and Rhytnm and Blues 10 PM to sign-oil. 
NEWS 15%; 3 min. every 30 min., features national, 
international, local and regional; amounts depending 
upon news happenings. School news 15 min., 5-5:15 
PM features city and suburban high school activities. 
sock hops, sport scores, teen-of-the-week contest. 
etc. FARM 5% 6-6:30 AM with farm director inter-
viewing county agents and livestock shippers; taped 
interviews; detailed national and area weather reports. 

OUTLINE AND GUIDE FOR DEVELOPING 
PROGRAMMING STATEMENTS 

NOTE: It is anticipated each station will appropri-
ate as much detail as is necessary to per-
mit adequate and proper description of 
the station's programming emphasis and 
uniqueness within the 100 word limitation. 

Target Audience 

The target audience is that primary audience to 
whom the broadcaster directs his programming 
and hopes to attract as listeners. This audience 
may be general in nature or specific in terms of 
special demographic and/or ethnic groups. For 
example, statements might read: 

A. General—programmed for general interest; 
or mass appeal 

B. Demographic—programmed for young, mar-
ried women; or teens; or adults 

C. Ethnic—programmed for Negroes; or foreign 
populations; or Spanish speaking individ-
uals 

1). Subject interest—programmed for farmers 

at there are target audiences (2 or more), station 
is requested to identify each and to report, in 
percentages, the amount of broadcast time per 
typical week devoted to each: Possible example: 

A. Negro, 40%; teens, 40%; general interest, 
20% 

Primary Program Classifications 

In its simplest form, primary programming classi-
fications may be identified, first, by generic name 
and accompanied by a percentage based on the 
total number of hours per broadcast week. Possible 

example: 

A. News, 20%; Air Personalities, 40%; Talk, 
40% 

B. Music, 50%; Sports, 40%; News, 10% 

Sub-categories 

Stations may qualify their primary program classi-
fication employing sub-categories to distinguish 

SAMPLE "F" 
Programmed for the Negro listener. MUSIC is popu-
lar, rhythm and blues, jazz and gospel. Air Per-
sonalities handle all segments and taped commercials 
by Air Personalities are interchangeable. NEWS, 5 
min at :55, is community oriented. Health news 15-
min daily at 3 PM. Station editorializes daily at 7 
PM and participates in fund drives for community 
activities, little league, boys clubs, etc. Personalities 
available for remote broadcasts, store openings, shop-
ping center sales days, etc. 

SAMPLE "G" 
Programmed for Spanish speaking Puerto Ricans and 
Latin Americans. Emphasis on community involve-
ment thru "on the street broadcasts," parades, 
street dances, high school baseball broadcasts, beauty 
contests, youth activities, etc. MUSIC 70% sign-on-
10 AM, 12-2 PM and 4 PM to sign-off, Ethnic 
folk 27%, Rock 30%, Hard Jazz 10%. Night Club 
Remotes 3%. NEWS 10%, 15-min. at 7 AM-8 AM-
Noon-6 PM and 10 PM, features local neighborhood 
news 7%, foreign news from mother countries 2%, 
national news 1%. SPORTS 5% features taped 
Puerto Rican baseball. ENTERTAINMENT 15% 
Spanish soap operas 10 AM-12 N and 2-4 PM daily. 
COMMERCIAL POLICY: Commercials translated 
free. 

between various forms of broadcast and to demon-
strate programming emphasis — percentage for 
sub-categories should total to primary percentage 

total and is also based on total number of hours 
broadcast for typical broadcast week. Possible 
examples: 

A. News, 20% — local and regional, 10%; 
national and international, 10% 

B. Music, 50% — serious, 15%, rhythm and 
blues, 15%; religious, 20% 

Primary program classifications have been identi-
fied. Note: If the music glossary fails to provide 
for a new category of music broadcasting which the 
stations may wish to report, the station is requested 
to submit a definition for the term so that it may 
be evaluated by the Advisory Committee for ac-
ceptability. 

Description of Type and Kind with Primary 
Classification and Sub-categories 

Stations may further delineate as to type and kind 
to distinguish further their unique and different 
programming emphasis. Possible example: 

A. News, 20% — community news, 3%; area 
news, 4%; local weather time, 2%; school, 
1%; analysis of national news, 8%; inter-
national headlines, 2% 

B. Music, 50% — modern chamber ensemble 
concerto, 15%; rhythm-blues vocals and 
instrument ensemble, 15%; religious spiri-
tuals, 8%; religious gospel chorus, 12% 

Breakdown for Day and Day Parts Instead of 
Broadcast Week 

Description may refer to typical day and day parts 
rather than broadcast week. 

By Day or Day Part 

A. Farm 5-6 AM Sc 12-1 PM 
B. Local Area news, daily, 5-min. on half hour 

C. Women's show 11-12 Noon 
D. Open line phone conversation 7-9 PM 

SAMPLE "H" 
Programmed for adults. News at 7 AM, Noon. 6 
PM and sign-off. Length and content determined by 
complexity of news; minimum 10 min.; 7 AM-Noon 
Film Music. Show Tunes, Standards; Noon-3 PM 
Semi Classic. Ballet, Operetta; 3-7 PM Standards 
and Show Tunes. 7-8 PM Jazz, Popular and Dixie-
land. 8 PM-Midnight Film Music, Show tunes and 
Standards. COMMERCIAL POLICY: two 1-min. 
announcements permitted in 15-min segments. 

SAMPLE "I" 
Programmed for adults and young adults. Six air 
personalities emcee entire operation. 5 min, news 
every 30 min. MUSIC 90%, 50% albums. 40% 
singles, featuring current selling General Popular 
music, show tunes, standards. NEWS 10%, local, 
national and international. Shares group international 
bureau plus Washington bureau. Two sport shows 
weekends. COMMERCIAL POLICY: 16 minutes 
maximum permitted between 7-9 AM and 4-7 PM; 
all other periods permit 18. Personalities available 
for remote pickups from shopping centers, state fairs, 
etc. 

E. Air Personalities 6.10 AM 
F. School news 6-6:30 PM 
G. Music—rhythm Se blues 1-4 PM 

By Week 
A. Farm 12 hours weekly-1.3 PM 
B. Local area news, 28 hours weekly 
C. Women's show-6 hours weekly-2.3 PM 
D. Serious Music-14 hours weekly-8-10 PM 
E. Air Personalities-20 hours weekly-6-10 AM 

F. School News-21/2  hours weekly-6-6:30 PM 
G. Music — rhythm Se blues — 18 hours weekly 

1-4 PM 

Additional Acceptable Descriptions for 
Programming Statement Related to 

What is Broadcast 

Reference should be directly related to program-
ming as part of the classification exposition. 

A. Size of Staff 
1. Six-man local news staff 

2. 25-piece staff orchestra 
Z. Three farm reporters 

B. Equipment de Facility 
1. Two mobile news units 
2. Helicopter traffic reports 
3. Studio facility used for live broadcasts 

(variety show, audience participation, pan-
el discussion) 

4. News gathering facilities 
5. Washington news office 

C. Origination 
1. Network 
2. Local 
3. Remote for on-the-scene broadcasting 

D. Broadcast Form 
I. Syndication 
2. Live 
3. Tape 
4. Records 
5. Transcription 
6. Wire 
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MUSIC GLOSSARY 
Music Glossary prepared for SRDS by James Hopkins and Theodore Ashford, 

School of Music, Northwestern University 

The following glossary is intended to give a com-
prehensive identification of legitimate music terms 

used in radio broadcasting to describe music 
policy. Terms which are particularly subjective in 
character, such as "lush background music," or 
which are technical distinctions, such as aria 
da capo versus through-composed aria, are pur-
posely omitted since their inclusion would only 
obscure the objective of this glossary. 

Undoubtedly there will be much music which can 
be properly classified in several categories: a Mo-
zart Symphony might be regarded as Symphony, 

Classic music, or general orchestral music, and per-
formed by either chamber group or symphony 
orchestra. Likewise, calypso might fall under cate-
gories of folk music, ethnic music, trend music, or 
current hits. In such cases the general nature of a 
program will not be determined by individual 
pieces but rather by the common characteristics of 
several different pieces. Thus, Harry Belafonte, 
Theodore Bikel, and Peter, Paul and Mary would 
constitute a folk music grouping; Harry Belafonte, 
Xavier Cugat, and Stan Getz playing "Girl from 
Ipanema" might form a Latin (ethnic) group. 

This glossary will best serve its purpose if each 

part is read in its entirety rather than as single 
entries. The following outline should be helpful 
in showing the overall organization of this project. 

TYPE OF MUSIC 

Popular Music: music considered 
to be primarily of entertainment value to a rela-
tively large general public. Commercial success is 
not necessary. Under the broad heading Popular 
Music fall the following categories: 

CURRENT HITS: popular music regardless of type 
which are currently commercially successful. Other 

terms include "Top 20," "Top 40," "Pop Hits," 
and "Top Pops." 

TREND MUSIC: Popular music that well fits 
technically into one of the other categories, but 
because of its association with a particular trend, 
fad, or era, is classed by itself. This does not 
apply to current trends (see above). Examples 
include "Roaring Twenties music," "Charleston," 
"Barbershop," "Calypso," "Cha-cha," "Boogie-
woogie." 

GENERAL POPULAR MUSIC: popular music 
which is not suitably classed as "Rock," "Folk," 

"Country and Western," "Jazz," because it con-
tains a mixture of several different styles. 

Film Music: popular music written for or 
taken from a motion picture. This music can 
be instrumental or vocal or a number of pieces 

which are either. This is a source category and 
will include music which is classified elsewhere, 
e.g., the film score from the motion picture 
Man with the Golden Arm is also mainstream 
jazz. 

Showtunes (Broadway): popular music taken 
from theatrical productions, current or other-
wise. This music can be vocal or instrumental 
or a combination. The music may be original 
soundtracks (original cast) or arrangements of 
music from theatrical productions. This is also 
a source category and will include music which 
is classified elsewhere. 

BROADCAST 

MUSIC TERMS 
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The difference between this category and the 
film music category is slight. In many cases, the 
music is identical (e.g., West Side Story, Sound 
of Music, and My Fair Lady). 

Standards: popular music which at one time 
was either a current hit (see above) or popular 
music which is included because of its long-
term popularity. Technically, this category may 
contain other types of music, the arrangements 
usually defining the type. 

The prime interest in a standard is its melody 
and lyrics as opposed to a particular arrange-
ment. 
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Music Glossary Continued 
This category and the trend music category will 
in many cases overlap since a given trend will 
have reached a certain popularity. Categories 
have been constructed to be inclusive, and 
music which fits into a more specialized category 
should be placed in that category. For example, 
there was an Elvis Presley trend; in addition, 
many of his selections were current hits; how-
ever, a more appropriate designation in this 
case would be "Rock." 

Jazz-oriented: popular music whose accom-
paniment or whose style shows a jazz influence. 
This category contains primarily vocals (see 
jazz). Examples include Frank Sinatra, Andy 
Williams, Nancy Wilson. Instrumental ex-
amples include Horst Jankowski, Peter Nero, 
Jonah Jones. 

Country-rock-oriented: popular music whose 
accompaniment or whose style shows a rock or 
country influence (see "Rock," "Country and 
Western"). This category includes mostly vocals. 
Examples include Connie Francis, Patti Page. 

Middle-of-the-Road: popular music whose ac-
companiment or whose style shows no specific 
influence to any degree. Examples include 
Doris Day, Dean Martin, Robert Goulet. 

JAZZ: popular music, vocal or instrumental 
which is characterized by all or most of the follow-
ing features: (1) syncopated or intricate rhythms; 
(2) improvisation:* (3) intricate harmonic and 
melodic activity; (4) virtuostic instrumentalists and 
vocalists; (5) a form which consists of a statement 
of a theme, subsequent improvisation around the 
melody and harmonic patterns, and a return to the 
initial theme. 

Of great interest in a jazz composition is the per-
former (s) and performance rather than the actual 
composition. For example, one is generally more 
interested in Louis Armstrong than in the actual 
piece being performed. In addition, one is also 
interested in the improvisations of a performer 
and his display of virtuosity. 

Jazz was and is essentially a developing area of 
music, and certain phases of its development have 
become trends and have certain stylistic features 
which overlap and are present in other styles. 

Dixieland: music associated with the early 
development of jazz containing the features dis-
cussed above with very little complexity. Its 
features also include simple and folk-like melo-

*There are two types of improvisation, and their distinc-
tion is a necessity in the understanding of the various 
categories of jazz. True improvisation is spontaneous, 
unrehearsed in the ordinary sense, and original in its 
musical content (melody, harmony, rhythm, timbre of 
performing instrument, etc.) There are varying degrees 
of true improvisation judged by the amount of variation 
from the original musical content and the amount of 
complexity imposed on the original music ideas. There 
also exists, pseudo-improvisation which is distinct from 
true improvisation by all or some of the following fea-
tures: (1) passages which are copies of earlier true im-
provisations; (2) passages which are carefully prepared 
to sound like true improvisations; and (3) passages 
which do not alter or vary the musical content to any 
significant degree. 

dies and harmonies, an emphasized bass line, 
regular rhythmic accents usually 4-4 time, and 
the improvisation of several performers simul-
taneously. Typical instrumentation includes 
tuba, banjo, trumpet, clarinet, trombone, and 
piano. Authentic Dixieland dates as early as 
1902 and includes music with such descriptive 
titles as "Barrelhouse," "New Orleans Jazz," 
"Traditional." Examples include Joe Oliver, 
Turk Murphy, Jelly Roll Morton. Modern 
Dixieland employs more contemporary melodies 
(sometimes standards) and instrumentation, 
with the not always obvious feature of pseudo-
improvisation. An example is Al Hirt. 

Swing: in general jazz music associated with 
the swing era, dating from the 1930's through 
the 1940's. This music is usually associated 
with big bands (e.g., Tommy Dorsey, Glenn 
Miller) but smaller groups as well (e.g., Benny 
Goodman). There are many present-day groups 
playing in the same style (e.g., Ray McKinnly, 
Tex Beneke). Largely intended for dancing, 
the rhythm remains very simple and regular, 
and there is a greater emphasis of smoother and 
more melodic lines. The improvisations are 
generally conservative, performed by one player 
at a time, and the overall volume (loudness) of 
such groups is much less than with Dixieland 
in general. 

Modern Jazz: in general, jazz as it has de-
veloped since 1948-49 to the present, although 
there are examples which date earlier. Increas-
ing attention is paid to the arrangements, intri-
cate melodic lines and harmonic patterns, as 
well as a concentration of activity centered 
around the rhythm section consisting of drums, 
string bass, piano, and/or guitar. There are 
four sub-divisions of this category. 

Mainstream Jazz: jazz in which melodic and 
harmonic elements are akin to popular stand-
ards but with the following additional charac-
teristics: (1) improvisation, (2) more equal 
balance between the primary activity (melody, 
instrumentalist, vocalist, etc.) and the accom-
paniment. Instrumentation varies from small 
groups to big bands, either with or without 
vocalist (s). 

The term "West Coast Jazz" has often been 
used to describe this type, although this cate-
gory includes music which would not generally 
be considered to be West Coast Jazz. The terms 
"West Coast Jazz" and its antithesis "East 
Coast Jazz," were originally coined to distin-
guish between jazz as performed by "white" 
musicians (West Coast) and that played by 
Negro musicians (East Coast), the former sup-
posedly more intellectual and concerned with 
lyrical melodies and subtle harmonies, the lat-
ter supposedly more concerned with a domi-
nating rhythm section, and a forceful manner 
of playing. Mainstream jazz may be either if 
its requisites are fulfilled. 

The distinction between mainstream jazz and 
the categories which follow is based upon the 
lack of certain dominating features present in 
the others. Examples of mainstream jazz include 
Gerry Mulligan, Stan Kenton, Dave Brubeck 
(see Pop Jazz), Oscar Peterson, June Christie, 
and Bill Evans. 

Bop (BeBop): Bop is essentially an offshoot 
of earlier mainstream jazz and generally asso-
ciated with developments of early 1950's in 
which improvisation reached a high degree of 
complexity. The emphasis was such that often 
the music consists of nothing more than a set 
of harmonic progression around which a soloist 
improvised. In vocal music of this sort, it was 
frequently the case that the vocalist improvised 
in the manner of an instrumentalist, using 
nonsense syllables in the place of words. 
"Themes" very often consisted of little more 
than earlier improvisations around some stand-
ard song. Examples include Charlie Parker, 
Sonny Stitt, and Dizzy Gillespie. 

Hard Jazz: jazz very much in the style of 
mainstream with greater emphasis on a strong 
and driving rhythm section, but with as much 
emphasis on the soloist and improvisation. The 
term East Coast is often used to mean Hard 
Jazz (see above), although the term Hard Jazz 
is more inclusive. Hard Jazz is often blues ori-
ented. Examples include Horace Silver, Ray 
Charles (see Rhythm and Blues), Jimmie Smith, 
and Cannonball Adderly. 

Experimental Jazz: jazz of varying character-
istics which employs a good deal of experimen-
tation with compositional techniques, and which 
has either never reached a level to become a 
phase, or else which is still too new to make 
such a decision; Third Stream Jazz, such as 
Kenton's "City of Glass," is an example of the 
former, and George Russell, an example of the 
latter, fall into this category. 

Popular Jazz: jazz which may be in the style 
of any of the above, but which has reached a 
relatively wide public acceptance. The reasons 
for public acceptance may vary (e.g., in the case 
of Stan Getz, the Bossa Nova; in the case of 
Ramsey Lewis, the strong Rock beat). Examples 
include Dave Brubeck on "Take Five," Vince 
Guaraldi on "Cast Your Fate to the Wind." 
This category does not usually include vocalists 
(see general popular music, jazz-oriented). 

FOLK MUSIC: music which is most often in bal-
lad style reflecting trends, culture, and/or beliefs 
of the common people, or providing social com-
ment. The music is characterized by a simple 
melody and accompaniment, often a guitar or 
other strummed instrument. Although this basi-
cally implies a solo singer, this category would also 
include larger ensembles whose arrangement does 
not destroy the basic simplicity of style. Authentic 
Folk Music employs folk songs predominantly of 
anonymous authorship, but songs such as "Scarlet 
Ribbons" which are in similar style are included 
also. Examples of performers of Authentic Folk 
Music include Pete Seeger, Josh White, Theo 
Bikel. Contemporary Folk Music generally em-
ploys more recently composed melodies, modern 
instrumentation, and arrangements with a greater 
emphasis on rhythm. Examples of performers of 
Contemporary Folk Music include the Kingston 
Trio, Chad Mitchell Trio, New Christy Minstrels. 

Folk Rock is primarily contemporary folk music, 
sometimes authentic folk music, with a very strong 
Rock influence. The Rhythm is predominant, 
and the arrangements may include trumpets, trom-
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GLOSSARY 
bones, saxophones, violins. Examples include the 
Mammas and Papas, Sonny and Cher, and some 
Beatle recordings (e.g., "Norwegian Wood"). 
Country and Western, Ethnic Folk Songs, and 
Rhythm and Blues qualify in this category, but 
because of their special characteristics are placed 
into separate categories elsewhere. 

ROCK (ROCK AND ROLL): popular music, usu-
ally vocal and with a vocal line described as 
having lyrics of the non-ballad type, employing a 
great deal of repetition of words, especially those 
of percussive nature (e.g., Rock, blue, etc.), and 
with little or no attention paid to grammatical 
correctness. The music itself is characterized by 
strong driving rhythms, fragmentary melodic lines, 
and with little attention paid to refined arrange-
ments or tone quality. In addition, the usual 
instrumentation includes electronically amplified 
instruments (electric guitar, electric bass, etc.), a 
wind instrument (often tenor saxophone), and 
drums. Especially prominent are the numerous 
effects employed in the recordings—many electron-
ically produced (echo). Hard Rock and Pop Rock 
are subcategories, the distinction between the two 
being a matter of degree. The overall sound of 
the former is generally more coarse and sponta-
neous (unrehearsed), and it is not unusual to find 
screaming and shouting on the part of the per-
formers. Pop Rock employs the same basic sound, 
but often instrumentation includes trumpets, vio-
lins, etc., and tends toward a more polished per-
formance for a wider audience (e.g., Twist, Go-
go, etc.). 

Progressive Rock: also called Art Rock or New 
Rock. A type of popular music in which the 
integration or influence of different styles is not 
so characteristic as the actual presence of diverse 
styles usually simultaneously, and in nearly 
"pure" form. These different styles would in-
clude, for example, jazz, rhythm-blues, orchestral 
music, ethnic music (e.g., Indian), electronic 
music, and church music. Very often the pieces 
are sectional, each section shifting to a different 
mood, tempo, or style. This is in contradistinc-
tion to popular music which is predominantly 
one style but shows the influence of other styles 
such as in Jazz-Rock or Folk Rock. 
The rhythms and rhythm section sound em-
ployed in this music are most usually derived 
from other rock types, hence the term "rock." 
In many cases, however, examples can be found 
which have an extremely remote connection to 
other rock types. 
Examples would include Richard Harris' "Mac-
Arthur Park," Mason Williams' "Classical Gas," 
and also most selections of artists such as Simon 
and Garfunkle, The Fool, Blood, Sweat and 
Tears, and the Beatles. 

RHYTHM AND BLUES: a ballad type song orig-
inated by the American Negro, and in this sense, 
folk in content. Often considered to be a type of 
Rock, because of the strong rhythmic pulse and the 
general lack of polish, but the distinction lies in 
its content. Modern Rhythm and Blues often em-
ploys large ensembles and vocal background. Ex-
amples include Ray Charles and Lou Rawles. 
There is a close relationship between Rhythm and 
Blues and Jazz, featuring singers who concentrate 
on blues type songs. The presence of other charac-
teristics usually determine which category is ap-
propriate. For example, Joe Williams, a singer of 
blues type songs, primarily sings with jazz accom-
paniment (Count Basie), and most probably his 
records would fall into the jazz category. 

COUNTRY AND WESTERN: a general category 
of music which is often characterized by a particu-
lar timbre including instruments such as bass, 
banjo, violin (solo), plus vocalist or vocal groups. 
The melodies and harmonies are simple and 
straightforward. The performances often incorpor-
ate regional characteristics either in subject matter 
(in this sense folk-like) or in instrumentation or 
vocal quality. 

Country Music: music of the peoples of rural 
areas although there are degrees according to 
the amount of urbanization. Often connected 
with and suitable for country dancing. 
In this category fall Hillbilly, Grand Ole Opry, 
Mountain Music, and Blues Grass Music, this 
distinction lying in the degree of urbanization 
and the presence of particular regional char-
acteristics. 
It is again pointed out that certain songs and 
performances are actually authentic folk music 
and the selection of categories must be made 
on the basis of dominating features. For ex-
ample, most of Burl Ives' songs would be au-
thentic folk as opposed to country. 

Modern Country Music: Music retaining many 
of the predominant features of Country Music 
in general but which incorporates the current 
techniques of instrumentation and arranging. 
Different from General Popular Music, Country-
Rock oriented in the degree of influence from 
Country music in general. 

Western: Western music is literally music in 
the style of the ballad written about western 
subject matter. To a large extent this definition 
will encompass many authentic folk songs. The 
performance relies heavily on strummed instru-
ments, often electrically amplified. It is not 
unusual to find amplified Hawaiian guitars and 
ukuleles in these performances. 

Semi-Classic (light): refers 
either to (a) a serious composition which has 
become very well known to the general public be-
cause of its especially appealing or attractive 
nature, e.g., Debussy's "Claire de Lune," Rach-
maninoff's Piano Concerto No. 2, etc.; (b) a style 
in which a particular piece, of either serious or 
popular origin, is set. Usually an arrangement in 
this style introduces certain performance tech-
niques (runs, florid arpeggios, etc.) or orchestra-
tions, particularly a rather full texture, which are 
traditionally associated with serious music. 

Serious Music: music which is 
considered as being written especially for its 
esthetic value as perceived through performance or 
listening, in contrast to that which is essentially 
written for entertainment and/or to accompany 
another activity. Other terms used to describe 
serious music include "classical," "good," "high-
brow," "art," and "long-hair." 

Grouping by historical era 

PRE-BAROQUE MUSIC: used here to include 
serious occidental music written before about 1600. 
Stylistic terms include Gregorian chant, Middle 
Ages, Romanesque, Gothic, and Renaissance. Pal-
estrina and Machaut are representative composers. 

BAROQUE MUSIC: serious music of the period 
c. 1600-1750. Representative composers include 
Monteverdi, Vivaldi, Handel, and J. S. Bach. 

CLASSIC MUSIC: generally, serious music written 
c. 1750-1830, and especially including the Viennese 
composers, Mozart, Haydn, early Beethoven, and 
Schubert. The term "classic" should not be con-
fused with the less specific "classical," used to 
describe all serious music regardless of the his-
torical style. The term "classical" is best avoided 
entirely. 

ROMANTIC MUSIC: generally, serious music 
written c. 1820-1900, especially including the works 
of Berlioz, Mendelssohn, Schuman, Chopin, Liszt, 
Wagner, Brahms, Tsdiaikowsky, and Mahler. It 
may also be applied to such Impressionist com-
posers as Debussy and Ravel. The term is often 
used to describe popular music whose text deals 
with love, etc. The latter application to "romantic 
mood" music should be avoided. 

MODERN (SERIOUS) MUSIC: commonly used 
to include serious music written since c. 1910. 
Well-known composers include Stravinsky, Bartok, 
Schoenberg, Hindemith, and Barber. The term 
"contemporary" is also frequently used. 

Classification by type of composition 

SOLO OR CHAMBER FORMS: types of music 
most frequently played by solo instruments or 
small instrumental ensembles; used here to refer 
to serious music exclusively. Among the most com-
mon specific names for such music are: Sonata, 
Minuet, Rondo, Suite, Prelude, Fugue, Toccata, 
Nocturne, Rhapsody, Theme and Variations, Etude, 
plus such dance names as Polonaise, Mazurka, etc. 

CONCERTO: a composition, usually in three 
movements or sections, for a solo player and 
orchestra. Pieces of this type date from the 
Baroque era to the present. (Occasionally, the 
title is applied to quite different performance 
media such as Concerto for Orchestra, Organ Con-
certo, etc.) 

GENERAL ORCHESTRAL MUSIC: includes all 
serious music played by orchestras, especially, sym-
phonies, ballet, and symphonic poems. 

SYMPHONY: a compot.ition for orchestra, usual-
ly in four movements or sections. True symphonies 
date from the Classic period to the present, al-
though such terms as "sinfonia" are encountered 
in earlier orchestral music. 

BALLET: literally, the theatrical performance of a 
dancing group with costumes and scenery, to the 
accompaniment of music, but without singing or 
spoken word. As used here, the term applies 
particularly to the music which accompanies such 
performance. Usually, this music is composed for 
orchestra and consists of numerous separate pieces, 
e.g., "The Nutcracker Suite." The majority of the 
well-known ballets have been written since 1800. 

SYMPHONIC POEM: also known as the Tone 
Poem; this is a name given to a type of orchestral 
music which is distinguished by its association with 
a poetic or descriptive idea, e.g., "Don Quixote," 
"The Pines of Rome," etc. Most symphonic poems 
are from the latter half of the Romantic period. 

INCIDENTAL MUSIC: instrumental music design-
ed to be performed during a play. Properly speak-
ing, the term does not include the music which is 
played before or between acts (overture, entr'acte), 
although it now generally includes all music asso-
ciated with a play, e.g., Mendelssohn's "A Mid-
summer Night's Dream." 
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Music Glossary Continued 
SUITE: a collection of separate pieces designed 
to be played in succession as a single work, similar 
to the various movements of a symphony or sonata. 
The term has specific reference to a type of instru-
mental form common in the Baroque era, but is 
often used to refer to a free succession of move-
ments of different types, frequently derived from 
incidental music (Grieg's "Peer Gynt Suite") or 
from ballet (Tschaikowsky's "Nutcracker Suite"). 

OPERA: a drama, either tragic or comic, sung 
(usually) throughout, with appropriate scenery 
and acting, to the accompaniment of an orchestra. 

OPERETTA: literally, a short opera; the term is 
commonly used to describe a theatrical piece of 
relatively light and often sentimental character in 
simple and popular style, containing spoken dia-
logue, music, dancing, etc. Johann Strauss, Jr. 
(Die Fledermaus) and Arthur Sullivan in collabora-
tion with W. S. Gilbert ("The Mikado"), are 
among the best known writers of this form. 

ORATORIO: a large-scale work for voices and 
orchestra, based on text of religious or contempla-
tive character and intended for concert hall or 
church performance, i.e., without acting or scenery. 
Compositions of a similar character but based on a 
scriptural or liturgical text (Mass, Requiem, Pas-
sion) are usually not included under the category 
of oratorio. 

CANTATA: a composite form, especially in the 
Baroque era, consisting of vocal solos, duets, 
choruses, etc., accompanied by instruments. The 
text may be secular or sacred; the latter differs 
from the oratorio in its smaller dimensions and 
(usually) less narrative and continuous character 
of the text. 

SONG: a short composition for solo voice, usually 
but not necessarily accompanied, based on a poetic 
text, and (usually) composed so that the music 
enhances the text rather than overshadows it; 
often called by the term "Art Song." Lied: a song 
on the German vernacular especially from the 
19th century. 

ARIA: an elaborate solo song (occasionally for 
two solo voices, i.e., duet) with instrumental 
accompaniment. The aria may be a single piece, or 
be extracted from a composite form such as opera 
or oratorio. It differs from the song or Lied in that 
it is usually of greater length, non-strophic, and 
emphasizes purely musical design and expression, 
often at the expense of the text. 

RECITATIVE: a vocal style designed to imitate 
and to emphasize the natural inflections of speech, 
usually accompanied by a small group of instru-
ments. The recitative rarely occurs as a separate 
piece; instead, it is usually found before an aria, 
duet, etc. of an opera or cantata. 

MOTET: usually an accompanied choral composi-
tion based on a Latin sacred text. The term also 
applies to similar settings of secular texts, or to 
settings for soloists rather than chorus. Also, some 
motets call for instrumental accompaniment. 

MADRIGAL: a composition for unaccompanied 
voices, usually one to a part, using a secular text 
and most often employing imitative counterpoint. 

ANTHEM: a choral composition written to Eng-
lish words from sacred sources; it holds a position 
in Anglican and Protestant churches similar to that 
of the motet in Roman rites; usually, the anthem 
is accompanied, preferably by the organ, and may 
include parts for solo singers. 

CHORALE: the hymn tunes of the German Prot-
estant Church; the term is also applied to a style 
characterized by the various parts (usually four) 
moving togther as chords, i.e., hymn style. 

Ethnic Music: the music of a par-
ticular race or nation which incorporates the 
characteristics of that race or nation in language, 
melodic and harmonic style, instrumentation, 
rhythms, and customs. 
This category of music will include all types of 
music. Specifically ethnic music will probably fall 
either into a general popular category or into a 
folk category. 

Religious Music: a general term 
applied to any music which, by nature of its text, 
deals with religious subjects, usually the Christian 
faith. By extension, the term is also used to non-
vocal music with similar meditative, musical charac-
teristics, instrumental arrangements of vocal reli-
gious music, or music played by instruments 
characteristic of churches, (i.e., organ or carillon). 
Religious music may be either church music or 
non-church music. 

Sacred Music: generally, a music of a devo-
tional or religious nature; this term is used 
especially for religious music of a serious type, 
e.g., Mass, motet, etc., as opposed to that of a 
more popular appeal, e.g., gospel song or spid-
tual. 

Gospel song: a composition for either solo 
voice or ensemble which emphasizes a personal 
religious experience, hence, a song written from 
a "manward" point of view to, rather than 
about, Jesus or God. Stylistically, such music is 
usually either in smooth, close harmony in a 
moderately slow tempo (inspirational) or a 
rather vigorous hand-clapping rhythm (south-
ern style); often the congregation participates 
freely. 

Spiritual: a religious folk-song of the kind 
originated by the American Negro during 
slavery days; also, the style of such songs. Spir-
ituals may be either solo or ensemble, accom-
panied or unaccompanied. 

Novelty: a category which indudes all 
music (though primarily popular) which is dis-
tinguished from the specific category of composi-
tion because of unusual performance qualities. 
Generally, pieces in this category create a musically 
humorous effect, e.g., Jonathan and Darlene Ed-
wards, Mrs. Miller, etc. 

PERFORMANCE MEDIA 
INSTRUMENTAL 

Electronic instruments: modern instruments 
which are capable of producing an infinite number 
of sounds and are especially useful for creating 
sounds not available through traditional means. 
Electronic music is a 20th century development; 
it may include traditional sounds, e.g., Concerto 
for Tape Recorder and Orchestra. Electronic in-
struments usually do not include such instruments 
as organ or electronic piano, whose sound is merely 
imitative. 

Chamber ensemble: an instrumental combina-
tion ranging from two to about 25 players; typical 
groups include trios, string quartets and quintets, 

and groups as large as the chamber orchestra, the 
latter usually including only one player to a part. 
Chamber music, the repertoire of such groups, is 
limited to serious music. 

String orchestra: an ensemble of string instru• 
ments ranging in size from about 15 to "101" play-
ers; the literature ranges from early Baroque music 
up to and including arrangements of popular 
music, the latter usually characterized by lush, full 
sounds. Besides members of the violin and viol 
families, string orchestras may include piano, harp 
or various solo wind or brass instruments. 

Symphony orchestra: a large ensemble of in-
struments (as distinct from the "chamber" or 
"small" orchestra) consisting of about 60 to 100 
players which are divided into four groups: strings, 
wood winds, brass, and percussion. The repertoire 
may include Baroque music, though generally be-
gins with Classic music and continues to the 
present. 

Military band: a moderately large ensemble com-
posed primarily of brass and percussion instru-
ments, which, however, may also include piccolos, 
saxophones, bagpipes, and other instruments suited 
to outdoor playing. 

Symphonic band: a large ensemble composed of 
wood winds, brasses, and percussion instruments, 
and often including also string bass, piano, or 
harp. The original repertoire dates from the 19th 
century, and arrangements include earlier music 
as well as popular music. The term "concert band" 
is often used to refer to this ensemble. 

Dance band: usually, an ensemble which usu-
ally performs popular music and ranges in size 
from about 10 to 20 players. It is composed mainly 
of wood wind and brass instruments, plus piano, 
bass, and percussion. Often, a few violins are 
added, e.g., Lawrence Welk, which do not alter the 
basic characteristic sound. 

Big band: a term used to mean an ensemble 
similar to a dance band, which, however, empha-
sizes the performance of jazz for listening. 

Combo: a term, an abbreviation of "combina-
tion," meaning a small group, 2 to about 7 players, 
which usually includes percussion (rhythm), bass, 
and/or piano, plus a solo wind and/or brass 
instrument, especially saxophone and trumpet. 
Contemporary combos may include more unusual 
instruments such as flute or oboe. The repertoire 
is essentially popular in nature, as distinct from 
chamber music. 

VOCAL 

Chorus: a large (usually more than 12) body of 
singers who perform in ensembles usually with 
several singers assigned to each part. The term 
includes "choir," traditionally a chorus associated 
with a particular church. Choral music ranges 
from the very earliest Pre-Baroque to the present 
day, and includes serious music, both sacred and 
secular, as well as popular music. 

A cappella: choral singing without instrumental 
accompaniment, especially typical of Pre-Baroque 
music. 

"Vocal group": a small ensemble of singers, 
usually only one performer to a part, which per-
forms primarily popular music. Such groups would 
include the Swingle Singers and Four Freshmen as 
well as barbershop quartets. 
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Methods and Sources: 

Employing a rotation system SRDS station 
questionnaires are being mailed with 
greater frequency to insure data reported 
is current and accurate. 

Stations with Farm Directors who are 
members of the National Association of 
Farm Broadcasters are identified by the 
letters NAFB. 

Definition as to what constitutes Farm 
Programming is left to the discretion of 
the stations. 

Each station is advised that failure to re-
turn a completed form will mean deletion 
of the station from this tabulation as in-
formation from previous reports is not 
carried forward. 

Hours Hours 
per week per week 

ALABAMA Tuscaloosa 
WACT — 3 
\ VNFT  1 

Abbeville 
WARI _____ 6 Tuscumbia 
WAI1I-FM ... 1-1/4 WVNA ...... 2 

Albertville Tuskegee 
WAVU ___.-- 23 WABT ..... 2 

Atmore 
WATM-FM ..._ 3 

Auburn 
WAOA  1/6 

Bay Minette 

Birmingham 
WAPI 
WBRC ....... 
WBRC-FM 
WVOK  
WYDE  

Calera Douglas 
WBYE   1 KAPR   - 15 

KAWT 2 Carrollton 

1 

3 
2 
2 
4 
1 

ALASKA 

Anchorage 
1 

ARIZONA 

Coolidge 
KCKY   4 

Cottonwood 
KVIO _— 1 

2 Holbrook 
KDJI   1 Centre 

WAGC ..._-- 2 Mesa 
VEIS   2-1/2 KAU` 16 

Clanton 
WKLF  s Nogales 

KFBR ..... 1 

5 Phoenix 
KIFN   

Decatur KOOL  --- 2-1/2 
WAJF  — 3 KOOL-FM 2 
WHOS  6 KOY 1 

KPH() ..... 6 
8 Show Low 

Cullman 

Fayette 
WWWF _ 

Foley 
WI1EP   

Fort Payne 
VITA . 

Gadsden 
WAAX ..... - 

Huntsville 
WEUP . 

Irondale 
WLPH   

Jackson 
WHOD 

Lineville 

Marion 

Demopolis 
WXAL  

Dothan 
NVOOF (NAFB) 5 Tolleson 

ENDS  7 
3 Tuscon 

KINK   5 
1/2 

2 Wickenburg Corona 
KSWW  - 1 KREL   

3 Williams 
KCYN  7 

Winslow 
KINO   1-1/2 

Yuma 
KBLU   1 
KVOY 6 
KYUM 2 

Hours 
per week 

Little Rock 
KAAY (NAFB) 7 
KARK (NAFB) 8 
KARK-FM ..... 6 
KLRA ...--- 2 

Marianna 
KZOT 10 

Mena 
KENA .__ 14/2 

Monett° 
KBIB _  5 

North Little Rock 
KXLR  _ 12 

Radio Stations Regularly Scheduling Farm Programs 
Hours 

per week 

Los Banos 
3 

KIDS-FM __.. 3 
Merced 
KWIP  1 

Modesto 
KBEE (NAFB) 
KFIV   
KTRB   

Monterey 
KMBY  1 
KWAV (FM)  1 

Mount Shasta 
E.WSD ____ 1-1/2 

Oroville 
Osceola KAOR   1-1/2 
KOSE ---..-- 7 Palmdale 

Paragould KUTY   1/2 
ILDUS --..-- 4 Paradise 

Paris 

Pine Bluff 
KARL ...— 
KCLA  
KOTN . 

Siloam Springs 
KUOA _— 

Springdale 
KBRS   

Stuttgart 

2 Riverside 
RACE 1/2 
KBBL-FM   1/4 

Texarkana 1 
NOSY   1 

Sacramento 
Warren RPM (NAFB) 7 

5 KRAK — 6 
Salinas 
KCTY 2 - 
BMA   1-1/2 
KTOM 2 

San Bernardino 
RCKC   6 
KRNO   2-1/2 

1/2 

KWRIP 

CALIFORNIA 

Anaheim 
KEZY ___ 1 

Arroyo Grande 
3 

Auburn 
Kiln (FM) ..- 2-1/2 
KAIII   2-1/2 

San Diego 

San Francisco 
KGO   1/2 

Bakersfield lINER 5 
ICAFY 5 KOIT (FM) — 1 
KERN .__. 6 KYA 2 

2 
KPMC —7 San Jose 
MUEZ _-- 1/2 KEEN ____. 1 
KWAC .._  2 KLOK . 1/2 

Barstow 
RIOT   1/2 

Chico 
KPAY (NAFB) 7-1/2 

Coachella 
3 

1 

7 

1-1/2 

5 

12 

1 

2 
Mobile 
WUNI  5 

Montgomery 
WBAM - 8 
WCOV 10 
WMGY   6 

Moulton 
WLCB   5 

Oneonta Dumas 
WCRL. 3 KDDA  6 

Opelika Fort Smith 
WAIID 1/6 KTCS ...... ___. 4-1/2 

Pell City KTCS-FM ..._ 4-1/2 
KWHN  :.: 1 JUNG __.._ ....... 8 

Harrison 
Prichard KI1OZ   3 
WZAM   1 Heber Springs 

Rainsville 
wvsm   1 Hope 

Roanoke NEAR .... 10 10 
WELR-FM .__ 5 Hot Springs 

Selma KBHS  12 
WAMA   1/2 KXOW  18 
WEBB  8 WFILK   o 

KVSL ____ 7 

ARKANSAS 
Arkansas Radio 
Network   6 

Augusta 

Batesville 
IIBTA 14/2 

Conway 
KVEE   1-1/2 
KVEE-FM ..._ 1-1/2 

De Witt 

Thousand Oaks 
KNJO (FM) .... 2 

Tracy 
KSRT (FM) - 1 

Fowler Tulare 
KLIP . 1 EROS (FM) - 3 

KCOK   2-1/2 
KGEN   
IINNU (FM) .... 2 

Turlock 

Delano 
KCI1J ---- 2 

Dinuba 
2 

El Centro 
KAMP ..... 1-1/4 
KXO  _ 

Eureka 
KINS   1-1/2 
KINS-FM 1-3/4 

Fortuna 

San Luis Obispo 
KATY —___ 1 
KsLY   1-1/4 

Santa Barbara 
KACL   1/2 
KGUD 1/2 
KIST   2-1/2 

Santa Maria 
KSEE   

Santa Monica 
s.DAY . 

Santa Paula 
KQIQ .._..._   

Stockton 
1IJOY _ 
KSTN   
KWG — 

Susanville 

7 

1 

1 

2-1/2 

2 

KIXF   2-1/2 

Fresno 
REAP   
KFRE (NAFB) 
KFRE-FM   
KIRV 
KmJ (NAFB) KXEX __ 

Lemoore 
ELAN   

Los Angeles 
KABC   1 
KFI (NAFB).- 7 
ENE — 

3-1/2 

2 
2 
3 

Pittsburg 

Pomona 
KWOW   3 

Quincy 
Krco 2 

Redding 
KCLM ..... _ 3 

10 

1/2 
5 

1/4 
1/2 KCEY   5 

5 Ukiah 
_____  1 KUKI   1 

Hollister Ventura 
3 KMPG _____ 3 KUDU -1/2 

Visalia 
KONG   2 

Vista 
1/2 

RELU 14/2 Wasco 
Lancaster KIVS0 — 2 
KBVM  _ 2 Watsonville 

KOMY ...... 

1/2 Willows 
K   12 

Yreka 
KSYC   4 

Roseville 
KPOP 

6 

6 

King City 
ICRKC   1-1/2 

Lakeport 

Hours 
per week 

COLORADO 

Alamosa 
KGIW   4 

Brighton 

Burlington 
KNAB _ 12 

Canon City 
KIILN ___ 2 

Colorado Springs 
K.Pix ....... 1-1/2 
KPIK-FM ..... _ 1-1/2 
KISS --- 1/2 

Craig 
ERAL   8 

Denver 
KBPI (FM) - 1 
KBTR .__.— 3 
ELE (NAFB)_ 9 
KOA (NA113)  10 

Durango 
KIUP   2 

Glenwood Springs 
KGLN — 5 

Golden 
RICE __— 2 

Grand Junction 
KEXO -_-_ 2 
KREX  2 
KSTR   8 

Greeley 
KFICA (NAFB) 20 
KYOU   12 

Lakewood 
KLAK  7 

Lamar 
KLMR  12 

Longmont 
Kum 10 

Monte Vista 
KSLY   2 

Montrose 
KUBC   14 

Pueblo 
KKAM 

Salida 
KV.1111   1 

Sterling 
KGEK 10 

Walsenberg 
KFLJ __ 3 

CONNECTICUT 

Hartford 
WDRC 1 
WTIC (NAFB) 5 
VVTIC-FM ___ 5 

Middletown 
WCNX 1 

Torrington 
WTOR ........ 1 

DELAWARE 

Dover 
WKEN -._ 1 

Milford 
WTILD _.-- 2 

Wilmington 
WDEL _-_-..._ 2 

FLORIDA 

Apopka 
WTLN  2 

Chattahoochee 
WSBP 10 

Chiefland 

Chipley 
WBGC 20 

Crestview 
\VJSB   2 

Cypress Gardens 
WGTO ---------- 2-1/4 

De Land 
WJBS   1 

Eustis 
WLCO ....... 1 

Fort Pierce 
WARN 1 
WIRA   1-1/2 

Hours Hours 
per week per week 

Gainesville Atlanta Rome 
WDV11 __--.. 1 NVI,L0   3-1/2 WII 
WRUF —..._ 3 WSB (NAFB)_ 8 WLAQ -- 3/4 

WYZE   2-1/2 WRGA —_— 10 
Homestead witom ..... _.._- 3 
\VIII   2 Bainbridge WROM-FM .._ 3 

WAZA ___-- 6 
Jacksonville WMGR  --. 24/2 Rossville 
WJAX  3 WRIP   7 
WMBR   1 Blakely 
WQIK ....  1 WBBK Sandersville 
WQIK-FM — 1 

Jacksonville Beach 
WB1X __— 2 

Kissimmee 
WACY 1 

6 
Lake City 

WGRO ....... 18 

Lakeland 
WLAK 12 

Lake Wales 
WIPC 1 

Live Oak 
WNER .._...-_ 15 

Madison 
WEAN —__ 20 

Marianna 
WTYS .  28 

Miami 
WIOD   1/4 
WIOD-FM   1/4 

New Port Richey 
WGUL....-  1 

Ocala 
WTMC  

Orlando 
WDBO ..... 2 
WHO° .__._ 7 
WLOF _.__ 2 
WORT   2-1/2 

Palatka 
wsuz _____ 5 
WWPF ._-_ 1 

Panama City 
%%sum --._ 1/2 

Pensacola 
WCOA 5 
WPFA _--_ 1/2 

Plant City 
WPLA --.. 6 

Pompano Beach 
WLOD   1 

Quincy 
WCNII   7-1/2 
WCNH-FM ._ 2 

St. Augustine 
wurn   2-1/2 

Sanford 
WTRK 1-1/2 

Sarasota-Bradenton 
WBRD ._  1 
WSPB   1 

Sebring 
WJCM   2 

Starke 
WPXE 20 

Stuart 
WMCF (FM)  1/2 
\\STU  1/2 

Tallahassee 
WMEN  _... 1/2 

Tampa 
WFLA 
WINQ 

WattehUla 
WpitV  15 

Windermere 
Wl/CF   1 

1 
1-1/2 

GEORGIA 

Albany 
WJAZ  12 
WLYB  10 

Alma 
WULF  6 

Americus 
WDEC ....... 1-1/2 
WDEC-P111   1-1/2 
WISK   5 

Ashburn 
WMES --- 15 

Athens 
\VGAU  1 
WNGC (FM)  1 
WRFC __—  21 

Bremen 
WWCC 15 Savannah 

WSAV  5 
Cairo WTOC   1-1/2 

%VORA   2 Smyrna 
Calhoun WYNX 
WEBS   1-1/4 

Statesboro 
Carrollton WMCD (FM).... 21 
WBTI1 (FM)   1/2 WWNS ..... 21 
WLBB  2 

Summerville 
Cartersville WGITA 3 
WICRIV   21 

Sylvania 
Claxton WSYL _ ..... 3 

8 Sylvester 

Columbus WUGA 

NVIIYD _ 2 Thomasville 
WRBL ..... 2 WLOR ........ 10 

Cordele Tifton 
WMJ51 28 MIMS  27 

Covington Toccoa 
WLET 1 

WGIrS   10-1/2 

Cumming 
WSNE ....... 4 

Dalton 
WBLJ ........ 1-1/2 
WTTI ...... 3-1/2 

Dawson 
WDWD   6 

Donalsonville 
WSEM 60 

Douglas 
WDMG 
WOKA 12 

Eastman 
WUFF . 15 Hilo 

KPUA  1/4 
Honolulu 
KIKI   1 
JIPO! 1/2 

Wailuku 
Gainesville KEY!   1 
WGGA ..._-... 16-1/2 

Glennville 
WKIG ...... 

Griffin 
WGRI ..... 12 

Hawkinsville 
WCEH 18 

Hazelhurst 
WVOH ---. 15 

Jesup 
WLOP.... 3 
WLOP-FM _._ 3 

La Fayette 
WLFA  2-1/2 

La Grange 
WLAG  7-1/2 
WLAG-FM ...-  4 

Macon 
WDEN _____ 1 
WREN-FM — 1 
WMAZ (NAFB) 

Madison 
WYTII  4 

McRae 
WDAX  _ 14 

Metter 
WM/1C 15 

Millen 
WGSR  3 84/2 

Moultrie 
WMGA  30 
WMTM 34 
WIITM-FM   34 

Nashville 
WNGA  18 

Newman 
WCOH  2 

Ocilla 
WSIZ   2 KSNN 4 

KWIK  3 Rockmart 
WPLK  6 (Continued on next pale) 

Hours 
per week 

Eatonton 
WXPQ ----- 2 

Fitzgerald 
WIDIB ....... 35 

Valdosta 
WVLD  1 

Vidalia 
WVOP   .. 12 

Waycross 
WACL _-_ 34 
WAYX _.._-._. 12 

Waynesboro 
WBRO -- 5 

West Point 

HAWAII 

IDAHO 

Blackfoot 
KBLI   

Boise 
KATN  
KBIBC (FM)  2 
KBOI   7 
NEST   1-1/2 
NIDO (NAFB) 13 

Burley 
KBAR 2 

Caldwell 

8-1/2 

1 

KCID (NAFB).. 23 
Grangeville 
KORT ........ 5 

Idaho Falls 
KID (NAFB).... 5 

Lewiston 
KOZE   5 
KILO   7 

McCall 
Kma.  1 

Montpelier 
KVSI ...... 2 

Moscow 

Nampa 
NAIN _ 9 
EKED 18 

Orofino 
KLER   5 

Payette 
KYET 5 

Pocatello 
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Radio Stations Regularly Scheduling Farm Programs Continued 
Kours 

oer week 

Preston 
Kr sT   5 

Rexburg 
Kivu( 

Rupert 

St. Anthony 
KIGO --

Salmon 
KSRA .......--

Soda Springs 

3 

9 

2-1/2 

5 

Twin Falls 
KTFI 30 

Weiser 
KWEI ____ 6 

ILLINOIS 

Aurora 
WAUR (FM).... 
WKS]) 

Beardstown 
WRMS 

Belleville 
WIBV   3 

Bloomington 
WBNQ (FM).... 3-1/2 
WJBC (NAFB) 12 

Cairo 
WKII0 15 

Canton 
WHYS  

Carbondale 
WCIL   
WCIL-FM 

Carmi 
WROY 10 

Carthage 
WCAZ   

Casey 
WKZI   2 

Champaign 
WDIVS ..... 7-1/2 
WLRW (FM)  12 

Charleston 
WEIC   7 
WEIC-FM ..... 7 

Chester 
KSOM  _ 25 

Chicago 
WON (NAFB).. 9 
WJJD   1 
WLS ..... 6 
WMAQ 1/2 
WNUS 1 

Clinton 
WHOW ..... 20 

Columbia 
WCBW (FM).... 2-1/2 

Crystal Lake 
WCLR  5 

Hours 
per week 

Highland 
WINU  4 

Jacksonville 
7 WJIL .... 12 

Kankakee 
WKAK (FM).... 1 

Kewanee 
WKEI  
WKEI-FM  3 

La Grange 
WTAQ   7 

La Salle 

3 

6 

Litchfield 
WSMI  15 
WSMI-FM ._ 15 

Macomb 
«IV/CAI  1 
WKAI-FM  3 

Mattoon 
WLBH 10 

Mcleansboro 
4 WILCL   2 

Mendota 
7 

WGLC-FM 

Metropolis 
WMOK ..... 2 

Monmouth 

6 Morris 
WCSJ  a 

Mt. Carmel 
WV5IC   a 

Mt. Vernon 
wmix   12 
WMLX-FM __ 12 

3 Murphysboro 
WINS  14 

Normal 
WIOK (NAFB) 11-1/2 

Olney 
WSEI (FM)...... 10 
WVLN 15 

Ottawa 
WCMY 
WOLI (FM) _ 4 

Paris 
WPRS ..--- 50 
WPBS-FM — 50 

Pekin 
WSIV (NAFB) 5 

Peoria 
WMBD (NAFB) 11 
WPEO (NAFB) 18 
WXCL 3 

Pontiac 
WPOK ....... 12 

Princeton 
WZOE _____ 10 

Quincy 
Danville WGEN   
WDAN   7 WTAD 
WITY  14 WTAD-FM 

15 

9 
o 

Decatur 
WDZ (NAFB).. /4 
WSOY (NAFB) 14 
WSOY-FM 
(NAFB)   2-1/2 

De Kalb 
IVLBIC ..._._._  10 
WLBK-FM __ 2-1/2 

Dixon 
WI2a7 (NAFB) 11 

Du Quoin 
WDQN   2 

Fairfield 
WFIW 15 

Freeport 
WFRL 24 

Galesburg 
WALK ____ 8 

Geneva 
WGSB (NAFB) 4-1/2 

Geneseo 
WGEN 70 

Harrisburg 
wEBQ  12 
WEBQ-FM  12 

Herrin 
WIPE   26 

1 
  17-1/2 

Rantoul 
WRTL  8 

Rochelle 
WItHL  8 

Rockford 
WRRR ___._ 2 

Rock Island 
WHBF ....._..._ 1-1/4 
WILBF-FM   2-1/2 

Sparta 
WILCO  35 

Springfield 
WCVS (NAFB) 15 
WFM/3 (FM)  21 
WMAY ..... 17-1/2 
WTAX ........ 10 
WTAX-FM   10 

Sterling 
WJVM (FM)  8 

Streator 
wizz . 16 

Taylorville 
WTIM   3-1/4 

Vandalic 
WPMB 12 

Watseka 
WGFA ....... 12 

Howl 
per week 

INDIANA 

Brazil 
WWCM 10 

Centerville 
WHO!!  1 

Columbus 
wcsr ..... 2 
WCSI-FM   2 

Crawfordsville 
WCVL 10 

Decatur 
WADM 10 
WADM-FM 10 

Elkhart 
WC5IR (NAFB) 11 
WTRC  1 
WXAX (FM) .... 3 

Evansville 
IVGDF (NAFB) 9 

3 
WIKY-FM _.._ 

Fort Wayne 
wFwa 1 
WICK) (NAFB) 7-1/2 
WOWO (NAFB) 19 

Frankfort 
WLLO   7 

Franklin 
WIFN (FM) .... 

Indianapolis 
WFBM (NAFB) 2 
WING (NAFB) 10 

Jasper 
WITZ   1-1/2 

Jeffersonville 
wxvw ...-- 2 

Knox 
WKVI (FM)._ 3-1/2 

Kokomo 
WIOU   5-1/2 

Lafayette 
WASK  9 
WAZY 2 
WAZY-FM __ 2 

La Porte 
IVLOI . 2 
WL0I-FM 2 

Lebanon 
WNON (FM).- 2 

Madison 
WORX   3 

Marion 
WMRI   2 

Martinsville 
WCBK   10-3/4 

Michigan City 
2 

New Albany 
WREY 1-1/2 

New Castle 
WCTW   7 

North Vernon 
WOCII -- 14/2 

Plymouth 
IVTCA   11 

Portland 
WPGIV   9 

Princeton 
WRAY -___ 6 

Richmond 
wœm (FM)  1-1/2 

Salem 
WSLM ___ 25 

Seymour 
WJCD   3 

Shelbyville 
WSVL  30 

South Bend 
WNDU   a 
WSBT 
WSBT-FM 

Sullivan 
WKQV 1 

Terre Haute 
WAAC 1 
WBOW  10 
WTHI   2 

Valparaiso 
WAKE  - 3 

Wabash 
WKUZ (FM)._ 7 

IOWA 
Iowa Radio Net-
work (NAFB) 

Algona 
KLGA  12 

Ames 
KAS! (NAFB) 3 

Atlantic 
KJAN   20 
KJAN-1`31   20 

Creston 
KSIB (NAFB). 5-3/4 
KSLB-FM 2 

Davenport 
KSTT -___ 1 

12 KIVNT   1 
KWNT-FM _  1 
WOC 3-1/2 

Denison 
KDSN _ 7 
KDSN-FM ..... 7 

Des Moines 
KCBC (NAYS) 3 
WHO (NAFB). 15 

Dubuque 

VDBQ (NAFB) 13 

Estherville 
KILR   

Fairfield 
KMCD 

Fort Dodge 
-KVFD (NAFB) 16 
KWMT (NAFB) 14 
KWMT-FM ...... 6 

12 

Fort Madison 
=GI (NAFB) 8 

Grinnell 
KORN _ 12 

Independence 

Iowa City 
KXIC (NAM_ 7 

Iowa Falls 
iuFG   2-1/2 

Keokuk 
K0K2C (NAFB) 6 

Knoxville 
KNIA   2 

Le Mars 
KLEM (NAFB) 

Maquoketa 
KMAQ ....... 3 

Marshalltown 
KFJB (NAFB) 5 
KFJB-FM 1 

Mason City 
KGLO (NAM) 18-1/2 
KLSS (FM) ..„ 3 
KRIB (NAFB) 19 
KSIEN   8 

Muscatine 
KWPC (NAF'B) 4-1/2 
KWPC-FM ..... 4-1/2 

Oelwein 
KOEL (NAFB) 25 

Oskaloosa 
KBOE (NAFB) 15 

Ottumwa 
FCBIZ (NAFB). 7 
KLEE  —... 6 

Perry 
x.DLs ...... 13 

Sheldon 
KIWA ._-- 12 

Shenandoah 
KMA (NAM_ 21 

Hours 
per week 

Burlington 
KBUR _____ 15 
KBUR-FM  3 

Carroll 
KCIM 16 

Cedar Rapids 
WMT (NAPS)  18 

Centerville 
KCOG 18 

Charles City 
KCHA 12 

Cherokee 
KCHE   21 

Clarion KANSAS 
KNIT (FM).— 14 Greater Kansas 

Network   9 
Clinton Arkansas City 
REOS (NAFB) 8 KSOK _— 8 

Council Bluffs Atchison 
KRCB   2 RARE ....... 3 

Chanute 
KCRB   - 20 

Coffeyville 
ROOF ___ 15 

Colby 
KXXX (NAFB) 23 

Concordia 
KNCK 13 

Dodge City 
KEDD __-_ 6 
KGNO   D 

El Dorado 
KBTO  10 

Emporia 
KVOE _.__ 20 
KVOE-FM _- 20 

Garden City 
KIUL __— 10 
KITPK 16 
KUPK-FM  16 

Goodland 
10 KLOE (NAFB) 25 

Hours 
per week 

Sioux City 
KMNS ...... 17 

Storm Lake 
KAYL (NAFB) 8 

Washington 
...... 15 

Waterloo 
KWWL (NAPE) 3-1/2 
BICE/   15-1/2 

WaulrOn 
KNEI   1-3/4 

Waverly 
KIVVY   18 

Great Bend 
KVGB  a 

Hays 
BAYS (NAPE) 4 

Hutchinson 
KWHK   

Independence 
KIND ..._— 2 

lela 

Junction City 
KICK 6 
KICK-FM ....... 6 

Larned 
BANS ___ 6 
KANS-FM -- 6 

Lawrence 
KLEIN 

Leavenworth 
KCLO   4 
ROLO-FM -- 3 

Liberal 
4 

Manhattan 
KHAN  _ 2 

Newton 
KJRG   4 
KJEG-FM   2 

Norton 
KNBI  24 

Ottawa 
KOF0 ____ 10 
KOFO-F5I ...... 10 

Parsons 
KLKC   

Phillipsburg 
RIcAN 

Pittsburg 
ROAM 

Pratt 
KWNS  12 
KV/NS-FM  12 

Russell 
KESL 3-1/2 
KRSL-FM 3-1/2 

Salina 
KAFM (FM) _ 2 
KFRM (NAFB) 18 
KLSI   4 
KSAL (RAEN) 17 

Scott City 
KFLA   4 
KFLA-FM  2 

Topeka 
WIBIV (NAFB) 
WII3W-FM 

5 

2-3/4 

18 

Hours 
Per week 

Ulysses Paducah 
14 WKYX --

WPM)  _.. 
Wellington 
BLET __-- 2 

Wichita 
KFDI (NAFB) 18-1/2 
KFH (NAFB). 10 

ISLE() ---
Winfield 

Paris 
WPDE-FM 

Pikeville 
WLSI   

6-1/4 Pineville 
WANO 

Richmond 
2-1/2 WEKY ........ 

Russellville 
KENTUCKY 

Bardstown 
WBRT ....... 5 

Bowling Green 
WKCT _— 6 
WLBJ 3 

Cadiz 
WKDZ --- 12 

Campbellsville 
WTCO 

Central City 
WMTA. 2 

Columbia 
WAIN 
WAIN-FM ___ 2 

Corbin 
WCTT   1 

Cumberland 
WCPM ---- 2 

Elizabethtown 
WIEL 3 

Eminence 
WSTL ............ 2 

Frankfort 
WFKY   14/2 

Franklin 
WFKN 4 Franklin 

KFRA 3 
Fulton 
WFUL 6 

Georgetown 
WAXU 10 

Glasgow Houma 
WCDS -____ 4 1{11051 (FM) .. 3 
WKAY • KJIN 

Harlan Lafayette 
WHLN --__ 1 

2 

Harrodsburg 
WHBN   4 

Henderson 
WSON 9 

Hopkinsville 
WHOP (NAFB) 17 
WHOP-FM ..._ 12 
WKOA... 12 
WICOF (FM)...... 12 

Irvine 
WIRV ..... .....-. 2 

Jamestown 
WIRY —  2 

Lebanon 
IVLBN  30 

Leitchfield 
WMTL....— 1 
WMTL-FM — 1 

Lexington 

London 
WFTG ......... „ 3 

Louisville 
WAVE (NAFB) 3 
WHAS (NAFB) 5-1/2 
WKRX (FM)._ 1 
WTMT ............. I 

Madisonville 
WTTL _____ 1-1/2 

Middlesboro 
WAFI   1/2 
WHIR_ 9 

Morganfield 
WMSK-FM — 6 

Mt. Sterling 
WMST ___- 6 

Murray 
2 

Owensboro 
20 WOMI 
3 WVJS 

Scottsville 
WLCK  

2 
Shelbyville 
WCND 18 

Winchester 
WV/KY ..... 1-1/2 

LOUISIANA 

Alexandria 
KALE (NAFB) 20-1/2 
KSYL . 10 

Bastrop 
KTRY  _— 2 
KVOB _ 12 

Baton Rouge 
WIBR ....... 1/2 
WJBO (NAPE) 9 
WLUX 1/2 
WYNK _ 1 
WINK-FM _ 3 

Bogalusa 
WBOX   2 

Columbia 
KCTO   2-1/2 

Eunice 
KEUN  - 3 

Fa rmerville 
KTDL 1-1/4 

Franklinton 
WFCG   1 

Hammond 
WFPR ____ 12 

KVOL ....... 6 
KXKW 

Lake Charles 
KAOK 1 

Ma rksville 

Monroe 
KNOE ___ 5-1/2 
KNOE-FM 1-1/4 

Natchitoches 
KNOC  -_ 3 
KNOC-FM _.._ 3 

New Orleans 
WS110   
WWL (NAFB)  

Oak Grove 
KWCL   7 

Opelousas 
KSLO . 32 

Ruston 

Shreveport 
KCIJ   

KY/KR (NAPE) 
Thibodaux 
KTIB   

Ville Platte 

West Monroe 

Winnsboro 

20 

Hours 
Der week 

Hours 
Per week 

Lewiston 
2 WCOU ---- 1 
1 WLAM — 1 

Lincoln 
2 

2 

1 

2-1/2 Presque Isle 
WAOM 
WEGP   

Rumford 
2 WRUM 6 

Machias 
wmcs _— 

Madawaska 

1 

1 

2 

1 

MARYLAND 

Annapolis 
WNAV   1 
WNAV-FM 1 

Baltimore 
WBAL .. 2 
WBMD  _ 6 
WBILD-FM 
WCAO . 1/2 
WTOW   1 
WTOW-FM 1 

Braddock Heights 
wiktin 1 

Brunswick 
IVTIII ...-- 2 

Chestertown 

Cumberland 
1 

4 

Frederick 
WFMD ___ 39 
WFMD-FM — 24 

Frostburg 
WERE   6 
WFRB-FM — 6 

Glen Burnie 
WISZ 1/2 

Hagerstown 
WARK 7 
WJEJ ....... 6 

La Plata 
WSMD ..--__ 6 
WSMD-FM 6 

Lexington Park 
WPTX  5 

Ocean City 
NETT _.-..-- 3 

Pocomoke City 
70 

Salisbury 
WBOC 4 
WICO  — 1 

Thurmont 
WTHU   - 8 

Westminster 
WTTR-FM 1-1/2 

14 MASSACHUSETTS 

4 
a 
6 

2 

10 

12 

MAINE 

Augusta 
WFAU -___ 1 

Biddeford 
WIDE ...... 1 

Ellsworth 
WDEA ...... 1/2 

  2 FletiltOrt 
a WHOU __.— 1 

Amherst 
WITT ..--- 6 

Boston 

WHOM (NAFB) 3 
Brockton 
WHET 1-1/2 

Chicopee 
WACE ...—_ 5 

Milford 
mime -- 1 

Salem 
WESX 1 

Southbridge 
WESO ._— 1 

Ware 
WARE ...—.— 15 

Westfield 
WDEW  1 

Worcester 
WORC — I 
WTAG -- 2-1/2 
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Hours 
per sunk 

MICHIGAN 

Adrian 
WABT __ 4 
WLEN (FM) _ 1 

Albion 
WALM 10 

Alpena 
WATZ 1-1/4 

Ann Arbor 
WPAG (NAFB) 12 

Bay City 
WBCM   1-1/2 
WXOX 3 

Benton Harbor 
WHFB ..... 9-1/2 

Big Rapids 
WBRN 
WBRN-FM 6 

Cadillac 

IMAM ..... 10-1/2 

Caro 
WW2() _-.._ 10 

Charlotte 
WCER .___ 1 

Clare 
wow& _ 4 
WCRM-FM. ..._ 4 

Detroit 
(NAFB)-

WWJ 

Dowagiac 
WDOW ____ 6 

Escanaba 
WDBC ....... 2 

6-1/2 
1 

Hours 
per reek 

Saginaw 
WSEIW _ 2-3/4 

Sandusky 
wane _...  12 

Sault Ste. Marie 
WS00....  1 

South Haven 
NVJOR ...  2 

Sturgis 
WSTR   3 

Tawas City 

Three Rivers 
WLKM 2 

Traverse City 
wecw 2 
WTCM 1-1/4 

Whitehall 
WLRC   2 

Wyoming 
VVERX   1-1/4 

MINNESOTA 

Linder Group.... 5 

Aitkin 
REIN 

Albany 
KASM 50 

Albert Lea 
KATE ___ 18 

Alexandria 

Austin 
KQAQ (NAFB) 35 

Flint Bemidji 
WTAC   6 KBUN —_ 2-1/2 

Fremont 
WSILN  4 

Gaylord 
WATC  3/4 

Grand Rapids 
WTFM (FM) 
(NAFB) ._. 6-1/2 

Greenville 
WPLB 
IVPLB-FM 

Hillsdale 
WCSR ..... 

Holland 
WIITC .._ 1 
WIITC-FM __ 1 
WJBL   2 
IVJBL-FM   2 

Ionia 
WICK 

Ishpeming 

6 

Blue Earth 
KBEW _ 8 
KBEW-FM ___ 8 

Breckenridge 
ICI3MW   1 

Crookston 
KROX ___ 15 

Detroit Lakes 

3-1/2 Eveleth 
1/2 WEVE  1 

Fairmont 
2 KSUM   24-1/4 

Faribault 
MEWL (RAFE) 8 

Fergus Falls 
KBRF  20 

Golden Valley 
1/2 

2-1/2 

Kale mazoo 

6 
WKZO (NAFB) 9 
WSE0 (FM)-... 2 

Lansing 
WILS 
WJIM   2 

Lapeer 
WTHM __ 15 

Ludington 
WKLA  __ 2 

Marine City 
WSMA   1-1/2 

Monroe 
WQTE   1/2 
WITMO (FM)- 5 

Mt. Pleasant 
wiCEN — 2-1/2 

Muskegon Heights 
WKJR  1 

Niles 
WNIL (RAFE) 5 

Otsego 
WAOP  2 

Owosso 
IVOAP 2 

Petoskey 
WIML ..._— 1 
wam-Fai 1 
WMBN _____ 1 

Port Huron 

Hutchinson 
KDITZ   . 15 

International Falls 
KGIIS ........ _ 1 

Little Falls 
KLTF   2 

1/2 Long Prairie 
KEYL 36 

Mankato 
KTOE  21 
KYSM _ 24 

Marshall 
KMILL  18 

Minneapolis 
KRSI ____ 6-1/2 

Wee° (NAPE) 19 

Morris 
111,11tS _-___ 42 

Owatonna 
ICRFO   15 
KRFO-FM __._ 15 

Pine City 
WCMP _.__- 10 

Pipestone 
KLOII ___ 15 

Preston 
KFIL   6 

Princeton 
WKPM ...... 10 

Hears 
per week 

Red Wing 
KCUE 6 
KCUE-FM -- 6 

Redwood Falls 
KLGR ____ 23 

Rochester 
KOLM 
KROC _____ 18 
KNEE ___ 18 

Roseau 
KRWB   1 

St. Cloud 
KFAM 3 
KFAM-FM   2 
WJON (NAFB) 25 

St. Paul 
KDWB   6 
KSTP (NAFB) 3 

St. Peter 
KRBI ..... 14 
KRBI-FM _ 14 

Shakopee 
KSM3I __-__ 1 

Stillwater 
WAVN   1-1/2 

Thief River Falls 
KTRF __ 18 

Wadena 
KWAD _.-_ 10 

Willmar 
KWLM _ 18 
KWLM-FM — 2 

Windom 
KDOM _  6 

Winona 
KAGE 8 

Worthington 
KIVOA (NAFB) 20 
KIVOA-FM 

(NAF'B) 10 

MISSISSIPPI 

Aberdeen 
wmpA __-_ 10 

Amory 
WAMY .  14 

Batesville 
WBLE  8 

Belzoni 
WELZ 3 

Biloxi 
WLOX ....... 1-1/2 

Brandon 
WRKN  6 

Brookhaven 
WCIIJ  1-1/2 

Canton 
IVIIGO  2 

Cathage 
WECP ........ 3 

Centreville 
WLBS 1 

Clarksdale 

WROX _..._..__ 10-1/4 

Cleveland 
WrLD 20 
WDSK ...... 4 

Columbia 

Columbus 
WCBI ____ 15 

Corinth 
WCMA  - 12 
WKCU-FM — 2 

Fulton 
7 

Greenville 
WGVM 

Greenwood 
WORM 2 

Hattiesburg 
WEEK   10 
WFOR __ 12-1/2 
WXXX __ 2-1/2 

Holly Springs 
WKRA   2 

Houston 
WCPC   3-1/2 

Indianola 

Jackson 
WJDX (NAFB) 6 
WJDX-FM _ 1/2 

Hours 
per week 

Laurel 
WNSL   12 

Leland 
WESY   1 

Lexington 
WXTN _____ 5 

Magee 
WSJC 5 

McComb 
WAPF _— 10 
WILNY ____ 15 

Natchez 
WQNZ (FM)   1 

New Albany 
WNAU ....... _ 10 

Pascagoula 
WCIS   1/4 
WCIS-FM __  1/4 

Philadelphia 
WHOC.... 2 

Picayune 
VVIIJW _  7 

Poplarville 
WRPM ____ 2-1/2 

Starkville 
wsso -___ 3 

Tupelo 
WELO ....... 33 
WTITP 1-1/2 

West Point 
WROB __ 5 

Winona 
WONA .... 1-1/2 

Yazoo City 
WAZF _____ 6 

MISSOURI 

Aurora 
KEWM   7 
KSWM-FM 

Bolivar 
KBLR ..  10 

Boonville 
KIVRT 10-1/2 

Bowling Green 
KPCR   4 

Branson 
xisrar   

Brookfield 
IIGHIC _ ...... 6 

Butler 

Cape Girardeau 
ROMO ___.- 5 

Carthage 
REMO __ 18 

El Dorado Springs 
KESM   2 
KESM-FM   2 

Fredericktown 
KFTW  14 

Fulton 
KFAL   

Hannibal 
REMO (NAFB) 

Jefferson City 
KWIC (NAFB)_ 15-1/4 
KWOS 7-1/2 

Joplin 
RISE   4 
WM1311   4 

Kansas City 
KCMO (NAFB) 5 
WDAF 3-3/4 

Kennett 
KISOA 3 

IGrksville 
KIRX   15 
KIIXL (FM)  1 

Lebanon 
KLWT __ 12 

Marshall 
KMMO. 8 

Mexico 
KWWR (FM) _ 12 
KXEO   18 

Moberly 
KWIX   27 

Monett 
KRMO  30 

Mountain Grove 
KLRS ..._- 6 

Neosho 
KBTN ........ 2-1/2 

Poplar Bluff 
KLID ___ 6 

St. Joseph 
KFEQ (NAFB) 21 

HOW1 
Per snook 

St. Louis 
TIMOR 2-1/2 
KSTL  _ 2 
KXOFC — 2-1/2 
WEW 1/2 
WIL _—_ 1/2 

Sedalia 
RBIS   12 

Sikeston 
KMPL -_.— 15 
KSIM — , 3 

Springfield 
KGBX (NAFB) 18 
KWTO (NAFB) 20 

Trenton 
KTTN _-_ 7 

Warrensburg 
KOKO  _..-_. 4 

Warrenton 
KWIIE  _ 30 

MONTANA 

Belgrade 
KGVW __ 2 

Billings 
KBMY ___ 3 
KOHL 18 
KOOK 1/2 
KOYN   4 
KURL  2 
KEEL-FM  2 

Butte 
2 

Dillon 
KDBM _ 6 

Glasgow 
3 

Glendive 
SIGLE ...... 4-1/2 
KXGN  3 

Great Falls 
RAER ____- 2 
KFBB 3 
Rmox 2 

Havre 
KM! ___ 3 

Helena 
KBLL   

Miles City 
KATL ____ 3 

Missoula 
ICGMY 1 
KG170   12 
KTES ---.—  3-1/4 

Shelby 

KEEN (NAFB) 8 

Sidney 
KEICX (RAFE) 5 

18 Wolf Point 
KVCK .12 

NEBRASKA 

Alliance 
KCOW ___- 2 

Aurora 
KROA (FM) - 26 

Beatrice 
KWTIE (NAFB) 4-1/2 
KWBE-FM ..._ 4-1/2 

Chadron 
KCSR —_- 10 

Columbus 
RISK   a 
RISK-FM   2 
KTFT ---- 10 

Cozad 
KAS!!  4 

Falls City 

Grand Island 
KMMJ (NAFB) 19 
KIWI (NAVE) 11 

Hastings 
ICHAS ........ 1 

Holdrege 
KUVR 10 

Kimball 
KIMB —_ 10 

Noun; 
per rook 

Lexington 
KRVN (NAPE) 27 
KRVN-FM _ 22 

Lincoln 
ICECK 12 
KFOR (NAPE) 15 
RUIN ______ 1/2 
KLMS -  1 

McCook 
KEEL _ 11 
KICX ____-_. 5 

Nebraska City 
KNCY  

Norfolk 
WIAG (NAFB) 23 

North Platte 
KNOP 
ROBY  5 

Omaha 
KI3ON   8 
EFAB (NAPE) 12-1/2 
ROIL   3 
WOW (NAPE) 19 
WOW-FM   8 

Ord 
ICNLV _ 3 

Scottsbluff 
KNEB (NAM) 14 
KNEE-FM _.._ 3 
KOLT (NAFB) 12 

Superior 
KRFS   3 

Terrytown 
KEYR (NAPE) 9 

Valentine 
KVSII (NAPE) 21 

NEVADA 

Carson City 

Elko 
KELK 

  4 

Fallon 
KVLV   / 
KVLV-FM 11--11/44 

Las Vegas 
KULA (FM)........ 1/4 
KVEG -___ 1/4 

Reno 
KBUE ___- 1 
KOH (NAPE) _ 

Winnemucca 
KNINA _____ 2 

NEW HAMPSHIRE 

Cl‘arrresmvont 

Exeter 
WKXR 

Kemceneint 

wraiE 

Laconia 
WEMJ ............ .. 1 

Manchester 
1 

Rochester 
wwNri 

NEW JERSEY 

Atlantic City 
WLDB   1 

Bridgeton 
WSNJ  ..... 17 
WSNJ-FM ._ 17 

Newton 
wrxr, (FM) - 1 
WNNJ __-_ 1 

Ocean City 
WSLT _..-- 2 

Princeton 

Hours 
nor mask 

NEW MEXICO 

Albuquerque 
KGGM ___._ 5 
KOB  , 3 
KQEO   6 

Artesia 
RSVP-FM 

Bayard 

Belen 
RAES 2 

Carlsbad 
RAVE ._  2-1/2 
READ . 1 

Clayton 

Clovis 
RICA   10 

Deming 
KOTS ....... 2 

Hobbs 
KWEW ___ 6 

Las Cruces 

Roswell 
KRIM 7-1/4 

1/2 
KSVVS   a 

1-1/2 

1-1/2 

Silver City 
ICSLL   1 

Socorro 
KSRC   I 

Tucumcari 
KTNM  3 

Ruidoso 

Santa Rosa 

NEW YORK 
Northeast Radio 
Network ...._ 12 

Albany 
WIIRL (FM) - 1/2 
WPTR ___ 6 
wnty   4-1/2 

Amsterdam 
wess   1 
WKOL   5 

Auburn 
WAUB _-_- 1 
WMBO ...... ..._  1-1/4 

Babylon 
WGLI -----

Baldwinsville 
WSEN _ 

Batavia 
WBTA ...... _ 

Beacon 
WBNR 

Binghamton 
1/2 WERE 

WKOP 
IVNBF ...... 

Boonville 
WBRV -..-.. 12 

Bristol Center 
WMTV (FM) — 

Buffalo 
WEEN (NAFB) 
WREN-FM -_ 
WITBW 
WWOL ..... 

1/2 Canandaigua 
WCGR   

Cherry Valley 
WJIV (FM) - 

Corning 

WCLI ....... WCLI-FM — 

Cortland 

Vineland 
WDVL —_-- 1-1/2 
WDVL-FM __. 1-1/2 
IVIVBZ _____ 3 

Washington 
WCRV  1 

1 

2-1/2 
S 
1-3/4 

WKRT   - 2 

De Ruyter  
WOW (FM) - 12 
Dune wert 2-1/2 

WFLR-FM ..._ 2-1/2 
Dunkirk 
WDOE 

East Syracuse 
WPAW ...... 1/2 

Ellenville 
WELV  

Elmira 
WENY e 

1 
‘v 

GenevaGA 
v  

1 
Gouverneur  
WIGS _— 

flows 
Per week 

Herkimer 
WALY __ 3 

Hornell 
WILEIO  — 25 
WIIIIO-FM -- 25 

Hudson 
WHIJC __ 4 

Huntington 
1 WGSM ___— 1 

Ithaca 
WEW (FM) - 12 

— 1 
WHCIT-FM _ 2 
WTKO  ___ 1 
WPM (FM) _ 3 

Jamestown 
WJTN _ 15 
WKSN -- 6 

Johnstown 
WIRE-FM _ 1-1/2 

Liberty 
wyos ____ 2 
WYOS-F51 _ 

Little Falls 
WLFH _._.. 12 

Lockport 
WUSJ   2 

Massena 
WMSA   3 

Middletown 
WALL   1-1/2 

Newburgh 
WFMN (FM) „ 1 

New York City 
WABC  1 

Niagara Falls 
WJJL 1/2 

Norwich 
WCHN -___ 1-1/4 

Ogdensburg 
WSLB 2-1/2 

Olean 
WHDL   1-1/2 
WIIDL-FM _ 1 
WMNS 3 

Oneida 

Oneonta 
WDOS   1 

Oswego 
WSGO ..... 1-1/2 

Plattsburgh 
NICHE.   1/2 

Potsdam 
WPDM 6 
WPDM-FM _. 6 

Poughkeepsie 
WKIP   1 

Rochester 
WHAM (NAFB) 11 
WNYR (FM)._ 1 

Sag Harbor 
WLNG   1 

Schenectady 
WGY (NAFB).. 2-1/2 

Seneca Falls 
WSFW  2 

Syracuse 

WNDR 12 
12 

Ticonderoga 

Troy 
7 

6 
1/2 

Utica 

1 

4-1/2 

WBVM   1-1/4 
7 5-1/2 

WRUN 1/2 
WTLB 

12 Walton 
WDLA _ .... 

Watertown 
3 WATN 29 

WOTT __ 5 

Watkins Glen 
1/2 

Wellsville 
WLSV ..... 5 

Wethersfield 
2-I/2 

NORTH CAROLINA 

AhWit" CkSie (NAFB) 6 
Asheboro 
WGWR (NAFB) 2 

Ashevvilele 
vaN 7-1/2 

Belmont 
WCGC (NAM) 6 

Benson 
WPYB   1/2 

(Continues on ma moo 
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Radio Stations Regularly Scheduling Farm Programs Continued 
Hours Hours Hours Hours 
per week Howl per week per week per week Hours 

PENNSYLVA"NrIAweek MIMI 
per week 

Greenville per week 
TENNESSEE week Burgaw Scotland Neck Athens Wooster Oil City 

WESC _.-..-- 12 WPGF  1 WYAL (NAFB) 8 WATII   2 WWST  - 5 WKRZ   5 
Burlington Selma Bellaire WOMP   WWST-FM - 5 Allentown WAEB ....._ 3 WFBC   1 9/4 Ardmore Palmyra WQ0K   
WBBB  6 WBZB (NAFB) 1 1 WOMP-FM ..._. 5 Worthington 4 WCTX (F5f).... 4 Greenwood Shallotte WRFD (NAFB) 14 WKAP   Altoona Philadelphia Athens WYXI   15 

WwGCR8wS ._ 51 
Bolivar 

Canton WVC13   14 Bellefontaine 
WTOO   Xenia WELX  WFBG -. 2 WFIL 3 WWIT   1-1/4 Shelby 2 8 

WBOL ...-- 6 WADA ..-.--. 12 WHIIM (FM) _ 3 WRCP-FM .-- FA Chadbourn Bowling Green Annville-Cleona 
2 WOHS   2 WMGS   1 Zanesville WAHT  1/2 1/2 Bristol 

WOPI ....--- 1-3/4 Smithfield WHIZ .-- 1-3/4 PhwpilipnBsbu_rg_ 6 Greer 
Hartsville 

Brownsville 
Charlotte WMPM (NAFB) 12 Bryan Barnesboro 
WAME ....... ___ 10WI3T WEN° ...— 12 WNCO  3 WHSC   io Sparta Pittsburgh 7-1/4 
WBT-FM —. 7-1/2 WCOK  3 WBNO-FM -..-- 12 OKLAHOMA 6 WHET   31//24 Hemingway 35 WBHT-FM _ 3 Bucyrus Beaver Falls KQV   

WKYB — 6 Spring Lake 
Altus \Icy ?Ayer  Camden Cherryville WFBS   1-1/2 WECO  _..._ 7 WBVP -_- 1/2 6 WFWL ..... -.._.. 6 

WCSL __ ..... -- 2 WBCO-FM 7 2 
Bedford Johnston 

Chattanooga 
Statesville 1 

WDOD   
Portage Clinton WDBM  24 Atoka WBFD   1 3 

WRRZ (NAFB) 14 Canton WHBC  1 WSIC   7 1 
WHBC-FM ....- 1/2 Blackwell 

B°WBYertYr (rIFM)--- 4 WWML  1 Kingstree WRIT' ..-..-_ 71 Dunn Tarboro woio   Pottsville 
WDKD _ 24 Clarksville WCKB (NAFB) 2 WCPS (NAFB) 8 2 KLTR -_.— 12 7 

WDXN -___ 4-1/2 Durham Taylorsville Celina wcsm   Chickasha Brownsville 
Lake City 10 WJZM  WDNC (NAYS) 7-1/2 WSTH ...---- 6 12 KNDR (FM) 8   1 Reading   5 

ClwwriBcetitaund - 3 Elizabeth City WTŒ ...... _...- 6 WCSM-FM  12 WMER (FM)._ 2 KWCO   8 
  2-1/4 

WCNC  12 Troy Bradford Roaring Spring 30 
\VGA'   5 WJRM   1 Chardon WESB -  1/4 sawWyKaAreTise ____ 2 Manning 1-1/2 Elizabethtown Tryon WBKC   1 Cushing KUSH  2 WYMB .-- 12 WCLE-FM -_ 1/2 
WBLA (NAFB) 28 WTYN  4-1/3 Cincinnati El Reno 

KELR   Butler WISE     3 Clinton 6 Marion 
WYSH — 3 

Farmville Valdese WCKY ..._ ...... ... 3 
WLW (NAFB)- 4 Enid 2 Scranton 

YvAnm ____ 6 WATT' _  2 WFAG _...._-- 5 WSVM (NAFB) 7 Circleville Canonsburg 
‘WEVGjnBI -  1 Moncks Corner Columbia WKRM __.- 5 

Forest City Wadesboro WNRE (FM) .. 5 KKCGRwCA  5 WARO ___ 3 1 
VVBER 2 WMCP — 15 NAGY -__ 10 WADE  2   2 WSCR   1 

WAGY-FM - 10 Columbus Frederick Carbondale 
Cookesville 

Wallace WBNS ...- ....... - 1 
KTAT   WCDL ..... -.-.... 6 

WHUB --- 10 
Fuquay Vanilla WLSE (NAFB) 6 WMNI  2 Sharon WPIC ..... _.._... 2-1/2 Mwullins  j A y 
WAKS 3 Washington WTVN ...-.-_ 23-1/2 Guymon Carlisle WPIC-FM   2-1/2   15 

Covington Gastonia WEEW  18 Coshocton KGYN  3 Shippensburg 
Myrtle Beach WKBL ...--.... 1-1/2 WGAS (NAFB) 15 WITN (NAFB) 16 WTNS   1-1/2 Henryetta KirEN   ‘N\VIM LO. .. --- 1 Chambersburg WSHP  15 Goldsboro Waynesville1 Somerset 1 

Cowan WGBR (NAFB) 1 WHCC   3 Daytonw n w    1-1/2 Hugo WCBG ...__- 7 
WCHA .  3 Newberry WKMG  WZYX _..-- 1-1/2 Graham Weldon minsz   1 3 Stroudsburg 

1-1/2 Crossville WSMI.   1 WSMY (NAFB) 3 Fairfield Lawton KSWO  34/2 Clarion WV-PO   1/4 Granite Falls Wendell-Zebulon WCNW   1/2 WWCH   3 WVPO-FM   1/4 North Augusta %Yew ---- 2 
Dickson wicm   1 WETC (NAFB) 6 Findlay McAlester Clearfield Titusville 

wous-Fm -__ 66 WDKN   Greensboro West Jefferson 3 WCPA ..._ __ I WTIV   5 2-1/2 KTMC ....... --... 1-1/2 WCPA-FM__ 1 
Orangeburg Dyersburg 

WBIG _   6 WKSK   Uniontown 

WDSG   
Coatesville 1-1/2 

Englewood 

WMDE (FM)._ 1 Whiteville 1-1/2 Gallipoli: WJEII   KG LC 2-1/2 Miami 
NCO.' _ ...... .._ 2-1/2 Warren WDIX-FM _..-. 2 7 3 Greenville WENC (NAF13) 20 Greenville  _ 15 

Connellsville 
WENR . -..- . 

wNcr (NAFB) 15 WDRK (FM) Milford   1/2 wono WREN (FM)  1/2 5 WPXY . 6 Wilmington   10-1/2 WLYK (FM).... 2 WCVI   WTND .— 9 1/2 WKLM _____ 12 3/4 
Wilkes-Barre Henderson WMFD   1/2 Hamilton 13) Oklahoma City Easton Fre:en____ ..... _ 1.1/2 

WEINC (NAFB) 2 WMOH ..._ ...... - 2 KFNB (FM)  5 WILE   1/2 Spartanburg 
Gallatin 

Wilson WEEX   1 
Williamsport KOCY   1/4 Ephrata Hickory WGTSI (NAFB) 15 Hillsboro 

ROMA  WSPA ---- 172 wars -- 3 MIRY   1/2 WVOT (NAFB) 18 WSRW  - 8 5 WRY (NAFB)- 9 WGSA  4   3 
Greeneville 

WXRC (FM) - 1/2 Winber Winston-Salem Ironton Pawhuska 
KOSG   er‘iVeJET .... ...... _ 1/2  SumterwF  B WGRV ..._ 40 

Laurinburg WGPL (FM)-- 7 WIRO ---__ 1 1/4 
WEWO (NAFB) 8   6 9 WSMG   WLNC   1 WSJS   5-1/2 Jackson Pryor Creek WRIE  - Franklin 1 York WSBA (NAFB)  3 WSSC  12 

Henderson 1 Lenoir Yadkinville 1-1/4 WLMJ  1 KOLS   3 WFRA  Travelers Rest 1 
WHIM ._....-- 10-1/2 WJRI..._._.. 2 WYDK   Kent 

Gettysburg WBBR __-_ 1-1/2 Sapulpa 
MINT  6 PUERTO RICO Jackson Lexington Carolina Radio WENT-FM ...- 6 KREK 1 WGET ...— 12 

WDXI  WBUY (NAFB) 3 Network Stillwater Greensburg Winnsboro VVLXN-FM (NAFB) ..._... 3 Lima WITH)  M‘avyBaBgAuez 5 
WWTjAKJS 7..27--  23 

KSPI   3 WCKM (NAFB) ._ 3 Tobacco Radio WIMA   1-1/4 3 
WOKU (FM) ._ 1-1/2 Ponce   1 Woodruff   1-1/4 

Johnson City 
Network (NAFB) 3 London Tulsa 

KFMJ   Louisburg 
Grove City WLNO (FM).... 1 1 KV00 - ..... - 7 WYRN   2 3 
WEDA (FM).... 2-1/2 WP" ---- 3 York 2 WJCW NORTH DAKOTA Lorain-Elyria Woodward Harrisburg . 15 Lumberton Kiwngusupuort WEOL  1 WAGE.  2 Bismarck-Mandan KSIW   4 San Juan 6   3/4 

WTSB (NAFB) 12 KBOM  25 Mansfield Hazelton 2-1/2 WKYN (FM).... 1 
San Sebastian WKIN  Knoxville 2 Marion KFYR  5 WCLW _ ...... _... 3 

WMAN 2 WAZL  a Carrington OREGON Indiana 1 WFBA  12 SOUTH DAKOTA WWIAvTRE(EAFB) 86 Mayodan KDAK  15 Marietta 
WIIRJ   WDAD --- 1 WITK-FM WMYN _ 4 Devils Lake 2 

SOUTH CAROLINA Aberdeen (NAPE) -- 6 WMOA  14   2 Johnstown Monroe KDLIt   12 Albany 
WARD _ ....... 1 KABR ---. 8-1/2 WHAT' -.._— 1 Dickinson Marion Bend 

KGRL  Kane WKZA  KSDN ....... _._.. 31 LawEfavEeNtte 
Mount Airy KDIX   . 24 

Middletown Cottage Grove 6 Belle Fourche La Follette 1-3/4 WPAQ .-...-_ 2 Fargo WPFB ...... ___ 2 2-1/2 AAliwkleeArndale--- 2 WDOG   KI3FS ........ _..._ 6 
1-1/2 KFGO (NAFB) 15-I/2 2 Kittanning 25 Brookings Lawn burg 

Murfreesboro WDAY (NAFB) 14 Mount Vernon Dallas WACB _____ 7 Anderson 
2-1/2 KBRK-FM -.... 7-1/2 WDXE -  3 WWDR (NAFB) 11 Grafton WMVO   2-1/2 KROW 1/2 Lancaster 

WDAC (FM) _ 25 Lemmon Lebanon KGPC 12 Oxford Klamath Falls KRIM -- 4 BewBauEuport 
wcou...._ ..... _ 2 

Murphy 
WOXR (FM).- 10   3 WCIAL  _ 2   1/2 MadisonE.jAm 'WCVP   2-1/4 Grand Forks 

Lakeview Lansdale‘I‘Y,c130Lcit-Fat ...-. 2 New Bern KILO (NAFB) 21-1/2 Salem WNPV  WSIB   3 KNOX ..._.._ ....... 20 WSOM   5 KQIK   6 -_ 1 Bennettsville KJAM-FM  3 Lenoir City 

WLIL .. 
WHIT   a WSOM-FM ...._ 5 McMinnville Lansford WBSC 3 Jamestown 

Ir.tICM   WLSII ..._._ ..... _ 3/4 Camden - 8   2 Oxford Sandusky Mobridge 5 KEYJ ____ 2 9 
WOXF .-.— ._.-- WLEC  WACA 32 KSJB 14 1 Ontario Lebanon KOLY   Livingston 

Raeford Langdon Steubenville ICSRV -- 6   9 WL V   6 
Le‘hvLigBhRto n  3 Cayce Pierre ‘LIWV-FM .._... 6 WSIII3 (NAFB) 3 3 WSTV   1 Pendleton 
WYNS 2 8 Manchester Raleigh Sylvania 

_- 26-1/2 Lewisburg wcAT   Mayville KTLX  2 Chwaersleuston RaEpEiEduCity WMSR ..... _..._. 3 WKIX  1 KM.AV   3 WGLN (FM) - 1-1/4 KUMA  WPTF (NAFB) 13 WUDO   2  _ 8 Portland ROTA (NAFB) 12 Martin 
WCMT ...-- 1-1/2 WEAL (FM).... 6 Minot Tiffin 

25-1/2 3 Clinton KRSD .-.--- 10 WYNA   2 KC313 (NAFB) 5 KART  KEX   Lewistown WKVA WPCC --- 1-1/4 
Columbia Redfield Maryville Reidsville KLPM KTyK ...... _ I§ Toledo ROW  KKLKOIN ..... __ 3 2 WMRF  _._ 1 MIGiAnPnville  1-1/2 W1S . — 6 WFRC (NAFB) 8   5 WSPD 2-1/2   1 

Lock Haven WNOK ____ 3 KFCB   5 Roanoke Rapids Tioga Urbana Prineville 
KRCO   Sioux Falls WBMC --_ 3 WCBT (NAFB) 7-1/2 KTGO   4 WCOM (FM).... 3-1/2 5-1/2 WBPZ -...-  14/2 WQXL  

Loretto i KELO (NAFB) 40 Memphis Rocky Mount Van Wert Redmond 
KPRE   3-1/2 WWSF ---_ 2-1/2 Dillon KISD  9 ‘WDyLGIKA ....... ......_ 3-1/2 WCEC (NAFB) 10 OHIO WETlY Martinsburg WDSC 6 KS00 (NAPE) 22 1 

Rutherfordton WERT-FM   6-1/2 WMC (NAFB) 7-1/2 
WJSM -._.-.- 2 Watertown 1 Akron Washington Ct. Ho1-13,74 Salem EawslEeLpy WSIC-FM ...-.. 2-1/2 

WAKE ...-..- 1 KSLM  _ 10 McKeesport 1 4  _ 1-1/4 KSDR _ ........ _. 1 WMQM — 2 WELP-FM  - 1-1/4 Saint Pouls MILO  1 WCHO  WREC ...--_- 1 
WBYB _ 1 WSLR ...- ......... - 3-1/2 WCHO-FM .._ 3 / Florence Winner Seaside 

- 5 Salisbury Ashland Wellston KSWB  2 New Castle WJMX   VVYNN -  KWYR   5 Morristown 
WSTP   2 WNCO   7 WKOV ...-.-_. 5 The Dallas 

31-1/2 WI3ZY ..._ ........ _. 1 New Kensington Georgetown WINH   1/2 Yankton 
KYNT   WMTN - 2 

Sanford Ashtabula Wilmington KACI   KODL  Mountain City 
WWGP (NAFB) 3 WREO  3 WMWM ._— 21 WKPA -- ...... - 2-1/2 - 6 WNAX (NAPE) 264-1/2 WMC1' --.-- 8 
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Hours 
per week 

Nashville 
WLAO __..-- 18 
WSM (NAFB)_ 11 

Oak Ridge 
WATO — 2 

Oneida 
3 

WBNT-FM _- 2 
Pulaski 
WKSR — 3 

Rogersville 
WRGS   2 

Selmer 
WDTM --- 2 

Sevierville 
WSEV-FM _- 1 

Shelbyville 
WHAL --_-_ 2-1/2 

South Pittsburg 
IVEPG 1-1/2 

Sparta 
WSMT (NAFB) 2 

Springfield 
WDBL 3 

Sweetwater 
WDEE _- 4 

Tazewell 
WNTT —__ 3/4 

Union City 
wENK ____ 4 

Woodbury 
6 

TEXAS 
Voice of 
Southwest Agrie 
Radio Network 

Abilene 
4 

4 
Alice 
KOPY ____ 14 

Alpine 

Amarillo 
KGNC (NAFB) 16 
KPUR (NAFB) 1-1/4 

Atlanta 
KALT _ 1 

Ballinger 

Bay City 

Beaumont 
KAYO _...___ 2-1/2 
KLVI ..... 1 
KTRM ....__ 2-1/2 

Big Lake 
KBLT..--- 2 

Bonham 

Bowie 

Brenham 
RW111 

Brownfield 
KKUB _— 6 

Brownsville 
KBOR (NAFB) 10 
Brownwood 
KBWD _  1 
KEAN ..... 7 

Bryan-College Station 
WTAW __ 2 
WTAW-FM ...... 2 

Burnet 

Cameron 
%MIL 

Clarksville 

3 

1 

1-1/2 

Hours 
per week 

Comanche 
KCOM - 2 

Conroe 
IC,TRO (FM).... 3 

Corpus Christi 
KEYS -._ 6 
KEYS _-- 6 

Corsicana 

Crockett 
KIVY   5 

Cuero 

Dalhart 
-- 12 

Dallas 
KBOX  1 
KALI/ (NAFB) 3 

WFAA (NAFB) 4-1/4 

Del Rio 
KDLK   2 

Denver City 
Kiem, ....... 1-1/4 

Dimmitt 
KDRN ...... 4 

Eagle Pass 

Edinburg 
KURV (NAFB) 10 

El Campo 

El Paso 
KPAK (FM) _ 1 

Farwell 
KZOL _-.— 3/4 

Floydada 
KFLD __ 1 

Ft. Worth 
WBAP (NAFB) 6 

Freeport 

Friona 
KNNN 1/4 

Gainesville 
ROAN . 3-1/2 
KGAF-FM --. 3-1/2 

Gonzales 
KCTI ..... 10 

Hamilton 
KCLW 1 

Harlingen 
RELY (FM) --
KGBT --- 6 

Houston 
KTRH (NAFB) 10 

Jacksonville 
KEBE-FM - 9 

Jasper 
KTXJ 1 

Kenedy-Karnes City 
KAML  - 5 

Kerrville 
KERV 1 

LaGrange 
KVLO -- 6 

Lamesa 
KPET (NAFB) 5 

Laredo 
KVOZ -_ 6 

Levelland 
ICLVT -- 10 

Hours 
per week 

Liberty 
KPXE ..... 1-1/2 

Littlefield 

Hours 
per week 

Texarkana 

Texas City 
KTLW — 

Lockhart Tulles 
KERB  1 KTUE 

Longview 

Lubbock 
KCBD (NAFB) 2 
KDAV -___ 5 
KFICO (NAFB) n 

Lufkin 
KTRE   5 

McAllen 
KRIO 

Mexia 
KBUS ....... _.._  1 

Midland 
KCBS (NAFB) 5 

Mineola 
KM00 -_- 1 

Muleshoe 
KMUL ._-_ 12 

Nacogdoches 

Navasota 

1 
1-1/2 

2-1/4 
New Braunfels 
KOMI 2 
KNBT (FM) -. 1-1/2 

Orange 
ROOT _.._--

Palestine 
KNET 1 

Pampa 
KPDN 

Pecos 
KICK   2 

Perryton 
RETE......  15 

Plainview 
EVOP _-_ 9 

Post 
KPOS -__...-

Ralls 
...... 1 

Raymondville 
KSOX 2-1/2 

Robstown 
KROB-F51 -_ 1-1/2 

San Angelo 
KGKL (NAFB) 6 
IIPEP ..... 6 

San Antonio 
  1/4 

KBUC-FM -..- 1/2 
KEEZ (FM) .- 4 
WOAI (NAFB) 4-1/4 

Seminole 

Sherman 

KTXO   1 
Sinton 
KTOD ....... 6 

Spearman 
KBMF (FM).... 21 

Sulphur Springs 

Taylor 

Temple 
KTEM  2 
KYLE (FM) __ 1 

Tyler 
KDOK 
KTBB ..... - 

Vernon 
Kvwc 

Waco 
KAWA 
KWTX • _ .... • 

Weslaco 
KRGV (NAFB) 8-1/2 

Wichita Falls 
KNIT (NAFB) 22-1/2 

Chester 
1 WIKI  2-1/2 

Crewe 
3 WsVs ....... 

WSVS-FM --
Culpeper 

4 WCVA  15 
Danville 
WBTM   6 

Emporia 
WEVA  

8 Farmville 
WFLO 4 

Fredericksburg 
7 WFVA  1-1/2 
1-1/2 Galax 

1-1/2 
1 

UTAH 

Brigham 

Blanding 
RUTA  _ 1 

Cedar City 
%SUB _.— 6 

Logan 
KBLW . 12 

2 

Ogden 
KSVN 
KVOG   

Salt Lake City 
KSL (NAFB)-
KSOP --
KSOP-FM — 

Spanish Fork 
Korn  6 
KONI-FM   6 

Tooele 
KDYL ...... 3 

VERMONT 

Barre 

Brattleboro 
WKVT ........ _-

Burlington 
WIOY — 1 
WVMT   3 

Middlebury 
WFAD 1 
Newport 
WIKE S 

Rutland 
WIIWB   2 

St. Albans 
WWSR _ 9 

St. Johnsbury 
WTWN.._...__ 9 

VIRGINIA 

Ashland 
WIVE ___ 1 

..._ 1 
Bedford 
WBLT  5 

Blacksburg 

Bristol 
WCYB 1 

Charlottesville 
WCFIV _____ 2 
WINA 4 

Chase City 
WEEK _-- 10 

Chatham 
wKI3v . 8 

2 
Gate City 
WOAT  2 

Gloucester 
WDDY   2 

Gretna 
WMNA  12 

Harrisonburg 
1/2 WIIBG  

WSVA (NAFB) 17 
Herndon 
WHRN 3 

Leesburg 
NVAGE  3 

Lynchburg 

WBI1GWLGM  6 
WLLL 5 
WLVA   1 

Manassas 
WPRW   1 

Mt. Jackson 
WSIG .... 9 

2-1/2 Norfolk 
1 WTAR  1 
3 Norton 

VVNVA 
Orange 

Petersburg 
WPVA   1 

Pulaski 
WPIIV   1-1/4 

Richlands 
WRIC ___ 2 

Richmond 
WRNL  _ 1 
WRVA (NAPE) 4 

1/2 WTVR .........  . . 2-1/2 
Roanoke 
WDBJ ....... 2-3/4 
WRIS   2 
WSLS (NAM) 6 

Salem 
WJLM (FM) _. 1 

Stuart 
WHEO  3 

Suffolk 
WLPM .. _ 4 

Tazewell 
WTZE   2 

Vinton 
WKBA _.  7 

Warsaw 
WENT ...... 8 
WENT-FM _.._ 8 

Williamsburg 
NBC _...— 1 

Winchester 
WEFG (FM).... 10 
WIIPL   10 
WINO   2 

Wytheville 

3/4 
1 

Hours Hours 
per week per week 

Centralia-Chehalis 
KELA. 6 
KITI _ ....... -...- 1 

8 Colfax 
8 KCLX  .... 12 

Colville 
KCVL 1-1/4 

Ellensburg 
KXLE  12 

Everett 
KIM°  6 

Grand Coulee 
KFDR 2 

Longview 
REAM   5 
REDO   6 

Lynden 
KLYN (FM)...... 2 

Moses Lake. 
KSEM   3 
KWIQ..  3 

Mount Vernon 

KBRC   2 
Olympia 
KITN   

Othello 
KIISC  _- 2 

Pullman 
KPUL 3 
K.PUL-FM — 3 

Quincy 
KPOR   4 

Richland-Pasco-
Kennewick 

2 
KSMK  1 

Seattle 
KAYO   
RETO 

1 'C1K 01111°0   1 1/2 
KSND  - 1-3/4 

Shelton 

Spokane 
MEA  _ 1 
KIIKsgo (NAFB)_ 4 

  7 
RELY  5 
RELY-PM    1 

Sunnyside 
KREW -_ 6 

Tacoma 
KTNT ---- 3 - 

Toppenish 
1 

Vancouver 
ROAR  2 

Walla Walla 
KETT -._ 1/2 

1-1/2. 
3 

Wenatchee 
1CPQ  3 

Yakima 
RIMA -- 6 
KIT  

Hewn 
Per week 

Huntington 
wsitz (NAPE) 2-1/4 

Keyser 

Kingwood 
WFSP  

Moundsville 

4-1/2 

1 

ll ‘av Oak AHyi 
  1-1/4 

Parkersburg 

ww6Efr-rai 

Ravenswood 
wm   5 

Spencer 
Svu ....... _..-  6 

Weirton 
WEIR 1/2 

Weston 
WIIAW  3-1/2 

Wheeling 
2-1/2 WELL  

WWVA ..... 3 

WISCONSIN 

Appleton 
WAPL ____ 6 
WHEY ..... 6 

Beaver Dam 
WBEV ..... 15 
WBEV-FM . 15 

Beloit 
WGEZ.___ 2 

Chippewa Falls 
WAXX _ 

Dodgeville 
WDMP ____ 21. 
WDMP-FM 21 

2 Eau Claire 

WBIZ-FM   
WEAQ (NAFB) 14 
WEAU (FM)   7 

Fond Du Lac 
KFIZ   e 

Fort Atkinson 
WFAW   

Green Bay 
WBAY (NAPE) 18 
WBAY-FM   6 
WDUZ   12 

Hayward 
WHSM _._._ 3 

Jackson 
WYLO ..... - 1 

Kaukauna 
WKAU   6-1/2 

La Crosse 
4 WKBH (NAPE) 16 
1 WKTY (NAFB) 9 
8 
2 

WEST VIRGINIA 

Beckley 
WWNR __ 3 

Buckhannon 
1-1/4 

Charles Town 
IT/IVA 1-I/2 
WZFM (PM) _ 1-1/2 

Clarksburg 
WBOY 2 
WEAR ___ 1/2 

WASHINGTON WPDX -  1 
Fairmont 

Bellingham WIEDIN  2 
MOM! ._.__ 2 Fisher 
KPUG  3 WELD ....... _..-. 2-3/4 

Blaine Grafton 
KAM   3 WVVW -- 1-1/2 

Lake Geneva 
maul _ 

Madison 
WIBA (NAFB) 14 
WIRA-FM ........ 9 
WKOW (NAFB) 17 
WMAD  11 

Manitowoc 
WCUB  10-1/2 
WOMT 

Marshfield 
WDLE ....... 20 
WDLB-FM .._ 12 

Menomonee Falls 
WZMF (FM) 1-1/2 

Menomonie 
WMNE 19 

Merrill 

Milwaukee 
WI'MJ (NAM) 15 

Hours 
per »es 

Monroe 
WEKZ ......... 20 

Neenah 
WNAM ....... _ 6 

Neillsville 

New Richmond 
WIXK-FM .._ 20 

Oconto 
woco _ ....... 17-1/2 

Oshkosh 
WMKC (FM).... 6 
WOSII __..- 1-1/2 

Park Falls 
WNBI...._.._ 1 
WNBI-FM _ 1 

Port Washington 
WGLI3  1 

Poynette 
WIBU _____ 25 

Prairie Du Chien 
WPRE  1-1/2 

Reedsburg 
WRDB ___ 18 

Rice Lake 
wmuc ______ 15 

Richland Center 
WRCO  18 

Ripon 
WCWC ___ 10 

Shawano 
WTCH --__ 12 

Sheboygan 
WI1BL ......... 3 
WKTS   1 

Sparta 
wcow 21 

Stevens Point 
WSPT   15 

Superior 
WWJC   
WWJC-FM 

Tomah 
WTMB  24 
WTMB-FM___ 24 

Two Rivers 
WQTC ..... 1/2 

Viroqua 
WISV   7-1/2 

Watertown 
WTTN   15 
WTTN-FM - 15 

Waukesha 

1 

WAUK-FM ..._ 1 
Waupaca 
WDUX ....... 6 
WDUX-FM .._ 3 

Waupun 
WLKE  7 

Wausau 
WRIG   2 
WSAU (NAPE) 9 

West Bend 
WBKV   8 
WBKV-FM   6 

WYOMING 

Buffalo 
JIBES   1 

Casper 
KATI... 5 
KTWO _— 2 
KVOO  14 

Cheyenne 
KCGO ____ 1-1/2 
'MVO ---- 1/2 

Evanston 

Kemmerer 
RISER --- 2 

Laramie 
KOWB 2 

Sheridan 
HWY() --- 7 

Thermopolis 
KRTR ..-__ 10 

Wheatland 

Worland 
KWOR ._..._.-_ 20 
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Radio Stations Regularly Scheduling Foreign Language Programs 
Hours 
per week 

ALABAMA 

Foley 
WHEP—Crech, 

Spanish 2-1/2 

ALASKA 

Nome 
KICY—Eskimo 8 

ARIZONA 

Casa Grande 
KPIN—Spanish 1-1/2 

Douglas 
KAPn—Spanish 1 

Holbrook 
KDJI—Navajo 12 

Miami 

Apache 8 

Nogales 
KFBR—Spanish 17-1/2 
XEILF—Spanisb All 

Phoenix 
KCAC—Spardsh All 
KLYN—Spanish 81 

Tucson 
KEVT—Spaniah AU 
KOPO—Spanish 1 
ICŒW--Spanish 90 

Winslow 
KING—Navajo 

Turno 
KYUM—Spanish 10 

CALIFORNIA 

Arroyo Grande 
KOAG—Spanish 9 

Bakersfield 
KGEE—Spaniah 15-1/2 
KWAC— 

Spanish 150 

Barstow 
KIOT—Spanish 2-1/2 

Browley 
KROP—Spanish 10 

Ceres 
KLOC—Spanish 2 

Chico 
KPAY—Spanish 1-1/2 

Coachella 
KCHV—Spanish 10 

Corona 
KEEL—Spanish 16 

Delano 
KCHJ—Spanish. 

Filipino 8-1/2 

Dinuba 
KEDU—Spanish, 
Armenian 14 

Fowler 
KLIP—Spanish, 

Japanese 36-1/2 

Fremont 
KFMR (FM)— 
German 2 

Fresno 
KGST—Spanish 84 
ILXEX—Spanish All 

Gilroy 
KAZA—Spanish 96-1/4 

Hanford 
KNGS—Bpanials, 
Portuguese 6 

Hollister 
KMPG--Spartish 20 

Indio 
KREO—Spanish 7 

Inglewood 
KTYM— 

Spanish, 
Portuguese, 
Croatian, 
Hungarian. 
Serbian, 
German. 
Russian, 
Italian. 
Armenian, 
Slavic, Irish, 
Japanese 15 

KTYM-FM— 
German 10 

Hours 
per week 

King City 
KRKC—Spanish 7 

Lemoore 
KLAN— 

Portuguese 1 

Lodi 
KCYR—Spanish, 

Portuguese, 
German 49-1/2 

KXKX (FM) — 
German 1/2 

Lompoc 
KLOM—Italian, 

Spanish 2-1/2 
KLOM-FM—Itallan. 

Spanish 1-1/2 

Los Angeles 
KBBI(FM)— 

Yugoslavian, 
German, 
Korean 

KCBH-FM— 
Greek 1 

ICRIIM (FM)— 
Spanish 21 

Los Banos 
KLBS—Portuguese. 

Spanish 28 
KLES-FM— 

Portuguese, 
Spanish 28 

Madera 
KHOT—Spanish 9 

Marysville 
6 KMYC—Spanish 2 

Modesto 
Knit—Portuguese. 

Spanish 4 

Monterey 
KWAV (FM)— 
German, 
Portuguese 

Napa 
KVON—Spanish 3 

Oxnard 
KOXIt— 
Spanish 

Pasadena 
KWKW— 

Spanish 168 

Pomona 
KKAR—Spanish 8 

Redlands 
KCAL— 

Spanish 121 

Redondo Beach 
KKOP (FM)— 
Greek 

Sacramento 
KJAY—Spanish 3 
KJML (FM)— 

Japanese, 
Portuguese 10 

Salinas 
KCTY—Spanish All 
KIISA-FM— 
Spanish 24 

San Diego 
XEAZ—Spanish 
XEGM—Spanish 
XEXX— 

Spanish 

San Fernando 
ESPY (FM)— 

Spanish 119 

San Francisco 
EBRO (FM)— 

Spanish, 
Portuguese, 
Italian. Greek. 
Japanese, 
Chinese. 
German, 
Ukrainian, 
Russian. 
Maltese, 
Danish, Finnish, 
Swedish, 
Norwegian, 
Irish. Polish. 
Dutch, Hawaiian, 
Jewish, Arabic, 
Servian, 
Armenian, 
Persian. 
Icelandic 168 

KFAX--Javanese. 
Italian. 
Chinese 
Greek, Spanish, 
German, Arabian, 
Gaelic 26 

K3iPX (FM)— 
Italian 1 

All 
All 

All 

Noun 
per week 

San Gabriel 
KALI—Spanish All 

San Luis Obispo 
KATY—Spanish 1 

San Mateo 
KOFY—Spanish All 
KVEZ (FM)— 
Spanish. 
Portuguese. 
Italian, 
Gaelic 140 

San Rafael 
MIDI—Italian 5 

Santa Barbara 
KACL—Spanish 2-1/2 
%DB—Spanish 9 
KIST—Italian 1-1/2 
KTMS—Spanish 3-1/2 

Santa Maria 
KSEE—Spanish 
KBMA— 

Spanish 
KZON—Spanish 

Santa Rosa 
KVRE—Spanish 3 

Sierra Madre 
KMAX 

Hungarian, 
Greek, 
German, 
Dutch, 
Italian 15 

Stockton 
KSTN—Spanish 9-1/2 

Tulare 
KCOK— 
Portuguese 5 

KGEN—Portuguese, 
Spanish 9 

Turlock 
KCEY—Portu-

guese 

Visalia 
KONG—Spanish 11 

Watsonville 
125 KOMY—Spanish, 

Yugoslavian, 
Japanese 33-1/4 

Woodland 
KRBT (FM) — 
Portuguese 2 

Yuba City 
KOBO—SpanIsh 9 
KUBA--Spanish 15 

COLORADO 

2 Alamosa 
KGINV—Spantsh 6 

Colorado Springs 
KltDO—Spanish 2 

Denver 
Kr/Lb—German, 
French 1 

KFML-FM— 
German 3 

KFSC—Spanish 98 

Durango 
KIUP—Ute, 

Spanish 

Fort Collins 
KZIX—SpanIsh 1 

Greeley 
KFKA—German 1/2 
KYOU—Spanish 10-3/4 

Leadville 
KBRR—Spanish 1 

Longmont 
KLmo--Spanish 1 

Pueblo 
KAPI—Spanish All 

Rocky Ford 
ILAVI—Spanish 

Trinidad 
KCET—Spanish 9 

Walsenburg 
KFLJ—Spanish, 

Italian 10-1/2 

7 

4 

CONNECTICUT 

Bristol 
\VMS—Italian, 
Polish 3 

Brookfield 
WINE— 

Portuguese 1 
WINE-FM— 

Portuguese 1 

Hours 
per week 

Danbury 
WLAD—Polish, 
Lebanese 2-1/2 

WLAD-FM— 
Polish. 
Lebanese 2-1/2 

Greenwich 
WGCH—Itallan, 

Polish 3 

Middletown 
WCNX—Pollsh 2 

Milford 
WFIF—Italian. 
Hungarian, 
Spanish 7-1/3 

Putnam 
WINY—French, 

Polish 

5 Stamford 
4 wsisc,—itausn. 
4 Polish 

WSTC-FM— 
Italian, Polish 2-1/2 

Waterbury 

French 3 
WTRY—Italian, 

Lithuanian. 
Portuguese 4 

WWCO-FM— 
Spanish 3 

West Hartford 
WL'XT—French, 

Polish 

Willimantic 
WILI—Polish, 

French, Spanish 4 

Windsor 
WEHW—SpanIsh, 
Portuguese, 
ItalIan 44 

DIST. OF COLUMBIA 
Washington 
WFAN-FM— 

Spanish All 

FLORIDA 

Fort Lauderdale 
WFTL-FM— 
German 

Homestead 
Will—Spanish 2 

Miami 
WFAS--Spanish All 
WLTO—Spanish All 
WQBA—Spanish All 

Tampa 
WOOL—Spanish 32 

Wauchula 
WPRV—Silanish 3 

West Palm Beach 
WLIZ--Spanish 11 

HAWAII 

Eisele 
KUAI—Filipino. 

Japanese 8-1/2 

Hilo 
KELO—Japanese, 

Filipino 33 
KIPA—Japanese, 

Filipino, 
Filipino 34 

KPIJA— 
Japanese 9 

Honolulu 
KAIM—Filipino 19 

Filipino 6 
KIKI—Filipino, 

Japanese, 
Oklnawian 50 

KNDI—Japanese, 
Korean, Chinese, 
German, 
Filipino 28 

KOHL—Filipino 7 
110110— 
Japanese 

ICTRG— 
Japanese 

%ZOO— 
Japanese 

Lihue 
KTOH—Filipino, 

Japanese 13 

Hours 
per week 

Makawao 
KNUI— 
Japanese, 
Filipino 22 

Wailuku 
KMVI--Japanese, 

Filipino 24-1/2 

IDAHO 

Blackfoot 
KBLI—Spenish 2 

Boise 
KATN—Spanish 
ILIUM (FM)— 

Spanish 
XBOI—Spanish 

Burley 
3 KBAR—Spanish 2-1/2 

Caldwell 
KCID—Spanish 14 

1-1/2 Payette 
KYET—Spanish 1 

Pocatello 
KSNN—Boanish 1 

Twin Falls 
ILTFI—Spanish 6 

Weiser 
KWEI—Spanish 1 

1 

1 

ILLINOIS 

Chicago 
WCRW—Spanish, 
German, 
Greek 33 

wEDG-22sulsh. 
Russian, Greek, 
Slovenian. 
Italian, Polish, 
Ukrainian 56 

WSBC—Spanish, 
Polish, Italian, 
Slovak, Bohemian, 
Ukrainian, 
Greek   48-1/2 

WICRT—Spanish, 
Italian, German, 
Polish, Lithuanian, 
Serbian, Korean, 
Japanese, 
Welsh, Greek 126 

Columbia 
WCIIW (FM)— 
German 6 

Elgin 
WRMN-FM 1 

Highland Park 
WEEF—Italian 

La Grange 
WTAG— 

Spanish, 
Czech, 
Polish, 
Croatian, 
Italian, 
Arabian 35 

Oak Park 
WOPA— 

Polish, 
Spanish, 
Italian 72 

Rockford 
WIIHR—Swedish 1 

Skokie 
wnsv (FM)— 
German 2 

Streator 
WIZZ—Polish 5 

Hours 
per week 

Hammond 
WJOB—Polish, 

Spanish. Greek 5 
VVYCA FM)— 

Polish 1 

Indianapolis 
WFMB (FM)— 
German, 
Spanish 3 

Kokomo 
WIOU—Spanish 1 

Marion 
WMRI—Spanish 1 

Michigan City 
WIMS—Polish 2 

South Bend 
WJVA—Polish 1 
WNDU— 
Hungarian, 
Polish. Greek 4-1/2 

WSBT—Hungarian. 
Polish 2 

IOWA 

Council Bluffs 
KRCB—Polish, 

Czech, German 4 

Des Moines 
KWDM (FM)— 
German, Italian, 
Scandinavian. 
Spanish, 
Mexican 11 

Muscatine 
KWPC—Spanish 1 
KWPC-FM— 

Spanish 1 

Sheldon 
KIWA—Dutch 1 

Waterloo 
KCFI—German 

Methods and Sources: 

Employing a rotation system SRDS station 
questionnaires are being mailed with 
greater frequency to insure data reported 
is current and accurate. 

A station whose entire schedule is devoted 
to a Foreign Language is identified by the 
word, All, under hours per week. 

Definition as to what constitutes Foreign 
Language Programming is left to the dis-
cretion of the stations. 

Each station is advised that failure to re-
turn a completed form will mean deletion 
of the station from this tabulation as in-
formation from previous reports is not 
carried forward. 

Hours Hours 
per week per week 

Brunswick 
WCME—French 

Lewiston 
WCOU—French 
WL&M—French 3 

Presque Isle 
WAGM—French 

Waterville 
WTVL—French 

MARYLAND 

Baltimore 
WI:MD—German. 

Polish, Italian, 
Greek — 

Taunton 
WPEP—Portu-

guess 
WRLIS (FM)— 

Portuguese, 
Italian 

Ware 
1/4 WARE—Polish. 

French, Portu-
guese 20 

1/2 Westfield 
WDEW—German, 

Italian 2 

West Springfield 
WTXL—Itallan 1-1/4 

Worcester 
WNEB—Pollsh, 

Swedish, Gaelic 3 
Bethesda 

1 WHFS—Greek, 
Italian. 
Spanish 12-1/2 

KANSAS 

Chanute 
KCBS—Spanish 1 

Garden City 
KupK—Spanish 2-1/2 

Kansas City 
KCKN—Spanish 1-1/2 

Newton 
KIRG--German 1/2 

Parsons 
KLKC—Spanish 1 

Ulysses 
3/4 KGLY—Snanith 

Wellington 
KLEY—Spanish 1 

INDIANA 

Decatur 
WADM—Spanish 2 
WADM-FM— 

Spanish 2 

Fort Wayne 
WGL—Spanish 1-1/2 

19 Gary 
WLTH-

28 Romanian, 
Spanish, 

131 Serbian, Polish 4 

Greenfield 
WSMJ (FM)— 
German 

2 

LOUISIANA 

Eunice 
KEUN—French 4-1/4 

Golden Meadow 
KLEB—French 12 

Houma 
KCIL-FM— 
French 2 

KJIN—French 8 

LaFayette 
KPEL—French 1 
KVOL—French 1/2 

Markey'Ile 
KAPB—French 5 

New Orleans 
W.1311I—Spanish 9 
WRNO (FM)— 

ItalIan 

Opelousas 
KSLO—French 5 

Ville Platte 
KVPI—Freneh 10 

MAINE 

Augusta 
WFAU—French 1 

Biddeford 
WIDE—French, 

1/2 Greek 2 

MASSACHUSETTS 

Beverly 
WM:GO—French 1 

Fall River 
WALE—Portu-

guese, French. 
Polish 7-1/2 

IV/UR—Portuguese. 
French, Polish 4 

Stchburg 
WEIM—Finnish 1 

Greenfield 
WHAI—Polish 1 

Holyoke 
WREB—French 

Polish, Greek, 
Spanish 10 

Leominster 
WLMS—French, 

Gaelic, Spanish 3 

Lynn 
WLYN—Greek, 

Italian, Lith-
uanian, Portu-
guese, Spanish 7 

Milford 
www—ItaLtan. 

Polish 2 

New Bedford 
WBSM— 

Portuguese 3 
WBEial (FM)— 

Portuguese 15 

Northampton 
WHMP—Polish 3 

Pittsfield 
WBEC—Italian 2 
W1311K—Polish 1 

Salem 
WESX—Polish 1-1/2 

Southbridge 
WESO—Spanish, 

Polish, French, 
Greek 6 

WESO-FM— 
Polish 1 

Springfield 
WACE—Polish. 

Greek. Spanish 8 
WMAS—Italian, 

Spanish 4-1/2 

1 

MICHIGAN 

Adrian 
WLEN (FM)— 

Spanish 1 

Ann Arbor 
WAAM—Crech-

oslovakian 
WOIA (FM)— 
German 2 

Bay City 
WI3MC—Spanish, 

Polish 4 

Benton Harbor 
WILES-FM--
German 2 

1/2 

Caro 
WKYO--Spanish 1 

Charlotte 
WCER—Spanish 1 

Detroit 
WOPE (FM—Polish. 

Greek, Spanish. 
Italian. 
German 28-1/2 

WMZK (FM)— 
Polish. 
Italian, 
German, 
Greek. 
Lithuanian, 
Romanian, 
Hungarian, 
Armenian 31-1/2 

Grand Rapids 
WZZM (FM)— 

Polish, German 

Greenville 
WPLII—Spanish 1 
WPLB-FM— 

Spanish 1 

Holland 
WHTC— 

Spanish, Dutch 2-1/4 
WHTC-FM— 

Spanish, Dutch 2-1/4 

Ishpeming 
WCKD—Finnish 2 
WJPD—Finnish 1/2 

Saginaw 
wsGw—Spanish 2 

Saline 
WOIR—German 2 

Sandusky 
WMIC—Polish 1/2 

Sault Ste. Marie 
W500—Finnish 1/4 
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Hours 
per lust 

MINNESOTA 

Cloquet 
WKLA—Polish 

Swedish, 
Finnish 2-1/2 

Eveleih 
WEVE—Finniah 1 

Golden Valley 
KUXL—German, 
Jewish 3 

Minneapolis 
WLOL-FM— 
German 2 

MISSOURI 

St. Louis 
RSTL—German, 

Hungarian, 
Jewish 2 

Waynesville 
KFI3D—German 1 
ICFBD-FM— 
German 1/2 

NEBRASKA 
Chadron 
LICSR—Siouz 1 

Holdrege 
RUVR—Swedish 1/2 

Kearney 
RGFIV—Spanish 1 

NEVADA 

Elko 
KELK—Basque 

Las Vegas 
KLAV—Spanish 1-1/2 

NEW HAMPSHIRE 
Berlin 
WBRL—French 1 
WMOU—P'rench 3 

Claremont 
WTSV—French 2 

Nashua 
WOTW—Greek, 

Polish, French 8 

Rochester 
WWNH—French. 

Polish 2-1/2 

NEW JERSEY 

Atlantic City 
WLDB—Itallan 

Camden 
WCAM--Spanish, 
Greek, Italian 23-1/2 

WTMR—Greek, 
Polish 3 

Newark 
WHET (FM)— 

Spanish, Italian, 
Polish, 
Hungarian, 
Portuguese, 
Norwegian, 
Ukrainian, 
Bulgarian, 
Arabic, 
Yugoslavian, 
Greek, Albanian, 
Romanian, 
Armenian, 
Slovakian, 
Lithuanian 112 

Trenton 
WTTM—Spanish, 

Italian, Polish 5-1/2 

Hours 
per week 

Vineland 
WDVL—Spanish 14 
WDVL-FM— 

Spanish 14 
WWBZ—Spanish, 

Polish 5-1/2 

NEW MEXICO 

Albuquerque 
KARP—Spanish All 

Belen 
KARS—Snanish 10 

Carlsbad 
KCCC—Spanish 14 

Deming 
ROTS—Spanish 12 

Farmington 
KENN—Navajo 7-1/2 

Gallup 
ROAR—Navajo 25 
RYVA—Navajo 15 

Hobbs 
KWEW—Spanish 2-1/2 

Las Cruces 
KOBE—Spanish 18 

Las Vegas 
%FUN—Spanish 18 

Santa Fe 
RTRC—Spanish 14 

Santa Rosa 
KSYX—Spanish 10 

Silver City 
KSIL—Spanish 7 

2 Socorro 
KSRC—Spanish 12 

Taos 
RICIT—Spanish, 
Taos 21 

Truth or 
Conseq  
KCHS--Spanish 

Tucumcari 
KTNM—Spanish 6 

NEW YORK 

Albany 
WERE—Italian 

Amsterdam 
WCSS—Pollsh, 

Italian 10 
WICOL—Itallan, 

Spanish. Polish 9 
Auburn 
WAUB—Italian, 

Polish 2-1/2 
Beacon 
WBNIt—Itallan 1/2 

Binghamton 
WHOP—Italian 1 

Buffalo 
WBUF (FM)— 
German 2 

WDCR (FM)— 
Polish 1/4 

WW0L—Polish. 
German, 
Italian 

Cortland 
IVIIRT—Itallan 1 

Herkimer 
WALY—Polish, 

Italian 1 
Jamestown 
WJTN—Swedish, 

Italian. 
Spanish ___ 4 

Kingston 
WBAZ—German 1 

Hours 
per week 

Little Falls 
WLFH—Italian 1 

Middletown 
WALL—Polish 1-1/2 

Mineola 
WTHE—Snanish 4 

New York City 
WADO— 

Spanish 155 
WBNX— 

Spanish All 
WEVD--Gadie, 
German, Greek, 
Hebrew, Italian. 
Japanese, 
Lithuanian, 
Polish, Russian, 
Scandinavian, 
Ukranian, 
Yiddish 76-1/4 

WHOM— 
Spanish, 
Italian, 
German 129 

WLIB—Greek. 
Polish, 
Spanish 9-1/2 

WNCN (FM)— 
French, Russian, 
Scandinavian 3 

WNYW— 
Spanish 35 

WPOW—Polish, 
German. 
Greek. 
Ukrainian, 
Czech. — 15 

Niagara Falls 
WIELD—Italian, 

Polish. 
Ukrainian 19 

Italian, 
Spanish 

North Syracuse 
WS0Q—Itallan, 

Polish, German, 
Gaelic. Jewish, 
Greek 7 

Rochester 
WCMF (FM)— 

Italian, 
Lithuanian _. 

WSAY—Jewish. 
Italian 

Rome 
WKAL—Itallan, 

Polish 
WRNY—Polish, 

2 Italian 

Schenectady 
WSNY—Polish, 

Italian 

7 

5 

3 

3-1/2 

2 

Syracuse 
WDDS (F11)— 
German 2 

WREN— 
Ukrainian 3/4 

WNDR—Italian, 
Jewish, Polish 3 

Utica 
WBVM—Itallan, 

Polish 5-1/2 
WIBX—Polish. 

Italian, 
Ukrainian 9 

WRUN—Italian 6-1/2 

NORTH CAROLINA 

Charlotte 
WRNA (FM)— 
Greek 1 

Fa.etteville 
WRIT—Spanish 1 

NORTH DAKOTA 

Grafton 
RGPC—Spanish 4-1/2 

Hours 
per week 

Minot 
ELPM— 
Norwegian, 
German, 
Swedish 

OHIO 

Akron 
WIMP—Sorbian. 
Greek 

WOMP—Czech, 
Polish ...—_-. 

WOMP-FM— 
Czech, Polish., 

Chardon 
WBKC--Italian 1 

Cleveland 
WDOIC-FM— 

Serbian, Polish. 
Ukrainian, Hun-
garian, Slovenian, 
Slovak. Italian 6-1/2 

WERE—Croatian, 
Polish, Italian. 
Czech. Slovak 4-1/2 

WREN man— 
Armenian 
Czech, Slovak, 
Croation, Estonian, 
French, German, 
Greek, Hungarian. 
Italian. Gaelic, 
Yiddish, Latvian. 
Lithuanian. 
Polish. licenanian. 
Serbian, Slovenian. 
Spanish 
Ukrainian 137 

WZAK (FM)— 
Croatian, German, 
Serbian, Greek, 
Italian, Hungarian, 
Polish, Spanish, 
"Ukrainian, 
Czech, 
Romanian, 
Slovenian, 
Slovak 77 

Hamilton 
WHIM (FM)— 
German 14 

Lorain-Elyria 
WEOL—Spanish 1 

Mansfield 
WCLW—German 1 

Massillon 
WTIG--Croatlan, 

Serbian 1 

Steubenville 
WSTV—Italian, 

Greek 3 
WSTV-FM—Italian, 
Greek 

OKLAHOMA 

Frederick 
%TAT—Spanish 2-1/2 

Pryor Creek 
KOLS—Cherokee 1 

OREGON 

Eugene 
RBMC (FM)— 

Spanish   
McMinnville 
IIMCM—Spanish 6 

Portland 
%PAN-FM— 

Italian 1 

1 

PENNSYLVANIA 

Annville 
WARP—Spanish 1/4 

Brownsville 
WASP—Polish 3 

Canonsburg 
WARO—German, 

Polish 2 

Hours 
per week 

Erie 
WJET—German 1 

Greensburg 
2 WHJB--Polish 2 

Kane 
WRZA—Swedish 1-1/2 

McKeesport 
WEDO—Hungarian, 

Serbian, 
Ukranian 1-1/2 

Media 
WXITR—Polish. 
Ukra inian, 
Greek 

WXUR-FM— 
Polish, 
Ukranian, 
Greek 

Monroeville 
WPSL—Gaelic 2 

New Kensington 
WICPA—Italian 1 

Philadelphia 
WHAS-FM—Italian. 

Yiddish, Ger-
man, Greek.... 24 

WIFI (FM)— 
Yiddish, Italian 
Polish 10 

WRCP—Italian 1/2 
VVRCP-FM— 

Italian 1/2 
WTEL—Spanish. 

Polish. German, 
Italian. Greek. 
Ukrainian, 
Lithuanian. 
Slovak 
Hungarian 66 

Pittsburgh. 
WPIT—Lithuanian, 

Ukrainian, Greek, 
Italian. 
German 

Portage 
WWML—Polish, 

Slovak 8 
Sharon 
WPIC-FM--
Hungarian 

Uniontown 
WMBS--Polish. 

Slovak 1 
WPQR (FM)— 

Polish. Slovak 3-1/2 
Windber 
WWBR—Hungarian, 

Polish, Italian 4-1/4 

3-1/2 

1-1/2 

8-1/2 

1/2 

PUERTO RICO 
Spanish is primary 

language spoken. 
San Juan 
WBMJ—English All 
WIZYN (FM)— 
English ..........105 

WQBS — All 

RHODE ISLAND 

Newport 
IVADK— 

Portuguese — 2-1/2 
Providence 
WHIM— 

Portuguese, 
Syrian, 
Armenian. 
Italian, Polish 15-1/2 

Wickford 
WRFD—Portu-

guese 4 
Woonsocket 
WNRI—French, 

Portuguese _ 
WWON—French, 

Polish —  5-1/2 

SOUTH DAKOTA 
Aberdeen 
KSDN—German 1 

Yankton 
KYNT—Siour 1/4 

Hours 
par week 

TEXAS 

Alice 
ROPY—Spanish 38 

Alpine 
KVLF—Spanish 5 

Amarillo 
IIRAY—Spanish 10 

Austin 
KOKE-FM--
Spanish 7-1/2 

%VET—Spanish 12 
Ballinger 
KRUN—Spanish 2 

Beeville 
ICIBL—Spanish 28 

Big Lake 
KBLT—Spanish 4 

Brownfield 
KICUB—Spanish 12 

Cameron 
KMLL—Czech 1 

Carrizo Springs 
RBEN—Spanish 52 

Colorado City 
KVMC—Spanish 9 

Comanche 
KCOM—Spanish 1 

Corpus Christi 
KCCT—Spanish All 
RCTA—Spanish 15 
RUNO—Spanish Au 

Cuero 
Kelm—spade 9 

Dallas 
KSKY—Czech 1/2 
HvIL—Spanish 2 
RVIL-FM— 

Spanish 12 

Del Rio 
xpr..K—spanish 24 
XERF—Spanish 35 

Denver City 
KKAL—Spanish 1/2 

Dimmitt 
KERN—Spanish 15 

Eagle Pass 
REPS—Spanish 84 

El Campo 
%ULF—Spanish, 

Czech 11 
El Paso 
KROD—German 1 
XEJ—Spanish An 
XELO—Spanish 102 
REWO—Spanish All 

Floydado 
KFLD—Spanish 32 

Ft. Stockton 
ICFST—Elpantsb 

Fort Worth 
RBITY-FM--

Spanish 98 

Friona 
KNNN—Spanish 14 

Gonzales 
RCTI—Spanish 6 

Harlingen 
HGBT— 

Spanish 126 

LaGrange 
KVLO—German, 

Czech ...........-. 4 

Lamesa 
KPET—Spanish 10 

Laredo 
KVOZ—Spanish 126 
REK—Spanish 102 
XENU—Spanish 84 

Hoirs 
per week 

Loveland 
RLI7T—Spanish 15 

Littlefield 
KEEN—Spanish 3 

Lockhart 
IIIIRB—Spanish 7-1/2 

Lubbock 
KLFB—Spanish All 

McAllen 
HIRT—Spanish ,All 

Midland 
ILIBC—Spanish 

Muleshoe 
KMUL—Spanish 22 
New Braunfels 
KGNB—Spanish. 
German 10 

LINBT (FM)— 
German 3-1/2 

Odessa 
ROYL-FM— 

Spanish 2-1/2 
Orange 
KOGT—French 3 

Pasadena 
KLVL—Spanish 98 

Pearsall 
ICVWG— 
Spanish 

Pecos 
%JUN-Spanish 

Post 
KPOS—Spanish 6 

Rails 
IICLR—Spanish 14 

Raymondville 
KSOX—Spanish 27 

San Angelo 
KPEP—Spanish 
KSJT (FM)— 

Spanish All 
San Antonio 
KCOR—Spanish All 
KEDA—Spanish 76 
KUKA—Spanish 90 

Seminole 
HIKE—Spanish 1 

Sinton 
BCTA-FM— 

Spanish ___ 25 
Taylor 
RTAE—Spanish 3 

Talk: 
KTUE—Spanish 20 

Uvalde 
IIVOU—Spanish 21 

Waco 
WACO—Spanish 1 

UTAH 

Blanding 
KUTA—Navajo 21 

Brigham City 
KIM:I—Spanish l 

Ogden 
RSVN—Spanish 3 
KVOG—Spanish 2 

Salt Lake City 
KWHO—German, 

Spanish 2 

VERMONT 

Rutland 
WHIVB—Polish, 

Italian 3 

VIRGINIA 

Charlottesville 
WCRV—French 1 

Hours 
per reek 

WASHINGTON 

Lynden 
%LYN (FM)— 

Dutch 2 
Moses Lake 
RSEM--Spanish 1 

Mount Vernon 
RAPS—Spanish 3 
%ERG— 

Scandinavian I 
Othello 
KRSC—Spanish 7-1/2 

Puyallup 
HAVE—German 1 

Quincy 
IIPOR—Spanish 4 

Seattle 
RBLE—Japanese, 

Spanish, 
German 

KBLE-FM— 
German. 
Norwegian 2 

KIRO—Itallan 
Sunnvside 
KREW—Spanish 6 

Toppenish 
it.ENE—Spanish 5 

2-1/2 

WEST VIRGINIA 

Weirton 
40 WEIR—Italian 2 

WISCONSIN 

Eagle River 
WERL—German, 

Croatian 3-1/2 
Hayward 
WRSN—Polish 1/4 

Jackson 
WYLO—Greek. 

Polish ....... 3 
Madison 
WRVII-FM— 

Norwegian, German, 
Polish 3/4 

Marshfield 
WDLB—German 1/2 

Merrill 
WXMT—German 

Milwaukee 
WMIL—German, 

Polish 39 
WMIL-FM— 
German, 
Polish 39 

Monroe 
WERE—Swiss, 
German 

Port Washington 
WGLB—German, 

Polish 1 
Sheboygan 
WHIIL—German 1 
WKTS—German 1 

Watertown 
WrcN—Spanish 1/2 

Wausau 
WRIG—German 1 

Wauwatosa 
WTOS (FM)--Oey. 
man, Italian, 
Polish 35 

West Allis 
WAWA—Spanish. 

Croatian 8 

1 

WYOMING 

Buffalo 
TIBBS—Basque 

Cheyenne 
KCGO—Spanish 
RFBC—Spanish 
ICRAE—Spanish 
KVVVO—Spanish 

1-1/2 
2 
2 

Rawlins 
KRAL—Spanish 1 

GUAM 
Agana 
KIJAM—Filipino 3-1/2 
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Hours 
pir wesk 

ALABAMA 

Abbeville 
WAIII  __ 7 

Bay Minette 
WBCA 1 

Birmingham 
WENN 
W.1LN (FM) _168 

Carrollton 
WRAG ._...._ 12 

Clanton 
WKLF   1-1/2 

Decatur 
WHOS 

Demopolis 
WEAL ___ 11 

Florence 
WOVVL — 18 

Fort Payne 
WZOB ____ 1 

Gadsden 
WAAX _— 7 
WIBT ___ 1 

Homewood 
WJLD   All 

Huntsville 
WEUr 

Jackson 
MUM ..._._ 7 

Lineville 

Marian 
WJAm ___ 1 

Mobile 
WCWIC   All 
WM00   AU 

Montgomery 
WAFX ...__— 
WRMA 

Selma 
WAMA. __ 10 
WHBB ..__ 10 
WTQX _ 13 

Talladega 
NETT ..... 10 

Tuscaloosa 
WTUG  

AU 
AU 

All 

Radio Stations Regularly Scheduling Negro Programs 
Hours 
per met 

Fowler 
KLip 

Inglewood Pompano Beach 
KTYm   2 W111313   All 
KTYm-FM ......160 

Pensacola 
WBOP All 

Long Beach 
KGER  16 

Los Angeles 
KABC   1 
KBBI (FM) .... 1 
KCIFJ  _ All 

Oakland 
KDIA   

Pittsburg 
1/2 KKis   9 

Pomona 
KKAR _._ 1 

Riverside 
KACE  _ 6 

Sacramento 
KJAY   12 

San Bernardino 
KRNO   1 

San Diego 
XECUtt . 48 
XERB   All 

San Francisco 
KSOL  All 

San Jose 
KEEN ._  1 

Santa Rosa 
KVRE _  1/2 

All 

COLORADO 

Denver 
KBpi (FM) _ 32 

Littleton 
KDKO   All 

CONNECTICUT 

Danbury 
WLAD 
WLAD-FM 

Middletown 
WCNX  1 

Milford 
Write   2 

Tuscumbia New Haven 
VVVNA  1/2 WyBC (FM) _ 10 

Tuskeegee 
WABT .__._— 15 

Vernon 
WVSA _ 10 

ARIZONA 

Douglas 
KAM _ 15 

Winslow 
KINO   6 

ARKANSAS 

Conway 
KCON .._ 20 

Dumas 
KDDA 14 

Little Rock 
KAAy  10 
KALO   An 
KOKY  All 

Marianna 
KZOT   

Pine Bluff 
KCAT __— All 
UCLA   1 
KoTN   1 

Texarkana 
KOSY   1 

Warren 
KWRP ....._ 12 

CALIFORNIA 

Bakersfield 
KGEE   6 
KITZZ-FM  All 
KWAC 

Delano 
KCII7 

Stamford 
WSTC ___ 1 

Waterbury 
WTBY ....... 15 

Windsor 
WEHW 37 

DIST. OF COLUMBIA 

Washington 
WOL All 
wooK  All 
WUST   All 

FLORIDA 

Apopka 
1VTLN ...... 36 

Crestview 
W.IsB   4 

Ft. Lauderdale 
WFTL ....__ 8 

Ft. Pierce 
WOVV(FM) __ All 

6 Homestead 
WIII   8 

Jacksonville 
WoBs  91 
Witlic 165 

Lake City 
wEsR  6 
WGRO ........ 1/2 

Live Oak 
WNER _.._ 10 

Marianna 
WTYS _.  20 

  3-1/2 
3-1/2 Donalsonville 

WsEm 21 

Douglas 
WoKA  8 

EawxtonptQon 
2 

Fitzgerald 
IvBHB ..... 36 

Jesup 
VVLop __ 9 

LaGrange 
wLAG  6 
WLAG-FM   6 
WTRP  8 

Macon 
WISB   All 

Madison 
wyTH  14 

McRae 
WDAX   1 

Moultrie 
wmTm ..... 1 Franklin 

WPKN ....... _..._.. 3 Newman 

Quincy 
WcNir  _ 20 
WcNII-FM _ 20 

Sanford 
WTRR  _ 15 

Stuart 
WMCF (FM).— 
WSTU 

Tampa 
WTMP 

Wauchula 

Hours Hours 
per week per week 

ILLINOIS 

Belleville 
WIBV ..... 2 

Chicago 
WORT  All 
WSBC ..............7-1/1 

Chicago Heights 
WMPP   All 

Cicero 
WYON   All 

4-1/2 
4-us Freeport 

WEILL  5 

Au Harvey 

Winter Garden 
WOKB 

GEORGIA 

Americus 
woEC  
WDEc-FM _ 7 

Athens 
WRFC  20 INDIANA 

Atlanta Gary 
WAOK WWCA  30 
wERD ._._.__ 
WIGO __._ Hammond 

WYCA-FM  1 Augusta 
wAUG All Indianapolis 
WAuG-FM .__ All wGEE   All 
WT1113   All WTLC (FM)   All 

Jeffersonville 

All 

Joliet 
WJRC 1 

An La Grange 
WTAQ  9 

Oak Park 
WOPA _ 35-1/2 

Springfield 
1VTAX-FM  5 

Cairo 
wGRA ......... 10 

Carrollton Marion 
tvLBB  1 WMRI  

Claxton Michigan City 
WCLA  2 WIMS   

Columbus Plymouth 
WOKS ___ All WTcA _ 

Dawson South Bend 
WDWD . 70 WNDu   1 

AU 
All 
All 

6 

4 

2 

1 

Ocilla 
WsIZ   2 

Savannah 
WEAS  
WSOK 

Sylvania 
WsYL  8 

Thomasville 
tyLoit _._.__ 15 

Tifton 
WWGs ........... 5 

Toccoa 
wLET   3 
WNEG 1 

Valdosta 
WG0V 29 

Miami tyyLD 21 
WBUS (FM) — 37-1/4 
wmBm _  All Vidalia 
WWOK ______158 WVOP 18 

Palatka Waycross 
1/2 WWPF . 13-1/2 WAYX 24 

IOWA 
Waterloo 

5 

KANSAS 
Leavenworth 
KcLo   2 

Wichita 
KEYN 10 
KEyN-Fm  30 
KFH-FM   5 

KENTUCKY 
Cadiz 
WKDZ ....... 

Columbia 
WAIN 9 
WAIN-Fm  9 

Cumberland 
WCPM 1 

Harrodsburg 
WIIBN   

Lebanon 
WLBN __._ 10 

Lexington 
WLAP (FM) 21 

Louisville 
WLOU  All 

Madisonville 

Middlesboro 

Morganfield 
WMSK-FM ..... 1/2 

LOUISIANA 

Bastrop 
KTRY _ ..... 9 
KVOB  .._..2 

Baton Rouge 
WXOK 

Bogalusa 
WIRe 

Columbia 
KCTO 1 

All 

3 

Hears 
per week 

Franklin Clarksdale 
KFRA  5 WROX ----. 17 

Haynesville Cleveland 
KLUV 12 WcLD  22 

Lafayette wosK  3 

KVOL   4 Columbia 
WFFT  4 Lake Charles 

KA0K ____ 25 Corinth 
KPLC ____ 12 WKCIJ-PM _ 2 

Lake Providence Greenville 
11LpL  20 WDmS (FM)--

WOVE -. 
Mansfield 1WIPE11X1  ....  

_____. 10 Greenwood 
Monroe WORM  _ 1 
KLIC ___ 28 WLEP All 
KNOE SO 
KNOE-FM _ 3/4 Hattiesburg 
KYEA (FM) __. All 

Natchitoches 
KNOC ___ 21 

New Orleans 
wflox All 
WYLD  AU 

Opelousas 
KSLO _ 11 

Rayville 
KRIH   

Ruston 
Klaus   

Shreveport 
KOKA  All 

Tallulah 
KTLD   35 Meridian 

Villa Platte WOKE   
KTPI .  8 

New Albany 
WQIC   

2 

Indianola 
WNLA  

4 
WXXX   1/2 

Houston 
WCPC  10 New York City Raeford 

wLI13 ___100 WSHB ........ 24 
WWIIL  All 

MARYLAND 

Annapolis 
WANE 

1/2 Baltimore 
vnitiD-FM __ 40 
WEBB   All 
WsID   All 
WWIN   All Winona 

WONA 

19 Raleigh 
North Syracuse WILE ____ All Jackson WSOQ _..._ 6 

wJDE   5-1/2 Rocky Mount 
WOKJ ___ _ All Rochester WCE0 ____ 18 

WCMF (FM)._ 1 
WHEC _— 1 Saint Pauls 
wsAY ....._..._. 1/2 WBYB __ 9 

Utica-Rome Sanford 
WRIIN __— 5-1/2 WWGP —__ 1 

Scotland Neck 

Leland 
WEST ___ All 

Magee 
\Mc   6 

McComb 
WArF ...... 3 
WHEY 

All 

MASSACHUSETTS 
Boston 
WILD   All 

Chicopee 
WACE   1 

MICHIGAN 

Albion 
WALM ___ 10 

Detroit 
%WILD (FM) — All 
tvapR (Fm) 
WJLB .   

Flint 
WAMM — All 

Inkster 
WCHB   All 

Otsego 
IVA0P _ 1-1/4 

Pontiac 
wpON 24 

1/2 Whitehall 
WLRC -___ 2 

Wyoming 
wEnx _____ 25 

MINNESOTA 
Golden Valley 
KQRS 44 
Kum. _ 30 

MISSISSIPPI 
Belzoni 
WILE 

Biloxi 
WLOX.._._ 8 

Canton 
WmG0  28 

Carthage 
WECp   2 

Centreville 
wLBS 7 

Hours 
oar week 

5 

9 NORTH CAROLINA 

Ahoskie 
wrtcs ....... 8 

Asheboro 
WGWIt   2 

Burgaw 
WPGF  1 

Burlington 

6 
All 

Philadelphia 
wiloC   6 

Picayune 
  5 

Starkville 
`Piss° ...-...— 3-1/2 

1 
Yazoo City 
WAZF . 15 

MISSOURI 

Clayton 
KELW   All 

Independence 
KccV   1-1/2 

Kansas City 
%FRS ____ All 

St. Louis 
KADI (PM)._  All 
KATZ   All 

NEW JERSEY 
Asbury Park 
WILE   2 

Bridgeton 
1 

Newark 
Winn (um)._ 18 
WNJit   All 

Trenton 
WTTM  22 

Vineland 
Wow,  1-1/2 
WDVL-FM _ 1-1/2 
WWBZ  _ 3 

Henderson Cleveland Heights 
NEW YORK WIENc ___ 1-1/4 W7810   All 

Albany High Point Columbus 
WAIT ____ 8 WIIPE ___ 6 WVICO All 

Babylon Kinston Dayton 
WBAB ........ _.__ 3 WEA0 (FM)...... All 

WISP ._...__ 36 WOKE   1/2 
Buffalo 
wEcX (FM).— 2 Laurinburg Mansfield 
WUFO   All WEWO —._ 4 WCLW _ 2 

Methods and Sources: 

Employing a rotation system SRDS station 
questionnaires are being: mailed with 
greater frequency to i  data reported 
is current and accurate. 

A station whose entire schedule it devoted 
to Negro Programming is identified by the 
word, All, under hours per week. 

Definition as to what constitutes Negro 
Programming is left to the discretion of 
the stations. 

Each station is advised that failure to re-
turn a completed form will mean deletion 
of the station from this tabulation as in-
formation is not carried forward. 

Hours Hours 
per week per week 

6 

Chadbourn 
WVOE All 

Charlotte 
Wall7 _____ All 
WRPL   All 

Cherryville 
1 

Clinton 
WHIZ  e 

Dunn 
WCKB   3 

Durham 
WSIIC   All 
WSRC-FM _... All 

Eden 
WLOE   12 

Elizabeth City 

Elizabethtown 
WBLA ..... 15 

Fayetteville 
WIDU All 

Fuquay-Varina 
WAKS ___ 7 

Gastonia Akron 
WGAS ..._._ 12 WAKI1 .__ 2 

Goldsboro 
wFMc ....__ 15 

Greensboro 
WEAL ___ All 

Greenville 
woow 15 
WPXY 18 

  12 

Selma 
WBzB  1 

Shelby 
wADA 12 
WOHS 12 

Smithfield 
WMPM ____ 6 

Statesville 
WDBM _.__ 2 
WSIC  30 

Tarboro 
WCpS ___ 8 

Troy 
WIRE   1 

Tryon 
WTYN ___ 1 

Wadesboro 
WADE  10 

Wallace 
WLSE  3 

Wilmington 
WMFD — 2 

Wilson 
WGT51  9 
WvoT  10 

Winston-Salem 
WAAA ..... All 
WAIR ............... 36 

OHIO 

Canton 
WINW  2 

Cincinnati 
WCIN -- All 

Cleveland 
WABQ  All 

Depew 
WBLK (1/ML. All 

Ithaca 
WvBR (FM).... 1/2 
WTKO  1 

Milford 
Louisburg WLYK (FM)._ 1 
WIRN ______ 1 

Murfreesboro 

Newburgh Oxford 
WONT 1/2 WOKS' ____ 2 

Steubenville 
WSTV ........ 1-1/2 
WSTV-PM   1/2 

Toledo 
wimit (Fm)  All 
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H ours 
per week 

OKLAHOMA 

Edmond 
KWEP (FM).... 11 

Hugo 
KUCK —.-- 1 

Muskogee 

Oklahoma City 
KBYE ....... SO 

Tulsa 
KV00   1/2 

PENNSYLVANIA 

Cannonsburg 
WARO — 3 

Harrisburg 
WKBO — 3 

McKeesport 
WEDO  1/2 

Media 
2-1/2 

WXUR-FM — 1/4 

Philadelphia 
WDAB   
WDAS-FM — 96 
WHAT All 

Pittsburgh 
WAMO — All 
WAMO-FM _ All 
WYDD (FM) _ 42 
W2UM  All 

Hours 
per week 

Uniontown 
WEBS _— 3 

SOUTH CAROLINA 

Hours Hours 
per week per week 

Greenville TENNESSEE 
WEITZ —__ All Bolivar 

Greenwood WBOL __-- 1 
WGSW -- 10 

Allendale Greer 
WDOG __._ 10 WEAB  1 

Beaufort Hampton 
WBEU ---. 8-1/2 WIIIIC 15 
WSIB _._ ...... - 10 Johnston 

Bennettsville WJES   1 
WBSC 26 Kingstree 

Charleston WDKD — 8 
WOKE   8 Laurens 
WEAL All WLBG 10 

Columbia 
wow   

Darlington 
WDAR-FM — 21 

Dillon 
WDSC ..... 12 

Easley 
WELP   1 

Florence 
WYNN __- All 

Fountain Inn 
WFIS  10 

Gaffney 
WEAC  5 

Georgetown 
wnqa 12 

All Mullins 
WJAY 3-1/2 

Orangeburg 
WORG _____ 5 
WTND — 8 

St. George 
W1:113   35 

Sumter 
WFIG   2 
WSSC  20 

Brownsville 
WBEIT  5 
WBITT-FM — 7 

Chattanooga 
WN00  

Clarksville 
WJZM   

Covington 
WKBL — 3 

Hartsville 
WJKM ....... 1/2 

Jackson 
WDXI   2 
WJAK  10 

Knoxville 
WJBE Ml 
WKXV   2 
WNOIC — 10 

Martin 
WCMT  77 

Memphis 
KWAM — 8 
WDIA   All 

Winnesboro WLOK  An 
WCKM —  1/2 

Nashville 
Woodruff WLAC 49 
WSJW  4-1/4 WVOL  AU 

York 
WYCL —.-- 25 

Selmer 
WDTM 2-1/2 

Hours 
per week 

Shelbyville 
WHAL  18 

Sweetwater 
WDEll — 1 

TEXAS 

Amarillo 
All KEAY __ 6 

Atlanta 
HALT . 1/2 

Beaumont 
KJET All 

Bryan-College Station 
WTAW-FM ...... 7 

Crockett 
KIVY  8 

Dallas-Fort Worth 
KBOX  1/4 
KBUY-FM SO 
KNOK All 
KNOK-FM _ All 

KVIL  15-1/2 
KVIL-FM — 24-1/2 

El Campo 
KULP   

El Paso 
NEF All 
X.EFV  All 
XEWR ...--._ All 

Gonzales 

Houston 
KCOH   All 
KYOK All 

Jasper 
KTXJ 

Liberty 

Hours 
per week 

UTAH 

Hours 
per weak 

12 Ogden 
KSVN 

2 Salt Lake City 
KC1MU (FM)._ 1/2 

Longview 
KFRO   1 
KLUE   20 

Marshall 
24 

Mexia 
5-1/4 

Palestine 
1 

San Antonio 
RAPE All 

Shamrock 
MIFF ._ 4 

Sinton 
KCTA-FM 2 

Sulphur Springs 

Taylor 
KTAE --- 15 

Texarkana 

1-1/2 

VIRGINIA 

Ashland 
WIVE ..... 1/2 
WIVE-FM — 1/2 

Charlottesville 
WCBV -  6 
WCCV (FM) — 6 

Danville 
WHA.   All 

Emporia 
NEVA  3 

Gloucester 
WDDY ____ 12 

Gretna 

Harrisonburg 
WSVA — 4 

Highland Springs 
WENZ 

Lynchburg 
WJJS-FM  — All 
WIAM _._ 10 

Norfolk 
WRAP All 

Tyler Portsmouth 
KZEY All want All 

Hours 
per week 

Richmond 
WANT  All 
WENZ   All 
WLEE ._  19 

Roanoke 
WTOY All 

Stuart 
WHEO  

Vinton 
WKBA ._-- 5 

WASHINGTON 

Seattle 
KYAC —.— 90 

Tacoma 
KTNT  20 

Vancouver 
HOAR  49 

WEST VIRGINIA 

Beckley 
'MILS  ........, 2 

Keyser 
WKLY ---___ 1/4 
Welch 
WOVE .....—_ 15-1/2 

WISCONSIN 
Milwaukee 
WNOV  All 

West Allis 
WAWA ....  80 
WAWA-FM — AM 
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Promotional Dates 
OCTOBER '69 

1- 7 National Lath & Plaster Week 
1-31 Biscuit/Muffin Month 

Eggtober 
Irish 'n Seafood Parade 
Let's Go Hunting Month 
National Indoor Games Month 
National Restaurant Month 
National Science Youth Month 
National Wine Festival 
Shrimp Fiesta 
Yambilee 

Oct.-Nov.-Dec. 
Cookie Time 

4-19 National Festival of Craftsmen 
5-11 Fire Prevention Week 

International Letter Writing 
Week 

National 4-H Club Week 
National Pharmacy Week 
National Test Your Battery Week 
Pass the Laugh Week 

12 Columbus Day 
12-18 National Y Teen Week 

15 World Poetry Day 
15—Nov. 15 

Eraut, Pork 'N Apple Dinner 
Season 

16 International Credit Union DRY 
16-25 National Macaroni Week 

18 Sweetest Day 
19-25 Cleaner Air Week 

National Downtown Week 
National Forest Products Week 

20—Nov. 20 
Pizza Festival Time 

24 United Nations Dar 
24-31 National Honey Week 

National Popcorn Week 
27 Navy Day 

27—Nov. 3 
National Pretzel Week 

31 Halloween 

31—Nov. 30 
Jewish Book Month 

NOVEMBER '69 
1 National Authors' Day 

1-30 National Contact Lens Month 
National Spices Month 
One Nation Under God Month 
Raisin Bread Sales Month 
Religion in American Life Month 
Think-of-What-You-Can-
Replace-With-Plastics Month 

2-8 Cat Week International 
Double Talk Week 
National Mushroom Week 

4 Election DRY 
6-15 International Tuna Week 
8-11 Elms Veteran's Day Celebration 
7-13 National Mimicry Week 
9-15 American Education Week 

World Fellowship Week 
10-16 Youth Appreciation Week 

11 Veterans Day 
15 Christmas Seal Campaign— 

Kickoff Date 
Sadie Hawkin's Day 

15—Jan. 1, 1970 
Holidays are Pickle Days 

16-22 Asparagus Week 
Diabetes Week 
National Children's Book Week 

17-23 ASDA National Poetage Stamp 
Show 

21-27 National Farm-City Week 

21—Dec. 17 
Aviation Month International 

23-20 National Cage Bird Week 
National Latin America Week 

27 Thanksgiving Day 
27—Jan, 1. 1970 

National Indigestion Season 

DECEMBER '69 
5 Hanukah 

11 Junior Chamber International Day 
15—Jan. 1 

Christmas Pageant of Peace 
22 National Flashlight Battery 

Inspection Day 
25 Christmas 

JANUARY '70 
1 International Take-A-Deep 

Breath Day 
New Year's DRY 

1-31 Economy with Eggs 
March of Dimes 
National Colorado Beef Month 
Wheat Bread Month 

1—Feb. 28 
National Office Products Weeks 

4-10 Save..the Pun Week 
18 World Religion Day 

18-24 Jaycee Week 

FEBRUARY '70 
1-7 National Children's Dental 

Health Week 
Protect Gagwriter Week 

1-28 American History Month 
Frozen Potato Month 
Heart Month 
National Cherry Month 
Parade of American Music 

2 Ground Hog Day 
2-6 National Pay Your Bills Week 

7-13 Boy Scout Week 
8 Boy Scout Sunday 

8-14 National Beauty Salon Week 
National Electrical Week 

10 International Pancake Race 
11 Ash Wednesday 
12 Lincoln's Birthday 
13 World Day of Prayer 
14 Valentines Day 

15-21 National Crime Prevention Week 
21-28 Future Farmers of America 

Week 
22 Washington's Birthday 

22-28 Brotherhood Week 
Catholic Book Week 
National Engineers' Week 

23—Mar. 29 
Easter Seal Campaign 

28 Bachelor's Day 

MARCH '70 
1- 7 Future Funny Girl Week 

National Weights and Measures 
Week 

Save Your Vision Week 
1-31 American Red Cross Month 

Buttermilk Bread Month 
Youth Art Month 

2-7 National Procrastination Week 
15-21 National Wildlife Week 

17 Camp Fire Girls Founders' Day 
St, Patrick's Day 

22 Purim 
22-28 Camp Fire Girls Birthday Week 

National Salesmen's Week 
27 Good Friday 
29 Easter Sunday 

29—April 4 
Honey For Breakfast Week 

APRIL '70 
1- 7 National Laugh Week 
1-30 America's Heartland 

Development Month 
April Cancer Crusade 
Freedom Shrine Month 
National Automobile Month 

7 World Health 
10-13 Roosevelt Memorial Exhibition 
12-18 National Library Week 
19-25 Secretaries Week 

Youth Temperance Education 
Week 

19-26 National YWCA Week 
20-25 Bike Safety Week 

Tableware Week 
21 Passover 

30—May 3 
Washington State Apple 
Blossom Festival 

MAY '70 
1- 8 American Camp Week 
1-31 National Radio Month 

National White Bread Month 
Senior Citizens Month 

3 Humane Sunday 
3- 9 Senior Comedians Week 
3-10 National Music Week 
8 World Red Cross Day 

9-16 National Luggage and Leather 
Goods Week 

10 Mother's Day 
10-16 National Girls Club Week 

National Hospital Week 
11-17 National Salvation Army Week 
13-16 Holland Tulip Time Festival 

15 National Defense Transportation 
Day 

16 Armed Forces Day 
30 Memorial Day 

JUNE '70 
1-30 Dairy Month 

1—Sept. 7 
Washington, D. C. Summer 

Jubilee 
4 Old Maids' Day 
7 Freedom of the Press Day 

7-13 National Humor Week 
8-13 National Little League Baseball 

Week 
10 Shevouoth 
14 Flag Day 

Race Unity Day 
21 Father's Day 

21-27 Amateur Radio Week 
28—July 4 

National Safe Boating Week 

JULY '70 
1-31 Cool Meals with Eggs 

July is Souvenir Month 
National Hot Dog Month 
National Rye Bread Month 

4 Independence Day 
5-11 Future Funny Man Week 
19-25 National Farm Safety Week 

AUGUST '70 
1- 7 National Clown Week 
2 Valley of the Moen Chess Festival 

2- 8 International Humor Exchange 
Week 

3- 8 National Smile Week 
7- 9 All American Indian Days 

SEPTEMBER '70 
1-30 American Home Lighting 

Fixture Month 
American Youth Month 
Check-up and Lock-up Month 
Lessons in Truth Month 
National Potato Bread Month 

2- 9 National WCTIT Convention 
6-12 Comedy Appreciation Week 
7 Labor Day 

11-12 National Popcorn Farmers Day 
14—Dec. 18 

Boy Scouts of America Fall 
Roundup 

17 Citizenship Day 
20 World Peace Day 

25-27 Annual Moon Vintage Festival 
26 fitments Rids' Day 
27 Gold Star Mothers Day 
28—Oct. 4 

National Fireplace Week 
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Analysis of Listings in Spot Radio Rates and Data 
SRDS policy requires that all information sup-
plied by the station be clarified and organized 
in accordance with these numbered title seg-

ments. Where the numbered title segment is 
omitted from the listing, it is to be assumed the 
station has failed to provide the necessary 
information in accordance with SRDS prescribed 
criteria and practice. 
Numbered titles for various subjects found within 
Spot Radio Rates and Data listings have been devised 
in order that this important data can be located 
easier. These titles, as listed below, form the basis of 
the uniform listing format. 

1. PERSONNEL 

2. REPRESENTATIVES 

3. FACILITIES 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING 
TIME RATES 

6. SPOT ANNOUNCEMENTS 

7. PACKAGE PLANS 

8. PROGRAM TIME RATES 

9. PARTICIPATING PROGRAMS 

10. SPECIAL FEATURES 

The uniform listing format is as follows: 

INTRODUCTORY MATERIAL 

—call letters 
—established date 
—media identification code 
—licensee 
—address of station 
—telephone number 
—TWX number 
—other offices and/or studios 
—station's programming description 

1. PERSONNEL 

—names and titles of those executives (limit of 
three) who have responsibility and authority 
relative to national advertising accounts. 

2. REPRESENTATIVES 

—national representatives (name only) 

—regional representatives (name only) 

—branch offices (addresses and telephone numbers) 

3. FACILITIES 

—AM Facilities 

—power, frequency 

—operating schedule 

—FM Facilities 

—power, frequency 

—operating schedule 

—antenna height above average terrain 

—operational status 

4. AGENCY COMMISSION 

—statement of agency commission, discount policy 

and billing arrangements. 

5. GENERAL ADVERTISING See coded regulations 

—coded regulations 

—national network affiliation 

—regional and/or state network affiliation 

—specialized regulation 
multiple product announcements 

—combination rates, rate opportunities, reflecting 
combination rate statements for two or more 
stations, provided a discount is shown. 

TIME RATES 

—status of rates (NATIONAL AND LOCAL 
RATES SAME) 

—card number 

—effective date of rates 

—received date 

6. SPOT ANNOUNCEMENTS 

—basic rate structure for 1-minute, 30-seconds, 
20-seconds and 10-second spots 

7. PACKAGE PLANS 

—package rates and plans for 1-minute, 30-second, 
20-second and 10-second spots. (Description 
terminology such as "SATURATION PACK-
AGE," "WEEKLY PACKAGE PLAN," etc. has 
been retained to insure continuity in actual 
usage particularly in cases where the name of 
a specific plan is referred to in existing con-
tracts). 

—for package plans identified with news rates, 
weather rates, or other specialized programming 

see 10. SPECIAL FEATURES. 

8. PROGRAM TIME RATES 

—basic program rate structure 

9. PARTICIPATING PROGRAMS 

—listing of qualified participating programs by 
name or title, day (s), time and premium rates 

10. SPECIAL FEATURES 

—only special features (news, 
farm, traffic, etc.) subject to 
special charges are identified. 

weather, sports, 
special rates or 
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SRDS Spot Radio Coded Contract Regulations 

Coded Format for Spot Radio 
A code program designed to make it easier to estimate and buy Spot Radio 

Regulations, operating policies and procedures common to the greater 
number of radio stations have been arranged in code form for efficiency 
in usage by advertising agency personnel and to extend to every radio 
station the opportunity of listing all of the standard provisions that apply 
in the handling of national accounts. 

The station rate policies and practices represented by code numbers and 
letters have been selected based on uniformity and frequency of appearance 
in station listings. Provisions not readily adaptable to the coding procedure 
and those not appearing in sufficient frequency to warrant codes are retained 
in station listings. 

The SRDS Radio Coded Contract Regulations guarantee that every standard 
regulation can be quickly identified by number and letter. Regulations have 
been grouped insofar as possible under related headings. The numbers and 
letters in each group will come to be associated with their respective head-
ings (such as code 61 under Continuing Discounts). 

Numbered codes based on the numbers and letters encircled by station 
officials appear in each radio station listing under the listing segment number 
"5: GENERAL ADVERTISING." Note following example: 

5. GENERAL ADVERTISING See coded regulations, 
General: lb, 3a, 3d, 4a, 5, 61), 7b, 8. 
Rate Protection: 10e, 11e, 12e. 13e, 14b, 16. 
Basic Rates: 20b, 21a, 21e. 241. 27, 2Ua. 30. 
Contracts: 40a, 41, 42a, 44b, 46, 51b, 51e. 
Comb.: Cont. Discounts: 60d. 60e, 60f, 61a, 61b, 62a. 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Production Services: 80. 82. 

The headings for the categories shown in the Code are repeated (as indicated 
above) in the individual code in each station listing for ready reference. 

Station Approval/Acceptability of Products 

Acceptability of Programming 

la. Length of commercial copy: In accordance with NAB 
standards. 

lb. Length of commercial copy: In accordance with NAB 
standards subject to specified exceptions. 

2a. This rate card is published for the convenient reference 
of advertisers and agencies and is not an offer of 
facilities. 

2b. A contract for time between station and client is sub-
ject to the terms and conditions of licenses of station 
from any governmental authority, and to all federal, state 
or municipal laws and regulations now and hereafter in 
force. 

3a. All programs and announcements subject to approval. 

3b. Consult station management concerning products and 
services considered unacceptable. 

3c. Type of audience and program balance may affect accept-
ability of product, program or continuity for specific time 
periods. Check with station and/or representatives in 
advance of order. 

3d. Station reserves the right to refuse or discontinue any 
advertising for reasons satisfactory to itself. 

Alcoholic Beverages: 

4a. Beer and wine advertising acceptable. 

4b. Beer and wine advertising not acceptable. 
4e. Hard liquor advertising acceptable. 

4d. Hard liquor advertising not acceptable. 

5. Political: Regular rates apply. Payment in advance. Time 
and facilities sold on the basis of conformity with station 
policies, the Communications Act and governmental rules 
and regulations. 

6a. Sponsored religious programs carried. 

6b. Sponsored religious programs not carried. 

7a. Foreign language programs acceptable. 

7b. Foreign language programs not acceptable. 

8. Per Inquiry: "P.I." advertising not acceptable. 

Rate Protection 

10. Rate protection-ANNOUNCEMENTS (Fixed) 
To continuous advertisers from effective date of increase: 

a. 12 months d. 26 weeks g. 90 days 
b. 6 months e. 13 weeks h. 30 days 
c. 3 months f. 4 weeks i. 28 days 

II. Rate Protection-ANNOUNCEMENTS (Preemptible) 
To continuous advertisers from effective date of increase: 
a. 12 months d. 26 weeks g. 90 days 
b. 6 months e. 13 weeks h. 30 days 
c. 3 months f. 4 weeks i. 28 days 

12. Rate Protection-PLANS 
To continuous advertisers from effective date of increase: 

a. 12 months d. 26 weeks g. 90 days 
b. 6 months e. 13 weeks h. 30 days 
c. 3 months f. 4 weeks i. 28 days 

13. Rate Protection-PARTICIPATIONS 
To continuous advertisers from effective date of increase: 
a. 12 months d. 26 weeks g. 90 days 
b. 6 months e. 13 weeks h. 30 days 
c. 3 months f. 4 weeks i. 28 days 
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SRDS Spot Radio Coded Contract Regulations 

14. Rate Protection-PROGRAMS 
To continuous advertisers from effective date of increase: 
a. 12 months d. 26 weeks g. 90 days 
b. 6 months e. 13 weeks h. 30 days 
c. 3 months f. 4 weeks i. 28 days 

15a. Rate protection allowed to alternate week program ad-
vertisers. 

15b. Rate protection guaranteed for duration of contract. 
15e. Protection period as stated, exception of the provision re-

quiring continuous advertising. 
15d. 52-Week Guarantee: Advertiser who places an order for 

52 consecutive weeks of advertising (minimum per 
week: 6 one-minute announcements or a total of 15 
minutes in program units) will be guaranteed for those 
52 consecutive weeks the rate card(s) stipulated at the 
start of schedule. Advertiser will also be protected for 
6 months from date of any rate increase effective during 
the second 26 of the 52 consecutive weeks of advertising. 

16. All rate protection prevails so long as a frequency of not 
less than I broadcast per week is maintained. 

Basic Rates and Discounts 
20a. Rates subject to change without notice. 
20b. Station reserves the right to change its rates effective on 

such date as it may announce. 
21a. Basic rates include transmitter services of one staff 

announcer and recorded music for commercials. Basic 
rate does not cover programs or announcements using 
live talent, extra personnel or extra production facilities. 

21b. Basic rates quoted do not include special facilities (studio, 
remote charges) or talent, announcers, directors, or 
special technical facilities. 

21c. Rates show net costs after deduction of all applicable 
discounts. 

21d. Rates and discounts apply to the products of a single 
advertiser. 

22a. Rates quoted are for time only. 
22b. Rates include presentation of commercial transcriptions. 
23a. Rates include music copyright fees. 
23b. Time rates include music performing rights fees only on 

compositions which station approves and for which sta-
tion assumes liability. 
Rates and discounts based-

24a. on consecutive weeks of broadcasting. 
24b. on number of broadcasts per year. 
24c. on the number of broadcasts per week. 

Announcements between rate classifications-
25a. take the higher rate. 
25b. take the later rate. 
25e. take the lower rate. 
26. Rates for periods longer than 1 hour in exact proportion 

to the 1-hour rate. 
27. Starting time of announcements determines rate classifi-

cation. 
28a. Discounts allowed retroactively on number of broadcasts 

given within 1 year. 

28b. No retroactive discounts allowed. 
28e. No cash rebates. 
29a. Frequency discounts must be earned within 1 year from 

initial broadcast. 
29b. Frequency discounts for announcements are contingent 

upon completion of entire contracted schedule in con-
secutive weeks within 1 year. 

30. Plans must be so designated at time of purchase. 
31. All plans must run on a consecutive weekly basis. 
32a. Contiguous rates granted on non-contiguous programs. 
32b. Contiguous rate purchases not allowed. 

Rateholder - Minimum schedule of: 
33a. 1 announcement per week. 
33b. 3 announcements per week. 
33c. 5 announcements per week. 
33d. 6 announcements per week. 

Contracts, Acceptance/Requirements 

40a. Accepts AAAA copyrighted contract. 
40b. Does not accept AAAA copyrighted contract. Station 

contract forms available. 
40e. Accepts AAAA copyrighted contracts with certain excep-

tions; modified contract forms available. 

41. All proposals subject to prior sale. 

Contracts accepted not more than-
42a. 30 days in advance. 
42b. 60 days in advance. 
42e. Firm contracts for programs or announcements of 13 

weeks or more will be accepted not more than 30 days in 
advance of starting date. 

42d. Firm contracts for programs or announcements of 13 
weeks or more accepted not more than 60 days in 
advance of initial broadcast. 

43. Schedules must start within 30 days of contract date. 

44a. One year contracts will be accepted for the purpose of 
earning frequency discounts. 

44b. 52 week contracts will be accepted for the purpose of 
earning frequency discounts. 

45. Maximum length of contract i year. 

46. No periods sold in bulk for resale. 

47a. All program units 30 seconds less than indicated. 
47b. All program units 35 seconds less than indicated. 
47e. All program units 40 seconds less than indicated. 
47d. All program units 42 seconds less than indicated. 
47e. All program units 60 seconds less than indicated. 

48. Announcements and station breaks may be moved to 
other periods on 24 hours' notice. If a mutually agreeable 
substitute time and/or day cannot be determined the spe-
cific time period may be cancelled without affecting the 
balance of the contract. 

49. Advertisers participating in group broadcasts are required 
to make individual contracts subject to card rates and 
regulations. 

50. Programs and longer length announcements take priority 
over shorter programs and announcements. 

51a. Rates applicable on any contract are those rates in effect 
on the date of the first broadcast. 

51b. Additions to schedules will be sold on the current rate 
card in effect at the time the additions are ordered and 
confirmed. 

51e. Station will not split rate cards. Advertisers must abide 
by rates and conditions of only 1 card during protection 
periods when more than 1 card may be in effect. 

Combinability 

60a. Programs and announcements cannot be combined to 
earn discounts. 

60b. Programs and announcements may be combined to earn 
discount on announcements only. 

60c. Announcements and programs of five minutes or more 
cannot be combined to earn discounts. 

60d. Participations and announcements may be combined to 
earn discounts. 

60e. 1-minute, 30-second, 20-second and ID announcements 
may be combined to earn discounts. 

60f. All announcements, regardless of length or classification, 
may be combined to determine discounts. 

60g. 1-minute, 20/30-second announcements may be counted 
to earn frequency for 10-second (ID) announcements, 
but not vice-versa. 

60h. All plans can be combined for greater frequency discount. 
60i. Multiple products of same parent company may combine 

for all applicable discounts. 
60j. Programs and announcements may be combined to earn 

lower rates. 
60k. One minute and thirty second announcements may be 

combined to earn higher discount rate. 

Continuing Discounts/Renewal 
61a. Schedules maintained without interruption after one year 

period will continue to be billed at earned discounts. 
After first year advertiser may continue at same discount 
until schedule is reduced or interrupted. This schedule 
is not subject to short rate. 

61b. Service which has been maintained for 52 consecutive 
weeks and continues weekly, without lapse, will receive 
same frequency or the frequency applicable to that por-
tion of the service which continues. 

61e. To earn continuing discounts advertiser must begin new 
contract period for quantity discount purposes. 

62a. Renewal: Advertisers must renew 4 weeks prior to the 
last scheduled broadcast date to insure broadcast without 
lapse. 

62b. Contracts may be renewed providing there is no inter-
ruption in service on 28 days' written notice for pro-
grams; 14 days' for announcements. 

62c. Contracts may be renewed providing there is no inter-
ruption in service on 35 days' written notice for pro-
grams; 28 days' for announcements. 

62d. Contract renewals subject to rates in effect at time of 
renewal. 

62e. In the event of revision of station rates or discounts any 
continuous broadcasts may be extended at the same rates 
and discounts for a period of 52 weeks from the effective 
date of revision. 

Cancellation/Preemption 

(Programs) 
Program contracts subject to cancellation-

70a. on 28 days' prior written notice. 

70b. on 28 days' prior written notice but no such termination 
shall be effective until 13 weeks after the start of 
broadcasting. 

(Announcements) 
Announcement contracts subject to cancellation-

70c. on 14 days' prior written notice. 
70d. on 14 days' prior written notice but no such termina-

tion shall be effective until 4 weeks after the start of 
broadcasting. 

70e. Schedules may be terminated by either party giving the 
other two weeks' prior notice, but no such termination 
shall be effective until two full broadcast weeks, as con-
tracted for, have been broadcast following receipt of such 
notice. 

71a. Cancelled contracts subject to short rate. 
71b. Cancelled contracts not subject to short rate. 

72. In the event that the station finds it necessary to pre-
empt all or any part of the service for which an advertiser 
has contracted, without previous notice, it is understood 
that cancellation of charges for same will be the maxi-
mum liability of station. Station is to have sole discretion 
as to necessity for such preemption. 

73a. All programs and announcements subject to cancellation 
by the station for broadcasts of significant events in the 
public interest. 

73b. All programs and announcements are subject to inter-
ruption or cancellation for broadcasts of significant events 
without affecting rate of frequency discount to which 
advertiser would otherwise be entitled. 

Production Services 

80. Advisory services of the program and technical depart-
ments in arranging and presenting programs are avail-
able to clients at no charge. A charge will be made 
for programs requiring special production. 

81. Talent, mimeographing of scripts and continuity and 
re:ated production services are subject to extra charges. 

82. Remote pick-up facilities, mobile units, extra. 
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Explanation of Radio Media Identification Code 
(Developed with the cooperation of the Advertising Data Processing Association) 

1. The primary code will contain 11 digits. This seems to be the 
minimum number possible to classify adequately each vehicle with-
in its medium, properly identify it, provide for expansion, provide 
for identification of parts, and incorporate a check digit. The 11 
digits will have these functions: 

Digit 1—Media class (TV, Radio, Newspaper, etc.). 

Digits 2, 3, 4—Media subclass (Representatives, Networks, etc.) 
and/or broad geographic (State, etc.) code. 

Digits 5, 6, 7, 8—Sequence code to identify specific unit in class 
or subclass and allow for expansion. 

Digit 9—Check digit. 

Digits 10, 11—Identification of specific vehicle parts, such as 
regional editions, split runs, package rates, combinations. 
For newspapers, we could identify editions, other rate 
opportunities such as local supplements, comics, inserts, 
classified, zone editions. How far down we go depends 
on interest and need. 

Radio Stations will be arranged alphabetically by city within 
state. Other media parts will be treated within the decimal system 
(digits 10 and 11). 

2. The system is simple and easy to understand. 
3. It reflects agency operation and media department needs. 
4. It offers long life. Allowances have been made for all known 

contingencies. 
5. It can be easily maintained by SRDS at minimal cost. 
6. It offers flexibility and is collapsible. 
7. Automatically, it offers a printed, current master list of record since 

media identification codes are printed in each SRDS issue, changed 
as frequently as changes occur at no increase in subscription cost. 
Duplicate sets of cards are available to anyone and will be offered 
at a fair and reasonable price yet to be determined. Tape will not 
be possible until SRDS equipment is installed. Alpha sequencing 
can be arranged. 

8. Every media buying opportunity can and will be coded. Whether 
assigned a primary code or a secondary code depends on the media's 
presentation in SRDS. 

9. If needed, identification and coding of specific rate structures is 
easily possible. 

. J. Adequate provision for spacing is present to accommodate new 
media and changes in title. 

11. There will be no need to discard old numbers for those who 
require these for historical information. Codes can be maintained 
for the five-year minimum specified. 

12. Representatives are fully classified within the primary codes, as are 
direct sales organizations. Overlapping sales organizations with 
representatives requires further study. 

13. Unique classification analysis is possible for all media vehicles with-
in a media class. Any selective variable can easily be accommodated. 

GENERAL COMMENT 

1. Codes and code service will be made generally available to anyone. 
No restrictions will be placed on their use or availability. 

2. Users of coding service will be expected to assume cost of any re-
quested service requiring out-of-pocket expense for SRDS. This 
would include master list, bulletin service, duplicate cards, etc. 
Primary codes will appear in SRDS routinely. No additional charge 
is contemplated for subscribers because of it. 

3. In our present thinking, SRDS would not assign new primary codes 
for new media until these new media are listed within the service. 
To fill the void for those agencies who are involved with media not 
presently listed, it will be necessary for each such agency to submit 

to SRDS, for primary coding, the media vehicle name. When re-
ceived, these media vehicles will be assigned a primary code identi-
fication number which will be entered into the master system. 
These new codes would be distributed through bulletins when no 
restrictions are set forth. 

4. A bulletin service will be created and offered to any interested 
organization on a fair subscription basis. Subscription price will be 
related to SRDS costs. Bulletin service will be maintained on a 
frequency consistent with need. 

Example of Coded Listing 

4 201 1350 6 00 

Media Class (Radio Code 4). 

Media Subclass (Representative, Net-
works, etc.) and/or Geographic (State, 
etc.) Code. 

Sequence Code (Unit Identification). 

Check Digit. 

Regional or Subdivision Code. 

Radio Media Class is #4. 

000 Representatives (alpha). 
100 Regional Radio Networks and Groups (alpha). 
201-252 Radio Stations and State Networks. (2) followed by two digit 

state code. Okinawa, Guam and the Virgin Islands are coded 
as #55 in the second group of digits. 
NOTE: Sequencing: adequate space will be provided between 
listings for future expansion. 

SAMPLES OF CODING 

Representatives 
Media Code 4 000 0050 1.00 (Advertising Representatives, Inc.) 
4   radio 
000   representative 
0050   first in the alphabetical sequence of representatives 
1   computer check digit 
00   these digits are reserved for identification of branch offices 

Advertising Sales Co.'s listing which immediately follows Advertising 
Representatives, Inc. has media code number 4 000 0100 4.00 

Regional Networks 

Media Code 
4   radio 

100 0275 2.00 (Amigo Spanish Group) 
dio 

100   regional radio network 
0275   first in the alphabetical sequence of regional networks 
2   computer check digit 

00   these digits are reserved for rate categories 

State Networks/Radio Stations 
Media Code 4 201 0070 3.00 (Alabama Community Network) 
4   radio 
2   radio state network or station 
01   first state (Alabama) 
0070   first listing in Alabama 
3   computer check digit 
00   these digits are reserved for rate categories 

Radio Alabama Network's listing immediately follows Alabama Com-
munity Network. The Media code number for Radio Alabama Net-
work is 4 201 0140 4.00 
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AKRON, OHIO — 4 JAN, APR, JULY, OCT-NOV 
ALB.-TRY.-SCHEN., N. Y. — 3 JAN, APR, JULY 
ALBUQUERQUE, N. M. — 1 MARCH 
ALLEN.-BETH.-EAST., PA. — 1 OCT-NOV 
ALTOONA, PA. — 1 SEPTEMBER 

AMARILLO, TEX. — 1 
ANCHORAGE, ALASKA — 1 
ANN ARBOR, MICH. — 1 
ASHEVILLE, N.C. — 1 
ATLANTA, GA. — 4 

APR-MAY 
APRIL 

NOVEMBER 
JANUARY 

J-M, A-J, J-S, O-D 

ATLANTIC CITY, N. J. — 1 
AUSTIN, TEX. — 1 
BAKERSFIELD, CALIF. — 2 
BALTIMORE, MD. — 4 
BATON ROUGE, LA. — 1 

JANUARY 
JANUARY 

JAN, JULY 
J-M, A-J, J-S, O-D 

MAY 

BAY CITY, MICH. — 1 MAY-JUNE 
BEAU.-PT. ART.-OR., TEX. — 2 MAY, NOV-DEC 
BILLINGS, MONT. — 1 JUNE 
BINGHAMTON, N. Y. — 1 MAY 
BIRMINGHAM, ALA. — 3 FEB-APR, JUNE-AUG, OCT-DEC 

BOISE CITY, IDAHO — 1 MAY 
BOSTON, MASS. — 4 J-M, A-J, J-S, O-D 
BUFFALO, N. Y. — 4 J-M, A-J, J-S, O-D 
BURLINGTON, VT. — 1 JUNE 
CANTON, OHIO — 3 JAN, JULY, OCT-NOV 

CEDAR RAPIDS, IOWA — 1 
CHARLESTON, S. C. — 1 
CHARLESTON, W. VA. — 1 
CHARLOTTE, N. C. — 2 
CHATTANOOGA, TENN. — 1 

JANUARY 
OCT-NOV 
NOV-DEC 

JAN, JULY 
JUNE 

CHICAGO, ILL. — 6 
CHICO, CALIF. — 1 
CINCINNATI, OHIO — 4 
CLEVELAND, OHIO — 4 
COCOA BEACH, FLA. — 1 

J-F, M-A, M-J, J-A, S-0, N-D 
MARCH 

J-M, A-J, J-S, O-D 
J-M, A-J, J-S, O-D 

JULY-AUG 

COLUMBIA, S. C. — 1 
COLUMBUS, GA. — 1 
COLUMBUS, OHIO — 4 
CORPUS CHRISTI, TEX. — 1 
DALLAS, TEX. — 2 

JUNE 
MAY 

J-M, A-J, J-S, O-D 
SEPTEMBER 

APR-JUNE, OCT-DEC 

DAV.-ROCK ISL.-MOL., IA-ILL. — 2 
DAYTON, OHIO — 4 
DENVER, COLO. — 3 
DES MOINES, IOWA — 2 
DETROIT, MICH. — 4 

APR, OCT-NOV 
JAN, APR, JULY, OCT-NOV 

FEB, JUNE, OCT-NOV 
MARCH, SEPT 

J-M, A-J, J-S, O-D 

DULUTH-SUPERIOR, MINN.-WISC. — 1 OCT-NOV 
DURHAM, N. C. — 1 MAY 
ELMIRA N. Y. — 1 JANUARY 
EL PASO, TEX. — 1 FEBRUARY 
ERIE, PA. — 1 APRIL 

EUGENE, ORE. — 1 MAY 
EUREKA, CALIF. — 1 MARCH 
EVANSVILLE, IND. — 1 JUNE 
FARGO-MOORHEAD, N. D.-MINN. — 1 JANUARY 
FLINT, MICH. — 2 MARCH, OCT-NOV 

FT. LAUD-HOLLYWOOD, FLA. — 1 
FORT WAYNE, IND. — 1 
FORT WORTH, TEX. — 2 
FRESNO, CALIF. — 3 
GRAND RAPIDS, MICH. — 1 

FEB-APR 
JUNE 

APR-JUNE, OCT-DEC 
FEB, JUNE, OCT-NOV 

JANUARY 

GREEN BAY, WISC. — 1 
GREENSBORO, N. C. — 1 
GREENVILLE, S. C. — 1 
HARRISBURG, PA. — 1 
HAMILTON-MIDDLETOWN, OHIO — 4 

JUNE 
SEPTEMBER 

APRIL 
FEBRUARY 

JAN, APR, JULY, OCT-NOV 

HARTFORD, CONN. — 2 MARCH, NOV-DEC 
HARTFORD COUNTY, CONN. — 2 MARCH, NOV-DEC 
HONOLULU, HAWAII — 2 MAY-JUNE, SEPTEMBER 
HOUSTON, TEX. — 4 J-M, A-J, J-S, O-D 
HUNT.-ASH., W. VA.-KY. — 1 MAY 

ULSE 
1969 RADIO 
SCHEDULE 

Market and Number of Reports Survey Period(s) 

KANSAS CITY, MO. — 4 
KNOXVILLE, TENN. — 2 
LAS VEGAS, NEV. — 1 
LANSING, MICH. — 1 
LANCASTER, PA. — 1 

J-M, A-J, J-S, O-D 
MARCH, SEPT 

MAY-JUNE 
FEBRUARY 

SEPTEMBER 

LEXINGTON, KY. — 1 
LINCOLN, NEB. — 1 
LITTLE ROCK, ARK. — 1 
LOS ANGELES, CALIF. — 6 
LOUISVILLE, KY. — 3 

JULY 
JUNE 

MARCH 
J-F, M-A, M-J, J-A, S-0, N-D 

FEB-MAR, JUNE-JULY, OCT-NOV 

LUBBOCK, TEX. — 1 MAY 
MADISON, WISC. — 1 JANUARY 
MANCHESTER, N. H. — 1 APRIL 
MEMPHIS, TENN. — 4 JAN, APRIL, JULY, OCT-NOV 
MIAMI, FLA. METRO — 3 FEB-APR, JUNE-AUG, OCT-DEC 

MIAMI, FLA. 2-COUNTY — 3 FEB-APR, JUNE-AUG, OCT-DEC 
MILWAUKEE, WISC. — 3 JAN-MAR, JUNE-AUG, OCT-DEC 
MINNEAPOLIS-ST. PAUL, MINN. — 4 J-M, A-J, J-S, O-D 
MOBILE, ALA. — 1 MAY 
MONTGOMERY, ALA. — 1 MARCH 

NASHVILLE, TENN. — 1 
NEW HAVEN, CONN. — 1 
NEW ORLEANS, LA. — 4 
NEW YORK, N. Y. — 6 
NOR.-PORT.-NEWP.-HAMP., VA. — 2 

MAY 
JULY 

J-M, A-J, J-S, O-D 
J-F, M-A, M-J, J-A, S-0, N-D 

APR-JUNE, OCT-DEC 

OKLAHOMA CITY, OKLA. — 2 
OMAHA-COUN. BLUFFS, NEB.-IA. — 3 
ORLANDO, FLA. — 1 
PENSACOLA, FLA. — 1 
PEORIA, ILL. — 2 

FEB-MAR, OCT-NOV 
F-M, J-J, O-D 

APRIL 
OCT-NOV 

MAY, OCT-NOV 

PHILADELPHIA, PA. — 4 
PHOENIX, ARIZ. — 2 
PITTSBURGH, PA. — 4 
PORTLAND, ME. — 1 
PORTLAND, ORE. — 4 

J-M, A-J, J-S, O-D 
MARCH, SEPT 

J-M, A-J, J-S, O-D 
MARCH 

J-M, A-J, J-S, O-D 

PROVIDENCE-PAWTUCKET, R. I. — 3 F-M, J-J, O-N 
RALEIGH, N. C. — 1 MAY 
READING, PA. — 1 MAY 
RICHMOND, VA. — 2 APR-JUNE, OCT-DEC 
ROANOKE, VA. — 1 APRIL 

ROCHESTER, N. Y. — 2 
ROCKFORD, ILL. — 1 
SACRAMENTO, CALIF. — 3 
SAGINAW-BAY CITY, MICH. — 1 
ST. LOUIS, MO. — 4 

MARCH, SEPT 
SEPTEMBER 

FEB, JUNE, OCT-NOV 
MAY-JUNE 

J-M, A-J, J-S, O-D 

SALT LAKE CITY, UTAH — 1 
SAN ANTONIO, TEX. — 2 
SAN BERN:RIV., CALIF. METRO — 1 
SAN DIEGO, CALIF. — 4 
SAN FRAN:OAK., CALIF. 6 & 9 CO. — 6 

JANUARY 
MARCH, NOV-DEC 

JULY 
J-M, A-J, J-S, O-D 

F-M, A-M,-J-J, A-S, O-N, D-J 

SAN JOSE, CALIF. — 3 
SAVANNAH, GA. — 1 
SCRANTON, PA. — 1 
SEATTLE-EV.-TAC., WASH. — 4 
SHREVEPORT, LA. — 1 

FEB-MAY, JUNE-SEPT, OCT-JAN 
MAY 

SEPTEMBER 
J-M, A-J, J-S, O-D 

SEPTEMBER 

SIOUX FALLS, S. D. — 1 MAY 
SOUTH BEND, IND. — 1 APRIL 
SPARTANBURG, S. C. — 1 APRIL 
SPOKANE, WASH. — 3 JAN, APRIL, NOV-DEC 
SPRINGFIELD, ILL. — 1 SEPTEMBER 

SPRING-HOLY-CHIC., MASS. — 1 
STEUB.-WEIRTON, OHIO-W. VA. — 1 
STOCKTON, CALIF. — 1 
SYRACUSE, N. Y. — 2 
TACOMA, WASH. — 4 

NOV-DEC 
MAY 
JUNE 

MAR-APR, OCT-NOV 
J-M, A-J, J-S, O-D 

TAMPA-ST. PETERSBURG, FLA. — 2 MAY, OCT-NOV 
TERRE HAUTE, IND. — 1 MAY 
TOLEDO, OHIO — 4 JAN, APR, JULY, OCT-NOV 
TOPEKA, KANS. — 2 MARCH, OCT-NOV 
TRENTON, N. J. — 1 JUNE 

INDIANAPOLIS, IND. — 2 APR-MAY, OCT-NOV TUCSON, ARIZ. — 1 MAY 
JACKSON, MISS. — 1 OCT-NOV TULSA, OKLA. — 2 APRIL, OCT-NOV 
JACKSONVILLE, FLA. — 4 JAN, APR, JULY, OCT-NOV UTICA-ROME, N. Y. — 1 APRIL 
JOHNSTOWN, PA. — 1 APRIL WACO, TEX. — 1 AUGUST 
KALAMAZOO, MICH. — 1 SEPTEMBER WASHINGTON, D. C. — 4 J-M, A-J, J-S, O-D 
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ADDITIONAL MARKETS: During 1968 approximately 100 additional 
markets were surveyed upon special order by radio stations. This 
has generally been the case each year. 

Cont'd from other side 

Market and Number of Reports Survey Period(s) 

WATERBURY, CONN. — 1 MARCH 
WATERLOO, IOWA — 1 JANUARY 
WEST PALM BEACH, FLA. — 1 OCTOBER-NOVEMBER 
WHEELING, W. VA. — 1 MAY 
WICHITA, KANS. — 2 MARCH, OCT-NOV 

WICHITA FALLS, TEX. — 1 
WILKES BARRE-HAZLETON, PA. — 1 
WILMINGTON, DEL. — 1 
WINSTON-SALEM, N. C. — 1 
WORCESTER, MASS. — 1 

MAY 
SEPTEMBER 
FEBRUARY 

MARCH 
MARCH 

YORK, PA. — 1 
YAKIMA, WASH. — 1 
YOUNGSTOWN-WARREN, OHIO — 1 

SEPTEMBER 
MAY 

FEBRUARY 

THEPLSE, INC., ADVERTISING AGENCY SUBSCRIBERS 

ALLEN, ANDERSON, NIEFELD & PALEY, 
Chicago 

AD FACTORS, Portland 
ADVERTISING DIVISION, San Francisco 
ADVERTISING DIVISION, INC., Chicago 
AITKIN-KYNETT Co., Philadelphia 
ALTMAN-STOLLER & CHALK, INC., 
New York 

ARKWRIGHT ADVERTISING CO., New York 
ATLANTIC NATIONAL ADV. CO., Norfolk 
AYER, N. W. & SON, INC., Philadelphia-
Chicago-Hollywood-Honolulu-Detroit 

BAKER, FREDERICK E. ADV. CO., Seattle 
BARBER, WILLIAM & CO., Colorado Springs 
BATES, TED & COMPANY, INC., New York 
BATTEN, BARTON, DURSTINE & 
OSBORNE, New York-Los Angeles-
Cleveland-Dallas-Boston-San Francisco-
Detroit-Minneapolis-Pittsburgh 

BAUERLEIN, INC., New Orleans 
BENTON & BOWLES, New York 
BIDDLE COMPANY, Kansas City 
BLAINE-THOMPSON COMPANY, New York 
BOTSFIELD, CONSTINTINE, Los Angeles 
BOWES COMPANY, Los Angeles 
BOZELL & JACOBS, INC., Omaha-Phoenix-

Indianapolis-Los Angeles 
BROYLES, ALLEBAUGH & DAVIS, INC., 

Denver 
BRUNELLE, CHARLES CO., Hartford 
BURNETT, LEO CO., INC., Chicago 
CALDWELL, VAN RIPER, INC., Indianapolis 
CAMPBELL-EWALD CO., Detroit-New York 
CAMPBELL-MITHUN, INC., Minneapolis-
Chicago 

CARLTON ADVERTISING, INC., Pittsburgh 
CARGILL, WILSON & ACREE, INC., 
Richmond 

CARSON/ROBERTS, INC., Los Angeles 
CHAMBERLAIN ASSOCIATES, Wichita 
C. & G. ADVERTISING, Hollywood 
CHIAT-DAY ASSOCIATES, INC., Los Angeles 
RICHARD CLARK ADVERTISING, 
Los Angeles 

COLE ADVERTISING, INC., Toledo 
COLE, FISHER & ROGOW, INC., 

Beverly Hills 
COLE & WEBER, INC., Portland-Seattle 
COMPTON ADVERTISING, Los Angeles-
New York 

COMSTOCK ADVERTISING, Buffalo 
COOKE & LEVITT ADVERTISING, 

Los Angeles 
CUNNINGHAM & WALSH. INC., San 
Francisco-New York 

CURRAN-MORTON ADVERTISING, Phoenix 
DANCER-FITZGERALD-SAMPLE, INC., New 
York-San Francisco 

D'ARCY ADVERTISING CO., Dallas-Tampa-
St. Louis-Los Angeles-Atlanta-Chicago-
New York-Cleveland 

DAVIS, JOHNSON, MOGUL & 
COLOMBATTO, Los Angeles 

DIENER-HAUSER-GREENTHAL CO., INC., 
New York-Los Angeles 

DONER, W. B. & CO., Detroit-Baltimore-
Chicago 

DOYLE, DANE, BERNBACH, INC., New 
York-Los Angeles-Chicago 

DUNCAN ADVERTISING, INC., Richmond 
EHRLICH-LINKINS & ASSO., Washington, 

D. C. 
EISAMAN, JOHNS & LAWS ADV., Hollywood 
EMERY ADVERTISING CORP., Baltimore 
ENYART & ROSE ADV., INC., Los Angeles 
ESTY, WILLIAM COMPANY, INC., New York 
FITZGERALD-TOOLE & CO., INC., 

Providence 
FOCUS UNLIMITED, Toledo 
FRANK, MARVIN H. & CO., Chicago 
FROMSTEIN ASSOCIATES, INC., Milwaukee 
FROST, HARRY M., JR. ADV., Boston 
FRYE, SILLS & BRIDGES, INC., Denver 
FULLER & SMITH & ROSS, INC., 
Cleveland-Los Angeles 

GARDNER ADVERTISING, St. Louis-
New York 

GARLAND ADVERTISING, Phoenix 
GEER-DUBOIS, New York 
GERBER ADVERTISING, Portland 
GLASGOW, SCOTTY ADV., Colorado Springs 
GLENN ADV., Dallas-Oklahoma City 

GRAY & ROGERS, INC., Philadelphia 
GREY ADVERTISING, New York-Detroit-

Beverly Hills 
GRISWOLD ESHLEMAN CO., Cleveland-
New York 

GUMBINNER-NORTH CO.. New York 
HANDLEY & MILLER, INC., Indianapolis 
HEIMS & TURTLEDOVE, INC., Portland 
HENDERSON, BUCKNUM & CO., Denver 
HERTZ, LOUIS ADVERTISING, Atlanta 
HIXSON & JORGENSON, INC., Los Angeles 
HOAG & PROVANDIE, INC., Boston 
HOEFER, DIETERICH & BROWN, 
San Francisco 

HOFFMAN-YORK, INC., Milwaukee 
HOLLAND DREVES, REILLY, INC., Omaha 
HOLZER, TAYLOR, McTIGHE, DAWSON, 

INC., Hollywood 
HONIG-COOPER & HARRINGTON, Los 
Angeles 

HOUSE OF BURGESS, Providence 
HUTCHINS ADV. CO., INC., Rochester 
JACOBS JOSEPH ORGANIZATION, 
New York 

JENNINGS & THOMPSON ADV., INC., 
Phoenix 

JONES, RALPH CO., INC., Cincinnati 
KAL & MERRICK ADVERTISING, INC., 
Washington 

KAUFMAN, HENRY J. & ASSO., Washington 
KENYON & ECKHARDT, INC., New York-

Boston-Chicago-Detroit-San Francisco 
KERKER-PETERSON, INC., Minneapolis 
KETCHUM, MacLEOD & GROVE, INC., 
New York-Pittsburgh-Washington 

KINRO, Atlanta 
KLAU-VAN PIETERSOM-DUNLAP, INC., 
Milwaukee 

KRAFT, SMITH & LOWE, Seattle 
LAKE-SPIRO-SHURNIAN, INC., Memphis 
LANG, FISCHER & STASHOWER, Cleveland 
LAROCHE, McCAFFREY & McCALL, 
New York 

LEE-JEFFREYS, INC., New York 
LEFTON, AL PAUL & CO., INC., New 
York-Philadelphia 

LENNEN & NEWELL, INC., New York 
Seattle-Los Angeles-San Francisco 

LEWIS & GILMAN, Philadelphia 
LILIENFELD & COMPANY, Chicago 
LILLER, NEAL, BATTLE & LINDSEY, INC., 
Richmond 

LONG, W. E. ADVERTISING, Chicago 
LUDGIN, EARLE & COMPANY, Chicago 
MacMANUS, JOHN & ADAMS, Detroit-
Chicago-Los Angeles-New York 

MARC, INC., Pittsburgh 
MARSCHALK COMPANY, INC., New York-
Atlanta-Cleveland 

MARX ADVERTISING, Milwaukee 
MARSTELLER, INC., Los Angeles 
MASON DOW & STONE ADV., INC., 
Jacksonville 

MATHES, J. M., INC., New York 
MATHISSON & ASSO., INC., Milwaukee 
McCANN-ERICKSON CO., New York-
Chicago-Los Angeles-Detroit-Dallas-
Houston-Boston-San Francisco-Atlanta-
Seattle-Portland 

MEDIA BUYERS, INC., Des Plaines 
MELDRUM & FEWSMITH, INC., Cleveland 
METZDORF ADVERTISING, Houston 
MEYERHOFF, ARTHUR ASSOCIATES, 
Chicago 

MILKI, RAY ADVERTISING, Honolulu 
TOM MILTON ADVERTISING, Los Angeles 
MUIR & COMPANY, New York 
NORMAN, CRAIG & KUMMEL, INC., 
New York 

OGILVY & MATHER, INC., New York 
OLIVER ADVERTISING, Kansas City 
PACE ADVERTISING, New York 
PEPPER & TANNER, INC., Memphis 
PEREIRA-McFADDEN, Newport Beach 
PETERSON ASSOCIATES, Honolulu 
PHILLIPPS ASSOCIATES, INC., Toledo 
POST, KEYES & GARDNER, INC., 
Chicago-San Francisco 

PRELLE, F. W. CO., Hartford 
PRITCHARD, WOOD, INC., New York 
QUINLAN, KEENE, PECK & McSHAY, INC., 

Indianapolis 
RANDALL COMPANY, Hartford 

RUBEN, MONTGOMERY & ASSOCIATES, 
Indianapolis 

ATWOOD RICHARDS AGENCY, New York 
REILLY, BIRD ASSOCIATES, INC., Detroit 
RICH ADVERTISING COMPANY, Buffalo 
ROBERTSON, MARSHALL ADVERTISING, 
Denver 

ROCKWELL, QUINN & WALL, INC., 
New York 

ROTHENBERG, FELDMAN & MOORE, 
Chicago 

RUMRILL-HOYT CO., INC., Rochester-
New York 

SAWDON, FRANK B., INC., New York 
SCALI-McCABE-SLOVES, INC., New York 
E. J. SCHAFFER & ASSOCIATES, Miami 
SCHLAIFER, CHARLES INC., Hollywood 
SCHLAIFER, CHARLES & CO., INC., 
New York 

SCOTT & SCOTT ADVERTISING, INC., 
Chicago 

SLOAN, MIKE ADV., INC., Coral Gables 
SMITH/GREENLAND CO., INC., New York 
SMITH, ROBERT ASSOCIATES, 

Philadelphia 
SMITH/TOBACK, INC., New York 
SMOCK & WADDELL, INC., Los Angeles 
SNOW & ASSOCIATES, Atlanta 
STARR, A. D., INC., Honolulu 
STARR, McCOMBS, Honolulu 
STERN, WALTERS & SIMMONS, INC., 
Chicago 

STEVENSON & ASSOCIATES, Minneapolis 
STIMPSON ADVERTISING, Seattle 
STOCKTON, WEST, BURKHART, INC., 

Cincinnati 
STOCKWELL & MARCUSE, Detroit 
SULLIVAN, STAUFFER, COLWELL & 
BAYLES, INC., New York 

THOMPSON, J. WALTER, New York-
Chicago-Los Angeles-San Francisco-
Detroit 

TRACO ADVERTISING, Tulsa 
TRACY/LOCKE, Dallas 
U. S. MEDIA INTERNATIONAL, New York 
VanSANT, DUGDALE & CO., INC., Baltimore 
WASEY, ERWIN INC., Los Angeles 
WEIL, LEVY & KING, INC., Buffalo 
WEINBERG, MILTON ADVERTISING CO., 

Los Angeles 
vVERMEN & SCHORR, INC., Philadelphia 
WELLS, RICH & GREENE, New York 
WILSON, EDWIN BIRD, INC., New York 
WILSON, HAIGHT & WELCH, INC., 

Hartford 
WINFIELD ADVERTISING, St. Louis 
WINIUS-BRANDON CO., St. Louis 
WOODARD, VOSS & HEVENOR, INC., 
Albany 

WYMAN-ANDERSON-McCONNELL 
ADVERTISING, Hollywood 

YAMBERG-FREEMAN, Los Angeles 
YOUNG & RUBICAM, New York-Los 

Angeles-Detroit-Chicago-San Francisco 
ZIMMER, KELLER & CALVERT, INC., 

Detroit 

Producers, Advertisers 
and Media Subscribers 

AHRENS, T. H., New York 
BEACON OIL COMPANY, Hanford 
BENZACK STORES, INC., New York 
BISHOP INDUSTRIES, New Jersey 
BOWERY SAVINGS BANK, New York 
CANTOR AMUSEMENTS, Indiana 
LOS ANGELES TIMES, Los Angeles 
LUCKOFF & WAYBURN PRODUCTIONS, 

Detroit 
MADISON SQUARE GARDEN 
CORPORATION, New York 

BY BREAD BAKING CO., New Bedford 
NATIONAL GENERAL CORP., Los Angeles 
JOS. SCHLITZ BREWING CO., Milwaukee 
SEVEN-UP CO., St. Louis 
SEARS, ROEBUCK & CO., Skokie 
STAN BACK CO., LTD., Salisbury 
STANDARD RATE & DATA SERVICE, Skokie 
STAR ADVERTISING, Los Angeles 
AMERICAN BROADCASTING CO. 
COLUMBIA BROADCASTING SYSTEM 
NATIONAL BROADCASTING CO. 
RKO RADIO REPS, INC. 
WESTINGHOUSE BROADCASTING CO. 



Explanation of SRDS Consumer Market Data 
SRDS Consumer Market data reflect the economic 

status for all states, counties, cities and metropolitan 
statistical areas. Population and households are esti-
mated as of January 1, 1969. Consumer Spendable 
Income and retail sales, in total and by store types, 
are for the year ending December 31, 1968. New farm 
population data are as of January 1, 1969 and gross 
farm income estimates for the calendar year 1968. 

Market data may be reproduced without charge 
or written permission, but must carry the customary 
credit line: "Source: SRDS Consumer Market Data, 
January 1, 1969. 

DEFINITIONS, ESTIMATING PROCEDURES 
AND SOURCES 

Population 

All population estimates are as of January 1, 1969 
and include all population (civilian, institutional, 
and military) in the United States. This is the 
definition used in the 1960 Census of Population. 
Population figures are shown in thousands, with one 
decimal. In other words, where SRDS population esti-
mate is 60.1, the figure is actually 60,100. 

The sources of data used to prepare the SRDS 
population estimates include the 1960 Census of 
Population. 

Households 

The SRDS definition of a household is identical 
with that used by the Bureau of the Census; namely, 
that a household is synonymous with an occupied 
dwelling unit. It consists of one or a number of per-
sons living together under the same roof. 

The January 1, 1969 household estimates were 
obtained using procedures similar to the population 
procedures keyed to the official 1960 government hous-
ing reports. Population data were also a basic part 
of the estimating procedures. These figures are ex-
pressed in thousands with two decimals. Where the 
household estimate is 10.33, for example, the figure 
is actually 10,330. 

Consumer Spendable Income 

The total or aggregate Consumer Spendable In-
come for each region, state, metropolitan statistical 
area, county, and city is similar to the Department of 
Commerce term "disposable personal income," which 
is income remaining to persons after deduction of per-
sonal tax and non-tax payments to the federal and 
state governments. (For the complete and very de-
tailed statement regarding this definition, see the 
Statistical Supplement, Survey of Current Business.) 

Each major component of state income was sep-
arately estimated and added to obtain projections of 
total income. Wages and salaries, for example, were 
estimated by using rates of change in "covered" wages 
as indicators. The other components were estimated 
using similar procedures. 

Consumer Spendable Income Per Household 

This is an arithmetic average obtained by divid-
ing Consumer Spendable Income in the specified unit 
by the number of Households. 

Family Income Distribution 

The Family Income Distribution series is an 
expression of the distribution of families by percent-
ages within each of five income classes. Each family's 
income is defined as the combined Consumer Spend-
able Income of all members of the family. 

A family is defined as a group whose members 
are related by blood, marriage, or adoption, residing 
in the same household. Consequently, a household 
may contain one or more families. 

Statistics of Family Income Distribution from the 
1960 Census of Population were used as the base for 
these estimates. Adjustments for conceptual differ-
ences were made with information provided by the 
Department of Commerce and with tax payment sta-
tistics. Updating was accomplished in much the same 
manner as the updating of our Consumer Spendable 
Income. 

NOTE: The income class intervals for 1968 shown in 
this issue are 3000 to 4999, 5000 to 7999, 8000 to 
9999, 10000 to 14999 and 15000 and over. The sum 
of the five income classes subtracted from 100% will 
give the 0 to 2999 class interval. 

Retail Sales 

SRDS' definition of the term "retail sales" is the 
same as that used by the U. S. Department of Com-
merce. It represents all sales and receipts of all retail 
establishments. Retail establishments are primarily en-
gaged in selling merchandise for personal, household, 
or farm consumption. Sales include total receipts from 
customers after deductions or refunds or allowances 
for merchandise returned by the customer. 

The Department of Commerce monthly estimates 
of total retail sales, individual state sales-tax data, 
bank debits, and population; and the 1963 Census of 
Retail Trade served as the basic data for computing 
the retail sales estimates. 

Many states now report sales-tax data. Much care 
is exercised in using these taxes because of differences 
and changes in rates since 1958, variety of types of 
store and merchandise items taxed, and the difference 
between states in providing data at county and place 
levels. Monthly and quarterly sales-tax data are used 
as indices of change. Twelve-month totals are com-
puted and the ratio of each total to the previous 
year's total is used as the basis for updating the fig-
ures. In other states, bank debits and other data are 
used as the indices of change. 

A dagger (f) placed after a county name signifies 
that the county contains a military installation. Data 
referring to total retail sales and sales by store type in 
these areas do not include sales made by commissaries, 
exchanges and eating places operated for military 
personnel by the U. S. Department of Defense. 
(SOURCE: 1963 Census of Business-Retail Trade.) 

Retail Sales Per Household 

This is a derived figure; Total Retail Sales were 
divided by the estimated households for the specified 
unit. It should be noted that a relatively high level of 
retail sales per household does not necessarily imply 
high consumption per household. If the city, metro 
area and/or county attracts trade from a wide area, 
the retail sales per household would be relatively high 
due to shopping habits of people living outside the 
city, metro area and/or county. 

Store Types 

The sales of seven major store types are reported 
for all regions, states, counties, cities, and Standard 
and Additional Standard Metropolitan Statistical 
Areas. It is important to note that both SRDS and 
the Bureau of the Census report sales by store type, 
not by commodity type. For example, foodstore sales 
consist of all sales made in food stores. They include 
food sales and also the sales of non-food items. Other 

stores may sell food items, too, but these sales are re-
ported in their store type — General Merchandise, 
Drug, etc. SRDS provides estimates for all places for 
the following store types: 

Food Stores: This group includes those retail estab-
lishments which are primarily engaged in selling food 
for home preparation and consumption. 

Drug Stores: These stores are classified on the basis 
of their usual trade designation rather than the mer-
chandise lines carried. 

General Merchandise Stores: This group includes de-
partment stores, variety stores, and general stores. 

Apparel Stores: Included in this group are stores pri-
marily engaged in selling clothing, shoes, hats, under-
wear, and related articles for personal wear and 
adornment. 

Home Furnishing Stores: This is comparable to the 
"furniture, furnishing and appliance group" classifi-
cation of the Census and includes stores selling goods 
used for furnishing the home. 

Automotive Stores: Store types covered are motor ve-
hicle dealers, tire, battery and accessory dealers, 
motorcycle dealers, aircraft dealers (for private use 
only), boat dealers, passenger automobile trailer deal-
ers, and related automobile product dealers. 

Service Stations: Establishments primarily selling gaso-
line and other automotive petroleum products. 

The sum of the sales of the seven major store 
groups will not add to the total retail sales for any 
particular area, because other store classifications are 
not shown. 

Passenger Cars 

Passenger Car data were collected from the vari-
ous State Departments of Motor Vehicles. The reports 
specify passenger car registrations as of a specific date. 
All passenger car estimates are as of January 1, 1969. 
The majority of states reported County breakdowns. 
However, where only total State data were available, 
the county figures were pro-rated with statistical 
formulae. 

Farm Data 

The Newspaper, Spot Radio and Spot Television 
books provide county, state, regional and U. S. esti-
mates of Farm Population (January 1, 1969) and 
Gross Farm Income for 1968. SRDS Consumer Maga-
zine and Farm Publication Rates and Data and Spot 
Radio Rates and Data carry additional farm market 
data—Farm Population, Farm Households, Gross Farm 
Income, Gross Income per Farm, Farm Live Stock 
Income, Farm Poultry Income, Farm Crops Income, 
Total Farms, Farm Income by Select Commodity 
Groups, Total Commercial Farms Producing Sales 
over $2,500 (1964), Land Crop Harvested (1964), 
Total Farm Tractors (1964). 

These data are the latest available from the 
Department of Agriculture. Farm mergers, consolida-
tions and changes in ownership make it impractical 
to up-date the figures on a yearly basis. These data 
therefore are included in SRDS tabulations as a 
matter of convenience or reference for buyers of 
media. More detailed data are available from the 
U. S. Department of Agriculture. 
Farm Population: Estimates are as of January 1, 1969 
and include all persons residing on farms. 

There has been a change in the basic definition of 
farm population as developed by the Census Bureau. 
This revised definition reflects a substantial decline in 

(Continued on next page) 
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Explanation of SRDS Consumer Market Data Continued 
the number of people reported residing on farms. The 
rural population is subdivided into the rural-farm 
population, which comprises all rural residents living 
on farms, and the rural-nonfarm population, which 
comprises the remaining rural population. In the 1960 
Census, the farm population consists of persons living 
in rural territory on places of 10 or more acres from 
which sales of farm products amounted to $50 or more 
in 1959 or on places of less than 10 acres from which 
sales of farm products amounted to $250 or more in 
1959. 

Gross Farm Income: This includes all cash receipts 
from farm marketings, income in kind (value of items 
grown and consumed on the farm) and government 
payments. Expenses and taxes have not been deducted 
from the gross figures. 

MARKET AREAS INCLUDED 

Cities 

All places reported (cities, villages, boroughs) are 
estimated as of January 1, 1969. Cities which cross 
county lines are listed in the county that has the 
larger share of the city's population. 

Cities which are shown as multiple or combined 
city markets are listed with the first city in the com-
bination. When these cities are in more than one 
county the combination is listed in each of the ap-
plicable counties. 

Counties 

All counties shown in the 1960 Census of Popu-
lation are included as determined by the Bureau of 
Census. 

In order that users may compile state summaries 
by adding all counties within the state, data for inde-
pendent cities (those which are not included in any 
county) have been added to their adjoining counties. 
Baltimore and St. Louis are independent cities and 
their data are added to their respective counties. The 
state of Virginia has 38 cities in this category. 

Standard Metropolitan Statistical Areas 

SRDS reports ALL Standard Metropolitan Statis-
tical Areas as determined by the Bureau of the Bud-
get. SRDS Consumer Market staff has also developed 
Additional Standard Metropolitan Statistical Areas 
based upon similar criteria as used by the Bureau of 
the Budget. 

The definitions and titles of standard metropoli-
tan statistical areas are established by the Bureau of 
the Budget with the advice of the Federal Committee 
on Standard Metropolitan Statistical Areas. This 
Committee is composed of representatives of the 
major statistical agencies of the Federal Government. 

CRITERIA FOLLOWED IN ESTABLISHING 
STANDARD METROPOLITAN 

STATISTICAL AREAS 

The definition of an individual standard metro-
politan statistical area involves two considerations; 
first, a city or cities of specified population to con-
stitute the central city and to identify the county in 
which it is located as the central county; and, second, 
economic and social relationships with contiguous 
counties which are metropolitan in character, so that 
the periphery of the specific metropolitan area may be 
determined. Standard metropolitan statistical areas 
may cross State lines, if this is necessary in order to 
include qualified contiguous counties. 

Population Criteria 

1. Each standard metropolitan statistical area 
must include at least: 

(a) One city with 50,000 or more inhabit-
ants, or 

(b) Two cities having contiguous boundaries 
and constituting, for general economic and social 
purposes, a single community with a combined 
population of at least 50,000, the smaller of which 
must have a population of at least 15,000. 

2. If two or more adjacent counties each have a 
city of 50,000 inhabitants or more (or twin cities 
under 1 (b)) and the cities are within 20 miles of each 
other (city limits to city limits), they will be included 
in the same area unless there is definite evidence that 
the two cities are not economically and socially 'inte-
grated. 

Criteria of Metropolitan Character 

The criteria of metropolitan character relate 
primarily to the attributes of the county as a place of 
work or as a home for a concentration of nonagricul-
tural workers. Specifically, these criteria are: 

3. At least 75% of the labor force of the county 
must be in the nonagricultural labor force. 

4. In addition to criterion 3, the county must 
meet at least one of the following conditions: 

(a) It must have 50% or more of its popula-
tion living in contiguous minor civil divisions 
with a density of at least 150 persons per square 
mile, in an unbroken chain of minor civil divi-
sions with such density radiating from a central 
city in the area. 

(b) The number of nonagricultural workers 
employed in the county must equal at least 10% 
of the number of nonagricultural workers em-
ployed in the county containing the largest city 
in the area, or be the place of employment of 
10,000 nonagricultural workers. 

(c) The nonagricultural labor force living in 
the county must equal at least 10% of the num-
ber of the nonagricultural labor force living in 
the county containing the largest city in the area, 
or be the place of residence of a nonagricultural 
labor force of 10,000. 

5. In New England, the city and town are admin-
istratively more important than the county, and data 
are compiled locally for such minor civil divisions. 
Here, towns and cities are the units used in defining 
standard metropolitan statistical areas. In New Eng-
land, because smaller units are used and more re-
stricted areas result, a population density criterion of 
at least 100 persons per square mile is used as the 
measure of metropolitan character. 

Criteria of Integration 

The criteria of integration relate primarily to the 
extent of economic and social communication be-
tween the outlying counties and central county. 

6. A county is regarded as integrated with the 
county or counties containing the central cities of the 
area if either of the following criteria is met: 

(a) If 15% of the workers living in the 
county work in the county or counties containing 
central cities of the area, or 

(b) If 25% of those working in the county 
live in the county or counties containing central 
cities of the area. 

Only where data for criteria 6 (a) and 6 (b) are 
not conclusive are other related types of information 

used as necessary. This information includes such 
items as newspaper circulation reports prepared by 
the Audit Bureau of Circulation, analysis of charge 
accounts in retail stores of central cities to determine 
the extent of their use by residents of the contiguous 
county, delivery service practices of retail stores in 
central cities, official traffic counts, the extent of pub-
lic transportation facilities in operation between cen-
tral cities and communities in the contiguous county, 
and the extent to which local planning groups and 
other civic organizations operate jointly. 

Area Titles 
7. The following general guide lines are used for 

determining titles for standard metropolitan statistical 
areas: 

(a) The name of the standard metropolitan 
statistical area is that of the largest city. 

(b) The addition of up to two city names 
may be made in the area title, on the basis and 
in the order of the following criteria: 

(1) The additional city or cities have at 
least 250,000 inhabitants. 

(2) The additional city or cities have a 
population of one-third or more of that of 
the largest city and a minimum population 
of 25,000, except that both city names are 
used in those instances where cities qualify 
under criterion 1 (b). 

(c) In addition to city names, the area titles 
will contain the name of the State or States 
included in the area. 

In the regular ranking tables, the New England 
Standard Metropolitan Statistical Areas are ranked on 
town and not county definitions. However, since some 
users have indicated a preference for New England 
Metropolitan Statistical Areas built along county 
lines, these data are shown following the official town-
ship Metro Area ranking. The New England Metro-
politan Areas are reported in the state sections, both 
on the official Bureau of the Budget definition and on 
the county concept. 

The ranking tables enable buyers to measure, 
compare and/or combine the marketing data of the 
Standard Metropolitan Statistical Areas which repre-
sent the major concentrations of population. 

Standard Metropolitan Statistical Areas are listed 
in the State-County-City section. Each follows the cor-
porate city data. 

SRDS Additional Standard Metropolitan 
Statistical Areas 

Because of the rigid structure of the Govern-
ment's requirements for SMSA designation, many 
markets, which are, in fact, "metropolitan in char-
acter" do not qualify under the Government's criteria. 
There are many factors other than central city popu-
lation size (the main government requirement) which 
reflect the urbanization of a market. One of these is 
the Total Retail Sales of the central city. 

Therefore, SRDS designates "Additional SMSA's" 
which, in our opinion, are "metropolitan in char-
acter," and meet either one of the two following 
requirements: 

1. The central city has 45,000 or more inhabit-
ants, as estimated by SRDS 

OR 
2. The central city has 40,000 or more inhabit-

ants, and Total Retail Sales volume which 
SRDS feels justifies metropolitan status. 

(Continued on next page) 

32 Spot Radio Stations September 1, 1969 



Explanation of SRDS Consumer Market Data Continued I TOTAL U.S. 

The actual volume of Total Retail Sales is a 
"moving requirement," utilizing the effective wage 
and salaries, U. S. Retail Sales Growth, and other 
economic factors—hence, the actual figure may change 
from year to year. 

In its current "Additional SMSA" designations, 
the Total Retail Sales volume bench mark was $100 
million. 

Both Standard Metropolitan Statistical Areas and 
Additional Standard Metropolitan Statistical Areas 
are integrated in the ranking tables and state tables. 

Ranking Tables 
To show the relationship of each of these areas, 

ranking tables have been provided on the following: 
1. Population 
2. Households 
3. Consumer Spendable Income 
4. Consumer Spendable Income per Household 
5. Total Retail Sales 
6. Retail Sales per Household 
7. Food Store Sales 
8. Drug Store Sales 
9. General Merchandise Store Sales 

10. Apparel Store Sales 
11. Home Furnishing Store Sales 
12. Automotive Store Sales 
13. Service Station Sales 
14. Number of Passenger Cars 

Territories 
Estimates for population, households, retail sales 

(including the seven major store types) and passenger 
cars were supplied by the Economic Development 
Administration, Commonwealth of Puerto Rico. 

All the information included for Puerto Rico 
refers to fiscal year 1968. The estimates of retail sales 
were developed using the 1963 Census of Business — 
Retail Trade as the base. The other estimates were 
based on information published in the 1968 edition 
of the "Economic Report to the Governor," prepared 
by the Puerto Rico Planning Board. 

STATE MEDIA MAPS 
At the beginning of each state section, a state 

media map shows state and county lines and daily 
media cities. The cities have symbols indicating their 

SRDS population estimates as well as indications for 
daily newspaper, operating commercial radio station, 
and/or TV station. Media symbols are kept current 
on either the map or in a special listing with the 
appropriate state tables. If space is available, the 
listing will be adjacent to the map, otherwise it will 
follow the Consumer Market data. 

These maps have been made especially for the 
SRDS books and are copyrighted by Standard Rate Sc 
Data Service, Inc., and Rand McNally 8c Co. Written 
permission to reproduce any of the maps must be 
secured from SRDS. 

U. S. MAPS 
A map showing U. S. Census Regions, States, and 

Key Cities is provided at the beginning of the U. S. 
Summary section. 

REVISION LOG 
From time to time new bench marks become 

available which make it expedient to revise the esti-
mates. Whenever such changes are made from month 
to month, explanations are shown on the revision 
log page. 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. SRDS Consumer Market Data Summary 

United States, Divisional, State Totals 

Estimates for:   Consumer Spendable Incarne-1M    Retail Sales-1965   Passes- Farm Gross 
UNITED e/o Distribution of Families -Total Retail Sales-  By Selected Store Types  ear Popu- Farm 
STATES Population Households Per 5000 5000 0000 10000 15000 Per General Home Auto- Service Cars latins Income 
DIVISIONS 1/1/69 I/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furs, motive Station 1/1/69 I/I/69 1568 
States (000) (000) ($000) (6) 4999 7999 9999 14999 over ($000) (9) ($000) ($0N) (6000) ($000) ($000) (6000) (6000) (000) (000) ($000) 

UNITED STATES 200,969.0 61,019.69 584,138,330 9,573 15.3 21.2 17.0 213 17.3 340,091,320 5,573 73,975,534 11,540,677 49,491,404 19,543,725 16,812,484 65,317,217 24,569,041 83,900.37 9,932.6 50,686,743 
Metropolitan 

Area Totals 142,934.8 43,872.65 448,987,344 10,234   252,904,744 5,765 54,836,113 8,880,584 41,551,408 15,529,648 13,118,605 47,747,471 16,818,980 58,685.77   

NEW ENGLAND 11,452.3 3,451.41 36,991,843 10,718 14.2 23.3 17.1 23.2 19.4 20,169,732 5,844 4,746,511 652,069 2,887,261 1,237,735 959,643 3,619,159 1,277,346 4,725.60 120.9 814,791 
Connecticut.  2,971.3 890.70 10,795,762 12,121 10.6 22.3 17.2 24.3 23.9 5,406,772 6,070 1,329,745 188,706 709,786 344,053 304,530 1,023,583 369,214 1,425.31 18.5 174,448 
Maine  979.0 289.91 2,424,573 8,363 21.8 22.9 18.0 19.8 10.7 1,594,630 5,500 398,891 40,885 215,267 77,274 52,128 320,919 120,287 372.31 26.7 220,031 
Massachusetts  5,451.4 1,651.38 17,796,963 10,777 13.7 25.0 16.8 22.7 19.4 9,705,000 5,877 2,193,786 315,769 1,495,501 612,648 453,799 1,611,388 557,040 2,065.21 28.4 172,993 
New Hampshire  706.4 213.13 2,001,514 9,391 16.7 20.9 18.7 24.6 167 1,167,705 5,479 302,081 24,932 130,476 63,957 41,774 230,164 78,308 297.26 9.2 64,531 
Rhode Island  920.5 282.24 2,847,632 10,089 16.3 20.0 18.0 24.8 17.8 1,523,642 5,398 347,326 62,786 251,156 106,589 76,451 274,402 95,466 395.10 3.3 22,379 
Vermont  423.7 124.05 1,125,399 9,072 19.1 20.7 17.1 22.3 14.9 771,983 6,223 174,682 18,991 85,075 33,214 30,961 158,703 57,031 170.41 34.8 160,409 

MIDDLE 
ATLANTIC  37,247.7 11,538.03 120,851,098 10,474 14.8 23.0 17.6 21.6 18.9 63,596,018 5,512 15,280,761 1,763,557 10,040,834 4,933,113 3,365,743 10,400,246 3,649,833 13,256.38 602.0 2,562,553 

New Jersey  7,118.8 2,127.66 23,968,517 11,265 11.6 21.3 18.0 23.8 22.4 12,200,098 5,734 2,865,944 324,989 1,776,800 832,900 665,610 2,198,111 779,487 2,950.07 53.9 302,057 
New York  18,401.1 5,836.15 62,387,239 10,690 14.6 23.7 17.0 20.9 19.4 32,255,785 5,527 7,752,413 866,212 5,130,248 2,838,805 1,747,517 4,437,686 1,595,582 5,523.05 273.6 1,179,683 
Pennsylvania  11,727.8 3,574.22 34,495,342 9,651 17.1 23.0 17.9 21.4 16.0 19,140,135 5,355 4,662,404 572,356 3,133,786 1,261,408 952,616 3,764,449 1,274,764 4,783.26 274.5 1,080,813 

EAST NORTH 
CENTRAL  39,701.2 11,983.32 123,526,756 10,308 13.3 21.0 18.5 23.4 19.1 70,149,206 5,854 14,822,171 2,422,280 11,071,457 3,605,543 3,392,251 13,624,600 4,838,993 16,710.46 1,970.5 8,591,183 

Illinois  11,004.6 3,415.78 37,961,598 11,114 11.1 19.9 18.0 24.5 22.3 20,735,342 6,070 4,049,983 741,970 3,057,512 1,213,678 952,839 3,572,947 1,225,567 4,325.11 461.8 2,960,220 
Indiana  5,086.6 1,554.77 15,035,662 9,671 14.7 20.3 18.7 23.7 17.7 8,525,477 5,483 1,743,300 308,365 1,283,013 419,775 411,795 1,750,642 656,399 2,199.08 395.2 1,547,912 
Michigan  8,725.3 2,557.58 27,217,314 10,642 12.9 21.1 18.3 22.9 20.2 15,745,308 6,156 3,421,802 597,029 2,483,329 815,581 797,210 3,424,006 1,148,984 3,705.03 306.8 1,037,528 
Ohio  10,637.6 3,199.70 31,180,173 9,745 14.6 22.6 19.2 22.3 16.3 17,998,694 5,625 4,150,791 570,377 3,184,059 809,189 895,086 3,604,990 1,324,846 4,808.13 362.9 1,408,764 
Wisconsin  4,247.1 1,255.49 12,132,009 9,663 14.7 20.0 19.5 23.8 17.0 7,144,385 5,691 1,456,295 204,539 1,063,544 347,320 335,321 1,272,015 483,197 1,673.11 443.8 1,636,759 

WEST NORTH 
CENTRAL  16,117.1 5,030.76 45,164,692 8,978 16.8 19.7 17.6 22.0 15.2 29,056,946 5,776 5,085,171 974,631 3,918,700 1,362,599 1,303,940 5,264,449 2,459,977 7,230.53 1,884.9 13,063,550 

Iowa  2,750.9 869.02 7,922,271 9,116 16.4 17.2 17.9 24.5 16.1 5,162,119 5,940 870,627 149,198 617,020 223,253 230,632 890,983 435,438 1,322.94 493.3 3,736,783 
Kansas  2,312.2 737.96 6,556,263 8,884 16.4 18.2 18.1 24.2 16.8 3,937,913 5,336 714,229 137,388 462,009 174,752 202,839 864,496 374,366 1,063.06 188.9 1,816,030 
M Inn esota  3,657.9 1,091.29 10,401,735 9,532 14.7 17.9 18.4 24.5 18.2 6,554,000 6,006 4149,474 215,895 920A56 318,791 280,887 1,067,488 545,411 1,656.12 404.1 2,104,699 
Missouri  4,645.5 1,497.79 13,004,151 8,682 18.4 23.8 16.1 17.4 12.3 8,454,000 5,644 1,539,045 308,226 1,323,816 406,754 365,207 1,517,160 684,059 2,026.73 321.6 1,505,211 
Nebraska  1,460.3 459.48 4,119,912 8,966 18.3 18.0 19.3 22.2 13.8 2,691,080 5,857 456,279 85,786 351,442 130,035 133,235 490,639 238,228 611.16 213.4 1,891,658 
North Dakota  629.4 179.68 1,514,671 8,430 16.4 22.6 18.2 20.4 13.1 1,145,763 6,377 167,517 38,440 130,496 56,838 48,551 226,520 83,075 266.40 125.3 933,816 
South Dakota  660.9 195.54 1,645,689 8,416 15.6 15.7 18.6 24.3 15.2 1,112,071 5,687 188,000 39,698 113,461 52,176 42,589 207,163 99,400 284.12 138.3 1,075,353 

SOUTH 
ATLANTIC  30,172.6 8,765.23 77,426,769 8,633 17.4 20.4 15.2 19.5 15.6 47,909,121 5,466 10,405,073 1,746,232 6,853,034 2,572,043 2,604,276 9,745,491 3,769,406 12,083.74 1,847.6 6,127,878 

Delaware  539.3 155.45 1,689,133 10,866 18.2 27.9 17.0 16.1 13.1 1,082,663 6,965 234,340 34,398 194,745 59,410 67,964 210,581 81,408 237.04 21.8 140,929 
District of 

Columbia  809.5 268.34 3,015,201 11,236 14.9 21.5 14.9 20.3 22.8 1,939,278 7,227 309,483 118,743 360,323 155,742 137,525 306,893 102,446 206.61   
Florida  6,214.6 2,016.45 16,539,779 8,202 19.0 20.9 15.2 18.9 14.6 12,057,000 5,979 2,613,129 429,774 1,579,975 593,124 657,537 2,554,928 937,565 3,085.10 109.6 1,389,527 
Georgia  4,604.2 1,291.85 11,055,390 8,558 17.5 18.5 15.2 19.5 15.3 7,021,195 5,435 1,503,355 245,202 999,410 386,786 371,614 1,525,528 621,887 1,800.21 286.9 1,240,410 
Maryland  3,777.5 1,062.53 11,744,284 11,053 13.2 23.3 15.6 22.0 21.4 6,327,347 5,955 1,298,700 243,754 956,992 296,266 264,581 1,067,628 390,387 1,457.06 98.0 407,277 
North Carolina  5,147.5 1,433.17 11,823,102 8,250 18.7 19.7 14.8 18.5 12.9 6,948,000 4,848 1,526,282 217,544 870,902 395,256 419,744 1,487,623 604,544 2,003.07 677.7 1,563,285 
South Carolina  2,677.2 715.17 5,589,143 7,815 17.9 17.1 15.3 19.4 13.4 3,423,696 4,787 808,482 114,285 469,218 189,606 204,998 730,030 305,869 964.46 278.2 550,624 
Virginia  4,614.9 1,290.10 11,990,465 9,294 15.7 20.1 14.8 21.0 18.1 6,679,293 5,177 1,503,706 261,712 1,030,183 356,936 345,500 1,378,398 522,305 1,690.05 309.6 702,632 
West Virginia  1,787.9 532.17 3,980,272 7,479 20.0 22.2 16.7 16.4 9.5 2,430,649 4,567 607,596 80,820 391,286 138,917 134,813 483,882 202,995 640.14 65.8 133,194 

EAST SOUTH 
CENTRAL  13,108.0 3,743.96 27,886,713 7,448 18.6 17.1 15.2 18.2 12.3 17,486,241 4,671 3,971,417 602,229 2,380,862 976,268 920,452 3,743,567 1,501,978 5,188.36 1,508.9 3,426,925 

Alabama  3,568.9 1,009.65 7,273,706 7,204 18.8 18.7 15.7 17.4 11.5 4,502,885 4,460 1,062,645 148,473 647,210 264,743 261,513 978,492 374,546 1,435.08 274.2 794,217 
Kentucky  3,222.2 936.91 7,373,019 7,870 18.0 15.5 16.3 20.5 13.7 4,400,862 4,697 1,032,727 160,496 570,140 234,086 221,283 897,492 385,655 1,340.10 383.0 848,014 
Mississippi  2,346.9 631.86 4,364,024 6,907 18.6 15.3 13.2 16.3 10.9 2,737,355 4,332 619,738 91,219 294,989 186,061 131,240 603,447 243,252 830.09 412.0 1,008,729 
Tennessee  3,970.0 1,165.54 8,875,964 7,615 18.9 18.0 14.9 18.1 12.7 5,845,139 5,015 1,256,307 202,041 868,523 291,378 306,416 1,264,136 498,525 1,583.09 439.7 775,965 

WEST SOUTH 
CENTRAL  19,299.7 5,794.28 47,342,387 8,171 18.3 19.5 15.5 19.1 13.7 29,658,930 5,119 5,869A77 998,333 3,794,114 1,683,715 1,427,018 6,570,676 2,407,751 7,902.23 1,046.4 6,332,217 

Arkansas  2,004.4 606.11 3,958,000 6,530 20.5 17.5 14.1 15.0 9.0 2,727,104 4,499 480,310 82,657 288,937 135,251 131,955 625,692 216,867 692.01 214.3 1,165,342 
Louisiana  3,739.4 1,052.19 8,733,289 8,300 17.6 16.4 15.7 19.9 14.8 5,081,082 4,829 1,055A58 180,237 698,404 309,149 266,883 1,055,618 378,682 1,368.15 172.8 783,536 
Oklahoma  2,521.2 833.49 6,277,616 7,532 18.3 19.4 15.9 20.2 14.1 3,850,744 4,620 751,019 126,334 501,782 219,632 208,326 867,402 352,656 1,147.04 156.0 1,017,705 
Texas  11,034.7 3,302.49 28,373,482 8,592 18.1 20.9 15.6 19.3 14.2 18,000,000 5,450 3,582,690 609,105 2,304,991 1,019,683 819,854 4,021,964 1,459,546 4,695.03 503.3 3,365,634 

MOUNTAIN  8,003.3 2,389.65 20,732,131 8,676 16.9 23.6 17.6 20.5 14.6 13,633,269 5,705 Z803,737 589,067 1,524,731 614,345 547,659 2,775,414 1,161,189 3,658.74 410.5 3,759,529 
Arizona  1,683.0 489.29 4,221,796 8,628 15.9 23.5 16.1 20.1 16.6 2,736,584 5,593 570,023 119,228 356,064 112,744 110,338 576,429 252,187 717.16 55.6 594,408 
Colorado  2,051.4 639.90 5,829,732 9,110 16.3 25.5 16.7 20.1 15.2 3,742,525 5,849 732,447 149,885 436,710 158,894 146,032 687,863 260,234 976.04 71.0 1,063,839 
Idaho  709.3 217.94 1,682,927 7,722 19.4 17.2 21.2 23.2 12.4 1,282,980 5,887 271,949 54,763 120,231 48,766 48,519 270,975 106,014 395.51 91.6 610,337 
Montana  699.3 216.38 1,811,189 8,370 19.3 23.6 18.8 19.3 12.1 1,229,765 5,683 262,461 42,587 113,191 61,133 41,187 257,952 99,275 311.89 77.4 586,411 
Nevada  467.7 151.18 1,517,086 10,035 12.6 26.1 16.3 22.7 18.1 925,831 6,124 194,803 45,353 104,607 56,090 39,546 198,164 96,018 225.71 10.1 65,774 
New Mexico  1,029.4 278.68 2,313,895 8,303 17.9 22.1 17.2 18.6 13.3 1,493,751 5,360 310,528 58,969 155,765  80,239 60,649 339,341 137,147 436.02 31.6 389,065 
Utah  1,035.6 293.65 2,510,426 8,549 16.5 23.4 19.6 22.3 14.6 1,607,037 5,473 335,921 93,156 191,686 69,945 81,790 330,678 144,817 450.21 42.0 219,972 
Wyoming  327.6 102.63 845,080 8,234 18.7 27.3 18.4 18.2 10.9 614,796 5,990 125,605 25,126 46,457 26,534 19,598 114,012 65,497 146.20 31.2 229,723 

PACIFIC  25,867.1 8,323.05 84,215,941 10,118 12.1 22.3 17.2 23.2 20.5 48,431,857 5,819 10,991,216 1,792,479 7,020,411 2,558,364 2,291,502 9,573,615 3,502,568 13,144.33 540.9 6,008,117 
Alaska  279.6 71.06 932,655 13,125 20.5 17.5 14.1 15.0 9.0 368,716 5,189 82,706 16,074 51,163 14,863 10,975 63,561 19,922 78.23   
California  19,527.9 6,331.57 65,275,899 10,310 11.6 22.9 17.0 22.7 20.9 37,674,000 5,950 8,493,546 1,395,934 5,493,078 2,120,606 1,902,548 7,462,880 2,778,589 10,137.85 285.9 4,541,940 
Hawaii  780.1 193.69 2,271,486 11,727 16.3 25.5 16.7 20.1 15.2 1,020,480 5,269 254,512 34,801 172,570 59,814 40,143 174,912 74,720 307.05   
Oregon  2,023.8 667.36 5,619,754 8,421 16.0 25.2 17.2 20.8 14.9 3,652,320 5,473 810,676 121,301 496,190 138,558 128,881 844,748 252,014 1,106.13 115.4 580,393 
Washington  3,255.7 1,059.37 10,116,147 9,549 12.4 18.9 17.8 26.6 20.5 5,716,341 5,396 1,349,776 224,369 807,410 224,523 208,955 1,027,514 377,323 1,515.07 139.6 885,784 
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Revision Log 
Monthly, Market Data and Map Changes 

SRDS CONSUMER MARKET DATA 
Featured in this publication are new SRDS Consumer Market data estimates. Population and 

Number of Households estimates are shown as of January 1, 1969. Consumer Spendable Income 
and Retail Sales Volume are reported for the period January 1, 1968 to January 1, 1969. 

SRDS CONSUMER MARKET DATA REVISIONS 

Monthly publication of SRDS market statistics and media/market maps makes it possible 
to show current market information, reflecting significant changes as they occur. Changes in 
market data and maps are governed chiefly by release of certified periodic reports of the Bureau 
of the Census, Washington, D. C., and new data from other bureaus and local agencies. 

PUERTO RICO 

Estimates for Puerto Rico were supplied to SRDS by the Economic Development Adminis-
tration, Commonwealth of Puerto Rico. SRDS plans to include annual updated information upon 
receipt from the Economic Development Administration. See "Explanation of SRDS Consumer 
Market Data" for details. 

NEW ADDITIONAL SMSA's DESIGNATED BY SRDS 

Because of the rigid structure of the Government's requirements for SMSA designation, 
many markets, which are, in fact, "metropolitan in character" do not qualify under the Govern-
ment's criteria. There are many factors other than central city population size (the main 
government requirement) which reflect the urbanization of a market. One of these is the Total 
Retail Sales of the central city. 

Therefore, SRDS designates "Additional SMSA's" which, in our opinion, are "metropolitan 
in character," and meet either one of the two following requirements: 

1. The central city has 45,000 or more inhabitants, as estimated by SRDS 
OR 

2. The central city has 40,000 or more inhabitants, and Total Retail Sales volume which 
SRDS feels justifies metropolitan status. 

The actual volume of Total Retail Sales is a "moving requirement," utilizing the effective 
wage and salaries, U. S. Retail Sales Growth, and other economic factors—hence, the actual 
figure may change from year to year. 

In its current "Additional SMSA" designations, the Total Retail Sales volume bench mark 
was $100 million. 

The new SMSA's, listed below, have been integrated in the ranking tables and state tables in 
this issue. 

AREA TITLE DEFINITION 

St. Cloud, MN 
Jamestown, NY 
Charlottesville, VA 
Petersburg, VA 
Janesville, WI 

Stearns County, MN 
Chautauqua County, NY 
Albemarle County, VA 
Dinwiddie County, VA 
Rock County, WI 
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The SMSA Definitions appearing on 
these pages are current through 
September 1, 1969. 

Standard Metropolitan Statistical Area Definitions 
As Defined by the Bureau of the Budget 

Abilene, Tex. — Jones and Taylor Counties, 
Texas. 

Akron, Ohio —Portage and Summit Counties, 
Ohio. 

Albany, Ga.—Dougherty County, Georgia. 

Albany-Schenectady-Troy, N. Y.—Albany, Rens-
selaer, Saratoga, and Schenectady Counties, 
New York. 

Albuquerque, N. Mex.—Bernalillo County, New 
Mexico. 

Allentown-Bethlehem-Easton, Pa.-N. J.— Lehigh 
and Northampton Counties, Pennsylvania; War-
ren County, New Jersey. 

Altoona, Pa.—Blair County, Pennsylvania. 
Amarillo, Tex.—Potter and Randall Counties, 
Texas. 

Anaheim-Santa Ana-Garden Grove, Calif. — 
Orange County, California. 

Anderson, Ind.—Madison County, Indiana. 

Ann Arbor, Mich. —Washtenaw County, Mich. 

Asheville, N. C.—Buncombe County, North 
Carolina. 

Atlanta, Ga. — Clayton, Cobb, DeKalb, Fulton, 
and Gwinnett counties, Georgia. 

Atlantic City, N. J.— Atlantic County, New 
Jersey. 

Augusta, Ga.-S. C.—Richmond County, Georgia; 
Aiken County, South Carolina. 
Austin, Tex.—Travis County, Texas. 
Bakersfield, Calif.—Kern County, California. 
Baltimore, Md.—Baltimore City; Anne Arundel, 
Baltimore, Carroll, Harford, and Howard Coun-
ties, Maryland. 

Baton Rouge, La. —East Baton Rouge Parish, 
Louisiana. 
Bay City, Mich.— Bay County, Michigan. 
Beaumont-Port Arthur-Orange, Tex.— Jefferson 
and Orange Counties, Texas. 
Billings, Mont.—Yellowstone County, Montana. 
Biloxi-Gulfport, Miss.—Harrison County, Miss. 
Binghamton, N. Y.-Pa.—Broome and Tioga 
Counties, New York; Susquehanna County, 
Pennsylvania. 
Birmingham, Ala. — Jefferson, Shelby, and 
Walker Counties, Alabama. 
Bloomington- Normal, Ill.— McLean County, 
Illinois. 

Boise City, Idaho — Ada County, Idaho. 
Boston, Mass.— All of Suffolk County, Massa-
chusetts, Cambridge, Everett, Malden, Medford, 
Melrose, Newton, Somerville, Waltham and Wo-
burn cities; Arlington, Ashland, Bedford, Bel-
mont, Burlington, Concord, Framingham, Lex-
ington, Lincoln, Natick, North Reading, Reading, 
Sherborn, Stoneham, Sudbury, Wakefield, Wa-
tertown, Wayland, Weston, Wilmington, and 
Winchester towns in Middlesex County, Massa-
chusetts. Beverly, Lynn, Peabody, and Salem 
cities; Danvers, Hamilton, Lynnfield, Manches-
ter, Marblehead, Middleton, Nahant, Saugus, 
Swampscott Topsfield, and Wenham towns in 
Essex County, Massachusetts. Quincy city; 
Braintree, Brookline, Canton, Cohasset, Ded-
ham, Dover, Holbrook, Medfield Millis, Milton 
Needham Norfolk, Norwood, Randolph, Sharon, 
Walpole, Wellesley, Westwood and Weymouth 
towns in Norfolk County, Massachusetts. Dux-
bury, Hanover, Hingham, Hull, Marshfield, Nor-
well, Pembroke, Rockland, and Scituate towns 
in Plymouth County, Massachusetts. 
Bridgeport, Conn. — Bridgeport and Shelton 
cities; Easton, Fairfield, Monroe, Stratford, and 
Trumbull towns in Fairfield County, Connec-
ticut. Milford town in New Haven County, 
Connecticut. 
Brockton, Mass.— Brockton City; Abington, 
Bridgewater, East Bridgewater, Hanson, West 
Bridgewater, and Whitman towns in Plymouth 
County. Massachusetts. Avon and Stoughton 
towns in Norfolk County, Massachusetts. 
Easton town in Bristol County, Massachusetts. 
Brownsville-Harlingen-San Benito, Tex. — Cam-
eron County, Texas. 
Buffalo, N. Y. —Erie and Niagara Counties, 
New York. 
Canton, Ohio—Stark County, Ohio. 
Cedar Rapids, Iowa—Linn County, Iowa. 
Champaign - Urbana, Ill.— Champaign County, 
Illinois. 
Charleston, S. C.—Berkeley and Charleston 
Counties, South Carolina. 
Charleston, W. Va. —Kanawha County, West 
Virginia. 

Charlotte, N. C.—Mecklenburg and Union Coun-
ties, North Carolina. 

Chattanooga, Tenn. - Ga.— Hamilton County, 
Tennessee; Walker County, Georgia. 

Chicago, Ill.— Cook, Du Page, Kane, Lake, 
McHenry, and Will Counties, Illinois. 

Chicago, Ill. - Northwestern Indiana Standard 
Consolidated Arca—The Standard Metropolitan 
Statistical Areas of Chicago, Ill., and Gary-
Hammond-East Chicago, Indiana. 

Cincinnati, Ohio-Ky.-Ind.—Clermont, Hamilton, 
and Warren Counties, Ohio; Boone, Campbell, 
and Kenton Counties, Kentucky; Dearborn 
County, Indiana. 

Cleveland, Ohio—Cuyahoga, Geauga, Lake, and 
Medina Counties, Ohio. 

Colorado Springs, Colo.—El Paso County, Colo-
rado. 

Columbia, S. C.—Lexington and Richland Coun-
ties, South Carolina. 

Columbus, Ga.-Ala.—Chattahoochee and Musco-
gee Counties, Georgia; Russell County, Alabama. 

Columbus, Ohio—Delaware, Franklin, and Pick-
away Counties, Ohio. 

Corpus Christi, Tex.—Nueces and San Patricio 
Counties, Texas. 

Dallas, Tex.—Collin, Dallas, Denton, Ellis, Kauf-
man, and Rockwall Counties, Texas. 

Davenport-Rock Island-Moline, Iowa-M.—Scott 
County, Iowa; Henry and Rock Island Coun-
ties, Illinois. 

Dayton, Ohio—Greene, Miami, Montgomery, and 
Preble Counties, Ohio. 

Decatur, 111.—Macon County, Illinois. 

Denver, Colo — Adams, Arapahoe, Boulder, 
Denver, and Jefferson Counties, Colorado. 

Des Moines, Iowa—Polk County, Iowa. 

Detroit, Mich.—Macomb, Oakland, and Wayne 
Counties, Michigan. 

DlibUque, Iowa—Dubuque County, Iowa. 

Duluth-Superior, Minn.-Wis.—St. Louis County, 
Minnesota; Douglas County, Wisconsin. 

Durham, N. C.—Durham and Orange Counties, 
North Carolina. 

El Paso, Tex.—El Paso County, Texas. 

Erie, Pa.—Erie County, Pennsylvania. 

Eugene, Ore.—Lane County, Oregon. 

Evansville, Ind.-Ky.—Vanderburgh and Warrick 
Counties, Indiana; Henderson County, Ken-
tucky. 

Fall River, Mass.-R. I.—Fall River city; Somer-
set, Swansea, and Westport towns in Bristol 
County, Massachusetts. Tiverton town in New-
port County, Rhode Island. 

Fargo-Moorhead, N. D.-Minn.— Cass Canny, 
North Dakota; Clay County, Minnesota. 

Fayetteville, N. C.—Cumberland County, North 
Carolina. 

Fitchburg - Leominster, Mass.— Fitchburg and 
Leominster cities; Lunenburg and Westminster 
towns in Worcester County, Massachusetts. 
Shirley and Townsend towns in Middlesex 
County, Massachusetts. 

Flint, Mich. — Genesee and Lapeer Counties, 
Michigan. 

Fort Lauderdale - Hollywood, Fla.— Broward 
County, Fla. 
Fort Smith, Ark.-Okla.— Crawford and Sebas-
tian Counties, Arkansas; LeFlore and Sequoyah 
Counties, Oklahoma. 
Fort Wayne, Ind.—Allen County, Indiana. 
Fort Worth, Tex.—Johnson and Tarrant Coun-
ties, Texas. 
Fresno, Calif.—Fresno County, California. 
Gadsden, Ala.—Etowah County, Alabama. 
Galveston-Texas City, Tex.—Galveston County, 
Texas. 
Gary-Hammond-East Chicago, Ind.—Lake and 
Porter Counties, Indiana. 
Grand Rapids, Mich.—Kent and Ottawa Coun-
ties, Michigan. 
Great Falls, Mont.—Cascade County, Montana. 
Green Bay, Wis.—Brown County, Wisconsin. 
Greensboro-Winston-Salem-High Point, N. C.— 
Forsyth, Guilford, Randolph, and Yadkin Coun-
ties, North Carolina. 

Greenville, S. C.—Greenville and Pickens Coun-
ties, South Carolina. 

Hamilton - Middletown, Ohio — Butler County, 
Ohio. 

Harrisburg, Pa.—Cumberland, Dauphin, and 
Perry Counties, Pennsylvania. 
Hartford, Conn.—Hartford city; Avon, Bloom-
field, Canton, East Granby, East Hartford, East 
Windsor, Enfield, Farmington, Glastonbury, 
Granby, Manchester, Newington, Rocky Hill, 
Simsbury, South Windsor, Suffield, West Hart-
ford, Wethersfield, Windsor, and Windsor Locks 
towns in Hartford County, Connecticut. Crom-
well town in Middlesex County, Connecticut. 
Andover, Bolton, Coventry, Ellington, and Ver-
non towns in Tolland County, Connecticut. 

Honolulu, Hawaii —Honolulu County, Hawaii. 

Houston, Tex. —Harris, Brazoria, Fort Bend, 
Liberty and Montgomery Counties, Texas. 

Huntington-Ashland, W. Va.-Ky.-Ohio — Cabell 
and Wayne Counties, West Virginia; Boyd 
County, Kentucky; Lawrence County, Ohio. 

Huntsville, Ala.—Limestone and Madison Coun-
ties, Alabama. 

Indianapolis, Ind.—Boone, Hamilton, Hancock, 
Hendricks, Johnson, Marion, Morgan, and 
Shelby Counties, Indiana. 

Jackson Mich.—Jackson County, Michigan. 

Jackson, Miss. —Hinds and Rankin Counties, 
Mississippi. 

Jacksonville, Fla.—Duval County, Florida. 

Jersey City, N. J.—Hudson County. New Jersey. 

Johnstown, Pa.—Cambria and Somerset Coun-
ties, Pennsylvania. 

Kalamazoo, Mich.—Kalamazoo County Michi-
gan. 

Kansas City, Mo.-Kans.—Cass, Clay, Jackson. 
and Platte Counties, Missouri; Johnson and 
Wyandotte Counties, Kansas. 

Kenosha, Wis.—Kenosha County, Wisconsin. 

Knoxville, Tenn.—Anderson, Blount, and Knox 
Counties, Tennessee. 

Lafayette, La.—Lafayette Parish, Louisiana. 

Lafayette - West Lafayette, Ind. — Tippecanoe 
County, Indiana. 

Lake Charles, La.—Calcasieu Parish, Louisiana. 
Lancaster, Pa. —Lancaster County, Pennsyl-
vania. 

Lansing, Mich. — Clinton, Eaton, and Ingham 
Counties, Michigan. 

Laredo, Tex.—Webb County, Texas. 

Las Vegas, Nev.—Clark County, Nevada. 

Lawrence - Haverhill, Mass. - N. H.— Lawrence 
and Haverhill cities; Andover, Georgetown, 
Groveland, Merrimac, Methuen, North Andover, 
and West Newbury towns in Essex County, 
Massachusetts, Newton, Plaistow, and Salem 
towns in Rockingham County, New Hampshire. 

Lawton, Okla.—Comanche County, Oklahoma. 

Lewiston-Auburn, Maine—Auburn City, Lewis-
ton city, and Lisbon town in Androscoggin 
County, Maine. 

Lexington, Ky.—Fayette County, Kentucky. 

Lima, Ohio — Allen, Putnam, and Van Wert 
Counties, Ohio. 

Lincoln, Neb.—Lancaster County, Nebraska. 

Little Rock-North Little Rock, Ark. — Pulaski, 
and Saline Counties, Arkansas. 

Lorain-Elyria, Ohio—Lorain County, Ohio. 

Los Angeles-Long Beach, Calif.—Los Angeles 
County California. 

Louisville, Ky. - Ind.— Jefferson County, Ken-
tucky; Clark and Floyd Counties, Indiana. 

Lowell, Mass.—Lowell City; Billerica, Chelms-
ford, Dracut, Tewksbury, Tyngsborough, and 
Westford towns in Middlesex County, Massa-
chusetts. 
Lubbock Tex.—Lubbock County, Texas. 

Lynchburg, Va.—Lynchburg city; Amherst and 
Campbell Counties, Virginia. 
McAllen - Pharr - Edinburg, Tex. — Hidalgo 
County, Texas. 

Macon, Ga.— Bibb and Houston Counties, 
Georgia. 
Madison, Wis.—Dane County, Wisconsin. 

Manchester, N. H. —Manchester city; Bedford 
and Goffstown towns in Hillsborough County, 
N. H. Hooksett town in Merrimack County, New 
Hampshire. 

Mansfield, Ohio —Richland County, Ohio. 

Memphis, Tenn.-Ark.—Shelby County, Ten-
nessee; Crittenden County, Arkansas. 

Meriden, Conn.—Meriden city in New Haven 
County, Connecticut. 

Miami, Fla.—Dade County, Florida. 

Midland, Tex. —Midland County, Texas. 

Milwaukee, Wis. —Milwaukee, Ozaukee, Wash-
ington, and Waukesha Counties. Wisconsin. 

Minneapolis-St. Paul, Minn. — Anoka, Dakota 
Hennepin, Ramsey and Washington Counties, 
Minnesota. 

Mobile, Ala.—Baldwin and Mobile Counties, 
Alabama. 

Monroe, La. — Ouachita Parish, Louisiana. 

Montgomery, Ala. —Elmore and Montgomery 
Counties, Alabama. 

Muncie, Ind. —Delaware County, Indiana. 

Muskegon-Muskegon Heights, Mich.—Muskegon 
County, Michigan. 

Nashville, Tenn.—Davidson, Sumner, and Wil-
son Counties, Tennessee. 

Newark, N. 1.—Essex, Morris, and Union Coun-
ties, New Jersey. 

Newport News-Hampton, Va. — Hampton and 
Newport News cities; York County, Virginia. 

New Bedford, Mass.—New Bedford city; Acush-
net, Dartmouth and Fairhaven towns in Bristol 
County, Massachusetts, Marion and Mattapoi-
sett towns in Plymouth County, Massachusetts. 

New Britain, Conn.—New Britain city; Berlin, 
Plainville, and Southington towns in Hartford 
County, Connecticut. 

New Haven, Conn.—New Haven city; Bethany, 
Branford, East Haven, Guilford, Hamden, North 
Branford, North Haven, Orange, West Haven, 
and Woodbridge towns in New Haven County, 
Connecticut. 

New London-Groton-Norwich, Conn. — New 
London and Norwich cities; East Lyme, Gris-
wold, Groton, Ledyard, Lisbon, Montville, Old 
Lyme, Preston, Sprague, Stonington and Water-
ford towns in New London County, Connecticut. 

New Orleans, La.—Jefferson, Orleans, St. Ber-
nard, and St. Tammany Parishes, Louisiana. 

New York, N. Y. —New York City (Bronx, 
Kings, New York, Queens, and Richmond Coun-
ties); Nassau, Rockland, Suffolk, and West-
chester Counties, New York. 

New York-Northeastern New Jersey Standard 
Consolidated Area—The Standard Metropolitan 
Statistical Areas of New York, N. Y.; Newark, 
Jersey City, and Paterson-Clifton-Passaic, New 
Jersey; Middlesex and Somerset Counties, New 
Jersey. 

Norfolk-Portsmouth, Va.—The cities of Chesa-
peake, Norfolk, Portsmouth, and Virginia Beach, 
Virginia. 

Norwalk, Conn. — Norwalk city; Westport and 
Wilton towns in Fairfield County, Connecticut. 

Odessa, Tex. — Ector County, Texas. 

Ogden, Utah —Weber County, Utah. 

Oklahoma City, Okla.—Canadian, Cleveland and 
Oklahoma Counties, Oklahoma. 

Omaha, Neb.-Iowa—Douglas and Sarpy Coun-
ties, Nebraska; Pottawattamie County, lowa. 

Orlando, Fla.—Orange and Seminole Counties, 
Florida. 

Oxnard-Ventura, Calif.—Ventura County, Cali-
fornia. 
Paterson-Clifton-Passaic, N. J. — Bergen and 
Passaic Counties, New Jersey. 
Pensacola, Fla. — Escambia and Santa Rosa 
Counties, Florida. 
Peoria, Ill. —Peoria, Tazewell, and Woodford 
Counties, Illinois. 

Philadelphia, Pa.-N. J.—Bucks, Chester, Dela-
ware, Montgomery, and Philadelphia Counties, 
Pennsylvania; Burlington, Camden, and Glou-
cester Counties, New Jersey. 
Phoenix, Ariz.— Maricopa County, Arizona. 
Pine Bluff, Ark. — Jefferson County, Arkansas. 

(Continued ors next page) 
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Standard Metropolitan Statistical Area Definitions Continued I METRO DATA 

Pittsburgh, Pa.—Allegheny, Beaver, Washington 
and Westmoreland Counties, Pennsylvania. 

Pittsfield, Mass.—Pittsfield city; Dalton, Lanes-
borough, Lee and Lenox towns in Berkshire 
County, Massachusetts. 

Portland, Maine—Portland, South Portland and 
Westbrook cities; Cape Elizabeth, Cumberland, 
Falmouth, Gorham, Scarborough, and Yarmouth 
towns in Cumberland County, haine. 

Portland, Ore.-Wash — Clackamas, Multnomah, 
and Washington Counties, Oregon; Clark Coun-
ty, Washington. 

Providence-Pawtucket-Warwick, R. I.-Mass. — 
Central Falls, Cranston, East Providence, Paw-
tucket, Providence and Woonsocket cities; Bur-
rillville, Cumberland, Johnston, Lincoln, North 
Providence, North Smithfield. and Smithfield 
towns in Providence County, Rhode Island. 
Narragansett and North Kingstown towns in 
Washington County, Rhode Island. Warwick 
city; Coventry, East Greenwich, and West War-
wick towns in Kent County, Rhode Island. All 
of Bristol County, Rhode Island. Attleboro 
city; North Attleboro, Rehoboth Town, and See-
konk towns in Bristol County, Massachusetts. 
Bellingham, Franklin, Plainville, and Wrentham 
towns in Norfolk County, Massachusetts. Black-
stone and Millville towns in Worcester County, 
Massachusetts. Jamestown town in Newport 
County, Rhode Island. 

Provo-Orem, Utah —Utah County, Utah. 

Pueblo, Colo.—Pueblo County, Colorado. 

Racine, Wis. —Racine County, Wisconsin. 

Raleigh, N. C.— Wake County, North Carolina. 

Reading, Pa. —Berks County, Pennsylvania. 

Reno, Nev.— Washoe County, Nevada. 

Richmond, Va. —Richmond city; Chesterfield, 
Hanover, and Henrico Counties, Virginia. 

Roanoke, Va. — Roanoke city and Roanoke 
County, Virginia. 

Rochester, N. Y.—Livingston, Monroe, Orleans 
and Wayne Counties, New York. 
Rockford, 111.—Boone and Winnebago Counties, 
Illinois. 

Sacramento., Calif.—Placer, Sacramento, and 
Yolo Counties, California. 

Saginaw, Mich.— Saginaw County, Michigan. 

St. Joseph, Mo. —Buchanan County, Missouri. 

St. Louis, Mo.-Ill.—St. Louis city, Franklin, 
Jefferson, St. Charles and St. Louis Counties, 
Missouri; Madison and St. Clair Counties, 
Illinois. 

Salem, Ore.—Marion and Polk Counties, Ore-
gon. 

Salinas-Monterey, Calif. — Monterey County, 
California. 

Salt Lake City, Utah —Davis and Salt Lake 
Counties, Utah. 

San Angelo, Tex.— Tom Green County, Texas. 
San Antonio, Tex. — Bexar and Guadalupe 
Counties. Texas. 

San Bernardino-Riverside-Ontario, Calif—River-
side and San Bernardino Counties, California. 
San Diego, Calif.— San Diego County, Calif. 
San Francisco-Oakland, Calif.—Alameda, Contra 
Costa, Marin, San Francisco, and San Mateo 
Counties, California. 

San Jose, Calif.— Santa Clara County, Calif. 
Santa Barbara, Calif.— Santa Barbara County, 
California. 
Savannah, Ga.— Chatham County, Georgia. 
Scranton, Pa. — Lackawanna County, Penn-
sylvania. 

Seattle-Everett, Wash. —King and Snohomish 
Counties, Washington. 
Sherman-Denison, Tex.—Grayson County, Texas. 
Shreveport, La.—Bossier and Caddo Parishes, 
Louisiana. 
Sioux City, Iowa - Neb. — Woodbury County, 
Iowa; Dakota County, Nebraska. 
Sioux Falls, S. D.— Minnehaha County, South 
Dakota. 
South Bend, Ind.—Marshall and St. Joseph 
Counties, Indiana. 
Spokane, Wash.—Spokane County, Washington. 
Springfield, Ill.— Sangamon County, Illinois. 

Springfield, Mo.— Greene County, Missouri. 

Springfield, Ohio — Clark County, Ohio. 

Springfield - Chicopee - Holyoke, Mass. - Conn.— 
Chicopee, Holyoke, Springfield, and Westfield 
cities; Agawam, East Longmeadow, Hampden, 
Longmeadow, Ludlow, Monson, Palmer, South-
wick, West Springfield, and Wilbraham towns in 
Hampden County, Massachusetts. Northampton 
city; Easthampton, Granby, Hadley, and South 
Hadley towns in Hampshire County. Massachu-
setts. Warren town in Worcester County, Mas-
sachusetts. Somers town in Tolland County, 
Connecticut. 

Stamford, Conn.—Stamford city; Darien,Green-
wich, and New Canaan towns in rairfield 
County, Connecticut. 

Steubenville-Weirton, Ohio-W. Va. —Jefferson 
County, Ohio; Brooke and Hancock Counties, 
West Virginia. 

Stockton, Calif.— San Joaquin County, Califor-
nia. 

Syracuse, N. Y.—Madison, Onondaga, and Os-
wego Counties, New York. 

Tacoma, Wash.—Pierce County, Washington. 

Tallahassee, Fla.—Leon County, Florida. 

Tampa-St. Petersburg, Fla.—Hillsborough and 
Pinellas Counties, Florida. 

Terre Haute, Ind.— Clay, Sullivan, Vermillion 
and Vigo Counties, Indiana. 

Texarkana, Tex.-Ark.—Miller County, Arkan-
sas; Bowie County, Texas. 

Toledo, Ohio-Mich.—Lucas and Wood Counties. 
Ohio; Monroe County, Michigan. 

Topeka, Kans.— Shawnee County, Kansas. 

Trenton, N. J.—Mercer County, New Jersey. 

Tucson, Ariz.—Pima County, Arizona. 

Tulsa, Ohla.— Creek, Osage, and Tulsa Coun-
ties, Oklahoma. 

Tuscaloosa, Ala.—Tuscaloosa County, Alabama. 

Tyler, Tex.—Smith County, Texas. 

Utica-Rome, N. Y.—Herkimer and Oneida Coun-
ties, New York. 

Vallejo-Napa, Calif.—Napa and Solano Coun-
ties, California. 

Vineland-Millville-Bridgeton, N.J.—Cumberland 
County, New Jersey. 

Waco, Tex.—McLennan County, Texas. 

Washington, D. C.-Md.-Va. —The District of 
Columbia; Alexandria, Fairfax, and Falls Church 
cities; Arlington, Fairfax, Loudoun, and Prince 
William Counties, Virginia; Montgomery and 
Prince Georges Counties, Maryland. 

Waterbury, Conn.—Waterbury city; Naugatuck 
borough; Beacon Falls, Cheshire, Middlebury, 
Prospect, and Wolcott towns in New Haven 
County, Connecticut. Thomastown, Watertown 
and Woodbury towns in Litchfield County, Con-
necticut. 
Waterloo, Iowa—Black Hawk County, Iowa. 
West Palm Beach, Fla.—Palm Beach County, 
Florida. 
Wheeling, W. Va.-Ohio — Marshall and Ohio 
Counties, West Virginia; Belmont County, 
Ohio. 
Wichita, Kans.—Butler and Sedgwick Counties. 
Kansas. 
Wichita Falls, Tex.—Archer and Wichita Coun-
ties, Texas. 
Wilkes-Barre-Hazleton, Pa.— Luzerne County, 
Pennsylvania. 
Wilmington, Del.-N. J.-Md.—New Castle Coun-
ty, Delaware; Salem County, New Jersey; Cecil 
County, Maryland. 
Wilmington, N. C.—Brunswick and New Han-
over Counties, North Carolina. 
Worcester, Mass. — Worcester city; Auburn, 
Berlin, Boylston, Brookfield, East Brookfield, 
Grafton, Holden, Leicester, Millbury, North. 
borough Northbridge North Brookfield, Oxford, 
Paxton, Shrewsbury, Spencer Sterling, Sutton, 
Upton, Westborough, and West Boylston towns 
in Worcester County, Massachusetts. 
York, Pa.—Adams and York Counties, Pennsyl-
vania. 
Youngstown-Warren, Ohio — Mahoning and 
Trumbull Counties, Ohio. 

Additional Standard Metropolitan Statistical Area Definitions 
As Defined by SRDS 

Alexandria, La.—Rapides Parish, Louisiana. 
Anchorage, Alaska —Third Judicial Division, 
Alaska. 
Anderson, S. C. — Anderson County, South 
Carolina. 
Appleton, Wis.—Calumet and Outagamie Coun-
ties, Wisconsin. 
Athens, Ga.—Clarke County, Georgia. 

Bangor, Me.—Penobscot County, Maine. 
Battle Creek, Mich.—Calhoun County, Michigan. 
Bloomington, Ind.—Monroe County, Indiana. 
Bristol-Johnson City-Kingsport, Tenn.-Va. — 
Carter, Sullivan and Washington Counties, 
Tennessee; Washington County, Virginia. 

*Charlottesville, Va.—Albemarle County, Vir-
ginia. 
Cheyenne, Wyo.—Laramie County, Wyoming. 
Columbia, Mo.—Boone County, Missouri. 

*SRDS additional SMSA as of June 1, 1969. 

Danville, 111.—Vermilion County, Illinois. 
Danville, Va.—Pittsylvania County, Virginia. 
(Pittsylvania County data includes independent 
city of Danville data.) 
Daytona Beach, Fla.—Volusia County, Florida. 

Elkhart, Ind.—Elkhart County, Indiana. 
Elmira, N. Y.—Chemung County, New York. 
Gainesville, Fla.—Alachua County, Florida. 
Gastonia, N. C.—Gaston County, North Caro-
lina. 
Greenville, Miss.—Washington County, Missis-
sippi. 
*Jamestown, N. Y.—Chautauqua County, New 
York. 
*Janesville, Wis.—Rock County, Wisconsin. 
Joplin, Mo.—Jasper County, Missouri. 
Kokomo, Ind.—Howard County, Indiana. 
LaCrosse, Wis.—LaCrosse County, Wisconsin. 

Lakeland, Fla.—Polk County, Florida. 
Longview. Tex.—Gregg County, Texas. 
Marion, Ind.—Grant County, Indiana. 
Meridian, Miss.—Lauderdale County, Missis-
sippi. 
Modesto, Calif.—Stanislaus County, California. 
New Brunswick-Perth Amboy, N. J.—Middle-
sex County, New Jersey. 
New Castle, Pa.—Lawrence County, Pennsyl-
vania. 
Newark, Ohio—Licking County, Ohio. 
Oshkosh, Wis.—Winnebago County, Wisconsin. 
Owensboro, Ky.—Daviess County, Kentucky. 
Parkersburg, W. Va.—Wood County, West Vir-
ginia. 
*Petersburg, Va.—Dinwiddie County, Virginia. 
Pocatello, Idaho—Bannock County, Idaho. 
Poughkeepsie, N. Y.—Dutchess County, New 
York. 

Quincy, I11.—Adams County, Illinois. 

Rapid City, S. D.—Pennington County, South 
Dakota. 
Richmond, Ind.—Wayne County, Indiana. 
Rochester, Minn.—Olmsted County, Minnesota. 
Roswell, N. M.—Chaves County, New Mexico. 

*St. Cloud, Minn.—Stearns County, Minnesota. 
Salina, Kans.—Saline County, Kansas. 
Santa Rosa, Calif.—Sonoma County, California. 
Sarasota, Fla.—Sarasota County, Florida. 
Sheboygan, Wis.—Sheboygan County, Wiscon-
sin. 
Spartanburg, S. C.—Spartanburg County, South 
Carolina. 

Williamsport, Pa.—Lycoming County, Pennsyl-
vania. 

Yakitna, Wash. —Yakima County, Washington. 

New England Metropolitan Statistical Areas - County Basis Definitions 
As Defined by SRDS 

Bangor, Maine—Penobscot County, Maine. 
Boston-Lawrence-Haverhill-Lowell, Mass.— Es-
sex, Middlesex, Norfolk, and Suffolk Counties, 
Massachusetts. 

Bridgeport-Stamford-Norwalk, Conn.—Fairfield 
County, Connecticut. 

Brockton, Mass.—Plymouth County. Massa-
chusetts. 

Hartford-New Britain-Bristol, Conn.—Hartford 
County, Connecticut. 

Lewiston - Auburn, Maine -- Androscoggin 
County, Maine. 

Manchester, N. H.—Hillsborough County, New 
Hampshire. 

New Bedford-Fall River, Mass.—Bristol County, 
Massachusetts. 

New Haven-Waterbury-Meriden, Conn.— New 
Haven County, Connecticut. 

New London- Groton - Norwich, Conn.— New 
London County, Connecticut. 

Pittsfield, Mass.—Berkshire County, Massachu-
setts. 

Portland, Maine—Cumberland County, Maine. 

Providence-Pawtucket-Warwick, R. I.— Bristol, 
Kent, and Providence Counties, Rhode Island. 

Springfield-Chicopee-Holyoke, Mass— Hampden 
and Hampshire Counties, Massachusetts. 

Worcester-Fitchburg-Leominster, Mass. — Wor-
cester County, Massachusetts. 
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Composite Table of Metro Area Rankings State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are decal-
oped exclusively by Market Data division of SIDS. 

METROPOLITAN STATISTICAL AREA Population Households 

Consumer 
Spendable 
Income 

C. S. I. per 
Household 

Total 
Retail Sales 

T. R. S. per 
Household Food Drug 

General 
Merchandise Apparel 

Home 
Furnishing Automotive 

Service I 
Station 

Passenger 
Cars 

Abilene, Tex 189 189 210 261 191 195 222 208 210 175 169 162 157 197 
Akron, Ohio . 48 49 47 86 47 119 44 51 42 75 60 47 45 43 
Albany, Ga. ........... — ... ----.--- 239 250 254 232 253 169 258 253 250 250 234 230 257 261 
Albany-Schenectady-Troy, N. Y. ...... --. 44 44 43 126 45 227 43 63 sa 33 53 53 55 48 
Albuquerque, N. M. 96 102 113 220 100 129 115 74 121 85 101 76 108 95 
Alexandria, La. ---.------ 207 221 235 259 237 250 240 257 222 221 199 233 223 221 
Allentown-Bethlehem-Easton, Pa. —.  61 58 63 125 61 160 57 81 47 74 62 64 68 55 
Altoona, Pa.   198 191 202 212 201 222 175 233 182 171 192 187 219 183 
Amarillo, Tex.   150 148 156 201 155 174 199 133 181 134 143 143 145 152 
Anaheim-Santa Ara-Garden Grove, 

Calif.   22 24 28 189 23 98 23 20 25 26 21 21 21) 16 
Anchorage, Alaska 186 204 147 4 204 138 212 178 229 267 267 202 232 202 
Anderson, Ind.. 200 192 184 82 194 167 182 169 211 201 157 197 209 181 
Anderson, S. C  231 232 244 251 248 251 238 254 237 238 215 221 224 222 
Ann Arbor, Mich. -- ...... —_  —. 145 153 123 14 121 6 126 105 143 83 96 113 137 141 
Appleton, Wis, 199 208 206 135 196 84 205 249 169 259 216 217 236 205 
Asheville, N. C. 194 185 191 195 182 153 187 219 158 228 170 194 158 177 
Athens, Ga 282 282 278 94 273 5 268 276 268 270 272 264 255 281 
Atlanta, Ga.   20 25 22 54 20 42 24 22 15 23 23 15 18 22 
Atlantic City, N. J.  158 146 153 204 133 51 138 155 178 104 184 195 163 151 
Augusta, Ga.   122 124 136 218 127 172 137 124 109 144 140 121 120 133 
Austin, Tex   127 123 130 205 116 117 140 125 114 103 105 119 113 118 
Bakersfield, Calif.   92 89 90 118 82 64 84 89 108 107 111 81 73 79 
Baltimore, Md.  12 12 13 33 13 132 13 10 13 17 13 17 17 15 
Bangor, Me. (county bas1s)...—..-- 205 212 214 179 197 58 186 251 168 197 250 192 185 230 
Baton Rouge, La. _— ...... ---- 112 122 110 80 107 40 112 112 83 132 110 94 97 135 
Battle Creek, Mich. 187 183 172 78 172 113 171 171 184 200 184 168 153 178 
Bay City, Mich. 220 220 220 172 213 97 201 213 173 168 194 205 201 216 
Beaumont-Port Arthur-Orange, Tex.  83 85 87 137 93 224 90 91 122 89 84 87 85 89 
Billings, Mont,  254 249 249 193 233 54 239 218 261 230 257 208 241 241 
Biloxi-Gulfport, Miss,  196 205 196 89 228 259 223 227 203 193 193 201 214 200 
Binghamton, N. Y.   101 100 92 92 109 212 92 159 110 140 128 112 130 110 
Birmingham, Ala   43 43 48 210 49 249 50 49 50 38 42 43 44 42 
Bloomington-Normal, III.   250 243 225 64 224 33 242 226 216 253 232 250 188 232 
Bloomington, Ind,   270 272 269 174 278 246 273 242 281 269 271 269 277 266 
Boise City, Idaho  232 222 231 240 215 107 217 160 227 245 219 200 207 188 
Boston, Mass. (Official S.M.S.A.)...._   10 10 7 3 7 2 7 8 6 7 8 8 9 12 
Boston-Lawrence-Haverhill-Lowell, I I I I II 

Mass. (county basis)  6 7 7 19 7 61 7 8 6 7 7 8 8 7 
Bridgeport, Conn. (Official S.M.S.A.)  75 76 70 25 76 94 68 67 88 54 67 79 79 119 
Bridgeport-Stamford-Norwalk, Conn. I I I 

(county basis)  44 43 29 4 36 30 30 ao 54 26 34 40 36 37 
Bristol-Johnson City-Kingsport, I I Il I I 

Tenn. -Va  100 106 125 264 122 254 142 137 113 147 106 106 99 90 
Brockton, Mass. (Official S.M.S.A.)  155 161 178 229 170 228 158 184 174 166 200 190 195 224 
Brockton, Mass. (county basis)  101 101 112 222 113 241 94 125 129 122 169 136 134 113 
Brownsville-Harlingen-San Benito, i I I I I 

Tex.   172 200 228 270 225 269 220 241 240 126 243 258 239 214 
Buffalo, N. Y. 21 22 18 16 24 144 19 24 20 19 26 23 29 31 
Canton, Ohio  81 80 79 106 96 258 94 117 105 91 88 92 104 75 
Cedar Rapids, la. ..... _ 180 168 165 112 159 60 184 151 117 194 142 174 139 153 
Champaign-Urbana, Ill.   183 194 166 21 174 47 192 172 139 184 176 182 197 187 
Charleston, S. C.   94 105 122 253 135 279 139 121 99 124 108 138 133 129 
Charleston, W. Va.  116 114 127 248 125 241 119 109 98 141 138 123 132 136 
Charlotte, N. C.   77 78 75 60 74 56 77 82 75 76 76 69 71 71 
Charlottesville, Va  274 273 258 44 271 88 251 258 257 265 252 780 280 279 
Chattanooga, Tenn,  95 95 89 93 89 125 87 96 94 114 89 83 82 101 
Cheyenne, Wyo.  275 270 272 236 275 206 275 238 276 277 280 277 269 269 
Chicago, Ill.   3 3 3 11 3 50 3 2 3 2 3 3 3 3 
Cincinnati, Ohio 19 18 21 106 26 231 22 25 22 29 20 29 24 23 
Cleveland, Ohio  11 11 12 28 10 77 10 11 9 11 12 9 12 10 
Colorado Springs, Colo   149 145 173 262 153 166 165 149 192 156 159 163 141 142 
Columbia, Mo.  278 275 277 241 266 18 265 267 274 235 266 275 260 264 
Columbia, S. C.   97 116 114 151 113 146 124 135 95 111 119 97 92 109 
Columbus, Ga.  121 131 139 202 145 245 156 161 129 130 125 128 127 137 
Columbus, Ohio  34 34 37 144 34 79 36 39 29 44 28 34 33 37 
Corpus Christi, Tex.   99 110 121 217 117 207 122 126 133 159 121 110 115 111 
Dallas, Tex   16 16 zo 124 16 69 21 17 24 16 19 12 16 17 
Danville, Ill,   235 227 222 136 235 211 243 230 205 272 241 239 251 235 
Danville, Va.   227 233 245 255 264 281 248 265 234 271 275 265 262 220 
Davenport, Ia.-Rock Island-Moline, III  87 82 74 34 79 45 91 79 69 118 75 80 81 77 
Dayton, Ohio  39 38 36 56 39 121 39 43 34 47 35 40 35 36 
Daytona Beach, Fla.   177 151 181 267 161 202 159 153 183 186 164 155 155 145 
Decatur, Ill.   204 195 177 47 187 112 211 200 167 234 182 170 220 207 
Denver, Colo   27 27 26 96 25 75 28 21 I 31 32 33 I 27 30 I 25 
Des Moines, la. 109 97 86 58 86 76 104 90 72 97 91 89 86 92 
Detroit, Mich.   5 5 4 9 4 48 5 4 4 6 5 4 4 4 
Dubuque, Ia,   248 256 246 117 249 82 254 247 190 278 263 276 253 258 
Duluth, Minn.-Superior, Wis.  109 101 115 230 115 252 121 122 130 88 131 136 118 116 
Durham, N. C.   162 167 151 59 175 214 174 185 188 160 162 172 164 155 
Elkhart, Ind. 219 214 179 10 203 90 204 190 213 232 206 175 204 194 
Elmira, N. Y. 228 226 216 133 229 196 226 272 186 191 213 241 250 243 
El Paso, Tex.   78 92 98 175 94 170 118 113 78 67 81 85 129 93 
Erie, Pa   123 119 118 148 123 199 106 136 124 100 145 120 119 112 
Eugene, Ore,   147 142 164 256 151 179 135 139 170 213 177 125 149 117 
Evansville, tad .  133 125 120 114 129 186 134 108 116 96 141 142 122 124 
Fall River, Mass. (Official S.M.S.A.)...— 190 182 192 209 208 266 188 206 244 149 151 247 231 225 
Fargo, N. D.-Moorhead, Minn   221 223 209 85 179 3 224 182 214 176 168 178 182 211 
Fayetteville, N. C.   153 183 189 177 180 147 208 228 176 161 115 149 176 168 
Fitchburg-Leominster, Mass. (Official 

S.M.S.A.)  245 246 229 76 247 150 225 252 258 226 264 257 263 282 
Flint, Mich.   69 69 69 104 60 37 67 52 62 69 56 51 61 67 
Fort Lauderdale-Hollywood, Fla.   67 56 67 194 48 17 49 47 68 52 36 49 54 46 
Fort Smith, Ark,   181 173 219 281 199 275 218 229 196 252 191 185 184 195 
Fort Wayne, Ind.   118 117 105 75 110 105 117 100 86 90 120 107 117 108 
Fort Worth, Tex.   46 45 45 115 40 36 42 41 36 60 61 36 39 39 
Fresno, Calif.   72 72 76 142 66 25 66 64 81 70 73 65 64 63 
Gadsden, Ala.   230 231 255 275 258 277 244 246 251 260 249 238 242 219 
Gainesville, Fla   245 255 263 238 238 26 213 256 247 243 220 229 218 237 
Galveston-Texas City, Tex,   170 166 183 226 212 282 180 187 270 167 227 225 190 173 
Gary-Hammond-East Chicago, Ind.  49 52 52 109 53 216 51 56 53 51 63 66 51 53 
Gastonia, N. C.   197 197 201 171 221 267 190 199 231 249 190 222 189 185 
Grand Rapids, Mich   63 65 59 52 63 115 55 54 65 71 50 57 56 60 
Great Fails, Mont,  255 251 260 254 236 53 235 223 245 254 233 220 259 244 
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Composite Table of Metro Area Rankings Continued 

METROPOLITAN STATISTICAI. AREA Population Households 

Consumer 
Spendable 
Income 

C. S. I. per 
Household 

Total 
Retail Sales 

T. R. S. per 
Household Food Drug 

General 
Merchandise Apparel 

Home 
Furnishing Automotive 

Service 
Station 

Passenger 
Cars 

Green Bay, Wis.   
Greensboro-Winston-Salem-High 

188 199 203 165 188 86 196 221 151 187 174 198 208 199 

Point, N. C  55 54 54 81 54 189 59 66 64 49 47 55 53 49 
Greenville, Miss.   252 262 274 272 277 274 262 279 277 218 254 272 278 277 
Greenville, S. C.   106 108 109 162 112 193 102 114 100 133 97 116 98 96 
Hamilton-Middletown, Ohio  134 136 133 99 138 141 127 144 128 127 165 147 136 132 
Harrisburg, Pa   76 73 73 105 69 31 70 75 66 53 78 62 67 73 
Hartford, Conn. (Official S.M.S.A.)  53 53 39 7 42 13 40 38 35 56 41 48 48 72 
Hartford-New Britain-Bristol, 

Conn. (county basis)  43 41 31 9 35 23 31 34 33 38 34 40 35 38 
Honolulu, Hawaii   
Houston, Tex.  .  

52 
14 

64 
14 

50 
16 

8 
134 

65 
15 

159 
185 

60 
14 

59 
15 

61 
17 

57 
14 

85 
15 

74 
14 

66 
13 

54 
13 

Huntington, W. Va. -Ashland, Ky.  117 113 124 242 124 233 110 115 111 121 124 122 124 127 
Huntsville, Ala   126 128 171 279 158 276 157 207 149 164 152 156 161 122 
Indianapolis, led.   30 29 27 41 30 133 32 23 26 43 31 28 28 32 
Jackson, Mich.  195 193 170 26 171' 44 170 183 175 183 196 173 173 189 
Jackson, Miss.   118 127 129 167 130 183 145 116 163 82 134 115 111 120 
Jacksonville, Fla.  65 67 66 121 51 10 53 48 63 sa 46 46 36 56 
Jamestown, N. Y  179 171 180 188 190 263 181 225 218 172 211 188 199 193 
Janesville, Win  208 206 205 132 211 152 215 210 204 229 197 224 226 203 
Jersey City, N. J.  54 48 44 66 58 270 48 72 80 31 55 91 72 61 
Johnstown, Pa.   120 120 128 222 131 247 107 175 120 161 149 127 135 114 
Joplin, Mo.   259 240 261 269 250 204 264 232 225 275 269 249 210 229 
Kalamazoo, Mich.  151 157 141 71 139 43 133 140 148 122 114 148 138 148 
Kansas City, Mo   24 21 23 116 22 126 27 14 23 20 27 22 19 21 
Kenosha, Wls   222 217 200 62 243 272 216 263 252 255 217 268 266 227 
Knoxville, Tenn.  73 74 85 207 80 218 79 68 70 145 83 82 74 74 
Kokomo, Ind.   260 259 237 40 251 71 261 234 221 246 225 245 274 248 
La Crosse, Wis.   268 269 259 95 262 81 259 271 267 244 239 274 264 265 
Lafayette, La   234 248 242 149 239 65 263 243 236 185 221 214 228 259 
Lafayette-West Lafayette, Ind.   242 245 217 35 218 14 232 179 157 241 223 228 235 234 
Lake Charles, La.   160 174 188 234 206 278 200 191 217 216 226 193 174 176 
Lakeland, Fla.   132 129 138 208 136 201 116 127 194 158 147 135 112 123 
Lancaster, Pa.   103 103 94 103 90 65 97 156 97 123 95 102 100 94 
Lansing, Mich.  88 93 82 42 75 11 75 88 76 112 87 70 75 84 
Laredo, Tex.  266 279 282 282 279 116 281 259 266 113 281 282 281 273 
Las Vegas, Nev   125 111 116 170 108 108 108 83 126 87 123 104 80 104 
Lawrence-Haverhill, Mass. (Official I I I 

S.M.S.A.)  139 133 132 120 140 194 129 138 160 135 154 160 147 174 
Lawton, Okla.   224 238 248 249 254 253 267 274 255 262 248 219 246 247 
Lewiston-Auburn, Me. (Official 

S.M.S.A.)  272 267 268 196 260 73 250 281 265 212 276 248 273 272 
Lewiston-Auburn, Me. (county basis)  254 250 256 294 250 160 238 280 263 205 274 245 267 256 
Lexington, Ky.  173 172 163 102 160 61 177 154 141 117 155 167 166 154 
Lima, Ohio  167 169 176 178 143 15 148 192 119 190 171 145 143 149 
Lincoln, Neb.   161 155 145 108 167 235 203 148 107 165 181 180 162 179 
Little Rock-North Little Rock, Ark.   84 86 108 260 98 234 125 92 90 105 90 78 95 130 
Longview, Ten.   263 258 251 143 244 30 247 224 263 236 236 227 248 246 
Lorain-Elyria, Ohio  124 126 135 203 118 91 99 131 137 138 130 124 107 113 
Los Angeles-Long Beach, Calif.   2 2 2 24 2 100 2 3 2 3 2 1 1 1 
Louisville, Ky.   40 40 38 88 41 165 41 35 41 40 39 41 40 38 
Lowell, Mass. (Official S.M.S.A.)  165 170 162 110 178 220 161 177 172 195 210 213 200 238 
Lubbock, Tex.   152 156 154 I 164 141 55 173 174 140 153 112 133 152 150 
Lynchburg, Va.  209 218 213 155 220 188 209 204 223 199 209 215 221 222 
McAllen-Pharr-Edinburg, Tex.  148 . 181 226 280 200 256 194 202 253 136 207 209 194 191 
Macon, Ga.   136 139 140 154 142 161 146 162 136 137 122 134 134 146 
Madison, Wis.   114 115 106 84 114 155 141 97 96 109 132 129 121 121 
Manchester, N. H. (Official S.M.S.A.) 217 215 199 68 214 131 195 262 171 174 251 210 244 250 
Manchester, N. H. (county basis)  145 141 130 75 140 143 127 202 130 128 180 146 171 149 
Mansfield, Ohio  203 201 198 127 192 106 160 237 195 222 205 204 187 184 
Marion, bd.   258 257 250 145 257 143 255 217 272 251 240 231 256 251 
Memphis, Tenn.  41 42 49 223 43 142 46 42 40 35 49 37 38 50 
Meriden, Conn. (Official S.M.S.A.)  280 277 264 38 282 259 277 280 282 273 256 281 271 276 
Meridian, Miss  263 266 276 272 276 257 276 277 254 220 273 259 249 268 
Miami, Fla.   26 23 25 128 17 27 18 18 21 13 17 16 22 24 
Midland, Tex.   256 253 230 37 261 205 256 170 278 217 260 252 252 253 
Milwaukee, Wis.   17 19 17 32 21 135 20 28 16 22 18 24 23 27 
Minneapolis-St. Paul, Minn   15 15 14 31 14 70 17 13 12 18 14 18 11 14 
Mobile, Ala.   70 75 102 274 87 265 83 84 87 94 82 98 77 82 
Modesto, Calif.   163 159 155 153 126 8 131 95 162 157 161 132 131 133 
Monroe, La.   213 216 236 265 207 96 236 211 177 173 156 191 215 226 
Montgomery, Ala.   135 138 152 237 152 200 154 165 123 128 129 141 140 144 
Muncie, Ind.   216 209 207 139 216 187 227 195 202 202 178 218 227 198 
Muskegon-Muskegon Heights, Mich.  171 178 174 147 176 175 150 163 200 182 166 177 167 169 
Nashville. Tenn   57 57 64 150 55 122 62 53 49 65 59 54 50 62 
Newark, N. J.   13 13 10 6 12 93 12 19 14 9 9 13 15 11 
Newark, Ohio   237 236 241 228 227 111 207 244 256 264 255 203 211 210 
Newport News-Hampton, Va.   111 121 111 90 128 230 130 134 89 155 117 130 148 138 
New Bedford, Mass. (Official S.M.S.A.)  162 175' 186 224 193 263 169 181 187 178 208 236 217 212 
New Bedford-Fall River, Mass. 

(county basis)  72 71 78 197 78 253 70 86 110 67 80 107 87 78 
New Britain, Conn. (Official S.M.S.A.)  184 188 157 29 186 171 163 193 239 150 167 199 180 218 
New Brunswick-Perth Amboy, N. J.  56 63 60 65 67 177 63 77 58 55 72 73 69 65 
New Castle, Pa   225 224 218 152 234 229 202 235 241 231 235 243 237 201 
New Haven, Conn. (Official S.M.S.A.)  82 81 72 15 81 130 73 76 106 59 80 114 96 100 
New Haven-Waterbury-Meriden, Conn. 

(county basis)  44 45 35 20 44 133 38 43 60 29 35 I 50 47 37 
New London-Groton-Norwich, Conn. 

(Official S.M.S.A.)  146 150 134 45 156 179 143 176 142 146 150 150 171 192 
New London-Groton-Norwich, Conn. 

(county basis)  138 140 126 60 148 177 139 162 142 146 140 137 157 139 
New Orleans, La.   29 32 29 113 32 168 30 29 33 24 29 38 37 35 
New York, N. Y.  1 1 1 30 1 147 1 1 1 1 1 2 2 2 
Norfolk-Portsmouth, Va   45 50 53 119 57 248 56 55 57 46 48 61 70 57 
Norwalk, Conn. (Official S.M.S.A.)  225 225 149 2 181 4 167 214 243 115 175 166 179 242 
Odessa, Tex.  228 233 224 131 230 156 241 219 264 208 246 186 211 217 
Ogden, Utah  206 210 212 183 205 114 197 119 224 188 218 212 213 190 
Oklahoma City, Okla.   51 46 57 252 50 198 54 58 48 36 44 44 42 45, 
Omaha, Neb.  60 59 56 57 66 209 74 60 60 62 51 72 65 66 
Orlando, Fla   74 71 84 221 72 72 71 70 74 98 70 67 76 68 
Oshkosh, Wis.   218 219 208 98 219 157 230 205 260 247 222 253 229 214 
Dwensboro, Ky.   257 260 266 246 268 221 257 250 248 257 244 267 275 252 
Oxnard-Ventura, Calif.   89 98 107 214 101 176 88 78 127 108 107 93 87 78 
Parkersburg, W. Va   251 241 252 250 255 243 246 264 207 237 245 261 258 257 
Paterson-Clifton-Passaic, N. J   18 20 15 5 19 101 15 34 18 15 16 19 21 19 
Pensacola, Fla.   130 134 150 247 147 207 147 123 152 177 113 126 142 126 
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Composite Table of Metro Area Rankings Continued IMETRO DATA 

METROPOLITAN STATISTICAL AREA Population Households 

Consumer 
Spendable 
Income 

C. S. I. per 
Household 

Total 
Retail Sales 

T. R. S. per 
Household Food Drug 

General 
Merchandise Apparel 

Home 
Furnishing Automotive 

Service 
Station 

Passenger 
Gars 

Peoria, III.   85 83 78 46 78 39 85 85 71 143 71 77 83 86 

Petersburg, Va .......... ------   277 280 279 215 270 9 266 260 238 263 270 263 276 275 

Philadelphia, Pa.   4 4 5 74 5 182 4 6 5 4 4 5 5 5 

Phoenix, Ariz.  35 36 40 169 35 92 38 31 43 50 40 33 32 33 

Pine Bluff, Ark.   241 247 267 276 272 280 270 275 269 274 259 270 261 262 

Pittsburgh, Pa.   8 9 9 48 11 191 9 12 10 10 11 11 10 9 

Pittsfield, Mass. (Official S.M.S.A.)  261 263 232 23 241 12 219 269 208 242 231 251 238 278 

Pittsfield, Mass. (county basis)  190 186 171 51 169 68 160 197 177 166 182 190 184 181 

Pocatello, Idaho   281 281 281 257 280 78 269 261 279 281 279 279 254 270 

Portland, Me. (Official S.M.S.A.).--- 191 186 190 173 162 29 149 201 132 179 195 161 198 209 

Portland, Me. (county basis)  154 150 153 179 139 61 128 185 122 166 187 142 159 155 

Portland, Ore.   32 30 30 157 33 210 34 40 30 39 43 30 41 29 

Poughkeepsie, N. Y.   141 152 142 83 146 87 132 166 147 152 188 151 172 147 

Providence-Pawtucket-Warwick, R. I. 
(Official S.M.S.A.)  36 35 34 72 37 145 33 36 38 28 39 42 43 47 

Providence-Pawtucket-Warwick, R. I. 
(county basis)  44 41 40 76 44 162 41 40 43 32 41 50 51 40 

Provo-Orem, Utah  210 230 234 213 245 232 234 196 259 256 262 246 186 213 

Pueblo, Colo   200 203 211 187 183 41 172 158 209 203 203 189 202 208 

Quincy, Ill.   271 264 262 166 263 134 272 268 233 276 261 266 279 263 

Racine, Wis.   174 180 160 55 185 213 185 197 144 215 173 206 203 171 

Raleigh, N. C.  144 149 143 130 144 103 151 147 146 148 137 137 116 125 
Rapid City, S. D.   273 274 271 138 265 35 274 247 273 266 242 254 245 271 
Reading, Pa.   107 99 100 163 105 192 100 167 92 101 92 100 125 98 
Reno, Nev.   211 196 167 20 177 46 179 107 197 170 189 171 168 186 
Richmond, Ind.   262 261 257 161 246 34 253 245 242 248 258 237 230 255 
Richmond, Va.  62 62 55 39 59 103 69 46 51 48 68 59 60 70 
Roanoke, Va.  156 160 144 90 149 67 152 111 131 120 139 154 154 165 
Rochester, Minn.  267 268 253 69 259 59 278 203 226 233 268 271 268 256 
Rochester, N. Y.   313 37 32 27 36 108 37 45 39 34 37 35 49 40 

Rockford, Ill.   115 112 96 50 95 38 105 93 104 139 94 111 94 102 

Roswell, N. M.   276 276 280 271 281 226 280 278 275 282 282 260 282 274 

Sacramento, Calif.   42 39 42 156 38 110 35 30 44 42 34 39 34 34 
Saginaw, Mich.   140 143 131 51 132 52 136 128 125 131 126 140 144 143 
St. Cloud, Minn  253 271 275 257 240 1 279 239 271 239 278 256 267 254 
St. Joseph, Mo.  247 235 227 159 242 215 245 198 215 227 228 262 240 236 
St. Louis, Mo   9 a 11 87 9 181 11 9 11 12 10 10 8 7 
Salem, Ore   157 158 194 277 163 202 164 132 154 261 202 153 193 139 
Salina, Kans.  279 278 273 146 274 62 282 282 206 28.1 277 273 270 280 
Salinas-Monterey, Calif.   131 140 112 13 119 20 120 120 166 106 109 131 110 115 
Salt Lake City, Utah  59 61 68 181 62 137 65 37 77 79 52 58 58 51 
San Angelo, Tex.  269 265 265 190 269 164 271 270 262 268 274 255 265 260 
San Antonio, Tex.   37 41 46 191 44 223 52 50 46 37 54 45 47 41 
San Bernardino-Riverside-Ontario, 

Calif.   28 28 33 245 28 74 25 26 37 30 22 25 14 26 
San Diego, Calif.   25 26 24 63 27 151 26 27 27 25 25 20 26 20 
San Francisco-Oakland, Calif.   6 6 6 19 6 99 6 7 7 5 6 6 6 6 
San Jose, Calif.   31 33 31 69 29 23 29 33 28 21 24 31 27 28 
Santa Barbara, Calif.   128 118 126 233 102 48 103 86 161 95 66 95 91 91 
Santa Rosa, Calif.   158 147 159 211 137 63 128 106 191 129 148 139 150 131 
Sarasota, Fla.   236 207 223 243 184 32 193 216 180 224 160 183 196 172 
Savannah, Ga.   137 135 148 231 154 242 155 157 155 116 127 146 126 164 
Scranton, Pa.   138 132 137 176 134 162 114 173 112 102 153 152 164 140 
Seattle-Everett, Wash.  23 17 19 49 18 128 16 16 19 27 30 26 25 18 
Sheboygan, Wis.   249 244 238 129 256 237 252 266 199 279 253 278 272 249 
Sherman-Denison, Tex.  263 254 270 266 267 235 260 273 280 258 265 244 243 245 
Shreveport, La.   93 96 103 197 103 218 111 101 118 77 86 90 101 106 
Sioux City, la   215 202 197 111 195 102 206 212 145 209 204 226 206 204 
Sioux Falls, S. D.   244 242 233 123 217 16 249 152 212 214 224 223 225 231 
South Bend, led .   108 104 91 53 104 127 109 98 85 92 104 101 102 105 
Spartanburg, S. C.   168 177 182 182 198 268 189 145 193 210 172 181 178 157 
Spokane, Wash.  102 91 97 179 106 240 98 99 82 151 144 108 123 99 
Springfield, Ill.   177 163 146 61 157 82 176 142 138 154 158 179 151 167 
Springfield, Mo.  192 179 204 263 165 80 210 94 165 162 183 158 159 160 
Springfield, Ohio  193 190 193 168 173 68 168 186 189 196 187 164 169 163 
Springfie'd -Chicopee-Holyoke, Mass. 

(Official S.M.S.A.)  64 66 62 73 64 117 64 62 59 64 69 68 78 81 
Springfie'd -Chicopee-Holyoke, Mass. 

(county basis)  56 56 55 51 58 155 58 57 59 61 68 62 74 63 
Stamford, Conn. (Official S.M.S.A.)  142 137 77 1 111 7 95 130 134 86 98 118 128 175 
Steubenville-Weirton, Ohio-W. Va.  164 164 168 140 189 271 153 188 179 207 179 211 191 166 
Stockton, Calif   113 109 99 79 92 57 86 103 153 84 116 99 89 87 
Syracuse, N. Y.  50 51 51 97 52 158 47 57 56 45 64 52 62 58 
Tacoma, Wash.   79 77 81 158 85 237 89 87 79 142 93 86 90 76 
Tallahavee, Fla.   239 252 240 121 226 21 228 222 246 205 214 232 192 267 
Tampa-St. Petersburg, Fla.   33 31 35 244 31 178 31 32 32 41 32 32 31 30 
Terre Haute. Ind.   166 154 161 199 148 89 162 146 135 206 180 159 156 158 
Texarkana, Tex.-Ark.  237 229 256 278 223 123 233 231 220 219 230 216 205 228 
Toledo, Ohio  47 47 41 36 46 140 45 44 45 63 57 50 46 44 
Topeka, Kan.   175 165 169 141 166 154 183 129 156 163 146 169 146 161 
Trenton, N. J   104 107 83 17 84 22 93 104 84 79 74 105 106 97 
Tucson, Ariz.   91 88 95 185 91 184 96 65 115 110 103 84 88 85 
Tulsa, Okla.   66 55 65 198 71 261 72 73 67 61 58 63 57 59 
Tuscaloosa, Ala.   214 228 247 268 252 273 231 240 249 223 229 240 247 239 
Tyler, Tex.   243 239 243 225 231 120 221 209 235 189 238 234 216 233 
Utica-Rome, N. Y.  80 79 88 184 88 224 80 110 91 93 118 103 105 103 
Vallejo-Napa, Calif.   129 130 119 77 120 85 113 141 159 125 136 109 103 107 
Vineland-Millville-Bridgeton, N. J. --  212 211 221 216 210 124 191 255 219 192 198 207 234 196 
Waco, Tex.   169 162 175 200 168 190 178 164 164 225 163 157 175 170 
Washington, D. C.   7 7 8 12 a 27 8 5 8 8 7 7 7 8 
Waterbury, Conn. (Official S.M.S.A.)  142 141 117 18 150 173 123 150 198 119 133 144 160 156 

Waterloo, la.   202 198 185 67 202 163 229 189 185 211 186 196 183 182 

West Palm Beach, Fla   105 87 104 235 77 19 76 80 101 72 65 75 84 80 

Wheeling, W. Va. -Ohio  154 144 158 227 164 255 144 180 150 169 135 184 170 159 

Wichita, Kan.   71 70 71 101 73 139 81 71 73 so 77 56 59 69 

Wichita Falls, Tex.  185 187 195 206 209 262 237 194 232 180 212 165 181 180 

Wilkes-Barre-Hazleton, Pa.   90 84 101 239 97 244 78 118 93 68 99 117 114 88 

Williamsport, Pa.   223 213 215 186 222 216 198 236 228 198 201 235 233 206 

Wilmington, Del   68 68 58 22 56 24 58 61 52 66 45 60 52 64 

Wilmington, N. C.   233 237 239 192 232 136 214 215 230 240 247 242 222 240 

Worcester, Mass. (Official S.M.S.A.)  86 90 80 43 83 95 82 102 102 73 102 88 109 128 

Worcester-Fitchburg-Leominster, 
Mass. (county basis)  55 54 52 74 53 155 51 64 72 47 68 58 63 56 

Yakima, Wash.  176 176 187 219 169 149 166 168 201 204 237 176 177 162 

York, Pa.   98 94 93 160 99 197 101 143 103 99 100 96 93 83 

Youngstown-Warren, Ohio  58 60 61 100 70 239 61 69 55 81 79 71 63 52 
_ 

40 Spot Radio Stations September 1, 1969 



State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Rank 
1 New York*    11,687,600 
2 Los Angeles-Long Beach  7,023,400 
3 Chicago**   6,951,400 
4 Philadelphia, Pa.-N. J  4,878,600 
5 Detroit   4,223,300 
6 San Francisco-Oakland   3,081,200 
7 Washington, D. C. -Md.-Va  2,692,900 
8 Pittsburgh   2,393,700 
9 St. Louis, Mo. -III  2,380,500 
10 Boston (Official S.M.S.A.)  2,332,600 

Boston-Lawrence-Haverhill-Lowell 
(county basis)   3,241,500 

11 Cleveland   2,094,900 
12 Baltimore   2,066,100 
13 Newark, N. J.*  1,909,700 

Metro Area Population, Rank 
January 

Rank 
69 Flint   
70 Mobile   
71 Wichita   
72 Fresno   
73 Knoxville   
74 Orlando   
75 Bridgeport (Official S.M.S.A.). 

Bridgeport-Stamford-Norwalk 
(county basis)   

76 Harrisburg   
77 Charlotte   
78 El Paso   
79 Tacoma   
80 Utica-Rome   
81 Canton   

1, 1969 

Rank 
491,100 141 Poughkeepsie, N. Y  
437,600 142 Stamford (Official S.M.S.A.)  
426,700 142 Waterbury (Official S.M.S.A.)  
418,700 144 Raleigh   
410,200 145 Ann Arbor   
407,000 146 New London-Groton•Norwich 
400,600 (Official S.M.S.A.)   

New London-Groton-Norwich 
774,400 (county basis)   
400,300 147 Eugene, Ore.   
392,700 148 McAllen-Pharr-Edinburg, Texas   
385,900 149 Colorado Springs   
381,700 150 Amarillo   
374,300 151 Kalamazoo   
370,400 152 Lubbock   

Advertisement 

Rank 
213,100 213 Monroe, La.   124,000 
211,400 214 Tuscaloosa, Ala.   123,900 
211,400 215 Sioux City, Iowa-Dleb  123,500 
210,800 216 Muncie   122,300 
206,700 217 Manchester (Official S.M.S.A.)  120,300 

Manchester (county basis)  208,000 
205,100 218 Oshkosh     119,900 

219 Elkhart, Ind.   118,300 
223,000 220 Bay City   118,200 
200,300 221 Fargo-Moorhead, N. 0.-Minn  116,200 
199,200 222 Kenosha   115,600 
197,200 223 Williamsport, Pa.   115,500 
197,100 224 Lawton   115,300 
194,500 225 New Castle   114,600 
194,400 225 Norwalk (Official S.M.S.A.)  114,600 

Who delivers America's 13th Market?... 
WHO's Prime Market Area ranks 13th in population 
among national SMSA's, topping the Newark, Houston 
and Minneapolis-St. Paul standard metro areas. Cover 
2 million people in 79 Iowa counties with one 
buy on WHO Radio, Des Moines. 

Source: SRDS CM DATA I-1-69 

••12/10à 

ekil 

Dès Moines, lows 

14. Clear Channel 

50,000 Watts 

BLAIR eRADIO 
National Representatives 

14 Houston   1,811,200 
15 Minneapolis-St. Paul   1,712,500 
16 Dallas   1,441,400 
17 Milwaukee   1,434,400 
18 Paterson-Clifton-Passaic, N. J.*  1,416,000 
19 Cincinnati, Ohlo-Ky.-Ind.   1,414,100 
20 Atlanta   1,337,100 
21 Buffalo   1,333,300 
22 Anaheim-Santa Ana-Garden Grove, 

1. 
23 Seattle-Everett, Wash.   1,320,000 
24 Kansas City, Mo.- Kans.   1,295,600 
25 San Diego   1,275,600 
26 Miami   1,153,500 
27 Denver   1,147,100 
28 San Bernardino- Riverside- Ontario   1,110,700 
29 New Orleans   1,082,000 
30 Indianapolis   1,065,700 
31 San Jose   977,500 
32 Portland, Ore.-Wash.   963,200 
33 Tampa-St. Petersburg   928,000 
34 Columbus, Ohio   897,500 
35 Phoenix   894,400 
36 Providence-Pawtucket-Warwick 

(Official S.M.S.A.)   878,800 
Providence-Pawtucket-Warwick 
(county basis)   758,400 

37 San Antonio   861,800 
38 Rochester, N. Y  841,800 
39 Dayton   832,900 
40 Louisville, Ky. -Ind.   815,600 
41 Memphis, Tenn.-Ark.   812,600 
42 Sacramento   802,400 
43 Birmingham, Ala.     777,000 
44 Albany-Schenectady-Troy   730,200 
45 Norfolk-Portsmouth   696,200 
46 Fort Worth   684,000 
47 Toledo, Ohio-Mich.   679,900 
48 Akron   674,300 
49 Gary-Hammond-East Chicago, Ind.** 664,500 
50 Syracuse   648,400 
51 Oklahoma City   641,600 
52 Honolulu   640,700 
53 Hartford (Official S.M.S.A.)  637,800 

Hartford-New Britain-Bristol 
(county basis)   801,800 

54 Jersey City, N. J.*  623,000 
55 Greensboro-Winston-Salem-

High Point, N. C  607,800 
56 New Brunswick-Perth Amboy, N. J  559,300 
57 Nashville   555,800 
58 Youngstown-Warren   553,500 
59 Salt Lake City  545,300 
60 Omaha, Neb.-Iowa   529,600 
61 Allentown - Bethlehem- Easton, Pa.- N.J  528,700 
62 Richmond, Va.   523,700 
63 Grand Rapids   522,700 
64 Springfield-Chicopee-Holyoke 

(Official S.M.S.A.)   517,800 
Springfield-Chicopee-Holyoke 
(county basis)   566,600 

65 Jacksonville, Fla.   516,300 
66 Tulsa   507,400 
67 Fort Lauderdale-Hollywood   499,100 
68 Wilmington, Del.-N. J. -Md  497,600 

82 New Haven (Official S.M.S.A.)   
New Haven-Waterbury-

• Meriden (county basis)  
83 Beaumont-Port Arthur-Orange   
84 Little Rock-North Little Rock  
85 Peoria   
86 Worcester (Official S.M.S.A.)  

Worcester-Fitchburg-Leominster 
(county basis)   

87 Davenport-Rock Island -Mollee, 
Iowa-Ill.   

88 Lansing   
89 Oxnard-Ventura, Calif.   
90 Wilkes-Barre-Hazleton   
91 Tucson   
92 Bakersfield   
93 Shreveport   
94 Charleston, S. C  
95 Chattanooga, Tenn. -Ga.   
96 Albuquerque   
97 Columbia, S. C  
98 York, Pa.   
99 Corpus Christi   
100 Bristol -Johnson City- Kingsport, 

Tenn. -Va.   
101 Binghamton, N. Y. -Pa  
102 Spokane   
103 Lancaster   
104 Trenton   
105 West Palm Beach  
106 Greenville, S. C  
107 Reading   
108 South Bend   
109 Des Moines   
109 Duluth-Superior, Minn.-Wis.   
111 Newport News-Hampton   
112 Baton Rouge   
113 Stockton   
114 Madison   
115 Rockford   
116 Charleston, W. Va  
117 Huntington-Ashland, W. Va.-Ky. -Ohio 
118 Fort Wayne   
118 Jackson, Miss.   
120 Johnstown, Pa.   
121 Columbus, Ga. -Ala.   
122 Augusta, Ga. -S. C  
123 Erie   
124 Lorain-Elyria   
125 Las Vegas   
126 Huntsville   
127 Austin   
128 Santa Barbara   
129 Vallejo-Napa   
130 Pensacola   
131 Salinas-Monterey, Calif.   
132 Lakeland, Fla.   
133 Evansville, led -Ky.   
134 Hamilton-Middletown, Ohio   
135 Montgomery   
136 Macon   
137 Savannah   
138 Scranton   
139 Lawrence-Haverhill (Official S.M.S.A.) 
140 Saginaw   

U. S. TOTAL 

359,500 153 Fayetteville, N. C  
154 Wheeling, W. Va.-Ohlo  

754,400 155 Brockton (Official S.M.S.A.)  
355,000 Brockton (county basis)  
348,600 156 Roanoke   
346,700 157 Salem, Ore.   
344,100 158 Atlantic City, N. J  

158 Santa Rosa, Calif  
610,500 160 Lake Charles   

161 Lincoln   
342,600 162 Durham   
342,300 163 Modesto, Calif.   
340,200 164 Steubenville-Weirton, Ohio-W. Va  
340,100 165 Lowell (Official S.M.S.A.)  
339,900 166 Terre Haute   
336,000 167 Lima   
328,800 168 Spartanburg   
328,000 169 Waco   
325,700 170 Galveston-Texas City, Texas  
323,800 171 Muskegon-Muskegon Heights   
321,900 172 Brownsville-Harlingen-San 
318,200 Benito, Texas   
312,400 173 Lexington   

174 Racine   
310,900 175 Topeka   
308,700 176 Yakima, Wash.   
306,200 177 Springfield, Ill.   
303,900 177 Daytona Beach, Fla  
303,500 179 Jamestown, N. Y  
299,500 180 Cedar Rapids   
297,800 181 Fort Smith, Ark.-Okla  
293,800 182 New Bedford (Official S.M.S.A.)  
293,600 New Bedford-Fall River 
287,100 (county basis)   
287,100 183 Champaign-Urbana   
286,800 184 New Britain (Official S.M.S.A.)  
285,000 185 Wichita Falls, Texas  
284,500 186 Anchorage, Alaska   
283,200 187 Battle Creek   
274,500 188 Green Bay   
274,000 189 Abilene   
272,900 190 Fall River (Official S.M.S.A.)  
270,100 191 Portland, Maine (Official S.M.S.A.) 
270,100 Portland, Maine (county basis)  
269,900 192 Springfield, Mo.   
267,300 193 Springfield, Ohio   
266,300 194 Asheville   
264,000 195 Jackson, Mich.   
262,200 196 Biloxi-Gulfport   
261,400 197 Gastonia, N. C  
260,600 198 Altoona   
259,200 199 Appleton   
256,400 200 Pueblo   
243,600 200 Anderson, led.   
240,500 202 Waterloo   
237,600 203 Mansfield   
235,900 204 Decatur   
231,600 205 Bangor, Me. (county basis)  
228,700 206 Ogden   
228,200 207 Alexandria, La.   
225,100 208 Janesville, Wis.   
224,500 209 Lynchburg   
222,100 210 Provo-Orem   
216,400 211 Reno   
215,300 212 Vineland-Millville-Bridgeton, N. J  

POPULATION-200,969,000 

192,000 227 Danville, Va.     113,800 
187,900 228 Elmira   110,800 
185,200 228 Odessa   110,800 
310,000 230 Gadsden   107,800 
184,500 231 Anderson, S. C  107,500 
181,900 232 Boise City, Idaho  106,900 
181,800 233 Wilmington, N. C  103,300 
181,800 234 Lafayette, La.   103,200 
181,200 235 Danville, III.   103,100 
180,200 236 Sarasota, Fla.   102,300 
179,700 237 Newark, Ohio   102,100 
178,900 237 Texarkana, Tex.-Ark.   102,100 
176,800 239 Albany, Ga.   100,700 
176,700 239 Tallahassee   100,700 
172,000 241 Pine Bluff, Ark..   97,900 
170,200 242 Lafayette-West Lafayette, Ind  97,500 
169,500 243 Tyler   97,200 
166,800 244 Sioux Falls, S. D  95,600 
166,400 245 Fitchburg-Leomireer (Official 
166,000 S.M.S.A.)   94,300 

245 Gainesville, Fla.   94,300 
164,400 247 St. Joseph, Mo   92,600 
163,900 248 Dubuque   92,100 
162,500 249 Sheboygan   91,900 
162,100 250 Bloomington-Normal, III.   91,100 
158,200 251 Parkersburg, W. Va  90,900 
158,000 252 Greenville, Miss.   89,300 
158,000 253 St. Cloud, Minn  88,500 
156,400 254 Billings   87,800 
155,300 255 Great Falls   86,900 
154,900 256 Midland, Texas   86,400 
151,800 257 Owensboro   83,700 

258 Marion, Ind.   02,300 
422,700 259 Joplin, Mo.   81,600 
151,300 260 Kokomo   80,000 
150,600 261 Pittsfield (Official S.M.S.A.)  79,100 
150,000 Pittsfield (county basis)  146,800 
149,900 262 Richmond, Ind.   78,900 
149,300 263 Meridian, Miss.   76,600 
148,800 263 Longview, Texas   76,600 
147,100 263 Sherman-Denison   76,600 
146,500 266 Laredo   75,700 
146,200 267 Rochester, Minn.   75,500 
191,900 268 La Crosse   74,100 
144,800 269 San Angelo   72,800 
144,500 270 Bloomington, Ind.   72,600 
144,300 271 Quincy, III.   71,900 
143,700 272 Lewiston-Auburn (Official S.M.S.A.)  71,700 
143,300 Lewiston-Auburn (county basis)  88,000 
143,200 273 Rapid City, S. D  69,800 
139,900 274 Charlottesville, Va.   69,500 
139,400 275 Cheyenne, Wyo.   67,800 
137,100 276 Roswell, N. M  67,500 
137,100 277 Petersburg, Va.   65,700 
135,000 278 Columbia, Mo.   65,500 
132,900 279 Salina, Kans.   59,500 
131,300 280 Meriden, Conn. Official S.M.S.A.)  59,100 
131,000 281 Pocatello, Idaho   55,300 
129,900 282 Athens, Ga.   54,500 
128,100 
127,000 Total Metro Areas 142,934,800 
126,700 *New York-Northeastern N. J. 
126,600 Consolidated Area   16,375,000 
125,000 **Chicago, III.-Northwestern led. 
124,500 Consolidated Area   7,615,900 
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Rank 
1 New York*   
2 Los Angeles-Long Beach 
3 Chicago**   
4 Philadelphia, Pa.-N. J  
5 Detroit   
6 San Francisco-Oakland   
7 Washington, D. C.-Md.-Va  
8 St. Louis, Mo. -III  
9 Pittsburgh   
10 Boston (Official S.M.S.A.)  

Boston-Lawrence-Haverhill-Lowell 
(county basis)   

11 Cleveland   
12 Baltimore   
13 Newark, N. J.*  
14 Houston   
15 Minneapolis-St. Paul   
16 Dallas   
17 Seattle-Everett, Wash.   
18 Cincinnati, Ohio-Ky. -Ind.   
19 Milwaukee   
20 Paterson-Clifton-Passaic, N. J.*  
21 Kansas City, Mo.-Kans  
22 Buffalo   
23 Miami   
24 Anaheim-Santa Ana-Garden 

Grove, Calif.   
25 Atlanta   
26 San Diego   
27 Denver   
28 San Bernardino-Riverside-Ontario   
29 Indianapolis   
30 Portland, ore.-Wash.   
31 Tampa-St. Petersburg   
32 New Orleans   
33 San Jose   
34 Columbus, Ohio   
35 Providence-Pawtucket-Warwick 

(Official S.M.S.A.)   
Providence-Pawtucket-Warwick 
(county basis)   

36 Phoenix   
37 Rochester, N. Y  
38 Dayton   
39 Sacramento   
40 Louisville, Ky. -Ind.   
41 San Antonio   
42 Memphis, Tenn.-Ark.   
43 Birmingham, Ala.   
44 Albany-Schenectady-Troy   
45 Fort Worth   
46 Oklahoma City   
47 Toledo, Ohio-Mich.   
48 Jersey City, N. J.*  
49 Akron   
50 Norfolk-Portsmouth   
51 Syracuse   
52 Gary-Hammond-East Chicago, Ind.**  
53 Hartford (Official S.M.S.A.)  

Hartford-New Britain-Bristol 
(county basis)   

54 Greensboro-Winston-Salem-
High Point, N. C  

55 Tulsa   
56 Fort Lauderdale-Hollywood   
57 Nashville   
58 Allentown-Bethlehem-Easton, Pa.-N. J  
59 Omaha, Neb.-Iowa   
60 Youngstown-Warren   
61 Salt Lake City  
62 Richmond, Va.   
63 New Brunswick-Perth Amboy, N. J 
64 Honolulu   
65 Grand Rapids   
66 Springfield-Chicopee-Holyoke 

(Official S.M.S.A.)   
Springfield-Chicopee-Holyoke 
(county basis)   

67 Jacksonville, Fla.   

Rank 
3,811,000 68 
 2,409,080 69 
2,153,170 70 
1,454,580 71 
1,243,230 72 
1,056,480 73 
789,210 74 
745,790 75 
728,750 76 
694,430 

Metro Area Households, Rank 
January 1, 1969 

Wilmington, Del.-N. J. -Md  
Flint   
Wichita   
Orlando   
Fresno   
Harrisburg   
Knoxville   
Mobile   
Bridgeport (Official S.M.S.A.)  

Bridgeport-Stamford-Norwalk 
(county basis)   

976,070 77 Tacoma   
640,680 78 Charlotte   
587,820 79 Utica-Rome   
579,240 80 Canton   
549,640 81 New Haven (Official S.M.S.A.)  
520,570 New Haven-Waterbury- Meriden 
457,140 (county basis)   
444,460 82 Davenport-Rock Island-Moline, 
436,250 Iowa-Ill.   
434,750 83 Peoria   
428,030 84 Wilkes-Barre-Hazleton   
421,140 85 Beaumont-Port Arthur-Orange   
404,620 86 Little Rock-North Little Rock  
397,610 87 West Palm Beach  

88 Tucson   
393,320 89 Bakersfield   
392,450 90 Worcester (Official S.M.S.A.)  
389,470 Worcester-Fitchburg-Leominster 
362,990 (county basis)   
345,860 91 Spokane   
331,270 92 El Paso   
329,180 93 Lansing   
328,800 94 York, Pa.   
322,530 95 Chattanooga, Tenn. -Ga.   
285,130 96 Shreveport   
268,190 97 Des Moines   

98 Oxnard-Ventura, Calif.   
266,950 99 Reading   

1()0 Binghamton, N. Y. -Pa  
239,050 101 Duluth-Superior, Minn.-Wis.   
266,220 102 Albuquerque   
257,390 103 Lancaster   
249,390 104 South Bend   
247,650 105 Charleston, S. C  
245,600 106 Bristol -Johnson City- Kingsport, 
237,950 Tenn. -Va.   
235,990 107 Trenton   
232,340 108 Greenville, S. C  
231,900 109 Stockton   
216,400 110 Corpus Christi   
210,890 111 Las Vegas   
206,480 112 Rockford   
204,460 113 Huntington-Ashland, W. Va.-Ky. -Ohio 
201,220 114 Charleston, W. Va  
192,900 115 Madison   
192,230 116 Columbia, S. C  
190,670 117 Fort Wayne   
190,270 118 Santa Barbara   

119 Erie   
241,820 120 Johnstown, Pa.   

121 Newport News-Hampton   
181,820 122 Baton Rouge   
170,990 123 Austin   
167,670 124 Augusta, Ga.-S. C  
167,650 125 Evansville, Ind. -Ky.   
164,510 126 Lorain-Elyria   
162,570 127 Jackson, Miss.   
162,360 128 Huntsville   
158,320 129 Lakeland, Fla.   
156,450 130 Vallejo-Napa, Calif.   
156,310 131 Columbus, Ga. -Ala.   
155,510 132 Scranton   
154,640 133 Lawrence-Haverhill (Official S.M.S.A.) 

134 Pensacola   
154,110 135 Savannah   

136 Hamilton-Middletown, Ohio   
169,740 137 Stamford (Official S.M.S.A.)  
153,310 138 Montgomery   

U. S. TOTAL 

Rank 
141,770 139 Macon   64,460 
141,440 140 Salinas-Monterey, Calif.   64,240 
134,640 141 Waterbury (Official S.M.S.A.)-------- -  63,140 
125,960 142 Eugene, Ore.   62,900 
125,590 143 Saginaw   61,190 
124,300 144 Wheeling, W. Va. -Ohio  61,080 
122,010 145 Colorado Springs   60,570 
121,980 146 Atlantic City, N. J  60,500 
119,550 147 Santa Rosa, Calif  59,790 

148 Amarillo    59,600 
232,590 149 Raleigh    59,570 
118,320 150 New London -Groton- Norwich  
115,570 (Official S.M.S.A.)   58,570 
111,940 New London-Groton-Norwich 
111,270 (county basis)   64,330 
109,940 151 Daytona Beach, Fla  58,480 

152 Poughkeepsie, N. Y  58,080 
229,510 153 Ann Arbor    57,700 

154 Terre Haute   57,570 
106,980 155 Lincoln    56,860 
106,920 156 Lubbock   56,750 
106,790 157 Kalamazoo   56,720 
106,570 158 Salem, Ore.  ....  56,410 
105,090 159 Modesto, Calif.   56,070 
102,990 160 Roanoke    56,040 
101,850 161 Brockton (Official S.M.S.A.)  53,990 
101,250 Brockton (county basis)   92,850 
100,820 162 Waco   52,450 

163 Springfield, III.   52,160 
184,210 164 Steubenville-Weirton, Ohio-W. Va  52,150 
100,210 165 Topeka   52,060 
99,550 166 Galveston-Texas City, Texas  512;80968 
99,280 167 Durham   51,160 
99,250 168 Cedar Rapids    50,670 
99,050 169 Lima   50,620 
98,740 170 Lowell (Official S.M.S.A.)   50,590 
96,110 171 Jamestown, N. Y  50,280 
96,050 172 Lexington    
95,620 173 Fort Smith, Ark.-Okla  451'239700 
92,850 174 Lake Charles   49,860 
91,590 175 New Bedford (Official S.M.S.A.)  49,610 
91,570 New Bedford-Fall River  
91,440 (county basis)   32 
89,150 176 Yakima   1494:14400 

88,730 177 Spartanburg   4498:913600 178 Muskegon-Muskegon Heights   
88,570 179 Springfield, Mo.   48,160 
88,490 180 Racine   476:675500 
87,690 181 McAllen-Pharr-Edinburg, Texas   4 
87,340 182 Fall River (Official S.M.S.A.)   46,360 
83,840 183 Battle Creek   4460 6:00000 
83,810 183 Fayetteville, N. C.   
83,500 185 Asheville   45,970 
83,180 186 Portland, Maine (Official S.M.S.A.)  45,260 
82,810 Portland, Maine (county basis)  
82,470 187 Wichita Falls, Texas   58,960 4445;525400 
82,210 188 New Britain (Official S.M.S.A.)   44,960 
82,110 189 Abilene   
81,090 190 Springfield, Ohio   43,720 
79,880 191 Altoona   4423:637800 
79,110 192 Anderson, Ind.   
78,520 193 Jackson, Mich.   4422:127500 
78,050 194 Champaign-Urbana   
75,930 195 Decatur   41,920 
73,390 196 Reno   41,680 41,150 
73,270 197 Gastonia, N. C.   
72,810 198 Waterloo   40,450 
71 2 2:75100 199 Green Bay   40,440 
7  200 Brownsville-Harlingen-San Benito, Tex  40,170 
71,650 201 Mansfield   39,960 
71,520 202 Sioux City, Iowa-Neb.   39,020 
70,880 203 Pueblo    38,860 
6679:319200 204 Anchorage, Alaska   

205 Biloxi-Gulfport   38,700 38,300 
66,870 206 Janesville, Wis.    
6 370 200097 Sarasota, Fla.   38,170 37,930 
63 5 5:430 MuncieAppIeto n   37,760 

64,710 210 Ogden   37,490 37,420 
64,520 211 Vineland-Millville-Bridgeton, N. J.   37,050 

HOUSEHOLDS - 6'1,019,690 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Rank 
212 Bangor, Me. (county basis)   
213 Williamsport, Pa.   214 Elkhart, led.   3366:6541(E 

36,37( 
215 Manchester (Official S.M.S.A.)   36,27( 

Manchester (county basis)   64,12( 
216 Monroe, La.   36,21( 
217 Kenosha    35 
218 Lynchburg   35,501 219 Oshkosh   355:75° 

23E1 

220 Bay City   345,94(1 
221 Alexandria, La.   34,89( 
222 Boise City, Idaho   34,72( 
223 Fargo-Moorhead, N. D.-Minn.   34,18( 
224 New Castle    34,15( 
225 Norwalk (Official S.M.S.A.)   
226 Elmira   227 Danville III 3342,:961114i 33 

228 Tuscaloosa, Ala.   32,84( 
229 Texarkana, Tex.-Ark. 32,63( 
230 Provo-Orem, Utah 

3312;9302(C 231 Gadsden   
232 Anderson, S. C.   31,91( 
233 Danville, Va.    3311:584411 
233 Odessa   
235 St. Joseph, Mo.   31,74( 
236 Newark, Ohio   31,19( 
237 Wilmington, N. C.    30,65( 
238 Lawton    30,55( 

223409 TJoyplelin, Mo.   3280:842011 
241 Parkersburg, W. Va.   

222858,;6673(8111 242 Sioux Falls, S. D.   
243 Bloomington-Normal, Ill.   
244 Sheboygan   28,36( 
245 Lafayette-West Lafayette, lad  28,20( 
246 Fitchburg-Leominster (Official S.M.S.A.) 28,16( 
247 Pine Bluff, Ark.   

222778,,,661754111 
248 Lafayette, La.   
249 Billings   

250 Albany, Ga.   2277:1267(1 251 Great Falls   

252 Tallahassee   27,11( 
253 Midland, Tex.   25,821 
254 Sherman-Denison, Tex.    25,61( 
255 Gainesville, Fla.   

222554,:955536111 
256 Dubuque   
257 Marion, led.   
258 Longview, Tex.   24,71( 
259 Kokomo   

2244,3581 260 Owensboro   
261 Richmond, Ind.   24,331 

23,92( 226624 Goreinencyv,illIel,I.Miss.   
263 Pittsfield (Official S.M.S.A.)   

4235:3869 Pittsfield (county basis)   

2232:7161 265 San Angelo   
266 Meridian, Miss.   22,74( 
267 Lewiston-Auburn (Official S.M.S.A.)  22,21( 

Lewiston-Auburn (county basis)  27,50( 
268 Rochester, Minn.   22,04( 
269 La Crosse   21,98( 
270 Cheyenne, Wyo.   21,57( 
271 St. Cloud, Minn.   21,54( 
272 Bloomington, lad.   21,38( 
273 Charlottesville, Va.   20,611 
274 Rapid City, S. D.   200:6221f 
275 Columbia, Mo.   

1189:723811 276 Roswell, N. M.   
277 Meriden, Conn. (Official S.M.S.A.)  18,52( 
278 Salina, Kans.   18,34( 
279 Laredo   18,07( 
280 Petersburg, Va.   17,25( 
281 Pocatello, Idaho   16,39( 
282 Athens, Ga.   15,21( 

Total Metro Areas 43,872,65( 

Consolidated Area  5,229,371 
**Chicago, Ill.-Northwestern lad. 

Consolidated Area  2,343,841 

*New York-Northeastern N. J. 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. Metro Area Consumer Spendable Income, Rank METRO DATA, 

Rank ($1100) Rank 
1 New York*  42,449,362 69 
2 Lou Angeles-Long Beach  27,145,398 70 
3 Chicago**  25,819,900 
4 Detroit  14,972,879 
5 Philadelphia, Pa.-N. J.  14,583,191 71 
6 San Francisco-Oakland  12,208,820 72 
7 Boston (Official S.M.S.A.)   9,885,163 

Boston- Lawrence- Haverhill- Lowell 
(county basis)  11,385,062 73 

8 Washington, D. C.- Md.-Va.   9,403,912 74 
9 Pittsburgh   7,633,542 

10 Newark, N. J.*   7,417,628 75 
11 St. Louis, Mo. -Ill.   7,321,214 76 
12 Cleveland   7,163,702 77 
13 Baltimore   6,530,029 78 

January 1, 1968 to January 1, 1969 

Flint   
Bridgeport (Official S.M.S.A.)   

Bridgeport- Stamford- Norwalk 
(county basis)   

Wichita   
New Haven (Official S.M.S.A.)   
New Haven-Waterbury-Meriden 
(county basis)   

Harrisburg   
Davenport-Rock Island- Moline, 

Iowa-Ill.   
Charlotte   
Fresno   
Stamford (Official S.M.S.A.)   
Peoria   

($000) Rank 
1,361,056 137 
1,343,736 138 

139 
3,306,753 140 
1,299,370 141 
1,298,027 142 

143 
2,649,412 144 
1,195,407 145 

146 
1,183,572 147 
1,177,551 148 
1,151,001 149 
1,145,536 150 
1,123,484 151 

Advertisement 

Scranton   
Lakeland, Fla   
Columbus, Ga. -Ala.   
Macon   
Kalamazoo   
Poughkeepsie   
Raleigh   
Roanoke   
Lincoln   
Springfield, Ill.   
Anchorage, Alaska   
Savannah   
Norwalk (Official S.M.S.A.)  
Pensacola   
Durham   

($000) Rank ($000) 
602,385 213 Lynchburg   319,149 
601,133 214 Bangor, Me. (county basis)  318,086 
597,769 215 Williamsport, Pa.   313,171 
579,732 216 Elmira   310,093 
572,514 217 Lafayette-West Lafayette, Ind  310,080 
571,902 218 New Castle   307,821 
550,408 219 Fort Smith, Ark.-Okla  307,006 
548,759 220 Bay City   306,421 
546,005 221 Vineland - M i I IQ le - Bridgeton, N. J  306,009 
530,887 222 Danville   302,790 
529,316 223 Sarasota   301,600 
529,278 224 Odessa   294,074 
528,193 225 Bloomington - Normal, III.   290,616 
528,079 226 McAllen-Pharr- Edinburg, Texas  287,332 
523,133 227 St. Joseph, Ma.  284,152 

Who delivers America's 14th Market?... 
WHO's Prime Market Area ranks 14th in Consumer Spendable 
Income among national SMSA's, topping the Minneapolis-
St. Paul, Houston and Milwaukee metro areas. Cover 
2 million people in 79 Iowa counties* with one 
buy on WHO Radio, Des Moines. 
As defined in Circulation Pulse 1968. Source: SRDS CM Data 1-1-69 

H 
. tow 

lies Moines, Iowa 

1-A Clear Channel 

50,000 Watts   

BLAIR dRADIO 
National Representatives 

14 Minneapolis-St. Paul   5,796,686 
15 Paterson - Clifton-Passaic, N. J.*   5,515,637 
16 Houston   5,061,782 
17 Milwaukee   4,829,899 
18 Buffalo   4,755,125 
19 Seattle- Everett, Wash.   4,647,049 
20 Dallas   4,284,736 
21 Cincinnati, Ohio- Ky. -Ind.   4,192,201 
22 Atlanta   4,049,421 
23 Kansas City, Mo.-Kans.   3,980,194 
24 San Diego   3,955,254 
25 Miami   3,688,221 
26 Denver   3,524,958 
27 Indianapolis   3,504,108 
28 Anaheim -Santa Ana-Garden Grove, 

Calif.   3,366,256 
29 New Orleans   3,061,977 
30 Portland, Ore.-Wash.   2,954,204 
31 San Jose   2,881,038 
32 Rochester, N. Y.   2,880,657 
33 San Bernardino-Riverside-Ontario   2,734,792 
34 Providence- Pawtucket-Warwick 

(Official S.M.S.A.)   2,689,521 
Providence- Pawtucket-Warwick 
(county basis)   2,387,703 

35 Tampa-St. Petersburg   2,602,142 
36 Dayton   2,571,129 
37 Columbus, Ohio   2,452,647 
38 Louisville, Ky. -Ind.   2,407,828 
39 Hartford (Official S.M.S.A.)   2,394,705 

Hartford-New Britain-Bristol 
(county basis)   2,937,747 

40 Phoenix   2,354,596 
41 Toledo, Ohio-Mich.   2,255,564 
42 Sacramento   2,222,694 
43 Albany-Schenectady-Troy   2,159,220 
44 Jersey City, N. J.*   2,069,089 
45 Fort Worth   2,049,253 
46 San Antonio   2,026,410 
47 Akron   1,978,495 
48 Birmingham, Ala.   1,940,476 
49 Memphis, Tenn.-Ark.   1,937,644 
50 Honolulu   1,909,749 
51 Syracuse   1,858,090 
52 Gary- Hammond- East Chicago, Ind.**  1,828,271 
53 Norfolk-Portsmouth   1,813,782 
54 Greensboro-Winston -Salem-

High Point, N. C.   1,797,971 
55 Richmond, Va.   1,683,351 
56 Omaha, Neb.-Iowa   1,665,595 
57 Oklahoma City   1,637,895 
58 Wilmington, Del.- N. J.- Md.   1,618,140 
59 Grand Rapids   1,599,111 
60 New Brunswick-Perth-Amboy, N. J.   1,582,927 
61 Youngstown -Warren   1,567,421 
62 Springfield- Chicopee- Holyoke 

(Official S.M.S.A.)   1,550,054 
Springfield- Chicopee- Holyoke 
(county basis)   1,772,890 

63 Allentown-Bethlehem-Easton, Pa- N. J  1,533,239 
64 Nashville   1,521,190 
65 Tulsa   1,451,259 
66 Jacksonville, Fla.   1,440,057 
67 Fort Lauderdale-Hollywood   1,426,591 
68 Salt Lake City   1,373,767 

79 Canton   1,069,347 
80 Worcester (Official S.M.S.A.)   1,061,455 

Worcester- Fitchburg- Leominster 
(county basis)   1,849,681 

81 Tacoma   1,060,168 
82 Lansing   1,046,466 
83 Trenton   1,038,672 
84 Orlando   1,035,819 
85 Knoxville   1,025,393 
86 Des Moines   982,883 
87 Beaumont- Port Arthur-Orange   979,906 
88 Utica-Rome   968,260 
89 Chattanooga, Tenn.- Ga.   966,119 
90 Bakersfield   953,378 
91 South Bend   920,610 
92 Binghamton, N. Y. -Pa.   907,136 
93 York   887,626 
94 Lancaster   881,474 
95 Tucson   879,725 
96 Rockford   872,620 
97 Spokane   869,947 
98 El Paso   869,452 
99 Stockton   864,007 
100 Reading   852,608 
101 Wilkes-Barre-Hazleton   851,955 
102 Mobile   842,954 
103 Shreveport   839,349 
104 West Palm Beach   826,182 
105 Fort Wayne   821,684 
106 Madison   811,257 
107 Oxnard-Ventura, Cal if.   795,866 
108 Little Rock-North Little Rock   794,855 
109 Greenville, S. C.   782,098 
110 Baton Rouge   771,972 
111 Newport News-Hampton   768,881 
112 Salinas- Monterey   761,282 
113 Albuquerque   753,609 
114 Columbia, S. C.   745,324 
115 Duluth -Superior, Minn.-Wis.   741,782 
116 Las Vegas   739,242 
117 Waterbury (Official S.M.S.A.)   737,905 
118 Erie   727,725 
119 Vallejo- Napa, Calif.   712,175 
120 Evansville, Ind. -Ky.   694,636 
121 Corpus Christi   692,285 
122 Charleston, S. C.   688,730 
123 Ann Arbor   681,964 
124 Huntington-Ashland, W. Va.- Ky.- Ohio 662,151 
125 Bristol -Johnson City-Kingsport, 

Tenn. -Va.   658,737 ' 
126 Santa Barbara   653,679 
127 Charleston, W. Va.   650,981 
128 Johnstown, Pa.   649,912 
129 Jackson, Miss.   643,732 
130 Austin   638,930 
131 Saginaw   638,432 
132 Lawrence- Haverhill (Official S.M.S.A.) 633,335 
133 Hamilton - Middletown, Ohio   631,599 
134 New London-Groton - Norwich 

(Official S.M.S.A.)   615,607 
New London-Groton- Norwich 
(county basis)   656,617 

135 Lorain - Elyria   613,048 
136 Augusta, Ga. -S. C  605,100 

152 Montgomery   516,047 
153 Atlantic City, N. J  509,223 
154 Lubbock   505,661 
155 Modesto, Calif.   504,773 
156 Amarillo   504,401 
157 New Britain (Official S.M.S.A.)  502,396 
158 Wheeling, W. Va. -Ohio  499,187 
159 Santa Rosa, Calif  498,710 
160 Racine   490,457 
161 Terre Haute   488,202 
162 Lowell (Official S.M.S.A.)  484,787 
163 Lexington   484,468 
164 Eugene, Ore.   483,725 
165 Cedar Rapids   483,611 
16E. Champaign -Urbana   481,660 
167 Reno   479,759 
168 Steubenville-Weirton, Ohio-W. Va.   478,319 
169 Topeka   477,463 
170 Jackson, Mich.   474,458 
171 Huntsville   472,593 
172 Battle Creek   456,393 
173 Colorado Springs   453,661 
174 Muskegon- Muskegon Heights   446,193 
175 Waco   444,500 
176 Lima   439,905 
177 Decatur   439,469 
178 Brockton (Official S.M.S.A.)  438,744 

Brockton (county basis)  763,443 
179 Elkhart, Ind.   436,383 
180 Jamestown, N. Y  430,583 
181 Daytona Beach, Fla.  427,192 
182 Spartanburg   425,663 
183 Galveston -Texas City, Texas  424,280 
184 Anderson, led.   421,478 
185 Waterloo   408,978 
186 New Bedford (Official S.M.S.A.)  407,257 

New Bedford-Fall River 
(county basis)   1,141,303 

187 Yakima   404,983 
188 Lake Charles   401,191 
189 Fayetteville, N. C  400 235 
190 Portland, Maine (Official S.M.S.A.)  396,260 

Portland, Maine (county basis)  512 109 
191 Asheville   391,007 
192 Fall River (Official S.M.S.A.)  388,760 
193 Springfield, Ohio   387,310 
194 Salem, Ore.   383,375 
195 Wichita Falls, Texas  380,630 
196 Biloxi -Gulfport   375,311 
197 Sioux City, Iowa- Neb.   372,475 
198 Mansfield   370,949 
199 Manchester (Official S.M.S.A.)  366,526 

Manchester (county basis)  641,784 
200 Kenosha   363,663 
201 Gastonia, N. C  362,194 
202 Altoona   360,731 
203 Green Bay   359,805 
204 Springfield, Mn.   359,199 
205 Janesville, Wis.   351,948 
206 Appleton   347,664 
207 Muncie   343,930 
208 Oshkosh   340,512 
209 Fargo-Moorhead, N. D.- Minn.   336,1182 
210 Abilene   335,069 
211 Pueblo   333,180 
212 Ogden   323,878 

U. S. TOTAL CONSUMER SPENDABLE 1NCOME-$584,138,330(000) 

228 Brownsville - Hari ingen - 
San Benito, Texas  283,661 

229 Fitchburg- Leominster 
(Official S.M.S.A.)   280,939 

230 Midland, Texas   280,714 
231 Boise City, Idaho  276,642 
232 Pittsfield (Official S.M.S.A.)  271,587 

Pittsfield (county basis)  473,280 
233 Sioux Falls, S D  269,065 
234 Provo- Orem   268,284 
235 Alexandria, La.   265,792 
236 Monroe, La.   265,112 
237 Kokomo   263,884 
238 Sheboygan   262,950 
239 Wilmington, N. C.   260,894 
240 Tallahassee   254,653 
241 Newark, Ohio   254,312 
242 Lafayette, La.   251,795 
243 Tyler   248,977 
244 Anderson, S. C  248,673 
245 Danville, Va.   246,192 
246 Dubuque   240,763 
247 Tuscaloosa, Ala.   239,456 
248 Lawton   238,601 
249 Billings   235,280 
250 Marion, Ind.   227,915 
251 Longview, Texas   226,162 
252 Parkersburg, W. Va  223,989 
253 Rochester, Minn.   222,694 
254 Albany, Ga.   220,129 
255 Gadsden   219,485 
256 Texarkana, Tex.-Ark.   217,649 
257 Richmond, Ind.   217,332 
258 Charlottesville, Va.   216,656 
259 La Crosse   213,823 
260 Great Falls   210,259 
261 Joplin   210,044 
262 Quincy, III.   205,686 
263 Gainesville, Fla.   203,941 
264 Meriden, Conn. (Official S.M.S.A.)  199,649 
265 San Angelo   194,301 
266 Owensboro   192,558 
267 Pine Bluff, Ark  191,621 
268 Lewiston-Auburn (Official S.M.S.A.)  188,895 

Lewiston -Acburn (county basis)  218,067 
269 Bloomington, Ind.   187,145 
270 Sherman - Denisan, Tex.   187,109 
271 Rapid City, S D  185,715 
272 Cheyenne, Wye.   172,668 
273 Salina, Kans.   167,422 
274 Greenville, Mts.   165,912 
275 St. Cloud, Minn  165,418 
276 Meridian, Miss.   157,719 
277 Columbia, Mo.   153,568 
278 Athens, Ga.   148,073 
279 Petersburg, Va.   142,518 
280 Roswell, N. 11/1  132,054 
281 Pocatello, Idaho   125,873 
282 Laredo   110,223 

Total Metro Areas 448,987,344 

Consolidated Area   59,610,118 
**Chicago, Ill.- Northwestern, Ind. 

Consol idated Area   27,648,171 

*New York-Northeastern N. J. 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Rank ($) 
1 Stamford (Official S.M.S.A.) 17,703 
2 Norwalk (Official S.M.S.A.) 15,485 
3 Boston (Official S.M.S.A.) 14,235 

Boston-Lowell-Lawrence 
(county basis)  11,664 

4 Anchorage, Alaska  13,677 
5 Paterson -Clifton- Passaic, 

 12,886 
6 Newark, N. J. , 12 806 
7 Hartford (Official S.M.S.A) 12,586 

Hartford-New Britain- Bristol 
(county basis)  12 148 241,820 

8 Honolulu  12,281 155,510 
9 Detroit  12,044 1,243,230 
10 Elkhart, Ind.  11,998 36,370 
11 Chicago**  11,992 2,153,170 
12 Washington, D. C. -Md.-Va 11,916 789,210 
13 Sa'inas-Monterey, Calif.  11,851 64,240 
14 Ann Arbor  11 819 57,700 
15 New Haven (Official S.M.S.A.) 11,807 109,940 

New Haven-Waterbury-
Meriden (county basis) 11,544 229,510 

16 Buffalo  11,752 404,620 
17 Trenton  11,738 88,490 
18 Waterbury (Official S.M.S.A.) 11,687 63,140 
19 San Francisco-Oakland  11,556 1,056,480 
20 Reno  11,511 41,680 
21 Champaign-Urbana  11,427 42,150 
22 Wilmington, Del.-N. J.-Md 11,414 141,770 
23 Pittsfield (Official S.M.S.A.) 11,411 23,800 

Pittsfield (county basis) 10,434 45,360 
24 Los Angeles-Long Beach 11,268 2,409,080 
25 Bridgeport (Official S.M.S.A.) 11,240 119,550 

Bridgeport-Stamford-
Norwalk (county basis) 14,217 232,590 

26 Jackson, Mich.  11,224 42,270 
27 Rochester, N. Y 11,192 257,390 
28 Cleveland  11,181 640,680 
29 New Britain (Official 

S.M.S.A.)  11,174 44,960 
30 New York*  11,139 3,811,000 
31 Minneapolis-St. Paul  11,135 520,570 
32 Milwaukee  11,110 434,750 
33 Baltimore  11,109 587,820 
34 Davenport-Rock Island-

Moline, Iowa-Ill.  11,063 106,980 
35 Lafayette-W. Lafayette, Ind. 10,996- 28,200 
36 Toledo, Ohio-Mich.  10,924 206,480 
37 Midland, Texas  10,872 25,820 
38 Meriden, Conn. (Official 

S.M.S.A.)  10,780 18,520 
39 Richmond, Va.  10,760 156,450 
40 Kokomo  10,731 24,590 
41 Indianapolis  10,578 331,270 
42 Lansing  10 541 99,280 
43 Worcester (Official S.M.S.A.) 10,528 100,820 

Worcester-Fitchburg-
Leominster (county basis) 10,041 184,210 

44 Charlottesville, Va.  10,512 20,610 
45 New London-Groton-Norwich 

(Official S.M.S.A.)  10,511 58,570 
New London-Groton-Norwich 
(county basis)  10 207 64,330 

46 Peoria  10,508 106,920 
47 Decatur  10,484 41,920 
48 Pittsburgh  10,475 728,750 
49 Seattle- Everett, Wash.  10,455 444,460 
50 Rockford  10,451 83,500 
51 Saginaw  10,434 61,190 
52 Grand Rapids  10,341 154,640 
53 South Bend  10,327 89,150 
54 Atlanta  10,318 392,450 
55 Racine  10,315. 47,550 
56 Dayton  10,310 249,390 
57 Omaha, Neb.-Iowa  10,245 162,570 
58 Des Moines  10,227 96,110 
59 Durham  10,225 51,160 
60 Charlotte  10,189 115,570 
61 Springfield, Ill.  10,178 52,160 
62 Kenosha  10,172 35,750 
63 San Diego  10,155 389,470 
64 Bloomington-Normal, Ill.  10,151 28,630 
65 New Brunswick-Perth 

Amboy; N. J 10,127 156,310 
66 Jersey City, N. J.* 10,120 204,460 

Number of 
Households 

64,710 
34,110 
694,430 

976,070 
38,700 

428,030 
579,240 
190,270 

Metro Area Consumer Spendable Income per Household, Rank 
January 1, 1968 to January 1, 1969 

Rank ($) 
67 Waterloo  10,111 
68 Manchester (Official S.M.S.A.) 10,105 

Manchester (county basis) 10,009 
69 San Jose  10,104 
69 Rochester, Minn.  10,104 
71 Kalamazoo  10,094-
72 Providence-Pawtucket-Warwick 

(Official S.M.S.A.)  10,075 
Providence- Pawtucket-
Warwick (county basis)   9,988 

73 Springfield-Chicopee-Holyoke 
(Official S.M.S.A.)  10,058 
Springfield-Chicopee-
Holyoke (county basis) 10,445 

74 Philadelphia, Pa.-N. J.  10,026 
75 Fort Wayne  10 007 
76 Fitchburg-Leominster (Official 

S.M.S.A.)   9,977 
77 Vallejo-Napa, Calif.   9,958 
78 Battle Creek   9,922 
79 Stockton   9,892 
80 Baton Rouge   9 891 
81 Greensboro-Winston-Salem-

High Point, N. C.   9,889 
82 Anderson, Ind.   9,878 
83 Poughkeepsie, N. Y.   9,847 
84 Madison   9,837 
85 Fargo-Moorhead, N. D-Minn  9,833 
86 Akron   9,832 
87 St. Louis, Mo. -Ill.   9,817 
88 Louisville, Ky.-Ind.   9,804 
89 Biloxi-Gulfport   9,799 
90 Newport News-Hampton   9,792 
90 Roanoke   9,792 
92 Binghamton, N. Y. -Pa.   9,770 
93 Chattanooga, Tenn. -Ga.   9,754 
94 Athens, Ga.   9,735 
95 La Crosse   9,728 
96 Denver   9,711 
97 Syracuse   9,666 
98 Oshkosh   9,665 
99 Hami Iton - M iddletown, Ohio  9,662 
100 Youngstown-Warren   9,654 
101 Wichita   9,651 
102 Lexington   9,645 
103 Lancaster   9,640 
104 Flint   9,623 
105 Harrisburg   9,617 
106 Cincinnati, Ohio -Ky. -Ind.   9,610 
106 Canton   9,610 
108 Lincoln   9,603 
109 Gary-Hammond-E. Chicago, 

Ind.**   9,589 
110 Lowell (Official S.M.S.A.)   9,583 
111 Sioux City, Iowa-Neb.   9,546 
112 Cedar Rapids   9,544 
113 New Orleans   9,494 
114 Evansville, led -Ky.   9,480 
115 Fort Worth   9,470 
116 Kansas City, Mo.-Kans.   9,451 
117 Dubuque   9,431 
118 Bakersfield   9,416 
119 Norfolk-Portsmouth   9,403 
120 Lawrence-Haverhill (Official 

S.M.S.A.)   9,398 
121 Jacksonville, Fla.   9,393 
121 Tallahassee   9,393 
123 Sioux Falls, S. D.   9,382 
124 Dallas   9,373 
125 Allentown-Bethlehem-

Easton, Pa.-N. J.   9,320 
126 Albany-Schenectady-Troy   9,311 
127 Mansfield   9,283 
128 Miami   9,276 
129 Sheboygan   9,272 
130 Raleigh   9,240 
131 Odessa   9,236 
132 Janesville, Wis.   9,221 
133 Elmira   9,218 
134 Houston   9,209 
135 Appleton   9,207 
136 Danville, Ill.   9,201 
137 Beaumont-Port Arthur-Orange 9,195 
138 Rapid City, S. D.   9,185 

Number of Number of 
Households Rank ($) Households 

40,450 139 Muncie   9,174 37,490 
36,270 140 Steubenville-Weirton, 
64,120 Ohio-W. Va.   9,172 52,150 

285,130 141 Topeka   9,171 52,060 
22,040 142 Fresno   9,165 125,590 
56,720 143 Longview, Texas   9,153 24,710 

144 Columbus, Ohio   9,145 268,190 
266,950 145 Marion, led.   9,135 24,950 

146 Salina, Kans.   9,129 18,340 
239,050 147 Muskegon-Muskegon Heights  9,113 48,960 

148 Erie   9,110 79,880 
154,110 149 Lafayette, La.   9,100 27,670 

150 Nashvi Ile   9,074 167,650 
169,740 151 Columbia, S. C.   9,066 82,210 

1,454,580 152 New Castle   9,014 34,150 
82,110 153 Modesto, Calif.   9,003 56,070 

154 Macon   8,994 64,460 
28,160 155 Lynchburg   8,990 35,500 
71,520 156 Sacramento   8,975 247,650 
46,000 157 Portland, Ore.-Wash.   8,974 329,180 
87,340 158 Tacoma   8,960 118,320 
78,050 159 St. Joseph, Mo.   8,952 31,740 

160 York, Pa.   8,943 99,250 
181,820 161 Richmond, Ind.   8,933 24,330 
42,670 162 Greenville, S. C.   8,919 87,690 
58,080 163 Reading   8,917 95,620 
82,470 164 Lubbock   8,910 56,750 
34,180 165 Green Bay   8,897 40,440 

201,220 166 Quincy, III.   8,881 23,160 
745,790 167 Jackson, Miss.   8,878 72,510 
245,600 168 Springfield, Ohio   8,859 43,720 
38,300 169 Phoenix   8,845 266,220 
78,520 170 Las Vegas   8,820 83,810 
56,040 171 Gastonia, N. C.   8,802 41,150 

Bay City   8,770 34,940 
Portland, Maine (Official 

S.M.S.A.)   8,755 45,260 
Portland, Maine (county 
basis)   8,686 58,960 

Bloomington, led.   8,753 21,380 
El Paso   8,734 99,550 
Scranton   8,715 69,120 
Fayetteville, N. C.   8,701 46,000 
Lima   8,690 50,620 
Bangor, Me. (county basis)  8,681 36,640 
Spokane   8,681 100,210 
Salt Lake City   8,677 158,320 
Spartanburg   8,664 49,130 
Ogden   8,655 37,420 
Utica-Rome   8,650 111,940 
Tucson   8,637 101,850 
Williamsport, Pa.   8,578 36,510 
Pueblo   8,574 38,860 
Jamestown, N. Y.   8,564 50,280 
Anaheim-Santa Ana-Garden 

Grove, Calif.   8,559 393,320 
San Angelo   8,537 22,760 
San Antonio   8,516 237,950 
Wilmington, N. C.   8,512 30,650 
Billings   8,509 27,650 
Fort Lauderdale-Hollywood   8,508 167,670 
Asheville   8,506 45,970 
Lewiston-Auburn (Official 

S.M.S.A.)   8,505 22,210 
Lewiston-Auburn 
(county basis)   7,930 27,500 

Shreveport   8,501 98,740 
Tulsa   8,487 170,990 
Terre Haute   8,480 57,570 

200 Waco   8,475 52,450 
164,510 201 Amarillo   8,463 59,600 
231,900 202 Columbus, Ga. -Ala.   8,434 70,880 
39,960 203 Lorain-Elyria   8,420 72,810 

397,610 204 Atlantic City, N. J.   8,417 60,500 
28,360 205 Austin   8,415 75,930 
59,570 206 Wichita Falls, Texas   8,414 45,240 
31,840 207 Knoxville   8,404 122,010 
38,170 208 Lakeland, Fla.   8,390 71,650 
33,640 209 Fall River (Official S.M.S.A ) 8,386 46,360 

549,640 210 Birmingham, Ala.   8,352 232,340 
37,760 211 Santa Rosa, Calif.   8,341 59,790 
32,910 212' Altoona   8,316 43,380 

106,570 213 Provo-Orem, Utah  8,306 32,300 
20,220 214 Oxnard-Ventura, Calif.   8,286 96,050 

92,85° 172 
99,050 173 
15,210 
21,980 

362,990 
192,230 174 
35,230 175 
65,370 176 
162,360 177 
134,640 178 
50,230 179 
91,440 179 
141,440 181 
124,300 182 
436,250 183 
111,270 184 
56,860 185 

186 
190,670 187 
50,590 188 
39,020 189 
50,670 

322,530 190 
73,270 191 

216,400 192 
421,140 193 
25,530 194 

101,250 193 
192,900 196 

67,390 
153,310 
27,110 197 
28,680 198 

457,140 199 

Number of 
Rank ($) Households 
215 Petersburg, Va.   8,262 17,250 
216 Vineland-Millville-

Bridgeton, N. J.   8,259 37,050 
217 Corpus Christi   8,257 83,840 
218 Augusta, Ga. -S. C.   8,245 73,390 
219 Yakima   8,241 49,140 
220 Albuquerque   8,230 91,570 
221 Orlando   8,223 125,960 
222 Johnstown, Pa.   8,215 79,110 
223 Memphis, Tenn.-Ark.   8,211 235,990 
224 New Bedford (Official 

S.M.S.A.)   8,209 49,610 
New Bedford-Fall River 
(county basis)   8,502 134,240 

225 Tyler   8,190 30,400 
226 Galveston-Texas City, Texas  8,177 51,890 
227 Wheeling, W. Va. -Ohio   8,173 61,080 
228 Newark, Ohio   8,154 31,190 
229 Brockton (Official S.M.S.A.)  8,126 53,990 

Brockton (county basis)   8,222 92,850 
230 Duluth-Superior, Minn.-Wis  8,099 91,590 
231 Savannah   8,089 65,430 
232 Albany, Ga.   8,072 27,270 
233 Santa Barbara   8,061 81,090 
234 Lake Charles   8,046 49,860 
235 West Palm Beach   8,022 102,990 
236 Cheyenne, Wyo.   8,005 21,570 
237 Montgomery   7,998 64,520 
238 Gainesville, Fla.   7,979 25,560 
239 Wilkes-Barre-Hazleton   7,978 106,790 
240 Boise City, Idaho   7,968 34,720 
241 Columbia, Mo.   7,965 19,280 
242 Huntington-Ashland, 

W. Va.-Ky. -Ohio   7,960 83,180 
243 Sarasota, Fla.   7,951 37,930 
244 Tampa-St. Petersburg   7,914 328,800 
245 San Bernardino-Riverside-

Ontario   7,907 345,860 
246 Owensboro   7,898 24,380 
247 Pensacola   7,897 66,870 
248 Charleston, W. Va.   7,861 82,810 
249 Lawton   7,810 30,550 
250 Parkersburg, W. Va.   7,802 28,710 
251 Anderson, S. C.   7,793 31,910 
252 Oklahoma City   7,767 210,890 
253 Charleston, S. C.   7,762 88,730 
254 Great Falls   7,741 27,160 
255 Danville, Va.   7,732 31,840 
256 Eugene, Ore.   7,690 62,900 
257 Pocatello, Idaho   7,680 16,390 
257 St. Cloud, Minn.   7,680 21,540 
259 Alexandria, La.   7,618 34,890 
260 Little Rock-North Little Rock 7,564 105,090 
261 Abilene   7,521 44,550 
262 Colorado Springs   7,490 60,570 
263 Springfield, Mo.   7,458 48,160 
264 Bristol-Johnson City-

Kingsport, Tenn. -Va.   7,437 88,570 
265 Monroe, La.   7,322 36,210 
266 Sherman-Denison, Tex.   7,306 25,610 
267 Daytona Beach, Fla.   7,305 58,480 
268 Tuscaloosa, Ala.   7,292 32,840 
269 Joplin, Mo.   7,288 28,820 
270 Brownsville-Harlingen-

San Benito, Texas   7,062 40,170 
271 Roswell, N. M.   7,050 18,730 
272 Meridian, Miss.   6,936 22,740 
272 Greenville, Miss.   6,936 23,920 
274 Mobile   6,911 121,980 
275 Gadsden   6,876 31,920 
276 Pine Bluff, Ark.   6,810 28,140 
277 Salem, Ore.   6,796 56,410 
278 Texarkana, Tex.-Ark.   6,670 32,630 
279 Huntsville   6,589 71,720 
280 McAllen- Pharr- Edinburg, 

Texas   6,157 46,670 
281 Fort Smith, Ark.-Okla.   6,144 49,970 
282 Laredo   6,100 18,070 

Total Metro Areas  10,234 43,872,650 
*New York- Northeastern N. J. 
Consolidated Area  11,399 5,229,370 

**Chicago, Ill.-Northwestern, Ind. 
Consolidated Area  11,796 2,343,840 

U. S. AVERAGE CONSUMER SPENDABLE INCOME PER HOUSEHOLD-$9,573 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Rank ($000) 
1 New York*  21,255,333 
2 Los Angeles-Long Beach 14,159,918 
3 Chicago**  13,578,647 
4 Detroit   7,841,358 
5 Philadelphia, Pa.-N. J  7,832,788 
6 San Francisco-Oakland   6,227,308 
7 Boston (Official S.M.S.A.)  5,267,367 

Boston-Lawrence-Haverhill -Lowell 
(county basis)   6,019,729 

8 Washington, D. C.-Md.-Va  5,215,398 
9 St. Louis, Mo.-lll  4,017,708 

10 Cleveland   3,884,296 
11 Pittsburgh   3,869,092 
12 Newark, N. J.*  3,440,417 
13 Baltimore   3,334,558 
14 Minneapolis-St. Paul   3,172,177 
15 Houston   2,947,547 
16 Dallas   2,786,165 
17 Miami   2,627,334 
18 Seattle-Everett, Wash.   2,526,623 
19 Paterson -Clifton - Passaic, N. J.*  2,513,430 
20 Atlanta     2,496,094 
21 Milwaukee   2,460,183 
22 Kansas City, Mo.-Kans  2,409,047 
23 Anaheim-Santa Ana-Garden Grove, 

Calif.   2,320,180 
24 Buffalo   2,258,774 
25 Denver   2,205,146 
26 Cincinnati, Ohio -Ky. -Ind  2,189,604 
27 San Diego   2,159,829 
28 San Bernardino-Riverside-Ontario  2,105,533 
29 San Jose   1,911,301 
30 Indianapolis   1,877,012 
31 Tampa-St. Petersburg   1,775,909 
32 New Orleans   1,753,445 
33 Portland, Ore.-Wash.   1,711,437 
34 Columbus, Ohio   1,623,815 
35 Phoenix   1,590,348 
36 Rochester, N. Y  1,502,065 
37 Providence-Pawtucket-Warwick 

(Official (S.M.S.A.)   1,489,613 
Providence-Pawtucket-Warwick 
(county basis)   1,306,175 

38 Sacramento   1,444,537 
39 Dayton   1,432,120 
40 Fort Worth   1,393,460 
41 Louisville, Ky. -Ind.   1,339,191 
42 Hartford (Official S.M.S.A.)  1,331,690 

Hartford-New Britain-Bristol 
(county basis)   1,622,338 

43 Memphis, Tenn.-Ark.   1,322,214 
44 San Antolio   1,212,876 
45 Albany-Schenectady-Troy   1,173,420 
46 Toledo, Ohio.-Mich.   1,158,407 
47 Akron   1,158,037 
48 Fort Lauderdale-Hollywood   1,134,928 
49 Birmingham, Ala.   1,134,000 
50 Oklahoma City   1,110,559 
51 Jacksonville, Fla.   1,098,809 
52 Syracuse   1,057,343 
53 Gary-Hammond-East Chicago, Ind.**  982,162 
54 Greensboro-Winston -Salem - 

High Point, N. C  968,483 
55 Nashville   961,258 
56 Wilmington, Del.-N. J. -Md  946,716 
57 Norfolk-Portsmouth   943,502 
58 Jersey City, N. J.*  936,227 
59 Richmond, Va.   916,541 
60 Flint   907,461 
61 Allentown-Bethlehem-Easton, 

Pa.-N. J.   900,559 
62 Salt Lake City  894,731 
63 Grand Rapids   892,353 
64 Springfield-Chicopee-Holyoke 

(Official S.M.S.A.)   887,227 
Springfield-Chicopee-Holyoke 
(county basis)   938,227 

65 Honolulu   853,607 
66 Omaha, Neb.-Iowa   845,466 
67 New Brunswick-Perth Amboy, N. J  844,343 
68 Fresno   834,038 

Metro Area Total Retail Sales, Rank 
January 1, 1968 to January 1, 1969 

Rank ($000) 
69 Harrisburg   
70 Youngstown-Warren   
71 Tulsa   
72 Orlando   
73 Wichita   
74 Charlotte   
75 Lansing   
76 Bridgeport (Official S.M.S.A.)   

Bridgeport-Stamford-Norwalk 
(county basis)   1,527,667 

77 West Palm Beach   693,502 
78 Peoria   682,034 
79 Davenport-Rock Island-Moline, 

Iowa-III.   678,922 
80 Knoxville   627,432 
81 New Haven (Official S.M.S.A.)   623,964 

New Haven-Waterbury-Meriden 
(county basis)   1,300,971 

82 Bakersfield   621,224 
83 Worcester (Official S.M.S.A.)   596,163 

Worcester-Fitchburg-Leominster 
(county basis)   1,018,075 

84 Trenton   594,223 
85 Tacoma   588,927 
86 Des Moines   582,787 
87 Mobile   570,523 
88 Utica-Rome   570,224 
89 Chattanooga, Tenn. -Ga.   567,204 
90 Lancaster   559,990 
91 Tucson   547,996 
92 Stockton   544,942 
93 Beaumont-Port Arthur-Orange   542,909 
94 El Paso   540,524 
95 Rockford   532,691 
96 Canton   527,008 
97 Wilkes- Barre- Hazleton   526,708 
98 Little Rock-North Little Rock   526,109 
99 York   523,011 

100 Albuquerque   520,470 
101 Oxnard-Ventura, Calif.   519,045 
102 Santa Barbara   511,465 
103 Shreveport   507,709 
104 South Bend   507,541 
105 Reading   507,388 
106 Spokane   497,890 
107 Baton Rouge   497,651 
108 Las Vegas   489,145 
109 Binghamton, N. Y. -Pa.   482,102 
110 Fort Wayne   480,891 
111 Stamford (Official S.M.S.A.)   475,045 
112 Greenville, S. C.   464,767 
113 Columbia, S. C.   458,668 
114 Madison   455,258 
115 Duluth-Superior, Minn.-Wis.   443,067 
116 Austin   437,126 
117 Corpus Christi   436,599 
118 Lorain-Elyria   435,076 
119 Salinas-Monterey, Calif.   432,277 
120 Vallejo-Napa, Calif.   429,910 
121 Ann Arbor   428,419 
122 Bristol-Johnson City Kingsport, 

Tenn. -Va.   426,937 
123 Erie   420,146 
124 Huntington-Ashland, W. Va.-Ky. -Ohio 417,059 
125 Charleston, W. Va.   410,272 
126 Modesto, Calif.   407,458 
127 Augusta, Ga. -S. C.   398,245 
128 Newport News-Hampton   396,088 
129 Evansville, Ind. -Ky.   392,822 
130 Jackson, Miss.   390,386 
131 Johnstown, Pa.   388,290 
132 Saginaw   384,699 
133 Atlantic City, N. J.   380,918 
134 Scranton   377,455 
135 Charleston, S. C.   376,186 
136 Lakeland, Fla.   375,557 
137 Santa Rosa, Calif.   367,106 
138 Hamilton-Middletown, Ohio   366,642 
139 Kalamazoo   360,373 
140 Lawrence-Haverhill (Official S.M.S.A.) 355,547 
141 Lubbock   354,577 

811,518 
807,607 
805,449 
767,287 
756,299 
721,264 
711,472 
710,004 

Rank 

142 Macon   
143 Lima   
144 Raleigh   
145 Columbus, Ga. -Ala.   
146 Poughkeepsie, N. Y.   
147 Pensacola   
148 Terre Haute   
149 Roanoke   
150 Waterbury (Official S.M.S.A.)   
151 Eugene, Ore.   
152 Montgomery   
153 Colorado Springs   
154 Savannah   
155 Amarillo   
156 New London -Groton- Norwich 

(Official S.M.S.A.)   
New London-Groton-Norwich 
(county basis)   

157 Springfield, Ill.   
158 Huntsville   
159 Cedar Rapids   
160 Lexington   
161 Daytona Beach, Fla.   
162 Portland, Maine (Official S.M.S.A.)  

Portland, Maine (county basis)  
163 Salem, Ore.   
164 Wheeling, W. Va. -Ohio   
165 Springfield, Mo.   
166 Topeka   
167 Lincoln   
168 Waco   
169 Yakima, Wash.   
170 Brockton (Official S.M.S.A.)   

Brockton (county basis)   

($000) 
352,559 
351,661 
348,961 
348,933 
348,642 
348,254 
345,381 
342,481 
342,313 
338,961 
338,699 
330,217 
323,906 
322,670 

315,660 

347,567 
314,560 
314,360 
312,825 
309,434 
306,022 
298,554 
363,296 
295,212 
293,733 
290,920 
287,850 
284,001 
278,845 
273,292 
273,070 
460,138 

171 Jackson, Mich.   268,513 
172 Battle Creek   267,165 
173 Springfield, Ohio   267,013 
174 Champaign-Urbana   265,939 
175 Durham   264,737 
176 Muskegon-Muskegon Heights   264,616 
177 Reno   263,695 
178 Lowell (Official S.M.S.A.)   259,763 
179 Fargo-Moorhead, N. D.-Minn.   256,914 
180 Fayetteville, N. C.   256,543 
181 Norwalk (Official S.M.S.A.)   255,380 
182 Asheville   254,543 
183 Pueblo   247,474 
184 Sarasota, Fla.   247,067 
185 Racine   246,508 
186 New Britain (Official S.M.S.A.)   244,061 
187 Decatur   243,564 
188 Green Bay   242,901 
189 Steubenville-Weirton, Ohio-W. Va.   237,434 
190 Jamestown, N. Y.   236,308 
191 Abilene   234,874 
192 Mansfield   233,872 
193 New Bedford (Official S.M.S.A.)   233,180 

New Bedford-Fall River 
(county basis)   648,494 

194 Anderson, Ind.   232,279 
195 Sioux City, lowa-Neb.   228,643 
196 Appleton   227,511 
197 Bangor, Me. (county basis)   226,965 
198 Spartanburg   225,960 
199 Fort Smith, Ark.-Okla.   225,010 
200 McAllen- Pharr- Edinburg, Texas   223,798 
201 Altoona   222,163 
202 Waterloo   220,773 
203 Elkhart, Ind.   217,704 
204 Anchorage, Alaska   217,662 
205 Ogden   216,026 
206 Lake Charles   214,466 
207 Monroe, La.   213,860 
208 Fall River (Official S.M.S.A.)   213,299 
209 Wichita Falls, Texas   212,986 
210 Vineland - M il lvi I le - Bridgetown, N. J  212,216 
211 Janesville, Wis.   211,633 
212 Galveston-Texas City, Texas   209,840 
213 Bay City   206,153 „ 

U. S. TOTAL RETAIL SALES-$340,091,320(000) 

I METRO DATA 

Rank (sotr) 
214 Manchester (Official S.M.S.A.)   205,76s, 

Manchester (county basis)   358,286 
215 Boise City, Idaho   202,672 
216 Muncie   200,462 
217 Sioux Falls, S. D.   197,067 
218 Lafayette-West Lafayette, led.   196,284 
219 Oshkosh   194,232 
220 Lynchburg   189,796 
221 Gastonia, N. C.   189,271 
222 Williamsport, Pa.   188,054 
223 Texarkana, Tex.-Ark.   186,993 
224 Bloomington-Normal, III.   185,795 
225 Brownsville-Harlingen-San Benito, 

Texas   184,582 
226 Tallahassee   182,283 
227 Newark, Ohio   181,272 
228 Biloxi-Gulfport   180,804 
229 Elmira   177,324 
230 Odessa   175,650 
231 Tyler   174,790 
232 Wilmington, IV. C.   173,398 
233 Billings   173,156 
234 New Castle   172,449 
235 Danville, Ill.   170,959 
236 Great Falls   170,468 
237 Alexandria, La,   170,200 
238 Gainesville, Fla.   169,613 
239 Lafayette, La.   169,453 
240 St. Cloud, Minn.   168,375 
241 Pittsfield (Official S.M.S.A.)   167,499 

Pittsfield (county basis)   277,116 
242 St. Joseph, Mo.   163,984 
243 Kenosha   162,517 
244 Longview, Texas   162,146 
245 Provo-Orem, Utah   162,013 
246 Richmond, Ind.   156,857 
247 Fitchburg-Leominster (Official 

S.M.S.A.)   156,425 
248 Anderson, S. C.   154,869 
249 Dubuque   153,981 
250 Joplin   150,678 
251 Kokomo   149,827 
252 Tuscaloosa, Ala.   149,178 
253 Albany, Ga.   148,125 
254 Lawton   147,296 
255 Parkersburg, W. Va.   142,026 
256 Sheboygan   141,146 
257 Marion, Ind.   139,357 
258 Gadsden   138,110 
259 Rochester, Munn.   136 377 
260 Lewiston-Auburn (Official S.M.S.A.)  135,272 

Lewiston-Aaburn (county basis)   150,712 
261 Midland, Texas   134,541 
262 La Crosse   132,603 
263 Quincy, III.   131,089 
264 Danville, Va.   130,345 
265 Rapid City, S. D.   130,311 
266 Columbia, Mo.   130,079 
267 Sherman-Denison, Tex.   127,917 
268 Owensboro, Ky.   124,929 
269 San Angelo   124,208 
270 Petersburg, Va.   123,842 
271 Charlottesville, Va.   123,651 
272 Pine Bluff, Ark.   116,042 
273 Athens, Ga.   113,520 
274 Salina, Kans.   112,854 
275 Cheyenne, Wyo.   112,357 
276 Meridian, Miss.   108,109 
277 Greenville, Miss.   107,811 
278 Bloomington, Ind,   105,154 
279 Laredo   104,149 
280 Pocatello, Idaho   99,292 
281 Roswell, N. M.   95,394 
282 Meriden, Conn. (Official S.M.S.A.)   87,436 

Total Metro Areas  252,904,744 
*New York-Northeastern N. J. 
Consolidated Area  29,294,284 

*Chicago, III.-Northwestern Ind. 
Consolidated Area  14,560,809 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Rank ($) Households 
1 St. Cloud, Minn  7,817 21,540 
2 Boston (Official S.M.S.A.)  7,585 694,430 

Boston-Lowell-Lawrence 
(county basis)   6,167 976,070 

3 Fargo-Moorhead, N. D.-
Minn.   7,517 34,180 

4 Norwalk (Official S.M.S.A.)  7,487 34,110 
5 Athens, Ga.   7,464 15,210 
6 Ann Arbor   7,425 57,700 
7 Stamford (Official S.M.S.A.)  7,341 64,710 
8 Modesto, Calif.   7,267 56,070 
9 Petersburg, Va.   7,179 17,250 

10 Jacksonville, Fla.   7,167 153,310 
11 Lansing   7,166 99,280 
12 Pittsfield (Official S.M.S.A.)  7,038 23,800 

Pittsfield (county basis)  6,109 45,360 
13 Hartford (Official S.M.S.A.)  6,999 190,270 

Hartford-New Britain-
Bristol county basis)  6,709 241,820 

14 Lafayette-West Lafayette, Ind  6,960 28,200 
15 Lima   6,947 50,620 
16 Sioux Falls, S. D  6,871 28,680 
17 Fort Lauderdale-Hollywood   6,769 167,670 
18 Columbia, Mo.   6,747 19,280 
19 West Palm Beach  6,734 102,990 
20 Salinas-Monterey, Calif.   6,729 64,240 
21 Tallahassee   6,724 27,110 
22 Trenton   6,715 88,490 
23 San Jose   6,703 285,130 
24 Wilmington, Del.-N. J.-Md  6,678 141,770 
25 Fresno   6,641 125,590 
26 Gainesville, Fla.   6,636 25,560 
27 Washington, D. C. -Md.-Va  6,608 789,210 
27 Miami   6,608 397,610 
29 Portland, Maine (Official 

S.M.S.A.)   6,596 45,260 
Portland, Maine (county 
basis)   6,162 58,960 

30 Longview, Texas   6,562 24,710 
31 Harrisburg   6,529 124,300 
32 Sarasota, Fla.   6,514 37,930 
33 Bloomington-Normal, III.   6,490 28,630 
34 Richmond, Ind.   6,447 24,330 
35 Rapid City, S. D  6,445 20,220 
36 Fort Worth   6,439 216,400 
37 Flint   6,416 141,440 
38 Rockford   6,380 83,500 
39 Peoria   6,379 106,920 
40 Baton Rouge   6,376 78,050 
41 Pueblo   6,368 38,860 
42 Atlanta   6,360 392,450 
43 Kalamazoo   6,354 56,720 
44 Jackson, Mich.   6,352 42,270 
45 Davenport-Rock Island-

Moline, Iowa-III.   6,346 106,980 
46 Reno   6,327 41,680 
47 Champaign-Urbana   6,309 42,150 
48 Santa Barbara   6,307 81,090 
48 Detroit   6,307 1,243,230 
50 Chicago**   6,306 2,153,170 
51 Atlantic City, N. J  6,296 60,500 
52 Saginaw   6,287 61,190 
53 Great Falls   6,276 27,160 
54 Billings   6,262 27,650 
55 Lubbock   6,248 56,750 
56 Charlotte   6,241 115,570 
57 Stockton   6,239 87,340 
58 Bangor, Me. (county basis)  6,194 36,640 
59 Rochester, Minn.   6,188 22,040 
60 Cedar Rapids   6,174 50,670 
61 Lexington   6,160 50,230 
62 Salina, Kans.   6,153 18,340 
63 Santa Rosa, Calif  6,140 59,790 
64 Bakersfield   6,136 101,250 
65 Lafayette, La   6,124 27,670 
65 Lancaster   6,124 91,440 
67 Roanoke   6,111 56,040 
68 Springfield, Ohio   6,107 43,720 
69 Dal las   6,095 457,140 
70 Minneapolis-St. Paul   6,094 520,570 
71 Kokomo   6,093 24,590 
72 Orlando   6,092 125,960 
73 Lewiston -Auburn 

(Official S.M.S.A.)   6,091 22,210 

Metro Area Retail Sales per Household, Rank 
January 1, 1968 to January 1, 1969 

Rank (5) Households 
Lewiston-Auburn 
(county basis)   5,480 27,500 

74 San Bernardino-Riverside-
Ontario   6,088 345,860 

75 Denver   6,075 362,990 
76 Des Moines   6,064 96,110 
77 Cleveland   6,063 640,680 
78 Pocatello, Idaho   6,058 16,390 
79 Columbus, Ohio   6,055 268,190 
80 Springfield, Mo.   6,041 48,160 
81 La Crosse   6,033 21,980 
82 Springfield, III.   6,031 52,160 
82 Dubuque   6,031 25,530 
84 Appleton   6,025 37,760 
85 Vallejo-Napa, Calif.   6,011 71,520 
86 Green Bay   6,006 40,440 
87 Poughkeepsie, N. Y.   6,003 58,080 
88 Charlottesville, Va.   6,000 20,610 
89 Terre Haute   5,999 57,570 
90 Elkhart, led.   5,986 36,370 
91 Lorain-Elyria   5,975 72,810 
92 Phoenix   5,974 266,220 
93 Newark, N. J.*   5,040 579,240 
94 Bridgeport (Official S.M.S.A ) 5,939 119,550 

Bridgeport-Stamford-
Norwalk (county basis)  6,568 232,590 

95 Worcester (Official S.M.S.A.) 5,913 100,820 
Worcester-Fitchburg-
Leominster (county basis) 5,527 184,210 

96 Monroe, La.   5,906 36,210 
97 Bay City   5,900 34,940 
98 Anaheim-Santa Ana-

Garden Grove, Calif.   5,899 393,320 
99 San Francisco-Oakland   5,894 1,056,480 
100 Los Angeles-Long Beach   5,878 2,409,080 
101 Paterson-Clifton-

Passaic, N. J.*   5,872 428,030 
102 Sioux City, lowa-Neb  5,860 39,020 
103 Raleigh   5,858 59,570 
103 Richmond, Va.   5,858 156,450 
105 Fort Wayne   5,857 82,110 
106 Mansfield   5,853 39,960 
107 Boise City, Idaho   5,837 34,720 
108 Las Vegas   5,836 83,810 
108 Rochester, N. Y.   5,836 257,390 
110 Sacramento   5,833 247,650 
111 Newark, Ohio   5,812 31,190 
112 Decatur   5,810 41,920 
113 Battle Creek   5,808 46,000 
114 Ogden   5,773 37,420 
115 Grand Rapids   5,771 154,640 
116 Laredo   5,764 18,070 
117 Springfield-Chicopee-Holyoke 

(Official S.M.S.A.)   5,757 154,110 
Springfield-Chicopee-
Holyoke (county basis)  5,527 169,740 

117 Austin   5,757 75,930 
119 Akron   5,755 201,220 
120 Tyler   5,750 30,400 
121 Dayton   5,742 249,390 
122 Nashville   5,734 167,650 
123 Texarkana, Tex.-Ark.   5,731 32,630 
124 Vineland-Millville-

Bridgeton, N. J.   5,728 37,050 
125 Chattanooga, Tenn. -Ga.   5,726 99,050 
126 Kansas City, Mo.- Kans.   5,720 421,140 
127 South Bend   5,693 89,150 
128 Seattle-Everett, Wash.   5,685 444,460 
129 Albuquerque   5,684 91,570 
130 New Haven (Offcial S.M.S.A ) 5,675 109,940 

New Haven-Waterbury-
Meriden (county basis)   5,668 229,510 

131 Manchester (Official S.M.S.A ) 5,674 36,270 
Manchester (county basis)   5,588 64,120 

132 Baltimore   5,673 587,820 
133 Indianapolis   5,666 331,270 
134 Quincy, III.   5,660 23,160 
135 Milwaukee   5,659 434,750 
136 Wilmington, N. C.   5,657 30,650 
137 Salt Lake City  5,651 158,320 
138 Anchorage, Alaska   5,624 38,700 
139 Wichita   5,617 134,640 
140 Toledo, Ohio-Mich.   5,610 206,480 
141 Hamilton-Middletown, Ohio   5,609 65,370 
142 Memphis, Tenn.-Ark.   5,603 235,990 

U. S. AVERAGE 

Rank 
143 Marion, Ind.   5,585 24,950 
144 Buffalo   5,582 404,620 
145 Providence-Pawtucket-War-

wick (Official S.M.S.A.)  5,580 266,950 
Providence- Pawtucket-War - 
wick (county basis)   5,464 239,050 

146 Columbia, S. C.   5,579 82,210 
147 New York*   5,577 3,811,000 
147 Fayetteville, N. C.   5,577 46,000 
149 Yakima   5,561 49,140 
150 Fitchburg-Leominster 

(Official S.M.S.A.)   5,555 28,160 
151 San Diego   5,546 389,470 
152 Janesville, Wis.   5,544 38,170 
153 Ashevi Ile   5,537 45,970 
154 Topeka   5,529 52,060 
155 Madison   5,520 82,470 
156 Odessa   5,517 31,840 
157 Oshkosh   5,513 35,230 
158 Syracuse   5,500 192,230 
159 Honolulu   5,489 155,510 
160 Allentown-Bethlehem-

Easton, Pa.- N. J.   5,474 164,510 
161 Macon   5,469 64,460 
162 Scranton   5,461 69,120 
163 Waterloo   5,458 40,450 
164 San Angelo   5,457 22,760 
165 Louisville, Ky.- Ind.   5,453 245,600 
166 Colorado Springs   5,452 60,570 
167 Anderson, Ind.   5,444 42,670 
168 New Orleans   5,437 322,530 
169 Albany, Ga.   5,432 27,270 
170 El Paso   5,430 99,550 
171 New Britain (Official 

S.M.S.A.)   5,428 44,960 
172 Augusta, Ga. -S. C.   5 426 73,390 
173 Waterbury (Official S.M.S.A ) 5,421 63,140 
174 Amarillo   5,414 59,600 
175 Muskegon-Muskegon, Heights  5,405 48,960 
176 Oxnard-Ventura, Calif.   5,404 96,050 
177 New Brunswick-Perth 

Amboy, N. J.   5,402 156,310 
178 Tampa-St. Petersburg   5,401 328,800 
179 New London-Groton-Norwich 

(Official S.M.S.A.)   5,389 58,570 
New London-Groton-
Norwich (county basis)   5,403 64,330 

179 Eugene, Ore.   5,389 62,900 
181 St. Louis, Mo. -Ill.   5,387 745,790 
182 Philadelphia, Pa.-N. J.   5,385 1,454,580 
183 Jackson, Miss.   5,384 72,510 
184 Tucson   5,380 101,850 
185 Houston   5,363 549,640 
186 Evansville, Ind. -Ky.   5,361 73,270 
187 Muncie   5,347 37,490 
188 Lynchburg   5,346 35,500 
189 Greensboro-Winston-Salem-

High Point, N. C  5,327 181,820 
190 Waco   5,316 52,450 
191 Pittsburgh   5,309 728,750 
192 Reading   5,306 95,620 
193 Greenville, S. C.   5,300 87,690 
194 Lawrence-Haverhill 

(Official S.M.S.A.)   5,276 67,390 
195 Abilene   5,272 44,550 
196 Elmira   5,271 33,640 
197 York, Pa.   5,270 99,250 
198 Oklahoma City  5,266 210,890 
199 Erie   5,260 79,880 
200 Montgomery   5,250 64,520 
201 Lakeland, Fla.   5,242 71,650 
202 Daytona Beach, Fla.   5,233 58,480 
202 Salem, Ore.   5,233 56,410 
204 Joplin, Mo.   5,228 28,820 
205 Midland, Texas   5,211 25,820 
206 Cheyenne, Wyo.   5,209 21,570 
207 Pensacola   5,208 66,870 
207 Corpus Christi   5,208 83,840 
209 Omaha, Neb.-Iowa   5,201 162,570 
210 Portland, Ore.-Wash.   5,199 329,180 
211 Danville, Ill.   5,195 32,910 
212 Binghamton, N. Y. -Pa.   5,192 92,850 
213 Racine   5,184 47,550 
214 Durham   5,175 51,160 
215 St. Joseph, Mo.   5,166 31,740 

($) Households 

RETAIL SALES PER HOUSEHOLD-$5,573 

Rank (5) Households 
216 Gary-Hammond-

East Chicago, Ind.**  5,151 190,670 
216 Williamsport, Pa.   5,151 36,510 
218 Shreveport   5,142 98,740 
218 Knoxvi I le   5,142 122,010 
220 Lowell (Official S.M.S.A.)  5,135 50,590 
221 Owensboro   5,124 24,380 
222 Altoona   5,121 43,380 
223 San Antonio   5,097 237,950 
224 Utica-Rome   5,094 111,940 
224 Beaumont-Port Arthur-

Orange   5,094 106,570 
226 Roswell, N. M.   5,093 18,730 
227 Albany-Schenectady-Troy   5,060 231,900 
228 Brockton (Official S.M.S.A.)  5,058 53,990 

Brockton (county basis)   4,956 92,850 
229 New Castle   5,050 34,150 
230 Newport News-Hampton   5,044 78,520 
231 Cincinnati, Ohio -Ky. -Ind.   5,019 436,250 
232 Provo-Orem, Utah   5,016 32,300 
233 Huntington-Ashland-W. Va.-

Ky. -Ohio   5,014 83,180 
234 Little Rock-North Little Rock 5,006 105,090 
235 Lincoln   4,995 56,860 
235 Sherman-Denison, Tex.   4,995 25,610 
237 Tacoma   4,977 118,320 
237 Sheboygan   4.977 28,360 
239 Youngstown-Warren   4,974 162,360 
240 Spokane   4,968 100,210 
241 Charleston, W. Va.   4.954 82,810 
242 Savannah   4,950 65,430 
243 Parkersburg, W. Va  4,947 28,710 
244 Wilkes-Barre-Hazleton   4,932 106,790 
245 Columbus, Ga. -Ala.   4,923 70,880 
246 Bloomington, Ind.   4,918 21,380 
247 Johnstown, Pa.   4,908 79,110 
248 Norfolk-Portsmouth   4,891 192,900 
249 Birmingham, Ala.   4,881 232,340 
250 Alexandria, La.   4,878 34,890 
251 Anderson, S. C.   4 853 31,910 
252 Duluth-Superior, Minn.-Wis  4,838 91,590 
253 Lawton   4,821 30,550 
254 Bristol-Johnson City-

Kingsport, Tenn. -Va.   4,820 88,570 
255 Wheeling, W. Va. -Ohio   4,809 61,080 
256 McAllen- Pharr- Edinburg, 

Texas   4,795 46,670 
257 Meridian, Miss.   4,754 22,740 
258 Canton   4,736 111,270 
259 Meriden, Conn. 

(Official S.M.S.A.)   4,721 18,520 
259 Biloxi -Gulfport   4,721 38,300 
261 Tulsa   4,711 170,990 
262 Wichita Falls, Texas   4,708 45,240 
263 New Bedford (Official 

S.M.S.A.)   4,700 49,610 
New Bedford-Fall River 
(county basis)   4,831 134,240 

263 Jamestown, N. Y.   4,700 50,280 
265 Mobile   4,677 121,980 
266 Fall River (Official S.M.S.A.)  4,601 46,360 
267 Gastonia, N. C.   4,600 41,150 
268 Spartanburg   4,599 49,130 
269 Brownsville-Harlingen-

San Benito, Texas   4,595 40,170 
270 Jersey City, N. J.*   4,579 204,460 
271 Steubenvil le -Weirton, 

Ohio-W. Va.   4,553 52,150 
272 Kenosha   4,546 35,750 
273 Tuscaloosa, Ala.   4,543 32,840 
274 Greenville, Miss.   4,507 23,920 
275 Fort Smith, Ark.-Okla.   4,503 49,970 
276 Huntsville   4,383 71,720 
277 Gadsden   4,327 31,920 
278 Lake Charles   4,301 49,860 
279 Charleston, S. C.   4,240 88,730 
280 Pine Bluff, Ark.   4,124 28,140 
281 Danville, Va.   4 094 31,840 
282 Galveston-Texas City, Texas  4,044 51,890 

Total Metro Areas  5,765 
*New York-Northeastern, N. J. 
Consolidated Area   5,602 

**Chicago, 111.-Northwestern Ind. 
Consolidated Area   6,212 

43,872,650 

5,229,370 

2,343,840 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. Metro Area Food Store Sales, Rank I METRO DATA 

Rank 

1 New Yotic*   
2 Las Angeles-Long Beach  
3 Chicago**   
4 Philadelphia, Pa.-N. J.   
5 Detroit   
6 San Francisco-Oakland   
7 Boston (Official S.M.S.A.)   

Boston-Lawrence-Haverhill-Lowell 
(county basis)   

8 Washington, D. C. -Md.-Va.   
9 Pittsburgh   
10 Cleveland   
11 St. Louis, Mo. -Ill.   
12 Newark, N. J.*   
13 Baltimore   
14 Houston   
15 Paterson-Clifton-Passaic, N. J.*  
16 Seattle-Everett, Wash.   
17 Minneapolis-St. Paul   
18 Miami   
19 Buffalo   
20 Milwaukee   
21 Dal las   
22 Cincinnati, Ohio-Ky. -Ind.   
23 Anaheim-Santa Ana-Garden Grove, 

Calif.   
24 Atlanta   
25 San Bernardino-Riverside-Ontario   
26 San Diego   
27 Kansas City, Mo.-Kans.   
28 Denver   
29 San Jose   
30 New Orleans   
31 Tampa-St. Petersburg   
32 Indianapolis   
33 Providence-Pawtucket-Warwick 

(Official S.M.S.A.)   
Providence-Pawtucket-Warwick 
(county basis)   

34 Portland, Ore.-Wash.   
35 Sacramento   
36 Columbus, Ohio   
37 Rochester, N. Y.   
38 Phoenix   
39 Dayton   
40 Hartford (Official S.M.S.A.)   

Hartford-New Britain-Bristol 
(county basis)   

41 Louisville, Ky. -Ind.   
42 Fort Worth   
43 Albany-Schenectady-Troy   
44 Akron   
45 Toledo, Ohio-Mich.   
46 Memphis, Tenn.-Ark.   
47 Syracuse   
48 Jersey City, N. J.*  
49 Fort Lauderdale-Hollywood   
50 Birmingham, Ala.   
51 Gary-Hammond-East Chicago, loden  
52 San Antonio   
53 Jacksonville, Fla.   
54 Oklahoma City   
55 Grand Rapids   
56 Norfolk- Portsmouth   
57 Allentown- Bethlehem- Easton, 

Pa.-N. J.   
58 Wilmington, Del.-N. J. -Md.   
59 Greensboro-Winston -Salem- High 

Point, N. C.   
60 Honolulu   
61 Youngstown-Warren   
62 Nashville   
63 New Brunswick-Perth Amboy, N. J   
64 Springfield-Chicopee-Holyoke (Official 

S.M.S.A.)   
Springfield-Chicopee-Holyoke 
(county basis)   

65 Salt Lake City  
66 Fresno   
67 Flint   

January 1, 1968 to January 1, 1969 

($000) Rank ($000) 

5,147,301 68 Bridgeport (Official S.M.S.A.)   180,760 
3,122,632 Bridgeport-Stamford-Norwalk 
2,645,844 (county basis)   387,148 
1,819,630 69 Richmond, Va.   180,323 
1,625,868 70 Harrisburg   165,331 
1,475,908 71 Orlando   162,548 
1,135,306 72 Tulsa   160,901 

73 New Haven (Official S.M.S.A.)   159,333 
1,308,564 New Haven-Waterbury-Meriden 
1,050,762 (county basis)   323,155 
1,019,874 74 Omaha, Neb.-Iowa   156,881 
910,834 75 Lansing   152,423 
845.540 76 West Palm Beach  148,293 
764,735 77 Charlotte   142,294 
654,903  611,597 78 Wilkes- Barre- Hazleton   141,188 

599,598 79 Knoxville   136,853 
597,422 80 Utica- Rome   134,949 
565,779 81 Wichita   134,828 
555,232 82 Worcester (Official S.M.S.A.)   132,953 
541,411 Worcester-Fitchburg-Leominster 
531,392 (county basis)   246,224 
519,630 83 Mobile   131,237 
515,392 84 Bakersfield   130,286 

85 Peoria   127,907 
504,325 86 Stockton   126,606 
487,784 87 Chattanooga, Tenn. -Ga.   125,299 
479,791 88 Oxnard -Ventura, Calif.   125,108 
448,358 89 Tacoma   123,621 
429,814 90 Beaumont-Port Arthur-Orange   122,713 
427,362 91 Davenport- Rock Island -Moline, 
411,193 Iowa-Ill.   121,369 
382,701 92 Binghamton, N. Y. -Pa.   119,790 
367,505 93 Trenton   117,253 
359,797 94 Canton   116,601 

95 Stamford (Official S.M.S.A.)   116,133 
353,933 96 Tucson   115,120 

97 Lancaster   113,888 
294,221 98 Spokane   113,409 
344,636 99 Lorain-Elyria   112,709 
343,227 100 Reading   111,983 
339,073 101 York, Pa.   111,243 
326,909 102 Greenville, S. C.   109,662 
322,954 103 Santa Barbara   108,179 
319,216 104 Des Moines   108,063 
308,598 105 Rockford   104,932 

106 Erie   103,996 
378,192 107 Johnstown, Pa.   103,706 
288,306 108 Las Vegas   101,679 
278,376 109 South Bend   100,186 
273,919 110 Huntington-Ashland, W. Va.-Ky. -Ohio 99,777 
266,817 111 Shreveport   99,611 
263,587 112 Baton Rouge   99,164 
262,142 113 Vallejo-Napa, Calif.   96,694 
258,077 114 Scranton   96,613 
257,925 115 Albuquerque   96,384 
257,587 116 Lakeland, Fla.   95,979 
253.063 117 Fort Wayne   94,588 
242,137 118 El Paso   93,729 
232,986 119 Charleston, W. Va.   93,420 
220,444 120 Salinas-Monterey, Calif.   92,774 
219,739 121 Duluth-Superior, Minn.-Wis.   91,720 
219,154 122 Corpus Christi   91,673 
209,061 123 Waterbury (Official S.M.S.A.)   89,631 

124 Columbia, S. C.   88,474 
208,829 125 Little Rock-North Little Rock  88,314 
206,595 126 Ann Arbor   88,119 

127 Hamilton- M iddletown, Ohio   87,482 
203,474 128 Santa Rosa, Calif.   86,144 
200,778 129 Lawrence-Haverhill (Official S.M.S.A.) 86,005 
200,121 130 Newport News-Hampton   85,953 
200,018 131 Modesto, Calif.   85,952 
199,123 132 Poughkeepsie, N. Y.   84,951 

133 Kalamazoo   84,660 
196,107 134 Evansville, Ind. -Ky.   82,777 

135 Eugene, Ore.   82,247 
207,721 136 Saginaw   82,168 
188,887 137 Augusta, Ga. -S. C.   81,864 
185,996 138 Atlantic City, N. J.   81,825 
182,382 139 Charleston, S. C.   80,376 

Rank 
140 Austin   
141 Madison   
142 Bristol-Johnson City-Kingsport, 

Tenn. -Va.   
143 New London-Groton-Norwich (Official 

S.M.S.A.)   
New London-Groton-Norwich 
(county basis)   

144 Wheeling, W. Va. -Ohio  
145 Jackson, Miss.   
146 Macon   
147 Pensacola   
148 Lima   
149 Portland, Maine (Official S.M S.A.).... 

Portland, Maine (county basis)  
150 Muskegan-Muskegon Heights   
151 Raleigh   
152 Roanoke   
153 Steubenville-Weirton, Ohio-W. Va. 
154 Montgomery   
155 Savannah   
156 Columbus, Ga. -Ala.   
157 Huntsville   
158 Brockton (Official S.M.S.A.)  

Brockton (county basis)  
159 Daytona Beach, Fla.   
160 Mansfield   
161 Lowell (Official S.M.S.A.)  
162 Terre Haute   
163 New Britain (Official S.M.S.A.)  
164 Salem, Ore.   
165 Colorado Springs   
166 Yakima   
167 Norwalk (Official S.M.S.A.)  
168 Springfield, Ohio   

169 New Bedford (Official S.M.S.A.)  
New Bedford-Fall River 
(county basis)   169,588 

170 Jackson, Mich.   59,359 
171 Battle Creek   58,318 
172 Pueblo   58,297 
173 Lubbock   58,110 
174 Durham   58,097 
175 Altoona   58,026 
176 Springfield, III.   57,715 
177 Lexington   57,621 
178 Waco   56,624 
179 Reno   55,197 
180 Galveston-Texas City, Texas  55,104 
181 Jamestown, N. Y.   54,214 
182 Anderson, Ind.   53,113 
183 Topeka   52,793 
184 Cedar Rapids   52,780 
185 Racine   52,579 
186 Bangor, Me. (county basis)  52,521 
187 Asheville   52,304 
188 Fall River (Official S.M.S.A.)  51,956 
189 Spartanburg   51,405 
190 Gastonia, N. C.   50,477 
191 Vineland-Millville-Bridgeton, N. J  49,605 
192 Champaign-Urbana   49,518 
193 Sarasota, Fla.   49,346 
194 McAl len - Pharr- Edinburg, Texas   48,670 
195 Manchester (Official S.M.S.A.)  48,232 

Manchester (county basis)  87,629 
196 Green Bay   47,726 
197 Ogden   46,566 
198 Williamsport, Pa.   46,522 
199 Amarillo   46,398 
200 Lake Charles   46,197 
201 Bay City   45,462 
202 New Castle   45,433 
203 Lincoln   45,264 
204 Elkhart, Ind.   44,814 
205 Appleton   44,158 
206 Sioux City, Iowa-Neb.   43,921 
207 Newark, Ohio   43,773 
208 Fayetteville, N. C.   43,761 
209 Lynchburg   43,140 
210 Springfield, Mo.   42,891 
211 Decatur   42,574 

U. S. TOTAL FOOD STORE SALES - $73,975,534(000) 

($000) 
77,926 
77,843 

75,847 

74,452 

80,924 
74,243 
74,001 
73,545 
72,413 
71,247 
70,277 
86,200 
69,216 
69,204 
69,141 
69,107 
68,730 
68,677 
68,455 
67,863 
66,274 

116,981 
66,212 
65,810 
62,998 
62,209 
62,088 
61,866 
60,413 
60,326 
59,901 
59,770 
59,715 

Rank ($000) 
212 Anchorage, Alaska   42,102 
213 Gainesville, Fla.   41,912 
214 Wilmington, N. C.   41,339 

. 215 Janesville, Wis.   40,666 
216 Kenosha   40,212 
217 Boise City, Idaho   40,169 
218 Fort Smith, Ark.-Okla.   39,881 
219 Pittsfield (Official S.M.S.A.)  39,110 

Pittsfield (county basis)  66,187 
220 Brownsville-Harlingen-

San Benito, Texas  39,082 
221 Tyler   38,815 
222 Abilene   38,620 
223 Biloxi -Gulfport   38,540 
224 Fargo-Moorhead, N. D.-Minn.   38,290 
225 Fitchburg-Leominster (Official 

S.M.S.A.)   38,091 
226 Elmira   37,935 
227 Muncie   37,747 
228 Tallahassee   37,710 
229 Waterloo   37,693 
230 Oshkosh   37,573 
231 Tuscaloosa, Ala.   37,280 
232 Lafayette-West Lafayette, Ind.   36,970 
233 Texarkana, Tex.-Ark.   36,658 
234 Provo-Orem, Utah   36,544 
235 Great Falls   36,404 
236 Monroe, La.   36,237 
237 Wichita Falls, Texas   35,875 
238 Anderson, S. C.   35,290 
239 Billings   35,068 
240 Alexandria, La.   34,828 
241 Odessa   34,663 
242 Bloomington-Normal, Ill.   34,101 
243 Danville, III.   34,074 
244 Gadsden   32,612 
245 St. Joseph, Mo.   32,413 
246 Parkersburg, W. Va.   32,051 
247 Longview, Texas   31,806 
248 Danville, Va.   30,540 
249 Sioux Falls, S. D.   30,428 

250 Lewiston-Auburn (Official S.M.S.A.)  30,002 
Lewiston-Auburn (county basis)  35,501 

251 Charlottesville, Va.   29,836 
252 Sheboygan   29,820 
253 Richmond, led.   29,121 
254 Dubuque   27,400 
255 Marion, led.   27,221 
256 Midland, Texas   27,113 
257 Owensboro   27,066 
258 Albany, Ga.   26,687 
259 La Crosse   26,527 
260 Sherman-Denison, Tex.   26,220 
261 Kokomo   25,086 
262 Greenville, Miss.   24,830 
263 Lafayette, La.   24,585 
264 Joplin, Mo.   24,342 
265 Columbia, Mo.   24,063 
266 Petersburg, Va.   23,635 
267 Lawton   23,306 
268 Athens, Ga.   23,048 
269 Pocatello, Idaho   22,983 
270 Pine Bluff, Ark.   22,887 
271 San Angelo   22,755 
272 Quincy, III.   22,526 
273 Bloomington, led.   22,019 
274 Rapid City, S. D.   21,760 
275 Cheyenne, Wyo.   20,920 
276 Meridian, Miss.   20,299 
277 Meriden, Conn. (Official S.M.S.A.)  19,582 
278 Rochester, Minn.   19,075 
279 St. Cloud, Minn.   18,993 
280 Roswell, hl. M.   18,884 
281 Laredo   16,651 
282 Salina, Kans.   16,182 

Total Metro Areas .54,836,113 
*New York-Northeastern N. J. 
Consolidated Area   7,052,970 

**Chicago, Ill.- Northwestern Ind. 
Consolidated Area   2,887,981 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. Metro Area Drug Store Sales, Rank 

Rank 
1 New York*   
2 Chicago**   
3 Los Angeles-Long Beach   
4 Detroit   
5 Washington, D. C. -Md.-Va.   
6 Philadelphia, Pa-N. J.   
7 San Francisco-Oakland   
8 Boston (Official S.M.S.A.)   

Boston- Lawrence- Haverhill - Lowell 
(county basis)   

9 St. Louis, Mo. -Ill.   
10 Baltimore   
11 Cleveland   
12 Pittsburgh   
13 M inneapol is -St. Paul   
14 Kansas City, Mo.-Kans.   
15 Houston   
16 Seattle-Everett, Wash.   
17 Dal las   
18 Miami   
19 Newark, N. J.*   
20 Anaheim-Santa Ana-Garden Grove, 

Calif.   
21 Denver   
22 Atlanta   
23 Indianapolis   
24 Buffalo   
25 Cincinnati, Ohio -Ky. -Ind.   
26 San Bernardino-Riverside-Ontario   
27 San Diego   
28 Milwaukee   
29 New Orleans   
30 Sacramento   
31 Phoenix   
32 Tampa-St. Petersburg   
33 San Jose   
34 Paterson-Clifton-Passaic, N. J.*   
35 Louisville, Ky.- Ind.   
36 Providence-Pawtucket-Warwick 

(Official S.M.S.A.)   
Providence-Pawtucket-Warwick 
(county basis)   

37 Salt Lake City   
38 Hartford (Official S.M.S.A.)   

Hartford-New Britain-Bristol 
(county basis)   

39 Columbus, Ohio   
40 Portland, Ore.-Wash.   
41 Fort Worth   
42 Memphis, Tenn.-Ark.   
43 Dayton   
44 Toledo, Ohio-Mich.   
45 Rochester, N. Y.   
46 Richmond, Va.   
47 Fort Lauderdale-Hollywood   
48 Jacksonville, Fla.   
49 Birmingham, Ala.   
50 San Antonio   
51 Akron   
52 Flint   
53 Nashville   
54 Grand Rapids   
55 Norfolk- Portsmouth   
56 Gary-Hammond-East Chicago, Ind.**  
57 Syracuse   
58 Oklahoma City   
59 Honolulu   
60 Omaha, Neb.-Iowa   
61 Wilmington, Del.-N. J. -Md.   
62 Springfield-Chicopee-Holyoke 

(Official S.M.S.A.)   
Springfield-Chicopee-Holyoke 
(county basis)   

63 Albany-Schenectady-Troy   
64 Fresno   
65 Tucson   
66 Greensboro-Winston -Salem - 

High Point, N. C.   
67 Bridgeport (Official S.M.S.A.)   

Bridgeport-Stamford-Norwalk 
(county basis)   

($000) Rank 
557,018 68 
528,522 69 
521,220 70 
332,128. 71 
268,910 72 
247,263 73 
219,610 74 
173,633 75 

76 
200,328 
150,171 
139,567 77 
136,193 78 
131,590 79 
114,974 
107,605 80 
160,178 81 
97,531 
96,819 82 
96,194 83 
95,478 84 

85 
94,192 86 
92,626 87 
90,833 88 
82,398 89 
82,107 90 
80,143 91 
75,334 92 
73,241 93 
73,168 94 
71,237 95 
70,417 96 
70,198 97 
69,464 98 
69,080 99 
62,952 100 
59,100 101 

102 
57,784 

52,789 103 
57,055 104 
54,562 105 

106 
63,177 107 
54,415 108 
49,284 109 
48,350 110 
46,252 111 
43,921 112 
42,777 113 
42,409 114 
41,629 115 
41,583 116 
40,409 117 
38,565 118 
36,511 119 
35,827 120 
35,490 121 
34,914 122 
33,263 123 
32,389 124 
32,373 125 
31,913 126 
31,834 127 
31,234 128 
30,593 129 
30,548 130 

131 
30,540 132 

133 
31,916 134 
30,446 135 
29,819 136 
29,312 137 

28,542 138 
27,069 139 

140 
50,379 141 

January 1, 1968 to January 1, 1969 

Knoxville   
Youngstown-Warren   
Orlando   
Wichita   
Jersey City, N. J.*   
Tulsa   
Albuquerque   
Harrisburg   
New Haven (Official S.M.S.A.)  
New Haven-Waterbury-
Meriden (county basis)   

New Brunswick-Perth Amboy, N. J  
Oxnard-Ventura, Calif.   
Davenport- Rock Island- Moline, 

Iowa-Ill.   
West Palm Beach   
Al lentown- Bethlehem- Easton, 

Pa.-N. J.   
Charlotte   
Las Vegas   
Mobile   
Peoria   
Santa Barbara   
Tacoma   
Lansing   
Bakersfield   
Des Moines   
Beaumont-Port Arthur-Orange   
Little Rock-North Little Rock   
Rockford   
Springfield, Mo.   
Modesto, Calif.   
Chattanooga, Tenn. -Ga.   
Madison   
South Bend   
Spokane   
Fort Wayne   
Shreveport   
Worcester (Official S.M.S.A.)   

Worcester-Fitchburg-Leominster 
(county basis)   

Stockton   
Trenton   
Ann Arbor   
Santa Rosa, Calif.   
Reno   
Evansville, Ind. -Ky.   
Charleston, W. Va.   
Utica-Rome   
Roanoke   
Baton Rouge   
El Paso   
Greenville, S. C.   
Huntington-Ashland, W. Va.-Ky. -Ohio 
Jackson, Miss.   
Canton   
Wilkes-Barre-Hazleton   
Ogden   
Salinas-Monterey   
Charleston, S. C.   
Duluth -Superior, M inn. -Wis.   
Pensacola   
Augusta, Ga.-S. C.   
Austin   
Corpus Christi   
Lakeland, Fla.   
Saginaw   
Topeka   
Stamford (Official S.M.S.A.)   
Lorain-Elyria   
Salem, Ore.   
Amarillo   
Newport News-Hampton   
Columbia, S. C.   
Erie   
Bristol -Johnson City-Kingsport, 

Tenn. -Va.   
Lawrence-Haverhill (Official S.M.S.A ) 
Eugene, Ore.   
Kalamazoo   
Vallejo-Napa, Calif.   

(5000) 
27,041 
26,986 
26,600 
26,453 
26,207 
25,581 
24,730 
24,509 
24,491 

44,330 
24,466 
24,339 

23,477 
23,368 

22,017 
21,483 
21,473 
21,445 
21,104 
20,403 
20,317 
20,272 
19,465 
19,375 
19,186 
19,018 
18,938 
18,870 
18,582 
18,146 
17,990 
17,975 
17,803 
17,380 
17,312 
17,204 

30,268 
17,058 
17,047 
16,913 
16,448 
16,406 
16,163 
16,029 
15,754 
15,676 
15,235 
15,199 
14,979 
14,930 
14,847 
14,818 
14,603 
14,590 
14,092 
13,988 
13,803 
13,777 
13,771 
13,680 
13,607 
13,581 
13,551 
13,418 
13,350 
13,317 
13,218 
13,205 
12,869 
12,702 
12,658 

12,380 
12,341 
12,010 
11,917 
11,856 

Rank 
142 Springfield, Ill.   
143 York, Pa.   
144 Hamilton-Middletown, Ohio   
145 Spartanburg   
146 Terre Haute   
147 Raleigh   
148 Lincoln   
149 Colorado Springs   
150 Waterbury (Official S.M.S.A.)   
151 Cedar Rapids   
152 Sioux Falls, S. D.   
153 Daytona Beach, Fla.   
154 Lexington   
155 Atlantic City, N. J.   
156 Lancaster   
157 Savannah   
158 Pueblo   
159 Binghamton, N. Y. -Pa.   
160 Boise City, Idaho   
161 Columbus, Ga. -Ala.   
162 Macon   
163 Muskegon-Muskegon-Heights   
164 Waco   
165 Montgomery   
166 Poughkeepsie, N. Y.   
167 Reading   
168 Yakima   
169 Anderson, Ind.   
170 Midland, Texas   
171 Battle Creek   
172 Champaign-Urbana   
173 Scranton   
174 Lubbock   
175 Johnstown, Pa.   
176 New London-Groton-Norwich 

(Official S.M.S.A.)   
New London-Groton-Norwich 
(county basis)   

177 Lowell (Official S.M.S.A.)   
178 Anchorage, Alaska   
179 Lafayette-West Lafayette, Ind.   
180 Wheeling, W. Va. -Ohio   
181 New Bedford (Official S.M.S.A.)   

New Bedford-Fall River 
(county basis)   

182 Fargo-Moorhead, N. D.-Minn.   
183 Jackson, Mich.   
184 Brockton (Official S.M.S.A.)   

Brockton (county basis)   
185 Durham   
186 Springfield, Ohio   
187 Galveston-Texas City   
188 Steubenville Weirton, Ohio-W. Va.   
189 Waterloo   
190 Elkhart, Ind.   
191 Lake Charles   
192 Lima   
193 New Britain (Official S.M.S.A.)   
194 Wichita Falls, Texas   
195 Muncie   
196 Provo-Orem, Utah   
197 Racine   
198 St. Joseph, Mo.   
199 Gastonia, N. C.   
200 Decatur   
201 Portland, Maine (Official S.M.S.A.)  

Portland, Maine (county basis)  
202 McAllen-Pharr-Edinburg, Texas   
203 Rochester, Minn.   
204 Lynchburg   
205 Oshkosh   
206 Fall River (Official S.M.S.A.)   
207 Huntsville   
208 Abilene   
209 Tyler   
210 Janesville, Wis.   
211 Monroe, La.   
212 Sioux City, lowa-Neb.   
213 Bay City   
214 Norwalk (Official S.M.S.A.)   

U. S. TOTAL DRUG STORE SALES - $11,540,877(000) 

($000) Rank ($000) 
11,840 215 Wilmington, N. C.   6,908 
11,808 216 Sarasota, Fla.   6,700 
11,778 217 Marion, Ind.   6,615 
11,709 218 Billings   6,568 
11,604 219 Asheville   6,510 
11,507 219 Odessa   6,510 
11,419 221 Green Bay   6,440 
11,347 222 Tallahassee   6,436 
11,283 223 Great Falls   6,378 
11,239 224 Longview, Texas   6,356 
11,201 225 Jamestown, N. Y.   6,256 
11,045 226 Bloomington-Normal, Ill.   6,208 
10,997 227 Biloxi-Gulfport   6,178 
10,898 228 Fayetteville, N. C.   6,146 
10,788 229 Fort Smith, Ark-Okla.   6,038 
10,760 230 Danville, Ill.   5,960 
10,691 231 Texarkana, Tex.-Ark.   5,883 
10,567 232 Joplin, Mo.   5,867 
10,523 233 Altoona   5,841 
10,495 234 Kokomo   5,802 
10,344 235 New Castle   5,796 
10,272 236 Williamsport, Pa.   5,746 
10,234 237 Mansfield   5,726 
10,220 238 Cheyenne, Wyo.   5,582 
10,018 239 St. Cloud, Minn.   5,413 
9,974 240 Tuscaloosa, Ala.   5,318 
9,880 241 Brownsville-Harlingen-San Benito, Tex  5,308 
9,836 242 Bloomington, Ind.   5,216 
9,823 243 Lafayette, La.   5,209 
9,822 244 Newark, Ohio   5,040 
9,707 245 Richmond, Ind.   4,965 
9,637 246 Gadsden   4,959 
9,623 
9,393 247 Dubuque   4,882 

247 Rapid City, S. D.   4,882 
9,223 249 Appleton   4,877 

250 Owensboro   4,841 
10,452 251 Bangor, Me. (county basis)   4,805 
9,155 252 Fitchburg-Leominster (Official 
9,154 S.M.S.A.)   4,731 
9,152 253 Albany, Ga.   4,714 
9,114 254 Anderson, S. C.   4,665 
9,086 255 Vineland-Millville-Bridgeton, N. J  4,614 

256 Gainesville, Fla.   4,572 
20,442 257 Alexandria, La.   4,554 
9,033 258 Charlottesville, Va.   4,519 
8,810 259 Laredo   4,421 
8,768 260 Petersburg, Va.   4,352 

13,721 261 Pocatello, Idaho   4,350 
8,578 262 Manchester (Official S.M.S.A.)   4,331 
8,526 Manchester (county basis)   7,389 
8,519 263 Kenosha   4,306 
8,509 264 Pakersburg, W. Va.   4,296 
8,408 265 Danville, Va.   4,280 
8,214 266 Sheboygan   4,254 
8,133 267 Columbia, Mo.   4,245 
8,050 268 Quincy, III.   4,221 
7,963 269 Pittsfield (Official S.M.S.A.)   4,183 
7,906 Pittsfield (county basis)   7,734 
7,826 270 San Angelo   4,054 
7,811 271 La Crosse   3,799 
7,643 272 Elmira   3,564 
7,576 273 Sherman-Denison, Tex.   3,531 
7,543 274 Lawton   3,459 
7,502 275 Pine Bluff, Ark.   3,367 
7,451 276 Athens, Ga.   3,161 
8,750 277 Meridian, Miss.   3,158 
7,388 278 Roswell, N. M.   3,144 
7,312 279 Greenville, Miss.   2,893 
7,282 280 Meriden, Conn. (Official S.M.S.A.)   2,697 
7,240 281 Lewiston-Auburn (Official S.M.S.A.)  2,485 
7,147 Lewiston-Auburn (county basis)  2,794 
7,123 282 Salina, Kans.   2,274 
7,109 
7,098 
7,093 Total Metro Areas   8,880,584 
7,079 *New York-Northeastern N. J. 
7,004 Consolidated Area   775,503 
6,956 **Chicago, Ill.- Northwestern Ind. 
6,941 Consolidated Area   560,895 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Rank 
1 New York*   
2 Los Angeles-Long Beach  
3 Chicago**   
4 Detroit   
5 Philadelphia, Pa.-N. J  
6 Boston (Official S.M.S.A.)  

Boston-Lawrence-Haverhill-Lowell 
(county basis)   

7 San Francisco-Oakland   
8 Washington, D. C.-Md.-Va.   
9 Cleveland   

10 Pittsburgh   
11 St. Louis, Mo. -III  
12 Minneapolis-St. Paul   
13 Baltimore   
14 Newark, N. J.   
15 Atlanta   
16 Milwaukee   
17 Houston   
18 Paterson - Clifton- Passaic, N. J.*  
19 Seattle-Everett, Wash.   
20 Buffalo   
21 Miami   
22 Cincinnati, Ohio -Ky. -Ind.   
23 Kansas City, Mo.-Kans  
24 Dallas   
25 Anaheim-Santa Ana-Garden Grove, 

Calif.   
26 Indianapolis   
27 San Diego   
28 San Jose   
29 Columbus, Ohio   
30 Portland, Ore.-Wash.   
31 Denver   
32 Tampa-St. Petersburg   
33 New Orleans   
34 Dayton   
35 Hartford (Official S.M.S.A.)  

Hartford-New Britain-Bristol 
(county basis)   

36 Fort Worth   
37 San Bernardino-Riverside-Ontario   
38 Providence- Pawtucket-Warwick 

(Official S.M.S.A.)   
Providence- Pawtucket-Warwick 
(county basis)   

39 Rochester, N. Y  
40 Memphis, Tenn.-Ark.   
41 Louisville, Ky. -Ind.   
42 Akron   
43 Phoenix   
44 Sacramento   
45 Toledo, Ohio-Mich.   
46 San Antonio   
47 Allentown-Bethlehem- Easton, 

Pa.-N. J.   
48 Oklahoma City   
49 Nashville   
50 Birmingham, Ala.   
51 Richmond, Va.   
52 Wilmington, Del.-N. J. -Md  
53 Gary-Hammond-East Chicago, Ind.** 
54 Albany-Schenectady-Troy   
55 Youngstown -Warren   
56 Syracuse   
57 Norfolk- Portsmouth   
58 New Brunswick-Perth Amboy, N. J 
59 Springfield-Chicopee-Holyoke 

(Official S.M.S.A.)   
Springfield-Chicopee-Holyoke 
(county basis)   

60 Omaha, Neb.-Iowa   
61 Honolulu   
62 Flint   
63 Jacksonville, Fla.   
64 Greensboro-Winston-Salem, High 

Point, N. C  
65 Grand Rapids   
66 Harrisburg   
67 Tulsa   

Metro Area General Merchandise Store Sales, Rank I METRO DATA 
January 1, 1968 to January 1, 1969 

($000) Rank ($000) 

3,544,014 68 Fort Lauderdale-Hollywood   126,922 
2,280,485 69 Davenport- Rock Island- Moline, 
Z211,457 Iowa-Ill.   125,466 
1,487,036 70 Knoxville   124,000 
1,300,761 71 Peoria   118,119 
929,066 72 Des Moines   113,695 

73 Wichita   113,554 
1,020,762 74 Orlando   112,516 
924,759 75 Charlotte   112,493 
879,389 76 Lansing   109,731 
856,059 77 Salt Lake City  108,803 
781,233 78 El Paso   103,461 
764,566 79 Tacoma   102,825 
645,203 80 Jersey City, N. J.*  102,455 
558,584 81 Fresno   99,269 
504,586 82 Spokane   97,172 
493,522 83 Baton Rouge   95,731 
475,450 84 Trenton   95,722 
457,972 85 South Bend   93,126 
405,560 86 Fort Wayne   92,760 
404,932 87 Mobile   92,686 
403,458 88 Bridgeport (Official S.M.S.A.)  91,390 
401,119 Bridgeport-Stamford-Norwalk 
400,488 (county basis)   171,243 
396,548 89 Newport News-Hampton   90,318 
395,382 90 Little Rock-North Little Rock  85,507 

91 Utica-Rome   85,345 
394,181 92 Reading   85,172 
367,846 93 Wilkes-Barre-Hazleton   83,809 
364,193 94 Chattanooga, Tenn. -Ga.   82,389 
332,029 95 Columbia, S. C  82,351 
326,443 96 Madison   82,005 
316,583 97 Lancaster   81,826 
306,326 98 Charleston, W. Va  80,311 
304,516 99 Charleston, S. C  80,076 
284,622 100 Greenville, S. C  79,984 
279,007 101 West Palm Beach  79,358 
260,313 102 Worcester (Official S.M.S.A.)  77,634 

Worcester-Fitchburg-Leominster 
293,921 (county basis)   117,595 
258,906 103 York, Pa.   77,054 
258,649 104 Rockford   76,278 

105 Canton   75,681 
250,070 106 New Haven (Official S.M.S.A.)  75,264 

New Haven-Waterbury-Meriden 
230,825 (county basis)   153,689 
248,535 107 Lincoln   73,933 
248,054 108 Bakersfield   71,314 
244,880 109 Augusta, Ga. -S. C  71,190 
237,221 110 Binghamton, N. Y. -Pa  70,999 
226,307 111 Huntington-Ashland, W. Va.-Ky. -Ohio 70,715 
222,732 112 Scranton   69,762 
220,746 113 Bristol-Johnson City-Kingsport, 
218,500 Tenn. -Va.   69,318 

114 Austin   67,398 
186,646 115 Tucson   67,387 
185,751 116 Evansville, Ind. -Ky.   66,195 
179,386 117 Cedar Rapids   65,799 
178,682 118 Shreveport   65,626 
178,405 119 Lima   64,399 
174,267 120 Johnstown, Pa.   63,987 
172,714 121 Albuquerque   63,306 
165,149 122 Beaumont-Port Arthur-Orange   62,229 
162,380 123 Montgomery   62,162 
161,308 124 Erie   61,886 
160,915 125 Saginaw   61,772 
159,485 126 Las Vegas   60,433 

127 Oxnard-Ventura, Calif.   59,250 
156,334 128 Hamilton-Middletown, Ohio   58,104 

129 Columbus, Ga. -Ala.   57,432 
159,079 130 Duluth -Superior, Minn.-Wis.   57,104 
149,775 131 Roanoke   56,266 
147,967 132 Portland, Maine (Official S.M.S.A.)  55,927 
146,922 Portland, Maine (county basis)  62,828 
144,564 133 Corpus Christi   55,610 

134 Stamford (Official S.M.S.A.)  55,103 
142,320 135 Terre Haute   54,390 
138,724 136 Macon   54,266 
136,483 137 Lorain- Elyria   53,293 
132,678 138 Springfield, III.   52,208 

Rank 
139 Champaign-Urbana   
140 Lubbock   
141 Lexington   
142 New London-Groton-Norwich 

(Official S.M.S.A.)   
New London-Groton-Norwich 
(county basis)   

143 Ann Arbor   
144 Racine   
145 Sioux City, lowa-Neb  
146 Raleigh   
147 Poughkeepsie, N. Y  
148 Kalamazoo   
149 Huntsvi Ile   
150 Wheeling, W. Va. -Ohio  
151 Green Bay   
152 Pensacola   
153 Stockton   
154 Salem, Ore.   
155 Savannah   
156 Topeka   
157 Lafayette-West Lafayette, bd  
158 Asheville   
159 Vallejo-Napa, Calif.   
160 Lawrence-Haverhill (Official S.M.S.A.) 
161 Santa Barbara   
162 Modesto, Calif.   
163 Jackson, Miss.   
164 Waco  
165 Springfield, Mo.   
166 Salinas-Monterey, Calif.   
167 Decatur   
168 Bangor, Me. (county basis)  
169 Appleton   
170 Eugene, Ore.   
171 Manchester (Official S.M.S.A.)  

Manchester (county basis)  
172 Lowell (Official S.M.S.A.)  
173 Bay City   
174 Brockton (Official S.M.S.A.)  

Brockton (county basis)   
175 Jackson, Mich.   
176 Fayetteville, N. C  
177 Monroe, La.   
178 Atlantic City, N.   
179 Steubenville-Weirton, Ohio-W. Va  
180 Sarasota, Fla.   
181 Amarillo   
182 Altoona   
183 Daytona Beach, Fla  
184 Battle Creek   
185 Waterloo   
186 Elmira   
187 New Bedford (Official S.M.S.A.)  

New Bedford-Fall River 
(county basis)   

188 Durham   
189 Springfield, Ohio   
190 Dubuque   
191 Santa Rosa, Calif  
192 Colorado Springs   
193 Spartanburg   
194 Lakeland, Fla.   
195 Mansfield   
196 Fort Smith, Ark.-Okla.   
197 Reno   
198 Waterbury (Official S.M.S.A.)  
199 Sheboygan   
200 Muskegon-Muskegon Heights   
201 Yakima   
202 Muncie   
203 Biloxi-Gulfport   
204 Janesville, Wis.   
205 Danville, Ill.   
206 Salina, Kans.   
207 Parkersburg, W. Va  
208 Pittsfield (Official S.M.S.A.)  

Pittsfield (county basis)  
209 Pueblo   
210 Abilene   
211 Anderson, Ind.   

($000) Honk ($000) 

52,109 212 Sioux Falls, S. D  29,814 
51,875 213 Elkhart, loot.   29,709 
51,846 214 Fargo-Moorhead, N. D.-Minn  29,207 

215 St. Joseph;‘ Mo  29,199 
51,032 216 Bloomington-Normal, III.   29,133 

217 Lake Charles   29,117 
51,681 218 Jarnestown, N. Y  28,054 
50,763 219 Vineland - M i I Ivi Ile - Bridgeton, N. J  27,753 
50,650 220 Texarkana, Tex.-Ark.   27,523 
50,258 221 Kokomo   27,143 
50,078 222 Alexandria, La.   26,591 
49,945 223 Lynchburg   26,468 
49,939 224 Ogden   26,406 
49,704 225 Joplin, Mo.   26,120 
48,412 226 Rochester, M inn.   26,102 
48,319 227 Boise City, Idaho  25,711 
47,626 228 Williamsport, Pa.   25,498 
47,174 229 Anchorage, Alaska   25,404 
46,942 230 Wilmington, N. C  25,079 
46,494 231 Gastonia, N. C  25,047 
46,230 232 Wichita Falls, Texas  24,846 
46,101 233 Quincy, III.   24,763 
45,959 234 Danville, Va.   24,467 
45,862 235 Tyler   24,255 
45,558 236 Lafayette, La.   24,223 
44,573 237 Anderson, S. C  23,483 
44,193 238 Petersburg, Va.   23,397 
43,621 239 New Britain (Official S.M.S.A.)  23,102 
43,295 240 Brownsvi Ile- Harlingen -San 
43,035 Benito, Texas   22,930 
42,298 241 New Castle   22,480 
42,274 242 Richmond, Ind.   22,443 
41,965 243 Norwalk (Official S.M.S.A.)  22,384 
41,959 244 Fall River (Official S.M.S.A.)  22,379 
41,199 245 Great Falls   22,376 
40,834 246 Tallahassee   21,197 
57,361 247 Gainesville, Fla.   20,794 
40,662 248 Owensboro   20,638 
40,426 249 Tuscaloosa, Ala.   20,489 
39,923 250 Albany, Ga.   20,397 
57,593 251 Gadsden   20,240 
39,568 252 Kenosha   20,238 
39,113 253 McAllen- Pharr- Edinburg, Texas   20,186 
38,754 254 Meridian, Miss.   20,047 
38,080 255 Lawton   19,658 
37,584 256 Newark, Ohio   19,640 
37,526 257 Charlottesville, Va.   19,585 
37,197 258 Fitchburg-Leominster (Official 
36,658 S.M.S.A.)   19,373 
36,634 259 Provo-Orem, Utah   19,350 
36,628 260 Oshkosh   19,250 
36,494 261 Billings   18,520 
36,113 262 San Angelo   17,803 
35,934 263 Longview, Texas   17,437 

264 Odessa   17,092 
71,116 265 Lewiston-Auburn (Official S.M.S.A.)  16,815 
35,845 Lewiston-Auburn (county basis)  17,726 
35,468 266 Laredo   16,630 
35,299 267 La Crosse   16,600 
34,988 268 Athens, Ga.   16,344 
34,972 269 Pine Bluff, Ark  16,294 
34,967 270 Galveston-Texas City, Texas  16,137 
34,772 271 St. Cloud, Minn  15,214 
34,443 272 Marion, led.   14,424 
34,327 273 Rapid City, S. D  13,692 
34,067 274 Columbia, Mo.   13,426 
33,584 275 Roswell, N. M  12,415 
33,502 276 Cheyenne, Wyo.   11,744 
33,226 277 Greenville, Miss.   11,118 
3.3,8„86 278 Midland, Texas   10,723 
.u,n.i.4 279 Pocatello, Idaho   10,692 
32,326 280 Sherman-Deniscn, Tex.   9,722 
32,121 281 Bloomington, Ind.   8,579 
31,856 282 Meriden, Conn. (Official S.M.S.A.)  8,163 
31,581 
30,804 
30,645 Total Metro Areas 41,551,408 
38,785 *New York-Northeastern N. J. 
30,332 Consolidated Area   4,763,068 
29,868 ""Chicago, III.-Northwestern Ind. 
29,863 Consolidated Area   2,384,171 

U. S. TOTAL GENERAL MERCHANDISE STORE SALES-$49,491,404(000) 
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'State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Rank ($000) 
1 New York*   2,206,706 
2 Chicago**   913,166 
3 Los Angeles-Long Beach  781,473 
4 Philadelphia, Pa.-N. J  545,319 
5 San Francisco-Oakland   440,760 
6 Detroit   426,794 
7 Boston (Official S.M.S.A.)  350,761 

Boston-Lawrence-Haverhill-Lowell 
(county basis)   390,900 

8 Washington, D. C. -Md.-Va  300,575 
9 Newark, N. J.   274,920 

10 Pittsburgh   222,569 
11 Cleveland   192,130 
12 St. Louis, Mo. -III  189,861 
13 Miami   177,318 
14 Houston   170,599 
15 Paterson-Clifton-Passaic, N. J.*  169,716 
16 Dallas   162,571 
17 Baltimore   159,064 
18 Minneapolis-St. Paul   151,845 
19 Buffalo   138,890 
20 Kansas City, Mo.-Kans  136,658 
21 San Jose   126,496 
22 Milwaukee   126,383 
23 Atlanta   124,519 
24 New Orleans   121,550 
25 San Diego   118,489 
26 Anaheim-Santa Ana-Garden Grove, 

Calif.   109,818 
27 Seattle-Everett, Wash.   107,430 
28 Providence-Pawtucket-Warwick 

(Official S.M.S.A.)   104,510 
Providence-Pawtucket-Warwick 
(county basis)   95,826 

29 Cincinnati, Ohio-Ky. -Ind.   101,176 
30 San Bernardino-Riverside, Ontario  100,547 
31 Jersey City, N. J.*  95,835 
32 Denver   92,318 
33 Albany-Schenectady-Troy   87,232 
34 Rochester, N. Y  85,460 
35 Memphis, Tenn.-Ark.   82,961 
36 Oklahoma City   80,435 
37 San Antonio   78,026 
38 Birmingham, Ala.   74,926 
39 Portland, Ore.-Wash.   73,375 
40 Louisville, Ky.- Ind.   71,749 
41 Tampa-St. Petersburg   71,636 
42 Sacramento   71,567 
43 Indianapolis   69,541 
44 Columbus, Ohio   68,447 
45 Syracuse   65,546 
46 Norfolk-Portsmouth   65,108 
47 Dayton   62,313 
48 Richmond, Va.   61,626 
49 Greensboro-Winston-Salem-

High Point, N. C  59,984 
50 Phoenix   59,548 
51 Gary-Hammond-East Chicago, Ind.**  57,719 
52 Fort Lauderdale-Hollywood   55,144 
53 Harrisburg   54,961 
54 Bridgeport (Official S.M.S.A.)  54,714 

Bridgeport-Stamford-Norwalk 
(county basis)   114,015 

55 New Brunswick-Perth Amboy, N. J 54,160 
56 Hartford (Official S.M.S.A.)  53,236 

Hartford-New Britain-Bristol 
(county basis)   77,046 

57 Honolulu   52,941 
58 Jacksonville, Fla.   52,382 
59 New Haven (Official S.M.S.A.)  51,250 

New Haven-Waterbury-Meriden 
(county basis)   101,777 

60 Fort Worth   51,033 
61 Tulsa   49,519 
62 Omaha, Neb.-Iowa   48,760 
63 Toledo, Ohio-Mich.   48,109 
64 Spr ingfie Id - Chicopee - Holyoke 

(Official S.M.S.A.)   48,066 
Springfield-Chicopee-Holyoke 
(county basis)   50,667 

65 Nashville   47,782 

Metro Area Apparel Store Sales, Rank • 
January 1, 1968 to January 1, 1969 

Rank 
66 Wilmington, Del.-N. J.-Md  
67 El Paso   
68 Wilkes-Barre-Hazleton   
69 Flint   
70 Fresno   
71 Grand Rapids   
72 West Palm Beach  
73 Worcester (Official S.M.S.A.)  

Worcester-Fitchburg -Leominster 
(county basis)   

74 Allentown-Bethlehem-Easton, 
Pa.-N. J.   

75 Akron   
76 Charlotte   
77 Shreveport   
78 Trenton   
79 Salt Lake City  
80 Wichita   
81 Youngstown-Warren   
82 Jackson, Miss.   
83 Ann Arbor   
84 Stockton   
85 Albuquerque   
86 Stamford (Official S.M.S.A.)  
87 Las Vegas   
88 Duluth-Superior, Minn.-Wis.   
89 Beaumont-Port Arthur-Orange   
90 Fort Wayne   
91 Canton   
92 South Bend   
93 Utica-Rome   
94 Mobile   
95 Santa Barbara   
96 Evansville, Ind. -Ky.   
97 Des Moines   
98 Orlando   
99 York, Pa.   

100 Erie   
101 Reading   
102 Scranton   
103 Austin   
104 Atlantic City, N. J  
105 Little Rock-North Little Rock  
106 Salinas-Monterey, Calif.   
107 Bakersfield   
108 Oxnard-Ventura, Calif.   
109 Madison   
110 Tucson   
111 Columbia, S. C  
112 Lansing   
113 Laredo   
114 Chattanooga, Tenn. -Ga.   
115 Norwalk (Official S.M.S.A.)  
116 Savannah   
117 Lexington   
118 Davenport-Rock Island-Moline, 

Iowa, Ill.   
119 Waterbury (Official S.M.S.A.)  
120 Roanoke   
121 Huntington-Ashland, W. Va.-Ky. -Ohio 
122 Kalamazoo   
123 Lancaster   
124 Charleston, S. C  
125 Val laic- Napa, Calif.   
126 Brownsville-Harlingen-San Benito, 

Texas   
127 Hamilton-Middletown, Ohio   
128 Montgomery   
129 Santa Rosa, Calif  
130 Columbus, Ga. -Ala.   
131 Saginaw   
132 Baton Rouge   
133 Greenville, S. C  
134 Amarillo   
135 Lawrence-Haverhill (Official S.M.S.A ) 
136 McAllen-Pharr-Edinburg, Texas   
137 Macon   
138 Lorain-Elyria   
139 Rockford   
140 Binghamton, N. Y. -Pa  
141 Charleston, W. Va  

($000) Rank 
47,410 142 Tacoma   
46,134 143 Peoria   
44,592 144 Augusta, Ga.-S. C  
43,715 145 Knoxville   
43,413 146 New London-Groton-Norwich 
43,044 (Official S.M.S.A.)   
42,392 New London-Groton-Norwich 
42,275 (county basis)   

147 Bristol -Johnson City-Kingsport, 
65,099 Tenn. -Va.   

148 Raleigh   
41,732 149 Fall River (Official S.M.S.A.)  
41,067 150 New Britain (Official S.M.S.A.)  
40,906 151 Spokane   
40,868 152 Poughkeepsie, N. Y  
40,254 153 Lubbock   
39,156 154 Springfield, III.   
38,760 155 Newport News-Hampton   
38,251 156 Colorado Springs   
36,096 157 Modesto, Calif.   
35,882 158 Lakeland, Fla.   
34,560 159 Corpus Christi   
34,195 160 Durham   
33,796 161 Johnstown, Pa.   
33,431 162 Springfield, Mo.   
32,645 163 Topeka   
32,578 164 Huntsville   
32,566 165 Lincoln   
31,994 166 Brockton (Official S.M.S.A.)  
31,488 Brockton (county basis)  
31,286 167 Galveston-Texas City, Texas  
31,244 168 Bay City   
30,945 169 Wheeling, W. Va. -Ohio  
30,359 170 Reno   
29,672 171 Altoona   
29,636 172 Jamestown, N. Y  
29,452 173 Monroe, La.   
28,913 174 Manchester (Official S.M.S.A.)  
28,911 Manchester (county basis)  
28,900 175 Abilene   
28,152 176 Fargo-Moorhead, N. D.-Minn  
28,114 177 Pensacola   
28,066 178 New Bedford (Official S.M.S.A.)  
27,995 New Bedford-Fall River (county 
27,924 basis)   
27,781 179 Portland, Maine (Official S.M.S.A.)  
27,739 Portland, Maine (county basis)  
27,699 180 Wichita Falls, Texas  
27,616 181 Fayetteville, N. C  
27,271 182 Muskegon-Muskegon Heights   
27,127 183 Jackson, Mich.   
26,820 184 Champaign-Urbana   
25,819 185 Lafayette, La.   
25,613 186 Daytona Beach, Fla  
25,583 187 Green Bay   

188 Ogden   
25,285 189 Tyler   
24,625 190 Lima   
24,501 191 Elmira   
24,450 192 Vineland-Millville-Bridgeton, N. J  
24,316 193 Biloxi-Gulfport   
23,836 194 Cedar Rapids   
23,705 195 Lowell (Official S.M.S.A.)  
23,632 196 Springfield, Ohio   

197 Bangor, Me. (county basis)  
23,492 198 Williamsport, Pa.   
23,473 199 Lynchburg   
23,247 200 Battle Creek   
23,236 201 Anderson, Ind.   
23,121 202 Muncie   
23,006 203 Pueblo   
22,925 204 Yakima, Wash.   
22,784 205 Tallahesee   
22,688 206 Terre Haute   
22,615 207 Steubenville-Weirton, Ohio-W. Va  
22,586 208 Odessa   
22,443 209 Sioux City, Iowa-Neb  
22,017 210 Spartanburg   
21,905 211 Waterloo   
21,901 212 Lewiston-Auburn (Official S.M.S.A.)  
21,698 Lewiston-Auburn (county basis)  

($000) 
21,605 
21,565 
21,455 
21,336 

20,908 

21,043 

20,287 
20,261 
20,218 
20,059 
19,859 
19,800 
19,320 
19,104 
19,013 
18,911 
18,748 
18,690 
18,597 
17,818 
17,795 
17,152 
17,029 
16,924 
16,862 
16,417 
24,317 
16,311 
16,177 
15,922 
15,815 
15,605 
15,589 
15,500 
15,390 
23,321 
15,292 
15,210 
14,986 
14,929 

46,709 
14,800 
16,701 
14,782 
14,618 
14,286 
14,275 
14,250 
14,201 
13,938 
13,700 
13,573 
13,538 
13,241 
12,999 
12,981 
12,826 
12,695 
12,654 
12,639 
12,594 
12,466 
12,370 
12,228 
12,067 
11,998 
11,943 
11,844 
11,712 
11,679 
11,558 
11,551 
11,507 
11,495 
11,428 
11,331 
11,736 

U. S. TOTAL APPAREL STORE SALES - $19,543,725(000) 

Rank ($000) 
213 Eugene, Ore.   11,300 
214 Sioux Falls, S. D  11,272 
215 Racine   11,208 
216 Lake Charles   11,065 
217 Midland, Texas   11,054 
218 Greenville, Miss.   11,042 
219 Texarkana, Tex.-Ark.   10,955 
220 Meridian, Miss.   10,924 
221 Alexandria, La.   10,919 
222 Mansfield   10,814 
223 Tuscaloosa, Ala.   10,786 
224 Sarasota, l'In.   10,773 
225 Waco   10,659 
226 Fitchburg-Leominster (Official 

S.M.S.A.)   10,645 
227 St. Joseph, Mo  10,560 
228 Asheville   10,557 
229 Janesville, Wis.   10,405 
230 Billings   10,280 
231 New Castle   10,265 
232 Elkhart, Ind.   10,236 
233 Rochester, Minn.   10,191 
234 Decatur   10,187 
235 Columbia, Mo.   10,172 
236 Longview, Texas   10,128 
237 Parkersburg, W. Va  9,989 
238 Anderson, S. C  9,954 
239 St. Cloud, Minn  9,845 
240 Wilmington, N. C  9,677 
241 Lafayette-West Lafayette, bd  9,616 
242 Pittsfield (Official S.M.S.A.)  9,580 

Pittsfield (county basis)  16,536 
243 Gainesville, Fla.   9,465 
244 La Crosse   9,297 
245 Boise City, Idaho  9,261 
246 Kokomo   9,172 
247 Oshkosh   9,150 
248 Richmond, Ind.   9,098 
249 Gastonia, N. C  9,081 
250 Albany, Ga.   9,071 
251 Marion, bd.   9,005 
252 Fort Smith, Ark.-Okla  8,953 
253 Bloomington-Normal, Ill.   8,843 
254 Great Falls   8,636 
255 Kenosha   8,370 
256 Provo-Orem, Utah   8,307 
257 Owensboro   8,301 
258 Sherman-Denison, Tex.   8,235 
259 Appleton   8,118 
260 Gadsden   7,904 
261 Salem, Ore.   7,753 
262 Lawton   7,646 
263 Petersburg, Va.   7,479 
264 Newark, Ohio   7,189 
265 Charlottesville, Va.   7,080 
266 Rapid City, S. D  7,001 
267 Anchorage, Alaska   6,664 
268 San Angelo   6,592 
269 Bloomington   6,450 
270 Athens, Ga.   6,318 
271 Danville, Va.   6,239 
272 Danville, III.   6,234 
273 Meriden (Official S.M.S.A.)  6,205 
274 Pine Bluff, Ark  5,991 
275 Joplin, Mo.   5,970 
276 Quincy, Ili.   5,862 
277 Cheyenne, Wyo.   5,123 
278 Dubuque   5,111 
279 Sheboygan   4,972 
280 Salina, Kans.   4,766 
281 Pocatello, Idaho   4,139 
282 Roswell, N. M  3,967 

Total Metro Areas 15,529,648 

Consolidated Area   2,816,582 
""Chicago, III.-Northwestern bd. 

Consolidated Area   970,885 

*New York-Northeastern N. J. 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Rank ($600) 
1 New York*   1,273,362 
2 Los Angeles-Long Beach  711,147 
3 Chicago**   612,606 
4 Philadelphia, Pa.-N. J  393,997 
5 Detroit   382,324 
6 San Francisco-Oakland   311,971 
7 Washington, D. C. -Md.-Va  265,419 
8 Boston (Official S.M.S.A.)   250,823 

Boston-Lawrence-Haverhill-Lowell, 
(county basis)   285,003 

9 Newark, N. J.   219,526 
10 St. Louis, Mo. -Ill.   199,441 
11 Pittsburgh   187,233 
12 Cleveland   184,272 
13 Baltimore   159,472 
14 M inneapol is -St. Paul   155,669 
15 Houston   138,475 
16 Paterson-Clifton-Passaic, N. J.*  134,799 
17 Miami   134,231 
18 Milwaukee   131,109 
19 Dallas   124,513 
20 Cincinnati, Ohro-Ky.-Ind.   123,064 
21 Anaheim-Santa Ana-Garden 

Grove, Calif.   120,989 
22 San Bernardino-Riverside-Ontario  117,348 
23 Atlanta   111,083 
24 San Jose   107,807 
25 San Diego   103,229 
26 Buffalo   101,438 
27 Kansas City, Mo.-Kans.   100,961 
28 Columbus, Ohio   95,138 
29 New Orleans   95,133 
30 Seattle-Everett, Wash.   91,232 
31 Indianapolis   89,660 
32 Tampa-St. Petersburg   89,497 
33 Denver   87,932 
34 Sacramento   84,776 
35 Dayton   80,257 
36 Fort Lauderdale-Hollywood   75.450 
37 Rochester, N. Y  75,349 
38 Providence-Pawtucket-Warwick 

(Official S.M.S.A.)   73,255 
Providence- Pawtucket-Warwick 
(county basis)   67,528 

39 Louisvi Ile, Ky.- Ind.   70,465 
40 Phoenix   67,879 
41 Hartford (Official S.M.S.A.)   67,513 

Hartford-New Britain- Bristol 
(county basis)   86,246 

42 Birmingham, Ala.   66,332 
43 Portland, Ore.-Wash.   66,036 
44 Oklahoma City   63,435 
45 Wilmington, Def.-N. J. -Md  60,656 
46 Jacksonville, Fla.   60,360 
47 Greensboro-Winston-Salem, High 

Point, N. C.   59,841 
48 Norfolk-Portsmouth   59,792 
49 Memphis, Tenn.-Ark.   58.517 
50 Grand Rapids   57,332 
51 Omaha, Neb.-Iowa   56,340 
52 Salt Lake City  55,534 
53 Albany-Schenectady-Troy   55,495 
54 San Antonio   54,941 
55 Jersey City, N. JO  54,916 
56 Flint   54,567 
57 Toledo, Ohio-Mich.   54.505 
58 Tulsa   53,713 
59 Nashville   53,628 
60 Akron   51,885 
61 Fort Worth   50,140 
62 Allentown-Bethlehem-Easton, Pa.-

N. J.   49,982 
63 Gary-Hammond-East Chicago, Ind.** 49,634 
64 Syracuse   49,101 
65 West Palm Beach  48,606 
66 Santa Barbara   48,214 
67 Bridgeport (Official S.M.S.A)   46,417 

Bridgeport-Stamford-Norwalk 
(county basis)   87,419 

68 Richmond, Va.   44,202 
69 Springfield-Chicopee-Holyoke 

(Official S.M.S.A.)   43,397 

Metro Area Home Furnishing Store Sales, Rank I METRO DMA 

January 1, 1968 to January 1, 1969 

Rank 
Springfield-Chicopee-Holyoke 
(county basis)   

70 Orlando   
71 Peoria   
72 New Brunswick-Perth Amboy, N. J 
73 Fresno   
74 Trenton   
75 Davenport-Rock Island-Moline, 

Iowa-Ill.   
76 Charlotte   
77 Wichita   
78 Harrisburg   
79 Youngstown-Warren   
80 New Haven (Official S.M.S.A.)   

New Haven-Waterbury-Meriden 
(county basis)   

81 El Paso   
82 Mobile   
83 Knoxville   
84 Beaumont-Port Arthur-Orange   
85 Honolulu   
86 Shreveport   
87 Lansing   
88 Canton   
89 Chattanooga, Tenn. -Ga.   
90 Little Rock-North Little Rock  
91 Des Moines   
92 Reading   
93 Tacoma   
94 Rockford   
95 Lancaster   
96 Ann Arbor   
97 Gre.enville, S. C.   
98 Stamford (Official S.M.S.A.)   
99 Wilkes-Barre-Hazleton   
100 York, Pa.   
101 Albuquerque   
102 Worcester (Official S.M.S.A.)  

Worcester- Fitchburg - Leominster 
(county basis)   

103 Tucson   
104 South Bend   
105 Austin   
106 Bristol-Johnson City-Kingsport, 

Tenn.-Va.   
107 Oxnard-Ventura, Calif.   
108 Charleston, S. C  
109 Salinas-Monterey, Calif.   
110 Baton Rouge   
111 Bakersfield   
112 Lubbock   
113 Pensacola   
114 Kalamazoo   
115 Fayetteville, N. C  
116 Stockton   
117 Newport News-Hampton   
118 Utica-Rome   
119 Columbia, S. C  
120 Fort Wayne   
121 Corpus Christi   
122 Macon   
123 Las Vegas   
124 Huntington-Ashland, W. Va.-Ky. -Ohio 
125 Columbus, Ga. -Ala.   
126 Saginaw   
127 Savannah   
128 Binghamton, N. Y. -Pa  
129 Montgomery   
130 Lorain-Elyria   
131 Duluth-Superior, Minn.-Wis.   
132 Madison  • 
133 Waterbury (Official S.M.S.A.)  
134 Jackson, Miss.   
135 Wheeling, W. Va.-Ohio  
136 Vallejo-Napa, Calif.   
137 Raleigh   
138 Charleston, W. Va  
139 Roanoke   
140 Augusta, Ga. -S. C  
141 Evansville, Ind. -Ky.   
142 Cedar Rapids   

(geo) Rank 
143 Amarillo   

45,105 144 Spokane   
42,554 145 Erie   
41,271 146 Topeka   
40,196 147 Lakeland, Fla.   
39,990 148 Santa Rosa, Calif  
39,936 149 Johnstown, Pa.   

150 New London-Groton-Norwich 
38,521 (Official S.M.S.A.)   
38,506 New London-Groton, Norwich 
37,989 (county basis)   
37,750 151 Fall River (Official S.M.S.A.)  
37,668 152 Huntsville   
37,269 153 Scranton   

154 Lawrence-Haverhill (Official S.M.S.A.) 
84,742 155 Lexington   
36,165 156 Monroe, La.   
35,958 157 Anderson, led.   
34,353 158 Springfield, Ill.   
33,640 159 Colorado Springs   
32,889 160 Sarasota, Fla.   
32,827 161 Modesto, Calif.   
32,742 162 Durham   
32,100 163 Waco   
31,759 164 Daytona Beach, Fla  
31,379 165 Hamilton-Middletown, Ohio  
31,360 166 Muskegon-Muskegon Heights   
30,078 167 New Britain (Official S.M.S.A.)  
30,055 168 Fargo-Moorhead, N. D.- M inn  
30,019  29,927 169 Abi lene   
29,791 170 Asheville   
29,616 171 Lima   
29,551 172 Spartanburg   
29,236 173 Racine   
28,069 174 Green Bay   
27,802 175 Norwalk (Official S.M.S.A.)  
26,763 176 Champaign-Urbana   

177 Eugene, Ore.   
46,330 178 Muncie   
26,466 179 Steubenville-Weirton, Ohio-W. Va  
25,988 180 Terre Haute   
25,950 181 Lincoln   

182 Decatur   
25,661 183 Springfield, Mo.   
25,428 184 Battle Creek   
25,427 184 Atlantic City, N. J  
25,292 186 Waterloo   
25,130 187 Springfield, Ohio   
25,114 188 Poughkeepsie, N. Y  
25,089 189 Reno   
24,834 190 Gastonia, N. C  
24,572 191 Fort Smith, Ark.-Okla  
24,554 192 Altoona   
24,500 193 Biloxi-Gulfport   
24,339 194 Bay City   
24,194 195 Portland, Maine (Official S.M.S.A.) 
24,161 Portland, Maine (county basis)  
24,133 196 Jackson, Mich.   
23,677 197 Janesville, Wis.   
23,616 198 Vineland- M i I Ivi I le - Bridgeton, N. J  
23,537 199 Alexandria, La.   
23,477 200 Brockton (Official S.M.S.A.)  
23,256 Brockton (county basis)  
22,979 201 Williamsport, Pa.   
22,857 202 Salem, Ore.   
22,699 203 Pueblo   
22,582 204 Sioux City, lowa-Neb  
22,411 205 Mansfield   
21,826 206 Elkhart, Ind.   
21,817 207 McAllen-Pharr-Edinburg, Texas   
21,707 208 New Bedford (Official S.M.S.A.)  
21,219 New Bedford-Fall River 
21,054 (county basis)   
20,748 209 Lynchburg   
20,491 210 Lowell (Official S.M.S.A.)  
20,404 211 Jamestown, N. Y  
20,259 212 Wichita Falls, Texas  
20,155 213 Elmira   
20,093 214 Tallahassee   
20,079 215 Anderson, S. C  

($000) 
19,845 
19,522 
19,215 
19,104 
19,050 
18,924 
18,794 

18,762 

20,247 
18,639 
18,248 
17,519 
17,346 
17,305 
17,014 
16,796 
16,736 
16,662 
16,661 
16,558 
16,356 
16,336 
16,255 
16,101 
15,915 
15,827 
15,801 
15,549 
15,189 
14,733 
14,721 
14,680 
14,481 
14,434 
14,259 
13,913 
13,880 
13,860 
13,697 
13,652 
13,580 
13,377 
13,365 
13,365 
13,283 
12,990 
12,935 
12,883 
12,725 
12,378 
12,186 
11,968 
11,813 
11,725 
13,033 
11,722 
11,705 
11,574 
11,443 
11,393 
15,705 
11,350 
11,147 
11,078 
10,996 
10,960 
10,652 
10,626 
10,582 

37,357 
10,470 
10,451 
10,373 
10,328 
10,299 
10,270 
10,109 

U. S. TOTAL HOME FURNISHING STORE SALES - $16,812,484(000) 

Rank 
216 Appleton   10,054 
217 Kenosha   10,049 
218 Ogden   9,915 
219 Boise City, Idaho  9,786 
220 Gainesville, Fla.   9,716 
221 Lafayette, La.   9,692 
222 Oshkosh   9,483 
223 Lafayette-West Lafayette, Ind  9,474 
224 Sioux Falls, S. D  9,469 
225 Kokomo   9,468 
226 Lake Charles   9,301 
227 Galveston-Texas City, Texas  9,271 
228 St. Joseph, Mo  9,238 
229 Tuscaloosa, Ala.   9,151 
230 Texarkana, Tex.-Ark.   9,061 
231 Pittsfield (Official S.M.S.A.)  8,909 

Pittsfield (county basis)  13,618 
232 Bloomington-Normal, III.   8,657 
233 Great Falls   8,621 
234 Albany, Ga.   8,598 
235 New Castle   8,563 
236 Longview, Texas   8,314 
237 Yakima   8,271 
238 Tyler   8,253 
239 La Crosse   8,190 
240 Marion, led.   8,173 
241 Danville, III.   8,007 
242 Rapid City, S. D  7,977 
243 Brownsvi Ile-Harlingen -San Benito, 

Texas   7,967 
244 Owensboro   7,951 
245 Parkersburg, W. Va  7,865 
246 Odessa   7,828 
247 Wilmington, N. C  7,814 
248 Lawton   7,687 
249 Gadsden   7,664 
250 Bangor, Me. (county basis)  7,650 
251 Manchester (Official S.M.S.A.)  7,645 

Manchester (county basis)  13,725 
252 Charlottesville, Va.   7,547 
253 Sheboygan   7,525 
254 Greenville, Miss.   7,348 
255 Newark, Ohio   7,280 
256 Meriden, Conn. (Official S.M.S.A.)  7,153 
257 Billings   7,124 
258 Richmond, Ind.   7,099 
259 Pine Bluffs, Ark  7,063 
260 Midland, Texas   7,030 
261 Quincy, III.   6,981 
262 Provo-Orem, Utah   6,959 
263 Dubuque   6,928 
264 Fitchburg-Leominster 

(Official S.M.S.A.)   6,891 
265 Sherman-Denison, Tex.   6,749 
266 Columbia, Mo.   6,622 
267 Anchorage, Alaska   6,314 
268 Rochester, Minn.   6,271 
269 Joplin, Mo.   6,267 
270 Petersburg, Va.   6,095 
271 Bloomington, led.   6,009 
272 Athens, Ga.   5,855 
273 Meridian, Miss.   5,804 
274 San Angelo   5,271 
275 Danville, Va.   4,887 
276 Lewiston-Auburn (Official S.M.S.A.)  4,870 

Lewiston-Auburn (county basis)  5,297 
277 Salina, Kans.   4,653 
278 St. Cloud, Minn  4,588 
279 Pocatello, Idaho   4,546 
280 Cheyenne, Wyo.   4,236 
281 Laredo   4,228 
282 Roswell, N. M  3,374 

($000) 

Total Metro Areas 13,118,605 

Consolidated Area   1,736,253 
enhicago, III.-Northwestern, Ind. 

Consolidated Area   662,240 

*New York-Northeastern N. J. 

September 1, 1969 Spot Radio Stations 51 



Immaa 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Rank ($000) 
1 Los Angeles-Long Beach   2,810,216 
2 New York*   2,264,738 
3 Chicago.*   2,176,092 
4 Detroit   1,748,822 
5 Philadelphia, Pa.- N. J.   1,459,798 
6 San Francisco-Oakland   1,153,802 
7 Washington, D. C. -Md.-Va.   985,379 
8 Boston (S.M.S.A.)   837,270 

Boston-Lawrence-Haverhill-Lowell 
(county basis)   964,987 

9 Cleveland   742,137 
10 St. Louis, Mo. -Ill.   735,670 
11 Pittsburgh   730,079 
12 Dallas   665,351 
13 Newark, N. J   643,287 
14 Houston   641,514 
15 Atlanta   545,885 
16 Miami   527,432 
17 Baltimore   525,075 
18 M inneapolis -St. Paul   506,166 
19 Paterson-Clifton-Passaic, N. J.,-   466,614 
20 San Diego   464,209 
21 Anaheim-Santa Ana-Garden Grove, 

Calif.   461,291 
22 Kansas City, Mo.- Kans.   453,070 
23 Buffalo   450,374 
24 Milwaukee   441,578 
25 San Bernardino-Riverside-Ontario   435,976 
26 Seattle-Everett, Wash.   435,572 
27 Denver   410,509 
28 Indianapolis   403,326 
29 Cincinnati, Ohio -Ky. -Ind.   399,701 
30 Portland, Ore.-Wash.   391,333 
31 San Jose   388,531 
32 Tampa-St. Petersburg   384,965 
33 Phoenix   358,225 
34 Columbus, Ohio   329,871 
35 Rochester, N. Y.   325,212 
36 Fort Worth   316,803 
37 Memphis, Tenn.-Ark.   311,203 
38 New Orleans   300,120 
39 Sacramento   295,234 
40 Dayton   286,309 
41 Louisville, Ky. -Ind.   276,447 
42 Providence-Pawtucket-Warwick 

(Official S.M.S.A.)   266,252 
Providence-Pawtucket-Warwick 
(county basis)   236,685 

43 Birmingham, Ara.   264,022 
44 Oklahoma City   261,903 
45 San Antonio   260,446 
46 Jacksonville, Fla.   253,237 
47 Akron   249,267 
48 Hartford (Official S.M.S.A.)   240,567 

Hartford-New Britain-Bristol 
(county basis)   287,617 

49 Fort Lauderdale-Hollywood   239,215 
50 Toledo, Ohio-Mich.   231,588 
51 Flint   220,428 
52 Syracuse   211,787 
53 Albany-Schenectady-Troy   209,571 
54 Nashville   201,754 
55 Greensboro-Winston-Salem-High 

Point, N. C.   199,302 
56 Wichita   191,565 
57 Grand Rapids   189,771 
58 Salt Lake City   188,808 
59 Richmond, Va.   182,761 
60 Wilmington, Del.-N. J.-Md.   182,533 
61 Norfolk-Portsmouth   181,895 
62 Harrisburg   178,343 
63 Tulsa   172,728 
64 Allentown-Bethlehem- Easton, 

Pa.-N. J.   171,432 
65 Fresno   171,190 
66 Gary-Hammond-E. Chicago, Ind.**   171,154 
67 Orlando   170,596 
68 Springfield-Chicopee-Holyoke 

(Official S.M.S.A.)   170,101 
Springfield-Chicopee-Holyoke 
(county basis)   178,699 

Metro Area Automotive Store Sales Rank 
January 1, 1968 to January 'I, 1969 

Rank 
69 Charlotte   
70 Lansing   
71 Youngstown-Warren   
72 Omaha, Neb.-Iowa   
73 New Brunswick-Perth Amboy, N. J 
74 Honolulu   
75 West Palm Beach   
76 Albuquerque   
77 Peoria   
78 Little Rock-North Little Rock   
79 Bridgeport (Official S.M.S.A.)   

Bridgeport-Stamford-Norwalk 
(county basis)   

80 Davenport-Rock Island-Moline, 
Iowa-Ill.   

81 Bakersfield   
82 Knoxville   
83 Chattanooga, Tenn.-Ga.   
84 Tucson   
85 El Paso   
86 Tacoma   
87 Beaumont-Port Arthur-Orange   
88 Worcester (Official S.M.S.A.)   

Worcester-Fitchburg-Leominster 
(county basis)   

89 Des Moines   
90 Shreveport   
91 Jersey City, N. J'   
92 Canton   
93 Oxnard-Ventura, Calif.   
94 Baton Rouge   
95 Santa Barbara   
96 York, Pa.   
97 Columbia, S. C.   
98 Mobile   
99 Stockton   

100 Reading   
101 South Bend   
102 Lancaster   
103 Utica-Rome   
164 Las Vegas   
105 Trenton   
106 Bristol-Johnson City-Kingsport, 

Tenn. -Va.   
107 Fort Wayne   
108 Spokane   
109 Vallejo-Napa, Calif.   
110 Corpus Christi   
111 Rockford   
112 Binghamton, N. Y. -Pa.   
113 Ann Arbor   
114 New Haven (Official S.M.S.A.)   

New Haven -Waterbury- Meriden 
(county basis)   

115 Jackson, Miss.   
116 Greenville, S. C.   
117 Wilkes-Barre-Hazleton   
118 Stamford (Official S.M.S.A.)   
119 Austin   
120 Erie   
121 Augusta, Ga. -S. C.   
122 Huntington-Ashland, W. Va.-Ky. -Ohio  
123 Charleston, W. Va.   
124 Lorain-Elyria   
125 Eugene, Ore.   
126 Pensacola   
127 Johnstown, Pa.   
128 Columbus, Ga. -Ala.   
129 Madison   
130 Newport News-Hampton   
131 Salinas-Monterey, Calif.   
132 Modesto, Calif.   
133 Lubbock   
134 Macon   
135 Lakeland, Fla.   
136 Duluth-Superior, Minn.-Wis.   
137 Raleigh   
138 Charleston, S. C.   
139 Santa Rosa, Calif.   
140 Saginaw   

($000) Rank 
167,896 141 Montgomery   
161,954 142 Evansville, Ind. -Ky.   
154,325 143 Amarillo   
149,847 144 Waterbury (Official S.M.S.A.)   
146,135 145 Lima   
143,814 146 Savannah   
137,323 147 Hamilton-Middletown, Ohio   
131,428 148 Kalamazoo   

149 Fayetteville, N. C.   
131,052 150 New London-Groton-Norwich 
130,473 (Official S.M.S.A.)   
129,931 New London-Groton-Norwich 

(county basis)   
286,928 151 Poughkeepsie, N. Y.   

152 Scranton   
129,311 153 Salem, Ore.   
126,101 154 Roanoke   
121,280 155 Daytona Beach, Fla.   
120,744 156 Huntsville   
119,776 157 Waco   
119,394 158 Springfield, Mo.   
119,225 159 Terre Haute   
117,960 160 Lawrence-Haverhill (Official S.M.S.A ) 
117,183 161 Portland, Maine (Official S.M.S.A.) 

Portland, Maine (county basis)  
189,649 162 Abilene   
114,573 163 Colorado Springs   
113,765 164 Springfield, Ohio   
112,848 165 Wichita Falls, Texas   
111,628 166 Norwalk (Official S.M.S.A.)   
111,245 167 Lexington   
111,163 168 Battle Creek   
109,488 169 Topeka   
108,989 170 Decatur   
108,752 171 Reno   
108,613 172 Durham   
108,162 173 Jackson, Mich.   
108,015 174 Cedar Rapids   
107,869 175 Elkhart, Ind.   
107,014 176 Yakima, Wash.   
105,318 177 Muskegon-Muskegon Heights   
104,639 178 Fargo-Moorhead, N. D.-Minn.   
103,995 179 Springfield, Ill.   

180 Lincoln   
103,627 181 Spartanburg   
100,942 182 Champaign-Urbana   
99,855 183 Sarasota, Fla.   
99,280 184 Wheeling, W. Va. -Ohio   
99,106 185 Fort Smith, Ark.-Okla.   
98,295 186 Odessa   
94,966 
94,616 187 Altoona   
93,746 188 Jamestown, N. Y.   

189 Pueblo   
234,694 190 Brockton (Official S.M.S.A.)   

93,631 92206 191 Brockton (county basis)   
Monroe, La.   , 90,038 192 Bangor, Me. (county basis)   

89,110 193 Lake Charles   
88,607 194 Asheville   
88,566 195 Atlantic City, N. J.   
88,499 196 Waterloo   
87,984 197 Anderson, Ind.   
87,969 198 Green Bay   
87,591 199 New Britain (Official S.M.S.A.)   
86,232 200 Boise City, Idaho   
85,058 201 Biloxi-Gulfport   
85,086 202 Anchorage, Alaska   
84,964 203 Newark, Ohio   
83,122 204 Mansfield   
82,070 205 Bay City   
81,994 206 Racine   
81,730 207 Vineland-Millville-Bridgeton, N. J  
81,554 208 Billings   
80,824 209 McAllen-Pharr-Edinburg, Texas   
79,361 210 Manchester (Official S.M.S.A.)   
76,611 Manchester (county basis)   
74,563 211 Steubenville-Weirton, 0h10-W. Va.   
73,747 212 Ogden   
73,121 213 Lowell (Official S.M.S.A.)   
73,082 214 Lafayette, La.   

($000) 
72,413 
71,277 
70,682 
69,442 
69,263 
68,586 
68,473 
68,453 
67,966 

67,709 

74,610 
66,263 
65,623 
65,482 
65,080 
64,904 
62,547 
62,244 
62,218 
61,830 
61,793 
59,647 
71,340 
59,407 
59,363 
59,257 
58,995 
58,291 
57,942 
57,400 
56,610 
55,231 
55,110 
55,057 
54,648 
54,647 
53,921 
53,712 
53,079 
52,883 
52,487 
52,381 
51,595 
51,449 
50,957 
50,918 
50,814 
50,609 
50,456 
48,584 
48,420 
48,106 
78,129 
47,909 
47,567 
47,425 
46,941 
46,843 
45,746 
44,400 
44,367 
44,148 
44,070 
43,480 
43,310 
43,158 
42,495 
41,306 
41,254 
41,186 
41,128 
40,847 
40,745 
68,894 
40,433 
40,013 
39,830 
39,365 

U. S. TOTAL AUTOMOTIVE STORE SALES - $65,317,217(000) 

Rank 
215 Lynchburg   39,082 
216 Texarkana, Tex.-Ark.   39,034 
217 Appleton   39,030 
218 Muncie   39,028 
219 Lawton   38,740 
220 Great Falls   38,644 
221 Anderson, S. C.   38,540 
222 Gastonia, N. C.   38,170 
223 Sioux Falls, S. D.   38,013 
224 Janesville, Wis.   37,525 
225 Galveston-Texas City, Texas   36,901 
226 Sioux City, Iowa-Neb.   35,874 
227 Longview, Texas   35,488 
228 Lafayette-West Lafayette, Ind.   35,410 
229 Gainesville, Fla.   35,208 
230 Albany, Ga.   35,025 
231 Marion, Ind.   34,641 
232 Tallahassee   34,632 
233 Alexandria, La.   34,617 
234 Tyler   34,506 
235 Williamsport, Pa.   34,325 
236 New Bedford (Official S.M.S.A.)  34,301 

New Bedford-Fall River (county 
basis)   101,908 

237 Richmond, Ind.   34,294 
238 Gadsden   34,269 
239 Danville, III.   33,695 
240 Tuscaloosa, Ala.   33,615 
241 Elmira   33,186 
242 Wilmington, N. C  33,066 
243 New Castle   32,672 
244 Sherman-Denison, Texas   32,662 
245 Kokomo   31,519 
246 Provo-Orem, Utah   
247 Fall River (Official S.M.S.A.)  30,944 
248 Lewiston-Auburn (Official S.M.S.A.)  30,919 

Lewiston-Auburn (county basis)  32,546 
249 Joplin, Mo.   30,894 
250 Bloomington-Normal, Ill.   30,039 
251 Pittsfield (Official S.M.S.A.)  29,684 

Pittsfield (county basis)   48,335 
252 Midland, Texas   29,415 
253 Oshkosh   28,665 
254 Rapid City, S. D  28,607 
255 San Angelo   28,232 
256 St. Cloud, Minn  27,200 
257 Fitchburg-Leominster (Official 

S.M.S.A.)   27,183 
258 Brownsville-Harlingen-San 

Benito, Texas   26,936 
259 Meridian, Miss.   26,808 
260 Roswell, N. M  26,744 
261 Parkersburg, W. Va    26,579 
262 St. Joseph, Mo  26,423 
263 Petersburg, Va.   26,191 
264 Athens, Ga.   26,133 
265 Danville, Va.   25,993 
266 Quincy, Ill.   25,732 
267 Owensboro   25,297 
268 Kenosha   24,691 
269 Bloomington, Ind.   24,213 
270 Pine Bluff, Ark  23,933 
271 Rochester, Minn.   23,699 
272 Greenville, Miss.   23,541 
273 Salina, Kans.   22,703 
274 La Crosse   22,614 
275 Columbia, Mo.   22,543 
276 Dubuque   22,394 
277 Cheyenne, Wyo.   21,936 
278 Sheboygan   20,858 
279 Pocatello, Idaho   19,973 
280 Charlottesville, Va.   19,444 
281 Meriden, Conn. (Official S.M.S.A.)  17,867 
282 Laredo   12,403 

($000) 

Total Metro Areas  47,747,471 

Consolidated Area   3,685,991 
g“Chicago, Ill.-Northwestern Ind. 

Consolidated Area   2,347,246 

'New York-Northeastern N. J. 
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Stale, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Rank ($000) 
1 Los Angeles-Long Beach  1,000,391 
2 New York*   913,112 
3 Chicago**   701,577 
4 Detroit   521,080 
5 Philadelphia, Pa.-N. J  453,424 
6 San Francisco-Oakland   384,496 
7 Washington, D. C. -Md.-Va  324,380 
8 St. Louis, Mo. -111  301,994 
9 Boston (Official S.M.S.A.)  272,304 

Boston-Lawrence-Haverhill-Lowell 
(county basis)   324,297 

10 Pittsburgh   267,127 
11 Minneapolis-St. Paul   241,913 
12 Cleveland   241,840 
13 Houston   222,377 
14 San Bernardino-Riverside-Ontario   209,484 
15 Newark, N. J.*  204,558 
16 Dallas   202,749 
17 Baltimore   192,160 
18 Atlanta   188,461 
19 Kansas City, Mo -Kano  181,726 
20 Anaheim-Santa Ana-Garden 

Grove, Calif.   170,475 
21 Paterson-Clifton-Passaic, It. J.*  162,031 
22 Miami   159,536 
23 Milwaukee   157,322 
24 Cincinnati, Ohio -Ky. -Ind.   154,743 
25 Seattle-Everett, Wash.   151,225 
26 San Diego   145,776 
27 San Jose   143,354 
28 Indianapolis   134,701 
29 Buffalo   133,324 
30 Denver   133,127 
31 Tampa-St. Petersburg   130,618 
32 Phoenix   126,004 
33 Columbus, Ohio   116,550 
34 Sacramento   108,982 
35 Dayton   105,735 
36 Jacksonville, Fla.   103,450 
37 New Orleans   102,385 
38 Memphis, Tenn.-Ark.   102,219 
39 Fort Worth   101,295 
40 Louisville, Ky. -Ind.   100,684 
41 Portland, Ore.-Wash.   99,429 
42 Oklahoma City   91,405 
43 Providence-Pawtucket-Warwick 

(Official S.M.S.A.)   90,038 
Providence-Pawtucket-Warwick 
(county basis)   79,196 

44 Birmingham, Ala.   89,983 
45 Akron   88,109 
46 Toledo, Ohio-Mich.   87,977 
47 San Antonio   84,705 
48 Hartford (Official S.M.S.A.)  82,137 

Hartford-New Britain- Bristol 
(county basis)   107,123 

49 Rochester, N. Y  80,507 
50 Nashville   79,244 
51 Gary-Hammond-East Chicago, Ind.**  77,893 
52 Wilmington, Del.-N. J. -Md  76,845 
53 Greensboro-Winston-Salem-

High Point, N. C  76,135 
54 Fort Lauderdale-Hollywood   76,105 
55 Albany-Schenectady-Troy   74,048 
56 Grand Rapids   69,040 
57 Tulsa   67,664 
58 Salt Lake City  66,149 
59 Wichita   65,705 
60 Richmond, Va.   65,334 
61 Flint   65,095 
62 Syracuse   64,817 
63 Youngstown-Warren   63,967 
64 Fresno   63,825 
65 Omaha, Neb.-Iowa   63,458 
66 Honolulu   62,028 
67 Harrisburg   60,992 
68 Allentown-Bethlehem-Easton, 

Pa.-N. J.   60,478 
69 New Brunswick-Perth Amboy, N. J  57,589 
70 Norfolk-Portsmouth   55,482 
71 Charlotte   54,992 

Metro Area Service Station Sales, Rank 
January 1, 1968 

Rank 
72 Jersey City, N. J."  
73 Bakersfield   
74 Knoxville   
75 Lansing   
76 Orlando   
77 Mobile   
78 Springfield -Chicopee- Holyoke 

(Official S.M.S.A.)  
Springfield-Chicopee-Holyoke 
(county basis)   

79 Bridgeport (Official S.M.S.A.)  
Bridgeport-Stamford-Norwalk 
(county basis)   

80 Las Vegas   
81 Davenport-Rock Island-Moline, 

Iowa-Ill.   
82 Chattanooga, Tenn.-Ga.   
83 Peoria   
84 West Palm Beach  
85 Beaumont-Port Arthur-Orange   
86 Des Moines   
87 Oxnard -Ventura, Calif.   
88 Tucson   
89 Stockton   
90 Tacoma   
91 Santa Barbara   
92 Columbia, S. C  
93 York, Pa.   
94 Rockford   
95 Little Rock-North Little Rock  
96 New Haven (Official S.M.S.A.)  

New Haven-Waterbury-Meriden 
(county basis)   

97 Baton Rouge   
98 Greenville, S. C  
99 Bristol -Johnson City-Kingsport, 

Tenn. -Va.   
100 Lancaster   
101 Shreveport   
102 South Bend   
103 Vallejo-Napa, Calif.   
104 Canton   
105 Utica-Rome   
106 Trenton   
107 Lorain-Elyria   
108 Albuquerque   
109 Worcester (Official S.M.S.A.)  

Worcester-Fitchburg-Leominster 
(county basis)   

110 Salinas-Monterey, Calif.   
111 Jackson, Miss.   
112 Lakeland, Fla.   
113 Austin   
114 Wilkes- Barre- Hazleton   
115 Corpus Christi   
116 Raleigh   
117 Fort Wayne   
118 Duluth-Superior, Minn.-Wis.   
119 Erie   
120 Augusta, Ga. -S. C  
121 Madison   
122 Evansville, Ind.-Ky.   
123 Spokane   
124 Huntington-Ashland, W. Va.-

Ky. -Ohio   
125 Reading   
126 Savannah   
127 Columbus, Ga. -Ala.   
128 Stamford (Official S.M.S.A.)  
129 El Paso   
130 Binghamton, N. Y. -Pa  
131 Modesto, Calif.   
132 Charleston, W. Va  
133 Charleston, S. C  
134 Macon   
135 Johnstown, Pa.   
136 Hamilton-Middletown, Ohio   
137 Ann Arbor   
138 Kalamazoo   
139 Cedar Rapids   
140 Montgomery   

to January 1, 1969 

($000) Rank 
54,664 141 Colorado Springs   
53,305 142 Pensacola   
51,475 143 Lima   
50,993 144 Saginaw   
50,893 145 Amarillo   
50,799 146 Topeka   

147 Lawrence-Haverhill (Official S.M.S.A.) 
49,112 148 Newport News-Hampton   

149 Eugene, Ore.   
52,876 150 Santa Rosa, Calif  
47,525 151 Springfield, Ill.   

152 Lubbock   
103,525 153 Battle Creek   
47,523 154 Roanoke   

155 Daytona Beach   
46,405 156 Terre Haute   
44,569 157 Abilene   
43,495 158 Asheville   
43,409 159 Springfield, Mo.   
43,251 160 Waterbury (Official S.M.S.A.)  
42,617 161 Huntsvi Ile   
42,103 162 Lincoln   
41,876 163 Atlantic City, N. J  
41,596 164 Durham   
40,509 164 Scranton   
40,132 166 Lexington   
40,042 167 Muskegon-Muskegon Heights   
40,018 168 Reno   
39,688 169 Springfield, Ohio   
38,823 170 Wheeling, W. Va. -Ohio  
38,798 171 New London-Groton-Norwich 
86,107 

New London-Groton-Nonvich 
38,219 (county basis)   

172 Poughkeepsie   
38,203 173 Jackson, Mich.   
37,771 174 Lake Charles   
37,665 

175 WFaay(celtetecvi ille,aS.M.SC.A.) 

38,665 

3376,681703 117776  Yakima, Wash.   
36,702 178 Spartanburg   

Norwalk (Official S.M.S.A.)  
3366;24660 79 rw 5 118 0 New Britain (Official S.M.S.A.)  
36,102 181 Wichita Falls, Texas  
36,020 182 Fargo-Moorhead, N. D.-Minn  

183 Waterloo   
35,604 184 Fort Smith, Ark.-Okla  

185 Bangor, Me. (county basis)  
64,129 186 Provo-Orem, Utah   
34,967 187 Mansfield   
34,300 34,126 188 Bloomington-Normal, Ill.   

189 Gastonia, N. C  
34,084 190 Galveston-Texas City, Texas  
33,988 191 Steubenville-Weirton, Ohio-W. Va 
33,381 192 Tallahassee   
33,301 193 Salem, Ore.   
33,200 194 McAllen-Pharr-Edinburg, Texas   
33,145 
32964 195 Brockton (Official S.M.S.A.)   
32,945 Brockton (county basis)   
32:655 196 Sarasota, Fla.   
32,481 197 Champaign-Urbana   
31,971 198 Portland, Maine (Official 

Portland, Maine (county basis)  
31,774 199 JLameelsltorofnia n, (Official 

Ys..m.s.A.)  
3031 :773570 220602 Lowell 

201 F.BuaeyblCoity   

30,584 203 Racine   
30,399 204 Elkhart, bd.   
30,272 205 Texarkana, Tex.Ark.   
30,262 206 Sioux City, Iowa-Neb.   
30,216 207 Boise City, Idaho   
30,021 208 Green Bay   
29,661 209 Anderson, Ind.   
29,627 210 Joplin, Mo.   
29,540 211 Newark, Ohio   
28,713 211 Odessa   
27,231 213 Ogden   
26,626 214 Biloxi-Gulfport   
26,398 215 Monroe, La.   

($000) 
26,164 
26,162 
25,778 
25,669 
25,465 
25,073 
24,860 
24,755 
24,355 
24,164 
23,929 
23,819 
23,690 
23,284 
23,157 
23,148 
23,122 
23,061 
22,582 
21,948 
21,800 
21,649 
21,421 
21,417 
21,417 
21,336 
21,189 
21,059 
21,025 
21,024 

20,180 

23,145 
20,127 
19,427 
19,258 
19,115 
19,096 
18,924 
18,738 
18,613 
18,590 
18,294 
18,240 
18,146 
18,044 
17,867 
17,764 
17,671 
17,546 
17,401 
17,365 
17,362 
17,303 
17,219 
16,709 
16,604 
29,830 
16,466 
16,450 
16,312 
23,034 
16,284 
16,275 
16,221 
16,116 
16,062 
15,928 
15,872 
15,800 
15,404 
15,354 
15,272 
15,221 
15,068 
15,068 
14,890 
14,791 
14,764 

U. S. TOTAL SERVICE STATION SALES -$24,569,041(000) 

II METRO DATA 

Rank ($000) 
216 Tyler   14,626 
217 New Bedford 0:ifficial S.M.S.A.)   14,438 

New Bedford-Fall River 
(county basis)   42,475 

218 Gainesville, Fla.   14,393 
219 Altoona   14,388 
220 Decatur   14,313 
221 Lynchburg   14,259 
222 Wilmington, N  C.   14,089 
223 Alexandria, La.   13,939 
224 Anderson, S. C.   13,860 
225 Sioux Falls, S. D.   13,859 
226 Janesville, Wis.   13,771 
227 Muncie   13,685 
228 Lafayette, La.   13,682 
229 Oshkosh   13,507 
230 Richmond, bud .   13,393 
231 Fall River (Official S.M.S.A.)   13,178 
232 Anchorage, Alaska   13,171 
233 Williamsport, Pa.   13,138 
234 Vineland-Millville-Bridgeton, N. J  12,981 
235 Lafayette-West Lafayette, Ind.   12,572 
236 Appleton   12,207 
237 New Castle   11,996 
238 Pittsfield (Official S.M.S.A.)   11,928 

Pittsfield (county basis)   18,124 
239 Brownsville- Harlingen-San Benito, 

Texas   11,899 
240 St. Joseph, Mo.   11,876 
241 Billings   11,828 
242 Gadsden   11,731 
243 Sherman-Denison, Tex.   11,719 
244 Manchester (Official S.M.S.A.)   11,660 

Manchester (county basis)   20,447 
245 Rapid City, S. D.   11,603 
246 Lawton   11,490 
247 Tuscaloosa, Ala.   11,293 
248 Longview, Texas   11,237 
249 Meridian, Miss.   11,123 
250 Elmira   11,107 
251 Danville, III.   11,041 
252 Midland, Texas   10,969 
253 Dubuque   10,854 
254 Pocatello, Idaho   10,829 
255 Athens, Ga.   10,753 
256 Marion, bd .   10,626 
257 Albany, Ga.   10,594 
258 Parkersburg, W. Va.   10,530 
259 Great Fal ls   10,463 
260 Columbia, Mo.   10,435 
261 Pine Bluff, Ark.   10,337 
262 Danville, Va.   10,083 
263 Fitchburg-Leominster 

(Official S.M.S.A.)   9,938 
264 La Crosse  ,.  9,756 
265 San Angelo .   9,703 
266 Kenosha   9,572 
267 St. Cloud, Minn.   9,288 
268 Rochester, Minn.   9,224 
269 Cheyenne, Wyo.   9,133 
270 Salina, Kans.   9,016 
271 Meriden, Conn. (Official S.M.S.A.)   8,674 
272 Sheboygan   8,468 
273 Lewiston-Auburn (Official S.M.S.A.)  8,271 

Lewiston-Auburn (county basis)  9,422 
274 Kokomo   8,225 
275 Owensboro   7,892 
276 Petersburg, Va   7,750 
277 Bloomington, Ind.   7,657 
278 Greenville, Miss.   7,274 
279 Quincy, III.   6,839 
280 Charlottesville, Va.   6,799 
281 Laredo   6,780 
282 Roswell, N. M    6,332 

Total Metro Area  16,818,980 
*New York-NortheaMern N. J. 
Consolidated Area   1,411,052 

**Chicago, Ill.-Northwestern bd. 
Consolidated Area   779,470 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Rank 
J. Los Anples-Long Beach   3,809,510 
2 New York.   3,042,790 
3 Chicago..   2,536,750 
4 Detroit   1,791,180 
5 Philadelphia, Pa.-N. J.   1,703,730 
6 San Francisco-Oakland   1,571,480 
7 St. Louis, Mo. -Ill.   965,310 
8 Washington, D. C. -Md.-Va.   960,690 
9 Pittsburgh   942,800 

10 Cleveland   927,780 
11 Newark, N. J.*   847,230 
12 Boston (Official S.M.S.A.)   828,170 

Boston- Lawrence- Haverhill - Lowel I 
(county basis)   1,215,290 

13 Houston   817,65 
14 Minneapolis-St. Paul   768,780 
15 Baltimore   725,050 
16 Anaheim-Santa Ana-Garden Grove, 

Calif.   688,680 
17 Dal las   685,240 
18 Seattle-Everett, Wash.   638,320 
19 Paterson-Clifton-Passaic, N. J.*   622,500 
20 San Diego   609,870 
21 Kansas City, Mo.-Kans.   608,050 
22 Atlanta   596,800 
23 Cincinnati, Ohio -Ky. -Ind.   592,170 
24 Miami   582,120 
25 Denver   558,300 
26 San Bernardino-Riverside -Ontario   545,780 
27 Milwaukee   532,840 
28 San Jose   516,950 
29 Portland, Ore.-Wash.   505,580 
30 Tampa-St. Petersburg   481,340 
31 Buffalo   476,830 
32 Indianapolis   471,320 
33 Phoenix   419,950 
34 Sacramento   403,930 
35 New Orleans   402,920 
36 Dayton   402,260 
37 Columbus, Ohio   397,060 
38 Louisville, Ky. -Ind.   362,240 
39 Fort Worth   344,660 
40 Rochester, N. Y.   332,070 
41 San Antonio   327,390 
42 Birmingham, Ala.   322,810 
43 Akron   310,020 
44 Toledo, Ohio-Mich.   306,780 
45 Oklahoma City   305,080 
46 Fort Lauderdale-Hollywood   295,150 
47 Providence- Pawtucket-Warwick 

(Official S.M.S.A.)   286,940 
Providence-Pawtucket-Warwick 
(county basis)   332,650 

48 Albany -Schenectady-Troy   283,860 
49 Greensboro-Winston-Salem-High Point, 

N. C.   275,450 
50 Memphis, Tenn.-Ark.   264,000 
51 Salt Lake City   247,620 
52 Youngstown-Warren   247,340 
53 Gary-Hammond-East Chicago, Ind 246,030 
54 Honolulu   244,930 
55 Allentown-Bethlehem-

Easton, Pa.-N. J.   243,000 
56 Jacksonville, Fla.   234,730 
57 Norfolk-Portsmouth   233,870 
58 Syracuse   230,670 
59 Tulsa   230,440 
60 Grand Rapids   229,870 
61 Jersey City, N. J.*   228,430 
62 Nashville   228,140 
63 Fresno   210,560 
64 Wilmington, Del.-N. J. -Md.   208,120 
65 New Brunswick-Perth Amboy, N. J  207,480 
66 Omaha, Neb.-Iowa   206,790 
67 Flint   204,680 
68 Orlando   204,020 
69 Wichita   197,970 
70 Richmond, Va.   194,930 
71 Charlotte   180,140 
72 Hartford (Official S.M.S.A.)  179,530 

Hartford-New Britain-Bristol 
(county basis)   358,420 

Metro Area Passenger Cars, Rank 
January 1, 1969 

Rank 
73 Harrisburg   177,940 
74 Knoxville   174,930 
75 Canton   170,550 
76 Tacoma   169,020 
77 Davenport-Rock Island-Moline, 

Iowa-Ill.   168,190 
82 Mobile   154,740 
78 Oxnard-Ventura, Calif.   166,370 
79 Bakersfield   165,270 
80 West Palm Beach   162,890 
81 Springfield-Chicopee-Holyoke 

(Official S.M.S.A.)   156,100 
Springfield-Chicopee-Holyoke 
(county basis)   215,670 

83 York, Pa.   151,640 
84 Lansing   151,530 
85 Tucson   150,690 
86 Peoria   149,830 
87 Stockton   144,650 
88 Wi Ikes- Barre- Hazleton   143,490 
89 Beaumont-Port Arthur-Orange   142,610 
90 Bristol-Johnson City-Kingsport, 

Tenn. -Va.   140,950 
91 Santa Barbara   138,190 
92 Des Moines   136,800 
93 El Paso   136,190 
94 Lancaster   135,360 
95 Albuquerque   132,450 
96 Greenville, S. C.   131,530 
97 Trenton   131,160 
98 Reading   131,060 
99 Spokane   129,980 
100 New Haven (Official S.M.S.A.)  129,950 

New Haven-Waterbury-Meriden 
(county basis)   380,000 

101 Chattanooga, Tenn. -Ga.   129,150 
102 Rockford   124,380 
103 Utica-Rome   123,490 
104 Las Vegas   123,330 
105 South Bend   122,900 
106 Shreveport   121,910 
107 Vallejo-Napa, Calif.   121,760 
108 Fort Wayne   120,290 
109 Columbia, S. C.   119,710 
110 Binghamton, N. Y. -Pa.   119,270 
111 Corpus Christi   118,560 
112 Erie   116,720 
113 Lorain-Elyria   114,870 
114 Johnstown, Pa.   114,800 
115 Salinas-Monterey, Calif.   114,100 
116 Duluth-Superior, Minn.-Wis.   112,500 
117 Eugene, Ore.   111,580 
118 Austin   110,960 
119 Bridgeport (Official S.M.S.A.)   110,760 

Bridgeport-Stamford-Norwalk 
(county basis)   389,270 

120 Jackson, Miss.   110,470 
121 Madison   107,200 
122 Huntsville   106,380 
123 Lakeland, Fla.   106,180 
124 Evansville, led. -Ky.   105,300 
125 Raleigh   105,100 
126 Pensacola   104,900 
127 Huntington-Ashland, W. Va.-Ky. -Ohio 104,500 
128 Worcester (Official S.M.S.A.)   103,990 

Worcester-Fitchburg-Leominster 
(county basis)   234,880 

129 Charleston, S. C.   103,910 
130 Little Rock-North Little Rock   103,630 
131 Santa Rosa, Calif.   103,230 
132 Hamilton - M iddletown, Ohio   100,510 
133 Modesto, Calif.   99,510 
133 Augusta, Ga.- S. C.   99,510 
135 Baton Rouge   98,260 
136 Charleston, W. Va.   98,160 
137 Columbus, Ga. -Ala.   97,830 
138 Newport News-Hampton   96,670 
139 Salem, Ore.   93,400 
140 Scranton   90,880 
141 Ann Arbor   89,510 
142 Colorado Springs   89,190 

Rank 
143 Saginaw   
144 Montgomery   
145 Daytona Beach, Fla.   
146 Macon   
147 Poughkeepsie, N. Y.   
148 Kalamazoo   
149 Lima   
150 Lubbock   
151 Atlantic City, N. J.   
152 Amarillo   
153 Cedar Rapids   
154 Lexington   
155 Durham   
156 Waterbury (Official S.M.S.A.)   
157 Spartanburg   
158 Terre Haute   
159 Wheeling, W. Va. -Ohio   
160 Springfield, Mo.   
161 Topeka   
162 Yakima, Wash.   
163 Springfield, Ohio   
164 Savannah   
165 Roanoke   
166 Steubenville-Weirton, Ohio-W. Vu 
167 Springfield, Ill.   
168 Fayetteville, N. C.   
169 Muskegon-Muskegon Heights   
170 Waco   
171 Racine   
172 Sarasota, Fla.   
173 Galveston-Texas City, Texas   
174 Lawrence-Haverhill (Official S.M.S.A ) 
175 Stamford (Official S.M.S.A.)   
176 Lake Charles   
177 Asheville   
178 Battle Creek   
179 Lincoln   
180 Wichita Falls, Texas   
181 Anderson, Incl.   
182 Waterloo   
183 Altoona   
184 Mansfield   
185 Gastonia, N. C.   
186 Reno   
187 Champaign-Urbana   
188 Boise City, Idaho   
189 Jackson, Mich.   
190 Ogden   
191 McAllen-Pharr-Edinburg, Texas   
192 New London-Groton-Norwich 

(Official S.M.S.A.)   
New London-Groton-Norwich 
(county basis)   

193 Jamestown, N. Y.   
194 Elkhart, Ind.   
195 Fort Smith, Ark.-Okla.   
196 Vineland-Millville-Bridgeton, N. J 
197 Abilene   
198 Muncie   
199 Green Bay   
200 Biloxi-Gulfport   
201 New Castle   
202 Anchorage, Alaska   
203 Janesville, Wis.   
204 Sioux City, Iowa-Neb.   
205 Appleton   
206 Williamsport, Pa.   
207 Decatur   
208 Pueblo   

88,110 
85,430 
84,780 
83,270 
82,980 
82,920 
81,130 
80,970 
80,720 
79,380 
77,120 
76,640 
74,090 
73,770 
72,970 
72,630 
72,410 
72,380 
72,300 
71,000 
70,630 
70,570 
69,410 
69,280 
69,090 
66,850 
66,530 
66,360 
65,280 
65,230 
65,030 
65,010 
64,440 
63,630 
63,420 
63,180 
63,010 
62,750 
61,760 
61,730 
61,220 
61,200 
60,930 
60,760 
60,250 
59,700 
59,540 
59,020 
58,960 

58,670 

96,380 
57,580 
57,200 
57,080 
56,060 
55,710 
54,760 
54,710 
53,680 
53,580 
53,370 
53,260 
53,240 
53,210 
52,620 
51,850 
51,520 

209 Portland, Maine (Official S.M.S.A.) 51,460 
Portland, Maine (county basis)  74,890 

210 Newark, Ohio   50,880 
211 Fargo-Moorhead, N. D.-Minn.   50,030 
212 New Bedford (Official S.M.S.A.)  47,980 

New Bedford-Fall River 
(county basis)   166,600 

213 Provo-Orem, Utah   47,890 
214 Oshkosh   47,810 
214 Brownsville-Harlingen-San Benito, 

Texas   47,810 

U. S. TOTAL PASSENGER CARS - 83,900,370 

Rank 
216 Bay City   47,790 
217 Odessa   47,690 
218 New Britain (Official S.M.S.A.)  47,170 
219 Gadsden   46,970 
220 Danville, Va.   46,060 
221 Alexandria, La.   46,040 
222 Lynchburg   45,210 
222 Anderson, S. C.   45,210 
224 Brockton (Official S.M.S.A.)   45,200 

Brockton (county basis)   115,640 
225 Fall River (Official S.M.S.A.)  45,180 
226 Monroe, La.   45,100 
227 Kenosha   45,020 
228 Texarkana, Tex.-Ark.   43,360 
229 Joplin, Mo.   42,880 
230 Bangor, Me. (county basis)  42,790 
231 Sioux Falls, S. D.   42,480 
232 Bloomington-Normal, III.   42,200 
233 Tyler   42,140 
234 Lafayette-West Lafayette, bd.   42,080 
235 Danville, Ill.   41,860 
236 St. Joseph, Mo.   41,740 
237 Gainesville, Fla.   41,690 
238 Lowell (Official S.M.S.A.)   41,680 
239 Tuscaloosa, Ala.   41,370 
240 Wilmington, N. C.   41,310 
241 Billings   41,170 
242 Norwalk (Official S.M.S.A.)  40,510 
243 Elmira   39,130 
244 Great Falls   37,780 
245 Sherman-Denison, Tex.   37,700 
246 Longview, Texas   37,620 
247 Lawton   37,500 
248 Kokomo   37,470 
249 Sheboygan   37,290 
250 Manchester (Official S.M.S.A.)   36,920 

Manchester (county basis)   82,910 
251 Marion, led.   36,510 
252 Owensboro   36,130 
253 Midland, Texas   35,880 
254 St. Cloud, Minn.   35,070 
255 Richmond, Ind.   35,060 
256 Rochester, Minn.   34,750 
257 Parkersburg, W. Va.   34,330 
258 Dubuque   34,080 
259 Lafayette, La.   34,000 
260 San Angelo   33,120 
261 Albany, Ga.   32,360 
262 Pine Bluff, Ark.   32,240 
263 Quincy, Ill.   31,490 
264 Columbia, Mo.   30,580 
265 La Crosse   30,280 
266 Bloomington, led.   29,640 
267 Tallahassee   29,230 
268 Meridian, Miss.   29,080 
269 Cheyenne, Wyo.   28,030 
270 Pocatello, Idaho   27,360 
271 Rapid City, S. D.   26,840 
272 Lewiston-Auburn (Official S.M.S.A.)  26,600 

Lewiston-Auburn (county basis)  34,950 
273 Laredo   25,420 
274 Roswell, N. M.   25,090 
275 Petersburg, Va.   24,760 
276 Meriden, Conn. (Official S.M.S.A.)  24,660 
277 Greenville, Miss.   24,210 
278 Pittsfield (Official S.M.S.A.)  23,940 

Pittsfield (county basis)   61,760 
279 Charlottesville, Va.   23,430 
280 Salina, Kans.   22,070 
281 Athens, Ga.   21,600 
282 Fitchburg-Leominster 

(Official S.M.S.A.)   16,120 

Total Metro Areas  58,685,770 
"New York-Northeastern N.J. 
Consolidated Area   5,015,110 

**Chicago, Ill.-Northwestern Ind. 
Consolidated Area   2,782,780 
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I- AM and FM facilities. 

(t:)) Duplicate Considered mbaiethrinsemtwaorrkketa.s their outlet in this market. Radio defined Stations in Metro Statistical Areas (as on pages 36-37) 
Abilene, Tex. 
KCAD, Abilene 
KDWT, Stamford 
KFMN (FM), Abilene 
KNIT, Abilene 
%BBC, Abilene 
KWKC, Abilene 

Akron Ohio 
•WAKU, Akron 
WSLIN, Akron 
•WCUE, Cuyahoga Falls 
WHLO, Akron 
•WKNT, Kent 

Albany, Ga. 
WALG, Albany 
stoopC, Albany 
MAE, Albany 
WJIZ (FM), Albany 
NVYLB, Albany 

Albany-Schenectady-
Troy, N. Y. 
WABY, Albany 
WDKC (FM). Albany 
IVEEE, Albany 
WFLY (FM), Troy 
WGFM (FM), 

Schenectady 
WGY. Schenectady 
WHAZ, Troy 
WHRL (FM), Albany 
•WKAJ, Saratoga 

Springs 
WOKO, Albany 
WPTR. Albany 
WRONV, Albany 
WSNY, Schenectady 
WTRY, Troy 

Albuquerque, N. M. 
KA11(1. Albuquerque 
KIINM (FM). 
Albuquerque 

•KDEF. Albuquerque 
KOGIL Albuquerque 
KIIFM (FM). 
Albuquerque 

*KGB, Albuquerque 
KOKO, Albuquerque 
KIIST (FM). 

Albuquerque 
KRZY. Albuquerque 
KV01). Albuquerque 
KZIA, Albuquerque 

Allentown-Easton-
Bethlehem, Pa. 

•WAET1. Allentown 
WCRV, Washington, 
N. Z. 

•WEF.X. Easton 
•WEST. Easton 
NVFMZ (FM), 

Allentown 
•WOPA, Bethlehem 
WHOL. Allentown 
WKAP. Allentown 
WSAN. Allentown 

Alexandria, La. 
•KALB, Alexandria 
KDBEL Alexandria 
KSYL--Alexandria 

Altoona, Pa. 
*Writ°. Altoona 
WOMB (FM). Tyrone 
•WJSM, Martinsburg 
NVKMC. Roaring 
Spring 

WRTA. Altoona 
WTRN. Tyrone 
•WVAM. Altoona 

Amarillo, Tex. 
KCAN. Canyon 
•KDJW. Amarillo 
•KONC, Amarillo 
KUM, Amarillo 
KPITR. Amarillo 
KRAY. Amarillo 
KZIP. Amarillo 

Anaheim-Santa Ana. 
Garden Grove, 
Calif. 
KEZY. Anaheim 
KEZR (FM). Anaheim 
KOCM (FM), Newport 
Beach 

KTBT (FM), Garden 
Grove 

•KWIE, Santa Ana 
KYMS (FM), Santa 
Ana 

Anderson, Ind. 
WBMP (FM). Elwood 
WIIBIL Anderson 
WHUT, Anderson 

Anderson, S. C. 
•WAIM, Anderson 
•WANS, Anderson 
WHPB, Belton 

Anchorage, Alaska 
KAMIT (FM). Anchor-

age 
KBYR, Anchorage 
ICENI. Anchorage 
KFQD, Anchorage 
•KHAR. Anchorage 
KNIK (Fm). Anchorage 
KYAK, Anchorage 

Ann Arbor, Mich. 
WAAM, Ann Arbor 
•W0113, Saline 
WPAG. Ann Arbor 
WSDS, Ypsilanti 
WYNZ, Ypsilanti 

Appleton, Wis. 
•IVAPL, Appleton 
WHBY, Appleton 
NVKAU, Kaukauna 

Asheville, N. C. 
WBMS, Black 
Mountain 

•WFGIV, Black 
Mountain 

WISE, Asheville 
•WLOS, Asheville 
WSKY. Asheville 
WWNC, Asheville 

Athens, Ga. 
"NVDOL, Athens 
•IVGAU, Athens 
WRFC, Athens 

Atlanta, Ga. 
WACX, Austell 
WAOK, Atlanta 
"WAY°. Decatur 
•IVBIE, Marietta 
WDYX, Buford 
WIGO, Atlanta 
WERT), Atlanta 
WFOM, Marietta 
•WCIKA, Atlanta 
%YOST. Atlanta 
WGUN, Decatur 
WIIN, Atlanta 
WKLS (FM). Atlanta 
WLANV, Lawrenceville 
WLTA (FM). Atlanta 
WOMN, Decatur 
•WPLO, Atlanta 
•WQ1CI, Atlanta 
WQXI. Atlanta 
WIING, North Atlanta 

•WSB. Atlanta 
WSSA, College Park 
WTJII. East Point 
WYNX. Smyrna 
WYZE. Atlanta 

Atlantic City, N. J. 
•WFPG. Atlantic City 
WLDB. Atlantic City 
NVMGM (FM). Atlantic 

City 
IMMIX Atlantic City 
WN.TH, Hammonton 
WOND, Pleasantville 
WRNJ (FM), Atlantic 
City 

WSLT. Ocean City-
Somers Point 

Augusta, Ga. 
•WAKN. Aiken, S. C. 
*WACO. Augusta 
•WBBQ. Augusta 
NVBIA. Augusta 
NVFNL, North Augusta. 

S. C. 
WOAC. Augusta 
•WGUS. North Augusta, 

S. C. 
•WLOW, .Alken, S. C. 
WRDIV. Augusta 
WTFIB. Augusta 
WZZW (FM). 
Augusta 

Austin, Tex. 
KASE (FM), Austin 
•ICHFI-FM, Austin 
KNOW, Austin 

•KOKE, Austin 
•KTAP, Austin 
•KTBC, Austin 
KVET, Austin 

Bakersfield, Calif. 
KAFY, Bakersfield 
KBIS, Bakersfield 
KCIIJ, Delano 
•KDOL, Mojave 
ICDNO (Fw), Delano 
KERN. Bakersfield 
•KGEE, Bakersfield 
Kind (FM), 

Bakersfield 
KLOA. Ridgecrest 
KLYD. Bakersfield 
ICPMC. Bakersfield 
KRCK, Ridgecrest 
KTKR. Taft 
•KUZZ, Bakersfield 
KNVAC, Bakersfield 
KIVU), Wasco 

Baltimore, Md. 
WAMD, Aberdeen 
•WANN, Annapolis 
°NYASA, Havre De 

Gram 
WAYE, Baltimore 
•WBAL, Baltimore 
•NVBMD, Baltimore 
•WCAO. Baltimore 
NVCBM, Baltimore 
WEBB, Baltimore 
WFBR, Baltimore 
NVFMM (FM), 

Baltimore 
`WISE. Glen Burnie 
•WITII, Baltimore 
•WLPL (FM), Baltimore 
WMAR (FM), 

Baltimore 
•NVNAV, Annapolis 
NVRBS (FM), 

Baltimore 
•WSID. Baltimore 
•WTOW, Baltimore 
•WTTR, Westminster 
WVOB, Bel Air 
NVWTN. Baltimore 
WYRE, Annapolis 

Bangor, Me. 
•IVABI. Bangor 
WI:MY. Bangor 

IVLBE, Bangor 
WLICN, Lincoln 
WMKR, Milanocket 

Baton Rouge, La. 
WAIL, Baton Rouge 
WIBR, Baton Rouge 
•WJBO, Baton Rouge 
WLCS. Baton Rouge 
WLUX, Baton Rouge 
NVQ/CY (FM), Baton 
Rouge 

WICOK, Baton Rouge 
•WYNK, Baton Rouge 

Battle Creek, Mich. 
WALaf, Albion 
NVBCK. Battle Creek 
•WICFR, Battle Creek 
WVOC, Battle Creek 

Bay City, Mich. 
•WIICM, Bay City 
WGER (FM) 
Bay City 

WX0X, Bay City 

Beaumont-Port 
Arthur, Tex. 
KAYC, Beaumont 
KAYD (FM). 
Beaumont 

KBP0 (FM). Beaumont 
KCAW, Port Arthur 
KFMP (FM). Port 
Arthur 

•KJET. Beaumont 
%LPL Beaumont 
KOGT. Orange 
KOLE, Port Arthur 
•KPAC. Port Arthur 
KPNG. Port Neches 
•KTRM, Beaumont 

Billings, Mont. 
KIIMY. Billings 
KGB!.. Billings 
KOOK, Billings 
•KOYN, Billings 
•KITRL. Billings 

Biloxi-Gulfport, Miss. 
•WBIL (FM), Biloxi 
WGCM. Gulfport 

1311oxi 
•WROA. Gulfport 

Biloxi 

Binghamton, N. Y. 
WEB°. Owego 
WENE, Endicott 
WINR. Binghamton 
•WKOP, Binghamton 
•WNBF, Binghamton 

Birmingham, Ala. 
•WAPI, Birmingham 
WAIIF Jasper 
NVACIY. Birmingham 
WATV. Birmingham 
•WBRC. Birmingham 
WBYE, Calera 
•IVCRT, Birmingham 
WENN, Birmingham 
•WJLD, Homewood 
WJLN (FM), - 
Birmingham 

WLPH, trendsle 
WSON, Birmingham 
WVOIL Birmingham 
WWWB, Jasper 
WYAM. Bessemer 
WYDE. Birmingham 

Bloomington-Normal, 

WBNQ (FM). Bloom-
ington 

WICK, Bloomington 
W.TBC, Bloomington 

Bloomington, Ind. 
%VDTS, Bloomington 
WTTV-FIL 
Bloomington 

Boise, Idaho 
•KATN. Boise 
•KBBK (F),!). Boise 
•KBOI, Boise 
KEST. Boise 
KGEM, Boise 
KIDO. Boise 
KYME. Boise 

Boston Mass. 
WBCN (FM), Boston 
•WBOS (FM), 

Brookline 
•IVBE, Boston 
WCAS, Cambridge 
•WCOP, Boston 
•WCR13. Waltham 
•WEET, Boston 
WESX, Salem 
WEZE. Boston 
•NVHD11, Boston 
*WHIT, Medford 
WHRB (FM), 
Cambridge 

WILD, Boston 
WJDA, Quincy 
WJIB (FM), Boston 
•WKOX, Framingham 
•WLYN, Lynn 
WMEX, Boston 
VITNTN, Newton 
•WRKO, Boston 
WITYT, Boston 
•WUNR, Brookline 

Bridgeport, Conn. 
WICC, Bridgeport 
WJZZ (FM). 
Bridgeport 

WNA13. Bridgeport 

Brockton, Mass. 
•WBET, Brockton 
WOKW, Brockton 

Brownsville-
Harlingen-
San Benito, Tex. 
KBOR, Brownsville 
MELT (FM). Harlingen 
Kt:MT, Harlingen 

ttKROV. Weslaco 

Buffalo, N. Y. 
WADY (FM). Buffalo 
•VVBEN, Buffalo 
WELK (FM). Depew 
WI:1NY (FM), Buffalo 
WBUF (FM). Buffalo 
WDCX (FM), Buffalo 
'WEBB, Buffalo 
*IVOR. Buffalo 
•WIILD, Niagara Falls 
WJJL, Niagara Falls 
WKBW, Buffalo 
MIMI, Lancaster 
WNIA. Cheektowaga 
NVUFO, Amherst 
NVUS.T, Lockport 
•WWOL, Buffalo 
•WYSL. Buffalo 

Canton, Ohio 
•WFAII, Alliance 
•IVIII3C, Canton 
WINW, Canton 

•NVNYN, Canton 
W010, Canton 
WTIG, Massillon 
NVTOF (FM), Canton 

Cedar Rapids, Iowa 
KCI1G. Cedar Rapids 
KRAK. Cedar Rapids 
KLWW, Cedar Rapids 
*Walt Cedar Rapids 

Champaign. 
Urbana, Ill. 
WCCR, Urbana 
•WDWS. Champaign 
IVLIIIV (FM), 
Champaign 

WPGU (FM). Urbana 
WRTL, Rantoul 

Charleston, S. C. 
WBER, Moncks Corner 
•WCSC, Charleston 
W1CTM (FM). North 

Charleston 
WNCG, North 

Charleston 
WOKE. Charleston 
NVPAL, Charleston 
WQSN. Charleston 
•WTMA, Charleston 

Charleston, W. Va. 
WCAW, Charleston 
WCHS. Charleston 
•WKAZ, Charleston 
tvxrr, Charleston 
"WKLC, St. Albans 
WKNA (FM), 

Charleston 
WRDS, South 

Charleston 
•WTIP. Charleston 
WVAF-FM. Charleston 

Charlotte, N. C. 
WAME, Charlotte 
WAYS. Charlotte 

•NVBT. Charlotte 
WGIV. Charlotte 
MST. Charlotte 
WLYE, Monroe 
WKTC. Charlotte 
WMAP, Monroe 
NVENA (FM). Charlotte 
WRPL. Charlotte 
•WSOC. Charlotte 
WYFM (FM). 

Charlotte 

Charlottesville, Va. 
WCCV (FM), 

Charlottesville 
WCIIV, Charlottesville 
WELK, Charlottesville 
•WINA, Charlottesville 

Chattanooga, Tenn. 
•WDEF. Chattanooga 
•WDOD, Chattanooga 
WDX11. Chattanooga 
WFLI, Lookout 
Mountain 

WOONV. Chattanooga 
WLFA. La Fayette, 

Ga. 
WLOM (FM), 

Chattanooga 
WMOC, Chattanooga 
WN00. Chattanooga 
•WRIP, Bossy'Ile, Ga. 

Cheyenne, Wyo. 
KCGO, Cheyenne 
KFBC. Cheyenne 
ERA E. Cheyenne 
•KVNVO. Cheyenne 

Chicago, Ill. 
WAIT. Chicago 
•WAITR (FM), Aurora 
•WBBM, Chicago 
WBEE, Harvey 
WCFL, Chicago 
•WCGO, Chicago 

Heights 
wcmt. Crystal Lake 
WCRW, Chicago 
WIMP (FM). Chicago 
•WEAW, Evanston 
WEBEI (FM), Chicago 

WEDC, Chicago 
•WEEF, Highland Park 
WEFA (FM), 
Waukegan 

WEFII (FM), Chicago 
WEXnelIgh(tsFM), Arlington 

WFMF (FM). Chicago 
WFMT (FM). Chicago 
•WGLD (FM). Oak Park 
WON. Chicago  
WORT, Chicago 
WGSB, Geneva 
WIND, Chicago 
•WJJT), Chicago 
•WJOL, Joliet 
Witte, Joliet 
NVKFM (FM). Chicago 
•WKKD. Aurora 
WKRS. Waukegan 
WLNIt (FM), Lansing, 

*Al., Chicago 
•WMAQ. Chicago 
'NVMPP, Chicago 

Heights 
•WMRO. Aurora 
WNIB (FM), Chicago 
WNMP, Evanston 
•NVNUS, Chicago 
•WOPA, Oak Park 
•Witafal, Elgin 
WRSV (FM). Skokie 
WS11(1. Chicago 
WSDM (FM), Chicago 
WTA Q. LaGrange 
WVFV (FM), Dundee 
WVON. Cicero 
WXFM (FM). Elmwood 

Park 
WXRT (FM). Chicago 
WZBN, Zion 

Cincinnati, Ohio 
WAEF (FM). 

Cincinnati 
WCIN. Cincinnati 
WCKY. Cincinnati 
WCLU, Covington, Ky. 
WCXL (FM), 

Cincinnati 
WEBN (FM), 

Cincinnati 
•WICIIC. Cincinnati 
WLW. Cincinnati 
vvNor. Newport. Ky. 
•IVSAT. Cincinnati 
WUBE, Cincinnati 
•WZIP. Cincinnati 

Cleveland, Ohio 
wABCdi Cleveland 
WBIC, Chardon WCJW (FM), Cleveland 

wci„,v (rm. 
Cleveland 

WCUY (FM). 
Cleveland lite. 

WDBN (FM). Medina 
WDOK (FM), 

Cleveland 
WELW, Willoughby 
WERE, Cleveland 
•NVGAR. Cleveland 
'WAIL Cleveland 
WIXY, Cleveland 
WIMO, Cleveland lita. 
WSW, Cleveland 
•WKYC. Cleveland 
•NVIVIIIS (FM), 

Cleveland 
WNOB (FM), 

Cleveland 
tv rvr.,, Pa inesville 
WXEN (FM), 

Cleveland 
WEAK (FM), 

Cleveland 

Colorado Springs, 
Colo. 

•KCsapfrSin,glifanitou Springs 

(FM). Colorado 
Springs 

•KPIK, -Colorado 
Springs 

KRDO. Colorado 
Springs • 

•KRYT, Colorado 
Springs 

KSSS. Colorado 
Springs 

*KVOR, Colorado 
Springs 

KYSN, Colorado 

Columbia, Mo. 
KFRIT, Columbia 
•KTGR, Columbia 

Columbia, S. C. 
•WBLR, Batesburg 
WCAY, Cayce 
•WCOS. Columbia 
WIS. Columbia 
•WNOK, Columbia 
WOIC, Columbia 
WQXL, Columbia 

Columbus, Ga. 
WCLS. Columbus 
WDAK. Columbus 
WGBA (FM), 

Columbus 
WHIM, Columbus 
WOKS, Columbus 
WPNX, Columbus 
'WEB', Columbus 

Columbus, Ohio 
•VVBNS. Columbus 
.W1= (FM). 

Columbus 
•WCOL, Columbus 

WDLR, Delaware 
•WMNI, Columbus 
WNRE (FM), 

Circleville 
•WRFD. Columbus-

Worthington 
•WSPO (FM), Columbus 
•WTVN, Columbus 
•WVKO, Columbus 

Corpus Christi, Tex. 
KCCT, Corpus Christi 

•ICCTA, Corpus Christi 
•KOTA-FM, Sint= 
KEYS. Corpus Christi 
ICIOU (FM). Corpus 

Christi 
•ICROB, Robstown 
KRYS, Corpus Christi 
KSIX. Corpus Christi 

•tICTOD, Sinton 
KITNO, Corpus Christi 
KZFM (FM). Corpus 

Christi 

Dallas, Tex. 
• KBEC, Waxahachie 
•KBOX, Dallas 
•ICDNT, Denton 
KEIR (FM), Dallas 
•ICIXL. Dallas 
KKDA, Grand Prairie 
•KLIF. Dallas 
•KNUS (FM), Dallas 
•KRLD, Dallas 
KSKY. Dallas 
KTER, Terrell 
*KVIL. Highland Park 
KXXK (FM). Dallas 
KYAL, McKinney 
•WBAP, Fort Worth 
IVFAA. Dallas 
•WRR. Dallas 

Danville, Ill. 
'INMAN, Danville 
NVITY, Danville 

Danville, Va. 
•WBTM, Danville 
WDVA, Danville 
WILA. Danville 
WKBY, Chatham 
•WIINA. Gretna 
WYPR, Danville 

Davenport, Iowa. 
Rock Island-Moline, 

KSTT. Davenport, Iowa 
•KWNT, Davenport 
WGEN, Genesee, III. 
•WHBF, Rock Island. 

•WKEI, Kewanee, Ill. 
•NVOC. Davenport, Iowa 
WQUA, Moline, Ill. 

Dayton, Ohio 
VVAVI, Dayton 
WBZI (FM), Xenia 
WcTaf (FM), Eaton 
WDAO (FM), Dayton 
WOIC. Xenia 
WHIM (FM). Xenia 
•WHIO, Dayton 
WING. Dayton 
WVUD (FM). 

Kettering 
•NVONE, Dayton 
•WPTW, l'iqua 
WVITD (FM), 

Kettering 

Daytona Beach, Fla. 
NVDAT, Ormond Beach 
WELE, South Daytona 

De Land 
•WMF.T. Daytona Beach 
•IVNI)13, Daytona Beach 
WOG!). New Smyrna 
Beach 

•W000. De Land 
WROD. Daytona Beach 
WSI113. New Smyrna 
Beach 

Decatur, Ill. 
W07. Decatur 
•IVSOY. Decatur 

Denver, Colo. 
KADX (FM), Denver 
KB))!.. Boulder 
KBP1 (FM), Denver 
KBRN, Brighton 
KBTR, Denver 
`AMEN. Denver 
KDKO. Littleton 
•KFML. Denver 
KFSC, Denver 
KGMC. Englewood 
KIIOW, Denver 
KICM, Golden 
KIMN, Denver 
"KJAE (FM), Lakewood 
•KLAK, Lakewood 
•KLTR. Denver 
•KLMO. Longmont 
•KLZ. Denver 
KMYR (FM). Denver 
•KOA. Denver 
•ICOSI. Aurora 
KQXI, Arvada 
KTLK, Denver 

Des Moines, Iowa 
KCBC. Des Moines 
KDMI (FM), Des 

Moines 
KFMG (FM), Des 

Moines 
KIOA. Des Moines 
KRNT. Des Moines 
KS!). Des Moines 
KWDM (FM). Des 
Moines 

KWKY. Des Moines 
•NV110. Des Moines 

Detroit, Mich. 
t•CICLINT, Detroit 
WABX (FM). Detroit 
NVBFG (FM). Detroit 
•NVBRB, Mt. Clemens 
•WCAR, Detroit 
WC1113, Inkster 
MTH]) (FM). Detroit 
WEXL, Royal Oak 
WGPR (FM). Detroit 
WEEP) (FM). 
Birmingham 

"WJBK, Detroit 
WJLB. Detroit 
•NVJR, Detroit 

•tiNVIINR. Dearborn 
WLDM (FM), Detroit 
NVMUZ (FM), Detroit 
%VIRZI{ (FM). Detroit 
WOMC (FM), Detroit 
NVPON, Pontiac 
WQRS (FM). Detroit 
WTAK. Garden City 
•WW.I. Detroit 
WWNVW (FM), Donna 
•VVXYZ, Detroit 

Dubuque, Iowa 
KDTIL Dubuque 
KFMD (FM), Dubuque 
WDBQ, Dubuque 

Duluth, Minn.-
Superior, Wis. 
KAOH, Duluth, Minn. 
KDAL. Duluth, Wain. 
WAK.X. Superior 
WDSM, Superior, Wia. 
WEBC, Duluth. Minn. 
WELY, Ely. Minn. 
WEVE. Eveleth, Minn. 
VVIILB. Virginia, Minn. 
WMFG. Hibbing. Minn. 

•WWJC, Superior, Wis. 
Durham, N. C. 
WCHL. Chapel Hill 
•WDNC, Durham 
•WSRC, Durham 
WSSB. Durham 
WTIK, Durham 

Elkhart, Ind. 
WCMR, Elkhart 
•WFIM (FM), Elkhart 
WKAM. Goshen 
•IVTRC, Elkhart 
WXAX (FM), ElkLart 

Elmira, N. Y. 
IVEF111, Elmira 
WELM, Elmira 
•WENY, Elmira 
WIQZ Horseheads 

El Paso, Tex. 
KELP, El Paso 
KHEY, El Paso 
•KINT, El Paso 
KIZZ, El Paso 
KPAK (FM). El Puo 
KROD, El Paso 
KSET, El Paso 
•KTSM, El Paso 
XEF. El Paso 
XEFV, El Paso 
XEJ, Juarez 
EEL!). Juarez 
XENVIt, El Paso 

Erie, Pa. 
WHYP, North East 
MET, Erie 
WOTR, Corry 
WRIE, Erie 
•WWG0, Erie 
•IVWYN. Erie 

Eugene, Ore. 
RASH. Eugene 
KATR. Eugene 
KIIMC (FM), Eugene 
REED. Eugene 
KERG, Eugene 
KFMY (FM), Eugene 
KNND. Cottage Grove 
KPNW, Eugene 
KUGN. Eugene 

Evansville, Ind. 
NVBNL, Boonville 
WGBF. Evansville 
•WIKY, Evansville 
WJPS. Evansville 
WROZ, Evansville 

•tIVSON, Henderson, Ky 
WPM (FM), 

Evansville 

Fall River, Mass. 
WALE, Fall River 
WSAR, Fall River 

Fargo-Moorhead, 
N. D. 

•ICQNVB, Fargo 
KVOX, Moorhead. 
Minn. 

KFGO. Fargo 
•WDAY, Fargo 

Fayetteville, N. C. 
WFAI, Fayetteville 
%MIS, Spring Lake 
WFLB, Fayetteville 
•WFNC, Fayetteville 
WIDU. Fayetteville 

Fitchburg-Leominster, 
Mass. 
VVEIM, Fitchburg 
WFGaf, Fitchburg 
WFMP (FM). 

Fitchburg 
WLMS, Leominster 

Flint, Mich. 
WAMM, Flint 
WFDF, Flint 
WOME (FM), Flint 
WKMF, Flint 
•WMRP, Flint 
WTAC. Flint 
•IVTLIM, Lapeer 
WTRX, Flint 

Fort Lauderdale-
Hollywood, Fla. 

•WFTL. Fort Lauderdale 
WGMA, Hollywood 
•WIXX, Oakland Park 
WLOD, Pompano Beach 
MIMI (FM), Fort 
Lauderdale 

WRBD, Pompano Beach 
•WSRF. Fort 

Lauderdale 

Fort Smith, Ark. 
KFDF, Van Buren 
KFPW, Fort Smith 
KFSA, Fort Smith 
*KLCO, Poteau, Okla. 
KMAG (FM). Port 

Smith 
•KTCS, Fort Smith 
KWHN, Fort Smith 

Fort Wayne, Ind. 
NVFIVR, Fort Wayne 
WGL. Fort Wayne 
•WICJG, Fort Wayne 
WLYV. Fort Wayne 
WOWO, Fort Wayne 
WPTH (FM), Fort 
Wayne 

Fort Worth, Tex. 
KCLE. Cleburne 
•KBUY. Fort Worth 
•KCWM (FM), 

Fort Worth 
KFAD cm. Cleburne 

•ICF.17.. Fort Worth 
KFWT (FM), 
Fort Worth 

KJIM, Fort Worth 
'KNOT!. Fort Worth 
•KWXI (FM). Fort 

Worth 
•KYOL. Fort Worth 
•WBAP, Fort Worth 
tWFAA, Dallas 

Fresno, Calif. 
•KARM, Fresno 
KBIF. Fresno 
REAP. Fresno 
KFIG (FM), Fresno 
•KFRE. Fresno 
KGST. Fresno 
K1RV. Fresno 
MENU (FM), Fresno 
KLIP. Fowler 
KMAK. Fresno 
'KM.!. Fresno 
KOLE Coalinga 
ILYEX, Fresno 
KYNO, Fresno 

Gadsden, Ala. 
WAAX. Gadsden 
WOAD. Gadsden 
W.113Y, Gadsden 
WLJM (FM). Gadsden 

Gainesville, Fla. 
NVDVII, Gainesville 
IVOGG. Gainesville 

Gainesville 
WUW1J, Ga Inesville 

Galveston-Texas City, 
Tex. 

•KGT1C, Galveston 
KILE. Galveston 
KTLW. Texas City 

Gary-Hammond-East 
Chicago, Ind. 

'WAKE, Valparaiso 
WJOB, Hammond 
WLTH, Gary 
NVNVVI, Valparaiso 
WWCA. Gary 
WYCA (FM). Hammond 

Gastonia, N. C. 
WCGC, Belmont 
WGAS, Gastonia 
•WONC, Gastonia 
WLTC, Gastonia 

Grand Rapids, Mich. 
WAFT, Grand Rapids 
WERX. Wyoming 
•WFUR. Grand Rapids 
WGHN, Grand Haven 
WORD, Grand Rapids 
•WEITC, Holland 
•WJBL, Holland 
WJEF. Grand Rapids 
W-TFM (FM). Grand 
Rapids 

WJPW. Rockford 
•WLAV. Grand Rapids 
*WOOD. Grand Rapids 
WXTO (FM), Grand 
Rapids 

•WYON (FM). 
Grand Rapids 

NVEZM, (FM). Grand 
Rapids 

Great Falls, Mont. 
}CARR, Great Falls 
KFBB, Great Falla 
KMON, Great Falls 
MOPE (FM), 

Great Falls 
ICUDI, Great Falls 

(Continued on next page) 
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Radio Stations in Metro Statistical Areas Continued 
Green Bay, Wis. 
*WHAT, Green Bay 
.WDUZ, Green Bay 
VVNFL, Green Bay 

Greensboro, Winston-
Salem, High Point, 
N.C. 

*WAAL Winston-Salem 
WAIR. Winston-Salem 
WBIG, Greensboro 
WCOG. Greensboro 
WEAL, Greensboro 
WFCM. Winston-Salem 

11,013G, IVGPL Greensboro(FM). Winston-

Salem 
•WCIWR. Asheboro 
•WEPE. High Point 
WKBX. Winston-Salem 
WMDE (FM), 

Greensboro 
•WMFR, High Point 
•WNOS, High Point 
WPET. Greensboro 
WQMG (FM), 

Greensboro 
•WSJS, Winston-Salem 
WTOB. Winston-Salem 
WYDK. Yadkinville 

Greenville, Miss. 
WDDT, Greenville 
WEST. Leland 
•WDMS (FM), Green-

ville 
.1V0VM, Greenville 
WIPTt. Greenville 

Greenville, S. C. 
1VBBR, Travelers Rest 
WCKI. Greer 
WEAB, Greer 
"WELT', Easley 
•WESC, Greenville 
•WFBC, Greenville 
WFIS. Fountain Inn 
WITTE, Greenville 
WKKR, Pickens 
WMTITI. Greenville 
•WMUU, Greenville 
NOOK, Greenville 

Hamilton-Middle-
town, Ohio 

•WCNW, Fairfield 
W11011 (FM), 
Hamilton 

Wl.f0H, Hamilton 
•WPFB, Middletown 
WOXII (FM). Oxford 

Harrisburg, Pa. 
•WChfll. Harrisburg 
WFEC, Harrisburg 
.WITP. Harrisburg 
WI00, Carlisle 
WKBO, Harrisburg 
•WHYL, Carlisle 
WSFM (FM), Harris-
burg 

WSFIP, Shippensburg 

Hartford, Conn. 
WBMI (FM), Hartford-

Meriden 
•IVCCC. Hartford 
•WERC. Hartford 
WEI1W, Windsor 
WEXT. West Hartford 
WFICN (FM). Hartford 
WINF. Manchester 
WLAE (FM). Hartford 
WPOP, Hartford 
.1VTIC, Hartford 

Honolulu, Hawaii 
MAHE, Waipahu 
"MAIM, Honolulu 
KCCN, Honolulu 
KFOA (FM). Honolulu 
.MGMB, Honolulu 
MOIL Honolulu 
KIWI'. Honolulu 
MITT. Honolulu 
KKUA, Honolulu 
KLEI. Kathie 
KNOT, Honolulu 
KOHO, Honolulu 
KOHL, Honolulu 
"KPOI. Honolulu 
RIM°. Honolulu 
KUMU, Honolulu 
MOO, Honolulu 

Houston, Tex. 
KENO (FM), Houston 
MERE, Freeport 
ICCOFI, Houston 
ICENR, Houston 
°KILT. Houston 
MIME, Rosenberg-
Richmond 

.KIKK, Pasadena 
KPXE, Liberty 
KLEF (FM), Houston 
KLJT (FM), Lake 

Jackson 
KLVL, Pasadena 
MMCO. Conroe 
HMSC (FM), Clear 
Lake City 

ICNRO (FM), Conroe 
KNUE, Houston 
'MODA, Houston 
MPRC, Houston 
KOCH (FM), Houston 
MIME (FM). Houston 
KTFIT, Houston 
irran. Houston 
KVLE. Cleveland 
KWBA, Baytown 
.1(XYZ, Houston 
KYOK, Houston 

Huntington, W. Va.-
Ashland, Ky. 

•WCMI, Ashland, Ky. 
WIRO, Ironton, Ohio 
•WREE. Huntington, 

W. Va. 
WSAZ, Huntington, 
W. Va. 

WTCR, Ashland, Ky. 
WVQM (FM), 

Huntington, W. Va. 
WWHY, Huntington, 
W. Va. 

Huntsville, Ala. 
WAAY, Huntsville 
WAHR (FM), 

Huntsville 
WM:UP, Huntsville 
WEEP, Huntsville 
WFIX. Huntsville 
WJEIW, Athens 
MOP (FM), Athens 
WKAC, Athens 
WNDA (FM), 

Huntsville 
WVOV, Huntsville 

Indianapolis, Ind. 
WATI, Indianapolis 
WBRI, Indianapolis 
WCBM. Martinsville 
"WFBM. Indianapolis 
1VFMS (FM), 

Indianapolis 
.WGEE, Indianapolis 
.wmc, Indianapolis 
°WIFE, Indianapolis 
WIFN (FM), Franklin 
WIRE. Indianapolis 
WJMIC (FM), 

Plainfield 
"IVNAP (FM), 

Indianapolis 
WNON (FM), Lebanon 
WSMJ (FM), 

Greenfield 
.WSVL, Shelbyville 
WTLC (FM), 

Indianapolis 
WXLW, Indlanapolis 

Jackson, Mich. 
•WITBC (FM), Jackson 
.wrrim, Jackson 
WJCO. Jackson 
•WKHIT, Jackson 

Jackson, Miss. 
.W.TDX, Jackson 
W3MI (FM). Jackson 
WJQS. Jackson 
WIXN. Jackson 
WOKS, Jackson 
WRBC. Jackson 
WRIf.N, Brandon 
•WSLI. Jackson 
WWII.° (FM). Jackson 
{MEN, Jackson 

Jacksonville, Fla. 
NAPE, Jacksonville 
WAQB (FM), Jackson-

ville 
WRIX. Jacksonville 
Beach 

WDCJ, Arlington 
•WITY„ Jacksonville 
`MAX. Jacksonville 
WICTX. Atlantic Beach 
WMTZ (FM), 

Jacksonville 
WMBR, Jacksonville 
%VOHS, Jacksonville 
WPDQ, Jacksonville 
*WINK. Jacksonville 
WHIM. Jacksonville 
WZOK. Jacksonville 

Jamestown, N. Y. 
WDOE, Dunkirk 
WBUZ, Fredonia 
.1VJTN, Jamestown 
•WKSN, Jamestown 

Janesville, Wis. 
WGEE, Beloit 
•WCLO, Janesville 
Johnstown, Pa. 
'WARD. Johnstown 
wen°, Johnstown 
'WEND, Ebensburg 
.1VJAC. Johnstown 
WNr(1, Barnesboro 

.1VVSC, Somerset 
WWBR, Windber 
WWML, Portage 
WWSF, Loretto 

Joplin, Mo. 
MEMO. Carthage 
KFSB. Joplin 
¡ROAM, Pittsburg, 

Kans. 
MODE. lin 
ICOYX, Joplin 
MSYN (FM), Joplin 
WMBH, Joplin 

Kalamazoo, Mich. 
•WHMI, Kalamazoo 
WKPR, Kalamazoo 
WKEO, Kalamazoo 
WTPS, Portage 
IVY X X, Kalamazoo 

Kansas City, Mo. 
KBEA, Mission, Kans. 
MEET (FM), Kansas 

City, Mo. 
KBIL, Liberty. Mo. 
MCCA,Kansas City. Mo. 
KCJC (FM), Kansas 

City-Merriam, Kans. 
.IICKN. Kansas City, 

Kans. 

KCMO, Kansas City, 
Mo. 

KFMU (FM), Kansas 
City. Mo. 

KMBR (FM), Manses 
City. Mo. 

EMBZ, Kansas City, 
Mo. 

"MFRS, Kansas City. 
Mo. 

KUDL, Fairway. 
Kans. 

liWKI(FM), Kansas 
City, Mo. 

KXTR (FM), Kansas 
City. Mo. 

.1VDAF, Kansas City, 
Mo. 

WEB, Kansas City. 
Mo. 

Kenosha, Wis. 
WAX() (FM), Kenosha 
•WLIP. Kenosha 

Kingsport-Bristol-
Johnson City, Tenn. 

Bristol, Va. 
WBBI, Abingdon, Va. 
WBEJ, Elizabethton, 

Tenn. 
WCYB, Bristol. Va. 
WETB, Johnson City, 

Tenn. 
WFHG, Bristol, Va. 
WG0C, Kingsport, 

Tenn. 
WIDE, Elizabethton, 

Tenn. 
•WJCW, Johnson City, 

Tenn. 
WJSO. Jonesboro, Tenn. 
WHIN, Kingsport. 
Term. 

•WMPT, Kingsport, 
Tenn. 

WKYE, Bristol, Va. 
.WOPI, Bristol, Va. 

Knoxville, Tenn. 
WATE, Knoxville 
WATO, Oak Ridge 
•WITIR. Knoxville 
WEAG, Alcoa 
WEEK (FM). 

Knoxville 
WGAP, hfaryville 
.1VIVK, Knoxville 
IVIBE, Knoxville 
WKON. Knoxville 
wh...n.v, Knoxville 
WNOX, Knoxville 
WROL. Knoxville 
WSKT, Colonial Village 
WYSH, Clinton 

Kokomo, Ind. 
WIMT. Kokomo 
WWKI (FM), Kokomo 

La Crosse, Wis. 
WHIM, La Crosse 
VVRTY. La Crosse 
WM/C. La Crosse 
1VWLA (FM), La 

Crosse 
Lafayette, Incl. 
'WASH, Lafayette 
.1VAZY, Lafayette 

Lafayette, La. 
.MPEL, Lafayette 
ICSMB (FM), Lafayette 
KVOL, Lafayette 
K:XKW, Lafayette 

Lake Charles, La. 
KAOK, Lake Charles 
FURS. Sulfur 
KLOU, Lake Charles 
"KPLC, Lake Charles 

Lakeland, Fla. 
WBAR, Bartow 
WGTO. Cypress 
Gardens 

WHAN, Haines City 
WINT, Winter Haven 
WIPC. Lake Wales 
WLATC. Lakeland 
WONN, Lakeland 
WSIR. Winter Haven 
WTWB. Auburndale 
WVFM (FM), Lakeland 
WWAB, Lakeland 
WXKL (FM). Winter 
Haven 

Lancaster, Pa. 
WCOY, Columbia 
WDAC (FM), Lancaster 
.WEPN. Elizabethtown 
.WGAL, Lancaster 
•VVOSA. Ephrata 
.1VLAN. Lancaster 

Lansing, Mich. 
*WCER, Charlotte 
.WILS, Lansing 
•WITL. Lansing 
.WJIM. Lansing 
WRI3J, St. Johns 
WSWM (FM), East 

Lansing 
.WVIC, East Lansing 

Laredo, Tex. 
ICONS, Laredo 
KVOZ, Laredo 

Las Vegas, Nev. 
KENO, Las Vegas 
KLAV. Las Vegas 
.KLI7C, Las Vegas 
•KORTC, Las Vegas 
KRAM, Las Vegas 

%HON (FM), Las 
Vegas 

KTOO. Henderson 
HULA (FM), Las 
Vegas 

MTH°. Las Vegas 

Lawrence-Haverhill, 
Mass. 

•WCCM, Lawrence 
.WHAV. Haverhill 
•WLLII, Lawrence 

Lawton, Okla. 
KCCO. Lawton 
KLAW (FM), Lawton 
KSWO, Lawton 

Lewiston-Auburn, Me. 
.WCOU, Lewiston 
WLAM, Lewiston 
WPNO, Auburn 

Lexington, Ky. 
WELG. Lexington 
•WLAP, Lexington 
WLEX (FM), 
Lexington 

.1VVLIC. Lexington 

Lima, Ohio 
Wen% Lima 
•IVERT, Van Wert 
.WIMA, Lima 

Lincoln, Neb. 
KECK, Lincoln 
KFMQ (FM). Lincoln 
KFOR, Lincoln 
*ICLIN, Lincoln 
KLMS. Lincoln 
KWFIG (FM). Lincoln 

Little Rode-North 
Little Rock, Ark. 
KAAY, Little Rock 
KALO, Little Rock 
'MARK, Little Rock 
KBBA, Benton 
KDXE, North Little 
Rock 

KOKO. Benton 
KLRA. Little Rock 
KMMK (FM). Little 
Rock 

RITY0, Little Rock 
KOKY, Little Rock 
KXLR. North Little 
Rock 

Longview, Tex. 
KFRO, Longview 
"KLEE. Longview 
KOCA, Kilgore 

Lorain-Elyria, Ohio 
WBEA (FM), Elyria 
WEOL, Elyria 

Los Angeles-
Long Beach, Calif. 

`MARC, Los Angeles 
KALI. San Gabriel 
KAVL, Lancaster 
KBBI (FM), Los 

Angeles 
KBBQ, Burbank 
MECA (FM), Los 

Angeles 
KBIG (FM), Los 

Angeles 
KBOB (FM), West 

Covina 
RBVM. Lancaster 
KCBH. (FM), Lou 

Angeles 
KEAY, Santa Monica 
.1CFAC. Los Angeles 
KFI, Los Angeles 
.KFOX, Long Beach 
KFWB, Los Angeles 
.KGBS, Los Angeles 
KGER, Long Beach 
ROW, Los Angeles 
Kim, San Fernando 

$R13141. Avalon. Calif. 
KGRB, West Covina 
.KFIS. Los Angeles 
KHOF (FM), Los 
Angeles 

KIEV. Glendale 
MILE( (FM), Long 
Beach 

KKAR. Pomona 
KKOP (FM), Redondo 
Beach 

.1CLAC. Los Angeles 
KMAX (FM), Sierra 
Madre 

KMPC, Los Angeles 
KNAC (FM), Long 
Beach 

KNOB (FM), Long 
Beach 

•KNX, Los Angeles 
KOST (FM), Los 

Angeles 
*MPOL, Los Angeles 
•MPPC, Pasadena 
MIMI& (FM), Los 

Angeles 
KRIM, Lou Angeles 
KRLA, Pasadena 
KSYV (FM), San 

Fernando 
KSRF (FM), Santa 

Monica 
.KTYM, Inglewood 
METE (FM), Glendale 
KITTY, Palmdale 
KVFM (FM), San 

Fernando 
RWKW. Pasadena 
KWOW. Pomona 
KWST (FM), Los 

Angeles 

Louisville, Ky. 
WARY, Louisville 
WAVE. Louisville 
WFIA. Louisville 
.WHAS, Louisville 
VVFIEL, New Albany, 

WINN. Louisville 
•WKLO, Louisville 
WKIIX (FM), 

Louisville 
WLOU, Louisville 
WLItS (FM), 

Louisville 
WHEY, New Albany, 

Ind. 
WSTM (FM), 

Louisville 
WTMT. Louisville 
WXVW, Jeffersonville, 

Ind. 

Lowell, Mass. 
WCAP. Lowell 
•IVLLH, Lowell 

Lubbock, Tex. 
KBFM (FM), Lubbock 
FCCAS, Slaters 
KCBD. Lubbock 
KDAV, Lubbock 
KLBK, Lubbock 
KM), Lubbock 
TCLLL, Lubbock 
•KSEL. Lubbock 
KLFB, Lubbock 

Lynchburg, Ves. 
WITTIG. Lynchburg 

•w:us (FM), Lynchburg 
.11HDE, Altavista 
.WLGIT, Lynchburg 
WILL. Lynchburg 
WLVA, Lynchburg 
WOE!. Brookneal 
•WW0D, Lynchburg 

Macon, Ga. 
WAVV. Warner 

Robins 
WBML, Macon 
WRY, Macon 
WHEN, Macon 
WIRE. Macon 
*WM A E. Macon 
WNEX. Macon 
WPGA, Perry 
WREN, Warner Robins 

Madison, Wis. 
•NITIA. Madison 
•WTSM. Madison 
wKnw. Madison 
Whf AD. Madison 
wnfrm (Fm). Madison 
1V1IVB (FM), Madison 

Manchester, N. H. 
IVFEA, Manchester 
•VVOTR. Manchester 
•WKIM, Manchester 

Mansfield, Ohio 
•WCLW, Mansfield 
WMAN, Mansfield 
WVNO (FM), Mansfield 

Marion, Ind. 
WBAT, Marion 

Marion 

McAllen-Pharr-
Edinburg, l'ex. 
FCIRT. Mission 
KQXX (Pm). McAllen 
KRGV, Weslaco 
KBE). McAllen 
MERV, Edinburg 

Memnhis, Tenn. 
KLYX (FM), Memphis 
MSED. West Memphis, 
A rk, 

KWAM, Memphis 
WDTA. Memphis 
WGMhf, Millington 
*mmHg. Memphis 
WITER, Memphis 
WLOTC. Memphis 
•WMC. Memphis 
•Whf PS. Memphis 
WMQM, Memphis 
•wrirn. Memphis 
WTCV (FM), Memphis 

Meriden-Wallingford, 
Conn. 
MIMI (FM), Meriden 
WLAE (FM), Meriden 
WMMW, Meriden 

Meridian, Miss. 
WCOC, Meridian 
WEAL. Meridian 
WMOX. Meridian 

.1V(YRIC, Meridian 
WQIC, Meridian 

Miami, Fla. 
'WHETS (FM), Miami 
WEDR (FM), Miami 
WFAB, Miami 
WFUN. Miami Beach 
'WOES. Miami 
WIII. Homestead 
WINE, Miami 
•winr). Miami 
•WJFIft (FM), Miami 
'WHAT, Miami Beach 
WLTO. Miami 
.1VMBM, Miami Beach 
.1VOCN. Miami 
WQAM, Miami 
WQBA, Miami 
WHIZ. Coral Gables 
twvcci, Coral Gables 

WWOK, Miami 
WWP13 (FM), Miami 
WYOR (FM), Coral 

Gables 

Midland, Tex. 
KABII, Midland 
:KCBS, Midland 
KJ13C, Midland 
KNFM (FM), Midland 
KWEL, Midland 

Milwaukee, Wis. 
•WAUIC. Waukesha 
'WAWA. West Allis 
•WBKV, West Bend 
WBON (FM). 
Milwaukee 

•WEMP, Milwaukee 
WFMR (FM), 
Milwaukee 

WGLE. Port 
Washington 

.WISN, Milwaukee 
"WMIL, Milwaukee 
WNOV, Milwaukee 
WOKY, Milwaukee 
WQFM (FM), 
Milwaukee 

•WRIT, Milwaukee 
WTKM, Hartford 
»WTMJ, Milwaukee 
NTOS (PM). 
Wauwatosa 

WYLO. Jackson 
WZMF (FM). Menom-

onee Falls 

Minneapolis-St. Paul, 
Minn. 
MANO. Anoka 
MDWA, Hastings 
KEW13. St. Paul 
KEEP (FM), St. Paul 
.1CQRS, Minneapolis 
.1CRSI. Minneapolis 
KSTP, St. Paul 
"KTC1t, Minneapolis 
KUM, Golden Valley 
WAVN, Stillwater 
WAYL (FM), 

Minneapolis 
WCCO. Minneapolis-

St. Patti 
WEGY. Minneapolis 
WJSW, Maplewood 
•wr,nr.. Minneapolis 
*mu-Dr, sc. Paul 
WMKT, So. St. Paul 
•WPTIC. Richfield 
WWTC. Minneapolis 

Mobile, Ala. 
WABB. Mobile 
WABF, Fairhope 
.1VBCA. Bay Minolta 
NOOK, Mobile 
WHEP, Foley 

.117KRO, Mobile 
WLIQ. Mobile 
WT.P11 (FM). Mobile 
WMOD, Mobile 
WM00, Mobile 
WENT. Mobile 
.WWSM (FM), Bay 

Minette 
WEAM, Prichard 

Modesto, Calif. 
'ICBM Modesto 
FCCEY, Turlock 
KFIV. Modesto 
KLOC, Ceres 
KOSO (FM). Patterson 
•KTRB, Modesto 

Monroe, La. 
',CLIC. Monroe 
.1CMLB, Monroe 
•KNOE, Monroe 
KRER (FM), Monroe 
KEEN. West Monroe 
RYEA (FM). 
West Monroe 

Montgomery, Ala. 
WAJM (FM), 
Montgomery 

WAPX. Montgomery 
WRAM, Montgomery 
VVCOV, Montgomery 
WETTL Wetumpka 
.1VFMI (FM), 

Montgomery 
.WIIIIY. Montgomery 
WMGY, Montgomery 
.WQTY, Montgomery 
WRMA, Montgomery 
WTLS, Tallasses 

Muncie, Ind. 
WEEK, Muncie 

Muncie 
WMUN (PM), Muncie 

Muskegon-Muskegon 
Heights, Mich. 

•WFFM (FM) 
Muskegon 

WKBE, Muskegon 
WIC311. Muskegon 

Heights 
.WMUS, Muskegon 
WTRIT, Muskegon 

Nashville, Tenn. 
WAMG, Gallatin 
•WCOR, Lebanon 
WENO. Nashville 
WFMC (rM). Gallatin 
wHrni. Gallatin 
•WKDA, Nashville 
.1VLAC. Nashville 
WMATC. Nashville 
WNAIL Nashville 
•WSIX, Nashville 

WSM, Nashville 
WShf-FM. Nashville 
WVOL, Nashville 

Newark, N. J. 
WDEA-FM. Dover 
WERA, Plainfield 
WIIBI (FM), Newark 
WJTIE. Newark 
WMTR, Morristown 
WN.111. Newark 
WRAN, Dover 
•WVN.T. Newark 

Newark, Ohio 
.1VCLT. Newark 

New Bedford, Mass. 
•WIISM. New Bedford 
•WN1311, New Bedford 

New Britain, Conn. 
...MICH, New Britain 
WRYM, New Britain 

New Brunswick, Perth 
Amboy, N. J. 

.WCTC. New Brunswick 

New Castle, Pa. 
NVEZY, New Castle 
WKST, New Castle 

New Haven, Conn. 
*WAVE, New Haven 
WCDQ, Hamden 
WELL New Haven 
WFIF. Milford 
•WKCI (FM), New 

Haven 
.WNF1C. New Haven 
WYBC (FM), New 
Haven 

New London-Groton-
Norwich, Conn. 

•WICIT. Norwich 
WNLC. New London 
WSUB. Groton 

New Orleans, La. 
KGLA, Gretna 
WARB, Covington 
WBGS, Slidell 
WBOM, New Orleans 
•WT)S11. New Orleans 
.W.11d11. New Orleans 
•WKOE, New Orleans 
WNPS. New Orleans 
WRNO (FM), New 

Orleans 
wsHn, New Orleans 
wsms. New Orleans 
nrux, New Orleans 
WWI, New Orleans 
WWMT (FM), Garden 

City 
`WW0M, New Orleans 
WYLD. New Orleans 

Newport News-
Hampton, Va. 

'WOE, Newport News 
WTID, Newport News 

.1VVEC, Hampton 

New York, N. Y. 
.1VABC, New York 
WADO, New York 
•WALK. Patchogue 
.117}TRF, Riverhead 
WEAR, Babylon 
WIINX. New York 
"WCBS, New York 
.11/EVD, New York 
•WFAS. White Plains, 

N. Y. 
W(11313, Freeport 
WC/LI, Babylon 
.1VGSM. Huntington 
•WFILI, Hempstead 
WITH. New York 
"WHOM, New York 
WINS. New York 
MBE, Newark, N. Z. 
WKQW, Spring Valley 
MUIR, New York 
WLIR (FM). Garden 

City 
WLIX, Islip 
.1VI.NA. Peekskill 
`WLNG, Sag Harbor 
MICA, New York 
"WNTIC. New York 
WNCN (FM), New 
York 

.1VNEW, New York 
tWNJE. Newark. N. J. 
'WOE. New York 
•WPAC, Patchogue 
.tWPAT, Paterson, N. J. 
WPIX (FM), New York 
WPOW. New York 
*WQXR, New York 
WRFM (FM), New 
York 

WRIV, Riverhead 
WRKL. New City, 
N. Y. 

WRNW (FM). Mount 
Kisco 

WPFM (FM), New 
York 

WTHE, Mineola 
.WVIP, Mount Kisco 
•tWVNJ. Newark, N. J. 
.1VVOX, New Rochelle 
WWRL, New York 

Norfolk-Portsmouth, 
Va. 

.WCMS, Norfolk 
WCPK, Chesapeake 
WCVIT, Portsmouth 
WHIM Portsmouth 
.wrron, Norfolk 

WRAP, Norfolk 
WIIVC (FM). Norfolk 
•WTAR, Norfolk 
WVAB, Virginia Beach 
WXRI (FM), Norfolk 

Norwalk, Conn. 
*WERN (FM), Norwalk 
.WM114, Westport 
•WNLK, Norwalk 

Odessa, l'ex. 
MBZ13, Odessa 
.1COYL, Odessa 
KOZA, Odessa 
KQIP (FM), Odessa 
KRIG, Odessa 

Ogden, Utah 
KAHN. Ogden 
KLO, Ogden 
KSVN. Ogden 
KVOG, Ogden 

Oklahoma City, 
Okla. 
KAYE, Oklahoma City 
KEBC (FM). Oklahoma 

City 
REM. El Reno 
KFNB (FM). 
Oklahoma City 

.K.TEM, Oklahoma City 
KLPR, Oklahoma City 
ENBC1 (FM), Bethany 
KNOR, Norman 
*ROCE, Oklahoma City 
KOFM (FM), 
Oklahoma City 

KOMA. Oklahoma City 
ICTOK. Oklahoma City 
KWHP (Fsi). Edmond 
KXLS (FM). 
Oklahoma City 

WRY, Oklahoma City 
WNAD, Norman 

Omaha, Neb. 
MUON, Omaha 
•RFA13, Omaha 
*MOIL, Omaha 
K000. Omaha 
KOMI (FM), Omaha 
KOZN, Omaha 
'MECE. Omaha 
'WOW. Omaha 

Orlando, Fla. 
WATilt, Orlando. 
Winter Park 

.1VDBO. Orlando 
•IVITOO, Orlando 
'WHIR, Orlando 
WT.OF, Orlando 
WLOQ (FM). Winter 
Park 

WOMB, Winter Garden 
WOES. Orlando 
.1VTLN, Orlando 
WTHR. Sanford 
WVCF. Windermere 
WWQS (FM), Orlando 

Oshkosh, Wis. 
WAGO, Oshkosh 
WITKC (FM). Oshkosh 
WNAM, Neenah 
WOSII. Oshkosh 

Owensboro, Ky. 
•WOMI. Owensboro 
WSTO (FM), 

Owensboro 
ww3s, Owensboro 

Oxnard-Ventura, 
Calif. 
'RACY. Port Hueneme 
.KBBY (FM), Ventura 
KNJO (FM), Thousand 
Oaks 

KOXR, Oxnard 
KPMJ (FM), Oxnard 
KMQ, Santa Paula 
.1CUDIT. Ventura 
•KVEN, Ventura 

Parkersburg, W. Va. 
•WCEF, Parkersburg 
WCEF, Parkersburg 
WPAR. Parkersburg 
•IVTAP, Parkersburg 

Paterson-Clifton-
Passaic, N. .1. 
WKER, Pompton Lakes 
•WPAT, Paterson 

Pensacola, Fla. 
WBOP, Pensacola 
WBSR, Pensacola 
.1VCOA, Pensacola 
WEBY, Milton 
WITEL, Pensacola 
WNVY, Pensacola 
WPEX-FM. Pensacola 
V7PFA, Pensacola 
WSRA, Milton 
WXBIS (FM), Milton 

Peoria, Ill. 
wrsr.,. Peoria 
WIVC (FM), Peoria 
'WEED, Peoria 
WPEO, Peoria 
*WSW. Pekin 
WXCL, Peoria 

Petersburg, Va. 
WPVA, Petersburg 
.1VSSV, Petersburg 

Philadelphia, Pa. 
RYW, Philadelphia 
WBCB. Levittown 
WBUX, Doylestown 
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WCAM, Camden, N. J. 
•WCAU, Philadelphia 
WCHE, West Chester 
WCW. Coatesville 
.WDAS, Philadelphia 
WDVR (FM). 

Philadelphia 
WEEZ, Chester 
•WFIL, Philadelphia 
•WFLTI. Philadelphia 
'WHAT, Philadelphia 
WIRY (FM), 
Jenkintown 

•WILIG, Philadelphia 
WIFI (FM). 

Philadelphia 
WIP, Philadelphia 
WJJZ. Mt. Holly, N. J. 
NV/11MR (FM), 

Philadelphia 
WNAR, Norristown 
WNPV. Lansdale 
WPAZ, Pottstown 
WPBS (FM). 

Philadelphia 
•WPEN, Philadelphia 
WQAL (FM). 

Philadelphia 
•WRCP, Philadelphia 
WTEL, Philadelphia 
4WTMR, Camden, N. J. 
WVC.11, Chester 
•IVWDB (FM). 

Philadelphia 
•NVX (JR. Media 

Phoenix, Ariz. 
KALF. Mesa 
KASA, Phoenix 
•ILBUZ, Mesa 
KCAC, Phoenix 
KDOT, Scottsdale 
KILAT, Phoenix 

•KliE1'. Phoenix 
KIFN. Phoenix 
*KMEO, Phoenix 
KMND (FM), Mesa 
1(.141X (FM), Phoenix 
•KOOL, Phoenix 
KOY, Phoenix 
KPH°, Phoenix 
KRIM, Tolleson, Ariz. 
KitleM (FM), Phoenix 
KRIZ, Phoenix 
Klt UX, Glendale 
KSWW. Wickenburg 
•KTAlt, Phoenix 
KTUF, Tempe 
•Ii.UPD, Tempe 
KXIV. Phoenix 

Pine Bluff, Ark. 
KADL, Pine Bluff 
KCAT. Pine Bluff 
KCLA, Pine Bluff 
•KOTN. Pine Bluff 
KPBA, Pine Bluff 

Pittsburgh, Pa. 
•KDKA. Pittsburgh 
•KQV, Pittsburgh 
•WAMO, Pittsburgh 
WAlt0, Canonsburg 
•WBVP, Beaver Falls 
VEDO, McKeesport 
WEEP, Pittsburgh 

•WESA, Charleroi 
WHIR. Greensburg 
WIXZ, McKeesport 
•WJAS, Pittsburgh 
•WJPA, Washington 
WKJF (FM). 

Pittsburgh 
WKPA, New Kensington 
•IVLOA, Braddock 
WMBA, Ambridge 
WNUF (FM), New 
Kensington 

WOKU (FM). Greens-
burg 

•WPIT, Pittsburgh 
WPSL. Monroeville 
WQTW, Latrobe 
•WTAE, Pittsburgh 
WTRA, Latrobe 
•WWSW, Pittsburgh 
VVYDD (FM), 

Pittsburgh 
WZUM, Carnegie 

Pittsfield, Mass. 
•WBEC, Pittsfield 
WBRK. Pittsfield 
•NVMNB, North Adams 
WQRB (FM). Pittsfield 
WSBS. Great 

Barrington. Mass. 

Pocatello, Idaho 
KSEI, Pocatello 
KSNN, l'ocatello 
KWIK. Pocatello 

Portland, Me. 
•WCME, Brunswick 
WCSH, Portland 
•WGAN. Porland 
WJAB, Westbrook 
•WL013. Portland 
•WPOR, Portland 

Portland, Ore. 
KEX. Portland 
LOAR. Vancouver, 
Wash. 

•KG1V, Portland 
*KINK (FM), Portland 
KISN. Vancouver, 
Wash. 

Kirs (FM), Portland 
KKEY, Portland 
•KLIO. Portland 
•KOIN. Portland 
•KPAM. Portland 
•KPDCL Portland 
•KPOL Portland 
KQFM (FM), Portland 
KRDIL Gresham 
KITIK, Hillsboro 
KVAN. Vancouver. 
Wash. 

KWJJ, Portland 
•ILXL, Poruand 
KYXI, Oregon City 

Poughkeepsie, N. Y. 
WBNIL Beacon 
•WKOK, Poughkeepsie 
NVIIVW, Hyde Park 
•WKIP, Poughkeepsie 
•WSPK (FM). 

Poughkeepsie 

Providence-Paw-
tucket, R. I. 
WARY. Warwick-East 
Greenwich 

WBRU (FM). 
Providence 

•WEAN. Providence 
WHIM. Providence 
%VICE, Providence 
WJAlt, Providence 
•WLKW, Providence 
%VS Itl, Woonsocket 
•WPJB (FM) 

Providence 
•NVPRO. Providence 
WRIB. Providence 
WSVP, West Warwick 
•W WON, Woonsocket 
WXTR. Pawtucket 

Provo-Orem, Utah 
KETT, Provo 
KFMC (FM), Provo 
KLXX, Provo 

"KONI, Spanish Fork 
KOVO. Provo 

Pueblo, Colo. 
KAI'', Pueblo 
KCSJ, Pueblo 
KDZA, Pueblo 
KFEL, Pueblo 
KR A M. Pueblo 

l'ueblo 

Quincy, Ill. 
•WGEM, Quinn), 
•WTAD. Quinn 

Racine, Wis. 
WFN Y (FM), Radne 
•WRAC. Racine 
WRJN, Racine 

Raleigh, N. C. 
WETC, Wendell 
WFVG, Fuquay-Varina 
•WKIX, Raleigh 
WLLE, Raleigh 
•WPTF, Raleigh 
%VEAL. (FM). Raleigh 
WI-WC. Raleigh 
WYN.A., Raleigh 

Rapid City, S. D. 
KEZU, Rapid City 
KLNIM, Rapid City 
KOTA, Rapid City 
KIIS)), Rapid City 

Reading, Pa. 
WBY0 (FM), 
Boyertown 

WEEU. Reading 
WHUM, Reading 
WRA1V, Reading 
Want (FM). Reading 

Reno, Nev. 
KBET, Reno 
KBUB, Sparks 
KCBN, Reno 
KNE V (FM), Reno 
KOH, Reno 
MOLO. Reno 
LONE. lteno 
KSILNI (FM), Reno 

Richmond, Ind. 
WOLM (FM). 
Richmond 

WHON, Centerville 
•WKBV, Richmond 

Richmond, Va. 
WANT, Richmond 
WENT. Richmond 
WENZ, Highland 

Springs 
WFMV (FM), 
Richmond 

WGOE, Richmond 
WIKI, Chester 
`WIVE, Ashland 
WLEE. Richmond 
WRGM, Richmond 
•1VRNL, Richmond 
•WR VA, Richmond 
•WTVIL Richmond 
WXGI. Richmond 

Roanoke, Va. 
WBLU, Salem 

•WDBJ, Roanoke 
.1VJUSI (FM), Salem 
WICI3A, Vinton 
WLRJ (FM). Roanoke 
•WRIS, Roanoke 
WROV. Roanoke 
•WSLS, Roanoke 
Vv"TOY. Roanoke 

Rochester, Minn. 
KNXR (FM). Rochester 
•KOL11, Rochester 
KROC. Rochester 
KWEB. Rochester 

Rochester, N. Y. 
WACK, Newark, N. Y. 
•WBBF, Rochester 
WBFB (FM), 

Rochester 
WCMF (FM). 

Rochester 
WHAM, Rochester 
WHEC. Rochester 
WHFM (FM). 
Rochester 

•(VNYR, Rochester 
•WROC. Rochester 
WSAY. Rochester 

WVOR (FM). 
Rochester 

Rockford, Ill. 
.WLUV, Loves Park 
•WROK, Rockford 
MUM, Rockford 
1VYFE. Rockford 

Roswell, N. M. 
"KRIM, Roswell 
KRD1), Roswell 
KRSY. Roswell 
KSWS. Roswell 

Sacramento, Calif. 
KAF1 (FM). Auburn 
KAHL Auburn 
•KCRA, Sacramento 
•KCTC (FM). 

Sacramento 
*KFBK, Sacramento 
KGIRS, Sacramento 
KIIIC1 (FM), 

Sacramento 
KJAY. Sacramento 
KJML (FM). 

Sacramento 
KPOP, Roseville 
KRAK, Sacramento 
KRBT (FM), Woodland 
KROY, Sacramento 
KSFM (FM). 

Sacramento 
•KX0A, Sacramento 
KZAP (FM). 

Sacramento 

Saginaw, Mich. 
%VKNX, Saginaw 
•WSAM, Saginaw 
"WSBM (FM), Saginaw 
•WSGW, Saginaw 

St. Cloud, Minn. 
KASM, Albany 
•KFAM, St. Cloud 
WJON, St. Cloud 

St. Joseph, Mo. 
KFEQ, St. Joseph 
KKJO, St. Joseph 
•ILUSN. St. Joseph 

St. Louis, Mo. 
KAD1 (FM). St. Louis 
KATZ, St. Louis 
KCFM (FM). St. LoniS 
KDNA (FM), St. Louis 
KIIAD, DeSoto 
KJCF. Festus 
KIRL. St. • Charles 
•KLInV. Union 
.1(1,10X, St. Louis 
KItC11 (FM) 
LSD. St. Louis 
KSHE (FM). St. Louis 
KSTL. St. Louis 
KTCI. Sullivan 
KWK, St. Louis 
KXFN, St. Louis 
KXLW, Clayton 
11.2t0K. St. Louis 
NVEW, St. Louis 

.1VGNU, Granite City, 

W1BV, Belleville. Ill. 
•WIL, St. Louis 
W1NU, Highland, Ill. 
•WOKZ, Alton, Ill, 
XWRTII, Alton, Ill. 

Salem, Ore. 
KAPT. Salem 
K_BZY, Salem 
KGAY. Salem 
KROW, Dallas 
KSLM. Salem 

Salina, Kan. 
KAFM (FM). Salina 
KFRM, Salina 
KLS1. Salina 
KSAL. Salina 

Salinas-Monterey, 
Calif. 
KCTY, Salinas 
1CDON. Salinas 
KEitit (FM), Salinas 
KIDD, Monterey 
•KMBY. Monterey 
KRKC, King City 
KRML, Carmel 
•KRSA, Salinas 
KS13117 (FM). Salinas 
KTOM, Salinas 

"XKWAV (FM), Monterey 

Salt Lake City, Utah 
KALL, Salt Lake City 
KBBC, Centerville 
•KCPX, Salt Lake City 
•KLUB. Salt Lake City 
KMOR, Murray 
KNAK. Salt Lake City 
KQMU (FM). Salt 
Lake City 

KRGO, Salt Lake City 
•KRSP, Salt Luke City 
•KSI). Salt Lake City 
•KSOF. Salt Lake City 
KSXX, Salt Lake City 
"KW110. Salt Lake City 
•KWIC (FM). Salt Lake 

City 

San Angelo, Tex. 
KGKL. San Angelo 
KPEP. San Angelo 
KTEO, San Angelo 
•KWFR, San Angelo 
KWLW. San Angelo 

San Antonio, Tex. 
KAPE, San Antonio 
KBAT. San Antonio 
•KBER, San Antonio 
•KBUC. San Antonio 
•KBUC-FM, Terrell 

Hills 
•ICCOIL San Antonio 
KDRY, Alamo Heights 
KF,DA, San Antonio 

LENE (FM), San 
Antonio 

KISS (FM), Ban 
Antonio 

"KITE, San Antonio 
MITT (FM), San 

Antonio 
KMAC. San Antonio 
ILMFM (FM), San 
Antonio 

FONO. San Antonio 
KTSA. San Antonio 
KUKA. San Antonio 
KWED, Seguin 
WOAL San Antonio 

San Bernardino-
Riverside-Ontario, 
Calif. 

'RACE. Riverside 
•KAVII, Apple Valley 
KiiiiL (FM). Riverside 
'KCAL. Redlands 
KCIIV, Coachella 
KCIN. Victorville 
KCKC. San Bernardino 
KCMJ, Palm Springs 
*KBES, Palm Springs 
•KDIII, Twentynine 

Palms 
KDUO (FM), Riverside 
KFMW (FM), San 

Bernardino 
KFXM, San Bernardino 
•KGEC (FM). Palm 

Springs 
•KFIS.I. Hemet 
KlOT, Barstow 
KMEN, San Bernardino 
KPAS, Banning 
KPRO, Riverside 
KREL, Corona 
KREO. Indio 
K1L*TO, San Bernardino 
KSFE. Needles 
"KSOM, Ontario 
KWTC. Barstow 
•KWXY, Cathedral City 
KYOR, Blythe 

San Diego, Calif. 
KARL (FM). Carlsbad. 

Calif. 
KBBW (FM). San 
Diego 

•11.13KB (FM)—Saes 
Diego 

KCBC), San Diego 
KDEO, El Cajon 
KDIG (FM), San Diego 
•KFMB, San Diego 
KFMX (FM). San 
Diego 

*KGB, San Diego 
MITT (FM), San Diego 
KLRO (FM), San 
Diego 

KMLO. Vista 
•KOGO. San Diego 
•KOWN, Escondido 
KPRI (FM), San Diego 
•KSDO, San Diego 
•KSEA (FM), San 

Diego 
•KSON, San Diego 
•KUDE, Oceanside 
XEAZ, Tijuana Baja, 

Mex. 
XEGM, Tijuana. Mex. 
XERB, Tijuana, Mex. 
XETRA. Tijuana. Mex. 
XEXX. Tijuana, Mex. 

San Francisco. 
Oakland, Calif. 

"ILABL, Oakland 
KBRG (FM). San 

Francisco 
"KCBS. San Francisco 
•ILDFC (FM), San 

Francisco 
KDFM (FM). Walnut 

Creek 
}MIA, Oakland 
KFAX, San Francisco 
KFMR (FM), Fremont 
•KFMS (FM), San 

Francisco 
KFOG (FM). San 

Francisco 
•KFRC. San Francisco 
"IMO. San Francisco 
•KIBE, Palo Alto 
KIM (FM), San 

Francisco 
KJAZ (FM). Alameda 
•KKH1. San Francisco 
KKIS, Pittsburg 
KMPX (FM), San 

Francisco 
•KNBR. San Francisco 
KNEW, Oakland 
KOFY, San Mateo 
KOIT (FM), San 

Francisco 
•KPAT, Berkeley 
KRON (FM). San 

Francisco 
KSAN (FM), San 

Francisco 
KSAY. San Francisco 
KSFO, San Francisco 
KSOL. San Francisco 
•KTIM, San Rafael 
KVEZ (FM) San Mateo 
KWITN. Concord 
EVA. San Francisco 
KYTE (FM). Livermore 

San Jose, Calif. 
KAZA, Gilroy 
KBAY (FM). Ban lose 
KEEN, San Jose 
KEG!., Santa Clara 
KIM, Palo Alto 
KLIV. San Jose 
KLOK. San Jose 
KPGM (FM), Los 

Altos 

KPLX (FM). San Jose 
KEEP (FM), Santa 

Clara 
KRPM (FM), San Jose 
KSJO (FM), San Jose 
KTAO (FM). Lou Gatos 
KXRX. San Jose 

Santa Barbara, Calif. 
KACL, Santa Barbara 
KCOY. Santa Maria 
•KDB, Santa Barbara 
LOBA. Santa Barbara 
•11.GUD. Santa Barbara 
KHER, Santa Maria 
KIST, Santa Barbara 
KLOM, Lompoc 
KM CZ (FM ) , Santa 
Barbara 

KNEZ, Lompoc 
KSEE. Santa Marla 
•KSMA. Santa Maria 
•KTMS. Santa Barbara 
KXFM. (FM), Santa 
Marla 

KZON, Santa Maria 

Santa Rosa, Calif. 
KPLS, Santa Rosa 
K511.0, Santa Rosa 
KT013, Petaluma 
KVRE, Santa Rosa 

Sarasota, Fla. 
WAMR, Venice 
WENG, Englewood 
WKXY, Sarasota 
WSAF, Sarasota 
•WSPB. Sarasota 
WYND, Sarasota 

Savannah, Ga. 
%VBYG, Savannah 
WEAS, Savannah 
WNMT, Garden City 
WSAV, Savannah 
wsGA, Savannah 
WSOK. Savannah 
•WTOC, Savannah 
WXLM (FM), Savannah 

Scranton, Pa. 
WARM, Scranton 
•WCDL. Carbondale 
.1VEJL, Scranton 
•WG1111, Scranton 
WICK, Scranton 
WSCR, Scranton 

Seattle-Everett, Wash. 
MAST. Auburn 
KAYO, Seattle 
KBBX (FM), Seattle 
Kl3IQ (FM), Edmonds 
•KBLE, Seattle 
'RETO (FM), Seattle 
•KFKF, Bellevue 
KGDN, Edmonds 
"KING, Seattle 
•Ii1RO, Seattle 
KISW (FM), Seattle 
•KIX.I. Seattle 
KJR, Seattle 
KLSN (FM), Seattle 
•KOL, Seattle 
KOMO, Seattle 
KREN, Renton 
KRKO, Everett 

•ILSN1). Seattle 
•KTW, Seattle 
KVI, Seattle 
KWYZ. Everett 
KXA, Seattle 
KYAC, Seattle 

Sheboygan, Wis. 
WHBL, Sheboygan 
WKTS, Sheboygan 
1VPLY, Plymouth 

Sherman-Denison,Tex. 
•KDSX. Sherman 
ERR V. Sherman 
KTXO. Sherman 

Shreveport, La. 
•ILBCL. Shreveport 
KCIJ, Shreveport 
"KEEL, Shreveport 
KJOE. Shreveport 
KOLA. Shreveport 
•KRMD, Shreveport 
KTAL (FM). 

Shreveport 
•KWKII, Shreveport 

Sioux City, Iowa 
KDVR (FM), Sioux 

City 
KMNS, Sioux City 
KSCJ. Sioux City 
KTRI. Sioux City 

Sioux Falls, S. D. 
'LELO, Sioux Falls 
KISD, Sioux Falls 
KSOO, Sioux Falls 

South Bend, Ind. 
WHME (FM), South 
Bend 

•WJVA. South Bend 
•WNDU, South Bend 
•WSBT. South Bend 
•111TCA. Plymouth 

Spartanburg, S. C. 
WASC, Spartanburg 
WHCQ. Spartanburg 
•WSPA, Spartanburg 
WORD. Spartanburg 
WSJW. Woodruff 

Spokane, Wash. 
KCFA, Spokane 
•KDNC. Spokane 
KGA, Spokane 
•KHQ. Spokane 
KJRB. Spokane 
KPEG. Spokane 
•KREM. Spokane 
KSPO, Spokane 
KTWD (FM). Spokane 
KUDY, Spokane 
•KXLY, Spokane 
•KZUN. Opportunity 

Springfield, III. 
WCVS; Springfield 
WFM.13 (FM). 

Springfield 
WMAY. Springfield 
•WTAX. Springfield 
WVKM (FM). 

Springfield 

Springfield-Holyoke, 
Mass. 
WACE, Chicopee 
WeitX (FM). 

Springfield 
W.DE1V. Westfield 
•WIIMP. Northampton 
•WILYN, Springfield 
•WMAS. Springfield 
WREB, Holyoke 
WSPR, Springfield 
WTTT. Amherst 
WTICL. West 

Springfield 
WTYM, East 
Longmeadow 

Springfield, Mo. 
KGBX, Springfield 
KICK, Springfield 
•KTTS, Springfield 
KTXR (FM). 

Springfield 
KWFC (FM). Spring-

field 
•KWTO. Springfield 

Springfield, Ohio 
•WBLY, Springfield 
W1ZE, Springfield 

Stamford, Conn. 
WGCH, Greenwich 
•WSTC. Stamford. Conn. 
Steubenville-Weirton, 

Ohio 
WEIR, Weirton, W. Va. 
•WSTV. Steubenville 

Stockton, Calif. 
•KCV11, Lodi 

Stockton 
KSRT (FM). Tracy 
•KSTN. Stockton 
KWG. Stockton 
•KXKX (FM), Lodi 

Syracuse, N. Y. 
1VDDS (FM), Syracuse 
NVIML..Syracuse 
WHEN. Syracuse 
WMCR, Oneida 
WNDR, Syracuse 
WOW (FM), De Ruyter 
WOLF. Syracuse 
WONO (FM). Syracuse 

•WOSC, Fulton 
WPAW, E. Syracuse 
•WSEN, Baldwinsville 
WSGO, Oswego 
WSOQ. North Syracuse 
"WSYR, Syracuse 

Tacoma, Wash. 
KAYE, Puyallup 
KDFL. Sumner 
KLAY (FM), Tacoma 
KMO, Tacoma 
FOOD. Tacoma 
•KTAC, Tacoma 
•KTNT. Tacoma 

Tallahassee, Fla. 
WBGM (FM). 
Tallahassee 

- WMEN. Tallahassee 
WOMA (FM), 

Tallahassee 
WONS. Tallahassee 
WTAL, Tallahassee 
WTNT. Tallahassee 

Tampa-St. Peters-
burg, Fla. 

WALT. Tampa 
WAZE, Clearwater 
WCWIL Dunedin 
•VVDAE, Tampa 
•WFLA, Tampa 
WFSO, Pinellas Park 
WHBO, Tampa 
WILE, St. Petersburg 
WINQ, Tampa 
WLCY, St. Petersburg 
WPIild (FM), Tampa 
WPLA. Plant City 
WQXM (FM), 

Clearwater 
WSOL, Tampa 
WSUN, St. Petersburg 
•WTAN, Clearwater 
WTCX (FM) St. 

Petersburg 
WTMP, Tampa 
•WWBA, St. Petersburg 
WYOU. Tampa 

Terre Haute, Ind. 
WAAC, Terre Haute 
•WBOW, Terre Haute 
WPFR (FM), Terre 
Haute 

•WTHI, Terre Haute 
WVTS (FM). Terre 
Haute 

WWCM, Brazil 
WWVIt (FM), West 

Terre Haute 

Texarkana, Tex.-Ark. 
KADO (FM), 

Texarkana. Ark. 
KATQ, Texarkana, Tex. 
KCMC. Texarkana, Tea. 
•KOSY, Texarkana, Ark. 
KTFS, Texarkana, Tex. 

Toledo, Ohio 
WAWR (FM), Bowling 
Green 

•WCWA, Toledo 
WGLN (FM). Sylvania 

WKLII (FM), Toledo 
WMGS, Bowling Green 
MIME (FM). £oledo 
W0110. Toledo 
%VOTE, Monroe, Mich. 
•WSPD, Toledo 
WTOD, Toledo 
NyrTo. Toledo 
wvmo into. Monroe. 

Mich. 

Topeka, Kans. 
KEWI. Topeka 
•KTOP. Topeka 
•WIRW, Topeka 
NeiltEN. Topeka 

Trenton, N. J. 
WAAT, Trenton 

•Wit.111 (FM), Trenton 
•WItUD, Trenton 
•Wellit (Fai), Trenton 
WHAVH, Frinceinn 
WI'RB (FM), Princeton 
WTOA (FM), Trenton 
"WTTM, Trenton 

Tucson Ariz. 
KA1d. Tucson 
•KCEE, Tucson 
KCUB, 'lemon 
KEVT. Tucson 
KFMM (FM). Tucson 
KILOS, Tucson 
KEIYT, Tucson 
K1KX. Tucson 
KOPO, Tucson 
KTKT, Tucson 

_ KTUC. Tucson 
KXEW. Tucson 

Tulsa, Okla. 
•KAKC, Tulsa 
KCNW, Tulsa 
KELL Tulsa 
KFMJ, Tulsa 
KMOD (FM), Tulsa 
KOSG, Pawhusku 
KRA V (FM). Tulsa 
KREK, Sapulpa 
*KRIM. Tulsa 
KTOW, Sand Springs 
KV00. Tulsa 

Tuscaloosa, Ala. 
NVACT, Tuscaloosa 
WJ11.1). Tuscaloosa . 
WNPT, Tuscaloosa 
.1VTIIC. Tuscaloosa 
WTUG, Tuscaloosa 
"WIJOA (FM), 

Tuscaloosa 

Tyler, Tex. 
•KDOK. Tyler 
•ILNUE (FM), Tyler 
KTBB, Tyler 
"liZAK. Tyler 
MEET, Tyler 

Utica-Rome, N. Y. 
WADR, Recosen 
tVALY, Herkimer 
WBRV. Boonville 
WBVM. Utica 
WIBX. Utica 
WKAL, Rome 
WLFIL Little Falls 
WRNY, Rome 
•WRUN. Utica 
WTL13, Utica 
WUFM (FM). Utica 

Vallejo-Napa, Calif. 
KNBA, Vallejo 
KVON, Napa 

Bridgeton, N. J. 
•WDVL, Vineland 
•WMVB, Miliville 
•WSN.I, Bridgeton 
WWBZ, Vineland 

Waco, Tex. 
KAWA, Waco 
KBGO. Waco 
KEFC (FM). Waco 
KWTX. Waco 
•WACO, Waco 

Washington, D. C. 
WAGE. Leesburg. Va. 
WASH (FM), 
Washington 

'WA VA. Arlington, Va. 
WDON. Wheaton, Md. 
WEAM, Arlington, Va. 
WEE!.. Fairfax, Va. 
WEZR (FM), Fairfax, 

Va. 
WFAN (FM). 
Washington 

WFA.X. Falls Church, 
Va. 

WGAY (FM), Silver 
Spring. Md. 

•WGMS. Bethesda, Md. 
WHFS (FM), Bethesda, 
Md. 

WIIMC, Gaithersburg, 
Aid. 

Wintry, Herndon, Va. 
W1NX, Rockville.; Md. 
WJMI) (FM), Bethesda, 
Md. 

WLM1), Laurel, Md. 
•WMAL, Washington 
•WMOD (FM). 

Washington 
•WOL. Washington 
WOOK, Washington 
•WPGC, Bladensburg, 

Md. 
WPIK, Alexandria, Va. 
•WPRW, Man aaaaa , Va. 
WQMR, Silver Spring. 
Mci 

WQVA, Quantico. Va. 
•WItC, 1Vashington 
•WTOP. Washington 
WUST, Bethesda, Md. 

•11-1VDC. Washington 
1VXRA (FM), 
Woodbridge. Va. 

Waterbury, Conn. 
•%VATR, Waterbury 
WOWW, Naugatuck 
WTBY, Waterbury 
•WWCO. Waterbury 

Waterloo, Iowa 
Cedar Falls 

•KWWL, Waterloo 
•KXEL. Waterloo 

West Palm Beach, 
Fla. 
WDBF, Delray Beach 
WEAT, West Palm 
Beach 

MURK. West, Palm 
Beach 

WINO, West Palm 
Beach 

WITS, Jupiter 
WLFZ. Lake Worth 
WPBF (FM), West 
Palm Beach 

WQXT, Palm Beach 
WSBR, Boca Raton 
WSWN, Belle Glade 
WW00 (FM), Boca 
Raton 

WINOS (FM), Palm 
Beach 

WXVI, Riviera Beach 

Wheeling, W. Va. 
WIIZE, Wheeling . 
WEIF, Moundsville 
WHLL, Wheeling 
•WKWK, Wheeling 
•WOMP, Bellaire, Ohio 
w•rier (FM), Wheeling 
•WWVA, Wheeling 

Wichita, Kans. 
KAKE, Wichita 
KARD (FM), Wichita 
KBTO, El Dorado 
•KEYN, Wichita 
KITH, Wichita 
•KFIL Wichita 
KLEO, Wichita 
•KQTY (FM), Wichita 
•KWBB, Wichita 

Wichita Falls, Tex. 
KLUR (FM), Wichita 

Falls 
KNIN, Wichita Falls 
METO (FM), Wichita 

Falls 
KTRN. Wichita Falls 
KWFT. Wichita Falls 

Wilkes-Barre-
Hazleton, Pa. 

•WAZL, Hazleton 
WBAX, Wilkes-Barre 
•WBRE, Wilkes-Barre 
WILK, Wilkes-Barre 
WNAK, Nanticoke 
WPTS. Pittston 
WYZZ (FM), 
Wilkes-Barre 

Williamsport, Pa. 
•WLYC, Williamsport 
*WMPT, Williamsport 
"WRAK, Williamsport 
WWPA, Williamsport 

Wilmington, Del. 
%YAMS. Wilmington 
WILM, Wilmington 
*NVJBR (FM), 

Wilmington 
WJIC, Salem, N. J. 
WNRK, Newark 
WSER, Elkton. Md. 
"WSTW (FM), 

Wilmington 
WTUX, Wilmington 

Wilmington, N. C. 
WGNI, Wihnington 
WHSL. Wilmington 
WKLM, Wilmington 
•WMFD, Wilmington 

Worcester, Mass 
•IVAAB, Worcester 
•WA_AF (FM). 

Wormster 
WEIM, Fitchburg 
•WFOL. Fitchburg 
1VNEB, Worcester 
WORC. Worcester 
WSRS (FM). 

Worcester 
WTAG, Worcester 

Yakima, Wash. 
EBRO, Yakima 
KENE, Toppenish 
KIMA. Yakima 
°KIT, Yakima 
KQOT. Yakima 
KREW, Sunnyside 
KIM, Yakima 

York, Pa. 
"WGCB, Red Lion 
worn Gettysburg 
WHVR, Hanover 
•WNOW, York 
WORK. York 
"WSBA. York 

Youngstown-Warren, 
Ohio 

•WBBW. Youngstown 
WFMJ. Youngstown 
iWHHFI. Warren 
1VHOT. Campbell 
•WKBN. Youngstown 
wills. Niles 
WRED (FM). Campbell 
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Explanation of SRDS Consumer Market Farm Data 
Fino m Population 

All estimates of farm population are as of January 1, 1969 
and include all persans residing on farms. The sources of data 
used to prepare SRDS farm population estimates include basic 
reports prepared by the Bureau of the Census and the Department 
of Agriculture. 

There has been a change in the basic definition of farm popu-
lation as developed by the Census Bureau. This revised definition 
reflects a substantial decline in the number of people reported 
residing on farms. The rural population is subdivided into the 
rural•farm population, which comprises all rural residents living 
on farms, and the rural-nonfarm population, which comprises the 
remaining rural population. In the 1960 Census, the farm popu-

lation consists of persons living in rural territory on places of 10 
or more acres from which sales of farm products amounted to 
$50 or more in 1959 or on places of less than 10 acres from which 
sales of farm products amounted to $250 or more in 1959. 

Farm Households 
The SRDS definition is identical to that used by the Bureau 

of the Census, namely, that a household is synonymous with an 
occupied dwelling unit. It consists of one or a number of persons 
living together under the same roof. 

The January 1, 1969 farm household estimates were obtained 
by using Census "bench marks" and allowing for growth as re 
flected by a variety of government reports. 

Total Farms 
The definition of total farms is the same as shown in the 

1959 Census of Agriculture and the 1960 Census of Population: 
namely, places in rural territory which have 10 or more acres 
from which sales of farm products amounted to $50 or more in 
1959 or on places of less than 10 acres from which sales of farm 
products amounted to $250 or more in 1959. 

For 1959, the decrease in the number of farms as compared 
with all prior censuses resulted partly from the change in farm 
definition. The fact that sales of agricultural products in 1959 

were used resulted in the exclusion of some places that would 

have qualified as farms had the value of agricultural products 

alone been considered. The increase in the acreage minimum 
also had an effect. 

The change in farm definition made in 1950 and again in 
1959 had no appreciable effect on the totals for livestock or crops 
because the places affected by the change ordinarily accounted for 
less than 1 percent of the totals for a given county or state. 

For more details concerning this definition, see "General 
Social and Economic Characteristics," PC(1)-C series, prepared 
by the Department of Census. 

Farm Income 
Gross Farm Income (1968) includes cash receipts from farm 

marketings, income in kind (value of items grown and consumed 
on the farm) and government payments. No expenses or taxes 
are deducted from the figure. Gross Income per Farm is the 
arithmetic mean obtained by dividing the Gross Farm Income 
(1968) by the Number of Farms (1968). 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. Farm Data Summary, U. S., Divisional and State Totals 

UNITED STATES 
DIVISIONS 
States 

Farm 
Population 

1/1/69 
(000) 

of 
U. S. 

Farm 
Households 

1/1/69 
(000) 

Gross 
Farm 
Income % 
1968 of 
(I000) U. S. 

Gros. Farm 
(morne 

Per Farm 
($) 

Total 
Farms 
1968 

of 
U. S. 

Total 
Commercial 

Farms 
Producing 
Sales Over 

$2.500 
1964 

Land 
Harvested 

1964 
Acres 
(000) 

Total 
Farm 

Tractera 
1964 

UNITED STATES TOTAL  9,932.6 100.0000 2,465.54 50,686,743 100.0000 16,622 3,049,300 100.0000 1,815,044 286,707 5,480,907 

NEW ENGLAND  120.9 1.2172 
Connecticut  18.5 .1863 
Maine  26.7 .2688 
Massachusetts  28.4 .2859 
New Hampshire  9.2 .0926 
Rhode Island  3.3 .0332 
Vermont  34.8 .3504 

30.91 
4.99 
6.72 
7.48 
2.54 
.86 

8.32 

814,791 
174,448 
220,031 
172,993 
64,531 
22,379 

160,409 

1.6075 
.3441 
.4341 
.3413 
.1273 
.0442 
.3165 

22,446 
32,915 
20,003 
24,713 
16,546 
22,379 
19,804 

36,300 
5,300 

11,000 
7,000 
3,900 
1,000 
8,100 

1.1904 
.1738 
.3607 
.2296 
.1279 
.0328 
.2656 

25,478 
3,755 
6,888 
5,153 
2,303 
663 

6,716 

1,888 
206 
594 
234 
168 
29 

657 

75,538 
12,586 
19,903 
14,468 
7,830 
2,140 

18,611 

MIDDLE ATLANTIC  602.0 6.0609 
New Jersey  53.9 .5427 
New York  273.6 2.7546 
Pennsylvania   274.5 2.7636 

151.99 
14.64 
70.90 
66.45 

2,562,553 
302,057 

1,179,683 
1,080,813 

5.0557 
.5959 

2.3275 
2.1323 

17,420 
33,193 
19,339 
14,037 

147,100 
9,100 

61,000 
77,000 

4.8241 
.2984 

2.0005 
2.5252 

98,574 
7,605 

44,808 
46,161 

9,837 
560 

4,743 
4,534 

356,564 
25,883 

157,444 
173,237 

EAST NORTH CENTRAL  1,970.5 19.8387 
Illinois  461.8 4.6493 
Indiana  395.2 3.9788 
Michigan  306.8 3.0888 
Ohio  362.9 3.6536 
Wisconsin  443.8 4.4682 

523.35 
127.46 
108.96 
81.73 
95.65 
109.55 

8,591,183 
2,960,220 
1,547,912 
1,037,528 
1,408,764 
1,636,759 

16.9496 
5.8402 
3.0539 
2.0469 
2.7794 
3.2292 

15,592 
22,597 
15,479 
11,658 
12,250 
14,110 

551,000 
131,000 
100,000 
69,000 

115,000 
116,000 

18.0697 
4.2961 
3,2794 
2.9187 
3.7714 
3.8041 

388,493 
105,722 
69,205 
53,956 
69,400 
90,210 

55,409 
20,058 
10,299 
6,738 
9,276 
9,038 

1,303,280 
334,601 
231,039 
203,777 
248,770 
285,093 

WEST NORTH CENTRAL  1,884.9 18.9769 
Iowa  493.3 4.9665 
Kansas  188.9 1.9018 
Minnesota  404.1 4.0684 
Missouri  321.6 3.2378 
Nebraska  213.4 2.1485 
North Dakota  125.3 1.2615 
South Dakota  138.3 1.3924 

494.55 
129.78 
53.62 
99.36 
89.46 
57.52 
29.63 
35.18 

13,063,550 
3,736,783 
1,816,030 
2,104,699 
1,505,211 
1,891,658 
933,816 

1,075,353 

25.7731 
7.3723 
3.5829 
4.1524 
2.9696 
3.7321 
1.8432 
2.1215 

18,974 
25,420 
19,956 
15,825 
10,170 
24,890 
20,751 
22,172 

688,500 
147,000 
91,000 

133,000 
148,000 
76,000 
45,000 
48,500 

22.5790 
4.8208 
2.9843 
4.3617 
4.8536 
2.4924 
1.4757 
1.5905 

535,052 
133,446 
68,753 

101,072 
77,828 
68,115 
42,932 
42,906 

114,064 
19,952 
18,160 
17,515 
11,068 
15,229 
17,695 
14,445 

1,555,070 
352,467 
194,197 
307,822 
255,804 
189,689 
130,082 
125,009 

SOUTH ATLANTIC  1,847.6 18.6014 
Delaware  21.8 .2195 
District of Columbia  
Florida  109.6 1.1034 
Georgia  286.9 2.8885 
Maryland  98.0 .9867 
North Carolina  677.7 6.8229 
South Carolina  278.2 2.8009 
Virginia  309.6 3.1170 
West Virginia  65.8 .6625 

402.38 6,127,878 12.0897 13,195 
5.83 140,929 .2780 36,136 

27.34 
62.71 
23.26 

143.67 
54.67 
69.86 
15.04 

1,389,527 
1,240,410 
407,277 

1,563,285 
550,624 
702,632 
133,194 

2.7414 
2.4472 
.8035 

3.0642 
1.0863 
1.3862 
.2629 

39,701 
15,505 
20,886 
9,474 

10,011 
9,368 
4,297 

464,400 15,2297 220,166 17,543 557,889 
3,900 .1279 3,147 419 9,517 

35,000 
80,000 
19,500 

165,000 
55,000 
75,000 
31,000 

1.1477 
2.6236 
.6395 

5.4111 
1.8037 
2.4596 
1.0166 

17,735 
41,282 
12,823 
83,168 
23,547 
32,640 
5,824 

2,204 45,536 
3,951 96,502 
1,421 44,753 
3,986 164,264 
2,263 54,492 
2,566 103,343 
733 39,482 

EAST SOUTH CENTRAL  1,508.9 15.1914 
Alabama  274.2 2.7606 
Kentucky  383.0 3.8560 
Mississippi  412.0 4.1480 
Tennessee  439.7 4.4268 

346.60 
58.75 
91.17 
92.46 

104.22 

3,426,925 
794,217 
848,014 

1,008,729 
775,965 

6.7610 
1.5669 
1.6731 
1.9901 
1.5309 

7,499 
8,540 
6,376 

10,189 
5,879 

457,000 
93,000 
133,000 
99,000 

132,000 

14.9870 
3.0499 
4.3617 
3.2466 
4.3286 

174,361 
31,681 
58,806 
36,031 
47,843 

14,481 
2,990 
3,473 
4,400 
3,618 

456,052 
79,019 

144,110 
95,157 
137,766 

WEST SOUTH CENTRAL  1,046.4 10.5350 
Arkansas  214.3 2.1575 
Louisiana  172.8 1.7397 
Oklahoma  156.0 1.5706 
Texas  503.3 5.0672 

265.14 
52.22 
39.36 
40.55 

133.01 

6,332,217 
1,165,342 
783,536 

1,017,705 
3,365,634 

12,4928 
2.2991 
1.5458 
2.1)078 
6.6401 

15,077 
15,134 
13,992 
11,062 
17,260 

420,000 
77,000 
56,000 
92,000 
195,000 

13.7737 
2.5252 
1.8365 
3.0171 
6.3949 

189,897 
32,177 
19,658 
41,947 
96,115 

36,513 
6,088 
2,673 
8,344 

19,408 

569,950 
104,559 
64,528 

116,328 
284,535 

MOUNTAIN  410.5 4.1329 
Arizona  55.6 .5598 
Colorado  71.0 .7148 
Idaho  91.6 .9222 
Montana  77.4 .7793 
Nevada  10.1 .1017 
New Mexico  31.6 .3181 
Utah  42.0 .4229 
Wyoming  31.2 .3141 

98.71 
10.67 
16.60 
23.55 
20.51 
2.70 
7.13 
9.50 
8.05 

3,759,529 
594,408 

1,063,839 
610,337 
586,411 
65,774 
389,065 
219,972 
229,723 

7.4172 
1.1727 
2.0989 
1.2041 
1.1569 
.1298 
.7676 
.4340 
.4532 

28,161 
97,444 
34,317 
20,760 
21,639 
31,321 
27,790 
14,665 
26,105 

133,500 
6,100 

31,000 
29,400 
27,100 
2,100 

14,000 
15,000 
8,800 

4.3780 
.2000 

1.0166 
.9642 
.8887 
.0689 
.4591 
.4919 
.2886 

90,569 
4,028 

20,515 
20,794 
21,044 
1,415 
7,287 
8,560 
6,926 

21,653 
1,025 
4,726 
3,935 
7,813 
507 
906 

1,039 
1,702 

289,573 
14,333 
67,671 
65,507 
69,431 
5,794 

18,850 
24,934 
23,053 

PACIFIC  540.9 5.4456 
California  285.9 2.8783 
Oregon  115.4 1.1618 
Washington  139.6 1.4055 

151.91 
80.06 
33.01 
38.84 

6,008,117 
4,541,940 
580,393 
885,784 

11.8534 
8.9606 
1.1451 
1.7475 

39,658 
70,968 
13,985 
19,256 

151,500 
64,000 
41,500 
46,000 

4.9684 
2.0988 
1.3610 
1.5086 

92,454 
51,538 
17,985 
22,931 

15,319 
7,846 
3,050 
4,423 

316,991 
157,551 
76,258 
83,182 
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Farm Data Summary, U. S., Divisional and State Totals Continua 
1-SRDS estimates of Farm Crops Income include receipts 

from sales of horticultural specialties and forest products 
as well as field crops, vegetables, and fruits. 

-Farm Livestock Income consists of receipts from sales of 
domestic animals and by-products (wool, pelts), poultry 
and dairy products. 

3-Poultry Income covers the sales of chickens, eggs, turkeys 
and other poultry products. 

Income by Select Commodities 

1-Chicken Income Includes the receipts from the sale of 
chickens and broilers. 

2-Corn Income consists of receipts from sales of fresh 
sweet corn and corn for silage and forage. 

3-Cotton Income includes sales of cotton lint and cotton 
seed. 

4-Cattle-Calves Income covers the sales of heifers, steers, 
and other beef cattle. 

Statu, Standard Metropolitan Statistical Areas 
(SMSA's), county and City estimates are devel-
oped exclusively by Market Data division of SRDS. 

UNITED STATES 
DIVISIONS 

States 

Farm 
Llveateek 
Ineome 

1966 (8060) 

5-Dairy Products Income includes sales of milk (wholesale 
and retail) and receipts from the sales of butterfat and 
cream. 

6-Hay Income includes the receipts from the sales of crops 
used as fodder. 

7-Hog Income consists of receipts from the sales of boars, 
sows, gilts and other hog stock. 

8-Soybean Income covers the receipts from the sales of 
soybeans harvested for beans as well as its use as an 
oil crop. 

9-Wheat Income includes the receipts from the sale 
wheat as a food grain. 

Commercial Farms with Sales Volume Over $2,500 
Source: Census of Agriculture 1964 (Final Report). 

Farm Tractors 
Source: Census of Agriculture 1964 (Final Report). 

I FARM DATA 

Acreage Under Cultivation 

Source: Census of Agriculture 1964 (Final Report). 

The limited amount of farm data presented in this publication 
is intended as basic reference material only.-Data in greater 
detail are readily available from the 1964 Census of Agriculture. 

(More recent tabulations are not available on a state and county 
level.) 

Mergers, changes in ownership, and other factors make it 
impractical to attempt an updating process for these data series. 

Farm Data Summaries 
Total U. S., the Geographic Divisions and All States are 

of summarized for easy reference. A U. S. Farm Map shows the 
number of leading farm countign by state for farm population 
and gross farm income. 

Farm Data Ranking Tables 
For 400 Leading Counties 

The leading farm counties of the U. S. are ranked for each 
of the following series: 

Farm Population-SRDS January 1, 1969 Estimates 
Number of Farms (1964)-Census of Agriculture 
Gross Farm Income-SRDS Full Year 1968 Estimates 

Farm Income by Commodities and Commodity Groups 
Cattle-Calves 

Income 
1968 ($906) 

UNITED STATES TOTAL  25,078,435 10,642,100 

NEW ENGLAND  497,177 33,750 
Connecticut  92,422 5,774 
Maine  133,947 5,192 
Massachusetts  86,033 6,381 
New Hampshire  44,207 3,218 
Rhode Island  10,417 867 
Vermont  130,151 12,318 

MIDDLE ATLANTIC  1,482,543 181,067 
New Jersey  104,468 7,156 
New York  722,740 74,075 
Pennsylvania   655,335 99,836 

EAST NORTH CENTRAL  4,424,891 1,141,445 
Illinois  1,246,409 478,239 
Indiana  772,542 183,428 
Michigan  462,698 109,698 
Ohio  705,750 171,219 
Wisconsin  1,237,492 198,861 

WEST NORTH CENTRAL  8,041,943 4,239,925 
Iowa  2,633,362 1,231,327 
Kansas  994,065 744,336 
Minnesota  1,261,174 439,139 
Missour  910,585 343,807 
Nebraska  1,216,035 803,830 
North Dakota  290,994 209,747 
South Dakota  735,728 467,739 

SOUTH ATLANTIC  2,237,663 447,372 
Delaware  85,288 1,158 
District of Columbia  
Florida  348,598 157,899 
Georgia  598,661 83,653 
Maryland  230,874 26,976 
North Carolina  480,927 46,439 
South Carolina....  142,961 30,764 
Virginia  277,297 78,662 
West Virginia  73,057 21,821 

EAST SOUTH CENTRAL  1,596,492 503,044 
Alabama  437,593 106,744 
Kentucky  384,379 131,445 
Mississippi  406,647 130,882 
Tennessee  367,873 133,973 

WEST SOUTH CENTRAL  2,671,391 1,587,350 
Arkansas  439,523 106,211 
Louisiana  227,166 111,233 
Oklahoma  564,779 436,561 
Texas  1,439,923 933,345 

MOUNTAIN  2,059,422 1,533,920 
Arizona  244,950 184,167 
Colorado  719,829 601,580 
Idaho  232,968 127,016 
Montana  270,893 210,971 
Nevada  47,408 34,842 
New Mexico  230,831 192,684 
Utah _  143,055 51,511 
Wyoming  169,488 131,549 

PACIFIC  2,066,913 974,227 
California  1,581,154 777,120 
Oregon  229,726 113,178 
Washington  256,033 83,929 

Hop 
Ineome 

1968 (S000) 

Farm 
Dairy 
Income 

1968 (6000) 

Farm 
Poultry 
Ileums 

1968 (SON) 

Farm 
Chicken 
Interne 

1968 (Sono) 

Farm 
Creus 
lemme 

1968 (6060) 

3,740,961 5,823,907 3,716,078 1,337,730 18,190,472 

6,672 
624 
599 

3,891 
677 
308 
573 

265,852 
43,381 
34,945 
48,399 
23,597 
5,529 

110,001 

171,448 
39,012 
83,468 
25,367 
15,693 
3,468 
4,440 

61,966 
6,866 

47,525 
4,513 
2,314 
462 
286 

233,126 
63,625 
65,737 
69,592 
12,244 
8,849 

13,079 

Farm Farm Farm Farm Farm 
Wheat Corn Hay Cotton Soybean 
Income !nome gnome hume !morne 

1968 ($OM 1968 ($000) 1968 (5000) 1968 ($OM 1968 ($000) 

2,064,219 2,745,511 592,183 1,148,913 2,432,677 

4,791 7,631 
1,560 1,092 

1,597 
2,490 1,089 
452 1,016 
289 116 

2,721 

35,824 
5,566 
5,074 

25,184 

983,745 
51,416 

542,878 
389,451 

255,880 
40,019 
79,149. 

136,712 

41,637 
2,385 
5,074 

34,178 

696,636 
160,561 
291,986 
244,089 

30,901 
2,650 

11,162 
17,089 

48,864 
6,891 

13,191 
28,782 

1,209,568 
582,436 
304,413 
43,879 

154,912 
123,928 

1,541,942 
160,304 
118,383 
234,585 
231,786 
796,884 

319,029 
48,091 
87,161 
48,098 
78,038 
57,641 

30,195 2,997,349 
1,425,317 

11,708 528,368 
1,688 381,134 
8,153 459,003 
8,646 203,527 

34,591 
3,180 

15,221 
16,190 

2,489 
1,590 

899 

268,901 
106,869 
53,337 
46,411 
59,402 
2,882 

1,244,076 
710,679 
274,492 
49,786 

157,242 
51,877 

55,318 
8,015 
6,505 

18,970 
13,977 
15,851 

1,907,035 
948,224 
106,548 
232,272 
255,434 
201,785 
23,971 

138,801 

984,535 
218,296 
79,536 

402,847 
122,269 
59,543 
41,200 
60,844 

371,267 
95,505 
21,009 

112,507 
77,478 
24,810 
10,487 
29,471 

22,516 3,248,585 
3,411 777,515 

506,613 
7,259 553,452 

10,895 300,003 
437,937 
458,104 

951 214,961 

906,714 1,069,072 
470,701 

304,638 43,520 
48,995 188,721 
62,951 85,952 
125,702 226,594 
277,915 2,247 
86,513 51,337 

790,226 
454,193 
179,526 
27,003 

122,299 
7,205 

94,231 
13,644 
21,0119 
18,146 
9,685 
19,848 
5,244 
6,655 

235,712 550,813 1,044,694 560,458 3,006,068 
2,059 8,108 73,486 68,467 43,409 

15,531 
67,968 
10,160 
87,571 
24,265 
24,900 
3,258 

138,485 
64,831 
94,941 
86,244 
32,497 

102,997 
22,710 

82,832 
364,935 
100,196 
256,078 
58,062 
84,322 
24,783 

15,531 
201,812 
89,336 

135,337 
11,266 
29,428 
9,281 

945,659 
446,999 
119,462 
845,903 
290,334 
288,620 
25,682 

8,474 841,967 
351,320 
42,019 

172,389 
8,474 196,115 

52,927 
11,986 
15,211 

36,188 235,007 21 866 73,301 206,869 
1,158 12,355 386 8,751 

1,294 
4,183 
6,656 

10,615 
4,333 
7,357 
592 

45,299 
48,100 
29,779 
66,342 
13,865 
18,675 

592 

2,589 
5,228 
3,503 
2,654 
1,300 
4,527 
1,679 

1,294 7,766 
32,415 31,370 

12,612 
7,961 74,302 

31,631 51,129 
20,939 

180,354 
44,881 
58,572 
20,309 
56,592 

291,044 
46,701 
91,263 
54,910 
98,170 

461,001 
233,503 
19,070 

156,456 
51,972 

252,337 
143,741 

4,086 
81,989 
22,521 

1,020,734 
168,908 
296,685 
345,546 
209,595 

39,682 
3,639 
8,173 

18,053 
9817 

61,272 
16,376 
28,605 
3,009 

13,282 

14,170 
3,033 
4,086 
3,009 
4,042 

220,988 265,088 
30,325 31,538 

21,794 
166,987 145,925 
23,676 65,831 

98,188 
15,591 
7,716 
24,069 
50,812 

363,550 
39,951 
68,154 
65,567 

189,878 

593,057 
321,557 
44,365 
26,559 

200,576 

289,660 
182,215 
20,575 
6,640 

80,230 

2,450,291 
534,891 
415,799 
265,184 

1,234,417 

260,175 
28,258 
3,215 

137,774 
90,928 

16,918 44,464 
974 3,898 

2,572 2,572 
16,599 

13,372 21,395 

552,862 326,038 
93,544 205,601 
75,227 92,587 
25,729 9,130 

358,362 18,720 

42,601 
2,558 

15,063 
6,852 

10,454 
408 

2,985 
2,871 
1,410 

221,594 
31,206 
47,072 
58,501 
14,255 
7,400 

19,567 
36,945 
6,648 

75,368 
6,139 

21,653 
10,541 
5,227 
175 

4,975 
25,651 
1,007 

5,361 1,178,580 
266,625 
221,610 

3,689 294,071 
204,268 
10,857 

332 100,811 
1,340 48,372 

31,966 

301,456 
3,069 
48,955 
72,204 

151,576 
1,107 
6,301 
9,380 
8,864 

22,972 113,167 109,453 
512 24,044 77,248 

17,887 23,536 
3,162 20,555 
475 9,028 

5,419 699 
332 16,582 31,506 

9,571 
604 4,432 

25,007 
12,534 
7,977 
4,496 

620,832 
476,300 
47,864 
96,668 

424,334 
350,958 
31,411 
41,965 

73,600 
50,137 
8,476 

14,987 

3,359,103 
2,596,913 
268,855 
493,335 

220,202 
16,712 
43,875 

159,615 

42,539 206,745 183,835 
25,068 171,301 183,835 
6,980 12,963 

10,491 22,481 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Rank 
1 Robeson, N. C.   32,400 
2 Fresno, Cal.   28,600 
3 Lancaster, Penn.   25,100 
4 Yakima, Wash.   22,300 
5 Johnston, N. C.   21,800 
6 Florence, S. C.   21,400 
7 Bolivar, Miss.   21,000 
8 Horry, S. C.   20,400 
9 Tulare, Cal.   19,800 
10 Nash, N. C.   19,200 
11 Sampson, N. C.   19,000 
12 Pittsylvania, Va.   18,500 
13 Columbus, N. C.   18,400 
14 Marathon, Wis.   18,300 
15 Williamsburg, S. C.   17,800 
16 Maricopa, Ariz:   17,500 
17 Duplin, N. C.   16,700 
18 Pitt, N. C.   16,600 
19 Orangeburg, S. C.   16,500 
20 Dane, Wis.   16,000 
21 Halifax, Va.   15,700 
22 St. Landry, La.   15,300 
23 Halifax, N. C.   14,900 
24 Wake, N. C.     14,700 
25 Stearns, Minn.   14,600 
26 San Joaquin, Cal.   14,300 
27 Wayne, N. C.   13,900 
28 Lenore, Miss.   13,700 
29 Santa Clara, Cal.   13,600 
29 Clark, Wis.   13,600 
31 Stanislaus, Cal.   13,500 
32 Otter Tail, Minn.   13,200 
32 Grant, Wis.   13,200 
34 Edgecombe, N. C.   13,000 
34 Wilson, N. C.   13,000 
34 Greene, Tenn.   13,000 
37 Harnett, N. C.   12,800 
38 York, Penn.   12,600 
38 San Diego, Cal.   12,600 
40 Dodge, Wis.   12,300 
40 Fayette, Tenn.   12,300 
42 Clarendon, S. C.   12,100 
43 Rockingham, N. C.   12,000 
43 Panola, Miss.   12,000 
45 Darlington, S. C.   11,900 
45 Sonoma, Cal.   11,900 
47 Sussex, Del.   11,700 
48 Marion, Ore.   11,600 
48 Franklin, N. C.   11,600 
48 Granville, N. C.   11,600 
51 De Kalb, Ala.   11,500 
51 Cullman, Ala.   11,500 
53 Haywood, Tenn.   11,400 
54 Dillon, S. C.   11,300 
54 Sunny, N. C.   11,300 
56 Gibson, Tenn.   11,200 
57 Sumter, S. C.   11,100 
57 Weld, Colo.   11,100 
57 Fond du Lac, Wis.   11,100 
60 St. Lawrence, N. Y.   11,000 
61 Allen, Ind.   10,900 
61 Chautauqua, N. Y.   10,900 
61 Merced, Cal.   10,900 
64 Kern, Cal.   10,800 
65 Stokes, N. C.   10,600 
66 Washington, Va.   10,500 
67 Sunflower, Miss.   10,400 
67 Cleveland, N. C.   10,400 
67 Outagamie, Wis.   10,400 
70 Guilford, N. C.   10,300 
70 Lenoir, N. C.   10,300 
70 Shelby, Tenn.   10,300 
73 Blades, N. C.   10,200 
73 Manitowoc, Wis.   10,200 
75 Canyon, Ida.   10,100 
75 Madison, Ala.   10,100 
77 Martin, N. C.   10,000 
78 Kossuth, la.   9,900 
79 Berrien, Mich.   9,800 
79 Clackamas, Ore.   9,800 
79 Mecklenburg, Va.   9,800 
79 Tipton, Tenn.   9,800 
83 Bartle, N. C.   9,700 
83 Person, N.. C.   9,700 
83 Vernon, Wis.   9,700 
86 Barron, Wis.   9,600 
86 Chippewa, Wis.   9,600 
86 Rock, Wis.   9,600 
86 Shawano, Wis.   9,600 
86 Chester, Penn.   9,600 
86 Barks, Penn.   9,600 
86 Union, N. C.   9,600 
86 Marshall, Miss.   9,600 
94 Craighead, Ark.   9,400 
95 Madison, Miss.   9,300 
95 Coahoma, Miss.   9,300 
95 Wright, Minn.   9,300 
95 La Salle, III.   9,300 
95 Caswell, N. C.   9,300 
100 Allegan, Mich.   9,200 
101 Northampton, N. C.   9,100 
101 Los Angeles, Cal.   9,100 

400 Leading Farm Counties Farm Population, Rank 
Rank Rank 
103 Pike, Ky.   9,000 200 Henry, III.   7,300 
103 Sheboygan, Wis.   9,000 200 Champaign, III.   7,300 
103 Sauk, Wis.   9,000 200 Freeborn, Minn.   7,300 
103 Marshall, Ala.   9,000 208 Noxubee, Miss.   7,200 
103 Erie, N. Y.   9,000 208 Lincoln, Tenn.   7,200 
103 Lee, S. C.   9,000 208 Mississippi, Ark.   7,200 
103 Rockingham, Va.   9,000 208 Poinsett, Ark.   7,200 
103 Kent, Mich.   9,000 208 Oswego, N. Y.   7,200 
111 Saginaw, Mich.   8,900 208 Delaware, N. Y.   7,200 
111 Hawkins, Tenn.   8,900 208 Tallahatchie, Miss.   7,200 
111 Whatcom, Wash.   8,900 208 Pottawattamie, la.   7,200 
114 Madison, Tenn.   8,800 208 Russell, Va.   7,200 
114 Dunn, Wis.   8,800 208 Malheur, Ore.   7,200 
114 Brown, Wis.   8,800 218 Williamson, Tex.   7,100 
114 Riverside, Cal.   8,1100 218 Franklin, Va.   7,100 
118 Polk, Wis.   8,700 218 Walworth, Wis.   7,100 
118 Hidalgo, Tex.  ...  8,700 218 Darke, Ohio   7,100 
120 St. Croix, Wis.   8,600 218 St. Clair, Mich.   7,100 

120 Greene, N. C.   8,600 218 Hale, Tex.   77:110°8 120 Madison, N. C.   8,600 218 Bureau, III.   

120 Marion, S. C.   8,600 218 Adams, Ill.   7,100 
120 Franklin, La.   8,600 218 Fillmore, Minn.   7,100 
125 Todd, Minn.   8,500 227 Goodhue, Minn.   7,000 
125 Jefferson, Wis.   8,500 227 Lawrence, Tenn.   7,000 
125 Monroe, Wis.   8,500 227 Monmouth, N. J.   7,000 
128 Steuben, N. Y.   8,400 227 Sangamon, Ill.   7,000 
128 Buncombe, N. C.   8,400 227 Wood, Wis.   
128 Scott, Va.   8,400 227 Lee, Va.   77:0 00000 
128 Hillsborough, Fla.   8,400 233 Lane, Ore.   6,900 
128 Yazoo, Miss.   8,400 233 Linn, Ore.   6,900 
128 Monroe, N. Y.   8,400 6,900 128 Washington, Tenn.   8,400 233 Richland, La.   

233 Onondaga, N. Y.   6,900 
128 Monroe, Mich.   8,400 233 Kosciusko, Ind.   
128 Pemiscot, Mo.   8,400 233 Genesee, Mich.   8,300 66:9980° 
137 Sumner, Tenn.   233 Wilkes, N. C.   6,900 
137 Sanilac, Mich.   8,300 233 Iowa, Wis.   6,900 

8,300 137 Limestone, Ala.   233 Lafayette, Wis.   6,900 
137 Polk, Minn.   8,3°° 233 Green, Wis.   6,900 
141 Morrison, Minn.   8,200 233 Washington, Wis.   6,909 
141 Bradford, Penn.   8,200 233 Pierce, Wis.   6,900 
141 Frederick, Md.   8,260 233 Fayette, la.   6,900 
141 Hinds, Miss.   8,200 233 Macoupin, III.   
141 Cumberland, N. C.   8,200 146 Ashe, N. C.   8,100 233 Twin Falls, Ida.   6,900 

233 Monroe, Miss.   
146 Sacramento, Cal.   8,100 233 Lee, Miss.   6,900 
146 Jackson, Ala.   8,100 250 Prince Georges, Md.   6,900 68:1390088 
146 Chesterfield, S. C.   8,100 6,800 
146 Niagara, N. Y.   8,100 250 Carroll, Md.   250 Dunklin, Md.   
146 Tuscola, Mich.   8,100 250 Blue Earth, Minn.   66,80°08 
152 Tunica, Miss.   8,000 250 Otsego, N. Y.   6,800 
152 Tate, Miss.   
152 Wayne, N. Y.   
155 Waupaca, Wis.   
155 Livingston, Ill.   
155 Phillips, Ark.   
155 Renville, Minn.   
155 Avoyelles, La.   
160 Anderson, S. C.   
160 Washington, Ore.   
160 Cattaraugus, N. Y.   
160 Oneida, N. Y.   Snohomish, Wash.   6,700 
160 Spokane, Wash.   _7,5_00 263 Floyd, Ky.   6,700 
160 Pulaski, Ky.   ,,,,u0 263 Weakley, Tenn.   6,700 
160 Beaufort, N. C.   7,800 263 Dallas, Ala.   6,700 
160 Trempealeau, Wis.   7:70 2 

,880000 2 0 266633 3 3 1.6aewlrbey, nceill.Ala.   6,700 
160 Pinal, Ariz.   77,800   6,790 
160 Iroquois, III.   

263 Greene, Ark.   6,700 
170 Leake, Miss.   7 Portage, Wis.   6,700 
170 Huron, Mich.   7,700 263 Kings, Cal.   6,700 
170 Oconto, Wis.   7,700 274 Fulton, III.   
170 Columbia, Wis.   7_,_702 274 Pontotoc, Miss.   6,600 6,600 
170 Lubbock, Tex.   1,109 274 Richland, Wis.   6,600 
170 Cameron, Tex.   7,700 274 Clinton, la.   6,600 
170 Vance, N. C.   7,700 274 Ashtabula, Ohio   6,600 7,700 274 
170 Warren, N. C.   Alamance, N. C.   6,600 
170 Sioux, Ia.   7,700 274 McHenry, III.   6,600 
170 Jackson, Fla.   7:7000 4 0 22774 Vermilion, III.   6,600 
170 Marlboro, S. C.   7,700 274 Williamson, Tenn.   6,600 
170 Spartanburg, S. C.   77  

7,600 274 SCtaoYdurigaa'rd,N.MYo..   6,600 182 Crawford, Penn.   6,600 
183 Jefferson, N. Y.   7,800 274 Mower, Minn.   6,600 
183 Franklin, Penn.   7,500 274 Acadia, La.   6,600 
183 McLean, III.   7,500 274 Barren, Ky.   6,600 
183 Lee, Ark.   7,500 274 Woodbury, Ia.   6,600 
183 Iredel I, N. C.   7,500 289 Kent, Del.   6,500 
183 Lauderdale, 7 Tenn.   

7:558°0 289 Harrison, Ind.   6,500 183 De Soto, Miss.   289 Chatham, N. C.   6,500 
190 Quitman, Miss.   7,400 289 Neshoba, Miss.   

7,400 289 Monterey, Cal.   6,500 190 Holmes, Miss.   
,400 289 Orange, Cal.   6,500 7 190 San Bernardino, Cal.   6,500 

190 Robertson, Tenn.   7,400 289 Kandiyohl, Minn. 7,400 289 Jefferson, Ill.   
190 Ottawa, Mich.   
190 Van Buren, Mich.   7,400 289 Morgan, Ala.   77:440000   66:35g00 6,500 
190 Taylor, Wls.   6,400 
190 Elkhart, Ind.   229988 8Laevpieeer; , Tens.  6,400 
190 Ventura, Cal.   7,400 298 Hancock, III   6,400 
190 Claiborne, Tenn.   7,400 298 Becker, Minn.   6,400 
200 Yadkin, N. C.   7,300 298 Stephenson, III.   6,400 
200 Randolph, N. C.   7,300 298 Whiteside, III.   6,400 
200 Will, Ill.   7,300 298 Wayne, III.   6,400 
200 St. Francis, Ark.   7,300 298 Columbiana, Ohio   6,400 
200 Lenawee, Mich.   7,300 298 Crawford, la.   6,400 

8,000 250 
8,000 250 
7,900 250 
7,900 250 
7,900 250 
7,900 250 
7,900 250 
7,800 250 
7,800 263 
7,800 263 
7,800 263 

Madison, Ill.   6,800 
Ogle, Ill.   6,800 
Trumbull, Ohio   6,800 
Wayne, Ohio   6,800 
Giles, Tenn.   6,800 
Maury, Tenn.   6,800 
Sullivan, Tenn.   6,800 
Rutherford, Tenn.   6,800 
Augusta, Va.   6,700 
Winneshiek, la.   6,700 

U. S. TOTAL FARM POPULATION 1-1-69-9,932,600 

FARM DATA 

Rank 
298 Delaware, la.   6,400 
298 Buchanan, Ia.   6,400 
298 Evangeline, La.   6,400 
298 Lafayette, La.   6,400 
98 LI, l.   6,400 
298 Carroll, Tenn.   6,400 
298 Redwood, Minn.   6,400 
298 Ontario, N. Y.   6,400 
315 Lauderdale, Ala.   6,300 
315 Attala, Miss.   6,300 
315 Winston, Miss.   6,300 
315 Dyer, Tenn.   6,300 
315 Hardeman, Tenn.   6,300 
315 Crockett, Tenn.   6,300 
315 Jasper, la.   6,300 
315 Story, Ia.   6,300 
315 Licking, Ohio   6,300 
315 Calumet, Wis.   6,300 
315 Aroostook, Me.   6,300 
315 Washtenaw, Mich.   6,300 
315 Ingham, Mich.   6,300 
315 Knox, Tenn.   6,300 
329 Benton, Ark.   6,200 
329 Fort Bend, Tex.   6,200 
329 Madera, Cal.   6,200 
329 Prentiss, Miss.   6,200 
329 Kane, III.   6,200 
329 Knox, III.   6,200 
329 Clark, Wash.   6,200 
329 Randolph, Ind.   6,200 
329 Plymouth, la.   6,200 
329 Carroll, Va.   6,200 
329 Brunswick, Va.   6,200 
329 Olmsted ,Minn.   6,200 
329 Laurel, Ky.   6,200 
329 Lavaca, Tex.   6,200 
329 Wilson, Tenn.   6,200 
344 Blount, Ala.   6,100 
344 Chenango, N. Y.   6,100 
344 Orange, N. Y.   6,100 
344 Tippah, Miss.   6,100 
344 Union, Miss.   6,100 
344 Calhoun, Mich.   6,100 
344 Johnson, la.   6,100 
344 Southampton, Va.   6,100 
344 Erie, Penn.   6,100 
344 Mercer, Penn.   6,100 
344 Washington, Penn.   6,100 
344 Somerset, Penn.   6,100 
344 Bingham, Ida.   6,100 
344 Lee, Ill.   6,100 
344 Craven, N. C.   6,100 
344 Dubuque, la.   6,100 
344 Clayton, la.   6,100 
344 Carroll, la.   6,100 
344 Meeker, Minn.   6,100 
344 Faribault, Minn.   6,100 
344 DeKalb, III.   6,100 
365 Fayette, III.   6,000 
365 Martin, Minn.   6,000 
365 McLeod, Minn.   6,000 
365 Benton, la.   6,000 
365 Kankakee, III.   6,000 
365 Marshall, Ind.   6,000 
365 Tama, la.   6,000 
365 Watauga, N. C.   6,000 
365 Nobles, Minn.   6,000 
365 Graves, Ky.   6,000 
365 Montgomery, Tenn.   6,000 
365 Shiawassee, Mich.   6,000 
377 Rice, Minn.   5,900 
377 Worcester, Mass.   5,900 
377 Eaton, Mich.   5,900 
377 Polk, la.   5,900 
377 Portage, Ohio   5,900 
377 Cocke, Tenn.   5,900 
377 Bucks, Penn.   5,900 
377 Montgomery, III.   5,900 
377 Butler, la.   5,900 
377 Kewaunee, Wis.   5,900 
377 New Madrid, Mo.   5,900 
377 Lowndes, Miss.   5,900 
377 Washington, Ark.   5,900 
390 Tangipahoa, La.   5,800 
390 Hanford, Md.   5,800 
390 Haywood, N. C.   5,800 
390 Moore, N. C.   5,800 
390 Harrison, Ia.   5,800 
390 Cedar, ía.   5,800 
390 Wharton, Tex.   5,800 
390 Bedford, Penn.   5,800 
390 Bulioch, Ga.   5,800 
390 Ripley, led.   5,800 
390 Mahaska, Ia.   5,800 
390 Webster, Ia.   5,800 
390 Hillsdale, Mich.   5,800 
390 Clinton, Mich.   5,800 
390 Sibley, Minn.   5,800 
390 Clinton, N. Y.   5,800 
390 Clay, Ky.   5,800 
390 Collin, leo.   5,800 
390 Fayette, lox.   5,800 

3,464,000 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Rank 
1 Fresno, Cal.   
2 Kern, Cal.   
3 Tulare, Cal.   
4 Mar icopa, Ariz.   
5 Imperial, Cal.   
6 Los Angeles, Cal.   
7 Weld, Colo.   
8 Riverside, Cal.   
9 San Joaquin, Cal.   
10 Polk, Fla.   
11. Stanislaus, Cal.   
12 Yakima, Wash.   
13 Merced, Cal.   
14 Ventura, Cal.   
15 Orange, Fla.   
16 San Bernardino, Cal.   
17 Lancaster, Penn.   
18 Monterey, Cal.   
19 Orange, Cal.   
20 Kings, Cal.   
21 Santa Clara, Cal.   
22 Lake, Fla.   
23 San Diego, Cal.   
24 Mississippi, Ark.   
25 Palm Beach, Fla.   
26 Lubbock, Tex.   
27 Pinal, Ariz.   
28 Henry, III.   
29 Sussex, Del.   
30 Sonoma, Cal.   
31 Hidalgo, Tex.   
32 Pottawattamie, la.   
33 De Ka lb, Ill.   
34 Sacramento, Cal.   
35 Hillsborough, Fla.   
36 Yolo, Cal.   
37 Madera, Cal.   
38 Dane, Wis.   
39 Yuma, Ariz.   
40 La Salle, III.   
41 Sutter, Cal.   
42 Sioux, la.   
43 Hale, Tex.   
44 McLean, Ill.   
45 Cuming, Neb.   
46 Whitman, Wash.   
47 Clinton, la.   
48 Kossuth, la.   
49 Bureau, Ill.   
50 Dade, Fla.   
51 Plymouth, Ia.   
52 Aroostook, Me.   
53 Morgan, Colo.   
54 Lamb, leo.   
55 Benton, la.   
56 Bolivar, Miss.   
57 Canyon, Ida.   
58 Ogle, Ill.   
59 Whiteside, Ill.   
60 Sunflower, Miss.   
61 Cherokee, la.   
62 Chester, Penn.   
63 Livingston, III.   
64 Lee, Ill.   
65 Santa Barbara, Cal  
66 Suffolk, N. Y.   
67 Robeson, N. C.   
68 Iroquois, Ill.   
69 Grant, Wash.   
70 Dodge, Win.   
71 Champaign, Ill.   
72 Cedar, la.   
73 Martin, Minn.   
74 Butte, Cal.   
75 Poinsett, Ark.   
76 Twin Falls, Ida.   
77 Scotts Bluff, Neb.   
78 Cass, N. D.   
79 Woodbury, la.   
80 Marathon, Wis.   
81 Dawson, Neb.   
82 Hamilton, la.   
83 Polk, Minn.   
84 Renville, Minn.   
85 Cameron, Tex.   
86 Warren, Ill.   
87 Kane, Ill.   
88 Sac, la.   
89 Pitt, N. C.   
90 Soland, Cal.   
91 Umatilla, Ore.   
92 Hardin, la.   
93 Jones, la.   
94 El Paso, Tex.   
95 Craighead, Ark.   
96 San Luis Obispo, Cal.   
97 Duplin, N. C.   
98 Otter Tail, Minn.   
99 Johnston, N. C.   
100 Rock, Wis.   

400 Leading Farm Counties Gross Farm Income, Rank 
($000) Rank 

444,218 101 Minnehaha, S. D.   
354,330 102 Buena Vista, la.   
320,259 103 Grant, Wis.   
292,660 104 Lyon, Ia.   
274,317 105 Franklin, la.   
251,161 106 Stearns, Minn.   
238,948 107 Farlbau It, Minn.   
233,064 108 Sangamon, Ill.   
221,802 109 Tama, la.   
195,255 110 Adams, Colo.   
185,103 111 Washington, Miss.   
169,128 112 Freeborn, Minn.   
152,010 113 Logan, Colo.   
148,600 114 Rockingham, Va.   
147,649 115 Crittenden, Ark.   
145,985 116 Knox, Ill.   
145,968 117 Hartford, Conn.   
136,581 118 Jackson, Minn.   
135,812 119 Marshall, Ia.   
123,933 120 Carroll, la.   
120,276 121 O'Brien, la.   
106,959 122 Bingham, Ida.   
105,594 123 Malheur, Ore.   
102,814 124 York, Penn.   
100,151 125 Grand Forks, N. D.   
99,256 126 Story, la.   
97,415 127 Linn, la.   
96,215 128 Grundy, la.   
95,876 129 Coahoma, Miss.   
94,579 130 Jasper, Ia.   
93,506 131 Washington, Ark.   
87,991 132 Shelby, la.   
87,947 133 Floyd, Tex.   
87,398 134 Hockley, Tex.   
86,647 135 Vermilion, Ill.   
86,335 136 Black Hawk, la.   

Terry, Tex.   
Stephenson, Ill.   

84,524 139 Webster, la.   
84,284 140 Horry, S. C.   
84,165 141 Clark, Wis.   
82,127 142 Boone, la.   
81,863 143 Fillmore, Minn.   
80,623 144 Berke, Penn.   
79,688 145 Douglas, Neb.   
79,414 146 Berrien, Mich.   
76,484 147 Sampson, N. C.   
75,408 1413 Parmer, Tex.   
73,343 149 Glenn, Cal.   

71,615 151 Marion, Ore.   
72,745 150 New Madrid, Mo.   

70,550 152 Colusa, Cal.   
70,218 153 Redwood, Minn.   
67,413 154 Mower, Minn.   
67,221 155 Nobles, Minn.   
67,152 156 Pocahontas, la.   
66,140 157 Dona Ana, N. M.   
66,115 158 Goodhue, Minn.   
65,383 159 Pemiscot, Mo.   
64,420 160 Benton, Ark.   
63,906 161 Fayette, la.   
63,494 162 Fond du Lac, Wis.   
62,807 163 Macoupin, Ill.   
61,981 164 Crawford, la.   
61,932 165 Fulton, Ohio   

61,073 167 Iowa, la.   
61,194 1E6 Dubuque, la.   

61,018 168 Clayton, la.   
60,128 169 Lenawee, Mich.   
59,619 170 Walsh, N. D.   
59,560 171 Vermilion, La.   
59,515 172 Nash, N. C.   
59,040 173 Hancock, la.   
58,982 174 Dodge, Neb.   
58,580 175 Johnson, Ia.   
58,139 176 Blue Earth, Minn.   
57,631 177 Columbus, N. C.   
56,775 178 Chaves, N. M.   
56,189 179 Clay, Ia.   
56,077 180 Leflore, Miss.   
55,648 181 Washington, la.   
55,521 182 Wayne, N. C.   
55,146 183 Will, III.   
55,035 184 Wicomico, Md.   
54,837 185 Frederick, Md.   
54,226 186 Mercer, III.   
53,984 187 Alameda, Cal.   
53,747 188 Pike, III.   
53,674 189 McHenry, Ill.   
53,607 190 St. Francis, Ark.   
53,526 191 Butler, la.   
53,326 192 Fulton, Ill.   
53,261 193 Cerro Gordo, la.   
52,747 194 Mahaska, la.   
52,697 195 Santa Cruz, Cal.   
52,640 196 Cullman, Ala.   
52.487 197 Larimer, Colo.   
52.300 198 Christian, Ill.   
52.049 199 Arkansas, Ark.   
52,016 200 Wright. la. 

85,879 .13.7_ 
85,443 lib 

U. S. TOTAL GROSS 

($000) Rank ($000) 
40,421 302 Harrison, la.   34,219 
40,356 303 Scott, Miss.   34,205 
40,201 304 Humboldt, Ia.   34,116 
40,035 305 Otsego, N. Y.   34,013 
39,849 306 Cedar, Neb.   33,995 
39,834 307 Bucks, Penn.   33,891 
39,811 308 Broward, Fla.   33,881 
39,771 309 Harris, Tex.   33,808 
39,766 310 Iowa, Wis.   33,772 
39,694 311 Whatcom, Wash.   33,689 
39,644 312 Sauk, Wis.   33,663 
39,612 313 Winnebago, III.   33,589 
39,598 314 Worcester, Md.   33,516 
39,512 315 Alfalfa, Okla.   33,500 
39,423 316 Caddo, Okla.   33,394 
39,400 317 Jefferson Davis, La.   33,255 
39,369 318 Cook, III.   33,253 
39,330 319 Lynn, Tex.   33,181 
39,309 320 Bailey, Tex.   33,177 
39,257 321 McPherson, Kan.   33,102 
39,221 322 Adams, Penn.   33,101 
39,066 323 Wi 1 lacy, Tex.   33,034 
39,061 324 Worcester, Mass.   32,979 
39,043 325 Stoddard, Mo.   32,879 
39,024 326 Ford, Kan.   32,741 
39,015 327 Shawano, Wis.   32,694 
38,925 328 Buffalo, Neb.   32,643 
38,838 329 Minidoka, Ida.   32,638 
38,786 330 Jackson, Ia.   32,628 

Kosciusko, Ind.   32,510 
Hall, Neb.   32,488 
Knox, Neb.   32,456 
Chouteau, Mont.   32,422 
St. Croix, Wis.   32,390 
San Benito, Cal.   32,349 
Manitowoc, Wis.   32,332 
Vernon, Wis.   32,224 
Clay, Minn.   32,197 
Sheboygan, Wis.   32,167 
Macon, III.   32,157 
Highlands, Fla.   32,127 
Richland, N. D.   32,117 
Morgan, Ill.   32,028 
Edgar, III.   32,025 
York, Neb.   31,969 
King, Wash.   31,965 
Bradford, Penn.   31,894 
Steuben, N. Y.   31,891 
Crosby, Tex.   31,770 

($000) Rank 
51,939 201 Scott, Ia.   
51,884 202 Deaf Smith, Tex.   
51,523 203 Lyon, Kan.   
51,199 204 Huron, Mich.   
51,031 205 Kandiyohl, Minn.   
50,977 206 Palo Alto, la.   
50,910 207 McDonough, III.   
50,649 208 Wayne, N. Y.   
50,557 209 Delaware, la.   
50,556 210 Hancock, Ill.   
50,499 211 Florence, S. C  
50,442 212 Outagamie, Wis.   
50,351 213 Page, Ia.   
50,309 214 Columbia, Wis.   
49,504 215 De Kalb, Ala.   
49,356 216 Ida, Ia.   
49,161 217 Barron, Wis.   
49,025 218 Dunklin, Mo.   
48,901 219 Wood, Ohio   
48,628 220 Pembina, N. D.   
48,610 46,529 221 Buchanan, la.   

222 Carroll, III.   
48,367 223 Green, Wis.   
48,333 224 Murray, Minn.   
48,347 225 Custer, Neb.   
48,074 48,053 226 Sani lac, Mich.   

227 Orange, N. Y.   
47,468 228 Lincoln, S. D.   
47,457 229 Kankakee, III.   
47403 230 Calhoun, Ia.   

333333888888:::222235331280397843 333333g3343562 

268 232 1 

47,348 231 47, Dawson, Tex.   Adams, Wash.   
47,248 233 Walworth, Wis.   
47221 47,,087 234 Delaware, N. Y.   235 Sedgwick, Kan.   
46,935 236 Phillips, Ark.   38,160 337 
46,840 237 Cass, la.    38,071 338 
46,765 238 Wake, N. C.    

3377,992488 33439 46,727 0 239 Oneida, N. Y.   
37,867 341 46,420 240 Olmsted, Minn.   

46,295 241 Tazewell, Ill.   37,826 342 
46,156 242 Floyd, la.   37,806 343 

243 Lincoln, Wash.   37,798 344 46,130 
, 244 Hendry, Fla.   37,667 345 46111 46,065 245 Walla Walla, Wash.   37,636 346 

37,513 347 46,001 246 Swisher, Tex.   
247 Greene, la.   37,450 348 45,984 

45,826 248 Wilson, N. C.   37,447 349 
45,804 249 Eddy, N. M.   37,329 350 

250 Wayne, Neb.   
45,700 251 Woodford, III.   351 
45,665 252 Nueces, Tex.   3 377:213 41 352 

8 

36,993 
45,457 253 Lafayette, Wis.    353 36,965 
45,204 254 Sumner, Kan.    354 36,891 
45,070 255 Adams, III.    355 
44,851 256 Castro, Tex.   44,841 257 Brown, Minn.   36,824 356 357 
44,743 258 Butler, Kan.   36 36,716 

,777 
357 

Costa, 36,667 44,737 259 Contra Cos   36,657 44,692 359 360 
260 Chautauqua, N. Y.   36,583 361 

44,542 261 Spokane, Wash.    36,564 362 
44,421 262 Invoke, Ark.   36,538 363 
44,306 263 Finney, Kan.   36,517 364 
44,051 264 Burt, Neb.    36,470 365 
43,876 265 Acadia, La.   36,401 366 
43,435 266 Saginaw, Mich.   36,397 367 
43,370 267 Darke, Ohio   36,363 368 
43,016 268 Edgecombe, N. C.   36,284 369 
42,869 269 Cottonwood, Minn.   36,217 370 
42,765 270 Logan, III.   36,203 371 
42,680 271 Wharton, Tex.   36,183 372 
42,260 272 Sibley, Minn.   3 373 
42,244 273 Cherry, Neb.   366:110626 374 
42,215 274 Monona, la.   36,040 375 
42,150 275 Mitchell, la.   36,030 376 
42,137 276 Wright, Minn.   36,013 377 
41,961 277 Jefferson, Ark.   35 378 
41,929 278 Erie, N. Y.   ,915  35,852 379 
41,916 279 Tuscola, Mich.   35,777 380 
41,885 280 Boulder, Colo.   35,766 381 
41,718 281 Pasco, Fla.   

3539 5;6642 382 3 41,584 282 Cumberland, N. J.   383 
41,559 283 Poweshiek, la.   35 384 
41,515 284 Cross, Ark.   ,618  35,569 385 
41,500 285 Lyon, Minn.   35,528 386 
41,435 286 Shelby, III.   35,421 387 
41,391 287 Jefferson, N. Y.    388 
41,324 288 Audubon, la.   35,323 35,211 389 
41,261 289 Platte, Neb.   41,238 35,196 390 391 

290 Otero, Colo.   392 
41,216 291 St.. Luc 34,658 Lude, Fla.   393 
41,165 292 St. Lawrence, N. Y.   35,142 34,612 394 
41,102 293 Reno, Kan.   34,549 395 
41,087 294 Dallas, la.   34,544 396 
40,898 295 Jefferson, Wis.    34,519 397 
40,893 296 Winneshiek, la.   34,483 398 
40,845 297 Texas, Okla.   34,405 
40,826 298 Jasper, led.   34,338 399 400 
40,683 299 Wayne, Ohio   34,327 
40,628 300 Montgomery, III.   

3434;222692 40,521 301 Franklin, Penn.   

FARM INCOME, 1968-$50,686,743(000) 

Yellow Medicine, Minn.   31,734 
Lenoir, N. C.   31,726 
Halifax, N. C.   31,681 
Tallahatchie, Miss.   31,606 
Linn, Ore.   31,531 
East Carroll, La.   31,478 
Keokuk, la.   31,436 
Lee, Ark.   31,436 
Monmouth, N. J.   31,418 
Clackamas, Ore.   31,330 
Madison, Ala.   31,323 
Elkhart, led.   31,321 
McLeod, Mien.   31,312 
Union, S. D.   31,242 
Hamilton, Neb.   31,177 
Saunders, Neb.   31,132 
Polk, la.   31,122 
Mills, la.   31,103 
Saline, Mo.   31,024 
Turner, S. D.   30,932 
Cassia, Ida.   30,894 
Stanton, Neb.   30,891 
Rock, Minn.   30,585 
Reeves, Tex.   30,584 
Allegan, Mich.   30,568 
Dunn, Wis.   30,412 
Kendall, Ill.   30,402 
Washita, Okla.   30,382 
Putnam, Ohio   30,341 
Harnett, N. C.   30,329 
Gibson, Tenn.   30,285 
Lincoln, Neb.   30,279 
Peoria, Ill.   30,269 
Jackson, Ark.   30,260 
Platt, III.   30,219 
Pima, Ariz.   30,164 
Madison, N. Y.   30,079 
Cayuga, N. Y   30,013 
Orangeburg, S. C.   29,816 
Allen, bd.   29,791 
Marshall, Ala.   29,772 
Trempealeau, Wis.   29,732 
Garfield, Okla.   29,727 
Marion, Fla.   29,685 
Klamath, Ore.   29,644 
Madison, III.   29,608 
Nodaway, Mo.   29,582 
Barnes, N. D.   29,553 
Pittsylvania, Va.   29,475 
Chippewa, Wis.   29,465 

21,391,442 
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400 Leading Farm Counties Number of Farms, Rank I FARM DATA 

Rank 

1 Fresno, Cal.   7,294 
2 Lancaster, Penn.   6,247 
3 Tulare, Cal.   5,518 
4 Yakima, Wash.   5,440 
5 Stanislaus, Cal.   4,881 
6 Greene, Tenn.   4,737 
7 Otter Tail, Minn.  ...  4,725 
8 Robeson, N. C.   4,669 
9 Marathon, Wis.   4,629 

10 Johnston, N. C.   4,385 
11 San Joaquin, Cal.   4,361 
12 Dane, Wis.   4,251 
13 San Diego, Cal.   4,212 
14 Clackamas, Ore.   4,116 
15 Pittsylvania, Va.   4,029 
16 Sampson, N. C.   3,979 
17 St. Landry, La.   3,970 
18 Stearns, Minn.   3,938 
19 Harry, S. C.   3,855 
20 York, Penn.   3,816 
21 Cullman, Ala.   3,672 
22 Columbus, N. C.   3,564 
23 Sonoma, Cal.   3,554 
24 Duplin, N. C.   3,526 
25 Clark, Wis.   3,484 
26 Williamsburg, S. C.   3,467 
27 Florence, S. C.   3,454 
28 Weld, Colo.   3,419 
29 Dodge, Wis.     3,410 
30 De Kalb, Ala.   3,399 
31 Hillsborough, Fla.   3,398 
32 Marion, Ore.   3,388 
33 Halifax, Va.   3,352 
34 Barren, Ky.   3,327 
35 Sanilac, Mich.   3,321 
36 Pulaski, Ky.   3,260 
37 Benton, Ark.   3,217 
38 Merced, Cal.   3,161 
39 Chautauqua, N. Y.   3,155 
40 Nash, N. C.   3,117 
41 Darke, Ohio   3,075 
42 Washington, Ark.   3,072 
43 Gibson, Tenn.   3,037 
44 Grant, Wis.   3,012 
44 Berrien, Mich.   3,012 
46 Saginaw, Mich.   2,995 
47 Vernon, Wis.   2,968 
48 Polk, Fla.   2,944 
49 Sorry, N. C.     2,928 
50 St. Lawrence, N. Y.   2,895 
51 Lane, Ore.   2,893 
52 Fayette, Tex.   2,873 
53 Hidalgo, Tex.   2,868 
54 Pitt, N. C.   2,829 
55 Barks, Penn.   2,821 
56 Los Angeles, Cal.   2,800 
57 Wright, Minn.   2,795 
58 Canyon, Ida.   2,791 
59 Whatcom, Wash.   2,782 
60 Todd, Minn.   2,778 
61 Washington, Va.   2,768 
61 Fond Du Lac, Wis.   2,768 
61 Barron, Wis.   2,768 
64 Polk, Minn.   2,766 
65 La Salle, III.   2,765 
66 Marshall, Ala.   2,757 
66 Sumner, Tenn.   2,757 
68 Wake, N. C.   2,753 
69 Rockingham, N. C.     2,746 
70 Lenawee, Mich.  -  2,730 
71 Ashe, N. C.   2,725 
72 Stokes, N. C.   2,716 
73 Orangeburg, S. C.   2,690 
73 Hawkins, Tenn.   2,690 
75 Lavaca, Tex.   2,685 
76 Allegan, Mich.   2,666 
77 Tuscola, Mich.   2,664 
78 Huron, Mich.   2,656 
78 San Bernardino, Cal.   2,656 
80 Greene, Mo.   2,652 
80 Riverside, Cal.   2,652 
82 Hawaii, Hawaii   2,639 
83 Santa Clara, Cal.   2,632 
84 Shawano, Wis.   2,622 
85 Sussex, Del.   2,618 
86 Wayne, N. C.   2,616 
86 Warren, Ky.   2,616 
88 Manitowoc, Wis. ........ .....-._...-   2,610 
88 Clark, Wash.   2,610 
90 Graves, Ky.   2,605 
91 Mc Lean, Ill.   2,590 
92 Rockingham, Va.   2,587 
93 Kossuth, la.   2,582 
94 Madison, N. C.   2,569 
93 Tangipahoa, La.   2,568 
96 Morrison, Minn.   2,567 
97 Avoyelles, La.   2,522 
98 Renville, Minn.   2,521 
99 Iroquois, Ill.   2,507 
100 Pottawattamle, la.   2,501 
101 Fayette, Tenn.   2,495 

Rank 

102 Outagamie, Wis.   2,494 
103 Polk, Wis.   2,491 
104 Rock, Wis.   2,479 
105 Buncombe, N. C.   2,471 
105 Washington, Tenn.   2,471 
107 Washington, Ore.  -  2,468 
107 Chippewa, Wis.   2,468 
109 Panola, Miss.   2,466 
110 Jackson, Ala.   2,444 
111 Fillmore, Minn.   2,438 
111 Sioux, la.   2,438 
113 Linn, Ore.   2,434 
114 Haywood, Tenn.     2,432 
115 Mecklenburg, Va.   2,429 
116 Washington, Penn.   2,427 
117 Kent, Mich.   2,422 
118 Williamson, lux.   2,418 
119 Harnett, N. C.   2,417 
120 Snohomish, Wash.   2,413 
121 Carroll, Va.   2,411 
121 Scott, Va.   2,411 
123 St. Clair, Mich.   2,405 
124 Claiborne, Tenn.   2,404 
125 Wayne, Ohio   2,398 
126 Sullivan, Tenn.   2,390 
127 Spokane, Wash.   2,375 
128 Allen, bd.   2,374 
129 Henry, III.   2,369 
130 Dunn, Wis.   2,366 
130 Franklin, N. C.   2,366 
132 Fayette, Ia.   2,358 
133 Wilkes, N. C.   2,354 
134 Livingston, III.   2,353 
135 Freeborn, Minn.   2,350 
136 Franklin, Mo.   2,344 
137 Linn, Ia.   2,343 
138 Chester, Penn.   2,339 
139 Barry, Mo.   2,335 
140 Erie, Penn.   2,334 
140 Steuben, N. Y.   2,334 
142 Macoupin, Ill.   2,332 
143 Van Buren, Mich.   2,330 
144 Sauk, Wis.   2,322 
145 Evangeline, La.   2,313 
146 Madison, Ill.   2,312 
146 Utah, Utah   2,312 
148 Hillsdale, Mich.     2,307 
149 Sheboygan, Wis.   2,306 
150 Guilford, N. C.   2,302 
151 Lincoln, Tenn.   2,301 
152 Giles, Tenn.   2,297 
153 Randolph, N. C.   2,296 
153 Plymouth, Ia.   2,296 
155 Jones, Miss.   2,293 
156 Aroostook, Me.   2,292 
157 Sevier, Tenn.   2,286 
158 Monroe, Wis.   2,283 
159 Westmoreland, Penn.   2,280 
160 Monroe, Mich.   2,268 
161 Crawford, Penn.   2,267 
162 Ottawa, Mich.   2,260 
163 Winneshiek, Ia.   2,257 
164 Clayton, lo.   2,253 
165 Champaign, III.   2,252 
166 Neshoba, Miss.   2,248 
167 Union, N. C.   2,247 
168 Jefferson, Wis.   2,238 
168 Trempealeau, Wis.   2,238 
170 Goodhue, Minn.   2,237 
170 Bureau, Ill.   2,237 
172 Wilson, Tenn.   2,232 
173 Waupaca, Wis.   2,230 
174 Hlnds, Miss.   2,229 
175 Blue Earth, Minn.   2,225 
176 Bradford, Penn.     2,224 
177 Leake, Miss.   2,220 
178 Newton, Mo.   2,216 
179 Lawrence, Mo.   2,205 
179 Adams, III.   2,205 
181 Mc Lennan, Tex.     2,202 
182 Weakley, Tenn.   2,199 
183 Erie, N. Y.   2,194 
184 Bladen, N. C.   2,193 
185 Nodaway, Mo.   2,192 
186 Wilson, N. C.   2,187 
187 Spartanburg, S. C.   2,182 
188 Yadkin, N. C.   2,177 
189 Rutherford, Tenn.   2,176 
190 White, Ark.   2,173 
191 Brown, Wis.   2,172 
192 Halifax, N. C.   2,160 
193 Shelby, Ill.   2,159 
194 Redwood, Minn.   2,158 
195 Smith, Tex.   2,157 
196 Morgan, Ala.   2,156 
197 Maricopa, Aria.   2,154 
198 Brown, Ohio   2,151 
199 Tipton, Tenn.   2,146 
199 Grayson, Tex.   2,146 
201 Lawrence, Tenn.   2,142 
202 St. Croix, Wis.   2,141 

Rank 
203 Lewis, Wash.   2,139 
204 Lauderdale, Ala.   2,133 
205 Becker, M inn.   2,129 
206 Edgecombe, N. C.   2,128 
207 Eaton, Mich.   2,126 
208 Logan, Ky.   2,123 
209 Harris, lux.   2,122 
210 Vermilion, La.   2,121 
211 Caddo, Okla.   2,119 
212 Woodbury, la.   2,117 
213 Hart, Ky.   2,106 
213 Columbia, Wis.   2,106 
215 Robertson, Tenn.     2,104 
216 Anderson, S. C.     2,103 
217 Van Zandt, Tex.   2,101 
217 Mower, Minn.   2,101 
217 Adair, Ky.   2,101 
220 Reno, Kan.   2,100 
221 Clinton, la.   2,098 
222 Jasper, la.   2,097 
222 Oneida, N. Y.   2,097 
224 Elkhart, Ind.   2,095 
225 Franklin, La.   2,094 
226 Texas, Mo.   2,083 
227 Tama, Ia.   2,081 
228 Rusk, Tex.   2,079 
229 Washington, leo.   2,077 
230 Lapeer, Mich.   2,076 
230 Clinton, Mich.   2,076 
232 Collin, lux.   2,072 
232 Mercer, Penn.   2,072 
234 Dallas, Ala.   2,065 
235 Kandiyohi, Minn.   2,061 
236 Laurel, Ky.   2,059 
237 Yamhill, Ore.   2,056 
238 Pierce, Wash.   2,054 
239 Shelby, Tenn.   2,052 
239 Kosciusko, led.   2,052 
241 Licking, fahiu   2,050 
242 Johnson, Mo.   2,049 
243 Jefferson, N. Y.   2,048 
244 Madison, Tenn.   2,047 
245 Carroll, Tenn.   2,044 
246 Maury, Tenn.   2,035 
247 Wood, Ohio   2,034 
248 Stoddard, Mo.   2,033 
248 Shiawassee, Mich.     2,033 
248 Hardin, Ky.   2,033 
251 Gratiot, Mich.   2,030 
252 Howell, Mo.   2,026 
253 Limestone, Ala.   2,025 
254 Marshall, Miss.   2,024 
255 Casey, Ky.   2,022 
256 Hancock, III.   2,020 
257 Ogle, III.   2,019 
258 Oconto, Wis.   2,015 
259 Bell, leo.   2,011 
260 Highland, Ohio   2,008 
261 Polk, Mo.   2,007 
262 Madison, Ky.   2,006 
263 Delaware, N. Y.   2,003 
263 Mc Lead, Minn.   2,003 
265 Blount, Ala.   1,991 
265 Stephenson, III.   1,991 
265 Benton, la.   1,991 
268 Acadia, La.   1,989 
269 Madison, Miss.   1,988 
270 Washington, La.   1,984 
271 Montcalm, Mich.   1,980 
272 Mercer, Ohio   1,978 
273 Mc Curtain, Okla.   1,973 
274 Caswell, N. C.   1,971 
275 Putnam, Ohio   1,969 
275 Iredell, N. C.   1,969 
275 Lee, Va.   1,969 
275 Whiteside, III.   1,969 
279 Grady, Okla.   1,960 
280 Lake, Fla.   1,958 
281 Franklin, Penn.   1,957 
282 Custer, Neb.   1,955 
283 Daviess, Ky.   1,952 
284 Lawrence, Ala.   1,951 
285 Madison, Ala.   1,949 
286 Lincoln, Ky.   1,948 
287 Stark, Ohio   1,945 
288 Craighead, Ark.   1,943 
289 Pontotoc, Miss.   1,940 
290 Granville, N. C.   1,934 
291 Butte, Cal.   1,933 
292 Martin, Minn.   1,931 
293 Sibley, Minn.   1,930 
294 Marion, Miss.   1,928 
295 Meeker, Minn.   1,927 
296 Jasper, Mo.   1,926 
296 Harrison, lad.   1,926 
298 Hill, leu.   1,925 
299 Douglas, Ore.   1,922 
300 Wood, Wis.   1,921 
300 Green, Wis.   1,921 
300 Wharton, Tex.   1,921 
303 Person, N. C.   1,920 

U. S. TOTAL NUMBER OF FARMS, 1964-3,157,859 

Rank 
304 Olmsted, Minn.   1,919 
305 Buchanan, la.   1,913 
306 Will, III.   1,912 
306 Bedford, Va.   1,912 
308 Crawford, la.   1,909 
308 Grainger, Tenn.   1,909 
310 Guadalupe, Tex.   1,908 
311 Twin Falls, Ida.   1,907 
312 Clarendon, S. C.   1,906 
313 Augusta, Va.    1,905 
314 Vermilion, III.   1,902 
314 Fulton, III.   1,902 
316 Delaware, la.   1,901 
317 Montgomery, III.   1,900 
318 Monroe, Miss.    1,894 
319 Cass, Mo.   1,893 
320 Faribault, Minn.   1,892 
321 Lincoln, Okla.   1,891 
322 Otsego, N. Y.   1,889 
322 Lafayette, Mo.   1,889 
324 Rice, Minn.   1,886 
325 Marshall, Minn.   1,884 
326 Douglas, Minn.   1,881 
327 Fannin, Tex.   1,879 
327 Wayne, III.   1,879 
329 Adams, Ohio    1,878 
330 Minnehaha, S. D.   1,876 
331 Pierce, Wis. ...._   1,875 
332 Butler, la.   1,873 
333 Lauderdale, lens .   1,872 
334 Putnam, Tenn.   1,87U 
334 Jackson, Fla.    1,87V 
336 Fayette, Ill.   1,86V 
336 Grayson, Ky.   1,86V 
338 Bexar, Tex.   1,864 
338 Wright, Mo.   1,86i 
340 Bates, Mo.   1,862 
340 Austin, Tex.   1,862 
342 Taylor, Wis.   1,861, 
343 Franklin, Va.     1,860 
343 Bingham, Ida.   1,860 
345 Rapides, La.   3,359 
346 Hopkins, Tex.   1,r15t1 
347 Baldwin, Ala.   1,1155 
348 Washtenaw, Mich.   1,1154 
349 Orange, Fla.   1,153 
350 Shelby, lux .   1,650 
351 Gage, Neb.    1,849 
352 Tate, Miss.   1,848 
353 St. Louis, Minn.   1,844 
354 Saunders, Neb.   1,842 
355 Wayne, N. Y.   1,838 
355 Ionia, Mich.   1,838 
357 Calhoun, Mich.   1,837 
358 Nobles, Minn.   1,835 
359 Hunt, lux .   1,834 
359 Lenoir, N. C.   1,834 
361 Frederick, Md.   1,833 
362 Simpson, Miss.   1,832 
363 Mississippi, Ark.   1,828 
364 Cass, N. D.   1,826 
364 Lafayette, La.    1,826 
366 King, Wash.   1,825 
367 Richland, N. D.   1,824 
368 Dubuque, Ia.    1,823 
369 Sumner, Kan.   1,822 
370 Johnson, la .   1,821 
370 Seneca, Ohio   1,821 
372 Preble, Ohio   1,820 
373 Marshall, Ind.   1,819 
374 Bedford, Penn.   1,818 
375 Webster, Mo.   1,817 
376 Attala, Miss.   1,816 
377 Fulton, Ohio   1,815 
378 Cattaraugus, N. Y.   1,814 
379 Bay, Mich.   1,812 
380 Jackson, Minn.   1,810 
381 Le Fiore, Okla.   1,804 
382 Knox, Tenn.  -  1,803 
383 Niagara, N. Y.    1,800 
384 Lee, Miss.   1,797 
385 Holmes, Miss.   1,794 
385 Iowa, Wis.   1,794 
385 Genesee, Mich.   1,794 
388 Somerset, Penn.   1,793 
389 Pine, Minn.   1,792 
390 Sangamon, III.   1,790 
391 Davidson, N. C.   1,789 
391 Vernon, Mo.   1,789 
393 Winston, Miss.   1,787 
393 Webster, la.    1,787 
395 Bettie, N. C.     1,785 
396 Garfield, Okla.   1,781 
397 Johnson, lux .   1,780 
398 Holmes, Ohio   1,779 
399 Knox, Neb.   1,778 
399 Darlington, S. C.   1,778 

943,296 

September 1, 1969 Spot Radio Stations 63 



State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Dote division of SRDS. 

METHODS AND SOURCES: 

Each year SRDS Consumer Market Data 
Division develops a special population 
projection of the Negro population for all 
the metro areas, and county data for sev-
eral southern states. This tabulation was 
developed from material in the Official 
1960 C f Population. 

ALABAMA 
STATE TOTAL  1,048,500 

METRO AREAS 
Birmingham  240,300 
Gadsden   16,400 
Huntsville   
Mobile   
Montgomery 

, 
132,400 
78,500 

Tuscaloosa   35,500 
Total Metros__ 537,800 

COUNTIES 
Baldwin   11,200 
Barbour   12,800 
Butler   10,900 
Calhoun   20,400 
Chambers   13,900 
Clarke   12,700 
Dallas   32,600 
Elmore ....... _  10,300 
Escambia   12,300 
Etowah   16,400 
Greene   10,900 
Hale   13,800 
Houston   14,000 
Jefferson 228,700 
Lee   18,400 
Lowndes   12,400 
Macon   22,200 
Madison   26,900 
Marengo   16,700 
Mobile   121,200 
Monroe   11,200 
Montgomery   68,200 
Perry   11,400 
Pike   10,700 
Russell 24,600 
Sumter   15,200 
Talladega 21,700 
Tallapoosa   10,100 
Tuscaloosa   35,500 
Wilcox   14,300 
Total Counties  861,600 

ALASKA 
STATE TOTAL  8,500 

METRO AREAS 
Anchorage   2,400 
Total Metros  2,400 

ARIZONA 
STATE TOTAL  58,900 

METRO AREAS 
Phoenix   35,900 
Tucson   11,300 
Total Metros  47,200 

ARKANSAS 
STATE TOTAL 375,400 

METRO AREAS 
Fort Smith   7,300 
Little Rock-

North Little 
Rock    54,900 

Pine Bluff  36,300 
Texarkana   24,800 
Total Metros 123,300 

COUNTIES 
Chicot   10,400 
Crittenden   27,700 
Jefferson   36,300 
Lee   12,300 
Mississippi   20,000 
Ouachita .......   11,900 
Phillips   24,800 
Pulaski   52,900 
St. Francis  18,600 
Union   15,000 
Total Countles 229,900 

CALIFORNIA 
STATE TOTAL...1,295,800 

METRO AREAS 
Anaheim-Santa 

Ana-Garden 
Grove 5,100 

Bakersfield   23,900 
Fresno   25,100 
Los Angeles. 

Long Beach  613,200 
Modesto   1,400 
Oxnard-Ventura 7,000 
Sacramento   31,200 
Salinas-Monterey 9,800 
San Bernardino-

Riverside-
Ontario   43,100 

San Diego   57,600 
San Francisco-

Oakland   284,100 
San Jose   6,400 
Santa Barbara 3,900 
Santa Rosa.  1,200 
Stockton   16,900 
Vallejo-Napa 22,500 
Total Metros 1,152,400 

COLORADO 
STATE TOTAL  72,500 

METRO AREAS 
Colorado Springs 7,200 
Denver   60,200 
Pueblo   3,100 
Total Metros  70,500 

CONNECTICUT 
STATE TOTAL 150,400 

METRO AREAS 
Bridgeport 
(S.M.S.A.)   23,500 
Bridgeport-

Stamford-
Norwalk 

(County Basis)  45,500 
Hartford 
(S.M.S.A.)   38,800 
Hartford-
New Britain-
Bristol 

(County Basis)._ 43,600 
Meriden 
(S.M.S.A.)   1,100 
New Britain 
(S.M.S.A.)   3,800 
New Haven 
(S.M.S.A.)   38,700 
New Haven-
Waterbury-
Meriden 

(County Basis)._ 46,000 
New London-

Groton-
Norwich 

(S.M.S.A.)   5,900 
New London-

Groton-
Norwich 

(County Basis)._ 6,100 
Norwalk 
(S.M.S.A.)   7,400 
Stamford 
(S.M.S.A.)   11,900 
Waterbury 
(S.M.S.A.)   9,700 
Total Metros 
(S.M.S.A.)  140,800 
Total Metros 
(County Basis) 141,200 

DELAWARE 
STATE TOTAL  75,800 

METRO AREAS 
Wilmington   64,300 
Total Metros  64,300 

DISTRICT OF 
COLUMBIA 

DISTRICT TOTAL 634,500 

METRO AREAS 
Washington  727,400 
Total Metros  727,400 

Negro Population Data 

FLORIDA 
STATE TOTAL ....1,137,000 

METRO AREAS 
Daytona Beach.. 23,800 
Fort Lauderdale. 

Hollywood .... 73,400 
Gainesvi Ile   26,200 
Jacksonville   121,600 
Lakeland   40 800 
Miami   175,100 
Orlando   61,800 
Pensacola   45,100 
Sarasota   9,800 
Tallahassee   27,600 
Tampa-St. 

Petersburg   103,800 
West Palm 

Beach   63,600 
Total Metros.. 772,600 

GEORGIA 
STATE TOTAL ....1,312,800 

METRO AREAS 
Albany   30,300 
Athens   14,200 
Atlanta   293,500 
Augusta   72,700 
Columbus   70,700 
Macon   67 600 
Savannah   78,500 
Total Metros  627,500 

COUNTIES 
Baldwin   9,800 
Bibb   58,100 
Burke   14,700 
Chatham   78,500 
Clarke   14,200 
Coweta   11,100 
Decatur   11,700 
De Kalb   25,700 
Dougherty   30,300 
Fulton   245,700 
Glynn   13,700 
Laurens   12,900 
Lowndes   17,900 
Mitchell   11,100 
Muscogee   44,500 
Richmond   48,400 
Sumter   14,100 
Thomas   16,500 
Troup   17,900 
Washington   12 000 
Total Counties  708,800 

HAWAII 
STATE TOTAL  7,100 

METRO AREAS 
Honolulu   7,000 
Total Metros  7,000 

IDAHO 
STATE TOTAL  1,800 

METRO AREAS 
Boise City  500 
Pocatello   600 
Total Metros  1,100 

ILLINOIS 
STATE TOTAL.1,345,900 

METRO AREAS 
Bloomington-

Normal   1,300 
Champaign. 

Urbana   8,700 
Chicago  1,136,300 
Chicago, ill. 

Northwestern, 
bd. (Consoli-
dated)  1,248,200 

Danville   6,400 
Davenport-Rock 

Island-Moline 7,500 
Decatur   7 500 
Peoria   13,200 
Quincy   1,700 
Rockford   11,100 
Springfield   7,000 
Total Metros 1,200,700 

INDIANA 
STATE TOTAL  344,200 

METRO AREAS 
Anderson   6,100 
Elkhart   3,100 
Elkhart   3,100 
Evansville   16,000 

January 1, 1969 

Fort Wayne  14,300 
Gary-Hammond-

East Chicago  111,900 
Indianapolis   127,900 
Kokomo   3,100 
Lafayette-West 

Lafayette   1,000 
Marion   4,000 
Muncie   7,200 
Richmond   4,400 
South Bend   17,300 
Terre Haute  6,200 
Total Metros  323,600 

IOWA 
STATE TOTAL  28,100 

METRO AREAS 
Cedar Rapids  1,200 
Davenport-Rock 

Island-Moline 7,500 
Des Moines-  11,300 
Dubuque   100 
Sioux City  1,600 
Waterloo   5,600 
Total Metros   27,300 

KANSAS 
STATE TOTAL 109,700 

METRO AREAS 
Salina   1,900 
Topeka   11,200 
Wichita   23,700 
Total Metros   36,800 

KENTUCKY 
STATE TOTAL 243,000 

METRO AREAS 
Huntington-

Ashland   7,600 
Lexington   25,000 
Louisville   97,000 
Owensboro   3 300 
Total Metros   132,900 

LOUISIANA 
STATE TOTAL ...1,246,100 

METRO AREAS 
Alexandria ..... 39,000 
Baton Rouge .... 84,300 
Lafayette   25,000 
Lake Charles   36,300 
Monroe   38,300 
New Orleans   327,900 
Shreveport   112,800 
Total Metros  663,600 

PARISHES 
Avoyelles   12,500 
Bossier   16,900 
Caddo   95,900 
Calcasieu   36,300 
De Soto   15,900 
East Baton 

Rouge   84,300 
East Feliciana  12,700 
Franklin   12,800 
Iberia   17,900 
lberville   16,800 
Jefferson   39,100 
Lafayette   25,000 
Lincoln   13,700 
Madison   12,500 
Morehouse   18 500 
Natchitoches   17,900 
Orleans   273,400 
Ouachita   38,300 
Pointe Coupee  14,000 
Rapides   39,00 
Richland   12,700 
St. Landry   41,200 
St. Martin   12,900 
St. Mary   17,700 
St. Tammany  12,400 
Tangipahoa   24,100 
Terrebonne   15,300 
Washington   17,500 
Webster   15,900 
Total Parishes  983,100 

MAINE 
STATE TOTAL  4,700 

METRO AREAS 
Bangor 
(County Basis)  1,100 
Lewiston. Auburn 
(S.M.S.A.)   100 
Lewiston-Auburn 
(County Basis)  100 

Portland 
(S.M.S.A.)   
Portland 
(County Basis)  
Total Metros 
(S.M.S.A.)   
Total Metros 
(County Basis) 

MARYLAND 

600 

900 

700 

2,100 

STATE TOTAL 655,300 
METRO AREAS 

Baltimore   461,000 
Total Metros  461,000 

MASSACHUSETTS 
STATE TOTAL  145,200 

METRO AREAS 
Boston 
(S.M.S.A.)   93,700 
Boston-Lawrence-
Haverhill-Lowell 
(County Basis)._ 98,300 
Brockton 
(S.M.S.A.)   2,300 
Brockton 
(County Basis)  56,900 
Fall River 
(S.M.S.A.)   500 
Fitchburg-

Leominster 
(S.M.S.A.)   1,200 
Lawrence. 

Haverhill 
(S.M.S.A.)   800 
Lowell 
(S.M.S.A.)   700 
New Bedford 
(S.M.S.A.)   5,000 
New Bedford. 

Fall River 
(County Basis)  5,700 
Pittsfield 
(S.M.S.A.)   1,100 
Pittsfield 
(County Basis)  1,700 
Springfield-

Chicopee-
Holyoke 

(S.M.S.A.)   19,100 
Springfield-

Chicopee-
Holyoke 

(County Basis)  19,500 
Worcester 
(S.M.S.A.)   2,900 
Worcester 
(County Basis)._ 4,200 
Total Metros 
(S.M.S.A.)   127,300 
Total Metros 
(County Basis)  186,300 

MICHIGAN 
STATE TOTAL  933,300 

METRO AREAS 
Ann Arbor   15,500 
Battle Creek   13,100 
Bay City   1,000 
Detroit   725,900 
Flint   48,800 
Grand Rapids  19,600 
Jackson   9,300 
Kalamazoo   7,600 
Lansing   9,800 
Muskegon. 

Muskegon 
Heights   16,000 

Saginaw   23,800 
Total Metros  890,400 

MINNESOTA 
STATE TOTAL  32,100 

METRO AREAS 
Duluth-

Superior   800 
Fargo-Moorhead   
Minneapolis-

St. Paul  25,800 
Rochester   100 
St. Cloud   
Total Metros  26,700 

MISSISSIPPI 
STATE TOTAL  976,900 

METRO AREAS 
Biloxi-Gulfport  22,800 
Greenville   46,900 

Jackson   102,200 
Meridian   26,600 
Total Metros  198,500 

COUNTIES 
Adams   19,200 
Bolivar   39,200 
Coahoma   33,900 
Copiah   14,400 
De Soto   16,300 
Forrest   16,700 
Harrison   22,800 
Hinds   87,600 
Holmes   20,000 
Humphreys   14,400 
Jackson   13,400 
Jones   16,400 
Lauderdale   26,600 
Lee   12,800 
Le Flore   34,100 
Lowndes   20,300 
Madison   24,500 
Marshall   18,100 
Monroe   12,100 
Noxubee   12,800 
Oktibbeha   13,500 
Payola   17,600 
Pike   15,200 
Quitman   14,200 
Rankin   14,600 
Sun Flower   33,400 
Tallahatchie   16,600 
Tate   13,400 
Tunica   13,100 
Warren   20,400 
Washington   46,900 
Yazoo   19,900 
Total Counties  714,400 

MISSOURI 
STATE TOTAL  467,600 

METRO AREAS 
Columbia   4,500 
Joplin   1,100 
Kansas City   139,000 
St. Joseph   3,200 
St. Louis   349,600 
Springfield   3,000 
Total Metros  500,400 

MONTANA 
STATE TOTAL 1,600 

METRO AREAS 
Billings   200 
Great Falls   500 
Total Metros  700 

NEBRASKA 
STATE TOTAL .... 34,000 

METRO AREAS 
Lincoln   3,000 
Omaha   30,700 
Total Metros  33,700 

NEVADA 
STATE TOTAL  26,500 

METRO AREAS 
Las Vegas   21,900 
Reno   3,100 
Total Metros  25,000 

NEW HAMPSHIRE 
STATE TOTAL  3,000 

METRO AREAS 
Manchester 
(S.M.S.A.)   300 
Manchester 
(County Basis)  500 
Total Metros 
(S.M.S.A.)   300 
Total Metros 
(County Basis)  500 

NEW JERSEY 
STATE TOTAL  692,600 

METRO AREAS 
Atlantic City 37,400 
Jersey City   54,300 
Newark   295,300 

New Brunswick. 
Perth Amboy.. 23,000 

Paterson-Clifton-
Passaic   57,500 

Trenton   44,600 
Vineland-

Millville-
Bridgeton   16,000 

Total Metros  528,100 

NEW MEXICO 
STATE TOTAL  23,400 

METRO AREAS 
Albuquerque   6,700 
Roswell   2,800 
Total Metros  9,500 

NEW YORK 
STATE TOTAL ....1,792,700 

METRO AREAS 
Albany-Schenec-

tady-Troy 20,600 
Binghamton   2,000 
Buffalo   100:700 
Elmira   3,300 
Jamestown   1,400 
New York 1,489,300 
New York. 

Northeastern, 
N. J. (Consoli-
dated)  1,919,300 

Poughkeepsie   13,200 
Rochester   34,500 
Syracuse   15,300 
Utica-Rome   6,300 
Total Metros 1,686,600 

NORTH CAROLINA 
STATE TOTAL ....1,242,300 

METRO AREAS 
Asheville   14,200 
Charlotte   89,800 
Durham   50,000 
Fayetteville   48,700 
Gastonia   18,300 
Greensboro-

Winston-Salem-
High Point  123,000 

Raleigh   48,800 
Wilmington   20,800 
Total Metros  : 413,600 

COUNTIES 
Alamance   16,300 
Anson   12,100 
Beaufort   13,400 
Bartle   14,300 
Blades   12,300 
Buncombe   14,200 
Cabarras   11,800 
Cleveland   15,700 
Columbus   17,100 
Craven   18,300 
Cumberland   48,700 
Duplin   15,100 
Durham   38,700 
Edgecombe   30,400 
Forsyth   50,200 
Franklin   12,800 
Gaston   18,300 
Granville   15,300 
Guilford   64,100 
Halifax   33,200 
Harnett   14,100 
Hertford   13,800 
Iredell   12,400 
Johnston   13,700 
Lenoir   23,700 
Martin   13,200 
Mecklenburg   79,300 
Nash   24,800 
New Hanover  20,700 
Northampton   17,000 
Onslow   14,260 
Orange   11,300 
Pasquotank   11,100 
Pitt   32,300 
Richmond   12,200 
Robeson   28,500 
Rockingham   15,900 
Rowan   15,100 
Sampson   18,000 
Scotland   10,400 
Vance   14,100 
Wake   49,000 
Warren   11,600 
Wayne   33,600 
Wilson   24 700 
Total Counties 1,007,000 
(Continued on nest page) 
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Negro Population Data Continued 

NORTH DAKOTA 
STATE TOTAL  1,300 

METRO AREAS 
Fargo-Moorhead   
Total Metros 

OHIO 
STATE TOTAL  938,900 

METRO AREAS 
Akron   51,800 
Canton   22,700 
Cincinnati   154,900 
Cleveland   304,900 
Columbus   94,400 
Dayton   83,100 
Hamilton-

Middletown   11,900 
Lima   8,600 
Lorain-Elyria  15,200 
Mansfield 8,400 
Newark  _ 1,500 
Springfield   14,600 
Steubenville-

Weirton ....__ 8,800 
Toledo   53,300 
Youngstown. 
Warren   55,600 

OKLAHOMA 
STATE TOTAL  163,000 

METRO AREAS 
Lawton   8,300 
Oklahoma City  44,700 
Tulsa   33,100 
Total Metros   86,100 

OREGON 
STATE TOTAL  23,100 

METRO AREAS 
Eugene   400 
Portland   20,900 
Salem   300 
Total Metros   21,600 

PENNSYLVANIA 
STATE TOTAL  994,200 

METRO AREAS 
Allentown-

Bethlehem-
Easton   4,300 

Altoona   1,200 
Erie   8,100 
Harrisburg   26,500 
Johnstown   4,200 
Lancaster   4,100 
New Castle  3,300 
Philadelphia   766,000 
Pittsburgh   185,300 
Reading   5,200 
Scranton   1,000 
Wilkes. Barre. 

Hazleton   1,300 
Williamsport   1,300 
York   6,600 
Total Metros 1,018,400 

RHODE ISLAND 
STATE TOTAL  23,700 

METRO AREAS 
Providence. 

Pawtucket - 
Warwick 

(S.M.S.A.)   18,300 
Providence. 

Pawtucket-
Warwick 

(County Basis)  18,700 

Total Metros 
(S.M.S.A.)   18,300 
Total Metros 
(County Basis)  18,700 

SOUTH CAROLINA 
STATE TOTAL  879,100 

METRO AREAS 
Anderson   19,900 
Charleston   108,600 
Columbia   85,500 
Greenville   45,900 
Spartanburg   36,700 
Total Metros   296,600 

COUNTIES 
Aiken   23,400 
Anderson   19,900 
Beaufort   19,200 
Berkeley   20,400 
Charleston   88,200 
Chester   11,900 
Chesterfield   12,200 
Clarendon   19,200 
Colleton   14,300 
Darlington   24,500 
Dillon   13,900 
Dorchester   11,900 
Fairfield   12,200 
Florence   38,500 
Georgetown   19,500 
Greenville   41,000 
Greenwood   14,000 
Hony   20,200 
Kershaw   12,800 
Lancaster   10,900 
Laurens   14,200 
Lee   14,200 

11,600 
17,600 
13,000 
10,000 
41,900 
73,900 
36,700 

Lexington   
Marion   
Marlboro   
Newberry   
Orangeburg   
Richland   
Spartanburg 

Sumter   38,300 
Williamsburg . 27,100 
York   23,000 
Total Counties  769,600 

SOUTH DAKOTA 
STATE TOTAL  1,300 

METRO AREAS 
Rapid City  700 
Sioux Falls  200 
Total Metros   900 

TENNESSEE 
STATE TOTAL  664,800 

METRO AREAS 
Bristol. 

Johnson City-
Kingsport   7,700 

Chattanooga   57,500 
Knoxville   30,560 
Memphis   280,600 
Nashville   98,200 
Total Metros   474,500 

TEXAS 
STATE TOTAL  1,378,500 

METRO AREAS 
Abilene   6,700 
Amarillo   9,100 
Austin   31,400 
Beaumont. 

Port Arthur-
Orange   72,600 

Brownsville-
Harlingen-
San Benito  1,200 

Corpus Christi 11,900 
Dallas   190,100 
El Paso   1,000 
Fort Worth  69,800 

Galveston - 
Texas City 34,500 

Houston   347,000 
Laredo   300 
Longview   17,600 
Lubbock   14,300 
McAllen- Pharr-

Ed inburg   
Midland ...... _  7,500 
Odessa   5,800 
San Angelo  3,700 
San Antonio  64,300 
Sherman-

Denison   7.400 
Texarkana   24,800 
Tyler   26,900 
Waco  27,600 
Wichita Falls  10,100 
Total Metros   985,600 

UTAH 
STATE TOTAL  5,100 

METRO AREAS 
Ogden   2,100 
Provo- Orem   
Salt Lake City  2,500 
Total Metros   4,600 

VERMONT 
STATE TOTAL 500 

VIRGINIA 
STATE TOTAL  920,000 

METRO AREAS 
Bristol. 

Johnson City-
Kingsport 7,700 

Charlottesville 11,200 
Danville   35,000 
Lynchburg   26,200 

Newport News. 
Hampton   70,500 

Norfolk. 
Portsmouth   167,200 

Petersburg   34,700 
Richmond   128,800 
Roanoke   22,800 
Total Metros   504,100 

COUNTIES 
Accomack   12,300 
Albemarle   11,200 
Arlington   21,200 
Brunswick   11,300 
Campbell   20,300 
Chesapeake   21,800 
Dinwiddie   34,700 
Fairfax   16,200 
Halifax   18,300 
Hampton   21,700 
Henrico   109,100 
Henry   16,700 
Mecklenburg   16,100 
Nansemond   27,400 
Newport News  43,700 
Norfolk   86,200 
Pittsylvania   35,000 
Portsmouth   44,100 
Roanoke   22,800 
Southampton   16,900 
Virginia Beach  15,100 
Total Counties  622,100 

WASHINGTON 
STATE TOTAL  60,700 

METRO AREAS 
Seattle-Everett 35,200 
Spokane   3,800 
Tacoma   13,000 
Yakima   1,900 
Total Metros   53,900 

WEST VIRGINIA 
STATE TOTAL  61,900 

METRO AREAS 
Charleston   10,100 
Hunt ington-

Ashland   7,600 
Parkersburg   400 
Steubenville. 

Weirton   8,800 
Wheeling   3,100 
Total Metros   30,000 

COUNTIES 
Kanawha   10,100 
McDowell   10,700 
Total Counties  20,800 

WISCONSIN 
STATE TOTAL  111,700 

METRO AREAS 
Appleton   
Duluth-Superior 800 
Green Bay  200 
Janesville   2,600 
Kenosha   1,600 
La Crosse  
Madison   2,400 
Milwaukee   84,200 
Oshkosh   
Racine   7,700 
Sheboygan   
Total Metros   99,500 

WYOMING 
STATE TOTAL  2,300 

METRO AREAS 
Cheyenne   1,200 
Total Metros   1,200 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel• 
°pad exclusively by Market Data division of SRDS. Leading 100 Metro Areas Ranked in Negro Population 

RANK 
1. New York    1,489,300 
2. Chicago  - ..... - ...... -........1,136,300 
3. Philadelphia   766,000 
4. Washington, D. C.   727,400 
5. Detroit   725,900 
6. Los Angeles-Long Beach   613,200 
7. Baltimore   461,000 
8. St. Louis ....-...- ....... ...  349,600 349,600 
9. Houston     347,000 

10. New Orleans   327,900 
11. Cleveland   304,900 
12. Newark, N. J.   295,300 
13, Atlanta   293,500 
14. San Francisco-Oakland   284,100 
15. Memphis   280,600 
16. Birmingham, Ala.   240,300 
17. Dallas   190,100 
18. Pittsburgh   185,300 
19. Miami   175,100 
20. Norfolk-Portsmouth, Va,   167,200 
21. Cincinnati   154,900 
22. Kansas City, Mo,   139,000 
23. Mobile   132,400 
24. Richmond, Va.   128,800 
25. Indianapolis   127,900 
26. Greensboro-Winston-Salem-High Point 123,000 

RANK 
27. Jacksonville, Fla.   
28. Shreveport, La.   
29. Gary-Hammond-East Chicago, Ind. 
30. Charleston, S. C.   
31. Tampa-St. Petersburg   
32. Jackson, Miss.   
33. Buffalo   
34. Nashville, Tenn.   
35. Louisville   
36. Columbus, Ohio   
37. Boston (Official S.M.S.A.)   
38. Charlotte, N. C.   
39. Columbia, S. C.   
40. Baton Rouge   
41. Milwaukee   
42. Dayton, Ohio   
43. Montgomery, Ala.   
43. Savannah, Ga.   
45, Fort Lauderdale-Hollywood, Fla-
46. Augusta, Ga.   
47, Beaumont-Port Arthur-Orange   
48. Columbus, Ga.   
49. Newport News-Hampton, Va. 
50. Fort Worth   
51. Macon   
52. San Antonio   

RANK 
121,600 52. Wilmington, Del.   
112,800 54. West Palm Beach   
111,900 55. Orlando   
108,600 56. Denver   
103,800 57. San Diego   
102,200 58. Chattanooga   
100,700 58. Paterson-Clifton-Passaic   
98,200 60. Youngstown-Warren   
97,000 61. Little Rock-North Little Rock   
94,400 62. Jersey City   
93,700 63. Toledo   
89,800 64, Akron. 
85,500 65. Durham 
84,300 66. Flint ...._____ ..... 
84,200 66. Raleigh   
83,100 68. Fayetteville   
78,500 69. Greenville, Miss.   
78,500 70. Greenville, S. C.   
73,400 71. Pensacola   
72,700 72. Oklahoma City   
72,600 73. Trenton   
70,700 74. San Bernardino-Riverside-Ontario - 
70,500 75. Lakeland   
69,800 76. Alexandria, La.   
67,660 77. Hartford (Official S.M.S.A.) 
64,300 78. New Haven (Official S.M.S.A.) 

RANK 
64,300 79. Monroe   38,300 
63,600 80. Atlantic City   37,400 

37000 

61,800 81. Spartanburg .._  
82. Lake Charles   3366; 43 60,200  

57,600 82. PPhineoenBix   35,900luff   36,300 
57,500 84. 
57,500 85. Tuscaloosa   35,500 
55,600 86. Seattle-Everett   35,200 
54,900 87. Danville, Va.   35,000 
54,300 88. Huntsville   -  
53,300 88, Petersburg, Va.  -  34,700 34,700 
51,800 90. Galveston-Texas City   

Rochester, N. Y. ..-50,000 go. 
48,800 92. Tulsa   
48,800 
48,700 46,900 94.   31,400 

  31,200 
4445:790000 9975.. 

3333323703:I,: ::6375155:00:: 

45,100 96. Knoxville 93. OSAmaucsarthaiaAAlubsatniny, 

Sacramento 

44,600 

  27,600 
43,100 98. Tallahassee ..__.  

98. Waco   40,800 
100. Tyler   26,900 

38,800 
38,700 

39,000 -.-  

Total 100 Leading .Metzo Areas 14,507,000 

U. S. TOTAL NEGRO POPULATION 1 -1 -69 - 22,755,200 
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EXPLANATION OF SRDS SPANISH POPULATION DATA 
Beginning this year SRDS is reporting estimates for Spanish 
Population in selected areas of the United States. These data 
reflect Spanish speaking population of both first and succeeding 
generations, whose origin is chiefly from three areas: 

1) Mexico; 2) Puerto Rico; 3) Cuba. The Mexicans emigrating 
mainly to New Mexico, Arizona, Colorado, Texas and Southern 
California; the Puerto Ricans to New York and the Cubans to 
Florida and Louisiana. There has been, in addition, a significant 
migration from Latin America (Central and South America & 
adjacent islands) and countries of Europe and Africa, where 
Spanish is spoken. These peoples have also been accounted for 
in our enumeration. 

These estimates reflect population for metros, total metros, 
counties, and total counties - for eight states where the Spanish 
speaking segment composes a significant share of the total popu-
lation. All areas listed are SMSA areas, with the exception of 
Modesto, CA; Santa Rosa, CA; and Longview, Texas. These 

ARIZONA 
METRO AREAS 

Phoenix   131,200 
Tucson   118,900 
Total Metros   250,100 

COUNTIES 
Cochise   18,400 
Coconino   5,800 
Gila   7,700 
Greenlee   6,700 
Maricopa   131,200 
Navajo   3,400 
Pima   118,900 
Pinal   29 900 
Santa Cruz   11,800 
Yuma   15,200 
Total Counties   349,000 

CALIFORNIA 

Santa Barbara 39,300 
Santa Rosa   10,700 
Stockton   53,200 
Vallejo-Napa 20,100 
Total Metros 2,208,000 

COUNTIES 
Alameda   118,300 
Contra Costa   46,900 COUNTIES 
Fresno   101,300 Adams   18,500 
Imperial   36,000 Arapahoe   5,700 
Inyo   500 Boulder   6,200 
Kern   64,700 Conejos   4,600 
Kings   16 700 Costilla   3,600 
Los Angeles . 905,500 Denver   69,300 
Madera   7,900 El Paso   12,900 
Marin   12,300 Huerfano   4,300 
Merced   24,500 Jefferson   5,100 
Monterey   31,800 Los Animas   7,200 
Napa   4,700 Mesa   5,000 
Orange   115,600 Otero   6,300 
Placer   7,800 Pueblo   43,200 
Riverside   58,000 Rio Grande   3,300 

METRO AREAS Sacramento   56,100 Weld   11,600 
Anaheim-Santa San Benito   6 800 

Ana-Garden San Bernardino  93,500 
Grove   115,600 San Diego   119,000 

Bakersfield   64,700 San francisco .. 74,900 
Fresno   101,300 San Joaquin .... 53,200 
Los Angeles- San Luis Obispo 10,500 FLORIDA 

Long Beach   905,500 San Mateo   39,100 
Modesto   17,500 Santa Barbara.. 39,300 METRO AREAS 
Oxnard-Ventura 64,100 Santa Clara .... 145,800 Miami   296,200 
Sacramento   76,400 Santa Cruz   9,300 Tampa-St. 
Salinas-Monterey 31,800 Solana   15,400 Petersburg . 109,900 
San Bernardino- Sonoma   10,700 Total Metros .... 406,100 

Riverside- Stanislaus   17,500 COUNTIES 
Ontario   151,500 Tulare   41,900 Dade   296,200 

San Diego   119,000 Ventura   64,100 Hillsborough .... 68,200 
San Francisco-

Oakland   291,500 Yolo   12,500 Pinellas   41,700 
San Jose   145,800 Total Counties..2,362,100 Total Counties . 406,100 

three cities are SRDS additional metropolitan areas, but are 
listed because of their contribution to the total Spanish popula-
tion. 
All official SMSA metro areas are listed for the five Southwestern 
states. For New York, Florida and Louisiana, adequate informa-
tion was not available, and so we were somewhat limited in 
these States as to the number of counties we could incorporate 
into our enumeration. 
SRDS would like to recognize the following organizations for 
aiding us in the production of these statistics: 
1) Department of Commerce; 2) Catholic Cuban Center of New 
Orleans; 3) Department of Justice, Immigration and Naturaliza-
tion Service; 4) J. Walter Thompson Company; 5) First Re-
search Corporation; and 6) The Amigo Spanish Group. In addi-
tion, we would like to extend our thanks to the various state 
and local government agencies that aided us, the Chambers of 
Commerce of cooperating cities and numerous radio stations 
which so actively and generously gave us their cooperation. 

Spanish Population Data 

COLORADO 
METRO AREAS 

Denver   104,800 
Colorado Springs 12,900 
Pueblo   43,200 
Total Metros   160,900 

Total Counties .. 206,200 

July 1, 1969 

LOUISIANA 
METRO AREAS 

New Orleans .... 37,600 
Total Metros .... 37,600 

PARISHES 
Jefferson   8,300 
Orleans   26,900 
St. Bernard   1,360 
St. Tammany   1,100 
Total Parishes  37,600 

NEW MEXICO 
METRO AREAS 

Albuquerque .... 105,900 
Roswell   10,600 
Total Metros   116,500 

COUNTIES 
Bernalillo   105,900 
Chaves   10,600 
Colfax   5,100 
Curry   4,700 
Dona Ana   31,300 
Eddy   13,900 
Grant   8,900 
Guadalupe   3,700 
Lea   3,000 
Luna   3,800 
McKinley   5,900 
Mora   3,700 
Otero   8,200 
Quay   4,100 
Rio Arriba   18,200 
Sandoval   5,200 
San Juan   5,400 
San Miguel   17,200 
Santa Fe   33,900 
Socaro   5,700 

Taos   11,600 
Torrance   2,200 
Valencia   22,600 
Total Counties 334,800 

NEW YORK 
COUNTIES 

Bronx   481,800 
Kings   497,200 
Nassau   17,500 
New York   552,500 
Queens   257,100 
Richmond   33,200 
Suffolk   22,100 
Total Counties 1,861:400 

TEXAS 
METRO AREAS 

Abilene   9,500 
Amarillo   8,900 
Austin   38,000 
Beaumont. 

Port Arthur-
Orange   12,700 

Brownsville-
Harlingen-
San Benito   122,200 

Corpus Christi   149,900 
Dallai   66,200 
El Paso   195,300 
Fort Worth   35,600 
Galveston-

Texas City   18,500 
Houston   152,800 
Laredo   71,700 
Longview   2,000 
Lubbock   38,100 

McAllen-Pharr- Hockley   6,500 
Edinburg   164,100 Howard   7,000 

Midland   7,100 Jefferson   10,500 
Odessa   15,000 Jim Hogg   4,300 
San Angelo   12,400 Jim Wells   25,700 
San Antonio .... 391,700 Karnes   5,200 
Sherman-Denison 1,900 Kendall   800 
Texarkana   2,600 Kinney   1,000 
Tyler   2,400 Kleberg   16,100 
Waco   15,000 Lamb   8,800 
Wichita Falls.... 5,200 La Salle   3,100 

Live Oak   2,300 
Total Metros....1,538,800 Lubbock   38,100 

COUNTIES Mc Lennan   14,900 
Matagorda   6,000 

Atascosa   9,600 Maverick   15,500 
Bee   11,600 Medina   9,200 
Bell   10,900 Midland   7,100 
Bexar   382,100 Nueces   120,900 
Brazorla   9,600 Pecos   4,300 
Brazos   5,400 Potter   6,900 
Brewster   2,500 Presidio   2,000 
Brooks   6,100 Reeves   10,200 
Caldwell   4,800 Refugio   4,300 
Calhoun   7,400 San Patricio .... 29,000 
Cameron   122,200 Starr   20,100 
Comal   7,700 Tarrant   33,800 
Dallas   60,200 Taylor   8,700 
Dawson   5,600 Tom Green   12,400 
De Witt   4,000 Travis   38,600 
Dimmit   7,200 Uvalde   10,100 
Duval   9,700 Val Verde   17,000 
Ector   15,000 Victoria   15,400 
El Paso   195,300 Webb   71,700 
Fort Bend   14,700 Wharton   7,900 
Frio   6,800 Wilson   5,000 
Galveston   18,500 Wichita   4,900 
Gonzales   3,460 Willacy   14,500 
Guadalupe   9,600 Williamson   5,600 
Hale   15,000 
Harris   121,400 Zapata   5,000 
Hays   9,500 Zavala   12,600 
Hidalgo   164,200 ' Total Counties..1,882,400 
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Time savings of from forty to fifty percent in clerical 

work loads have been reported by current agency users 

of ARB's newest area of service to the advertising 

industry . . . ARBACS. 

It's a media account control system designed for any 

size agency. And, it brings computer speed and ac-

curacy to your most complex "housekeeping" prob-
lems. 

Your staff makes simple entries on pre-printed work-

sheets. çrom there, ARBACS draws upon computer 

capabilities to store, calculate in microseconds, re-
trieve and print information that is critical and timely 
for effective control of all media activity. 

1. Media placement is simplified and hastened with 

computer preparation of buy orders . even 

formal contracts. 

2. Budget coatrol is maximized as the current status 

of "expenditures versus budget" is readily avail-

able by media, by market. 

3. Media payments are streamlined as "actual per-

formance" entries are matched with "as ordered" 

specifications. Appropriate discounts are calcu-

lated for payment totals. The system even as-

sumes the task of writing the checks. 

4. Flexibility is maintained with the capability to de-

termine quickly the results of rate adjus:ments or 
short rate penalties from potential changes in 

campaign plans. 

5. Documentation is provided for performance status 
and client billing through regularly prepared sum-

mary reports of each activity. Interim reports c2n 

be made available overnight if needed. 

ARB sets up the program. Furnishes the expeds. Trains 
the agency staff. And, gives continuing advice and 
counsel. Service is now being offered to agencies in 
New York,in addition to Chicago, San Francisco, and 
Los Angeles. 

Isn't it time you freed your agency from the growing 
mountain of paperwork which may be draining your 
profit? Call Ft-ank Crane, 212-586-7733, or your ARB 
account executive about ARBACS—the mountain 
mover. 

AMERICAN RESEARCH BUREAU 
A C EA ,R SUBSIDIARY OF CONTROL DATA CORPORATIDN 

WASHINGTON NEW YORK CHICAGO ATLAMTA 

LOS ANGELES SAN FRANCISCO DALLAS 
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ARB LOCAL RADIO MARKET REPORTS 

NOW AVAILABLE FOR 80 MAJOR MARKETS 

American Research Bureau audience reports, radio's authoritative guides to local radio 

listening, are issued for eighty major markets up to four times a year-149 reports in all. 

1969 RADIO MARKET REPORT SCHEDULE 

January 9 

through 

February 5 

New York 
Los Angeles 
Chicago 
Philadelphia 

Son Francisco 
Detroit 
Boston 
Washington, D. C. 

April 17 

through 

May 14 

Akron 
Albany-Schenectady- 

Troy 
Atlanta 
Baltimore 
Beaumont-Port Arthur 
Birmingham 
Boston 
Buffalo 
Cedar Rapids 
Charlotte 
Chicago 
Cincinnati 

Cleveland 
Columbus, Ohio 
Dallas-Ft. Worth 
Dayton 
Denver 
Des Moines 
Detroit 
Flint 
Ft. Wayne 
Fresno 
Grand Rapids 
Harrisburg 
Hartford 

Houston 
Indianapolis 
Jacksonville 
Kansas City 
Knoxville 
Little Rock 
Los Angeles 
Louisville 
Madison 
Memphis 
Miami 
Milwaukee 
Minneapolis-St. Paul 
Nashville 

New Haven- Raleigh 
Waterbury Richmond 

New Orleans Rochester 
New York Sacramento 
Norfolk-Portsmouth- St. Louis 

Newport News- Salt Lake City 

Hampton San Antonio 
Oklahoma City San Diego 

Omaha-Council Bluffs San Francisco 
Philadelphia Seattle-Everett- 
Phoenix Tacoma 
Pittsburgh Shreveport 

Portland, Ore. Spokane 
Providence-Pawtucket 

Springfield-Holyoke-
Chicopee 

Syracuse 
Tampa-St. Petersburg 

Toledo 
Tulsa 
Washington, D. C. 
Wheeling 
Wichita 
Wilkes-Barre' 

Scranton 
Worcester, Mass. 
Youngstown-Warren 

July 24 

through 

August 13 

New York 

Los Angeles 
Chicago 
Philadelphia 

San Francisco 
Detroit 
Boston 
Washington, D. C. 

October/November 
(Exact dates 

not determlnedi 

Akron 
Albany-Schenectady- 

Troy 
Albuquerque 
Atlanta 
Austin 
Bakersfield 
Baltimore 
Birmingham 
Boston 
Buffalo 

Charlotte 
Chicago 
Cincinnati 
Cleveland 
Columbus, Ohio 
Dallas-Ft. Worth 
Dayton 
Denver 
Des Moines 
Detroit 
Fresno 

Hartford 
Houston 
Indianapolis 
Kansas City 
Los Angeles 
Louisville 
Memphis 
Miami 
Milwaukee 
Minneapolis-St. Paul 
Mobile 

Nashville Peoria 
New Haven- Philadelphia 

Waterbury Phoenix 
New Orleans Pittsburgh 

New York Portland, Ore 
Norfolk-Portsmouth- Providence-Pawtucket 

Newport News- Richmond 
Hampton Rochester 

Oklahoma City Sacramento 
Omaha-Council Bluffs St. Louis 
Orlando Salt Lake City 

San Antonio 
San Diego 
San Francisco 
Seattle-Everett-
Tacoma 

Syracuse 
Tampa-St. Petersburg 
Toledo 
Washington, D. C. 
Wilmington, Del. ' 

the 
radio 
audience 
marls 
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REPORT 

udie marthe 

and Its 4t.dlIdnal 

Get More Use from Your Radio Market Report 

The newly revised edition of ARB's popular "how to use" 
manual for Radio Market Reports is now avàilable free of 

charge. Fully updated to conform to the latest report format, 

this handy reference manual meets the needs of both buyer 
and seller of spot radio with basic information for the tyro 

and technical interpretations for the more knowledgeable. 

Ask your ARB account executive to send you your copy. 

There's no obligation. 

WASHINGTON 

NEW YORK 

CHICAGO 

ATLANTA 

LOS ANGELES 

SAN FRANCISCO 

DALLAS 

4320 Ammendale Road, Beltsville, Maryland 20705 • (301) 937-3500 
592 Fifth Avenue, New York, New York 10036 • (212) 586-7733 
1912 Tribune Tower, Chicago, Illinois 60611 • (312) 467-5750 
1375 Peachtree St., N.E., Room 678, Atlanta, Georgia 30309 • (404) 892-7866 
4311 Wilshire Blvd., Los Angeles, California 90005 • (213) 931-1307 
Suite 585, 44 Montgomery Street, San Francisco, California 94104 • (415) 391-1702 
211 North Ervay Building, Dallas, Texas 75201 • (214) 748-5595 



Regional and State Networks and Groups Index 
Network 
AAA California Spanish Network  
A-Buy Radio Group   
Alabama AAA Buy  
Alabama Community Network  
Alaska Broadcasting System  
Allegheny Mountain Network   
All Spanish Network  
Amigo Spanish Group, The  
Appalachian Network  
Arizona Broadcasting System  
Arizona Country Combination   
Arkansas Radio Network  

Beef Empire Stations   
Beeline, McClatchy  
Big-K Stations, The   

CBS/FM Broadcasting  
CBS Radio Pacific Network  
California Farm Network  
California Low Desert Buy  
Calif-Ore Radio Duo  
Carolina Radio Network  
CN FM Group  
Coconut Wireless Network   
Connecticut State Network  
Country Music Network  

Dakota Salesmaker Stations  
Dee Rivers Georgia Group  
Dee Rivers Group, The  
Dixie Network, The  

Empire State FM Network   

Fine Music Group  
Fisher Station Network   
French Program Group of New England  

Golden Crescent Group  
Goldman Group, The  
Good Neighbor Stations, Inc.  
Greater Kansas Radio Network  
Greater New York Radio Group  
Green Valley Group   
Groskin Group, Inc.   
Group/L.A.   

Hildreth Network Stations  
Home Town Radio Group  
Hukilau Net, The  

Regional State 
California 
California 
Alabama 
Alabama 
Alaska 
Pennsylvania 

X 

x 
x 

Hawaii 

Arizona 
Arizona 
Arkansas 

Nebraska 
California 
Texas 

California 
California 
California 
North Carolina 

Hawaii 
Connecticut 

North Dakota 
Georgia 

X 
Tennessee 

New York 

Oregon 

Idaho Big Buy   
Illinois Radio Network  
Indiana Radio Network  
Intermountain Network, The  X 
Iowa Radio Network  
Iowa Town & Country Network  
Ivy Network Corporation  X 

Jaleo-No/Cal Group   
Jalco-So/Cal Group  
Katz Radio A. I. D. Plan  
Keystone Radio Groups  
Knight Quality Stations, The  

X 
X 

North Carolina 

New Hampshire 
Kansas 
New York Urban 

Los Angeles 

Maine 
Nebraska 
Hawaii 

Idaho 
Illinois 
Indiana 

Iowa 
Iowa 

California 
California 

New Hampshire 

All regional network listings are shown in the regional section (see 
contents page); all state networks are shown at the beginning of a state. 

Network Regional State 
Knight Quality Stations (Florida)   

Laird Group   
Latin Network   
Leland Bisbee Group  
Lemon Network  
Linder Group, The  
Lobster Network   
Los Angeles Metropolitan Country Combination._ 

Magic Circle Network  
Maine Broadcasting System  
Maine State Network  
Masla New York Suburban Plan  
McLendon Stations, The  
Michigan Must-Buy Network  
Midnight Sun Broadcasters, Inc., The  
Mid South Network  
Minnesota Farm Network  
Minnesota Star Network  

National AgRadio Groups, Inc.  
National Science Network, Inc.   
National Spanish Language Network  
Nebraska Rural Radio Stations  
New Hampshire State Network, Inc.   
New Mexico Network  
New York City Suburban Group, The  
North Country Stations, The  
North Texas Network, The  
Northeast Georgia Radio Network  
Northeast Radio Network  
Northern Power Network  

Ohio Radio Network  
OK Group, The   
Oklahoma News Network, Inc.   

Paul Bunyan Network  
Philadelphia Suburban Group, The  

Radio Alabama Network  
Radio Alaska  
Radio Smiles Group, The  
Resort Market Radio Group  
Rollins, Inc.   

Silver Dollar Network  
Skyline Network  
South Dakota Salesmaker Stations  
Southeastern Key Market Network  
Southwest Radio Group  
Spanish Broadcast System  
Speidel Broadcasters, Inc.   
Star Broadcasting Group  
Stuart Broadcasting Company  
Suburban Radio Group  
Super Circle Group  
Super-Combo   
Suwannee Group  

Texas State Network  
Texas-Twin Spanish Group  
Tichenor Spanish Group  
TN Radio News Network, The  
Tobacco Radio Network, The  
Tri-W Network   

Universal Stations, The   

Voice of Southwest Agriculture Radio Network 
Voice of Valley Agricultural Radio Network  

Western States Radio Empire  
Wisconsin Network, Inc.  
Woodall, Allen Stations   

X 

X 

x 

x 
x 
X 

X 

X 
x 

x 
x 

x 

x 

Florida 

Wisconsin 

Arizona 
Michigan 
Minnesota 
Maine 
California 

Maine 
Maine 
New York Urban 

Michigan 
Alaska 
Mississippi 
Minnesota 
Minnesota 

Nebraska 
New Hampshire 
New Mexico 
New York Urban 
Vermont 
Texas 
Georgia 
New York 
Michigan 

Ohio 

Oklahoma 

Michigan 
Phila. Urban 

Alabama 
Alaska 
North Carolina 

Montana 
Mississippi 
South Dakota 

Texas 

New York 

North Carolina 
New York 
Wisconsin 
Florida 

Texas 
Texas 

North Carolina 

Alabama 

Texas 
Texas 

Wisconsin 
Georgia 
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Regional Radio Networks and Groups 
For information on national networks see Network Rates 

METHODS AND SOURCES: 
Network and/or groups with facilities lo-
cated in more than one state and sold at 
rates less than the total of individual sta-
tion rates, are listed alphabetically by 
title. For rates and details on national 
networks, see "Network Rates and Data." 
For rates and details on state networks, 
see listings at the beginning of each state 
section. All state and regional networks 
are listed in an alphabetical list on the 
Regional and State Networks anti Groups 
Index page. See contents page for location. 

All Spanish Network 
Comprised of: 

REVT-Tucson XECL-Calexico Area, 
XEP-E1 Paso Calif. 
Media Code 4 100 0100 2.00 
Business Office-48 E. Broadway, Tucson. Ariz.. 

85701. Phone 602-624-5588. 
I. PERSONNEL 
President-Alvin L. Korngold. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b. 3a, 4a, 5, 65, 7a. 8. 
Rate Protection: 10e, lle, 12e, 13e. 14e. 15b. 
Basic Rates: 20b, 22b, 23a, 24a, 24e. 25a, 26, 28a. 

28e. 29a. 
Contracts: 40s. 41, 45. 47e. 48. 50. 51a. 
Comb.: Cont. Discounts: 60a, 601, 60k. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff   Rec'd 4/15/68. 

7. PACKAGE PLANS 
PER WK: 5 tl 10 ti 20 tl 25 tl 30 t1 
1 min  18.00 16.50 14.00 13.00 12.00 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

American Contemporary Radio 
Network 
American Entertainment Radio 
Network 
American FM Radio Network 
American Information Radio 
Network 
For rates and data see listings in Network Rates and 
Data. 

Amigo Spanish Group, The 
Comprised of: 

KIFN, Phoenix, Ariz. KABQ, Albuquerque, 
KEVT. Tucson, Ariz. N. M. 
ICGST, Fresno, Calif. KITNO, Corpus Christi. 
KAZA, San Jose, Calif. Tex. 
KAM, Pueblo. Colo. XELO-El Paso, Tex. 
WQBA, Miami, Fla. Kt:MT, Harlingen. Tex. 
WSOL, Tampa, Fla. HER. Laredo. Tex. 
WSIllt-New Orleans. KCOR. San Antonio. Tex. 
La. 

Media Code 4 100 0275 2.00 
Savant/Gates, Inc., 509 Madison Ave., New York, 
N. Y. 10022, Phone 212-688-2380. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta, Dallas, Los Angeles. 
San Francisco-Savalli/Gates. Inc. 

RAZA and RUST-represented in Los Angeles by 
Harlan O. Oakes & Associates, and in San Francisco 
by Don Ti. Plekens Co. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf 9/1/67-Reed 8/28/67. 
7. PACKAGE PLANS 

 Plan  
1 MIN: Open 5 10 15 20 25 30 
KIFN   11.00 10.50 10.00 9.50 9.00 8.50 8.00 
KEVT   7.00 6.65 6.30 5.95 5.60 5.25 4.90 
KGST 7.60 7.35 7.10 6.85 6.65 6.40 6.20 
RAZA   8.65 8.40 8.15 7.90 7.65 7.40 7.10 
RAPT   5.00 4.75 4.50 4.25 4.00 3.75 3.50 
.WQBA   22.00 20.00 19.00 17.00 16.00 15.00 14.00 
WSOL   10.00 9.50 9.00 8.50 6.00 7.50 7.00 
WJAIlt   9.00 8.50 8.00 7.50 7.00 6.50 6.00 
KABQ   10.00 9.50 9.00 8.50 8.00 7.50 7.00 
KUNO   15.00 14.00 13.00 12.00 11.00 10.00 9.00 
HSU)   15.00 14.25 13.50 12.75 12.00 11.25 10.50 
KGBT   20.00 19.00 18.00 17.00 16.00 15.00 14.00 
XEK   8.00 7.60. .40 5,90 5.60 
KCOR   24.00 24.00 22.00 21.00 20.00 19.00 18.00 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

(*) 20/30 sec: 80% of 1-min. 
DISCOUNT 

8 or more stations-5%. 
CONDITIONS 

Any station in a group buy receiving less than 6 
spots weekly cannot be included for discount purposes. 

Appalachian Network 
Comprised of: 

WFTG-London. Kg. WNRG-Grundy, Va. 
WCPM-Cumberland, WVAR-Richwood, 

W. Va. 
Media Code 4 100 0550 8.00 
BUS111033 Office-Kentucky Radio Sales, Box 23017 

Anchorage Ky. 40223. 
I. PERSONNEL 
General Manager-Elvo Mills (\F1 -1G). 

2. REPRESENTATIVES 
Kentucky Radio Sales-South. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 46. 
No periods sold in bulk for resale. 

TIME RATES 
Rates effective March 1, 1958. 
Card received March 3. 1958. 

IS. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 80 

hr. hr. hr. min. min. min. see. 
1 ti 151.50 123.75 46.50 36.75 28.50 15.00 12.00 

13 ti 147.70 120.65 54.35 35.85 27.80 14.65 11.70 
26 ti 143.95 117.50 43.20 34.90 27.10 14.25 11.40 
52 ti 136.35 111.40 41.85 33.10 25.65 13.50 10.80 

104 ti 128.80 105.25 39.55 31.25 25.00 12.75 10.20 
156 ti 121.20 99.00 38.20 29.40 22.80 12.00 9.60 
260 ti 113.65 92.80 34.90 27.55 21.40 11.25 9.00 
312 ti 106.05 86.65 32.55 25.75 19.95 10.50 8.40 
624 ti 98.50 80.45 30.20 23.00 18.50 9.75 7.80 
720 ti 90.90 74.25 27.00 22.05 17.10 9.00 7.20 
10-second or 15 word shorties. no minimum required, 
4.80. 

Automotive Spot Rate 
1 minute 12.00 30 seconds  9.60 
See individual station listing for rates on less than 
4 ?Wiens. 

Blair Represented Network 
For rates and data see listing in Network Rates and 
Data. 

Bunchez, Gert & Associates Group 
Comprised of: 

California. KSHE (P25)-St. Louis 
KFMX (FM)- Ohio. 
San Diego WERN (FM)-

Illinois: Cincinnati 
WIVC (FAD-Peoria Oklahoma: 
WVEM (FM)- RIMS-Tulsa 

Springfield KRAV (FM)-Tulsa 
Indiana: KFNB (FAI)-
WNDU-FM- Oklahoma City 

South Bend Oregon: 
Kansas: RUG-Portland 
KAFM (FAI)-Saling KLIQ-FM-Portland 
KARD (FM)-Wichita Pennsylvania: 

Louisiana: \VEDO-Pittsburgh 
WW0M-New Orleans Texas: 
WWOM-FM-New KRBE (FM)-Houston 

Michigan: KWLW (FM)-
WABX (FAD-Detroit San Angelo 

Orleans KBPO (FM)-
Missouri: Beaumont 
KSYN (FAD-Joplin 

Media Code 4 100 1510 1.00 
Business Office-7730 Carondelet, St. Louis, Mo. 

63105. Phone 314-862-5250. 
I. PERSONNEL 
President-Gert Bunchez, 

2. REPRESENTATIVES 
Gert Banchez and Associates. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL RATE POLICY 
TIME RATES 

Et? Rec'd 9/25/08. 
7. PACKAGE PLANS 

MULTI STATION DISCOUNTS 
Full group   10% 3+ stations  5% 
See individual listings for rates. 

CBS/FM Broadcasting 
F 1M [J 

Comprised of: 
WEEI-FM-Boston. Mass. 
WCBS-FM-New York. N. Y. 
WCAU-TM-Philadelphia, Pa. 
WBBADTM-Chicago, Ill. 
KAIOX-FM-St. Louis, Mo. 
KCBS-FM-San Francisco, Calif. 
KNX-FM-Los Angeles, Calif. 

Media Code 4 100 1650 5.00 
Business Office-CBS Headquarters Bldg., 51 W. 
52nd St., New York, N. Y. 10019. Phone 212-765-
4321, 

I. PERSONNEL 
Director-James R. McQuade. 
General Sales Manager-William It. Codos. 

2. REPRESENTATIVES 
CBS/FM National Sales Office: See Reps. & 5/0 

pages. 
4. AGENCY COMMISSION 
15% net time only 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4a, 4d, 61), 7b, 8. 
Rate Protection: 151). 
Basle Rates: 20a, 21b, 21d, 22a. 2213. 24a, 24e, 31. 
Contracts: 4013, 41. 
Comb.: Cont. Discounts: 60e, 601, 624. 
Cancellation: 730. 

TIME RATES 
Rates on request. 

CBS Radio Network 
For rates and data see listing in Network Rates and 
Data. 

CBS Radio Pacific Network 
Comprised of: 
CALIFORNIA 

KRIS-Bakersfield KBEF,--Modesto 
KIISL-Chico KCAD-Palm Springs 
KINS-Eureka KVCV-Redding 
KFRE--Fresno KFMR-San Diego 
ENE-Loa Angeles KCBS-San Francisco 

OREGON 
KFLW-Klamath Falls KRNR-Roseburg 
KOIN-Portland 

IDAHO 
KRIC-Lewiston 

WASHINGTON 
KIno-Scattle KREW-Sunnyside 
RITEN-Wenatehee KUJ-Walla Walla 
Media Code 4 100 1925 1.00 
Business Office-Columbia Square, 6121 Sunset Blvd., 

Hollywood. Calif. 90028. Phone 213-469-1212. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-George Nicholaw. 
General Sales Manager-Ray Barnett. 
Director of Information Services-Richard Sinclair. 

and Data; for state networks rater to state sections. 

2. REPRESENTATIVES 
Clis Malin Spot Sales 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 613, 7b, 8. 
Rate Protection: 12e. 
Basic Rates: 22a. 24a, 
Contracts: 40b. 42a, 45, 46. 47a. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 62b. 
Cancellation: 70a. 70c, 71a, 73a. 
Pmgratus originating outside of the studios of the 
CBS Radio Network in Lou Angeles are subject to 
additional charges. All rates apply to network broad-
casts only. 
Network broadcasting and spot broadcasting over any 
station may not be combined for discount purposes. 
These discounts do not apply to broadcasts which are 
a part of, or a rebroadcast of coast-to-coast broad-
casts. 

TIME RATES 
Rates effective October 1, 1957. (Card No. 15.) 

Card received November 29, 1957. 
Supplement No.2 received September 5. 1981. 

All rates include both program and facilities costa 
for entire CBS Radio Pacific Network (California. 
Oregon. Washington and Nevada.) 

7. PACKAGE PLANS 
RUN-OF-SCHEDULE 

(Specified Monday to Sunday daytime programs) 
1-3 4-7 8-11 

1-12 weeks: ti. ti. (') 
5-minute unit  275.00 270.10 265.00 260.00 
2-1/2-minute unit__ 195.00 190.00 185.00 180.00 

13-25 weeks: 
5-minute unit  270.00 265.00 280.00 255.00 
2-1/2 minute unit._ 190.00 185.00 180.00 175.00 

26-51 weeks: 
5-miaule unit   265.00 260.00 255.00 250.00 
2 1/2-minute unit__ 185.00 180.00 1.5.00 170.00 

52 or more weeks: 
5-minute unit  260.00 255.00 250 00 215.00 
2-1/2-minute unit__ 180.00 5'5.01 170.00 105.00 

(•1 12 or more times per week. 
Diamants 

a-minate and 2-1/2-minute units may he combined 
so that total number purchased in any week shall 
determine applicable rate for each. 
Purchases of units may not he combined for dis-
count purposes with any other purchases. 

CN FM Group 
Comprised of: 

WHCN (FA)-Hartford, Conn. 
WBCN (FM)-Boston, Mass. 

Media Code 4 100 2475 6.00 
Executive Offices-312 Stuart St., Boston, Mass. 

02116. Phone 617-267-6020. 
I. PFRSONNEL 
General Manager-R. R. Ittepen. 
Sales Manager-John C. Towle. 
Program Director-Steve Segal. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rif--; Reed 8/29/66. 

7. PACKAGE PLANS 
MULTI-STATION DISCOUNTS 

2 stations  5% 
See Individual listings for rates. 

Country Music Network 
Ale.bama: 
WYAM-Birmingham 

KCKY-Coolidge 
IMDS-Phoenix 

KWHN-Fort Smith 
KXLR-Little Rock 

California: 
KSAY-San Francisco 

Florida: 
WWBC-Cocoa 
WIXX-Ft. Lauderdale 
WBIX-Jacksonville 
WTIV-Kissimmee 

Georgia: 
WLYB-Albany 
WYZE-Atlanta 
WGUS-Augusta 
WM11E-Monroe 

Idaho: 
KATN-Boise 
KBBK (FM), Boise 

Iowa: 
KWKY-Des Moines 
KLEE-Ottumwa 

Kentucky: 
WLSI-Pikeville 
WTCW-Whitesburg 

Louisiana: 
WYNK-Baton Rouge 
KIKS-Sulphur 
WSHO-New Orleans 
KCIS-Shreveport 

Maryland: 
WBMD-Balttmore 
WPTX-Lexington Park 
WICO-SallsburY 

Minnesota: 
RANO-Anoka 

Mississippi: 
WCBI-Columbus 
WGRAI-Greenwood 
WATT-McComb 
WMIS-Natchez 

Missouri: 
KSTL-St, Louis 

Nevada: 
KTOO-Henderson 

New Jersey: 
WLDB-Atlantio City 

New Mexico: 
KCCC-Carlsbad 
KWEW-Hobbs 

Comprised of: 
North Carolina: 
WKTC-Charlotte 
WWKO-Fair Bluff 
WLTC-Gastonia 
WGTL-Kannapolis 
WYNA-Raleigh 
WKLM-Wilmington 
WKBX-Winston-
Salem 

Ohio: 
WCNW-Hamilton-

Fairfield 
WGLN (FAD-Sylvania 

Oklahoma: 
KSEO-Durant 

Pennsylvania: 
WHOL-Allentown 

WCBG-Chambersburg -
WGET-Gettysburg 
WAZL-Ilazelton 
WPIT-Pittsburgh 
wrrs-Pittston/ 

Scranton 
Itik,de Island: 
WRIB-Providence 

South Carolina: 
WEER. -Honeks 

Corners 
WBBR-Traveiers Rest 
WCKI-Greer 
WAGI,-Lancaster 

Tennessee: 
WRIP-Chattanooga 
WEEV-Knoxville 
WATO-Oak Ridge 

Texas: 
KVLF-Alpine 
KEAN-Brownwood 
KTSL-Burnet 
KCTA-Corpus Christi 
KDIIN-Dimmitt 
KWBA-Houston 
RZZAT-Little0eld 
KEYE-Perryton 
KBER-San Antonio 
WIT,W-Texas City 
KV WC-Vernon 

Virginia: 
WFIRN-Herndon 
WKBA-Roanoke 
WI WS-South Hill 
WIIC.W-Warrenton 
WEET-Richmond 

Washington: Wyoming: 
KAR1-Bellingham KVW0-Cheyenne 
KTW-Seattle 

Media Code 4 100 2750 2.00 
730 Fifth Ave., New York, N. Y. 10019. Phone 

212-246-7242. 
I. PERSONNEL 
President-Charles Bernard. 

2. REPRESENTATIVES 
Charles Bernard Company. Inc. 

4. AGENCY COMMISSION 
15/0. Single contract, billing and payment. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 5, Ca, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 1415. 
Basle Rates: 20a, 22a. 22b, 24b, 25a, 26. 28a, 29a. 
Contracts: 40a, 46. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61b. 62b. 
Cancellation: 70a, 70c, 71e. 73a. 

The stations can be bought separately, or grouped 
under 1 contract. A buy of 15 stations earns a 9% 
discount, a buy of 30 stations earns a 6% discount, 
a buy of 50 stations earns a 10% discount. Addi-
tional discounts for larger combinations. 
See Individual listings for rates and frequency dis-
counts. 

Dee Rivers Group, The 
Comprised of: 

WGITN-Atlanta, Ga. KWAII-Memphis, Tenn, 
WEAS-Savannah, Ga. KLYX (FAD-Memphis. 
WG0V-Valdosta, Ga. Tenn. 
WGOV-FM-Valdosta, WSWN-Belle Glade, 

Ga. Fla. 
Media Code 4 100 2885 6.00 
General Office-Box 2037, Miami Beach, Fla. 33140. 

I. PERSONNEL 
Chairman of Board-E. D. Rivers, Jr. 
President-Sohn Fulton. 
Sales Manager-Daniel A. Haight, 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Stars. Inc. 

4. AGENCY COMMISSION 
Nose: all rates net to station. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff Rec'd 5/20/68, 
7. PACKAGE PLANS 

5 STATION PACKAGE 
WC/UN-Atlanta, Ga. WG0Y-Valdosta, Ga. 
KWAM-Memphis, Tenn. WSWN-Belle Glade, 
WEAS-Savannah, Ga. Fla. 

lx 26x 52x 156x 260x 3I2x 
27.75 20.35 24.95 22.35 19.98 18.80 
20 10 19.30 18.00 15.60 14.50 13.50 

WTBE-FM-Greensburg, 
Ind. 

KCMS-FM-Manitou 
Springs, Colo. 

KMOD (TAD-Tulsa, 
Okla. 

WliFY (FM)-Reading. 
Pa. 

W3fZIC (FM)-Detroit, 
Mich. 

Media Code 4 100 3025 8.00 
Business Office: 10 Fiske Pl., Mount Vernon, N. Y. 

10550. Phone 914-608-3534. 3535. 
I. PERSONNEL 
Pres. & Dir. of Sales-Kenneth C. Schwartz. 

2. REPRESENTATIVES 
Fine Music Ill-F1 Broadcasters, Inc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
The stations can be bought separately, or grouped 
under 1 contract. A buy of 10 stations earna a 5% 
discount: 15 stations. 7-1/2% discount: 20 or more 
stations. 10% discount. 
See individual listings for retell. 

1 min 
30 sec  

Eastman Network 
For rates and data see listing in Network Ratea and 
lista. 

Fine Music Group 
Comprised of: 

WEBH (FAD-Chicago. WBBC (FM)-Jackson, 

WAWA' ("W)-Naples, 
Fla. 

WVTS (FAD-Terre 
Haute, Ind. 

WL11.1 (FAD-Roanoke, 
Va. 

WCEN-FM-Mt. Pleas-
ant, Mich. 

French Program Group of 
New England 
Massachusetts: 

‘VSATt-Fall River 
WES0--Southbridge 
WREB-Holyoke 
WLMS-Leominster 
WMLO-Beverly 

New Hampshire: 
WMOU, WAIOU-FM-

Berlin 
WKBR, WERE-FM-
Manchester 

WOTW, WOTW-FM-
Nashua 

Media Code 4 100 3300 5.00 
Operated by Alaire-Alarie Advertising. 
Business Office-10 Center St.. Box 333, Chicopee, 

Mass. 01014. Phone 413-596-6464. 
I. PERSONNEL 
Vice-President-Leon J. Alarie. 

2. REPRESENTATIVES 
New England-Atarte-Jasin Adv.. Chicopee. 

4. AGENnY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
General: 2a, 3a, 4a. 4d, 5, 7a. 
Rate Protection: 10b. 11b. 
liaste Rates: 22b. 24b, 25e, 28a, 29a. 
Contracts: 40a. 45. 
Comb.: Cont. Discounts: 60a. 61a, 61h, 62e. 
Cancellation: 70a. 70e, 71a, 73a. 

TIME RATES 
No, 1 Et? 1/1/59--Reo'd 3/25/59. 

(This listing continued on next page) 

Comprised of: 
Maine: 
WFAU, WFAU-FM-
Augusta 

WLAM-Lewiston 
WCOU-Lewiston 

Connecticut: 

WENT-West Hartford 
WINY-Putnam 
WATR, WATR-FM-
Waterbury 

Rhode Island: 
WRIB-Providence 
WNRI-Woonsocket 

70 Spot Radio Stations September 1, 1969 



II NETWORKS 
French Program Group of New England-
Continued 
6. SPOT ANNOUNCEMENTS 
1 min spot, ea  - 8 
Per 5 min.-........ .... __------ 16 

-15iga5"ilia- . 
PER MO: 6 mo 
100 ti  5% 

Goldman Group, The 
Comprised of: 

WJTN-AM-FM--Jamestown, N. T. 
WDOE-Dunkirk. N. Y. 
W0(30-Salamanca, N. Y. 
WTOO-Bellefontaine, Ohio 
WWFM (FMI -Erie, Pa. 
WITYN-Erie, Pa 
WYMT-Burlington. Vt. 

Media Code 4 100 9850 9.00 
Executive Offices-Radio Station WJTN. Hotel James-

town Bldg., Jamestown, N. Y. 14701. Jamestown 
487-1151. 

I. PERSONNEL 
President-Simon Goldman. 
Vice-President-J. Carl Willson. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Pittsburgh-Gateway Reps, Inc. 
Cleveland-Thomas Broadcast Time Sales, Inc. 
Boston-Eckels & Queen. Inc. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 4a, 4d, 5, Ca. 7a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 
Basic Rates: 221). 23a, 24b, 26, 28a, 2813. 29a. 
Contracts: 40a. 47a. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 71a. 73a. 

TIME RATES 

12 mo 
10% 
(CR) 

National advertisers may combine schedules on any 
or all stations to determine the lower rate based on 
combined frequency. 

Green Valley Group 
Comprised of: 

WHYL, WHYL-FM- WJMA-Orange, Va. 
Carlisle, Pa. WINC-Winchester. Va. 

WAYZ, WAYZ-FM- WSIG-Mt. Jackson, Va. 
Waynesboro, Pa. WELD-Fisher, W. Va. 

WFV.A. WFVA-FM--
Fredericksburg, Va. 

Media Code 4 100 4125 5.00 
The Mid-Atlantic Network. WINC Bldg., P. O. Box 

605. Winchester. Va. 22601. Phone 703-667-2225. 
I. PERSONNEL 
President-Marion P. Lewis. 
Philip J. Potter-WHYL 
Samuel J. liarnhaw-WAYZ 
Philip B. Whitney-WINC 
John C. Morgan-WFVA 
Donald Funkhouser-WSIG 
Zag Pennell-WELD 
Arch Harrison-WJMA 

2. REPRESENTATIVES 
PRO Time Sales. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 2.5a„ 28a, 29a. 
Contracts: 40a. 45, 46. 47a. 
Comb.: Cont. Discounts: 60a. 601c, 61e. 61b. 
Cancellation: 71a. 73a. 

TIME RATES 
GROUP RATES AND DISCOUNTS 

3-4 stations-5% discount off applicable rates. 
5-7 stations-10% discount off applicable ratee. 
See individual listing for applicable rates. Identical 
schedules not required, but must run simultaneously 
to earn discounts. 

GREEN VALLEY SPECIAL 
In addition to group discounts an advertiser buying 
all 7 stations simultaneously entitled to an addi-
tional discount al listed below: 
6-13 weeks. . 2-1/2% 37-52 weeks  7-1/2% 

14-36 weeks  5% 
Advertiser must run a minimum of 4 consecutive 
weeks and a minimum of 10 announcements per week 
to qualify. 

Groskin Group, The 
Comprised of: 

Alabama: Hawaii: 
WBRC-FM-Birming- KFOA-Honoluiu 
ham Illinois: 

WLPR (FM)-Mobile WX1914 (FI)-Chicago 
WAJM(FM)-Mont- Indiana: 

;foolery WFMS (FM)-Indian-
Arizona : apolls 
KFMM(FM)-Tucson Icwrz: 

KF'MG(FMI-Des 
KMMK(F'M)--Little Moines 
Rock Kentucky: 

California: WLRS (FMI-Louls-
KFIG (FMI -Fresno vine 
KSDO (FMI-San Louisiana: 
Diego WWMT (FM)-New 

KBAY (FM)-San Jose Orleans 
Colorado: Maryland: 

WCAO-FIK-Baltimore 
Michigan: 
WQRS (FMI-Detroit 
WXTO(FMI-Grand 

Rapids 
WSWM(FM)-Lansing 
WQDC(FM)-Midland 

Minnesota: 
WL0L-FM-Minne-

apolis 
Missouri: 
WDAF-FM-Kansas 

City 
ICTXR(FM)-Spring-

field 
WIL-FM-St. Louis 

KRYT-Colorado 
Springs 

KRYT-FM-Colorado 
Springs 

KDEN-FM-Denver 
Connecticut: 
WBMI (FMI-Hartford 

District of Columbia: 
WHYS (FEE- Wash-

ington 
Florida: 
WKAT-FM-Mlami 
WWQS-Orlando 
WQXM-Tampa-SL 

Petersburg 
Georgia: 
WLTA (FEE-Atlanta 

Nebraska: Oklahoma: 
KFMQ(FM)-Lincoln KOFM (FMI-

Nevada: Oklahoma City 
KRON(FMI-Las Pennsylvania: 
Vegas WLOA, WL0A-FM-

New Hampshire: Pittsburgh 
WIITIV (FM)- WYZZ (FM)-Wilkes-
Mt. Washington Barre 

New Jersey: Tennessee: 
WDHA-FM-Dover WLOM (FMI-Chatta-
WBJH (FM)-Trenton nooga 

New York: Texas: 
WFLY-Albany-Troy KZFEI (FEE-Corpus 
WGR-FM-Buffalo Christi 
WNCN (FM)-New WRR-FM-Dallas 
York KLEF (FMI-Houston 

WIILD-FM-Niagara KEEZ (FMI-San 
Falls Antonio 
WBFB (FM)- Virginia: 

Rochester WNOR-FM-Norfolk 
WONO(FM)-Syracuse WFMV (FMI-

North Carolina: Richmond 
WRNA-FM-Charlotte Washington: 

Ohio: KCYS (FM)-Richland 
WKRC-FM-Cincinnati Wisconsin: 
NYCLV (FMI-Cleve- WFMR-Milwaukee 

land 
WBUK. (FM)-Colum-

bus 
Media Code 4 100 4400 2.00 
Business Office-310 Madison Ave., New York, N. Y. 

10017. Yukon 6-4366. 
I. PERSONNEL 
President-Herbert E. Groskin. 
National Sales Manager-William H. Underwood. 

2. REPRESENTATIVES 
Herbert E. Groskin & Company 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, lb, 8. 
Rate Protection: 10b, 11b, 126, 13b, 14b. 
Basic Rates: 20a. 220. 22b, 23a, 24b, 280, 29a. 
Contracts: 400. 420, 45, 46, 48. 
Comb.: Cont. Discounts: 60a, 62e. 
Cancellation: 70a, 70c, 71a, 730. 

TIME RATES 
GROUP DISCOUNTS 

2-1/2% discount on purchase of 13 consecutive week' 
on 20 stations or more. 
See Individual station listings for rates. 

Intermountain Network, The 

Intermountain Network 

Comprised of: 
Utah: KBLL-Helena 
HALL-Salt Lake City KXLO-Lewistown 
KLO-Ogden KXXL-Bozeman 
KOVO-Provo KDBM-DIllon 
KVNU-Logan KGEZ--Kallipell 
KOAL-Price KLTZ--Cilasgow 
KS VC-Richfield KPRK-Livingston 
KVEL--Vernal KWYS-West 
KURA-Moab Yellowstone 
KUTA-liontieello/ Nebraska: 
Blending KNEB-Scottsbluff 

KIDICU-St- George HOOD-Sidney 
Wyoming: South Dakota: 
KVOW-Riverton KIMM-Rapid City 
KYRS-Rock Sprints Colorado: 
KOWB-Laramie KBOL-Boulder 
KFBC--chey. KTLK-Denver 
KYCN-Wheatland REAM-Pueblo 
XVOC-Casper KVOR-Colorado 
KPOW-Powell Springs 
KWY0--Shertdan RBZZ-La Junta 
KRAL-Rawlina KCOL-Ft. Collins 
KASL--Newcastie KCRT-Trinidad 
KIELL-Gillette KGIW-Alamon 
KBBS-Butfalo KLMR-Lamar 
KGOS-Torrington KTOU-Greelei 
KTHE-Thennopolle KVFC-Cortes 
KMER-Kemmerer KVRH-Salida 

Idaho: KGEK-Sterling 
KGE1I-Boise KEXO-Grand Junction 
KWIK-Pocatello KIUP-Durango 
KTEE-Idaho Falls KF'TM-Fort Morgan 
KLIX-Twin Falls KOUC-Gunnison 
KBRV-Soda Springs KNAB-Burlington 
KBAR-Burley Nevada: 

Montana: KELK-Elko 
KATL-Miles City North Dakota: 
KBOW-Butte KEYZ-Williston 
KOHL-Billings New Mexico 
KTSS-Missoula KENN-Farmington 
KMON--Great Falls KGRT-Las Cruces 

Media Code 4 100 4950 6.00 
Owned and operated by Intermountain Network. Inc. 
Business Office and Studio-312 East South Temple, 

Salt Lake City, Utah 84111, Phone 801-364-3561. 
TELEX 910-025-5819. 

1165 Delaware, Denver, Colo. 80204. Phone 303-
292-3344. TWX 303-292-3653. 

I. PERSONNEL 
President-Lynn L. Meyer. 
Executive Vice-President-Jack Paige. 
Denver Manager-Charlie Vale. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 20. 3a. 3b, 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: 12b, 14b. 
Basic Rates: 201. 22a, 23a, 24a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40e. 45. 46, 47a. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62b, 62e. 
Cancellation: 730. 
Affiliated with American Information Network. 
Stations may be purchased individually, in groups or 
as full network. 
All stations connected by lines. 

TIME RATES 
No. 55 Eff 4/1/69-Rec'd 3/13/69. 

FULL NETWORK 
AAA-Mon duo Sat 6:30-9:30 am. 
AA-Mon thru Sat 9:30 am-4:30 pm. 
A-Mon thru Sat 4:30-7:30 pm. 
B-All other times. 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

CLASS AAA 
PER WK: 6 01 12 01 18 01 24 ti 30 01 
1 min  215 200 190 180 170 
20/30 sec  172 160 152 144 138 
10 sec  129 120 114 108 102 

CLASS AA 
1 min  160 159 143 135 128 
20/30 sec  128 120 114 108 102 
10 sec  96 90 86 81 77 

CLASS A 
1 min  145 135 128 121 115 
20/30 sec  116 108 102 97 92 
10 sec  87 81 77 73 69 

CLASS B 
40% of applicable Class AAA rate. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-00% 

UTAH STATE GROUP 
Comprised of: 

KALL-Salt Lake City KSVC-Richfleld 
KLO-Ogden KVEL-Vernal 
KOVO-Provo KURA-Moab 
KDXU-St. George KUTA-Blancling/ 
KVNU-Logan Monticello 
KOAL-Price 

No. 51-R Elf 4/1/69-Ree'd 2/28/69. 
7. PACKAGE PLANS 
A-Mon thru Sat 6:30-9:30 am & 4-7 pm. 
B-All other times. 

SATURATION PLAN 
A 

PER WK, EA: 
I min 30 see 10 see I mln 30 see 10 see 

12 ti ....... 45.00 36.00 22.50 36.00 28.80 18.00 
18 ti _. 43.00 34.40 21.50 34.00 27.20 17.00 
24  41.00 32.80 20.50 32.59 26.00 16.25 
30 ...... 39.00 31.20 19.50 31.00 24.80 15.50 

V. PROGRAM TIME RATES 
1 hr  458 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

FREQUENCY DISCOUNTS 
13x-4% 104x-12% 260z-20% 
52x-8% 156x-16% 

IDAHO STATE GROUP 
Comprised of: 

KWIK-Pocatello KGEM-Boise 
KTEE-Idaho Falls KLIX-Twin Falls 
SBRV-Soda Springs 1C.BAR-Burley 

No. 32 Elf 1/1/67-Rec'd 12/5/66. 
7. PACKAGE PLANS 
A-Mon thru Sat 6:30-9:30 am & 4-7 pm. 
fl-All other times. 
1 MIN: 12 tl 18 ti 24 tl 30 tl 96 ti 
A   23.70 22.10 20.55 18.95 17.35 
  18.95 17.35 15.80 14.20 12.65 

20/30 SEC: 
A   18.95 17.70 16.40 15.15 
  15.15 13.90 12.65 11.40 

13.90 
10.10 

10 SEC: 
A ........... 11.85 11.05 10.25 9.45 8.70 
  0.50 8.70 7.90 7.10 6.30 

8. PROGRAM TIME RATES 

1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour, 

FREQUENCY DISCOUNTS 
13x-4% 104x-12% 260z-20% 
52z-8% 156x-16% 

MONTANA STATE GROUP 
Comprised of: 

KOHL-Billings KWYS-West Yellowstone 
KATL-Miles City KYSS-Missoula 
KPRK-Livingston KXXL-Bozeman 
KBOW-Butte KGEZ-Kalispell 
KBLL-Helena KDBM-Dillon 
IOCLO-Lewistown KLTZ-Glasgow 
KMON-Great Falls KETZ-Williston, N. D. 

No. 50 Elf 7/1/68-Reed 5/1/68. 
7. PACKAGE PLANS 
A-Mon thru Sat 6:30-9:30 am & 4-7 pm. 
B-All other times. 
1 MIN: 12 01 18 01 24 ti 30 01 36 01 

  56.95 53.15 49.35 45.55 41.75 
  45.55 41.75 37.95 34.15 30.35 

20/30 SEC: 
A   45.55 42.50 39.45 
  36.45 33.40 30.35 

10 SEC: 
A   28.45 26.55 24.65 22.75 20.85 
  22.75 20.85 18.95 17.10 15.20 

8. PROGRAM TIME RATES 
1 hr...  _ .570.60 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

FREQUENCY DISCOUNTS 
13x-4% 104z-12% 260x-20% 
52x-8% 156x-16% 

WYOMING STATE GROUP 
Comprised of: 

KVRS-Rock Springs KFBC-Cheyenne 
KVOW-Riverten KOWT3-Laramie 
KVOC-Casper KASL-Newcastie 
KPOW-Powell KIML-Gillette 
KWYO-Sheridan KIIBS-Buffalo 
ICRAL-Rawlins K005-Torrington 
KMER-Kemmerer KTHE-Thermopolie 

No. 52 Elf 7/1/69-Reed 6/3/69. 
7. PACKAGE PLANS 
A-Mon thru Sat 6:30-9:30 am & 4-7 pm. 
B-All other tintes. 
PER WK, EA: 

I min 30 see 10 see 1 min 90 see 10 see 
12 ti  46.00 36.80 23.00 36.80 29.50 18.40 
18 ti  42.00 33.60 21.00 33.80 27.00 16.90 
24 U.-   40.50 32.40 20.25 30.70 24.60 20.35 
30 ti .. _ . . . 36.80 29.50 18.40 27.70 22.20 13.85 

8. PROGRAM TIME RATES 
I hr  443. 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour . 1 mm: 13% of hour. 

FREQUENCY DISCOUNTS 
13x-4% 104x-12% 260x-20% 
52g-8% 156z-16% 

COLORADO STATE GROUP 
Comprised of: 

•KTLIK-Denver iltG1W-Alamosa 
KKAM-Pueblo KVItH-Salida 

36.45 33.40 
27.35 24.30 

MIMIL-Lamar KVOR-Colorado Springs 
MGEK-Sterling KBOL-Boulder 
KBZZ-La Junta KEXO-Grand Junction 
KCRT-Trinidad KVFC-Cortez 
Kt:MC-Gunnison KITIP-Durango 
KCOL-Ft. Collins Kr1•11-Ft. Morgan 
KYOU-Greeley KNAB-Burlington 

No. 50-It Eff 7/1/68-Reed 6/11/69. 
7. PACKAGE PLANS 
1 MIN: 12 ti 18 01 24 01 30 ti 36U 
A   85.65 79.60 74.40 69.25 64.05 
11   68.35 63.15 58.00 52.85 47.65 

30 SEC: 
A ..._.._. .............. _ 68.50 63.65 59.55 55.40 51.25 
B   54.70 50.55 46.40 42.25 38.15 

10 SEC: 
A   42.80 39.80 37.20 34.60 32.05 
B   34.15 31.60 29.00 26.40 23.85 

8. PROGRAM TIME RATES 
1 hr  *625.00 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

FREQUENCY DISCOUNTS 
13x-4% 104z-12% 260z-20% 
52x-8% 156x-16% 

(•) KTLN, Deaver is not included in this portion 
of card. 

DENVER METROPOLITAN GROUP 
Comprised of: 

•KTLK-Denver KVOR-Colorado Springs 
KKAM-Pueblo KBOL-Boulder 

No. 50 Elf 7/1/68-Reed 5/1/68. 
7, PACKAGE PLANS 
A-Mon thru Sat 6:30-9:30 am & 4-7 pm. 
B-All other times. 
1 MIN: 12 01 18 01 24 tl 30 t1 96 01 
A   41.50 38.40 36.40 34.30 32.20 
B   32.20 30.20 28.50 26.30 24.40 
A 33.25 30.80 29.00 27.40 25.70 
B   25.80 24.20 22.60 21.85 20.25 

10 SEC: 
A   21.40 19.65 18.55 17.40 16.35 
B   16.55 15.55 14.55 13.55 12.55 

8. PROGRAM TIME RATES 
1 hr  .385 
1/2 hr: 60% of hour. 5 min: 20% of hour  
1/4 hr: 40% of hour. 1 min: 13% of hour  

FREQUENCY DISCOUNTS 
13x-4% 104x-12% 260x-20% 
52x-8% 156z-16% 
CI KTLIC, Denver not included in this portion of 
card. 

MONTANA METROPOLITAN GROUP 
Comprised of: 

KMON-Great Falls KOHL-Billings 
KHOW-Butte 

No. 30-R Eff 12/15/68-Ree'd 6/11/69. 
6. SPOT ANNOUNCEMENTS 

100 WORDS OR LESS 
Ix 26s 52x 1040 1560 260x 3120 624x 

1 min.. 28.65 28.05 27.50 26.95 26.35 25.20 24.05 22.90 
7. PACKAGE PLANS 

SATURATION PLAN 
A-Mon thru Sat 6:30-9:30 am & 4-7 pm. 
B-All other times  
I MIN: 12 tl 18 tl 24 tl 30 ti 36t1 

  25.05 23.38 21.71 20.04 18.37' 
B   20.04 18.47 16.00 15.33 13.76 

30 SEC: 
A   20.04 18.67 17.36 16.01 14.68 
B   16.04 14.78 13.51 12.24 10.98 

10 SEC: 
A ...... ___ ...... _.  12.65 11.69 10.88 10.07 9.21 
B   10.07 9.26 8.45 7.70 0.88 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z  225.00 139.80 90.00 67.50 44.10 
26 x......... ...... -  220.50 137.01 88.20 66.15 43.20 
52 z...- ...... _..- .... _ 216.00 134.22 86.40 64.80 42.35 
104 z  211.50 131.43 84.60 63.45 41.45 
156 x..._ ..... _ ..... _ 207.00 128.64 82.80 62.10 40.55 
260 x  198.00 123.01 79.20 59.40 38.80 
312 x  189.00 117.43 75.60 56.70 37.05 
624 z  180.00 111.85 72.00 54.00 35.30 

SALT LAKE METROPOLITAN GROUP 
Comprised of: 

KALL-Salt Lake City KOVG-Provo 
KLO-Ogden KVNU-Logan 

No. 50 Eff 7/1/68-Reed 5/1/68. 
7. PACKAGE PLANS 
A-Mon thru Sat 6:30-9:30 am & 4-7 pm. 
B-All other times. 
I MIN: 12 01 18 01 24 ti 90 ti 

 . 28.00 26.00 24.00 22.00 
21.00 20.00 19.00 

20/30 SEC: 
22.00 

  18.00 
10 SEC: 12 ti 

21.00 
17.00 
18 ti 
13.00 
10.50 

20.00 
16.00 
24 ti 
12.00 
10.00 

19.00 
15.00 
30 ti 
11.00 
9.50 

8. PROGRAM TIME RATES 
I hr  
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

FREQUENCY DISCOUNTS 
13x-4% 104x-12% 260x-20% 
52x-8% 156x-16% (CRS) 

Ivy Network Corporation 
See listing under COLLEGE RADIO immediately 
following Regional Networks and Groups. 

Katz Radio A. I. D. Plan 
Comprised of: 

KATZ RADIO EAST 
WSL11.-Akron, Ohio WFBM-Indianapolis, 
WOKO-Albany, N. Y. 
WBRC-Birmingham, 

Ala. 
WMEX-Boston, Mass, 
WGR-Buffalo, N. Y. 
WKI1C-Cincinnati, Ohio 
WRFC-Cleveland, Ohio 
WTVN-Columbus, Ohio 
WFDF-Flint. Mich. 
WOOD, WOOD-FM-
Grand Rapids. Mich. 

WEIP-FM-
Harrisburg, Pa. 

WSAZ-Huntington, 
W. Va. 

VI LP-Kansas City. Mo. 
WAVE-Louisville, Ky. 
WVCG, WYOR (FM)-

511arni. Fla. 
WKRG. WKRG-FM-
Mobile, Ala. 

WLAC-Nashville, Tenn. 
WWI,-New Orleans, La. 
WPAT, WPAT-FM-
New York, N. Y. 

WPEN-Philadelphia, 
Pa. 

WSBT. WSBT-FM-
South Bend, Ind. 

(This listing continued on next page) 

September 1, 1969 Spot Radio Stations 71 



Regional Radio Networks and Groups Continued 
Katz Radio A. I. D. Plan-Continued 
WHEN-Syracuse, N. Y. WKBN, WKBN-FM-
WCWA, WCWA-FM- Youngstown, Ohio 

Toledo, Ohio 
KATZ RADIO WEST 

KTBC-Austin, Tex. KRSI, KRSI-FM-
KAYC-Beaumont, Tex. 
WMT-Cedar Rapids, la. 
WNUS, WNUS-FM-

Chicago, Ill. 
KE YS-Corpus Christi. 

Tex. 
KLZ, KLZ-FM-Denver, 

Colo. 
SUINT-Des Moines, Ia. 
WEBC-Duluth, Minn.-

Superior. Wis. 
KWaIT-Fort Dodge, Ia. 
KMJ-Fresno. Calif. 

KQUE (FM)-
Houston, Tex. 

KABC-Los Angeles, 
Calif. 

WREC, WREC-FM-
Memphis, Tenn. 

Media Code 4 100 5100 7.00 
Business Office-245 Park Ave., New York, N. Y. 

10017. Phone 212-972-2100. 
I. PERSONNEL 
Vice-President-James L. Greenwald. 
General Sales Manager-Sal Agovino. 
A.I.D. Plan Specialist-Dick Kale. 

2. REPRESENTATIVES 
Katz Radio. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 

Minneapolis, Minn. 
KBEE-Modesto, Calif. 
WKY-Oklahoma City, 

Okla. 
WOW-Omaha, Neb. 
KPHO-Phoenix. Ariz. 
KYXI-Portland, Ore 
KOH-Reno, Nev. 
KFIIK-Sacramento, 

Calif. 
KCPX-Salt Lake City, 
Utah 

K000-San Diego. Calif. 
KABL, KABL-FM-
San Francisco, Calif. 

KOMO-Seattle, Wash. 
KHQ, KIIQ-FM-

Spokane, Wash. 
KAKC-Tulsa, Okla. 
WNAX-Yankton, S. D. 

Any combination of 2 or more stations may bu pur-
chased subject to minimum qualifications. 

Rates on request. 

Keystone Broadcasting System, Inc. 
For rates and data see listing in Network Rates and 
Data. 

Keystone Radio Groups 
Comprised of: 

Southeastern Group Southwest Group 
West Central Group East Central Group 
Pacific Group 
Media Code 4 100 5225 2.00 

I. PERSONNEL 
New York 10022-527 Madison Ave. Phone 212-355-

3720. 
Chicago 60602-111 W. Washington St. Phone 312-

782-8900. 
Los Angeles 90005-3142 Wilshire Blvd. Phone 213-

383-2910. 
San Francisco 94101-57 Post St. Phone 415-781-

7440. 
4. AGENCY COMMISSION 

15/0; 15th of following month. 
5. GENERAL ADVERTISING See ended regulations 

General: la. 
Contracts: 45. 46. 
Rates on request for less than full network, less than 
13 weeks, 30 second spots, program times and Re-
glanai Groups. Minimum order 50 stations per group. 
Rates do not include talent, mechanics or shipping 
Costa. 

TIME RATES 
Eft 7/1/66-Reed 7/20/66 

Costs shown below reflect average cost per 1-minute 
spot per station for entire group. 
See Network Rates and Data for list of individual 
stations. 

SOUTHEASTERN GROUP 
Comprised of: Over 300 aMilated Stations in Ala-
bama, Florida, Georgia, Mississippi, North Carolina, 
South Carolina, Tennessee and Virginia. 
PER WK: 13 wks 26 wks 39 wks 52 wks 

ti    2.40 2.38 2.36 2.34 
10 Li  2.38 2.34 2.32 2.30 
15 ti  2.36 2.32 2.30 2.28 
20 ti  2.34 2.30 2.38 2.26 

WEST CENTRAL GROUP 
Comprised of: Over 200 affiliated Stations in Colorado, 
Illinois, Iowa, Kansas, Minnesota, Missouri, Montana, 
Nebraska. North Dakota. South Dakota, Wisconsin 
and Wyoming. 
5 ti  2.75 2.73 2.71 2.69 
10 ti  2.73 2.69 2.67 2.65 
15 ti  2.71 2.67 2.65 2.63 
20 tl  2.69 2.65 2.63 2.61 

PACIFIC GROUP 
Comprised of: Over 90 affiliated Stations in Arizona. 
California, Idaho, Nevada, Oregon, Utah and Wash-
ington. 
5 ti  2.65 2.63 2.61 2.59 
10 ti  2.63 2.59 2.57 2.55 
15 ti  2.61 2.57 2.55 2.53 
20 ti  2.59 2.55 2.53 2.51 

SOUTHWEST GROUP 
Comprised of: Over 200 affiliated Stations in Arkan-
sas, Louisiana, New Mexico, Oklahoma and Texas. 
5 ti  2.40 2.38 2.36 2.34 
10 ti  2.38 2.34 2.32 2.30 
15 ti  2.36 2.32 2.30 2.28 
20 Li  2.34 2.30 2.28 2.26 

EAST CENTRAL GROUP 
Comprised of: Over 125 affiliated Stations in Indiana, 
Kentucky, Michigan, Ohio and West Virginia. 
5 it  2.70 2.68 2.66 2.64 
10 ti  2.68 2.64 2.62 2.60 
15 ti  2.66 2.62 2.60 2.58 
20 ti  2.64 2.60 2.58 2.56 

Latin Network 
Comprised of: 

WBNX-New York, N. Y. XEAM-Brownsville, Tex. 
ICALI-Los Angeles, XEWL-Laredo, Tex. 

Calif. XEWG-E1 Paso, Tex. 
WFAB-Miami, Fla. XECL--Calexico Area, 
WFAN-FM-Washing- Calif. 

ton, D. C. XEXX, San Diego, 
KVEZ (P51)-San rant. 

Francisco. Calif. KIJKA, San Antonio, 
XERT-MeAllen. Tex. Tex. 

Media Code 4 100 5500 8.00 
UBC Sales, Inc.. 30 E. 42nd St., New York. N. Y. 

2. REPRESENTATIVES 
UBC Sawa. 

4. AGEIC.Y COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d. 
Rate Protection: 12a. 
Basic Rates: 20a, 22a, 23a, 24b, 28a. 
Contracts: 40a, 45, 46. 
Comb.; Cent. Discounts: 60k. 
Cancellation: 70a, 70e. 73a. 
Luny translated to Spanish without charge. 

TIME RATES 
ER Ree'd 11/25/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 12 11 18 tl 24 ti 
1 min..  ...... ..... .... ......... 105 100 95 
30 sec: 80% of 1-min. ID's: 55% of 1-min. 

CONSECUTIVE WEEKS DISCOUNT 
26 m lc-10% 52 wk-15% 

Magic Circle Network 
Comprised of: 

ails our' 
KTGR, Columbia 
E_DEX, Dexter 
hDYIN, Boutin= 
KGCL, East Prairie 

El Dorado Springs 
KIM), Potosi 
Kt1,U. Rolla 
KSGM, St. Genevieve 
KliitO, Sedalia 

Springfield 
KALM, Thayer 
KLPW, Union 
KOKO, Warrensburg 

1.1.1t, »Inman Grove KWRE. Warrenton 
KNEM. Nevada KWPM, West Plains 
KaliS, Portageville KUKU. Willow Springs 

Arkansas 
KBRI, Brinkley KCCL. Paris 
VEE, Cons ay KPOC. Pocahontas 

KCCB, Corning KAMO, Rogers 
1,110Z, Harrison EtUA, Siloam Springs 
K_PCA. Marked Tree K 'IRS, Springdale 
KTLO, Mountain Home KWAK, Stuttgart 
KlittS. Paragould KRLW, Walnut Ridge 
KVOM. Monition 

Kansas 
%CHB, Chanute KLKC, Parsons 
1,13TO, El Dorado KSEK, Pittsburg 
KI11130, Ft. Scott KWNS, Pratt 
KALN, Iola 

Oklahoma 
KGLC, Miami K VIN. Vinita 
KOLS, Pryor Creek KWLG, Wagner 

Illinois 
WINI, Murphysboro 
Media Code 4 100 5775 6.00 
Mailing address-1525 S. Glenstone, Box 3335, Glen-

stone Station, Springfield, Mo. 65804. Phone 417-
881-4114. 

I. PERSONNEL 
Gen'l. & Conine' Mgr.-M. Richard Bradley. 

4. AGENCY COMMISSION 
15/0. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 5, 6a, 7e, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 23a, 25a, 28b. 
Contracts: 400. 46. 
Comb.; Cont. Discounts: 605. 
Cancellation: 71b, 73a. 
Schedules may vary from station to station, as may 
copy, anti/or live tags. 
Billings: Accounts are billed at the end of each 
months service on a blanket, itemized statement, with 
affidavit. Specific adjacencies will be furnished if 
necessary, however most Magic Circle business is on • 
time segment basis. 
Magic Circle will at no charge make taped dubs of 
transeripted copy for use on its stations. 
Rates noted below are the total rates for all listed 
Magic Circle Network stations.. 

TIME RATES 
ER - Itec'd 7/31/68. 

6. SPOT ANNOUNCEMENTS Any Comb 
10 per day 

(a) (t) (0) 30 See 10 see 
Missouri   77.65 68.15 56.25 48.35 29.85 
Arkansas   40.95 37.70 27.55 24.35 13.05 
Kansas   17.95 15.65 13.20 12.10 7.85 
Oklahoma   10.25 9.65 6.85 6.60 2.50 

1 Illinois   .20 .95 
Total Stations 149.10 132.85 105.20 92.60 54.20 

(') Open Minute. 
(I) 1 min 10 il per day. 
($) Open 30-sec. 

Major Market FM Network 
For rates and data see listing in Network Rates and 
Data. 

Market 1 Network 
For rates and data see listing in Network Rates antl 
Data. 

McLendon Stations, The 
Comprised of: 

WYSL. WYSL-FM- ROSY (FM)-Los 
Buffalo. N. Y. Angeles, Calif. 

WNUS. WNUS-FM- KABL-Oakland, Calif. 
Chicago, Ill. KARL-FM-San 

KLIF-Dallas, Tex. Francisco, Calif. 
KNUS (FM)-Dallas, XETRA-San Diego, 

WWWW (P51)-Detroit.Calif. 
Tex. 

Mich. 
Media Cede 4 100 6050 3.00 
Business Office-McLendon Corp., 2008 Jackson St., 

flattas, Tex. 75201. Phone 214-747-9311. TWX 
910-861-4467. 

National Sales Office: WNUS. 
I. PERSONNEL 
Chairman of Board-B. R. McLendon. 
President-Gordon McLendon. 
National Sales Manager-James F. Mackin. 
WYSI.-Bob Luther. 
WNUS-James F. Mackin. 

KBLR, Bolivar 
KRIM, Branson. 
KGHM, Brookfield 
KHAN, Butler 
KGCL, East Prairie 
KitEi, Farmington 
KI".11V-Fredenektown 
KBTC, Houston 
\Until, Joplin 
KLWT, Lebanon 
KTCB, Malden 
K.Nial, Maryville 
ICBM°, Monett 

KLIF-Al Lurie. 
KNUS (F51)-Al Lurie. 
WWWW (FM)-Dean Phelps. 
KOST (FM)-Norman M. Epstein. 
KARL, KABL-FM-Heber Smith. 

2. REPRESENTATIVES 
Ayos Radio Sales. 
Blair Radio. 
Katz Radio. 
McLendon Stations: See Rep & 5/0 pages. 

4. AGENuY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff 7/1/68-Ree'd 7/1/68. 
Traffic-Mon thru Sat 6-10 am & 3-7 pm. 
Day-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
Night-7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
TRAFFIC 

PER WK: 1 ti 12 ti 24 ti 30 te 
PER YR: lx I56x 500x 1000x 
1 min  450 4300 7700 8100 
30/20 sec  410 3900 7000 7300 
10 sec  360 3400 6200 6500 

DAY 
1 min  410 3900 7000 7300 
30/20 see.  370 3500 6300 6600 
10 sec  330 3100 5600 5900 

NIGHT 
1 min  370 3500 6300 6600 
30/20 sec  330 3100 5700 5900 
10 sec  300 2800 5000 5300 

Mutual Broadcasting System 
For rates and data see listing in Network Rates and 
Data. 

National AgRadio Groups, Inc. 
Media Code 4 100 6090 9.00 
A Division of MEDIAmerica, 9414 Crosby Rd., Silver 

Spring, Md. 20910. Phone 301-588-5065. 
I. PERSONNEL 
President-Erny Tannen. 

2. REPRESENTATIVES 
The Mediamerica Co. (except Chicago). 
Chicago-Hooper. Jones & Associates. 
Canada-Radio and Television Sales, Inc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE" POLICY 
TIME RATES 

ER Rec'd 4/21/69, 
MILK GROUP 
Comprised of: 

Arizona: Pennsylvania: 
KALF-Mesa WGSA-Ephrata 

California: 11 isconsin. 
Kuls-Los Banos WBEV-Beaver Dam 

WAPL-Appleton 
WTCH-Shawano 
WJaiC-Rice Lake 
WAXX-Chippewa 

Falls 
WMIR-Lake Geneva 
WBEL-Beloit 
WIXK, WIXK-FM-
New Richmond 

WaINE-Menomonie 
WTTN-Watertown 
WTMB-Tomah 
WPDR-Portage 
WTKM-Hartford 

KEAP-Fresno 
KREL-Corona 

Idaho: 
KAIN-Nampa 

Maryland: 
WFMD-Frederick 

Minnesota: 
ICBM-Fergus Falls 
KDUZ-Flutchinson 
KEYL-Long Prairie 

New York: 
WJTN-Jamestown 
WCLI-Corning 
WKOL-Amsterdam 
WMNS-Olean 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 ti 36 ti 24 ti 12.ti 
1 min_. 8,670.75 7,284.00 5.725.00 3,996.00 2,088.00 

BEEF GROUP 
Comprised of: 

Arizona. alinnesota. 
ICALF-Mesa KBRF-Fergus Falls 

California: Nebraska: 
KICO-Calexico KBRX-O'Neill 
KEAP-Fresno Pennsylvania: 
KGEN-Tulare WGSA-Ephrata 
KLBS-Los Banos Sou h Dakota: 
KPRL-Paso Robles KELO-Sioux Falls 
KRKC-King City Texas: 
KIOT-Barstow KWBA-Baytown 

Idaho: Washington: 
KAIN-Nampa KUTI-Yakima 
KITI-Twin Falls Wisconsin: 

Illinois: WBEV-Beaver Dam 
WLBK-DeKalb WBEL--Beloit 
WGEN-Geneseo WJMC-Rice Lake 
WZOE-Prineeton WAPL-Appleton 
WhIRO-Aurora WAXX-Chippewa 

Iowa • Falls 
KCHE-Cherokee WTCH-Shawano 
KC013-Newton WEAU (FM)-

Kansas: Eau Claire 
KBTO-Et Dorado 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 01 36 ti 24 ti 12 tl 
1 min-. 9,375.00 7.785.00 6,122.00 4,254.00 2,227.00 

HOG GROUP 
Comprised of: 

Illinois: KFIAK-Cedar 
WGEN-Geneseo Rapids 
WZOE-Princeton KCHE-Cherokee 
WAIK-Gaiesburg KRIT 
WLBK-DeKalb K.IFJ-Webster City 

Iowa: KMAQ-Maquoketa 
KrIf-Washington Minnesota: 
MICR, KRCB-FM- KIEV/-Blue Earth 

Council Bluffs Ohio: 
KCOB-Newton WCHO-Washington 

Court House 
6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 ti 96 tl 24 01 12 ti 
1 min.... 4,680.00 3,876.00 3,060.00 2,142.00 1,122.00 

BROILER GROUP 
Comprised of: 

Alabama: Georgia: 
WKUL-Culiman \ VIMO-Winder 
WZOB-Fort Payne WOKA-Douglas 
WGSV-Gunthersville Indiana: 
WERH-Hamilton WKAai-Goshen 

Arkansas: Maine: 
KBRS-Springdale WFATJ-Augusta 

California: WGHM-Skowhegan 
KIOT-Barstow 
KEAP-Fresno 

Maryland: 
WDMV-Pokomoke City 

Pennsylvania: 
WGSA-Ephrata 

Texas: 
KEEE-Nacogdoches 

Virginia: 
WHBG-Harrisonburg 

Wisconsin: 
WJ5IC-Rice Lake 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 ti 36 tl 24 01 12 01 
1 min.... 5,025.00 4,236.00 3.339.00 2,344.10 1.221.00 

CORN GROUP 
Comprised of: 

Illinois: KRIT (FM)-Clarion 
WPOK-Pontiac KCOB-Newton 
WEFA (nil-Watseka KFIAK-Cedar Rapids 
WZOE-Princeton KCHE-Cherokee 
WGEN-Geneses Minnesota: 
WLBK-DeKalb KLGR-Redwood Falls 
WKAK (FM)- KBEW-Blue Earth 
Kankakee KDOM-Windom 

WAIK-Galesburg Nebraska: 
\ 1 TIM-Taylorville KJSK-Columbus 

Iowa: KGFW-Kearney 
KRCB, KRCB-FM- South Dakota: 

Council Bluffs KELO-Sioux Falls 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 ti 36 ti 24 tl 12 ti 
1 min.... 6,169.50 5,088.00 4.005.00 2,796.00 1,461.00 

SOYBEAN GROUP 
Comprised of: 

Arkansas: Iowa: 
KBIB-Monette KETT (FM)-Clarion 
KFFA-Helena KJFJ-Webster City 

Illinois: Minnesota: 
WEFA (FM)-Watseka KBEW-Blue Earth 
WTIM-Taylorville IILG R-Redwood Falls 
WPOK-Pontiac 
WKAK (FM)-
Kankakee 

WINU-Highland 
WPMB-Vandalia 

Indiana: 
\VIMS-Michigan City 

KNEX-McPherson 
KANS-Larned 

Montana: 
KARR-Great Falls 

North Dakota: 
KHRT-Minot 
KNDK-Langdon 
KOVC-Valley City 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 ti 36 tl 24 ti 12 ti 
1 min.... 2,820.00 2.412.00 1,926.00 1,392.00 720.00 

TOBACCO GROUP 
Comprised of: 

Connecticut: WMPM-Smithfield 
WCCC-Ilartford WAGR-Lumberton 

Florida: WFMC-Goldsboro 
WSBP-Chattalmochee WEEW-Washington 

Georgia: WPGF-Iturgaw 
NVOKA-Douglas Pennsylvania: 

Kentucky: WOSA-Ephrata 
WCYN-Cynthiana South Carolina: 

Maryland: \VOLS-Florence 
WYRE-Annapolis Virginia: 

North Carolina: WMEK-Chase City 
WPXY-Greenville 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 tl 36 ti 24 ti 12 ti 
1 min.... 4,080.00 3,486.00 2,752.00 1,958.00 1,024.00 

COTTON GROUP 
Comprised of: 

Arizona: KDEX-Dexter 
KALF-Mesa New Mexico: 

Arkansas: KGRT-Las Cruces 
KBIB-Monette North Carolina: 
KITA-Helena \ VAGR-Lumberton 

California: Oklahoma: 
KEAP-Fresno KTAT-Frederick 
RICO-El Centro Tennessee: 

Mississippi: WIC13.1-aillan 
WLNA-Indianola Texas: 
WCLD-Cieveland KDAV-Lubbock 
WROX-Clarksdale KSOX-Raymondville 
WLEF-Greenwood KV0P-Plainview 
WDDT-Greenville KILD-Floydada 

Missouri: KRAN-Morton 
KaIIS-Portageville KFIN-Bonham 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 ti 36 ti 24 ti 12 ti 
1 min.... 5,310.00 4,524.00 3,600.00 2,538.00 1,338.00 

EGG GROUP 
Comprised of: 

Alabama. alinnesota. 
WKUL-Cullman KLGR-Redwood Falls 

California: KBEW-Bluo Earth 
KIOT-Barstow KBRF-Forgus Falls 
KREL--Corona KDUZ-Hutchinson 
KGEN-Tulare New Jersey: 
lEAP-Fresno WSNJ-Bridgeton 
KLBS-Los Banos WNJH-Flammonton 

Connecticut: North Carolina: 
WCCC-Hartford WICMT-Kings 
WFIF-Milford Mountain 

Illinois: Ohio: 
1VPOIC-Pontiac WDRK (FM)-

Indiana: Greenville 
WKUZ (FM)-Wabash Pennsylvania: 

Maine: WGSA-Ephrata 
WFAU-Augusta Texas: 

Maryland: KEEE-Naeogdoches 
NVDNIV-•Pocomoke Virginia: 

Massachusetts: WHBG-Harrlsonburg 
WCAP-Lowell Wisconsin: 

WBEV-Beaver Dam 

Mississippi. 
WCLD-Cleveland 
WNLA-Indianola 
WLEF-Greenwood 
WDDT-Greenville 

Missouri: 
KMIS-Portageville 
KDEX-Dexter 

Ohio: 
WFOB-Fostoria 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 ti 36 01 24 ti 12 ti 
1 min._ 4,894.50 4,140.00 3,292.00 2,322.00 1.224.00 

WHEAT GROUP 
Comprised of: 

Colorado: KRAD-East Grand 
KOLR-Sterling Forks 

• Oregon: 
KOHU-Hermiston 

Texas: 
KBMF (FM)-

Spearman 
Washington: 
KCLX-Colfax 
KULE-Ephrata 

6. SPOT ANNOUNCEMENTS 
WKLY: 60 ti 48 ti 36 01 24 ti 12 ti 
1 min.. 8,520.00 7,128.00 5,577.00 3,882.00 2,022.00 

DISCOUNTS 
26 mk-5% 52 wk-10% 
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I NETWORKS 
National Science Network, Inc., The 

Comprised of: 
WNCN (FMI-New York. N. Y. 
WDHF (FM)-Chicago, M. 
Media Code 4 100 6137 8.00 
The National Science Network, Inc., 2 W. 45th St.. 
New York. N. Y. 10036. 

I. PERSONNEL 
Vice-Urea. & Gen'l Mgr.-Stan Gurell. 
Manager, Sales & Program Development-Tom Bird. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 
Jack Mesta 8e Company. Inc. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See individual listings for coded regulations. 

TIME RATES 
Elf Reed 8/17/67. 

7. PACKAGE PLANS 
2 stations  _ 20% 
See individual stations for applicable rates. 

National Spanish Language Network 
Comprised of: 

IZTIP-Porterville, Calif. KCFH-Cuero, Tex. 
XEAE-Del Rio, Tex. 
XERD-Del Rio, Tex. 
KEPS-Eagle Pass, Tex. 
XEJ-El Paso, Tex. 
KELD-Floydada, Tex. 
KBUY-FM-Fort Worth, 

Tex. 
KVOZ-Laredo, Ter. 
KLFB-Lubbock, Tex. 
KIRT-Mission, Tex. 
KSJT-San Angelo. Tex. 
KVOTT-Uvalde. Tex. 

XEAZ-San Diego Area, 
Calif. 

XEXX-San Diego Area, 
Calif. 

WLTO-Miami, Florida 
WOPA-Chicago, Ill. 
WCAM-Camden, N. J. 
KRIM-Roswell. N. M. 
WEBI-New York, N. Y. 
WEAK-Cleveland, Ohio 
WTEL-Philadelphia. Pa. 
KCCT-Corpus Christi, 

Tex. 
Media Code 4 100 6325 9.00 
Business ornes-122 E. 42nd St. Suite 303, New 

York. N. Y. 10017. Phone 212-682-4500. 
2. REPRESENTATIVES 
New York, Chicago-National Time Sales. 
Los Angeles-Lee F. O'Connell Company. 
San Francisco-Albert Chance Company. 
Tulsa-Beverley Butler. Box 1384, Tulsa, Okla. 

74101. Phone 918-587-1491. 
5. GENERAL ADVERTISING See ended regulation 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6e. 8. 
Rate Protection: 10a, lia. 
Basic Rates: 20a. 22a, 23a, 24b, 25a, 28a. 
Contracts: 40a. 45, 46. 
Comb.: Cont. Discounts: 60a, 60k. 
Cancellation: 70a. 70c, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf - Itec'd 12/8/67. 
6. SPOT ANNOUNCEMENTS 

DISCOUNTS 
5 station buy or more 3% 
12 station buy or snore 5% 
20 station buy or more 7% 
24 station buy or more  10% 

TEXAS STATE GROUP 
FCCCT-Corpus Christi KBUY-FM-Fort Worth 
ICCF1I-Cuero KVOZ-Laredo 
NEAR-Del Rio KLFB-Lubbock 
NEED-Del Rio ICIRT-Mission 
REPS-Eagle Pass KSJT-San Angelo 
XEJ-El Paso KUKA-San Antonio 
KFLD-Floydada KVOU-Uvalde 

DISCOUNTS 
Entire group-7% 7 stations or more-5% 

NAS Radio Network 
(Nationwide Advertiser Service, Inc.) 
For rates and data see listing in Network Rates and 
Data. 

NBC Radio Network 
For rates and data see listing in Network Rates and 
Data. 

OK Group, The 
Comprised of: 

WBOK-New Orleans. La. WLOK-Memphie. Tenn. 
KYOK-Housten. Texas WG0K-Ilobile, Ala. 
WX0K-Baten Reuse. La 
Media Code 4 100 7150 0.00 
Business Office-505 Baronne St.. New Orleans, La., 

70113. Phone 524.5363. 
I. PERSONNEL 
President-Julee J. Paulin. 
Exec. Vice-Pres. & Gen'l Mgr.-Stanley W. Ray, Jr. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills rendered monthly; pay-
able by 10th of month. 

5. GENERAL ADVERTISING See ended mutations 
General: lb, 2b, 3a, 3d, 4e. 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21e. 23e, 24b, 25a, 28b, 29a, 30. 
Contracts: 40a. 41, 42d, 43. 44b, 45. 46, 47a. 
Comb.: Cont. Discounts: 60e. 60e, 60d, 60g, 601. 111a. 

62d. 
Cancellation: 70a, 70e. 71a, 72. 
Prod. Services: 82. 
The OK Group is comprised of a group of five Gulf 
Coast and Deep South stations offering their facili-
ties on a single rate card, single billing. single con-
tract basis. To earn the group rate all 5 stations 
must be purchased as a group on similar or equal 
schedules on all stations. 

TIME RATES 
No. 9 Elf 12/1/66-Rec'd 11/30/66. 

G. SPOT ANNOUNCEMENTS 
Group discounts earned by purchase of programs, an-
nouncements, or ID's. 
2 stations  5% 4 stations______._- 10% 
3 stations  7-1/2% 5 stations._   15% 
All contracts and billings emanate from offices of The 
OK Group and all checks must be payable to The 
OK Group. For individual station rates see individual 
station listings. 
Minutes and 30 seconds cross-combinable to earn 
maximum frequency. OK Group rates applicable only 
if schedules of identical frequency are maintained 
on all stations purchased and schedules are for same 
product. 

OK Group orders carry automatic make good privilege 
in comparable time period. 

9. PARTICIPATING PROGRAMS 
See Individual station listings for program names 
and times. Participating programs are sold at regu-
lar rates plum 13.00 per 1/4 hour, talent, commission-
able, which covers all 5 markets. 15-minute segment() 
plus one minute announcements available in all glows. 

Rollins, Inc. 
Comprised of: 

WCHS-Charleston, WNJR-Newark. N. J. 
W. Va. WBEE-Harvey, 

WAMS-Wilmington, Del. WRAP-Norfolk. Ya. 
KDAY-Santa Monica, WGES-Inclianapolis, 

Calif. Ind. 
Media Code 4 100 7425 6.00 
Business Office-Box 647, Atlanta, Ga. 30301. 

I. PERSONNEL 
Exec. Vice-President-R. Randall Rollins. 
Director Radio Division--Robert H. Elliott. 

2. REPRESENTATIVES 
See Individual station listings. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 3b, 4e. 4d, 5, 6s. 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 20a. 22b, 23a, 24b, 25a, 26, 28b, 29a. 
Contracts: 40e. 42a. 45, 46, 48. 
Comb.: Cont. Discounts: 60a, 61b. 
Cancellation: 71a, 73a. 

TIME RATES 
Single Track Plan Discount 

Any 5 stations, regular rates less  10% 
(Minimum buy of 8 announcements per week.) 

Southeastern Key Market Network 
Media Code 4 100 7975 0.00 
Business Office-Box 2201, Florence, Ala, 35630. 
Phone 205-764-8656. 

I. PERSONNEL Pres. & Gen'l Mgr.-Bill Mapes. 
2. REPRESENTATIVES 
Bernard I. Ochs Co. 

4. AGENCY COMMISSION 
15% net time: 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 6e, 7e. 8. 
Basic Rates: 22a, 221), 23a. 
Contracts: 40a. 46. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 71b, 73a. 
Frequency discounta will be quoted upon request. 
Rates on request for any combination of stations in 
groups. Copy tin record recorded if desired. Adver-
tiser may purchase any combination of stations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ALABAMA GROUP 
WRFS-Alsxander City WTBF-Troy 
WJMW-Atbens WAMI-Opp 
WATM-Atmore WEEP-Foley 
WAVC-Boaz 
WPRN-Butler 
WWWF-Fayette 
WICII-Flomaton 
WMTC-Monroeville 
WRAG-Carrollton 
WKLJ'-Clanton 
WIIMH-Cullman 
WHOS-Decatur 
WAGT-Dothan 
WIRB-Enterprise 
WULA-Eufaula 
WBLO-E eeeeeeee 
WCRL-Oneonta 
WITIO-Opelika 
WNUZ-Talladega 

WZOB-Fort Payne 
WTHG-Jackson 
WGEA-Cleneva 
WGITV-Greenville 
WGSV-Guntersville 
WERE-Hamilton 
WBHP-Huntsville 
WWWB--Jasper 
WOZE-Ozark 
WFICK-Pell City 
WPID--Pledmont 
WELR-Roanoke 
WWWR-Russellville 
WMLS-Sylacauga 
WTBC-Tuscaloosa 
WABT-Tuskegee 
1/4 hr. 5 min. 1 min. 

1 time (all stations)._ .... 640.00 340.00 210.00 
ARKANSAS GROUP 

KBBA-Benton KRLW-Walnut Ridge 
ICENA-Mena SA0E-Crossett 
KFFA-Flelena ETNA-Magnolia 
KTFS-Texarkana KrOM-Morrilton 
KAMO-Rogers KVSA-5feGehee 
KIVAK-Stuttgart KWRF-Warren 

1/4 hr. 5 min. 1 min. 
1 time (all stations).______ 228.50 117.60 71.00 

FLORIDA GROUP 
ITZEP-Defuniak WSRA-Milton 

Springs WTRR-Sanford 
WDSR-Lake City WM0P-Ocala 
WGGG--Gainsville 
WCNIT-Crestriew 
WCNIT-Quincy 
WSEB-New Smyrna 
Beach 

WDCF-Dade City 
WBAR-Bartow 
WF'BF-Femandina 
Beach 

I time (all stations)  

WPRY-Perry 
MOM-Sebring 
WNER-Live Oak 
WLCO-Eustis 
WMEN-Taliah  
WTRL--Bradenton 
WDLP-Panama City 
WWPF-Palatka 
1/4 hr. 5 min. 1 min. 
578.05 336.34 171.84 

,IEOttlEA GROUP 
tt MT ‘,1 -Moultrie WSNT-Randersville 
VONILT-Dublin WTWA-Thomson 
WTILD-Wet Point X't MAI-Camilla 
RTC/A-Calhoun WFUTO-Warnesboro 
WLFA-Lantyette WA r7,-Veaveross 
WMVG-Milledgeville wcn'4-rnrnella 
WLET-Torroa WTTF-T1fton 
WYTFT-Madison WGML-Trinesville 
WFTM-Manchester WW‘-c-liremen 
WCEIT-Tlawkinsville WrAK-Canton 
WM11E-Monroe W5115f-rordele 
WMOR-Balnbridge WKLY-Rartvrell 
WBIA-Augusta W7Mn-Wind.r 

1/4 hr. 5 min. I min. 
1 time (all stationsl_. ...... .... 821.RR 328.43 178.29 

KENTUCKY GROUP 
WFLW-Monticello 

LOUISIANA GROUP 
FCS7G--Crowley IMPS-Ruston 
KVCL--WInnfleld WBOX-Rogalusa 
KENV-Ferriclay KTRY-Ba strop 
RPM-Ville Platte KASO-Minden 
KDLA-De ¡Wider wCTR-liammond 
KREFT-Oakdale KTM-Thibodaux 
KLIC-Monroe KJDT-Houma 
WARB-Covington 

1/4 hr. 5 min. 1 min. 
1 time (all stationa)__ 307.25 173.10 98.90 

MISSISSIPPI GROUP 
WCLD-Cleyelana WMAG-Forest 
WLSM-Loulsrille WNAG-Clrenada 
WACR-Columbus WIINY-McComb 
WIrMI-Biloxi WQBC-VIcksburg 
WBIP-BoonevIlle WSUE-Oxford 
WMPA-Aberdeen WJMB-Brookhaven 
WILDL--Clarludale WKOZ-Koscittelto 
WHOC.-Philadelph1a WAIIL-Laurel 
W.TPR--Greenville WORK-Meridian 
WSSO-Starkville WRJW-Picayune 
WNAU-New Albany WGCM-Gulf Port 
WREN-Newton 

1/4 hr. 5 min. 1 min. 
1 time (all stations)...  453.25 226.65 109.75 

NORTH CAROLINA GROUP 
WCGC-Belmont WHCC-Waynesville 
WART-Kings Mountain WGWR-Asheboro 
WCKB-Dunn WADE-Wadesboro 
WAGR-Lumberton WOES-Shelby 
WFSC-Franklin WFMC-Goldsboro 
WREV-Reidsville WCHI.-Chapel Hill 
WTAB-Tabor City VOLAS-Jacksonville 
WBBO-Forrest City WBUY-Lexington 
WEYE-Sanford WCEC-Rocky Mount 
WCDJ-Edenton WSYD-Mt. Airy 
WSAT-Salisbury 

1/4 hr. 5 min. 1 min. 
1 time (all stations)  536.35 279.25 157.71 

SOUTH CAROLINA GROUP 
WAGS-Bishopville WDAR-Darlington 

WSSC-Sumpter 
WABV-Abbeville 
WBETT-Beaufort 
XVELP-Easley 
WHPB-Belton 
WCYCI-Greer 
WGUS-North Augusta 
WIIT.R-Batesburg 
WLAT-Conway 

1/4 hr. 5 min. 1 min. 
time (all stations)  402.50 218.20 112.65 

TENNESSEE GROUP 
WDXL-Lexington WHAL-Shelbyville 
NA:WI-Tullahoma WICTIL-rovington 
WKI1J-Milan WREV-Sevierville 
WEIM-McKenzie WHIN-Gallatin 
wm:r-numboldt WLAF-La Follette 
WONS-Murfreesboro WMSR-Manchester 
WKSR-Pulaskl WBMC-McMinnville 
WEPG-South Pittsburg 

1/4 hr. 5 min. 1 min. 
1 time (all stations)  340.32 188.28 99.91 

TEXAS GROUP 
KORA-Bryan KVLB-fleveland 
KSEY-Seymour KFST-Fort Stockton 

WGCD--Chester 
WEAW-Earnwell 
M'ANS-Anderson 
WY(71.-York 
wTND-Orangeburg 
XVOTN-Georgetown 
WBC71-1Inion 
WASN-Aiken 
VFITC-Rock 11111 
WFIS-Fountaln Inn 

Southwest Radio Group 
Comprised of: 

SINT, Knrr-rm- KWEW-Flobbs. N. M. 
El Paso, Ter. KICA-Clovis. N. M. 

ROBE--Las Cruces, RAVE-Carlsbad. N. M. 
N. M. AVE:If-Monahan:. Tex. 

KKAT-Itosvrell. N. M. RSVP-Artesia, N. M. 
Media Code 4 100 8100 4.00 
Business Office-Box 1772, El Paso, Tex. 79999. 
Phone 915-772-5300. 

2. REPRESENTATIVES 
Southwest-Itiley Representatives. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See individual station listings. 

TIME RATES 
No. 1 Eff 1/1/69-Rec'd 4/2/69. 

6. SPOT ANNOUNCEMENTS 
KKAT, KWEW, RAVE, KVICIL RSVP 

PER WIC: 6 tl 12 01 24 01 36 11 
4.40 4.00 3.80 
3.40 3.00 2.80 
2.20 2.00 1.90 

I min. 4.50 
30 sec 1.50 
10 sec  2.25 

xrpr 
1 min. 9.00 8.00 7.00 
30 sec. 7.28 6.40 5.60 
10 sec  4.50 4.00 3.50 

KOBE 
1 min 0.00 4.75 4.50 

3.80 3.61 
10 sec 2.58 2.40 2.25 

RICA 
1 min. 5.20 4.90 4.30 
30 sec ..... _ ....... ....... 4.00 3.70 3.25 

0.00 
4.80 
3.00 

4.25 
3.40 
2.10 

8.70 
2.75 
2.25 

KKAT, KWEW. RAVE. SPAM, RSVP 
PER MO: 25 ti 50 01 75 01 100 tl 200 ti 
1 min.  4.40 4.00 3.80 3.40 3.00 
30 sec.  3.40 3.00 2.80 2.50 2.20 
10 sec. 2.25 2.00 1.90 1.70 1.50 

KINT 
1 min. 8.50 7.50 7.00 6.00 5.00 
30 sec...........  6.80 6.00 5.60 4.80 4.00 
10 sec  4.25 3.75 3.50 3.00 2.50 

KOBE 
1 min. 4.75 4.50 4.30 4.20 4.00 
30 sec. 3.80 3.60 3.40 3.20 3.00 
10 sec  2.40 2.25 2.15 2.10 2.00 

RICA 
1 min..... ...... _.. ..... _.. 4.90 4.30 4.00 3.40 3.00 
30 see 3.70 3.25 3.00 2.75 2.50 
10 sec  2.50 2.25 2.55 2.55 2.15 
All rates ROS 40% guaranteed in Drive Time. 
Fixed times-extra 10%. 

GROUP DISCOUNT 
3 stations-3% 7 stations-7% 
5 stations-5% All stations-10% 

Speidel Broadcasters, Inc. 
Comprised of: 

WOIC-Columbia. S. C. WSOK-Savannah. Ga. 
WPAL-Charleston, S. C. WTTIP-Tampa. Fla. 
WHIR-Norfolk- WYNN-Florence. S. 

Portsmouth, Va. 
Media Code 4 100 8250 7.00 
Business Office-Box 565. Columbia. S. C. 29202. 

I. pgsenriNNEL PresIdent-Joe Speidel, 
Publie Affairs Dlr.-Cynthia Gilliam. 

2. REPRESENTATIVES 
Dore 8c Allen. Inc. 
Southeast-Dora-Clayton Agency. Inc. 

a 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a. la, 31), 4e, 4d, 5. 6a, 8. 
Rate Protection: 101), 11b, 12b, 13b, 146. 
Basic Rates: 22a. 22b, 23a, 24b, 25e, 28a, 295. 
Contracts: 40e. 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 61e, 61b, 62b, 620. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Elf 7/1/68-Rec'd 6/3/68. 

6 station discount applicable rato less 10%. 
Identical schedules not required, but must run simul-
taneously with minimum schedule of 6 spots per week 
to earn discount. 

Stuart Broadcasting Company 
Comprised of: 

SIMI-Grand Island, Neb, RIONS-Sioux City, Is. 
KFOR-Lincoln, Neb. KOEL-Oelwein, Ia. 
WMAY-Springteld. Ill. KSAL-Salina, Kan, 
Media Cede 4 100 8525 2.00 
Business Office - 625 Stuart Bldg., Lincoln, Neb. 

68508. Phone 475-4201. 
I. PERSONNEL 
Executive Vice-President-Richard W. Chapin. 
Administrative Assistant-Orval Koch. 

2. REPRESENTATIVES 
See individual station listings. 
Omaha-Paul Abets. 

5, GENERAL ADVERTISING See coded regulations 
General: in. Za, 2b, la, lb, 3c, 3d, 4e, 46, 5, 6a, 

lb. 8. 
Bate Protection: 10c, 11c, 12e. 13c. 14e. 15c. 
Basic Rates: 20e. 21e, 21b, 21d, 22e. 22b, 231), 

250. 26, 27, 28e. 29a, 29b, 23e. 
Contracts: 40e, 41, 42e, 42e, 43, 44e, 45. 46, 47e, 48, 

49. 51b. 
Comb.: Cont. Discounts: 60b, 60d, 61s, 61b, 62e, 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Schedules purchased concurrently on more than one 
Stuart station may be combined to earn these dis-
counts: 
2 stations-no discount 5 stations-15% discount 
3 stations- 5% discount 6 stations-20% discount 
4 stations-10% discount 

Tichenor Spanish Group 
Comprised of: 

KGAT-Harlingen. Ter. KIFN-Phoenix. Ariz. 
KUNO-Corpus Christi. Tex. 
Media Code 4 100 8662 3.00 
ICIFN Radio, Inc., Drawer 20644, Pinenix, Ariz. 

85036. 
1, PERSONNEL President-McHenry T. Tichenor. 
Vice-Pros.. Gen'l & Sales Mgr.-Willie Harris, Jr. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

4, AGENCY COMMISSION 
15% time only. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf 9/1/67-Iteed 7/21/67. 
See individual listings for rates. 
3% discount when all stations are purchased simul-
taneously. Minimum of 5 spots per week on each 
property. 
Above discount applicable only when 3 station pur-
chases do not qualify for Amigo Spanish Group dis-
counts. Tichenor Spanish Group discount not to com-
bine with Amigo Spanish Group discount. See Amigo 
Spanish Group listing. 

Tobacco Radio Network, The 
Comprised of: 

North Carolina: WIAM-Williamston 
WGWR-Ashebnro WGNI-Wilmington 
WSKY-Asheville WC/TM-Wilson 
WEBB-Burlington WYDK-Yadkinville 
WIST-Charlotte South Carolina: 
WERE-Clinton WAKN-Aiken 
WCKB-Dunn WANS-Anderson 
WDNC-Durham WESC-Bennettsville 
WGAI-Elizabeth Cur WAGS-Bishopville 
WBLA-Elizabethtown WCRE-Cheraw 
wpm0-Fairmont WLAT-Conway 
WFAG-Farmville WDAR-Darlington 
WENC--Fayetteville WDSC-Dillon 
WGAS-Gastonia WIMX-Florence 
WOBR-Goldsboro WIECD-Kingstree 
WOBG-Greensboro WJOT-Lake City 
WNCT-Greenville WYMB-Manning 
WUSM-Havelock WJAY-Mullins 
WITNC-Ilenderson WTND-Orangeburg 
WNOS-High Point WSSC--Sumter 
WLAS-Jacksonville Georgia: 
WFTC-Kinston WAAG-Adel 
WEWO-Laurinburg WDEC--Americus 
WSTS (FM)-Laurinburg WMES-Ashburn 
WBUY-Lexington WBBK-Blakely 
WLON-Lincolnton WGRA--Calro 
WYRN-Louisburg WCLB-Camilla 
WERM-Marion WCLA-Claxton 
WMAP-Monroe WMIM-Cordele 
WWIM-Murfreesboro WDMG-Douglas 
WHIT-New Bern WMI/T-Dublin 
WSFIB-Raeford WCE11-1-lawirtnsville 
WRAL-FM-Raleigh WPER-Loulsville 
WFI1C-Reldsville WDAX-McRae 
WCBT-Roanoke Rapids WGSR-Millen 
WCEC-Rocky Mount WMGA-Moultrie 
WRXO-Itosborn WNGA-Nashville 
WSTP, WSTP-FM- WSIZ-Ocilla 

Salisbury WPGA-Perry 
WW0P-Sanford WSFB-Quitman 
WYAL--Seotland Neck WSNT-Sandersville 
WBZB-Selma WWNS-Statesboro 
Wlf PM-Smithlield WJAT--Swainsboro 
WEER-Southern Pines WSYL-Sylvania 
WFMX (FM)-Statesville WOGA-Sylvester 
WSW-Statesville WWGS-Tif ton 
WTLK-Taylorsville WGOV-Valdosta 
WISF,--Wallace WV0P-Vidalla 
WITH-Washington WACL-Waycross 
WENC"-WhitevIlle WBRO-Waynesboro 
Media Code 4 100 8800 9.00 
Executive Office-Box 1988, 137 S. Salisbury SG. 

Raleigh, N. C. 27602. Phone 919-832-8885. Call 
collect. 

(This listing eontinued on next page) 

September 1, 1969 Spot Radio Stations 73 



Regional Radio Networks and Groups Continued 
Tobacco Radio Network, The-Continued 

Branch Offices: 
New York-Call operator Enterprise 6982. 
Chicago-Call operator Enterprise 6982. 
Atlanta-Call operator Wx 1016. 

I. PERSONNEL General Manager-Wally Voigt. 
National Account Executive-Paul von Bagel. 
Regional Account Executive-Allen B. Jones. 

2. REPRESENTATIVES 
T-N Spot Sales. 
Michigan-Pearce Sales. 

4. AGENCY COMMISSION 
15/0 time, talent and production. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 2213. 23a, 24b, 28a, 29a. 
Contracts: 40a, 45, 46, 475. 
Comb.: Cont. Discounts: 60b, 60k, 61a. 
Cancellation: 705. 705, 715, 73a. 
Talent and normal production cost on programs is 
based on charge of 15% of time costs. 
NOTE: The following rates are for any combination 
of 5 stations: for fewer than 5 stations refer to 
individual listings for rate Information. 

NORTH CAROLINA STATE GROUP 
Comprised of 

WGWR-Asheboro WMAP-Monroe 
WSKY-Asheville WWDR-Murfreesboro 
WBBB-Burlington WHIT-New Bern 
WIST-Charlotte WSHB-Raeford 
WRRZ-Clinton WRAL-Raleigh 
\WIGS-Dunn WCBT-Roanoke Rapids 
WDNC-Durham FRC-Re I dsvi Ile 

WCEC-Rocky Mount 
WRXO-Roxboro 
WSTP, WSTP-F5E-

Salisbury 
WWGP-Sanford 
WYAL-Scotland Neck 
WBZB-Selma 
WMPM-Smithfield 
M'EEB-Southern Pines 
WFMX (FM)-Statesville 
WSIC-Statesville 
WTLIC-Taylorsville 
WLSE-Wallace 

WITC-Kinston WITN-Washington 
WEWO-Laurinburg WENC-Whi tevi II e 
WSTS (F51)-Laurinburg WIAM-Willlamston 
WBUY-Lexington WONI-Wilmington 
WLON-Lincolnton WGTM-WIlson 
WYRN-Lonieurg warn-Winston-Salem 
WBRM-Marion WYDR-«Yadkinville 

TIME RATES 
Eft   Rec'd 11/29/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

WSKY WDNC WFNC WCEC WGNI WGBR 
1 x  6.47 9.00 8.55 5.40 7.20 7.65 
13 x  6.47 8.55 8.10 5.19 7.20 
26 x  6.18 8.10 7.65 4.73 6.75 6.75 
52 x  5.88 7.65 7.20 4.28 6.30 6.30 
104 x  5.59 6.75 4.05 6.10 5.85 
156 x  5.29 7.20 6.30 3.60 5.85 
260 x  5.29 6.75 5.85 3.15 5.65 5.40 
312 x  5.00 6.30 5.40 2.93 5.40 4.95 

WNCT WItRZ WCKB WBLA WPM° WIINC 
1 z  15.30 5.03 4.00 3.60 4.44 2.75 
13 x  15.30 4.55 2.75 3.05 2.75 
26 x  14.40 4.05 2.75 2.62 3.68 2.75 
52 x  13.50 3.57 3.50 2.49 3.48 2.75 
104 x  12.60 3.57 3.25 2.28 3.16 2.75 
156 x  11.70 3.08 3.00 2.06 3.00 2.75 
260 x  10.80 2.60 2.75 1.94 2.97 2.75 
312 x  10.80 2.50 2.68 2.75 

WLAS WEWO WYRN WFAG WWGF WYAL 
1 x  4.41 
13 x  4.40 3.53 2.64 2.35 3.24 4.12 
26 x  4.15 3.53 2.35 2.35 2.94 3.82 
52 x  3.80 3.24 2.23 2.35 2.65 3.53 
104 x  3.55 3.24 2.12 2.35 2.35 3.24 
156 x  3.25 2.94 2.00 2.35 2.94 
260 x  2.25 2.65 1.82 2.35 2.06 2.65 
312 x  2.95 2.25 1.76 2.35 2.35 

WFTC WMP11 WISE WCBT WF:NC WGTM 
1 x  5.50 3.87 3.02 3.25 4.35 5.00 
13 x  3.44 3.70 3.25 4.20 5.00 
26 x  3.32 3.59 3.25 4.05 5.00 
52 x  5.00 3.02 3.41 3.25 3.90 4.75 
104 x  4.50 2.85 3.23 3.25 3.75 4.50 
156 x    2.76 2.94 3.25 3.60 4.25 
260 x.... 4.00 2 51 2.35 3.25 3.45 4.00 
312 x.... 3.50 2.35 3.25 3.30 3.75 

WRX0 WITH 1VGWR WSIC WSHB WGAS 
1 x  3.25 5.60 4.71 4.47 4.50 2.75 
13 3.00 4.47 4.47 4.25 2.75 
26 x  2.85 4.00 4.24 4.47 4.05 2,65 
52 2.60 3.50 4.00 4.47 3.80 2.50 
104 x  2.35 2.25 3.76 4.47 3.60 2.40 
156 x  2.25 3.00 3.53 4.47 3.15 2.30 
260 x  2.00 2.75 3.29 4.47 2.70 2.20 
312 sr._ 1.95 2.50 3.06 4.47 2.45 2.20 

WNOS WRAL WMAP WIAM WBBB WGAI 
I x...-  2.95 2.50 2.95 3.50 4.71 3.55 
13 2.65 2.50 2.80 3.25 4.71 2.55 
26 x  2.35 2.50 2.70 2.95 4.47 3.55 
52 x...._ 2.15 2.50 2.60 2.65 4.24 3.00 
104 x  2.05 2.50 2.50 2.50 4.00 2.85 
156 x  1.95 2.50 2.50 2.35 4.00 2.65 
260 1.95 2.50 2.50 2.05 3.53 2.65 

.7 3.29 2.50 
11 WGBG 7.BUY 53 WLON WFRC WEEB WEST 

1 x  4.70 4.45. 10.80 
13 x...._ 4.70 4.15 2.75 2.25 4.15 10.80 
26 x  4.50 4.15 2.60 2.35 3.30 10.00 
52   4.00 3.85 2.40 2.35 3.05 9.72 
104 x  4.25 3.55 2.25 2.35 2.75 9.72 
156 x  4.00 3.20 2.05 2.35 2.50 9.18 
260 x  3.75 2.90 1.90 2.35 2.20 0.64 
312 x  3.55 2.90 1.70 2.35 1.95 8.64 

WFMX 
WAIR WWDR WHIT (FM) WUSM WBRM 

1 x  6.45 3.55 3.70 3.53 3.82 3.53 
13 x  3.18 
26 x  5.60 3.10 3.70 3.24 3.53 3.00 
52 x  5.30 2.90 3.70 2.94 2.76 2.82 
104 x  5.00 2.55 3.70 2.65 2.65 2.65 
156 x  4.70 2.55 3.70 2.35 2.65 2.47 
260 x  4.40 2.30 3.70 2.25 2.47 2.29 
312 x  4.10 2.05 3.70 2.06 2.47 2.12 

VVTLK 
1 x  2.35 
13 x  2.18 

WGAI-Elizabeth City 
WBLA-Elizabethtown 
WFM 0-Fa irmont 
WFAG-Farmville 
WFNC-Fayetteville 
WGAS-Gastonia 
WGBR-Goldsboro 
WGBG-Greensboro 
WNCT--Greenville 
WUSM-Havelock 
WHNC-Henderson 
WNOS-Iligh Point 
WLAS-Jacksonville 

WTLK 
26 x  2.06 
52 x  1.94 
101 x    1.82 
156 x  1.71 
260 x  1.59 
312 x  1.47 
30 sec: so% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
5 MINUTES 

WSICY WDNC WIPNC WCEC WGNI WGBR 
I x  9.71 13.50 10.80 8.89 15.75 13.50 
13 x  9.71 12.85 10.35 8.39 ........ 12.80 
26 x  9.27 12.15 9.90 7.90 14.40 12.15 
52 x  8.82 11.50 9.15 7.40 13.50 11.50 
104 a__ 8.38 ___ 9.00 6.91 12.60 10.80 
156 a  7.78 10.80 8.55 6.12 11.70 
260 x  7.78 10.15 8.10 5.92 10.80 10.10 
312 x  7.50 9.45 7.65 5.63 9.90 9.45 

WNCT WRRZ WORE WBLA WPM() WHNC 
1 x  22.50 9.32 8.00 6.21 8.39 8.22 
13 a  20.70 9.32 5.87 7.90 7.40 
26 x  18.90 8.91 6.00 5.65 7.40 6.57 
52 x  17.10 7.66 5.50 5.24 6.91 5.75 
104 x  16.20 7.66 5.00 4.96 6.42 4.40 
156 x  16.20 6.84 4.75 4.62 5.92 4.40 
260 a  15.30 6.00 4.50 4.62 5.43 4.40 
312 x  14.40 5.18 4.00 4.15 4.95 4.40 

WLAS WEWO WYRN NVFAG WWGP WYAL 
1 x  9.00 11.76 8.23 5.85 7.35 8.24 
13 8.10 11.76 7.40 5.85 7.06 7.94 
26 7.20 11.76 6.58 5.85 6.76 7.65 
52 x  6.30 9.41 5.76 5.85 6.47 7.35 
104 x  6.00 8.24 5.17 5.85 6.18 7.06 
156 x  5.50 7.06 4.82 5.85 6.76 
260 x  5.18 7.06 4.29 5.85 5.88 6.47 
312 x  5.18 5.88 4.11 5.85 6.18 

WFTC WMPM WISE WCBT WENC WGTM 
1 7.97 7.94 5.30 9.50 10.00 
13 x  7.33 7.06 5.30 9.00 10.00 
26 x  6.75 5.88 5.30 8.50 10.00 
52 z.  9.00 6.75 5.29 5.30 8.00 9.25 
104 x  8.00 5.58 4.59 5.30 7.50 8.50 
156 x 5.58 4.12 5.30 7.00 7.75 
260 x  7.00 5.00 3.53 5.30 6.50 7.00 
312 x  6.00 ...... 3.53 5.30 6.00 6.25 

WRXO WIFE WGWR WSIC WSHB WGAS 
1 x  5.20 7.50 10.59 7.05 6.75 7.50 
13 x  4.50 9.88 7.05 6.50 7.12 
26 x  4.70 7.00 9.18 7.05 6.30 6.85 
52 x  4.50 6.50 8.47 7.05 5.85 6.56 
104 a._ 4.15 5.50 7.76 6.45 5.40 6.37 
156 x  4.00 4.75 7.06 6.45 4.70 6.00 
260 x  3.55 4.50 6.35 5.90 4.05 5.62 
312 x  3.25 4.25 5.65 5.90 3.80 5.62 

WNOS WRAL WMAP WIAM WBBB WGAI 
1 st  7.05 5.40 5.30 9.40 9.41 7.05 
13 x  6.45 5.40 5.05 8.25 8.24 7.05 
26 x  6.20 5.40 4.80 7.05 7.65 7.05 
52 x  5.90 5.40 4.60 6.45 7.06 6.00 
104 x  5.29 5.40 4.35 5.90 7.06 5.65 
156 x  5.00 5.40 4.35 5.60 7.06 5.30 
260 x  5.00 5.40 4.35 5.30 7.06 5.30 
312 a  4.75 5.40 4.10 4.70 7.06 4.95 

WGBG WBUY WLON WFRC WEEB WISP 
1 x  7.50 11.50 5.90 7.06 9.50 16.20 
13 x  7.50 10.35 5.60 7.06 9.50 16.20 
26 x  7.50 10.35 5.30 7.06 9.50 15.00 
52 7.00 9.20 5.00 7.06 9.00 14.60 
104 x  6.75 8.05 4.70 7.06 9.00 14.60 
156 a._ 6.50 6.90 4.70 7.06 8.25 13.75 
260 x  6.25 5.75 4.70 7.06 8.25 12.95 
312 x  6.00 5.75 4.40 7.06 7.75 12.95 

WFMX 
WAHL WWDR WHIT (FM) WUSM WBRM 

1 x  9.40 5.90 4.70 9.41 5.88 7.06 
13 x  9.40 5.60 4.70 9.41 5.88 6.35 
26 a  9.40 5.30 4.70 8.24 5.88 6.00 
52 a  9.40 4.70 4.70 7.06 5.59 5.65 
104 s  9.40 4.40 4.70 6.47 5.29 5.29 
156 x  9.40 4.40 4.70 5.88 5.29 4.94 
260 a  9.40 4.10 4.70 5.88 5.00 4.59 
312 x  9.40 4.10 4.70 4.71 5.00 4.24 

WTMC 
I x  4.71 
13 x  4.41 
26 x  4.12 
52 a  3.82 
104 x  3.53 
156 x  3.24 
200 X  2.94 
312 x  2.65 

SOUTH CAROLINA STATE GROUP 
Comprised of: 

WARN-Aiken WJMX-Florence 
VANS-Anderson WDRD-Kingstree 
WBSC-BennettsvIlle WJOT-Lake City 
WA GS-BI shoprille 1VY51B-Manning 
WCRE-Cheraw WJAY-Mullins 
WLAT-Conway WIND-Orangeburg 
WDAR-Darlington WSSC-Sumter 
WDSC-Dillon 

TIME RATES 
Elf 9/1/65-Ree'd 8/9/65. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

WANS WARN WBSC WAGS WCRE WLAT 
1 x  3.53 3.53 3.82 3.15 2.94 4.37 
13 x  3.53 3.35 3.82 3.15 2.59 4.08 
26 x  3.24 3.18 3.82 2.92 2.24 3.81 
52 x  2.94 3.00 3.82 2.70 2.06 3.53 
104 2.65 2.82 3.82 2.34 1.76 2.98 
156 x  2.65 2.65 3.82 2.02 1.59 2.98 
260 a  2.35 2.47 3.82 2.02 1.59 2.98 
312 x  2.35 2.29 3.53 1.80 1.47 2.98 

WDAR WDSC W.T5EX WHIM WICYT WYMB 
1 x  4.12 3.53 6.47 4.71 2.65 3.29 
13 3.53 2.94 6.18 4.71 2.59 2.91 
26 2.94 2.65 5.88 4.71 2.53 2.71 
52 x  2.29 2.35 5.59 4.12 2.47 2.47 
104 x  2.08 2.06 
156 x  2.06 2.06 5.00 3.41 2.24 2.24 
260 x  2.06 2.06 4.71 3.41 2.06 2.12 
312 x  1.94 2.06 4.41 2.94 1.80 2.00 

WJAY W'TND WSSC 
1   4.12 4.70 2.35 
13 x  3.53 4.12 2.90 
26 x .... 3.24 3.53 2.25 
52 x   2.94 2.94 2.20 
104 x  2.76 2.59 2.05 
156 x  2.59 2.35 2.00 
260 x  2.35 2.24 1.95 
312 x  2.35 2.12 1.90 

8. PROGRAM TIME RATES 
5 MINUTES 

WARS WARN WBSO WAGS WCRE WLAT 
1 x  10.59 7.06 7.35 8.10 7.069.69 
13 a  9.41 6.71 7.35 7.70 5.88 9.20 
26 x  8.24 6.35 7.35 7.20 5.41 8.72 
52 a  7.08 6.00 7.35 6.88 4.94 8.24 
104 x  5.88 5.65 7.35 6.07 4.59 7.27 
156 x  5.29 5.29 7.35 5.67 4.24 7.27 
260 a  5.29 4.94 7.35 5.49 4.24 7.27 
312 x  4.71 4.59 5.88 5.27 3.53 6.79 

WDAR WDSC WJMX NVDICD WJOT WYMB 
1 x.  9.41 7.06 11.76 7.06 8.10 7.94 
13 x...... 8.82 6.47 11.187.06 7.69 7.06 
26 x  8.24 5.88 10.59 7.06 7.29 6.18 
52 a  7.06 5.59 10.00 5.88 6.88 5.29 
104 x  5.88 5.29 9.41 5.88 6.07 5.00 
156 x  5.88 5.29 8.82 4.71 5.67 5.00 
260 x  5.88 5.29 8.24 4.71 5.49 4.71 
312 x  5.88 5.29 7.65 4.12 5.26 4.41 

WJAY WTND WSSC 
1 x 10.59 9.41 9.40 
13 a 10.00 8.24 8.80 
26 a _______ .......... _ 8.24 7.06 8.25 
52 x..... 7.65 5.88 7.05 
104 x  . 7.06 5.29 5.90 
156 x... ...... .. .............. -..... ....... ____ 5.88 5.00 5.30 
260 x  4.71 4.88 4.70 
312 x    4.71 4.71 3.55 

GEORGIA STATE GROUP 
Comprised of • 

WDEC-Amerieus WNGA-Nashville 
WMES-Ashburn WSIZ,-Ocilla 
WBBK-Blakely WPGA-Perry 
WGRA-Cairo WSFB-Quitman 
WCLB-Camilla WSNT-Sandersville 
MIA-Claxton WWNS-Statesboro 
1VMJM-Cordele WJAT-Swainsboro 
WDMG--Douglas WSYL-Sylvania 
WMLT-Dublin WOGA-Sylvester 
WCEFT-Ilawkinsville WINGS-Tit ton 
WPEH-Loulsville WGOV-Valdosta 
WDAX-Meltae WV0P-Vidalia 
WGSR-Millen WACL-Waycross 
WMGA-Moultrie 11'11E0-Waynesboro 

TIME RATES 

Eft  Rec'd 11/29/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

WDEC WMES WBBE WGRA WCLB WCLA 
13 x  4.24 3.12 4.00 3.47 1.76 3.47 
26 x  3.76 3.06 3.75 3.41 1.59 3.18 
52 a  3.29 2.94 3.50 3.29 1.47 2 59 
104 a  3.06 2.71 3.25 3.06 1.41 2.29 
156 x  2.82 2.47 3.00 2.82 1.41 2.29 
260 x  2.59 2.00 2.75 2.35 1.41 2.00 
312 x  2.59 1.76 2.50 2.12 1.41 1.76 

Wolff WDMG WMLT WCEH WPEll WDAX 
13    3.24 4.47 2.76 3.06 4.00 1.76 
26 x  2.94 4.41 2.76 3.06 3.50 1.76 
52 x  2.65 4.24 2.76 3.06 3.00 1.76 
104 x  2.47 3.88 2.76 3.00 2.60 1.76 
156 x  2.35 3.65 2.76 3.00 2.20 1.76 
260 x  2.18 3.06 2.76 2.53 1.90 1.76 
312 x  2.06 2.82 2.76 2.53 1.60 1.76 

WGSR WMGA WHOA WSIZ WPGA WSFII 
13 a__ 3.00 3.00 2.95 3.35 3.53 2.50 
26 x  3.00 3.00 2.85 3.20 3.24 2.25 
52   2.75 3.00 2.65 3.00 2.94 2.10 
104 2.50 2.50 2.35 2.60 2.35 2.10 
156 x  2.25 2.50 2.25 2.35 2.35 1.95 
269 x  2.00 2.50 1.95 1.95 2.06 1.75 
312 x  1.75 2.00 1.75 1.75 1.76 1.75 

wsrr WWNS WJAT WRYI, WOGA WWEIS 
13 x  4.40 4.71 4.35 3.24 2.75 2.94 
26 x  4.18 4.71 4.24 2.94 2.75 2.76 
52 a  3.71 4.71 3.53 2.35 2.50 2.65 
104 x  3.00 4.71 3.06 2.08 2.50 2.53 

260 x  2.59 4.71 2.76 1.76 2.25 2.06 
312 x  2.18 4.71 2.35 1.71 2.00 1.82 

WGOV WVOP WACI, WBRO 
13 x  5.88 2.00 4.1. 4.18 
26 X  5.35 2.75 4.00 3.82 
52 x  4.82 2.60 3.76 3.12 
104 x  4.35 2.35 3.53 3.12 
156 X  4.18 2.25 3.29 3.12 
260 x  3.71 2.10 3.12 2.29 
312 . _______-   3.53 1.85 2.88 2.00 

8. PROGRAM TIME RATES 
5 MINUTES 

WDEC WMES WBBK WGRA WCLB WCLA 
13 x  6.71 4.94 5.85 5.29 5.29 6.76 
26 6.35 4.82 5.69 5.18 4.71 6.18 
52 x  5.65 4.65 5.52 5.00 4.29 5.59 
104 x  5.29 4.29 5.20 4.65 3.88 4.71 
158 x  4.94 3.94 4.87 4.29 3.88 4.71 
260 x  4.59 3.24 4.55 3.59 3.88 4.41 
312 x  4.24 2.94 4.00 3.24 3.88 3.82 

WALTM WDMG MILT WCE11 WPEFI WDAX 
13 x  5.59 7.94 5.88 4.71 6.00 3.53 
26 5.29 7.82 5.88 4.71 5.70 3.53 
52 x    5.12 7.65 5.88 4.71 5.40 8.53 
104 x  4.82 7.29 5.88 4.71 5.10 3.53 
156 a._ 4.59 6.94 5.88 4.71 4.80 3.53 
260 x  4.41 5.71 5.88 4.71 4.20 8.53 
312 x_  4.24 5.47 5.88 4.71 3.60 3.53 

WGSR WMCIA WNGA WSIZ WPGA WSFB 
13 x  7.00 6.40 4.45 5.15 6.75 5.00 
26 x  7.09 
52 a  6.50 6.40 4.25 4.60 6.00 4.25 
104 s  6.00 6.40 3.85 4.15 5.75 4.25 
156 x  5.50 6.40 3.60 3.95 5.50 4.00 
260 x  5.00 6.40 3.00 3.35 5.25 3.50 
312 x  4.50 6.40 2.65 3.00 5.00 3.50 

WSNT WWNS WJAT WSYL W0GA WW(18 
13   7.29 5.88 8.12 6.47 10.00 5.59 
26 x  7.06 5.88 7.82 5.88 8.75 5.29 
52 x  6.75 5.88 7.53 5.29 6.50 4.82 
104 x  6.24 5.88 7.06 4.82 6.59 4.35 
156 x  6.12 5.88 6.59 4.82 5.85 4.12 
260 x  5.18 5.88 5.60 4.65 5.85 3.94 
312 s  4.59 5.88 5.18 4.41 4.95 5.51 

WGOV WVOP WACL WBRO 
13 x  10.59 5.80 8.41 7.47 
26 x  9.59 5.50 7.94 7.35 
52 x  8.41 5.20 7.78 7.08 
104 x  7.59 4.70 7.06 6.35 
156 x  7.24 4.50 6.65 6.12 
260 x  6.53 4.20 6.18 5.41 

6.18 3.70 5.76 5.12 
(CR) 

Western States Radio Empire 
Comprised of: 

Oregon: 
KGAL-Albany-
Lebanon 

KBBR-Coos Bay-
North Bend 

REED-Eugene 
KOHU-Hermiston 
KMCM-McMinnville 
KRCO-Prineville 
KR,AF-Reedsport 
KYES-Roseburg 
KOHI-St. Helens 
KTIL-Tillamook 

Utah: 
KEITH-Brigham City 
KSVN-Ogden 
KIXX-Provo 
FEDYL-Tooele 

Montana: 
RANA-Anaconda 
KBMY-Billings 
KB:UN-Bozeman 
KARR-Great Falls 
ROJM-Havre 
KYLT-Missoula 
KSEN-Shelby 
KVCIC-Wolf Point 

Washington: 
KG110-Aberdeen-

lloquiam 
KAGT-Anacortes-
Mount Vernon 

KBRO-Bremerton 
Kin-Centralia-

Chehalis 

KULE-Ephrata 
RVAC-Forks 
KFDR-Grand Coulee 
KOOD-Lakewood 
KBAhE-Longview 
KITE-Olympia 
KOMW-Omak 
KPUL-Pullman 
KMAS-Shelton 
KSPO-Spokane 
KDFL-Sumner-

Puyallup 
KMEL-Wenatchee 

Idaho: 
KATN-Bolse 
KUPI-Idaho Falls 
KSNN-Pocatello 
KPST-Preston 
KEEP-Twin Falb 

Media Code 4 100 9350 4.00 
Business Oftice - Tower Building. Seattle. Wash. 

98101. Phone 206-682-3173. 
I. PERSONNEL 
President-Hugh Feltis. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 

4. AGENCY COMMISSION 
15% on net station time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 5, 6a, 8. 
Rate Protection: 12b. 
Basic Rates: 20a, 225. 22b, 26, 28b, 295 
Contracts: 40a. 45. 46. 48. 
Comb.: Cont. Discounts: 60k, 61a. 6Ib. 
Cancellation: 71s, 73a. 

TIME RATES 
Eft 11/68-Reed 10/7/08 

7. PACKAGE PLANS 
FULL NETWORK 

PER WE: 12 ti 18 ti 24 01 30 ti 
1 min  178.53 168.41 159.02 147.16 
20/30 Bee  138.46 131.57 124.22 116.61 
10 sec  90.58 85.26 80.53 75.51 
For single station rates see individual station list-
ing. (CR) 

COLLEGE RADIO 

Ivy Network Corporation 
Comprised or: 

WBRU-Brown WDCR-Dartmouth 
WHIGS-Harvard 
WPRB-Princeton 
WKCit--Columbia 
W VER--Cornell 
WXPN-Pennsylvania 
WYBC-Yale 
WESU-Wesieyn 

(This is a paid listing) 
Media Code 4 100 9625 9.00 
Business Orrice-242-A Yale Station, New Haven. 

Conn 06520. State 7-0711. 
I. PERSONNEL 
President-Robert J. Witkowski. 
Secretary/Treasurer-Roger B. Lustberg. 

4. AGEN...Y COMMISSION 
15%. No commission or discounts on lines. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a, 4a, 4d. 5, 6a. 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 24b, 26, 286, 29a. 
Contracts: 40a, 45, 47e, 48. 
Comb.: Cont. Discounts: 60a, 61b, 61e. 62b. 
Cancellation: 70a, 70c, 71a„ 73a. 
The Ivy Network Is operated on a non-profit bails 
and is controlled by its member stations. The sta-
tions broadcast throughout the college year with the 
exception of vacation periods. 
Each station is owned and operated by an undergrad-
uate star on a non-profit basis. 
All proposals subject to prior booking of time offered. 

TIME RATES 
No. 11 Elf 6/1/68-Reed 5/27/68. 

G. SPOT ANNOUNCEMENTS 
GENERAL BROADCAST RATES (Each Station) 

CLASS A 
(3:00 p.m. to 2:00 a.m.) 

1 ti. 13 ti. 26 ti. 52 ti. 78 ti. 
1 41.25 40.00 38.50 35.75 33.00 

1/2 hour  28.50 27.50 25.75 24.25 22.00 
1/4 hour  18.75 17.50 16.25 15.25 14.00 
10 minutes__ 14.50 13.50 12.50 11.50 10.50 
5 minutes__ 11.00 10.50 9.75 9.00 8.25 
1 minute__ 6.00 5.75 5.50 5.25 4.90 

50 seconds   4.50 4.40 4.25 4.05 s.sn 
20 seconds 4.15 4.00 3.80 3.60 3.40 

CLASS 
(Sign-on to 3:00 p.m.) 

1 hour  26.00 25.25 24.25 22.50 20.75 
1/2 hour 18.00 17.25 16.25 15.25 13.75 
1/4 hour  11.75 11.00 10.25 9.50 8.75 
10 minutes  9.25 8.50 7.75 7.20 6.60 
5 minutes__ 6.50 6.25 5.85 5.45 5.00 
1 minute  3.60 3.45 3.30 3.15 3.00 

30 seconds   2.80 2.75 2.65 2.50 2.35 
20 seconds 2.55 2.40 2.30 2.20 2.10 

CLASS "A" 
5 min. I min. 30 see. 20 sec. 

150 times____ ...... 7.25 4.50 3.50 3.20 
250 times  6.20 4.00 9.00 9.70 
400 times._ .......... ___ 3.75 
600 times  3.50 

CLASS "B" 
ISO times.. 4.50 2.89 2.10 1.90 
250 times  4.00 2.50 1.80 1.65 

Special Group Discount Plan 
All available stations-800 1-mlnute spots. per 

station, per school year  
(SI 

WL11.1,,-Lehigh 
WRCU-Colgate 
WTBS-M. I. T. 
WitSU-Itutgers 
1VMS-Williams 
WRUC-Union 
INTBIJ-Boston U. 
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Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and widespread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL ....1,048,500 Hale   13,800 
METRO AREAS Houston   14,000 

Birmingham ._ 240,300 Jefferson   228,700 
Gadsden   16,400 Lee   18,400 
Huntsville   34,700 Lowndes   12,400 
Mobile   132,400 Macon   22,200 
Montgomery   78,500 Madison   26,900 
Tuscaloosa   35,500 Marengo   16,700 
Total Metros  537,800 Mobile   121,200 

COUNTIES Monroe   11,200 
Baldwin   11,200 Montgomery .... 68,200 
Barbour   12,800 Perry   11 400 
Butler   10,900 Pike   10,700 
Calhoun   20,400 Russell   24,600 
Chambers   13,900 Sumter   15,200 
Clarke   12,700 Talladega   21,700 
Dallas   32,600 Tallapoosa   10,100 
Elmore   10,300 Tuscaloosa   35,500 
Escambia   12,300 Wilcox   14 300 
Etowah   16,400 Total Counties.. 861,600 
Greene   10,900 

A G H 
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ALABAMA State, County, City, Metro Area Data State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Anniston-Co !holm Birmingham-Jefferson Dothan-Houston Gadsden-Etowah Huntsville-Madison Montgomery-Montgomery Prichard-Mobile 
Bessemer-Jefferson Decatur-Morgan Florence-Lauderdale Homewood-Jefferson Mobile-Mobile Phenix City-Russell Selma-Dallas 

Estimates for: Consumer Spendable Income-1968---  Retail Sales-1968   Passen- Farm Gross 
STATE % Distribution of Families -Total Retail Sales-  BY Selected Store Types  ser Pops- Farm 
COUNTY-Map Loe. Population Households Per 3000 5000 8000 10000 15000 Per General Home Auto- Service Cars 'action Into» 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Fern. motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) (S) 4999 7999 9999 14999 over (g000) (g) ($000) ($000) ($000) ($000) ($000) ($000) ($000) (000) (000) ($000)  

Tuscaloosa-Tuscaloosa 
Talladega-Talladega 

ALABAMA STATE TOTALS _ 3,568.9 1,009.65 7,273,706 7,204 18.8 18.7 15.7 17.4 11.5 4,502,885 4,460 1,062,645 148,473 647,210 264,743 261,513 978,492 374,546 1,435.08 274.2 794,217 

1,127 8,336 
AUTAUGA E-6_______ 20.9 5.61 30,624 5,459 21.0 14.6 15.6 15.1 6.5 14,260 2,542 4,818 668 1,526 575 464 9.35 2.6 

3,470 BALDWIN C-10 57.0 15.91 104,623 6,576 20.4 18.2 16.4 16.6 9.8 71,341 4,484 17,454 2,508 1,980 2,626 3,060 132:284203 8,840 2:311 141:1 25,646 

BARBOUR G-8  22.1 6.08 42,245 6,948 17.7 12.5 10.6 16.5 13.1 24,348 4,005 12,476 3,554 6,095 936 1,406 908 4,443 2,643 2,651 2,989 5 112:023988 
1,545 BIBB D-5  12.9 3.51 21,630 6,162 19.9 14.6 17.1 14.3 6.7 401 304 489 52:002954 5.18 1.0 

BLOUNT E-3  22.8 6.66 47,745 7,169 21.2 13.3 14.6 19.6 10.5 25,355 3,807 3,200 5,301 2,711 767 3,603 1,M) 1,s712 2,552 10.77 6.1 18,241 
1,637 2.99 3.2 

BULLOCK F-7  11.1 2.59 18,607 7,184 17.0 9.9 8.8 14.1 14.5 10,400 4,015 382 981 2,169 963 1,241 BUTLER E-8._______ 22.9 6.27 36,768 5,864 20.7 12.6 14.6 12.5 7.6 25,580 4,080 824 200275 111:481026 448..0110 32..73 6,480 7,778 
CALHOUN F-4t  110.9 31.08 217,428 6,996 22.6 22.9 17.4 16.0 7.8 134,933 4,341 33,134 4,764 17,528 10,592 8,563 239: 

Anniston  40.5 12.35 81,303 6,563 98,599 7,984 20,889 2,813 15,744 6,885 25,156 2,551 5,045   
CHAMBERS G-5. ..... -_- 37.4 10.89 85,899 7,888 16.8 14.7 16.8 22.8 14.5 25,420 2,334 9,146 1,193 996 

1,271 510 797 3,834 15.47 2.4 586,:808938744 

CHEROKEE F-3.............. 15.2 4.25 29,381 6,913 21.1 15.9 14.4 16.8 8.2 13,623 3,205 3,429 382 2,353 9'534718 1,115 575 1,383 7.31 5.1 13,899 
2,968 10.18 3.3 
2,261 CHILTON E-6-. .... -._ 25.3 7.40 45,255 6,116 21.2 12.5 15.6 16.8 8.5 28,747 3,885 8,524 4,105 681 930 2,818 6,462 

CHOCTAW B-7-______ 17.8 4.51 25,119 5,570 19.3 16.5 10.6 11.7 7.2 15,384 3,411 384 259 100 5.69 2.9 gg 13 48:814792 3,430 

CLARKE C-8  26.2 7.05 45,945 6,517 17.9 13.0 13.6 17.5 11.7 30,948 4,390 7,277 1,450 3,474 13:275730 100 3,063 
32:982623 

2,596 2,124 2,261 3,430 
CLAY F-5  10.6 3.10 21,314 6,875 19.6 13.7 12.3 19.0 11.2 10,235 3,302 318 1,704 502 330 701 4.73 1.5 
CLEBURNE F-4...- -... 9.8 2.76 19,137 6,934 20.1 13.9 13.4 19.2 11.8 7,434 2,693 276 453 7,934 1,836 

3 8 3, 9 2,144 17.79 5.2 12,129 121,828281 COFFEE F-9 ..... _.-.._.. 31.6 9.01 60,702 6,737 19.6 13.7 15.0 17.5 10.7 39,548 4,389 9,604 981 2,817 3,620 5,609 23.23 2.6 10,081 COLBERT C-2..... -_-_ 53.9 15.44 114,044 7,386 17.1 20.3 16.4 20.5 12.4 66,950 4,336 18,306 2,028 4,472 211:559091 6,205 
CONECUH D-9____- 15.7 4.27 24,451 5,726 19.2 11.5 14.2 13.1 7.3 15,299 3,583 

1,749 468 1,320 2:Pg 2,70244Ó 4.99 3.1 
3,005 COOSA E-6  9.9 2.69 18,208 6,769 19.7 14.1 13.3 20.1 10.7 4,206 1,564 185 539 4,361 2,53H 3,31176122 1,357 

794 3.75 1.1 

COVINGTON E-9  32.2 9.80 69,484 7,090 20.9 16.1 14.1 17.5 10.2 47,284 4,825 12,448 1,933 4,140 16.90 4.3 10,754 
1,498 4.78 3.3 CRENSHAW E-8 - 11.3 3.24 19,527 6,027 19.8 11.1 10.1 14.2 8.4 13,593 4,195 3,667 278 591 257 2,827 2,771 1792,:327368346 7,043 5,810 23.91 11.5 40,845 

7,057 CULLMAN D-3  45.0 12.93 84,473 6,533 20.4 14.1 13.7 16.6 9.3 1,410 70,974 5,489 172:435055 1,956 11,428 
1,767 1,302 1,225 3,342 17.41 2.9 72,922 22.1 18.2 15.2 17.7 8.9 26,871 2,521 861 DALE F-9t  39.9 10.66 6,841 5,484 4,351 186:33748B 5,151 21.05 6.7 16,742 

DALLAS D-7t  59.1 15.85 102,039 6,438 17.7 13.1 13.9 16.5 11.4 74,381 4,693 16,754 2,896 10,980 
8,893 4,545 5,484 4,138 11,937 Selma................_ 32.4 9.64 50,442 5,233 60,916 6,319 14,629 2,892 3,225 4,472 19.28 11.5 39,423 DE KALB F-3  39.6 11.85 67,946 5,734 22.2 12.4 14.5 14.5 6.2 46,945 3,962 11,418 1,324 1,971 1,674 2,856 10,993 

4,988 ELMORE E-6  30.9 8.47 57,952 6,842 20.3 14.5 16.3 17.1 10.0 28,916 3,414 9,937 950 4,340 1,079 1,101 3,588 13.55 3.8 12,189 

ESCAMBIA D-9  36.1 9.88 64,272 6,505 18.8 19.5 13.8 15.9 9.6 50,092 5,070 12,462 1,714 27,19181 :36674 34 3,774 14.39 2.2 
ETOWAH F-3  107.8 31.92 219,485 6,876 20.8 21.6 17.0 17.1 9.2 138,110 4,327 32,612 4,959 20,240 10:821692 11,731 46.97 3.9 170:688134 

Gadsden 68.2 20.72 138,343 6,677 110,135 5,315 21,950 3,355 19,347 17,:z39,u7 73.7,1 e51 3342:236697 6,645 
Gadsden Metro Area 107.8 31.92 219,485 6,876 20.8 21.6 17.0 17.1 9.2 138,110 4,327 32,612 4,959 20,240 3,645 1,290 121:717371 46.97   

FAYETTE C-4  13.4 4.02 30,969 7,704 17.6 11.3 12.7 20.5 14.6 16,342 4,065 534 2,909 1,783 2,813 2,337 6.57 3.2 5,510 
FRANKLIN C-3.....--- 20.0 5.93 43,786 7,384 18.3 12.9 14.6 20.3 13.2 31,596 5,328 6,897 1,040 346,:885448266 .9...19z7 131.6 1131:464198 

20.5 6.08 34,894 5,739 22.2 13.5 12.6 14.5 6.7 24,981 4,109 948 711 1,265 1,125 
GREENE C-6........ -.-- 12.3 3.11 12,969 4,170 18.4 10.8 9.5 8.4 4.8 10,004 • 3,217 62:783032 

236 31:928192 
21:416008 251 176 21:583398 770 129 1.73 7,108 HALE C-6  19.5 4.80 19,846 4,135 19.0 11.3 10.1 9.4 4.5 13,012 2,711 43:743175 396 549 650 5,U.g 4,389217 1,101 16,297 HENRY G-8  12.8 3.49 18,612 5,333 19.8 12.7 10.4 14.6 6.9 16,757 4,801 791 232:726856 846 12,224 

HOUSTON G-9........ -.  56.3 16.57 109,001 6,578 19.5 17.2 13.7 15.7 10.7 102,762 6,202 19,000 2,971 22,272 6,920 25.95 5.7 17,368 
Dothan  38.0 11.38 83,269 7,317 90,730 7,973 14,487 2,446 20,972 4,980 4,515 21,988 5,606   

JACKSON F-2  35.8 9.95 70,829 7,118 18.7 14.5 12.0 17.9 12.5 34,378 3,455 9,323 1,072 3,505 2,404 2,190 7,474 3,340 15.86 8.1 20,057 
JEFFERSON D-4 - 6851 206.06 1,774,577 8,612 16.9 19.1 17.4 20.3 16.8 1,036,592 5,031 224,377 34,734 170,827 69,692 61,365 244,264 78,320 282.85 2.4 11,700 

Bessemer - 42.4 12.38 58,050 4,689 80,374 6,492 19,016 2,539 10,079 4,178 3,454 23,174 37 
Birmingham  354.0 110.39 879,394 7,966 751,739 6,810 130,191 20,063 149,455 51,104 47,580 205,931 46:12402 
Birmingham Metro 74,926 89,983 322.81   Area  777.0 232.34 1,940,476 8,352 17.3 19.2 17.3 19.7 15.6 1,134,000 4,881 253,063 38,565 178,682 66,332 2642;320932462 2,334 

4,432 
-.--

Homewood .. ..-- 21.5 6.62 98,341 14,855 24,116 3,643 7,522 1,411 871 2,121 2,008 5.71 3.2 LAMAR B-4  12.4 3.67 25,025 6,819 23.2 15.2 12.9 16.2 9.0 10,914 2,974 2,576 626 2,245 93 390 801 
LAUDERDALE C-2  69.2 20.12 150,929 7,501 17.6 19.9 17.0 18.1 11.7 95,209 4,732 23,861 2,396 21,321 6,591 6,788 18,709 5,310 30.66 6.3 13,405 

Florence - 38.6 11.69 90,964 7,781 79,593 6,809 17,068 2,187 19,454 6,263 6,065 15,590 
1,335 3,359 LAWRENCE D-2 - 22.8 6.06 36,770 6,068 19.2 12.3 12.4 17.3 9.2 18,207 3,004 4,319 632 1,622 7,110 409 3,287 8.91 6.7 18,587 

LEE G-6  55.5 14.54 119,635 8,228 16.9 16.0 15.8 19.6 15.9 58,920 4,052 14,745 2,107 2,956 2,238 12,071 1,438 4,479 21.12 2.0 6,505 

Auburn; Opelika 
Combined  35.8 9.56 89,322 9,343 52,255 5,466 12,535 1,991 6,431 2,831 2,171 12,071 3,945 4,345 18.07 - 15 .....g .,HS LIMESTONE D-2 - 42.4 11.64 73,434 6,309 18.7 143 13.9 16.7 9.8 52,099 4,476 10,853 1,212 31:429836 2,376 3,122 11,845 

2,182 
2,684852 

LOWNDES E-7  12.9 2.97 16,458 5,541 18.0 9.7 9.4 14.0 11.0 7,079 2,384 56 168 36 3.12 4.1 1,862 6.68 3.7 172:208022 
MACON F-7  24.1 5.80 38,799 6,689 19.0 14.8 11.3 14.1 9.2 19,546 3,370 618 1,742 810 518 1,920 
MADISON E-2f  218.2 60.08 399,159 6,644 18.-5 25.1 17.2 14.5 8.0 262,261 6,414 4,365 57,010 5,911 44,409 14,548 15,126 50,702 17,455 88.31 10.1 31,323 

Huntsville  160.3 47.89 310,054 6,474 239,774 5,007 48,625 5,738 42,594 14,056 13,857 50,434 15,372  
Huntsville Metro Area. 260.6 71.72 472,593 6,589 18.5 23.5 16.6 14.8 8.3 314,360 4,383 67,863 7,123 49,704 16,924 18,248 62,547 21,800 106.38   

1:R73 1,88e1 MARENGO C-7  25.4 6.64 41,162 6,199 15.8 12.6 11.8 14.8 11.6 29,794 4,487 7,277 1,033 2,700 2,,,b9 749 10,028 10,696 4,868 391...U06 1:2 MARION C-3  18.4 5.58 38,933 6,977 19.9 12.4 12.8 19.2 11.1 20,890 3,744 796 1,183 56:515122 
4,046 6,311 20,816 MARSHALL E-3  52.3 15.46 105,524 6,826 19.9 16.0 14.9 17.1 10.6 74,538 4,821 17,715 2,824 9.0 29,772 

MOBILE B-10t  380.6 106.07 738,331 6,961 20.2 24.8 16.7 16.3 10.0 6,134 499,182 4,706 113,783 18,937 89,216 28,618 32,898 96,373 41,959 129.77 2.2 13,140 
Mobile  250.3 71.94 542,741 7,544 368,100 5,117 74,470 14,486 74,381 20,998 24,156 73,484 216:750037   
Mobile Metro Area..... 437.6 121.98 842,954 6,911 20.2 24.3 16.5 16.3 9.9 570,523 4,677 131,237 21,445 92,686 31,244 35,958 108,613 50,799 154.74   

5,255 
Prichard  65.4 17.22 82,691 4,802 61,491 3,571 18,539 1,766 32:489692 5,762 5,612 14,824 5,464 6.94 3.7 MONROE D-8  20.6 5.41 33,098 6,118 19.8 12.5 11.6 17.6 9.7 22,923 4,237 671 1,156 1,412 

MONTGOMERY E-7t  197.3 56.05 458,095 8,173 16.4 19.7 15.7 18.6 15.4 309,783 5,291 5,527 58,793 9,270 60,191 22,168 21,461 67,425 22,810 71.88 4.9 280,732098 
Montgomery  166.7 49.77 395,587 7,948 286,770 5,762 55,354 9,112 54,775 20,710 19,966 66,225 17,541 

Montgomery Metro Area  228.2 64.52 516,047 7,998 16.9 19.2 15.7 18.4 14.6 338,699 5,250 68,730 10,220 62,162 23,247 22,582 72,413 26,398 85.43   
MORGAN D-3  69.0 20.37 147,310 7,232 17.7 18.1 18.1 17.1 11.7 106,779 5,242 26,467 2,881 9,705 5,526 7,573 24,139 10:80806 32.72 6.5 17,959 

Decatur  41.5 13.00 78,360 6,028 77,149 5,935 16,833 1,919 6,509 5,034 6,170 20,562 49 
PERRY D-6  15.5 3.82 19,271 5,045 18.0 11.5 10.0 12.9 7.2 14,954 3,915 4,026 538 411':823744668 716 438 1,444 4.10 3.7 12,741 
PICKENS B-5  20.3 5.40 33,797 6,259 18.7 11.9 12.6 17.8 9.4 20,369 3,772 5,568 491 866 1,049 2,936 5,167 1,773 6.88 4.5 

2,691 10.60 4.4 108:689661 PIKE F-8  22.6 6.31 40,880 6,479 19.1 12.7 12.0 15.9 10.3 30,960 4,906 7,053 1,193 2,093 1,110 
1,172 7.45 3.2 1,548 

6,339 
RANDOLPH G-5  17.8 5.30 32,903 6,208 21.9 13.1 16.1 15.3 7.8 18,868 3,560 6,016 576 22:669926 598 649 6,928 

34:838022 3,513 17.82 3.5 RUSSELL G-7  52.8 13.92 80,185 5,760 22.4 16.4 17.9 14.4 6.6 33,180 2,384 11,728 758 1,131 655 4,062 Phenix City.. - 31.7 8.94 54,665 6,115 27,290 3,053 694 891 1,532 983 597 
631,:426226934 12.29 2.0 5,363 ST. CLAIR E-4  24.6 6.92 41,758 6,034 24.5 17.4 15.9 16.7 6.2 19,629 2,837 9,821 

6,097 586 894 1,435 322:,300702422   

SHELBY E-5........ -..-... 34.7 9.60 66,727 6,951 19.5 17.0 15.1 18.9 11.7 32,579 3,394 9,972 1,133 2,543 921 1,965 5,085 14.86 1.3 7,705 
SUMTER B-6  18.2 4.53 22,842 5,042 17.1 9.5 9.7 12.4 8.1 13,049 2,881 2,681 409 394 697 4.22 5.2 8,720 

72:572748 24.43 2.8 6,277 TALLADEGA E-5  69.6 18.75 136,069 7,257 18.4 16.2 15.8 21.0 12.6 74,970 3,998 22,816 2,900 3,598 5,109 4,092 13,933 
5,781 Talladega  20.8 5.61 37,898 6,755 29,764 5,306 8,285 1,066 228:,941471562 1,964 1,651 

4,662 TALLAPOOSA F-6  36.0 10.42 74,159 7,117 19.8 17.1 16.8 18.9 10.1 45,835 4,399 12,397 1,853 3,502 4,058 12,198 3,934 14.37 1.9 
TUSCALOOSA C-5  123.9 32.84 239,456 7,292 18.3 20.4 15.1 17.5 11.9 149,178 4,543 37,280 5,318 20,489 10,786 9,151 33,615 11,293 41.37 3.7 7,555   8,936 

Tuscaloosa  76.1 20.03 162,302 8,103 114,617 5,722 26,445 4,742 12,743 9,712 8,244 28,991 
Tuscaloosa Metro 
Area  123.9 32.84 239,456 7,292 18.3 20.4 15.1 17.5 11.9 149,178 4,543 37,280 5,318 20,489 10,786 9,151 33,615 11,293 41.37   

WALKER D-4 ........ ___ 57.2 16.68 99,172 5,946 21.7 19.1 17.4 12.6 4.6 64,829 3,887 18,714 2,698 4,313 3,002 13,289 1,102 6,578 25.10 2.1 122:913665 
2,692 1,176 WASHINGTON B-9  15.5 3.76 26,752 7,115 18.2 14.0 12.9 18.2 13.0 9,149 2,433 351 25:335112 2,368 176 264 2,493 1,234 5.41 1.7 2,900 WILCOX D-7  15.3 3.64 20,555 5,647 18.2 9.8 7.6 13.6 9.7 11,540 3,170 146 1,707 403 198 4.23 4.7 

WINSTON C-3  12.2 3.61 33,810 9,366 16.4 11.7 11.2 21.7 18.9 15,595 4,320 5,349 364 1,022 1,469 2,669 6.92 2.6 188:318371 1,371 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military comm issaries, post exchanges and eating places on military posts In these counties. 
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ALABAMA 
See SUDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORKS 

Alabama AAA Buy 
Comprised of: 

WLAY-Floronce WLIQ-Mobile 
WAAX-Gadsden WILEY-Montgomery 

Media Code 4 201 0035 6.00 
Business Office-310 Madison Ave., Suite 602, New 

York, N. Y. 10017. Phone 212-687-3380. 
I. PERSONNEL 
General Manager-Sam Brownstein, 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See individual listings for coded regulations. 

TIME RATES 
--

DISCOUNTS 
Any 3 stations-7-1/2% 4 stations-10% 
See individual listings for rates. 

Alabama Community Network 
Comprised of: 

WAVU, WQSB (FM)-Albertville 
WCRI-Scottsboro, 
Media Code 4 201 0070 3.00 
Business Office-Box 190, Albertville, Ala. 35950. 
Phone 205-878-1311. 

I. PERSONNEL 
General Manager-Pat M. Courington. 
Operational Manager-B111 Hagler. 
Program & Farm Dir.-Dale Johnson. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 3b, Sc, 34, 4b, 44, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 22b, 

23a, 23b, 24b, 25a, 28a, 28e, 29a, 30. 
Contracts: 40a, 44a, 446, 45, 46, 47a, 50, 51a. 51b, 

51e. 
Comb.: Cont. Discounts: 60a. 61c, 621), 62d. 
Cancellation: 70a. 71a, 72, 73a. 
Prod. Services: 82. 

TIME RATES 
Eft 3/1/66-Reed 4/25/66. 

6. SPOT ANNOUNCEMENTS 
Open I3x 26x 52e , 104e 156e 260x 

1 x.... 8.00 7.60 7.20 6.80 6.40 6.00 5.60 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x 80 48 32 24 20 

DISCOUNTS 
I3x- 5% 52x-15% 156x-25% 
261-10% 1041-20% 260x-30% 

Radio Alabama Network 
Comprised of: 

WRFS-Alexander City WZOB-Fort Payne 
WNUZ-Talladega M"GYV-GreenvIlle 
WETU-Wetumpka WGSV-Guntersville 
ATM-Atmore WJBB-HaleyvIlle 

WAUD-Auburn ‘‘ °Zit -Ozark 
WPIIN-Butler WEEK-Pell City 
WBYE-Calera WIILS-Sylacauga 
lVDIG-Dothan WJRD-Tuscaloosa 
WFLB- ElbaWTBF-Troy 

Media Code 4 201 0140 4.00 
Business office: Box 72, Alexander City, Ala. 35010. 
Adams 4-2566. 

I. PERSONNEL 
General Manager-Jim Whatley. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
New York. Detroit, Los Angeles, Chicago-Sears & 

Ayer. Inc. 
4. AGENCY COMMISSION 
15% on net time only due 20th of month following. 

5. GENERAL RATE POLICY 
Radio Alabama Network handles all evallabilities, 
scheduling, traffic, and billing. Advertiser In fur-
nished one statement and one affidavit covering all 
stations la network. 

TIME RATES 
Rates effective January 1. 1964. 

Revisions (Discounts) recelved February 6, 1961. 

DISCOUNTS 
Contract for: 

13 weeks ..... 5% 52 weeks.... ...... 15% 
26 weeks._ ..... 10% 

Tri-W Network 
Comprised of: 

WWWB-Jasper WWW1I-Russellville 
WWWF-Fayette 

Media Code 4 201 0210 5.00 
Bankhead Broadcasting Co., Bankhead Long Bldg.. 

Jasper, Ala. Fulton 4-3461. 
I. PERSONNEL 
President-J. H. Bankhean. 
Manager, WWWB-William C. Edgemon. 
Manager, WWWR-Eal Kirby. 
Manager. WWWF-Jark Black. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL RATE POLICY 
Affiliated with Keystone Broadcasting System. 
Schedules are totaled at WWWF. Fayette, wwwB. 
Jasper, and WWWR, Russellville, Alabama, to arrive 
at proper discount bracket. 

TIME RATES 
Rates effective   
Rates received March 3, 19131]. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 

Per month: hr. hr. hr. min. min. min. sec. 
1 time__ 35.00 21.85 13.15 9.85 6.60 3.30 2.20 

13 times.. 32.00 20.00 12.00 9.00 6.00 3.00 2.00 
26 times_ 30.00 18.75 11.25 8.45 5.65 2.85 1.85 
52 times.. 27.50 17.20 10.30 7.75 5.15 2.60 1.70 
104 times.. 25.00 15.50 9.40 7.05 4.70 2.35 1.55 
156 times.. 22.50 16.60 8.45 6.35 4.25 2.15 1.40 
260 times.. 20.00 12.50 7.50 5.65 3.75 1.90 1.25 
312 times.. 18.00 11.25 6.75 5.10 3.30 1.70 1.10 

ABBEVILLE (1 AM; 1 FM) 
Henry County-Map Location G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WAR I 
1961 

American Entertainment Ntwk 
Media Code 4 201 0280 8.00 
Abbeville Radio, Inc., Box 128, Hwy. 10, Abbeville, 

Ala. 36310. Phone 205-585-2274, 2275. 
STATION'S PROGRAMMING DESCRIPTION 

WARI: Progranuned for general interest to home. 
farm, business and commuter. 
Religious, country and western music for entertain-
ment. Morning devotion, reports from country agent. 
VA and farm market news consisting of 15 min 
talks, gospel, country and western music for enter-
tainment. vocal and instrumental. 7:30 pm-sign-off. 
country and western music with closing hymn. NEWS: 
local, state, national and network, with news bulletin 
anytime. Music format considered gospel, country and 
western. SPORTS: live in season. Contact Repre-
sentative for further detalls. Rec'd 5/7/69. 

I. PERSONNEL 
Gen'l Mgr. & Engr.-Dan Mizell. 
Assistant Manager-Al Goree, 
Commercial Manager-Ron Reeder. 

2. REPRESENTATIVES 
C. K. Beaver & Associates. Inc. 

3. FACILITIES 
1,000 w. days; 1480 he, Non-directional. 
Operating schedule: 5:30 am-local sunset. CST. 
Partial simulcast operation. Simulcast during all 
local newscasts 5 times daily and weekends. For 
non-simulcast facilities see WAR1-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3e, 4a, 5, Ga. 
Rate Protection: lob, 111). 121), 13b, 14a. 
Basic Rates: 205, 21a, 22e, 23a. 24e, 25a, 26, 27, 

28e 29b, 30, 32a, 33d. 
Contracts: 40a, 43, 44a, 44b, 45, 48, 50, 51a. 
Comb.: Cont. Discounts: 60h, 601, 6Ib 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 3/31/69-Ree'd 5/5/69, 
6. SPOT ANNOUNCEMENTS 
ROS: lx 14e 26x 52e 100+ 
1 min  2.00 1.80 1.50 1.25 1.00 
20 sec  1.75 1.50 1.25 1.00 .75 
10 sec  1.50 1.25 1.00 .75 .50 

AM/EM COMBINATION 
1 min  3.50 3.00 2.50 1.75 
20 sec  2.10 L85 1.60 1.35 
10 sec  1.85 1.60 1.35 1.10 

8. PROGRAM TIME RATES 
ROS: lx 14e 26e 52e 
1 hr  40.00 35.00 12.00 30.00 
1/2 hr  27.50 25.00 22.50 20.00 
1/4 hr  12.50 10.00 9.00 8.00 
10 min.  7.50 7.00 6.00 5.50 
5 min  5.00 4.00 3.50 3.00 

AM/FM COMBINATION 
1 hr  52.00 46.00 41.00 36.00 
1/2 hr  36.00 32.00 27.00 22.00 
1/4 hr  21.00 18.00 13.00 11.00 
10 min_  16.00 13.00 9.50 8.00 
5 min  11.00 8.00 6.50 4.50 

WA R I-FM 

1.50 
1.10 
.85 

100+ 
25.00 
18.00 
7.00 
4.75 
2.50 

51.00 
19.00 
10.00 
7.00 
4.00 

1968 
Media Code 4 201 0281 6.00 
Abbeville Radio, Inc., Box 128, Hwy. 10, Abbeville, 

Ala. 36310. Phone 205-585-2274, 2275. 
I. PERSONNEL 
Gen'l Mgr. & Chief Engr.-Dan Mizell. 
Program Director-Ron Reeder, 
Sales Manager-Al Goree, 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 3.000 w. (horiz. & vert.) 94.3 me. 
Operating schedule: 5 am-midnight. CST. 
Antenna lit.: 201 ft. above average terrain. 
Partial simulcast operation. Operated separately ex-
cept during all local newscasts 5 times daily and 
weekends. For simulcast facilities see WARI. 

4. AGENCY COMMISSION 
15% time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 40. 5, (a. 
Rate Protection: 10e. 11g, 12e. 13h, 14h, 15a, 15b, 

16, 
Basle Rates: 20b, 21c, 22b, 23a, 24a, 25c, 26, 28a, 

28e, 29a, 30, 31, 32a, 33d. 
Contracts: 40a, 42a, 42d, 43, 44a, 44b, 45, 46, 47a, 

48, 49, 50, 515, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601, 61b, 

62b, 
Cancellation: 70a, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Sold in combination with WARI. See that listing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 3/31/69-Ree'd 5/5/69. 
6. SPOT ANNOUNCEMENTS 
ROS: Ix 14e 26e 52e 100+ 
1 min.  2.50 2.25 2.00 1.50 1.25 
20 ser  2.00 1.75 1.50 1.25 1.00 
10 see.  1.75 1.50 1.25 1.00 .75 

8. PROGRAM TIME RATES 
ROS: lx 14x 26X 52e 100+ 
r  50.00 45.00 40.00 35.00 20.00 

1/2 hr  35.00 31.00 26.00 21.00 18.00 
1/4 le  20.00 17.00 12.00 10.00 9.00 
10 min.  15.00 12.00 9.00 7.50 6.50 
5 min.  10.00 7.50 5.00 4.00 3.50 

ALBERTVILLE (1 AM; 1 FM) 
blarshall County-Map Location E-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WAVU 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 201 03509.00 
Sand Mountain Broadcasting Service, Box 190, Al-

bertville, Ala. 35950. Phone 205-878-1311. 
I. PERSONNEL 
Operator-Pat M. Courington, 
Operational Manager-Bill Hagler. 
Program Director-Dale Johnson. 

3. FACILITIES 
1,000 w. days; 630 he. Non-directional. 
Operating schedule: daytime only, CST. 

4. AGENCY COMMISSION 
15/0 within 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb, 2a, 3a, 3b, 3e, 3d, 4b, 4d, 5, fia, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 22b, 

23a, 23b, 24b, 25a, 28a, 28e, 29a, 30. 
Contracts: 40a, 44s, 44b, 45, 46, 47a, 50, 51a, 51b, 

51e. 
Comb.: Cunt. Discounts: 60a, 61e, (12b, 62d. 
Cancellation: 700, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Member: Alabama Community Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na. 6 Elf 8/67-Reed 11/30/67. 
6. SPOT ANNOUNCEMENTS 

le I3x 26e 52e 104e 156e 260x 312e 
1 min 2.60 3.45 3.25 2.75 2.45 2.30 2.10 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min. 

1 x  30.00 18.00 12.00 9.00 7.50 
DISCOUNTS 

131- 5% 52c-15% 156x-25% 312z-35% 
26x-10% 104z-20% 260x-30% 

WQSB (FM) 
(formerly WAVU-FM) 

1950 
Subscriber to the NAB Radlo Code 

Media Code 4 201 0420 0.00 
Sand Mountain Broadcasting Service, Box 190, Al-

bertville, Ala. 35950, Phone 205-878-1311, 
I. PERSONNEL 
Partner & Gen'l Mgr.-Pet M. Courington, 
Operations Manager-Bill Hagler. 

3. FACILITIES 
ERP 20.000 w.: 105.1 one. 
Antenna ht.: 360 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2a, 30. 3b, Sc, 3d, 4b, 4d, 5, 611, 7b, 8, 
Rate Protection: 15b, 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 22b, 

23a, 23b, 24b, 25a, 28a, 28e, 298, 30. 
Contracts: 40a. 44a, 44b, 45, 46, 47a, 50, 51a, 51b, 

51e. 
Comb.: Cont. Discounts: 60a, 61e, 62b, 62d, 
Cancellation: 70a, 71e, 72, 73e, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 1 Elf 3/66-Reed 3/21/66. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52e 104e 156e 312e 

1 min  3.25 3.00 2.75 2.50 2.25 2.00 
8. PROGRAM TIME RATES 

Ix 26e 52e 104e 156e 312e 
1 hr  30.00 27.00 24.00 21.00 18.00 15.00 
1/2 hr  18.00 16.00 14.00 12.00 10.00 8.00 
1/4 hr  12.00 11.00 10.00 9.00 8.00 7.00 
10 min  9.00 8.00 7.00 6.00 5.00 4.00 
5 min  6.00 5.50 5.00 4.50 4.00 3.50 

ALEXANDER CITY 
(1 AM; 1 FM) 

Tallapoosa County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WRFS WRFS-FM 
1947 1949 

CIEID 
Subscriber to the NAB Radio Code 

Media Code 4 201 0490 3.00 
Piedmont Service Corp., Box 72, Alexander City, Ala. 

31010. 
I. PERSONNEL 
General Manager-Jim Whatley. 

2. REPRESENTATIVES 
New York, Chicago, Detroit, Los Angeles-Hal Walton 
& Company, Inc. 

5. FACILITIES 
1.000 w. days; 1050 kv. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 
FM FACILITIES 
ERP 4,600 w.: 106.1 me. 
Antenna ht.: 240 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b, 4d. 
Basic Rates: 22e, 24b. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60s. 
Affiliated with KBS and NAS Radio Networke 
Member: Radio Alabama Network and Southeastern. 
Key Market Network. 

TIME RATES 
Rates effective April 1, 1954. (Card No. 3.) 

Card received January 25, 1960. 
Rev. (l-min. Ann.) reed. June 26, 1961. 

ALABAMA 
6. SPOT ANNOUNCEMENTS 

1 26 52 104 150 260 
ti. ti. ti. ti, ti. ti. 

1 minute.. 4.00 3.90 3.80 3.70 3.60 3.50 
30 seconds 4.00 3.80 3.60 3.40 3.20 2.80 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE PLAN 

Per week 1 min. 30 sec. 1 min. 30 see. 
5 times._ 20.00 15.00 20 times._ 65.00 45.00 

10 times.... 37.50 25.00 30 times.... 90.00 60.00 
15 times.... 52.50 35.00 
10 seconds, each, flat  2.00 

8. PROGRAM TIME RATES 
1 26 52 104 156 260 
U. ti. ti. ti. ti. ti. 

1 hour  30.00 28.00 26.00 24.00 22.00 20.00 
1/2 hour  25.00 23.00 21.00 19.00 17.00 15.00 
1/4 hour._  20.00 18.00 16.00 14.00 12.00 10.00 
10 minutes 15.00 13.50 12.00 10.50 9.00 7.50 
5 minutes 12.00 11.00 10.00 9.00 8.00 6.50 

ANDALUSIA (2 AM; 1 FM) 
Covineton County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WAAO 
1966 

C 
Subscriber to the NAB Radio Code 

Media Code 4 201 0525 6.00 
Companion Broadcasting Service, Inc., Box 987, 

Brantley Hwy., Andalusia, Ala. 36420. Phone 905-
222-1166. 
STATION'S PROGRAMMING DESCRIPTION 

WAAO: Programmed for general interest. 
Local Information and audience participation. Local 
news every hour. Sign-on-9 am, community news, 
interviews, mayor report, weather, middle-of-the-road 
music. 9 am-noon women's program, guest, fashion 
discussions, telephone exchange, tendron country music. 
Noon-sign-off, community features, country music, 
quips, national, International. area news. SPORTS: 
college football, live broadcast high school events. 
AIR PERSONALITIES handle all segments. Rec'd 
10/11/68. 

I. PERSONNEL 
General Manager-Jim Williams. 
Program Director-Jimmy Scofield. 
Women's Director-Betty Williams. 

3. FACILITIES 
1,000 w. days; 1530 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 3a, 45, 5, 6a, 7b. 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15b, 16. 
Basle Rates: 20b, 21a, 22a, 23a, 24c, 25e, 26, 28b, 

20b, 30. 
Contracts: 40a, 46. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 8/1/66-Ree'd 10/11/68. 
6. SPOT ANNOUNCEMENTS 
1 min  lx 26e 52e 104e 

2.00 1.80 1.50 1.30 
30 see. flat 1.10 (minimum 10). 

8. PROGRAM TIME RATES lx 26e 52e 104e 
1/2 hr  18.00 16.00 14.50 14.00 
51/4 10.00 9.00 7.50 6.50 

min  5.50 4.75 4.00 3.50 
r  

9. PARTICIPATING PROGRAMS 
Local Live-6:45-8:15 am  . 3.25 

WCTA 
1946 

C 
Media Code 4 201 05609.00 
Andalusia Broadcasting Co., Inc.. Radio Bldg., An-

dalusia. Ala. 36420, Phone 205-222-1144. 
I. PERSONNEL 
General Manager-Dige Bishop. 

5. FACILITIES 
5,000 w. days. 500 w. nights; 920 kc. 
Directional-nlght only. 

Operating schedule: 5:00 am-10:30 pm. CST. 
4. AGENCY COMMISSION 
None: all rates net to station. 

5, GENERAL ADVERTISING See coded regulations 
Basic Rates: 28e. 
Alcoholic beverage advertising; beer only. 
FM Facilities: WNI1X (FM). 
Affiliated with American Contemporary Network. 
Affiliated with SOBS. 

TIME RATES 
Eff 6/1/65-Ree'd 4/16/65. 

6. SPOT ANNOUNCEMENTS 
1 ti 26 ti 52 U. 104 U. 260 ti 312 ti 

1 min  2.50 2.40 2.30 2.20 2.00 1.90 
30 see or less: 80% of 1-min. 

8. PROGRAM TIME RATES 
1 ti 26 ti 02 ti 104 ti 260 ti 312 ti 

1 hr  30.00 26.00 25.00 20.00 16.00 14.00 
1/2 hr  20.00 17.00 15.00 13.00 10.00 9.00 
1/4 hr  11.00 9.40 8.40 7.50 6.00 5.50 
5 min  4.50 4.30 4.00 3.60 3.30 3.00 

WNBX (FM) 
1950 

C 
Media Code 4 201 0630 4.00 
Andalusia Broadcasting Co.. Inc., Box 8, Andalusia, 

Ala. 30420. Phone 205-222-6767. 
I. PERSONNEL 
General Manager-J. Digo Bishop. 

3. FACILITIES ERP 26,000 w.; 98.1 me. Stereo. 
Operating schedule: 6 am-10:00 pm. CST. 
Antenna ht.: 191 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL RATE POLICY 
AM facilities: WCTA. 

(This listing continued on next Page) 
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ALABAMA 
Ancialusin-W N B X (FM)-Continued 

TIME RATES 
ER Ree'd 4/29/68. 

S. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 312x 

1 min  2.50 2.40 2.30 2.20 2.00 1.90 
30 sec or less: 80% of 1-min. 

8. PROGRAM TIME RATES 
IX 26x 52x 104x 260x 312x 

1 hr  30.00 26.00 25.00 20.00 16.00 14.00 
1/2 hr  20.00 17.00 15.00 13.00 10.00 9.00 
1/4 hr  11.00 9.40 8.40 7.50 6.00 5.50 
5 min  4.50 4.30 4.00 3.60 3.30 3.00 

ANNISTON (3 AM; 1 FM) 
Calhoun County-Map LOCatiCe rr-4 

See SOWS conaumer market map and data at begin-
ning of the State. 

WANA 
1934 

Media Code 4 201 0700 5.00 
Gadsden Radio Co., Box 509, 155 West 33rd St.. 

Anniston. Ala. 36202. Phone Adams 7-1627. 
I. PERSONNEL 
Owner-C. L. Graham. 
Station Manager-Joe Burney. 
Program Director-Cathy Johnson. 

2. REPRESENTATIVES 
Bat Walton & Company. Inc. 

5. FACILITIES 
250 w.; 1490 ke. Non-directional. 
Operating schedule: 5:00 un-11:00 pin. CST. 

4. AGENCY COMMISSION 
15% on net time only; no cash &learnt. 

5. GENERAL RATE POLICY 
AfnRated with !CBS Radio Network. 

TIME RATES 
Rattle received October 29. 1954. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

........ _.._.._.. 3.60 104 ti _______ 2.80 

26 ti  _____ 3.20 260 ti --___ 2.40 
52 ti  3.00 312 t.l..._._._.-.__ 2.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

7.69 
13 ti  36.00 21.60 14.40 7.29 
28 ti ....... _ ..... _.._.._ ..... _.._  34.00 20.40 13.60 6.80 
52 ti...   32.00 19.20 12.80 6.40 
104 ti  30.00 18.00 12.00 6.00 
150 ti  28.00 16.80 11.20 5.60 
260 ti  26.00 15.60 10.40 5.20 

14.20 9.60 4.80 

WDNG 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 201 0770 8.00 
Potts Broadcasting Co., Inc.. Box 1290, Annioton. 

Ala. 36201. Phone 205-236-8291. 
STATION'S PROGRAMMING DESCRIPTION 

WDNG: Programmed for young adults, 18-35 age 
group. 
Active community involvement. NEWS: local news 
staff. Three 15 min local newscasts daily. 3 mobile 
news units, news on hour and half hour, followed by 
local and state news. Weather every quarter hour, 
2 farm shows tally. MUSIC: popular. Best of charts, 
Including some popular hits of yesteryear and albums, 
5 am-7 pm. All top hits 7 pm-12M. TALK: daily 
editorials, teen round table, public affairs, book 
reviews, daily sound off opinion questions. ENTER-
TAINMENT: contests, 1 min features, quips, quotes, 
mobile studio for remoto broadcasts. SPORTS: 3 
local sports shows daily, high school and college foot-
ball. Contact Representative for further details. Rec'd 
2/13/69. 

I. PERSONNEL 
General Manager-Thomas S. Potts. 
Militant General Manager-Robert M. Price. 
Operations Director-William I. Giddens, 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Southeast-Busby, Finch and Woods. Inc. 

S. FACILITIES 
1.000 w. days. 250 w. nights; 1450 kg. 
Non-direetional. 

Operating schedule: 5 am-midnight. CST. 
4. AGENCY COMMISSION 

15%. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, Sa, 4a. 44, 5, lib, 7b, 8. 
Rate Protection: ZOg. 11g, 12g, 13g, 14g. 
Basic Rates: 20b, 24e, 25e, 213. 28b, 28c. 
Contracts: 50. 
Comb.: Cont. Discounts: 60a. 60f. 
Affiliated with BIOS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 9/1/69-Ree'd 7/28/69. 
AA-Mon thru Fri 6-9 am & 3:30-6:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 15 ti 20 ti 35 ti 50+ 
min 4.50 4.10 3.70 3.35 3.00 

30 sec... 3.60 3.30 3.00 2.70 2.40 
CLASS A 

1 min  4.00 3.65 3.30 3.00 2.65 
30 sec  3.20 2.90 2.65 2.45 2.20 
May be combined for best quantity price. 

WHMA WHMA-FM 
1938 1947 

e 
Subscriber to the NAB Radio Code 

Media Code 4 201 0840 9.00 
Anniston Broadcasting Co.. 14th and Noble Sts.. An-

niston. Ala. 36201. Phone 236-7545. 
I. PERSONNEL 
General Manager-Malcolm Street, 
Sales Manager-Ralph Burgess. 
Program Director-James Travis. 

2. REPRESENTATIVES 
The Dunes Organization Inc. 
Southeast-David Carpenter Company, 

5. FACILITIES 
5,000 w. days, 1.000 w. night': 1390 ke. 

Directional-night only. 
Operating schedule: 5 am-11 pm. CST. 
FM-ERP 3,650 w.: 100.5 mc. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no euh discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: lea, 11a, 12a, 13a, 14a, 151, 
Basle Rates: 20b, 21a, 21b, 22b, 23a, 28e, 29a. 33e. 
Contracts: 40a. 440, 45, 46, 47a, 51b. 
comb.: Cont. Discounts; 60a. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 82. 
Affiliated with American Information Network, 

TIME RATES 
Elf 4/15/68-Reed 3/25/68. 

7. PACKAGE PLANS 
PER WK: 1 ti 5 ti It) ti 15 ti 20+ 
1 min.  7.00 6.00 5.50 5.00 4.50 
30/20 see: 75% of 1-min. 10 sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

I x  36 21 15 10 

ARAB 
Marshall County-Map Location E-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WRAB 
1081 

Media Code 4 201 0910 0.00 
Marshall County Broadcasting Co., Ine., Box 646, 

Arab, Ala. 35016, Phone 586-4123. 
I. PER•"(INNEL 
President-J. B. Falt. Jr. 
Seey-Treas.-John Garrison. 
Station Manager-Bill McLain. 

3. FACILITIES 
1.000 w. days: 1380 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset. CST 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4b, 4d, 5, 7b, 8. 
Rato Protection: 10b, 115, 12b, 13b, 145. 
Basic Rates: 20a. 22a, 22b, 23a, 24b, 26, 28b. 
Contracts: 40a. 42a, 45, 46. 
Comb.•. Cont. Discounts: 60s. 61e, 62b. 
Cancellation: 70a, 70c. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 9/1/67-Reed 7/31/67. 
6. SPOT ANNOUNCEMENTS 

SPECIFIED TIME 
PER MO: Flat 25 ti 50 tl 100 ti 150 ti 
1 min ......... _______ 2.75 2.55 2.40 2.25 2.15 
30 sec...   2.25 2.05 1.90 1.75 1.65 
Production spots-Total order plus 10%. 

7. PACKAGE PLANS 
STA. PER WK: 15 ti 20 ti 30 ti 50 tl 
1 min. ........1.95 1.85 1.75 1.65 
30 sec  1.55 1.45 1.35 1.25 
Cannot be combined to earn monthly rates. 
STA. PER MO: 60 tl 90 ti 120 tl 180 tl 
1 ............... ........1.90 1.80 1.70 1.60 
30 sec-  1.50 1.40 1.30 1.20 
Production spots-Total order plus 10%. 

O. PROGRAM TIME RATES 
Flat 26x 52x 104x 1860 

1/2 hr.._ ..... ...... 17.00 15.00 13.00 12.00 11.00 
1/4 10.00 9.00 8.00 7.50 7.00 
10 min_ 8.00 7.15 6.50 6.10 5.80 
5 min..........._..._..._. 5.50 5.00 4.75 4.60 4.50 
Programs and spots cannot be combined to earn fre-
quency discount. 

10. SPECIAL FEATURES 
Weather Reports, Time Signals, Sports Highlights, 
Alabama Headlines, The Big Story, World Headlines, 
(30-second maximum, minimum 10 per day): 
EA: I yr 6 mo 
Plain spot 75 .85 
Production Spot  - .85 .95 

ATHENS 
Limestone County-Map Location D-2 

See SUDS consumer market map and data at begin-
ning of the State. 

(2 AM; 1 FM) 

WJMW 
1948 

CEO 
Media Code 4 201 0980 3.00 
Athens Broadcasting Co., Inc.. Rine St.. Athens, 

Ala. 35611, Phone 232-3911. 3912. 
I. PERSONNEL 
Prep. & Gen'i Mgr.-Homer F. Durtnevant. 
Sec's & Treas.-Mrs. W. Clinton Brown. 
Program Director-Robert V. Dunnavant. 

S. FACILITIES 
1,000 w. days; 730 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 155. 
Basic Rates: 200, 20b, 210, 23a, 240, 25a, 28b, 28e, 

30. 
Contracts: 40a. 41, 42a. 440. 45, 46, 47a, 51a, 
Comb.: Cont. Discounts: 60d. 61a, 62b. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 82. 
Member: Southeastern Key Market Network, 

TIME RATES 
Rates effective January 1. 1960. 
Rates received January 28, 1960. 

6. SPOT ANNOUNCEMENTS 
1 time  4.00 52 times 3.25 

13 times  3.75 156 ttmes 3.00 
26 times  3.40 500 times 2.09 

WJ 0 F (FM) 
1958 

Media Code 4 201 1050 4.00 
Athens Broadcasting Co., Inc. ' Hine St., Athens, 

Ala. 35611. Phone 232-3911, 3912. 
I. PERSONNEL 

Pres. & Gong Mgr.-Homer F. Dunnavant. 
Director of Operations-Robert V. Dunnavant. 
Secretary-Treasurer-Mrs. W. Clenton Brown. 

S. FACILITIES 
ERP 50,000 w.; 104.3 me. 
Operating schedule: 6:00 am-midnight daily. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See %UM)V listing for coded regulations. 

TIME RATES 
Eft' 4/1/66-Reed 4/4/66. 

6. SPOT ANNOUNCEMENTS 
1 ti 3 ti 5 ti 

Per day   6 5 4 

WKAC 
1964 

Subseriber to the NAB Radio Code 

Media Code 4 201 1120 5.00 
Limestone Broadcasting Company. Box 847. Elkmont 

Hwy., Athens, Ala. 35611. Phone 205-232-6827. 
I. PERSONNEL 
Owner, Sta.. Sales & Gen'l Mgr.-Kennith A. Casey. 
Program Director-Norma Casey. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Southern-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1080 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 
Cancellation: 70e. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 7/1/67-Rec'd 7/12/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 20 see 10 see 
Ea . . 1.25 .90 .75 .50 

7. PACKAGE PLANS 
13 WEEK CONTRACT-7 DAYS PER WEEK 

PER MO: I min 30 see 1 min 30 see 
5 ti ._.. 150 100 10 tl...- 275 175 

ATMORE (1 AM; 1 FM) 
Escambia County-Map Location D-9. 

See SUDS consumer market map and data at begin-
ning of the State. 

WATM 
1949 

Subserlber to the NAB Radio Code 

Media Code 4 201 11908.00 
Southland Broadcasting Co., Craig St.. Atmore, Ala, 

35502. 
I. PERSONNEL 
General Manager-Tom C. Milliard. 
Program Director-Julia Miniard. 

2. REPRESENTATIVES 
Continental Radio Sales, 
South, Southeast, Southwest-David Carpenter Com-

pany. 
3. FACILITIES 

5.000 w. days; 1590 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast 6-6:30 am. 
For non-simuleast facilities see WATM-FM. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
Basic Rates: 220, 23a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 61b, 62b, 62e. 
Cancellation: 70a. 70e. 
Affiliated with NAS Radio Network, 
Member: Radio Alabama Network, Southeastern Key 
Market Network. 

TIME RATES 
Elf 7/1/53-Ree'd 7/6/53, 

6. SPOT ANNOUNCEMENTS 
Ix Ile 26x 39x 520 I04x 156x 3120 

1 min 2.50 2.35 2.25 2.15 2.05 2.00 1.85 1.75 
8. PROGRAM TIME RATES 

Ix I3x 26x 390 520 I04x 156x 312x 
1 hr...... 25.00 23.75 22.50 21.25 20.00 18.75 17.50 15.00 
1/2 hr.. 15.00 14.25 13.50 12.75 12.00 11.25 10.50 9.00 
1/4 hr.. 10.00 9.50 9.00 8.50 8.00 7.50 7.00 6.00 
10 min.. 7.50 7.15 6.75 6.25 6.00 5.60 5.25 4.50 
5 min.... 5.00 4.75 4.50 4.25 4.00 3.75 3.50 3.00 

WATM-FM 
1966 

Media Code 4 201 1191 6.00 

Southland Broadcasting Co., Box 770, 810 E. Craig 
St., Atmore, Ala. 36502. Phone 205-368-2121. 

I. PERSONNEL 
General Manager-Tom C. Miniard. 
Com'l Mgr. & Prog. Dir.-Julia Miniard. 

2. REPRESENTATIVES 
Continental Radio Sales. 
David Contenter Company. 

3. FACILITIES 
ERP 29,000 w.: 104.1 roc. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 182 It. above average terrain. 
Partial simulcast operation. Operated separately 5-6 
am and 6:30 am-midnight. For simulcast facilities 
see WATM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See eoded regulations 
General: la. 20. la, 4a, 5, 60. 
Rate Protection: 15b. 
Basic Rates: 200, 205, 210. 21b, 21c, 22e, 23a, 25e. 

28e. 

Contracts: 40a, 43, 44a, 470, 48, 49, 510. 
Comb.; Cont. Diamants: 60a. 
Prod. Services: 81, 82. 

TIME RATES 

Bates are identical to WATM. See that listing. 

AUBURN-OPELIKA 
(3 AM; 1 FM) 
Lee County-Map Location G-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WAOA 
1968 

OPELIKA 
Media Code 4 201 1225 2.00 
Faulkner Radio, Inc.. Box 2329, Opellka, Ala. 36801. 
Phone 205-745-4656. 

I. PERSONNEL 
General Manager-Bob Thorburn. 
Program Director-Ron Altman. 
News Director-Terry L. Rochester. 

2. REPRESENTATIVES 
Busby. Finch and Woods. Inc. 

3. FACILITIES 
5,000 w.. 1520 Ice. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See Coded regulations 
General: la. lb. 3a, 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: 15h. 16. 
Basic Rates: 20b, 21a, 21b, 21d, 23a, 24b, 24e, 25a, 

28a, 29a, 30, 33a. 
Contracts: 40a. 43, 44a, 45, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 601, 61e, 62a. 
Cancellation: 70e, 71a. 730, 
Prod. Services: 80, 82. 
FM facilities: WFRI (FM). 

TIME RATES 
No. 1 Elf 4/4/68-Iteed 7/25/68. 

6. SPOT ANNOUNCEMENTS 
ANNUAL PLANS 

I min 30 see 10 tee 

26 x  . 3.75 3.00 2.25 

104 o  3.25 2.60 1.95 
156 x  3.00 2.40 1.80 
260 x 2 75 2.20 1.65 
312 x  2.50 2.00 1.56 
624 x  2.25 1.80 1.35 
1248 x..._ . . _ ... --- 2.00 1.60 1.20 
Specified times, extra 20%. 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 ti 40 ti 50 01 60 ti 70 ti 
1 min  2.75 2.60 2.45 2.30 2.15 2.00 1.85 
30 sec  2.20 2.10 1.95 1.85 1.70 1.60 1.50 
10 sett  1.65 1.55 1.45 1.40 1.30 1.20 1.10 
Spots purchased on weekly plan do not earn frequency 
discounts on Annual Plan. 
Specified times. extra 20%. 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x 156x 260x 

1 hr... 36.00 32.50 29.00 25.50 22.00 18.50 
1/2 hr.___ 21.00 19.50 17.50 15.50 13.00 11.00 
1/4 hr__   12 50 11.50 10.50 9.50 8.00 6.50 
5 min  7.50 7.00 6.50 5.50 5.00 4.00 

WAUD 
1947 

AUBURN 

C 
Subscriber to the NAB Radio Code 

Media Code 4 201 1260 9.00 
Auburn Broadcasting Co. Toe., Box 391. Montgomery 
Hwy., Auburn. Ala. 36830. Phone 205-887-3401. 
STATION'S PROGRAMMING DESCRIPTION 

WAUD: Programmed for adults and college students. 
ENTERTAINMENT: 5:30-9 am air personality. 
classified show, local news, snorts, information. 9-11 
am trend music, household hints. music. 11 am-noon 
farm reports, religious music. Noon-1 pm news and 
information hour. 1-2 pm classical music. 2-5 pm air 
personality, interviews, entertainment, and popular 
music. 5-7 pm news, sports and general information. 
7-12M entertainment, middle-of-the-road music. 10 
min network and local news each hour. Reed 7/21/67. 

I. PERSONNEL 
Pres. & Com'l Mgr.-Elmer G. Salter. 
News Director-Bob Sanders. 
Program Director-Chuck Harris, 

2, REPRESENTATIVES 
Frederick W. Smith. 
South, Southeast, Southwest-David Carpenter Com-

pany. 
3. FACILITIES 

1,000 w. days. 250 w. night,; 1230 kg. 
Non-directional. 

Operating schedule: 5:30-1 am. CST. 
4. AGENCY COMMISSION 

15/0: payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 213, 3a, 31). 3d, 4a, 5, 13a. 8. 
Rate Protection: 10g, 11g, 12g, 13g, leg. 15a. 15b. 
Basic Rates: 201% 21a, 21b, 21d, 22a, 23a, 23b, 245. 

25e. 28a, 28e, 29a, 30. 
Contracta: 40a. 41, 44a. 44b, 50. 51a. 51b. 
Comb.: Cont. Discounts: 605, 61a, 62d. 
Cancellation: 71a. 73b. 
Prod. Services; 80. 82. 
Affiliated with KBS. 
Affiliated with American Information Network, 
Member: Radio Alabama Network. 

TIME RATES 
Rates effective May I, 1958. 
Rates received May 22, 1958. 

Rev. (1/2 hr. rates) effective January 1, 1963. 
Rev. (Spot Ann.) effective September 1. 1883. 

6. SPOT ANNOUNCEMENTS 
1 min  3.00 20 see  1.80 
Si sec  2.40 ID's   1.50 
Rebate of 100.00 given for each total of earned 560 
announcements broadcast. 

8. PROGRAM TIME RATES 
hit 1/2 hr 1/4 hr 10 min 5 min 

1 x ....... ____.____ ...... 30 20 15 12 10 
DISCOUNTS 

13x-10% 52x-25% 156x-35% 
26x-15% 104o-30% 260x-40% 

(Auburn-Opelika continued on next page) 
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Auburn-Opelika-Continued 

WFRI (FM) 
1968 

AUBURN 
Media Code 4 201 1295 5.00 
Faulkner Radio, Inc., Box 2329, Opelika, Ala. 36801. 

Phone 205-745-4658. 
I. PERSONNEL 
General Manager-Bob Thorburn. 
Program Director-Ronald Altman. 
News Director-Terry L. Rochester, 

3. FACILITIES 
ERP 3,000 w. (horiz. & vert.): 97.7 me. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15% en Spots only; all other rates are net. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 151), 16. 
Basic Rates: 20b, 21a, 21b, 21d, 23a, 24b, 25a, 28a, 

28e. 29a, 33a. 
Contracts: 40a, 43, 44a. 45, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 61e, 62a. 
Cancellation: 70e, 71a. 73a. 
Prod. Services: 80, 82. 
AM facilities: WAOA. 

TIME RATES 
Eff  . Rec'd 4/17/69. 

7. PACKAGE PLANS 
(1 spot 6 am-noon. 1 spot noon-6 pm, 1 spot 

6 pm-midnight) 
3 1-min spots per day, 7 days per wk, per mo.... 120 
Times run within time periods changed daily. 
Minimum contract 1 mo; maximum contract 12 mo. 
Commercial time limited to 48 accounts. 

10. SPECIAL FEATURES 
NEWSCASTS 

Ix 26x 52x I04x I56x 260x 
5 min  6.50 6.00 5.50 4.50 4.00 3.00 
Includes 20-second open and close, 1 mlnute spot. 

WJ HO 
1940 

OPELIKA 

Subscriber to the NAB Radio Code 

Media Code 4 201 1310 2.00 

Opelika-Auburn Broadcasting Co., 2009 Pepperell 
Parkway, Opelika, Ala. 36801. Phone 205-745-
6485. TWX 205 745-6484. 

I. PERSONNEL 
General Manager-John E. Smollen. 
Program Director-Lynn A. McCroskey. 
Traffic Manager-Becky McGraw. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
South-IIarry J. Cannon Associates. 

3. FACILITIES 
1.000 w.; 1400 kc. Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a. 11a, 12a, 13a. 14a. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 26, 28b, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 610, 61b, 61e, 62b, 

62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MOOS and KBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff   Reed 4/25/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x  5.00 156 x  4.00 
13 x. 4.88 260 x - 3.75 
26 x 4.60 312 x.. 3.50 
52 x. ....4.40 500 x 3.25 
104 x  4.20 
30 sec or less: 80% of 1-min. 

8. PROGRAM TIME RATES 
lx 13x 260 52x 104X I56x 

1/2 hr  40.00 38.50 36.00 34.50 33.00 32.00 
1/4 hr  30.00 27.50 25.00 22.50 20.00 17.50 
10 min  20.00 17.50 16.00 14.50 12.00 10.50 
5 min_  15.00 13.50 12.00 11.00 10.00 9.50 

BAY MINETTE (1 AM; 1 FM) 
Baldwin County-Map Location C-10 

See SUDS consumer market map and data at begin-
ning of the State. 

WBCA WWSM (FM) 
1957 1964 

C 
Subscriber to the NAB Radio Code 

Media Code 4 201 1330 0.00 
Faulkner Radio, Inc., Box 426, Courthouse Sq., BAY 

Minette, Ala. 36507. Phone 937-5596. 

STATION'S PROGRAMMING DESCRIPTION 
WBCA: Air and news personalities. NEWS: on 
hour, every hour. 10 min & 15 min summaries in 
drive time. 5 min summaries mid-day. 15 min news, 
weather and farm news at noon M-Sat. Headlines 
on half hour. Women's show 15 min on Mon. MUSIC: 
gospel music 6-7 am, country music 7 am-sign-off. 
Negro programs 7-8 am Sun. AIR PERSONALITIES 
daily 7 am-6 pm. SPORTS: area high school, college 
football, little league and major league baseball. 2 
man news department, mobile news units plus remote 
for on-the-scene broadcasting. Rec'd 6/28/68. 

I. PERSONNEL 
President-J. H. Faulkner. 
General Manager-Elvin Stanton. 

3. FACILITIES 
10,000 w. days; 1110 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
PM FACILITIES 
ERP 2.300 w.; 105.5 mc. 
Operating schedule: 5:55 am-midnight daily. CST. 
Antenna ht.: 357 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a. 44, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 15b. 
Basle Rates: 20b, 21a, 22b. 24c, 25a, 26. 28e. 29b. 
Contracts: 40a. 42b, 47a, 48. 51b. 
Comb.; Cont. Discounts: 60a. 61a, 62d. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL ANIS LOCAL RATES SAME 

Eff 9/15/66--Rec'd 8/3/66. 
6. SPOT ANNOUNCEMENTS 
PER MO: I ti 12 ti 30 tl 60 ti 90 ti 120+ 
1 min  3.50 3.00 2.75 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
PER MO: 5 min 1/4 hr 1/2 hr I hr 
5 ti..._ 7 9 15 30 
13 ti._ 6 8 13 25 
25 U._   5 7 12 22 
26+ 4 6 11 20 

BESSEMER 
Jefferson County-Map Location D-4 

See SUDS consumer market map and data at begin-
ning of the State. 

See Birmingham 
(including Bessemer, Homewood, Irondale) 

BIRMINGHAM (12 AM; 4 FM) 
(including Bessemer' Homewood, Irondale) 
Jefferson County-Map Location D-4 

See SUDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
-.hat all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WAPI 
1922 

BIRMINGHAM 

C MCI 
Media Code 4 201 1400 1.00 
Radio station WAPI. Box 1310, Birmingham, Ala. 

35201. Phone 205-323-6141. 
I. PERSONNEL 
Vice-Free. & Gen'l Mgr.-Donald D. Wear. 
l'rogram Director-Charles Davis. 
Sales Manager-Jack Warren. 

2. REPRESENTATIVES 
bleary I. Chrlstal Co., Inc. 

3. FACILITIES 
50,000 w. days, 5,000 w. nights; 1070 ke. 
Non-Directional days; directional nights. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 net time; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 3b. 
Basic Rates: 23a. 
Contracts: 40c. 
Comb.; Cont. Discounts: 61b, 62b, 62e. 
Cancellation: 70a, 70e. 
Prod. Services: 82. 
TV Facilities: WAPI-TV. 
Affiliated with NBC. 

TIME RATES 
No. 18 Eff 8/1/68-Rec'd 1/20/69, 

6. SPOT ANNOUNCEMENTS 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm & 9 pm-midnight; Sat 
10 am-midnight; Sun 6:30 am-midnight. 
B-Mon thru Sun 5-6 am; Mon thru Fri 7-9 pm. 

CLASS AAA 
1 MINUTE 

 Per wk  
1 ti 6 ti 12 ti 18 ti 24+ 

1 x  30 28 26 24 22 
100 y  29 27 25 23 21 
300 x 28 26 24 22 20 
500+   27 25 23 21 19 

30/20 SECONDS 
1 x  24 22 21 19 18 
100 x.  23 21 20 18 17 
300 x 22 20 19 17 16 
500+   21 19 18 16 15 

CLASS AA 
1 MINUTE 

1 x 96 23 21 19 18 
100 x 24 22 20 18 17 
300 x 22 20 18 17 16 
500+   20 18 17 16 15 

30/20 SECONDS 
1 x  20 18 
100 x..  19 17 

17 
16 
15 
14 

15 
14 
13 
12 

10 
100 x  12 11 10 9 8 
300 ..... 11 10 9 8 7 
500+   10 9 8 7 6 
ID's may combine with other types of spots for fre-
quency discounts. Not subject to, nor included in 
calculating, weekly discounts. 

14 
13 
12 
11 500+   17 15 

CLASS A 
1 MINUTE 

1 x 24 22 20 18 17 
100 x. 22 20 18 16 15 
300 x...   20 18 16 15 14 
500+   19 17 15 14 13 

30/20 SECONDS 
1 x 18 16 15 14 13 
100 x  ..... 17 15 14 12 11 

12 11 10 
500+   14 13 11 10 9 

CLASS B 
1 MINUTE 

1 x  15 14 13 12 11 
100 y 14 13 12 11 10 
300 x 13 12 11 10 9 
500+   12 11 10 9 8 

30/20 SECONDS 
9 

10 SECONDS 
Ix 100x 300X 500+ 

AAA 15 13 11 9 
AA   13 11 9 7 
A 12 10 8 6 

AM/PM TRAFFIC PLAN 
Advertiser may elect to divide his schedule of spots 
equally between AAA and AA time. In this election 
the AA rate will prevail provided the advertising is 
for a single product; the spots are of the same length 
and the AAA. and AA schedules are running con-
currently. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

Sold in multiples of 4 & scheduled within a 7-day 
period as follows: 1 spot-Mon thru Sat 6-10 am; 
Mon thru Fri 3-7 pm, 2 spots-Mon thru Fri 10 am-
3 pm; Sat & Sun 10 am-7 pm. 1 spot-Mon thon Sun 
5-6 am; Mon thru Fri 7 pm-midnight. 
PER WK, EA: 4 ti 8 ti 12 ti 16 ti 20 ti 
1 min 19 18 17 16 15 
30 see  15 14 13 12 11 
TAP discounts must be earned within 7 broadcast 
days. TAP spots do not combine with any other spots 
service for discounts. 

it. PROGRAM TIME RATES 
A-Dally 6:30 am-10:30 pm. 
B-Dally 10:30 pm-6:30 am. 

CLASS A 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x.  132 79 48 44 37 
'52 x 114 69 43 38 31 
156 x  102 Cl 38 34 27 
312+   84 51 34 28 23 

CLASS 13 
1 x 80 48 32 27 22 
52 x  68 41 26 23 19 
156 x  58 35 22 20 17 
312-F   50 31 19 18 15 

WAN-FM 
1946 

BIRMINGHAM 

C 
Media Code 4 201 1401 9.00 
Radio station WAPI. Box 1310, Birmingham, Ala. 

35201. Phone 205-323-6141. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Donald D. Wear. 
Sales Manager-Jack NVarren. 
Program Director-Charles Davis. 

3. FACILITIES 
ERP 100,000 w.: 94.5 mc. 
Antenna ht.: 982 ft. above average terrain. 
Operating schedule: 19 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a. 
Contracts: 40e. 
Comb.; Cont. Discounts: 62b, 62e. 
Cancellation: 70a. 70e. 
TV facilities: WAPI-TV. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective July 1, 1954. 
Rates received June 21, 1954. 

8. PROGRAM TIME RATES 
CLASS "A" 

(6:30 p.m. to 10:00 p.m.) 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 66.50 40.00 27.00 22.50 15.00 
13 times.. 65.00 39.00 26.00 21.50 17.50 
26 times.. 63.50 38.00 25.00 21.00 17.00 
52 times.. 60.00 38.00 24.00 20.00 16.00 
104 times_ 57.00 34.50 22.50 19.00 15.50 
156 times.. 54.00 32.50 21.50 18.00 14.50 
260 times_ 51.00 31.00 20.50 17.00 13.50 
312 times.. 48.00 28.50 19.50 16.00 12.50 

CLASS "B" 
WOO a.m. to 6:30 p.m. and 10:00 p.m. to 

10:30 p.m.) 
1 time- 40.00 24.00 16.00 18.50 11.00 

13 times.. 39.00 23.50 15.50 13.00 10.50 
26 times.. 38.00 22.50 15.00 12.50 10.00 
52 times_ 38.00 21.50 14.50 12.00 9.50 

104 times.. 34.50 20,50 13.50 11.50 9.00 
158 times_ 32.50 19.50 13.00 10.50 8.50 
280 times.. 31.00 18.50 12.50 10.00 8.00 
812 times.. 28.50 17.50 11.50 9.50 7.50 

CLASS "C" 
(10:30 p.m. to 8:00 a.m.) 

1 time.... 27.00 16.00 11.00 9.50 7.50 
13 times.. 26.00 15.50 10.50 9.00 7.00 
26 times.. 25.00 15.00 10.00 8.50 6.75 
52 times.. 24.00 14.50 0.50 8.00 6.50 
101 times.. 22.50 18.50 9.00 7.50 6.00 
156 times.. 21.50 13.00 8.50 7.00 5.75 
260 times.. 20.50 12.50 8.00 8.50 5.50 
312 times_ 19.50 11.50 7.50 6.00 5.00 

WAQY 
1965 

BIRMINGHAM 

DIM 
Media Code 4 201 1470 4.00 
Radio Broadcasting Company of Birmingham, Inc., 

Penthouse, 2121 Bldg., 2121 8th Ave., N., Birm-
ingham, Ala. 35203. Phone 205-252-9868. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Tommy Charles. 
Sales Manager-Linda Kennedy. 
Program Director-Frank Lewis. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
R. S. Crane Company. Inc. 

3. FACILITIES 
1,000 w; 1220 loo. Non-directional. 
Operating Schedule: SunrIse-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Cancellation: 70e. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eft 12/1/68-Rec'd 1/24/69. 
AA-Mon thru Fri sign-on-10 am & 3 pm-sign-off; 
Sat sign-on-noon. 

ALABAMA 
A-Mon thru Frl 10 am-3 pm. 
Weekend-Sat noon-sign-off. 

6. SPOT ANNOUNCEMENTS 
-Per wk- -Per ma- -Per 13 wk-

I MIN: AA A AA A AA A 
10 ti.  17.50 13.50 16.50 12.50 14.00 11.50 
15 ti  17.10 13.10 15.90 11.90 13.50 10.00 
20 ti  16.10 12.10 14.50 10.50 12.00 10.50 
40 ti.  15.30 11.30 14.00 10.00 11.30 7.80 
30 sec: 80% of earned 1-min. 
10 sec: 50% of earned 1-min. 

7. PACKAGE PLANS 
SPECIAL PACKAGE PLANS 
(must be used within 30 days) 

Plan I, 1-min, 100 ti (100 A)_......._...._.._._........ 700 
Plan II, 1-min. 50 ti (25 AA, 25 A)..........----... 650 

WATV 
1946 

BIRMINGHAM 
Media Cede 4 201 1540 4.00 
Satellite Broadcasting Co., Inc., Thomas Jefferson 

Hotel, Birmingham, Ala. 35203. Phone 205-324-
2541. 

I. PERSONNEL 
President-Sam Holt. 
Vice-Pres. & Gen'l Mgr.-Tom Whitley. 
Sales Manager-G. W. P. Atkins. 

2. REPRESENTATIVES 
Dal Walton 8c Company, Inc. 

3. FACILITIES 
1,000 w. days; 900 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See ended regulations 
Rate Protection: 10e, 11c, 12e, 13c. 
Basic Rates: 22a, 23a, 20a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 61b, 62b, 62e, 
Cancellation: 70a. 10e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reed 9/27/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 x  15.00 13.00 260 x ... 12.25 11.25 
26 x.  14.25 12.75 312 x.._.......... 12.00 10.75 
52 x 13.50 12.25 520 x  11.75 10.50 
104 x  13.00 12.00 1040 x  11.25 10.25 
156 x  12.75 11.50 

10. SPECIAL FEATURES 
NEWSCASTS-ALL TIMES 

1/4 hr 10 mln 5 min 
Flat   30.00 24.00 18.75 

WBRC 
1925 

BIRMINGHAM 

A Taft Station 

13E1 
Media Code 4 201 1610 5.00 
Taft Broadcasting Co., Box 2311, 1729 N. Second 

Ave.. Birmingham, Ala. 35203. Phone 205-252-
3172, TWX 295-328-3371. 

I. PERSONNEL 
General Manager-Paul Murphy. 
General Sales Manager-Jess Pevear. 
Program Director-Dick Deason, 

2. REPRESENTATIVES 
Katz Radio, East. 
Taft Sta. Sales Offices: See Rep & Sb O pages. 

9. FACILITIES 
5,000 w.; 960 ke. Directional-night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 2b, 3a, 3d, 40. 4d, 5, Ca, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 154. 
Basic Rates: 20b, 21e. 21b, 214, 22e, 22b, 23a, 24b, 

24e, 25a, 26, 28a, 29a, 30, 32b, 33a. 
Contracts: 400. 41, 42e. 42c 43, 44a, 44b, 45, 46, 

47e, 48, 51e. 51e. 
Comb.; Cont. Discounts: 600, 604, 60e, 60f, 601, 610. 

61b. 62a, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b, 
Prod. Services: 80, 82. 
Affiliated with CBS and Katz Radio A.I.D.. Plan. 

TIME RATES 
No. 34A Eff 4/1/69-Rec'd 3/26/69. 

6. SPOT ANNOUNCEMENTS 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Fri 10 am-3 pm. 
B-Mon thru Sat 7 pm-midnight; Sat 10 am-3 pm; 
Sun all day. 
Midnight-6 am. Rates on request. 
PER WK, 1 MIN: I ti 6 ti 12 ti 18 ti 24 ti 
AAA 34 33 32 28 26 
AA   30 27 26 25 24 
A   20 18 17 16 15 
  16 15 14 13 12 

20/30 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 
Spots between time classifications take the rates of 
the higher classification. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PT.ANS 

PER WK: 12 ti 18 ti 24 ti 
Tap 1-1/2 AAA or AA, 1/2 B or 

1/3 AAA or AA, 1/3A, 1/3 216 306 384 
Tap 2-1/2A, 1/2 B  168 234 288 

50/50 TRAFFIC PLAN 
Advertiser scheduling at least 1/2 his combined AAA 
and AA meekly spots in AA, earns AA rates on all 
AAA and AA spots, provided all AAA and AA spots 
are spread equally Mon thru Fri. 

8. PROGRAM TIME RATES 
PER WK: 1/2 hr 1/4 hr 10 min 5 min 
1 ti ......... ........... 80 50 46 39 
3 ti ..... _ ............ .._...._____..- ....... 72 47 43 37 

COMBINABILITY 
All spots regardless of length or classification may 
be combined for discount purposes. 
Spots and program units may not be combined for 
discount purposes. 

(Birmingham continued on next page) 
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ALABAMA 
Birmingham-Continued 

W B R C-FM 
1959 

BIRMINGHAM 

Media Code 4 201 1611 3.00 

Taft Broadcasting Co., Box 2311. 1729 N. Second 
Ave., Birmingham. Ala. 35203. Phone 205-252-
3172. TWX 205-328-3371. 

I. PERSONNEL 
Division General Manager-John Lawrence, Jr. 
General Sales Manager-Jesse Peyese. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERE' 16,000 w.: 106.9 mo 
Operating scheduL:  . CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 
Affiliated with American I'M Network. 
Member: The Groskin Group. 

TIME PATES 
Eft. - Rec'd 3/12/68. 

6. SPOT ANNOUNCEMENTS 
Ix 15e 30x 60e 125e 250e 5001 

1 ..... 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
8. PROGRAM TIME RATES 

Ix 15e 30x 60e I25x 250e 500e 
1 hr........... 50 47 45 43 41 29 27 
1/2 hr........ 38 36 34 32 30 28 26 
5 min.  22 21 20 19 18 17 16 

WCRT 
1033 

BIRMINGHAM 

Substribsr to the NAB Radio Code 

Media Code 4 201 1680 8.00 
Chapman Radio & Television Co.. Box 3297, Town 
House Ilotel, 2008 8th Ave.. South, Birmingham, 
Ala. 35205. Phone 205-251-5117. 

I. PERSONNEL 
Co-Owners-W. A. Chapman, G. K. Chapman. 
lien'! & Com'i Mgr.-11111 Kennedy. 

2. REPRESENTATIVES 
Sleeker Radio. Inc. 

3. FACILITIES 
5.000 w. days; 1260 Ise. Non-dlreetional. 
Operating schedule: 6 am-local sunset Mon thru Sat: 
7 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulation 
General: la. 2a, 3e. 4a. 4d, 5, 6a. 7b. B. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 155, 16. 
Basic Rates: 20b, 2Id, 22b, 23a. 24e, 25a. 26, 28e. 

30. 
Contracts: 40a. 41. 46, 47a, 51a. 
Comb.; Cont. Discounts: 60b, 601, 62b. 
Cancellation: 73e, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Affiliated with SIBS. 

TIME RATES 
No. 6 Err 9/1/68-Reed 8/8/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-9 am. 
A-afon thru Sat after 9 am; Sun all day. 

CLASS AA 

No frequency discount allowed. 
CLASS A 

PER WK: 1 ti 5 ti 10 tl 15 ti 20 ti 25 01 
1 min.  7.50 7.00 6.50 6.00 5.50 5.00 
30 sec  6.50 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
ROS PACKAGES 

100 ti 50 ti 
PER MO: I min 30 see 10 see 1 min 30 sec 10 see 
Ea ........ 4.00 3.00 2.00 4.50 3.50 2.50 

W C R T-FM 
1961 

BIRMINGHAM 

Subscriber to the NAB Radio Code 
Media Code 4 201 1681 6.00 
Chapman Radio ds Television Co., Box 3297. Town 
House Hotel, 2008 8th Ave.. South Birmingham, 
Ala. 35205. Phone 205-251-5117. 

I. PERSONNEL 
President-W. A. Chapman. 
General Manager-W. R. Kennedy. 

2. REPRESENTATIVES 
Meeker Radio, Irte. 

3. FACILITIES 
ERP 48,800 w.; 98.5 mc. 
Operating schedule: 5:00 am-midnight daily. CST. 
Antenna ht.: 584 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 23s. 
Contracts: 40a, 45. 
Comb.; Cont. Discounts: 61b, 62b. 62e. 
Cancellation: 70a, 70e. 

TIME RATES 
Rates effective May 1, 1961. 
Rates received June 5, 1961, 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 1 min. 

1 time._ 8.00 6.00 15 times._ 6.50 
5 times  7.50 5.50 20 time,...,, 6.00 
10 times  7.00 5.00 25 times  5.50 

8. PROGRAM TIME RATES 
Per week: 1 hr. 1/2 hr. 1 hr. 
1 time  60.00 42.00 3 times_ 40.00 
! times  50.00 35.00 5 times__ 30.00 

WENN 
1850 

BIRMINGHAM 

A McLendon Ebony Station 

Independent Negro 

30 see. 
4.50 
4.00 
3.50 

1/2 hr. 
28.00 
11.00 

Subscriber to the NAB Radio Code 

Media Code 4 201 1750 9.00 

Jomac Birmingham Corp., Bor 1469, Birmingham. 
Ala. 35201. Phone 205-324-1020. 

I. PERSONNEL 
President-John M. McLendon. 
Vice-Pres. & Gen'l Mgr.-Joe Lackey. 

2. REPRESENTATIVES 
Bernard }toward & Co., lose. 

3. FACILITIES 
5,000 w. days; 1320 he. Non-directional. 
Operating schedule: 6 am-local sunset. 

4. AGENCY COMMISSION 
15% on time only; no cash diseounL 

5. GENERAL ADVERTISING See coded regulatiom 
General: la, 25, lb. 3a, 4a, 44, 5, Ga, 7b. 
Rate Protection: 10b, 12b, 13b, 14b, 15b. 
Basle Rates: 20b, 221). 231). 24b, 25a, 285, 29a. 
Contracts: 40a, at 424. 441). 45. 46, 47e. 
Comb.: Cont. Discounts: 60a, 60g, 601. 82d. 
Cancellation: 70d. 71a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Bates effective May 1, 1984. (Card No. 7.) 

Card received April 3, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 10 etc 1 min 10 me 
1 15.00 10.00 260 12.50 8.50 
26 ti 14.10 9.50 312 tl 12.00 8.25 
52 14.00 9.25 520 tl  11.50 8.00 
104 ti 13.50 9.00 780 ti 11.00 750 
156 ti  13.00 6.75 1000 el 10 50 
10-second epee cannot be combined with 1-minute 
announcement' to earn lower rate. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: ea ea 
10 ti  12.00 25 ti  10.50 
15 ti  11.50 30 Li  10.00 
20 tl  11.00 

WJLD 
1942 

HOME WOOD 

Independent Negro 

Subscriber to the NAB Radio Code 
Media Code 4 201 1820 0.00 
Johnston Broadcasting Co.. 109 No. 19th St., Bir-
mingham, Alabama 35203. Phone 205-324-3468. 
STATION'S PROGRAMMING DESCRIPTION 

WILD: Programmed for Negro listener. MUSIC: 
rhythm and blues and gospel. AIR PERSONALITIES 
handle all segments and taped commercials by air 
personalities are interchangeable. Weather st :10, 
news headlines at :25, sports at :40, and. 5 min news, 
at :55. Station participates in fund drives for com-
munity activities, boys clubs, etc. Personalities avail-
able for remote broadcasts. store openings, shopping 
center sales day, etc. Contact Representative for 
further details. Rec'd 7/20/67. 

I. PERSONNEL 
Oaner-Rose IL Johnston. 
General Manager-George Johnston III. 
Sales Manager-Dave Davis. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 
Southern-Bernard I. Ochs Co. 

3. FACILITIES 

1,000 w. days, 250 w. nights; 1400 Ile. 
Non-directional. 

Operating schedule: 24 hours dally. CST. 
Partial simulcast operation. Simulcast 6-11 am & 
3-10 pm. For non-simulcast facilities see WaN 
(FM). 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 3b, 3e, 3d, 4s, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b. 12b, 131). 14b. 
Basic Rates: 205, 21a, 21e. 21d, 22s, 22b, 23a. 24b. 

25a, 26, 28a, 29a. 
Contracts: 40a. 41, 42a, 42e, 43, 445, 44b, 45, 46, 

47s. 48, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61e. 
Cancellation: 70a, 70e. 7114 72.. 
Prod. Services: 80. 
FM facilities: WJLN (FM). 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 9 Eff 8/1/69-Reed 7/30/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I tl 10t1 15 ti 20 01 25 01 30 tl 
I wk  16.00 12.00 11.50 11.00 10.50 10.00 
13 wk .... _ . 15.00 11.00 10.50 10.00 9.50 9.00 
26-52 wk .. 14.00 10.00 9.50 9.00 8.50 8.00 
30 sec: 80% of 1-min. ID's: 50% of 1-min. 

7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 

PLAN: Ea 
12 (4 Traffic, 4 Housewife, 4 7-10 Pm)..... 10 
18 (6 Traffic, 6 Housewife, 6 7-10 9 
24 (8 Traffic, 8 Housewife, 8 7-10 pm)  

WI LN (FM) 
1948 

BIRMINGHAM 

Media Code 4 201 1821 8.00 

Johnston Broadcasting Co., 109 N. 19th St.. Birm-
ingham. Ala. 35203. Phono 205-324-3468. 

1, PERSONNEL 

President-Rose Hood Johnston. 
Gen'l & Sta. Mgr.-George Johnston III. 
Sales Manager-Dave Davis. 

2. REPRESENTATIVES 
New York-Dore & Allen, Inc. 
Southeast, Southwest-Bernard I. Ochs Co. 

3. FACILITIES 
ERP 23,000 w.; 104.7 um 
Operating schedule:   CST. 
Partial simulcast operation. Operated separately II 
am-3 pm & 10 pm-6 am. For simulcast facilities see 
WILD. 

4. AGENCY COMMISSION 

15/0 time & talent. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulation 
Contracts: 40a. 
AM facilities: WILD. 

TIME RATES 

Efl' Rec'd 5/29/67. 

7. PACKAGE PLANS 

(9 am-5 pm) 
PER WK: 

5 ti 10 11 20 11 30 ti 
1 min 1.70 1.60 1.50 1.40 

8. PROGRAM TIME RATES 

(9 am-5 pm) 
PER WK: 11/4 hr 1/2 hr 
1 ti  8.00 12.00 

WLPH 
1960 

IRONDALE 

Media Code 4 201 1890 3.00 

Birmingham Broadcasting Co.. Box 6787, Birming-
ham. Ala. 35210. Phone 205-592-9697, 

STATION'S PROGRAMMING DESCRIPTION 
WLPH: Programmed primarily for adults. 
Air personalities. Basic format: country and western. 
country-rock music. Some talk and some religious, 
music and service. NEWS: UPI, local. nat/onal and 
international at :55, bulletins inserted anytime. 
Weather for city and area on hour and half hour. 
2 regular sports shows 5 min daily ara and pm drive 
time. Farm shows and farm news. Current bits. 
featuring station's weekly top 50 country record chart. 
Open telephone lines with audience participation. Air 
ipteeersodna11/13t10768featured during all peak traffic hours. 

I. PERSONNEL 
Pres., Gen'i & Sales Mgr.-James G. Lang. 
Vice-President-S. J. l'arker III. 
Station Manager-Bill Compton. 

3. FACILITIES 
5,000 w. day': 1480 he. Non-directlortaL 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 5, 6a, 7b. 
Rate Protection: 10a, lia. 12a, 13s. 14a, 15a, 15b. 
Basle Rates: 20a, 20b, 21a, 21b, 21c, 22b, 24a, Ile. 

25a. 28e. 
Contracts: 46, 47a. 49, 51a. 
Comb.; Cont. Discounts: 60(1, 601, 61a, 132b, 624. 
Cancellation: 72. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 2/1/68-Ree'd 1/30/68. 
6. SPOT ANNOUNCEMENTS 

1 min 
1 x 7 50 
26 /.  6.75 
52 x.  . 6.25 
104 1.  5.00 
°CO x  4.25 

3.50 312 x... 
730 x. 3.25 
1460+   3.00 

10. SPECIAL FEATURES 
News Service-Extra charge: 10% of Ume charges. 

WSGN 
1927 

BIRMINGHAM 

20/30 10 see 
6.50 4.00 
6.00 4.00 
5.25 3.50 
4.50 3.00 
2.50 2.50 
3.00 3.00 
2.00 1.75 
2.25 1.50 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 201 2030 5.00 
The Southern Broadcasting Co., The Penthouse City 

Federal Bldg.. Birmingham, Ala. 35203, Phone 
205-322-3434. 

I. PERSONNEL 
President-John O. Johnson. 
General Manager-Ben K. McKinnon. 
Sales Manager-Warren Maria. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 610 ke. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, is, 2b, 3a. 3b, 3e, 4a, 4d, 5, 6a, 7b, S. 
Rate Protection: lob, 1113, 12b, 13b. 
Basic Rates: 20b, 21b, 214. 22a, 23b, 24a, 24e, 25s, 

28e. 29a, 29b, 30, 31, 334. 
Contracts: 40a, 41, 42b, 44b, 45, 46. 48, 51c. 
Comb.: Cont. Discounts: 60a, 60g, 601, 61e, 624. 
Cancellation: 71e, 72, 73a. 
Prod. Services: 82. 
Affiliated with The Eastman Network. 

TIME RATES 

40 tl 50 ti 100 tl No. 31 Elf 8/1/68-Itec'd 6/27/68. 
1.30 1.20 1.00 I-Mon thru Sat 6-10 am & 3-7 pm. 

II-afon thru Sat 10 am-3 pm; Mon thru Sun 7-10 
pm; Sun all day. 
III-Mon thru Sat 10 pm-midnight & 5-6 am. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I tl 12 ti 18 ti 24 ti 
1 min  35.00 30.00 28.00 26.00 
30/20 sec  28.00 24.00 22.49 20.80 
10 sec  21.00 18.00 16.80 15.60 

SECTION II 
1 min 25.09 23.09 21.00 20.08 
30/20 sec.  20.00 18.40 16.80 16.01) 
10 sec   15.00 13.80 12.60 12.00 

SECTION III 
1 min  23.00 20.00 18.00 17.00 
30/20 sec___.   18.40 16.00 14.40 13.00 
10 sec   13.80 12.00 10.80 10.20 

7. PACKAGE PLANS 

BEST BUT PLANS 
PER WK: Ea 
Plan A-30 ti (121. 1211, 19 
Plan B-15 ti (61. GIL 3111). 22 
Non-combinable with sections I. II. III. 

8. PROGRAM TIME RATES 
5-min-1-1/2 x applicable 1-min rate. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-10%. 
Minimum wkly sched of G 1-min spots 6 am-12 mid 
alon-Sun necessary to maintain consec wk advertising. 

(Birmingham continued on next page) 

1 hr 
20.00 
15.00 

• Ratings 
• Coverage 
11 Advertisers 

Ill Community 
status 

I.  

WE H H 
5000 Watts 1320 KC 

BIRMINGHAM, ALABAMA 
Represented by Bernard Howard 

Dominates 
the 
Birmingham 

NEGRO 
Market 

FIRST IN BIRMINGHAM 
ARB METRO SURVEY-APR.-MAY'68 

MON -SUN, 6 AM -12 MID 

SECOND IN SAME SURVEY 
OVER 24 COUNTIES 

(AV. QTR. HR. TOTAL PERSONS 12+ 
AND TOTAL ADULTS) 

WENN FIRST IN EVERY 
NEGRO PULSE SINCE 1961 

(MON - FRI, 6 AM - 6 PM) 

80 Spot Radio Stations September 1, 1969 



Birmingham-Continued 

WVOK 
1947 

BIRMINGHAM 

Subscriber to the NAB Radio Code 
Media Code 4 201 2100 6.00 

Voice of Dixie, Inc., Box 2468, Birmingham-Besse-
mer Super HWY.. Birmingham. Ala. 35201. Phone 
205-785-5111, 205-428-7153. 

STATION'S PROGRAMMING DESCRIPTION 
WVOK: Programmed for general interest. 
MUSIC: current hits and standards. AIR PER-
SONALITIES handle all segments. NEWS: local, 
national, international 5 times hourly sign-on-9 am. 
5 min seminary at :55, capsule summary at :10, :20, 
:40 & :50 with break-in for bulletins. SPORTS: :15 
& :45 sign-on-9 am, 4 pm-sign-off. Weather infor-
mation for city and area. 12:30-1:15 pm farm and 
marketing news. Facilities: UPI, AP, UPI audio, 
mobile equipment, direct weather wire. 4 pm-sign-off 
youth, school activities. Contact Representative for 
further details. Rec'd 10/2/67. 

I. PERSONNEL 
President-Iralee W. Benno. 
National Sales-Hal Bodgens. 

2. REPRESENTATIVES 

Edward Petry & Co., Inc. 

3. FACILITIES 

50,000 w. days: 690 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 

15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 2b, 3a, 3b, 3e. 3d, 4b, 4d, 5, 13a. 7b, 

8. 
Rate Protection: 10e, 10e. 13e, 13e. 15a. 
Basic Rates: 20a, 20b, 21a, 21d, 22a. 22b, 24b, 25a, 

27, 28s, 28e. 290. 30, 31. 
Contracts: 40a. 41, 44b, 46, 47a. 
Cancellation: 70e. 71a. 
Comb.; Cont. Discounts: 60a, 60f. 601, 61a. 61b, 62d. 
Prod. Services: 81. 82. 

TIME RATES 
No. 12 Eff 1/1/69-Ree'd 1/9/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 

PER WK: (.) 1 tl 6 ti 12 tl 18 01 24 tl 
1 min  27.00 25.00 24.00 23.00 21.00 19.00 
20/30 sec  22.00 20.00 19.00 18.00 17.00 15.00 
10 sec ID's 16.00 15.00 14.00 13.00 12.50 11.00 

CLASS A 
1 min  25.00 23.00 22.00 21.00 19.00 17.00 
20/30 sec  20.00 19.00 18.00 17.00 16.00 14.00 
10 sec ID's 15.00 13.00 12.50 12.00 11.50 10.00 

(•) Specified position. Hour of day or day of 
week. 

Schedules bought at regular rates on WVOK. Bir-
mingham and WBAM, Montgomery combine for fre-
quency discount. 

10. SPECIAL FEATURES 

5 MINUTE NEWSCASTS 
PER WK: 1 ti 3 ti 6 ti 
AA   30 28 27 
A   28 26 25 

Minutes, Newscasts and 20/30 second spots may com-
bine to earn weekly frequency diecount. 
Minutes. Newscasts, 20/30 second spots and ID's 
may combine on the basis of 2 ID's equaling 1 
longer spot. 

CONSECUTIVE WEEK DISCOUNT 

12 wk-10% applied as earned. -Applicable to con-
secutive week advertisers only. 
Rateholder: minimum 50.00 per week. 

WYAM 
1960 

BESSEMER 

Media Code 4 201 2170 9.00 

Trans-America Broadcasting Corp., Box 1053, Bir-
mingham. Ala. 35201. Phone 205-428-0146. 

STATION'S PROGRAMMING DESCRIPTION 

WYAM: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour, news headlines on half hour, 50% 
local and regional, 50% International. 3 mobile news 
units. MUSIC: 5 am-12M country and western and 
gospel. 5-6 am farm news. Weather reports twice 
each hour. SPORTS: two 5 min programs per day 
plus sports flashes throughout day. Live major league 
baseball, local high school football, 10 southeast col-
lege football games. COMMERCIAL POLICY: maxi-
mum 18 minutes of commercials in one hour. Per-
sonalities available for remote broadcasts from spon-
sor's business with mobile studio. Contact Repre-
sentative for further details. Rec'd 7/27/67. 

I. PERSONNEL 

President-Cal Young. 
Vice President-Jerry Glaser. 
General Manager-Homer H. Cole. 

2. REPRESENTATIVES 
Savalll/Gates. Inc. 

S. FACILITIES 

1.000 w. days. 250 w. nights; 1450 ke. 
Non-directional. 

Operating schedule: 5:00 a.m. to midnight. CST. 

4. AGENCY COMMISSION 

15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General; lb, 2b, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11e. 12e 13b, 145, 15b. 
Basic Rates: 20b, 21b, 22e, 24b, 24e, 25e, 28b, 20e. 

291). 
Contracts: 41, 44b, 45, 51e. 
Comb.: Cont. Discounts; 60b, 60e, 61e. 62d. 
Cancellation: 70a. 71a, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 
Member: Country Music Network. 
Sold in combination with WENO, Nashville, Tenn.; 
2 stations, 10% discount. 

TIME RATES 
No. 4 Eff 6/1/86-Rec'd 4/28/66. 

6. SPOT ANNOUNCEMENTS 

1 30 10 1 30 10 
min. sec. sec. min. sec. see. 

I time.... 6.75 6.00 4.00 260 times 5.45 4.75 3.00 
26 times.. 6.40 5.70 3.75 312 times 5.15 4.45 2.75 
52 times.. 6.10 5.40 3.53 730 times 4.80 4.15 2.50 

104 times.. 5.75 5.05 3.25 1,460 times 4.25 3.75 2.25 

7. PACKAGE PLANS 

WEEKLY PACKAGES 
1 30 10 I 30 10 

Per week: min. sec, sec. min. sec. sec. 
5 times 6.00 4.00 3.50 21 times_ 5.00 3.00 2.75 

10 times 5.50 3.50 3.00 50 times.... 4.00 2.75 2.50 

MONTHLY PACKAGES 
l'er month: 

1 30 10 1 30 10 
min. sec. sec. min. see. sec. 

130 or more 260 or wore 
times.. 4.00 3.00 2.50 times.... 3.50 2.75 2.25 

8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
lx  80 50 25 20 15 

DISCOUNTS 
26x-10% 104x-30% 260x-45% 
52x-25% 156x-40% 

WVOK 
FIRST in Birmingham 

6am to 6pm 

In the 49 counties surrounding Birming-
ham the Circulation Pulse 1968 shows: 

Counties Net Weekly % of 
Covered people reached WVOK  

WVOK 49 569,000 100% 
Station B 13 251,900 44 
Station C 12 147,300 26 
Station D 8 128,400 23 
Station E 7 116,300 20 

50,000 watt WVOK has far bigger cov-
erage, far bigger audience than any 
other Birmingham Radio station. Your 
advertising gets the biggest sales ac-
tion on WVOK. 

Another 
Blue Chip Station 

50,000 watts 690 kc 

Birmingham, Alabama 

Edward Petry 8, Co., Inc./ 

Interviewing Conducted in 1967 

WYDE 
1946 

BIRMINGHAM 

mcgavren-guild 
pgw radio, inc. 

CIP 
Subscriber to the NAB Radio Code 

Media Code 4 201 2240 0.00 

Basic Communications, Inc., Suite 520, 2101 Mag-
nolia Ave., Birmingham, Ala. 35205. Phone 205-
322-4511. 

STATION'S PROGRAMMING DESCRIPTION 

WYDE: Programmed for urban adults and young 
adults. 
MUSIC: modern country. 6 air personalities handle 
all segments. Personalities available for remote 
broadcasts. 2 man news staff, 2 mobile news units. 
NEWS 15%: 8% national and international 5 min 
on hour, 7% local and regional 5 min from :05 to 
:10. 15 min commentary at noon. 10 min commen-
tary at 7:20 pm. SPORTS: 5 min at 6:10 am, 10 
min at 7:10 pm, 2 min at :20 before and after hour 
in drive times, pro football, live college football home 
end away, 22 sports programs weekends. FARM: 15 
min M-F. Contact Representative for further details. 
Itec'd 6/14/68. 

I. PERSONNEL 
President-Emil Mogul. 
Ass't to Pres. & Gen'l Mgr.-Berk Fraser, 
General Sales Manager-Wynn Alby. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 

10.000 w. days, 1.000 w. nights; 850 kg. 
Directional-night only. 

Operating schedule: 4:45-1:10 am. CST. 

4. AGENCY COMMISSION 
15/0 gross billings. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b. la, 3d. 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 111). 12b, 1313, 14b. 15a, 15b, 

16. 
Basic Rates: 20b, 21a. 22b, 23b, 24a, 24b, 24e. 25e. 

26. 27, 28a, 28e. 29a, 30, 32b, 33a. 
Contracts: 405, 41, 424. 43, 44b, 45, 46. 47e, 49, 50, 

51e, 51b. 
Comb.: Cont. Discounts: 60e, 004, 601, 61e. 62b, 624. 
Cancellation: 70b. 70e, 710. 72. 73b, 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf 8/1/69-Rec'd 7/28/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-All. other times. 

6. SPOT ANNOUNCEMENTS 

PER WE: (.) 6 ti 12 ti 18 ti 24 01 
AAA   33.00 30.00 28.00 26.00 24.00 
AA   26.00 24.00 22.40 21.00 19.20 
A   20.00 18.00 16.00 14.00 12.00 
(.) Fixed or less than 6 tl. 

20/30 sec: 80% of 1-min. ID's: 50% of 1-min. 
ID's combine at rate of I ID's equal 1-minute for 
discounts. 

CUMULATIVE WEEK DISCOUNT 
26 wk-5% 52 Wk-10% 

7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PER WK, EA: I min 
Plan 1, 12 ti (4AAA, 4AA, 4A)  20.50 
Plan 2, 18 ti (6AAA, 6AA, 6A)  18.50 
Plan 3. 24 ti (8AAA. 8AA. 8M  16.50 
Plan 4, 36 it (12AAA, 12AA 12A)  14.50 
TAP Plans must be ordered ROS in respective time 
classification. Preference granted subject to time 
available. 

8. PROGRAM TIME RATES 
1 hr 

1 ti  
12 ti  112 
104 ti  104. 
156 ti 96 
260 ti  88. 

10. SPECIAL FEATURES 

News headlines -Vignettes and Community Service 
Features-1-1/4 times the applicable 1-minute rate. 
5-minute newscast-1-1/2x applicable 1-min. 

1/2 hr 1/4 hr 
90. 60. 
82 54. 
74. 48. 
66 4., 
58. 38. 

BREWTON 
Escambia County-Map Location D-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WEBJ 
1947 

C 
Subscriber to the NAB Radio Code 

Media Code 4 201 2310 1.00 
Brewton Broadcasting Co., Brewton, Ala. 36426. 
Phone 205-867-5717. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-J. W. Gardner. 

ALABAMA 
3. FACILITIES 

1.000 w.; 1240 kc. Non-dlrectional. 
Operating schedule: 6:00 a.m. to 7:00 p.m. CST. 

4. AGENCY COMMISSION 

15%: no cash discount. 

5. GENERAL ADVERTISING See elided regulations 

General: la, 2b, Is. 3d, 4a, 44, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14s, 15b. 
Basic Rates: 20b, 21a, 21d, 22a, 23a, 24e, 25a, 26, 

281). 30. 
Contracts: 40a, 46, 47e, 51a, 
Comb.: Cont. Discounts: 60b, 60e, 601, 61b, 62a. 
Cancellation: 71b, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with KEIS Radio Network. 
'ro earn lower rate. 1-minute and 5-minute time must 
he used consecutive days, excluding Sunday; other 
time not less regularly than consecutive weeks. 

TIME RATES 

Rates effective December 1, 1957. 

Card received December 23, 1957. 

Rev. (Ann. Pkgs.) rec'd May 24, 1960. 

6. SPOT ANNOUNCEMENTS 
Per month: 

1 spot, open rate, each  2.00 
10 spots, contract, each._   1.80 
50 spots, contract, each...   1.70 

100 spots, contract, each  1.60 
250 or more epots, contract, each.  1.50 

Nighttime spots-discount 50%. 
Anticipated spot rate must be indicated on contract. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

I 30.00 20.00 
13 times.   27.25 18.00 
26 times.  25.00 17.00 
52 24.00 16.00 

100 22.50 14.00 
260 20.00 12.50 

BRIDGEPORT 

1/4 hr. 
12.25 
11.25 
10.50 
9.0* 
8.25 
7.50 

5 min. 
6.75 
6.00 
5.25 
4.75 
4.50 
3.75 

Jackson County-Map Location F-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WBTS 
1961 

C 
Subscriber to the NAB Radio Code 

Media Code 4 201 2380 4.00 

Roy C. McCloud, Box U, Bridgeport, Ala. 35740. 
Phone 205-495-2274, 205-495-2275. 

I. PERSONNEL 

Owner & Gen'l Mgr.-Roy C. McCloud. 
Station Manager-Mrs. Boy C. McCloud. 

2. REPRESENTATIVES 

C. K. Beaver & Associates, Inc. 

3. FACILITIES 

1.000 w. days; 1480 ke. Non-directional. 
Operating schedule; Sunrise-local sunset. CST. 

5, GENERAL ADVERTISING See coded regulations 

General: Is, 3a, 3d, 4b, 4d, 5, 65. 7b. 
Rate Protection: 15b. 
Basic Rates: 25e. 
Contracts: 40a, 44a, 44b, 48, 50. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 60h, 601, 61b. 
Cancellation: 73b. 
Prod. Services: 80. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Eft 1/1/69-Rec'd 1/20/69. 

6 SPOT ANNOUNCEMENTS 

1 min 30 see 15 see 
1 x 2.50 1.50 1.00 

8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  22.00 14.00 10.00 7.50 4.00 
53+ .........   18.00 12.00 8.00 5.00 3.00 

BUTLER 
Choctaw County-Map Location B-7. 

See SRDS consumer market map and data at begin-
ning of the State. 

WPRN 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 201 2450 5.00 

Butler Broadcasting Company, Box 566, Butler, Ala. 
36904. Phone 205-459-3222, 

I. PERSONNEL 

General Manager-Carl B. Gibbons. 

2. REPRESENTATIVES 

South-C. K. Beaver & Associates, Inc. 
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ALABAMA 
Butler-W P R N-Continued 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1290 ke. 
Non-directional 

Operating schedule: 5 am-10 pm. CST. 
4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General; lb, la. 3b, 3e. 3d, 45. 4d, 5, 6a, 7b, S. 
Basic Rates: 20a, 21b, 21d, 22a, 22b. 235, 23b, 24e. 

25a, 28b, 28e, 29a, 29b, 30, 31, 32b. 
Comb.: Cont. Discounts: 605, 61a. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBE Radio Network. 
Affiliated with American Entertainment Network. 
Member: Southeastern Key Market Network; Radio 
Alabama Network. 

TIME RATES 
No. 2 Et! 2/1/68-Rec'd 3/28/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: lx IIX 41-100 
1 min  2.75 2.50 2.25 
10 sec (minimum 100), ea 1.00. 
30 sec. ea 1.90. Package of 100, ea 1.50. 

7. PACKAGE PLANS 
PER MO: 
120 ti 200 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  40.00 21.00 14.00 8.25 5.75 
11 x  31.00 19.00 12.00 7.50 4.75 
41-100 .... _ .... 25.09 17.00 10.00 6.75 3.75 

CALERA 
Shelby County-Map Location E-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WBYE 
1958 

e 
Subscriber to the NAB Radio Code 

Media Code 4 201 2520 5.00 
Shelby County Advertising Corp.. Box "V", Calera. 

Ala. 35040. Phone 205-668-0872. 
I. PERSONNEL 
President-Ralph W. Sears. 
Gen'l Mgr. & Sec'y-Marlon P. Jones. 

3. FACILITIES 
1.000 w. days; 1370 ke. Non-directional. 
Operating schedule: 6 a.m. to local sunset. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4d. 5, 6a, 7b. 
Basle Rates: 226, 23e, 24e, 25a. 
Contracts: 405, 445, 44b, 51a. 
Comb.: Cont. Discounts: 60e, 60f, 60h. 62d. 
Cancellation: 73a. 
Prod. Services: 90. 82. 
Affiliated with MRS and NAS Radio Networks. 
Member: Radio Alabama Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1, 1965. (Card No. 2.) 
Card received October 4, 1985. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 min 30 sec 10 see 
1 ti. 2.00 1.60 1.00 

10 ti  1.60 1.40 .90 
 _ 1.40 1.30 .85 

30 it __ 1.25 1.10 .80 
40 or more ti  1.15 .90 .70 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti . 32.00 15.00 8.00 6.50 4.05 
6 ti . 30.00 14.00 7.50 6.10 3.90 
10 ti  28.00 13.00 7.00 5.70 5.75 
20 ti  26.00 12.00 6.50 5.30 8.60 
30 ti    11.00 6.00 4.90 8.45 
40 or more ti  10.00 5.75 4.50 3.80 

CARROLLTON 
Pickens County-Map Location B-5 

See SUDS" consumer market map and data at begin-
ning of the State. 

WRAG 
1951 

R AB 

Media Code 4 201 2590 8.00 
Pickens County Broadcasting Co.. Box 71, Carrollton, 

Ala. 35447. Phone 205-367-8136. 
I. PERSONNEL 
President-It. D. Hook. 
Commercial 5fanager-Samuel E. Spencer, 
Program Director-Larry Parks. 

3. FACILITIES 
1.000 w. days; 590 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See ended regulations 
Basic Rates: 23a. 
Affiliated with KBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Err Reed 5/13/66. 

6. SPOT ANNOUNCEMENTS 
Ix ISO 26x 52x I56X 260x 

1 min  3,50 5.00 2.75 2.50 2.25 2.00 
30 seconds-75% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
1/4 hr: s00% applicable 1-minute rate. 
5 min: 150% applicable 1-minute rate. 

10. SPECIAL FEATURES 
Political programe, perininute. 

CENTRE (2 AM) 
Cherokee County-Map Location F-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WAGC 
1962 

Media Code 4 201 2660 9.00 
Radio Centre, Box Q, 112 E. Main St., Centre, 

Ala. 35960. Phone 205-927-5353. 
I. PERSONNEL 
General Manager-Ralph A. Meade, 
Program Director-Martha Bailey. 

2. REPRESENTATIVES 
Rai Walton & Company, Inc. 

3. FACILITIES 
1.000 w. days; 1,560 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5, 6a. 7b. 
Rate Protection: 15b. 
Basie Rates: 22b, 23a, 24b, 25a, 26. 28a, 29a. 
Contracts: 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 60e. 60k, 61e, 62b, 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
Rates effective November 9, 1962. 
Rates received December 3, 1962. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 80 see 

1 U..- 3.50 2.50 150 ti  2.70 2.00 
25 3.30 2.40 250 ti  2.35 1.75 
50 U.-- 3.15 2.35 300 2.20 1.50 
100 ti........._. 2.80 2.15 

8. PROGRAM TIME RATES 
1 hr 

1 ti..   40.00 

50 ti.__._-____ 36.00 
100 ti. 32.00 
150 if  31.75 
250 tl  ...... ________ 26.00 
300 ti  . 23.50 

1/2 hr 1/4 hr 5 min 
22.00 14.00 7.50 
20.15 12.65 7.25 
19.50 12.25 7.00 
17.50 11.40 6.80 
17.35 11.25 8.75 
14.00 9.25 5.50 
12.65 8.50 5.00 

WEIS 
1961 

Media Code 4 201 2730 0.00 
Cherokee County Radio Station, Box 295. 477 8. Prats 

St.. Centre. Ala. 35960. Phone 205-927-5152. 
I. PERSONNEL 
President-Ruby Jo Clotfelter. 
General Manager-Mac M. Thomas. 
Program Director-Irene Wilbanks. 

2. REPRESENTATIVES 
Gene ilnlles Company. 

3. FACILITIES 
250 w. days; 990 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
10«, on time only: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
Basic Rates: 23a. 
Contracts: 40o. 
Comb.: Cont. Discounts: 61b, 621). 62e. 
Cancellation: 70a. 70c. 
Affiliated with RES Radio Network. 

TIME RATES 
Rates effective April 1, 1963. (Card No. 2.) 

Rates received March 8, 1963, 
6. SPOT ANNOUNCEMENTS 
1 min. 4.00 
20/5n second snots-75% of applicable 1-minute rate. 

7. PACKAGE PLANS 
PER WK: ea ea 
5 ti  3.75 20 ti  3.00 
In ti  3.50 30 ti  2.75 
15 ti  1.25 

8. PROGRAM TIME RATES 
1/2 hr  22.50 5 min  8.00 
1/4 hr  13.00 

CENTREVILLE 
Bibb County-Map Location D-5 

See SUDS consumer market map and data at begin• 
fling of the State. 

WBIB 
1964 

e 
Subscriber to the NAB Radio Code 

Media Code 4 201 2800 1.00 
Voice of The Mid-South Broadcasting Co.. Box 217 
RSV.. 5 and 82. Centreville. Ala. 35042. Phone 
205-926-5691. 

I. PERSONNEL 
Manager-Norman Arnold. 
Program Director-George Warren. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w.; 1110 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; bills payable 10th month after billing. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, lb. 5c, 3d, 4b, 4d, 5, 6a, 7b, 8, 
Rate Protection: 10b, 11b, 126, 13b, 14s, 151). 16. 
Basic Rates: 21a. 22a, 22b, 23a, 23b, 24b, 25e. 26. 

28a, 28e, 29b, 33d. 
Contracts: 40s, 41. 42b, 42d. 44a. 46, 48. 51b. 
Comb.: Cont. Discounts: 60b. 60d, 60i. 61a, 62b. 
Cancellation: 70b, 704. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with ERS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Rec'd 2/26/69. 
6. SPOT ANNOUNCEMENTS 

10 see 30 see I min 
1 x  .75 1.00 1.50 
10 x.  .65 .85 1.25 
41+   .60 .80 1.00 

7. PACKAGE PLANS 
SPECIAL ANNOUNCEMENT PACKAGE 

100 1-min spots .. ._.___ _.__ .................... 100 
8. PROGRAM TIME. 

5 mln 10 min 1/4 hr 1/2 hr 1 hr 
1 x  2.80 5.50 8.00 15.00 32.00 
10 X.  2.20 5.00 7.00 12.50 28.50 
30 L.........._..........._.....2.00 4.00 6.00 11.00 25.00 
120+   1.80 3.50 5.00 10.00 21.00 
Programs and spots may combine for frequency dis-
counts. 

CLANTON (1 AM; 1 FM) 
Chilton County-Map Location E-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WKLF WKLF-FM 
1947 1952 

Subscriber to the NAB Radio Code 
Media Code 4 201 2870 4.00 
Southeastern Broadcasting Co., Inc.. Selma Hwy. 

North, Clanton, Ala. 35045. Phone 448. 
I. PERSONNEL 
General Manager-James II. Dennis. 
Program Director-Mary C. Cult). 

2. REPRESENTATIVES 
Continental Radio Sales. 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 980 he. Non-directional. 
Operating schedule: 5:00 am-local sunset. CST. 
FM FACILITIES 
ERP 370 w.; 100.9 me. 
Operating schedule: 5:00 am-9:00 pm. CST. 
Antenna ht.: 302 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station time only: no cash disrount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 5, 6e, 7e. 8. 
Rate Protection: 11b, 15b. 
Basic Rates: 20b, 21s, 21d, 23e. 24a, 28b, 28e, 30. 
Contracts: 40a. 41, 42b, 44a, 45, 47e, 
Comb.; Cont. Discounts: 60b, 60d, 600, 60f, 61a, 62b. 
Cancellation: 70a. 70e, 72. 
Prod. Services: 82. 
FM operated in conjunction with AM during day; 
sold separately after AM sign-off. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Et! 5/1/66-Reed 7/28/66. 
6. SPOT ANNOUNCEMENTS 

(Within 30 days) 

1 ti  2.50 25 ti  
........ 1.40 1.65 50+    

30 SECONDS 
.85 .70 

10 SECONDS 
50+   .35 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

  32.50 21.50 15.00 10.00 5.00 
13 X................... 30.00 19.00 14.00 9.00 4.75 
26 x  27.50 17.00 10.00 8.00 4.50 
53 x  27.50 15.50 8.50 7.00 4.25 
104 x  22.50 12.50 7.50 6.00 4.00 
156 x______   18.50 11.50 6.75 5.25 3.75 
208 x  260-312 x  17.00 10.25 6.50 4.75 3.00 

15.00 9.00 5.25 4.50 2.75 
FM only: Sold alone after AM sign-off at 40% dis-
count off regular rate. 

10. SPECIAL FEATURES 
Religious Programs: 20% discount. 

10 tl ..... - 

1 ti  

CULLMAN (2 AM; 1 FM) 
Cullman County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WFMH W F M H-FM 
1949 1949 

Media Code 4 201 2940 5.00 
Voice of Cullman, 206 2nd Ave., IC., Cullman, Ala. 

35055. Phone 910. 
I. PERSONNEL 
General Manager-B. C. Eddins, 
Commercial Manager-.lames Miller. 

3. FACILITIES 
1.000 w. days; 1300 ka. Non-directional. 
Operating schedule: 5:00 a.m. to local sunset, CST. 
FM FACILITIES 
ERP 5,300 w.; 101.1 me. 
Operating schedule: 5:00 a.m. to 9:00 p.m. CST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
Basic Rates: 23a. 
FM operated in conjunction with AM during day; 
sold separately after sunset. 
Following rates are for simultaneous broadcast on 
combined AM and FM facilities. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective August, 1949. (Card No. 2.) 

Rates received July 19. 1951. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

I hr. 1/2 hr. 1/4 hr. 10 min. 5 min. (') 
1 time._ 30.00 16.60 9.55 8.35 6.60 2.65 

13 times._ 26.57 14.96 8.56 7.49 5.94 2.30 
26 times_ 24.15 13.48 7.69 8.73 5.34 2.15 
52 times_ 21.05 12.02 6.92 6.06 4.75 1.90 

104 times__ 19.49 10.92 8.23 5.45 4.27 1.75 
158 times_ 11.53 9.82 5.60 4.91 3.85 1.65 
260 times- 15.75 8.85 5.00 4.40 3.45 1.55 
saz me. 

(.) Announcements of 100 words or 1 minute. 
FM Only: Sold alone after local sunset-at 40% off 
above rates. 

10. SPECIAL FEATURES 
Political Announcements-100 words 2.25. Per minute, 
in 5-minute multiples, 1.00. Cash in advance. 

WKUL 
1946 

An Airmadia Station 
Media Code 4 201 3010 6.00 
Cullman Broadcasting Co., Drawer 968, Cullman, 

Ala. 35055. Phone 205-734-3171. 

STATION'S PROGRAMMING DESCRIPTION 
WKUL: Programmed for general appeal. 
MUSIC: current hits and general popular music 
weekdays with gospel music on Sun. Religious pro-
grams on Sun. County farm agent 30 min on Sat. 
NEWS: wire service and local with 5 min on hour 
and headlines on quarter hour except for 6 am, 7 am, 
noon & 6 pm when 15 min summaries are presented 
including farm, weather and markets. 9-10 am de-
voted to local news via beeper telephone. SPORTS: 
college and high school football and basketball play-
by-play. Scores included on newscasts. COMMER-
CIAL POLICY: occasional remote originations by 
announcers. Rec'd 3/6/68. 

I. PERSONNEL 
Pres. & Com'l Mgr.-jerdan Bullard. 
Station Manager-Mel Smith. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 5 am-11 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 
Interest of 1-1/2% per month charged on all balances 
not paid 10th following. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b. 3a, 3b, 3d, 4a. 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21d, 22e, 22b, 21e. 26, 28c. 
Contracts: 40a. 41, 46, 47a. 48, 51b. 
Comb.•. Cont. Discounts: 60b. 601, 62d. 
Cancellation: 71s, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Elf 1/1/69-Reed 12/2/68. 

A-Mon thru Sat 6:30-0 am, 11 am-1 Dm & 4-6 pm: 
Sun 7-9 am & 11 am-5 pm. 
B-Mon thru Sat 5-6:30 am, 10-11 am. 1-4 pm & 
6-10 pm; Sun 6-7 am, 9 am-1 pm & 5-10 pm. 

7. PACKAGE PLANS 
-A- B-

PER Pao: I min 30 see 1 mln 50 see 
1 ti  3.00 2.40 2.40 2.00 
11 ti  2.80 2.30 2.30 1.80 
26 ti  2.70 2.20 2.20 1.70 
30 ti  2.50 2.00 2.00 1.60 
60 it  2.40 1.90 1.90 1.50 
90 Li  2.00 1.55 1.60 1.30 
120 ti  1.75 1.45 1.45 1.20 
150 ti  1.65 1.35 1.40 1.15 
180 ti  1.60 1.30 1.35 1.10 
210 tL - 1.50 1.25 1.30 1.05 
240 ti  1.45 1.20 1.25 1.00 
270 t1  1.40 1.10 1.20 .95 
300 ti  1.30 1.05 1.10 

20 see 10 see 20 see 10 ase 
10 ti  2.10 1.90 1.70 1.55 
15 ti  1.90 1.70 1.60 1.45 
30 ti  1.80 1.60 1.45 1.30 
60 ti  1.70 1.55 1.15 1.20 
90 ti  1.40 1.25 1.20 1.10 
120 ti  1.30 1.20 1.00 .90 
150 ti  1.20 1.10 .95 .85 
180 ti  1.10 1.00 .90 .80 
240 ti  1.00 .90 .85 .65 
300 ti  .90 .90 .75 .60 
420 ti  .60 
Rates are based on 1 month or 30 day period. 

SATURATION PACKAGES 
PER DAY, 1 MIN: A 13 (*) 
20 ti (5 consee days)  159.50 136.50 148.00 
14 ti (6 cantee days)  149.50 122.50 136.00 
10 ti (7 consec days)  136.00 110.00 123.00 

(•) 1/2A. 1/214. 
8. PROGRAM TIME RATES 

CLASS A 
PER MO: 1 hr 1/2 hr 1/4 hr 10 mln 5 min 
1 ti  36.00 22.00 16.00 14.00 10.00 
9 ti  19.00 12.00 8.80 7.10 5.65 
13 ti  18.00 10.50 7.70 6.25 5.00 
26+   17.00 10.00 6.75 5.40 4.30 

CLASS E 
1 ti    30.00 20.00 12.00 10.00 8.00 
9 tL  17.00 11.00 7.50 6.50 5.25 
13 11  16.00 10.00 6.75 5.75 4.50 
26 +  15.00 9.00 6.00 5.00 4.00 

SUNDAY AM 
A B A 13 

1/2 hr.... ...... 18.00 16.00 1/4 hr  12.00 10.00 
10. SPECIAL FEATURES 
Beeper Show-Class AA Mon thru Sat 9-10 am. 
Class A rate, plus 10%. 

DECATUR (3 AM; 2 FM) 
Menem County-Map Location D-3 

See POiDS consumer market map and date at begin• 
ning of the State. 

WAJF 
1933 

Media Code 4 201 5080 9.00 
Fait Broadcasting Co., Inc_ Box 1009. 112 Grant St., 

Decatur, Ala, 35601. Phone 205-353-9231. 
I. PERSONNEL 
General Manager-Lou Wagner. 
Program Director-N. C. Milwee, 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Southeast, Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1,000 w.; 1490 ka, Non-directional. 
Operating schedule: 5:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15%. Bills rendered 1st of month, payable by 10th. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, Is. 3b, 3d, 4b, 4d, 5, 13a, 7b, 8. 
Rate Protection: 10a. Ila, 12a. 13a. 14a, 15b. 
Basic Rates: 20b, 21a, 21d, 22b, 23a. 24b, 25a, 26, 

27, 28b, 28e, 29a. 
Contracts: 40a, 41, 44a, 46, 47e, 48, 49, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60e. 60f, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
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Dec otur-W A J F-Continued 
TIME RATES 

No. 6 Ell' 11/1/67-Itec'd 11/6/67. 
.AA-Mon thru Fri 6-9 am & 3-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

I MINUTE 
1 ‘VEEK 
1 tl 6 tl 12 ti 18 ti 24 ti 

AA - __ 6.00 5.50 5.00 4.75 4.50 
A .................. ........ 5.00 4.50 4.00 3.75 3.50 

13 WEEKS 
AA   5.50 5.00 4.50 4.25 4.00 

3.50 3.25 3.00 

26 WEEKS 
AA   5.00 4.50 4.00 3.75 3.50 
A   . 4.00 3.50 3.00 2.75 2.50 

52 WEEKS 
AA ..... ...........4.50 4.00 3.50 3.25 3.00 
A   3.50 3.00 2.50 2.50 2.50 

8/10 sec: 65% of applicable 1-min. 
20/30 sec: 80% of applicable 1-min. 

All lengths of spots combine for frequency. 

WD RM (FM) 
1951 

rap F Imp 
Media Code 4 201 9115 3.00 
North Alabama Broadcasting Co., 400 Bank SL, 

Decatur, Ala. 35601. Phone 205-353-1750. 

I. PERSONNEL 
General Manager-Louis Blizzard. 
Commercial Manager-James De Lanes 

2. REPRESENTATIVES 
Burn-Smith Company. Inc. 
Southeast-Harry J. Cannon Associates. 

3. FACILITIES 
EII.P 100,000 w.; 102.1 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5, GENERAL ADVERTISING See coded regulations 
Cancellation: 70e. 
Maximum contract 1 year. 
AM facilities: WHOS. 
Affiliated with American FM Network. 

TIME RATES 

No. 2-LC Eff 1/1/68-Rec'd 8/28/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

520 104x 260e 
1 mtn 2.40 2.00 1.80 
30 sec 2.20 1.85 1.65 

7. PACKAGE PLANS 
PER MO: 1 ti 10 tl 25 ti 
1 min__ ...... 2.40 2.00 1.75 
30 soc____.__ 2.20 1.90 1.60 

8. PROGRAM TIME RATES 
1 hr 

1 x ............22.00 
13 x _... ...... ..... 21.50 
26 x    21.00 
52 x ____ ..... 20.50 
104 r_  ....--___ ........ _ 20.00 
156 x. . 19.50 
260 x    19.00 
312 x  18.50 
365 x  18.00 

WHOS 
1948 

MCI 

312e 6245 
1.65 1.50 
1.50 1.40 

50 tl 
1.60 
1.50 

940e 1238x 
1.40 1.30 
1.30 1.20 

100 ti 150+ 
1.50 1.90 
1.30 1.20 

1/2 hr 1/4 hr 5 min 
19.00 1.00 6.00 
17.10 11.40 5.70 
16.20 10.80 5.40 
15.30 10.20 5.10 
14.40 9.60 4.80 
13.50 9.00 4.50 
12.60 8.40 4.20 
11.70 7.80 3.00 
10.80 7.20 3.60 

Subscriber to the NAB Radio Code 

Media Code 4 201 3150 0.00 

North Alabama Broadcasting Co., 406 Bank St., 
Decatur. Ala. 35601. Phone 205-353-1810. 

I. PERSONNEL 
General Manager-Louis Blizzard. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Southeast-Harry .1. Cannon Associates. 

3. FACILITIES 
1.000 w. days; 800 be. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING Seo coded regulations 
General. la. 3a, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, lia, 12a, 13a, 140, 15b, 16. 
Basic Rates: 20a, 21b, 220. 230. 24b, 25a, 26, 28a, 

293. 30. 33a. 
Contracts: 40a, 41, 420, 43, 440. 45, 47e, 48, 49, 

50. 51e. 
Comb.; Cont. Discounts: 60e. 60d, 60e, 61b, 62d. 
Cancellation: 700. 70e, 710, 72, 73a. 
Prod. Services: 80. 81, 82. 
FM facilities: WDRM (FM). 
Affiliated with American Entertainment Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 3 Eff 10/1/68-Rec'd 8/28/68. 

6. SPOT ANNOUNCEMENTS 
lx I9x 26e 52e I04x 156e 260e 312e 

1 min 6.00 5.25 4.75 4.25 4.00 3.75 3.50 3.25 
20 sec 4.50 3.90 3.50 3.20 2.99 2.60 2.40 2.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 ........ ....... 40.00 23.50 15.00 12.50 10.00 
13 x  38.00 22.50 14.00 11.75 8.75 
26 x..._ ..... _ ......... 34.00 21.50 13.00 10.25 7.50 
52 x  32.00 20.00 12.00 9.75 7.00 
104 x  30.00 18.50 11.00 9.25 6.50 
156 x  28.00 17.00 10.00 8.75 6.00 
260 x    26.00 15.50 9.00 8.25 5.50 
312 x  24.00 14.00 8.75 7.75 5.09 

WMSL 
lISiS 

Subseriber to the NAB Radio Code 
Media Code 4 201 3220 1.00 
Tennessee Valley Radio and Television Corp.. 701 
Bank St., Decatur, Ala. 35602. l'bone 205-353-
0361. 

I. PERSONNEL 
President as Manager-Prank Whisenant. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
Southeast-David Carpenter Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 he. 
Non- directional. 

Operating schedule: 5:00 am-midnight. CST. 
4. AGENLY COMMISSION 

15/0 time only: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: 20. 3a, 4d, 5, 61, 7b, 8. 
Rate Protection: 10a, 13a. 14a, 15a. 
Basic Rates: 21a, 23a. 25a, 28a. 
Contracts: 40a, 43, 44b, 45, 47a. 
Comb.; Cont. Discounts: 60f, 61a. 
Cancellation: 70a, 70d, 71a, 73b. 
Prod. Services: 81. 
Militated with M/38 and MRS Radio Network». 
TV Facilities: NVMSL-TV. 

TIME RATES 
Elf 5/1/68-Reed 3/27/68. 

6. SPOT ANNOUNCEMENTS 
I MIN: I ti 6 ti 12 ti 18 ti 24 01 
1 wk. ............ ._._.. 4.00 3.75 3.50 3.25 3.00 
13 wk.  3.75 3.50 3.25 3.00 2.75 
26 wk  3.50 3.25 3.00 2.75 2.50 
52 wk ...... ...... 3.25 3.00 2.75 2.50 2.25 
20/30 sec: 75% of 1-min. 8/10 sec: 50% of 1-min. 
All lengths of spots combine for frequency. 

8. PROGRAM TIME RATES 
Ix 26e 52e 65e 130x 156e 260e 

1 hr  40.00 38.00 37.00 36.00 34.00 32.00 30.00 
1/2 hr____ 25.00 23.00 22.00 21.00 20.00 19.00 18.00 
1/4 hr____ 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
5 min____. 7.00 6.50 6.00 5.50 5.00 4.50 9.00 

10. SPECIAL FEATURES 
Political-Politlical talks accepted without party pref-
erence. manuscript of talk must be left with etallon. 
Per minute 1.00 (in multiples of 5 minutes). 

WRSA(FM) 
1965 

R AB Eng F MU 
Media Code 4 201 9255 7.00 
WRSA-FM Radio, Box 4144, Huntsville, Ala. 35802. 
Phone 205-881-4144. 

I. PERSONNEL 
Licensee, Manager-Paul It. Nielsen. 
Marketing Manager-Joe Router. 

3. FACILITIES 
ERP 25.000 w.: 96.9 mc. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 827 ft above average terrain. 

4. AGENOY COMMISSION 
. 

5. GE 15%NERAL ADVERTISING See coded regulations 
General: lb, 2a. 3a, 4e. 5. 6a, 7e, 8. 
Rate Preelection: 10b, 111). 121). 13b, 14b. 
Basic Rates: 20s. 21a, 22b, 23a, 24e. 26, 28e. 29a. 

30, 31. 
Contracts: 403, 41. 44a. 44b, 45, 46. 48, 49, 51a. 
Comb.; Cont. Discounts: 60a. 61a. 62a. 
Cancellation: 70a. 70e, 71a. 72, 73a. 
Prod. Services: 80. 

TIME RATES 
Elf 5/1/69-Reed 3/31/69. 

6. SPOT ANNOUNCEMENTS 
Ix 90x 60e 90e 

1 min 4.5 3.75 3.25 2.75 
30 sec  3.00 2.75 2.50 2.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x  . 40 25 15 

DEMOPOLIS 
Marengo County-Map Location C-7 

See 811.138 consumer market map and data at begin-
ning of the State. 

WXAL 
1947 

RAB 

Subscriber to the NAB Radis Code 
Media Code 4 201 32904.00 
Demopolis Broadcasting Co., Inc_ Box X, Demopolis, 

Ala. 36732. Phone 205-289-1400. 
I. PERSONNEL 
Pres. & Gen'l Manager-William M. Jordan. 
Station Manager-Austin Caldwell. 
Sales Manager-Henry J. Sky. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 be. 

Non-directional. 
Operating schedule: 5:30 a.m. to 11:00 p.m. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 3d, 4a, 5, 8. 
Rate Protection: 10a, Ila. 12a. 13a. 14e. 
Basic Rates: 21a, 22b. 23a. 24a, 25a, 26. 
Contracts: 40a, 44a. 46, 475. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 71a, 72. 73a. 
Prod. Services: 80, 82. 
Affiliated with MBS and KBS. 
Contract renewals subject to rates in effect at renewal. 

TIME RATES 
Eff Reed 10/13/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1-100, ea  3.00 201+-20% discount. 
101-200-10% discount. 

30 SECONDS 
1-100, ea -  2.00 201+-20% discount. 
101-200-10% discount. 

8. PROGRAM TIME RATES 
5 and 10 minute. 1/4. 1/2 and 1 hour programs 1.00 
per minute. Frequency discount allowed on firm 13 
week orders only. 

DOTHAN ,3 AM; 1 FM) 
Houston County-Map Location 0-9 

See SUDS consUnier market map and data at begin-
nine of the State. 

WAGF 
1932 

Media Code 4 201 3360 5.00 
DOL1111M Broadcasting Co.. 204-1/2 E. Main St.. 

Dothan. Am. 36302. Phone 205-792-1101, 
I. PERSONNEL 
Managsr-irred C. Moseley. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w.; 1310 kg. Directional-night only. 
Operating schedule: 5:00 am-11:00 pm. CST. 

4. AGENLY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4s. 4d, 5, 6b. /b. 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14c, 15b. 
Basic Rates: 20e, 21e. 22b, 23a, 24b. 25a, 26, 28e, 

29a, 30. 
Contracts: 40a, 41, 92b, 43, 445, 45, 46, 47a, 48, 49, 

51a, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61e, 62d. 
Cancellation: 700, 70e, 71a, 72, 73a, 
Prod. Services: 80, 81, 82. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Elf Reed 8/24/67. 

6, SPOT ANNOUNCEMENTS 
0/ (1/ (•) (1) 

1 4.00 4.00 104 ti--- 3.40 3.40 
26 tt______ 3.80 3.80 156 ti_____. 3.20 3.20 
52 3.60 3.68 260 3.00 3.00 

(*) Daytime spots-1 minute or less. 
(t) Nighttime spols-1 minute or less. 

8. PROGRAM TIME RATES 
le 26e 52x 104e 156x 260x 

1 hr  60 59 58 57 56 65 
1/2 le  30 29 28 27 26 25 
1/4 hr 15 11 13 12 11 10 

WDIG 

ALABAMA 
TIME RATES 

Rates effective January I. 1966. 
Rates received November 26, 1965. 

6, SPOT ANNOUNCEMENTS 
1 ti 9.00 250 ti 7.00 
50 ti.. 8.50 300 tL..._._-___ 6.50 
100 ti    8.00 500 5.50 

8. PROGRAM TIME RATES 

100 ...... ........ 50.00 
150 .......... _ ...... ___-__. 45.00 
250 ti   40.00 

500 ti  30.00 

1 hr 1/2 hr 1/4 le 5 min 
35.00 20.00 12.00 
33.00 19.50 11.50 
30.00 19.00 11.00 
27.00 18.50 10.50 
24.00 18.00 10.00 
11.00 17.50 9.50 
18.00 17.00 9.00 

WOO F-FM 
1964 

Media Code 4 201 3501 4.00 

Tho WOOF Trust, dba Radio Woof, Agnes W. (Dow-
ling) Simpson. trustee. Box 1427. Columbia Highway, 
Dothan, Ala. 36302. Phone 205-792-1149. 

I. PERSONNEL 
Pres. .5c Octal Mgr. Agnes W. Simpson, trustee. 
Sales Manager-Max McGowan. 
Program Director-Mrs, Betty Brown. 

2. REPRESENTATIVES 
Glii•Perna, Inc. 
Atlanta-James S. Ayers Company, Inc. 

3. FACILITIES 
ERP 100,000 w.; 99.7 mc. 
Operating schedule; 5:00-1.30 am daily. CST. 
Antenna ht.: 342 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WOOF listing for coded regulations. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective November 1, 1961. 
Rates received February 22, 1965. 

6. SPOT ANNOUNCEMENTS 
1 511NUTE 

1 II  6.00 250 4.80 
1947 50 ti 5.70 300 ti  4.50 

100 ti  5.40 500 tL-.---- 4.20 
150 ti  5.10 750 ti  3.90 

Media Code 4 201 3430 6.00 

Houston Broadcasters. Inc., Box 1828, 1600 S. 
Traffic Circle, Dothan. Ala. 36302. Phone 205-792-
2161. 

I. PERSONNEL 
Pres. de Gail Mgr.-Jess Swicegood. 
Commercial Manager-Arnold Walker. 

2. REPRESENTATIVES 
Southeast-Harry J. Cannon Associates, 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1450 Ice. 

Non-directional. 
Operating schedule: 5,30 a.m.-midnight. CST. 

4, AGENLY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, 3d, 4s, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11c, 12e, 13c, 14e, 15b. 
Basic Rates: 20b, 210, 22b, 23a, 24b, 25e, 26, 27, 

28e, 295, 33e. 
Contracts: 40a. 41. 42a, 44a, 45, 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 705, 70e. 71b, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with Mils and KBEil Radio Networks. 

TIME RATES 
Rates effective March 1, 1956. 
Rates received February 28, 1956. 

6. SPOT ANNOUNCEMENTS 
1 min 10 sec 1 min 10 sec 

1 ti  4.00 1.50 104 tl______ 3.00 1.00 
13   3.75 1.40 156 2.75 .90 
26 ti 3.58 1.30 260 ti  2.50 80 
52 ti  3.25 1.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  35.00 18.00 9.00 6.00 
13 ti   34.00 17.60 8.75 5.75 
26 ti  33.00 17.10 8.50 5.30 
52 Li  32.00 16.70 8.25 5.25 
104 ti  31.00 16.30 8.00 5.00 
156 ti.- ..... _....._.._   30.00 15.90 7.75 4.75 
269 ti  29.80 15.50 7.50 4.50 

WOOF 
1947 

Media Code 4 201 3500 6.00 
WOOF I'ru, Bos 1427. Columbia Hwy., Dothan. 

Ala. 36302. Phone 205-792-1149. 
I. PERSONNEL 
General Manager-Agnes Dowling Simpson. 
Sales Manager-Max McGowan. 
Programo Director-Mrs. Betty Brown. 

2. REPRESENTATIVES 
GIII-Perns, Inc. 
Atlanta-James S. Ayers Company, Inc. 

3. FACILITIES 
5.000 vr. days; 560 kc. Non-directional. 
Operating schedule: 4 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 313. 4a, 4d, 5, Ca, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a. 340, 15b, 
Basic Rates: 20b, 21a, 22a, 230, 24b, 25a, 26, 28d, 

290. 30. 
Contracts: 40s. 41, 42b, 42d, 44b, 46, 47e, 50, 51b. 
Comb.; Cont. Discounts: 60a, 61e, 62a. 
Cancellation: 70b, 71b, 72. 73e. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 

8. PROGRAM TIME RATES 
1 hr 1/2 le 

1 11 40.00 24.00 
50 ti  _ 38.20 22.80 
100 ti   36.00 21.50 
150 ti  . 34.00 20.00 
250 ti    32.00 18.50 
300 ti_______ .......... ...... 30.00 17.00 
500 ti.. ..... 

ELBA 
Coffee County-Map Location F-9 

See SRDS consumer market map and data at begin-
ning of the State. 

1/4 hr 5 min 
15.00 8.50 
14.25 8.10 
13.50 7.70 
13.00 7.30 
12.50 7.00 
12.00 6.60 
11.50 6.30 
11.00 6.00 

WELB 
1958 

Media Code 4 201 3570 9.00 

Elba Radio Co., Box 467, Elba, Ala. 36323. Phone 
205-897-2344. 

I. PERSONNEL 
Sales Manager-Doug Holderfield. 
Station Manager-Jimmy Follis. 

3. FACILITIES 
1.000 w. days; 1350 be. Non-directional. 

4. AGENCY COMMISSION 

5. 15% GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 4e, 5, 6e, 7b, 8. 
Rate Protection: 10b, 1lb. 12b, lab, 14b. 
Basic Rates: 23a. 
Comb.: Cont. Discounts: 60b, 62e. 
Cancellation: 73a. 
Member: Radio Alabama Network. 

TIME RATES 
KIT 1/1/66-Reed 7/27/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 

1 min  2.00 1.75 1.50 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 5 mln 
1 Li  . 30.00 18.09 12.00 6.00 
26 ti  25.00 15.00 10.00 5.00 
52 ti  20.00 12.00 7.50 4.00 

ENTERPRISE (1 AM; 1 FM) 
Coffee County-515p Location F-9 

See SRDS consumer market map and data at begin 
ning of the State. 

WIRB 
1948 

Media Code 4 201 3640 0.00 
Wiregrass Broadcasting Co. Box 191, Oulda St., 

Enterprise, Ala. 36330. Phone 205-347-8600. 
I. PERSONNEL 
Owner & Gen'l Mgr.-R. E. James. 
Commercial Manager-Howard Quattlebaum. 

3. FACILITIES 
1,000 w. days; 600 be. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23s. 
Affiliated with KBS. 
Member: Southeastern Roy Market Network. 

TIME RATES 
Elf 8/I/68-Rec'd 7/12/68. 
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ALABAMA 

Enterprise-W 1 R B-Continued 
6. SPOT ANNOUNCEMENTS 

Ix 130 26x 
1 min  5.00 4.75 4.50 

8. PROGRAM TIME RATES 
Ix I3x 26x 

1 hr 50.00 48.00 45.00 
1/2 hr  30.00 28.00 26.50 
1/4 hr  20.00 18.00 16.50 
5 min.  10.00 9.50 8.50 

52x I04x 260x 
4.25 4.00 3.25 

52x 
42.00 
25.00 
15.00 
7.50 

W I R B-FM 

I04x 
39.00 
23.00 
13.50 
7.00 

260x 
36.00 
20.00 
11.00 
6.25 

1968 
Media Code 4 201 3641 8.00 
Wiregrass Broadcasting Co., Box 191. Ouida St.. 

Enterprise, Ala. 36330. Phono 205-347-8600. 
I. PERSONNEL 
Owner & Gen'l Mgr.-It. E. James. 
Commercial Manager-Howard Quattlebaum. 

3. FACILITIES 
ERP 25,000 w.; 96.9 me. 
Operating schedule: 5:30 am-10 pm. CST. 
Antenna ht.:   

4. AGENCY COMMISSION 
15/0 timo only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 41). 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21b. 
Contracts: 44a. 510, 51b. 
Comb.; Cont. Discounts: 60a, 60e. 
Cancellation: 70e, 73a. 
Prod. Services: 82. 

TIME RATES 
Eff 7/15/68-heed 7/25/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 260x 

1 min  3.75 3.50 3.25 3.00 2.75 2.50 
8. PROGRAM TIME RATES 

Ix I3x 26x 52x 1040 260x 
1 hr  37.50 35.00 32.50 30.00 27.50 25.00 
1/2 hr  22.00 20.00 19.00 18.00 17.00 15.00 
1/4 hr  15.00 13.00 11.50 10.00 9.00 8.00 
5 min.  7.50 6.75 6.00 5.50 5.00 4.75 

EUFAULA 
Barbour County-Map Location 0-8 

See SUDS consumer market map and data at begin-
ning of the State. 

W U LA 
1948 

Media Code 4 201 3710 1.00 
Dixie Radio, Inc., Box 531, Eufaula, Ala. 36027. 
Phone 687-2066. 

I. PERSONNEL 
President-C. A. McClure. 
Station Manager-Cal Owens. 
News & 'omens Director-Mrs. Bette Clark. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 he. 

Non-directional. 
Operating schedule: 7 am-10 pro. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a, 29a. 
Cancellation: 70e. 
Affiliated with KISS and MISS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective February 1, 1958. 
Rates received February 28. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 100 wds. 

1 time  30.00 20.00 10.00 5.00 
13 times  28.50 17.50 9.50 4.75 
26 times  27.00 16.50 9.00 4.50 
52 times  24.00 15.50 8.50 4.00 
100 times    22.00 14.50 8.00 3.50 
300 times  20.00 13.00 7.50 3.00 

7. PACKAGE PLANS 
Weekly Announcement Packages 

(100 words) 
10 times 40.00 30 110.00 
20 times    70.00 

10. SPECIAL FEATURES 
Dixie Studio News-5-min at 8 ant and 6:15 pm. 
10-min at noon. 1/4 hr rates apply to 10-min pro-
grams 

EVERGREEN 
Conecuh County-Map Location D-9 

See STUDS consumer market map and data at begin-
ning of the State. 

WBLO 
1957 

Media Codo 4 201 3780 4.00 

Ilaskew Radio, Inc., Evergreen, Ala. 36401. Phone 
500. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ben Haskew. 
Sta. & Coral Mgr.-B111 Moody. 

3. FACILITIES 
1.000 w. days; 1470 ke. Non-dinsctIonaL 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 4b, 4d, 5, 6a, 8. 
Rate Protection: 10a, 11a, 12a, 13e, 14a. 
Basic Rates: 21b, 21e, 24e. 
Contracts: 40a. 470. 48. 
Comb.; Cont. Discounts: 60h, 601. 
Cancellation: 70a, 70e. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eft 3/l/07-Recd 3/2/67. 

6. SPOT ANNOUNCEMENTS 
I tl 10 ti 25 tl 50 tl 

1 min  2.00 1.50 1.25 1.00 
30 sec  1.50 1.25 1.00 

8. PROGRAM TIME RATES 
5 min  3.00 1/2 hr  14.00 
1/4 hr ... 7.50 1 hr __ 25.00 

FAIRHOPE 
Baldwin County-Map Location C-10 

See SUDS consumer market map and data at begin-
fling of the State. 

WA B F 
1961 

Media Code 4 201 3850 5.00 
Eastern Shore Broadcasters, Inc., Box AS. Section 
& Pecan SM., Fairhope, Ala. 36532. Phone 205-
928-2384 

I. PERSONNEL 
President-J. D. Bishop. 
General Manager-Robert II. Cowen. 

3. FACILITIES 
1,000 w. days; 1220 toe. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL RATE POLICY 
Affiliated with KBS and MISS. 

TIME RATES 
Rates effective June 1, 1965. 

Ratos received April 29. 1965. 
6. SPOT ANNOUNCEMENTS 

26 U 52 ti 104 ti 260 ti 312 U 
1 min  2.50 2.40 2.30 2.20 2.00 1.90 

8. PROGRAM TIME RATES 
I ti 26 ti 52 ti 104 ti 260 ti 312 U 

1 hr  30.00 26.00 25.00 20.00 16.00 14.00 
1/2 hr_   20.00 17.00 15.00 13.00 11.00 9.00 
1/4 hr  11.00 9.40 8.40 7.50 6.00 5.50 
5 min.  4.50 4.30 4.00 3.60 3.30 3.00 

FAYETTE 
Fayette County- Map Location C-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WWWF 
1949 

• 
Media Code 4 201 3920 6.00 
Bankhead Broadcasting Co_ 505 Temple Ave., Fayette, 

Ala. 35555. 

STATION'S PROGRAMMING DESCRIPTION 
WWWF: Sign on-7 am middle-of-the-road music plus 
limited country and western. 7 am-7:35 am news. 
world, state. local and sports. 7:35-8 am gospel 
music. 8-9 am news, want ads of the air, religious 
talks. 9-11 am women's program with housewives' 
info, popular music, telephone games and give-sways. 
11-12 noon gospel music. Noon-12:30 pm news and 
want ads of the air. 12:30-1'pm faun show. 1-3 pm 
middle of the road music. 3 pm-sign-off rock and 
roll with telephone requests. Itec'd 7/10/67. 

I. PERSONNEL 
General Manager-Jack Black. 

3. FACILITIES 
1,000 w. days; 990 kc. Non-directional. 
Operating schedule: Sunrise to local sunset, CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 1, 3d, 4b, 4d, 5. Oa. 7b, 8, 
Rate Protection: 10a, lia. 12e. 135, 14a. 16. 
Basic Rates: 200. 21a, 21d, 22b, 235. 24b, 28a, 29e. 
Contracts: 41, 440, 45. 46, 47e, 51a. 
Comb.; Cont. Discounts: 60b, 601, 62d. 
Cancellation: 70a, 730. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 
Member: Tri-W Network, Southeastern Key Market 
Network. 
The following rates apply to WWV7P1, Jasper, AU., 
and WWWit, Russellville, Ala. Schedules sae totaled 
at the 3 cations to arrive at proper discount bracket. 

TIME RATES 
Rates effective June 1, 1964. 

Rates received February 26, 1960. 
6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 sec 1 min 30 see 
1 ..... 3.30 2.20 104 2.35 255 
13 ti  3.00 2.00 156 2.15 1.40 
26 ti  2.85 1.85 260 ti_____ L90 1.25 
52 ti  2.60 1.70 312 U______ 1.70 1.10 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti_   35.00 21.85 13.1.» 9.85 6.60 
13 ti  3.00 20.00 12.00 9.00 6.00 
26 ti    30.00 18.75 11.25 8.45 5.65 
52 ti  27.50 17.20 10.30 7.75 5.15 
104 ti  25.00 16.60 9.40 7.05 4.70 
156 ti    22.50 15.50 8.45 6.35 4.25 
260 ti 20.00 12.50 7.50 5.65 3.75 
312 ti  ... 18.00 11.25 6.75 5.10 3.30 

FLOMATON 
Escambla County-Map Location D-9 

Seo SUDS consumer market map and data at begin-
ning of the State. 

WTCB 
1955 

Media Code 4 201 3990 9.00 
Tri -City Broadcasting Co., Box 490, Highway 31, 
Flomaton, Ala. 36441. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ben Haskew. 
Sta. & Cowl Mgr.-Bill Dykes. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w. days; 990 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4b, 40, 5, 6a, 7a, 8. 
Rate Protection: 10b, 1lb. 1213. 13b, 14b. 
Basic Rates: 22a. 22b. 230. 26, 28a. 
Contracts: 40a, 45. 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b. 62e. 
Cancellation: 70a, 70e. 71a, 73a. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eft 3/1/67-Reed 3/2/67. 

6. SPOT ANNOUNCEMENTS 
1 ti 10 ti 25 01 50 ti 

1 min  2.00 1.50 1.25 1.00 
30 sec  1.50 1.25 1.00 

8. PROGRAM TIME RATES 
5 min.  3.00 1/2 hr. 14.00 
1/4 hr  7.50 1 hr  25.00 

FLORENCE-SHEFFIELD 
(6 AM; 3 FM) 
(including Tuscumbio, Muscle Shoals) 

Florence, Lauderdale County-Map Location C-2 
Muscle Shoals, Colbert County-hlap Location C-2 
Sheffield, Colbert County-Map Location C-2 
Tuscumbia, Colbert County-Map Location C-2 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This 18 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time haying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WJ 0 I 
1945 

FLORENCE 

Subscriber to the NAB Radio Code 
Media Code 4 201 4060 0.00 
WJOI Radio, Inc., 624 South Chestnut, Florence, 

Ala. 35630. Phone 205-761-8121. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Jim Elliott. 
Sales Manager-Phil Scoggin. 
Program Director-George hianush. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Dora-Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1340 he, 

Non-directional. 
Operating schedule: 18 hours daily. 

4. AGENCY COMMISSION 
15/0 if paid by 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a, 4e, 5, 6a, 7b, 8. 
Rate Protection: 15b, 
Basic Rates: Na. 22a, 23a, 24a; 24b, 29a. 
Contracts: 400, 42b, 46. 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71a. 
FM facilities: WI:1LT (FM). 
Affiliated with MRS and KBS. 
Continuing discounts allowed. 

TIME RATES 
Eff 7/1/68-Reed 6/7/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 15 ti 50 tl 100 ti 
1 min.    7.00 5.00 4.00 3.00 
30 sec  5.00 3.75 3.00 2.25 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

Ea   30 20 10 

WLAY 
1933 

MUSCLE SHOALS 

• R AIES 

Subscriber to the NAB Radio Code 

Media Code 4 201 4130 1.00 
Station-Quick Co., lac., 620 E. Second St., Muscle 

Shoals, Ala., Box 220, Sheffield. Ala. 35660. Phone 
205-383-2525. 

STATION'S PROGRAMMING DESCRIPTION 
WLAY: Popular music with 2 past hits hourly. 
NEWS: 5 min local, state and national on hour, 1 
min highlights on half hour, 24 hours daily. Special 
sports reports at 7:30 am 6r. 4:25 Dm, 5 min, scores 
at :45 past hour in season_ Weather reporto hourly 
from local weather bureau at :15 past hour. com-
munity news reports daily at 7:45 am, 11:45 am. 
4:15 pm. 4:45 pm & 5:15 pm. 3 mobile units cover 
local news and special events direct. Local football 
and basketball coverage. Broadcast editorials on local 
issues only. 1 hour dally of hits of past and local 
high school representative from different school hosto 
halt hour weekly at 9:30 pm Thurs. Contact Repre-
sentative for further details. Itec'd 3/18/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-C. H. Quick. 
Commercial Manager-D. Mitchell Self. 
Program Director-Jim Smith. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 he. 

Non-directional. 
Operating tchedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
159s: no cash discount. BIlls payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 100, 11d, 12d, 130. 140. 
Basic Rates: 21a, 21d, 22a, 22b. 238. 2413, 25a, 26. 
Contracts: 40a, 41, 42e, 44a, 45, 47a, 48, 50, 51b. 
Comb.; Cont. Discounts: 60a, 601, 62b. 
Cancellation; 70b. 700. 71a, 72, 73a, 73b. 
Prod. Services: 81. 82. 
Member: Alabama AAA Buy. 

TIME RATES 
Eff 2/1/68-Ree'd 1/2/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other times. 

CLASS AA 
WKLY: I ti 501 10 ti 20+ 
1 min  ....... ......... 9.00 7.00 6.00 5.00 
30 see or less  6.00 5.00 4.25 3.75 

CLASS A 
1 min  8.00 6.00 5.00 4.00 
30 see or less._   5.00 4.50 4.00 3.25 

DISCOUNTS 
13 wk-5% 26 wk-1O% 52 wk-16% 

8. PROGRAM TIME RATES 

1/4 hr: 60% of 1/2 hr. 5 min: 25% of 1/2 hr. 
DISCOUNTS 

13r- 5% 52x-12-1/2% 260x-25% 
261-10% 156x- 20% 

e 
W LA Y-FM 

1964 

MUSCLE SHOALS 

RA 

Media Code 4 201 4131 9.00 
Slatton Quick Co., Inc Box 220, Sheffield, Al.., 

620 E. Second St., Mtiscle Shoals, Ala. Phone 205-
383-2525. 

STATION'S PROGRAMMING DESCRIPTION 
WLAY-FM: MUSIC: big band. News: 5 min at 7 
am, 9 am, noon, 2 pm, 4 pm, 6 pm, 8 pm & 10 pm. 
Weather report on half hour 24 hours daily. Music: 
features big bands, popular vocalists, male, female 
and group. High school basketball and football in 
season. Contact Representative for further details. 
Reed 1/2/68. 

I. PERSONNEL 
Pres. & Gen'l Sign-C, H. Quick. 
Sales Manager-Mitchell Self. 
Program Director-Oscar Peden, 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 3,000 w.; 105.5 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WLAY listing for coded regulaUons. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1. 1964. 
Rates received November 11. 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

ea ea 

13 ti _ 3.00 52 tl.   2.25 
26 ti  2.50 100 or more tL- 2.00 

7. PACKAGE PLANS 
30 1/4-hour programs per ma  .. 150.00 
13 week minimum contract. 

8. PROGRAM TIME RATES 
1/4 HOUR MONTHLY 

ea tot 
3 days per wk 9.00 117.00 
6 days per wk (26) ....... -..--.- ...... ----.-. 7.00 172.03 
7 days per wk (30). 6.00 180.00 

WOWL 
1945 

FLORENCE 

Subscriber to the NAB Radio Code 

Media Code 4 201 42002.00 
Radio Muscle Shoals. Inc., Box 2220, 840 Cypress 

Mill Rd., Florence, Ala. 35632 Phone 205-764-
7714. 

I. PERSONNEL 
Pres. & Gon'l Mgr.-Jack A. Worley. 
Commercial Manager-Robert Chandler. 
Vice-Pres. Ñ Treas.-Dick Biddle. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Southeast-Bernard I. Ochs, Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non-directional. 
Operating schedule: 19 hours. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, la, 5, 6a. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 150. 15b. 
Basle Rates: 20b. 21a, 210, 22a, 22b, 23a, 24a, 24e. 

25a, 26, 28e. 29b, 32a. 
Contracts: 40a. 41, 44a, 46. 47a, 51a. 
Comb.: Cont. Discounts: 60f. 601, 61a, 
Cancellation: 70b. 70e. 71a, 73a, 
Prod. Services: 80. 82. 
TV Facilities: WOWL-TV. 
Affiliated with American Contemporary Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff  Ree'd 12/4/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x  4.00 312 x  3.00 
26 x  3.80 624 x 2.80 
52 x  3.60 936 x 2.00 
104 x    3.40 1248 x... 2.40 
156 x  3.20 

Ix 26x 52x •I04x 
30 see  3.20 2.80 2.40 2.00 

(.1 Minimum. 
8. PROGRAM TIME RATES 
PER WE: 1 hr 1/2 hr 1/4 hr 5 min 

WQ LT (FM) 
1967 

FLORENCE 

Media Code 4 201 4235 8.00 
WJOI Radio, Inc., Box B, Florence, Ala, 35630. 
Phone 205-764-2520. 

I. PERSONNEL 
Cola Nat'l & Iteg. Sales Mgr.-Jim Elliott. 
Station Manager-J. Sam Harding. 

2. REPRESENTATIVES 
0111-Perna, Inc. 
Dora-Clayton Agency, Inc. 
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Florence-Sheffield-W Q L T (FM)-Cont'd 
s. FACILITIES 
ERP 25,000 w.; 107.3 me. 
Operating schedule: 6 am-midnight daily. 
Antenna ht.: 180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3e. 4a, 4c, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20e. 22e. 23a, 24e, 24b, 29e. 
Contracts: 40a, 42b, 46, 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71e. 
AM facilities: WJOI. 

TIME RATES 
Eff 7/1/68-Reed 6/7/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: 1 ti 15 tl 
1 min_ . 7.00 5.00 
30 sec. ...... _______ ..... ....... 5.00 3.75 

8. PROGRAM TIME RATES 

50 tl 100 tl 
4.00 3.00 
3.00 2.25 

1/2 hr 1/4 hr 5 min 
Ea 30 20 10 

WRCK 
1960 

TUSCUMBIA 
Media Code 4 201 4270 5.00 
Erwin Parks, Jr.. Box 62. 1570 Woodmont Dr., Tus-

combla. Ala. 35674. Phone 381-1882. 
I. PERSONNEL 
General Manager-Ervin Parks, Jr. 
Sales Manager-Warren Kicker. 
Program Director-Billy McMullins, 

3. FACILITIES 
500 w. days; 1410 be. Non-directional. 
Operating schedule: 5:00 am-local sunset. CS'I'. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 44. 
Basic Rates: 23e. 
Contracts: 40e. 
Comb.; Cont. Discounts: 61b. 62b, 62e. 
Cancellation: 70a, 700. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective-. 
Rates received March 16, 1984. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER MO: 
1 ti  2.50 100 til_................_-_. 1.50 
15 ti  . 2.25 150 1.25 
25 ti  2.00 200 tL-___-____--- 1.10 
50 ti  1.75 

30 SECONDS OR LESS 
70% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti.........._  _ ........ 38.00 20.00 12.00 6.00 
13 ........   _ ...... 36.00 18.00 11.50 5.75 
26 ti  34.00 17.00 11.00 5.50 
52 ti  30.09 16.00 9.75 5.00 
156 ti  27.00 14.00 8.00 4.25 
260 ti  22.00 12.00 7.00 4.00 
312 ti  20.00 11.00 6.50 3.50 

WSHF 
1963 

SHEFFIELD 
Media Code 4 201 4340 6.00 
J. B. Felt Jr., Box 606. 4421 Martin Ave., Sheffield. 

Ala. 35660. Phone 205-383-1290. 
I. PERSONNEL 
General Manager-Robert E. Palmer. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Southeast. Southwest-Busby. Finch and Woods. Inc. 

3. FACILITIES 
1000 w.• 1290 be. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4c, S. 611. 7a. 
Rate Protection: 10e. 14a, 15b, 16. 
Basic Rates: 21e. 210. 22a, 23b, 24b, 25e. 26. 286, 

29a, 30. 
Contracts: 40e. 41, 44e. 45, 46, 47e, 48, 51b. 
Comb.; Cont. Discounts; 60f. 601, 61b. 
Cancellation: 72. 
Prod. Services: 82. 

TIME RATES 
No. 2 Elf 11/1/67-Reed 11/6/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
I ti 6 tl 12 ti 

1 wk..... 5.00 4.50 4.00 
13 wk..  4.50 4.00 3.50 
26 wk.  4.00 3.50 3.00 
52 wk..  3.50 3.00 2.50 
8/10 sec: 65% of applicable 1-min. 
20/30 sec: 80% of applicable 1-min. 
All lengths of spots combine for frequency. 

WVNA 
1955 

TUSCUMBIA 

18 ti 24 tl 
3.75 3.50 
3.25 3.00 
2.75 2.50 
2.25 2.00 

CBS Radio Network 

Media code 4 201 4410 7.00 

Elton II. Darby. 509 N. Main St.. Tuscumbia, Ala. 
35674. Phone 205-383-2727. 

Other Office: Old Huntsville Rd., Box 748, Florence, 
Ala. 35630. 

STATION'S PROGRAMMING DESCRIPTION 
WVNA: Programmed for family. 
Local news at 7:30 am, 12:10 pm. 4:35 am & 6 pm. 
Network news on hour. Network programs. 2 farm 
reports daily. Direct reports daily from state's 
weather bureau, plus weather reporting from teletype. 
ltadio-equipped mobile unit and helicopter for on-the-
scene broadcasting. Film music. showtunes. standards 
and middle-of-the-road. Some dixieland and semi-
classic on weekends. 5 air personalities emcee entire 

operation. SPORTS: pro football, college football, 
college basketball, major league baseball, local high 
school football and basketball, little league baseball. 
COMMERCIAL POLICY: not more than five 1 min-
ute commercials per 15 minute segment. Contact Rep-
resentative for further details. Ree'd 8/2/67. 

I. PERSONNEL 
General Manager-Jimmy Hall. 
Commercial Manager-Billy Banks. 
Production Manager-Jack Voorhies. 

2. REPRESENTATIVES 
Ilal Walton & Company, Inc. 
South, Southwest-R. S. Crane Company, Inc. 

3. FACILITIES 
5.000 w.; 1590 ke. Directional-night only. 
Operating schedule: 4:30 am-midnight. CST. 
Partial simulcast operation. Simulcast 5:30-9 am. For 
non-simulcast facilities see WVNA-FM. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3e. 413, 44, 5, 6a, 7b. 
Rate Protectlon: 11b, 12b, 13b, 14g, 15a. 
Basic Rates: 21e, 21d, 22b. 23a, 24b, 25e. 26, 28e, 

28e, 29e, 32s, 330. 
Contracts: 40a, 4213, 44e, 47e. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70b. 71a. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
ER 1/1/67-Reed 12/7/66, 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 1 min 
1 r..  6.00 156 x_____________ 4.75 
13 X  5.75 260 x. 4.25 
26 X.  5.50 312 x..____________ 4.00 
52 x.  5.25 400 x__...........____ 3.75 
20/30 sec: 80% of 1-mln. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr II) min 5 mln 

1 I  36.00 24.00 20.00 16.00 
13 x  33.00 22.00 18.30 14.50 
26 sr   30.00 20.00 16.60 13.60 
52 x  27.00 18.00 15.00 12.00 

WVNA-FM 
1961 

TUSCUMBIA 

Media Code 4 201 4411 5.00 
Elton II. Darby, 509 N. Main St., Tuscumbia, Ala. 
35674. Phone 205-383-272). 

Other Office: Old Huntsville Rd., Box 748, Florence, 
Ala. 35630. 
STATION'S PROGRAMMING DESCRIPTION 

WVNA-FM: Programmed for adults and young adults. 
9 am-4:10 pm features general popular music, show-
tunes and standards. Network news on hour. 4:10 
pin-7 pin M -Ir and 8:35 um-noon Sat, modern country 
tousle and western music. Classical music 8:10 pm-
11 pin, Sun. Contact Representative for further de-
tails. Reed 5/15/69. 

I. PERSONNEL 
General Manager-Jimmy Hall. 
Commercial Manager-Billy Banks. 
Program Director-Mary Ann Franck. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
South. Southwest-It. S. Crane Company, Inc. 

3. FACILITIES 
ERP 3,700 w.; 100.3 me. 
Operating schedule: 5:30 am-midnight. CST. 
Partial simulcast operation. Operated separately 9 
am-midnight. For simulcast facilities see WVNA. 

4. AGENCY COMMISSION 
15% time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WVNA listing for coded regulations. 

TIME RATES 
ER Rec'd 4/10/69. 

6. SPOT ANNOUNCEMENTS 
I3x 26x 52x 104x 312x 

1 min or less__ ....... 3.20 2.95 2.80 2.65 2.10 
7. PACKAGE PLANS 

100 1-minute spots per month, ea ..... _______. ....... 1.80 
8. PROGRAM TIME RATES 

lx 13x 26x 52x 
I hr  50.00 44.00 40.00 37.00 
1/2 hr  27.50 24.00 22.00 20.00 
1/4 hr  15.00 13.00 12.00 10.25 

FOLEY 
Baldwin County-Map Location C-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WHEP 
1953 

• 
Subscriber to the NAB Radio Code 

Media Code 4 201 4480 0.00 
Stewart Broadcasting Co., Box F. Foley, Ala. 36535. 
Wh 3-7121, 
STATION'S PROGRAMMING DESCRIPTION 

WEEP; Programmed for general interest. News and 
gospel music 5-6 am & 11 am-noon. News, farm. 
weather 6-7 am & noon-1 pm. News, weather, local 
features and middle-of-road current hits 7-11 am. 
Standards 1-2 pm. News, sports, weather, local fea-
tures, current hits 2-6 pm. NEWS: 15 min national, 
state, local 6, 7, 7:45 am, & noon. SPORTS: college 
and high school football, baseball. News and detailed 
area weather every hour and half hour. Mobile news 
unit available. Foreign language, Czech 90 min per 
week on Sun. 90 min daily during spring. Reed 
7/17/67. 

I. PERSONNEL 
Owner and Mgr.-Jim Stewart. 

3. FACILITIES 
1.000 w. days: 1310 be. Non-directlonal. 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213. 3s, 3b, 3e, 3d, 4e, 5, 6e, 7e, 8. 
Rate Protection: 10a, lia, 14a, 15b. 
Basic Rates: 20b, 21e, 21b, 22a, 22b, 23a, 24b, 25a, 

28e, 29a, 32s. 
Contracts: 40a. 41. 44b, 46, 47a, 51b. 
Comb.; Cont. Discounts: 6013, 61e, 62d, 

Cancellation: 710. 72, 73a. 
Prod. Services: 80, 82. 
Member: Southeastern Key Market Network, 

TIME RATES 
Rates effective June 1. 1953. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 Li  4.00 104 U..   3.20 
13 ti  3.80 156 ti  3 00 
26 U 3.60 260 ti  2.90 
52 ti 3.40 312 tL   2.80 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 mln 

DISCOUNTS 
13x-12% 52x-25% 156x-37% 312x-50% 
26x-20% 104x-30% 260x-43% 

FORT PAYNE (2 Am) 
De Kalb County-Map Location F-3 

See SIMS consumer market map and data at begin-
ning of the State. 

WFPA 
1950 

Media Code 4 201 4550 0.00 
WFPA Radio, Box 155, Fort Payne, Ala. 3596'7. 
Phone 205-845-2620, 1. 

I. PERSONNEL 
Owner & Mgr.-Robert H. Johnson. 
Comm'l Mgr. & Prog. Dir.-David W. Williams. 

2. REPRESENTATIVES 
South-David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 4:45 am-midnight Mon thru 
Sat: 6:00 am-8:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e, 4b, 4d, 5, 65, 7b. 
Rate Protection; 10a, 11a, 12e. 13a, 14a. 
Basle Rates: 206, 21b, 221). 23b, 24b, 24e, 25a, 26, 

28e. 29b, 30, 33. 
Contracts: 40a, 44a, 44b, 46, 51b, 
Comb.; Cont. Discounts: 024. 
Cancellation: 70s, 711e, 71a, 73b. 
Prod. Services: 82. 
Member: Radio Alabama Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 1, 1961. 
Rates received April 26. 1961. 

8. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 mln. 

Flat   25.00 14.75 7.50 5.00 
7. PACKAGE PLANS 

fl minute) 
Per week: Each Total Each Total 

5 times 4.50 22.50 20 times.... 3.50 70.00 
10 times 4.25 42.50 30 times._ 3.00 90.00 
15 times 4.00 60.00 

20 or 30 seconds-75% of applicable 1-minute rate. 
8 or 10 seconds-50% of applicable 1-minute rate. 

10. SPECIAL FEATURES 
Newreasts: 38 times dally. Neworeak each 1/2 hour 
approximately 3 minutes alternating local, state, na-
tional and world news with weather and farm markets 
at 5 minute rate. 

WZOB 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 201 4620 1.00 
Glenn M. Gravitt, Box 126, Fort Payne, Ala. 35967. 
Phone 205-845-2810. 
STATION'S PROGRAMMING DESCRIPTION 

WZOB: Programmed for general interest. 6-8:30 am 
country and western. News every 30 min with farm 
markets, local news, weather, farm employment, news 
of local interest, church, civic, school announcements. 
8:30-9 am live panel discussions on current events. 
9-11 am popular and standards. 11 am-1 pm country 
and western interspersed with news, markets, llve 
reports from farm agencies. 1-2 pm popular stand-
ards. 2-3 pm gospel and spiritual. 3-8 pm country 
and western with news each 30 min. Total news 
broadcasts 14. Local news covered with 2 mobile 
units. Programming to reach farm audiences 60%. 
Rec'd 7/12/67. 

I. PERSONNEL 
General Manager-Glenn M. Oravitt. 
Com'l Mgr. & Prog. Dir.-Willard L. Howell. 

3. FACILITIES 
1,000 w. days; 1250 be. Non-directional. 
Operating schedule: 5:00 a.m. to local sunset week-
days: 6:00 a.m, to local sunset Sundays, CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lle, 32s. 13e, 14s. 15b. 
Basic Rates: 21s, 21b, 21e, 22b, 23a, 24e. 25a, 28b. 

28e, 29e. 29b, 30, 33a, 
Contracts: 40a, 41, 42a, 42e, 43, 44s, 44b, 46, 47e, 

48. 49. 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 601, 131a, 61b, 62b, 

624. 
yancellation: 70a, 704, 71b, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network, Radio 
Alabama Network, National AgRadio Groups, Inc. 

TIME RATES 
Rates effective January 1, 1954. 
Rates received February 24, 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (.) 

1 time._ 32.50 19.50 13.00 6.50 3.55 
13 times.. 31.10 18.60 12.45 6.25 3.15 
26 times.. 29.60 17.75 11.80 5.95 3.05 
52 times_ 28.10 16.85 11.25 5.65 2.90 
104 times.. 27.10 16.25 10.85 5.45 2.85 
156 times.. 25.60 15.35 10.25 5.15 2.75 
560 times.. 24.45 14.65 9.80 4.90 2.70 
312 times.. 23.15 13.85 9.25 4.65 2.60 

f•1 Station breaks 100 words; participating spots 
200 words. 

ALABAMA 

GADSDEN (3 AM; 1 FM) 
Etowah County-Map Location F-8 

See SRDS consumer market map and data at begin 
pins of the State. 

WAAX 
1947 

C 
Subscriber to the NAB Radio Code 

Media Code 4 201 4690 4.00 
Etowah Broadcasters, Inc.. Box 517, Gadsden, Ala. 

35902. Phone 205-546-6301. 

STATION'S PROGRAMMING DESCRIPTION 
WAAX: Programmed for general interest. 
NEWS: hourly network, local and regional tie-in, 18 
times daily. State beeper network. 5 mobile units, 
radio airplane. SPORTS: professional football, college 
and high school games, selected tournament and bowl 
games. Tournament baseball. US Weather Bureau 
direct line. Weather scheduled 20 min after and 
before hour. MUSIC: popular and middle-of-the-road 
music, country and western. Personalities. Local and 
regional farm coverage. Community discussion, tele-
phone, interviews Interspersed in schedule. 5-9 am: 
music, news, sports, farm, traffic. 9 am-noon: swap 
shop, talk, housewives, fun, music. Noon-2 pm: farm, 
news, variety. 2-6 pm: traffic, personality, news, 
music. 6-7 pm: interview in news. 7 pm-12M: 
popular music and personality. Contact Representative 
for further details. Rec'd 5/6/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Mike H. McDougeld. 
Bee'y-Treas.-Charles 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Busby. Finch and Woods. Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 570 kc. 

Directional-night only. 
Operating schedule: 5:00 am-midnight. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: Is, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15a. 
Basle Rates: 20b, 21e, 21d, 22a, 22b. 23a, 24b, 25a, 

26, 28e. 29a, 30. 
Contracts: 40e. 41, 45, 46, 47a. 50, 
Comb.: Cont. Discounts: 60e. 61a, 
Cancellation: 70s, 70e. 71a, 72, 
Prod. Services: 80, 82. 
Affiliated with American Entartainment Network, 
Member: Alabama AAA Buy. 

TIME RATES 
ER 12/1/68-Reed 11/6/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

1 MINUTE 
PER WE:  Consee wks  
I T1: I 4 13 26 39 
AA ......... 12.00 11.40 10.80 10.20 9.60 
A ....... ..... 9.60 9.10 8.60 8.10 7.60 

5 TI: 
AA 11.40 10.80 10.20 9.60 9.00 
A   11.10 8.60 8.10 7.60 7.10 

10 TI: 
AA   10.80 10.20 9.60 9.00 8.40 
A ................... 8.60 8.10 7.60 7.10 6.60 

20+: 
AA   10.20 9.60 9.00 8.40 7.80 
A 8.10 7.60 7.10 6.60 6.10 

30 SECONDS 
1 TI: 
AA   9.00 8.55 8.10 7.65 7.20 

7.20 6.85 8.50 6.15 5.80 
5 TI: 
AA   8.55 8.10 7.65 7.20 6.75 
A   6.85 6.50 6.15 5.80 5.45 

10 TI: 
AA   8.10 7.65 7.20 6.75 8.30 
A   6.50 0.15 5.80 5.45 5.10 

20+: 
AA . 7.65 7.20 6.25 6.30 5.85 
A   6.15 5.80 5.45 5.10 4.75 

10 see: 50% of earned 1-min. 
10-second spots may he combined with minute and 30 
seconds to earn additional frequency discounts on 
10-second snots only. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  80 46 32 24 18 
DISCOUNTS 

13x-5% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-30% 

WGAD 
1947 

CBS Radio Network 
DD 

Subscriber to the NAB Radio Code 
Media Code 4 201 4760 5.00 
Coosa Broadcasting Co., Inc., Box 770, Gadsden, Ala. 

35902. Phone 205-546-1611. 
STATION'S PROGRAMMING DESCRIPTION 

WGAD: Programmed for general interest. 
NEWS: network news on hour, state and local head-
lines at :27, Information at half hour, sports at :45. 
6 local newscasts daily. 5 mobile news units. 
SPORTS: big league baseball. college and high school 
football and basketball. MUSIC: screened popular 
and modern country music. 5-6:30 am news, farm 
market reports, weather and country music. 6:30 am-
3 pm news, sports, weather, information, audience 
participation, fashions and household hints, popular 
music. 3-10 pm popular and modem country music. 
7-10 pm major league baseball in season. 10-12M 
standards, showtunes, modern country music. Contact 
Representative for further details. Rec'd 2/17/69. 

Pres. & Gen'l Mgr.-Ed Z. Carrell. 
Assistant Manager-Chris Chastain. 
Program Director-Ricky Sisk. 
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ALABAMA 
Gadsden-W G A D-Continued 

2. REPRESENTATIVES 
Dunes, Organization 
Southeast-Dora-Clayton Agency, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1350 ke. 

Directional-night only. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; rendered lot of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3e, 3d, 4a, 4d, 5, Pa 

7b, 8. 
Rate Protection: Its. 11a, 12a, 13a. 14a, 15a. 15b. 
Basic Rates: 20b, lia, 21b, 21d, 22a. 22b, 23a, 24e, 

250. 26, 28a, 28e, 29a. 32a, 33b. 
Contracts: 40a, 41, 42e, 43. 44a, 45, 46, 47e, 48, 49, 

50. 51a. 51c. 
Comb.; Cont. Discounts: 600, 60d. 60e, 61e. 62b, 62d. 
Cancellation: 70b. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with CBS. 

TIME RATES 
Et!  Rec'd 1/28/69. 

6. SPOT ANNOUNCEMENTS 
FER WK: 1-9 tl 10 tl 15 ti 25 tl 
1 min. 8.00 5.00 4.50 4.00 
30 sec  4.80 4.00 3.80 3.20 
10 sec.    3.00 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 70 40 25 21 15 
DISCOUNTS 

13x-5% 52x-I5% 156x-25% 
26x-10% 1041-20% 260x-30% 

WJ BY 
1926 

Subscriber to the NAB Radio Coda 
Media Code 4 201 4830 6.00 
Gadsden Broadcasting Co., Box 1370, Life of Ala-
bama Bldg.. Gadsden, Ala. 35902. Phone 205-546-
9201. 
STATION'S PROGRAMMING DESCRIPTION 

WHIT: Programmed for adults. 
5-6 am farm news and interviews, country and west-
ern and gospel music. 6-11 am middle-of-the-road 
music, news, direct reports from U. S. Weather Bu-
reau, obituaries, local news, want ads, 45 min, con-
tests and quint]. 11 am-1 pm gospel music. Tues 
10 am city commission meeting. Wed 10 am county 
board of revenue meeting. 1:05-1:30 pm want ads of 
air, audience participation. 1:30 pm-sign-off middle-
of-the-road music, every third record country and 
western. News on hour and half hour, weather and 
sports on quarter hour. Live and recorded sports, 
play-by-play, sports features. Live local news cover-
age. Contact Representative for further details. 
Rec'd 11/2/67. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Charles F. Boman. 
Sales Manager-Reuben Jackson. 
Program Director-Rick Hester, 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1.000 w. days' 930 ice. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 2b, 5, 3d, 4d. 5, 65. 7b, 8. 
Rate Protection: 10g. 11g, 12g, 13g, 14g, 
Basle Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24b. 

24e. 25a. 26. 28e, 29a. 30. 
Contracts: 405, 41, 44a. 44b, 47a, 50. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71e, 72. 
Prod. Services: 80. 82. 
FM facilities: WLJM (FMI. 
Affiliated with MRS and ICES. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 MT 0/] /08-Reed 11/7/68. 
6. SPOT ANNOUNCEMENTS 
PER YR: I min I min 
1 x  4.00 260 x  3.05 
26 x  3.75 312 x  2.95 
52 x  3.45 520 x 2.85 
104 x  3.30 1000 x  2.50 
208 x  3.15 
PER MO: 10 ti 15 tl 30 ti 60 tl 90 ti 120 ti 
1 min  4.00 5.50 3.00 2.70 2.60 2.50 
PER WK: 10 ti 15 ti 30 ti 60 ti 
1 min  3.50 3.00 2.70 2.50 
30 see: 70% of 1-min. 10 sec: 50% of 1-min. 
20 sec: 60% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60 35 22 18 10 
DISCOUNTS 

13 x- 5% 52 x-I5% 156 x-25% 
26 x-10% 104 x-20% 260 x-30% 

WLJM (FM) 
1966 

UIU FIMD 
Subscriber to the NAB Radio Code 

Media Code 4 201 4910 6.00 
Gadsden Broadcasting Co., 306-1/2 Broad St.' Life 

of Alabama Bldg.. Gadsden, Ala. 35902. Phone 
205-546-9201. 

I. PERSONNEL 
Owner & Gen'l Men-Charles F. Boman. 
Sales Manager-Reuben Jackson. 
Program Director-Rick Hester. 

2. REPRESENTATIVES 
David Cementer Company. 

3. FACILITIES 
ERP 30,000 w.; 103.7 mc. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. la, 2b, 3a, 31), Sc, 3d, 4b, 4d, 5, 6a, 

71% 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15s. 15b, 

15e. 

Basis Rates: 20b, 21a, 21b, 21e, 21d, 22a, lib, 23a, 
246, 24e, 26, 28e, 29a, 30, 32b. 

Contracts: 44a, 441). 47e, 48. 49, 50, 51s, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 60g, 601, 610, 

61b, 
Cancellation: 70e, 71a, 72, 730, 73b. 
Prod. Services; 80. 
AM facilities: WJBY. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Et! 9/1/66-Rec'd 1/26/67. 

6. SPOT ANNOUNCEMENTS 
ANNUAL PLAN 

1 5.00 260 x___   4.05 
26 x_____________ 4.75 312 x 3.95 
52 x.. 4.45 520 x..... 3.85 
104 x__________ 4.30 1000 x_...  3.50 
208 x  4.15 
30 sec: 80% of 1-min. 10 sec: 50% 
20 see: 60% of 1-min. 

7. PACKAGE PLANS 
MONTHLY PLAN 

10 tl 15 ti 30 ti 60 ti 90 tl 120 ti 
30 days.......... 5.00 4.50 4.00 3.70 3.60 3.50 

WEEKLY PLAN 
10 tl 15 ti 90 ti 60 tl 

Per wk. 4.50 4. 90 3.70 3.50 
30 sec: 80% of 1-min. 10 sec: 50% of 1-coin. 
20 sec: 60% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ......... 65 40 28 24 15 
......... 

13 x- 5% 52 x-15% 156 x-25% 
26 x-10% 104 x-20% 260 x-30% 

GENEVA 
Geneva County-Map Location F-9 

See SRDS consumer market map and data at begin-
ning of the State. 

of 1-min. 

WG EA 
1953 

Subscriber to the NAB Radio Coda 
Media Code 4 201 49809.00 
Geneva County Broadcasting Co., Inc.. Box 337. 

Geneva. Ala. 36340. Phone 205-684-2271. 
I. PERSONNEL 
President-Olin Johnson. 
Vice-Pros. & Treas.-James Kelly. 
See'y & Gen'l Mgr.-James C. Helms, 

3. FACILITIES 
1.000 w. days; 1150 he, Non-directional. 
Operating schedule: 5:00 a.m. to local sunset CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. 3e. 4b, 4d, 5, 6a, 8, 
Rate Protection: 10a. 11a, 12d, 14d, 15b. 
Basic Rates: 21e, 22b, 23a, 24e, 25e. 26. 28a, 29a, 30. 
Contracts: 40a. 42e. 445, 47a. 48, 49. 51b. 
Comb.: Vent. Discounts: 60h, 61b, 62b. 
Cancellation: 70a. 71a, 73a, 
Prod. Services: 80, 82. 
Affiliated with RES Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/69-Rec'd 1/24/69. 
AA-6-9 am & 3-6 pm. 
A-9 am-3 pm. 
B-6 pm-6 sm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I min 30 see I min 30 see 
1 x  3.15 1.25 156 x  1.90 .90 
13 x  2.85 1.15 260 x.  1.60 .85 
26 x  2.70 1.10 312 x  1.50 .80 
52 x  2.50 1.00 500 . 1.25 .15 
104 x  

7. PACKAGE PLANS 
SATURATION SCHEDULE 

CLASS A 
WKLY: 1 0 tl 20 01 
1 min  1.35 1.25 
10 sec time signals, 20+ per wk, ea__ .50 
Class AA, add 10% to Class A earned rate. 
Class B. deduct 10% from earned Class A rate. 

8. PROGRAM TIME RATES 
lx 131 26x 521 I04x I56x 260x 312x 

1 hr  37.50 33.75 31.90 29.00 29.15 26.25 23.75 
1/2 hr  20.00 17.50 16.25 15.00 12.50 11.90 11.25 10.00 
1/4 hr  12.50 11.25 10.00 8.75 6.25 5.65 5.35 5.00 
10 min  9.40 8.75 7.50 6.90 5.35 4.70 4.40 4.00 
5 min  6.25 5.65 5.35 5.00 4.40 3.75 2.85 2.50 

GREENVILLE 
Butler County-Map Location E-8 

See BEDS consumer market map and data at begin-
ning of the State. 

WGYV 
1948 

Media Code 4 201 5050 0.09 
Greenville Broadcasting Corp., Box 585, Greenville, 

Ala. 36037. Phone 205-382-4444. 
I. PERSONNEL 
Manager-W. H. Miller. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1380 kc. Non-directionaL 
Operating schedule: Sunrise-local sunset weekdays' 
7:00 am-5:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, is, 3d. 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15a, 15b. 
Basie Rates: 21a. 22a, 23a, 24b, 25a, 28, 27, 28a, 

28e, 29a, 30, 32a. 
Contracts: 40a. 44a, 45, 46, 47a, 50, 
Comb.: Cont. Discounts: 600. 61a, 62a. 
Cancellation: 70a. 70e, 71b, 73a, 
Prod. Services: 80. 

Affiliated with KBS Radio Network. 
Member: Radio Alabama Network and Southeastern 
Key Market Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 1/1/68-Rec'd 2/19/88. 
6. SPOT ANNOUNCEMENTS 
PER YR: 

Ix I3x 26x 52x 1941 260x 312x 
1 min 3.00 2.75 2.50 2.25 2.00 1.75 1.50 

IX Six 200+ 
100 wds live or 30 see trans.__ 1.50 1.35 1.25 

7. PACKAGE PLANS 
30 DAY PACKAGE 

300 ti 200 ti 100 ti 50 ti 
100 wds or 30 sec trans 325.00 240.00 125.00 67.50 

8. PROGRAM TIME RATES 
PER YR: 

Ix I3x 26x 52x 104x 260X 2I3x 
1 30.00 26.00 24.00 22.00 20.00 19.00 18.00 
1/2 hr  16.00 14.00 13.00 12.00 11.00 10.50 10.00 
1/4 hr  10.00 9.00 8.00 7.00 6.00 5.50 5.00 
5 min___ 4.00 3.75 3.50 3.25 3.00 2.75 2.50 

GUNTERSVILLE 
Marshall County-Map Location E-3 

See SIMS consumer market map and data at begin-
ning of the State. 

WGSV 
1950 

Media Code 4 201 5120 1.00 
Guntersville Broadcasting Co., Inc., Box 220, Gun-

tersville. Ala. 35976. Phone 205-582-4131. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Lavell Jackson, 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1270 he, Non-directional. 
Operating schedule: 5:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, in, 4b, 4d, 5, 6a. 8. 
Rate Protection: 10b, lib, 12b. 13b, 14b. 
Basle Rates: 23a, 24b, 280. 29a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 600. 
Cancellation: 715, 73a. 
Affiliated with KB.S. 
Affiliated with American Contemporary Network. 
Member: National Matadi° Groups, Inc. 

TIME RATES 
Eff 3/1/68-Reed 2/28/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 521 I04x 156x 260X 312x 

1 min 3.00 2.85 2.75 2.50 2.25 2.15 2.10 2.08 
8. PROGRAM TIME RATES 

Ix I3x 26x 52x 104x 156x 260x 312x 
1 hr 47.00 39.00 37.00 35.00 30.00 27.00 26.00 25.00 

1/2 hr 25.00 20.00 19.00 18.00 17.00 15.50 14.00 13 00 
1/4 hr 15.00 13.50 12.00 9.50 9.00 8.50 8.00 7.50 
10 min 9.00 8.00 7.00 6.50 6.00 5.50 5.00 4.50 
5 min 7.00 6.00 5.50 5.00 4.50 4.00 3.75 3.50 

HALEYVILLE 
Winston County-Map Location C-3 

See SUDS consumer market map and data at begin-
ning of the State. 

W1 B B 
1948 

e 
Subscriber to the NAB Radio Code 

Media Code 4 201 5190 4.00 
Haleyville Broadcasting Co., Inc.. Box 370. Hwy. 5 

North. Haleyville, Ala. 35565. Phone 202-486-2277 
Studio: 25C8 11th Ave. 

I. PERSONNEL 
President-John L. Station. 
Gen'l & Comml Mgr.-J. Otis Williams. 
Program Director-Mrs. Pat Station. 

2. REPRESENTATIVES 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 he. 

Non-directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2b. 3a. 3e, 3d, 4b, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10e, 11c. 12e, 15e, 14e, 15a, 16. 
Basic Rates: 21a. 21b, 2Id, 22b, 23a. 25a, 26. 28e. 
Contracts: 40a, 45, 46, 47a, 49, 51b. 
Comb.; Cont. Discounts: 60b. 60e, 82d. 
Cancellation: 70e. 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with MISS and EBB Radio Networke. 
Member: Radio Alabama Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 8/29/67-Reed 8/29/67. 

6. SPOT ANNOUNCEMENTS 
I min (*) I min 

1 x_.   3.00 2.00 104 x    2.25 
13 x  2.85 1.90 156 x  2.00 
26 x  2.75 1.85 260 x. 1.75 
52 x  2.40 1.75 500 x  . 1.50 

(") 30 sec or 35 words. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 x  30.00 18.00 10.00 6.00 
13 x_._ ...... ......... _ ..... 26.00 18.00 9.50 5.75 
26 ........... _.______   24.00 15.00 9.00 5.50 
52 x  22.00 13.00 8.50 5.25 
104 x  20.00 12.00 8.00 5.00 
156 x.    19.00 11.00 7.50 4.75 
260 x  18.00 10.00 7.00 4.50 
500 X  17.00 9.00 6.00 3.75 
Above rates apply when one or more snots are run on 
consecutive week-days; 5, 6, or 7 days per week. 
On smaller or run as directed schedules rate is .10 
per spot additional. 

(*) 
1.65 
1.50 
1.40 
1.35 

HAMILTON (1 AM; 1 FM) 

Marion County-Map Location C-3 

See BEDS consumer market map and data at begin. 
ning of the State. 

WERH 
1950 

GOO 
Media Code 4 201 5200 1.00 
Rate F. Fite. Hwy. 78, haltrmile south of Hamil-

ton. Ala. 35570. Phone 205,921-3481. 
I. PERSONNEL 
Owner-Kate F. Fite. 
General Manager-James B. Fowler. 
Sales-Kermit Minga. 

3. FACILITIES 
5,000 w. days; 970 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4, AGENCY COMMISSION 
None; all rates net. to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 9b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates. 220, 23a, 28b, 28e. 
Contracts: 40a, 43, 45, 46, 475, 51a, 51b. 
Cancellation: 70e, 735. 
Prod. Services: 81. 82. 
Affiliated with ICBS Radio Network. 
Member: Southeastern Key Market. Network. National 
AgRadio Groups. Inc. 

TIME RATES 
No. 7 Eff 3/1/67-Ree'd 2/27/67. 

6. SPOT ANNOUNCEMENTS I min 30 see 15 see 
Per mo. ea................._.._..._..._ 1.50 1.00 .75 

EL PROGRAM TIME RATES 
5 min 1/4 hr 

Per mo. ea 3 6 

W E R H-FM 
1968 

Media Code 4 201 5201 9.00 
Kate F. Fite. Box 187, Hamilton, Ala. 35570. Phone 

205-921-3481, 
I. PERSONNEL 
General Manager-James B. Fowler. 
Sales Manager-Kermit Minga. 

3. FACILITIES 
ERP 3,000 w. (horiz.), 3.000 w. (vert.); 92.1 me. 
Operating schedule: 5 am-11 pm. CST. 
Antenna ht.: 182 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
Seo WERE listing for coded regulations. 

TIME RATES 
Et! Ree'd 4/11/69. 

6. SPOT ANNOUNCEMENTS 
30 sec, 8 per hour  1 

HARTSELLE 
Morgan County-Map Location D-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WH RT 
1956 

Media Code 4 201 5330 6.00 
Gene Newman, Hartselle, Ala. 35640. Phone 773-

2558. 
I. PERSONNEL 
President-Gene Newest. 
Manager-B111 Taylor. 
Sales-Jeanette Potts. 

3. FACILITIES 
250 w. days; 860 he. Non-directional. 
Operating schedule: 5:00 a.m. to local sunset. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a. 
Affiliated with NAB. CBS Radio Networks. 

TIME RATES 
Rates effective  

Rates received August 4. 19.61., 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 5 1 30 10 
r. hr. min. min. see. sec. 

1 time  19.00 12.00 7.50 4.00 5.00 2.00 
26 times_ 17.50 11.00 7.00 3.75 2.75 1.90 
52 times__ 16.00 10.00 6.50 3.50 2.50 1.75 

104 times__ 14.00 8.50 5.75 3.25 2.25 1.55 
156 times  12.00 7.00 5.00 3.00 2.00 1.30 
312 times  10.00 5.50 4.25 2.60 1.60 1.00 

HOMEWOOD 
Jefferson County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Birmingham 
(including Bessemer, Homewood, lrondale) 

HUNTSVILLE (5 AM; 2 FM) 
Madison County-Map Location E-2 

See BEDS consumer market map and data at begin-
ning of the State. 

WAAY 
1946 

e R AiR 

Media Code 4 201 54007.00 
Smith Broadcasting System, Box 3347, Huntsville, 

Ala. 35810. Phone 205-534-8471. 
I. PERSONNEL 
President-M. D. Smith, III. 
General Manager-Henry G. Beam. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
South, Southwest-Dora-Clayton Agency. 
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Hu ntsville-W A A Y-Continued 
3. FACILITIES 

5,000 w. days, 500 w. nights; 1550 ka. 
Directional-night only. 

Operating schedule: 24 hours daily. CST. 
4. AGENCY COMMISSION 
15/0 net on time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates; 20b, 22a, 22b, 23a, 23b, 24e, 25a, 28b, 

28c. 
Contracts: 40a, 47a, 48. 
Comb.; Cont. Discounts: 60h, 601. 
Cancellation: 70a, 70e. 

TIME RATES 
Eff 3/1/67-Itee'd 1/25/67. 

6. SPOT ANNOUNCEMENTS 
WEEKLY VOLUME PLAN 

1-MINUTE 
12 tl 18 III 24 tl 

Ea . 10 8 7 
30 see: 80% of 1-min. 10 see: 65% of 1-min. 
Not combinable for frequency discount. 

WAHR (FM) 
1959 

EI1rI FIMU 
Media Code 4 201 5470 0.00 
WAHR, Inc., 1106 Times Bldg., Huntsville, Ala. 

35801. Phone 205-536-1568. 
I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-William It. Lane, Jr. 
Program Director-Tony M. Campbell. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERP 3200 w.; 99.1 me. 
Operating schedule: 6:00 am-midnight. CST. 
Antenna ht.: 790 ft. above sea level. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
Basic Rates: 22a, 23a. 
Contracts: 45. 
Comb.; Cont. Discounts: 60a, 60e. 
Affiliated with American FM Network. 

TIME RATES 
Eff 'teed 3/27/67. 

6. SPOT ANNOUNCEMENTS 
1 min, fixed.  5 1 min, BTA------- 4 

WBHP 
1937 

Subscriber to the NAB Radio Code 
Media Code 4 201 5540 0.00 
W. H. Pollard, Box 770. Huntsville, Ala. 35805. 
Phone 205-534-3521. 
STATION'S PROGRAMMING DESCRIPTION 

WBHP: MUSIC: country. 25 local newscasts daily, 
plane for traffic control. Contact Representative for 
further details. Reed 10/23/67. 

I. PERSONNEL 
Pres. & Owner-W. H. Pollard. 
General Manager-Earl Johnson. 
Program Director-Randy Towery. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Southern-R. S. Crane Company, Inc. 

3. FACILITIES 
1,009 w.; 1230 hr. Non-directional. 
Operating schedule: unlimited time. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, Is.. 
Rate Protection: 10b, 11b. 12b, 13b. 
Basic Rates: 220. 22b, 230. 24b, 25a, 26, 28b, 29a. 
Contracts: 40a. 4213. 45, 46, 47a. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 62b, 62e. 
Cancellation: 70a. 70e, 71b, 73a. 
Affiliated with KBS. 
Affiliated with American Information Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/67-Rec'd 8/28/67. 
7. PACKAGE PLANS 

(To be used in 30 days) 
I min 30 see 20 see 10 lee 

1 tl... .......... 5.00 3.45 2.95 2.45 
50 tl 4.50 2.95 2.45 1.95 
100 ti   4.00 2.45 1.95 1.45 

DISCOUNT 
52 wk-15% 26 wk-10% 13 wk-5% 
Preferred time. extra .50. 
Exact time, extra 1.00. 

WEUP 
1958 

Independent Negro 

Media Code 4 201 5610 1.00 
Garrett Broadcasting Service. 2609 Jordan Lane 
N. W.. Huntsville, Ala, 35806. Phone 205-536-
0713, 14. 15. 

I. PERSONNEL 
Pres. & Gen'l 5fgr.-Leroy Garrett. 

2. REPRESENTATIVES 
Greener, liken, Sears. 
Bernard I. Ochs Co. 

3. FACILITIES 
5.000 w. days: 1600 hr. Non-direcUonaL 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 313, 3e. 3d, 4a, 4d, 5, 60. 

7b, 8. 
Rate Protection: 10c, 13e, 150. 
Basic Rates: 20a, 20b, 21a, 21b, 228, 22b, 24b, 24e. 

28b, 28e, 29a. 
Contracts: 40a, 440, 46, 478. 
Comb.; Cont. Discounts: 600, 60g, 601, 61b, 62d. 
Prod. Services: 81. 82. 
Affiliated with 51135. 

TIME RATES 
Eff 9/1/69-Ree'd 8/5/69. 

6. SPOT ANNOUNCEMENTS 
AA-6-9 am & 3 pm-sign-off. 
A-All other times. 

Ix 52x I04x I56x 3I2x 6240 
1 min  7.00 6.60 6.20 5.80 5.40 5.00 
30 see_  5.60 5.30 5.00 4.70 4.35 4.00 
10 sec.  4.20 4.00 3.75 3.50 3.25 3.00 
AA: per spot, extra 1.00. 

7. PACKAGE PLANS 
WEEKLY VOLUME 

(must be used within a week) 
10 ti.-_______ 5.80 25 tL_______ 5.00 

8. PROGRAM TIME RATES 
lx 52x I04x 

1 hr............... 70.00 66.50 63.00 
1/2 hr........... 42.00 39.90 37.80 
1/4 hr.......... 28.00 26.60 25.20 
5 rein--. 14.00 13.30 12.60 

WFIX 
1945 

ciao 
Media Code 4 201 5680 4.00 
Huntsville Broadcasting Co., Box 7, 2305 W. Homes 

Ave., Huntsville, Ala. 35804. Phone 205-531-5641. 
I. PERSONNEL 
General Manager-J. B. Fait. Jr. 
Station Manager-John Garrison. 
Nat'l & Reel Sales Mgr.-J. B. Felt Ill. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Southeast. Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ka. 

Non-directional. 
Operating schedule: 5:00 am-midnight. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 313, 4a, 4d, 5, 8. 
Basic Rates: 20a, 22a, 23a, 24a, 24b. 
Contracts: 400. 45. 46, 47a, 48. 
Comb.; Cont Discounts: 60a, 60k, 61a, 61b, 62b, 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
No. 3 Eft 11/1/67-Reed 10/5/67. 

AA-Mon thru Fri 6-9 am & 3-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA: I ti 601 12 tl 
1 .......... _______ 8.00 7.50 7.00 

6.50 
6.00 
5.50 

156x 260x 3I2x 
59.50 56.00 52.50 
35.70 33.60 31.50 
23.80 22.40 21.00 
11.90 10.20 9.50 

26 wk.  7.00 6.50 
52 wk..... ..... _ ..... 6.50 6.00 
A: 
1 wk..  7.00 6.50 6.00 5.75 5.50 
13 ak. 6.50 6.00 5.50 5.25 5.00 
26 6.00 5.50 5.00 4.75 4.50 
52 -- _   5.50 5.00 4.50 4.25 4.00 
8/10 sec: 65% of 1-min. 20/30 sec: 80% of 1-min. 
All lengths of spots combine for frequency. 
Schedules need not run consecutive weeks to earn 
number-of-weeks frequency. 

Intl 
6.75 
6.25 
5.75 
5.25 

24 tl 
6.50 
6.00 
5.50 
5.00 

WN DA (FM) 
1960 

Media Code 4 201 5750 5.00 
Austin M. Hughey as Mitchell Jerome Hughey, 2409 

9th Ave., S. W., Huntsville, Ala. 35805. Phone 
534-2433 or 534-2434. 

I. PERSONNEL 
Gen'l & Sales Mgr.-Mitchell Jerome Hughey. 
Program Director-Ann Hughey. 

3. FACILITIES 
ER? 3,100 w. 95.1 me. 
Operating schedule: 6:00 am-midnight Mon theta Oct; 
7:00 am-midnight Sun. CST. 
Antenna ht.-108 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a. 4a, 4e, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 200, 22b, 230, 24a, 24b, 26, 29a. 
Contracts: 40a, 42b, 46. 
Comb.; Cont. Discounts: 60a, 61b, 6213, 62e, 
Cancellation: 70a, 70e. 71a. 

TIME RATES 
Rates effective October 5, 1965. 
Rates received October 6, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

1-100 tL__ 4.50 3.50 101-200 tL--. 4.25 8.25 
7. PACKAGE PLANS 

1000 1-minute spots_____-___---- 1950. 
1000 30-second spots-   1500. 

8. PROGRAM TIME RATES 
1/4 hr 1/2 hr 1/4 hr 1/2 hr 

26 12.00 15.00 52 ti........____ 10.00 12.00 

WVOV 
1968 

Subscriber to the NAB Radio Code 
Media Code 4 201 5785 1.00 
Tennessee Valley Broadcasting Co., Inc., Box 5188, 
6020 Stringfleld Rd., Huntsville, Ala. 35805. Phone 
205-859-2441. 

I. PERSONNEL 
General Manager-Barbara Durham. 
Sales Manager-Mervin E. Couch. 
Program Director-Dave McKay. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
10,000 w.; 1000 kc. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time Only: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 40, 5, 613, 7b, 8. 
Rate Protection: 10e, lie. 12e, 13e. 14e, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 21d. 22a, 22b, 23a, 

24b, 24e, 250. 26, 28b, 28e. 29a, 33d. 
Contracta: 40a, 41, 4213, 423, 446, 45, 46, 47e, 48, 

49, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60g, 601, 61a, 62a. 
Cancellation: 7013, 70d, 71a, 72, 73a, 73b, 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Ree'd 5/27/68. 
6. SPOT ANNOUNCEMENTS 

lx 26x 52x I04x I56x 208x 312x 624x 
1 min 7.00 6.00 5.75 5.50 5.25 5.00 4,75 4.50 
30 sec 6.00 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
20 sec 5.00 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
10 see 3.00 2.75 2.50 2.25 2.25 2.00 2.00 2.00 
Preferred time, extra .50. Exact time, extra 1.00. 

8. PROGRAM TIME RATES 
5 min-10.00. Each additional 1-min 2.00. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCAST-ROS 

13 wk-10.09 26 wk-8.75 52 wk-7.50 
WEATHER CAST-ROS 

13 wk-4.00 26 wk-3.50 52 wk-3.00 
GOSPEL SHOW-SUN 7-9 AM 

1/4 hr-20.00 1/2 hr-35.00 
SUNDAY SHOWTIME-9 AM-1 PM 

1/4 hr-25.00 1/2 hr-45.00 

IRON DALE 
Jefferson County-Map location D-4 

See SRDS consumer market map and data at the begin-
ning of the State. 

See Birmingham 
(including Bessemer, Homewood, lrondale) 

JACKSON (1 AM; 1 FM) 
Clarke County-Map Location C-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WHOD W H 0 D-FM 
1950 1984 

Media Code 4 201 5820 6.00 
The Vogel-Ellington Corp., Box 546, 1829 Col-

lege Ave., Jackson, Ala. 36545. Phone 205-246-
4431. 

I. PERSONNEL 
Vice-Urea. & Gen'l Mgr.-Hugh Ellington, 
Commercial Manager-Jerry Milligan. 

3. FACILITIES 
1,000 w. days; 1290 te. Non-directional. 
Operating schedule: 5:30 am-local sunset. CST. 
FM-ERP 3,000 w.: 104.9 mc. 
Operating schedule: 5:30 am-11 pm. CST. 
Antenna ht.: 214 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 3a, 3b, 5, 6a, 8. 
Rate Protection: 15s, 15b. 
Basic Rates: 20a, 21a, 21b, 22a, 14e. 26. 
Contracts: 40a, 47e. 
Comb.; Cont. Discounts: 60a, 

TIME RATES 
Eff 9/1/68-Ree'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 10 ti 25 ti 50 ti .125 tI 
1 min._ ..... 2.25 1.90 1.50 1.30 1.30 

1.25 - 1.10 
(.1 Within 30-day period. 

8. PROGRAM TIME RATES 
PER WK: 5 min 1/4 hr 1/2 hr I hr 
I ti  4.00 10.60 17.00 31.40 
5 ti  3.15 6.00 11.00 20.00 

JASPER (2 AM) 
Walker County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WARF 
1956 

R AB 

Subscriber to the NAB Radio Code 

Media Code 4 201 5890 9.00 
Radio South, Inc., Holiday Inn Bldg., 1301 78 Hwy. 
W., Jasper, Ala. 35501. Phone 205-384-5577. 

I. PERSONNEL 
Pres., Gen'l & Com'l Mgr.-Houston L. Pearce. 
Station Manager-Sonny Posey, 

2. REPRESENTATIVES 
C. K. Beaver & Associates. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kg. 

Non-directional. 
Operating schedule: 5 am-10 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3d, 4b, 4d, 5, 68, 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14e 15b. 
Basic Rates: 21b, 220. 23a, 24e, 25e, 26, 28e, 29b. 
Contracts: 40a, 41, 42e, 44a, 44b, 46, 47a, 48, 51a, 

51b. 
Comb.; Cont. Discounts: 60b, 60h, 61a, 6213, 62d, 
Cancellation; 700. 70c, 71a, 72, 730, 73b. 
Prod. Services: 80, 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 11/1/68-Ree'd 1/22/69. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 3I2x 

1 min.............. 2.50 2.25 2.00 1.75 1.50 1.35 
30 sec  2.00 1.80 1.60 1.40 1.20 1.10 
10 sec__  1.25 1.12 1.00 .87 .75 .67 

ALABAMA 
7. PACKAGE PLANS 

SPECIAL PACKAGE 
180 tl 

20 sec.   126.00 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 tL 20 00 16.00 10,00 8.00 6.00 
6 tL__....--... 25.00 13.50 8.50 7.00 5.00 
14 tL .......... 20.00 11.50 7.00 5.50 4,00 
26+   16.00 9.00 5.50 4.60 3.50 

WWWB 
1946 

C 
Media Code 4 201 5260 0.00 
Bankhead Broadcasting Co., Box 622, Bankhead Long 

Bldg.. Jasper, Ala. 35501. Phone 205-384-3461. 
I. PERSONNEL 
President-John H. Bankhead. 
General Manager-William C. Edgemon. 
Program Director-Marion B. Grant. 

3. FACILITIES 
1,000 w. days; 1360 ke.. Non-directional. 
Operating schedule. 6:00 a.m. to sunset. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213, la. 3b, 3d, 4b, 4d, 5, 65, 7b, 8, 
Rate Protection: 101), 11b, 12b, 1313. 1413. 15b. 
Basic Rates: 21b, 22a, 23a, 24e. 25e. 26, 28e. 29b. 
Contracts: 40a, 41, 42e, 44a, 46, 47e. 48, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60h. 61a, 62b, 62d. 
Cancellation: 70a, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 
Member: Tri-W Network, Southeastern Key Market 
Network. 

TIME RATES 
Rates effective November 1, 1982. 
Rates received March 3, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 

Per month: hr. hr. hr. min. min. min. see 
1 time.... 35.00 21.85 13.15 9.85 6.60 3.30 2.20 

13 times.. 32.00 20.00 12.00 9.00 6.00 9.00 2.00 
26 times.. 30.00 18.75 11.25 8.45 5.65 2.85 1.85 
52 times.. 27.50 17.20 10.30 7.75 5.15 2.60 1.70 
104 times. 25.00 15.50 9.40 7.05 4.70 2.35 1.55 
156 times.. 22.50 16.60 8.45 6.35 4.25 2.15 1.40 
260 times.. 20.00 12.50 7.50 5.65 3.75 1.90 1.25 
312 times.. 18.00 11.25 6.75 5.10 3.30 1.70 1.10 

LANETT 
Chambers County-Mato Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WRLD 
Licensed as a Lanett, Ala.-West Point, Ga. station. 
See listing under West Point, Ga. 

LINEVILLE 
Clay County-Map Location F-5 

See SRDS consumer market map and data at beginning 
of the State. 

WANL 
1967 

Media Code 4 201 6000 4.00 
Clay County Broadcasters, Box 396, Lineville, Ala, 

36266. Phone 205-396-2172. 
I. PERSONNEL 
General Manager-Robert E. Haynes. 
Program Director-Don L. Stephens. 
News Director-Harry D. Butler. 

3. FACILITIES 
1,000 w.; 1540 be. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3b, 4a, 4e, 5, 6a, 71), 8. 
Rate Protection: 10a, 11a, 12e, 13e, 140, 15e. 
Basic Rates: 20b, 21a, 21e, 21d, 23b, 24b, 24c, 250. 

28c, 29a, 33e. 
Contracts: 40a, 42b, 44a, 46, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 601, 61e, 
Cancellation: 70b. 710. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff-Ree'd 3/18/68. 
6. SPOT ANNOUNCEMENTS 
PER YR: 1000x 7500 500x 900x 150x 
1 min  1.45 1.60 1.75 2.00 2.20 
30 sec: 80% of 1-min. 20 sec: 60% of 1-min. 

7. PACKAGE PLANS 
PER MO: 90 ti 60 ti 30 ti 15 ti 10 ti 
1 min  1.60 1.75 1.95 2.15 2.35 
30 sec: 80% of 1-min. 20 sec: 60% of 1-min. 

MARION 
Perry County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WJAM 
1951 

Subscriber to the NAB Radio Code 
Media Code 4 201 6030 1.00 
Radio Marion, Inc., Box 221, Marlon, Ala. 36756. 
Phone 205-683-7111. 
STATION'S PROGRAMMING DESCRIPTION 

WJAM: MUSIC: country format. Contact Representa-
tive for further details. Rec'd 3/27/68. 

I. PERSONNEL 
Gen'l Mgr. & Chief Eng.-E. H. "Curley" Huntley. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Dora-Clayton Agency, Inc. 

(This listing continued on next page) 
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ALABAMA 

Marion-W J A M-Continued 
3. FACILITIES 

5.000 w. days; 1310 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 9a, 4d. 
Basic Rates: 23a. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 60a, 61b, 626, 62e. 
Cancellation: 70a, 70e. 
Affiliated with KIM Radio Network. 

TIME RATES 
Rates effective November 1, 1960. 
;Elates received October 21, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 5 min. 1 min. 

1 38.00 22.80 7.60 3.60 
13 times______ 36.00 21.60 7.20 3.40 
26 times________ 34.00 20.40 6.80 3.20 
52 times_____ 32.00 19.20 6.40 3.00 

154 tImes______ 30.00 18.00 6.00 2.80 
156 times........  28.00 16.80 5.60 2.60 
260 times______ 26.00 15.60 5.20 2.40 
312 times   24.00 14.20 4.80 2.20 

MOBILE (8 AM; 2 FM) 

(including Prichard) 
Mobile County-51ap Location B-10 

See SRDS consumer market man and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of in.11-
victual station coverage, audience delivered. etc. with-
in the area. 

WABB 
1948 

MOBILE 

The Eastman Station 
Media Code 4 201 6100 2.00 
Voice of Mobile, 962 Government, Box 2148, Mobile, 

Ala, 36601. Phone 205-432-5572. 
I. PERSONNEL 
Pres. Nat'l Sales & Can't Mgr.-Bernard Dittman. 
Vice-Yresidcnt-J. W. Dittman. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

S. FACILITIES 
5.005 w.; 1480 kc. Directional-night only. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 3b, Sc, 3d, la, 4e, 5, ea, 7b. 
Rate Protection: lob, 1111. 12g. 13g, 14g, 16. 
Basic Rates: 205. :tub, 21b, 21e, 21d, 220, 22b, 23a, 

24a, 24e. 25a, 27, 28b, 20e. 29a, 2013, 30, 31, 13e. 
Contracts: 400. 41, 42a, 42e. 40, 41a, 44b, 45, 46, 

47e, 49. 50. 51a. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60h, 

601. 61b, 61e. 62a, 62b, 62d. 
Cancellation: 70a, 70b, 70d, 71a, 73b. 
Prod. Services: 81. 82. 
These rates entitle advertiser to best positions and 
preempt 11.0.5. accounts other than national. 
Affiliated with The Eastman Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective April 1. 1964. 

Rates received February 19, 1064. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 
PER WIC: 
Less than 6 ti  20.00 12 14.00 
6 ti 18.00 18 12.00 

HOUSEWIFE/NIGHTTIME 
(9:00 am-4:00 pm Mon thru Sat; 7:00-9:00 

pm Mon thru Fri) 
Less than 6 ti_  15.05 12 11.00 
6 ti  12.00 18 ti 10.00 

ALL OTHER TIMES 
Less than 6 ti  12.00 12 ti _ 9.00 
6 ti  10.00 18 ti  7.00 
30 seconds-80% of 1-minute rate. 
10 seconds-50% of 1-minute rant 

DISCOUNTS 
26 consec wIc  4% 52 muse wk.-.- 8% 
Minimum wkly ached of 6 1-min spots 6am-12mid 
Mon-Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
PERSONALITY PACKAGE 

(Within 7 days) 
PER WIC: 
1 spot from 6:00-9:00 am. 
1 spot from 9:00 am-noon. 
1 spot from noon-3:00 pm. 
1 spot from 3:00-6:00 pm. 
1 spot from 6:00 pm-midnight. 
1 spot from midnight-6:00 am. 
42 1-minute personality sales messages nor wle, (ea 
7.00) 294.00. 

FAMILY PLAN 
6 spots from 6:00-9:00 am Mon thru Sat. 
6 spots from 3:00-7:00 pm Mon thru Sat. 
4 shots from 7:00-10:00 pm Mon thru Sat. 
4 spots from 9:00 am-3:00 pm Sat. 
4 spots from 10:00 am-6:00 pm Sun. 
24 1-minute announcements per wk, (ea 9.00) 218.00. 
All announcements and packages. except Family Plan 
and Personality Package, are cross-combinable for 
frequency discounts. 

WGOK 
1958 

MOBILE 

Independent Negro 
An OK Group Station 

Media Code 4 201 6170 5.00 
WOOK, Inc., Foot of Gum Street, Mobile, Ala. 

36603. Phone 205-432-8661. 

I. PERSONNEL President-Jules J. Paglin. 
Executive Vice President-Stanley W. Ray, Jr. 
Vice Pres. & Gen'l Mgr.-Gene Tibbett. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 

3. FACILITIES 
1.000 w. days; 900 lec. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Itate Protection: 15b. 
Basic Rates: 20a, 210, 23a, 24b, 25a, 28b, 28e. 29a, 

30. 
Contracts: 40a, 41, 42d, 43, 44b, 45, 46, 470. 
Comb.; Cont. Discounts: 60a, 60e. 60d, 60g, 601, 61a, 

62d. 
Cancellation: 70a, 70e, 71a, 72. 
l'rod. Services: 82. 
Member: OK Group. 

TIME RATES 
No. 3 Eff 4/1/68-Ree'd 3/18/68. 

6. SPOT ANNOUNCEMENTS I min 30 see •I0 see 
1 x 11.00 8.80 5.50 
50 x    10.55 8.45 5.30 
100 x.   10.15 8.15 5.10 
150 9.70 7.80 4.85 
200 y 9.30 7.45 4.65 
250 x    8.85 7.10 4.45 
300 x   8 45 6.75 4.20 
500 X.  8.00 6.40 4.00 

  7.55 6.05 3.80 
1000 x______-_-____________ 7.15 5.70 3.55 
VI Can be combined with 1-minute or 30-second 
spots to earn lower rates for ID frequency only. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: ID ti 15 ti 20 tl 25 tl 30 ti 35 01 
1 wk.__  10.90 10.70 10.50 10.25 10.00 9.75 
13 wk. - 9.85 9.25 8.75 8.35 8.15 8.05 
26 wk._____ 8.75 8.20 7.90 7.75 7.50 7.10 
39 wk...-...... 8.20 7.85 7,50 7.10 7.00 6.95 
52 »It  7.90 7.50 7.05 7.00 8.90 1).80 

30 SECONDS 
1 wk_-__ 8.70 8.55 8.40 8.20 8.00 7.80 
13 wk  7.90 7.40 7.00 6.70 6.50 6.45 
26 wk.__ ..... _ 7.00 6.55 6.30 6.20 6.00 5.70 
39 6.55 6.30 6.00 5.70 5.60 5.55 
52 wk  6.30 6.00 5.65 5.60 5.50 5.45 
1-minute and 30-seconds cross-combine to earn maxi-
mum frequency. No ID's available. 
Packages not combinable. However, advertisers may 
earn higher frequency on subsequent orders providing 
schedules continue without interruption, but no re-
bates are applicable on previous orders. Subject to 
short rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x     66.00 43.00 28.00 22.00 13.00 
50 x  61.00 41.05 24.80 21.00 12.40 
100 x  60.00 39.10 23.60 20.00 11.80 
150   57.00 37.15 22.40 19.00 11.20 
200 x..  54.00 35.20 21.20 18.00 10.60 
250 x___ ....... -  51.00 33.25 20.00 17.00 10.00 
300 x  48.00 31.30 18.80 16.00 9.40 
500 x..  45.00 29.25 17.60 15.00 8.80 

WKRG 
1946 

MOBILE 

Subscriber to the NAB Radio Code 
Media Code 4 201 6240 6.00 
WKRG-TV, Inc., Box 2367, 162 St. Louis St., Mo-

bile, Ala. 36601. Phone 205-432-5501. TWX 205-
342-7286. 

I. PERSONNEL 
President-Kenneth Giddens. 
General Manager-Charles E. Trainor. 
Program Director-Jim Scott-

2. REPRESENTATIVES 
Katz Radio, Ease. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 710 kc. 

Directional-night only. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d. 5, 7b, 8. 
Rate Protection: 10b, 12b, 1310 14b, 15d, 16. 
Basic Rates: 22b, 23a, 25a, 27, 29a, 33a. 
Contracts: 40a, 41, 42a, 42e. 43, 44b, 45. 46, 47e, 51c. 
Comb.: Cont. Discounts: 60g, 62b. 
Cancellation: 70a, 70e, 71o, 73a. 
Prod, Services: 82. 
Affiliated with CBS. 
Affiliated with Katz Radio A.I.D. Plan. 
TV facilities: WKRG-TV. 

TIME RATES 
No. 2 Elf 6/1/69-Reed 6/4/69. 

AA-Mon thru Sat 5:30-9 am; Mon thru Fri 3:30-
7 pm. 
A-Mon thru Sat 11:35 am-1 pm. 
B-All other times. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: (') 6 ti 12 ti 18 tl 24 ti 
AA  15.00 13.00 12.00 11.50 11.00 
A   13.00 11.00 10.00 9.50 9.00 

  12.00 10.00 9.00 8.50 8.00 
(*) Fixed. 

20/30 sec: 80% of 1-min. 10 see: 50% of 1-min. 
All spots, regardless of length or classification, may 
be combined for discount purposes. 

DISCOUNT 
52 mks-10%. 

8. PROGRAM TIME RATES 
PER WK: 30 5x 10x 
5 min...   42.50 55.00 95.00 

WK R G-FM 
1947 

MOBILE 

0 MID F IMO 

Subscriber to the NAB Radlo Code 
Media Code 4 201 6241 4.00 
WKRG-TV. Inc., Box 2367, 162 St. Louis SL. 

Mobile, Ala. 36601. Phone 205-432-5501. TWX 
205-342-7286. 
STATION'S PROGRAMMING DESCRIPTION 

WKRG-FM: Programmed for adults and young 
adults. (Hit Parade '09). 
NEWS: hourly. MUSIC: hit parade '69. News: local, 
regional, national, international, weather. COMMER-
CIAL POLICY: 12 minutes maximum per hour. Con-
tact Representative for further details. Rec'd 7/31/69. 

I. PERSONNEL 
Station Manager-John L. Harris, Jr. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
ERE 100,000 w.; 99.9 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 850 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; bills payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 4a, 5, lb, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 16. 
Basic Rates: lib, 230. 25s, 29a, 33a. 
Contracts: 40a, 42d, 44a, 44b, 45, 51e. 
Comb.; Cont. Discounts: 60b, 60g, 601, 61e, 62a, 62d. 
Cancellation: 700. 70e, 71a, 73b. 
Prod. Services: 80. 
Affiliated with American FM Network. 
Affiliated with Katz Radio A.I.D. Plan. 
TV facilities: WKRG-TV. 

TIME RATES 

Elf 6/1/69-Rec'd 6/16/69. 
6. SPOT ANNOUNCEMENTS 

BTA 
I ti 6 U 12 ti 18 ti 24 ti 

1 mln  6.50 6.00 5.50 5.00 4.50 
30 see: 80% of 1-min. 
May be combined for frequency discount. 

WL I Q 
1960 

MOBILE 

Subscriber to the NAB Radio Code 
Media Cede 4 201 6310 7.00 

Hartzog Broadcasting, Inc., Sheraton Battle House. 
Mobile, Ala. 36601. Phone 205-432-1844. 

I. PERSONNEL 
President-Thomas S. Hartzog. 
General Manager-Joe Vincent. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Atlanta-Dora-Clayton Agency, Inc. 

3. FACILITIES 
5,009 w. days; 1360 be. Directional. 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, Is, 2b, 3b, 4a, 5, 6a. 
Basic Rates: 22a, 29a. 
Contracts: 400. 
Prod. Services: 82. 
Affiliated with MRS Radio Network. 
Affiliated with American Information Network. 
Member: Alabama AAA Buy. 

TIME RATES 

Eft 3/1/68-Rec'd 7/29/68. 
AA-lion thru Fri 6-9 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 MIN: I ti 5 tl 10 tl 15 tl 20 ti 
1 wk.__ .............. 10.00 9.75 9.50 9.25 9.00 
13 wk  9.50 9.25 9.00 8.75 8.50 
26 wk  0.00 8.75 8.50 8.25 8.00 
52 wk.  8.50 8.25 8.00 7.75 7.50 

CLASS A 
1 wk.  9.00 8.75 8.50 8.25 8.00 
13 wk  8.50 8.25 8.00 7.75 7.50 
26 wk  8.00 7.75 7.50 7.25 7.00 
52 mk  .25 7.00 6.75 6.50 
20/30 sec: 80% of 1-min 8/10 sec: 50% of 1-min 
All spots regardless of length combine for frequency; 
and schedules do not have to run consecutively to 
earn number-of-weeks frequency. 

W LP R (FM) 
1964 

MOBILE 

CM FAD 
Media Cede 4 201 6380 0.00 
Mobile Broadcast Service, 1296 First National Bank 

Bldg., Mobile, Ala. 36602. Phone 205-433-9564. 

I. PERSONNEL 
Vice-Pros. & Gen't Mgr.-Howard L. Smith. 
Sales Promotion-Clay Locklln. 
Program Director-Mrs. Sandi S. Smith. 

3. FACILITIES 
ERE 40,000 w.; 96.1 mc. Stereo. 
Operating schedule: 5:00-1:00 am. CST. 
Antenna ht.: 444 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 30 days. 

5. GENERAL ADVERTISING See ended regnlatIons 
General: la, 2a, 3a, 3d, 4b, 4d, 5, 6b, 8. 
Rate Protection: 10b, 11b, 131% 15b. 
Basic Rates: 20a, 21a, 21d, 22b, 23a, 24b, 33b, 
Contracts: 40a, 44b, 46, 47e. 
Comb.; Cont. Discounts: 60f, 61a. 
Cancellation: 72, 73b. 
Prod. Services: 80. 
Member: The Groskin Group. 

TIME RATES 
Eft 12/1/65-rived 4/15/66. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x Site 125x 250x 500e 

1 min  10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 X._......_.........._.......60 45 35 32 26 

GROSS MONTHLY BUY/DISCOUNT 
1200.00-40% 500.00-25% 
1000.00-35% 400.00-20%, 
750.00-30% 300.00-15% 

WMOB 
1947 

MOBILE 

Media Code 4 201 6415 4.00 

Bellaire, Inc., 1509 Government St., Mobile, Ala. 
36604. Phone 205-478-6345. 
STATION'S PROGRAMMING DESCRIPTION 

WMOB: Programmed for general interest. 
AIR PERSONALITIES handle an segments, comedy, 
audience participation, interviews, telephone requests. 
NEWS: 5 minutes every hour on the half hour. Local 
headlines on hour, with network commentator twice 
daily. MUSIC: current hits. SPORTS: round-up 
daily, emphasis during football season on high school, 
college and professional games. Personality endorse-
ments permitted. Sun, 6:45-8:15 am and noon-1 pm 
religious programming. Contact Representative for 
further details. lifted 7/3/69. 

I. PERSONNEL 
General Manager-John L. Vath, Jr. 
Sales Manager-Robert O'Brien, 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
South-David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 840 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3b, 3d, 4a, 4e, 5, fia, 7a. 
Rate Protection: 10g, 11h, 12e, 138, 14e. 
Basic Rates: 23a. 
Contracts: 43, 44a, 44b, 45, 46, 51e. 
Comb.; Cont. Discounts: 60a, 626. 
Prod. Services: 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 11/1/68--Rec'd 10/4/68. 

AAA-Mon thru Fri 6-9 am. 
AA-Mon thru Fri 3-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, 1 MIN: 1 ti 0t1 10 tl 15 tl 20+ 
AAA   12.00 11.50 11.00 10.50 10.00 
AA   11.00 10.50 10.00 9.50 9.00 
A   10.00 9.50 9.00 8.50 8.00 

30 sec/less: 80% of 1 min. 10 sec/less:5o% of 1-min. 
10. SPECIAL FEATURES 
5-min Newscasts-1-1/2 x applicable 1-min. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-10% 

WM00 
1965 

MOBILE 

Media Code 4 201 6450 1.00 
Springhill Broadcasting Co.. Inc., Box 1967, Mobile, 

Ala. 36601. Phone 205-432-0595. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Samuel R. David. 
Sales Manager-W. H. Dutton. 
Program Director-Jordan Ray, Jr. 

2. REPRESENTATIVES 
Gill-Pema, Inc. 
Southeast-Bernard I. Ochs Co. 

S. FACILITIES 
50,000 w.; 1550 kg. Directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 1, la, 2b, 3a, 3d, 4a, 4c, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates. 20e. 20b, 21b, 24b, 25e, 29a. 
Contracts: 405, 46. 
Comb.: Cont. Discounts: 60a, 626. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 82. 

TIME RATES 
Eft 9/18/66-Reed 1/26/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 12.00 312 v• 9 60 
52 11.40 624 e  9 00 
104 x. 10 80 938 x_________ 8.40 
158 x..     10.20 1248 x...   7.80 
30 sec: 75% of 1-min. ID's-50% of 1-min. 

8. PROGRAM TIME RATES 
Ix 26e 521 ID4x 156x 260x 312x 

1 hr_______ 90 85 80 75 70 65 60 
1/2 hr  50 48 46 44 42 40 38 
1/4 32 30 28 26 24 22 20 
5 min  14 13 12 11 10 9 8 
Earned retroactive discounts are payable in time only. 
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WU NI 
1930 

MOBILE 

NBC Radio Network 

INC. 

1:8:11:1 
Media Code 4 201 6590 4.00 
WUNI, Inc_ 1257 Springhill Ave., Mobile, Ala. 

36604. Phone 205-438-4514. 

I. PERSONNEL 
President-Peggy S. Gilbert. 
General Manager-Don "Rocky" Reich. 

2. REPRESENTATIVES 
Stone Representatives, Inc 

3. FACILITIES 
5.000 w.; 1410 be. Directional-night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on national accounts only, none on talent; no 
cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, In, 3b. 3d, 4a, 4d. 5. 6a, 7», 8. 
Rate Protection: 10b. 11b, 126. 131, 14b, 15a. 
Basic Rates: 20a. 22a. 23a, 24b, 24e. 25a, 27, 28b, 

28e, 29b, 30, 32b 33a. 
Contracts: 40e, 41, 44a, 46, 47a. 51c. 
Comt.: Cont. Discounts: 000. 60h, 61b. 
Cancellation: 70a. 70e, 71a, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC. 

TIME RATES 

No. 4 Eer 7/1/69-Reed 6/18/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sim 6 am-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 52x 104e I56x 260x 817:c 520X 1040X 
1 min 22.00 21.00 20.00 19.00 18.00 17.00 16.00 15.00 
30/20 

sec 17.60 16.80 16.00 15.20 14.40 13.60 12.80 12.00 
10 sec 11.00 10.50 10.00 9.50 9.00 8.50 8.00 7.50 

CLASS AA 
I min 19.00 18.00 17.00 16.00 15.00 14.00 13.00 12.00 
30/20 

sec 15.20 14.40 13.00 12.80 12.00 11.20 10.40 9.60 
10 sec 9.50 9.00 8.50 8.00 7.50 7.00 6.50 6.00 

CLASS A 
1 min 16.00 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
30/20 

sec 12.80 12.00 11.20 10.40 9.60 8.80 8.00 7.20 
10 sec 8.00 7.50 7.00 6.50 6.00 5.50 5.00 4.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 

1 min  21.00 20.00 19.00 18.00 17.00 16.00 
30/20 sec  16.80 16.00 15.20 14.40 13.60 12.80 
10 see  10.50 10.00 9.50 9.00 8.50 8.00 

CLASS AA 
1 min..._   18.00 17.00 16.00 15.00 14.00 13.00 
30/20 sec  14.40 13.60 12.80 112.00 11.20 10.40 
10 sec__   9.00 8.50 8.00 7.50 7.00 6.50 

CLASS A 
I min  15.00 14.00 13.00 12.00 
30/20 sec__ 12.00 11.20 10.40 9.60 
10 e e  7.50 7.00 6.50 6.00 
May be cross-combined to earn numerical frequency. 
Not subject to retroactive discounts. 

TOTAL AUDIENCE PLAN 
PER WK: Imin 30 sec 10 see 
6 ti (2AAA, IAA, 2A) ....... _.._... 102.00 81.60 51.00 
12 U (4AAA, 4AA, 4A)  192.00 153.60 96.00 
18 ti (6AAA, 6A.A, 6A)  270.00 216.00 135.00 
24 ti (8AAA, 8AA, 8A)  336.00 268.80 168.00 
30 ti (IOAAA, IAA. I0A)  390.00 312.00 195.00 
36 ti (12AAA, 12AA, 12A)   432.00 345.60 216.00 

10. SPECIAL FEATURES 

Newscasts-1-1/2x earned rate. 

meows:eem 

11.00 10.00 
8.80 8.00 
5.50 5.00 

To the best 

of our ability, 

all service-ad 

copy regarding 

rating data has 

been checked 

for proper 

source lines 
.IMSM,=r.,..MW.AWAMOSMEMOrri 

RTO2F-3/6 

WZAM 
1954 

PRICHARD 

Ft A 1B 

Media Code 4 201 6660 5.00 

Duke Broadcasting Corporation. Box 10217, 815 North 
Craft HWY., Mobile, Ala. 36610. Phone 205-456-
6547. 

STATION'S PROGRAMMING DESCRIPTION 
WZAM: Programmed for country-western and gospel 
adult audience. Straight announcers handle all per-
sonality shows. ENTERTAINMENT: music and air 
personality. Information: 5-mln NEWS at :55. weather 
forecasts, sports reports, beeper farm reports, county 
agent reports, special interest reports. Thirty min 
public affairs program weekly. Equipment: telephone 
beepers, remote studio (mobile). 2 mobile units, air-
plane, recording studio. Remote pickups by FM 
radio. COMMERCIAL CONTINUITY limited to 18 
minutes per hour. Fifteen min clearance guaranteed. 
Personalities available for remote broadcasts. Ree'd 
7/10/67. 

I. PERSONNEL 
President-Walter A. Duke. 
Exec. Vice-Pres. & Gen'l Mgr.-Hubert J. "Pinky" 

Grant. 
Operations Manager-Norris Mayberry. 

3. FACILITIES 
1,000 w. days; 1270 ke. Non-directional. 
Operating schedule: 5 am-local sunset daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 3e, 2d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. lia, 12a. 13a, 14a 15a, 15b, 16, 
Basic Rates: 20b, 21a. 21b. 21d. 23a. 24a, 25a, 26, 

28a, 28e. 29a, 23b. 23e. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46, 47a, 48, 

49, 51a, 51b. 51e. 
Comb.: Cont. Discounts: 60a, 60f. 601, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 2 Eff 2/14/68-Reed 2/16/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 L..........._......... .. 6. 00 00 156 x.   4.25 
13 x.  5.65 260 x  4.00 
26 x_  5.45 312 x.__. 3.55 
52 x.  5.0 520 x. 3 30 
104 x.  4.75 1040 x  3.05 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
5 min 1/4 hr 

1 x  9.90 21.00 
13 x  3.30 20.00 
26 x_______ ...... _ .....   8.70 19.00 
52 ...... _._._-..   8.15 18.00 
104 x  7.55 17.00 
156 x  6.95 16.00 
260 x.  6.35 15.00 
312 x  5.75 14.00 

MONROEVILLE 

1/2 hr I hr 
40.00 65.00 
87.00 61.00 
34.00 57.00 
31.00 53.00 
28.00 49.00 
25.00 
22.00 

Monroe County-Map Location D-8 

See SIMS consumer market map and data 
ning of the State. 

WMFC 
1952 

at begin. 

Media code 4 201 6730 6.00 

Monroe Broadcasting Co.. Inc., Box 641. U. S. Hwy. 
21, Monroeville, Ala. 36460. Phone 205-743-3281. 

I. PERSONNEL 
General Manager-W. M. Stewart. 
Station Manager-Harold Harris. 
Sales Manager-Bill Sky. 

3. FACILITIES 

1.000 w. days; 1360 kc. Non-directional. 
Operating schedule: 5:30 a.m, to local sunset. CST. 

4. AGENCY COMMISSION 

None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 

General. la, 2b, 3a, 4b, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21b, 21e, 22a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 41, 42b, 44a. 47e, 48. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 70a. 79e, 71b, 73a. 
Prod. Services: 80, 82. 
Affiliated with NHS Radio Network, 
Member: Southeastern Key Market Network. 

TIME RATES 

Eff 9/5/65-Ree'd 10/13/66. 

6. SPOT ANNOUNCEMENTS 

PER YR: lx 13x 26e 52x 104x 260e 3124 
1 min ..... 2.50 2.40 2.25 2.00 1.75 1.50 1.35 

7. PACKAGE PLANS 

1 MINUTE 
PER YR EA: 
780   1.20 1300   1.00 

8. PROGRAM TIME RATES 

PER YR: Ix 13x 26x 52x 104x 260x 312x 
1 hr  30.00 27.50 24.50 20.00 18.50 16.50 15.50 
1/2 hr  16.00 14.00 13.00 11.00 10.00 9.00 8.50 
1/4 hr....-  8.50 7.50 7.00 6.00 5.50 5.00. 
5 min  4.50 4.00 3.75 3.25 3.00 2.75 2.60 
Users of 1 or more 1/4 hour programs weekly may 
purchase spots at 780x rate of 1.20 each. 

MONTGOMERY (7 AM; 3 FM) 
Montgomery County-Map Location E-7 

Sr. 8RDS consumer market map and data at begin-
ning of the State. 

WAJM (FM) 
1961 

F IMO 
Subscriber to the NAB Radio Code 

Media Code 4 201 6800 7.00 
MILIEU International, 647 S. Hull St., Montgomery, 

Ala. 36104. Phone 205-269-2506, 7. 

I. PERSONNEL 
President-Boyd E. Guate. 

2. REPRESENTATIVES 
Herbert E. Oroskin & Co. 

3. FACILITIES 
ERP 29,700 w.; 103.3 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.-212 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 4d, 5, On. 7b. 
Rate Protection: 10b, lib, 12b, 13b. 
Basic Rates: 22a, 23a, 24a. 28a. 29a. 
Contracts: 40a. 42a, 45, 46. 
Comb.; Cont. Discounts: 60b, 62d. 
Cancellation: 73a. 
Rates may he changed on 60 days' notice. 
Affiliated with American FM Network, 
Member: The GrosIdn Group. 

TIME RATES 
Eff  Rec'd 12/31/88. 

6. SPOT ANNOUNCEMENTS 
lx I5x 30x 60x 125x 250x Mx 

1 min.__ .... 5.00 4.75 4.50 4.25 4.00 3.75 3.50 

8. PROGRAM TIME RATES 
Ix I5x 30x 60x I25x 250x 500x 

1 hr  35.00 33.25 31.50 30.00 28.50 27.00 25.50 
1/2 hr. 26.25 25.00 23.75 22.50 21.50 20.25 19.00 
5 min  i4.75 14.00 13.25 12.75 12.00 11.50 10.75 

WAPX 
1947 

Media Code 4 201 6870 0.00 
Sperling of Alabama, Inc. Box 2028, Montgomery, 
Ala. 38103. Phone 205-263-3459. 

I. PERSONNEL 
President-Larry R. Picos. 
General Manager-Judd Sperling. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,000 w.; 1600 be. Directional night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 2e, 4a, 5, 6a, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b, 16. 
Basle Rates: 206, 21a, 22b, 23a, 24b, 24e, 25a, 26, 

27, 28e, 29a, 30, 32a, 33a. 
Contracts: 40a, 41, 42a, 42d, 44b, 45, 46, 47a, 51e. 
Comb.: Cont. Discounts: 601, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 72, 7313. 
Prod. Services: 80, 82. 
Full time Negro Programming. 
Affiliated with MBS. 

TIME RATES 
Raton effective January 1, 1966. 
Rates received January 6, 1966, 

6. SPOT ANNOUNCEMENTS 
1 .................. 10. 156 7. 
26 ti 9. 312 U. 6. 
52 ti   8. 

7. PACKAGE PLANS 
(Consecutive weeks basis only) 

PER WK: 1 wk 13 wk 26 wk 52 wk 
6 U.__ 8.50 8.00 7.50 7.00 
12 ti  8.00 7.50 7.00 6.50 
18 ti  7.50 7.00 6.50 6.00 
24 ti 7.00 6.50 6.00 5.50 
30 ...... _ ................. 6.50 6.00 5.50 5.00 
20/30 seconds-80% of applicable 1-minute rate. 
ID's-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti..............._....... 65.00 40.00 26.00 20.00 12.50 
13 ti   60.00 38.00 24.00 19.00 12.00 
26 U  55.00 38.00 22.00 18.00 11.50 
52 ti .   50.00 34.00 20.00 17.50 11.00 
104 ti_.--.-...___ 45.00 32.00 18.00 17.00 10.50 
156 ti  40.00 30.00 16.00 14.00 10.00 
260 ti  35.00 28.00 14.00 11.00 9.00 

WBAM 
1953 

Independent 
Media Code 4 201 6940 1.00 
Deep South Broadcasting Co., Box 1447, Montgomery-
Troy Hwy. 231, Montgomery, Ala, 36102, Phone: 
205-288-0150. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Mrs. Prances Brennan. 
General Sales Manager-Cyril G. Brennan. 

ALABAMA 
2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 

50.000 w. days.: 740 be. Directional 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 

15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
Basic Rates: 24a, 24e. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a, 61b, 62b, 62e. 
Cancellation: 70a, 70e. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 5 Eff 1/1/69-Ree'd 1/7/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WE: (") 1 ti 6 ti 
1 min ....... _... 19.00 17.00 16.00 
20/30 sec...... 15.50 13.50 13.00 
10 sec ID's 11.50 10.50 9.50 

12 ti 
15.00 
12.00 
9.00 

18 ti 
14.00 
11.50 
8.50 

24 ti 
12.00 
10.00 
7.50 

CLASS A 
1 min............ 17.00 16.00 15.00 14.00 12.00 10.00 
20/30 sec  13.50 13.00 12.00 11.50 10.00 8.00 
10 sec ID's 10.50 9.50 9.00 8.50 7.50 6.00 

(*) Specified position. Hour of day or day of 
week. 

Schedules bought at regular rates on WHAM. Mont-
gomery and WVOK. Birmingham combine for fre-
quency discount. 

10. SPECIAL FEATURES 

5-MINUTE NEWS 
PER WK: 1 ti 3 ti 6 ti 
AA   22 20 19 
A   20 19 18 

Minutes, Newscasts and 20/30 second spots may com-
bine to earn weekly frequency discount. 
Minutes, Newscasts and 20/30 second spots and ID's 
may combine on the basis of 2 1D's equaling 1 
longer spot. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% applied as earned. Applicable providing 
a minimum expenditure of 35.00 per week Is main-
tained. 

(Montgomery continued on next page) 

B AM 
*1st in Montgomery in 
every time period. 

**More listeners than 
all other Montgomery 
radio stations combined. 

*ARB Coincidental Survey, July 22-26, 1968. 
**Circulation Pulse, 1968. 

Another 
Blue Chip Station 
50,000 watts 740 kc 

Montgomery, Alabama 

Edward Petry & Co., 

September 1, 1969 Spot Radio Ratio« 89 



ALABAMA 
Montgomery-Continued 

WCOV 
1939 

R AIB 

Subscriber to the NAB Radio Code 
Media Code 4 201 7010 2.00 
WCOV. Inc.. Box 2501. Montgomery. Ala. 36105. 
Phone 205-288-7020. TWX 810-728-6246. 

I. PERSONNEL 
Station Manager-Karl Richards. 
Program Director-Donald Markwell. 
General Manager-Frank Ragsdale. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South. Southwest-Busby, Finch and Woods. Inc. 

9. FACILITIES 
10,000 w. days. 1.000 w. nights; 1170 kc. 

Directional-separate patterns day and night 
Operating schedule: 5 am-midnIghL CST. 

4. AGENCY COMMISSION 
15% on net station time; no each discount. Rater 
otherwise are net. Bills payable 10th of month follow-
ing broadcast. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la. 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10e. 
Basle Rates: 200. 21d. 
Contracts: 40a. 
Comb.•. Cont. Discounts: 000. 601. 
Cancellation: 70e, 71a. 
Prod. Services: 82. 
Affiliated with NBC. 

TIME RATES 
Elf 8/1/00-Reed 8/1/69. 

6. SPOT ANNOUNCEMENTS 
AA-6-10 am & 3-7 pm. 
A-All other times. 

1 WEEK 
PER WK: I ti 5 ti 10 ti 15 ti 20 ti 25 ti 
AA   12.00 11.75 11.50 11.25 11.00 10.75 
A   11.00 10.75 10.50 10.25 10.00 9.75 

13 WEEKS 
AA  11.00 10.75 10.50 10.25 10.00 9.75 
A . 10.00 9.75 9.50 9.25 9.00 8.75 

26 WEEKS 
AA   10.00 9.75 9.50 9.25 9.00 8.75 
A   9.00 8.75 8.50 8.25 8.00 7.75 

52 WEEKS 
AA   9.00 8.75 8.50 8.25 8.00 7.75 
A   8.09 7.75 7.50 7.25 7.00 6.75 

20/30 see: 80% of 1-min. 8/10 sec: 60% of 1-min. 
Weeks need not be consecutive to earn cumulative 
weeks frequency. All lengths of spots combined to 
earn frequency. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  80.00 56.00 37.50 28.00 18.50 
13 x  76.50 53.00 35.00 26.50 17.75 
26 x  73.00 50.00 32.50 25.00 17.00 
39 x  69.50 47.00 30.00 23.50 16.25 
52 x  68.00 44.00 29.50 22.00 15.50 
104 x  62.50 41.00 25.00 23.50 14.75 
156 x  59.00 38.00 22.50 19.00 14.00 
260 x  55.50 35.00 20.00 17.50 13.25 
312 x  52.00 32.00 17.50 16.00 12.50 
500 x  48.50 29.00 15.00 14.50 11.75 

WFMI 
NOTE: The call letters of this station have been 
changed to: 

WQTY 

WFMI (FM) 
1960 

Media Code 4 201 7081 3.00 
Rau Radio of the South, Inc., Box 748, Frank Leu 

Bldg.. 79 Commerce St.. Montgomery. Ala. 36109. 
Phone 205-264-2218. 

I. PERSONNEL 
President-Henry Rau. 
Executive Vice-President-Lloyd S. Smith. 
Manager-Lee Morgan. 

2. REPRESENTATIVES 
Atlanta-David Carpenter Company. 
New York. Chicago, Los Angeles, San Francisco-
UBC Sales. Inc. 

Philadelphia-Dome-Diesservey Co., Inc. 

3. FACILITIES 
ERP 10,000 w.; 98.9 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 200 ff. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WQTY listing for coded regulations. 
AM facilities: WQTY. 

TIME RATES 
Elf 5/1/68-Reed 5/31/68. 

6. SPOT ANNOUNCEMENTS 
Ix 19x 36e 52x 104x 208x 365x 

1 min 3.50 3.15 2.85 2.55 2.30 2.10 1.85 
30 sec 2.45 2.20 2.00 1.80 1.65 1.45 1.30 
10 sec 1.75 1.55 1.40 1.25 1.15 1.05 .95 

7. PACKAGE PLANS 
1 MINUTE-ROS 

1 ti per day, per mo  35.30 
500 x, yrly  441.20 1000 x. yrly...--- 588.25 

8. PROGRAM TIME RATES 
Ix I3x 260 520 I04x 208x 9652 

1 hr  44 39 35 32 28 24 21 
1/2 hr  28 25 22 20 18 15 13 
1/4 hr  18 16 14 12 11 10 9 
5 min - 10 9 8 7 6 5 4 

WHHY W H H Y-FM 
1930 1965 

Media Code 4 201 71506.00 
Broadcast Service of Montgomery. Box 1841, Guaranty 

Savings Life Bldg., Montgomery. Ala. 36103. 
Phone 205-264-2288. 

I. PERSONNEL 
Pres. & Gen'i. Mgr.-Bob Robinson. 
Assistant Manager-Ann Canister. 
Program Director-Jerry Douglas. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 nights; 1449 kc. 

Directional-night only. 
Operating schedule: 24 hours. CST. 
FM FACILITIES 
ERP 31.400 w.•. 101.9 me. 
Antenna ht.: 186 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENt.HAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3e. 40. 4d, 5, (1a. 7b, 8. 
Rate Protection: 10g. 11g, 12g, 13g, 14g, 15a, 15b, 

15e. 16. 
Basic Rates; 210. 220. 24e, 25a, 28b, 28e, 29b, 30, 

31. 33d. 
Contracts: 400, 44b. 46, 51b. 
Comb.: Cont. Discounts: 60b, 601, 62d. 
Cancellation: 71a. 
Prod. Services: 80, 82. 
Affiliated with KISS. 
Affiliated with American Contemporary Network. 
Member: Alabama AAA Buy. 

TIME RATES 
Elf 8/1/66-Reed 6/22/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 ti 12 ti 18 ti 24 tl 30 tI 
1 wt  _ 9.50 9.25 9.00 8.75 8.50 
13 wk  8.50 8.25 8.00 7.75 7.50 
26 wk 7.50 7.25 7.00 6.75 6.50 
52 wk.  6.50 6.25 6.00 5.75 5.50 
30 seconds-80% of 1-minute rate. 
10 seconds-50% of 1-minute rate. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCAST AT :30 

Ix 260 520 1560 2601 312x 
Each   15 14 13 12 11 10 

WMGY 
1946 

R AlB 

Media Code 4 201 7220 7.00 
Radio Montgomery. Inc.. 358 N. Capitol ParkwaY, 

Montgomery. Ala. 36104. Phone 262-5245. 

IL PERSONNEL 
General Manager-Hollis D. Carlton. 
Sales Manager-C. Morris South. 
Program Director-June N. Phelps. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Atlanta-Dora-Clayton Agency. Inc. 

3. FACILITIES 
1.000 w. days; 800 kc. Non-directional. 
Operating schedule: Sunrise-local sunseL CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3e. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: Wa. 20b, 21a, 21b, 21e, 21d. 22b. 23a. 

23b, 24b, 25a. 26, 28a. 28e. 29a. 32a. 
Contracts: 40e. 41, 44a, 45. 46. 47e, 48, 49. 51a, Mc. 
Comb.; Cont. Discounts: 60a, 60e. 660. 80e, 60f, 60g. 

601. 61e, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 9/66-Rec'd 9/19/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x   7.00 104 6.00 
13 x  6.80 156 z........_....... 5.80 
26 x  6.60 260 z   5.70 
39 x  6.40 312   6.60 
52 x  6.20 500 x.. 5.50 
10 sec: 50% of minute. 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
1 x  60 36 20 12 

DISCOUNTS 
131-5% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-30% 

WQTY 
(formerly WFMI) 

1963 

CBS Radio Network 
Media Code 4 201 7260 9.00 
Rau Radio of the South. Inc., Box 748. Frank Leu 

Bldg.. 79 Commerce St., Montgomery. Ala. 36109. 
Phone 205-264-2218. 

I. PERSONNEL 
President-Henry Rau. 
Executive Vice-President-Lloyd S. Smith. 
Manager-Lee Morgan. 

2. REPRESENTATIVES 
Atlanta-David Carpenter Company. 
New York, Chicago, Los Angeles, San Francisco-
UDC Sales, Inc. 

Philadelphia-Dome-Sfesservey Co., Inc. 
3. FACILITIES 

5,000 w.; 1000 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. lb. 40. 4d, 5, 6a. 71), 8. 
Rate Protection: 15h. 
Basle Rates: 200, 22b, 230, 245. 24b, 25a. 26, 28a. 

290. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 600. 61a, 61b. 62b. 
Cancellation: 700. 70e. 71a. 73a. 
FM facilities: WFMI (FM). 
Affiliated with CBS. 

TIME RATES 
Elf 4/1/69-Ree'd 4/2/69. 

AA-Mon thru Fri 6:30-9 am & 3:30-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 260 52x I04x 1561 2601 9I2x 
1 min  11.00 10.25 9.50 8.75 8.00 7.50 7.00 
30 sec  8.80 8.20 7.60 7.00 6.40 6.00 5.60 
10 sec  5.50 5.15 4.75 4.30 4.00 3.75 3.50 

CLASS A 
ix 26x 52x I04x I56x 2600 3120 

1 min  9.50 9.00 8.30 7.75 7.00 6.20 5.50 
30 see  7.60 7.20 6.65 6.20 5.60 4.95 4.40 
10 sec  4.75 4.50 4.15 3.90 3.50 3.10 2.75 

7. PACKAGE PLANS 
SATURATION PACKAGES-ROS 

PER WK: 20 ti 30 01 40 ti 50 ti 
1 min  125 180 230 275 
30 see  100 145 185 220 

8. PROGRAM TIME RATES 
CLASS AA 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  80 55 37 26 19 
DISCOUNTS 

13x-5% 52x-20% 156x-30% 
26x-10% 104x-25% 260x-35% 
Class A: AA rate less 10%. 

WRMA 
1953 

A Capitol Station 
Medla Code 4 201 7290 0.00 
WRMA Broadcasting Co., Inc.. 135 Commerce St.. 

Montgomery, Ala, 36104. Phones 205-264-6440. 
264-6449. 

I. PERSONNEL 
President-W, O. Jones. 
General Manager-Lee Lunsford. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Capitol Sta. Sales Office: See Rep 13/0 pages. 

3. FACILITIES 
1,000 w. days: 950 he. Non-directional. 
Operating schedule: 5 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time charges only; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 3e, 4a, 5, 6a, 7b, 8. 
Rate Protection: 12b. 13b, 14b. 
Basle Rates: 21a, 21b, 22a, 22b. 23a. 23b. 24a, 24b, 

24e, 25a, 27, 281]. 28c, 29a, 30. 33a. 
Contracts: 40a. 42a. 43. 45. 46. 48. 
Comb.: Cont. Discounts: 60a, 60e. 
Cancellation: 70d, 71a, 73a, 
Prod. Services. 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
ER 1/1/67-Reed 12/8/86. 

6. SPOT ANNOUNCEMENTS 
Ix 261 I56x 2600 3121 

1 min ..... _ ................... 14 13 12 11 10 
7. PACKAGE PLANS 

CONSECUTIVE WEEKS BASIS ONLY 
1 MINUTE 

PER WK: 6 tl 12 ti 18 ti 24 ti 30 01 
1 wk  11.00 10.50 10.00 9.50 9.00 
13 wk  10.50 10.00 9.50 9.00 8.50 
28 wk. 10.00 9.50 9.00 8.50 8.00 
52 wk  9.50 9.00 8.50 8.00 7.50 
20/30 sec: so% of 1 min. ID's: 50% of 1 min. 

Keep 'Ern Covered in Montgomery 

Audience Leadership Adult Format 
1st-Total adults during com-
bined drivetimes, 6-10 am and 
3-7 pm (avg. 1/4-hour) 

1st-Weekly cume households, 
adults and women 

Pulse: Montgomery 2-County Metro, 
March '69 

WCOV's programming - keyed to 
adult tastes. 

Early Farm News - serving 11 rich 
farm counties (Farm Income 
$121,262,000). 

SRDS CM Data 1-1-69 

Sports and Sports news-football, 
basketball & baseball games. 

Lively talk-information programs. 

Easy-listening music. 

with The Winner! 

MCOV  gjiM 
RADIO 4:31:111eTYL: 

Represented nationally by the Meeker Co. 

South, Southwest by Busby, Finch and Woods, Inc. 

MOULTON 
Lawrence County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WLCB 
1953 

Media Code 4 201 7960 1.118 
Moulton Broadcasting Co.. Box 307, 3/4 mile W. 

of Moulton on Hwy. 24. Moulton, Ala. 35650. 
Phone 205-974-2611. 205-974-2821. 

I. PERSONNEL 
General Manager-Hiram Goodman. 
Station Manager-Ray Wallace. 
Commercial Manager-Bill Hogan. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1530 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/5 time only: 10 days. 

5. GENERAL ADVERTISING See coded regettions 
General: la, 2a, 3a. 4b, 4d, 5. 6a, 8, 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45, 46, 47a. 48. 
Comb.; Cont.. Discounts: 60a, 61a, 61b, 62b, 82e. 
Cancellation: 71a, 73a. 
Affiliated with KBS Radio Network, 

TIME RATES 
Elf 7/1/68-Itee'd 6/26/68. 

(1. SPOT ANNOUNCEMENTS 
lx 260 65x 190x 260x 4500 780x 

1 min 2.95 2.55 2.20 2.00 1.80 1.85 1.50 
30 sec 1.75 1.55 1.30 1.20 1.10 1.00 .90 
20 sec 1.40 1.25 1.05 .95 .90 .80 .70 
10 sec .85 .75 .65 .60 .55 .50 .40 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 tt    55 33 20 16 10 
DISCOUNTS 

13x-5% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-30% 

MUSCLE SHOALS 
omen County-Map Location C-2 

See SRDS consumer market map and data at begin-
ning of the State. 

See Florence-Sheffield 
(including Tuscumbia-Muscle Shoals) 

ONEONTA (1 AM; 1 FM) 
Blount County-Map Location B.3 

See SRDS consumer market map and data at begin-
ning of the State. 

• 
WCRL 

1952 

RAB 

Subscriber to the NAB Radio Code 

Media Code 4 201 7430 2.00 
Blount County Broadcasting Service, Inc.. Box 490, 

Oneonta, Ala. 35121. Phone 205-274-2289. 
STATION'S PROGRAMMING DESCRIPTION 

WCRL: Programmed for general Interest. 
NEWS: 5 min every 30 min except 15 min at 7 am. 
11:30 am. noon. & 5 DM. 5:95-6:45 am general 
popular music with local news, farm markets and 
sports news. 6:45-7 am religious music. sacred. 
7-8 am news, commentary, public affairs, informa-
tion. 8-11:30 am middle-of-road music, public af-
fairs and farm markets. 11:30 am-12:45 pm news, 
talk, swap show, farm markets, farm interviews. 
12:45 am-1:45 pm religious music, gospel and sacred 
music. 1:45-3 pm country and western music. S-5 
pm rock and roll music. 5-6:10 pm news, public 
affairs. information. 6:10-8 pm general popular 
music. SPORTS: flee 5 min sportscaste daily, live 
high school football, college football and little 
league baseball. Itec'd 7/17/67. 

I. PERSONNEL 
Manager-L. D. Bentley. 
Commercial Manager-Max G. Bynum. 
Program Director-Jerry ludion. 

3. FACILITIES 
1.000 w. days: 1,570 he. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 
Partial simulcast operation. Simulcast Mon thru Sat 
sunrise-12:45 pm. For non-simulcast facilities see 
WKLD (FM). 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Comb.: Cont. Discounts: 61b, 62b, 62e. 
Cancellation: 70a. 70c. 
FM facilities: WKLD (FM). 
Affiliated with MBS. 
Member: Southeastern Key Market Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 8/1/68-Ree'd 8/5/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 lee 10 see 
1 x  2.50 1.75 1.00 

DISCOUNT 
52 wk-20% 

8. PROGRAM TIME RATES 
5 min, flat................ 5.00 1/4 hr, flaL_________ 8.50 

• 
WKLD (FM) 

1968 

RAB 

Media Code 4 201 7500 2.00 
_Blount County Broadcasting Service, Inc., Box 990, 

Oneonta, Ala. 35121. Phone 205-274-2289. 

I. PERSONNEL 
Owner, Gen'l Mgr.-L. D. Bentley, Jr. 
Ass't Mgr. & Prog. Dir.-Jerry E. Hudson. 
Chief Engineer-Thomas E. Baty. 

2. REPRESENTATIVES 
David Carpenter Company. 

(This listing continued on next page) 
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Oneonta-W K L D (FM)-Continued 
3. FACILITIES 
ERP 1,000 w.; 97.7 me. 
Operating schedule: 5 am-11 pm. CST. 
Antenna ht.: 480 ft. above average terrain. 
Partial simulcast operation. Operated separately 
12:45-11 pm Mon thru Sat; all day Sun. For simul-
cast facilities see WCRL. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENREAL ADVERTISING See coded regulationt 
See WCRL for coded regulations. 
AM facilities: WCRL. 

TIME RATES 

Rates are identical to WCRL. See that listing. 

OPELIKA 
Lee County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

See Auburn-Opelika 

OPP 
Covington County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WAM I 
1959 

• 
Meala Code 4 201 7570 5.00 
Opp Broadcasting Co.. Inc., Box 169, Opp. Ala. 
36467. Phone 493-3588. 

I. PERSONNEL 
General Manager-Donald Cooke. 
Program Director-James Heath. 
Promotion Director-Buddy Pyron. 

3. FACILITIES 
1,000 w. days; 860 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 61b, 62b, 62e. 
Cancellation: 70a, 70c. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective July, 1953. (Card No. 3-A.) 

Card received January 26. 1955 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time... 45.00 25.00 15.00 7.50 3.50 

13 times. 42.50 22.50 14.00 7.00 3.25 
26 times.. 40.00 21.00 13.50 6.50 3.00 
52 times.. 37.50 20.00 12.50 6.00 2.75 
104 times.. 32.50 18.50 11.00 5.00 2.25 
365 times 22.50 12.50 7.50 3.75 1.80 

7. PACKAGE PLANS 
3 announcements a day: 30 consecutive days, 165.00. 

OZARK (1 AM; 1 FM) 
Dale County-Map Location F-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WOAB (FM) 
1967 

Media Code 4 201 760D 0.00 
Ozark Broadcasting Corp.. Box 910, Ozark, Ala. 

36360. Phone 205-774-5600. 
I. PERSONNEL 
General Manager-Howard Parrish. Jr. 
Commercial Manager-Jimmy Jackson. 
Program Director-Miriam Miller. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
ERP 2.850 w.; 104.9 mc. 
Operating schedule: 5:30 am-10 pm. CST. 
Antenna ht.: 175 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time & talent. 

5. GENERAL ADVERTISING See ended regulations 
See WOZK listing for coded regulations. 
AM facilities: WOZK. 

TIME RATES 

Rates are identical to WOZE. See that listing. 

WOZK 
1953 

Media Code 4 201 7640 6.00 
Ozark Broadcasting Co.. Inc., Box 742, Ozark, Ala. 

36361. Phone 774-5600. 

I. PERSONNEL 
General Manager-Howard Parrish. Jr. 
Commercial Manager-Jimmy Jackson. 
Program Director-Miriam B. Miller. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 900 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/2 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la. 3d, 415. 4d, 5. 6a. 7b, 8. 
Rate Protection: 10a, 110. 12e. 130, 14e. 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 23e, 28b. 
Contracts: 40a. 46, 47e. 
Cancellation: 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
FM facilities: WOAB (FM). 
Member: Radio Alabama Network and Southeastern 
Key Market Network. 

8. PROGRAM TIME RATES 
r 1/2 hr 

22.00 
13 x____________ 38.00 20.00 

19.00 
17.00 

104 x_ 28 00 15.00 
  26.00 13.50 

260 x______ ...... _   22.00 11.50 
312 x  18.00 9.50 

PHENIX CITY 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 3/1/68-Ree'd 3/28/68. 
6. SPOT ANNOUNCEMENTS 

1 min 
1 2.50 26 ti  
13 ..... 2.30 52 tL__  

8. PROGRAM TIME RATES 

1 min 
2.10 
1.90 

1 hr 1/2 hr 1/4 min 
1 44.00 22.00 12.50 7.50 
13 41.40 20.70 11.50 6.90 
26 ti. 37.80 18.90 10.50 6.30 
52 34.20 17.10 9.50 6.70 

WOZK/WOAB (FM) COMBINATION 
Buy either station at regular rate; get same schedule 
on other station: 
Per spot, extra - 1.00 

PELL CITY 
St. Clair County-Map Location E-4 

See SEDS consumer market map and data at begin-
ning of the State. 

WFHK 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 201 7710 7.00 
St. Clair Broadcasting System, Box 606. Pell mc7. 
Alabama 35125. Phone 205-338-2238. 

I. PERSONNEL 
President-Fate L. Gossett, Sr. 
General Manager-Fate L. Gossett. 
Program Manager-Fred L. Kelley. 

2. REPRESENTATIVES 
Philadelphia, New York, Chicago-Continental Radio 

Sales. 
3. FACILITIES 

1,000 w. days; 1430 ke. Non-directional. 
Operating schedule: 5:00 a.m. to local sunset. CBT. 

4. AGENCY COMMISSION 
15/2 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, la, lb. 3d, 5, 0e. 7b, 8. 
Rate Protection: 15e. 15b, 15e. 16. 
Basle Rates: 20b, 21e, 21b, 21e, 225, 22b, 23a, 2313. 

29b, 24e. 25e. 25e. 26, 27, 28a, 20e, 29a, 29b, 30, 
33a. 33b, 33e, 33d. 

Contracts: 42e. 42e, 43, 44a, 44b, 45, 46, 47e, 47b, 
47e. 47d. 47e, 48, 49, 51e. 51b, 51e. 

Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 601, 
6113. 61e, 62b, 62e, 62d. 

Cancellation: 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with ERS Radio Network. 
Member: Radio Alabama Network and Southeastern 
Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/68-Ree'd 12/28/67. 
6. SPOT ANNOUNCEMENTS 
1 2.50 260 x   1.55 
26 x. 2.25 312 x   1.45 
52 x__________ 1.95 520 x  1 55 
104 x 1 80 1000 x  1 00 
208 x.- ..... - ...... __.-... 1.65 

7. PACKAGE PLANS 
MONTHLY PLAN 

(30 days) 
10 '11 15 ti 30 ti 60 01 90 11 120 tl 

Ea ..... 2.50 2.25 2.00 1.75 1.50 1.25 
WEEKLY PLAN 

(7 days) 
10 tl 15 01 30 ti 60 tl 

1.25 1.00 

1/4 hr 10 min 5 min 
12.00 10.00 9.00 
11.00 9.00 8.00 
10.00 8.00 7.00 
9.00 7.00 6.00 
8.00 6.00 5.00 
7.00 5.00 4.00 
6.00 4.00 3.25 
5.00 3.00 2.75 

Russell County-Map Location G-7 

WPNX 
Licensed as a Phenix City, Ala.-Columbus, Ga. sta-

tion. 
See listing under Columbus. Ga. 

PIEDMONT 
Calhoun County-Map Location F-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WPID 
1952 

Subscriber to the NAB Radlo Code 
Media Code 4 201 7780 0.00 
Terrance J. Gladden Enterprises. Box 223, Piedmont, 

Ala. 36272. Phone 255-447-2231. 
I. PERSONNEL 
Owner-Terrance J. Gladden. 
Gen'l, Sta. & Sales Mgr.-Reeves Cook. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 

3. FACILITIES 
1.000 w. days; 1280 ke. Non-directional. 
Operating schedule: 5:00 am-sunset. CST. 

4. AGENCY COMMISSION 
15/0 net time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective   

Rates received October 8. 1965. 
6. SPOT ANNOUNCEMENTS 
1 min.  3.011 

PRICHARD 
Mobile County-Map Location B-10 

See SRDS consumer market map and data at begin-
nine of the State. 

See Mobile 
(including Prichard) 

RAINSVILLE 
De Kalb County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WVSM 
1967 

Subscriber to the NAB Radio. Codo 
Media Code 4 201 78154.00 
Sand Mountain Advertising Co., Inc., Box 161, Rains-

ville, Ala. 35986. Phone 205-638-2137. 
I. PERSONNEL 
Manager-Bill Ruben 
Commercial Manager-Homer Monroe. 
Program Director-Dan Kirtland. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1500 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 20. lb, la, 3b, 3d, 4b, 4d, 5, 6a, 713, 8. 
Rate Protection: 100. Ila, 120, 13a, 14a, 15b. 
Basic Rates: 21a, 21b, 21e, 22b, 24e, 26, 28b, 26e. 
Contracts: 405, 42a, 43, 46, 47e, 49, 50, 51a, 51b. 

51e. 
Comb.; Cont. Discounts: 606, 61e, 62b. 
Cancellation: 70b. 70e, 71b, 72, 73a, 73b. 
Prod. Services: SO, 81. 82. 

TIME RATES 
Elf 5/16/69-Rec'd 6/30/69. 

6. SPOT ANNOUNCEMENTS 
PER MO: Open 10 ti 50+ 
1 min  2.50 2.00 1.50 

1.50 1.00 
8. PROGRAM TIME RATES 
PER MO: 5 min 1/4 hr 1/2 hr I hr 
Ea   3.90 10.00 20.00 40.00 

ROANOKE (1 AM; 1 FM) 
Randolph County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WELR 
1949 

C 
Subscriber to the NAB Radio Code 

Media Code 4 201 7850 1.00 
Earl E. Manning, Jr., 801 N. Main St.. Roanoke, 

Ala. 36274. 
I. PERSONNEL 
Manager-Earl E. Manning, Jr. 
News Director-Bernard Fuller. 
Program Director-"Ilooky" Young. 

3. FACILITIES 
1.000 w. days; 1360 kc. Non-directional. 
Operating schedule: 4:00 a.m. to local sunset CST. 
Partial simulcast operation. Simulcast 6 am-local 
sunset. For non-simulcast facilities see WELR-FM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b. lb. 4a. Ca. 8. 
Rate Protection: 10a, 14a. 15a, 156. 
Basic Rates: 21e, 24b, 25e, 29a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60b, 61b. 
Cancellation: 71a. 
Affiliated with KBS. 
Member; Southeastern Key Market Network. 

TIME RATES 
Elf Reed 6/27/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52e 156x 312x 

1 min  2.25 2.00 1.75 1.50 1.40 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x.- 37.50 22.00 12.50 7.50 4.20 

DISCOUNTS 
13x- 5% 52x-12% 156x-20% 
26x-10% 104x-15% 260x-25% 

WELR-FM 
1968 

C 
Media Code 4 201 7851 9.00 
Earl E. Manning, Jr., Box 709, N. Main St., Roanoke, 

Ala. 36274. Phono 205-863-4139, 
I. PERSONNEL 
Manager/Owner-Earl E. Manning, Jr. 

3. FACILITIES 
ERP 2,500 w. (boric.). 1,250 w. (vert.); 95.3 me. 
Operating schedule: 5:30 am-10 pm. CST. 
Antenna ht.: 320 ft. above average terrain. 
Partial simulcast operation. Operated separately 
5:30-6 am & local sunset-I0 pm. For simulcast facil-
ities see WELR. 

4. AGENCY COMMISSION 
. 

5. 15%N GEERAL ADVERTISING See ended regulations 
See WELR listing for coded regulations. 

TIME RATES 

Rates are identical to WELR. See that listing. 

RUSSELLVILLE 
Franklin County-Map Location C-3 

See SRDS consumer market map and data at begin. 
sting of the State. 

WWWR 
1949 

Subscriber Os the NAB Radio Code 
Media Code 4 201 7920 2.00 
Franklin Broadcasting, Inc.. Box 518, Russellville, 

Ala. 35653. Phone 332-0214. 
I. PERSONNEL 
General Manager-Hal Kirby. 
Program Director-Clay Terry. 

ALABAMA 
2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
1,000 w. days; 920 he. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b. 4d. 5, 6a. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22b, 23a, 25a, 29a. 
Contracts: 40a, 46. 18. 
Comb. • Cont. Discounts: 606, 610. 61b, 62b. 
Affiliated with KBS. 
Member: Tri -1V Network and Southeastern Key 
Market Network. 
The following rates apply to advertising on each sta-
tion. Schedules ore totaled at WWWF. Fayette, 
WWWB, Jasper. and WWWit, Russellville. Alabama. 
to arrive at proper discount bracket. 30 announce-
ments at all three stations would earn the ninety 
time rate. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 4/1/60-Reed 9/25/60. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 156x 260x 312x 

1 min 3.30 3.00 2.85 2.60 2.35 2.15 1.90 1.70 
30 sec 2.20 2.00 1.75 1.70 1.55 1.40 1.25 1.10 

8. PROGRAM TIME RATES 
lx I3x 261 52x 104x 156x 260x 3I2x 

1 hr  35.00 32.00 30.00 27.50 25.00 22.50 20.00 18.00 
1/2 hr  21.85 20.00 18.75 17.20 16.60 15.50 12.50 11.25 
1/4 hr  13.15 12.00 11.25 10.30 9.40 8.45 7.50 6.75 
10 min  9.85 9.00 8.45 7.75 7.05 6.35 5.65 5.10 
5 min  6.60 6.00 5.65 5.15 4.70 4.25 3.75 3.30 

SCOTTSBORO (2 AM) 
Jackson County-Slap Location F-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WCRI 
1950 

C 
Subscriber to the NAB Radio Code 

Media Code 4 201 7990 5.00 
Jackson County Broadcasting Service. Bor 727, Scotts-

boro, Ala. 35768. Phone 574-1050. 
I. PERSONNEL 
General Manager-B. W. Kennamer. 

3. FACILITIES 
250 w. days; 1050 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4b, 4d, 5, 8. 
Rate Protection: 10b. 11b. 12b, 13b. 14b. 
Basic Ratee: 22a. 230. 24a, 28a, 29a. 
Contracts: 40a. 45. 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 62e. 
Cancellation: 70a, 70e. 715, 73a. 
Member: Alabama Community Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 1/69-Ree'd 7/28/69. 
6. SPOT ANNOUNCEMENTS 

 Per wk  
7 6 5 4 3 2 I 

days days days days days days day 
52 wk  1.30 1.40 1.50 1.60 1.70 1.80 1.90 
39 wk.  1.40 1.50 1.60 1.70 1.80 1.99 2.00 
26 wk..._  1.50 1.60 1.70 1.80 1.90 2.00 2.10 
13 wk._____ 1.60 1.70 1.80 1.90 2.00 2.10 2.20 
4 wk.  1.70 1.80 1.90 2.00 2.10 2.20 2.30 
Open ....... 1.80 1.90 2.00 2.10 2.20 2.30 2.40 

8. PROGRAM TIME RATES 
PER WK: 1 01 2 ti 301 4 tl 5 tl 6 tl 701 
1 hr -.. 25.00 23.35 21.70 20.05 18.40 16.75 15.00 
1/2 hr _ 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
1/4 hr  10.00 9.35 8.70 8.05 7.40 6.75 6.00 
10 min ..... _ 7.50 7.00 6.50 6.00 5.50 5.00 4.50 
5 min-.  6.25 5.85 5.45 5.05 4.65 4.25 3.75 

WROS 
1952 

Media Code 4 201 8000 2.00 
Rose M. Kirby. 717 Scott St., Scottsboro, Ala. 

35768. Phone 156. 
I. PERSONNEL 
Owner & Gen'l Mgr.-Rose M. Kirby. 
Commercial Manager-Bill Prickett, Sr. 

3. FACILITIES 
Program Director-Jerry Gentles. 
1,000 w. days; 1330 kc. Non-directional. 
Operating schedule: 4:00 a.m. to local sunset CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 4b, 4d, 5, 6a. 
Rate Protection: 10b. 11b, 126. 13b. 146. 
Basle Rates: 228. 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a, 42a, 46. 
Comb.; Cont. Discounts: 61a. 62b, 62e. 
Cancellation: 71b. 73a. 
Affiliated with JIBS Radio Network. 

TIME RATES 
Rates effective July 1, 1952. 

Rates received December 2, 1954. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 
hr. hr. hr. min. min. min 

1 time  30.00 13.50 8.90 7.50 5.20 2.55 
14 times  18.25 12.50 8.10 6.65 4.75 2.30 
30 times  13.75 11.80 7.40 6.05 4.25 2.10 
78 times  12.75 11.00 6.75 5.50 3.85 1.90 
117 times  11.75 10.40 6.15 5.00 3.50 1.75 
156 times  10.75 9.60 5.60 4.55 3.20 1.60 
234 times__ 9.75 9.20 5.10 4.15 2.90 1.45 
312 times  8.75 8.20 4.65 3.80 2.65 1.30 
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ALABAMA 

SELMA (3 AM; 1 FM) 
Dallas County-Slap Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WAMA 
(formerly WGWC) 

1946 
Subseriber to the NAB Radio Code 

Media Code 4 201 8130 7.00 
Vogel-Hendrix Corp., Box 305, Selma, Ala. 36701. 

Phono 205-874-4608. 
I. PERSONNEL 
Manager-A. Dalo Hendrix. 
Program Director-George Swift, Jr. 
Traffic-Jo Ann Pardue. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southeastern-Dora-Clayton Agency, Inc. 

9. FACILITIES 
1,000 w. days. 250 w. nights; 1340 kc. 
Non-directional. 

Operating schedule: 5:00 am-midnight. CST. 
4. AGENCY COMMISSION 

15/0 time only; 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b, 3a, 4a, 6a. 
Rate Protection: 10b, lib, 13b, 14b, 15a. 
Basie Rates: 21b, 21d, 24b, 24e. 25a, 26, 28c, 228. 

29b. 
Contracts: 40a. 44b, 50. 
Comb.; Cont. Discounts: 604, 60g, 801, 61b, 624. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ointes effective --. 
Rates received February 25, 1960. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 400 104 U  3.20 
13 ti  3.80 156 ti.   3.00 
26 tL  3.60 260 ti.   2.80 
52 ti  3.40 312 ti. 2.80 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 24.00 16.00 8.00 
13 ti  38.00 22.80 15.20 7.60 
26 tL  36.00 21.60 14.40 7.20 
52 ti  34.00 20.40 13.60 6.80 
104 tL 32.00 19.20 12.80 6.40 
156 ti ..... ...... .... 30.00 18.00 12.00 6.00 
260 ti  28.00 16.80 11.20 5.60 
312 ti  26.00 15.60 10.40 5.20 

Diseounti 
Any renewal contract for periods of 30 days or longer 
and 60 spots or more entitled to 10% discount U 
account paid In full, In advance. 

WH BB 
1935 

CEO 
Subscriber to the NAB Radio Code 

Media Code 4 201 8200 8.00 
Talton Broadcasting Co., The People's Bank & Trust 

Co. Bldg., Selma, Ala. 36701. Phone 205-874-
8296. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Julius E. Talton. 
Station Manager-Dare Rigdon. 
Program Direetor-John Benz. 

2. REPRESENTATIVES 
Busby, l'Inch and Woods, Inc. 

9. FACILITIES 
1.000 w. days; 250 w. nights; 1490 he. 

Non-directional. 
Operating schedule: 5 am-tnidnight. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 44, 5. 6a, 7b, 8. 
Rate Protection: 10e, Ila, I2a, 13a, 14a, 15a, 15b, 
Basic Rates: 21e, 21d. 22e, 22b, 23a, 24b, 25e. 26, 

28a, 28e, 295. 30. 33b, 
Contracts: 40a, 42b. 440. 45. 48. 47a. 48. 
Comb.; Cont. Discounts: 60a. 60e, 60f, 61a. 
Cancellation: 70b, 70e, 71a, 73b. 
Prod. Services: 82. 
FM facilities: WTUN (FM). 
Affiliated with KBS. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective May 1. 1962. 
Rates received May 7. 1962. 

6. SPOT ANNOUNCEMENTS 
1 rnInute or less: 
1 time 3.40 156 times_____ 2.12 
13 times  . 3.23 200 times   2.55 
26 times  3.06 312 times.   2.38 
52 sisees  2.89 624 2.21 

8. PROGRAM TIME RATES 
1 U. 13 tl. 26 ti. 

1/2 hour  20.00 18.00 15.00 
1/4 hour    12.00 10.00 9.00 
5 minutes  6.00 5.00 4.50 

WTQX 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 201 8270 1.00 
WTGIX Radio, 729 Dallas Ave.. Selma, Ala. 36701. 

I. PERSONNEL 
General Manager-Samuel S. Everette, Jr. 
Operations Manager-Dolores S. Everette. 
Chief Engineer-James C. Rutledge. 

2. REPRESENTATIVES 
Harry Ilarktris, Inc. 

3. FACILITIES 
5.000 w. days; 1570 be. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded reputations 
General: la, 2a. 2b. 3a. lb, 3e. 3d, 4a, 4d, 5, 6a. Pb. 
Rate Protection: 10a, 11a, 12a, 13a, 14e, 15a, 15b. 
Basin States: 20b. 21e, 228. 22b, 23a, 24b, 25b, 26, 

20e. 29a, 30. 33b. 
Contracts: 40a, 421% 44b, 45, 46, 47a. 48, 51e. 

Comb.; Cont. Discounts: 60a, 60e, 60f, 61a, 62a, 82d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 82 

TIME RATES 
Elf 3/1/67-Reed 2/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52e 104e 156x 260e 

1 mln.  3.50 3.25 3.00 2.75 2.50 2.25 
8. PROGRAM TIME RATES 

Ix 26e 52e 104e 156e 260e 
1/2 21.00 20.00 19.00 18.00 17.00 16.00 
1/4 hr ...... _ 12.75 12.00 11.25 10.50 9.75 9.00 
10 min ____ 10.25 9.50 8.75 8.00 7.25 8.50 
5 min  7.50 7.00 6.50 6.00 5.50 5.00 

WTU N (FM) 
1965 

1:1120 
Media Code 4 201 8300 6.00 
Talton Broadcasting Co., The People's Bank & Trust 

Co. bldg., Selma, Ala. 36701. Phone 205-874-8296. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Julius E. Talton. 
Station Manager-Dave RIgdon. 
Program Director-Archie Wade. 

3. FACILITIES 
KRP 3,000 w.; 100.1 me. Stereo. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 123 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
See WHIM listing for coded regulations. 
AM facilities: WILBB. 
Affiliated with American FM Network. 

TIME RATES 

Rates are identical to WlIBB. See that listing. May 
be combined for frequency discounts. 

SHEFFIELD 
Colbert County-Map Location C-2 

See SRDS consumer market map and data at begin-
ning of the State. 

See Florence-Sheffield 
(including Tuscumbia-Muscle Shoals) 

SYLACAUGA (2 AM; 1 FM) 
Talladega County-Slap Location E-5 

See SRDS consumer market map and data at begin• 
cling of the State. 

WFEB 
1944 

Media Code 4 201 8340 2.00 
A lab.. Broadcasting Co.. Inc., 527 N. Broadway. 

Sylacauga, Ala. 35150. Phone 205-245-3281, 
I. PERSONNEL 

l'res. & Gen'i Mgr.-George w. Carr. 
2. REPRESENTATIVES 
Regional-David Carpenter Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 6:00 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 1st of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, la. 3d, 4b, 4d, 5, (la, 7b, 8. 
Rate Protection: 10a, lla, 12a. 13a, 14e. 
Basic Rates: 20b, 2114 21b, 224, 24a, 25a, 28b, 28e, 

29b, 32b, 33e. 
Contracts: 40a. 41, 44a, 45, 46, 47e, 51e. 
Comb.; Cont. 'Discounts: 60a. 61a. 
Cancellation: 71a, 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated uith SIBS and JIBS. 

TIME RATES 
NATIONAL AND LOCAL KATES SAME 

Elf 11/1/65-Reed 5/2/66. 
P. SPOT ANNOUNCEMENTS 

Ix 13e 20e 52e 101e 156e 260e 520e 
1 min 2.60 2.40 2.20 2.00 1.80 1.60 1.40 1.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 25 min 15 min 5 min 

1 .. 39.00 20.80 15.60 10.40 5.20 
13 e.  36.00 19.20 14.40 9.60 4.80 
26 x. ............... 33.00 17.60 13.20 8.80 4.40 
52 x. 30.00 16.00 12.00 8.00 4.00 
104 ...... _..___. .... 27.00 14.40 10.80 7.20 3.60 
156 x........................ 24.00 12.80 9.60 6.40 3.20 
260 x.  ..... _ 21.00 11.20 8.40 5.60 2.80 
520 x. 18.00 9.60 7.20 4.80 5-40 

WMLS W M LS-FM 
1948 1959 

Media Code 4 201 8410 9.00 
Marble City Broadcasting Co.. Inc., Box 511. Syla• 

cauga, Ala. 35150, Chapel 5-4354. 

I. PERSONNEL 
General Manager-Curtis O. Llles. 

2. REPRESENTATIVES 
Regional-R. S. Crane Company, Inc. 

3, FACILITIES 
1,000 w. days; 1290 hr. Non-dIrectionil. 
Operating schedule: Weekdays 5:00 a.m. (Sundays 
6:00 a.m.) to local sunset, CST. 
FM FACILITIES 
ERP 630 w.; 98.3 mc. 
Separate programming 3:00 p.m. to 10:05 p.m. daily. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 5, 6a, Pb, 8. 
Basic States: 20a. 22a. 
Contracts: 40a, 41, 45, 46, 47e. 
Comb.: Cont. Discounts: 60e, 61a. 
Cancellation: 70b, 70d, 73e. 
Prod. Services: 82. 
Member: Radio Alabama Network and Southeastern 
Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rate card dated July 15. 1950. (Card No. 2.) 
Revision received January 28, 1952. 

6. SPOT ANNOUNCEMENTS 
1 titLe   . 3.00 52 times 2.55 

13 times__ _ 2.85 156 time*  2.00 
26 times 2.10 260 times   1.50 

8. PROGRAM TIME RATES 
1/2 In. 1/4 hr. 

1 time   30.00 15.00 
12.50 

26 Umes.-  17.50 10.00 
52 times___.-. . 12.50 6.25 
156 times._  11.25 5.25 
260 times   10.00 5.00 

TALLADEGA (2 Am) 
Talladega County-Map Location E-5 

See SUDS consumer market map and data at begin-
ning of the State. 

5 min. 
5.00 
3.75 
3.25 
3.00 
2.50 
2.40 

WEYY 
1956 

GEICI 
Media Code 4 201 8480 6.00 
Tallabatna Broadcasting Co., Inc., Anniston Hwy., 

Talladega, Ala. 35160. Phone 205-362-9091. 

I. PERSONNEL 
General Manager-Jimmy E. Woodard. 

3. FACILITIES 
1.0uu w. clays; 1580 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Net 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4b, 9ci. 5, 60. 8. 
Rate lirotection: 10b, lib, 12b, 13b, 14b. 
Basle Rates: 22a. 23a, 25e. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70e, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 5/1/69-Rec'd 5/29/69. 

6. SPOT ANNOUNCEMENTS 
lx 26e 52X 104e 156e 

1 min_____ 6.00 5.90 5.80 5.70 5.60 
30 ...... . 5.00 4.90 4.80 9.70 4.60 

8. PROGRAM TIME RATES 
Ix 26e 52e 104e 156e 

1 40.00 38.00 36.00 34.00 32.00 
1/2 hr.-- 35.00 33.00 31.00 29.00 27.00 
1/4 lcr  30.00 28.00 26.00 24.00 22.00 
10 min. - 25.00 23.50 22.00 20.50 19.00 
5 min  22.00 21.00 20.00 19.00 18.00 

'WNUZ 
1945 

1:113C1 

260e 
5.50 
4.50 

260e 
30.00 
25.00 
20.00 
17.50 
16.50 

Media Code 4 201 8350 6.00 
Radio Mahatma, Inc., Fort Lashley Ave., Talladega, 

Ala. 35160. Phono 362-2205, 
I. PERSONNEL 
Goal and Sta. Mgr.-Royce Faulkner. 

2. REPRESENTATIVES 
Hat Wditon & Company. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 5 am-11 pm. CST. 

4. AGENCY COMMISSION 
15/0: 1st of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b, 4d. 
Contracts: 45. 
Comb.; Cont. Discounts: 60a 
Affiliated se 11h NAS and KBS. 
Member: Radio Alabama Network and Southeastern 
Key Market Network. 

TIME RATES 
Rates effective April 1, 1963. 
Rates received Juno 29. 1964. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 U. 26 ti. 52 ti. 104 U. 156 ti. 260 ti. 

1 hour__ 30.00 28.00 26.00 24.00 22.00 20.00 
1/2 hour.-- 25.00 23.00 21.00 19.00 17.00 15.00 
1/4 hour...... 20.00 18.00 16.00 11.00 12.00 10.00 
10 minutes 15.00 13.50 12.00 10.50 9.00 7.50 
5 minutes 12.00 11.00 10.00 9 10 8.00 6.50 
1 minute.. 1.00 3.90 3.80 :a.70 3.60 3.50 

30 seconds.. 4.00 3.80 3.60 3.40 3.20 2.80 

TALLASSEE 
Elmore County-Map Location E-6 

See SRDS consumer market map and data at begin-
nine of the State. 

WTLS 
1954 

Subscriber to the NAB Radio Code 

Media Codo 4 201 8620 7.00 
The he-Ler Co., Box 786, 1702 Gilmer Aye., Tullas. 

see. Ala. 36078, Phone 8535. 
!. PERSONNEL 
General Manager-Ned Butler. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days: 1300 he, Non-directional. 
Operating schedule: 4:45 am-local sunset. 

4. AGENCY COMMISSION 
15%; no euh discount. 

5. GENERAL RATE POLICY 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective May 1, 1960. (Card No. 2.) 

Card received June 27, 1960. 

G. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 IL  2.80 104 ti___.____ 2.10 
13 U_. 2.65 156 ti   1.90 
26 ............... 2.40 260 tL__.  1.70 
52 ti  2.30 312 11 1.50 

8. PROGRAM TIME RATES 
1 hr 

1 tL... 38.00 
13 U. 37.00 

260 tL  26.00 
312 U.  22.00 

10. SPECIAL FEATURES 
Religious Programs-50% of 1-time rate. 

1/2 he 1/4 he 5 min 
20.00 8.00 3.50 
19.50 7.50 3.30 
19.00 7.00 3.10 
18.50 6.50 3.00 

104 tL--.___-_..--_ 30.00 18.00 8.00 2.95 
17.00 5.80 2.80 
16.00 5.50 2.70 
15.00 5.00 2.50 

THOMASVILLE 
Clarke County-Map Location C-8 

See BADS consumer market map and data at begin-
ning of the State. 

WJ DB 
1956 

Media Code 4 201 8690 0.00 
WJDB Radio. Inc., Box 757, Thomasville, Ala. 36784. 
Phono 205-636-4938. 

I. PERSONNEL 
Pres. & tlen•I Mgr.-Cecil Goodreau. 

2. REPRESENTATIVES 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 630 be. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, la, 4a, 44, 5, Ca, 8. 
Rate Protection: 15b, 
Basic Rates: 21a, 21d, 24b, 25a, 28e. 
Contracts: 400, 44e. 45, 47a, 
Comb.; Cont. Discounts: 60a, 601, 61a. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with KISS. 

TIME RATES 
Rates effective October 1, 1961. 
Rates received October 2, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 robs. 

1 time.... 37.50 22.00 12.50 7.60 3.60 
13 times.. 36.00 21.00 12.00 7.20 RAO 
26 times_ 34.00 20.00 11.50 6.80 3.30 
52 times_ 32.00 19.00 11.00 8.40 3.00 

104 tin es.. 30.00 18.00 10.50 6.00 2.80 
156 times.. 28.00 17.00 10.00 5.60 2.60 
260 iiMell- 26.00 16.00 9.50 5.10 5.40 
312 limes_ 24.00 15.00 9.00 4.80 3.20 

TROY 
Pike County-Slap Location F-8 

Seo SltDS consumer market map and data at begin-
ning of the State. 

WTBF 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 201 8760 1.00 
Troy Broadcasting Corp., College Drive. Troy, Ala. 

36081. 
I. PERSONNEL 
General bianager-Jess L. Jordan. 
Commercial Manager-Bob Tolbert. 
Program Director-Aso Dudley. 

2. REPRESENTATIVES 
David Carpenter Company. 

3, FACILITIES 
5.000 tv. days; 970 kc. Non-directional. 
500 w. nights. Directional. 
Operating schedule: 6 am-10 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
Aleoholic beverage advertising: beer only. 
Affiliated with JOBS and 150155. 
Member: Southeastern Key Market Network; Radio 
Alabama Network. 

TIME RATES 
Rates effective January I. 1957. 
Rate, received June 3, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 
hr. hr. hr. mln. mln. see. 

I time  45.00 27.00 15.00 7.50 4.00 3.00 
13 times  42.75 25.65 14.25 7.15 3.80 2.40 
26 times._ 40.50 24.30 13.50 6.75 3.60 2.10 
52 times._ 38.25 22.95 12.75 6.40 3.40 2.10 
104 times  36.00 21.80 12.00 6.00 3.20 2.10 
156 times_ 33.75 20.50 11.25 5.80 3.00 2.00 
260 times._ 30.00 18.00 9.00 4.50 2.75 1.80 
312 times_. 28.00 16.50 8.25 4.25 2.25 1.60 

TUSCALOOSA (5 AM; 1 FM) 
Tuscaloosa County-Map Location C-5 

See SUDS consumer market map and elute at begin 
fling of the State. 

WACT 
1958 

DD 
Media Code 4 201 8830 2.00 
New South Radio, Box 112, No. 3 Office Park. 

Tuscaloosa, Ala, 35401, Phone 205-759-5786. 
I. PERSONNEL 
Station Manager-Clyde W. Pelee. 

2. REPRESENTATIVES 
Savant/Gates, Inc. 

3. FACILITIES 
5,000 w. days; 1420 be. Non-direetional. 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a, 44, 5, 6a, Pb. 8. 
Rate Protection: 10b, Ilb. 126, 136, 14b. 
Basle Rates: 22a. 23a, 24s. 24b, 25a, 26, 28b, 29a, 
Contracts: 40a. 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 61a, 61b, 61e, 62b. 
Cancellation: 70a, 70e. 71b, 73a. 
Member: Radio Alabama Network. 

TIME RATES 
Rates effective September 1, 1958. 
Rates received October 23, 1958. 

(Thin listing continued on next Pale) 
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Tuscoloosa-W A C T-Continued 
d. SPOT ANNOUNCEMENTS 

WTBC ALABAMA. 
1 min 20 sec 8 sec 

/ ti  5.00 3.50 2.50 
26 ti  4.75 3.25 2.30 
52 ti  4.50 3.00 2.10 
104 ti  4.25 2.75 1.90 
156 ti  4.00 2.50 1.70 
260 ti  3.75 2.25 1.50 

7. PACKAGE PLANS 
WEEKLY SATURATION RATES 

(ROS) 
PER WE: 
10 ti 34 20 ti 64 
15 t1  48. 25 ti.......-_-_____-.... 75. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 mln 

1 x  .......... 60 40 25 15 10 
DISCOUNT 

13e- 5% 52x-15% 156r-30% 
261-10% `04e-18% 260x-25% 

WJRD 
1936 

Media Code 4 201 8900 3.00 
Cooper Radio, Inc., Drawer 4. 2216-1/2 Broad St., 

Tuscaloosa. Ala. 35401. Phone 205-758-4464. 
STATION'S PROGRAMMING DESCRIPTION 

WJRD: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
network news every hour on hour, network features 
each half hour. Local and state news follows network 
at 8 am, noon & 5 pm. Snorts profiles once hourly 
throughout day, plus network sports. MUSIC: middle-
of-the-road, with some old 'Dodards featured from 
time to time. SPORTS: major college, professional 
football, high school football each season. Rec'd 
2/28/69. 

I. PERSONNEL 
General Manager-Robert J. Martin. 
Station Manager-Mrs. Jo Stephens. 
Commercial Manager-Jean Phillips. 

3. FACILITIES 
5,009 w. days. 1.000 w. nights: 1150 kg. 

Directional-night only. 
Operating schedule. 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Basle Rates: 23ft, 32s. 
Comb.; Cont. Discounts: 600. 
Contiguous rates only when time purchased le for 
same advertiser on programs only. 
Affiliated with CBS. 
Member: Radio Alabama Network. 

TIME RATES 
Eff 2/1/69-Rec'd 2/28/69. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x I04x 156x 260x 312x 

1 min.... 8.00 7.60 7.20 6.80 6.40 6.00 5.60 5.20 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix 13g 26g 520 104e 156x 2600 312x 

1 hr  60.00 57.00 54.00 51.00 48.00 45.00 42.00 39.00 
1/2 hr  36.00 34.20 32.40 30.60 28.80 27.00 25.20 23.40 
1/4 hr_ 24.00 22.80 21.60 20.40 19.20 18.00 16.80 15.60 
5 min_ 12.00 11.40 10.80 10.20 9.60 9.00 8.40 7.80 

WNPT 
1951 

1:11:101 
Subscriber to the NAB Radio Code 

Media Code 4 201 8970 6.00 
West Alabama Broadcasting Co.. Inc., Box 487 

Tuscaloosa, Ala. 35401. Phone 205-758-3311. T5VX 
7760. 
STATION'S PROGRAMMING DESCRIPTION 

WNPT: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
network on hour and half hour followed by 5 min 
state and local news. 5-7 am, middle-of-the-road 
music, farm, weather, sports news. 7-9 am, pop and 
middle-of-the-road music. 9-noon, happy house party. 
middle-of-the-road music, news. sports and weather. 
Noon news and commentary. Noon-3 pm, middle-of-
the-road music. sports, news and weather. 3-6 pm, 
middle-of-the-road music, 10 min state, local and 
sports news. 6 pm-12M, middle-of-the-road music, 
news, sports and weather. Sat and Sun, middle-of-
the-road music. SPORTS: live major college, profes-
sional and high school football each season. Sports 
news hourly weekends. Contact Representative for 
further details. Rec'd 7/2/69. 

I. PERSONNEL 
Pres. & Owner-Mrs. Ruth Harris. 
Station Manager-Sam Minor, Jr. 
Sales Manager-Don Sams, 

2. REPRESENTATIVES 
R. S. Crane Company, Inc. 
New York, Chicago, San Francisco-Frederick W. 

Smith. 
3. FACILITIES 

5,000 w. days, 500 w. nights; 1280 ke. 
Directional-night only. 

Operating schedule: 5 am-midnight. CST. 
4. AGENCY COMMISSION 

15/0 time and talent. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 4a. 4d, 5, Ca. 7b, 8. 
Rate Protection: 10h, 11h. 12h, 13h. 14h, 15a, 16. 
Basle Rates: 20b, 21a, 21b, 22b, 23a, 2319. 24e, 25a, 

26, 28b, 20e. 
Contracts: 40a, 44a. 44b. 46, 470. 48. 
Cancellation: 70a, 70e, 72, 73a, T3b. 
Prod. Services: 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf 6/10/69-Rec'd 6/11/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

I ti  7.00 156 5.75 
13 ti  6.75 208 ti  5.50 
26 ti 50 260 ti 5.25 
52 ti ..... _____-...._  6.25 312 ti......-..........-- 5.00 
104 ti  6.00 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
30.00 20.00 10.00 

13 ti  48.00 29.00 19.00 9.50 
20 ti  46.00 28.00 18.00 9.00 
52 if  44.00 27.00 17.00 8.50 
104 ti ..... ......... 42.00 26.00 16.00 8.00 
156 ti  40.00 25.00 15.00 7.50 
208 Li  38.00 24.00 14.00 7.00 
260 ti 36.00 23.00 13.00 6.50 
312 ti 34.00 22.00 12.00 6.06 

1946 

e R AIES 

Subscriber to the NAB Radio Code 
Media Code 4 201 9640 7.00 
Tuscaloosa Broadcasting Co., Box 2149, 15th St. at 
Forest Lake, Tuscaloosa, Ala, 35401. Phone 205-
758-5523. 

I. PERSONNEL 
Owner & Mgr.-Bert Bank, 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 40, 5, 0a, 8. 
Rate Protection; 100. 11a, 12a, 13a, 14a. 
Basic Rates: 23a. 24b, 28b. 
Contracts: 40a, 46. 47a, 
Comb.; Cont. Discounts: 606, 60k. 
Cancellation: 73a. 
FM facilities: 5VUOA (FM). 
Affiliated with MBS and KBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff Rec'd 7/14/69. 

6. SPOT ANNOUNCEMENTS 
Ix 131 260 52x 150x 3000 

1 min  5.00 4.75 4.50 4.25 4.00 3.75 
30 sec  3.00 2.85 2.70 2.55 2.40 2.25 

8. PROGRAM TIME RATES 
I x I3x 260 52x 150e 300x 

1 hr  60.00 57.00 54.00 51.00 48.00 45.00 
1/2 hr  36.00 34.20 32.40 30.60 28.80 27.00 
1/4 hr  24.00 22.80 21.60 20.40 19.20 18.00 
5 min  10.00 9.50 9.00 8.50 8.00 7.50 

10. SPECIAL FEATURES 
Religious Programs-50% of lx rate. 
Political Programs-1.00 per min, in advance. 5.00 
minimum. 

WTUG 
1958 

Independent Negro 

Media Code 4 201 9110 8.00 
Tri-Cities Broadcasting Co., Inc., Bor 1896, Tusea - 
basa, Ala. 35401. Phono 205-759-1204. 

I. PERSONNEL 
Vice-Pres. & Mgr.-II. J. Gilbert. 

2. REPRESENTATIVES 
Greener, 'liken, Sears. 
Regional-Dora-Clayton Agency. Inc. 

3. FACILITIES 
1.000 w. days; 790 kc. 
Operating schedule: 4 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. la, 4a. 4e, 5, 6a, 7b, 8. 
Basle Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28b, 290. 
Contracts: 40a, 42b, 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60h, 61a, 61b, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective October 1, 1958. 
Rates received December 4, 1958. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti.-_-______-_. 6.00 260 tL____-____ 4.50 
4.20 

26 ti 5.40 520 ti   1.50 
52 ti 5.10 1040 ti...---.-._ 3.50 
104 ti    4.80 
20/30 seconds-75% of applicable 1 minnte rate. 
8/10 seconds-50% of applicable 1 miro,te rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

PER WK: 13 wk 26 wk 52 wk 
6 ti.. 5.00 4.75 4.50 
12 ti   4.75 4.50 4.25 
18 ti 4.50 4.25 4.00 
24 ti  4.25 4.00 3.75 
20 or 30 seconds-75% of applicable minute rate. 
8 or 10 seconds-50% of applicable minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

36.00 24.00 12.00 
13 U. 57.00 34.20 22.80 11.40 
26 ti   54.00 32.40 21.60 10.80 
52 ti  51.00 31.00 20.40 10.20 
104 ti  48.00 28.80 19.20 9.60 
260 ti  45.00 27.00 18.00 9.00 
312 ti    42.00 25.20 16.80 8.40 

W U OA (FM) 
(formerly WTBC-FM) 

1952 

e DD D!I FMD 
Media Code 4 201 9145 4.00 

Tuscaloosa Broadcasting Co., Bor 2149, 15th St. at 
Forest Lake, Tuscaloosa, Ala. 35401. Phone 205-
758-5523. 

I. PERSONNEL 
Manager-R. A. (Buddy) Hanson. 
Program Director-Jack Garrett. 

3. FACILITIES 
ERP 17,500 w. (horir.), 17,500 w. (vert)., 95.7 me. 

Stereo. 
Operating schedule: 8 am-midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 30 days. 

5, GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 23a. 
Contracts: 400. 46, 47a. 
Prod. Services: 82. 
AM facilities: WTBC. 
Affiliated with MRS and ERS. 

TIME RATES 
Elf 7/I/69-Rec'd 8/6/69. 

6. SPOT ANNOUNCEMENTS 
1 min. ea  2.00 

8. PROGRAM TIME RATES 
I hr 45 min 1/2 hr 1/4 hr 

Ea   26.50 20.50 14.00 7.50 
10. SPECIAL FEATURES 
2-min News. Sports, Weather, ea  
3-min News at :GO, ea  

TUSCUMBIA 

WETUMPKA 
Elmore County-Map Location E-6 

3.00 See SRDS consumer market map and data at begin 
4.00 ning of the State. 

Colbert County-Map Location C-2 
See SRDS consumer market map and data at begin-
ning of the State. 

See Florence-Sheffield 
(including Tuscumbia-Muscle Shoals) 

TUSKEGEE 
liaron County-Map Location F-7 

See SRDS consumer market map and data at begin' 
fling of the State. 

WABT 
1952 

e 
Subscriber to the NAB Radio Code 

Media Code 4 201 9180 1.00 
Maco Broadcasting Co.. Inc.. Box 660, Union Springs 

Tuskegee, Ala. 36083. Phone 205-727-2100. 
STATION'S PROGRAMMING DESCRIPTION 

WART: Programmed for Negro and general adult 
audience. 
MUSIC: general popular music 75%. gospel and 
spiritual 25%. 6-6:30 am & 12:15-1:15 pm gospel 
and spiritual blocks directed to farm and rural au-
dience. Farm news programs at 6:30 am & 12:30 
pm. NEWS: general 5 min on hour. 15 min at 7 
am, noon & 4 pm. SPORTS: 7:30 am & 5 pm. Negro 
spiritual groups featured live Sun 6-10 am. Feature 
programs of general interest on half hour throughout 
week. Heavy emphasis on community activity, features 
and weather within all music programming. Contact 
Representative for further details. Itec'd 2/1/68. 

I. PERSONNEL 
Owner, Pros. & Nat'l Sales Mgr.-Madison Davis. Jr. 
General Manager-Ed Hall. 
Program Director-Julian Nichols. 

2. REPRESENTATIVES 
Regional-Bernard I. Ochs Co. 

3. FACILITIES 
500 w days: 580 he. Non-directional. 
Operating schedule: Sign-on 6 am. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, la. 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e. 13c. 14e. 
Basic Rates: 20a, 21a, 21b, 22b, 23a, 246, 25a, 28e, 

33a. 
Contracts: 40e, 41, 44a. 45. 46, 47a. 
Comb.: Cont. Discounts: 60b. 1300, 61a. 
Cancellation: 70a, 70e. 71a, 72. 
Prod, Services: 82. 
Affiliated with FIBS Radio Network. 
Member: Southeastern Key Market Network, 

TIME RATES 
No. 5 Elf 8/1/07-Reed 7/26/67. 

6. SPOT ANNOUNCEMENTS 

26 x  3.80 6°4 x 2.60 
52 o  3.60 936 x - 2.30 
104 x  3.40 1248 x  2.00 
156 x  1.20 
30 sec: 80% of applicable rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  40.00 25.00 15.00 11.00 7.50 
PER WK. MINIMUM 13 WES: 
1 ti   35.00 18.00 10.00 8.00 5.00 
3 ti  30.00 16.00 9.00 7.25 4.50 
5 ti  25.00 14.00 8.00 6.50 4.00 
6/7 ti  20.00 12.00 7.00 5.75 3.50 

VERNON 
Lamar County-Map Location 13-4 

See SRDS consumer market map and data at beginning 
of the State. 

WVSA 
1966 

Media Code 4 201 9250 2.00 
Lamar County Broadcasting Co., Box 525, Vernon, 

Ala. 35592. Phone 205-695-9191. 
I. PERSONNEL 
Pres., Gen'l & Sta. Mgr.-H, D. Thompson. 
Sales Manager-Gene Sisk. 
Program Director-Rums Sisk. 

3. FACILITIES 
1,000 w.; 1389 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station; payable 10th of month. 

5. GENERAL RATE POLICY 
Affiliated with Kl3S, 

TIME RATES 
Eff  Rec'd 2/13/67. 

6. SPOT ANNOUNCEMENTS 
PER MO: 1 ti 10 ti 15 ti 20 tl 25 ti 30 ti 
1 min__ ...... 2.00 1.75 1.65 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
PER MO: I ti 10 ti 15 01 
1 hr  30.00 27.00 25.00 
1/2 hr  18.00 15.00 14.00 
1/4 hr 7.00 6.50 5.50 
10 mln  6.00 5.00 4.50 
5 min.  5.00 4.50 4.00 

20 tl 
22.50 
11.00 
5.00 
4.00 
3.00 

25 ti 
20.00 
9.00 
4.50 
3.50 
2.50 

30 ti 
15.00 
8.00 
4.00 
3.00 
2.00 

WETU 
1954 

Media Code 4 201 9320 3.00 

Elmore Service Corp.. Box 60, Wetumpka, Ala. m-
567-4351. 

Montgomery-1005 Rosedale Dr., Montgomery, Ala. 
36092. Phone 205-567-4351. 

I. PERSONNEL 
President-Lem Coley 
Manager-Bob McKinnon. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
5.000 w. days; 1250 kg. Non-directional. 
Operating schedule: 4:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 

15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b, 4d. 
Basic Rates: 23a. 
Contracts: 40a. 
Comb.; Cont. Diseounts: 60a, 61b, 62b, 62e. 
Cancellation: 70a. 70c. 
Affiliated with EMS and NAS Radio Networks. 
Member: Radio Alabama Network. 

TIME RATES 
Rates effective October 2, 1954. 

Rates received October 18, 1954. 

Rev. (1 hr. & 1/2 hr rates) rec'd August 21, 1981. 

R. SPOT ANNOUNCEMENTS 

1 U. 26 ti. 52 ti. 104 ti. 156 ti. 280 ti. 
1 minute.. 4.00 3.90 3.80 3.70 3.60 3.50 

30 seconds 4.00 3.80 3.60 3.40 3.20 2.89 

7. PACKAGE PLANS 

WEEKLY SATURATION PACKAGE PLAN 
Per week: 1 min. 30 sec. 1 min. SO lee. 
5 times._ 20.00 15.00 20 times__ 65.00 45.00 

10 times_ 37.50 25.00 30 times._ 90.00 80.00 
15 times.... 52.50 35.00 
10 seconds, each, fiat_ 2.00 

8. PROGRAM TIME RATES 
I ti. 

1 hour__ 70.00 
1/2 hour  40.00 
1/4 hour  20.00 
10 minutes 15.00 
5 minutes 12.00 

WIN FIELD 

26 ti. 52 ti. 104 ti. 158 ti. 260 ti. 
65.00 60.00 55.00 50.00 45.00 
35.00 32.50 30.00 27.50 25.00 
18.00 18.00 14.00 12.00 10.00 
13.50 12.00 10.50 9.00 7.50 
11.00 10.09 9.00 8.00 8.50 

(CR) 

Marion County-Map Location C-3 
See SRDS consumer market map and data at begin-
ning of the State. 

WEZQ 
1965 

e 
Media Code 4 201 93906.09 

John Self, Box 608. Winfield, Ala, 35594. Phone 
205-487-3261. 

STATION'S PROGRAMMING DESCRIPTION 

WEZ(1: Programmed for general interest. 
Alit PERSONALITIES handle all segments. MUSIC: 
80% top 40 rock, 10% country and western. 10% 
gospel. 5 min summary of news at :55, headlines and 
weather on half hour. Sports twice daily. School news 
each day and a guest teen DJ every weelt. Heavy em-
phasis on community activities with community bulle-
tins every other hour, mayor's report after each city 
council meeting and other news items daily. Contact 
Representative for further details. Rec'd 11/14/68, 

I. PERSONNEL 
Owner-John Self. 
Manager--Gary W. Wright. 
Traffic Manager-Carolyn Wright. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 

1,000 w.; 1300 kg. Non-directional. 
Operating schedule: daylight time only. 

4. AGENCY COMMISSION 

15%. 

5. GENERAL RATE POLICY 

TIME RATES 

NATIONAL AND LOCAL HATES SAME 
Ell Rec'd 1/9/69. 

6. SPOT ANNOUNCEMENTS 

PER 30 DAYS: I ti 16 ti 31+ 
1 min.  1.50 1.25 1.00 

8. PROGRAM TIME RATES 

PER WK: I ti 2 ti 3 ti 401 5 ti 
1 hr  30.00 27.50 25.00 22.50 20.00 
1/2 hr  16.00 14.00 12.50 11.50 10.00 
1/4 hr  9.00 7.00 6.25 5.75 5.00 
5 min  5.00 4.00 3.50 3.00 2.60 
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ALASKA 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  8,500 Anchorage   2,400 
METRO AREAS Total Metros  2,400 
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A B I C I D I E F G H 

State, Judicial Division, City, Metro Area Data 
CITIES AND JUDICIAL DIVISIONS - This list shows judicial divisions in which cities are located. Cities are 

Anchorage-Third Juneau-First 

State, Standard Metropolitan Statistical Areas (SMSA's), 
judicial divisions and city estimates are developed 
exclusively by Market Data division of SRDS. 

first, judicial divisions next. 

Estimates for: 
STATE 
JUDICIAL DIVISION Population Households 

City 1/1/69 1/1/69 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable Income-1968-
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($1 4999 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($000) (S) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

  By Selected Store Types  
General Home 
Mdse. Apparel Furs. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passes- Farm 
ser Papa-
Cars Intl« 

1/1/69 I/1/69 
(000) (000) 

Gross 
Farm 
Income 
I ega 

($we) 

ALASKA STATE 
TOTALS  279.6 71.06 932,655 13,125 20.5 17.5 14.1 15.0 9.0 368,716 5,189 82,706 16,074 51,163 14,863 10,975 63,561 19,922 78.23 

FIRST F-4  43.3 12.35 
Juneau  6.2 2.10 

SECOND C-2  18.2 3.26 
THIRD C-4  149.9 38.70 

Anchorage  46.1 13.97 
Anchorage Metro 
Area  149.9 38.70 

FOURTH D-2  68.2 16.75 

157,455 12,749 
36,714 17,483 
27,565 8,456 

529,316 13,677 
297,617 21,304 

529,316 13,677 
218,319 13,034 

7.5 20.0 13.7 25.6 28.2 65,588 
18,236 

17.4 18.7 11.3 9.5 6.6 9,136 
9.7 18.3 14.3 23.8 31.3 217,662 

122,042 

9.7 18.3 14.3 23.8 31.3 217,662 
10.8 17.5 14.5 23.3 28.2 76,330 

5,311 
8,684 
2,802 
5,624 
8,736 

18,356 
6,233 
2,445 

42,102 
31,066 

3,421 
1,018 
207 

9,154 
7,011 

9,364 
541 

6,247 
25,404 
12,821 

4,361 
1,816 
248 

6,664 
5,413 

2,137 
1,449 

46 
6,314 
5,561 

5,624 42,102 9,154 25,404 6.664 6,314 
4,557 19,803 3,292 10,148 3,590 2,478 

6,930 1,936 10.15   
2,137 234   
241   .23   

43,310 13,171 53.37   
38,337 7,314 

43,310 13,171 53.37   
13,080 4,815 14.48   

ALASKA 
See SRDS consumer market map and data at beginning 
of the State. 

THIS STATE DOES NOT OBSERVE 
DAYLIGHT SAVING TIME. 

STATE NETWORKS 

Alaska Broadcasting System 
Comprised of: 

KBYR-Anchorago KIFW-Sitka 
KFRB-Falrbanks KISH-Seward 
KJNO-Juneau KLAM-Cordova 

Media Code 4 202 0500 7.00 
Business Office-Alaska Radio-TV Sales. 516 Securi-

ties Bldg., Seattle, Wash. 98101. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-A. G. Hiebert. 

« General Manager-Leonard J. Hansen. 
TraiTle Manager-Alma Wilson. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Seattle, Portland-Alaska Radio-TV Sales. 

4. AGENCY COMMISSION 
15% on net time charges. No cash discounts. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 23a, 24b. 25a, 26, 28a, 29a. 
Contracts: 40a. 45. 46, 47a. 
Comb.: Cont. Discounts: 60e, 60k, 61a, 61b, 61e, 62b. 
Cancellation: 70a. 70e, 71b, 730. 
Affiliated with CBS. 
Combinations of stations, less than full network, may 
be purchased as a unit, subject to avallabilities. 

TIME RATES 
No. 3 Eff 7/1/67-Rec'd 7/5/67. 

SIX-STATION GROUP 
6-Station rate applies only when equal number of 
spots or programs are placed on each station. In de-
termining frequency discount, each broadcast on all 
6 stations counts as 1 broadcast. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 156x 2600 

1 min.  39 37 34 32 29 26 24 
30 sec  33 31 28 26 23 20 18 

7. PACKAGE PLANS 
PER WE: 10 ti 15 ti 20 tl 25 ti 
1 min_ 29 26 24 21 
30 sec  23 20 18 15 
May not be combined with other services to obtain 
additional discounts. 

a. PROGRAM TIME RATES 
I x I3x 260 

1 hr.- 277 258 246 
1/2 hr..-. 160 152 140 
1/4 hr  101 95 88 
5 min.  65 55 50 

52x 
231 
131 
80 
45 

104x 156x 260x 
217 208 193 
123 114 103 
75 69 62 
40 34 29 

Midnight Sun Broadcasters, Inc. 
Comprised of: 

KENI-Anchorage KTIIN-Ketchikan 
KFAR-Fairbanks KINY-Juneau 

Media Code 4 202 1000 7.00 
Midnight Sun Broadcasters, Inc.. Box 1160, Anchor-

age. Alaska 99501. Phone 272-7461. 
Other studio: 60 W. 46th St., New York 36. N. Y. 

Circle 6-4081. 
1. PERSONNEL 
Pres. & Gen'l Mgr.-Alvin O. B-amstedt. 
Vice-President-Don Andon. 
Vice-President-R. D. Jensen. 

2. REPRESENTATIVES 
New York-James C. Fletcher, Jr. 
Pacific Coast-Del-Day. Incorporated. 

4. AGENCY COMMISSION 
15% on net time charges: no cash discount.. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 5, 6a, 7a. B. 
Rate Protection: 10b, lib. 12b, 131:4 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 240. 24b, 250. 26, 

28a. 29a. 
Contracts: 40a, 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 60a, 61e, 62b. 
Cancellation: 700, 70e. 71a. 73a. 
Affiliated with NBC and MBS. 

TIME RATES 
No. 6-A Eff 7/1/67-Reed 5/9/67. 

6. SPOT ANNOUNCEMENTS 
COMBINATION RATES 
Combination rates apply only when Identical schedules 
are placed. In estimating frequency rates, a pro-
gram on both and/or all 4 stations counts as one 
broadcast. 

94 Spot Radio Stations 

KENT. KRAK (2 station combination) 
1 min 30 sec 1 min 30 see 

1 ti  21.00 15.00 104 ti  17.00 11.50 
13 ti  20.00 14.00 156 ti  16.00 11.00 
26 ti.............. 19.00 13.00 260 ti  15.00 10.00 
52 ti  18.00 12.00 
KINY, IITEN (2 station combination) 
1 ti  14.00 9.00 104 ti_... 11.00 7.00 
13 ti 13.50 8.50 156 ti 10 00 6.50 
26 U._ ....   13.00 8.00 260 ti._ ..... 9.00 6.00 
52 ti  12.00 7.50 
KENI, KFAR, KINY, KUM (4 station combina-
tion) 
1 ti  37.00 24.00 104 ti............ 28.00 18.50 
13 ti  33.50 22.50 156 ti  26.00 17.50 
26 ti  32.00 21.00 260 Li. 24.00 16.00 
52 if  30.00 19.50 

7. PACKAGE PLANS - I min - - 30 SU -.... 
PER WE: 12 tl 20 01 12 91 20 tl 
KENT 7.00 6.50 5.00 4.50 
KFAR .............._-_-_ 6.00 5.50 4.00 3.75 
KINY ...__ - 4.00 3.50 3.00 2.50 
KTIIN  - ..... _. ..... ....... 4.00 3.50 3.00 2.50 
Spot Packages may not be combined with other 
services to gain additional discounts. 

8. PROGRAM TIME RATES 
BENI, HEAR (2 station combination) 

1 hr 1/2 hr 1/4 hr 5 mln 
1 ti  138. 84. 54. 34. 
13 ti  130. 80. 52. 32. 
26 ti.   124. 75. 50. 30. 
52 tl  48. 28. 
104 ti. 110. 68. 46. 26. 
156 ti..._  106. 66. 43. 24. 
260 tl 100. 62. 40. 23. 

(This listing continued on next page) 
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Midnight Sun Broadcasters, Inc.-Continued 
KINY, KTIIN (2 station combination) 

1 hr 1/2 hr 1/4 br 5 min 
1 ti...   90. 58. 34. 22. 
13 ti. 86. 54. 32. 20. 
26 ti   82. 50. 30. 18. 
52 ti  81. 48. 29. 17. 
104 ti    76. 45. 27. 15. 
156 ti  72. 42. 25. 14. 
260 ti  68. 40. 23. 13. 
KENI. KFAR, K1NY, KTKN (4 station combina-
tion) 
1 tl  228. 142. 88. 56. 
13 ti  216. 134. 84. 52. 
26 II    206. 125. 80. 48. 
52 tl .. 196. 120. 77. 45. 
104 ti  186. 113. 73. 41. 
156 ti  108. 68. 38. 
260 ti -.. 168. 102. 63. 36. 

10. SPECIAL FEATURES . 
NEWSCAST SERVICE CHARGE 

ea ea 
1/4 hr.-.......--- 5.00 5 min_--.- 2.40 
10 min...._-----...... 3.50 

ANCHORAGE (5 AM; 3 FM) 

KAM U (FM) 
1961 

Media Code 4 202 1500 6.00 
Stereophonic Alaska, Inc.. Suite 1508, 338 Denali, 

Anchorage. Alaska 99501. Phone 279-2213. 
I. PERSONNEL 
Pres. & Gen't Mgr.-Joseph P. O'Hearn. 

3. FACILITIES 
ERP 3.000 w.; 102.1 me. Stereo. 
Operating schedule: 6:00 a.m. to midnight Monday 
through Friday; 8:00 am to midnight Saturday and 
Sunday. AST. 
Antenna ht.-minus 24 ft. (located 6 mi. from 8,200 
ft. mountains) above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent: no cub discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 61b, 625, 62e. 
Cancellation: 70a, 70c. 

TIME RATES 
Eft 10/1/66-Ree'd 11/4/66. 

6. SPOT ANNOUNCEMENTS 
(Available only on 1/4-hour break) 
lx I3x 26x 52x I04x I56x 260X 

1 min 4.25 4.10 3.95 3.75 3.60 3.40 8.25 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. 
1 time 50.00 30.00 18.00 

Discounts 
13 times. 1-time rate less 5% 
26 times  1-time rate less 10% 
52 times  1-time rate less 15% 

104 times   1-time rate less 20% 
156 timen...................._.._ .... 1-time rate less 25% 
260 times. 1-time rate less 30% 

KBYR 
1948 

R A , 

Media Code 4 202 2009 6.00 
Northern Televlsion, Inc., Box 2200, Anchorage, 

Alaska 99501. Phone 272-3456. 
I. PERSONNEL 
President-A. G. Hiebert. 
Sales Manager-Richard Hermes. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle, Portland-Alaska Radio-TV Sales. 
Seattle. Portland-Hugh Fettle & Associates. 

3. FACILITIES 
1.000 w.; 1270 ke. Non-directionaL 
Operating schedule: 24 hours daily. Alaska Tinte. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 20. Sa, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. lia. 125. 13a. 14a. 
Basic Rates: 22a 23a, 24b, 25a. 28a, 29a. 
Contracts: 40a, 46. 
Comb.: Cont. Discounts: 60b. 60k, 62e. 
Cancellation: 700. 70e. 71a. 73a. 
FM facilities: KNIK (FM). 
Member: Alaska Broadcasting System. 

TIME RATES 
No. 3 Eff 7/1/67-Rec'd 7/5/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x I04x I56x 2600 

1 min 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
30 sec 8.00 7.50 7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
PER WK: 10 ti 15 01 20 ti 25 ti 
1 min  7.50 7.00 6.60 6.00 
SO sec  6.00 5.50 5.00 4.50 
May not be combined with other services to obtain 
additional discounts. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x I04x I56x 260x 

1 hr  80 75 72 86 62 59 54 
1/2 hr _ 46 44 39 36 34 32 30 
1/4 hr _ 28 26 24 22 21 19 17 
5 min  15 13 12 11 10 9 8 

KEN I 
1948 

I:11:113 
Media Code 4 202 2500 5.00 
Midnight Sun Broadcasters. Inc.. Box 1160, 4th Ave 

Bldg. Anchorage, Alaska 99501. Phone 5-2201. 
I. PERSONNEL 
Proa & Gen'l Mgr.-A. O. Bramstedt. 
Operations Manager-Ron L. Moore. 

2. REPRESENTATIVES 
New York-James C. Fletcher. 
Pacific Coast-Simpson Associates Co. 

3. FACILITIES 
5,000 w.: 550 te. Non-directional. 
Operating schedule. 24 hours dally. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 4a, 5. 6a, 7a. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 20a, 22a, 22b, 230, 24e. 24b, 25a, 26. 

28a, 29a. 
Contracts: 40a. 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 60a, 61e, 62b. 
Cancellation: 70a. 70c, 71a, 730. 
Affiliated with NBC. 
Member: Midnight Sun Broadcasters, Inc. 

TIME RATES 
Rates effective July 1, 1965. (Card No. 6.) 

Card received June 3, 1965. 
6. SPOT ANNOUNCEMENTS 

1 mln 30 sec 1 min 30 see 
1 ti__-___ 13.00 9.00 104 ti  10.00 6.50 
13 ti  12.50 8.50 156 tL___ 9.50 6.00 
26 ti _ 12.00 8.00 260 9.00 5.50 
52 11.00 7.00 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 
12 ti_     - 7.00 5.00 
20 ti_ - 6.50 4.50 
Spot Packages may not be combined with other serv-
ices to gain additional discounts. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

52. 
13 ti 81. 50. 
26 (L._ ...... _...---.--. 78. 45. 
52 ti  72. 42. 

156 U._  65. 18. 
260 ti  60. 36. 

KFQD 
1924 

• 

34. 22. 
32. 20. 
30. 18. 
28. 17. 
27. 16. 
25. 15. 
23. 14. 

Subscriber to the NAB Radio Code 
Media Code 4 202 3000 5.00 
KFQD, Inc., Box 1040, Anchorage. Alaska 99501 
Phone 277-2511. 

I. PERSONNEL 
President-Miller C. Robertson. 
Vice-Pres. & Tress.-Matthew N. Clapp, Jr. 
General Manager-Hoy Robinson. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle-Portland-Art Moore & Assoc.. Inc. 

3. FACILITIES 
10,000 w.; 750 kc. Non-directional. 
Operating schedule: 24 hours dale. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 4a, 44. 5, 6a, 8. 
Rate Protection: 15b. 
Basic Bates: 20b, 21a. 22a. 23a, 24b, 24e. 25a, 26, 

27, 28a, 29a, 32a. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47a, 48, 51a, 

51b. 51e. 
Comb.; Cont. Discounts: 60a. 601, 61a, 62a, 624, 
Cancellation: 70a. 70e. 71a, 73b. 
Prod. Services: 82. 
Affiliated with CBS. 

TIME RATES 
Rates effective May 1. 1984. 

Rates received March 25, 1964. 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm & 7-10 pm; Sat & 
Sun 6 am-10 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
PER (t) (t) 

9.00 6.00 
26 U._ _ 11.40 8.55 5.70 
52 ti   10.80 8.10 5.40 
104 ti.._ - 10.20 7.65 5.10 
156 ti  9.60 7.20 4.80 
260 ti  9.00 6.75 4.50 
312 ti  8.40 6.30 4.20 

CLASS A 
1 ti.. 8.00 6.00 4.00 
26 ti... 7.60 5.70 3.80 
52 ti...   7.20 5.40 3.60 
104 ti  6.80 5.10 3.40 
156 IL  6.40 4.80 3.20 
260 ti. 6.00 4.50 3.00 

5.60 4.20 2.80 
CLASS B 

6.00 4.50 3.00 
28 ti 5.70 4.30 2.85 
52 U.__ 5.40 4.05 2.70 
104 ti._......  5.10 3.85 2.55 
156 ti  4.80 3.60 2.40 
260 ti 4.50 3.40 2.25 
312 ti  4.20 3.15 2.20 

(') 1 minute or 120 words. 
(t) 30 seconds or 60 words. 
(t) Hi seconds or 25 words. 

7. PACKAGE PLANS 
ROTATING 
CLASS AA 

-(•)- -(t)- -(t)-
PER WK: ea tot ea tot ea tot 
10 ti  8.00 80.00 6.00 60.00 4.00 40.00 
15 ti  7.00 105.00 5.25 78.75 3.50 52.50 
20 ti  6.00 120.00 4.50 90.00 3.00 60.00 

CLASS A 
10 U.._ ....... 6.09 60.00 4.50 45.00 3.00 90.00 
15 ti....» . 5.50 82.50 4.15 62.25 2.75 41.25 
20 ti..»....»  5.00 100 00 3.75 75.00 2.50 50.00 

CLASS B 
10 ti ..... __.-  4.50 45.00 3.40 34.00 2.25 22.50 
15 ti  4.25 63.75 3.20 48.00 2.15 32.25 
20 ti  4.00 80.00 3.00 60.00 2.00 40.00 

(•) 1 minute or 120 words. 
(t) 30 seconds or 60 words. 
(t) 10 seconds or 25 words. 

8. PROGRAM TIME RATES 
AA & A-Sun thru Sat 6 am-10 pm. 
B-All other times. 

CLASS AA and A 
PER YR: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti  125.00 75.00 50.00 36.00 20.00 
26 ti  118.75 71.25 47.50 34.20 19.00 
52 ti  112.50 67.50 45.00 32.40 18.00 
10A LI_ ...... 106.25 63.75 42.50 30.60 17.00 
156 ti. 100.00 60.00 40.00 28.80 16.00 
260 ti  93.75 56.25 37.50 27.00 15.00 
312 ti   87.50 52.50 35.00 25.20 14.00 

CLASS B 
1 tl ........ _ ...... 65.00 39.00 26.00 19.00 11.00 
26 ti  61.75 37.05 24.70 18.05 10.45 
52 ti  58.50 35.10 23.40 17.10 9.90 

PER YR: 
104 ......... 
156 ti  
260 tl 
312 ti. 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
55.25 33.15 22.10 16.15 9.35 
52.00 31.20 20.80 15.20 8.80 
48.75 29.25 19.50 14.25 8.25 
45.50 27.30 18.20 13.30 7.70 

KHAR KHAR-FM 
1961 1966 

R A i 

Media Code 4 202 3500 4.00 
Sourdough Broadcasters, Inc., Pouch No. 7-016, 39th 
& Seward Hwy., Anchorage, Alaska 99501. Phone 
272-9591. 

STATION'S PROGRAMMING DESCRIPTION 
ICHAR: Programmed for adults and young adults. 
NEWS: headlines hourly. 15 min newscasts at 7 & 8 
am, noon & 6 pm. 5 mobile units. Aircraft turtle 
reports 7:15-8:15 am & 4:30-5:30 pm. Weather. 
marine, fishing, skiing, snow activities reports. 
MUSIC: 80%, featuring general popular music, film 
music, showtunes, standards, middle-of-the-road. All 
commercials produced and taped. Contact Representa-
tives for further details. Rec'd 7/12/67, 

I. PERSONNEL 
Pres. & Prog. Dlr.-Patricia Harpel. 
Gen'l & Sales Mgr.-William B. Allen. 

2. REPRESENTATIVES 
Jack Mesta & Company, Inc. 
Washington, Oregon, California-The Tacher Company. 

3. FACILITIES 5000 w.; 590 kc. Non-directional. 
Operating schedule: 24 hours daily. 
FM-ERP 2,800 w.; 103.9 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 54 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a. 3a, 4a, 44. 5, 6a. 
Rate Protection: 10a, lia. 120, 13a, 14a. 
Basic Rates: 22a, 245, 24b, 25a, 28a. 29a. 
Contracts: 40a, 42b, 46. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62e. 
Cancellation: 71a, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 4 Eff 10/1/66-Reed 11/21/66, 
AAA-Commute Time Mon thru Sat 6-9 am & 4-7 
pm. 
AA-Other Daytime Mon thru Sat 9 am-4 pm; Sun 
9 am-7 pm. 
A - Evening Time Mon thru Sun 7 pm-midnight; 
Morning Time Men thru Sat 5-6 am. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 
-A-- -AA- -AAA--

PER YR: 30 see I min 30 see I min 30 see I min 
1000 x..._ 2.20 2.80 4.05 5.05 4.75 6.00 
750 x_______ 2.30 2.95 4.25 5.25 5.15 6.40 
500 x____ 2.50 3.15 4.50 5.65 5.40 6.75 
350 x. 2.70 3.30 4.75 6.00 5.75 7.15 
250 x. 2.80 3.50 5.15 6.40 6.00 7.50 
150 x. 3.00 3.75 5.40 6.75 6.40 7.90 
100 x_______ 3.15 3.95 5.75 7.15 6.65 8.25 
50 x_______ 3.25 4.05 5.95 7.30 6.90 8.65 
1 3.50 4.40 6.40 7.90 7.50 9.40 
Announcements between rate classifications take the 
higher rate. Announcements and programs may not 
be combined for frequency discount. All plan an-
nouncements except ROS packages are combinable. 
10 sec: 60% of 1 min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN Plan I Plan 2 

6-9 am Mon thru Sat 6 5 
9 am-4 pm Mon thru Sat; 7 am-7 Pro Sun 12 7 
4-7 pm Mon thru Sat.  6 5 
7 pm-midnight Mon then Sun ......._....».._.. 12 7 

- - 
36 24 
I min 30 see 

Plan 1 (36 ti per wk)    4.75 3.75 
Plan 2 (24 ti per wk)  5.00 4.00 

WEEKLY ROTATING PLAN PACKAGES 
CLASS AAA 

(Mon thru Sat 6-9 & 4-7 pm) 
36 ti 24 ti 18 ti 12 ti G ti 

1 min  6.40 6.75 7.15 7.50 8.25 
30 sec  5.15 5.40 5.75 6.00 6.65 

CLASS AA 
(Mon thru Sat 9 am-4 pm; Sun 9 am-7 pm) 

1 min_ 5.25 5.65 6.00 6.40 7.15 
30 sec  4.25 4.50 4.75 5.15 5.75 

CLASS A 
(Mon thru Sun 5-6 am & 7 pm-midnight) 

1 min_    2.80 3.15 3.45 3.75 4.05 
30 sec    2.20 2.50 2.75 3.00 3.25 

8. PROGRAM TIME RATES 
1 H R : AAA AA A 
1 . . 80.00 65.00 45.00 
13 x_.. ......76.00 61.75 42.75 
28 x. . 72.00 58.50 40.50 
52 X  70.00 57.00 39.40 
104 x  68.00 55.25 38.25 
156 x._ ............ _ ........... _ .... 64.00 52.00 36.00 
260 x._  60.00 48.75 33.75 
1/2 hr: 60% of hour. 10 min: 31)% of hour. 
1/4 hr: 40% of hour. 5 mm: 25% of hour. 

10. SPECIAL FEATURES 
-10 min- -5 min- -2-1/2 min-

PER WK: 6 tl 1 ti 6 ti 1 ti 6 ti I ti 
A 10.40 12.50 7.25 8.25 5.90 7.25 
AA ____ 16.65 18.75 10.40 12.50 9.15 10.40 
AAA   18.75 20.90 12.50 14.65 10.40 11.65 

KNIK (FM) 
1960 

F1M 
Media Code 4 202 4000 4.00 
Northern Television, Inc., Box 2200, 22nd & Cope. 

Anchorage, Alaska 99501. Phone 272-3456. 
I. PERSONNEL 
President-A. G. Hiebert. 
Sta. Mgr. & Pros. Dir.-Bob Roman. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle, Portland-Alaska Radio-TV Sales. 

3. FACILITIES 
ERP 3.000 w.; 105.5 me. 
Operating schedule: 24 hours. AST. 
Antenna ht.-105 ft. above average terrain. 

4. AGEN1Y COMMISSION 
15% on time; no cash discount. 

ALASKA 
5. GENERAL ADVERTISING See coded regulations 

General: la. 2a, 3a. 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, Ils. 12a, 13a, 14a. 
Basle Rates: 2213, 23a. 24b, 25a, 26, 225, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70c, 71a, 73a. 
AM facilities: KBYR. 

TIME RATES 
Eff 2/1/69-Itec'd 2/3/69. 

6. SPOT ANNOUNCEMENTS -1 min- -30 see-
PER CALENDAR YR: Spec ROS Spec ROS 

4.10 3.65 
13 X  5.00 4.50 3.90 3.50 

3.70 3.30 
39 x. 4.40 4.00 3.90 3.10 
52 x. _ 4.30 3.90 3.40 3.00 
104 x.. _ 3.95 3.60 3.15 2.80 
156 x  3.80 3.50 3.00 2.70 
208 X  3.65 3.30 2.90 2.60 
260 x  . 3.50 3.20 2.80 2.50 

2.10 1.90 
730 x  2.40 2.20 1.95 1.75 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(Best times available-to be used in 1 month) 
PER MO: 100 11 50 ti 40 tl 30 ti 20 ti 10 tl 
1 min. 2.75 3.25 3.50 3.75 4.00 4.25 
30 sec.  2.00 2.50 2.75 3.00 3.25 3.50 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr t hr 1-1/2 2 hr 

1 ...... 8.00 16.00 22.00 37.00 47.00 57.00 
13 x__ ..... 7.00 14.50 19.50 33.00 41.50 50.00 
26 x... 6.00 13.00 17.00 28.50 36.00 43.50 
39 x.  5.50 11.00 14.50 24.00 30.00 38.00 
52 x..........._... 5.09 8.50 12.00 19.50 24.50 29.50 
104 x  4.50 6.00 9.50 15.00 19.50 23.00 

10. SPECIAL FEATURES 
NORMA GOODMAN'S UPDATE 

MON THRU SAT: 1 ti 13 tl 39 tl 52 ti 
5 min  8.00 7.00 5.50 5.00 

SIMPLY JAZZ/MISS PATTY TAYLOR 
(Mon thru Sat 10 pm-midnight) 

PER WK, EA: 3 ti 5 ti 6 ti 
1 min.  5.00 4.50 4.00 

MASTERWORK HOUR. 
(8-10 pm daily) 

EACH: 1 ti 13 01 52 tl 
70 60 50 2-hour concert  

ezee 

KYAK 
1967 

Representatives, Inc. 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 202 4250 5.00 
KYAK, Rig Country Radio, Inc., Box 2480, 428 4th 
Ave_ Anchorage, Alaska 99501. Phone 279-3494. 
STATION'S PROGRAMMING DESCRIPTION 

KYAK: Programmed primarily for an adult audience. 
MUSIC: all country music. NEWS: 5 min news on 
hour, 2 min headline and weather roundup on half 
hour, with 10 min news at 7 am. Marine and aviation 
weather broadcast throughout day. Contact Representa-
tive for further details. Reed 7/2/68. 

I. PERSONNEL 
President-Richard C. Cruver. 
Vice-President-Glenn S. Miller, 
Sec'y Treas. & Gen'l Mgr.-Robert W. Fleming. 

2. REPRESENTATIVES 
11-R Representatives, Inc. 

3. FACILITIES 
5,000 w.; 630 kv. Non-directional. 
Operating schedule: 6 am-local sunset. AST. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10 days after billing. 

5. GENERAL ADVERTISING See coded regulation. 
General: lb, 4a, 44, 5, 6a, 8. 
Rate Protection: lea, Ila. 125. 13a, 14a, 15b. 
Basic Rates: 21a, 21b, 24c, 25a, 26, 28b, 28c. 29a, 

33a. 
Contracts: 40e, 41, 49, 51e. 
Comb.: Cont. Discounts: 60c, 62c, 624. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 3 Eff 5/1/69-11ce'd 4/28/09. 

AAA-6-9 am & 4-7 pm. 
AA-9 am-4 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: I ti 5 tl 10 ti 15 01 20 tl 
1 min  15.00 13.00 11.00 9.50 8.00 
30 see  12.50 10.0 9.50 8.00 6.50 

CLASS AA 
1 min  12.00 11.00 10.00 8.00 6.50 
30 aec  11.00 9.50 8.50 6.50 5.50 
Class It: AA rate less 15%. 
10 sec: 50% of 1-min. 
Specified time takes next higher rate. 

ANNUAL DISCOUNT 
156x 3I2x 500X 1000x 

Rate   5 ti 10 it 15 ti 20 ti 

CORDOVA 
KLAM 

1954 
Media Code 4 202 4500 3.00 
Northern Light Broadcasting Corp.. Box 278, 1 

Forestry Way. Cordova, Alaska 99574. Phone 424-
3222. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Charles L. Buck. 
Station Manager-Jon Bjornstad. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle, Portland-Alaska Radio-TV Sales. 
Seattle, Portland-Hugh Feltis & Associates. 

3. FACILITIES 
950 w.: 1450 kc, Non-directional. 
Operating schedule: 7:30-9:30 am Mon thru Sat; 
5:00-10:00 pm daily. 

(This listing continued on next page) 
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ALASKA 

Cordova-K L A M-Continued 
4. AGENCY COMMISSION 
15%; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, In, 35. 3b. 40, 4d, 5, 6a, 7b. 
Rate Protection: lob. 11b. 12b, 13b, 141). 
Basic Rates: 220, 22b, 23a, 240, 28b. 
Contracts: 40a, 42a, 15, 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e. 73a. 
Affiliated with CBS. 
Member: Alaska Broadcasting System. 

TIME RATES 
No. 3 Eff 7/1/67-Reed 7/5/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26a 52x 1040 1560 260x 

1 min 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec 5.50 5.00 4.50 4.00 3.50 3.00 2.50 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 ti 25 ti 
1 min  4.50 4.00 3.50 3.00 
30 sec  3.50 3.00 2.50 2.00 
May not be combined with other services to obtain 
additional discounts. 

8. PROGRAM TIME RATES 
Ix I3x 260 520 1040 I56x 260x 

1 hr  40 38 36 34 33 32 30 
1/2 hr  23 22 21 20 19 18 15 
1/4 hr  15 14 13 12 11 10 9 
5 min _ 11 9 8 7 6 5 4 

FAIRBANKS (2 Am) 
KFAR 

1939 
Media Code 4 202 5000 3.00 
Midnight Sun Broadcasters, Inc., Lathrop Bldg., 

Fairbanks, Alaska 99701. 
I. PERSONNEL 
President-A. O. Bramstedt. 
Station Manager-Donald G. Andan. 

2. REPRESENTATIVES 
New York-James C. Fletcher. 
Pacific Coast-Del-Day, Incorporated. 

3. FACILITIES 
10,000 w.; 660 kc. Non-directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% an net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30. 40. 5, On. 711. 8. 
Rate Protection: 10b, lib, 12b, 13b. 14b. 
Basic Rates: 20a, 22a, 22b, 230, 24a, 24b, 250. 26, 

28a, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 600, 61c, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with NBC. 
Member: Midnight Sun Broadcasters, Inc. 

TIME RATES 
No. 6-A Eft 7/1/67-Rec'd 9/1/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 seo 

1 ti  10.00 7.00 104 ti  8.00 5.00 
13 ti  9.50 6.50 156 7.50 4.75 
26 ti  9.00 6.00 260 ti  7.00 4.50 
52 ti  8.50 5.50 

7. PACKAGE PLANS 
PER WE: I min 30 see I min 30 see 
12 ti, ea  6.00 4.00 20 ti, ea 5.00 3.75 
Spot packages may not be combined with other serv-
ices to gain additional discounts. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 it  66.00 40.00 26.00 16.00 
13 ti  63.00 38.00 25.00 15.00 
26 ti  60.00 35.00 23.00 14.50 
52 ti  56.00 33.00 22.00 14.00 
104 ti  53.00 31.00 21.00 13.00 
156 tl  50.00 30.00 19.00 12.00 
260 ti  46.00 28.00 18.00 11.00 

KFRB 
1948 

131:11:1 
Media Code 4 202 5500 2.00 
Northern Television, Inc_ Box 950, Fairbanks, Alaska, 

09701. Phone 452-5121. 
I. PERSONNEL 
President-A. G. Richert. 
General Manager-Theodore Lehne. 
Operations Manager-Bob flamme. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle, Portland-Alaska Radio-TV Sales. 
Seattle, Portland-Hugh Feltis & Associates. 

3. FACILITIES 
10.000 w.; 900 kc. Non-directional. 
Operating schedule: 24 hours dally. 

4. AGENCY COMMISSION 
15% on time only; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35, 4a, 4d, 5, 6a, lb, 8. 
Rate Protection: 100. lia. 12a, 13a, 14a, 
Basic Rates: 22a. 230. 24b, 255. 280. 29a. 
Contracts: 400. 46. 
Comb.; Cont. Discounts: 60b, 60k, 62e. 
Cancellation: 70a. 70e, 71a, 73a. 
Affiliated with CBS Radio Network. 
Member: Alaska Broadcasting System. 

TIME RATES 
No. 3 Eft 7/1/67-Ree'd 7/5/67. 

6. SPOT ANNOUNCEMENTS 
I x 13x 260 520 104x 1560 260x 

1 min 8.50 9.00 7.50 7.00 6.50 6.00 5.50 
30 sec 7.00 6.50 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 ti 25 01 
1 min  6.50 6.00 5.50 5.00 
30 see    5.00 4.50 4.00 3.50 
May not be combined with other services to obtain 
additional discounts. 

8. PROGRAM TIME RATES 
Ix 13x 260 520 104x 156x 2600 

1 hr  70 6., 62 57 52 50 45 
1/2 hr  40 38 35 32 30 28 25 
1/4 hr  25 24 22 19 18 16 14 
5 min.  14 12 11 10 9 8 7 

GLENNALLEN 
KCAM 

1964 
Media Code 4 202 6000 2.00 
Central Alaskan Missions. Inc., Box 125, Glennallen 
Alaska 99588. Phone 822-3306. 

I. PERSONNEL 
Station Manager-Cliff Miller. 

3. FACILITIES 
5,000 w.; 790 be. Non-directional. 
Operating schedule: 6 am-11 pm. AST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 3e, 3d, 4b, 4d, 5. 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21e, 22a, 24b, 31, 33a. 
Contracts: 44a, 45. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70e, 71b, 73a. 
Member: Alaska Broadcasting System. 

TIME RATES 
No. 1 Eff 3/16/64-Itec'd 4/24/67. 

7. PACKAGE PLANS 
PER WK: I wk 4 wk 13 wk 26 wk 52 Wk 
1 ti _ .... 2.50 2.30 2.10 2.00 1.0 
2 ti  2.40 2.20 2.00 1.90 1.75 
3 ti  2.35 2.15 1.95 1.80 1.65 

2.10 1.90 1.75 1.60 
5 ti    2.25 2.05 1.85 1.70 1.50 
6 ti ......   2.20 2.00 1.80 1.65 1.40 
12 ti  . 2.15 1.90 1.65 1.40 1.30 
18 ti    2.05 1.85 1.55 1.35 1.20 
24 ti. .... ...... 2.00 1.80 1.40 1.30 1.10 
30 ti  1.95 1.75 1.35 1.25 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 x____ ............. 20.00 12.00 
13 o.......- ..... 18.00 10.80 
26 ........... _.._._.._. 17.00 10.20 
52 ...... _ ..... _.._.._ 16.00 9.60 
104 x  15.00 9.00 
156 x  14.00 8.40 
260 x. 13.00 7.80 
312 x.  12.00 7.20 

10. SPECIAL FEATURES 
Time Signals-50% of above rates. 

JUNEAU (2 Am) 
KINY 

1995 
Media Code 4 202 6500 1.00 

Midnight Sun Broadcasters Inc., 231 S. Franklin. 
Juneau, Alaska 99801. Phone 586-1800. 

I. PERSONNEL 
President-A. Bramstedt. 
Station Manager-Bill Walley. 
Program Director-Dennis Egan. 

2. REPRESENTATIVES 
New York-James C. Fletcher. Jr. 
Pacific Coast - William L. Simpson & Associates 
Company. 

3. FACILITIES 
5,000 w.; 800 he. Non-directional. 
Operating schedule: 6:00 a.m. to midnight. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 4a. 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 141s. 
Basic Rates: 200, 22a, 22b, 23a. 24a, 21b, 25a, 26, 

28a, 29a. 
Contracts: 400. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61e. 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
TV facilities: KINY-TV. 
Member: Midnight Sun Broadcasters. Inc. 

TIME RATES 
Annts. & Prog. No. 6 Eft 7/1/65-Itec'd 2/6/69. 
l'ackages No. 6-A Eff 7/1/67-Rec'd 2/6/69. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x I56x 2600 

1 min  8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec  5.00 4.75 4.50 4.25 4.00 3.75 3.50 

7. PACKAGE PLANS 
PER WE. EA: 

1 min 30 sec 1 min 30 see 
12 ti  4.00 3.00 20 U. 3 50 2.50 

8. PROGRAM TIME RATES 
lx I3x 260 520 I04x 1560 2600 

1 hr........... 50.00 48.00 46.00 45.00 42.00 40.00 38.00 
1/2 hr........ 32.00 30.00 28.00 27.00 25.00 23.00 22.00 
1/4 hr..._... 19.00 18.00 17.00 16.00 15.00 14.00 13.00 
5 min_ ...... _ 12.00 11.00 10.00 9.50 8.50 8.00 7.50 

1/4 hr 10 min 5 min 
8.00 6.50 5.00 
7.20 5.90 4.50 
6.80 5.60 4.25 
6.40 5.30 4.00 
6.00 5.00 3.75 
5.60 4.70 3.50 
5.20 4.40 3.25 
4.80 4.10 3.00 

KJNO 
1952 

Media Code 4 202 7000 1.00 

Silks Broadcasting Co., Inc., Box 209, 127 N. 
Franklin St., Juneau, Alaska 99801. Phone 586-
3630. 

I. PERSONNEL 
President-Roy Paschal. 
Station Manager-Neil Phelps-Munson. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle, Portland-Alaska Radio-TV Sales. 
Seattle, Portland-Hugh Faith & Associates. 

3. FACILITIES 
1,000 w. slays, 500 w. nights; 630 kc. 

Non-directional. 
Operating schedule: 18 hours daily. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL RATE POLICY 
Affiliated with CBS Radio Network. 
Member: Alaska Broadcasting System. 

TIME RATES 
No. 3 Eff 7/1/67-Reed 7/5/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 260 520 104x I56x 260x 

1 min 7.50 7.00 6.50 6.00 5.50 5.00 4.50 
30 see 6.50 6.00 5.50 5.00 4.50 4.00 3.50 

7. PACKAGE PLANS 
PER WK: - su ts so Is an ti 25 ti 
1 min.  5.50 5.00 4.50 4.00 
30 sec  4.50 4.00 3.50 3.00 
May not be combined with other services to obtain 
additional discounts. 

8. PROGRAM TIME RATES 

I x I3x 260 blx 1040 156x 260x 
1 hr  51 45 43 42 39 37 35 
1/2 hr  29 27 25 24 22 20 19 
1/4 hr  18 17 16 15 14 13 12 
5 min.  13 11 10 9 8 7 6 

KETCHIKAN 

KTKN 
1942 

Media Code 4 202 7500 0.00 

Midnight Sun Broadcasters, Inc., Box 2347, Ketchl-
kan, Alaska 99201. Phone 225-2191. 

I. PERSONNEL 
President-A. O. BramstPdt. 
Station Manager-it. D. "Chuck" Jensen. 

2. REPRESENTATIVES 
New York-James C. Fletcher. 
Pacific Coast-William L. Simpson Associates Com-

pany. 

3. FACILITIES 
5.000 w.; 930 kc. 
Operating sthedule: 6:00 am-midnight. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 4a, 5. 6a. 70. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle Rates: 20a, 220, 22b, 23a, 21a, 24b, 25a, 26, 

28a, 290. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 61c, 62b, 
Cancellation: 70a. 70e. 71a. 73a. 
Affiliated with NBC. 
Member: Midnight Sun Broadcasters, Inc. 

TIME RATES 
Rates effective June 1, 1963. (Card No. 5.) 

Card received April 26. 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

1 ti............. 8.00 5.00 104 ti  6.00 4.00 
13 ti  7.50 4.75 156 ti 5.50 3.75 
26 ti  7.00 4.50 260 ti.-____ 5.00 3.50 
52 ti    6.50 4.25 

7. PACKAGE PLANS 
Per week: 1 min 30 sec 

12 spots, per spot  4.00 3.00 
20 spots, per spot.._.._ ....... ....... 3.50 2.50 

NOTE: Spot Packages may not be combined with 
other services to gain additional discounts. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti    50.00 32.00 19.00 12 00 
13 ti    48.00 30.00 18.00 11.00 
26 ti  ....... _ 46.00 28.00 17.00 10.00 
52 ti ........... ............. 45.00 27.00 16.00 9.50 
104 ti  ........ 42.00 25.00 15.00 8.50 
156 ti  40.00 23.00 14.00 8.00 
260 ti    38.00 22.00 13.00 7.50 

NOME 
KICY 

1960 

Subscriber to the NAB Radio Code 

Media Code 4 202 8000 0.00 
Arctic Broadcasting Ass'n., Box 820, Nome, Alaska 

99762. Phone 443-2213. 

I. PERSONNEL 
Station Manager-Ralph V. Fondell. 

3. FACILITIES 
5,000 w.; 850 he. Non-directional. 
Operating schedule: 6:00 a.m. to 11:00 p.m. Monday 
through Saturday; 7:00 a.m. to 11:00 p.m. Sunday. 
BST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3d, 4b, 4d. 5, Ou, 7a. 
Rate Protection: 156. 
Basic Rates: 20b, 21b, 220. 28b, 30. 
Contracts: 45, 51b. 
Comb.; Cont. Discounts: 600, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 81. 
No Sunday spot time available. 
Tobacco advertising not accented. 
3% City sales tax applies on all sales of time. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 4/15/66-Rec'd 10/24/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 o  3.50 2.00 104 x  3.00 1.70 
13 x  3.40 1.95 156 x  2.85 1.60 
26 x  3.30 1.90 260 x  2.70 1.55 
52 x  3.15 1.80 312 x 2.35 1.35 

7. PACKAGE PLANS 
3 DAY SATURATION PLAN 

(Maximum 1 per week) 
12 30-sec, ea  1.75 12 1-min. ea  3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 2 min 

1 x  20.00 12.00 8.40 7.40 6.00 5.00 
13 x  19.00 11.40 8.00 7.25 5.90 4.90 
26 x  18.00 10.80 7.55 7.00 5.65 4.70 
52 x  17.00 10.20 7.15 6.65 5.40 4.50 
104 x  16.00 9.60 6.70 6.35 5.15 4.30 
156 1..  15.00 9.00 6.30 6.05 4.85 4.05 
260 x  14.00 8.40 5.90 5.70 4.60 3.85 
312 x  12.00 7.20 5.05 4.95 4.05 3.35 

SEWARD 
KIBH 

1948 

Media Code 4 202 8500 9.00 
Senard Broadcasting Corp., Box 575, Seward, Alaska 

90684. Phone 224-5525. 

I. PERSONNEL 
General Station Manager-Bill Williams. 
Program Director-Ed Greene. 

2. REPRESENTATIVES 
Adam Young-VT51, Inc. 
Seattle, Portland-Alaska Radio-TV Sales. 
Seattle, Portland-Hugh Feltis & Associates. 

3. FACILITIES 
1.000 w.; 950 he. Non-directional. 
Operating schedule: 7 am-7 pm. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL RATE POLICY 
Anissased with CBS Radio Network, 
Member: Alaska Broadcasting System. 

TIME RATES 
No. 3 Eff 7/1/67-Rec'd 7/5/67. 

6. SPOT ANNOUNCEMENTS 
Ix 130 260 52x 104x 1560 2600 

1 min 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec 5.50 5.00 4.50 4.00 3.50 3.00 2.50 

7. PACKAGE PLANS 
PER WE: 10 ti 15 ti 20 ti 25 ti 
1 min.  4.50 4.00 3.503.00 
30 sec  3.50 3.00 2.50 2.00 
May not be combined with other services to obtain 
additional discounts. 

8. PROGRAM TIME RATES 
I x I3x 260 52x 104x I56x 260x 

1 hr  40 38 36 34 33 32 30 
1/2 hr....... 23 22 21 20 19 18 15 
1/4 hr  15 14 13 12 11 10 9 
5 min  11 9 8 7 6 5 4 

SITKA (2 AM) 

KIFW 
1949 

Media Code 4 202 9000 9.00 
Sitka Broadcasting Co., Inc., Box 299, Sltka, Alaska 

99835. 

I. PERSONNEL 
Pres. & Gent Mgr.-Roy Paschal, 
Station Manager-Robert A. Reed. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Seattle, Portland-Alaska Radio-TV Sales. 
Seattle, Portland-Hugh Feltis & Associates. 

3. FACILITIES 
250 w. 1230 kc. Non-directional. 
Operating schedule: 6:00 am-10:10 pm Mon then 
Sat; 8:00 am-7:00 pm Sun. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 4b, 4c1. 5, 8. 
Rate Protection: 15b, 
Member: Alaska Broadcasting System. 

TIME RATES 
No. 3 Eff 7/1/67-Reed 7/5/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 260 52x 1040 156x 2600 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

7. PACKAGE PLANS 
PER WE: 10 tI 15 41 20 tl 25 tl 
1 min  5.00 4.50 4.00 3.50 
30 see  4.00 3.50 3.00 2.50 
May not be combined with other services to obtain 
additional discounts. 

8. PROGRAM TIME RATES 
Ix 130 26x 52x I04x 156x 2600 

1 hr  45 42 40 38 36 34 32 
1/2 hr  27 25 23 22 20 18 17 
1/4 hr  17 16 15 14 13 12 11 
5 min  12 10 9 8 7 6 5 

KSEW 
1954 

Media Code 4 202 9500 8.00 
Christian Broadcasters, Inc., Box 258, Sakti, Alaska 

99835. 

I. PERSONNEL 
General Manager-Edwin Scholz. 
Sales Massager-Patrick Partridge. 

2. REPRESENTATIVES 
Don R. Pickens, Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc, 

Non-directional. 
Operating schedule: 5:30 am-11 Dm Mon thru Eat: 
7 em-11 pm Sun. PST. 

4. AGENCY COMMISSION 
15% time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 35, 4b, 4d, 5, 8. 
Rate Protection: 15b. 

TIME RATES 
Eff 1/1/67-Reed 10/28/66. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 520 3120 

1 min  5.75 5.25 4.75 3.75 
30 sec  . 4.25 3.95 3.50 2.75 

7. PACKAGE PLANS 
3-DAY SATURATION PLANS 

I min 30 see I min 30 see 
10 tl  44 33 25 tl  89 65 
Spot package rates cannot be combined with other 
services to obtain additional discounts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 o  45.00 28.25 17.00 12.75 8.50 
13 x    42.00 26.00 16.00 11.00 7.50 
52 x  . 38.00 22.00 14.00 10.00 6.50 
312 x  31.00 16.50 10.50 8.00 5.00 

10. SPECIAL FEATURES 
6-MINUTE NEWSCASTS 

(Mon thru Sat) 
26 wk................ _  5(1 52 wk. - 40 
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ARIZONA 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership — thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  58,900 Tucson   11,300 
METRO AREAS Total Metros ...... 47,200 

Phoenix   35,900 

Spanish Population Data 
(July 1, 1969) 

METRO AREAS Greenlee   6,700 
Phoenix   131,200 Maricopa   131,200 
Tucson    118,900 Navajo   3,400 
Total Metros .... 250,100 Pima   118,900 
c 0 ri COUNTIES Pinal   29,900 
Coocchnisieo  18,400 Santa Cruz   11,800 

200 Gila   , 75;78g°0 TYoutanial Counties.. 349,000 

You Don't 
speak SPANISH 

Count on US! 
KIFIN 

Phoenix, Arizona 

WHY? 
. . . because 

over 250,000* Southern Arizonans "hablan 
espanol" ... and we talk to them every-
day! a sizeable market not even potential 
with the 28 other AM and FM stations 

"who don't speak the language". 

I •248,000 SPANISH SURNAMES IN PHOENIX METRO. 

290,814 IN TOTAL MARKET. 

8,000,000 yearly border crossings at 
Nogales, Sonora, deliver an additional market. 

8.50 KC 1,000 WATTS 

Contact SR. Willie Harris, V.P. 
602/253-6155 

P. 0. Drawer 20644, Phoenix, Ariz. 85036 
or SAVALLI/GATES, INC. 

Spot Radio Stations 
97 



ARIZONA 

Flagstaff-Coconino 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Glendale-Maricopa Mesa-Maricopa Phoenix-Marlcopa Scottsdale-Marlcopa Tempe-Maricopa Tucson-Pima Yuma-Yuma 

Estimates for: 
STATE 
COUNTY-Map Loe. Population Households 

City I/1/69 I/1/69 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable % Income-I968Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($) 4999 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($000) (5) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

 By Selected Store Types  
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Penn- Farm 
get Pops. 
Cars lation 

1/1/69 1/1/69 
(000) (000) 

Gross 
Farm 

Income 
1968 
($000) 

ARIZONA STATE 
TOTALS  1,683.0 489.29 4,221,796 8,628 15.9 23.5 16.1 20.1 16.6 2,736,584 5,593 570,023 119,228 356,084 112,744 110,338 576,429 252,187 717.16 55.6 594,408 

APACHE G-2  
COGNISE G-5t  
COCONINO F-2t  

Flagstaff  
GILA G-4  
GRAHAM G-4  
GREENLEE 11-4  
MARICOPA F-4t  

Glendale  
Mesa  
Phoenix  
Phoenix Metro Area  
Scottsdale  
Tempe  

40.4 
57.6 
54.6 
27.3 
27.9 
16.8 
11.0 

894.4 
35.6 
58.4 

521.6 
894.4 
70.2 
54.7 

8.13 
16.54 
14.10 
7.30 
8.12 
4.54 
3.01 

266.22 
10.22 
16.96 

161.05 
266.22 
21.27 
14.80 

40,578 
166,400 
99,066 
46,730 
71,472 
35,233 
33,561 

2,354,596 
74,405 

140,833 
1,558,903 
2,354,596 
160,913 
115,212 

4,991 20.8 19.6 11.3 8.8 5.2 
10,060 12.9 11.1 19.9 27.0 26.2 
7,026 17.5 25.6 15.5 17.7 11.7 
6,401 
8,802 17.7 23.1 15.7 21.0 16.5 
7,761 20.5 23.6 13.9 16.8 12.6 

11,150 18.0 24.5 16.8 24.2 16.4 
8,845 15.0 23.4 16.4 20.8 17.4 
7,280 
8,304 
9,680 
8,845 15.0 23.4 16.4 20.8 17.4 
7,565 
7,785 

18,644 
70,095 
81,887 
52,787 
35,740 
20,330 
12,934 

1,590,348 
67,159 

156,732 
1,145,725 
1,590,348 
116,415 
51,887 

2,293 
4,238 
5,808 
7,231 
4,401 
4,478 
4,297 
5,974 
6,571 
9,241 
7,114 
5,974 
5,473 
3,506 

2,922 
20,241 
16,524 
10,678 
8,361 
3,811 
5,191 

322,954 
11,004 
22,823 

231,315 
322,954 
28,494 
11,561 

242 
2,859 
1,665 
982 

1,469 
583 
502 

70,198 
813 

4,999 
52,699 
70,198 
5,996 
3,702 

4,903 
3,804 
8,428 
3,934 
6,608 
2,150 
1,189 

226,307 
2,824 

10,014 
201,238 
226,307 

9,586 
4,543 

207 
3,117 
1,491 
1,299 
751 

1,001 
214 

59,548 
668 

4,451 
42,897 
59,548 
11,295 
1,231 

123 
1,784 
1,924 
1,743 
1,639 
1,308 
637 

67,879 
1,056 
5,769 

57,190 
67,879 
2,186 
1,395 

3,343 
10,731 
14,390 
12,467 
5,886 
3,272 
2,079 

358,225 
27,775 
71,295 

234,902 
358,225 
13,240 
8,440 

4,016 4.06 5.5 
9,128 23.76 2.9 
12,726 15.33 4.7 
7,523 
4,359 10.60 .3 
2,261 5.42 2.1 
1,249 3.92 .5 

126,004 419.95 17.5 
3,966 
8,680 

83,972 
126,004 419.95   
10,625 
5,701 

7,464 
24,706 
4,319 

3,482 
19,833 
2,712 

292,660 

MOHAVE E-2  16.6 5.64 36,112 
NAVAJO G-2  49.4 11.58 77,739 
PIMA F-5t  339.9 101.85 879,725 

Tucson  257.9 78.76 722,650 
Tucson Metro Area_ 339.9 101.85 879,725 

FINAL F-5  64.9 16.76 159,950 
SANTA CRUZ G-6  14.2 3.96 29,878 
YAVAPAI F-3  34.6 11.77 93,177 
YUMA E-4t  60.7 17.07 144,309 
Yuma  33.9 10.20 79,610 

6,403 
6,713 
8,637 
9,175 
8,637 
9,544 
7,545 
7,916 
8,454 
7,805 

25.2 28.8 13.3 11.8 5.0 
17.3 19.7 13.9 16.8 11.9 
17.0 25.9 15.6 19.3 16.0 

17.0 25.9 15.6 19.3 16.0 
14.5 14.9 13.9 25.6 24.4 
20.9 22.0 13.9 16.0 11.7 
19.1 23.4 16.7 17.8 12.9 
17.2 26.4 14.5 19.4 16.0 

40,959 
46,097 

547,996 
506,127 
547,996 
73,521 
39,344 
47,402 

111,287 
80,303 

7,262 
3,981 
5,380 
6,426 
5,380 
4,387 
9,935 
4,027 
6,519 
7,873 

4,482 
9,422 

115,120 
101,755 
115,120 
16,716 
10,126 
10,772 
23,381 
14,994 

807 
1,483 

29,312 
28,510 
29,312 
2,343 
1,679 
2,222 
3,864 
3,378 

7,824 
6,734 

67,387 
66,018 
67,387 
3,497 
7,154 
3,589 
6,510 
5,738 

207 
931 

27,699 
27,449 
27,699 
2,447 
8,400 
1,492 
5,239 
4,270 

1,267 
747 

26,466 
25,774 
26,466 
1,561 
1,117 
940 

2,946 
2,518 

5,643 
6,985 

119,776 
114,725 
119,776 
12,926 
3,056 
8,934 

21,183 
18,999 

12,064 
7,542 
41,876 
35,535 
41,876 
8,260 
2,597 
6,612 

13,493 
8,731 

8.02 
9.10 

150.69 

150.69 
19.70 
6.09 
14.71 
25.81 

.3 3,249 
4.0 7,237 
3.2 30,164 

7.8 97,415 
.s 5,568 

2.1 11,075 
3.9 84,524 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 

ARIZONA 
See SIMS consumer market map and data at begin-
ning of the State. 

THIS STATE DOES NOT OBSERVE 
DAYLIGHT SAVING TIME. 

STATE NETWORKS 

Arizona Broadcasting System 

NBC Radio Network 
Comprised of 

KTAR-Fhoenix KIKO-Miaml 
KCEE. KCEE-FM- KiNo-Winslow 

Tucson KATO-Safford 
KCLS-Flagstaff KAWT-Douglas 
1CYUM-Yuma KFBR-Nogales 
KYCA-Prescott KRIM-Sierra Vista 
KAAA-Kingman KSUN-Blsbee 
Media Code 4 203 0300 0.00 
NOTE: Address correspondence to ICTAR or Arizona 
Broadcasting System. Box 711, 1101 N. Central Ave.. 

Phoenix, Ariz. 85001. Phone 602-258-7333. TWX 
602.27.5-0465. 

I. PERSONNEL 
Manager-George Guyon. 
Operations Manager-Jack Kelly. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3a, 3d, 4a, 5, Co, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14b. 
Basic Rates: 20b, 21a, 22a, 22b, 230. 24a, 250. 280. 

290, 30. 
Contracts - 40a, 420. 42e, 44a, 44b, 45, 46, 47e, 48. 

50, 51a, 51b. 51e. 
Comb.; Cont. Discounts: 60b, 60e, 60e, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Net cork. 
Network programs may originate from either Phoenix, 
Tucson or 'Yuma. 
For other combination rates see National Broadcasting 
Company (Arizona Group-Pacific Coast Network). 

TIME RATES 
No. 12 Eff 6/1/69-Itee'd 5/12/69. 

A-Mon thru Sat 6-9 am; Mon thru Fri 4-7 pm. 
B-Mon thru Sat 9 am-4 pm; Sat 4-7 pm; Sun noon-
7 pm. 
C-All other times. 

7. PACKAGE PLANS 
CLASS A 

2-STATION COMBINATION 
PER WE. I MIN: 6 ti 12 ti 18 ti 24 ti 
KTAR   18.00 16.50 15.00 13.50 
KCEE   10.00 9.00 8.00 7.00 
KYUM/KCLS/KIIFFI/ 
KAAA   7.20 6.75 6.30 5.85 

All other stations, ea.  5.40 4.95 4.50 4.05 
30 SEC: 
KTAR   14.40 13.20 12.00 10.80 
KCEE   9.00 8.00 7.00 6.00 
KYUM/KCLS/KHFII/ 
KAAA   5.75 5.40 5.05 4.70 

All other stations, ea  4.30 3.95 3.60 3.25 
4-STATION COMBINATION 

1 MIN: 
KTAR   16.80 15.40 14.00 12.60 
KCEE   9.75 8.75 7.75 6.75 

PER WE, I MIN: 
Kyum/KusecHF11/ 
KAAA   

All other stations, ea  
30 SEC: 
KTAR   
KCEE  
KYUM/KCLS/KIIFII/ 
KAAA   5.45 5.10 

All other stations, ea  4.10 3.75 
6-STATION COMBINATION 

1 MIN: 
KTAR   15.60 
KCEE   9.50 
KYUM/KCLS/ICHF11/ 
KAAA   

All other stations, ea  4.80 
30 SEC: 
KTAR   12.50 
KCEE   8.50 
KYUM/KCLS/KHFII/ 
KAAA   5.10 4.80 

All other stations, ea  3.85 3.50 

6 ti 12 ti 18 01 24 ti 30 SEC: 6 ti 12 ti 18 ti 
KTAR   8.65 7.70 6.70 

6.80 6.40 5.95 5.55 KCEE   7.00 6.00 5.00 
5.10 4.70 4.23 3.85 KYUM/KCLS/ICHFII/ 

KAAA   4.20 3.90 3.60 
13.45 12.30 11.20 10.10 All other stations, ea..._... 3.00 2.70 2.40 
8.75 7.75 6.75 5.75 CLASS 0 

FULL NETWORK 
1 MIN: 
KTAR   14.40 13.20 12.00 10.80 
KCEE   9.00 8.00 7.00 6.00 
KY1.151/KCLS/KIIFH/ 
KAAA   6.00 5.65 5.25 4.90 

All other stations, ea  4.50 4.15 3.75 3.40 
30 SEC: 
KTAR   11.50 10.55 9.60 8.65 
KCEE   3.00 7.00 6.00 5.00 
KYUM/KCLS/KHFH/ 
KAAA   4.80 4.50 4.20 3.90 

All other stations, ea.  3.60 3.30 3.00 
CLASS B 

2-STATION COMBINATION 
1 MIN: 
KTAR   13.50 12.00 10.50 9.00 
KCEE   9.00 8.00 7.00 6.00 
KYUM/KCLS/KIIF11/ 
KAAA   6.30 5.85 5.40 4.95 

All other stations, ea  4.50 4.05 3.60 3.15 
30 SEC: 
KTAR   10.80 9.60 8.40 7.20 
KCEE   8.00 7.00 6.00 5.00 
KYUM/KCLS/KHFII/ 
KAAA   5.05 4.70 

All other stations, ea  3.60 3.25 
4-STATION COMBINATION 

1 MIN: 
KTAR   
KCEE   
KYLIM/KCLS/KHFEI/ 
IIAAA   

All other stations, ea  
30 SEC: 
KTAR   
KCEE   
KYUM/KCLS/KIEFF1/ 
KAAA   

All other stations, ea  3.40 3.05 
6-STATION COMBINATION 

1 MIN: 

KCEE   
KYUM/KCLS/KHFH/ 
KAAA   

All other stations, ea.  
30 SEC: 
KTAR   
KCEE   
KY1i51/KCLS/KIEF11/ 
KAAA   

All other stations, ea  3.20 2.90 
FULL NETWORK 

I MIN: 
KTAR   10.80 9.60 
KCEE   8.00 7.00 
KYUM/KCLS/KHITI/ 
KAAA   5.25 4.85 

All other stations, ea  3.75 3.40 

4.75 4.40 
3.40 3.05 

2-STATION COMBINATION 
1 MIN: 
KTAR   11.00 10.00 9.00 
KCEE   8.00 7.00 6.00 
KYUM/KCLS/KIITH/ 

14.30 13.00 11.70 KAAA   4.50 4.05 3.60 3.15 
8.50 7.50 6.50 All other stations, ea  3.60 3.15 2.70 2.25 

30 SEC: 
6.40 6.00 5.60 5.20 KTAR   8.80 8.00 7.20 6.80 

4.40 4.00 3.60 KCEE   7.0(1 6.00 5.00 4.00 
KYUM/KCLS/K1IFII/ 

11.45 10.40 9.35 KAAA   3.60 3.25 2.90 
7.50 6.50 5.50 All other stations, ea .....   2.90 2.50 2.15 

lg 42.1I 1 MIN: 4-STATION COMBINATION 

ICTAIt   10.00 9.00 8.00 7.20 
KCEE   7.75 6.75 5.75 4.75 
KYU51/KCLS/KIIFEI/ 
KAAA   4.25 3.85 3.40 3.00 

All other stations, ea  3.40 3.00 2.55 
30 SEC: 
KTAR   8.00 7.20 6.80 
KCEE   6.75 5.75 4.75 
KYUM/KCLS/KHFH/ 
KAAA   3.40 3.05 

All other stations, ea  2.70 2.40 

6-STATION COMBINATION 
2.07 1 MIN: 

KTAR   9.50 8.50 
KCEE   7.50 6.50 
KYU51/KCLS/KHFH/ 
KAAA   4.00 3.60 3.20 

All other stations, ea  3.20 2.80 2.40 
30 SEC: 
KTAR   7.60 6.80 6.00 4.60 
KCEE   6.50 5.50 4.50 
KYUM/KCLS/KIIFIE/ 
KAAA   3.20 2.90 

All other stations, ea.__ 2.55 2.25 
FULL NETWORK 

4.30 3.95 1 MIN: 
2.90 2.50 KTAR   8.80 8.00 

KCEE   7.00 6.00 
KYUM/KCLS/ICHFIE/ 

12.60 11.20 9.80 8.40 KAAA   3.75 3.40 3.00 2.65 
8.75 7.75 6.75 5.75 All other stations, ea  3.00 2.65 2.25 

30 SEC: 
5.95 5.50 5.10 4.70 KTAR   7.00 6.40 
4.25 3.80 3.40 3.00 KCEE   6.00 5.00 

Kyum/NcLsaçanni/ 
10.10 9.00 7.80 6.70 KAAA   3.00 2.70 2.40 
7.75 6.75 5.75 4.75 All other stations, ea  2.40 2.10 1.80 

10 see: 50% of 1-min. 
4.10 3.75 .CONSECUTIVE WEEK DISCOUNT 
2.70 2.40 26 wk-10% 52 wk-20% 

(C) Except KCEE, 5% or 10%. 

11.70 10.40 9.10 7.80 Rate holders: minimum 6 units per week. 
8.50 7.50 6.50 5.59 10-second may not combine with 1-minute spots to 

earn additional frequency for 1-minute spots. How-
5.60 5.20 4.80 4.40 ever, 1-minute may combine with 10-second spots to 
4.00 3.60 3.20 2.80 earn additional frequency for the latter. 

Spots currently running on straight frequency basis 

9.35 8.30 7.30 6.25 may combine with spots purchased on weekly pack-
7.50 6.50 5.50 4.50 age basis to earn low er weekly package, as well as 

higher yearly frequency rates. 
3.85 
2.55 

3.50 
2.25 8. PROGRAM TIME RATES 

1 HOUR OR 55 MINUTES 
Ix I3x 52x 

8.40 7.20 KTAR   115.00 109. 00 92.00 
6.00 5.00 KCEE   70.00 65.00 50.00 

KYUM/KCLS/ 
4.50 4.15 ICHFH/KAAA  39.00 37.00 29.50 
3.00 2.65 (C)   24.00 22.00 18.50 

2.15 

5.75 
3.75 

24 ti 1/2 HOUR Olt 25 MINUTES 
5.75 Ix I3x 520 156x 260x 
4.00 KTAR   69.00 65.00 55.00 52.00 50.00 

KCEE   40.00 38.00 32.00 30.00 28.00 
3.30 KYUM/KCLS/ 
2.10 KHFH/KAAA  28.00 26.00 21.00 20.00 18.00 

(*)   19.00 17.50 14.00 13.00 12.00 
1/4 HOUR 

KTAR   46.00 44.00 37.00 35.00 32.00 
KCEE   27.00 25.00 21.00 20.00 19. 00 

8.00 KYUM/KCLS/ 
5.00 KIITH/KAAA  17.00 16.00 13.00 12.00 11.50 

(*)   12.00 10.50 8.75 8.25 8.00 
5 MINUTES 

KTAR   23.00 22.00 18.00 17.00 16.00 
KCEE   15.00 14.50 13.00 11.00 9.09 
KYUM/KCLS/ 
ICHFH/KAAA  11.00 10.00 8.00 7.50 7.00 

2.50 (9)   9.50 9.00 7.00 6.50 6.00 
1.80 (9) All other stations, each. 

10. SPECIAL FEATURES 
Talk Programs-when acceptable, are handled and 
charged for as program time plus 50%. 

Leland Bisbee Group 
Comprised of: 

'CRUX-Phoenix KTKT-Tucson 
Media Code 4 203 0900 7.00 
NOTE: Copy and ET's to be mailed directly to re-

2.70 2.40 speetive station. See individual listings for correct 
2.05 1.70 address. 

I. PERSONNEL 
President-Leland S. Bisbee, Jr. 

7.50 6.80 Vice-Prns & Gen'l Mgr.-George P. LasleY. 

5.50 4.50 Vice-Pres. & Nat'l Sis. M gr.-Robert J. Zimmerman. 
2. REPRESENTATIVES 

2.80 McGavren-Guild-PGW Radio, Inc. 
2.00 4. AGENCY COMMISSION 

15%. 
3.50 5. GENERAL ADVERTISING See ended regulations 

General: 2a, 3a, 4a, 4d, 5, 6b. 7b, 8, 
2.55 2.25 Rate Protection: 10b, 11b, 12b, 131s. 
1.90 1.60 Basle Rates: 221). 23a, 240, 28a, 29a. 

Contraes: 405, 42a, 45, 46. 
Comb.: Cont. Discounts: 60a, 60k. 61b, 62b. 

7.20 6.80 Cancellation: 700. 70e, 710, 73a. 5.00 4.00 Announcements in separate Ulna classifications may 
be combined to earn maximum frequency discount 
but no more than 1/3 of total can run in the next 

1.90 higher categorY. 
I-minute. 30-second and 10-second announcements 

5.75 5.40 may he combined to earn maximum frequency dia-
4.00 3.00 count hut total cannot include more than 1/3 of the 

shorter announrements Involved. 
2.10 Rates quoted buy equal schedules on both stations. 

1.50 TIME RATES 
No. 4 Elf 7/1/68-Rec'd 10/2/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm & 7-10 pm; Sun aU 
day. 
B--All other times. 

6. SPOT ANNOUNCEMENTS 
FDCED POSITION 

AA ONLY: 
1 ti 
6 -1- 

7. PACKAGE PLANS 
AA A B-

I min 30 see I min 30 see I min 30 see 
PER WE. EA: 
12 ti  26.00 22.00 22.00 18.00 18.00 14.80 
18 ti  24.00 19.60 20.00 16.40 14.00 11.60 

1560 260x 24 ti  23.00 18.80 19.00 15.60 12.00 10.00 
86.00 80.00 30 ti  92.00 18.00 18.00 14.80 11.00 9.20 
45.00 40.00 36 ti  21.00 17.20 17.00 14.00 10.00 8.40 

10 sec: 60% of aPPlicable 
28.00 26.50 CONTRACT DISCOUNTS 
17.00 15.50 13 vit-5% 26 Mc-7-1/2% 52 wk-15% 

I min SO see 
  30.50 26.00 
  29.00 24.00 
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BISBEE 
Cornice County-Map Location G-5 

See SltDS consumer market map and data at begin. 
ntng of the State. 

KSUN 
1933 

Media Code 4 203 1200 1.00 
Bisbee Broadcasters, Inc., dba, KSUN Radio, Lowell 

Sta., Bisbee, Ariz. 85603. Phone 602-432-2277. 
I. PERSONNEL 
General Manager-Arlo ‘Voolery. 
Acting Manager-Joe Von Band. 
Program Director-Charles H. Morris, Jr. 

2. REPRESENTATIVES 
Pacific Broadcast Sales. 

3. FACILITIES 
250 w.; 1230 Itc. Non-directional. 
Operating schedule: 6:00 am-11:00 pm. MST. 

4. AGENL,V COMMISSION 
15/0 net time only; 10 days. 

5. GENERAL ADVERTISING See Coded regulations 
General: la, Is, 4a, 4d, 5, 6a. 7a, 8. 
State Protection: lob, 115, lib, 13b, 14b. 
Basic States: 22a, 23a, 245, 250. 26, 28e. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 60a. 
Rates for 10-minute periods are 3/4 of 15-min. rate. 
Ness and other special services extra. 
Affiliated with NBC. 
Mendier: Arizona Broadcasting System. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1962. 
Card received November 30, 1961 

6. SPOT ANNOUNCEMENTS 1 min. 30 sec. 10 sec. 
1 time  3.00 2.50 1.50 

26 times  2.75 2.25 1.40 
52 times  2.50 2.00 1.25 

156 times  2.25 1.90 1.10 
260 times  2.00 1.70 1.00 
520 times  1.90 1.60 .95 
800 times  1.80 1.50 .90 

1,200 thnes  1.70 1.40 .85 
1,800 times  1.60 1.30 .80 
2,400 times  1.50 1.20 .75 

7. PACKAGE PLANS 
SATURATION PACKAGES 

30 30-second spots In 2 60.00 
50 20-second spots in 3 days_...--.--___ 90.00 
30 10-second spots in 3 days 40.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time  40.00 22.00 12.00 6.09 
26 times  36.00 20.00 11.00 5.50 
52 times  32.00 18.00 10.00 5.00 
104 times  28.00 16.00 9.00 4.50 
156 tisses  24.00 14.00 8.00 4.00 
260 times  20.00 12.00 7.00 8.50 
520 times  18.00 10.00 6.00 8.00 

CASA GRANDE 
Phial County-Slap Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KPIN 
1956 

e 
Subscriber to the NAB Radio Code 

Media Code 4 203 1350 4.00 
Casa Grande Broadcasting Inc., Box 499, Casa 
Grande, Ariz. 35222. Phone 602-836-7427. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Dale Bennett. 
Sales Manager-Bob Huddieston. 

3. FACILITIES 
1,000 w. days; 1260 kc. 
Operating schedule: 6 am-local sunset. 

4. AGENi..Y COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, Is. 4a, 5, 6a, 7e. 8. 
Rate Protection: lob, 11b, 125, 135, 1413. 155. 
Basic Rates: 200. 23a, 24b, 255, 29a. 
Contracts: 40a, 44a. 45. 46, 47a, 51a. 
Comb.: Cont. Discounts: 605. 
Cancellation: 70s, 70e, 710, 72, 73b. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 8/1/66-Reed 10/27/66. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x 5.00 156 x.    3.75 
13 x  4.75 208 x   3.50 
26 x  
52 x  4.25 312 x 8.00 
104 x 4.00 365 ....2.75 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 X....- ........ 35.00 21.00 14.00 10.50 7.00 
13 x... 33.25 19.95 13.30 10.00 6.65 
26 r- ...... _.____... 31.50 18.90 12.60 9.50 6.30 
52 x_ 29.75 17.85 11.90 9.00 5.95 
104 x... ........ _ ....... 28.00 16.80 11.20 8.50 5.60 
156 x.  26.25 15.75 10.50 8.00 5.25 
208 x  24.50 14.70 9.80 7.50 4.90 
260 x  22.75 13.65 9.10 7.00 4.55 
312 a  21.00 12.60 8.40 6.50 4.20 
365 a  19.25 11.55 7.70 6.00 3.85 

COOLIDGE 
Pinol County-Map Location F-5. 

See SRDS consumer market map and data at begin-
ning of the State. 

KCKY 
1948 

Country Music Network 
Mutila Code 4 203 1500 4.00 
Pine County Broadcasting System. Box 246, Coolidge, 

Ariz. 85228. Phone 602-723-5448. 
STATION'S PROGRAMMING DESCRIPTION 

KCKY: MUSIC 100%: country and western music. 
NEWS: UPI and local news every hour on hour, 
headlines on half hour, bulletins when they happen. 
Farm news and market data. Local and major league 

sports. Contact Representative for further details. 
Steed 3/19/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Cralg E. Davids. 
Sta. Mgr. & News Dir.-Kenneth Welch. 
Sports & Farm News Dir.-Tom Smith. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
1,000 w.; 1150 kc. Non-directional. 
Operating schedule: 6 am-11 pm daily. DIST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

Eff 3/1/69-Ree'd 3/3/69. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 104x I56x 208x 260x 312x 
1 mln 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 see 5.50 5.00 4.50 4.00 3.50 3.00 2.50 
10 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 ti 25 ti 30 tl 
1 min  5.00 4.50 4.00 3.50 3.00 
30 sec  4.00 3.50 3.00 2.50 2.00 
10 sec... 2.50 2.25 2.00 1.75 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  38 25 18 13 9 

COTTONWOOD 
Yampa' County-Slap Location 1.-3 

See SltDS consumer market map and data at begin-
tang of the State. 

KV 10 
1963 

Media Codo 4 263 1650 7.00 
li.-.M. Broadcasting Co., Box 187, Cottonwood, Ariz. 

86326. Phone 634-5021. 
I. PERSONNEL 
General Manager-Duane Kirby. 

3. FACILITIES 
1,000 w. days; 1600 kc. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGEN.Y COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, 3c, 9a, 4d, 5, 60, 3. 
Rate Protection: 10a, Ila, 12a, 13a, 140, 15a, 155. 
Basle Rates: 205, 215, 21d, 235, 24b, 24c, 25a, 26, 

2811, 28e, 29a, 295. 
Contracts: 40a, 41. 42d, 44e. 46, 47a, 48, 51a. 
Comb.; Cont. Discounts: 605, 60e, 601, 610. 025. 
Cancellation: 705, 70e, 715, 73b, 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 1/1/67-Reed 11/29/68. 
6. SPOT ANNOUNCEMENTS 

lx I4x 53x 157x 9I3x 625+ 
1 min  5.00 4.00 3.00 2.50 2.00 1.50 
30 sec  4.00 3.20 2.40 2.00 1.60 1.20 
10 sec  3.00 2.40 1.80 1.50 1.20 .90 

7. PACKAGE PLANS 
10 tl 20 tl 30 tl 

1 min  20 35 45 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 5 min 3 min 
1 a    27.00 18.00 12.00 9.00 6.00 
14 X  22.00 15.00 10.00 7.00 4.50 
53-312 a  17.50 12.00 8.00 5.00 3.00 

DOUGLAS (2 AM) 
Cochise County-Map Location 13-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KAPR 
1958 

Media Code 4 203 1800 8.00 
Mar-Hart Corp., Drawer Z, 948 F Ave.. Douglas, 

Ariz. 87607. Phone 364-8403. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Ray E. Morgan. 
Commercial Manager-Steve SpelbrIng. 
Chief Engineer-Gene Glasscock. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
1,000 w. days; 930 he. Nondirectional. 
Operating schedule: 5:30 am-local sunset. MST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 20, 3a, 4a, 4d, 5, 6a, 7a. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14s. 
Basic Rates: 22b. 23a, 24a, 250. 26, 28a, 29a. 
Contracts: 40a, 42a, 45, 46. 475. 48. 
Comb.; Cont. Discounts: 60b, 61a, 615, 61e, 62b, 62e. 
Cancellation: 705. 70e, 710, 73a. 
Affiliated with EMS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/68-Reed 2/28/69. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 20 see 10 see 
1 a  4.00 3.20 2.80 2.40 
13 a  3.80 3.05 2.65 2.30 
26 a  3.60 2.90 2.50 2.15 
52 a  3.40 2.70 2.40 2.05 
104 a  3.20 2.55 2.25 1.90 
156 a    3.00 2.40 2.10 1.80 
260 u  2.80 2.25 2.00 1.70 
312 a  2.60 2.05 1.85 1.55 
620 a  2.40 1.90 1.70 1.45 

7. PACKAGE PLANS 
WEEKLY-ROS 

EA: 20 ti 30 ti 40 ti 50 ti 60 ti 75 ti 100 ti 
1 min 2.00 1.90 1.85 1.80 1.75 1.70 1.65 

030 see 1.65 L60 1.55 1.50 1.45 1.40 1.35 
(•) or less. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 a  40.00 24.00 16.00 12.00 8.00 
13 a  38.00 22.80 15.20 11.40 7.60 
26 x  36.00 21.60 14.40 10.80 7.20 
52 a  34.00 20.40 13.60 10.20 6.80 
104 w  32.00 19.20 12.80 9.60 6.40 
156 a  30.00 18.00 12.00 9.00 6.00 
260 x  28.00 16.80 11.20 8.40 5.60 
312 a_  26.00 15.60 10.40 7.80 5.20 
520 a  24.00 14.40 9.60 7.20 4.80 

KAWT 
1946 

Media Code 4 203 1950 1.00 
KAWT Radio. Box 1179, Douglas, Ariz. 85697. Phone 

602-364-3484 
STATION'S PROGRAMMING DESCRIPTION 

KAWT: NEWS: Local, regional, national and inter-
national. Live local news and network news. FARM 
news and livestock market reports. RELIGIOUS serv-
ices and sermons. CONTINUITY POLICY, mechanical 
reproduction. MUSICAL POLICY, current hits. Gen-
eral popular music and country and western music. 
SPORTS, live play-by-play and network play-by-play 
plus news, interviews and discussion. Programmed for 
the entire family and commuters on the hightraya. 
Reed 7/13/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Herb Newcomb. 
Com'l Mgr. & Chief Engr.-Gary Duncan. 
Program Manager-Gil Huston. 

3. FACILITIES 
250 w., 1450 Ire. Non-directional. 
Operating schedule: 5:30 am-10:30 pm. LIST. 

4. AGENCY COMMISSION 
15%; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4d, 5, Ga, 7a, 8. 
Rate Protection: 10e, 12e, 13e, 14e, 15a, 155. 
Basle Rates: 205, 21a, 21c. 21d, 22b, 230, 24b, 25a, 

26, 28a, 28c. 29a, 325. 
Contracts: 400. 44a, 47a, 48, 51a, 51.e. 
Comb.; Cont. Discounts: 60d. 60e, 60h, 601. 62d. 
Cancellation: 72, 73a, 73b. 
Prod. Services: 81. 82.' 
Affiliated with NBC. 
Member: Arizona Broadcasting System. 

TIME RATES 
Eff   Rec'd 7/11/69. 

A-Mon thru Sat 6-9 am; Mon thru Fri 4-7 pm. 
B-Sion thru Sat 9 am-4 pin; Sat 4-7 pm; Sun noon-
7 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN, WKLY: 6 ti 12 ti 18 ti 24 ti 
A   6.00 5.50 5.00 4.50 
II   5.00 4.50 4.00 3.50 
  4.00 3.50 3.00 2.50 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNT 

26 wk-10% 52 wk-20% 
RATEHOLDER 

Minimum use of 6 units per week. 
8. PROGRAM TIME RATES 

I x 26x 52x 104x I56x 260x 
1 hr  40.00 36.00 32.00 28.00 24.00 20.00 
1/2 hr.___ 22.00 20.00 18.00 16.00 14.00 12.00 
1/4 hr_ 12.00 11.00 10.00 9.00 8.00 7.00 
5 min  6.00 5.50 5.00 4.50 4.00 8.50 

FLAGSTAFF (3 AM) 
Coconino County-Map Location F-2 

See SltDS consumer market soap and data at begin 
nIng of the State. 

KAFF 
1962 

C 
Subscriber to the NAB Radio Code 

Media Code 4 203 2100 2.00 
(ley Christian. Box 1930, 1 mile W. on Hwy. 66. 

Flagstaff. Arlo. 86002. Phone 602-774-5231. 
I. PERSONNEL 
Osner & Gen'i Mgr.-Guy Christian. 
Traffic Manager-Ann Christian. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
5,000 w. days; 930 ke. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3b, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 105, 115. 125, 135, 145, 150, 151), 

16. 
Basle Rates: 205, 210, 21b, 220, 22b, 23a, 24a, 245, 

24e, 250, 26 28e, 290, 
Contracts: 40a, 41, 42b, 42d, 45, 46, 47b, 48, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 60h, 601. 
Cancellation: 70a, 710, 72, 73a, 73b, 
Prod. Services: 82. 

TIME RATES 
No. 4 Eff 4/22/68-Reed 5/27/68. 

6. SPOT ANNOUNCEMENTS 
1 x 13x 26x 52x 104x I56x 3I2x 

1 min 6.10 5.60 5.20 5.00 4.85 4.60 4.35 
30 sec 5.10 4.60 4.20 4.00 3.85 3.70 3.60 
10 sec 3.00 2.90 2.80 2.70 2.60 2.50 2.25 

7. PACKAGE PLANS 
I min 30 see 10 seo 

15 ti used in 5 days  4.50 3.70 2.50 
20 ti used in 5 days  4.25 3.50 2.25 
30 ti used in 7 days  3.75 3.00 2.00 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104X I56x 3I2x 

1 hr  42.00 37.00 35.00 32.00 30.00 28.00 25.00 
1/2 hr  30.00 27.00 25.00 22.00 20.00 18.00 16.00 
1/4 hr  16.50 15.50 15.00 14.50 14.00 10.00 12.00 
5 min_  8.25 7.75 7.25 7.00 6.75 6.25 6.00 

KCLS 
1950 

C 
Subscriber to the NAB Radio Code 

Media Code 4 203 2250 5.00 
Saunders Broadcasting Co., Box 640, Flagstaff, Ariz, 
Me Pr 4-2581. 

I. PERSONNEL 
Gen' llar. - Owner-Charles .7. Saunders. 
Station Manager-James C. Garchow. 

3. FACILITIES 
5.000 w. days, 500 w. nights: 600 kc. 

Directional-night only. 
500 w. pre-sunrise. 
Operating schedule: 5 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0. Bills rendered 1st. payable 10th. 

ARIZONA 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a. 3a, 3d, 4a, 5, 6a, 7a. 
Bate Protection: 10g, 11g, 12g, 13g, 14g, 15a, 155. 

16. 
Basic Rates: 21a, 225, 23a, 24a, 24b, 24e, 28e, 29a, 

33a. 
Contracts: 401, 41, 44a, 44b, 45, 96, 47e, 48, 49. 5111, 

51e. 
Comb.; Cont. Discounts: 00e, 60f, 60h, 601, 61c, 62d, 
Cancellation: 700, 70e, 710, 73a, 73b. 
Prod, Services: 80, 82. 
Member: Arizona Broadcasting System, 

TIME RATES 
Eff Itec'd 5/1/69. 

A-Mon thru Sat 6-9 am; Mon thru Fri 4-7 pm. 
B-Mon thru Sat 9 am-4 pm; Sat 4-7 pm; Sun 
noon-7 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 6 ti 12 ti 18 ti 24 ti 
A   8.00 7.50 7.00 6.50 
  7.00 6.50 6.00 5.50 
  5.00 4.50 4.00 3.50 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNT 

26 wk-10% 52 wk-20% 
Rateholder: Minimum 6 per week. 

KEOS 
1958 

Media Code 4 203 2400 6.00 
KEW Radio, Box 101.1, 13 N. San Francisco. Flag 

staff. Ariz. 86002. Phone 774-7511 
STATION'S PROGRAMMING DESCRIPTION 

REOS; Programmed for general interest 60%. young 
adults and teens 90%. 
Music 80%, news, public affairs, and school 15%. 
other 5%. All music popular, primarily from current 
pop and country hits. 5 min news every hour. Local 
news twice daily 5 min am and pm. Public affairs 
re min daily 12:05 pm. School news daily 3:30 pm. 
5 hours women's show M-5. 9-10 am. 6-7 am daily 
all country and western. 4 pm-sign-off pop hits only. 
Sun sign-on-9 am religious and public affairs pro-
grams exclusively. Remain,ler Sun featuring pop hit 
music of past 10 years. Ree'd 7/19/67. 

I. PERSONNEL 
President-Jack P. Bird. 
General Manager-Russell Huntington. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1.000 w. days, 1290 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3b, 3d, 4a, 4d, 5, 6a, 75. 
Rate Protection: 10a, 115, 121, 13a, 14a, 15b. 
Basle Rates: 205, 21a, 21b, 21d, 22b, 230, 24a, 24b, 

24e, 25c, 27, 28b, 28e, 29b, 30, 33d. 
Contracts: 40a, 42b, 42d, 440, 45, 46, 47a, 48, 49. 

51a, 51b. 
Comb.; Cont. Discounts: 60a, 61e, 621,, 62d. 
Cancellation: 71a, 72, 735, 735. 
Prod, Services: 80, 81, 82. 

TIME RATES 
Rates effective April 1, 1963. 
Rates received April 4, 1963. 

Pkg. rates received October 29. 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti._ _ 5.50 4.50 156 4.50 3.50 
25 ti  5.00 4.00 312 ti  4.00 3.00 
Traffic time avallabilities guaranteed  

7. PACKAGE PLANS 
PER WIC: 1 min SO sec 10 sec 
12 ti  . 5.00 4.00 2.50 
18 ti-  4.75 3.80 2.35 
24 ti 45D 3.60 220 

GLENDALE 
Marleopa County-Map Location F-4 

See SltDS consumer market map and data at begin-
ning of the State. 

See Phoenix 
(including Glendale, Mesa, Scottsdale, 
Tempe, Tolleson) 

HOLBROOK 
Navajo County-Map Location G-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KDJI 
1955 

Media Code 4 203 2550 8.00 
RDJI Radio. Box 430 Holbrook. Ariz. 86025. Phone 

602-524-3994. 
STATION'S PROGRAMMING DESCRIPTION 

Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
at :55. 6-6:55 am Navajo hour in Navajo language. 
7-7:15 am news. 7:15-7:55 ara middle-of-the-road 
music. 7:55-8:15 am national, state, local news. 
8:15-8:55 am telephone conversation program. 9 =-
noon middle-of-the-road music. Noon-12:20 pm lo-
cal, state, national, world nests, market reports, farm 
markets, weather, commentary. 12:30-1:30 DM coun-
try and western music. 1:30-4 pm middle-al-the-road 
music. 4-4:55 pm rock and roll music. 4:55-5:30 
pm local, national, state, seed news, markets, farm 
markets, weather. commentary. 5:30 pm-sign-oft 
standards. Contact Representative for further details. 
Reed 7/14/67. 

I. PERSONNEL 
General Manager-Walter "V. Lowe. 
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ARIZONA 

Holbrook-K DJ I-Continued 
2. REPRESENTATIVES 
East & Midwest-Continental Radio Sales. 
West Coast-Tracy Moore & Aasociates. Inc. 

S. FACILITIES 
5,000 w. days; 1270 he. Non-directional. 
Operating schedule: 6 am-local sunset. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e. 4e, 4d, 5, 6e. 7e. 8. 
Rate Protection: 10b, 1lb, 12b, lab, 14b. 15e. 
Basic Rates: 20e. 22e, 22b, 23a, 24b, 25a, 280. 28e, 

29a. 
Contracts: 40e. 45. 46, 47a. 
Comb.; Cont. Discounts: 60b, 61e, 62d. 
Cancellation: 70b. 70d. 71a, 72. 73b, 
Prod. Services: 81, 82. 
Affiliated with KBS. 

TIME RATES 
Eff 8/31/69-Rec'd 7/30/69. 

6. SPOT ANNOUNCEMENTS 
1-52x 260e 1000x 

1 min  4.00 3.75 3.50 
30 sec.- .............. ...... ........ 3.25 3.00 2.75 

8. PROGRAM TIME RATES 
Ix I3x 26x 52e 260k 

1 40.00 38.00 35.00 31.00 26.00 
1/2 hr_.--____ 30.00 28.00 25.00 21.00 16.00 
1/4 hr._   20.00 18.00 15.00 14.00 13.00 
5 min.....  10.00 9.00 7.50 7.00 6.60 

10. SPECIAL FEATURES 
NAVAJO LANGUAGE 

1 min only, English rate plus talent, per spot 2.00. 

KINGMAN 
Mohave County-Map Location E-2 

See SILOS consumer market map and data at begin-
ning of the State. 

KAAA 
1949 

NBC Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 203 2700 9.00 
KAAA Broadcasting, Box 549, Kingman, Ariz. 86401. 
Phone 753-2537. 

Office. Studio-2500 Block on Margaret Ave., King-
man. Ariz. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Wallace E. Stone. 
Operations-W. B. Chamberlain. 
Sales-Robert Wiltsle. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights. 1230 kc. 

Nan-directional day and night. 
Operating schedule: 5:30 am-10:30 pm. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3s, 4e, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 24b, 26. 
Contracts: 40a. 41, 45, 46, 47e. 51b. 
Comb.; Cont. Discounts: 60b, 601, 61b. 
Cancellation: 71a, 72. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 
Member: Arizona Broadcasting System. 
Program rates are for fixed time. Announcement rates 
are not for guaranteed fixed time, unless specified. 
Quantity discounts achieved through purchase of an-
nouncements may not be applied to program contracts. 
Production expense in addition to following rates: 

TIME RATES 
Rates effective September 10, 1960. 

Rates received August 5, 1960. 
Rev. (5 min., 1 mln., 30 sec.) reed Aug. 7, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 

hr. hr. hr. min. min. sec. 
1 time  37.50 22.25 15.00 10.45 5.40 4.05 

26 times  36.00 21.50 14.25 8.80 5.00 3.75 
52 times  34.25 20.75 13.75 7.70 4.55 3.40 

104 times._ 33.00 20.00 13.25 7.45 4.20 3.15 
156 times  31.75 19.25 12.75 7.15 3.95 3.00 
260 times  30.25 18.00 12.00 6.60 3.60 2.70 
312 times  29.00 17.50 11.50 6.05 3.40 2.50 

MESA 
Marleopa County-Map Location F-4 

See SRDS consumer market map and data at begin-
nine of the State. 

See Phoenix 
(including Glendale, Mesa, Scottsdale, 
Tempe, Tolleson) 

MIAMI 
011a County-Map Location 13-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KIKO 
1958 

Media Code 4 203 2850 2.00 
Willard Shoecraft, Bor 1540, Cooper Hills Motor 

Hotel, Globe, Ariz. 85501. Phone 602-425-4471; 
473-4471. 

I. PERSONNEL 
Owner & Mgr.-WIllard Shoecraft. 
Program Director-Gene Pearsall. 

2. REPRESENTATIVES 
Avery Knodel, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only: no cash diamant. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3b, 4e. 5, 6e. 7a. 
Rate Protection: 10h, 11h, 12h, 1312, 14h. 
Basic Rates: 20b, 250, 28e, 30, 33e. 
Contracts: 42b, 44b, 46, 50, 51a, 51e. 
Comb.; Cont. Discounts: 600, 601, 62d. 
Cancellation: 70e. 71a, 72, 73e. 
Prod. Services: 80, 82. 
Maximum length of contract 3 years. 
Affiliated with NBC Radio Network. 
Member: Arizona Broadcasting System. 

TIME RATES 
Rates effective February 1. 1963. 
Rates received February 4, 1963. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE ANNOUNCEMENTS 

1 ti  5.25 250 ti  3 75 
25 ti-..   5.00 500 ti  3 50 
50 ti-_- -- 4.50 750 3.25 
100 U__________ 4.25 1000 3.00 
150 ti   4.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 30.00 23.00 15.00 11.00 
13 ti- 28.50 21.00 13.00 10.00 
26 ti._----.-..- 27.00 19.00 12.00 9.00 
39 ti__ ___-____ 25.50 17.50 11.50 8.50 
52 ti_   24.00 16.50 10.00 8.00 
156 22.50 15.00 9.50 7.50 
260 ti -  ......... 21.00 14.00 9.00 7.00 

10. SPECIAL FEATURES 
La Hora Mexicans, Sr. Pedro Oviedo, 3:05-4:00 pm 
Toes thru Sun. 1 minute or less, including transla-
tion into Spanish, 5.00; no frequency discount. 
Apache Language Program-with Phillip Cassadore, 
Sun 9:15-10 am, per spot 5.00. 

NOGALES 
Santa Cruz County-Map Location G-6 

See SRDS consumer market map and data at beginning 
of the State. 

KEVT 
TUCSON 

City of license, Tucson, Ariz. 
Nogales office-1002 Grand Ave., Time Motel, No-

gales, Ariz. 85621. Phone 602-287-4627. 
See listing under Tucson, Ariz. 

KFBR 
1967 

Media Code 4 203 2925 2.00 
Frank Baranowskl, Box 340, 1118 N. Grand Ave. 

Nogales, Ariz. 85621. Phone 602-287-5675. 
I. PERSONNEL 
President-Frank Baranowski. 
Gull Sales Mgr. & Prog. Dir.-Bernard Wilson. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
250 W.; 1340 ke. Non-directional. 
Operating schedule: 6:30 am-11 pm. MST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 2b, 3e, 3d, 4e, 4d, 5, 0e, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15e, 15b. 
Basle Rates: 21b, 22a, 22b, 230. 23b, 24b, 25e, 26, 

28e, 29a. 
Contracts: 40a, 41, 440, 46, 47a, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60g, 601, 

61e, 62b, 62d. 
Cancellation: 70a, 70e, 710. 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Translation and adaptation of continuity from English 
to Spanish is free of charge. 
Affiliated with NBC and KBS. 
Member: Arizona Broadcasting System. 

TIME RATES 
Eff Rec'd 9/7/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 520 104e 156x 

10 sec  2.70 2.60 2.25 2.15 2.10 
30 sec  3.50 3.35 3.00 2.85 2.65 
1 min_____ 5.25 5.00 4.50 4.25 4.00 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 

1 x.  10.50 15.75 25.00 
13 x  10.25 15.50 24.50 
26 x  10.00 15.00 24.00 

13.50 23.00 
104 x  8.50 12.75 22.00 
156 x  8.00 12.00 20.00 

11.25 19.00 
312 x  7.50 10.50 18.00 

XEHF 
NOGALES, MEXICO 

312e 
1.80 
2.25 
3.50 

I hr 
30.00 
29.50 
29.00 
28.09 
27.00 
25.00 
24.00 
23.00 

National Spanish Language 
Network 

City of license, Nogales, Sonora, Mexico 
Box 711, Nogales. Ariz. 85421 
U. S. Representatives: 
East, Midwest-AAA Representatives. 
Dallas- Riley Representatives. 
Pacific Coast-Harlan G. Oakes, Inc. 
Atlanta-David Carpenter Company. 
See listing in Medios Publicitarios Mexicanas under 
Nogales, Sonora, Mexico. 

PHOENIX (19 AM; 9 FM) 
(including Glendale, Mesa, Scottsdale, 
Tempe, Tolleson) 
Maricopa County-Map Location 

See SIMS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city beading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine evtent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

KALF 
1962 
MESA 

R Ai 

Media Code 4 203 3150 6.00 
Mumma Count) Broadcasters. Inc., Box 1510, Mesa, 

Ariz. 95201. Phone 602-964-5641. 
Offices and studios-146 S. Country Club Dr., Mesa, 
Ariz. 

STATION'S PROGRAMMING DESCRIPTION 
RALF: Programmed to young marrieds and adults. 
AIR PERSONALITIES handle all segments. NEWS: 
4 min at 10 min before each hour, includes sports 
wrap-up and weather information, plus instant news 
as it happens. 6-7 am news stresses news of Interest 
to farmers and ranchers. UPI news source includes 
UPI audio. Beeper coverage of local news. 2 mobile 
units. 5 min sports feature replaces news at 4:50 pm. 
5 hour personality show 10 am-3 pm Sun. MUSIC: 
current commercial hits sans hard rock and country 
plus commercially successful standards. Rec'd 5/28/69. 

I. PERSONNEL 
President-C. W. Pratt. 
General Manager-Sheldon A. Engel. 
Sta. & Com'l Mgr., Prog. Dir.-Wayne Vann. 

3. FACILITIES 
10,000 w.; 1510 ke. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15% on net time; 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3d, 4e, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10d, 11d. 12d, 13d, 14d. 
Basle Rates: 20b, 210. 230. 24b, 24e, 25e, 28a, 29a. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 48. 
Comb.: Cont. Discounts: 60d, 60e, 60f, 60h, 601. 
Cancellation: 71a. 72, 73b, 
Prod, Services: 80. 
FM facilities: KMND (FM). 
Member: National AgRadio Groups, inc. 

TIME RATES 

Rates effective April 1, 1965. 
Rates received March 2. 1985. 

6. SPOT ANNOUNCEMENTS 
1 52 260 500 100) 
t1 ti ti ti ti 

1 min___-__ 6.00 5.50 5.00 4.50 4.00 
30 sec______ 4.80 4.40 4.00 3.60 3.20 
10 sec.    3.00 2.75 2.50 2.25 2.00 
Announcement rates are ROS best available basis-
add 1/3 for guaranteed times. 

7. PACKAGE PLANS 
- 1 mln - - 30 sec - - 10 gee-

PER WK: ea tot ea tot ea tot 
10 U.__ 5.50 55.00 4.40 44.00 2.75 27.50 
20 U.__ ..... 5.00 100.00 4.00 80.00 2.50 50.00 
30 tL__ 4.75 142.50 3.80 114.00 2.40 72.00 
40 U_____ 4.50 180.00 3.60 144.00 2.25 90.00 
50 4.25 212.50 3.40 170.00 2.15 107.50 
70 tl.-_____ 4.00 280.00 3.20 224.00 2.00 140.00 

8. PROGRAM TIME RATES 
1 hr 

1 100.00 
13 ti. 85,00 
26 ti  75.00 

104 ti__.______-_  55.00 
260 ti. 45.00 
365 ti  40.00 
500 ti 
1000 ti. 
All units may be combined to 
counts. Program rates are for 

KASA 

1/2 hr 1/4 hr 5 min 
75.00 50.00 25.00 
63.75 42.50 21.25 
56.25 37.50 18.75 
48.75 32.50 16.25 
41.25 27.50 13.75 
33.75 22.50 11.25 
30.00 20.00 10.00 

8.75 
8.10 

earn frequency dis-
guaranteed times. 

1966 

PHOENIX 

Media Code 4 203 3300 7.00 
Eastside Broadcasting Co. 1445 W. Baseline Road, 

Phoenix, Ariz. 85009. Phone 602-276-4241. 

STATION'S PROGRAMMING DESCRIPTION 
HASA: Programmed for family. Daily and Sat sign-
on-noon religious talk and news programs, with gospel 
music. Noon-sign-off serlous music and semi-classie 
music. Sun religious broadcasts and news all day 
with sacred music between. Church service broadcast 
11:30 am-noon. Rec'd 8/4/67. 

I. PERSONNEL 
Pres. & Gen't Mgr.-George A. Wilson. 

3. FACILITIES 
10,000 w. days: 1540 kg. Directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d. 
Basic Rates: 20b, 21b, 
Contracts: 40a, 40b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 11/1/66-Reed 11/28/66. 

6. SPOT ANNOUNCEMENTS 
lx 20e 52e 104x 312e 624e 1000e 

1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec 6.00 5.70 5.40 5.10 4.80 4.50 4.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES ROS 

501 10 ti 15 ti 20 ti 30 ti 
1 ..... ........... 35 65 90 115 165 
30 see.    27 50 75 95 135 

8. PROGRAM TIME RATES 
Ix 26e 52x 130e 260e 

1 hr  110 100 90 80 70 
1/2 hr  60 54 48 42 86 
1/4 hr  36 32 28 24 20 
5   18 16 14 12 10 

KBUZ K B U Z-FM 
1946 1950 

MESA 

American Entertainment Ntwk 

Media Code 4 203 3450 0.00 

Retherford Broadcasting, Inc., Thomas Mall, 4513 
E. Thomas Rd., Phoenix, Ariz. 85018. Phone 602-
959-6111. 

STATION'S PROGRAMMING DESCRIPTION 
KBUZ: Programmed for adults. 
NEWS: 5 min local news on hour and 5 min network 
news on half hour. MUSIC; 6 am-12M, middle-of-
the-road standards, cluster format. 12M-5:30 am. 
middle-of-the-road standards. air personality, 5:80-6 
am farm news, features. SPORTS: major league 
baseball and pro football homo and away, live. 
COMMERCIAL POLICY: commercials run each quar-
ter hour only. Contact Representative for further de-
tails. Reed 1/30/69. 

I. PERSONNEL. 

President-W. S. Retherford. 
General Manager-Hal Starr. 

2. REPRESENTATIVES 

John A. Potter & COMDan.Y. 

3. FACILITIES 
5.000 w. days, 500 w. nights; 1310 itc. 
Directional-night only. 

Operating schedule: 21 hours daily. MST. 
FM-CRP 100,000 w. (hertz.), 100,000 w. (vert.); 

104.7 me. 
Antenna ht.: 140 ft. above average terrain. 

4. AGENCY COMMISSION 

15/2 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 20. 2b, 3e. 4a. 5, 60. 7b, 8. 
Rate Protection: 10b. 1lb, 12b, 13b, 14b, 16. 
Basle Rates: 20a, 21a, 22e, 23b, 24a, 24b, 24e. 25e, 

280. 200. 33a. 
Contracts: 400. 41. 44a, 45, 46. 48, 49, 51e. 
Comb.; Cont. Discounts: 60s, 60e, 61a, 62d. 
Cancellation: 70b, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 10 Eff 5/1/66-Reed 4/4/66. 
AA-Mon tiara Fri 6-9 am & 4-6 pm. 
A-Mon thru Fri 9 am-4 pm; Sat & San 6 am-6 pm. 
B-Dally 6 pm-midnight. 
C-Midnight-6 am. 
At client's request, all classes of spots may be ad-
vanced one class when avallabilites permit, subject 
to pre-emption without notice. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 5 ti 10 tl 20 ti 
1 min.....  12.00 11.00 10.00 9.00 
20/30 sec 9.50 8.50 8.00 7.50 
10 see  6.00 5.50 5.00 4.50 

CLASS A 
1 min.  8.50 7.50 7.00 6.50 6.00 5.50 
20/30 sec  6.50 6.00 5.50 5.00 4.75 4.50 
10 sec  4.25 3.75 3.50 3.25 3.00 2.75 

CLASS B 
1 min  6.00 5.50 5.00 4.50 4.25 4.00 3.75 
20/30 sec  5.00 4.50 4.00 3.75 3.50 3.25 3.00 
10 sec  3.00 2.75 2.50 2.25 2.00 1.75 1.50 
Any of the above may be combined for frequency 

discounts. CLASS C 
20% of Class AA rate-not combinable with other 
rates for quantity discount. 

Consecutive Week Discount 
13 wk- 5% 39 wk-15% 
26 wk-10% 52 wk-20% 

7. PACKAGE PLANS 
BULK RATES-ROS 

(Within 52 weeks: no discounts) 
250e 500e 1000x 1500e 

1 min  5.00 4.50 4.00 3.50 
20/30 sec  4.00 3.60 3.20 2.80 
8/10 sec  2.50 2.25 2.00 1.75 
Cannot combine with other rates. 

8. PROGRAM TIME RATES 
CLASS AA 

PER WK: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti  100.00 60.00 40.00 30.00 20.00 
5 ti  80.00 48.00 32.00 24.00 16.00 
10 ti  70.00 42.00 28.00 21.00 14.00 
20 to  60.00 36.00 24.00 18.00 12.00 
30 ti  50.00 30.00 20.00 15.00 10.00 

CLASS A 
1 ti  70.00 42.00 28.00 21.00 14.00 
5 ti  56.00 35.00 22.50 17.00 11.00 
10 ti  49.00 30.00 20.00 15.00 10.00 
20 ti  42.00 25.00 16.00 12.50 9.00 
30 ti  35.00 21.00 14.00 10.00 8.00 

CLASS B 
1 ti  40.00 24.00 16.00 12.00 8.00 
5 ti  32.00 20.00 13.00 9.50 6.50 
10 ti  28.00 16.00 11.00 8.00 5.50 
20 ti  24.00 14.00 10.00 7.00 4.50 
30 ti  20.00 12.00 9.00 6.00 4.00 
Any of the above may be combined for frequency 
discounts. 

CLASS C 
20% Class AA rate-not combinable with other rates 
for quantity discount. 

CONSECUTIVE WEEK DISCOUNT 
13 wk- 5% 39 wk-15% 
26 wk-10% 52 wk-20% 
Programs and announcements not combinable for 
frequency or quantity discounts. 

10. SPECIAL FEATURES 
2-minute headlines or features-minute rate plus 
1.00. May he combined for frequency discounts. 

(Phoenix continued on next page) 

30 ti 
8.50 
7.00 
4.25 

40 ti 50 ti 
8.00 7.50 
6.50 6.00 
4.00 3.75 

5.25 
4.25 
2.50 
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Phoenix-Continued 

KCAC 
1962 

PHOENIX 

Spanish Radio 
Media Code 4 203 3600 0.00 
ESIT Co., Inc., 2505 N. Central Ave., Suite 3, 

Phoenix, Ariz. 85004, Phone 602-254-5678. 
STATION'S PROGRAMMING DESCRIPTION 

KCAC: 100% Spanish. 
MUSIC: rancheros 48%, corridos 10%. waltz slow 
10%. bolero 4%, marine( 10%, modern Poo 5%. 
Latin 3%. Also, latest releases from Mexico City. 
UPI news on hour throughout broadcast day. Direct 
coverage of local events. Emphasis on personality 
programming. Commercials translated free. Contact 
Representative for further details. Itec'd 10/28/68. 

I. PERSONNEL 
President-George Soderquist. 
General Manager-Mike Skew. 
Sales Manager-Gene de la Pena. 

2. REPRESENTATIVES 
AAA Representatives, 

3. FACILITIES 
500 w. days: 1010 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a. 4a. 4e, 5, 6a, 70. 8. 
Rate Protection: 10h. 11h, 12b. 13b, 141). 156. 
Basle Rates • 20a, 24a, 25c, 28a, 29a. 31, 33b. 
Contracts: 40a. 41. 425, 43. 45. 46. 48. 49, 50, 51a. 
Comb.: Cont. Discounts: 60d, 61a, 62a. 
Cancellation: 70a. 70c. 71a. 
Prod. Services: 82. 

TIME RATES 
No. 3 Eff 7/1/69-Reed 7/2/69. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: 5 ti 10 ti 15 ti 20 11 30 ti 
1 min  14.00 13.00 12.00 11.00 10.00 
30 ser  11.20 10.40 9.60 8.80 8.00 

KDOT 
1956 

SCOTTSDALE 

Media Code 4 203 3750 3.00 
Central Arizona Broadcasting, Inc., Box 1827, 4533 
N. Scottsdale ltd., Scottsdale, Ariz, 85251. Phone 
602-947-7355. 
STATION'S PROGRAMMING DESCRIPTION 

KDOT: Programmed for adults. 
No air personalities. MUSIC: general popular, stand-
ards, film music, Broadway showtunes. Religious 
music 1 hour Sun. All music is instrumental orches-
tra. News and weather twice per hour. 4 sportscastS 
per day. 2 stock summaries per day. Bulletin board 
twice daily. Daily hook review. Never more than 5 
min talk on any program. Fish and game report 
daily. COMMERCIAL POLICY: 1 spot aired at a 
time. Minimum 15 min product protection. Rec'd 
1/27/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Sam E. Pendleton, 
Chief Engineer-Roy Jenkins, 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
5.000 w. days: 1440 kc. Non-directional. 
Operating schedule: 5 am-local sunset, MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2h, 3a, 4a. 4d, 5. 6b, 7b, 8. 
Rato Protection: 10a. 110, 12a, 13a, 14a, 151). 150. 
Basic Rates: 205, 20b, 21a, 21b. 21e, 21d. 22a, 221). 

24a. 24b. 24e. 25a, 28b, 28e, 29a, 30, 33e, 
Contracts: 40a, 41, 42d, 44a, 46. 48, 49. 50, 51a. 51b. 
Comb.: Cont. Discounts: 60e. 601. 61a. On. 
Cancellation: 70b. 70d. 71a, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Et? 9/1/68-Itec'd 1/27/69. 
AA-6-9 am & 4-7 pm. 
A-9 am-4 pm: Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
AA A 

PER WK: I min 30 see 10 see i min 30 see 10 see 
(e)   8.00 7.00 6.00 7.50 6.50 5.50 
6 ti  7.50 6.50 5.50 7.00 6.00 5.00 
12 ti  7.00 6.00 5.00 6.50 5.50 4.50 
18 ti  6.50 5.50 4.50 6.00 5.00 4.00 
24 ti  6.00 5.00 4.00 5.50 4.50 3.50 
30 ti  5.50 4.50 3.50 5.00 4.00 3.00 
50 ti  4.50 3.50 2.50 

(.) Fixed position & less than 6 ti. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
PER WK, EA: 1 min 30 see 10 sec 
30 ti  5 4 
Half in each time period or may he bought on BTA 
basis. 

8. PROGRAM TIME RATES 
5 MINUTES 

PER WK: 1 ti 5 tl 6 ti IOU 14 ti 
AA   20 15 14 12 10 
A   15 12 11 9 7 

KHAT 
1958 

PHOENIX 

Media Code 4 203 3900 4.00 
Radio KHAT, Inc., 2714 W. McDowell Rd., Phoenix, 

Ariz. 85009. Phone 602-272-6655. 
STATION'S PROGRAMMING DESCRIPTION 

KHAT: Programmed for adult entertainment by air 
personalities. 100% countr3 music. 5 min newscasts, 
including weather reports, twice hourly. 1 mobile 
unit. SPORTS: bulletins. sportscasts during major 
sporting events. Public service anonuncements. Audi-
ence participation contests. Contact Representative 
for further details. Rec'd 7/17/67. 

I. PERSONNEL 
President-Ray Odom. 
Sta & Nat'l Sales Mgr.-Paul Adams. 
Commercial Manager-Tim G. Merck. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
500 w. days: 1480 lie. Non-direetional. 
Operating schedule: 5 am-local sunset. MST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20a, 22b, 24a. 
Contracts: 40a. 
Cancellation: 71a, 730. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 17 Eff 5/1/69-Reed 5/1/69. 
AA-Mon thru Fri 6-9 am & 3-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
- AA -- - A - 

PER WK: I min 30 sec i min 30 see 
5 ti  8.50 7.50 7.50 6.50 
10 ti  8.00 7.00 7.00 6.00 
15 ti  7.50 6.50 0.50 
20 ti  7.00 6.00 6.00 5.00 
25 ti  6.50 5.50 5.50 4.50 
30 ti  6.00 5.00 5.00 4.00 
50 ti  5.50 4.50 4.50 3.50 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
MONTHLY PACKAGE-ROS 

50 II 75 ti 100 ti 
1 min  6.00 5.50 5.00 
30 sec  5.00 4.50 4.00 

ANNUAL CONTRACT-ROS 
2500 5000 1000X 

1 min  6.50 5.50 4.50 
no sec  5.50 4.50 3.50 
10 sec: 50% of 1-min. 
25% of ROS spots guaranteed AA. 

KHEP 
1956 

PHOENIX 

Subscriber to the NAB Radio Code 
Media Code 4 203 4050 7.00 
Grand Canyon Itroadeaaters, Inc., 3883 N. 38th Ave.. 

Phoenix. Ariz. 85019. Phone 602-278-5555. 
STATION'S PROGRAMMING DESCRIPTION 

ITHEP: Programmed for entire family. 
Varied general interest programs and features using 
a religious format. NEWS: 5 min at :55. 15 min at 
5 pm. Features: 10-10:15 am Phone-qulz: 12:45-
12:55 pm interview and spotlight pgin; 2-2:15 um 
poetry: 3-3:25 pm Women's show, fashions. Inter-
views. cooking hints. etc.: 4-4:15 pm Serialized 
drama; RELIGIOUS PROGRAMMING: Drama, trill-
drens programs, inspirational, discussion, sermons, 
expository, and special holiday pains and features. 
MUSIC: Includes full spectrum of sacred and gospel. 
ranges from symphony orchestra to vocal stylists, from 
gospel Quartettes to pipe organ. Includes choral. In-
strumental, small vocal groups, band, soloists, 
anthems, cantatas, oratorios, and traditional and 
modem hymn forms. Reed 4/5/68. 

I. PERSONNEL 
President-Dallas Reeves. 
General Manager-Jack Willis. 

3. FACILITIES 
1.000 w. days; 1280 kc. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b, 4d. 
Basic Rates: 200. 23a. 
Contracts: 40a. 45. 
Comb.: Cont. Discounts: 61b, 62b, 62d. 62e. 
Cancellation: 70a. 70e, 
Tobacco advertising not accepted. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 15 Eff 6/1/69-Reed 7/28/69. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 set 
1 x  6.00 4.50 3.00 
26 x  5.25 3.95 2.65 
52 x  4.50 3.40 2.25 
104 x   4.00 3.00 2.00 
156 ......  3.60 2.70 1.80 
260 n   3.30 2.50 1.65 
312 x  3.00 2.25 1.50 
520 x  2.75 2.05 1.35 
1000 x  2.50 1.85 1.25 
Guaranteed times, extra 10%. 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 11 40 ti 
1 min______ ....... ........ ......... 40.00 72.00 90.00 110.00 
30 see  30.00 54.00 67.50 82.00 
10 sec.  20.00 36.00 45.00 54.00 
PER MO: 60 ti 90 ti 120 ti 150 ti 
1 min  216.00 270.00 330.00 375.00 
30 sec  162.00 202.50 246.00 277.50 
10 sec  108.00 135.00 162.00 187.50 

8. PROGRAM TIME RATES 
55 1/2 25 1/4 10 5 

min. hr. min. hr. min. min. 
1 x  70.00 48.00 42.50 32.00 24.00 16.00 
13 x  62.00 42.00 37.50 28.00 21.00 14.00 
26 m.  54.00 36.00 32.50 24.00 18.00 12.00 
52 x.  50.00 33.00 30.00 22.00 16.50 11.00 

46.09 30.00 27.50 20.00 15.00 10.00 
156 z  43.00 27.00 25.00 18.00 13.50 9.00 
260 x  38.00 24.00 22.50 16.00 12.00 8.00 

K H E P-FM 
1964 

PHOENIX 

[ammo 
Subscriber to the NAB Radio Code 

Media Code 4 203 4051 5.00 
Grand Canyon Broadcasters, Inc., 3883 N. 35th Ave., 

Phoenix, Ariz, 85019, Phone 602-278-5555. 
I. PERSONNEL 
President-Dallas Reeves. 
General Manager-Jack Willis. 

3. FACILITIES 
ERP 26,000 w.: 101.5 mc. Stereo. 
Operating schedule: 6-1 am. 51ST, 

4. AnEN')Y rommismori 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
No. 1 Eft 8/1/64-Itec'd 7/20/64. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti  3.45 2.55 156 ti  2.80 2.10 
26 ti  3.25 2.40 260 ti  2.55 1.95 
5'2 ti  3.10 2.30 312 IT 2.30 1.75 
104 ti  2.95 2.15 520 11  2.00 1.50 
Guaranteed time-add 10%. 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 
1 ti  50.00 35.00 20.00 
13 ti  42.00 31.00 18.00 
26 ti  36.00 29.00 17.00 
52 ti  34.00 27.00 15.00 
104 ti  30.00 25.00 14.00 
156 ti  28.00 23.00 19.00 
260 ti  26.00 22.00 12.50 

KIFN 
1949 

PHOENIX 

Tichenor Spanish Group 
cirm 

Subscriber to the NAB Radio Code 
Media Code 4 203 4200 8.00 
KIFN Radio, Inc., Drawer 20644, Phoenix, Ariz. 

85036. Phone 602-253-6155. 
STATION'S PROGRAMMING DESCRIPTION 

KIFN: Programmed for Spanish speaking Mexican. 
Americans and Latin-Americans. 
Stress events of special appeal such as Mexican In-
dependence Day. Cinco de Mayo. local fairs and 
fiestas milk remote broadcasts, etc. NEWS: all news-
casts pre-translated. AP and Mexican wires and mo-
bile unit. 15 min newscasts in drive times, noon, 
& 3 pm. 5 min newscasts hourly elsewhere. AIR 
PERSONALITIES handle all segments and are avail-
able for special events, amateur shows. etc. MUSIC: 
stress popular Mexican variety, marlachl, and nor-
tena. Soap opera and audience participation shows 
available. Commercial production and translation 
free. Contact Representative for further details. 
Rec'd 11/16/67. 

I. PERSONNEL 
Vice-pres. & Gen'i Mgr.- Willie Harris, Jr. 
Program Director-Humberto Preciado. 
Sales Manager-Joe Alvarado. 

2. REPRESENTATIVES 
Say:ail/Gates, Inc. 

3. FACILITIES 
1,000 w. days; 860 he. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15% time & talent. 

5. GENERAL ADVERTISING See coded regulations 
General; la. 21), 3a, 4a, 44, 5, 6a, 70. 
Rate Protection: 10e. 11e, 12e. 12e, 14e. 
Basic Rates: 20b, 21a, 220. 23b, 24b, 25b, 26, 29b, 

30, 33a. 
Contracts: 40a, 41, 46, 47e, 49, 50, 51a, 51e. 
Comb.: Cont. Discounts: 601, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 81. 
Member: Amigo Spanish Group, Tichenor Spanish 
Group. 

TIME RATES 
No. GR 6 Eff 8/I/69-Rec'd 7/15/69. 

Current advertisers will enjoy rate protection until 
10/1/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 
1 min  11.00 10.50 10.00 9.50 9.00 8.50 8.00 
20/30 sec.._ 8.25 7.90 7.50 7.15 6.75 6.40 6.00 
10 sec  5.50 5.25 5.00 4.75 4.50 4.25 4.00 

7. PACKAGE PLANS 
1 min.  8 20/30 sec  6 
Minimum huy 1040 per year. 

8. PROGRAM TIME RATES 
lx 13x 260 520 104x 156x 2600 

1 hr  100.00 95.00 90.00 87.50 85.00 80.00 75.00 
1/2 hr  60.00 57.00 54.00 52.50 51.00 48.00 45.00 
1/4 le  40.00 38.00 36.00 35.00 34.00 32.00 30.00 
10 min.  30.00 28.50 27.00 26.25 25.50 24.00 22.50 
5 min. 25.00 23.75 22.50 21.88 21.25 20.00 18.75 

10. SPECIAL FEATURES   
NEWSCASTS/WEArub.RCASTS 

PER WK: I ti 3 ti 5 tl 10 ti 
5 min  30 25 20 15 

KMEO 
(formerly KU EQ) 

1957 
PHOENIX 

Media Code 4 203 4275 0.00 
Southwestern Horizons, Inc.. 1703 W. Bethany Home 

ltd., Phoenix. Ariz. 85015. Phone 602-279-5577. 
I. PERSONNEL 
Gen'i & Sales Mgr.-Woody Lovett. 
Program Director-Joe Tyrrell. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
East-Broadcast Time Sales. 

3. FACILITIES 
1.000 w. days; 740 he. Directional. 
Operating schedule: Sunrise-local sunset. MST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KMEO-FM. 

4. AG=NOY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 3b, 40. 44. 5, 6a. 7b. 8. 
Rate Protection: 10b. 11b. 12b, 13b. 14b, 
Basic Rates: 205. 22a. 23a, 25a, 28b, 29a. 
Contracts: 40a. 45, 46. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 70a, 70e. 71a. 73a. 
Request for positioning will be honored within 1/2 
hour segments wherever possible. If specified time 
ta unavailable the closest availability will be utilized. 
Clients should specify "earlier" or "later" for al-
ternate avallabilities. 
Short rate charges will apply when frequency rates 
contrarted for are not comed. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 3/1/66-Reed 4/18/66. 

ARIZONA 
7. PACKAGE PLANS 

BEST TIMES AVAILABLE 
PER WK: PER YR: I min 
5 ti 
10 ti 100 x..........._ 5.50 
20 ti 250 x ..... .................. 5.00 
30 ti 500 X................ 4.50 
40 1000 -1-..............-... 4.00 
For guaranteed time add 1.00. 

8. PROGRAM TIME RATES 
Ix 10X 20x 

2 min.____. 8.00 7.50 7.00 
5 min.__ 10.00 9.50 9.00 
10 min........ 15.00 14.25 13.50 
1/4 hr  20.00 19.00 18.00 

50x 
6.50 
8.50 

12.75 
17.00 

KM E O-FM 
1964 

PHOENIX 

30 sec 10 set 
5.00 5.00 
4.50 2.75 
4.00 2.50 
3.50 2.25 
3.00 2.00 

100x 500+ 
6.00 5 50 
8.00 7.50 

12.00 11.25 
16.00 15.09 

Media Code 4 203 4350 1.00 

Southwestern Horizons, Inc., 1701 W. Bethany Home 
ltd., Phoenix. Ariz. 85015. Phone 602-279-5577, 

I. PERSONNEL 
Gen'l & Sales Mgr.-Woody Lovett. 
Program Director-Joe Tyrrell, 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
ERP 4,800 w.: 96.9 mc. 
Operating schedule: 24 hours daily. MST. 
Partial simulcast operation. Operated separately local 
sunset-sunrise. For simulcast facilities see KMEO. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL RATE POLICY 
Affiliated with American FM Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received November 9. 1961. 

6. SPOT ANNOUNCEMENTS 
Class AA-6:00-10:00 pm Mon thru Sat. 
Class A-10:00 pm-midnight Mon thru Sat. 

-1 min- -30 see- . 
PER WK: Class Class Class Class 

AAA AA A 
1 ti  6.50 5.50 5.50 4.50 
11 ti  6.00 5.00 4.75 3.75 
21 ti  5.50 4.50 4.25 3.25 
31 ti  .0 4.00 4.00 3.00 
41 ti or more ....... ........ 4.75 3.75 3.75 2.75 

Guaranteed Position 
Per announcement, extra  .50 
1-minute and 30-second announceents may be com-
bined for discount. 

Consecutive Week Discount 
13 wk ....... _______. ...... 6% 52 wk.  
26 wk  9% 

7. PACKAGE PLANS 
BULK VOLUME DISCOUNTS 

(Best of Schedule) 
PER VII: 1 min SO sec 10 sec 
100 ti  6.00 5.00 3.00 
250 ti  5.25 4.25 2.65 
500 ti  4.75 3.75 2.40 
1000 ti  ..........4.25 3.25 2.15 
2000 ti  3.75 2.75 1.90 
1/3 In Class AA when available. 
1-minute and 30-second announcements may be com-
bined for discount. 

8. PROGRAM TIME RATES 
25/50 55/60 

5 min 1/4 hr min min 
1 ti  7.50 10.00 15.00 25.00 
13 ti  7.25 9.50 14.25 23.75 
26 U.._ .... .. ...... ....... ......   7.00 9.00 13.50 22.50 
52 ti....._ ....... ....... ..... ....... ....   6.75 8.50 12.75 21.25 
156 II  6.25 8.00 12.00 20.00 
260 11  5.75 7.50 11.25 18.75 

10. SPECIAL FEATURES 
Acceptable talks, production programs  25% 

KMND(FM) 
1958 
MESA 

MUD 
Media Code 4 203 4425 1.00 
Command Radio. Inc.. Box 93.3. 146 S. Country Club 

Dr.. Mesa, Ariz. 85201. Phone 602-964-5641, 
I. PERSONNEL 
President-C. \V. Pratt. 
Exec. Vice-lires. &. Gen'l Mgr.-Sheldon Engel. 
Operations Manager-Ralph Borimuin. 

3. FACILITIES 
ERP 100,000 w. (borla,), 100,000 w. (vert.); 93.3 

mc. Stereo. 
Operating schedule: 24 hours daily. MST. 
Antenna ht.: 1.650 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 3b. Sc, 3d. 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 11b, el2b, 15b. 
Basic Rates: Ina, 21a, 21b, 22a, 22b, 23a, 2413, 28b, 

29a. 
Contracts: 40a, 41, 45, 46. 
Comb.; Cont. Discounts: 601, 62d. 
Caneellation: 71a. 72. 

0') Schedules must be utilized every month. 
AM facilities: KALr. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 6/10/69-Itec'd 6/2/69. 
AA-Mon thru Sun 10 am-6 pm. 
6. SPOT ANNOUNCEMENTS 

BULK RATES 
CLASS AA 
Open 52x 260x 500x 10600 

I min  9.00 7.50 6.25 5.50 5.00 
30 sec or less  7.20 6.00 5.00 4.40 4.00 

BEST TIMES AVAILABLE 
1 min.  7.50 6.00 5.00 4.50 4.00 
30 sec or less  6.00 4.80 4.00 3.60 3.20 

(This listing continued on next page) 
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ARIZONA 

Phoenix-K M N D (FM)-Continued 
7. PACKAGE PLANS 

CLASS AA 
PER MO: 26 ti 52 ti 78 ti 104 ti 
PER WK: 12 ti 18 ti 24 ti 30 ti 
I min.  7.50 6.50 6.00 5.50 
30 see or less  6.00 5.20 4.80 4.40 

BEST TIMES AVAILABLE 
1 min  6.00 5.50 5.00 4.50 
30 sec or   4.80 4.40 4.00 3.60 

COMMANDERS PACKAGES 
PER WK. EA: I min 30 see 
Plan I. 12 ti (6AA. 6ISTA)  6.20 4.96 
Plan II, 18 ti (lAA, 9BTA) .......... 5.60 4.48 
Plan III, 24 U. (12AA. 5.20 4.16 

8. PROGRAM TIME RATES 
Basic unit is 20-minute segment. Includes 1-1/2 
minutes of commercials. 

Open 156x 312x 
20-minute segment  25 15 12 

e 
KNIX (FM) 

1969 
PHOENIX 

Lan F WEI 
Media Code 4 203 4500 1.00 
Aztec Radio, Inc., Box 15040, Phoenix, Ariz., 85018. 
Phone 602-277-1928. 

I. PERSONNEL 
President-Buck Owens. 
Vice-Pros. & Gen'l Mgr.-Joe Thompson. 
Sales Manager-Wally Grant. 

2. REPRESENTATIVES 
John C. Butler & Co.. Inc. 

S. FACILITIES 
BTU' 100,000 w.; 102.5 me Stereo. 
Operating schedule: 24 hours daily. MST. 
Antenna ht.: 1,610 ft. above average terrain. 
Partial simulcast operation. Operated separately 
sunrise-loeal sunset For simulcast facilities see 
KTUF. 

4. AGENCY COMMISSION 
15% on Unto. 

5. taislaliAL ADVERIISINti See CO5ed regulations 
General: la. 2a, 3a, 4a, 4d, 5, 65, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b. 25a, 26, 

28a. 29a. 
Contracts: 40a, 42b. 45. 46, 47a, 48. 
Cancellation: 70a. 70e. 71a, 73a. 
AM facilities: KTUF. 

TIME RATES 
Elf   Reed 3/28/69. 

B-Sunset-midnight. 
C-Midnight-sunrise. 

6. SPOT ANNOUNCEMENTS 
CLASS B 

lx 50x 100x 250x 500x 1000x 
1 min....... ....7.59 6.50 6.00 5.00 4.50 3.50 
30 sec  6.00 5.50 5.00 4.00 3.50 2.50 

CLASS C 
1 min  6.00 5.50 5.00 4.00 3.50 3.00 
30 sec._   4.50 4.00 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
CLASS B 

WKLY: 10 ti 15 ti 20 ti 30 ti 40 ti 
1 min  6.00 5.50 5.00 4.50 3.50 
30 sec  4.50 4.00 3.50 3.00 2.50 

CLASS C 
1 min  5.00 4.50 4.00 3.50 3.00 
30 sec  4.00 3.50 3.00 2.50 2.00 

KOOL 
1947 

PHOENIX 

CBS Radio Network 
BLAIR e RADIO 
Subscriber to the NAB Radio Code 

Media Code 4 203 4650 4.00 
KOOL Radio Television. Inc., KOOL Bldg., 511 W. 
Adams SL, Phoenix. Ariz. 85003. Phone 602-271-
2345. 

I. PERSONNEL 
President-Tom Chauncey. 
Station Manager-Bill Lester. 
National Sales Manager-John C. McCloy. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.. 960 kc. Directional-night only. 
Operating schedule: 24 hrs. daily. MST. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. Sa, 3d. 4a, 5. 6a. 7b, 8. 
Rate Protection: 10a, 115, 12h. 13h, 14h. 15a, 15b. 
Basic Rates; 20a, 206. 21a, 21b, 22a, 22b, 23s, 24a, 
2413. 24e. 25a, 27, 28a, 28e, 29a, 29b, 30, 33a. 
Contracts: 400. 41, 42a, 42e, 43, 44b, 45, 46, 48, 50, 

51a. 51e. 
Comb.; Cont. Discounts: 60b, 604. 60e, 601, 60h, 601, 

61b. 62d. 
Cancellation: 705, 70e. 71a, 72, 73a, 73b. 
Prod. Services; 80. 81, 82. 
Affiliated with CBS and Blair Represented Netmork. 
Member: CBS Radio Mountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 2/1/68-Rec'd 1/4/68. 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 5-6 am & 10-3 pm; Sat 8c Sun 
6 am-7 pm. 
B-Mon thru Sun 7 pm-midnight. 
C-Mon thru Sun midnight-5 am. 

7. PAL:KAUE PLANS 
CLASS AA 

WKLY: (A) I ti 6 ti 12 ti 
1 min ..... ... 25.00 22.00 20.00 18.00 
20/30 see. 20.00 18.00 16.00 14.50 
ID's   15.00 13.50 12.00 11.00 

CLASS A 
1 min    16.00 15.00 14.00 
20/30 sec......__  13.00 12.00 11.50 
ID's     9.50 9.00 8.50 

CLASS B 
1 min    8.00 7.50 7.00 6.50 6.00 5.50 
20/30 sec   6.50 6.00 5.75 5.25 5.00 4.50 
ID's     5.00 4.50 4.25 4.00 3.75 3.50 

CLASS C 
1 min__ 6.00 5.00 4.50 4.00 3.50 3.00 
20/30 sec..   5.00 4.00 3.75 3.25 3.00 2.50 
ID's ..... _...   3.75 3.00 2.75 2.50 2.25 2.00 
(a) Specified position. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-8%. 

KOOL-FM 
1960 

PHOENIX 

DA FIMO 
Subscriber to the NAB Radio Code 

Media Code 4 203 4651 2.00 
KOOL Radio Televiston, Inc., KOOL Bldg., 511 W. 
Adams St., Phoenix, Ariz. 85003. Phone 602-271-
2345. 

I. PERSONNEL 
President-Tom Chauncey. 
Station Manager-Bill Lester. 
National Sales Manager-John C. McCloy. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 100.000 w.; 94.5 me. 
Operating schedule: 24 hours. MST. 
Antenna ht.: 1620 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KOOL listing for coded regulations. 

TIME RATES 
Eff 4/15/68-Rec'd 4/29/68. 

A-Dally 5-11 pm. 
B-Mon thru Sat 5 am-4:59 pm; Sun 7 am-4:59 pm. 
C-Mon thru Sat 11 pm-5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min. fixed position, flat  
PER WK: 

(A) 6 ti 12 ti 18 ti 24 ti 30 ti 36+ 
1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 

CLASS B 
lsmin, fixed position, flat  8.00 
1 min 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

(a) Less than 6 ti. 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

8. PROGRAM TIME RATES 
50 MIN-I HR: 1 ti 4 ti 7 ti 10 ti 36+ 
A   30.00 27.50 25.00 22.50 20.00 
  22.50 20.50 17.50 15.00 12.60 
  11.25 10.25 8.75 7.50 6.25 

CONTRACT DISCOUNTS 
52 wk-8% 

K 0 Y 
1922 

PHOENIX 

The Eastman Station 
• 

Subscriber to the NAB Radio Code 

Media Zode 4 203 4800 5.00 

Southern Broadcasting Co.. 840 N. Central Ave., 
Phoenix, Ariz. 85004. Phone 602-258-8181. 

I. PERSONNEL 
President-John G. Johnson. 
General Manager-William R. Bosse. 
l'rogram Director-Jim Heath. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 550 ke. 

Non-directional. 
Operating schedule: full time. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regular:ens 
General: Is, 2a, 3a, 45, 4d. 5, 6a, 7b. 8. 
Rate Protection: 10g, Ili, 121, 13g, 14g, 15b. 
Basie Rates: 20b, 21b, 21d, 22a, 22b, 230. 24b, 24c, 

27, 29a. 
Contracts: 40a, 41, 42/3. 44b, 45, 46, 47a. 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60g, 60h, 601, 

61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with Eastman. 

TIME RATES 

Eff 5/1/68-Ree'd 4/29/68. 
I-5fon thru Sat 6-10 am. 
II-Mon thru Sat 3-7 pm. 
III-lion thru Sat 10 am-3 pm; Sun 6 ans -7 pm. 
IV-Mon thru Sun 7 pm-midnight. 

7. PACKAGE PLANS 
SECTION I 

30/20 sec  28.80 24.00 
10 sec  21.60 18.00 

SECTION II 
1 min  26.00 24.00 22.00 21.00 20.00 
30/20 sec  20.80 19.20 17.60 16.80 16.00 
10 sec  15.60 14.40 13.20 12.60 12.00 

36.00 30.00 

18 t1 24 tl 30 ti 
17.00 16.00 15.00 
14.00 13.00 12.00 
10.00 9.50 9.00 

13.00 12.00 11.00 
10.50 10.00 9.00 
8.00 7.50 7.00 

Fixed 1 ti PER WK: 12 ti 18 ti 
1 min  24.00 23.00 

19.20 18.40 
14.40 13.80 

24 ti 
22.00 
17.60 
13.20 

SECTION III 
PER WK: Fixed 1 ti 12 ti 18 ti 24 ti 
1 min    18.00 16.00 15.00 14.00 
30/20 see    14.40 12.80 12.00 11.20 
10 see    10.80 9.60 9.00 8.40 

SECTION IV 
1 min    12.00 10.00 9.00 8.00 
30/20 sec  9.60 8.00 7.20 6.40 
10 sec  7.20 6.00 5.40 4.80 

CONSECUTIVE WEEK DISCOUNTS 
52 wk-8% 

CliME PLAN 
PER WK: PLAN A PLAN B PLAN C 
Section I  4 ti 6 Li 8 ti 
Section II  4 ti 6 ti 8 ti 
Section III  5 ti 9 ti 14 ti 
Section IV  2 ti 4 ti 5 ti 
1 min16 14 12 
30 sec or less: 75% of applicable 1-min. 

RATEHOLDER 
Minimum wkly sched of 6 1-min spots 6 am-midnight 
Mon thru Sun necessary to maintain pongee wk ad-
NertIsIng. 

KPHO 
1940 

PHOENIX 

A Meredith Owned Station 

W1KATZ RADIO 
IN-11 WEST 

Mutual Network 
C I D 

Subscriber to the NAB Radio Code 
Media Code 4 203 4950 8.00 
Meredith Broadcasting Co.. 1647 W. Bethany Home 
Rd., Phoenix, Ariz. 85015. Phone 602-264-2515. 

I. PERSONNEL 
General Manager-Ken Heady. 
Station Manager-John R. Crowley. 

2. REPRESENTATIVES 
Katz Radio, West. 

3. FACILITIES 
5.000 w.; 910 kg. Directional-night only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
10.00 15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3c1. 4a, 4d. 5, 6a. 713„ 8. 
Rate Protection: 10b, 1lb, 126, 1313. 14b, 154. 16. 
Basic Rates: 205. 245, 25a, 29a, 33a. 
Contracts: 40a, 45, 46, 47a, 51e. 

When buying 

PHOENIX 
Keep these "firsts" 
in mind: 
• Phoenix tops all major markets 
in FM penetration at 88.2% 
(PULSE BEAT, Pulse, Inc.6/2/69) 

• KRFM has the largest weekly 
share of women, the second larg-
est weekly share of men and the 
largest weekly adult quarter-hour 
audience among all Phoenix 
radio stations . . . AM or FM! 
(ARB estimates April/May 69) 

KRFM 
95.5 FM STEREO / PHOENIX 

For the full story call 

Quality Media Incorporated 

New York Chicago Los Angeles 
661-1546 922-0221 463-8744 

Comb.: Cont. Discounts: 60a, 60e, 60f, 60h, 601. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 

NATIONAL AND LOCAL RATES SAMF 
No. 21a Eff 7/1/68-Itec'd 7/15/68. 

A-Mon thru Sat 6-10 am & 4-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
A. PER WK: 1 ti 6 ti 12 ti 18 tl 24 11 
1 wk  17.00 15.00 13.00 12.00 11.00 
B, PER WK: 
1 wk  10.00 9.00 8.00 7.00 6.00 
20/30 second announcements-80% of minute rates. 
10-second announcements-50% of minute rates. 

7. PACKAGE PLANS 

T ANS 
PER WK: " AUDre"E PL 12 ti 18 ti 24 ti 
Plan I (2/3A, 2/3B)  108 153 192 

20/30-second announcement -09, Plan II (1/2A. 1/2B)-- ........................ rates. 

10-second announcements-5 o of minute rates. 

8. PROGRAM TIME RATES 

A: lx 26x 52x I56x 260x 3I2x 
1 hr  120 105 95 85 75 65 
1/2 tœ  72 65 58 51 44 37 
1/4 hr  36 34 32 30 28 24 
5 min  20 19 18 17 16 15 
B: 
1 hr  91 82 73 64 55 46 
1/2 hr  56 50 44 39 33 27 
1/4 hr  28 26 24 22 20 18 
5 min   16 15 14 13 12 11 

KRDS 
1900 

TOLLESON 

MEI 

Media Code 4 203 5100 9.00 
Southwestern Broadcasters, Inc., Box 6190, 100 W. 
McDowell Rd.. Phoenix, Ariz. 85005. Phone 602-
258-8066. 

STATION'S PROGRAMMING DESCRIPTION 
KRDS: Programs modern country music. News at 20 
min before hour. Contact Representative for further 
details. Reed 5/6/69. 

I. PERSONNEL 
General Manager-Jim Fraser. 
Program Director-Bob Pond. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
250 w.: 1190 be. Directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b. 3a. 4a, 5, Ga. 7h. 8. 
Rate Protection: I0h, Ilh. 12h. 13h, 14b, 15h. 
Basic Rates: 20b. 21a, 21b, 220. 2213. 235. 24b, 24e, 

25a, 26, 27, 28b, 28e, 29a, 30, 32b, 13e. 
Contracts: 40a, 41, 42b, 43, 440, 45, 46. 470, 49. 51a. 
Comb.; Cont. Discounts: 60b, 00e. 60f, 601, 61e, 62d. 
Cancellation: 70b. 70e, 75a. 
Prod. Services: 80. 01 t5". 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 2/I/69-Rec'd 2/5/69. 
AA-Mon thru Fri 6-9 am & 4-7 pm. 
A--Mon thru Fri 9 am-4-pm. 
B-All other times. 
BTA-Best Times Available (l/IAA. I/3A, 1/3B). 

6. SPOT ANNOUNCEMENTS 

BULK RATES-BTA 
lx 50x 100x 250x 500x 1000x 

1 min  7.00 6.00 5.60 4.90 4.20 3.50 
30 5.60 4.80 4.50 3.95 3.40 2.80 

_10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKLY IMPACT 

I MIN: I ti ID ti 20 ti 30 ti 40+ 
AA   10.00 8.00 7.00 6.00 5.00 
A .....  7.50 6.00 5.25 4.50 3.75 

4.00 3.50 3.00 2.50 
BTA   7.00 5.60 9.90 4.20 3.50 

30 SEC: 
6.40 5.60 4.80 4.00 

A   6.00 4.80 4.20 3.60 3.00 
E   4.00 3.20 2.80 2.40 2.00 
BTA   5.60 4.50 3.95 3.40 2.80 

10 sec: 50% of 1-min. 
CONTINUOUS StsiihDITLE DISCOUNTS 

13 wk-5% 26 wk-7% 52 wk-10% 

10. SPECIAL FEATURES 
Nevrseasts: 150% of applicable 1-min. 

KRFM (FM) 
1955 

PHOENIX 

11;E11LM DUALITY MEDIA 
INCORPORATED 

Media Code 4 203 5250 2.00 

Arizona FM, Inc., 3501 N. Sixteenth St., Phoenix. 
Ariz. 85016. Phone 602-264-0123. 

STATION'S PROGRAMMING DESCRIPTION 
KRFM(FM): Programmed for adults and young 
adults. 6 program hosts present all programs. MUSIC 
95%: film music. showtunes, standards, light classic, 
current hits. NEWS: 8 am, noon & 6 pm, minimum 

(This listing continued on next page) 



Phoenix-K R FM (FM)-Continued 
10 min. Headlines and weather at 6, 6:30, 7, 7:30. 
10 am, 3, 5, 10 pm & 12M. SPORTS: in newscasts 
and 7:10 am. Community digest 8:30 am. Wall Street 
report in newscasts and 10:30 am M-F. COMMER-
CIAL POLICY: 8 minutes maximum per hour. Con-
tact Representative for further details. Rec'd 7/14/67. 

I. PERSONNEL 
General Manager-Thomas M. Churchill. 
Sales Manager-Mike Churchill. 

2. REPRESENTATIVES 
New York, Chicago. Los Angeles-Quality Media 
Incorporated. 

3. FACILITIES 
Ent' 100,000 (hertz.), 100,000 w. (vert.); 95.5 me. 
Stereo. 
Operating schedule: 24 hours. MST. 
Antenna ht.: 1.550 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3c, 4a, 5, 613. 7b, 8. 
Rate Protection: 10b, 12b, 14b. 
Basic Rates: 20b, 22a, 23a, 24b, 24e. 25a, 28a, 29a. 
Contracts: 40a. 43, 44a, 45. 46. 47e. 51a. 
Comb.; Cont. Discounts: 60b, Ong, 62b. 
Cancellation: 70b, 70e, 710, 731). 
l'red. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eft 2/1/69-Reed 12/20/68. 
AA-Mon thru Sun 10 am-6 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

(Must be used within a 12-month period) 
520x 3I2x 260x I56x 104x 52x 26x 

1 min 9.25 9.75 10.25 11.00 11.50 12.00 14.00 
.... 7.40 7.80 8.20 8.80 9.20 9.60 11.00 

BTA 
1 min 7.50 8.00 8.50 9.25 9.75 10.25 12.00 

.... 6.00 6.40 6.80 7.40 7.80 8.20 9.60 
(.) 30 sec or less. 

7. PACKAGE PLANS 
CLASS AA 

(Must be used within 7-day period) 
PER WK: 28 ti 21 ti 14 ti 7 ti I ti 
1 min,  9.50 10.25 11.50 12.50 14.00 
30 sec or less  7.60 8.20 9.20 10.00 11.00 

BTA 
1 .....   8.25 9.25 9.75 10.50 12.00 
30 see or less  6.60 7.40 7.80 8.40 9.60 
1-minute and 30-second spots may be combined for 
frequency discount. Annual bulk rates may be com-
bined. 

TOTAL AUDIENCE PLANS 
(Must be used within 7-day period) 

PER WK: I min 30 see 
Plan I, 14 ti (7AA, 7BTA), ea.._ ....... 10.40 8.30 
Plan II, 21 O. (10AA, IIBTA), ea_......... 9.30 7.50 
Plan III, 28 ti (14AA, 14BTA), ea_  8.50 6.80 
Weekly package plans may be combined. Total Au-
dience Plans may not be combined. 

8. PROGRAM TIME RATES 
I04x 52x 26x I3x• 7x lx 

1/2 hr  22 25 28 31 34 37 
Includes 30-second opening and closing spots and a 
1-minute spot. 

10. SPECIAL FEATURES 
10-MINUTE NEWS 

52 wk 26 wk 13 wk 4 wk 
8 am, noon or 6 pm  14.50 16.00 17.00 18.50 
Includes opening and closing 10-second sponsor ID 
spots, a 1-minute spot and a 30-second spot. Mini-
mum sponsorship: 3 per week. 

KRIZ 
1950 

PHOENIX 

Media Code 4 203 5400 3.00 
Shamrock Broadcasting Co., Inc., 2345 W. Buckeye 

Rd., Phoenix. Ariz. 85009. Phone 602-258-6717. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-D. C. (Doug) Sutherland. 

2. REPRESENTATIVES 
II-it Representatives. Inc. 

3. FACILITIES 
1,000 w. days, 250 vr. nights: 1230 Itc. 

Non-directional. 
Operating schedule: 24 hour,. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15c, 16. 
Basic Rates: 20b, 215, 22b, 230, 24b, 25b, 26, 27, 

28b, 28c, 30, 31, 33a. 
Contracts: 40a, 41, 42a, 42e. 43, 445, 45, 46. 47a, 

49. 51a. 
Comb.; Cont. Discounts: 62a. 
Cancellation: 70a, 70c, 71b, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective May 1, 1964. (Card No. 2.) 

Card received April 1. 1964. 
Class AA-6:00-9:00 am and 4:011-7:00 pm Mon thru 
Fri. 
Clasa A-9:00 am-4:00 pm Mon thru Fri. 
Class B-All other times. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PLAN I 
PER WK: 
8 spots from 6:00-9:00 am. 
12 spots from 9:00 am-4:00 pm. 
8 Spots from 4:00-7:00 pm. 
8 spots nighttime and/or weekends. 
36 announcements per week (10.00 ...... 360.00 

PLAN II 
6 spots from 6:00-9:00 am. 
6 spots from 9:00 am-4:00 pm. 
6 spots from 4:00-7:00 pm. 
6 spots nighttime and/or weekends. 

24 announcements per week (11.00 ea)  264.00 
30 seconds or less-75% of applicable 1-minute rate. 
10 seconds or lest-50% of applicable 1 minute rate. 

ROTATING PLAN PACKAGES 
1 MINUTE 

Class Class Class 
PElt WK: AA A B 
36 ti.- .. 14.00 11.00 8.00 
24 ti  ..... _ ..... ___._.._. ...... 15.00 12.00 8.50 
18 ti 16.00 13.00 9.00 
12 tl ........ ..... ......... 17.00 14.00 9.50 
6 ti  .......... ....... ....... 18.00 17.00 10.00 
Less than 6 tl or fixed  20.00 ........ 12.00 
30 seconds or less-75% of applicable 1-minute rate. 
10 seconds or less-50% of applicable 1-minute rate. 

DISCOUNTS 
26 mks  . 10% 5% 52 mks.   

ROS PLAN 
  (6:00 am-midnight, fully pre-emptible) 
PLR WIC: CI 6 ti 12 tt 18 tl 24 ti 
1 min  14.00 13.00 12.00 11.00 10.00 
CI Less than 6 ti or fixed. 

30 seconds or less-75% of applicable 1-minute rate. 
10 seconds or less-50% of applicable 1-minute rate. 
Announcements between 2 rate classifications take the 
higher rate. Announcements and programs may not be 
combined for frequency discounts. All Plan announce-
ments in all categories are combinable. Minutes, 30 
and 20 seconds may be counted to help earn fre-
quency discounts on 10-second announcements; but 
10-second announcements may not be counted to help 
earn frequency discounts on minutes. 30 and 20 seconds. 

ID. SPECIAL FEATURES 
Newscasts: Add 2.00 to applicable Rotating Plan 
Package 1-minute rate. 

KRUX 
1946 

GLENDALE 

Leland Bisbee Group 

Media Code 4 203 5550 5.00 
Leland Bisbee Broadcasting Co., Del Webb's Towne 
House. Suite 1462. 100 W. Clarendon. Phoenix, 
Ariz. 85013. Phono 602-264-2727. 

I. PERSONNEL 
Vice Pres. & Gen'i Mgr.-George P. Lulu'. 
Vice-Pres. & Nat'l Sis. Mgr.-Robert 3. Zimmerman. 
Station Manager-Robert L. Melton, 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 vr. days; 500 w. nights; 1360 ke. 

Directional-night only. 
Operating schedule: 24 hours. MST. 

4. AGENCY COMMISSION 
15/0 gross billings less applicable discounts. 

5. GENERAL ADVERTISING See ended regulations 
General: la. la, 3a. 4a. 5. 
Rate Protection: 10b. 
Basle Rates: 20a, 22a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60f. 
Cancellation: 70e, 71a, 73b. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 
Member: Leland Bisbee Group. 

TIME RATES 
No. 9 Elf 7/1/68-1leed 10/2/68. 

AA-Mon thru Sat 6-10 am 84 3-7 pm. 
A-Mon thru Sat 10 am-3 pm & 7-10 Pm; Sun 
day. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
FECED POSITION 

AA ONLY: 1 min 30 see 
1 ti  21 17 
6 +   20 16 

7. PACKAGE PLANS 
-AA- -A- -B---
I min 30 see I min 30 see I min 30 see 

PER WK. EA: 
12 ti  18.00 14.60 16.00 13.00 11.00 9.00 
18   16.50 13.40 14.00 11.40 9.00 7.40 
24 ti  16.00 13.00 13.00 10.60 8.00 6.60 
30 ti  15.50 12.60 12.50 10.20 7.50 6.20 
36 ti  15.00 12.20 12.00 9.80 7.00 5.80 
10 sec: 60% of applicable 1-min. 

CONTRACT DISCOUNTS 
13 wk-5% 26 wk-7-1/2% 52 wk-I5% 

KTAR 
1922 

PHOENIX 

all 

NBC Radio Network 
Arizona Broadcasting System 

Subscriber to the NAB Radio Code 
Media Code 4 203 5700 6.00 
KTAR Broadcasting Co., Box 711, KTAR Bldg., 1101 

N. Central Ave.. Phoenix, Ariz. 85001. Phone 602-
258-7333. TWX 602-255-0465. 
STATION'S PROGRAMMING DESCRIPTION 

KTAR: Programmed for young adults in 30-50 year 
age group. 
MUSIC: middle-of-the-road, top 40 music in semi-
rock arrangements with albums and singles of a non-
rock nature. Progratn blocks handled by personalities. 
NEWS: local news coupled with network news and 
information features with general program blocks pep-
pered with call-in news from mobile units, news de-
partment call-out interviews with current people in 
news, locally, regionally and nationally. News efforts 
extends over 24 hour schedule. SPORTS: major league 
professional sports lineup including baseball. NBA 
basketball, university football, etc. Weekend program-
ming network and local news emphasis plus major 
league sports. Contact Representative for further de-
tails. Reed, 5/19/09. 

I. PERSONNEL 
Manager-George Guyon. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5,000 w.: 620 Ice. Directional-night only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 211. 3a. 3d, 40, 5, 6a. 8. 
Rate Protection: 10g, 11g, 12g, 13g. 14g. 
Basic Rates: lob, 21a, 220, 22b, 23s, 24a, 246, 25a, 

280. 290. 30. 
Contracts: 40a, 42a, 42e, 44a, 44b, 45, 46, 47a, 48, 

50. 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60b, 60e. 60e, 61e, 62b. 
Cancellation: 70a, 70e. 71a. 730. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC. 
Member: Arizona Broadcasting System. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Eff 5/1/69-Rec'd 4/16/69. 
A-Mon thru Fri 6-9 am & 4-7 Pm; Sat & Sun 
noon-6 pm. 
B-Mon thru Fri 9 am-4 pm; Sat & Sun 6 am-noon. 
C-Mon thru Fri 7 pm-midnight; Sat & Sua 6 Pm-
midnight, 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 1-6 ti 12 ti 18 ti 24 ti 30 ti 
A   22 20 18 16 14 
13   16 14 12 10 9 
  10 9 8 7 6 

Fixed position, extra 25%. 
7. PACKAGE PLANS 

TOTAL AUDIENCE SPREAD PLANS 
(BTA 6 am-midnight) 

PER WK: 601 12 tl 18 01 24 ti 30 ti 
1 min. 72 120 162 192 210 
30 see: 80% of 1- mill. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix I3x 52x I56x 260x 

1 hr/55 min_ ...... .... 115 109 92 86 80 
1/2 hr/25 min.__  69 65 55 52 48 
1/4 hr  46 44 37 35 32 

22 18 17 16 
10. SPECIAL FEATURES 

ORBIT NEWS PLANS 
PER WK: I min 30 see 
Plan 1-1 per day 108 84 
Plan II-2 per day______ ........ ---.__-_ 168 144 
Plan III-3 per day....._----_-- -. 216 180 
Rotated daily, 6 days-per week, within and adjacent 
to news at :60. 

AM/FM COMBINATION 
Extra, 1/3. Does not apply to Program Time Bates. 

DISCOUNTS 
13 ivk within 26 wk-5% 52 consee wk-20% 
26 wk within 52 wk-10% 
As earned, based on minimum of 6 units per week. 
Spots of any length combinable to obtain lowest 
frequency discount. 
Does not apply to Program Time Rates. 

K T A R-FM 
1960 

PHOENIX 

Media Code 4 203 57014.00 

KTAR Broadcasting Co., Box 711, 1101 N. Central 
Ave., Phoenix, Ariz. 85001. Phone 602-258-7333. 
TWX 602-255-0465. 
STATION'S PROGRAMMING DESCRIPTION 

KTAlt-FM: Programmed for young adults. 
MUSIC: lilt Parade '69 with 2 min news breaks 
every boor. Contact Representative for further details. 
Reed 5/19/69. 

I. PERSONNEL 
Manager-George Guyan, 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
ERP 118,000 w., 98.7 mc. 
Operating schedule: 24 hours daily. 5IST. 
Antenna ht.: 1.680 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 30, 3d, 4a, 5, 6b, 8. 
Rate Protection: 10g, 11g, 12g, 13g. 14g. 
Basle Rates: 206, 210. 220, 22b, 23s, 240, 24b, 250, 

28a, 29a, 30. 
Contracts: 40a, 42a, 42e. 44a, 44b, 45, 46, 47a, 48. 

50, 51a, 51b, 51e, 
Comb.; Cont. Discounts: 60b, 60e. 60e, 61c, 62b. 
Cancellation: 700, 70e, 71a, 730. 
Prod. Services: 80, 81, 82. 
Sold in combination with KTAR. See that listing for 
rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eft 5/1/69-Ree'd 4/16/69. 
A-Sun thru Mon 9 am-10 pm. 
B-All other times. 

G. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 1-6 ti 12 ti 18 ti 24 ti 30 ti 

10 8 6 
B .. 6 5 4 3 2 

Fixed position, extra 25%. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PER WK, BTA: 6 ti 12 01 18 ti 24 ti 30 ti 
1 ...... 60 96 108 120 135 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

DISCOUNTS 
13 wk within 26 wk-5% 52 censer wk-20% 
26 Mc within 52 wk-10% 
Based on minimum of 6 units per week. 

KTUF 
1960 

TEMPE 

Media Code 4 203 5775 8.00 

Buck Owens Broadcasting. Inc., Box 15040, Phoenix, 
Ariz. 85018. Phone 602-966-6236. 

I. PERSONNEL 
President-Buck Owens. 
Vice-Pros, & Gen'l Mgr.--Joo Thompson. 
Sales Manager--Wally Grant. 

ARIZONA 
2. REPRESENTATIVES 

John C. Butler 84 Company, Inc. 

3. FACILITIES 
50.000 w.; 1580 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KNIX (FM). 

4. AGENCY COMMISSION 
15/0 time only; 10th nt month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 4a, 4d, 5, 60. 7b, 8. 
Rate Protection: 10b, lib, 12b. 13b, 14b. 
Basic Rates: 20a, 220, 2213. 230. 24b, 25a, 26, 28a, 

290. 
Contracts: 40a, 42b, 45, 46, 470. 48. 
Comb.; Cont. Discounts: 60e. 60k, 61s, 61b, 61e, 62b. 

62e. 
Cancellation: 70a, 70e, 71a, 730. 
FM facilities: KNIX (F51). 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 1/1/69-Reed 12/6/68. 

AA-Mon thru Fri 6:30-9:30 am 84 3:30-6:30 pm. 
A-Mon thru Fri 9:30 am-3:30 pm; Sat & Sun all 
day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
Ix 500 100x 250x 500x 1000x 

1 min.  15 13 12 10 9 8 
30 see  12 11 10 8 7 6 

CLASS A 
1 mln ......... _______ 12 11 10 8 7 6 
30 sec.  9 8 7 6 5 4 

7. PACKAGE PLANS 
CLASS AA 

WKLY: 10 ti 15 ti 20 tl 30 tl 40 ti 
1 min.  12 11 10 9 7 
30 sec.  9 8 7 6 5 

CLASS A 
1 mitt  10 9 8 7 6 
30 sec  8 7 6 5 4 
10 sec: 50% of 1-min. 

KUEQ 
NOTE: The call letters of this station have been 
changed to: 

KMEO 

KUPD KUPD-FM 
1960 1960 

TEMPE 

Subscriber to the NAB Radio Code 

Media Code 4 203 6000 0.00 

Tri-State Broadcasting Co., Inc., 417 N. 1st St., 
Phoenix. Ariz. 85004. Phone 602-258-3434. 

STATION'S PROGRAMMING DESCRIPTION 
KUPD: 6 air personalities handle entire operation. 
NEWS: 5 min on hour, 1/2 hour in drive times. 
Sportcast: 6 times daily. MUSIC: generally popular, 
middle-of-the-road with some showtunes and stand-
ards, with about 70% albums and 20% singles. 
COMMERCIAL POLICY: 16 minutes maximum per-
mitted between 6-10 am & 2-7 pm. All other periods 
permit 18. Personalities available for remote pick-ups 
from shopping centers, state fairs, automobile 
agencies, etc. Contact Representative for further de-
tails. Reed 5/29/69. 

I. PERSONNEL 
President-Bill Clifford. 
Sec'y & Treas.-Jack F. Grimm. 
Exec. Vice-Pres. & Gen'l Mgr.-Bob 

2. REPRESENTATIVES 
Alan Tarbet Associates, Inc. 
Seattle-Portland-Art Moore & Assoc.. 

3. FACILITIES 
500 w.; 1060 kc. Directional. 
Operating schedule: 24 honre daily. MST. 
FM FACILITIES 
ERP 6.400 w.; 97.9 roc. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING see ended regulations 
General: la, 2a, 2b, 3a, 3b, 3e. 3d, 4a, 4d, 5, 6a. 

7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basle Rates: 20b, 21b, 22b, 230, 24c, 25c, 27, 285, 

29a, 33b. 
Contracts: 40s, 41, 44b, 45, 46, 48, 51a, 51b, 51e. 
Comb. Cent. Discounts: 60d, 60e, 60f, 60h, 601, 61a. 

62b, 62d. 
Cancellation: 705. 70c, 71b, 72, 73a, 73b. 
Prod, Services: 80, 81. 82. 

TIME RATES 

No. 13 Eft 10/1/68-Reed 12/13/68. 

AAA-6-10 am. Rotating. 
AA-4-7 pm. Rotating. 
A-10 am-4 pm 84 7-8 pm. Rotating. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 tl 10 tl 15 ti 20 tl 30 ti 40+ 
AAA   15.00 14.00 13.00 12.00 11.00 10.00 
AA   13.00 12.00 11.00 10.00 9.00 8.00 
A   12.00 10.00 9.00 8.00 7.00 6.00 

  6.00 5.00 4.50 4.00 3.50 3.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

YEARLY DISCOUNTS 
13 wk-5% 26 wk-7-1/2% 

CONSECUTIVE WEEK DISCOUNTS 
52 wk-10%. 

(Phoenix continued on next page) 
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KXIV 
1954 

PHOENIX 

Media Code 4 203 6150 3.00 
Kxrv, Inc., 3003 N. Central Ave., Suite 704. 

Phoenix, Ariz. 85012, Phone 602-264-9001. 

STATION'S PROGRAMMING DESCRIPTION 

TOCIV: Programmed for adults and young adults. 
MUSIC: emphasis on middle-of-the-road music, host-
ed by personalities. Humor, music, news, sports, 
special air traffic and weather reports 6-10 am & 4-6 
pm. Music, news, and featurettes 10 am-4 pm & 
6-8 pm. Talk show, controversy, 8 pm-125L Music, 
news and sports 12M-6 am. NEWS: 5 min on hour, 
min on half hour. Live coverage of local golf tour-

naments and professional football network coverage. 
Newcomer news average of 1 por hour throughout day. 
every day. Contact Representative for further details. 
Reed 7/29/68. 

I. PERSONNEL 
President-Dick Van Dyke. 
Exec. Vice-Pres. & Gen'l Mgr.-Ira L. Lavin. 

2. REPRESENTATIVES 
Jack 5Iasla & Company Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1400 Oc. 

Non-directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General; la, lb, 2a, 2b, 3a, 3b, 3d, 4a, 4e. 5, 6b, 

7b, 8. 
Rate Protection; 1014 111), 12b, 13b, 14b, 15a, 15b. 

16. 
Basle Rates: 20a, 20b, 21a, 21b, 2Id, 22b, 23e. 23b, 

24a, 24e. 25a, 27, 28a, 29a, 32a, 33e. 
Contracts: 40a, 41, 42a, 42e. 43, 44a, 44b, 45, 46, 

48. 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 601, 61a, 61b, 

62d. 
Cancellation: 70e, 70e. 71b, 72, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 7/1/68-Reed 6/5/68. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(Mon thru Fri 6-10 am & 4-7 Pm) 
1 MINUTE 

PER WE: 1 ti 10 ti 20 11 30 ti 40 tl 
AM   14.00 13.50 13.00   
PM   11.00 10.50 10.00 9.50 9.00 

30 SECONDS 
11.20 10.80 10.40   
8.80 8.40 8.00 7.60 7.20 

10 SECONDS 
AM   7.00 6.75 6.50   
PM   5.50 5.25 5.00 4.75 4.51 

ROS 
(Mon thru Fri 10 am-4 pm & 7-8 pm 

Sat & Sun all day) 
1 min  9.00 8.50 8.00 7.50 7.00 
30 see.  7.20 6.80 6.40 6.00 5.60 
10 sec.   4.50 4.25 4.00 3.75 3.50 

DISCOUNTS 
26 wic or more-10%. 
1-min and 30-sec spots may be combined for dis-
counts. 
10-sec spots may not be combined for discounts and 
are available only at the 1 week rate. 

9. PARTICIPATING PROGRAMS 
John Sage Controversy-Sun thru Fri 8 pm-midnight, 
minimum 5 per wk, 1 per day. 1 min, 10 

10. SPECIAL FEATURES 
NEWS CONSTANT ON THE HOUR 

5 min 3 min 
Drive Time-6-9:30 am & 4-7 pm  19 16 
ROS-10 am-3:30 pm - 15 12 
Combination 1 Drive, 1 ROS. ...... _______ 25 22 
Newscast contains 1 additional News Constant 50-see 
actuality report at :45. Includes sponsor's ID plus 
advance promo for sponsored newscast on the hour or 
half. 

AM  
PM  

PRESCOTT (3 AM) 
"Yavapal County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KENT 
1958 

e Ale 

Subscriber to the NAB Radio Code 

Media Cede 4 203 6450 7.00 
Central Arizona Broadcasting, Inc., Box 2449, Pres-

cott, Ariz. 86301. Phone 602-445-7057. 
STATION'S PROGRAMMING DESCRIPTION 

KENT: Programmed for adults and young adults. 
Staff of 4 emcee. MUSIC: country and western music 
100%. NEWS: news and weather twice hourly, 5 
min. County calendar 51-Sat. 24 sports roundups daily. 
Swap shop M-Sat. Fish & game report daily. COM-
MERCIAL POLICY: 1 spot aired at a time. Mini-
mum 15 minute product protection. Reed 7/28/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Sam E. Pendleton. 
Station Manager-William P. Ledbetter. 
Chief Engineer-Roy Jenkins. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
1.000 w.; 1340 Ice. Non-directional. 
Operating schedule: runtime. MST. 

4, AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 30. 4a, 4d, 5. 61), 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14s. 15b. 15e. 
Basic Rates: 20a, 20b. 21e. 21b, 21e. 21d, 22a. 2213. 

240, 24b, 24e. 250, 28b, 28e, 29a, 30, 33e. 
Contracts: 40a, 41, 424, 44a, 46. 48. 49, 50, 51a. 51b. 
Comb.: Cont. Discounts: 60e, 601, 61e. 62e. 
Cancellation: 70b, 70d. 71e. 73e. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 8/1/69-Reed 7/28/69. 
Traffic-Mon thru Fri 6-9 am & 4-7 pm. 
ROS-Mon thru Fri 9 am-4 pm; Sat & Sun 6 am-
6 pm. 

6. SPOT ANNOUNCEMENTS 
ROS 

PER YR: 3I2x 520x 780x 
1 min--- 3.25 3.00 2.75 
30 see  2.25 2.00 1.75 
10 sec  1.75 1.50 1.25 
Traffic per spot, extra .50. 

7. PACKAGE PLANS 
ROS 

PER WE 611 12 ti 18 ti 
1 min  3.50 3.25 3.00 
30 see  2.50 2.2.5 2.00 
10 see.  2.00 1.75 1.50 
Traffic per spot, extra .50. 

8. PROGRAM TIME RATES 
ROS 

5 min (*) 
260 ....... -..-... 5.25 4.25 936 
312 x... 5.00 4.00 1040 
520 a. 4.75 3.75 1248 
624 x.  4.50 3.50 1300 
780 x... 4.25 3.25 1560 

(*) 3 min or less. 
Traffic per spot, extra .50. 
Programs and spots may be combined 
discounts. 

KNOT 
1957 

GEE 

1040x 1300x 1560x 
2.50 2.25 2.00 
1.50 1.25 1.00 
1.00 .75 .50 

24 11 
2.75 
1.75 
1.25 

30 ti 50 ti 
2.50 2.00 
1.50 1.00 
1.00 .75 

5 min 
 •  4.00 
 •  3.75 

  150 
L 3.2.0 

 •  3.00 

C) 
3.00 
2.75 
2.50 
2.25 
2.00 

for frequency 

Media Code 4 203 6600 7.00 
Parkell Broadcasting Inc., Bor 151. 1102 Willow 
Creek ltd., Prescott, Ariz. 86301. Phone 602-445-
5211. 
STATION'S PROGRAMMING DESCRIPTION 

KNOT: Programmed for adults, young adults and 
teens. 
Staff of 3 emcee record operation. MUSIC: daytime, 
middle-of-the-road, 6:30 pm-12M rock format. 
NEWS: twice hourly on hour and half hour minimum. 
News hour: 7-8:15 am & 5-6:15 pm. Local News; 
7:30 am & 5:15 pm. Local play-by-play sports events, 
national professional sports. Personalities available 
for remote special events. 2 man local news staff. 
Mobile units available for news, special events, etc. 
Telephone and mall contests. Contact Representative 
for further details. Reed 2/12/68. 

I. PERSONNEL 
General blanager-Robert E. Baker. 
Station Manager-Mike Alan. 

2. REPRESENTATIVES 
New York, Chicago, Lou Angeles. San Francisco-

.1. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
1.000 w.; 1450 Ire, Non-directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4e. 5, 6e, 8. 
Rate Protection: 10e. 11a, 12e. 13e. 14e, 15b. 
Basic Rates: 21b, 21e. 23e, 24s, 24b, 25a, 28e. 
Contracts: 40e. 46, 51b. 
Comb.; Cont. Discounts; 60d, 60e, 60f, 60h, 61e. 
Cancellation: 71e, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 10/1/63-Reed 1/28/65. 
Rev, Eff 1/1/69-Rec'd 12/30/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 

1000 s  2.00 
750 x 2.50 
520 s 3.08 
312 x 3.00 

156 x  4.25 
52 x  4.50 
'6 a 4.75 
1 x 5 00 

7. PACKAGE PLANS 
ROS-24 HOUR PERIOD 

PER WK: 50 11 40 ti 30 11 25 II 
1 min_  77.50 68.00 55.50 51.25 
30 sec-___ 65.00 54.00 43.50 40.00 
10 see  37.50 34.00 27.00 26.25 

8. PROGRAM TIME RATES 
I x 26x 52x 

1 hr ..... ..... 35.00 31.50 28.00 
1/2 hr: 60% of hr. 5 min: 20% 
1/4 hr: 40% of hr. 

KYCA 
1940 

e 

1.95 
2.40 
3.00 
3.20 
3.40 
3.60 
3.88 
4.00 

20 ti 
43.00 
33.00 
22.00 

I56x 
24.50 
of hr. 

1:11:11:1 

10 see 
.85 

1.05 
1.25 
1.60 
1.75 
1.95 
2.10 
2.35 
2.50 

10 ti 
22.50 
17.50 
15.00 

312x 
21.00 

Media Code 4 203 6750 0.00 
Southwest Broadcasting Co.. East Gurley St.. Pres-

cott. Ariz. 86301. Phone 602-445-1700. 
I. PERSONNEL 
General Manager-Don E. Jackson. 

2. REPRESENTATIVES 
Avery Knodel. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 ke. Non-
directional. 
Operating schedule: unlimited. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
Basic Rates: 22e. 23e. 24b. 
Comb.: Cont. Discounts: 60a. 
Affiliated with NBC. 
Member: Arizona Broadcasting System, 

TIME RATES 
Eff Reed 3/26/69. 

A-Mon thru Sat 6-9 am; Mon thru Fri 4-7 pm. 
B-Mon thru Sat 9 am-4 pm; Sat 4-7 pm; Sun noon-
7 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 6 ti 12 ti 18 tl 24 ti 
5.50 5.00 4.50 

  4.00 3.50 3.00 2.50 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-10% 52 wk-20% 
Rateholder: Minimum 6 spots per week. 

SAFFORD 
Graham County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KATO -
1961 

Media Code 4 203 6900 1.00 

Al G. Stanley, Box 552, Buena Vista Hotel, Safford, 
Ariz. 85546. Phone 602-428-1230. 

I. PERSONNEL 
General Manager-Al G. Stanley. 
News DIrector-Les McBride. 

2. REPRESENTATIVES 
Avery-K.nodel. Inc. 

3. FACILITIES 
250 w.• 1230 kc. Non-directional. 
Operating schedule: 5:27 am-11:15 pm. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3b, 4b, 5, 6a, 7e. 
Rate Protection: 10h, 11h. 12h, 13h, 14h. 
Basle Rates: 20b, 25e, 28e. 30, 33a. 
Contracts: 42b, 44b. 46, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 601, 624. 
Cancellation: 70e. 71a, 72, 73a. 
Prod. Services: 80. 82. 
Maximum length of contract 3 years. 
Affiliated with KBS. 
Member: Avqzona Broadcasting System. 

TIME RATES 

Eff 1/1/69-Reed 12/31/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x - . 5.25 250 x..._ 3.75 
25 x  5.00 500 ....... _ ..... _.._._... 3.50 
50 x .150 750 a  3.25 
100 x  3 00 150 x  4.25 1000 x 

4.00 

8. PROGRAM TIME RATES 
lx I3x 260 39x 52x 156x 260x 

1 hr  45.00 42.75 40.50 38.25 36.00 33.75 31.50 
1/2 hr  36.00 34.20 32.40 30.60 28.80 27.00 25.20 
1/4 hr  22.00 20.90 19.80 18.70 17.60 16.50 15.40 
5 min  16.00 15.20 14.40 13.60 12.80 12.00 11.20 

SCOTTSDALE 
Maricopa County-Map Location F-4 

See SRDS consumer market map and data at begin-
Ong of the State. 

See Phoenix 
(including Glendale, Mesa, Scottsdale, 
Tempe, Tolleson) 

SHOW LOW (2 AM; 1 FM) 
Naval() County-Map Location G-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KVSL 
1968 

Media Code 4 203 6975 3.00 
White Mountain Broadcasters, Inc., Box 340, Porter 
House Motel, Show Low, Ariz. 85901. Phone 602-
537-2222. 
STATION'S PROGRAMMING DESCRIPTION 

KVSL: Programmed for general interest. 
Entertainment 6-9 am using comedy, audience parti-
cipation, music quiz, fish and game reports, and 
country and western music. 9 am-noon middle-of-
the-road music, women's features. Noon-1 pm news 
round-up, commentary, discussion, telephone surveys 
on local issues. 1-4 pm middle-of-the-road music 
mixed with country and western. 4-6 pm rock blended 
with middle-of-the-road and country and western 
music, features for young adults and older teens. 
6-10 pm middle-of-the-road music and live coverage 
of bowling and seasonal events in area. NEWS: at 
7 am, 8 am, 9 am, 1:25 pm, 6 pm, 10 pm. Contact 
Representative for further details. Reed 4/25/68. 

I. PERSONNEL 
President-Haskell M. Metz. 
General Manager-Mrs. Mary Jane Mills. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1450 kg. 

Non-directional. 
Operating schedule: 6 am-midnight. MST 

4. AGENCY COMMISSION 
15/2 time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3e, 313, 3e, 3d, 4e, 4d, 5, 

6e, 7b, 8. 
Rate Protection: 100, lla. 12a, 130, 140, 15a, 15b, 

15c, 16. 
Basic Rates: 20a, 21a, 21b, 214, 226, 23e. 24e, 25e. 

26, 27, 280. 29e. 30, 31, 32e. 
Contracts: 40e. 41, 440, 45, 46, 47e, 48, 49, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 

601, 61a, 026. 
Cancellation: 700, 78e, 710, 72, 73b, 
Prod. Services: 80, 8L 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 6/15/68-Rec'd 8/29/68. 
6. SPOT ANNOUNCEMENTS 
EA: 1 min 30 see 10 see 
1 x   2.45 1.95 1.50 
13 x  2.31 1.81 1.45 
26 a  2.23 1.73 1.40 
39 x  2.09 1.59 1.35 
52 s  1.95 1.45 1.30 
104 a  1.81 1.31 1.20 
156 x  1.67 1.17 1.10 
208 a  1.53 1.10 1.00 
260 x.  1.39 1.05 .95 
312 x  1.25 1.00 .90 
1000 x  1.15 .95 .85 
1500 x  1.00 .90 .80 
2000 x  .90 .80 .70 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  28.00 20.00 12.00 6.80 
13 x.  27.20 19.20 11.60 6.60 
26 X.  26.40 18.40 11.20 6.40 
39 x  25.60 17.60 10.80 6.20 
52 x  24.30 16.80 10.40 6.00 
104 x  23.20 15.20 9.60 5.00 
156 a  21.60 12.80 8.00 4.00 
208 x  20.00 11.20 7.20 3.60 
312 x  16.00 8.80 5.60 3.00 

KVWM 
1957 

Media Code 4 203 7050 4.00 
Peak Broadcasting Co.. Box 660, Show Low, Ariz, 

85901. Phone 602-537-2345. 
I. PERSONNEL 
Owner & Manager-S. J. Woodworth. 
Program Director-Dorothy L. Woodworth. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
5,000 w. days; 970 0e, Non-directional. 
Operating schedule: Daytime only. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 5. 
Basic Rates: 23a. 
Alcoholic beverage advertising: beer accepted. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective May 15. 1962. (Card No. 2.) 

Card received August 6, 1962. 
Rev. Spot Ann. Effective April 1, 1964, 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

I ti  2.45 208 it__ .............. 1.53 
13 ti  2.31 260 ti  1.39 
26 ti  2.23 312 ti  1.25 
39 ti  2.09 1000 ti ....... _.._.._._._ 1.15 
52 ti  1.95 1500 ti   -  1.00 
104 ti  1.81 2000 tl 90 
156 ti  1.67 

8. PROGRAM TIME RATES 
1 le 1/2 hr 1/4 hr 5 min 

1 ti .................28.00 20.00 12.00 0.80 
13 it.  27.20 19.20 11.60 6.60 
26 ti    26.40 18.40 11.20 
39 ti  25.60 17.60 10.80 6.20 
52 ti  24.80 16.80 10.40 6.00 
104 ti  23.20 15.20 9.60 5.00 
156 ti  21.60 12.80 8.00 4.00 
208 ti  20.00 11.20 7.20 3.60 
260 ti  18.40 10.00 6.40 3.40 
312 ti  16.00 8.00 5.60 3.00 

K V W M-FM 
1964 

Media Code 4 203 7051 2.00 
Searcy J. Woodworth. Box 660, Show Low, Ariz. 

85901. Phone 537-2345. 
I. PERSONNEL 
Owner & Mgr.-Searcy J. Woodworth. 
Program Director-Dorothy L. Woodworth. 

3, FACILITIES 
3,000 W.•, 03.5 me. 
Operating schedule: Full-time-midnight Mon thru 
Sun. MST. 
Antenna ht.: 147 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

t. GENERAL RATE POLICY 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received September 28, 1084. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 2.45 39 tL______. 2.09 
13 ti..--   2.31 52 ti.  1.95 
26 ti..   2.23 104 tl.   1.81 
156 tL__...----- 1.67 1000 ti  1 15 
208 tL________ .... 1.53 1500 ti._  1.00 
260 ti_.______ 1.39 2000 ti.   .90 
312 ti.. . . _ . 1.25 

8. PROGRAM- TIME RATES 1 hr 
1 28.00 
13 ti______-- ...... _ 27.20 
26 ..... 26.40 
39 .... _ 25.60 
52 ti___________----- 24.80 
104 ti.....  23.20 
1513 ti   21.60 
208 ti _____________ 20.00 
260 ..... _ ................ 18.48 

1/2 hr 1/4 hr 
20.00 12.00 
19.20 11.60 
18.40 11.20 
17.60 10.80 
16.80 10.40 
15.20 9.60 
12.80 8.00 
11.20 7.20 
10.00 6.40 
8.00 5.60 

5 min 
8.80 
6.60 
6.40 
6.20 
6.00 
5.00 
4.00 
3.60 
3.40 
3.00 
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SIERRA VISTA KCEE and KCEE-FM 
1958 1967 

KCEE-FM 
1967 ARIZONA 

Carbine County-Map Location G-5 
See SUDS consumer market map and data at begin-
ning of the State. 

KHFH 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 203 7200 5.00 
Iluachuca Broadcasting Co.. Box 1566, Sierra Vista, 

Ariz. 85635. Phone 602-458-4313. 
I. PERSONNEL. 
Pres. & Gen'i Mgr.-Kenneth Ferguson. 
Vice-Pres. & Asst. Mgr.-Betty J. Ferguson. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1.000 w. days; 500 w. nights; 1420 kc. Directional 
nights only. 

4. AGFNCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, la, 3c, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15a, 15b. 
Basic Rates: 21b, 225, 23b, 246, 25a, 28. 281). 28e, 

29a. 
Contracts: 40a. 44a, 45, 46, 47e. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 705. 71a, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with NBC. 
Member: Arizona Broadcasting System. 

TIME RATES 
Eff 4/1/69-Reed 3/31/69. 

A-Mon thru Sat 6-9 am; Mon thru Fri 4-7 pm. 
B-Mon thru Sat 9 am-4 pm; Sat 4-7 pm; Sun noon-
7 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 6 tl 12 ti 18 tl 24 ti 
A   8.00 7.50 7.00 6.50 
It   7.00 6.50 6.00 5.50 
  5.00 4.50 4.00 3.50 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNT 

20 wk-10% 52 wk-20% 
Rateholder: minimum 6 ti per wk. 

TEMPE 
lilarleopa County-Map Location F-4 

See SitDS consumer market map and data at begin-
ning of the State. 

See Phoenix 
(including Glendale, Mesa, Scottsdale, 
Tempe, Tolleson) 

TOLLESON 
Diaricopa County-Map Location F-4 

See SRDS consumer market map and data at 
ning of the State. 

See Phoenix 
(including Glendale, Mesa, Scottsdale, 
Tempe, Tolleson) 

TUCSON (ii AM; 2 FM) 
Pima County-Map Location F-5 

See SUDS consumer market map and data at begin-
ning of the State. 

negin-

KAIR 
1956 

e 
Subscriber to the NAB Radio Code 

Media Code 4 203 7350 8.00 
KAIR Broadcasting Co., Inc., Box 951. Ramada 

Inn. Tucson. Ariz. 85702. Phone 602-624-0401. 
I. PERSONNEL 
President-Edwin G. Richter, Jr. 
Vice-President-Frank Kalil. 
General Sales Manager-Ray Tenpenny. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
250 w. 1490 ke. Nue,. directional. 
Operating schedule: 24 hrs. daily. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e. 3d, 40. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b. 12b. 
Basic Rates: 20b, 220. 22b, 23a, 250. 28e, 29a, 36, 

33e. 
Contracts: 40a, 44a, 45. 
Comb.; Cont. Discounts: 600. 610. 
Cancellation: 71e. 73b. 
Prod. Services: 82. 
Total frequency earned within 12-month period is 
retroactive. 

TIME RATES 
Eff Rec'd 2/28/68. 

AA-Mon thru Fri 6:30-9:30 am & 4-7 pm. 
A-Mon thru Sat 9:30 am-4 pm & 7-10 pm: Sun 6 
am-I0 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: lx 50x 100x 250x 500x 1000x 
I min  9.00 8.50 8.00 7.50 7.00 6.00 
30 see/less  7.25 6.75 6.50 6.00 5.50 4.75 

CLASS A 
1 min  8.00 7.75 7.25 6.75 6.25 5.50 
30 sec/less  6.50 6.00 5.75 5.50 5.00 4.25 

7. PACKAGE PLANS 
CLASS AA 

Weekly: 10 ti 20 tl 30 ti 40 ti 50 ti 
1 min  8.50 8.00 7.50 7.00 6.50 
30 sec  6.75 6.50 6.00 5.50 5.25 

CLASS A 
I min ......... ...... _.  7.75 7.25 6.75 6.25 5.75 
30 sec  6.00 5.75 5.50 5.00 4.75 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-20% 

NBC Radio Network 
DPiI FMU 

Subscriber to the NAB Radio Coae 
Sold in Combination Only: Programmed Separately. 
Media Code 4 203 7500 8.00 
Strauss Broadcasting Company, Box 5803, Tucson. 

Ariz. 85703. Phone 602-622,-7788. 

STATION'S PROGRAMMING DESCRIPTION 
KCEE: Programmed for adult and young adult in-
terest. 
blinlmum talk. MUSIC 85%: Includes standards, 
popular middle-of-the-road, film music, showtunes. 
Original cast Broadway musicals 11:05 am-noon each 
Sun morning. Semi-classics each evening 8:03-9 pm. 
NEWS 15%: national and international news on hour. 
Local and regional coverage plus national and in-
ternational headlines on half hour under supervision 
of news director with UP wire service and direct line 
reports on stock market. Community awareness edi-
torials and regular program reports from NASA. 
Contact ltepresentative for further details. Reed 
5/1/68. 

I. PERSONNEL 
President-Robert S. Strauss. 
Exec. Vice-Pres. & Gen'l Mgr.-Dan Hayslett. 
Station Manager-Jay Spurgeon. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Strauss Broadcasting Company Stations: See lten 
S/O Pages. 

3. FACILITIES 
5,000 w. days: 500 w. nights. 790 hr. Directional. 
Operating schedule: (unlimited) 5-2 am. 
FM-ERP 25,500 w.; 96.1 mc. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 311, 4a, 4d, 5, 7b, 9. 
Rate Protection: 10b, 1213, 13b, 14b. 
Basle Rates: 20a, 220, 23a, 24b, 25a, 28e, 20e. 30. 
Contracts: 400. 41, 42a, 44b, 45, 46. 
Comb.: Cont. Discounts; 60b, 60e, 601, 61a, alb, 61e. 

62b, Old. 
Cancellation: 70a. 70e, 71a. 
Affiliated with NBC. 
Member: Arizona Broadcasting System. 

TIME RATES 

KCEE and KCEE-F11 COMBINATION 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 3/1/69-Itec'd 2/28/69. 
AA-lion thru Fri 6:30-9:30 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
KCEE AND KCEE-FM COMBINATION 

-AA- - A - 
YEARLY: I min 30 sec 1 min 30 sec 
1 a  14.00 12.00 12.00 10.00 
26 a  11.00 15.00 10.00 9.50 
52 a  10.00 9.00 9.00 8.50 
104 a  9.50 8.50 8.50 8.00 
156 a  9.00 8.00 8.00 7.50 
260 a  7.00 6.00 6.00 5.50 
312 a  0.50 5.50 5.50 5.00 
520 o  6.00 5.00 5.00 4.50 
790 x  5.50 4.50 4.50 4.00 
10-sec ID's: 50% of earned 1-min. 

7. PACKAGE PLANS 
KCEE AND KCEE-FM COMBINATION 

-AA- - A - 
WEEKLY: I lain 30 see i min 30 see 
10 Plan  10.00 9.00 9.00 8.50 
20 Plan  8.50 7.50 7.50 7.00 
30 Plan  7.00 6.00 6.00 5.50 

"50 Plan ................. ........_.._  5.50 5.00 5.00 4.50 
(*) No more than 50% in AA time. 

Specified time: per spot extra, AA 2.00. A 1.00. 
Plans cannot be combined with yearly frequency. 
Rebates given in time only. 
10-sec ID's: 50% of earned 1-min. 

10. SPECIAL FEATURES 
KCEE and KCEE-FM COMBINATION 
LOCAL-REGIONAL NEWSCASTS 

AA A AA A 
1 a  17.00 14.00 156 z  12.00 9.00 
26 a  15.00 12.00 260 a  10.00 8.00 
52 x.  14.00 11.00 312 a  9.00 7.00 
104 a  13.00 10.00 520 z  8.50 6.50 
Commercial Content: 1-min. plus open & close ID's. 

Op Fin] 

Sold in Combination Only: Programmed Separately. 
Media Code 4 203 7501 6.00 
Strauss Broadcasting Company, Box 5803. Tucson, 
Ariz. 85703. Phone 602-622-7788. 

STATION'S PROGRAMMING DESCRIPTION 
KCEE-FM: Programmed for adults and young adults 
in uninterrupted segments. 
No ad Ilbs. MUSIC 90%: Includes showtunes, film 
music, standards and popular middle-of-the-road. 
NEWS 10%: news director supervises local and re-
gional news, plus national and international headlines 
at each half hour, with UP wire service and direct 
line stock market reports. Contact Representative for 
further details. Reed 5/1/68. 

I. PERSONNEL 
President-Robert S. Strauss. 
Exec. Vice-Pros. & Gen'l Mgr.-Dan Hayslett. 
Station Manager-Jay Spurgeon. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Strauss Broadcasting Company Stations: See Rep & 
5/0 Pages. 

3. FACILITIES 
FM-ERP 25,500 w.; 96.1 me. 
Operating schedule: 24 hours Mon thru Sat. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See KCEE listing for coded regulations. 

TIME RATES 

Sold in combination with KCEE. 
See that listing for rates. 

KC.921.19 B 

Media Code 4 203 7650 1.00 
Rex Broadcasting Corp., 80 S. Stone Ave., Tucson, 

Ariz. 85701. Phone 602-623-4323, 

STATION'S PROGRAMMING DESCRIPTION 

KCUB: Programmed for adults. 
NEWS: 5 min reports all hours 24 hours a day. 
MUSIC: 75% current albums, general popular, 25% 
current singles. Sports in every newscast. Traffic re-
ports by station helicopter. University football and 
basketball schedule, live. COMMERCIAL POLICY: 
18 commercial units per hour maximum. Contact 
Representative for further details. Rec'd 8/1/69. 

I. PERSONNEL 
President-Arnold Schorr. 
Vice-Pres. & Nat'l Sales Mgr.-Molly Low. 
General Manager-Al Lucero. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

5. FACILITIES 
1.111 w., 1290 kc. Non-directional. 
Operating schedule: 24 hours daily. SIST. 

4. AGENCY COMMISSION 
15% on time only, no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3d, 4a, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 15b. 15d. 
Basic Rates: 20b. 21d, 24b, 25a, 28a, 28e, 29a. 
Contracts: 405, 440, 45, 46, 47e, 51c. 
Comb.; Cont. Discounts: 60a, 60f, 601, 62d. 
Cancellation: 70a, 70e, 710, 73b. 
Length of commercial copy: 

7 min 10 min.  11/h2r ..... 
 4:15 min 5 min. ....... min n 

1/4 hr...._ 3:00 min 

TIME RATES 
No. 10 Elf 8/1/68-Reed 7/8/68. 

AA-Mon thru Fri 6-9 am & 3-7 pm. 
A-Mon thru Fri 5-6 am, 9 am-3 pm & 7 pm-mid-
night; Sat 5 am-midnight; Sun 6 am-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

lx 52x 104x I56x 260x 3I2x 520x 780x 
AA.... 10.00 9.00 8.00 7.00 6.50 6.00 5.50 5.00 
A ...._ 9.00 8.00 7.00 6.00 5.50 5.00 4.50 4.00 

30 SECONDS 
AA.... 8.00 7.00 6.00 5.50 5.00 4.50 4.25 4.00 
A   7.50 6.50 5.50 5.00 4.50 4.00 3.75 3.50 

7. PACKAGE PLANS 
1 MINUTE 

6 ti 12 ti 18 II 24 ti 30 ti 36 ti 
AA ....... 9.00 8.00 7.00 6.50 6.00 5.50 
A  8.00 7.00 6.00 5.50 5.00 4.50 

30 SECONDS 
AA   7.00 6.00 5.50 5.00 4.50 4.25 
A 6.50 5.50 5.00 4.50 4.00 3.75 

CONTINUOUS WEEKLY DISCOUNTS 
4 wk-5% 13 wk-10% 

9. PARTICIPATING PROGRAMS 
KCUB Nita Club-Midnight-5 am. 50% of earned 
A rate. 

10. SPECIAL FEATURES 
WEEKLY NEWSCAST PACKAGE 

5 MINUTES 
6 ti 12 ti 18 ti 24 ti 

AA .......... ............._.._...._...._..13 12 11 10 
  11 10 9 8 

CONTINUOUS WEEKLY DISCOUNTS 
4 wk-5% 13 wk-I0% 

5-MINUTE NEWSCASTS 
lx 26e 52x I04x I56x 912x 624X 

AA   15 14 13 12 11 10 9 
A   13 12 11 10 9 8 7 

• KEVT 
1953 

All Spanish Network 

Media Code 4 203 7800 2.00 
Tucson Radio Inc.. 48 E Broadway, Tuscan, Ariz, 

85701. Phone 602-624-5588. 
Other office-1002 Grand Ave., Time Motel, Nogales, 

Ariz. 85621. Phone 602-287-4627. 

STATION'S PROGRAMMING DESCRIPTION 
KEVT: Programmed 100% in Spanish for Mexican-
Americans and Mexicans. 
MUSIC: emphasis on Mexican and popular Latin 
music. NEWS: all news in Spanish pre-translated by 
AP. 15 min newscasts 8 am, noon, 5 pm. 5 min 
newscasts hourly elsewhere. Bulletins as they occur. 
Audience participation show 9 am, with swap shop. 
Soap operas, produced in Mexico City, 9:30 am & 10 
am. Women's program M-le 11 am-noon. Local Per-
sonality brings daily greeting of birthdays, anniver-
saries. etc 1-2 pm. AIR PERSONALITIES handle 
all segments including remotes and promotions. Gifts 
and prizes to listeners. Participate in fund drives 
and community projects. Sports broadcasts. Live cov-
erage of civic and social events. Commercials trans-
lated free. Contact Representative for further details. 
Rec'd 3/28/68. 

I. PERSONNEL 
President-Alvin L. Korngold. 
General Manager-Rob Townsend. 

2. REPRESENTATIVES 
Savaill/Gates, Inc. 

3. FACILITIES 
250 w.; 690 ice. Clear channel. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15%. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. lb, 4a, 5. Co, 8. 
Rate Protection: 10c, 11e. 12e, 13e, 14e. 
Basic Rates: 20a, 220, 22b, 23a, 24a, 24b, 255. 26, 

180, 29a. 
Contracts: 40a. 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60a. 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Broadcast entirely In Spanish, 
Member: Amigo Spanish Group, All Spanish Network, 

TIME RATES 
Eff 10/1/67-Reed 8/24/67. 

7. PACKAGE PLANS 
PER WK: 1 ti 5 ti 10 ti 15 ti 20 tl 25 ti 30 ti 
1 min.  7.00 6.65 6.30 5.95 5.60 5.25 4.90 
20/30 sec: 75% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 mln 

1 wk  60 36 24 15 
DISCOUNTS 

26 wk-I0% 52 wk-15% 104 wk-20%, 280 wk-25% 
Rates include translating from English to Spanish. 

(CR) 

KFMM (FM) 
1954 

Media Code 4 203 7950 5.00 
Tucson Broadcasting Co.. Box 4009, Tucson, Ariz. 

85717. Phone 602-622-3347. 
I. PERSONNEL 
Manager-Thomas A. Maples. 
Sales Manager-E. H. Kelly, 
Program Director-James Nelson, 

2. REPRESENTATIVES 
Herbert E. Groskin de Co. 

8. FACILITIES 
ERP 7,200 w.; 99.5 me. 
Operating schedule: 8 am-midnight daily. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a. 3b. 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic notes: 20a, 220. 22b, 230, 24b, 25a, 28a, 29a. 
Contracts: 400, 42b, 45, 46. 47e. 
Comb.; Cont. Diamants: 00a, 60c, 60k, 61a, 61b, 62b. 
Cancellation: 70a. 70e, 71a, 73a. 
AM facilities: KTUC. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 
Elf Rec'd 12/18/68. 

6. SPOT ANNOUNCEMENTS 
lx I5x 30x 60x I25x 250x 500x 

1 min .. - 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
8. PROGRAM TIME RATES 

lx 15x 30x 60x I25x 250x 500x 
1 hr  35.00 33.25 31.50 30.00 28.50 27.00 25.50 
1/2 hr..._  26.25 25.00 23.75 22.50 21.50 20.25 19.00 
5 mln  14.73 14.00 13.25 12.75 12.00 11.50 10.75 

(Tucson continued on next page) 
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ARIZONA 

Tucson-Continued 

KHOS 
1963 

Media Code 4 203 8100 6.00 
Grabet, Inc., Radio Enterprises, Bor 5945, 8 Paseo 
Redondo, Tucson, Ariz. 85703. Phone 602-624-
2431. 

STATION'S PROGRAMMING DESCRIPTION 
KHOS: Programmed for general interest. 
MUSIC: country and western. 6 air personalities 
handle all segments. NEWS: 5 min on half hour. 
Music 90%: 60% current singles, 40% albums. News 
10%: local national and international. COMMERCIAL 
POLICY: 18 minutes maximum per hour. Personali-
ties available for remotes from shopping centers, 
grand openings, special events, etc. Contact Repre-
sentative for further details. Reed 2/23/68. 

I. PERSONNEL 
Station Manager-71m Slone. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
250 w.; 940 kc. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See- coded regulations. 
General: la, 20. 30, 3b, 4o. 4d, 5, 6b, 7b. 
Rate Protection: 10e, 11c. 12c, 13e. 
Basic Rates: 220, 22b, 23a, 250, 28b, 29a. 
Contracts: 40a. 42b, 45, 46, 47a, 
Comb.; Cont. Discounts: 60b, 60k, 61o, 62b. 
Cancellation: 70a, 70c, 71a, 73n. 
Announcements contracted under weekly rates will 
count towara an annual plan and discounts will b. 
paid retroactively if and when on annual discount 
la earned. 
Announcements contracted under annual rates will be 
short-rated to the appropriate rate earned each 
month if the annual contract is not fulfilled. 

TIME RATES 

Eff 9/1/68-Itee'd 9/6/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm; Sun 6 am-7 pm. 

CLASS AA 
PER 
WK, EA: I ti 6 tl 12 tl 18 tl 24 tl 
1 min  12.00 11.00 10.00 9.00 8.00 
30 sec ....... 10.00 8.50 7.50 6.50 5.50 

CLASS A 
1 10.00 9.00 8.00 7.00 6.50 
30 sec _____. 8.00 7.00 6.00 5.00 4.50 

6 AM-MIDNIGHT 
°PER YR, ROS: 50x 250x 500x 
1 ........... 5.50 5.25 5.00 
30 see  4.50 4.25 4.00 
10 sec ID's: 50% of 1-min. 

(.) Spots of any length may be combined. 

750x 1000x 
4.75 4.50 
3.75 3.50 

7. PACKAGE PLANS 
tWEEKLY-ROS 

EA: 10 ti 15 ti 20 t1 25 ti 30 tl 
1 min  6.50 6.00 5.50 5.00 4.50 
30 aee  5.50 5.00 4.50 4.00 3.50 

fMONTHLY-ROS 
EA: 50 ti 75 ti 100 ti 
1 min  5.50 5.25 5.00 
30 sec    4.50 4.25 4.00 

fWEEKEND-SAT & SUN 
EA: 10 t1 

10 sec ID's: 50% of 1-min. 
(t) 6 am-midnight. 

KHYT 
1957 

cie 
Subscriber to the NAB Radio Code 

Media Code 4 203 8175 8.00 

Golden State Broadcasting Corp., Box 5084, Tucson. 
Ariz. 85703. Phone 602-623-7501. 

STATION'S PROGRAMMING DESCRIPTION 
KHYT: Programmed for adults. 
MUSIC: 85% of total programming, general popu-
lar, middle-of-the-road music. News hourly with 
emphasis on local and state news. COMMERCIAL 
POLICY: Maximum of 15 minutes per hour. Person-
alities available for remotes with mobile studio. 
Contact Representative for further details. Reed 
4/16/69. 

I. PERSONNEL 
President-Robert II. Scholz. 
Vice-Pres. & Sales Mgr.-Jerry Jay. 
Vice-Prao, & Prog. Dir.-Les Turpin. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
600 w. days; 1330 ke. Non-directional. 
Operating schedule: 5 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3a, 40. 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 12c. 
Basic Rates: 20b, 228, 24b, 25c, 28a, 29a, 33d. 
Contracts: 40a, 41. 42b, 440, 45, 46, 50, 51b, 
Comb.; Cont. Discounts: 60b, 61a, 
Cancellation: 70c, 71a, 73a. 
Prod. Services:- 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 3 Eff 2/1/69-Rec'd 3/26/69. 

AA-6-10 am & 3 pm-sign-off. 
A-ROS/BTA. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 5 tl 10 ti 15 ti 
1 6.50 6.00 5.50 
30 6.00 5.50 5.00 
10 see......._... 3.25 3.00 2.75 

CLASS A 
1 min.__ ....... 6.00 5.50 5.00 
30 sec......... 5.50 5.00 4.50 
10 see.----.. 3.00 2.75 2.50 

7. PACKAGE PLANS 
BULK RATE CONTRACTS 

PER YR: 250x 500x 10000 1500x 
1 min.  4.50 4.00 3.50 3.00 
30 sec.  4.00 3.50 3.00 2.50 
10 sec 25 2.00 1.70 150 
PER MO: 50 ti 75 ti 
1 min.  4.50 4.00 
30 sec.  4.00 3.50 
10 ..... ....... 2.25 2.00 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 ak-15% 
Do not apply to Bulk Rate Contracts. 

20 ti 
5.00 
4.50 
2.50 

4.50 
4.00 
2.25 

25 ti 
4.50 
4.00 
2.25 

4.00 
3.50 
2.00 

30 ti 
4.00 
3.50 
2.00 

3.50 
3.00 
1.75 

2000x 
2.50 
2.00 
1.25 

100 ti 
3.50 
3.00 
1.75 

K I KX 
1946 

Media Code 4 203 8250 9.00 
A John Walton Station. Box 5854, Tucson, Ariz. 

85703. Phone 602-624-5553. 
I. PERSONNEL 

96 tl Vice-Pres. & Gen'l Mgr.-Bill Cranford. 
Program Director-Charles W. Whitaker. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

6.00 3. FACILITIES 
4.00 5,000 w. days, 500 w. nights; 580 kc. Directional-

night only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b. 3a, sp. 3c. 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: 11b, 12b, 13b, 14b, 15b. 16. 
Basic Rates: 2013, 21e, 22b, 23a, 24a, 25a, 26, 28a. 

20e, 29b, 30, 31, 32b, 33d. 
Contracts: 40e. 41, 42a, 42e. 43, 44a, 45, 46, 51a, 

51b, ble. 
Comb.; Cont. Discounts: 60d. 60e, 60f, 60h. 60l, 61c, 

62b. 62d. 
Cancellation: 70b. 70d, 71a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MRS. 

TIME RATES 
20 tl NATIONAL AND LOCAL RATES SAME 
4.50 Eff 4/1/68-Rec'd 4/11/68. 
3.50 6. SPOT ANNOUNCEMENTS 

GUARANTEED FIXED POSITION 
PER YR: 451+ 35Ix 25Ix 151x 5Ix lx 
1 min  5.50 6.00 6.50 7.00 7.50 8.00 

RUN OF SCHEDULE 
PER YR: 2000x 1500x 10000 750x 500x 250x 
1 min  2.75 3.00 3.25 3.50 3.75 4.00 
30 sec: less 20%. 10 sec: fiat ea, 2.50. 
1-minute and 30-second spots may be combined for 
frequency discount. 

7. PACKAGE PLANS 
RATEHOLDER PLANS-1 MINUTE 

PER WK: 70 ti 48 tl 28 ti 14 tl 7 tl I ti 
1-4 wk.__   4.75 5.00 5.25 5.50 5.75 6.00 
16 nit.  3.75 4.00 4.25 4.50 4.75 5.00 
52 nk  2.75 3.00 3.25 3.50 3.75 4.00 
30 sec: less 20%. 10 see: flat ea, 2.50. 
1-minute and 30-second spots may be combined for 
frequency discount. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: 4 wk 16 wk 52 wk 

6 ti 9 8 7 

Newscast sponsors most confirm renewal contracts 3 
weeks prior to expiration in order to retain first 
right of refusal. 
1/3 of all schedules broadcast between 6-9 am and 
3-7 pm, if available, except fixed position which are 
guaranteed times per advertiser's request. 
Rateholder: Minimum 1 spot per meek. 

KOP 0 
(formerly KOLD) 

1947 

CBS Radio Network 
BLAIR e RADIO 
Subscriber to the NAB Radio Code 

Media Code 4 203 8550 2.00 
KOPO Broadcasting Co., Inc., Box 5037, Tucson, 

Ariz. 85703. Phone 602-623-5771. 

I. PERSONNEL 
President-Tom Chauncey, 
General Manager-Joe Crystall. 
Program Director-Joel Byars. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
250 w.; 1450 Ice, Non-directional. 
Operating schedule: Unlimited. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4(1, 5, 6s, 

7b. 8. 
Rate Protection: 10b, 11b, 126, 13c, 14c, 15a. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 23a, 24b, 24e. 

25a, 26. 29a, 30. 
Contraes: 40a, 41, 42a, 42e, 43, 44a, 44b, 45, 46, 

47b, 48, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 61a, 61e, 62b. 
Cancellation: 70a, 71a. 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS and Blair Representative Net-
cork. 

TIME RATES 
Eff 0/1/09-Reed 7/30/69. 

6. SPOT ANNOUNCEMENTS 
BEST OF SCHEDULE 
Flat 100x 2500 5000 750x 10000 

1 min  5.50 3.50 2.95 2.05 2.50 2.35 
30 sec  5.00 3.00 2.45 2.25 2.10 1.95 
10 sec  3.00 2.20 1.85 1.75 1.60 1.45 
Includes Traffic time placement as available. 

7. PACKAGE PLANS 
WEEKLY PROMOTION PACKAGES 

EA: 10 ti 15 ti 20 ti 30 ti 40 ti 50 ti 
1 min  3.60 3.00 2.80 2.65 2.60 2.50 
30 sec  3.10 2.50 2.40 2.25 2.20 2.15 
10 sec  2.50 2.00 1.90 1.75 1.70 1.65 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

Ea .............. 50 24 15 11 7 
10. SPECIAL FEATURES 
Guaranteed Naos Alert & Party Line-7-10:30 am & 
4-6 pm, ROS rain plus 1.00 ea. 

KTKT 
1949 

Leland Bisbee Group 
Media Code 4 203 8700 3.00 

Leland Bisbee Broadcasting Co., Box 5585, Tuoson, 
Ariz. 85717. Phone 602-622-6711. 

I. PERSONNEL 
Vire-Pees. & Sta. Mgr.-Phil Richardson. 
Vice-Tees. & Nat'l Sales Mgr.-Robt. .1. Zimmerman. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
10.000 w. days, 1,000 w. nights; 990 kg. 

Directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 4a, 5, 
Rate Protection: 10b. 
Basic Rates: 20a. 22a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60f. 
Cancellation: 70e, 71a, 73b. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 
Member: Leland Bisbee Group. 

• all it takes to airmail one letter or reach a long 

distance operator to call us. Other media planners 

do this every day to sew up the Arizona market with 

a buy on KTKT. One flight on KTKT and Phoenix 

sister-station KRUX is usually all it takes: 92% of 

the state's population thrives under the combina-

tion KTKT/ KRUX coverage umbrella. Want results? 

Then get off the dime and give us a call! 
servom pHoeim 

Represented nationally by McGavren-GulId PGW Radio, Inc. 

Robert J. Zimmerman, National Sales Manager 

Leland Bisbee Broadcasting Company 
Suite 1462, Del Webb's TowneHouse Phoenix, Arizona 85013 602-264-2727 

TIME RATES 
No. 5 El! 7/1/68-Rec'd 10/2/68. 

thru Sat 6-10 am & 2-7 pm. 
A-Mon thru Sat 10 am-3 pm & 7-10 pm; Sun all 
day. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

AA ONLY: 
1 ti  
6 +  

7. PACKAGE PLANS 
-AA- -A-
I min 30 see I min 90 see 

PER WK, EA: 
12 ti  14.00 11.20 12.00 9.60 
18 II  12.50 10.00 10.00 8.00 
24   12.00 9.60 9.50 7.60 
30 ti  11.50 9.20 9.00 7.40 
36   11.00 8.80 8.50 6.80 
10 sec: so% of applicable 1-min. 

CONTRACT DISCOUNTS 
13 wk-5% 26 wk-7-1/2% 

KTUC 

I min 90 see 
17.00 13.60 
16.00 12.80 

-g-
1 min 30 seo 

8.50 6.40 
7.00 5.80 
6.50 5.00 
6.00 4.40 
5.50 4.00 

52 wk-15% 

1926 
Media Code 4 203 8850 6.00 

Tucson Broadcasting Co., Box 4009, 1511 E. 16th St.. 
Tucson. Ariz. 85717. Phone 602-622-3344. 

I. PERSONNEL 
General Manager-Thomas A. Maples. 
Sales Manager-E. H. Kelly. 
Program Director-Ronald C. Perkins. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
250 w.. 1400 be. Non-directional. 
Operating schedule: 24 hours daily except midnight 
Sunday to 5:45 a.m. Monday. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 31), 40. 44, 5, 6a, 7b, 8. 
itate Protection: 10b, Ill'. 12b. 136. 
Basic Rates: 20a. 22a, 22b, 23a, 24b, 25a. 28a, 29a, 
Contracts: 40a. 421,, 45, 46, 47a. 
Comb.: Cont. Discounts: 600, 60c, 60k, 61a, 61b, 62b, 
Cancellation: 70a, 70c, 71a. 73a. 
FM facilities: KFMkf (F). 
Affiliated with American Entertainment Network. 

TIME RATES 

Eff 0/1/66-Reed 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6:30-9 am. 
A-Mon thru Fr1-4-6:30 pm. 
B-Mon thru Fri 9 am-4 pm 
am-11 pm: Sun 6 am-11 pm. 
C-Dally 11 pm-6 am. 

9/2/66. 

& 6:30-11 DM: Bet 9 

min 30 see 10 see 
AA-Fixed Position  6.50 5.50 4.00 
A   5.50 4.50 3.25 

CLASS B 
1 x  4.50 4.00 2.50 
6 x  4.25 3.75 2.35 
11 x  4.00 3.50 2.25 
16 x  3.75 3.25 2.10 
21+   3.50 3.00 2.00 

CLASS C 
1 x  
5+   

10. SPECIAL FEATURES 
NEWSCASTS 

5 minutes fixed time. 10:00: rotating time 8.00. 

KXEW 
1963 

3.00 2.50 1.50 
2.00 1.50 1.00 

Media Code 4 203 9000 7.00 

Radio Fiesta, Inc., Box 2284, 889 W. El Puente. 
Tucson, Ariz. 85702, Phone 602-623-3625. 

STATION'S PROGRAMMING DESCRIPTION 
KXEW: Programmed 100% Spanish with music di-
rected to local Mexican population. Musical compo-
sition: 65% ranchero, 17% Marlachl, 9% bolero, 9% 
top pops from Mexico City. Contact Representative 
for further details. Rec'd 12/1/67. 

I. PERSONNEL 
General Manager-Ernesto Portillo, 
Program Director-Lorenzo Palma. 
Chief Engineer-Mark Leavitt. 

2. REPRESENTATIVES 
San Francisco, Los Angeles-Harlan G. Oakes, Inc. 
Dallas-Riley Representatives. 
New York, Chicago-AAA Representatives. 

3. FACILITIES 
1.000 w. days; 1600 be. Directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6b, 7a. 
Rate Protection: 10b, 14b, 16, 
Basic Rates: 2013, 21a, 21b, 214, 22b, 24b, 24e. 26, 

28b. 28e. 30. 335. 
Contracts: 40a, 41, 42c, 44a, 45, 46, 47e, 49. 50. 

510, 51b, 
Comb.; Cont. Discounts: 60a, 60e, 61e, 62a, 62d, 
Cancellation: 70a, 70e, 71a, 72, 73a, 
Prod. Services: 80, 82. 
Translation service in free. 

TIME RATES 
Eff 4/1/68-Itee'd 3/29/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 260x 500x 1000x 

1 min 7.50 7.00 6.75 6.50 6.00 5.75 5.50 

7. PACKAGE PLANS 
WKLY: 

I ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 
1 min 7.50 7.15 6.80 6.45 6.10 5.75 5.40 
30 sec: 75% of 1-min. 15 sec: 50% of 1-min. 
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WICKENBURG 
Marleaps County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KSWW 
1968 

Media Code 4 203 9075 9.00 
Wickenburg Radio Co., Inc., Box 1387, Wickenburg, 

Ariz. 85358. Phone 602-684-2162. 

STATION'S PROGRAMMING DESCRIPTION 
KSWW: Programmed for community interest. 
MUSIC: current bits 50%, modern country and west-
ern 30%, standards 20%. Weekends feature show-
tunes 10%. religious 30%. NEWS: 5 min summary 
hourly, headlines on half hour. emphasis on local 
area news using audio actualities. 15 min roundup. 
7:30 am. School news and guest ranch reports weekly. 
Weather-road conditions daily, 8:15 am. Stock mar-
ket, M-F, 5:30 pm. Weekly reports to people by 
mayor and city officials. Weather ends each news-
cast. Editorials as occasion demands. SPORTS: local 
sports. RELIGIOUS: Sundays religious music pro-
grams. Daily meditation with local ministers. Pro-
gramming policy: community involvement takes pri-
ority over all other considerations. Rec'd 11/14/68. 

I. PERSONNEL 
President-Sky Thurber. 
Vice-President-Mrs. Joyce Stirling. 
Manager-Jack Hughs. 

S. FACILITIES 
500 w. days; 1250 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15/0; time only, 10 days following. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b, 3c, 4a, 4c. 5. 6a, 7a. 
Rate Protection: na. 11d. 12d. 13d, 14d. 16. 
Basic Rates: 201), 21a, 2213, 23b, 24c, 25e, 26, 27. 

28b. 29a. 30. 31. 325. 33a. 
Contracts: 400. .11, 42d, 44b, 47b, 48. 49, 50, 51b. 
Comb.; Cont. Discounts: 60f, 61b, 62b. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with RES. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 2 El! 4/1/68-Reed 8/27/68. 

A-7-9 am & 4-6 pm. 
B-9 san-4 pm & 6-9 pm. 

6. SPOT ANNOUNCEMENTS 

CLASS A 
PER WK: lx 5x 10x 25x 50x 
1 min  3.30 3.00 2.90 2.75 2.50 
30 sec  2.47 2.25 2.17 2.06 1.88 
10 sec  1.65 1.50 1.45 1.38 1.25 

CLASS B 
1 min. _ 2.75 2.50 2.25 2.00 1.75 
30 sec  '1.06 1.88 1.68 1.50 1.32 
10 sec  1.38 1.25 1.13 1.00 .90 

8. PROGRAM TIME RATES 
I hr 

A   60 
  45 

10. SPECIAL FEATURES 

1/2 hr 1/4 hr 5 min 
40 26 9 
30 15 7 

I min 30 see 10 see 
News at :60   3.00 2.25 1.50 
Headlines at :30   2.25 1.50 
Weather at :15     2.25 
Ask Dr. Welch (1/2 hr. 
5 spots)   2.90 

Dan laminons Chin Lifters   
Stock Market Wrap-up ...... 3.00 

(*) Total sponsorship. 

WILLCOX 
Cochlse County-Map Location G-5 

See SISES consumer market map and data at begin-
ning of the State. 

2.17 1.45 

Lee 

(5) 
6.00 
3.00 
2.75 

9.00 
1.50 
4.75 

KHIL 
1959 

Media Code 4 203 9150 0.00 
Cochin Broadcasting Co., Box 880. 488 N. Haskell 

Ave.. Willcox, Ariz. 85643. Phone 602-384-2780, 

I. PERSONNEL 
President-Harold E. Bruzee. 
Vice-President-Alan B. Bruzee. 
General Manager-James It. Saunders. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
5,000 w. days: 1250 ke. Non-directional. 
Operating schedule: Sunrise-local sunseL MST. 

4. AGENCY COMMISSION 
15% time only; 2% cash discount if paid by 10th. 

5, GENERAL ADVERTISING See ended regulations 
Basic Rates: 23a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 61b, 626. 62e. 
Cancellation: 70a, 70c. 

TIME RATES 
Eft 8/15/69-Reed 8/0/63. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260e 520x 800x 1000e 

1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 4.00 
30 sec 6.00 5.50 5.00 4.50 4.00 3.50 3.00 2.50 
10 sec 4.00 3.70 3.40 3.10 2.80 2.70 2.50 2.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

30 30-sec spots in 7 days.  100 
50 30-see spots in 7 days.  150 
30 10-sec spots in 7 days......... ...... ........ _.._... 50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 60.00 30.00 17.50 
26 ti..........._....  55.00 27.50 16.50 
52 U. 50.00 25.00 15.00 
104 ti 45.00 22.50 13.25 
156 ti  40.00 20.00 11.50 
260 ti  37.50 18.75 10.00 
520 ti  35.00 17.50 9.50 

WILLIAMS 
Coconino County-Map Location F-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KCYN 
1968 

Media Code 4 203 9225 0.00 
Grand Canyon Aircasters, Inc., Box 86, 138 W. Bill 
Williams Ave., Williams, Ariz. 86046. Phone 602-
(135-4488. 

STATION'S PROGRAMMING DESCRIPTION 
li.CYN: Programmed for general interest. 
MUSIC: middle-of-the-road, featuring standard pops, 
showtunes, film music, blended with country and 
western at 6-9 am, & 4-6 pm. NEWS: round-ups 
at 7 am, 8 am. 9 am, noon, 5 pm, 6 pm. Length 
and content determined by complexity of news. Par-
ticipate in fund drives for community activities. 
SPORTS: covered live in area. COMMERCIAL 
POLICY: personality endorsements not permitted. 
Contact Representative for further details. Reed 
9/24/68. 

I. PERSONNEL 
President-John Howard Connor. 
Vice-President-Dick Gilbert. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

S. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc. 
Non-directional. 
Operating schedule: 6 am-10 pm. MST. 

4. AGENCY COMMISSION 
15/2 time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, la, lb, 3e, 3d, 4a, 4d, 5, 

6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b, 

19e, 16. 
Basle Rates: 20a, 21a, 21b. 21d, 221). 23a, 24e. 25a, 

26, 27, 280, 29a, 30, 31. 32a. 
Contracts: 40a, 41, 44a, 45, 46, 47a, 48, 49, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 

6N, 61a, 62b. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 5/1/68-Reed 4/25/68. 
6. SPOT ANNOUNCEMENTS 
EA: I min 30 sec 10 see 
1 x  4.00 3.00 2.00 
15 x  3.50 2.60 1.70 
30 x  3.20 2.40 1.60 
50 x  3.00 2.20 1.50 
100 x  2.80 2.00 1.40 
200 x _ 2.60 1.90 1.30 
500 x  2.40 1.70 1.20 
1000 x  2.20 1.60 1.10 
1500 x  2.00 1.50 1.00 

7. PACKAGE PLANS 
PER WK, 
EA: 10 ti 20 ti 30 ti 50 ti 70 ti 100 ti 

1 min............ 3.00 2.80 2.60 2.40 2.20 2.00 
30 see  2.20 2.00 1.90 1.70 1.60 1.50 
10 sec  1.50 1.40 1.30 1.20 1.10 1.00 

8. PROGRAM TIME RATES 
520x 260x 156e 104e 52x 26x lx 

5 min  3.00 3.50 4.00 4.50 5.00 5.50 6.00 
1/4 hr  6.00 7.00 8.00 9.00 10.00 11.00 12.00 
1/2 hr  10.00 12.00 14.00 16.00 18.00 20.00 22.00 
1 hr.._   18.00 20.00 24.00 28.00 32.00 36.00 40.00 

WINSLOW 
Navajo County-Map Location G-4 

See SLIMS consumer market map and data at begin-
ning of the State 

KINO 
1962 

Media Code 4 203 9300 1.00 
Winslow Communications, Inc., Box K, Winslow. 

Ariz. 85501. Phones 602-289-3364, 3365. 

I. PERSONNEL 
General Manager-Bruce G. Normandin. 
Chief Engineer-Eric hfanola. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

S. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 5:30 am-11:30 pm. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 21). 3b, 4a, 5, 6a, 7a. 
Rate Protection: 10h. 11h, 12h, 13h, 14h. 
Basle Rates: 20b, 250. 28c, 30, 33a. 
Contracts: 42b, 44b, 46. 50, 51a, 51e. 
Comb.: Cont. Discounts: 60a. 601. 62d. 
Cancellation: 70a. 71a. 72, 73a. 
Prod. Services: 80. 82. 
Maximum length of contract 3 years. 
Affiliated with NBC. 
Member: Arizona Broadcasting System. 

TIME RATES 

Eff Reed 5/5/69. 
A-Mon thru Sat 6-9 am; Mon thru Fri 4-7 pm. 
B-Mon thru Sat 9 am-4 pm; Sat 4-7 pm; Sun noon-
7 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 

7.50 PER WK: 1 MINUTE 6 ti 12 tl 18 ti 24 ti 
5 min 

7.25 A   6.00 5.50 5.00 4.50 
6.75 B   . 5.00 4.50 4.00 3.50 
6.00 C   4.00 3.50 3.00 2.50 
5.00 30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
4.00 CONSECUTIVE WEEK DISCOUNT 
3.50 26 wk-10% 52 wk-20% 

Rateholder: Minimum use of 6 spots per week. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x-_--......... 37.50 28.25 20.50 13.50 11.25 
DISCOUNTS 

13x-5% 52x-12-112% 156x-20% 
26x-10-1/2% 104x-15% 280x-25% 

10. SPECIAL FEATURES 
Sports and Special features, 50.00 per hour, plus line 
and talent charges. 
Echoes of Navajoland-Mon thru Sat 5:30-6:30 am. 
Per spot, flat 8.09. 

YUMA 
Yuma County-Map Location E-4 

See SRI'S consumer market map and data at begin-
ning of the State. 

(3 AM) 

KBLU 
1959 

C ID 
Subscriber to the NAB Radio Code 

Media Code 4 203 9450 4.00 
Eller Telecasting Co. of Ariz.. Box 1501. 1322 

Ave.. Yuma, Ariz. 85364. Phone 602-782-3881. 

I. PERSONNEL 
General Manager-Robert W. Crites. 
Sales Manager-Al Lobeck. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
500 w. days; 1320 be, Non-directional. 
Operating schedule: 6 am-6 pm. MST. 

4. AGENCY COMMISSION 
15/0 Ume only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 65, 7a. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15a. 
Basic Rates: 220, 23a, 24b, 24e, 285, 28e, 29a. 
Contracts: 400, 41. 44a, 45, 47a. 48. 
Comb.; Cont. Discounts: 60a, 601, 61e, 62b, 62d. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 6 Eff 1/1/69-Rec'd 1/29/69. 

A-7-9 am, noon-1 pm & 4-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
GUARANTEED TIME 

A B-
PER YR: 1 min 30 see I min 30 see 

. _ 5.00 4.00 4.00 3.00 
520-1: .. ..... _ ........ 4.00 3.00 3.00 2.50 

7. PACKAGE PLANS 

ARIZONA 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, la, 3d, 4a. 4d. 5, Ca, 7b. 
Rate Protection: 10a. lia, 12a, 13e. 14a, 15a, 16. 
Basic Rates: 20a. 21a. 21e, 21d. 22a. 22b, 23b, 24b, 

250, 26, 27, 28b. 28e, 29a, 30, 32s, 33a. 
Contracts: 40a, 43, 44e, 46, 47a, 48, 49, 50, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 601 

62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
.Affillated with American Information Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 7 Eft' 7/1/67-Rec'd 3/6/69. 
A-6:30-9:30 am & 4:30-6:30 pm. 
B-5-6:29 am, 9:31 am-4:29 pm & 6:31 pm-mid-
night. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1000x 520x 260x I56x 
1 min 2.50 2.75 3.00 3.50 
30 sec 2.00 2.20 2.40 2.80 
10 sec 1.80 2.00 2.20 2.55 

CLASS B 
1 min 2.00 2.50 2.75 3.00 
30 sec 1.60 2.00 2.20 2.40 
10 sec 1.45 1.80 2.00 2.20 

7. PACKAGE PLANS 
ROS 

(Must be used within 7 days) 
PER WK: Il ti 35 ti 25 ti 20 ti 
1 Min  2.50 2.60 2.70 2.80 
30 sec  2.00 2.10 2.20 2.25 
10 sec........_  1.80 1.90 2.00 2.05 

4th ROS 
(Must be used within 12 months) 

I min 30 sec 10 see 
1000 x 1.90 1.50 1.35 

  2.15 1.75 1.60 
260 x  2.35 1.95 1.80 

8. PROGRAM TIME RATES 
I NR: lx 13x 26e 52x 156x 260X 
A     50 47 44 38 33 28 
  40 38 36 32 28 24 

1/2 hr: 70% of hour. 10 min: 35% of hour. 
1/4 hr: 45% of hour. 5 min: 24% of hour. 

ROS 
PER YR: IX 
1 min . _ . 3.00 
30 sec _.... _ . 2.50 
PER WK: 10 ti 20 ti 30 tl 40 tl 
1 min__ ...... _ .... _... 2.90 2.80 2.70 2.60 
30 sec. 2.30 2.20 2.10 2.00 

520+ 
2.00 
1.50 
50 ti 
2.50 
1.90 

8. PROGRAM TIME RATES 
PER YR: I hr 1/2 hr 1/4 hr 5 min 
1 x. 50.00 35.00 20.00 10.00 
13 x 45.00 11.50 18.00 9.00 
28 x_.  _ . _... 40.00 28.00 16.00 8.00 
52 x 35.00 24.50 14.00 7.00 
Programs and spots may not combine to cam a larger 
discount. 

10. SPECIAL FEATURES 
NEWSCASTS 

5-min-1-min guaranteed rate plus 1.00. 
1-1/2-roln-30-see guaranteed rate plus 1.00. 

KVOY 
1950 

C 1:113:1 
Subscriber to the NAB Radio Code 

Medla Code 4 203 9600 4.00 
KVOY Radio, Inc., 699 Ave. B, Yuma, Ariz. 85364. 
Phone 602-782-4321. 

STATION'S PROGRAMMING DESCRIPTION 
KVOY: Programmed for adults. 
PERSONALITIES handle all segments. MUSIC: 
middle-of-the-road 5 am-6 pm M-S & 7 am-11 pm 
Sun. Country and western 6 pm-12M M-S. NEWS: 
network hourly at :55. Farm news 5:50-6 am, M-S. 
Local news 12:35 pm & 4:35 pm. M-F. Detailed 
news 6 um, 7:15 am, 8 am. noon. 12:15 pm. & 6 pm. 
M-S. Local public affairs 11-11:15 am. M-F. 
SPORTS: all live major league baseball, professional, 
local and regional college, and local high school foot-
ball. Contact Representative for further details. 
Reed 9/21/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Nell Sargent. 
Sales Manager-Mark Stewart. 

2. REPRESENTATIVES 
J. A. Lucas d: Co., Inc.-JALCO. 

3. FACILITIES 
250 w.: 1400 kc. Non-directional. 
Operating schedule: 5 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

KYUM 
1940 

52x 
4.00 
3.20 
2.90 

3.25 
2.60 
2.35 

26x 
4.50 
3.60 
3.25 

3.50 
2.80 
2.55 

15 ti 
2.90 
2.35 
2.15 

NBC Radio Network 

Ix 
5.00 
4.00 
3.60 

4.00 
3.20 
2.90 

ID ti 
3.00 
2.40 
2.20 

Subscriber in the NAB Radio Code 

Media Code 4 203 9750 7.00 
KTAR Broadcasting Co., 1901 First St., Yuma. 

Ariz. 85364. Phone 602-783-3305. 

STATION'S PROGRAMMING DESCRIPTION 
KYUM: Programmed for adults. 
MUSIC: middle-of-the-road 6 am-1211 II-Sat. 7 am-
11 pm Sun. NEWS: network news ors hour. State 
news 5 min past hour. News local. English 5:35-5:45 
pm /11-1r. News local, Spanish 8:05-8:10 pm M-F. 
FARM: news 8:05-8:30 am Sat, 10:45-10:50 am 
Thurs. Farm weather 6:25-6:30 am St-Sat. Stock 
market news 8:55 am & 4:55 pm M-I0. Extended 
news 7:30 aso, 8:30 am, 5:30 pm, 5:45 pm M-Sat. 
Local public affairs 9:15-9:30 am M-F. Women's 
program 10:45-11 am Tues. SPORTS: professional, 
local and regional college and local high school foot-
ball and basketball. Contact Representative for further 
detallo. Rec'd 4/22/68. 

I. PERSONNEL 
General Manager-Chuck Mizner. 
Sales Manager-Wally Kubiak. 
Traffic-Annette Lewis. 

2. REPRESENTATIVES 
Avery Knodel, Inc. 

S. FACILITIES 
1.000 w.. 560 be. Directional-night only. 
Operating schedule: 5:00-12:05 am Mon thru Sat• 
7:00-12:05 am Bun. 

4. AGENCY COMMISSION 
15% on time only; nu cash discount. 

5. GENERAL ADVERTISING See coded regulable:a 
General: la, Is. 4a, 4d. 
Affiliated with NBC. 
Member: Arizona Broadcasting System. 

TIME RATES 

Eff Reed 8/1/69. 
6. SPOT ANNOUNCEMENTS 
A-Mon thru Sat 6-9 am; Mon thin Fri 4-7 pm. 
B-Mon thru Sat 9 am-4 pm; Sat 4-7 pm; Sun noon-
7 pm. 
C-All other times. 

1 MINUTE 
PER WK: 6 ti 12 ti 18 ti 24 ti 
A   8.00 7.50 7.00 6.50 

  7.00 6.50 6.00 5.50 
  5.00 4.50 4.00 3.50 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNT 

26 wk-10% 52 wk-20% 
RATEHOLDER 

Minimum uso of 6 spots per week. 

8. PROGRAM TIME RATES 
1 hr 

1 ti... 45.00 
13 ti 43.50 
26 ti. 39.00 
39 .....   37.00 
52 ........... -..-._-.- ........ 35.50 
156 ti   33.00 
260 tI 31.50 

10. SPECIAL FEATURES 
Talks-when acceptable, handled and charged as pro-
gram time. plus 50%. 
Serenata al Atardecar (Henry Casares)-Mon thru 
Fri 7:05-9 pm. Spot Announcement rates apply. 

1/2 hr 
35.00 
30.00 
28.50 
27.00 
25.00 
24.00 
22.00 

1/4 hr 
25.00 
20.00 
18.00 
17.00 
16.00 
14.00 
13.00 

5 min 
12.00 
11.00 
10.00 
9.50 
9.00 
8.50 
8.00 

September 1, 1969 Spot Radio Stations 107 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Blytheville-M Ississipp I 
El Dorado-Union 

State, County, City, Metro Area Data 
CITIES AND COUNTIES-- This list shows counties in which cities are located. Cities are first, counties next. 

Fayetteville-Washington Hot Springs-Garland Jonesboro-Craighead North Little Rock-Pulaski Pine Bluff-Jefferson Texarkana-Miller 
Fort Smith-Sebastian Jacksonville-Pulaski Little Rock-Pulaski 

ARKANSAS 

West Memphis-Crittenden 

Estimates for:  Consumer Spendable Incarna-1960 --  Retail Sales-1968  Poison- Farm Gross 
STATE % Distribution of Families -Total Retail Sales--  By Selected Store Typos  ger Popo. Farm 
COUNTY-Map Loe. Population Households Per 3000 5000 8000 10090 15000 Per General Home Auto. Service Cars lation Income 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Fur. motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) ($) 4999 7999 9999 14999 over ($000) ($) ($000) ($000) ($000) ($000) ($000) ($000) ($000) (000) (000) ($000) 

ARKANSAS STATE 
TOTALS  2,004.4 606.11 3,958,000 6,530 20.5 17.5 14.1 15.0 9.0 2,727,104 4,499 480,310 82,657 288,937 135,251 131,955 625,692 216,867 692.01 241.3 1,165,342 

ARKANSAS G-5  27.6 8.38 50,419 6,017 22.6 17.3 16.9 11.3 7.3 51,894 6,193 9,255 1,571 3,115 1,332 2,006 8,282 4,042 939 3.2 40,628 
ASHLEY G-7  27.7 7.94 52,482 6,610 19.3 17.0 15.7 16.6 8.5 34,018 4,284 6,840 1,076 3,750 1,631 1,368 8,676 2,955 8.92 2.6 15,205 
BAXTER F-1  10.1 3.50 26,318 7,519 17.7 15.1 11.4 17.5 14.3 19,734 5,638 3,572 648 714 871 1,254 4,144 1,684 3.95 1.3 3,273 
BENTON C-1  42.3 14.38 95,141 6,616 23.6 15.5 14.9 16.1 7.8 63,677 4,428 13,211 2,176 5,837 2,932 3,363 12,405 5,158 15.74 6.2 44,542 
BOONE D-1  19.4 6.64 35,446 5,338 22.8 16.5 13.4 11.8 6.2 38,227 5,757 7,128 1,235 4,945 1,476 2,531 9,072 2,541 6.83 2.4 5,372 
BRADLEY F-7  15.2 4.62 23,667 5,123 26.9 20.3 13.0 8.4 3.7 16,342 3,537 3,132 502 1,507 765 825 5,262 1,203 5.33 1.5 3,040 
CALHOUN F-7 ......... -  6.2 1.86 11,241 6,044 20.3 13.1 10.4 16.1 8.3 3,484 1,873 997 134 541 147 105 475 333 2.30 .8 2,504 
CARROLL D-1  12.3 4.39 20,089 4,576 27.1 16.0 9.6 7.3 2.5 17,329 3,947 3,372 589 752 1,005 1,393 1,198 1,193 4.85 3.0 13,984 
CHICOT H-7  19.7 5.75 31,214 5,429 18.1 13.5 10.5 11.5 7.6 24,473 4,256 4,023 837 1,360 1,380 582 2,662 3,106 7.61 3.4 22,506 
CLARK D-6  23.5 6.96 48,234 6,930 18.4 16.4 15.0 18.0 103 31,319 4,500 6,890 1,072 2,317 1,349 1,305 7,648 2,831 8.00 1.7 3,724 
CLAY J-1  20.8 6.53 45,135 6,912 20.6 13.5 11.3 15.3 9.5 25,762 3,945 5,013 623 1,437 408 1,181 5,017 2,542 8.21 5.6 27,183 
CLEBURNE F-3  8.0 2.60 13,663 5,255 22.3 13.3 10.3 11.3 4.0 12,012 4,620 2,252 372 560 293 341 4,000 1,101 3.52 2.1 5,985 
CLEVELAND f -6 ...... _  5.5 1.64 11,415 6,960 19.8 12.2 10.1 20.0 10.5 2,575 1,570 733 26 252 19 166 330 2.48 1.2 4,189 
COLUMBIA D-7  29.1 8.88 59,961 6,752 18.3 14.7 15.0 19.3 11.5 30,523 3,437 6,105 935 2,263 3,064 1,284 7,616 2,858 10.07 1.6 4,548 
CONWAY E-3  15.7 4.75 34,699 7,305 20.2 14.6 12.4 16.9 11.6 23,928 5,037 4,630 711 938 1,878 1,554 4,337 762 5.80 2.2 7,448 
CRAIGHEAD J-2  53.5 15.93 110,542 6,939 21.7 17.1 14.4 14.2 9.4 72,882 4,575 11,151 2,563 4,185 6,242 3,146 17,509 5,645 17.66 9.4 52,697 

Jonesboro  27.7 8.80 62,247 7,074 58,860 6,689 8,371 2,326 2,623 6,100 3,009 15,826 4,168 

CRAWFORD C-3  26.3 8.24 44,262 5,372 24.3 17.9 14.7 12.7 3.5 22,104 2,683 4,701 722 1,082 948 291 5,989 3,063 8.39 2.1 7,153 
CRITTENDEN J-3  55.9 14.27 85,710 6,006 17.2 12.9 13.2 15.1 10.6 75,245 5,273 11,430 1,511 2,539 1,777 1,627 30,546 7,309 17.28 5.1 49,504 

West Memphis  26.3 7.09 48,348 6,819 60,246 8,497 7,565 1,303 1,242 1,468 1,067 29,156 6,191   
CROSS H-3  18.7 5.09 42,764 8,402 17.1 12.1 9.7 15.5 16.5 26,618 5,229 4,091 800 1,904 1,387 1,488 5,623 1,462 6.99 4.1 35,569 
DALLAS E-6  10.8 3.20 18,546 5,796 22.9 13.7 14.5 14.9 6.1 15,298 4,781 3,399 202 1,659 993 825 3,430 1,629 3.98 .7 1,454 
DESNA H-6  21.4 5.94 42,803 7,206 18.0 13.6 11.4 16.1 12.7 29,109 4,901 4,614 676 2,264 1,079 1,198 9,074 1,710 7.71 3.8 27,282 
DREW G-7  15.8 4.51 30,482 6,759 20.3 16.5 11.7 13.8 8.9 14,504 3,216 3,861 569 2,056 855 1,208 2,380 1,388 5.64 2.2 8,382 
FAULKNER F-4  27.9 8.26 45,710 5,534 22.0 16.3 13.7 14.5 5.4 36,865 4,463 7,875 1,336 2,937 2,693 1,399 7,088 4,444 9.19 3.1 7,327 
FRANKLIN C-3  10.2 3.30 19,673 5,962 22.8 13.1 12.7 15.5 6.5 13,078 3,963 2,274 396 1,224 285 841 3,047 1,586 4.06 1.7 5,736 
FULTON G-1  5.0 1.65 10,314 6,251 19.3 11.7 8.5 15.7 8.8 8,220 4,982 1,348 340 603 214 123 3,008 920 2.65 1.9 3,869 
GARLAND D-5  55.4 20.16 123,640 6,133 22.6 19.7 14.6 14.5 8.4 89,294 4,429 14,914 2,881 8,928 5,915 3,487 16,248 5,962 20.69 1.0 3,414 

Hot Springs 38.0 15.07 72,553 4,814 82,256 5,458 13,726 2,881 7,340 5,921 3,487 15,457 5,370   
GRANT F-5  9.0 2.81 17,122 6,093 21.0 14.8 14.7 18.8 9.1 5,814 2,069 914 210 904 85 164 1,525 1,044 3.16 .7 1,893 
GREENE J-2.    26.5 8.25 46,530 5,640 22.2 16.6 12.2 10.9 5.4 30,542 3,702 4,905 947 3,268 1,450 1,585 7,121 1,636 9.66 6.7 23,097 
HEMPSTEAD C-6  18.6 5.97 39,203 6,567 19.5 11.8 13.8 18.0 12.1 24,841 4,161 5,273 691 1,273 1,346 1,478 7,821 1,256 7.73 2.3 9,291 
HOT SPRING E-5..._   26.2 7.97 51,902 6,512 22.7 21.6 15.6 13.6 8.7 24,162 3,032 5,738 876 1,789 797 942 7,371 1,595 8.55 1.2 2,893 
HOWARD C-6  10.9 3.49 25,022 7,170 20.9 14.4 14.6 18.1 10.5 16,176 4,635 3,817 759 1,785 1,015 511 3,032 1,109 4.35 1.2 10,564 
INDEPENDENCE G-3  20.7 6.75 42,538 6,302 20.6 12.3 11.8 16.1 9.4 32,886 4,872 4,588 872 3,147 2,328 1,194 6,790 3,136 7.94 2.9 13,754 
IZARD F-2  5.0 1.67 12,205 7,308 19.2 11.4 9.9 19.4 11.4 5,296 3,171 676 171 221 253 136 1,455 580 2.60 1.3 3,659 
JACKSON H-3  25.2 7.36 44,598 6,060 22.9 16.3 13.6 11.7 7.6 35,175 4,779 4,321 844 2,883 1,601 1,812 7,568 3,127 8.54 4.4 30,260 
JEFFERSON F-51"  97.9 28.14 191,621 6,810 17.9 17.1 13.9 17.2 12.2 116,042 4,124 22,887 3,367 16,294 5,991 7,063 23,933 10,337 32.24 5.6 35,915 

Pine Bluff  60.2 18.83 141,557 7,518 98,720 5,243 19,263 3,000 11,474 5,689 6,461 23,675 7,459 
Pine Bluff 
Metro Area  97.9 28.14 191,621 6,810 17.9 17.1 13.9 17.2 12.2 116,042 4,124 22,887 3,367 16,294 5,991 7,063 23,933 10,337 32.24   

JOHNSON D-3  11.3 3.71 23,497 6,333 20.5 14.3 11.5 16.1 8.8 13,773 3,712 3,334 313 996 313 813 3,580 1,383 4.96 1.5 5,913 
LAFAYETTE D-7  11.3 3.37 18,326 5,438 18.7 14.3 10.7 13.0 8.9 10,248 3,041 1,610 329 832 569 937 1,749 758 4.22 1.0 7,201 
LAWRENCE H-2  16.4 5.03 33,311 6,622 19.5 11.5 11.3 16.1 9.0 18,120 3,602 2,687 428 1,964 688 1,211 2,684 2,079 6.55 3.6 15,031 
LEE H-4  22.7 5.84 29,669 5,080 18.3 9.3 9.3 9.6 6.9 21,522 3,685 4,183 678 2,186 326 911 3,499 1,205 7.46 7.5 31,436 
LINCOLN G-6  15.0 3.55 17,315 4,877 18.3 12.7 11.6 12.5 5.6 9,770 2,752 2,203 226 634 77 73 2,607 848 4.96 3.1 22,463 
LITTLE RIVER B-6  8.2 2.52 16,462 6,533 20.5 12.8 15.7 15.9 8.4 9,810 3,893 2,478 364 171 765 49 3,017 1,307 3.66 1.3 4,533 
LOGAN C-4   15.0 4.66 32,571 6,989 20.2 11.7 13.4 15.1 8.9 19,189 4,118 3,234 568 1,439 497 984 6,969 2,122 5.96 2.5 9,363 
LONOKE G-4  27.1 7.75 45,489 5,870 22.0 15.6 12.7 13.9 7.8 36,931 4,765 6,577 631 2,280 707 597 10,636 2,813 9.28 5.7 36,538 
MADISON C-2  8.0 2.53 13,604 5,377 21.0 10.3 10.4 13.2 5.6 10,045 3,970 1,446 293 508 289 233 1,544 796 3.49 3.0 12,626 
MARION E-1  4.2 1.44 11,412 7,925 19.1 11.2 9.5 16.8 8.9 4,195 2,913 713 197 468 107 298 404 778 2.34 1.6 3,081 
MILLER C-7  37.7 11.75 69,680 5,930 22.2 17.9 15.7 15.1 7.3 69,079 5,879 10,582 1,690 9,937 5,193 2,391 14,756 5,975 1236 1.8 7,491 

Texarkana2  56.4 18.98 124,946 6,583 155,960 8,217 27,723 4,692 25,196 10,173 7,989 29,078 12,334   
Texarkana Metro 
Area  102.1 32.63 217,649 6,670 21.7 21.4 14.5 15.4 8.5 186,993 5,731 36,658 5,883 27,523 1ft.ilM, 122: 39,034 15,872 43.36   

MISSISSIPPI K-2t  71.6 19.27 132,518 6,877 19.5 12.6 14.6 15.4 10.7 86,808 4,505 13,837 2,364 7,500 19,189 4,896 25.17 7.2 102,814 
Blythcville  33.2 10.21 40,756 3,992 47,644 4,666 7,061 1,314 3,486 3,763 2,368 9,678 2,337   

mom:ME H-5  19.4 5.33 24,474 4,592 21.8 15.2 10.4 6.3 4.2 20,097 3,771 4,547 653 1,842 576 850 2,323 1,492 6.35 3.8 19,793 
MONTnOMERY C-5  4.7 1.54 10,367 6,732 21.7 14.6 11.0 15.8 7.9 4,492 2,917 825 131 1,518 106 211 827 2.16 .8 3,064 
NEVADA D-7  9.3 2.96 20,876 7,053 19.4 11.9 11.8 19.2 10.2 9,701 3,277 1,958 322 877 623 166 2,662 1,117 4.15 1.3 5,394 
NEWTON D-2  4.2 1.20 7,256 6,047 20.6 11.0 7.0 11.9 5.3 1,652 1,377 868 36 36   264 2.10 1.7 2,497 
OUACHITA E-7  36.5 11.05 71,299 6,452 20.5 21.0 13.3 14.3 8.8 39,853 3,607 8,078 1,106 1,743 2,522 2,479 12,421 2,763 12.24 1.1 2,129 
PERRY E-4  4.0 1.24 7,665 6,181 21.8 12.1 11.1 14.1 6.7 2,393 1,930 641 35 546 58   240 220 1.94 .7 3,236 
PHILLIPS H-5  50.6 13.97 70,834 5,070 19.1 12.6 12.4 13.3 7.1 53,324 3,817 9,620 1,454 2,376 3,782 3,261 9,267 3,317 17.02 7.9 38,160 
PIKE D-6  6.5 2.15 16,745 7,788 18.6 14.0 10.8 18.6 12.5 11,294 5,253 1,977 313 602 116 8 4,016 766 3.12 .8 4,013 
POINSETT J-3  29.4 7.90 55,966 7,084 20.9 13.7 11.5 13.3 9.5 40,736 5,156 6,482 1,124 1,755 1,009 1,080 6,744 3,175 10.57 7.2 58,580 
POLK C-5  12.3 4.14 27,323 6,600 19.8 13.6 12.5 17.4 9.4 16,458 3,975 2,930 656 2,107 597 852 2,896 1,624 4.93 1.5 2,142 
POPE E-3  23.7 7.38 47,856 6,485 20.9 14.9 15.0 18.0 8.5 37,946 5,142 7,867 1,029 2,831 2,283 1,920 10,403 3,053 8.22 2.2 11,149 
PRAIRIE G-4  9.5 2.86 24,945 8,722 18.4 12.5 11.2 18.1 16.1 15,295 5,348 1,845 273 735 287 633 2,956 1,297 3.92 2.2 19,768 
PULASKI F-4t  310.5 95.11 732,050 7,697 19.5 23.1 17.1 17.3 11.8 489,753 5,149 80,778 17,985 80,880 26,520 29,276 120,947 35,802 9343 2.9 12,953 

Jacksonville  23.8 5.85 36,805 6,291 16,446 2,811 3,140 2,097 785 934 6,101 1,402 
Little Rock  145.3 48.38 407,620 8,425 309,984 6,407 44,184 11,056 69,134 19,002 22,107 67,254 18,715 
Little Rock-North 
Little Rock Metro 
Area  348.6 105.09 794,855 7,564 19.5 233 17.2 17.2 11.3 526,109 5,006 88,314 19,018 85,507 28,066 31,379 130,473 38,823 103.63   
North Little Rock  65.8 19.65 170,688 8,686 102,088 5,195 19,121 4,339 3,313 4,365 3,754 34,658 9,675   

RANDOLPH H-1 ...... _.... 11.6 3.64 23,944 6,578 21.7 13.5 11.0 15.8 7.9 14,934 4,103 2,323 408 1,682 389 650 3,046 1,175 435 3.0 9,506 
ST. FRANCIS H-4  373 9.47 55,639 5,875 17.9 11.7 11.2 13.0 8.6 39,987 4,222 8,061 833 2,511 2,320 2,194 7,114 3,470 11.93 7.3 41,216 
SALINE E-5  38.1 9.98 62,805 6,293 20.7 21.8 18.6 17.4 7.2 36,356 3,643 7,536 1,033 4,627 1,546 2,103 9,526 3,021 10.20 .8 1,796 
SCOTT C-4  5.5 1.80 12,353 6,863 20.3 11.4 8.6 18.4 10.0 10,067 5,593 1,800 235 935 333 370 2,500 885 2.89 1.2 2,891 
SEARCY E-2  7.0 2.16 13,376 6,193 21.8 11.9 9.7 14.8 5.8 6,200 2,870 1,296 203 910 147 77 1,301 803 3.08 2.7 4,437 
SEBASTIAN B-4t  82.8 27.00 186,880 6,921 23.5 23.7 15.0 14.1 8.0 155,647 5,765 25,128 3,778 28,114 7,043 10,604 32,927 10,052 28.77 1.5 5,866 

Fort Smith  72.5 23.83 158,581 6,655 145,007 6,085 23,540 3,688 27,411 6,856 10,160 27,168 8,693 
Fort Smith Metro 
Area   154.9 49.97 307,006 6,144 23.1 19.4 14.6 13.8 6.7 225,010 4,503 39,881 6,038 34,327 8,953 12,378 50,814 18,044 57.08   

SEVIER 8-6  10.2 3.39 22,962 6,773 21.8 18.9 12.7 17.1 9.6 15,739 4,643 3,534 627 898 692 669 2,796 1,317 4.15 1.3 4,713 
SHARP G-2  7.0 234 10,295 4,400 18.6 11.3 8.4 19.7 11.8 6,765 2,891 1,695 244 391 58 112 1,120 1,166 2.46 1.9 3,341 
STONE F-2  6.8 2.06 8,557 4,154 19.4 9.5 8.1 5.9 1.1 7,288 3,538 890 244 825 283 256 1,234 469 2.32 1.6 4,070 
UNION E-8  58.4 18.21 118,117 6,486 19.9 21.8 15.4 15.8 9.8 67,368 3,700 13,068 1,997 5,599 5,547 3,354 17,762 6,413 20.40 .9 2,863 

El Dorado  27.7 9.16 70,253 7,670 52,750 5,759 9,104 1,694 4,369 5,415 2,856 12,882 5,575   
VAN BUREN E-3  8.6 2.83 10,706 3,783 21.7 23.5 6.9 5.3 3.4 7,185 2,539 1,576 563 726 363 387 1,537 706 2.81 1.6 3,717 
WASHINGTON C-2  73.0 23.19 151,741 6,543 22.5 18.2 16.4 14.8 8.4 135,996 5,864 18,119 3,934 16,312 5,376 5,665 26,661 9,121 22.82 5.9 47,348 

Fayetteville  31.8 10.08 66,007 6,548 76,387 7,578 9,446 2,900 12,918 3,344 3,252 17,047 4,980   
WHITE G-3  37.6 11.73 66,100 5,635 21.9 16.1 13.1 13.4 5.6 53,811 4,587 8,549 1,193 5,405 1,851 2,198 16,791 4,011 12.67 4.8 15,226 
WOODRUFF H-4  13.8 3.87 26,536 6,857 17.1 11.2 10.3 14.8 8.3 12,714 3,285 1,976 372 823 502 269 1,183 797 5.00 3.6 24,632 
YELL D-4  13.6 4.41 22,168 5,027 22.2 15.1 12.9 10.6 1.8 15,115 3,427 3,529 591 1,183 325 593 2,956 1,207 4.79 2.1 14,508 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
(2) Includes portion In Bowls County, Texas. 
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ARKANSAS 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Arkansas Rodio Network 
Comprised of: 

*KVRC-Arkadelphla t.K.AnK, KARK-FM-
t•KMCW-Augusta Little Rack 
.KTHS--Berryvillo KVMA-Magnolia 
tKCLN-Blytheville -rUCZOT-Marianna 

KBRI-FM- KENA-Mena 
Brinkley f KHBM. KIIBM-FM-

KJWH-Caroden Monticello 
MCCB-Coming .KBHC-Nashville 

KCAB-FM- t*KNBT. KNBT-FM-
Dardanelle Newport 

*KDQN-DeQueen tKDSS--Paragould 
j`KDEW-DeWitt 
*K.DMS, NEIL (FM)- §KPBA-Pine Bluff 

El Dorado KCAT-Pine Bluff 
.KNWA (FM)-Fayette- .KPOC, KPOC-FM-

villo Pocahontas 
tŒBJT-Fordyce KTPA-Prescott 
tKXJT, KXJT-FM- KAMO-Rogers 

Forrest City Springs ..KWCB-Searcy 
"K_HOZ, KHOZ-FM- KUOA. KUOA-FM-

Harrison Siloam 
*KAWW-Heber Springs tKWAK-Stuttgart 
tKFFA-Helena KADO (FM)-Texarkana 
*KXAR-Hope KATQ-Texarkana 
*KBHS, HMIS-FM-Hot .KTMN-Trumann 

Springs 1, KRLW-Walnut Ridge 
tKBOA, V.KBOA-FM-- tKSUD-West Memphis 

Kennett, Mo. VIC.WYN, •KWYN-FM-
Wynne 

(.) Weekend Reports Listing. 
(t) Delta Farm Network Line-up. 
(0) Regular newscasts plus Delta Farm Show. 

Media Code 4 204 0050 9.00 
Mullins Broadcasting Co., 1001 Spring Street, Little 

Rock, Ark. 72203. Phone 501-376-2481. TWX 501-
721-8334. 

I. PERSONNEL 
President-John C. Mullins. 
Manager-Tom Longfellow. 

2. REPRESENTATIVES 
Blair Radio. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff 6/1/69-Ree'd 7/7/69. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS-MON THRTJ FRI 

-am- - pm ---
FULL SPONSORSHIP: 6:55 8:55 12:55 3:55 
Ea   110 110 100 100 
Includes opening, 1-minuto spot, 30-second spot & 
closing. 

PARTICIPATIONS 
PER WK: 3 ti 5 ti 10 tl 15 tl 
1 min  70 68 66 64 
30 sec............_.._.-_ .......... _.._  40 38 36 34 
5-MINUTE NEWSCASTS-WEEKEND REPORTS 
Sat at 9:30, 11:30 am, 12:30, 3:30, 6:30 pm. 
Sun at 10:30 am, 2:30, 4:30 pm. Full sponsorship. 
PER WK: I ti 3 tl 5 ti 
Ea   60 58 56 
Includes opening, 1-minute spot, 30-second spot & 
closing. 

PARTICIPATIONS 
1 min  40 38 36 
30 see  25 24 23 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-7% 52 wk-10% 
Delta Farm Show with Bob Buice-Mon thru Fri 
C:15-6:30 am. 

I ti 3 ti 5 ti 
1 min  60 58 56 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 vit-7% 52 wk-10% 

ARKADELPHIA 
Clark County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KVRC 
1947 

Media Code 4 204 0110 1.00 
Arkadelphia Broadcasting Company. South Third St.. 

Arkadelphia. Ark. 71923. 

I. PERSONNEL 
General Manager-B111 Beaton. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
250 w., 1240 kc. Nondirectional 
Operating Schedule: 6:00 a.m. tii 11:00 p.m. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3n. 3b. 4d. 5, 6a, 8. 
Rate Protection: 10b. 11b, 12b, 131n, 14b. 
Basle Rates: 220, 22b. 23a, 24a, 24b, 26, 28a, 29a. 
Contracts: 40a. 45, 46. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 6213. 62e. 
Cancellation: 730. 
Affiliated nith NAS. 
Member: Arkansas Radio Network. 

TIME RATES 
Rates effective   

Rates received January 31, hill. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 10 min. 5 mln. (*) 

1 time.... 22.50 15.00 11.00 7.50 4.00 
13 times.. 21.35 14.25 10.50 7.10 3.80 
16 times.. 20.20 1 . 0 10.00 6.70 3.60 
52 times.. 19.00 12.75 9.50 6.30 3.40 

104 times.. 17.90 12.00 9.00 5.90 3.20 
156 times.. 16.75 11.25 8.50 5.50 3.00 
260 times.. 14.50 9.75 7.50 4.70 2.60 
312 times.. 13.30 9.00 7.00 4.30 2.40 

AUGUSTA 
Woodruff County-Map Location H-4 

Seo SRDS consumer market map and data at beginning 
of the State. 

KMCW 
1968 

Subscriber to the NAB Radio Code 
Media Code 4 204 0170 5.00 
Service Communications, Inc., Box 519, 118 S. Second 

St. Augusta, Ark. 72006. Phone 501-347-2671. 
I. PERSONNEL 
General Manager-John W. Edwards. 

2. REPRESENTATIVES 
B. S. Crane Company, Inc. 

3. FACILITIES 
250 W.; 1190 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%0 time only: payable 10th. 

5. GENERAL ADVERTISING See Coiled regulations 
General: 2b, 3a, lb, 4d, 5, 6a. 
Basie Rates: 20a, 20b, 21e. 21d. 
Contracts: 48. 
Comb.: Cont. Discounts: 60e, 60f, 61e, 62d. 
Cancellation: 73a. 
Prod. Services: 80, 82. 
Member: Arkansas Raello Network. 

TIME RATES 
Elf Itee'd 4/10/69. 

6. SPOT ANNOUNCEMENTS 
Per spot, flat 2.15 

(To be used in 1 year) 
PER MO, EA: 

  1.50 

7. 512AtblabrFaire 1." "0+ 
WEEKLY SATURATION PACKAGE 

I WK: 15 tl 25 tl 40 ti 
Ea   2.10 1.90 1.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

156 x  20 13 9 6 
312 x  15 10 4 
(5) 7.50. 

BATESVILLE 
Independence County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KBTA 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 204 0220 8.00 
White River Valley Broadcasters, Inc., Box 1112. 

Batesville, Ark. 72501. Phone 501-743-3861; 743-
3862. 

I. PERSONNEL 
General Manager-J. F. Higginbottom. 
Sta. & Com'l Mor.-Roy Henderson. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights. 1340 cc. 

Non-directional. 
Operating schedule: 5:30 a.m. to 11:00 p.m. 

4. AGENCY COMMISSION 
15/0 on time only: 10th of following month. 

5. GENERAL ADVERTISING see coded regulations 
General: la, 2b, 25. 3d, 4a, 5. 65. 
Rate Protection: 15h 
Basic Rates: 2.0a, 20b, 21d, 22a. 221). 230. 241). 26 

28n, 29a. 
Contracts: 40a, 41. 445, 45. 47a. 50. 
Comb.; Cont. Discounts: 60a. 601. 
Cancellation: 70c, 71a. 730. 73h. 

TIME RATES 
No. 6 Elf 5/I/66-Recd 4/11/66. 

6. SPOT ANNOUNCEMENTS 
Ix 260 52x 2000 912+ 

1 min.  3.00 2.75 2.50 2.25 2.00 
30 sec.   2.00 1.85 1.65 1.50 1.35 
Announcements ana programs may not be combined 
to earn further discounts. 
Programs take precedence over announcements. 
Announcements adjacent to, or during any Program 
specified by statlon as premium shows take the one-
time open rate. 
Rates are for station time only; talent and/or remote 
charges additional. 

BENTON (2 Am) 
Saline County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KBBA 
1953 

Media Code 4 204 0330 5.00 
The Benton Broadcasting Company, Box 49 hwy. 
I 40. 2 miles N. E. of Benton. Ark. 72015. Phone 
501-778-2690. 

I. PERSONNEL 
Station Manager-J. Winston Riddle. 

3. FACILITIES 
250 w. days: 690 hr. Non-directional. 
Operating schedule; Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. la. 3d. 40, 44. 5. 60, 71). 8. 
Rate Protection: 10g. 11e. 12g, 13g, 14g, 15a, 1M, 

16. 
Basic Rates . 20b, 21a, 2Id, 225, 23b, 24b, 25a, 26. 

28a, 28e, 29a. 
Contracts; 40a, 43, 44a, 46. 
romb.•. Cont. Discounts: 605, 61a. 
Cancellation: 700. 70e. 715, 72. 73a. 
Prod. Services. 80. 81, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective August 1. 1953. 
Card received August 9. 1953. 

6. SPOT ANNOUNCEMENTS 
1 ti. 28 ti. 52 ti. 104 ti. 156 ti. 260 H. 

Spots  5.00 4.50 4.00 3.50 3.00 2.50 
8. PROGRAM TIME RATES 

1 ti. 26 ti. 52 ti. 104 ti. 156 ti. 260 ti. 
1/2 hour.._. 25.00 22.50 20.00 17.50 15.00 12.50 
1/4 hour  20.00 18.00 16.00 14.00 12.00 10.00 
5 minutes 10.00 9.00 8.00 7.00 6.00 5.00 

KGKO 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 204 0440 2.00 
Bridges Broadcasting Service, Box 369, Benton. Ark. 

72015. Phone 901-778-8257. 
STATION'S PROGRAMMING DESCRIPTION 

KGKO: Programmed for adults and yeung adults. 
Music and news. MUSIC is standards. NEWS at 7, 
8 am. noon & 5 pm 15 min roundups of half local. 
Other news on the hour (5 min summarys). Full time 
local news reporter to gather and writs local news. 
Associated Press news service for state and national 
stories. College and high School football broadcasts. 
Mobile news units to cover special events. etc. Reed 
7/17/67. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Preston Bridges. 

3. FACILITIES 
1,000 w.; 850 he. Non-directional. 
Operating schedule: 6:00 am to local sunset. CST. 

4. AGENCY COMMISSION 
15/0; bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 40, 5, 6a. 
Hate Protection: 10a, 11a, 145. 
Basic Rates: 20a, 21b, 230, 30. 
Contracts: 40a, 41, 45. 
Comb.: Cont. Discounts: 60a. 62d. 
Cancellation: 70a. 70c. 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reed 5/1/67. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
14-   2 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1+   10 8 5 

BERRYVILLE 
Carroll County-Map Location D-1 

See SltDS consumer market map and data at begin-
ning of the State. 

KTHS 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 204 0550 8.00 
KTHS, Inc., Box 191. Berryville. Ark. 72616. Phone 

501-423-2148. 
I. PERSONNEL 
General Manager-Charles C. Earls. 
Station Manager-William C. Autry. 
Sales Manager-Gary Hayhurst. 

3. FACILITIES 
1,000 w. days; 1480 he, Non-directional. 
Operating schedule: 5 am-local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3b, 3c, 40, 44, 5, 6a, 7b. 8. 
Rate Protection: 10g. 11g, 12g, 13g. 146. 
Basic Rates: 20b. 21a, 22a, 23a, 24e. 25a. 281% 28e, 

29a. 30. 32a. 334. 
Contracts: 405. 42a, 42c, 44a. 45. 49. 51a. 
Comb.: Cont. Discounts: 60a, 60g, 61e, 624. 
Cancellation: 71a. 
Prod. Services: 82. 
Member: Arkansas Radio Network. 

TIME RATES 
No. 4 Eff-Ree'd 6/10/69. 

6. SPOT ANNOUNCEMENTS 
Ix 200 5bc I04x 156x 2600 3640 

1 min  3.60 3.55 3.45 3.25 3.05 2.90 2.80 
  2.80 2.65 2.60 2.50 2.35 2.25 2.10 

(.) 30 sec or less. 
10 sec any quantity 1.20. 

7. PACKAGE PLANS 
PER WK: 7 ti 14 ti Si ti 28 ti 35 tl 50 II 
10 ....... 2.40 2.30 2.20 2.10 1.95 1.80 
3    1.80 1.70 1.60 1.50 1.40 1.20 

8. PROGRAM TIME RATES 
lx 260 52x 1040 156x 260x 9645 

1 hr..... ..... 30.00 29.25 28.50 27.00 25.50 24.00 22.50 
1/2 hr  18.00 17.55 17.10 16.20 15.30 14.40 13.50 
1/4 hr  11.00 10.75 10.45 9.90 9.35 8.80 7.25 
10 min.  8.25 8.05 7.85 7.45 7.05 6.85 6.40 
5 min.  6.20 6.05 5.90 5.60 5.30 5.00 4.70 
Programs and spots may not be combined to earn 
discounts. 

10. SPECIAL FEATURES 
NEWS 

7 & 7:15 am 30-see ea, 3.00 or full sponsorship per 
1/4-hr, 15.00. 

BLYTHEVILLE (I AM; 1 FM) 
Mississippi County-Map Location K-2 

See SRDS consumer market map and data at begin 
nine of the State. 

KLCN KLCN-FM 
1922 1948 

Media Code 4 204 0600 1.00 
Harold L. Sudbury. Sudbury Bldg., Main St. Blithe 

ville. Ark. 72316. Phone 501-762-2093. 
I. PERSONNEL 
General Manager-Harold L. Sudbury 
Promotion Manager-J. T. Sudbury. 
Program Director-Carl Frame. 

2. REPRESENTATIVES 
Savalli/Gates. Inn. 

3. FACILITIES 
5.000 w. days: 910 he. Non-directional. 
Operating schedule: 4:30 am-local sunset. CST. 

FM FACILITIES: 
ERP 21.000 w.: 96.1 mc. 
Operating schedule: 4:30 am-local sunset. CST. 
Antenna ht-308 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cull discount. 131111 payable monthly. 

5. GENERAL RATE POLICY 
Member: Arkansas Radio Network. 

TIME RATES 
Bates received March 9, 1945. 

Class A-11:59 am-1:01 pm. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

100 words or less  5.00 
CLASS B 

100 words or less 
1 ti .......5.00 104 ti   3.75 
13 ti 4.75 156 ti_-_________ 3.50 
26 ti 4.50 260 ti 3.00 
52 ti  4.00 

8. PROGRAM TIME RATES 
CLASS A 

1 hr 1/2 hr 1/4 tir 5 min 
1 ti   50_00 30.00 20.00 10.00 

CLASS B 
1 ti 50.00 00.00 20.00 10.00 
13 U.._ ...... ...   47.00 28.00 19.00 9.00 
26 U._ 42.50 26.00 18.00 8.50 
52 ti   40.00 24.00 16.00 8.00 
104 ti ........... ...... _______ 35.00 22.00 15.00 7.50 
156 ti 32.50 20.00 13.00 7.00 
260 ti... 30.00 18.00 12.00 6.50 

BRINKLEY 
Monroe County-Map Location H-c 

See SRDS consumer market map and data at begin-
ning of the State. 

KBRI 
1959 

Media Code 4 204 0770 2.00 
Tri -County Broadcasting Co., Box 711, 226 W. Cedar 

St.. Brinkley, Ark. 72021. Phone 734-1570. 
I. PERSONNEL 
President-Mason W. Clifton. 
Gen'l & Comm'l Mgr.-W. H. Mayo. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
South--C. K.. Beaver & Associates. 

3. FACILITIES 
250 w. 'days; 1570 he. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset week-
days; 7:00 a.m, to local sunset Sunday. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4b, 44, 5, 6a. 7b, 8. 
Rate Protection: 15h. 
Basle Rates: 20a, 22b, 23a, 24b, 25a. 2Ct, 28a, 290. 
Contracts: 480. 45. 46. 470. 
Comb.: Cont. Discounts: 60a. 60k, 61e. 
Cancellation: 73a. 
Affiliated with KBS. 
Member: Magic Circle Network, Arkansas Radio 
Netmork. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 NL Elf 4/1/67-Rec'd 6/26/67. 
6. SPOT ANNOUNCEMENTS 

lx 520 I56x 3I2x 624x 1248x 
1 min_ ....... 2.65 2.35 2.06 1.58 1.65 1.47 
30 sec  2.00 1.76 1.59 1.41 1.29 1.18 

8. PROGRAM TIME RATES 
14 MINUTES 

1-49 ti  12.00 150-299 ti  7.00 
50-149 if  10.00 300 or more 8.00 

10. SPECIAL FEATURES 
6 MINUTE NEWS 

1-49 ti  6.00 150-299 ti  3.50 
50-149 ti  5.00 300 or more 3.00 

3 MINUTE WEATHER 
150-299 ti  2.50 300 or more 2.00 

CAMDEN (2 Am) 
Ouachita County-Map Location E-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KAMD 
1946 

Media Code 4 204 0880 9.00 
Camden Radio. Inc., Box 957, Camden. Ark. 71701. 
Phone 501-836-5091. 

Studio: 1/4 mile N. E. City Limits, Hwy. 79 N. 
I. PERSONNEL 
Manager-Donald Cather. 
Program Director-Cal Carter. 

3. FACILITIES 
5.000 days. 500 w. nights: 910 he. 

Directional. 
Operating schedule: Unlimited. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: In, 1lb. 12b, 13b, 14b. 
Basle Rates: 22s. 22b. 23a. 
Contracts: 45, 47a. 48. 
Comb.; Cont. Discounts: 60a, 61b, 62b. 
Cancellation: 700. 70e, 73a. 
Affiliated with MRS. 

TIME RATES 
Rates effective February 1. 1952 
Rates received February 28, 1952. 

Revisions received February 0. 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 80 
hr. hr. hr. min. min. see. 

1 time  45.00 27.00 18.00 9.00 6.00 4.00 
13 times  42.75 25.00 17.00 8.50 5.90 2.95 
25 times  40.50 24.50 16.00 8.00 5.85 3.90 
52 times._ 38.00 23.00 15.00 7.50 5.70 3.80 
104 times  31.00 21.50 14.00 7.25 5.40 3.60 
156 times._ 33.50 2o.no 13.00 7.00 5.10 3.40 
100 times._ 31.00 10.50 12.50 6.50 4.80 3.20 
312 times  28.00 17.50 12.00 0.00 4.50 3.00 
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KJWH 
1963 

Media Code 4 204 0990 6.00 
Ouachita Valley Radio Corporation, Box 606, 214 Van 
Buren, Camden, Ark. 71701. Phone 501-836-9393. 

I. PERSONNEL 
Pres., Gen'l Mgr. & Pron. Dir.-J. W. Harrell. 
Sales Manager-Alice Harrell, 

2. REPRESENTATIVES 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1450 kc. 
Non-directional. 

Operating schedule: 5:30 am-11:00 pm. CST. 
4. AGENCY COMMISSION 

15/0 tittle and talent: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 4a, 4d, 5. 6a. 7a. 
Rate Protection: 10a. lia. 120, 13a, 14a, 
Basic Rates: 22b, 23a, 24b, 28b. 
Contracts: 40b, 45, 48. 
Comb.; Cont. Discounts: 606, 61e, 62e. 
Cancellation: 73a. 
Member: Arkansas Radio Network. 

TIME RATES 
Rates effective August 1, 1963. 
Rates received September 6. 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti... . 3.25 156 ti _. 2.60 
26 ti  3.10 260 ti 2.30 
39 ti  2.95 312 ti 2.00 
52 tl  2.80 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 ti.......-...- .............. 32.50 19.50 13.00 10.85 6.50 
26 ti  30.88 18.53 12.35 10.30 8.20 
39 ti  29.25 17.55 11.70 9.75 5.85 
52 ti  27.63 16.58 11.05 9.25 5 55 
156 ti................. 26.00 15.60 10.40 8.70 5.20 
260 if  22.75 13.65 9.10 7.60 4.55 
312 ti  19.50 11.70 7.80 6.50 3.90 

CLARKSVILLE 
Johnson County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KLYR 
1957 

Subscriber to the NAB Radio Code 

Media Code 4 204 1100 1.00 

Roy Forrester, Box 188, Clarksville, Ark. 72830. 
Phone 501-754-3092. 

I. PERSONNEL 
General Manager-Roy Forrester. 

3. FACILITIES 
500 w. days; 1360 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 313, 5, 6a, 8. 
Rate Protection: 10b, 14b. 
Basle Rates: 20a, 21d, 23a, 24b, 25s. 
Contracts: 44a, 50. 
Comb.; Cont. Discounts: 60h. 601. 
Cancellation: 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Reed 4/30/69. 
Premium-Mon thru Sat 7-8:05 am, noon-1 pm, 4:30-
5:30 pm and all special programs. 
Regular-All other times. 

6. SPOT ANNOUNCEMENTS 
30 see I min 

Premium   2.00 3.00 
Regular   1.45 2.00 
Minimum 6 spots wkly 52 wk non-cancellable con-
tract. ea 1.20. 

7. PACKAGE PLANS 
10 spots daily for 10 days. ea 120 

8. PROGRAM TIME RATES 
5 min 10 mln 1/4 hr 1/2 hr 

Regular   4.80 6.50 9.15 14.65 
10. SPECIAL FEATURES 
AAA News-Mon thru Sat 7:30 am. 
30 sec  4 

CONWAY (2 AM; 1 FM) 
Faulkner County-Map Location F-4 

See SRDS consumer market mop and data at begin-
ning of the State. 

KCON 
1950 

e 
Media Code 4 204 1210 8.00 
Conway Broadcasting Co.. Box 310, Conway, Ark. 

72032. Phone 501-327-7701. 
STATION'S PROGRAMMING DESCRIPTION 

KCON: Programmed for adults and young adults. 
MUSIC: middle-of-the-road. News: 5 min on half 
hour and :55. One 35 min news block 7:25-8 am 
features local, state, and world news. 2 local 15 
min newscasts daily. 1 mobile news unit. Heavy 
emphasis on community involvement through special 
events and sports programming. SPORTS: live high 
school. and 2 colleges football play-by-play and live 
college basketball play-by-play. Taped interviews. 
Music 55%, news 20%, sports 12%, public affairs 
7%. Contact Representative for further details. Reed 
6/30/69. 

I. PERSONNEL 
General Manager-Billy P. Johnson. 

2. REPRESENTATIVES 
South-C. K. Beaver & Associates. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kg. 
Non- directional. 

Operating schedule: 5 am-10:15 pm. CST. 
4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11e. 12h, 1311. 14h, 15b. 
Basic Rates: 21a, 21d, 22a, 2213, 23a, 2414 255, 26, 

28a, 28e 290. 30. 
Contracts: 40a, 44a, 44b, 45, 46, 47a, Ma. 51b. 
Comb.; Cont. Discounts: 605. 601, 61e. 62d. 
Cancellation: 70s. 70e, 710, 72, 73a. 
Prod. Services: 82. 
Affiliated with MISS. 

TIME RATES 
ES'  Itee'd 6/30/69. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x I56x 260x 512x 

1 min 2.70 2.45 2.25 2.15 1.95 1.90 1.85 1.70 
30 sec 2.10 1.80 1.60 1.50 1.30 1.25 1,20 1.10 

8. PROGRAM TIME RATES 
Ix I3x 26e 52x 104x 156x 260x 312x 

1 hr 46.00 45.50 45.00 44.00 43.00 42.00 41.00 40.00 
1/2 

hr.. 27.25 25.85 24.25 23.25 22.25 21.25 20.25 19.25 
1/4 

hr.. 17.25 16.35 15.2.5 13.25 13.00 12.60 12.35 12.05 
10 
min 13.75 13.05 12.40 12.05 11.80 11.50 11.25 10.95 
5 min 7.25 6.85 6.50 6.25 6.05 5.75 5.50 5.25 

KVEE 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 204 1320 5.00 
Central Arkansas Broadcasters, Box 462. Washington 

Ave.. Conway, Ark. 72032. Fa 9-3819. 
STATION'S PROGRAMMING DESCRIPTION 

KVEE: Programming country and western music for 
adults and young adults. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 55 min. Headlines on half hour. 5-8 am, 
farm market, county agent reports. quips, weather 
reports. 8 am-sign-off, air personalities, quips, in-
terviews. Live country and western band Sat. morning 
8-9 am. 1 mobile news unit. Studio facility for live 
broadcasts. News gathering facilities. Remote for on-
the-scene broadcasting. SPORTS: line play-by-play 
college football, live coverage of golf, horseracing, 
etc. News 15%: local and regional 5%, farm news 
1%, national and international 9%. MUSIC 77%: 
country and western 70%, gospel music 7%. Sports 
3%. TALK: 5%. Contact Representative for further 
details. Rec'd 7/19/67. 

I. PERSONNEL 
Genera/ Manager-Jack Miller. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3, FACILITIES 
000 w. days; 1330 Ise. Non-directional. 
Operating schedule: 4:55 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 3a, 40, 4d, 5. 6a, 8. 
Rate Protection: 100, Ila, 12a, 13a, 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 21e, 21d, 225, 23b, 241), 240, 

25a, 26, 28a, 28e. 290. 30, 33a. 
Contracts: 41, 42a, 42e, 43, 445, 44b, 45, 46, 47a, 49, 

51a, 51b, 51c 
Comb.; Cont. Discounts: 60a, 60e, 60e, 60f, 601, 61a, 

6113. 62b, 62d. 
Cancellation: 71b. 
Member: Magic Circle Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ES' . Itec'd 8/2/67. 
6. SPOT ANNOUNCEMENTS 

5x 9Ix 1300 182x 2340 300x 
1 min.  2.50 2.30 2.20 2.10 2.00 1.80 

K VE E-FM 
1967 

Media Code 4 204 1321 3.00 
Brown Broadcast Corp., Box 462. Conway, Ark. 

72032. Phono 501-329-6871, 
I. PERSONNEL 
General Manager-James M. Futrell. 
Program Director-Neal Wood. 
Staff Announcer-Hollis Duncan. 

3. FACILITIES 
ERP 29,000 w.: 105.1 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 321 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
Seo KVEE listing for coded regulations. 

TIME RATES 
Eft 6/68-Reed 7/18/69, 

6. SPOT ANNOUNCEMENTS 
AA-6 pm-midnight. 
A-6 am-6 pm. 

I min 30 sec I min 30 see 
AA   3.00 2.00 A   2.00 1.50 

CORNING 
Clay County-Map Location J-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KCCB 
1959 

e 
Media Code 4 204 1430 2.00 
Clay County Broadcasting Co., W. 2nd St., Corning 

Ark. 72422. Ulster 7-2261, 
I. PERSONNEL 
Owner-E. W. Cochran. 
Gen'l & Com'l Mgr.-Bob Cochran. 
Program Director-Doll Cochran. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days; 1260 kc. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset. CST 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 2b, la. 4b, 4d, 5, la, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15b, 16. 
Basic Rates: 20b, 21e, 22b, 23b, 246, 25b, 26, 28e, 

29b, 30, 33b. 
Contracts: 40a, 42b, 42d, 44b. 
Comb.; Cont. Discounts: 60a, 60f, 61a. 
Cancellation: 71b, 
Prod. Services: 82. 
Affiliated with KBS and RAS, 
Member: Marie Circle Network, Arkansas Radio 
Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1964. 
June 17. 1964. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 ml (.) 
hr. hr. hr. min. min. in.  

1 time__ 28.00 14.00 7.00 6.00 4.00 2.00 1.50 
52 times.... 24.00 12.00 6.50 5.50 3.50 1.75 1.35 

156 times._ 22.00 11.00 6.00 5.00 3.00 1.50 1.25 
312 times._ 20.00 10.00 5.00 4.00 2.50 1.25 1.00 
624 times_   4.00 3.00 2.00 1.00 .80 
936 times .85 .70 

1248 times .75 .60 

CROSSETT (I AM; 1 FM) 
Ashley County-Map Location G-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KAGH 
1951 

e 
Subscriber to the NAB Radio Code 

Media Code 4 204 1540 8.00 
Ashley County Broadcasters, Inc., 900 Main St., 

Crossett, Ark. 71635. Phone 364-2181. 
I. PERSONNEL 
President-Barry Medlin. 

2. REPRESENTATIVES 
Memphis, Dallas, Atlanta-C. K. Beaver & Associ-

ates. Inc. 
3. FACILITIES 

250 w. days; 800 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KAGH-FM. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la. la, lb. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection; 10a, 14a, 16. 
Basle Rates: 20a, 21s, 21b, 22a, 22b, 23a, 28a, 28e. 

29a. 
Contracts: 40a, 41, 42b, 440, 44b, 45, 46, 47e, 48, 

49, 51a, 51b. 51c. 
Comb.; Cont. Discounts: 60a, 60c, 60f. 601, 61c, 6213. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services* 81, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective October 1. 1961. 
Rates received October 13. 1961. 

6. SPOT ANNOUNCEMENTS 
Ix 156x 260x 

1 min or less_   2.75 2.25 2.00 

KAGH-FM 
1967 

e 
Media Code 4 204 1541 6.00 

Ashley County Broadcasters, Inc., 900 Main St., 
Crossett, Ark. 71635. Phone 364-2181. 

I. PERSONNEL 
President-Barry Medlin. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 3,000 w.; 104.9 me. 
Operating schedule: 6 am-10 pm daily except Sun. 
CST. 
Antenna ht.: 263 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-10 pm except Sun. Forsimuleast facilities see 
KAGH. 

5. GENERAL ADVERTISING See coded reputations 
Contracts: 40a, 

TIME RATES 

FM-65% of AM rates. 

DARDANELLE (1 AM; 1 FM) 
Yell County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KCAB 
1964 

Media Code 4 204 1650 5.00 
Central Arkansas Broadcasting Co., Inc., Box 89, 

Locust St., Dardanelle, Ark. 72834. Phone 501.-
229-4660. Russellville phone 967-3534. 

I. PERSONNEL 
General Manager-Ralph McCormick 
Program Director-Don Myers, 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Memphis, Dallas, Atlanta-C. K. Beaver & Asso-

ciates. Inc. 
3. FACILITIES 

1,000 w.; 980 ko. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast durirg AM 
operational hours. For non-simulcast facilities see 
KCAB-FM listing. 

4. AGENCY COMMISSION 
None; all rates net to station; bills rendered monthly. 

ARKANSAS 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2a, 213. 3a, 4b, 44. 5, 60, 7b, 8. 
Rate Protection: 106, 1lb, 12b, 13b, 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21e, 21d, 226, 23b, 24b, 24e, 25a, 

26, 28b, 20e. 29a, 30, 320, 134. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46, 47a, 48, 

49, 50, 51e. 
Comb.; Cont. Discounts; 60e, 61b, 62b, 
Cancellation: 70b, 70d, 710, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KISS. 
Member: Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 4 ES' 2/1/67-Rec'd 2/27/67. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 
1 Y. 4.25 9.40 
26 x__ 3.40 2.70 

3.10 2.50 

156 x... 2.50 2.00 
260 x  2.30 1.85 
31. x. 2.10 1.70 
500 x 1.60 1.30 
1000 x  1.40 1.10 --
Specified time and adjacencies, extra.--..----- 10% 

IL PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x. ........ 47.00 28.00 19.00 12.75 8.50 
13 x..._ .......... _ .... _... 41.00 25.00 16.00 11.00 7.75 
26 x..._ ...... _____. ...... 36.00 21.00 13.50 10.50 8.75 
52 x. ...... _...-...-- ..... _ 32.00 19.00 12.00 8.50 5.50 
104 x_______ ...... _._ 29.00 17.00 10.50 7.75 4.75 
156 x.  26.00 15.00 9.50 6.75 4.25 
260 x.  24.00 13.50 8.50 6.00 4.00 
312 x.  22.00 12.75 7.75 5.50 3.50 
Specified time and adjacencies. extra.........--- 10% 

10 see 
2.15 
1.70 
1.55 
1.40 
1.30 
1.15 
1.05 
85 

KCAB-FM 
1965 

Media Code 4 204 1651 3.00 
Central Arkansas Broadcasting Co., Inc., Box 89, 
Locust St., Dardanelle, Ark. 72834. Phone 501-
229-4660. Russellville phone 967-3534. 

I. PERSONNEL 
General Manager-Ralph McCormick. 
Program Director-Don Myers. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
C.E. Beaver & Associates. Inc. 

3. FACILITIES 
F,RP 3,000 w.; 102.3 mc. 
Operating schedule: 6 am-midnight daily. CST. 
Antenna ht.: 260 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see KCAB. 

4. AGENCY "OMMISSION 
None: all rates net to station; bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b. la. 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14a, 15a, 1513, 

16. 
Basic Rates: 20b, 21e, 21d, 22b, 23b, 24b, 24e, 25a, 

26. 28b, 28e, 29a, 30, 32a, 33d. 
Contracts: 40a, 41, 4214 424. 440. 45, 47a, 48„ 49, 

50, 51e. 
Comb.; Cont. Discounts: 60e, 61h, 62b. 
Cancellation: 706, 70d, 71a. 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS. 
Member: Arkansas Radio Network. 

TIME RATES 

Rates are identical to KCAB. See that listing. 

DE QUEEN 
Sevier County-Map Location B-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KDQN 
1956 

Media Code 4 204 1760 2.00 
Charles 51athis, Jr., 419 S. 4th St., De Queen. Ark. 

71832. Phone 501-584-2446, 
I. PERSONNEL 
Owner-Charles Mathis, Jr. 
Manager-Gail Mitchell. 
Program Director-Mary Griggs. 

3. FACILITIES 
500 w. days; 1390 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset 7 days 
weekly. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 2b, la, 4b, 4d, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 206, 22a, 24a, 25b. 
Contracts: 47a, 48. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 82. 
Member: Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received April 22, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 1.40 156 tL 2.50 
26 ti 3.25 260 ti 2.30 
52 ti  3.00 312 ti. 2.16 
104 ti  2.90 

8. PROGRAM TIME RATES 
1 hr 

1 ti  50.00 
26 ti  45.00 
52 ti  42.00 
104 ti  40.00 
156 ti  38.00 
260 ti  36.00 
321 ti    35.00 

1/2 hr 1/4 hr 5min 
35.00 1 .00 9.00 
30.00 15.00 8.00 
28.00 14.00 7.50 
26.00 13.00 7.00 
24.00 12.00 6.50 
22.00 11.00 6.00 
20.00 10.00 5.50 
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ARKANSAS 

DE WITT 
Arkansas County-Map Location G-5 

See SRDS consumer market map and data at beginning 
of the State. 

K DEW 
1968 

Media Code 4 204 1800 6.00 

DeWitt Broadcasting Co., Inc., Box 326 Highway 
152-A, De Witt, Ark. 72042. Phone 501-946-1470. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Edward Ifoory. 
Program Director-Lester Pool. 
Engineer-Kenneth Wayne Load. 

2. REPRESENTATIVES 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
500 w. days; 1470 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% timo only payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22b, 23a, 24b, 25a, 26. 28e, 29a. 
Comb.; Cont. Discounts: 60a, 61e. 
Cancellation: 73a. 
Member: .Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 3/1/68-Rec'd 2/16/68. 
6. SPOT ANNOUNCEMENTS 

Ix 52x I56x 3I2x 624x 120411 
1 min_____ 2.65 2.35 2.12 1.94 1.76 1.59 
30 see  2.35 2.12 1.94 1.76 1.47 1.35 

8. PROGRAM TIME RATES 
59 min 29 min 14 min 6 min 

1 x  35.30 20.59 14.12 7.06 
5° x  30.88 17.00 11.77 5.88 
156 x  26.47 14.70 8.24 4.12 
300 x  23.53 13.24 7.06 3.53 

10. SPECIAL FEATURES 
NEWS 

Ix 52x 156x 300+ 
6 min  6.00 5.00 3.50 3.00 

DUMAS 
Desha County-Map Location H-6 

See SRDS consumer market map and data at beginning 
of the State. 

KDDA 
1966 

Media Code 4 204 1870 9.00 
Alan W. Eastham, Mrs. T. W. Eastham, Thomas O. 

Graves dba KDDA. Box 215. Dumas. Ark. 71639. 
Ptbone 501-382-5600. 

I. PERSONNEL 
Gen'l 8s Sales Mgr.-Alan W. Eastham. 
Station Manager-Thomas O. Graves. 
Program Director-Bill Crawford. 

3. FACILITIES 
500 w.; 1560 10. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. lb, 2e. lb, 3a, 3b. 3d, 4a. 5. 6a, 7b. 
Rate Protection: 10a, 12a, 13e. 14a. 15b, 16. 
Basic Rates: 21a, 21b. 22a, 22b, 23a, 23b, 24b. 2.5a. 

26. 28b, 28e. 29e. 29b, 30. 33e. 
Contracts: 40a, 43, 44a, 44b, 45, 46. 47e. 48, 49. 

51a, 51b, 51e. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70b, 70d, 71b. 72. 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Roc'd 1/31/68. 
6. SPOT ANNOUNCEMENTS 

I min 1 min 
1 x 3.00 156 x  ... 2.60 
13 x....  3.00 260 a_ ......... 2.40 
26 x  3.00 312 x  2.20 
52 x. 2.80 625 x    1.50 
104 ....... 2.60 1000 x.--........  1.25 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 1 hr 

1 X................_.._..._...._.... 7.00 14.00 27.00 40.00 
13 L.  6.00 12.00 22.50 35.00 
26 x.   5.00 10.00 19.50 32.50 
52 x..  4.00 8.00 15.50 27.50 
Program sponsors with 3 or more segments weekly 
may buy additional spots at the lowest 1.25 rate. 

10. SPECIAL FEATURES 
Quickies, Time and Weather checks (approx. 25 wds) 
sold with 1-min ratio, 1-min equals 2 Quickies: 50% 
of 1-min. 
Churches, clubs, other non-profit special organizations 
-1.25 minimum of five. 

EL DORADO (2 AM; 2FM) 
Union County-Map Location E-8 

See SRDS cccuumer market map and data at begin-
ning of the State. 

KDMS 
1949 

e 
Subscriber to the NAB Radio Code 

Media Code 4 204 1980 6.00 
El Dorado Broadcasting Co., 1904 W. Hillsboro. El 

Dorado. Ark. 71730. Phone 501-863-5121. 
I. PERSONNEL 
Pres. & Gen'i Mgr.-.T. A. "Sonny" West, Ir. 
Assistant General Manager-Bob Parks. 

2. REPRESENTATIVES 
M. A. Sales Co., Inc. 
Southeast, Southwest-Contact station direct. 

3. FACILITIES 
5.000 w. days; 1290 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 2b, 3a, 3d, 4e, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 121% 13b, 14b, 15a, 15b. 
Basic Rates: 20a, 21d, 22b, 23a, 25a, 28a, 28c, 25e. 

30, 32b. 33d. 
Contracts: 40e, 41, 42b, 42d, 44e, 45, 46, 47e. 48, 

49, 50. 51e, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 601, 61e, 62d. 
Cancellation: 70a, 715, 72, 73b. 
Prod. Services: 82. 
FM facilities: KRIL (FM). 
Affiliated with American Information Network. 
Member: Arkansas Radio Network. 

TIME RATES 
No. 16 Elf 9/1/66-Reed 9/28/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x  4.70 3.55 156 x 3.55 2.10 
26 x....  4.30 3.25 260 x  3.20 2.40 
52 x  3.90 2.95 312 3.00 2.25 

7. PACKAGE PLANS 
SATURATION PLANS 

12 ti 18 ti 24 tl 
1 min ________ ............. 3.90 3.55 3.20 
30 sec    2.95 2.70 2.40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 X.  40.75 27.60 17.00 8.50 
DISCOUNTS 

26x-5% 52x-10% 156x-20% 260x-30% 

KELD KELD-FM 
1935 1963 

1:1121:1 
Subscriber to the NAB Radie Code 

Media Code 4 204 2090 3.00 
Radio Enterprises, Inc., Box 610, 208-1/2 N. Wash-

ington, El Dorado, Ark. 71730. Phone 501-863-
6126. 
STATION'S PROGRAMMING DESCRIPTION 

KELP: Programmed for general interest. 
MUSIC: general popular: standards, showtunes, film 
music and middle-of-the-road. NEWS: 5 min every 
hour on hour, 10 min 3 times daily, 5 am. nocui & 
6 pm. 50% national, 50% state and local. 6 men 
handle news. 3 mobile units. Monitors on police and 
fire receivers. AP, UPI, UPI audio. Rusa Weather 
Wire. Ant PEILSONALITIES handle all segments. 
Swap shop program In morning 9-10 am. SPORTS: 
major league baseball, high school and university 
football and basketball games. Contact Representa-
tive for further details. Rec'd 8/9/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-W. N. McKinney. 
Assistant Manager-Jerome Orr. 
National Sales Manager-Sarah Durrett. 

2. REPRESENTATIVES 
South, Southeast, Southwest-C, K. Beaver & Asso-

ciates, Inc. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 14100 kc. 
Non-directional. 

Operating schedule: 24 hours daily. CST. 
FM-ERP 3,000 w.; 103.1 rac. Stereo. 
Operating schedule: 24 hours daily. COT. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3e. 45, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13e. 145, 15a, 15b. 
Basic Rates: 2013. 21b, 21d, 22a, 22b, 235. 23b, 29b, 

28a. 29e, 32b. 
Contracts; 40a, 41. 45, 46, 47e. 48, 49, 50, 51a. 
Comb.; Cont Discounts: 60a, 60e, 61s, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80, 81. 82, 

TIME RATES 
Rates effective February 1, 1966. (Card No. 9.) 

Card received February 7. 1966. 
6. SPOT ANNOUNCEMENTS 

1 ti 26 ti 52 ti 156 ti 260 U. 512 ti 
1 min_____ 4.10 3.95 3.75 3.50 3.10 2.75 
30 sec  2.75 2.65 2.50 2.35 2.25 2.05 
10-second ID's. no discount.________.-__ 1.40 

8. PROGRAM TIME RATES 
1 ti 26 ti 52 ti 156 Li 260 ti 312 ti 

1 hr.............. 41.50 39.50 37.50 35.25 33.25 31.25 
1/2 hr  27.75 26.25 25.00 23.50 22.25 20.75 
1/4 hr  16.75 15.75 15.00 14.00 13.25 12.50 
10 min.  11.75 11.25 10.50 10.00 9.50 9.00 
5 7.75 7.25 7.00 6.50 6.00 5.50 

KR I L (FM) 
• 1963 

C 
Media Code 4 204 2200 8.00 
El Dorado Broadcasting Co. Inc., 1904 W. Hillsboro. 

El Dorado. Ark, 71730, Phone 501-863-5121, 
I. PERSONNEL 
Pres. & Gen'l Mgr.-J. A. "Sonny" West, Jr. 
Assistant General Manager-Bob Parks. 

2. REPRESENTATIVES 
M. A. Sales Co., Inc. (except S. E. & S. W.) 

3. FACILITIES 
ERP 3.000 w.: 99.3 me. 
Operating schedule: 6 am-11 pm. CST. 
Antenna ht.: 330 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4e, 44. 5, 6e, 8, 
State Protection: 10b, 11b, 12b, 13b, 14b, 15e. 15b. 
Basic Rates: 20e. 21d, 22b, 23e. 25e, 28e. 28e, 29e, 
30, 321]. 33d. 
Contracts: 40e. 41, 42b, 42d, 44e, 45, 46, 47e, 48, 

49, 50, 51e, 51e. 
Comb.; Cont. Discounts: 60b. 604. 60g, 601, 61a, 62d. 
Cancellation: 70e. 71e, 72. 73b, 
Prod. Services: 82. 
AM facilities: KDA1S. 
Member: Arkansas Radio Network, 

TIME RATES 
Elf  Rec'd 4/28/66. 

6. SPOT ANNOUNCEMENTS 
13 WF.EK PLAN 

I ti 2 ti 4 tl 
Per day, ea 1.45 1.30 1.20 

MONTHLY PLAN 
1 ti 20 tl 50+ 

Per mo, ea  1.60 150 1.40 
All announcements minutes or less. 

FAYETTEVILLE (2 AM; 2 FM) 
Washington County-Map Location C-2 

See SRDS consumer market map and data at begin-
ning of the State. 

K F A V (FM) 
1964 

Media Code 4 204 2310 5.00 
Stamps Radio Broadcasting Co., Inc., Bor 1128, Fay-

etteville, Ark. 72701, Phone 501-521-1353, 
I. PERSONNEL 
General Manager-H. Weldon Stamps, 
Station Manager-Mike Nail. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 800 w.; 92.1 mc. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 530 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with American FM Network. 

TIME RATES 

Elf 1/15/69-Itec'd 1/20/69. 
6. SPOT ANNOUNCEMENTS 
PER WK, EA: 6t1 12 ti 
1 wk..   3.00 2.75 
13 wk.  2.85 2,63 
26   2.70 2.48 
52 wk. . 2.55 2.35 

18 ti 
2.38 
2.25 
2.25 
2.13 

24 ti 
2.25 
2.13 
2.03 
1.90 

30 ti 
2.00 
1.90 
1.80 
1.70 

KFAY 
1957 

Media Code 4 204 2420 2.00 
Big Chief Broadcasting Co. of Fayetteville. Box 

1121, Fayetteville, Ark. 72701. Phone 501-442-9859. 
I. PERSONNEL 
President-Jack Beasley. 
Station Manager-Pat Demarco, 

2. REPRESENTATIVES 
Savant/Gates, Inc. 

3. FACILITIES 
1,000 w. days; 1250 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, la, 3d, 4a, 5, 6e, 8. 
Rate Protection: 10a, lia, 14a. 
Basic Rates: 20a, 20b, 22a, 22b, 13e. 24b, 14e, 25a, 

29a. 
Contracts: 40a, 42e. 44e, 44b, 45, 46, 48, 51e. 
Comb.; Cont. Discounts: 60e, 60e, 62b. 
Cancellation: 70a. 70e, 71a, 73e 73b. 

TIME RATES 

Elf 7/1/69-Reed 5/26/69, 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 6 ti 12 tl 18 ti 
1 wk  5.50 5.30 5.10 
13 wk___   5.00 4.80 4.60 
26 wk  4.50 4.30 4.10 
52 wk..  4.00 3.80 3.60 

1 wk  4.40 
13 wk  4.10 

52 wk  3.30 

30 SECONDS 
4.25 4.10 
3.95 3.80 
3.55 3.40 
3.15 3.00 

KHOG 
1946 

Ft I Et 

24 ti 30 ti 36 ti 
4.90 4,70 4.50 
4.50 4.30 4.10 
3.90 3.70 3.60 
3.40 3.20 3.00 

3.95 3.80 3.65 
3.65 3.50 3.35 
3.25 3.10 2.95 
2.85 2.70 2.55 

Media Code 4 204 2530 8.00 

Broadcasting Associates Inc., Box 550. 103 W. 
Mountain. Fayetteville, Ark. 72701. Phone 501-
442-2322. 

I. PERSONNEL 
General Manager-Ed Gideon, 

2. REPRESENTATIVES 
Tierney Organization, Inc. 

S. FACILITIES 
1,000 w. days; 1440 Ice. Non-directional. 
Operating schedule: 6 am-local sunset daily. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 30, 3b, 4a, 4d, 5, 6e, 8. 
Rate Protection: 15b. 
Basic Rates: 20e, 22e, 22b, 13e. 24h, 26, 28e. 29e. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60k, 
Cancellation: 70a, 70e. 71e, 73a. 

TIME RATES 

Rates effective June 1, 1981. 
Rate, received May 15, MIL 

6. SPOT ANNOUNCEMENTS 
1 minute: 6 ti. 12 ti. 18 ti. 
1 week.._ 5.00 4.90 4.60 

13 weeks.. 4.00 3.80 3.60 
26 weeks.. 3.80 3.40 3.20 
52 weeks.. 3.40 3.00 2.80 

30 seconds: 
1 week._ 3.75 3.60 3.45 

13 weeks_ 3.00 2.85 2.70 
26 weeks.. 2.85 2.55 2.40 
52 weeks.. 2.55 2.25 210 

10 seconds-50% of above 1 minute 

8. PROGRAM TIME RATES 
1 U. 13 ti. 26 ti. 

1 hour_ ..... 40.00 36.00 34.00 
1/2 hour... ..... 24.00 21.60 20.40 
1/4 hour  16.00 14.40 13.60 
5 minutes 8.00 7.20 6.80 

24 ti. 
4.40 
5.40 
3.00 
2.60 

3.50 
2.55 
2.35 
1.95 

rate. 

48 U. 
4.30 
3.00 
5.60 
2.40 

3.15 
2.25 
1.95 
1.80 

52 ti. 104 ti. 260 U. 
32.00 30.00 28.00 
19.20 18.00 16.80 
12.80 12.00 11.20 
6.40 6.00 5.60 

KN WA (FM) 
1966 

Media Code 4 204 2590 2.00 

Kessler Mt. Broadcasting Corp., Box 1192. Fayette-
ville, Ark, 72701. Phone 501-442-4215. 

I. PERSONNEL 
Sales Manager-Gordon Foster. 
Chief Engineer-Harold Lindsey. 

3. FACILITIES 
ERP 800 w. (horiz.), 790 w. (vert.); 103.9 rac. 

Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 512 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; before 10th of month. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2a, 3d, 4e. 4e. 5, 8. 
Rate Protection: 10e, 11e, 12e. 13e. 14e, 15a. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 21e. 24b, 25a, 

26, 28b, 29e. 33d. 
Contracts: 40e. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 62e. 
Cancellation: 71a, 
Prod. Services: 81, 82, 
Member: Arkansas Radio Network, 

TIME RATES 
Eff 11/15/60-Reed 3/25/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
6 ti 12 01 18 ti 24 ti 48 01 

1 wk._.._................ 5,00 4.80 4.60 4.40 4.20 
3.60 3.40 3.00 
3.20 3.00 2.60 
2.80 2.60 2.40 

26 wk.  3.80 3.40 
52 wk..._  3.40 3.00 

30 SECONDS 
1 wk..... 3.75 3.60 
13 wk.. 3.00 2.85 
26 wk.   2.85 2.55 

10 sec: 50% of 1-min. 
8. PROGRAM TIME RATES 

Ix I3x 26e 
1 hr  40.00 36.00 34.00 
1/2 hr._._  24.00 21.60 20.40 
1/4 hr  16.00 14.40 13.60 
5 min____ 8.00 7.20 6.80 

FORDYCE 
Dallas County-Map Location E-6 

See SRDS consumer market inap and data at begin 
fling of the State. 

3.45 
2.70 
2.40 
2.10 

52x 
32.00 
19.20 
12.80 
6.40 

3.30 
2.55 
2.25 
1.95 

104e 
30.00 
18.00 
12.00 
6.00 

3.15 
2.25 
1.95 
1.80 

260x 
28.00 
16.80 
11.20 
5.60 

KBJT 
1959 

1:112C1 
Subscriber to the NAB Radio Code 

Media Code 4 204 2640 5.00 
KBJT, Inc.. Box 659, Fordyce. Ark. 71742. Phone 
501-352-2170. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Mack R, Smith. 
Station Mananger-Jay Bagwell. 
Commercial Manager-Jesse B. Smith. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
250 w. days; 1570 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: is. 4b, 4d, 5, 6s. 8. 
Rate Protection: 10b. 1lb, 12b, 13b. 
Basic Rates: 22b. 23a. 24b. 26, 
Contracts: 40a. 46. 48. 
Comb.: Cont. Discounts: 60b, 61a. 62e. 
Cancellation: 71a. 73e, 
Member: Arkansas Radio Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1960. 
Card received July 17, 1960. 

6. SPOT ANNOUNCEMENTS 
1 min (*) 1 min (*) 

1 ti  2.50 2.00 104 ti _ 2.10 1.45 
13 ti  2.40 1.85 208 ti  1.90 1.35 
26 ti ....... _....... 2.30 1.70 260 ti---  1.80 1.25 
52 ti  2.20 1.55 364 ..... 1.70 1.00 
CI Quickies. 

FORREST CITY (1 AM; 1 FM) 
St. Francis County-Map Location II-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KXJK KXJK-FM 
1949 1960 

C 
Subscriber to the NAB Radio Code 

Media Code 4 204 2750 2.00 
Forrest City Broadcasting Co., Washington St., For-

rest City, Ark. 72325. Melrose 3-1252. 
STATION'S PROGRAMMING DESCRIPTION 

KXJK: General interest programming. 
M-S: 5:20-6:45 am country and western music. 
7-11:45 am middle-of-the-road music. Noon-1:30 pm 
c and w music. 1:30-4 pm middle-of-the-road music. 
4 pm-sign-off rock music. NEWS: 15 min at 6:45 
am, 7:45 am, 11:45 am & before sign-off. News at 
:55 all other hours. 15 min farm news 12:30 pm. 
Sun am religious programs, pm showtunes and stand-
ard music. 2 mobile news unite. 3 air personalities. 
SPORTS: high school and college football. COMMER-
CIAL POLICY: 18 minutes per hour maximum. Per-
sonalities and equipment available for remote broad-
casts. Contact Representative for further details. 
Rec'd 9/6/67. 

I. PERSONNEL 
General Manager-William Fogg. 
Commercial Manager-James A. Pearson, Jr. 
Prog. Dir. & Chief Eng.-Jerry Christopher. 

2. REPRESENTATIVES 
Burn-Smith Company. Inc. 
South-C, K. Beaver & Associates. 

(This listing continued on next page) 
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Forrest City-K X J K, K X J K-FM-Cont'd 
3. FACILITIES 

5.000 w. days; 950 ke. Non-directional. 
Operating schedule: 6 am-7 pm. CST. 
FM-ERP 3,000 w.; 93.5 mc. 
Operating schedule:  

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3b. Sc. 3d, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 11a, 13a. 14a, 16. 
Basle Rates: 21a, 21b. 21c, 2Id, 22a, 22b, 23a, 23b, 

24b, 25a, 26, 27, 28a. 28e. 29a, 29b, 30, 33a. 
Contracts: 40a, 42b, 42d, 44a, 44b, 45, 46, 47a, 48, 

49, 50, 51n. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 601, 61e. 62b. 

62d. 
Cancellation: 70a, 70c. 71a, 72, 73a. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with Kl3S. 
Member: Arkansas Itadio Network. 

TIME RATES 
No. 5 Elf 4/1/69-Ree'd 2/26/69. 

6. SPOT ANNOUNCEMENTS •I min *30 sec "20 see 
  4.50 4.00 3.50 

13 x  4.25 3.60 3.10 
26 ................ ......... 4.00 3.40 2.90 
52 x  3.75 3.20 2.70 
104 I  3.0 3.00 2.50 
156 x  3.25 2.75 2.25 
260 x  3.00 2.35 1.90 
312 x  2.75 2.20 1.60 
365 x  2.50 2.00 1.50 
520 x  2.25 1.75 1.40 
1000 x  2.00 1.65 1.20 

(') or less. 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 5 min 
1 x  40.00 25.00 15.00 8.50 

DISCOUNTS 
13x-5% 52x-12-1/2% 156x-20% 
26x-10% 101x-15% 260x-25% 

FORT SMITH (5 AM; 2 FM) 
(including Van Buren) 
Fort Smith, Sebastian County-Map Location B-4 
Van Buren, Crawford County-Mart Location C-3 

See SRDS consumer market map and data at beginning 
of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities Involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

KFDF 
1958 

VAN BUREN 
Media Code 4 204 2860 9.00 
George V. Domerese, Box 550, Van Buren, Ark. 
Office and Studios: 711-1/2 Main, Van Buren, Ark. 

72956. 
I. PERSONNEL 
Owner 8. Gen'l Mgr.-George V. Domerese. 
Station Manager-Clarence Domerese. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,005 w. days; 1580 tic. Non-directional. 
Operating schedule: Sunrlse-loeal sunset. 

4. AGENCY COMMISSION 
15/0; 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b, 9d. 
Basic Rates: 29a. 
Contracts: 50. 
Cobb.; Cont. Discounts: 60a. 
2 or more programs of at least 15 minutes in length 
broadcast In 1 day by sponsor combinable to earn 1/2 
hour or hourly rate, whichever is applicable. All pro-
grams so combined may be scheduled contiguously at 
station's option on 28 days notice to advertiser. 
Affiliated with KBS. 
Affiliated with Americus Entertainment Network 
Member: Oklahoma News Network, Inc. 

TIME RATES 
Rates effective February 15. 1960. 
Rates received February 25. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. 

1 time  42.00 26.60 16.80 12.60 8.40 3.50 
13 times  39.90 25.20 15.90 11.90 7.95 3.20 
26 times  37.80 23.80 15.10 11.20 7.55 2.80 
52 times  35.00 22.40 14.25 10.65 7.00 2.10 
104 times  33.60 21.00 13.45 10.00 6.60 1.95 
208 times  31.50 19.95 12.60 9.45 6.30 1.75 
312 times__ 28.00 18.20 10.00 8.65 5.40 1.55 

7. PACKAGE PLANS 
SATURATION DISCOUNTS 

le times per week, from earned frequency._ 10% 
15 tames per week, from earned frequency-_____ 15% 
20 times per week, from earned frequency__.- 20% 
25 times per week, from earned frequency.___ 25% 
30 times per week, from earned frequency_____ 30% 
Special package rates for "quickie" spots on request. 

10. SPECIAL FEATURES 
News, 1/4 hour and 5 mlnute rates affifir. 

KFPW 
1930 

FORT SMITH 

e 
Media Code 4 204 2970 6.00 
KFPW Broadcasting Co., Box 4098, 2415 N. Albert 
Pike ltd., Fort Smith, Ark. 72904. Phone 501-785-
4105. 
STATION'S PROGRAMMING DESCRIPTION 

KFPW: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
10 or 15 min on hour. Local news follows network 
reports nt 10 past hour except for 15 min locally 
produced newscasts at 7 am, 8 am, noon, 6 pm 8c 
10 pm. MUSIC: middle-of-the-road. Classified 
want-ad telephone feature at 8:10-9 pm. Guest dis-
cussions daily at 12:15 pm. SPORTS: college and 
high school football and basketball. News 20%, music 
55%, sports and public affairs features 25%. Con-
tact Representative for further details. Reed 
11/10/67. 

I. PERSONNEL 
Owner-George T. Hemrelch. 
General Manager-Jack Freeze. 
Program Director-Joe Stoppais. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Southwest-Mario Messina Company. 
Southeast-David Carpenter Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 5:30 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11c, 12c, 13c, 14e, 15a, 15b. 
Basic Rates: 21s. 23a, 24c, 25a, 28e. 29e. 
Contracts: 40a, 45, 46. 51a. 
Comb.; Cont. Discounts: 60a. 60e, 601, 62a. 
Cancellation: 70c, 71a. 
Prod. Services: 82. 
Affiliated with CBS. 

TIME RATES 
Elf 3/1/66-Ree'd 3/29/66 

6. SPOT ANNOUNCEMENTS 
A-Mon thru Sat 6-9 am & 4-7 pm. 
B-All other times. 
I MIN: lx 26x 52x 156x 260e 520x 1000x 
A.. 9.00 8.50 7.00 6.50 6.00 5.50 5.00 
B.... 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

20/30 SEC: 
A.. 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
B.... 5.00 4.75 4.50 4.25 4.00 3.75 3.50 

10 seconds-50% applicable 1 minute rate. 
7. PACKAGE PLANS 
PER WK. ROS: 1 ti 5 tl 10 ti 20 ti 30 II 
1 min  6.00 5.80 5.60 5.40 5.20 
30 sec  4.50 4.30 4.10 3.90 3.70 

8. PROGRAM TIME RATES 
lx 521 156x 260x 312x 

I hr  ......... 55 50 45 40 35 
1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

KFSA 
1947 

FORT SMITH 
A Donrey Media Group Station 

Subscriber to the NAB Radio Station 
Media Code 4 204 3080 3.00 
Fort Smith Broadcasting Co., Box 488, 1016 Rogers 

Ave., Fort Smith, Ark. 72901. Phone 501-782-9125. 
STATION'S PROGRAMMING DESCRIPTION 

KFSA: Programmed for general adult interest. 
MUSIC: middle-of-the-road. AIR PERSONALITIES 
handle all segments around the clock. NEWS: network 
news 5 min on hour. Local, regional news follows 
network news, 5 min except 7 am, 8 am, noon & 6 
pm. 10 min local, regional news follows network 7 
am, 8 ant & 6 pm. 10 min local, regional news fol-
lows 15 min network news at noon. All local, regional 
news lo originated from local news department. 
SPORTS: college and high school football and bas-
ketball play-by-play. Contact Representative for fur-
ther details. Rec'd 4/14/69. 

I. PERSONNEL 
General Manager-George W. Glover. 
Program Director-Don Burden, Jr. 
Sales Men:leer-Tom Boling. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Southeast, Southwest-Busby. Finch and Woods, Inc. 
Tennessee-R. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 950 kc. 
Directional-night only. 

Operating schedule. 24 hours daily. 
4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10e, 11c, 12e, 13e, 14c. 
Contracts: 40a. 
Comb.; Cont. Discounts: COL 
Affiliated with American Information Network. 

TIME RATES 
No. 6 Elf 10/1/68-Reed 10/11/68. 

AA-Mon thru Sat 7-9 am, 3-6 pm. 
A-All other times. 

7. PACKAGE PLANS 
(Must be used within 7 consecutive days) 

1 MIN: 6 tl 12 ti 18 ti 24 tl 
AA   8 7 6 5 
A   7 6 5 4 

20/30 sec: 80% of 1-min. 10 see: 50% of 1-min. 
CONSECUTIVE WEEKS DISCOUNTS 

13 wk: 12 ti rate. 52 wk: 24 ti rate. 
26 wk: 18 ti rate. 

KMAG (FM) 
1964 

FORT SMITH 

UlIFIMIJ 
Media code 4 204 3190 0.00 
The Valley Corporation. Ward Hotel. 6th & Garrison 

Sts. Fort Smith, Ark, 72901. Phone 501-782- 
888à. 

I. PERSONNEL 
Station Manager-Jerry B. Davis. 
Sales Manager-Bill Crews. 
Program Director-Wayne Stevens. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 100.000 w.•' 99.1 me. 
Operating schedule: 6:00 am-midnight daily. 
Antenna ht.•. 2.000 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. 3., 3d, 4a, 4c. 5. 6a. 7b. 
Rate Protection: 10b. Ilb, 12b. 13h, 14b, 15c. 
Basic Rates: 20a. 22a, 24b, 25c, 26, 28a, 29a, 30, 31. 
Contracts: 40c, 41, 42a, 42e, 43, 44a, 45, 46, 50, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 60a. 601, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80. 
Affiliated with American FM Network. 
Member: Arkansas Radio Network, 

TIME RATES 
Elf 6/1/66-Ree'd 6/9/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 seo 

1 x. 14.00 10.00 7.00 
13 x  9.50 6.50 
26 x  . 13.00 9.00 6.00 

7.50 5.00 
156 x  11.00 7.00 4.00 
260 x 9.00 6.00 3.00 

5.00 ZOO 
365 x  7.00 4.00 1.00 

MILK RATE PER YEAR 
500x 1000e 2000x 

5.00 4.00 
30 sec  - 3.50 3.00 2.00 

7. PACKAGE PLANS 
PER WK: 6 tl 12 81 18 tl 24 ti 30 tl 42 tI 
1 min.  8.75 7.90 7.05 6.20 5.35 4.50 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
I x 75 48 34 28 
13 x. 71 46 32 22 
26 x  68 44 30 20 

  64 40 27 19 
104 x   60 39 25 18 
156 x  57 37 23 15 
260 x ........... _____________   50 33 20 13 
312 x........ ........... ...  47 31 18 10 
365 x. 43 28 16 9 

KTCS 
1956 

FORT SMITH 
Media Code 4 204 3300 5.00 
Big Chief Broadcasting Co.. Box 1017, Holiday Inn 

South, 2301 Towson Ave., Fort Smith, Ark. 72901. 
Phone 501-785-2559, 

I. PERSONNEL 
General Manager-B111 Harper, 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Texas-Riley Representatives. 

3. FACILITIES 
1.000 w. days; 1410 ke. Non-directional. 
Operating schedule: 5 am-local sunseL CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KTCS-FM. 

4. AGENCY COMMISSION 
15% on net time: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10e. lle, 12e. 13c, 14e. 
Contracts: 40a. 
Comb.; Cont. Discounts: 601. 
Continuing discount allowed when schedule is Inter-
rupted. 

TIME RATES 

Elf 9/1/66-Itec'd 8/8/66. 
AA-Mon thru Sat 6-9 am; 4-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: I ti 12 ti 18 ti 24 81 30 ti 
1 min  8.00 7.50 7.00 6.50 6.00 
30/20 sec  7.00 6.50 6.00 5.50 5.00 

CLASS A 
1 min  7.00 6.50 6.00 5.50 5.00 
30/20 sec  6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 
50.00 30.00 20.00 15.00 10.00 
47.50 28.50 19.00 14.25 9.50 
45.00 27.00 18.00 13.50 9.00 

104 tl  42.50 25.50 17.00 12.75 8.50 
156 ti  40.00 24.00 16.00 12.00 8.00 
260 ti    37.50 22.50 15.00 11.25 7.50 
312 ti  35.00 21.00 14.00 10.50 7.00 

KTCS-FM 
1964 

FORT SMITH 

Media Code 4 204 3301 3.00 
Little Chief Broadcasting Co.. Box 1017. Holiday Inn 

South, 2301 Towson Ave.. Fort Smith, Ark, 72901. 
Phone 501-785-2559. 

I. PERSONNEL 
General Manager-Bill Harper. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
ERP 33,000 w.; 99.9 me 
Operating schedule: 5 am-midnight. CST. 
Partial simulcast operation. Operated separately lent 
sunset-midnight. For simulcast facilities see KTCS. 

4. AGENCY COMMISSION 
15/0 net time; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KTCS listing for coded regulations. 

TIME RATES 

Rates are identical to KTCS. See that listing. 

KWHN 
1947 

FORT SMITH 

e 
Media Code 4 204 3410 2.00 

KWFIN Broadcasting Co., Inc., Radio Center, Bor 
143, Garrison Ave. at 5th, Fort Smith, Ark. 72901 
Phone 501-783-8967. 

STATION'S PROGRAMMING DESCRIPTION 
RWHN: Programmed for general interest, primarily 
adult, rural appeal. 
MUSIC: modern country. AIR PERSONALITIES 
handle all segments. Farm, markets, weather, news 
and sports. NEWS: on hour and half hour, national, 
regional and local. SPORTS: pro baseball, college 
football, high school football and basketball. Contact 
Representative for further details. Reed 10/24/68. 

I. PERSONNEL 
Gen'l Mgr.. Sec'', dr Treas.-T. H. Friedman. 
Manager-Glenn A. O'Neal. 

ARKANSAS 
2. REPRESENTATIVES 
M. A. Sales Company, Inc. 
South, Southwest-Dora Clayton Agency, Inc. 

3. FACILITIES 
5.000 w.; 1320 kc. Directional-night only. 
Operating schedule: 5:30 am-midnight Mon thru 
Fri: 5:55 am-midnight Sat; 7:00 am-midnight Sun. 
CST. 

4. AGENCY COMMISSION 
15/0 on net time only. 

5. GENERAL ADVERTMNti See coded regulations 
General: la. 2n, 3a, 4a, 4d, 5. 6a. 
Rate Protection: Nib, 11b, 12b, 13b, 14b, 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a. 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 62b, 
Cancellation: 73s. 
Member: Country Music Network. 

TIME RATES 
Rates effective February 10, 1953. 
Rates received February 16. 1953. 

6. SPOT ANNOUNCEMENTS 
1 min (*) 1 min (.) 

1 ..... 9.00 6.50 156 7.65 5.50 
28 8.55 6.15 260 ti___.  7.20 5.20 
52 ti... 8.33 6.00 312 ti.   6.75 4.90 
104 ti  8.10 5.85 

V') 1/2 minute or station break. 
7. PACKAGE PLANS 

SATURATION PACKAGE PLANS 
1 minute or less: Each Per wk. 

10 announcements weekly....._.._...._..,.. 8.10 87-00 
15 announcements weekly  7.65 114.75 
20 announcements 7.20 144.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

I tL  60.00 36.00 24.00 19.00 13.00 
26 ti  57.00 34.20 22.80 18.05 12.35 
52 55.50 33.30 22.20 17.80 11.70 
104 ti 54,00 32.40 21.60 16.70 11.05 
156 ...... _ ...... 51.00 30.60 20.40 15.92 10.70 
280 ti  48.00 28.80 19.20 14.90 10.35 
312 ti  45.00 27.00 18.00 14.00 10.00 

HARRISON (1 AM; 1 FM) 
Boone County-Map Location D-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KHOZ KHOZ-FM 
1946 1965 

e 
Media Code 4 204 9520 8.00 
Harrison Broadcasting Corp., Box 670, 120 E. Rush 

St.. Harrison. Ark. 72601. Phone 501-365-2301. 
STATION'S PROGRAMMING DESCRIPTION 

KHOZ: Programmed for general interest of com-
mseumnffietyntse.nd primarily rural surrounding area, all 

Listener telephone participation 9-10 am M-F. 
NEWS 15%: 15 min at 7 am. 7:45 am. noon, 5:45 
Dm community nnd state oriented. FARM: 11-11:30 
am M-Sat. SPORTS: local and area high school 
college basketball and football, professional baseball, 
several other sports features. MUSIC: country and 
western 5:30-7:30 am & 11:30 am-3 1/1711. popular 
with country and western all other daytime programs, 
middle-of-the-road 6-10 pm Tu-Sun, gospel 6-10 DM 
Mon. Contact Representative for further details. 
Rued 10/16/67, 

I. PERSONNEL 
President-R, S. Wheeler, Jr. 
General Manager-W. :r. Wheeler. 
Commercial Manager-Everett Horton. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1.000 w. days: 900 Ice. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
FM-ERP 10.000 w.; 102.9 mc. 
Operating schedule: 5:30 am-10 pm. CST. 
Antenna ht.•. 635 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 3h, 4a, 4d, 5, Ca, 7b, 8. 
Rate Protection: 10a. Ila, 12a. 13a, 14n. 
Basic Rates: 22b. 220, 24b, 25a, 28a, 29a. 
Contracts: 40a. 46. 47a. 
romb.•. Cont. Discounts: 60a, 60k, 
Cancellation: 71s. 73a. 
Affiliated with KBS. 
Member: Magic Circle Network, Arkansas Radio Net-
work. 

TIME Steed ES4/21/68. 
Elf  

6. SPOT ANNOUNCEMENTS 
Ix 250x 500x 1000e 

10 emsine  3.00 2.50 2.00 1.75 3  2.00 1.75 1.50 1.40 
8. PROGRAM TIME RATES 
1 x  1 hr 1/2 hr 1/4 hr 5 min 

40 25 15 7.50 
DISCOUNTS 

52x-20% 156x-30% 260x-40% 

HEBER SPRINGS 
Cleburne County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KAWW 
1967 

Media Code 4 204 8575 2.00 

Newport Broadcasting Co., 422 W. Main SL, Heber 
Springs, Ark. 72543. Phone 501-362-3106. 

I. PERSONNEL 
General Manager-Jerry Lumpkin. 
Program Director-Betty Lumpkin, 
Chief Englneer-Sherlon Martin. 
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ARKANSAS 

Heber Springs-K A W W-Continued 
3. FACILITIES 

500 w.; 1370 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a. 5, 6a, 7b. 8. 
Rate Protection: 10e. 11c. 13c, 14c, 15b. 
Basle Rates: 20b, 21e. 22a, 231). •24b, 250. 26. 280, 

29a, 30, 32a, 23d. 
Contracts: 40a, 44a, 45. 46, 48, 49. 50, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 61e, 62d. 
Cancellation: 71a. 72, 73b. 
Prod. Services: 80, 81, 82. 

(.) or month. 
If contract cancelled station may consider all previous 
spots under monthly plan and bill for the difference 
between the contract rate and monthly rate. 
Member: Arkansas Radio Network. 

TIME RATES 
No. 1 Eff 1/1/68-Reed 3/27/69. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 100x 200x 

1 min.  3.00 2.70 2.40 2.25 2.10 
30 nec....... 2.40 2.15 1.95 1.80 1.65 
15 see (5 or more a)  

8. PROGRAM TIME RATES 
Ix 13x 26x 

5 min  7.10 6.50 5.90 
1/4 hr  15.00 14.00 12.00 
1/2 hr  24.00 22.00 20.00 
1 hr..._ ....... _ 45.00 42.00 38.00 

HELENA 
Phillips County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

100x 200x 
5.30 4.75 

11.00 10.00 
18.00 17.00 
33.00 31.00 

900x 
4.15 
9.00 
16.00 
30.00 

KFFA 
1941 

Subscriber to the NAB Radio Code 

Media Code 4 204 3630 5.00 
helena Broadcasting Co., 5th Floor, Helena Nation... 
Bank Bldg., Helena. Ark. 72342. 501-338-8361. 

I. PERSONNEL 
Owner & Mgr.-Sam Anderson. 
Station Manager-Wendel Atchison. 
Promotion-Katherine M. Kizer, 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
South-C. K. Beaver & Associates. 

3. FACILITIES 
1.000 w., 1360 he. Directional-night only. 
Operating schedule: 5:00 a.m. to midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 4a. 4d, 5, 6a, lb. 8. 
Rate Protection: 10e, Ile, 12e. 13e. 14e. 15b. 
Basle Rates: 20b, 21a, 22b, 231). 241), 25a, 26, 28b, 

28c, 29a, 53e. 
Contracts: 40a, 41, 44a, 45. 48, 47a. 
Comb.; Cont. Discounts: 60b, 601, 610. Old. 
Cancellation: 70a, 70d, 71e. 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 
Member: Southeastern Key Market Network. National 
AgRadio Groups, Inc., Arkansas Radio Network. 

TIME RATES 
Rates effective September 1. 1956. (Card No. 6.) 

Rates received September 7, 1954. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 5 1 30 
hr. hr. hr. min. min. gee. 

I time__ 40.00 24.00 16.00 8.00 5.00 4.60 
13 times... 36.00 21.60 14.40 7.20 4.50 4.00 
26 times.... 32.00 19.20 12.80 6.40 4.25 3.75 
52 times.... 28.00 16.80 11.20 5.60 4.00 3.50 
104 times.... 26.00 16.20 10.80 5.40 3.85 3.25 
158 times.... 24.00 15.60 10.40 5.20 3.75 3.00 
260 times.... 22.00 15.00 10.00 5.00 3.60 2.75 
364 times... 20.00 14.40 8.60 4.80 3.50 2.50 
500 times. 3.00 2.25 

DISCOUNTS 
Program sponsors may purchase announcements during 
life of program at frequency discounts earned by 
programs. Night and day programs may he combined 
to earn frequency discounts, likewise night and day 
announcements. Programs and announcements cannot 
be combined to earn larger discounts. 

HOPE 
Ifempatend County-Map Location C-6 

See SRDS consumer market map and data at beginning 
of the State. 

KXAR 
1947 

C 
Media code 4 204 3740 2.00 
Hope Broadcasting Co., Box IC, Hope, Ark. 71801. 
Phone 777-3801. 

STATION'S PROGRAMMING DESCRIPTION 

=AR: Aimed at audience above 25. 
5:30-6:55 am country and western, news and farm. 
7-9 am standards and jazz, news features. 9-11:30 
am housewife oriented, features local news, standard 
music, showtunes. 11:30 am-1 pm news, weather, 
farm period. 1-3 pm show for housewife, standard 
music, features, showtunes. 3-4 pm gospel music. 4-6 
Dm country music, news, sports. All high school and 
university sports. Contact Representative for further 
details. Rec'd 8/4/67. 

I. PERSONNEL 
General Manager-Haskell Jones. 
Commercial Manager-Robert M. Jones. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 

1,000 w.: 1490 he. Non-directional. 
Operating schedule: 5:30 am-6:30 pm weekdays: 6:45 
am-6:30 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: 2b, 3b, 4a,4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 12e, 13a, 14a, 15b. 
Basic Rates: 20b, 24b, 25a, 20e, 28e, 29e. 
Contracts: 40e, 445, 46, 48, 51a. 
Comb.: Cont. Discounts: 60b, 60h, 601, 61e, 62e. 
Cancellation: 706, 70e, 71a, 73b. 
Prod. Services: 82. 
Affiliated with MISS and NAS. 
Member: Arkansas Radio Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective May 1, 1964. 

Rates received April 29. 1964. 

6. SPOT ANNOUNCEMENTS 
(To be used in 1 year) 

300x 1 MIN: ea ea 
2.00 1 ti_ ............. _.._._... 2.50 101 it __ 1.70 
1.55 26 ti  2.00 201 ti  1.60 
1.20 51 ti  1.80 300 or more ti...-_-. 1.50 

30 SEC: 
1 ti  3.40 51 ti - 1.15 
PS ti  1.30 76-100 ti. 1.00 

HOT SPRINGS (3 AM; 1 FM, 
Garland County-Map Location D-5 

See SIMS consumer market map and data at begin-
ning of the State. 

KBHS 
1953 

C 
Subscriber to the NAB Radio Code 

Media Code 4 204 9850 9.00 
Tim Timothy, Inc., 113 3rd St., Hot Springs, Ark. 

71919. Phone 501-623-6661, 

STATION'S PROGRAMMING DESCRIPTION 
KBES: Programmed primarily for adults. 
NEWS: 5 min on hour and half hour plus emphasis 
on weathercasts at 15 min segments in drive time. 
News 50% local and state. Mobile unit. MUSIC; 
latest albums, ton ballads, and some old time 
favorites. Emphasis on big band sound. Sun afternoon 
and evening classic music played. FARM: program-
ming prior to 6:30 am and at noon hour with 
emphasis on both cattle and poultry markets. COM-
MERCIAL POLICY: 15 minutes maximum between 
6-9 am & 4-6 pm. All other times 18 minutes per-
mitted. Contact Representative for further details. 
Reed 3/20/68. 

I. PERSONNEL 
Pres. & Mgr.-B. P. Timothy. 
General Sales Manager-Jack Wolever. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
5.000 w. days; 590 he. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulation' 
General: 20, 3a, 3b, 3c, 4a, 4d, 5, 6e. 7b, 8. 
Rate Protection: 150. 15h. 
Basic Rates; 21e. 220. 230. 24e, 25e, 27, 28e, 29e. 
Contracts: 40a, 42b, 440, 45, 46, 51e. 
Comb.: Cont. Discounts: COg, 61e, 62b. 
Cancellation: 70e, 710, 73a. 
Prod. Services; 81. 82. 
Member: Arkansas Radio Network. 

TIME RATES 

No. 3 Eft 4/1/68-Rec'd 3/1/68. 
AA-Mon thru Sat 6-9 am, noon-1 pm & 4-6 pm. 
A-9 am-noon, 1-4 pm & 6-7 pm. 
B-Mon thru Sat after 7 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 

- AA - - A - 13 ---
I min 30 see 1 min 30 see i min 30 see 

PER WE. EA: 
Fixed pos... 18.00 14.50   
•   16.00 13.00 14.00 11.00 12.00 9.50 
O ti  15.00 12.09 13.00 10.50 11.00 8.50 
12 ti  14.00 11.00 12.00 9.50 10.00 8.00 
18 ti  13.00 10.50 11.00 8.50 9.00 7.50 
24 ti  12.00 9.50 10.00 8.00 8.00 7.00 
36 ti  11.00 8.50 9.00 7.50 7.00 6.50 

(.) Less than 6 ti. 

M's: 50% of applicable 1-min. 
All spots may be combined for maximum frequency. 

10. SPECIAL FEATURES 

5-MINUTE NEWSCASTS 
PER WK: (*) 6 ti 12 tl 18 ti 24 01 96 ti 
AA  24.00 21.75 20.00 18.75 17.00 15.00 
A   20.00 18.25 17.00 16.00 14.00 13.00 
  16.00 14.00 13.00 12.00 10.75 9.25 
(.) Less than 6 ti. 

ROS-Flat -___ 13.50 
Bill Maddox Farm Programs-Mon thru Sat 5:31)-
5:40 am & 12:30-1 pm. 5 minute segments, including 
time and talent. 
Open, Close, 1 minute commercial__  22.00 

All live commercial sports by Bill Maddox. including 
time and talent. 
1 min    15.50 

K B H S-FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 204 9851 7.00 
Tim Timothy, Inc.. Box 2279, 113 Third 

Springs, Ark. 71919. Phone 501-623-6661. 

STATION'S PROGRAMMING DESCRIPTION 

KBFIS-FM: Programmed for country western listen-
ing. MUSIC: modern country western tunes plus 
old time country western favorites. NEWS: capsules 
5 min to hour and 5 min to half hour. Contact 
Representative for further details, Rec'd 3/20/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-B. P. Timothy. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
ERP 2.500 w.: 96.7 me. 
Operating schedule: 6 am-midnight. 
Antenna ht.: 197 ft. above average terrain. 

4. AGENCY COMMISSION 
16%. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 3e, 4a, 40, 5, 6a, 7b, O. 
Rate Protection: 15a, 15b. 
Basic Rates: 21e, 22a, 23e. 24b, 25a, 27, 28a, 25e, 
Contracts: 40a, 42b, 440, 45, 46, 51e. 
Comb.; Cont. Discounts: 60g, 61e, 62b. 
Cancellation: 71a, 73a. 
Member: Arkansas Radio Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No, 2 Eft 1/1/67-Ree'd 12/1/66, 

6. SPOT ANNOUNCEMENTS 
  5.50 

62 x   7.50 312 4.25 
156 x  6.25 365 x 3.75 

8. PROGRAM TIME RATES 
I x 52x I 56x 2605 3I2x 369x 

1 hr_----... 50.00 44.00 39.00 32.00 26.00 20.75 
1/2 hr  32.50 29.00 26.00 21.00 17.00 13.50 

ID. SPECIAL FEATURES 
NEWSCASTS 

Ix 525 I56x 260x 912x 365% 
5 min  10.00 8.50 7.00 6.25 5.50 4.25 

KXOW 
1966 

C 

St., Hot 

Ail3 

Media Code 4 204 3960 6.00 

Christian Broadcasting Co., Bor 579, Buena Vista 
Rd., list Springs, Ark, 71901. Phone 501-525-1301. 

STATION'S PROGRAMMING DESCRIPTION 
KNOW. Programmed for adults. 
NEWS: regional, local, weather on hour. National. 
International network news on half hour. Stock mar-
kets, special events. 4 mobile units. ENTERTAIN-
MENT: 6 am-noon standard and modern western 
music employing air personality, audience participa-
tion quizzes. 12:05-1 pm gospel music, news from 
church and civic groups. 1:05 pm-sign-off standard 
and modern western music. SPORTS: network and 
live college football. Air personalities available for 
live remote broadcasts. Sat same as weekdays. Sun: 
all religious programming. Contact Representative 
for further details. Reed 10/30/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Forrest Eddy. 
Exec. Vice-Pres.-Richard Bloor. 
News Director-Bob Gipson. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Regional-R. S. Crane Company, Inc. 

3. FACILITIES 
5.000 w.; 1420 kc. Non-directional. 
Operating schedule: 6 am-local sunset. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3e, 3b, 3d, 410, 40, 5, 6a, 7b. 
Rate Protection: 10a, Iba, 12a, 13g, 140. 155, 15b. 
Basic Rates: 2010, 210. 2110, 210, 22a, 23b, 24b, 25a, 

26, 27, 28b, 28e, 29a, 2910, 30, 31. 
Contracts: 40e, 420. 42e. 43, 44e, 44b, 45, 47a, 48, 

49. 51e, 5110. 51c. 
Comb.; Cont. Discounts: 60h, 610, 61b, 61e, 62a, 62d. 
Cancellation: 70b, 70e, 71e, 73a. 
Prod. Services: 80. 82. 
Cigarette advertising not accepted. 
Affiliated with MBS. 

TIME RATES 

Eff  Rec'd 1/20/69. 
•AA-Mon thru Sat 6:30-9 am & 4:30-6:30 pm. 
tA-Mon thru Sat 9 am-4:30 pm & 5-6:30 am; Sun 
all day. 

(*) Guaranteed times. 
(t) ROS times. 

6. SPOT ANNOUNCEMENTS 
AA  A 

I min 30 sec 10 see 1 min 30 see 10 see 
1 x..._ ........ 8.25 6.60 4.13 7.50 6.00 3.75 

.0 3.25 
156 x.  6.25 5.00 3.13 5.50 4.40 2.75 
312 x  5.25 4.20 2.63 4.50 3.60 2.25 
624 x  4.25 3.40 2.13 3.50 2.80 1.75 
1000 x..._.__  4.00 3.20 2.00 3.25 2.60 1.03 
10-second spots only combine on a 2 for 1 basis 
with larger spots. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 
 AA 

PER WK, EA: I min 30 see 10 see 1 min 
1 ti  8.00 6.40 4.00 7.00 
6 ....... 7.00 5.60 3.50 6.50 
12 ti. 6.50 5.20 3.25 6.00 
18   6.00 4.80 3.00 5.50 
24 5.50 4.40 2.75 5.00 
36 tL 4.75 3.60 2.38 4.25 
48 ti.  4.00 
10-second spots only combine on a 2 
with larger spots. 

30 see 10 see 
5.60 3.50 
5.20 3.25 
4.80 3.00 
4.40 2.75 
4.00 2.50 
3.40 2.13 
3.20 2.00 
for 1 basis 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

36.00 24.00 12.00 
13 x  54.00 32.50 21.50 11.00 
26 x 50.00 30.00 20.00 10.00 

29.00 19.50 9.50 
104 x  40.00 28.00 18.50 9.00 
158 x    42.00 26.00 17.00 8.50 
260 x____ ............. ...... 40.00 24.00 16.00 8.00 

KZNG 
1953 

Media Code 4 204 4070 3.00 

George T. Hemreich, 1011 Central Ave., flot Springs, 
Ark. 71901. Phone 501-624-3313. 

I. PERSONNEL 

Manager-Tom Nichols. 
Sales Manager-Arthur Hightalan. 
News Director-Jack Ridgeway. 

2. REPRESENTATIVES 
Gill-Perna, inc. 
Southwest-Mario Messina Company. 
Southeast-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 be. 

Non-directional. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See ended regulations 
General; la, 2b, 3e, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11e, 12a, 13e. 14e, 15b. 
Basic Rates; 2013. 21e. 22e, 24b, 25e, 28e. 29a, 33d. 
Contracts: 40a, 42s, 445, 44b, 45, 47a 51b. 
Comb.; Cont. Discounts: 60b, 60e, 61a, 62a, 620. 
Cancellation: 710. 
Prod. Services; 80. 81, 82. 
Affiliated with CBS. 

TIME RATES 

Eft 1/1/68-Recd 12/1/67. 

A-Mon thru Sat 6-9 am & 4-7 pm. 
B-All other times & all day Sun. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

lx 6x I2x 26x 52x 156x 
A .. 9.00 8.50 8.00 7.50 7.00 6.50 
B 8.00 7.50 7.00 6.50 6.00 5.50 

20/30 sec: 80% of applicable 1-min. 
7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 15 ti 20 01 25 tl 30+ 
Discounts   5% 10% 15% 20% 25% 30% 

(.) From earned frequency. 

TOTAL AUDIENCE PLAN 
1 11 III IV 

6-9 am Mon thru Sat ....... _ ..... 2 3 4 5 
9 am-4 pm Mon thru Sat  1 2 2 3 
4-7 pm Mon thru Sat.__ ........ 2 3 4 5 
7 pm-midnight lion thru 
Sat & All day Sum  1 1 2 3 

96 ti 54 ti 72 ti 96 ti 
1 wk  180 250 325 425 

10. SPECIAL FEATURES 
News-7-7:15 am, 8-8:10 am, noon-12:15 pm, 6-6:10 
pm. 

  7 
News-8-8:10 pm. 
260 x. ea  5 
Swap & Shop-8:30-8:45 am. 
3 1-min spots, 260 x. ea......................  __.._ 7 
Swap & Shop-8:15-8:30 pm. 

260x 520x 
6.00 5.50 
5.00 4.50 

News & Weather at :20. 
News & Sports at :40. 
30 see, ea  _ 4 
Package discounts do not apply. 

JACKSONVILLE 
Pulaski County-Map Location F-4 

See SRDS consumer market map and data at begin 
fling of the State. 

KGMR 
1963 

Media Code 4 204 4180 0.00 

Radio Jacksonville, Inc., 109 N. 2nd St., Jackson-
ville, Ark. 72076. Phone 501-982-5551. 

I. PERSONNEL 
President-John S. Shields, 
Station Manager-Johnny Towell. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w.; 1.500 ke. Non-directional. 
Operating schedule; 6:02 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective  

Card received June 29. 1004. 

6. SPOT ANNOUNCEMENTS 
PER Ylt: 
1 ti  5.00 104 ti 3.00 
13 ti  4.50 208 ti.. 2.50 
26 ti  4.00 365 ti    2.00 
52 ti  3.50 1000 and over_---.. 1.50 

8. PROGRAM TIME RATES 
1 ti 13 ti 

1 hr 50.00 45.00 
1/2 hour  28.00 25.00 
1/4 hr__._ ......... 14.50 13.25 
5 min__ .......   5.50 5.00 

26 ti 52 ti 313 ti 
40.00 35.00 30.00 
22.00 19.00 16.00 
12.00 10.75 9.50 
4.50 4.00 3.50 

114 Spot Radio Stations September 1, 1969 



JONESBORO (2 AM; 1 FM) 
Craighead County-Map Location J-2 

See SUDS consumer market map and data at begin-
ning nf the State. 

KBTM K B TM-FM 
1930 1947 

Media Code 4 204 4290 7.00 
Patteson Brothers, KBTM Bldg., 603 Madison St.. 

Jonesboro, Ark. 72104. 

I. PERSONNEL 

General Manager-Alan Patteson Jr. 
Station Manager-Clarence Adams. 
Program Director-Bill McCaughan. 

2. REPRESENTATIVES 
Burn-Smith Company. Inc. 

3. FACILITIES 
1,000 w. days. 250 W. nights; 1230 kc. 

Non-directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. CST. 

FM FACILITIES 
EltP 8,000 w., P11.9 mc. 
Operating schetille: 5:30 a.m. to 11:00 p.m. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 time only; 10 days. 

L . GENERAL ADVERTISING See coded regulations 
Basic Rates: 22a, 28a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 
Affiliated with MRS and JOBS. 
PM operated in conjunction with AM. 

TIME RATES 

Eff 4/1/67-Reed 3/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 260 52x I04x 

1 min.  7.00 6.50 6.00 5.50 
30 sec. 5.60 5.20 4.80 4.40 
10 sec: 50% of 1-min. Not combinable 
frequency except on 2 for 1 basis. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

(1-12 wks) 
10 tl 15 ti 20 tl 

1 min, ea..... ...... _______ ..... 5.00 4.50 4.00 8.75 
20/30 sec: 80% of 1-mis,. 

ADDITIONAL DISCOUNTS 

13 wks-5% 28+ uks-10% 
Package spots not combinable with regular frequency 
spots to earn regular discount. Retroactive package 
discounts apply on continuous schedule only. Weeks 
need not be consecutive to earn cumulative weeks 
frequency. 

8. PROGRAM TIME RATES 
lx 260 

1/2 hr  45 39 
1/4 hr  30 26 
5 min  15 13 

520 
36 
24 
12 

104x 
33 
22 
11 

208x 
30 
20 
10 

1112x 
27 
18 
9 

KNEA 
1950 

Subscriber to the NAB Radio Code 

Media Code 4 204 4400 2.00 
Radio Jonesboro, Inc., Box 8, Washington & Madison 

Sts. Jonesboro, Ark. 72401. Phone 501-932-8381; 
8382. 

STATION'S PROGRAMMING DESCRIPTION 

KNEA: Programmed for adults and young adults. 
5 min news on hour, news headlines on half hour, and 
weather at :15 MUSIC 90%: 50% albums and 40% 
singles, featuring current selling general popular 
music, showtunes, standards. NEWS 10%: local, na-
tonal, and international. 5 min sports news daily. 2 
newsmen, mobile news studio with facilities for live 
reports or recording, also used for remote pickups 
from shopping centers, county fair, etc. COMMER-
CIAL POLICY: 15 minutes maximum 6-8 am, all 
other times 18 minutes permitted. Contact Represent-
ative for further details. Rec'd 8/4/67. 

I. PERSONNE._ 
General Manager-Harold L. Baker. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
South-C. K. Beaver & Associates. 

3. FACILITIES 
1.000 w. days, 970 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 4b, 4d, 5, 6a. 7b. 8. 
Basic Rates: 21e. 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 90a. 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1. 1964. (Card No. 4.) 
Card received September 30. 1964. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I min 30 sec 1/2 hr 1/4 hr 5 min 

1 x  5.00 4.00 33.00 22.00 10.00 
13 x  
26 x  4.00 3.20 25.00 16.00 8.00 
52 x  3.60 2.90 22.00 14.00 6.50 
104 x  3.25 2.60 20.00 12.00 5.75 
156 X._ 3.00 2.40 18.00 11.00 5.25 
260 x  2.75 2.20 16.00 10.00 4.75 
312 x  2.50 2.00 15.00 9.00 4.25 
600 x  1.85 1.50 
1200 x  1.65 1.30   
Specified time and adjacencies 10% extra. 

208x 312x 
5.00 4.50 
4.00 3.60 

to earn lower 

LITTLE ROCK (8 AM; 2 FM) 
(including North Little Rock) 
Pulaski County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to impll 
that all of the stations provide equal coverage ot 
the entire area or cities Involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

KAAY 
1924 

LITTLE ROCK 

A LIN Owned Station 

BJOHN C.BUTLER &COMPANY, INC. 
Media Code 4 204 4510 8.00 

KAAY, Inc., a subsidiary of LIN Headeasting Corp., 
Box 1790, 1429 W. 7th St„ Little Rock, Ark. 
72203. Phone 501-375-5311. 

STATION'S PROGRAMMING DESCRIPTION 
KAAY: Programmed for general interest. 
NEWS: 3 man news staff broadcasts 5 min news on 
hour, headlines on half hour. Newscasts 65-75% 
local. Sportscasts at certain times in day. FARM: 
programs nt 6 am & noon- handled by farm director. 
Material obtained in-person throughout state. MUSIC: 
current and past hits, hosted by 6 man air person-
ality staff. Weekday and Sat religion and discussion 
block 5-6 am & 6:30-8 pm. Local satire program 
Sun 5:30 pm. Editorials as deemed necessary by 
management. Air personalities available for full-
originated remotes. Contact Representative for fur-
ther details. Rec'd 3/27/68. 

I. PERSONNEL 
Pres. (LIN Broadcasting Corp.)-Donald A. Pelo. 
Pres. & Gen'l Mgr.-Pat Walsh, Jr. 
Program Director-Charlie King. 

2. REPRESENTATIVES 
John C. Butler & Company. Inc. 

BO ti LIN Sta. Sales Office: See Rep .5s 5/0 Pages, 
3. FACILITIES 

50,000 w.; 1090 kc. Directional-night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0. Bills payable upon receipt. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basle Rates: 20b, 21a, 21b, 21e. 226. 22b. 23a, 23b. 

24a, 24b, 24c, 25a, 27, 28a, 29a, 30. 
Contracts: 40a, 41, 44b, 45. 46, se, eta, ble. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 700, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eft' 4/1/68-Reed 4/1/68. 

AAA-Mon thru Sat 6-10 am, noon-12:30 pm 8c 
3-7 pm. 
AA-Mon thru Sat 10 am-noon, 12:30-3 pm; Sun 
noon-7 pm. 
A-Mon thru Sun 7 pm-midnight; Sun 6 am-noon. 
B-Dally midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER YR: PER WK: 1 min 20/30 ID's 
52 x__.... ....... 6 ti  21.00 16.80 12.60 
104 x .9 Li 20.50 16.40 12.30 
156 x  12 ti 19.50 15.60 11.70 
260 x  15.20 11.40 
312 x...... 18 ti . 18.50 14.80 11.10 
520 x  21 ti_______ .......... 18.00 14.40 10.80 
780 x 24 ti 17.50 14.00 10.50 
1040 x__   30 ti  16.00 12.80 9.60 

CLASS AA 
1 g  1 ti    12.30 
52 x 6 ti 29,50 15,00 11.70 
104 x._...........9 ti  19.00 15.20 11.40 
156 X  12 ti  18.00 14.40 10.80 
260 x  15 tL 27.50 24.00 10.50 
312 x  18 tt-  . 17.00 13.60 10.20 
520 x  21 ti  . 16.50 13.20 9.90 
780 x  24 ti  16.00 12.80 9.60 
1040 x  30 ti  15.00 12.00 9.00 

CLASS .A 
52 x...............6 ti 17.50 14.00 10.50 
104 x... 9 ti . . 17.00 13.60 10.20 
156 x  12.80 9.60 
200 x  15 ti ..... ...._ ...... ...-. 15.50 12.40 9.30 
312 x  18 ti  15.00 12.00 9.00 
520 x  21 ti 14.50 21.60 8.70 
780 x  24 ti ..... _ ........ __ 14.00 11.20 8.40 
1040 x. 30 ti 13.00 10.40 7.80 

CLASS B 
8.40 6.30 

260 X  15 U.....- ........ 9.5(1 7.60 5.70 
520+ 21+ 8.50 6.80 5.10 
All snots, regardless of length or time class, auto-
matically combine to earn lowest frequency or pack-
age discounts, whichever applies. 

8. PROGRAM TIME RATES 
lx 52x 156x 260x 312x 

1/2 hr  91.00 87.50 82.00 77.50 73.00 
1/4 hr  60.50 57.50 54.50 51.50 48.50 

, 10 mln  48.50 46.00 43.50 41.00 39.00 
5 min  30.00 28.50 27.00 25.50 24.00 

9. PARTICIPATING PROGRAMS 
Marvin Vines Farm Program-Mon thru Sat 6-6:35 
am & noon-12:35 pm. 
1-min participations-Applicable 1-min rate + 

5.00 •talent fee. 
5-min segments-Open & close & 1-min spot, appli-

cable 5-mln rate + 
10-min segments-Open & close & 2 1-min snots. 

applicable 10-min rato + 12.00. 
15-min segments-Open & close & 3 1-min spots, 

applicable 15-min rate + '15.00. 
(v) Talent fees; fiat and commissionable. 

Ear On Arkansas-Sun 11:30 am-noon & 5:30-6 pm. 
1-min participations (max 3 per program) 11:30 
am bonus, 5:30 pm, fiat 50.00. 

10. SPECIAL. FEATURES 
NEWS PARTICIPATIONS 

CLASS AAA 
PER YR lx 26x 52x 156x 260x 520+ 
PER WK: 1 ti 3 ti 6 tl 12 ti 15 ti 18 tl 
1 min.  24.00 23.50 23.00 21.50 21.00 20.00 
30 see.  19.20 18.80 18.40 17.20 16.80 18.00 

CLASS AA 
1 min..._ ..... 22.50 22.00 21.50 20.00 19.50 18.50 
30 sec.__ 18.00 17.60 17.20 16.00 15.60 14.80 

CLASS A 
1 min__ ..... 20.50 20.00 19.50 18.00 17.50 16.50 
30 sec.  16.40 16.00 15.60 14.40 14.00 13.20 

CLASS B 
1 min.  11.50 10.50 

9.20 8.40 
All rates include ID's. 

SPORTS AND WEATHER VIGNETTES 
Applicable 1-min spot rate, subject to weekly dis-
count. plus 2.00 production charge; commissionable. 

KALO 
1927 

LITTLE ROCK 

Independent Negro 

Subscriber to the NAB Radio Cade 
Media Code 4 204 4620 5.00 
Arkansas Broadcaating Co., 2919 W. Markham, Little 
Rock, Ark. 72205. Phone 501-664-2525. 

STATION'S PROGRAMMING DESCRIPTION 
RALO: Programmed primarily for Negro listener with 
consideration for young married audience as well. 
MUSIC: popular, rhythm and blues, rock and roll, 
and gospel. AIR PERSONALITIES handle all seg-
ments and taped commercials by them are inter-
changeable. NEWS: local on hour, network news on 
half hour. Local news staff mans mobile unit. 
SPORTS: coverage includes play-by-play of local 
colleges and sports news programs. Special interest 
programs centered on community organization activity. 
Participate in community activity. Air personalities 
available for personal appearances, remote broadcasts, 
1n-store promotions. Contact Representative for further 
details. Reed 1/22/68. 

I. PERSONNE:. 

Vice-Pres. & Gen'l Mgr.-Douglas J. Romine. 
Station Manager-Edward Phelan. 

2. REPRESENTAT1VE3 

Savalli/Gates. Inc. 

3. FACILITIES 

1,000 ;v. days, 500 w. nights; 1250 kg. 
Directional-night only. 

Operating schedule: 5:00 am-midnight daily. 

4. AGENCY COMMISSION 
15/0 net charges for facilities; 10th of following 
month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, lb, 2a, 3a, 3b, 3c, 3d, 4s, 5, 6a. 
Rate Protection: 19c, 12c, 13c, 14c, 15a. 
Basic Rates: 20b, 22a, 22b, 23a, 24a, 24c, 250, 28a, 

28c, 29a, 30, 31, 32a. 
Contracts: 40a, 40c, 41, 42b. 42c, 44b, 45, 40, 47e, 

48, 49, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60c, 60e, 60g. 60h, 60i. 

61b. 62s, 62b. 
Cancellation: 70a, 70e, 710, 72, 73a, 720. 
Prod. Services: 80, 82. 
Affiliated with MBS. 
mSteantti.on reserves the right to request cash In advance 
where advisable in the judgement of station manage-

Bier:get contracts accepted for the purpose of estab-
lishing an advertiser's contractual year and the cal-
culating of frequency earned. Blanket contracts will 
not be accepted for the purpose of rate protection. 

TIME RATES 

Rates effective September 1, 1962. (Card No. 
Rates received July 31, 1962. 

AA-Mon thru Sat 7-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WK: -1 min--- -30 see-
Fixed position or less ea tat ea tat 

than 6 ..... 12.00 9.00 
6 ti  10.00 l.(' 8.00 48.08 

108.00 7.20 86.40 
18 U._ ..............   8.00 144.00 6.40 115.20 
24 ti  7.50 180.00 6.00 144.00 

252.00 5.60 201.60 
CLASS A 

Less than 6 ti. 10.00   8.00   
6 ti...   9.00 54.00 7.20 43.20 

96.00 6.40 76.80 
18 ti....................-_______ 7.00 126.00 5.60 100.80 
24 ti  6.50 156.00 5.20 124.80 
36 ti______________ __ 6.00 216.00 4.80 172.80 

8. PROGRAM TIME RATES 
59 29 
min min 

1 ti  96.00 60.00 
52 ti  91.00 56.00 
104 ti  86.00 52.00 
156 ti  81.00 48.00 
204 tl  76.00 44.00 
260 ti  70.00 40.00 

24 14 10 
min min min 
50.00 36.00 '30.00 
47.00 33.00 27.00 
44.00 30.00 24.00 
41.00 27.00 21.00 
38.00 24.00 18.00 
35.00 21.00 15.00 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: AA 
Less than 6 ti   14.00 
6 ti   12.00 
12 ti. ..   11.00 
18 ti_   10.00 
24 ti_  9.50 
36 ti  9.00 
110S-flat, 8.00. 

A 
12.00 
11.00 
10.00 
9.00 
8.50 
8.00 

ARKANSAS 

KARK 
1928 

LITTLE ROCK 

NBC Radio Network 
BLAIR e RAC/ICI 

R A IB 

Subscriber to the NAB Radio Code 

Media Code 4 204 4730 2.00 

Mullins Broadcasting Co., 1001 Spring St., Little 
Rock, Ark. 72203. Phone 501-376-2481. TWX 
501-721-8334. 

I. PERSONNEL 

President-John C. Mullins. 
Executive Vice President-Alvin G. Flanagan. 
Vice-Pres. & Gen'l Mgr.-Ted L. Snider. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w. 920 kc. Directional-nIght only, 
Operating schedule: 19 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, Sc, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15a, 15b, 16. 
Basic Rates: 20b. 21a, 22a, 22b, 23b, 255, 26, 280. 

29a, 30, 32b. 
Contracts: 400. 41, 42b, 45, 46, 47a. 48, 49, 
Comb.; Cont. Discounts: 60a, 61b, 62a, 62d. 
Cancellation: 70a, 70e, 710. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
FM operated separately from AM. 
Affiliated with NBC and Blair Represented Network. 
Member: Arkansas Radio Network. 

TIME RATES 

Eft 6/1/67-Itec'd 5/8/67. 

7. PACKAGE PLANS 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 4-7 pm. 
A-Mon thru Fri 10 am-4 pm; Sat & Sun 6 am-
7 pm. 
B-All other times. 

PER WK: (a) 
I min  22.00 
20/30 sec  17.50 
ID's ....... 13.00 

1 min  20.00 
20/30 sec  16.00 
ID's   12.00 

1 min.  17.00 
20/30 sec.... 13.50 
ID's   10.00 

CLASS AAA 

6 ti 12 tl 
20.00 19.00 
16.00 15.00 
12,00 11.50 

CLASS AA 
18.00 17.00 
14.50 13.50 
11.00 10.00 

CLASS A 

15.00 14.00 
12.00 11.00 
9.00 8.50 

18 ti 
18.00 
14.50 
11.00 

16.00 
13.00 
9.50 

13.00 
10.50 
8.00 

24 tl 30 ti 
17.00 15.60 
13.50 12.00 
10.00 9.00 

15.00 
12.00 
9.00 

13.00 
10.50 
8.00 

12.00 11.00 
9.50 9.00 
7.00 6.50 

CLASS B 

1 min  14.00 12.00 11.00 10.00 9.00 8.00 
20/30 soc  11.00 9.50 9.00 8.00 7.00 6.50 
ID's   8.50 7.00 6.50 6.00 5.50 5.00 

V') Less than 6 ti. 
Minutes, stationbreaks and ID's may be combined 
for greater frequency. 

DISCOUNT 
13.1 52 wk-8% (spots only). 

8. PROGRAM TIME RATES 

A-Mon thru Sat 7-9 am & 4 pm-sign-off. 

B-All other times. 

CLASS A 
lx 26x 52x I04X 156x 260x 912x 

1 hr 100.00 97.50 95.09 90.00 85.00 80.00 75.00 
1/2 hr  60.00 58.50 57.00 54.00 51.00 48.00 45.00 
1/4 hr  40.00 39.00 38.00 36.00 34.00 32.00 30.00 
10 min_ 33.00 32.20 31.35 29.70 28.05 26.40 24.75 
5 min.  25.00 24.40 23.75 22.50 21.25 20.00 18.75 

CLASS B 

1 hr  75.00 73.15 71.25 67.50 63.75 60.00 56.25 
1/2 hr  45.00 43.90 42.75 40.50 38.2.5 36.00 33.75 
1/4 hr  30.00 29.25 28.50 27.00 25.50 24.00 22.50 
10 min  24.75 24.15 23.50 22.25 21.00 19.75 18.5(1 
5 min__ 18.75 18.30 17.80 16.85 15.90 14.95 14.00 

10. SPECIAL FEATURES 

NEWSCASTS 

AAA-Mon thru Fri 6-10 am. 

AA-Mon thru Fri 4-7 pm. 
A-Mon thru Fri 10 am-4 pm; Sat & Sun 6 am-7' 
DM. 

B-All other times. 

CLASS AAA 
lx 26x 52x I04x I56x 260x 312x 

1/4 hr...... 46.00 45.00 44.00 42.00 40.00 38.00 36.00 
10 min.  37.00 36.00 35.00 33.00 32.00 30.00 29.00 

28.00 27.00 26.00 25.00 24.00 23.00 22.00 

CLASS AA 
1/4 hr  45.00 44.00 42.00 40.00 38.00 36.00 95.00 
10 min__ 36.00 35.00 33.00 32.00 30.00 29.00 28.00 
5 min.  27.00 26.00 25.00 24.00 23.00 22.00 21.00 

(This listing continued on next sage) 
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ARKANSAS 

Little Rock-K A R K-Continued 
CLASS A 

lx 26x 52x I04X 156x 260x 312x 
1/4 hr...... 36.00 35.00 34.00 33.00 32.00 30.00 28.00 
10 min.  23.00 27.00 26.00 25.00 24.00 23.00 22.00 
5 min.  22.00 21.00 20.00 19.00 18.00 17.00 18.00 

CLASS B 
1/4 hr.._ 26.00 25.00 24.00 23.00 22.05 21.00 20.00 
10 min  21.00 19.50 10.00 18.50 18.00 17.00 16.00 
5 min__ 16.00 15.00 14.00 13.50 13.00 12.00 11.00 
No further discounts. 

FARM PROGRAMS 
Farm Fare-Mon thru Sat 5-6 am. 
1/4 hr  42.50 41.75 41.00 39.50 38.00 36.50 34.50 
10 min.  34.75 34.15 33.50 32.25 31.00 29.75 28.50 
5 min.  2.6.75 26.30 25.80 24.85 23.90 22.95 22.00 
Bob Bulce Show-Mon thru Sat 6-7 am & 12:15-
12:30 pm  
1/4 hr  52.50 51.50 50.50 48.50 46.50 44.50 42.50 
10 min__ 43.00 42.20 41.35 39.70 38.05 36.40 34.75 
5 min  33.00 32.40 31.75 30.50 29.25 28.00 26.75 

K A R K-FM 
1961 

LITTLE ROCK 

[15 F IMEI 
Media Code 4 204 4731 0.00 

Mullins Broadcasting Co., 1001 Spring St., Little 
Rock. Ark. 72203. Phone 501-376-2481. 
TWX 501-721-8334. 

I. PERSONNEL 
President-John C. Mullins. 
Executive Vice-President-Alvin G. Flanagan. 
Assistant Manager-Tom Longfellow. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 29,000 w.; 103.7 mc. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 1.510 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KARK listing for coded regulations. 
FM operated separately from AM. 
Member: Arkansas Radio Network. 

TIME RATES 
El! 4/1/68-Rec'd 4/1/68. 

7. PACKAGE PLANS 
WKLY: 601 
1 min.______ ...... _ ...... _ ........... 5.20 
30 sec._ ...... ................. 4.20 

12 01 18 tl 
5.00 4.80 
4.00 3.80 

KDXE 
1957 

NORTH LITTLE ROCK 

e 

24 ti 
4.60 
3.60 

Media Code 4 204 4840 9.00 
Capital Broadcasting Co., Inc., 1604 Main St., Little 
Rock, Ark. 72203. Phone 501-374-4829. 

STATION'S PROGRAMMING DESCRIPTION 
111)XE: AIR PERSONALITIES cover all segments. 
NEWS: network on hour. Bulletins and local news 
headlines on half hour. FARM: news at 6:10 & 
11:45 am. MUSIC: modern country and western. 
COMMERCIAL POLICY: 15 minute separation on 
competitive products. Station personalities available 
with band for remote broadcasts. Mobile unit. Con-
tact Representative for further details. Rec'd 4/7/69. 

I. PERSONNEL 
General Manager-Rodger May. 
Farm Director-Bob Morgan. 
Women's Director-Gwyn Gordon. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Southwest-Riley Representatives. 
Southeast-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1380 kc. 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 45. 4d, 5, 6a. 
Rate Protection: 10b, 1lb, 12b, 13b, 1413. 
Basic Rates: 22b. 23a, 240. 250. 26, 28b, 290. 
Contracts: 40a. 45, 46, 470. 48. 
Comb.; Cont. Discounts: 61b, 61c, 62b, 62e. 
Cancellation: 70a, 70c, 710. 73a. 
Affiliated with American Information Network. 

TIME RATES 
El! 5/1/69-Reed 4/7/09. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1040 156x 208x 260X 312x 

1 min  16.00 15.00 14.00 13.00 12.00 11.00 10.00 
30 sec.  11.50 11.00 10.50 10.00 9.50 9.00 8.50 
10 sec  8.00 7.50 7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
WKLY: 10 ti 15 ti 20 ti 25 01 30 tl 
1 min  13.00 12.00 11.00 10.00 9.00 
30 sec  10.00 9.50 9.00 8.50 8.00 
10 sec___   6.50 6.00 5.50 5.00 4.50 

8. PROGRAM TIME RATES 
PER WK: I ti 26 ti 52 01 104 ti 
1 hr  75 70 65 60 

1/4 hr  35 30 25 20 
5 min  25 20 (*) 15 

(*) 17.50. 

KLRA 
1927 

LITTLE ROCK 

EZEI 
Subscriber to the NAB Radio Code 

Media Code 4 204 4950 6.00 
FMB& Inc.. 416 Union National Bank Bldg.. Little 

Rock. Ark. 72201. Phone 501-375-7319. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Leonard Coe. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
10,000 w. days. 5.000 w. 
Directional-night only. 

Operating schedule: 24 hours daily. 

nights; 1010 kc. 

CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 35. 3b, 4a, 4c1. 5, 6a. 714 8. 
Rate Protection: 10b, 11b, 12b. 131% 141). 
Basic Rates: 200. 22e. 230. 24b, 25a, 280. 29a. 
Contracts: 40a. 40e. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60c, 60e, 61a, 61b, 62b. 
Cancellation: 70a, 710, 135. 
Affiliated with CBS. 

TIME RATES 

No. 19 Rev. Et! 3/1/69-Rec'd 3/6/69. 
AAA-Mon thru Sat 6-11 am & 3-7 pm. 
AA-Mon thru Sat 5-6 am & 11 am-3 pm; Sun 6 
am-7 pm. 
A,-A01 other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: 1 ti 6 ti 
1 min_____ 24.00 22.00 21.00 
20/30 sec__ 19.00 18.00 17.00 
10 sec  14.50 13.00 12.50 

CLASS AA 
1 min...... ...... 20.00 19.00 16.00 
20/30 sec  16.00 15.00 13.00 
10 sec  12.00 11.00 10.00 

CLASS A 
1 min.......- 11.00 10.00 
20/30 sec  9.00 8.00 
10 sec 1.00 6.00 

CI Specified position. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

1 min 20/30 
12 Plan (4AAA, 5AA, 3A) 170 136 
18 Plan (6AAA, 8AA, 4A)..........._......... 226 181 
24 Plan (8AAA, 10AA, 6A)............._. 280 225 
AAA equally divided between AM and PM Traffic. 
Must be scheduled over 7-day period and rotate with-
in time class. Combinable with all weekly spots and 
programs. 

10. SPECIAL FEATURES 
NEWSCASTS 
CLASS AAA 

PER WK: 5 mln 10 min 1/4 hr 
1 ti ......... ...... ....... 34.70 48.25 62.35 

6 ti 29.45 42.05 58.25 
CLASS AA 

1 ti-   ...._.._... 29.45 38.85 47.10 
  27.10 36.80 44.70 

6 tL  25.88 33.00 40.00 
CLASS A 

1 ti 17.05 29.15 35.30 
3 16.50 27.65 33.55 
6 ti 15.30 24.70 30.00 
Minutes, 20/30-second spots, Newscasts and Features 
may combine to earn weekly frequency discount. 
These, plus ID's, may combine on basis of 2 ID's 
equaling 1 longer spot. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10%. Applied as earned. 

12 tl 18 ti 24 01 
20.00 19.00 - 
16.00 15.00 
12.00 11.50 

14.00 12.00 11.00 
11.00 0.00 8.00 
8.50 7.50 6.50 

9.50 9.00 8.50 
7.50 7.00 6.50 
5.50 5.00 4.50 

KMMK(FM) 
1960 

LITTLE ROCK 

Media Code 4 204 5060 3.00 
HI-F1 Broadcasting Corp., Inc., 1795 Tower Bldg. 

Little Rock. Ark. 72201. Phone 501-375-2351. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Morris Nowland. 
Sales Manager-Gerald Williams. 
Program Director-Bob Walters. 

2. REPRESENTATIVES 
Herbert E. GroskIn & Co. 

3. FACILITIES 
ERP 32,500 w.; 94.1 mc. Stereo. 
Operating schedule: 5:45-1 am daily. CST. 
Antenna height: 313 feet above average terrain. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 1013, 11b, 12b, 13b, 14b. 
Basic ltates: 2413. 
Contracts: 40s. 
Comb.; Cont. Discounts: 60b. 
All program music scheduled in uninterrupted blocks 
of approximately 15 minutes duration, with the ex-
ception of news bulletins. No double spot placements 
accepted. Spot announcement availabilities limited 
to ono per quarter hour. 
Member: The Grosldn Group. 

TIME RATES 
Rates effective  

Rates received August 2, 19.63. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 U..._......_._.  10.00 125 ti________ 8.00 
15 ti   9.50 250 7.50 
30 ti  9.00 500 ti  ...... 7.00 
60 ti  8.50 

8. PROGRAM TIME RATES 
1 hr 1 hr 

  70.00 125 ti___  57.00 
15 ti    67.00 250 U._ --. 54.00 
30 ti  63.00 500 ti --. 51.00 
60 ti  60.00 

10. SPECIAL FEATURES 
NEWSCASTS 

lx 39x 52x 156x 260x 
5 min....................... 9.00 8.50 8.00 7.50 7.00 
Includes 20-second open and close plus 1 1-minute 
spot. 

NEWS CAPSULE 
Headlines and Weather at :60-1 30-second spot, each 
4.00. 

KMYO 
1947 

LITTLE ROCK 

A 113 

Subscriber to the NAB Radio Code 
Media Code 4 204 5110 6.00 
Victor Broadcasting Co., Inc., 4015 W. Capitol, Little 
Rock, Ark.. 72203. Phone 501-666-2821. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Cliff B. Ford. 
Commercial Manager-Alan Rothman. 
Program Director-Len Day. 

2. REPRESENTATIVES 
Paul 11. Raymer Company, Inc. 
R. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days, 1050 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. COT. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 30, 3b. 4a, 4d, 5, 6a. 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a. 230. 240. 25a, 26, 28b, 290. 
Contracts: 40a, 42a. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b, 62e. 
Cancellation; 700. 70c. 71e. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1. 1964. 
Rates received April 7, 1964. 

6. SPOT ANNOUNCEMENTS 
WEEK DAYS 

5 min 1 min 5 min 1 min 
1 ti  19.00 12.00 104 ti  13.50 8.25 
13 ti  17.50 10.75 156 ti 12.25 7.50 
26 ti  16.00 9.75 312 ti  11.00 6.75 
52 ti  14.75 0.00 500 or more ti 9.75 6.00 
Commercial time is sold in 1-minute and 5-minutes 
only. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

1 time.... 60.00 35.00 20.00 
26 times.. 54.00 31.50 18.00 
52 times.. 48.50 28.25 17.25 
104 times_ 43.75 25.50 15.50 
260 times.. 39.50 23.00 13.75 
312 tintes.. 35.50 20.50 12.50 
Programs are available during the 
cast day. 

9. PARTICIPATING PROGRAMS 
Cameo Traffic Watch-7-8:30 am and 4-5:30 pm Mon 
thru Fri. 

TRAFFIC WATCH TIME 
(Minimum 20 ti buy) 
5 min 1 min 5 min 1 min 

20 ti  20.50 13.50 130 ti____ 15.50 9.50 
65 18.00 11.00 260 or 

more 13.50 8.00 
10. SPECIAL FEATURES 

5-Minute Newscasts 
6 times weekly, ea  8.00 
Newscast includes 10-second opening and closing 
billboard sponsor identification announcement and one 
1-minute commercial announcement in each newscast. 
Communiques hourly at :25; Communique headline 
hourly on the hour; Skyline weather survey hourly 
at :15. 

10 min 
15.00 
13.50 
12.25 
17.00 
9.75 
8.75 

Sunday 

5 min. 
9.00 
8.00 
7.25 
7.00 
6.25 
5.50 

broad-

KOKY 
1956 

LITTLE ROCK 

Independent Negro 
Media Code 4 204 5280 7.00 
Midwest Broadcasting Corp_ Box 1956, 723 \V. 14th 

St., Little Rock. Ark. 72203. Phone 501-372-0391. 

I. PERSONNEL 
President-Eric Anderson. 
Program Director-Larry Hayes. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
5,000 w. days; 1440 ka. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 45, 5, 6a, 8. 
Rate Protection: lea, 11a, 12e, 13a, 14e, 15b. 
Basic Rates: 2013. 21b, 22a, 22b, 23a, 241), 24c. 25a, 

28e. 25s. 30. 
Contracts: 40e, 41, 43, 44b, 45, 46, 47e, 51e. 
Comb.; Cont. Discounts: 60a, 60g, 60i. 
Cancellation: 70b, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Continuing discount allowed provided same weekly 
schedule is maintained for both contract years. Sched-
ules of 2 or more products of same manufacturer may 
be combined to earn maximum discounts. 

TIME RATES 

Rates effective May 1, 1964. (Card No. 7.) 
Card received April 7. 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 10 sec 1 min 10 sec 

1 ti  12.00 8.00 260 ti ....... 9.50 6.50 
26 ti  11.50 7.75 312 ti  9.00 6.25 
52 ti  11.00 7.50 520 ti  8.50 6.00 
104 U.__ 10.50 7.25 780 ti.... 8.00 5.75 
156 ti  10.00 7.00 1000 ti 7.50 --
30 sec: 80% of 1-min. 
NOTE: 10-second spots cannot be combined with 1-
minute announcements to earn lower rate. 

7. PACKAGE PLANS 
SATURATION PACKAGE 

PER WE: 
10 ti 9.00 25 ti  7.50 
15 ti 8.50 30 ti  7.00 
20 ti  8.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti.. 55.00 40.00 18.00 
26 ti 52.50 38.00 17.00 
52 ti  50.00 37.00 16.00 
104 ti  47.50 35.00 15.00 
156 ti  45.00 34.00 14.00 
260 ti______ .......................... __ 42.50 32.50 13.00 
312 ti..   40.00 30.00 12.00 

KXLR 
1946 

NORTH LITTLE ROCK 
Media Code 4 204 5390 4.00 
RNLR, Inc., Box 3014, Little Rock, Ark. 72203. 
Phone 501-945-4501. 

I. PERSONNEL 
President-Peter H. Starr. 
Vice-Pres. & Gong Mgr.-John W. Doran. 
Sales Manager-Phillip N. Harrold. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1150 ka. 
Directional-night only. 

Operating schedule: 24 hours daily. CS.g. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 3b, 4a, 5, 6b, 7b. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle Rates: 20a, 220, 22b, 23s, 24b, 25a, 26, 28a, 

200. 
Contracts: 40a, 42b. 45. 46. 
Comb.: Cont. Discounts: 60b. 60k, 61a, 61b, 62b, 62e. 
Cancellation: 700. 70c. 71a, 73a. 
Member: Country Music Network. 

TIME RATES 
Et! 7/1/68-Reed 11/4/68. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
.AA-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AAA: lx 52x 104x I56x 
1 min 20.00 19.00 18.00 17.00 
30/20 15.00 14.25 13.50 12.75 
10 sec 10.00 9.50 9.00 8.50 
AA: 
1 min 17.00 16.00 15.00 14.00 
30/20 12.75 12.00 11.25 10.50 
10 sec 8.50 8.00 7.50 7.00 
A: 
1 mln 14.00 13.00 12.00 11.00 
30/20 10.50 9.75 9.00 8.25 
10 sec 7.00 6.50 6.00 5.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
PER WK: 601 12 01 18 01 24 ti 36 01 
1 min_ 18.00 17.00 16.00 15.00 14.00 
30/20 sec  13.50 12.75 12.00 11.25 10.50 
10 see  9.00 8.50 8.00 7.50 7.00 

CLASS AA 
1 min.  15.00 14.00 13.00 12.00 11.00 
30/20 sec....._ 11.25 10.50 8.75 9.00 8.25 
10 sec__   7.50 7.00 6.50 6.00 5.50 

CLASS A 
1 min  12.00 11.00 10.00 9.00 8.00 
30/20 sec  9.00 8.25 7.50 6.75 6.00 
10 0cc  6.00 5.50 5.00 4.50 4.00 
Not combinable to earn frequency discounts. Multi-
products not subject to retroactive discounts. May be 
cross combined to earn numerical frequency. 

TOTAL AUDIENCE PLAN 
PER WK: 1 min 20/30 10 see 
6 ti (2AAA, 2AA, 2A)  94 63 42 
12 ti (4AAA, 4AA, 4A) 156 117 78 
18 ti (6AAA, 6AA, 6A)..........._  216 162 108 
24 ti (8AAA, 8AA, 8A) ....... _..._...__ 264 198 132 
36 ti (12AAA, 12AA, 12A)  360 270 180 

2600 312x 
16.00 15.00 
12.00 11.25 
8.00 7.50 

13.00 12.00 
9.75 9.00 
6.50 6.00 

10.00 9.00 
7.50 6.75 
5.00 4.50 

5200 1040x 
14.00 13.00 
10.50 9.75 
7.00 6.50 

11.00 10.00 
8.25 7.50 
5.50 5.00 

8.00 7.00 
6.00 5.25 
4.00 3.50 

MAGNOLIA 
Columbia County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KVMA 
1948 

e 
Subscriber to the NAB Radio Code 

Media Code 4 204 5500 8.00 
Magnolia Broadcasting Co.. 212 N. Jefferson St., 

Magnolia. Ark. 71753. CE 4-5862. 
I. PERSONNEL 
General Manager-W. M. BigleY. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w. days, 630 kc. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset Monday 
through Saturday; 6:30 a.m. to local sunset Sundays. 
CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 20, 21). 30. 3d, 4a, 4d, 5. 60, 8. 
Rate Protection: 100, Ila, 12e, 13a. 14e. 
Basic Rates: 20a, 22b, 23a, 24b, 25a. 26, 280. 290, 
Contracts: 400. 43, 45, 47b, 48. 
Comb.: Cont. Discounts: 60a, 601, 61a. 
Cancellation: 70b, 70d, 71e, 72, 73b. 
Affiliated with MRS. 
Member: Southwestern }ley Market Network, Arkan-
sas Radlo Network. 

TIME RATES 
No. 7 El! 1/1/67-1tec'd 1/11/67. 

6. SPOT ANNOUNCEMENTS 
lx 51x 101x 25Ix 500+ 

1 min or less  5.00 4.25 4.00 2.25 3.00 

8. PROGRAM TIME RATES 
5 min, fiat  7.00 
Over 50 times frequency discounts available. 
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MALVERN 
Hot Spring Calmly-Map Location E-5 

See SRDS consumer market map and din:. at begin-
ning cf the State. 

KBOK 
1951 

Subscriber so the NAB Radio Code 
Media Code 4 204 5610 5.00 
Malvern Broadcasting Co., Inc. Highway 270 West, 
Malvern. Ark. 72104. Ed 2-6981. 
STATION'S PROGRAMMING DESCRIPTION 

KBOK: Programmed for general interest local service. 
MUSIC: standard pops, balanced with 5 min news 
hourly, except six 15 min local flavored news daily. 
4 mobile units. 2 beeper phones. Services, interviews, 
discussions. series. SPORTS: local football, baseball 
play-by-ploy. Listener participation via beeper phone. 
discussions, swap shop, etc. Weather news include 
direct reports from U. S. Weather Bureau. FARM: 
includes daily county agent report, market reports. 
editorials, local, regional, state. Reed 8/4/67. 

I. PERSONNEL 
Pres. h Gen'l Mgr.-Kermit Richardson. 
Sales Manager-Gerald Ponder. 
Program Director-Jean Cox. 

3. FACILITIES 
1.000 w. days. 1310 lœ. Non-directional. 
Operating schedule: 6:00 am-local sunset- CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 5. Ga. 8. 
Rate Protection: 10n. lla. 12a, 130. 140. 
Basic Rates: 200. 220, 23a, 28b, 29a. 
Contracts: 40s. 45, 46. 47a. 
Comb.; Cont. Discnunts: Ola. Gib. 
entirenation: 70a. 70e. 71a, 73a. 
Affiliated with HRS. 

TIME RATES 
Rates effective July 1. 1984. 
Rates received June 1, 1964. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE OR LESS 

1 ti 2.90 156 ti 2.40 
26 ti  . 2.70 260 ti  2.30 
52 ti  2.60 312 ti  2.20 
104 11  2.50 624 ti  _ 1.90 

7. PACKAGE PLANS 
(Each weekly package to be used within a 7-dar 
period. All spots are run-of-station, but may be 
specified within general time periods.) 
PER WK: tot PER MO: tot 
15 ti  34.50 60 ti  138.00 
25 ti  52.50 90 ti  189.00 
35 ti  66 on 120 ti  228.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 tl  35.00 23.50 12.00 7.00 
26 11  33.50 21.50 11.00 6.50 
52 ti 51.00 20.00 10.00 6.00 
104 ti  29.50 18.50 9.50 5.50 
158 if  28.00 17.00 9.00 5.00 
260 ti  26.50 15.50 8.50 4.511 
312 ti  25.00 14.00 8.00 4.00 
624 ti  3.09 

MAMMOTH SPRING 
Fulton County-Map Location G-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KA M S (FM) 
1955 

Media Code 4 204 5720 2.00 
Robert Neathery, Box 193, Mammoth Spring, Ark, 

72554. 
I. PERSONNEL 
President-Robert F. Neathery. 
General Manager-Conic Hamilton. 
Program Director-Kathy Phipps. 

3. FACILITIES 
ERP 6.700 w.: 95.1 mc. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: nn rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 5, On. 
Rate Protection: 10b. 11h, 12b, 13b, 14b. 
Basic Rates: 22b. 23a, 29a. 
Contracts: 40a. 40. 
Comb.: Cont. Discounts: 60a. 62e. 
Member: Magic Circle Network. 

TIME RATES 
TWPR received October 19. 1955 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

52 times.. 14.00 9.09 
104 times.. 13.25 8.00 6.00 2.90 2.25 
260 times.. 12.50 7.00 5.50 2.75 2.00 
312 times.. 10.00 6.00 4.00 2.50 1.90 

MARIANNA 
Lee County-Map Location II-4 

See tintliti consumer market map and data at begin-
ning of the State. 

KZOT 
1961 

Media Code 4 204 5830 9.00 
Marianos Broadcasting Co.. Willey Bldg., Marianna, 
Ark. 2360. Phone 501-295-2195. 
STAT'ION'S PROGRAMMING DESCRIPTION 

KZOT: MUSIC: country and western, 1 hour gospel 
music each day and in late evening middle-of-the-
road music. NEWS: network news and features, 15 
min local and state news 3 times a day, community 
bulletin board every 30 min. Weather broadcast on 
hour. SPORTS: local high school and university foot-
ball. 15 min ladies program weekdays. Negro gospel 
quartets Sun morning. 1 hour rhythm and blues pro-
gram on Sat. 15 min agricultural extension service 
program weekdays. 15 min trading post weekdays. 15 
min morning devotions weekdays. 10 min farm market 
reports weekdays. Rec'd 1/5/68. 

I. PERSONNEL 
General Manager-Gene Hood. 
Chief Engineer-Sylvester Ruling. 

3. FACILITIES 
500 w. days: 1460 kg. Directional. 
Operating schedule: 6 am-local sunset daily. CST. 

4. AGENCY COMMISSION 
Net, agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a, 5, Ga. 7b, 8. 
Rate Protection: 10a, 11a, 140. 15a, 15b, 16. 
Basic Rates: 20a, 21b, 21e. 
Contracts: 41, 440, 40. 
Comb.: Cont. Discounts: 60d, 601, Ole. 
Cancellation: 700. 710. 72. 
Prod. Services: 02. 
Affiliated with KBS. 
Member: Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/68-Rec'd 9/25/68. 
6. SPOT ANNOUNCEMENTS 
PER MO, EA: I ti 15 ti 40 ti 70 ti 100-I-
I min or less  2.00 1.60 1.50 1.35 1.30 

8. PROGRAM TIME RATES 
PER YR: ix ilx 40x 70x 100+ 
1 hr  50.00 40.00 35.00 30.00 25.00 
1/2 hr  25.00 24.00 23.00 22.00 21.00 
1/4 hr  12.50 11.50 10.50 10.00 9.50 
5 min.  5.59 3.00 2.50 

CONTRACT DISCOUNT 
52 wk-10% 

MARKED TREE 
Poinsett County-Map Location 2-3 

See SRDS consumer market map and data at begin. 
ning of the State. 

KPCA 
1956 

Media Code 4 204 5940 6.00 
Poinsett County Radio Broadcasting Co.. Box 550, 
Marked Tree. Ark, 72365. Phone 358-2921. 

I. PERSONNEL 
General Manager-George Newcomb. 
Chief Engineer-Mack Hovierton. 

2. REPRESENTATIVES 
Continental Radio Sales. 
South & Southwest-C. K. Beaver & .Associates, Inc. 

3. FACILITIES 
250 W. days: 1580 kc. Non-directional. 
Operating schedule: Sunrise-local sunset weekdays; 
7:00 am-local sunset Sunday. CST, 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 20, 3n, 4e, 5, Ga, 7b, S. 
Rate Protection: 10a, 14a. 15b. 
Basie Rates: 21e. 21b, 226, 235, 24a, 28b, 26e. 29e. 

31. 32b. 
Contracts: 40a, 41, 42a, 43, 445, 45, 46, 48, 49, 51a, 

51b. 
Comb.: Cont. Discounts: 60a, 610. 620. 
Cancellation: 70a, 70e. 71b, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective January 1, 1959. (Card No. 34 

Card received January 28, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (.) 

1 time.... 30.00 25.00 21.00 15.00 6.00 
19.00 18.00 5.75 
17.00 12.50 5.50 
14.00 11.00 4.25 
12.00 9.00 3.75 
11.00 7.00 8.50 
8.00 5.00 8.00 

26 times.. 26.00 21.00 
52 times.. 23.00 18.00 

104 times_ 21.00 16.00 
156 times_ 19.50 13.50 
260 times.. 17.00 11.00 
(a) 1-minute or less. 

7. PACKAGE PLANS 
SATURATION PACKAGE PLAN 

100 spots in a 5-week period. each   3.50 
1000 spots in a 52-week period. 2.00 
1000 20-second spots in a 52-week period. each.... 1.30 

McGEHEE 
nestle County-Map Location H-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KVSA 
1953 

e 
Media Code 4 204 6050 3.00 
Southeast Arkansas Broadcasters, Inc.. P. 0. Box 

1220. U. S. Hwy. 65, between McGehee and Ber-
man. Ark. 71654. Canal 2-4200, 

STATION'S PROGRAMMING DESCRIPTION 
KVSA: Programmed for general interest. MUSIC 
(top pops. country and western, popular music, stand-
ards, semi-classic, religious, request music time, 
birthday time). NEWS (local, state, national. Inter-
national). Public affairs. Weather (special weather 
teletype). PARSI. RELIGIOUS, SPORTS. Contact 
Representative for further details. Reed 7/10/67. 

I. PERSONNE... 
Pres. and Gen't Mgr.-Abbott F. Kinney. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1.000 w. days. 1220 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4b, 4d, 5, 6a. 
Rate Protection: 15b. 
Basle Rates: 226. 23a, 2813. 28c, 29a. 
Contracts: 40a. 46, 47a. 
Cancellation: 700, 70c. 73a. 
Affiliated with KISS. 
Member: Southeastern Key Market Network. 

TIME RATES 

Rates effective June 29. 1953. (Card No. I.) 
Card received January 27, 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 t 50 

hr. hr. hr. min. min. wile. 
1 time.... 70.00 38.50 21.00 9.10 3.50 1.89 
13 times.... 47.60 26.60 15.40 7.00 8.15 1.75 
2r times.... 43.40 23.80 12.60 6.30 2.80 1.61 
5? times.... 38.50 21es 11.90 5.60 2.59 1.40 

104 times.... 35.09 19.60 11.20 4.90 2.45 1.26 
158 times.... 33 89 16.20 10.50 4.62 2.31 1.19 
200 times.... 32.20 17 50 9.91) 4.48 2.24 1.12 
260 times.... 31.50 16.80 9.10 4.20 2.10 1,05 

MENA 
Polk County-Map Location C-5 

See SIMS consumer market map and data at begin-
ning of the State. 

KENA 
1950 

Media Code 4 204 6160 0.00 
Mena Broadcasting Co., Box 150, Mena, Ark, 71953. 
Phone 501-394-1450, 

STATION'S PROGRAMMING DESCRIPTION 
KENA: Programmed for general interest with em-
phasis on local news and events. MUSIC: standards 
and country and western. NEWS: state network with 
5 min reports almost every hour. Station produced 
10 & 15 min suounaries 6 times a day. 3 local news 
programs daily during weekdays. SPORTS: local 
football. basketball and baseball and university foot-
ball. Weather report direct and daily from Weather 
Bureau. Farm and ranch news feature programmed 
each weekday morning. Contact Representative for 
further details. Reed 7/24/69. 

I. PERSONNEL 
Gen'l & Co'o'l Mgr.-Jerk R. Reeves. 
Engineer-B. Gene Truesdale, 

2. REPRESENTATIVES 
South, Southeast, Southwest-C. II. Beaver & Aseo-

cistes, Inc. 

3. EARILITIES 
1,000 w., 1150 kr. Non-directional. 
Operating schedule: 6 am-6 pm. CST. 

4. AGENCY COMMISSION 
15%; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 5. Ca. 7b, 8. 
Rate Protection: 10a. 14a. 
Basic Rates: 21e. 21b, 226, 23s, 24a, 28b, 20e, 29a, 

31. 22b. 
Contracts: 40s, 41, 42a, 43, 44a, 45, 46, 48, 49, 

510.. 51b. 
Comb.: cont. Discounts: 60e. 61a. 62a. 
Cancellation: 700. 70e, 71b, 72, 730, 73b. 
Prod. Servir -s: 00. RI, 82. 
Member: Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eft' 7/1/69-Itec'd 5/26/69. 
6. SPOT ANNOUNCEMENTS 

Open 50x 100x 150x 200x 250x 900x 
1 min 4.00 3.60 3.20 2.80 2.40 2.00 1.75 
30 sec 3.00 2.70 2.50 2.30 2.00 1.70 1.30 
10 sec 2.00 1.85 1.70 1.55 1.40 1.25 1.00 

7. PACKAGE PLANS 

SATURATION PACKAGES 
I day I week 

EA: 10 ti 15 ti 20 ti 30 ti 40 ti 50 ti 
1 min  1.65 1.60 1.55 1.55 1.50 1.45 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x  42.00 21.00 10.50 8.50 6.50 
52 x  40.00 20.00 9.00 ;7.00 5.00 

MON EUE 
Craighead County-Map Location J-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KB I B 
1004 

e 
Subscriber to the NAB Radio Code 

Media Code 4 204 6270 7.00 

George Norman Wimpy dba, KBIB Radio Box Et, 
Monette, Ark. 72447, Phone 501-486-5490. 

STATION'S PROGRAMMING DESCRIPTION 
1511111: Programmed for adults and young adults. 
NEWS 15%: 5 min every hour, three 15 min news-
casts daily combining farm, local, state, and world 
news. MUSIC 85%: 45% singles, 40% albums fea-
turing current selling general popular music, show-
tunes. standards 2 hours rock. 2 hours country and 
western, and 1 hour religious. SPORTS: 2 shows 
daily am & nm. Broadcast local day basketball. 
football. baseball. Remote broadcasts available. 15 
min women's show M-F. Live discussion 30 min 
M-F. Station supports local community activities. 
Sat and Sun music primarily middle-of-the-read and 
country and western. Reed 7/21/67. 

I. PERSONNEL 
Owner & Gen'l licr.-Norman Wimpy. 
Ass't Mgr. & Bookkeeper-Mayala Wimpy. 
Program Director-Gene Archer. 

3. FACILITIES 
250 w.: 1560 toe. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent only: end of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la. la, la. 4e, 5, 60, 
Rate Protection: 10a. 14a. 
Basic Rates: 20b. 23a, 26, 28a, 
Contracts: 40a. 41. 44a. 47e, 51a. 
Comb.: Cont.. Discounts: 60a. 61e. 
Cancellation: 70b. 7nd. 72, 73a. 
Prod. Servires: 80. 82. 
Member: National AgRadio Groups, Inc. 

ARKANSAS 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective April 1. 1964. (Card No. 1.) 

Card received March 4, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 15 see 

I ti..............._...._..,............._...._....... 1.80 88 1.65 1.47 
76 ti  1.76 1.53 1.29 
156 ti  . 1.65 1.41 1.18 
312 ti  1.47 1.29 1.06 
824 ti  1.35 1.18 .88 
1000 ti....._________-__________ 1.18 .94 .71 

8. PROGRAM TIME RATES 
59 min 29 min 14 min 6 min 

1 ti._....................._......,, ,.. 31.77 20.00 14.12 8.24 
26 ti  28.24 16.47 10.59 5.88 
52 ti  24.71 13.53. 4.41 
104 ti  22.35 12.35 6.47 4.12 
156 ti  21.18 11.77 6.18 3.82 
260 ti  20.09 11.18 5.88 3.53 
312 ti  18 82 10 59 5 59 3.24 

2.94 

MONTICELLO (1 AM; 1 FM) 
Drew County-Map Location G-7 

See SUDS consumer market map and data at begin 
fling of the State. 

KHBM 
1955 

Media Code 4 204 6380 4.00 

Keith Baker. Box 446, Monticello, Ark, 71655 
Phone 501-307-5136. 

I. PERSONNEL 
Gong & Com'l Mgr.-Keith Baker. 

2. REPRESENTATIVES 
George T. 1Topewell. Inc. 
South-C. K. Beaver & Associates. 

3. FACILITIES 
1.000 w. days, 1430 be. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6 am-7 pm 
For non-simulcast facilities see KHBM-FM. 

4. AGENCY COMMISSION 
15% an time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 22n. 
Affiliated with FIBS Radio Network. 
Member: Arkansas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Reed 5/20/68. 
6. SPOT ANNOUNCEMENTS 

lx 26x 52x 104x 1560 260x 912x 
1 min  3.50 3.30 3.10 2.90 2.70 2.60 2.45 

8. PROGRAM TIME RATES 
lx 26x 52x 104x 156x 260E 912x 

1 hr  40.00 37.50 35.00 32.50 29.00 27.50 24.00 
1/2 hr  24.00 22.50 21.00 19.50 17.40 16.50 14.40 
1/4 hr  16.00 15.00 14.00 13.00 11.60 10.80 9.60 
5 min  8.00 7.50 7.00 6.50 5.80 5.50 4.80 

K H B M-FM 
1967 

Media Code 4 204 6435 6.00 
Baker Broadcasting Co.. Box 446, 112 E. Shelton St. 

Monticello. Ark, 71655. Phone 501-367-513G. 
I. PERSONNEL 
Owner-Keith Baker. 
Program Director-Evelyn H. Baker. 
News Director-George Hughes. 

2. REPRESENTATIVES 
C. K. Beaver lc Associates. 

3. FACILITIES 
ERP 3,000 w.; 93.5 me. 
Operating schedule: 5:30 am-10 pm. CST. 
Antenna ht.: 180 ft. above average terrain. 
Partial simulcast operation. Operated separately 5:30-
6 am & 7-10 pm. For simulcast facilities see KHBM. 

4. AGENCY COMMISSION 
15/0 time only; payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
See KHBM listing for coded regulations. 
Member: Arkansas Radio Network. 

TIME RATES 

Rates identical to ItilBIf. See that listing. 

MORRILTON 
Conway County-Man Location E-3 

See SRDS consumer market map and data at begin• 
fling of the State. 

KVOM 
1953 

Media Code 4 204 6490 1.00 
blorrilton Broadcasting Co., P. 0. Box 541, Morril-

ton. Ark. 72110. Fleetwood 4-2484, 
I. PERSONNEL 
Station Manager-J. G. Willie, 
Commercial Manager-Gene Cooper. 

3. FACILITIES 
250 w. days, 800 ice. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no rash discount. Billed monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a. la. 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 141% 
Basic Rates: 226. 23a, 24a, 28b. 
Contracts: 40a. 46, 47a. 48. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61b, 61e, 62b, 
Cancellation: 70a. 70e. 71a. 71e. 
Affiliated with KBS and NAS Radio Networks. 
Member: Magic Circle Network, Southeastern Key 
Market Network. 

(This listing continued on next page) 
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ARKANSAS 

Morrilton-K V 0 M-Continued 

TIME RATES 

Rates effective July I, 1954. 
Rates received June 28. 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min 

1 time.... 34.50 19.00 11.00 6.75 4.50 
26 times.. 33.00 18.25 10.75 6.50 4.25 
52 times.. 31.50 17.50 10.25 6.25 4.00 
104 times.. 30.00 16.75 9.75 6.00 3.75 
156 times.. 28.50 16.00 9.25 5.75 3.50 
260 times.. 27.00 15.25 8.75 5.50 3.25 
312 times.. 25.50 14.50 8.25 5.25 3.00 
624 times.. 24.00 13.75 7.75 5.00 2.75 

MOUNTAIN HOME 
Baxter County-Map Location P-1 

See SRDS consumer market map and data at begin• 
ning of the State. 

KTLO 
1953 

e 
Subscriber to the NAB Radio Code 

Media Code 4 204 6600 5.00 
Mountain Home Broadcasting Corp., Box C. Hwy. 5, 
NW., Mountain Home, Ark. 72653. Phone 425-
3101. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-A Stricklen. 
Commercial Manager-L. E. Cranor. 

2. REPRESENTATIVES 
Magic Circle Time Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 
Non-directional. 

Operating schedule: 5:30 am-10 pm. CST. 

4. AGENCY COMMISSION 
10%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basin Rates: 20b, 21b, 22a, 2413. 25a, 28b, 20e. 29a. 

33a. 
Contracts: 40a, 41, 42b, 445. 45, 46, 47e, 50, 51a. 

51e. 
Comb.: Cont. Birmania: 60b, 601, 61c. 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Member: Magic Circle Network. 

TIME RATES 
Eff 7/1/69-11ec'd 6/30/69. 

6. SPOT ANNOUNCEMENTS 
lx 52x I56x 260x 365x 520x 730x 1200x 

30 sec 3.00 2.70 2.45 2.25 2.00 1.75 1.55 1.30 
1 min 3.50 3.25 3.00 2.65 2.35 2.05 1.75 1.55 

8. PROGRAM TIME RATES 
4-1/2 9 min 14 min 24 min 29 min 59 min 

1 x  7.65 11.75 16.50 23.50 29.50 53.00 
52 y  7.05 10.90 15.30 21.20 26.50 47.00 
156 x  6.50 10.00 14.10 18.80 23.55 41.20 
260 x..... 5.90 9.10 13.00 16.45 20.05 ..._... 
365 x  5.30 8.25 11.80 14.10 
520 x  4.70 7.35 10.60 ..._... 
730 x  
1200 x  3.50   

NASHVILLE 
Howard County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KBHC 
1959 

Media Code 4 204 6710 2.00 

Robert G. McKeever. P. 0. Box 236, NashvIlle, Ark. 
71852. Phone 845-3601. 

I. PERSONNEL 
Owner & Gen'l Mgr.-It. G. McKeever. 
Manager-Annie Nell Castleberry. 
Program Director-DiAnne Thomas. 

2. REPRESENTATIVES 
Hal Vahan & Company, Inc. 

3. FACILITIES 
500 w.: 1260 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b. 4d. 5, 6a, 8. 
Basic Rates: 20b. 21b. 
Contracts: 40a, 46. 
Prod. Services: 82. 
Affiliated with NAS. 
Member: Arkansas Radio Network. 

TIME RATES 

Rates effective September 10, 1962. 
Rates received September 13, 1962. 

6. SPOT ANNOUNCEMENTS 
1 minute: 
I time 3.40 156 

26 times  3.25 260 
52 times  3.00 312 

104 times  2.90 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 50.00 35.00 18.00 9.00 
26 times  45.00 30.00 15.00 8.00 
52   42.00 28.00 14.00 7.50 

104 times...-  40.00 26.00 13.00 7.00 
156 ttmes________ 38.00 24.00 12.00 6.50 
280 ....... 36.00 22.00 11.00 6.00 
312 times 35.00 20.00 10.00 5.50 

times  2.50 
times  2.30 
times  2.10 

NEWPORT (1 AM; 1 FM) 
Jackson County-Map Location 11-3 

See SRDS consumer market map and data at began-
fling of the State. 

KNBY 
1949 

Media Code 4 204 6820 9.00 

Newport Broadcasting Co., U. S. Hwy. 67, Newport, 
Ark. 72112. 

I. PERSONNE'_ 
General Manager-Gene Rowe. 
Program Director-Jerry Grajean. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days, 1280 kc. Non-dirsetional. 
Operating schedule: Sunrise to local sunset. crer. 
Partial simulcast operation. Simulcast 6 am-local 
sunset. For non-simuicast facilities see KN BY-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See 
Contracts: 40a. 
Member: Arkansas Radio Network. 

TIME RATES 

No. 3 Eft 9/1/49-Reed   
A--11:59 am-1:01 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

lx rate applies. No frequency discount. 
CLASS B 

lx I3x 26x 52x I04x I56x 260x 
100 wd/less 5.00 4.75 4.50 4.00 3.75 3.50 3.00 

8. PROGRAM TIME RATES 
CLASS A 

Ox rate applies. No frequency discount. 
CLASS B 

lx I3x 26x 52x 104x 156x 260x 
1 hr  50.00 47.00 42.50 40.00 35.00 32.50 30.00 
1/2 hr  30.00 28.00 26.00 24.00 22.00 20.00 18.00 
1/4 hr  20.00 19.00 18.00 16.00 15.00 13.00 12.00 
5 min.  10.00 9.00 8.50 8.00 7.50 7.00 6.50 

coded regulations 

KNBY-FM 
1967 

Media Code 4 204 6821 7.00 
Newport Broadcasting Co. Inc., Box 218, Hwy. 67, 

N., Newport. Ark. 72112. Phone 501-523-3190. 
I. PERSONNEL 
Manager-Gene Howe. 
Chief Engineer-Joe Long. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Ube. 

3. FACILITIES 
ERI' 3.000 w.• 105.5 mc. 
Operating schedule: 6 am.-9 pm. CST. 
Antenna ht.: 225 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-9 pm. For simulcast facilities see KNBY. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See KNBY listing for coded regulations. 
Member: Arkansas Radio Network. 

TIME RATES 

Rates are identical to ICNBY„ Seo that listing. 

NORTH LITTLE ROCK 
Pulaski County-Map Location P-4 

See SRDS consumer market map and data at begin-
ning of the State 

See Little Rock 
(including North Little Rock) 

OSCEOLA (1 AM; 1 FM) 
Mississippi County-Map Location 1{-2 

See SRDS consumer market map and data at begin-
ning of the State 

KOSE K 0 S E-FM 
1949 1959 

e 
Subseriber to the NAB Radio Code 

Media Code 4 204 6930 6.00 
Osceola Broadcasting Corp., Box 249, Osceola, Ark. 

72370. Phone 501-563-2641. 
I. PERSONNEL 
Executive Vice-President-Don Whitney. 
Program Director-Edythe Bandy. 

2. REPRESENTATIVES 
R. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days. 860 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
PM-EltP 2,200 w.: 98.1 me. 
Antenna ht.: 292 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: billed monthly, 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3s. 3d, 4a, 4d. 5, Ga. 7b, 8. 
Rate Protection: 10g. 112. 12g. 14a. 15b. 
Basic Ilotes: 20b, 21d. 22a. 236. 23b, 24b, 25a, 26, 

28b, 28e. 29b, 30, 32b, 33a. 
Contracts: 40s. 41. 42b, 42d, 43, 44b, 45, 46, 47e, 

48. 49. 50, 51a, 5113. 51e. 
Comb.: Cont. Discounts: 60a, 60c, 60e, 61e. 62b, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 731). 
Prod. Services: 80. 81, 82. 
Affiliated with ICI3S. 
Schedules must start within 60 days of contract date. 

TIME RATES 
No. 5 Eff 9/1/69-Rec'd 7/7/69. 

Premium Time-6:30-8 am, 9-9:30 am (Woman's 
World), noon-1 pm & 4-5:30 pm. 
Regular Time-All other times. 

6. SPOT ANNOUNCEMENTS 
-Premium- -Regular-
30 sec I min 30 see i min 

Contract   2.00 3.00 1.35 2.00 
Non-contract   3.00 4.00 2.00 3.00 
52-wk contract, per wk 13.50 or annual contract 
700.00. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

I day I wk 
10 ti 20 ti 30 tl 30 ti 40 ti 50 ti 

30 sec..... ....... 1.90 1.80 1.70 1.70 1.60 1.50 

8. PROGRAM TIME RATES 
--Premium- --- Regular - 
5 min 10 min 1/4 hr 5 min 10 min 1/4 hr 

Contract   6.00 7.50 9.00 4.00 5.50 7.00 
(.)   7.00 8.50 10.00 5.00 6.50 8.00 

(•) Non-contract. 
52-wk contract, per mic 13.50 or annual contract 
700.00. 

PARAGOULD 
Greene County-Map Location 7-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KDRS 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 204 7040 3.00 
KDRS, Inc.. Box 117, Paragould, Ark. 72450. Phone 

501-236-7627. 

I. PERSONNEL 
General Manager-Lloyd Emmert. 
Sales Manager-Larry Coffman. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1490 km. Non-direc-
tional. 
Operating schedule: 5:00 am-10:20 pm. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. la. 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b. 11b, 126. 13b. 14b, 15b. 
Basic Rates: 20b, 21a. 21d, 22a, 22b, 24b, 25a, 26, 

285, 29a. 
Contracts: 40a, 43, 44a, 45. 46. 47e. 48, 50, 51a. 
Comb.; Cont. Discounts: 60a. 60f, 601, 61a, 62d, 
Cancellation: 70a. 70m. 71a. 72, 730. 
Prod. Services: 80. 
Member: Magic Circle Network, Arkansas Radio Net-
work. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eft 1/1/69-Reed 12/2/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 156x 3I2x 624x 1000x 

1 min  2.94 2.59 2.35 2.18 1.94 1.76 
30 sec  2.59 2.35 2.18 1.94 1.65 1.53 
15 see..._   2.29 2.06 1.82 1.71 1.53 1.29 

8. PROGRAM TIME RATES 
lx 2fix 52x I04x I56x 260x 312x 

59 min.  47.06 38.53 33.53 30.00 28.82 27.35 25.88 
29 min.  31.77 22.35 18.24 16.77 15.88 15.00 14.41 
14 min.  23.53 15.88 9.71 9.12 8.53 8.24 7.94 
6 min.  14.41 8.24 6.18 5.88 5.29 5.00 4.70 

PARIS 
Logan County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KCCL 
1959 

Media Code 4 204 7150 0.00 
Logan County Broadcasting Co., Box 432, Paris, Ark. 

72855. Yo 3-3100 

STATION'S PROGRAMMING DESCRIPTION 
KCCL: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min. 6-7 am country and western 
music. 7-7:20 am sports, regional, and farm news 
and weather. 7:20-8 am country and western music. 
8-8:10 am snorts and national news. 8:10-8:45 am 
religious music. 8:45 am-noon country and western 
music. Noon-12:30 pm national, state, local news 
and trading post. 12:30-7 pm country and western 
music. SPORTS: llve college football. All music 
featuring current hits. Contact Representative for 
further details. Reo'd 7/21/67. 

I. PERSONNEL 
Owner-Gordon Hixson. 
Program Director-Donald limon. 
Adv. & Sales Mgr.-Junior C. Newman. 

3. FACILITIES 
500 w.; 1460 kc. Nan-directional. 
Operating schedule: 6:00 a.m, to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a, 4e, 5, On. 7b, 8. 
Rate Protection: 10m. 11a, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21c, 22s, 23a, 24e, 25a, 26, 27, 

2813. 29a, 30, 32b, 33d, 
Contracts: 40a. 41, 42b, 44a, 47e, 49, 50, 51a. 
Comb.; Cont. Discounts: 60b, 61a, 62a. 
Cancellation: 70a. 72. 
Prod. Services: 81. 82. 
Affiliated with NAS and KBS Radio Networks. 
Member: Magic Circle Network, Arkansas Radio Net-
work. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective -. 
Rates received April 1, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min  2.00 
936 Spots on year contract -_-___________. 936.00 

8. PROGRAM TIME RATES 
1 hr  28.00 10 min....   6.00 
1/2 hr........................ 13.00 5 min_ 4.00 
1/4 hr  7.00 

10. SPECIAL FEATURES 
Religious programs-10% dormant. Sundays only. 

PINE BLUFF (5 AM; 1 FM) 
Jefferson County-Map Location P-5 

See SRDS consumer market map and data at begin-
ning of tte State. 

KADL 
1960 

Media Code 4 204 7260 7.00 
Jefferson County Broadcasting Co., Box 1944, 111 W. 

5tli St., Pine Bluff, Ark. 71601. Phone 501-535-
127:, 

I. PERSONNEL 
General Manager-A. M. Smith. 
Sta. ds Cone! Mgr.-Chester Pierce. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Southern-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
5.000 w. days; 1270 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, lb, 3c, 3d, 4a, 4d, 5, 6a, 

7b, 8, 
Rate Protection: 15b, 16. 
Basle Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24b, 24e, 

25a, 26, 28a, 28m, 29a, 30. 
Contracts. 40s, 41, 42b, 43, 44a, 94b, 45, 46, 47a. 
48, 49. 51a. 

Comb.: Cont. Discounts: 60a, 60e. 60f, 601, 61a, 62d. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS. 

TIME RATES 

Rates effective January 1, 1964. 
Rates received January 8, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 sec 

1 ti  7.00 5.20 3.50 
13 ti  6.70 5.00 8.40 
26 ti  6.50 4.90 3.20 
52 ti  6.20 4.70 3.10 

6.00 4.50 3.00 
208 ti   5.50 4.00 2.70 
312 ti  5.00 3.70 2.50 

7. PACKAGE PLANS 
1 MINUTE 

(Non-fixed spots, all hours) 
PER WK: ea tot ea tot 
5 ti  6.00 30.00 20 ti  4.50 90.00 
10 ti  5.50 55.00 30 ti   4.00 120.00 
15 ti  5.00 75.00 50 U.__ ......... 3.50 175.00 
30 seconds-80% of minute rate. 
10 seconds-60% of minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60 40 24 20 12 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 2601-25% 

KCAT 
1963 

Independent Negro 
Media Code 4 204 7370 4.00 
J. B. Scanlon, 515 W. 2nd Ave., Pine Bluff, Ark. 

71601. Phone 501-534-2988, 
Studio: Box 5201 Pine Bluff, Ark. 71601. Phono 

501-534-5000. 
I. PERSONNEL 
Manager-Jerry Scanlon. 

2. REPRESENTATIVES 
New York, Chicago-Greener, liken, Sears. 
South-Bernard I. Ochs Co. 
San Francisco-Advertising Sales West. 

3. FACILITIES 
250 w. days: 1530 lœ. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% en time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, la, 313, 4s, 4m, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic listes: 220. 22b, 23a, 24a, 25a, 26, 28b, 28e, 

29a, 
Contracts: 40a, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61e, 62b. 
Cancellation: 70a, 70m, 71a. 73a, 
Member: Arkansas Radio Network, 

TIME RATES 

Eft 10/1/67-Reed 10/17/67. 
AA-6-9 am & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA A AA A 
1 6.00 5.00 312 x..  4.50 3.75 
26 x_.   5.70 4.75 624 x  4.20 8.50 
52 L...._...,,. 5.40 4.50 936 x_-  3.90 8.25 
104 x................ 5.10 4.25 1248 x----- 3.60 3.00 
156 x  4.80 4.00 
30 sec: 80% of 1-min. 10 see: 60% of 1-min. 

(Pine Bluff continued on next page) 
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Pine Bluff-Continued 

KC LA 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 204 7480 1.00 

KCLA. Inc., Box 7642. 3010 W. 28th Ave., Pine 
Bluff, Ark. 71601. Phone 501-535-1241. 

I. PERSONNEL 

President-Johnnie K. Hill. 
General Manager-Thomas H. Riggs, Jr. 
Program Director-Larry F. Monk. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kg. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, la, 3b, 40. 44. 5, On. 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basie Rates: 20a, 220. 22b, 23a. 24a, 24b, 25a, 26, 

28a, 28b, 29a. 
Contracts: 40a. 42b, 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 61e. 62b, 62e. 
Cancellation: 70e, 70e, 71e. 72a. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 1/1/69-Itec'd 12/26/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 z  12.00 6.00 208 x  8.40 4.20 
13 x  11.40 5.70 260 x 7.80 3.90 
26 x  10.80 5.40 312 x  7.20 3.60 
52 x  10.20 5.10 364 x  6.60 3.30 
104 x  9.60 4.80 500 x  6.00 3.00 
156 x______ 9.00 4.50 

8. PROGRAM TIME RATES 
1/2 hr 5 mln 1/2 hr 5 min 

1 x  30.00 18.00 208 x  21.00 12.60 
13 x  28.50 17.10 260 x  19.50 11.70 
26 x  27.00 16.20 312 x  18.00 10.80 
52 x  25.50 15.30 364 x  16.50 9.90 
104 x  24.00 14.40 500 x  15.00 9.00 
156 X  22.50 13.50 

Information on 
Issue and Closing Dates 
... is a money-saving tool used in the 
preparation of space schedules. For 

that reason, SRDS makes a special 
effort to obtain this vital information 

for buyers of media. 

Costly delays and errors are avoided 

with complete information on issuance 
and closing dates. Duplication of ex-

pensive advertising materials is mini-

mized. Planning and purchasing space 
6 to 12 months in advance dictates the 

use of this long-range information - 

better planning for better campaigns. 

In some instances, publishers with 

closer deadlines cannot determine issu-

ance and closing dates more than one 

month in advance. When this happens, 
SRDS adds the dates-one month at a 

time-as soon as they are available. 

Issuance and closing dates are two 

of many important features in every 

SRDS listing. 
GD2H-2/2 

KOTN 
1934 

KOTN-FM 
1959 

Subscriber to the NAB Radio Code 

Media Code 4 204 7590 7.00 
Joellen Broadcasting Corp., Broadcast House, 920 
Commerce Rd., Pine Bluff, Ark. 71601. Phone 
501-534-8732. 

I. PERSONNEL 
President-1V. J. (Buddy) Deane. 
Commercial Manager-Guy J. Willcox. 
Operations Manager-Larry Hart. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kg. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 
FM-ERP 3.200 w.; 92.3 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la. lb, Sc. 4a. 4d, 5, 6a. 7b. 8. 
Rate Protection: 10a, lia, 12b, 13b, 14a, 15b. 
Basle Rates: 20a, 210. 21b, 21e, 21d, 22b, 23b, 24a, 

24b, 25a, 26. 28e. 29b. 
Contraots: 40e. 41, 42b, 424, 44a, 45, 46, 47a, 48, 

50, 51e. 
Comb.; Cont. Discounts: 606, 60e, 601, 61b, 62b. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective November 1, 1962. 
Rates received October 24. 1962. 

7. PACKAGE PLANS 
PER WK: ea tot ea tot 
5 6.25 31.25 30 G..-- 4.25 127.50 
10 5.50 55.00 40 ti-_. 4 00 160.00 
15 5.00 75.00 50 U..-- 3.75 187.50 
20 ti  4.50 90.00 

8. PROGRAM TIME RATES 
1/2 hr 40.00 10 min_  25.00 
1/4 hr 30.00 5 min  15.00 

KPBA 
1957 

Media Code 4 204 7700 2.00 
Radio Pino Bluff, Inc., Box 5086, 1607 W. 6th St., 
Pine Bluff, Ark. 71601. Phones 501-534-1523, 2288. 

I. PERSONNE, 
General Manager-Bruce Gresham. 
Station Manager-J. W. "Dub" Koenig. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
It. S. Crane Company, Inc. 

3. FACILITIES 
1.000 w. days; 1590 ke. Non-directional. 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 5. 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 235, 24b, 25a. 28b, 29a. 
Contracts: 40b. 45, 46, 47a. 
Cancellation: 70a. 70c, 71a, 73a. 
Affiliated wills MBS. 
Member: Arkansas Radio Network. 

TIME RATES 

Rates effective June 1, 1964. 
Rates received June 10. 1964. 

6. SPOT ANNOUNCEMENTS 
1 min  7. 

7. PACKAGE PLANS 
PER WK: ea tot ea tot 
5 ti..........,..... 6.00 30.00 20 4.00 80.00 
10 ti. 5.00 50.00 30 tl...-....___ 3.00 90.00 
15 4.50 67.50 
30-seconds-75% of applicable minute rate. 

8. PROGRAM TIME RATES 
1/2 hr 30 5 min 10 
1/4 hr.... 20. 

POCAHONTAS 
Randolph County-Map Location II-1 

See SUDS consumer market map and data at begin-
ning of the State. 

KPOC 
1950 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 204 7810 9.00 
Adrian L. White, Inc_ Box 508, Pocahontas, Ark. 

72455. Phone 501-852-5234. 

I. PERSONNEL 
Pre,. & Gen'l Mgr.-Adrian L. White. 

2. REPRESENTATIVES 
It. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days, 1420 he. Non-directional. 
Operating schedule: 5:45 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 213. la. 3b, 3d. 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10h. 13h, 14h. 
Basic Rates: 21d, 22a, 23a, 24b, 29a. 
Contracts: 40a. 45, 46, 470. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 70a. 70e, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with KI38. 
Member: Magic Circle Network, Arkansas Radio 
Network. 

TIME RATES 

Eft 4/1/67-Itec'd 10/4/67. 

6. SPOT ANNOUNCEMENTS 
I x 52x I56x 260x 3I2x 

1 min 2.50 2.00 1.80 1.70 1.60 
30 sec 2.00 1.80 1.60 1.50 1.40 
15 sec 1.50 1.40 1.30 1.20 1.00 

8. PROGRAM TIME RATES 
lx 52x I56x 260x 

1 hr  45.00 27.50 
1/2 hr.__ 25.00 14.00   
1/4 hr  14.00 8.00 7.00 6.00 
5 min ...... 8.00 6.00 4.00 3.00 

PRESCOTT 

500x 1000x 
1.50 1.40 
1.20 1.00 
.80 .70 

3I2x 500X 

lard 
2.50 2.25 

'Nevada County-Map Location D-7 

See SUDS consumer market map and data at begin-
ning of the State. 

KTPA 
1960 

Media Code 4 204 7920 6.00 

Newport Broadcasting Co., Box 782, Prescott, Ark. 
71857. Phone 501-857-2261. 

I. PERSONNEL 
President-Harold Sudbury. 
Station Manager-Al Evans. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FALILITIES 
500 w. days; 1370 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b. 4b. 44, 5. 6a, 8. 
Ilote Protection: 10b, 11b, 12b, 13b, 1411, 
Basic Rates: 20a. 22a, 230. 24b, 25a, 20, 29a. 
Contracts: 40c, 46. 
Cobb.; Cont. Discounts: 60a, 61b, 62e. 
Cancellation: 70a, 70c, 71b. 73a. 
Member: Arkansas Radio Network. 

TIME RATES 
No. 3 Eff 5/14/66-Reed 5/26/66. 

O. SPOT ANNOUNCEMENTS 
ix 13x 26x I04x 156x 260x 

I 3.75 3.55 3.35 2.80 2.60 2.25 
8. PROGRAM TIME RATES 

lx I3x 26x I04x 156x 260X 
1 hr 45.00 42.00 40.00 32.50 30.00 26.00 
1/2 hr........... 22.50 21.00 20.00 16.50 15.00 13.50 
1/4 15.00 14.00 13.50 11.25 9.75 9.00 
5 7.50 6.85 6.35 5.65 5.25 4.90 

ROGERS 
Benton County-Map Location C-I 

See SRDS consumer market map and data at begin-
ning of the State. 

KAMO 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 204 8030 3.00 
KAMO, Inc., 114-1/2 S. First, Rogers, Ark. 72756. 
Phone 501-636-4611. 

Other studio: Bentonville. 
STATION'S PROGRAMMING DESCRIPTION 

HAMO: Programmed for general interest. 
5 miss news every Isour. 15 min news, sports, 
weather at 7 am. noon & 5 pm. Farm oriented sign-
on-7 am with c and w, gospel music. 7-9 am middle-
of-the-road. 9 am-noon for housewife with standards, 
swing, dixieland. Noon-1 pm rural with e and w, 
gospel. 1-3 pm c and w. 3 pm-sign-off popular, 
current hits, showtunes, popular jazz. COMMERCIAL 
POLICY: maximum 3 minutes per 15-minute program 
and 18-minute participating segments. Personalities 
available for remote pick-ups from shopping centers, 
fairs, celebrations, etc. Contact Representative for 
further details. Reed 7/20/67. 

I. PERSONNEL 
General Manager-W. E. Dacus. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
1,000 w. days, 1390 he. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discounL 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3d, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 12a, 13a, 14a, 15b, 
Basic Rates: 22a, 23a, 24c, 25a, 28a, 28e. 29s. 32b. 
Contracts: 40a, 445. 45, 47e, 48. 
Comb.; Cont. Discounts: 60a, 61e. 62a. 
Cancellation: 70a, 70e. 71a, 72. 
Member: Magic Circle Network, Southeastern Key 
Market Network, Arkansas Radio Network. 

TIME RATES 
Rates effective April I. 1955. 
Rates received March 7, 1955. 

6. SPOT ANNOUNCEMENTS 
1 min 50 wds I min 50 wile 

1 4.50 3.50 156 x  8.50 2.50 
26 4.25 3.25 260 3 25 2.25 
52 x......._. 4.00 3.00 312 3.00 2.00 
104 3.75 2.75 364 2.75 1.75 

RUSSELLVILLE 
Pope County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KARV 
(formerly KKR.» 

1946 
Subscriber to the NAB Radio Code 

Media Code 4 204 8140 0.00 
Horne Industries, Inc., 2nd & Boulder, Russellville, 

Ark. 72801. Phone 501-968-1184. 
I. PERSONNEL 
President-Michael Horne. 
Sales Manager-Lloyd Stone. 

ARKANSAS 
3. FACILITIES 

1,000 w. days. 250 w. nights; 1490 ke. 
Non-directional. 

Operating schedule: 5:30 a.m, to midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING Ses ended regulations 
General: la, 2a. 3a, 4a. 44. 5. 6a, 7a. 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 25a, 26, 280, 

29a. 
Contracts: 40a. 42b, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 00a, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71b, 73a. 
Announcement copy will be broadcast as submitted, if 
approved, and cnarges made at next higher rate if 
number of words exceed limit in any class. 

TIME RATES 
Eft Reed 4/18/69. 

Premium-6:30-8:30 am. 10:15-11:15 am, noon-1 pm 
& 5-6 pm. 
Regular-All other times. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

Premium 9.00 5.00 Regular -- 4.00 2.50 
8. PROGRAM TIME RATES 

----Premium- -Regular-
1/4 hr 10 mln 5 min 1/4 hr 10 mln 5 min 

1 z  18.00 14.00 10.00 10.00 7.50 5.00 

SEARCY 
White County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KWCB 
1951 

Subscriber to the NAB Radio Code 

Media Code 4 204 8250 7.00 
White County Broadcasting Co.. Inc.. 1.7 mi. eut on 
Hay. 67, Box 95, Searcy, Ark. 72143. Phone 501-
245-2407. 

I. PERSONNEL 
General Manager-Michael Home. 
Station Manager-John Paul Capps. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days. 1300 he, Nondireetional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General 2a, 2b, la. 3d, 4a, 44, 5, 60. 7b, 8. 
Rate Protection: 10a, Ila, 120. 13a, 14a, 15b. 
Basic Rates: 21a, 2113, 21e, 214, 22s, 22b, 23a, 

24a, 27. 
Contracta: 40a. 44a, 44b, 45, 47e, 51b, 51e. 
Comb.; Cont. Discounts: 60f, 61c, 024. 
Cancellation: 70b, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
All announcements scheduled at option of station. 
Member: Arkansas Radio Network, 

TIME RATES 
Premium Time-Mon thru Sat 6-8:05 am, 11:59 am-
1 Dm & 4-5 pm. 
Regular Time-All other times. 

6. SPOT ANNOUNCEMENTS 
PREMIUM TIME 

  4.70 

REGULAR TIME 
Spot 2.94 

8. PROGRAM TIME RATES 
PREMIUM TIME 

1/4 hr 10 min 5 min 
1 z._   14.70 11.10 7.65 

REGULAR TIME 
1 X  11.75 8.81 5.88 

SILOAM SPRINGS (1 AM; 1 FM) 
Benton County-Map Location C-1 

See SRDS consumer market map and data at begin-
ning of the State 

KUOA 
1923 

C 
KUOA-FM 

1949 

pri umo 
Subscriber to the NAB Radio Cods 

Media Code 4 204 8360 4.00 
1(110A. Inc., Siloam Springs, Ark. 72761. Phone 

501-524-3154. 
I. PERSONNEL 
General Manager-Cecil E. Smith. 
Commercial Manager-Dave Porritt. 

3. FACILITIES 
5.000 w. days. 1290 he. Non-directional. 
Operating schedule: 6 am-local sunset.. CST. 
FM FACILITIES 
nap 2.850 w. (hurle.), 2.850 w. (vert.); 105.7 mc. 
Operating schedule: 8 am-9:30 pm. CST. 
Antenna ht.-415 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3a, 5, 6a, 8. 
Rate Protection: 10e, 15b. 
Basle Rates: 20b, 21d, 23a, 28b, 29a. 
Contracts: 40a, 41, 45, 46, 47s. 
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Siloam Springs-Continued 
K U OA, K U 0 A-FM-Continued 
Comb.; Cont. Discounts: 60b, 61b, 62d. 
Cancellation: 70a, 70e, 72, 73b. 
l'rod. Services: CO, 81, 82. 
No tobacco advertising accepted. 
Net stale costs after cleductien of all applicable dis-
counts. 
Member: Magic Circle Network, Arkansas Radio Net-
mork. 

TIME RATES 
Rates effective   
listes received May 3, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min  4.00 SO sec ............. ._.-__. 2.50 

8. PROGRAM TIME RATES 
hr  50. 10 mln  15. 

1/2 lir  30. 5 min  1.(1. 
1/4 hr  20. 

FREQUENCY DISCOUNTS 
(Includes commissions) 

26 ti  .. 10% 156 ti  25% 
52 ti  15% 208 ti  30% 
104 ti  20% 812 tL  30% 
lu seconds-1.50 any frequency. 
FM is 1/2 of AM rate. 
Any combination of base time may be added for 
frequency discount. 
Each order carries its own discount unless covered 
by blanket contract guaranteeing minimum order for 
the year. 

10. SPECIAL FEATURES 
AD religious accounts are allowed 50% discount. 

SPRINGDALE (2 AM; 1 FM) 
Washington County-Map Location C-2 

See SitDS consumer market map and data at begin-
ning of the State. 

KBRS 
1949 

Media Code 4 204 8470 1.00 
Nerthwest Arkansas Broadcasting and Telecasting 

Co., Inc., Box 591, limy. 71, 1/2 m. N. of Spring-
dale. Ark. 72764. Phone 501-751-4675. TWX 501-
751-7421. 

I. PERSONNEL 
General Manager-Phil Phillips. 
Connuercial Manager-C. C. /lemon Jr. 
Program Director-Howard Cook. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Southwest-Clyde Melville Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 ke. Non-

directional. 
Operating schedule: 5:30 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING Seo coded regulations 
General: la, 3a, 3, 5. Ca. 
Rate Protection: 10b, 1114 12b, 13b, 14b. 
liaste Mites: 23a, 24a, 24b, 26, 28a. 20a. 
Contracts: 45, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 71b. Ria. 
Affiliated with American Information Network. 
Member: Magic Circle Network. National AgRadio 
Groups. Inc. 

TIME RATES 
Rates effective January 1. 1963. 
Rates received March 29, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

1 ti  4.50 3.00 156 3.50 2.30 
26 ti  4.25 2.80 260 ti  3.25 2.20 
52 ti  4.00 2.60 812 ti  3.00 2.00 
104 ti  3.75 2.40 

10 seconds 
1 ti  2.00 

8. PROGRAM TIME RATES 
1 le 1/2 hr 1/4 hr 5 min 

1 ti  48.00 24.00 13.00 8.00 
26 ti  42.50 22.50 12.25 7.50 
52 ti  40.00 22.00 11.50 7.00 
104 ti  37.50 19.25 10.75 6.50 
156 ti  33.50 17.50 10.00 6.00 
260 ti  31.50 16.00 7.50 5.50 
312 ti  30.00 15.00 8.00 5.00 

10. SPECIAL FEATURES 
AP and local news service. Extra. 20% of 1-time rate. 

KSPR 
1966 

Media Code 4 204 8580 7.00 

Johnson Communications, Inc., Box 168, Springdale, 
Ark. 72764. Phone 501-756-6121. 

STATION'S PROGRAMMING DESCRIPTION 
KSPR: Programmed for adults and young adults. 
MUSIC 70%: consisting of popular and country and 
western. NEWS: 15 min at 7:25 am, 12:15 pm & 
5:10 pm. Weather: at :10 & :40. SPORTS: 5 min 
at 8 am & 2 min at :45. Local public service 12:30-
12:55 pm M-F featuring local civic leaders and 
happenings. RELIGION: Sun only sign-on-noon, rest 
of day as weekdays. COMMERCIAL POLICY: 18 
minutes per hour. Contact Representative for further 
details. Itec'd 7/24/67. 

I. PERSONNEL 
Manager-Dewey Johnson, 
Sales-Gordon Foster. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
R. S. Crane Company, Inc. 

3. FACILITIES 
500 w.; 1590 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KSPR-FM. 

4. AGENCY COMMISSION 
15/0 time only payable 10th month following. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3a, 3b, 3d, 4b, 9d, 5. 6a, 7b, 8. 
Rate Protection: 10a, 120, 15b. 

Basle Rates: 20a, 20b, 210, 21b, 21e, 21d, 22a. 23s. 
24b, 24c, 25a, 28b.. 28e. 

Contracts: 40a, 41, 44a, 45, 46, 48, 51e. 
Comb.; Cont. Discounts: 60e, 60L 
Cancellation: 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Elf Reed 3/8/67. 

7. PACKAGE PLANS • 
MONTHLY PACKAGES 76-

I ti II ti 51 ti 100 ti 
1 min.  SAM 2.50 2.35 1.95 
SO sec  2.40 2.10 1.80 1.60 

WEEKLY PACKAGES 41-
20 ti 75 tl 

1 min  2.85 1.95 
30 sec  1.80 1.60 

YEARLY BULK RATES 600 ti 1000 ti 
1 min.   2.10 1.80 
30 sec  1.70 1.50 
10 sec: 70% of monthly 1-min rate. 

KSPR FM 
1968 

Media Code 4 204 8581 5.00 
Johnson Communications, Inc. Box 168, Springdale, 

Ark. 72764. Phone 501.756:6121. 
I. PERSONNEL 
Manager-Dewey Johnson. 
Sales-Gordon l'aster. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
It. S. Crane Company, Inc. 

3. FACILITIES 
ERP 3,000 w.; 104.9 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht..  
Partial simulcast operation. Operated separately 6 
pm-midnight. For simulcast facilities see KSPR. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KSPR listing for coded regulations. 

TIME RATES 

Rates are identical to KSPR. See that listing. 

STUTTGART 
Arkansas County-Map Location G-5 

See SRDS consumer market asap and data at begin 
ning of the State. 

KWAK 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 204 8690 4.00 
Stuttgart Broadcasting Corp., Box 907, Stuttgart, 
Ark. 72160. Phone 922-5212, 

I. PERSONNEL 
Executive Vice-President-Melvin P. Spann. 
Station Manager-C. R. Sandine. 
Vice-President-June S. Spann. 

2. REPRESENTATIVES 
George T. Hopewell, Irte. 
South-C. K. Beaver & Associates. 

3. FACILITIES 
250 w., 1240 be. Non-directional. 
Operating schedule: 5:30 a.m. to 10:00 p.m. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Sa. 4a. 4d, 5, 6. 7b, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21d, Ils, 22b, 23a, 24b, 25a, 20, 

28a, 28e, 29a, 32a. 
Contracts: 40a, 41, 44a, 46, 47a, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: Cea. 61a. 
Cancellation: 70e, 71a, 72, 73b, 
Prod. Services: 80, 82. 
Member: Magic Circle Network, Southeastern Key 
Market Network, Arkansas Radio Network. 

TIME RATES 
Rates effective March 1, 1958. (Card No. 2.) 

Card received March 24. 1958. 
Rev. (5 min. Rates) received April 25. 1900. 

6. SPOT ANNOUNCEMENTS 
SPOTS 

1 ....... 5.00 156 x............. 3.75 
13 4.85 260 x...   _ 3.10 
26 x._-_________ 4.75 312 x.   2.80 
52 x  
104 x  4.40 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mIn 5 min 

1 x.   46.00 32.50 20.75 13.75 10.50 
DISCOUNTS 

13x-5% 52x-15% 156x-45% 
26x-10% 104x-40% 260x-49% 

TEXARKANA (1 AM; 2 FM) 
Ark.-Miller County-Map Location C-7 
Tex.-Bowie County-Map Location C-7 

See SRDS consumer market map and data at begin 
ninc of the State. 

KADO (FM) 
1968 

TEXARKANA, ARK. 

Media Code 4 204 8745 6.00 

KADO Radio, Box 53, Texarkana, Ark. 75501. Phone 
501-773-5791. 

STATION'S PROGRAMMING DESCRIPTION 
KADO (PM): Country and western music with air 
personalities. NEWS: nt :25 and weather at :55 
hourly. Religious programs Sun am only. Contact 
Representative for further details. Reed 5/26/69. 

I. PERSONNEL 
General Manager-Floyd Bell. 
Commercial Manager-O. T. Mabray. 
Program Director-Doug Davis. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

I. FACILITIES 
ERP 3.000 tv.; 107.1 soc. 
Operating schedule. 6 am-11 pm. CST. 
Antenna ht.: 160 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Urn° on.y. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, lb, 2a, 2b, 3a, 31), 3e. 3d, 4a, 4d, 5, 

60, 7b, 8. 
Rate Protection: 10b, 11b, 121). 13b, 14b, 15a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22b, 24b, 24c, 

250. 26, 27, 28a, 29a, 29b, 33b. 
Contracts: 40a, 41, 42a, 42e. 43, 44b, 45, 46, 470. 

48, 50, 51e. 
Comb.; Cont. Discounts: 600. 60e, 601, 61a, 62a, 62v... 
Cancellation: 70a, 70e. 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 
AM Facilities: NATO. 
Member: Arkansas Radio Network. 

TIME RATES 
Et! 8/1/68-Reed 10/9/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I04x 260x 

1 min  4.00 3.50 3.00 2.75 2.50 
30 sec  3.00 2.50 ..25 2.00 1.75 

7. PACKAGE PLANS 
ROS 

PER WE: 10 ti 20 ti 30 ti 
1 min  30 54 72 
30 sec  25 40 51 

8. PROGRAM TIME RATES 
Ix 20x 52x 

1/2 hr  20 18 15 
1/4 hr   15 14 12 
5 min.   8 7 6 

(D) 

KATQ 
1961 

CITY OF LICENSE 

TEXARKANA, TEXAS 

CIE3C1 
Subscriber to the NAB Radio Code 

(This is a duplicate of the listing appearing under 
Texarkana. Tex.) 
Media Code 4 245 7825 0.00 
RATO Radio Inc., 303 %V. Broad St., Texarkana, 

Tex. 75501. Phone 793-4671. 
STATION'S PROGRAMMING DESCRIPTION 

KATO: l'rogrammed for adults and young adults. 
NEWS: 5 min news on hour. Local news at 7:25 
am & 5:25 pm, also in hourly newscasts. Weather 
at :30. Agricultural weather wire. Sports headlines 
at :15, news headlines at :45. MUSIC: general 
popular music, standards 40%, middle-of-the-road. 
new singles 20%, shontunes 20%, jazz oriented 20%. 
1 man netos department. Business man's news- 5-5:35 
pm including national news, bowling report, sports 
final, market news, local news, feature report, and 
agricultural weather 5 min each. RELIGIOUS: pro-
grams Sun am only. Contact Representative for fur-
ther details. Reed 8/27/67. 

I. PERSONNEL 
General Manager-Floyd Bell. 
Commercial Manager-Jim LeFan. 
Program Director-James N. Mason. 

2. REPRESENTATIVES 
Burn-SmIth Company, Inc. 

3. FACILITIES 
1.000 vr. days; 940 kc. Non-directional. 
Operating schedule: 6:00 am-local aunset. CST. 

4. AGENCY COMMISSION 
15% on net station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3h, Sc, 3d, 4a, 4d, 5, 

6a, 7b, 8. 
Rate Protection: 10h, 11b, 12b, 13b, 14b, 150. 15h. 
Basic Rates: 200. 20b, 21a, 21b, 21d, 22b, 24b, 24e, 

25a. 26, 27, 28a, 28e. 20a. 29b. 33b, 
Contracts: 400. 41, 42a, 42e. 43, 44b, 45, 46, 47a, 

48, 50, 51a, 51e. 
Comb.; Cont. Discounts: 600, 60e, 601, 61a, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 
FM facilities: KADO (FM). 
Member: _Arkansas Radio Network. 

TIME RATES 
Elf 6/1/66-need 6/3/66. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 260x 

1 min  600 5.50 5.00 4.50 4.00 
30 sec.....  5.00 4.50 4.00 3.50 3.00 
10 see  4.00 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
PER WE. ROS: 10 ti 20 01 SO tl 
1 min  50 90 120 
30 sec........_   40 72 96 
10 see ID  30 54 72 

8. PROGRAM TIME RATES 
Ix 260 520 

1/2 hr  36 34 32 
1/4 lir  24 22 20 
5 min  12 11 10 

(D) 

KCMC 
1932 

CITY OF LICENSE 
TEXARKANA, TEXAS 

Subscriber to the NAB Radio Code 
(This is a duplicate of the listing appearing under 
Texarkana, Tex.) 
Media Code 4 245 7850 8.00 
KCMC. Inc.. Box 521, 3227 Summerhill Bd.. Tex-

arkana, Texas 75501. 
STATION'S PROGRAMMING DESCRIPTION 

KCMC: MUSIC: country and western. Contact 
Representative for further details. Reed 7/31/68. 

I. PERSONNEL 
General Manager-B. L. Wood. 

2. REPRESENTATIVES M. A. Sales Co., Inc. 
Stnithwer.t --Flyde Melville Company. 

3. FACILITIES 
1,000 740 kc. Directional. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. Mt, 3a, 3e, 4a, 4d, 5, 6a, 7b, 8. 
Rate l'ro)ection: 10h, 111, 12h. 131, 141. 150, 16. 
Basle Rates: 20b, 21a. 211). 21e, 23b, 24b, 25a, 26, 

28a, 28e, 29a, 30, 33a. 
Contracts: 40a, 41, 424. 42e, 43. 44a, 45, 46, 47a, 48. 

49. 51a. 51b. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60g, 601, 

61h, 62b, 62d. 
Cancellation: illa, 70e, 71a, 73b, 
Prod. Services: 80. 82, 
Affiliated with MRS. 

TIME RATES 
Rates effective November 1, 1961. 
Rates received August 4. 19 61. 

Class A-C:00 arts-6.00 pm. 
Class II-All other times 

O. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 mln 30 sec 
1 Os  10.00 8.00 156 tl 8.50 6.75 
26 U  9.75 7.75 260 6.50 
52 tl  9.50 7.50 312 5.09 
104 ti  9.00 7.25 

CLASS B 
1 ti  8.00 6.00 156 ti.. 6.75 5.00 
26 U.__ ..... -  7.75 5.75 260 ti..._ ...... 6.50 4.75 
52 tt  7.50 5.50 312 ti  5.75 4.25 
104 ti  7.25 5.25 

8. PROGRAM TIME RATES 
CLASS A 

1 hr 1/2 hr 1/4 hr. 5 min 
75.00 45.00 30.00 18.00 

26 ti 73.00 44.00 29.00 17.50 
52 ti  71.00 42.50 28.50 17.00 
104 II  67.50 40.00 27.00 16.00 
156 ti  63.50 38.00 25.50 15.25 
260 ti    60.00 36.00 24.00 14.50 
312 ti  56.00 33.00 22.00 13.50 

CLASS B 
I II  50.00 30.00 20.00 12.00 
26 ti  48,0 29.00 19.50 11.75 
52 ti  47.50 28.50 19.00 11.50 
104 II  45.00 26.00 18.00 10.75 
156 ti  42.25 24.25 17.00 10.25 
260 II  15.50 23.00 16.00 9.50 
312 ti ....... _.- .............. _._  37.00 22.00 15.00 8.50 

(D) 

KOSY 
1951 

TEXARKANA, ARK. 

C 
Subscriber to Ohs NAB Radio Code 

Media Code 4 204 9020 3.00 

Gateway Broadcasting Co.. Box 1318, Ill E. 6th St., 
Texarkana, Tex. 75501. Phone 501-772-3771. 

STATION'S PROGRAMMING.DESCRIPTION 
KOSY: Programmed for mass appeal, 
AIR PERSONALITIES all segments. NEWS: net-
work hourly, local. Arkansas and Texas wire service 
half hour. Business: stock markets, special edition 
M-F, interviens. MUSIC: general popular music, 
standards. FARM: 5-7 am county agent report 11-Sat, 
mills and market reports M-F. Weather, interviewa. 
7 am - noon music, audience participation, quips, 
comedy. Noon-12:20 pm news, national, local, re-
gional, weather. 12:20-2 pm music, comedy, variety. 
2-3 pm audience participation call in show for sell-
ing or trading items. 3 pm-12M entertainment, 
music, news, sports. College, high school football. 
pro baseball, 2 local roundups daily, 2 hunting and 
fishing reports kf-F. Contact Representative for fur-
ther details. Ree'd 7/31/67. 

I. PERSONNEL 
President-W. Decker Smith. 
General Manager-J. K. Smith, 
Program Director-Marvin Proves. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 790 kc. 
DirectIonal-night only. 

Operating schedule. 5:00 am-midnight. CST. 
Partial simulcast operation. For non-slmulcast fa-
cilities see KOSY-FM. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, S. Ca. 7b, 8. 
Rate Protection: 10d, lid. 12d, 13d, 14d. 15b. 
Basle Rates: 20b, 21b, 21e, 21d. 22a, 23a, 24b, 24e. 

25a, 26. 28a, 28e, 29a. 
Contracts: 40a, 41, 44b, 46, 47a. 
Comb.; Cont. Discounts: 61e. 
Cancellation: 70e, 71a, 73a. 

TIME RATES 
Rotes effective June 1, 1964. 
Rates received Stay 18, 1965. 

Class A-6:00 am-6:00 pm. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 ti 10.00 8.00 156 ti  8.50 6.35 
26 tl_  9.75 7.75 260 ti  8.00 6.50 
52 II ...........9.50 7.50 312 ti  7.50 6.00 
104 ti ....... 9.00 7.25 

CLASS B 
1 ti  8.00 6.00 156 ti 6.75 500 
26   7.75 5.75 260 ti.____ 13.50 4.75 

7.50 5.50 312 ti_____ 6.00 4.50 
104 ti  7.25 5.25 

7. PACKAGE PLANS 
'PACKAGE PLANS 

-Class A- -Class B-
PER WE: 1 min 30 see 1 min 30 sec 
10 ti._   ..... ....... 9.00 6.49 6.50 5.20 
15   ........ ........ 7.50 6.00 6.00 4.80 
20 ti 7.00 5.60 5.50 4.40 
30 or more ti  6.50 5.20 5.00 4.00 

(*) Not combineable for frequency. 
10 seconds-6D% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
1 HR: lx 26x 52x I04x I56x 260x 3120 
A.. 75.00 73.25 71.25 67.50 63.75 60.00 56.25 
B.. 50.00 48.75 47.50 45.00 42.50 40.00 37.50 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

10. SPECIAL FEATURES 
News-regular time charges plus 20% of base rate. 

(D) 
(Texarkana continued on next page) 

120 Spot Radio Stations September 1, 1969 



Texarkana-Continued 

K 0 S Y-FM 
1965 

TEXARKANA, ARK. 

Media Code 4 204 9021 1.00 

Gateway Broadcasting Co., Box 1318, 111 E. 6th St., 
Texarkana. Tex. 75501. Phone 501-772-3771. 

STATION'S PROGRAMMING DESCRIPTION 
ITOSY-FM: Programmed to adults. 
MUSIC: standards. NEWS: at :55, 5 min every 
hour. Arkansas and Texas wire service, network re-
ports, programs, interviews. 9 am-12M entertainment. 
SPORTS: college football. Contact Representative for 
further details. Itee'd 7/31/67. 

I. PERSONNEL 
President-W, Decker Smith. 
Geng, Sta. & Sales Mgr.-James K. Smith. 
Program Director-Marvin Propos. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

5. FACILITIES 
ERP 35.090 w.: 102.5 me. Stereo. 
Operating schedule: 5 am-midnight Mon tissu Sat; 
6:30 am-11 pm Sun. CST. 
Antenna ht.: 265 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-midnight Mon thru Sat: 8:30 am-II pm Sun. For 
simulcast facilities see KOSY. KOSY-FM. 

4. AGENCY COMMISSION 
15% tlme only; due when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 31% 4a, 5, 8 . 
Rate Protection: 10e, 11e. 14e. 
Basle Rates: 20b, 21d, 22a, 24e. 25a, 33b. 
Contracts: 40a, 41. 44b. 
Comb.: Cont. Discounts: 600. 62d. 
Cancellation: 70e, 710. 

TIME RATES 
Eft' Reed 10/31/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 312x 

1 min  6.00 5.50 5.10 4.90 4.75 4.50 4.25 
30 sec  5.00 4.50 4.10 3.90 3.75 3.60 3.50 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x I56x 260x 312x 

1 hr.__  37.50 36.50 35.50 33.50 31.50 30.00 28.00 
1/2 hr___. 22.50 22.00 21.50 20.00 19.50 18.00 16.00 
1/4 hr  15.00 14.50 14.00 13.50 13.00 12.00 11.00 
30 see: 80% of programs using 1-minute commercials. 
1-minute or 30-second spots run only in programs. 
either 1/4. 1/2 or 1 hour in length (D) 

K TA L (FM) 
Licensed as a Texarkana, Tex.-Shreveport, La. sta-
tion. 
See listing under Shreveport. La. 

KTFS 
1946 

CITY OF LICENSE 

TEXARKANA, TEXAS 

Subscriber to the NAB Radio Code 
(This Is a duplicate of the listing appearing under 
Texarkana. Ter.) 
Media Code 4 245 7900 1.00 
KITS Radio, Inc., Box 1260, 4305 N. Stateline Ave., 

Texarkana. Tex. 75501. Phone 793-1109. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Hugh D. FrIzzell. 
Station Manager-Tom Alford. 
Program Director-Jim Cooper. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
Southeast-C. K. Beaver & Associates. Inc. 
Southwest-Marlo Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights, 1400 kg. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%: no cash discount IBM payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 213. 3e. 3d. 4a. 5, Ca. 8. 
Rate Protection: 10b. lie. 12e. 13e, 14b. 
Basic Rates: 20a, 21a, 21d, 22a, 24b, 29a, 30. 
Contracts: 41, 44a. 45. 47e. 51b. 
Comb.: Cont. Discounts: 60a, 60d, 60e. 61e. 
Cancellation: 71a. 72. 73b. 
Prod. Services: 80. 81, 82. 
Member: Texas State Network, Inc., Southeastern 
Key Market Network. 

TIME RATES 
Elf 1/1/69-Recd 1/6/69. 

6. SPOT ANNOUNCEMENTS 
1 Minute or Less 

1 ti 8.00 104 ti 72$ 
13 ti  1.90 156 ti 6.80 
26 ti_   7.80 260 ti.________ 6.40 
52 tl  760 312 ti 0.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 ti  65.00 39.00 
13 tt 61.75 37.00 
26 ti 58.50 35 00 
52 ti  55.25 33.00 
104 ti........- ........ ______  52.00 31.00 
156 ti  40.75 29.00 
260 ti   45.50 27.00 
312 ti  42.00 25.00 

TRUMANN 
Poinsett County-Map Location 7-3 

See SRDS consumer market map and data at begin-
ning of the State. 

1/4 hr 5 min 
26.00 14.00 
24.00 13.00 
23.00 12.00 
22.00 11.00 
20.00 10.50 
19.00 10.00 
18.00 9.50 
17.00 9.00 

(D) 

KTMN 
1963 

e 
Media Code 4 204 9350 4.00 
Trumann Broadcasting, Inc.. Box 141, Trumann, 

Ark., 72472. Phone 483-6314. 
I. PERSONNEL 
Manager-Carlton Garner. 

2. REPBESENTATIVES 
Memphis, Atlanta, Dallas-C. K. Beaver & Associ-

ates. Inc. 
3. FACILITIES 
250 w. days; 1530 lye. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% not time. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3a, 3d, 41, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 13h, 14h. 
Basle Rates: 21d, 22a, 23a, 24b, 291. 
Contracts: 411a, 45, 46. 47a. 
Comb.; Cont. Discounts: 60b, 01e. 
Cancellation: 70a, 70e. 11e, 73a. 
Prod. Services: 80, 82. 
Member: Arkansas Radio Network. 

TIME RATES 
No. 3 Elf 1/1/69-Reed 12/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix 520 I04x 156x 260x 312x 

1 min-____. 3.25 3.00 2.75 2.50 2.25 1.90 
30 sec  2.90 2.55 2.30 2.00 1.85 1.60 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I56x 3I2x 

1 hr  35.00 32.00 30.00 25.00 20.00 18.00 
1/2 20.00 18.00 16.00 15.00 12.00 10.00 
1/4 hr..._  15.00 13.50 12.00 10.50 9.00 7.00 
5 min.  11.00 9.00 7.50 6.00 4.00 

VAN BUREN 
Crawford County-Map Location C-3 

See SRDS consumer market map and data at begin. 
ning of the State. 

See Fort Smith 
(including Van Buren) 

WALNUT RIDGE 
Lawrence County-Map Location 11-2 

See SRDS consumer market map and data at begin-
ning of the State. 

K R LW 
1951 

e 
Subscriber to the NAB Radio Code 

Media Code 4 204 9460 1.00 
Lawrence County Broadcasting Co., Box 30, Walnut 

Ridge. Ark. 72476. Phones 501-886-3131. 6166. 
I. PERSONNEL 
General Manager-William H. Cate. 
Sta. & Com'l Mgr.-William N. Cate. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1320 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%: nn rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. 2a. Sa. 4b. 4d. 5, 60. lb. 8. 
Rate Protection: 10b, 111), 12b. 13b. 14b. 
Basle Rates: 20a. 22a. 22b. 235. 24b, 250. 26. 28a. 
Contracts: 40a. 42a. 42b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k. 61e, 61b, 61e, 62h 

62e. 
Cancellation: 70a, 70e. 110. 73a. 
Affiliated wlth American Entertainment Network. 
Member: Arkansas Radio Network, MagIc Circle Net-
work. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 5/69. Reed 5/1/69. 
Premium-6:30-7:30 am. 8:30-9:30 am, 11:45 am-
1 pm & 5-6 pm 
Regular-All other times. 

6. SPOT ANNOUNCEMENTS 
REGULAR TIME 

1   
I min 30 see 

x  PREMIUM TIME 2.00 1.50 

1 x  3.00 2.00 
8. PROGRAM TIME RATES 

REGULAR TIME 
5 min 10 min 1/4 hr 1/2 hr 1 hr 

1 x  4 5 7 12 25 
PREMIUM TIME 

1 x  5 6 8 15 30 

WARREN 
Bradley County-Map 14-cation T'-7 

See SRDS consumer market map and data at begin-
ning of the State 

KWRF 
1953 

e 
Subscriber Is the NAB Radio Code 

Media Code 4 204 9570 7.00 
Pines Broadcasting Co., Warren, Ark. 71671. Phones 

501-226-2653, 2654. 
I. PERSONNEL 
General Manager-Weldon Sledge. 
Commercial Manager-Jimmy Kelley. 
Program Directnr-Brenda Halligan. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
South-C. IT. Beaver & Associates, Inc. 

3. FACILITIES 
250 w. days. 880 ke. Non-directional. 
Oneratine sehedule. Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15%; en cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2b, 3e. 3d, 4b. 5, 6a, 8. 
Rate Protection: 15b. 
Basle Rates: 2013, 21a. 22b. 24e, 25a, 26, 28e, 

29b, 33e. 
Contracta: 40.4, 41, 42a. 42e. 43, 44a. 44b, 45. 46. 

470, 47e. 48. 49. 51e, 51b. 51e. 
Comb.: Cont. Discounts: 60a, 60c, 60e, 611a, 62b. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 82. 
Affiliated with EBB. 
Member: Southeastern Key Market Network. 

ARKANSAS 
TIME RATES 

Rates effective April 30, 1959. (Card No. 3.) 
Card received April 27, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

hr. hr. hr. min. 
I time_ 32.50 17.25 9.75 6.50 

52 times__ 28.60 14.65 8.15 5.55 
104 times__ 26.00 13.00 7.15 4.90 
260 times- 23.40 11.70 6.50 3.55 
364 times__ 20.80 10.40 5.85 4.35 
(9 Less than 1 minute. 

WEST MEMPHIS 

min. 
3.00 
2.80 
2.60 
2.40 
2.20 

2.50 
2.00 
1.05 
1.50 
1.25 

Crittenden County-Map Location J-3 

See SRDS consumer market map and data at begin-
ning of the State. 

See Memphis, Tenn. 
(including West Memphis, Ark.) 

WYNNE (1 AM; 1 FM) 
Cross County-Map Location 11-3 

See SIMS consumev market map and data at begin-
ning of the State. 

KWYN 
1956 

e 
Media Code 4 204 9790 1.00 
East Arkansas Broadcasters, Inc., Box 789. Hwy. 
No. 1. N., Wynne, Ark. 72396. Phone 501-238-
8141. 

I. PERSONNEL 
Manager-Harry Fondren. Jr. 
Program Directer-(Miss) Onelee Brawner. 
News Dir. & Chief Eng.-Art Bocera. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1400 ke. 

Non-directional. 
Operating schedule: 5:30 a.m. to 11:00 p.m. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3a. 4b, 4d, 5, 6e. 7b. 8. 
Rate Protection: 100. 12a. 13a. 14a, 15b. 
Basle Rates: 20b. 211). 22b, 25a, 28b, 28e. 
Contracts: 40b. 42e, 42e. 49, 51e. 
Comb.; Cont. Discounts: 60e. 601. 61a, 62a. 
Cancellation: 70e. 70e, 71a. 72, 73a. 
Prod. Services: 82. 
Member: Arkansas Radio Network. 

TIME RATES 
Elf 12/1/65-Rec'd 2/3/69. 

6. SPOT ANNOUNCEMENTS 
PER MO: 

1 tl 10 ti 25 ti 41) ti 60 ti 80 01 100 ti 200 tl 
1 min 3.00 2.75 2.25 2.00 1.90 1.85 1.75 1.50 

8. PROGRAM TIME RATES 
PER MO: I ti 5 ti 

. 1 hr._ ......... .. ...... _... 55.00 45.00 
1/2 hr 30 00 25.08 
1/4 hr.   15.00 14.00 
10 min..... ...... ___.    10.00 9.00 
5 min  7.50 6.50 

10 ti 20 ti 
37.00 33.00 
21.00 19.00 
13.00 12.00 
8.00 7.00 
6.00 5.50 

K WY N-FM 
1969 

e 

SO+ 
29.00 
17 0(1 
11.00 
6.00 
5.25 

Media Code 4 204 9791 9.00 

East Arkansas Broadcasters, Inc., Box 225, Hwy. 
1 N., Wynne, Ark. 72396. Phone 501-238-8141. 

L PERSONNEL 
Manage-Tary  Fondren, Jr. 
Program Director-Miss Onalee 13rawner. 
News Dir. & Chief Eng.-Art Rogers. 

3. FACILITIES 
ERP 3,000 w.; 92.7 me. Stereo. 
Operating schedule: 5:30 am-11 pm. 
Antenna ht..: 336 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations. 
See KWYN listing for coded regulations. 
Member: Arkansas Radio Network. 

TIM:, RATES 
No. 1 Eff  Iteed 2/10/69. 

6. SPOT ANNOUNCEMENTS 
1 ti, flat. - 2.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

PER WK: 10 tl 15 ti 20 tl 30 tl 40 ti 50 ti 
1 ... 2.00 1.90 1.80 1.70 1.60 1.50 

8. PROGRAM TIME RATES 
PER MO: I hr 1/2 hr 
1 U. .55 00 30.00 
10 it  37.00 21.00 
30 ti  29.00 17.00 

1/4 hr 10 min 5 min 
15.00 10.00 7.50 
13.00 8.00 6.00 
11.00 6.00 5.25 

YEARLY CONTRACT 
PER MO: 50 ti 80 tl 100 01 
Discount   . 25% 30% 35% 

READ 
IT 

NUM 10 srds Users 
• lo Oro 
raw niona 1,14.• al. ea 7. 101.....• 

✓oam, - 2•• rdoe.rd 
rd *or, Ir. or • 0•••••••••barra 41.11••••••••••a-aal 
312173*11..1001. ear 

6...OrtOoord Oarrorpro 
y 

Poya egei. 

rm. rd 
.I••• odorai - err/ 
rd area. ord 1.• ear 
•U• ma. or...* 

•=••0 
Orrol.-11rrraor* 

"«7e"31,7••=01' 119" .2.1":.,L•7'...1 
roarar« 

11 *orfi. ory e• 

311.73 "1 " 
rd. o •••••• oar laroal. 
Tay ••• mu ward ••••1 
Or bar olood ad »Lori do 
re an rod I Roar., ad foal 
llo moll. *or auaro l000d• 

Or* •••1 or, 
Des um Or moor or 

lo bay do row re-

do. ...on arr. I. • Orr • moor •ro 
loOok rd. fa tor .11 Ma a 

005 odrorrojr......1 
ao. ran, S1 1.• 11r11 
Mahe le ••• dra •od 
Onaird. aura. Ira rd 1. 
rao1101.101rdrOarro 

Od ,•••••••O ,1•211•1 1•117••••• 

re 11....1.1101•10•01,a 
ro. ad ad Or r• y 

or. ••d der b.. th• der 

•=r1" 7.r31. 

r 21.,. «old loroollOr• 
1. • ....al air leg Orr ••• 

orl al» roe. 
33 Innad «arm. 

1••••1«.1.1..• Ire •• 
roldooloaralroid•roria 
*I. or orrlo 11.• olo 

door ...rely Da pror 
ar 

Or. 

Ma el a  Va Pee ea eye I lee 

• Pori e Kt Gm Ter., 
Oar 11.1 bar IWO •••••• 1.«.»••.1•14 

fi o ye 30/7 

3a, Tr*, 27 II 07 
11.orro.111 IS 14 231e 
crar rarso. SI lb 1077 

Irl.r.11,1door• 102 201 OM 071 

Mara ••••••1•1...or laola lo . 
na. owea 

I=r•Lrd drred tar •• ••• bar ordal.-113 

C. 
3, Marriage. 

Inisswas 

err a • eee 

Or Rear Yoe. 

IN EACH 
MONTH'S 

Media/ 
scope 

002C-2/5 

September 1, 1969 Spot Radio Stations 121 



CALIFORNIA 

ADDITIONAL 

DAILY MEDIA CITIES 
NOT SHOWN ON STATE MAP 

RADIO 
Livermore-Alameda County 

NEWSPAPER 
Brea-Orange County 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 

STATE TOTAL 1,295,800 
METRO AREAS 

Anaheim-Santa 
Ana-Garden 
Grove   5,100 

Bakersfield   23,900 
Fresno   25,100 
Los Angeles-

Long Beach  613,200 
Modesto   1,400 
Oxnard-Ventura 7,000 
Sacramento   31,200 

1, 1969) 

Salinas-Monterey 9,800 
San Bernardino-

Riverside-
Ontario   43,100 

San Diego   57,600 
San Francisco-

Oakland   284,100 
San Jose   6,400 
Santa Barbara 3,900 
Santa Rosa  1 200 
Stockton   16,900 
Vallejo-Napa   22,500 
Total Metros 1,152,400 

Spanish Population Data 
(July 1, 1969) 

METRO AREAS Kern 
Anaheim-Santa Kings 

Ana-Garden Los Angeles .... 
Grove   115,600 Madera   

Bakersfield   64,700 Marin   
Fresno   101,300 Merced   
Los Angeles- Monterey   

Long Beach .. 905,500 Napa   
Modesto   17,500 Orange   
Oxnard-Ventura 64,100 Placer   
Sacramento   76,400 Riverside   
Salinas- Monterey 31,800 Sacramento   
San Bernardino- San Benito   

Riverside-
Ontario   151,500 

San Diego   119,000 
San Francisco-

Oakland   291,500 
San Jose   145,800 
Santa Barbara  39,300 
Santa Rosa   10,700 
Stockton   53,200 
Vallejo-Napa   20,100 
Total M etros 2,208, 000 

COUNTIES 
Alameda   118,300 
Contra Costa   46,900 
Fresno   101,300 
Imperial   36,000 
luyo   500 

  64,700 
16,700 

905,500 
7,900 

12,300 
24,500 
31,800 
4,700 

115,600 
7,800 

58,000 
56,100 
6,800 

San Bernardino  93,500 
San Diego   119,000 
San Francisco   74,900 
San Joaquin   53,200 
San Luis Obispo 10,500 
San Mateo   39,1110 
Santa Barbara  39,300 
Santa Clara   145,800 
Santa Cruz   9 300 
Solano   15,400 
Sonoma   10,700 
Stanislaus   17,500 
Tulare   41,900 
Ventura   64 100 
Yolo   12,500 
Total Counties 2,362,100 

CALIFORNIA Map gerils2Itaii040 
 0 25 50 7,5 1 ?Cl Read figures in THOUSANDS 1 

Grantl Medlord1-' „._ 

e 
SCALE 

Applicable 

Klamath Falls i 

OF MILES 
to CALIFORNIA only 

'. .2. CITY POPULATION .éb,-y5y*/..-V SRDS Consumer 
e `• •,'' ÇN, 4. .. `,' 41'' "••• eNe o Market Data 

-  

---"'-'A 
* Ashland 

*®-••• 
OREGON • A CI El 0 • III 0 With Daily Media. 

Cresce nt 
City SISKIYOU D 0. 0 Without Daily. Media. 

2 •--- -.....-A* 
DEL Yreka 

NORT, 

Mount Shasta 
• -..- 

MODOC 

Alturas 
-.......• 

Symbols Designate Types of Media. 

*Newspaper .---'-.Radio Television 
_ 

TYPE 
Arcata 
A-••-• ,-,,, 
EjEureka \. 

SHASTA 
LASSEN  

COUNTY NAMES ARE . IN ITALIC 
 - Designates Metropolitan Areas within this state 
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. 
San RafaelE ichmoad *coAc,,,,, Antroch ......s..*44 
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-••-,,* P a c ij i c -.Y.,...* <5pFremont 

San Mateo * 
Redwood City0,-., 

®7••-• 
Tracy 

7-
eve° El %*1 

e- - --•-*San irat,aelea.e., mond Antioch 
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Stockton 
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-eiViSaliat TULARE 
()w ire 

l"*.*4-',1--•-* 
Porterville 

Las Vegas 
-*4-,• 
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San Luis Obispo 
E--•-*cp 
SAN LUIS 08/SPO *•-••-• 

Arroyo GrandeA-* 

* • er 
Santa Maria 

Ridgecrest 

_....*,..r+ 
Bakersfield KERN 

Taft Mojave • --•-• 

SAN BERNARDINO Kingman. 

.*--...® Barstow Needles 

- 

9 
SANTA BARBARA 
Lompoc 

* Victorville 
VENTURr\-£-4" Lann-ek* -••-•()....... 

'LOS LOS ANGELES -Apple Valley ---.-0,4'. 

Santa Barbara 
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Oxnard -••*‘ire'''n"1,,I° 

a., Santa ANGELES _e ar-*A.Pmmüle e 
. _,_ Pelli 4- nando ,,, e e . e  

ra ID* 0-"•"*.) * 14,.‹.,, e ee.,&" Fontana e *--•••-•,‘ 
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Port Hueneme ,,,,41eAr,11..;!., 
ibousae?...••• onica * 
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- ,evey Hui, ....:m.,,1 eue,,,, ,;‘, Pomona 

ee.,.'e, ‘"". ,..„,`.. °Monterey Park 21.... 

.f.e.,Y ,..4. e 
--Y....Avalon e.l,i,eelele* * Vista --••-

SAN BERNARDINO e.s.J.' Oceanside • OE*-"••• 
Carlsbad 0 Escondido 

,.._.F''''," Rialto *-••••• SAN DIEGO El Cajon ri 'Tn.@ o • San Bernardino :-.......*cta g*-....- 
*C,hOntario 12,A,,,,,,E1Redlands San Diego La Mesa 

IMPERIAL 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Alameda-Alameda 
Alhambra-Los Angeles 
Anaheim-Orange 
Antioch-Contra Costa 
Arcadia-Los Angeles 
Azusa-Los Angeles 
Bakersfield-Kern 
Baldwin Park-Los Angeles 
Bell-Los Angeles 
Bellflower-Los Angeles 
Bell Gardens-Los Angeles 
Belmont-San Mateo 
Berkeley-Alameda 
Beverly Hills-Los Angeles 
Buena Park-Orange 
Burbank-Los Angeles 
Burlingame-San Mateo 
Campbell-Santa Clara 
Chico-Butte 

State, County, City, Metro Area Uata 
CITIES AND COUNTIES - This 

Chula Vista-San Diego 
Claremont-Los Angeles 
Colton-San Bernardino 
Compton-Los Angeles 
Concord-Contra Costa 
Corona-Riverside 
Coronado-San Diego 
Costa Mesa-Orange 
Covina-Los Angeles 
Culver City-Los Angeles 
Daly City-San Mateo 
Downey-Los Angeles 
El Cajon-San Diego 
El Centro-Imperial 
El Cerrito-Contra Costa 
El Monte-Los Angeles 
Escondido-San Diego 
Eureka-Humboldt 
Fairfield-Solano 

list shows counties 
Fremont-Alameda 
Fresno-Fresno 
Fullerton-Orange 
Gardena-Los Angeles 
Garden Grove-Orange 
Glendale-Los Angeles 
Glendora-Los Angeles 
Hawthorne-Los Angeles 
Hayward-Alameda 
Huntington Beach-Orange 
Huntington Park-Los 

Angeles 
Imperial Beach-San Diego 
In g lewood-Los Angeles 
La Habra-Orange 
Lakewood-Los Angeles 
La Mesa-San Diego 
La Mirada-Los Angeles 
La Puente-Los Angeles 

in which cities are located. 
Lawndale--Los Angeles 
Livermore-Alameda 
Lodi-San Joaquin 
Lompoc-Santa Barbara 
Long Beach-Los Angeles 
Los Altos-Santa Clara 
Los Angeles-Los Angeles 
Lynwood-Los Angeles 
Manhattan Beach-Los 

Angeles 
Menlo Park-San Mateo 
Merced-Merced 
Millbrae-San Mateo 
Modesto-Stanislaus 
Monrovia-Los Angeles 
Montclair-San Bernardino 
Montebello-Los Angeles 
Monterey-Monterey 

Monterey Park-Los Angeles 
Mountain View-Santa Clara 
Napa-Napa 
National City-San Diego 
Newark-Alameda 
Newport Beach-Orange 
Norwalk-Los Angeles 
Novato-Marin 
Oakland-Alameda 
Oceanside-San Diego 
Ontario-San Bernardino 
Orange-Orange 
Oxnard-Ventura 
Pacifica-San Mateo 
Palm Springs-Riverside 
Palo Alto-Santa Clara 
Paramount-Los Angeles 
Pasadena-Los Angeles 

Cities are first, counties next. 
Petaluma-Sonoma 
Pico Rivera-Los Angeles 
Pittsburg-Contra Costa 
Pomona-Los Angeles 
Redlands-San Bernardino 
Redondo Beach-Los Angeles 
Redwood City-San Mateo 
Rialto-San Bernardino 
Richmond-Contra Costa 
Riverside-Riverside 
Rosemead-Los Angeles 
Sacramento-Sacramento 
Salinas-Monterey 
San Bernardino-San Ber-

nardino 
San Bruno-San Mateo 
San Carlos-San Mateo 
San Diego-San Diego 

San Francisco-San Fran-
cisco 

San Gabriel-Los Angeles 
San Jose-Santa Clara 
San Leandro-Alamecia 
San Luis Obispo-San Luis 

Obispo 
San Mateo-San Mateo 
San Pablo--Contra Costa 
San Rafael-Marin 
Santa Ana-Orange 
Santa Barbara-Santa 

Barbara 
Santa Clara-Santa Clara 
Santa Cruz-Santa Cruz 
Santa Maria-Santa Barbara 
Santa Monica-Los Angeles 
Santa Rosa-Sonoma 

CALIFORNIA 

Saratoga-Santa (earn 
Seaside-Monterey 
South Gate-Los Angeles 
South Pasadena-Los 

Angeles 
South San Franclsco-San 

Mateo 
Stockton-San Joaquin 
Sunnyvale-Santa Clara 
Torrance-Los Angeles 
Upland-San Bernardino 
Vallejo-Solano 
Ventura-Ventura 
Visalia-Tulare 
Walnut Creek-Contra Costa 
West Covina-Los Angeles 
Westminster-Orange 
Whittler-Los Angeles 

Estimates for: 
STATE 
COUNTY-Map Lon. 

City 
Metropolitan Area 

P°ffien Hor/1/6FP 
(000) (000) (5000) 

Consumer :Spendable Income-1968--
14, Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

(5) 4999 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($090) (5) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

  By Selected Store Types  
General Home 
Mdse. Apparel Fern. 
($0OO) ($000) ($000) 

Auto-
motive 
($0OO) 

Service 
Station 
(5000) 

Fassen- Farm 
oar Pope-
Cars lotion 

1/1/69 I/1/69 
(000) (000) 

Gross 
Farm 
Income 
1968 

($1,06) 

CALIFORNIA STATE 
TOTALS 19,527.9 6,331.57 65,275,899 10,310 11.6 22.9 17.0 22.7 20.9 37,674,000 5,950 8,493,546 1,395,934 5,493,078 2,120,6061,902,548 7,462,880 2,778,589 10,137.85 285.9 4,54 t,';40 

ALAMEDA B-6t  1,061.0 
Alameda  82.7 
Berkeley  121.0 
Fremont.  95.9 
Hayward  97.4 
Livermore  33.0 
Newark  25.0 
Oakland  387.2 
San Francisco-
Oakland Metro Area  3,081.2 
San Leandro  76.0 

ALPINE D-5  A 
AMADOR C-5  10.8 
BUTTE C-4  101.2 

Chico  20.5 
CALAVERAS C-5  10.2 
COLUSA B-4  11.9 
CONTRA COSTA B-61%  535.7 

Antioch  24.9 
Concord  84.0 
El Cerrito  29.3 
Pittsburg  21.0 
Richmond  84.3 
San Pablo  22.6 
Walnut Creek  34.0 

363.07 3,677,079 
24.38 232,150 
44.31 526,194 
24.95 126,547 
26.78 246,851 
9.87 50,584 
6.04 

144.87 1,508,095 

1,056.48 
23.75 

.11 
3.46 

34.59 
6.99 
3.50 
3.94 

158.91 
7.63 
23.02 
9.65 
6.48 

26.64 
6.85 

10.82 

12,208,820 
266,919 

1,232 
30,252 

269,253 
49,741 
33,558 
46,121 

1,612,146 
57,380 
114,477 
136,014 
67,098 

252,374 
62,675 
92,835 

10,128 11.6 22.5 19.3 23.1 18.5 
9,522 

11,875 
5,072 
9,218 
5,125 

10,410 

11,556 9.2 21.6 17.2 24.1 24.3 
11,239 
11,200 11.6 18.2 13.4 29.3 9.8 
8,743 17.5 21.5 18.9 22.4 14.1 
7,784 19.2 26.2 16.8 17.4 11.1 
7,116 
9,588 14.2 21.0 19.1 23.9 14.6 

11,706 14.3 16.2 15.8 26.4 23.7 
10,145 10.5 28.0 19.5 21.6 16.0 
7,520 
4,973 

14,095 
10,355 
9,473 
9,150 
8,580 

2,041,340 
88,334 

232,929 
132,586 
258,150 
61,936 

917,645 

6,227,308 
189,143 

289 
16,981 

182,902 
75,197 
17,401 
29,197 

936,533 
55,855 

141,208 
70,772 
38,445 

185,517 
40,126 

155,947 

5,622 465,652 68,368 
3,623 23,846 4,446 
5,257 60,228 9,790 
5,314 37,296 6,786 
9,640 50,614 11,397 
6,275 16,066 1,984 

6,334 178,407 25,376 

5,894 1,475,908 219,610 
7,964 40,713 3,956 
2,627 
4,908 4,780 358 
5,288 46,952 9,270 

10,758 20,372 3,965 
4,972 4,688 616 
7,410 6,177 1,052 
5,893 246,433 39,659 
7,320 14,689 2,270 
6,134 25,276 4,836 
7,334 16,105 4,184 
5,933 10,832 1,580 
6,964 43,553 4,414 
5,858 15,096 4,502 

14,413 21,255 2,635 

313,756 
5,756 

28,485 
8,259 

60,488 
4,632 

123,892 
4,590 
16,610 
4,724 

18,238 
2,340 

96,756 
2,853 
12,791 
5,339 

11,346 
2,149 

166,805 72,900 55,669 

924,759 440,760 311,971 
54,239 11,864 8,816 

408   
856 472 120 

21,811 6,849 9,665 
11,245 4,806 4,588 
1,943 19 172 
989 975 836 

158,658 43,670 38,066 
8,194 3,384 1,714 

30,253 5,734 9,506 
14,690 7,574 1,228 
4,755 3,021 3,265 

40,172 8,184 10,238 
3,412 1,491 800 

43,581 9,919 7,706 

434,125 
18,402 
52,330 
32,707 
65,162 
13,983 

124,957 
6,219 

19,772 
11,826 
14,770 
5,711 

201,979 56,059 

1,153,802 384,496 
45,625 13,758 

4,084 
37,651 
13,692 
4,342 
5,736 

181,414 
13,886 
31,562 
10,393 
7,875 

48,195 
1,489 

42,961 

1,796 
13,338 
5,490 
2,034 
3,436 

67,290 
3,353 

10,694 
3,715 
3,291 

14,194 
4,263 

10,757 

533.43 2.9 4 t,324 

1,571.48 

.20 .1 169 
6.01 .6 2,347 

54.71 5.3 '58,982 

6.70 .7 3,472 
7.06 1.4 15,457 

284.29 3.8 ;6,657 

DEL NORTE A-2  
EL DORADO C-5  
FRESNO D-7  

Fresno  
Fresno Metro Area 

GLENN B-4  
HUMBOLDT A-3  

Eureka  
IMPERIAL H-11t  

El Centro  
INY0 F-7  
KERN E-9t  

Bakersfield  
Bakersfield Metro 
Area  

KINGS D-8t  
LAKE B-4  
LASSEN C-3t  
LOS ANGELES E-10t  
Alhambra  
Arcadia  
Azusa  
Baldwin Park  
Bell  
Bellflower  
Bell Garden   
Beverly Hills  
Burbank  

20.4 
45.5 

418.7 
163.3 
418.7 
17.7 

109.3 
29.3 
80.0 
22.0 
14.4 

336.0 
70.3 

6.15 
15.57 
125.59 
53.21 

125.59 
5.60 

33.73 
10.16 
21.09 
6.36 
5.11 

101.25 
23.02 

54,224 
107,076 

1,151,001 
443,179 

1,151,001 
51,058 
354,958 
106,939 
202,336 
57,242 
37,416 

953,378 
224,616 

336.0 101.25 953,378 
66.3 19.39 130,618 
15.9 6.17 44,296 
9.1 2.97 50,228 

7,023.4 2,409.08 27,145,398 
65.9 25.57 246.890 
49.4 
28.9 
48.5 
22.9 
58.0 

30.00 
35.6 
97.4 

17.22 284,764 
7.94 58,914 

14.22 99,867 
9.07 80,591 
9.38 78,906 
9.23 74,839 

15.00 412,644 
35.06 461,546 

8,817 14.5 21.6 21.5 23.4 15.3 
6,877 20.6 45.4 6.4 11.4 6.1 
9,165 16.0 20.4 18.4 20.8 16.2 
8,329 
9,165 16.0 20.4 18.4 20.8 16.2 
9,118 18.2 17.5 21.1 21.6 12.5 
10,820 11.7 11.1 23.3 29.0 22.5 
10,525 
9,594 17.7 23.9 16.6 19.0 15.8 
9,000 
7,322 11.4 18.0 19.3 28.7 17.4 
9,416 14.4 21.1 18.4 22.6 17.1 
9,757 

9,416 14.4 21.1 18.4 22.6 17.1 
6,736 22.3 44.1 7.2 5.9 4.5 
7,179 20.6 21.0 16.3 16.1 10.6 
16,912 8.3 10.8 11.8 31.0 38.0 
11,268 9.4 19.7 16.7 24.7 25.8 
9,655 
16,537 
7,420 
7,023 
8,885 
8,412 
8,108 

27,510 
13,164 

33,846 
78,658 

834,038 
518,117 
834,038 
38,041 
211,967 
106,324 
187,391 
74,049 
43,232 

621,224 
300,295 

621,224 
111,566 
34,279 
32,971 

14,159,918 
176,238 
107,827 
49,430 
39,756 
57,055 
33,450 
33,017 

287,167 
227,744 

5,503 
5,052 
6,641 
9,737 
6,641 
6,793 
6,284 

10,465 
8,885 

11,643 
8,460 
6,136 

13,045 

10,805 
22,163 

185,996 
91,384 

185,996 
8,571 

59,975 
22,436 
41,502 
14,718 
10,222 

130,286 
38,881 

1,059 
3,889 

29,819 
17,105 
29,819 

983 
6,919 
2,604 
3,866 
1,830 
979 

19,465 
7,791 

6,136 130,286 19,465 
5,754 20,866 3,717 
5,556 12,538 866 

11,101 11,842 1,064 
5,878 3,122,632 521,220 
6,892 31,598 5,565 
6,262 35,093 5,192 
6,225 15,495 4,680 
2,796 15,313 2,096 
6,291 17,066 1,535 
3,566 16,216 3,469 
3,577 

19,144 24,710 8,501 
6,496 52,053 10,292 

837 
3,266 

99,269 
85,637 
99,269 
2,121 

19,700 
14,126 
20,640 
8,648 
2,866 

71,314 
52,468 

71,314 
7,524 
621 

1,518 
2,280,485 

27,943 
13,768 
4,340 
845 

2,735 
846 

1,213 
3,158 

43,413 
38,734 
43,413 

874 
9,283 
8,331 

14,355 
6,638 
565 

27,924 
19,015 

27,924 
4,612 
829 

1,031 
781,473 
13,707 
3,238 
2,781 
944 

1,310 
1,373 

982 
1,973 

39,990 
33,444 
39,990 

460 
6,306 
4,546 
4,265 
2,768 
561 

25,114 
17,753 

25,114 
4,603 
908 
679 

711,147 
7,787 
2,873 
3,341 
1,978 
2,791 
1,393 

37,469 73,890 20,934 
37,791 9,904 10,564 

5,779 
10,166 

171,190 
125,434 
171,190 

7,088 
38,307 
24,165 
29,650 
16,656 
8,255 

126,101 
79,646 

126,101 
19,597 
3,270 
5,910 

2,810,216 
57,384 
11,152 
1,213 
1,686 

13,761 
880 

2,495 
9,782 

63,825 
33,647 
63,825 
2,930 

16,318 
6,619 

13,640 
4,806 
7,656 

53,305 
18,024 

53,305 
7,106 
3,114 
2,681 

1,000,391 
12,179 
8,538 
5,403 
6,343 
4,096 
3,150 

50,109 9,646 
48,985 18,539 

7.75 .3 3,948 
22.13 .9 7,393 

210.56 28.6 444,218 

210.56   
9.89 3.5 45,804 

50.93 2.9 17,966 

36.54 5.7 274,317 

7.93 .2 3,825 
165.27 10.8 354,330 

165.27   
28.72 6.7 123,933 
11.44 1.5 9,399 
7.94 .9 7,627 

3,809.51 9.1 251,161 

Claremont  24.3 
Compton  78.0 
Covina  31.2 
Culver City  34.4 
Downey  97.4 
El Monte  61.7 
Gardena  47.1 
Glendale  136.0 
Glendora  32.4 
Hawthorne  50.0 
Hunt i ng ton Park  31.4 
I ng lewood  95.3 
Lakewood  90.1 
La Mirada  27.4 
La Puente  32.9 
Lawndale  27.5 
Long Beach  384.2 
Los Angeles  2,796.0 
Los Angeles-
Long Beach Metro 
Area  
Lynwood  

7.10 
22.46 
9.71 
11.59 
29.21 
20.54 
14.66 
54.38 
9.57 

16.17 
14.63 
37.12 
24.57 
7.07 
7.57 
8.18 

143,02 
1,015.05 

52,536 
230,677 
78,460 
161,109 
414,487 
187,340 
152,048 
646,097 
78,006 
130,832 
145,353 
364,184 
207,544 
102,500 
73,180 
73,103 

1,503,760 
11,710,206 

7,023.4 2,409.08 27,145,398 
37.2 13.15 136,256 

7,399 
10,271 
8,080 

13,901 
14,190 
9,121 

10,372 
11,881 
8,151 
8,091 
9,935 
9,811 
8,447 

14,498 
9,667 
8,937 
10,514 
11,537 

11,268 9.4 19.7 16.7 24.7 25.8 
10,362 

30,320 
218,821 
172,569 
164,486 
230,728 
220,909 
93,289 

302,680 
48,489 
98,467 
130,911 
248,448 
205,497 
45,928 
73,229 
36,150 

749,379 
5,867,884 

14,159,918 
60,677 

4,270 
9,743 
17,772 
14,192 
7,899 

10,755 
6,364 
5,566 
5,067 
6,089 
8,948 
6,693 
8,364 
6,496 
9,674 
4,419 
5,240 
5,781 

9,667 
46.256 
39,709 
27,479 
42,949 
50,653 
25,423 
55,677 
9,748 

25,993 
19,968 
45,608 
41,795 
22,908 
28,614 
11,191 
149,317 

1,280,784 

999 
8,303 
3,415 
4,404 
8,389 
5,075 
6,278 

10,625 
2,320 
7,615 
4,409 
9,084 
6,356 
2,826 
5,351 
1,054 
28,711 

238,700 

5,878 3,122,632 521,220 
4,614 20,038 5,265 

538 
59,044 
39,014 
20,455 
24,031 
59,360 
3,278 

48,961 
2,350 
3,884 

18,225 
42,240 
85,818 
2,744 

16,576 
689 

121,437 
1,051,755 

1,525 
8,412 
2,667 
8,791 
9,200 
7,647 
5,280 

21,023 
1,255 
4,993 

18,536 
15,691 
21,951 
6,654 
996 
160 

47,373 
376,408 

711 
10,151 
6,800 
5,654 
7,323 
6,610 
2,731 

18,597 
1,721 
5,627 
6,606 

15,026 
6,776 
1,303 
1,332 
4,291 

54,412 
328,835 

2,280,485 781,473 711,147 
641 2,420 1,985 

60,391 
50,865 
62,604 
93,529 
45,662 
20,418 
93,564 
18,320 
27,346 
49,269 
56,260 
25,264 

458 
8,495 
7,914 

155,988 
1,104,248 

2,580 
13,283 
9,004 
8,998 

17,252 
14,831 
8,585 

22,561 
4,219 
7,468 
5,799 

16,259 
12,036 
4,593 
9,603 
3,580 

58,562 
476,536 

2,810,216 1,000,391 
6,432 8,517 

3,809.51 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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CALIFORNIA State, County, City, Metro Area Data 
Estimates for: 
¿TATE 
COUNTY-Map Loe. 

City 
Metropolitan Area 

Peculation Households 
1/1/69 1/1/69 
(000) (000) 

Manhattan Beach  
Monrovia  
Montebello  
Monterey Park. 
Norwalk  
Paramount.  
Pasadena  
Pico Rivera_  
Pomona  

36.1 
31.9 
44.4 
51.8 
94.7 
36.4 
123.9 
52.9 
88.4 

11..99 
11.55 
14.60 
17.19 
22.91 
11.12 
47.94 
14.42 
28.34 

Consumer Spendable Income-1968tl/ii Distribution of Families 
Per 3000 5000 8000 10000 15000 

Household to to to to and 
($0OO) ($t 4999 7999 9999 14999 over 

178,162 
112,025 
133,638 
164,442 
286,063 
83,472 
655,791 
211,737 
225,660 

14,859 
9,699 
9,153 
9,566 
12,486 
7,506 
13,679 
14 684 
7,963 

-Total Retail Sales-
Per 

Household 
($000) (3) 

50,272 
79,313 
76,267 
58,730 

145,993 
43,970 

425,654 
40,855 

247,466 

4,193 
6,867 
5,224 
3,417 
6,372 
3,954 
8,879 
2,833 
8,732 

Food Druz 
($000) ($000) 

14,641 
12,843 
23,188 
19,473 
34,647 
8,797 

62,828 
15,570 
42,291 

Retail Sales-1968  
 By Selected Store Types  

General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

3,535 
3,558 
2,653 
4,393 
4,545 
592 

12,739 
1,557 
8,643 

448 
5,092 
2,521 
3,798 

22,351 
1,364 

129,005 
545 

67,101 

2,522 
3,040 
4,287 
7,682 
7,073 
612 

38,078 
1,600 

12,424 

2,023 
2,922 
5,220 
3,191 
5,408 
2,678 

30,530 
1,777 
11,010 

Auto-
motive 
($000) 

11,203 
38,687 
13,760 
2,558 

30,909 
15,397 
96,077 

914 
59,385 

Service 
Station 
($000) 

5,007 
5,098 
9,581 
9,242 
12,018 
4,159 
24,448 
6,986 

15,382 

Patten- Farra 
ter Pops-
Cari lation 

1/1/69 1/1/69 
(000) (000) 

Gross 
Farm 
Into» 
1968 

($000) 

Redondo Beach ...... 
Rosemead  
San Gabriel  
Santa Monica  
South Gate.  
South Pasadena.   
Torrance  
West Covina  
Whittler  

MADERA D-7  
MARIN B-5t  

Novato  
San Rafael  

MARIPOSA D-6  
MENDOCINO A-4t  

58.3 
25.0 
31.7 
89.3 
58.3 
22.0 

139.8 
68.4 
83.7 
43.4 

195.4 
28.3 
33.5 
5.9 

52.7 

18.51 
8.31 

11.08 
38.70 
22.44 
9.00 

39.27 
18.33 
31.12 
12.82 
60.47 
6.96 

11.58 
2.08 

15.83 

179,960 
55,134 

104,652 
447,981 
247,960 
124,678 
386,048 
223,270 
223,384 
106,787 
764,636 
58,577 

107,623 
16,037 

161,172 

9,722 
6,635 
9,445 

11,576 
11,050 
13,853 
9,831 

12,181 
7,178 
8,330 

12,645 
8,416 
9,294 
7,710 

10,181 

20.7 22.3 15.4 15.9 11.9 
7.2 22.1 15.8 23.9 28.0 

23.9 40.3 11.9 2.8 4.4 
14.1 14.3 18.9 28.0 20.7 

149,417 
25,254 
92,220 

264,713 
115,076 
33,555 

336,274 
160,755 
250,580 
73,408 

354,700 
32,289 
170,560 

9,797 
92,426 

8,072 
3,039 
8,323 
6,840 
5,128 
3,728 
8,563 
8,770 
8,052 
5,726 
5,866 
4,639 
14,729 
4,710 
5,839 

30,344 
4,166 

27,856 
44,752 
22,275 
11,672 
84,078 
26,392 
43,714 
16,127 

100,100 
10,645 
31,511 
3,400 

24,648 

4,677 
220 

2,289 
11,513 
3,852 
2,873 
9,422 
4,624 
7,422 
2,044 

18,234 
1,492 
6,431 
437 

2,929 

45,097 9,180 8,604 28,517 10,496   
420 1,478 2,245 1,266 2,855 

1,445 1,720 2,646 24,617 8,239 
45,469 20,590 16,273 63,943 15,119 
1,746 4,786 5,436 51,698 10,286   
354 1,147 1,234 2,914 

140,221 12,963 9,618 33,501 21,956 
68,534 13,792 8,038 15,951 12,498 
53,641 16,149 17,374 69,175 16,892 
3,135 2,528 2,844 13,225 6,867 20.25 6.2 85,879 

33,493 20,941 17,325 65,163 27,099 107.91 .9 23,222 
1,741 1,732 1,386 4,820 3,609 

16,080 12,287 13,029 49,752 10,775   
399 217   501 2,655 3.27 .6 5,800 

9,198 3,018 2,542 18,963 9,599 25.29 3.6 14,8811 

MERCED C-7t  
Merced  

MODOC C-2  
MONO E-6t  
MONTEREY C-8t ..... _-

Monterey  
Salinas  
Sal I nas Monterey 
Metro Area  
Seaside  

NAPA B-5  
Napa  
Vallejo-Napa 
Metro Area 

108.5 
23.9 
7.4 
4.6 

237.6 
27.5 
57.0 

237.6 
23.5 
77.3 
35.0 

243.6 71.52 712,175 9,958 12.6 23.3 18.0 23.8 17.5 429,910 6,011 96,694 11,856 45,862 23,632 20,748 99,280 36,873 121.76 

31.41 
7.73 
2.43 
1.81 

64.24 
8.75 

17.27 

64.24 
6.85 
22.77 
11.87 

246,799 
70,618 
30,354 
8,796 

761,282 
90,609 
167,812 

761,282 
55,765 
236,681 
80,435 

7,857 
9,136 

12,491 
4,860 
11,851 
10,355 
9,717 

11,851 
8,141 
10,394 
6,776 

21.8 28.8 12.3 14.0 10.4 

13.2 20.8 14.8 23.5 22.1 
19.8 56.8 0.1 7.4 1.0 
14.8 18.6 17.8 23.6 21.4 

14.8 18.6 17.8 23.6 21.4 

150,372 
78,082 
13,635 
11,070 

432,277 
96,227 
168,911 

432,277 6,729 92,774 14,092 42,298 27,995 25,292 81,994 34,967 114.10   
39,424 5,755 10,687 1,057 1,845 973 9,406 3,784 2,942 

10.5 20.1 19.0 25.9 20.1 136,270 5,985 39,334 3,626 10,144 8,497 6,075 29,552 11,003 40.22 3.3 23,048 
97,028 8,174 26,333 2,854 9,822 8,461 5,509 21,191 8,550 

4,787 
10,101 
5,611 
6,116 
6,729 
10,997 
9,781 

32,348 
14,519 
2,814 
1,450 

92,774 
17,980 
24,563 

7,565 
4,485 
408 

14,092 
1,721 
5,121 

10,996 
9,072 
670 

2,043 
42,298 
6,445 

24,187 

7,871 
6,235 
397 

27,995 
4,853 

12,001 

7,543 31,002 15,611 48.29 10.9 152,010 
5,981 19,721 7,164   
607 3,099 1,496 3.79 1.5 21,629 
154   1,970 1.69 .2 1,097 

25,292 81,994 34,967 114.10 6.5 136,581 
4,755 37,113 6,225   
9,725 36,991 13,411 

NEVADA C-4  26.0 
ORANGE F-10t ....... -.- 1,322.3 

Anaheim  161.5 
Anaheim-Santa Ana-
Garden Grove 
Metro Area.  1,322.3 
Buena Park  66.8 
Costa Mesa  73.1 
Fullerton  82.7 
Garden Grove  126.1 
Huntington Beach  107.7 
La Habra  42.0 
Newport Beach  42.4 
Orange  76.6 
Santa Ana  149.1 
Westminster  56.6 

PLACER C-4  78.0 
PLUMAS C-4  12.2 
RIVERSIDE G-10t  442.0 

Corona  22.9 
Palm Springs  22.1 
Riverside  145.3 
San Bernardino-
Riverside-Ontario 
Metro Area  1,110.7 

9.50 
393.32 
46.99 

393.32 
17.34 
22.92 
24.51 
33.50 
36.08 
11.99 
16.32 
24.93 
47.57 
14.81 
24.23 
4.18 

140.96 
7.22 
9.21 

46.30 

68,613 
3,366,256 
539,200 

3,366,256 
206,512 
206,523 
310,932 
369,624 
303,425 
114,292 
229,350 
255,279 
457,067 
88,068 

202,214 
39,520 

1,073,682 
48,413 
77,921 

438,801 

7,222 
8,559 

11,475 

8,559 
11,910 
9,011 
12,686 
11,034 
8,410 
9,532 
14,053 
10,240 
9,608 
5,947 
8,346 
9,455 
7,617 
6,705 
8,460 
9,477 

21.4 44.0 4.1 11.4 6.3 
11.5 29.3 17.8 20.9 15.7 

11.5 29.3 17.8 20.9 15.7 

16.3 31.4 15.5 18.4 11.8 
17.5 37.7 13.4 16.1 10.8 
18.6 27.1 16.3 16.7 11.6 

44,111 
2,320,180 
458,976 

2,320,180 
164,708 
139,159 
171,117 
216,369 
88,562 
69,356 
92,788 

133,346 
454,521 
55,214 

137,931 
22,949 

794,082 
63,361 

109,111 
328,650 

4,643 
5,899 
9,768 

5,899 
9,499 
6,072 
6,982 
6,459 
2,455 
5,784 
5,686 
5,349 
9,555 
3,728 
5,693 
5,490 
5,633 
8,776 

11,847 
7,098 

12,135 
504,325 
65,127 

504,325 
28,084 
44,199 
38,744 
54,316 
22,477 
25,618 
17,102 
35,444 
69,691 
25,271 
33,057 
6,079 

186,854 
13,207 
20,870 
68,312 

1,714 
94,192 
13,553 

94,192 
5,494 
8,237 
9,299 

12,154 
2,891 
3,470 
3,213 
5,653 

13,630 
4,090 
5,938 
1,001 

31,522 
2,098 
6,711 

10,969 

1,622 
394,181 
145,843 

394,181 
84,103 
8,459 

13,094 
21,882 
4,218 
1,644 
1,159 
2,125 

123,178 
5,124 
8,584 
1,545 

76,182 
1,910 
6,835 

43,557 

2,177 
109,818 
23,246 

109,818 
10,026 
10,992 
6,610 

11,437 
1,881 
1,703 
4,620 
6,193 

33,277 
1,575 
6,578 
856 

48,982 
1,864 

17,321 
23,020 

1,459 
120,989 
30,299 

120,989 
3,632 
8,747 
9,836 

11,799 
1,742 
2,325 
3,230 
7,094 

36,690 
1,209 
5,111 
333 

42,201 
2,214 
5,860 

24,683 

8,364 
461,291 
71,003 

461,291 
21,675 
22,280 
66,268 
63:501 
25,787 
11,104 
33,311 
33,623 

111,893 
2,353 

34,422 
4,506 

160,461 
16,582 
22,690 
80,272 

4,743 13.92 3 4,632 
170,475 688.68 6.5 135,812 
36,749   

170,475 688.68 
8,647 

12,316 
14,074 
17,883   
8,242 
7,746 
7,906 

13,052 
25,311 
6,706 

15,692 39.13 
2,549 6.32 

77,034 220.83 
5,208 
7,334 
25,572   

345.86 2,734,792 7,907 17.3 27.8 17.0 18.1 11.9 2,105,533 6,088 479,791 75,334 258,649 100,547 117,348 435,976 209,484 545.78 

3.6 20,852 
.3 2,419 

8.8 233,064 

SACRAMENTO C-5t 
Sacramento  
Sacramento Metro 
Area  

SAN BENITO C-7  
SAN BERNARDINO 

G-9t  668.7 204.90 1,661,110 8,107 1,311,451 
Colton  20.4 6.07 60,206 9,919 27,285 
Montclair  23.7 6.23 38,548 6,187 45,691 
Ontario  63.9 20.28 165,640 8,168 128,896 
Redlands  36.4 11.76 109,789 9,336 69,152 
Rialto  28.8 8.03 66,873 8,328 34,590 
San Bernardino  111.2 36.96 341,492 9,240 377,486 
San Bernardino-
Riverside-Ontario Metro Area.  1,110.7 345.86 2,734,792 7,907 17.3 27.8 17.0 18.1 11.9 2,105,533 6,088 479,791 75,334 258,649 100,547 117,348 435,976 209,484 545.78 
Upland  32.6 10.48 58,886 5,619 50,617 4,830 12,652 1,326 3,514 1,113 1,045 5,894 5,227 

43,812 182,467 
1,557 1,219 

636.8 196.48 1,790,561 9,113 12.8 28.0 18.6 20.9 14.5 1,163,673 5,923 270,268 56,600 206,377 60,307 76,347 231,369 79,712 322.47 8.1 87,398 
280.2 99.37 782,379 7,873 661,479 6,657 120,254 20,946 152,295 41,989 52,210 141,851 43,047 

802.4 247.65 2,222,694 8,975 1,444,537 5,833 343,227 70,417 222,732 71,567 84,776 295,234 108,982 
18.5 5.67 47,676 8,408 28,884 5,094 6,864 1,169 1,566 764 745 6,210 2,653 

13.5 29.0 18.6 20.4 14.0 
20.1 32.0 14.2 13.8 10.2 

16.5 27.9 17.4 19.1 12.2 6,400 
4,495 
7,334 
6,356 
5,880 
4,308 

10,213 

292,937 
7,229 
6,543 

34,055 
22,945 
10,201 
66,948 

5,459 
2,652 
1,660 

13,559 

11,593 
6,872 
1,622 

106,638 

51,565 
1,536 
1,984 
4,869 
3,524 
232 

23,330 

75,147 
1,608 
9,003 
7,271 
4,764 
741 

26,114 

275,515 
7,707 
4,572 

40,953 
15,463 
7,521 

91,549 

132,450 
4,237 
5,108 

10,260 
6,417 
4,652 

23,817 

403.93   
8.87 3.2 32,349 

324.95 7.4 145,985 

SAN DIEGO G-11t  1,275.6 389.47 3,955,254 10,155 
Chula Vista  62.4 19.41 145,984 7,521 
Coronado  25.4 7.69 57,718 7,506 
El Cajon  46.0 13.41 155,308 11,582 
Escondido  27.6 8.89 49,890 5,612 
Imperial Beach  23.2 6.24 43,069 6,902 
La Mesa  42.6 13.58 131,633 9,693 
National City  40.6 12.40 95,131 7,672 
Oceanside  33.2 10.82 75,180 6,948 
San Diego  689.4 216.75 2,298,934 10,606 
San Diego Metro Area 1,275.6 389.47 3,955,254 10,155 

SAN FRANCISCO B-6t. 735.4 301.21 3,650,395 12,119 
San Francisco  735.4 301.21 3,650,395 12,119 
San Francisco-
Oakland Metro Area  3,081.2 1,056.48 12,208,820 11,556 

11.9 22.4 17.0 23.5 20.2 

11.9 22.4 17.0 23.5 20.2 
9.7 19.0 15.3 24.6 28.3 

2,159,829 
149,743 
30,627 

155,512 
145,399 
17,370 

125,133 
103,017 
92,050 

1,241,162 
2,159,829 
1,841,577 
1,841,577 

5,546 
7,715 
3,983 

11,597 
16,355 
2,784 
9,215 
8,308 
8,507 
5,726 
5,546 
6,114 
6,114 

448,358 
32,332 
6,398 

25,453 
30,378 
5,937 

18,886 
17,311 
16,242 

230,746 
448,358 
366,195 
366,195 

73,241 364,193 
5,220 41,972 

1,427 
5,200 22,806 
4,501 18,404 
710 1,207 

3,658 24,721 
3,259 18,177 
2,946 7,219 

42,602 245,432 
73,241 364.103 
56,142 287,116 
56,142 287,116 

118,489 
7,728 
1,479 
5,095 
4,741 
796 

4,509 
4,131 
6,342 

89,111 
118,489 
201,215 
201,215 

103,229 
4,996 
528 

4,692 
4,377 
1,166 
5,292 
3,067 
6,557 

72,709 
103,229 
96,151 
96,151 

464,209 
29,029 
10,921 
41,731 
29,566 
1,146 

38,656 
38,396 
29,216 

243,738 
464,209 
271,914 
271,914 

145,776 609.87 12.6 105,594 
6,403 
1,996 
9,848 
8,420 
2,781 
7,391 
4,860 
6,110 

88,677 
145,776 609.87   
83,654 334.18   3,625 
83,654   

9.2 21.6 17.2 24.1 24.3 6,227,308 5,894 1,475,908 219,610 924,759 440,760 311,971 1,153,802 384,496 1,571.48 

SAN JOAQUIN C-6t  284.5 
Lodi  27.5 
Stockton  98.2 
Stockton Metro Area  284.5 

87.34 864,007 9,892 13.9 19.1 18.8 23.3 19.0 
9.61 86,027 8,952 

32.41 320,513 9,889 
87.34 864,007 9,892 13.9 19.1 18.8 23.3 19.0 

544,942 6,239 126,606 
76,266 7,936 22,130 

308,166 9,508 48,220 
544,942 6,239 126,606 

17,058 
2,060 
8,044 

17,058 

47,174 
7,000 
38,886 
47,174 

34,560 24,500 108,162 
3,909 2,790 16,507 

29,697 21,295 74,431 
34,560 24,560 108,162 

41,596 144.65 14.3 221,802 
6,472 

18,664 
41,596 144.65   

(t) Consumer Market estimates for retail sales, (total and store types), do not Include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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State, County, City, Metro Area Data CALIFORNIA 

Estimates for: 
STATE 
COUNTY-Map Loc. 

City 
Metropolitan Area 

Population Households 
I/1/69 1/1169 
(000) (000) 

Consumer Spendable Income-1968--

Pm-
Household 

($000) (5) 

% Distribution of Families -Total Retail Sales-
3000 5000 8000 10000 15000 Per 
to to to to and Household 

4999 7999 9999 14999 over ($000) (S) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

  By Selected Store Types  
General Home 
Mdse. Apparel Fern. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Passen-
ger 

Service Cars 
Sta' ion 1/1/69 
($000) (000) 

Farm 
Pope-
latins 
1/1/69 
(000) 

Gross 
Farm 

Income 
1968 

($000) 

SAN LUIS OBISPO C-9  
San Luis Obispo  

SAN MATEO B-6  
Belmont.  
Burlingame  
Daly City  
Menlo Park  
Millbrae  
Pacifica  
Redwood City  
San Bruno  
San Carlos  
San Mateo  
South San Francisco  

SANTA BARBARA 
D-9t  
Lompoc  
Santa Barbara  
Santa Barbara Metro 
Area  
Santa Marla  

SANTA CLARA C-7t  
Campbell  
Los Altos  
Mountain View  
Palo Alto  
San Jose  
San Jose Metro Area  
Santa Clara  
Saratoga  
Sunnyva le  

SANTA CRUZ B-7  
Santa Cruz  

SHASTA B-3  
SIERRA C-4  

104.9 
27.0 

552.7 
22.9 
27.6 
66.5 
30.7 
22.2 
34.1 
59.4 
38.7 
25.5 
85.0 
50.8 

256.4 
25.2 
74.1 

256.4 
37.4 

977.5 
23.6 
26.5 
53.0 
58.4 

402.5 
977.5 
90.6 
24.6 
92.8 

112.6 
29.3 
79.6 
2.2 

33.92 
9.42 

172.82 
6.55 

10.69 
20.70 
9.92 
6.71 
8.99 

19.59 
11.70 
8.35 

27.60 
14.76 

81.09 
7.64 

27.64 

81.09 
11.74 

285.13 
7.09 
7.81 

17.03 
19.39 

126.24 
285.13 
23.96 
6.73 

26.08 
42.11 
12.09 
25.19 

.79 

247,700 
71,709 

2,504,564 
77,707 
156,313 
200,492 
168,128 
83,683 
73,374 

222,685 
144,552 
128,662 
400,942 
171,812 

653,679 
53,444 

240,013 

653,679 
72,605 

2,881,038 
44,599 
144,861 
134,324 
354,955 
809,577 

2,881,038 
256,809 
94,524 

213,699 
292,679 
103,593 
205,253 

7,194 

7,302 19.2 27.2 17.9 15.7 9.3 
7,612 
14,492 3.8 15.3 14.7 27.9 36.8 
11,864 
14,622 
9,686 

16,948 
12,471 
8,162 

11,367 
12,355 
15,409 
14,527 
11,640 

8,061 16.4 29.6 17.7 17.1 12.3 
6,995 
8,684 

8,061 16.4 29.6 17.7 17.1 12.3 
6,184 

10,104 9.3 24.3 18.2 23.8 20.7 
6,290 

18,548 
7,887 
18,306 
6,413 

10,104 9.3 24.3 18.2 23.8 20.7 
10,718 
14,045 
8,194 
6,950 20.3 33.2 9.7 12.4 9.6 
8,568 
8,148 16.7 30.1 16.4 18.4 11.5 
9,106 15.6 26.4 17.1 22.1 14.7 

182,741 5,387 
74,891 7,950 

1,053,158 6,094 
26,011 3,971 
86,639 8,105 

125,688 6,072 
68,515 6,907 
43,932 6,547 
33,013 3,672 
145,728 7,439 
59,897 5,119 
59,963 7,181 

240,253 8,705 
72,154 4,888 

511,465 6,307 
59,653 7,808 
217,678 7,875 

511,465 6,307 
147,629 12,575 

1,911,301 6,703 
60,534 8,538 
47,778 6,118 

126,191 7,410 
200,838 10,358 
784,658 6,216 

1,911,301 6,703 
161,691 6,748 
12,079 1,795 

176,345 6,762 
231,413 5,495 
103,213 8,537 
154,932 6,151 

2,876 3,641 

44,030 
15,686 

297,528 
8,913 

22,986 
37,535 
20,167 
15,650 
15,238 
39,140 
13,710 
18,338 
51,801 
25,788 

108,179 
15,071 
41,867 

108,179 
30,154 

411,193 
17,808 
12,671 
32,252 
32,668 

159,574 
411,193 
38,879 
4,155 

34,638 
61,812 
22,772 
40,599 

807 

9,398 
3,752 

37,207 
1,152 
4,087 
5,207 
2,485 

1,147 
4,695 
1,208 
1,963 
9,591 
2,003 

20,403 
3,326 
8,749 

20,403 
5,689 

69,080 
2,255 
1,684 

13,243 
5,334 

22,584 
69,080 
4,676 
728 

4,585 
11,376 
4,205 
7,140 

4 

14,942 
13,102 

131,736 

5,994 
9,951 
1,143 

1,879 
10,479 

685 
927 

80,199 
2,185 

44,573 
5,038 

18,711 

44,573 
19,648 

332,029 
586 
985 

33,233 
41,618 

131,425 
332,029 
32,032 

320 
34,903 
22,835 
13,136 
15,534 

25 

7,833 
4,222 

51,042 
695 

4,016 
8,167 
3,461 
2,278 
615 

5,039 
3,467 
3,038 

24,967 
2,699 

30,945 
2,102 

22,726 

30,945 
6,095 

126,496 
1,357 
3,019 
4,765 

33,647 
51,649 

126,496 
5,968 
1,167 
8,514 
9,134 
5,851 
6,524 

5 

6,655 
4,517 

63,673 
2,788 
1,315 
4,816 

19,297 
3,384 
988 

8,425 
4,076 
4,650 
13,398 
4,829 

48,214 
4,038 

35,065 

48,214 
9,033 

107,807 
9,359 
3,954 
5,077 

11,011 
49,896 

107,807 
11,722 

945 
5,477 
12,084 
5,574 
7,688 

30,212 
17,839 

201,186 
2,196 

36,312 
38,689 
8,372 
4,022 
3,088 
45,660 
23,703 
11,001 
17,117 
14,581 

109,488 
9,053 

38,419 

109,488 
48,710 

388,531 
2,119 
8,559 

10,682 
39,707 
157,591 
388,531 
40,379 

56,456 
43,346 
26,555 
31,912 

6 

19,900 51.34 3.9 52,640 
6,745 

81,496 311.67 .7 15,004 
3,300 
5,321 
8,368 
6,913 
5,142 
3,306 

10,118 
5,851 
1,250 
18,788 
7,384 

40,132 138.19 4.3 61,932 
4,921 

16,113 

40,132 138.19   
11,195 

143,354 516.95 13.6 120,276 
5,836 
4,377 
9,460 

11,894 
63,055 

143,354 516.95   
9,954 
1,537 

17,742 
16,971 67.28 3.0 40,893 
7,979 

17,568 39.58 2.1 9,999 
396 1.24 .1 733 

SISKIYOU B-2  
SOLANO B-5t  

Fairfield  
Val lejo  
Vallejo-Napa 
Metro Area  

SONOMA B-5t  
Petaluma  
Santa Rosa  
Santa Rosa Metro 
Area  

STANISLAUS C-6  
Modesto  
Modesto Metro Area  

SUTTEP C-5  
TEHAMA B-4t  
TRINITY B-3  
TULARE E-8  

Visalia  
TUOLUMNE D-6  
VENTURA 0-91 -

Oxnard  
Oxnard-Ventura 
Metro Area.  
Ventura  

YOLO 8-5  
YUBA C-at  

34.1 
166.3 
47.5 
73.0 

243.6 
181.8 
22.9 
44.1 

181.8 
178.9 
46.7 

178.9 
40.4 
29.0 
10.9 

193.4 
24.4 
16.1 

340.2 
68.1 

340.2 
45.1 
87.6 
41.6 

11.57 
48.75 
11.47 
23.28 

71.52 
59.79 
7.78 
15.95 

59.79 
56.07 
16.12 
56.07 
12.40 
9.42 
3.60 

57.33 
8.23 
5.78 

96.05 
17.92 

96.05 
15.64 
26.94 
12.42 

106,944 
475,494 
68,124 

260,200 

712,175 
498,710 
74,525 
124,000 

498,710 
504,773 
158,458 
504,773 
115,216 
75,345 
31,064 

482,043 
62,388 
53,527 

795,866 
145,277 

795,866 
136,228 
229,919 
101,431 

9,243 
9,754 
5,939 

11,177 

9,958 12.6 23.3 18.0 23.8 17.5 
8,341 15.6 24.5 17.3 19.3 13.9 
9,579 
7,774 

8,341 15.6 24.5 17.3 19.3 13.9 
9,003 16.0 17.9 17.1 23.4 17.1 
9,830 
9,003 16.0 17.9 17.1 23.4 17.1 
9,292 17.8 25.8 16.2 18.8 14.7 
7,998 19.1 20.8 22.6 19.7 9.5 
8,629 15.0 15.8 23.4 27.4 15.2 
8,408 20.1 20.7 17.3 17.3 13.0 
7,581 
9,261 16.2 25.2 17.1 22.1 15.2 
8,286 14.5 29.0 17.3 19.6 13.6 
8,107 

8,286 14.5 29.0 17.3 19.6 13.6 
8,710 
8,534 16.4 24.7 21.8 19.6 12.4 
8,167 21.4 24.5 16.2 18.8 11.7 

18.4 19.8 19.7 24.0 14.2 
13.6 24.4 17.7 22.9 16.4 

69,560 6,012 
293,640 6,023 
70,028 6,105 

165,899 7,126 

429,910 6,011 
367,106 6,140 
74,597 9,588 
157,651 9,884 

367,106 6,140 
407,458 7,267 
206,250 12,795 
407,458 7,267 
77,426 6,244 
55,034 5,842 
8,225 2,285 

311,809 5,439 
128,541 15,619 
36,199 6,263 

519,045 5,404 
151,389 8,448 

519,045 5,404 
166,959 10,675 
142,933 5,306 
82,341 6,630 

18,612 1,513 4,155 1,698 1,689 10,456 8,239 17.20 2.3 18,489 
57,360 8,230 35,718 15,135 14,673 69,728 25,870 81.54 3.8 53,607 
11,609 1,302 2,656 3,863 2,065 12,947 6,568 
31,108 5,606 31,680 8,825 11,556 45,755 14,244 

96,694 11,856 45,862 23,632 20,748 99,280 36,873 121.76   
86,144 16,448 34,988 23,236 18,924 73,121 24,164 103.23 11.9 94,579 
14,946 2,149 3,542 2,291 3,006 9,343 3,794 
26,488 8,087 29,381 16,659 11,607 28,102 8,979 

86,144 16,448 34,988 23,236 18,924 73,121 24,164 103.23   
85,952 18,582 44,193 18,748 16,558 81,730 30,262 99.51 13.5 185,103 
36,415 12,424 35,735 13,961 10,313 52,097 15,685 
85,952 18,582 44,193 18,748 16,558 81,730 30,262 99.51   
20,021 2,025 3,709 4,384 2,012 4,953 5,306 21.08 4.7 84,165 
13,802 1,585 3,712 2,726 1,943 9,831 8,847 14.58 3.4 27,022 
3,312 315 464 334 233 460 1,012 3.35 .3 1,400 

74,346 11,965 33,516 12,978 14,895 67,789 26,613 89.82 19.8 320,259 
21,923 3,455 17,961 6,241 6,203 25,376 6,769 
11,633 1,271 1,170 1,175 1,222 5,699 3,045 10.43 .7 4,770 

125,108 24,339 59,250 27,781 25,428 111,245 42,103 166.37 7.4 148,600 
27,372 7,497 13,795 12,963 8,923 41,513 11,646 

125,108 24,339 59,250 27,781 25,428 111,245 42,103 166.37   
28,566 5,138 39,701 10,621 10,525 50,364 12,582 
39,902 7,879 7,771 4,682 3,318 29,443 13,578 42.33 3.4 86,335 
14,453 2,281 10,793 4,368 4,335 20,941 6,038 22.47 1.9 26,119 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 

CALIFORNIA 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORKS 

AAA California Spanish Network 
Comprised of: 

ROXR-Oxnard XESU-Mexlcall 
KXEX-Fresno XECB-Yuma 
XED-Calesico KWAC-Bakersfield 
XEHG-Mexicall 
Media Code 4 205 0020 9.00 
Business Office-2012 E. 59th St., Brooklyn, N. Y. 

11234. Phone 212-253-4875. 
I. PERSONNEL 
Henry Cohen (New York). 
Hooper Jones (Chicago). 

2. REPRESENTATIVES 
AAA Ronresentatives. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10a, 12a, 15b, 16. 
Basic Rates: 22a. 
Contracts: 41. 44a, 14b, 45. 49. 51a, 51c. 
Comb.: Cont. Discounts: 60b, 60e. 
Cancellation: 70b, 710. 73a. 

TIME RATES 
Elf Reed 7/22/69. 

7. PACKAGE PLANS 
DISCOUNT 

4 stations  2% All stations  5% 
5 stations  3% 

A-BUY Radio Group 

A-BUY Radio Group 
Comprised of: 

KIDD-Monterey KSMA-Santa Marla 
KINS-Eureka KQMS-Redding. 
KPAY-Chico KUKI-Uldah 
KSRO-Santa Rosa KACL-Santa Barbara 
Media Code 4 205 0030 8.00 
Business Office-105 Montgomery SL, San Francisco, 

Calif. 94104. 
I. PERSONNEL 
Chairman-John Groom, KSMA. 
Vice-Chairman-Harry Barker, KQMS. 
See's' & Treas.-Maeve Ryan, A-BUY Studio Group. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

4. AGENCY COMMISSION 
15«, on net time on'y: no cash discount. 

5. GENERAL RATE POLICY 
See individual listings for ended information. 

TIME RATES 
Eft Rec'd 1/23/67. 

7. PACKAGE PLANS 
DISCOUNTS 

3 stations-5% 6-1- stations-10% 
4 or 5 stations-7-1/2% 
Discounts off individual Package Plan rates-see in-
dividual stations for applicable rates. 

Beeline, McClatchy 
Comprised of: 

KMJ-Fresno 
KFBK-Sacramento 

plus 
KBEE-Modesto and/or KOH-Reno 

Media Code 4 205 0090 2.00 
entl all communications to 21st and Q. Sacramento. 
Calif. 95804. Phone 916-442-5011. TIVX 916-444-
7335. 

I. PERSONNEL 
Preshlent-Eleanor IfeClatchy. 
Director of Sales-Keith B. Collins. 

2. REPRESENTATIVES 
Katz Radio, West. 
McClatchy Sta. Sales Office: See Rep & a/o pages. 

4. AGENCY COMMISSION 
15/0 thne only. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
NAB Radio Code Advertising Standards mm13% 
General: la, 2a, 213. la, 3b, 3d, 4s, 44. 5, 6a, 7b, 8. 
Itate Protection: 10b. 11b. 12b, 13b. 14b. 15d. 
Basic Ilotes: 20a. 20b. 22a, 22b. 23a, 29b, 21e. 25a. 

26, 27. 28a, 29a, 30, 32a, 33b. 
Contracts: 40a, 41, 42a, 44a. 441). 45, 16, 47a, 49. 
Ma. 51e. 

Como.: Cent. Discounts: 600. 60f. gla, 61b. 62b. 
Cancellation: 70b, 704, 71a, 72, 73b. 
Prod. Services: 80, 82. 
These rates are for 3 or 4-station buys consisting of 
KFBK and KMJ plus KBEE and/or KOH. 
Spot advertiser must purchase minimum of 6 1-min-
ute, 30 or 20-second or 12 10-second spots on each 
of KFBK and KMJ as well as on KBEE and/or 
KOH during each meek for which Group rates are to 
be earned. 
Qualify units need not run in same time classifica-
tions on each station. 
Advertiser need not run same number of spots and/or 
program units on each qualifying station. Once week-
ly qualifying conditions are met, each station's sched-
ule treated as a separate entity for determining per-
week or per-year rate break discount levels. 

TIME RATES 
No. 20B Eff 3/1/69-Reed 3/6/69. 

AAA-Mon thru Fri 6-10 am. 
AA-3Com thru Fri noon-1 pm & 3:30-7 pm; °Sat 
6-10 am. 
A-Mon thru Fri 10 am-noon, 1-3:30 pm & 7-8 pm: 
Sat 10 am-6 Dr11. 
B-All other times. 

(•) Choice of 6-9 am or 7-10 am. 

6. SPOT ANNOUNCEMENTS 
KFBK 

PER WK, I MIN: 6 tl 12 tl 18 ti 24 tl 
AAA   31.00 30.00 29.00 28.00 
AA   29.0-0 28.00 27.09 26.00 
A   20.00 19.00 18.00 17.00 
  17.00 16.00 15.00 14.00 

KMJ 
AAA   30.00 29.00 28.00 27.00 
AA   27.00 25.00 24.00 23.00 
A   18.00 17.00 16.00 15.00 
  16.00 15.00 11.00 13.00 

KBEE or KOH 
AAA   8.00 8.00 7.00 7.00 
AA   8.00 8.00 7.00 7.00 
A   6.00 6.00 5.00 5.00 
  5.50 5.00 4.50 4.00 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

50/50 TRAFFIC PLAN 
Advertisers who schedule at least 1/2 their combined 
AAA and AA spots In AA will earn AA rates on all 
AAA and AA spots. 

TOTAL AUDIENCE PLANS 
TAP I (1/2AAA and/or AA. 1/2A and/or 31). 
TAP II (1/3AAA and/or AA, 2/3A and/or B). 

-TAP 1- -TAP II-
PER WK: 12 ti 18 ti 24 ti 12 ti 18 ti 24 tl 
KFBK ........... 225 324 408 210 297 372 
KMJ .......... 204 288 366 189 270 336 
KBEE or KOH.... 70 98 122 63 87 105 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Qualifying units need not all be same length, but 
TAP and 50/50 Traffic Plan spots of each length 
must be properly distributed by time classifications. 

8. PROGRAM TIME RATES 
(6 am-8 Pm) 
KFBK 

PER YR: lx 26x 52x I04x I56x 260x 3I2x 
  184 168 150 140 125 110 100 

1/2 hr  110 100 96 72 68 64 60 
1/4 hr  64 58 55 52 50 48 44 
10 min  50 46 44 42 39 27 36 
5 min  36 35 33 30 29 28 27 

(This listing continued on next page) 
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CALIFORNIA 

Beeline, McClatchy-Continued 
KMJ 

PER YR: lx 26x 52x 104x 156x 260x 312X 
1 hr  184 173 160 140 130 120 110 
1/2 hr  110 100 90 85 80 75 70 
1/4 hr  64 58 55 52 50 48 45 
10 min  50 46 44 42 39 37 36 
5 min. ...... _ 35 33 32 30 29 28 27 

KBEE or KOH 
1 hr  60 54 51 45 42 29 36 
1/2 hr  30 28 26 24 23 21 20 
1/4 hr  19 17 16 14 13 12 11 
10 min  15 14 13 12 11 10 9 
5 min  10 9 8 8 7 (') 6 

(*) 6.50  
Program units: Only those weeks in which an aggre-
gate of at least a 1/4 hour is running on each of 
the 3 or 4 stations will count toward Group annual 
frequency rates. 

NEWS & FARM CHARGES 
Commissionable. See individual station rate cards. 
COMBINABILITY-INDIVIDUAL STATIONS 

All spots, regardless of length or classification, may 
be combined for discount purposes as long as TAP 
and 50/50 Traffic Plan spots of each length are 
properly distributed by time classification. 
Spots and programs may be combined to earn num-
ber-of-weeks discounts, but may not be combined to 
earn times-per-week discounts. 
5-minuto programs, broadcast on same day for same 
sponsor. may be combined for contiguous rates only 
In A and B spot time. 10-minute or longer pro-
grams, broadcast an same day for same sponsor. may 
be combined for contiguous rates in all time periods. 
Beeline Group schedules may be used to earn dis-
counts on non-Beeline Group schedules. 

California Farm Network 
Comprised of: 

KFBK-Sacramento KX0--E1 Centro 
RBI-Fresno KOMY-Watsonville 
KBEE-Modeato KCHV-Coachella 
KFI-Los Angeles KRNO-Ran Bernardino 
KPMC-Bakerstleld KNBA-Vallejo 
KTOB-Petaluma KBLC-Lakeport 
Media Code 4 205 0120 7.00 
Business Office-California Service Agency. Cali-

fornia Farm Bureau Bldg., 2855 Telegraph Ave., 
Berkoley. Calif. 94705. 

I. PERSONNEL 
Executive Vice-President-Milton L. Levy. 
Radio Director-George Green. 

3. FACILITIES 
See Individual stations for details. 
Operating schedule: KFI at 5:15-5:25 am Tues thru 
Sat; KFBK, KT011. KRNO at 5:45-6 am Mon thru 
Fri; KPMC, KBEE. KX0 at 6:30-6:45 am Mon 
thru Fri; KOMY at 6:35-6:50 am Mon thru Fri; 
KCHV at 12:35 pm Mon thru Fri; KIM at 6 am 
Mon thru Fri; KNBA at 12:05-12:20 pm. KBLC at 
12:00 am Mon thru Fri. 

4. AGENCY COMMISSION 
15%: no rash diarount. itills payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a. 4b. 5, 6b, 7b, 8. 
Rate Protection: 10b. 11h. 
Basic Rates: 20a. 21b. 22e. 
Contracts: 40a. 424. 445. 45, 46. 

TIME RATES 

Rates effective February, 1963. 
Rates reeeived June 22, 1964. 

6. SPOT ANNOUNCEMENTS 
3 1-minute announcements available la each pro-
gram. Announcements may originate In Betkeley 
and feed to the full network or may be given by In-
dividual stations as local cut-in. Advertiser may 
take 1 or more announcements per program with 1 
per week minimum. 
1 ti   175.00 

California Low Desert Buy 
Comprised of: 

KAMP-El Centro 
XED-.Calexlco XECB-Yuma 
XEHG-Mexiewli 
Media Code 4 205 0135 5.00 
Business Office-1680 N. Vine St.. Los Angeles, 

Calif. 90028. Phone 213-464-7395. 
2. REPRESENTATIVES 
West Coast-Harlan G. Oakes. Inc. 
East, Mid•vest-Burn-Smith Company, Inc. 
Texas-Riley Representatives. 
South-David Cementer Company. 

4. AGENCY COMMISSION 
15m. 

5. GENERAL RATE POLICY 
Allow 72 hours for translation ut copy on Spanish 
language stations. 

TIME RATES 
Nn. 1 Eft 7/1/68-Reed 7/15/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 10 11 20 tl 30 ti 
1 min  13.00 11.85 10.70 
30 sec  10.55 9.40 8.30 

Calif-Ore Radio Duo 
Comprised of: 

KRED-Eureka. Calif. KAGI-Grants Pass, Ore. 
Media Code 4 205 0150 4.00 
Business Office-c/o Radio Station ICRED, Box 3E3E. 

Eureka, Calif. 95501. Phone 707-443-1621. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr., Network Sales-Paul Holt 
Vice-Pros. & Tech. Dir.-Edward A. Malone. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Nnrthwest-Art Mente and Associates. 

4. AGENCY COMMISSION 
15/0 net time and talent; 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la. la. 3b, 4a, 44. 5. 60. 7b, 8. 
Rate Protection: 10c. 11c. I2c, 13c, 15e. 
Basic Rates: 20a. 22a, 22b, 530. 24a, 24b, 25a, 26, 

28a. 29a. 
Contracts: 40a. 42b, 45, 46. 47n. 
Comb.: Cont. Discounts. 60a. 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 

Rates effective February 1. 1959. 

7. PACKAGE PLANS 
DUO PLAN RATE 

Each Per wk. Each Per wk. 
5 times.... 10.00 50.00 30 times.... 7.00 210.00 
10 times.... 9.00 90.00 40 times.... 6.60 264.00 
20 times. 8.00 160.00 50 times.... 6.00 300.00 

Each Per mo. Each Per mo. 
25 times__ 9.50 237.50 75 times.. 8.50 637.50 
50 times. 9.00 450.00 100 times.. 8.00 800.00 
Itun-of-schedule-Station break and time signal dis-
counts do not apply to combination rates. 

Jalco-No/Cal Group 
Comprised of: 

XIBS-Bishop "KERR (FM)-Salinas 
KIRV-Fresno KONG-Visalla 
KAOR-Oroville KUBA-Yuba City 
KCTY-Salinas 
Media Code 4 205 0210 6.00 
Business Office-J. A. Lucas Co.. 6725 Sunset Blvd., 

Suite 406. Los Angeles, Calif. 90028. Phone 213-
466-7279. 

2. REPRESENTATIVES 
3. A. Lucas & Co.. Inc./JALCO. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: ln. 20, 3n, 4s, 44. 5, 8. 
Rate Protection: lob, 11b, 12b. 13b. 
Basic ltates: 20a. 23a. 24a, 29a. 
Contracts: 40a. 42a. 46. 
Cancellation: 70a. 78e. 71a, 735. 
Single contract and bill. Advertiser may purchase 
any combination of 3 or more stations. Advertiser 
may combine Jalco-No/Cal ana Jalco-So/Cal sta-
tions for single contract and billing. 

TIME RATES 

Eff Itec'd 7/25/69. 
AA-Mon thru Fri 7-9 ant & 4-6 pm (KIBS, KAOR. 
KCTY). 
AA-Mon thru Fri 6-9 am & 4-6 pm (KIRV, 
SCUBA). 
AA-Mon thru Fri 7-9 am & 4-7 pm (KERR). 
AA-Mon thru Fri 6:30-9 am, noon-1 pm & 4-6 
pm (KONG). 
A-All other times (all stations). 

7. PACKAGE PLANS 

CLASS AA 
1 MIN: 10 ti 20 tl 30 ti 40 ti 
KIRS   4.25 4.00 3.75 3.50 
KIRV   6.50 6.00 5.50 5.50 
KAOR   6.00 5.50 5.00 5.00 
KCTY   6.50 6.50 6.00 6.00 
KERR   5.50 5.50 5.25 5.25 
KONG   6.00 6.00 6.00 6.00 
SCUBA   5.00 4.50 4.50 4.00 
7 stations  39.75 38.00 36.00 35.25 

CLASS A 
NIBS   3.25 3.00 2.75 2.50 
KIRV   6.00 5.50 5.00 4.50 
KAOR   6.00 5.50 5.00 5.00 
Kerr   6.50 6.50 6.00 6.00 
KERR   4.50 4.50 4.25 4.25 
KONG   4.75 4.754.75 4.75 
KURA   4.50 4.00 4.00 2.50 
7 stations  35.50 33.75 31.75 30.50 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-7-1/2% 52 wk-10% 

Jalco--So/Cal Group 
Comprised of: 

KWAC-Bakerstield KCMJ-Palm Springs 
KWTC-Barstow KKAR-Pomona 
KYOR-Blythe KRCK-Ridgemest 
KROP-Brawley KSON-San Diego 
KREO-Indio KKOK-Lompoc 
KOXII-Oxnard KCIN-Victorville 
Media Code 4 205 0240 3.00 
Business Office-J. A. Lucas Co., 6725 Sunset Blvd., 

Suite 406, Los Angeles, Calif. 90028. Phone 213-
466-7279. 

2. REPRESENTATIVES 
J. A. Lucas & Co.. Inc./JALCO, 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a, 4a. 44. 5, 8. 
Rate Protection: 101), Ill). 12h, 13b, 
Basic Rates: 20a. 23a. 24a, 29a. 
Contracts: 40a. 42a. 46. 
Cancellation: 70a, 70e. 71a, 73a. 
Single contract and invoice. Advertiser may purchase 
any combination of 3 or more stations. Advertiser 
may combine Jaleo-So/Cal and Jaleo-No/Cal sta-
tions for single contract and billing. 

TIME RATES 

Err  Itec'd 7/25/69. 
AA-Mon thru Fri 7-9 am & 4-6 pm (KWAC. 
KYOlt, KREO, KOXR, KWTC, KROP, 1CKOK, 
KRCK, KCIN). 
AA-Mon thru Fri 6:30-9:30 am & 4-6:30 pm; 
Sat & Sun all day (KCMJ) 
AA-kfon thru Sat 6:30-9:30 ano dr. 3:30-6:30 pm 
(HEAR). 
AA-Mon thru Fri 6-10 am & 3-7 pm (KSON). 
A-All other times (all stations). 

7. PACKAGE PLANS 

CLASS AA 
I MIN: 10 ti 20 ti 30 ti 40 ti 
KWAC ....... _ .... _ ...... 5.75 5.50 5.00 5.00 
KWTC 4.50 4.00 3.50 3.25 
KYOR   3.75 3.50 3.25 3.00 
KROP ....... ___________   5.00 4.50 4.00 3.50 
KRIM ........... _ ...... -.._.._.._  5.50 5.00 4.50 4.00 
KKOK   2.50 2.50 2.40 2.40 
KOXR   5.75 5.25 4.75 4.25 
KCMJ   6.10 5.55 4.95 4.40 
KKAR   5.50 5.20 4.80 4.40 
KRCK ...... _......_.._   4.25 4.00 3.75 3.50 
KSON   22.00 18.00 15.00 14.00 
KCIN   3.30 3.15 3.05 2.90 
12 stations ................ 73.90 65.90 58.95 54.60 

CLASS A 
1 MIN: 10 ti 20 ti 30 ti 40 tl 
KWAC   5.75 5.25 5.00 5.00 
KWTC   4.50 4.00 3.50 3.25 
KYOR   2.75 2.50 2.25 2.00 
KROP   3.85 3.50 3.15 2.80 
KREO   4.10 3.75 3.35 3.00 
KKOK   2.50 2.50 2.40 2.40 
KOXR   5.75 5.25 4.75 4.25 
KCIIJ   5.55 4.95 4.40 3.80 
KKAR   4.20 3.90 3.60 3.30 
MICK   3.25 3.00 2.75 2.50 
KSON   19.00 15.50 13.00 12.25 
KCIN   3.30 3.15 3.05 2.90 
12 stations  62.50 57.25 51.20 47.45 

CONSECUTIVE WEEK DISCOUNT 

13 vrk-5% 26 wk-7-1/2% 52 wk-10% 

Los Angeles Metropolitan Country 
Combination, The 

Comprised of: 
KFOX-Long Beach KBBQ-Burbank 

Media Code 4 205 0255 1.00 

Business Office-c/o KBBQ, 131 E. Magnolia Blvd., 
Burbank, Calif. 91502. 

Sales Office-1258 N. Highland Ave., Suite 302, Los 
Angeles, Calif . 90038. Phone 213-463-2107. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL RATE POLICY 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. B-Et! 9/1/63-Reed 8/5/68. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
B-Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 ti 12 ti 18 ti 24 ti 30 ti 36 ti 

1 min  50 45 43 40 37 35 
30 sec  40 36 34 32 30 28 

CLASS A 
1 min  40 36 34 32 30 28 
30 sec  32 29 27 26 24 22 

CLASS B 
1 min. ....   32 29 27 26 24 22 
BO sec  26 23 22 21 19 18 
Spots per week by each station. 

7. PACKAUE PLANS 
TOTAL AUDIENCE PLANS 
PLAN 1-1/3AA, 1/3A, 1/3B 

PER WK: 12 ti 18 tl 24 ti 30 ti 36 tl 
1 min.  32 31 29 27 25 
30 sec  26 25 23 22 20 

PLAN 2-1/IAA, 1/2A 
1 min  38 36 34 32 30 
30 sec  31 29 27 26 24 

1000 TI BULK PURCHASE 
1 min  28 30 see.  22 

CONSECUTIVE WEEK DISCOUNTS 
26 ult-5% 52 wk-10% 

ALAMEDA 
Alameda County-Map Location B-6 

See SRDS consumer market map and data at begin-
ning of the State. 

See San Francisco-Oakland 
(including Alameda, Berkeley, San Mateo) 

ALTURAS 
Modoc County-Map Location C-2 

See SRDS consumer market map and data at 1,egin-
nine of the State. 

KCNO 
1951 

Media Code 4 205 0270 0.00 
' R. W. Hansen. Box 1650, Alturas. Calif. 96101. 

Phone 916-233-2713. 

I. PERSONNEL 
Station Manager-Fred Helmer. 

2. REPRESENTATIVES 
Los Angeles-Savalli/Gates, Inc. 
San Francisco-Charles Morin. 

3. FACILITIES 
5.000 w. days: 570 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

6. GENERAL ADVERTISING See coded regulations 
General: 2b, lb. 3d, 4b, 44, 5, 6a, 7b, 8. 
Rate Protection: 106, 112. 12 a, 13 2, 14 8. 15u, 15h. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 23b, 24b, 25a, 

26, 28a, 28e, 29a, 29b, 30, 33b. 
Contracts: 40a, 44a. 46. 471). 515, 51e. 
Comb.: Cont. Discounts: 60b, 60e. 601. 61a, 62s. 
Cancellation: 70a, 70e. 71a. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
No tobacco advertising accepted. 

TIME RATES 

Eff Reed 4/3/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: loti 15 tl 20 ti 25 ti 
b min, ea  5.00 4.75 4.50 
30 sec: 75% of 1-min. 

30+ 
4.25 4.00 (Anaheim-Santa Ana-Garden Grove 

continued on next page) 

ANAHEIM-SANTA ANA-
GARDEN GROVE (2 AM; 4 FM) 

Anaheim, Orange County-Map Location F-10 
Santa Ana, Orange County-Map Location F-10 
Garden Grove, Orange County-Map Location F-10 

See SRDS consumer market map and data at bet:natal' 
of the State. 

KEZY KEZ R (FM) 
1959 1961 

ANAHEIM 

C11213 
Media Code 4 205 0300 5.00 

KEZY Radio. Inc.. 1190 E. Ball Rd.. Anaheim. 
Calif. 92805. Phone 714-776-1190. 

Other office-1258 N. Highland Ave., Hollywood. 
Calif. 90038. Phone 213-463-5621. 

STATION'S PROGRAMMING DESCRIPTION 
KEZY: MUSIC: is popular. Disc Jockey personal-
ities broadcasting 24 hours a day. 3 man news team 
department with mobile cruiser and an air watch 
plane. 5 min newscasts every hour at :55. UPI 
audio and wire service. SPORTS: four 5 min shows 
M-F 7 am, 8 am, 5 pm & 6 pm. Traffic reports 
during commuting hours Mg?. Holiday traffic reports 
through Southern California Automobile Association 
BEBA network. Beach, mountains, desert weather 
forecasts give hourly 24 hours a day, 7 days a week. 
Contests-audience participation, run 18 hours a day 
kf-Sun. Comedy record cuts during housewife hours 
and evening. Contact Representative for further de-
tails. Reed 6/2/69. 

I. PERSONNEL 
Exec. Vice-Pres. & Gent Mgr.-Daniel P. Mitchell. 
Regional & Nat'l Sales Dlr.-Peter L. Townsend. 
Program Director-Arnie McClatchey. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
5.000 w. days, Non-directional, 1.000 w. nights: 
1190 kg. 
Operating schedule: 24 hours daily. 
FM-ERP 670 w.: 95.9 me. 
Operating schedule: 7 am-7 pm Mon thru Fri. 
Simulcast Saturday & Sunday. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2b, 3a. 3d, 4a. 5, 6s. 7b. 
Rate Protection: 10b, 111), 12b, 13b, 14b, 15e, 
13asic States' 20b, 21a. 21d, 22a, 231% 24b, 25a. 28b, 

28c, 29a, 30, 31. 33c. 
Contracts: 40a, 41, 44b, 45, 46, 49, 51a, 51b, 51e. 
Comb.•. Cont. Discounts: 60b, 60e, 62b, 624, 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 81. 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No, 7 Eff 8/1/68-Reed 7/29/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 5:30-6 am, 10 am-3 pm & 7-8 Pm: 
Sun 5:30 am-8 pm. 
B-Daily after 8 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 511 10 ti 20 11 30 tl 
AA  38 34 32 30 29 
A  29 26 24 23 22 
  19 18 17 16 15 

30 SECONDS 
AA 29 27 25 23 22 
A  25 23 21 20 17 
  16 15 14 13 12 

10 SECONDS 
AA 22 20 18 16 15 
A  18 17 16 15 14 
  15 14 12 12 11 

1 MINUTE 
PER YR 104x 312x 624x 900x 
AA  26 24 22 20 
A  20 19 18 17 
  14 12 11 10 

30 SECONDS 
AA  20 18 16 14 
A  16 15 14 13 
  11 10 9 8 

10 SECONDS 
AA  14 13 
A  13 12 

12 11 
11 10 

  10 9 8 7 
Weekly frequency packages combine with open rate to 
earn discounts within 1 year. No retroactive rebates. 

7. PACKAGE PLANS 
Plan I-30% AA, 50% A. 20% B. Subject to avails. 
Preemptible for schedules bought at open rates. 
Rotating thru full broadcast day. 

TOTAL STATION PLAN 
(Maximum of 50% on Wed thru Fri) 

1 WEEK 
PER WK: 10 ti 20 01 30 ti 40 ti 50 tl 
1 min  22.00 21.00 20.00 19.00 18.00 
30 seo  17.00 16.00 15.00 14.00 13.00 
10 sec  14.00 13.00 12.50 12.00 11.50 

4 WEEKS 
1 min.  21.00 20.00 19.00 18.00 17.00 
30 sec  16.00 15.00 14.00 13.00 12.00 
10 Sec. .....   12.50 12.00 11.00 10.50 10.00 

13 WEEKS 
1 min_  20.00 19.00 17.00 16.00 15.00 
30 seo  15.00 14.00 13.00 12.00 11.00 
10 seo  11.00 10.50 10.00 9.50 9.00 

26 WEEKS 
1 min  19.00 17.00 16.00 15.00 14.00 
30 see  14.00 12.00 11.00 10.00 9.00 
10 sec  10.00 9.50 9.00 8.50 8.00 

52 WEEKS 
  18.00 16.00 15.00 14.00 13.00 

30 sec.  13.00 12.00 11.00 10.00 9.00 
10 sec  9.00 8.50 8.00 7.00 6.00 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS & FEATURE CAPSULES 

1 x 26x 52x I04x 3I2x 624x 
AA  42 40 38 36 34 32 
A  34 32 30 28 26 24 
  23 22 21 20 19 18 
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Anaheim-Santa An-a-Garden Grove-Cont'd 

KT B T (FM) 
1961 

GARDEN GROVE 

¡mum(' 
Media Code 4 205 0330 2.00 
Audio International, Inc., 9929 Chapman Ave., Garden 

Grove, Calif. 02641. Phone 714-530-5100. 
I. PERSONNEL 
President-Oliver Berliner. 
Station Manager-Gerald Longden. 
Program Director-Don Oliver. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
ERP 4,000 w. (Immix.), 4,000 w. (serf.); 94.3 inc. 

Stereo. 
Operating schedule: 24 hours dally. PST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d. 4a, 4e, 5. 6a. 7a. 
Rate Protection: 10c, 11e. 12e, 13e. 14e. 
Basic Rates: 205, 21a, 214, 22a, 23b, 240, 24e. 25a. 

20e. 29a. 39. 31, 33e. 
Contracts: 40e, 41, 42b, 44b, 45. 49, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 600. 60e. 62e. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 14 Eff 8/3/GO-Reed 7/10/69. 
6. SPOT ANNOUNCEMENTS 

6 AM-6 PM-ROS 
PER WK: 1 ti 5 ti 10 ti 15 ti 20 01 25 01 30+ 
1 min  10.00 9.00 8.50 8.00 7.50 7.25 7.00 
30 sec  6.00 5.75 5.50 5.25 5.00 4.75 4.50 

G PM-6 AM-ROS 
9.00 8.00 7.50 7.00 6.50 6.25 6.00 1 min 

30 see  5.00 4.75 4.50 4.25. .3.50 
NON-RETROACTIVE FREQUENCY DISCOUNTS 
5 mis-5% 9 wk-10% 14 wk-15% 27-52 wk-20% 

8. PROGRAM TIME RATES 
14 min 29 min 59 min 

1 x  20 35 50 
Bulk time. No frequency or multi-insertion dis-
counts. Live studio broadcasts-per hr, extra 25.00. 

KWIZ 
1926 

SANTA ANA 

Media Code 4 205 0360 9.00 
Voice of the Orange Empire. Inc.. Ltd., 3101 W. 
Fifth St., Santa Ana, Calif. 92703. Phone 714-
/339-4220. 
STATION'S PROGRAMMING DESCRIPTION 

KWIZ: Programmed for adults roughly 18-49. 
MUSIC: mixes selected popular singles, current 
albums, and standards and oldles. 6-10 weekdays 
features boy and girl team, above musical mix, con-
tests. 10 min news, traffic reports. UPI audio and 
wire services. Adult oriented musical mix, air per-
sonalities, contests, and 5 min news hourly through-
out day. Traffic reports also in pm drive time. Addi-
tional 5 min news on half hour 7:30 pm-5:30 am. 
Contact Representative for further details. Itee'd 
10/29/68. 

I. PFRSONNEL 
Exec. V.-P. .Sr Gen'l Mgr.-Bill Weaver. 
Pres. & Sales Mgr.-Phillip C. Davis. 

2. REPRESENTATIVES 
Los Angeles 90005-Jack Bell, 3932 Wilshire Blvd. 
Phone 213-388-0568. 

San Francisco 94133 - Sonny Mitchell, 843 Mont-
gomery. Phone 415-391-0286. 

Jack Masla & Co., Inc. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 1480 kv. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0; time only. Bills rendered and payable monthly. 
l'ayments after 60 days, extra 2%. 

5, GENERAL ADVERTISING See coded reputations 
General: la, 2a, 2b, la, 3b, 3d, 4a, 4d, 5, fib, 7b, 8. 
"Rate Protection: 10e, 11e, 12e, 13e, 14e, 15a. 
Basic Rates: 20b, 21h, 214. 220, 22b, 23a, 24e, 24e, 

25a, 27, 28e. 290, 3213. 334. 
Contracts: 40e, 41, 42b, 424, 44a, 44b, 45, 46. 51e. 
Comb.; Cont. Discounts: 600, 60e. 601, 60k. 61e, 62d. 
Cancellation: 70e, 710, 72, 72a, 73b. 

(•) Except for 52 week advertisers. 

TIME RATES 
No. 19-A Ed 8/1/69-Reed 7/9/69. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm; Sat 10 am-3 pm. 
A-Mon thru Frl 5-6 am, 10 am-3 pm & 7-9 pm; 
Sun 6 am-7 pm: Sat 6-10 am & 3-7 pm. 
B-Mon thru Fri 9 pm-midnight; Sat & Sun 5-6 
am & 7 pm-midnight. 
C'-Mon thru Sun midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
1 WK: 
-; mie Sp sec_-. 
AAA AA A B AAA AA A 13 

6 ti.. 45.00 42.00 33.00 18.00 37.00 34.00 27.00 14.50 
12 ti 43.00 40.00 32.00 17.00 35.00 32.00 26.00 14.00 
18 U 41.00 38.00 30.00 16.00 34.00 31.00 24.00 13.50 
24 ti 39.00 36.00 28.50 15.00 32.00 29.00 23.00 12.50 
30 U 37.00 34.00 27.00 14.00 30.00 28.00 22.00 12.00 
36 ti 35.00 32.00 25.00 13.00 28.00 27.00 21.00 11.50 
13 WK: 
6 lL. 43.00 40.00 31.00 17.00 35.00 32.00 25.00 13.50 
12 ti 41.00 38.00 30.00 16.00 33.50 30.50 24.00 13.00 
18 ti 39.00 36.00 28.00 15.00 32.50 29.00 22.50 12.50 
24 ti 37.00 34.00 27.00 14.00 30.50 27.50 21.50 12.00 
30 ti 35.00 32.00 25.30 13.00 28.00 26.00 20.50 11.50 
36 ti 33.00 30.00 23.50 12.00 26.50 24.50 19.50 10.50 
52 WK: 
6 ti.. 41.00 38.00 30.00 16.09 33.09 31.00 24.00 13.00 
12 U 39.00 36.00 29.00 15.00 31.50 29.50 23.00 12.50 
18 ti 37.00 34.00 27.00 14.50 30.50 28.00 21.50 12.00 
24 ti 35.00 32.00 26.00 13.50 28.50 26.00 20.50 11.50 
30 ti 33.00 30.00 24.50 12.50 26.50 25.00 20.00 11.00 
36 ti 31.09 29.00 22.50 11.50 25.00 23.50 19.00 10.00 
10 sec: 50% of 1-min. 
C: 50% of B. 
1-minute and 30-seconds may be combined to earn 
maximum frequency discounts. 
10-seconds may be added on a 2 for 1 basis. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1/4AAA, 1/4AA, 1/4A, 1/411 or B & V) 
wk--- -i3 wk- ---52 wk---

PER WK: I min 30 see I min 30 see I min 30 see 
12 U  32.00 26.00 30.00 24.50 29.00 23.50 
20 ti  30.00 24.00 28.00 22.00 27.00 21.00 
28 tl 28.00 22.00 26.00 21.00 25.00 20.00 
36 U.__ 25.75 21.00 24.00 19.75 23.00 18.75 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER YR: 50x 100x 200x 300x 500x 1000x 
AAA  86 84 80 76 73 70 
AA   80 78 74 70 67 61 
A .......... 65 63 60 57 54 50 
  35 34 33 32 30 28 

Includes 1-minute spot plus open and close ID. 
Combined spots not to exceed 80-seconds. 

(CR) 

KWIZ-FM 
1948 

SANTA ANA 
Media Code 4 205 0361 7.00 
Yoko of the Orange Empire, Inc., Ltd., 3101 W. 5th 

St.. Santa Ana, Calif. 92703, Phone 714-839-4220. 
I. PERSONNEL 
Exec. Vice-Pres., Gen'l Mgr. 8r Prog. 
Weaver. 

Pres. & Sales Mgr.-Phillip C. Davis. 
Lou Angeles Office-Jack Bell, Rm. 202, 3932 Wil-

shire Blvd., Los Angeles, Calif. 90005. Phone 213-
388-0568. 

San Francisco Ofnce-Sonny Mitchell, 843 Mont-
gomery. San Francisco, Calif. 94133. Phone 415-
391-0286. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

3. FACILITIES 
ERP 3,000 w.; 96.7 me. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 175 ft. above average terrain. 

4. AGENCY COMMISSION 
15% Ume only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See KWIZ listing for coded regulations. 

TIME RATES 
Eff 5/1/69-Reed 5/2/69. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sun 6 am-midnight) 

I min 30 see 
Flat, ea.  5 4 

KYMS (FM) 
1964 

SANTA ANA 

1:11:11:1 DIjIFIMU 
Media Code 4 205 0390 6.00 
Southwestern Broadcasters, Inc., 1660 E. lot St., 

Santa Ana, Calif. 92701. Phone 714-541-4355. 
I. PERSONNEL 
Station Manager-Richard E. Haines. 
Operations Director-Foster Tucker. 

3. FACILITIES 
ERP 3,000 w.; 106.3 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a, 4d, 5, Ca. 7a. 
Rate Protection: 10b, 111), 12b, 13b, 14b, 
Basic Bates: 20a. 22s, 22b, 24a, 26. 
Contracts: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: olb, 626. 
Cancellation: 70a. 70e, 73a. 
Affiliated with Market 1 Radio Network, 

TIME RATES 
No. 7 Eft 4/1/68-Rec'd 10/24/68. 

6. SPOT ANNOUNCEMENTS 
PER YR, EA: 500x 1000x 1500x 2000x 
1 min..........,_.._.............._. 7.25 7.00 6.75 6.50 

7. PACKAGE PLANS 
PER WK: I ti 10 ti 20 01 30 01 50 01 
1 min 10.00 8.59 8.25 8.00 7.50 
20/30 sec  8.25 7.25 7.10 6.90 6.30 
10 see: 50% of 1-min. 
20/30 second spots may be combined with minutes for 
frequency discount. 

8. PROGRAM TIME RATES 
PER WK, EA: 

1 ti 201 3 ti 4 ti 501 6 ti 7 ti 
1 ..... 100.00 00.00 85.00 80.00 75.00 70.00 65.00 
1/2 hr  70.00 64.00 61.00 58.00 55.00 52.00 

4491..00 1/4 hr  55.00 51.00 49.00 47.00 45.00 43.00 00 
10 min.  49.50 47.50 45.50 44.00 42.50 41.00 39.50 
5 min  45.00 44.00 43.00 42.00 41.00 40.00 39.00 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 

APPLE VALLEY (1 AM; 1 FM) 
San Bernardino County-Map Location G-9 

See SRDS consumer market map and data at begin-
ning of the State. 

KAVR 
1954 

R COB 

Media Code 4 205 0420 1.00 

BHA Enterprises, Inc., Box 960. Apple Valley Inn, 
Apple Valley, Calif. 92307. Phone 714-247-7251. 
7252. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Alan F. Beach. 
General Sales Manager-Thomas Frostig, 
Program Director-William Comb. 

2. REPRESENTATIVES 
New York. Chicago, Los Angeles, San Francisco-
Grant Webb & Company. 

3. FACILITIES 
5,000 w. days; 960 kc. Non-dIrsetIonal. 
Operating schedule: 6 am-local sunset PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KAVR-F M. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a, 4c1. 5, 611, 7b. 8. 
Rate Protection: 10g, 11g, 12g, 13g, 146. 
Basic Rates: 20b, 21b, 21d, 225, 22b, 23a, 2.m, 28e, 

29b, 30, 31, 32b, 33a, 
Contracts: 40a, 41, 42b, 42c, 424. 93, 44a, 4 lb, 45. 

46, 48, 49, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 6119, 62d. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 8U, 

TIME RATES 
No. O Eff 1/1/66-Reed 6/23/66. 

6. SPOT ANNOUNCEMENTS 
1.12 CONSECUTIVE WEEKS 

PER WK: 
Less than I min 30 see I min 30 see 

10 7.50 7.00 25 5.50 5.00 
10 ti  6.50 6.00 30 U______ 5.25 4.75 
15 ti______ 6.25 5.75 50 ti  5.00 4.50 
20 ti...._...._... 6.00 5.50 70 tL  4.50 4.00 

13-25 CONSECUTIVE WY-ERR 
Less than 

10 ti  7.00 6.50 25 4.75 4.25 
10 ti  6.00 5.50 30 ti...-- 4.50 4.00 
15 ti  5.50 5.00 50 U.__ 4.25 3.75 
20 ti...-- 5.25 4.75 70 4.00 3.50 

26-51 CONSECUTIVE WEEKS 
Less than 

10 6.25 5.75 25 ti  4.25 3.75 
10 ti.............. 5.25 4.75 30 ti  4.00 3.50 
15 ti  4.75 4.25 50 ti.............. 3.50 3.00 
20 ti -. . 4.50 4.00 70 Li__ 3.25 2.75 

52 CONSECUTIVE WEEKS 
Less than 

10 ti............ 5.50 5.00 25 U._  3.75 3.25 
110 4.50 4.00 30 tL  3.50 3.00 
5    20 ti  4.25 3.75 50 3.25 2.75 

4.00 3.50 70 ti..... 2.75 2.25 
10 seconds or less-50% of applicable 1-minute' 
rate. 
Fixed position-additional 5%. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  78.00 47.00 35.00 15.50 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156x-37% 312x-50% 
26x-10% 104x-33% 260x-46% 365x-54% 

(D) 

KA V R-FM 
1968 

Media Code 4 205 0435 9.00 
BHA Enterprises, Inc., Box 960, Apple Valley Inn. 
Apple Valley, Calif. 92307. Phone 714-247-7251. 
7252. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Alan P. Beach. 
General Sales Manager-Thomas Frostig. 
Program Director-William Comb, 

2. REPRESENTATIVES 
Grant Webb & ComPanY. 

3. FACILITIES 
ERP 1,300 w.; 102.3 me. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 53 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see KAVR. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
See KAVR listing for coded regulation. 

TIME RATES 
No. 1 Eft 5/17/68-Reed 5/22/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 28 01 21 01 14 ti 7 ti 
52 consec wks  2.00 2.25 2.50 2.75 
26 consec wks 2.25 2.50 2.75 3.00 
13 consec wits ....... _ ...... 2.50 2.75 3.00 3.25 
1 consec wk.  2.75 3.00 3.25 3.50 
Fixed position, extra 5%. 

ARCATA 
Humboldt County-Map Location A-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KATA 
1956 

Media Code 4 205 0450 8.00 

MATA Radio, Drawer EYE, South G Street, Arcata, 
Calif. 95521. Phone 822-4814. 

I. PERSONNEL 
General Manager-Sam Floral. 
Program Director-D. J. Shrode, 
Traffic Manager-Mrs. Pat Meyer. 

2. REPRESENTATIVES 
San Francisco-Advertising Sales West. 

3. FACILITIES 
1,000 vv. days, 250 w. nights: 1340 ke. Nen-ffireo-
tional. 
Operating schedule: 5:45 am-11:45 pm. PST. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: 25. Sa. 3b, 4b, 4e, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 240, 24b, 28b. 
Contracts: 42b. 45, 47a. 
Comb.; Cont. Discounts: 600, 610, 61b, 62b, 62e. 
Cancellation: 700. 70c, 711), 73a, 
Tobacco advertising accepted. 
Station guarantees 10-minute separation for com-
petitive products. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective April 15, 1964. 
Rates received April 28, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min  4.50 10 sec_ 2.50 
30 sec.___ .........   3.50 

8. PROGRAM TIME RATES 
1 hr  30.00 1/4 hr....   12.50 
1/2 hr  20.00 5 min  .... 7.50 

(D) 

CALIFORNIA 

ARROYO GRANDE 
San Luis Obispo County-Map Location C-9 

See SUDS consumer market map and data at begin-
ning of the State. 

KOAG 
1962 

GEE 
Media Code 4 205 0480 5.00 
t,arsun-Irwin Enterprises, 211 Vernon Ave., Arroyo 

Grande, Calif. 93420. Phone 805-489-4201, 805-
543-4405. 

I. PERSONNEL 
Manager-George W. Irwin. 
Program Director-John Holbrook. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
1,000 w.; 1280 Ice. Non-directional days, directional 

nights. 
Operating schedule: 6 am-midnight. PST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 60. 70. 8. 
Rate Protection: lob, 11b, 12b, 1313. 14b. 
Basle Ilotes: 20s, 220. 22b, 230, 24b, 26, 28a, 29b. 
Contracts: 400, 42b, 45. 46, 470, 48. 
Comb.; Cont. Discounts: 'Gob. 60k, 61a, 61b, 62b, 62e. 
Cancellation: 700. 70e, 715, 73a. 
Affiliated with NBC. 

TIME RATES 
Rates effective September 1. 1963. (Card No. 1.) 

Card received June 20. 1962. 
6. SPOT ANNOUNCEMENTS 

(Guaranteed position to be used within 1 year) 
1 rain. 30 see. 10 sec. 5 sec. 

1 time______ 6.00 4.50 4.00 3.50 
13 times  5.50 4.00 3.50 3.00 
26 times  52 times  5.25 3.75 3.25 2.75 

5.00 3.50 3.00 2.50 
156 times  4.75 3.25 2.75 2.25 

4.50 3.00 2.50 2.00 326650 ttlimmeens  
  4.25 2.75 2.25 1.75 

500 times  3.50 2.25 2.00 1.59 
1.000 times  3.00 2.00 1.75 1.25 

7. PACKAGE PLANS 
SATURATION PACKAGE 

1 min. 30 see. 10 sec. 5 sec. 
500 ...... 2.25 1.75 1.50 1.00 

1.000 times  1.75 1.50 1.25 .75 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.... 40.00 24.00 16.00 12.00 8.00 

13 times.. 38.00 23.00 15.40 11.50 7.50 
26 times.. 36.00 22.00 14.80 11.00 7.00 
52 times_ 34.00 21.00 14.20 10.50 6.50 

104 times.. 32.50 20.00 13.60 10.00 6.00 
156 times.. 31.00 19.00 13.00 9.50 5.50 
260 times.. 29.50 18.00 12.50 9.00 5.00 
312 times.. 28.00 17.00 11.80 8.50 4.50 

(CR) 

AUBURN (1 AM; I FM) 
Placer County-Map Location C-4 

See SitDS consumer market map and data at begin-
ning of the State 

KAH I KA F I (FM) 
1957 1961 

Media Code 4 205 0540 6.00 
Auburn Broadcasting Corp., Box 950, Auburn, Calif. 

95603, Phone 916-885-5636. 
Auxiliary Studios and Offices - Grass Valley and 

Placerville. Calif. 
I. PERSONNEL 
President-Robert Fenton. 
Vice-Pros. & Gen'l Mgr.-Thomas K. McCrum. 
Program Director-Gary McFarland. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
5.000 w.; 950 ke. Directional. 
Operating schedule: 5:45 am-local sunset. PST. 
FM-ERP 3,200 w.; 101.1 mc. 
Operating schedule: 5:45 am-6 pm daily. PST. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, la, Sb, 3e, 3d, 40, 4d, 5, 6a, 7b, 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 150. 
Basic Rates: 20a, 21a, 21b, 21c, 21d, 22b, 23a, 23b, 

24b, 25a, 26, 28b, 29a, 30. 
Contracts: 40a, 41, 44a, 45, 46, 47e, 48, 49, 51e. 
Comb.; Cont. Discounts: 60h, 601, 61a. 
Cancellation: 71a, 72, 73a, 73b, 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective May 1, 1965. (Card No. 4.) 

Card received April 29, 1965. 
6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 see 
1 ti ........6.75 5.10 3.40 
26 t1 6.55 
52 ti 6.35 

156 tt_   5.50 

500 U____ ...... _ ......... ...... _ .... 4.75 
1000 ti  4.40 

7. PACKAGE PLANS 
PER WK: 1 min 30 sec 10 sec 
7 tL 6.50 
14 ti  
21 ti 5.00 
28 ti 5.60 

100 ti  4.50 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
32.00 21.35 11.35 

26 U. . 46.55 31.55 20.60 11.20 
52 tt 44.95 30.55 19.95 10.55 
104 ti ..... _._._. ............ _.._... 43.20 29.35 19.00 10.40 
156 ti. . 41.35 28.15 17.80 9.80 

26.95 16.55 9.20 
500 tt  37.00 25.00 15.00 8.50 

10. SPECIAL FEATURES 
Hourly road and weather reports, applicable 1-minute 
rates apply plus, 1.00. 

495 3.30 
4.70 3.20 
4.45 3.00 
4.10 2.70 
3.75 2.50 
3.55 2.30 
3.35 2.16 

4.85 3.00 
4.65 2.90 
4.45 2.00 
4.25 2.70 
4.05 2.60 
3.85 2.50 
3.45 2.25 
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CALIFORNIA 

AVALON (Catalina Island) 
Los Angeles County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

See Los Angeles Urban Area 

BAKERSFIELD (8 AM; 4 FM) 
Kern County-Map Location E-9 

See SERS consumer market map and data at begin-
ning of the State. 

KAFY 
1946 

The Eastman Station 
ciao 

Media Code 4 205 0570 3.00 

KAFY, Inc., Bar 6128, Bakersfield. Calif. 93306. 
Phone 805-366-4411. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Gary Lewis. 
Operations Director--Gary It. Fuller. 
Music Director-Jerry Clifton. 

2. REPRESENTATIVES 
Robert E. Eastman & Co Inc. 

3. FACILITIES 
1,000 w.: 550 kg. Nan-directional, day; directional, 
night. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 Hine only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 3d, 4a, 44. 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 154. 
Basic Rates: 20b, 21b, 22a, 24a, 25a, 28b, 29a, 29b, 

30, 334. 
Contracts: 40a, 41, 42e, 440. 46, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 62d. 
Cancellation: 700. 70c, 71e. 73a, 73b. 
Prod. Services: 81. 
Affiliated with The Eastman Network. 

TIME RATES 

Eff 3/1/69-Itec'd 2/4/69. 
I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pro & 7-10 pm. 
III-51on thru Sat 5-6 am & 10 pm-midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I ti 
1 min  24.00 
30/20 sec    19.20 

SECTION II 
1 min ........ .......... 20.00 
30/20 sec.   16.00 
10 sec  10.00 

SECTION III 
1 min_ 16.00 
30/20 sec  12.80 
10 sec  8.00 

7. PACKAGE PLANS 
BEST BUY PLANS 

PER WE, EA: I mln 
30 tl (151, 10II, 5111)  12 
15 tl (71, 511, 3111)_ 14 
30/20 see: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 
Not combinable with other weekly plans for added 
frequency. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-4% 52 wk-8% 

8. PROGRAM TIME RATES 
5 min-1-1/2x 1-minute rate. 
Rateholder: Minimum wkly sched of 6 1-min spots 
6 am-mid Mon-Sun necessary to maintain conoce wk 
advertising. 

12 ti 
20.00 
16.00 
10.00 

18 ti 
18.00 
14.40 
9.00 

24 tl 
16.00 
12.80 
8.00 

17.00 
13.60 
8.50 

14.00 
11.20 
7.00 

15.00 
12.00 
7.50 

13.00 
10.40 
6.50 

13.00 
10.40 
6.50 

12.00 
9.60 
6.00 

K B BY (FM) 
NOTE: The call letters of this station have been 
changed to: 

K U Z Z- FM 

KBIS 
1950 

Media Code 4 205 0600 8.00 
Radio Station RBIS, 225 Chester Ave., Bakersfield, 

Calif. 93301. Phone 805-324-6093. 

STATION'S PROGRAMMING DESCRIPTION 
KRIS: Programmed for audience 18 years and over. 
NEWS: local news and aporta 15 min 7:30 am. noon, 
5:30 pm. Network news, 10 min, hourly. Network 
information features, 5 min. one half hour. SPORTS: 
year 'round sports, live and direct, professional base-
ball. football, basketball, racing. College football and 
basketball. Local seasonal sports fishing, hunting, ski-
ing programs. Sports results, briefs, bulletins as 
they break. UPI newswire service. AM PERSON-
ALITIES with popular music and features between 
network and local news and Information services, Con-
tact Representative for further details. Itec'd 11/27/67. 

I. PERSONNEL 
General Manager-Herb WIxson. 

2. REPRESENTATIVES 
John A. Potter & Company. 

3. FACILITIES 1.000 w.; 970 kc. 
Directional-separate patterns day and night. 

Operating schedule: 6:00 am-midnight. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 1M, 11d, 12d, 13d, 14d, 15a, 16. 
Basic Rates: 20h, 21a, 21b, 214, 22b, 23a, 24e, 24b, 

24e, 25e, 26, 27, 28a, 29a, 30, 32b, 33a. 
Contracts: 40a, 41. 42a, 42e, 44a, 44b, 45, 46, 47e, 

48, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60b, 604. 60g, 601, 

61a, 61b, 62b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 
Member: CBS Radio Pacific Network, 

TIME RATES 
Eff 1/1/68-Reed 12/1/67. 

I-Mon Una Fri 6-9 am & 3-6 pm. 
II-Mon thru Fri 9 am-3 pm & 6-8 pm; Sat & Sun 
all day. 
III-All other times. 

6. SPOT ANNOUNCEMENTS 
PER W't: • 6 ti 12 ti 18 ti 24 11 31)ti 

  8.00 7.00 6.50 6.00 5.50 5.00 
II   7.00 6.00 5.50 5.00 4.50 4.00 
III   6.00 5.00 4.50 4.00 3.50 3.00 
(•1 Fixed position or less than 6 ti. 

30/20 sec: 80% of 1-min... 10 sec: 50% of 1-min. 
DISCOUNTS 

13 wk-5% 26 wk-10% 
Minimum weekly schedule of 6 1-min spots, 6 am-8 
pm, daily necessary to earn consecutive week dis-
counts specified above. 

7. PACKAGE PLANS 
KBISPECIAL 

1 MINUTE-SUN TIMU SAT 
14 Class I spots (2 per day). 21 Class II spots 
(3 per day), 7 Class III spots (1 per day): 
42 ti per wk, flat  165 
30/20 sec: 80% of 1-min. 
Not combine= with other weekly plans for added 
frequency or discounts. 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

1-1/2x 1-min plus 2.50 news announcer charge. 

KERN KERN-FM 
1932 1948 

Subscriber to the NAB Radio Code 
Media Cede 4 205 0630 5.00 
timer Broadcasting Co., Box 2700, 5600 Fraser Rd., 

Bakersfield, Calif. 93303. Phone 805-832-1410. 
STATION'S PROGRAMMING DESCRIPTION 

KERN: 6 am-6 pm, Programmed for adults. 3 air 
personalities emcee daily operation. NEWS: network 
hourly at half hour, 5 min local news on hour. 
MUSIC: general popular 70% and standards 10%. 
KERN-FM: Hit Parade '69, popular music of today 
and yesterday programmed hourly on 24 hour basis. 
6 pm-6 am, Hit Parade '69 simulcast on AM. Con-
tact Representative for further details. Reed 4/25/69. 

I. PERSONNEL 
General Manager-Ed Urner. 
Station Manager-Ernie Winn. 

2. REPRESENTATIVES 
Avery-Enodel. lac. 

3. FACILITIES 
MOO w.; 1410 kc. Non-directional. 
Operating schedule: 24 hours daily. PST. 
FM-ERP 4,500 w.; 94.1 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1,300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4s, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 134, 14d, 15a, 16. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 24a, 24b, 

24e, 25e, 26, 27, 28a, 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 42a, 44a, 44b, 45, 46, 47e, 48, 

49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: G0a, 60b, 604. 00g, 60h, 601, 

61a, 61b, 62b. 
Cancellation: 70b, 70d, 71a, 73a, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with MRS. 

TIME RATES 
No. 32 Eff 6/1/69-Reed 4/25/60. 

7. PACKAGE PLANS 
AA-6-9 am & 3:30-6 pm. 
A-9 am-3:39 pm & 6 pm-midnight. 

CLASS AA-AM & FM 
1 MINUTE 

PER WK: 1 ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 
1 min.  12.50 11.50 10.50 9.50 8.50 8.00 7.50 
30 sec  8.75 8.05 7.35 6.65 5.95 5.60 5.25 

ASS A-A51 & FM 
1 min.  9.00 8.00 7.50 7.00 6.50 6.00 5.50 
30 sec.  6.30 5.60 5.25 4.90 4.55 4.20 3.85 
Midnight-6 am: 50% of regular rates. 

8. PROGRAM TIME RATES 
5-MINUTES 

Ix 52x 104e I56x 260e 312e 5200 1000x 
AM._ 13.50 12.50 11.50 11.00 10.50 10.00 9.50 9.00 
FM.... 9.45 8.75 8.05 7.70 7.35 7.00 6.65 6.30 

KGEE 
1946 

Media Code 4 205 0660 2.00 

KGEE Inc., Box 937, 207 Truxtun Ave., Bakersfield, 
Calif. 93302. Phone 805-327-3587. 

STATION'S PROGRAMMING DESCRIPTION 
KGEE: Programmed for adults. 
News and telephone conversation format with air 
personalities using open telephone lines, 10 min net-
work and local weather every hour. 4:30-7 am, 
Spanish program, 7 am-5 pm audience participation 
features debates, discussions, and interviews, stock 
market reports. guests. Baseball and many sporting 
events, Including college football. All Star baseball, 
bowl games, pro football games, World Series. Sat 
and Sun 8 am-6 pm network news and local news 
reports, discussions, debates, interviews and music. 
6-10 pm talk. 10 pm-4:30 am standards showtunes, 
film music and current recordings. Contact Represen-
tative for further details. Rec'd 8/29/67. 

I. PERSONNEL 
Owner, Vice-PresIdent--C, Dexter Haymond. 
Vice-Pros. & Gen'l Mgr.-Dan B. Speare. 
Sales Manager-Cliff E. Ball. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e. 15b, 15c, 16. 
Basle Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a. 23b, 

24a, 24b, 24e, 25a, 26, 27, 28e, 29a, 2913, 30, 31, 
33e. 

Contracts: 40a, 41, 42a, 42e, 43, 44b, 45, 46, 48, 49, 
51a, 51b, 51e. 

Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60h, 601, 
61b, 62a, 62b. 

Cancellation 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
FM KGFill (FM), 
Affiliated with NBC. 

TIME RATES 
Eff 1/1/61)-Iteed 1/10/69. 

AA-7-9:30 am & 4-7 pm; 1/2 hr before & after 
Dodger baseball games. 
A-All other times except specific time in talk shows. 
(see Participating Programs). 

7. PACKAGE PLANS 
WEEKLY-WITHIN 7-DAY PERIOD 

CLASS AA 
PER WK: 5 ti 10 tl 20 tl 30 tl 40 11 
1 min  8.00 7.00 6.50 6.00 5.50 
30 sec  7.00 6.00 5.50 5.00 4.50 
15 sec  4.75 4.25 4.00 3.75 3.50 

CLASS A 
1 min  6.00 5.50 5.00 4.50 4.00 
30 sec  5.00 4.50 4.00 3.50 3.00 
15 sec  4.00 3.75 3_5 2.75 2.50 

MONTHLY-WITHIN 30-DAY PERIOD 
CLASS AA 

PER MO: 50 ti 75 ti 100 11 150 ti 
1 min  6.50 6.00 5.50 5.00 
30 see  5.50 5.00 4.50 4.00 
15 sec  4.25 4.00 3.75 3.25 

CLASS A 
1 min  5.00 4.50 4.00 3.50 
30 sec  4.00 3.50 3.00 2.50 
15 sec  2.75 2.50 2.25 2.00 

DISCOUNTS 
13 wk-5% 26 wk-7-1/2% 52 wk-10% 

KGEE/KGFM (FM) COMBINATION 
Both stations purchased in combination use KGEE 
applicable rate plus KGEE Class A rate. This latter 
rate serves as KGFAI (FM)'s rate when sold in 
combination. 

8. PROGRAM TIME RATES 
lx 13e 20e 52e 100x 250x 

1 hr  80.00 65.00 55.00 50.00 45.00 40.00 
1/2 hr  45.00 38.00 32.00 28.00 25.00 23.00 
1/4   28.00 24.00 22.50 20.50 18.50 17.50 
10 min  21.00 18.00 16.00 14.50 13.00 12.00 
5 min  15.00 13.50 12.50 11.00 9.50 8.00 

9. PARTICIPATING PROGRAMS 
Open Line-Mon thru Fri 10:30 am-1 pm. 
Black Viewpoint-Mon thru Fri 1-2 pm. 
Private Line-Mon thru Fri 2-5 pm. 
PER DAY: I ti 2 ti 
Per mk  43.50 65.00 
*Roberto Spanish Show-Mon thru Fri 4:30-7 am; 
Sat 4:30-7:30 am. 
PER WE: 611 12 ti 18 11 
Ea   4.50 4.00 3.75 

(') Discounts: 26 wk-5% 52 wk-10% 
10. SPECIAL FEATURES 
Hourly Weather Forecasts-Mon thru Fri 12 per day. 
PER DAY: 1 ti 2/3 ti 4/5 11 6+ 
Ea   7.00 6.75 6.50 6.00 
Includes opening and closing plus 30 second copy. 
Minimum contract 13 weeks. 
News adjacencies-10 seconds prior to news and 40 
seconds immediately following newscast. 
PER DAY, EA: 
1 feature  7.00 2 or I features.... 6.75 
Minimum contract 13 weeks. 

KGF M (FM) 
1964 

[mum 
Media Code 4 205 0661 0.00 
ISGEE Inc., Box 937, 207 Truxtun Arm, Bakersfield. 

Calif. 93302. Phone 805-327-3587. 

STATION'S PROGRAMMING DESCRIPTION 
KGFàf (FM): Programmed for adult general interest. 
MUSIC: popular 11111S1C 24 hours daily excepting 
classical music 8-10 pm nightly. 15 min featurettes 
broadcast throughout day. Nightly news program 
M-F. All commercial breaks on quarter hour. Con-
tact ltepresentative for further details. Reed 
10/20/67. 

I. PERSONNEL 
Owner-Dexter Raymond. 
General Manager-Dan Speare. 
Director of Operations-Vie Ives. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
ERP 33,500 w.: 101.5 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 155 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 2a, 2b, 3a, 2b, 3c, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10e, lle. 12e. 13e, 14e, 15b, 15e. 16. 
Basle Rates: 20b, 21a, 21b, 214. 22a, 22b, 23a, 23b, 

24a, 29b, 24e. 25a, 26, 27, 20e, 29a, 29b, 20, 31, 
13e. 

Contracts: 40a, 41, 42a, 42e. 43, 44b, 45, 46, 48, 49, 
51a, 51b, 51e. 

Comb.; Cont. Discounts: 60a, 604. 60e, 60f, 60h, 601, 
61b, 62a, 62b. 

Cancellation: 70b, 70d, 71a, 72, 731). 
Prod. Services: 80, 81, 82. 
AM facilities: KGEE. 
Affiliated with NBC. 
Sold In combination with KGEE. See that listing 
for rates. 

TIME RATES 

Rates effective   
Rates received October 14, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 011 LESS 

13 ti .....5.50 156 ti  4.00 
26 ti  5.00 365 ti  . 3.50 

8. PROGRAM TIME RATES 1 hr 
1 tl_ 54.00 
13 ti_ 52.50 
26 II  49.50 
52 ti   40.50 

1/2 hr 1/4 hr 
30.00 20.00 
28.50 19.00 
27.00 18.00 
25.50 17.00 
24.00 16.00 

250 ti______ ......... _ ...... ..... ...... 42.00 22.50 15.00 

K I FM (FM) 
1963 

F IMB 
Media Coda 4 205 0690 9.00 
Kern International Communications, Inc., 46 Valley 

Plaza, 2701 Ming Ave., Bakersfield, Calif. 93304. 
Phone 805-832-5721. 

STATION'S PROGRAMMING DESCRIPTION 
KIF51(FM): Pop, standard music, 24 hours daily. 
NEWS: network at :55 hourly. Weather, sports, local 
news and PSA announcements throughout the hours. 
COMMERCIAL POLICY: no double spotting. Itec'd 
12/9/68. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Guy Salerno. 
Commercial Manager-Frank S. Lewis. 

3. FACILITIES 
ERP 39,000 w.; 96.5 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulationS 
General: la, 2h, 3a, 3d, 4a, 4c, 5, 713, 8. 
liste Protection: 10e. lle, 12e, 13e, 14e. 15b, 16. 
Basic Rates: 20a, 20b, 210, 21b, 22a, 22b, 23a, 24e. 

25a, 26, 28b, 28e, 30, 33a. 
Contracts: 40a, 41, 46, 47a, 49, 51a, 51b, 52e. 
Comb.; Cont. Discounts: 60h. 60f, 61a. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Market 1 Network. 
Affiliated with American FM Network. 

TIME RATES 

No. 4 DP 12/1/68-Reed 12/9/68. 
AA-Mon thru Fri noon-9 pm; Sat & Sun 1-9 pm. 
A-All other times. 
B-Mon thru Sat midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 26e I04x 208x 500e 1000e 
AA   5.00 4.65 4.30 3.95 3.60 3.05 
A   4.00 3.70 3.35 3.00 2.65 2.00 

30 SEC: 
AA   3.75 3.40 3.05 2.70 2.35 2.00 
A   3.00 2.65 2.30 1.95 1.60 1.25 

Class 11: 50% of A 1-min. 
10/15 see: 50% of 1-min. Fixed position: extra 10%. 
Spots may be combined for frequency discount. 

7. PACKAGE PLANS 
SPECIAL 7-DAY PACKAGE 
(ROS-30% AA, 70% BTA) 

EA: 10 ti 20 tl 30 ti 40 ti 50 ti 
1 min 3.50 3.30 3.10 2.90 2.70 
30 sec 2.70 2 60 2.50 2.40 2.30 
10/15 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
PER YR: lx 
1 hr  50.00 
1/2 hr  

20.00 
30.00 

1/4 hr  

10. SPECIAL FEATURES 
5-MINUTE NEWS & FEATURES 

Ix 65e 104e 208e 
.50 

10-mln: extra 40%. 

26e 
46.50 
27.00 
17.00 

60 tl 
2.50 
2.20 

104e 
42.00 
23.00 
13.00 

70 tl 
2.25 
2.10 

208e 
37.50 
18.00 
10.00 

312e 
7.00 6.50 6.00 5 AA   5.00 

  6.00 5.50 5.00 4.50  4.00 

KLYD 
1956 

Media Code 4 205 0720 4.00 
Kern County Broadcasting Co.. 2831 Eye St., Bakers-

field, Calif. 93301, Phone 805-327-5772. 
I. PERSONNEL 
President-Lincoln Dellar. 
Station Manager-Gary Price, 
General Programming Supervlsor-Bill Tanner. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days; 1350 ke. Non-directIonal. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3d, 4a, 4d, 5, Oa. 
Rate Protection: 10b, 111), 12b, 13h, 14b, I5a. 
Basle Rates: 20a, 20b, 21a, 21d, 221. 22b, 23a, 21a. 

24b, 24e, 25a, 26, 251, 29b, 30, 33a. 
Contracts: 40a, 41, 44e, 45, 47e, 48. 49, 51a. 
Comb.: Cont. Discounts: 60b. 60d, 60h, 60i, 62d. 
Cancellation: 710. 72. 73a, 73b, 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 2/1/69-Rec'd 12/30/68. 

AA-Dally 6-9 am & 4-7 pm. 
A-ROS 9 am-4 pm. 

7. PACKAGE PLANS 
CLASS AA 

PER WE: 5 ti 10 ti 15 ti 20 11 30 11 
1 min.  7.15 6.60 6.05 5.50 4.95 
30 sec .........0.35 5.80 5.25 4.05 4.40 

CLASS A 
1 min.  5.50 5.25 4.95 4.40 3.85 
30 sec ..... ......... 4.70 4.40 4.15 3.85 3.60 

DISCOUNTS 
513 wit-5% 26 wk-7-1/2% 52 wk-15% 

(*) Uninterrupted. 
(Bakersfield continued on next page) 
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KPMC 
1933 

Media Code 4 205 0750 1.00 
Pioneer Mercantile Co., Box 1709, Bakersfield, cam. 

93302. Phone 805-327-5121: 325-3438. 
STATION'S PROGRAMMING DESCRIPTION 

KPMC: Adult oriented with news emphasis and 
voice features from both network and other sources. 
FARM: programming 7 hours weekly. Play-by-play 
of professional, college and local football and basket-
ball. Adult appeal music generally middle-of-the-road 
with early evening LP standards and late evening 
e and w. NEWS: feature blocks 6-8:30 am. noon-1:30 
Pm, 4:25-6:20 pm M-F. RELIGION: Sun only. Con-
tact Representative for further details. Ree'd 7/14/67. 

I. PERSONNEL 
Manager-L. A. Schamblin. 
Sales Mgr. & Prog. Dir.-Paul R. Bierman. 

2. REPRESENTATIVES 
Alan Turbot Associates, Inc. 
Northwest-Art Moore & Assoc., Inc. 
Bob Mix Co.. Inc. 

3. FACILITIES 
10,000 w.. 1560 be, Directional. 
Operating schedule: Full time. PST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3d, 4a, 5, 6e, 7b, 8. 
Rate Protection: lob, 12b, 13b, 1413. 15e. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 23a, 

23b. 24b, 24c. 25a, 26, 27, 28a, 29a, 2913, 30. 
Contracts: 40a, 41. 420, 42e. 43, 44a, 45, 46, 47e, 

48, 49, 51e. 51b. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60g, 601, 

61b, 62b, 62d. 
Cancellation: 71a, 72, 73a, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member: California Farm Network. 

TIME RATES 
No. 16 VI 7/17/67-Reed 7/18/67. 

AA-Mon thru Sat 6-10 am & 4-7 pm. 
All other times Including Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: 1 wk 13 wk 26 wk 52wk 
1 ti  6.50 6.00 5.75 5.50 
10 ti  6.00 5.50 5.25 5.00 
20 ti  5.50 5.00 4.75 4.50 
30 ti  5.00 4.50 4.25 4.00 

30 SECONDS 
1 ti  4.88 4.50 4.31 4.13 
10 t1_____ ...............   4.50 4.13 3.94 3.75 
20 ti  4.13 3.75 3.56 3.38 
30 ti  3.75 3.38 3.19 3.00 

ALL OTHER TIMES 
1 MINUTE 

I ti  5.25 5.00 4.85 4.65 
10 ti  4.75 4.50 4.35 4.15 
20 ti  4.25 4.00 3.90 3.75 
30 ti  3.75 3.50 3.45 3.30 

30 SECONDS 
1 ti  3.94 3.75 3.64 3.49 
10 ti  3.56 3.38 3.26 3.11 
20 ti  3.19 e.no 2.93 2.81 
30 ti  2.81 2.63 2.59 2.48 
ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
lx 52x 104x 208x 312x 

1 hr  60 50 45 40 35 
1/2 hr..... _________   36 30 27 24 21 
1/4 hr  24 20 18 16 14 
5min  12 11 10 9 8 

KUZZ 
1958 

Country and Western 

Media Code 4 205 0780 8.00 
Thunderbird Broadcasting Co.. 333 Union Ave., Bak-

ersfield, Calif. 93307. Phone 805-327-4401. 
I. PERSONNEL 
President-Buck Owens. 
Vice-Pres. & Gen'l Mgr.-Joe Thompson. 
Program Director-John Kirschner. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
250 w. days: 800 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15% time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: in. 2a, 311, 40. 44. 5, 6a. 7b, 8. 
Rate Protection: 10b, 111), 12b, 13b, 1413. 15a. 154. 
Basic Rates: 20a. 21a. 21b. 22a. 23a, 2413. 24e. 28b, 

28c, 29a. 
Contracts: 40a. 41. 42b, 44s, 45, 46, 51a. 
Comb.: Cont. Discounts: 60a, 60e, 604. 60g, 601, 61a, 

024. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 81. 82* 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 12/1/68-Reed 11/25/68. 
AAA-Mon thru Fri 6-10 am & 3-7 pm. 
AA-5fon titra Fri 10 am-3 pm. 
A-After 7 pm: Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
I MIN: Fixed lx 6x I2x I8x 24x 30X 
AAA   16 15 13 11 10 9 8 
AA   14 13 11 9 8 7 6 
A ......._  12 11 10 8 7 6 5 

20/30 sec: ... of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

ROS 
(AAA 25%, AA 50%, A 25%) 

PER WK: 12 ti 18 ti 24 ti 30 ti 
Ea ............. 8 7 6 5 

BULK ROS 
500x 1000x 

1 yr... . 3.00 2.75 
To earn must be contracted for in advance. 
No retroactive cash discounts. 
Can be moved without notice, no affidavits. 

K U Z Z-FM 
(formerly KBBY (FM) 

1968 

Media Code 4 205 0781 6.00 
Chaparral Broadcasting Co., 333 Union Ave., Bakers-

field, Calif. 93307, Phone 805-327-4401. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Joe Thompson. 
Station Manager-Mel Owens. 
Program Director-John Kirschner, 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
EltP 350 w. (horiz. & vert.) ; 107.9 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 3,650 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KUZZ listing for coded regulations. 

TIME RATES 
No. 6 Et) 6/1/68-Reefd 6/20/68, 

6. SPOT ANNOUNCEMENTS 
Fixed ix 6x I2x I8x 24x 30x 

1 min. ...... 11 10 9 7 6 5 4 
20/30 see: 80% of 1-min. 10 sec: 50% of 1-min. 

KWAC 
1955 

Media Code 4 205 0810 3.00 

KMAP, Inc., 5200 Standard Rd., Bakersfield, Calif. 
93308. Phone 805-327-9711, 

I. PERSONNEL 
President-Edwards R. llopple. 
General Manager-Robert J. Duffy. 

2. REPRESENTATIVES 
Los Angeles-J, A. Lucas & Co., Inc./JALCO. 
San Francisco-Advertising Sales West. 
New York City-AAA Representatives. 
Chicago, Detroit, St. Louis, Kansas City-Jack hfasla 
& Co., Inc. 

Atlanta-Bernard I. Ochs Co. 
Dallas-Mario Messina Company. 
Denver-Bob Efix Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1490 kc. 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3b, 4a, 4e. 5, 6a, 7e, 
Rate Protection: 10b. 11b. 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 290. 20b, 22b, 23a, 24b, 25e, 26, 28e, 

29a. 29b. 
Contracts: 40e. 40c, 44a, 46, 48, 51s. 
Comb.: Cont. Discounts: 600, 60e, 60f, 601, 610, 62b. 
Cancellation: 70a. 70d, 71a, 73b. 
Prod. Services: 80. 82 
Member: laico-So/Cal Group, AAA California Spanish 
Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 3/I/68-Rec'd 2/23/68. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION 
lx 200x 500x 1000x 

1 min  6.00 5.75 5.50 5.00 
30 sec  4.50 4.30 4.15 4.00 
ID's   3.50 3.25 3.10 3.00 

7. PACKAGE PLANS 
FIXED POSITION WITHIN HOURS 

PER WK: 5 ti 10 11 15 ti 20 ti 25 ti 
I min  6.00 5.75 5.50 5.25 5.00 
30 sec  4.50 4.30 4.15 4.10 4.00 
ID's   3.50 3.25 3.10 3.00 2.90 
After 7 mn-20% discount. After 11 pm-50% discount. 

8. PROGRAM TIME RATES 
FIXED POSITION 

1/2 br 1/4 hr 10 min 5 mln 
1 x  30 22 18 15 

DISCOUNTS 
100x-20% 250x-30% 

BANNING 
Riverside County-Map Location F-10 

See SUDS consumer market map and data at begin-
ning of the State. 

KPAS 
1964 

Media Code 4 205 0840 0.00 
Banning Broadcasting Co.. 4425 W. Ramsey St., 
Banning, Calif. 92220. Phone 714-849-7149. 

I. PERSONNEL 
Station Owner. Mgr. & Sales Mgr.-Fred D'Angelo. 
Program Director-Karl Beauban. 
Office Mgr. & Women's Dir.-Kaye Pass, 

2. REPRESENTATIVES 
New York & Chicago-Burn-Smith Company, Inc. 
Los Angeles & San Francisco-Harlan G. Oakes & 

Associates, Inc. 
3. FACILITIES 

250 w. • 1490 he. Non-directional. 
Operating schedule: 21 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net time. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 400. 
Affiliated with American Contemporary Network. 

TIME RATES 

Eff Rec'd 2/22/65. 
A-6-9 am, noon-2 pm & 3:30-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 13x 26x 52x 104x I56x 3I2x 1000x 
A.  4.50 4.30 4.10 3.90 3.70 3.50 3.25 3.00 
B........ 3.00 2.90 2.75 2.60 2.45 2.30 2.15 2.00 
30 sec: 50% of 1-min. 10 sec: 25% of 1-min. 

B. PROGRAM TIME RATES 
CLASS A 

Ix 131 26x 52x 104x 156x 312x 
1 hr  45.00 42.50 40.00 37.50 35.00 32.50 30.00 
1/2 hr  30.00 28.50 26.80 25.10 23.40 21.70 20.00 
1/4 hr  20.00 19.00 18.00 17.00 16.00 15.00 14.00 
10 min  15.00 14.20 13.40 12.60 11.80 11.00 10.00 
5 min  9.00 8.50 8.00 7.50 7.00 6.50 6.00 

CLASS B 
1 hr  36.00 34.00 32.00 30.00 28.00 26.00 24.00 
1/2 hr  24.00 22.70 21.40 20.10 18.80 17.50 16.00 
1/4 hr  15.00 14.25 13.40 12.55 11.70 10.85 10.00 
10 min_  12.00 11.35 10.70 10.05 9.40 8.75 8.00 
5 min.  . .40 5.05 4.70 4.35 4.00 

10. SPECIAL FEATURES 
News-add 10% to 1-minute rate. 

BARSTOW (2 AM) 
San Bernardino County-Map Locating) G-9 

See SUDS consumer market map and data at begin-
ning of the State. 

KIOT 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 205 0870 7.00 

Prudential Broadcasting Co.. 29561 W. Hwy. 58, 
Barstow, Calif. 92311. Phone 714-256-2175, 2176. 

I. PERSONNEL 
President-John Parker. 
Vice-Pres. & Gen'l Mgr.-Les Nelson. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
5,000 w. days; 1310 ke. Directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 5, 6a, 75, 8. 
Rate Protection: 15b. 
Basle Rates: 20b. 21a, 230, 24g, 25a, 26, 27, 29s. 
Contracts: 40e, 41, 44a, 45, 46, 47e, 51b. 
Comb.: Cont. Discounts: 60f, 601, 60.1, 62d. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 80. 82. 
Member: National AgRadio Groups. Inc. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 1P El) 2/1/08-Reed 2/22/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 see It) see 
1 x  6.00 4.50 3.25 
13 x  5.75 4.05 2.90 
26 x  5.50 3.85 2.75 
104 x  5.00 3.50 2.50 
208 x  . 4.75 3.35 2.35 
312 x  4.50 3.15 2.20 
520 x  4.20 2.95 2.10 
624 x  3.80 2.65 2.05 
1000 x  3.40 2.40 2.00 

7. PACKAGE PLANS 
1-MINUTE-ROS-FLAT 

Try-it Special (10 in 1 wk)  50 
Early Bird Special (25 in 1 wk) ........... ________ 100 
Economy Special (50 in 2 wit).................... 175 
Blockbuster Special (100 in 1 mo)  300 
Front Page Special (4 an hr for entire day)  125 

8. PROGRAM TIME RATES 
PER WK: 1 wk 13 wk 
1 hr  62.00 55.80 
1/2 hr  44.00 39.60 
1/4 hr  36.00 32.40 
5 milt  18.00 16.20 

KWTC 
1946 

26 wit 
47.60 
35.20 
28.80 
14.40 

39 wk 52 wk 
43.40 37.20 
30.80 26.40 
25.20 21.60 
12.60 10.80 

Subscriber to the NAB Radio Code 
Media Code 4 205 0900 2.00 
Mojave Valley Broadcasting, Inc., Box 1230, 29000 
Radio Rd., Barstow, Calif. 92311. Phone 714-256-
0484. 

I. PERSONNEL General Manager-W. T. Brown. 
Sales Manager-Fred L. Mull. 
Program Director-R. Rolph Fletcher. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco-

J. A. Lucas & Co., Inc./JALCO, 
3. FACILITIES 

1,000 w. days: 250 w. nights: 1230 he. 
Operating schedule: 6 am-midnight. PST. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la 2a, 2b, 3a, 3d, 4a, 5, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21e, 21b, 21d, 23a, 246, 25a, 27, 

28b. 28e. 29a. 
Contracts: 40a. 44a, 45. 47e, 48. 49. 51c. 
Comb.: Cont. Discounts: 60a, 601, 61a. 
Cancellation: 70a. 70e, 71e, 72, 73b. 
Prod. Services: 82. 
Member: Jalco-So/Cal Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1211 Elf 3/1/69-Rec'd 1/27/69. 
6. SPOT ANNOUNCEMENTS 
PER YR: 5000 750x 101)0x 1900x 1500x 2000x 
1 min  4.00 3.75 3.50 3.25 3.00 2.75 
30 see  3.00 2.80 2.60 2.40 2.20 2.00 

7. PACKAGE PLANS 
PER WK: 10 ti 15 11 20 11 25 ti 30 ti 35 ti 
1 min  4.50 4.25 4.00 3.75 3.50 3.25 
30 see  3.40 3.20 3.00 2.80 2.60 2.40 
PER MO: 

40 tl 61)11 80 ti 100 ti 125 11 150 11 
1 min 180.00 255.00 320.00 375.00 437.50 487.00 
30 sec 136.00 192.00 240.00 280.00 325.00 360.00 

8. PROGRAM TIME RATES 
PER YR: 13x 26x 52x I04x 156x 312x 
1 hr  50.00 46.00 42.00 ..._... 
1/2 hr 30.00 27.60 25.20 22.80 ...-._ 
1/4 hr  20.00 18.40 16.80 15.60 13.60 
5 min  10.00 9.20 8.40 7.60 6.80 6.00 

CALIFORNIA 

BERKELEY 
Alameda County-Map Location B-6 

See SUDS consumer market map and data at begin-
ning of the State. 

See San Francisco-Oakland 
(including Alameda, Berkeley, San Mateo) 

BISHOP 
layo County-Map Location F-7 

See SUDS consumer market map and data at begin-
ning of the State. 

KIBS 
1953 

Media Code 4 205 0960 6.00 
Southeastern Sierra Broadcasting Corp., Box 757. S. 
Main St., Bishop, Calif. 93514, Upton 2-4411. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-R. S. Deming. 
Sec.-Treas. & Sta. Mgr.-John H. Clark. 
Commercial Manager-Dick Walker. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
1.000 se.: 1230 ke. Non-directional. 
Operating schedule: 6:00 am-11:00 pm weekdays; 
7:00 am-10:00 pm Sun. All night Friday during 
fishing, skiing and holiday season. 

4. AGENCY COMMISSION 15%; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b. 3a, 4a, 4d, 5, Ca, 7a. 8. 
Rate Protection: 10a, lib, 12b. 13b. 140. 15b, 16. 
Basle Betas: 20b, 21a, 22b, 23a, 24b, 25a, 26. 28e. 

29a, 30, 23e. 
Contracts: 40a. 41, 44a, 45. 40, 47a, 48, 50, 51a, 
Comb.: Cont. Discounts: 60b, 60d. 60e, 61a, 62d, 
Cancellation: 700, 70e, 71a, 72, 73b. 
Prod. Services: 80. 
Member: laico-No/Cal Group, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1. 1966. (Card No. 9.) 
Card received January 17. 1966. 

Class AA-7:00-9:00 am and 4:00-6:00 pm Mon thrU 
Fri. 
Class A-9:00 am 4:00 pm Mon thru Fri; 6:00 am-
6:00 pm Sat and Sun. 
Class B-6.00 nm-6:00 am daily. 

6. SPOT ANNOUNCEMENTS 
-Class AA- -Class A- -Class B-
1 min 30 sec 1 min 30 sec 1 min 30 sec 

1 4.50 3.40 3.50 2.60 3.00 2.25 
50 ti______ 4.25 3.20 3.25 2.40 2.75 2.05 
100 ii.......... ..4.00 3.00 3.00 2.25 2.50 1.85 
250 ti  3.50 2.60 2.50 1.85 2.00 1.50 
500 ti  3.25 2.40 2.25 1.65 1.75 1.30 
1000 ti  3.00 2.25 2.00 1.50 1.50 1.15 

7, PACKAGE PLANS 
-Class AA- -Class A- -Class B-

PER WK: 1 min 30 see 1 min 30 sec 1 min 30 sec 
10 ti. 4.25 3.20 3.25 2.40 2.75 2.05 
20 ti. 4.00 3.00 3.00 2.25 2.50 1.85 
30 U. 3.75 2.80 2.75 2.05 2.25 1.65 
40 tl.......___ 3.50 2.60 2.50 1.85 2.00 1.50 

B. PROGRAM TIME RATES 
CLASS AA 

1 hr 1/2 hr 1/4 hr 5min 
I U.__ ...... _ ...... ...... _ .... 37.00 24.50 16.50 8.25 
50  _ .......... _ ....... 34.00 22.50 15.00 7.50 
100 ti  31.00 20.50 13.75 6.75 
250 ti...- ..   18.50 12.50 6.25 
500 ti..............._.  5.75 

CLASS A 
1 ti 34.00 22.75 15.25 7.75 

20.00 13.50 6.75 
100 ti 26 00 17.25 11.50 5.75 
250 ti    14.50 9.75 4.75 
500 ti  3.75 

CLASS B 
1 if  28.00 18.75 12.50 6.25 
50 ti...........-  .... - ......   24.00 16.00 10.75 5.50 
100 ....... -._.._.   20.00 13.50 9.00 4.50 
250 ti 10.75 7.25 3.75 
500 11  3.00 

10. SPECIAL FEATURES 
Local Newscasts: 2 times daily, regular rate applies 
plus 1.00 talent charge. (Non commissionable.) 

BLYTHE 
Riverside County-Map Location G-10 

See SUDS consumer market map and data at begin-
nine of the State. 

KYOR 
1947 

Media Code 4 205 0990 3.00 
Blythe Broadcasting, Inc.. Drawer K. Blythe, Calif. 

92225. Phone 714-922-7143. 
Studio-Box 1128, Parker, Aria. 

I. PERSONNEL President-Bob Roddy. 
Program Director-Al Guthrie. 

2. REPRESENTATIVES 
J. A. Lucas & Co., IncJIALCO. 

9. FACILITIES 
1.000 w. days: 250 w. nights; 1450 loe. Non-directional. 
Operating schedule: 6 am-midnight. PST. 

4. AGENCY COMMISSION 
15% rat net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Cancellation: 710. 
Member: Jake-So/Cal Group. 

TIME RATES 
Rates effective February 16, 1966. 
Rates received January 27. 1966. 

Class AA-7:00-9:00 am, noon-1:00 pm and 4:00-
6:00 pm. 
Class A-All other times. 

(This listing continued on next Page) 
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CALIFORNIA 

Blythe-K Y 0 R-Continued 
I. SPOT ANNOUNCEMENTS 

CLASS AA 
1 tl 50 ti 1001.1 250 ti 500 ti 1000 ti 

1 min  4.00 3.75 3.50 3.25 3.00 2.75 
30 sec..._   3.00 2.80 2.60 2.40 2.25 2.05 

CLASS A 
1- min  3.00 2.75 2.50 2.25 2.00 1.75 
30 sec  2 25 2.05 1.85 1.70 1.50 1.30 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

-Class AA- -Class A-
1 min 30 sea 1 min 30 see 

10 ...... ...............3.75 2.80 2.75 2.05 
20 ti  3.50 2.60 2.50 1.85 
30 ti  3.25 2.40 2.25 1.70 
40 ti  3.00 2.25 2.00 1.50 

DISCOUNTS 
13 wk__________ 5% 52 10% 
26 7-1/2% 

BRAWLEY 
Imperial County-Map Location H-11 

See BEDS consumer market map and data at begin-
ning of the State. 

KROP 
1946 

Media Code 4 205 1020 8.00 
ICROP Inc., Box 238, Brawley, Calif. 92227. Phone 

714-344-1300. 
I. PERSONNEL 
General Manager-Glenn A. Weber. 

2. REPRESENTATIVES 
J. A. Lucas 55 Co.. Inc./JALCO. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1300 kc. 

Non-directional. 
Operating schedule: 5 am-11:05 pm Mon thru Sat; 
7 am-11 pm. PST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 4a, 4e. 5, On. 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 2213. 23a. 241). 25a, 26, 28a, 281% 29a. 
Contracts: 40a. 46. 
Comb.: Cont. Discounts: 60a, 60k, 61a. 61b, 61c. 
Cancellation: 70a. 70e. 71a. 
Affiliated with MRS Radio Network. 
Member: Jaleo-So/Cal Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reed 8/15/66. 
AA-6-9 am & 3:30-6:30 pm. Weekends included. 
A-All other times 

IL SPOT ANNOUNCEMENTS 
AA: Ix 50x 1000 250x 500x 750x 1000x 
1 min 6.00 5.50 5.00 4.50 4.25 4.00 3.75 
30 sec 4.80 4.40 4.00 3.60 3.40 3.20 3.00 
A: 
1 min 4.25 3.85 3.50 3.15 2.75 2.35 2.10 
30 sec 3.40 3.10 2.70 2.50 2.20 1.90 1.60 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

PER WK, AA: 10 ti 20 ti 30 ti 40 ti 
1 min  5.00 4.50 4.00 3.50 
30 sec  4.00 3.40 3.20 2.80 
A: 
1 min  3.85 3.50 3.15 2.80 
30 sec  3.10 2.80 2.50 2.25 

8. PROGRAM TIME RATES 
Ix 260 52x 156x 

1/4 hr................... .... -..._-. 15.00 13.25 12.25 11.00 
1/2 hr   28.00 25.00 23.50 20.00 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

Ix 26x 52x 156x 312x 
AA   8.50 8.00 7.50 6.50 5.50 
A   6.50 6.00 5.50 5.00 4.50 

DISCOUNTS 
13 wk-5%. 26 wk+-10%. 

BURBANK 
Log Angeles County-Map Location Z-10 

See STtDS consumer market map and data at begin-
ning of the State. 

See Los Angeles Urban Area 

CALEXICO 
Imperial County-Map Location H-11 

See 131IDS consumer market map and data at begin-
ning of the State 

KICO 
1947 

RAB 

Media Code 4 205 10505.00 
Charles It. Love. Box 861, Broadcast Houle, El Cen-

tro, Calif. 92244. Phone 714-352-1490. 
Calexico Studio-Hwy. 99. 6 miles south of El Cen-

tro. Calif. Elliott 7-1490; Brawley, Planters Hotel. 
Fieldbrook 4-1490. 

I. PERSONNEL 
Owner-Charlie R. Ixive. 
General Meneger-W. L. Gleelon. 

2. REPRESENTATIVES 
Savalli/Gatea, Inc. 

3. FACILITIES 
250 w.; 1490 ke. Non-directional. 
Operating sehedule. 9-20 am-midnight. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 6a. 7a. 
Rate Protection: 10a, 12a, 13a, 145, 15a. 15b. 
Basic Rates: 2oh, 21b, 22b. 23a. 24b, 25c. 26, 28a. 

28c. 29a. Mb. 
Contracts: 40a, 41. 42a, 42c, 43. 440. 45. 46. 47a, 48. 
Comb.: Cont. Discounts: 800, 61a. 
Cancellation: 71a. 72. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Et! Rec'd 3/27/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 600x 1200x 

1 min. 4.00 3.75 3.50 3.25 2.75 2.25 
30 sec  2.40 2.25 2.10 1.85 1.80 1.70 

BI-LINGUAL 
Ix 13x 26x 52x 260x 

1 min  6.00 5.75 4.70 4.25 3.50 
7. PACKAGE PLANS 

WEEKLY-ROB 
PER WK: 10 ti 20 tl 40 tl 80U 
1 min.  30.00 55.00 100.00 185.00 

SATURATION PACKAGE 
30 sec  22.50 41.25 75.00 138.75 
50 words 30 sec. 
25% off 100 word rate. 

8. PROGRAM TIME RATES 
Ix 

1 hr  45.00 
1/2 hr  27.00 
1/4 hr  18.00 
10 min..._.........._   13.50 
0 min..............._  9.00 

195 
42.75 
25.50 
17.10 
12.83 
8.50 

26x 
40.50 
24.30 
16.20 
12.15 
8.10 

525 
40.25 
22.90 
15.30 
11.48 
7.65 

260x 
36.00 
20.61 
13.57 
10.34 
6.57 

X EC B 
SAN LUIS RIO COLORADO, MEXICO 

City of license, San Luis Rio Colorado, Sonora, 
Mexico. 
Box 84. Calexico, Calif. 92231 
U. S. Representatives: 
East, Middle West U. S.-AAA Representatives. 
Western U. S.-Harlan G. Oakes, Inc. 
See listing in Medios Publicitarios Mexicanos under 
San Luis Rio Colorado. Sonora. 

X ECL 
1963 

MEXICALI, MEX. 

All Spanish Network 
(This is a paid listfng.) 
Media Code 4 205 1125 5.00 
U. S. Sales Office-48 E. Broadway, Tucson, Arlo. 

135701. Phone 602-624-5588. 

STATION'S PROGRAMMING DESCRIPTION 
XECL: Programmed 100% in Spanish for Mexicans 
and Mexican-Americans. 
MUSIC: emphasis on current standard hits of Mexico. 
middle-of-the-road format. NEWS: at 8 am, 12:30 
pm. 5 pm. 9 pm. Soap operas: produced in Mexico 
City 9-10:30 ans daily. Audience participation Pro-
gram 7-8 pm. Live coverage of civic and social 
events, air personalities handle all live programming. 
Commercials translated free. Reed 4/15/68. 

I. PERSONNEL 
U. S. Sales Office-Alvin L. Korngold. 
Dir. & Mgr.-Miguel Vildosola. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
5,000 w.; 990 kc. Non-directional. 
Operating schedule: 5-1 am. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 4a. 1, On, Ia. 8. 
Rate Protection: 10e. 11e. 12e. 13e, 14e. 15b. 
Basic Rates: 20b, 22b, 23e. 240. 24e, 25a, 26, 28a. 

28c, 29a. 
Contracts: 40a. 41. 45, 47a, 48, 50, 51a. 
Comb.; Cont. Discounts: 600. 601, 60k. 
Cancellation: 70a, 700. 71a, 73b. 
Prod. Services: 80, 82. 
Member: All Spanish Network. 
Rates Include translating from English to Spanish. 

TIME RATES 
Eff  llec'd 5/22/69. 

6. SPOT ANNOUNCEMENTS 
1 ti loti 20 ti 30 ti 

1 min.  6.50 6.00 5.50 5.00 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 wk  45 25 15 9 
(S) 

XED 
MEXICALI, MEXICO 

City of license. Mexicali, Baja California, Mexico. 
Box 84, Calexico, Calif. 92231 
U. S. Representatives: 
East, Middle West U. S.-AAA Representatives. 
Western U. S.-Harlan G. Oakes, Inc. 
See listing In Medios Publicitarios Mexicanos under 
Mexicali, Baja California, Mexico. 

XEHG 
MEXICALI, MEXICO 

City of license, Mexicali, Baja California, Mexico. 
Box 84. Calexico, Calif. 92231 
U. S. Representatives: 
East, Middle West U. 5.-AA.A Representatives. 
Western U. S.-Harlan G. Oakes, Inc. 
See listing in Medios Publicitarios Mexicanos under 
Mexicali, Baja California, Mexico. 

XESU 
MEXICALI, MEXICO 

City of license, Mexicala, Baja California, Mexico. 
Box 84. Calexico, Calif. 92231 
U. S. Representatives: 
East. Middle West U. S.-AAA Representatives. 
Western U. S.-Harlan G. Oakes, Inc. 
See listing in Medios Publicitarios Mexicanos under 
Mexicali, Baja California, Mexico. 

CARLSBAD 
San Diego County-Map Location G-11 

See SRDS consumer market marl and data at begin-
ning of the State. 

KARL (FM) 
1965 

Media Code 4 205 1230 3.00 
Radio KARL. Inc., Box 1277, Carlsbad, Calif. 92008. 
Phone 714-729-7955. 

I. PERSONNEL 
Owner-Irene Boss, 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
ERP 3,000 (hoes.), 3.000 (vert.); 95.9 me. Stereo. 
Operating schedule: 6 am-10:30 pm daily. PST. 
Antenna ht.: 94 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, 3e. 3b, 3e. 3d, 4e. 4d, 5, 6a, 

7a, 8. 
Rate Protection: 10b, 13b. 14b. 151. 15b. 
Basis Rates: 20b. 21e. 21b, 22e. 23b, 28b, 28e, 29a. 
Contracts: 40a. 42b, 45. 46. 47b. 48. 
Comb.: Cont. Discounts: 60a. 61a, 62b. 
Cancellation: 70a, 70e, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Et! 7/1/66-Reed 10/4/86. 
7. PACKAGE PLANS 

26-52 WEEKS 
PER WK: 50 ti 25 ti 10 ti I tl 
1 min  2.75 3.25 4.25 5.25 
30 sec  1.85 2.45 3.20 3.95 

13-25 WEEKS 
1 min  3.25 3.75 5.00 8.00 
30 sec  2.45 2.30 3.75 4.50 

1-12 WEEKS 
1 min  4.00 4.50 5.50 8.50 
30 sec  3.00 3.40 4.15 4.90 

8. PROGRAM TIME RATES 
1/4 HOUR 

PER WK: 141 261 3 tl 4 ti 5+ 
13 wk  19.00 18.00 16.50 15.50 14.00 
26 wk  17.25 16.20 14.65 13.50 12.05 
52 wk.  15.00 14.00 12.50 11.50 10.00 

1/2 HOUR 
13 wk  34.20 32.40 29.70 27.90 25.20 
26 wk  31.00 29.20 28.40 24,30 21.70 
52 wk  27.00 25,20 22.50 20.70 18.00 

1 HOUR 
13 wk  65.00 61.60 56.40 53.00 47.90 
26 wk  58.90 55.50 50.20 46.20 41.30 
52 wk  51.30 47.90 42.70 39.30 34.20 

CARMEL 
Monterey County-Map Location C-8 

See SIMS consumer market map and data at begin-
ning of the State. 

KRML 
1980 

Substriber to the NAB Radio Cede 
Media Code 4 205 12600.00 
KAHL, Inc., Drawer 6478, Carmel, Calif. 93921. 
Phone 408-624-6431. 

I. PERSONNEL 
Owner & Manager-Sam Salerno. 
Office Manager-D. R. Salerno. 
Program Director-Johnny Adams. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
500 w. day.; 1410 ke. Non-directional. 
Operating schedule: 6 am-cal sunset. PST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: Ia, 3a. 3e. 4e. 4d, 5, 6b. 7b. 8. 
Rate Protection: 10h, Iii. 12e, 13e, 14e, 15b. 
Basic Ratee: 20b, 21e, 215, 22e, 25e, 24e, 24b, 25e, 

26, 28a, 28c, 20e. 30, Mb. 
Contracts: 40e. 41, 42b, 42.1, 44a, 45, 46, 49, 
Comb.: Cont. Discounts: 60a, 60e. 60e. 61a. 82b. 
Cancellation: 71a, 731. 
Prod. Services: 80, 81. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 1/67-Rec'd 12/30/68. 

6. SPOT ANNOUNCEMENTS 
lx 14x 26x 105x (*) 

1 min.  5.50 5.00 4.50 4.00 2.50 
30 sec._._ ............ 4.00 3.50 3.00 2.50 2.00 
10 sec..............._._ _ 2.75 2.50 2.25 2.00 1.75 

(') 209-365x. 
Fixed time. extra 10%. 

8. PROGRAM TIME RATES 
lx 14x 26x 105x (*) 

1 hr  60.00 55.00 50.00 45.00 40.00 
1/2 hr  40.00 37.50 35.00 32.50 30.00 
1/4 hr..............._.._  21.50 20.00 18.50 17.00 15.50 
5 min  11.50 10.50 9.50 8.50 7.50 
(0) 209-365x. 

10. SPECIAL FEATURES 
Newscasts and featuree-applicable time plus 1.00; 
frequencies as earned. 

CATHEDRAL CITY 
Riverside County-Map LocaUon G-10 

See SRDS consumer market map and data at begin-
ning of the State. 

KWXY KWXY-FM 
1964 1968 

e 
Subscriber to the NAB Radio Cede 

Media Code 4 205 12907.00 
Glen Barnett, 68700 Avenue 34, Palm Springs, Calif. 

92262. Phone 714-328-1104. 
Studios: 34th Ave. & Via Altamira, Palm Spring., 

Calif. 
STATION'S PROGRAMMING DESCRIPTION 

KWXY: Programmed for adults. 
Music broadcast in uninterrupted segments with com-
mercials and other spoken matter clustered each 
quarter hour. 5 min news at :45, and features (in-
terviews, markets, local information, sports) at :15 

each hour. MUSIC: limited to melodic arrangements 
of standards, showttmes, film music and light semi-
classical principally. However, compatible arrange-
ments of other types are used for variety. Sting 
orchestras, dance bands, symphony orchestras and 
combos predominate. Vocals are limited to 2 or 3 
each hour period. COMMERCIAL POLICY: 
minutes maximum each quarter hour period. 15 
minute product separation guaranteed. Contact Repre-
sentative for further details. Rec'd 9/26/68. 

I. PERSONNEL 
Owner-Glen Barnett. 

2. REPRESENTATIVES 
Advertising Sales West. 

S. FACILITIES 
500 w. days, 250 w. nights; 134 kc. Non-directional. 
Operating schedule: 6 am-11 pm daily. PST. 
FM-ERE' 3,000 w. (horiz.), 3,000 w. (vert.); 103.1 

roc. 
Operating schedule: Same as AM. 
Antenna ht.: 690 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 31, 4e. 4e. 5, 6e. 7e, 8. 
Rate Protection: 10a, lia, 12e. 13a. lta, 15b. 
Basic Rates: 20b, 21b, 22b, 23a, 24a, 24b, 24e, 28e, 

29a, 29b, 30. 
Contracts: 40a, 44b, 45, 48. 
Comb.; Cont. Disoounts: 60b. 
Cancellation: 70a, 70c, 71e. 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with KISS. 

TIME RATES 
No. 3 ER 9/1/67-Rec'd 7/28/67. 

AA-Mon thru Fe 6:30-9 am á 4-7 Pm; Sat & Sun 
all day. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA- - A - 

PER YR: I min 30 see I min 30 see 
1 x  7.50 5.60 6.00 4.50 
25 x._ .......... .......... 6.50 4.90 5.50 4.10 
50 ....... ...... _   6.00 4.50 5.25 3.95 
100 ..... ...... ....... 5.50 4.10 5.00 3.75 
250 L.  5.00 3.75 4.50 3.40 
500 x.    4.50 3.40 3.75 2.80 
750 x...   4.00 3.00 3.25 2.45 
1000 x    3.50 2.65 3.00 2.25 

7. PACKAGE PLANS 
ROB WEEKLY PACKAGES 

(1/3 may be in AA time) 
1 min 30 see I min 30 see 

10 ti  5.00 3.75 30 tL______ 3.80 2.85 
15 ti  4.75 3.55 40 ti  3.60 2.70 
20 ti  4.25 3.20 50 ti  3.50 2.65 
25 ti  4.00 3.00 100 ti  3.00 2.25 
10 sec ID's-2 for 1-min rates. 
VOLUME DISCOUNTS FOR CONTINUOUS 

SCHEDULES 
13 wks-5% 26 wks-10% 39 wks-15% 52 wks-20% 

8. PROGRAM TIME RATES 
PER YO: lx I3x 26x 39x 52x I04x 
I hr........___ 60.00 54.00 51.00 48.00 45.00 40.00 
1/2 hr__ ...... 35.00 30.00 27.50 26.00 25.00 22.50 
1/4 .... 24.00 21.75 20.50 19.00 18.00 16.00 
10 min.  22.00 19.75 18.50 17.00 16.00 14.00 
5 min  12.00 11.00 10.00 9.00 8.00 7.00 

10. SPECIAL FEATURES 
5 min newscast, 7 days per wk, annual contract, 

(OR) 

CERES 
Stanislaus County-Map Location C-6 

See SEES consumer market map and data at begin-
ning of the State. 

KLOC 
1963 

Media Cede 4 205 1320 2.00 
KLOC Broadcasting Company, Inc., Box 3689, 
Modesto, Calif. 95352. 

Other Studio: 2842 Iowa Ave., Modesto, Calif. Phone 
209-529-2034. 
STATION'S PROGRAMMING DESCRIPTION 

KLOC: Modern country and western music. NEWS: 
emphasis on local and regional news. 2 newsmen. 5 
male air personalities whose air segments are not 
more than 3 hours each. 11 am-noon features ex-
cerpts by female personality, offering household and 
shopping hints. News features incorporated into this 
hour, delivered by station's news director. Regular 
newscasts at 5 min every hour on hour with quarter 
hour newscasts at 7:30 am & 12:30 pm. Also feature 
national and area weather reports. Sun mornings: 
Spanish and portuguese program. Contact Representa-
tive for further details. Rec'd 8/23/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Chester Smith. 
Program Director-Warren Stone. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
San Francisco-Albert Chance Company. 

3. FACILITIES 
500 w.; 920 kg. Directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash diaeount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, la, 4e. 5, 6e. 7a, 8. 
Rate Protection: 20e. 11a, 12a, 13e. 14e. 
Basic Rates: 2113, 23a. 
Contracts: 40e. 
TV facilities: KLOC-TV. 

TIME RATES 
Err 1/1/67-Reed 12/5/66, 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
PLAN 1 

PER CONSEC WK.. EA: I wk 5 wk 10 wk 
5 ti  5.30 4.90 4.70 
10 ti  5.00 4.70 4.80 
'11) ti 470 4.60 4.59 
30 ti  4.60 4.50 4.30 
40 ti  4.50 4.30 4.20 
50 ti  4.90 4.20 4.10 
70 ti  4.20 4.10 3.90 
100 ti  4.10 3,90 3.80 
30 sec: 80% of 1-min. 10 sec ID's: 50% of 1-min. 

PLAN 2 
PER YR: 
1 x_   5.40 500 x  4.811 
10 x 5.20 750 x  4.10 
100 x.  4.70 1000 x  2.90 
250 x  4.60 1500 +  3.80 

(D) 
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CHICO (2 AM; 1 FM) 
Butte County-Map Location e-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KEQR (FM) 
1967 

Media Code 4 205 1390 LOO 

Butte Broadcasting Co.. Inc.. Box 937, Chico, Calif. 
95926. Phone 916-877-3872. 

Studio: 6451 Skyway, Paradise, Calif. 95969. 

STATION'S PROGRAMMING DESCRIPTION 
KEQR (FM): Programmed for adults. 
MUSIC: country & western. News and information 
features 4 times each hour, plus telephone opinion 
programs with toll-free telephone lines. SPORTS: at 
14 min past each hour. FARM: daily agricultural 
and stock market reports at 16 min before each hour. 
COMMERCIAL POLICY single spotting only per-
mitted. Reed 11/16/67. 

I. PERSONNEL 

President-Carl J. Auel. 
Sec'y/Treas. & Sales Mgr.-Scott L. Smith. 
Station Manager-Daniel L. Barnett. 

S. FACILITIES 

ERP 5.100 w.; 93.7 me. 
Operating schedule: 6 am-midnight daily. PST. 
Antenna ht.: 290 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0 net time; 10 days. 

5. GENERAL ADVERTISING See coded regulations 

General: Is. 2a, 26. 3a, 313, 3d, 4b, 4d, 5, 6a. 76. 
Rate Protection: 10b, 11b, 126, 1313, 146, 151:4 16. 
Basic Rates: 21b, 22a, 23a, 246, 25a, 26, 30. 
Contracts: 40a, 4213, 46, 49. 
Comb.: Cont. Discounts: 60a. 601. 62d. 
Cancellation: 706, 70e, 71a, 72, 73b. 
Proa. Services: 80, 81, 82. 
Tobacco advertising not accepted. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 9/1/69-Itee'd 8/4/69. 

6. SPOT ANNOUNCEMENTS 

Ix 26x 260x 520x 1000x 
1 min__ .......   3.60 3.30 3.00 2.70 2.40 
30 sec  2.40 2.20 2.00 1.90 1.60 
20 sec_  1.80 1.65 1.50 1.95 1.20 
10 sec  1.20 1.10 1.00 .90 .80 

7. PACKAGE PLANS 

PER WK: 10 ti 20 tl 
1 min.  36 66 
30 sec._ ....... ...... 24 44 
20 sec  18 33 
10 sec. _  12 22 
Guaranteed fixed time, lx rate. 

8. PROGRAM TIME RATES 
1 mo 2 mo 3>mo 

1 hr  30 60 90 
Includes 5 spots open, at :15, at :30, at :45 
close. 
Maximum length 1-minute. 

30 ti 40 ti 50 tl 
96 126 150 
64 84 100 
48 63 75 
32 42 50 

KHSL 
1935 

CBS Radio Network 
AB 

4+ 
120 
and 

Subscriber to the NAB Radio Code 

Media Code 4 205 1350 9.00 

The Golden Empire Broadcasting Co., Inc., Box 
1041, 4th and Wall Sts., Chico, Calif. 95927. 
Phone 316-342-0141. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-Mrs. Hugh McClung. 
Station Manager-Charles Ff Kinsley, Jr. 
Operations Manager-Bob Gheller, 

2. REPRESENTATIVES 
Alan Turbot Associates, Inc. 

3. FACILITIES 

5,000 w.; 1290 Ice Directional-night only. 
Operating schedule: 6:00 11.112. to midnight. PST. 

4. AGENCY COMMISSION 
15/0 net on time and talent. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 313. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 1213. 136. 
Basic Rates: 20a, 22a, 22b, 23a, 246, 25a. 26. 28a, 

290. 
Contracts: 400, 4213, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 61a, 616, 61e. 626. 
Cancellation: 70a. 70c. 71a. 73a. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Pacific Network. 

TIME RATES 

Elf 7/1/67-Ree'd 7/3/67. 

7. PACKAGE PLANS 

Drive Time-7-9 am & 4-6 pm 
PER WK: 5 tl 10 ti 20 tl 30 tl 
1 min.  8.00 7.25 6.75 6.25 

All Other Times 
1 min  7.00 6.25 5.75 5.25 
20/30 sec: 80% of 1 min 10 see: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

10. SPECIAL FEATURES 

5-Minute News-150% of 1-min. 

KPAY 
949 

A-Buy Radio Group 

BJOHN C. BUTLER 8c COMPANY, INC. 

e 
Subscriber to the NAB Radio Code 

Media Code 4 205 1380 6.00 
Ned Richardson, Box 369, Chico, Calif. 95926. Phone 

916-342-4211. 
I. PERSONNEL 
General Manager-Ned Richardson. 
Station Manager-Frank J. Mertz. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
10,000 w.; 1080 kc. Directional-night only. 
Operating schedule: 5:30 a.m. to midnight. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 4d, 5, 6a. 8. 
Rate Protection: 10h, 1113. 1413, 156. 
Basle Rates: 20a, 21a, 22a, 22b, 23a, 24e. 25a. 26. 
286. 28e. 33b. 

Contracts: 40a. 41, 45, 46. 47a, 48. 49, 51e. 51c. 
Comb.; Cont. Discounts: 60a, 60e, 60g, 62a, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod, Services: 80. 82. 
Affiliated with MBS Radio Network. 
Member: A-Buy Radio Group. 

TIME RATES 
No, 6 Elf 1/1/68-Itee'd 12/4/67. 

7. PACKAGE PLANS 
AA-Mon thru Sat 6-9 am & 4-6 pm. 
A-Mon thru Sat 9 am-4 pm & 6-8 pm; Sun 7 am-
8 6111. 
B-Mon thru Sun 8 pm-midnight. 

-AA-- -A- - B - 
WKLY: I min 20/30 I min 20/30 1 min 20/30 
1 ti  10.00 8.00 7.50 6.00 5.50 4.40 
5 ti  9.50 7.60 7.00 5.60 5.00 4.00 
10 ti  9.00 7.20 6.50 5.20 4.60 3.70 
20 ti  8.50 6.80 6.00 4.80 4.30 3.45 
30 ti  8.00 6.40 5.50 4.40 4.00 3.20 
10 sec: 50% of 1 min. 

CONSECUTIVE 52 WEEK RATE MOLDER 
(ROS A Time) 

WKLY: 3 ti 5 tl 10 tl 20 ti 30 ti 
1 min__   ....... 5.50 5.00 4.60 4.30 4.00 
20/30 sec  4.40 4.00 3.70 3.45 3.20 

8. PROGRAM TIME RATES 
Ix 52x 104x 156x 260x 312x 

1/4 hr  30 28 26 24 22 20 
5 min  15 14 13 12 11 10 

9. PARTICIPATING PROGRAMS 
Moriss Taylor-Mon thru Fri 5:30-7 am; Sat 5:30-
8 am, AA rates. 
.1C-PAY Farm Journal - Mon thru Fri noon-1 pm, 
AA rates. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK 13 wks 52 wks 
3 tl  12.50 12.00 
6 ti  12.00 11.50 

COACH ELLA 
Riverside County-Map Location G-10 

See SRDS consumer market map and data at begin-
ning of the State. 

KCHV 
1954 

NBC Radio Network 
Media Code 4 205 1410 1.00 

Coachella Broadcasting Co.. Drawer II. Indio, Calif. 
92202. Phone 714-398-5534, 5698. 

Studios: Palm Springs, Calif.: Palm Desert, Calif. 
Palm Springs office-Palm Springs Tramway, P. 0. 
Drawer FF. Phone 714-324-4732. 

STATION'S PROGRAMMING DESCRIPTION 
ICCIIV: Adult programming. 
SPORTS: pro baseball, football, basketball. AIR 
PERSONALITIES with time segments. NEWS: tele-
phone 2-way radio 9 am-noon, 2 mobile units, stock 
market reports. Spanish 4-7 am. Farm network 
12:30-12:45 pm. Middle-of-the-road, showtunes, film 
music, etc. Contact Representative for further details. 
Rec'd 8/3/67. 

I. PERSONNEL 
Owner-Edward Gorges, 
Manager-lke Staples. 
Farm Director-Don Blob. 

2. REPRESENTATIVES 
San Francisco-The Sandeberg-Glenn Company. 
Chicago, New York-Burn-Smith Company, Inc. 
Los Angeles-Call station direct. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights; 970 kc. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 30. 3b, 4a, 4d. 5, 60, 7a, 8. 
Rate Protection: 101). 1lb, 1213. 13b. 
Basic Rates: 226, 23s. 24a, 26. 
Contracto: 40e. 42a, 45. 46. 
Comb.: Cont. Discounts: 606, 
Cancellation: 700. 70e. 
Affiliated with NBC and RES. 
Member: California Farm Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Elf 10/1/67-Rec'd 10/2/67. 
6. SPOT ANNOUNCEMENTS 

GUARANTEED TIMES 
Ix 52x I56x 500X 1000x 

1 miss.  10.80 8.10 6.70 5.70 4.60 
30 sec  7.90 5.95 4.95 4.20 3.35 
20 sec  5.95 4.40 3.70 3.15 2.65 
Spanish spots sold at guaranteed time rate. 

ROS 
1 x 52x I 56x 500x 1000x 

1 min  8.70 6.25 5.50 4.55 3.45 
30 sec.  6.40 4.55 3.95 3.30 2.50 
20 sec  4.80 3.40 2.90 2.50 1.90 
10 sec  2.85 2.05 1.75 1.50 1.30 

(Cil-D) 

COALINGA 
Fresno County-Map Location D-7 

See SltDS consumer market map and data at begin-
ning of the State. 

KOLI 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 205 1440 8.00 
James M. Strain, Box 1164, Coalinga, Calif. 93210. 

I'hone 209-935-0735. 
STATION'S PROGRAMMING DESCRIPTION 

KOL1: Porgrammed for adults. 
MUSIC: middle-of-the-road with some latin, country 
and western and comedy. NEWS: every hour on hour. 
SPORTS: locally oriented to recreation department, 
college and high school with live or tape broadcasts 
of out of town games. Public affairs programs cover 
issues of community interest, including political, 
civic, business, academic. Maximum 3 commercials 
per quarter hour. Product protection minimum 20 
minutes. Contact Representative for further details. 
Steed 7/31/69, 

I. PERSONNEL 
General Manager-James M. Strain. 
Assistant Manager-.Jane t Strain 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
500 w. days; 1470 kc. Non-directional. 
Operating schedule: 6:00 a.m, to local sunset. PST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d. 4a. 4d. 5, Oa, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15a, 15b, 16. 
Basle Rates: W3, 21a, 2214 23a, 24b, 26, 20e, 29a, 

30, 33a. 
Contracts: 40a, 426, 44a. 45, 46, 47a. 48, 49, 51a. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, 61a, 

61b, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 2 EIT 8/1/67-Ree'd 8/11/67. 

G. SPOT ANNOUNCEMENTS 
I min 30 see I mln 30 see 

1 x  5.00 4.45 260 3.35 2.65 
26 x  4.75 4.00 312 x  3.20 2.50 
52 x  4.30 3.70 624 x  2.80 2.05 
104 ....... 3.85 3.15 936 2.60 1.90 
156 x  3.65 2.95 
Guaranteed Anchored Spots-30 seconds only take 1-
minute rate. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(10 days or less) 
20 ti 30 tl 40 tl 50 ti 100 ti 

1 min.  77.00 109.50 134.00 160.00 280.00 
30 sec    63.00 88.50 106.00 125.00 205.00 
Packages do not combine with regular spots to earn 
frequency discounts. 

8. PROGRAM TIME RATES 
lx 26x 52x I04x 156x 260x 312x 

1 hr.... 40.00 37.50 35.00 32.50 30.00 27.50 25.00 
1/2 hr  25.00 22.50 20.00 18.50 16.00 15.00 14.00 
1/4 hr  15.00 12.50 11.00 10.00 9.00 8.00 7.00 
5 min  6.00 5.60 5.20 4.80 4.40 4.20 4.00 

10. SPECIAL FEATURES 
Local News-On the even hour. Earned 5-minute rate 
plus 2.00 news charge. 
Westside Affairs-Club news, hospital report, local 
news & interviews. Mon thru Fri 10-minutes at 9:35 
am & 4 pm. 10-minute earned rate plus 4.00 news 
charge. 

CONCORD 
Contra Costa County-Map Location B-6 

See SRDS consumer market map and data at begin. 
ning of the State. 

KWUN 
1961 

MUM 
Media Code 4 205 1470 5.00 
Concord Radio Broadcasters, Inc., Box 1480, Concord, 

Calif. 94520. Phone 415-685-1480. 
Studio: Kirker Pass Rd.. Concord, Calif. 94520. 

STATION'S PROGRAMMING DESCRIPTION 
KWUN: Programmed for adults, young adults, house-
wives & commuters. 
News, sports, traffic, weather, comedy contests, stocks, 
local features. 10 am-noon popular music, contests, 
personality. Noon-1 pm local interviews, news and 
comment. 1 pm-sign-off popular music, sports, con-
tests, personality. NEWS: 5 min before hour, head-
lines on half hour. Local sports. Contact Represent-
ative for further details. Rec'd 2/27/69. 

I. PERSONNEL 
President-Norman Restner. 
Vice-Pros. & Gen'l Mgr.-Fred Pfeiffer. 

2. REPRESENTATIVES 
Advertising Sales West. 

S. FACILITIES 
500 w. days: 1480 ice. Directional. 
Operating schedule: 5:06 am-local sunset. PST., 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4d, 5. 6a, 713, 8. 
Rate Protection: 10d, 11d, I2a, 13d, 14a, 15e. 
Basic Rates: 20a, 21s, 2113, 23e, 21d, 22a, 23a, 24a, 

246, 24e. 25a, 26. 28b, 29a, 30, 33c. 
Contracts: 40a, 41, 446, 45, 46, 47e, 51a. 
Comb.; Cont. Discounts: 60, 60d, 60f, 60h, 601, 61e, 
Cancellation: 70b, 70d. 71a, 73a, 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Mr 11/1/67-Reed 10/9/67, 

September 1, 1969 
Spot Radio Stations 

CALIFORNIA 
6. SPOT ANNOUNCEMENTS 
PER WK: 

lx 26x 51x 10Ix 301x 50Ix 1000+ 
1 min 8.00 7.50 7.00 6.00 5.00 4.50 4.00 
30 sec 6.50 6.00 5.50 5.00 4.00 3.50 3.25 
10 see 4.00 3.75 3.50 3.00 2.50 2.25 2.00 
Specified times per spot, extra 1.00. 

7. PACKAGE PLANS 
PER WK: I min 30 see 10 see 
1 ti  6.00 5.00 8.00 
50 ti, . 5.00 4.00 2.50 
100+     . 4.50 3.75 2.25 

10. SPECIAL FEATURES 
NEWS, SPORTS & WEATHER 

PER WK: 13 wk 26 wk 52 wk 
Local News   15.00 12.50 10.00 
Other News. Sports & Weather_ 12.50 10.00 7.50 

CORONA 
Riverside County-Map Location 0-10 

See SRDS consumer market map and data at begin-
ning of the State. 

KREL 
1948 

Media Code 4 205 1500 9.00 
Major Market Stations, Inc., Box 100, Parkridge 

Rd., Corona, Calif. 91720. Phone 714-737-1370. 
I. PERSONNEL 
President-Dr. William J. Roberts, 
Vice-pens, & Gen'l Mgr.-Paul F. Crouch. 
Sales Manager-G. F. (Bud) Nelson. 

2. REPRESENTATIVES 
Eastern-Continental Radio Sales. 
Southeast-C, K. Beaver & Associates, Inc. 
Southwest-Mario Messina Company. 
San Francisco--Advertising Sales West, 
Lou Angeles-Call station collect. 

3. FACILITIES 
5,000 w.; 1370 ke. Directional-night only. 
Operating schedule: 5 am-10 pm. PST. 

4. AGENCY COMMISSION 
15/0: bills payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 313, 413, 4d, 5. 6b, 7b, 8. 
Rate Protection: 106. Ile, 12b, 136. 146. 
Basle Rates: DM, 21a, 21d, 22b, 23a, 24e, 25e. 20e, 

29a, 32a, 336. 
Contracts: 40a, 41. 42b, 44a, 44b, 46, 47e, 49, 51a, 

51e. 

Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, 61b, 
6213. 62d. 

Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod, Services: 80. 82. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Elf Rec'd 11/6/67. 

6. SPOT ANNOUNCEMENTS I min 30 see 10 see 
1 x  10.00 8. 08 
13 X.  9.50 7.50 5.75 
26 X. ___. 9.00 7.00 5.25 
52 x  8.50 6.50 5.00 
104 x  8.00 6.00 4.50 
260 x  7.50 5.50 4.25 
312 x    7.00 5.00 4.00 
425 x  8.50 4.50 3.50 
625 x  6.00 4.00 9.00 

7. PACKAGE PLANS 
PER WIC, EA: 

10 ti 15 ti 20 ti 25 tl 30 ti 35 tl 50 ti 
1 min 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
30 sec 7.00 6.50 6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  100 80 50 20 
DISCOUNTS 

13x-10% 52x-30% 156x-45% 
26x-20% 104x-40% 2601-50% 

9. PARTICIPATING PROGRAMS 
(Regular rates apply) 

Damian Vasquez Show-Sun 4-8 pm (Spanish). 
Candy Mendoza Show-Mon thru Sat 5-7 am (Span-
ish). 

CRESCENT CITY (2 AM) 
Del Norte County-Map Location A-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KPLY 
1950 

Media Code 4 205 1530 6.00 

Summit Broadcasters, P. 0, Box 248. 1177 Gainard 
St. Crescent City, Calif. 95531. Phone 707-464- 
59d0. 

I. PERSONNEL 
Gen'i Mgr. & Co-ovmer-Mason C. Deaver. 
Co-owner-Virginia E. Deaver. 

2. REPRESENTATIVES 
Advertising Sales West, 

3. FACILITIES 
250 w.; 1240 kc. Non-directional. 
Operating schedule: 6:00 a.m. to midnight daily. 
PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b. 3b, 4a, 4d, 5. 6a, 713, 8. 
Rate Protection: 10a, 11a, 12a, 13a, lea. 15e, 16. 
Basle Rates: 2013, 21d, 226, 23a, 2413. 24c, 25a, 26, 

28a, 28e, 29a, 30, 32a, 336. 
Contracts: 40a, 44a, 44b, 45, 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 606, 60d, 60e, 601, 61a, 61b, 

626. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod, Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Elf 1/1/66-Rec'd 10/3/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
1 x  4.01) 3.00 312 x........,,..,, 2.75 2.06 
13 x ....... 2.50 1.88 
52 x  3.50 2.63 728 x. 2.00 1.50 
104 x  3.25 2.44 1000 x.............. 1.50 1.13 
156 x  3.00 2.25 

(This listing continued on next page) 
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CALIFORNIA 

Crescent City-K P L Y-Continued 
7. PACKAGE PLANS 
PER WK: 12 tl 24 ti 36 ti 
1 min    42.00 72.00 99.00 
30 sec  31.50 54.00 67.50 

8. PROGRAM TIME RATES 
Ix 13x 521 104x 156x 312x 364x 

1 hr..... ....... 30.00 29.00 24.00 22.00 20.00 18.00 17.50 
1/2 hr_..... 16.00 15.00 13.00 12.00 11.00 10.00 9.50 
1/4 hr  10.00 9.00 8.00 7.50 7.00 6.00 5.50 
5 min  8.00 7.50 6.50 6.00 5.50 4.50 4.00 

KPOD 
1959 

Media Code 4 205 1560 3.00 
William E. Stamps, Box 666, 267 I Street, Crescent 

City, Calif. 95531. Phone 707-464-3183. 
I. PERSONNEL 
General Manager & Owner-William E. Stamps. 
Commercial Manager-Fred Andrews. 
Traffic & Prog. Dlr.-Gall Mariol. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
1.000 w. days; 1310 kg. 
Operating schedule: 6:00 a.m. to 7:00 p.m. or loco] 
sunset. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See loaded regulations 
General: la, 3a, 3b. 4a, 4d. 5, 6e. 7b, 8. 
Bate Protection: 10a. 11a, 125. 130. 
Basic Rates: 22a, 2211. 230. 24b, 250. 28b. 295. 
Contracts: 405, 45, 46, 475. 48. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 710. 73e. 
All rates run-of-schedule with no additional charge 
for guaranteed time', subject to availability. 

TIME RATES 
Rates effective August 1. 1961. (Card No. 2.) 

Cara received July 5, 1981. 
S. SPOT ANNOUNCEMENTS 

30 see. 1 min. 30 inc. 1 rain. 
1 time...,.. 3.15 3.00 156 times 2.85 3.50 

13 times._ 2.95 3.55 260 times_ 2.60 3.10 
16 times.... 2.90 3.50 312 times 2.45 2.95 
52 times__ 2.35 3.49 364 Lima_ 2.35 2.80 
104 time..... 2.75 3.30 624 timee 2.05 3.45 

7. PACKAGE PLANS 
Plan "A"-Weekly Package 

Per week: 30 sec. 1 min. 30 loc. 1 min. 
10 spots.. 2.35 2.30 25 spots  1.90 2.35 
15 spots.. 2.20 2.65 50 spots-- 1.75 2.10 
20 spots.. 2.05 2.50 

Plan "B"-Dally Package 
-5 per day- -10 Der day--
30 sec. 1 min. 30 see. 1 min. 

1 day  2.30 2.75 2.10 2.50 
2 days._  2.15 2.60 2.00 3.40 
3 days.___ .....   2.10 2.50 1.95 2.35 
4 days._.- ...... 2.05 2.45 1.90 2.60 
5 days   2.00 2.40 1.85 2.30 

1.95 2.35 1.80 3.15 
7 or more days__ 1.90 2.30 1.75 2.10 
Consecutive Days-may skip any 1 day in week. 

DELANO (1 AM; 1 FM) 
Kern County-Map Location r-9 

See BRCS consumer market map and data at begin-
ning of the State. 

KC Hi 
1950 

Media Code 4 205 1590 0.00 
Charles H. ¡alines, Box 1000, Avenue 12, Road 112, 

Tulare County, Delano, Calif. 93215. Phone 805-
725-8676. 

I. PERSONNEL 
General Manager-Jean G, Jetties. 
Program Director-Joe 1deFolln. 

2. REPRESENTATIVES 
Los Angeles-liarlan G. Oakes & Associates. Inc. 
San Francisco-The Sandeberg-Glenn Company. 
Chicago, New York-Burn-Smith Company. Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 1010 kc. 

Directional. 
Operating schedule: 8:00 a.m. to 1:00 a.m. PST. 

4. AGENCY COMMISSION 
15/2 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 2e. 3d, 4a, 4d, 5. Ga, 711, 8. 
Rate Protection: 10a. 11a, 12e. 13a, 14a, 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 23b, 24b, 

24e, 25a, 28b, 213e. 29e. 29b, 30. 32a. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47e, 49, 51e, 

51b. 51c. 
Comb.; Cont. Discounts: 60b. 60d. 60g. 601, 61b, 62b. 

62d. 
Cancellation: 70a, 70e. 71a, 72, 73s. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Ratee effective August 20, 1910. 
Rates received August 29, 1960. 

S. SPOT ANNOUNCEMENTS 
1 soin. 30 see. 20 sec. 10 sec. 

1 time  10.00 7.50 6.50 5.50 
13 times__ ...... 9.50 7.00 6.00 5.110 
26 timos_____ 9.00 6.50 5.50 4.10 
52 times  3.50 6.00 5.00 4.00 

104 times  3.00 5.50 4.50 3.50 
156 times_ .......... 7.50 5.00 4.00 3.06 
280 UM«  7.00 4.50 3.50 3.50 
312 time.. . 8.50 4.00 3.00 3.00 
500 times  6.00 3.50 2.50 1.50 
1000 times  4.50 3.00 2.00 1.00 
No double spotting  

7. PACKAGE PLANS 
SPOT SATURATION PACKAGES 

PER DAY, EA: 1 min 30 ue 20 see ID see 
4 ti  . 6.50 4.00 3.00 2.00 
10 .......... _ ......... 6.00 3.50 2.50 1.50 
20 ..... ..... ...... 4.50 3.00 2.00 1.00 

WEEKLY PACKAGES 
10 ti  7.00 4.50 3.50 2.50 
25 ti  6.50 4.00 3.00 2.00 
50 ti  6.00 3.60 2.50 1.50 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time  100.00 80.00 32.00 MN 
13 time.  95.00 55.00 29.00 15.00 
26 times  90.00 50.00 26.50 14.00 
52 times  35.00 45.00 24.00 1100 
104 times  75.00 40.00 22.00 13.0t) 
156 times  70.00 27.50 20.00 11.00 
260 times  65 00 35.00 13.00 10.00 
312 times  55.00 30.00 18.00 9.06 

KDNO (FM) 
1968 

Media Code 4 205 1600 7.00 
AUNO-FM. Inc., Box 99, 1120 Kensington Dr., 

Delano, Calif. 93215. Phone 805-725-0492. 
I. PERSONNEL 
President-E. .T. Haley. 
Chief Engineer-Jack Koonce. 

3. FACILITIES 
ERP 12,500 w. 6,200 w. (vert.) ; 98.5 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 620 ft. above average terrain. 

4. AGENCY COMMISSION 
15% tinte only; 1% cash discount. Payable 1% 
net 30 days from date of invoice. 

5. GENERAL ADVERTISING See ended regulations 
General: 3d. 4a, 4d. 5. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21c, 21d, 235. 2814 28c, 29a, 

32e. 
Contracts: 41, 50, 51a, 51b, 
Comb.: Cont. Discounts: 60k, 61a, 62d, 62e. 
Cancellation: 70d, 71a. 

TIME RATES 
No. 3 Eft 9/1/69-Reed 7/22/69. 

6. SPOT ANNOUNCEMENTS 
(6 am-midnight) 
1 MINUTE 

PER 
DAY : WK 1 wk 2 wk 4 wk 13 wk 26 wk 52 wk 

1 ti 7 ti 5.00 4.60 4.20 3.8(1 3.40 3.00 
2 ti 14 O. 4.50 4.15 3.85 3.50 3.20 2.87 
5 II 21 It 4.00 3.75 3.50 3.25 3.00 2.75 
4 ti 28 ti 3.50 3.30 3.15 2.95 2.80 2.62 
5 ti 35 ti 3.00 2.50 2.80 2.70 2.60 2.50 

30 SECONDS 
1 ti 7 ti 4.00 5.70 3.40 3.10 2.80 2.50 
2 11 14 ti 3,60 3.35 3.10 2.85 2.60 2.35 
3 ti 21 ti 3.25 3.05 2.85 2.65 2.45 2.25 
4 II 28 ti 2.85 2.70 2.55 2.40 2.25 2.10 
5 ti 35 ti 2.50 2.40 2.30 2.20 2.10 2.00 

(Midnight-6 ans) 
Less 50%. 
Schedule must be completed within 1 year from dato 
of first broadcast. Scheduled weeks need not he con-
secutive. 
Frequency per day may be changed weekly (with 2 
weeks notice). Frequency and length of spot may be 
mixed for maximum discounts. 
Position may be specified within 1 hour. 

DINUBA 
Tulare County-Map Location E-3 

See SRDS consumer market map and data at begin 
fling of the State. 

KRDU 
1946 

Media Code 4 205 16205.00 
Radio Dinuba Co., 110 No. "L" St., Box 157, 

Dinuba, Calif. 93618. Phone 209-591-1130. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Egon Hofer. 
Sta. á Sales Mgr.-Dare Hofer, Jr. 

2. REPRESENTATIVES 
San Francisco-The Sandeberg-Glenn Company. 

3. FACILITIES 
1.000 w.; 1130 kc. Directional-same pattern day and 
night. 
Operating schedule: 5 am-12 pm. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 4b. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 22b, 23a, 24b. 25e, 26, 28e. 
Contracts: 45, 46. 48. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 2/1/69-Reed 1/27/69. 
6. SPOT ANNOUNCEMENTS 

PLACED 
PER YR: lx 131 261 521 130x 260x 
1 min.......... 6.00 5.00 4 50 4.00 3.75 3.60 
30 see............. 5.00 4.00 3 75 3.50 3.25 3.00 

FLOATER 
1 ..... 5.00 4.00 3.75 3.50 3.25 3.00 
30 sec............ 4.00 3.00 2.75 2.50 2.25 2.00 

7. PACKAGE PLANS 
1 MINUTE 

(To be run within 1 month) 
60 ti 30 ti 20 ti 10-ti 

Floater   200 100 75 35 
Placed   250 125 100 40 

30 SECONDS 
Floater   150 75 50 25 
Placed ....... _____-... ............... 200 100 70 35 
10 see floater minimum 30 per mo.-------- 1.75 

8. PROGRAM TIME RATES 
PER YR: lx 13x 
1 hr  50 48 
1/2 hr  30 28 
1/4 hr  20 18 
5 min...- . 10 9 

(•) 6.50. 

10. SPECIAL FEATURES 
ROTATING NEWS 

(1 per day) 

261 
46 
26 
16 
8 

521 1300 260x 
44 40 36 
25 23 20 
15 14 13 

(*) 6 

30 see I min 
Mon thru Fri  65 75 
hlon thru fist  75 85 
PER YR: lx I3x 260 520 150x 260x 

V') ....... -... 8.00 6.00 5.50 5.00 4.50 4.00 
(*) Personalities. 

EL CAJON 
San Diego County-Map Location G-11 

See SRUS consumer market map and data at begin-
ning of the State. 

See San Diego Area 
(including El Colon) 

EL CENTRO (2 AM) 
Imperial County-Map Location H-11 

See SRDS consumer market map and data at begin-
ning of the State. 

KAMP 
1958 

RAB 

Media Code 4 205 16502.00 
El Centro Radio Inc_ KAMP Bldg.. Bar 1018. 

Sixth & Main Sts., El Centro, Calif. 92243. Phone 
714-353-2277. 
STATION'S PROGRAMMING DESCRIPTION 

KAMP; Programmed for mature adults and young 
adults. 
FARM: 6 ant-7 am combined with country music. 
12:30 pm second farm report and weather M-Sat. 8 
hours farm per meek plus farm weather report. 
NEWS: at :45. Sports at :15. Stock market report 2 
times daily, open and closing. SPORTS: horse racing 
reports, high school basketball and football, college 
games and golfing reports. Road conditions: hiway 
patrol. Women's programs. MUSIC: top 40. Religion 
on Sun. Member of AP wire service. Contact Rep-
resentative for further details. Rec'd 3/21/69. 

I. PERSONNEL 
President-Andrew Andreotti. 
General Manager-Bob Wearer. 
General Sales Manager-Robert Holland. 

2. REPRESENTATIVES 
Los Angeles-Harlan G. Oakes, Inc. 
San Francisco-The Sandeberg-Glenn Company. 
New Tort. Chicago-Burn-Smith Company, Ino, 
Dallas-Itiley Representatives. 

3. FACILITIES 
1,000 w. days; 1430 ke. Non-directional. 
Operating schedule: 6 am-local sunset. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eoded regulations 
General: 45, 5, 65, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22b, 235, 24b, 25s. 28a, 29a. 
Contracts: 40a, 42b, 46, 48. 
Comb.; t'ont. Discounts: 60b, 60k, 61b, 62b. 
Cancellation: 705, 70e, 715. 73a, 
Member: California Low Desert Buy. 

TIME RATES 
Elf  Reed 3/1/69. 

6. SPOT ANNOUNCEMENTS 
Ix 28x 52x 156x 260x 520x 

1 min  8.00 7.75 7.50 7.00 6.50 5.50 
30 see  6.40 6.20 6.00 5.60 5.20 4.40 
10 sec: 50% of 1-min. Not combinable with other 
spots for frequency except oui 2 for 1 basis. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

AA-Mon thru Fri 6:30-9 am & 4:30-6:30 pm. 
A-All other times. 

1-12 WEEKS 
CLASS AA 

PER WK: 5 ti 10 ti 20 ti 30 ti 50 ti 
1 min.  7.50 7.00 6.50 6.00 3.00 
30 see.  6.00 5.60 5.20 4.80 4.00 

CLASS A 
1 min  7,00 6.50 6.00 5.50 4.50 
30 sec.  5.60 5.20 4.80 4.40 3.60 

DISCOUNTS 
13-25 wk-5% 26 wk+-10% 
Retroactive package dincounts apply on continuous 
schedule only. Weeks need not be consecutive to earn 
cumulative weeks frequency. Package spots cannot be 
combined with regular spots to earn frequency dis-
counts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x .....50.00 30,00 20.00 16.00 12.00 
26 x  47.50 28.50 19.00 15.00 11.00 
52 x  45.00 27.00 18.00 14.00 10.00 
156 x 42.00 24.00 16.00 12.50 8.50 
260 x  40.00 22.00 14.50 11.50 7.50 

KXO 
1927 

Subseriber te the NAB Radio Cede 
Media Cade 4 205 1680 9.00 
KX0, Inc., Box 140, S. 4th. El Centro, Calif. 92243. 
Phone 711-352-1230. 
STATION'S PROGRAMMING DESCRIPTION 

II.X0: Programmed for adults and young adults. 
FARM: 6-7 am. 12:30-1 pm, M-F, interviews, mar-
ket reports, weather. NEWS: network, local, busi-
ness, mobile news, remote coverage of speeches, meet-
ings, parades, plus election returns. TALK: com-
mentary, women's homemaking, Interviews, local and 
network. SPORTS: news, interviews, pro football and 
baseball, college football and basketball, high school 
football, bowl games, World Series, Memorial Day 
Race. MUSIC: top 40 current hits with definite adult 
appeal, plus standards. 6 air personalities. Weekend: 
network. RELIGION: Sun 7-8 am, 8:45-10 am. 4:30 
pm. 9:30 pm. Community Involvement. Contact Repre-
sentative for further details. Rec'd 1/2/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Gordon Belson. 
Sales Manager-Ed Snivels,. 

2. REPRESENTATIVES 
John A. Potter & Company. 

3. FACILITIES 
250 w.; 1230 kc. Non-direetional. 
Operating schedule: 5:30-11 pm. PST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See loaded regulation 
General: 20, 3e, 4a, 4d, 5, 65, 7a, 8. 
Rate Protection: 10b, 1lb, 12b. 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 285, 29e. 
Contracts: 40a, 46. 47a. 
Comb.: Cont. DI5counts: 60b, 60e, 60k, 61e. 
Cancellation: 70a, 70e, 71a, 73a. 
Length of commercial copy: 
1 hour..................... 7:00 15 minute' ...  3:08 

1/2 hour_________- 4:13 5 minutes  1:16 
Affiliated with NBC Radio Network. 
Member: California Farm Network. 

TIME RATES 

No, 10 Eff 10/1/67-Rec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 6:30-9 am & 4:30-6:30 pm. 
A-All other times to 11 pm. 

-AA- - A ---
 1 wk  

PER WK: 1 min 30 see I min 30 sae 
1 tL    9.00 7.00 7.00 6.00 
5 ti  8.50 6.75 6.75 5.75 
10 ti  8.25 6.50 6.50 5.50 
15 ti  7.75 6.25 6.25 5.25 
20 ti  7.50 6.00 6.00 5.00 
25 ti   7.00 5.75 5.75 4.75 
30+   6.75 5.50 5.50 4.50 

-6 wk  
1 ti  8.18 6.75 6,755.75 
5 tL  8.00 6.50 6.50 5.50 
10 ti  7.75 6.25 6.25 5.25 
15 ti    7.25 6.00 6.00 5.00 
20 ti  7.00 5.75 5.75 4.75 
25 tL  6.50 5.50 5.50 4.50 
30+   6.25 5.25 5.25 4.25 

  13 wk 
1 ti  8.00 6.50 6.50 5.50 
5 ti  . 7.50 6.25 6.25 5.25 

6.00 6.00 5.00 
15 ti - 6.75 5.75 5.75 4.75 
20 tL.  5.50 5.50 4.50 
25 ti  6.00 5.25 5.25 4.25 
30+   5.75 5.00 5.00 3.00 

 26 wk 
1 ti...  7.50 6.25 6.25 5.25 
5 ti  7.00 6.00 6.00 5.00 
10 ti-  6.75 5.75 5.75 4.75 
15 ti  6.25 5.50 5.50 4.50 
20 ti._ ..... .._ _ 6.00 5.25 5.25 4.25 
25 ti  5.50 5.00 5.00 4.00 
30+   - 5.25 4.75 4.75 4.00 

39 wk  
1 ti..  7.00 6.00 6.00 5.00 
5 ti  6.75 5.75 5.75 4.75 
10 ti  6.50 5.50 5.50 4.50 
15 tL  6.00 5.25 5.25 4.25 
20 ti    5.75 5.00 5.00 4.00 
25 ti  5.25 4.75 4.75 4.00 
30+   5.00 4.50 4.50 4.00 

52 wk 
1 ti_ 6.40 5.75 5.75 4.75 
5 ti  6.25 5.50 5.50 4.50 
10 ti  6.00 5.25 5.25 4.25 
15 ti  5.75 5.00 5.00 4.00 
20 ti- -  5.50 4.75 4.75 4.00 
25+   5.00 4.50 4.50 4.00 
ID's-50% of applicable 1-min. 

8. PROGRAM TIME RATES 
(5:30 am-11:30 pm) 

1 hr 1/2 hr 1/4 hr II) min 5 min 
1 x  55.00 32.00 22.00 20.00 12.00 
13 1  53.00 31.00 21.00 19.00 11.50 
26 1  51.00 30.00 20.00 18.00 11.00 
52 x.. - ......... ._  49.00 29.00 19.00 17.00 10.50 
65 x.  47.00 28.00 18.00 16.00 10.00 
104 x_  45.00 27.00 17.00 15.00 9.50 
156 x  43.00 25.00 16.00 14.00 9.00 
260 x ..... ____ .......   41.00 24.00 15.00 13.00 8.50 
312 x...  - 39.00 22.00 14.00 12.00 8.00 
Percentage of hour rate for all periods of time not 
shown. 
55 min-93% 45 min-80% 35 min-87% 
50 min-87% 40 min-73% 25 min-54% 

Contiguous Bates 
3 or DICTO program units of 10-minutes or ZOOM 
broadcast on the same day for the same sponsor may 
be combined to earn 1-hour rate or any portion there-
of. 5-mlnute programs are contiguous except 610 
a.m. to 9:00 a.m. weekdays. Time in Heels of 1-hour 
pro rate of 1-hour rate. Annauneementi cannot be 
combined with programs of 5-minute, or more te 
earn discount; however, the greatest discount earned 
by either will apply to the other. 

9. PARTICIPATING PROGRAMS 
-11X0 Farm Hour"-6:00 a.m. to 7:00 a.m. 1-min-
ute participation earned rate. 

10. SPECIAL FEATURES 
NEWSCASTS 

Minimum news charges (commisslonable): 
5 min  3.50 20 min.   10.00 
10 min  6.00 1/2 hr.......... 12.50 
1/4 hr.--............._... 7.50 

ESCONDIDO (1 AM; 1 FM) 
San Diego County-Map Location G-11. 

Bee BRCS consumer market map and data at begin-
ning of the State. 

KOWN 
1958 

Subseriber to the NAB Radio Cede 

Media Code 4 205 1710 4.00 
Palomar Broadcasting Co., Escondido Village Shop-

ping Center. Escondido. Calif. 92025. Phone 714-
745-8511. 

I. PERSONNEL 
President-Alan B. Stubs. 
Regional Sales Manager-Jay Raymond. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
250 w.; 1450 kc. Non-directional. 
Operating schedule: 18 hours daily. PST. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See ended regulations 
General: In, 35, lb. la, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 205, 22b, 23a, 245. 26. 28b, 29a. 
Contracts: 40a, 42b, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 605, 61b, 62b, 62e. 
Cancellation: 705. 70e, 71a. 73a. 

(This listing continued on next page) 
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Escondido-K 0 W N-Continued 
TIME RATES 

No. 6A Eff 3/1/68-Reed 11/20/68. 
AAA-Mon thru Fri 6-9 am & 3-6 pm. 
AA-Mon thru Fri 9 am-3 pm; Sat 6 am-6 pm. 
A-Mon thru Sat 6 pm-midnight; Sun all day. 
B-Sun thru Sat midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: 1 ti 10 ti 15 ti 20 ti 30 ti 50 ti 70 ti 
1 min.  12.85 10.00 9.65 9.00 8.25 7.90 7.60 
30 sec 11.45 9.30 8.25 7.85 7.15 6.80 6.45 

CLASS AA 
1 min  11.70 9.10 8.75 8.15 7.50 7.15 6.90 
30 sec  10.40 8.45 7.50 7.15 6.50 6.20 5.85 

CLASS A 
1 min____ 9.35 7.25 7.00 6.50 6.00 5.75 5.50 
30 sec  8.30 6.75 6.00 5.75 5.20 4.95 4.65 

CLASS B 
1 min  9.00 7.75 6.75 6.25 5.75 5.50 5.25 
30 sec  8.00 6.50 5.75 5.50 5.00 4.75 4.50 
Spots combine for frequency 
Batchelder: 10 10-second spots per week. 

DISCOUNTS 
13 wk-10% 26 wk-15% 39 wk-20% 52 Wk-25% 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS AT :55 

IX 52e 260x 365x 520x 
Ea . . .... . ..... -..__... 15.00 13.00 9.50 8.00 7.00 
Includes .......e spot plus 10-second open and close. 
Headlines-At :28 with billboards, 1-min/13 wk rate. 

K OW N-FM 
1966 

Media Code 4 205 1711 2.00 
Palomar Broadcasting Co., I217-A E. Valley Pkwy., 

Escondido. Calif. 92025. Phone 714-745-8511. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Alan B. Skuba, 
Sales Manager-D. H. Sullivan. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 3,000 w.; 92.1 mc. Stereo. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 56 ft. below average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. In. 3d, 4a, 4d. 5. 6a. 7e. 8. 
Rate Protection: 10b, 11h. 12b. lab, 14b. 15c. «16. 
Basic Rates: 20b. 21b, 22a, 23a, 29a, 25a, t26, 28b. 

28e. 29b. 30, 31e. 
Contracts: 400. 41, 44b, 45. 46, 475, 48. 49, 51b. 
Comb.: Cont. Discounts: 60a. 60e. 61h, 62b, 624. 
Cancellation: 70b. 70d, 71a, 73b. 
Prod. Services: 81. 82. 

(•1 All rate protection prevails so long as a fre-
quency of not less than 5 broadcasts per week is 
maintained. 
(ti Contact station for rates for periods longer 
than 1 hour. 

TIME RATES 
No. 7 Eff 6/1/60-Reed 5/19/69. 

A-6 pm-midnight. 
B-6 am-8 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS A 

PER MO: I wk 13 wk 26 wk 52 wk 
25 LI  4.75 4.50 4.00 3.50 
40 II.  4.50 4.25 3.75 3.25 
80 ti  4.25 4.00 3.50 3.00 
100 ti  4.00 3.75 3.25 2.75 

CLASS It 
25 ti  4.00 3.50 3.25 2.75 
40 ti  3.75 3.25 3.00 2.50 
80 It  3.25 3.00 2.75 2.25 
100 ti  3.00 2.75 2.50 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  39.00 23.50 17.50 7.75 
13 x  37.00 22.00 16.50 7.50 
26 x  35.00 20.75 15.50 7.25 
52 a  29.25 19.50 13.00 6.50 
104 x  26.00 15.50 11.75 6.00 
156 x  24.50 14.50 11.00 5.50 
260 a  21.00 12.50 9.75 5.00 
312 a  19.50 11.75 8.75 4.50 
365 x  18.00 10.75 7.75 4.25 

EUREKA (2 AM; 1 FM) 
Humboldt County-Map Location A-3 

e e SRDS consumer market map and data at begin-
ning of the State. 

KATA 
1956 

• 
(This is a paid duplicate of the listing appearing 
under Arcata, Calif.) 
Media Code 4 205 0450 8.00 
RATA Radio, Drawer EYE, South G Street, Arcata, 

Calif. 95521. Phone 822-4814. 
I. PERSONNEL 
General Manager-Sam Heel. 
Program Director-D, J. Shreds. 
Traffic Manager-Mrs. Pat Meyer. 

2. REPRESENTATIVES 
San Francisco-Advertising Sales West. 

3. FACILITIES 

1,000 iv. days, 250 w. nights; 1340 he. Non-direc-
tional. 
Operating schedule: 5:45 am-11:45 pm. PST. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 30, 3b, 4b, 4e, 5, Oa, 7b, 8. 
Rate Protection: 15h. 
Basle Rates: 22a. 22b, 23a, 24a, 24b, 28b. 
Contraes: 42b, 45. 47a. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62b, 62e. 
Cancellation: DM. 70e, 71b, 730. 
Tobacco advertising accepted. 
Station guarantees 10-minute separation for com-
petitive products. 
Affiliated with ICES Radio Network. 

TIME RATES 
Rates effective April 15, 1964. 
Rates received April 28, 1964. 

September 1, 1969 

6. SPOT ANNOUNCEMENTS 
1 min. 4.50 10 see - 2.50 
30 sec. ...... ____ ......... 3.50 

8. PROGRAM TIME RATES 
1 hr.... 30.00 1/4 hr  12.50 
1/2 hr  20.00 5 min.  7.50 

(D) 

KINS 
1946 

A -Buy Radio Group 

13 JOHN C. BUTLER & COMPANY, INC. 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 205 1740 1.00 
Eureka Broadcasting Co., Inc., Box "0," Eureka, 

Calif. 95501. Phone 707-442-5744, 

STATION'S PROGRAMMING DESCRIPTION 
KRIS: Programmed for adult and mature young 
adult. 
MUSIC 60%: middle-of-the-road, film music, show-
tunes, standards, dixieland. swing, serious music Sun 
evening one and one half hours. NEWS 25%; network 
news, 10 min on hour, 5 min features on half hour, 
plus 25 min public affairs program daily. SPORTS 
15%: major league baseball and football, college foot-
ball. RELIGIOUS: programs Sun morning and late 
evening only. Contact Representative for further de-
tails. Rec'd 8/15/67. 

I. PERSONNEL 
Pres. h °aril Mgr.-Wendell Adams. 
Sales Manager-Hugo Paustein. 
Program Director-Len Andersen. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 980 ke. 
Directional-night only. 

Operating schedule: 6 am-midnight. PST. 
Partial simulcast operation. Simulcast 10 min news 
at :60, 7 am-8 pm. Local news, weather & sports 
12:10-12:30 pm; local news 5:50-6 pm. For non-
simulcast facilities see KINS-FM. 

4. AGENCY COMMISSION 
15% on net time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 35. 40, 44. 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20a, 22a, 24c, 25a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60a, 60g, 62d. 
National rates after commission are the same as 
local rates which are non-commissionable. 
Affiliated with CBS. 
Member: A-Buy Radio Group. 

TIME RATES 
Eff 6/1/69-Rec'd 3/26/69. 

AA-Mon thru Fri 6:30-9 am & 4-6:30 pm. 
A-All other times. 

7. PACKAGE PLANS 
AA A 

PER WK: I min 30 sec 10 see I min 30 use 10 see 
1 t1  8.00 6.40 4.006.40 5.12 3.20 
5 ti  6.83 5.46 3.42 5.46 4.37 2.73 
10 ti  5.36 4.28 2.68 4.27 3.42 2.14 
15 CL  5.20 4.16 2.60 4.15 3.32 2.08 
20 ti_  5.04 4.03 2.52 4.02 3.22 2.01 
25 4.86 3.89 2.43 3.89 3.11 1.95 
30 ti........-  4.68 3.75 2.34 3.75 3.00 1.88 
35 ti  4.62 3.70 2.31 3.70 2.96 1.85 
40 ti  4.55 3.63 2.28 3.63 2.91 1.82 
50 ti  4.39 3.51 2.20 3.51 2.80 1.76 
10 seconds cannot be combined for frequency. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x.  60 36 27 13 
DTSCOUNTS 

13x-3% 26x-7% 52x-10% 104x-18% 

K I N S-FM 
1968 

Media Code 4 205 1741 9.00 
Eureka Broadcasting Co. ' Inc., Box "0," Eureka, 

Calif. 95501. Phone 707-442-5744. 

STATION'S PROGRAMMING DESCRIPTION 
E1NS-FM: Programmed for adults. 
MUSIC: film music, showtunes, standards, 3 hours 
per week classical. NEWS: 10 min on hour. 7 am-
8 pm. COMMERCIAL POLICY: maximum 12 com-
mercials per hour. Contact Representative for further 
details. Rec'd 4/4/69. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Wendell Adams. 
Sales Manager-Hugo Papsteln. 
Program Director-Leonard Andersen. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
ERP 30,000 w. (horiz.), 30,000 W. (vert.) ; 96.3 mc. 

Stereo. 
Operating schedule: 7 am-midnight. PST. 
Antenna ht.: 2830 ft. above average terrain. 
Partial simulcast operation. Operated separately ex-
eept during news. weather and sports. For simulcast 
facilities see KISS. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See RIES listing for coded regulations, 

TIME RATES 
No. I Eff 5/1/69-Rec'd 4/4/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 5 ti 10 ti 20 ti 30 tl 
1 min  2.82 2.59 2.35 2.12 
30 sec  2.26 2.07 1.88 1.70 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

Ea   30 18 14 
DISCOUNTS 

13x-3% 26x-7% 52a-10% 104x-18% 

KRED 
1933 

Media Code 4 205 1770 8.00 

California Oregon Radio Co.. Radio Center, Box 
3E3E, "E" at 6th St_ Eureka, Calif. 95501. 
Phone 707-443-1621. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Paul Hoff. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Northwest-Art Moore & Msociatei. Inc. 

3. FACILITIES 
5.000 w.; 1480 kc. Directional-night only, 
Operating schedule: 6 am-11:10 pm weekdaYr; 6:05 
am-10:10 DM Sun. PST. 

4. AGENCY COMMISSION 
15% net time and talent; 20th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a. 2.b. 3. 3b, 3e. 3d. 4a, 4d. 5. 6a. 7b. 8. 
Rate Protection: 10b, 1lb, 12c, 13e, 14b. 15a, 16. 
Basle Rates: 20a, 21s, 21b. 21d. 22a, 2219. 23a. 23b. 

24e. 25a, 26. 27, 28a, 29a, 29b, 30, 31, 121s, 33a 
Contracts: 41, 426. 44b, 45. 46, 47a, 48. 49, 51a. 

51b. 51c. 
Comb.: Cont. Discounts: 60b, 60d, 60g, 601, 61a, 

61b, 62b, 624. 
Cancellation: 7115, 70e, 71s, 72. 73b. 
Prod Series: 31. 92. 
Affiliated with /MS Radio Network. 
Member: Callf.-Ore, Radio Duo, 

TIME RATES 

Bates effective February I, 1959. (Card No. 14.) 
Card received February 25. 1959. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 tt 10.00 200 ti 8.00 
26 ti 9.50 520 7.00 
52 ti.................... _ 8.00 00 1040 ti...,,...,.,,,.,,,,..,, 6.00 00 
156 ti  8.50 2000 ti_______-_ 5.30 

7. PACKAGE PLANS 
-Fixed Position- -ROS--

10 sec 10 sec 
PER WE: I min 30 see ID I min 30 see ID 
1 ti  10.00 8.00 5.00 8.00 6.40 4.00 
5 ti  8.50 6.80 4.25 6.80 5.44 3,40 
10 ti  7.65 6.12 3.83 6.12 4.90 3.06 
20 ti  6.80 5.44 3.40 5.44 4.35 2.72 
30 ti  6.40 5.12 3.20 5.12 4.10 2.56 
40 ti  6.00 4.80 3.00 4.80 3.84 2.40 
50 ti  5.50 4.40 2.75 4.40 3.52 2.20 
Per month: Each Each 
25 times. 8.10 75 7.20 
50 times  7.65 100 times.____________ 6.80 
R.O.S.-80% of tined position minute rate. 
?Ration breaks, 20-30 seconds-80% of minute rate. 
Time signals, 10 seconds-50% of minute rate. 
ID's may not be combined with other broadcasting 
service for the purposes of establishing frequency 
discounts on either the ID's or the other broad-
casting service. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  50.00 30.00 20.00 16.00 12.00 
26 ti___  47.50 28.50 19.00 15.20 11.40 
52 ...... _ ...... 45.00 27.00 18.00 14.4(1 10.80 
156 ti ....... _______ 42.50 25.50 17.00 13.60 10.20 
260 ti  40.00 24.00 16.00 12.80 9.60 
520 .......... ..._  37.50 22.50 15.00 12.00 9.00 

FORT BRAGG 
Mendocino County-Map Location A-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KDAC 
1948 

Media Code 4 205 1800 3.00 

Charles W. Stone, Box 1164, Fort Bragg, Calif. 95437 
Phone 964-3250. 

I. PERSONNEL 
Owner-Charles W. Stone, 

2. REPRESENTATIVES 
Advertising Sales West, 

3. FACILITIES 
250 w.; 1230 kc. Non-directional. 
Operating schedule: 6 am-11 pm. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 5. 
Contracts: 40a. 
Affiliated iiith ERS 
Affiliated with American Information Network. 

TIME RATES 

Rates effective April 1, 1961. 
Rates received May 4. 1961. 

7. PACKAGE PLANS 

I-MINUTE WEEKLY ANNOUNCEMENT PACKAGES 
Per week: 1 wk. 13 wks. 26 mks. 52 mks. 
1- 6 times  4.00 3.75 3.25 3.00 
7-13 times__ ...... 3.50 3.25 2.75 2.50 

14-20 times 3.35 3.10 2.60 2.35 
21-26 times_ ......... _ 3.00 2.75 2.25 2.00 

1-MINUTE PACKAGES 

10 announcements in 7 days   35.00 
25 announcements in 7 days 75.00 
40 announcements in 7 days ...... 100.00 
1,000 announcements in 52 weeks, 2.25 
30 seconds-80% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
1 hr. 

1 time.. 30.00 
13 times_ 29.00 
26 times.. 27.50 
52 times.. 25.00 

104 times. 23.50 
260 times.. 22.00 
312 times_ 20.00 

1/2 hr. 
20.00 
19.00 
18.50 
17.50 
16.50 
16 00 
15.00 

1/4 hr. 10 min. 
12.00 10.00 
11.50 9.50 
11.00 9.00 
10.00 8.50 
9.50 8.00 
9.00 7.50 
8.00 7.00 

5 min. 
7.00 
6.50 
6.00 
5.50 
5.00 
4.50 
4.00 

CALIFORNIA 

FORTUNA 
Humboldt County-Map Location A-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KIXF 
1966 

rin 
Subscriber to the NAB Radio Cade 

Media Code 4 205 1815 1.00 

Dale A. Owens, Boa 236, Fortuna, Calif. 95540. 
Phono 707-725-2525, 

STATION'S PROGRAMMING DESCRIPTION 
KIXF: Programmed for general interest with adult 
appeal emphasized. 
Air personalities feature middle-of-the-road music. 
NEWS: 5 min network news each hour, local and 
regional news highlights twice hourly. Expanded 
news, sports, weather and Informational subjects 7-
8:15 am and noon hour. TALK: program 9-10 am. 
Sports features, weather, interviews, discussions, 
calendar of area events, throughout entire broadcast 
schedule. National and regional sports programming. 
Personalities available for remote pickups anywhere. 
Contact Representative for further details. Ree'd 
2/1/68. 

I. PERSONNEL 
General Manager-Dale A. Owens. 
Program Director-Dave Godinho, 

2. REPRESENTATIVES 
John A. Potter & Company. 

3. FACILITIES 
1,000 w.; 1280 kc. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 45, 4e, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 24b, 25a, 28b, 
Contracts: 405, 44a, 475. 
Comb.: Cont. Discounts: 60a, 60f. 
Cancellation: 71a, 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 

Eff Rec'd 1/25/68, 
6. SPOT ANNOUNCEMENTS II min 30 see 10 see 
1 x  6.00 4.50 3.00 
13   
26 x    5.75 4.30 2.90 

  5.50 4.15 2.75 
52 a  5.25 3.95 2.65 
104 x  5.00 3.75 2.50 
156 a  4.75 3.55 2.40 
260 x    4.50 3.40 2.25 
312 a  520 x  4.25 3.20 2.15 

4.00 3.00 2.00 
8. PROGRAM TIME RATES 
1 x  1 hr 1/2 hr 1/4 hr 10 min 5 m in 

50 30 20 15 10 
DISCOUNTS 

5.21-5% 156x-10% 260x-15% 

FOWLER 
Fresno County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KLIP 
1962 

Media Code 4 205 1830 0.00 
Morrie Mindel, P. 0. Box 573, 207 E. Merced, 

Fowler, Calif. 93625. Phones 209-834-3000, 834-
3456. 
STATION'S PROGRAMMING DESCRIPTION 

KLIP: Programmed to Negro and Spanish listeners. 
MUSIC: rhythm and blues, gospel, jazz and popular. 
NEWS: 2 man local news staff. 1 mobile news unit. 
News community oriented in 5 min capsules ROS. 
AIR PERSONALITIES handle all segments and 
taped commercials are interchangeable. Air person-
alities cooperate in Negro and Spanish community 
affairs, social and oleic functions. Open line on-the-
air phone quizzes and conversations. Spanish literal 
translation at no extra charge. Negro programming 
sign-on-2 pm, M-Sat. Spanish programming 2 pm-
sign-off. Negro all day Sunday. Rec'd 11/13/68. 

I. PERSONNEL 
President-Morrie Mindel, 
Vice-President, Sales-Charlie Haddix. 

3. FACILITIES 
250 w. days; 1220 kg. Non-directional. 
Operating schedule: Sunrise to local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only: 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 4a, 44, 5, 6a, Ta, 8. 
Rate Protection: 10b, 11b, 12b. 13b. 
Basic Rates: 22b, 23a, 240, 25a, 28a, 
Contracts: 40a, 42a, 45, 46. 
Comb.: Cont. Discounts: 60s, 60k, 61e, 
Cancellation: 70a, 70e, 710. 

TIME RATES 
Rates effective   

Rates received June 11, 1962, 
6. SPOT ANNOUNCEMENTS 

I min. 30 sec. 1 min. 30 see. 
1 time  7.50 5.50 104 times.. 6.25 4.75 

26 times  6.75 5.25 260 times.. 5.75 4.25 
52 times  6.50 5.00 312 times.. 5.50 9.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

-I minute-. - 30 seconds - 
Per week: Each Total Each Total 

5 times  6.00 30.00 5.00 25.00 
10 times  5.50 55.00 4.50 45.00 
15 times  5.00 75.00 4.00 60.00 
20 times  4.50 90.00 3.50 70.00 
30 times  4.00 120.00 3.00 90.00 
50 times  3.50 175.00 2.50 125.00 

10 seconds-50% of applicable 1-minute rate. 

Spot Radio Stations 
133 



CALIFORNIA 

FREMONT 
Alameda County-Map Location B-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KFMR (FM) 
1961 

RAB 

Media Code 4 205 1860 7.00 
Group IV Broadcasting, Inc. ' Box 443, Fremont, 
Calif. 94537. Phone 415-792-2555. 

Business address: 555 Peralta Blvd., Fremont, Calif. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Ken Weiss, 

2. REPRESENTATIVES 
Radio Time Sales/International, 

3. FACILITIES 
ERP 3,000 w. (horiz.), 3.000 w. (vert.): 104.9 me. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.•. 115 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a, 5, 6a, 7a. 
Rate Protection: 10e, 11e, 12e. 13e, 14e. 
Basic Rates: 20a, 210, 22a, 23a, 24a, 290. 31. 33a. 
Contracts: 400. 41, 42a. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 2/1/69-Reed 1/24/69. 

7. PACKAGE PLANS 
PER WK, EA: 7 ti 14 ti 21 ti 35 ti 49 ti 
1 min ....... _ ...... 7.00 6.75 6.50 6.00 5.50 
30 sec  5.75 5.50 5.25 4.75 4.00 
Midnight-6 am, less 25%. 
10 sec: 50% of 1-min. 
1-minute and 30-second may he combined for fre-
quency discount. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 52 wk-20% 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr I/2 br 1 hr 

1 x  12 18 24 42 70 
DISCOUNTS 

13 wk-5% 26 wk-I0% 52 wk-20% 
JO. SPECIAL FEATURES 

ENTERNATIONAL, NATIONAL, STATE 
& LOCAL NEWS 

PER WK: 5 ti 26-40 
5 min  15.00 12.00 
Includes 10-second open, 1-minute spot and 10-sec-
ond close. 
CLOSING STOCK MARKET REPORTS-PM ONLY 
PER WE: 5 ti 10-20 
3 min.  7.00 6.00 
Includes 10-second open, 30-second spot and 10-sec-
ond close. 

SPOTLITE ON SPORTS 
International, National and Bay Area sports. 
PER WK: 5 ti 26-40 
2-3 min.  6.50 6.00 
Includes 10-second open, 30-second spot and 10-sec-
ond close. 

FRESNO (10 AM; 5 FM) 
Fresno County-Map Location D-7 

See SIMS consumer market map and data at begin-
ning of the State. 

KARM K ARM-FM 
1938 1948 

/ RADIO BALES 

RA 

Media Code 4 205 1890 4.00 
KARIM Corp., Box 669. Suite 400, Del Webb Center, 
2220 Tulare St., Fresno, Calif. 93721. Phone 209-
237- 4791. 

STATION'S PROGRAMMING DESCRIPTION 
KARM: Programmed for adults. 
MUSIC: preselected by music director consisting 
of familiar, film music. standards and middle-of-the-
road. Music is alternately instrumental and vocal, 
emceed by 6 air personalities under strict limitations. 
Commercials clustered at quarter hour but never run 
back-to-back and limited to 16 per hour. NEWS: 5 
min network news on hour preceded by 2 min local 
news headlines and followed by local weather. 2 mo-
bile units, regional audio reports, statewide network 
and airplane available. Contact Representative for 
further details. Reed 1/27/69. 

I. PERSONNEL 
General Manager-Roger Larson. 
Sales Manager-Mel Vierns, 

2. REPRESENTATIVES 
Arco Radio Sales. 

3. FACILITIES 
5,000 w.: 1430 kc. 
Directional-same pattern day and night. 

Operating schedule: 24 hours daily. PST. 
FM FACILITIES 
Ent. 7.400 w.; 101.9 me. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net station charges. 

5. GENERAL ADVERTISING See coded- regulations 
General: la. 2a. 3a, 3b, 40, 5, 6b, 7b, 8. 
Rote Protection: 10b, 11b. 121). 13b. 
Basic Rates: 200, 22e. 22b, 23a, 24b. 26, 28a, 29a. 
Contracts: 40a, 42b. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71o. 730. 
Affiliated with American FM Network. 
Affiliated with American Information Network. 

TIME RATES 
No. 3 Eff 8/1/68-Rec'd 8/1/68. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
B-Daily 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE WEEKLY FREQUENCY PLANS 

PER WK: PER YR: AAA AA A B 
1 ti Open  30 25 20 15 
6 ti 52x  26 21 18 14 
12 ti 156x  24 20 17 13 
18 ti 312x  22 19 16 12 
24 ti 520x   20 18 15 11 
30 ti 1040g...._...._ 18 17 14 10 
30/20 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 
1-MINUTE CONVERTIBLE DEBENTURE PLANS 
PER WE: 
6 ti (2 AAA, 2AA, 2A) -.__-_-.-__. 120 
12 ti (3AAA, IAA, 5A, Ill) -   205 
18 ti (4AAA, 4AA, 8A, 285 
24 ti (5AAA, 5AA, 11A, 3B)  350 
30 ti (6AAA, 6AA, 14A, 411)  400 
Convertible Debenture Plans convert as follows: 
Higher to Lower: each traffic time (AAA and/or AA) 
spot equal to 2 of the next lower (A) classification. 
Each A spot equal to 2 B spots. 
Loner to Higher: 3 spots of a lower classification 
equal to 2 of the next higher classification. 

COMBINABILITY 
Weekly Frequency Plan spots can be added to Con-
vertible Debenture Plans at applicable Weekly Fre-
quency Plan rates and are fully convertible. 

KBIF 
1947 

Media Code 4 205 1920 9.00 
K.1311r. Inc., 261 N. Broadway. Fresno, Calif. 93701. 
Phone 209-266-0791. 

I. PERSONNEL 
Preeident-Norwood J. Patterion. 
Manager-Bill LeTourneau. 

3. FACILITIES 
1.000 w. days; 900 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3e, 4b, 4d. S. 6a, 7b, 8. 
Rate Protection: 10h. Ilh, 12h, 13h, 14b, 15b. 
Basic Rates: 20a. 21a, 22b, 24a, 2.5a, 26, 28b, 28e. 

33e. 
Contracts: 41. 42e, 43. 47a, 51b. 
Comb.; Cont. Discounts: 60e 62d. 
Cancellation: 70e, 70e, 71a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eft Reed 2/10/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 10 see 

1   7.70 6.05 4.95 
13 x  7.45 5.80 4.75 
26 x  6.90 5,50 4.50 
52 x  6.60 5.25 4.30 
104 x  6.25 4.95 4.05 
208 x  5.95 4.70 3.85 
260 o  5.50 4.40 3.65 
425 x  5.15 4.15 3.50 
625 x  4.80 3.85 3.40 
1000 x  4.15 3.30 3.30 

ADULT 
BEST SELLER! 

April-May 1969 Metro 

AVERAGE QUARTER HOUR RATINGS, 
MONDAY THROUGH SUNDAY, 

6 AM-12 MID. 
Women, 25-49 Combined FIRST! 
Women, 35-49  FIRST! 
Women, 25-34  SECOND! 
Women, 18-24  SECOND! 
Men, 25-49 Combined  SECOND! 
Men, 35-49  SECOND! 
Men, 25-34  FIRST! 

(First by a wide margin!) 
Men, 18-24  SECOND! 

NEVER LOWER THAN THIRD IN ANY TOTAL 
WEEK CATEGORY I CONSISTENTLY BEST BUY! 

WHO? KARM! ,c,Retud, 
(AVCO Radio Sales sells Fresno's 

ADULT BEST SELLER) 
(Subject to published limitations ... 

estimates only!) 

7. PACKAGE PLANS 
PER WE: 

10 ti 15 tl 20 ti 25 ti 30 ti 35 ti 50 ti 100 ti 
Ea .... 6.60 6.35 5.80 5.50 5.25 4.95 4.70 4.40 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 

1 hr  71.50 69.25 67.25 66.00 
1/2 hr  37.50 36.85 36.25 35.75 
1/4 hr  19.00 18.75 18.50 18.15 

5 MINUTES 
1 x  11.00 208 x.. 8.75 
13 X.  10.50 260 x 8.25 
26 x  10.00 425 x.  7.75 
52 x  9.50 625 x.... 7.40 
104 x  9.25 1000 x  7.15 

KEAP 
1957 

Country & Western 
Media Code 4 205 1980 3.00 
B.B.C. Broadcasters, Inc., 3324 N. Blackstone Ave., 
Manchester Center. Fresno, Calif, 93755. Phone 
209-222-7741. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John M. Hooker. 
Vice-President-Don Cena. 
Program Manager-Bob Adams. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

I. FACILITIES 
500 w. days; 9/1S kr. Non-direetional. 
Operating schedule: 5:45 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 40, 4d, 5, 6a, 7b, 9. 
Rate Protection: 10b, 11b, 1213, 13b. 
Basic Rates: 20a, 22a, 230. 250, 26, 29a, 
Contracts: 40a, 42b, 45, 46, 47e. 
Comb.; Cont. Discounts: 60a. 60k, 61e. 
Cancellation: 70a, 70c, 71a, 73a. 
Announcement packages cannot be combined to earn 
frequency rites. 
Member: National AgRadio Groups. Inc. 

TIME RATES 
No. 1 Eff 7/1/67-Iteo'd 6/28/67. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A--All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK, EA: VI 6t1 12 ti 18'11 24 tl 
1 min..... ...... ........ 12.00 10.00 9.00 8.00 7.00 
30 sec  9.50 8.00 7.00 6.50 5.50 
10 sec  6.00 5.00 4.50 4.00 3.50 

CLASS A 
PER WK, EA: 

VI 6 ti 12 ti 18 ti 24 ti 36 ti 
1 min............ 9.00 8.00 7.00 6.00 5.50 5.00 
30 sec........... 7.00 6.50 5.50 5.00 4.50 4.00 
10 see  4.50 4.00 3.50 3.00 2.75 2.50 

(•) Less than 6 ti. 
ROS 

50 ti 75 ti 100 tl 
Per mo  300.00 412.50 500.00 

TOTAL AUDIENCE PLAN 
WEEKLY: 1 Min 
18 Plan (6AAt. 12A)........_._ _....__  108 
30 Plan (10AAt. 20A)  

(t) When available. 
10. SPECIAL FEATURES 

NEWSCASTS AND SPORTS 
AA A 

5 min    15 12 
R DISCOUNTS ON PROGAMi-ONLY 

26 wk-10% 52 wks-20% 
Rates include talent and news service charge. 

KFIG (FM) 
1961 

Media Code 4 205 2000 9.00 
Universal Broadcasting Co.. Inc., Del Webb Ctr., 

Suite 403, 2220 Tulare St., Fresno, Calif. 93721. 
Phone 209-299-2511. 
STATION'S PROGRAMMING DESCRIPTION 

KFIG (FM): Programmed for adults 20-45 years of 
age. 
MUSIC: current middle-of-the-road. Features today's 
popular hits, current standards and original hit 
versions of past few years. 50% vocal, 50% instru-
mental. Selections announced in sequences of 3. 
COMMERCIAL POLICY: 8 minutes maximum every 
hour. Contact Representative for further details. 
Steed 9/30/68. 

I. PERSONNEL 
General Manager-Stephen P. Snell. 
Notional Sales 5fanager-Len C. Smith. 
Sales Manager-Tom Jones. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

I. FACILITIES 
ERP 22,000 w. 22,000 v.. (vert.): 94.5 me. 

Stereo. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 204 ft. *hove average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations' 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20a. 210. 220. 23h, 24a, 250, 281). 
Contracts: 400, 44a, 45, 46, 48, 49, 50, 51a. 
Comb.; Cont. T)Iscounts: 61a. 
Cancellation: 70a, 10e. 110. 
Member: The Groskin Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Mr 9/1/69-Ree'd 8/7/69. 
AAA-6 am-6 pm. 
AA-6 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
-AAA AA 

PER WK: I min 30 see 10 see I min 30 see 10 see 
10 ti..._---- --- -- --7.00 5.60 3.50 3.50 2.80 1.75 
15 ti  6.60 5.30 3.30 3.30 2.65 1.65 
20 U  6.20 5.00 3.10 3.10 2.50 1.55 
25 U.   5.80 4.70 2.90 2.90 2.35 1,45 
30 ti  5.40 4.40 2.70 2.70 2.20 1.35 
All spots may be combined for frequency discounts. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

KFRE 
1937 

A Triangle Station 

CBS Rath Network 
BLAIR e RADIO 
e RA 

Subseriber to the NAB Radio Code 
Mala Code 4 205 2010 8.00 
Triangle Publications. Inc.. Radio and Television 

Division T. W. Patterson Bldg., Fresno, Calif. 
93721. Phone 209-268-6444. TWX 209-481-1362. 

I. PERSONNEL 
Division General Manager-George A. Koehler. 
General Manager-Ethan Bernstein. 
General Sales Manager-Theodore L. Richeson. 

2. REPRESENTATIVES 
Blair Radio. 
Triangle Sta. Sales Offices: See Rep & 5/0 pages. 

3. FACILITIES 
50.000 w.; 940 kc. 

Directional-separate patterns day and night. 
Operating schedule: 5-1 am. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, la. lb, 4a, 4d, 5, 6b, 7b, 8. 
note Protection: 10b, 1lb, 12b, 13b. 14b. 
Basic Rotes: 200. 22a, 23a, 250. 26, 29a 
Contracts: 400. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 610, 61b, 61e, 62b, 62e, 
Cancellation: 70a, 70e, 710, 730. 
FM operated arparately from AM. 
Affiliated with CBS and Blair Represented Network. 
Member: CBS Radio Pacific Network. 

TIME RATES 
No, 14A Eff 4/1/69-Rec'd 4/7/69. 

AA-Mon thru Fri 6:30-10 am & 4-7 pm rotating. 
A-Mon thru Ivrl 10 am-4 pm; Sat & Sun 6 am-
7 pm. 
Morning Briefing-Mon thru Sat 5:30-6:30 am. 
B-All other times rotating. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 min 
Specified position...---___._____. 30.00 
Lees than 6 ti..._....._.....__ 26.00 
6 ti.. - 24.00 
12 ti. ..... -.-

iiri7i 7§. 
Specified position ....... --... . 26.00 19.50 13.00 
Less than 6 ti........._ ......  21.00 16.00 10.50 
6 ti  13.50 9,00 
12 ti  17.00 13.09 8.50 
18 ti 16.00 12.150 8,00 
24 ti 15.00 11.50 7.50 

CLASS B 
Specified position   _...-______ 16.00 12.00 8.00 
Less than 6 ti. 15.00 11.50 7.50 
6 ti 14,00 10.50 7.00 

_ 

12 tL. 13.00 10.00 6.50 
9.50 6.25 

24 LI    12.00 9.00 6.00 
MORNING BRIEFING 

PER WK: 
1 ti  25 6 ti  20 
All advertisers rotate weekly. 

DISCOUNT 
26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

12 wk 18 wit 24 wk 30 wit 
A.A.   5 10 15 20 
A _.................--_____.______,_ 7 8 9 10 
1 min 210 290 360 420 
20/30 sec. 158 218 270 315 
10 sec. 105 145 180 2.10 
Spots must be scheduled equally over 7-day period 
and rotate within time classification. Total Audience 
Plan spots are combinable with all weekly spots and 
programs. 

8. PROGRAM TIME RATES 
(6:00 a.m, to midnight Monday through Sunday) 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time., 100.00 96.00 64.00 48.00 40.00 

52 times 152.00 91.00 61.00 46.00 3100 
104 time. 144.00 06.00 58.00 43.00 36.00 
156 times 136.00 32.00 54.00 41.00 34.00 
gen time. 128 00 77.00 51.00 38.00 31.00 

10. SPECIAL FEATURES 
News Service-Additional charges for news service 
are as follows: 
5-minute programs 7.50 per program. 
5-minute Agrl Business News 12.00 per program. 
These charge. are subject to agency commission. but 
not to frequency discounts. 

20/30 
22.50 
19.50 
18.00 
17.50 
16.50 

10 see 
15.00 
13.00 
12.00 
11.60 
11.00 

KFRE-FM 
1946 

A Triangle Station 
OTIF 

Subscriber to the NAB Radio Code 
Media Code 4 205 2011 6.00 
Triangle Publications, Inc., Radio and Television 

Division, T. W. Patterson Bldg. Fresno, Calif. 
93721. Phone 209-268-6441, TWle 910-362-3911. 

I. PERSONNEL 
Division General Manager-George A. Koehler. 
General Manager-Ethan Bernstein. 
Station Manager-Lee Jensen. 

2. REPRESENTATIVES 
Blair Radio. 
Triangle Sta. Sales Office: See Rep & 5/0 Pages. 

3. FACILITIES 
ERP 68,000 w. (horiz.). 68,000 w. (vert.); 93.7 nie. 
Operating schedule: 8:00 a.m. to midnight. PST. 
Antenna ht.: 1.950 ft. aboye average terrain. 
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Fresno-K F R E-FM-Continued 
4. AGENCY COMMISSION 
15% on time only; no euh discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
TV facilities: KFRE-TV. 

TIME RATES 
Rates effective January 1, 1963. (Card No. 4.) 

Rates received February 6, 1963. 
G. SPOT ANNOUNCEMENTS 

1 MINUTE 
I   14.00 125  __ 10.00 
15 U.__   13.00 250 ti-   9.014 
30 ti 12.00 600 ti... 8.00 
60 ti....._.........._..... 11.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 5 min 

1 ti 70.00 42.00 15 21.05ti 65.00 39.00 19.50 

30 ti   . 60.00 36.00 18.00 
60 ti 55.00 33.00 16.50 
125 ti  50.00 30.00 15.06 
250 ............. ....... 45.00 27.00 13.50 
500 ti  . 40.00 24.00 12.00 

KGST 
1949 

Spanish Language 
RAB 

Media Code 4 205 2040 5.00 
International Radio. Inc., Box 1007, Fresno, Callo. 

93714. Phone 209-266-9901. 

I. PERSONNEL 
Pres. á Gen'l Mgr.-Riehard E. Ryan. 
Sales Manager-11m Pollan. 
Operations Manager-Ben Gutierrez. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta, Dallas-Savalli/Gates, 

Inc. 
San Francisco-Don R. Pickens Co. 
Los Angeles-Harlan G. Oakes á .Associates. 

3. FACILITIES 
5,000 w. days; 1600 kc. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See Coded Regulations 
General: la, 2e. 21). 3a, 314. 4e. 4d. 5, 6e. 711. 8. 
Rate Protection: lob. Ila, 12b, 13b, 14e. 15b. 
Basic Rates: 20b. 21a, 21d. 22a, 22b, 23e. 24a, 24b. 

24e, 25e. 26, 20e. 29e. 32e. 33b. 
Contracts: 40e, 41, 44b, 45. 47e. 
Comb.; Cont. Discounts: 60e. 60d, 60e. 60f, 6M, 01e. 
Cancellation: 70b. 70d, 11e. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Member: Amigo Spanish Group. 

TIME RATES 
No. 7 Eff 9/1/67-Recd 9/11/67. 

6. SPOT ANNOUNCEMENTS 
Ix 265 525 1565 312x 6245 1040x 

1 min 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
30 sec 6.75 6.40 6.00 5.60 5.25 4.85 4.50 
10 see 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
May be combined to earn rate and frequency. 

7. PACKAGE PLANS 
 Pis 

PER WK: 10 15 20 25 30 
1 min..  7.50 7.25 7.00 6.75 6.50 
30 sec  5.60 5.45 5.25 5.05 4.85 
10 sec.  3.75 3.65 3.50 3.40 3.25 
May be combined to earn rate and frequency. 

8. PROGRAM TIME RATES 
Ix 26x 52x 1565 3125 

1 hr  65 60 55 50 45 
1/2 hr  39 36 33 30 27 
1/4 hr   26 24 22 20 18 
5 min.   13 12 11 10 9 

DISCOUNTS 
13 wk-5% 26 wk-7-1/2% 52 wk-10% 

KIRV 
1962 

Media Code 4 205 2070 2.00 
EIRV Radio, Inc.. Box 2373. 1615 N. Blackstone 

Ave.. Fresno, Calif. 93723. Phone 209-233-0786. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert Enrich. 
Station Manager-William B. Dallas. 

2. REPRESENTATIVES 
Los Angeles, San Francisco, Chicago. New York-

J. A. Lucas & Company/JALCO. 
3. FACILITIES 

500 w. days; 1510 lec. Non-directional. 
Operating schedule: 6:00 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 3a. 3b. 3d, 4a. 5, Ca. 7b, 8. 
Rate Protection: 10a, lia. 12a. 13a. 14a. 15b. 
Basic Rates: 20s, 201). 21a, 21b, 22a, 23a, 24e. 22e. 

28e. 29a. 
Contracts: 40a. 41. 44e. 44b, 45. 46. 47a, 51e. 
Comb.: Cont. Discounts: 60e. 60h. 601. 6113. 62b. 
Cancellation: 70b, 70d, 71a. 72. 73e. 73b. 
Prod. Services: 81, 82. 
Affiliated with American Contemporary Network. 
Member: Jalco-No/Cal Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Et? 9/1/67-Reed 7/31/67. 
AA-Guaranteed Time Mon thru Fri 6-9 am á 4-8 
pm. 
A-ROS, all other times. 

I. SPOT ANNOUNCEMENTS 
nos 

2505 500x 10005 
1 min    5.00 4.50 4.00 
30 sec  4.00 3.60 3.20 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS -AA- - A - 
PER WK: I min 30 set I min 50 see 
10 ti  6.50 5.20 6.00 4.80 
20 ti  6.00 4.80 5.50 4.40 
30 ti  5.50 4.40 5.00 4.00 
40 ti  4.50 3.60 
50 t1  

MONTHLY PACKAGES 
(ROS-within 1 month or less) 

PER MO: 10 ti 30 ti 60 II 90 ti 120 11 150 ti 
1 min.  5.50 5.00 4.50 4.20 3.90 3.60 
30 sec  4.40 4.00 3.60 3.40 3.10 2.90 

CONSECUTIVE WEEKS DISCOUNT 
13 wks-5% 26 wks-10% 52 wks-15% 

10. SPECIAL FEATURES 
NEWSCASTS 

(5 min on the hour) 
AA A 

PER DAY: 1 ti 2 tl 3 ti I tl 2 ti 3 ti 
Ea   8 7 6 7 6 5 

CONSECUTIVE WEEKS DISCOUNT 
13 wks-5% 26 wks-10% 52 wks-15% 

KKNU (FM) 
(formerly KXQR (FM) 

1962 

[3E1 F 

Media Code 4 205 2085 0.00 
EXUR, Box 5176, Fresno, Calif. 93755. Phone 299-

2129. 
STATION'S PROGRAMMING DESCRIPTION 

PCXQ11(FM): MUSIC: middle-of-the-road popular 
musk. Contact Representative for further details. 
Rec'd 11/22/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Elbert H. Dean. 

2. REPRESENTATIVES 
John A. Potter & Company. 

3. FACILITIES 
ERP 37,000 w.; 102.7 mc. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21). 3b, 4e, 4c. 5, 6b. 7b. 8. 
Rate Protection: 10e, lia, 12a, 13e. 14s, 15b. 16. 
Basic Rates: 20b. 21e. 221). 23e. 24a, 25e, 26, 27, 

28e. 29a, 30. 32e. 33e. 
Contracts: 40e. 41, 42d. 43. 44b, 45, 46. 47e, 48. 

49. 50, 51a. 
(.'omo.; cont. Discounts: 60h. 61a, 62b. 
Cancellation: 10e. 70e. 71a, 72, 73a. 
Prod. Services: 80. 
Commercial time available limited to 6 minutes per 
hour. 

TIME RATES 
Rates effective May 1. 1964. (Card No. 4.) 

Card received May 20, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti .......8.00 6.00 52 ti  5. 75 4.50 
13 ti  7.00 5.50 104 ti  5.25 4.00 
26 ti ......... ....... 6.25 5.00 

7. PACKAGE PLANS 
PER WK: 1 min 30 sec 1 min 30 see 
7 ti  7.00 5.50 28 ti  5.25 4.00 
14 ti  6.25 5.00 35 or more.... 5.00 3.75 
21 Li  5.75 4.50 

DISCOUNTS 
Applicable only with consecutive scheduling. 
13 wk.  5% 52 wk  20% 
26 wk.  10% 

*Pulse-5 County Oct.-Nov., 1966 
Pulse-Metro - February, 1969 
ARB - Metro- October. 1968 - 

Avg. 1/4 hour audience 

Robert E. Eastman & Co., Inc. 

William L. Simpson & Assoc. 

b..Kat> 

CALIFORNIA 
8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 
1 ..... 45 30 20 

DISCOUNTS 
13x-10% 52x-30% 
26x-20% 1041-35% 

KMAK 
1953 

Media Code 4 205 2100 7.00 
Fresno Broadcasters, Inc.. 2020 E. McKinley Ave., 

Fresno. Calif. 93703. Phone 209-266-9448. 

STATION'S PROGRAMMING DESCRIPTION 
KMAK: MUSIC: modern country. NEWS: at :15 
and :45 past hour. 3 mobiles and 2 porta -mobile 
units, plus network and state audio. Contact Repre-
sentative for further details. liec'd 12/27/68. 

I. PERSONNEL 
President-Ralph Guild. 
31anager-John Ogden. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1340 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2b, 3e. 4e. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, lib. 15b. 
Basic Rates: 20b, 21e. 22b, 21e. 24b, 25a, 26, 27, 

28a, 29a, 33c. 
Contracts: 40e. 41, 42b, 44b, 45, 46, 47a, 48, 49, 50, 

51e. 
Comb.; Cont. Discounts: 60e. 60t, 61b, Old. 
Cancellation: 70e, 70c, 11e, 72. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MRS. 
Afilliated with American Entertainment Network 

TIME RATES 
Et? 6/1/68-Reed 4/29/68. 

A-Mon limn Fri 6-9:30 am & 4-7 pm. 
B-Mon thru Fri 9:30 am-4 pm & 7-10 pm; Sat A 
Sun 6 am-10 pm. 
C-Daily 10 pm-6 am. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 6 tl 12 01 
AA......_. ............. 30 26 24 
A   26 22 20 
B   18 14 13 

30 see: 80% of 1-min. 10 sec: 

7. PACKAGE PLANS 
PER WK, ROS: 12 ti 18 ti 
1 min  156 216 
30 sec  117 162 

8. PROGRAM TIME RATES 

18 ti 24 ti 36 ti 
22 21 20 
18 17 16 
12 11 10 

50% of 1-min. 

24 ti 30 ti 36 ti 
264 300 324 
198 225 243 

1 hr 1/2 hr 1/4 hr 
Sun 6-9 am  100 75 50 

DISCOUNTS 
26 wks (in year)  5% 52 wks  

KMJ 
1922 

A McClatchy Beeline Station 

moo 
Suburiher to the NAB Radio Code 

Media Code 4 205 2130 4.00 
McClatchy Broadcasting Company, 1515 Tan Nees 
Mo.. Fresno, Calif. 93721. Phone 209-268-5771. 
TWX 209-481-1372. 

I. PERSONNEL Manager-Jeff Nagle. 
2. REPRESENTATIVES 
Katz Radio. West. 
McClatchy Sales Office: See Rep & 5/0 Group. 

3. FACILITIES 
5.000 w.; 580 kg. Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulation. 
General: la, 2a. 2b, 3a, 313. 3d. Is. 4d, 5, (1a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 1413, 15d. 
Basic Rates: 20a. 20b, 22a. 22b, 23e, 24b, 24c. 25e. 

26, 27. 28a. 29a. 30, 32s. 33b. 
Contracts: 40a, 41, 42a, 44a, 441). 45, 46, 47e. 48. 

51s, 51c. 
Comb.: Cont. Discounts: 60a, 601, 61a. 61b. 62b. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC. 
Affiliated with Katz Radio A.I.D. Plan. 
Member: Beeline, MeClatchy; California Farm Net-

rk 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 3300 Eff 3/15/69-Reed 3/14/69. 

AAA-Mon tin u G-il am. 
AA-Mon thru Fri noon-1 pm & 3:30-7 pm; Sat* 
8-10 am. 
A-Mon thru Fri 10 am-noon, 1-3:30 pm & 7-8 pm; 
net 10 am-6 pm. 
1S-All other times. 

ff.1 Advertiser may choose 6-9 am or 7-10 am. 
I. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 1 01 6 tl 12 tl 18 ti 24 tl 
AAA   35 33 31 30 29 
AA   31 29 27 26 25 
A   22 20 18 17 16 
  18 17 16 15 14 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
50/50 TRAFFIC PLAN 

Schedules of at least 1/2 combined AAA and AA 
spots in AA will earn AA rates on all AAA and AA 

7. 5PP0A15C.KAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK. I MIN: 12 ti 18 ti 24 ti 
TAP I: 
1/2AAA/AA, 12A/11  222.00 315.00 396.00 

Tl/A3PAAII/AA, 2/3A/E  204.00 288.00 360.00 
20'30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

(This listing continued en next page) 

Beeline ® 
Radio 

KMJ 
AGAIN No.1 
IN FRESNO 

RADIO 
The April [7 -May 14, 1969 
Fresno ARB 9 county total survey 
area again shows KW the top 
station with the adult listeners. 

Total Cume Listeners 18+ 6 AM. 
Midnight Monday-Sunday 

Total 
Listeners 

KMJ 
201,900 

Station A 
156,400 

Station B 
147,300 

Men Women 

112,100 89,800 

77,700 78,700 

67,000 80,300 

KMJ No. 1 Average Number of 
Listeners 18+ 6:00 AM-Midnight 
Monday-Sunday 

No. 1 6-10 AM Monday-Friday 
No. 1 10 AM-3 PM Monday-
Friday 
No. 2 3-7 PM Monday-Friday 
No. 1 3-7 PM Monday-Friday 
(25+) 
No. 1 7 PM-Midnight Monday-
Friday 

Ask your Katz man for the full 
story on KMJ's more than 40 years 
of broadcast service that produces 
sales results in inland central Cali-
fornia. 

Estimates subject to errors, variations and 
interpretative restrictions inherent in sampl-
ing surveys. 

KMJ 
FRESNO, CALIFORNIA 

KATZ RADIO 
NATIONAL REPRESENTATIVE 
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CALIFORNIA 

Fresno-K M 1-Continued 
8. PROGRAM TIME RATES 

(Mon thru Fri 6-10 am) 
PER WK, EA: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 200 110 64 50 35 
26 ti  . 180 100 62 46 33 
52 ti..   160 90 60 44 32 
65 ti.... 42 30 
156 ti .. . ...... 130 80 53 39 29 
260 120 75 52 37 28 
312 11. _-___. 110 70 46 36 27 
520 . - ..... _ 100 60 44 34 25 
All other times to 8 pm: 15% discount. 
After 8 pm: rates on request. 

10. SPECIAL FEATURES 
NEWS AND FARM CHARGES 

(Commissionable) 
1/2 hr 1/4 hr 10 min 5 min 

News ..... ...-.-.._   ........ 15.00 10.00 6.00 4.00 
Farm   20.00 15.00 10.00 7.50 

COMBINABILITY 
Programs and spots may not be combined to earn 
times-per-week discounts. 
5-minute programs broadcast on same day for same 
sponsor may be combined for contiguous rates only 
in A and B spot time. 10-minute, or longer, pro-
grams broadcast on same day for same sponsor may 
be combined for contiguous rates in all time periods. 

KMJ-FM 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 205 2131 2.00 

McClatchy BroadcastMg, 1515 Van Ness Ave., Fresno, 
Calif. 93721. Phone 209-268-5771. TWX 209-481-
1372. 

I. PERSONNEL 
Manager-Jeff Nagle. 

2. REPRESENTATIVES 
Katz Radio. West. 
McClatchy Sta. Sales Mee: See Rep & 5/0 pages. 

3. FACILITIES 
ERP 7,300 w.; 97.9 me. 
Operating schedule: 4:00 pm-midnight PST. 
Antenna ht.: 630 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Ume only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See KMJ listing for coded regulations. 

TIME RATES 
Rates effective December 1, 1965. (Card No. 1.) 

Card received December 6. 1965. 
6. SPOT ANNOUNCEMENTS Chain-
PER VIL: PER WE: 1 min breaks 

. 52 Lt 

260 U 10 ti 3.50 3.00 
312 U 15 ti 3.00 2.50 
520 ti  20 ti  2.50 2.00 
1040 ti 25 ti 2 00 1.50 
ID's-50% of 1-minute rate. 

8. PROGRAM TIME RATES 
PER Ylt: 1 hr 1/2 hr 1 hr 1/2 hr 
1 U. 20.00 12.00 260 ti  14.00 8.00 
13 U. 19.00 11.00 312 ti......._ 12.00 7.50 
26 ti  18.00 10.00 520 U.. 10.00 7.00 
52 ti  16.00 9.00 
1/4 hr-50% of 1-hour rates. 

10. SPECIAL FEATURES 
Newscasts: 1-minute rate plus 50%. 

KXEX 
195c 

Media Code 4 205 2160 1.00 
Atlas Broadcasting Co.. Box 1613, Fresno. Calif. 

93717 Phone 209-233-8803. 
I. PERSONNEL 
General Manager-John W. Sonder. 

2. REPRESENTATIVES 
AAA Representatives, 
San Francisco, Los Angeles-Call collect 283-8803. 

Fresno. 
3. FACILITIES 

500 w. • 1,550 ke. Non-directional. 
Operating schedule: G am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 40. 4d. 5, 6a, 7a, 8. 
Basle Rates: 200. 221). 23a, 24a, 28b. 29a. 
Contracts: 40a, 45, 46, 470. 
Comb. •, Cont. Discounts: 60b, 60k, 61b, 61c. 62b. 
Cancellation: 70a, 70e, 730. 
Member: AAA California Spanish Network. 

TIME RATES 
No. 3 Eff 1/1/69-Reed 1/6/69. 

6. SPOT ANNOUNCEMENTS 
Ix 150 30x 60x I56x 312x 624x 1040x 

1 min 9.50 8.50 8.25 8.00 7.50 7.00 6.75 6.50 
30 sec 7.15 6.40 6.20 6.00 5.65 5.25 5.10 4.90 
10 sec 4.75 4.25 4.15 4.00 3.75 3.50 3.40 3.25 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 ti 25 tl 30 ti 40 ti 
1 min  80.00 112.50 145.00 175.00 202.50 260.00 
30 sec  60.00 84.75 109.00 131.25 153.00 196.00 
10 see  40.00 56.25 73.00 87.50 102.00 130.00 

8. PROGRAM TIME RATES 
Ix 26x 56x 156x 3I2x 

1 hr  70 65 60 55 50 
1/2 hr  38 35 32 29 27 
1/4 hr  25 23 22 20 (le) 

(*) 17.50. 
10. SPECIAL FEATURES 

NEWS 
Ix 26x 56x I56x 312x 

5 min  17.50 16.50 15.00 13.75 13.50 

KXQR (FM) 
NOTE: The call letters of this station have been 
changed to: 

KKNU (FM) 

KYNO 
1947 

The Eastman Station 
• 

Subscriber to the NAB Radio Code 
Media Code 4 205 2220 3.00 

Radio KYNO. Voice of Fresno, KYNO Bldg.. 2125 
N. Barton Ave.. Fresno, Calif. 93703. Phone 209-
255-8383. 

I. PERSONNEL 
President-Gene C'henault. 
Vice-Pres. & Gen'l Mgr.-Wayne Decker. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Portland-Seattle-William L. Simpson & Associates. 

3. FACILITIES 
5,000 w. dare, 1,000 w. nights; 1300 kg. 
Directional-night only. 

Operating schedule: 24 hours daily. PST. 
4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2. 2b, 3a, 313, 3d. 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. lle, 12e. 13e. 14e. 
Basle Rates: 20b, 21a, 21b, 21d, 22a, 23a, 24a, 25a, 

28h, 28e. 25e. 29b, 33e. 
Contracts: 40a, 41, 44b, 46, 53e. 51b. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 601, 61b. 62d. 
Cancellation: 70e, 710. 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with Eastman Radio Network. 

TIME RATES 

No. 17 Eft 9/1/68-Reed 8/26/68. 

1-Mon thru Sat 6-10 am & 3-7 pm; Sat & Sun 
noon-7 pm. 
II-Mon thru Sun 7-10 pm; Mon thru Fri 10 am-
3 pm; Sat 10 am-noon. 
III-Mon Limn Sun 5-6 am & 10 pm-midnight; Sun 
6 am-noon. 
IV-Mon thru Sun midnight-5 am. 

7. PACKAGE PLANS 
PLAN I 

PER WK: I ti 12 ti 18 ti 24 ti 
1 mint. ...... _.._... ......  35.00 32.00 31.00 30.00 
30/20 sec.  28.00 25.60 24.80 24.00 
10 see.  17.50 16.00 15.50 15.00 

PLAN II 
1 min  30.00 28.00 26.00 25.00 
30/20 seo. 24.00 22.40 20.80 20.00 
10 see.  15.00 14.00 13.00 12.50 

PLAN III 
1 min.  25.00 23.00 21.00 20.00 
30/20 seo..._ .......... _ ...... _.  20.00 18.40 16.80 16.00 
10 sec ..... _._.._.._.._..-   12.50 11.50 10.50 10.00 

PLAN IV 
1 min  10.00 8.00 7.00 6.00 
30/20 sec...--__ ........ _   8.00 6.40 5.60 4.80 
10 see.  5.00 4.00 3.50 3.00 

ROS PLAN-BTA 
Applicable rates less 20%. Movable or preemptible 
without notice. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk-5% 52 wk-10% 
Rateholder: Minimum wkly sched of 6 1-min spots 
6 am-mid Mon-Sun necessary to maintain come° wk 
advertising. 

10. SPECIAL FEATURES 
News participation - 1 min spot within newscasts, 
extra 20%. 

GARDEN GROVE 
Orange County-Map Location F-10 

See SRDS consumer market map and data at beginning 
of the State. 

See Anaheim-Santa Ana-
Garden Grove 

GILROY 
Santa Clara County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KAZA 
1957 

RAlist 
Media Code 4 205 2250 0.00 
South Valley Broadcasters, 53 W. San Fernando St., 
San Jose, Calif. 95113. Phone 295-5737, 5739. 

Main Studlo: 59 N. Monterey St., Gilroy, Calif. 
95020. Phone 842-3155. 

I. PERSONNEL 
General Manager-Richard E. Ryan. 
Sales Manager-Eugene Hogan. 
Program Director-Enid Eldridge. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta. Dallas - Savalli/Gatea, 

Inc. 
San Francisco-Don R. Pickens Co. 
Los Angeles-Harlan G. Oakes, Inc. 

3. FACILITIES 
5.000 w. days; 1290 kg. Directional. 
Operating schedule: 5:00 am-local sunseL PST. 

4. AGENCY COMMISSION 
15%: nn each discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 31). 3d, 4a, 5, 6a, 70. 8. 
Rate Protection: 10a 11a, 120. 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21a, 21e, 21d, 22a, 22b, 23a, 24b, 

24e. 25b, 26, 28a, 250, 30, 330. 
Contracts: 40a. 41, 42a, 42d, 44b. 45. 46, 47e, 48, 51b. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 601, 61a. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: The Amigo Spanish Group. 

TIME RATES 
Elf 12/1/66-Reed 1/26/67. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 see 
1 x 9.50 7.10 4.75 
13 x_. 9.25 6.90 4.60 
26 x 9 00 6.75 4.50 
52 x. 8.75 6.50 4.40 

4.25 
4.10 
4.00 
3.75 

260 x 825 620 
312 x.... 8.00 0.00 
624 x...... 

7. PACKAU .. . ...... 7-50 5.75 
1-MINUTE SPOT PACKAGES 

PER WK: I wk 13 wk 26 wk 52 wk 
10 tt..-___ ...... 8.50 8.25 8.00 7.75 
15 U.. 8.25 8.00 7.75 7.50 
20 -______ 8.00 7.75 7.50 7.25 
25 ....... ...... _.-..-... 7.75 7.50 7.25 7.00 
30/20 sec: 75% of above rates. 

8. PROGRAM TIME RATES 
Ix I3x 26x 520 104x 260x 3I2x 

1/2 hr_..... 50.00 47.50 45.00 42.50 40.00 37.50 35.00 
1/4 hr..__. 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
5 min.-... 15.00 14.25 13.50 12.75 12.00 11.25 10.50 

GLEN DALE 

(D) 

Los Angeles County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

See Los Angeles Urban Area 

HANFORD 
Kings County-Map Location D-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KNGS 
1948 

The Eastman Station 
Media Code 4 205 2310 2.00 
Central California Communications Corp., Box 49. 4 

miles east of Hanford. Calif. 93230, on Hwy. 198. 
Phone 209-582-0361. 

I. PERSONNEL 
Manager-Forrest A. Howard. 
.Adm. Asst. Pres. Staff-Jack Rivers, 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w.; 620 kg. Directional-night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a. 44, 5. 6a, 7a, 8. 
Rate Protection: 10b, 11b. 12b, 13b. 
Basic Rates; 20a, 22b, 23a, 240. 24b, 25a, 26. 213a. 

290. 
Contracts: 40a, 420. 45, 46, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61e, 62b. 
Cancellation: 700, 70c, 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eft 12/1/67-Ree'd 11/2/67. 

I-Mon thru Sat 6-9 am & 3-7 pm. 
II-Mon thru Sat 9 am-3 pm. 

other times. 
7. PACKAGE PLANS 

PER WK: SECTION I 
1 ti 12 ti 18 ti 24 ti 

  8.00 7.00 6.50 6.00 
31 m0/21n- 0sec  6.40 5.60 5.20 4 80 
10 sec  4.00 3.50 3.25 3.00 
1 min  SECTION II 

7.00 6.00 5.50 5.00 
30/20 sec  5.60 4.80 4.40 4.00 
10 sec  3.50 3.00 2.75 2.50 

SECTION III 
1 min  6.00 5.00 4.50 4.00 
30/20 see  4.80 4.00 3.60 3.20 
10 sec  s.00 2.0 2.25 2.00 

BEST BUY PLAN 
30 tl (121., 1211, 6111), ea  _ 4.00 
15 ti (61, 611, 3111), ea  5.50 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly ached of 6 1-min spots 6 am-midnight 
Mon thru Sun necessary to maintain consecutive weeks 
advertising. 

HEMET (1 AM; 1 FM) 
Riverside County-Map Location G-10 

See SRDS consumer market map and data at begin-
ning of the State. 

KHSJ 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 205 2340 9.00 
Ramona Broadcasting Corp., Box 1076, Kirby & 
Devonshire Ares., Hemet, Calif. 92343. Phone 714-
600-3208 

I. PERSONNEL 
President-Herndon Hughes. 
General Manager-Larry Shields. 
Assistant Manager-Garet Hurtles. 

2. REPRESENTATIVES 
Harlan G. Oakes, Inc. 
Chicago, New York-Burn-Smith Company. Inc. 

3. FACILITIES 
500 w. days; 1320 he. Directional. 
Operating schedule: Sunrise-local sunset. PST. 
Partial simulcast operation. Simulcast sunrise-8:30 
am; all day Sun. For non•simuleast facilities see 
KHSJ-FM listing. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, fia, 40, 5. tia, 71), 8. 
Rate Protection: 10c, 11e. 12c, 13e, 15b. 
Basic Rates: 20b, 21a, 24b, 25a. 28b, 28c. 30. 

31, 32b. 
Contracts: 400. 41, 45, 46. 48, 51b. 
Comb.; Cont. Discounts: 600, 60h, 61a, 62d. 
Cancellation: 70a, 70e, 710. 72. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 3/1/66-Reed 3/24/66. 

6. SPOT ANNOUNCEMENTS 
ROS Fixed 

1 min/30 see  2.50 3.00 
10 sec (minimum 40 per mo) ........... ____ 1.25 .--

7. PAuKAGE PLANS 
10-DAY SATURATION PACKAGES 

(Must be used in 10 days) 
30x 50x 100x 

ROS spots  65 100 185 
8. PROGRAM TIME RATES 

Ix 13x 2fix 52x 78x I56x 3I2x 
5 min  5.00   4.75 4.50 4.25 
1/4 hr.._ 15.00 14.25 13.50 12.75 12.00 11.00 10.00 
1/2 hr  30.00 28.50 27.00 25.50 24.00 22.50 20.00 

KHSJ-FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 205 2341 7.00 
Ramona Broadcasting Corp., Box 1076, Hemet, Calif. 

92343. Phone 714-658-3208. 
I. PERSONNEL 
President-Henidon Hughes. 
General Manager-Larry Shields. 
Sales Manager-Merle Stearns. 

2. REPRESENTATIVES 
Harlan G. Oakes, Inc. 
Chicago. New York-Burn-Smith Company, Inc. 

3. FACILITIES 
ERP 700 w.; 105.5 me. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 265 ft. below average terrain. 
Partial simulcast operation. Operated separately 8:30 
am-5 pm Mon thru Sat. For simulcast rates see 
KHSJ. KHSJ-FM. 

4. AGENCY COMMISSION 
15/0 time only; 15th of month following. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Sa, 4a, 5, Ca, 7b, 8. 
Rate Protection: 10e, 11e. 12e. 13e. 15b. 
Basic Rates: 20b, 21a, 241). 25a, 28b, 28e, 290. 30. 

31, 32b. 
Contracts: 400. 41, 45, 46, 48. 51b. 
Comb.: Cont. Discounts: 60a. 60h, 61a. 62d. 
Cancellation: 70a. 70e, 71a, 72. 
Prod. Services: 80, 82. 

TIME RATES 
Elf 3/1/67-Reed 3/3/67. 

6. SPOT ANNOUNCEMENTS 

8. PROGRAM TIME RATES 5 min 1/4 hr 1/2 hr 
1 x  

HOLLISTER 
San Benito County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KMPG 
1962 

Media Code 4 205 2370 6.00 
Milo Communications Corp_ Box 1414, 1330 Nash 

Rd., Hollister, Calif. 95023, Phone 408-637-7476. 
STATION'S PROGRAMMING DESCRIPTION 

KMPG: MUSIC: popular. NEWS: local news at 7:10 
am, 7:45 am, 8:15 am, 12:15 Dm, 4:55 DM. Network 
news on hour for 10 min, network report on half hour. 
beeper reports from 1d-way patrol, sheriff, US 
Weather Bureau. FARM: reports by farm advisors at 
7:15 ate, 8:15 am, 9:20 am, 12:15 pm & 1:20 pm. 
Community calender at 7:50 am & 10:30 am. Com-
mentary at 5:20 pm. SPORTS: network at 7:35 am, 
8:20 am & 5:20 pm M-F and every hour Sat and Sun. 
Local snorts news M-F al 8:25 am. Local 010Y-by-
play of high school sports and little league. Spanish 
program M-F 6-6:55 am. Sat 6-7:30 am & 4 pm-
sigtroff. Son) 6-8:30 am & 4 pm-sign-off. Contact 
Representative for further details. Itec'd 7/25/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Dick Logan. 
Traffic Manager-Barbara Logan. 
News Director-Roger Powers. 

2. it EPR ESENTAT 1 VES 
San Francisco, Seattle, New York, Chicago-Radio 
Time Sales/International, 

3. FACILITIES 
500 w. days; 1520 irc. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la 21). 3d. 4a. 5, 60. 70. 
Rate Protection: 10b 11b, 12b. 13b. 14a. 
Basic Rates: 20b, 21e, 22a, 25a, 26, 28b, 33c. 
Contracts: 400. 45, 46. 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 710. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff  Itec'd 8/19/68. 
G. SPOT ANNOUNCEMENTS 
I MIN: ix 52x I04x I56x 208x 260x 312x 964x 

4.75 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
Fixed times. Guaranteed position. Rates based on 
number of spots used within 1 year. 

7. PACKAGE PLANS 
MONTHLY SATURATION RATES 

(Not combinable; must be used in 1 month) 
ROS: 1 ti 5 ti 10 ti 20 ti 40 01 60 ti 80 tl 100 ti 
1 min.. 3.75 3.50 3.25 3.00 2.75 2.50 2.25 2.00 

ANNUAL PACKAGE 
400x 600x 800x 1000x 

1 min    2.75 2.50 2.25 2.00 
WEEKLY PACKAGE 
5 ti 10 ti 15 ti 20 ti 25 ti SO ti 

1 min  3.00 2.80 120.6s0oo_26.04%0 of min. 2.00 
30 sec-80% of min. 

(This listing continued on next page) 
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Hollister-K hA P G-Continued 
8. PROGRAM TIME RATES 

ix 25x 50x 100x 200x 300x 400x 
1 hr  50.00 40.00 35.00 30.00 28.00 26.00 24.00 
1/2   25.00 24.00 23.00 22.00 21.00 20.00 19.00 
1/4 hr  15.00 14.00 13.00 12.00 11.00 10.00 9.00 
10 min  10.00 9.00 8.00 7.50 7.00 6.50 6.00 
5 min  6.50 6.00 5.50 5.00 4.50 4.00 3.50 

INDIO 
Itivenide County-Map Location 13.111 

See SRDS conaumer markei map and data at begin. 
nine of the State. 

KCHV 
1834 

CITY OF LICENSE 

COACHELLA 

NBC Radio Network 
(This is a paid duplicate of the listing appearing 
under Coachella, Calif.) 
Media Code 4 205 1410 1.00 
Coachella Broadcalting Co., Drawer II, Indio, Calif. 

92202, Phone 714-398-5534, 5698. 
Studios: Palm Springs. Calif:: Palm Desert, Calif. 
Palm Springs office-Palm Springs Tramway; P. 0. 
Drawery FF. Phone 714-324-4732. 
STATION'S PROGRAMMING DESCRIPTION 

KCITV: Adult programming. 
SPORTS: pro baseball, football, basketball. AIR 
PERSONALITIES with time segments. NEWS: tele-
phone 2-way radio 9 am-noon, 2 mobile units, stock 
market reports. Spanish 4-7 am. Farm network 
12:30-12:45 pm. Middle-of-the-road, showtunes, film 
music, etc. Contact Representative for further details. 
Reed 8/3/67. 

I. PERSONNEL 
Owner-Edward Gorges. 
Manager-Ike Staples. 
Farm Director-Don Blab. 

2. REPRESENTATIVES 
San Pranchco-The Sandeberg-Glenn Company. 
Chicago. New York-Burn-Smith Company, Inc. 
Los Angeles-Call station direct. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights: 970 kn. 
Operating schedule: 24 houn daily. PST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a. 3b. 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 22b. 23a. 26. 
Contracts: 40c. 42a. 45. 46. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 70a. 70e. 
Affiliated with NBC and KBS. 
Member: California Farm Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eft 10/i/67-Recd 10/2/67. 
S. SPOT ANNOUNCEMENTS 

GUARANTEED TIMES 
lx 52x 156x 500x 1000x 

1 min. ...... _.._.._  10.80 8.10 6.70 5.70 4.60 
30 see  7.90 5.95 4.95 4.20 3.35 
20 see  5.95 4.40 3.70 3.15 2.65 
Spanish spots sold at guaranteed time rate. 

ROS 
1 min  8.70 6.25 5.50 4.55 
30 see  6.40 4.55 3.95 3.30 
20 sec  4.80 3.40 2.90 2.50 
10 sec  2.85 2.05 1.75 1.50 

KREO 

3.45 
2.50 
1.90 
1.30 
OD/ 

1946 
Media Code 4 205 2430 8.00 
KREO, Inc.. Drawer K. Indio, Calif. 92201. Phone 

714-347-3403. 
STATION'S PROGRAMMING DESCRIPTION 

KREO: Programmed for adults and young adults. 
MUSIC: current hits, general popular music and 
standards. SPORTS: professional and high school 
baseball, football and basketball, college football. 
NEWS: 15 min local and state news at 8 am, noon, 
6 pm & 10 pm. 10 min local and national news at 
10 am, 2 pm, 4 pm, 8 pm & 12M. Mobile reports 
featured. Highway patrol reports from district office 
included. FARM: agricultural news, 6:30 am 50-Sat. 
Editorials periodically on local interest item& Span-
ish: M-Sat 5:30-6:30 am, Sun 6-7:45 am. Contact 
Representative for further details. Reed 10/28/68. 

I. PERSONNEL 
President-Jack Latham. 
General Manager-Kenneth C. Delp. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Inc./JALCO. 
Portland. Seattle-Art Moore & Assoc., Inc. 

3. FACILITIES 
250 w.; 1400 hr. Non-directional. 
Operating schedule: 6:00 ant-midnight. PST. 

4. AGENCY COMMISSION 
15% on net time only: no euh discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2a, 3a. 3d. 4a. 4c1. 5. 6a. 
Rate Protection: 10a. 11a, 12a, 13e. 14a, 15b. 
Basle Ratea: 201). 21a. 21d. 22a, 22b, 23a, 24b, 25b, 

28b. 28e. 29e. 33b. 
Contracts: 40a, 41. 42b, 43. 44b. 45. 46, 47e. 49, 51e. 
Comb.: Cont. Discounts: 60a. 62a. 62d. 
Cancellation: 70a. 70d, 71a. 72, 73a, 73b. 
Prod. Services: 82. 
Member: Jaleo-So/Col Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

BIT Reed 8/5/68. 
AA-Mon thru Sat 5:30-0 am & 4-6 pm. 
A- Mon thru Sat 9 am-4 pm; Sun 6 am-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA -A-
1 min 30 see I min 30 see I min 30 eee 

1 x  6.00 4.50 4.50 3.35 3.00 2.25 
50 x  5.50 4.10 4.10 3.10 2.75 2.05 
100 x  5.00 3.75 3.75 2.80 2.50 1.85 
250 x..._..-   4.50 3.35 3.35 2.50 2.25 1.70 
500 x  4.00 3.00 3.00 2.25 2.00 1.50 
1000 x  3.50 2.60 2.60 1.95 1.75 1.30 
2000 z....... __ 3.00 2.25 2.25 1.70 1.50 1.10 

7. PACKAGE PLANS 
AA A n____ 

PER WK: 1 min 30 see I min 30 see 1 min 31, see 
10 ti  5.50 4.10 4.10 3.10 2.75 2.05 
20 ti.   5.00 3.75 3.75 -.80 2.50 1.85 
30 ti  4.50 3.35 3.35 2.50 2.25 1.70 
40 ti  4.00 3.00 3.00 2.25 2.00 1.50 
50 tI  3.75 2.80 2.80 2.10 1.90 1.40 

8. PROGRAM TIME RATES 
 A  AA 
I hr 1/2 hr 1/4 hr 5 min 5 min 

Open   50.00 27.00 14.50 6.75 9.00 
26 x  48.00 26.00 14.00 6.50 8.75 
52 x  46.00 25.00 13.50 6.25 8.50 
104 x.    24.00 13.00 6.00 8.25 
260 x    12.50 5.75 8.00 

5.50 7.50 

INGLEWOOD 
Loe Angel.. County-Map Location E-10. 

See SIMS consumer market map and data at begin-
ning of the State. 

See Los Angeles Urban Area 

KING CITY 
Monterey County-Man Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KRKC 
1858 

RAB 

Media Code 4 205 2460 5.00 
KRKC, Inc. Box 625, King City, Calif. 93930. 

Phone 385:5421. 
I. PERSONNEL 
General Manager-Robert T. McVay. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
1,000 w. day., 250 w. nights; 1490 U. 

Non-directional. 
4. AGENCY COMMISSION 
15%; bill' payable 10th of month following service 

5. GENERAL ADVERTISING See eluded regulations 
General: la, 2b, la, 41, 5. 6a, 7a. 
Rate Protection: 10e, 11a, 12e. 13a, 14a, 15b. 
Basle Rates: 20a. 
Contracts: 401. 
Cancellation: 71e. 73a. 
Affiliated with MRS Radio Network. 
Member: National Agitadio Groups, Dec. 

TIME RATES 
Rates effective June. 1, 1963. (Card No. 4.) 

Card received May 20, 1963. 
I. SPOT ANNOUNCEMENTS 

1 min 
1 tl - 3.00 
156 tl .   2.80 

364 ti  2.40 

728 ti  2.00 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
1 min 

10 ti  

20 ti ........ --.- ..... _______-- 2.40 
25 ti  _ 2.20 
30 ti    2.00 

MONTHLY PACKAGES 
20 ti  2.80 
40 ti. 2.60 
60 ti  . 2.40 
80 ti  . 2.20 
100 ti.   . 2.00 
150 ti   ....  . 1.80 
200 ll    1.60 

8. PROGRAM TIME RATES 

30 sec 
2.25 
2.10 
1.95 
1.80 
1.65 
1.50 

30 sec 
2.10 
1.95 
1.80 
1.65 
1.50 

2.10 
1.95 
1.80 
1.65 
1.50 
1.35 
1.20 

r r 1/4 hr 
I ti  32.00 20.00 12.00 
52 ti  30.40 18.80 11.20 
104 n  28.80 17.60 10.40 
156 ti  27.20 16.40 9.60 
260 ti  25.60 15.20 4.80 
364 ti  24.00 14.00 8.00 

LAKEPORT 
Lake County-Map Location B-4 

See 9111138 consumer market map and data at begin-
ning of the state. 

10 see 
1.50 
1.40 
1.80 
1.20 
1.10 
1.00 

10 see 
1.40 
1.30 
1.20 
1.10 
1.00 

1.40 
1.30 
1.20 
1.10 
1.00 
.90 
.80 

5 min 
6.00 
5.60 
5.20 
4.80 
4.40 
4.00 

KBLC 
Subscriber to the NAB Radie Code 

Media Code 4 205 2490 2.00 
Lake County Broadcasting Company. 405 N. Main St., 

Lakeport, Calif. 9e153. Phone 707-263-6113. 
I. PERSONNEL 
Pres. & Gen'l Mgr.- -Hugh Turner. 
Station Manager-Richard Turner. 

2. II EPR ESENTAT I VES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
500 w.: 1,270 hr. Daytime non-directional. 
Operating schedule: 6:30 am-8 pm. 

4. AGENCY COMMISSION 
15/0 oig tinte. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 3a. 4a. 5, fia, 7b. 8. 
Rate Protection: 10e, 11e, 12e. I3e. 14e, 15b. le. 
Basle Rates: 20a, 21a. 22a. 24b, 25a, 26. 28a. 29a. 

30. 33s. 
Contracts: 400, 41. 420. 42e, 43, 44a, 45. 46. 47a, 

48, 49. 50, 515. 51b, 51c. 
Comb.: Cont. Discounts: 60a, 61a. 62a. 
Cancellation: 70b. 70d. 71a, 72. 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf   Reed 3/6/66. 

6. SPOT ANNOUNCEMENTS I min 30 lee 
1 x  . 6.00 4.80 

5.70 
26 x - ... 5.40 4.30 
52 x  4.80 3.85 

3.60 
3.35 

260 x...._  3.90 3.10 
312 L.._..........__._....... 3.60 2.90 
624 x  . 3.20 2.50 

7. PACKAGE PLANS 
WKLY: I ti 15 tl 20 ti 
1 min. _- _ 5.00 4.75 4.50 
30 sec... ............ _____ 4.00 3.75 3.50 
10 seconds-50% of 1-minute rate. 

S. PROGRAM TIME RATES 
Ix 13x 26x 52x 

1 hr  45.00 42.00 40.00 38.00 
1/2 hr  26.00 25.00 23.00 21.50 
1/4 hr  18.00 17.00 16.00 15.00 
5 min  8.50 7.50 6.75 6.50 

LANCASTER-PALMDALE 
(3 AM) 
La Angels. County-Map Location 1-10 

See BADS coneumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
cover.., of the entire area or cilia. Involved. It Is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

KAVL 
1950 

LANCASTER 

Mutual Network 

Subeeriber te the NAB Radio Coda 
Media Code 4 205 2520 6.00 
Antelope liroadealting Co., Inc.. 2501 W. Avenue 1, 

Lancaster, Calif. 93534 Whitehall 2-1121. 
I. PERSONNEL 
Preeldent-Whitfeed B. Carter. 
Secretary-General Manager-Herbert L. Comstock. 

2. REPRESENTATIVES 
Saralli/Gates, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 610 kg. 
Directional-generate pattern, day and night. 

Operating schedule: 5:30 am-10:15 pm. PST. 
4. AGENCY COMMISSION 

15/0 time only: rendered and payable on lot. 
5. GENERAL ADVERTISING See ended regulations 

General: lb, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 5, 6e, 7a, 8. 
Rate Protection: 10b. 14b. 15a. 
Basle Rates: 206, 21a, 21b. 21e, 21d, 22a, 22b, 23a, 

241/. 24e, 25a, 28a, 28e. 29a, 
Contracts: 40a, 41. 42b, 42d. 44e, 45, 46, 47a, 48, 49. 
Comb.; Cont. Discounts: 60b, 60e. 60f, 6012, 601, 

61a. 62d. 
Cancellation: 70a, 70e, 710, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. 4A Eff 6/1/63-Rec'd 6/27/63. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

1 x 5 00 4.00 2.60 
26   4.75 3.80 2.50 
52 y........._..,..._   4.50 3.60 2.85 
104 x  4.25 3.40 2.20 
156 x   4.00 3.20 2.10 
260 x._ 3.75 3.00 1.95 
312 x... 3.50 2.80 1.80 

*425 x.  3.25 2.60 1.70 
*600 x  3.00 2.40 1.60 

.1,000 x  2.75 2.20 1.45 
(•) Run-of-schedule. 

7. PACKAGE PLANS 
WEEKLY PACKAGE RATES-ROS 

10 ti 20 ti 35 ti 50 ti 
1 min  40.00 75.00 122.50 162.50 
30 see  32.00 60.00 98.00 130.00 
10 sec... 21.00 39.00 63.00 85.00 

MONTHLY FlaaGE RATES-ROS 
PER MO: 40 ti 80 ti 140 ti 200 ti 
PER WK: 10 ti 20 ti 35 ti 50 ti 
1 min.  140.00 260.00 420.00 550.00 
30 sec.... ....... ....... ..... 112.00 208.00 336.00 440.00 
10 sec. ......... .. __ __ _ 72.00 136.00 224.00 290.00 
Paekages within 1 contract year may be totaled to 
earn annual frequency rate, but do not earn cash or 
credit rebates. 
Announeements-I minute or 150 words live: station 
break-20 monde or 50 words lire; ID's-10 monde 
or 20 words live. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ...... ..... - .. 40.00 25.00 19.00 11.20 7.50 
DISCOUNTS 

26:-5% 104x-15% 260x-25% 
52x-10% 156x-20% 312x-30% 

KBVM 
1956 

LANCASTER 

Media Code 4 205 2550 3.00 
KBVA1 Inc.. 43233 N. Sierra Hwy., Lancaster, Calif. 

93534. Phone 805-942-8461. 
STATION'S PROGRAMMING DESCRIPTION 

KIIVM: Programmed for adults 18-49. 
MUSIC: modern country music. 3 Air personalities. 
Continuous contests. Open line phone conversation 
9:05-10:30 am. NEWS: network and local news on 
hour. News, weather, stock market, features, sports, 
commentary 5-6 pm. Emphasis on public service pro-
gramming. Community datebook and citizen salute. 
Contact Representative for further details, Beed 
3/12/69. 

I. PERSONNEL 
General Manager-James T. Hall. 
Sales Manager-Mike Porter. 

15 He 
3.50 
3.25 
3.00 
2.75 
2.50 
2.25 
2.00 
1.80 
1.50 

CALIFORNIA 
2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 
Los Angeles-ilanan U. (lakes & Associates. 

S. FACILITIES 
1,000 w. days; 1380 he, Directional. 
Operating schedule: 6 am-local sunet. PST. 

4. AGENCY COMMISSION 
25 tl 50 01 15/0: time only. 
4.25 4,00 5. GENERAL ADVERTISING See ended regulations 
3.25 3.00 General: la, lb, 3a, lb, 3e, 3d, 4a, 5, 6a, 7b, 8. 

ltate Protection: 10b, 12b, 13b. 
Basle Rates: 20b, 210, 2/b, 21e, 21d, 220. 22b, 23a, 

104x 158x 24b, 24e, 25a, 28b, 29a. 
37.50 35.00 Contracts: 40a, 41, 42b, 44a, 45, 46, 47a. 48. 
20.00 19.00 Comb.: Cont. Discounts: 60a, 60b, 601, 610. 
14.50 14.00 Cancellation: 70a, 70e, 71a, 72. 73b. 
6.25 6.00 Prod. Services: 80, 81, 82. 

Affiliated with American Information Network. 

TIME RATES 
Eff 9/1/69-Reed 3/3/69. 

6. SPOT ANNOUNCEMENTS 
lx 27x 53x I05x 26Ix 52Ix 1040+ 

1 min 4.00 3.50 3.00 2.75 2.50 2.25 2.00 
30 sec or less 75% of 1-min. 

7. PACKAGE PLANS 
PER WK: 20 ti 30 ti 40 ti 50 tl 
1 min  75.00 105.00 130.00 150.00 
30 sec or less  56.25 78.75 97.88 112.59 

10. SPECIAL FEATURES 
Local news at :05. Sold on dual-sponsor basis; 
each sponsor receives open & close credit in 
every newscast Sun thru Sat plus 1-minute spot 
in every 2nd newscast, per mo  225 
Party-Line 2-way radio with Paul Harvey and 
ABC News Hour. per participation  5 

KUTY 
1957 

PALMDALE 
Media Code 4 205 2580 0.00 

Mende, Inc., Drawer K, Palmdale, Calif. 93550, 
Phone 805-947-3107. 

I. PERSONNEL 
President-William Mende. 
General Manager-Arthur W. Furtado. 
Assistant Manager-Gary Gregory. 

2. REPRESENTATIVES 
Los Angeles, San Francisco, Northwest-Tracy-Moore 
and Assoc. 

East-Vie Plano Associates, Inc. 
3. FACILITIES 

5,000 w. days: 1470 he. 
Operating schedule: 5:30 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/n time only. 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 3a. 3b, 3d, 40, 5, 6a, 7a, 8. 
Bate Protection: 10b, 1113, 12b, 13b, 1413. 15b. 
Basic Rates: 20a, 21a, 21b, 21d, 22a. 230. 241), 25a. 

28b, 29a. 
Contracts: 400. 41, 421), 440. 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 00e, 60e, 60f, 601, 61a. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 32. 

TIME RATES 
Rates effective   

fletes received July 19, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 2mmn 30 sec 
1 . 5.50 3.75 100 t1 .... 4.00 3.00 
25 U  5.00 3.50 250 ti 1.50 2.75 
50 ...... 4.50 3.25 500 ti  3.00 2.50 
10 seconds-75% of applicable 30-second rate. 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 1 min 30 see 

40 ti ....... _.._... 134. 101. 20 ...... 80. 60. 
30 U........... 113. 84. 

10. SPECIAL FEATURES 
Newscasts: At :55. News is sold on a tri -sponsor 
basis. Each sponsor receives open and close credit 
In every hourly newscast Mon thru Fri, plus 1 
1-minute commercial announcement in every third 
newscast. Cost per month 225.00. 
News, weather, sports and local news-earned 1-
minute rate plus 10%. 

LEMOORE (I AM; 1 FM) 
Kings County-Map Location D-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KLAN 
1960 

Medio Code 4 205 2610 5.00 
Sadler and Fischer Enterprises, Box 1130, Hanford. 

Calif. 93230. Phone 209-584-4466. 

I. PERSONNEL 
Pres. & Can't Mgr.-W. H. Sadler. Jr. 
Vice-Pres. & Sales Mgr -.Toe Fischer. 
Program Director-Casey Jones. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
San Francisco-The Albert Chance Company. 

3. FACILITIES 
1.000 w. days: 1320 he. Directional. 
Operating schedule: G am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded insulations 
General: la, 3a, 3b, 3d, 4a, 5, 6a, 7a. 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 15b. 
Basie Rates: 20b, 210. 22a, 231), 24b, 25c, 28a, 29a. 
Contracts: 40a. 42b, 42d. 44a, 45, 47a, 48, 510. 
Comb.; Cont. Discounts: 60h, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 82. 

TIME RATES 

No. G-1 Elf 4/1/69-Itec'd 4/2/69. 
AA-6-10 am & 3-7 pm. 
A-10 urn-3 pm & after 7 pm. 

(This listing continued on next page) 
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CALIFORNIA 

Lemoore-K L A N-Continued 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WK: 6 ti 12 ti 18 tI 24 ti 30 ti 
1 min.  7.00 6.25 5.75 5.25 5.00 
30 sec  5.60 5.00 4.60 4.20 4.00 
10 sec  3.50 3.10 2.90 2.60 2.50 

CLASS A 
1 min  6.00 5.25 4.75 4.25 4.00 
30 sec  4.80 4.20 3.80 3.40 3.20 
10 sec  3.00 2.60 2.40 2.10 2.00 

DISCOUNTS 
28 wk-5% 52+ wk-15% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(6 am-7 pm) 
PER YR: 100x 250x 500x 700x 10000 
1 min  5.50 4.00 3.75 3.50 3.00 
30 sec  4.45 3.20 3.00 2.80 2.40 
10 sec  2.75 2.00 1.90 1.75 1.50 
1-minute and 30-seconds may be combined for dis-
count purposes. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

130  70 50 35 25 
26 x  60 40 30 20 
52 x  50 35 25 15 
104 x  40 30 20 (.) 

(.) 12.50. 

KOAD 
1963 

Media Code 4 205 2635 2.00 
Golden Broadcasting Systems. Inc., 15279 Hanford-
Armona ltd., Lemoore, Calif. 93245. Phone 209-
582-9056. 
STATION'S PROGRAMMING DESCRIPTION 

ROAD: Programmed for adults and young adults. 
MUSIC: 70%, middle-of-the-road format, featuring 
current selling general popular musk. News, sports 
and weather 10%, featuring local, national, interna-
tional and regional news happenings. COMMER-
CIAL POLICY: 15 minutes maximum permitted. 
Personalities for remote pickups from shopping cen-
ters, state fairs, etc. FARM: featuring interviews 
with county agents and livestock shippers. Contact 
Representative for further details. Ree'd 7/14/69. 

I. PERSONNEL 
Manager-Leroy Hurte. 
Sales Manager-Jim Peterson. 
President-Clark E. Parker. 

2. REPRESENTATIVES 
John A. Potter Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non-directional nights, directional days. 
Operating schedule: 6 am-midnight. PST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 30, 4a. 5. 6a, 7a. 
Rate Protection: 10a, 11a, 120, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22a, 22b, 24b, 

250. 28a, 28c, 29a. 
Contracts: 400, 42b, 42d. 44a, 45, 47a, 48, 510. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 60h, 601. 
Cancellation: 70a, 70e, 710, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ER Steed 7/14/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon tara Sun 10 am-4 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: 601 12 ti 18 ti 24 ti 30 tl 
AAA   7.25 6.50 6.00 5.50 5.25 
AA   6.25 5.50 5.00 4.50 4.25 
A   5.00 4.25 3.75 3.25 3.00 

30 see: 80% of 1-min. 10 see: 50% of 1-min. 
DISCOUNT 

26 wk-5% 52 wk-10% 
7. PACKAGE PLANS 

1 min 
10 ti (5AAA, 5AA)  60 
15 ti (5AAA, 5AA, 5A)  83 
20 ti (SAAA, 7AA, 5A)  110 
25 ti (8AAA. 7AA. 10A)  135 
50 ti (20AAA, 15AA. 15A)  210 
Scheduled within 2 weeks. 

8. PROGRAM TIME RATES 
1 hr 

13 x  75 
26     65 
52 x   55 

10. SPECIAL FEATURES 
Time/Temperature reports-50% of 1-min. 

LIVERMORE 
Alameda County-Map Location B-6 

See SRDS consumer market map and data at begin-
ning of the Stele. 

KYT E (FM) 
1968 

Subscriber to the NAB Radia Code 
Media Code 4 205 2665 9.00 
Peer Broadcasting Corp.. Box 284, 1744 First St., 

Livermore, Calif. 94550. Phone 415-447-7272. 

I. PERSONNEL 
President-Ralph Peer. 
Station Manager-Susan Reed. 

3. FACILITIES 
ERS' 3,000 w.; 101.7 me. Stereo. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 150 ft. below average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 20, 2b, 30, 4a, 5, 6a. 
Rate Protection: 10b, lib. 14b, 15b. 
Basic Rates: 200. 20b, 21a. 24a, 25a, 26. 28b, 28e. 
Contracts: 40b, 42b, 42d, 440, 44b, 48, 49. 51c. 
Comb.: Cont. Discounts: 60b, 601. 
Cancellation: 73a, 73b. 
Prod. Services: SO. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na. 100 Eff 1/1/69-Itec'd 4/14/69. 

1/2 hr 1/4 hr 5 min 
55 40 30 
45 35 25 
35 30 20 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIME 
IX I4x 28x 42e 560 II2x 

1 min  7.00 6.00 5.50 5.00 4.75 4.50 
30 sec  7.00 4.75 4.00 3.75 3.50 3.25 
10/20 sec  7.00 4.50 3.50 3.25 3.00 2.75 
ROS-20% discount. 

8. PROGRAM TIME RATES 
SPECIFIED TIME 

Ix I4x 28x 42x 560 112x 
1 hr  35.00 23.75 22.50 22.50 21.00 20.00 
1/2 hr  17.50 13.75 11.85 11.85 11.25 10.60 
ROS-20% discount. 

2240 
4.25 
3.00 
2.50 

224x 
18.75 
10.00 

LODI (I AM; 1 FM) 
San Joanuim County-Map Location C-6 

See SRDS consumer market map and data at begin• 
nine of the State. 

e 
KCVR 

1946 

Ft A Et 

Subscriber to the NAB Radio Code 
Media Code 4 205 2700 4.00 
B. Floyd Farr. George D. Snell and George M. Mar-

diklan. KCVR Radio, Box 600, Lodi, Calif. 95240. 
209-368-0626. 

Other offices: 15 Malone Ct., Sacramento. Calif. 
95820. Phone 916-444-0626; 1608 Elmwood, Stock-
ton, Calif. 95204. Phone 209-466-0626. 
STATION'S PROGRAMMING DESCRIPTION 

KCVR: Audience: religious 50%, Spanish 49%. 
Portuguese .5%. German .5%. 
RELIGIOUS: M-F, sign-on-1 pm. Sat, sign-on-11 
am. Sun, sign-on-3 pm. Sacred 40% local, 60% na-
tional religious broadcasters. Music programmed and 
emceed by area's pastors. NEWS: press service and 
religious source. Spanish: M-F, 1 pm-sign-off. Sat, 
noon-sign-off. Sun, 3 pm-sign-off. General for Span-
ish speaking with 6 air personalities and news staff. 
Popular Latin American music mostly by request. 
Heavy emphasis on community involvement through 
sports and rodeo coverage, dances, fiestas, beauty 
contests. News and public service in Spanish language. 
Personalities available for remote pickup. COMMER-
CIAL POLICY: commercials translated free. Contact 
Representative for further details. Rec'd 7/24/67. 

I. PERSONNEL 
General Manager-George L. Sampson. 
Chief Engineer-Orson Loam. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
5,000 w. days; 1570 ice. Directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3a, 4a, 4d, 5, 6a, la, 8. 
Rate Protection: 1013, 11b. 12b, 1313. 14b. 
Basic Rates: 20a, 21a, 24a, 24b, 24c. 25a, 26, 28s. 

2&e, 29a. 30. 
Contracts: 40a, 41, 44a, 46. 47b, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60g, 61a. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
FM facilities: KXKX (FM). 
R-CVR and KXKX (FM) schedules may be combined 
for frequency discount. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eft 5/1/68-Rec'd 5/27/68. 
7. PACKAGE PLANS 
PER WK, ROS: 

I min 30 see I min 30 see 
5 ti  5.75 4.30 50 ti 4 50 3.40 
10 ti  5.50 4.10 60 ti  4.30 3.20 
20 ti  5.30 4.00 70 ti  4.00 3.00 
30 ti  5.00 3.75 80 ti  3.80 2.85 
40 ti...._ ..........4.70 3.50 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
ROS: lx 26x 52x 1560 260x 3126 
1 hr  65.00 59.00 55.00 49.00 45.00 42.00 
1/2 hr  39.00 35.00 33.00 29.00 27.00 25.00 
1/4 hr  26.00 23.00 22.00 19.50 18.00 17.00 
5 min.  13.00 12.00 11.00 10.00 9.00 8.50 
Specific times. extra 10%. 

ADDITIONAL DISCOUNTS 
5 wk-5% 13 wk-10% 26 wk-15% 52 wk-20% 

KCVII/KXKX (FM) COMBINATION RATES 
1 MINUTE 

PER WK. 
AM: FM: I wk 5 wk 13 wk 26 wk 52 wk 
5 ti 5 ti  51.50 48.90 46.40 43.80 41.20 
10 a 10 ti  99.00 94.00 89.00 84.00 79.20 
10 ti 20 ti  138.00 131.00 124.00 117.20 110.30 
15 ti 25 ti  173.00 164.00 155.70 147.00 138.40 
20 ti 30 ti  207.00 196.50 186.30 176.00 165.60 
25 ti 35 ti  237.00 2-5.00 213.30 201.50 189.60 
25 ti 45 ti........ 257.50 244.50 231.80 219.00 206.00 
30 tL___50 U.  279.00 265.00 251.10 237.00 223.20 

30 SECONDS 
5 ti 5 ti  38.50 36.60 34.60 32.75 30.80 
10 ti 10 ti  74.50 70.70 67.00 61.30 59.60 
10 ti ..... ...20 ti  101.50 96.40 91.40 86.30 81.20 
15 ti 25 ti  130.00 123.50 117.00 110.50 104.00 
20 .30 ti  155.00 147.00 139.50 131.80 124.00 
25 ti 35 ti  178.00 169.00 160.20 151.00 142.40 
25 ti 45 ti  192.00 182.00 172.80 163.00 153.60 
30 ti ........50 ti  218.50 200.00 189.45 179.00 168.40 

(Clt 2) 

KXKX (FM) 
(formerly KCVR-FM) 

1959 

e 
Subscriber to the NAB Radio Code 

Media Code 4 205 2701 2.00 
George Snell. B. Floyd Farr h George Mardlkian dba 
KCVR Radio. Box 600, Lodi, Calif. 95240. Phone 

209-368-0626. 
Other phones: Sacramento 916-444-0626, Stockton 

209-466-0626. 
STATION'S PROGRAMMING DESPRIPTION 

KXKX (FM): Programmed for adults and young 
adults. 
AIR PERSONALITIES identify all music played. 
MUSIC: general popular with emphasis on current 
hits from trade magazine charts. Requests 10 Pm-

12M, M-F. NEWS: 5 min newscasts 2 am, 5 am, 
7:30 am, 10 am, noon, 4 pm, 6 pm, 8 pm & 10 pm. 
No more than 8 commercial minutes in any 1 hour. 
Remote pickups from local fairs, stores, etc. Contact 
Representative for further details. Itec'd 3/27/68. 

I. PERSONNEL 
General Manager-George L. Sampson. 
Chief Engineer-Orson Laam. 

2. REPRESENTATIVES 
Grant Webb & Company. Inc. 

3. FACILITIES 
ER? 3,000 w. (hertz.), 3,000 w. (vert.) ; 97.7 inc. 

Stereo. 
Operating schedule: 24 hours. PST. 
Antenna ht.: 180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 2b, la. 4a, 4d, 5, 613. 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 20a, 21a, 240. 24b, 24e. 25a, 26, 28a, 

28c, 29a, 30. • 
Contracts: 411a, 41. 46. 49, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60b. 60g, 610. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
AM facilities: KCVR. 
Sold in combination with KCVR. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 5/1/68-Reed 5/27/68. 
7. PACKAGE PLANS 
PER WK, ROS: 

1 min SO see I mIn 30 tee 
5 ti  5.00 3.75 50 ii............ 3.90 2.90 
10 ti  4.80 3.60 60 ti __ 3.70 2.80 
20 ti  4.60 3.45 70 ti  3.50 2.60 
30 ti  4.40 3.20 80 ti  3.30 2.50 
40 ti ......... ....... 4.10 3.10 
10 see: 50% of 1-min. 

8. PROGRAM TIME RATES 
ROS: lx 26x 52x I56x 260x 312x 
1 hr  58.00 52.00 49.00 43.00 40.00 37.00 
1/2 hr  35.00 31.00 29.00 28.00 24.00 22.00 
1/4 hr  23.00 21.00 20.00 17.00 16.00 15.00 
5 min  11.50 10.50 10.00 8.50 8.00 7.50 
Specified times. extra 10%. 
Midnight-6 am. less 75%. 

ADDITIONAL DISCOUNTS 
5 wk-5% 13 wk-10% 26 wk-I5% 52 wk-20% 

LOMPOC (3 AM; 1 FM) 
Santa Barbara County-Map Location D-9 

Bee SUDS consumer market map and data at begin-
ning of the State. 

KKOK 
1963 

e 
Media Code 4 205 2730 1.00 
John W. Parham. 3640 Buellton ltd.. Lompoc. Calif. 

93436. Phone 805-736-5656. 
STATION'S PROGRAMMING DESCRIPTION 

KKOK: MUSIC; standard. pop. NEWS: UPI and 
local news staff. Contact Representative for further 
details. Reed 7/2/68. 

I. PERSONNEL 
General Manager-John W. Parham. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
500 w. days; 1410 kc. Directional. 
Operating schedule: 6 am-local sunset. PST. 
Antenna ht.: 170 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 113, 2a, 2b, 3a, 3d, 4a, 4d, 5, 6a. 7b. 
Rate Protection: 10h, 11h. 12b, 13b, 14s. 15a, 15e. 
Baste Rates: 20a, 21a, 2113. 21e. 2Id, 22a, 22b, 23a. 

24b. 25a, 26, 28e, 29a. 30, 32b. 
Contracts: 40a, 41, 42c, 43, 45, 46, 470, 48. 49, 50, 

51a. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61a, 62b. 
Cancellation: 700. 70e, 73e. 
Prod. Services: 80, 81. 82. 
Affiliated with ¡CBS. 
Member: Jaleo-So/Cal Group. 

TIME RATES 
No. 2 Rif 6/13/68-Rec'd 7/2/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 set 

1 ti  2.50 2.00 
26 ti  2.40 1.90 
76 ti  2.30 1.80 
151 ti  2.20 1.70 
251 ti  2.10 
501 ti  2.00 
751 ti  1.90 
1000 -I  1.80 

8. PROGRAM TIME RATES 

1.60 
1.50 
1.40 
1.30 

1 hr 1/2 hr 1/4 hr 5 min 
1 x  35.00 18.00 10.00 3.50 
14 x  33.50 17.00 9.50 3.40 
27 x  32.00 16.00 8.50 3.30 
40-52 x  30.00 15.00 7.50 3.20 

KLOM 
1962 

R AlB 

Media Code 4 205 2760 8.00 
Communications Corp. of America. Box 697, 605 Bod-

ger Rd., Lompoc, Calif. 93436. Phone 805-736-
3429. 

STATION'S PROGRAMMING DESCRIPTION 
KLOM: Programmed for adults and young adults. 
MUSIC: emphasis on current hits and standards and 
always playing 3 in a row before any commercial 
Interruption. NEWS: network on hour and half hour, 
supplemented with local news on hour following net-
work news. COMMERCIAL POLICY: air 16 com-
mercial minutes per hour. SPORTS: network and 
local coverage on sports. but no play-by-play. Re-
ligion and foreign language programmed on Sun 
only. Contact Representative for further details. 
Reed 3/6/68. 

I. PERSONNEL 
President-Mike Gold. 
Vice-Pres. & Gen'l Mgr.-Dave Jacob. 
Program Director-Norm Nelson. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 1,000 w. days; 1330 kg. Directional. 
Operating schedule: 6 am-local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KLOM-FM. 

4. AGENCY COMMISSION 
15/0 time only; 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2b, 3a. 3d, 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10a, 1lb, 12b, 13b, 14a, I5a, 15e. 
Basic Rates: 20a, 21a. 21b, 21e, 21d, 22a. 22b, 23a, 

24b, 25a, 26, 28e, 29a, 30, 32b. 
Contracts: 40a, 41, 42e. 43, 45, 46. 47a, 48, 49, 50, 

51a, 
Comb.; Cont. Discounts: 60a, 60f, 60L 61a. 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Prod. Services: 81, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 

Na. 3 Eft 1/15/68-Rec'd 3/6/68. 
6. SPOT ANNOUNCEMENTS I min 30 see 10 see 
1 x  6.00 5.25 3.50 
26 x  5.50 4.75 3.25 
52 x  5.00 4.25 3.00 
104 x  4.50 3.75 2.75 
156 x  4.25 3.50 2.50 
260 x  4.00 3.25 2.25 
312 x  3.75 3.00 2.15 
520 x  3.50 2.75 2.00 
780 x  3.25 2.50 1.85 
1000 x  3.00 2.25 1.75 

7. PACKAGE PLANS 
10 DAYS: 10 ti 20 ti 
30 DAYS: 20 01 30'LI 
1 min  4.25 4.00 
30 sea_. ...... 3.50 3.25 
10 sec  2.50 2.25 
Both Package Plans ROS 
meato, 

8. PROGRAM TIME RATES 
lx 26x 520 104x 156x 260x 

1 hr  60 55 50 45 40 35 
1/2 hr  38 35 32 29 26 23 
1/4 hr  25 23 21 19 17 15 
10 mir.  15 14 13 12 11 10 
5 min  11 10 9 8 7 6 
2 or more Program units may combine to earn ap-
plicable unit rate if broadcast on same day for same 
sponsor. 
Spots and Programs cannot be combined to earn dis-
counts, however greatest discount earned by either 
applies to the other. 

10. SPECIAL FEATURES 
Foreign Language Programs-lx rate applies. 

SO ti 40 ti 50 tl 70 01 
60 ti 90 tl 120 ti 150 ti 
3.75 3.50 3.25 3.00 
3.00 2.75 2.50 2.25 
2.15 2.00 1.85 1.75 
within general time seg-

K L 0 M-FM 
1968 

Media Code 4 205 2761 6.00 
Communications Corp. of America. Box 697, 605 
Bodger ltd., Lompoc, Calif. 93436. Phone 805-
736-3429. 

I. PERSONNEL 
President-Mike Gold. 
General Manager-Dave Jacob. 
Program Director-Vern Masterson. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
ERS' 2,500 w.; 92.7 me. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 270 ft. below average terrain. 
Partial simulcast operation. Operated separately 
meal sunset-midnight. For simulcast facilities see 
KLOM. 

4. AGENCY COMMISSION 
15/0 time only; 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
See KLOM listing for coded regulations. 

TIME RATES 

Rates are identical to KLOM. See that listing. 

KN EZ 
1958 

R Ale 

Subscriber to the NAB Radio Code 

Media Code 4 205 2790 5.00 

KNEE Radio, Division of E & B Communications 
Corp., Box 960, Lompoc, Calif. 93436. Phone 805-
736-3496. 
STATION'S PROGRAMMING DESCRIPTION 

KNEE: Programmed for adults, young adults and 
teenagers 
Popular music format is top 40 rock and top 40 non-
rock, all time favorites. NEWS: network news at :55, 
news headlines, local state and national on half hour. 
News bulletins anytime, live mobile reports, stock 
market reports 3 times a day from NYSE. SPORTS: 
local play-by-play football and basketball for two high 
schools. College football, network sports and remote 
broadcasts on location. Contact Representative for 
further details. Ree'd 11/4/68. 

I. PERSONNEL 
President-Charles Trimble. 
General Manager-Terry Dorsey. 
Sales Mgr. & Prog. Carey. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
500 w ; 960 ice. Directional-night only. 
Operating schedule: 5 am-midnight daily. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

(This listing continued on next page) 
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Lompoc-K N E Z-Continued 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2a. 3a, 4a, 4d, 5, 6a. 78. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Bates: 20a. 22a, 22b, 238. 24a, 25a, 26, 28b. 

291. 
Contracts: 40a. 42a. 45. 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 611, 61b. 61c, 62b. 
Cancellation: 708. 70e, 710. 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 1 F1ff 6/1/68-Reed 9/30/68. 

6. SPOT ANNOUNCEMENTS 
A-7-9 am, noon-1 pin & 4-6 pm. Guaranteed firm 
times. 

lx 52x 104e 156x 208x 260x 1200x 
1 min 5.30 4.70 4.40 4.10 3.80 3.50 2.95 
30 sec 4.10 3.50 3.20 2.95 2.65 2.35 2.10 
All other times. 20 sec or less. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104e I56x 208x 260x 

1 hr  65 60 55 50 45 40 35 30 
1/2 hr  40 37 35 33 30 26 23 20 
1/4 hr  25 23 22 20 18 16 15 12 
5 min  15 13 12 11 10 8 7 6 
Programs and spots cannot be combined to earn larger 
freauency discount. 

LONG BEACH 
Lot Angelo. County-Hap Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

KFOX KFOX-FM 
See lilting under Log Angeles Urban Ares. 

KGER 
1926 

Subscriber to the NAB Radio Code 
Media Code 4 205 2820 0.00 
Joists Brown School. of Calif., 3759 Atlantic Ave., 

Long Beach, Calif. 90807. Phone 213-427-7907, 
636-4774. 

I. PERSONNEL 
President-Dr. John E. Brown. 
Vice-Pres. & Gen'l Mgr.-Clinton IL Fowler. 

3. FACILITIES 
4.000 w.; 1390 ke. Directional-night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, lb, 4d, 5, Ga, 7b. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15b. 
Basic Rates: 20b. 21a, 21b, 22a, 231% 2414 25a, 26, 

28b, 28e. 29a, 29b, 30. 
Contracts: 40a. 42b, 45, 46. 47e, 51a. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Following rs.tes show net mete after deduction of all 
applicable diseounts. 

TIME RATES 
No. 80 Eff 1/1/69-Rec'd 11/29/68. 

A-Sun 7 am-midnight. 
B-Mon thru Sat 6 am-10 pm. 
C-Mors thru Sat sign-on-6 am & 10 pm-sign-off; 
Sun sign-on-7 am. 

6. SPOT ANNOUNCEMENTS 
CLASS A. B. C 

Ix 26x 52x 104x 1564 260x 312e 
1 min 8.00 7.80 7.60 7.40 7.00 6.75 6.50 
30 see 6.25 0.00 5.00 5.60 5.30 5.00 4.70 

8. PROGRAM TIME RATES 
CLASS A 

Ix 26x 52x 104x 156e 260e 312e 
1 hr  125 120 115 110 105 100 
1/2 le  86 84 82 79 76 72 
1/4 hr  59 57 55 53 51 49 
10 min.._ 44 42 40 38 36 34 
5 min.  30 29 28 27 26 25 

CLASS B 
1 hr  120 115 110 105 100 95 90 
1/2 hr  74 71 68 65 62 59 56 
1/4 hr  49 47 45 43 41 39 37 
10 min  35 33 31 29 28 27 26 
5 min  25 24 23 22 21 20 19 

CLASS C 
1 hr  92 88 84 80 76 
1/2 hr  58 55 52 50 47 
1/4 hr  40 38 36 34 32 
10 min  28 27 26 25 24 
5 min.  20 19 18 17 16 

KJLH (FM) 
See listing under Los Angeles Urban Area. 

K N AC (FM) 
See listing under Loa Angeles Urban Area. 

KNOB (FM) 
See listing under Lon Angeles Urban Ares 

LOS ALTOS 
Santa Clara Countr-Map Location C-r 

See ARDS consumer market map and data at begin-
ning of the State 

KPGM (FM) 
mo 
NAIS 

Media Code 4 205 2850 7.00 
Peninsula Broadcasting Corp.. 2550 El Camino Real, 
Mountain View, Calif. 94040. Phone 415-948-0555. 

STATION'S PROGRAMMING DESCRIPTION 
KPGM (FM): Programmed for adult audience. 
Popular music format with emphasis on standards and 
middle-of-the-road. MUSIC: general popular 6 am-
8 pm, instrumental arrangements of standards empha-
sized after 5 pm. Serious music, 8-10 pm, full 
length opera on Fri. Semi - classical and general 
popular, intsrumental only, 10 pm - 12M. NEWS: 
headlines on quarter hour, 6-9 am, local interest and 
stocks on half hour. 9 am-5 pm. Regular programs 
frequently carried from remote locations. COMMER-
CIAL POLICY: no more than 10 commercial minutes 
per hour, 6 am-8 pm, nor more than 4, 8 pm-121f. 
Itec'd 9/25/67. 

I. PERSONNEL 
Co-General Managers-J. N. Christensen, Lawrence 
Gahagan. 

3. FACILITIES 
ERP 3,000 w.; 97.7 mc. Stereo. 
Operating schedule; 6:00 am-midnight Mon thru Sat.; 
10:00 am-midnight Sun. PST, DST. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la. 2b, 3a, 3b, 3e, 3d, 4a, 4e, 5, Ca. 7b. 
Rate Protction: 15h. 
Basic Rates: 20a, 21a, 21b, 221), 23a, 24b, 25a, 281s, 

29a. 
Contracts: 40a, 41. 46. 
Comb.; Cont. Discounts: 601'. 62d. 
Cancellation: 70e. 71a. 72. 730. 
Prod. Services: 80, 81. 82. 
Length of commercial CODY: 
6 1:00 30 ........ 2:90 
15 1:30 60 5:00 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff l/3/67-Recd 6/30/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 194x 208x 
1 min  7.00 6.50 6.00 5.50 5.25 5.00 
10 sec  5.00 4.50 4.00 3.50 3.25 3.00 
15/20 sec.  4.00 3.50 3.00 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  65.00 35.00 22.00 13.50 
13 It  60.00 33.00 20.00 13.00 
26 ti  55.00 30.00 18.00 12.00 
52 ti  50.00 27.00 17.00 11.00 
104 ti  45.00 26.00 16.00 10.50 
208 ti  40.00 25.00 15.00 10.00 

LOS ANGELES (and) 
LOS ANGELES URBAN AREA 

STATIONS IN LOS ANGELES: 

KABC, KABC-FM 
KBBI (FM) 
KBCA (FM) 
KBIG, KBIG (FM) 
KBMS (FM) 
KCBH (FM) 

95 KFAC. KMET-FM 
68 KFI 
47 KFWB 
23 KGBS 
24 KGBS-FM 

KALI, San Gabriel 
72 69 KBBQ, Burbank 
45 42 K BIG, Avalon 
30 28 KBOB(FM), West Covina 
23 22 KDAY, Santa Misias 
15 14 KFOX, KFOX-FM, Leng 

Bomb 
•KGER„ Lena Bouts 
KGIL. San Fernando 
KGRB, Wert Covina 
KIEV, Glendale 
KILH (FM). Long Beath 
K KA R. Pomona 
totop (FM), Redondo 
Beaeh 

KNAC (FM), 
terri Beath 
(*) So. Mlles under elty ef Monte. 

XERB 
1090 KC 

50,000 WATTS 
SERVING THE 700,000 SOUTHERN 

CALIFORNIA NEGRO MARKET 

... FULL TIME - 24 HOURS 

KGF.I 
K11.1-FM 

KHOF (FM) 
KLAC 
KMET (FM) 
KMPC 
KNX, KNX-FM 
KOST (FM) 
KPOL, KPOL-FM 
KRHM (FM) 
KRKD 

STATIONS IN LOS ANGELES URBAN AREA: 

Lee Angels. Urban Area oration* are lieted (unions 
etherwiet Indleattid) Immediately following the list-
ing* ter Lee Ansel*. stations. 

KNOB (FM), 1-01111 Beath 
KPPC. KPPC-FM. 
Pasadena 

K LA. Pasadena 
KSFV (FM), San 
Fernando 

KSRF (FM). 
Santa Monies 

KTYM, KTYM-F111, 
Ingloweed 

KUTE (FM). Glendale 
KVFM (FM), San 
Fernando 

K W K VI. Pasadena 
KWOW, Pomona 

CALIFORNIA 

STATIONS IN LOS ANGELES 
(12 AM; 17 FM) 
1.03 Angeles County-Map Location E-10 

Be. 811Dill consumer market map and data at begin-
ning of the State 

GROUP/L. A. 
Comprised of: 

KBBI (FM) KNOB (FM) 
KAM (FM) KRUM (FM) 
KMET (FM) KUTE (FM) 
Media Code 4 205 2880 4.00 
Los Angeles-1717 N. Highland Ave., Suite 806. 

Hollywood, Calif. 90028. Alex Stein, Tom Papich. 
Phone 213-462-6676. 

TIME RATES 
Eff 10/66-Ree'd 10/31/66. 

6. SPOT ANNOUNCEMENTS 
I MINUTE 

 Stations--
PER WK: YR: 9 8 7 6 5 4 
10 ti 130 z 85.00 80.00 74.00 67.00 59.00 50.00 
20 ti 260 x 82.00 77.50 72.00 65.00 57.50 48.50 
30 ti 400 z 79.00 75.00 70.00 63.00 56.00 47.00 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

KABC 
1929 

LOS ANGELES 

An ABC Owned Station 

1171KATZ RADIO 
MAI WEST 

News and Conversation 
R AB 

Subssriber to the NAB Radio Code 
Media Code 4 205 2910 9.00 
American Broadcasting Co. A Division of American 

Broadcasting Companies. Inc.. 3321 S. LaCienega 
Blvd., Los Angeles, Calif. 90016. Phone 213-663-
3311. 
STATION'S PROGRAMMING DESCRIPTION 

KABC: Programmed for adults, 
News and open line telephone conversation format. 
NEWS: 4 hour morning news block. 2 hour eve-
ning news block, sr-ills overall hosts. ',Network and 
local news on hour. 5-9 am world, regional and local 
news, sports, helicopter reports, commentary, stock 
market reports. 9 am-noon telephone discussions. 
Noon-4 pm telephone discussions, guests, interviews. 
4-6 pm news block. 6 pm-5 ans telephone discussions, 
guests, interviews. Sun 5-9 am news and public 
affairs. 9 am-4 pm telephone discussions, guests, in-
terviews. 4-7 pm news block. 7 pm-12.51 public 
affairs. 28 man news staff, 6 mobile units, helicopter. 
Contact Itepresentathe for further details. Reed 
3/3/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Ben Flobermen. 
General Sales Manager-George Green. 
Program Manager-Jack Meyer.. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
5.000 w.; 790 be. DirectIonal-night only. 
Operating schedule: 21 hour, daily. PST. 
Partial simulcast operation. Simulcast 3-9 am & 5:30 
pm-mIdnight Sun. For non-simulcast facilities see 
KABC-FM. 

4. AGENCY COMMISSION 
15/0 rates shown: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 3a. 3b, 3e, 3d. 4a, ad, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 1313. 14b, 15d. 
Basic Rates: 20b, 22a, 24a, 25a, 27, 28a, 29a, 20, 

33a. 
Contracts: 40b, 42a, 44a, 45, 51e. 
Comb.: Cont. Discounts: 60b. 60h, 601, 61b, 62b, 
Cancellation: 70a. 70e, 71a. 
Affiliated with American Information Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 40 Elf 8/1/69-Reed 7/28/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon Giro Sat. 3-7 pm. 
A-Mon (Ism Sat 10 ans -2 pm & 7-8 pm; Sun sign-
on-8 pm. 
B-Sign thru Sat. 0 pm-midnight & fi -G ans. 
C-Sun thru Sat midnight-5 arn. Rates on request. 

7. PACKAGE PLANS 
1-MINUTE MULTI-SPOT PLANS 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 li 
AAA   105 100 95 90 85 
AA   95 85 80 75 70 
A .....   80 70 65 60 55 
  60 50 45 43 40 

(This listing continued on next page) 

ONE STATION SELLS ALL OF SOUTHERN CALIFORNIA • LOS ANGELES 

LONG BEACH • SAN DIEGO • SAN BERNARDINO & ORANGE COUNTY 

No. I* Negro Station in 5Counties: XERB reaches 742,900 Negroes in this multi-
5an Diego • Riverside • Orange • San Bernardino . Kern metro market - which also includes the 

Bakersfield, Riverside and Ontario metros. 
SRDS CM Data 1-1-69 

XERB • 4007 W. Sixth St., Los Angeles, Cal. 90005 

Phone (213) 385-5117 

Represented by 

GREENER, HIKEN, SEARS 

TIME XERB "D" 

ALL DAY 
7 AM-
6 PM 

31.0 10.3 8.0 7.7 

Source: Pulse 6 County Negro Survey. 
April-May-Jo e-July, 19 7. 

If we 
delivered 
the best 
results... 

wouldn't 
we have 

the 
most 

advertisers?* 

We do. 
KABC _J T_)) 

Me-c-feie3 
Arnerk-an 
Intrrrnekin 
ReSe Network 

represented nab pnally by Katz Agency. Inc. 

'Crest Moritor, monthly average 

January 1968 thru June 1969 
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CALIFORNIA 

Los Angeles-K A B C-Continued 
50/50 TRAFFIC PLAN 

An advertiser who schedules at least half his com-
bined AAA and AA weekly spots in AA. earns AA 
rates on all AAA and AA spots, provided all AAA 
and AA spots in his schedule are spread equally 
Monday thru Saturday. 

TOTAL AUDIENCE PLANS 
PLAN I 

(1/3 each AAA, AA, .13) 
  Per wk  

WKS PER YR: 12 ti 18 tl 24 ti 30 tl 
  780 1098 1368 1650 

13 wk  744 1044, 1296 1560 
26 wk  720 1006 1272 1530 
52 708 990 1224 1500 

1:;I;AN 10 
(1/6AAA, 1/6AA. 1/3A, 51/3B) 

  720 1008 1248 1500 
13 wit  684 954 1176 1440 
26 wk. 672 936 1152 1380 
52 wk  648 900 1128 1350 

PLAN III 
(1/2 each A, °B) 

........   600 828 1008 1200 
13 wit............._...   576 794 960 1140 
26 wk  552 774 936 1110 
52 wk.  540 738 912 1080 
CI Subject to availability, up to half of B 
may be scheduled ROS Sat. Sun & Mon. 

36 ti 
1944 
1836 
1800 
1764 

1764 
1692 
1620 
1584 

1404 
1332 
1296 
1260 
spots 

EXTENDED WEEKEND PLAN 
(1/3 Sat, 1/3 Sun, 1/3 Mon or 1/2 Sun, 

1/2 lion or 1/2 Sat, 1/2 Sun) 
Per wk 

WKS PER YR: 6 ti 12 ti 18 ti 24 ti 
  282 516 738 .912 

13 wk  270 492 702 864 
26 wk.  258 480 684 840 
52 wit  252 468 666 816 
30 see: 80% of I-min. 10 sec: 50% of 1-min. 
Multi-Spot and Total Audience Plans: AAA spots 
must rotate 6-10 am, AA 3-7 pm A. B & O spots 
may be specified within 1-hour segments. 
Minute and 20/30-second spots may be cross-combined 
to determine times per week. 
2 10-second spots count as 1 unit when com-
bined with longer spots to determine times per week 
for longer spots. 
Program and spots may be combined for discounts 
on spots only. 
Rateholder: 100.00 per week, applicable to entire 
card, including rate protection, but not Including 
52-week guarantee. 

10. SPECIAL FEATURES 
NEWS & SPORTS 

AAA AA A 
5 min  135 125 100 75 
10 min.  225 190 150 120 
1/4 hr  300 240 180 150 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-7-1/2% 52 wk-10% 
Applies to spots and programs. 

HELICOPTER TRAFFIC REPORTS 
Suppl. A NE 2/10/69-Reed 3/26/69. 

FIXED POSITION 
1-12 TI PER WE: I wit 26 wk 52 wk 
1 ....... _ ..... ...... ___________ 105 100 95 

K A B C-FM 
1957 

LOS ANGELES 

An ABC Owned Station 

C11:1113 
Media Code 4 205 2911 7.00 

American Broadcasting Company, 3321 S. LaCienega 
Blvd., Los Angeles, Calif, 90016. Phono 213-663-
3311. 

STATION'S PROGRAMMING DESCRIPTION 
KABC-FM MUSIC: progressive rock. PROGRAM-
MING: one continuous program, 24 hours per day, 
employing progressive rock music, interspersed with 
topical comment and thought. Contact Representative 
for further details. Reed 5/1/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Ben Haberman. 
Sales Manager-George Green. 
Program Director-Jack Meyers. 

2. REPRESENTATIVES 
Katz Radio, West. 

3. FACILITIES 
ERP 74,000 w.; 95.5 me. Stereo. 
Operating schedule: 24 battra daily. PST. 
Antenna ht.: 2,183 ft. above average terrain, 
Partial simulcast operation. Operated separately 24 
hours daily Mon thru Sat; midnight-3 am & 9 am. 
5:30 pm Sun. For simulcast facilities see KABC. 

4. AGENCY COMMISSION 
15/0 time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 5. 
Rate Protection: 12g, 16. 
Basic Rates: 20b. 220. 25a, 26, 27, 28a. 30, 33d. 
Contracts: 40a. 42a, 42e. 43, 440, 45, 51e. 
Comb.: Cont. Discounts: 60b, 60d, 60h, 601, 61a. 62d. 
Cancellation: 70a, 70e. 710. 
Affiliated with American FM Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. II Elf 7/15/69-Reed 6/30/69. 

AA-3 pm-midnight. 
A-6 am-3 pm. 
B-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 601 
AA   20 
A   16 

  12 
30 sec: 80% of 1-min. 

DISCOUNTS 
13 wk-5% 26 wk-7-1/2% 

12 ti 24 ti 36 ti 50 ti 
18 16 14 13 
14 12 10 9 
10 8 6 5 

52 wk-10% 

KALI 
SAN GABRIEL 

City of license. San Gabriel, Calif. 
Los Angeles office: 5723 Melrose Ave., Hollywood, 

Calif. 90038. Phone 213-466-6161. 
See listing under Los Angeles Urban Area. 

KBBI (FM) 
1959 

LOS ANGELES 

e um[i 
Media Code 4 205 2970 3.00 
BIOLA, Inc., Box 551, La Mirada, Calif. 90638. 
Phone 213-723-7310. 

I. PERSONNEL 
Sta. its Prog. Mgr.-Donald W. Ranson. 
Promotional Manager-Ralph Samford. 
Sales Manager-Richard T. Bemiller. 

2. REPRESENTATIVES 
Group/L. A. 

3. FACILITIES 
ERP 34,000 w. (horiz.l. 34,000 w. (vert.); 107.5 
me. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 5.800 ft. above Los Angeles. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
713. 8. 

Rato Protection: 10g. 11g, 12g. 13g. 14g, 15a, 16. 
Basic Rates: 20b. 210. 21b, 21d. 22a, 2213. 23a. 245. 

24b, 24c, 25a. 26, 27, 28b, 28e. 29a, 291). 30. 
3213. 33d. 

Contracts: 400. 41, 42b, 42d, 43, 44b, 45, 47e, 48, 
49, 50, 51a, 51b, 51c. 

Comb.; Cont. Discounts: 60b, 60d. 60e, 60f. 60h, 61a. 
62b, 62d. 

Cancellation: 70e, 710. 72, 730, 73b. 
Prod. Services: 80. 81, 82. 
Maximum of 8 commercial minutes per hour. No 
product will be placed adjacent to a competitive 
product. 
Advertising of tobacco or tobacco products not ac-
ceptable. 
Member: FM Group Sales, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 4 Elf 11/1/63-Rec'd 11/18/63. 
AA-Mon thru Sat 6-10 pm. 
A-Mon thru Sat 10 am-6 pm. 
B-lion thru Sat 10 pm-10 am; Sun 6 am thru Mon 
6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 sec 1 min 30 sec 
1 U.  17.00 12.00 104 tl  15.00 10.40 
13 ti-  16.50 11.60 208 ...... 14.50 10.00 
26 ti-  16.00 11.20 312 ti  14.00 9.60 
52 ti  15.50 10.80 

CLASS A 
1 ti  14.00 10.00 104 ti  12.00 8.40 
13 ti._- ....... 13.50 9.60 208 ti  11.50 8.00 
26 ti  13.00 9.20 312 ti  11.00 7.60 
52 tt_ ...........12.50 8.80 

CLASS B 
1 ti  12.00 8.00 104 ...... 10.00 6.80 
13 ti  11.50 7.70 208 ti  9.50 6.50 
28 ti  11.00 7.40 312 ti-....... 9.00 6.20 
52 ti  10.50 7.10 

CONSECUTIVE WEEKS DISCOUNTS 
13 weeks  5% 39 weeks__ ..... 15% 
26 weeks  10% 52 or more weeks._ 20% 
Discounts apply to programs and newscasts only. 

8. PROGRAM TIME RATES 
CLASS AA 

PER WK: 1 hr 1/2 hr 1/4 hr 5 min 
1 ti  84.00 56.00 40.00 25.00 
2 ti  81.00 54.00 38.50 24.25 
3 ti  78.00 52.00 37.00 23.50 
4 ti.___. ...................   75.00 50.00 35.50 22.75 
5 ti. 72.00 48.00 34.00 22.00 

CLASS A 
1 ti  72.00 48.00 34.00 20.00 
2   69.00 46.00 32.50 19.25 
3 ti    66.00 44.00 31.00 18.50 
4 ti  63.00 42.00 29.50 17.75 
5 ti  60.00 40.00 28.00 17.00 

CLASS B 
1 ti  60.00 40.00 28.00 15.00 
2 ti  57.00 38.00 26.50 14.25 
3 ti  54.00 36.00 25.00 13.50 
4 ti 51.00 34.00 23.50 12.75 
5 ti  48.00 32.00 22.00 12.00 

10. SPECIAL FEATURES 
Newscasts: Rates same as Class AA. A and 13, 1/4 
hour and 5 minute Program Time Rates. 
Newscast rates include service and editing fees. 

KBCA (FM) 
1958 

LOS ANGELES 

aunseriber to the NAB Radio Code 

Media Code 4 205 3000 8.00 
Mt. Wilson FM Broadcasters, Inc., 6505 Wilshire 

Blvd., Los Angeles, Calif. 90048. Phone 213-653-
7870. 

Studio-6380 Wilshire Blvd., Los Angeles, Calif. 
90048. Phone 213-653-3940. 

STATION'S PROGRAMMING DESCRIPTION 
MICA (FM): Integrated programming for adults and 
young adults. MUSIC: jazz 24 hours a day. NEWS: 
daily at 8 am, 10 am, noon, 3 pm, G am, & 11 pm. 
Contact Representative for further details. Reed 
7/11/68. 

I. PERSONNEL 
President-Saul It. Levine. 

2. REPRESENTATIVES 
Los Angeles, San Francisco-John A. Potter & Com-

pany. 
New York. Chicago, Atlanta, Detroit-Dore & Al-

len. Inc. 
3. FACILITIES 
ERP 18,000 w. (horiz.), 18,000 w. (vert.); 105.1 me. 
Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 2.900 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4d. 5, 6a. 8. 
Basic Rates: 230. 
Contracts: 40a. 

TIME RATES 
No. 11 Elf 6/1/69-Reed 4/30/69. 

AA-3 pm-midnight. 
A-6 am-3 pm. 
B-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
-AA- -A-

PER YR: I min 30 sec 1 min 30 see 1 
50 x  23.75 19.00 19.00 15.25 1 
100 x  22.50 18.00 18.00 14.50 1 
250 x  21.50 17.25 17.25 13.75 
500 x  20.50 16.50 16.50 13.25 1 
1000 x  19.75 15.75 15.75 12.50 1 

7. PACKAGE PLANS 
-AA- -A-

WKLY: 1 min 30 sec 1 min 30 sec I 
10 ti  24.50 18.75 19.50 15.00 
20 ti  23.75 18.00 19.00 14.50 
30 ti  23.00 17.50 18.50 14.00 
40 CI  22.50 17.00 18.00 13.50 

8. PROGRAM TIME RATES 
5-minutes-1-1/2 x 1-min. 

KBIG 
1952 

AVALON 

-B-
min 30 sec 
5.25 12.25 
4.50 11.50 

13.75 11.00 
3.00 10.50 
2.25 9.75 

-B-
min 30 see 

15.50 12.50 
15.00 12.00 
14.50 11.50 
14.00 11.00 

K B I G-FM 
1959 

LOS ANGELES 

adarn young inc. 
Subscriber to the NAB Radio Code 

(This is a paid listing.) 
Media Code 4 205 3030 5.00 
A Division of Bonneville International Corp., 6540 

Sunset Blvd., Los Angeles, Calif. 90028. Phone 
213-463-3205. 

Studios: Avalon, Catalina Island and Hollywood, 
t'alli 
STATION'S PROGRAMMING DESCRIPTION 

KBIG: See KBIG listing in Los Angeles urban area 
for station's programming description. See KBIG-FM 
listing in Los Angeles for station's programming 
description. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Arthur M. Mortensen. 
Vice-Pres. & Sta. Mgr.-Gordon Mason. 
Program Director-Jon A. Holiday. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
10.000 w. days; 740 Ire. Directional. 
Operating schedule: 6-1 am. PST. 
FM-ERP 104.000 w. (horlz.), 56.000 w. (vert.); 
104.3 roc. 
Operating schedule: 21 hours. 
Antenna ht: 5400 ft. above average terrain. 
Partial simulcast operation. Simulcast 6-10 am Mon 
thru Fri. For non-simulcast facilities see KBIG-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General la, la, 2b, 3a, 3e. 3d, 4s, 5, 6a, 76, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 1413. 15a, 16. 
Basic Rates: 200, 20b, 210, 2113, 21d, 220, 22b, 23a, 

24a, 24b, 24e, 28a. 28e, 29a. 29b, 30, 33e. 
Contracts: 40a. 41, 421% 42d, 440, 45, 46, 47a, 48, 49, 

50, 51a. 51b. 51e. 
Comb.; Cont. Discounts: 60a, 60e. 604. 60e, 60f, 60h, 

601, 61e, 62b, 62d. 
Cancellation: 70a, 70e. 71a, 72. 73a, 73b. 
Prod. Services: 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Elf 7/1/67-Reed 5/18/67. 
7. PACKAGE PLANS 

KBIG All/F11 COMBINATION RATES 
ANNUAL VOLUME PLAN 

I min 30 see 10 see 
1 x  33.00 27.00 16.50 
100 x  26.00 21.00 13.00 
200 x  24.00 20.00 12.00 
300 ........... _ ...... __._..__ ..... 23.00 19.00 11.50 
500 ...... .............. _   22.00 18.00 11.00 
700 x  21.00 17.00 10.50 
1000+   20.00 16.00 10.00 
The KBIG AM/FM Combination gives the advertiser 
separate schedules of the same number of spots on 
each station. To be eligible for the combination rate, 
schedules on both stations must run concurrently but 
individual schedules may be maintained on each 
station. 
Annual Volume Plan receives retroactive discounts 
as earned. 
Guaranteed fixed position spots 25% additional. 

KBIG AM/FM WEEKLY 
COMBINATION PACKAGE PLAN 

PER WK: 10 ti 20 tl 30 ti 40 tl 
1 min  25.00 22.00 20.00 17.00 
30 sec  20.00 18.00 16.00 14.00 
10 sec  12.50 11.00 10.00 8.50 
All package plan spots are best times available but 
are not guaranteed. Spots may be moved without 
notice. If fixed position is desired, add 25%. 
Spots on Weekly Package Plan apply to earned fre-
quency if converted to Annual Volume Plan, but does 
not earn retroactive discounts. 

8. PROGRAM TIME RATES 
KBIG/All only. 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  250.00 160.00 110.00 90.00 55.00 
13 x  240.00 155.00 105.00 85.00 52.50 
26 x..._ ..... - .... 230.00 145.00 100.00 80.00 50.00 
52 x  210.00 135.00 95.00 75.00 47.50 
104 x  200.00 105.00 90.00 70.00 45.00 
208 x  190.00 100.00 85.00 65.00 42.50 
312 x  180.00 95.00 80.00 60.00 40.00 
SPECIAL FEATURES 

KBIG/AM only. 
10 MINUTE NEWSCASTS 

5 PER WK, STRIP: 
13 wits, per day - ...... 60 39 wks+, per day........ 45 
26 wits, per day  50 
Total commercial time 3 min. 

5 MINUTE NEWSCASTS 
5 PER WK. STRIP: 
13 wits, per day__   35 39 wks+, per day...- 25 
26 wits, per day  30 
Total commercial tinte 90 sec. 

NEWS HIGHLIGHTS 
No frequency, flat    . 25 
Commercial time 1 min plus opening and closing. 

SEAWATCH WEATHER REPORTS 
Broadcast 5 times daily, lion thru Fri and hourly 
on Sat and Sun. 
Earned rate. Annual Volume Plan or Weekly Package 
Plan apply, plus an additional 3.00 per broadcast 
Sat and Sun Seats-aids Weather Reports earned rate 
plus 5.00 per broadcast 

K B I G-FM 
1959 

LOS ANGELES 

(S) 

Media Code 4 205 3031 3.00 
A Division of Bonneville International Corp., 6540 

Sunset Blvd., Los Angeles, Calif. 90028. Phone 
213-463-3205. 

Studios: Hollywood. Calif. 
STATION'S PROGRAMMING DESCRIPTION 

KBIG-FM: Programmed for adults and young adults. 
MUSIC 95%: standards, middle-of-the-road, jazz-
oriented to include some mainstream and popular 
jazz. NEWS: every hour on hour, featuring UPI au-
dio and wire services. COMMERCIAL POLICY: com-
merdals in clusters every 10 minutes with maximum 
of 2 commercials per cluster. Contact Representative 
for further details. Itec'd 7/24/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Arthur M. Mortensen. 
Vice-Pres. & Sta. Mgr.-Gordon Mason. 
Program Director-Jon A. Holiday. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Quality Media Incorporated. 
Group/LA. 

3. FACILITIES 
ERP 104,000 w. (hertz.), 56,000 w (vent); 104.3 mc. 
Stereo. 
Operating schedule: 6-1 am. PST. 
Antenna ht: 5400 ft. above average terrain. 
Partial simulcast operation. Operated separately after 
10 am Mon thru Fri. For simulcast facilities see 
KBIG. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
See KBIG listing for coded regulations. 
Sold In combination with KBIG, Avalon, Calif.; see 
combination listing under Los Angeles. 
Member: Better Music Broadcasters, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eft 7/1/67-Reed 5/18/67. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 10 see 
1 x  16.00 13.00 8.00 
100 x  14.00 11.00 7.00 
200 x  13.00 10.50 6.50 
300 x  12.00 10.00 6.00 
500 x  11.00 9.00 5.50 
700 x  10.00 8.00 5.00 
1000 x  9.00 7.00 4.50 
All spots purchased under this rate structure are best 
times available. Prime times are 6-10 pm Mon thru 
Fri and all day Sat & Sun. If all spots are desired 
in evening time an additional charge of 3.00 per 
minute spat will be made; 2.00 per 30 sec spots and 
1.50 per 10 sec spot. 
Annual volume plan receives retroactive discounts as 
earned. 

7. PACKAGE PLANS 
PER WE: 10 ti 20 ti 30 ti 40 ti 
1 min  12.00 11.00 10.00 9.00 
30 sec.  10.00 9.00 8.00 7.00 
10 sec  6.00 5.50 5.00 4.50 
All package plan spots are best times available but 
are not guaranteed. They may be moved without prior 
notice to advertiser. 
Fixed position-add 25%. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 mln 

1 x  150.00 85.00 50.00 25.00 
13 x  145.00 83.00 49.00 24.50 
26 x.  140.00 81.00 48.00 24.00 
52 x    135.00 78.00 46.00 23.00 
104 x.  130.00 75.00 44.00 22.00 
208 x  125.00 73.09 42.00 21.00 
312 x  120.00 70.00 40.00 20.00 

10. SPECIAL FEATURES 
NEWS HIGHLIGHTS 

Broadcast 10 times daily, Mon thru Fri, 9 times on 
Sat and Sun. Total commercial time 90 sec, including 
opening and closing. Cost per broadcast no frequency. 
12.50. 

NOTE: The 
changed to: 

KBMS (FM) 
call letters of this station 

KWST( (FM) 

KCBH (FM) 
1954 

LOS ANGELES 

CMI HAD 

have been 

Media Code 4 205 3090 9.00 
A. A. Crawford dba KCBH (FM). Box 987. Beverly 

Hills, Calif. 90213. Phone 213-272-5224, 274-5224. 
STATION'S PROGRAMMING DESCRIPTION 

RCB11 (FM): Programmed for adults. 
M-F, 6 am-6 pm general popular music. 6 pm-12M 
serious music progressing from light works to com-
plete concertos and symphonies. 8 pm Fri a com-
plete opera. Weekends, specialty shows: Sat folk 
music 8 am-noon, pm offers Broadway show, Greek 
hour, Hawaiian show, organ music. Sat evening, 
serious music till 125f. Sun am: Italian hour. light 
operas, British humor. PM: general popular music 
till evening, serious music till 12M. All serious 
works are complete. Contact Representative for fur-
ther details. Rec'd 11/6/67. 

I. PERSONNEL 
General Manager-A. Arthur Crawford. 
Program Director-Hamilton Williams. 
Sales lfanager-George F. Dalton. 

(This listing continued on next page) 
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Los Angeles-K C B H (FM)-Continued 
2. REPRESENTATIVES 

Call station direct. 
S. FACILITIES 
REP 75,000 w.; 98.7 mc. Stereo. 
Operating schedule: 6:00 a.m, to midnight. Monday 
through Friday. 8:00 Lm, to midnight. Saturday and 
Sunday. PST. 
Antenna hi.: 1.280 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: in. 2a, 2b, la. 313, 3e. 3d, 4a. 4d, 5. fib. 

7a. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14e. 15a, 

15b. 16. 
Basic Rates: 20a, 20b, 21a, 21d, 226. 23a, 24b, 25a, 

26, 27. 28a. 28e. 29a, 30, 31. 320. 33a. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47e, 48, 49, 

50, 51a. 
Comb.; Cont. Discounts: 6013, 60g, 601, 61a, 62a. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
No jingles, loud sound effects or other attention-
getting devices accepted in classical programming. 
Maximum of 145 words accepted in 1-minute live 
commercials. 
Maximum of 3 commercials per 1/2 hour program: 
6 per 1 hour program. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1961. (Card No. 61-1.) 
Card received November. 25. 1960. 

AA-6 pm-midnight. 
A-Noon-6 pm. 
B-Mon thru Fri 6 am-noon. 

6. SPOT ANNOUNCEMENTS 
Class AA Class A Class B 
1 30 1 30 1 30 

min. sec. min see. min. sec. 
I time.. 25.00 20.00 20.00 15.00 17.50 12.50 

13 times 24.50 19.50 19.50 14.50 17.00 12.00 
26 times 24.00 19.00 19.00 14.00 16.50 11.50 
52 times 23.50 18.50 18.50 13.50 16.00 11.00 
104 times 23.00 18.00 18.00 13.00 15.50 10.50 
208 times 22.50 17.50 17.50 12.50 15.00 10.00 
312 times 22.00 17.00 17.00 12.00 14.50 9.50 
500 times 21.50 16.50 16.50 11.50 14.00 9.00 

1.000 times 21.00 16.00 16.00 11.00 13.50 8.50 
A. 10 see flat  7.50 B. 10 sec flat  5.00 

8. PROGRAM TIME RATES 
Class AA Class A Class B 

1 hr. 1/2 hr. 1 hr. 1/2 hr. 1 hr. 1/2 hr. 
1 time.... 100.00 60.00 65.00 moo 60.00 35.00 

13 times.. 95.00 57.00 62.00 38.00 57.00 33.00 
26 times.. 90.00 54.00 59.00 36.00 54.00 31.00 
52 times.. 85.00 51.00 56.00 34.00 51.00 29.00 
104 times.. 80.00 48.00 53.00 32.00 48.00 27.00 
208 times.. 75.00 45.00 50.05 30.00 45.00 25.00 
312 times.. 70.00 42.00 47.00 28.00 42.00 23.00 

KDAY 
1947 

CITY OF LICENSE 

SANTA MONICA 

A Rollins' Group Station 

(This is a paid duplicate of the listing appearing 
under Los Angeles Urban Area, Calif.) 
Media Code 4 205 3780 5.00 
Continental Broadcasting of California. Inc., Box 

26907, 1700 N. Alvarado, Los Angeles, Calif. 
90026. Phones 213-665-1105. 451-5656. 
STATION'S PROGRAMMING DESCRIPTION 

KDAY: Programmed for young adults and adults, 
20-40. 
MUSIC policy: top 40. 75% current top hit singles, 
20% hita of years gone by, 5% album cuts. Ara 
PERSONALITIES handle all segments. News and 
sports at :20 after hour. Weather at :07 after hour 
and at :47 to hour. 6 daily harbor reports with swim-
ming and surfing and fishing conditions. Community 
events throughout day. COMMERCIAL POLICY: no 
double spotting. Contact Representative for further 
details. Reed 7/3/69. 

I. PERSONNEL 
Sr. Exec, Vice-Pres.-II. Randall Rollins, 
General 3fanager-Clark W. Davis. 
Sales Manager-Bob Kaufman. 

2. REPRESENTATIVES 
Rollins Broadcasting, 

3. FACILITIES 
10,000 w.; 1580 kc. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 20, 3e, 3d, 4a, 5, 6a, Pb, 8. 
Rate Protection: 10e, 11c. 12e, 13e, 14e. 
Basic Rates: 20b, 21a, 21d, 22b, 23b, 24a, 24b, 24e, 

25a, 26, 28a, 20e, 29a, 296, 31, 32b, 33d. 
Contracts: 400. 41, 42a, 42e. 43, 44a, 44b, 45, 45, 

47e, 48, 49, 50, 51a, 51e. 
Comb., Cont. Discounts: 60b, 60g. 60h, 601, 62d. 
Cancellation: 70a, 7M, 710, 72, 73b. 
Prod. Services: 80, 82, 
Member: Rollins Broadcasting, Inc. 

TIME RATES 
Elf 5/1/69-Reed 6/23/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sun 10 am-3 pm; Sun 6-10 am & 3-7 
pm. 
B-Mon thru Sun 7 pm-midnight. 
C-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: 1 ti 7 ti 13 ti 19 ti 25 ti 37+ 
1 wk  32 30 29 27 25 24 
13 wk.  28 26 25 23 22 20 
27-52 wk.__   25 23 21 19 17 16 

30 SECONDS 
1 wk  24 22 21 18 17 16 
13 wk_  21 19 17 15 14 13 
27-52 wic  18 16 14 13 12 11 

CLASS A 
1 MINUTE 

1 wk  27 25 23 21 19 17 
13 wk.  24 22 20 18 16 14 
27-52 wk.  22 20 18 16 14 12 

30 SECONDS 
1 wk.  21 19 18 17 15 13 
13 wk  18 17 15 14 12 10 
27-52 wk  16 14 13 12 10 8 

CLASS B 
PER WK: I ti 7 ti 13 ti 19 tl 25 ti 374. 

1 MINUTE 
1 ult.  23 21 19 17 15 13 
13 wk.  20 18 16 14 12 11 
27-52 wk..  18 16 14 12 11 10 

30 SECONDS 
1 wk.__ .......... 17 15 13 12 11 10 
13 mk  15 13 11 9 8 7 
27-52 wk.  14 12 10 8 7 6 

CLASS C 
1 min, flat_____ ............ 5 30 sec, flat  3 
10 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 
(1/3AA. 1/3A, 1/3B) 

1 MINUTE 
PER WK: 12 ti 24 ti 96 ti 
1 wk  288 528 684 
13 w k  252 456 612 
27-52 wk.  228 408 504 

30 SECONDS 
1 wk  240 432 540 
13 wk.  192 336 396 
27-52 wk  168 288 324 
Must run evenly over 6 consecutive days. 

10. SPECIAL FEATURES 
News/Weather-6 per wk.  120 

(D) 

KFAC K F A C-FM 
1991 1948 

LOS ANGELES 

e 
Media Code 4 205 3150 1.00 
Cleveland Broadcasting, Inc.. 5773 Wilshire Blvd., 

Prudential Square, Los Angeles, Calif. 90036. 
Phone 213-938-0161. TWX 910-321-3862. 

I. PERSONNEL 
Vice-Urea. & Gen'l Mgr.-Edwin J. Stevens. 
Program Director-Howard Rhine'. 
Operations Director-Ernest Rolling. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3, FACILITIES 
5,000 w.: 1330 kc. Directional-night only. 
Operating schedule: 24 hours dally. PST. 
FM-ERP 60,000 w.: 92.3 nie. 
Operating schedule: 24 hrs. daily. PST. 
Antenna ht.: 2,835 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, Is. 45, 4d, 5, fib, Pb, 8. 
Basic Rates: 200. 22a, 22b, 230. 25a, 29a. 
Contracts: 400. 42s, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60f, 
Cancellation: 70e, 71a, 730. 
Station reserves right to edit copy to canape vvith 
station policy on length and good taste. 

TIME RATES 
ASÍ/FM COMBINATION RATES 

NATIONAL AND LOCAL RATES SAME 
No. 26 Eft 6/1/69-Reed 4/7/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-510n thru Sat 10 am-3 pm & 7-11 pm; Sun 
6 am-11 pm. 
A-Mon thru Sun 5-6 am & 11 pm 1 am. 

6. SPOT ANNOUNCEMENTS 
- 1 min -20/30 880-, 
AAA AA A AAA AA A 

1 x  120 90 60 105 80 50 
13 o  105 75 56 90 64 48 
26 x  90 60 52 76 50 44 
52 x  75 54 48 64 46 41 
104 x  60 50 44 50 42 37 
260 x  55 46 40 46 49 34 
312 x  50 42 36 42 36 32 
500 x  48 39 32 41 33 30 
1000 x  45 36 29 40 32 26 
10 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 
AAA-Mon thru Fri 6-10 am & 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm & 7-11 pm; Sat & 
Sun 6 am-11 pm. 
A-3fon thru Sun 11 pm-1 am & 5-6 am. 

CLASS AAA 
PER WE: 6 ti 12 ti 18 ti 24 ti 36 ti 
1 min  70 64 58 56 54 
20/30 see  56 48 46 45 43 
10 see  35 32 29 28 27 

CLASS AA 
1 min  50 46 44 42 38 
20/30 sec  ....... 40 38 36 34 33 
10 sec  25 23 22 21 19 

CLASS A 
1 min.  40 38 36 34 32 
20/30 sec  32 30 29 27 26 
10 sec  20 19 18 17 16 
1-minute, 30-second and 10-seconds all combine for 
frequency. 

TOTAL AUDIENCE PLANS 
PER WK: 1 min 20/30 
12 ti (5AAA, 5AA, 2A)  576 468 
18 ti (8AAA, 8AA, 2A)  828 666 
24 ti (10AAA, 10AA, 4A)  1032 840 
TAP does not combine for weekly frequency. 
During a 52 week period packages may be converted 
to frequency if lower rate applies, but no retroactive 
discount will be given. 

8. PROGRAM TIME RATES 
5 MINUTES 

Ix I3x 26e 52e I04x 260e 312x 
AAA   150 130 110 90 70 65 60 
AA   120 105 90 75 60 55 50 
A   90 75 60 54 50 40 42 

1/4 HOUR 
AAA  180 156 132 105 95 88 81 
AA ........ 144 125 108 90 77 73 68 

  108 90 80 72 65 60 51 
25 MINUTES 

AAA  _ 200 188 176 164 150 140 130 
AA   170 163 154 146 138 129 119 
A   135 130 125 119 113 106 98 

55 MINUTES 
AAA  _ 380 340 310 280 255 230 201) 
AA   290 266 250 237 223 196 193 
A   190 180 170 160 150 140 130 

10. SPECIAL FEATURES 
15-minute Newscasts-Regular rates apply pia 8.00 
news fee. 

KFI 
1922 

LOS ANGELES 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 205 3180 8.00 
Earle C. Anthony, Inc., Box 3459, 141 N. Vermont 

Ave., Los Angeles, Calif. 90054, Phone 213-382-
2121. TWX 910-321-3570. 

STATION'S PROGRAMMING DESCRIBTION 
TIPI: Programmed for general interest. 
Excluding 1211-5 am phone stint, time split about 
50-50 between talk and music. FARM: 4:30-6 am. 
Personality strips thereafter, interspersed with or 
separated by news periods of 5, 10, or 15 min half 
local origin, half network. General popular music 
in personality strips, 6-10 am, 10 ara-noon, 2-5 pm, 
8-10 pm. Some mixed music and talk strips in 
random periods. Discussions, news background, live 
popular music remotes, weekly symphony, 3 hour 
polka program, coverage of western, rural and met-
ropolitan weather, traffic, and recreation, •major 
league baseball home and away. COMMERCIAL 
POLICY: no ad-lib, fact-sheet, or personalized 
commercial copy. Contact Representative for further 
details. Reed 10/21/68. 

I. PERSONNEL 
I'res. & Gen'l 3fgr.-Edmund C. Bunker. 
Vice-Urea. & Gen'l Sales Mgr.-Ralph Petti. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3. FACILITIES 
50.000 w.; 640 be, Non-directional, SA clear channel. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0: bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, Is, 3b, 3e. 3d, 4a, 4d, 5. 6b, 

7b, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 16, 
Basle Rates: 200. 20b, 21b, 21e, 21d, 225, 24b, 24e. 

250, 26, 28a, 280. 32b. 
Contracts; 40e, 41, 425, 43, 44a, 441), 45, 46, 48, 49, 

51c. 
Comb.: Cont. Discounts: 60a, 60e, 601, 62b. 
Cancellation: 705, 70e. 71a, 72, 735, 73b. 
Pend. Services: 81. 82. 
Affiliated with NBC. 
Member: California Farm Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 36 Elf 3/1/69-Reed 3/3/69. 

AA-Mon (lint Fri 6-10 am & 3-7 pm: Sat 7-11 am. 
A-Mon thru Fri 10 am-3 pm & 7-10 pm; Sat 11 
am-8 pm; Sun 7 am-8 pm. 
B-Mon thru Fri 10 pm-midnight & 5-6 am; Week-
ends 5-7 am & 8 pm-midnight. 
C-Dally midnight-5 am. 

G. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WE: lx 26e 104x 156e 3I2x 468+ 
1 ti  140 129 123 116 112 106 
6 ti  134 124 118 111 108 102 
12 ti  120 119 113 107 101 98 
18 ti  123 114 108 102 99 93 
24 ti  115 106 101 es 92. 87 
30 +  108 99 95 89 86 82 

30/20 SECONDS 
1 Li  126 116 111 105 101 96 
6 t1  121 111 107 101 97 92 
12 ti  116 107 102 97 93 88 
18 ti  111 10. 98 92 89 84 
24 tl 103 95 91 86 83 79 
30 +  97 89 85 81 78 74 
10 sec: 50% of 1-min. 
10-second Traffic time spots subject to avallabilittes. 
ID's may combine with other spots for yearly and 
weekly discounts  

CLASS A 
1 MINUTE 

1 ti  90 83 79 75 72 68 
6 ti  86 80 76 72 69 65 
12 ti  83 76 73 69 60 63 
18 ti  79 73 70 66 63 60 
24 ti............,  74 68 65 62 59 56 
30 +  69 64 61 58 55 52 

30/20 SECONDS 
1 ti  81 75 71 67 65 62 
6 tl  78 72 68 64 62 60 
12 ti._....-   75 69 65 62 69 57 
18 ti  " 71 66 62 59 57 55 
24 U.__ ...... _   66 62 58 55 53 51 
30 +  62 58 55 52 50 48 

CLASS B 
1 MINUTE 

1 ti  45 42 40 38 30 34 
6 ti  43 40 38 36 34 32 
12 ti  41 39 37 35 32 30 
18 ti.  40 37 35 33 30 28 
24 ti  37 34 33 31 28 26 
30+   35 32 31 29 26 24 

30/20 SECONDS 
1 ti  41 38 36 24 33 31 
O ti  39 36 34 32 31 30 
12 ti  38 35 33 31 30 29 
18 ti  36 33 31 50 29 27 
24 IL  33 31 29 28 27 25 
30+   31 29 28 26 23 23 

CLASS C 
1 MINUTE OR LESS 

1 ti  20 19 18 17 16 15 
6 ...... -   19 18 17 16 15 14 
12 tl  18 17 16 15 14 13 
18 ti _ ..... 17 16 15 14 13 12 
24 U  16 15 14 13 12 11 
30 +  15 14 13 12 11 10 
ID's may combine with other spots for annual and 
weekly discounts. 
Drive schedules are sold in multiples of 3: Mon-
Wed-Fri or Tues-Thora -Sot. 

7. PACKAGE PLANS 
ROS 

(Dolly 6 am-11 pm within a 7-day period) 
PER WE: • IOU 15 tl 25 ti 95 ti 50 ti 
1 min  720 990 1475 1925 2450 
30 sec  650 885 1350 1759 2250 
10 sec.  360 495 750 980 1250 

CALIFORNIA 
Subject to availability and only when possible ROS 
plans include: 20% 6-10 am and/or 3-7 pm. 50% 
10 am-3 pm. 30% 7-11 pm and/or weekends. Only 
ROS 1-minute and 30-seconds may be combined for 
weekly discount purposes. Spots can be added to each 
of the above plans at the pro-rata per spot cost. ROS 
plan does not combine with any other spot schedule or 
service for discount. All ROS spots are preemptible 
by any non-ROS spot. 

TOTAL AUDIENCE PLAN-1/IAA, 2/3A 
(Sold In multiples of 6 spots and scheduled 

within a 7-day period) 

PER WE, EA: 6 ti 12 ti 18 ti 24 ti 
1 min.  80 75 70 65 
30 sec -__. 72 68 63 59 
Subject to availability. 
All discounts earned within a single week. TAP spots 
do not combine with any other spot service for dis-
counts. 

8. PROGRAM TIME RATES 
(Daily 6 am-midnight) 

Ix 26e 52e 104e 
1 hr  635 603 572 540 
1/2 hr  365 347 329 310 
1/4 hr.__ .......... 235 223 212 200 
10 min-  200 190 180 170 
5 min  150 143 135 128 

KFWB 
1925 

LOS ANGELES 

156x 312+ 
508 492 
292 283 
188 182 
160 155 
120 116 

rrto ADVERTISING REPRESENTATIYES,INC. 

GEC 
Subscriber to the NAB Radio Code 

Media Code 4 205 9210 3.00 

Westinghouse Broadcasting Co., Inc., 6419 Hollywood 
Blvd., Los Angeles, Calif. 90028. Phone 213-463-
5151, TWX 910-321-4046. 

STATION'S PROGRAMMING DESCRIPTION 
KFWB: Programmed for adults. 
NEWS: All news 24 hours a day. Local news staff 
of 51 newsmen, editors, writers and editorial as-
sistants plus area bureaus and stringers. 8 mobile 
units. Corporate national and international news serv-
ice with Washington news bureau and Foreign news 
service. Corporate commentators also file regular analy-
sis of news dally. Regular features include sports 
news and features, traffic reports, entertainment re-
views, comparison shopping information, investigative 
documentary reports and editorials. Contact Repre-
sentatives for further details. Reed 5/22/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Gordon Davis. 
Assistant General Manager-Arthur A. Schreiber. 
General Sales Manager-Paul Cassidy. 

2. REPRESENTATIVES 
Radio Advertising Representatives, Inc. 
Canada-Andy McDermott Sales Ltd. 

3, FACILITIES 
5,000 w.; 991) be. Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: in, 3a, 4a, 4d. 5, fib, 7b, 8. 
Rate Protection: 10e. lle. 14e. 
Basic Rates: 20b, 24a, 2413. 24e. 29b, 33d. 
Contracts: 40e. 45, 46. 48. 51c. 
Comb.: Cont. Discounts: 60s, 60e, 60f, 60L 
Cancellation: 70a, 70e, 71a. 735. 
.Announcement schedules accepted by station subject 
to change within same rate classifications. 
Contracts for announcements and station breaks may 
be accepted 30 days in advance of initial broadcast. 
Time sold under WBC standard terms and conditions 
printed on WBC facility contract forms only and no 
conditions, printed or otherwise. appearing on orders. 
copy instructions, or on contract forms, which conflict 
with station's policies will be binding on station. 
A weekly schedule for a term of 52 weeks receives 
rate protection to end of term provided each week's 
billing is not less than 1-1/2% of total contract. 
Subject to short-rate to current rate card. 

TIME RATES 

No, 6 Elf 6/1/69-Reed 5/22/69. 

AAA-Mon thru Sat 6-10 am & 3-7 
AA-Mon thru Sat 10 am-3 pm & 7-8 pm; Sun 8 
am-6 pm. 
A-Mon thru Sat 8-11:30 Pm; Sun 6-8 am & 6-11 

B-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: I II 6 ti 12 ti 18 ti 24 ti 30 ti 
AAA   125 106 

A ........... _._._  50 43 
.13   18 16 
(•) 60/30 sec. 

30/20 SEC: 

101) 94 
56 53 '-'49 46 
40 38 35 33 
15 14 13 12 

_ 100 85 80 75 
AA ...__.-.-_ 56 48 45 42 -39 -57 
A _.__.-- . 40 34 32 30 28 26 

10 see: 00%.. . *applicable 1-min. 
Spots rotate within Ume classifications. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WE: 5 ti 10 ti 20 tl 25 ti 30 tl 40 ti 
1 mln 63 61 59 57 55 53 
30/20 sec  52 50 48 46 44 42 
10 sec: 60% of applicable 1-min. 
TAP spots distributed in each time period (40% 
AAA. 40% AA, 20% A). If available Class AA may 
loe scheduled all day Saturday, Class A may be sched-
uled on Sunday. Conversion downward: 1 spot of a 
higher class equals 1-1/2 of the next lower class or 2 
for 3. 

(This listing continued on next page) 
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CALIFORNIA 

Los Angeles-K F W B-Continued 
CONTINUOUS WEEK DISCOUNT 

26 wk-5% 52 wk-10% 
ROS PLAN -Plan--

CLASS AA/A 10 15 20 
1 min ........... ......  ____... 40 38 36 
30/20 ......  ..... 32 30 28 
ROS plan spots will be scheduled in Class AA. and A 
time at the stations discretion throughout the broad-
cast week. The ROS plan is not combinable with other 
spots or plans for weekly frequency discounts. The 
plans may count toward continuous weeks discounts, 
but do not earn any further discount themselves. 
Subject to preemntion without notice. 

10. SPECIAL FEATURES 
ALL NIGHT NEWS PACKAGE 

(11:30 pm-6 am) 
PER WK: 701 14 01 21 ti 35 II 
Each   11 12 10 8 
Rotating basis throughout meek; does not combine 
for further discount. 
Feature reports available on a rotating basis at ap-
plicable spot rato plus 20%. 

e 

KGBS 
1925 

LOS ANGELEE 

A Storer Station 

Fc A et 
Subscriber to the NAB Radio Code 

Media Code 4 205 3240 0.00 
Storer Broadcasting Company, 338 S. Western Ave. 
Los Angeles, Calif. 90005. Phone 213-388-2345 
TWX 213-380-8907. 
STATION'S PROGRAMMING DESCRIPTION 

KGBS: Programming important popular music and 
Personalities directed to adults 18 to 49. 
NEWS: 1 min, 3 times an hour 6-9 am and twice 
per hour all other times, utilizing UPI, city news 
vire, beeper reports and slg alert traffic. MUSIC: 
songs of today, yesterday and tomorrow programmed 
from important singles and LPs with maximum of 1 
min between songs. Contact Representative for further 
details. Reed 3/31/69. 

I. PERSONNEL 
General Manager-Roy M. Schwartz. 
General Sales Manager-George Gilbreath. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Storer Sta. Sales Ogle,  Sea Rep & 5/0 pages. 

3. FACILITIES 
50,000 w.: 1020 kc. Directional. 
Operating schedule: 5 am-local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For can-simulcast facilities see 
KGBS-FM. 

4. AGENCY COMMISSION 
15% on time and talent: no cub discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d. 4a, 4d, 5, Ca, 7b, 8. 
Rate Protection: 10b. lib. 12b. 13b. 14b. lia. 
Basic Rates: 20a. 20b, 21a, 21b. 22a, 2213. 23a, 24s. 

24b, 24e, 28a, 29a. 29b. 30, Ma. 
Contracts: 40a. 41, 44a, 44b, 510, 51b, 
Comb.; Cont. Discounts: 60e, 60e, 60h. Mi. 61e. 62b, 

62d. 
Cancellation: 70a. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82 

MULTIPLE PRODuCT ANNOUNCEMENTS 
Piggybacks: 1-min spot rate applies only to products 
or services of a single advertiser, and does not apply 
to spots for more than 2 products or services of the 
advertiser in the 1-min period. unless fully integrated 
into a single complete spot. Piggybacks are not en-
titled to product protection separation from either 
station or network spots. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eft 6/1/69-Reed 5/28/69. 
7. PACKAGE PLANS 

FIXED POSITION 
WKLY: 1 ti 5 tl 10 ti 15 ti 30 ti 
1 min.  55 50 40 35 30 

11.05 
WKLY: I 0 tl 20 tl 30 01 
1 min  25 22 20 

ANNUAL-ROS 
50x 100x 3000 500x 700x 1000x 

1 min.  40 35 30 25 22 20 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr  300 1/2 hr  240 

KGBS-FM 
1954 

LOS ANGELES 

A Storer Station 
Media Code 4 205 3241 8.00 
Storer Broadcasting Co., 338 S. Western Ave., Los 
Angeles, Calif. 90005. I'hone 213-388-2345, TWX 
213-380-8907. 

I. PERSONNEL 
General Manager-Roy M. Schwartz. 
General Sales Manager-George Gilbreath. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Storer Sta. Sales Office: See Rep & 5/0 pages. 

3. FACILITIES ERP 58.000 w.; 97.1 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 2.000 ft. above sea level. 
Partial simulcast operation. Operated separately local 
sunset-5 am. For simucast facilities see KGBS. 

4. AGENCY COMMISSION 
15%; no cash diamant. 

5. GENERAL ADVERTISING See coded regulations 
See KGBS listing for coded regulations. 
Member: FM Group Sales. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eft' 6/1/69-Ree'd 5/28/69. 
7, PACKAGE PLANS 

FIXED POSITION 
WKLY: 1 01 5 ti 10 tl 15 tl 30 ti 
1 min  22.00 20.00 16.00 14.00 12.00 

ROS 
WKLY: 10 ti 20 01 30 11 
1 min  10.00 8.8(1 8.00 

ANNUAL-ROS 
500 1000 3000 500x 700x 10000 

1 min  16.00 14.00 12.00 10.00 8.80 8.00 
30 sec: so% of 1-min. 10 see: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr  120 1/2 hr  96 

KGFJ 
1926 

LOS ANGELES 

Independent Negro 
Media Code 4 205 3270 7.00 
Tracy Broadcasting Co., 4550 Melrose Ave., Los 

Angeles, Calif. 90029. Normandy 3-3181. 
STATION'S PROGRAMMING DESCRIPTION 

KGFJ: Programmed for Negro community. 
8 air personalities feature rhythm and blues music, 
except gospel and spirituals 5-6:30 am. 4 newsmen 
prepare 170 community oriented rewritten newscasts 
meekly, using frequent actualities, beepers and mo-
bile unit reports. Many contests and promotions. 
along with active involvements in community public 
affairs featured. Negro history programs presented 

3 tintes daily. SPORTS: 6 capsules daily. Editorials 
regularly. Community public service hourly. COM-
MERCIAL POLICY: personality endorsements not 
permitted. Contact Representative for further details. 
Rec'd 8/10/67. 

I PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Arnold Schorr, 
National Sales Manager-Molly C. Low. 
Group Operations Manager-Cal Milner. 

2. REPRESENTATIVES 
Bernard linward and Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4a, 4d, 5. Ca. 8. 
Rate Protection: 1013, 1lb, 12h, 13b, 14b. 
Basic Rates: 20a, 220, 2211, Ma. 29a. 
Contracts: 40a. 42a. 45, 46. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 73o. 
Length of commercial espy: 

1 hour 7:00 min. 10 minutes....2:30 min. 
1/2 min. 5 minutes.._1:15 min. 
1/4 hour__  3:00 min. 

TIME RATES 
No. 33 Eli' 7/1/69-Rec'd 5/28/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 780 I56x 234x 3120 4680 624x 936x 
AA .... 58 44 36 34 32 31 30 29 

40 32 30 29 28 27 26 
20/30 SECONDS 

PLANS 
1 MINUTE 

12 ti 18 ti 2401 36 ti 48 ti 
36 34 32 31 30 
32 30 29 28 27 

20/30 SECONDS 
AA   29 27 

A   26 24 35 29 27 26 

32 26 24 23 
AA  46 25 24 23 
A   42 22 21 20 

7. PACKAGE 

PER WK: 
AA  
A  

26 
23 

8. PROGRAM TIME RATES 
CLASS AA 
I x 280 520 I 04x 

1 hr  320 300 290 280 
1/2 hr  192 184 177 170 
1/4 hr  144 137 132 127 
10 min.  120 114 110 106 
5 min  80 77 74 71 

CLASS A 
1 hr  270 260 250 240 
1/2 hr  162 159 152 146 
1/4 hr  112 108 106 104 
10 min  92 90 88 86 
5 min.  67 61 61 59 

KGIL 
1947 

CITY OF LICENSE 

SAN FERNANDO 

mcgavren-guild 
pgw radio, inc. 

25 
22 

2080 
270 
163 
122 
102 
68 

230 
139 
102 
84 
57 

24 
21 

3I2X 
261 
156 
117 
98 
65 

220 
132 
100 
82 
55 

(This is a paid duplicate at the listing appearing 
under Los Angeles Urban Area.) 

Media Code 4 205 3840 7.00 
Buckley Broadcasting Corp. of California, 14800 

Lassen St., Son Fernando, Calif. 91343. Phones 
213-894-9191; 213-877-3466. 

I. PERSONNEL 
General Manager-Stanley G. Warwick. 
Director of Sales-Alvin D. Ostrin. 
National Sales Manager-Duffy Blabon. 

700.000-1- estimated Negro Population 

IN L.. 
4550 Melrose Avenue 

Los Angeles, Calif. 90029 
(213) 663-3181 
Represented By 

ernard Howard Company 
New York, Chicago, 

Atlanta, San Francisco 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w.; 1260 kc. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a. 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 20a, 22a, 22b, 23a, 241). 255. 28a, 29a. 
Contracts: 40a. 47a. 
Comb.: Cont. Discounts: 601e. 62b. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. E Eff 1/1/69-Rec'd 11/7/68. 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm & 7-8 pm: Sat & Sun 
6 am-8 
B-Mon thru Sun 8 pm-midnight. 
C-Mon flea Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: 
Ix 13x 260 52x I04x 3I2x 624x 900x 

AA 65 60 55 50 45 42 40 38 
A.... 52 48 44 40 36 34 32 30 
B.... 39 36 33 30 27 25 24 23 

30 SECONDS 
AA 52 48 44 40 36 34 32 30 
A.... 42 38 35 32 30 28 26 24 
B.... 32 30 28 26 24 22 20 18 

10 SECONDS 
AA 40 37 34 32 30 28 26 24 
A.... 32 30 28 26 24 22 21 20 
B.... 24 23 22 21 20 19 18 17 

All spots broadcast within contract year are combined 
to earn maximum discounts. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

(Maximum of 60% on Wed-Thar-Fri-Sat) 
Plan 1-30% AA, 50% A. 20% B. 
Plan II-All class A. 
Plan III-50% AA, 50% B. 
Plan IV-Sat & Sun. 

1 WEEK 
PER WE: 10 ti 20 01 30 01 40 tl 50 01 
1 min  33.00 32.00 31.00 30.00 29.00 
30 sec  27.00 26.00 25.00 24.00 23.00 
10 sec  20.00 19.50 19.00 18.00 17.00 

13 WEEKS 
1 min  31.00 30.00 29.00 28.00 27.00 
30 sec.  25.00 24.00 23.00 22.00 21.00 
10 sec  19.00 18.00 17.00 16.50 16.00 

52 WEEKS 
1 min_  29.00 28.00 27.00 26.00 25.00 
30 sec  23.00 22.00 21.00 20.00 19.00 
10 see.  17.00 16.50 16.00 15.50 15.00 
Preemptible for schedules bought at Annual Fre-
quency Rates. All spots rotate through full broad-
cast day. Each contract earns its own rate within 
contract year. 

10. SPECIAL FEATURES 
NEWSCASTS & CAPSULE FEATURES 

PER YR: Ix 26x 52x I04x 312x 624x 
AA   70 65 60 55 51 48 
A   55 51 47 43 40 37 
II   40 37 34 32 30 28 

NOTE: 20% of above amounts is for pews costs other 
than charges for radio broadcasting facilities. 

(D) 

K H J 
1922 

LOS ANGELES 

BIM 
ROO RADIO REPRESENTATIVES. INC 

An RKO General Station 

Media Code 4 205 3330 9.00 
KHI Division. RIZO General Broadcasting, 5515 

Melrose Ave., Hollywood, Calif. 90038. Phone 213-
462-2133. Telex 674924. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Warren Earl. 
General Sales Manager-N, Arthur Astor. 
Program Director-Jim O'Brien. 

2. REPRESENTATIVES 
RKO Radio Representatives, Inc. 
Toronto-RIZO Distributing Corp. of Canada. Ltd. 

3. FACILITIES 
5.000 w.: 930 he. Directional--night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, is, 2b, In. 3b, 3d, 45, 4d. 5. 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14a, 15b. 
isaste states: loa. 2113. 23a, 24a, 24e. 25a. 31, 33d. 
Contracts: 40a, 41, 42a, 43, 45, 46, 51b. 
Comb.: Cont. Discounts: 60d, 60f. 
Cancellation: 70e, 71a, 72, 730. 73b. 
Prod. Services: 80. 81. 

TIME RATES 
No. 9 Eli' 9/1/69-Reed 8/4/69. 

AA-Mon thru Fri 6-10 am & 3-8 pm; Sat. 9 am-8 
Pm: Sun noon-8 pm. 
A-Mon Gum Sun 8 pm-midnight; Mon thru Fri 10 
am-3 pm; Sat 6-9 am; Sun 6 am-noon. 
B-Mon thru Sun midnight-6 am. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK, EA: 6 tl 12 (I 
AA   125 120 
A   100 95 

1801 2401 
115 110 
90 85 

  30 28 26 24 
30 SECONDS 

AA   94 90 86 82 76 
A   76 72 68 64 60 
13   24 22 20 18 16 

10 see: 50% of 1-min  
Less than 6 ti, extra 20%. 
Fixed position within 1 hour time periods, extra 20%. 
Spots must be run evenly over a minimum of six days 
per meek. 

(Thls listing continued on next page) 
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Los Angeles-K H .1-Continued 
10. SPECIAL FEATURES 
News participations-Applicable rate plus 20%. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 -wk-I0% 
All time classes combine for frequency and consecu-
tive week discounts. 

RATEHOLDER 
6 spots per week, any length, in AA and A. 

K H J-FM 
1941 

LOS ANGELES 

Media Code 4 205 3331 7.00 
KILT Division. REO General Broadcasting, 5901 

Venice Blvd., Los Angeles, Calif. 90034. Phone 
213-462-2133. TELEX 674824. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Warren Earl. 
General Sales Manager-N. Arthur Astor. 

2. REPRESENTATIVES 
RICO Radio Representatives, Inc. 
Toronto-REO Distributing Corp. of Canada. Ltd. 

3. FACILITIES 
REP 58,300 w.: 101.1 mc. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
See KILT listing for coded regulations. 

TIME RATES 
No. 5 Eff 11/1/68-Reed 10/3/68. 

AA-Mon thru Fri 3 pm-midnight; Sat 9 am-mid-
night: Sun noon-midnight. 
A-Mon thru Fri 6 am-3 pm; Sat 6-9 am; Sun 6 
am-noon. 
B-Mon thru Sun Midnight-6 am. 

7. PACKAGE PLANS 
I MINUTE 

PER WK: 6 ti 12 ti 18 ti 24 tI 30 tI 36 tI 
AA   28.00 26.00 24.00 22.00 20.00 18.00 
A   24.00 22.00 20.00 18.00 16.00 15.00 
34   8.00 7.50 7.00 6.50 6.00 5.50 

30 SECONDS 
AA   22.00 20.00 18.00 16.00 15.00 14.00 
«   18.00 16.00 15.00 14.00 13.00 

6.50 6.00 5.50 5.00 4.50 12.00 It    4.00 
10 sec: So% of 1-min. 
Less than 6 ti, extra 10%. 
Fixed position, extra 10%. 

10. SPECIAL FEATURES 
News participations-Applicable rate plus 10%. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 M k -10 % 
Rateholder: 6 1-minute or 30-second spots per week 
in AA or A only. 
Only AA, A or B only combine for frequency and 
consecutive week discounts. 

KHOF (FM) 
1956 

LOS ANGELES 

Media Code 4 205 3360 6.00 

Faith Center, Inc., 1615 S. Glendale Ave., Glendale, 
Calif. 91205. Phone 213-245-7575. 
STATION'S PROGRAMMING DESCRIPTION 

KHOF (FM): Programmed for general and religious 
Interest. MUSIC 48%: 4 men. Gospel and inspira-
tional 12M-5:30 am. 10 am-noon, 1-5 pm. PER-
FORMANCE MEDIA: chorus, vocal group, solo, or-
chestra. combo, organ, piano. NEWS 4%: 3 men. 
7:15 am, noon, 5:45 Dm for 15 min international, na-
tional, religious, stocks, local, weather. Afternoon one 
half hour headlines and weather. TALK 12%; 3 
men. 9 pm-12M telephone question, answer and call-
in. Daily 15 min and one half hour interviews. EN-
TERTAINMENT 6%: 2 men, 1 woman. Daily chil-
dren's program. Weekly quiz. COMMERCIAL 
POLICY: station does not sell time for spots. CON-
TINUITY POLICY: no tobacco ads permitted. Itec'd 
3/3/69. 

I. PERSONNEL 
President-Raymond A. Schoch. 
General Manager-Jack G. French. 
Program Director-Mike Randall. 

3. FACILITIES 
ER].' 100,000 w.: 99.5 mc. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% time only: 3% if paid by 10th. 

5. GENERAL ADVERTISING See ended regulations 
General: Is, 2e, 2b. 3a, 3b, 3e. ad, 4b, 4d, 6a, 

7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 22a, 22b, 23s, 24b. 24e. 26, 

27, 28e, 29b. 30. 32e. 33d. 
Contracts: 40e, 41, 43, 44e, 44b, 45, 46, 47e. 48, 51a. 
Comb.; Cont. Discounts: 60f, 61c. 
Cancellation: 70e, 72. 73e, 73b. 
Prod, Services: 80. 81, 82. 
Station reserves right to edit copy to comply with 
station policy on length and good taste. 

TIME RATES 
Eff Reed 3/3/69. 

A-6 am-11 pm. 
B-11 pm-6 am. 

CLASS A 
Ix lax 26x 52x 104x 260x 3I2x 

I hr....... 86.00 82.00 76.00 72.00 68.00 64.00 60.00 
1/2 hr.._ 58.00 56.00 54.00 52.00 50.00 48.00 46.00 
1/4 hr 42.00 40.50 39,00 37,90 36.00 34.50 33.00 
5 min  21.00 20.50 20.00 19.50 19.00 18.50 18.00 

CLASS B 
74.00 70.00 66.00 62.00 58.00 54.00 50.00 

1/2 hr ..... _ 50.00 48.00 46.00 44.00 42.00 40.00 38.00 
1/4 hr ...... 36.00 34.50 33.00 31.50 30.00 28.50 27.00 
5min   16.00 15.50 15.00 14.50 14.00 13.50 13.00 

KLAC 
1924 

LOS ANGELES 

Metromedia Radio 

modem METRO RADIO SALES 

DD 
Media Code 4 205 3390 3.00 

Metromedia Radio, a Metromedia Company, 5828 
Wilshire Blvd., Los Angeles, Calif. 90036. Phone 
213-937-0110. TELEX 674-917. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Richard Janssen. 
Director of Sales-James F. Mergen. 
Program Director-Ron Martin. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5,000 w. days; 5,000 w. nights directional; 570 kg. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 

15/0 net time. Bills payable as rendered. 

5. GENERAL ADVERTISING See coded regulations 

General: 20. 4a, 4d, 5. 
Basic Rates: 20a. 230. 
Cancellation: 70e. 
Rates quoted herein are guaranteed for a period of 
13 weeks from effective date of any increase in these 
rates, provided that advertising equalling a weekly 
expenditure of 100.00 is actually running at the time 
of effective date of increase, and provided that these 
broadcasts continue without interruption during rate 
protection period. 
FM Facilities: EMET (FM) 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. D Eft 4/1/69-Reed 4/3/69. 

AA-Mon thru Fri 6-10 am. 
A-Mon thru Fri 3-7 pm; Sat 6-10 am. 
B-Mon thru Fri 10 am-3 pm; Sun 8 am-7 pm; Sat 
10 am-7 pm. 
C-Mon thru Sun 7 pm-1 am. 
D-Mon thru Sun 1-6 am. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WK, ROTATING: I tl Gil 
1 min  100 90 
20/30 sec  80 72 
10 sec  50 45 

12 t1 
80 
64 
40 

18 ti 24 ti 
70 GO 
56 48 
35 30 

Can 
a van line 

move 
with today's 

kind of music? 

CLASS A 
PER WK, ROTATING: 1 tl 6 ti 
1 min  90 80 
20/30 sec  72 64 
10 sec  45 40 

CLASS B 
I min  70 
20/30 sec  56 
10 sec  35 

CLASS C 
1 min  60 50 48 44 40 
20/30 sec  48 40 38 35 32 
10 sec  30 25 21 22 20 

YEARLY CONTRACT 

(1/6AA, 1/6A, 1/3B, 1/3C) 
PER YR. EA: 
1000 x, flat  35 1500 x, flat.  33 

7. PACKAGE PLANS 

WEEKLY CIRCULATION PLANS-PREEMTTIBLE 
PER WE: I mln 20/30 10 see 
Plan A, 12 U 

(2AA, 2A, 411. 4C)  576 468 288 
Plan B, 18 ti 

(3AA, 3A, 6B, 6C)  792 648 396 
Plan C, 24 ti 

(4AA, 4A 8B, 8C)  960 768 480 
Plan D. 36 ti 

(6AA, 6A, I2B, 12C) 1296 1044 648 
Must be scheduled equally over a 7-day period and 
rotate within tinte classes. 
In the event of preemption spots will be made good 
in comparable or better time periods at the earliest 
possible convenience and prior to expiration of 
schedule. 

ALL NIGHT SHOW 

(Mon thru Sun 1-6 am) 

Rotating 1/4 Hr SponsershiPl 26 wk 52 wk 
Firm contract per wk, flat  350 300 
Includes open and close plus 2 1-minutes each 1/4 
hour. 

WEEKEND SPECIAL 

(Fri 7 pm-Sun midnight) 

ROTATING, PER WK, FLAT: 10 tl 20 tI 30 tI 
1 min   400 700 900 

10. SPECIAL FEATURES 

5-MINUTE NEWSCAST AND SPORTS 
EA: AA A B C 

5 ti  100 95 75 65 
10 U.  95 85 65 55 
15 ti  85 75 60 53 
20 ti  80 65 55 50 

CHUCK BENEDICT SPORTS 

(6:35, 7:35, 8:35 am, 4:35, 5:35, 6:35 pm) 

EA: 5 (I 10 il 15 tI 20 ti 

AA   100 95 85 80 
A   95 85 75 65 

They'd better. Because the people who listen to that kind of 
music are the decision-making executives and brand-

choosing young marrieds of today. The people who do most 
of the moving. KHJ plays nothing but today's kind of music. 

And it's made us No. 1 with the 18 to 49 group' 
(And we have been for the past three years.) What's more, 

our share of this fast-moving, need-everything crowd 
keeps growing. So get that rubber on the road. 

In L.A. it's KHJ that delivers. 

5515 Melrose, Hollywood, Cal. 90038 
(213) 462-2133 • TWX910-321-2345 
Represented by: RKO Radio Reps. Division 
of RKO General, Inc. 

*Radio Pulse, Jan.-Feb, 1969 Audience 
measurement data are estimates only and 
are subject to the qualifications set forth 
by the indicated service. 

/DU 
BOSS RADIO IN LOS ANGELES 

I An RKO Radio Station 

12 t1 
70 
56 
35 

18 tI 24 ti 
60 54 
48 43 
30 27 

CALIFORNIA 
FREQUENCY COMBINATION 

1-minute, Newscasts, 20/30-seconds and m'a may 
60 58 54 50 combine to earn weekly frequency discounts. 
48 46 43 40 Weekly Circulation Plans may combine with 1-min-
30 29 27 25 ute. Newscasts, 20/30-seconds and ID's to earn 

weekly frequency discounts on the face of card rates 
only. Weekly Circulation Plans do not combine with 
Weekly Circulation Plans for further weekly fre-
quency. 

FREQUENCY DISCOUNT 
52 consec wk-10% 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discounts indicated above. 

KM ET (FM) 
1961 

LOS ANGELES 

DII F1M 
Media Code 4 205 3420 8.00 
Metromedia Stereo, Division of Metromedia. Inc., 

5828 Wilshire Blvd., Lou Angeles, Calif. 90036. 
Phones 213-937-0110, 2394. Telex: 674-917. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Richard Janssen. 
Director of Sales-James F. 5fergen. 
Program Director-David Moorhead. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
REP 58,000 w.; 94.7 me. 
Operating schedule: 24 hours daily. 
Antenna ht.: 2835 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time. Bills payable as rendered. 

5. GENERAL ADVERTISING See coded regulations 
Cancellation: 70e. 
Maximium of 8 commercial minutes per hour. 15 min-
utes minimum separation from competitive advertisers. 
10-second ID's not acceptable. 
Rate Protection: Rates herein guaranteed for 13 weeks 
from effective date of any rate increase, provided 
advertiser maintains minimum 50.00 per week expend-
iture during period of rate protection. 
AM facilities: KLAc. 

TIME RATES 
No. 2 Elf 9/1/68-Reed 9/16/68. 

AA-Daily 6 pm-midnight. 
A-Dally 6 am-6 pm. 
II-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE; 1 ti 6 ti 12 ti 18 ti 24 tI 30 ti 36 tI 
1 m   22 20 18 17 16 15 14 
20/3iOn sec  17 16 15 14 13 12 11 

CLASS A 
1 min  18 16 15 14 13 12 11 
20/30 sec  14 13 12 11 10 9 8 

CLASS B 
  9 8 7 6 5 4 

21m0/3IÓ sec  7 6 5 (•) 4 3 

7. (*C)K4AGE 50. PA PLANS 
1,000 X. PER YR: AA A B 
1 min  15 12 4 
20/30 sec  12 9 3 

FREQUENCY COMBINATION AND DISCOUNTS 
Minutes combine with 20/30 for weekly frequency 
discounts. 
Advertisers maintaining a minimum 50.00 weekly ex-
penditure for 52 consecutive weeks earn additional 
10% discounts from all rates quoted. 

OMER. 

; 
111 11e 
111111 

KMPC 
1928 

LOS ANGELES 

MAJOR MARKET 
RADIO, INC. 

Subscriber to the NAB Radio Code 

Media Code 4 205 3450 5.00 
'awe-Golden West Broadcasters, 5858 Sunset Blvd.„ 
Los Angeles, Calif. 90028. Phone 213-469-5341. 

STATION'S PROGRAMMING DESCRIPTION 

KMPC: Programmed for an audience 18 years up-
ward. 
Middle-of-the-road music, news and sports featuring 
music personalities. NEWS: hourly 5 min news, half 
hour headlines. SPORTS: play-by-play includes major 
league baseball, professional football, and college foot-
ball and basketball. Additional news facilities: 2 
helicopters. 2 fixed wing airplanes, and 6 radio-
equipped mobile units. 8-8:30 am, M-P, news, busi-
ness. sports. 6-6:30 pm sports and news. Editorials 
and documentaries frequently. Contact Representative 
for further details. Reed 12/8/67. 

I. PERSONNEL 

Vice-Urea. & Gen'l Mgr.-Stanley L. Spero. 
General Sales Manager-George E. Lindman. 
Program Director-Russ Barnett. 

2. REPRESENTATIVES 

Major Market Radio, Inc. 

(This listing continued on next Page) 
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CALIFORNIA 
Los Angeles-K M P C-Continued 
3. FACILITIES 
50,000 w. days, 10,000 w. nights; 710 kg. 
Directional-night only. 

Operating schedule: full time. PST. 

4. AGENCY COMMISSION 
15/0 time, talent and other; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3a, lb, 3d. 4e. 4d, 5, 6e, 8. 

Rate Protection: 1013, 1113. 12b, 13b, 14b. 
Basic Rates: 20b, lias. 21b. 21d, 22a, 22b, 23e, 24e. 

24b. 24e. 27, 285. 29s. 33b. 
Contracts: 40e. 41, 42a, 42e, 44a. 44b, 45, 46. 475 

49. 51e, 51b, 51c. 
Comb.: Cont. Discounts: 60a, 60e. 60d. 60e, 60f. 

601, 131a, 61b, 62b, 6241. 
Cancellation: 70e. 70e. 71e. 72, 735. 73b. 
Prod. Services: 80, 81, 82. 
Advertisers cooperating in group broadcasts required 
to make individual contracts. 

All concurrent station contracts for same advertiser 
at gross rates in same rate classification for 15 
minutes or more may be combined to earn 1/2, 3/4 or 
hour rate. Such programs may be scheduled con-
tiguously at station', option. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 28 Elf 10/1/68-Ree'd 8/19/68. 
AA-Mon thru Fri 6:05-10 am & 3:05-7 pm; Sat 
7:05-10 am. 
A-Mon thru Fri 6-6:05 am, 10 am-3:05 pm & 7-10 
pm; Sat 10 am-10 pm; Sun 7 am-10 pm. 

B-Sun thou Sat 10 pm-midnight; Sat 6-7:05 am; 
Sun 6-7 am. 
C-Sun thru Sat midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
--1 
AA 

1 x  135 

104 x  115 
150 x  110 
260 x  105 
312 x  96 

........._ 84 

MINUTE-
A B 
05 70 
80 65 
78 60 
75 58 
72 54 
66 50 
60 46 
55 43 

1040 x  78 53 40 
51 38 

- CLASS C 
1 min. 15 30 sec. 
No discounts. 

7. PACKAGE PLANS 
ROS 

-10 ti- -20 ti--
PER WK: I min 30 see 1 min 30 see I min 30 see 
AA 110 90 105 85 96 80 

..._..__  75 66 72 63 66 58 
  58 46 54 43 50 40 

15 12 15 12 15 12 
Spots must run within a period of 7 consecutive 
days to qualify for package plans. All package plans 
are to include 20% of the spots in nighttime, after 
7 pm. 

8. PROGRAM TIME RATES 
CLASS AA 

-30 SECONDS-
AA A B 
110 80 58 
100 72 52 
95 68 48 
90 66 46 
85 63 43 
80 58 40 
68 50 37 
66 47 35 
64 46 33 
62 45 31 

12 

PER WK: 1 ti 2 ti 
1/4 hr  287 273 
10 min. 207 196 
5 milt  149 142 

CLASS A 
1 hr  550 522 
1/2 hr_____. ..... _   341 323 
1/4 hr...... ..... _ ............. _  220 209 
10 min.  165 156 
5 min.  118 112 

CLASS B 
1 hr  330 313 
1/2 hr ....... -____-__   198 188 
1/4 hr.   132 125 
10 milt ...... _______ ..... __ 99 94 
5 min  66 62 

O ti 
258 
186 
134 

495 
306 
198 
148 
106 

207 
178 
118 
89 
59 

4 ti 
244 
175 
127 

467 
289 
187 
140 
101 

280 
168 
112 
84 
56 

5 ti 
230 
165 
119 

440 
272 
176 
132 
94 

264 
158 
105 
79 
52 

10. SPECIAL FEATURES 

Newscasts-additional service charge as follows. 
News service charges are commissionable. 
5 min   10 1/4 hr_____   20 

KNX 
1920 

LOS ANGELES 

CBS Owned 

8cpmeenlea by CBS MDIO 
SPOT SALES 

All News / Information 
CEO 

Subserlber to the NAB Radio Code 
Media Code 4 205 3480 2.00 
CBS Radio. a Division of Columbia Broadcasting 

System, Inc., 6121 Sunset Blvd., Los Angeles. 
Calif. 90028. Phone 213-469-1212. 

Address all program and advertising copy to the 
Sales Service Manager 
STATION'S PROGRAMMING DESCRIPTION 

KNX: Programmed for adults. 
All news, information daytime, plus network enter-
tainment 10:30-11 am, music night time 11:30 pm-
5:30 am. NEWS: network and local news featuring 
different anchormen 5:30-10 am, noon-4 pm, 4-7:30 
pm & 7:30 pm-11:30 pm, includes sports, financial 
and business news, field reports, computerized traffic 

reports, entertainment news, weather scene, analysts 
and commentary. All news on weekend 5:30 am-
11:30 pm. Telephone cooking news program 11:10 
am-noon. Sports specials: feature horse racing, golf 
tournaments, college football and Indy 500 reports. 
MUSIC: semi-classical to classical 11:30 pm-5:30 
um. Facilities Include 4 mobile units and out-of-
town news bureaus. Station editorializes. Contact 
Representative for further detalls. Rec'd 6/2/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-George Nicholaw. 
Sales Manager-Ray Barnett. 
National Sales Manager-Rich Sinclair. 

2. REPRESENTATIVES 
CBS Radio Spot Sales 

3. FACILITIES 
50,000 w.. 1070 ke. Non-directional. 
Operating schedule: 24 hours daily PST. 

4. AGENCY COMMISSION 
15/0 net limo only: 15th of following month. 

D. GENERAL ADVERTISING See coded regulations 

General: lb, 2a, 32k, 4e. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e. 11e, 12e, 13e. 14e. 
Basic Rates: 20a, 21b. 21e, 21d, 22a, 22b, 24b, 24o, 

25a, 27, 28a, 25e. 
Contracts: 401). 41. 44b, 45, 46, 48, 510. 
Comb.: Cont. Discounts: 601. 60j, 6113. 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 
Member: CBS Radio Pacific Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Na. 21 Elf 7/20/69-Reed 7/31/69. 

Morning Drive-6-10 am. 
Afternoon Drive-3-7 pm. 
Daytime-Mon thru Fri 10 am-3 pm; Sat & Sun 6 
am-7 pm. 
Nighttime-Sun thru Sat 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
SECTION I 
1 MINUTE 

MORNING DRIVE: -Per wk-
PER YR: I ti 6 ti 12+ 
1 x  140 125 120 
300 x  130 120 115 
AFTERNOON DRIVE: 
1 x  130 115 110 
300 x  120 110 105 
DAYTIME: 
1 x  95 
300 x.  93 
500 x  90 
NIGHTTIME: 
1 x  75 65 55 
300 a  73 63 53 
500 x  70 60 50 

30/20 SECONDS 
MORNING DRIVE: 

1 x 300 x  11U 

AFTERNOON DRIVE: -Per wk-
PER YR: I ti 6 ti 12+ 
1 x    104 92 88 
300 x  96 88 84 
DAYTIME: 
1 x  76 68 60 

74 66 58 
500 x  72 64 56 
NIGHTTIME: 

300 x  
500 x  
10 see: 60% of 1-min. 
Fixed position, extra 20%. 
Combinable with Section II for all frequency dis-
counts. 

7. PACKAGE PLANS 
SECTION II-A 

MAXIMUM IMPACT PLANS 
(1/6 Morning Drive, 1/6 Afternoon Drive. 

1/3 Daytime, 1/3 Nighttime) 
1 MINUTE 

 Per wk  
PER YR: 6 ti 12 tl 18 ti 24 ti 30 ti 
1 x  474 888 1242 1536 1770 
150 x  468 876 1224 1512 1740 
300 x  456 852 1188 1464 1680 
500 x.  438 816 1131 1392 1620 

30/20 SECONDS 
1 x  384 720 1008 1248 1440 
150 x  378 708 990 1224 1410 
300 x  366 684 954 1176 1350 
500 x  348 648 900 1104 1290 
10 sec: 60% of 1-min. 
Fixed position, extra 20%. 
Can be combined for frequency discounts on all other 
sections, hut do not themselves receive frequency from 
other sections. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

SECTION II-B-MIKE ROY 
PER YR: lx 130x 260+ 
3+ per wk  100 95 90 
Minimum 3 participations per week. 

KNX-FM 
1948 

LOS ANGELES 

CBS Owned 
Subscriber to the NAB Radio Code 

85 75 Media Code 4 205 3481 0.00 
83 73 cnstrm Broadcasting, A Service of CBS Radio. a 
80 70 division of Columbia Broadcasting System. Inc.. 

6121 Sunset Blvd., Los Angeles, Calif. 90028. 
Phone 213-469-1212. 
STATION'S PROGRAMMING DESCRIPTION 

KNX-FM: Programmed for young adults. 
MUSIC: popular trend music. All music selected for 

100 96 recognizability and continuing popularity. Contact 
96 92 Representative for further details. Ree'd 6/10/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-George Nicbolaw. 
General Sales Manager-Ray Barnett. 
National Sales-William Cactus, CBS/FM, New York. 

2. REPRESENTATIVES 
CBS/FM National Sales: See Reps. & 5/0 pages. 

Pages. 
3. FACILITIES 
BRU 67,000 w.: 93.1 mc. Stereo. 
Operating schedule: 6 am-midnight daily. PST. 
Antenna ht.: 2,870 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 3a, 4a, 4d, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 24e. 24c, 31. 
Contracts: 40b. 41. 
Comb.: Cont. Discounts: 60e, 601, 62d. 
Cancellation: 73a. 
All rates quoted are dollar cost per unit. 
Member: CBS/FM Broadcasting. 

TIME RATES 

No. 3 Elf 5/1/68-Rec'd 5/2/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1500 300x 500x 750X 10100 
PER WK: 1 ti 7 tl 14 ti 21 tl 28 ti 35 ti 
1 min  14 13 12 11 10 9 
30/20 see: 80% of 1-min. 10 sec: 50% of 1-min. 
ROS preemptible by fixed position. Fixed position, 
extra 3.00. 

60 52 44 
58 50 42 
56 48 40 

1ØF MU 

KNX is the 
LIJ I :1 il 

news station 
in Southern 
California! 

Fact. KNX delivers more people than 
any other news station in the greater 
Los Angeles market. This is an impressive 
audience-well-informed, well-salaried, 

affluent and 98% adults. 

...another sound reason you 
should be advertising with 

NUBS Newsradio 

K 0 ST (FM) 
1957 

LOS ANGELES 

'RADIO SALES 

Good Music 
Media Code 4 205 3490 1.01 
The McLendon-Pacific Corp.. Suite 940, California 

Federal Plaza, 5670 Wilshire Blvd., Los Angeles, 
Calif. 90036. Phone 213-937-1035. TWX 910-
321-2844. 

Send copy to: Program Coordinator. Ticks' Hendricks, 
shove address. 

I. PERSONNEL 
Chairman of the Board-Barton R. McLendon. 
President-Gordon B. McLendon 
General Manager-Norman M. Epstein, 

2. REPRESENTATIVES 
Avco Rodio Sales. 
Northwest-William L. Simpson Associates Company. 
McLendon Sta. Sales Office: See Rep & 5/0 pages. 

3. FACILITIES 
ERP 12.5,10 w. (boric.). 12,500 w. (vert.); 103.5 me. 
Stereo. 
Operating scnedule: 24 hours daily. PST. 
Antenna ht.: 6,100 ft. above sea level. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, lb. 4a, 4e. 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 15b. 
Basle Rates: 20b. 21a, 21d, 22a. 2.3a. 24b, 24e. 25a, 

28a, 28e. 29a, 30, 33e. 
Contracts: 40a, 41, 42b, 44a, 44b, 45, 46. 50, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60f, 60h, 601, 

62b, 62d. 
Cancellation: 70e, 71a, 73a. 73b. 
Prod. Services: 80. 
Member: McLendon Stations. 
Sold in combination with XETRA, San Diego Area. 
See that listing for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 12/1/68-Rec'd 11/29/68. 
AAA-Mon thru Sun 3-7 pm. 
AA-Mon thru Sun 10 am-3 pm. 
A-Mon thru Sun 6-10 am & 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: lx 52x I56X 3I2x 500x 1000x 
PER WE; I ti 6 ti 12 ti 18 ti 24 tl 30 ti 
AAA   45 41 37 33 29 25 
AA   40 36 32 28 24 20 
A   30 27 24 21 18 15 

KPOL KPOL-FM 
1952 1957 

LOS ANGELES 

BLAIR e RADIO 
NAB R'Ale 

Subscriber to the NAB Radio Code 
Media Code 4 205 3510 6.00 
Capital Cities Broadcasting Corp., 5700 Sunset Blvd.. 
Los Angeles, Calif. 90028. Phone 213-466-4123. 
TWX 910-321-4202. 
STATION'S PROGRAMMING DESCRIPTION 

EPOL: Programmed for adults. 
General popular muslo (standards, showtunes, film 
music, and middle-of-the-road) featured all times 
except Sun morning which features religious (sacred) 
music. NEWS: 15 min news and commentary mar 
8 am. noon, & 6 pm. 5 min news on hour at all 
other times from 6 am-12M. Contact Representative 
for further details. Reed 7/17/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-C. W. Bill Weaver. 
National Sales Manager-Robert E. Sharon. 
Program Director-Robert Scott. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50,000 w. days. 10.000 w. nights: 1540 be. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily. PST. 
FM-ERP 100,000 w.; 93.9 me. 
Antenna ht.: 570 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: Ia. 2a, la, 4e. 4d, 5, 7b, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e. 
Basle Rates: 20a, 21b, 230. 24a. 28e. 
Contracts: 40e, 45. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 610, 
Cancellation: 70a, 70e, 71s, 73b. 
Minimum Rate Holder: 6 Class A 1-minute spots 
per week. 
Affiliated with Blair Represented Network. 
MULTIPLE PRODUCT ANNOUNCEMENTS 

Surcharge of 50% of the appropriate minute rate is 
required for all non-integrated piggy-back commer-
cials. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 18 Eff 9/1/68-Ree'd 8/19/68. 
AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 Pm & 7-8 lini; Sun 8 
am-8 pm. 
A-Mon thru Sun 8 pm-midnight; Tues thru Bun 
5-6 am; Sun 6-8 am. 
B-Tues thru Sun midnight-5 am. 

G. SPOT ANNOUNCEMENTS 
CLASS AAA 
-I MINUTE- 30 SEC. or LESS 

PER WE; I wk 26 wk 52 wk I wk 26 wk 52 wk 
(*)   135 129 123 108 103 98 
(t) 132 126 120 106 101 96 
6 ti   129 123 117 104 99 94 
12 ti   124 118 112 100 95 90 
18 ti .._.____ 119 113 107 96 91 86 
24 ti   114 108 102 92 87 82 

CLASS AA 
(*)   100 95 90 
(t) 98 93 88 
6 ti ..... 96 91 86 
12 ti   92 87 82 
18 ti   88 83 78 
24 ti   84 79 74 

CLASS A 
(.) _ .... _______ 56 53 50 45 43 
(t)   55 52 49 44 42 
6 ti   54 51 48 43 41 
12 ti  _ 52 49 46 41 39 
18 ti   50 47 44 39 37 
24 ti   48 45 42 37 35 

(-) Specified position. 
(t) Less than 6 if. 

Spots staggered on daily basis. Will not be rotated. 

7. PACKAGE PLANS 
Total Plan: 1/3 AAA. 1/3 AA, 1/3 A. 
Man Plan: 1/2 AAA, 1/2 A. 
Total Plan and Man Flan spots will be sdieduled on 
a minimum of any 6 days weekly. All schedules must 
be consecutive. 

I MINUTE 
PER WE: 6 ti 12 tl 18 ti 24 11 
1 wk  84 81 78 75 
26 wk  80 77 74 71 
52 wk  76 73 70 67 

30 SECONDS OR LESS 
1 wk  67 65 63 61 
26 wk  64 62 60 58 
52 wk  61 59 57 55 

(Thls listing continued en next page) 

80 
78 
76 
73 
70 
67 

76 
74 
72 
69 
66 
63 

72 
70 
68 
65 
62 
59 

41 
40 
39 
37 
35 
33 
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Los Angeles-K P 0 L, K P 0 L-FM-Cont'd 
MIDNIGHT TILL DAWN PLAN 

(All Class B) 
1 min 30 sec 

Specified position____-.-_____ 15.00 13.00 
12 Li (2 per night)..........,..,.,..._........_. 14.00 12.00 
18 ti (3 per nIght)__ _ 13.50 11.50 
24 ti (4 per night)......._..___... 13.00 11.00 

...... 
26 wk-5% 52 wk-10% 
Not combinable with other plans for frequency dis-
counts. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 
(at :60-6 am-midnight) 

PER WK: I ti 6 U 12 ti 18 ti 24 ti 36 ti 
AAA   162 154 150 146 142 133 
AA   125 120 116 112 108 103 
A ________   67 64 62 60 58 55 
B -  27 25 24 23 22 20 

1/4 HOUR NEWS AND COMMENTARY 
PER WK: 1 0 2 ti 3 ti 4 ti 5 tl 
Mon thru Fri 8-8:15 am & 

6-6:15 pm  330 315 305 295 280 
Mon thru Fri noon-

12:15   245 235 230 225 215 
CONSECUTIVE WEEK DISCOUNTS 

26 wk-5% 52 wk-10% 
The above discounts apply only to Newscasts and 
Commentaries. 

NEWS HEADLINES 
(At :30 every hour 6 am-midnight) 

CLASS AAA 
1 wk 26 wk 52 wk 

1 ti ... 153 138 130 
6 t1 146 131 124 
12 U. 138 124 117 

CLASS AA 
1 ti  105 99 
6 ti  . 109 98 93 

92 87 
-EL-it:Fâ 

56 53 
6 ti   50 46 
12 ti   48 43 41 
No further discount. 

K RH M (FM) 
1948 

LOS ANGELES 

Media Code 4 205 3540 9.00 
KRHM Enterprises, 301 S. Kingsley Dr., Los Angeles. 

Calif. 90005. Phone 213-385-7421. 
STATION'S PROGRAMMING DESCRIPTION 

KRUM (FM): Programmed for adults. 
MUSIC: general popular music, middle-of-the-road, 
including current hits, film music, show tunes. 
standards and Jazz oriented popular music. AIR 
PERSONALITIES handle all segments. NEWS: 5 
min news, national and international, 9 times daily. 
Other programs: 5-6 pm II-Sat. dixieland Jazz. 8-11 

pm M-Sat, popular, folk music, and folk and jazz 
oriented. 3-7 am M-Sat, Latin music. 3-5 pm Sun, 
comedy albums. 5-6 Dm Sun. discussion of public 
issues. 6-7 pm Sun. Broadway show. 9 pm-12M, 
music documentaries, or spoken word and plays. Con-
tact Representative for further details. Rec'd 5/2/69. 

I. PERSONNEL 
President-Robert E. Short. 
General Manager-Benson Curtis. 

2. REPRESENTATIVES 
East of Mississippi-Quality Media Incorporated. 
West of Mississippi-Group/L. A. 

I. FACILITIES 
REP 8,300 w.; 102.7 rec. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 2790 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3b, 3c, 3d. 4a, 44. 5, 6a, 

7b, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14e, 15a, 15e. 
Basic Rates: 20a, 21a, 219. 2Id, 22e, 22b, 23e, 24e. 

24b, 24e. 25e. 26, 27, 28a, 28c, 29a, 32b. 
Contracts: 40a, 41, 44a, 44b. 45, 46. 47e, 48, 50, 51a. 
Comb.; Cont. Discounts: 60e. 60d, 001. 601. 61a, 61b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Station features music recorded for high fidelity repro-
duction only. 

TIME RATES 

Rates effective November 1, 1963. (Card No. 7.) 
Card received September 27, 1903. 

A-Mon thru Fri 5-11 pm; Sat & Sun noon-11 pm. 
B-AU other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 ti  30.00 24.00 260 ti  20.00 16.00 
13 ti. ... 28.00 22.50 312 ti .   19.00 15.00 
26 ti  26.00 21.00 364 ti  18.00 14.00 
52 ti  24.00 20.00 520 ti  17.00 13.00 
104 ti ..... 23.00 19.00 624 16.00 12.50 
156 ti  22.00 18.00 780 ti 15.00 12.00 
208 ti  21.00 17.00 

CLASS B 
19 00 260 12.75 
18.00 312   12.00 
17.00 364   11.25 

10.50 
10.00 
9.90 

1 if  24.00 ti 16.00 
13 ti  22.50 ti 15.00 
26 ti  21.00 ti 14.00 
52 ti  20.00 16.00 520 ti  13.00 
104 ti 19 00 15.00 624 tl  12.50 
156 ti  18.00 14.25 780 ti 12.00 
208 ti  17.00 13.50 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

-A- -R-
PER WK, EA: I min 30 see 1 min 30 see 
10 ti  16.00 12.50 12.50 10.00 
14 ti.___-_ ......... _._ .......   15.00 12.00 12.00 9.50 

14.00 11.00 11.00 9.00 
28 ti  13.00 10.00 10.00 8.50 
35 ti  12.00 9.00 9.00 8.00 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 

8. PROGRAM TIME RATES 
CLASS A 

1 hr 1/2 hr 1/4 hr 
1 ti  150.00 90.00 60.00 
13 al  140.00 84.05 56.00 
26 ti  130.00 78.00 52.00 
52 ti    _ 120.00 72.00 48.00 
104 ti  115.00 69.00 46.00 
156 ti  110.00 66.00 44.00 
208 ti  105.00 63.00 42.00 
260 ti  100.00 60.00 40.00 

57.00 38.00 
st:4 ti  90.00 54.00 36.00 

CLASS B 
1 ti  120.00 72.00 48.00 
13 ti  112.00 67.00 45.00 
26 ti  104.00 62.00 42.00 
52 ti  96.00 58.00 39.00 
104 tl  92.00 55.50 36.50 
156 ti  88.00 63.00 35.00 
208 ti  84.00 50.50 33.50 
260 ti  80.00 48.00 32.00 
312 ti  76.00 45.50 30.50 
364 U  72.00 43.00 29.00 

KRKD 
1927 

LOS ANGELES 

Media Code 4 205 3570 0.00 
Inc., 1050 Monteelto Dr., Los Angeles, 

Calif. 90031. Phone 213-225-4116. 
STATION'S PROGRAMMING DESCRIPTION 

KRIM: Programmed for general interest, adults 25 
years and older. 
MUSIC: general popular, standard and showtunes. 
NEWS: 5 min every 30 min. Contact Representative 
for further details. Reed 10/27/67. 

I. PERSONNEL 
General Manager-Alan Bowles. 
Sales Director-Clarke It. Brown. 
Chief Engineer-George Riggs. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Inc./3ALCO. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1150 kg. 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3d, 4b, 4d, 5, 6a. 7b. 
Rate Protection: 10d, 114, I2d, 13d. 14d, 15a, 16, 
Basic Rates: 20b, 21b, 214, 22a, 22b, 22e. 24s, 25a, 

26, 20s, 29a. 33a. 
Contracts: 405. 42a. 45, 96, 47a, 48. 49. 51a. 
Comb.; Cont. Discounts: 60a, 60f, 601, 13113. 625. 
Cancellation, 705, 70c. 71b, 73b. 
Prod. Services: 82. 
emu and program rates include talent fees. 
Affiliated with MUS. 

CALIFORNIA 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 13A EEL 4/22/68-Reed 6/3/68. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE-FIXED POSITION 

CLASS AAA 
PER WE: I ti 6 ti 12 ti 18 ti 24 ti 96 ti 

  27 25 23 21 20 19 
13 25 23 21 20 19 18 
26 wk ._. 23 21 20 19 18 17 

21 20 19 18 17 16 

CLASS AA 
1 wk__________ 25 23 21 19 18 17 

23 21 19 18 17 16 
26 wk..  21 19 18 17 16 15 

19 18 17 16 15 14 

ROTATING 
1-minute or 30-second spots may be rotated within 
AAA. AA, and A times-applicable rate less 10%. 

30 SECONDS 
Applicable fixed position 1-minute rate less 20%. 

7. PACKAGE PLANS 

ROS 
1 min or less-applicable fixed AAA 1-min rate less 
50%. 

8. PROGRAM TIME RATES 

CLASS AAA. 
208x 104x 52e 

1 hr. 190 200 210 
1/2 hr _..-- 105 110 120 
1/4 hr. 55 65 75 
5 min.  30 35 40 

26x 
220 
125 
85 
45 

I3x 
230 
130 
90 
50 

Ix 
240 
135 
100 
55 

CLASS AA 

1 hr  140 150 165 180 190 200 
1/2 hr  95 100 110 115 120 125 
1/4 hr  50 55 60 65 70 75 
5 min.  25 30 35 40 45 50 

VIGNETTE SPONSORSHIP 

All programs less than 5 minutes In length-appli-
cable 1-minute rate plus 10%. 

SEGMENT SPONSORSHIP 
22 applicable 1-minute rate. Available in AA only. 

10. SPECIAL FEATURES 

News headlines at 6:30, 7:30, 8:30 am and 3:30, 
4:30, 5:30 pm. Rotated throughout AAA time. 
Applicable 1-min rate plus 10%. Includes open and 
close sponsor Identification. 

TIME SIGNALS 

10 sec: 50% of applicable fixed 1-min. Preemptible. 
(Los Angeles continued on next page) 

The word's spreading. 
We hate to hang up 

the "sold out" shingle. 
Of course, THE "good 

music" buy, 
blanketing almost all 
of California's coast, 

is ours. And why 
not? We started it 

all years ago. 
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CALIFORNIA 

Los Angeles-Continued 

KRLA 
1941 

CITY OF LICENSE 
PASADENA 

Representatives, Inc. 

Substriber to the NAB Radio Code 
(This is a paid duplicate of the listing appearing 
under Los Angeles Urban Area.) 
Media Code 4 205 4110 4.00 
Oak Knoll Broadcasting Corp., 1401 South Oak Knoll, 

Pasadena. Calif. 91109. Phone 213-681-2591. 
National Sales Office: 277 Park Ave.. New York. 
N. Y. 10017. Phone 212-922-2900 
STATION'S PROGRAMMING DESCRIPTION 

KRLA: Programmed for young adults. 
MUSIC: mix includes albums, folk-rock, pop singles. 
NEWS: 14 man news department Contact Repre-
!entire for further details. Reed 7/28/69 

I. PERSONNEL President-Dr. Kenneth Harwood, 
General Manager-Lawrence Webb. 

2. REPRESENTATIVES 11-R Representatives, Inc. 
Station Manager-Hal Mathews. 

3. FACILITIES 
50.000 w. days, 10.000 w. nights; 1110 ke. 

Directional-separate patterns day and night. 
Operating sehedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15%; 2% cash discount. 

3. GENERAL ADVERTISING See ended regulations 
General: is, 2e, Sa, 3b. 4a. 4d, 5. Ob. 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13h. 
Basle Rates: 22a. 221). 23a, 245, 26. 28a. 29a. 
Contracts: 40a. 42a. 45, 46, 470. 
Comb.; Cont. DIscounts: 60e, 60e, 60k, 61a. filb. 62b. 
Cancellation: 70e, 70e. 71a, 73a. 
Rate Protection: 6 months for 52-week advertisers. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 7/1/49-Reed 6/16/89. 
AA-Mon thru Fri 6-10 am & 3-7 pm; Sat 10 am-
6 pm: Sun noon-6 pm. 
A-Mon thru Fri 10 am-3 pm & 7-10 pm: Sat 6-10 
am & 6-10 pm; Sun 6 am-noon & 6-10 pm. 
B-Mon thru Sat 10 pm-1 am; Sun 10 pm-midnight. 
C-Mon thru Sun 1-6 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
I min 50 see 40 see 30 see 20 see 10 see 

AA   65 55 50 45 40 35 
A   55 50 45 40 35 30 
  45 40 35 30 30 20 

DISCOUNTS 
26 wk-5% 52 wk-10% 

(D) 

KWIZ 
SANTA AMA 

City of license-Santa Ana. Calif. 
San Francisco-843 Montgomery, San Francisco 94133. 
Phone 415-391-0286. 

See listing under Anaheim-Santa Ana-Garden Grove. 

  Advertisement  

I. PERSONNEL 
Exec. V.-P. & Gen.' Mgr.-Bill Weaver. 
Pres. & Sales Mgr.-Phillip C. Davis. 

2. REPRESENTATIVES 
Los Angeles 90005-Jack Bell, 3932 Wilshire Blvd. 

Phone 213-388-0568. 
San Francisco 94133 - Sonny Mitchell, 843 Mont-

gomery. Phone 415-391-0288. 
Jack Masla & Co.. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1480 Ire. 
Operating schedule: 24 hours daily. PST. 

TIME RATES 
No. 19-A El! 8/1/69-Reed 7/9/69. 

AAA-Mon thru Fri 8-10 am. 
AA-Mon thru Fri 3-7 pm; Sat 10 am-3 pm. 
A-Mon thru Fri 5-6 am. 10 am-3 pm & 7-9 pm: 
Sun 6 am-7 pm; Sat 6-10 am & 3-7 pm. 
B-Mon thru Fri 9 pm-midnight; Sat & Sun 5-6 am 
á 7 pm-midnight. 
C-Mon thru Sun midnight-5 am. 

S. SPOT ANNOUNCEMENTS 
- 1 min 30 see 

I WK: AAA AA A B AAA AA A B 
45.00 42.00 33.00 18.00 37.00 34.00 27.00 14.50 

12 ti.... 43.00 40.00 32.00 17.00 35.00 32.00 26.00 14.00 
18 tL... 41.00 38.00 30.00 16.00 34.00 31.00 24.00 13.50 
24 39.00 36.00 28.50 15.00 32.00 29.00 23.00 12.50 
30 37.00 34.00 27.00 14.00 30.00 28.00 22.00 12.00 
86 ti.... 35.00 32.00 25.00 13.00 28.00 27.00 21.00 11.50 
13 WIC: 
6 ti.  43.00 40.00 31.00 17.00 35.00 32.00 25.00 13.50 
12 tL... 41.00 38.00 30.00 16.00 33.50 30.50 24.00 13.00 
18 ci.... 39.00 38.00 28.00 15.00 32.50 29.00 22.50 12.50 
24 ti.... 37.00 34.00 27.00 14.00 30.50 27.50 21.50 12.00 
30 tL... 35.00 32.00 25.50 13.00 28.00 28.00 20.50 11.50 
36 ti... 33.00 30.00 23.50 12.00 26.50 24.50 19.50 10.50 
52 WK: 
8 H.  41.00 38.00 30.00 16.00 33.00 31.00 24.00 13.00 
12 39.0o moo 29.00 15.00 31.50 29.50 23.00 12.50 
18 37.00 34.00 27.00 14.50 30.50 28.00 21.50 12.00 
24 U.._ 35.00 32.00 26.00 13.50 28.50 26.00 20.50 11.50 
80 IL... 33.00 30.00 24.50 12.50 26.50 25.00 20.00 11.00 
86 ti.... 31.00 29.00 22.50 11.50 25.00 23.50 19.00 10.00 
10 sec: 50% of 1-min. 
C: 50% of B. 
1-minute and 30-seconds may be combined to earn 
maximum frequency discounts. 
10-seconds may be added on a 2 for 1 basis. 

Los Angeles' listened-to radio station. Sold nationally by H-R Representatives, Inc. 

KWKW 
PASADENA 

City of lieense-Pasadena. Calif. 
Los Angeles-6777 Hollywood Blvd., Hollywood, Calif. 

90028. Phone 213-465-6171. 
See listing under Los Angeles Urban Area. 

KWST (FM) 
(formerly KBMS (FM) 

1956 
LOS ANGELES 

Media Code 4 205 4125 2.00 
Century Broadcasting Corp. ' 8833 W. Sunset Blvd.. 

Los Angeles. Calif. 90069. Phone 213-657-6130. 
STATION'S PROGRAMMING DESCRIPTION 

FCBMS (FM): Programmed for adulta. 
MUSIC 89%: standards, film music, showtunes. 
middle-of-the-road. Arrangements ee% Instrumental. 
20% group vocal. NEWS 1%: headlines on half 
hour. COMMERCIAL POLICY 10%: 6 commercial 
minutes hourly maximum. 1 hour separation between 
competitive accounts for product protection. Contact 
Representative for further detalls. Reed 6/20/68. 

I. PERSONNEL 
President-Howard Grafman. 
General Manager-Gordon Potter. 
Program Director-Charles Salerno. 

2. REPRESENTATIVES 
Group/L. A. 
Eastern-John C. Butler & Company, Inc. 

S. FACILITIES 
ERP 72,000 w. (hods.), 72.000 w. (vert.); 105.9 nic. 

Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 2.000 ft. above sea level. 

4. AGENCY COMMISSION 
15/0: payable 10 days following invoice date. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, Sc. 3d, 4a, 4d. 5. 0e, 7b, 8. 
Rate Protection: 10h, 11b. 1214, 13b, 14b. 
Basic Rates: 21b, 21d, 22a, 22b, 23a. 24b, 28s, 28e. 

295. 
Contracts: 40a, 41, 44a, 45, 48, 48. 
Comb.: Cont. Discounts: 60a, 60e, 60g. 61e. 
Cancellation: 70d. 72. 73e. 
Prod. Services: 80, 81, 82. 

TIME RATES 

No. 7G El! 12/1/88-Reed 12/2/68. 
8. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 260x 520 
1 27.00 25.00 23.00 21.00 20.00 18.0n 
(.1   20.25 18.75 17.25 15.75 15.00 13.51 

(.1 30 sec or less. 
7. PACKAGE PLANS 
PER WK: 10 tl 15 ti 20 tl 25 tl 
I min    220.00 332.50 420.00 512.50 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 260x 520x 

5 min.  54 50 46 42 38 34 

XERB 
1937 

CITY OF LICENSE 
TIJUANA, MEXICO 

'15 greener, hi ken, sears 

Independent Negro 
(This is a paid duplicate of the listing appearing 
under San Diego, Calif.) 
Media Code 4 205 7260 4.00 
Interamerlcana de Radio. 
Loe Angeles Sales Office-XERB Bldg.. 4007 W. 6th 

St., Los Angeles, Calif. 90005, Phone 213-385-
5117, TWX 677-499. 
STATION'S PROGRAMMING DESCRIPTION 

XERB: Programmed for Negro and young adult. 
MUSIC: rhythm and blues. 7 days per week. AIR 
PERSONALITIES handle all segments. Race results 
direct from tracks, 15 times daily on hour and half 
hour. Personalities available for public appearance 
broadcasts and remotes. Contact Representative for 
further details. Reed 7/2/68. 

I. PERSONNEL 
Gen'l & Sales Mgr. (LA)-Robert W. Smith. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta-Greener, Biken, Sears, 
Los Angeles. San Francisco-Advertising Sales West. 

S. FACILITIES 
50,000 w.: 1090 ke. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 21, 3a. 4a, 4e. 5. 8a, 7a, 
Rate Protection: 10b. 11b, 12b, 13b. 15b. 
Basic Rates: 20b. 21b. 22b, 23a. 2413. 25a. 26. 21. 

28e. 291). 33e. 
Contracts: 40a, 41, 425. 43. 440. 45, 47e. 48. 51e. 
Comb.: Cont. Discounts: 60a. 61e. 62e. 
Cancellation: 70a. 70e. 71a, 72. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 9/1/68-Reed 7/13/68. 

AAA-6-10 am & 3-7 Lltn. 
AA-10 am-3 pm. 
A-7 pm-midnight. 
II-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 36 ti 48 ti 
AAA   35 30 25 22 20 18 16 
AA   30 28 22 20 18 16 14 
A   28 25 20 18 16 14 12 
  25 21 18 16 14 12 10 

30 sec: 75% of 1-min. 10 sec: 60% of 1-min. 
9. PARTICIPATING PROGRAMS 

1 min 30 see 10 see 
Wolfman Jack Show.......- ...... 45 32 25 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 wk-10% 39 wk-15% 52 wk-25% 

(D) 

XETRA 
1934 

CITY OF LICENSE 

TIJUANA, MEXICO 

RADIO SALES 

Good Music 
(This is a paid duplicate of the listing appearing 
under San Diego Calif.) 
Media Code 4 205 7290 1.00 
United States Sales Office-Texas Triangle, Inc., 

Suite 940, California Federal Bldg., 5670 Wilshire 
Blvd.. Los Angeles, Calif. 90038. Phone 213-937-
1035. TWX 910-321-2844. 

Send copy to: Program Director, Paul Wexner. above 
address. 

I. PERSONNEL 
General Sales Manager-Norman M. Epstein. 
Station Manager-Luis Carrillo. 
National Sales Coordinator-Penny Batley. 

2. REPRESENTATIVES 
Arco Radio Sales. 
Northwest-William L. Simpson & Associates Com-

pany. 
McLendon Sea. Bales °Mee: See Rep á 5/0 pages. 

3. FACILITIES 
50.000 w.: 890 In. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. 2b. 3a, 3b, 4a, 4e. 5, 613. 71% 8. 
Rate Protection: 10b. 11b, 1M). 13b, 1413, 15b. 
Basic Rates: 20b, 21a, 21d, 22a, 23a, 24b, 24e. 22e. 

281. 28e. 29a, 30. 33e. 
Contracts: 401. 41. 421;4 44a. 44b, 45. 48. 50. 51e, 
Comb.; Cont. Discounts: 600. 60d, 60e. 80f, 60h, 601. 

82b. 62d. 
Cancellation: 70e, 71a, 73a. 73b, 
Prod. Services: 80. 
Member: The McLendon Stations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 El! 1/1/89-Rec'd 11/29/68. 
AAA-Mon thru Fri 6-10 am & 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
A-Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 52x 156x 312x 500x 1000x 
PER WK: 1 tl 6 ti 12 ti 18 ti 24 ti 30 ti 
AAA ....... _.._.._... 60 55 50 45 40 35 
AA ....... - ...... _.._... 55 50 45 40 35 80 
A   36 33 30 27 24 20 

(This listing continued on next page) 

KWST 
LOS 
ANGELES 

# 1 FM Men 
6:00 am - 10:00 am 
Monday thru Friday 

# 1 FM Men 
10:00 am - 3:00 pm 
Monday thru Friday 

#1 FM 
3:00 pm -7:00 pm 
Monday thru Friday 

# 1 FM 
12:00 Nn - 6:00 pm 
Saturday 

# 1 FM 
12:00 Nn - 6:00 pm 
Sunday 

ARO April/May, 1969 
Metro Area Avg. 1/4  hour 

MOIST 
KWST Building 

8833 Sunset Blvd. 
Los Angeles, Calif. 90069 

146 Spot Radio Stations September 1, 1969 



Los Angeles-X E T R A-Continued 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
(1/3 AAA, 1/3 AA, 1/3 A) 

PER WK: 12 tl 18 t1 24 tI 
1 min____ ............ ....... ....... 468 612 696 
30 see 420 549 624 
ID's not acceptable. 

COMBINATION XETRA San Diego 
Area/KOST (FM) Los Angeles 

No. 3 Eff 1/1/69-Rec'd 11/29/68 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 52x I56x 3I2x 500x 1000X 
PER WK: 1 ti titi 12 ti 18 ti 24 ti 30 tl 
AAA ..._...- ...... 80 75 70 65 60 55 
AA ...... -  70 65 60 55 50 45 
A   50 46 42 38 34 30 

30 sec: 90% of 1-min. 10 sec: 80% of 1-min. 
DISCOUNT 

52 wk-10% 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
(1/3 AAA, 1/3 AA, 1/3 A) 

PER WK: 12 ti 18 ti 
1 min....._ ........ ..... ....... ....... 660 900 
30 sec  594 810 

24 ti 
1080 
972 
(D) 

STATIONS IN 
LOS ANGELES URBAN AREA 

KALI 
1950 

SAN GABRIEL 
A Tolo-Broadoutora Station 

Media Code 4 205 3690 6.00 
Tele-Broadcastera of California, Inc.. 5723 Melrose 

Ave.. Hollywood. Calif. 90038. Phone 213-466-6161. 
STATION'S PROGRAMMING DESCRIPTION 

KALI: Programmed 100% Spanish with emphasis on 
popular music, news, weather and sports with heli-
copter reports during traffic times. AM PERSON-
ALITIES handle all segments. Women's feature 
9:30-10:30 am, 81-Sat. NEWS: every half hour and 
on hour. Sports 5-5:15 pm, M-Sat. Big news 6-6:15 
pm, M-F. Copter reports 5:30-9:30 am & 3:30-6:45 
pm at 15 min intervals. Remote broadcasts for spe-
cial events such as boxing and soccer and parades. 
Commercials translated free. Contact Representative 
for further details. Ree'd 3/11/68. 

I. PERSONNEL 
President-Richard Eaton. 
Vice-Pees. & Gen'l Mgr.-Philip A. Malkin. 

2. REPRESENTATIVES 
BBC Sales, Inc. 

3. FACILITIES 
5,000 w. 1430 kc. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 45, 5, 6a, 7a, 8. 
Rate Protection: ils. 145. 
Basic Rates: 20b. 22b, 23a, 24a, 25e. 28b, 29b, 32b, 

3313. 
Contracts: 400. 41, 42e. 4413. 45, 47a, 51a. 
Comb.; Cont. Discounts: 6013. 601, 61e, 62b. 
Cancellation: 700. 70e. 715, 73b. 
Prod. Services: 80, 81, 82. 
Member; Latin Network. 
Entire schedule in Spanish. 
Bates' include translation of copy from English to 
Spanish. 

TIME RATES 

No. 15 Elf 2/1/69-Rec'd 1/20/69. 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
B-Mon thru Sun 7 pm-midnight. 
0-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 6 ti 12 ti 113 tl 24 11 30 tl 
AAA   35 33 32 30 28 26 
AA   30 28 26 25 24 23 
A   26 24 23 22 21 20 
  20 19 18 17 16 15 
  15 14 13 12 11 10 

Stn. brk.: 80% of 1-min. 10 see.: 55% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

KBBQ 
1952 

BURBANK 

Modern Country 

Subscriber to the NAB Radio Code 

Media Code 4 205 9720 1.00 
George E. Cameron, Jr. Communications, 131 K. Mag-

nolia Blvd.. Burbank. Calif. 91502. Phones 213-
849-3356, 213-842-5272. 
STATION'S PROGRAMMING DESCRIPTION 

KBBO: Programmed for adults and young adults. 
AIR PERSONALITIES: 6 disc Jockeys handle con-
tinuous music show. NEWS: 5 man department with 
4 mobile units, 2 way equipment. 5 min at :30; 
local, national. international. sports at :15 morning 
and afternoon drive time. , RELIGION: Sun 6-10 am. 
TALK: education 9 pm-12M, public affairs 8:30-9 
am Sun. MUSIC: modern country. Contact Repre-
sentative for further details. Rec'd 6/30/69. 

I. PERSONNEL 
President-George E. Cameron, Jr. 
General Manager-Felix Adams. 
Program Director--Bill Ward. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
10,000 w. days, 1,000 w. nights; 1500 Ire. 

Directional. 
Operating schedule: 24 hours daily. PST. PDT. 

4. AGENCY COMMISSION 

15%. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 4a. 4d, 5, 6a. 
Rate Protection: 10b, 11b. 1213. 13b, 14b, 155. 
Basic Rates: 20a, 21a, 22a, 22b, 23b, 24b, 24e, 250, 

26, 28c. 30. 
Contracts: 400. 41, 42a. 44a, 44b, 45, 46, 47a. 
Comb.; Cont. Discounts: 605. 601, 61a, 62d, 62e. 
Cancellation: 70a, 70e. 71a, 72. 73a, 73b. 
Prod. Services: 80. 81, 82 
Affiliated with MRS. 
Member: Los Angeles Metropolitan Country Combina-
tion. 

TIME RATES 
No. B Eft 9/1/68-Rec'd 8/5/68. 

6. SPOT ANNOUNCEMENTS 
BULK PURCELASE 

1000 x 1 min 30 sec 
12 10 

7. PACKAGE PLANS 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-7 
pm. 
B-Mon thru Sun 7 pm-midnight. 

CLASS AA 
PER WK: I ti 12 tl 18'11 24 ti BO ti 36 41 
1 min.  22.00 20.00 19.00 18.00 17.00 16.00 
30 eec  18.00 16.00 15.00 14.00 13.00 12.00 

CLASS A 
1 min  18.00 16.00 15.00 14.00 13.00 12.00 
30 sec  14.00 13.00 12.00 11.00 10.00 9.00 

CLASS B 
1 min  14.00 13.00 12.00 11.00 10.00 
30 sec  12.00 10.00 9.50 9.00 8.50 

TOTAL AUDIENCE PLANS 
Plan I-1/3AA. 1/3A, 1/3B. 
WKLY: 1281 18 ti 24 11 30 ti 36 ti 
1 min  15.00 14.00 13.00 12.00 10.00 
30 sec......._   12.00 11.00 10.50 9.50 8.00 
Plan II-1/2AA. 1/2A. 
1 min  17.00 16.00 15.00 14.00 
30 see  14.00 13.00 12.00 11.00 10.00 

CONTINUING WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

KBIG 
1952 

AVALON 

C 

WEEKLY PACKALlE PLAN 
PER WK: RIO 20 tl 30 ti 40 ti 
1 min  20.00 18.00 16.00 14.00 
30 sec 16.00 15.00 13.00 11.00 
10 sec  10.00 9.00 8.00 7.00 
All package plan spots are best times available, but 
are not guaranteed. They may be moved without prior 
notice to the advertiser. If fixed position spots are 
desired, add 25% to above cost. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x..................... 250.00 160.00 110.00 90.00 55.00 
13 z  240.00 155.00 105.00 85.00 52.50 
26 x  230.00 145.00 100.00 80.00 50.00 
52 X.  210.00 135.0095.00 75.00 47.50 
104 a  200.00 105.00 90.00 70.00 45.00 
208 a  190.00 100.00 85.00 65.00 42.50 
312 x  180.00 95.00 80.00 60.00 40.00 

10. SPECIAL FEATURES 
10 MINUTE NEWSCASTS 

5 PER WK, STRIP: 
13 who, per daY 60 39 wks+, per day---- 45 
26 wks. per day _. ...... 50 
Total commercial time 3 min. 

5 MINUTE NEWSCASTS 
5 PER WK, STRIP: 
13 wks, per day  ....... 35 39 wks+, Per day  25 
26 wks, per doy  30 
Total commercial tlme 90 sec. 

NEWS HIGHLIGHTS 
No frequency, flat.  _______ ........ . ........ - ... . . 25 
Commercial time 1 min plus opening and closing. 

SEAWATCH WEATHER REPORTS 
Broadcast 5 times daily. Mon thru Fri and hourly 
on Sat and Sun. 
Earned rate. Annual Volume Plan or Weekly Package 
Plan apply, plus an additional 3.00 per broadcast. 
Sat and Sun Seawatch Weather Reports earned rate 
plus 5.00 per broadcast. 

K BOB (FM) 
1964 

WEST COVINA 

9.00 Media Code 4 205 3760 7.00 
8.00 Robert Burdette Investments, Inc., 751 Echelon Ave., 

City of Industry. Calif. 91744. Phones 213-330-
5211. 330-5212, Los Angeles 686-0300. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert Burdette. 
Program Director-Gloria Burdette. 

Subscriber to the NAB Radio Code 
Media Code 4 205 3750 8.00 
A Division of Bonneville International Corp., 6540 

Sunset Blvd., Los Angeles, Calif. 90028. Phone 
213-463-3205. 

Studios: Avalon, Catalina Island and Hollywood. 
Calif. 
STATION'S PROGRAMMING DESCRIPTION 

KI3IG: Programmed for adults and young adults. 
MUSIC: standard middle-of-the-road music, selected 
with emphasis on appeal to 25-49 age group. Station 
features of 1 min, such as secretary of day, queen 
of the house, treasure chest, scattered throughout 
program schedule. NEWS: UPI audio, newsmen, 7 
air personalities. Catalina Channel weather reports 
40 times per week. Contact Representative for fur-
ther details. Rec'd 4/3/69. 

I. PERSONNEL 
Pres. & Gen'l bfge-Arthur M. Mortensen. 
Vice-Pees. & Sta. Mgr.-Gordon Mason. 
Program Director-Jon A. Holiday. 

2. REPRESENTATIVES 

Adam Young Radio, Inc. 

S. FACILITIES 
10.000 w. days; 740 kc. Directional. 
Operating schedule: Sunrise-local sunset. PST. 
Partial simulcast operation. Simulcast 6-10 am Mon 
thru Fri. For non-simulcast facilities see KB1G-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General la, 2a, 2b, la, 313. 3e, 3d, 4a, 5, 6e, 7a, 8, 
Rate Protection: Bib, 11b. 12b, 13b, 14b, 15a, 16. 
Basic Rates: 20a, 20b. 21e, 21b, 21d, 22a, 22b, 23a, 

240. 24b, 24e. 28a, 28e. 29a, 29b, 30, 33e, 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46, 47a, 48, 49, 

50. 515, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60c, 60d, 60e, 60f, 60h, 

601, 61e. 6213. 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a 73b. 
Prod. Services: 81. 82. 
Sold in combination with KBIG-FM, Los Angeles; 
see combination listing under Los Angeles. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Na. 9 Elf 7/1/67-Ree'd 5/18/67. 

7. PACKAGE PLANS 
ANNUAL VOLUME PLAN 

I mln 30 $ee 10 see 
1 a  23.00 20.00 11.50 
100 z  22.00 18.00 11.00 
200 x  21.00 17.00 10.50 
300 z  20.00 18.00 10.00 
500 x  19.00 15.00 9.50 
700 x  18.00 14.00 9.00 
1000+   17.00 13.00 8.50 
All snots purchased under this rate structure are 
best times available. Traffic times are 6:30-9:30 am 
& 4 pm-sign-off Mon thru Fri. If fixed position 
spots are desired. add 25% to above cost. Annual 
volume plan receives retroactive discounts as earned. 

13.00 3. FACILITIES 
ERP 810 w.: 98.3 mc. 
Operating schedule: 6 am-midnight daily. PST. 
Antenna Ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a. is. 411. 5. 6s, 8. 
Rate Protection: 10b. 111). 12b. 1313, 15b. 
Basic Rates: 20a. 22b. 23a, 24a, 24b, 25a, 26, 28b. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 61a, 61c, 62b, 62e. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 

Eff 1/1/67-Itec'd 11/27/67. 
AA-6:30-9:30 am & 3:30-6:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
I x 26x 52x 

1 min.__ 6.00 5.50 5.00 
30 sec ..... 5.00 4.50 4.00 

CLASS A 
1 min  5.50 5.00 4.50 
30 sec  4.50 4.00 3.50 
10 sec: 50% of 30 sec. 

7. PACKAGE PLANS 
CLASS AA 
1 WEEK 

4.50 4.00 3.50 
3.15 
5 WEEKS S 

4.25 3.75 3.25 3.00 
3.25 2.90 2.50 2.35 

14 WEEKS 
1 min  4.00 3.50 3.00 2.75 
30 sec  3.00 2.65 2.25 2.10 

27-52 WEEKS 
1 min  3.75 3.25 2.75 2.50 
30 sec  2.75 2.40 2.00 1.85 

CLASS A 
1 WEEK 

1 min.,.....-- 4.00 3.50 3.00 2.75 2.50 
30 sec.-   3.00 2.75 2.50 2.40 2.25 

5 WEEKS 
1 min  3.75 3.25 2.75 2.50 2.25 2.00 
30 sec.  2.75 2.50 2.25 2.15 2.00 1.90 

14 WEEKS 
1 min.  3.50 3.00 2.50 2.25 2.00 1.75 
30 sec  2.50 2.25 2.00 1.90 1.75 1.65 

27-52 WEEKS 
1 min..  3.25 2.75 2.25 2.00 1.75 1.50 
30 sec__   2.25 2.00 1.75 1.65 1.50 1.40 

SHORT TERM WEEKLY PACKAGE-ROS 
PER WK: 

10 ti 15 ti 20 ti 25 ti 50 ti 75 ti 100 ti 
20 sec 2.50 2.40 2.25 2.15 2.00 1.75 1.50 

I56X 
4.50 
3.50 

4.00 3.75 
3.00 2.75 

10 tl 20 tl 35 ti PER WK: 50 ti 
3.25 

3.50 30 sec  2.60 

1 min 
30 see  

8. PROGRAM TIME RATES 

CLASS AA 
Ix 201 52x 

1 hr  59.00 53.00 50.00 
1/2 hr  37.00 34.00 32.50 
1/4 hr.- 19.75 18.25 17.50 
10 min  15.00 14.00 13.50 
5 min.  9.00 8.50 8.25 

CLASS A 
1 hr  49.00 43.00 40.00 
1/2 hr ...... 30.50 27.50 26.00 
1/4 hr  16.25 14.75 14.00 
10 min.._   12.00 11.00 10.50 
5 min..-   7.50 7.00 6.75 

10. SPECIAL FEATURES 

I56x 
47.00 
31.00 
16.75 
13.00 
8.00 

37.00 
24.50 
13.25 
10.00 
6.50 

5-MINUTE NEWSCASTS 
I x 26x 52x 1560 

AA.   10.00 9.75 9.50 9.25 

A  ------ c-VI8NUT25NOVOSOCASVS5 
AA   7.50 7.25 7.00 6.75 
A ______ 6.25 6.00 5.75 5.50 

1 wk.  17 15 13 
13 wk._.... ............... 18 17 15 14 12 10 

260x 312x 27-52 wk  16 14 13 12 10 8 
4.25 4.00 CLASS B 
3.25 3.00 1 MINUTE 

1 wk.  23 21 19 17 15 13 
3.60 13 wk  20 18 16 14 12 11 
2.50 27-52 wk.  18 16 14 12 11 10 

30 SECONDS 
1 wk.  17 15 13 12 11 10 
13 wk  15 13 11 9 8 7 
27-52 wk.__ ...... _  14 12 10 8 7 6 

75 tl 100 11 CLASS C 
3.00 2.75 1 min, flat  5 30 sec, flat  3 
2.40 2.20 10 sec: 50'7 of applicable 1-min. 

7. PACKAGE' PLANS 
2.75 2.50 (1/IAA, 1/3A, 1/3B) 
2.15 1.95 1 MINUTE 

PER WK: 12 ti 24 ti 36 ti 
I wk  288 528 684 
13 wit  252 456 612 
27-52 wk.  228 408 504 

30 SECONDS 
1.65 1.45 1 wk  240 432 540 

13 wk  336 396 
27-52 ak.  168 288 324 

2.25 Must run evenly over 6 consecutive days. 
2.15 10. SPECIAL FEATURES 

News/Weather-6 per wk. ........ _-..--.. . 120 
(D) 

2.50 2.25 
1.90 1.70 

2.25 2.00 

CALIFORNIA 

KDAY 
1947 - 

SANTA MONICA 

DDB 

19 tl 25 ti 
27 25 
23 22 
19 17 

18 
15 
13 

21 
18 
16 

17 
14 
12 

19 
16 
14 

37+ 
24 
20 
16 

16 
13 
11 

17 
14 
12 

A Rollin's Group Station 

Media Cede 4 205 3780 5.00 
Continental Broadcasting of California, Inc., Box 

26907, 1700 N. Alvarado, Los Angeles, Calif. 
90026. Phones 213-665-1105. 451-5656. 
STATION'S PROGRAMMING DESCRIPTION 

KDAY: Programmed for young adults and adults, 
20-40. 
MUSIC policy: top 40. 75% current top hit singles. 
20% hits of years gone by, 5% album cuts. AIR 
PERSONALITIES handle all segments. News and 
sports at :20 after hour. Weather at :07 after hour 
and at :47 to hour. 6 dolly harbor reports with swim-
ming and surfing and fishing conditions. Community 
events throughout day. COMMERCIAL POLICY: no 
double spotting. Contact Representative for further 
detabc. Reed 7/3/69. 

I. PERSONNEL 
Sr. Exec. Vice-Pres.-IL Randall Rollins. 
General Manager-Clark W. Davis. 
Sales Manager-Bob Kaufman. 

2. REPRESENTATIVES 
Rollins Broadcasting. 

3. FACILITIES 
10,000 w.; 1580 kc. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5, GENERAL ADVERTISING See coded regulations 
General: lb, 2a, Is, 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: 100. lie. 12e, 13e. 140, 
Basic Rates: 20b, 21a. 2151. 22b. 23b, 24s. 24b, 24c, 

25a. 26, 28a, 280, 29a, 29b, 31, 32b, 33d. 
Contracta: 40a, 41, 42a, 42c, 43, 44a, 44b, 45, 48, 

47e, 48, 49, 50, 51a, 51e 
Comb.: Cont. Discounts: 601), 60g, 60h, 601, 62d. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Member: Rollins, Inc. 

TIME RATES 
Elf 5/1/69-Ree'd 6/23/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sun 10 am-3 pm; Sun 6-10 am & 3-7 

-Mon thru Sun 7 pm-midnight. 
C-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: I tl 7 ti 13 ti 
1 wk  32 30 29 
13 wir.  28 26 25 
27-52 wk..._...   25 23 21 

30 SECONDS 
1 wk. 24 22 21 
13 wk.  21 19 17 
27-52 wk.  18 16 14 

CLASS A 
1 MINUTE 

1 wk.  27 25 23 
13 wk  24 22 20 
27-52 wit  22 20 18 

30 SECONDS 
21 19 18 

KFOX KFOX-FM 
1924 1948 

LONG BEACH LOS ANGELES 

Country & Western 
RIA,B 

A Sonderling Station 
260x 912x Media Code 4 205 3810 0.00 
44.00 41.00 KFOX. Inc., 666 E. Ocean Blvd., Long Beach, Calif. 
29.50 28.00 90802. Phones Long Beach 213-436-7281; Los An-
16.00 15.25 geles 213-775-2367. 
12.50 12.00 I. PERSONNEL 
7.75 7.50 President-Egmont Sonderling. 

Vice-Pros, & Gen'l Mgr.-Dick Schofield. 
34.00 31.00 Program Director-Jim Harrison. 
23.00 21.50 2. REPRESENTATIVES 
12.50 11.75 Alan Torbet Associates, Inc. 
9.50 9.00 3, FACILITIES 
6.25 6.00 1,000 w.; 1280 ke. Non-directional. 

Operating schedule: 24 hours daily. PST. 
FM FACILITIES: 

2600 3120 ERP 60,000 w.; 100.3 me. 
9.00 8.75 Operating schedule: 24 hours daily. 
7.50 7.25 Antenna ht.: 1.190 ft. above average terrain. 

4. AGENCY COMMISSION 
6.50 6.25 15/0 time only; payable when rendered. 
5.25 5.00 (This listing continued on next page) 



CALIFORNIA 

Los Angeles Urban Area-K F 0 X, 
K F 0 X-FM-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: 4a. 
Contracts: 40a. 
FM operated in conjunction with AM except Sun 
6:00 am-Mon 6:00 am. 
Affiliated with American Entertainment Network. 
Member: Los Angeles Metropolitan County Combina-
tion. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. B Elf 9/1/68-Reed 8/5/68. 
6. SPOT ANNOUNCEMENTS 

BULK PURCHASE 
I min 30 sec 

  20 16 
7. PACKAGE PLANS 
.AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon this Fri 10 ara-3 pm; Sat & Sun 6 am-7 
pm. 
B-Mon thru Sun 7 pm-midnight 

CLASS AA 
PER WE: I ti 12 ti 18 tl 24 U 30 ti 36 tl 
1 min  36 33 31 29 27 25 
30 sec ....... _ ..... 29 26 25 23 22 20 

CLASS A 
1 min  29 26 25 23 22 20 
30 sec 23 21 20 18 17 16 

CLASS B 
1 min  23 21 20 18 17 16 
30 see..._ ..... _ .... 19 17 16 15 11 13 

TOTAL AUDIENCE PLANS 
Plan I-1/3A.A, 1/3A, 1/3B. 
WKLY: 12 ti 18 ti 24 ti 30 tl 36 ti 
1 min  24 23 21 20 18 
30 sec  19 18 17 16 15 
Plan II-1/2AA, 1/2A. 
1 min 28 26 25 23 22 
30 sec  22 21 20 19 18 

CONTINUING WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

KGER 
LONG BEACH 

See listing under Long Beach. Calif. 

KGIL 
1947 

SAN FERNANDO 

mcgavren-guild 
pgw radio, inc. 

Media Code 4 205 3840 7.00 
Buckley Broadcasting Corp. of California, 14800 

Lassen St., San Fernando, Calif. 91343. Phones 
213-894-9191; 213-877-3466. 

I. PERSONNEL 
General Manager-Stanley G. Warwick. 
Director of Sales-Alvin D. Osten. 
National Sales Manager-Duffy Blabon. 

2. REPRESENTATIVES 
McGarren-Guild-PGW Radio, Inc. 

3. FACILITIES 5,000 w.; 1260 kc. Directional. 
Operating schedule: 24 hrs. daily. PST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3e. 4a, 4d, 5. 00. 7b, 8. 
Rate Protection: 10b, 11b. 12b. 13b. 
Basic Rates: 20a, 220. 22b, 230, 24b, 25a, 28a, 29a. 
Contracts: 40a, 47a. 
Comb.; Cont. Discounts: 60k. 62b. 
Cancellation: 70a, 70e. 71a, 730. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. E Eff 1/1/69-Rec'd 11/7/61 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm & 7-8 pm; Sat & Sun 
6 am-8 am. 
B-Mon thru Sun 8 pm-midnight. 
C-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

13x 26x 52x I04x 3I2x 024e 900x 
60 55 50 45 42 40 38 
48 44 40 36 34 32 30 
36 33 30 27 25 24 23 

30 SECONDS 
AA 82 48 44 40 36 
A.... 42 38 35 32 30 
B.... 32 30 28 26 24 

10 SECONDS 
AA 40 37 34 32 30 28 26 24 
A.... 32 30 28 26 24 22 21 20 
B.. 24 23 22 21 20 19 18 17 

All spots broadcast within contract year aro combined 
to earn maximum discounts. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

(Maximum of 60% on Wed-Thur-Fri-Sat) 
Plan I-30% AA. 50% A, 20% B. 
Plan class A. 
Plan III-50% AA. 50% B. 
Plan W-Sat & Sun. 

1 WEEK 
PER WK: 10 tl 20 ti 30 ti 40 ti 50 ti 
1 min.  33.00 32.00 31.00 30.00 29.00 
30 sec_  27.00 26.00 25.00 24.00 23.00 
10 sec.._ .............. 20.00 19.50 19.00 18.00 17.00 

13 WEEKS 
1 min.   31.00 30.00 29.00 28.00 27.00 
30 sec ....... ..... 25.00 24.00 23.00 22.00 21.00 
10 sec 19.00 18.00 17.00 16.50 16.00 

52 WEEKS 
1 min.  29.00 28.00 27.00 26.00 25.00 
30 sec_____._   23.00 22.00 21.00 20.00 19.00 
10 see . ..... .... 17.00 16.50 16.00 15.50 15.00 
PreempUble ..r schedules bought at Annual Fre-
quency Rates. All spots rotate through full broad-
cast day. Each contract earns its own rate within 
contract year. 

PER YR: 
lx 

AA 65 
A.... 52 
B.... 39 

34 
28 
22 

32 
26 
20 

50 
24 
18 

10. SPECIAL FEATURES 
NEWSCASTS & CAPSULE FEATURES 

PER YR: lx 20e 520 104e 312x 624x 
AA 70 65 60 55 51 48 
A ________ 55 51 47 43 40 37 
B ...... _ ...... 40 37 34 32 30 28 

NOTE: 20% of above amounts is for news costs other 
than charges for radio broadcasting facilities. 

(D) 

KGRB 
1963 

WEST COVINA 

Media Code 4 205 3870 4.00 
Robert Burtette & Associates, Inc., 751 Echelon 
Ave., City of Industry, Calif. 91744. Phone 330-
5211. 330-5212. Los Angeles 686-0300. 

I. PERSONNEL 
Pres. & Gen'l Men-Robert Burdett°, 
Program Director-Gloria Burdette. 

3. FACILITIES 
250 w.; 900 ke. DirectionaL 
Operating schedule: Sunrise to local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 

Eff 7/1/65-Rec'd 7/13/65. 
Class AA-6:30-9:30 am and 3:30-6:30 pm. 
Class A-All other times. 

6. SPOT ANNOUNCEMENTS 
-Class AA- -Class A-
1 min 30 sec 1 min 30 sec 

1 U.... 12.00 10.00 11.00 9.00 
26 ti    11.00 9.00 10.00 8.00 
52 U  ..... 10.00 8.00 9.90 7.00 
156 tL_. 9.00 7.00 8.00 6.00 
260 U. 8.50 6.50 7.50 5.50 
312 U.__ -. . . ...... 8.00 6.00 7.00 5.00 
10 seconds-50% of ......... rates. 

7. PACKAGE PLANS 
PER WIC: -Class AA- -Class A-
1-1 WKS: 1 min 30 see 1 min 30 sec 
10 ti   9.00 7.00 
20 ti. 8.00 6.25 7:00 HU 

50 tL. 6.50 
75 U. 6.00 
100 U._ ........ _ ..... ___ . _. 5.50 
5-13 Wk.§F-

6.50 7.50 
5.75 6.50 

35 ti 6.50 5.00 5.50 
50 U. 6.00 4.65 5.00 

4.25 4.50 
100 U .. 5.00 3.90 4.00 
14-26 WKS: 
10 ti .....0.00 6.00 7.00 
20 U. 7.00 5.25 6.00 
35 ti 6.00 4.50 5.00 
50 U 5.50 4.15 4.50 
75 01 5.00 3.75 4.00 
100 ti 4.50 3.40 3.50 
27-52 WKS: 
10 ti. 7.50 5.50 6.50 
20 ti 6.50 4.75 5.50 

4.50 
50 ti- 5.00 3.65 4.00 
75 U. 4.50 3.25 3.50 
100 U._ ...... _ ..... _______ ..... 4.00 2.90 3.00 

SHORT TERM WEEKLY PACKAGE 
ROS 20-SECONDS ANNOUNCEMENTS 

PER WK: 
10 ti 5 00 50 U. 4.00 
15 U.. 4.75 75 01  3.50 
20 01  4.50 100 Li  . 3.00 
25 ti ......... ___ .... ......... 4.25 

8. PROGRAM TIME RATES 
CLASS AA 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti... 118.00 74.00 39.50 30.00 18.00 
26 ti___.______ 106.00 68.00 36.50 28.00 17.00 
52 ti....._-_-........ 100.00 65.00 35.00 27.00 16.50 
156 ti.......______ 94.00 62.00 33.50 26.00 16.00 
260 ti___  88.00 59.00 32.00 25.00 15.50 
312 U__________ 82.00 56.00 30.50 24.00 15.00 

CLASS A 
1 ti  58.00 61.00 
26 ti. 86.00 55.00 
52 ti  ..... 80.00 52.00 
156 ti  74.00 49.00 
260 U 68.00 46.00 
312 U _______ 62.00 43.00 

32.50 24.00 15.00 
29.50 22,00 14.00 
28.00 21.00 13.50 
26.50 20.00 13.00 
25.00 19.00 12.50 
23.50 18.00 12.00 

IS. SPECIAL FEATURES 
Newscasts on the hour. Headlines at :30. 

5-MINUTE NEWSCASTS 
Class Class Class Class 
AA A AA A 

1 ti 20.00 17.00 156 ti 18.50 15.58 
26 01  19.50 16.50 260 ti. 10.00 15.00 
52 ti........,._,  19.00 16.00 312 U.._ ....... 17.50 14.50 

2-MINUTE NEWSC1A.STS 
1 ti. 15.00 12.50 156 ti. . 13.50 11.00 
26 ti  14.50 12.00 260 ti. 13.00 10.50 
52 U. 14.00 11.50 312 ti . 12.50 10.00 

KIEV 
1931 

GLENDALE 

Country & Western 
Media Code 4 205 3900 9.00 
Southern California Broadcasting Co., 106 N. Glen-

dale Ave., Glendale, Calif. 91206. Phones 213-245-
2388, 244-8483. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-William J. Beaton, 
Sales Manager-Ronald W. Beaton. 
Program Manager-Ed Perry. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
500 w. days; 870 he. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5.50 6.00 5.00 
5.15 5.50 4.75 
4.75 5.00 4.50 
4.40 4.50 4.25 

5.50 
5.00 
4.50 
4.25 
4.00 
3.75 

5.00 
4.50 
4.00 
3.75 
3.50 
3.25 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14e, 16. 
Basle Ratee: 20b, 21a, 21d, 22a, 23a, 24b, 24e, 26, 

28a, 28e, 20a, 33a. 
Contracts: 40a, 41, 42a, 43, 44e, 45, 46, 47a, 48, 49, 

50, 51a. 
Comb.; Cont. Discounts: 60a, 60e. 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Program contracts subject to cancellation on 14 days 
prior written notice. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Et! 7/1/66-Ree'd 5/26/66. 

O. SPOT ANNOUNCEMENTS 
Ix 20e 52e 156x 312e 650x 

1 min..... ....... 15.00 14.00 13.00 12.00 11.00 10.00 
30 sec.  12.00 11.50 11.00 10.00 9.00 8.00 
10 see......... 7.50 7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
SPECIAL VOLUME PACKAGES 

(Minimum contract 4 weeks) 
I min 30 see 

48 ti (12 per wk)__________________ 11.75 9.75 
72 it (18 per wk) 11.50 950 
96 ti (24 per wk)  11.25 9.25 
144 ti (36 per wk).............................._.,__  10.75 8.75 
192 ti (48 per wk). 10.25 8.29 

Ki L H (FM) 
1965 

LONG BEACH 
Media Code 4 205 3930 6.00 
John Lamar Hill, 925 E. Third St., Long Beach 

Calif. 90812. Phone 213-437-3461. 
STATION'S PROGRAMMING DESCRIPTION 

KJLII (FM): Programmed for adults. 
MUSIC: general middle-of-the-road music. Non-
personality format offering news on even hour and 
commercial inserts each 15 min. Music remains es-
sentially uninterrupted. Religious programming re-
stricted to Sun and religions holidays. Reed 
11/14/67. 

I. PERSONNEL 
President-John L. Hill. 
General Manager-Dee W. Galiffa, 

3. FACILITIES 
ERP 3,000 w., 102.3 me. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, Oa, 7a, 8. 
Rate Protection: 10b, 14e. 15b. 16. 
Basic Rates: 21b, 22a, 23a, 24c, 25e. 26, 28e, 33 
Contracts: 40a, 42a, 43, 45, 46. 47a, 49. 
Comb.; Cont. Discounts: 601, 61b, 62d. 
Cancellation: 70a, 70e, 73a. 
Prod. Services: 82. 

TIME RATES 
No. 4 Et! 10/1/68-Reed 10/31/68. 

7. PACKAGE PLANS 
4 1 MINUTE 

50 1 ti  
PER WE, EA: 1-4 wk 13 

. 10 
4.00 11 ti  8 
3.50 20 ti  6 
L25 50-100 ti  5 4 
3.00 30 SECONDS 
2.75 1 ti  8 7 

11 01_.  7 6 
21 01.  5 4 
50-100 ti  4 3 
() 1.50. 

SATURATION PACKAGE 
PER WE, EA: 15 ti 20 ti 25 ti 
1 min  5.50 5.00 4.50 
30 sec  4.50 4.00 3.50 
To be used within 7 days. 

8. PROGRAM TIME RATES 
MIDNIGHT-6 AM 

I HR PER DAY, 5 DAYS, EA: 
1-4 wk 13 wk 26 wk 52 wk 

30 25 20 15 
25 20 15 El 
20 15 13 10 

wk 26 wk 52 wk 
8 7 5 
7 6 4 

4 3 
3 2 

6 4 
5 3 
3 2 
2 (*) 

1 ti  
2 U.  
4-6 ti  
Minimum 4 weeks  

10. SPECIAL FEATURES 
NEWSCASTS 

PER WE, EA: I ti 
13 wk   6.00 
26 wk    5.50 
5° wk   5.00 
Includes 1-minute spot, plus 30-seconds, 
and close. 

KKAR 

11 ti 21-50 
5.00 4.00 
4.50 3.50 
4.00 3.00 
each, open 

1960 
POMONA 

Media Code 4 205 3960 3.00 
West Coast Communications, Inc.. Box 1220, 1430 E. 

Phillips Blvd., Pomona, Calif. 91769. Phone 714-
623-3434. 

I. PERSONNEL 
Pres. & Nat'l Sales Mgr.-Leonard Walk. 
Gen'l Mgr. & Farm Dir.-Armand Kovitz. 
Pros. & Sports Dir.-Gene Bush. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco-

J. A. Lucas & Company/JALCO. 
3. FACILITIES 
250 w. days; 1220 hr. Directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 1lb, 1213. 13b, 14b. 
Basic Rates: 20a, 22a, 23a. 24b, 28a, 29a. 
Contracts: 40a, 426, 45, 46, 48. 
Comb.; Cont. Discounts: 600, 60k. 
Cancellation: 700, 70c, 71e. 73a. 
Member: Jalco-So/Cal Group. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 5 Eff 4/1/69-Reed 3/10/69. 

AA-Mon thru Sat 6-9:30 am & 3:30-6:30 pm. 
A-All other times except Sun 9 am-noon. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE, EA: 1 ti 10 ti 20 tl 30 ti 40 ti 
1 min  6.00 5.50 5.20 4.80 4.40 
30 see/less  4.50 4.20 3.90 3.60 3.30 

CLASS A 
1 min.  4.50 4.20 3.90 3.60 3.30 
30 sec/less  3.40 3.15 2.95 2.70 2.50 

DISCOUNTS 
13 wk-4% 26 wk-6% 39 wk-8% 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 130 26x 52e 104e 
1 hr.._ ....... 67.50 61.65 56.95 53.25 48.55 
1/2 hr___ 50.68 46.05 42.70 41.05 36.55 
1/4 hr  31.50 28.95 26.70 24.65 22.50 
5 min.  10.40 9.55 8.80 8.20 7.50 

CLASS A 
1 hr  54.00 52.10 46.65 44.75 39.20 
1/2 hr  40.50 38.10 35.00 32.75 29.40 
1/4 hr.._  24.75 23.05 21.35 19.70 18.00 
5 min.  8.20 7.65 7.10 0.50 5.80 

9. PARTICIPATING PROGRAMS 
Swap & Shop-Mon thru Fri 9:30-10 am. Per wk 
30.00. 
Class AA rates apply to the following: 
Spanish Lanuage-Frank Ayala Sat sign-on-8 am; 
Sun sign-on-9 am & 1-3 pm. 
Negro-Soul City 3 pm-sign-off. 

10. SPECIAL FEATURES 
World and local news-Mon thru Sat every hour at 
:55-5 minute rate. 
Stock Market Reports-Mon thru Fri 8:05 am & 
1:05 DM-5 minute rate. 

K KO P (FM) 
1960 

REDONDO BEACH 

ØD 

52 wk-10% 

156x 2000 
44.15 39.35 
33.15 29.55 
20.40 18.30 
6.80 6.10 

37.30 31.80 
27.95 23.85 
16.15 14.60 
5.40 4.85 

Media Code 4 205 3990 0.00 
Jack Barry, 2257 Hawthorne Blvd., Redondo Beach, 

Calif. 90278. Phones 213-371-5551, 772-5718. 
STATION'S PROGRAMMING DESCRIPTION 

IIKOP (FM): Programmed for adults. 
NEWS: 5 min on hour. SPORTS: 4 times daily. 
2 business stock reports. Golf starting times, channel 
weather, community public service and bulletin board. 
MUSIC: composed of current hita of adult appeal, 
standards and showtunes. Block programmed. Stereo 
commercial recording facilities. Religion on Sun 
6 am-noon. Various chamber of commerce and Rotary 
Club features daily. Contact Representative for fur-
ther details. Rec'd 1/17/69. 

I. PERSONNEL 
President-Jack Barry. 
Vice-Pres. & Gen'l Mgr.-Steve Edwards, 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 3.000 w.; 93.5 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; bills due and payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 3d. 4a, 5, 6a, 7e, 8. 
Rate Protection: 10e. lle, 12e, 13e, 14e. 
Basic Rates: 20b, 21a, 22b, 23a, 24s, 24e, 25a, 26, 

28e, 31, 33c. 
Contracts: 40a, 42b, 42d, 44a, 45, 46, 48, 49, 51b. 
Comb.; Cont. Discounts: 60e. 61a. 62d. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 

No. 5-A Elf 4/1/65-Reed 4/1/69. 
6. SPOT ANNOUNCEMENTS 
FIXED POSITION: 1 min 30 see 
Open   14.00 11.50 
Less than 30 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 
ROS/BTA 

PER WE: 5 ti 10 ti 15 ti 20 ti 25 ti 
1 min  12.00 10.00 8.50 7.50 6.75 
30 sec  10.00 8.00 6.75 6.00 5.50 
Less than 30 see: 50% of applicable 1-min. 

9. PARTICIPATING PROGRAMS 
Jim Ameche Stereo Showcase-Toes thru Sun mid-

. night-6 am. 36 per wk (1 per hr): 
1 min, ea____ ........... 4.00 30 sec, ea  2.75 
Minimum 26 weeks firm. 

10. SPECIAL FEATURES 
5-MINUTE NEWS. SPORTS, WEATHER 

ti 7 ti 14 ti 21 tl 
Per wk  15.00 12.50 10.00 9.00 
Available with 1-minute spot only. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

KNAC (FM) 
1961 

LONG BEACH 

CILI Flml] 
Media Code 4 205 4020 5.00 
Harden Broadcasting Co., 850 E. Ocean Blvd., Long 

Beach, Calif. 90802. Phone 213-437-0366. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-James Harden. 
Vice-President, Sales-William Varecha. 
Vice-President-Howard Griesbach. 

3. FACILITIES 
ERP 2.100 w.•' 105.5 me. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See coded regulatIons 
General: la, 2a, 3a. 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10a, 11e, 12a, 13a, 14b, 15b, 16. 
Basic Rates: 20b, 21b, 22a, 23a, 24a, 25b, 26, 28e. 

29b, 30, 31, 330. 
Contracts: 40a. 42b, 42d, 44b, 47a, 47e, 48, 51a. 
Comb.; Cont. Discounts: 60h. 601. 61b, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Prod. Services: 80. 81. 82 

TIME kerEs 
Elf  Reed 8/5/69. 

(This listing continued on next page) 
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Los Angeles Urban Area-
KNAC (FM)-Continued 
6. SPOT ANNOUNCEMENTS 
AA-4 pm-midnight. 
A-Midnight-4 pm. 

1 MINUTE 
PER WK: I ti 7 ti 14 tl 21 ti 26 ti 
AA   14 12 10 8 7 
A   9 8 7 6 5 

30 SECONDS 
AA   10 8 7 6 5 
A   8 7 6 5 4 

All time classifications combine to earn frequency 
discounts. 

DISCOUNT 
13 wk-15%26 wk-211% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr IS min 5 min 

1 x  75 50 30 25 15 

KNOB (FM) 
1349 

LONG BEACH 
Media Code 4 205 4050 2.00 
KNOB Broadcasting Company. 1700 Harbor Blvd., 
Anaheim, Calif. 92802. Phone 714-772-1270. 

Other office: 5670 Wilshire Blvd., Los Annelez, Calif. 
90036. Phone 213-931-1005. 

Studio: Charter House Hotel, Orange County, Calif. 
STATION'S PROGRAMMING DESCRIPTION 

KNOB (FM): Programmed for adults and young 
adults. 5 min news on hour with semi-personality 
format. General popular music, showtunes. film musie 
and standards. COMMERCIAL POLICY: Three 1 
minute announcements permitted in 15 minute seg-
ments. Contact Representative for further details. 
Reed 7/20/67. 

I. PERSONNEL 
President-(Mrs.) Jeannette B. Banorst. 
General Manager-John It. Banoczi. 

2. REPRESENTATIVES 

Group/L. A. 
3. FACILITIES 
ER? 79,000 w.: 97.9 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 

15% on time only. 
5. GENERAL ADVERTISING See coded regulations 

General: Is. 3a. 4a, 5, 6a, 75, 8. 
Rate Protection: 10e. lle, 12d. 13d. 14d, 15b. 
Basic Rates: 20a, 21e, 22a, 22a, 23a, 241). 25b, 27, 

28. 29b, 30. 33c. 
Contracts: 40a, 42b. 44s. 45, 97b, 49, 51c. 
Comb.; Cont. Discounts: 130a, 61a. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eft Rec'd 6/2/69. 

AA-5-11 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
Ix 265 52x I56x 

1 min.  18.00 17.00 16.59 16.00 
30 sec  15.60 14.80 14.40 14.00 

CLASS A 
I min  16.00 15.00 14.50 14.00 
30 sec  14.00 13.20 12.80 12.40 

IL PROGRAM TIME RATES 
AA 

PER WK: I hr 1/2 hr 1/4 hr 
1 ti._ 150.00 90.00 50.00 
2 ti  120.00 75.00 42.50 
3 110.00 70.00 40.00 
4 ti_____ 105.00 65.00 37.00 
5 U.__ 100.00 60.00 35.00 
6 ti  95.00 55.00 32.50 

3I2x 
15.50 
13.60 

13.50 
12.00 

A 
hr 1/2 hr 1/4 hr 

90.00 54.00 30.00 
72.00 45.00 25.50 
66.00 42.00 24.00 
63.00 39.00 22.50 
60.00 56.00 21.00 
57.00 33.00 19.50 

10. SPECIAL FEATURES 
NEWSCASTS 

(Mon thru Sat at :55 7:55 am-11:55 pm) 
(*) 6 ti 12 ti 18 ti 24 tl 

AA   30.00 25.00 20.00 17.50 15.00 
A   18.00 15.00 12.00 10.50 9.00 

(') Less than 6 ti. 

KPPC 

38 ti 
12.50 
7.50 

1924 
PASADENA 

Media Code 4 205 4075 9.00 
Crosby-Avery Broadcasting Co., 585 E. Colorado 

Blvd., Pasadena, Calif. 91101. Phone 213-681-0447. 

I. PERSONNEL 
General Manager-Allen P. Berton. 
National Sales Manager-Lox Diamond. 
Prog./Public Relations Dir.-Andy Wilson. 

2. REPRESENTATIVES 
The Progressive Rock Media Company. 

3. FACILITIES 
100 w.; 1240 kg. Non-directional. 
Operating schedule: 7 am-midnight Sun; 7-11 pm 
Wed. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 45, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 1lb, 121). 13b, 14b, 15e, 16. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

24c. 25a, 26, 27. 28a, 28c, 29a, 29b, SO. 31, 33a. 
Contracts: 400. 41. 425. 42c, 43, 445. 44b, 45, 46, 

47a, 48, 49, 50, 51a. 51c. 
Comb.; Cont. Discounts: 605, 60c, 60d, 60e, 60f, 60g, 

60h, 601, 61a, 61b, 62b. 
Cancellation: 70b. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 

No. 5 Elf 2/1/69-Rec'd 1/22/69. 
6. SPOT ANNOUNCEMENTS 
1 min/30 see, flat, ea 

K P P C-FM 
1962 

PASADENA 

CEICI 0121F (MD 
Media Code 4 205 4076 7.00 

Crosby-Avery Broadcasting Co., 585 E. Colorado 
Blvd., Pasadena, Calif. 91101. Phone 213-881-0417. 

I. PERSONNEL 
General Manager-Allen P. Herlon. 
National Sales Manager-Lei Diamond. 

2. REPRESENTATIVES 
The Progressive Rock Media Company. 

3. FACILITIES • 
ER? 22,500 w.; 106.7 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4b, 4d, 5, 6a. 711, 8. 
Rate Protection: 10c, 11c. 12c, 13c, 14c, 15c, 16. 
Basic Rates: 20b, 21b, 22a, 23e, 24a, 25a. 26, 

20e, 29a, 30. 31. 33a. 
Contracts: 405. 41, 42a, 44b, 45, 47a, 48, 51b. 
Comb.: Cont. Discounts: 60a. 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 

No. 5 Eff 211/69-Rec'd 1/13/69. 
AA-Mon thru Sun 6 pm-midnight, 
A-Mon thru Sun 6 am-6 pm. 
B-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE-ROS 

PER WE: I ti 6 ti 12 ti 18 ti 24 ti 50 ti 56 ti 
AA ____ 28 26 24 22 20 18 16 
A  21 19 17 16 15 14 12 

  10 9 8 7 6 5 4 
30 SECONDS 

AA ......._ 22 20 18 16 14 12 10 
A ___ 17 15 13 12 10 8 7 

  7 6 5 5 4 4 3 
All time classifications combine to earn frequency. 

DISCOUNTS 
13 wk-10% 26 wk-15% 

ezn 

KRLA 
1941 

PASADENA 

27. 

Representatives, Inc. 

Subscriber to the NAB Radio Code 
Media Code 4 205 4110 4.00 
Oak Knoll Broadcasting Corp., 1401 South Oak Knoll, 

Pasadena, Calif. 91109, Phone 213-681-2591. 
National Sales Office: 277 Park Ave., New York, 
N. Y. 10017. Phone 212-922-2900. 
STATION'S PROGRAMMING DESCRIPTION 

KRLA: Programmed for young adults. 
MUSIC: mix includes albums, folk-rock, pop singles. 
NEWS: 14 man news department. Contact Represen-
tative for further details. Itec'd 7/28/69. 

I. PERSONNEL 
President-Dr. Kenneth Harwood. 
General Manager-Lawrence Webb. 
Station Manager-Hal Mathews. 

2. REPRESENTATIVES 
H-R Representatives. Inc. 

3. FACILITIES 
50,000 w. days. 10.000 w. nights; 1110 kc. 

Direetional-separate patterns day and night. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15%; 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 45, 4d, 5, 61), 7b, 8. 
Rate Protection: 10h, 11b. 12b, 13b. 
Basic Rates: 22a, 226, 23a, 24s, 26, 28a, 29a. 
Contracts: 40a. 42a, 45, 46. 47a, 
Comb.: Cont. Discounts: 60a. 60e, 60k, 61a, 61b, 62b. 
Cancellation: 705, 70e. 71a, 73s. 
Rate Protection: 6 months for 52-week advertisers. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf 7/1/69-Reed 6/16/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm; Sat 10 am-
6 pm: Sun noon-6 pm. 
A-Mon thru Frl 10 am-3 pm & 7-10 pm: Sat 6-10 
am & 6-10 pm: Sun 6 am-noon & 6-10 pm. 
B-Mon thru Sat 10 pm-1 am; Sun 10 pm-midnight. 
C-Mon Ohm Sun 1-6 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
I min 50 sec 40 sec SD see 20 sec 10 see 

AA   65 55 50 45 40 25 
A   55 50 45 40 35 30 
  45 40 35 30 30 20 

DISCOUNTS 
26 wk-5% 52 wk-10% 

K S F V (FM) 

(D) 

1964 
SAN FERNANDO 

Media Code 4 205 4140 1.00 
San Fernando Broadcasting Co., 816 San Fernando 

Rd., San Fernando. Calif. 91340, Phone 365-6101. 

I. PERSONNEL 
General Manager-M. G. Martinez. 

3. FACILITIES 
ER? 1,000 w.; 106.3 mc. 
Antenna ht.: 1,330 ft. above lea level. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 3b, 3d. 45, 4d, 5, 6a, 7a. 
Basic Rates: 21a, 23b, 24b, 28b. 
Contracts: 40e, 44a, 46. 47e. 
Comb.: Cont. Discounts: 60a, 62b. 
Cancellation: 70e. 73a. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective August 15, 1961. 
Rates received August 24, 1964. 

6. SPOT ANNOUNCEMENTS 
PER MO: 1 min 30 sec 10 sec 

9.80 7.00 
9.10 6.50 
8.40 6.00 
7.70 5.50 
7.00 5.00 
6.30 4.50 
5.50 4.00 

33 ti - 13.00 
26 ti ....12.00 
52 ti.---- ...... _ ........... _ ............ ....... 11.00 
104 ti  10.00 
208 ti  9.00 
418 ti  8.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ti  75.00 52.50 36.75 
13 ti._ ........ ____ ................ --____ 70.00 49.00 34.30 
26 ti.   65.00 45.50 31.50 
52 ti_________ .............. _ ....... _.._  60.00 42.00 29.40 
104 ti 55.00 38.50 26.95 
208 tl  50.00 35.00 24.50 

KS R F (FM) 
1960 

SANTA MONICA 

Media Code 4 205 4200 3.00 
Santa Monica Broadcasting, Inc., Box 5218, Pacific 
Ocean Park, Santa Monica, Calif. 90405. Phone 
213-399-9263. Los Angeles phone 213-870-6181. 
STATION'S PROGRAMMING DESCRIPTION 
KSRF (FM): Programmed for adulte. 
All music format, with exception of newscasts and 
weather. MUSIC: primarily standards and general 
popular music. Trend music featuring big bands and 
dance bands also incorporated. All instrumental with 
exception of choral every half hour, single vocals 
after 10 pm every quarter hour. Contact Represent-
ative for further details. Reed 8/23/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.--Cieorge A. Baron. 
Ass't to Pres.-Carolyn C. Reynolds. 
Operations Director-Terry Williams. 

2. REPRESENTATIVES 
Advertising Sales West. 
New York. ChIcago-Dore & Allen. Inc. 

3, FACILITIES 
ER? 2,000 w.; 103.1 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2b, 3a, 3d. 4a, 4d, 5, 6b, 7b. 8, 
Rate Protection: 15a. 15b, 16. 
Basic Rates: 20b, 215. 21d, 2213. 23a, 24e. 25e. 26. 

28a. 29a. It. 33d. 
Contracts: 40a. 42s. 42e, 43, 44a, 44b, 45, 48. 47e, 

48. 49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 60d, 60e, 60f, eoir. 

61a, 61b, 62d. 
Cancellation: 70b, 70c, 71s, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 

Eff 3/15/69-Itec'd 4/11/69. 

7. PACKAGE PLANS 
PER WE: 

I ti 6 ti II ti 16 ti 21 ti 31 ti (t) 
1 min 15.00 14.00 13.00 12.00 11.00 10.50 10.00 9.50 
30 sec 12.00 10.00 9.00 8.00 7.00 6.50 6.00 
(e) 51-70 ti. 
(t) 71-100 ti. 

5 ti 21 ti 50 ti 71+ 
15 see.   5.00 4.50 4.00 3.50 

SPECIAL PACKAGES 
EA: -5 per day- -10 per day-
1 min. 13.00 12.00 11.90 12.00 11.00 10.00 
30 sec-___ 7.80 6.95 6.64 6.90 6.60 6.20 
Must be scheduled within 1 week. 

8. PROGRAM TIME RATES 
PER WE. 
EA: I ti 2 tl 5t1 4 ti 5 ti 6 ti 7 ti 

1 hr  75 73 71 68 65 60 57 
1/2 hr  45 43 41 39 36 35 32 
Includes 1-minute each open and close plus 1-minute 
each at :15. :30 (station ID), and :45. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WE: 1 tl 7 tl 14 ti 21+ 
Ea   15.00 14.00 13.00 12.00 
Includes 15-second open, 45-second insert and 30-
second close. 
NEWS HEADLINES AND LOCAL WEATHER 

5 ti 10 ti 15 tl 20 ti 25 tl 
Per wk.  50.00 90.00 127.50 160.00 187.50 
Includes 10-second open, 30-second weather or news 
headlines and 30-second close. 

KT YM 
1958 

INGLE WOOD 
Media Code 4 205 4230 0.00 
Trans-American Broadcasting. 6803 West Blvd., Ingle-

wood, Calif. 90302. Phone 213-678-3731. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-A, J. Williams. 
Manager-Claire Reis. (TTYM-FM) 
Sales Director-E. L. Brooks. 

9. FACILITIES 
5.000 w. days; 1450 ke. Directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 5, 6a. 
Rate Protection: 10e. 
Basic Rates: 20a, 2013, 215, 21b, 21d, 22a, 27. 
Contracts: 405, 41, 45, 475, 48, 49. 
Comb.: Cont. Discounts: 61a, 62. 
Cancellation: 70b, 71a, 72, 735. 
Prod, Services: 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf 1/1/66-Reed 5/26/66. 

AA-Mon thru Fri 6:30-9:30 am & 3:30-6:30 pm. 
A-Mon thru Fri-All other time. 

CALIFORNIA 
6. SPOT ANNOUNCEMENTS 

Per wk 
1 MIN: 1 ti 10 ti 26 tl 52 tt 
AA   10.00 9.50 9.00 8.50 
A   9.50 8.75 8.50 8.00 

20/30 SEC: 
AA   9,00 8.50 8.00 7.50 
A   8.50 8.25 7.50 7.00 

8. PROGRAM TIME RATES 
I NR: Ix 5x 20x 180x 360x 
AA   105 102 100 98 95 
A   100 98 95 92 90 

1/2 hr: 60% of hour. 1.0 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

9. PARTICIPATING PROGRAMS 
Violet Schram-Mon thru Fri 2:30-3:00 pm. Women's 
show. Add 3.00 net per spot. 

10. SPECIAL FEATURES 
News Headlines on the hour-1-1/4 applicable minute 
rate. 
Weather Reports at :30-1-1/4 applicable minute.rate. 
News Program Service for 1/4 hr 5.00; 5 min 3.00. 

KTYM-FM 
1959 

INGLE WOOD 
Media Code 4 205 4231 8.00 
Trans-American Broadcasting, 6803 West Blvd., 

Inglewood. Calif. 90302. Phone 213-678-3731. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-A. J. Williams. 
Manager & Prog. Dir.-Claire Reis. 

3. FACILITIES 
ERP 5,000 w.: 103.9 me. 
Operating schedule: 24 hrs. daily. PST. 

4. AGENCY COMMISSION 
15% time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25. 3a, 3b, 4a, 4e, 5, 6a. 7a, 8. 
Rate Protection. 10b, 11b. 12b. 13b. 
Basic Rates: 205, 225, 22b, 23a, 245, 24b, 255. 28, 

28a, 2813. 295. 
Contracts: 40a, 42a, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60a, 615, 61b, 61e. 62b, 62e, 
Cancellation: 705, 70e. 71a, 73a, 

TIME RATES 

Elf Rec'd 3/20/67. 
6. SPOT ANNOUNCEMENTS 1 min 30 see 

7. PACKAGE PLANS 
PER WE: 5 ti 10 ti 15 ti 20 ti 25 tl 
1 rain__ ..... ...... 35.00 60.00 75.00 80.00 87.50 
SO sec    25.00 40.00 52.50 60.00 62.50 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS ON THE HOUR 

1 tl 7 ti 14 ti 21 ti 
Per wk, ea................._............... 9 8 7 6 

K UT E (FM) 
1951 

GLENDALE 

gm FWD 
Media Code 4 205 4260 7.00 
KUTE Broadcasting Co.. 30th fl. Occidental Center. 
Loa Angeles, Calif. 90015, Phone 213-743-1411. 
STATION'S PROGRAMMING DESCRIPTION 

KUTE (FM): Programmed for adults. 
MUSIC: light classical, some from Broadway shows, 
standards from past 4 or 5 decades and other popular 
selections intended for adult audiences. Light classics 
consist of excerpts from classics, symphonies, oper-
ettas and similar short selections. NEWS: broadcast 
direct from wire, using only that of current interest 
with one or two 30 to 40 second entries per quarter 
hour. Request music privileges permitted throughout 
broadcast day. Policy limits commercial activity to 
total of 8 minutes during any 1 hour. Sports cap-
sules, stock market averages and weather all pre-
sented in brief. Multiple spotting not permitted at 
any time. Contact Representative for further details. 
Rec'd 11/8/67. 

I. PERSONNEL 
Gen'l Mgr. & Frog. Dir.-R. P. Adams, 

2. REPRESENTATIVES 
Jack Masla 8c Co.. Inc. 
West of MIssissippi-Group/L. A. 

3. FACILITIES 
ER? 640 w. (boric.), 640 w. (vert.): 101.9 me. 
Operating schedule: 8:60 am-midnight. PST. 
Antenna ht.: 5800 feet above sea level. 

4. AGENCY COMMISSION 
15%. 131119 rendered on let of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d, 4a, 5, 6b, lb. 8. 
Rate Protection: 10a, 125, 145, 15a. 
Basis Rates: 20a, 21a, 22b, 23a, 24e. 25a, 28b, 28c. 

29a, 30, 31. 
Contracts: 40a, 445, 45, 46, 49, 515. 
Comb.; Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70e. 71e, 72, 735, 
Prod. Services: 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective August I, 1965. (Card No. 6.) 

Card received August 23, 1985. 
Class A-Mon thru Fri 3-11 pm & Sat & Sun 8 am-
11 pm. 
Class B-Mon thru Fri 8 am-3 pm & daily after 11 
pm. 

6. SPOT ANNOUNCEMENTS 
-Class A- -Class B-

PER TR: 1 min 30 sec 1 min 30 sec 
1 ti ... . _ ... ..... ...... 20.00 15.00 15.00 10.00 
104 t1  19.50 12.50 12.50 9.00 
260 ti  19.00 12.00 12.00 8.50 
312 ti ....... - ............ 18.00 11.50 11.50 8.25 
520 ti  17.00 11.00 11.00 8.00 
624 ti  16.00 10.50 10.50 7.75 
10 seconds-50% of 1 minute rate. elther Class. 

7. PACKAGE PLANS 
-Class A- -Class B-

PER WK: 1 min 30 sec 1 min 30 see 
12 ti  216. 160. 160, 120. 
20 ti  320. 240. 240. 180. 
30 ti  450. 335. 335. 250. 
(Los Angeles Urban Area continued on next page) 
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CALIFORNIA 

Los Angeles Urban Area-Continued 

KV F M (FM) 
1958 

SAN FERNANDO 
Media Code 4 205 4290 4.00 
Spectra Itroadcasting Inc., 8155 Van Nuyi Blvd., 
Panorama City, Cam. 91402. Phones 213-787-
6000. 873-6000. 

I. PERSONNEL President-John Stroud. 
Sec'y & Treas.-Verne Yang. 
Vice-Free. & Chief Eng.-Don Pedretti. 

3. FACILITIES ERP 4,000 w.; 94.3 Inc. 
Antenna ht.: 1,025 ft. above sea level. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General. Ia. 2.0. 30. 4a. 4d. 5, 6a, 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14a. 
Basle Rates: 2213. 230. 24b, 25a. 26, 28a. 29e. 
Contracts: 40a, 42b. 48. 
Comb.; Cont. Discounts: 60a. 61a, 61b. 62b, 62e. 
Cancellation: 70a. 70e. 71a. 735. 

TIME RATES 
No. 3 Eff 9/1/65-1tee'd 4/8/66. 

AA-7-10 am & 5-10 pm. 
A-All other times. 
All rate groups are complete contracts and cannot be 
combined for additional discount except for uninter-
rupted schedules within the same group which earn 
retroacti re discount s. 

6. SPOT ANNOUNCEMENTS 
I MIN: AA A ROS 
1 x  8.00 6.00 7.00 
13 x  7.00 6.50 6.00 
26 x  6.50 5.00 5.50 
52 X  6.00 4.50 5.00 
104 x  5.50 4.25 4.50 
156 x    5.25 4.00 4.25 
208 x  5.00 3.75 4.00 
260 x.   4.75 3.50 3.75 
312 x  4.50 3.25 3.50 
624 x  4.00 3.00 3.25 
936 x  3.50 2.75 3.00 
30 seconds-75% of 1-minute rate  
ROS includes approximately 50-50 Class AA and A. 

7. PACKAGE PLANS 
1 WK: AA A ROS 
14 ti  6.00 4.50 5.00 

3.75 4.00 
42 ti 4.50 3.50 3.75 
4 WIC: 

112 ti  4.50 
168 ti 4.00 
13 WE: 
182 ti..... ...... - .......... _.._ ..... _ .... _.  5.00 
364 ti   4.00 
546 ti  3.50 

IL PROGRAM TIME RATES 
1-hour rate is 5 times 1-minute rate. 

KWKW 
1942 

PASADENA 

4.00 
3.25 
3.00 

3.75 
3.00 
2.75 

Independent Spanish 

4.50 
3.50 
3.25 

4.00 
3.25 
3.00 

Media Code 4 205 4320 9.00 
Lotus Theater Corp., 6777 Hollywood Blvd., Holly-

wood, Calif. 90028. Phone 213-465-6171. 
I. PERSONNEL 
President-Howard A. Balmenson. 
Vice-Pres. & Gent Mgr.-Larry Mazursky. 
National Sales Director-Norman Posen. 

2. REPRESENTATIVES 
Jack Masia & Co.. Inc. 
.Atlanta-Dora-Clayton Agency, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1300 kg. 

'Directional-separate patterns day and night. 
Operating schedule: 24 hours daily. PDT. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3s. 45. 5, 6e. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle Rates: 20b, 21b. 22b, 23a, 24b. 28a, 29a, 30. 
Contracts: 40a. 41, 44b, 45. 46. 
Comb.: Cont. Discounts: 601. 
Cancellation: 71a, 72. 736. 
Prod. Services: 80. 82. 

TIME RATES 
No. 10 Eff 1/1/69-Rec'd 11/20/68. 

AA-5 am-11 pm. 
A-11 pm-5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x 1560 260x 520x 780x 1000x 2000x 
1 min.. 35.00 30.00 25.00 22.00 20.00 18.00 17.00 16.00 
30 see.. 28.00 24.00 20.00 18.00 16.00 15.00 14.00 13.00 

CLASS A 
1 min.. 14.00 13.25 12.00 11.00 10.25 9.50 9.00 
30 sec.. 11.00 10.50 10.00 9.09 8.50 7.75 7.25 ..... 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
SATURATION PACKAGES-CLASS AA 

(Minimum contract 4 weeks) 
PER WK: I min 30 see 
18 CI (3 per day) ea  25 20 
24 ti (4 per day) ea  22 18 
30 ti (5 per day) ea  20 16 
36 ti (6 per day) ea  18 15 
42 ti (7 per day) ea  17 14 
48 ti (8 per day) ea  16 13 
Spots in Package Plans may combine with other 
broadcasts for earned rates, but rebates do not apply 
to packages. 

8. PROGRAM TIME RATES 
CLASS A 

lx 52x I56x 260x 520x 780X 
1 hr  225.00 185.00 170.00 160.00   
1/2 hr  125.00 110.00 100.00 90.00   
1/4 hr  75.00 70.00 65.00 60.00 58.00   
5 min  45.00 38.50 35.00 30.00 27.00 25.00 

CLASS A 
1 hr  111.00 99.00 90.00 84.00 
1/2 hr  69.00 61.00 55.00 51.00   
1/4 hr  39.00 35.00 33.00 30.50 29.00   
5 min  21.00 18.00 16.25 15.00 14.50 13.25 
Programs and spots may be combined for earned rate. 

10. SPECIAL FEATURES 
5-minute News each hour. Regular rates plus 1.25 
per program. 
All rates Include translation from English to Spanish. 

(CR) 

KWOW 
1947 

POMONA 

Media Code 4 205 4330 8.00 
KWOW, South Mills & Olive Rds., Pomona, Calif. 

91766. Phone 714-628-5541. 
I. PERSONNEL 
General Manager-Dean H. Wickstrom, 

2. REPRESENTATIVES 
Los Angeles-Hugh Wallace Company. 
N. Y., Chgo., Detroit. San Francisco-Gill-Perna, 

Inc. 
Dallas-Mario Messina Company. 

3. FACILITIES 
5,00 w. days. 500 w. nights; 1600 kc. 
hon-directional. 

Operating schedule: 24 hours. PST. 
4. AGENCY COMMISSION 

15/0 on net time, 
5. GENERAL ADVERTISING See coded regulations 

General: 2b, la, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 156. 
Basic Rates: 20b, 21b, 21d. 22a, 23a, 24b. 25a, 20e. 

29e. 29a. 
Contracts; 41. 45. 46. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 70e, 71a. 72, 730. 

TIME RATES 
Eff 3/1/69-Ree'd 2/10/69. 

AA-Mon lieu Fri 6-9 am & 3:30-6:30 pm. 
A--Mon thru Fri 5-6 am, 9 am- 3:30 pm & 6:31)-
8 pm; Sat 7 am-8 pm; Sun 8 am-8 pm. 
B-All other times. 
Midnight-5 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
I min 

AA A B AA A D 
1 x  12.00 8.40 6.00 9.60 6.70 4.80 
52 x  10.80 7.55 5.40 8.65 6.05 4.30 
104 o  10.20 7.15 5.10 8.15 5.70 4.10 
156 x  9.60 6.70 4.80. 7.70 5.35 3.85 
260 x  9.00 6.30 4.50 7.20 5.05 3.60 
312 x  8.40 5.85 4.20 6.70 4.70 3.35 
520 x  7.80 5.45 3.90 6.25 4.35 3.10 
024   7.20 5.05 3.60 5.75 4.05 2.90 
1248 o  6.69 4.60 3.30 5.30 3.70 2.65 

7. PACKAGE PLANS 
ROS 

1 MINUTE 
PER WK: 10 ti 20 ti 30 ti 40 tl 
AA   9.69 9.00 8.40 7.20 
  630 6.30 5.85 5.05 
  4.80 4.50 4.20 3.69 

30 SECONDS 
AA  7.70 7.20 6.70 5.75 
  5.35 5.05 4.70 4.05 
  3.85 3.60 3.35 2.90 

May be combined for discount. 

LOS BANOS (1 AM; 1 FM) 
Merced County-Map Loeation C-7 

See SUDS consumer market map and data at begin-
ning of the State. 

KLBS 
1961 

Media Code 4 205 4350 6.00 
Los Banos Broadcasting Co.. Box 672, Los Banos, 

Calif. 93635. Phone 826-4996. 
Other Office and Studio-North Mercy Springs and 
Henry Miller Rd., Los Banos, Calif. Phone 826-
4996. 

I. PERSONNEL 
Owners-John R. McAdam, Edwin Cordeiro. 
President & Gen'l Mgr.-John R. McAdam. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
500 w. days; 1330 kg. Non-directional. 
Operating schedule: 7:00 am-local sunset. PST. PDT. 
Simulcast during AM operational hours. For non-
simulcast facilities see KLBS-FM. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulation 
Contracts: 40a. 
Affiliated with KBS Radio Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received July 6, 1965. 

6. SPOT ANNOUNCEMENTS 
(Scheduled within 1 year) 

1 min 30 sec 10 see 
1 tL  ...... ........ 3.00 2.25 1.50 
52 ti  2.80 2.10 1.4e 
104 ti............ ..... ..... _   2.60 1.95 1.30 
156 ti 2.40 1.80 1.20 
364 ti  2.00 1.50 1.00 

7. PACKAGE PLANS 
SATURATION CAMPAIGNS 
(Scheduled within 1 month) 

1 min 30 sec 10 seo 
PER MO: ea ea ea 
10 ti  3.00 2.25 1.50 
20 ........... .... _   2.80 2.10 1.40 
30 ti    2.60 1.95 1.30 
40 ti 2.40 1.80 1.20 
50 ...... ........   2.20 1.65 1.10 
60 ti 2.00 1.50 1.00 
75 tL   1.80 1.35 1.00 
100 ti  1.60 1.20 1.00 

8. PROGRAM TIME RATES 
15 minute minimum, per minuta  

10. SPECIAL FEATURES 
NEWSCASTS OR SPORTSCASTS 

(1 minute commercial and name credit at 
start and end) 

PER WE: ea 
1 ti, per broadcast  
52 ti - 4.80 
104 ti  4.60 
156 ti  3 ti   4.40 
260 ti   4.20 
312 ........ 6 ti ... -.  4.00 

YrkW.S." .......... PACKAGE 
PER. DAY: 
5 ti 12.00 10 ti ....22.00 

KLB S-FM 
1966 

N O.FIMU 
Media Code 4 205 4351 4.011 
Los Banos Broadcasting Co., Box 672, Los Banos, 

Calif. Phone 209-826-4996, 
I. PERSONNEL 
Pres. & Gen'l Mgr.-John It. McAdam. 
Program Director-Michael McAdam. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
ERE' 3,000 w.; 95.9 mc. 
Operating schedule: 7:00 am-midnight. 
Simulcast operation with KLBS-AM. For simulcast 
rates. see KLBS. KLBS-FM. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
See KLBS listing for coded regulations. 
Member: National Spanish Language Network. 

TIME RATES 

Rates are identical to KLBS. See that listing. 

LOS GATOS 
Santa Clara County-Map Location C-7 

See SltDS consumer market map and data at begin-
ning of the State. 

See San Jose 
(including Santa Clara; Los Gatos) 

MADERA 
Madera County-Map Location D-7 

See 5111)5 consumer market map and data at begin-
ning of the State 

KHOT 
1956 

Media Code 4 205 4410 8.00 
Glomor, Box 67, Madera, Calif. 93637. Phone 674-

8887. 
I. PERSONNEL 
Owner and Mgr.-Bob L. Moran. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

1,200,000 units of vitamin "ST* 
For healthy coverage of the Los Angeles market you need 

daily doses of Southern California's 24-hour Spanish language station! 

KIAIKIN 6777 Hollywood Blvd./Los Angeles, Ca. 90028 

*Over 1,200,000 Spanish surnames in Southern California 

3. FACILITIES 
300 w. days, 1250 kc. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a, 4c, 5, 6a, 7a, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24b, 25a. 

26, 28b, 28e, 29a, 32b, 33a. 
Contracts: 40a, 440, 45, 46, 49, 510. 
Comb.; Cont. Discounts: 60d. 601, 61e, 62d. 
Cancellation: 70a. 70e. 71e, 73a„ 73b. 
Prod, Services: 80, 81, 82, 

TIME RATES 
Rates effective January 1, 1957. 
Rates received August 30, 1957. 

6. SPOT ANNOUNCEMENTS 
To be scheduled anytime within one year; regular 
contract: 
1 5.00 156 times, each__ 3.50 

52 times. 4.50 312 times, each__ 3.25 
104 times. each._ 4.00 

7. PACKAGE PLANS 
SATURATION PLAN 

Short Term-to be scheduled within any two week 
period: 

Each Total Each Total 
20 spots_ 3.90 78.00 50 spots__ 3.25 162.50 
SO spots.._.. 3.75 112.00 100 spots.- 2.50 250.00 
Monthly Saturation Campaigns: 
Per day: Each Mthly. Each Mthly. 
1 spot._ 4.00 120.00 5 spots_ 3.00 450.00 
2 spots_ 3.75 225.00 10 spots_ 2.20 660.00 
3 spots._ 3.40 name 

Time Signals 
15-seconds: 50% of spot announcement rates; may be 
purchased on regular contract, Short Term Saturation 
or Monthly Saturation. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 36.00 20.25 11.50 9.75 6.25 
13 times.. 34.25 19.25 11.00 9.30 6.00 
26 times.. 32.50 18.25 10.50 8.85 5.75 
52 times.. 30.75 17.25 10.00 8.40 5.50 
104 times.. 29.00 16.25 9.50 7.95 5.25 
156 times.. 27.25 15.25 9.00 7.50 5.00 
312 times. 25.00 14.25 8.50 7.05 4.75 

10. SPECIAL FEATURES 
10% extra for news programs. 

MARYSVILLE (1 AM; 1 FM) 
Yuba County-Map Location C-4 

See SUDS consumer market map and data at begin-
ning of the State. 

KMYC 
1940 

Media Code 4 205 4440 5.00 
California Firet Broadcasting Corp.. Box 631, Marys-

ville, Calif. 95902. Phone 916-742-2396. 
I. PERSONNEL 
President-Sam Craig. 
Vice-Pres. & Gen'l Mgr.-Lloyd "Dutch" Klemp. 
Program Director-Sam Craig. 

2. REPRESENTATIVES 
Grant Webb Zs Company. 

3. FACILITIES 
5,000 w. days. 1,000 W. nights; 1410 kg. 
Directional-separate patterns day and night. 

Operating schedule: 6:00 am-midnight. PST. 
4. AGENCY COMMISSION 

15/0 time only: 10 days. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 30. 4a, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 136, 14b, 
Basle Rates: 20a, 22a, 22b, 23a, 24a. 24b, 28a, 290. 
Contracts: 40a, 42a, 45, 46, 470, 48. 
Comb.; Cont. Discounts: 60a, 61a. 61b. 61c, 62b, 62e. 
Cancellation: 70a, 70c, 710, 73a. 
FM facilities: KRIM (FM) 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na. 7 Elf 8/1/68-Ree'd 9/10/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min 30 see 
1 x  6.00 5.00 501 4.50 3.50 
51 a- __  5.75 4.75 601 z  4.25 3.25 
101 x 5 50 45D 701 x  4.00 300 
201 X  5.25 4.25 801 x  3.75 2.75 
801 x  5.00 4.00 901 x.  3.50 2.50 
401 X.  4.75 3.75 1001+   3.25 2.25 
15 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
NEWS OR WEATHER 

Ix 53x I05x 
I min_  10.00 7.50 5.00 

NEWS OR SPORTS HEADLINES 
5 min  6 5 4 

KRFD (FM) 
1947 

• 
Media Cede 4 205 4470 2.00 

California First Broadcasting Corp., Box 631, Marys-
ville, Calif. 95902, Phone 916-742-2396. 

I. PERSONNEL 
President-Sam Craig. 
Vice-Pres. & Gen'l Mgr.-Lloyd Klemp. 
Program Director-Sam Craig, 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
ERP 4.900 w.: 99.9 me. 
Operating schedule: 6 am-midnight Mon thru Sat; 
8 am-9 pm Sun. PST. 
Antenna ht.: 180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KMYC listing for coded regulations. 
AM facilities: KMYC. 

TIME RATES 

Rates are identical to EMYC. See that listing. 
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MENDOCINO (1 AM; 1 FM) 
Mendocino County-Map Location A-4 

See SRDS consumer market map and data at beginning 
of the State. 

KMFB 
1966 

0 
Media Code 4 205 4485 0.00 
Mathew V. and Marla J. Huber dba KMFB Radio, 
Box 668, Mendocino, Calif. 95460. Phone 707-964-
5306. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Mathew V. Huber. 
Sales Manager-Ida Mehtlan. 
Program Director-Kay Formslag. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
1,000 w.; 1300 hr. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KMFB-FM. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulation% 
General: la, 2a, 213. 3a, 4a, 5, 6a. 7e. 
Rate Protection: 15b. 
Basle Rates: 20a, 220. 22b, 24b, 28b, 28e. 29e. 
Contracts: 400, 4M, 44b, 45, 46, 47e, 51a. 
Comb.; Cont. Discounts: 600, 60g. 601, 61b. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 

TIME RATES 
Elf  . Rec'd 4/29/68. 

6. SPOT ANNOUNCEMENTS 
lx 50x 100x 200x 800x 500x 1000+ 

1 min 4.15 3.90 3.65 3.40 3.20 2.80 2.45 
30 sec 3.70 3.05 2.95 2.80 2.70 2.45 2.25 

7. PACKAGE PLANS 
PER WK: 10 tl 20 tl 40 tl 
1 min  3.65 3.40 3.20 
30 sec  2.95 2.80 2.70 

KMFB-FM 
1966 

Media Code 4 205 4486 8.00 
Mathew V. & Marla J. Huber, Box 666. 409 County 

Rd., Mendocino, Calif. 95460. Phone 707-964-5306. 
l. PERSONNEL 
Owner & Gen'i Mgr.-Mathew V. Huber. 
Sales Manager-Ida Mehtlan. 
Program Director-Kay Formslag. 

2. REPRESENTATIVES 
Radio Time Sales/International 

3. FACILITIES 
REP 3,000 w.: 92.7 me. 
Operating schedule: 6 aun -11 pm. PST. 
Antenna ht.: 165 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-11 pm. For simulcast facilities see KMFB. 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See coded regulations 
See KMFB listing for coded regulations. 

TIME RATES 

Rates are identical to KMFB. See that listing. 

MERCED (2 AM) 
Merced County-Map Location 

See SRDS consumer market map 
ning of the State. 

KC EY 
TURLOCK 

City of license, Turlock, Calif. 
Radio Network as their Merced 
See listing under Turlock, Calif. 

KW I P 

C-7 
and data at begin-

Considered by ABC 
outlet. 

1956 

Media Code 4 205 4530 3.00 
KWIP Broadcasting. Inc., Box 1109, Merced, Calif. 

95340. Phone 209-722-3838. 
I. PERSONNEL 
Pres. & Prog. Dir.-Glenn H. Minter. 
Vice-Pres. & Sales Manager-Keith L. Stine. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1.000 w. days; 1580 kc. Non-directional. 
Operating schedule: day time only. PST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 3a, 313, 40. 44. 5, 60, 7a, 8. 
Rate Protection: 10b. 11b, 12b, 13b. 14b. 
Basic Rates: 22a, 22b, 23a, 250. 29a. 
Contracts: 40a. 45. 
Comb.; Cont. Discounts: 61a, 6Ib, 61c. 
Cancellation: 71a. 73a. 
Affiliated with ALBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/69-Reed 3/27/69. 
6. SPOT ANNOUNCEMENTS 

I x 50e 100x 
1 min.  6.00 5.50 5.00 
30 see  5.00 4.50 4.00 

7. PACKAGE PLANS 
IMPACT RATES 

PER WK, WITHIN 7 DAYS: 10 ti 25 ti 50 ti 
1 min.  50 100 150 
30 sec  40 80 120 

8. PROGRAM TIME RATES 
lx 50e 100e 250e 500x 

1/2 hr  60 55 50 45 40 
1/4 hr  40 35 30 25 20 
5 min.  25 20 15 10 5 

250e 
4.50 
3.50 

500e 
4.00 
3.00 

KYOS 
1936 

0 
Media Code 4 205 4560 0.00 

Radio One, Inc., Box 717', 1744 G St., 
Calif. 95341, Phone 209-722-6251. 

I. PERSONNEL 
Pres. & Gen.' Mgr.-Maurice Hill. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
5,000 w.: 1480 he. DirectIonal-night only. 
Operating schedule: 5:00 am-midnight daily and Sun. 
PST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s, 2b. 30. 3b, 3d. 4a, 4d, 5, fa, lb. 8. 
Rate Protection: 10b. 11b. 12h, 13b, 14b. 
Basic Rates: 20a, 20b, 21e, 21b. 21d, 22a, 23e, 24b, 

24e, 25a, 28a, 20e, 290, 30, 32b, 
Contracts: 400, 41, 42b, 424, 44a, 45, 46, 48, 49, 51a. 
Comb.; Cont. Discounts: 654. 61e, 62d, 
Cancellation: 70d, 71a, 73e. 
Prod. Services: 80. 82. 

TIME RATES 

Rates effective January I. 1966. (Card No. L) 
Card received January 31, 1966, 

Class AA-6:00-9:00 am and 3:30-6:00 pm. 
Class A-All other times. 

O. SPOT ANNOUNCEMENTS 
-Class AA-
1 min 30 see 

50 ti._   8.50 8.80 
100 tL._ _-____ 8.00 6.40 
250 ..... 7.50 5.00 

750 ...... _ ..... _ ..... 6.50 5.20 
1000 ti  6.00 4.80 

7. PACKAGE PLANS 
-Class AA-

PER WIC: 1 min 80 see 
6 It  8.00 6.40 
12 ti  7.75 6.20 
18 ti  7.50 6.00 
24 ti.........._.._ _.._... 7.25 5.90 
30 ti 7.00 5.60 
98 ti. 6.75 5.40 
42 ti ..... ___ ......... _____ ..... _ 6.50 5.20 

Merced, 

-Class A--
1 min 30 see 
6.50 5.20 
6.00 4.80 
5.50 4.40 
5.00 4.00 
4.75 3.80 
4.50 3.60 

-Class A-
1 min 30 seo 
6.25 5.00 
6.00 4.80 
5.75 4.60 
5.50 4.40 
5.25 4.20 
5.90 4.00 
4.75 3.80 

10. SPECIAL FEATURES 
NEWS 

Clan Class Clan Class 
AA A AA A 

1 tL.--..._ 11.00 8.75 280 ti  10.25 8.00 
52 10.75 8.50 365 t 10.00 7.75 
104 ti____ 10.50 8.25 

WEATHER HOUR-SPORTSL1NE 
1 tL_ 9.50 7.50 260 tL . 8.00 6.00 
52 U.__ 9.00 7.00 365 tL . 7.50 5.50 
104 ti____ 8.50 6.50 
Minutes, 30 seconds, Newscasts. Sportslines and 
Weather, all time periods, may be combined for 
greater frequency discounts. 
Weather-Hour and Sportsline include brief open, 
close and 30 second commercial message. Bate Pro-
tection Frequency rates, News. Sports and Weather 
with no interruption of schedule, 6 months from is-
sue of new card. Weekly package rates. 30 days. 

MODESTO (3 AM; 2 FM) 
Stanislaus County-Map Location 

See SRDS consumer market map and data at begin 
nine of the State. 

KBEE KBEE-FM 
1951 1948 

A McClatchy Beeline Station 

IMO 
Subscriber to the NAB Radio Code 

Media Code 4 205 4590 7.00 
McClatchy Broadcasting, Box 3131, 14th & 

Modesto. Calif. 95353. Phone 209-523-7756. 

I. PERSONNEL 
Manager-Roy Swanson. 

2. REPRESENTATIVES 
Katz Radio, West. 
McCiatchy Sta. Sales Office: See Rep & 8/0 ones. 

3. FACILITIES 
1.000 w.: 970 he. Directional. 
Operating schedule: 5 am-midnight. PST. 
FM FACILITIES 
ERP 10,500 w.: 103.3 me. 
Operating schedule: 5 am-midnight. PST. 
Antenna ht.: 150 ft. aboye average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 2b. 35, 313, 3d, 4s, 44, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1113. 12b. 13b, 14b, 15d. 
Basle Rates: 200, 20b, 22a, 22b, 23a, 24b, 24e, 25a. 

26, 27, 28a, 200. 30. 320, 33b. 
Contracts: 40a, 41, 420, 440, 4413. 45, 46, 47a. 48. 

51a. 51c. 
Comb.; Cont. Discounts: 60a, 60f, Ola. 61b. 
Cancellation: 70b, 70e, 71a. 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS. 
Affiliated with Katz Radio AID. Plan. 
Member: McCiatchy Beeline, California Farm Net-
work, CBS Radio Pacific Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAmr 

No. IOD Eff 3/15/69-Reed 3/18/69. 
AA-11 11fon thru Sat 6-10 am; Mon thru Fri noon-1 
pm & 3:30-7 pm. 
A-Mon thru Fri 10 am-noon, 1-3:30 Dm & 7-8 pm. 
B-All other times. 
(a) Choice of 6-9 am or 7-10 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I tl 6 tl 12 tl 18 tl 24 tl 
AA   9.00 8.50 8.25 7.75 7.50 
A   7.50 7.00 6.75 6.25 8.00 
  6.50 6.25 6.00 5.75 5.50 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS • 
PER WK: 
TAP I, 12 ti (6A.A. 6R) 78 
TAP I, 18 ti (9AA. OB)... 108 
TAP I, 24 ti (12AA. 12B) 132 
TAP II, 12 ti (4AA, 4A, 68 
TAP II, 18 ti (6AA, 6A, 93 
TAP II, 24 ti (8AA. 8A, 8B)___________ ...... 112 

O. PROGRAM TIME RATES 
(6 am-8 pm) 

PER YR: lx 26x 52x 104x I56x 260x 312e 
1 hr  60.00 54.00 51.00 45.00 42.00 39.00 36.00 
1/2 hr..._  30.00 28.00 26.00 24.00 23.00 21.00 20.00 
1/4 hr  19.00 18.00 17.00 15.00 14.00 12.00 11.00 
10 min__ 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
5 min  10.00 9.50 9.00 8.50 7.50 6.50 6.00 

10. SPECIAL FEATURES 
NEWS & FARM CHARGES 

(fully commissionable) 
1/2 hr  12.50 10 min.....  6.00 
1/4 hr  7.50 5 min ..".. _______ 3.50 

COMBINABILITY 
All spots, regardless of length or classification, may 
he combined for discounts. 
Spots and programs may not be combined for dis-
counts. 5-minuta programs broadcast on the same day 
for the same sponsor may be combined for continuous 
rates only In Class A spots time; 10-minute or longer 
programs broadcast on the same day for the same 
sponsor may be combined for contiguous rates in all 
time periods. 

KC EY 
1949 

CITY OF LICENSE 

TURLOCK 

e 
Subscriber Ou the NAB Radio Code 

(This is a paid duplicate of the listing appearing 
under Turlock. Calif.) 
Media Code 4 205 9360 0.00 
Hen-Cal Corporation, Box 170, Quincy ltd., Turlock, 

Calif. 05380. 
STATION'S PROGRAMMING DESCRIPTION 

KCEY: Programmed for young adults, 18 to 45. 
MUSIC: combination of popular hits from past 15 
years and selected current releases of adult appeal. 
NEWS: 5 min network rational news, regional and 
local news each hour. 5 major local newscasts daily. 
2 man news staff. 2 mobile news cruisers. SPORTS: 
professional football, local high school play-by-play. 
daily local sports broadcast. FARM: 2 agricultural 
reports daily with local interviews and direct weather 
reports. Contact Representative for further details. 
Ree'd 12/30/63. 

I. PERSONNEL 
President-Paul Henning. 
Vice-Pros. & Gen'i Mgr.-Rick Jerome. 

2. REPRESENTATIVES - 
J. A. Lucas & Co./JALCO. 

3. FACILITIES 
5,000 w.: 1390 he. Directional-separate patterns 
day and night. 
Operating schedule: 5:30-midnight Mon-Set; 6:30 
am-10:3D pm Sun. PST. PDT. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 44, 5, 60, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 1413. 10. 
Basic Rates: 20a, 210, 21b, 23a, 24b, 24e, 25a, 27, 

28e. 29a, 30, 31, 33b. 
Contracts: 400, 41, 420. 43, 44e, 45, 46, 47e, 48, 49, 

51b. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 624. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member: jaleo-No/Cal Group. 

TIME RATES 

Rates effective February 1, 1961. 
Rates received February 13, 1964. 

O. SPOT ANNOUNCEMENTS 
TRAFFIC TIME 

5:00-9:00 am and 4:00-7:00 Dm Mon thru Frt.- 5.00 
DAYTIME 

9:00 am-4:00 pm Mon thru Fri; 6:00 ara -7:00 
pm Sat and Sun ............. ..... ____-_-- 4.00 

EVENING 
7:00 pm-midnight Mon ohm Sun   - 0.00 
30 seconds-80% of 1-minute daily. 
30 seconds-80% of 1-minute rate. 
10 seconds-50% of 1-minute rate. 

7. PACKAGE PLANS 
DISCOUNTS 

PER WK: 
25 tl  10% 50 ti.. 20% 
35 ti  15% 75 ti 25% 
PER YR: 
600 ti  10% 2000 ti 20% 
1000 ti  15% 3000 ti 25% 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

no% of 1-minute rates. 

KF IV 

(D&CR) 

1950 
Media Code 4 205 4650 9.00 
Kilibro Broadcasting Corp., Box 1360 E. Orangeburg 
Ave_ Modesto, Calif. 95350. Phone 209-529-0228. 

I. PERSONNEL 
General Manager-F. Robert Fenton. 
Sales Manager-Steve Rosetta. 
Program Director-Tim St. Martin. 

2. REPRESENTATIVES 
McGarren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 1360 hr. 
DirectIonal-separate patterns day and night. 

Operating schedule: 24 hours daily. PST. 
4. AGENCY COMMISSION 
15% on time only; no cash discount. 

CALIFORNIA 
5. GENERAL ADVERTISING See coded regulations 

General: In, 2b, 3a, 3d, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10a, 11b, 12b, 13b, 14a, 15b. 
Basic Rates: 20b, 210, 21b, 214. 220. 22b, 23e, 240, 

246, 24e, 25a, 28b, 28e, 290. 29b, 30, 31, 32b, 33e. 
Contracts: 400, 41, 42b, 42d, 43, 44a, 44b, 45, 48, 

47a, 49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60e, 61b, 62a, 624. 
Cancellation. 70b. 70d, 710, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Affiliated with JOBS. 

TIME RATES 

Elf 10/1/68-Reed 9/3/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE-FIXED 
1 x 13.00 104 x 12.00 
13 x  12.75 156 X...... 11.75 
26 x..    02. 00 260 x 11.50 
52 x  12,25 312 x 11.25 

7. PACKAGE PLANS 
PER WK: Oil 12 11 18 tl 24 tl 30 II 36 tI 
1 min  9.00 8.50 7.75 7.25 7.00 6.75 
SO sec: so% of 1-min. 10 sec: so% of 1-min. 

8. PROGRAM TIME RATES 
lx I3x 26x 

1 hr....... 117.00 107.00 102.00 
1/2 hr  60.00 55.00 53.00 
1/4 hr  32.50 30.50 29.50 
5 min.  23.50 21.50 15.25 

KLOC 

52x 156e 
97.00 95.00 
50.50 48.50 
28.00 25.50 
13.00 12.25 

1963 
CITY OF LICENSE 

CERES 

=ID 

3I2x 
90.00 
45.00 
23.25 
10.00 

(This is a paid duplicate of the listing appearing 
under Ceres. Calif.) 
Media Code 4 205 1320 2.00 
KLOC Broadcasting Company, Inc., Box 3689, 

Modesto, Calif. 95352. 
Other Studio: 2842 Iowa Ave., Modesto, Calif. Phone 

209-529-2024. 
STATION'S PROGRAMMING DESCRIPTION 

K_LOC: Modern country and western music. NEWS: 
emphasis on local and regional news. 2 newsmen. 5 
male air personalities whose air segments are not 
more than 3 hours each. 11 am-noon features ex-
cerpts by female personality, offering household and 
shopping hints. News features incorporated into this 
hour, delivered by station's news director. Regular 
newscasts at 5 min every hour on hour with quarter 
hour newscasts at 7:30 am & 12:30 pm. Also feature 
national and area weather reports. Sun mornings: 
Spanish and Portuguese program. Contact Representa-
tive for further details. Ree'd 8/23/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Chester Smith. 
Program Director-Warren Stone, 

2. REPRESENTATIVES 
Radio Time Sales/International. 
San Francisco-Albert Chance Company. 

9, FACILITIES 500 w.: 920 hr. Directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a, 4a, 5, On, 70, 8. 
Rate Protection: 10a, 11a, 120, 13a, 14a. 
Basic Rates: 21b, 23a. 
Contracts: 40a. 
TV facility KLOC-TV. 

TIME RATES 

Eli 1/1/67-Reed 12/5/60. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
PLAN 1 

PER CONSEC WK., EA: lwk 5 wk 10 wk 
5 ti  5.30 4.90 4.70 
10 U..  5.00 4.70 4.60 
20 ti  . 4.70 4.60 4.50 
30 ti  4.60 4.50 4.30 
40 ti  4.50 4.30 4.20 
50 ti  4.30 4.20 4.10 
70 ti  4.20 4.10 3.90 
100 ti  4.10 3.90 3.80 
30 sec: 80% of 1-min. 10 sec ID's: 50% of 1-min. 

PLAN 2 
PER "YR: 
1 x  5.40 500 x  4.30 
10 x  5.20 750 x  4.10 
100 x  4.70 1000 x  . 3.90 
250 x  4.60 1500 +  3.80 

KOSO (FM) 
1966 

CITY OF LICENSE 

PATTERSON 

11115 HMI] 
(This Is a paid duplicate of the listing appearing 
under Patterson, Calif.) 
Media Code 4 205 5520 3.00 

Sierra-Pacific Radio Corp.. Box 171, Modesto, Calif. 
95353. Phone 209-529-7740. 

I. PERSONNEL 
General Manager-Michael Beeson. 
Vice-President-John B. Markovitch. 
Sec'y Treas.-Ronald L. LaForce. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
REP 1.100 w.; 93.1 me. Stereo. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 3,200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. 

(This listing continued on next page) 
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CALIFORNIA 

Modesto-K OSO (FM)-Continued 
5. GENERAL ADVERTISING See coded regulations 

Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 3/1/69-Reed 2/7/69. 
6. SPOT ANNOUNCEMENTS 

1 WEEK 
PER WK: I ti 6 ti 12 ti 18 ti 24 ti 

6.00 5.75 5.50 5.25 
30 sec....._.  5.20 4.80 4.60 4.40 4.20 

13 WEEKS 
1 min  5.50 5.00 4.75 4.50 4.25 4.00 
30 sec  4.40 4.00 3.80 3.60 3.40 3.20 

26 WEEKS 
1 min  5.25 4.75 4.50 4.25 4.00 3.75 
30 sec  4.00 3.80 3.60 3.40 3.20 3.00 

52 WEEKS 
1 min  5.00 4.50 4.25 4.00 3.75 3.50 
30 sec  4.00 3.60 3.40 3.20 3.00 2.80 

7. PACKAGE PLANS 
10-DAY SATURATION PACKAGE-ROS 

EA: 20 01 40 ti 60 ti 80 ti 100 ti 
1 min  5.35 5.00 4.75 4.50 4.25 
30 sec  4.30 4.00 3.80 3.60 3.40 

MONTHLY PLAN-ROS 
EA: 90 ti 120 ti 150 ti 
1 min  4.50 4.25 4.00 
30 sec  3.40 3.20 3.00 

8. PROGRAM TIME RATES 
I x 26x 52x I04x 

1 lar  40 38 35 32 
1/2 hr  20 18 17 16 

(D) 

KTRB KT R B-FM 
1933 1949 

IYA" 

Media Code 4 205 4710 1.00 
KTIM Broadcasting Co., Inc., Norwegian Ave., 

Modesto. Calif. 95352. Phone 209-523-0737. 
STATION'S PROGRAMMING DESCRIPTION 

KTRB: Programmed for general interest. 
Farm reports and news 5-6 am. MUSIC: standards 
and semi-classical throughout day. 7 am-5 pm. 
NEWS: mobile unit with local and regional coverage. 
State and national news flashes on hour. 5 min news 
on half hour, 15 min news resume morning, noon and 
evening, Weather: in all newscasts. Temp reports 
hourly. SPORTS: college and Jr. college football. 
auto races and Calif. relays, all live. Religious 
broadcasts: week days from 8:30 pm-sign-off and 
all day Sunday. Contact Representative for further 
details. Reed 11/18/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Hilda Higbee. 
Frog. Dir. & Chief Eng.-Cal Purviance. 
Commercial Manager-Dick Brown. 

2. REPRESENTATIVES 
New York, Chicago-Burn-Smith Company, Inc. 
Detroit-Pearse Sales. 
Kansas City. St. Louis-Eugene F. Gray Co. 
Los Angeles-Harlan G. Oakes, Inc. 
San Francisco-The Sandeberg-Glenn Company. 

3. FACILITIES 
10.000 w. days, 1,000 w. nights; 890 lre. 
Directional-separate patterns night and day. 

Operating schedule: 24 hours daily. PST. 
FM-ERP 4,700 w.; 104.1 mc. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General; 2a, 313, 4a, 4e. 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 135, 14s. 
Basic Rates: 235. 246. 290. 
Contracts; 40a, 46. 
Comb.; Cont. Discounts: 60a, 611). 62e. 
Cancellation: 70e. 

TIME RATES 

Rates effective December 1. 1953. (Card No. 0.) 
Rates received October 2, 1953. 

Rev. (Ann. Pack. rates) received June 6, 1960. 
6. SPOT ANNOUNCEMENTS 

100 WORDS 
1 ti ..... .......... 12.00 104 ti ..... ........ 7.50 
13 ti  10.75 208 ......... 6.75 
26 ti 9.50 312 ti 6. 25 
52 ti  8.50 

PREMIUM SPOT RATE 
Bill Bates Show-8-10:30 am. 
Per spot   12 

7. PACKAGE PLANS 
PER WK.: ea tot ea tot 
10 ....... 6.00 60.00 30 5.00 150.00 
15 ti .......5.75 80.25 35 U 4.75 166.25 
20 ti.. 5.50 110.00 50 U. 4.50 225.00 
25 . _ . 5.2.5 131.25 
30 seconds or less-75% of 1-minute rate. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 208x 312x 

1 hr.... 117.00 107.00 102.00 97.00 95.00 92.00 90.00 
1/2 hr 60.00 55.00 53.00 50.50 48.50 46.50 45.00 
1/4 hr 32.50 30.50 29.50 28.00 25.50 24.25 23.25 
5 min 23.50 21.50 15.25 13.00 12.25 10.75 10.00 

MOJAVE (1 AM; 1 FM) 
Kern County-Map Location E-9 

See BEDS consumer market map and data at begin-
ning of the State. 

KDOL K D 0 L-FM 
1961 1967 

Media Code 4 205 4740 8.00 
Golden Desert Broadcasting Corp., Box 968, Mojave, 

Calif. 93501. Phone 805-824-4221. 
I. PERSONNEL 
General Manager-Chester C. Fields. 
Chief Engineer-Forrest Ogan. 
Station Manager-Jack Chapman. 

2. REPRESENTATIVES 
West Coast, San Francisco-Advertising Sales West. 

3. FACILITIES 
500 w:; 250 w. nights; 1340 kc. Non-directional. 
Operating schedule: 4:55 am-10 pm Mon thru Sat; 
6:55 am-10 pm. PST. 
FM-ERP 3,000 w.; 97.7 mc. 
Operating schedule: Same as AM. 
Antenna 1st.:   

4. AGENCY COMMISSION 
15%; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 36, 4a, 4c, 5, 6a. 
Rate Protection: 10a, 11a, 12a. 13a, 14a. 

30 tl Basic Rates: 226. 23a. 28b. 
5.00 Contracts: 45, 46, 48. 
4.00 Comb.; Cont. Discounts: 60s, 60c, 61a, 61b, 61e. 6213, 

62e. 
Cancellation: 70a, 70c, 730. 

TIME RATES 
El? 7/1/67-Rec'd 8/4/67. 

6. SPOT ANNOUNCEMENTS 
Ix 25x 50x 100x 250x 500x 1000x 

1 min 3.75 3.65 3,55 3.45 3.35 3.25 3.00 
30 sec 3.00 2.90 2.80 2.75 2.60 2.50 2.25 

1.60 1.50 1.40 
earn frequency dis-

15 sec 2.00 1.90 1.80 1.70 
Spots may not be combined to 
counts. 

8. PROGRAM TIME RATES 
I hr 

Ea   50 

MONTEREY (2 AM; 
Monterey County-Map Location 

See SRDS consumer market map 
nine of the State. 

KIDD 
1954 

1/2 hr 1/4 hr 5 min 
30 20 12 

FM) 

C-8 
and data at begin-

A-Buy Radio Group 
Media Code 4 205 4770 5.00 
Monterey Peninsula Broadcasters, Inc.. Box KIDD. 

459 Pierce St., Monterey, Calif. 93942. Phone 408-
372-8154, 

I. PERSONNEL 
President-Ronert K. Sherry. 
Commercial Manager-Jack G. Hamilton. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
1,000 w.; 630 le. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time; no casa discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: 2s, in. 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 106. 1113. 1213, 13b, 14b. 
Basic Rates: 200. 226, 230, 24b, 255, 286. 29a. 
Contracts: 400. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MBS. 
Member: A-Buy Radio Group. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 7 Eft 8/15/67-Rec'd 8/30/67. 

AA-Mon thru Fri 6-9 am, noon-1 pm & 4-7 pm. 
A-Mon thru Fri 9 am-noon, 1-4 pm; Sat & Bun 
am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
I x 262 522 

1 min.   11.00 10.00 9.50 
30 sec__ ...   8.80 8.00 7.60 
15 sec.  5.50 5.00 4.75 

CLASS A 
1 min.  8.80 8.00 7.60 
30 sec  6.80 6.40 6.10 
15 sec______.-.-..._ 4.40 4.00 3.80 

CLASS B 
1 min_   6.80 6.40 6.10 
30 sec___________ 5.50 5.20 4.90 
15 sec.  3.40 3.20 3.05 
Fixed position rates same as 1-time 
classes. 

7. PACKAGE PLANS 
CLASS AA. 

1-12 WKS: 5 ti 
1 min__  9.50 
30 sec___  7.60 
15 sec--   4.75 

CLASS A 

30 sec.. 6.10 
15 - 3.80 

arSS 
1 min..   6.10 5.80 5.50 5.20 
30 sec. 4 90 4.60 4.40 4.20 
15 sec  3.05 2.90 2.75 2.60 

DISCOUNTS 
13 wks-5% 26 wks-10% 52+ wk-15% 

ROS 
(To be run at station's discretion 6-3 am) 

1 min 30 see 15 see 
250 x_.     4.75 3.75 2.50 
500 x_ 4.25 3.25 2.25 
1000 2.75 2.75 2.00 

8. PROGRAM TIME RATES 

10 ti 
9.00 
7.20 
4.50 

104e 260x 
9.00 8.50 
7.20 6.80 
4.50 4.25 

7.20 6.80 
5.60 5.50 
3.60 3.40 

5.80 5.50 
4.60 4.40 
2.90 2.75 

rate in all 

20 ti 
8.50 
6.80 
4.25 

30 ti 
8.00 
6.40 
4.00 

7.20 
5.80 
3.60 

6.80 
5.50 
3.40 

6.40 
5.20 
3.20 

1/2 hr 1/4 hr 5 min 
1-2 wks  80 50 20 

DISCOUNTS 
13 wks-5% 26 wks-10% 52+ wks-15% 

ID. SPECIAL FEATURES 
NEWSCASTS 

- AA A 
YRLY: 1/4 hr 10 min 5 min 1/4 hr ID min 5 min 
Ea .............. 54.00 40.00 20.00 40.00 26.00 16.00 

AA NEWS ADJACENCIES 
1 min.. 12.50 30 sec.-- 10.00 
No discounts. 
The Joe Pyne Show. 1 min. no discounts....--- 12.50 

KMBY 
1935 

The Eastman Station 
RAB 

Media Code 4 205 4800 0.00 
West Coast Broadcasters, Inc., Box KILBY, 651 
Cannery Row, Monterey, Calif. 93940. Phone 408-
373-1234. 

Address all copy, copy instructions, etc. to Operations 
Desk at above address. 
Other office-408 Main St., Salinas. Calif. Phone 

408-422-3456. 
I. PERSONNEL 
President-James L. Saphier. 
General Manager-Galyn "Doc" Hammond. 
Program Director-Eric G. Norberg, 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1240 he, 
Non-directional. 

Operating schedule: 24 hours daily. PST. 
4. AGENCY COMMISSION 

15/0; time only. 
5. GENERAL ADVERTISING See coded regulations 

General: Is, 2a, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10g, 11g. 126, 13z. 14g. 
Basic Rates: 20a, 21a, 21.1), 22a, 23a, 24b. 24e, 25s, 

28a, 28e. 29a. 
Contracts: 40a, 41, 42a, 45, 46, 47a, 51e. 
Comb.; Cont. Discounts: 60e, 60f, 601, 61a, 62b. 
Cancellation: 705. 70e. 71a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with Eastman. 

TIME RATES 

Eff 5/1/69-Ree'd 4/2/69. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 1 ti 12 ti 18 ti 24 tl 
1 min  10.00 0.00 8.50 8.00 
30 sec  8.00 7.20 6.80 6.40 
10 sec  5.00 4.50 4.25 4.00 

CLASS A 
1 min.  9.00 8.00 7.50 7.00 
30 sec  7.20 6.40 6.00 5.60 
10 sec  4.50 4.00 3.75 3.50 

CLASS B 
1 min.  8.00 7.00 6.50 6.00 
30 sec  6.40 5.60 5.20 4.80 
10 sec  4.00 3.50 3.25 3.00 

BEST BUY PLAN 
30 ti (12AA, 12A, 6B), ea  6.00 
15 ti (6AA, 6A, 3B), ea  7.50 

10. SPECIAL FEATURES 
NEWSCASTS 

10 min at 7, 8 am & noon Mon thru Sat-2x appli-
cable 1-min. 
5 min hourly at :40, also 4:20 & 5:20 pm-1-1/2x 
applicable 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wit-4% 52 wk-8%. 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly sched of 6 1-min spots 6 am-mid 
Mon thru Sun necessary to maintain comae wk ad-
vertising. 

(CR) 

KWAV (FM) 
1961 

Alan Torbet 
Associates, Inc. 

Subscriber to the NAB Radio Code 
Media Cede 4 205 4801 8.00 
Johnston Broadcasting Co.. Box 1271, 578 Lighthouse, 

Monterey, Calif. 93940. Phone 408-373-4326. 
I. PERSONNEL 
Pres. & Can't Mgr.-Stoddard P. Johnston. 
Program Director-Peter Van Nuys. 
News Director-Jim Dooley. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle, Portland-Art Moore & Assoc.. Inc. 

3. FACILITIES 
ERP 18,000 w. (vert), 18.000 w. (horiz.); 96.9 mc. 
Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.-2575 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4a, 4d. 5, 6a. 7a. 8. 
Rate Protection: 10b, 116, 126, 13b, 146. 
Basic Rates: 20a, 210. 2113, 22a, 236. 24b, 24e, 25a. 

28s, 28e. 29a. 
Contracts: 40a, 41, 42a, 45, 46, 47a. 51e. 
Comb.; Cont. Discounts: 60a. 60f, 601. 61a, 6213. 
Cancellation: 70s, 70e. 71a, 73b. 
Prod. Services: 80, 81, 82. 
Commercial limit of 8 minutes per hour. 
TV facilities: KMST. 

TIME RATES 
No. 4 El? 6/1/69-Rec'd 4/28/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 52x I56x 
1 min.  8.00 7.00 6.50 
30 sec .......6.40 5.60 520 
10 sec. 4.00 3.50 3.25 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 
1 min.  7.00 6.50 

5.60 5.20 
3.50 3.25 

8. PROGRAM TIME RATES 
PER Vit: 
1 hr or 55 mln. 40.00 
1/2 hr or 25 min_____ .......... ___________ 24.00 
1/4 hr or 10 min  16.00 

260X 
6.00 
4.80 
3.00 

30 tl 
6.00 
4.80 
3.00 

DISCOUNTS 
261-5% 104x-12-1/2% 2602-20% 
52x-10% 156e-15% 312x-25% 

10. SPECIAL FEATURES 
5-minute newscasts-2x applicable 1-minuto rate. 

(D) 

MOUNT SHASTA 
Siskiyou County-Map Location B-2 

See ORBS consumer market map and data at begin-
ning of the State. 

KWSD 
1947 

• 
Subscriber to the NAB Radio Code 

Media Cade 4 205 4830 7.00 
The Shasta-Cascade Broadcasting Corp., Bor 448, 
Mount Shasta, Calif. 96067. Phone 916-926-2124. 

I. PERSONNEL 
Manager-David H. Rees. 

2. REPRESENTATIVES 
San Francisco and Los Angeles-Pacific Broadcast 

Sales. 
Eut Coast-Continental Radio Sales. 

3. FACILITIES 
1,000 w. days; 620 ke. Non-directional. 
Operating schedule: 6:10 a.m. to local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3s, 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 156. 
Basic Rates: 20b, 2113. 21d, 22a, 22b, 23a, 236. 24b. 

26, 20s, 28e, 29a, 2913. 
Contracts: 45a, 44a, 446, 45, 47a, 49, 51b. 
Comb.; Cont. Discounts: 6013, 60e. 61e, 
Cancellation: 71a. 73a, 725, 
Prod. Services: 80. 82. 

TIME RATES 

Rates effective January 1, 1959. (Card Na. 2.) 
Lard received February 5. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 
hr. tir. 

1 time...... 45.00 27.00 
13 times._ 43.00 25.50 
20 times__ 40.00 24.00 
52 times._ 38.00 22.50 

104 times._ 36.00 21.00 
156 times._ 34.00 19.50 
260 times._ 31.50 18.00 
312 times._ 28.00 15.50 

1.1 30 seconds or less. 

7. PACKAGE PLANS 
NYEEKLY PACKAGE 

1 min. (*) 
5 times........ 6.00 4.50 

10 times__ 5.50 4.25 
20 times__ 5.00 4.00 

(*) 30 seconds or less. 
Discounts are predicated 
within a 1-year period. 

NAPA 
Napa County-Map Location B.5 

See BEDS consumer market map and data at begin-
ning of the State. 

hr. min. 
18.00 11.35 
17.00 10.70 
18.00 10.00 
15.00 9.50 
14.40 9.00 
13.50 8.44 
12.50 7.80 
11.40 7.90 

1 
min. 
6.75 
6.40 
6.05 
5.70 
5.35 
5.00 
4.65 
4.25 

ANNOUNCEMENTS 
1 min. 

SO times__ 4.75 
40 4.50 
50 times...-. 4.25 

4.75 
4.50 
4.30 
4.15 
9.95 
3.75 
3.50 
3.25 

3.75 
3.50 
3.25 

on consecutive broadcasts 

KVON 
1947 

1331:1 
Media Code 4 205 4860 4.00 
KVON, Inc., 1124 Foster Rd., Napa, Calif. 94558. 
Phones Napa 707-255-0220. 
STATION'S PROGRAMMING DESCRIPTION 

KVON: Programmed for adults and young adults. 
Format built around coverage of local news, hourly 
local newscasts including 4 major local reports at 
least 15 min long each day at 7 am, 8 am, noon & 
5 pm. 4 man local news staff cover all government 
agency meetings in person, make 4 checks a day of 
law enforcement agencies, do mobile on-the-spot re-
ports and features. Heavy emphasis on community 
Involvement. Local and national sportscast at :45 
every hour. Personality talk and quiz show 9-10 am. 
MUSIC: generally popular, film, showtunes. standards. 
Contact Representative for further details. Rec'd 
9/22/67. 

I. PERSONNEL 
President-Arthur C. Youngberg, 
General Manager-Ron Greenslate, 

2. REPRESENTATIVES 
Bernard Howard & Co- Inc. 

3. FACILITIES 
1.000 w. days; 500 w. nights; 1440 ke. 
Directional-day and night. 
Operating schedule: 6 am-10 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b, 35, 4a, 4d, 5, Ca, 7b, 8. 
Rate Protection: 156. 
Basic Rates: 206, 21e. 21e, 22b, 23a, 23b, 246, 25a, 

26, 28b, 20e. 30, 32a. 
Contracts: 40a, 41, 42a, 43, 446, 45, 46, 47a, 48, 49, 

51a. 
Comb.; Cont. Discounts: 60b, 60d, 61e, 626, 62d. 
Cancellation: 700. 70e. 71a, 72, 736. 
Prod. Services: 80, 82. 
Affiliated with MRS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 6/1/69-Rec'd 5/9/69. 

(This listing continued on next page) 
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Napa-K V 0 N-Continued 
6. SPOT ANNOUNCEMENTS I min 30 see 15 sec 
1 x  

130 x........._ 6.00 5.00 
260 x.  5.50 4.50 
500 x -____ ..... 5.00 4.00 
750 x.._ -  4.75 3.75 
1000 x.. 4.50 3.50 

2000 x  4.00 3.00 2. 
7. PACKAGE PLANS IOU 20 '11 30 ti 50 ti 100 ti 
1 min.  70 130 180 275 500 
30 sec_  60 110 150 225 400 
15 sec  40 65 105 165 300 

8. PROGRAM TIME RATES lx 52x I04x 260x 
1 hr .. 100 85 75 60 
1/2 hr  60 40 35 30 

10. SPECIAL FEATURES 
NEWS PROGRAMS 
lx I3x 26x 52x 65x 104x 260x 

1/4 hr  35.00 30.00 27.50 25.00 22.50 20.00 15.00 
5 min.  12.00 10.00 9.00 8.00 7.50 7.00 6.00 

(CR) 

3.75 
3.50 
3.25 
3.00 
2.90 
2.75 
2.65 

NEEDLES 
San Bernardino County-Map Location G-9 

See SRDS consumer market map and drta at begin-
ning ot the State. 

KSFE 
1952 

Media Code 4 205 4890 1.00 
KSPE Radio. Box 738, Needles, Calif. 92363. East-

gate 6-2101. 
I. PERSONNEL 
Co-u4ner & Mgr.-James Parr. 
Co-o.ner & Coati Mgr.-Darwin Parr, 
Program Director-Fran Parr. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
250 it.; 1340 kc. Non-directional. 
Operating schedule: 7:00 am-7:00 pm Mon thru 
Sat; 7:30 am-6:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with MISS. 

TIME RATES 
NATIONAL AM) LOCAL RATES SAME 

Rates effective June 1. 1960. (Card No. 2.) 
Card received May 9. 1960. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti.. 4.80 3.50 104 ti_____ 4.00 2.90 
13 ti 4.60 3.15 156 ti 3 80 2.75 
26 4.40 3.20 260 ti__  3.60 2.60 
52 ti  4.20 3.05 312 ti 3.40 2.45 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 tL__________ 40.00 24.00 16.00 10.40 8.00 
13 ti ..... 38.50 23.30 15.40 9.90 7.70 
26 ti    37.00 22.60 14.80 9.40 7.40 
52 ti__ ......   35.50 21.90 14.20 8.90 7.10 
104 ..... ...... 34.00 21.20 13.60 8.40 6.80 
156 ti. 32.50 20.50 13.00 7.90 6.50 
260 ...... _ ..... 31.00 19.80 12.40 7.40 6.20 
312 ti..._.._._._.-  29.50 19.10 11.80 6.90 5.80 
News rate-add 10% to time rate. 

NEWPORT BEACH 
Orange County-Map Location 

See SRDS consumer market map and data at bunt-
nine of the State. 

KOC M (FM) 
1964 

• R IA113 [an F IMO 
Subscriber to the NAB Radio Code 

Media Code 4 205 4920 6.00 
Success Broadcasting Co., 57 Fashion Island, New-

port Beach, Calif. 92660. Phone 714-644-2727. 
I. PERSONNEL 
Pres. & Can't Mgr.-Gary W. Burrill. 
Assistant Manager-Sirs. Lou Richmond. 
Sales Manager-Lee Riley. 

3. FACILITIES 
ERP 2.000 w.; 103.1 mc. Stereo. 
Operating schedule: 6-2 am. PST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regelatIons 
General: la, 20. 2b, Sts. 3b, 3c, 3d, 4a, 9d, 5, 6a, 7b, 

8. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 21a, 21d, 235, 24b, 28b, 28e. 

29a. 
Contracts: 40a, 41, 42b, 44a, 46, 48, 510, 51b, 51e. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, 61e, 

62s, 62d. 
Cancellation: 70a, 70c, 71a, 72. 73a, 73b, 
Prod. Services: 80, 81, 82. 

TIME RATES 
Of 6/1/69-Reed 5/5/69. 

7. PACKAGE PLANS 
CONSECUTIVE WEEK PACKAGE 

1 MINUTE 
WKLY: 1 wk 4 wk 13 wk 26 wk 52 wk 
5 ti  11 10 9 8 7 
10 ti  10 9 8 7 6 
15 ti  9 8 7 6 .... 

30 SECONDS 
5 tl  10 9 8 7 6 
10 ti  9 8 7 6 5 
15 ti  8 7 6 5 .... 

BULK RATES 
lx 52x I04x 260x 520x 

I min  12 10 9 8 7 
30 sec  11 9 8 7 6 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS/AP & LOCAL 

(10-sec ID Open/Close & 1-min spot) 
IX 65x 130x 260x 

Ea   12 10 9 8 

MARINE WEATHER 

Participation with 70 reports per mo. 13 wk mini-
mum, 10-sec ID Open/Close & 30-sec spot. 

210x 420x 840x 
Ea   8.50 7.00 6.00 
All Spots ROS/BTA; fixed position add 20%. 

OAKLAND 
Alameda County-Map Location B-6 

See SRDS consumer market map and data at begin-
ning at the State. 

See San Francisco-Oakland 
(including Alameda, Berkely, Son Mateo) 

OCEANSIDE (I AM; 1 FM) 
San Diego County-Map Location G-11. 

See SRDS consumer market map and data at begin-
ning of the State. 

KMLO 
1967 

CITY OF LICENSE 

VISTA 
(This is a paid duplicate of the listing appearing 
under Vista, Calif.) 
Media Code 4 205 9585 2.00 

North County Broadcasting Co., Inc., Box 1000, 2766 
N. Santa Fe, Vista, Calif. 92083. Phone 714-724-
8333. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Gene Alfred. 
Sales Manager-Joe Orwell. 
Program Director-Frank Mangle. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Los Angeles-Lee F. O'Connell Company. 

3. FACILITIES 
1,000 w.; 1000 hr. Directional days. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 45, 5, 8. 
Rate Protection: 10a, 11a, 13a, 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 245. 24b. 29a, 

30, 31. 
Contracts: 40a. 

TIME RATES 

No, 1 Eff 10/1/67-Itee'd 11/20/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 x  6.50 5.30 312 x...._-___ 4.70 3.50 
13 x  4.40 3.30 
26 x  5.90 4.70 520 x..   4.10 3.10 
52 x  5.60 4.40 750 x  3.80 3.00 
104 x  5.30 4.10 1000 X.  3.50 2.90 
208 x  5.00 3.80 
10 sec: 50% of 1-min. 
Fixed position, extra 5%. 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 ti 30 ti 40+ 
1 into  5.00 4.70 4.40 
30 sec  4.10 3.80 3.50 3.30 
PER MO, ROS: 50 ti 100 ti 150 tl 200 ti 
1 mln. .............. _______ .... 4.70 4.40 4.10 3.80 
30 sec  3.50 3.30 3.10 3.00 
10 sec: 50% of 1-min. 
Fixed position, extra 5%. 
Plans not combinable with spots to earn lower fre-
quency rates. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

(Hourly at :60) 
I x 52x 208x 312x 520x 

Ea   12.00 11.30 9.00 8.20 7.00 
(D) 

KU DE 
1956 

1:11211:1 
Subscriber to the NAB Radio Code 

Media Code 4 205 4950 3.00 

Dolph-Pettey Broadcasting Co., Box K1320, 2950 
Oceanside Blvd., Oceanside, Calif. 92054. Phone 
714-757-1320, 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Lyle R. Richardson. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
500 w.; 1320 he. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 226 lb. 3s, 40, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15a. 
Basic Rates: 20b, 21a, 21c, 21d, 22a, 22b, 23a, 24b, 

24e. 28b, 18e, 29a, 30. 
Contracts: 40a, 41, 42a, 43, 44a, 46. 47a, 48, 49, 

50. 51b. 
Comb.; Cont. Discounts: 60a, 60d, 601. 61e. 
Cancelaltion: 70b. 70d, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 15, 1964. 
Rates received November 6, 1964, 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 U..-   7.40 260 ti..................._____ 
52 ti 7.00 312 U 
104 ti...______.__ 6.60 365 
156 ti  6.20 

7. PACKAGE PLANS 
110$ WEEKLY SATURATION PACKAGES 

-1 minute- -30 seconds-
PER WK: ea tot ea tot 
10 ti._-_______________ 6.50 65.00 5.50 55.00 
20 ti 6.00 120.00 5.00 100.00 
30 ti_ 5.50 165.00 4.50 135.00 
40  __ 5.00 200.00 4.00 160.00 
50 ti -._._--__. 4.50 225.00 3.50 175.00 
ROS MONTHLY SATURATION PACKAGES 

100 ti  _______ 5.50 550.00 4.25 425.00 
150 ti  5.00 750.00 3.75 562.50 

  4.50 900.00 3.25 650.00 
10. SPECIAL FEATURES 
Newscasts: 5 minutes at :55, 2-minute headlines 
at :30. 

NEWS PROGRAMS 
5 min 2 min 5 min 2 min 

1 ti.   14.80 11.10 260 ti_____ 10.80 8.10 
52 14.00 10.50 312 10.00 7.50 
1(4 ti_____ 13.20 9.90 365 9.60 7.20 
156 ti ___ 12.40 9.30 

KUD E-FM 
1961 

Media Code 4 205 4951 1.00 

Dolph-Pettey Broadcasting Co., Box K1320, 2950 
Oceanside Blvd., Oceanside, cant 92054. Phone 
714-757-1320. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Lyle R. Richardson. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 50,000 w. (hods.). 60,0.00 w. (vert.); 102.1 mc. 

Stereo. 
Operating schedule: 7 am-midnight. PST. 
Antenna ht.: 373 ft. above average terrain. 

4. AGENCY COMMISSION 
15% or, time only; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, Sa. 40, 4d, 5, Ca. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21c, 21d, 220. 2213. 23b, 24b. 

24c, 28b, 28e, 29a, 30. 
Contracts: 40a, 41, 42a, 42e, 43. 44a, 44b, 45, 46, 

47a, 48, 49, 50, 51b. 
Comb.; Cont. Discounts: 60a, 60e. 600. 601. 61e, 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod, Services: 80, 81. 82. 
FM sold and programmed separately from AM. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff I/1/67-Reed 1/3/67. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104x 156x 260s 312x 362x 

1 min  6.00 5.70 6.40 5.10 4.50 1.20 3.90 
8. PROGRAM TIME RATES 

lx 52x 104x 156x 260x 312x 362x 
1 hr  60.00 57.00 54.00 51.00 45.00 42.00 39.00 
3/4 hr  48.00 45.60 43.20 40.80 36.09 33.60 31.20 
1/2 hr  36.00 34.20 32.49 30.60 27.00 25.20 23.40 
1/4 hr  24.00 22.80 21.60 20.40 18.00 16.89 15.60 
5 min___ 12.00 11.40 10.80 10.20 9.00 8.49 7.80 

ONTARIO (I AM; I FM) 
San Bernardino County-Map Location G-9 

See SRDS consumer market map and data at begin-
ning of the State. 

KSOM KSOM-FM 
1946 1947 

Media Code 4 205 4980 0.00 

Pacific Broadcasting Corp.. Box 1510, Ontario, Calif. 
91762. Phone 714-982-8888. 624-1480. 

STATION'S PROGRAMMING DESCRIPTION 
KSOM: Programmed for general interest. 
MUSIC 90%; features general popular music, show-
tunes, standards, light classics. In 15 min blocks. 
NEWS: 5 min international. national, regional, local 
news on hour. Feature length reports 8 am. noon. 
6 pm. 5 min commentaries 8:10 am. 12:10 pm, 6:10 
pm. News headlines en half hour during traffic hour. 
Financial newscasts M-F 8:45 am, 1:45 pm. 5:30 pm. 
Short religious meditations 7 times daily. Sun 7-11 
am sacred music and gospel songs. COMMERCIAL 
POLICY: 15 commercials allowed per hour, in 15 
minute clusters. Reed 12/4/68. 

I. PERSONNEL 
General Manager-Conrad G. Sprenger. 
Station Manager-Donald J. Maloney. 
Program Director-Gil Boucher. 

3. FACILITIES 
10.000 w.: 1510 kr. Directional. 
Operating schedule: 24 hours daily. PST. 
FM-ERP 3,000 w.; 93.5 mc. Stereo. 
Operating schedule: Same as AM. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 4b, 5, 60. 
Rate Protection: 10b, 11b. 12b, 13b. 14b. 
Basic Rates: 20b, 23s, 24a, 25a, 28b. 
Contracts: 40e, 421% 45. 46. 
Comb.; Cont. Discounts: 60b. 601, 60k. 61a. 
Cancellation: 70a, 70c, 71a, 73a. 
Tobacco advertising not accepted. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Eft Reed 12/4/68. 

5.40 AA-Mon thru Fri 6-10 am & 3-7 pm. 
5.00 A-Mon thru Fri 5-6 am & 10 am-3 pm; Sat & 
4.80 Sun 5 am-7 Pm. 

B-Mon thru Sun 7 pm-midnight. 

CALIFORNIA 
6. SPOT ANNOUNCEMENTS 

-AA- -A- e-
30 sec 30 sea 30 see 

PER WK: I min or less I min or less I mln or less 
Fixed pos... 16.00 13.00 14.00 11.00 9.00 7.50 
5 ti .........14.00 11.50 12.00 10.00 7.50 6.50 
10 ti  13.50 11.00 11.50 9.50 7.00 6.00 
20 ti  13.00 10.50 11.00 9.00 6.50 5.50 
30 ti  12.50 10.00 10.50 8.50 6.00 5.00 
PER YR: 
104 x  12.00 9.50 10.00 8.00 6.00 5.00 
312 x ....... _  11.00 8.50 9.50 7.50 5.50 4.50 
624 x....... _  10.50 8.00 9.00 7.00 5.00 4.00 
900 z.... . 10.00 7.50 8.60 6.50 4.50 3.50 
1500 x  9.00 7.00 8.00 6.00 4.00 3.00 

7. PACKAGE PLANS 
I Total Plan (20% AA, 50% A. 20% B). 
II Man Plan (50% AA, 50% B). 
III Housewife Plan (100% A). 
Subject to avalls. Preemptible for schedules pur-
chased on open rates. Maximum 50% on Wed thru 
Fri. 

PER WEEK 
1 WK: 10 ti 20 ti 30 tl 40 ti 50 ti 
1 min. ......  ..... ......... 10.00 9.75 9.50 9.25 9.00 
30 sec or less  8.00 7.75 7.50 7.25 7.00 
13 WK: 
1 min.  9.50 9.25 9.00 8.75 8.50 
30 sec or less____ 7.50 7.25 7.00 6.75 6.50 
26 WK: 

9.00 8.75 8.50 8.25 8.00 
30 see or less  7.00 6.75 6.50 6.25 6.00 
52 WK: 
1 min___ .......... 8.60 8.25 8.00 7.75 7.50 
30 sec or less..._  6.50 6.25 6.00 5.75 5.50 
Weekly frequency packages combine with open rate 
to earn discounts within one year. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

lx 26x 52x 104x 260x 520x 
AA   30 28 26 24 22 20 
A   25 23 21 19 17 15 
  20 18 16 14 12 10 

15-MINUTE NEWSCASTS 
AA   60 56 52 48 44 40 
A   50 42 39 36 33 SO 

OROVILLE 
Butte County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KAOR 
1962 

Media Code 4 205 5040 2.00 
K.A01t. Prospectors Village, 580 Oro-Dam Blvd., 

OrovIlle, Calif. 95965. Phone 916-533-9161. 
STATION'S PROGRAMMING DESCRIPTION 

KAOR: Programmed for adults and young adults. 
News and farm reports 6-6:39 am. Entertainment 7-
10:30 am. Local, regional news 7:30-8 am & 7 min 
of each hour throughout day. Open line audience 
participation discussion show 10:30-11 am. Local 
Items of Interest and market reports 11 am-noon. 
Round up news noon-12:30 pm with weather and 
sports. Emphasis on traffic 3:30-5:30 pm. Extended 
news summary 5:30-6 pm with sports wrapup and 
weather. Entertainment 6-7 pm. Serious music enter-
tainment aimed at businessmen and women of pro-
fessional nature 7-9:45 pm. Religious music and 
sermonette 9:45-10 pm. Personality endorsement not 
permitted. Contact Representative for further details. 
Rec'd 12/4/67, 

I. PERSONNEL 
General Manager-Duane E. Hill. 
Program Director-Curt Nelson. 
Sales Manager-Larry Peterson. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles-J. A. Lucas & Co.. 
Inc /JALCO. 

San Francisco-Radio Time Sales/International. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1340 he. 
Non-directional. 

Operating schedule: 6 am-11 pm, PST. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL RATE POLICY 

Affiliated with American Information Network, 
Member: Jalco-No/Cal Group. 

TIME RATES 
Elf Rec'd 7/28/69. 

6. SPOT ANNOUNCEMENTS 
13x 26x 526 104x I56x 260x 3I2x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 see: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
I MINUTE-ROS 

PER WK: 711 14 tl 28 tl 42 ti 5611 70+ 
1 wk.  7.00 6.50 6.00 5.00 4.50 4.00 
5 wk  6.00 5.50 5.00 4.50 4.00 3.50 
10 wk.  5.00 4.50 4.00 3.50 3.00 2.50 
30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

Work Wonders 
the UNITED way 
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CALIFORNIA 

OXNARD-VENTURA 
(5 AM; 3 FM) 

(including Port Hueneme; Santa Paula) 
Ventura County--Map Location D-9 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major rity are consolidated 
tinder the major city heading. This Is not to imply 
that all of the stations provide enual coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

KACY 
1958 

PORT HUENEME 
Subscriber to the NAB Radio Code 

Media Code 4 205 5070 9.00 
RACY, Inc.. Box 1520, Oxnard, Calif. 93030. Phone 
805404-3501. 

I. PERSONNEL 
President-Lincoln T)ellnr. 
General Manager-Ronald Thompson. 
Sales Monager-Don Davis. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

S. FACILITIES 
to.nnn sy. days: 1.000 w. nights; 1520 ke. 

Dirertional-different pattern day and night. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0. Gross billtnes less applicable discounts. 

5. GENERAL ADVERTISING See coded regulations 
flenernl: 2n. 3a, 31), 4a. 4d. 5, 6a. 71). 8. 
'Rate Protection: 10a. lla. I2n. 13a. 
Basic Rates: 20a, 22a, 22b, 23a. 24a, 241). 25a, 28a. 

?en. 
rontrarts: 40e. 45. 40. 47o. 48. 
Comb.; Cont. Discounts: 60b, 001e. Ola. 61b, 61c, 62b. 

07e. 
Cancellation: 70a. yo., 71n. 72n. 

TIME RATES 
Eff 11/1/68-Rec'd 11/11/68. 

AA-6-9 am & 4-7 pm. 
A-9 am-4 pm. 
B-7 pm-roldnIch 1. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

50 120 I8x 24x 
I min  14.00 13.00 12.00 11.00 
30 sec  11.00 10.20 9.40 8.60 

CLASS A 
I min  11.00 10.00 9.00 8.00 
30 ocr  8.60 7.80 7.00 6.20 

CLASS B 
1 min  8.60 7.80 7.00 6.20 
30 sec  6.68 6.04 5.40 4.76 

7. PACKAGE PLANS 
TOTAL AUDIENCE PENETRATION 

(1/3 AA, 1/3 A. 1/3 B) 
12 ti 18 ti 24 ti 30 ti 

1 min  9.00 8.00 7.00 6.00 
30 sec  7.00 6.20 5.40 3.90 

CoNSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

K B BY (FM) 
(formerly KU DU- FM) 

1962 
VENTURA 

Media Code 4 205 5085 7.00 
Tri -Counties Public Service, Inc., Box 5151, Ventura, 

Calif. 93003. Phones 805-642-3239. 485-3239. 
I. PERSONNEL President-Russell Parse. 
Vice-Pros. & Gen'l Mgr.-Mike Thomas. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
ERP 28.000 w.: 05.1 me. 
Operating schedule: 24 hours. PST. 
Antenna ht.•. 215 ft. chore average terrain. 

4. AGENCY COMMISSION 
15/0 net time: 10 days. 

5. GENERAL RATE POLICY 
AM facilities: KUDU. 

TIME RATES 
No. 5 Eff 4/1/69-Reed 3/4/69. 

6. SPOT ANNOUNCEMENTS 
PER MO: 1 ti 30 ti 60 01 90 ti 120 ti 150 ti 
1 min.  7.00 6.00 5.50 5.00 4.50 4.00 
30 see  5.60 4.80 4.40 4.00 3.60 3.20 

8. PROGRAM TIME RATES 
PER WK: 1 ti 2 tl Sti 4 ti 5 ti 6 tl 
1 hr  60.00 56.00 52.00 48.00 44.00 40.00 
1/2 hr  45.00 42.00 39.00 36.00 33.00 30.00 
1/4 hr....._  30.00 28.00 26.00 24.00 22.00 20.00 
10 min.  22.50 21.00 19.50 18.00 16.50 15.00 
5 min.  15.00 14.00 13.00 12.00 11.00 10.00 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

KOXR 
1955 

OXNARD 
Media Code 4 205 5100 4.00 
Oxnard Broadcasting Corp.. 1280 S. Oxnard Blvd., 

Oxnard. Calif. 93030. Phone 805-483-2303. 
I. PERSONNEL 
Gen'l Mgr. & Nat'l Sales Dir.-Paul R. Schneider. 

2. REPRESENTATIVES 
West -J. A. Lucas Co.. Inc./JALCO. 
East-AAA Representatives. 
Southwest-Mario Messina Company. 

S. FACILITIES 
5,000 w. days, 1,000 w. nights; 910 kg. 

Directional. 
Operating schedule: 5 am-midnight. PST. 

4. AGENCY- COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a. 3d. 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 151). 
Basic Rates: 20a, 220. 23a, 28a, 28c. 29a. 
Contracts: 40a, 42b. 43, 45, 50. 51a, 51b. 
Comb.: Cont. Discounts: 60a, 60f. 62d. 
Cancellation: 71a. 73a. 
Prod. Services: 82. 
AU Spanish-language:•broadcasting. 
Member: Jaleo-So/Cal'- Group, AAA California Span-
ish Network. 

TIME RATES 
No. 8 Eft' 6/1/67-Reed 5/16/67. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 
-Selected wks-- - 13 consee teks -

PER WK: 1 raln 30 see 15 see 1 min 30 see 15 see 
5 ti  6.00 5.00 4.00 5.50 4.50 3.50 
10 ti  5.75 4.75 3.75 5.25 4.25 3.25 
15 ti  5.50 4.50 3.50 5.00 4.00 3.00 
20 ti  525 4.25 3.25 4.75. 2.75 
25 ti  5.00 4.00 3.00 4.50 3.50 2.50 
30 ti ........ .._  4.75 3.75 2.75 4.25 3.25 2.25 
35 ti  4.50 3.50 2.50 4.00 3.00 2.00 
40 ti  4.25 3.25 2.25 3.75 2.75 - 
45 ti.........._ 4.00 3.00 2.00 3.50 2.50 

-26 cansen wks- -52 cones teks-
5 ti  5.00 4.00 3.00 4.50 3.50 2.50 
10 ti  4.75 3.75 2.75 4.25 3.25 2.25 
15 ti...... ..... __ 4.50 3.50 2.50 4.00 3.00 2.00 
20 ti  4.25 3.25 2.25 3.75 2.75 .--
25 ti  4.00 3.00 2.00 3.50 2.50 _... 
30 ti  3.75 2.75 ._... 3.25 2.25 _... 
35 ti..... ...... _  3.50 2.50 .... 3.00 2.00 
40 ti  3.25 2.25 ...... 2.75 ._... -.. 
45 ti  3.00 2.00   2.50 --

8. PROGRAM TIME RATES 
PER YR: I hr 1/2 hr 1/4 hr 5 min 
1 y  60.00 37.50 22.50 10.00 
13 x  58.00 36.00 21.50 9.50 
26 x  56.00 34.50 20.50 9.00 
52 x  54.00 33.00 19.50 8.50 
104 x  52.00 31.50 18.50 8.00 
106 y  50.00 30.00 17.50 7.50 
208 x  48.00 28.50 16.50 7.00 
260 x   46.00 27.00 15.50 6.50 
312 x  44.00 25.50 14.50 6.00 
364 x  42.00 24.00 13.50 5.50 

10. SPECIAL FEATURES 
5-Minute Newscasts-Program rates apply. 

KPMJ (FM) 
1958 

OXNARD 

Media Code 4 205 5130 1.00 
Oxnard Broadcasting Corp., 1280 S. Oxnard Blvd.. 

Oxnard. Callf. 93030. Phone 805-483-2303. 

I. PERSONNEL 
Gen'l Mgr. & Nat'l Sales Dir.-Paul R. Schneider, 

2. REPRESENTATIVES 
J. A. Lucas Co., Inc./.TALCO. 

3. FACILITIES 
ERP 10.000 w.: 104.7 mr. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 14 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a. 3d. 4a, 4d, 5, 6e. 7b, 8. 
Rate Protection: 15h. 
Basle Rates: 20a. 22e. 235, 2Ra, 28e, 20a, 
Contracts: 40e. 42b. 43. 45, 50. 51e. 51b. 
Comb.: Cont. Discounts: 60a, 60f, 62d. 
Cancellation: 71a, 73a. 
Prod Services: 82. 

TIME RATES 
Rates effective January 1. 1961. 
Rote« received January 13. 1961. 

7. PACKAGE PLANS 
(Weekly Packages) 

1 min. sn see. 10 lee. 
5 times LOO 4.00 3.00 

10 times   475 9.80 2.80 
15 times. 4.50 3.60 2.80 
20 times  4.25 3.40 2.40 
nn times  4.00 3.20 2.20 
40 times   375 3.00 2.00 
50 times    3.50 2.80 1.80 

10 Minute News Package 
Per week: Each Per week: Each 
1 times  8.50 In times _ 7.50 
9 times  jinn 20 times  7.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time._ 50.00 sn.nn 20.00 ts.nn moo 
13 times.. 47.50 28.50 19.00 14.25 9.50 
20 times.. 45.00 27.00 18.00 13.50 9.00 
52 times.. 42.50 25.50 17.00 12.75 8.50 
158 times.. 40.00 24.00 18.00 12.00 8.00 
200 times.. arm 22.50 15.00 11.25 7.50 
364 times.. 35.00 21.00 14.00 10.50 7.00 

KQIQ 
1948 

SANTA PAULA 

Media Code 4 205 5160 8.00 
Rancho Broadcasting, Inc., 110 Cameron St.. Santa 

Paula. Calif. 93060, Phone 805-647-1400, 487-1400, 
525-6511. 
STATION'S PROGRAMMING DESCRIPTION 

KQIQ: Programmed for adults and young adults. 
Country music formatted 5 am-12M featuring current 
top selling singles and albums integrated with coun-
try standards and classics. Religion and gospel music 
Sun 6 am-noon. NEWS: UPI and local, programmed 
twice an hour including sports and county weather 
report. FARM: report M-F 6:50-7 am. COMMER-
CIAL POLICY; 18 minutes maximum. Air Personal-
ities available for sport remote pickups, shopping 
centers and fairs. Contact Representative for further 
details. Ree'd 7/27/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-M. Farsee. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

S. FACILITIES 
250 w.; 1400 kc. Non-directional. 
Operating schedule-5 am-midnight. 

4. AGENCY COMMISSION 
15/0: time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. 2a. 2b, 3a. 3b, 3c, 3d, 4e. 5, 6a, 7b, 
Rate Protection: 10b, 11b, 131% 14b. 156. 
Basie Rates: 20b, 21b, 21d. 22a, 23a, 25e, 28e, 
Contracts: 40e. 41, 44e. 44b, 46, 49. 51c. 
Comb.: Cont. Discounts: 02e. 
Cancellation: 70b, na, 71a, 72b. 
Prod. Services: 81. 82. 

TIME RATES 
Elf 5/1/68-Ree'd 4/15/68. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
1 WEEK 
-AA--A-

PER WK: I min 30 see I min 30 see 
1 ti  7.65 6.15 6.15 4.95 

7.05 5.90 5.30 4.15 
10 ti  6.20 5.00 5.05 3.95 
15 ti  5.90 4,70 4.85 3.76 
20 ti  5.60 4.45 4.60 3.60 
25 ti  5.30 4.15 4.35 3.45 

13 WEEKS 
5 ti________   5.90 4.70 4.70 3.55 
10 ti  5.65 4.50 4.50 3.35 
15 ti  5.45 4.25 4.25 3.20 
20 ti  5.20 4.00 4.00 3.00 
25 ti  4.95 3.75 3.75 2.80 

26-52 WEEKS 
4.50 4.30 3.20 

10 ........................ 5.05 4.15 4.00 2.90 
15 ti  4.70 3.75 3.65 2.70 
20 .......... ..........  4.35 4.35 3.40 3.30 2.55 
25 ti  4.15 3.05 2.95 2.35 
15 sec or less: 80% of applicable 30-sec rate. 

10. SPECIAL FEATURES 
1400 NEWSCASTS 

5-min News Summary: 1-1/2x applicable 1-min rate. 
3 min News Headlines: 1-1/2x applicable 30 sec rate. 

WEATHER 
Ventura County Weatherscope: 1-1/2x applicable 90-
sec rate. 

FEATURES 
KQIQ County Calendar: 1-1/2x applicable 30-see rate. 
Sports Highlights: 1-1/2x applicable 1-min rate. 
Today In Agribusiness: 1-1/2x applicable 30-seo or 
1-min AA rate. 

KUDU 
1947 

VENTURA 

Subscriber to the NAB Radio Code 

Media Code 4 205 5190 5.00 
Tri-Counties Public Service, Inc., Box 5151, Ventura, 

Calif. 03003. Phones 805-642-3230. 485-3239. 

I. PERSONNEL 
President-Russell Purse. 
Vice-Pres. & Gen'l Mgr.-Mike Thomas. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
1,000 w.•, 1590 kc. Directional-same pattern day 
and night. 

Operating schedule: 24 hours. PST. 
4. AGENCY COMMISSION 

15/0 net time; 10 days. 
5. GENERAL ADVERTISING See coded regulations 

General: la. la, 3b. 4a, 4d, 5. 0e. 7b, 8. 
ltate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 235. 24b. 205. 
Contracts: 40a. 42b, 46. 
Comb.: Cont. Discounts: 600. 60k. 61e. 61b. 626. 
Cancellation: 700. 70e. 11e. 
FM facilities: KBBY (FM). 
Affiliated with American Entertainment Network 

TIME RATES 
No. 5 Eff 4/1/69-Ree'd 3/4/69. 

AA-Mcn thru Fri 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA- -A--

PER WK: I min 30 sec I min 30 see 
1 ti  12.00 9.60 10.00 8.00 
6 ti  10.00 8.00 8.00 6.40 
12 ti  9.00 7.20 7.00 5.60 
18 ti  8.00 6.40 6.00 4.80 
24 ti  7.00 5.60 5.00 4.00 
10 sec: 60% of applicable 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(I/IAA: 1/3A, daytime; 1/3A, evenings) 
PER WK: 12 ti 18 ti 24 tl 30 tl 
1 min  8.00 7.00 6.00 5.00 
30 see    6.40 5.60 4.80 4.00 

10. SPECIAL FEATURES 
5-min News-1-1/2 x applicable 1-min rate. 
3-min News-1-1/2 x applicable 30-sec rate. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

KVEN 
1948 

VENTURA 

Subscriber to the NAB Radio Code 
Media Code 4 205 5250 7.00 
KVEN Broadcasting Corp., 3897 Market St., Ventura. 

Calif. 93003, Phone 805-642-9595. 

I. PERSONNEL 
Pres. & Gent, Mgr.-Ira E. Laufer. 
Vice-Pres. & Gen'l Sales Mgr.-Robert L. Fox. 
Vice-President. Sales-Sid Held. 

2. REPRESENTATIVES 
New York, Chicago, Detroit-Stone Representatives. 

Inc. 
San Francisco-Radio Time Sales. 
Los Angeles-Robert L. Fox/Ira Laufer, Ho 1-9757. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 he. 
Operating schedule: 5 am-midnight. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 4a, 4d. 5, 11a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22e, 230. 24b, 25a, 28a, 29a. 
Contracts: 40a. 46. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62e. 
Cancellation: 71n. 73a. 
Affiliated with 5111S. 

TIME RATES 
No. 4 Eff 9/1/69-Reed 

AA-Mon thru Sat 6-9:30 am & 3 
A-Mon thru Sat 0:30 osa -3:30 p 
6 am-7 pm. 
B-All other times. 

7. PACKAGE PLANS 
CONSECUTIVE WEEKLY PACKAGES 

1 WEEK 
min -30 soc-
AAA A 

9.25 8.65 7.10 5.45 
8.75 8.15 6.70 5.05 
8.00 7.60 6.25 4.70 
7.40 . 7.20 5.80 4.35 
6.80 5.20 6.70 5.40 3.95 
6.20 4.70 6.20 5.00 3.60 

13 WEEKS 
8.75 6.80 8.30 6.70 5.15 
8.20 6.35 7.80 6.25 4.85 
7.60 5.95 7.30 5.80 4.45 
7.10 5.50 6.80 5.35 4.05 
6.50 5.05 6.30 4.90 3.65 
5.90 4.65 5.70 4.45 3.35 

26 WEEKS 
8.50 6.50 7.90 6.35 4.95 
7.85 6.05 7.40 5.05 4.60 
7.25 5.70 6.90 5.50 4.20 
6.70 5.15 6.40 5.05 3.80 
6.10 4.80 5.05 4.65 3.50 
5.50 4.35 5.45 4.20 3. 10 

52 WEEKS 
1 U.._ .........10.10 8.15 6.25 7.50 6.05 4.80 
10 ti  9.35 7.50 5. 80 7.10 5.60 4.40 
15 ti........ 8.65 6.90 5.40 6.55 5.15 4.05 
20 ti  7.90 6.30 4.95 0.05 4.80 3.65 
30 ti__   7.20 5.70 4.50 5.55 4.35 3.25 
40 G.  6.40 5.05 4.10 5.05 3.90 2.90 
10 see: 50% of 1-min. 

8. PROGRAM TIME RATES 
-.55 min---- -.25 min 
AA A B AA A 

1 ....... 92.50 77.50 60.00 51.50 45.50 32.50 
26   90.00 75.50 58.50 50.50 44.50 31.75 
52   87.50 73.50 57.00 49.50 43.50 31.00 
104 x  
156 x 
208 x 
260 x 
312 x 

PER WK: AA B 
1 ti  11.40 7.20 
10 ti  10.75 6.70 
15 ti  10.00 6.20 
20 ti  9.25 
30 ti  8.50 
40 ti  7.75 

1 U  11.00 
10 ti..._   10.25 
15 ti ....... __ 9.50 
20 U__   8.75 
30 ti  8.00 
40 ti..._   7.30 

1 ti  10.60 
10 ti  9.90 
15 ti  9.15 
20 U.-   8.40 
30 ti  7.60 
40 ti  6.00 

1 x  
26 x 
52 

8/5/69. 
:30-7 pm. 
m & 7-9 DUI; Sun 

...i. . . . 
104 x_____ 30.25 25.20 19.10 25.80 22.20 
156 x  29.50 24.60 18.80 25.20 21.90 
208 x  28.75 24.00 13.50 24.60 21.60 
260 x  28.00 23.40 18.20 24.00 21.30 
312 x  27.25 22.80 17.90 23.60 21.00 

(•) Add 50% of applicable 5-minute rate 
hour or 1/2 hour. 

Rates not retroactive for spots or programs. 
10. SPECIAL FEATURES 

5-MINUTE NEWSCASTS 
1 x 250 050 130X 2000 260x 520x 

AA.... 15.00 14.50 14.00 13.50 13.00 12.50 12.00 
A  12.50 12.05 11.60 11.15 10.70 10.25 9.80 
13  9.75 9.30 8.85 8.40 7.95 7.50 7.05 
Weather Features-Each hour at :15 and :45, ap-
plicable 1-minute rate plus 2.00. 

80.00 71.50 55.50 48.50 42.50 
82.50 69.50 54.00 47.50 41.50 29.50 
80.00 67.50 52.50 46.50 40.50 28.75 
77.50 65.50 51.50 45.50 39.50 28.00 
75.00 63.50 50.00 44.50 38.50 57.25 

5 min- -10 min-
32.50 27.00 20.00 27.60 22.10 16.50 
31.75 26.40 19.70 27.00 22.80 16.25 

16.00 
15.75 
15.50 
15.25 
15.00 
14.75 
for 1 

K V E N-FM 
1961 

VENTURA 

e 
Media Code 4 205 5251 5.00 
SVEN Broadcasting Corp., 3807 Market St.. Ven-

tura, Calif. 03003. Phone 805-642-8595. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ira E. Laufer. 
Vice-Pros. & Gen'l Sales Mgr.-Robert L, Fox. 
Prog. Dlr. 8c Chief Eng.-Fred Hall. 

2. REPRESENTATIVES 
New York, Chicago, Detrolt-Stone Representatives. 

Inc. 
San Francisco-Albert Chance Company. 
Lou Angeles-Robert L. Fox/Ira Laufer. Ho 1-9757. 

S. FACILITIES ERP 38.000 w.• 100, 7 mc. 
Operating schedule: 7:00 am-midnight daily. PST. 
Antenna ht.-2.250 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 45, 4d, 5, Ca, 7b, 8. 
Rate Protection: 10b, 11b, 12h, 13b. 
Basic Rates: 20a, 228. 22b, 235, 24b, 26, 28a, 290. 
Contracts: 40a. 46. 47e. 48. 
Comb.: Cont. Discounts: 60c. 61a. 61b, 62b. 
Cancellation: 70e, 70e. 71a, 73a. 
Length of commercial copy: 
5 minute program  1:00 

FM sold and programmed separately from AM. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. 1 Eff 2/1/66-Reed 10/26/66. 

7. PACKAGE PLANS 
CONSECUTIVE WEEKLY PACKAGES 

1 WEEK 
PER WK: 10 ti 15 ti 20 tl 30 tl 40 tl 
1 min...__ .......... _ ... 5.80 5.40 5.00 4.60 4.20 
30 sec  4.40 4.10 3.80 3.50 3.30 

13 WEEKS 
1 min  5.55 5.15 4.75 4.35 3.95 
30 sec- ....... - ... 4.20 3.90 3.60 3.30 3.00 

26 WEEKS 
1 min...... ....... _ ..... 5.30 4.90 4.50 4.10 3.70 
30 sec.. ....... _ ...... 4.00 3.70 3.40 3.10 2.80 

52 WEEKS 
1 min. 5.05 4.65 4.25 3.85 3.45 
30 sec  3.80 3.50 3.20 2.90 2.80 

8. PROGRAM TIME RATES 
1 hr 3/4 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  62.30 48.45 44.30 27.70 20.10 11.80 
2 ti  58.85 45.70 41.55 26.65 18.30 10.70 
3 ti  55.40 42.95 38.75 24.95 16.65 9.70 
4 ti  51.95 40.15 36.00 23.20 15.60 9.00 
5 ti  48.45 37.40 33.25 21.45 14.55 8.35 

TO. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 
Ix 250 65x 130x 200x 2600 5200 

5 min..-   10.50 10.10 9.70 9.30 8.90 8.50 8.10 

154 Spot Radio Stations September 1, 1969 



PALMDALE 
Los Angeles County-Man Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

See Lancaster-Palmdale 

PALM DESERT 
Riverside County-Map Location G-10 

See SRDS consumer market map and data at begin-
ning of the State. 

KGOL 
1965 

Media Code 4 205 5280 4.00 
The Duggay Corp.. Box 1063, Palm Desert, Calif. 

92260. Phone 714-346-1270. 

I. PERSONNEL 
President-Harry Trenner, 
Vice-President, Sales-Cy Ostrup. 
General Manager-Robert C. Avery. 

2. REPRESENTATIVES 
Blair Radio 

3. FACILITIES 
500 w.; 1270 kc. Directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time: rendered on 1st. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, la, lb, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, lib, 13b. 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 25a, 26, 28b, 

29a. 
Contracts: 40a, 45, 47a. 
Comb.; Cont. Discounts: 605. 61e. 
Cancellation: 70e. 71b, 73a. 
Affiliated with MRS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received October 13, 1065. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti  6.00 4.75 120 ti  4.00 3.00 
15 ti  5.50 4.50 500 ti 3.00 2.00 
30 ti  5.00 4.00 1000 ti 2 00 1.00 
60 ti  4.50 3.50 

7. PACKAGE PLANS 
ea 

15 spots within 3 days  3.00 
30 spots within 5 days  2.50 
40 spots within 5 days  2.25 
50 spots within 5 days    2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 tL  50. 35. 20. 
50 ti  40. 25. 18. 

PALM SPRINGS (2 AM; 1 FM) 
Riverside County-Map Location G-10 

See SRDS consumer market map and data at begin-
ning of the State. 

KCHV 
COACHELLA 

NBC Radio Network 
City of license. Coachella, Calif. 
Palm Springs Office-Palm Springs Aerial Tramway, 

P. 0. Drawer FF. Phone 714-324-4732. 
See listing under Coachella, Calif. - 

  Advertisement  
I. PERSONNEL 
Owner-Edward Gorges. 
General Manager-Ike Staples. 
Spanish Language-Ben Sala. 
Farm News Director-Don Blab. 

2. REPRESENTATIVES 
Los Angeles-Call station collect 714-398-5534--Bette 
Ward. 

San Francisco-The Sandeberg-Glenn Co. 
New York-Chicago--Burns, Smith Co. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 970 Irc. Operating 
schedule: 24 nours. 

4. RATES 
GUARANTEED TIMES 

Frequency I min 30 see 20 see 10 see 
1 ............. 10.80 7.90 5.95 

52 _ 8.10 5.95 4.40 __ 
156     6.70 4.95 3.70 --
500   5.70 4.20 3.15 _-

1,000   4.60 3.35 2.65 
(Note: Spanish announcements sold at guaranteed 
time rate.) 

RUN OF SCHEDULE TIMES 
1   8.70 6.40 4.80 2.85 

52   6.25 4.55 3.40 2.05 
156   5.50 3.95 2.90 1.75 
500   4.55 3.30 2.50 1.50 

1,000   3.45 2.50 1.90 1.30 

KCMJ 
1946 

e 11331:1 
Media Code 4 205 5310 9.00 
Westminster Broadcasting Corp., Box KR, 300 Radio 

Rd., Palm Springs, Calif. 92263. Phone 714-325-
2253. 

I. PERSONNEL 
President-Morris Bergreen. 
Vice-President-Bernard Bergreen. 
General Manager-William Hessen, 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco-

J. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
1.000 w. days, 500 w. nights; 1010 ke. DIreetionaL 
Operating schedule: 6 am-midnight daily. PST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3e. 3b. 4a, 4d, 5. 6s, 8. 
Bate Protection: 1013, 11b, 12b. 13b, 14b. 
Basic Rates: 22a, 23a, 24a. 24b, 25a. 281:4 29a. 
Contracts: 40a, 45. 46. 
Comb.: Cont. Discounts: 60k. 61c, 62b. 
Cancellation' 70a. 70c, 71a, 730. 
Affiliated with CBS. 
Member: Jaleo-So/Cal Group, CBS Radio Pacific 
Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Elf 12/1/68-Rec'd 5/16/69. 
AA-Mon thru Fri 6-10 am & 4-7 pm: Sat & Sun 
all day. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

YRLY: lx 500 1005 250x 500x 750x 1000x 
AA 7.25 6.70 6.10 5.55 4.95 4.40 3.80 
A.... 6.70 6.10 5.55 4.95 4.40 3.80 3.25 

30 SECONDS 
AA 5.75 5.30 4.85 4.40 3.90 3.45 3.00 
A.... 5.30 4.95 4.50 4.10 3.60 3.10 2.65 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 10 ti 20 tl 90 ti 40 t1 50 11 
AA   6.10 5.55 4.95 4.40 4.00 
A   5.55 4.95 4.40 3.80 3.40 

30 SECONDS 
AA   4.85 4.40 3.90 3.45 3.40 
A   4.50 4.10 3.60 3.10 3.00 

Packages are convertible to yearly frequency rates as 
earned. 

8. PROGRAM TIME RATES 
lx 13x 200 52x 1005 250x 

1 hr 
1/2 hr  48 45 41 38 32 
1/4 hr  33 32 31 30 26 23 
10 min  25 23 21 18 16 14 
5 min. ............. 14 13 (*) 12 11 10 

(•) 12.50. 

KDES 
1956 

SAVALLI/GATES 
INCORPORATED 

Media Code 4 205 5340 6.00 
Cameron Broadcasting Co., 611 S. Palm Canyon Dr., 
Palm Springs, Calif. 92262. Phone 714-324-1211. 

STATION'S PROGRAMMING DESCRIPTION 
KDES: Programmed for mass audience-adults and 
young adults 6 am-6 pm, young adults and teens 
6 nm-I2M. 
MUSIC: General popular, including standards, cur-
rent singles, albums, and past hits of a compatible 
nature. Music programming balance changed to suit 
target audience, based on time of day. Music during 
daytime hours is adult-oriented. 6 air personalities 
whose comments deal in areas of community involve-
ment. NEWS: 6 min each hour at :54, plus weekly 
hour documentary and other event-related programs. 
COMMERCIAL POLICY: Maximum 4 commercials 
per quarter hour. 10 minute product separation guar-
anteed. Complete mobile facilities and air person-
alities for remote broadcasts. Contact Representative 
for further details. Reed 7/30/69. 

I. PERSONNEL 
President-George E. Cameron, Jr. 
Vice-Port. & Gen'l Mgr.-Norman W. Lofthus. 
Sales Manager-Kirk Hans. 

2. REPRESENTATIVES Savalll/Gates, Inc. 
Washington, Oregon-William L. Simpson & Asso-

ciates COMDSTIS. 

3. FACILITIES 
5.000 w. days, 500 w. nights; 920 kc. Directional. 
Operating schedule: 5:55 am-midnight daily. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, in. 4s. 4d, 5, 60, 7b. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 155. 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 22a, 22b, 23a, 24a, 

29b, 24c, 25a, 28a, 295. 
Contracts: 40a, 41, 44a, 45. 46, 47a, 48, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60f, 6H. 62cl. 
Cancellation 70b, 70d. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
FM facilities: KGEC (FM). 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rev. No, 11 Eff 1/1/67-Iteed 11/28/66. 

6. SPOT ANNOUNCEMENTS 
GUARANTEED TIME 

(Fixed positions 7-9 am & 4-6 pm) 
lx 100x 200x 400x 600x 800x 

1 min 8.00 7.50 7.00 6.50 6.00 5.25 
30 sec 6.00 5.65 5.30 4.90 4.60 4.05 

ROS 
1 min 6.50 6.10 5.70 5.30 4.90 4.45 
30 sec 5.00 4.70 4.40 4.10 3.80 3.40 

7. PACKAGE PLANS 
GUARANTEED TIME 

(Fixed positions, 7-9 am & 4-6 pm) 
PER WK: 

7 ti 14 ti 21 01 90 ti 60 ti 90 ti 
1 min 7.00 6.65 6.30 5.95 5.55 5.10 
30 see 5.25 5.00 4.75 4.50 4.25 3.95 

ROS 
1 min 5.75 5.50 5.25 4.95 4.65 4.35 
30 sec 4.25 4.10 3.90 3.70 3.50 3.30 

8. PROGRAM TIME RATES 
lx I3x 

1 hr  60 55 
1/2 hr    40 36 
1/4 hr  30 27 
5 min  12 11 

10. SPECIAL FEATURES 
Nevis Service--commisslonable. per program 1.00. 

26x 
50 
22 
24 
10 

520 
45 
28 
21 
9 

1000x 
4.50 
3.50 

CALIFORNIA 

KWXY KWXY-FM 
CATHEDRAL CITY 

4.00 
3.00 REPRESENTED BY 

120 tl 
4.60 
3.60 

3.10 

ADVERTISING SALES WEST 

Fine Music 
City of license-Cathedral City, Calif. 
Broadcast Center, Avenue 34 at Via Altamira, Palm 

4.10 Springs, Calif. Phone 714-328-1104. 

See listing under Cathedral City, Calif. 

1040 21180 
40 35 
24 20 
18 15 
8 7 

KGEC (FM) 
1963 

• 
Media Code 4 205 5370 3.00 

Cameron Broadcasting Co., 611 S. Palm Canyon Dr., 
Palm Springs, Calif. 92262, Phone 714-352-5046. 

STATION'S PROGRAMMING DESCRIPTION 
KGEC (FM): Programmed for adult audiences. 
MUSIC: Middle-of-the-road employing two - thirds 
instrumental hits, one-third vocals and standards. 
Weekly broadway showtunes programs. NEWS: 6 
min newscasts in key hours plus meekly hour docu-
mentary and other event related specials. COMMER-
CIAL POLICY: Maximum 2 commercials per usar-
tor-hour, 10 minute product separation guaranteed. 
Cotnplete mobile facilities and air personalities for 
remote broadcasts. Contact Representative for further 
details. Reed 7/30/69. 

I. PERSONNEL 
President-George E. Cameron, Jr. 
Vice-Pros. & Gen'l Mgr.-Norman W. Lofthus, 
Sales Manager-Kirk Hans. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Washington, Oregon-William L. Simpson 8e Asso-

ciates Company. 

3. FACILITIES 
ERP 20.000 w.; 104.7 mc. Stereo. 
Operating schedule: 7 am-midnight daily. PST. 
Antenna ht.: 276 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 3d, 4a, 4d, 5, 6. To. 8. 
Rate l'rotection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 20a, 21a, 24b, 25a, 28a, 28c. 29b, 33a. 
Contracts: 40a. 41, 42b, 44b, 45, 47a. 49, 51c. 
Comb.; Cont. Discounts: 60f. 61a. 
Cancellation: 70a, 71a, 72, 73b, 
Prod. Services: 32. 
AM facilities: KDES. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 2 Eff 7/1/68-Itec'd 6/21/68. 

6. SPOT ANNOUNCEMENTS 
GUARANTEED TIME 

I x 100x 200x 400x 600x 
I min 5.00 4.70 4.40 4.10 3.75 
30 sec 3.80 3.60 3.40 3.20 3.00 

RUN-OF-SCHEDULE 
1 min 3.80 3.60 3.40 3.20 2.95 2.70 2.45 
30 our 3.00 2.85 2.70 2.55 2.35 2.15 1.95 

7. PACKAGE PLANS 
GUARANTEED TIME 

14 ti 21 ti 30 ti 60 ti 
4.40 4.20 4.00 3.80 
3.35 3.20 3.05 2.90 
RUN-OF-SCHEDULE 

1 min 3.50 3.40 3.25 3.10 2.90 2.70 2.50 
30 sec 2.75 2.65 2.55 2.45 2.30 2.15 2.00 

PER WK: 
7 ti 

1 min 4.60 
30 sec 3.50 

8. PROGRAM TIME RATES 
ix I3x 26x 52x 

1 hr  30.00 27.50 25.00 22.50 
1/2 hr  20.00 18.00 16.00 14.00 
1/4 hr  15.00 13.50 12.00 10.50 
5 min. ... .. .   6.00 5.50 5.00 4.50 

10. SPECIAL FEATURES 
News Service--commissionable, per program 1.00. 

8000 
3.40 
2.75 

90 ti 
3.60 
2.75 

104x 
20.00 
12.00 
9.00 
4.00 

10005 
3.00 
2.50 

120 ti 
3.40 
2.60 

20Sx 
17.50 
10.00 
7.50 
3.50 
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PALO ALTO 
Santa Clara County-Map Location C-7 

See SltDS consumer market map and data at begin-
ning of the State. 

KIBE 
1949 

PALO ALTO 

(This is a paid listing.) 

Media Code 4 205 5430 5.00 

KDFC (FM) 
1948 

SAN FRANCISCO 

Sundial Broadcasting Corp., 495 Beach Si., San 
Francisco, Calif. 94133. Phone 415-776-4720, 

STATION'S PROGRAMMING DESCRIPTION 
RIDE: Programmed for adults. 
MUSIC: concert music programmed exclusively. All 
Periods represented from pre-Baroque to contemPorarY. 
Tempo and character vary with time of day. Special 
programs: complete operas, campus concerts, recorded 
premier performances. virtuoso concerts, request pro-
grams, Broadcast Foundation of America releases, 
featured orchestra programs and 15 min news sum-
mary at 7 am with bulletins throughout day. COM-
1,1ERCIAL POLICY: 6 minutes per hour, no double 
spotting, no interruptions of performances of sympho-
nies, concerts, or operas. Scheduled announcements 
run immediately on conclusion of selection Contact 
Representative for further details. Itec'd 10/9/67. 

I. PERSONNEL 
General Manager-Edward Davis. 
Program Director-Harold Oxen. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3, FACILITIES 
5,000 w. days; 1220 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 
Daytime simulcast. 
FM FACILITIES 
ERP 33,000 w.; 102.1 mc. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 1260 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 201), 21a, 21b, 22b, 23a, 23b, 24b, 25a. 

26. 28a. 28e. 29a. 30. 
Contracts: 40a, 41, 42b, 44a, 46, 47a, 48, 49, 50, Ola. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 61a, 62a, 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Symphonic, operatic and other long concert works not 
interrupted for commercial announcements. Announce-
ments run immediately after conclusion of perform-
ance approximating time ordered as closely as pos-
sible. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective July 1, 1965. (Card No. 9.) 

Card received June 25, 1965, 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min SO sec 
1 ti  25. 15. 104 ti----....... 13. 11. 
13 ti  20. 14. 260 ti  13. 10. 
26 ti............. 18. 13. 312 ti  12. 9. 
52 ti  16. 12. 624 ii.......... 11. 8. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(1 minute) 
PER WIC: ea ea 
10 II  14. 30 ti.  10. 
20 ti  12. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x...................... 150. 100. 75, 50. 37.50 
DISCOUNTS 

I3x- 5% 52x-12-1/2% 1562-20% 
26x-10% 1041-15% 260x-25% 

(S/D) 

THE AUDIENCE OF THE 
NEXT STATION. 

MORE MEN 

MORE WOMEN 
MORE TEENS 

THAN ALL OTHER 

STATIONS 

PULSE 
RATED 
#2 
KDES SURVEY AREA 

REPRESENTED BY 
SAVALLI/GATES, INC. 

September 1, 1969 Spot Radio Stations 155 



CALIFORNIA 

PARADISE 
Butte County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KEWQ 
1960 

Media Code 4 205 5460 2.00 
Butte Broadcasting Company, Inc., Box KEWQ. 

Paradise, Calif. 95969. Phone 916-877-3872. 
STATION'S PROGRAMMING DESCRIPTION 

KEWQ: Programmed for adults. 
Predominantly religious, featuring religious instru-
mental music 3-1/2 hours daily each afternoon. 
NEWS: news summary. 15 min, daily at 6 am. head-
lines, including sports and weather report and stocks 
twice each hour throughout day. Teletype wire service, 
local news, discussions and interviews. FARM: news 
daily within 6 am news summary. COMMERCIAL 
POLICY: single spotting only is permitted. CON-
TINUITY POLICY: tolmera commercials unaccept-
able. Reed 4/24/69. 

I. PERSONNEL 
President-Carl J. Auel. 
Sec'y, Treas. & Sales Mgr.-Scott L. Smith. 
Station Manager-Daniel L. Barnett. 

3. FACILITIES 
500 w. days: 930 kc. Non-directional. 
Operating schedule: 6 am-sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING Sea coded regulations 
General: la. 2a, 2b, 3a, 3b, 3d, 4b, 4d, 5, 611, 7b. 
Rate Protection: 10h. 1lb, 12b, 13b, 14b, 15b. 16. 
Basle Rates: 21b, 223, 23a, 24b, 25a, 26, 30. 
Contracts: 40a. 921:. 46. 49. 
Comb.: Cont. Discounts: Ma, MI. Old. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
50% discount on spots to bona-fide, non-profit re-
ligious oragnizations. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 5/1/69-Ree'd 4/24/69. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 2600 520x 1000x 
1 min  3.60 3.30 3.00 2.70 2.40 
30 sec  2.40 2.20 2.00 1.80 1.60 
20 sec  1.80 1.65 1.50 1.35 1.20 
10 sec  1.20 1.10 1.00 .90 .80 

7. PACKAGE PLANS 
PER WE : 10 tl 20 ti 30 II 40 ti 50 II 
I min  36 66 96 126 150 
30 see  24 44 64 84 100 
20 see  18 33 48 63 75 
10 sec  12 22 32 42 50 

8. PROGRAM TIME RATES 
lx I3x 265 520 104e 156x 260x 3125 

59 min 50.00 45.00 40.00 35.00 30.00 25.00 22.50 20.00 
29 min 30.00 27.00 24.00 21.00 18.00 15.00 13.50 12.00 
24 min 27.00 24.30 21.60 18.90 16.20 13.50 12.15 10.80 
14 min 20.00 18.00 16.00 14.00 12.00 10.00 9.00 8.00 
9 min.. 15.00 13.50 12.00 10.50 9.00 7.50 6.75 6.00 
4 min.. 10.00 9.00 8.00 7.00 6.00 5.00 9.50 4.00 

PASADENA 
Los Angeles County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of ths State. 

See Los Angeles Urban Area 

PASO ROBLES 
San Luis Obispo County-Map Location C-9 

See SRDS consumer market map and data at begin-
ning of the State. 

KPRL 
1946 

Media Code 4 205 5490 9.00 
KPRL, 32nd and Oak Sta.. Box 96, Paso Robles, 

Calif. 93946. Phone 805-238-1600. 
I. PERSONNEL 
Owner & Gen'l Mgr.-F. Ray Bryant. 
Program Director-Joe Altman. 

2. REPRESENTATIVES 
Don R. Pirkens Co. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kg. 

Non-directional. 
Operating schedule: 6:00 a.m. to 11:00 p.m. week-
days: 7.30 a.m. to 11:00 p.m. Sundays. PST. 

4. AGENCY COMMISSION 
15% time only; no cash discount. 

5. GENERAL ADVERTISING See coded :mutations 
General: la. 213. 3d. 9a. 5. 6a. 7b. 8. 
Rate Protection: 10b, 11b. 12b, 13b. 14b, 15s. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 285. 29a. 
Contracts: 40a, 44a. 45, 46. 47a, 48, 49, 50, Ma, 51c. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 71e, 72, 73e. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member; National Agitadlo Groups, Inc. 

TIME RATES 
Eli' 4/1/68-Reed 2/20/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104e I56X 260x 965x 5200 

1 min 6.25 5.55 9.85- 4.20 3.50 3.15 2.80 
30 sec 4.85 4.20 3.50 3.15 2.65 2.30 2.10 
ID .. 3.80 3.15 2.65 2.40 2.05 1.75 1.55 

7. PACKAGE PLANS 
SAI.PS MAKER PACKAGE 

52 or more spots within 2 week period based on 1-
time rate, less 50%. 

8. PROGRAM TIME RATES 
ix x I04x 1560 2600 

1 hr   49.00 42.00 35.00 31.00 18.00 
1/2 hr  31.00 26.00 22.00 21.00 20.00 
1/4 hr  19.50 14.00 12.50 11.00 10.50 
5 min  11.00 10.00 9.20 8.90 6.00 

10. SPECIAL FEATURES 
NEWSCASTS, SPORTS, WEATHER, SOUND OFF 

(Minimum 156 times) 
1 min  4.85 30 sec  . 3.50 

PATTERSON 
Stanislaus County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

K OS 0 (FM) 
1966 

E!i1F IMO 

Media Code 4 205 5520 3.00 
Sierra-Pacific Radio Corp., Box 171, Modesto, Calif. 

95353. Phone 209-529-7740. 
I. PERSONNEL 
General Manager-Michael Beeson. 
Vice-President-John B. Markovitch. 
Ser'y Tress.-Itonald L. LaForce. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
ERP 1.100 w.; 93.1 me. Stereo. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 3.200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ELL 3/1/69-Reed 2/7/69. 
6. SPOT ANNOUNCEMENTS 

1 WEEK 
PER WE: I ti 6 ti 12 ti 18 ti 24 ti 90 11 
1 m   6.50 6.00 5.75 5.50 5.25 5.00 
30sieni   5.20 4.80 4.60 4.40 4.20 4.00 

13 WEEKS 
1 min.  5.50 5.00 4.75 4.50 4.25 4.00 
30 sec. -_. 4.40 4.00 3.80 3.60 3.40 3.20 

26 WEEKS 
1 min  5.25 4.75 4.50 4.25 4.00 3.75 
30 see._____ 4.00 3.80 3.60 3.40 3.20 3.00 

52 WEEKS 
1 min..   5.00 4.50 4.25 4.00 3.75 3.50 
30 sec..-  4.00 3.60 3.40 3.20 3.00 2.80 

7. PACKAGE PLANS 
10-DAY SATURATION PACKAGE-ROS 

EA: 20 ti 40 II 60 ti 80 ti 100 II 
1 min.-.--._ .... 5.35 5.00 4.75 4.50 4.25 
30 see...-..- 4.30 4.00 3.80 3.60 3.40 

..--111.15FTHLY PLAN-ROS 
EA: 90 it 120 II 150 tl 

30 see.._-..- . ... 3.40 3.20 3.00 
8. PROGRAM TIME RATES 

lx 26x 52X I04x 
1 hr  

40 38 35 32 1/2 hr  20 ig 17 10 
(D) 

PETALUMA 
Sonoma County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KTOB 
1949 

131:10 
Media Code 4 205 5550 0.00 

KTOB Broadcasting Co., 21 Washington St., Peta-
luma, Calif. 94952. Phone 707-763-1505. 

I. PERSONNEL 
Owners-Joseph H. MeGillvra, Agnes I. McGillyra. 
General Manager-Joseph H. MeGillvra, 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non-directional. 
Operating schedule: 5:30 am-10 pm. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2h, 3s. 4a, 5, 6a. 7b, 8. 
Rate Protection: 106, 11g, 126. 136, 14g, 150. 15b, 

16. 
Basle Rates: 20b, 21a, 21d, 23a, 23b, 24a, 24b, 24e. 

25a, 26, 28a, 28e. 29a, 30, 33a. 
Contracts: 40a. 92b, 44a, 45, 46, 47a, 48. 51e, 
Comb.: Cont. Discounts: 60b, 60e, 601. 61b, 62b. 62d. 
Cancellation: 700, 70d, 710, 73b. 
Prod. Services: 80. 81, 82. 
Cigarette advertising not acceptable. 
Member: California Farm Network. 

TIME RATES 
No. 4 Eli' 2/15/69-Ree'd 2/24/69. 

6. SPOT ANNOUNCEMENTS 
I x 26x 52x 104x 912x 500x 

1 min  8.00 7.50 7.00 6.00 5.00 4.50 
30 see  6.50 6.00 5.50 5.00 4.00 3.50 

8. PROGRAM TIME RATES 
lx 26x 52x 104x I56x 2600 912x 

I hr  75.00 71.25 67.50 63.75 60.00 56.25 52.50 
1/2 hr  45.00 42.75 40.50 38.25 36.00 33.75 31.50 
1/4 hr  30.00 28.50 27.00 25.50 24.00 22.50 21.00 
10 min  22.50 21.40 20.25 19.15 18.00 16.90 15.75 
5 min  18.75 17.80 16.90 15.95 15.00 14.10 13.15 

PITTSBURG 
Contra Costa County-Map Location /3-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KKIS 
1949 

Media Code 4 205 5580 7.00 
Noreal Broadcasting Corp.. Box 991. 230 E. 4th St., 

Pittsburg, Calif. 94565. Phone 415-432-3200. 
Concord, Calif. Phone 415-682-2832. 

I. PERSONNEL 
President-Don Johnston. 
General Manager-Tom Wallace. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
5.000 w.; 990 ke. Directional. 
Operating schedule: 6 am-midnight. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. lb, 3d, 4a, 4d, 5. On. 7e. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 19b. 
Basic Rates: 20a, 21b, 22a, 22b, 23a, 24b, 26, 28a, 

29e. 
Contracts: 40a, 41, 42a, 45. 46, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b. 
Cancellation: 70s, 70e, 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
No. 6 Eli' 5/1/69-Itee'd 4/4/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun before 
7 pm. 
B-lion thru Sun after 7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: Fixed 6 tl 12 tl 24 ti 36 ti 48 ti 60 ti 
PER YR: 50x 2505 5005 1000x 1500x 2000x 
1 min  15.00 10.00 8.00 7.00 6.50 6.00 5.50 
30 sec_.._  12.00 8.00 6.50 5.50 5.00 4.50 4.00 
15 see  7.50 5.00 4.00 3.50 3.25 3.00 2.75 
Class A: 85% of AA. Class B: 50% of AA. 

7. PACKAGE PLANS 
I Total Audience Plan-30%AA, 50%A, 20%B. 
II Man Plan-50%AA, 50%B. 
PER WK: 5 ti 10 ti 20 tl 30 ti 40 ti 50 ti 
1 min.  37.50 65.00 120.00 165.00 210.00 250.00 
30 sec  30.00 50.00 90.00 120.00 150.00 175.00 
15 see  18.75 32.50 60.00 82.50 105.00 125.00 
Subject to available times, may be rescheduled for 
time purchased at open rates. Station reserves right 
to schedule on any day of week to maintain propor-
tions of plan. 

CONSECUTIVE WEEK DISCOUNT 
4 wk-5% 13 wk-10%, 52 wk-15% 

POMONA (2 AM) 
Los Angeles County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

See Los Angeles Urban Area 

PORTERVILLE 
Tulare County-Map Location E-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KTIP 
1947 

Media Code 4 205 5640 9.00 
Gateway Broadcasters, Inc., Box 1450, Porterville. 

Calif. 93257. Phone 209-784-1450. 
I. PERSONNEL 
Pres. & Gen'l Blgr.-Gareth F. Garlund. 
Vice-Pres. & Ass't Mgr.-Lawrence D. Cotta. 

2. REPRESENTATIVES 
Call Rotten direct and collect. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non-directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 2b, 3a, lb, 3d, 4a, 4d. 5. Ca. 7s, 8. 
Rate Protection: 1M. lid, 12d, 13d, 14d. 15a, 115b. 

15e. 
Basle Rates: 20e. 20b, 215, 21b, 21e, 22a. 2215, 235, 

24b, 24e, 25a, 26, 28a. 28e, 29a, 30, 82b. 33a. 
Contracts: 40a, 41, 42a, 42e, 43. 44b, 45, 46. 47e, 

48, 49, 50, 51a, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 60h, 611, 61a. 

61e. 62b, 625. 
Cancellation: 70a, 70e, 715, 72, 73a, 731s. 
Prod. Services: 80. 82. 
Member: National Spanish Language Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reed 2/28/69. 
A-6:30-9 am & 5-6 pm (Picota Hours-Spanish & 
Sports). 
B-6-6:30 am & 9 am-8 pm. 
C-9:30 pm-5 am (Nightwatch). Rates on request. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

IX 26x 52x I04x 156x 260x 9I2x 
15 sec  3.00 2.80 2.60 2.40 2.20 2.00 1.80 
30 sec  5.00 4.50 4.25 4.00 3.70 3.40 3.05 
1 min  6.30 6.00 5.70 5.60 5.50 5.40 5.20 

CLASS B 
Ix 52x I04x 156x 2600 3I2x 624x 1040X 

15 sec.... 2.50 2.10 1.90 1.80 1.70 1.60 1.40 1.30 
30 sec._ 4.00 3.35 3.00 2.90 2.70 2.60 2.25 2.10 
1 min.... 5.00 4.20 3.80 3.60 3.40 3.20 2.80 2.60 

7. PACKAGE PLANS 
10-DAY PACKAGES 

(Continuous) 
EA: 10 ti 20 ti 30 ti 40 ti 50 ti 60 II 
15 see  1.70 1.50 1.40 1.30 1.20 1.10 
30 sec  2.60 2.40 2.20 2.00 1.80 1.60 
1 min  3.30 3.00 2.70 2.50 2.30 2.10 

(Non-continuous) 
15 sec  1.90 1.75 1.60 1.50 1.40 1.30 
30 sec  3.00 2.80 2.60 2.40 2.20 2.00 
1 min  3.80 3.50 3.20 3.00 2.70 2.50 

30-DAY PACKAGES 
(Continuous) 

EA: 90 ti 60 01 90 ti 120 tl 
15 sec  1.70 1.40 1.30 1.10 
30 sec.  2.60 2.20 2.00 1.60 
1 min   3.30 2.70 2.50 2.10 

(Non-continuous) 
15 sec  1.90 1.60 1.50 1.80 
30 see.  
1 min.  3.80 3.20 3.00 2.50 
As a continuous advertiser an advertiser must be 
on either the newswheel once a week or the night' 
watch program twice nightly. 

PORT HUENEME 
Ventura County-Map Location D-9 

See SIMS consumer market map and data at begin-
ning of the State. 

See Oxnard-Ventura 
(including Port Hueneme; Santa Paula) 

QUINCY 
Plumes County-Map Location C-4 

See SRDS consumer market map and data at begin. 
ning of the State. 

KPCO 
1963 

Media Cede 4 205 5669 8.00 
Plumas Broadcasting Co., Box 1370, Pioneer Plaza. 

Quincy. Calif. 95971. Phone 916-283-1370. 
I. PERSONNEL 
Managers-Edward & Betty Nell. 
Prog. Dir. & News Ed.-Larry Lawson. 
Engineer in Charge-Larry Oliphant. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
500 w.; 1370 kc. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 3/1/68-Reed 7/31/68. 
6. SPOT ANNOUNCEMENTS 

ANNUAL BULK RATES 
52x 104x 15fix 260x 500x 1000x 

1 min  3.50 3.25 3.00 2.75 2.50 2.25 
30 sec.  2.60 2.45 2.30 2.15 2.00 1.85 
15 see/less  1.75 1.65 1.55 1.95 1.35 1.10 
Frequency discounts may be earned during a 1 year 
period and are retroactive. 

7. PACKAGE PLANS 
(Must be used in 7 days) 

PER WE: I ti 10 ti 20 ti 30 ti 40 ti 50 01 
1 min  3.50 3.00 2.80 2.60 2.20 2.00 
30 sec.  2.50 2.25 2.10 1.95 1.80 1.65 
15 sec/less  1.75 1.50 1.30 1.20 1.10 1.00 

(Must be used In 30 days) 
PER MO: I min 30 see (.) 
1 ti  3.50 2.50 1.75 
30 ti  _ 3.00 2.25 1.50 
60 ti    2.70 1.00 1.30 

. 100 ti  75 1.10 
1.50 .90 

0309     1.75 1.25 .75 
0500 ti  1.50 1.00 .60 

(') 15 sec or less. 
(t) ROS only. No additional discount. Subject 
to availability. 

Must be evenly distributed over a minimum of 3 
weeks during the specific period. 

TFN PACKAGE 
(To be used in 1 month) 

80 tl 50 tl 100 II 
1 min.  50.00 75.00 125.00 

FIRM CONTRACT DISCOUNTS 
13 wk-7-1/2% 26 wk-15% 52 wk-25% 
ROS-applicable rates less 10%. 
1 minute, 30 and 15 second spots may be combined 
to earn lower rates. 

RED BLUFF 
Tehama County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KBLF 
1946 

Media Code 4 205 5700 1.00 
North Sacramento Valley Broadcasting Co., Inc.. 
Box 1010, 405 Walnut, Red Bluff, Calif. 96080. 
Phone 916-527-3511. 

I. PERSONNEL 
President-Robert F. Dennis. 
General Manager-Don Caplan. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
San Francisco-Radio Time Sales/International, 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kg. 
Non-directional. 

Operating schedule: 6:00 am-11:00 pm weekdays; 7:30 
am-8:30 pm Sun. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e. 3d, 4a, 4d, 5, 6a, 

7e. 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21.1. 22a, 226, 23a, 

24e, 258, 26, 27, 28b, 28c, 32b, 33a. 
Contracts: 40a, 41, 45, 46. 47a, 48, 50, 51a 51e. 
Comb.; Cont. Discounts: 60, 60g, 601, 61e, 62d. 
Cancellation: 70a, 76e, 730, 73b, 
Prod. Services: 80, 81. 82* 
Affiliated with American Information Network. 

TIME RATES 
Rates effective July 1, 1965. (Card No. 11.) 

Card received October 11. 1965. 
Class AA-6:00-9:00 am and 4:00-7:00 pm. 
Class A-All other times. 

6. SPOT ANNOUNCEMENTS 
-Class AA- -Class A-

PER WK: 1 min 30 sec 1 min 30 see 
6 ti............. .......... 7.00 5.50 6.00 5.00 
12 ti  6.50 5.00 5.50 4.50 
18 ti  6.00 4.50 5.00 4.00 
24 ti .... ............ -._...-  5.50 4.00 4.50 3.50 
36 ti  5.00 3.50 4.00 3.00 
Time Signals-50% of Class A rate only ROS. 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 ti  30.00 18.00 9.00 
52 ti  29.00 17.00 8.50 
104 ti  28.00 16.00 8.00 
156 ti  27.00 15.00 7.50 
°GO ti   26.05 14.00 7.00 
312 ti    25.00 13.00 6.50 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

News on the hour, half-hour and special breaks. 
PER WK: 1 wit 13 wk 26 wk 52 wk 
3 11.   10.50 10.00 9.50 9.00 
6 ti  10.00 9.50 9.09 8.50 
12 O._   9.50 9.00 8.50 8.00 
18 ti  9.00 8.50 8.00 7.50 

156 Spot Radio Stations September 1, 1969 



REDDING (5 AM; 1 FM) 
Shasta County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KC LM 
(formerly KAHR) 

1958 

e 
Subscriber to the NAB Radio Code 

Media Code 4 205 5730 8.00 
California Northwest Broadcasting Co., Box 2378, 
Redding, Calif. 96001. Phone 916-246-1330. 

I. PERSONNEL 
Sta. Mgr. & Nat'l Sales Dir.-Jim Wade. 
Operations Manager-Taon Teeples. 
Program Director-Jim Dowell. 

2. H E PR ES EN TAT I VES 
Grant Webb & Company. 
Portland, Seattle - William L. Simpson & Asso-

ciates Co. 
S. FACILITIES 

5,000 w. days: 1330 kc. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 4s. 5, 6b, 713. 8. 
Rate Protection: 10a, Ila. 12e. 13e, 14e, 15b. ' 
Basle Rates: 20b, 21e. 22b, 23a, 26, 28b, 28c, 29e. 

29b, 3213. 33e. 
Contracts: 41e. 41, 46, 47a. 48, 49, 51e. 
Comb.: Cont. Discounts: 60f, 61e, 62d. 
Cancellation: 70e. 70d. 71a, 72. 
Prod. Services: 82. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eft 3/1/67-Recd 2/3/67. 
6. SPOT ANNOUNCEMENTS 
PER YR: ix 260x 365x 500x 1000x 2000e 
1 min.  5.00 4.00 3.50 3.25 3.00 2.65 
30 sec  3.75 3.00 2.65 2.50 2.50 2.00 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK: I ti 7 ti 14 01 21 ti 35 tl 56 ti 70 ti 
1 min.  5.00 4.75 4.50 4.00 3.50 3.00 2.65 
30 sec  3.75 3.50 3.25 3.00 2.65 2.25 2.00 

DISCOUNTS 
26 consee wits  5% 52 cameo wks..._..-- 10% 

10. SPECIAL FEATURES 
JETLINE NEWS 

I ti per day, per mo  125.00 
26 wk contract, per mo  112.50 
52 wk contract, per mo    100.00 

KEWB (FM) 
1967 

IMO F I ki 

Media Code 4 205 5745 6.00 

Shasta Intercom, Inc., 775 E. Cypress Ave., Redding. 
Calif. 96001, Phone 916-246-1043, 

I. PERSONNEL 
Station Manager-Richard Seltzer. 
Sales Manager-Betty Savercool. 
Traffic Manager-Donna Russell. 

2. REPRESENTATIVES 
Advertising Sales West. 

S. FACILITIES 
ERP 78.000 w.: 104.3 mc. Stereo. 
Operating schedule: 6 am-midnight daily. 
Antenna ht.: 29 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e, 3e, 4b, 4d, 5, 6a. 7b. 
Rate Protection: 106, 11b, 1213. 13b, 14b. 
Basic Rates: 20a, 21b, 22e, 23a. 24e. 25e, 26. 27. 

28b, 290. 
Contracts: 40e. 41. 42b, 440. 45. 46. 47e, 48, 51e. 
Comb.; Cont. Discounts: 60e. 60d, 60e, 60f, 6011. 601. 

61e. 
Cancellation: 70a, 70e, 71e. 72. 
Prod. Services: 80. 
Affiliated with American FM Network, 

TIME RATES 
Eft 1/1/68-Rec'd 9/5/68. 

6. SPOT ANNOUNCEMENTS 
WKLY: I ti 6 ti 12 ti 18 ti 24 11 
1 min.  5.40 5.20 5.00 4.75 4.55 
30 sec  4.20 4.00 3.80 3.50 3.25 

DISCOUNTS 
12 mo-10% o mo-5% 

7. PACKAGE PLANS 
SATURATION PLANS 

(Must be used in 30-day period) 
I min 30 see 

100 spot package  275 175 
10. SPECIAL FEATURES 

NEWSCASTS 
PER MO, ROTATING, 6 DAYS PER WK: 30 see 
2 x  125 
4 x.   200 

KQMS 
1954 

NBC Radio Network 
A-Buy Radio Group 

Media Code 4 205 5760 5.00 

Radio Redding, Inc.. Box 1400, 
96001. Phone 916-246-1409. 

I. PERSONNEL 
General Manager-Harry Barker. 
National Sales Manager-Art Chipman. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Portland, Seattle-Charles L. Burrow Company. 

Bedding, Calif. 

3. FACILITIES 
250 w. • 1400 kc. Non-directional. 
Operating schedule: 5:30 am-midnight Mon thru Sat• 
7:00 am-11:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4d. 5, 6e. 7b, 8, 
Rate Protection: 10b, 11b. 12b, 13b, 141). 16. 
Basle Rates: 200. 2113. 22e. 21e. 246, 24e, 250. 26. 

27, 28e. 22e, 30. 
Contracts: 40e. 41, 42b, 44e. 45. 46. 47e, 48, 51a, 

51b. 
Comb.: Cont. Discounts: 60e, 60d, 60e, 60f, 60h, 801. 

61c. 
Cancellation: 70e, 70e, 71a, 72. 
Prod. Services: 80. 
Affiliated with NBC Radio Network. 
Member: A-Buy Radio Group. 

TIME RATES 
No. 2 Elf 8/1/67-Reed 7/13/67-

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 78x 156e 260x 312x 

1 min 8.00 7.60 7.20 6.80 6.40 6.00 5.60 5.20 
30 see 5.50 5.25 4.95 4.65 4.40 4.15 3.85 3.50 

7. PACKAGE PLANS 
AA-6-9 am, Noon-1 pm & 4-6 pm (Drive Time). 
A-ROS. 

CLASS AA 
PER WE, EA: 

10 ti 15 tl 20 ti 25 01 30 ti 40 ti 50 ti 100 ti 
1 min 7.15 6.60 5.70 5.25 4.85 4.40 3.95 3.50 
30 see 5.10 4.50 4.00 3.65 3.30 3.00 2.75 2.40 
10 sec 3.60 3.30 2.85 2.60 2.40 2.20 2.00 1.75 

CLASS A 
1 min 6.50 6.00 5.20 4.80 4.40 4.00 3.60 3.20 
30 sec 4.65 4.10 3.60 3.30 3.00 2.75 2.50 2.20 
10 sec 3.25 3.00 2.60 2.40 2.20 2.00 1.80 1.60 
Subject to availability-can be combined with Ros 
to earn maximum discount. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
lx   ..... - ....... 50.00 30.00 20.00 10.50 
13x- 5% 78x-20% 260x-30% 
26x-10% 156x-25% 312x-35% 
521-15% 

10. SPECIAL FEATURES 
News-Service charge 25% of net station time. 

KRDG 
1956 

Media Code 4 205 5790 2.00 
Redding Broadcasting Co., Box 1917, Redding. Calif. 

96001. Phone 916-243-0343. 
I. PERSONNEL 
Manager-Howard N. Martineau. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
250 w.: 1230 kc. Non-directional. 
Operating schedule: 5:00 am-midnight Mon thru Sat; 
7:00 am-11:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 20b, 21d, 22b, 23e, 24b, 24e, 25a, 

28b, 28c. 
Contracts: 40e, 44e, 45, 46. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 73b. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective July 20, 1961. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGES 

1 MIN: 
PER WE: ea tot ea tot 
i ti________ 6.00 6.00 10 5.00 50.00 
3 ...... _ 5.75 17.25 15 4.50 67.50 
5 ti  5.50 27.50 20 4.00 80.00 
30 seconds-75% of 1-minute rate. 
10 secondi-50% of 1-minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

18.00 9.00 
13 ti 38.00 23.00 17.50 8.75 
26 ti  . 36.00 22.50 17.00 8.50 
52 ti. 34.00 21.00 16.00 7.00 
104 ti..................  32.00 20.00 15.00 6.50 
156 tl  30.00 19.00 14.00 6.00 

C 
KVCV 

1939 
RA 

Subscriber to the NAB Radio Code 
Media Code 4 205 5820 7.00 
Golden Empire Broadcasting Co., Box 511, Redding, 

Calif. 96002, Redding 1646. Chestnut 3-1515. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Mrs. Rub McClung. 
Manager-Pat McCarty. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Portland-Seattle Area-Art Moore & Associates. 

3. FACILITIES 
1,000 w.; 600 kc. DirectionaL 
Operating schedule: 6:U0 a.m. to 10:00 p.m. week-
day.: 7:00 a.m. to 11:00 p.m. Sundays. PST. 

4. AGENCY COMMISSION 
15% on net time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 20, 3a, 313, 4a, 5, 6e. 7b. 
Rate Protection: 10b. 1lb, 12b, 136, 
Basic Rates: 200. 220. 22b, 23e, 24a, 28b. 20e. 
Contracts: 40e. 45, 48. 
Comb.; Cont. Discounts: 60e, 60k. 61a. Vb. 62b, 62e. 
Cancellation: 70e. 70c, 71e. 73a. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Pacific Network. 

TIME RATES 
Rates effective November 1. 1982. 
Rates received September 26, 1982. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE ANNOUNCEMENTS 

GUARANTEED TIMES: 
1 ti 4.80 130 ti 4.00 
13 ti 4.65 156 ti 3.85 
26 ti_ . 4.50 260 ti___________ 3.50 
5° 11 4. 30 31 , ti 320 
65 ti  4.15 

DISCOUNTS 
30 sec  20% 8 see. ...... 50% 

7. PACKAGE PLANS 
SATURATION PLANS 

(7-Day Period) 
50 ti....._--_-__. 2.80 20 3.50 
30 ti______.___.-... 3.15 10 ti   3.80 

(39-Day Period) 
100 ti. 2.80 30 ti_ 3.50 
70 ti. 3.05 20 ti 3.90 
50 ti.. 3.25 10 Li 4.40 

REDLANDS 
San Bernardino County-Map Location G-9 

See SRDS coniumer market map and data at begin-
ning or the State. 

See San Bernardino-Riverside 
(including Redlands) 

REDONDO BEACH 
Los Angeles County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

See Los Angeles Urban Area 

RIDGECREST (2 Am) 
Kern County-Map Location E-9 

Bee SRDS consumer market map and data at beginning 
of the State. 

K LOA 
1956 

Medie Code 4 205 5880 1.00 
Glenn E. Shoblom, Box 696, Ridgecrest, Calif. 93555, 
Phone 714-375-8888. 

I. PERSONNEL 
General Manager-Glenn E. Shoblom, 
Program Director-Edward Bisaillon, 
Chief Engineer-Harry Knapp. 

2. REPRESENTATIVES 
San Francisco-The Sandeberg-Glenn Company. 
Los Angeles-Rarlen G. Oakes & Associates. Inc. 

S. FACILITIES 
250 w.• 1240 kg, Non-directional. 
Operating schedule: 5:55 am-midnight. PST. 

4. AGENCY COMMISSION 
15/0 time: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e, 2e. 4a, 4c, 5, 6a, 7b. 
Rate Protection: 10e, Ila, 12a, 13a. 14a. 15b. 
Basic Rates: 20b, 21b, 22b. 23b, 24b, 25a, 2813. 29e. 

30. 31. 33a. 
Contracts: 40a, 41, 42b, 43, 44s. 46, 49, 51e. 51e. 
Comb.: Cont. Discounts: 60b, 60e, 601, 61a. 62b, 
Cancellation: 70b, 70e, 7113. 73b. 
Prod. Services: 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 5/1/68-Itec'd 6/3/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 1 min 30 lee 10 see 
1 ti  4.00 3.20 2.09 156 ti.. 3.00 2.40 1.50 
26 3.75 3.00 1.90 260 ti_ 2.75 2.20 1.40 
52 3.50 2.80 1.75 312 ti.. 2.50 2.00 1.25 
104 ti  3.25 2.60 1.65 

7. PACKAGE PLANS 
PER WE: 

1 min 30 see lo see 1 min 30 sec 10 see 
10 ti  3.00 2.40 1.50 25 ti.... 2.25 1.80 1.15 
15 2.75 2.20 1.40 30 ti- 2.00 1.60 1.00 
20 if  2.50 2.09 1.25 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

17.00 12.50 8.00 
13 ti _ 22,50 16.00 12.00 7.75 
28 U.- 21.50 15.00 11.50 7.50 
52 ti. 20.50 14.00 10.00 7.25 
104 ti  19.5C 13.00 9.50 7.00 
156 ti________   18.50 12.00 9.00 6.75 
260 ti ...... _ ...... ...... 17.50 11.00 8.50 6.50 

10.00 8.09 6.25 
ID. SPECIAL FEATURES 

5-MINUTE NEWSCASTS 
On the hour and half-hour  
PER WK: I wk 
6 ti  5.00 
12 ti    4.75 
18 U.  4.50 

KRCK 
1956 

Fr IA Et 

13 wk 
4.75 
4.50 
4.25 

26 wk 52 wk 
4.50 4.25 
4.25 4.00 
4.00 3.75 

Media Code 4 205 5910 6.00 
Unlimited Service Organization, 801 W. Ridgecrest 

Blvd.. Ridgecrest, Calif. 93555, Phone 714-375-
9313. 
STATION'S PROGRAMMING DESCRIPTION 

KUCK: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min including sports and weather. 
MUSIC: primarily country and western M-F, rock 
show 6 pm-sign-off. Country and western Sat, country 
and western Sun until 6:30 pm. Jazz-Sun only. 
SPORTS: pro baseball and football, college football. 
high school football and basketball, auto racing. Spe-
cial events: live and tape coverage of local interest. 
FARM: 6:05 am segments Sat am consumer news. 
Contact Representative for further details. Rec'd 
5/19/69. 

I. PERSONNEL 
Pres. & Prog. Dir.-Mike Claytor. 
General Manager-John Brown. 
Sales Director-Gary Petersen. 

2. REPRESENTATIVES 
Los Angeles. San Francisco, Chicago, New York-

I. A. Lucas & Company/JALCO. 
S. FACILITIES 

1.000 w.: 1360 kc. Non-directional. 
Operating schedule: Daytime. PST, 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

CALIFORNIA 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a. 4e. 4d. 5, 6e. 7b, 8. 
Rate Protection: 10b. 12b, 14b, 15a, 15b. 
Basic Rates: 20b, 21a, 21d, 22b, 23e, 24e. 25e. 26. 

28e. 28c, 29a, 30. 
Contracts: 40e. 41, 42b, 44e. 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 601, 60k, 61e. 
Cancellation: 71e, 72. 73b. 
Prod. Services: 81. 
Affiliated with ICES. 
Member: Jaleo-So/Cal Group, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 4 Eft' 7/I/69-Reed 5/19/69. 
AA-Mon thru Fri 7-9 am, 11:30 am-1 pm & 4-6:30 
pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 50e 100e 250e 500e 1000e 
1 min  4.50 3.25 4.00 3.50 3.25 3.00 
30 sec  3.40 3.20 3.00 2.60 2.40 2.25 

CLASS A 
1 min  3.50 3.25 3.00 2.50 2.25 2.00 
30 sec  2.60 2.40 2.25 1.85 1.65 1.50 

7. PACKAGE PLANS 
-AA- - A 

PER WK: 1 min 30 see I min 30 see 
10 ti   42.5 2.20 3.25 2.40 
20 ti    4.00 3.00 3.00 2.25 
30 ti......_......_................._  3.15 75 2,80 2.75 2.05 
40 U  .... 3.50 2.60 2.50 1.85 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 50e 100x 250x 500x 
1 hr..... ...... _ ........ _... 37.00 34.00 31.00 - 
1/2 hr .......... _____ 24.50 22.50 20.50 1-8.50 _ 
1/4 hr..............._....... 16.50 15.00 13.75 12.50 
5 min.....  8.25 7.50 6.75 6.25 5.75 

CLASS A 
1 hr  34.00 30.00 26.00 
1/2 hr.................   2.2.75 20.00 17.25 
1/4 hr  15.25 13.50 11.50 
5 min.  7.75 6.75 5.75 

RIVERSIDE 
Riverside County-Map Location G-10 

See SRDS consumer market map and data at begia-
ning of the State. 

See San Bernardino-Riverside 
(including Redlands) 

14,50 
9.75 
4.75 1.75 

ROSEVILLE 
Placer County-Map Location C-4 

See SRDS consumer market map and data at beginning 
of the State. 

KPOP 
1968 

Media Code 4 205 5925 4.00 
KPOP Radio, 8842 Quail Ln., Roseville, Calif. 95678. 
Phone 916-791-4111. 
STATION'S PROGRAMMING DESCRIPTION 

KPOP: Programmed for the adult and young adult. 
Features local news 3 min before hour and 3 min 
before half hour, with specially prepared local, re-
gional and national sports 3 times per day M-Sat. 
National and world news by networks on hour and 
half hour, plus network national coverage of sports. 
Music is middle-of-the-road. Contact Representative 
for further details. Reed 6/24/68. 

I. PERSONNEL 
President-Don C. Reeves. 
General Manager-Gene Rule, 
Sales Manager-Hank Gonzales, 

2. REPRESENTATIVES 
John A. Potter Company. 

3. FACILITIES 
500 w.: 1110 kg, Non-directional days, directional 

Operating schedule: 5:45 am-midnight. PST. 
4. 1A5/G0ENCY COMMISSION 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2s, 3a, 3b, 3d, 4e, 4d, 5, 6b. 71% S. 
Rate Protection: 10c, 11c. 12c, 13e, 14c, 16. 
Basic Rates: 20a. 21e, 21b, 21d. 22b, 2.5a. 23b, 2,1a, 

24e, 25a. 27, 28b, 28e, 22e. 29b, 33b. 
Co5nitera,c5ts1:0. 40e. 41, 42a. 43, 4413. 45, 46, 48. 49, 50, 

Comb.; Cont. Discounts: 60h, 61e, 62e, 
Cancellation: 70a, 70e, 710, 72, 73a, 73b. 
Prod. Services: 81), 82. 
Affiliated with American Information Network. 
Affiliated with MRS. 

TIME RATES 

No. 1 Eff 7/1/68-Ree'd 6/25/68. 
AA-Mon thru Sat 6-9 am & 3:30-7 am. 
A-Mon thru Sat 9 am-3:30 pm; Sun 7am-7 Pm. 
B-All other times. 

7. PACKAGE PLANS 
PER 1-MINUTE 
WK: I ti 601 12 ti 18 t1 
AA MOD 10.50 10.00 9.50 
A.. 8.25 7.90 7.50 7.10 
B.. 5.50 5.25 5.00 4.75 

30-SECONDS 
AA 8.80 8.40 8.00 7.60 
A.. 6.60 6.30 6.00 5.70 
B.. 4.40 4.20 4.00 3.80 

10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
3-minute Newscasts at :57 and :27, 3-minute Sports-
casts-1-1/2x 1-min rate. 

CONSECUTIVE WEEK ACCUMULATING 
DISCOUNTS 

13 wk-4% 26 tek-8% 52wk-12% 
Must run 3 spots per week to earn diamant. (CR) 

24 ti 30 ti 36+ 
9.00 8.50 8.00 
6.75 6.40 6.00 
4.50 4.25 4.00 

7.20 6.80 6.40 
5.40 5.10 4.80 
3.60 3.40 3.20 
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SACRAMENTO'S 

Beeline ® 
Radio 

KFBK. 
INSTALLS NEW 

HIGH FIDELITY 

50,000 WATT 

TRANSMITTER 

In its continuing effort to provide 

the best radio listening possible 

for the 1.6 million people in its 18 

county market, KFBK has installed 

the very latest and finest 50,000 

watt high fidelity transmitting 

equipment available. 

Smart advertisers know KFBK pro-

duces sales results in a market 

with an effective buying income of 

$4.7 billion. See your Katz man for 

the full story on KFBK's more than 

40 years of broadcast service to 

inland Northern California. 

Data Source: Sales Management's 
Survey of Buying Power, 
June, 1969. 

KFBK 
Sacramento, California 

KATZ RADIO 

NATIONAL REPRESENTATIVE 

CALIFORNIA 

SACRAMENTO (7 AM; 7 FM) 
Sacramento County-Map Location C-5 

See SitDS consumer market map and data at begin-
ning of the State. 

KCRA 
1945 

NBC Radio Network 
Media Cade 4 205 5940 9.00 
Kelly Broadcasting Co., 310 10th St.. Sacramento, 

Calif. 95814. Phone 916-444-7300. TWX 916-361'-
2433. 

I. PERSONNEL 
Partner-Jon S. Kelly. 
Partner-Robert E. Kelly. 
General Manager-Virgil Clemons. 

2. REPRESENTATIVES 
Edward Petry & Company. Inc. 

3. FACILITIES 
5.000 w. day', 1,000 w. nights: 1320 kg. 
Directional-separate patterns day and night. 

Operating schedule: 5:30 am-midnight. PST. 
4. AGENCY COMMISSION 

15/0 time: 15th of following month. 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2a, 3a, 4a. 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b. 12b. 13b, 14b. 
Basle Rates: 20b. 21b. 22b, 2313. 24a, 25a, 28, 27, 

28b, 28e, 29a, 291). 30, 32b, 33b. 
Contracts: 40a, 41, 42e. 43. 44b 45, 46, 47a, 48, 49, 

50. 51b. 51e. 
Comb.; Cont. Discounts: 60b, GOg. 601, 61b, 62b. 
Cancellation: 700. 70e, 710, 72, 730. 
Prod. Services: 80. 82. 
FM facilities: KCTC (FM). 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 8/1/67-Iteed 7/26/67. 
AA-Mon thru Fri 6-9:30 am & 3:30-7 cm. 
A-Mon thru Fri 5:30-6 am. 9:30 am-3:30 pm & 
7-8 DM: Sat & Sun 6 am-8 pm. 
B-Sun thru Sat 8 pm-0:30 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I MIN: I ti 6 ti 12 ti 18 ti 24 ti 30 tl 
1 wk  32 30 28 26 24 22 
13 wk  30 28 26 24 22 20 
26 wk  28 26 24 22 20 18 
52 wk  26 24 22 20 18 16 
30 SEC: 
1 wk  26 24 22 21 19 18 
13 wk  24 22 21 19 18 16 
26 wk  22 21 19 18 16 14 
52 wk  21 19 18 16 14 13 

CLASS A 
1 MIN: 
1 wk  26 24 22 20 18 16 
13 wk  24 22 20 18 16 14 
26 wk  22 20 18 16 14 12 
52 svk  20 18 16 14 12 10 
30 SEC: 
1 wk  21 19 18 16 14 13 
13 vik  19 18 16 14 13 11 
26 at  18 16 14 13 11 10 
52 ssk  16 14 13 11 10 8 

CLASS B 
1 MIN: 
1 wt.  22 20 18 16 14 12 
13 ak  20 18 16 14 12 10 
26 wk.  18 16 14 12 10 8 
52 wk  16 14 12 10 8 6 
30 SEC: 
1 wk  18 16 14 13 11 10 
13 wk  16 14 13 11 10 8 
26 wk  14 13 11 10 8 6 
52 wk  13 11 10 8 6 5 

CONSECUTIVE WEEK DISCOUNT 
A minimum expenditure of 60.00 per svk is required 
to earn a CWD. 

FLOATING SPOTS 
1-minute or 30-second spots may he floated within 
AA. A and B Wiles by taking a 10% discount from 
the applicable rate. 

ROS 
Spots of 1-minute or less may be scheduled on an 
ROS basis by taking 50% discount from the appli-
cable AA rates. 

ID SPOTS 
10-second spots available In A and B times only on 
a preemptible basis at 150% of the applicable fixed 
1-minute rate. 

8. PROGRAM TIME RATES 
CLASS AA 

1/4 HR: 1 wk 13 wk 26 wk 52 wk 
1 ti  65 62 59 55 
6 ti  61 59 55 53 
12 tL  55 53 51 49 
10 MIN: 
1 ti  50 47 44 40 
6 ti  46 44 40 38 
12 ti  40 38 36 34 
5 MIN: 
1 ti    40 37 34 50 
6 ti    36 34 30 28 
12 ti  30 28 26 24 

CLASS A 
1/4 Hit: 

58 55 53 
6 ti  57 55 53 51 
12 ti  51 49 47 45 
10 MIN: 
1 ti  46 43 40 38 
6 ti  42 40 38 36 
12 ti  36 34 32 30 
5 MIN: 
1 ti  36 33 30 28 
6 ti  32 30 28 26 
12 ti  26 24 22 20 

CLASS B 
1/4 HR: 
1 ti 
6 ti 
12 ti 
10 MIN: 
1 ti  40 39 36 34 
6 Li  38 36 34 32 
12 ti ... 32 30 28 26 
5 MIN: 
1 ti  30 29 26 24 
6 ti  28 26 24 22 
12 ti  22 20 18 16 

55 
53 
47 

54 
51 
45 

51 
49 
43 

49 
47' 
41 

10. SPECIAL FEATURES 
NEWS PROGRAM CHARGE 

5 min.. - 3 1/4 
10 ...... 5 

KCTC (FM) 
(formerly KCRA-FM) 

1947 

I3 FIMfl 

10. SPECIAL FEATURES 
NEWS & FARM CHARGES 

  .. (Commissionable) 
1/2 hr 1/4 hr 10 min 5 min 
15.00 10.00 7.50 5.00 
20.00 15.00 10.00 7.50 

Media Code 4 205 5955 1.00 
Kelly Broadcasting Co., 310 10th St., Sacramento, 

Calif. 95814. Phone 916-444-7300. TWX 916-367-
2433. 

I. PERSONNEL 
Partners-Jon S. Kelly & Robert E. Kelly. 
General Manager-Dean Cull. 

2. REPRESENTATIVES 
Edward Petry & Company. Inc. 

3. FACILITIES 
EltP 50,000 w. (borin.), 50,000 w. (vert.): 96.1 mc. 

Stereo. 
Operating scheduler 24 hours daily. PST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21b, 22b, 23b, 24a, 25a, 26. 27. 

28b. 20e. 2ga, 29b, 30, 32b, 33b. 
Contracts: 400, 41. 42a, 43, 44b, 45, 46. 47a, 48, 49. 

50, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 606, 601, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 72. 73a. 
Prod. Services: 80. 82. 
AM facilities: KCRA. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 8/1/69-Itec'd 7/2/69. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER 
WE: 36 tl 30 01 24 ti 18 ti 12 ti 6 ti I ti 
52 wk 2.50 3.00 3.50 4.00 4.50 5.00 6.00 
26 wk 3.00 3.50 4.00 4.50 5.00 6.00 7.00 
13 wk 3.50 4.00 4.50 5.00 MO 7.00 8.00 
1 wk. 4.00 4.50 5.00 6.00 7.00 8.00 10.00 
30 sec: 80% of 1-min. 
Fixed position: 1-min plus 50%. 

KCVR 
LODI 

City of license-Lodi, Calif. 
Sacramento office-7275 Jerry Way. Phone 916-444-

'1626. 
See listing under Lodi. Calif. 

KFBK 
1922 

A McClatchy Beeline Station 

Subscriber to the NAB Radio Code 
Media Code 4 205 5970 0.00 
hicelatchy Broadcasting. 21st and Q. Sacramento. 

Calif. 95813, Phone 916-442-0476. TWX 916-444-
7353. 

I. PERSONNEL 
Manager-Arthur C. Williams. 

2. REPRESENTATIVES 
Katz Radio, West. 
McClatchy Sta. Sales Office: See Rep & 5/0 pages 

3. FACILITIES 
50,000 w.; 1530 kg. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 thne only. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b. 3d, 4e. 4d, 5. On. 7b, 8. 
Rate Protection: 101), 1lb, 12b, 13b, 14b, 15d. 
Basic Rates: 20a, 20b, 22a, 22b. 23a, 24b, 24e. 25a, 

26, 27, 28a, 29a, 30. 32a. 33b. 
Contracts: 400, 41, 42a, 44a, 44b, 45, 46, 47a. 48. 

51a, 51c. 
Comb.: Cont. Discounts: 600. 60f. 61a, 61b. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 
Member: McClatchy Beeline. California Farm Net-
work. Golden West Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
No 34B Eft 3/15/60-Reed 3/14/69. 

*AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri noon-1 pm & 3:30-7 pm; *Sat 
6-10 am. 
A-Mon thru Fri 10 am-noon, 1-3:30 pm & 7-8 pm; 
Sat 10 am-6 pm. 
B-All other times. 

(•) Advertiser may choose 6-9 am or 7-10 am. 
6. SPOT ANNOUNCEMENTS 
PER WE. I MIN: 1 ti 6 ti 12 tl 18 tl 24 tl 
AAA   36 34 32 31 30 
AA ....... .......... 32 31 30 29 28 
A   23 22 21 20 19 

  19 18 17 16 15 
50/50 Traffic Plan: Schedule at least half combined 
Class AAA and Class AA spots in AA time earn 
Class AA rates on all AAA and AA spots. 
20/30 see: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WE. I MIN: 12 ti 18 01 24 ti 
TAP I: 
1/2AAA So/or AA, 1/2A So/or B 246.00 351.00 444.00 
TAP II: 
1/3AAA So/or AA, 2/3A So/or B 228.00 324.00 408.00 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
(Mon thru Sun 6 am-8 Pm) 

PER YR: lx 265 52x 650 I56x 260x 3I2x 
1 hr  200 168 150 140 125 110 100 
1/2 hr  110 100 96 72 68 64 60 
1/4 hr  64 62 60 54 53 52 44 
10 min  50 46 44 42 39 37 36 
5 min  36 35 34 33 32 31 30 

News   
Farm   

KFBK-FM 
1946 

Media Cede 4 205 5971 8.00 
McClatchy Broadcasting. 21st & Q. Sacramento. 

Calif. 95813. Phone 916-442-5011. TWX 916-444-
7335. 

I. PERSONNEL 
Manager-Arthur C. Williams. 

2. REPRESENTATIVES 
Katz Radio, West. 
McClatchy Sta. Sales Office: See Rep & S/0 pages. 

3. FACILITIES 
ERP 115,000 sc.; 92.5 me. 
Operating schedule: 1 pm-midnight Mon thru Fri; 
11 am-midnight Sat; noon-10 pm Sun. PST. 
Antenna ht.: 240 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a. 313, 3d, 4a, 4d. 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 20b, 22a, 22b, 23a, 24b, 240. 26, 

28a. 290. 30, 32a, 33b. 
Contracts: 40a, 41, 42a, 44a, 44b, 45, 46, 47a, 48, 

51a, 51e. 
Comb.; Cont. Discounts: 60a, 60f, 61a. 61b. 
Cancellation: 70b, 70e, 710, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 11/1/67-Rec'd 11/2/67. 
6. SPOT ANNOUNCEMENTS 
PER YR: lx 528 156x 260x 520x 10408 
PER WE; 3 tl 5 ti 10 ti 20 ti 25 01 
1 min_______ 8.00 7.00 6.00 5.00 4.00 3.50 
30 ... 6.00 5.00 4.50 4.00 3.50 3.00 
10 sec  4.00 3.50 3.00 2.50 2.00 1.75 

7. PACKAGE PLANS 
ROS-Within 30 days 

10 tl 15 ti 20 ti 30 ti 50 ti 
1 min  5.00 4.50 4.00 3.50 3.00 
30 sec.  4.50 4.00 3.25 3.00 2.50 

8. PROGRAM TIME RATES 
PER YR: lx 268 520 2608 3I2x 5200 
1 hr.......- ....... 30 28 26 23 20 18 
1/2 hr  20 18 16 14 12 10 
1/4 hr: 50% of 1 hr. 

10. SPECIAL FEATURES 
News program sponsorships-1-minute rate plus 1.00. 

KGMS 
1952 

Alan Torbet 
Associates, Inc. 

e 
Subscriber to the NAB Radio Code 

Media Code 4 205 6000 5.00 
Kula Broadcasting Corp. ' 1235 H. St., Sacramento. 

Calif. 95814. Phone 916-441-4613. 
STATION'S PROGRAMMING DESCRIPTION 

KOMS: Programmed for adults and young adults. 
MUSIC 85%: general popular music, showtunes, 
standards, string orchestra, symphonic band. NEWS 
10%: local, national. international. 4 man news 
department. AP, plus independent group news bu-
reau and capitol news office. Newscasts on hour and 
half hour during commute hours, on hour all other 
periods. Ski information and road condition reports 
during winter months. Frost reports in season. 
COMMERCIAL POLICY: maximum 18 spots/hour. 
Maximum spot length 60 seconds. Contact Repre-
sentative for further details. Rec'd 8/22/67. 

I. PERSONNEL President-A. J. Krisik. 
Vice-Pres. & Gen'l Mgr.-Ted Wolf. 
National Sales Manager--Bob Parente. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 

9. FACILITIES 
1.000 w.; 1380 be. Directional. 
Operatinc schedule: 5:sn am-midnight. 

4. AGENCY COMMISSION 
15% on time: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 313, 3d, 4a. 5, On, 8. 
Rate Protection: 10b. 11b. 12b, 13b, 14b. 
Basic Rates: 20b, 22b, 23b, 24a, 24c, 255, 28a, 29a, 

30. 
Contracts: 40a. 41. 45, 46. 47a. 48. 
Comb.•. Cont. Discounts: 60b. 60f, 61a, 62d. 
Cancellation: 70a, 70e. 71a, 72. 73b. 

TIME RATES 
No. 14-A Elf 8/1/68-Reed 7/5/68. 

AAA- Mon thru Sat 6-10 am. Rotation. 
AA-Mon Ohm Sat 3-7 pm. Rotation. 
A-Mon thru Sat 10 am-3 pm & 7 pm-6 am; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 
1 MINUTE 

I ti 5 ti 6 ti II 01 21 01 
1 wk  35 32 30 29 27 
13 wk.  34 31 29 28 26 
26 wk  33 30 28 27 25 
52 wk  32 29 27 26 24 

20/30 SECONDS 
1 wk  28 26 24 23 22 
13 wk  27 25 24 22 21 
26 wk  26 24 23 21 20 
52 wk.  25 22 22 20 19 

CLASS AA 
1 MINUTE 

1 wk  30 27 25 24 22 
13 wk  29 26 24 23 21 
26 Mc  28 25 23 22 20 
52 wk  27 24 22 21 19 

20/30 SECONDS 
1 wk  25 22 20 19 17 
13 mk  24 21 19 18 16 
26 wk.  23 20 18 17 15 
52 wit  22 19 17 16 14 
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Sacramento-K G M S-Continued 
CLASS A 
1 MINUTE 

1 ti 5 ti 6 ti 11 ti 21 ti 
1 wk  23 20 19 19 16 
13 wk    22 10 18 17 15 
26 wk.  21 18 17 16 14 
52 wk_  20 17 16 15 13 

20/30 SECONDS 
1 wk  20 17 16 15 13 
13 wk 19 16 15 14 12 
26 wk.  18 15 14 13 11 
52 wk.  17 14 13 12 10 
10 sec: 60% of 1-min. 
50/50 combination of AAA and AA. earns AA rate 
for both classes. 

K H IQ (FM) 
1959 

1:11:11:1 @ohm° 
Media Code 4 205 6030 2.00 
Ericsson, Spaulding and Stilgenbauer, 2600 Auburn 

Blvd.. Sacramento, Calif. 95821, Phone 916-483-
3469. 
STATION'S PROGRAMMING DESCRIPTION 

KIIIQ (FM): Programmed for adults. 
NEWS: 5 min newscasts 17 times daily. MUSIC: 
6 am-10 pm general popular music featuring stand-
ard, showtunes, film music, middle - of - the - road, 
played by string orchestras with occasional choruses, 
utilizing air personalities 6-9 am, 5-7 pm. Serious 
music 10 pm-12M employing air personalities. Com-
plete opera Sun. COMMERCIAL POLICY: 2 com-
mercials per 15 minutes. Singing commercials not 
accepted. Personalities available for remote broad-
casts for special sales and community events. Contact 
representative for further details. liec'd 9/26/68. 

I. PERSONNEL 
General Manager-Jim Hodges. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 
Albert Chance Company. 

3. FACILITIES 
ERP 17,500 w.; 105.1 me. Stereo. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 130 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. Is. 3a, lb, 3e. 3d. 4a, 4d, 5. 8. 
Rate Protection: 10a. 14a. 
Basic Rates: 20e. 2013. 21a, 24b, 26, 28a, 29a, 33a. 
Contracts: 40a. 41. 45, 46, 47e, 50. 
Comb.; Cont. Discounts: 61a. 62d. 
Cancellation: 71a, 72. 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 2 Eff 9/1/67-Rec'd 7/3/67. 

6. SPOT ANNOUNCEMENTS 
min 30 see I min 30 see 

10.00 7.50 800 x_______ 5.60 4.20 
9.50 7.15 900 x  5.40 4.05 
9.00 6.75 1000 x.  5.00 9.75 
8.50 6.40 1250 x 4.80 3.60 
8.00 6.00 1500 x 4 60 3.45 

2000 x  4.48 3.30 
2500 x _ 4.20 3.15 
3000 x______ 4.00 3.00 
4000 x_____ 3.60 2.70 

1 x  
25 x  
50 x  
100   
200 x 
300 x 7.50 5.65 
400 x  7.00 5.25 
500 x._ 6.50 4.85 
600 x  6.00 4.50 
700 x  5.80 4.35 

7. PACKAGE PLANS 7 DAYS 
1 min. 75 ti. ea....- 6.66 30 sec, 75 U. ea--... 5.00 

30 DAYS 
1 min. 300 ti, ea  4.80 30 sec. SOO ti. ea__ 3.60 

8. PROGRAM TIME RATES 
5 mln 1/4 hr 1/2 hr I hr 

1 x.. 15.00 20.00 30.00 50.08 
25 x.   14.25 19.00 28.50 47.50 
50 x  13.50 18.00 27.00 45.00 

12.75 17.00 25.50 42.50 
200 x 40.00 
300 x...   11.25 15.00 22.50 37.50 
400 x  10.50 14.00 21.00 35.00 
500 x.     9.75 13.00 19.50 32.50 
600 x.... 9.00 12.00 18.00 30.00 
700 x.  8.70 11.60 17.40 29.00 
800 y  8.40 11.20 16.80 28.00 
900 x  8.10 10.80 16.20 27.00 

7.80 10.40 15.60 26.00 
1250 x _. _ ...  7.50 10.00 15.00 25.00 
1500 x  7.20 _____ - 

KJAY 
1963 

Media Code 4 205 6060 9.00 
Bobelrick, Inc., 1431 Arden Way, Sacramento, Calif. 

95815. Phone 916-922-7191. 

I. PERSONNEL 
Pres., Gent Mgr. & Sales Mgr.-Jack L. Powell. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
500 w. days; 1430 ke. Directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. lb, 4a. 4d. 5. 6b, 7b, 8. 
Rate Protection: 10b, 1lb, 12b. 13h. 
Basic Rates: 20a. 22a, 230. 24a, 25a, 28a, 29a. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 600, 610. 
Cancellation: 710. 710. 
Affiliated will' MBS Radio Network. 

TIME RATES 
Rates effective January 1, 1966. 
Rates received January 5, 1966. 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 25 18.50 10.50 
10 15.50 12.00 30 tL.--- 12.50 9.75 
20 14.50 11.25 

500e 1000x 
Per year  11.00 9.50 

(Additional discounts) 
13 wk.  5% 52 wk...._..................._ 15% 
26 wk  10% 

KJ ML (FM) 
Media Code 4 205 6090 61.09057 
Town and Country Broadcasters, Inc., 2912 Auburn 

Blvd., Sacramento, Calif. 95821. Phone 916-487-
0354. 

I. PERSONNEL 
General Manager-Frank Ambrose. 
Production Director-J, Hind. 

2. REPRESENTATIVES 
United Advertising Merchandising, Marketing & 
Management. 

3. FACILITIES 
ERP 20,000 w.; 106.5 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 158 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on Ume only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 40, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a. 23a, 240, 26, 28a, 29a. 
Contracts: 40c, 4213, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60e, 61a. 61b, 62b. 62e. 
Cancellation: 73s. 

TIME RATES 
Rates effective April 1. 1965. (Card No. 8.) 

Card received April 27, 1965. 
Class AA-6:00 pm-2:00 am Mon thru Fri; noon-
midnight Sat and Sun. 
Class A-7:00 am-6:00 pin Mon thru Fri; 7:00 am-
noon Sat and Sun. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
1 min 30 sec 1 min 30 sec 

1 ti  12.00 9.00 250 U. 8.50 7.00 
25 U_..-   11.00 8.00 500 ti____ 8.00 6.00 
100 ti.  9.00 7.50 1000 tL___ 7.50 5.00 

CLASS A 
1 U  25 ti  10.00 8.00 250 ti. 7.00 5.50 

8.50 6.50 500 tL  6.50 4.80 
100 U..-._ 7.50 6.00 1000 ti  5.50 4.40 

CLASS B 
50% of Class AA rate. 

7. PACKAGE PLANS 
1 MINUTE nos PACKAGE 

(30 days or less) 
10 ti 8.00 50 ti. 6.40 
20 ti  7.60 100 tl  . 5.60 
30 ti  7.20 200 ti........_ ....... 5.20 

8. PROGRAM TIME RATES 
(Sold only on 52 week basis) 

CLASS AA 

1/2 hr____ ......   45. 
CLASS A 

10 min  18. 5 min_______ ..... 12. 
10. SPECIAL FEATURES 

NEWSCASTS 
10 min 5 min 10 min 5 min 

1-5 22.50 15.50 65-129 U...... 20.50 13.50 
6-11 ti  22.00 15.00 130-259 IL._ 20.00 13.00 
12-23 U  21.50 14.50 259-519 ti.... 19.50 12.50 
24-64 U  21.00 14.00 
5 minutes on the hour in Class AA time. 
10 minutes on the hour in Class A time. 

KPOP 
ROSE VILLE 

City of license. Roseville, Calif. 
Considered by the American Information Network as 
their Sacramento outlet. 
See listing under Roseville. Calif. 

KRAK 
1926 

e 
Media Code 4 205 6120 1.00 
Hercules Broadcasting Co.. Box 6347, Sacramento, 

Calif. 95860. Phone 916.982-7100. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Manning Slater. 
Vice-President/Sales-John M. McRae. 
Vice-President/Programming-Jay Hoffer. 

2. REPRESENTATIVES 
II-11 Representatives, Inc. 

3. FACILITIES 
50,000 w.; 1140 Ice. Directional. 
Operating schedule: 24 hours. PST. 

4. AGENCY COMMISSION 
15/0 on net time and talent. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a. 3a, 45. 5, 6a, 713, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 150. 
Basic Rates: 20e, 22a, 24a, 24b, 24e, 28a, 25e, 33a. 
Contracts: 400. 41, 42b, 44a, 46. 47a. 48. 49, 510. 
Comb.; Cont. Discounts: 60a, 60g. 601, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 81, 02. 

TIME RATES 
No. 69A Eff 1/1/69-Rec'd 11/27/68. 

AA-Mon thru Sat 6-10 am 8s 3:30-7 pm. 
A-Mon thru Sat 10 am-3:30 pm; Sun 7 am-7 pm. 
B-Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
ANNU/PLAN 

PER YR: I min 30 see I min 30 see 
500x   26 21 1000 22 18 
Starter contract subject to short rate. Spots distribu-
ted in all time classes. No additional discounts. 
10 sec: 1-min rate less 40%, preemptible. 

7. PACKAGE PLANS 
-AA-- A - - B - 

PER WE; 1 min 30 see I min 30 sec I min 30 see 
1-6 t1  _ 40 32 32 26 22 18 
12 ti  39 31 31 24 20 16 
18 ti  37 30 30 23 19 15 
24 ti  35 28 28 22 18 14 
30 ti  33 26 26 21 17 13 
10 sec: 1-min rate less 40%, preemptible. 

DISCOUNTS 
52 wk-10% 

SPOT DISTRIBUTION PLAN 
10% discount on earned rate selected from Weekly 
Packages. Schedule must be equally distributed over 
5 days or more within the week. SDP plans do not 
combine for frequency with any other packages or 
programs. No additional discounts. 

10. SPECIAL FEATURES 
5-MINUTE NEWS PACKAGES 

Earned rate plus 10% of Weekly Package rate for 
1 minute spots. 
Maximum contract: 52,weeks. 

KROY 
1937 

mcgavren-gui Id 
pgw radio, inc. 

R LOB 

Media Code 4 205 6150 8.00 
KROY, Box 15557, Sacramento, Calif. 95815. Phone 

916-927-4274. 
I. PERSONNEL 
President-Ralph Guild. 
Vice-Pros. & Gen'l Mgr.-Dwight L. Case, 
Program Director-Sohn Hyde, 

2. REPRESENTATIVES 
McGavron-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kg. 
Non-directional. 

Operating schedule: 24 hours daily. PST. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b. 3a, 3c1. 4a. 5, 7b, 8. 
Rate Protection: 10b, 11b, 121). 13b, 14b, 15a. 
Basic Rates: 20a. 21a, 21b. 21d, 22b, 23e, 24a, 24b, 

24c. 25a, 28a, 29a, 29b. 33b. 
Contracts: 40a, 41, 44a, 45. 46. 49, 51e. 
Comb.: Cont. Discounts: 60d. 601, 62b, 62d. 
Cancellation: 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 11 Eff 7/1/69-Rec'd 6/23/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Mon thru Sun 7 pm-
midnight; Sun 6 am-7 pm. 
Midnight-6 am rates on request. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: 1 ti 6 ti 12 ti 18 ti 24 tl 
AA   40 39 37 34 32 
A   30 29 27 25 23 

BO sec: 80% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
PER WE, EA: I min 
12 ti (4AA, 8A)  _ 26 
18 ti (6AA, 12A)  
24 ti (8AA, 16A)  
30 sec: 80% of 1-min. 

KS F M (FM) 
1959 

Media Code 4 205 6180 5.110 
KSFM. Inc., 5831 Rosebud Lane, Sacramento, Calif. 

95841. Phone 916-331-3501. 

I. PERSONNEL 
General Manager-Logan T. Waterman. 

2. REPRESENTATIVES 
Los Angeles, New York-Frederick W. Smith. 
San Francisco, Chicago-The Sandeberg-Glenn 
Commis. 

3. FACILITIES 
ERP 64.000 w.; 96.9 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 276 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 30, 4a, 5, 6b. 7b. 
Rate Protection: 10c, 11c, 12c, 13c, 14f. 
Basic Rates: 200. 21a, 24b, 25a, 26, 28s, 29a, 33a. 
Contracts: 405, 425, 43, 50. 
Comb.; Cont. Discounts: 60b, 60e, 62e. 
Cancellation: 70a, 70d, 71a, 72. 
Prod. Services: 80, 82. 
Affiliated with Malmo Market FM Network. 

TIME RATES 
Eff 1/31/68-Reed 2/2/68. 

A-6 am-midnight. 
B-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

26 z  11.75 312 x 
52 X.  
104 X.    11.00 1000 z 
156 x... ........ _   10.00 
Class B-50% of A  
30 sec: 80% of 1-min. 10 sec: so% of 1-min. 

7. PACKAGE PLANS 
5 ti 10 tl 15 tl 20 tl 23 ti 

Per wk  11.00 10.00 9.00 8.50 7.50 
8. PROGRAM TIME RATES I x 26x 14 wv 
1 hr  100 90 89 
1/2 hr.. 60 55 50 
1/4 hr  40 35 30 

10. SPECIAL FEATURES 
NEWS 

Contains open and close and 2 30-sec commercials. 
lx 26e 104e 2808 

5 min  22.00 20.00 19.00 18.00 
Contains open and close and 1 30-see commercial. 
1 min  11.00 10.00 9.50 9.00 

9.00 
8.50 
7.50 
7.00 

KXOA KXOA-FM 
1945 1947 

BLAIR e RADIO 
R 

Media Code 4 205 6210 0.00 
Cal-Val Radio. Inc., Box 15184, 1470 Leisure Loo.. 

Sacramento, Calif. 95815. Phone 916-922-8851. 

I. PERSONNEL 
President-Asa Stallworth. Jr. 
General Manager-Jay Barrington. 
National Sales Manager-Charlie Holliday. 

CALIFORNIA 
2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1470 kc. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily except midnight-
5:30 am Mon. PST. 
FM FACILITIES 
ERP 12.500 w.; 107.9 me. 
Operating schedule: 18 hours daily. PST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3e, 3d, 4a. 4d, 5. 6b, 7b, 8. 
Rate Protection: 10e, lle. 12e. 13e, 14e, 16. 
Basic Rates: 20b, 22e, 22b, 23a, 24b, 24e, 25a, 29a. 

330. 
Contracts: 40a. 41, 42b, 42d, 44b, 45. 46, 47a. 
Comb.; Cont. Discounts: 60b, 60d. 60e, 601, 61a. 
Cancellation: 70a, 70c, 71e, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with Blair Represented Network. 

TIME RATES 

Eff 10/1/67-Reed 10/12/67. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm; Sun 9 am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

() (t) 6 tl 12 tl 18 01 24 ti 30 ti 
1 min  30.00 28.00 26.00 25.00 24.00 23.00 21.00 
20/30 sec  24.00 22.00 21.00 20.00 19.00 18.00 17.00 
ID's   18.00 17.00 15.50 15.00 14.50 14.00 12.50 

CLASS A 
1 min.  22.00 20.00 19.00 18.00 17.00 15.00 
20/30 sec  18.00 16.00 15.00 14.00 13.00 12.00 
ID's   _ 13.00 12.00 11.50 11.00 10.00 9.00 

CLASS B 
1 min  16.00 14.00 13.00 12.00 11.00 10.00 
20/30 sec._ 13.00 12.00 11.00 10.00 9.00 8.00 
ID's     9.50 8.50 8.00 7.00 6.50 6.00 

(') Specified position. 
(t) Less than 6 ti. 

1-min. 20/30-sec and ID's may be combined for 
maximum frequency. Except for specified position, 
all spots will be staggered in time period. 

10. SPECIAL FEATURES 
NEWSCASTS Ix 52x 260e 

5 mln.  30 28 26 
3 min  24 22 20 
Headlines and Sportslines-Applicable 30-sec rate 
plus 1.50; 30-seconds only. 

DISCOUNTS 
26 wk-4% 52 wk-8% 

K Z A P (FM) 
1959 

Media Code 4 205 6240 7.00 
California Talking Machine and Wireless Co., Elks 

Temple, 11th & I Sts., Sacramento, Calif. 95814. 
Phono 916-442-4684. 

STATION'S PROGRAMMING DESCRIPTION 
HEAP (FM): Programmed for the avant - garde 
listener. 
Hard rock, folk music, folk rock, rhythm & blues, 
country and western, experimental jazz, popular jazz, 
hard jazz and modern jazz. Baroque music, ethnic 
music, liard rock 65% of format, 24 hours per day. 
Itec'd 1/27/69. 

I. PERSONNEL 
President-Lawrence Gahagan. 
Vice-Pres., Gen'l Mgr. & Frog. Dir.-Edward M. 

Fitzgerald. 

3. FACILITIES 
ERP 3.500 w.; 98.5 mc. Stereo. 
Operating schedule: 24 hours. PST. 
Antenna ht.: 296 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4e, 5, 6a. 7a. 
Rate Protection: 10h. lib. 12b, 13b. 141). 15b. 
Basic Rates: 22b, 23a, 24b. 28a. 29a. 
Contracts• 40a. 46, 47a. 
Comb.: Cont. Discounts: 60a. 60b, 60k. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 2 ETC 7/1/69-Reed 7/28/69. 

A-Mon thru Fri 6 pm-midnight. 
B-Mon tarta Fri 10 am-6 pm; Sat all day. 
C-Mon thru Sat midnight-10 am; Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MIN, ROS/FIXED: A B C 
1 x  10.00 8.00 6.00 
52 x  9.00 7.25 5.50 
104 x  7.50 6.00 4.50 
208 x  7.00 5.75 4.25 
500 x  6.25 5.00 3.75 
1000 X.  5.00 4.00 3.00 
1500 a 4.50 3.50 2.50 
2000 x  3.75 3.00 2.25 
15 sec: 50% of 1-min. 

7. PACKAGE PLANS 
PER DAY,-110S: 
1-2 1-min A Mon thru Fri and 1 15-see C 
and B Mon thru Sun, 13 wks ..... .. 1000 

2-3 1-min B Mon thru Sat and 1 1-min A 
Mon thru Frl, 4 wits........... ...... _- 500 

3-1 1-min A and 1 1-min B Mon thru Fri. 

,1-1 1-min B Mon then Sat and 1 15-sec B 
Mon thru Fri, 1 wk  50 

Available once only. 

WEEKEND SPECIAL-A, B. C 
1 MIN: 
15 ti Fri, 10 tl Sat, 5 ti Sun  150 
5 ti Frl, 5 ti Sat, 5 ti Sun.  75 
Available any time. Maximum 3 times. 
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CALIFORNIA 

SALINAS (4 AM; 3 FM) 
Monterey County-Map Location C-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KCTY 
1963 

Spanish 
Media Code 4 205 6270 4.00 
KCTY Radio, Jeco Inc., Box 1939, Salinas Calif. 

93901. Phone 408-449-2421. 
I. PERSONNEL 
Pres. & Gen'! Mgr.-James Coyle. 

2. REPRESENTATIVES 
West Coast, Texas-J. A. Lucas & Co., Inc./JALCO. 
New York, East Coast-Dore & Miller. 

3. FACILITIES 
1.000 w.; 980 kc. Directional-daytime. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la. 213. 3a. 3d. 48. 4d. 5. 6a. 7a. 8. 
Rate Protection: RM. 11b, 12b. lab. 14b. 
Basic Rates: 20a. 20b, 21a, 21d, 23e. 23b, 2413. 24e. 

25a, 28b, 28e. 29a. 32b. 33d. 
Contracts: 40e. 41. 428. 43. 45. 46. 47e. 48. 50. 
Comb.: Cont. Discounts: 600. 61a. 62b, 62d. 
Cancellation: 70e. 710. 72. 
Prod. Services: 80. 
Member: Jalco--No/Cal Group. 

TIME RATES 
No. 4 Eff 3/15/69-Rec'd 3/17/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

I x 26x 52x 78x I56x 3I2x 1000+ 
1 min 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

7. PACKAGE PLANS 
SATURATION SPOT PACKAGES 
(4 week minimum-Mon thru Sat) 

PER DAY, ROS: 3 ti 4 tl 5 ti 6 ti 
1 min, ea  4.25 4.00 3.75 3.50 
1 wk only-add 20% 2 wk only-add 10% 

8. PROGRAM TIME RATES 
PER YR: 

lx 260 520 78x I56x 3120 1000+ 
5 min 9.00 8.00 7.50 7.00 6.50 6.00 5.50 

10. SPECIAL FEATURES 
5-Minute News-5-mm rate plus .75, per program. 

KDON 
1947 

Media Code 4 205 6300 9.00 
M. C. Broadcasting Co.. 8 E. Alisal St., Suite 510. 

Salinas. CaUf. 93901. Phone 408-422-5363. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Dave Williams. 
Sales Manager-Gordon Jacobs. 
Program Director-Larry Williams. 

2. REPRESENTATIVES 
Bernard Reward & Co., Inc. 

3. FACILITIES 
5.000 w.; 1460 kc. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash diamant. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is, 3a. 3d, 4a, 4d, 5. 6e, 7b, 8. 
Rate Protection: 10e, lle, 12e. 13e, 15e. 
Basic Rates: 20b, 22a. 24a, 24b. 24e. 25a, 28a, 29e. 
Contracts: 40a, 41, 43b, 44e. 45, 46. 
Comb.; Cont. Discounts: 60b, 60f, 61e, 62b, 624. 
Cancellation: 70b, 10e. 71a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 ER 12/1/66-1tec'd 2/1/67. 

AA-6-9 am & 4-6 pm. 
A-9 am-4 pm & 6 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
- AA - - A - 
1 min 30 see 1 min 30 see 

1 ti    10.00 8.00 8.50 6.75 
26 ti  9.50 7.50 8.00 6.50 
52 ti   9.00 7.25 7.50 6.00 

8.75 7.00 7.00 5.75 
260 ti 8.50 6.15 6.75 5.50 
312 ti 8.00 6.50 6.25 5.00 
580 ti 7.50 6.00 5.75 4.50 
780 ti  _ ...... 7.00 5.50 5.00 4.00 
1040 ti  6.00 4.75 4.50 8.50 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

- AA - - A - 
1 min 30 sec I min 30 see 

12 ti 8.00 0.50 6.00 5.00 
18 ti  7.50 6.00 5.50 4.50 
24 ti..- ...... _ ...............  7.00 5.50 5.00 4.00 
36 U._ ..... .......... 6.50 5.25 4.50 3.50 
48 Li  5.50 4.50 4.00 3.00 

8. PROGRAM TIME RATES 
(6 am-noon Sun only) 

Ix 13x 26x 52x 
1 hr  125 95 85 75 
1/2 hr  70 60 60 40 
1/4 hr  50 40 30 25 

10. SPECIAL FEATURES 
NEWSCASTS 

52x I04x 260x 520x 780x 1040x 
AA 12.00 10.50 10.00 9.50 9.00 8.00 
A   11.00 9.50 9.00 8.50 8.00 7.00 
Includes open & close billboards plus 1 1-minute 
spot. 

KERR (FM) 
1966 

American FM Network 
ciao onumu 
Media Code 4 205 6315 7.00 
Lloyd M. Marks Broadcasting Co., Box 1812, Salinas, 

Calif. 93901. Phone 408-758-0909. 
I. PERSONNEL 
Owner/Manager-Lloyd 51. Marks. 
Ass't & Corn'! Mgr.-Mark Rogers. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
ERP 3,000 w.; 103.9 me Stereo. 
Operating schedule: 6 am-11 pm Mon thru Fri; 6 
am-midnight Sat; 6 am-10 pm Sun. PST. 
Antenna ht.: 225 ft. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3e. 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d. 144. 15b. 
Basic Rates: 20b, 21, 22b, 230, 240, 24b, 25b, 29b, 

30. 33e. 
Contracts: 40a, 45, 46, 47a, 51c. 
Comb.; Cont. Discounts: 60b, 601, 601. 610, 62b. 
Cancellation: 700. 70c, 718. 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American FM Network. 
Member: Jaloo-No/Cal Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/68-Reed 12/4/67. 
AA-Mon thru Fri 7-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED TIMES 
CLASS AA 
260 520 104x 
5.25 5.00 4.75 
4.15 3.90 3.65 
CLASS A 

1 min.___ 4.50 4.25 4.10 3.95 3.60 3.50 3.25 
30 sec..  3.80 3.60 3.40 3.20 3.00 2.70 2.10 

7. PACKAGE PLANS 
(Used in 1 month-ROS) 

PER MO: 10 ti 15 ti 20 ti 30 ti 60 tl 90 tl 120 ti 
1 3.50 3.25 3.00 2.75 2.65 2.50 2.40 
30 see  2.90 2.70 2.50 2.30 2.25 2.10 1.95 

(Used in more than 1 month-ROS) 
1 min  3.25 3.00 2.75 2.50 2.40 2.25 2.10 
30 sec  2.70 2.50 2.30 2.10 1.90 1.75 1.60 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x I56x 2080 312x 

1 hr ...... 30.00 28.50 27.00 26.25 25.50 23.00 22.50 
1/2 hr  20.00 19.00 18.00 17.50 17.00 16.00 15.00 
1/4 hr ..... 12.00 11.40 10.80 10.50 10.20 9.60 9.00 
5 min  8.00 7.60 7.20 7.00 6.80 6.40 6.00 

10. SPECIAL FEATURES 
NEWSCASTS 
CLASS AA 

lx 260 52x I04x 156x 2600 312x 
1/4 hr  17.00 16.60 16.20 16.00 15.80 15.40 15.00 
5 min.  12.25 11.95 11.65 11.50 11.35 11.05 10.75 

CLASS A 
1/4 hr  16.00 15.60 15.20 15.00 14.80 14.40 14.00 
5 min  11.25 10.95 10.65 10.50 10.35 10.05 9.75 
May be combined to earn annual rate frequency on 
spots. 

PER YR: lx 
1 min_____ 5.50 
30 sec  4.40 

KMBY 
MONTEREY 

156x 208x 312x 
4.50 4.25 4.00 
3.40 3.15 2.90 

The Eastman Station 
City of license, Monterey, Calif. 
Salinas office-408 Main St., Salinas, Calif. Phone 

408-422-3456. 
See listing under Monterey. Calif. 

  Advertisement  

West Coast Broadcasters, Inc.. Bor KURT, 651 
Cannery Row, Monterey, Calif. 93940. Phone 408-
373-1234. 

Address all copy, copy instructions. etc. to Operations 
Desk, at the above address. 

I. PERSONNEL 
President-James L. Saphler. 
General Manager-Galyn "Doc" Hammond. 
Program Director-Eric G. Norberg. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. Non-direc-

tional. 24 hours daily. PST. 
4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING 

TIME RATES 
Eff 5/1/69-11ec'd 4/2/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 1 ti 12 ti 18 ti 24 ti 
1 min.  10.00 9.00 8.50 8.00 
30 sec  8.00 7.20 6.80 6.40 
10 see  5.00 4.50 4.25 4.00 

CLASS A 
1 min _ 9.00 8.00 7.50 7.00 
30 sec  7.20 6.40 6.00 5.60 
10 sec  4.50 4.00 3.75 3.50 

CLASS 13 
1 min  8.00 7.00 6.50 6.00 
30 sec  6.40 5.60 5.20 4.80 
10 sec  4.00 3.50 3.25 3.00 

BEST BUY PLAN 
30 ti (12AA, 12A. 6B), ea  6.00 
15 ti (6AA, 6A, 3B). ea  7.50 

10. SPECIAL FEATURES 
NEWSCASTS 

10 min at 7. 8 am & noon Mon thru Sat-2x appli-
cable 1-min. 
5 min hourly at :40, also 4:20 & 5:20 pm-1-1/2x 
applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly itched of 6 1-rnin spots 6 am-mid Mon 
thru Sun necessary to maintain consec wk advertising. 

KRSA 
1963 

Media Code 4 205 6360 3.00 

KRSA Broadcasters, Inc. Box 2138. Salinas, Calif. 
93904. Phone 408.-424-1428. 
STATION'S PROGRAMMING DESCRIPTION 

K.RSA: Programmed for listeners of all ages. 
MUSIC: modern country. News, sports, weather and 
civic-religious announcements every hour. AIR PER-
SONALITIES handle all segments. Contact Repre-
sentative for further details. Rec'd 12/7/67. 

I. PERSONNEL 
General Manager-Nels E. Bierke. 
Program Director-Gil Shaw. 

2. REPRESENTATIVES 
John A. Potter & Company. 

3. FACILITIES 
250 w.; 1570 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 
Partial simulcast operation. Simulcast 6:30 am-7 pm. 
For non-simulcast facilities see KRSA-FM. 

4. AGENCY COMMISSION 
15/0 time and talent; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e, 40. 5, 6a, 7e. 
Rate Prttection: 10a„ lia, 12a, 13a, 140. 
Basic Rates: 20a. 
Contracts: 40a. 45. 
Cancellation: 700. 70e, 71e, 73a. 
Prod. Services: 80. 
Affiliated with American Information Network. 
Affiliated with EMS. 
Advertisers purchasing a schedule on KRIM. may get 
the same schedule on KRKC for an additional 50% 
of the KJISA rate. 

TIME RATES 
No. 2 Eft 10/1/67-Rec"d 12/7/67. 

6. SPOT ANNOUNCEMENTS 
Ix I56x 260x 364x 520x 728x 

1 min.  6.00 5.10 4.80 4.50 4.25 4.00 
30 sec  4.50 3.85 3.60 3.35 3.10 3.00 
10 sec  2.65 2.50 2.35 2.25 2.10 2.00 

7. PACKAGE PLANS 
WKLY: 10 ti 15 ti 20 ti 25 ti 30 ti 
1 min_  5.00 4.75 4.50 4.25 4.00 
30 sec  3.80 3.60 3.40 3.20 3.00 
10 sec  2.50 2.40 2.30 2.15 2.00 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr I hr 

1 x  13 21 30 50 
52 x  11 19 27 45 
104 x.  10 17 25 40 
156 x  9 15 22 35 

KRSA-FM 
1965 

Media Code 4 205 6361 1.00 
KESA Broadcasters, Inc. Box 2138. Salinas, Calif. 

93904. Phone 408-424-1428. 
STATION'S PROGRAMMING DESCRIPTION 

KRSA-FM: See MESA for simulcast programming. 
7 pm-sign-off Spanish programming. Contact Repre-
sentative for further details. Rec'd 12/7/67. 

I. PERSONNEL 
General Manager-Nola E. Make. 
Program Director-Gil Shaw. 

2. REPRESENTATIVES 
Joins A. Potter & Company. 

3. FACILITIES 
ERP 729 w.; 100.7 me. 
Operating schedule: 6:30 am-10:30 pm. PST. 
Antenna ht.: 2,420 ft. above average terrain. 
Partial simulcast operation. Operated separately 7-
10:30 pm. For simulcast see KRSA rates. 

4. AGENCY COMMISSION 
15/0 time and talent; payable 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
See KRSA listing for coded regulations. 

TIME RATES 

FM rates 50% of AM. 

KSBW (FM) 
1960 

Media Code 4 205 6391 8.00 
Central California Communications Corn- Box 1651, 

238 John St., Salinas, Calif. 93901. Phone 408-122-
2871. TWX 910-368-7058. 

I. PERSONNEL 
President-John C. Cohan. 
Station Manager-Boyd W. Lawlor. 
Director of Programming-R. Dwight Wheeler. 

3. FACILITIES 
ER1' 18.500 w.; 102.5 me. 
Operating schedule: 7-1:30 am daily. PST. 
Antenna ht.: 2.111 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Eft 8/1/66-Rec'd 1/9/67. 

AA-7-10 Pm. 
A-5-7 pm. 
B-Sign-on-5 pm & 11 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: AA A B 
6.00 4.00 3.00 
5.00 3.50 2.50 
4.00 3.00 2.00 

8. PROGRAM TIME RATES AA A B 
1 hr.. 45.00 30.00 22.00 
1/2 hr 27.00 18.00 13.25 

10. SPECIAL FEATURES 
NEWSCASTS 

AA A B 
5 min_ . 19.00 13.50 6.50 

DISCOUNTS 
26 wk-5% 52 mit-10% 

KTOM 
1947 

mcgavre'n-guild 
pgw radio, inc. 

Media Code 4 205 6398 3.00 

Thomas J. King Broadcasting Corp., Box 1380, 757 
Abbott St., Salinas, Calif. 93901. Phone 408-422-
7484. 

I. PERSONNEL 
Pres. & Sta. Mgr.-Thomas J. King. 
General Manager-Richard Logan, 
Program Director-Jim Allen. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w.: 1380 kc. Directional. 
Operating schedule: 6 am-midnight daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11c, 13e, 14e, 15b. 16. 
Basic Rates: 20b, 21a, 21b. 22a, 22b, 2313. 24a, 25e, 

26, 27. 298. 29b. 
Contracts: 400. 41, 44b, 45, 46, 47a. 
Comb.; Cont. Discounts: 600. 60e. 
Cancellation: 70e, 71a, 72. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 6/1/69-Rec'd 4/17/69. 

AA-Mon thru Sat 6-9 am & 3-7 pm. 
A-Mon thru Sat 9 am-3 pm. 
B-Mon thru Sun 7 pin-midnight; Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 12 ti 18 ti 24 ti 
1 min..  11.00 10.00 9.00 8.00 
30 sec  8.80 8.00 7.20 6.40 
10 sec  5.50 5.00 4.50 4.00 

CLASS A 
1 min.  10.00 9.00 8.00 7.00 
30 sec  8.00 7.20 6.40 5.60 
10 sec  5.00 4.50 4.00 3.50 

CLASS B 
1 min_  9.00 8.00 7.00 6.00 
30 sec  7.20 6.40 5.60 4.80 
10 sec  4.50 4.00 3.50 3.00 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: I min 30 see 
12 ti (4AA, 4A, 4B)  8.50 6.80 
18 ti (6AA, 6A, 6B)  7.50 6.00 
24 ti (8AA, 8A, 8B)  6.50 5.20 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNT 
52 v. k-8% 
Not applicable to TAP. 

KWAV (FM) 
(formerly KMBY-FM) 

1961 

CITY OF LICENSE 

MONTEREY 

Alan Torbet 
Associates, Inc. 

IMO 
Subscriber to the NAB Radio Code 

(This is a paid duplicate of the listing appearing 
under Monterey, Calif.) 
Media Code 4 205 4801 0.00 
Johnston Broadcasting Co., Box 1271. 578 Lighthouse. 

Monterey, Calif. 93940. Phone 408-373-4326. 
I. PERSONNEL 
Pres. & Gen'! Mgr.-Stoddard P. Johnston. 
Program Director-Peter Van Nuys. 
News Director-Jim Dooley. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle. Portland-Art Moore & Assoc.. Inc. 

8. FACILITIES 
ERP 18.000 w. (hods.), 18,000 w. (vert.); 06.9 me. 

Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.-2575 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2s, 30, 4a. 44, 5, 60, 70, 8. 
Rate Protection: 1013, 1113. 12b, 13b, 146. 
Basic Rates: 200. 210. 21b, 220. 2314 24b, 24e. 25e. 

28a, 28e, 290. 
Contracts: 40e, 41, 42a, 45, 46, 47a, 51e. 
Comb.; Cont. Discounts: 600. 60f, 601, 61a, 62b. 
Cancellation: 70e, 70e, 71a, 73b. 
Prod. Services: 80, 81. 82. 
Commercial limit of 8 minutes per hour. 
TV facilities: KMST. 

TIME RATES 
No. 4 ER 6/1/69-Rec'd 4/28/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 52x I56x 260x 
1 min.  6.50 6.00 
30 sec.  6.40 5.60 5.20 4.80 
10 see  4.00 3.50 3.25 3.00 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 ti 
1 min.  7.00 6.50 6.00 
30 sec. . 5.60 5.20 4.80 
10 sec  3.50 3.25 3.00 

8. PROGRAM TIME RATES 
PER YR: 
1 hr or 55 min  40.00 
1/2 hr or 25 min_    24.00 
1/4 hr or 10 min.  ........ 16.00 

DISCOUNTS 
26x-5% 104x-12-1/2% 260x-20% 
521-10% 156x-15% 312x-25% 

10. SPECIAL FEATURES 
5-minute newscasts-2x applicable 1-minute rate. 
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SAN BERNARDINO-
RIVERSIDE (7 AM; 5 FM) 

(including Redlands) 
San Bernardino, San Bernardino County-Map Loca-

tion G-9 
Riverside, Riverside County-Map Location 6-10 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

KACE 
1957 

RIVERSIDE 

Media Code 4 205 6420 5.00 
KACE Radio. Inc.. Box 2185, 7351 Lincoln Ave., 

Riverside. Calif. 92504. Phone 714-688-1570. 
STATION'S PROGRAMMING DESCRIPTION 

KACE: Expanded news in traffic times, 7:30-9 am, 
noon-1 pm, 4-6 pm with world, national, state and 
local news, sports, editorials, business, stock market, 
weather and road reports. Two-way talk radio 3-4 
pm. Women's page 12:30-12:45 pm. Celebrity spot-
light live panel show 12:30-1:30 pm Thursday. Negro 
show 12:30-5 pm Saturday. 6 high school and college 
programs with rock 9-noon Saturday. Music all other 
times: showtunes, standards, semi-classic. Remote 
shortwave broadcast equipment. Contact Representa-
tive for further details. Reed 12/23/68. 

I. PERSONNEL 
President-Ray Lapin. 
General Manager-Olive L. Sherban. 
Vice-President-Helen C. Lapica. 

2. REPRESENTATIVES 
Burn-Smith Company. Inc. 
Los Angeles, San Francisco-Harlan G. Oakes 

Associates. Inc. 
3. FACILITIES 

1,000 w.: 1570 ke. Directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15/0 net time and talent: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 9 Elf 1/1/69-Reed 12/9/68. 

6. SPOT ANNOUNCEMENTS 
GUARANTEED POSITION 

Ix I3x 26x 52x 104x 156x 260x 512x 
1 min.  8.00 7.50 7.00 6.80 6.60 6.40 6.20 6.00 
20/30 sec  6.00 5.70 5.50 5.30 5.10 4.00 4.70 4.50 
10/15 see  4.00 3.60 3.50 3.40 3.30 3.20 3.10 3.00 

7. PACKAGE PLANS 
ROS WEEKLY SATURATION PACKAGE 

PER WK, EA: 
10 ti 20 ti 30 ti 40 tl 50 tl 60 tl 

1 min _... 7.00 6.80 6.60 6.40 6.20 6.00 
20/30 see  5.50 5.30 5.10 4.90 4.70 4.50 
10/15 sec  3.50 3.40 3.30 3.20 3.10 3.00 

8. PROGRAM TIME RATES 
GUARANTEED POSITION 

Ix 131 26x 52x 104x I56x 260X 312x 
1 hr.... 100.00 05.00 90.00 88.00 86.00 84.00 82.00 80.00 
1/2 hr 60.00 57.00 55.00 53.00 51.00 49.00 47.00 45.00 
1/4 hr 40.00 38.00 37.00 36.00 35.00 34.00 33.00 32.00 
5 min 10.00 9.50 9.00 8.80 8.60 8.40 8.20 8.00 

10. SPECIAL FEATURES 
NEWS PACKAGES 

5-minute wire, sports and local newscasts on the 
hour. 6 days per week. 
Newshour-Mon thru Fri 8-9 am, noon-1 pm & 5-6 
pm. 5-minute participations. 
Radio Newspaper-Mon thru Sat 6:50-7:05 am, 4:30-
4:45 pm, 6-6:15 pm & 11-11:15 pm; Sun noon-12:15 
pm & 4:30-4:45 pm. 5-minute pages consist of 
world, local and sports news each. 

I mo 5mo 6 mo 12 mo 
Per mo  286 273 247 234 

KACE-FM 
1959 

RIVERSIDE 
Media Cede 4 205 6421 3.00 
KACE Radio, Inc., Box 2185. 7351 Lincoln Ave., 

Riverside, Calif. 92504. Phone 714-688-1570. 
STATION'S PROGRAMMING DESCRIPTION 

KACE-FM: MUSIC: showtunes, standards, semi-
classic. News headlines hourly. Contact Representa-
tive for further details. Rec'd 12/23/68. 

I. PERSONNEL 
President-Ray Lapin. 
General Manager-Olive L. Sherban. 

2. REPRESENTATIVES 
Burn-Smith Company. Inc. 

,Los Angeles, San Francisco-Harlan G. Oakes, Inc. 

3. FACILITIES 
ERP 2.000 w.: 92.7 mc. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 243 fL above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See RACE listing for coded regulations. 
Member: Western Radio Network. 

TIME RATES 

Rates are identical to KACE. See that listing. 

KBBL (FM) 
1965 

RIVERSIDE 

Media Cade 4 205 6456 9.00 
C. Edwin Goad, Box 292, 4324 Lime St., Riverside, 

Calif. 92501. Phone 714-684-1820. 686-8991. 
I. PERSONNEL 
Owner & Gen'l Mgr.-C. Edwin Goad. 
Program Director-Charles It. Brown. 

3. FACILITIES 
ERP 24,500 w.; 09.1 mc. Stereo. 
Operating schedule: 5:30 am-midnight. PST. 
Antenna ht.. 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time; Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 400. 
Cancellation: 70e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na. 5 Elf 3/1/69-Reed 3/3/69. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min SO see 
1 x  5.60 4.35 260 x 3.80 3.55 
26 x  5.30 4.05 312 x  3.55 3.20 
52 y  4.70 4.45 365 x  3.40 3.15 
104 x  4.40 4.15 500 x  3.30 3.05 
156 x  4.10 3.85 1000 x  3.20 2.95 

7. PACKAGE PLANS 
5 PER DAY: 3 days 4 days 5 days 6 days 7 days 
1 min  42.25 52.00 60.75 70.50 80.25 
30 see  38.50 47.00 54.50 63.00 71.50 
10 PER DAY: 2 days 3 days 4 days 5 days 6 days 
I min.  50.00 68.50 90.00 110.00 120.00 
30 sec  45.00 61.00 80.00 98.00 110.00 
15 PER DAY: 

. 1 day 2 days 3 days 4 days 5 days 6 days 
1 min.  40.25 67.50 95.75 121.00 141.25 156.50 
30 sec  36.50 60.00 84.50 106.00 122.00 134.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  43.40 31.10 24.10 17.05 
13x-30% 52x-40% 156x-40% 
26x-40% 104x-40% 260x-40% 

KCAL 
1954 

REDLANDS 

Spanish Language 
Media Code 4 205 6480 9.00 
Southwest Broadcasting Co., Inc.. Box 390, Red-

lands, Calif. 92373. Phone 714-793-2358. 
STATION'S PROGRAMMING DESCRIPTION 

KCAL: Programming in Spanish language oiga-en-
12M. 
Emphasis on events of interest to Mexican Ameri-
cans such as Cinco de Mayo. Mexican Independence 
Day, parades, fiesta, etc. Features local, national, 
international news, sports. 3 dramas daily, weekly 
English lessons. MUSIC: boleros and rancheros. Re-
mote for store openings and church fiestas, etc. 5 
personalities. Commercials and public service transla-
tions. Contact Representative for further details. Rec'd 
7/14/67. 

I. PERSONNEL 
President-Andy James. 
General Manager-Sterling Zimmerman. 
Assistant Manager-Laverne Hooker, 

2. REPRESENTATIVES 
Los Angeles-San Francisco-Call station collect. 
Atlanta-Dora-Clayton Agency. Inc. 
New York. Chicago-Dore & Allen, Inc. 

3, FACILITIES 
5,000 w. days, 500 w. nights; 1410 kc. Directional. 
Operating schedule: 5 am-midnight. PST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, lb, 4a, 4d, 5, 6s. 7a, 8. 
Rate Protection: 10b, 1lb, 12h, 13b. 14b. 
Basic Rates: 22b. 23s. 240, 250. 
Contracts: 40a, 420. 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 60c, 61a, 62b. 
Cancellation: 70s, 70e. 710. 730. 

TIME RATES 
No. 5 Elf 12/1/65-Rec'd 5/12/66. 

6. SPOT ANNOUNCEMENTS 
I x 52x 1581 260x 312x 624x 1000x 

1 min 9.00 8.00 7.50 7.00 6.50 6.00 5.55 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
18 ti 24 ti 30 tl 36 ti 42 01 

Per wk, ea  6.50 6.25 6.00 5.75 5.55 
30 seconds-80% of minute rate. 
Minimum 4 consecutive weeks. 

8. PROGRAM TIME RATES 
I x 52x 158e 260x 312x 624x 10000 

1 hr  69.00 67.00 65.00 64.00 62.00 
1/2 le  40.00 37.00 36.00 35.00 34.00 
1/4 hr  26.00 25.00 24.00 23.00 22.00 
5 min  13.00 12.50 12.00 11.50 11.00 

KCAL-FM 

10.50 1-676.6 

1963 
REDLANDS 

Media Code 4 205 6481 7.00 
Southwest Broadcasting Co., Inc., Box 390, Redlands. 

Calif. 92373. Phone 714-793-2358; 862-4041. 

STATION'S PROGRAMMING DESCRIPTION 
KCAL-FM: Programmed for adults. 
MUSIC: standard popular. NEWS: 10 min hourly at 
:45. Emphasis on local news and community events. 
4 air personalities. Contact Representative for further 
details. Reed 10/18/67. 

I. PERSONNEL 
President-Andy James. 
General Manager-Sterling Zimmerman. 
Manager-Norman Palmer. 

2. REPRESENTATIVES 
New York, Chicago-Dore & Allen, Inc. 
Regional-Call collect. 

3. FACILITIES 
ERP 3,000 w.; 96.7 me. 
Operating schedule: 6 am-11 pm. PST. 
Antenna ht.: 217 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; payable 10th of month. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf 10/1/65-Reed 6/13/66, 
8. PROGRAM TIME RATES 
PER DAY: I ti 211 3 ti 4 tl 501 
1/4 hr  5.00 4.75 4.50 4.25 4.00 
Includes 1 1-minute spot every 1/4 hour with 10-
second open and close. 

KC KC 
1947 

SAN BERNARDINO 

BLAIR RADIO 

• 
Media Code 4 205 6510 3.00 
DIMARC Broadcasting Corp. 770 W. Mill St., San 

Bernardino, Calif. 92410. l'hosto (San Bernardino) 
714-885-0245, (Riverside) 714-683-4545. (Los An-
geles) 213-877-2115. 
STATION'S PROGRAMMING DESCRIPTION 

KCKC: Programmed for adults and young adults. 
MUSIC: 100% modern country. AIR PERSONALI-
TIES handle all segments. NEWS: network and local. 
FARM: M-Sat 5-6 am. RELIGIOUS: programs Sun 
6-11 am & 7 pm-12M. COMMERCIAL POLICY 
maximum of 18 minutes an hour. Contact Represen-
tative for further details. Reed 5/27/68. 

I. PEP'ONNEL 
President-Harry Trenner. 
General Manager-Walter Detweller. 
Vice President-Sales-Cy Ostrup. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w. days, 500 w. nights: 1350 kc. DirectionaL 
Operating schedule: 5 am-midnight. PST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 3b, 3e. 3d, 4a, 4d. 5, ea. 7a. 
Rate Protection: 10b, 11b, 12b, 13b, 1413, 15a, 15b. 
Basic Rates: 20, [la, zoo. zza. 220, 23a, 23b, 24a, 

24c, 25a, 27, 28a, 29a, 29b, 33d. 
Contracts: 40a, 41, 42b, 44b, 45, 46. 47a, 48, 49, 50, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60b, 60d, 60g, 601, 81a. 

02b. 
Cancellation: 70b. 704. 71a, 72, 73a, Tab. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS and Blair Represented Network. 

TIME RATES 
No. 21 Eff 10/1/67-Rec'd 9/5/67. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-7 

11A 3 ll other times. 
7. PACKAGE PLANS 

CLASS AA 
(*) 1 tl 6 ti 12 ti 

1 min  30.00 25.00 23.00 20.00 
20/30 sec  24.00 20.00 18.50 16.00 

18.00 15.00 14.00 12.00 
CLASS A 

1 min_____ ..... 20.00 17.00 16.00 
20/30 sec._ ...._ 16.00 13.50 13.00 
ID's   12.00 10.00 9.50 

CLASS B 
I -._ 15.00 14.00 13.00 
20/30 sec.... ___ 12.00 11.00 10.50 
ID's   ...... 9.00 8.50 8.00 

(') Specified position. 
CONSECUTIVE WEEK DISCOUNTS 

52 wk-8%. Based on lowest weekly gross. 
8. PROGRAM TIME RATES 

CLASS AA 
Ix 26x 521 I04x 156e 

10 min -. 50.00 47.50 45.00 42.50 40.00 
5 min __ 30.00 28.50 27.00 25.50 24.00 

CLASS A OR B 
Ix 26x 52x 104x 260x 

1 hr  120.00 114.00 108.00 104.00 100.00 
1/2 hr  72.00 69.00 66.00 63.00 57.00 
1/4 hr  48.00 46.00 44.00 42.00 38.00 
10 min.___ 36.00 34.50 33.00 31.50 28.50 
5 min.  24.00 23.00 22.00 21.00 19.00 

K D U 0 (FM) 

18 ti 24 ti 
19.00 18.00 
15.00 14.50 
11.50 11.00 

15.00 14.00 
12.00 11.00 
9.00 8.50 

12.00 11.00 
9.50 9.00 
7.00 6.50 

30 tl 
17.00 
13.50 
10.00 

12.00 
9.50 
7.00 

10.00 
8.00 
6.00 

260X 
37.50 
22.50 

312e 
98.00 
54.00 
36.00 
27.00 
18.00 

1958 
RIVERSIDE 

Media Code 4 205 6540 0.00 
KFX5I Broadcasting Co., Inc., Holiday Inn, Suite 

590. 666 Fairway Dr., San Bernardino. Calif. 
92408. Phones: San Bernardino 714-825-3393; 
Riverside 714-684-6080. 

I. PERSONNEL 
President-Howard L. Tullis. 
General Manager-Bob Bunnell. 
Operations Manager-Al Anthony. 

3. FACILITIES 
ERP 72.000 w.: 97.5 rec. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1.600 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Rato Protection: 100, lia, 14a. 
Contracts: 40a. 42b, 45, 46. 
Comb.: Cont. Discounts: 60a. 
Station reserves the right to preempt either programs 
or announcements for broadcasting deemed to be in 
the public interest. 
Spot advertisers guaranteed their announcements will 
not be double spotted. 
Length of commercial copy: 

60 minutes.... 5:00 min. 5 minutes......._ 1:15 min. 
30 minutes.... 3:00 min. 1 minute. 125 wds. 
15 minutes__ 2:00 min. 30 seconds  60 wds. 

AM facilities: KFXM. 
Combination Buy: KFXM and KDUO (FM) combine 
for freeuency discount. 25% off when bought in com-
bination with KFXM, San Bernardino, 

TIME RATES 
No. 4 Elf 1/1/68-Rec'd 12/4/67. 

IL SPOT ANNOUNCEMENTS 
Section I-Mon thru Sun 6 am-7 pm. 
Section II-Mon thru Sun 7 pm-midnight. 
Section other times. 

SECTION I 
PER WE: I ti 12 ti 18 01 24 tl 
1 min..  13.00 12.00 11.00 10.00 
30/20 sec.  10.40 9.60 8.80 8.00 
10 see  6.50 6.00 5.50 5.00 

SECTION II 
1 min.  11.00 10.00 9.00 8.00 
30/20 sec    8.80 8.00 7.20 6.40 
10 sec  5.50 5.00 4.50 4.00 

CALIFORNIA 
SECTION III 

PER WK: 1 ti 12 ti 18 ti 24 ti 
1 min  8.00 6.00 5.00 4.00 
30/20 sec.  6.40 4.80 4.00 3.20 
10 sec  2.60 2.00 

DISCOUNTS 
26 consec wk 4% 52 consec wk 8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly schedule of 6 1-min spots, 6 am-mid 
Mon-Sun, necessary to maintain cosser wk advertis-
ing. 

7. PACKAGE PLANS 
BEST BUY PLAN 

15 ti 30 01 
Section I  8 15 
Section II  
30 spots, ea 8.00 15 spots, ea 9.00 
Non-combinable with other weekly or combination 
plans for added frequency. 

8. PROGRAM TIME RATES 
5 min-1-1/2 x applicable 1 min rate. 

KFMW (FM) 
1959 

SAN BERNARDINO 

DII FIMU 
Media Code 4 205 6570 7.00 
Frederick R. Cote, Caravan Inn., 1860 University 

Ave., Riverside, Calif. 92507. Phones 714-684-
9992, (San Bernardino) 825-9952. 
STATION'S PROGRAMMING DESCRIPTION 
KFMW (F5I): Programmed for adults. 
MUSIC 95%; albums 85%. singles 15% featuring 
mixture of current hits, popular jazz, folk rock, Jazz 
oriented, and middle-of-the-road, mostly instrumental 
with hit vocals included. Music programmed to time 
of day. Produce localized documentaries and edito-
rials. Active in fund drives and community affairs. 
Do remotes for events. COMMERCIAL POLICY: 
5 minutes maximum in 1 hour. All music format 
presented in uninterrupted 15 min segments. Contact 
Representative for further details. Rec'd 9/11/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Frederick R. Cote. 
Sales Mangaer-Helen Jones. 

2. REPRESENTATIVES 
Los Angeles-FM/Group Sales. Inc. 

3. FACILITIES 
ERP 31,000 w.; 99.9 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1630 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: parable vhen rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 5, 6a, 7a. 8. 
Rate Protection: 105. 11a, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b. 24b, 28c. 
Contracts: 40a, 43, 45. 
Cancellation: 70e. 
Prod. Services: 82. 
Alcoholic beverage advertising: beer and wine only. 
Affiliated with American FM Network. 

TIME RATES 
Elf Rec'd 1/26/68. 

AA-Mon thru Sun 7 am-7 pm. 
A-Mon thru Sun 7 pm-midnight. 

7. PACKAGE PLANS 
CLASS AA 
I ti 711 14 01 21 01 28 01 

1 min  15.00 13.00 11.50 11.00 10.50 
30 sec  12.50 11.50 10.50 10.00 9.50 

CLASS A 
1 min  13.00 11.00 9.50 9.00 8.50 
30 sec  10.50 9.50 8.50 8.00 7.50 

K F X M 
1929 

SAN BERNARDINO 

The Eastman Station 
Independent 

Media Cede 4 205 6600 2.00 
KFXM Broadcasting Co., Inc., Holiday Inn, Suite 

590, 666 Fairway Dr., San Bernardino. Calif. 
92408. Phones: San Bernardino 714-825-3391; 
Riverside 714-684-6080. 

I. PERSONNEL President-Howard L. Tullis. 
General Manager-Bob Bunnell. 
Director of Operations-Al Anthony. 

2. REPRESENTATIVES 
Robert I:. Eastman & Co.. Inc. 

3. FACILITIES 
1,000 w.; 590 kc. Directional---separate patterns day 
and night. 

Operating schedule: 24 hours daily. PST. 
4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: 4a, 4d. 5. 
Rate Protection: 10h. 11b. 12b, 13b, 14b. 
Basic Rates: 230, 29a. 
Contracts: 400. 
Comb.: Cont. Discounts: 60k, 
Cancellation: 70e. 71a, 730. 
FM facilities: KDUO (FM). 
Affiliated with The Eastman Network. 
Combination Buy: KDUO (FM) KFX5f combine for 
frequency discount. 25% off when bought in com-
bination with KDUO (FM). Riverside. 

TIME RATES 
No. 17 Eft 1/1/68-Ree'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
Section I-Mon thru Sat 6-10 am & 3-7 pm. 
Section II-Mon thru Sat 10 am-3 pm & 7 pm-mid-
night: all day Sunday. 
Section other times. 

SECTION I 
PER ‘VK: I tl 12 ti 18 tI 24 ti 
1 min  25.00 20.00 18.00 16.00 
30/20 sec  20.00 16.00 14.40 12.80 
10 sec  12.50 10.00 9.00 8.00 

SECTION II 
I min  20.00 16.00 15.00 14.00 
30/20 sec  16.00 12.80 12.00 11.20 
10 sec  10.00 8.00 7.50 7.00 

(This listing continued on next page) 
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CALIFORNIA 

San Bernardino-Kiverside-K F X M-Cont'd 
SECTION III 

PER WK: I ti 12 ti 18 ti 24 tl 
1 ........   11.00 9.00 8.00 7.00 
30/20 sec  8.80 7.20 6.40 5.60 
10 see  • 5.50 4.50 4.00 3.50 

DISCOUNTS 
26 consec wit 4% 52 cansen wk 8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly schedule of 6 1-min spots 6 am-mid 
Mon-Sun, necessary to maintain cansen wk advertis-
lag. 

7. PACKAGE PLANS 
BEST BUY PLAN 

15 ti 30 01 
Section I  8 15 
Section II  7 15 
30 spots, ea  14.00 15 spots, ea______ 16.00 
Non-combinable with other weekly or combination 
plans for added frenuency. 

8. PROGRAM TIME RATES 
5 min-1-1/2 x applicable 1-min rate. 

KM EN 
1947 

SAN BERNARDINO 
A Colgreene Station 

Media Code 4 205 6630 9.00 
Radio Associates, Inc., 13ox 1290, San Bernardino. 

Calif. 92402. Phone 714-889-2651. 
Riverside address-Box 1290. 

I. PERSONNEL 
Executive Vice-President-Albert Hell. 
General Manager-Jerry A. Jolstead. 
Sales Manager-Norman Keats. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radlo, Inc. 

3. FACILITIES 
5.000 w.; 1220 kg. Directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0: all bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 45, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 215, 22b, 23a, 246, 25a, 26, 27, 

28a, 29a, 33c. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47a, 48, 49, 50„ 
51a. 
Comb.; Cont. Discounts: 60a, 60f, 61b, 62d. 
Cancellation; 70a, 70e. 715, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 

Elf 7/1/66-Reed 5/31/66. 
7. PACKAGE PLANS 
A-Mon then Fri 6-9:30 am & 4-7 pm. 
B-Sion thru Fri 9:30 am-4 pm & 7-10 pm; Sat 
& Sun 6 am-10 pm. 
C-Daily 10 Pm-6 am. 
PER WK: I tl 5 ti 10 tl 20 tl 30 ti 40 ti 
A   18.00 17.50 17.00 16.50 16.00 15.50 
11   14.00 13.50 13.00 12.50 12.00 11.50 
C 10.00 9.75 9.50 9.25 9.00 8.75 

20/30 accouda-75% of 1-minute rate. 
10 seconds-50% of 1-minute rate. 

DISCOUNTS 
26 wk (in year)... . 5% 52 wk...   10% 

'Kos PLANS 
(30% A. 40% B. 30% C) 

PER WK: 10 tl 20 tl 30 tl 
1 min.  120.00 210.00 300.00 
30 see  90.00 157.50 225.00 

8. PROGRAM TIME RATES 
(Sun 6-8 am) I hr 1/2 hr 1/4 hr 

1 x  120 90 60 
DISCOUNTS 

26 wk (in yr)  5% 52 10% 
10. SPECIAL FEATURES 
Newscasts: At :20, 1-1/2 times applicable 1-minute 
rate. Headlines: At :40, 1-1/4 times applicable 1-
minute rate. 

KPRO 
1941 

RIVERSIDE 

Alan Torbet 
Associates, Inc. 

dies cria 
Media Code 4 205 6660 6.00 
KPRO, Inc., Box 1440, 3701 Merrill, Riverside, 

Calif. 92502. Phone 714-683-1440. 
San Bernardino-Box 2363, San Bernardino, Calif. 
Phone 714-877-1440. 
STATION'S PROGRAMMING DESCRIPTION 

KPRO: Programmed for adults and young adults. 
MUSIC: middle-of-the-road, composed of 85% stand-
ards. 15% current hits. NEWS: network, UPI. UPI 
audio and local news staff. 2 mobile units report 
traffic during commuter periods. 5 personalities host 
entire broadcast day. 2 man morning program 6-10 
am. SPORTS: professional baseball and football. 
Local junior college and university football and 
basketball plus automobile racing. COMMERCIAL 
POLICY: 18 commercial units per hour. Personal-
ities available for remote broadcasts from shopping 
centers, markets, etc. Contact Representative for 
further details. Rec'd 5/26/69. 

I. PERSONNEL 
President-Dick Clark. 
Vice-President-Richard A. Clark. 
General Manager-Dave Taylor. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1.000 w.; 1440 kg. Non-directional. 
Operating schedule: 20 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 3b, Sc. 3d, 4a, 4d, 5, 6a, 

7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 23a, 24a, 241). 24e. 25a, 27, 

28a, 29a, 30. 

Contracts: 40a, 41, 45, 46, 47e, 48, 49. 51a. 
Comb.; Cont. Discounts: (Kb. 6M, 60e, 60f, 601, 61e. 
Cancellation: 7014 70d, 71a, 72, 73a, 73b. 
Prod Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Elf 7/1/69-Rec'd 5/29/69. 
Traffic-Mon thru Sun 6-9:30 am & 3:30-7 pm. 
Midday-Mon thru Sun 9:30 am-3:30 pm. 
Night-All other times. 

6. SPOT ANNOUNCEMENTS 
BULK SPOTS 
1 MINUTE 

PER YR: 5000 1000x 1500x 
Traffic   8.75 7.50 7.00 
Midday   7.25 6.25 5.50 
Night ________ .....   6.25 4.75 4.25 

30 SECONDS 
Traffic   7.00 6.00 5.50 
Midday   6.25 5.25 4.50 
Night   5.25 4.00 3.50 
10 sec: 70% of applicable 1-min  

7. PACKAGE PLANS 
SATURATION PLANS 

TRAFFIC 
-I wk- 4+ consee wk 

PER WK: I mln 30 see I min 30 see 
1 ti  15.00 12.00 13.50 11.00 
5 ti  12.50 10.00 10.25 8.00 
10 ti  10.50 8.50 9.00 7.25 
15 ti.  9.75 7.75 8.50 8.75 
20 ti  9.00 7.25 8.00 6.50 
30 ti  8.25 6.75 7.75 6.25 
40 ti  7.75 6.50 7.50 6.00 

MIDDAY 
1 ti  . .... 12.00 9.50 11.00 8.50 
5 ti  9.00 7.50 8.50 7.00 
10 ti  ........ 8.00 7.00 7.50 6.50 
15 ti.   7.50 6.50 7.25 6.25 
20 ti 7.00 6.00 6.75 5.75 
30 ti._ 6.50 5.50 6.25 5.25 
40 ti  6.25 5.25 6.00 5.00 

NIGHT 
9.50 7.25 
7.00 6.00 
6.50 5.50 
5.75 5.00 
5.25 4.50 
5.00 4.25 
4.75 4.00 

5 ti.................._.._........._ 7.50 6.25 
10 ti  6.75 5.75 
15 ti____...._ ................... 6.00 5.25 « 
20 ti  5.50 4.75 
30 ti 5.25 4.50 
40 .......... .... _  5.00 4.25 
10 sec: 70% of applicable 1-min. 
ROS use night rates: 25% Traffic, 25% Night, 50% 
Midday. No fixed position. 

10. SPECIAL FEATURES 
NEWS 

Traffic-6:30-9:30 am & 3:30-6:30 pm. 
Night-All other times. 
5 Min: lx I3x 26x 52x I04x I56x 260x 312x 
Traffic 20.00 19.00 18.50 18.00 17.00 16.00 15.50 15.00 
Night 15.00 14.50 14.00 13.50 13.00 12.50 12.00 11.00 

e 

KRNO 
1947 

SAN BERNARDINO 

corm 
A Doubleday Station 

Media Code 4 205 6690 3.00 
KRNO, Inc.. 990 Colton Ave.. San Bernardino. Calif. 

92408. Phone 885-6555. 
STATION'S PROGRAMMING DESCRIPTION 

KENO: Programmed for adults and young adults. 
Personalities with pop standards which corne up from 
middle-of-the-road class interspersed with pop of 
adult appeal 80%. NEWS 13%: 10 min at 6:55 am. 
7:55 am, 11:55 am, 4:55 pm, 5:55 Dm, plus hourly 
5 min, all other times and half hourly 5 min. Mayor 
in telephone talk, Wed am. SPORTS 7%: national 
football and basketball, local sports and reports. 
Active in community affairs, including polls to assist 
in solving city government problems. Flying traffic 
service reports, morning and evenings. Contact Rep-
resentative for further details. Rec'd 10/28/68. 

I. PERSONNEL 
President-Nelson Doubleday. 
Vice-Pres. & Gen'l Mer.-H. George Carroll. 
Sales Manager-Allen Berg. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights and Sunday: 1240 kc. 

Non-directional. 
Operating schedule: 5:30-1 am. PSI'. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3b. 45. 5, Ca. 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 21d, 221). 23a, 24a, 24e. 25s. 

27, 28a, 28e. 29e, 33s. 
Contracts: 40a, 41, 43, 44a, 446, 48. 4714 49, 51a. 
51b. 

Comb.; Cont. Discounts: 60a, 60f, 60h, 601, 6h. 
61b. 62a. 

Cancellation: 70b, 70e, 715, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with American Entertainment Network 
Member: California Farm Network. 

TIME RATES 
No. 3 Eff 1/1/69-Reed 1/9/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-7 
pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 min 20/30 

AA (specified position)  18.00 14.50 
1 MINUTE 

WKLY: I ti 6 tl 12 01 18 ti 24 tl 30 ti 
AA   16.00 14.00 12.00 10.00 9.00 8.00 Media Code 4 205 6750 5.00 
A   14.00 12.00 10.00 8.00 7.00 6.00 KCIIQ, Inc., Box 1629, San Diego, Calif. 92112. 
)3   9.00 8.00 7.00 6.00 5.00 4.00 Phone 714-232-7162. 

20/30 SECONDS I. PERSONNEL 
AA   13.00 11.00 9.50 8.00 7.00 6.50 Vice-Pres. & Gen'l Mgr.-Richard D. Casper. 
A   11.00 9.50 8.00 6.50 5.50 5.00 Sales Manager Hap Trout. 
B   7.00 6.50 5.50 5.00 4.50 3.00 Program Director-Gary Allyn. 

10 see ID: 50% of 1-min. 
Minutes. Newscasts, Features and 20/30 spots may be 
combined to earn weekly frequency discount, with 
2 ID's equaling 1 longer spot. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

WKLY: I min 20/30 
12 ti (6 AA, 4 A. 2 B)  120 95 
16 ti (10 AA, 5 A. 3 B)   150 120 
24 ti (14 AA, 7 A, 3 BI  185 150 
Spots must be scheduled equally over 7 day period 
and rotate within time classification. TAP com-
binable with all weekly spots and programs. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10%. Discount applied as earned  

YEARLY CONTRACTS 
FLAT: AA A 
500 x ..... 9 7 
1000 x  8 6 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS: AA A B 
1 x  22 18 13 
3 x  20 16 11 
6 x  18 14 10 

SAN DIEGO (7 AM; 11 FM) 
(including El Cajon) 

Ran Diego County-Map Location 13-11 
See SIMS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

KBBW (FM) 
1983 

SAN DIEGO 
Media Code 4 205 6720 8.00 
Biota. Inc. Suite 707. 707 Broadway, San Diego, 

Calif. 92101. Phone 714-233-7551. 
I. PERSONNEL 
General Manager-Donald W. Ranson. 
Program Director-L. M. Stallo, 
Account Executive-Earl Johnson. 

3. FACILITIES 
ERP 70,000; 102.9 mc. Stereo. 
Operating schedule: 6 am-midnight. PST. 
.Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la, 3d, 4b, 4d. 5, 6a, 
Rate Protection: 10h, 11h, 14e. 
Basic Rates: 21a, 21c, 21d, 22b, 23a, 23b, 245, 26, 

28b, 28c, 32b, 33c. 
Contracts: 40b, 44a, 50, 51b. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 62d. 
Cancellation: 70e, 73b. 
Prod. Services: 80, 82. 
Maximum of 6 commercial minutes per hour. 

TIME RATES 
No. 2 Eff 6/1/69-Itee'd 5/1/69. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 20x 52x 104x 208x 912x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 5.00 4.50 4.00 3.75 3.50 3.25 9.00 

8. PROGRAM TIME RATES 
PER WK: I ti 2 tl Sil 4 tl 5 ti 
1 hr  45.00 43.00 40.00 38.00 36.00 
1/2 hr 30.00 29.00 28.00 26.00 24.00 
1/4 hr... 22.00 20.00 19.00 17.00 16.00 
5 min.  15.00 13.50 12.50 11.00 10.00 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wit-7-1/2% 52+-10% 

KB KB (FM) 
1959 

SAN DIEGO 
Media Code 4 205 6730 7.00 
KGB, Inc., Box 2088, 4141 Pacific Highway, San 
Diego, Calif. 92110. Phone 714-297-2201. TWX 291-

0703. 
I. PERSONNEL 
Prealdent-Willet U. Brown. 
Vice-President-Michael 3. Brown. 
General Manager-William J. DicDowell. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
ElIP 74.000 w.; 101.5 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.•. 454 ft. above mean sea level. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 25, 3a, 4a, 4d, 5, 6a. 7b, 8, 
Rate Protection: 1011, 11b. 1313, 13b. 
Basic Rates: 205. 23e, 23b, 23a. 246, 25a, 29a. 
Contracts: 40s, 42a, 45, 46. 47a. 
Comb.: Cont. Discounts: 60a. 61a. 61b, 
Cancellation: 700, 70e. 71a, 73a. 
Maximum 8 commercials per hour. 
AM facilities: KGB. 
Sold in combination with KGB. See that listing for 
rates. 

TIME RATES 
No. 1 Eff 2/1/69-Rec'd 2/28/69. 

6. SPOT ANNOUNCEMENTS 
1 mm/leas, flat 500 

KCBQ 
1946 

SAN DIEGO 

BLAIR e RADIO 
e 

Subscriber to the NAB 

Ale 

Radio Code 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50.000 w. days, 5.000 w. nights; 1170 ke. 

Directional-separate patterns day and night. 
Operating schedule' 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 gross billings less applicable discounts. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 30. 40. 4d. 5. 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 22b. 235, 255, 29a. 
Contracts: 405, 45, 46. 
Comb.: Cont. Discounts: 61a, 61c, 
Cancellation: 70a, 70e, 71a, 730. 
Affiliated with Blair Represented Network. 

TIME RATES 

No. 14 Eff 7/1/69-Ree'd 6/30/69. 
AA-Mon thru Fri 6-10 am 8c 3-7 pm. 
A-Mon thru Sat 7 pm-midnight; Mon thru Fri 10 
am-3 pm: Sat & Sun all day. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (*) I ti 6 ti 12 tl 18 ti 24 ti 30 01 
1 min.  44.00 41.50 37.50 35.00 32.50 30.00 27.50 
20/30 sec.. 35.00 33.00 30.00 28.00 26.00 24.00 22.00 
ID's   26.50 25.00 22.50 21.00 19.50 18.00 16.50 

CLASS A 

21m30n.  Bee    1     37.50 32.50 29.00 26.00 24.00 21.50 
0/  30.00 26.00 23.00 21.00 19.00 17.00 

ID's     22.50 19.50 17.50 15.50 14.50 13.00 
(•) Specified position. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: I ti 6 ti 12 ti 18 ti 24 ti 
AA   46.50 44.00 40.00 37.50 311.50 
A   40.00 37.50 36.50 34.00 31.50 

  30.00 27.50 26.50 25.00 22.50 

26 wk-4% DISCOUNT 
52 wk-8% 

KDEO 
1955 

EL CAJON 

Representatives, Inc. 

CEO 
Subscriber to the NAB Radio Code 

Media Code 4 205 6780 2.00 
Metro Communications, Inc., Box 2908, San Diego, 

Calif. 92112, Phone 714.503-0100. 
STATION'S PROGRAMMING DESCRIPTION 

KDEO: Programmed for adults. 
MUSIC: current middle-of-the-road pop hits with 
standard albums and oldies. Air personalities. 2 
records in a row. COMMERCIAL POLICY: 14 min-
utes maximum. Occasional newsworthy or humorous 
telephone conversations during morning traffic times. 
NEWS: 7 min at :30, national, international, local, 
sports, 24 hours daily. News briefs at 6 am, 7 am, 
8 am, 4 pm, 5 pm, network. Commentary and edi-
torials. 3 man news and sports department, AP. 
UP and network, actualities, beeper reports, 2 mobile 
units. SPORTS; 5 min at 7:35 am & 5:15 pm, 
M-F, live pro football, sports editorials 4 times 
daily. Contact Representative for further details. 
ltee'd 3/6/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l 5fgr.-Don Balsamo. 
Vice-Pros. & Gen'l Sales Mgr.-Morton Sidley. 

2. REPRESENTATIVES 
Representatives, Inc. 

3. FACILITIES 
Logo w., 910 ke. Directional. 
OnerntIng schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time nn cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 4a. 5, 6b, 711, 8. 
Rate Protection: 10h. 11h. 12b. 15e. 
Basic Rates: 200. 20b, 215. 21b, 24b, 25e, 28a, 29s, 

30. 33d. 
Contracto: 40a. 41, 45, 46. 48. 5la, 51c. 
Comb.: Cont. Discounts: 60e, 60f. 
Cancellation: 70e. 71a. 
Prod. Services: 80. 81, 82. 
Ne mall order advertising accepted. 
Affiliated with American Entertainment Network. 

TIME RATES 

No. 4 Eff 12/16/68-Reed 1/27/69. 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 son-3 pm & 7-8 pm; Sat & Sun 
6 am-8 
30-Daily 8 pm-midnight 8c 5-6 am. 
C-Dally midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 tl 6 ti 12 01 18 ti 24 tl 30 tl 
AA ...... 22.00 21.50 21.00 20.50 20.00 19.50 
A ........ 19.00 18.50 18.00 17.50 17.00 16.50 
  15.00 14.00 13.00 12.00 11.50 11.00 

C: 50% of B. 
20/30 see: 80% of 1-min. 
10 sec: 60% of 1-min and preemptible by 1-min. 
Spots staggered within time classification on 6-day 
spread. Fixed positions, extra 20%. 

RATE HOLDER 
Minimum of 6 spots per week, any length, any time 
earns consecutive weeks discount. 

7. PACKAGE PLANS 
PRIME TIME COVERAGE PLAN 

(5 am-mIdnlght; 1/IAA. 1/2 A & B) 
WKLY, EA: 6 tl 12 tl 18 ti 24 01 30 ti 
1 min  17.50 17.00 16.50 16.00 15.50 
20/30 sec. 14.00 13.60 13.20 12.80 12.40 

ROS PLAN 
(10 am-midnight; 2/3 guaranteed 10 am-8 Dm) 

1 min ....... - .... 16.00 15.50 15.00 14.50 14.00 
20/30 sec  12.80 12.4(1 12.00 11.60 11.20 

BULK PACKAGES 
To be used within 52 weeks; 50% used within first 
6 months. No further discount. 
PER YR: 500x 1000x 1500x 2000x 
1 min  13.00 12.50 12.00 11.50 
20/30 sec  10.40 10.00 9.60 9.20 

(This listing continued on next page) 
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San Diego-K D E 0-Continued 
10. SPECIAL FEATURES 
ABC News -Participations (fixed), 1-1/4x earned 
rate. 

CONSECU.riVL WEEK DISCOUNT 
13 wk-5% 26 wk-7-1/2% 52 wk-10% 
No retroactive discounts. 

KDIG (FM) 
1959 

SAN DIEGO 

CE1 FA] 
Media Code 4 205 6810 7.00 
E. Edward Jacobson, El Patio Bldg., Box D.. 7946 

Ivanhoe, La Jolla, Calif. 92037. Glencourt 9-2809, 
459-4107. 
STATION'S PROGRAMMING DESCRIPTION 

KDIG (FM): Programmed for 30-40 year olds. 
Stock market reports twice daily, business days. Re-
mote broadcasts of music and interviews periodically. 
MUSIC: middle-of-the-road 2-1 vocal to instrumental 
ratio. 6-9 am entertainment with music and air 
Personality, 9-11 am Broadway and movie themes 
mixed 1 in every 4 selections. 11 am-1 pm enter-
tainment mith music and air personalities. 1-3 pm 
entertainment with music and air personalities in-
corporating Latin music mixed 1 in every 3 selections. 
3-5:30 pm featured artist. 5:30-7 pm instrumental 
music. 7-11 pm entertainment with music and air 
personality. 11 pm-6 am entertainment with music 
and air personality incorporating mainly jazz. COM-
MERCIAL POLICY: 8 minutes per hour. Reed 
6/24/68. 

I. PERSONNEL 
General Manager-Bill Gruber. 
Program Director-Doug Neufeld. 

3. FACILITIES 
ERP 18,500 w.; 98.1 me. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10h, 11b, 12b, 13b. 
Basle Rates: 20a, 22b, 23a, 24b, 25a, 26, 2813. 23a. 
Contracts: 40a. 46. 48. 
Comb.: Cent. Discounts: 60f, 61a. 61e, Mb. 
Cancellation: 71a, 73a. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 4/15/68-Reed 6/10/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x I04x 312x 565X 

1 min 6.00 5.50 5.00 4.50 4.00 3.25 3.00 
30 sec 4.00 3.80 3.60 3.40 3.20 2.80 2.60 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 censor wk-15% 

KFMB 
1941 

SAN DIEGO 

CBS Radio Network 

Subserlber to the NAB Radio Code 
Media Code 4 205 6840 4.00 
Midwest Television. Inc., 1405 Fifth Ave., San 

Diego, Calif. 92112. Phone 714-232-2114. TWX 
714-231-0838. 

I. PERSONNEL 
Director of Radio-Edward J. Peters. 
Operation Manager-Don Ross. 

1. REPRESENTATIVES 
Henry I. Christal Co.. Inc. 

3. FACILITIES 
5,000 w.; 760 ke. Directional-night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3d. 4a. 5, 6b, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 136, 14g, 16. 
Basic Rates: 2013, 22a, 25a, 28e. 29a, 33a. 
Contracts: 40a. 42a, 44b, 46. 50. 51e. 
Comb.: Cont. Discounts: 60b, 60g, 601, 61a. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 81. 82. 
Member: CBS Radio Pacific Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 2 Eff 4/6/69-Rec'd 3/17/69. 
AA-Mon thru Sat-6-10 am. 
A-Mon thru Fri-3-7 pm. 
B-Mon thru Fr1-10 am-3 pm; Sat & Sun 10 am-
7 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

 Per wk  
I MIN: I tl 6 ti 12 ti 18 ti 24 ti BO ti 
1 x... 35 33 30 28 26 24 
100 x_ ..... .... _ 33 30 28 26 24 22 
200 ....... 30 28 26 24 22 20 
5001  28 26 24 22 20 18 

CLASS A 
1 x. 30 28 26 24 22 20 
100 x....._...,. ...... 28 26 24 22 20 18 
200   26 24 22 20 18 16 
500 ..... ..... 24 22 20 18 16 14 

CLASS II 
1 x  27 25 23 21 
100 x  25 23 21 19 
200 x 23 21 19 17 
500   21 19 17 15 

CLASS C 
1 x  24 22 20 18 
100 x  22 20 18 16 
200 ..... ....... 20 18 16 14 
500x......,.._..._ 18 16 14 12 

CLASS AA 
 Per wk  

30 SEC: I tl 6 ti 12 ti 18 tl 24 ti 30 tl 
1 x  28.00 26.40 24.00 22.40 20.80 19.20 
100 X....,._, 26,40 24.00 22.40 20.80 19.20 17.60 
200 x   24.00 22.40 20.80 19.20 17.60 16.00 
500 22.40 20.80 19.20 17.60 16.00 14.40 

CLASS A 
1 x  24.00 22.40 20.80 19.20 17.60 16.00 
100 x  22.40 20.80 19.20 17.60 16.00 14.40 
200 x  20.80 19.20 17.60 16.00 14.40 12.80 
500 x  19.20 17.60 16.00 14.40 12.80 11.20 

CLASS Il 
1 x  21.60 20.00 18.40 16.80 15.20 13.60 
100 x  20.00 18.40 16.80 15.20 13.60 12.00 
200 ..... 18.40 16.80 15.20 13.60 12.00 10.40 
500 x  16.80 15.20 13.60 12.00 10.40 8.80 

CLASS C 
1 19.20 17.60 16.00 14.40 12.80 11.20 
100 x____ 17.60 16.00 14.40 12.80 11.20 9.60 
200 x  16.00 14.40 12.80 11.20 9.60 8.00 
500 x 14.40 12.80 11.20 9.60 8.00 6.40 
Fixed Position: 1-min/30 sec add 10%. 

ROS 
Spots of 1 minute or less may be schedued on an 
ROS basis by taking 50% discount from applicable 
Class AA 1 minute rate. 10 am-midnight only. 

ID ANNOUNCEMENTS 
10 second spots available in A, B, C time only, on 
premptiblo basis of 50% of 1 minute rate. 

COMBINABLLITY 
1 minute/80 second spots may be combined with 
10 second spots to earn frequency for 10 second spots 
only, 

50/50 TRAFFIC PLAN 
Any schedule divided equally between Class AA and 
Class A will assume the Class A rate for all spots. 

AM/FM COMBINATION 
No, B Eff 4/6/69-Reed 3/17/69. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I MIN  Per wk  
OR LESS: I tl 6 tl 12 ti 18 ti 24 tl 30 tl 
1 x 44 41 38 35 33 30 
100 x_. 41 38 35 33 30 27 
200 x  38 35 33 30 27 25 
500 x  35 33 30 27 25 22 

CLASS A 
1 x  37 34 32 29 26 24 
100 x _____ 34 32 29 26 24 21 
200 x  32 29 26 24 21 18 
500 X........_,...   29 26 24 21 18 16 

CLASS B 
1 ..... _______ ...   33 31 28 26 23 19 
100 x  31 28 26 23 19 18 
200 x  28 26 23 19 18 15 
500 x  26 23 19 18 15 12 

CLASS C 
I ..... ___...- ..... 30 27 25 22 19 17 
100 x  27 25 22 19 17 14 
200 x  25 22 19 17 14 11 
500 x  22 19 17 14 11 9 
AA & A spots may be scheduled in any time area 
on FM. 

8. PROGRAM TIME RATES 
CLASS AA 

PER WK, 1/4 HR: I wk 13 wk 26 wk 52 %tic 
1 ti .........   ..... 75 70 65 60 
4 01 ..... _ ................. ___________ 70 65 60 55 
6 tL  65 60 55 50 

CLASS A 
1 ti_ 65 60 55 50 

55 50 45 
6 ti 55 50 45 40 

CLASS B 
1 tL  55 50 45 40 
4 ti.  _ 50 45 40 35 
6 ti ......... ________ .... . 45 40 35 30 

CLASS C 
1 ti ... 50 45 40 35 
4 ti ..... ........ _ ....... _ ....... 45 40 35 50 
6 ..... ......... 40 35 30 25 

.......... 
10 MIN: 
1 ti 60 
411  56 

  52 
CLASS A 

1 lL 50 
4 U.  46 
6 IL  42 

CLASS B 

4 ti 38 
6 U  35 

CLASS C 
25 31 27 

4 ti  35 31 27 23 
6 tL_____...-... ..... - ..... 31 27 23 19 

........ :riÀ 
5 MIN: 
1 a  50 47 44 40 

44 40 38 
6 ti  44 40 38 35 

CLASS A 
1 tl    40 37 34 30 
4 ti    37 34 30 28 
6 ti  34 30 28 25 

CLASS B 
1 ti  34 30 28 25 

28 25 22 
6 ti  28 25 22 18 

CLASS C 
1 ti  30 28 25 22 
4t1  28 25 22 18 

22 18 15 

56 
52 
48 

46 
42 
38 

38 
35 
31 

52 
48 
45 

42 
38 
35 

25 
31 
27 

48 
45 
41 

38 
35 
31 

31 
27 
23 

K F M B-FM 
1959 

SAN DIEGO 
Media Code 4 205 6855 2.00 
Midwest Televislon, Inc., 1405 Fifth Ave., San 

Diego, Calif. 92112. Phone 714-232-2114. TWX 
714-231-0838. 

I. PERSONNEL 
Director of Radio-Edward J. Peters. 
Operations Manager-Don Ross. 

2. REPRESENTATIVES 
19 17 Henry I. Christal Co.. Inc. 
17 15 3. FACILITIES 
15 13 ERP 30,000 w.; 100.7 mc. 
13 11 Operating schedule: 6 am-midnight. PST. 

Antenna ht.: 620 ft. above average terrain. 
16 14 4. AGENCY COMMISSION 
14 12 15%: time only. 
12 10 5. GENERAL ADVERTISING See coded regulations 
10 8 See KFMB listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 4/6/69-Itec'd 3/17/69. 
AA-Mon thru Sat 10 am-3 pm. 
A-Mon thru Sat 3-7 pm. 
B-Mon thru Sun 7 pm-midnight. 
C-Mon thru Sat 6-10 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I MIN  Per Wk  
or LESS: I ti 601 12 ti 18 ti 24 ti 30 tl 
1 x  15 14 13 12 11 10 
100 x  14 13 12 11 10 9 
200 x  13 12 11 10 9 8 
500 x  12 11 10 D 8 7 

CLASS A 
1 x  12 11 10 9 8 7 
100 x  11 10 9 8 7 6 
200 x  10 9 8 7 6 5 
500 x  9 8 7 6 5 4 

CLASS B 
1 x  11 10 9 8 7 6 
100 x  10 9 8 7 6 5 
2.00 x  9 8 7 6 5 4 
500 x  8 7 6 5 4 3 

CLASS C 
1 x  10 9 8 7 6 5 
100 x  9 8 7 8 5 4 
200 x  8 7 6 5 4 3 
500 x  7 6 5 4 3 2 

7. PACKAGE PLANS 
SPECIAL PACKAGE PLAN 

Spots may be scheduled ROS by taking 50% discount 
from applicable Class AA minute. 

K F MX (FM) 
1960 

SAN DIEGO 

CM] Fiml] 
Media Cede 4 205 6870 1.00 
Impact Broadcasting Enterprises, Inc.. 7917 Ivanhoe. 

LaJoila, Calif. 92037. Phone 459-3307. 
STATION'S PROGRAMMING DESCRIPTION 

KFMX (FM): Programmed for adults 21-45 age 
group. 
MUSIC: general popular middle-of-the-road, consist-
ing of showtunes, standards, film and TV music. and 
jazz oriented vocals and instrumentals. 100% albums. 
Sports car reports 7 am, 6 pm & 10 pm, 5 min. 
Special features include: 6 am-noon pop standards 
and Instrumentals. Noon-6 pm Broadway music, 
Latin music and new releases. 6 pm-12M film music. 
pop standards and jazz oriented vocals and instru-
mentals. 12M-6 am standards, middle-of-the-road 
and film music. COMMERCIAL POLICY average of 
8-9 minutes per hour. Feature program sponsorships 
of 5. 10, 15 & 30 min programs, in addition to 
spots. Contact Representative for further details. 
Rec'd 11/27/67. 

I. PERSONNEL 
President-S. G. Mennen 
Vice-President-Richard Friedman. 

2. REPRESENTATIVES 
Gert Bunchez awl Associates. 

3. FACILITIES 
ERP 30,000 w.: 96.5 me. Stereo. 
Operating schedule: 24 hrs. deli. 
Antenna ht.: 1,034 ft. above sea level. 

4. AGENCY COMMISSION 
15% time only; 7% discount for cash. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 3d, 4a, 4c, 5. 
Rate Protection: 105, 11b, 14b, 15a. 15b, 16. 
Basle Rates: 20a, 21a, 22a, 24a, 24c, 25b, 28c. 33a. 
Contracts: 40c, 41, 
Comb.; Cont. Discounts: 61a, 
Cancellation: 71a, 73b. 
Member: (Sert Bunchez & Associates Group. 

TIME RATES 
No. 2 Eft' 5/1/68-Reed 4/12/68. 

6. SPOT ANNOUNCEMENTS 
BEST TIMES AVAILABLE 

Ix 520 104x 156x 301x 
1 min  14.00 13.00 12.00 11.00 10.00 
30 sec  10.00 9.50 9.00 8.50 8.00 
10 see  6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
12 ti 18 tl 30 ti 42 ti 

1 min  12 11 10 9 
30 sec  9 8 7 6 

8. PROGRAM TIME RATES 
Ix 52x I04x 156x 

1 le  100 90 80 70 
1/2 hr  70 65 60 55 
1/4 hr  50 45 40 35 
5 min..- 30 25 20 17 

KGB 
1922 

SAN DIEGO 

The Eastman Station 
MEE 

Subscriber to the NAB Radio Code 
Media Codo 4 205 6900 6.00 
KGB, Inc.. Box 2088, 4141 Pacific Ave., San Diego, 

Calif. 92110. Phone 714-297-2201. TWX 714-291-
0703. 

I. PERSONNEL 
President-Willet H. Brown. 
Vice-President-Michael J. Brown. 
General Manager-William J. McDowell. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 1360 kc. 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 tiene only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la. la, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 
Basic Rates: 20a, 22a. 
Contracts: 40a, 46. 
Cancellation: 70e. 
FM facilities: KBKB (FM). 
Affiliated with Eastman Network. 

CALIFORNIA 
TIME RATES 
KGB ONLY 

No. 11A-Eff 6/10/68-Ree'd 6/7/68., 
7. PACKAGE PLANS 
I-Mon thru Sat 6-10 am & 3-7 pm; Sat 10 am-
3 pm: Sun 9 am-10 pm. 
II-Mon thru Sat 7-10 pm; Mon thru Fri 10 am-
3 pm. 
III-Mon thru Sun 10 pm-midnight; Mon thru Sat 
5-6 am; Sun 6-9 am. 

SECTION I 
PER WK: Ill 12 tl 18 tl 24 tl 
1 min  40.00 33.00 31.00 30.00 
30/20 sec  32.00 26.40 24.80 24.00 
10 sec.  24.00 19.80 18.60 18.00 

SECTION II 
1 min  35.00 28.00 26.00 25.00 
30/20 see  28.00 22.40 20.80 20.00 
10 sec  21.00 16.80 15.60 15.00 

SECTION III 
1 min_  30.00 24.00 22.00 20.00 
30/20 sec  24.00 19.20 17.60 16.00 
10 sec  18.00 14.40 13.20 12.00 

8. PROGRAM TIME RATES 
5 min: 1-1/2 x 1-min. 

DISCOUNTS 
26 consec. wits-5% 52 consec. wks-10% 

RATEHOLDER 
Minimum wkly sched of 6 1-min spots 8 am-mid-
night Mon thru Sun necessary to maintain consecu-
tive weeks advertising. 

KGB/KBKB (FM) COMBINATION RATES 
Eff 2/1/69-Reed 2/28/69. 

I-Mon thru Fri 6-10 am & 3-7 pm; Sat 6 am-
7 pm; Sun 9 am-7 pm. 
II-Mon thru Sun 7-10 pm; Mon thru Fri 10 am-
3 pm. 
III-Mon thru Sun 10 pm-midnight; Mon thru Sat 
5-6 am. 

6. SPOT ANNOUNCEMENTS 
PLAN I 

PER WK: I tl 12 tl 18 ti 24 ti 
1 min-  43.00 36.00 34.00 33.00 
30 soc  35.00 29.40 27.80 27.00 
10 sec-  27.00 22.80 21.60 21.00 

PLAN II 
1 min  88.00 31.00 29.00 28.00 
30 sec  31.00 25.40 23.80 23.00 
10 sec.   20.50 19.80 18.60 18.00 

PLAN III 
1 min  33.00 27.00 25.00 23.00 
30 sec  27.00 22.20 19.60 19.00 
10 sec  2.00 1. 15.00 

CONSECUTIVE WEEK DISCOUNT 
26 uk-5% 

RATEHOLDER 
Minimum witty sched of 6 1-min spots 6 am-mid-
night Mon thru Sun necessary to maintain consecu-
tive weeks advertising. 

KITT (FM) 
1954 

SAN DIEGO 

11.413A DUALITY MEDIA 
INCORPORATED 

GEM 
Media Code 4 205 6930 3.00 
Preddot Ltd., U. S. Grant Hotel, San Diego. Calif. 

92101. Phone 714-232-0144. 
STATION'S PROGRAMMING DESCRIPTION 

ILITT(FM): Programmed for adults. 
MUSIC: middle-of-the-road, film and showtunes. 
standards. Vocals and instrumentals days. Instru-
mentals only nights. NEWS: local news between 
music 6-8 am. COMMERCIAL POLICY 10%-1 min-
ute every 10 minutes. Contact Representative for 
further details. Reed 11/27/67. 

I. PERSONNEL 
Pres., Gen'l & Sales Mgr.-Fred Rebell. 
Prog. & Prom. Mgr.-Dorothy Rebell. 

2. REPRESENTATIVES 
Quality Media Incorporated. 
San Francisco-Radio Time Sales/International. 

3. FACILITIES 
ERP 120,000 w. (boric.), 30,000 w. vert.), 105.3 mc. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General- la, 2a, In, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22e, 23a, 24a, 218, 26, 28b, 29a, 
Contracts: 40a. 42e, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 60k. 61c. 
Cancellation: 70a, 70e, 71a, 73a. 
Transcribed announcements accepted. 

TIME RATES 
Eff   Reed 6/16/69. 

AAA-I0 am-3 Pm. 
AA-8-10 am & 3-9 pm. 
A-6-8 am & 9 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: Fixed 6 tl 12 ti 18 ti 24 ti 36 tl 
PER YR: lx 521 156x 312x 520x 1000x 
AAA   12 10 9 8 7 6 
AA   10 9 8 7 6 5 
A   

30 see: 80% of 1-min. 10 sec: 50% of 1-min. 
STA. ROS, ea 7.00. 

7. PACKAGE PLANS 
Per Wk 

12 Plan (6AAA, IAA, 3A)  90 
18 Plan (9AAA, 5AA. 4A)  120 
24 Plan (12AAA, 6AA, 6A)  135 
36 Plan (18AAA, 9AA, OA)  170 
All spots combine for frequency in all time classes. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 260x 312x 565x 

1 hr  60 57 54 51 48 45 42 
1/2 hr  36 85 33 31 29 27 25 
1/4 hr  24 23 22 21 20 18 17 

(San Diego continued on next Page) 
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CALIFORNIA 

San Diego-Continued 

K L R 0 (FM) 
1960 

SAN DIEGO 
Media Code 4 205 6960 0.00 
Multi Casting Corp., 823 IL S. Grant Hotel, San 

Diego, Calif. 92101. Phone 714-234-4181. 
STATION'S PROGRAMMING DESCRIPTION 

KLRO (FM): Programmed for adults. 
100% music. 8 am-6 pm & 7 pm-12M popular 
music middle-of-the-road, also current hits. Him 
music, jazz oriented music, popular music. Broadway 
show-tunes, standards. 6-7 pm Hawaiian music. All 
commercials played in clusters on hour. at :15, on 
half hour and at :45. All commercials pre-recorded. 
Music selected from LP albums and singles. No live 
or personality shows. Reed 6/19/68, 

I. PERSONNEL 
General Manager-Jerry Nester. 
Office Manager-Elaine Rinner. 

3. FACILITIES 
ERP 40,000 w.; 94.9 mc. Stereo. 
Operating schedule: 8:00 am-midnight. PST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a. 26. 3a, lb. 3e. 3d, 4s, 5, 6a, Pb, 8. 
Rate Protection: 10a. lia. 12a. 13a, 14e. 16. 
Basic Rates: 20a, 21a, 216, 22a, 23e, 24e. 25e, 26, 

27, 28b, 28e. 29a, 30, 326, 33a. 
Contracts: 426. 42d, 44a, 44b, 45. 49, 51e, 51b, 51e. 
Comb.; Cont. Discounts: 606, 60e. Ola, 616, 620. 
Cancellation: 706, 70d, 71a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective June 1, 1964. 
Card received April 3, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

PER WK: 10 ti 20 ti 30 ti 40 ti 50 tl 60 ti 
Ea   6.00 5.70 6.40 5.10 4.80 4.50 

8. PROGRAM TIME RATES 
1 tir 1/2 hr 1 hr 1/2 hr 

1 ti  40.00 24.00 52   34.00 20.40 
13 ti.   38.00 22.00 104 ti._.._... 32.00 19.20 
26 ti  36.00 21.60 156 ti  30.00 18.00 

K 0 GO 
1926 

SAN DIEGO 

NBC Radio Network 
«KATZ RADIO 

WEST 

CEO 
A Time-Life Broadcast Statlen 

Subscriber to the NAB Radio Code 
Media Code 4 205 6990 7.00 
Time-Life Broadcast, Inc., Box 628, Hwy. 94 at 47th 

St., San Diego, Calif. 92112. Phone 714-262-2421. 
TWX 910-335-1265. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Clayton H. Brace. 
Station Manager--Wilson Edwards. 
Program Director-Dick Roberts. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
5.000 w.; 600 ke- Directional-same pattern day and 

night. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 4d. 5, 65, Pb, 8. 
Rate Protection: 10b, 116, 126, 13b, 14b, 15e. 15b, 

15d. 
Baste Rates: 20b, 2.1a, 21d, 22e, 22b, 23a, 24a, 24e, 

25a, 28e, 29a, 32b, 33d. 
Contracts: 48e. 41. 426, 42d. 44a, 44b, 45, 46, 47a, 

48, 49, 51e, 51b, 51e. 
Comb.: Cont. Discounts: 606, 60d, 60e, t60f, 601, 

61a, 61b, 626, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

(t) Except ROS Spots may be combined with other 
spots only to earn ROS discounts. 

Program contracts subject to cancellation on 28 days' 
prior written notice but no such termination shall be 
effective until 4 weeks after the start of broadcasting. 
Affiliated with NBC. 
Affiliated with Katz Radio AID. Plan, 

TIME RATES 
No. 9 Eff 8/1/69-Itec'd 7/7/69. 

AA-Mon thru Fri 6-10 am. 
A-Mon thru Fri 3-8 pm. 
B-Mon thru Fri IO am-3 pm: Sat & Sun 6 am-8 
pm. 
C-Sun thru Sat 8 pm-midnight. 
fl-Midnight-ti am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK, EA: I ti 6 ti 12 ti 18 ti 24 ti 
AA 45 44 41 40 39 
A 35 33 31 30 28 

31 28 25 24 23 
23 21 19 18 17 

D ....... ..... .... 16 14 13 12 11 
ÏtOS 

(10 am-midnight, 2/3 may run 
10 am-8 pm or wknds) 

PER WK: 12 ti 18 II 24 ti 
1 min, ea ... ......._ .. _ . .... _______ ..... 24 23 22 
2/30 sec: 80% of 1-min. 
10 sec: 50% of 1-min (not applicable to nos). 
Spots scheduled between 2 time classifications take 
the rates of the higher classification. 

8. PROGRAM TIME RATES 
PER YR. EA: lx 52x 104x I56x 2611x 
1/2 hr.   115 110 105 100 95 
1/4 hr  85 82 80 78 75 

.5 min. AA..- ............ 65 63 61 59 57 
All other times_______ 58 56 54 52 50 

(*1 Talent & production charges included. 

RATEHOLDER 
6 per wk. Flight advertisers with current contracts 
will not need rateholder to protect current rates. 

COMBINABILITY 
All spots, regardless of length, may be cross-com-
bined for discount purposes, except that ROS spots 
may be combined with other spots only to earn ROS 
discounts. Spots and program units may be com-
bined to earn discounts on spots only. 

K 0 G O-FM 
1949 

SAN DIEGO 

e R AB 

A Time-Life Broadcast Station 
Subscriber to the NAB Radio Code 

Media Code 4 205 6991 5.00 
Time-Life Broadcast, Inc.. Box 628, Hwy. 94 at 47th 

St., San Diego, Calif. 92112. Phone 711-262-2421. 
TWX 910-335-1247. 

I. PERSONNEL 
Vice-Pre' & Gen'l Mgr.-Clayton H. Brace. 
Station Manager-Wilson Edwards. 

3. FACILITIES ERP 100,000 w.; 94.1 me. 
Operating schedule: noon-midnight Sun thru Mon. 
PST. 
Antenna ht.: 641 ft. above average terrain, atop Mt. 

Soledad. 
4. AGENCY COMMISSION 

15/0 time only: payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 

See KOGO listing for coded regulations. 
Affiliated with Market 1 Network. 

TIME RATES 
Rates effective July 1, 1964. (Card No. 5.) 

Card received August 3, 1964. 
Class A-6:00-11:00 pm daily. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS Class Class 
A B 

1 ti 8.00 6.00 
52 U. 7.50 5.50 
260 ti..- 7.00 5.00 
520 ti   6.00 4.00 

8. PROGRAM TIME RATES 
CLASS A 

1 ti 

1/2 hr. 30.00 
1/4 hr   20.00 
5 min 15.00 

CLASS B 
1 hr   35.00 30.00 25.00 
1/2 hr  21.00 18.00 15.00 
1/4 hr   14.00 12.00 10.00 
5 min.   10.00 9.00 8.00 

KPRI (FM) 
1960 

SAN DIEGO 

DD 
Media Code 4 205 7020 2.00 
Southwestern Broadcasters, Inc.. 645 Ash Si.. San 

Diego. Calif. 92101. Phone 714-239-1385. 
STATION'S PROGRAMMING DESCRIPTION 

KPRI (FM): Programs music, rock during day time 
hours, 6 am-6 pm and at night 6 om-6 am progres-
sive rock format, with concentration on LP cuts and 
more involvement with music. Air personalities 
stressed during day time hours. Contact Representa-
tive for further details. Rec'd 3/14/69. 

I. PERSONNEL 
General Manager-Jack Barnard. 
Sales Manager-Paul True. 

2. REPRESENTATIVES 
Bernard 'toward & Co., Inc. 

3. FACILITIES 
ERP 25.000 w.; 106.5 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 413 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 2b, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10d, 11d. 12d, 13d, 14d, 15e, 15b, 

15c, 16. 
Basic Rates: 20b, 21a, 21b, 22a, 221% 23a, 21a, 24e. 

25a, 28a, 20e, 29a, 29b, 30, 31, 32e. 33b. 
Contracts: 40a, 41. 42b, 42d, 43, 44a, 46, 47a, 48. 

49, 51a. 
Comb.; Cent" Discounts: 6014 60d, 60e, 60f, 60h, 601, 

61b, 62b.  
Cancellation: 70a, 70d, 71a, 73e. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 

No. 3 Elf 5/15/69-Rec'd 5/29/69, 
6. SPOT ANNOUNCEMENTS 

FIXED 
1 MINUTE 

PER WK, EA: 1 wk 4 wk 13 wk 26 wk 52 wk 
6 ti  10.00 9.50 9.00 8.50 8.00 
12 U.    9.50 9.00 8.50 8.00 7.50 
18 tL  9.00 8.50 8.00 7.50 7.00 
30 ti  8.50 8.00 7.50 7.00 6.50 
42 ti  8.00 7.50 7.00 6.50 6.00 

30 SECONDS 
6 ti...... 7.00 6.65 
12 ti.. 6.65 6.30 
18 ti............_.._ 6.30 5.95 
30 tL  5.95 5.60 
42 Li  5.60 5.25 

ROS/BTA 
1 MINUTE 

6 Li  8.50 8.00 7.50 7.00 6.50 
12 ti  8.00 7.50 7.00 6.50 6.00 
18 ti  7.50 7.00 6.50 6.00 5.50 
30 tL  7.00 6.50 6.00 5.50 5.00 
42 ti  6.50 6.00 5.50 5.00 4.50 

30 SECONDS 
6 ti  5.95 5.60 5.25 4.90 4.55 
12 ti  5.60 5.25 4.90 4.55 4.20 
18 tL   5.25 4.90 4.55 4.20 3.85 
30 ti  4.90 4.55 4.20 3.85 3.50 
42 ti  4.55 4.20 3.85 3.50 3.15 
10 sec: 50% of 1-min. 

6.30 
5.95 
5.60 
5.25 
4.90 

5.95 
5.60 
5.25 
4.90 
4.65 

5.60 
5.25 
4.90 
4.65 
4.20 

KS DO 
1947 

SAN DIEGO 

CEO 
Media Code 4 205 7050 9.00 
The Gordon Broadcasting Co., Box 3146, San Diego, 

Calif. 92103, Phone 714-234-8361. 
STATION'S PROGRAMMING DESCRIPTION 

KSDO: Programmed for adults. 
MUSIC 80%: general popular music emphasizing 
film music, shovrtunes, standards balanced to include 
instrumental, vocal combo performances. NEWS 18%: 
major 15 min newscasts, 7 am, 8 am, noon, 4 pm, 
5 pm. Hourly 5 min all other hours. Headlines on 
half hour. Editorials and information features 2%: 
12 times daily. COMMERCIAL POLICY: 16 minute 
maximum per hour. Contact Representative for fur-
ther details. Reed 9/25/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Sherwood It. Gordon. 
Vice-Pres., Research & Sales-David Feldman, PILE. 
Vice-Pres., Mdsg. & Prom.-Arthur Phut, 

2. REPRESENTATIVES 
McGarren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights: 1150 ke. 

Directional-separate patterns day and night. 
Operating Schedule: 21 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 36, 4a, 4d, 5, 6a, 7b, 8. 
ltate Protection: 10b, 116, 126. 136. 14b, 
Basle Rates: 20a, 22b, 23a. 24a, 246, 25a, 26, 28e. 

29a. 
Contracts: 40a, 42a, 45, 46, 47a, 
Comb.; Cont. Diamants: 60k, 61e. 
Cancellation: 705, 70e, 71a, na. 
Affiliated with MRS. 

TIME RATES 
No. 9 Eff 2/1/69-Ree'd 1/2/69. 

AA-Mon thru Fri 6-10 am Ss 3-7 pm. 
A-Mon thru Fri 5:30-6 am & 10 am-3 pm; Sat & 
Sun 6 am-7 pm. 
B-Daily 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
AA A 

PER WK: I min 20/30 I min 20/30 
52 ti 260 ti 1 t1.. 32.00 25.50 24.00 19.00 
45.00 40.00 6 ti  30.00 24.00 22.00 18.00 
27.00 24.00 12 ti___ _ 28.00 22.00 21.00 17.00 
18.80 16.00 18 . 26.00 21.00 20.00 16.00 
13.00 11.00 24 ti  25.00 20.00 19.00 15.00 

10 sec: 50% of 1-min. 
Fixed position, extra 10%. 

7. PACKAGE PLANS 
TAP 

PER Wit: 12 ti 18 tl 
1 min.. 18.50 17.50 
20/30 sec... 15.00 14.00 
Cannot combine with spots or programs 
discounts. 

10. SPECIAL FEATURES 
15-min newscasts-31 applicable 1-min. Includes 
open & close plus 2 1-min spots. 
5-min newscasts-1-1/2x applicable 1-min. Includes 
open & close plus 1 1-min spot. 
News headlines-applicable 1-min plus 10%. In-
cludes ID open & close plus 1 1-min spot. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 wk-7-1/2% 52 wk-10% 

KSDO-FM 

B-
I min 20/30 
14.00 11.00 
13.00 10.50 
12.00 9.50 
11.00 9.00 
10.00 8.00 

24 ti 50 tl 
17.00 16.00 
13.50 12.50 

for frequency 

1965 
SAN DIEGO 

Media Code 4 205 7051 7.00 
The Gordon Broadcasting Co., Box 3146, San Diego, 

Calif. 92103. Phone 714-232-2181. 
STATION'S PROGRAMMING DESCRIPTION 

KSDO-FM: Programmed for adults. 
Serious music. By period: classical and romantic 
70%. Baroque 20%. modern 10%. By type: orchestral 
49%, concerts 20%. chamber 15%, operatic 10%. 
oratorios, madrigals, songs and arias 6%. Overtures, 
ballet suite, waltzes and other lighter classical works 
programmed 8-10 am & 5-7 pm. COMMFRCIAL 
POLICY 4 per hour at appropriate times. Contact 
Representative for further details. Rec'd 10/11/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Sherwood It. Gordon. 
Vice-Pres. & Sta. Mgr.-Lawrence E. Gordon. 
Operations Manager-John C. Edlngton. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 56.000 w.; 103.7 me. 
Operating schedule: 7:00-1:00 am. 
Antenna ht.•. 650 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, Is, 4s, 4d, 5, Ob. 7b, 8. 
Rate Protection: 106, 116, 12b, 136, 146, 
Basle Rates: 20a. 226, 23a, 246, 25a, 26, 28b, 29a. 
Contracts: 40a. 45, 46. 
Comb.; Cont. Discounts: 60b, 62d. 62e. 
Cancellation: 70a, 70e, 71s, 73a. 
Commercial limit: 6 1-minute spots or 12 30-second 
spots per hour; sponsored programs limited to 4 per 
hr. 
Member: The Groskin Group. 

TIME RATES 
Eff 6/1/68-Itec'd 4/26/68. 

6. SPOT ANNOUNCEMENTS 
I x I5x 30x 60x I25x 250x 500x 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

Ix I5x 30x 60x I25x 250x 500x 
1 hr  70 67 64 61 58 55 52 
1/2 hr  53 50 48 46 44 42 40 
5 min_  30 29 28 27 26 25 24 

K S EA (FM) 
1964 

SAN DIEGO 
A McKinnon Enterprise 

Media Code 4 205 7080 6.00 

Broadmoor Broadcasting Corp., College Grove Center, 
Hwy. 94 at College Ave., San Diego, Calif. 92115. 
Phone 714-286-0973. 

I. PERSONNEL 
Pres., Gen'l Mgr., & Nat'l Sales-Dan McKinnon. 

2. REPRESENTATIVES 
Call station collect. 

S. FACILITIES 
FM 39,500 w.: 97.3 me. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 445 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See KSON listing for coded regulations. 
AM facilities: KSON. 
Affiliated with American FM Network. 

TIME RATES 
No. lA Eff 8/1/68-Rec'd 7/1/68. 

AA-Dally 6-11 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
I M1N/LESS, 
PER YR: lx 52x 260x 5202 1000x 
AA . 6.00 5.50 5.00 4.50 4.00 
A . 5.50 5.00 4.50 4.00 3.50 
ROS ..... ..... 5.00 4.50 4.00 9.50 3.00 

8. PROGRAM TIME RATES 
CLASS AA 

I hr 1/2 hr 1/4 hr 5 min 
1 x  50 30 20 15 
52 x    45 27 18 13 
260 x  40 24 16 11 

CLASS A 
1 x .35 21 14 10 
52 1...  30 18 12 9 
260 x  25 15 10 8 

KSON 
1946 

SAN DIEGO 

• 
A McKinnon Enterprise 

Subscriber to the NAB Radio Code 
Media Code 4 205 7110 1.00 
Broadmoor Broadcasting Corp., College Grove Center, 
Hwy. 94 at College Ave., San Diego, Calif. 92115 
Phone 714-286-1240. 
STATION'S PROGRAMMING DESCRIPTION 

KSON: MUSIC: top 50 modern country music pri-
marily for adults. Type of country music is more 
recent and orchestrated country music. NEWS: every 
30 min. network on hour and local on half hour. 
Editorials broadcast by management on community 
and national events. Involved in C01111:111112ity public 
service projects. News coverage includes 2 mobile 
units, walkie talkie, airplane, boat and beeper tele-
phones. Feature personalities within format. Mobile 
remote studio facilities. FARM: program 5-5:30 
am. Contact Representative for further details. 
Reed 2/23/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Dan McKitmon, 
National Sales-Dan McKinnon. 
Program Director-Michael N. Larsen, 

2. REPRESENTATIVES 
Midwest, East-Alan Torbet Associates, Inc. 
West-J. A. Lucas & Compare/JALCO. 

3. FACILITIES 
250 w.: 1240 Ice. Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 4e, 5, 6e. 7b, 8. 
Rate Protection: 10b. 
Basle Rates: 20a, 21a, 22b, 23e. 24e, 24b, 24e. 25a, 

27, 28e, 295, 30, 33d. 
Contracts: 40a, 41, 42a, 43, 446, 45, 46, 51e. 
Comb.; Cont. Dizeounts: 60a, 60g, 61a, 62b, 62d, 
Cancellation: 700, 70e, 715, 72, 73a. 
Prod. Services: Si. 82. 
FM facilities: KSEA (FM). 
Affiliated with American Information Network, 
Member: Jaleo-So/Cal Group, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eff 9/1/69-Rec'd 8/4/69. 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 7 am-
7 um. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
SECTION I 
CLASS AA 

PER WK: 
1 ti 12 tl 18 ti 24 ti 30 tl 36 ti 42 tl 48 ti 

1 min.... 24.00 21.50 19.00 17.00 16.00 15.00 14.00 13.00 
30 sec.... 18.00 17.25 15.25 13.50 12.75 12.00 11.25 10.50 
10 sec.... 14.50 13.00 11.50 10.25 9.50 9.00 8.50 7.75 

CLASS A 
I min.... 21.00 19.00 17.00 15.00 14.00 13.00 12.25 11.25 
30 sec... 17.00 15.25 13.50 12.00 11.25 10.50 9.75 9.00 
10 sec.... 12.50 11.50 11.25 9.00 8.25 7.75 7.25 6.75 

CLASS B 
1 min.... 16.50 15.50 13.50 12.00 11.25 10.50 9.75 9.00 
30 sec__ 13.25 12.25 10.75 9.50 0.00 8.50 7.75 7.25 
10 sec.... 10.00 9.25 8.00 7.25 6.75 6.25 5.75 5.50 

CONSECUTIVE WEEK DISCOUNT 
(must use 6 spots per week to earn discount) 

13 wk-2-1/2% 26 wk-5% 39 wk-7-1/2% 
52 wk-10% 

7. PACKAGE PLANS 
SECTION II 

ETA 
PER WK: 

1 ti 12 ti 18 ti 24 ti SO ti 36 ti 42 ti 48 ti 
1 min.... 17.00 16.00 15.00 14.00 13.00 12.00 11.50 11.00 
30 sec.... 13.50 12.75 12.00 11.25 10.50 9.75 9.25 8.75 
Spots scheduled at station's discretion. 6 am-mid-
night on specified dates. No advance time supplied. 

BULK RATE PACKAGE 
*PER 52 WK: 500x 1000x 1500x 2000x 
1 ................ _.._.._... 13.00 12.50 12.00 11.50 
30 sec    10.50 10.00 9.50 9.25 

(*) 50% must be used within first 6 months. 
KSON-IC PACKAGE 

Subject to availabilities. No additional discounts. 
Not combinable with other rates. 
27 1-min spots, 1 every other hour 6 am-midnight, 
any 3 consecutive days: 
1 min. filet.  270 30 sec, fiat.  216 

8. PROGRAM TIME RATES 
5 MIN: 
1 ti per wk-150% of lx rate. 
5 ti per wk-150% of 12x rate. 
10 ti per wk-150% of 18x rate. 

(San Diego continued on next page) 
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XEAZ 
1948 

TIJUANA, MEXICO 
(This is a paid listing.) 
Media Code 4 205 7140 8.00 
Fernando Sanchez Mayans, Box 233, San 'Isidro, 

Calif. Michoacan 789, Tijuana B. C., Me'. Phone 
5-46-64. 
STATION'S PROGRAMMING DESCRIPTION 

XEAZ: Programmed for adult and older listeners. 
1 hour of dramatized series, programs of advice for 
women. Thirty 1 min programs, horoscope, vocabulary. 
mini olymples etc. NEWS: on hour. MUSIC: all 
popular romantic music, International. Contact Repre-
sentative for further details. Rec'd 3/22/68. 

I. PERSONNEL 
President-Fernando Sanchez Ayala. 
General Manager-Xavier Sanchez Mayans. 
Program Director-Enrique Sanchez Mayans. 

2. REPRESENTATIVES 
National Time Sales. 
California-Tracy Moore and Associates. 

3. FACILITIES 
500 w.; 1270 kc. Non-directional. 
Operating schedule: 6 am-midnight. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Contracts: 40a. 
Member: National Spanish Language Network. 

TIME RATES 
No. 3 MT  Rec'd 1/17/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 525 1005 2605 

1 min  5.00 4.50 4.00 3.50 3.00 
8. PROGRAM TIME RATES 

I x 265 525 100x 
1/2 hr  40.00 25.00 21.00 17.50 
1/4 hr  20.00 12.50 10.50 9.00 
5 min  10.00 7.00 6.00 5.00 

260x 
15.00 
8.00 
4.00 
(S) 

XEGM 
1941 

TIJUANA, MEXICO 

(This is a paid listing.) 
Media Code 4 205 7200 0.00 
Spanish Advertising System, 7901 San Fernando Rd.. 
Sun Valley, Calif. 91353. Phone 213-982-2882. 

I. PERSONNEL 
General Manager-Jose Liberman. 

2. REPRESENTATIVES 
AAA Representatives. 
San Francisco-Don R. Pickens Co. 
Los Angeles-Harlan G. Oakes & Associates. 
Atlanta-David Carpenter Company. 

3. FACILITIES 
3,500 w. days, 2,500 w. nights; 950 Ire 

Directional-night olds'. 
Operating schedule: 5:00-1:00 am. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3b, 4a, 40. 5, 6a, 7a, 8. 
Rate Protection: 101). 14b, 15b. 
Baste Rates: 20a, 21a, 24a, 24b, 24e. 25a. 28e, 29a, 

30. 
Contracts: 40a. 41, 420, 42d, 44a, 40, 47e, 51a. 
Comb.; Cont. Discounts: 60a. 61a, 62d. 
Cancellation: 700. 70e. 71a. 72. 73a, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1961. 
Rates received October 25. 1961. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  6.00 260 ti  3.50 
51 ti  5.00 312 ti................_... 3.25 
104 ti  4.50 624 ti  3.09 
156 ti  4.00 

30 SECONDS OR LESS 
fiC % of 1-minute rate. 

7. PACKAGE PLANS 
ROS PACKAGE RATES 

(1 minute or less) 
PER WK: ea ea 

10 ti  4.50 30 II  3.50 
20 ti .  4.00 40 ti  3.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 

DISCOUNTS 
521-15% 104x-20% 156x-25% 2130x-33% 

10. SPECIAL FEATURES 
Newscast talent charge-1/4 hour 3.50; 5 minutes 
1.50 (S) 

XEMO 
1932 

TIJUANA, MEXICO 

(This is a paid listing.) 
Media Code 4 205 7230 7.00 
Mezzanine. U. S. Grant Hotel, Sais Diego, Calif. 

92101. Phone 714-239-1217. 
I. PERSONNEL 
General Sales Manager-James C. Gates. 
San Diego Sales Manager-Lucille T. Chase. 
Station Manager-Gustavo Astiazaran. 

2. REPRESENTATIVES 
Los Angeles, San Diego-J. C. Gates & Company. 
San Francisco, Chicago, New York, Atlanta, Dallas-

Savalli/Gates, Inc. 
3. FACILITIES 

5.000 w.; 860 he. Directional. 
Operating schedule: 5:30 am-midnight daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 4e. 5, 68. 7b, 8. 
Rate Protection: 10e. 11c. 14e. 
Basic Rates: 200, 220. 23a, 250. 29a, 
Contracts: 400. 46. 47a. 
Comb.; Cont. Discounts: 60k. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
No. 1967-10 Et? 10/67-Rec'd 2/23/68. 

A-6 am-8 pm. 
II-5-6 am & 8-11 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I min 30 see I min 30 see 
1 tl.. ....... -__. 11.70 8.45 104 ti ___ 8.45 5.60 
13 ti  11.05 7.80 156 ti....._..... 8.35 5.20 
26 ti  10.40 7.15 260 ti.._...... 7.95 5.10 
39 ti  9.50 6.90 312 ti..._ ..... _ 7.45 5.00 
52 ti  9.10 5.85 365 ti____ 6.05 4.90 
Spots of all lengths may be cross-combined In all 
time periods. 

8. PROGRAM TIME RATES 
 A B 
1 hr 1/2 hr 1/4 hr 1 hr 1/2 hr 1/4 hr 

1 x  124.94 69.94 53.69 112.44 61.19 47.44 
52 x  99.94 57.44 42.44 87.44 49.94 36.19 
260 x  87.44 47.44 33.69 74.94 37.44 26.19 
312 x  82.44 44.94 31.19 68.69 34.94 24.94 
365 x .....   76.19 42.44 28.69 63.69 32.44 23.69 
Class C-B rates less 10%. 
Programs and spots may not be combined for 
discounts. 

(S) 

XERB 
1937 

TIJUANA, MEXICO 

ISgreener, hihen, sears 

Independent Negro 
(Tide is a paid listing.) 
Media Code 4 205 7260 4.00 
Interamericana de Radio. 
Los Angeles Sales Office-XERB Bldg., 4007 W. 6th 

St., Los Angeles, Calif. 90005. Phone 213-385-
5117. TWX 677499. 
STATION'S PROGRAMMING DESCRIPTION 

REME: Programmed for Negro and young adult. 
MUSIC: rhythm and blues, 7 days per week. AIR 
PERSONALITIES handle all segments. Race results 
direct from tracks, 15 times daily on hour and half 
hour. Personalities available for public appearance 
broadcasts and remotes. Contact Representative for 
further details. Rec'd 7/2/68. 

I. PERSONNEL 
Gen'l & Sales Mgr. (LA)-Robert W. Smith. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta-Greener, }liken, Sears. 
Los Angeles, San Francisco-Advertising Sales West. 

3. FACILITIES 
50,000 w.; 1090 kc. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 35, 4a, 4e, 5, 6a. 7a. 
Rate Protection: 10b, 11b. 12b, 1313. 15b. 
Basic Rates: 20b, 21b, 22b, 23a, 24b, 25a, 26, 

280. 29b. 33c, 
Contracts: 40a, 41. 42a, 43, 445, 45, 47e. 48. 51c. 
Comb.: Cont. Discounts: 60a, 61c, 620. 
Cancellation: 70a, 7Dc. 71a, 72, 73b, 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Et? 9/1/68-Rec'd 7/13/68. 
AAA-6-10 am & 3-7 pm. 
AA-10 am-3 pm. 
A-7 pm-midnight. 
B-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: I ti 6 ti 12 tl 18 ti 24 ti 96 ti 48 01 
AAA   35 30 25 22 20 18 16 
AA   30 28 22 20 18 16 14 
A   28 25 20 18 16 14 12 
  25 21 18 16 14 12 14 

30 see: 75% of 1-min. 10 sec: 60% of 1-min. 
9. PARTICIPATING PROGRAMS I min 30 see 10 see 
Wolfman Jack Show  45 32 25 

CONSECUTIVE ‘VEEK DISCOUNTS 
13 wk-5% 26 wk-10% 39 wk-15% 52 wk-25% 

(S/D) 

XETRA 
1934 

TIJUANA, MEXICO 

RADIO SALES 

(This is a paid listing.) 
Media Code 4 205 7290 1.00 
United States Sales Office-Texas Triangle, Inc., 

Suite 940, California Federal Bldg., 5670 Wilshire 
Blvd., Los Angeles, Calif. 90036. Phone 213-937-
1035. TWX 910-321-2844. 

Send copy to: Program Director, Paul Wexler, above 
address. 

I. PERSONNEL 
General Sales Manager-Norman M. Epstein. 
Station Manager-Luis Carrillo. 
National Sales Coordinator-Penny Bailey. 

2. REPRESENTATIVES 
Avco Radio Sales. 
Northwest-William L. Simpson & Associates Com-

pany. 
McLendon Sta. Sales Office: See Rep & S/0 Pages. 

3. FACILITIES 50.000 w.; 690 he. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3b. 4a, 4e, 5, 6b, 7b, 8, 
Rate Protection: 10b, 11b, 12b. 13b. 14b, 15b. 
Basic Rates: 2013. 210. 21d, 22a, 230. 24b, 24e. 25a, 

28s. 20e, 29a, 30, 33e. 
Contracts: 40a. 41, 42b, 440, 446, 45, 46, 50, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 600, 60f. 60h, 601, 

62b, 62d. 
Cancellation: 70e. 710. 735, 73b. 
Prod. Services: 80. 
Sold individually and in combination with MOST 
(FM). 
Member: The McLendon Stations. 

27. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Et? 1/1/69-Rec'd 11/29/68. 
AAA-Mon thru Fri 6-10 am & 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
A-Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 525 I56x 3I2x 500x 1000x 
PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 
AAA ..._.._.._._ 60 55 50 45 40 35 
AA  55 50 45 40 35 50 
A   36 33 30 27 24 20 

COMBINATION XETRA San Diego 
Area/KOST (FM) Los Angeles 

No. 3 Et? 1/1/69-Reed 11/29/68 
C. SPOT ANNOUNCEMENTS 
PER YR: lx 525 156x 3I2x 500x 1000x 
PER WK: I ti 601 12 ti 18 ti 24 ti 30 ti 
AAA   80 75 70 65 60 55 
AA ..._._. ...   70 65 60 55 50 45 
A .............. 50 46 42 38 34 30 

30 sec: 90% of 1-min. 10 sec: 80% of 1-min. 
DISCOUNT 

52 wk-10% 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
(1/3 AAA, 1/3 AA, 1/3 A) 

PER WE: 12 ti 18 ti 

30 sec._. 420 549 
ID's not acceptable. 

COMBINATION ENTRA San Diego 
Area/MOST (FM) Los Angeles 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 
(1/3 AAA. 1/3 AA, 1/3 A) 

PER WK: 1201 18 tl 2401 
1 min.  660 900 1080 
30 ser  594 810 972 

(S/D) 

XEXX 

24 ti 
696 
624 

1946 
TIJUANA, MEXICO 

(This is a paid listing.) 
Media Code 4 205 7320 6.00 
Operadora de Radio y Television, S. A., Box 648 San 

Ysidro, Calif. 92073. Other Office: Box 469 
Tijuana. Mex. 
STATION'S PROGRAMMING DESCRIPTION 

KERN: Programmed for young and young adult 
listeners. 
Live programs every day from studio, 1 hour daily. 
Sports broadcast baseball box, remote. Editorials and 
news on hour. MUSIC: Mexican romantic. Contact 
Representative for further details. Rec'd 3/22/68. 

I. PERSONNEL 
General Manager-Xavier Sanchez Mayans. 
Manager-Fernando Fernandez A. 
News & Program Director-Gustavo Lopez Moreno. 

2. REPRESENTATIVES 
National Time Sales. 
California-Tracy Moore and Associates. 

3. FACILITIES 2.000 w.: 1420 he. Non-directional. 
Operating Schedule: 6:00-1:00 am. PST. 

4. AGENCY COMMISSION 
15% to agencies: nn each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 4a, 5, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 14a, 15b. 
Basic Rates: 22a. 28b, 31. 
Contracts: 44b, 47e. 
Comb.; Cont, Discounts: 00a. 
Cancellation: 70b, 70d. 
No charge for translation from English to Spanish. 
Member: Spanish Key Market Group. National Span-
ish Language Network, Latin Network. 

TIME RATES 
Et? 4/1/66-Rec'd 5/27/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 100x 260x 

1 min..........- .......... 5.00 4.50 4.00 3.50 3.00 
8. PROGRAM TIME RATES 

Is 26x 52x 1005 260x 
1/2 hr  40 36 32 28 24 
1/4 hr  20 18 16 14 12 
5 min.  10 9 8 7 6 

(S) 

SAN FERNANDO 
Los Angeles County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning cf the State 

See Los Angeles Urban Area 

SAN FRANCISCO-OAKLAND 
(15 AM; 17 FM) 
(including Alameda, Berkeley, San Mateo) 
San Franches, County-Map Location B-6 

See 1311DS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

KABL K A B L-FM 
1925 1965 

OAKLAND SAN FRANCISCO 

A McLendon Station 

Independent 
Media Code 4 205 7350 3.00 
The McLendon Pacific Corp., 632 Commercial St.. San 

Francisco. Calif. 94111. Phone 415-982-7822. 
I. PERSONNEL 
Chairman of the Board-Barton R. McLendon. 
President-Gordon B. McLendon. 
General Manager-Heber Smith. 

2. REPRESENTATIVES 
Katz Radio, West. 
Washington, Oregon-William L. Simpson & Com-
pany Associates. 

McLendon Sta. Sales Office: See Rep & 53/0 pages. 

CALIFORNIA 
3. FACILITIES 

5,000 w.; 960 Ira Directional. 
Operating schedule: 24 hours dally. PST. 
FM-ER' 100,000. 08.1 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Simulcast 6 am-7 pm Mon thru Fri: 6 am-noon & 
6 pm-midnight Sun. 

4. AGENCY COMMISSION 
15/0 net time if paid by 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2, la, 3b, 4a, 4d, Ob, 713, 8, 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21d, 22a, 230, 246, 24e. 25a, 

28a. 29a. 30. 33b. 
Contracts: 40a, 41, 44a. 44b, 45, 46, 47a. 
Comb.; Cont. Discounts: 600. 60d, 60e. 60f, 60h, 601. 

62b. 
Cancellation: 70e, 71a, 73a, 73b, 
Prod. Services: 80 
52-Week Guarantee: Advertiser who places an order 
for 52 consecutive weeks of advertising (minimum 
per week: 3 one-minute announcements or a total of 
15 minutes in program units) will be guaranteed for 
those 52 consecutive weeks the rate cards(s) stipu-
lated at the start of schedule. Advertiser will also be 
protected for 6 months from date of any rate increase 
effective during the second 26 of his 52 consecutive 
weeks of advertising. 
To contractual advertisers, 6 months from effective 
date of increase. 
All 10 second and 30 second announcements are pre-
eruptible. Retroactive discounts payable in airtime 
only. 
Affiliated with Katz Radio AID. Plan. 
Member: The McLendon Stations. 

TIME RATES 
No. 15 Et? 7/1/69-Rec'd 6/18/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 Pm; Sat & Sun 6 am-O 
pm. 
B-Mon thru Fri 7 pm-midnight; Sat & sun 6 pm-
midnight. 

6. SPOT ANNOUNCMENTS 
AM/FM COMBINATION 

PER PER AA A-
WE: YR: I min 30 see ID's I min 30 see ID's 

(*) ...-... 90 80 70 80 75 65 
6 ti 52 x  80 75 65 75 70 60 
12 ti 156 a  75 70 60 70 65 55 
18 ti 312 a  65 60 55 60 55 50 
24 ti 500 60 55 50 55 50 45 
30 ti 1000 a__ 55 50 45 50 45 40 
36 ti 1300 x_. 50 45 40 45 40 35 

CLASS B 
(1 min or less) 

PER WE: PER YR: PER WE: PER YR: 
(*) 50 24 ti 500 30 

6 ti. 5° a 45 30 ti 1000 a 25 
1° ti 156 x  40 36 ti 1300 x  °CI 
18 ti _____312   35 

(*) Fixed or lx. 
KABL-FM only: 20%. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1/IAA, 1/3A, 1/3B or 1/2AA. 1/2B) 
PER WE: 12 ti 18 ti 24 ti 
1 min  684 900 1080 
30 sec ................. ......   624 810 960 
ID's not acceptable. 

WEEKEND IMPACT PLANS 
(ETA Sat & Sun, 1 min or less) 

20 plan (10 per day) 1000 10 plan (5 per day) 550 
NIGHTIIME IMPACT PLANS 
(13TA Class B, 1 min or less) 

PLAN: 20 15 10 
Per wk 500 450 350 

VIP PLAN 
(20AA, 14A, 14B) 

PER WE: I min 30 see 
48 ti.......- ....... _ .............. ____________ ...... 1824 1680 
ID's not acceptable. 
MAUL-FM only: 20%. 

10. SPECIAL FEATURES 
NEWSCASTS 

Adjacencies to newscasts-applicable spot rate, fully 
commissionable. ea, plus  5 

7-MINUTE NEWSCASTS 
6:30, 7:30, 8:30 am and noon. Includes 1 1-minute 
spot, 1 30-second spot, plus 7-second opening and 
closing ID's. 
Costs shown are based on minimum contracts of 13 
wks and are eligible for multi-week discounts: 28 
wk-5%, 52 wk-10%. 
PER WE, EA: 3 ti SOI 
7:30, 8:30 am    100 90 
6:30 am, noon  90 80 

5-MINUTE NEWSCASTS 
5:23 & 6:09 pm. Includes 1 1-minute snot plus 10-
second opening and closing ID's. 
Applicable 1-min. fully commissionable, ea, plus.... 10 

NEWS CAPSULES 
Applicable 1-min rates plus, fully commissionable, 

ea   5.00 
Includes 1 1-min spot plus opening ID's  
KABL-FM only: 20%. 

RABL-FM only: 20%. 
KABL-FM only units may not be cross-combined 
with KABL-AM and FM or KABL-AM only units 
for discount purposes. 

KBRG (FM) 
1959 

SAN FRANCISCO 

Media Code 4 205 7380 0.00 
The Apollo Broadcasting System, Inc., 442 Post St., 
San Francisco, Calif. 94102. Phone 415-421-1053. 
STATION'S PROGRAMMING DESCRIPTION 

KBRG (FM): Programmed In 22 foreign languages. 
Basically Spanish 15 hours daily. Other: languages 
include: Portuguese, Italian, Greek. Japanese, Chinese, 
German, Swedish, Danish, Norwegian, Finnish, Irish, 
Maltese, Russian, Ukrainian, Polish, Dutch, Armen-
ian, Persian, Arabic, Jewish. Korean. NEWS: on 
hour during all Spanish time. News also heard on 
each language program. Live program featured week-
ly: major league baseball In Spanish, parades and 
concerts of ethnic communities, live performances of 
big bands coming to city from Mexico. Central and 
South America. Contact Representative for further 
details. Rec'd 6/24/68. 

(This listing continued on next none) 
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CALIFORNIA 

San Francisco-Oakland-
K 13 R G (FM)-Continued 
I. PERSONNEL 
Station Manager-Kenneth R. Carey. 

2. REPRESENTATIVES 
Weed Radio Corporation. 

3. FACILITIES 
ELi 50,500 w.; 105.3 mc. 
Operating schedule: 24 hours. PST. 
Antenna ht.: 930 It. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 4s, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 1.2b, 13b, 14b, 15c. 16. 
Basic Rates: 20a, 221). 23a, 24b, 25a, 28a, 29a, 335. 
Contracts: 40a, 41, 42b, 43, 44a, 45, 47e, 48, 515. 

51b, 
Comb.; Cont. Discounts 60a, 60f. 601, 61b, 62a, 624. 
Cancellation: 70a, 70c. 72. 
Prod. Services: 80. 

TIME RATES 
NATIONAL ANO) LOCAL RATES SAME 

No. 3 Eff 11/1/66-Itee'd 6/21/68. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x 104x 260e 
1 min  8.00 7.75 7.50 7.25 7.00 6.75 
30 see  6.00 5.75 5.50 5.25 5.00 4.75 
10 sec  3.00 2.75 2.50 2.25 2.15 2.00 

8. PROGRAM TIME RATES 
la I3x 26x 52x 1040 260x 

1 hr...... 60.00 56.25 52.50 48.75 45.00 41.25 
1/2 le  36.00 33.75 31.50 29.25 27.00 24.75 
1/4 hr  24.00 22.50 21.00 19.50 18.00 16.50 
10 min  16.00 15.25 14.50 13.75 13.50 13.00 
5 min  12.00 11.25 10.50 9.75 9.50 9.00 

10. SPECIAL FEATURES 
Rates apply to Spanish, Portuguese, Greek and Eng-
lish. All other languages, talent plus 5.00. Chinese, 
talent plus 10.00. News 40.00. 

KCBS 
1809 

SAN FRANCISCO 

CBS Owned 

CBS'" 
e RADIO 

SPOT SALES 

All News 

Subscriber to the NAB Radio Code 
Media Code 4 205 7410 5.00 
CBS Radio. a division of Columbia Broadcasting 

System, Inc., 110 Jessie Si.. San Francisco, Calif. 
94105. Phone 415-982-7000. 

Send all program and advertising copy to the Con-
tinuity Editor. 
STATION'S PROGRAMMING DESCRIPTION 

KCBS: Continuous news and Information format 7 
days a week. Loral, regional, national and interna-
tional repone and features. Traffic alerts utilizing 
helicopter service and AAA road reports. Sports, 
weather, business and financial news. 25 newscasters, 
3 mobile units, direct monitoring facilities of police 
department, fire department, highway patrol. Contact 
Representative for further details. Reed 5/24/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Neil E. Derrough. 
Sales Manager-011ie Ilayden. 
News Director-Charles James. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
50,000 w.; 740 kc. Directional-separate patterns day 
and night. 

Operating schedule: 24 hours. PST. 
4. AGENCY COMMISSION 
15% net time. anncts and part. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, la. 4s, 44. 5, 6b. 7b. 8. 
Rate Protection: 10e. Ile, 12e. 13e, 14e. 
Basic Rates: 20a. 21b, 21e. 21d, 22a, 221% 24b, 24e, 

25a, 27, 29a. 2116. 
Contracts: 40b, 41, 44b, 45, 46, 48, 51b. 
Comb.; Cont. Discounts: 601, 601. 61b, 62(1. 
Cancellation: 700, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 92. 
Member: CBS Radio Pacific Network. 
Complete program production services are available 
including production, talent, music library and script 
writing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 15 ET 5/1/69-Reed 4/7/69. 
Prime I-Mon thru Fri .7-8 am. 
Prime 1I-Mon film Fri .8-9 am. 
Prime III-Mon thru Fri -(6-10 am, .6-7 am & 
'5-6 pm. 
Prime IV-Mon thru Fri ''9-10 am, "noon-1 pm, 
.3-5 pm & .6-7 pm. 
Prime V-Mon thru Fri 53-7 pm; Sat .6 am-noon. 
Prime VI-Mon thru Fri '10 am-noon & •1-3 pm; 
Sat t6 am-noon ..5c. •noon-7 pm; Sun .6 am-7 pm. 
Prime VII- Sun thru Sat .7 pm-midnight: lion thru 
Sat .5:30-6 ant; Mon thru Fri 510 am-3 pm; Sat 
tasen-? pm; Sun t6 am-7 pm. 
Prime VIII-Sun thru Sat 57 pm-midnight; Mon thru 
Sat t5:30-6 am. 

. Fined position. 
(t) Best Times Available. 

6. SPOT ANNOUNCEMENTS 
PRIME I 
1 MINUTE 

 Per yr  
PER WK: lx 150x 300x 500x 900+ 
1 ti  120 117 114 108 99 
5 ti  117 114 108 99 90 
10 ti  114 111 105 96 87 
20 ti  108 105 99 90 81 
35 ti  99 96 90 81 72 

<CBS 

\cwsracio 7/  

in San Francisco Listeners listening to 
KCBS Newsradio listen 

ncs Lonc longer. According to ARB April/May 1969 data, KCBS News is being listened 

L ._., to longer on the average than any other 
is ,eners regularly scheduled programming in 

the market during combined drive time 
6-10 AM and 3-7 PM, Monday-Friday) It adds up to an 
average total weekday tune-in of 4 hours and 22 minutes per 
person-when it counts most. So, when our ubiquitous news 
staff (backed by CBS news-at-large) sets out to prepare and 
present the news, we know well what length listeners will 
listen. For further information on what makes KCBS News-
radio the Bay Area's leading station for news and for listeners 
(who listen longer) call your KCBS or CBS Radio Spot Sales 
Representative. 

KCBS \EVVSRAD)))11E0 74 

'Ésimatps_subject tó qu .lifiçationp, which KCBS Nevysrpdio will supply on request. 

20/30 SECONDS 
Per yr  

PER WE: lx 150x 300x 500x 900+ 
1 ti  96 94 91 86 79 
5 ti  91 91 86 79 72 
10 ti  91 89 84 77 70 
20 11  86 84 79 72 65 
35 ti  79 77 72 65 58 

PRIME II 
1 MINUTE 

1 ti  90 88 86 81 74 
5 tl  88 86 81 74 68 
10 ti  86 83 77 72 65 
20 ti  91 77 74 68 61 
35 tl  75 72 68 61 54 

20/30 SECONDS 
1 ti  72 70 68 65 61 
5 ti  70 68 65 61 58 
10 ti  68 65 61 58 54 
20 ti  65 61 59 54 49 
35 ti  59 58 54 49 43 

PRIME III 
1 MINUTE 

1 ti  75 73 71 GS 62 
5 ti  73 71 68 64 59 
10 ti  71 69 65 61 56 
20 ti  67 65 61 57 52 
35 ti  62 60 56 52 45 

20/30 SECONDS 
1 ti  60 59 57 54 50 
5 ti  59 57 54 51 48 
10 ti  57 54 51 48 45 
20 ti  54 51 48 45 41 
35 ti  50 48 45 41 36 

PRIME IV 
1 MINUTE 

I 01  60 59 57 54 51 
5 ti  59 57 55 52 48 
10 ti  57 55 52 49 45 
20 ti  54 52 49 45 41 
35 ti  50 48 45 41 36 

20/30 SECONDS 
1 ti  48 47 46 43 40 
5t1  47 46 44 40 38 
10 ti  46 44 42 38 36 
20 ti  43 41 39 36 33 
35 ti  40 38 36 33 29 

PRIME V 
1 MINUTE 

111  50 49 48 45 41 
5 tl  49 48 46 43 39 
10 ti  47 46 44 41 37 
20 ti  45 43 41 38 34 
35 ti  41 39 37 34 30 

20/30 SECONDS 
1 ti  40 39 38 36 33 
5 tl  39 38 37 34 31 
10 ti  38 37 35 32 29 
20 ti  36 34 33 30 27 
35 ti  33 32 30 27 24 

PRIME VI 
1 MINUTE 

1 ti  44 43 42 40 38 
5 ti  43 42 41 38 36 
10 ti  42 41 29 36 33 
20 O.  40 39 37 34 SO 
35 11  36 35 33 30 26 

20/30 SECONDS 
1 ti  35 34 33 32 30 
5 ti  34 33 32 31 28 
10 CI  33 32 21 29 26 
20 ti  32 30 29 27 24 
35 ti  29 28 26 24 21 

PRIME VII 
1 MINUTE 

1 ti  35 34 33 32 30 
5 ti  34 33 32 21 28 
10 ti  33 32 31 29 26 
20 01  32 30 29 27 24 
35 ti  29 28 26 24 21 

20/30 SECONDS 
1 ti  28 27 26 25 23 
5 ti  27 26 25 24 22 
10 ti  20 25 24 23 21 
20 ti  25 24 23 21 20 
35 ti  23 22 21 19 17 

PRIME VIII 
1 MINUTE 

1 ti  20 19 19 18 17 
5 ti  19 19 18 17 15 
10 ti  19 19 17 16 15 
20 ti  18 17 17 15 14 
35 ti  17 16 15 14 12 

20/30 SECONDS 
1 ti  16 15 15 14 13 
5 ti  15 15 14 13 12 
10 ti  15 15 14 13 12 
20 ti  14 14 13 12 11 
35 ti  13 13 12 11 10 
10 sec: 50% of 1-min. Preemptible without notice. 
Prices rounded upward to nearest dollar. 

7. PACKAGE PLANS 
MAN PLAN 

(1/4 Prime III, 1/4 Prime V. 1/4 Prime VI, 
1/4 Prime VIII) 
1 MINUTE 

 Per yr  
PER WK, EA: lx 150x 3000 500x 900.1-
8 ti  37 36 35 34 32 
16 ti  36 35 34 33 31 
24 ti  35 34 33 32 30 
36 ti  33 32 31 30 28 

20/30 SECONDS 
O tt  30 29 28 27 26 
16 11  29 28 27 26 25 
24 ti  28 27 26 26 24 
36 01  28 26 25 24 22 

10 SECONDS-PREEMPTTBLE 
8 to  20 19 18 17 16 
16 ti  19 18 17 16 15 
24 ti  18 17 16 15 14 
36 ti  17 16 15 14 13 

WOMAN PLAN 
(1/4 Prime III, 1/4 Prime VI, 1/4 Prime VII, 

(1/4 Prime VIII) 
1 MINUTE 

8 ti  35 34 33 32 30 
16 ti  34 33 32 31 29 
24 ti  33 32 31 30 28 
36 ti  31 30 29 28 26 

20/30 SECONDS 
8 ti  28 27 26 26 24 
16 ti  27 26 26 25 23 
24 ti  26 26 25 24 22 
36 ti  25 24 23 22 21 

(This listing continued on next page) 
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San Francisco-Oakland-K C B S-Continued 
10 SECONDS-PREEMPTIBLE 

 Per y 
PER WK, EA: lx 150x 300x 500x 900+ 
8 ti  19 18 17 16 15 
16 ti  18 17 16 15 14 
24 ti  17 16 15 14 13 
36 ti  16 15 14 13 12 

10. SPECIAL FEATURES 
FEATURE SPONSORSHIPS 

Regional weather forecasts, business and stock reports, 
sportsline reports, traffic alert reports, parking spot 
reports and ski reports. 
Includes 10-second spot opening plus 1-minute spot. 
Average length 2-3 minutes. 

FIXED POSITION ONLY 
PRIME I 

 Per yr  
PER WK: lx 150x 300x 500x 900+ 
1 ti  132 129 125 119 109 
5 ti  129 125 119 116 106 
10 ti  125 122 116 109 99 
20 ti  119 116 109 99 89 
35 tL  109 106 99 89 79 

PRIME II 
1 ti  99 97 95 89 81 
5 ti  97 95 91 86 79 
10 ti  95 91 86 81 75 
20 ti  91 86 81 75 68 
35 ti  83 79 75 68 59 

PRIME III 
1 ti  84 80 78 75 68 
5t1  81 78 75 72 66 
10 ti  78 76 73 68 62 
20 tl  74 72 68 63 57 
35 ti  68 66 62 57 50 

PRIME IV 
1 ti  66 64 62 59 55 
5 ti  64 62 60 57 52 
10 ti  62 60 58 54 49 
20 ti  59 57 55 50 45 
35 tL  55 53 50 45 40 

PRIME V 
1 ti  55 54 52 49 45 
5 ti  54 53 51 47 43 
10 ti  52 51 49 44 41 
20 ti  49 48 46 41 38 
35 ti  45 44 42 37 33 

PRIME VI 
1 tL  48 47 46 44 40 
5 ti  47 46 45 42 38 
10 ti  46 45 43 40 36 
20 ti  44 43 40 37 33 
35 ti  40 39 36 33 29 

PRIME VII 
1 ti  39 38 
5 ti  38 37 
10 ti  37 36 
20 ti  35 34 
35 ti  32 31 

e 
K C B S-FM 

1948 

SAN FRANCISCO 

CBS Owned 
Subscriber to the NAB Radio Code 

Media Code 4 205 7411 9.00 
CBS/FM Broadcasting. A Service of CBS Radio, a 

division of Columbia Broadcasting System, Inc., 
140 Jessie St., San Francisco, Calif. 94105. Phone 
415-982-7000. 

Send all program and advertising copy to Continuity 
Editor. 

I. PERSONNEL 
General Sales Manager-011ie Hayden. 

2. REPRESENTATIVES 
CBS/FM National Sales Office: See Reps. & S/0 

pages. 
3. FACILITIES ERP 35.000 w.; 98.9 roc. 
Operating schedule: 6-2 am daily. PST. 
Antenna ht.: 640 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3e, 4a, 4d, 6b, 7b. 8. 
Rate Protection: 1513. 
Basic Rates: 20a, 21b, 21d, 22e, 22b, 24e, 24e, 31. 
Contracts: 40b. 41. 
Comb.; Cont. Discounts: 60e, 60i, 62d. 
Cancellation: 73a. 
All rates quoted are dollar cost per unit. 
Member: CBS/FM Broadcasting. 

TIME RATES 
No. 3 Eff 9/1/68-Reed 8/29/68. 

7. PACKAGE PLANS 
PER WK, I MIN: I ti 5 tl 10 tl 20 tl 35 ti 
Fixed position  11.00 10.50 10.00 9.00 8.00 
Preemptible 8.00 7.00 6.50 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
Combinable for frequency discount. 

10. SPECIAL FEATURES 
LOCAL NEWS 

I ti 5 ti 10 ti 20 ti 35 tl 
1 min  15.00 14.50 14.00 13.00 12.00 
Includes 10-second each, open and close spots. 

NEWS: 4 man local news staff plus state news serv-
ice, sportscaster and 1 mobile news unit. 5 min news, 
20 min past hour, 5 min sports at 6:55 pm, 2 min 
Negro history dramatized vignettes 6 times daily. 
Air personalities also make up production staff for 
commercials, contests and station promotions. Heavy 
involvement in community affairs thru actual partici-
pation by air personalities cooperating with social and 
civic organizations. Editorials 5 days a week. Sat, 
11 pm-1 am, telephone talk program with guests. 
Sun, live remote church broadcasts, rhythm and blues 
music noon-4 pm, 2 hours informational and discus-
sion programs. Contact Representative for further 
details. Herd 7/31/69. 

I. PERSONNEL President-Egmont Sonderling. 
Executive Vire-President-Walter Conway. 
Vice-President/Sales-J. Walter Carroll. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 5.000 w.: 1310 Ire Directional, 
Operating schedule: 24 hours daily. PST. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, 3a, 4e, 4d. I. 6a. 7b. 
hate Protection: 10b, 12b, 15a. 15b. 
Basic Rates: 20b. 21e. 22a, 22b, 23e. 24e. Mb, 24c, 

25e. 27, 28a, 28e, 29a, 30, 33d. 
Contracts: 40a, 41, 42b, 44b, 46, 47a, 48, 49, 51a, Mb. 
Comb.; Cont. Discounts: 60b, 60d. 60g. 601, 61e. 61b. 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73e. 73b. 
Prod. Services: Si, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Elf 9/1/69-Rec'd 7/23/69. 
AAA-Mon thru Sat 3-7 pm. 
.AA-Mon thru Fri 6-10 am; Sat 8 am-7 pm. 
A-Mon thru Fri 5-6 am, 10 am-3 pm & 7 pm-
midnight; Sat 5-8 am & 7 pm-1 am; Sun 5 am-
midnight. 
13-Wed thru Sat midnight-6 am; Sun 1-5 am. 

6. SPOT ANNOUNCEMENTS 
-AAA- -AA- -A--
1 min 20/30 1 min 20/30 I rain 20/30 

1 x  26.00 24.00 24.50 22.50 22.00 20.00 
52 x  25.00 23.00 23.50 21.50 21.00 19.00 
104 x  24.00 22.00 22.50 20.50 19.50 17.50 
312 x  22.50 20.50 21.00 19.00 18.00 16.00 
625+   21.00 19.00 19.50 17.50 17.00 15.00 
B: Flat, per spot 7.50. 
All Night Program, Wed thru Sun midnight-5 am-
Class B 1-min, flat 7.50. 

7. PACKAGE PLANS 
TRAFFIC COMBO 

37 35 32 AAA and AA divided equally upon availability. If 
36 34 31 higher proportion of specific traftic block desired spot 
34 32 29 rates apply for those additional spots. Subject to 
32 29 27 change on 30 days notice. 
29 26 23 PER WK: 12 ti 18 ti 24 ti 36 ti 

1 min.  21 20 19 17 
20/30 see.  19 18 17 15 

SATURATION PACKAGE 
Distributed over Traffic Combo and Class A may be 
combined to obtain package rates of total number of 
spots used. 

CLASS A 
PER WK: 12 tl 18 ti 24 ti 96 ti 
1 nth'  19.00 18.00 17.00 15.00 
20/30 sec  17.50 16.50 15.50 14.00 
Class B flat, ea 7.50. 
10 sec: 50% of 1-min. 
1-minute, 30 and 10-seconds may be combined for 
either earned frequency or saturation plans. 2 10-
seconds equal 1-min. 

CONSECUTIVE WEEK DISCOUNT 
FOR SATURATION PACKAGES 

26 wk-5% 52 wk-10% 
Rate based on earned frequency. 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: I 01 12+ 
5 min (4-1/2 min)  40 35 
Newscasts and spots may be combined for frequency 
discount or determination of weekly package plans 
for spots only. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

UHI FIMU 

KDFC (FM) 
1948 

SAN FRANCISCO 
Simulcast. See KIBE, KDFC (FM) listing. 

KDIA 
1920 

OAKLAND 

Independent Negro 
R AB 

A SonderlIng Station 

Media Cede 4 205 7440 2.00 
KDIA, Bor 8432, Oakland, Callf. 94608. Phone 415-

8:34-4262. 

STATION'S PROGRAMMING DESCRIPTION 
KDIA: Programmed completely for Negro. 
MUSIC: 90% rhythm and blues, remainder gospel. 

KFAX 
1925 

SAN FRANCISCO 
Subscriber to the NAB Radio Code 

Media Code 4 205 7470 9.00 
Argonaut Broadcasting Co. 1470 Pine St.. San Fran-

cisco, Calif. 94109. Phone 415-673-4148. 
STATION'S PROGRAMMING DESCRIPTION 

KFAX: Religious, inspirational and philosophical 
format consisting primarily of 15 min and half hour 
tapes. Programs of all faiths and opinions accepted. 
Adult audience. MUSIC: representative of program-
ming policy offered in 15 min blocks, open for par-
ticipation, when available. Production facilities avail-
able. Rec'd 8/7/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Judd Sturtevant. 

3. FACILITIES 
50,000 w. days. 1,000 w. nights. Non-directional. 

1100 kc. Directional-days. 
Operating schedule: 5 am-local sunset; 10 pm-3 am. 
PST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2b, la, 3b, 3e. 3d. 4b, 9d, 5. 6e, 7e, 8. 
Rate Protection: 10b, 1lb 121o. 13b. 14b. 15e. 
Basic Rates: 20b, 21d, 22e, 2413. 25e, 28b, 28c. 29e. 
Contracts: 40e. 41, 44b, 45, 47e. 50, 51e, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 61b, 62d. 
Cancellation: 70e, 70c. 71e, 72, 73b. 

TIME RATES 
No 7 Elf Reed 11/30/67. 

6. SPOT ANNOUNCEMENTS 
PER WK. EA. 1 min 30 see 20 see 
1 ti  17 12 9 
11 +    15 10 8 

8. PROGRAM TIME RATES 
AA-Mon thru Fri 6:30 am-1 pm & 3:30-6 Pm: 
Sat & Sun 6:30 am-sign-off. 
A-Dally 5-6:30 am; Mon thru Fri 1-3:30 pm & 6 
pm-sign-off. 
B-Sun thru Fri 10 pm-3 am. 

CLASS AA 
Ix 26x 52x 104x 156x 280e 3122 

1 hr.... 157.00 147.00 142.00 131.00 126.00 116.00 105.00 
1/2 hr 95.00 88.00 84.00 76.00 71.00 67.00 63.00 

Ix 26x 52x 104e 156x 260e 312x 
1/4 hr_ 63.00 59.00 56.00 53.00 50.00 46.00 42.00 
10 min 53.00 49.00 46.00 43.00 41.00 39.00 36.00 
5 min_ 32.00 30.00 28.00 26.00 24.00 22.00 20.00 

CLASS A 
1 hr.._ 110.00 103.00 93.50 92.00 88.00 81.00 73.50 
1/2 hr 66.50 61.50 59.00 53.00 50.00 47.00 44.00 
1/4 hr 44.00 41.50 39.50 37.00 35.00 32.00 29.50 
10 min 37.00 34.50 32.00 30.00 29.00 27.50 25.00 
5 min.. 22.50 21.00 19.50 18.00 17.00 15.50 14.00 

CLASS B 
I x 52e 260x 

1 hr  60 55 50 
1/2 hr  40 23 30 
1/4 hr  30 22 20 

10. SPECIAL FEATURES 
Foreign Language programs-1-min participation, 25. 

FOREIGN LANGUAGE 
Chinese. Japanese, Greek, Spanish, Italian, 
1-min participation   25 

KFMS (FM) 
1960 

SAN FRANCISCO 

An RKO General Station 
Media Code 4 205 7480 8.00 

REO General, Inc., 415 Bush St., San Francisco. 
Calif. 94108. Phone 415-982-9200. TELEX 34703. 

I. PERSONNEL 
General Manager-John H. Wrath. 
Sales Manager-Wes Gregory. 
Operations-Gregg Jordan. 

2. REPRESENTATIVES 
RKO Radio Representatives, Inc. 

3. FACILITIES 
ERP 70,000 w.; 106.1 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1.450 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10e, 11c. 13c. 
Basic Rates: 20a, 23a, 33d, 
Contracts: 40e. 
AM facilities: KFRC. 

TIME RATES 
No. 1 Elf 12/1/68-Rec'd 6/2/69. 

AA-Mon thru Sun 3-10 pm. 
A-Mon thru Sun 6 am-3 pm. 
B-Mon thru Sun 10 pm-2 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK, EA: 
6 ti 12 ti 18 ti 24 tl 30 tl 

AA   20.00 19.00 18.00 17.00 16.00 
A   16.00 15.00 14.00 13.00 12.00 

5.50 5.00 
30 SECONDS 

AA   16.00 15.00 14.00 13.00 12.00 11.00 
A   12.00 11.00 10.00 9.00 8.00 7.00 
B ...... 7.00 6.50 6.00 5.50 5.00 4.50 

10 sec: 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNT 

26 wk-5% 52 wk-10% 

K FOG (FM) 
1960 

SAN FRANCISCO 

A Kaiser Station 

CUILII QUALITY MEDIA 
INCORPORATED 

96 ti 
15.00 
11.00 
4.50 

Subscriber to the NAB Radio Code 
Media Code 4 205 7500 3.00 

Kaiser Broadcasting Corp., Ghlrardelli Square, 900 
North Point, San Francisco, CUM 94109. Phone 
415-885-1045. 

STATION'S PROGRAMMING DESCRIPTION 
KFOG (FM): Programmed for adults. 
MUSIC: popular album format at all times. Music 
primarily instrumental, of adult appeal and includes 
standards, film, and middle-of-the-road selections. 
Contact Representative for further details. Itec'd 
10/31/68, 

I. PERSONNEL 
General Manager-Robert W. Brokaw. 
Operations Manager-Gary Suggs. 
Sales Manager-Sue Masterson. 

2. REPRESENTATIVES 
Quality Media Incorporated, 

3. FACILITIES 
ERP 13,000 w. (horiz.), 13,000 w. (vert.) ; 104.5 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 870 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 4e, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e, 11c, 12c, 12e, 14e, 15e, 16. 
.basic Rates: 200. 21a, 23b, 24a, 24b. 24e, 25a, 26, 

28a, 29a, 23e, 
Contracts: 40a, 41, 42e, 43, 44b, 45, 46, 47e, 48, 49, 

50, 51c. 
Comb.; Cont. Discounts: 60c. 60d. 60f, 601, 61a, 6211, 
Cancellation: 70e, 70e, 71e, 72, 73b, 
Prod, Services: 80, 82. 

TIME RATES 
No. 7 Elf 8/11/69-Reed 7/30/69. 

AA-Sun thru Sat 9 am-9 pm. 
A-Sun thru Sat 6-9 am & 9 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
-I min- 30 sec/less 

PER WK: AA A AA A 
5 ti  35 30 28 24 
10 tl  30 25 24 20 
15 ti  25 20 20 16 
20 ti  20 16 16 13 

CALIFORNIA 

KFRC 
1924 

SAN FRANCISCO 

RIB 
RKO RADIO REPRESENIA9VES, INC 

e 
An RI(1) General Station 

Media Code 4 205 7530 0.00 
RICO General, Inc.. 415 Bush St.. San Francisco, 

Calif. 94108. Phone 415-982-9200, TWX 910-372-
7756. 

I. PERSONNEL 
General Manager-John II. Wrath. 
General Sales Manager-Mark Hurd. 
Program Director-Ted Atkins. 

2. REPRESENTATIVES 
11K0 Radio Representatives, Inc. 

3. FACILITIES 
5.000 w.; 610 Ice Non-directional. Day and night. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 on net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, lb, 3d, 4a, 4d, 5, 6a, 7b., 8. 
Rate Protection: 1013, 11b, 12b. 13b, 14e, 15b. 
Basle Rates: 20a, 21b, 23e, 24a, 24c. 25a, 31. 33d. 
Contracts: 40e. 41, 42e. 43, 45, 46, 51b, 
Comb.: Cont. Discounts: 60d, 60f. 62b. 
Cancellation: 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80. 
FM facilities: KFMS (FM). 

TIME RATES 
No. 5 Eff 5/1/69-Ree'd 3/28/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm; Sat & Sun 
10 am-7 pm. 
A-Mon thru Fri 10 am-3 pm; Mon thru Sun 7-10 
pm; Sat & Sun 6-10 am. 
B-Mon thru Sun 10 pm-1 am & 5-6 am. 
C-Mon thru Sun 1-5 am. 

7‘ PACKAGE PLANS 
1 MINUTE 

PER WK: 6 ti 12 81 18 ti 24 ti 36 ti 
AA   78 75 72 68 63 
A   64 61 58 55 50 
  48 45 42 39 35 
  25 22 19 16 12 

30 SECONDS 
AA   60 57 54 51 48 
A   50 47 44 41 38 

  38 36 34 31 28 
  20 18 15 13 10 

10 sec: 50% of 1-min  
ROS PLAN 

20% on applicable rate. Moveable & preemptible 
without notice. 
Fixed position: applicable rate plus 20%. 

10. SPECIAL FEATURES 
News-applicable rate plus 20%. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-1O% 

K G 0 KGO-FM 
1924 1947 

SAN FRANCISCO 

An ABC Owned Station 

BLAIR e RADIO 
News and Conversation 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 205 7560 7.00 

American Broadcasting Co., a division of American 
Broadcasting Companies, Inc., 277 Golden Gate 
Ave., San Francisco, Calif. 94102. Phone 415-863-
(1077, TWX 415-393-7317. 

I. PERSONNEL 
General Manager-Edward McLaughlin. 
General Sales Manager-Al Rama. 
Program Director-Paul Carron, 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50,000 w.: 810 lac. 
Operating schedule: 5:30-1 am. PST. 
FM FACILITIES EltP 23.600 w.; 103.7 me. 
Operating schedule: 24 hours. PST. 
Antenna ht.: 1.180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3e, 40, 4d, 5, 6b, 7b. 8. 
Rate Protection: 10c, 11c. 12e. 13e, 14e, 15e. 
Basic Rates: 20e, 21.a. 21b, 22a, 240. 24b, 24c, 25a, 

27, 18e. 18e. 290. 
Contracts: 42e. 45, 46, 47a. 51b. 
Comb.: Cont. Discounts: 60e. 60f, 601, 61e, 62a. 
Cancellation: 70e. 70d. 71e, 72. 73b. 
Affiliated with American Information Network. 
Affiliated with Blair Represented Network. 

TIME RATES 
No. 7 Eft 8/1/68-Rec'd 7/2/68. 

AAA-Iton thru Fri 6-10 am. 
AA-Sien thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 9 am-

Dm. 
B-Mon thru Fri 7-10 DM: all other times. 

G. SPOT ANNOUNCEMENTS 
1 MINI= 

PER WK: AAA AA A B 
Fixed position  113 92 74 51 
1 ti  97 79 48 35 
6 Li  90 73 46 30 
12 ti  79 65 44 28 
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CALIFORNIA 

San Francisco-Ookland— 
K G 0, K G 0-FM—Continued 
PER WE: AAA AA A 13 
18 ti  76 61 42 25 
24 tL  72 58 40 23 
30 ti  70 55 38 22 
36 ti  65 52 36 21 

30 SECONDS 
Fixed position  90 74 59 41 
1 ti  78 63 38 28 
6 ti  72 58 37 24 
12 Li  63 52 35 22 
18 ti  61 49 34 20 
24 ti  58 46 32 19 
30 ti  56 44 30 18 
36 ti  52 42 29 17 

10 SECONDS 
Fixed position  68 55 44 31 
1 ti  58 47 29 21 
6 ti  54 44 28 18 
12 ti   47 39 26 17 
18 ti  46 37 25 15 
24 ti  43 35 24 14 
30 ti  42 33 23 13 
36 ti  39 31 22 12 

DISCOUNTS 
52 wks-10% applies to spots only, must be consecu-
tive. Minimum 50.00 weekly expenditure is required 
to earn 10%-52 wk discount. 

10. SPECIAL FEATURES 
Hurleybird Copter Traffic Reports—Mon thru Fri. 7-9 
am & 4-6 pm. 
PER WE: I ti 5 ti 10+ 
AM  108 101 97 
PM  95 88 86 

Rates include opening billboard, copter reports com-
bine with all other spots for frequency and 10%-52 
wk discount. 
Marine Cruiser Reports—Sat & Sun 10 am-5 pm. 
PER WK: 
1 Plan, 2 ea 51 4 Plan, 8 ea.  46 
2 Plan, 4 ea  50 5 Plan, 10 ea  44 
3 Plan, 6 ea  48 6 Plan, 12 ea_ — 43 

Rates Include opening billboard, Marine Cruiser re-
ports combine with all other spots for frequency and 
10%-52 uk discount. 
Ira On The Town, Ira Blue—Mon thru Fri 10 pm-
1 am. 
Fixed   63 18 ti  34 
1 U  42 24 ti 32 
6 ti ....... _.._.. ...... ____ 38 30 ti  30 
12 11  36 36 U  29 

1-minute only. Ira Blue spots combine with all other 
spots for frequency and a 10%-52 wk discount. 

KIBE KDFC (FM) 
1949 1948 

PALO ALTO SAN FRANCISCO 

(This is a paid listing.) 
Media Code 4 205 7590 4.00 
Sundial Broadcasting Corp., 495 Beach St., San Fran-

cisco, Calif. 94133. Phone 415-776-4720. 
STATION'S PROGRAMMING DESCRIPTION 

KII3E: Programmed for adults. 
MUSIC: concert music programmed exclusively. All 
periods represented from pre-Baroque to contemporary. 
Tempo and character vary with time of day. Special 
programs: complete operas, campus concerts, recorded 
premier performances, virtuoso concerts. request pro-
grams. Broadcast Foundation of America releases, 
featured orchestra programs and 15 min news sum-
mary at 7 am with bulletins throughout day. COM-
MERCIAL POLICY: 6 minutes per hour. no double 
spotting, no interruptions of performances of sYmPho-
saes, concerts, or operas. scnecnnea announcements 
run immediately on conclusion of selection. Contact 
Representative for further details. Itec'd 10/9/67. 

I. PERSONNEL 
General Manager—Edward Davis. 
Program Director—Harold Ouen. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
5.000 w. days; 1220 Irc. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 
Daytime simulcast. 
FM FACILITIES 
ERP 33,000 w.; 102.1 mc. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 1260 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; luth of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 4a, 5. Ob. 7b, 8. 
Rate Protection: 10a, ils, 12a, 13a, 14a, 15b. 
Basic Rates: 2013. 21e, 21b, 22b, 23e, 231% 24b. 25e. 

26, 28a, 28e, 29a, 30. 
Contracts: 40a, 41. 42b, 44e, 46, 47a, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60e. 60d. 60e. 61a, 625. 
Cancellation: 700. 70d, 71a, 72. 73e. 73b. 
Prod. Services: 80, 81, 82. 
Symphonic, operatic and other long concert works 
not interrupted for commercial announcements. An-
nouncements run immediately after conclusion of per-
formance approximating time ordered as closely as 
possible. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
ltates effective July 1, 1965. (Card No. 9.) 

Card received June 25, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti  25. 15. 104 U.._ ...... 13. 11. 
13 ti...._._   20. 14. 260 U.__ ...... 13. 10. 
26 ti  18. 13. 312 U.__ ...... 12. 9. 
52 ti  16. 12. 624 ....... 11. 8. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(1 minute) 
PER WK: ea ea 
10 ti  
20 tl  12 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x.  150.00 100.00 75.00 50.00 37.50 
DISCOUNTS 

13x-5% 521-12-112% 156x-20% 
26x-10% 104x-15% 260x-25% 

(S/fl) 

K I 0 I (FM) 
1957 

SAN FRANCISCO 

e DO F IMP 
Media Code 4 205 7615 0.00 
Pacific FM, Inc., 1001 California St., San Francisco, 

Calif. 94108. Phone 415-885-5101. 
STATION'S PROGRAMMING DESCRIPTION 

RIO! (FM): Programmed for adults and young adults. 
MUSIC: general popular music with emphasis on 
current hits, standards, film music, showtunes. Pre-
sented in varied group of 2 and 3 uninterrupted 
selections by 7 personalities. Music 50% instrumen-
tal, 50% vocal, except 12M-6 am when it is 70% 
instrumental, 30% vocal: M-F, 9-11 pm, emphasis 
on stereo demonstration recordings. Sun, 7-9 pm, 
serious music. NEWS: 5 min newscasts hourly on 
hour, except M-F, 6-8:30 am when broadcast every 
15 min. and 4-6 pm when broadcast every 30 min. 
After 6 pm, news presented every 2 hours. News 
department consists of 3 newsmen, mobile news unit 
and airplane for morning commute and weather 
reports. Contact Representative for further details. 
Reed 1/6/69. 

I. PERSONNEL 
General Manager—James Gabbert. 
Station Manager—Michael Lincoln. 
Sales Manager—Graham Wallace. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 125,000 vv.; 101.3 inc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1220 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2e, 35, 3d. 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22b, 23b, 24e. 25a, 26, 28e. 

29a. 33e. 
Contracts: 40a, 44b, 45, 46. 
Comb.; Cont. Discounts: 601), 60f, 601, 61a. 
Cancellation: 70a. 70e, 715, 72. 735. 
Prod. Services: 80, 81. 82. 
Commercial limit of 7 1-minute spots per heur. 
No commercials longer than 1-minute. 
1 hour program sponsorships are limited to 4 1-
minute commercials during the program; 1/2 hour 
program sponsorships are limited to 2 1-minute com-
mercials during the program. 
Affiliated ulth American Entertainment Network 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 101B Eff 6/1/69—Reed 6/4/69. 
AAA—Mon thru Fri 3-8 pm; Sat & Sun noon-6 pm. 
AA—Mon thru Fri 10 am-3 pm & 8 pm-midnight; 
Sat & Sun 6 am-noon. 
A—Mon thru Fri 6-10 am; Sat & Sun 6 pm-mid-
night. 

6. SPOT ANNOUNCEMENTS 
I MIN: Fixed 1 ti 5 tl 10 II 15 ti 20 ti 
AAA   60 50 45 40 35 30 
AA   50 45 40 35 30 25 
A   45 40 35 30 25 20 
30 see: 80% of 1-min. 10 sec: 60% of 1 min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

10 Plan (3AAA, 4AA, 3A)  335 
15 Plan (4AAA, CAA. 5A)  426 
20 Plan (5AAA, 8AA, 7A)  465 
25 Plan (6AAA, IAA. 9A)  580 
Must be scheduled over a 7-day period and rotate 
within time classifications. 
Combinable wish all weekly spots. 

8. PROGRAM TIME RATES 
1/2 le-2x applicable 1-min rate plus 10.00. 

10. SPECIAL FEATURES 
Newscasts—applicable 1-min rate plus 10.00. 
Includes open and closing ID and 1-minute spot. 

KJ AZ (FM) 
1959 

ALAMEDA 

Media Code 4 205 7620 9.00 
Patrick Hene.., 1509-1/2 Webster St.. Alameda. 

Calif. 94501. Phone 415-523-9300. 
STATION'S PROGRAMMING DESCRIPTION 

KJAZ (FM): Programmed for adults. 
MUSIC: 100% Jazz. 70% modern juez with 30% 
traditional, swing, mainstream, folk and blues and 
jazz oriented music from Europe, India and Japan. 
Alit PERSONALITIES program own show and handle 
all live and taped commercials. Contact Representa-
tive for further details. Rec'd 10/16/67. 

I. PERSONNEL 
Gen't & Com'l Mgr.—Patrick Henry. 
Program Director—Gene Miller. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
San Francisco—Albert Chance Company. 

3. FACILITIES 
ERP 1,850 w. (Metz.), 1,850 w. (vert.); 92.7 flic. 
Stereo. 
Operating schedule: 7:00-1:00 am daily. PST. 
Antenna ht.: 550 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See eroded regulations 
General: 113, 2b, 3a, 3d. 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 10a, ils, 12a, 13a, 14a, 15. 
Basic Rates: 20b, 21h, 214, 22a, 22b, 23a, 2313. 24e. 

25c. 26, 27. 28a. 28c, 29a, 30. 
Contracts: 40a. 41, 42b, 44h, 45, 48, 49. 50, 51b. 
Comb.: t'ont. Discounts: 60c, 60e, 626. 62d. 
Cancellation: 705, 70c, 71a, 73b. 
Prod. Services: 80. 81. 82. 

TiME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eft 1/l/67—Rec'd 12/19/66. 
AA—Mon thru Fri 5-11 pm: Sat & Sun noon-11 pm. 
A—Mon thru Fri noon-5 pm: Daily 11 pm-midnight: 
Sat & Sun 10 am-noon. 
B—All other times. 

6. SPOT ANNOUNCEMENTS 
PER WE: I wk 13 wk 26 wk 52 wk 
1 TI: 
AA   30 28 26 24 
A   20 19 18 17 
B    13 12 11 10 

7 TI: 
AA   26 24 22 20 
A   18 17 16 15 
B   11 10 9 8 

14 TI: 
AA   22 20 18 16 
A   16 15 14 13 
B   9 8 7 6 

21 TI: 
AA   18 16 14 12 
A   14 13 12 11 
B   7 6 5 4 

7. PACKAGE PLANS 
ROS 

PER WE: I wk 13 wk 26 wk 52 wk 
1 tl  17 16 15 14 
5 LI  15 14 13 12 
10 ti  13 12 11 10 
15 ti  11 10 9 8 
20 ti  9 8 7 6 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
AA: I hr 1/2 hr 1/4 hr 
1 ti  125 90 65 
Class A-70% of Class AA. Class B-50% of Class 
AA. 

DISCOUNTS 
13x— 5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

KKHI K K H I-FM 
1947 1959 

SAN FRANCISCO 

Classical 
Media Code 4 205 7650 6.00 
Buckley Broadcasting Corp., St. Francis Hotel, 

Union Square, San Francisco, Calif. 91119. Phone 
415-986-2151. 
STATION'S PROGRAMMING DESCRIPTION 

KKID.: Programmed for over 18 group. 
MUSIC: serious music, from Renaissance to present. 
Music types range from operetta to grand opera, 
chamber ensembles to symphonies. European folk 
songs to cantatas. Music selected to suit time of day 
and audience availability. 6-9 am & 3-6 pm feature 
dances, overtures, encores. Also stock market and 
coacher reports. Other daytime programs are telephone 
music gala, arias. symphonies, concertos, plus 
vignettes on composers and artists. Evening hours, 
6 pm-sign-off, feature concertos. traditional and art 
songs, classic and romantic music. Sun 9 pm-12M 
complete opera. Live broadcasts during symphony and 
opera season. News at :55 hourly. Contact Represen-
tative for further details. Rec'd 4/7/69. 

I. PERSONNEL 
Vice-Pres. Or Gen'l Mgr.—Elmer O. Wayne. 
Operations Manager—Keith Lockhart, 
General Sales Manager—James P. Hickey. 

2. REPRESENTATIVES 
hIcGavren-Guild—PGIN Radio. Inc. 

3. FACILITIES 
10.000 w.: 1550 ke. Directional—separate patterns 

day an.1 night. 
Operating schedule: 6 am-midnight daily. 
FM FACILITIES 
ERP 5,600 (horiz.), 5,600 (vert.); 95.7 mc. Stereo. 
Antenna ht.: 1.473 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3e. 3b, 3e. 3d, 4a, 4e. 5, 6e, 

7b. 8. 
Rate l'rotection: 10d. Ild, 12d, 13d, 14d, 15a. 
Basic Rates: 205, 20h. 21b, 21d, 22e, 22b, 23a. 24a. 

24c, 25a, 26, 27, 29a, 30, 32b, 33a, 
Contracts: 40a. 41, 42b, 42d, 43, 44a, 44b, 45. 46, 

47e. 50. 51c. 
Comb.; Cont. Discounts: 605, 60e, 601. 62d. 
Cancellation: 700, 70e, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 7/1/69—Rec'd 6/2/69. 
I—Mon thru Fri 6 pm-midnight; Sat & Sun 9 am-
midnight. 
Commute—Mon thru Fri 6-9 am & 3-6 pm. 
II—Mon thru Fri 9 am-3 pm; Sat & Sun 6-9 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: (*) 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
  42 40 38 54 31 29 28 

Commute  36 34 32 29 27 26 25 
II   30 29 28 26 24 23 22 
(*) 5 it or less. 

20/30 See: 80% of 1-min. 10 sec or less: 70% of 1-
min. 

7. PACKAGE PLANS 
1 MINUTE ROS—BTA 

WKLY. EA: 
Classic Group AA, 36 ti  21 
Classic Group A. 30 ti  22 
Classic Group B, 24 ti  23 
Classic Group C, 18 ti  24 
Classic Group D, 12 ti  26 

8. PROGRAM TIME RATES 
I—Mon thru Fri 6 pm-midnight; Sat & Sun 9 am-
midnight. 
II—Mon thru Fri 9 am-3 pm: Sat & Sun 6-9 am. 

CLASS I 
PER YR: lx I3x 265 525 1045 156x 260X 
(•)   •60 240 220 215 200 185 160 
(t)   145 140 135 130 120 110 100 
1/4 hr  105 100 95 90 78 70 65 

CLASS II 
(*)   165 160 155 145 135 125 115 
(t)   105 100 95 87 79 71 65 
1/4 hr  70 65 60 56 52 46 42 

(•) I hr or 55 min. 
(t) 1/2 hr or 25 min. 

10. SPECIAL FEATURES 
NEWS 

5-minutes newscasts—lx 1-min rate in Class I, II 
or Commute. 

ANNUAL DISCOUNTS 
52 consec wk-8%. 

KLOK 
SAN' JOSE 

City of license, San Jose, Calif. 
San Francisco office-843 Montgomery St., San Fran-

cisco, Calif. 94133. Phone 415-391-0286. 
See listing under San Jose, Calif. 

----- Advertisement — 
STATION'S PROGRAMMING DESCRIPTION 
Program for adults 18-49. 
MUSIC: A true mixture of contemporary, standard„ 
pop, oldies, and selected new releases. 6-10 a.m. 
Weekdays features boy and girl team; music-contests. 
Six additional air personalities throughout the day. 
NEWS: 5 minutes news hourly throughout the day; 
10 minutes at 10 p.m. UPI audio and wire services. 
Contact representative for further details. 

I. PERSONNEL 
Exec, Vice-Pres., Gen. Mgr. & Program Dir.—Wm. 
H. Weaver, 

Station Mgr. & Gen. Sales Mgr.—Wm. R. Spendlove. 
2. REPRESENTATIVES 

11-16 Representatives, Inc. 
3. FACILITIES 

10,000 w. days, 5,000 w. night; 1170 kc. 
Directional—separate patterns day and night. 

Operating schedule: 24 hours. EST. 
4. AGENCY COMMISSION 

15/0 net time only. Payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3a, 3b, 3d, 4a, 44. 5, 6b, 7b, 8. 
Rate Protection: 10c, 11e, 12c, I3c, 34e, 15a. 
Basic Rates: 20b, 21b, 21d, 22e, 22b, 23a, 24a, 24e„ 

25a, 27, 28e, 29a, 32b, 33d. 
Contracts: 40c, 41, 42b. 424. 44a, 44b, 45, 46, 51e. 
Comb.; Cont. Discounts: 60a. 60e. 601, 60k, 61e, 62d. 
Cancellation: 70e, 71a, 72, 73a, 73b, 

TIME RATES 
No, 132 Eff 8/1/69—Rec'd 7/21/69. 

AA—Mon thru Fri 6-10 am & 3-7 pm; Sat & Sun 
10 am-3 pm. 
A—Mon thru Fri 10 am-3 pm & 7-9 pm; Sat & 
Sim 6-10 am & 3-7 pm. 
B—Mon thru Sun 5-6 am; Mon thru Fri 9 pm-
midnight; Sat & Sun 7 pm-midnight. 
C—Mon thru Sun midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
1 WEEK 

I min-- —30 See-
PER WE: AA 
6 ti  45 41 31 41 37 27 
12 ti 43 39 29 39 35 25 
18 ti  41 37 27 37 33 23 
24 ti  39 35 25 35 31 21 
30 ti....____ .... _   37 33 23 33 29 19 
36 ti  35 31 21 31 27 17 

13 WEEKS 
6 tL 42 38 28 38 34 24 
12 ti  40 36 26 36 32 22 
18 ti  38 34 24 34 30 20 
24 ti......._ ...... _   36 32 22 32 28 18 
30 ti ...... ......—   34 30 20 30 26 16 
36 ti. 32 28 18 28 24 14 

52 WEEKS 
6 t1  39 35 25 35 31 21 
12 ti  37 33 23 33 29 19 
18 tL  35 31 21 31 27 17 
24 ti 33 29 19 29 25 15 
30 ti 31 27 17 37 23 13 
36 ti ....... _ ...... --__ 29 25 15 25 21 11 
Fixed   50 45 35 45 40 30 
C: 50% of B. 
10 see: 50% of 1-min. 
1-minute and 30-second spots may be combined to 
earn frequency discounts. 
10-second spots may be combined to earn a maximum 
frequency discount on a 2 to 1 basis except for fixed 
positions, spots to rotate within time classifications. 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

PER YR: Mx 1011x 2001 3001 5001 1(001 
AA ..._.. ............. ._  60 58 54 50 47 44 
A   49 47 45 43 41 159 
B   39 37 35 33 31 29 

RATEHOLDER, 
Minimum schedule of 6 spots per week ineluch.ir 
Class C time. 

KMPX (FM) 
1959 

SAN FRANCISCO 

F IMO 

Media Code 4 2057680 3.00 
Leon A. Crosby, 495 Beach St., San Francisco, 

Calif. 94133. Phone 415-771-8505. 
I. PERSONNEL 
General Manager—Leon A. Crosby. 
Acting Station Manager—Ben A. Patch. 

2. REPRESENTATIVES 
The Progressive Rock Media Company. 

3. FACILITIES 
EltP 80,000 w., 100.9 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1.250 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 16. 
Basic Rates: 20b, 210, 21b, 22b, 24a, 24c, 25a, 28c, 

290, 29b. 
Contracts: 40s, 44a, 45, 47e, 48, 
Comb.; Cont. Discounts: 60d, 62a, 62c. 
Cancellation: 70e, 71a. 73a, 73b, 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eft I/1/68—Rec'd 1/3/68. 
AAA-8 pm-midnight. 
AA-4-8 pm. 
A-6 am-4 pm. 
B—Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: 1 ti 6 ti 12 ti 18 ti 24 ti 36 tl 
AAA   26 23 21 19 17 15 
AA   20 18 16 15 14 12 
A   15 13 11 10 9 8 

(This listing continued on next page) 
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San K Francisco-Oakland-.MP X ( FM) -Continued 
DISCOUNTS 

13 wks-3% 26 wks-6% 39 wks-9% 52 mks-12% 
7. PACKAGE PLANS 
1 MIN: Per wic 
Pkg 1-12 ti (3AAA, 3AA, 3A, 3B)_____ 140 
Pkg 2-24 ti (7AAA. IAA, 7A, 3B)..._-. 250 
Pkg 3-58 tt (16AAA, 16AA, 16A, 10B)-- 500 

ROS PLANS 
Plan 1-20 ti 10 am-7 pm_-_________-__ 200 
Plan 2-35 ti 7 am-7 pm-------------- 300 

All spots preemptible by fixed position. 2 week 
maximum contract with renewal option. 

KNBR KNBR-FIN 
1922 1949 

SAN FRANCISCO 

An NBC Owned Station 

NBC Radio Network 
The Eastman Station 

• RIAle 
Subscriber to the NAB Radio Code 

Media Code 4 205 7710 8.00 
National Broadcasting Company, Inc., Fox Plaza, 
The Civic Center, San Francisco, Calif. 94102. 
Phone 415-626-6700. 

I. PERSONNEL 
Station Manager-Dale Moody, 
Manager, Sales-Doty Edouarde. 

2. REPRESENTATIVES 
Robert E. Eastman 8s Co_ Inc. 

3. FACILITIES 
50.000 w. clear channel; 680 kg. Non-directional. 
Operating schedule: 24 hours daily. PST. 
FM-ERP 45,000 w.; 99.7 mc. 
Operating schedule: 18 hours daily. PST. 
More than 50% of the schedule is non-duplicating. 
Antenna ht.: 1.244 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4a, 4d. 5, Ga, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 15a. 
Contracts: 40b, 41, 44a, 45, 46. 475. 
Comb.: Cont. Discounts: 60a, 60e, 60h, 61a. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC and Eastman Radio Networks. 
Rates and discounts based on cumulative week of 
broadcasting within contract period. 
Contracts for announcements, participations. and sta-
tion breaks accepted 30 days before initial broadcast. 

TIME RATES 
No. 24 Eff 10/1/68-1tee'd 10/21/60. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
B-Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: I ti 5 ti 10 ti 15 ti 20 II 30 ti 
AAA   75 68 60 55 50 45 
AA   60 55 50 45 40 35 
A   50 45 41 37 33 30 
  35 32 29 26 23 20 

20/30 SECONDS 
AAA 60 55 50 45 40 35 
AA   48 44 40 36 32 28 
A   40 37 34 31 28 24 
  28 24 22 20 18 16 

10 SECONDS 
A 30 26 24 22 20 18 
  21 17 10 15 14 13 

All spots rotate in time classes. Limited rotation, 
extra 15%. All spots combinable for frequency. 

CUMULATIVE WEEKLY DISCOUNTS-
CONTRACT YEAR 

13 wk-2-1/2% 39 uk-7-1/2% 
26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
SIX PACKAGE 

1 SPOT PER DAY, MON THRU FRI: 
Morning Drive with Frank Dill 6-10 am. 
Housewife Time with Dave NHes & Don Clark-10 
am-3 pm. 
Afternoon Drive with Don Clark & Les Williams-
3-7 pm. 
Evening with Les Williams & Joe Gillespie-7 pm-
midnight. 
4 SPOTS PER DAY, SAT: 
Saturday with Les Williams 9 am-1 pm. 
PER WK: I min 30 see 
24 tl  693 550 
If baseball preempts, spots rescheduled in best 
available positions. 

KNEW 
1922 

OAKLAND-SAN FRANCISCO 

Metromedia Radio 

»dram METRO RADIO SALES 

Media Code 4 205 7740 5.00 
Metromedia Radio, A Metromedia Company, Box 

910. 66 Jack London Square, Oakland, Calif. 94607. 
l'hone 415-836-0910. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Varner Paulsen. 
General Sales Manager-Robert Klein. 
Program Director-Ron Reynolds. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5.000 w.: 910 ire. Directional-night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a. 4d, 5. 6b, 7b, 8. 

"Rate Protection: 10e, 12e. 14e, 158. 
Basic Rates: 20b, 21d, 22b, 24a, 24c, 27, 30, 32b. 
Contracts: 40b, 41, 44b, 47a, 49, 51b, 51c. 
Comb.: Cont. Discounts: 60d, 601, 61a, 61b. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 82. 
Rates include 20% talent and production charge. 
() Rates quoted, herein, are guaranteed for period 
of 13 weeks from effective date of any increase in 
these rates, provided that advertising equalling 
weekly expenditure of 100.00 is actually running 
at time of effective date of increase, and provid-
ing that these broadcasts continue without interrup-
tion during rate protection period. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na. C Elf 3/31/69-Rec'd 3/31/69. 
AA-Mon thru Fri 6-10 am. 
A-Mon thru Fri 4-7 pm. 
B-Mon thru Fri 10 am-4 pm; Sat & Sun 6 am-7 pm. 
C-Mon thru Sun 7 Pm-2 am. 
D-Mon thru Sun 2-6 am. 

6. SPOT ANNOUNCEMENTS 
WEEKLY-ROTATING 

CLASS AA 
PER WE: (") 1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min..... ....... 70 60 55 50 ...-
20/30 sec__ 56 48 44 40 _ --
10 sec  35 30 28 25 -- -- - 

CLASS A 
1 min  50 45 40 35 30 
20/30 sec  40 36 32 28 24 -. 
10 sec  25 23 20 18 15 - 

CLASS B 
1 min.  40 36 30 28 24 20 18 
20/30 sec.._  32 20 24 22 19 16 14 
10 sec  20 18 15 14 12 10 9 

CLASS C 
1 min.__ 20 18 15 14 12 10 9 
20/30 sec__ 16 14 12 11 10 8 7 
10 sec  10 9 8 7 6 5 5 

(*) Specified hour or day. 
CLASS D 

50% of Class C 1-min. 
Class AA counts as two spots to earn Weekly Fre-
quency Discounts in all time classifications except 
Class AA. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

PER WE: I min 20/30 10 see 
Plan A 12 (2AA, 2A, 4B, 4C)..._... 312 250 156 
Plan B 18 (3AA, 3A, 611, 6C)........ 432 346 216 
Plan C 24 (4AA. 4A, 8B, 8C)  528 422 264 
Plan D 36 (6AA, 6A. 12B, 12C)  720 576 360 
Spots must be scheduled equally over 7-day period 
and rotate within time classifications. 
Weekly Circulation Plans are offered on a preemp-
tibia basis at station's discretion for a full rate card 
advertiser. 
In the event of preemption, spots will be made good 
in comparable or better time periods at the earliest 
possible convenience and prior to expiration of 
schedule. 
Weekly Circulation Plans earn 52 consecutive weeks 
discount. Weekly Circulation Plans do not contrib-
ute to Weekly Circulation Plans for further Weekly 
Frequency. 
Weekly Circulation Plans may combine with Minutes. 
Newscasts, 20/30-seconds and ID's to earn Weekly 
Frequency Discounts on face of card rates only. 

10. SPECIAL FEATURES 
5-MTNUTE NEWSCASTS 

PER WE. ROTATING AAA BC 
1 ti    70 55 40 25 
Sil........_.    65 48 36 20 

FREQUENCY COMBINATION 
Minutes, Newscasts. 20/30-seconds and LO's may 
combine to earn Weekly Frequency Discounts. 
Weekly Circulation Plans may combine with Minutes. 
Newscasts. 20/30-seconds and ID's to earn Weekly 
Frequency Discounts on the face of card rates only. 
Weekly Circulation Plans do not combine with Weekly 
Circulation Plans for further Weekly Frequency. 

FREQUENCY DISCOUNT 
52 consec vik-10%. 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discounts indicated above. 

KOFY 
1946 

SAN MATEO 

Spanish 
Media Code 4 205 7770 2.00 

Spanish Broadcasting System. Inc., 100 California 
St., San Francisco, Calif. 94111. Phone 415-982-
0933. 

Other office: 401 S. King Rd., San Jose, Calif. Phone 
408-251-0854. 

New York Sales Office: 565 5th Ave., New York. 
N. Y. 10017, Phone 212-687-8436, 

I. PERSONNEL 
President-H. Scott Killgore. 
General Menacer-F. T. Crennan, 
Program Manager-Jess Caries. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta-UBC Sales, Inc. 
Los Angeles-Tracy Moore and Associates. 
San Francisco-Call station collect. 

3. FACILITIES 
1,000 w. days: 1050 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 215. Is, 45, 5, 6a, 7a, 8. 
Rate Protection: 10a, 15b, 
Basic Rates: 20b. 
Contracts: 40s. 45. 
Comb.: Cont. Discounts: 60f, 
Cancellation: 70a, 70e. 
Prod. Services: 80. 

TIME RATES 
No. 8A Eff 1/1/69-Itec'd 12/6/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

I x 52x 156x 260x 312x 624x 
1 min 13.00 12.50 12.00 11.50 11.00 10.50 
30 sec 10.00 9.50 9.25 9.00 8.75 8.50 

1024x 
10.00 
8.00 

027300 
SPANISH 
SPEAKING 
PERU' 

NORTHERN 
CALIFORNIA 

BUY 
KA/A-KCVR-KGrif 
AND YOU'LL REACH 
ALL OF THEM! 

CALL NOW 

KAZA - (408) 295-5739 
KCVR - (209) 466-0626 
KGST - (209) 266-9901 

*Compare to 905,550 
in Los Angeles County 

CALIFORNIA 
7. PACKAGE PLANS 

WEEKLY SPOT PACKAGES-ROS 
(Minimum 4 weeks) 

PER WK: 6 ti 12 ti 18 tl 
1 min.. 11.00 10.50 10.00 
30 see  7.75 7.50 7.25 

8. PROGRAM TIME RATES 
PER YR: Ix 260 52x 
1/2 hr.__ ............ 58 56 54 
1/4 hr 38 36 34 
5 min.  20 19 18 

(.) 17.50. 

KOIT (FM) 
1959 

SAN FRANCISCO 

24 ti 
9.50 
7.00 

30 ti 
9.00 
6.75 

I56x 260x 912x 
52 50 48 
32 31 20 
(.) 17 16 

RADIO SALES 
Media Code 4 205 7800 7.00 

Arco Radio Corporation, 1 Nob Hill Circle, San 
Francisco, Calif. 94108. Phone 415-397-2500. TVVX 
910-372-6585. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Howard S. Hester. 
General Sales Manager-Gilbert L. Bond. 
Program Director-Dick Starr. 

2. REPRESENTATIVES 
Avco Radio Sales. 

3. FACILITIES 
ERP 25,100 w.; 03.3 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 660 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See KYA listing for coded regulations. 
AM facilities: KYA. 
Sold in combination with RYA. See that listing for 
rates. 

TIME RATES 
No. 2 Eff 5/15/69-Rec'd 5/5/69. 

6. SPOT ANNOUNCEMENTS 
AAA-Mon thru Sun 4 pm-midnight; Sat & Sun 
noon-4 pm. 
AA-Mon thru Fri noon-4 pm. 
A-Mon thru Sun 6 am-noon. 

1 MINUTE 
PER YR: PER WE: AAA AA A 

  "1 ti 15.50 13.50 12.00 
52 x  3 ti  15.00 13.00 11.00 
78 a  6 CI  14.50 12.50 10.75 
104 x  0 ti  14.25 12.00 10.50 
156 x  12 ti  14.00 11.50 10.25 
260 x  15 ti  13.75 11.00 10.00 
312 x  18 ti  13.50 10.75 9.50 
520 x  21 ti  13.00 10.50 9.00 
780 s  24 ti  12.50 10.00 8.50 
1040 x  30 ti  11.50 9.50 8.00 
1300 x  36 ti  11.00 9.00 7.50 
1560 x  48 ti  10.0 8.00 7.00 
30/20 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

(°) Fixed position and news participations (ID 
news open and first 1-min spot; or second 1-min 
spot and ID close. 

10% discount on Annuplan for consecutive 52 weeks: 
minimum rate bolder 3 spots per week. 

(CE) 

KPAT 
1923 

BERKELEY 

Media Code 4 205 7830 4.00 

KPAT, Inc., an affiliate of The Wright Broadcasting 
Co., 601 Ashby Ave., Berkeley, Calif. 94710. 
(Mailing address for all copy.) Phone 415-848-

7713. 
STATION'S PROGRAMMING DESCRIPTION 

KPAT: programmed for adults. 
MUSIC: runs in unint5rrupted 10 minute segments. 
General popular music (emphasis on middle of the 
road, standard, showtunes, film music, current hits). 
NEWS: 5 minutes on the hour. News, sports, or 
weather headlines on half hour. SPORTS: during 
skiing and boating seasons, ski resort road, weather 
and skiing conditions and San Francisco Bay marine 
weather, wind and tide conditions are scheduled 0 
times daily. Ski/boat news scheduled once daily. Re-
mote coverages of ski/boat races and events. COM«-
mercials limited to 12 per hour. Contact Representa-
tive for further details. Itec'd 9/26/68. 

I. PERSONNEL 
President-Dickens J. Wright. 
Vice-Pros. & Gen'l Mgr.-Howard J. Haman. 
Vice-Pres. & Gen'l Sales Mgr.-John D. Hamilton. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 iv. days, 250 w. nights; 1400 km. 

Nan-directional. 
Operating schedule: 19 hours daily PST. 
Partial s:mulcast operation. Simulcast 5:30-10 ant 
Mon thru Fri; 5:30-6 pm Sat & Sun. For eon-simul-
cast facilities see KPAT-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3d, 4a, 4d, 5, 6s, 7b, 8. 
Rate Protection: 10a, Ila, 12a, Ils, 14a, 155. 
Basic Ratee: 20s, 29a, 33a, 
Contracts: 40a. 41, 47a. 
Comb.: Cont. Discounts: 60f, 60h, 61a, 
Cancellation: 70d, 71a. 

TIME RATES 
AM/FM COMBINATION RATES 
No. 11 Eff 1/1/69-Rec'd 12/23/68. 

AAA-Mon Hon Fri 6-10 am & 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm. 
A-Mon thru Fri 7 pm-midnight. 

7. PACKAGE PLANS 
WEEKLY PLANS 

1 MINUTE 
CI I ti 3 ti 6 ti 12 ti 18 ti 24 ti 36 ti 

AAA 45.00 35.00 28.00 23.00 21.00 19.00 18.00 17.00 
AA .. 35.00 30.00 25.00 20.00 18.00 16.00 15.00 14.00 
A  25.00 22.00 20.00 18.00 16.00 14.00 13.00 12.00 

(This listing continued on next page) 
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CALIFORNIA 

San Francisco-Oakland-K PA T-Cont'd 
30 SECONDS 

(") I ti Ott 6 ti 12 ti 18 ti 24 ti 36 tl 
AAA 35.00 30.00 22.50 18.50 16.75 15.25 14.50 13.50 
AA.. 30.00 25.00 20.00 16.00 14.50 12.75 12.00 11.25 
A.  20.00 17.50 16.00 14.50 12.75 11.25 10.50 9.50 

(•) Fixed. 
Class B: 50% of A rate. 
10 sec: 60% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 52 wk-15% 

BULK PACKAGES 
I04x 208x 312x 5288 1040x 

1 min.  15.00 18.00 17.00 16.00 14.00 
30 seo  15.25 14.50 13.50 12.75 11.25 

10. SPECIAL FEATURES 
3-5 min feature-applicable 1-min plus 10.00. 
1-1/2-3 min feature-applicable 1-min plus 5.00 

K P A T-FM 
1949 

BERKELEY 

Media Code 4 205 7831 2.00 
KPAT, Inc., an affiliate of The Wright Broadcasting 

Co., 601 Ashby Ave., Berkeley, Calif. 94710. (Mail-
ing address for all copy). Phone 415-848-7713. 

STATION'S PROGRAMMING DESCRIPTION 
KPAT-FM: programmed for adults. 
MUSIC: runs In uninterrupted 10 minute segments. 
General popular music (emphasis on middle of the 
road, standard, showtunes, film music, current hits). 
NEWS: 5 minutes on the hour. News, sports, or 
weather headlines on half hour. SPORTS: during 
skiing and boating seasons, ski resort road, weather 
and skiing conditions and San Francisco Bay marine 
weather, wind and tide conditions are scheduled 6 
times daily. Ski-boat news scheduled once daily. Re-
mote coverage of ski/boat races and events. Com-
mercials limited to 12 per hour. Contact Representa-
tive for further details. Rec'd 9/26/68. 

I. PERSONNEL 
President-Dickens J. Wright. 
Vice-Pres. & Gen'l Mgr.-Howard J. llaman. 
Vice-Pres. & Gen'l Sales Mgr.-John D. Hamilton. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES ERP 50,000 w.: 102.9 mc. Stereo. 
Operating schedule: 19 hours daily PST. 
Partial simulcast operation. Operated separately 10 
am-sign-off Mon thru Fri; 6 pm-sign-off Sat & Sun. 
For simulcast facilities see KPAT. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See KPAT listing for coded regulations. 

TIME RATES 
Na. 3 Eff 3/1/68-Itee'd 3/4/68, 

6. SPOT ANNOUNCEMENTS 
(9 am-midnight Mon thru Fri) 

PER WK: 5 ti 10 tl 15 ti 25 ti 
1 min    8.00 7.50 7.00 8.00 
30 sec  6.50 6.00 5.50 5.00 
All FM only schedules preemptible and scheduled 
BTA. Preempted spots made up in next closest 
availability. 

CONSECUTIVE WEEK DISCOUNTS 
26 solo-5% 52 wk-10% 

8. PROGRAM TIME RATES 
PER WK, 1/2 HR: I ti 3 ti 5 ti 
13 wk  80 75 70 
26 wk  75 70 65 
52 Mc  70 65 60 

K R 0 N (FM) 
1959 

SAN FRANCISCO 

e 
Subscriber to the NAB Radio Cede 

Media Code 4 205 7890 8.00 
Chronicle Broadcasting Co., 1001 Van Ness Ave., 
San Francisco, Calif. 94119, Phone 415-441-4444. 
TWX 415-393-7632. 

STATION'S PROGRAMMING DESCRIPTION 
IIRON (FM): Programmed for general interest. 
NEWS: 5 min at 6:55 am, 7:55 am, 9:55 am, 10:55 
am, & 11:55 am. 5-5:30 pm discussion and educational 
programs, 5:30-6 pm light ballet and other dance 
music, 6-6:55 pm standards, 7-7:55 pm showtunes. 
8-9:55 pm serious orchestra and vocal music of all 
periods with complete opera Mon. 10-10:55 pm rais-
cellaneous light classics, film music, novelties, old 
standards and new release samplings. 11-11:55 pm 
serious chamber and solo forms. Reed 7/31/67. 

I. PERSONNEL 
President-Harold P. See. 
Vice-Pres. & Gen'l Mgr.-Al Constant. 
General Sales Manager-C. E. Cooney. 

3. FACILITIES 
ERP 13.500 w.: 96.5 me. 
Operating schedule: 5:00 p.m. to midnight Monday 
through Saturday. PST. 
Antenna ht.-1.231 ft. above average terrain. 

4. AGENCY COMMISSION 
15% en time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 45, 5, 8. 
Basic Rates: 20a, 22a, 226, 23e, 24s, 26, 28a. 
Contracts: 40c, 42e. 43, 45, 46. 
Comb.: Cont. Discounts: 60a, 61a, 61b. 
Cancellation: 70a. 70e, 710, 73e. 
TV facilities: KRON-TV. 
Current advertisers receive 12 months' protection on 
programs. 6 months' on announcements under current 
rate card. 

TIME RATES 
Rev 9/15/66-Ree'd 9/12/66, 

5. SPOT ANNOUNCEMENTS 
1 min or 20 sec flat  

B. PROGRAM TIME RATES 
1 hr. flat  80 

KSAN (FM) 
1958 

SAN FRANCISCO 

C 
Media Code 4 205 7900 5.00 
Metromedia Stereo-A Division of Metromedia. 

211 Sutter St., San Francisco, Calif. 94108, Phone 
415-986-2825. 

STATION'S PROGRAMMING DESCRIPTION 
KSAN (FM): Programmed for young adults. 
MUSIC: albums, mixing rock, folk rock, classical, 
jazz. Periodic specials featuring well known musi-
cians or groups. NEWS: dramatized and produced, 
occasionally using satirical techniques. 5 min at 8:30 
am, 11:30 am, 1:30 pm, 3:30 pm, 5:30 pm, 8 pm, 
10:30 pm 8s 1:30 am. Contact Representative for 
further details. Rec'd 6/2/69. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Willis Duff. 
Prom. & Mdsg.-Mary Turner. 
Sales Manager-Whitney Harris. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
ERP 35,000 w. (horlz.), 35,000 w. (vert.) ; 94.9 ran. 

Stereo. 
Operating schedule: 24 hrs. daily. PST. 
Antenna ht.: 1140 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General; la. 3a, 4a, 4d, 5, 6b, lb, 8. 
Rate Protection: 10e, 11b, 14e, 
Basle Rates: 22a, 23a, 33e. 
Contracts: 40a. 45, 46. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 70e, 71a. 

TIME RATES 
No. 10 Elf 8/15/69-Ree'd 7/18/69. 

AA-Mon thru Sun 4 pm-midnight. 
A-Mon thru Sun 6 am-4 pm. 
B-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 36 ti 24 ti 18 ti 12 ti 6 ti 1 ti 
AA   14 16 18 20 22 24 
A   10 11 12 14 16 18 
B, fiat 8.00. 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

WEEKLY SATURATION PLANS-ROS 
PER WK: 36 ti 24 ti 18 ti 12 ti 
1 min  350 270 220 160 

1 YEAR FIRM-ROS 
1-min, 1000x, per spot  9.50 
Rate protection 26 weeks from date of any rate 
increase. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 52 wk-15% 

(") Applied as earned, 
COMBINABILITY 

All spots combine for frequency discounts. 
RATEHOLDER 

Minimum 40.00 weekly. 

KSAY 
1957 

SAN FRANCISCO 

Country and Western 

Subscriber to the NAB Radio Code 
Media Code 4 205 7920 3.00 

KSAY Broadcasting Co.. 433 Natoma St., San Fran-
cisco, Calif. 94103. Phone 415-391-0556. 

STATION'S PROGRAMMING DESCRIPTION 
KSAY: MUSIC, modern country and western. Maxi-
mum music minimum talk. NEWS: Network on hour 
and half hour. SPORTS: Northern California races 
direct from track. Roller derby direct reports, college 
football. Contact Representative for further details. 
Reed 4/4/68. 

I. PERSONNEL 
President-Grant R. Wrathall 
General Manager-Stanley Breyer. 
Sta. & Sales Mgr.-Clair Halverson. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
10,000 w. days: 1010 kc. Directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. All bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4e, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15e. 15b, 16. 
Basic Rates: 20b, 21c, 22b. 23a, 24a, 24b, 24e, 26, 

28s, 28e, 29a, 32a, 33a, 
Contracts: 40a, 41, 42a, 42e. 43, 44e, 44b, 45, 46, 

47e, 48. 49, 50, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60g, 60h, 601, 

61e. 62d. 
Cancellation: 70a, 70c, 71e, 72, 73:4 73b, 
Prod. Services: 80, 82. 
Limit of 15 spots per day to single advertiser's. 
.Affillated with MISS. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 18 Eff 10/1/68-Iteed 10/9/68. 
6. SPOT ANNOUNCEMENTS 

10 sec. flat  7 
7. PACKAGE PLANS 

WEEKLY PACKAGE 
PER WK: I ti 15 ti 25 ti 36+ 
1 min  17.50 16.50 15.50 14.00 
30 sec  14.50 13.50 12.50 11.00 

MONTHLY PACKAGE 
(4-12 consee wks) 

1 min  16.50 15.50 14.00 13.00 
30 sec  13.50 12.50 11.50 10.50 

(13+ conoce win) 
1 min  15.50 14.50 13.50 12.00 
30 sec  12.50 11.50 10.50 9.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x..- 140 85 45 35 25 
52 a....._ ...... _..........  130 80 40 30 23 
156 x  120 75 38 28 21 
312 z  110 70 35 25 18 
Sunday programs charged at open rate. 

BMUS 
311-.1 à 

Hu. 

KSFO 
1925 

SAN FRANCISCO 

MAJOR MARKET 
RADIO, INC. 

RAB 

Subscriber to the NAB Radlo Code 

Media Code 4 205 7950 0.00 
Golden West Broadcasters, 950 California St., San 

Francisco, Calif. 94108, Phone 415-982-5500. TWX 
SF 5-393-9917. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Bert S. West. 
Vice-Pres. Sales-James A. Brown. 
Program Director-Allan M. Newman. 

2. REPRESENTATIVES 
Major Market Radio, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 560 ke. 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 net time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 4d, 5, 6b, 7b, 8. 
Rate Protection: 16b, 13b, 14b. 
Basic Rates: 20a, 21d, 29a, 3313, 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46. 
Comb.; Cont. Discounts: 60b, 60f, 62b, 
Cancellation: 70a, 10e. 71a, 72, 73b, 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 29 Elf 11/1/68-Rec'd 10/24/68. 
Morning Commute (MC)-Mon thru Fri 6:05-10:05 
am. Rotating. 
Commute Club (CC)-Mon thru Fri 3-7 pm. Rotat-
ing. 
A-Mon thru Fri 10:05 am-3 pm & 7-8 Pm; Sat & 
Sun 6 am-8 pm. Rotating Sat 6:05-9:05 am. 
B-Sun thru Sat 8 pm-midnight. Rotating. 
C-Sun thru Sat midnight-6 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
 I mi -30 sec/less-
MC CC A B MC CC 

  120 110 80 40 96 88 64 
52 X  110 100 70 35 90 80 56 
156 X  105 95 65 32 85 76 52 
260 x  100 90 60 30 80 72 48 
312 a  95 85 55 27 76 68 44 
520 a  90 80 51 25 72 64 40 
780 x  85 75 48 23 68 60 37 
1040 x  80 70 45 21 65 56 34 
1300 x  75 65 42 20 60 52 31 

7. PACKAGE PLANS 
I MINUTE 

PER WK: 5 tl 10 ti 15 ti 20 ti 25 ti 30+ 
MC   100 100 100 100 100 100 
CC   80 80 80 80 80 80 
A   68 64 60 56 53 50 
•B   28 26 24 22 21 20 

(") 1 min or less. 
30 SECONDS 

MC   80 80 80 80 80 80 
CC   65 65 65 65 65 65 
A   55 52 48 45 42 40 

8. PROGRAM TIME RATES 
(Sun thru Sat 6 am-midnight) 

PER WK: 1 ti 2 ti 3 ti 
1 hr  500 475 450 
1/2 hr  300 285 270 
1/4 hr  200 190 180 

10. SPECIAL FEATURES 
NEWSCAST PACKAGES 

HOURLY 
PER WK: 5 ti 10 ti 15 11 20 ti 25 ti 30+ 
MC   115 115 115 115 115 115 
CC   95 95 95 95 05 95 
A   78 74 70 66 63 60 
  38 36 34 32 31 30 

HEADLINE 
MC   110 110 110 110 110 110 
CC   90 90 90 90 90 90 
A   73 69 65 61 58 55 

5-MINUTE NEWSCASTS AT :60 
MC CC *A B 

1 X  135 125 90 48 
52 z  125 115 80 45 
156 x  120 110 75 42 
260 x  115 105 70 40 
312 a  110 100 65 37 
520 a  105 95 61 35 
780 x  100 90 58 33 
1040 x  95 85 55 31 
1300 a  90 80 52 30 

(") Includes 6 am News. 

2-MINUTE HEADLINES AT :30 
MC CC A 

1 x  130 120 85 
52 X  120 110 75 
156 z  115 105 70 
260 z  110 100 65 
312 z  105 95 60 
520 x  100 90 56 
780 x  95 85 53 
1040 x  90 80 50 
1300 x  85 75 47 
Hourly Newscasts (approximately 4-1/2 minutes), 
scheduled at :60, includes 1-minute spot plus 5-
second open and close. Headline News (approximately 
2 minutes), scheduled at :30, includes 1-minute spot 
plus opening billboard. 
Spots earn frequency for Newscasts and vice-versa. 
Rate for spots and Newscasts determined by total 
number used within 12-month period from starting 
date of schedule. Rebates allowed retroactively as 
earned; fully commissionable. Charges for Newscasts 
Include premium charge for news services. 

4 tl SOI 
425 400 
255 240 
170 160 

KSOL 
1922 

SAN FRANCISCO 

Independent Negro 
Media Code 4 205 8010 2.00 
KSAN, Inc., 150 8th St., San Francisco, Calif. 

94103. Phone 415-626-5585. 
I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Alan Schultz, 
Operations Manager-Herb Campbell. 
Program Manager-Tom Johnson. 

2. REPRESENTATIVES 
New York, Chicago-Greener, Iliken, Sears. 
Atlanta, Dallas--Dora-Clayton Agency, Inc. 
Lou Angeles-Advertising Sales West. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kg. 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See elided regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, tia, 7a, 8. 
Rate Protection: 10e, 11b, 12b, 15b, 
Basic Rates: 20a, 21e. 21b, 22a, 23a, 28b, She, 2Pa, 

30. 33b, 
Contracts: 40e, 41, 45, 46, 48, 51e. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 82 
Affiliated wills MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 4/14/69-Reed 5/2/69. 
AA-6-10 am & 3-7 pm. 
A-ROS 

6. SPOT ANNOUNCEMENTS 
-AA-- -A---

PER YR: I min 30 see I min 30 see 
312 a  20.00 18.00 18.50 16.00 
624 z  17.00 15.00 15.50 13.50 
1248 a  16.00 14.00 14.50 12.50 

7. PACKAGE PLANS 
(Fixed times within 1/2 hour) 

-AA- -A---
PER WK: 1 min 30 see 1 min 30 see 
12 ti  16.50 14.00 15.00 13.00 
18 ti  16.00 13.50 14.50 12.50 
24 ti  15.50 13.00 14.00 12.00 
36 ti  14.50 12.50 13.00 11.50 

KVEZ (FM) 
1962 

SAN MATEO 

A Tele-Broadeasters Station 
Media Cede 4 205 8040 9.00 
Intercontinental Radio, Inc., 600 S. Bayshore Blvd., 
San Mateo, Calif. 94401. Phone 415-347-6638. 

I. PERSONNEL 
President-Richard Eaton. 
General Manager-Genevieve Garcia, 

2. REPRESENTATIVES 
BBC Sales, Inc. 

3. FACILITIES 
EltP 3,800 w. (hertz.), 3,800 (vert.); 107.7 me. 
Operating schedule: 6 am-2 am daily. PST. 
Antenna ht.: 1.588 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4e, 5, 6a, la. 
Rate Protection: 10a, 15a. 
Baste Rates: 20b. 
Contracts: 40a. 45. 
Comb.; Cont. Discounts: 00f. 
Cancellation: 70a, 70e. 
Prod. Services: 80. 
Spanish language broadcasts. 
Member: Latin Network. 

TIME RATES 
Elf 8/1/67-Rec'd 8/10/67. 

7. PACKAGE PLANS 
PER WK: 10 tl 20 01 30 tl 40 tl 
1 min  6.50 6.00 5.50 5.00 
30 sec  4.50 4.00 3.50 3.00 

K Y A 
1926 

SAN FRANCISCO 

/ RAC110 SALES 

1:11:11:1 
Subscriber to the NAB Fladio Code 

Media Code 4 205 8070 6.00 
Aven Radio Corporation, No. One Nob Hill Circle, 
San Francisco, Calif. 94108, Phone 415-397-2500. 

I. PERSONNEL 
Vice-Pees, & Gen'l Mgr.-Howard S. Kester, 
General Sales Manager-Gilbert Bond. 
Program Director-Dick Starr. 

2. REPRESENTATIVES 
Avco Radio Sales. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1260 kc. 

Non-directlonal. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net charges for station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10o, lle, 12e, 13e, 14e, 
Basle Rates: 20a, 22a, 23a, 24a, 24b, 24e. 250. 28b, 

28e, 29a, 30, 33b. 
Contracts: 40e, 42a, 43, 44b, 45. 46, 47a, 51b. 
Comb.; Cont. Discounts: 60e, 60e, 601, 61e, 62d. 
Cancellation: lob, 70e, 710, 73b. 
Prod. Services: 80. 
FM facilities: KOIT (FM). 
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San Francisco-Oakland-K Y A-Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 5/15/69-Reed 5/5/69. 

6. SPOT ANNOUNCEMENTS 
KYA 

.AAA-Mon thru Fri 6-10 am & 3-7 pm; Sat & Sun 
10 am-7 pm. 
AA-Mon thru Sun 7-10 pro; Sat & Sun 6-10 am. 
A-Mon thru Fri 10 am-3 pm; Mon thru Sun 10 pm-
1 am. 

KOIT (FM) 
AAA-Mon thru Sun 4 pm-midnight; Sat & Sun 
noon-4 pm. 
AA-Mon thru Fri-noon-4 pm. 
A-Mon thru Sun 6 am-noon. 

SECTION I 
KYA ONLY 
(1 minute) 

PER YR: PER WK: AAA AA A 
  .1 ti  66 56 50 

52 a  3 ti  64 54 48 
78 x  6 ti  62 52 46 
104 a  9 ti  61 50 44 
156 x  12 ti  60 47 42 
260 x   15 ti  59 46 40 
312 a ........... __........ 18 CI  58 45 39 
520 a  21 ti  56 44 38 
780 x..._.- ..... _ ...... 24 ti  54 42 36 
1040 x  30 ti  50 41 35 
1300 x  38 ti  48 38 33 
1560 x ............. ____ 48 ti  30 

KYA/KOIT (FM) COMBINATION 
  .1 ti  78 66 59 

52 a  3 ti  75 64 56 
78 a.  6 ti 73 71 54 
104 x  9 Li  72 59 52 
156 x  12 ti  71 55 49 
260 x  15 ti  69 54 47 
312 x  18 tl  68 53 46 
520 a  21 ti  66 52 45 
780 x  24 ti  63 50 42 
1040 x  30 ti  59 48 41 
1300 x  36 Li  56 45 30 
1560 a  48 ti.  52 42 15 
30/20 see: 80% of 1-min. 10 sec: 50% of 1-min. 

(.) Fixed Position and News participations (ID 
News open and first 1-min spot; or second 1-min 
spot and ID close; An KYA newscast 10 min. 

10% discount on Annuplan for 52 consecutive weeks; 
minimum rate holder 3 spots per week. 

7. PACKAGE PLANS 
SECTION II 

CONVERTIBLE GRID PLANS/ROS 
KYA 

RED-Mon thru Fri 3-10 pm; Sat & Sun 10 am-
7 pm. 
WHITE-Mon thru Sun 6-10 am. 
BLUE-Mon thru Fri 10 am-3 pm; Mon thru Sat 
10 pm-1 am; Sat & Sun 7-10 pm. 

BOIT (FM) 
BTA-Mon Hum Sun 6 am-midnight. 

KYA ONLY 
PER WK: RED WHITE BLUE COST 
3 ti 2 0 1   175 
6 ti 2 1 3   295 
9 ti 4 2 3   485 
12 ti 6 3 3   640 
15 ti 6 3 6   720 
18 ti 8 4 6   875 
21 U. 8 7 6   990 
24 ti 10 8 6   1160 
30 ti 12 9 9   1360 

KYA/KOIT (FM) COMBINATION 
3 ti 2 o 1   205 
6 ti 2 1 3   350 
9 ti 4 2 3   570 
12 t1 6 3 3   755 
15 ti 6 3 6   850 
18 ti, 8 4 6   1030 
21 ti 8 7 6   1165 
24 ti 10 8 6   1365 
30 ti 12 9 9   1600 
30/20 sec: 80% of Grid package. 
10 sec: 50% of Grid package. 
Higher to lower-(Red to White: White to Blue) 
2 Red convert to 3 White; 2 White convert to 3 
Blue. 
Lower to higher-(Blue to White; White to Red) 
3 Blue convert to 2 White; 3 White convert to 2 
Red. 
Two-way Conversions-(Red to White and Blue to 
White only); 2 Red convert to 3 White; 3 Blue 
convert to 2 White. 
BOIT (FM) spots do not convert. 
Combinability-Weekly frequency/Annuplan spots In 
designated time class may be added to Convertible 
Grid Plans at applicable rates, but do not convert. 
Section II Convertible Grid Plan advertisers may 
switch to Section I Annuplan rates at any time dur-
ing contract year at earned Annuplan rates (CGP 
spots before conversion) on non-retroactive basis 
for balance of contract. 

SAN GABRIEL 
Los Angeles County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

See Los Angeles Urban Area 

SAN JOSE (5 AM; 6 FM) 

(including Santa Clara; Los Gatos) 
Santa Clara County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of the 
entire area or cities involved. It is part of the time 
buying function to determine extent of individual sta-
tion coverage, audience delivered, etc., within the 
aren. 

KAZA 
1957 

CITY OF LICENSE 

GILROY 

Spanish Language 
RAB 

(This is a paid duplicate of the listing appearing 
under Gilroy.) 

Media Code 4 205 2250 0.00 
South Valley Broadcasters, 53 W. San Fernando St.. 
San Jose. Calif. 95113. Phone 295-5737, 5739. 

Main Studio: 59 N. Monterey St., Gilroy. Calif. 
95020. Phone 842-3155. 

I. PERSONNEL 
General Manager-Richard E. Ryan. 
Sales Manager-Eugene Hogan. 
Program Director-Enid Eldridge. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta, Dallas - Savall1/Gates. 

Inc. 
San Francisco-Don It. Pickens Co. 
Los Angeles-Harlan G. Oakes, Inc. 

3. FACILITIES 
5,000 w. days; 1290 he. Directional. 
Operating schedule: 5:00 am-local sunset. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b, la, lb, 3d, 45, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, lla. 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21s. 21c, 21d, 22a, 22b, 23a, 241% 

24e. 25b, 26. 28a, 29a, 30. 33a. 
Contracts: 400. 41, 42a, 424, 44b, 45, 46, 47e, 48, 51b. 
Comb.; Cont. Discounts: 600. 60d, 60e, 601, fila. 
Cancellation: 70b, 70d. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: The Amigo Spanish Group. 

TIME RATES 

Elf 12/1/66-Rec'd 1/26/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 sec 10 sec 
1 x..._............ ......... ................. 9.50 7.10 4.75 
13 z 9.25 6.90 4.60 

6.75 4.50 
52 z ..........8.75 6.50 4.40 
104 x 8.50 6.30 4.25 
260 r.....- .............. ..... ..... _.._... 8.25 6.20 4.10 
312 L.._ ...... ...... _ ...... ......... 8.00 6.00 4.00 

5.75 3.75 
7. PACKAGE PLANS 

1-MINUTE SPOT PACKAGES 
PER WK: I wk 13 wk 26 wk 52 wk 
10 ti 8.50 8.25 8.00 7.75 
15 ti  8.25 8.00 7.75 7.50 
20 .....   8.00 7.75 7.50 7.25 
25 ti...... ...... _ ..... 7.75 7.50 7.25 7.00 
30/20 sec: 75% of above rates. 

8. PROGRAM TIME RATES 
lx I3x 260 520 104x 260x 912x 

1/2 hr  50.00 47.50 45.00 42.50 40.00 37.50 35.00 
1/4 hr 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
5 min  15.00 14.25 13.50 12.75 12.00 11.25 10.50 

(D) 

K BAY (FM) 
1963 

SAN JOSE 

e DD 
Subscriber to the NAB Radio Code 

Media Code 4 205 8130 8.00 
United Brcadeasting Company, Hotel De Anza, San 

Jose, Calif. 95113. Phone 408-298-2983. 

STATION'S PROGRAMMING DESCRIPTION 
KBAY (FM): Programmed for adults. 
MUSIC: pop-standards new and old. COMMERCIAL 
POLICY: 2 minutes each 10 minute segment. No 
other talk except time signals and station breaks. 
Contact Representative for further details. Rec'd 
11/4/68. 

I. PERSONNEL 
General Manager-Floyd Farr. 
Station Manager-Ray Hollingsworth. 
National Sales Manager-Len C. Smith. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 14.500 w. (hurle.). 14,500 w. (vert.); 100.3 mc. 

Stereo. 
Operating schedule: 24 hours daily. PST, DST. 
Antenna ht.: 2580 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. All bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. lb. 2a, 2b, 3a, 3b, 3c. 3d, 4a, 4d, 5. 

6a, 7b. 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 21a, 22a, 236, 2411, 25a, 27, 28b, 

29a, 30, 32a, 334. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 48, 49, 

50, 510. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 700, 70e, 71a. 
Member: The Groskin Group. 

TIME RATES 
Eft 12/1/68-Reed 11/4/68. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 30x 60x I25x 250x 500x 

1 min  25 24 23 22 21 20 19 
8. PROGRAM TIME RATES 

Ix I5x 30x 60x I25x 250x 500x 
1 hr  150 143 136 129 123 117 111 
1/2 hr  113 107 102 97 02 87 83 
5 min  64 61 58 55 52 49 47 

9. PARTICIPATING PROGRAMS 
Doug Pledger-Mon thru Fri 10 pm-midnight, add 
15%. 

KEEN 
1947 

SAN JOSE 

Country and Western 

Subscriber to the NAB Radio Code 
Media Code 4 205 8160 5.00 
United Broadcasting Co.. Hotel De Atm. San Jose, 

Calif. 95113. Phone 408-287-6222. 
STATION'S PROGRAMMING DESCRIPTION 

KEEN: Programmed for general audience. MUSIC: 
country and western 100%. NEWS: network on half 
hour, local news headlines ors hour. Traffic reports 
by hot line at intervals 6-9 am & 3-7 pm. Time 
signals and area weather reports frequently through-
out broadcast day. RELIGIOUS: programs Sun 10%. 
SPORTS: all five major college football and basket-
ball weekends and evenings. Public affairs: Sun 
6-7:30 pm & 10-11 pm. FARM: Sun 6-6:30 am. 
AIR PERSONALITIES handle all segments, and 
taped commercials by them are interchangeable. Per-
sonalities available for remote broadcasts, store open-
ings, shopping center sales, etc. Contact Representa-
tive for further details. Reed 10/30/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-B. Floyd Farr. 
See'y-Treas. & Station Mgr.--George D. Snell. 
National Sales Manager-Robert J. Blum, 

2. REPRESENTATIVES 
Bernard Howard 8c Co., Inc. 

3. FACILITIES 5.000 w.; 1370 he. 
Directional-separate patterns day and night 

Operating schedule: 24 hours daily. PST. 
4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, 

ea, 7b, 8. 
Rate Protection: 10b, 11b, 121), 13b, 14b, 15b. 
Basle Rates: 20a, 21a, 22a, 22b, 24b, 25a, 27, 28b, 

29a, 30, 32a, 33d. 
Contracts: 40a, 41, 42a, 43, 44a. 45. 46, 47a, 48, 49, 

50, 51a. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a. 70e. 71a. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Elf 1/1/68-Rec'd 11/17/67. 
7. PACKAGE PLANS 

TRAFFIC TIMES-6-9 AM & 3-7 PM 
PER WK: 5 ti 10 tl 20 tl 30 ti 40 tl 50 tl 
1 min.  23.00 21.00 19.50 18.00 16.50 15.00 
10 sec  18.00 16.75 15.50 14.00 13.00 11.75 
10 sec  13.00 12.50 12.00 11.00 10.00 9.00 

ROS-9 AM-3 PM & 7-11 PM 
1 min......_  17.00 15.00 13.50 12.25 11.00 9.75 
30 sec  13.00 11.75 10.25 9.25 8.50 7.75 
10 sec  10.00 9.00 8.50 8.00 7.50 6.75 

WESTERN STAR TIMES-11 PM-6 AM 
PER WK: 5 tl 10 tl 20 ti 30 11 
1 min  6.00 5.00 4.50 4.25 
30 sec  4.50 4.00 3.50 3.25 

8. PROGRAM TIME RATES 
Ix 52x 260:t 5090 

1/2 hr  90 81 74 87 
1/4 hr  55 50 45 40 
5 min.  30 26 23 21 

K EGL 
(formerly (GNU) 

1963 
SANTA CLARA 

Media Code 4 205 8190 2.00 
Barnes Enterprises, Inc., 1241 Franklin Mall, Santa 

Clara. Calif. 95052. Phone 408-248-1430. 
STATION'S PROGRAMMING DESCRIPTION 

KEGL: Programmed for community interest. 
NEWS: network news on half hour, local on hour. 
MUSIC: popular and middle-of-the-road for 21 year 
and older group. SPORTS: 1 sports report por hour, 
of local and national interest. Major PGA golf tour-
naments, auto races, university and college football. 
Air traffic reports. Short comments by personalities 
mho take part in community affairs. Actualities, local 
news and public service. Contact Representative for 
further details. Reed 10/2/68. 

I. PERSONNEL 
President-Robert J. Moth. 
Station Manager-Mel Peterson. 
National Program Director-Chris Lane. 

2. REPRESENTATIVES 
Advertising Sales West. 
Jack Mesta & Co., Inc. 

3. FACILITIES 
1.000 w.: 1430 hr. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. lb, 3d, 4a, 5, 6a, lb. 8. 
Rate Protection: 10b, 114, 12d, 13d, 14d, 15b. 
Basic Rates: 20b, 21b, 22a, 22b, 24a, 24e, 25c, 28a, 

290, 33b. 
Contracts: 405, 41, 44b, 45, 46, 51a. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 601. 
Cancellation: 70e, 71a, 73b. 
Affiliated mitts American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 7/1/69-Reed 8/7/69. 
AAA-Mon thru Fri 6-10 am & 3-7 pm; Sat & Sun 
noon-7 pm. 
AA-Mors Bon Fri 10 am-3 pm & 7-9 pm: Sat & 
Sun 6 am-noon. 
A-Daily 9 nm-mldnight. 

6. SPOT ANNOUNCEMENTS 
PER YR: 50x 150x 300x 500x 750x 10001 
AAA   " 21 20 10 la 17 
AA   19 18 17 16 15 14 

A: flat. ea 11.00  
7. PACKAGE PLANS 
PER MO: 5 ti 10 ti 25 ti 50 ti 75 tl 100 ti 
AAA   21 20 19 18 17 16 
AA   18 17 16 15 14 13 

A: fiat, ea 10.00  
Must be used within 31 days. 
PER WK: 7 ti 14 tl 28 tl 35 11 42 tl 49 ti 
AAA   20 19 18 17 16 15 
AA   17 16 15 14 13 12 

A: flat, ea 0.00. 

CALIFORNIA 
CONSECUTIVE WEEK DISCOUNT 

14 wk-5% 27 wk-10%, 
8. PROGRAM TIME RATES 

lx 
I hr or 55 min.  150 
1/2 br or 25 min. 90 
1/4 hr  60 
5 min  30 

KLGS (FM) 

26x 
145 
85 
57 
28 

52X I04x 
140 135 
80 75 
54 51 
26 24 

NOTE: The call letters of this station have been 
changed to: 

e 

KTAO (FM) 

K LI V 
1946 

SAN JOSE 

MOD 
Media Code 4 205 8220 7.00 
Empire Broadcasting Corporation. Box 995, San Jose, 

Calif. 95108. Phone 408-293-8030. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Robert S. Kleve. 
Vice Pres. & Dir. of Sales-James M. Trayhern, Jr. 
Sales Manager-Max Reeder, 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1590 kc. 
Directional-night only. 

Operating schedule: 24 hours daily. PST. 
4. AGENCY COMMISSION 

15/0 time only. 
5. UENERAL ADVERTISING See coded regulations 

General: la, is. 2b, 3a, 3b, 3d, 4a, 44, 5, 613, 7b, 8. 
Rate Protection: 100. lia. 120, lia, 140. 
Basic Rates: 20b, 21b, 22a, 24a, 24e, 250. 29b, 33e. 
Contracts: 40a. 41, 44b, 45, 46, 51a, 
Comb.; Cont. Discounts: 60g, 
Cancellation: 704. 71a, 73b 

TIME RATES 
ES Reed 6/23/69. 

AA-Mon lieu Fri 6-10 am & 3-7 pm; Sat & Sun 
6 am-7 pm. 
A-Mon thru Sun 7 pm-midnight; Mon thru Fri 10 
am-3 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: 5 ti 10 ti 15 tl 
1 wk  31.00 30.50 30.00 
13 vdc  30.00 29.50 29.00 
'26 wk  28.50 28.00 27.50 
52 1,31t  26.50 26.00 25.50 

20 ti 25 ti 
29.50 29.00 
28.50 28.00 
27.00 26.50 
25.00 24.50 

(Thls listing continued on next page) 

30 ti 
28.50 
27.50 
26.00 
24.00 
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CALIFORNIA 

San Jose-K L I V-Continued 
30 SECONDS 

PER WK: 5 ti 10 ti 15 ti 
1 wk.  24.80 24.40 24.00 
13 wk.  24.00 23.60 23.20 
26 wk......_ 2.2.80 22.40 22.00 
52 ask 21.20 20.80 20.40 

CLASS A 
1 MINUTE 

1 mk  26.00 25.50 25.00 24.50 24.00 23.50 
13 wk  25.00 24.50 24.00 23.50 23.00 22.50 
26 wk  23.50 23.00 22.50 22.00 21.50 21.00 
52 wk  21.50 21.00 20.50 20.00 19.50 19.00 

30 SECONDS 
1 wk  20.80 20.40 20.00 19.60 19.20 18.80 
13 20.00 19.60 19.20 18.80 18.40 18.00 
26 wk. ...... 18.80 18.40 18.00 17.60 17.20 16.80 
52 wk.  17.20 16.80 16.40 16.00 15.60 15.20 
Minutes and 30-seconds may be combined to earn 
maximum frequency discounts. Newscasts and Sports 
Headlines may be combined with spots to earn 
maximum discounts for snots only. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

CLASS AA 
PER WK: 3 ti 5 ti 10 ti '15 ti 20 ti 
1 wk  35.00 34.50 34.00 33.50 33.00 
13 wk 34.00 33.50 33.00 3.2.50 32.00 
26 wk  32.50 32.00 31.50 31.00 30.50 
52 wk.  30.50 30.00 29.50 29.00 28.50 

CLASS A 
1 wk  28.00 27.60 27.20 26.80 26.40 
13 wk.  27.20 26.80 26.40 26.00 25.60 
26 wk. ............ 26.00 25.60 25.20 24.80 24.40 
52 wk  24.40 24.0021.60 23.20 22.80 
Includes 10-second open and close and 1-minute spot. 

1-51INUTE SPORTS HEADLINES 
CLASS AA 

1 wk 33.50 13.00 32.50 32.00 31.50 
13 wk.  32.50 32.00 31.50 31.00 30.50 
26 .....   31.00 30.50 30.00 29.50 29.00 
52 la k  25.00 28.50 28.00 27.50 27.00 

CLASS A 
1 wit  26.80 26.40 26.00 25.60 25.20 
13 wk  25.80 25.40 25.00 24.60 24.20 
26 wk.  24.80 24.40 24.00 23.60 22.20 
52 ab .......... ______. 23.20 22.80 22.40 22.00 21.60 
Includes 10-second open and close and 1-minute spot. 
Newscasts and Sports Headlines may be combined to 
earn maximum discounts. 

KLOK 
1946 

SAN JOSE 

20 ti 
23.60 
22.80 
21.60 
20.00 

25 tl 
23.20 
22.40 
21.20 
19.60 

SO ti 
22.80 
22.00 
20.80 
19.20 

Representatives, Inc. 

Media Code 4 205 8250 4.00 
Radio KLOK, Inc., Box 6177, 2905 S. Ring Rd., 
San Jose, Calif. 95150. Phone 408-272-0222. 

San Francisco Sales Office: 843 Montgomery St. 
Phone 415-391-0286. 

Los Angeles Sales Office: 3932 Wilshire Blvd. Phone 
213-388-0568. 

I. PERSONNEL 
Exec. Vice-Pros. & Gen'l Mgr.-Bill Weaver. 
Sta. & Gen'l Sales Mgr.-Wm. R. Spendiove. 

2. REPRESENTATIVES 
H-It Representatives, Inc. 

3. FACILITIES 
10.000 w. days, 5.000 w. night; 1170 be. 
Directional-separate patterns day and nigh... 

Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15/0 net Urne only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulltions 
General: la, 2a, 2b, 3a. 3b, 3d, 40, 4d, 5, 6b, 7b, 8. 

'Rate Protection: 10e. 11e, 12e, 13e, 14e. 15a. 
Basic Rates: 20b. 21b, 214. 22a, 22b, 23a, 248, 24e, 

20s. 27, 28e, 29a, 32b, 33d. 
Contracts: 40c. 41, 42b, 42d, 44a, 44b, 45. 46, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 601, 60k, 61e, 62d. 
Cancellation: 70e. 71a, 72, 73a, 73b. 

(.) Except for 52 week advertisers. 

TIME RATES 

No. 132 Elf 8/1/69-Rec'd 7/21/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm; Sat & Sun 
10 am-3 pm. 
A-Mon thru Fri 10 am-3 pm & 7-9 pm; Sat & Sun 
6-10 am & 3-7 pm. 
B-Mon thru Sun 5-6 am; Mon thru Fri 9 pm-mid-
night; Sat & Sun 7 pm-midnight. 
C-Mon thru Sun midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
1 WEEK 
-1 min- - 30 see - 

PER WK: AA A B AA 
6 ti  45 41 31 41 37 27 
12 ti  43 39 29 39 35 25 
18 ti  41 37 27 37 33 23 
24 ti  39 35 25 35 31 21 
30 ti  37 33 23 33 29 19 
36 CI  35 31 21 31 27 17 

13 WEEKS 
6 ti  42 38 28 38 34 24 
12 ti  40 36 26 36 32 22 
18 ti  38 34 24 34 30 20 
24 ti  36 32 22 32 28 18 
30 ti  34 30 20 30 26 16 
36 ti  32 28 18 28 24 14 

52 WEEKS 
6 ti  39 35 25 35 31 21 
12 ti  37 33 23 33 29 19 
18 ti  35 31 21 31 27 17 
24 ti  33 29 19 29 25 15 
30 ti  31 27 17 37 23 13 
36 ti  29 25 15 25 21 11 
Fixed   50 45 35 45 40 30 
C: 50% of B. 

10 see: 50% of 1-min. 
1-minute and 30-second spots may be combined to 
earn frequency discounts. 
10-second spots may be combined to earn a maximum 
frequency discount on a 2 to 1 basis except for fixed 
positions, spots to rotate within time classifications. 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

PER YR: 50e 100x 200x 300x 500e 1080e 
AA 60 58 54 50 47 44 
A 49 47 45 43 41 39 
B 39 37 35 33 31 29 

RATEHOLDER 
Minimum schedule of 6 spots per week including 
Class C time. 

(CR) 

KOFY 
SAN MATEO 

City of license San Mateo, Calif. 
San Jose office and studio: 401 S. King Rd., Sal 

Jose, Calif. Phone 408-251-0854. 
See listing under San Francisco, Calif. 

KP ER 
NOTE: The call letters of this station have been 
changed to: 

KAZA 

KPLX (FM) 
1967 

SAN JOSE 
Media Code 4 205 8265 2.00 
KPLX, Inc., Sainte Claire Hotel, San Jose, Calif. 

95113. Phone 408-293-1065. 
STATION'S PROGRAMMING DESCRIPTION 

KPLX (F51): MUSIC: middle-of-the-road with per-
sonality announcers. Network newscast on hour and 
a maximum of 10 minutes of commercial content per 
hour. Contact Representative for further details. 
Reed 3/31/69. 

I. PERSONNEL 
President-Les Malloy. 
General Manager-Charles R. Gardiner. 
Program Director-Ken Baggott. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES ERP 29,000 w.; 106.5 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Anronna ht.: 1.700 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 
Rate Protection: 10e, 12e, 14e. 
Basic Rates: 20a, 21a, 21b, 22e, 23e. 286, 26e. 31. 

335. 
Contracts: 40s. 41, 43, 45, 46, 48. 
Comb.; Cont. Discounts: 624. 
Cancellation: 704. 71a. 
Prod. Services: 80. 82. 
Affiliated with MBS. 

TIME RATES 
No. 1 Eft 6/15/67-Rec'd 8/28/67. 

AA-Mon thru Sun 4 pm-midnight. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
Ix 3120 520e 1040e 1500x 

1 min  11.00 9.00 8.25 7.00 6.50 
30 sec  9.00 7.40 6.80 5.80 5.40 

CLASS A 
1 min  9.50 8.25 7.00 6.50 6.00 
30 sec  7.80 6.80 5.80 5.40 5.00 

7. PACKAGE PLANS 
CLASS AA 

PER WE: 5 ti 10 ti 20 tl 30 tl 
1 min  9.50 8.75 8.00 7.00 
30 sec...- ..... ........   7.80 7.20 6.60 5.80 

CLASS A 
1 min  8.75 7.50 7.00 6.50 
30 sec  7.20 6.20 5.80 5.40 

SATURATION-RUN-OF-STATION 
60 spots per week (5 1-minute and 5 30-seconds per 
day), per month  1000 

K REP (FM) 
1964 

SANTA CLARA 

1:1131:1 OP Fin! 
Media Code 4 205 8280 1.00 
Marcella & Robert E. Podesta, 2775 Park Ave.. 

Santa Clara. Calif. 05050. Phone 403-243-4252. 
STATION'S PROGRAMMING DESCRIPTION 

ICREP(FM): Programmed for young adults and com-
muters. 
NEWS: community, state, national, world news and 
sports headlines every 30 min. Telephonic commute 
traffic reports. Weather. Stock market reports every 
hour each market day. Campus news headlines 10:30 
pm-12M from universities as well as 5 junior col-
leges. UPI headline news on hour and half hour, 
plus local news by news director's telephonic reports. 
MUSIC: middle-of-the-road, current best seller lists 
and new releases. 10 min uninterrupted segment with 
4 records per 10 min segment, show opener, vocal, 
solo or group instrumental, and a new release. Rec'd 
3/1/68. 

I. PERSONNEL 
Manager-Robert Podesta. 
Sales Manager-Robert Alexander. 
Chief Engineer-Frank Glass. 

2. REPRESENTATIVES 
Call Station Collect. 

3. FACILITIES 
ERP 35,000 w.; 105.7 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1860 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; payable by 15th. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3s, 3b. 3d, 4e, 4d, 5, 6b, 7b, 8. 
Rate Protection: 105. 11a, 12a. 13a, 14a. 15a. 
Basle Rates: 20b, 21s, 21b, 214, 22a, 22b, 23e. 23b, 

24a, 24b, 24e. 25a, 27, 28s. 29a, 32b. 33e. 
Contracts: 405, 41, 42b, 42d, 94b. 45, 46. 48, 49. 

51a, 51c. 
Comb.: Cont. Discounts: 60b, 60f. 601, 61a, 61b. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 1/1/68-Rec'd 2/2/68. 

.AA-6-9 am, 4-10 pm; Sat & Sun 10 am-10 pm. 
A-9 am-4 pm & 10 pm-midnight. 
B-midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
Ix 3120 520x 1040e 1500x 

AA   18.00 15.00 12.00 10.00 8.40 
A 15.00 12.00 10.00 8.40 7.20 
B 7.50 6.00 5.40 4.20 8.60 

30 SECONDS 
AA -...........----. 15.00 12.00 9.60 8.70 

8.70 7.20 
11   6.00 4.80 4.00 3.60 

7. PACKAGE PLANS 
_AA_ - A - - B - 

PER WK: I min 30 see I min 30 see I mln 30 see 
5 ti  15.50 11.40 12.00 9.60 6.00 4.80 
10 ti. 12.50 9.60 10.20 8.15 5.10 4.10 
20 ti  10.20 8.15 9.30 7.45 4.60 3.70 
30 ti...._  9.30 7.45 8.40 6.70 4.20 3.35 
AA and A 1 minute and 30-second spots may be com-
bined to earn maximum frequency. 
Consecutive weeks of broadcasting must be used te 
earn weekly discounts. 

8. PROGRAM TIME RATES 
1 HR: lx I3x 26x 52x 104x 260x 
AA  _......... 120 102 96 90 84 78 
A ........... ______ 102 96 90 84 78 72 
B   51 48 45 42 39 30 

1/2 hr: 60% of hour. 
10. SPECIAL FEATURES 

2-MINUTE NEWSCASTS 
CLASS AA 

PER WK: I wk 13 wk 26 wk 39 wk 52 wk 
2-5 tL ........... ............ 25.00 22.50 20.00 17.50 15.00 
10 ft.-- ..... _..-.._... 20.00 17.50 15.00 14.00 13.00 
15 ti_  17.50 15.00 14.00 13.00 12.00 

CLASS A 
2-5 U.  19.00 18.00 17.00 16.00 15.00 
10 tL  18.00 17.00 16.00 15.00 14.00 

  17.00 16.00 15.00 14.00 13.00 
20 IL -  16.00 15.00. . 12.00 
Programs maybe combined with spots to earn maxi-
mum frequency for spots only. 

K RP M (FM) 

7.20 
6.60 
3.30 

1959 
SAN JOSE 

Media Cade 4 205 8290 0.00 

The Audio House, Inc., Box 6113, San Jose, Calif. 
95150. Phones 408-354-3000, 297-3827. 
STATION'S PROGRAMMING DESCRIPTION 

KRPM (FM); Programmed for general interest. 
MUSIC; instrumental music 95%, senal-classie 40%; 
serious 55%. Baroque 15%. classic 20%, romantic 
15%, modern 5%. 4-6 pm semi-classic. 6 pm-12M 
semi-classic and serious. Continuous variety as to 
type and instrumental medium. Programs of same 
type or medium are sponsored or scheduled separately. 
Public affairs 5%-short summary talks, interviews, 
comtnentaries, and editorials covering local, state and 
national subjects. COMMERCIAL POLICY: Maxi-
mum of 8 1-minute spots per hour. No spots run 
back-to-back. Reed 11/12/68. 

I. PERSONNEL 
Managing Owner-Edward W. Mocee. 
Business Manager-Paul Sadenwater. 

3. FACILITIES 
EltP 12,500 w.; 98.5 me. Stereo. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 1,800 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 40. 4d, 5, 6b, lb, 8. 
State Protection: 104. Ild, 144. 

TIME RATES 
No, 2 Eft 9/1/68-Ree'd 11/12/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 wk 13 wk 26 wk 39 wk 52+ 
6 tl  10.00 9.50 9.00 8.25 7.50 
18 ti  9.00 8.25 7.50 6.75 6.25 
30+   8.00 7.25 6.50 5.75 5.00 
30 see: 65% of applicable 1-min. 

7. PACKAGE PLANS 
7-DAY PACKAGE 

PER WE: 100 ti 50 01 25 ti 10 ti 
1 min  800.00 400.00 225.00 100.00 

26-WEEK CONTRACT 
1 min.  650.00 325.00 187.50 90.00 

52-WEEK CONTRACT 
PER DAY. EA: 10 ti 5 ti 3 ti 2 ti 
1 mln  4.00 5.00 6.25 7.50 
20 1-minute spots 100.00. Payable 30 days after 
broadcast of first spot. 

8. PROGRAM TIME RATES 
PER MO: 1 hr 1/2 hr 
1 ti per wit  250 150 
5 ti per wk  1000 500 
Rate includes spots throughout week on time avail-
able basis. 

KSJ 0 (FM) 
1947 

SAN JOSE 

mum° 
Media Code 4 205 8310 6.00 
SRD Broadcasting, Inc., Box 5190, 1027 Town & 

Country Village, San Jose, Calif. 95128. Phone 
408-246-6060. 
STATION'S PROGRAMMING DESCRIPTION 

KSJO (FM): Programmed for young adults. 
6 air personalities emcee entire operation. MUSIC 
95%: featuring rock with rhythm and blues and jazz 
interspersed. NEWS 5%: network news every hour 
on quarter hour. COMMERCIAL POLICY: 8 minute 
maximum in every 60 minute segment. Contact Rep-
resentative for further details. Rec'd 7/25/68. 

I. PERSONNEL 
President-Scott M. Elrod. 
Station Manager-Bob Sobelman. 

2. REPRESENTATIVES 
John C. 13utier Co.. Inc. 

3. FACILITIES 
ERS' 20,000 w. (horiz.), 20,000 w. (vert.); 92.3 me. 
Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1,160 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 3a, 3b, 4s. 4e, 5, 6a, 7a. 
Rate Protection: 100, Ila, 12a. 

Basic Rates: 22e, 23a. 
Contracts: 40a. 
Comb.; Cont. Discounts; Ola, 62b, 62e, 
Cancellation: 70e, 71a. 
Affiliated with American FM Network. 

TIME RATES 
No. 4 Eff 7/1/69-Reed 6/26/69. 

AA-Mon thru Fri 3-11 pm; Sat & Sun noon-11 pm. 
A-Mon thru Fri 7 am-3 pm & 11 pm-1 am; Sat & 
Sun 7 am-noon & 11 pm-1 am. 
B-Mon thru Sun 1-7 am. 

6. SPOT ANNOUNCEMENTS 
----1 mi 

PER VII: AA A B AA A B 
1 x  19.00 16.00 9.50 17.00 15.00 8.50 
500 x._..   14.00 12.00 7.00 13.00 12.00 6.50 
1000 a  12.00 10.00 6.00 11.00 10.00 5.50 
1500 x  11.00 9.00 5.50 10.00 9.00 5.00 

7. PACKAGE PLANS 
CLASS AA 
1 MINUTE 

PER WK: I wk 13 wk 26 wk 52 wk 
6 ti  18.00 17.00 16.00 15.00 
12 ti  16.50 15.50 14.50 13.50 

14.00 13.00 12.00 
24 ti  13,0 12.50 11.50 10.50 

30 SECONDS 
6 ti  16.00 15.00 14.00 13.00 
12 ti  14.50 13.50 12.50 11.50 
18 ti  13.00 12.00 11.00 10.00 
24 ti.  11.50 10.50 9.50 8.50 

CLASS A 
1 MINUTE 

6 ti  16.00 15.00 14.00 13.00 
12 tl  14.50 13.50 12.50 11.50 
18 ti ........... _ ...... -..._. .... _..-  13.00 12.00 11.00 10.00 
24 ti.   11.50 10.50 9.50 8.50 

30 SECONDS 
6 ti  14.00 13.00 12.00 11.00 
12 ti  12.50 11.50 10.50 9.50 
18 ti ................... _.._.._.._.._  11.00 10.00 0.00 8.00 
24 ti  9.50 8.50 7.50 6.50 
B: 50% of AA. 

-30 see-

KTAO (FM) 
(formerly KLGS (FM) 

1966 
LOS GATOS 

Media Code 4 205 83254.00 
Tornentose Broadcasting Co., 5 'University Ave., Los 

Gatos, Calif. 95030. Phone 408-354-6711. 
STATION'S PROGRAMMING DESCRIPTION 

KTAO (FM): MUSIC: selection of music of all kinds 
-classical, rock. jazz, folk, country and western, 
showtunes and film music, foreign, etc. with short 
bits of humor, news and drama intermixed. Special 
women's feature. noon St-F. NEWS: weather 5 times 
daily, stock market reports. 4 times daily. Special 
teenage rock party, 8 pm-2 am F. Other special 
programming. Contact Representative for further de-
tails. Reed 3/10/69. 

I. PERSONNEL 
Owners-William II. Ryan, Lorenzo Milani, 
General Sales Manager-Daniel Westerman. 
Chief Engineer-Richard Ingraham. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Albert Chance Company. 

3. FACILITIES ERP 500 w.; 95.3 me. Stereo. 
Operating schedule: 6-2 am. PST. 
Antenna ht.: 860 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
Genera, za. la, 3b, 4a. 5. 
Basic Rotes - 200. 22a, 24a. 26. 
Contracts: 42b. 45, 46. 48. 
Comb.: Cont. Discounts: 600. 
Cancellation: 715, 720. 

TIME RATES 
No. 4 Eft 5/1/68-Rec'd 5/10/68. 

7. PACKAGE PLANS 
SPECIFIED Olt NEAREST TIME 

PER WE: 
1 ti 7 ti 14 ti 21 ti 35 ti 56 II 70 ti 

1 min 9.00 6.75 6.25 5.75 5.50 5.25 5.00 
30 sec 8.00 6.00 5.50 5.25 5.00 4.75 4.50 

ROS SPOTS 
5 ti 10 ti 20 ti 50 ti 

1 min  7.00 6.00 5.00 4.90 
30 sec  5.75 5.00 4.50 4.25 
Must run In 1 month. 

100 tl 200 ti 312 ti 520 tl 1040 ti 
1 min  ...... 4.80 4.75 4.50 4.25 4.00 
30 sec  4.15 4.00 3.75 3.50 3.25 
Minimum of 8% must run in 1 month. 

SATURATION PACKAGE PLAN 
PER WK: 1 min 30 see 

4.00 3.50 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1 hr 1/2 hr 
1 x  54.00 28.00 78 x  30.00 15.00 
13 x  34.00 19.50 104 x  29.00 14.50 
26 a  33.00 19 00 260 x  28.00 14.00 
39 x  31.50 16.50 365 x  27.00 13.50 
5? Y . no.75 10.00 

10. SPECIAL FEATURES 
Sunday Stereo Spectacular, Sunday Stereo Concert, 
Continental Concert: 

I3x 26e 52x 
1 hr ........... ____ ..... _____ ...... _.._.. 47.00 44.00 41.00 
1/2 hr  24.50 23.00 21.50 

KXRX 
1948 

SAN JOSE 

IB 
Media Code 4 205 8340 3.00 
The San Jose Broadcasting Co.. Box 167, 501 N. 

Wooster, San Jose, Calif. 95103. Phone 408-292-
5080. 
STATION'S PROGRAMMING DESCRIPTION 

KX11X: Programmed for adults and commuters. 
Community, state and national news every 30 min. 
Airplane traffic reports. Popular middle-of-the-road 
swing music, with current hit music 24 hours a day 
'with comedy material and personality talk at sched-
uled times. State college news and sports 8 pm, 10 
min. News 5 min on hour and half hour local, area, 
state, national and international. 6 man news depart-

(This listing continued on next page) 
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San Jose-K X R X-Continued 
ment, state and national audio service, 5 mobile 
units, 1 airplane. Stock market news hourly each 
market day, 3 min. CONTINUITY POLICY: no 
staff personality endorsements. Contact Representative 
for further details. Rec'd 11/1/67. 

I. PERSONNEL 
General Manager-Joe E. Levitt. 
Sales Manager-Chuck It. Christianson. 
Program Director-Dave Smith. 

2. REPRESENTATIVES 
Alan Turbet Associates, Inc. 
Seattle & Portland-Art Moore & Assoc.. Inc. 

3. FACILITIES 
10,000 w. days, 5,000 w. nights; 1500 ke. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily. PST. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b, 3e. 3b, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e, 11e, 12a, 13a, 14a. 15a. 
Basic Rates: 20b, 21e, 21b, 21d, 22e. 22b, 23a, 23b, 

24e, 24b, 24e. 25e. 27, 28e, 29e. 3213. 33e. 
Contracts: 40a, 41, 421:4 42d, 44b, 45, 46, 48, 49, 

51e, 51e. 
Comb.; Cont. Discounts: 60b, 60f, 601, 61e. 61b. 
Cancellation: 700, 70e, 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 15 Eff 2/1/69-Rec'd 12/31/68, 
AA-Mon thru Fri 6-9 am & 3:30-7 pm. 
A-All other times except midnight-5 am. 
B-Midnight-5 am. 

7. PACKAGE PLANS 
CLASS AA 
1 MINUTE 

PER WK: I wk 4 wk 13 wk 26 wk 52 Wk 
5 ti  27.50 23.00 20.75 18.50 13.75 

19.25 17.25 13.00 
15 ti  24.50 20.50 18.50 16.50 12.25 

30 SECONDS 
5 ti  22.00 18.50 16.50 14.75 11.00 
10 ti.  21.00 17.25 15.50 13.75 10.50 
15 ti  19.50 16.50 14.75 13.25 9.75 

CLASS A 
1 MINUTE 

5 ti 19.50 16.00 
10 ti  18.50 15.50 
15 U............_.__ 18.00 15.00 
20 t1  17.00 14.00 
25 ti ......... _..._..   16.00 13.50 
30 tL  15.00 12.50 
35 ti  14.00 11.50 
50 ti   12.00 10.00 

14.50 
14.00 
13.50 
12.50 
12.25 
11.25 
10.25 

12.75 
12.50 
12.00 
11.25 
10.75 
10.00 
9.25 

9.75 
9.25 
9.00 
8.50 
8.00 
7.50 
7.00 

30 SECONDS 
5 tL_ - 15.50 12.75 11.50 10.25 7.75 
10 U.__ ...... _ _ .... 15.00 12.50 11.25 10.00 7.50 
15 ti  14.50 12.00 10.75 9.50 7.25 
20 ti 13.50 11.25 10.00 9.00 6.75 
25 CL  13.00 10.75 9.25 8.50 6.50 
30 U.  12.00 10.00 9.00 8.00 6.00 
35 ti.  11.50 9.25 8.25 7.50 5.75 
50 tL ........ _.  _.... 10.00 8.00 ..- ...- ...-
Class B: 50% of applicable A rate. 
15 see: 65% of applicable 1-min. 
AA, A, B minutes. 30 and 15-seconds may be com-
bined to earn maximum frequency. 
Consecutive weeks not necessary to earn weekly dis-
counts. 
Programs and spots may be combined to earn maxi-
mum frequency on spots only. 

10. SPECIAL FEATURES 
NEWS & SPORTS 

CLASS AA 
5 MINUTES 

PER WK: I wk 13 wk 26 wk 39 wk 52 wk 
2-5 11.  35.00 28.50 27.00 25.50 24.00 
10 ti  33.25 27.00 25.75 24.25 22.75 
15 ti  31.50 25.50 24.50 23.00 21.50 

3 MINUTES 
2-5 ti.  26.25 21.5020.25 19.25 18.00 
10 ti .... _.. ..._. _.... 25.00 20.25 19.50 18.25 17.00 
15 ti  23.50 19.25 18.50 17.25 16.00 

CLASS A 
5 MINUTES 

2-5 ti.  25.00 18.50 17.50 16.50 15.50 
10 ti  23.00 17.50 16.75 15.75 14.75 
15 ti.  21.00 16.50 15.75 14.75 14.00 
20 ti  19.00 15.75 14.75 14.00 13.25 

3 MINUTES 
2-5 U.  18.75 13.75 13.00 12.25 11.50 
10 ti ..... -.-...   17.25 13.00 12.50 11.75 11.00 
15 tL  15.75 12.25 11.75 11.00 10.50 
20 ti  14.25 11.75 11.00 10.50 10.00 
Programs and spots may be combined to earn maxi-
mum frequency on spots only. 

FREQUENCY RATES 
CLASS AA 

PER YR: Ix 50x 100e 250x 500x 750x 
1 min.  27.50 24.50 23.00 17.00 16.00 14.00 
30 sec..._.._... 22.00 19.50 18.50 13.75 12.75 11.50 

CLASS A 
I min 30uee 1 min 30 see 

1 x  19.50 15.50 750 x 10.75 8.50 
50 x  18.00 14.50 1000 x  
100 x..... ....... 16.00 12.75 1250 x.......... 9.50 7.50 
250 x...-.._.. 12.25 9.75 1500 x....- 8.75 7.00 
500 x............ 11.25 9.00 
Class B: 50% of applicable A rate. 
AA, A, B minutes and 30-seconds may be combined 
for frequency. 

SAN LUIS OBISPO (3 AM; 2 FM1 
San Luis Obispo County-Map Location C-9 

Bee SRDS consumer market man and data at begin. 
seing of the State. 

KATY KATY-FM 
1949 1959 

CBS Radio Network 
Media Code 4 205 8370 0.00 
Grandy Broadcasting Co., Inc., Box 841, 1146 Monte-

rey St., San Luis Obispo Calif. 93401. Phone 805-
543-1340. 

I. PERSONNEL 
President-John Grandy. 
Sales Manager-Darrell Tucker. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Minneapolis-Harry S. Hyatt Co.. Inc. 

3. FACILITIES 
1,000 w.; 1340 Ire. Non-directional. 
Non-di rectlona I. 

Operating schedule: 5:30-1 am. PST. 
FM-ERP 3,800 w.: 96.1 mc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 4e. 4d, 5, 6a, 7e. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic Rates: 20b, 21b, 221% 23e. 23b, 24e. 24b, 24e, 

25e. 29e, 29b. 
Contracts: 40e. 41, 44s, 46. 51e, 
Comb.; Cont. Diamants: 601. 
Cancellation: 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS. 

TIME RATES 
No. 4A Eff 1/1/69-Rec'd 12/9/68. 

AA-6:30-9 am & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: I ti 7 ti 13 ti 19 ti 25 ti 30 ti 
AA --__ 10 9 8 7' 6 5 
A ....... ...... 9 8 7 6 5 (.) 

(C) 4.50. 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. • 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x. 75 42 25 22 12 
52 x  60 36 22 18 10 

260 x  42 25 15 12 7 

KOAG 
ARROYO GRANDE 

City of license Arroyo Grande, Calif. 
Considered by Mutual Broadcasting Systems as their 
Arroyo Grande-San Loll Obizpo outlet. 
See listing under Arroyo Grande, Calif. 

KSLY 
1960 

Media Code 4 205 sue 5.00 
Ben B. Wickbam, Box 1400, Sinsheimer Trust Bldg., 
March St. at Osos, San Luis Obispo, Calif. 93401. 
Phone 805-543-9400. 

I. PERSONNEL 
General Manager-Dan Clarkson. 
Program Director-Frank Potter. 

2. REPRESENTATIVES 
New York, Chicago, Lou Angeles-Grant Webb & 

Company. 
San Francisco-Radio Time Sales/International. 

3. FACILITIES 
250 w.; 14110 hr. Non-directlenaL 
Operating schedule: 6 am-midnight. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, 3a, 3d, 41. 5, 6e. 
Rate Protection: 10a, Ila, 12e. 13e, 14a 15b. 
Basle Rates: 20b, 21e, 21b, 22a, 23a, 24b, 25e, 26, 

28e, 29e. 
Contracts: 40e. 44e. 45, 46, 49, 51e. 51e. 
Comb.; Cont. Discounts: 60s, 60e, 601, 61a, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73e. 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 1/1/68-Rec'd 10/2/67. 
AA-7-9 am & 4-6 pm. 
A-6-7 am & 9 am-4 pm. 
B-6 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
- A - - B - 

1 min 30 see I min 30 sec I min 30 see 
1 x  7.00 5.00 5.00 3.50 4.50 3.15 
100 x   5.00 3.50 4.00 2.80 3.50 2.45 
200 x   4.75 3.35 3.75 2.65 3.25 2.30 
400 x  4.00 2.80 3.00 2.10 2.50 1.75 
600 x  3.75 2.65 2.75 1.95 2.25 1.75 
1000 ....... 3.50 2.45 2.50 1.75 2.00 1.75 
To be scheduled within 1 year. 

7. PACKAGE PLANS 
SHORT-TERM SATURATION PACKAGES 

-AA- A -B -
 min 30 sec I min 30 see 1 min 30 see 

12 ti...- ._.. 5.00 3.50 4.00 2.80 3.50 2.45 
18 ti  4.90 3.45 1.90 2.75 - 
24 ti___   4.80 3.40 3.80 2.70 
30 ti..... ...... _ 4.75 3.35 3.70 2.60 sal f.-fd 
36 ti  4.60 3.25 3.60 2.55 - 
42 ti  4.50 3.15 3.55 2.50 _ 
48 ti ...... __  4.35 3.05 3.50 2.45 
70 ti______ 4.00 2.80 3.00 2.10 i..F(i 
To be used within 1 week. 

8. PROGRAM TIME RATES 
I x 13x 26x 52e I04x 156x 

1 hr. ...... ....._. 50.00 45.00 40.00 ....... - 
1/2 hr.....  30.00 29.00 28.50 27.50 
1/4 hr-.....- 17.00 16.50 16.00 15.50 15.00 
5 min  7.50 7.00 6.50 6.00 5.50 

10. SPECIAL FEATURES 
Sports Shorts-Every hour at :14, 30-see spot 
combined with 30-see Late Sports News, ea-- 2.50 

Time Signals-10 seconds. 15 words ea 1.50 

KVEC 
1937 

The Eastman Station 
MCI 

1.75 

1.76-6 

Media Code 4 205 8430 2.00 
West Coast Broadcasters, Inc., Box 787, 2223 Mon-

terey St., San Luis Obispo, Calif. 93402. Phone 
805-543-8830. 

I. PERSONNEL 
President-James L. Saphier. 
Vice-Pres., Gen'', Sta. & Sales Mgr.-Bob Brown. 
Program Director-Daryl G. Kruse. 

2. REPRESENTATIVES 
Robert Eastman & Co., Inc. 

B. FACILITIES 
Lune w. days; 500 w. nights. 920 ice. 
Non-directional. 

Operating schedule: 6.00 am-midnight weekdays; 
6:00 am-11:00 pm Sun. PST, DST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: Is, 3a, 3b, 40, 4d, 5, 6e, 8, 
Rate Protection: 12b, 13b. 
Basic Rates: 22a, 235, 25a, 29e. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60a, 60k. 
Cancellation: 71e. 
Affiliated with American Information Network. 

TIME RATES 
Eff 12/1/67-Rec'd 11/2/67. 

I-Mon thru Sat 6-9 am & 3-7 pm. 
II-Mon thru Sat 9 am-3 pm. 

other times. 
7. PACKAGE PLANS 

SECTION I 
PER WK: I ti 12 ti 18 ti 24 ti 
1 min  9.00 8.00 7.50 7.00 
30/20 sec.  7.20 6.40 6.00 5.60 
10 sec  4.50 4.00 3.75 3.50 

SECTION II 
1 min  8.00 7.00 6.50 6.00 
30/20 sec- .................. 6.40 5.60 5.20 3.60 
10 sec 4.00 3.50 3.25 3.00 

SECTION III 
1 min  7.00 6.00 5.50 5.00 
30/20 sec  5.60 4.80 4.40 4.00 

sec........ ......... ........   3.50 3.00 2.75 2.50 
BEST BUY PLAN 

30 ti (121. 1211. 6111), ea...-----------......... 5.00 
15 ti (61, 611, 3111), ea..........._.... .... -...--. 6.50 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly ached of 6 1-min spots 6 am-mid-
night Mon thru Sun necessary to maintain consecutive 
weeks advertising. 

SAN MATEO 
San Mateo County-Map Location B-8 

See SRDS consumer market map and data at begin-
ning of the State. 

See San Francisco-Oakland 
(including Alameda, Berkeley, San Mateo) 

SAN RAFAEL ci AM; rm) 
Marin County-Map Location 13-5 

See SRDS consumer market map and data at begin-
nine of the State. 

KTIM KTIM-FM 
1947 1961 

Subscriber to the NAB Radio Code 

Media Code 4 205 8460 9.00 
Mahn Broadcasting Co., Inc.. 1040 "B" Si., Sall 

Rafael. Calif. 94901. Phone 415-456-1510. 

STATION'S PROGRAMMING DESCRIPTION 
KTIM: Programmed for adults. 
Local emphasis on news, high school sports, junior 
college sports, little league baseball. MUSIC: middle-
of-the-road and pops. Emphasis on information, public 
service. 7-8:30 am & 4:30-6 pm commute information. 
Panel discussion, civic and social information. Sat 
and Sun news 5 min on half hour, rest is music. 
Weekdays 15 min news programs 6 times a day. 
Contact Representative for further details. Reed 
10/23/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Hugh Turner. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
1.000 w.: 1510 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 
FM-ERP 3,000 w., (hoes.); 3,000 w., (vert.) ;160.9 me. 
Operating schedule: 5 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3s, 3d, 4e. 5, 6e, 7b, 8. 
Rate Protection: 10c, 11e, 12e, 13e, 14e, 16. 
Basic Rates: 20s, 21a, 23e, 24b, 25e, 26, 28a, 29e. 
Contracts: 40s, 41, 42e, 42e, 43, 44e. 45, 46, 47a, 48, 

49. 50, 51a, 51e. 
Comb.; Cont. Discounts: 60e, 60f, 61e, 62b. 
Cancellation: 70, 70e, 71a, 73a, 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 15, 1964. (Card No. 5.) 
Card received May 11, 1964. 

Class A-News. Commute Shows and Feature. person-
alities. 
Class B-Musical programs-FM only. 

6. SPOT ANNOUNCEMENTS 
-Class A- -Class B-
1 min 30 see 1 min 30 seo 

1 ti  10.50 7.85 8.90 8.60 
13 ti ........... ...... ..... 8.50 6.40 7.20 5.40 
26 ti  7.50 5.65 6.40 4.80 
39 ti  7.25 5.40 8.15 4.55 
52 ti  6.75 5.05 5.75 4.30 
104 ti  6.25 4.75 5.50 4.15 
156 ti  5.40 4.05 5.10 3.85 
260 ti  5.05 3.80 4.75 3.55 
312 4.85 3.65 4.30 3.50 
624 ti  4.60 3.50 4.10 3.40 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE RATES 

-10 sec- -20 sec- -30 sec-
ea tot ea tot ea tot 

14 a.m.._ 2.50 35.00 3.25 45.50 4.40 61.60 
25 ti  2.25 57.25 3.00 75.00 4.00 100.00 
35 ti......_  2.00 70.00 2.75 96.25 3.80 133.00 
50 ti  1.75 87.50 2.50 125.00 3.50 175.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  75 45 35 16 
DISCOUNTS 

131-8% 26x-14% 52x-20% 

CALIFORNIA 

SANTA ANA (1 AM; 2 FM) 
Orange County-Map Location P-10 

See SRDS consumer market map and data at begin-
ning of the State. 

See Anaheim-Santa Ana-
Garden Grove 

SANTA BARBARA (5 AM; 4 FM) 
Santa Barbara County-Map Location D-9 

See SUDS consumer market map and data at begin-
ning of the State. 

KACL 
1962 

A-Buy Radio Group 

Subscriber to the NAB Radio Code 
Media Code 4 205 8490 6.00 
Potter-Herman Broadcasting Corp., 3850 State St., 

Santa Barbara, Calif. 93105. Phone 805-967-0195. 
STATION'S PROGRAMMING DESCRIPTION 

KACL: Programmed for adults. 
MUSIC: middle-of-the-road. NEWS: network on half 
hour, local news on hour, local and network sports. 
Expanded local and regional news 8 am & Noon. Land 
and sea mobile units. Editorials and commentaries. 
Spanish American show Sunday 6-8:30 am. 20% news 
and information. 80% music. Contact Representative 
for further details. Rec'd 11/6/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Peter N. Potter. 
Sales Manager-Chris Pappas. 
Program Director: Ralph Herman. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
500 w. days; 1290 he. Non•directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4e, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1513, 16. 
Basic Rates: 20b, 21d, 22a, 23e, 25c. 26, 27, 28b, 

28c, 29b, 30, 31, 32b, 33. 
Contracts: 40e. 41, 42e. 42e. 43, 44a, 45, 46, 47a, 48, 

49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60e, 61e, 601, 01e, 61b, 

62e. 
Cancellation: 70b. 70e, 71a, 72. 73a. 73b. 
Prod. Services: 80, 82. 
Affiliated with BIBS. 
Member: A-BUY Radio Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 1/1/68-Rec'd 1/31/68. 
7. PACKAGE PLANS 

ROS 
1 MINUTE 

PER WK: 1 wk 13 wk 26 wk 52 wk 
1 wk.  6.00 5.80 5.70 5.50 
11 wk  5.50 5.30 5.20 5.00 
21 wk.  5.25 5.00 4.80 4.50 

30 SECONDS 
1 wk..--  4.50 4.25 4.10 4.00 
11 wk..  4.00 9.90 3.80 3.75 
21 wk.  3.75 3.65 3.60 3.50 

GUARANTEED 
1 MINUTE 

1 wk  6.50 6.30 6.20 6.00 
n wk.  6.00 5.80 5.70 5.50 
21 wk.  5.50 5.25 5.00 5.00 

30 SECONDS 
1 wk  4.65 4.50 4.40 4.30 
11 wk    4.40 4.25 4.00 3.90 
21 mie.  4.00 3.90 3.80 3.70 

8. PROGRAM TIME RATES 
FLYED POSITION 

I hr 1/2 hr 1/4 hr 5 min 
1 ti  60 32 20 10 
100 ti  55 28 18 8 
250+   50 25 15 8 

K DB KDB-FM 
1926 1959 

The Eastman Station 
Subscriber in the NAB Radio Code 

Media Code 4 205 8520 0.00 
KDB Broadcasting Co., Mar Monte Hotel, Santa 

Barbara, Calif. 93103. Phone 805-966-4131. 
STATION'S PROGRAMMING DESCRIPTION 

KDB: Middle-of-the-road music 24 hours daily, 
classical music 8-10 pm nightly. NEWS: network, 
AP and local coverage with 2 mobile units and beeper. 
10 min every hour and at 8:30 am, 12:30 pm Sc 10 
pm. Ralf hour newscast at 5 pm. SPORTS: play-
by-play broadcast of baseball, football and basketball. 
Contact Representative for further details. Rec'd 
1/24/69. 

I. PERSONNEL 
President-Len Menard. 
Vice-Pros. & Gen'l Mgr.-Harrison Eagles. 
Program Director-Jim Williams. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 he. 

Non-directional. 
Operating schedule: 24 hours daily. PST. 
FM-ERP 5,000 w.; 93.7 me. 
Operating schedule: 6 am-midnight. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. tiErctitAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 4e, 5, 6a, 7e, 8. 
Rate Protection: 10e, lla. 12e, 13a, 14a, 15a, 15b, 

15c, 16. 
Basic Rates: 20e. 21a, 21b, 22b, 23e, 24b, 2.5a, 29e. 
Contracts: 40a, 41, 42d, 46, 47a, 51a. 

(This listing continued on next page) 



CALIFORNIA 

Santo Barbara-K D B, K D B-FM-Continued 
Comb.; Cont. Discounts: 600, 61a. 621. 
Cancellation: 700, 70e. 710. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with Eastman. 
Affiliated with American Information Network. 

TIME RATES 
No. 11 EN 9/1/69-Ree'd 7/24/69. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm. 
III-All other Urnes. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I ti 12 ti 18 ti 24 ti 
1 min  12.00 10.00 9.00 8.00 
30 see  9.60 8.00 7.20 6.40 
10 see  6.00 5.00 4.50 4.00 

SECTION II 
I min.  11.00 9.110 8.00 7.00 
30 sec  8.80 7.20 6.40 5.60 
10 sec  5.50 4.50 4.00 3.50 

SECTION III 
1 min.  9.00 7.00 6.00 5.00 
30 sec  7.20 5.60 4.80 4.00 
10 see  4.50 3.50 3.00 2.50 

7. PACKAGE PLANS 
BEST BUY PLANS 

PER WK, EA: 1 min 
Plan A, 30 ti (121, 1211, 6111)  6 
Plan B, 15 ti (61, 611, 3111)  8 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min  

CONSECUTIVE WEEK DISCOUNT 
26 wk-4% 52 wk-8% 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1 min rate. 

RATEFIOLDER 
Minimum wkly sched of 6 1-min spots 6 am-midnight 
Mon-Sun, necessary to maintain censer wk advertising. 

KGUD 
1962 

• 
Media Code 4 205 8550 7.00 
KGUD, Inc., Granada Bldg., 1216 State St., Santa 

Barbara. Calif. 93104. Phone 805-963-160L 
STATION'S PROGRAMMING DESCRIPTION 

ICGUD: MUSIC: modern country and western. 
NEWS: featuring UPI audio voice reports. Head-
line news, 2 min on hour, 20 min oast and 20 mln 
before hour. Mobile news unit. Public service fea-
tures. Sun morning church service each week. Con-
tact Representative for further details. Rec'd 5/7/69. 

I. PERSONNEL 
General Manager-Lyle E. Davis. 
Prom. Dir. & Mdsg.-Peggy Rogers, 

2. REPRESENTATIVES 
Alan Turbot Associates, Inc. 

J. FACILITIES 
1.000 w. days; 990 kc. Directional. 
Operating schedule: Sunrise-local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KGUD-FM. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 21a, 22a, 23a, 24a, 24b, 25a, 26, 28e, 

29a. 31, 33e. 
Contracts: 40a, 42a, 45, 46. 48. 
Comb.; Cont. Discounts: 60k, 62d. 
Cancellation: 700. 70e, 710, 72, 730. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff Ree'd 6/2/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 48 ti 
1 min............ 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
30 see......._... 7.60 7.20 6.80 6.40 6.00 5.60 5.20 
Fixed position extra 20%. 

DISCOUNT 
12 wk-10% 52 wk-15% 

7. PACKAGE PLANS 
ANNUAL VOLUME 

250x 500x 750x 1000x 1250x 
1 min  7.50 6.50 5.50 4.50 3.50 
30 sec.  6.00 5.20 4.40 3.60 2.80 
1-minuto and 30-second may be combined for fre-
quency. 

10. SPECIAL FEATURES 
20/20 news-1-1/2x applicable 30-second rate. In-
cludes open and close billboard. 

K G U D-FM 
1962 

e 
Media Code 4 205 8551 5.00 

KGUD Inc.. Granada Bldg., 1216 State St., Santa 
Barbara, Calif. 93104. Phone 805-963-1601. 
STATION'S PROGRAMMING DESCRIPTION 

KGUD-FM: MUSIC: modern country and western, 6 
am-11 pm. NEWS: 2 min on hour, 20 min past and 
20 loin before hour. Contact Representative for fur-
ther details. Rec'd 5/7/69. 

I. PERSONNEL 
General Manager-Lyle E. Davis. 
Prom. Dir. & Mdsg.-Peggy Rogers. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
F,RP 34,000 w.: 99.9 mc. 
Operating schedule: 6 am-11 pm daily. PST. 
Antenna ht.: 2,550 ft. above average terrain. 
Partial simulcast operation. Operated separately after 
sunset daily. For simulcast facilities see KGUD. 

4. AGENCY COMMISSION 
15% time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KGUD listing for coded regulations. 

TIME RATES 
Eff Rec'd 5/7/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 

1 x  2.50 2.00 

K 1ST 
1946 

Independent 
Subscriber to the NAB Radio Code 

Media Code 4 205 8580 4.00 
Western States Radio, Inc., 735 State St., Santa 

Barbara. Calif. 93101. Phone 805-966-3981, 2, 3. 
News Department-962-0515. 

STATION'S PROGRAMMING DESCRIPTION 
KIST: Programmed for adults 18-49. AIR PERSON-
ALITIES all segments. NEWS 15%: 75% local, 11 
mobile units, land, sea, air. 3 newsmen, wire, moni-
toring, dispatching facilities. 5 min news on half 
hour expanded to 10 min plus additional 5 min news 
on hour in traffic. Headlines hourly. Daily editorials. 
MUSIC 80%: 6-10 am middle-of-road and current 
hits, comedy, live mobile traffic and sea reports. 10 
an)-3 pm current hlts and general popular. 3-8 pm 
current hits, mobile traffic reports. 8 pm-6 am current 
hits. Features 5%: heavy emphasis on local com-
munity service. SPORTSCASTS: half hourly plus 
Instant sports. Contact Representative for further de-
tails. Reed 7/14/67. 

I. PERSONNEL 
Pres. h Gen'l Mgr.-Patt Wardlaw. 
Station Manager-Bob Jones. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time and talent eh . 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3e. 34, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. lia. 12a, 13a. 14a. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

24a. 24b, 24c, 25e, 26, 28e, 29a, 30. 32b. 
Contracts: 40a. 41, 44a, 44b, 45, 46, 47a, 50, 51a. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 601, 61a, 61b, 

62d. 
Cancellation: 70a, 70e, 710. 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1-9 Eff 2/1/69-Ree'd 1/24/69. 
AA-Mon thru Sat 6-9:30 am & 4-6:30 pm. 
A-All other times. 

KIST 
'69 

PULSE 
gives KIST 

57%* 
of all homes 

reached weekly 
by all radio 
stations 

COMBINED* 

For the FULL story, 
GRAB YOUR PETRYMAN! 

*Feb-Mar, 1969 Pulse Santa Barbara, Montecito, 
Goleta, Carpinteria Planning Areas curve house-
holds weekly. 

6. SPOT ANNOUNCEMENTS 
-Class AA- -Class A--

I min 20/30 10 see I min 20/30 10 see 
Spec. pos  15 12 11 13 11 10 

CLASS AA 
PER WE: I ti 6 ti 12 ti 18 ti 24 tl 
PER YR: lx 52x I04x 208x 312x 
Omm   14 13 12 11 10 
20/30 sec........ ..... ..... 11 10 9 8 7 
10 sec  10 9 8 7 6 

CLASS A 
1 ................ 12 11 10 9 8 
20/30 sec....._ ......... 10 9 8 7 6 
10 sec__ .......   9 8 7 6 5 

B. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 nun 5 mile 

1 x    120 80 50 35 20 
10. SPECIAL FEATURES 

NEWSCASTS 
PER WK: I ti 3 ti 5 ti 6 ti 7 ti 10 ti 12 ti 
13 %Ir.  20 19 18 17 16 15 14 
26 14k  19 18 17 16 15 14 II 
52 mk  18 17 16 15 14 13 12 
Weathercasts/Sportscasts-1-1/4x applicable spot rate. 

KMUZ (FM) 
1961 

Elp Fin] 
Media Code 4 205 8610 9.00 
Tri -Counties Communications, Inc., Hotel Carrillo, 
Chapala and Carrillo Sts., Santa Barbara, Calif. 
93101. Phone 805-963-1831. 

I. PERSONNEL 
President-D. W. Shand, Jr. 
General Manager-D. Keith Larkin. 

2. REPRESENTATIVES 
John A. Potter & Company. 

S. FACILITIES 
ERP 105,000 w.: 103.3 me. Stercs. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.-3210 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2a, 2b, 3s, 3c, 3d, 4a, 5. ea, 7a. 
Rate Protection: lob, 1lb. 12b, 13b, 1413, 16. 
Basic Rates: 20b, 21ft, 24b, 24e. 25a, 285. 
Contracts: 40a, 41, 44b, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 60d, 60f, 601, 61a, 624. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network 

TIME RATES 
No. 2 Eff 11/1/68-Rec'd 10/1/88. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WE: I ti 6 ti 12 ti 18 ti 24 ti 
1 wk  10.00 9.00 8.00 7.50 7.00 
13 wk  9.50 8.50 7.50 7.00 6.50 
26 wk_  9.00 8.00 7.00 6.50 6.00 
52 wk  5.00 4.80 4.60 4.40 4.20 

CLASS A 
1 wk  8.00 7.00 6.00 5.50 5.00 
13 wk  7.50 6.50 5.50 5.00 4.50 
26 wk  7.00 6.00 5.00 4.50 4.00 
52 wk  3.00 2.80 2.60 2.40 2.20 
20/30 sec: 80% of 1-min. 8/10 sec: 50% of 1-min. 

KTMS 
1937 

NBC Radio Network 
AB 

Media Code 4 205 8640 6.00 
Santa Barbara News-Press, Drawer NN, News-Press 

Bldg., Santa Barbara, Calif. 93102. Phone 805-
963-1975. 

STATION'S PROGRAMMING DESCRIPTION 
KTMS: Programmed for adults. 
News 21%, Information 6%, sports 16%, entertain-
ment, middle-of-the-road music and Interviews 57%. 
NEWS: network on hour, local following network 
news. Additional local and network news during com-
mute. 3 newsmen plus reports from 26 members of 
daily newspaper. Mobile unit. Entertainment. 8.9 
am, network, local news, business, sports, middle-of-
the-road music. AIR PERSONALITIES 9 am-4 pm. 
middle-of-the-road music, news. Information. En-
tertainment 4:30-6:15 pm, network news, sports. 
SPORTS: all year play-by-play pro baseball, foot-
ball, basketball. national, local university, high school 
football and basketball. 5 man sports staff. Contort 
Representative for further details. Rec'd 10/18/67. 

I. PERSONNEL 
President-Stuart S. Taylor. 
General Manager-Malcolm G. Morehouse. 
Sales Manager-Albert H. Meyer. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,000 w.: 1250 be. Directional-same pattern day 
and night. 

Operating schedule: 5 am-midnight. PST. 
Simulcast during AM operational hours. For non-
simulcast facilities see KTMS-FM. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, 2b. Si, 45, 5, 6a, 7a, 8. 
Rate Protection: 10d, 11d. 12d, 13d. 14b, 15b, 16, 
Basle Rates: 20b, 21a, 22a, 25a, 26, 27, 28a, 29e, 

335. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47a, 48, 50, 

51a. 
Comb.; Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a, 70e. 71a, 72, 73a, 
Prod. Services: 81. 82. 
Affiliated with NBC. 

TIME RATES 
No. 23 Eft 1/1/69-Ree'd 1/24/69. 

AA-6-9:30 am, 4-7 pm & 1/2 hr adjacency to sports 
events. 
A-All other times to 10 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
I ti 5 ti 10 ti 20 ti 25 ti 

1 min.  12.00 10.00 9.00 8.00 7.00 
30 see  9.00 8.00 7.50 6.60 5.80 

CLASS A 
1 min.  10.00 8.40 7.60 6.80 6.00 
30 see.  8.00 6.70 6.20 5.40 4.80 
10 sec Time Signals: 50% of 1-min. 

DISCOUNTS 
13 wk-5% 26 wk-7% 52 wk-10% 

7. PACKAGE PLANS 
PER WE: 10 ti 20 tl 25 ti 50 tl 
1 min  7.00 6.60 6.20 5.80 
30 see  6.40 5.60 5.00 4.40 

8. PROGRAM TIME RATES 
PER YR: lx I04x I56x 260x 312x 
1 he  56 54 52 60 48 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

KTMS-FM 
1957 

Media Code 4 205 8641 4.00 
Santa Barbara News-Press, Drawer NM, News-Press 

Bldg., Santa Barbara, Calif. 93102. Phone 805-
963-1976. 

I. PERSONNEL 
President-Stuart S. Taylor. 
General Manager-Malcolm G. Morehouse. 
Sales Manager-Albert H. Meyer. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

S. FACILITIES 
ERP 18,000 w.: 97.5 me. 
Operating schedule: 6:00 pm-2:30 am. PST. 
Antenna ht.: 2,888 ft. above average terrain. 
Simuleast operation with KTMS-AM until 6:00 pm. 
For non-simulcast facilities see KTMS. 

4. AGENCY COMMISSION 
15% to recognised agencies. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 2b, 30. 4a, 5, 6a. 7a, 8. 
Rate Protection: 104, Ild, 124. 13d. 14d. 15b. 
Basic Rates: 20b, 21a, 22a, 24b, 25a, 26, 27, 2.8a, 

29a, 33a. 
Contracts: 40a, 42b, 44b, 45, 46, 47a, 48, 50, 51a. 
Comb.: Cont. Discounts: 60a, 61a. 62a. 
Cancellation: 70a, 70e, 710, 72, 73a. 
Prod. Services: 81, 82. 
Affiliated with NBC. 

TIME RATES 
No. 2 Eff 9/1/66-Rec'd 8/11/66. 

AA-6-10 pm. 
A-10 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
-AA- -A-
I min 30 see I mln 30 age 

1 X  6.00 5.00 4.60 3.80 
13 x  5.80 4.80 4.40 3.60 

X  5.80 4.80 4.20 3.40 
52 x  5.40 4.40 4.00 3.20 
104 x  5.20 4.20 3.80 3.00 
156 x  5.00 4.00 3.60 2.80 
260 x  4.80 3.80 3.40 2.60 
312 x  4.60 3.60 3.20 2.40 
365 x  4.40 3.40 3.00 2.20 
520 x  4.20 3.20 2.80 2.00 

8, PROGRAM TIME RATES 
lx 13x 26x 52x 104x 156x 2600 365x 

1 hr 40 39 38 37 36 35 34 33 
1/2 hr: 00% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

SANTA CLARA 
Santa Clara County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

See San Jose 
(including Santa Clara; Los Gatos) 

SANTA CRUZ (1 AM; 1 FM) 
Banta Cruz County-Map Location B-7 

See SUDS consumer market map and data at begin-
ning of the State. 

KSCO K S C O-FM 
1947 1961 

Subscriber to the NAB Radio Code 
Media Cede 4 205 8670 3.00 
Radio Santa Cruz, 2300 Portola Dr.. Box 1080, 

Santa Cruz, Calif. 95060. Phone 408-475-1080, 
I. PERSONNEL 
General Manager-C. Vernon Berlin. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
10.000 w. days, 500 w. nights; 1080 kg, 
Directional-night only. 

Operating schedule: 5:30 am-11:35 pm weekdays; 7:00 
am-11:05 pm Sun. PST. 
FM FACILITIES 
ERP 24,000 w.: 99.1 mc. 
Operating schedule: Same as AM. 
Antenna ht.-250 ft. ahoy(' average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 4e, 44, 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b, 1213, 13b, 14b. 
Basic Rates: 20a, 2213, 23a, 241), 25a, 26, 290. 
Contracts: 405. 42a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 61b, 62b, 62e. 
Cancellation: 70a, 70c. 71a, 73a. 

TIME RATES 
No. 3 Eff 6/1/68-Rec'd 5/27/88-

A-All other times. 
AA-Mon Ohm Sat 6-9:30 am & 3:30-6:30 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE, EA: 6 ti 12 ti 18 tl 24 ti 36 ti 
AA   8.00 7.50 7.00 6.50 6.00 
A   6.00 5.50 5.00 4.50 4.00 

30 sec: 80% of 1-min. 20 sec: 70% of 1-min. 
CONSECUTIVE WEEK DISCOUNTS 

13 wk-5% 26 wk-10% 52 wk-15% 

174 Spot Radio Stations September 1, 1969 



SANTA MARIA (4 AM; 2 FM) 
Santa Barbara County-Map Location D-9 

See SRDS consumer market map and data at begin-
ning of the State. 

KCOY 
1946 

Media Code 4 205 8700 8.00 

Arenze Broadcasters, Rancho Bowl, Box 166, Santa 
Maria, Calif. 93454, Phone 805-925-2233. 

I. PERSONNEL 
President-Ed. T. Zuchelli. 
General Manager-Bernard F. Nelson. 
Sales Manager-Dick Lichterffels. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle-Art Moore & Assoc.. Inc. 

S. FACILITIES 
1.000 w.; 1440 kc. Directional-night only. 
Operating schedule: 18-1/2 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 3d, 4a, 4d, 5, Ca, 7a, 8. 
Rate Protection: 10c, 11e, 13e. 14e. 15b. 
Basic Rates: 20a, 22a, 25a, 28b, 28e. 29a, 30. 
Contracts: 44a, 45, 46, 48, 49, 51a, 51e. 
Comb.; Cont. Discounts: 60d, 60e, 60f. 601, 61e, 62a. 
Cancellation: 705, 71a, 73a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 

Eff 7/64-Reed 2/1/68. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 

1 min___  7.00 6.75 6.50 
30 see  5.00 4.75 4.50 
19 sec: 50% of 1-min. 

7. PACKAGE PLANS 

MONTHLY PACKAGE 
PER WK: 
10 tl 
15 ti  
20 11  
25 ti  
30 ti  

52x 611 130x 260x 400x 
6.00 5.75 5.25 4.75 4.00 
4.25 4.00 3.70 3.40 3.00 

  6.00 35 ti  4.75 
5.75 40 ti  4.50 
5.50 45 ti  4.25 
5.25 50 ti  4.00 
5.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z  60.00 40.00 25.00 18.00 12.00 
13 a  57.00 38.00 24.00 16.50 11.50 
26 a  54.00 36.00 23.00 15.00 11.00 
52 a  50.00 33.00 21.00 13.50 10.50 
65 a  47.00 31.00 20.00 12.50 10.00 
130 a  43.00 27.00 18.00 12.00 9.50 
260 x..... ...... _ ........   39.00 24.00 16.00 11.00 9.00 
400 z  35.00 21.00 14.00 10.00 8.00 

KSEE 
1961 

Media Code 4 205 8730 5.00 

Macomber Enterprises. 106 S. Lincoln St., Santa 
Maria, Calif. 93456. Phone 805-922-1777. 

STATION'S PROGRAMMING DESCRIPTION 
KSEE: Programmed for young adults, commuters and 
housewives. 
News 20%, Information 6%, entertainment 74%. 
MUSIC: popular music, current hits, concentration 
on hits from 1950-1965. AIR PERSONALITIES all 
day, comedy, audience participation, contests, edi-
torials, traffic reports. NEWS: 5 min at :15 & :45, 
2 min on hour. 2 mobile news cruisers, news service, 
UPI. UPI audio. COMMERCIAL POLICY: 18 com-
mercial minutes per hour. 15 minutes product pro-
tection. Continuity policy: laxitive commercials un-
acceptable. Personalities available tor remote broad-
casts. Spanish show 9 am-noon on Sun only. Com-
mercials translated free. Contact Representative for 
further details. Rec'd 3/11/68, 

I. PERSONNEL 
President-Frank G. Macomber, IV. 
General Manager-Ralph N. Boo. 
Traffic-Linda Sweeney. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
1.000 w. days; 1480 kc. Non-directional. 
Operating schedule: 5 am-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 3d, 4a, 4d. 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 23a, 25a, 28b, 28c, 29b. 30. 

31e. 
Contracts: 40e, 41, 44b, 46, 49, 50, 51b. 
Comb.: Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
El! 4/1/68-Reed 4/1/68. 

6. SPOT ANNOUNCEMENTS 
AA-6-9 am & 3-6 pm. 
A-9 nm-3 pm. 
I MIN: AA A AA 
1 r  10.00 9.00 260 a  8.25 
13 x__ ....... . 9.75 8.75 312 ....... 8.00 
26 x  9.50 8.50 416 x 7.75 
52 r  9.25 8.25 520 a  7.50 
104 ....... 9.00 8.00 780 ....... 7.25 
156 ...... 8.75 7.75 1000 x-_ 7.00 
208 s  8.50 7.50 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
PER MO, EA: I min 1 min 
10 ......... _ ..... 8.25 35 tL 7.00 
15 ti  8.00 40 ti........____.-  6.75 
20 IL  7.75 45 tL 6.50 
25 ti 7.50 50 ti  6.25 
30 ...... .......... 7.25 60 .... 6.00 

DISCOUNTS 
3 months-2% 6 months-5% 12 months-10% 

8. PROGRAM TIME RATES 
lx 52x 104x 156x 260x 312x 624x 

5 . 15.00 14.00 13.50 13.00 12.50 12.00 11.50 

A 
7.25 
7.00 
6.75 
6.50 
6.25 
6.00 

KSMA K SM A-FM 
1945 1952 

A- Buy Radio Group 

ElJOHN C.BUTLER & COMPANY, INC. 

Media Code 4 205 8760 2.00 
James M. Hagerman and John I. Groom. Box 1240, 

110 W. Cypress. Santa Maria, Calif. 93456. Phone 
805-925-2582, 

I. PERSONNEL 
Managers-James (Joe) Hagerman & John I. Groom. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
1.000 w.; 1240 kc. Non-directional. 
Operating schedule: 5:00-12:05 am weekdays; 6:00 
am-10:35 pm Sun. PST. 
FM FACILITIES 
EltP 27,000 w.: 102.5 me. 
Operating schedule: same as AM. 

4. AGENCY COMMISSION 
15/0 net time: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 313, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 20a, 2213, 23a, 24b, 25a, 26. 28a, 29a. 
Contracts: 40a. 45, 46, 48. 
Comb.; Cont. Discounts: 6013, 60k, 61a, 62e. 
Cancellation: 71a. 73a. 
Member: A-Buy Radio Group. 

TIME RATES 
Eff 12/1/66-Reed 12/5/66. 

AA-Mon thru Fri 6-9 am & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA- -A-
1 min 30 net I min 30 see 

1 z. 11.00 8.80 10.00 8.00 
26 x  10.45 8.35 9.50 7.60 
65 x..  9.90 7.90 9.00 7.20 
130 x   9.35 7.45 8.59 6.80 
195 x 8.80 7.00 8.00 6.40 

8.25 6.55 7.50 6.00 
7.70 6.10 7.00 5.60 

390 x  7.15 5.65 6.50 5.20 
520 x  6.60 5.20 6.00 4.80 
650 x  6.05 4.75 5.50 4.40 

7. PACKAGE PLANS 
CLASS AA 

PER WK, EA: 10 ti 15 ti 20 tl 
1 min_    9.35 8.80 8.2.5 
30 sec 7.45 7.09 6.55 

CLASS A 
PER WK, EA: 

10 tl 15 ti 20 11 25 ti 30 ti 40 ti 50 ti 
1 min 8.50 8.00 7.50 7.00 6.50 6.00 5.50 
30 sec 6.80 6.40 6.00 5.60 5.20 4.80 4.40 

DISCOUNTS • 
13 wk-5% 26 wk-10% 52 wk-15% 
Rateholder: minimum live spots per week. 

K X FM (FM) 

25 ti 
7.70 
6.10 

(formerly KEYM (FM) 
1958 

Media Code 4 205 8790 9.00 
KXF51 Inc Box 991, 114 W. Church St., Santa 
Maria, Calif. 93456. Phone 805-925-8806. 

I. PERSONNEL 
Pres. Oe Mgr.-Clark B. Smith. 

3. FACILITIES 
ERP 3,200 w.; 99.1 me. 
Operating schedule: 6 am-midnight Mon thru Sat; 
8 am- 11 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 2013, 21a, 23b, 25a, 28b, 29b, 30, 33b. 
Contracts: 40e. 41, 42b, 42d, 44b, 46, 47a, 49, 50. 

51b. 
Comb.: Cont. Discounts: 600, 61a, 62a. 
Cancellation: 700, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective December 1, 1964. 
Rates received April 19, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 mln 30 sec 

1 ti  5.00 3.00 65 ti  3.30 2.00 
13 ti  4.50 2.75 130 ti  3.25 1.25 
26 Ii........... 4.25 2.50 260 ti  2.75 1.45 
52 II   3.75 2.25 400 ti  2.50 1.25 

7. PACKAGE PLANS 
PER WIC: 
20 ti 3.25 50 ti  2.75 
35 ti  3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  50.00 35.00 22.50 18.00 12.00 
13 ti  48.00 32.00 21.50 16.50 11.50 
26 ti  46.00 30.00 20.50 15.00 11.00 
52 it  44.00 28.00 18.50 13.50 10.50 
65 ti _ 41.00 26.00 17.50 12.50 10.00 
130 tl    37.00 22.00 15.50 12.00 9.50 
260     33.00 10.00 13.50 11.00 9.00 
400 ti  29.00 16.00 11.50 10.00 8.00 

KZON 
1962 

Subscriber to the NAB Radio Cede 
Media Code 4 205 8820 4.09 
Hospitality Broadcasters, Inc., Box 1116, Santa 
Marla. Calif. 93454, Phone 805-922-2181. 
STATION'S PROGRAMMING DESCRIPTIIN 

KZON: Programmed for all ages. 
MUSIC: Popular and modern country music. Requests 
all day. NEWS: on hour and half hour. 2 mobile 

units for local news staff and remotes. SPORTS: 
news at :15. Spanish 4 hours on weekends. Sun am. 
Spanish, religion and public affairs untll noon. Nor-
mal format Sun pm. Contact Representative for fur-
ther details. Rec'd 9/19/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Stan Saueressig. 
Musical Director-Dee Corby. 
Traffic-Susan Combs. 

2. REPRESENTATIVES 
Advertising Sales West. 

S. FACILITIES 
500 w. days; 1600 he. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 3c, 40, 4d, 5. 6a. 
Rate Protection: 101), lib, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20b, 210. 21b, 21d, 220. 22b, 24a. 26. 

27, 29e, 29a, 296, 30, 31, 
Contracts: 40a, 42e, 44a, 44b, 47b, 49, 51b, 51c. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 70a, 70e, 72, 730, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No, 7 Et! 10/1/68-Reed 9/19/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 

1 X  9.00 7. 00 
13 x 8.75 6.75 
26 a  8.50 6.50 
52 x 8.15 6.25 
104 X  8.05 6.00 
156 x  7.75 5.75 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK, EA: 10 ti 15 11 20 ti 25 ti 
1 min  7.50 7.00 6.50 6.00 
30 sec  6.00 5.50 5.00 4.50 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 
Bateholder: minimum 5 spots per week. 

I min SO see 
208 x 7.50 5.50 
260 X.  725 5.25 
312 x 7.00 5.00 
416 a  6.75 4.75 
520 x 6. 50 4.50 
650 x  6.25 4.25 

SANTA MONICA 
Los Angeles County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

See Los Angeles Urban Area 

SANTA PAULA 
Ventura County-Map Location D-9 

See SRDS Consumer Markets map and data at begin• 
¡ling of the State. 

See Oxnard-Ventura 
(including Port Hueneme; Santa Paula) 

SANTA ROSA (3 Am) 
Sonoma County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KP LS 
1964 

Media Code 4 205 8880 8.00 
ICPLS, 1150 Coddingtown Center, Santa Rosa, Call!. 

95401. Phone 707-544-1150. 
I. PERSONNEL 
Pres., Gen'l Mgr. & Prog. Die.-Joseph Stamler. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 
San Francisco, Los Angeles-Advertising Sales West. 

S. FACILITIES 
5,000 w. days, 500 w. nights; 1150 kc. 
Directional-separate patterns day ana night. 

Operating schedule: 6 am-midnight. PST. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See ended regulations 

General: In, 2a, 3a, 3b, 4a, 4d, 5, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28b, 29a. 
Contracts: 40s, 42a, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 60k, 61a, 61b, 626. 
Cancellation: 70a, 70e, 710, 73a. 

TIME RATES 
El! 8/1/69-Rec'd 5/12/69. 

AA-Mon thru Fri 6-10 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 WEEK 

-AA-
1 min 30 see 
11.00 

PER WK: 
1 ti  
5 tL  9.00 
10 ti  8.75 
20 tI   8.50 

10+ - ....... .........  8.2 B- VTÉEKS 

10 ti  7.75 
20 Li  7.50 

301' ................ 7.25 
9 KS 1 ti  .00 

  8.00 
10 ti 
20 ti  7.25 
30+ ...... ...... ............ 

. 8.00 6.40 6.50 5.20 
5 ti  7.50 6.00 6.25 5.00 
10 tL  7.25 5.80 6.00 4.80 
20 ti  7.00 5.60 5.75 4.60 
30+   6.75 5.40 5.50 4.40 

8. PROGRAM TIME RATES 
Ix 52x 1561 3I2x 

5 min  16 15 13 12 

8.80 
7.20 
7.00 
6.80 
6.60 

-A--
I min 30 see 
9.00 
8.00 
7.75 
7.50 
7.25 

7.20 
6.40 
6.20 
6.00 
5.80 

CALIFORNIA 

KSRO 
1937 

JOHN C.BUTLER & COMPANY, INC. 

A-Buy Radio Group 

Subscriber to the NAB Radio Code 
Media Code 4 205 8910 3.00 
Finley Broadcasting Co., Box 1597, Flamingo Hotel. 

Santa Rosa, Calif. 95403. Phone 707-545-3313. 
I. PERSONNEL 
General Manager-Frank McLaurin. 
Sales Manager-Gordon Lofgren. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5.000 w.; 1350 kc. Directional-night only. 
Operating schedule: 6 am-midnight. PST. 

4. AGENCY COMMISSION 
15/0 net time; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 
Basic Rates: 20a, 23a, 24a, 24b, 28b, 29e. 290, 33e. 
Contracts: 400. 43, 44a; 45, 46, 47e, 49, 51a. 
Comb.: Cont. Discounts: 60b, 60e, 61e. 
Cancellation: 700, 70c, 71a. 
Prod. Services: 80. 82. 
Member: A-Buy Radio Group. 

TIME RATES 
No. 20 Et! 2/1/69-Rec'd 1/6/69. 

AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 26x 52x 104x 260x 500x 1000x 
1 min.  10.00 9.75 9.25 8.50 7.50 7.25 7.00 
30 sec  8.00 7.80 7.40 6.80 6.00 5.80 5.60 

7. PACKAGE PLANS 
CLASS AA 

PER WE: 5 ti 10 ti 20 tl 30 tl 
1 min  8.75 8.50 
30 sec  7.00 6.80 

CLASS A 
1 min  7.75 7.50 7.25 7.00 
30 sec  6.20 6.00 5.80 5.60 

KVRE 
1962 

Media Code 4 205 8940 0.00 
KVRE, Inc.. Box 1712. Santa Rosa. Calif. 95403. 
Phone 707-545-2024. 

I. PERSONNEL 
General Manager-William H. Colelough. 
Station Manager-Edward LaFrance. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1.000 w. days: 1460 lœ. Directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, Ca. 7a, O. 
Rate Protection: 1013, 1lb, 12b, 13b, 14b, 15e, 
Basic Rates: 20a, 21a, 22a, 22b, 23a, 24a, 2413. 250. 

28, 28b, He 29a, 33e. 
Contracts: 40a, 41, 43, 44a, 45, 46, 47a, 48, 49. 
Comb.; Cont. Discounts: 60b, 60f, 61a, 62b, 62d. 
Cancellation: 70a, 70e, 71s, 72, 73b, 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 7 Et! 3/1/69-Reed 1/31/69. 

6. SPOT ANNOUNCEMENTS 
TRAFFIC 

(6-9 am & 4-7 Pm) 
lx 26x 52x 156x 260x 312x 624x 1248x 

1 min 6.80 6.30 5.70 5.50 5.25 5.00 4.90 4.80 
30 sec 5.45 5.40 4.55 4.40 4.20 4.00 3.90 3.85 
10 sec 3.40 3.15 2.80 2.75 2.60 2.50 2.45 2.40 

7. PACKAGE PLANS 
ROS 

WKLY: 5 ti 10 ti 20 ti 30 ti 40 ti 50 ti 
1 min  5.50 5.00 4.65 4.40 4.25 4.00 
30 sec______ 4.40 4.00 3.70 3.50 3.40 3.20 
10 sec__  2.75 2.50 2.40 2.20 2.10 2.00 

8. PROGRAM TIME RATES 
lx 52x I04x 156x 260x 312x 6240 

1/4 hr 25.00 21.50 18.00 16.00 
5 ...... 10.50 9.75 9.00 8.25 8.00 7.75 7.50 

SIERRA MADRE 
Los Angeles County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State 

KMAX (FM) 
1960 

Media Code 4 205 8970 7.00 
8.00 8.00 6.40 Sierra Madre Broadcasting Co., 57 W. Huntington 
6.80 7.50 6.00 Dr., Arcadia, Calif. 91006. Phone 213-445-1505. 
8.2n 6.75 5.40 I. PERSONNEL 
6.00 6.50 5.20 Pres. & Gen'l Mgr.-Max H. hoard. 
5.80 6.25 5.00 Program Director-Mary Ellen Isoard. 

3. FACILITIES 
7.20 7.00 5.60 ERP 3,000 w. (boric.), 3.000 w. (vert.); 107.1 me. 
6.40 6.75 5.40 Operating schedule: 6 am-11 pm. PST. 
6.00 6.50 5.20 Antenna ht.: 240 ft. above average terrain. 
5.80 6.25 5.00 4. AGENCY COMMISSION 
5.60 6.00 4.80 15% on time and talent. Bills payable weekly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective September 11, 1964. 
Card received August 3, 1964. 

Clam AA-4:00-9:00 pm. 
Class A-All other times. 

(This listing continued on next page) 
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CALIFORNIA 

Sierra Madre-K MAX (FM)-Continued 
8. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WK: 1 rain 30 sec 1 min 
1 U_______ 15.00 10.00 26 ti......--- 12.00 
13 ti.- 13.50 9.00 52 ti  10 50 

CLASS A 
1 ti  12.00 8.00 26 ti.  9.00 
13 ti  10.50 7.00 52 ti._ 7.50 

8. PROGRAM TIME RATES 

30 see 
8.00 
7.00 

6.00 
5.00 

-Class AA- -Class A-
2 hr 1 hr 1/2 hr 2 hr 1 hr 1/2 hr 

1 Li  110.00 60.00 40.00 90.00 48.00 32.00 
2 ti  108.00 58.00 39.00 88.00 47.00 31.00 
3 ti_____ 105.00 57.00 33.00 80.00 46.00 30.00 
4 ti___   103.00 55.00 37.00 84.00 44.00 29.00 
5 ti  100.00 53.00 35.00 82.00 42.03 28.00 
6 ti  97.50 51.00 34.00 80.00 41.00 27.00 
7 95.00 50.00 32.00 78.00 40.00 26.00 

Discount 
13 wks_____- 5% 39 15% 
26 wks.._   10% 52 win_  20% 

10. SPECIAL FEATURES 
Newscasts. 5 minutes on the hour. 

NEWSCASTS 
--Class AA-- Class A - 
1/4 hr 5 min 1/4 hr 5 min 

1 ti. 25.00 15.00 20.00 12.00 
7 ti  23.00 13.00 19.00 11.00 
14 ti. 21.00 12.00 18.00 10.00 
21 U_______._______ 19.00 11.00 17.00 9.50 
28 tL._  17.50 13 10 15.00 LOO 

SONORA 
Tuolumne County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KVML 
1949 

Media Code 4 205 9000 2.00 
Herold Broadcasting ox 906, Mono Highway, 

Sonora. Calif. 95370. co.,Aone 209-532-7426. 
I. PERSONNEL 
Gen'l & Sales Mgr.-Joseph L. Herold. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 6 am-11 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 2b. 3a, 3d, 40, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, llf, 12e. 13c, 14b. 16. 
Basic Rates: 20b, 21a, 21b, 21e, 22b, 23a, 24b, 29a, 

30, 31, 32a, 33a. 
Contracts: 40a, 41, 44a, 45, 46, 49. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 60k, 61a. 
Cancellation: 70a. 70e, 715. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
No. 1 Eft 12/1/68-Rec'd 11/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1040 208x 500x 10000 

1 min  4.75 4.25 3.75 3.25 2.75 2.25 
7. PACKAGE PLANS 
PER WK: 

6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 42 ti 
1 min 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
30 sec: 80% of above. 10 sec: 50% of above. 

SOUTH LAKE TAHOE 
(2 AM; 1 FM) 
El Dorado County-Map location C-5 

See SRDS consumer market map and data at beginning 
of the State. 

KOWL 
1956 

e 
Media Code 4 205 9015 0.00 
KOWL. Inc., Box 4100, S. Lake Tahoe, Calif. 

95705. Phone 702-588-6681. 
STATION'S PROGRAMMING DESCRIPTION 

KOWL: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour, bulletin news on half hour. MUSIC: 
general middle-of-the-road. SPORTS: 5:05 Dm daily. 
AFL football, local high school football during season. 
Rec'd 2/21/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Hen Hildebrandt. 
Station Manager-Jack Gregory. 
Sales Manager-Lew Shank. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a. 5, 6a, 8. 
Rate Protection: 10e, Ilb, 12b, 13b, 14e. 
Basic Rates: 20a. 21a, 24a, 24b, 24e. 28e, 29a. 
Contracts: 40e, 41, 44a, 44b, 45. 47a. 
Comb.: Cont. Discounts: 60e, 61b. 
Cancellation: 70c, 715. 735. 
Prod. Services: 90, 82. 

TIME RATES 
No. 5 Eff 6/1/67-Rec'd 4/27/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 .. 7.00 6.00 156 o....,........ 6.00 5.00 
13 ... 6.80 5.80 312 5.50 4.50 
26 x... 6.60 5.60 500 X............. 5.25 4.25 
52 x. 6.40 5.40 1000 x.............5,00 4.00 
104 x____ ....... 6.20 5.20 

7. PACKAGE PLANS 
WEEKLY SPOT SATURATION PLAN DISCOUNTS 
PER WIZ: 
20 ti  10% 70 ti 25% 
30 ti  ......... 15% 100 ti --- 30% 
50 ti ..... ............. 20% 
Earned frequency applicable. 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 1040 260x 

1/2 hr  30 29 28 27 26 25 
1/4 hr    20 19 18 17 16 15 
5 min  15 14 13 12 11 10 

9. PARTICIPATING PROGRAMS 
"KOWL Big Show"-midnight-6:00 sm. 

Per mo Per mo 
1 hr nightly 300 1/2 hr nightly  150. 
Minimum buy. 13 weeks; no frequency discount. 

KTHO 
1963 

Media Code 4 205 9020 0.00 
Emerald Broadcasting Co., Inc., Box AM, South 
Lake Tahoe, Calif. 95705. Phone 916-544-6471. 

Studios and offices: Tahoe Keys Penthouse on the 
Beach, South Lake Tahoe, Calif. 
STATION'S PROGRAMMING DESCRIPTION 

ICTTIO: Programmed for adults. 
Allt PERSONALITIES handle all segments. NEWS: 
5 min at :00, 2 min at :30, 15 min at 7 am & noon. 
Remote facilities. Stocks at :32 & :05 from 8:32 
aun-6 pm, M-F. Weather 4 times hourly. Snow, road. 
school closings 24 hours. MUSIC: middle-of-the-road, 
SPORTS: at :40, World Series. Public affairs: city 
manager answers questions 7:30-8 am, Wed. Inter-
views with top stars appearing locally. Daily live 
and direct news reports from mobile units located 
in automobiles, boat, airplane. Rec'd 7/1/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Norm Hanlon'. 
Sales Manager-Dave Wakeman. 

3. FACILITIES 
1,000 w. days; 590 kc. Non-directional. 
500 w. pre-sunrise. 
Operating schedule: 6 am-local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities tee 
KTHO-FM. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3e, 3b, Sr. 3d, 4a, 4d, 5, 6e, 

7b, 8. 
Bate Protection: 10b, Ili, 121, 13b, 14b. 
Basic Rates: 20b, 21e, 21b, 22b, 23b, 24b, 24c, 28b, 

28c, 29e, 29b, 30. 
Contracts: 40e, 41, 42b, 43, 44a, 45, 46, 47e, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60e. 60f, 601. 62d, 
Cancellation: 70b, 70d, 71a, 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective January 1, 1966. (Card No. 6.) 

Card received January 24, 1966. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 ti... 6.25 5.05 3.85 
13 U. 6.10 4.90 3.70 
26 ti 6.00 4.80 3.60 
52 .......... .....  5.90 4.70 3.50 
104 ti 5.80 4.60 3.40 
156 ti 5.70 4.50 3.30 
208 ti 5.50 4.30 3.10 

4.20 3.00 
520 ti..   5.20 4.00 2.80 
1040 ti 505 3.85 2.65 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 
(Earned frequency applies) 

Less Less 
PER WK: per spot PER WK: per spot 
20 .20 70 ti___--___ .70 
30 ti.____________ .30 80 ti  80 
40 .40 90 .90 
50 U.._ ...... _.______ .50 100 1.00 
60 ti  .60 

8. PROGRAM TIME RATES 
lx 13x 26x 52x I04x 156x 260x 5200 

1 hr.... 48 47 46 44 43 42 41 40 
1/2 hr 30 29 28 26 25 24 23 22 
1/4 hr 24 23 22 20 19 18 17 16 
5 min 18 17 16 14 13 12 11 10 

KTHO-FM 
1966 

Media Code 4 205 9021 8.00 
Emerald Broadcasting Co., Inc. Box AM. South Lake 

Tahoe, Calif. 95705. Phone 916-544-6471. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Norm Hankoff. 
Sales Manager-Dave Wakeman. 

B. FACILITIES 
ERP 1,600 w.; 103.1 mc. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 50 ft.. above average terrain. 
Partial simulcast operation. Operated separately heal 
sunset-midnight. For simulcast faellities see KTHO. 

4. AGENCY COMMISSION 
15/0 time only: payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KTHO listing for coded regulations. 

TIME RATES 

Eft Reed 9/11/68. 
9. PARTICIPATING PROGRAMS 
Tahoe After Dark-7 days per wk, rotating 7:30 pm-

midnight, 25-30 min: 
240 U. per mo______ .......... _ ..... _ ................. 240 
Program moves up one half-hour each evening until 
11:30-midnight and goes back to 8:30-9 pm and 
begins the cycle again. Each program contains a 10 
second open, 10 second close and 3 1-minute spots 
within. Also, includes 3 15-second sponsor-promo 
spots per day on AM and FM for an extra of 90 
15-second exposures per month. 

STOCKTON (3 AM; 3 FM) 
San Joaquin County-Map Location C-6 

See SRDS consumer market map and data at begin. 
nine of the State. 

KCVR 
LODI 

City of license. Lodi. Calif. 
Stockton office-1608 Elmwood, Stockton, Calif. 95204. 
Phone 209-466-0626. 

See listing under Lodi. Calif. 

KJ AX (FM) 
1968 

riFimo 
Media Code 4 205 9026 7.00 
Joseph Gamble Stations, Inc., 110 N. El Dorado St., 

Stockton, Calif. 95202. Phone 209-948-9292. 
I. PERSONNEL 
President-Ort J. Lofthus. 
Sales Manager-Jack E. Mitchell. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ER? MOO w. (hertz.), 3,000 w. (vert.): 99.3 Inc. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 186 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
See KJOY listing for coded regulations. 
AM facilities: KJOY. 

TIME RATES 
Eft 6/15/68-Rec'd 10/9/68. 

AA-Mon thru Fri 5-11 pm; Sat & Sun 9 am-11 pm. 
A-All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK, EA: 3 ti 7 ti 14 ti 21 ti 28 ti 
1 min  8.00 7.50 7.00 6.50 6.00 
30 sec_ 7.00 6.50 6.00 5.50 5.09 

CLASS A 
1 min  6.00 5.50 5.00 4.50 4.00 
30 sec  5.00 4.50 4.00 3.50 3.00 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-10% 52 wk-15% 
Must be signed for in advance to earn discounts. 
AA and A spots may be combined to earn discount. 

KJOY 
1947 

mcgavren-gui Id 
pgw radio, inc. 

DIM 
Subscriber to the NAB Radio Cade 

Media Code 4 205 9030 9.00 
Joseph Gamble Stations. Inc., 110 North El Dorado 

St.. Stockton, Calif. 95202. Phone 209-466-2844. 
Mailing address: Drawer Y, Stockton, Calif. 95201. 

I. PERSONNEL 
President-Ort J. Lofthus. 
Gen'i & Nat'l Sales Mgr.-Ort J. 'ethos. 

2. REPRESENTATIVES 
MeGavren-Guild-PGW Radio, Inc. 

S. FACILITIES 
1,000 w.; 1280 kc. Directional-night only. 
Operating schedule: 5:25 am-midnight. PST. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d. 5, 6b, 7b, 8. 
Rate Protection: 10b, 1113. 14b. 
Basic Rates: 200, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28b. 295. 
Contracts: 40a, 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 60e, 60k, 61a, 01b. 
Cancellation: 70a. 70e. 71a, 73a. 
FM facilities: KJAX (FM). 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective March 1, 1962. 

Rates received February 6, 1962. 
6. SPOT ANNOUNCEMENTS 

CLASS "AA" 
(6:00 a.m. to 9:00 a.m. and 4:00 p.m. to 7:00 P.m.) 
Per week: (*) 10 sec. 

1-5 times  15.00 7.50 
6 or more times  13.00 6.50 

CLASS "A" 
(All other times) 

(*) 10 see. (0) 10 see. 
12 times_ 12.00 6.00 24 times._ 10.00 5.00 
18 times_ 11.00 5.50 36 times__ 9.00 4.50 

(*1 1 minute or less. 
30 seconds-80% of 1-minute rates. 

Discounts for Class "A" 
13 weeks  5% 52 weeks--- 15% 
26 weeks _____.- 10% 

8. PROGRAM TIME RATES 
10 min. 5 min. 10 min. 5 min. 

1 time.... 36.00 18.00 312 times 30.00 15.00 
52 times_ 33.60 16.80 624 times 27.60 13.80 

104 times_ 32.40 16.20 1,000 times 25.20 12.60 
156 times_ 31.20 15.60 

10. SPECIAL FEATURES 
Newscasts: at :30; news fee, per program 2.50. 

KSTN K S T N-FM 
1949 1962 

Media Code 4 205 9060 6.00 
San Joaquin Broadcasting Co.. 2171 Ralph Aye.. 

Stockton, Calif. 95206. Phone 209-464-7338. 
I. PERSONNEL 
President-Knox LaRue. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1420 kc. Directional. 
Operating schedule: 24 houra daily. PST. 
FM FACILITIES 
ER? 8.900 w.: 107.3 me. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.-2.250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time if paid by 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, la, 3d, 4a, 5, 6a. 
Rate Protection: 10b, 11b, 12b. 13b. 14b, 15a. 
Basic Rates: 21d, 225. 23e, 24b, 25a, 28a, 29s, 92e. 
Contracts: 40a, 41. 45. 46, 47e. 48. 
Comb.: Cont. Discounts: 60a, 60g. 601, 
Cancellation: 70e, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. G-6 Elf 2/1/67-Reed 1/6/67. 

AA-Mon thru Sat 6-9:30 are & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (*) 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min.  17.00 15.00 13.00 12.00 11.00 10.00 
30/20 sec___ 14.45 12.75 11.05 10.20 9.35 

7.50 6.50 6.00 5.50 5.00 
CLASS A 

1 min......._._ 15.00 13.00 11.00 10.00 9.00 8.00 
30/20 sec.  12.75 11.05 9.35 9.50 7.65 6.80 
ID', ....... 7.50 6.50 5.50 5.00 4.50 9.00 

(•) Less than 6 ti. 
7. PACKAGE PLANS 
PER WK, EA: 
15 ti  
25 tL 7 
All Package Plan spots are broadcast ROS in best 
times available between 6 am & 10 pm. No fixed 
position spots allowed in this rate bracket. Affidavits 
and billing will show only number of spots run in a 
given day. 

DISCOUNT 
52 wk-10% 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

lx 26x 520 I04x I56x 260x 
AA   . 20 19 18 17 16 15 
A.   18 17 16 15 14 13 

Foreign Language Programs 
Spanish: 
"Anna Maria"-5:00-6:00 am Mon thru Sat and 
6:30-7:30 am Sun. 
Participations ..- -....-_--------_-_.- 6.50 

KWG 
1921 

C 
Media Code 4 205 9090 3.00 
Barnes Enterprises, Inc., 5635 Stratford Circle, 

Stockton, Calif. 95207. Phone 209-478-6453. 
I. PERSONNEL 
President-Robert J. Hoth. 
General Manager-Martin Glaimo. 
National Program Director-Chris Lane. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 
Los Angeles. San Francisco-Advertising Sales West. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 5:30 am-midnight. PST. 

4. AGENCY COMMISSION 
15% net time only: 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4d. 5, 6a, 7b, 8, 
Rate Protection: 10b, 11b, 12f, 13f. 14b, 15a, 15b, 
Basle Rates: 20a, 20b, 21a, 21e, 21d, 22a, 22b, 23a, 

24a, 2413, 24c, 25a, 26, 28s, 295, 30, 32a, 33a. 
Contracts: 40a, 41, 42a, 425, 44a, 44b, 45, 46, 47e 

48. 50, 51s, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 606. 601, 61a. 

61b. 620. 62d. 
Cancellation: 705. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with RIBS. 

TIME RATES 
No. 22 Eft 9/1/69-Rec'd 8/4/69. 

AA-Mon thru Sat 6-10 am &. 4-7 pm. 
A-Mon thru Sat 10 am-4 pm; Sun 7 ans-7 pm. 
B-Mon thru Sun 7 pm-midnight. 

7. PACKAGE PLANS 
-AA- -A- - B - 

PER WK: 1 min 30 see I min 30 sec I min 30 see 
3 ti  13.00 10.40 9.00 7.20 4.50 3.60 
6 ti  12.00 9.00 8.50 6.80 4.25 3.40 
12 ti  11.50 9.20 8.00 6.40 4.00 3.20 
18 ti  11.00 8.80 7.50 6.00 3.75 3.00 
24 tL___   10.00 8.00 7.00 5.60 3.50 2.80 
30   9.00 7.20 6.50 5.20 3.25 2.60 
15 sec: 50% of 1-min. 

DISCOUNT 
13 uk-5% 26 wk-10% 52, wk-15% 

SUSANVILLE 
Lassen County-Map Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KSUE 
1948 

Media Code 4 205 9120 8.00 
J. E. McKahan, Box 501, Susanville, Calif. 96130. 
Phone 257-2121. 

I. PERSONNEL 
Manager-J. E. MeKahan. 
Program Director-Ernest W. Moffett. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
1,000 w. days: 250 w. night; 1240 kc. 

Non-directional. 
Operating schedule: 6:00 a.m. to 10:00 p.m. week-
days: 8:00 a.m. to 8:00 p.m. Sundays. PST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 3a, 3d, 4a, 9d, 5, ea, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 23s, 24b. 24c, 28b, 28e. 
Contracts: 44a. 
Comb.; Cont. Discounts: 62d. 
Prod, Services: 82. 

TIME RATES 
Elf 1/1/62-Rec'd 1/17/67, 

7. PACKAGE PLANS 
PER WK: I min (*) I min CI 
1 ti  6.00 3.60 15 ti_______ 4.50 2.70 
3 tL____   5.75 3.45 20 tL_______ 4.00 2.40 
5 ti  5.50 3.30 25 ti_______ 3.50 2.10 
10 ti ...   5.00 3.00 
(.) 30 sec or less. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time  40.00 24.00 18.00 9.00 
13 times . 38.00 23.00 17.50 8.75 
26 times  36.00 22.50 17.00 9.54 
52 times  34.00 21.00 16.00 7.00 
104 times.__ 32.00 20.00 15.00 6.50 
156 times  30.00 19.00 14.00 6.00 

176 Spot Radio Stations September 1, 1969 



TAFT 
Kern County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

KTKR 
1948 

Media Code 4 205 9150 5.00 
Maim Broadcasting Co., Box -WW", Taft, Call!. 

93268. Roger 5-6101. 
I. PERSONNEL 
Owner & Gen'l Mgr.-Louise E. Mann. 

3. FACILITIES 
1,000 w. days; 1310 kg. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset. PST. 

4. AGENCY COMMISSION 
15/0 Urne only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 400. 
All discounts are predicated upon the fulfillment of 
contracts within a 12-month period. 

TIME RATES 
Rates effective September 1. 1959. 
Rates received September 16, 1959. 

Rev. (30 sec. & 10 sec.) reed August 31. 1961. 
6. SPOT ANNOUNCEMENTS 

26 ti 
52 ti... 
104 ti.. 
156 ...... 

312 ti 
(*) 1 minute or less. 

7. PACKAGE PLANS 
ANNOUNCEMENT PACKAGES 

PER WK: 1 me 30 sec 1 min 30 sec 
1 ti - 5.00 3.75 20 ti. 4.00 2.75 
5 ti  4.75 3.50 25 ti______. 3.75 2.50 
10 ti______. 4.50 3.25 30 ti  3.30 2.25 
15 ti  4.25 3.00 
10 seconds-50% of 1-minute rate. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

12.00 
13 ti    28.50 19.00 11.90 

  27.00 18.00 11.25 
  25.50 17.00 10.60 

104 ti 24.60 10.00 10.00 
156 ti 22.50 15.00 9.40 
260 ti    21.00 14.00 8.75 
312 ti____-_____--- ......... _   19.50 13.00 8.10 

THOUSAND OAKS 
Ventura County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

.1.75 
4 50 
4.25 
4.00 
3.75 
3.50 
3.25 

(•) 30 see 10 sec 
5.00 3.75 2.50 

3.55 2.40 
3.40 22" 

2.15 
2.00 
1.85 
1.75 
1.65 

3.20 
3.00 
2.80 
2.60 
2.40 

K NJ 0 (FM) 
1963 

Media Code 4 205 9210 7.00 
Thousand Oaks Broadcasting. 1776 Moorpark Rd., 
Thousand Oaks, Calif. 91360. Phone 805-495-2124, 
2125. 

I. PERSONNEL 
President-Dr. Irving Schaffner. 
General & Sales Mgr.-Carol Roffine. 

3. FACILITIES 
ERP 3000 w.; 92.7 mc. 
Operating schedule: 18 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 Urne only. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
No. 4 Eff 7/1/69-Rec'd 8/4/69. 

AAA-Mon thru Fri 6-9 am & 3-7:30 pm; Sat 8 am-
noon: Sun 8-11 am & 1-7 pm. 
AA-Mon thru Fri 9 am-3 pm; Sat noon-6 pm; Sun 
11 am-1 pm. 
A-Mon thru Fri 7:30 pm-midnight; Sat 6-8 am & 
6 pm- midnight; Sun 6-8 am & 7 pm-midnight. 
B-Mon thru Sun midnight-6 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

lx 13x 200 520 I04x 2000 312x 
AAA 11.00 10.50 10.00 9.50 9.00 8.50 8.00 
AA.... 8.50 8.00 7.50 7.00 6.50 6.00 5.50 
A   7.00 6.50 6.00 5.50 5.00 4.50 4.00 

30 SECONDS 
AAA 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
AA  6.50 6.00 5.50 5.00 4.50 4.00 3.50 
A   6.00 5.50 5.04 4.50 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
1 HOUR 

PER WK: 1 ti 2 ti 3 ti 4 ti 5 ti 6 ti 7 ti 
60 58 56 54 52 50 

AA ....... 57 55 53 51 49 47 45 
A  52 50 48 46 44 42 40 

1/2 HOUR 
AAA  46 44 43 41 39 37 35 
AA  42 40 38 36 34 32 30 
A.  37 35 33 31 29 27 25 

1/4 HOUR 
AAA  37 35 33 31 29 27 25 
AA ....... 32 30 28 26 24 22 20 
A  26 24 2. 21 19 17 15 

II. SPECIAL FEATURES 
NEWSCASTS 
1/4 HOUR 

Ix 13x 26x 52x 104x 208x 3120 
AAA 30.00 29.00 28.00 27.00 26.00 25.00 24.00 
AA._ 27.00. 26.00 25.00 24.00 23.00 22.00 21.00 
A ...... 25.00 24.00 23.09 22.00 21.00 20.00 19.00 

5 MINUTES 
AAA 15.00 14.50 14.00 13.50 13.00 12.50 12.00 
AA.... 12.50 12.00 11.50 11.00 10.50 10.00 9.50 
A   11.80 10.50 10.00 9.50 9.00 8.50 8.00 

CONSECUTIVE WEEK DISCOUNT 
(newscasts and programs only) 

13 wk-5% 26 wk-10% 39 wk-15% 52 wk-20% 

TRACY 
San Joaquin County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KS RI (FM) 
1966 

Media Code 4 205 9240 4.00 
KSRT Broadcasting, Inc.. 1024 W. Robinhood Dr., 

Stockton. Calif. 95207. Phone 299-478-5172. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-A. Soto. 
Sales Manager-Glenn Rinker. 

3. FACILITIES 
ERP 2.500 w.; 100.9 mc. Stereo. 
Operating schedule: 6 am-midnight Mon thru Sat: 
7 am-midnight Sun. PST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 15th of month. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 1 Eff 12/1/66-Reo'd 4/13/67. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 ses 
1 x. 6.00 4.50 260 x. 4.20 3.20 
26 a. 5 40 4.00 312 x 3.80 3.00 
52 x... 5.10 3.80 624 x  3.40 2.80 
156 x  4.59 3.50 1000 x 3.00 2.50 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

PER WK: 10 ti 20 ti 30 tI 40 tl 50 01 
1 min 4.20 4.00 3.80 3.60 3.40 
30 sec  3.00 2.80 2.75 2.60 2.40 

MONTHLY PACKAGES 
PER DAY: 1 ti 2 ti 3 ti 4 ti 5 tl 
1 min... ........ _ .... ___ 4.20 4.00 3.80 3.60 3.40 
30 sec  2.90 2.75 2.60 2.50 2.20 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix 260 520 156X 2600 

1 hr  50.00 45.00 42.50 37.50 35.00 
1/2 hr 30.00 27.00 25.60 22.59 21.00 
1/4 hr  20.00 18.00 17.00 15.00 14.00 
5 min  10.00 9.00 8.50 7.59 7.00 

TRUCKEE 
Nevada County-Map Location C-4. 

See SRDS consumer market map and data at begin-
ning of the State. 

KTRT 
1959 

Media Code 4 205 9270 1.00 
Trans-Sierra Broadcasters, Box 1400, Truckee. Calif. 

95734. Phone 916-587-3332. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Melvin J. Querlo. 
Vice-President-Frank Livermore. 
Vice-Pres. & Sales Mgr.-Herbert G. Crenshaw. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1400 kg. 

Non-directional. 
Operating schedule: 6 am-I0 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 26, 3a, lb. 3e. 3d. 4a, 5. 6a, 7a. 
Rate Protection: lob, 11b. 12e. 13b, 14b. 
Basic Rates: 20b, 210, 21b, 226, 24a, 24b, 24c, 28b, 

28e. 298. 29b. 30. 
Contracts: 400. 41. 420. 42b, 43, 44a, 44b, 45, 47c, 

510. 51b. 
Comb.: Cont. Discounts: 60d, 60e, 60f, 61b, Old. 
Cancellation: 70b. 704. 71a, 72. 735, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 1 Eff Rec'd 7/29/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 sec 

1 a  5.80 4.80 2.90 
13 a  5.60 4.60 2.80 
24 x  5.40 4.40 2.70 
52 x  5.20 4.20 2.60 
104 x  5.00 4.00 2.50 
156 x  4.80 3.80 2.40 
260 x  4.50 3.50 2.25 
500 a  4.00 3.00 2.00 
1000 a  3.75 2.75 1.75 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK: 10 ti 20 ti 25 ti 30 ti 50 01 
1 min  5.50 5.25 5.00 4.75 4.00 

8. PROGRAM TIME RATES 
Ix I3x 260 52x 104x 156x 2600 300+ 

1 hr.... 48 47 46 44 43 42 41 40 
1/2 hr 30 29 28 26 25 24 23 22 
1/4 hr 24 23 22 20 19 18 17 16 
5 min 18 17 16 14 13 12 11 10 

312x 
32.50 
19.50 
13.00 
6.50 

TULARE (2 AM; 2 FM) 
Tulare County-Map Location E-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KBOS (FM) 
1965 

Media Code 4 205 9285 9.00 
Pappas Electronics, Inc., Box 444, Tulare, Calif. 

93274. Phone 209-686-3406. Visalia 209-734-1370. 
STATION'S PROGRAMMING DESCRIPTION 

1030S (FM): Programmed for adults and young 
adults. 
5 air personalities emcee entire operation. NEWS: 
5 min of network news every hour on hour and 2 
min of weather and sports en half hour every hour. 
MUSIC 90%; use of albums 100%. General popular 
music, showtunes, standards. News 10%. 1 farm 
newsman, 1 news director, 1 mobile news unit. An-
nouncements are clustered between 10 min of unin-
terrupted music. Contact Representative for further 
details. Rec'd 1/3/69. 

I. PERSONNEL 
President-Mike Pappas. 
Vice-Proa. & Gen'l Mgr.-Pete Pappas. 
Sec. & Treas.-Harry Pappas. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
ERP 850 w. (birch), 850 w. (vert); 94.9 mc. Stereo. 
Operating schedule: 5:00 am-midnight. PST. 
Antenna ht.: 2,550 ft. above average terrain. 
Partial simulcast operation. Newscasts only. For 
simulcast facilities see KGEN. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See KGEN listing for coded regulations. 
AM facilities: KGEN. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 9-1-67-Rec'd 7/17/07. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 ........ 5.75 4.60 156 3.50 2.80 
13 x 5 50 4.40 260 3.25 2.00 
26 ..... 5.00 4.00 520 x___........ 3.00 2.40 
52 x  4.50 3.60 1000 2.75 2.20 
104 ti  3.75 3.00 
10 sec: 50% of 1-min (double the frequency). 
20 sec: 30-see rate (double the frequency). 

I min 30 see 
20 ti per day, 5 days, end rate..... 275 220 
Bulk buys: 13, 26 and 52 steaks. 

7. PACKAGE PLANS 
OPERATION SUPER SELL 
(10-day Saturation Package) 

10 ti 20 ti 30 ti 40 ti 50 ti 70 ti 100 ti 
I min 4.50 4.25 4.00 3.75 3.50 3.00 2.75 
30 sec 3.60 3.40 3.20 3.00 2.80 2.40 2.20 

OPERATION SELL OUT 
(30-day Saturation Package) 

30 ti 60 tl 90 ti 120 ti 150 ti 200 tl 
1 min  4.25 4.00 3.75 3.50 3.00 2.75 
30 sec  3.40 3.20 3.00 2.80 2.40 2.20 

KCOK 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 205 9300 6.00 
KCOK, Inc., Box 119, Tulare. Calif. 93274, Phones 

209-686-2866: Visalia 209-732-3750. 
STATION'S PROGRAMMING DESCRIPTION 

KOOK: Programmed for adults and young adults. 
Spanish 5-6 am. News block 6-8 am featuring local, 
national, world, sports and agriculture. General 
popular music 8 am-noon, with 5 min network news 
on half hour. Noon-1 pm news block, including 15 
min local and 15 min agriculture. General popular 
music until wmrs at 0 pm with network news on half 
hour. 6:30 pm rock & roll personality until sign-off. 
Several hours of Portuguese programming on week-
ends. Emphasis on network news plus local news 
editor, plus 10 farmcasts per week. Contact Repre-
sentative for further details. Rec'd 12/30/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Keith Munger. 

2. REPRESENTATIVES 
San Francisco-The Sandeberg-Glenn Company. 
Los Angeles-Harlan G. Oakes & Associates, Inc. 
Nevr York. Chicago-Burn-Smith Company, Inc. 

3. FACILITIES 
5,000 w.; 1270 kc. Directional-night only. 
Operating schedule: 5:00 am-11:00 pm weekdays; 
7:00 am-11:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a, 5, 6a. 7a. 5. 
Rate Protection: 10. 1lb, 12b, 13b, 15b. 
Basic Rates: 20b. 
Contracts: 40a, 41, 44a, 45. 
Cancellation: 71a. 
Affiliated with MSS Radio Network, 

TIME RATES 
Eff 1/1/69-Rec'd 1/2/69. 

6. SPOT ANNOUNCEMENTS 
AA-6:30-9 am, noon-1 pm & 5-6:30 pm. 

I min 30 see 10 see 
Flat   6.00 4.50 3.00 

FREQUENCY 
1 ti  6.50 5.00 3.25 
13 ti  4.50 3.00 
26 ti    100 3.75 2.50 
52 tI  75 3.60 SAO 
104 ti 3.25 2.25 
2156 ti...........- ................ _ ....... 4.25 3.20 2.10 
60    

312 ti  4.00 3.00 2.00 
3.75 2.80 1.90 

2.50 1.75 
1000 ti    3.00 2.25 1.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: 
I ti 10 ti 15 ti 20 ti 25 ti 30 ti 50 ti 

1 min 6.50 6.00 5.50 5.00 4.50 4.25 4.00 
30 sec 5.00 4.50 4.00 3.75 3.50 3.25 3.00 
10 sec 3.25 3.00 2.75 2.50 2.25 2.10 2.00 

8. PROGRAM TIME RATES 
Ix 261 52x 1042 I56X 312x 

1 hr  1/2 hr  50.00 47.00 44.00 41.00 88.00 35.00 
1/4 hr 30.00 28.00 26.00 24.00 22.00 20.00 

20.00 18.00 16.50 15.00 14.00 12.00 
5 in  8.00 7.50 7.00 6.50 6.00 5.00 

10. SPECIAL FEATURES 
Ken Clifford Local News-5 minutes Mon thru Fri. 
Per mo  150 Every other day_-...... 85 

(CR) 

KGEN 
1957 

C 
Media Code 4 205 9330 3.00 
Pappas Electronics. Inc.. Bor 444. Tulare. Calif. 

93274. Phone 209-686-3406. Visalia 209-734-1370. 
STATION'S PROGRAMMING DESCRIPTION 

KGEN: Programmed for adults and young adults. 
5 air personalities emcee entire operation. 1 farm 
avivemos, 1 news director, 1 mobile news unit. Coun-
try cod western music and news. NEWS: 5 min 
network news every hour on hour. M-Sat, 6-6:30 am 
Portuguese. 6:30-7:15 am air personality. 7:15-8 am, 
lore national, regional, business, sports, weather. 
and farm news. 8-11:40 am air personality. 11:40 
arn-nocn national, local, weather, and farm news. 
Noon-sign-off air personality show. Sun 1 hour 
Spanish, 6 hours Portuguese, 3 hour religion. Contact 
Representative for further details. Rec'd 8/2/68. 

I. PERSONNEL 
President-Mike J. Pappas. 
Vice-Pres. & Gen'l Mgr.-Pete Palees. 
Sec'y-Treas.-Harry Pappas. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1,000 w. days; 1370 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

CALIFORNIA 
Partial simulcast operation. Newscasts, only, simul-
cast during daytime operational hours. For non-
simulcast facilities see KI305 (FM). 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 313, Sc. 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, 14e, 15b. 
Basin Rates: 22a. 24b, 29a, 
Contracts: 400. 46. 49. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70a. 70e, 71a. 
FM facilities: KBOS (FM). 
Affiliated with American Information Network, 
Member: National AgRadio Groups, Inc. 
KGEN/KBOS (FM) Combination: 2-atation buy made 
at same time on both stations, both schedules may 
be combined for earned rate discount; applies to 
spots and programs. 2 or more program units may 
be combined to earn applicable unit rate if broad. 
cast on same day for same sponsor. Snots may not 
be combined with programs to earn discounts. How-
ever, greatest discount earned by either, applies to 
the other. 
KGEN/KBOS (FM) Simulcast News: All 5-Minute 
and expanded Newscasts throughout daytime hours 
carried on both stations. To purchase program par-
ticipation, figure earned program rate plus 50%. 

TIME RATES 
NATIONAT. AND LOCAL RATES SAME 

No. 3 Eff 9/1/67-Rec'd 7/17/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I mln 30 see 
  5.75 4.60 156 x  3.50 2.80 

13 x  5.50 4.40 260 x  3.25 2.60 
26 X  5.00 4.00 520 z  3.00 2.40 
52 x  4.50 3.60 1000 x  2.75 2.20 
104 x  3.75 3.00 
10 sec: 50% of 1-min (double the frequency). 
20 sec: 30-sec rate (double the frequency). 
20 ti per day, 5 days. end rate  . 275 220 
Bulk buys; 13. 26 and 52 weeks. 

7. PACKAGE PLANS 
OPERATION SUPER SELL 
(10-day Saturation Package) 
10 ti 20 ti 30 ti 40 ti 50 ti 70 ti 100 ti 

1 min  4.50 4.25 4.00 3.75 3.50 3.00 2.75 
30 sec  3.60 3.40 3.20 3.00 2.80 2.40 2.20 

OPERATION SELL OUT 
(30-day Saturation Package) 
30 ti 60 ti 90 ti 120 ti 150 ti 200 ti 

1 min  4.25 4.00 3.75 3.50 3.00 2.75 
30 see-  3.46 3.20 3.00 2.80 2.40 2.20 

KN NU (FM) 
(formerly KDFR (FM) 

1964 
Media Code 4 205 9345 1.00 
Blueridge Broadcasting, Box 1358. 199 S. Spruce St., 

Tulare, Calif. 93274. Phone 209-686-1067. 
STATION'S PROGRAMMING DESCRIPTION 

KNNU (FM): MUSIC: general popular music with 
emphasis on new records, hit singles and albums. 
7 air personalities handle announcing duties. Offer 
FM news coverage with 5 min summaries each hour, 
and sports news every halt hour. Local news director 
on staff. Emphasis given to weather, with local reports 
from weather bureaus reflecting information vital to 
agricultural area served by station. Reed 8/5/68. 

I. PERSONNEL 
Co-Gen'l Mgr. & Prog. Dir.-Robert E. Darling. 
Co-Gen'l Mgr. & Sales Mgr.-Dino R. Fulvio. 
Promotion Manager-Burke W. Fox. 

3. FACILITIES 
ERP 840 w. (hods. & vert.) ; 106.7 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 2.550 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. Payable 10th of following 
month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 5, 4c, 5, 6b, 7b, 8. 
Bate Protection: 10b, 11b. 12b, 13b, 14b, 15b. 
Basie Rates: 20b, 21a, 22b, 231). 24b, 25c, 27, 28a. 

29a. 30, 32a, 33a. 
Contracts: 40a, 41, 42b, 44a, 46, 47e, 48, 49, 50. 51b. 
Comb.: Cent. Discounts: 60b, 61b, 62e. 
Cancellation: 70b. 764, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff . Rec'd 4/8/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec I min 30 see 
1 x  5.75 4.59 156 x  4.00 2.50 
13 a  5.00 4.25 260 x  3.75 2.25 
26 x 4.75 4.00 520 x  3.50 2.20 
52 x  4.50 3.50 1000 a  3.25 2.00 
104 x  4.25 3.00 1500 x  3.00 1.80 

7. PACKAGE PLANS 
10 DAY SATURATION PACKAGE 
10 ti 20 ti 30 tl 40 ti 50 ti 70 ti 100 ti 

1 min 4.75 4.50 4.00 3.75 3.50 3.25 3.00 
30 sec 3.50 3.30 3.20 3.00 2.50 2.40 2.00 

30 DAY SATURATION PACKAGE 
30 ti 60 ti 90 ti 120 ti 150 ti 300 ti 

1 min  4.50 4.25 4.00 3.50 3.00 2.50 
30 sec  3.50 3.25 3.00 2.50 1.75 1.65 

10. SPECIAL FEATURES 
NEWSCASTS 

13x 26x 52x I04x 156x 260x 
1 min  7.50 7.00 6.50 6.00 5.50 5.00 

TURLOCK 
Stanislaus County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KCEY 
1949 

C ID 
Subscriber to the NAB Radio Code 

Media Code 4 205 9360 0.00 
Hen-Cal Corporation, Box 170, Quincy Rd., Turlock, 

Calif. 95380, Phone 209-632-1390. 
STATION'S PROGRAMMING DESCRIPTION 

KCEY: Programmed for young adults, 18 to 45. 
MUSIC: combination of popular hits from past 15 
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CALIFORNIA 
Turlock-K C E Y-Continued 

years and selected current releases of adult appeal. 
NEWS: 5 min network national news, regional and 
local news each hour. 5 major local newscasts daily. 
2 man news staff, 2 mobile news cruisers. SPORTS: 
professional football, local high school play-by-play, 
daily local sports broadcast. FARM: 2 agricultural 
reports daily with local interviews and direct weather 
reports. Contact Representative for further details. 
Reed 12/30/68. 

I. PERSONNEL 
President-Paul Henning. 
Vice-Pres. & Gen'l Mgr.-Rick Jerome. 

2. REPRESENTATIVES 
J. A. Lucas & CompanY/JALCO. 

3. FACILITIES 
5,000 w.; 1390 kv, Directional-separate patterns 
day and night. 
Operating schedule: 6 am-midnight. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3d, 4a, 4d. 5, 6e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 16. 
Basic Rates: 20a„ 21a, 21b, 230, 24b, 24e, 25a, 27, 

28c, 295, 30, 31, 33b. 
Contracts: 40a, 41, 42a, 43, 44s, 45, 46, 47a, 48, 49, 

51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 824. 
Cancellation: 70b, 704. 710. 72, 13e, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network, 

TIME RATES 
Rates effective February 1, 1964. 
Rates received January 13, 1964. 

6. SPOT ANNOUNCEMENTS 
TRAFFIC TIME 

5:00-9:00 am and 4:00-T:00 pm Mon thru Fri.... 5.00 
DAYTIME 

9:00 am-4:00 pm Mon thru Fri; 6:00 ans-7:00 
pm Sat and Sun   - 4.00 

EVENING 
7:00 pm-midnight Mon thru 3.00 
30 seconds-80% of 1-minute rate. 
10 seconds-50% of 1-minute rate. 

7. PACKAGE PLANS 
DISCOUNTS 

PER WE: PER YE: 
25 ti  10% 600 ti._ _ 10% 
35 ti  15% 1000 ti.   15% 
50 ti 20% 2000 20% 
75 Li  25% 3000 ti_____........... 25% 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

200% of 1-minute rate. 
(D&CR) 

TWENTYNINE PALMS 
(1 AM; 1 FM) 
San Bernardino County-Map Location G-9 

See SUDS consumer market map and data at begin-
ning of the State. 

KDHI 
1961 

Media Code 4 205 9390 7.00 
111-Desert Broadcasting Corp., Box 908. Twentynine 
Palms, Calif. 92277. Phone 714-367-3535. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Art Sipherd. 

2. REPRESENTATIVES 
Call collect 714-367-3535. 

3. FACILITIES 
1,000 w. days; 1250 he, Non-directional. 
Operating schedule: 6 am-local sunset. PST, DST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 3b, 3d, 4a, 44. 5, 8e, 7e, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14s. 15a, 15b, 

16. 
Basic Rates: 20b, 21a. 21b, 21e, 21d, 22a, 22b, 23e 

231), 24b, 25a, 26, 27, 28b, 20e. 29b, 30. 
Contracts: 40a. 44a, 44b, 45, 46, 49, 51a. 51b„ 51t. 
Comb.; Cont. Discounts: 60b, 004, 60e, 60f, 601, 61b, 

624. 
Cancellation: 70a. 71a, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1984. (Card No. 2.) 
Card received September 8. 1964. 

7. PACKAGE PLANS ROS 
1 min 30 see 1 min 30 see 

1 ti  4.20 3.50 208 ti.........,.... 9.30 2.75 
26 ti  4.02 3.35 400 ti-__ 2.88 2.40 
52 tl_______ 3.84 3.20 750 U.._ 2.58 2.15 
104  .. . 3.80 3.00 1000 or more ti 2.16 1.85 

.......... PACKAGES 
1 min 30 see 

15 spots within 3 days   .._ 54.00 45.00 
30 spots within 5 days  90.00 75.00 
40 spots within 5 days 100.00 90.00 
50 spots within 5 days  120.00 100.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti.   60.00 42.00 24.00 9.00 
26 ti  54.00 36.00 22.80 8.00 
52 ti 40.00 30 .09 21.60 7.00 
104 ti  40.80 22.80 18.00 6.00 

10. SPECIAL FEATURES 
Newscasts: 10-minutes on the hour. 

10-MINUTE NEWSCASTS 
1 ti... 15.00 52 13.00 
28 ti  14.00 104 ti... 12.00 

K D H I-FM 
1965 

Media Code 4 205 9391 5.00 
Hi-Desert Broadcasting Corp., Box 908. TwentsrnIne 

Palms, Calif. 92277. Phone 714-367-3535. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Art Sipherd. 

2. REPRESENTATIVES 
Call states collect. 

3. FACILITIES 
ERP 5,000 w.; 95.7 me. 
Operating schedule: 5:45 am-10:15 pm. PST. 
Simulcast 6 am-10 pm; programmed separately 6:00-
10:15 pm. 
Antenna ht.: 190 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. , 

5. GENERAL ADVERTISING See coded regulations 
See KDHI listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 1. 1965. (Card No. 1.) 
Card received March 23, 1965. 

7. PACKAGE PLANS 
1/4 HOUR PROGRAMS 

3 MONTH CONTRACTS (13 who) 
PER WK : PER MO PER WE: PER MO 
1 U. 71.94 5 U 260.00 
2 U 133.47 6 ti .... . 312.00 

  200.00 7 U_____________. 364.00 
4 U  238.34 

6 MONTH CONTRACTS (26 asks) 
1 U 66.73 5 ti._......-------_ 234.00 
2 U . . 104.00 6 U......--............._. 273.00 
3 U  156.00 7 ti._....,......._......,.. 303.34 
4 ti  187.20 

1 YEAR CONTRACTS 
1 ti____ .............. _.. 52.00 5 ti..............---- 195.00 
2 U. 93.60 6 U............__...._... 208.00 
3 U . . 136.50 7 U... ...... _..._...-.--. 213.85 
4 ti  171.60 

8. PROGRAM TIME RATES 
1/4 HOUR 

(6:00 Pm-sign-05) 
1 ti. 16.80 104 ti.__________ 10.90 
26 U __ .... __. 15.40 156 ti.__________ 10.50 
52 Li__ ... _ . 12.00 182 ti 10.00 
AppUct;61e -iii-t-ii 'for unfulfilled contracts. 

UKIAH 
Mendocino County-Map Location A-4 

See BEDS consumer market map and data at begin-
ning of the State. 

KUKI 
1950 

A-Buy Radio Group 
13:1C1 

Subscriber to the NAB Radio Cods 

Media Code 4 205 9450 9.00 
Daniel S. & Elms J. Cubberly, Box 638, Ukiah, 

Calif. 95482. Phone 707-462-4771. 
I. PERSONNEL 
Owner & Gen'l Mgr.-Dan Cubberly. 
Station Manager-Gladys Johnson. 
Com'l & Ass't Mgr.-Rod Pacini. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
1,000 w. days. 350 w. nights; 1400 kv. 

Non-directional. 
Operating schedule: 8 am-midnight. PST. 

4. AGENCY COMMISSION 
15/0 time only: 101h of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4a. 5. 6a, 8. 
Rate Protection: 1013, 11b, 13b, 14b, 15, 15b, 16. 
Basic Rates: 201). 21b, 22a, 22b, 230, 24b, 24c, 29a. 
Contracts: 40a, 41, 43, 44a, 45, 46, 47a, 48, 49, 51b. 

51c. 
Comb.; Cont. Discounts: 60b, 80d, 60f, 601, 61b, 62:4 

62d. 
Cancellation: 700. 70e, 71a, 72, 73a. 
Prod. Services: 80. 82, 
Member: A-BUY Radio Group. 

TIME RATES 
etr 1/1/66-Reed 4/14/66. 

6. SPOT ANNOUNCEMENTS 
Ix 131 261 52x 104x I56x 3I2x 

1 min 5.50 5.25 4.95 4.70 4.40 4.15 3.85 
30 see 4.40 4.25 4.00 3.75 3.55 3.30 3.10 

8. PROGRAM TIME RATES 
Ix I3x 261 52x 104x I58X 3121 

1 hr.__ 44 42 40 38 88 33 31 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK. 52 WK: 211 StI 5 tl 
5 min  8.35 7.80 7.30 
10 min..  12.90 12.00 11.40 
1/4 hr  16.80 16.20 15.00 

VALLEJO 
Solano County-Map Location B-5 

See SUDS Consumer Markets map and data at begin-
ning of the State. 

KNBA 
1947 

e 
Media Code 4 205 9480 6.00 
KNBA, Inc., Box 1112, 3287 Sonoma Blvd. Vallejo. 

Calif. 94591. Midway 4-8944. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Louis J. Ripe. 

2. REPRESENTATIVES 
San Francisco. Los Angeles-AdrertIsing Sales West. 

3. FACILITIES 
250 w.: 1190 he. Non-directional. 
Operating schedule: 6:30 a.m, to local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 5, 
Contracts: 40a. 48. 
Member: California Farm Network, 

TIME RATES 
Rates effective April 1, 1980. 
Rates received March 7, 1980. 

6. SPOT ANNOUNCEMENTS 
(1 minute and/or Station Breaks) 

1 time  7.50 100 times  8.80 
26 7.30 300 8.50 
52 times  7.10 600 or more times__ 6.00 
30 seconds-75% of earned minute rate. 
10 seconds-50% of earned minute rate. 
Announcements-I minute transcribed or 100 words. 
Station breaks-20 seconds transcribed or 35 words. 

7. PACKAGE PLANS 
SATURATIONS 

10 announcements.._ 65.00 20 announcements.. 105.0(1 
15 announcements.... 90.00 25 announcements_ 125.00 

PACKAGE RATE ANNOUNCEMENTS 
Per month: 3 mos. 6 mos. VI 
2 times daily, 7 days per wk. 325.00 310.00 280.00 
3 times daily. 7 days per wk. 480.00 450.00 400.00 
4 times daily, 7 days per wk. 810.00 560.00 500.00 
CI 1 year or longer. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

1 time._ 50.00 90.00 20.00 
13 times.._,.._.......----- 47.50 28.50 19.00 
26 times__________ ........ _ 45.00 27.00 18.00 
52 times  42.50 25.50 17.00 
100 times .............. _......__ ...... _ 38.50 23,00 19.25 
300 or more times_..__.-._.. 34.50 20:50 13.50 

VENTURA 
Ventura County-Map Location D-9 

See SUDS consumer market map and data at begin-
ning of the State. 

See Oxnard-Ventura 
(including Port Hueneme; Santa Paula) 

VICTORVILLE 
San Bernardino County-Map Location G-9 

See SUDS consumer market map and data at begin-
ning of the State. 

KAVR 
CITY OF LICENSE 

APPLE VALLEY 

• 
Subscriber to the NAB Radio Code 

(This is a paid duplicate of the listing appearing 
under Apple Valley, Calif.) 
Media Code 4 205 0420 1.00 
BHA Enterprises. Inc., Box 960, Apple Valley Inn, 
Apple Valley, Calif. 92307. Phone 714-241-7251. 
7252. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Alan F. Beach. 
General Sales Manager-Thomas Frostig, 
Program Director-William Comb. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco-

Grant Webb & Company. 
3. FACILITIES 

5,000 w. days; 960 he. Non-directional. 
Operating schedule: 6:00 am-local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-slmuleast facilities see 
KAVR-FM. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a, 9d, 5, 8a, 7b, 8. _ 
Rate Protection: 10g, 11g. 12g, 13g. 14g, 
Basic Rates: 20b, 21b, 214. 22a, 22b, 23e, 24a, 28e, 

29b, 30, 31, 32b, 33a, 
Controns: 40s. 41, 42b, 42e, 42d, 43. 44a, 44b, 45. 

46, 48, 49, 51e. 51b, 51c. 
Comb.; Cont. Discounts: 60b, 62d. 
Cancellation: 700, 70e, 71a, 72. 
Prod. Services: 80, 82. 

TIME RATES 
No. 9 Eff 1/1/66-Reed 6/23/66. 

6. SPOT ANNOUNCEMENTS 
1-12 CONSECUTIVE WEEKS 

PER WK: I min 30 sec I min 30 see 
Less than 10 tl 7.50 7.00 25 U_______ 5.50 5.00 
10 ti. 6.50 6.00 30 tL- . 5.25 4.75 
15 ti. 6.25 5.75 50 tL__..___. 5.00 4.50 
20 ti.._.._....... 6.00 5.50 70 U...-____ 4.50 4.00 

13-25 CONSECUTIVE WEEKS 
Less than 10 ti 7.00 6.50 25 ti................ 4.75 4.25 
10 6.00 5.50 30 ti  . 4.50 4.00 
15 ti... 5.50 5.00 50 ti______ 4.25 3.75 
20 ti... 5.25 4.75 70 U.  4.00 8.50 

26-51 CONSECUTIVE WEEKS 
Less than 10 ti 6.25 5.75 25 ti.. 4.25 3.75 
10 ti............. 5.25 4.75 30 4.00 3.50 
15 ti. 4.75 4.25 50 ti________ 3.50 3.00 
20 tl. 4.50 4.02 70 ...... 3.25 2.75 

52 CONSECU'll ye WEEKS 
Less than 10 U 5.50 5.00 25 tL_______ 3.75 3.25 
10 tL 4.50 4.00 30 U_________ 3.50 3.00 
15 tl. 4.25 3.75 50 ti. 3.25 2.75 
20 ti  4.00 3.50 70 U.._ ..... 2.75 2.25 
10 seconds or less-50% of applicable 1-minute 
rate. 
Fixed posItion-additional 5%. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  78.00 47.00 35.00 15.50 
DISCOUNTS 

13x- 5% 52x-12-1/2% 1561-37% 3121-50% 
26x-10% 104x-33% 260x-48% 3651-54% 

(D) 

KCIN 
1961 

e R AlEt 

Media Code 4 205 9540 7.00 
Top Dial Broadcasters, Inc., Green Tree Inn. Victor 

ville, Calif. 92392, Phone 714-245-8635. 
I. PERSONNEL 
President-Clifton Paxson. 
Vice-Pres. & Gen'l Mgr.-Vic Mariani. 
Sales Manager-Wayne Smith. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Ine./JALCO. 

3. FACILITIES 
500 w. days; 1590 he. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only' no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2s, 2b, 3a, 31s, 3e, 3d, 4a, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basle Rates: 20a, 21e. 22b, 24b, 30, 33d, 
Contracts: 40a, 42b, 45, 46, 51e. 

Comb.; Cont. Discounts: 62d. 
Cancellation: 706, 76c, 71b, 
Prod. Services: 80, 82. 
Member: Jalca-So/Cal Group. 

TIME RATES 
Eff   Rec'd 7/14/69. 

6, SPOT ANNOUNCEMENTS 
Ix 500 100x 250x 500x 10000 

1 min  5.00 4.75 4.50 4.25 4.00 3.50 
30 sec  3.80 3.60 3.40 3.20 3.00 2.60 
15 sec .......   2.50 2.40 2.25 2.15 2.00 1.75 

7. PACKAGE PLANS 
WKLY: 10 tl 20 ti 30 11 40 tl 
1 min  4.75 4.50 4,25 4.00 
30 sec  3.60 3.40 3.20 3.00 
May be converted to frequency to achieve lower unit 
costs. 

8. PROGRAM TIME RATES 
x 0Ox 100x 250x 9000 

5 min  7.50 7.10 6.70 6.35 6.00 
10 mitt  11.00 10.25 9.75 9.00 8.75 
1/4 hr    15.00 14.25 13.50 12.75 12.00 
1/2 hr  25.00 24.00 23,00_ 
1 hr  45.00 43.50 

VISALIA (1 AM; 1 FM) 
Tulare County-Map Location E-8 

See SUDS consumer market map and data at begin-
ning of the State. 

KCOK 
TULARE 

City of license, Tulare, Calif. 
Considered by the MBS Radio Network as their 
Tulare-Visalia outlet. 
See listing under Tulare, Calif. 

KONG 
1946 

e 
Media Cede 4 205 9570 4.00 
Air Waves. Inc., Box 3329. Walnut Ave, at Mooney 

Blvd., Visalia, Calif. 93277. Phone 209-734-5811. 
STATION'S PROGRAMMING DESCRIPTION 

KONG: Programmed for adults 18-49 years. 
5 min news hour and half hour. Personalities play 
standard pop middle-of-the-road music 6:30 ose -7 pm, 
includes news and sports coverage, weather, plus in 
season road conditions, travel tips, ski and fishing 
reports, notes of dub events. FARM: farm pro-
gramming 6:30 am & 12:15 pm, includes seasonal 
frost warnings, pest control, drying, river and dam 
storage reports. Local news, 1 man and mobile unit 
plus stringers. SPORTS: local high schools and 
college live coverage. Teen show nightly 7-11 pm. 
rock and roll. 11-12M uninterrupted standard music. 
Spanish language 5-6:30 am. Contact Representative 
for further details. Reed 4/25/09. 

I. PERSONNEL 
General Manager-Harry E. Layman. 
Sales Manager-Carl L. Switzer. 

2. REPRESENTATIVES 
J. A. Lucas Company, Ine./JALCO. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
4. AGENCY COMMISSION 

Operating schedule: 5:00 am-midnight. PST. 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 214 30, 4e. 4d, 5, 8. 
Rate Protection: 13d. 14d. 
Basic Rates: 20b. 21b. 22a, 23a, 24b, 25a, 29e 
Contracts: 40a. 410. 45, 46. 
Comb.: Cont. Discounts: 601, 61c, 
Cancellation: 70e, 710. 73a, 73b. 
Prod. Services: 82. 
Member: Jales-No/Cal 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 5/1/69-Rec'd 4/17/69. 
AA-6:30-9 am. noon-1 pm & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 50x 100e 250x 5000 750x 1000x 15000 
1 min 6.00 5.50 5.00 4.50 4.00 3.75 3.50 3.00 
30 sec 4.50 4.15 3.75 3.40 3.00 2.85 2.65 2.25 

CLASS A 
1 min 4.75 4.40 4.00 3.60 3.20 3.00 2.80 2.40 
30 sec 3.55 3.30 3.00 2.70 2.40 2.30 2.10 2.00 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix 121 260 52e 104x I56x 260x 312x 

1 hr  50 40 46 44 
1/2 hr  30 28 27 26 23 .... 
1/4 hr..._   22 20 19 18 16 15 
10 min.._   18 16 15 14 13 12 11 .... 
5 min  14 12 11 10 9 8 7 6 

COMBINABILITY 
Programs and 1-min and 30-sec spots combinable to 
earn discounts. Any 2 or more program units of 5 
minutes or more, broadcast on same day for same 
sponsor, may be combined to earn frequency discount. 

KONG-FM 
1961 

Media Code 4 205 9571 2.00 
Air Waves, Inc., Box 3329, Walnut Ave. at Mooney 

Blvd.. Visalia, Calif. 93277, Phone 209-732-1350. 
STATION'S PROGRAMMING DESCRIPTION 

KONG-FM: Programmed for general interest and 
mess appeal. 
MUSIC: standard 40%, pop 40%. music is designed 
to appeal to audience group 20-55 years of age. 
Feature shows daily 5-7 pm semi classic. Mon, 7-8 
pm dixieland jazz. T-Th. Broadway showtunes. Wed. 
folk music. Fri. various ethnic music. Sun, 7:30 am-
noon religious, 7 pm-10:30 pm, classics and semi 
classics. Minimum interruptions with 3 min infocast 
on quarter hour. Sports and weather on half hour. 
Format approximately 90% music, /0% news, weather 
and information. COMMERCIAL POLICY: limited 
to 8 minutes per hour. Contact Representative for 
further details. Rec'd 5/22/69. 

(This listing continued on next page) 
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Visalin-K O N G-FM-Continued 
I. PERSONNEL 
General Manager-Harry E. Layman. 
Sales Manager-Carl L. Switzer. 

2. REPRESENTATIVES 
San Francisco, Los Angeles, Chicago, New York- - 

J. A. Lucas & Co., Inc./JALCO. 
3. FACILITIES 
EltP 10.000 w. (hertz.), 10,000 w. (vert.); 92.9 am 

Stereo. 
Operating schedule: 7 am-midnight. PST. 
Antenna ht.: 960 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no cloth discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 35, 4e, 44, 5, 8. 
Erne Protection: 10a, 11a, 14e, 15e, 15b. 
Basic Rates: 21e, 22e. 230. 29a. 
Contracts: 405. 45, 46. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 70e, 710. 730. 
Prod. Services: 82. 
Maximum 8 commercial minutes per hour, maximum 
length 1 minute. 

TIME RATES 
No. 2 Elf Itec'd 11/15/68. 

6. SPOT ANNOUNCEMENTS 
lx 520 1040 156x 208x zsex 3I2x 

1 min  5.00 4.75 4.30 4.00 3.50 3.00 2.75 
30 sec  4.00 3.75 3.50 3.00 2.75 2.50 2.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x  60 45 35 
13 ...... ...... ..... ......... _______ 58 43 33 

54 40 
52 x .. 50 37 

208 x 38 28 
260 x  34 24 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-20% 

VISTA 
San Diego County-Map Location 0-11 

See SltDS consumer market map and data at begin-
ning of the State. 

31 
29 
27 
25 
23 
20 
18 

KMLO 
1967 

Media Code 4 205 9585 2.00 
North County Broadcasting Co., Inc., Box 1000, 2766 
N. Santa Fe. Vista Calif. 92083. Phone 714-724-
8333. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Geno Alfred. 
Sales Manager-Joe Orwell. 
Program Director-Frank Mangle. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Los Angeles-Lee F. O'Connell Company. 

3. FACILITIES 
1,000 w.; 1000 kc. Directional days. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 38. 3d. 4a, 5. 8. 
Rate Protection: 10a, lia. 13a. 
Basic Rates: 206, 218. 22e. 22b, 230. 24a, 24b, 29a. 

30, 31. 
Contracts: 40a. 
Cancellation: 70e. 

TIME RATES 
No. 1 MT 10/1/67-Reed 11/20/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

X  6.50 5.30 312 X  4.70 3.50 
13 x  6.20 5.00 416 x  4.40 3.30 
26 x  5.90 4.70 520 x  4.10 3.10 
52 x  5.60 4.40 750 x  3.80 9.00 
104 z 5.30 4.10 1000 x  3.50 2.90 
208 x  5.00 3.80 
10 sec: 60% of 1-min. 
Fired position. extra 5%. 

7. PACKAGE PLANS 
PER WK, ROS: 10 tl 20 ti 30 ti 40+ 
1 min  5.30 5.00 4.70 4.40 
30 soc  4.10 3.80 3.50 3.30 
PER MO, ROS: 50 ti 100 ti 150 tl 200 ti 
1 min  4.70 4.40 4.10 3.80 
39 sec  3.50 3.30 3.10 3.00 
10 sec: 50% of 1-min. 
Fixed position. extra 5%. 
Plans not combinable with spots to earn lower fre-
quency rates. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

(Hourly at :60) 
Ix 52x 208x 312x 520x 

Ea   12.00 11.30 9.00 8.20 7.00 
(D) 

WALNUT CREEK 
Contra Costa County-Map Location B-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KDFM (FM) 
1959 

DU F IML1 
Media Code 4 205 9600 9.00 
Stereophonic Broadcasters, Inc.. Box 633. 1245 9. 
Main St., Walnut Creek, Calif. 94507. Phone 415-
934-5300. 

I. PERSONNEL 
General Manager-Alfred M. Pettier. 
Station Manager-Douglas E. Latin. 
Dlr. of Public Affairs-Ronald Dayton Wolfe. Jr. 

3. FACILITIES 
ERP 3.000 w.; 92.1 mc. Stereo. 
Operating schedule: 5-1 am. PST. 
Antenna ht.: 97 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s, 2b, 30, 3d, 4e, 4d, 6, 6b, 7b, 8. 
Itate l'rotection: 100, 11e, 12e, 13e, 14c. 
Basic Rates: 20b, 21s. 21e, 214, 22b, 23a, 24b, 24e. 

25a. 26, 27, 28a, 28c, 295, 30. 

6-11 
wk 

4.45 
4.20 
3.95 
3.75 
3.45 
3.25 

Per wk 
12-17 
wk 

4:0.0 
3.75 
3.55 
3.30 
3.10 
2.90 

A 
7 ....... 10.00 9.00 
14 x  9.50 8.50 
21 x  9.00 8.00 
28 .... 8.50 7.50 
56 X-..---- _ 8.00 7.00 
104 x  7.50 6.50 
500 z  7.00 6.00 
1000 x  6.50 5.50 5.00 
52-week contracts of 1,000.00 or 
Non-cancellable. 

8. PROGRAM TIME RATES 
CLASS A 

I hr 
x. 65 

Contracts: 40e, 41, 42a, 43, 44b, 45, 46, 47s, 48, 
51b. 

Comb.; Cont. Discounts: 60b. 60d, 60e, 60i, Gis, 624. 
Cancellation: 70a, 70e, 71a, 72, 730. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 8 ES 2/1/69-Reed 2/17/69. 

A-Mon thru Fri 6-8 am & 5-11 pm: Sat & Sun 
noon-10 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
---I min-- -30 sec- -10 see-

A B A 
8.50 7.50 6.25 6.25 
8.00 7.00 6.00 5.00 
7.50 6.50 5.75 4.75 
7.00 6.00 5.50 4.50 
6.50 5.50 5.25 4.25 
6.00 5.00 5.00 4.00 
5.50 4.50 4.75 3.75 

4.00 4.50 3.50 
more, 10% discount. 

1/2 hr 1/4 hr 5 min 
45 28 16 
40 25 14 
35 23 13 
30 20 12 

CLASS B 
1 ir .. . - ...._.......60 40 23 15 
13 z    55 35 21 13 
26 x  50 30 19 12 
52 a- - 45 25 17 11 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

EA: I3x 260 521 
6. 9 am, noon, 3. 6. 9 pm, midnight 22 20 15 
Minimum 13-week contract. 

TIME & WEATHER ID'S 
10 sec. 3 per day at :60 & :30.......... 150 125 100 
Minimum 13-week contract. 

NEWS HEADLINES 
At :60. 1-min Immediately following News-1-min 
A or II time plus 1.00. 

WASCO 
Kern County-Map Location E-9 

See SUDS consumer market map and data at begin-
ning of the State. 

KWSO 
1950 

Media Code 4 205 9630 6.00 

Maple Leaf Broadcasting Co., Bin E. 1Vasco, Calif. 
93280. Day phone: 805-758-6425; Night phone: 
805-758-6575. Bakersfield phone: 805-325-5777. 

Other Offices: 217 Central Ave.. Shafter, Calif. 
Phone 805-746-4931. 

I. PERSONNEL 
President-E. J. Peters. 
Station Manager-Robert T. Bann. 

3. FACILITIES 
1.000 w.; 1050 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15/0 time Ofli9; payable when rendered. 

5. GENERAL ADVERTISING See coded reputations 
General: 2a. 3a, 3b. 40, 4d. 5, 60, 8. 
Rate l'rotection: 15b. 
Basic Rates: 200, 220. 22b. 230. 2413. 280. 290. 
Contracts: 40a. 420, 46, 47a, 49. 
Comb.: Cont. Discounts: 601). 615. 61b, 62e. 
Cancellation: 71a, 730. 

TIME RATES 
Rate, effective January 1, 1264. (Card No. 4A.) 

Card received January 29, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MIN: 1-5 wk 
1 ti . 5.20 
10 ..... -  4.95 

50 it ......  4.40 
109 ti  . 4.10 
200 ti ...... __-_____ 3.90 
400 ti.-__  
600 --
900 ti..-
1200 tt 
30 SEC: 
1 ti  _ 3.90 
10 U. 3.70 3.30 
25 ti   . 3.45 3.20 3.00 2.75 
50 tl ... . 3.30 3.00 2.75 2.65 
100 ti--_.-___ 3.10 2.75 2.85 2.45 
200 ti __-_ 2.90 2.65 2.45 2.35 
400 U...   2.55 2.35 2.20 

2.20 2.05 
900 ti.   1.95 

1200 Package combinations available. - 
(') 24 or moro per week. 

8. PROGRAM TIME RATES 
(7:00 am-5:00 Pm) 

1/2 hr 1/4 hr 5 min 
I ti ..... 33.80 20.10 12.29 
13 . 30.40 18.25 10.95 
26 ti  - 27.05 16.25 9.75 
39 ti___________________-- 23.65 14.25 8.55 
52 ti._ ...... ------_-- 20.30 12 7.30 
104 ti 16 90 6.05 
156 ti. 15.25 5.45 
208 ti  . 13.55 4.90 

18-23 
wk 

3.75 
3.45 
3.30 
3.10 
2.90 
2.70 
2.55 

.0 
20.20 
9.10 
8.10 
7.10 

312 ti. 10.90 6.80 
364 ti 9.95 6.00 
728 -. 9.05 5.45 
1092 ti  --- --._ 8.10 4.95 

(Betere7:0d am) 
75% of program rates. 

(After 5:00 pm) 
50% of program rates. 

10. SPECIAL FEATURES 
15-minute newscasts, additional 25%. 
Complete progratns from 5 minutes to I hour in length 
available. Additional charges made for programs re-
quiring 'pedal production or originating outelde of 
station's studios. 

(•) 

3.45 
3.30 
3.10 
2.99 
2.70 
2.00 
2.45 
2.40 

2.65 
2.45 
2.35 
2.20 
2.05 
1.95 
1.80 
1.75 

4.25 
3.95 
3.60 
3.25 
2.90 

WATSONVILLE 
Santa Cruz County-Map Location B-7 

See SUDS consumer market map and data at begin-
ning of the State. 

KOMY 
1937 

Media Code 4 203 9660 9.00 
Frontier Broadcasting Co. of California, 40 Atkinson 

Lane, Watsonville, Calif. 95076. Parkway 4-5641. 
STATION'S PROGRAMMING DESCRIPTION 

KOMY: Programmed for adults. 
Varied programming, featuring local, network, farm, 
sports. and financial news incorporated in air per-
sonality shows. NEWS: on hour and half hour. Two 
15 min newscasts daily 7:30 am. noon. Two 10 min 
newscasts 8 & 8:30 am. 45 min news 5:30-6:15 pm. 
incorporating local, regional, national, sports, finan-
cial and commentary. Other newscasts 6 min. PER-
SONALITY shows 7 am-5:30 pm featuring general 
popular music, middle-of-the-road, film music, jazz 
oriented, country oriented. Spanish language pro-
gramming. 31-S, 7 pm-I2M featuring general popular 
ethnic music. air personalities. SPORTS: college 
and professional football, high school sports. COM-
MERCIAL POLICY personality endorsements accepted 
in Spanish. 1 min announcements only. English and 
Spanish 18 cumulative min per hour. Contact Repre-
sentative for further details. Reed 10/30/67. 

I. PERSONNEL 
Pres. & Gen Mgr.-Phil Rather, 
Sales Manager-Lloyd Evett. 
Program Director-Jim Workman. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1.000 w. days, 250 er. 2112014; 1340 he. 

Non-directional. 
Operating schedule: 6 am-midnight Mon thru Sat, 
5 am-11 pm Sun. PST 

4. AGENCY COMMISSION 
15% un net time; no each diamant, 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a, 44, 5, 011, 7a. 8. 
Rate Protection: 1013, lib, 12b. 13b, 14b. 
Basic Rates: 12e, 22b, 23a, 24b. 290. 
Contracts: 40a. 42a, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b. 62b. 62e, 
Cancellation: 705, 70e, 71b, 730. 
Affiliated with MBS Radio Network, 
Member: California Farm Network. 

TIME RATES 
Rates effective   

Rates received February 5. 1962. 
6. SPOT ANNOUNCEMENTS 

1/2 hr. 1/4 hr. 5 min. 1 min. 30 sec. 
1 time.... 36.00 28.50 14.25 6.00 4.50 

13 times.. 34.00 26.50 13.25 5.75 4.15 
26 Urnes., 32.00 24.50 12.25 5.50 4.00 
52 times.. 30.00 22.50 11.25 5.00 3.75 
104 times_ ..._. 20.50 10.25 4.75 3.50 
156 times.. ....._. 18.50 9.25 4.50 3.25 
260 times..   16.50 8.25 4.00 3.00 

7. PACKAGE PLANS 
Per week: 1 min. 90 sec. 

10 times  .... 5.00 3.75 
15 time, 4.75 3.50 

3.25 
25 times  4.25 3.00 
50 times  4.00 - 

Per day: 
5 Urnes  4.00 2.75 

10 times  3.75 2.50 

WEST COVINA 
Los Angeles County-Map Location E-10 

See SUDS consumer market map and data at begin-
ning of the State. 

See Los Angeles Urban Area 

WILLOWS 
Glenn County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

K I QS 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 205 9690 0.00 
KIQS Radio, Box 7, Willows, Calif. 95988. Phone 

916-934-4654. 
STATION'S PROGRAMMING DESCRIPTION 

KIQS: Programs local-regional news on half hour 
with national-world news on hour. Weather and 
sports at :45. Middle-of-the-road music with country 
western Sat afternoons. Farm programming and per-
sonality throughout broadcasting day. Contact Rep-
resentative for further details. Rec'd 3/26/69. 

I. PERSONNEL 
Owner & Mgr.-Barry Lando. 
Program Director-Don Schreir. 
Sales Manager-Patricia Begrin. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
250 w. days; 1560 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15% on time only: no cash diamant. 

5. GENERAL ADVERTISING See coded reputations 
General: lb, la. 3a, 4e, 5, 6a, 7a. 
ltate Protection: 10d, Ild, 124. 134. 14d, 15e, 15b, 

16. 
Basic states: 20b, 21a, 21d, 22a. 22b, 23e, 23b, 24s. 

25e. 26, 27. 20e, 28e. 29a, 30, 31, 32a, 33s. 
Contracts: 40a 41, 42a, 43, 44b, 45, 46, 47e, 48. 49, 

51e. 
Comb.: Cont. Discounts: 60b, 60f, 61b, 62b, 624. 
Cancellation: 70e, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with the MRS Radio Network. 

CALIFORNIA 
TIME RATES 

Elf Rec'd 1/24/69. 
6. SPOT ANNOUNCEMENTS 

lx 130 26x 520 104x 
1 min 4.00 3.80 3.70 3.50 3.40 
30 sec 3.00 2.90 2.80 2.70 2.60 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGES 

(1/3 in Traffic Times) 
- 1 mill - 
15 ti 30 tl 

Per wit. ea:   3.50 3.00 
8. PROGRAM TIME RATES 

Ix 130 260 52x 104x 
1 hr.. 45.00 43.00 41.50 40.00 38.00 

1/2 hr.. 26.00 25.00 24.00 23.00 22.00 
1/4 hr.. 17.50 17.00 16.50 15.50 15.00 
5 min 7.25 7.00 6.75 6.50 6.25 

WOODLAND 

156x 260+ 
3.20 3.00 
2.50 2.40 

- 30 see - 
15 ti 30 ti 
2.70 2.40 

I56x 260+ 
36.00 34.00 
21.00 20.00 
14.00 13.50 
6.00 5.75 

Tole County-Map Location B-5 
See SRDS consumer market map and data at begin-
ning of the State. 

KRBT (FM) 
1961 

Media Code 4 205 9720 5.00 
Tiger Broadcasting, Inc., 1212 Kentucky Ave., Wood-

land. Calif. 95695. Phono 916-602-0241. 
I. PERSONNEL 
President-William B. Elliott. 

2. REPRESENTATIVES 
San Francisco, Los Angeles-Advertising Sales West. 

3. FACILITIES 
ERP 35,000 w.; 102.5 me. Stereo. 
Operating schedule: 24 hre daily. 
Antenna ht.-210 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2h, 38. 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21e, 21b, 23a, 24b, 25e, 26, 28a, 

28c. 29a, 33e. 
Contracts: 40e, 42d, 44b, 46, 47e, 51a, 51b. 
Comb.; Cont. Discounts: 60e, 60i, 61b. 
Prod. Services: 82. 

TIME RATES 
Elf Rec'd 2/3/69. 

6. SPOT ANNOUNCEMENTS 
1 min...   9.50 30 7.50 

10. SPECIAL FEATURES 
Newscasts _ ...... ......___ 12 Fun Time...-__.--.. 11 

YREKA CITY 
SIskiyou County-Map Location B-2 

See EIRDS consumer market map and data at begin-
ning of the State. 

KSYC 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 205 9750 2.00 
Northern Broadcasting Co.. Lawrence Lane, 'Yreka. 

Calif. 96097. Phono 916-842-4158. 

I. PERSONNEL 
President-R. W. Lake. 
Vice-Pres. & Station Mgr.-Holt C. Wardrip. 

2. REPRESENTATIVES 
Tho Sandeberg-Glenn Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 Ise. 

Non-directlonal. 
Operating schedule: 6:30 a.m. to 10:00 p.m. week-
days; 8:00 a.m. to 9:00 p.m. Sunday. PST. 

4. AGENCY COMMISSION 
15/0 net time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3d, 4a, 4d, 5. On. 7b. 
Rate Protection: 106. 11g, 12g. 13g, 14g. 15b. 
Basic Rates: 20b. 21a. 21b, 21e, 214, 22b, 23a, 24b, 
25e. 26. 28a, 280. 296. 33e. 
Contracts: 424. 44e. 46, 47e, 48. 49, 51s. 51b, 
Comb.; Cont. Discounts: 60b, 601, 61e, 62b, 62d. 
Cancellation: 70b, 70d. 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective August I, 1958. (card No. 4.) 

Card received July 28. 1958. 
Rev. (Spot Announcements) reed April 23, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min/sta. 1 ti 13 U 26 ti 52 U 104 U 156 U 

break ___ 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec or less 4.50 4.00 3.75 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

I time.... 45.00 30.00 20.00 15.00 10.00 
13 times.. 40.50 27.00 18.00 13.50 9.00 
26 times.. 36.50 24.30 17.00 12.10 8.50 
52 times_ 34.00 21.00 16.00 10.90 7.00 

104 times.. 32.00 20.00 15.00 9.80 6.50 
156 times.. 30.00 19.00 14.00 8.82 6.00 

It's a 
profitable habit 

to consult the Service-Ads as well 
as the listings. Each gives important 
data to consider when planning the 
schedule.  12/66 
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CALIFORNIA 

YUBA CITY (2 Am 
Sutter County-Map Location C-4 

Sea ORBS consumer market map and data at begin-
ning of the State. 

KOBO 
(formerly KZIN) 

1953 

Media Code 4 205 9760 1.00 

General Broadcasting Corp., 700 A Onstott Rd., Yuba 
City, Calif. 95991. Phone 916-673-7677. 

I. PERSONNEL 
Pres. & Gang Mgr.-Jerry McLevis. 
General Sales Manager-Tom Morgan. 
Program Director-Bill Tate. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
100 w.: 1450 kc. Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended 
General: la, la, 4a, 4d, 5, 6e, 7. 
Unto Protection: 1213. 14b. 

Basic Rates: 20e, 22e, 23a, 24e. 26. 29e. 
Contracts: 40a. 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 60b, 60k, 61e. 61b, 62b, 62e. 
Cancellation: 70a, 70c. 71b, 73e. 

TIME RATES 
No. IA Eff 7/15/69-Itec'd 7/17/69. 

6. SPOT ANNOUNCEMENTS 
ROS: Flat 10 ti 20 t1 SO ti 40 ti 5D+ 
1 min.  7.80 7.00 6.30 5.65 5.00 4.55 
30 sec__ 6.25 5.60 5.00 4.55 4.00 3.65 
15 sec..._ ....... 3.90 3.50 3.15 2.80 2.50 2.25 
Fixed position, extra 10%. 

CONSECUTIVE WEEK DISCOUNT 
4 wk-5% 13 wk-10% 52 wk-20% 

KUBA 
1947 

Media Code 4 205 9765 0.00 
Grayson Broadcasting, Inc., Box 30S, Yuba City, 

Calif. 95991. Phone 916-673-7344. 
I. PERSONNEL 
President-Sid A. Grayson. 
General Manager-Stu Klein. 

2. REPRESENTATIVES 
J. A. Lucas & Co.. Inc./JALCO. 

3. FACILITIES 
5.000 w., non-directional days; 500 w. nights; 1600 he. 
Operating schedule: 6 am-10 pm. PST. 

4. AGENCY COMMISSION 
15/0 Mae only. 

renulstions 5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 30. 3d, 4a, 4d, 5, 6a. To, 8. 
Rate Protection: 15d. 

6. 

Basle Rates: 2013. 21e, 21d, 22a, 23a, 24b, 24c, 25a, 
26, 28, 28c, 29a. 32b, 33b. 

Contracts: 40e, 41, 42b, 42d, 45, 46, 48. 
Comb.: Cont. Discounts: 60b. 60d. 60g, 601. 
Cancellation: 70a. 70e, 71e, 72, 73b. 
Prod. Services: 81, 82. 
Member: Joins-No/Cal Group. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 8/1/69-Rec'd 7/7/69. 

AA-Mon thru Fri 7-9 am & 4-6 pm. 
A-All other times. 

SPOT ANNOUNCEMENTS 

-AA- -A - 
PER YR: I min 30 sec I min 30 sec 
1 x  6.50 5.00 5.00 3.75 
50 x  6.25 4.75 4.75 3.55 
100 x  6.00 4.50 4.50 3.35 
250 x  5.75 4.25 4.25 3.15 
500 x  5.50 4.00 4.00 3.00 
1000 x  5.00 3.75 3.75 2.80 
1500 x  4.00 3.00 3.00 2.25 

7. PACKAGE PLANS 
-AA- -A-

PES WK: 1 min 30 see 1 min 30 sec 
10 ti  6.25 4.75 4.75 3.55 

432000 It'l l  6.00 4.50 4.50 3.35   5.75 4.25 4.25 3.15 
5.50 4.00 4.00 3.00 

May be converted to yearly frequency when earned. 

TOTAL AUDIENCE PLAN 
Mon thru Fri only: 1 spot in each day part-6-9 am, 
9 am-noon, noon-3 pm, 3-6 pm & 6-10 pm. 

PER WK: I min 30 sec 
TAP, 25 ti..._ ..... .... _ ......... - ..... -... 120.00 92.50 
Do not combine with any other packages or fre-
quencies for additional discounts. 

8. PROGRAM TIME RATES 
CLASS A 

PER YR: lx 26x 52x 104. I56x 260. 
1 hr  65.00 62.00 59.00   
1/2 hr  39.00 37.50 36.00 34.50   
1/4 hr  27.00 26.25 25.50 24.75 24.00 22.00 
5 min   10.00 9.50 9.00 8.50 8.00 7.50 

10. SPECIAL FEATURES 
5-minute news-news fee, extra 1.00. Non-commls-
slonable. 

SPANISH 
Sat 10 am-5 pm; Sun 5-11 am. 

1/2 hr 1/4 hr I min 
Flat   35.00 17.50 6.00 

SO see 
4.00 

CATALINA ISLAND 
AVALON 

KBIG 
Listing for Avalon (Catalina Island) appears alpha-
betically according to city under California listing.. 
The 17.BIG listing appears under both Los Angeles 
and Los Angeles Urban Area, 
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e CITY POPULATION 
t? SRDS Consumer 

Market Data 

• A® CI e • 3 0 With Daily Media. 

D 0 0 Without Daily Media. 

Symbols Designate Types «of Media. 

*Newspaper —'si-Radio 4--)Television 
COUNTY NAMES ARE IN ITALIC TYPE 

— Designates Metropolitan Areas within this state 

Copyright by Standard dote d Dec, Service, Inc., end by Rand McNoily d Co. 
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11 

12 

ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 
NEWSPAPER 

Golden—Jefferson County 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership — thus SRDS believes 
further publication of Radio Household Data h 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  72,500 Denver   60,200 
METRO AREAS Pueblo   3,100 

Colorado Springs 7,200 Total Metros_ 70,500 

Spanish Population Data 
(July 1, 1969) 

METRO AREAS Denver   69,300 
Denver   104,800 El Paso   12,900 
Colorado Springs 12,900 Huerfano   4,300 
Pueblo   43,200 Jefferson   5,100 
Total Metros .... 160,900 Los Animas   7,200 

COUNTIES Mesa   5,000 
Adams   18,500 Otero   6,300 
Arapahoe   5,700 Pueblo   43,200 
Boulder   6,200 Rio Grande   3 300 
Conejos   4,600 Weld   11,600 
Costilla   3,1300 Total Counties .. 206,200 
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COLORADO 

Arvada-Jefferson 
Aurora-Arapahoe 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES JUIII COUNTIES-This list shows counties in which cities are located. Cities are first, counties next. 
Boulder-Boulder Denver-Denver Fort Col I ins-Larimer Greeley-Weld Littleton-Arapahoe Pueblo-Pueblo 
Colorado Springs-El Paso Englewood-Arapahoe Grand Junction-Mesa Thornton-Adams 

Westminster-Adams 

Estimates for: 
STATE 
COUNTY-Map Loe. 

City 
Metropolitan Area 

Population Households 
I/1/69 1/1/69 
(000) (000) 

-Consumer Spendable Incarne-1968 
0/,, Distribution of Families 

Per 8000 5000 8000 10000 15060 
Household to to to to and 

($000) (5) 4999 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($000) (5) 

Food 
($000) 

Retail Sales-1968 
 By Selected Store Types  

General Home 
Drug Mdse. Apparel Furn. 

($000) ($000) ($000) ($OW) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Paveen. Farm Gross 
ser Popu- Fart. 
Cara lotion Interns 

1/1/69 1/1/69 1968 
(000) (000) (500tY. 

COLORADO STATE 
TOTALS  2,051.4 639.90 5,829,732 9,110 

ADAMS F-5t  166.1 
Thornton  20.1 
Westminster 20.4 

ALAMOSA D-7  10.2 
ARAPAHOE F-51  146.9 

Auroras  73.3 
Englewood  44.7 
Littleton  21.7 

ARCHULETA C-8  2.6 
BACA H-8  6.2 
BENT G-7  7.1 
BOULDER E-4  111.7 

Boulder  57.3 
CHAFFEE D-6  8.9 
CHEYENNE G-6  1.9 
CLEAR CREEK E-5 _.. 2.9 
CONEJOS D-8.....  - 7.9 
COSTILLA E-8  4.0 
CROWLEY F-7  3.7 
CUSTER E-7  1.2 
DELTA B-6  14.6 
DENVER E-5t ....... -..- 514.9 

Denver  514.9 
Denver Metro Area  1,. 

DOLORES B-7  2.2 
DOUGLAS E-5  6.3 
EAGLE D-5  4.9 
ELBERT F-5  2.3 
EL PASO F-6t  197.2 

Colorado Springs  110.6 
Colorado Springs 
Metro Area  197.2 

FREMONT E-6  21.3 
GARFIELD B-5  12.6 
GILPIN E-5  .7 
GRAND D-4  2.8 
GUNNISON C-6  5.0 
HINSDALE C-7  .2 
HUERFANO E-7........   5.8 
JACKSON D-4  1.0 
JEFFERSON E-5  -..- 207.5 

Arvada  31.5 
K1OWA G-6  1.6 
KIT CARSON G-5  5.5 
LAKE D-5  8.1 
LA PLATA C-8  17.0 
LARIMER E-3  70.3 

Fort Collins  42.0 
LAS ANIMAS F-8  15.3 
LINCOLN G-6 ____ 4.8 
LOGAN G-3  19.3 
MESA B-5  54.7 

Grand Junction  25.9 
MINERAL C-7  .6 
MOFFAT B-4________ 6.1 
MONTEZUMA B-8......... 14.2 
MONTROSE B-6______ 21.1 
MORGAN F-4________ 24.1 
OTERO F-7________. 23.4 
OURAY B-7  .8 
PARK D-6  1.1 
PHILLIPS II-4  3.9 
PITKIN C-5  3.0 
PROWERS H-7  11.8 
PUEBLO F-7t  137.1 

Pueblo  108.4 
Pueblo Metro Area  137.1 

RIO BLANCO B-4 __ 5.8 
RIO GRANDE D-8.......... 11.1 
Rourr C-4_ ...... --____ 3.8 
SAGUACHE D-7.--....... 2.6 
SAN JUAN C-7 .7 
SAN MIGUEL B-7.____ 2.8 
SEDGWICK H-3  2.3 
SUMMIT D-5  2.6 
TELLER E-6............_.... 2.0 
WASHINGTON G-4  5.4 
WELD F-4 ..... . ... _-__ 80.9 

Greeley  37.9 
YUMA H-4  7.0 

44.16 
4.52 
5.22 
2.95 

42.08 
19.86 
14.25 
6.50 
.76 

2.00 
2.01 

34.79 
17.22 
2.88 
.58 

1.07 
1.95 
.98 

1.14 
.42 

4.97 
179.69 
179.69 
362.99 

.65 
1.96 
1.45 
.77 

60.57 
38.00 

60.57 
6.78 
4.25 
.28 
.93 

1.44 
.08 

1.81 
.31 

62.27 
8.94 
.52 

1.73 
2.34 
5.05 

22.82 
13.31 
4.68 
1.59 
5.88 

17.27 
8.88 
.24 

1.92 
4.20 
6.44 
7.32 
7.19 
.28 
.40 
138 
1.03 
3.71 

38.86 
31.86 
38.86 
1.79 
3.13 
1.26 
.74 
.22 
.90 
.76 
.82 
.72 

1.70 
24.68 
12.63 
2.35 

357,758 
28,452 
44,867 
25,504 

445,294 
163,538 
124,428 
54,387 
5,246 

16,318 
18,303 

239,126 
150,762 
21,449 
10,407 
9,330 

13,021 
5,214 
8,005 
2,518 

34,747 
1,992,205 
1,992,205 
3,524,958 

5,942 
12,390 
10,304 
8,438 

453,661 
220,044 

453,661 
47,640 
35,111 
1,946 

10,672 
16,819 

675 
16,576 
5,643 

490,575 
74,338 
7,173 

19,864 
20,790 
66,080 

144,613 
74,799 
43,428 
16,055 
67,755 

160,629 
59,098 

970 
30,233 
39,264 
41,839 
57,388 
59,258 
4,708 
6,273 

13,244 
10,177 
33,136 

333,180 
276,680 
333,180 
16,297 
22,949 
15,709 
8,861 
1,892 
8,962 

12,193 
7,191 
6,880 

17,505 
189,634 
84,658 
24,765 

16.3 25.5 16.7 20.1 15.2 3,742,525 5,849 732,447 149,885 436,710 158,894 146,032 

8,101 14.8 27.3 20.8 23.6 12.1 
6,295 
8,595 
8,645 18.8 26.7 14.4 16.7 11.4 

10,582 10.0 21.4 18.1 25.4 22.9 
8,235 
8,732 
8,367 
6,903 24.7 26.7 9.9 8.3 7.5 
8,159 22.7 24.7 10.8 12.3 10.6 
9,106 20.8 31.6 10.9 9.8 10.4 
6,873 21.3 31.6 17.9 12.6 6.3 
8,755 
7,448 22.2 22.3 16.8 19.7 10.3 

17,943 10.8 12.7 12.8 23.7 37.6 
8,720 22.9 39.5 12.8 10.2 10.2 
6,677 21.9 23.6 10.3 10.6 6.3 
5,320 15.4 31.8 9.2 4.2 1.3 
7,022 21.0 42.0 12.0 5.4 1.7 
5,995 18.0 35.1 8.6 3.0 1.1 
6,991 23.4 22.4 12.5 14.9 8.8 

11,087 10.9 22.2 15.1 23.5 24.6 
11,087 
9,711 13.1 26.0 17.2 21.5 18.1 
9,142 15.6 17.2 15.5 25.3 20.6 
6,321 25.0 27.8 17.9 15.3 4.9 
7,106 24.4 18.7 18.0 22.8 8.5 

10,958 17.1 14.2 13.7 26.5 12.9 
7,490 21.5 26.8 17.6 16.9 10.7 
5,791 

7,490 21.5 26.8 17.6 16» 10.7 
7,027 20.9 19.2 17.4 21.7 10.6 
8,261 18.4 22.9 17.5 21.8 12.8 
6,950 28.4 25.3 15.9 17.7 8.1 

11,475 14.1 15.8 13.4 28.2 27.6 
11,680 16.4 19.5 14.5 22.6 19.4 
8,438 14.3 13.0 8.3 19.9 37.1 
9,158 19.4 18.0 11.3 20.6 16.3 

18,203 14.4 15.4 12.8 30.9 26.5 
7,878 15.2 33.1 19.6 17.0 9.7 
8,315 

13,794 13.2 16.4 10.4 25.1 32.8 
11,482 20.1 19.4 13.1 22.4 20.0 
8,885 19.8 26.8 18.8 21.9 11.7 

13.085 17.3 23.7 15.6 19.4 14.5 
6,337 25.7 26.7 16.0 11.9 5.4 
5,620 
9,279 18.4 18.2 12.5 23.2 16.6 

10,097 21.0 19.4 13.7 19.1 17.3 
11,523 20.5 24.1 16.3 18.4 13.6 
9,301 14.7 22.0 13.8 26.0 18.1 
6,655 
4,042 28.7 28.7 19.8 11.9 2.0 

15,746 17.3 24.8 17.8 20.5 16.7 
9,349 19.0 25.0 16.7 17.3 9.0 
6,497 26.4 24.9 15.2 14.6 6.7 
7,840 21.9 23.3 16.6 17.8 10.6 
8,242 20.1 21.1 15.5 20.8 13.5 

16,814 16.9 14.5 14.2 32.4 13.9 
15,683 10.8 15.4 12.6 35.8 23.8 
9,597 20.6 20.3 15.0 22.0 15.6 
9,881 15.9 19.5 14.7 19.0 23.1 
8,932 21.9 21.0 14.8 21.6 13.2 
8,574 20.0 26.1 17.5 20.4 12.5 
8,684 
8,574 20.0 26.1 17.5 20.4 12.5 
9,104 16.5 23.1 18.2 23.3 14.4 
7,332 21.5 20.9 15.0 16.5 6.3 

12,467 13.9 14.7 11.9 28.0 24.0 
11,974 14.3 13.1 7.6 20.4 28.4 
8,600 19.0 51.0 12.9 3.2 0.8 
9,958 16.6 19.2 17.1 26.1 16.9 

16,043 10.3 12.0 9.2 36.5 31.2 
8,770 8.6 26.4 23.2 26.8 12.1 
9,556 19.1 19.0 13.8 26.2 17.5 

10,297 20.5 19.2 13.9 22.0 15.3 
7,684 22.1 22.7 16.7 17.0 9.9 
6,703 

10,538 18.0 16.3 12.9 22.9 17.9 

154,960 
12,597 
31,484 
24,501 

286,862 
107,770 
103,485 
80,518 
2,790 

10,684 
7,825 

220,907 
124,897 
17,159 
2,904 
6,977 
5,770 
1,807 
2,113 
869 

22,318 
1,150,239 
1,150,239 
2,205,146 

2,197 
6,676 
5,344 
2,402 

330,217 
252,741 

330,217 
27,110 
25,225 
1,687 
7,372 
11,781 

448 
7,633 
2,595 

392,178 
35,296 
3,812 
16,239 
10,360 
31,191 

134,760 
74,729 
21,087 
8,992 

45,654 
82,648 
69,202 

836 
14,877 
23,335 
24,296 
40,310 
37,185 

981 
1,942 
7,654 

10,467 
27,811 

247,474 
223,505 
247,474 

6.787 

3,509 
2,787 
6,031 
8,305 
6,817 
5,426 
7,262 

12,387 
3,671 
5,342 
3,893 
6,350 
7,253 
5,958 
5,007 
6,521 
2,959 
1,844 
1,854 
2,069 
4,491 
6,401 
6,401 
6,075 
3,380 
3,406 
3,686 
3,119 
5,452 
6,651 

5,452 
3,999 
5,935 
6,025 
7,927 
8,181 
5,600 
4,217 
8,371 
6,298 
3,948 
7,331 
9,387 
4,427 
6,176 
5,905 
5,615 
4,506 
5,655 
7,764 
4,786 
7,793 
3,483 
7,748 
5,556 
3,773 
5,507 
5,172 
3,504 
4,855 
5,546 

10,162 
7,496 
6,368 
7,015 
6,368 
3,792 

20,986 6,705 
8,310 6,595 
2,714 3,668 
726 3,300 

2,353 2,614 
7,713 10,149 
2,718 3,315 
2,785 3,868 
6,195 3,644 

133,085 5,392 
84,704 6,707 
14,692 6,252 

54,391 6,972 13,471 
6,493   

11,438 1,036 7,826 
4,042 736 3,281 

61,261 10,469 30,607 
24,793 3,504 9,260 
14,298 3,269 8,211 
20,723 3,961 19,037 

110 63 168 
2,087 346 290 
1,864 328 392 

44,918 8,894 14,733 
23,605 5,697 9,942 
3,349 565 497 
618 275 

1,320 242 
1,318 326 
402   
342 47 
254 51 

5,203 1,006 
186,814 47,644 
186,814 47,644 
427,362 92,626 

448 208 
1,121 274 
1,135 162 
647   

60,413 11,347 
48,059 6,062 

60,413 
6,511 
5,385 
192 

1,300 
2,494 

1,913 
442 

79,978 
12,242 

436 
2,205 
2,450 
6,461 

24,784 
13,544 
4,701 
1,097 
8,032 

17,558 
13,614 

177 
3,146 
4,861 
5,572 
7,639 
8,315 
110 
231 

1,071 
1,716 
5,285 

58,297 
52,269 
58,297 
1,374 
4,515 
1,518 
270 
214 
447 

1,110 
270 
746 

1,741 
22,930 
15,594 
2,896 

11,347 
1,180 
1,067 

62 
430 
289 

330 
211 

18,647 
1,981 
208 
580 
692 
861 

5,562 
2,660 
684 
229 

1,183 
3,189 
3,157 

340 
583 
898 

1,289 
1,260 

71 
93 

276 
607 
704 

10,691 
9,429 

10,691 
317 
770 
448 
172 
28 

116 
318 
64 
88 

251 
4,531 
3,263 
611 

4,303 3,146 
1,167 71 
1,042 130 
745 1,280 

7,142 10,997 
4,575 3,323 
2,359 5,131 
1,126 1,614 

24 
348 
256 

11,566 
6,856 
556 
25 

129 147 
631   
366 65 
36   

11 
1,401 715 

177,694 58,840 
177,694 58,840 
306,326 92,318 

167   
215 229 
388 134 
65   

34,972 18,911 
24,398 16,304 

34,972 
2,179 
648 

18,911 
791 

1,354 

190 45 
448 243 

186 
84 

69,821 
1,025 
275 
535 
826 

4,944 
9,543 
7,005 
2,494 
182 

1,988 
8,271 
7,942 

298 
45 

10,467 
630 
143   
374 
465 

1,301 
5,263 
3,051 
695 
428 

2,784 
2,852 
2,727 

541 399 
1,760 524 
1,263 1,473 
936 1,829 

3,053 1,234 
217   
445   
218 166 
242 558 

1,928 911 
30,332 11,943 
27,490 9,541 
30,332 11,943 

203 270 
298 1,133 
703 324 
135 38   
23   

272 45 
237 702 
102   
69 74 

528 35 
10,171 5,311 
8,620 4,514 
917 384 

133 
129 

8,381 
4,466 
368 
20 
64 
52 
44 
19 

467 
53,015 
53,015 
87,932 

687,863 260,234 976.04 71.0 1,063,839 

12,664 14,493 80.04 2.3 50,556 

951 1,864 
3,131 2,902 

74,044 19,685 
13,522 7,755 
46,771 4,840 
5,180 7,221 
758 476 

1,589 733 
1,840 561 

45,749 13,210 
29,905 6,789 
3,883 1,962 
452 378 
271 942 
780 920 

272 
883 219 

194 
3,792 2,193 

198,059 58,658 
198,059 58,658 
410,509 133,127 

291 
61 1,590 609 
126 939 825 

245 166 
16,662 59,363 26,164 
15,252 50,662 18,232 

16,662 59,363 26,164 89.19   
1,270 4,647 2,588 9.27 .6 5,083 
735 4,309 3,118 7.43 1.2 8,607 

93 .76   39 
43 1,053 1,050 2.30 .3 3,917 
501 1,369 1,431 2.88 .5 5,251 

125 .22 .1 344 
181 1,115 1,200 2.61 .6 4,593 
42 309 491 .82 .3 6,737 

12,393 79,993 27,081 110.15 1.0 10,593 
1,444 4,179 3,443   

611 844 .99 .5 11,464 
247 2,477 2,129 3.39 1.2 28,631 
544 1,412 916 3.96 .1 193 
976 4,832 1,993 8.41 1.5 7,427 

6,332 25,972 9,087 36.46 3.1 40,826 
4,321 15,649 4,559   
530 3,919 2,010 6.38 1.2 11,860 
44 1,671 1,886 2.41 1.2 21,655 

1,224 11,565 3,010 9.38 2.8 50,351 
2,693 18,053 6,013 26.33 3.7 26,025 
2,655 14,964 4,328   

140 .35 .1 254 
449 3,649 1,344 3.14 .5 9,737 
675 5,074 2,504 5.51 1.5 7,759 
676 3,080 2,150 8.08 2.7 17,089 

1,304 5,254 3,132 9.37 2.9 70,218 
1,521 7,091 2,239 10.18 1.8 35,142 

184 .82 .2 1,687 
160 346 1.13 .2 3,796 

126 1,433 700 2.13 .9 12,917 
121   612 3.41 .2 1,806 
682 4,231 2,391 5.85 1.6 27,957 

11,078 48,420 16,116 51.52 1.8 20,636 
10,037 48,155 13,340 
11,078 48,420 16,116 51.52   

103 1,329 1,081 2.34 .5 6,101 
669 3,735 2,006 4.49 1.4 16,582 
33 1,214 1,506 3.03 .8 10,004 

532 578 1.66 .7 9,158 
83 71 .40 .1 

23 627 357 .89 .2 1,662 
331 1,653 639 1.81 .5 15,372 

373 685 1.29 .1 1,157 
69   437 1.67 .1 926 
100 947 895 2.89 1.9 26,870 

4,692 23,352 7,795 37.39 11.1 238,948 
3,622 15,876 3,624   
637 2,287 1,408 4.29 1.9 24,276 

4.24 .8 7,336 
75.26 .9 13,730 

1.14 .3 
2.74 1.4 
2.63 1.0 

55.18 1.9 

4.94 .4 
1,12 .5 
2.27 .1 
2.47 1.1 
1.02 .5 
1.54 .6 
.64 .4 

7.19 2.3 
237.67   

2,860 
26,160 
13,794 
35,766 

2,081 
11,846 

33 
10,270 
6,862 
8,127 
2,585 

16,832 
5,698 

558.30   
.75 .2 1,678 

3.60 .5 7,144 
2.87 .4 3,529 
1.75 1.2 16,422 

89.19 .6 16,880 

(2) Ineludes Portion In Adams County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

COLORADO 
See 'SRDS consumer market map and data at begin 
fling of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORKS 

Intermountain Colorado Group 
Intermountain Network 

KBOL-Boulder 
KTLIC-Denver 
KXAM-Pueblo 
KGIW-A la mosa 
KVIM-Salida 
KLMR-Lamar 
KGEK-Sterling ICFTM-Ft. Morgan 
KBZZ-La Junta KIITP-Durango 
Rates: See Intermountain Network under Regional 
Radio Networks and Groups. 

Comprised of: 
KCRT-Trinidad 
KCOL-Ft. Collins 
KTOTI--GreeleY 
KVOR-Colorado Springs 
KEXO-Grand Junction 
KVFC-Cortez 

ALAMOSA 
Alamosa County-Map Location D-7 

See SUDS consumer market map and data at begin-
ning of the State. 

KGIW 
1929 

Subscriber to the NAB Radio Code 
Media Code 4 206 0280 7.00 
Darrel K. Burns, Box 179. Mamosa, Colo. 81101. 
Phone 589-6644. 
STATION'S PROGRAMMING DESCRIPTION 

KGIW: Programmed for general interest. AIR PER-
SONALITIES handle most segments. News, farm 
market, weather and music 6-8 am. 8-9 am middle-
of-the-road music. 9-10 am public affairs. 10-10:30 

182 Spot Radio Stations 

am network. 10:30 am-noon middle-of-the-road music. 
Noon-1 pm news, public affairs. 1:15-2:30 pm Span-
ish program. 2:30-4 pm general popular music, in-
cluding country and western. 4-5 pm rock. 5-6 pm 
news, public affairs. 6-7 pm general popular music. 
7-8 pm serious music. 8-10 pm rock. 10-11 pm 
general music. 8-10 um rock. 10-11 pm general 
popular music. SPORTS: high school and college 
basketball, football, track and baseball. NEWS: net-
work 5 min at :55. Contact Representative for fur-
ther details. Reed 7/14/67. 

I. PERSONNEL 
Owner & Gen'l Men-Darrel K. Burns, 
Station Manager-Kenneth G. Rogers. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

(This listing continued on next page) 
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Alamosa-K G I W-Continued 
3. FACILITIES 

1,000 w. days. 250 w. nights; 1450 ke. 
Non-directional. 

Operating schedule: 6:00 am-11:00 pm. 
4. AGENCY COMMISSION 
15% on time; no cash discount. Bills due monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, 3e, 3b, 3e, 3d, 4e. 4d, 5. 6e. 

7a, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 15b, 16. 
Basic Rates: 20b, 21c, 21d, 22e, 24e. 24b, 24e, 25e. 

26, 28b, 28e, 33a. 
Contracts: 43, 445. 44b, 45, 47e, 48, 49, 51a„ 51b, 

51e. 
Comb.; Cont. DIscounta: 60e, 61a. 61e. 62e, 62d. 
Cancellation: 70a, 70e, 72, 730, 73b. 
Prod. Services: 82. 
Affiliated with SIBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network, 

TIME RATES 
Eft 3/1/66--Rec'd 7/27/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 1040 156x 2600 3120 

.1. min  3.90 3.83 3.74 3.60 3.59 3.44 3.28 
(•) 100 words or less. 

6. PROGRAM TIME RATES 
lx 260 52x 104x I56x 260X 3120 

1 hr.__ ....... 30.00 29.40 28.80 28.20 27.60 26.40 25.20 
1/2 hr  18.00 17.64 17.28 16.92 16.56 15.84 15.12 
1/4 hr. 12.00 11.76 11.52 11.28 11.04 10.56 10.08 
10 min__ 9.00 8.82 8.64 8.46 8.28 7.92 7.56 
5 min.  6.00 5.88 5.76 5.64 5.52 5.28 5.04 
10 spots In 1 week take the 156 rate. 
25 spots in 1 week take the 260 rate. 
30 or more spots in 1 week take the 312 rate. 

ARVADA 
Jefferson County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Denver 
(including Arvada, Aurora, Englewood, 
Golden, Lakewood, Littleton) 

ASPEN 
Pitkin County-Map Location-D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KSNO 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 206 0420 9.00 
Aspen Broadcasting Co., Inc., Box E. 310 East Main 

St., Aspen. Colo. 81611. Phone 303-925-7383. 
STATION'S PROGRAMMING DESCRIPTION 

KSNO: Programmed for adults. 
Dec-Apr: winter sports area, June-Sept: serious 
music festival. MUSIC: popular music, standards, 
middle-of-the-road, mainstream jazz, popular jazz. 
Commentary 11:30 am-noon M-F. Serious music 1-2 
pm M-F. NEWS 15%: local news twice daily M-F 
10:30-11 am & 6:10-6:15 pm. Sat 9-10 am folk 
muslo. 10-11 am rock and roll. Sun religious music 
9 am-noon, serious music noon-5 pm. Personalities 
available for remote pickups. News gathering facili-
ties. Contact Representative for further details. Rec'd 
10/31/67. 

I. PERSONNEL 
Pres. & Sta. Mgr.-William R. Dunaway, 
Sales-Steve Herron. 
Traffic Manager-Bettye I. Harvey. 

2. REPRESENTATIVES 
John L. McGuire & Co. 

3. FACILITIES 
5.000 w. days; 1260 kc Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 4a, 40. 5, 6a, 7a, 8. 
Rate Protection: 106, 11g. 
Basic Rates: 20b. 
Contracts: 44a. 46. 
Comb.; Cont. Discounts: 60d, 62a, 62d. 
Cancellation: 70e. 71a, 73a. 
Prod. Services: 81. 82. 

TIME RATES 
Eff Reed 1/3/69. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 261 52x 104x I56x 260x 312x 

1 min 5.75 5.50 5.25 5.05 4.80 4.55 4.35 4.10 
8. PROGRAM TIME RATES 

Ix I3x 260 52e I04x 1560 
1 hr  48.00 46.00 44.00 42.00 40.00 38.00 
1/2 hr  28.80 27.60 26.40 25.20 24.00 22.80 
1/4 hr  19.20 18.40 17.60 16.80 16.00 15.20 
10 min  14.40 13.80 13.20 12.60 12.00 11.40 
5 min  9.60 9.20 8.80 8.40 8.00 7.60 

AURORA 
Arapahoe County-Map Location F-5 
Adams County-Map Location F-5 

See SRDS consumer market map and data at been-
fling ot the State. 

See Denver 
(including Arvada, Aurora, Englewood, 
Golden, Lakewood, Littleton) 

BOULDER 
Boulder County-Map Location E-4 

See SRDS consumer market map and data at begin-
flog of the State. 

KBOL 
1947 

e 
Subscriber to the NAB Radio Code 

Media Code 4 206 05602.00 
KBOL. Inc., Box 146. 2028 Pearl St., Boulder, Colo. 

80301. Phone 303-444-1490. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Russel Shaffer. 
Vice-Pres. & Sales Mgr.-Gene Palm. 
Secretary-Treasurer-Ann L. Shaffer. 

2. REPRESENTATIVES 
Edward Petry .Se Co.. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 ke. 

Non-directional. 
Operating schedule: 6:00 am-mldnight. MST. MDT. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3d, 4a, 4d, 5, 6a, 7b, 8, 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21b, 22a, 22b, 23a. 24b, 25e, 28b. 

20e, 29a. 
Contracts: 40e, 41, 44e, 45. 46. 47a. 49, 51b. 
Comb.; Cont. Discounts: 60e. 60f, 611, 62d. 
Cancellation: 70e. 70e, 71e, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 3 Eff 1/1/69-Ree'd 1/24/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE-100 WORDS OR LESS 
lx 26e 520 1040 156x 2600 3I2x 624e 

1 min 7.00 6.90 6.80 6.70 6.60 6.25 6.00 5.50 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

7. PACKAGE PLANS 
A-6:30-9 am, noon-1 pm, 4:30-7:30 pm. 
B-All other times. 
PER WK, EA: 

 A 
1 min 90 see 10 see 1 min 30 see 10 see 

12 ti.  6.00 5.00 4.00 5.00 4.00 3.00 
18 ti  5.75 4.75 3.75 4.75 3.75 2.75 
24 ti  5.50 4.50 3.50 4.50 3.50 2.65 
30 ti  5.25 4.25 3.25 4.25 3.25 2.50 
36 1  5.00 4.00 3.00 4.00 3.00 2.25 

8. PROGRAM TIME RATES 
lx 26e 120 I04x 156e 2600 312e 6240 

1/2 hr.. 35.00 32.50 32.00 31.00 27.50 26.00 24.50 22.50 
1/4 hr.. 22.50 20.50 20.00 19.00 17.00 14.00 13.00 12.00 
10 min.. 18.50 17.50 17.00 16.00 14.00 12.50 12.00 9.50 
5 min.... 14.50 13.50 12.50 12.00 11.00 10.00 9.00 7.50 

BRIGHTON 
Adams County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KBRN 
1956 

Media Code 4 206 0700 4.00 
The Mile High Broadcasting Co. ' Box 428. 77 S. 4th 

' Ave. Brighten. Colo. 80601. Phone 303-659-0831, 
I. PERSONNEL 
General Manager-Virgle E. Craig. 
Bus. & Sales Mgr.-Harold V. Peirce. 
Program Director-Virginia J. Craig. 

3. FACILITIES 
500 w. days; 800 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4, AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3d, 4s, 4d, 5, 6e. 713. 8. 
Rate Protection: 10a, lia, 12a. 13a, 14a. 
Basle Rates: 20e. 21d, 22b, 23e. 24b, 25a, 28a, 28e, 

29a. 
Contracta: 40a, 41, 446, 45, 46, 48. 
Comb.; Cont. Discounts: 60b, 60f, 61a. 
Cancellation: 70d, 71e, 73b, 
Prod. Services: 80. 
Affiliated with 11BEi Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1966. (Card No. 3.) 
Card received December 13. 1965. 

6. SPOT ANNOUNCEMENTS 
20/30 10/15 

I min soc seo 
1 ti  4.00 3.00 2.10 
13 ti  3.80 2.85 2.00 
26 ti  3.60 2.70 1.90 
52 ti    3.40 2.55 1.80 
104 ti  3.20 2.40 1.70 
156 ti  3.00 2.25 1.60 
208 ti  2.80 2.10 1.50 
260 ti  2.60 1.95 1.40 
312 ti  2.40 1.80 1.30 
365 ti    2.20 1.65 1.20 
520 ti  2.00 1.50 1.10 
800 if  1.80 1.35 1.00 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE PLANS 

20/30 10/15 
PER WK: 1 min sec see 
5 ti  2.50 2.00 1.50 
10 ti  2.30 1.85 1.40 
20 ti  2.10 1.70 1.30 
30 ti  1.90 1.55 1.20 
40 ti  1.70 1.40. 
50 ti  1.50 1.25 1.00 
Package plans must be completed in 7-day period. 
No additional discounts. 

BURLINGTON 
Kit Carson County-Map Location G-5 

See SRDS consumer market map and data at beginning 
of the State. 

KNAB 
1967 

e 
Subscriber to the NAB Radio Code 

Media Code 4 206 0770 7.00 
Al *Ross, dba/BurlIngton Radio Co.. Box 516, Bur-

lington. Colo. 80807. Phone 303-346-8600. 
I. PERSONNEL 
Owner/Manager-Al Ross. 
Sales Manager-Norman Travis. 
Chief Engineer-Bette Bailley. 

2. REPRESENTATIVES 
Edward Petry & Co., /ne. 

S. FACILITIES 
1,000 w.; 1140 he. Non-directional. 
Operating schedule: . MST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, lla. 12a, 130. 14a, 15b. 
Basic Rates: 21a, 21d, 2213. 23b, 24b, 28b, 28e, 29e. 
Contracts: 400. 41, 44a, 46, 47e, 51a. 
Comb.; Cont. Discounts: 60b, 61e. 
Cancellation: 71a, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Militated with KBS. 
Member: The Intermountain Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eft 4/15/67-Reed 3/15/68. 
6. SPOT ANNOUNCEMENTS 

1-MINUTE-100 WORDS OR LESS 
lx 26x 52x I04x I56x 260x 312e 624x 

Ea  3.90 3.83 3.74 3.60 3.59 3.44 3.28 3.12 
7. PACKAGE PLANS 
A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-All other times. 
PER WK EA: 

A B-
I min 30 see 10 sec 1 min 30 see 10 see 

12 ti  2.93 2.34 1.47 2.34 1.88 1.17 
18 IL  2.73 2.20 1.37 2.15 1.72 1.08 
24 ti  2.54 2.02 1.27 1.95 1.56 .98 
30 ti  2.31 1.88 1.17 1.76 1.40 .88 
36 tL  2.15 1.72 1.08 1.56 1.24 .78 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr ID min 5 Me 

1 x.- 30.00 18.00 12.00 9.00 6.00 
  29.40 17.64 11.76 8.82 5.88 

52 x 28.80 17.28 11.52 8.64 5.76 
104 x  28.20 16.92 11.28 8.46 5.64 
156 x _____ 27.60 16.56 11.04 8.28 5.52 
260 ....... 26.40 15.84 10.56 7.92 5.28 
312 X.  ....... 25.20 15.12 10.08 7.56 5.04 
624 24.00 14.40 9.60 7.20 4.80 

CANON CITY 
Fremont County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KRLN 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 206 0840 8.00 
KRLN Inc.. Box 511, Canon Cty. Colo. 81212. 

I. PERSONNEL 
President-Norton Warner. 
General Manager-Ed WIttrock. 

2. REPRESENTATIVES 
Mountain States-Bob His Co., Inc. 

3. FACILITIES 
1,000 w.; 1400 ke. Non-directional. 
Operating schedule: 5:45 am-7:00 pm. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable within 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. 3e. 4e, 4d. 5, 6a, lb, 8. 
Rate Protection: 10g, 11g. 12g, 13g, 14g, 
Basic Rates: 20b, 21a, 21b, 21e, 22e. 23a, 24b, 24e, 

25a. 28a, 28c, 29a, 30, 32b, 33a. 
Contracts: 40a, 41. 42d, 45, 46, 47e. 49, 51b. 
Comb.: Cont. Discounts: 60f, 62d. 
Cancellation: 70a, 70e, 71a, 72. 73e, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective January 1. 1965. 
*Rates received April 19. 1965. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCE5fENT PLAN 

(Within 7 days) 
- 1 min - 30 sec - - 10 sec - 

PER WK: ea tot ea tot ea tot 
5 ti  3.50 17.50 2.70 13.50 1.75 8.75 
10 ti  3.00 30.00 2.40 24.00 1.50 15.00 
15 ti  2.80 42.00 2.20 33.00 1.40 21.00 
20 ti  2.60 52.60 2.10 42.00 1.30 26.00 
25   2.40 60.00 1.90 47.50 1.20 30.00 
30 ti  2.20 66.00 1.81) 54.00 1.10 33.00 
50 ti  2.00 100.00 1.60 80.00 1.00 50.00 

MONTHLY ANNOUNCEMENT PLAN 
(Within 1 month) 

PER MO: 
40 ti  2.80 112.00 2.20 88.00 1.40 56.00 
60 U. 2.60 156.00 2.10 126.00 1.30 78.00 
80 ti  2.40 192.00 2.00 160.00 1.20 96.00 
100 tL._   2.20 220.00 1.80 180.00 1.10 110.00 
120 ti 2.00 240.09 1.60 192.00 1.00 120.00 

YEARLY ANNOUNCEMENT PLAN 
(Within 1 year) 

PER YR: I min 30 sec 10 see 
156 Li 3.00 2.50 1.50 

312 ti 2.50 2.00 1.25 
624 ti.......... .. _ ...... 2.20 1.90 1.10 
1000 ...... ...... _ ..... _ ...... 2.00 1.60 1.00 
All announcements, regardless of length, may be 
combined to earn greater frequency. 

COLORADO SPRINGS 
(7 AM; 6 FM) 

(Including Manitou Springs) 
El Paso County-Map Location F-6 

See SltDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This I., not to Imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

KCMS KCMS-FM 
1956 1953 

MANITOU SPRINGS 

e 
Media Cede 4 206 0980 2.00 
Mr. & Mrs. C. M. Edmonds. Box 592. 68 Minnehaha 

Ave. Manitou Springs. Colo. 80829. Phone 303-
685-5778. 

I. PERSONNEL 
President-C. M. Edmonds. 
Commercial Manager-Mrs. C. M. Edmonds. 

CM5 Fimla 

COLORADO 
2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
500 w. days, 250 w. nights; 1490 ke. Non-directional. 
Operating schedule: 5:30-12:30 am. MST. 
FM-ERP 51,000 w. (hertz.), 11,000 w. (root); 102.7 
mc. Stereo. 
Antenna ht.: 2,080 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, la, 4a, 4c. 5, 6b, 7a, 8. 
Mite Protection: 15b. 
Basic Rates: 22b. 26. 29e. 
Contracts: 400. 46, 47a. 
Comb.; Cont. Discounts: 60a, 601t. 61a, 61b. 62b, 62e. 
Cancellation: 70a. 70e, 71b. 73e. 
Member: Fine Muslo Group. 

TIME RATES 
Eff 7/1/68-Ree'd 8/22/68. 

6. SPOT ANNOUNCEMENTS 
WKLY: 5 ti 10 11 

30 see. ..... _._.__.. 5.25 5.00 
MONTWEV .: 30 ti 60 tl 
1 6.25 6.00 
30 ser................_........ 4.50 4.35 
PER YR: 3600 720X 
1 6.00 5.50 
30 sec.    - 4.25 4.00 
10 sec ID: 50% of applicable 1-min. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: 13 wk 
3 ti 6.50 
6 ti 5.85 
12 ti... 5.20 

KKFM (FM) 
1058 

COLORADO SPRINGS 

20 tI 30 tI 
6.50 6.25 
4.75 4.50 
90 41 120 ti 
5.75 5.50 
4.20 4.00 
1080X 1440x 
5.25 5.00 
3.75 3.50 

21 wk 52 wk 
8.16 5.85 
5.50 5.20 
4.85 4.55 

F 

Subscriber to the NAB Radio Code 
Media Cede 4 206 11204.00 
KKFM, Inc., Box 2110, 3200 N. Nevada Ave.. 

Colorado Springs, Colo. 80901. Phone 303-634-2841, 
I. PERSONNEL 
President-Harvey Childers. 
Vice-Pros. & Gen'l Mgr.-George W. Jeffrey. 

S. FACILITIES ER? 23.000 w.; 96.5 me. 
Operating schedule: 7 am-11 pm Mon thru Sat: 
9 am-10 pm Sun. MST. 
Antenna ht.: 2,300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3b, 3e, 3d, 4a, 4d, 5, 6e, Pb. 

8. 
Rate Protection: 10g, 12g, 13g, 14d, 15a. 
Basic Rates: 20b, 21a, 21d, 220. 22b, 23a, 24e, 25a, 

28a, 30, 33b. 
Contracts: 40a, 41, 42e, 42e, 43, 44a, 46. 47e, 48, 49, 

51b. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61b, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 
All products or services and the advertising continu-
ity thereof are subject to KKFM acceptance before 
broadcast. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 10/1/66-Reed 9/28/66. 
6. SPOT ANNOUNCEMENTS 

BUY IT BY THE HOUR 
20 1-min, 5 hr per wk, ea............ ...........   9 
16 1-min, 4 hr per wk. ea  10 
12 1-min, 3 hr per wk, ea  11 
8 1-min, 2 hr per wk, ea   12 
4 1-min. 1 hr per wk. ea  14 

1 MINUTE NIGHT SPOTS 
(Mon thru Fri 6-11 pm) 

1 per day, ea  2.50 2 per day. 2.25 
Minimum 1 contract month. 

7. PACKAGE PLANS 
BUY IT BY THE MINUTE-ROS 

PER WK: 
60 1 min.... 105 20 1 min. 55 
50 1 min.  100 10 1 min......... 30 
40 1 min..._..._  90 Open ....... _ .... 3.50 
30 1 min  75 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr I hr 1/2 hr 
1 ti.   52 26 4 ti.-..........-...... 184 92 
2 ti  100 50 5 Li.   . 220 MD 
3 ti  144 72 6 tL_______. 252 126 
Rates are per month, based on 4 programs per month. 

KPIK 
1957 

COLORADO SPRINGS 

C 
Media Code 4 206 1260 8.00 
Western Broadcasting Co_ Box 2440, Mayfair Hotel. 

Colorado Springs, Colo. 80901. Phone 303-834-1503. 
I. PERSONNEL 
Partner & Gen'l Mgr.-Donald L. Drennan. 
Sales Manager-Everett Murray. 
Program Director-Stine Scott, 

2. REPRESENTATIVES 
National-Grant Webb & Company. 
Southwest-Niario Messina Company. 
Southeast-Busby, Finch and Woods. Inc. 

3. FACILITIES 
5,000 w. days; 1580 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 
Partial simulcast operation. Simulcast during AM 
operations hours. For non-simuleast see KPIK-FM 
listing. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 40. 4d, 5, 60. 7b, 
Rate Protection; 10b, 11b, 1211, 13b, 14b, 15e, 15e. 
Basle Rates: 2011. 21b, 21d, 22b, 23b, 24b, 24e, 25e, 

26, 281), 28e, 29b, 30. 
(This listing continued on next page) 
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COLORADO 

Colorado Springs-IC P I K-Continued 
Contracts: 40a, 41, 42e, 42c, 44e. 45, 46, 47e, 48, 

49. 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61e, 62d. 
Cancellation: 70e, 70c, 71e. 73e, 73b. 
Prod. Services: 80. 

TIME RATES 
Rates effective January 1, 1965. (Card No. 2.) 

Card received February 25, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti  7.00 5.60 260 ..... 5.30 4.25 
104 ti  6.40 5.20 312 ti_______ 4.95 4.00 
156 ti  5.80 4.70 500 ti  4.60 3.70 
10 second ID's-rates available on request. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PLANS 

PER WK: 1 min 30 see 1 min 30 sec 
15 ti  96.00 78.00 40 ti  198.00 160.00 
20 ti  116.00 94.00 50 ti  230.00 185.00 
30 ti ..... 159.00 127.50 

K P I K-FM 
1966 

COLORADO SPRINGS 
Media Code 4 206 1261 6.00 
D. P. Plnkston and Donald L. Drennan, Was West-

ern Broadcasting Co., Box 2440. 120 E. Platte 
Ave., Colorado Springs, Colo. 80901. Phone 303-
634-1503. 

I. PERSONNEL 
Partner & Gen'l Mgr.-Donald L. Drennan. 
Sales Manager-Everett Murray. 
Program Director-Stine Scott. 

2. REPRESENTATIVES 
Grant Webb & Co. 

3. FACILITIES 
ERP 1,500 w.; 94.3 me. 
Antenna ht.: 340 ft. above average terrain. 
Partial simulcast operation. Operated separately load 
sunset to midnight. For simulcast facilities see 
KPIK. KPIK-FM listing. 

4. AGENCY COMMISSION 
15/0 on time; payable 10th of each month. 

5. GENERAL ADVERTISING See coded regulations 
See KPIK listing for coded regulations. 

TIME RATES 
Elf 1/1/67-Ree'd 2/23/67. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

I min 30 see 20 sec 10 see 
10 ti    3.00 2.50 2.00 1.50 
20 ti  2.90 2.40 1.90 1.40 
30 ti  2.80 2.30 1.80 1.30 
40 tL  2.70 2.20 1.70 1.20 
50 ti  2.60 2.10 1.60 1.10 
60 ti  2.50 2.00 1.50 1.00 

MONTHLY PACKAGES 
25 ti  2.90 2.40 1.90 1.40 
50 ti  2.80 2.30 1.80 1.30 
100 ti  2.70 2.20 1.70 1.20 
150 ti  2.60 2.10 1.60 1.10 
200 ti  2.50 2.00 1.50 1.00 
300 ti  2.40 1.90 1.40 .90 

MONTHLY DISCOUNTS 
13 wk-5% 26 wk-10% 

ANNUAL PACKAGES 
300 x  2.50 2.00 1.50 
600 x  2.45 1.95 1.45 
900 x  2.40 1.90 1.40 
1200 x  2.25 1.85 1.35 
1500 x  2.30 1.80 1.30 
1800 x  2.25 1.75 1.25 
2400 ........ _ 2.20 1.70 1.20 

e 
KRDO 

1947 
COLORADO SPRINGS 

RAB 

1.05 
1.00 
.95 
.90 
.85 
.80 
.75 

Subscriber to the NAB Radio Code 
Media Code 4 206 1400 0.00 
Pikes Peak Broadcasting Co.. Box 1457, 390 S. 8th 

St.. Colorado Springs, Colo. 80901. Phone 303-
632-1515. 

I. PERSONNEL 
President-Harry Froth. 
General Manager-Jay Gardner. 
Radio Manager-Al Themes. 

2. REPRESENTATIVES 
The Derney Organization, Inc. 
John L. McGuire & Co. 

3. FACILITIES 
1.000 w. days. 250 w. nightz; 1240 kc. 

Non-directional. 
Operating schedule: 5-12:05 am. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 3b, 4a. 4d. 5. 6e. 8. 
Rate Protection: 15b. 
Basic Rates: 200. 22e. 22b, 23e. 24e. 24b, 25a, 26. 

28a. 29a. 
Contracts: 40a, 42a. 45. 46. 47a. 48. 
Comb.: Cont. Discounts: 605, 60f. 
Cancellation: 70a. 70e, 71a, 73a. 
Affiliated with American Information Network. 

TIME RATES 
Elf 6/1/69-Ree'd 4/30/0 

7. PACKAGE PLANS 
PER WK: 1 ti 501 10 ti 15 ti 20 ti 25+ 
1 min. _ . 13 12 11 10 9 8 
30 sec: 75% of 1 min. 10 sec: 50% of 1 min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

KRYT 
1964 

COLORADO SPRINGS 
Media Code 4 206 1540 3.00 
Business Office and Studio-847 S. Circle Dr.. Col-

orado Springs, Colo. 80910. Phone 303-634-4118. 
I. PERSONNEL 
Owner & Gen'l Mgr.-William S. Cook, 
Station Manager-Donald J. Tucker. 
Program Director-John Harding. 

2. REPRESENTATIVES 
Herbert E. Groskin fis Co. 

3. FACILITIES 
1,000 w. days; 1530 kc. Non-directional. 
Operating schedule: Sunriee-local sunset. MST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KRYT-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 
Member: The Groskin Group. 

TIME RATES 
AM/FM COMBINATION 

NATIONAL AND LOCAL RATES SAME 
Elf Rec'd 8/6/69. 

6. SPOT ANNOUNCEMENTS 
lx I5x 30x 600 I25x 250e 500x 

1 min  10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

Ix I5x 30x 60x 125x 250x 500x 
1 hr  70 67 64 61 58 55 52 
1/2 hr  53 50 48 46 44 42 40 
5 min. ..... 30 29 28 27 26 25 24 

K R Y T-FM 
1967 

COLORADO SPRINGS 
Media Code 4 206 1541 1.00 
William S. Cook, 817 S. Circle Dr., Colorado Springs, 

Colo. 80910. Phone 303-634-4118. 
I. PERSONNEL 
Owner & Gen'l Mgr.-William S. Cook. 
Station Manager-Donald J. Tucker. 
Program Director-Edward Stabler. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 28,000 w.; 101.9 me. Stereo. 
Operating schedule: 6-2 am. MST. 
Antenna ht.: 340 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-2 am. For simulcast facilities see KRYT. 

4. AGENCY COMMISSION 
15/0 time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3d, 4a, 4c, 5, 6a, 8. 
Rate Protection: 10b, 11b, 126. 13b, 14b, 15b. 
Basie Rates: 20b, 21e. 21c, 22a, 23e. 24b, 25a, 28, 

29a, 32b, 33b. 
Contracts: 40a, 41, 92a, 43, 44a, 45, 46, 47e. 48, 

50, 51b. 
Comb.: Cont. Discounts: 606, 60e, 601. 61e. 62. 
Cancellation: 70b, 70d, 71e. 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: The Groskin Group. 
Said in combination with KRYT-FM. See that list-
ing for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Ftec'd 8/6/69. 
6. SPOT ANNOUNCEMENTS 

Ix I5x 30x 60x 125X 250x 500x 
Ea .... 5.00 4.75 4.50 4.25 4.00 3.75 3.50 

8. PROGRAM TIME RATES 
lx I5x 30x 60x 125x 250x 500x 

1 hr  35.00 33.50 32.00 30.50 29.00 28.50 27.50 
1/2 hr  26.50 25.00 24.00 23.00 22.00 21.00 20.00 

KSSS 
1955 

COLORADO SPRINGS 

Subscriber to the NAB Radio Code 
Media Code 4 206 1680 7.00 
Northwest Publioations, Inc., Box 2589. 3939 E. San 

Miguel, Colorado springs, Colo. 80901. Phone 
303-596-5000. 

I. PERSONNEL 
General Manager-Wes Bradley. 
Prog. & Chief Eng.-Charles Wane. 

2. REPRESENTATIVES 
Adam Young-VTM. Inc. 
Denver-Bob Mx Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 740 kc. 

Directional-separate patterns day and night. 
Operating schedule: 24 hours MST/MBST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3c, 3d, 4e, 4d. 5. 6e. 7b, 8. 
Rate Protection: 10g. 11g, 12g. 13g. 14e. 16. 
Basic Rates: 20b, 21a, 21b. 21d, 22e. 23e. 24e. 24e. 

25a, 29a, 33a. 
Contracts: 40e. 41, 42s, 42e, 43, 44b. 45, 46, 47e. 48, 

51e, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 601, 61a. (11b. 

62b. 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 6 Elf 7/15/68-Reed 7/11/68. 

AA-Mon thru Sat 6-9 am & 3-6 pm. 
A-Mon thru Sat 5-6 am, 9-10 am. 11 am-2 pm, 6-7 
Pm: Sun 6 am-7 pm. 
B-All other times except Special Programming. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 
I ti 3 ti 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 

1 min 7.00 6.00 5.50 5.00.0 4.00 3.50 3.00 
30 see 6.00 5.00 4.50 4.00 3.50 3.09 2.50 2.25 
10 sec 3.50 3.00 2.75 2.50 2.25 2.00 1.75 1.50 

CLASS A 
1 min 5.00   4.00 3.50 3.25 3.00 2.75 2.50 
30 sec 3.50   3.00 2.75 2.50 2.25 2.00 1.75 
10 see 2.50 2.00 1.75 1.65 1.50 1.40 1.25 

CLASS B 
1 min 3.50   3.00 2.75 2.50 2.25 2.00 1.75 
30 sec 2.50 2.00 1.75 1.65 1.50 1.40 1.25 
10 sec 1.75   1.50 1.40 1.25 1.15 1.00 .90 
Time periods may be combined to earn the frequency 
rate. 

8. PROGRAM TIME RATES 
CLASS AA 
5 min 10 min 1/4 hr 1/2 hr I hr 

1 x  9.00 12.09 14.00 26.00 50.00 
3 x  8.00 11.00 13.00 25.00 49.00 
6 x  7.00 10.00 12.00 24.00 47.00 

CLASS A 
1 x  7.00 10.00 12.00 22.00 40.00 
3 x  6.09 9.00 11.00 21.00 39.00 
6 x  5.00 8.00 10.00 20.00 38.00 

CLASS B 
5 min 10 min 1/4 hr 1/2 hr 

1 x ......... ...____. .... 5.00 8.00 10.00 16.00 
3 x. 4.50 7.00 9.00 15.00 
6 x  4.00 6.00 8.00 14.00 
13 wits minimum. 

9. PARTICIPATING PROGRAMS 
Party Line-Mon Sett Fri 10-11 am & 2-3 pm. 
PER WK: 1 wk I3wk 
2 U. Tues & Thurs  . 11.00 10.00 
2 ti Mon, Wed, Fri  10.00 9.00 
5 ti Mon-Fri-.- ...... _ ...... ____.--  9.00 8.00 
Swap Shop-Sat 10-11 am. 

I hr 
30.00 
29.00 
28.00 

52wk 
9.00 
8.00 
7.00 

Ix I3x 52x 
1 min  5.00 4.50 4.00 

KVOR K V 0 R-FM 
1921 1960 

COLORADO SPRINGS 

e R AB 

Subscriber to the NAB Radio Code 
Media Code 4 206 1820 9.00 
Wolverine Broadcasting Corp., Box 986. 615 East 

Brookside, Colorado Springs, Colo. 80901. Phone 
303-632-3536. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Jim Vinait. 
General Sales Manager-"Bus" Oaks. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1300 ke. 

Non-directional. 
Operating schedule: 5:00-1:00 am. MST. 
FM-ERP 1,350 w.; 92.9 mc. 
Antenna ht.: Minus 150' below average terrain. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a. 45, 5, 6a, 8. 
ltate Protection: 106. 111). 12b. 13b, 14b. 
Basic Rates: 20a, 22e. 23e. 25a, 28b, 295. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 700. 70e, 73a. 
Affiliated with CBS. 
Member: Intermountain Network. 

TIME RATES 
No. 28 Elf 5/1/69-Rec'd 4/17/69. 

AA-Mon thru Sat 6:30-9:30 am. 
A-Mon thru Sat 6-6:30 am, noon-1 pm & 4-7 pm. 
B-Mon thru Sat 9:30 am-noon, 1-4 pm & 7-8 pm; 
Sun 6 am-8 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 520 1040 I56x 260x 
1 min.  12.00 11.75 11.50 11.25 11.00 10.75 
Class A: 80% of AA. Class C: 40% of AA. 
Class B: 70% of AA. 

7. PACKAGE PLANS 
SATURATION PLAN 
-AA- -A- B-
1 30 1 30 I 30 15 

PER WK: min see min see min see sec 
12 ti  11.00 8.25 9.00 6.75 7.50 5.60 3.75 
18 ti  10.50 8.05 8.50 6.35 7.20 5.40 3.60 
24 ti  10.00 7.50 8.00 6.00 6.90 5.15 3.45 
30   9.50 7.10 7.50 5.60 6.60 4.95 3.30 
Class C: 50% of B. 

8. PROGRAM TIME RATES 
CLASS AA 

I x 26x 52x 104x I56x 260x 
1 hr  90.00 87.00 85.25 83.50 81.50 79.75 
1/2 hr.....   53.00 51.80 50.80 49.70 48.50 47.50 
1/4 hr  35.00 34.20 33.50 32.80 32.00 31.30 
10 min.  27.00 26.40 25.90 25.35 24.75 24.25 
5 min.  18.00 17.60 17.25 16.90 16.50 16.15 
Class A: 80% of AA. Class C: 40% oi AA. 
Class B: 70% of AA. 

9. PARTICIPATING PROGRAMS 
On The Carnet-Mon thru Fri 8:15-8:55 am. 
I MIN, PER WK, EA: 13 wk 26 wk 52 wk 
3 ti  15.00 14.00 12.00 
5 ti  14.00 13.00 11.00 
Open Circuit with Maggie Houston-Mon thru Fri 
12:15 pm-1:30 am. 
1 MIN, PER WK, EA: 13 wk 26 wk 39 wk 52 wk 
3 ti  14.00 12.50 11.75 11.00 
5 ti   13.00 12.00 11.00 10.50 
6 ti  12.00 11.00 10.50 10.00 

KYSN 
1956 

COLORADO SPRINGS 

Media Code 4 206 1960 3.00 
Business Office and Studio-Box 1715, 146 W. Arvada. 

Colorado Springs, Colo. 80901. Phone 303-634-1511. 
I. PERSONNEL 
President-Donald T. Harding, Jr. 
Vice-Pres. & Gen'l Mgr.-John H. Lambert. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1480 ke. 

Directional-night only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15%: ro cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 21). 3a. 3d, 4a, 4d, 5, 6e. 71). 8. 
Rate Protection: 10b, 14b. 
Basic Rates: 20a. 21s. 21b, 21e, 21d, 23b, 24e. 24e. 

25e, 26, 28e. 29b, 30, 31. 
Contracts: 40a, 41, 42d, 44a, 45, 46. 47a, 48. 511, 

51b, 51m, 
Comb.; Cont. Discounts: 60a, 60g, 61a, 62b, 62d. 
Cancellation: 70b. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
Elf 10/1/68-Ree'd 11/7/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm; Sun noon-
7 pm. 
A-Mon thru Sat 10 am-3 DM & 7-10 pm; Sun 6 
am-noon & 7-10 pm. 
B-Mon thru Sun 10 pm-6 am. 

7. PACKAGE PLANS 
1 MINUTE 
CLASS AA 

PER WK: (*) 6 ti 12 ti 18 ti 24 ti 
1 ask  9.00 8.00 7.50 7.00 6.50 
13 wk.  8.50 7.50 7.00 6.50 6.00 
26 wit  8.00 7.00 6.50 6.00 5.50 
52 wk.  7.50 6.50 6.00 5.50 6.00 

CLASS A 
PER WK: (5) 6 ti 12 ti 18 ti 24 ti 
1 wk  8.00 7.00 6.50 6.00 5.50 
13 wit .............. 7.50 6.50 6.00 5.50 5.00 
26 wk. 7.00 6.00 5.50 5.00 4.50 
52 wk.   6.50 5.50 5.00 4.50 4.00 

CLASS B 
1 wk.. ...... ___....-._   6.50 5.75 5.25 4.75 4.25 
13 wk.  6.00 5.25 4.75 4.25 3.75 
26 wit.  5.50 4.75 4.25 3.75 3.25 
52 wk... 5.00 4.25 3.75 3.25 2.75 

(') Fixed Position. 
30 sec: 50% of 1-min: 10 sec: 50% of 1-min. 
10-second sold in Class A & B only. 
1-minute and 30-second spots may be combined for 
frequency. Two or more contracts may not be com-
bined for earning retroactive discounts. 

10. SPECIAL FEATURES 
5-min nows-1 1/2x applicable 1-min. 

CORTEZ 
Montezuma County-Map Location B-8 

See SUDS consumer market map and data at begin-
ning of the State. 

KVFC 
1955 

e 
Subscriber to the NAB Radio Code 

Media Code 4 206 2100 5.00 
KVFC, Inc., Box 740, IFVFC Bldg., Cortez, Colo. 

81321. Phone 303-565-3463. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Jack W. Hawkins. 
Assistant Manager-Dorothy Wayt. 
Commercial Manager-Don Boston. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

S. FACILITIES 1,000 w.: 740 kc. 
Directional-nights only. 

Operating schedule: 5:30 am-10:30 pm. MST. 
4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3d, 4a, 5, 6a, 7a, 8. 
Basic Rates: 20b, 23a, 24b, 26, 29e. 
Contracts: 45, 46, 47a. 
Cancellation: 70e 70e, 72. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
NE 7/1/66-Ree'd 6/27/66. 

6. SPOT ANNOUNCEMENTS 
1 min  4.68 30 sec. 3.74 

7. PACKAGE PLANS 
A-Mon thru Fri 6:30-9:30 am & 4:30-7 pm. 
B-All other times. 

SATURATION ANNOUNCEMENT PLAN 
1 MIN: 60 I2x I8x 24x 30x 361 
A ........ 5.85 3.50 3.25 3.05 2.80 2.55 
B ..... _....... 3.15 2.80 2.55 2.35 2.10 1.85 

20/30 SEC. 
A   3.15 2.80 2.60 2.40 2.25 2.05 

  2.65 2.25 2.05 1.85 1.65 1.50 
10 SEC: 
A ..... 2.10 1.75 1.65 1.50 1.40 1.30 
  1.75 1.40 1.30 1.15 1.05 95. 

8. PROGRAM TIME RATES 
1 hr  36. 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr. 40% of hour. 1 min: 13% of hour. 

DISCOUNTS 
131-4% 104x-12% 280x-20% 
521-8% 156x-16% 

CRAIG 
Moffat County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KRAI 
1948 

R AB 

Media Code 4 206 2240 9.00 
Northwestern Colorado Broadcasting Co., Box 65, 

Craig. Colo. 81626. Phone 303-824-6574. 
I. PERSONNEL 
President-George O. Cory. 
Station Manager-Richard Bonderud. 

2. REPRESENTATIVES 
Mountain States-Bob Ilix Co., Inc. 
Adam Young Radio, Inc.-Mountain Radio Group. 

I. FACILITIES 
5,000 w. days, 500 w. nights; 550 ke. 

Directional-night only. 
Operating schedule: 6 am-10 pm. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2e, 2b, 3a, 3b, 3e, 3d, 4e, 4d, 5, 

6e. 7b. 8. 
Rate Protection: 10e. lle, 12e, 1.3e. 14e, 15e, 16. 
Basic Rates: 20b, 21a, 21b. 21e, 21d, 22s, 22b, 23e. 

23b, 24b, 24e, 25e. 26, 28b, 20e, 29e. 32e, 13e. 
Contracts: 40a, 41, 42a, 42d, 43, 44e, 44b, 45, 46, 

475, 48, 49, 50. 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h. 61a, 81b. 

61e. 62e, 62b. 62d. 
Cancellation: 70a, 70e, 715, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS. 

TIME RATES 
No. 2A Rev 6/l/68-Reed 7/31/68. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: 

6 ti 12 ti 18 tl 24 ti 30 tl 36 ti 
1 min  2.70 2.50 2.40 2.30 2.20 2.10 
30 sec  2.20 2.00 1.90 1.80 1.70 1.60 
10 sec.  1.70 1.50 1.40 1.30 1.20 1.10 

ANNUAL PLAN 
Contract advertisers using 312/624/1248/1872 spots 
within a 52-week period will earn the 6/12/24/36 
plan rate, regardless of number run in any one week. 
In event contract isn't fulfilled, schedules will be 
adjusted to rate earned each week. 
All spots regardless of length may be combined to 
earn frequency. 

(This listing continued on next page) 
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Craig-K RA I-Continued 
8. PROGRAM TIME RATES 
PER WK, EA: I ti 
1/4 hr ................... _.....-.....-.-  7.30 
10 min  6.30 
5 min.    4.20 
13-week minimum. 

DELTA 
Delta County-Map Location II-6 

See SRDS consumer market map and data at begin-
ning of the State. 

301 
6.30 
5.40 
3.60 

O ti 
5.60 
4.80 
3,20 

KDTA 
1955 

Media Code 4 206 2980 3.00 
Monarch Broadcasting Co., Box 452, Delta. Colo. 

81416. Phone 303-874-4544. 
I. PERSONNEL 
President & Gen'l Mgr.-D. E. Towne. 
Station Manager-Dana Towne. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
250 w.; 1400 kg. Non-directional. 
Operating schedule: 5:55 a.m. to 10:00 p.m. week-
days: 6:55 a.m. to 6:00 p.m. Sunday. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 35. 3d, 4a, 4e, 5, 6a, 7e. 
Rate Protection: 10a, 1lb, 12a, 13b, 14a. 15b, 16. 
Basic Rates: 20a, 21e. 24b, 25e. 27, 29a. 
Contracts: 40a, 41. 42e. 44b, 45, 46, 47b, 48, 51a, 

51b. 
Comb.; Cont. Discounts: 60e. 60d, 61e. 62b, 62d. 
Cancellation: 70e, 70c. 71a, 72. 730. 73b. 
Prod. Services: 80. 82. 
Affiliated with NAS and MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 15, 1955. 
Rates received February 11. 1955. 

O. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/4 5 1 50 

hr. hr. hr. min. min. 
I time__ 20.00 12.00 7.00 4.00 2.50 

13 times._ 19.00 11.40 6.65 3.80 2.35 
26 times._ 18.00 10.80 6.30 3.60 2.25 
52 times 17.00 10.20 5.95 3.40 2.10 
104 times 16.00 9.60 5.60 3.20 2.00 
156 times 15.00 9.00 5.25 3.00 1.95 
260 times 2.80 1.75 
912 or more 

times  

see. 
2.00 
1.90 
1.80 
1.70 
1.80 
1.50 
1.40 

1.70 1.85 

DENVER (16 AM; to FM) 
(including Arvada, Aurora, Englewood, 
Golden, Lakewood, Littleton) 
Denver, Denver County--Map Location E-5 
Aurora, Adams County-Map Location Y-5 
Englewood, Arapahoe County-Map Location F-5 
Golden, Jefferson County-Slap Location E-5 
Lakewood, Jefferson County-Map Location E-5 
Littleton. Arapahoe County-Map Location IT-5 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
In the area. 

Denver Metro Market Group 
Intermountain Network 

Comprised of: 
KTLN-Denver KVCR-Colorado Springs 
EGHF-Pueblo 
Rates: See Intermountain Network under Regional 
Radio Networks and Groups. 

KA DX (FM) 
1956 

DENVER 

C312E3 IIlFIMLJ 

Media Code 4 206 2450 4.00 

Sound Corporation of Colorado, 9805 E. IIIff Ave., 
Denver. Colo. 80222. Phone 303-755-1213. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-John J. McGuinness. 

3. FACILITIES 
ERP 50,000 w.: 105.1 me. Stereo. 
Operating schedule: 24 hours. MST. 
Antenna ht. • 175 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 211, 3a, 3d, 4a, 5. 8. 
Rate Protection: Ild, 124, 134. 14d. 15b. 
Basic Rates: 20a, 21b, 22a, 23b, 24a, 25a, 28c. 29b. 

334. 
Contracts: 40a. 41. 42b, 42d, 44b, 45, 48, 49. 
Comb.: Cont. Discounts: 60b. 61b, 623, 624. 
Cancellation: 70a, 70c, 71a, 72. 
Prod. Services: 80. 82. 
No program material faded for entry of commercial 
announcements. 
Total announcements limited to six per hour. 

TIME RATES 
Elf  Rec'd 3/24/67. 

6. SPOT ANNOUNCEMENTS 
lx I5x 30x 600 I25x 2508 8509 

1 min  10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

Ix 15x 300 60x 1250 250x 500e 
I hr  70 67 64 61 58 55 52 
1/2 hr.__   53 50 48 46 44 42 40 
5 min.  30 29 28 27 26 25 24 

KBPI (FM) 
1965 

DENVER 
Media Code 4 206 2520 4.00 

Signal Broadcast Productions, Inc.. 2314 Broadway, 
Denver. Colo. 80205. Phone 303-255-8667. 
STATION'S PROGRAMMING DESCRIPTION 

KEPI (FM): Programmed primarily for housewives. 
but of general interest. 
MUSIC: 8 am-12M 80% middle-of-the-road music. 
Some popular jazz after 10 1/03. NEWS: network 
regional news at 12:30 pm. Local, national. Inter-
national news summaries at 5 pm & 10 pm. Weather 
on half hour every hour until 9:30 pm. Live inter-
views and discussions 9:30-10 pm. remote Pickups 
Thur and Fri. Topics of public affairs and entertain-
ment. No more than 10 mlnutes commercial time in 
any hour programming. 20 min separation protection 
for competing sponsors. Informational features 
throughout day, but programmed 1-1/2 to 3 min in 
length. All such program material in vignette form. 
Rec'd 10/23/67. 

I. PERSONNEL 
Pres.. Sta. Mgr. & Raie, Mgr.-William S. Pierson. 
Program Director-John Miller. 

3. FACILITIES 
REP 30,300 w.; 105.9 me. 
Operating schedule: 8 am-midnight. MST. 
Antenna ht: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2s, 2b, 3a, 4a, 4d, 5, 7b. 
Rate Protection: 10b, 1lb, 12b. 13b, 14b. 
Basic Rates: 200. 20b, 22a, 23e. 25e. 28e, 29a, 29b. 
Contracts: 40a. 41, 44b, 45, 46, 47e, 48, 49, 51a. 

51b, 51c. 
Comb.; Cont. Discounts: 606, 604, 60f, 60h, 601, 61b. 

62e. 
Cancellation: 70e, 70e, 71e, 72, 73a, 
Prod. Services: 80. 81. 82. 
All competitive advertsers will be guaranteed a mini-
mum of 20 minutes separation on any log. There will 
be no more than 12 minutes of commercial time in 
any hour of broadcasting. Any saturation schedule 
must allow for no more than 4 commercials per hour, 
Sn any hour, unless such a contract calls for purchase 
of a 15 minute segment or greater, in such case pro-
viding exclusive sponsorship of that time segment. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 10/1/68-Rec'd 11/27/68. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 260x 3I2x 
10 sec  3.60 3.15 2.70 2.15 
30 sec  4.65 4.05 3.30 2.70 
1 min  8.00 7.10 5.75 4.85 

7. PACKAGE PLANS 
FAMILY RECREATION 

(Saturation Same-Day Campaign) 
PER DAY: 601 12 ti 24 tl 
1 min.  3.15 2.85 2.55 
30 sec ....................... _..-...   2.25 1.95 1.50 
10 sec  1.85 1.45 1.00 

8. PROGRAM TIME RATES 
Ix 52x 260e 312e 

5 min  11.60 10.25 8.90 7.10 
1/4 hr  20.50 19.70 17.90 16.10 

10. SPECIAL FEATURES 
15-MINUTE NEWSCASTS 

(At noon & 10 pm) 
PER SHOW: 
5 days per wk........... 21.15 Over 13 wk.  19.80 
Includes 2 1-minute spots in news with 30-second 
open and 30-second close commercial message. Sold 
on minimum 13-week contract, 5 days per week. 

FOUR WINDS WEATHER PACKAGE 
(On the half-hour 9:30 am-9:30 pm) 

6-12 per day, 13 wit minimum, ea  4.05 
Includes sponsor intro and close plus 30-second spot. 

POLITICAL 
PER WK: I min 90 sec 10 see 
6 01 .......... - ............ - ........ 2.25 1.40 1.00 
12-24 ti ..... _ ........... _..._.._..._ ......... 1.85 1.10 .85 

KBTR 
1961 

DENVER 

BLAIR e RADIO 
e R AIB 

Subscriber to the NAB Radio Code 
Media Code 4 206 2660 8.00 
Mullins Broadcasting Co., Box 5667, 1089 Bannock 

St.. Denver. Colo. 80217. Phone 303-266-3601. 
STATION'S PROGRAMMING DESCRIPTION 

KBTR: Programmed for adults. 
All news format, 24 hours daily. Local, regional, 
national. International, sports, weather, time, net-
work, political, interpretive, on - the - spot reports, 
analysis, traffic, business, stock market and network 
commentators. 22 man news department, 3 mobile 
units, 8 wire machines, UPI and AP. WU sports 
ticker tape, weather wire, 6 channel monitor of 
police and fire department, 4 direct lines into news 
central. Contact Representative for further details. 
Rec'd 8/28/68. 

I. PERSONNEL 
President-John C. Mullins. 
Executive Vice-President-Alvin O. Flanagan. 
General Manager-W. Mac Crystal', 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.; 710 kc. Directional-same pattern day and 

night. 
Operating schedule: 24 hours. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3d, 4s. 5, 6a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 22a, 23a, 24a, 25a, 28a, 29a, 

30, 31. 33d. 
Contracts: 40a, 41, 42b, 43, 45. 46, 47a, 51e. 
Comb.; Cont. Discounts: 60a. 60e. 61a. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 80. 
Rateholder: 1 snot per week qualifies advertiser foe 

consecutive week discounts. but is not combinable for 
frequency discount. 
Affiliated with American Information Network. 
Affiliated with Blair Represented Network. 

TIME RATES 
No. 37 Eft' 7/1/69-Rec'd 6/20/69. 

AA--Men thru Fri 6-10 am. 
A-Mon thru Fri 3-7 pm; Sat 6 am-7 pm. 
B-Mon thru Fri 10 am-3 pm; Sun noon-7 pm. 
C-Mon thru Sun 7 pm-midnight; Sun 6 am-noon. 

7. PACKAGE PLANS 
tCLASS AA 

PER WK: (a) 1 ti 6 01 12 01 18 ti 24 01 30 01 
1 mitt  30.00 25.00 24.00 23.00 22.00 21.00 20.00 
30 sec  24.00 20.00 19.00 18.50 17.50 17.00 16.00 
10 sec__ 18.00 15.00 14.50 14.00 13.00 12.50 12.00 

tCLASS A 
1 min.__ 25.00 22.00 21.00 19.00 18.00 17.00 16.00 
30 sec  20.00 17.50 17.00 15.00 14.50 13.50 13.00 
10 soc 15.00 13.00 12.50 11.50 11.00 10.00 9.50 

CLASS B 
1 min  23.00 20.00 18.00 15.00 14.00 13.00 11.00 
30 sec  18.50 16.00 14.50 12.00 11.00 10.50 9.00 
10 sec  14.00 12.00 11.00 9.00 8.50 8.00 6.50 

CLASS C 
1 min__ 20.00 18.00 16.00 14.00 12.00 10.00 8.00 
30 sec...   16.00 14.50 13.00 11.00 9.50 8.00 6.50 
10 sec  12.00 11.00 9.50 8.50 7.00 6.00 5.00 

(*) Specified position. 
050-50 PLAN 

Advertisers who place no more than 50% of their 
drive time spots in Class AA will earn Class A 
rates for all drive time spots provided the schedule 
la spread equally Mon thru Fri. 

TOTAL AUDIENCE PLAN 
PER WE, EA: I min 
12 Li (3 6-10 am, 3 3-7 pm, 4 10 san-3 Pm. 
2 7 pm-midnight) ........... ..... -..-.._ ................ 170 

18 (5 6-10 am, 4 3-7 pm, 6 10 am-3 pm. 3 
7 pm-midnight)  225 

24 (6 6-10 am, 6 3-7 pm. 8 10 am-3 pm, 4 
7 pm-midnight) 290 

30 (8 6-10 am. 7 3-7 pm, 10 10 am-3 pm, 5 
7 .... - ...... - ...... -   325 

30 sec: 80% of 1-min. 10 sec: 60% of 1-min  
Overnight rate midnight-6 am, flat ea-- ..... 4 
Annual bulk rate 1000e, flat ea. 10 

DISCOUNTS 
52 wk-10% 

KDEN 
1956 

DENVER 

e 
Media Code 4 206 2800 0.00 

KDEN Broadcasting Co., 1601 W. Jewell Ave.. 
Denver, Colo. 80223. Phone 303-935-3525. 
STATION'S PROGRAMMING DESCRIPTION 

KDEN: Programmed for general interest. 
AIR PERSONALITIES handle all time segments. 
News every hour on hour. Weather headlines every 
half. hour. 6 am-3:30 pm various air personalities, 
middle-of-the-road music, interviews with outstand-
ing visitors to area. 3:30-6 pm emphasis on news 
reports, sports, financial summaries. Folk music 
6-7 pm. Classical music 7-10 pm. 10 pm-6 am air 
personalities with jazz music featured. SPORTS: 
play-by-play football coverage and basketball, college 
and high school. Rec'd 8/14/67. 

I. PERSONNEL 
Pees. & Ste, Mgr.-E, E. Koepke, 
Vice- Pres ident-Gene Amole. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b. 3e, 4a, 5, 6a, 7b. 8. 
Rate Protection: 10a, lia. 12a. 13a, 14a, 15a, 15b. 
Basic Rates: 20a, 21a, 21d, 22a, 22b, 230. 24b, 255, 

26, 28b, 28e, 29a. 
Contracts: 405, 41, 42a, 42e, 43, 4413, 45, 46, 47a, 

48, 49, 50, 51b. 
Comb.; Cont. Discounts: 60d, 60e. 61a, 62b, 624, 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b, 
Prod. Services: 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 7/1/67-Reed 2/3/69. 
IL SPOT ANNOUNCEMENTS 

I min 30 sec 10 sec 
1 x  8.50 6.50 4.50 
26 x  8.35 6.35 4.40 
52 x  8.20 6.20 4.30 
104 x  8.05 6.05 4.20 
156 x  7.90 5.90 4.10 
260 x  7.75 5.75 4.00 
312 x  7.60 5.60 3.90 
365 x  7.45 5.45 3.00 
500 x  7.30 5.00 3.50 
1000 x  6.50 4.50 3.00 
2000 x  5.50 4.00 2.75 

7. PACKAGE PLANS 
SATURATION PACKAGE-ROS 

(Sun thru Sat 6 am-7 pm) 
WITHIN 10 DAYS, EA: 1 min 30 sec 10 see 
10 ti  8.50 6.50 4.50 
20 ti  8.00 6.00 4.30 
30 II  7.50 5.50 4.10 
40 ti  7.00 5.25 3.90 
50 ti  6.50 5.00 3.70 
60 ti  6.00 4.75 3.50 
70 II  5.50 4.50 3.30 
80 ti  5.00 4.25 3.10 
100 ti  4.75 3.75 2.70 

CONSECUTIVE WEEK DISCOUNT 
13 wk  2-1/2% 39 wk  7-1/2% 
26 wk ............. ........ 5% 52 wk  10% 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 x  60.00 42.00 30.00 21.00 
26 x  57.50 40.00 28.50 20.00 
52 x  55.00 38.00 27.00 19.00 
104 x  52.50 36.00 25.50 18.00 
156 x  50.00 34.00 23.00 17.00 
260 x  47.50 32.00 21.50 16.00 
312 x  45.00 30.00 20.00 15.00 
365 x  42.50 27.00 18.50 13.00 
500 x    20.00 17,00 11.00 

9. PARTICIPATING PROGRAMS 
AMOLE'S CORNER 

Ix 26x 52x 104x 156x 260x 3120 
Ea.... 12.00 11.70 11.40 10.90 10.40 

COLORADO 
1/4 HOUR 

PER WE, EA: 1 wk 13 wk 26 wk 52 wk 
6 ti  23.00 22.00 21.00 19.00 
5 ti  24.50 23.55 22.60 20.70 
3 ti  27.50 26.70 25.90 24.30 
2 ti  29.00 28.25 27.50 26.00 
CLOCKWATCHER. MATINEE WITH LLOYD, 

DOWN TO EARTH 
lx 26x 52e 104e 156e 260e 312e 

Ea.... 9.50 9.25 9.00 8.75 8.50 8.25 8.00 
1/4 HOUR 

PER WK, EA: 1 wk 13 wk 26 wk 52 wk 
6 ti  18.40 17.60 16.80 15.20 
5 ti  19.60 18.85 18.10 16.60 
3 ti  22.00 21.35 20.70 19.40 
2 ti  23.20 22.60 22.00 20.80 

10. SPECIAL FEATURES 
5-MINUTE NEWS OR WEATHERCASTS 

(at :60 and :30) 
PER WE, EA: 1 wk 13 wk 26 wk 52 wk 
6 ti  13.25 12.75 12.25 11.25 
5 Li  14.75 14.30 13.85 12.95 
3 ti  17.75 17.35 16.95 16.15 
2 ti  19.25 18.90 18.55 17.85 
2-MINUTE WEATHER AND NEWS HEADLINES 
6 ti  10.60 10.20 9.80 9.00 
5 ti  11.80 11.45 11.10 10.40 
3 Li  14.20 13.90 13.60 13.00 
2 ti  15.40 15.15 14.90 14.40 
Talent and production 20%. except for participating 
personality programs and special events where specific 
charges apply. 

K D E N-FM 
1959 

DENVER 

HERBERT E GROSKIN 
& COMPANY 

• MCI 
Media Code 4 206 2801 8.00 
EDEN Broadcasting Co, 1601 W. Jewell Ave.. 
Denver. Colo. 80223. Phone 303-935-3525, 
STATION'S PROGRAMMING DESCRIPTION 

EDEN-FM: Programmed for adults. 
MUSIC: classical 8 am-noon. Stage music and 
Baroque music noon-3 pm. Classical music 3-1211. 
News headlines between classical music works. COM-
MERCIAL POLICY average of no more than six 1 
minute commercial announcements per hour. Cultural 
activities highlighted throughout broadcasting. Inter-
views with people in line arts field as available. 
Rec'd 2/3/69. 

I. PERSONNEL 
President-E. E. Koepke. 
Vice-President-F. E. Amole, 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 30.000 w.: 99.5 mc. Stereo. 
Operating schedule: 24 hours daily. MST. 
Antenna ht.: 380 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

V. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 4a, 5, 6a, 7b. 8. 
Rate Protection: 10a, lia. 12e. 13a, 14a. 15e. 15b. 
Basic Rates: 20a. 21a, 21b, 220. 22b, 23a, 24b, 250. 

26, 28b, 28c, 29s, 
Contracts: 40a, 41, 42a, 42e. 43, 44b, 45, 46, 48, 49, 

50. 51b, 
Comb.: Cont. Discounts: 60b, 60f. 61a. 62b, 624, 
Cancellation: 70b, 70e, 710, 72, 73b. 
Prod. Services: 81, 82. 
Member: The Groskin Group. 

TIME RATES 
No. 4 Elf Rec'd 6/4/69. 

6. SPOT ANNOUNCEMENTS 
lx I5x 30e 60e 125e 250x- 0000 

1 min.  10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

lx 15e 500 60e 125e 250e 500e 
1 hr  70 67 64 61 58 55 52 
1/2 hr  53 50 48 46 44 42 40 
5 min.  30 29 28 27 26 25 24 

UIiIF iMU 

KDKO 
1957 

LITTLETON 

Rhythm & Blues 
Media Code 4 206 2940 4.00 
The Wonderful Sound of Colorado. 1728 Sherman St.. 

Denver, Colo, 80203. Phone 303-534-8137. 
Studios: Box 418. 9000 S. Santa Fe Dr., Littleton, 

Colo. 80120. Phono 303-794-4211, 
STATION'S PROGRAMMING DESCRIPTION 

KDKO: Programmed for Negro and general interest. 
In 18 years and older area. 
MUSIC: rhythm and blues. Air personalities are white 
and Negro. NEWS: every hour at :45. SPORTS: at 
7:15 am, 12:15. 5:15, & 11:15 pm, Employment news 
at 6:15 am. Obituaries at 10:05 am. Trading post 
at 10:15 am, 2:15 and 4:15 pm. Remote broadcasts 
are scheduled, plus college and major Negro high 
school athletics. Contact Representative for further 
details. Rec'd 11/8/68. 

I. PERSONNEL 
General Manager-David M. Segal, 
Assistant Manager-Perry Davis. 

2. REPRESENTATIVES 
Greener, Hiken, Sears. 
Atlanta-Bernard I. Ochs Co. 

3. FACILITIES 
5,000 w. nights, 1.000 w. days; 1510 kc. Directional 
-separate pattern day and night. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0, Bills payable 10th of following month. 

9.50 9.00 (This listing continued on next page) 
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COLORADO 

Denver-K D K 0-Continued 
5. GENERAL ADVERTISING See coded reputation 

General: la, 2b, 3e. 3b, 3d, 4a, 4d, 5, 6e, 7e. 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15b. 
Basic Rates: 20e, 20b, 21a, 21b, 22e. 23e. 24e. 25e. 

27, 28c, 29a, 2913. 30, 31. 
Contracts: 40e, 41, 43, 45, 46, 47e. 48, 49, 50, 51b, 

51e. 
Comb.: Cont. Discounts: 60e, 60e, 61e. 626. 
Cancellation: 70b, 70d, 71e. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 2/I6/69-Itec'd 1/27/69. 
AA-Mon thru Sat 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
YRLY, (1/3 in AA): 1 min 
1000 x (minimum 80 per mo)..._... 9.00 
2000 x (minimum 160 per mo)..._ 7.50 
Short rate applicable on bulk contracts. 

7. PACKAGE PLANS 
CLASS AA 

PER WE: Open 10 ti 20 ti 
1 min......_ 20.00 18.00 16.00 
30 sec.._.__ 15.00 13.50 12.00 
10 sec  10.00 9.00 8.00 

CLASS A 
I min..._.__ 15.00 14.00 13.00 12.00 
30 10.00 9.25 8.50 7.75 
10 sec.  7.50 7.00 6.50 6.00 

FREQUENCY DISCOUNTS 
13 wk-10% 
AA and A may be combined for frequency. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

A & Sun all day  60 35 20 

10. SPECIAL FEATURES 
5-MINUTE NEWS & SPORTSCASTS 

PER WE, EA: Open 3 ti 6 ti 18 ti 
13 wit minimum  30 25 20 15 

30 see 10 see 
8.00 4.50 
5.00 3.75 

30 tl 40 ti 50 ti 
14.00 13.00 
10.50 9.80 
7.50 6.50 - 

1L00 10.00 
7.25 7.00 
5.50 5.00 

KFML 
1955 

DENVER 

time sales inc. 

Media Code 4 206 3080 8.00 

O'Fallon-O'Connor Broadcasting, Inc., 29(1 Fillmore 
St.. Denver. Colo. 80206. Phone 303-333-1509. 

STATION'S PROGRAMMING DESCRIPTION 
ICFML: Programmed for adults. 
Music 95%. news 5%. Allt PERSONALITIES all 
segments. 6 am-sign-off serious music selection on 
hour, balance of hour serial-classical. Symphony con-
certs Sat and Sun 1-5 pm. German program Sun 
noon. RELIGIOUS: 6 am-noon Sun. Financial: 9 am, 
10 am, 5:05 pm, M-F. SPORTS: 8:10 am, 5:10 pm, 
M-S. NEWS: 8 am. 5 pm. headlines all other hours. 
Interviews 11:45 am-noon 51-11̀. Concert. sports re-
motes. Contact Representative for further details. 
Itec'd 5/23/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Timothy D. O'Connor. 
Operations Manager-John E. Morrill. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
5,000 w. days; 1390 ke. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 
Partial simulcast operation. Simulcast 6 am-local 
sunset Mon thru Sat; 6 am-3 pm & 6 pm-local sunset 
Sun. For non-simulcast facilities see KFML-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, In, 3a. 40, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10a, lia. 12a, 130. 14a, 15b. 
Basle Rates: 20b, 21e, 21b, 23e, 24b, 24e. 27, 2131, 

28e. 29a, 33e. 
Contracts: 40a, 41. 45, 46, 51a. 
Comb.: Cont. Discounts: 60a. 60d. 60e. 60f, 62b. 
Cancellation: 70e. 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with Market 1 Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na. lA Eft 4/1/66-Reed 3/29/66. 
A-6 am-6 pm. (AM & FM). 
B-6 pm-midnight (FM only). 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I min 30 sec 20 see 10 sec 
1 z  8.50 6.50 5.20 4.10 
15 x  8.25 6.25 5.00 4.00 
25 x  8.00 6.00 4.80 3.80 
52 x  7.00 5.75 4.60 3.60 
104 x  6.75 5.50 4.40 3.40 
208 X.  6.25 5.25 4.20 3.20 
260 X  6.00 5.00 4.00 3.00 

4.75 3.80 2.80 
520 x  5.50 4.50 3.60 2.60 
624 x  5.25 4.25 3.40 2.50 
780 x  . 5.00 4.00 3.20 2.30 
1000 x ........... ........... 4.50 3.50 2.75 2.00 
2000 X._ ................ 4.00 3.00 2.00 1.50 

"ElLeS B 
75% of Class A rates. 
Class B rates (KFML-FM) may be combined with 
Class A rates to earn frequency discounts. 

7. PACKAGE PLANS 
CLASS A 

PER WE: I min 90 see 20 see 10 sec 
5-15 tl 7.25 5.50 4.75 4.00 
15-25 ti  6.75 5.00 4.50 3.75 
25-50 ti  6.25 4.50 4.00 3.25 
50-100 it  5.50 4.00 3.50 3.00 

10. SPECIAL FEATURES 
Newscasts: 5-minutes on the hour 6:00 am-midnight. 

5-MINUTE NEWSCASTS 
5-15 ti  20. 26-50 ti...... 10. 
16-25 ti  15. 

KFML-FM 
1953 

DENVER 

AB 

Media Cede 4 206 3081 6.00 

O'Fallon-O'Connor Broadcasting, Inc., 290 Fillmore 
St., Denver. Colo. 80206. Phone 303-333-1509. 
STATION'S PROGRAMMING DESCRIPTION 

KFML-FM: Simulcast with KFML. Serious music 
local sunset-12M. Rock 12M-6 am. Symphony concert 
Tues 7-9 um. News headlines on hour. German pro-
gram Sun 3-6 pm. Contact Representatrie for 
further details. Reed 6/17/68, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Timothy D. O'Connor. 
Operations Manager-John E. Morrill, 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
ERP 10,000 w.; 98.5 me. Stereo. 
Operating schedule: 6 am-midnight. MST. 
Antenna ht.: 671 ft. above average terrain. 
Partial simulcast operation. Operated separately 
local sunset-6 am Mon thru Sat; 3-6 pm Sun. For 
simulcast facilities see KFML. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
See KFML listing for coded regulations. 
Affiliated with Market 1 Radio Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. IA Eft 4/1/66-Rec'd 3/29/66. 
Class B-6 pm-midnight. 

6. SPOT ANNOUNCEMENTS 

CLASS B 
75% of Class A rates. 
Class B rates (KFML-FM) may be combined with 
Class A rates to earn frequency discounts. See KFML 
for Class A rates. 

ID. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour 6:00 am-midnight. 

5-MINUTE NEWSCASTS 
5-15 11  20. 25-50 U  10. 
15-25 ti ............... _...._... 15. 

KFSC 
1954 

DENVER 

• 
Subscriber to the NAB Radio Code 

Media Code 4 206 9220 0.00 
Francisco V. (Paco) Sanchez. 2185 Broadway, Denver, 

Colo. 80205. Phone 303-222-8935. 

I. PERSONNEL 
Owner-Paco Sanchez. 
Station Manager-Levi J. Beall. 
General Sales Manager-Charles D. O'Fallon. 

2. REPRESENTATIVES 
New York, Chicago--National Time Sales. 
Los Angeles-Harlan G. Oakes, Inc. 
San Francisco-Don R. Pickens Co. 
Atlanta-David Carpenter Company. 

9. FACILITIES 
1,000 w. days; 1220 he. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4e. 4d. 5, 6e, 7a, 8. 
Mite Protection: 10a, 11a, 12a, 13e. 
Basic Rates: 20a. 22a, 22b, 23a. 24b, 26. 28e. 29e. 
Contracts: 40e. 45. 46. 
Carob.; Cont. Discounts: 60b, 601r. 61e, 626, 62e. 
Cancellation: 700, 70c, 71a, 73e. 
Copy translated Into Spanish at no extra charge. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Eft 8/1/68-Reed 7/26/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec I min 30 see 
1 x  6.00 5.00 260 x. 5.40 4.50 
26 x  5.90 4.95 312 X.  5.30 440 
52 x  5.80 4.90 365 x . 5.20 4.30 
104 x  5.70 4.80 500 x_______ 5.00 4.00 
156 x  5.60 4.70 750 x. .......4.50 5.50 
208 r  5.50 4.60 1000 x. 4.00 3.00 

7. PACKAGE PLANS 1 min SO see 
10 ti per day  50 40 
10 ti per wk.  55 45 
100 ti per mo  525 425 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x  38.50 20.00 10.00 
26 x  37.50 19.50 9.75 
52 x  36.50 19.00 9.50 
104 x  36.00 18.50 9.25 
156 x  35.75 18.00 9.00 
208 x  35.50 17.50 8.75 
260 x  35.00 17.00 8.50 
312 x  34.00 16.50 8.2.5 
265 x  33.00 16.00 8.00 
500 x  ...... 

Give Happiness 
the United Way 

KGMC 
1952 

ENGLEWOOD 

13121:1 
Media Code 4 206 3360 4.00 

MacLee Rodio Inc., Cinderella City, Unit C-3400 
701 W. Hampden, Englenood, Colo. 80110, Phone 
303-761-1150. 

I. PERSONNEL 
Pres. & Prog. Dir.-Robert B. McWilliams. 
General Manager-Grady Franklin Maples. 
Music Director-Fred Abernathy. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
1,000 w. days; 1150 kc. Non-dIrectional. 
Operating schedule: 5:30 am-local sunset weekdays; 
6:00 am-local sunset Sun. MDT. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4e, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 200. 22a, 2213. 23e, 24a, 24b, 28b, 29e. 
Contracts: 40a. 45, 46. 47a. 48. 
Comb.; Cont. Discounts: 60b, 60f, 61e, 61b. 62b. 
Cancellation: 70a, 76c. 71a, 73e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 5/69-Reed 6/30/69. 
6. SPOT ANNOUNCEMENTS 

1 min SO sec 10 sec 
1 x  . 8.75 7.00 4.40 
52 x  7.75 6.00 3.90 
260 X  6.60 5.25 3.30 
500 x  6.00 4.80 3.00 
1000 x.  5.50 4.40 2.75 
2000 x  5.00 4.00 2.50 

3000 x..   4.25 3.40 2.15 
3600+   4.00 3.20 2.00 
AA-Mon thru Fri 6-8:30 ara & 3:30-7 Pm extra 
1.00 to above rates. 

7. PACKAGE PLANS 

10-DAY PLAN-ROS 
EA: 10 ti 20 ti 40 ti 60 tl 80 ti 100 ti 
1 mln.  7.75 7.25 6.75 6.00 5.00 4.50 
30 sec  6.20 5.80 5.40 4.80 4.00 3.60 
10 sec  3.90 3.65 3.40 3.00 2.50 2.25 

MONTHLY PLAN-ROS 
EA: 60 ti 100 tl 
1 min.  6.85 6.50 
30 sec  5.50 5.20 
10 sec  3,45 3.25 

8. PROGRAM TIME RATES 
PER WK, EA: 

I ti 2 ti 3 ti 4 ti 5 tl 6 ti 
2-1/2 min 12.75 12.00 11.50 11.00 10.50 9.75 

10. SPECIAL FEATURES 

NEWSCASTS 
PER WE, EA: 

I ti 2 ti 3 ti 4 ti 5 ti 6 ti 7 ti 
10 min__ 22.50 21.00 20.00 19.00 18.00 17.00 16.00 
5 mln  15.50 14.00 13.50 13.00 12.50 11.75 11.00 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 52 wk-20% 

KHOW 
1925 

DENVER 

200 tI 900 tl 
5.00 4.50 
4.00 3.60 
2.50 2.25 

7 ti 
9.00 

r,rRADIO ADVERTISING REPRESEN7ATIVES,INC, 
Media Code 4 206 3500 5.00 

Doubleday Broadcasting Co., Petroleum Club Bldg. 
Denver, Colo. 80202. Phone 303-266-2611. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-II. J. (Hal) Davis. 
National Sales Manager-Arthur L. Knott. 

2. REPRESENTATIVES 
Radio Advertising Representatives. Inc. 

3. FACILITIES 
5,000 w.; 630 he. Directional-night only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 2b, 3e, 313, 3d, 4e, 5, 6b, 7b, 8. 
Rate Protection: 10e. lle, 12e, 13e, 14e, 15a, 10, 
Basle Rates: 206, 21e. 21b, 22e, 22b, 23e. 24e, 25e. 

2813. 28c, 29a, 32b, 33e. 
Contracts, 40e. 41, 42b, 42d. 44e. 45, 46, 48, 49. 

51a, 51b, 51e, 
Comb.; Cont. Discounts: 606. 60d, 60g, 1301, 61e, 62b. 

624. 
Cancellation: 70e. 70e, 71e, 72, 75e. 73b, 
Prod, Services: 80, 81, 82. 
No cancellation notices effective until 14 days after 
start ot broadcasting. Broadcast time may be renewed 
by giving 14 days written notice. 

TIME RATES 
No. 12 Elf 4/15/69-Rec'd 3/19/69. 

AM Prime-Mon thru Sat 6-10 am. 
PM Prime-Mon thru Fri 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm; Sat 10 ant-7 pm; 
Sun 6 am-7 pm. 
A-Mon thru Sun 7 pm-midnight. 
B-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: (.) I ti 6 tl 12 ti 18 01 24 81 30 ti 
PER YR: lx 26x 520 I56x 312x 520x 1040x 
AM Prime  70 62 47 42 37 33 30 
PM Prime  60 50 45 40 35 31 28 
AA   50 42 35 32 29 26 23 
A   28 26 24 22 18 16 14 

30 SECONDS 
PER WE: (') I tl 601 12 ti 18 ti 24 tl 30 ti 
PER YR: lx 22e 52e I56x 312x 522e 1040x 
AM Prime  56 50 38 34 29 26 24 
PM Prime  48 40 36 32 28 25 22 
AA   40 34 28 26 23 21 19 
A   22 21 19 18 14 13 11 
(•) Specified position. 

Class B: 60% of A. 
10 sec: 60% of applicable 1-min. 
All spots rotate in specific time periods and com-
bine in all time classes. 
Automotive 10-seconds not acceptable in AM and 
PM prime time. 

7. PACKAGE PLANS 
50% TRAFFIC/50% ROS 

PER WE: 12 ti 18 ti 24 ti 30 ti 40 ti 
1 min  33 31 29 26 24 
30 sec  26 25 23 21 20 
Fixed but preemptible. 
Weekly package plan spots may provide unit value 
toward weekly or annual frequency spots, not subject 
to rebate. 

10. SPECIAL FEATURES 
NEWSCASTS 

5 MIN: lx 6x I2x I8x 24x 50e 
AM Drive  73 55 49 44 39 35 
PM Drive  59 53 47 41 36 33 
AA   49 41 38 34 31 27 
A   31 28 26 21 19 16 

10 MIN: 
AM Drive  81 61 55 48 43 39 
PM Drive  65 59 52 46 40 36 
AA   55 46 42 38 34 30 
A   34 31 29 23 21 18 

KICM 
1956 

GOLDEN 
Media Code 4 206 3640 9.00 

Norman Broadcasting, 2430 East St.. Golden, Colo. 
80401. Phone 303-279-5595. 

I. PERSONNEL 
General Manager-Fred Barton. 
Assistent General Manager-Paul M. Diener. 
Director of Public Relations-Joanne Graffern, 

3. FACILITIES 
1,000 w. days; 1250 he, 
Operating schedule: 4:00 em-legal sunset. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 213, 3a. 3d, 4b, 4d, 5, 13a, 7b. 
Rate Protection: 15b. 
Basic Rates: 21s, 22a, 22b, 24b, 25e, 26, 28b, 28e, 

29e. 30. 
Contracts: 4013, 41, 44e, 45, 46. 47e, 49, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 601, 62e, 62d. 
Cancellation: 70b, 70e. 71e, 72. 
Prod. Services: 80. 82. 

TIME RATES 

Rates effective April 1. 1962. 
Rates received March 28, 1962. 

7. PACKAGE PLANS 
(Run-of-schedule) 

1-Week Saturation Plan 
1 minute: Each Per wk. 

48 times 9.00 384.00 18 times.. 
36 times 9.00 324.00 12 times.. 
24 times 9.75 234.00 6 times.. 

20 or 30 seconds: 
49 times 5.60 268.80 18 times.. 
36 times 6.30 226.80 12 times.. 
24 times 6.80 163.20 6 times.. 

10 second ID's: 
48 times 4.00 192.00 18 times.. 
36 times 4.50 162.00 12 times.. 
24 times 4.90 117.60 6 times.. 

13-Week Saturation Plan 
1 minute: 

48 times 7.60 364.80 18 times.. 
36 times 8.55 307.80 12 times.. 
24 times 9.25 222.00 6 times.. 

20 or 30 seconds: 
48 times 5.30 254.40 18 times.. 
36 times 6.00 216.00 12 times.. 
24 times 6.45 154.80 6 times_ 

10 second ID's: 
48 times 3.80 182.40 18 times_ 
36 times 4.25 153.00 12 times.. 
24 times 4.65 111.60 6 times.. 

26-Weex maturation Plan 
1 minute: 

48 times 7.20 345.80 18 Urnes.. 
36 times 8.10 291.60 12 times.. 
24 times 8.75 210.00 6 times.. 

20 or 30 seconds: 
48 times 5.05 242.40 la times.. 
36 times 5.65 203.40 12 times.. 
24 times 6.10 146.40 6 times.. 

10 second ID's: 
48 times 3.60 172.80 18 times.. 
36 times 4.05 145.80 12 times.. 
24 times 4.40 105.60 6 times_ 

52-Week Saturation Plan 
1 mlnute: 

48 times 6.80 328.40 18 times.. 
36 times 7.65 275.40 12 times.. 
24 times 8.30 199.20 6 times_ 

20 or 30 seconds: 
48 times 4.75 228.00 18 times.. 
36 times 5.35 192.60 12 times.. 
24 times 5.80 139.20 6 times.. 

10 second ID's: 
48 times 3.40 163.20 18 times.. 
38 times 3.80 135.80 12 times.. 
24 times 4.15 99.80 0 times.. 

Each 
10.50 
11.25 
12.00 

7.35 
7.85 
8.40 

Per wk. 
189.00 
135.00 
72.00 

132.80 
94.20 
50.40 

5.25 94.50 
6.65 67.80 
6.00 38.00 

10.00 180.00 
10.70 128.40 
11.10 68.40 

7.00 128.00 
7.45 89.40 
8.00 48.00 

4.95 89.10 
5.35 64.20 
5.70 34.20 

9.45 170.10 
10.00 120.00 
10.80 64.80 

6.60 118.80 
7.05 84.60 
7.55 45.30 

4.70 84.60 
5.10 61.20 
5.40 32.40 

8.95 161.10 
9.55 114.60 
10.25 81.20 

6.25 112.50 
6.65 79.80 
7.15 42.90 

4.45 80.10 
4.80 57.60 
5.10 30.60 

9. PARTICIPATING PROGRAMS 
Special Feature Program Package Plan 

(5 minutes) 
1 time  20.00 52 times  18.00 

13 times..._._...._ ..... 19.50 65 times ........... _._... 17.50 
26 times 19 00 78 times  17.00 
39 times  18.50 92 times  16.50 
Each includes 10-second open, 1-minute commercial 
and 30-second close. 
2 minutes-50% of 5-minute rate. 

(Denver continued on next Pane) 
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Denver-Continued 

KIMN 
1922 

DENVER 

»Loa METRO RADIO SALES 

Ft'Alet 

Subscriber to the NAB Radio Code 

Media Code 4 206 3780 3.00 
Broadcasting Co., Box 14008, 5350 W. 20th 

Ave., Denver, Colo. 80214. Phone 303-237-2734. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Kenneth E. Palmer. 
Vice-Pros. & Nat'l Sales Mgr.-Thomaa P. Duggan. 
Continuity Director-Danny Davis. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5,000 w.; 950 loo. Directional. 
Operating schedule: 24 hours daily. 3IST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded initiations 
General: la, 2e, 2b, 3e. 3b, 3d, 4a, 4d, 5, 6e. 7b. 

8. 
Rate Protection: 10e, lle, 12e, 13e, 14. 
Basic Rates: 20b, 21d, 22b, 23e. 240. 24e, 27, 30, 

32b. 
Contracts: 41, 44b, 47e. 49. 51b, 51e. 
Comb.: Cont. Discounts: 60d, 601, 61e. 61b. 
Cancellation: 70a, 70e, 710. 72, 73b. 
Prod. Services: 82 
Rotos quoted herein are guaranteed for a period of 
13 weeks from the effective date of any increase in 
these rates providing that advertising equaling a 
weekly expenditure of 100.00 is actually running at 
the time of effective date of increase and providing 
that these broadcasts continue without interruption 
during rate protection period. 

TIME RATES 
No. 42 Elf 3/1/69-Rec'd 1/31/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
11-Mon thru Sun 7 pm-midnight. 
C-Tues thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

1 min 20/30 10 sec 
Specified hour or day _" .  66 53 40 
PER WIT, ROTATING MON-SAT: 
I ti 61 49 37 
6 ti (1 per day)  56 45 34 
12 ti (2 per day).. 51 41 31 
18 ti (3 per day) 47 38 28 

CLASS AA 
Specified hour or day._ 56 45 34 
PER ‘VIT, ROTATING MON-SAT: 
1 ti  51 41 31 
6 ti (1 per day)....._...._  46 37 27 
12 ti (2 per day)  42 34 25 
18 ti (3 Per day)  39 31 23 

CLASS A 
Specified hour or day  

-PER WK. ROTATING MON-SUN: 
1 ti _ ........... __11 5 3 442 946 2 257 
6 ti (1 per day any 6 days).* 39 31 23 
12 Li (2 per day any 6 days)_____ 36 29 22 
18 ti (3 per day any 6 days)  33 26 20 
24 ti (4 per day any 6 days).-____ 30 24 18 

CLASS B 
PER. WIT, ROTATING MON-SUN: 
1 ti .... - . -.. -- . . .. ..... _   
6 ti (1 per day any. . 
12 ti (2 per day any 6 days) ..... 
18 ti (3 per day any 6 days) ..... 
24 ti (4 per day any 6 days)-- 

36 
32 
30 
28 
26 

29 
26 
24 
22 
21 

22 
19 
18 
17 
16 

DISCOUNTS 
Applicable to weeks with expenditure of 100.00 or 
more. Discount applied as earned, 
52 consec wk-10% 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

PER WK: I min 20/30 10 see 
Plan A. 12 ti (3AAA, 3AA, 4A, 2B) 420 336 252 
Plan B, 18 ti (4AAA, 5AA, 6A, 3B) 594 468 860 
Plan C, 24 ti (6AAA, 6AA, 8A, 4B) 720 576 432 
Plan D. 36 ti (9AAA, 9AA, 12A, 6B) 972 792 .576 
Must be scheduled equally over a 7-day period and 
rotate within time classification. 
Offered on a preemptible basis at station's discretion 
for a full rate card advertiser. 
In event of preemption, spots will be made good in 
comparable or bettor time periods at the earliest pos-
sible convenience and prior to expiration of schedule. 
Weekly Circulation Plans do not earn 52 consecutive 
week discounts. Do not contribute to Weekly Circu-
lation Plans for further weekly frequency. 

DRIVETIME SPECIALS 
(30-day rate protection) 

PER WK, EA, FLAT: 1 min 30 seo 
15 Plan, (7AAA, 8AA)  40 32 
20 Plan, (10AAA, 10AA)  38 30 

HOUSEWIFE SPECIALS 
(30-day rate protection) 

(Rotating Mon thru Fri 10 am-3 Pm) 
27 

25 ti ... ........... ..____._. ... .__.._.._.- .-. .-..-.. 28 22 
Do not earn 52 consecutive week *discounts. 
Offered on a preemptible basis at station's discretion 
for full rate card advertisers. 

8. PROGRAM TIME RATES 
5-MINUTES 
Ix 26x 52x I04x 1560 2608 

AAA ...................._...75 73 67 61 56 53 
AA   67 61 55 50 47 44 
A ............. _.._... 54 50 48 45 43 40 

  45 43 40 37 35 33 
10. SPECIAL FEATURES 

AIR ALERT 
Airborne traffic reports with Don Martin-Mon thru 
Fri 7:20-8:15 am & 4:15-5:45 pm. Spots specified 
to be within these periods take the specified position 
rate in time class indicated. 

WEA tur..11 REPORTS 
At :20 and at :40. Sponsorship provides 30-second 
spots, opening and closing ID. 1 minute rates apply. 

ALL NIGHT SHOW 
Tues thru Sun midnight-6 am. 
1 1-min spot each hour, per month 600.00. This 
may not be combined with spots in other time classi-
fications for weekly frequency or consecutive week 
discount purposes. 

FREQUENCY COMBINATION 
Minutes, Newscasts, 20/30 seconds and ID's may com-
bine to earn weekly frequency discounts. All face of 
card advertisers and plan advertisers combine to earn 
weekly frequency. 

KJ A E (FM) 
1969 

LAKEWOOD 

e 13:11:1 
Media Code 4 206 3850 4.00 

Lakewood Broadcasting Service, Inc., 7075 W. Hamp-
den Ave., Denver. Colo. 80227. Phone 303-986-
1551. 
STATION'S PROGRAMMING DESCRIPTION 

KJAE (FM): Programmed for general interest. 
MUSIC: general popular music. Live personalities 
24 hours per day, 7 days per week. Personalities 
available for in person attractions and remote broad-
casting. NEWS: 5 min each hour with emphasis on 
local coverage. 2 mobile news cruisers. Mobile traffic 
reports morning and afternoon drive time If-F. Con-
tact Representative for further details. Rec'd 6/30/69. 

I. PERSONNEL 
President-Ed Scott. 
Vice-Pres. & Sales Mgr.-Robert Prangley. 
Operations Manager-Robert Payne. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 27,000 w. (horiz.), 6,000 w. (vert.); 107.5 mc. 

Stereo. 
Operating schedule: 24 hours daily. MST. 
Antenna ht.: 80 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See ceded regulations 
See KLAN listing for coded regulations. 
AM facilities: KLAN. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf  Ree'd 6/30/69. 
6. SPOT ANNOUNCEMENTS 

(6 am-midnight) 
PER WE: 10 ti 20 01 30 tl 40 ti 50 ti 
PER YR: 10x 500 100x 150x 250x 
I mils  6.00 5.75 5.50 5.25 5.00 
30 sec  4.80 4.60 4.40 4.20 4.00 
PER YR: 5000 600x 7000 1000x 
1 min  4.50 4.00 3.50 3.00 
30 sec  3.60 3.20 2.80 2.40 

7. PACKAGE PLANS 
(6 am-midnight) 

PER MO: 100 ti 200 ti 300 ti 
1 min  5.00 4.50 4.00 
30 sec  4.00 3.60 3.20 
Midnight-6 am-42 per wk (6 per night), per 
wk   73.00 

10. SPECIAL FEATURES 
News, Weather, Sports-At :45, fixed position spot 
within, spot rate plus 50%. 

KLAK 
1955 

LAKEWOOD 

mcgavren-guild 
pgw radio, inc, 

Modern Country Music 
• =El 

Media Code 4 206 3920 5.00 
Lakewood Broadcasting Service, Inc., 7075 W. Hamp-
den Ave., Denver. Colo. 80227. Phone 303-985-8771, 

STATION'S PROGRAMMING DESCRIPTION 
KLAN: Personalities, country and western record hits 
24 hours. Live Jamboree show 8-9 pm Sat. NEWS: 
news, sports and weather 6 min, before each hour. 
5 man local news staff and 2 way radio cruiser. Road 
and traffic reports. International wire and audio 
network. US Weather Bureau direct teletype. FARM: 
news 4-6 am. Country and western hymns and re-
ligious news Sun 3-9 am. Personality appearances 
and remote broadcasts regularly. Contact Repre-
sentative for further details. Itec'd 4/1/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ed Scott. 
Vice-Pres. & Sales Mgr.-Robert Prangley. 
Operations Manager-Bob Payne. 

2. REPRESENTATIVES 
IficGavren-Guild-PGIV Radio, Inc. 

3, FACILITIES 
0.000 w. days, 5,000 w. nights; 1600 loe. 

Directional-night only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only, 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Is. 4a, 4d, 5. 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b. 21s, 21c, 21d, 22b, 23a. 24e, 25a, 

27. 28b, 28e. 29a, 32b. 

000 
DENVER'S NUMBER 

FAMILY RADIO 
STATION REACHES  

34.8% OF MEN, 18-49 

41.8% OF WOMEN,18-49 
Cumulative Audience Reach - Metro Area 

Men 18-49 Women 18-49 
KIMN 34.8% 41.8% 
Station A 15.9 12.2 
Station B 29.5 26.4 
Station C 19.4 17.5 
Station D 15.2 14.5 
Station E 17.0 16.3 
Station F 18.8 18.1 
Station G 9.5 7.3 

This data is a summation of audience estimates based upon a survey conducted by ARB dated 
April-May 1969, Mon.-Sun., 6am-midnight. It is subject to the tolerances and limitations inherent 
in any statistical sampling approach to audience measurement. 

COLORADO 
Contracts: 400, 44b, 45, 46, 47e, 51e. 
Comb.: Cont.. Discounts: 60b, 60f, 601, 61b. 62d. 
Cancellation: 700. 70e, 71a, 73b. 
Prod. Services: 80, 82. 
PM facilities: ICIAE (FM). 

TIME RATES 
No. 2 Eff 5/1/69-Ree'd 4/7/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
B-Mon thru Sun 7 pm-midnight. 
Midnight-6 am rates on request. 

7. PACKAGE PLANS 
PER WK, I MIN: I tl 6 ti 12 ti 18 ti 24 ti 
AA ..... - .......... 40 38 34 30 27 
A   32 30 28 25 22 
  22 21 20 18 16 

30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

TOTAL AUDIENCE PLANS-1 MINUTE 
PER WE: Ea 
Plan I-12 ti (4AA, 5A, 3B)  24 
Plan II-18 ti (6AA, 8A, 4B)  22 
Plan III-24 ti (8AA, 10A, 6B)  20 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

10, SPECIAL FEATURES 
5-MINUTE NEWS/WEATHER/SPORTS 

PER WE: AA A B 
3 ti  50 40 30 
6 tl  45 35 25 

DISCOUNTS 
52 wk-10% 

KLIR 
1955 

DENVER 

Subscriber to the NAB Radie Code 
Media Code 4 206 4060 9.00 

KLTR, Inc., 6535 W. Jewell Ave.. Denver. Colo. 
80226. Phone 303-922-1189. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Geo. Basil Anderson. 

3, FACILITIES 
1.000 w. days; 990 loe. Non-directional. 
Operating schedule: Sunrise-local sunset. BIST. 

4. AGENCY COMMISSION 
15/0 Ume only; 10 days. 

5. GENERAL ADVERTISING See Coded Regulations 
General: la, 2a, la, 4b. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. 15b. 
Basic Rates: 20a, 21a. 23a, 24b, 28c. 29b, 33b. 
Contracts: 40a. 42a, 43, 45. 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 62d, 
Cancellation: 70a, 70e. 71a, 72. 
Prod. Services: 80. 
Affiliated with KISS. 

TIME RATES 

Elf Reed 11/25/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  7.00 104 ti 5.50 
26 ti__ ..... _ ..... 6.50 260 ti  5.00 
52 ti 6.00 312 ti 4.59 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x 2600 3128 

1 hr  60 58 56 54 52 50 
1/2 hr  35 34 33 32 31 30 
1/4 hr  24 22 20 19 18 17 
5 min  12 11 10 9 8 7 

K L I R-FM 
1959 

DENVER 

11112 F IMU 
Subscriber to the NAB Radie Code 

Media Code 4 206 4061 7.00 
KLIR, Inc., 6535 W. Jewell Ave., Denver, Colo. 

80226. Phone 303-922-1189. 

I. PERSONNEL 
General Manager-George Basil Anderson. 
Business Manager-H. G. Kincaid. 
Commercial Manager-Bert Tracy. 

2. REPRESENTATIVES 
Quality Media Incorporated, 

3. FACILITIES 
ERP 100.000 w.: 100.3 me. Stereo. 
Operating schedule: 24 hours a day. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 5e. 4b, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10e. 15b. 
Basle Rates: 22e, 210, 23e. 24b, 28e, 29b, 33b. 
Contracts: 40e, 42e. 43, 45. 46. 47e. 
Comb.: Cont. Discounts: 60a, 628. 
Cancellation: 70a, 70c, 71a, 72. 
Prod, Services: 80. 

TIME RATES 
Eft -Rec'd 2/22/68. 

AA-9 am-11 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WE. I Min: I ti 6 ti 
AA   10.00 9.00 
A   7.00 6.00 

8. PROGRAM TIME RATES 

12 01 
8.50 
5.00 

18 ti 
7.00 
4.50 

24 11 
6.50 
4.00 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti ................ .......... 60.00 45.00 35.00 15.00 
26 ti  55.00 40.00 30.00 13.00 
52 ti  50.00 35.00 25.00 11.00 
78 ti    45.00 30.00 20.00 9.00 

(Denver continued on next page) 
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Denver-Continued 

KLZ 
1922 

DENVER 

CBS Radio Network 
• R A 

A Time-Life Broadcast Station 

Subscriber to the NAB Radio Code 
Media Code 4 206 4200 1.00 

Time-Life Broadcast, Inc., 123 Speer Blvd.. Denver, 
Colo. 80217 Phone 303-252-3456. TWX 910-931-
2617. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Hugh B. Terri. 
Sta. Mgr. & Dir. of Sales-Lee Fondren. 
Program Director-Charles Roberts. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
5,000 w.; 560 to. Directional. 
Operating schedule: 5:00 am-midnight. MST. MDT. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 25. 4a. 44, 5. 6a, 7b. 8. 
Rate Protection: •15d. 
Basic Rates: 20a, 22a, 22b, 23a, 24b. 24c, 25a, 26. 

28a. 29a, 32b. 
Contracts: 40a. 426, 44b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 601, 61a, 61b. 

61e. 625. 
Cancellation: 70a, 70e. 71a. 73a. 
CI Total of 3 program units rather than 15 
minutes. 

Affiliated with CBS. 
Affiliated with Katz Radio A.I.D. Plan. 
Similar schedules on AM and FM receive a 50% 
discount on all FM Spots. 

TIME RATES 
No. 34d EC 4/1/69-Reed 4/10/69. 

AAA-Mon thru Fri 6-10 are (6-9 am or 7-10 am). 
AA-Mon thru Fri 11:15 am-noon & 4-7 pm. 
A-Mon thru Fri 10-11:15 am, noon-4 pm & 7-9 pm; 
Sat & Sun 6 am-9 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I tl 6 ti 12 ti 18 ti 24 tl 
AAA . 45 41 40 38 35 
AA 40 37 35 34 32 
A   35 30 27 24 22 
  23 17 16 15 14 

7. PACKAGE PLANS 
BULK RATES 

PER YR, EA: AAA AA A B 
52 x  38.00 35.00 25.00 17.00 
104 ..... ...... ..... 37.00 34.00 24.00 16.00 
156 x 36.80 33.00 23.00 25.00 
260 x 35.00 32.00 22.00 14.00 
312 x_.   34.50 31.50 21.75 13.75 
500 ..... 34.00 31.00 21.50 13.50 
750 x  ...... 33.50 30.50 21.25 13.25 
1000 x 33.00 30.00 21.08 13.00 
1250 x _ 32.50 29.50 20.25 12.75 
1500 x_______________ 31.50 28.75 19.75 12.50 
30 see: 80% of 1-min. 10 see: 50% of 1-min. 

TOTAL AUDIENCE PLANS 
(Fixed, but preemptible) 

TAP 1-1/2 Mon thru Fri 6-10 am and/or 4-7 pm: 
1/2 Mon thru Fri after 7 pm and/or wknd. 
TAP 11-1/3 Mon thru Fri 6-10 am and/or 4-7 pm; 
1/3 Mon thru Fri 10 am-4 pm: 1/3 Mon thru Fri 
after 7 pm and/or wknd. 
TAP III-1/2 Mon thru Fri 10 am-4 pm; 1/2 Mon 
thru Fri after 7 Dm and/or wknd. 

PER WK: 12 tl 18 ti 24 tI 
TAP I  336.00 468.00 576.00 
TAP II  312.00 432.00 528.00 
TAP IIL  276.00 378.00 456.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
CLASS AAA 

PER YR: 1/2 hr 1/4 10 min 5 min 
1 x   150 90 80 70 
52 x    110 70 60 55 
260 ....   80 60 50 45 

rlig AA 

52 x  105 
260 ...... ...... 75 

-C-17K.: *à A 
1 x  120 80 70 
52 x  100 60 50 
260 x  70 50 40 

CLASS B 
1 x  90 70 55 50 
52 x  80 50 40 35 
260 x  50 35 25 20 

!O. SPECIAL FEATURES 
FARM REPORTER 

(30 sec/1 min participations; 5, 10, 15 min units) 
Mon thru Sat 5-6 am-applicable B rates. 
Mon thru Sat 6:15-6:30 am-applicable AAA rates. 
Mon thru Sat 6:10-6:25 am-applicable AAA rates. 
Plus program unit talent fees (commisslonable) per 
unit: 5 min, 10.00; 10/15 min, 15.00. 

COMBINABILITY 
All spots, regardless of length or classification, may 
be combined for discount purposes. Program spon-
sors may buy additional spots during contract year 
at frequencies earned by programs. 

KLZ-FM 

85 
65 
55 

75 
55 
45 

65 
50 
40 

60 
45 
15 

1962 
DENVER 

A Time-Life Broadcast Station 
Subscriber to the NAB Radio Code 

Media Code 4 206 4201 9.00 

Time-Life Broadcast, Inc.. 123 Speer Blvd.. Denver, 
Colo. 80217. Phone 303-292-3456. TIVX 910-931-
2617. 
STATION'S PROGRAMMING DESCRIPTION 

KLZ-FM: Programmed for young adults, colleglates 
and teens. 
MUSIC: pop rock. NEWS: 10 min before hour. Con-
tact Representative for further details. Itec'd 6/11/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Hugh B. Terry. 
Sta. Mgr. & Dir. nf Sales-Lee Fondren. 
Program Director-Max Floyd. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
ERP 100,000 w.: 106.7 mc. 
Operating schedule: 6 am-midnight. ISIST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 25. 3s. 4b, 44, 5, Mt, 7b, 8. 
Rate Protection: 11b, 154. 
Basle Rates: 20a, 220. 221:4 23a. 24a, 32b. 
Contracts: 40a. 42b, 446. 45, 46. 
Comb.; Cont. Discounts: 60f, 624. 
Cancellation: 70e. 71a. 73a. 
Affiliated with Katz Radio A.I.D. Plan. 
Similar schedules on AM and FM receive a 50% 
discount on all FM spots. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 28 Elf 8/1/68-Rec'd 9/11/68. 
7. PACKAGE PLANS 
1 MIN. 
EA: I ti 6 ti 12 ti 18 ti 30 ti 60 ti 90 ti 
Per wk  
Per mo.  6 5 4 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
All times scheduled in rotation. 
All spots, regardless of length or class. may he 
combined for discount purposes. Program sponsors 
may buy additional spots during contract year nt fre-
quencies earned by programs, 

KLZ/KLZ-FM COMBINATION RATES 
Similar schedules on AM and FM receive 50% dis-
count on all FM spots. 

KMYR (FM) 
1966 

DENVER 

American FM Network 
cIFlI FIMU 

Media Code 4 206 4220 9.00 

Karlo Broadcasting. Ltd., 7200 W. Alameda Ave.. 
Denver. Colo. 80226. Phone 303-936-3495. 

I. PERSONNEL 
Pres., Gen'l & Sta. Mgr.-Craig R.. Bowers. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
ERP 51,000 w. (horiz. & vert.); 95.7 me. Stereo. 
()peening schedule: 24 hours daily. MST. 
Antenna ht.: 725 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, Sa, lb, 3c, 3d, 4a, 4d. 5, 13a. 

7b, 8. 
Rato Protection: 10b, 11b, 12b, 13b. 15a, 15b, 15c, 

16. 
Basic Rates: 20a, 20b, 210, 21b, 21d, 22a, 22b, 23a, 

24a, 24b, 24e, 25a, 20, 28a, 28e, 29a, 30, 31, 32a, 
33b. 

Contracts: 40a, 41, 42b, 42d, 43, 440. 45, 46, 475, 
48. 49, 51a, 51b, 51e. 

Comb.; Cont. Discounts: 60b, 60e, 60f, 61a, 626, 
624. 

Cancellation: 70b. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Major Market FM Network. 
Affiliated with American FM Network. 

TIME RATES 
No. 3 Eft 5/1/68-Rec'd 6/3/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 52x 104x 312x 500x 
1 min , 14.00 13.00 12.00 11.00 10.00 
30 sec  9.00 8.50 8.00 7.50 7.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: 6 tl 12 tl 18 ti 24 ti 
1 min  . 10.00 9.00 8.00 7.00 
30 sec  7.00 6.50 6.00 5.50 

KOA 
1924 

DENVER 

NBC Radio Network 
ID 

Subscriber to the NAB Radio Code 
Media Code 4 206 4340 5.00 

General Electric Broadcasting Co., Box 5012, 1044 
Lincoln St., Denver, Colo. 80203. Phone 303-244-
4141. TELEX 910-931-2558. 

Address all copy and transcription material to Con-
tinuity Director, P. 0. Box 5012. Terminal Annex, 
Denver 17. Colo. 

STATION'S PROGRAMMING DESCRIPTION 
KOA: Programmed for adults. 
MUSIC: Middle-of-the-road with adult appeal. Air 
personalities. NEWS: on hour and halt hour through-
out day in 5, 8, 13 and 15 min blocks. 8 man news 
team, 6 mobile units, 2 sportscasters, 2 station 
meteorologists. Washington news bureau staff, backup 
facilities of 18 man TV news staff, network, 'UPI 
audio and 27 stringers supplement gathering of re-
gional, national and international news. FARM: 

Detiazee 
Presenting the newest addition to the list of 
KLZ's on-the-air personalities ... RAY DUR-
KEE. RAY comes to KLZ Radio with experi-
ence in radio broadcasting ranging from 
moderator of a talk show to music and pro-
duction manager, disk jockey to pilot of a 
traffic report plane. He has the youthful 
exuberance and vitality to present a fast-
paced, refreshing program, playing the music 
fitting today's listening moods. 
KLZ listeners find RAY DURKEE's program 

just right for night time enjoyment on week-
nights Monday through Thursday, as well as 
Saturday and Sunday afternoons. Advertisers 
are discovering that RAY can sell their prod-
ucts and services too. 

r RAY DURKEE CAN SELL FOR YOU 

KLZ 
RADIO 560 

SUBSCRIBER 

NAB 

Radio 
Code 

TIME U 
, BROADCAST !! , 

CBS IN DENVER 

CONTACT KATZ 
OR 

LEE FONDREN - DENVER 

reports daily 5-6 am, 6:20-6:30 am, & 12:20-1 pm. 
Community actlon reports with women's editor, M-F 
9:45 and 11:45 am, 1:45 & 3:45 pm. Traffic reports 
M-17, 2 per hour during am and pm driving time. 
Airborne coverage of mountain recreation area, 
F-Sun. Contact Representative for further details. 
Reed 7/17/69. 

I. PERSONNEL 
General Manager-Richard B. Belkin, 
General Sales Manager-Mick Schafbuch. 
Program Director-Dan Tucker. 

2. REPRESENTATIVES 
Henry I. Christel Co., Inc. 

3. FACILITIES 
50,000 w. 850 he. Non-direetional. 
Operating schedule: 24 hours daily. MST. 
Partial simulcast operation. Simulcast during selected 
newscasts. For non-simulcast facilities see KOA-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 36, 3b, 3e, 3d, 4a, 44. 5. 

Ou, 7b, 8. 
Rate Protection: 10b, 14b. 
Basic Rates: 20a. 22b, 23a, 25a, 28a, 29s. 30. 
Contracts: 40a, 41, 426. 446. 46, 47a. 
Comb.; Cont. Discounts: 60b, 604. 60e, 601, 610, 62b. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC. 

TIME RATES 
No. 23 KIT 1/1/69-Reed 2/14/69. 

6. SPOT ANNOUNCEMENTS 
AAA-Mon thru Sat 6-10 am & noon-1 pm. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm (except noon-1 pm). 
B-Mon thru Sat 7-10 pm; Sun all day. 
C-All other times. 

CLASS AAA 
WKLY: (.) I ti 601 12 tl IS tI 24 tl SOU 
1 min.... ..... 65.00 62.00 58.00 55.00 50.00 46.00 43.00 
Sta Brit.  52.00 49.50 46.50 44.00 40.00 37.00 34.50 
ID's ........ 39.00 37.00 35.00 33.00 30.00 27.50 26.00 

CLASS AA 
1 min .. . 55.00 50.00 45.00 41.00 30.00 35.00 33.00 
Sta brk  44.00 40.00 36.00 33.00 30.50 28.00 26.50 
ID's   33.00 30.00 27.00 24.50 23.00 21.00 20.00 

CLASS A 
1 min ....   41.00 38.00 35.00 32.00 29.00 26.00 
Sta brit    33.00 30.50 28.00 25.50 23.00 21.00 
ID's     24.50 23.00 21.00 19.00 17.50 15.50 

CLASS B 
1 min  32.00 29.00 27.00 25.00 23.00 21.09 
Sta brk    25.50 23.00 21.50 20.00 18.50 17.00 
ID's     19.00 17.50 16.00 15.00 14.00 12.50 

CLASS C 
1 min  26.00 22.00 19.00 18.00 17.00 16.00 
Sta brk    21.00 17.50 15.00 14.50 13.50 13.00 
ID's   15.50 13.00 11.50 11.00 10.00 9.50 

(•) Specified position. 
DISCOUNTS 

52 mis-8% 

K 0 A-FM 
1961 

DENVER 
Media Code 4 206 4410 6.00 
General Electric Broadcasting Co.. Box 5012, 1044 

Lincoln St., Denver, Colo. 80217. Phone 303-244-
4141. TELEX 910-931-2558. 

I. PERSONNEL 
General Manager-Richard B. Belkin. 
General Sales Manager-Mick Schafbuch, 
Program Director-Dan Tucker. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3. FACILITIES 
ERP 57,000 w.; 103.5 mc. 
Operating schedule: 6 am-midnight. MST. 
Antenna ht.: 1,061 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm-midnight. Fer simulcast facilities see KOA. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See KOA listing for coded regulations. 
Affiliated with NBC. 

TIME RATES 
No. 1 Elf 12/15/66-Reed 9/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 100x 200x 500x 

Ea   5.00 4.50 4.25 4.00 3.00 
Any length. maximum 1-minute. 

7. PACKAGE PLANS 
Balanced rotation, guaranteed 6 spots per day, 7 
days per week, per month  SOO 
Any length, maximum 1-minute. 

KOSI 
1954 

AURORA 

DD 
Subscriber to the NAB Radio Code 

Media Code 4 206 4480 9.90 
Armstrong Broadcasting Corp., Box 98, Aurora, Colo. 

80010, Phone 303-343-1430. 
STATION'S PROGRAMMING DESCRIPTION 

ROSI: Programmed primarily for appeal to 25-50 
age group, upper education. 
MUSIC: programming. approximately 80%, spans 
range from serious music and semi-classical through 
general popular music, showtunes, film scores, stand-
ards and current hits by established artists. NEWS: 
coverage Includes 3 daily 15 min roundups and hourly 
5 mis programs on world, national, local, business 
and sports news. Numerous entertainment, service 
and public affairs features included in musical pro-
grams. Weekend programming Includes local issue 
public affairs programming. Contact Representative 
for further details. Rec'd 9/25/67. 

I. PERSONNEL 
President-W. L. Armstrong. 
Program Director-John Damson. 
Chief Engineer-Ray Doane, 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5,009 w.; 1430 ke. Directional-night only. 
Operating schedule: 5:20 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

(This listing continued on next page) 
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Denver-K 0 S I-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 4e. 4d. 5, 6b, 7b, 8. 
Rate Protection: 10e. 11a, 12e. 13a, 14a. 
Basic Rates: 20a, 290. 
Contracts: 40a. 
Cancellation: 70a, 70e. 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 8/1/69-Reed 7/7/69. 
AAA-Mon thru Sat 6-9 am & 3-6 pm. 
AA-Mon thru Sat 9 am-3 pm & 5:30-6 am; Sun 
6 am-6 pm. 
A-Sun thru Sat 6 pm-midnight. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

I MIN: lx 52x 260x 500x 1000x 
AAA   20 18 16 14 12 
AA   17 15 13 10 8 
A ...................   11 10 8 6 4 

50 SEC: 
AAA   15 13 11 9 7 
AA   13 11 9 7 5 
A   9 8 7 5 3 

15 SEC: 
AAA   14 12 10 8 6 
AA   12 10 7 5 4 
A   8 7 5 4 2 

7. PACKAGE PLANS 
DRIYETIME SPECIAL 

(All AAA) 
I MIN: 1 wk 13 wk 26 wk 52 wk 
6 U.  108 102 96 90 
12 ti  204 192 180 168 

384 360 336 312 
30 SEC: 
6 ti  78 72 66 60 
12 ti  144 132 120 108 
24 ti  264 240 216 192 
15 SEC: 
6 ti  72 66 60 54 
12 ti.   132 120 108 96 
24 ti  240 216 192 168 

SUNSHINE SPECIAL 
(1/2 AAA, 1/2 AA) 

1 MIN: 
6 ti  96 90 84 78 

180 168 156 144 
24 ti  336 312 288 264 
30 SEC: 
6 ti  72 66 60 54 

132 120 108 96 
24 ti.  240 216 192 168 
15 SEC: 
6 ti  66 60 54 48 
12 ti  120 108 96 84 
24 U.   216 192 168 144 

HOUSEWIFE PLAN 
(All AA) 

1 MIN: 
6 ti  90 84 78 72 
12 U.  168 156 144 132 
24 ti......._.._._ ......... ________   312 288 264 240 
30 SEC: 

24 U. 216 
15 SEC: 

60 
108 
192 

12 tl.. ..... ....... .....  108 96 
24 ti  192 168 

ALL CLASS ROTATION 
(1/3 AAA, 1/3 AA, 1/3 A) 

1 MIN: 
6 ti  
12 ti _ ... ...... ..... 
.4 ti 
30 SEC: 

60 54 48 42 
108 96 84 72 

^4 ti 192 168 144 120 
15 SEC: 

54 48 42 36 
12 ti   96 84 72 60 

168 144 120 96 
DAY-NIGHT ROTATION 

(1/2 AA and 1/2 A) 

72 
132 
240 

66 
120 
216 

54 48 
96 84 

168 144 

48 42 
84 72 

144 120 

60 54 
108 96 
192 168 

1 MIN: 
6 ti  66 
12 CI  120 
.4 ti 216 
30 SEC: 
6 U.._ 54 
12 U. 96 

15 SEC: 
6 ti  48 
12 ti  81 
24 ...... .... _ .....   144 

STARLIGHT PLAN 
(Class A) 

1 MTN: 
54 48 42 36 

12 ti  96 84 72 60 
168 144 120 96 

30 SEC: 
6 11 
12 ti 
24 ti 
15 SEC: 

42 36 30 24 
72 60 48 36 

21 ti  120 96 72 48 
WEEKEND ROTATION 
(Sat noon-Sun midnight) 

60 
108 
192 

48 
84 
144 

42 
72 

120 

54 48 
96 84 
168 141 

42 36 
72 60 

120 96 

36 30 
60 48 
96 72 

48 
84 

144 

42 
72 
120 

36 30 
60 48 
96 72 

1 MIN: 
10 ti. .......... _.._..- ..... _______  100 90 80 70 

160 140 120 
30 ti. 240 210 180 150 
30 SEC: 
10 .......... ............... 90 80 70 60 
20 ti_____ ................  160 140 120 100 
30 ti  210 180 150 120 
15 SEC: 
10 ti 80 70 60 50 
20 ............. ...... _ 140 120 100 80 
30 ....... . 180 150 120 90 

fNA T ION 
TOTAL AUDIENCE PLAN 

(1/2 AM-1/3 AAA, 1/3 AA, 1/3 A 
1/2 FM-rotating) 

1 MIN: 
12 ti 96 90 84 78 
24 ti  ..... 174 162 150 138 
48 tL.... ..... _ ...... .... 312 288 264 240 

30 SEC: I wk 13 wk 26 wk 52 wk 
12 ti.  84 78 72 66 
24 ti  150 138 126 114 
48 ti  264 240 216 192 
15 SEC: 
12 ti  72 66 60 54 
24 ti  126 114 102 90 
48 ti  216 192 168 144 

8. PROGRAM TIME RATES 
1/4 HR: Ix 52x 260x 5800 1000x 
AAA  45 42 39 36 35 
AA   42 39 36 33 32 
A   39 36 33 30 29 

5 MIN: 
AAA   22 21 20 19 IS 

20 19 18 17 
A   20 19 18 17 16 

K 0 S I-FM 
1968 

DENVER 
Media Code 4 206 4481 7.00 

Armstrong FM Broadcasting Corp., Box 98, Aurora, 
Colo. 80010. Phone 303-343-1430. 

I. PERSONNEL 
President-W. L. Armstrong. 
Program Director-John Dawson. 
Chief Engineer-Ray Doane, 

2. REPRESENTATIVES 
Alan Turbot Associates, Inc. 

3. FACILITIES 
ERP 52,000 w.; 101.1 mc. Stereo. 
Operating schedule: 5:20 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of following month. 

5. GENERAL ADVERTISING see coded regulations 
See KOSI listing for coded regulations. 
Sold in combination with ROSI. See that listing for 
rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 8/1/69-Reed 7/7/69. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION 
lx 520 260x 5005 1000x 

1 min.  10 9 7 5 4 
30 sec  8 7 5 4 3 
15 sec  7 6 4 3 2 

7. PACKAGE PLANS 
FM STEREO PLAN 

(Rotating) 
I MIN: I wk 19 wk 26 wk 52 wk 
7 U.  56 49 42 35 
14 ti  105 91 77 63 
28 ti  196 168 140 112 
30 SEC: 
7 ti  49 42 35 28 
14 ti  91 77 63 49 
28 ti  168 140 112 84 
15 SEC: 
7 ti  42 35 28 21 
14 it  77 63 49 35 
28 ti  140 112 84 56 

8. PROGRAM TIME RATES 
Ix 52x 260x 5000 1000x 

1/4 hr....._.._ ............ _.._... 18 16 12 11 10 
5 min  12 11 10 9 8 

KQXI 
1961 

ARVADA 
Media Code 4 206 4620 0.00 
Radio Station KQXI, Bor 1, 9334 W. 58th Ave., 

Arvada. Colo. 80002. Phone 303-421-1550. 
STATION'S PROGRAMMING DESCRIPTION 

EQXI: Programmed for adults and young adult coun-
try and western fans from 6 am-sign-off. 
MUSIC: features top 50 country and western survey 
every week. Emphasis on current country and western 
hits. NEWS: 5 min international on half hour. Local 
news on hour. Religious segments available from 7 
am-10 am. Remote equipment and talent available for 
remotes, civic events or entertainment purposes. Con-
tact Representative for further details. Itec'd 6/19/69. 

I. PERSONNEL 
General Manager-Mrs. Norma Behm. 
Program Manager-Bill Stevens. 

2. REPRESENTATIVES 
New York, Los Angeles-Universal Broadcasting Cor-

poration. 
(.'hicago-Harold S. Schwartz Associates, Inc. 

3. FACILITIES 
10.000 w. days; 1550 Ire. Non-directional. 
operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/n lime only: 10th nt inonth following. 

I. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 26. 3a, 3b, Sc, 3d, 4a, 4d, 6, 6a, 

71). 8. 
state Protection: 10b, 111), 12b, 13b, 14b, 16. 
Basic Rates: 21e. 21d. 22a, 22b, 23a, 24e, 241). 24c, 

25a, 26, 27, 28a. 28c, 29a. 
tontracts: 40a, 41, 44a, 45, 48, 47a, 48. 
Comb.; Cont. Discounts: 60b, 80d, 60e, 80f, 601, Ma. 

61b. 
bancellation: 70a, 70e. 71a, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL ANT) LOCAL RATES SAME 

Eff 6/16/69-Rec'd 8/4/69. 
6. SPOT ANNOUNCEMENTS 

ROS 
PER 
WK:I0 ti 15 ti 20 ti 25 ti 30 ti 40 ti 50 ti 60 ti 

PER 
YR; 10x 50x 100x 150x 150x 500x 600x 750x 

1 min 6.00 5.75 5.50 5.25 5.00 4.75 4.50 4.25 
30 sec 4.80 4.60 4.40 4.20 4.00 3.80 3.60 3.40 
10 sec 3.00 2.85 2.75 2.60 2.50 2.35 2.25 2.10 
Requested specific times honored at availabilities 
permit. 

7. PACKAGE PLANS 
PER MO, ROS: I min 30 see 10 see 
100 ti  5.00 4.00 2.50 
150 ti  4.75 3.75 2.35 
200 ti  4.50 3.50 2.25 

WEEKEND SMASH PLAN 
(Fri. Sat, Sun) . 

I min 30 see I min 30 see 
25 ti  80.00 80.00 50 ti  150.00 150.00 

8. PROGRAM TIME RATES 
PER WK: 55 min 11/4 hr 51/2 hr 
I ti  10 20 40 
3 ti  9 18 36 
6 II_  8 15 30 

(•) Includes open, close and 1 spot. 
(t) Includes open, close and 2 spots. 
(4) Includes open, close and 4 spots. 

KTLK 
(formerly KILN) 

1048 
DENVER 

Media Code 4 206 4900 6.00 
Action Radio, Inc., 1165 Delaware St., Denser, Colo. 

80204. Phone 303-222-4811. 

I. PERSONNEL 
General Manager-John D. Chapman. 
General Sales Manager-Kenneth B. Lange. 
Program Manager-Joseph A. Finan. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 w.; 1280 he. Directional-separate patterns day 
and night. 
Operating schedule: 24 hours daily. MST. 

4. AGE:1CY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4e, 4d, 5, 131), 

7h. 8, 
Rate Protection: lob, 'lib, 12b, 13b, 14b, 15e. 
Basic Rates: 20a, 20b, 21e. 21c, 21d, 22a, 22b, 23b, 

24e. 24e. 28a, 29a, 291). 32b, 33a. 
Contracts: 40b, 40c, 41, 42b, 42d, 44e, 44b, 45, 48, 

47a. 48. 50, 51e, 51b, 51e, 
Comb.: Cont. Discounts: 60a, 60e. 60d, 60e, 60f. 60h, 

60i, 61e. 61b, 62b, 62d. 

COLORADO 
Cancellation: 70a, 70e, 71a, 72, 73e, 73b. 
Prod, Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Member: Intermountain Network. 

TIME RATES 
No. 26 Elf 7/1/69-Reed 6/12/69. 

AA-Mon thru Sat 6-10 am & 4-7 pm. 
A-Mon thru Sat 10 am-4 pm; Sun 6 am-7 pm. 
B-Mon thru Sun 7 pm-midnight. 

7. PACKAGE PLANS 
CLASS AA 

•Fixed 6 ti 12 ti 18 tl 24 ti 50 ti 38 ti 
1 min____ 35.00 32.00 30.00 29.00 28.00 27.00 26.00 
30 ser  28.00 25.60 24.00 23.20 22.40 21.60 20.80 
10 sec....._  17.50 16.00 15.00 14.50 14.00 13.50 13.00 

CLASS A 
I min....._  25.00 23.00 22.00 21.00 20.00 19.00 18.00 
30 ser  20.00 18.40 17.60 16.80 16.00 15.20 14.40 
10 ser  12.50 11.50 11.00 10.50 10.00 9.50 9.00 

CLASS B 
1 min.  18.00 17.00 16.40 15.80 15.20 14.60 14.00 
30 sec  14.40 13.60 13.10 12.65 12.15 11.70 11.20 
10 sec  9.00 8.50 8.20 7.90 7.60 7.30 7.00 

(*) Less than 6 U. 
TOTAL AUDIENCE PLAN 

WKLY: 12 ti 18 81 24 ti 
1 min.  240.00 342.00 432.00 
30 sec  184.00 273.60 345.60 

DISCOUNTS 
26 wk-5% 52 wk-10% 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

PER WK, EA: AA A B 
3 ti  50 
5 ti  45 40 30 
10 ti  35 30 20 

DISCOUNTS 
26 wk-5% 52 wk-10% 
Applies to news and spots. 

DURANGO (2 AM) 
La Plata County-Map Location C-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KDGO 
1958 

• 
Media Cede 4 206 5040 0.00 
Basin Broadcasting Co., Box 3500. West Building. 
Durango, Colo. 81301. Phone 303-247-1407. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Jerry Fitch. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Mountain States-Bob Mx Co., Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 ke. 

Nan-directional. 
Operating schedule: 6 am-11 pm. MST. 

4. AGENCY COMMISSION 
15% time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3d, 4a, 4c1. 5. Ca, 7a, 8. 
Rate Protection: 10a, 14s. 15b. 
Basic Rates: 20b,- 211), 23e, 24b. 
Contracts: 40a. 41, 43. 45, 50. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 70e. 
Prod. Services: 82. 
Affiliated with CBS. 

TIME RATES 
No. 5 Elf 7/1/69-Reed 6/10/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 5 ti 10 II 15 ti 20 ti 
1 min  7.00 6.50 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 mln 5 min 

1 x  30 18 15 12 

(Durango continued on next page) 

the 
Denver 

"Must" Buy! 

RAIDI 

The latest ARB confirms that KOA delivers more audience* 
in the Total Area than any other station in Colorado. 

*18 plus ARB Apr/May 1969 54-county Cume 

Denver's most potent radio combination: 50,000 watts/24 hours 
GENERAL ELECTRIC BROADCASTING COMPANY OF COLORADO 

REPRESENTED NATIONALLY BY THE CHRISTAL .CO. 
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COLORADO 
Durango-Continued 

KIUP 
1935 

Subscriber to the NAB Radio Code 

Media Code 4 206 5180 4.00 
Radio San Juan, Inc.. Box 641, Durango, Colo. 81301. 
Phone 303-247-4464. 

I. PERSONNEL 
President-Doug Morrison. 
General Manager-Frank Toomey. 
Sales Manager-Al Gare. 

2. REPRESENTATIVES 
Edward l'etry & Co., Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 930 kc. 

Directional-night only. 
Operating schedule: 5:45-10:15 pm Mon thru Sat. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24b, 25a, 

26, 28b, 295. 30, 33a. 
Contracts: 40a, 41, 42b, 42d, 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 601, 61a, 61b. 
Cancellation: 70a, 700. 710. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with KI3S Radio Network. 
.AffMated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
A-Mon thru Sat 6:30-9:30 am. 11:30 am-1 pm & 
4-7 pm. 
13-All other times. 

7. PACKAGE PLANS 
I MIN: 611 12 11 18 ti 24 tl 30 tl 36 tl 
A   6.65 5.35 5.00 4.65 4.30 3.95 
II   5.70 4.30 3.90 3.55 3.20 2.85 

20/30 SEC: 
A   5.70 4.30 4.00 3.70 3.40 3.15 
  4.80 3.40 3.15 2.85 2.55 2.30 

10 SEC: 
A   4.05 2.65 2.50 2.30 2.15 1.95 
13   3.55 2.15 1.95 1.80 1.60 1.40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 n110 5 min 

1 55.00 33.00 22.00 16.50 11.00 

DISCOUNTS 
131-4% 52x-8% 156a-18% 
261-6% 1041-12% 2601-20% 

9. PARTICIPATING PROGRAMS 
'Toffee with Johnny"-10:00 am to 10:45 am. 
Per minute, 6.00. 
5 times per week, 5.55. 

ENGLEWOOD 
Arapahoe County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Denver 
(including Arvada, Aurora, Englewood, 
Golden, Lakewood, Littleton) 

FORT COLLINS (2 AM, I FM) 
Latimer County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KCOL 
1946 

Clan 
Subscriber to the NAB Radio Code 

Media Code 4 206 5320 6.00 
Beef Empire Broadcasting Company. Box 574, 1619 

Laporte Ave.. Fort Collins, Colo. 80521. Phone 
303-482-5991. 

I. PERSONNEL 
Manager-Don Grant. 
Vice-President-Bob Thomas. 
Operations Director-Mike Misel. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1,000 w.; 1410 ke. Directional-night only. 
Operating schedule: 6 am-11 pm. MST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a. 4d, 5, 6a, 7b. 
Rate Protection: 10b, ills. 12b. 13b, 14b, 16. 
Basic Rates: 20b, 21b, 22b, 23b, 24c, 28a, 290. 
Contracts: 40a, 41, 45, 46, 47e. 49, 50, 51b. 
Comb.: Cont. Discounts: 60e, 61a. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member: Intermountain Network, Beef Empire Sta-
tion. 

TIME RATES 
No. 28 Eff 9/15/68-Reed 10/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04X I56x 2600 3120 6240 

1 min 6.50 6.37 6.24 6.11 5.98 5.72 5.46 5.20 
7. PACKAGE PLANS 

SATURATION PLAN 
A-Mon thru Sat 6:30-9 am, noon-1 pm & 4:30-7 pm. 
B-All other times  

CLASS A 
PER WK; EA: 12 ti 18 tl 24 tl 80 tl 38 tl 
1 mist  5.35 5.00 4.65 4.30 3.95 
30 sec.  4.30 4.00 3.70 3.45 3.15 
10 sec  2.65 2.50 2.30 2.15 1.85 

CLASS B 
3.71 3.40 3.10 2.75 

30 sec    3.30 3.00 2.70 2.50 2.20 
10 sec  2.05 1.85 1.70 1.55 1.40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  50.00 10.00 20.00 15.0D 10.00 
26 a  49.00 29.40 39.60 14.709.80 
52 x  48.00 28.80 19.20 14..41) 9.60 
104 x  47.00 28.20 18.83 14.10 9.40 
156 x  46.00 27.60 18.40 13.80 9.20 
260 x  44.00 26.40 17.60 13.20 8.80 
312 x  42.00 25.20 16.80 12.60 8.40 
624 a  40.00 24.00 16.00 12.00 8.00 

KFMF (FM) 
1965 

Media Code 4 206 5460 0.00 

Poudre Valley Broadcasting Co., Inc., Box 1636. 
Fort Collins. Colo. 80521. Phone 303-484-0466. 

STATION'S PROGRAMMING DESCRIPTION 
KEMP (FM): Programmed for adults and college 
students. 
NEWS: 5 min each half hour, national and inter-
national on half hour, local on hour, plus some longer, 
7 am & noon. MUSIC: middle-of-the-road to jazz 
and classical. 6-7 pm. standards, show music. 7-8 
Pm, jazz. 8-10 pm classical concert muslc. 10 pm-
12M aimed at college students and adults, standards, 
middle-of-the-road music, features from university 
campus, news features, give-annoys of theater tickets, 
donuts, meals, etc. Contact Representative for further 
details. Rec'd 10/5/67. 

I. PERSONNEL 
Pres. & Gen't Mgr.-Lewis Pearce. 
Sales Manager-Robert Bell. 

2. REPRESENTATIVES 
John L. McGuire & Co. 

3. FACILITIES 
ERP 25,000 w.; 93.3 me. 
Operating schedule: 5:45 am-midnight. MST. 
Antenna ht.: 37 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, la, 3b, 3d, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10b, 12b, 14a. 15b. 
Basic Rates: 20b, 22b, 23b, 24b, 24c, 26, 29a, 30. 
Contracts: 40a, 440, 46, 47a. 
Comb.; Cont. Discounts: 61a, 61b, 62d. 
Cancellation: 70a. 70e, 71a, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11-2 Eff 9/1/67-Rec'd 9/1/67. 
6. SPOT ANNOUNCEMENTS 

I x 260 52x 1040 I56x 312x 
30 sec only.... 3.50 3.25 3.00 2.75 2.50 2.20 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 tl 40 tl 
30 sec  ',.75 2.50 2.25 2.00 
1-min: above rates plus 30%. 

8. PROGRAM TIME RATES 
lx 260 520 104x 1560 3120 

1/2 17.25 15.75 14.00 12.75 11.75 10.75 
1/4 hr  11.50 10.25 9.00 8.50 7.75 6.75 
10 min  8.75 7.75 7.25 7.00 6.75 5.75 
5 min.  6.00 5.50 5.25 5.10 4.60 4.00 

10. SPECIAL FEATURES 
Symphony Time, Jazz Boar-1 program per week. 
per month 117.50. 

KZIX 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 206 5600 1.00 

Poudre Valley Broadcasting Co., Inc., Box 1638, 
Fort Collins. Colo. 80521. Phone 303-484-0466. 
STATION'S PROGRAMMING DESCRIPTION 

KZIX: Programmed for general interest. 
NEWS: 5 min each half hour, international and 
national. on half heur. local and regional on hour, 
plus some longer. 6-7 am country and western music 
with farm news. 6:55-7:05 am local news. 7:05-9 
am music, news, sports, weather, community colander 
of events. 9 am-noon general middle-of-the-road 
muslo featurettes and newsy items. Noon-12:35 Dm 
news, sports, weather, farm market news block. 12:35-
pm middle-of-the-road and some current hits, local 

events as scheduled. SPORTS: live college, high 
school, little league. Spanish music and voice pro-
gram. Sat 9-9:30 am. Contact Representative for 
further details. Rood 10/5/67. . 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Lewis Pearce. 
Sales Manager-Robert Bell. 

2. REPRESENTATIVES 
John L. McGuire & Co. 

3. FACILITIES 
1,000 w. days; 600 ke. Directional. 
Operating schedule: 6:00 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b. 3a, 3b, 3d, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10b, 12b, 14a, 15b. 
Basic Rates: 20b. 22b, 23b, 24b, 24c, 26, 29a, 30. 
Contracts: 40a, 445, 46, 47a. 
Comb.; Cont. Discounts: 61a, 61b, 62d. 
Cancellatien: 70a, 70e, 71a, 710. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with RBS. 

TIME RATES 
No. R-2 9/1/67-Reed 9/1/67. 

8. SPOT ANNOUNCEMENTS 
Ix 260 520 104x 156x 312x 

1 min or 
less   4.50 4.00 3.75 3.50 3.25 2.90 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti SO tl 40tI 
1 min  3.60 3.10 2.90 2.30 
30 see__ .............. ..... 2.75 2.50 2.25 2.00 
10 see  2.10 1.90 1.70 1.50 

8. PROGRAM TIME RATES 
I x 260 52x 1040 156x 812x 

1/2 hr  23.00 20.50 18.50 17.00 15.50 14.00 
1/4 hr  15.25 13.50 12.25 11.25 10.50 9.50 
10 min  11.40 10.50 10.00 9.50 9.00 8.00 
5 min  7.75 7.25 7.00 6.75 6.25 5.50 

FORT MORGAN (1 AM; 1 FM) 
'Morgan County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KFTM 
1949 

Media Code 4 206 5740 5.00 
Morgan County Broadcasting Corp., Box 430, Fort 
Morgan. Colo. 80701. Phone 303-867-5674. 

I. PERSONNEL 
Owner, Gen'l Mgr.-Mason Dixon. 
Program Director-Jane McReynolds. 

3. FACILITIES 
1,000 w.; 1400 kc. Non-directional. 
Operating schedule: 5:30 am-11 pm. MST. 
Partial simulcast operation. Simulcast 3-11 pm Sun. 
For non-simulcast facilities seo KFTM-FM. 

4. AGENCY COMMISSION 

5. 15/ GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, lb, 3e. 3d, 4a, 4d, 5, 

6a, 7a, 8. 
Rate Protection: 10g, 111. 12g. 13g. 14g, 15a. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22a, 22h, 23a, 

23b, 24a, 25a, 26, 27, 280. 33b. 
Contracts: 40a, 42a. 42d, 43, 44a, 45, 46, 4711. 48, 

49, 50, 510, 51b, 51e, 
Comb.; Cont. Discounts: 600. 60e, 60d, 60e, 60f, 60g, 

61s. 61b, 62a, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with SÍES. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 25 Eff 9/1/68-Rec'd 2/12/69. 
6. SPOT ANNOUNCEMENTS 

Ix 260 520 1040 156x 260x 8120 624x 
1 min 4.68 4.58 4.49 4.40 4.30 4.11 3.93 3.74 

7. PACKAGE PLANS 
A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-All other times. 

SATURATION PLAN 
CLASS A 

PER WK, EA: 12 ti 18 tl 24 ti 30 t1 36 ti 
31 min.  3.51 3.27 3.04 2.80 2.57 
0 sec.  10 sec  2.80 2.62 2.43 2.24 2.06 

1.76 1.64 1.52 1.40 1.29 
CLASS B 

1msin  2.80 2.57 2.34 2.10 1.87 
30 sec   10 sec.  2.24 2.06 1.87 1.68 1.50 

1.40 1.29 1.17 1.05 .94 
8. PROGRAM TIME RATES 

Ix 260 52x 1040 158x 260x 812x 6240 
1 hr... 36.00 35.28 34.56 33.84 93.12 31.68 30.24 28.80 
1/2 hr 21.60 21.16 20.73 20.30 19.87 19.00 18.14 17.28 
1/4 hr 14.40 14.11 13.82 13.53 13.24 12.67 12.09 11.52 
10 min 10.80 10.58 10.36 10.15 9.93 9.50 9.07 8.64 
5 min.. 7.20 7.05 6.91 6.76 6.62 6.33 6.01 5.70 

K F TM-FM 
1968 

Subscriber to the NAB Radio Code 
Media Code 4 206 5741 3.00 
Morgan County Broadcasting Co., Box 430, Fort 
Morgan, Colo. 80701. Phone 303-867-5674. 

I. PERSONNEL 
Pres. & Gen'l Ifgr.-Mason Dixon. 
Program Director-Jane McReynolds. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 1,500 w. (horiz.), 1,500 w. (cert.); 101.7 me. 

Stereo. 
Operating schedule: 3-11 pm. MST. 
Antenna ht.: 135 ft. above average terrain. 
Partial simulcast operation. Operated separately 3-
II pm Mon thru Sat. For slmuleast facilities see 
KFTM. 

4. AGENCY COMMISSION 
15/0 time and talent; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
Seo KFTM listing for coded regulations. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 7/1/68-Reed 12/12/69. 
6. SPOT ANNOUNCEMENTS 

lx 130 260 52x 156+ 
1 min.. 3.00 2.70 2.40 1.90 1.50 
30 sec  2.00 1.80 1.60 1.40 1.30 

7. PACKAGE PLANS 
ROS: I min 30 sec 
10 spots per wk  18 15 
Specified time. extra 10%. 
10 spots per day............_.._......_.._.........,._., 15 12 

8. PROGRAM TIME RATES 
Ix 13x 260 52s 158+ 

1 hr 18.00 17.50 17.00 16.00 14.00 
1/2 hr.......---......_  12.00 11.50 10.00 8.00 7.00 
1/4 hr  8.00 7.50 6.60 5.00 4.00 

10. SPECIAL FEATURES 
Ix 130 260 52x 158+ 

5 min  4.00 3.60 3.10 2.60 2.40 
10 min  6.00 5.40 4.80 4.20 3.60 
Low-end rate must be earned unless contracted for 
on specified agreement. 

GLENWOOD SPRINGS 
Garfield County-Map Location B-5 

See SIMS consumer market map and data at begin-
ning of the State. 

KGLN 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 206 5880 9.00 
KGLN, Inc., Silver Spruce Lodge. Box 70, Glenwood 

Springs, Colo. 81601. Phone 303-945-6501. 
STATION'S PROGRAMMING DESCRIPTION 

KGLN: Programmed for adults. 
MUSIC: Popular. Agricultural 6-7 ana with county 

agent reports. Some country and western before 9 
am. 45% of news total is local. Balance is network. 
wire service, special reports. Noon-1 pm solid news. 
Afternoon: popular and showtime music, weather. 
road reports. Evening news block 30 min prior to 
sign-off. Mobile news van. Beeper and direct wire 
remotes. Sat only: college report, high school show, 
children's programs, 1 hour evening jazz. Sun, 1 
hour concert time, local and network religion, hourly 
news, showtime music. Community oriented week 
long. SPORTS: national, state and local. Contact 
Representative for further details. Reed 2/15/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Jerry Fitch. 

2. REPRESENTATIVES 
National-The Devney Organization, Inc. 
Colorado-Bob Illx Co., Inc. 

3. FACILITIES 
1,000 w. days; 980 ke. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 net time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a. 713, 8, 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15b. 
Basle Rates: 20a, 110, 22a, 23a, 24b, 25a, 26, 28a, 

28e, 29a. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47e, 49, 50, 

51b. 
Comb.; Cont. Discounts: 60a, 61a. 62b. 
Cancellation: 70a, 70e, 710, 72, 73a, 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 

TIME RATES 
No. 5 MT 7/1/69-Reed 6/10/69. 

6, SPOT ANNOUNCEMENTS 
PER WK: 1 ti 5 ti 10 ti 15 ti 20 ti 
1 min  7.00 6.50 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 x  30 18 15 12 

GOLDEN 
Jefferson County-Stop Location E-5 

See SRDS consumer market map and data at begin-
ning of the States. 

See Denver 
(including Arvada, Aurora, Englewood, 
Golden, Lakewood, Littleton) 

GRAND JUNCTION 
(4 AM; 1 FM) 
Mesa County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KEXO 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 206 6020 1.00 
Century Broadcasting Co., Inc., Boa 1448. 557 Main 

Si., Grand Junction, Colo. 81501, Phone 303-243-
1230. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Charlie Powers. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1.000 w. days; 1230 ire. Non-directional. 
Operating schedule: 6 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, In, 3b, 3d, 4s, 4d, 5, 6a. 7b, 8, 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 150, 15e, 

16. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

24b, 25a, 26, 200, 290, 33a. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47e, 48, 49, 50. 

51a, 51b. 
Comb.: Cont. Discounts: 60a, 60d, 60f, 601, 81e, 62d. 
Cancellation: 71a, 72, 73a, 
Prod. Services: 82. 
Affiliated with American Information Network, 
Member: Intermountain Network. 

TIME RATES 
No. 26 Eff 11/1/68-Rec'd 9/30/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 1560 260x 9I2x 624x 

1 mln 7.80 7.64 7.49 7.33 7.18 6.80 6.55 6.24 
7. PACKAGE PLANS 

SATURATION PLAN 
A-Mon thru Sat 6:30-9:30 am & 4-7 pm. 
B-All other times. 
PER WK:  A  
EA: I min 30 see 10 sec 1 min 30 see 10 see 
12 ti  6.00 4.80 3.00 5.25 4.20 2.60 
18 ti  5.75 4.60 2.90 5.00 4.00 2.50 
24 ti  5.50 4.40 2.75 4.75 3.80 2.40 
30 ti  5,25 4.-0 2.60 4.0 3.60 2,35 
36 ti ......... 5.00 4.00 2.50 4.25 3.40 2.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 60.00 36.00 24.00 18.00 12.00 
26 x  58.80 35.28 23.52 17.64 11.76 
52 .....   57.60 34.56 23.04 17.28 11.52 
104 r.  56.40 33.84 22.56 16.92 11.28 
156 a  55.20 33.12 22.08 16.56 11.04 
260 x  52.80 31.68 21.12 15.84 10.56 
312 a  50.40 30.24 20.16 15.12 10.08 
624 a  48.00 28.80 19.20 14.40 9.60 

KQIL 
(formerly KWSL) 

1959 

1:11:113 
Media Code 4 206 6090 4.00 
Mesa Broadcasting Company, Box 340. Grand Junc-

tion, Colo. 81501. Phone 303-242-7800, 
I. PERSONNEL 
President-Elliott Knoll. 
General Manager-Larry Cobb. 
Program Director-Phil Jensen. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Mountain States-Bob Rix Co., Inc. 
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Grand Junction-K Q I L-Continued 
3. FACILITIES 
250 w.: 1340 be. Non-directional. 
Operating schedule: 6 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 4a. 4d, 5. 6a. 7a, 8. 
Rate Protection: 10b, lib, lib, 13b-, 14b. 15a, 16. 
Basle Rates: 20b, 21b, 21d, 23a, 24b, 25a, 26, 27, 

28a, 28e, 29a, 30. 
Contracts: 40a, 41, 43, 44a, 45, 46, 47a, 48, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 60h, 601, 61a, 

62d. 
Cancellation: 70a. 70e. 710, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 4A Eff 11/1/68-Reed 7/31/69. 

G. SPOT ANNOUNCEMENTS 
PER WK, 
EA: 6 ti 12 ti 18 ti 24 ti 30 tl 36 tl 42 ti 

1 min 2.60 2.50 2.40 2.30 2.20 2.10 2.00 
30 sec 2.10 2.00 1.90 1.80 1.70 1.60 1.50 
10 sec 1.30 1.25 1.20 1.15 1.10 1.05 1.00 
All spots, regardless of length, may be combined to 
earn frequency. 

CONSECUTIVE WEEK DISCOUNT 
4 wk-5% 13 wk-10% 26 wk-15% 52 wk-20% 

7. PACKAGE PLANS 

SUPER SATURATION-ROS 
- I min- - Sta brk - 
50 11 100 ti 50 ti 100 01 

Wkly   85 150 60 100 
8. PROGRAM TIME RATES 
PER WK, EA: I ti 6 ti 12 ti 
1/4 hr   12.00 11.50 10.90 
10 min   9.00 8.55 8.10 
5 min   6.00 5.70 5.40 
13 meek minimum. 

KREX KREX-FM 
1926 1960 

CBS Radio Network 
cim 

Subscriber to the NAB Radio Code 

Media Code 4 206 6160 5.00 
XYZ Television, Inc., Box 789, Grand Junction, Colo. 

81501. Phone 303-242-5000. TVVX 303-242-1209. 
STATION'S PROGRAMMING DESCRIPTION 

KREX: Programmed for general adult interest. 
Network news on hour, features on half hour, 6-8:30 
am news, farm news, state patrol road reports, 
weather direct from weather bureau, middle-of-the-
road music. 9 am-noon network personalities, com-
munity bulletins, trading post. job listing, middle-
of-the-road music. Noon-1 pm, news block. Interna-
tional, national, local, regional, farm market reports 
from stockyards, sports commentary. 1 pm news. 5:45 
DM middle-of-the-road, jazz oriented, pop jazz music. 
5:45-7:30 pm evening network news block, middle-of-
the-road music. 7:30-12M Jazz oriented standards, 
dixieland. swing music. All high school and college 
sports schedule, semi-pro baseball. College concerts 
live. Contact Representative for further details. Rec'd 
11/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Frank B. Palmer. 
Sales Manager-Richard Maynard. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Colorado-John L. McGuire & Co. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 920 kc. 

Non-directional. 
Operating schedule: 5:45 am-midnight daily. 51ST. 

FM FACILITIES 
ERP 3.000 w.; 92.3 mc. 
Operating schedule: 5:45 am-midnight. MST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a. 4e, 4d, 5, 6e. 7e, 8. 
Rate Protection: 105. lia, 12s, 13a, 14s. 15e, 16. 
Basic Rates: 20b, 21e, 22a, 22b, 23e. 24b, 24e, 28e. 

29e. 30. 33e. 
Contracts: 40e, 41. 4224 43, 44e. 45, 46, 47e, 50, 51a. 

51b. 
Comb.: Cont. Discounts: 60a, 60e, 601, 61a. 
Cancellation: 70a, 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with the CBS Radio Network. 
Member: CBS Radio Mountain Network. 

TIME RATES 
Rates effective February 1, 1962. (Card No. 7., 

Cmvel received February 5, 1962. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

26 ti    7.65 
52 ti_. 7.50 

156 7.20 
260 ti  6.85 

624 ti 6.25 
1248 tl   4.75 
2000 ti. 4.00 

5.75 3.80 
5.60 3.75 
5.50 3.70 
5.40 8.60 
5.10 3.40 
4.90 3.30 
4.70 3.10 
8.55 2.40 
3.00 2.00 

7. PACKAGE PLANS 
ROS PACKAGE RATES 
(To be used in 7 days) 

PER. WK: 1 min 30 sec 10 sec 

15 ti 8.00 4.50 3.00 
20 5.50 4.10 2.75 
25 II__ 5.00 3.75 2.50 
30 ti .......4.50 3.35 2.25 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 ..... ..... 36 24 18 12 
.15'.ffiabNTS 

26x-5% 104x-10% 260x-25% 
52x-7-1/2% 156x-15% 

KSTR 
1957 

e 
Subscriber to the NAB Radio Code 

Media Code 4 206 6300 7.00 
Lincomm, Inc., 900 Main St., Grand Junction, Colo. 

81501. Phone 303-243-1722. 
STATION'S PROGRAMMING DESCRIPTION 

KSTR: Programmed for adult audience. 
NEWS: news at :55, headlines at :25, weather at 
:35, continuously with the exception of noon hour. 
Early morning show 6-9 am, news, farm news and 
markets, state patrol road reports, weather direct 
from weather bureau, middle-of-the-road music. 
9 am-noon, station personalities, woman's show, job 
avallabilities, bargain counter items. community bul-
letins, middle-of-the-road music. Noon-1 pm, local, 
regional, national and International news blocks, farm 
news and farm market reports from stockyards, sales 
rings and other sources. 1 pm-sign-off, personality 
shows, middle-of-the-road music, pop jazz music. Con-
tact Representative for further details. Rec'd 3/3/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Roy H. Adamson. 
Vice-Pres. & Sales Mgr.-Robert A. Collins. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Kansas City, St. Louis-Call Chicago. 

3. FACILITIES 
5.000 w. days; 620 Ice. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset. MST. 

4. AGENCY COMMISSION 
15/0 net. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 3a, 3e. 3d, 4e, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10a, lis, 120, 130, 14e, 15a, 15b, 16. 
Basic Rates: 21a, 21b, 21e. 21d, 22a. 22b, 23e, 24b, 

25a, 26, 28a. 29a, 32b, 33a. 
Contracts: 40a. 41, 42a, 42e. 43, 44e, 44b, 45, 46, 

47e, 48, 49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60e, 60e. 60g. 601, 61a, 61b, 

62b. 62d. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Rates effective May 1, 1961. 
Rates received May 8. 1961. 

Rev. (Pkg. Plans) effective April 1, 1983. 
6. SPOT ANNOUNCEMENTS 

I min 30 sec 1 min 30 sec 
1 U._ ..... 7.50 5.65 260 5.75 4.30 
26 U______.,_. 7.25 5.45 312 1.1._-___ 5.50 4.10 
52 ...... . 7.00 5.25 624 5.00 3.75 
104 ti. 6.75 5.05 1000 4.50 3.40 
156 ti 6.25 4.70 2000 3.50 2.50 

"Shorties-
10 seconds or less: 
50% of 1-minute rate with frequency discounts as 
earned. May not be combined with regular announce-
ments for larger discounts. 

7. PACKAGE PLANS 
620 PLAN 

(To be used within 1 week) 
1 min 30 sec 10 sec 

10 U. ea 6.25 4.70 3.15 
15 ti, ea   5.75 4.30 2.90 
20 ti, ea.. 5.25 3.95 2.85 
25 ti, ea 4.75 8.59 2.35 
30 ti. ea   4 25 3.20 2.15 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 60 36 24 18 12 
DISCOUNTS 

26x-5% 104x-15% 260x-25% 624x-35% 
52x-10% 156x-20% 312x-30% 

9. PARTICIPATING PROGRAMS 
"June Lee Show"-I0:00-10:30 am. 
3 other popular personality shows. Regular 1-minute 
announcement rates apply. 

GREELEY (2 AM; 1 FM) 
Weld County-Map Location F-4 

See SRDS consumer market map and data at begin' 
ning of the State. 

KFKA 
1921 

e R A I B 

Subscriber to the NAB Radio Code 
Media Code 4 206 6580 4.00 
Colorado R G, Inc., Box K, 1025 Ninth St., Greeley, 

Colo. 80631. Phone 303-352-4421, 
I. PERSONNEL 
Pres. h Gen'l Mgr.-Joseph J. Tennessen. 
Sales Manager-Virginia L. Sears. 

2. REPRESENTATIVES 
Adam Young-VT11. Inc. 
Regional-Bob 111.1 Co., Inc. 

3. FACILITIES 
5,000 w.; 1310 kc. Directional-night only. 
Operating schedule: 5 am-11 pm. MST. 

4. AGENCY COMMISSION 
15/0: bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3b, 3d, 4a, 4d, 5, 6e. 7e. 8. 
Rate Protection: 10b, 11E, 12b, 13b, 11b, 15a, 15b, 

16. 
Basic Rates: 20a. 20b, 21a, 21b, 21d, 22a, 23a, 29b, 

24e, 25a, 26, 28a, 29b, 32a, 33b. 
Contracts: 40a. 41, 42b, 43, 44e. 45, 46, 47e, 48, 49, 

50. 51a. 
Comb.; Cont. Discounts: 60a, 60b, 60d, 60e, 60f, 601, 

61a. 62d. 
Cancellation: 70s, 70e, 71a, 72, 73e, 
Prod. Services: 80, 81. 

TIME RATES 
Eff  Rec'd 2/23/68. 

6. SPOT ANNOUNCEMENTS 
I x 156x 312x 6240 1248x 

1 min or less  6.00 5.60 5.40 5.20 5.00 
10 see: 50% of 1-min. 

KGRE (FM) 
1967 

Media Code 4 206 6720 6.00 
Moreno Broadcasting Co.. 816 9th St., Greeley, Colo. 

80631. Phone 303-352-0641, 
I. PERSONNEL 
Manager-E. H. Meyer. 
Commercial Manager--George W. Drew. 

3. FACILITIES 
ERP 27.000 w. • 92.3 me. Stereo. 
Operating schedule: 7 am-10 pm Mon thru Sat; noon-
9 pm Sun. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, la, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13e, 14a, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24e. 25e, 26, 28b, 

29b, 30, 32a, 33a. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 96, 47e, 48. 

49, 50, 51e. 
Comb.; Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70a, 70e, 71e. 72, 73a. 
Prod. Services: 80. 

TIME RATES 
Elf - Rec'd 6/26/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 26 tl 52 tl 
1 min  5.00 4.75 4.50 
30 sec  4.00 3.73 8.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 X.  17.50 10.00 7.50 6.00 5.00 
Commercial copy on program limited to: 
1 hr-3 1-min and 2 30-sec snots. 
1/2 hr-1 1-min and 2 30-sec spots. 
1/4 hr-I 1-min and 1 30-sec spot. 
10 min-2 30-sec spots. 
5 min-1 30-sec and 1 20-sec spot. 

KYOU 
1948 

MCI 
Media Code 4 206 6860 0.00 
Meruco Broadcasting Co., 816 9th St., Greeley, Colo. 

80631. Phone 303-352-0262, 
I. PERSONNEL 
Pres. a:. Mgr.-E. IL Meyer. 
Commercial Manager-George Drew. 

2. REPRESENTATIVES 
Edward l'etry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 5:30 a.m. to 11:00 p.m. 

4. AGENCY COMMISSION 
15% on net time and talent. no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3e, 3b, 3e. 3d, 4s, 4d, 5, 6a, 7e. 

Rat8.e Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22b, 23e, 23b, 

24a, 25a, 26, 28b, 28e, 29s, 29b, 31, 33d. 
Contracts: 40a, 41, 42e, 42e, 43, 44a, 44b, 45. 48. 

47e, 48, 49, 50. 
Comb.; Cont. Discounts: 60f, 6011, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
FM facilities: KGRE (FM). 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 26 Eft 7/15/66-Reed 7/11/66. 

6. SPOT ANNOUNCEMENTS 
Ix 260 520 1042 156x 260x 312x 624x 

1 min 5.72 5.60 5.49 5.37 5.26 5.03 4.80 4.57 
7. PACKAGE PLANS 
A-Mon thru Sat 7-9:30 am cc 4:stl-7 pm. 
B-All other times. 

SATURATION ANNOUNCEMENT PLAN 
PER WK, A: 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min „ . 4.29 4.00 3.72 3.43 3.15 
30 sec._ .......... _ ... 3.43 3.20 2.98 2.74 2.52 
10 sec  2.15 2.00 1.86 1.72 1.58 
B: 
1 min.__   3.43 3.15 2.86 2.57 2.29 
30 sec   2.74 2.52 2.29 2.06 1.83 
10 sec  1.72 1.58 1.43 1.29 1.15 

8. PROGRAM TIME RATES 
1 1111•  44.00 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 mm: 13% of hour. 

FREQUENCY DISCOUNTS 
13x-4% 104x-12% 260x-20% 
52x-8% 156x-I6% 

GUNNISON 
Gunnison County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KGUC 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 206 7000 2.00 
Gunnison Broadcasting Co.. 113 E. Georgia, Gunnison, 

Colo. 81230. Phone 303-641-1780. 
I. PERSONNEL 
Co-owner, Gen'l & Sales Mgr.-Roger W. Pennerd. 
Co-owner. Trat. & Frog. Dir.-Enid C. Pepperd, 

3. FACILITIES 
250 w.; 1490 ke. , Non-directional. 
Operating schedule: 7:00 am-7:00 pm Mon thru 
Sat: 8:00 am-6:00 Dm Sun. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a. 4d, 5, 6e, 7b, 8. 
Rate Protection: 10b, 1lb. 
Basic Rates: 20a, 22b. 23a, 24b, 250, 26, 28a, 29e. 
Contracts: 40a. 42e, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61b, 62e. 
Cancellation: 70e, 71s, 73a. 
Affiliated with KBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective   

Rates rerelved April 30, 1.965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 see 
1 ti     3.05 2.25 1.50 

COLORADO 

LA JUNTA 
Otero County-Map Location Y-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KBZZ 
1936 

Media Code 4 206 7140 6.00 
Grady Franklin Maples, 117 W. 3rd St., La Junta. 

Colo. 81050. Phone 303-384-2541. 
I. PERSONNEL 
Owner-Grady Franklin Maples. 
General Manager-C. A. Denney. 

2. REPRESENTATIVES 
Edward Petty & Co., Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 be. 
Operating schedule: 6 am-11 pm. 31ST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eroded regulations 
General: la, 3e. 4e, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 241). 28a, 224. 
Contracts: 40a. 46, 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61b, 62b, 
Cancellation: 70a, 70e, 71e. 73e. 
Affiliated with MBS. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Err 2/15/67-Rec'd 12/16/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x   3.50 2.75 300 x.„..-___ 2.90 2.25 
25 x--.-   3.40 2.70 500 x______ 2.70 2.10 
50   3.30 2.65 1000 x_____ 2.40 1.90 
150 x  3.10 2.45 2000 x 2.00 1.50 

7. PACKAGE PLANS 
SATURATION PACKAGE PLAN 

15 ti 30 01 60 01 
1 min...................... ..... 41.25 69.00 120.00 
30 sec.  33.75 54.00 90.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 312x 

1 hr.......__ 50.00 45.00 40.00 35.00 30.00 27.50 25.00 
1/2 hr ..... 35.00 31.50 28.00 24.50 21.00 19.25 17.50 
1/4 hr____ 20.00 17.50 15.00 14.00 13.00 12.00 11.00 
5 min..._..... 12.00 10.50 9.00 8.50 7.75 7.25 6.50 

LAKEWOOD 
Jefferson County-Map Location E-5 

Bee SRDS consumer market map and data at begin-
ning of the State. 

See Denver 
(including Arvada, Aurora, Englewood, 
Golden, Lakewood, Littleton) 

LAMAR 
Framers County--Map Location 11-7 

See SUDS consumer market map and data at begin-
ning of the State. 

KLMR 
1948 

Media Code 4 206 7280 0.00 
IZMIR. Inc., Box 890, Lamar, Colo. 81052. Phone 

303-336-2206. 
I. PERSONNEL 
President-Doug Kahle. 
Gen•I Mgr. & Seey-Treas.-Dennis Behan. 

3. FACILITIES 
5,000 w. days; 500 w. nights; 920 kc. 
Directional-night only. 

Operating schedule: 6:00 am-11:00 pm. MST. 
4. AGENCY COMMISSION 

15/0 time only: monthly. 
5. GENERAL ADVERTISING See coded regulations 

General: la. la, 4a. 4d, 5, 8. 
Rate Protection: 15b. 
Basle Rates: 23a. 24b, 28b. 
Contracts: 400. 45. 46. 
Comb.; Cont. Discounts: 60a. 60k. 
Cancellation: 70a, 70e, 71e, 73a. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective March 1, 1964. 
Rates received April 13, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

I ti  5.85 3.90 260 3.65 2.75 
10 ti  5.60 3.70 312 U.__ 3.40 2.60 
20 tL_______ 5.35 3.45 500 U.__ 3.05 2.45 
50 tL____   4.70 3.10 750 2.85 2.85 
156 ti  3.90 2.85 1000 2.60 2.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 rain 

1 ti  52.00 31.20 21.85 17.15 12.90 
13 ti.     19.50 15.60 10.75 
26 ti    18.35 14.25 9.75 
52 ti    17.15 12.70 9.10 

LEADVILLE 
Lake County-Map Location D-5 

See SRDS con.sumer market map and data at begin-
ning of the State. 

KBRR 
1960 

C RAB 

Media Cede 4 206 7420 2.00 
Continental Divide Broadcasting Co., Inc.. Box 968, 

Leadrille, Colo. 80461. Phone 486-1526. 
I. PERSONNEL 
Pres. & Gen'l Mer.-Jack East. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Chicago-National Time Sales. 
Bob His Co., Inc. 
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Leadville-K B R R-Continued 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1230 Ire. Non-direc-
tional. 

Operating schedule: 5:45 am-7 pm. MST. 
4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 3d, 4e. 4e. 5. 6e. 7e. 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 15a, 15b. 
Basic Rates: 20e. 21d, 22b, 24b, 25e. 26, 28e, 29a, 

33e. 
Contracts: 40e. 44a, 44b, 45, 48. 
Comb.: Cont. Discounts: 60d, 60e, 60f, 60h. 
Cancellation: 70a, 70e, 71e. 73e. 
Prod. Services: 82. 

TIME RATES 
No. 3A Elf 11/1/67-Reed 7/2/68. 

6. SPOT ANNOUNCEMENTS 
PER 
YR: lx 52x 1044 1564 2604 3124 624x 

10 see 3.00 2.75 2.50 2.25 2-00 1.75 1.50 
30 sec 4.00 3.50 3.25 3.00 2.75 2,50 2.00 
1 min 6.00 5.50 5.25 5.00 4.75 4.50 4.00 
All spots within a 52-week period may be combined 
to earn a lower frequency. Programs are also com-
bined for frequency discount.. 

7. PACKAGE PLANS 
PER 
WK: 6 ti 12 ti 18 ti 24 81 30 ti 36 ti 42 ti 

10 sec 1.90 1.80 1.70 1.60 1.50 1.40 1.30 
30 sec 2.80 2.60 2.40 2.20 2.00 1.80 1.60 
1 min 3.80 3.60 3.40 3.20 3.00 2.80 2.60 

8. PROGRAM TIME RATES 
PER WK, EA: 1 ti 3 tl 6 tl 
1/4 hr    10 9 8 
10 min   8 7 6 
5 min  6 5 4 

LITTLETON 
Arapahoe County-Man Location F-5 

See SitDS consumer market map and data at begin-
ning of the State. 

See Denver 
(including Arvada, Aurora, Englewood, 
Golden, Lakewood, Littleton) 

LONGMONT (1 AM; 1 FM) 
Boulder County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KLMO 
1949 

Media Code 4 206 7560 5.00 
Radio Longmont, Box 799, Imperial Hotel, Longmont. 

Colo. 80501. Phone 776-2323. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Wm. G. Stewart. 
Program Director-Jean Stewart. 

2. REPRESENTATIVES 
New York-Adam Young-VTM, Inc. 
Southwest-Mario Messina Company. 
Colorado-John L. McGuire & Co. 

3. FACILITIES 
10.000 w. days; 1060 ke. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time onlY: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3d, 4a, 4d, 5, 8e. 7a. 8. 
Rate Protection: 10e, 11b, 12e. 13b, 14e. 15a, lib. 
Basic Rates: 201). 21e. 22a, 23a, 24b, 25a, 26, 28a, 

28e. 23e. 33b. 
Contracts: 40e. 42d, 44b, 45, 46, 47e. 48, 51a, 5113 
Comb.; Cont. Discounts: 60d, 60e, 60f. 601, 61a, 62e, 
Cancellation: 70b, 70e, 71a, 73e. 
Prod. Services: 80, 82. 

TIME RATES 
Rif Reed 10/10/68. 

6. SPOT ANNOUNCEMENTS. 
Ix 524 I04x I56x 2604 3124 5004 

1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.04 
30 sec 6.50 6.00 5.75 5.50 5.00 4.75 4.00 

7. PACKAGE PLANS 
PER WK: 6 ti 12 ti 18 tl 24 ti 30 tl 38 tl 
1 soin  7.50 7.00 6.50 6.00 5.75 5.50 

8. PROGRAM TIME RATES 
1/4 hr, ea  22 
No frequency discount on 1/4 hour programs. 1/2 
hour and hour programs, multiple of 1/4 hour rate. 

K L M O-FM 
1964 

Media Code 4 206 7561 3.00 
Radio Longmont, Inc., Box 799, 301 Main St., Long-

mont, Colo. 80501. Phone 303-776-2323. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-William G. Stewart. 
Vice-Pres,. & Women's Dir.-Jean Stewart. 
Sales Manager-Bob Askey. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Southwest-Mario Messina Company. 
Colorado-John L. McGuire & Co. 

3. FACILITIES 
ERP 28,000 w.; 104.3 me. 
Operating schedule: 1-10 pm. MST. 
Antenna ht.: 85 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th of following month; 
agency 20th of following month. 

5. ENERAL ADVERTISING See coded regulations 
General: la, 2e. 3e. 4a, 44, 5, 60. 7e, 8. 
Rate Protection: 10e. 11b, 12b, 131% 14e, 15e. 15b. 
Basic Rates: 20b, 21b, 22e. 23e. 24b, 25e. 26, 28e, 

28e. 295. 33e. 
Contracts: 40a, 42b, 43, 44e. 45, 48, 47a, 48, 

51e. 51e. 
Comb.: Cont. Discounts: 60e. 601, 61b, 62a. 
Cancellation: 70e, 70e. 71e, 73a. 
Prod. Services: 81, 82. 

TIME RATES 
Elf 7/1/68-Rec'd 7/8/68. 

6. SPOT ANNOUNCEMENTS 
EA: I min 30 see 10 see 
1 x_   6.50 

52 x_  
104 x... - 5.75 
156 x. .. 5.50 
260 . .. 5.00 

500 x.  
1000 .............. .... ___________ 3.75 
1800 x  3.40 

7. PACKAGE PLANS 
PER WK: 10 tl 20 ti 30 tl 40 tl 
1 min....._   ..... 5.00 4.75 4.00 3.75 
30 sec....._ ....... -   3.75 3.55 3.00 2.80 
10 see  2.50 2.35 2.00 1.85 

8. PROGRAM TIME RATES 
EA: lx 26x 52x 114e 156X 260e 312x 500x 
5 min_ 9.00 8.00 7.00 6.00 5.50 5.00 4.75 4.50 
10 min 12.00 11.00 9.50 8.00 7.60 7.00 6.50 6.00 
1/4 hr 16.00 15.60 15.20 14.40 12.80 11.00 10.00 9.00 

LOVELAND 
Larimer County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of she State. 

4.90 
4.70 
4.50 
4.30 
4.10 
3.75 
3.55 
3.00 
2.80 
2.55 

3.25 
3.15 
3.00 
2.85 
2.75 
2.50 
2.35 
2.00 
1.85 
1.70 

KLOV 
1955 

CEO 
Subscriber to the NAB Radie Code 

Media Code 4 206 7700 7.00 
Evergreen Enterprises, Inc.. Bor 597, 308 E. 5th St., 

Loveland. Colo. 80537. Phone 667-1570. 
I. PERSONNEL 
Pres. & Gen'! Mgr.-William H. Green. 
Sales Manager-Virgil Radtke. 
Program Director-Howard Ruggles. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
250 w. days; 1570 he. Non-directional. 
Operating schedule:  . MST. 

4. AGENCY COMMISSION 
15% no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3e. 3b, 40, 4d, 5, 60. 7e. 
Rate Protection: 15b. 
Basic Rates: 20a. 22b, 23a. 24b, 28, 29e. 
Contracts: 40a. 45. 46. 47e. 48. 
Comb.; Cont. Discounts: 60e. 61e. 61b, 61e. 62b, 62e. 
Cancellation: 70e. 70e. 71e, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective March 1, 1962. 
Rates received July 2, 1962. 

6. SPOT ANNOUNCEMENTS 
(To be used in 12 months) 

1 minute: 
36 times  4.00 260 times_________ 3.20 
52 3.80 500 times.   3.00 

104 times  3.60 624 times_ 2.75 
156 times  3.40 936 times..._.------ 2.50 

30-second rate-75% of applicable 1-minute rate. 
10-second rate-60% of applicable 1-minute rate. 

MANITOU SPRINGS 
El Paso County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State 

See Colorado Springs 
(including Manitou Springs) 

MONTE VISTA 
Rio Grande County-Map Location D-8 

See SUDS consumer market map and data at begin-
ning of the State 

KSLV 
1954 

Media Code 4 206 7840 1.00 
Colorado Radio Corp_ Box 631, Monte Vista, Colo. 

81144. Phone 303-852-3581. 
I. PERSONNEL 
President-George O. Corr. 
Station Manager-David J. Watts. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 ke. 

Non-directional. 
Operating schedule: Permitted to operate unlimited 
time. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3e, 3b, 4e, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20e. 22e. 22b, 23e. 24b, 25e. 26, 2813. 

29e. 
Contracts: 40a. 42e. 45, 46. 47a. 
Comb.; Cont. Discounts: 60e. 01e, 61b, 626. 
Cancellation: 70e. 70e. 71e, 73e. 
Products advertised as cures or claiming to cure, not 
accepted. 
Affiliated with KBS. 

TIME RATES 
No. 111-A EST 1/20/69-Reed 1/24/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see IC see 

1 x  3.00 2.50 1.60 
52 4  2.90 2.40 1.50 
104 x  2.80 2.30 1.40 
156 x.  2.70 2.20 1.30 
260 x  2.60 2.10 1.20 
312 x.  2.50 2.00 1.00 
624 X  2.40 1.90 1.00 
1000 x  2.30 1.80 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 4 ....... _. ....... ______. 35.00 20.00 10.00 6.50 4.50 
o   30.00 18.00 7.00 6.20 4.30 

104 x  28.00 1.00 6.50 5.90 4.10 
156 x  27.00 14.00 5.90 5.60 3.90 
260 4  26.00 13.00 5.60 5.30 3.70 
312 x.  25.00 12.00 5.30 5.00 3.50 
624 x    ___ 5.00 4.70 3.30 
1000 x  4.50 3.10 

MONTROSE 
Montrose County-Map Location B-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KUBC 
1947 

Media Code 4 206 7980 5.00 
Woodland Broadcasting Co., Box 970, Montrose, Colo, 

81401. Phone 303-249-4546. 
I. PERSONNEL 
Pres. & Mgr.-Gerald R. Proctor. 
Sales Manager-Garth T. Walker. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Mountain States-Bob Ilix Co.. Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 580 ke. 

Directional-night only. 
Operating schedule: operates unlimited hours. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 40, 4d. 
Contracts: 42e. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
No. 3A Rev. et! 6/1/68-Rec'd 3/31/69. 

6. SPOT ANNOUNCEMENTS 
Ix 524 1044 1564 2604 3124 

1 min.  3.50 3.40 3.30 3.20 3.10 3.00 
30 sec......._... 2.90 2.80 2.70 2.60 2.50 2.40 
10 sec  2.30 2.20 2.10 2.00 1.90 1.80 

ANNUAL PLAN 
Contract advertisers using 156/260/312/624 spots 
within a 52-week period earns the 18/24/30/36 plan 
rate, regardless of number run in any one week. In 
event contract isn't fulfilled, schedules will be ad-
justed to rate earned each week. 
All spots regardless of length may be combined to 
earn frequency. 

7. PACKAGE PLANS 
PER WK, EA: 

6 ti 12 ti 18 ti 24 ti 90 ti 36 ti 
1 min.  3.50 3.40 3.30 3.20 3.10 3.00 
30 sec.  2.90 2.80 2.70 2.60 2.50 2.40 
10 see  2.30 2.20 2.10 2.00 1.90 1.80 

8. PROGRAM TIME RATES 
lx 52x I04x 156e 260e 312x 624e 

1 hr.__ ....... 42.00 40.00 38.00 36.00 34.00 32.00 30.00 
1/2 hr.__ 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
1/4 hr  9.00 8.40 8.10 7.50 7.00 6.60 6.30 
10 min.  7.20 6.90 6.60 6.30 6.00 5.70 5.40 
5 min_  5.00 4.60 4.40 4.20 4.00 3.80 3.60 

PUEBLO (6 AM) 
Pueblo County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KAPI 
1958 

Media Code 4 206 8120 7.00 
Centennial Radio Corp., 2829 Lowell Blvd., Pueblo, 

Colo. 81003. Phone 303-545-2883. 
I. PERSONNEL 
Chairman of the Board-Del Kinkel. 
Pres. & Gen'l Mgr.-George M. Sandoval. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Bob His Co.. Inc. 

3. FACILITIES 
250 w. days; 690 he. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4e. 5. 60, 70. 
Rate Protection: 15b. 
Basie Rates: 200. 235. 24b, 25e. 28b. 29a. 
Contracts: 40e. 45. 46. 47e. 
Comb.; Cont. Discounts: 60k, 61e, 62d. 
Cancellation: 71e, 73e. 
Entire programming schedule in Spanish; no tran-
lation charge. 
Member: The Amigo Spanish Group. 

TIME RATES 
Eft Rec'd 3/5/68. 

7. PACKAGE PLANS 
5 10 15 20 25 30 

Open Plan Plan Plan Plan Plan Plan 
Ea .... 5.00 4.75 4.59 4.25 4.00 3.75 3.50 
20/30 sec: 75% of above rates. 
10 sec: 50% of above rates. 

KCSJ 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 206 8260 1.00 
The Sangre de Cristo Broadcasting Corp.. 2226 TV 

Lane, Pueblo, Colo. 81003. Phone 303-545-4106. 
I. PERSONNEL 
Station Mgr.-Cliff Hendrix. 
Sales Mer-Homard Myers. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Denver-John L. McGuire & Co. 
South. Southwest-Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w.; 590 he. Directional-same pattern day and 
night. 
Operating schedule: 5:30 am-midnight weekdays; 
7:00 gm-midnight Sun. MST. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 4a. 4d, 5, 6a. 
Rate Protection: 15b. 
Contracts: 40e. 45, 46. 
Comb.; Cont. Discounts: 61b. 
Cancellation: 71a. 
Prod. Services: 82. 

TIME RATES 
Rates effective June 1, 1953. (Card Na. 10.) 

Rates received May 13, 1953. 
Rev, rates reed September 24. 1983. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 set 

1 ti  0.00 6.00 4.00 
26 ti -  7.60 5.70 3.80 
52 ti  5.40 8.60 
104 ti. 6.80 5.10 3.40 
156 ti  6.40 4.80 5.20 
260 ti  6.00 4.50 3.00 
312 ti  5.60 4.20 2.80 
624 ti  5.20 3.90 2.60 

7. PACKAGE PLANS 
Sl'OT SATURATION PACKAGES 

PER WK: 1 min 30 sec 10 sea 
10 ti   60.00 45.00 30.00 
12 ti  69.00 51.60 34.20 
18 ti  99.00 73.80 49.50 
',4 ti  126.00 93.60 63.60 
30 ti ....... ._ .............. ______ ........ _  150.00 111.00 75.00 
36 ti  171.00 126.00 84.80 
48 ti  216.00 158.40 108.00 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 10 mln 5 min 

1 4  65.00 39.00 26.00 19.50 13.00 
DISCOUNTS 

26x-5% 1041-15% 260x-25% 
521-10% 156x-20% 

KDZA 
1947 

Marl 
Subscriber to the NAB Radio Code 

Media Code 4 206 8400 3.00 
Radio RDZA, 3011 Elizabeth, Pueblo, Colo. 81003. 
Phone 303-544-5646. 
STATION'S PROGRAMMING DESCRIPTION 

KDZA: Programmed for adults and young adults. 
6 air personalities. MUSIC 85%: current hits. Singles 
98%, albums 2%. NEWS 15%: local and regional 
50%. 5 min news at :54 past each hour. Locally 
prepared using RNI audio service, local actualities, 
and 3 mobile news cars. Expanded news at 7 am & 
noon. Weather news 3 times per hour. School, com-
munity news hourly. Sports scores, current news. 
Mobile studio available with personalities for grand 
openings, etc. Editorialize as community problems 
arise. Contact Representative for further details. 
Itec'd 7/1/68. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Roger P. Brandt. 
Sales Manager-Al Rims. 

2. REPRESENTATIVES 
Adam Young-rrm, Inc. 
Denver-Bob His Co., Inc. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, lb, 3e, 3d, 4a, 4d, 5, 6a, 7a, 

8. 
Ram Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b, 

15e. 16. 
Basic Rates: 20a, Sob. 21e. 21b, 21e. 214. 22e, 22b, 

23e. 23b, 24b, 25e. 26, 28b, 28e, 29e, 30. 33a. 
Contracts: 40e, 40e. 41, 44a, 44b, 45, 46, 47a, 48, 

49. 50, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 604, 60e, 60f, 601, 61e, 

62d. 
Cancellation: 70b. 704. 71e. 72, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Eft' 11/1/68-Reed 10/31/68. 

AA-Mon thru Sat 7-9 am & 4-6 pm. 
A-All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK, EA: 
6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 

1 min  7.00 6.70 6.40 6.10 5.80 5.50 
30 sec  4.30 4.00 3.80 
10 sec  3.50 3.30 3.10 3.00 2.90 2.80 

CLASS A 
1 min  6.00 5.70 5.40 5.10 4.80 4.50 
BO sec  4.50 4.30 4.00 3.80 3.50 3.20 
10 sec  3.00 2.80 2.60 2.40 2.30 2.20 
PER YR: Contract advertisers using 312, 624, 1248, 
1872e spots within 52-week period will earn 6, 12, 
24, 36 ti rate, regardless of number of spots run in 
any 1 week. In event contract isn't fulfilled, sched-
ules will be adjusted to rate earned each week. 
All spots, regardless of length or class, may be com-
bined to earn frequency. 

8. PROGRAM TIME RATES 
PER WK, EA: 1 ti 381 6 ti 
5 min  12 10 8 

KFEL 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 206 8540 6.00 
KEEL, Inc.. 4411 Goodnight Ave.. Pueblo, Colo 

81005. l'hone 303-543-0323; 542-6884. 
I. PERSONNEL 
Pres. & Comml Mgr.-Joseph M. Clifton. 
Secretary-Treasurer-Matti° Marie Clifton. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
1.000 w..• 070 he. Non-directional. 
Operating schedule: 6:00 am-6:00 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulatiens 
General: la, 3a, 3d, 4b, 44, 5, 6a, 70. 
Rate Protection: 100, lie, 12e, 13e, 14e, 15c. 
Basle Rates: 230. 
Contracts: 41, 44b, 45, 47e. 
Comb.: Cont. Discounts: 600. 60e, 62d. 
Cancellation: 70e 70b, 70e. 704. 
Prod. Services: 81. 

TIME RATES 
Rates received July 19, 1956. 

'Rev (Ann. Pkg. Plans) rec'd October 1. 1957. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 U.__ ...... - ...... ..... 5.10 104 ti  4.00 
13 ti  4.75 156 ti.._ ....... ______. 8.75 
26 ti. 
52 ti  4.25 312 3.25 

(This listing continued on next page) 
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Pueblo-K F E L-Continued 
7. PACKAGE PLANS 
PER WK: 
10 39.50 35 116.00 
15 ti 57.50 40 ti 138.00 
20 ti______ ...... 74.00 50 U____............... 153.00 
25 89.00 60 ti..   170.00 
30 U__________ 104.00 
30-second announcements-75% of above rates. 
20-second announcements-60% of above rates. 
10-second announcements-50% of above rates. 

DISCOUNTS 
13 wk.________._ 2-1/2% 52 wk..-   10% 

5% 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ........ 44.00 24.20 14.50 11.25 
13 tl___-___ 42.00 23.10 13.86 10.90 7.63 

40.00 22.55 13.53 10.50 7.85 
52 ti. 39.00 22.09 13.20 9.90 6.93 
104 ..... _ 38.00 21.45 12.87 9.70 8.79 
156 ti  37.00 20.90 12.54 9.50 6.65 
260 ti._ 36.00 20.35 12.21 9.30 6.51 
312 ti...-.-..._._ 35.00 19.80 11.88 9.00 6.30 

KKAM 
(formerly KGHF) 

1927 

R AlB 

Media Code 4 206 8680 0.00 
Southwestern Broadcasters, Inc., Bor 293, U. S. Hwy. 

50, 1-1/2 miles N. W. of Pueblo. Colo. 81002. 
Phone 303-542-5570. 

I. PERSONNEL 
President-J. Gordon Douglas. 
General Manager-William II. Beck. 
Station Manager-Dwight B. Shaw. 

2. REPRESENTATIVES 
Edward Petry de Co_ Inc. 

3. FACILITIES 
5.000 w. days, 1,000 vr. nights; 1350 kc. 

Directional-night only. 
Operating schedule: 19 hours. MST. 

4. AGENCY COMMISSION 
15% on net time; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 20a. 20b, 21a, 21b, 21d, 22a. 22b, 230, 

24b, 24e, 25a, 26, 28b, 28e. 29a, 30, 32a. 
Contracts: 40a, 41, 42b, 42d. 43, 44a, 45, 46, 47s. 

48, 49. 50, 51e. 51b, 51c. 
Comb.; Cont. Discounts: 60f. 60h, 601, 62e, 62d. 
Cancellation: 706, 70e, 710. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 26-N Eft 8/1/66-Reed 7/21/68. 

A-Mon thru Sat 6-9 am, 11:45 am-1:15 pm, 3;30-
7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 HR  65. 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 
10 min: 30% of hour. 20/30 sec: 80% of min. 

DISCOUNTS 
13x-4% 104x-12% 260x-20% 
52x-8% 156x-16% 

7. PACKAGE PLANS 
1 MIN: 12 tl 18 tl 24 tl 30 ti 36 ti 
A   6.35 5.90 5.50 5.10 4.65 
B   5.10 4.70 4.25 3.85 3.40 

20/30 SEC: 
4.75 4.40 4.05 3.75 
3.75 3.40 3.05 2.75 

10 SEC: 
2.75 2.55 2.35 
2.15 ...... 

9. PARTICWATING PROGRAMS 
Bottee With Karen-Mon thru Fri 9-10 am, 1-1/4x 
applicable minute rate. 
Paul Harvey News-Mon thru Fri 12-12:15 pm, 
1-1/2x applicable minute rate. 

10. SPECIAL FEATURES 
Salutes At :15-1-1/4x applicable minuta rate. 
Special Events & Sports Club-weekly, flat. Per month 
120. 

KPUB 
1963 

Media Code 4 206 8820 2.00 
Quixote Broadcasting Co., 4211 N. Elizabeth, Pueblo. 

Colo. 81002. Phone 303-545-5970. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Rex R. Miller. 

2. REPRESENTATIVES 
Vic Plano Associates. Inc. 

3. FACILITIES 
1.000 w. days; 1480 kc. Directional. 
Operating schedule: 5 am-local sunset Mon thru Sat; 
7:30 am-local sunset Sun. MST. 

4. AGENCY COMMISSION 
15% nn time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 313. 3d. 4e, 4e. 5. 6a. 
Rate Protection: 10b, 1lb, 12b. 13b. 14b, 150. 
Basic Rates: 20b. 21a, 21b, 21d, 28b, 28e. 29a. 
Contracts: 40a, 41, 44a, 45, 46. 51b. 
Comb.; Cont. Discounts: 60a. 601. 61e. 62d. 
Cancellation: 70c, 71a, 72. 730, 73b, 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective April I. 1963. 

Retes received March 27. 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 SI _  6.00 260 ti__ ..... 4.20 
26 ti. 5.40 312 4.00 
52 ti 5 10 750 t1 3.50 
156 ti  4.50 1000 tl 3.00 

7. PACKAGE PLANS 
1 MINUTE OR LESS 

PER WK: ea tot ea tot 
10 ti. 5.00 50.00 30 ti  4.00 120.00 
20 11  4.50 90.00 50 ti  3.00 150.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 SI ......   30.00 20.00 11.00 
13 ti    28.50 10.00 10.00 
26 ti  27.00 18.00 9.50 
52 ti  . 25.50 17.00 9.00 
100 11  . 23.00 15.25 8.50 
300 ti  20.50 13.50 8.00 

RIFLE 
Garfield County-Map Location B-5 

See SRDS consumer market map and data at beginning 
of the State. 

• 

KWSR 
1967 

Media Code 4 206 8870 7.00 

011 Shale Broadcasting Co., Inc_ Box 266, Rifle. 
Colo. 81650. Phone 303-625-2259. 

I. PERSONNEL 
President-Dallas P. Boyd. 
Vice-Foes. & Gen'l Mgr.-31mm Seaney. 
Program Director-Steve /Amber. 

3. FACILITIES 
1,000 w. days; 810 kc. Non-directional. 
Operating schedule.   MST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 2b, 3a, 4a, 4d, 5, 6a, 7e. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 230. 24b, 24e. 

25a, 26, 28a, 29a, 33a. 
Contracts: 40a, 41. 44a, 45, 46, 47c, 48, 51e, 51b. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 601. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 1 rer 6/4/67-Reed 6/28/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 520 I04X 156x 2602 312x 624x 

1 min 2.50 2.35 2.20 2.05 1.90 1.75 1.60 1.45 
30 sec 2.00 1.85 1.70 1.55 1.40 1.25 1.10 1.00 
10 sec 1.50 1.40 1.30 1.20 1.10 1.00 .90 .80 
All spots. regardless of length, may be combined to 
earn frequency on spot plan. 

7. PACKAGE PLANS 
ROS-WIT111/4 7 DAYS 

PER WK: 10 ti 15 ti 20 ti 25 ti 30 01 
1 min  20 30 40 50 60 
30 sec-- ............... 16 24 32 40 48 
10 sec..._ ............ ...... _.._  12 18 24 30 36 
Spot Plan may not count toward annual discounts on 
fired spots. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 x  25.00 15.00 
26 a  23.75 14.25 
52 x 22.50 13.50 
104 x  21.25 12.75 
156 x  20.00 12.00 
260 x  18.75 11.25 
312 a  17.50 10.50 
624 x___ .... -.-   16.25 9.75 

1/4 hr 10 min 5 min 
10.00 8.50 5.00 

.50 8.05 4.75 
9.00 7.60 4.50 
8.50 7.15 4.25 
8.00 6.70 4.00 
7.50 6.25 3.75 
7.00 5.80 3.50 
6.50 5.35 3.25 

ROCKY FORD (I AM; 1 FM) 
Otero County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KAVI 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 206 8960 6.00 
Western Sun Broadcasting Co., Inc., Box 632, Rocky 

Ford, Colo. 81067. Phone 303-251-7427, 
I. PERSONNEL 
Pres. Gen'l Mgr. & Frog. Dir.-George Gregg. 
Vice:Pres., Gen'l Sales Mgr. & Chief Engr.-Donald 
D. Teets. 

2. REPRESENTATIVES 
New York-Savalli/Gates, Inc. 
Denver-John L. McGuire & Co. 

3. FACILITIES 
1,000 w. days; 1320 kc. Non-directional. 
Operating schedule: 5:45 a.m. to local Sunset. -MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 211. 2b. 3a, 3d, 4e. 5, 6a, 7e. 
State Protection: 10b, 12b, 13b, 1413. 15b, 16. 
Basic Rates: 20a. 21a, 21e, 23e, 24b, 25b, 26, 28b, 

28e. 29a, 30, 33a. 
Contracts: 400. 41. 44b, 45, 47e. 
Comb.: Cont. Discounts: 60b, 60e, 60h. 601,-61a. 
Cancellation: 71a. 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No 4 Eff 3/1/66-Reed 4/8/66. 
6. SPOT ANNOUNCEMENTS 
AA-6-9 am & nocn-2 pm. 
A-9:01-11:59 am & 3:30-6 pm. 
1 MIN: Ix Mix 250x O0OX 750x 1000x 1500x 
AA 3.25 3.00 2.75 2.50 2.25 1.95 1.75 
A _ 3.00 2.75 2.50 2.25 2.10 1.95 1.65 

30 SEC: 
AA 2.90 2.70 2.50 2.25 2.00 1.75 1.65 
A . 2.70 2.50 2.25 2.05 1.90 1.75 1.60 
SPANISH LANGUAGE PROGRAMMING 

(Mon Una Sat 2-3:30 pm) 
PER WK: 
1 ti  3.00 6 ti  2.25 
3 ti  2.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE PLANS 

I 30 I 30 
min see min see 

10 ti  2.50 2.00 30 ti  2.10 1.70 
20 ti  2.25 1.80 50 ti  1.95 1.60 
Saturation packages will be scheduled 1/3 in Class 
AA. 2/3 in Class A. 

SPECIAL SATURATION PACKAGE 
SPANISH LANGUAGE 

10 spota or more per wk  2.00 
Spanish announcements. 1 minute only: no charge 
for translation. Rates are not combinable with any 
other schedule. 

10. SPECIAL FEATURES 
SPORTS AND NEWS-LIVESTOCK 

MARKET REPORTS 
Per participation 5.00: 
15 minute local news-7:30 am. 12:15 pm and 5:00 
Om. 
15 minute local sports-8:00 am and 5:15 pm. 
5 minute livestock reports-6:10 am and noon. 

KA V I-FM 
1966 

Media Code 4 206 8961 4.00 
Western Sun Broadcasting Co., Inc., Box 632, Rocky 

Ford, Colo. 81067. Phone 303-254-7427. 
I. PERSONNEL 
Pres. Gen'l Mgr. & Frog. Dir.-George R. Gregg. 
Vice:Pres., Gen'l Sales Mgr. & Chief Engr.-Donald 
D. Teets. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Denver-John L. McGuire & Co. 

3. FACILITIES 
ERP 2,800 w.; 95.9 mc. 
Operating schedule: 2-11 pm. MST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See RAVI listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 4/1/66-Rec'd 4/25/66. 
6. SPOT ANNOUNCEMENTS 
Maximum, 15 spots per wk_.--_--- 22.50 

8. PROGRAM TIME RATES 
/2 hr- -1 

ti 3 ti 6 ti I ti 3 ti 6 ti 
Per wk.__ ..... 12.50 7.50 6.00 22.50 16.50 10.00 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour. 
Flat. per 5-minute newscast.-____-- 2.50 

SALIDA 
Chaffee County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KVRH 
1948 

Subscriber to the NAB Radio Cods 
Media Code 4 206 9100 8.00 

William J. Murphy, Box 166, Salida, Colo. 81201. 
Phone 303-539-2575. 

I. PERSONNEL 
General Sales Manager-Lowell Mooney. 

2. REPRESENTATIVES 
Edward l'etry & Co., Inc. 

3. FACILITIES 
1.000 w.: 1340 he. Non-directional. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 40, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 2213, 23a, 24a, 25a, 26, 28b. 
Contracts: 40a. 45. 46. 
Comb.: Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 71a. 71a. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 3/I5/67-Reed 3/27/67. 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
PER WE: 12 ti 18 ti 24 ti 90 ti 96 tl 
1 min  2.93 2.73 2.54 2.34 2.15 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 rain 5 min 

1 x  30.00 18.00 12.00 9.00 6.00 
26 x  29.40 17.64 11.76 8.82 5.88 
52 x  28.80 17.28 11.52 8.64 5.76 
104 a  28.20 16.92 11.28 8.46 5.46 
156 x  27.60 16.56 11.04 8.28 5.52 
260 x  26.40 15.84 10.56 7.92 5.28 
312 x   25.20 15.12 10.08 7.66 5.04 
624 a  24.00 14.40 9.60 7.20 4.80 

STERLING 
Logan County-Map Location G-3 

See OROS consumer market map and data at begin-
ning of the State. 

KGEK 
1925 

American Information Network 
Intermountain Network 

Media Code 4 206 9240 2.00 
Sterling Radio & TV, Inc., Box 830, Fleming Rd., 

Sterling, Colo. 80751. Phone 303-522-1607. 
I. PERSONNEL 
President-William Whitlock. 
Vice-President-Gaylord Illingsworth. 
General Manager-Marvin G. Rivenburgh. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1.000 w.: 1230 ke. Non-directional. 
Operating schedule: 6 am-10 pm. MST. 

4. AGENCY COMMISSION 
15% If payment le made by 10th of month following 
servir, no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la. 3c, 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 21b, lid, 22b, 23b, 25a, 26, 28b, 28e, 

29a, 33b. 
Contracts: 40a. 41, 44a. 46. 47a, 48, 51a. 51e. 
Comb.: Cont. Discounts: 60a. 60d, 61a. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with KBS. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 27 Eff 8/1/68-Reed 8/28/68. 

COLORADO 
6. SPOT ANNOUNCEMENTS 

100 WORDS OR LESS 
Ix 26x 52x 104x 156x 260X 312x 624X 

1 min 4.00 3.90 3.85 3.75 3.70 3.50 3.35 3.20 
7. PACKAGE PLANS 

SATURATION PLAN 
A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-All other times. 

CLASS A 
PER WE. EA: 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min. 5.40 1.20 2.99 2.75 2.50 
30 see._.._.._............. 2.70 2.55 2.35 2.20 2.00 
10 sec 1.70 1.60 1.45 1.35 1.25 

CLASS B 
1 min_. 2.75 2.50 2.25 2.05 1.80 
30 sec  2.20 2.00 1.80 1.65 1.45 

8. PROGRAM TIME RATES 
Ix 26x 520 104x I56x 260x 312x 624x 

1 hr  35.00 34.30 83.60 32.90 32.20 30.80 29.40 28.00 
1/2 hr  21.00 20.60 20.15 19.75 19.30 18.50 17.65 16.80 
1/4 hr  14.00 13.70 13.45 13.15 12.90 12.30 11.75 11.20 
10 min 10.50 10.30 10.10 9.85 9.65 9.25 8.80 8.40 
5 min  7.00 6.80 6.65 6.50 6.30 6.15 5.90 5.60 

TRINIDAD 
Las Animas County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KCRT 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 206 9520 7.00 
Merlyn J. Hedin, Box 772, Trinidad, Colo. 81082. 
Phone 303-846-3347. 

I. EL OPwEn I le O&N eN 
I Mgr.-Merlyn J. Hedin. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

S. FACILITIES 
250 w.; 1240 he. 
Operating schedule:   MST. 

4. 1A5/60ELCY. oCnOlyMMISSION 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 4e, 5, 6a. 7s. 8. 
Rate Protection: 10c, 11e, 12e. 13e. 14e, 15b. 
Basic Rates: 211), 22b, 23a, 24b, 25a. 26, 27, 28b, 

28e. 29a. 30, 83d. 
Contracts: 40a, 41, 42a, 42e. 43, 44b, 45, 46, 47a, 

48. 49, 511. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information hetworg. 
Member: Intermountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 26 Elf 11/1/63-Rec'd 11/25/68. 
6. SPOT ANNOUNCEMENTS 

lx 26x 520 1040 I56x 26110 312x 624x 
1 min 4.29 4.20 4.11 4.03 3.94 3.77 3.60 3.43 

7. PACKAGE PLANS 
A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-All other times. 

SATURATION PLAN 
CLASS A 

PER WK, EA: 12 tl 18 ti 24 ti 30 ti 38 ti 
1 min.  3.25 3.00 2.80 2.60 2.40 
30 sec  2.60 2.40 2.25 2.05 1.90 
10 sec  1.60 1.50 1.40 1.30 1.20 

1 min  CLASS B 2.60 2.40 
10 sec  21..10 1.9 200 30 sec.  05 

2.15 
1.75 
1.10 

8. PROGRAM TIME RATES 
lx 260 52x 104x 1560 

1 hr 33.00 32.34 31.68 31.02 30.36 
1/2 hr 19.80 19.40 19.00 18.61 18.21 
1/4 hr 13.20 12.93 12.67 12.40 12.14 
10 min 9.90 9.70 9.50 9.30 9.10 
5 min 6.60 6.46 6.33 6.20 8.07 

WALSENBURG 

1.95 
1.55 
1.00 

1.75 
1.40 
.90 

260x 9I2x 624x 
29.04 27.72 26.40 
17.42 16.63 15.84 
11.61 11.08 10.56 
8.71 8.31 7.92 
5.80 5.54 5.28 

Iluerfano County-Map Location E-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KFLJ 
1957 

Media Code 4 206 9660 1.00 
Floyd Jeter. Box 599. Walsenburg, Colo. 81089. 

I. PERSONNEL 
Owner às Mgr.-Floyd Jeter. 
Assistant M snager-Lee Jeter. 

3. FACILITIES 
1.000 w. days; 1380 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General. lb. 3b, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 100. lia, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21a, 22b, 24b, 25a, 26, 27, 28a, 

29h. 30. 
Contracts: 400. 42b, 42d, 44a, 47e, 48, 50, 51a. 
Comb.: Cont. Discounts: 60h, 61a. 
Cancellation: 700. 70e, 71a. 
Prod. Services: 80. 81. 82. 
Affiliated with NAS Radio Network. 

TIME RATES 
Pee 5/1/67-Reed 5/31/67. 

6. SPOT ANNOUNCEMENTS 
Ix 1 lx 5Ix 10Ix 365x 10001 

I min.  3.00 2.80 2.60 2.50 2.30 2.00 
30 see  2.40 2.30 2.10 2.00 1.80 1.60 

7. PACKAGE PLANS 
PER WE: 1 min 30 see I mln 30 see 
50 ti  2.00 1. 60 92 ti 2. 40 1.90 

8. PROGRAM TIME RATES 
Ix 110 5Ix 10Ix 365x 10002 

1 hr  32.00 30.00 28.00 ...... ---
I/2 le  18.00 17.00 16.00 --
1/4 hr  12.00 10.00 9.00   
5 min  7.50 7.00 6.50 6.00 5.00 1.00 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data CONNECTICUT 

Ansonia-New Haven 
Bridgeport-Fairfield 
Bristol-Hartford 
Danbury-Fairfield 

CITIES AND COUNTIES - This list shows counties in which cities 
East Hartford Town- Hartford-Hartford Midd letown-M idd lesex 

Hartford Manchester Town-Hartford Milford-New Haven 
Greenwich Town-Fairfield Meriden-New Haven New Britain-Hartford 
Groton Town-New London 

New Haven-New Haven 
New London-New London 
Norwalk-Fairfield 

are located. Cities are first, counties next. 
Norwich-New London Torrington-Litchfield West Hartford Town-
Shelton-Fairfield Wallingford Town-New Haven Hartford 
Stamford-Fairfield Waterbury-New Haven West Haven-New Haven 
Stratford Town-Fairfield 

Estimates for: 
STATE 
COUNTY-Map Lot. 

City 
Metropolitan Area 

Population Households 
I/1/69 1/1/69 
(000) (000) 

(mum« Spendable Incorne-1968---
0/0 Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (9) 4999 7999 9999 14999 ever 

-Total Retail Sales-
Per 

Household 
($0OO) (3) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

 By Selected Store Types  
General Home 
Mdse. Apparel Furn. 
($000) (5000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passen- Farm 
our Popu-
Cars latlon 

1/1/69 1/1/69 
(000) (000) 

Gress 
Fah 

Insoms 
1968 

(8000) 

CONNECTICUT STATE 
TOTALS  2,971.3 890.70 10,795,762 12,121 10.6 22.3 17.2 24.3 23.9 5,406,772 6,070 1,329,745 188,706 709,786 344,053 304,530 1,023,583 369,214 1,425.31 18.5 174,448 

FAIRFI ELD B-4.........„.. 
Bridgeport  
Bridgeport Metro 
Area 

774.4 232.59 3,306,753 14,217 9.3 19.6 15.2 23.1 30.9 1,527,667 6,568 387,148 50,379 171,243 114,015 87,419 286,928 103,525 389.27 .9 7,006 
159.5 50.94 573,485 11,258 323,431 6,349 76,798 13,504 45,857 30,735 24,489 50,371 17,227 

(Official S.M.S.A.)....- 400.6 119.55 1,343,736 11,240 
Bridgeport-
Stamford - Norwalk 
Metro Area 
(county basis)  
Danbury  
Greenwich Town. ...... 
Norwalk 
Norwalk Metro Area 
(Official S.M.S.A.)  114.6 
Shelton  21.3 
Stamford  110.1 
Stamford Metro Area 
(Official S.M.S.A.)  211.4 64.71 1,145,536 17,703 
Stratford Town. 52.6 15.30 184,658 12,069 

774.4 
50.3 
65.2 
82.7 

232.59 
16.22 
19.48 
25.27 

34.11 
6.15 
33.48 

3,306,753 
80,231 

443,263 
316,305 

528,193 
64,238 

477,633 

14,217 9.3 19.6 15.2 23.1 30.9 
4,946 

22,755 
12,517 

15,485 
10,445 
14,266 

710,004 5,939 180,760 27,069 91,390 54,714 46,417 129,931 47,525 110.76   

1,527,667 
117,595 
132,529 
133,207 

255,380 
13,592 

240,366 

6,568 
7,250 
6,803 
5,271 

7,487 
2,210 
7,179 

387,148 
29,715 
31,794 
35,341 

59,901 
3,976 

54,420 

50,379 
2,425 
3,357 
3,283 

6,941 
707 

7,121 

171,243 
16,264 
11,381 
12,589 

22,384 
173 

39,946 

114,015 
7,202 
7,488 

12,350 

25,819 
882 

18,847 

87,419 
7,870 
5,606 
7,500 

14,434 
131 

16,649 

286,928 103,525 389.27 
6,875 

31,508 7,717 
22,429 12,177 

58,291 
1,324 

41,751 

18,613 40.51 
547   

14,310 

475,045 7,341 116,133 13,350 55,103 33,796 29,551 89,110 30,584 64.44 
76,260 4,984 27,194 3,411 1,001 1,615 1,811 22,874 6,036 

HARTFORD D-2 ...... 
Bristol  
East Hartford Town.... 
Hartford  
Hartford Metro Area 

801.8 
55.9 
54.6 

164.0 

241.82 
16.73 
15.87 
55.82 

2,937,747 
172,927 
168,484 
637,437 

12,148 9.2 21.5 17.5 26.1 24.5 
10,336 
10,617 
11,420 

(Official 637.8 190.27 2,394,705 12,586 
Hartford-New 
Britain-Bristol 
Metro Area 
(county basis)  
Hartford; New 
Britain Metro Areas 
Combined  788.4 
Manchester Town____ 48.5 
New Britain. 93.1 
New Britain 
Metro Area 
(Official S.M.S.A.)...._ 150.6 
West Hartford Town.- 75.9 

LITCHFIELD C-2„.....- 137.1 
Torrington  32.2 

MIDDLESEX D-3 .... 108.3 
Middletown._ ....... 37.3 

NEW HAVEN C-4_ 754.4 
Ansonia  22.0 
Meriden  59.1 
Meriden Metro Area 
(Official S.M.S.A.)  59.1 
Milford 50.6 
New Haven............_ 142.8 
New Haven 
Metro Area 
(Official 359.5 109.94 1,298,027 11,807 

New Waterbury-Haven-Meriden 
Metro Area 
(county basis) 

1,622,338 
86,701 

110,199 
427,739 

6,709 
5,182 
6,944 
7,663 

378,192 
26,884 
25,952 
70,736 

63,177 
3,128 
4,374 

18,386 

293,921 
3,482 

13,117 
123,135 

77,046 
4,520 
1,652 

22,328 

86,246 
4,334 
2,976 

23,413 

287,617 
19,485 
31,183 
70,270 

107,123 358.42 3.5 49,161 
8,164 
8,414 
18,281 

1,331,690 6,999 308,598 54,582 260,313 53,236 67,513 240,567 82,137 179.53   

801.8 241.82 2,937,747 12,148 9.2 21.5 17.5 26.1 24.5 1,622,338 6,709 378,192 63,177 293,921 77,046 86,246 287,617 107,123 358.42   

235.23 
14.46 
28.73 

44.96 
23.13 
42.09 
10.41 
31.41 
10.18 

229.51 
6.90 

18.52 

18.52 
14.34 
46.65 

2,897,101 
179,021 
316,332 

502,396 
419,412 
481,419 
115,691 
326,893 
122,466 

2,649,412 
70,044 

199,649 

199,649 
155,421 
560,304 

12,316 
12,380 
11,011 

11,174 
18,133 
11,438 12.3 22.8 17.9 24.3 20.9 
11,113 
10,407 12.5 25.9 19.2 23.4 17.1 
12,030 
11,544 10.8 22.1 17.6 255 22.5 
10,151 
10,780 

10,780 
10,838 
12,011 

1,575,751 
118,460 
127,442 

6,699 
8,192 
4,436 

370,686 
29,131 
32,777 

62,545 
3,688 
4,547 

283,415 
11,986 
10,036 

73,295 
5,387 
14,484 

83,340 
6,755 

10,741 

284,715 
24,414 
21,880 

100,727 226.70 
6,766 
7,149   

244,061 5,428 62,088 7,963 23,102 20,059 15,827 44,148 18,590 47.17   
187,914 8,124 41,646 7,943 49,044 12,557 13,333 33,550 10,162 
229,538 5,454 58,368 7,505 12,933 12,544 10,373 55,418 17,681 70.73 3.1 21,485 
77,519 7,447 20,202 1,889 7,409 8,580 4,314 13,128 4,896 
153,253 4,879 40,750 6,002 15,329 7,630 7,174 31,387 11,613 52.92 1.0 13,715 
65,219 6,407 14,991 1,968 10,861 5,695 3,743 12,168 4,273 

1,300,971 5,668 323,155 44,330 153,689 101,777 84,742 234,694 86,107 380.00 1.9 18,371 
32,167 4,662 8,571 946 1,366 2,831 2,565 6,316 1,752 
87,436 4,721 19,582 2,697 8,163 6,205 7,153 17,867 8,674   

87,436 4,721 19,582 2,697 8,163 6,205 7,153 17,867 8,674 24.66   
110,570 7,711 20,967 2,220 22,018 10,382 11,738 22,818 8,316 
252,998 5,423 51,851 8,819 29,304 25,887 21,622 43,714 12,531 

623,964 5,675 159,333 24,491 75,264 51,250 37,269 93,746 38,798 129.95   

754.4 229.51 2,649,412 11,544 10.8 22.1 17.6 25.5 22.5 1,300,971 5,668 323,155 44,330 153,689 101,777 84,742 234,694 86,107 380.00 

Wallingford Town 
Waterbury  
Waterbury 
Metro Area 
(Official S.M.S.A.)  
West Haven  

NEW LONDON F-3t 
Groton Town  
New London  
New London; Groton 
Town Combined  73.1 21.34 266,462 12,487 
New London - Groton-
Norwich Metro Area 
(Official 205.1 58.57 615,607 10,511 
New London - Groton-
Norwich Metro Area 
(county basis)  
Norwich  

TOLLAND E-2 _ ...... 
WINDHAM F-2  

37.4 10.78 111,411 10,335 
117.9 36.60 410,224 11,208 

211.4 63.14 737,905 11,687 
51.9 15.45 157,719 10,208 
223.0 64.33 656,617 10,207 14.3 25.9 18.4 22.6 16.7 
39.7 11.49 113,377 9,867 
33.4 9.85 153,085 15,542 

223.0 64.33 656,617 10,207 14.3 25.9 18.4 22.6 16.7 
42.4 13.21 141,833 10,737 
92.1 24.25 218,506 9,011 14.6 30.1 20.6 20.6 11.3 
80.2 24.70 218,415 8,843 17.5 27.4 19.9 19.8 10.7 

60,383 5,601 15,607 1,524 5,018 3,683 1,903 18,528 3,871 
210,471 5,751 53,311 6,477 28,548 18,984 15,768 37,642 11,421 

342,313 5,421 89,631 11,283 33,584 24,625 21,707 69,442 21,948 73.77   
76,898 4,977 30,395 5,926 4,666 6,197 2,983 10,255 5,676 

347,567 5,403 80,924 10,452 51,681 21,043 20,247 74,610 23,145 96.38 3.3 22,906 
47,942 4,172 11,490 1,617 9,016 3,447 1,948 4,775 4,962   
84,088 8,537 15,872 2,218 19,974 5,114 5,680 21,430 4,230   

132,030 6,187 27,362 3,835 28,990 8,561 7,628 26,205 9,192 

315,660 5,389 74,452 9,223 51,032 20,908 18,762 67,709 20,180 58.67 

347,567 
84,799 
82,409 

143,029 

5,403 
6,419 
3,398 
5,791 

80,924 10,452 
21,036 2,345 
24,594 3,796 
36,614 3,065 

51,681 
10,143 
3,156 
7,834 

21,043 20,247 
9,278 6,653 
2,011 2,005 
7,987 6,324 

74,610 23,145 96.38   
17,914 4,884 
20,289 9,753 41.89 1.7 16,777 
32,640 10,267 35.70 3.1 25,027 

VI Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts In these counties. 
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CONNECTICUT 

CONNECTICUT 
dee SUDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

• 

STATE NETWORK 

Connecticut State Network 
Comprised of: 

WTOR-Torrington WNLC-New Toulon 
WATR-Waterbury WILI-Williamantic 
WSTC-Stamford WINY-Putnam 
WICH-Norwich 

Media Code 4 207 0200 3.00 
Executive Office & Mailing Address-c/o WILL Box 

496, Willimantic, Conn. 06226. 
I. PERSONNEL 
President-Herbert C. Rice. 

2. REPRESENTATIVES Jack Mesta & Company. Inc. 
New England Spot Sales, Inc. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4e. 44, 5, 8. 
Rate Protection:: 10b, 11b, 12b, lib. 
Basle Rates: 23a, 24a. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 730. 
Following rates are for identical programs or an-
nouncements on member stations. 
Following rates do not apply when less than entire 
network Is used. 
Bee Individual listings for less than entire network. 

TIME RATES 
Eft 9/1/66-Rec'd 9/1/66. 

6. SPOT ANNOUNCEMENTS 
1 min..... .......... .......... _._._.- ............ .......... 81.33 
30 seoonds-80% of 1-minute rate. 

Discount' 
1-12 times........._ net 26-51 times, less....- 10% 
13-25 times, leas  5% 52 or more ti. less 15% 

7. PACKAGE PLANS Ix I3x 26x 52+ 
1 min. fixed.  86.10 81.80 77.50 73.20 
1 min, ROS  81.35 77.30 73.25 69.15 
20 & 30 second-80% of 1-minute rate. 

Discounts 
1-12 times  net 26-51 times. less.- 10% 
13-25 times, less  5% 52 or more U. less 15% 

ANSONIA 
New limn County-Map Location C-4 

See BRIM consumer market map and data at begin-
ning of the State. 

WADS 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 207 0400 9.00 
The Valley Broadcasting Co., 290 Main St., Ansonia. 

Conn. 06401. Phone 203-735-4606. 
I. PERSONNEL 

Sta. & Sales Mgr.-Donald E. Richeson. 
Operations Manager-Brad Harris. 
Chief Engineer-G. Sparks Lunney. 

2. REPRESENTATIVES 
New England Spot Sales, Inc. 

3. FACILITIES 500 w. days; 690 Ice. Directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 44, 5, 6b. 7b, 8. 
Rate Protection: 10b, 11b, 12b, lib. 14b. 
Basle Rates: 22a, 22b, 2.3a, 24a, 24b, 28a, 2Da. 
Contracts: 485, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71e. 735. 
Affiliated with M138 Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1960. 
Rates received August 3. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hour, fiat ___ 100.00 1/2 hour. flat._- 50.00 

CLASS "A" 
(6:30 a.m. to 9:00 a.m.•. noon to 1:30 p.m.; 

4:00 p.m. to 6:30 p.m.) 
1 13 26 52 104 156 260 

ti. ti. ti. ti. ti. ti. ti. 
25 mlnutes 49.00 48.75 47.50 45.15 42.50 40.00 37.50 
1/4 hour  27.50 26.25 26.15 24.75 23.40 22.00 20.65 
10 minutes 22.50 21.40 21.25 20.25 19.15 18.00 16.90 
5 minutes 13.75 13.45 13.05 12.40 11.70 11.00 8.25 
I minute 8.75 8.15 7.50 6.90 6.55 6.25 5.95 

30 seconds 5.65 5.35 5.00 4.70 4.40 4.10 3.75 
20 seconds 3.00   _ - 

CLASS "B" 
(6:00 a.m. to 6:30 a.m.; 9:00 a.m, to noon; 
1:30 p.m. to 4:00 p.m.; 13•30 p.m. to sign-off) 

25 minutes 40.00 39.00 38.00 36.10 34.00 32.00 30.00 
1/4 hour  22.00 21.00 20.90 19.80 18.70 17.60 16.50 
10 minutes 18.00 17.10 17.00 16.20 15.30 14.40 13.50 
5 minutes 11.00 10.75 10.45 9.90 9.35 8.80 8.25 
I minute 7.00 6.50 6.00 5.50 5.25 5.00 4.75 

30 seconds 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
20 seconds 2 30   

7. PACKAGE PLANS 
One Minute Saturation 

Announcement Plan for Consecutive Weeks 
CLASS "A" 

 Per week  
12 ti. 18 ti. 24 ti. 30 ti. 50 ti. 

1 to 6 weeks 75.00 106.90 135.10 159.30 250.00 
7 to 12 weeks 71.25 101.57 128.35 151.35 237.50 

13 to 25 weeks 67.50 96.25 121.60 143.35 225.00 
26 to 51 weeks 60.00 94.09 118.90 140.15 220.00 
52 weeks._ 63.75 90.88 114.85 135.40 212.50 

CLASS "B" 
 Per week  
12 ti. 18 U. 24 ti. 30 ti. 

1 to 6 weeks 60.00 85.50 108.00 127.50 
7 to 12 weeks 57.00 80.30 102.60 121.00 

13 to 25 weeks 54.00 78.00 97.20 114.75 
26 to 51 weeks 52.00 75.25 95.00 112.20 
52 weeks- 51.00 72.00 92.00 108.00 

BRIDGEPORT (2 AM; 1 FM) 
Fairfield County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

50 ti. 
200.00 
190.00 
180.00 
17(1.00 

WFIF 
MILFORD 

City of license. Milford, Conn. 
Bridgeport Office: 144 Golden Hill St., Rm. 509, 

Bridgeport, Conn. Phone 203-366-4451. 
See listing under Milford, Conn. 

WICC 
1926 

mcgavren-guild 
pgw radio, inc. 

Media Code 4 207 0600 4.00 
Connecticut Broadcasting Co., Inc., 2190 Post Rd., 

Fairfield. Conn. 06430. Phone 203-255-0461. 
New York office-220 E. 42nd St., New York, N. Y. 

10017. Phone 883-5785. 
STATION'S PROGRAMMING DESCRIPTION 

WICC: Programmed for general interest. 
Air personalities throughout plus 25 service features 
concerning skiing, decorating, boating, hunting, fash-
ion, birds, sports, Shakespeare. photography, space, 
books, careers, money, physical fitness, word mean-
ings, etc. MUSIC: popular music with equal parts 
of middle-of-the-road, current hits and past favorites. 
News, weather and sports on hour and half-hour. 6 
newsmen. 1 mobile bus, 1 boat and 1 airplane. Com-
muter travel reports on airline, road and railway 
conditions 4 times per hour in drive periods. Maxi-
mum 18 commercial minutes per hour. Contact Repre-
sentative for further details. Itec'd 6/10/68. 

I. PERSONNEL 
Vice-Pres. & Gen'! Mgr.-Ray Colonart 
National Sales Manager-William F. Abbott. 
Comptroller-James Flynn. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
New England-Bill Creed Associates. Inc. 

3. FACILITIES 
1,000 w. 600 kc. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 3a, 3b, 3e. id, 45, 4d, 5, 613, 7b, 

8. 
Rate Protection: 12a. 13a, 14a, 150. 
Basic Rates: 20a, 20b, 21a, 21d, 22a, 22b, 23a, 28b, 

28c, 30 M. 
Contracts: 40a, 41, 45, 46, 49, 50, 51a, Mb, Mc. 
Comb.; Cont. Discounts: 60a, 620. 
Cancellation: 700, 70e, 710. 72, 755, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 12 ES 3/3/68-Reed 2/7/68. 

AA-Mon thru Sat 6-10 am & 3-8 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 8 am-8 pm. 
B-Mon thru Sun 8 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
-I min--- -30/20 sec-

PER WK: AA A B AA A 13 
1 ti.  40 36 26 32 29 21 
6 ti  38 34 24 30 27 19 
12 ti  36 32 20 28 25 16 
10 sec ID's: 50% of applicable 1-min. 
Minutes and 30/20 second spots may be combined to 
determine number of times per week for minutes, 
30/20 seconds and 10 seconds. However 10 second 
spots may not be combined to determine number of 
times per week for minutes and 30/20 seconds. 
All spots will be rotated within the time classifica-
tions purchased. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 
Within a calendar year provided a minimum of 3 
1-minute spots are scheduled each week Multi-
product advertisers may combine as Indicated above 
for times per week rate. However, each product must 
individually earn Its discount. 

7. PACKAGE PLANS 
COMBINATION PLAN 

(1/3AA, 2/3A) 
PER WK: 18 ti 24 tl 30 ti 
1 min  30 28 26 
30/20 sec  24 22 21 

HOUSEWIFE PLAN 
(All Class A) 

I min  26 24 22 
30/20 sec  21 19 17 

ECONOMY PLAN) 
(2/3A, 1/3B) 

1 min.  22 20 
30/20 sec  17 16 

NIGHT PLAN 
(All Class B) 

1 min_    18 16 15 
30/20 sec  14 13 12 
10 sec ID's: 50% of applicable 1-min. 
All spots will be rotated within the time classifica-
tions purchased. 
Multi-product advertisers may not combine for times 
per week plan rates. 

10. SPECIAL FEATURES 
C`) 

10 min News  80 
5 min News  ..... 60 
Headlines     40 
Weather   40 
Features   40 

(•) 6 am-8 pm. 
(t) 8 pm-6 am. 

18 
14 

(t) 
50 
40 
30 
30 
30 

(C11) 

WJZZ (FM) 
1960 

Media Code 4 207 0800 0.00 
Newsvision Company, 1016 Broad St., Bridgeport, 

Corm. 06603. Phone 203-261-4308. 
STATION'S PROGRAMMING DESCRIPTION 

WJZZ (FM): Programmed for adults and young 
adults. 
MUSIC: popular classics. Ree'd 9/3/68. 

I. PERSONNEL 
General Manager-Robert G. Pieger. 

3. FACILITIES 
ERP 25,000 w., 99.9 me. Stereo. 
Operating schedule: 6 hours dally. EST. 
Antenna ht.: 670 ft. above average terrain. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, Sa, 3b. 3d, 4a, 4c, 5, 6b, 7b. 
Rate Protection: 10b, lib. 
Basic Rates: 20b. 22s. 
Contracts: 400. 45, 46, 48, 49. 

TIME RATES 
Eff . Rec'd 8/7/68. 

6. SPOT ANNOUNCEMENTS 
1 min. fiat____-___ 15 30 sec, 12 

WNAB 
1941 

The Eastman Station 
Media Code 4 207 1000 6.00 
WNA13. Inc., Broadcast Centre, Bridgeport, Conn. 

06608. Phone 203-333-5551. 
I. PERSONNEL 
President-Lillian V. Thomas. 
General Manager-Alton .1. Lenore. 
Program Director-Phil Cutting. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w.; 1450 be. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 40, 44, 5, 6b, 7b, 8. 
Rate Protection: 12b, 1315. 14b, 150. 
Basic Rates: 20a, 20b, 21a, 21d, 22a, 22b, 23a, 25a, 

28e. 29s, Ma. 
Contracts: 40a, 41. 420. 46, 47e. 48, 49, 50, 51e, 51b, 

51c. 
Comb.; Cont. Discounts: 60a, 61e, 62a. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Eastman. 
Affiliated with American Information Network. 

TIME RATES 
Et! 3/1/69-Reed 2/21/69. 

I-Mon thou Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm. 
Ill-Mon thru Sat 5-6 am & 7 pm-midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: 1 81 12 tl 18 ti 24 ti 
m n  27.08 24.00 22.00 20.00 

30/20 sec  . 21.60 19.20 17.60 16.00 
10 son  13.50 12.00 11.00 10.00 

SECTION II 
1 min............   24.00 21.00 19.00 17.00 
30/20 sec-.   19.20 16.80 15.20 13.60 
10 see  12.00 10.50 9.50 8.50 

SECTION III 
1 coin................_._ ...... ..._.._ 19.00 16.00 14.00 12.00 
30/20 ...... _ ......... 15.20 12.80 11.20 9.60 
10 sec..... ........ _ .......   9.50 8.00 7.00 6.00 

7. PACKAGE PLANS 
BEST BUY PLANS-1 MINUTE 

30 ti (151, 10H, 5111) ea 15 
15 ti (81. 511, 2111) ea__.-.._..-.-_...._---- 17 
30/20 sec: 80% of 1 min. 10 sec: 50% of 1 min. 
Not combinable with other weekly plans for frequency. 

10. SPECIAL FEATURES 
5-min News, ilat.    40 
Weathercast Sponsorship, 35 

CONSECUTIVE WEEK DISCOUNT 
26 wk-4% 52 ode-8% 

RATEHOLDER 
Minimum wkly ached of 6 1-min snots 6 am-mid-
night Mon thru Sun necessary to maintain consecutive 
weeks advertising. 

BRISTOL 
liartford County-Map Location D-2 

See SltDS consumer market map and data at begin-
ning of the State. 

WBIS 
1948 

Media Code 4 207 1200 2.00 
Bristol Broadcasting Corp., P. 0. Box 1440, Bristol, 

Conn. 06012. Phone 203-583-9265. 
I. PERSONNEL 
President-Eric Hatch. 
Manager-R. C. Kilboum. 
Sales Manager-Val McCormack. 

2. REPRESENTATIVES 
New England-Eckels & Queen, Inc. 

3. FACILITIES 
500 w. days: 1440 kc. Non-directional. 
Operating schedule: 6:00 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, lb. 3c. 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a. lis. 12a, 13a. 14a, 15b, 16. 
Basic Rates: 20b. 21b. 22a, 23a, 24b. 24e. 25a, 26, 

28a, 29a, 30, S2a 33a. 
Contracts: 400. 41, 42e, 43, 48e, 45, 46, 47a, 48, 

51a. 
Comb.: Cont. Discounts: 60a, 60e, 010, 624. 
Cancellation: 710, 73a. 
Prod. Services: 80. 

TIME RATES 
Rates received August 4, 1958. 

6. SPOT ANNOUNCEMENTS 
1 minute Station breaks 

1 time.   7.00 6.00 

1 minute Station breaks 
13 times  6 75 5.75 
26 times__________.  6.50 5.50 
52 times.  6.25 5.25 
104 times   - 6.00 5.00 
Station breaks 30 seconds or less. 

8. PROGRAM TIME RATES 
I ti. 2 ti. 3 tl. 4 ti. 5 ti. 6 tl. 7 ti. 

1 hour_ 50.00 47.50 42.50 40.00 37.50 32.50 30.00 
1/2 hour.... 30.00 28.50 25.50 24.00 22.50 19.50 18.00 
25 min._ 25.00 23.75 21.25 20.00 18.75 16.25 15.00 

1/4 hour._ 20.00 19.00 17.00 16.00 15.00 13.00 12.00 
10 min..... 15.00 14.25 12.75 12.00 11.25 9.75 9.00 
5 min.__ 10.00 9.50 8.50 8.00 7.50 6.50 6.00 

Additional Discounts 
13 to 25 weeks 5% 
26 to 38 weeks   11% 
39 to 52 weeks   15% 

10. SPECIAL FEATURES 
News Service charge-per program, 1.00. 

BROOKFIELD 
Fairfield County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Danbury 
(including Brookfield) 

DANBURY (2 AM; 2 FM) 
(including Brookfield) 
Fairfield County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It Is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

• 
WINE 

1963 
BROOKFIELD 

Subscriber to the NAB Radio Code 
Media Code 4 207 1600 3.00 
Housatonic Valley Broadcasting Co., Inc. Box 1335, 
Danbury. Conn. 06810. Phone 203-775-9000. 
STATION'S PROGRAMMING DESCRIPTION 

WINE: Programmed for adults of all ages. 
AIR PERSONALITIES handle all music segments. 
NEWS: 5 min every 30 min. 7:45-8:15 am, 11:45 
am-12:15 pm, 4:45-5:15 Dm national. international, 
regional and local news, stock market, sports, weather. 
M-Sat: 5:45-11:30 am weather and road conditions, 
school and factory closing, community events, sports. 
middle-of-the-road music, showtunes and standards. 
11:35-11: 45 am second hand shop, buy, sell and 
swap. 12:15-6 pm middle-of-the-road music. show-
tunes, standards and comedy. 3-5 min community 
interviews. 6:05 pm-sign-off middle-of-the-road 
music, Broadway shows, and community events. Per-
sonalities Sat for country and western music, and 
Sun for Portugese and Polish music programs. Per-
sonalities available for remotes. Commercials limited 
to 15 minutes per hour. Contact Representative for 
further details. Reed 4/29/68, 

I. PERSONNEL 
Gen'l & Sales Mgr.-E, Murray Hahn. 
Music Director-J. Richard Worsham. 

2. REPRESENTATIVES 
New York-Call station direct. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
1,000 w.; 940 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. 
Partial simulcast. Simulcast sunrise-local sunset 
For non-simulcast facilities see WINE-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 3a. 31), 3e, 3d, 40, ld, 5, 6b, 7a. 8. 
Rate Protection: 10a, 11a, 12a, 13a. 14a, 15b, 16, 
Basle Rates: 20a, 20b, 210, 21b, 214, 22a, 22b, 25e, 

24b, 25a, 26, 28a, 28e, 29a, 30, 32b, 33a, 
Contracts: 40a. 41, 44a, 45, 46. 48, 49, 51c. 
Comb.: Cont. Discounts: 60b, 60d, 60f, 601, 62d. 
Cancellation: 71s, 72, 73b, 
Prod. Services: 80. 82. 
Affiliated with MUS. 

TIME RATES 
Elf 4/1/69-Rec'd 4/3/69. 

AA-Mon thru Sat 6-10 am, noon-1 pm & 3-6 pm. 
A-ROS all other times. 

6. SPOT ANNOUNCEMENTS 
-I min- -90 see- --I0 see--
AA A AA A AA A 

1 x  10.50 10.00 8.00 7.50 5.25 5.00 
13 x  10.00 9.50 7.50 7.00 5.00 4.75 
26 X  9.50 9.00 7.00 6.50 4.75 4.50 
52 x  ' 9.00 8.50 6.50 6.00 4.50 4.25 
104 x  8.50 8.00 8.00 5.50 4.25 4.00 
156 x  8.00 7.50 5.50 5.00 4.00 3.75 
208 x  7.50 7.00 5.00 4.50 3.75 3.50 
260 x  7.00 6.50 4.50 4.00 3.50 3.25 
312 z  6.50 6.00 4.00 3.50 3.25 3.00 
364 x  6.00 5.50 3.50 3.00 3.00 2.75 
520 x  5.50 5.00 3.00 2.50 2.75 2.50 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 1 ti 6 ti 12 ti 18 tl 24 01 30 ti 
Prime   10.50 8.50 8.00 7.50 7.00 6.50 
ROS   10.00 8.00 7.50 7.00 6.50 6.00 

30 SECONDS 
Prime   8.00 6.50 6.00 5.50 5.00 4.50 
ROS   7.50 6.00 5.50 5.00 4.50 4.00 
ID's: 50% of applicable 1-min. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-I0% 52 wk-15% 

8. PROGRAM TIME RATES 
- 1/4 hr - -10 min- - 5 min - - 2 min - 
AA A AA A AA A AA A 

1 x.... 42.00 40.00 29.00 27.50 18.50 17.50 13.25 12.50 
11 x.. 40.00 38.00 27.50 26.00 17.50 16.50 12.50 11.75 
26 x.. 38.00 26.00 26.00 24.50 16.50 15.50 11.75 11.00 
52 x.. 36.00 34.00 24.50 23.00 15.50 14.50 11.00 10.25 
104 x 34.00 32.00 23.00 21.50 14.50 13.50 10.25 9.50 
156 x 32.00 30.00 21.50 20.00 13.50 12.50 9.50 8.75 
208 x 30.00 28.00 20.00 18.50 12.50 11.50 8.75 8.00 

(This listing continued on next page) 
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Danbury-W I N E-Continued 
- 1/4 hr - 
AA A AA A AA A AA A 

260 x 28.00 26.00 18.50 17.00 11.50 10.50 8.00 7.25 
312 x 26.00 24.00 17.00 15.50 10.50 9.50 7.25 6.50 
364 x 24.00 22.00 15.50 14.00 9.50 8.50 6.50 5.75 
520 x 22.00 20.00 14.00 12.50 8.50 7.50 5.75 5.00 

-10 min- - 5 min- -2 min - 

W I N E-FM 
1957 

BROOKFIELD 

e 
Media Code 4 207 1601 1.0D 
Housatonic Valley Broadcasting Co., Inc.. Box 1335, 
Danbury, Conn, 06810, Phone 203-775-9000. 

I. PERSONNEL 
Gen'l & Sales Mgr.-E. Murray Hahn. 
Music Director-Peter Gregory Bateson. 

3. FACILITIES 
Elti, 20,00u w.; 95.1 mc. 
Operating schedule: 5:45 am-midnight. EST. 
Antenna ht.-500 ft. above average terrain. 
Partial simulcast operation. Operated separately after 
AM sign-off. For simulcast facilities see WINE. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WINE listing for coded regulations. 
Affiliated with MRS. 

TIME RATES 
Eft 10/1/67-Rec'd 9/5/67. 

6. SPOT ANNOUNCEMENTS I min 30 see 15 see 
1 X.    8.50 6.00 4.25 
13 x    8.00 5.50 4.00 
26 x  7.50 5.00 3.75 
52 x  7.00 4.75 8.50 
104 X.  
156 x_.._ ......   6.00 4.25 3.00 
208 x    5.50 4.00 " 2.75 
260 x   5.00 3.75 2.50 
312 x  4.75 3.50 2.35 
364 x  4.50 3.25 2.25 
520 x  4.25 3.00 2.15 

7. PACKAGE PLANS 
PER WK: I ti 6 ti 12 ti 18 ti 24 01 30 01 
1 min.  8.50 6.50 6.00 5.50 5.00 4.75 
30 sec  6.00 4.50 4.25 4.00 3.75 3.50 
15 sec ID's: 50% of 1-min. 

Û. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 2 min 

1 x  32.00 22.00 14.00 10.00 
13 x  30.00 20.50 13.00 9.15 
26 X  28.00 19.00 12.00 8.50 
52 x  26.00 17.50 11.00 7.85 
104 x  24.00 16.15 10.25 7.20 
156 x  22.00 15.00 9.50 6.55 
208 x  20.00 13.75 8.75 6.00 
260 x  19.00 13.00 8.25 5.65 
312 x  18.00 12.25 7.75 5.40 
364 x  17.00 11.50 7.25 5.15 
520 x  16.00 10.75 6.75 4.90 

WLAD 
1947 

DANBURY 
Media Code 4 207 1800 9.00 
Berkshire Broadcasting Corp- 198 Main St., Danbury, 

Conn. 06810. Phone 203-744-4800. 
STATION'S PROGRAMMING DESCRIPTION 

WLAD: Programmed for adults and young adults. 
NEWS: Fourteen 5 min reports and three 15 min 
summaries daily. 50% local and state, 50% national 
and international. SPORTS: morning and evening 
reports. Sat special, major league baseball, pro-
fessional football, scholastic football and basketball, 
bowling, special events. MUSIC: popular showtunes, 
standards. Local teenage groups, live. Mon 7-7:30 
pm. Country and western Sat afternoons. Women's 
program M -Ir 11:05 am-noon. Local public affairs 
programs. M -Tues-Th evenings. Live audience par-
ticipation program Wed 9:15-10 am. Remotes: store 
openings, state fairs, conventions, night clubs, service 
clubs, theaters, churches. Contact Representative for 
further details. Rec'd 8/21/67. 

I. PERSONNEL 
Manager-Sol Robinson. 
Program Director-Paul Baker. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
1,000 w. days; 800 Irc. Non-directional. 
Operating schedule: 6:00 am-local sunset daily. EST. 
Simulcast during AM operational hours. 
For non-simulcast facilities see WLAD-FM. 

4. AGENCY COMMISSION 
15% en net time only: no nob dIscount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a. 2b, 3a, 3d, 4s. 4d, 5, 6a, 7a, 8. 
Rate Protection: 105. lla. 12a. 13a, 145, 15s, 15b, 16. 
Basic Rates: 20, 20b, 21a, 21b. 21d. 22a, 22b, 23a, 

24e, 25a, 26, 28b, 28e. 30. 32a, 335. 
Contracts: 400. 41, 45, 46, 47a, 48. 49, 50, 51a, 51b, 

51c. 
Comb.: Cont. Discounts: 60b, 004, 60f. 60h, 62d. 
Cancellation: 70c, 71a, 72, 73a. 
Prod. Services: 80, 82. 
All AM programs and announcements are broadcast 
over WLAD-FM simultaneously at no extra charge. 

TIME RATES 
Eff 1/1/68-Reed 12/29/67. 

7. PACKAGE PLANS 
PER WK, 
EA: 1 ti 5 ti 10 tl 15 ti 20 tl 30 tl 

1 min  15.00 12.50 10.00 8.50 7.25 6.00 
20-30 sec. 75% of 1 min. 
8-10 see ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr  165 1/4 hr  75 
1/2 hr  100 5 min  35 

WLAD-FM 
1954 

DANBURY 
Media Code 4 207 2000 5.00 
Berkshire Broadcasting Corn.. 198 Main St., Danbury. 

Conn. 06'810. Phone 203-744-4800. 
I. PERSONNEL 
General Manager-Sol Robinson. 

2. REPRESENTATIVES 
Bob Dore Associates. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
ERP 340 w • 98.3 me. 
Operating schedule: 6:00 am-midnight daily. EST. 
Antenna ht.: 280 ft. above average terrain. 
Partial simulcast operation. For simulcast facilities 
see WLAD. WLAD-F51. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, la, 3d, 4e, 4d, 5, øa, 7s, 8. 
Rate Protection: 10a, 11a, 12e, 13a, 14s. 15a, 15b, 16. 
Basic Rates: 200, 20b, 21a, 21b. 214, 22a. 2213. 23a, 

24e, 25a, 26. 28b, 28e. 30, 32e. 33a. 
Contracts: 40a, 41, 45, 46, 47a, 48, 49. 50, 51e. 51b, 

51e. 
Comb.; Cont. Discounts: 60b. 604. 60f, 80b, 624. 
Cancellation: 70e. 71a, 72, 735. 
Prod, Services: 80, 82. 

TIME RATES 
Eff 1/1/68-Rec'd 12/29/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 152x 208x 3I2x 

(.)   5.00 4.75 4.50 4.25 4.00 3.75 3.50 
(') 100 words or less. 

8. PROGRAM TIME RATES 
lx 26x 520 104x 1520 208x 312x 

1/4 hr  20.00 19.00 18.00 17.00 16.00 15.00 19.00 
1/2 hr  35.00 33.25 32.00 30.50 29.00 27.50 24.75 
1 hr  50.00 47.50 45.00 42.75 40.50 38.50 34.50 

GREENWICH 
Fairfield County-Map Location B-5 

See SLOBS consumer market map and data at begin-
ning of the State. 

WGCH 
1964 

Media Code 4 207 2200 1.00 
Greenwich Broadcasting Corp., 122 E. Putnam Ave_ 
Greenwich. Conn. 06830. Phone 203-869-8850, 
STATION'S PROGRAMMING DESCRIPTION 

WGCH: Programmed generally for adults. 
AIR PERSONALITIES handle all segments. NEWS: 
15 min 6 am, 7 am. 8 am, noon. 6 pm, 11 pm. 5 min 
national on hour, local on half hour. MUSIC: general 
popular, showtunes, standards. 6 am-noon entertain-
ment, sports, weather, traffic information, women's 
shows, musical contest. 12:30-1 pm telephone talk 
program, 1-6 pm entertainment. 6-7 Pm news, 
stocks, sports, weather. 7-7:30 pm standard and 
showtune music. 9-10 pm serious music. SPORTS: 
high school basketball, football play-by-play. Polo 
play-by-play. Live broadcasts, town meetings, various 
town boards, parades, soap box derby, religious, social 
discussions. Sat, 12:30-2 pm, polka party. Sun, 1-3 
pm, Italian-American show. Contact Representative 
for further details. Rec'd 12/16/68. 

I. PERSONNEL 
President-George C. Stevens. 
Gen'l & Sta. Mgr.-Henry S. Hovland. 
Ass't Gen'l Mgr. & Coral Mgr.-Robert C. Rice. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

I. FACILITIES 
250 w.; 1490 hr. Non-directional. 
Operating schedule: 6 am-11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0 time: lot of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 313, 3c, 34, 4b, 4d, 5, 6a, 

7a. 8. 
Rate Protection: 10b, 11b, 126, 13b, 14b. 15e. 156, 
Basic Rates: 20b, 21a, 21b, 21e, 214, 22a, 22b, 23a, 

23b, 24a. 24b, 24e, 25s. 27, 28b, 23e, 29a, 29b. 
Contracts: 40a. 41, 42a, 42e, 43, 44b, 45, 46, 47b, 

48, 40, 50, 51a. 51b, 51c. 
Comb.; Cont. Discounts: 60a, 63e, 60h, 601, 61b, 62a, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Tobacco advertising unacceptable. 
Member: The New York City Suburban Group. 

TIME RATES 
Eff 1/1/68-Rec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
AA-Mon dell Sat 6-10 am & 4-7 pm. 
A-All other times. 

1 MINUTE 
PER WK: 1 tl 6 ti 12 tl 18 ti 24 tl 30 ti 
AA   15.00 14.00 13.00 12.50 12.00 11.50 
A   13.00 12.00 11.00 10.50 10.00 9.50 
20/30 sec: 75% applicable 1 min. 
ID's: 50% applicable I min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 
Discounts apply to spots or program packages but 
may not be combined for frequency discount purposes. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 
1 x  125 75 50 
5 min: 150% applicable 1-min. 

10. SPECIAL FEATURES 
Special News rates (3-5 min length): 
6 newscasts wkly, ea  18 
12 newscasts wkly, ea  16 
18 newscasts witty, ea  14 

GROTON 
New London County-Map Location F-3 

See SIDS consumer market map and data at begin-
ning of the State. 

See New London-Groton 

HAMDEN 
New Haven County-Map Location C-4 

See SltDS consumer market map and data at begin-
ning of the State. 

See New Haven 
(including Hamden) 

HARTFORD-NEW BRITAIN 
(9 AM; 7 FM) 
(including Manchester, West Hartford, 
Windsor) 
Hartford County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the Slate. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WBMI (FM) 
1947 

HARTFORD-MERIDEN 

HERBERT E. GROSKIN. 
& COMPANY 

Media Code 4 207 2400 7.00 
Business Music, Inc., 122 Charles St., Meriden, Conn. 

06450. Phones 203-235-2707; Hartford 203-522-
4380. 
STATION'S PROGRAMMING DESCRIPTION 

WBNII (FM): MUSIC: middle-of-the-road with 30% 
vocals. News and weather at :15 stock market week-
days, aporta evenings. Contact Representative for 
furtive details. Rec'd 3/6/68. 

I. PERSONNEL 
General Manager-Carl W. Schultz.. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
EltP 50,000 w.; 95.7 me. Stereo. 
Operating schedule: 7:00-1:00 am Mon thru Sat; 
noon-midnight Sun. EST. 
Antenna ht.: 1.000 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3a, 4a, 4e. 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 22s, 24b, 290. 29b. 
Contracts: 40a, 42a, 42c, 43a, 44a, 46, 47e, 50, 51b, 

51e. 
Comb.; Cont. Discounts: 60a, 60e. 60e, 601, 61a, 620. 
Cancellation: 70b, 704, 71a, 72, 73a, 73b. 
Prod. Services; 80, 82. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 
Eff   Reed 10/30/68. 

6. SPOT ANNOUNCEMENTS 
lx I5x 30x 60x I25x 250x 500x 

1 min  15.00 14.00 13.00 12.00 11.00 10.00 9.50 
8. PROGRAM TIME RATES 

Ix I5x 30x 60x I25x 250x 500x 
1 hr  105 100 95 90 86 82 78 
1/2 hr ..... 79 75 71 67 64 61 58 
5 min  44 42 40 38 36 34 32 

WCCC 
1947 

HARTFORD 

(Mort aassell 69 eo., 
ago 

Media Code 4 207 2600 2.00 

Elektra Broadcasting Corp.' 11 Asylum St., Hartford, 
Conn. 06103. Phone 203-525-6648. 
STATION'S PROGRAMMING DESCRIPTION 

WCCC: Programmed for general interest listening, 
with emphasis on 20-50 age spread. AIR PERSON-
ALITIES handle all segments. Station involved in 
community. Each hour broadcast a 1 min interview 
with someone doing something of interest in com-
munity. Also broadcast a culture report and voice of 
people calling station, inviting community to a spe-
cific event. MUSIC: features current hits, showtunes, 
some jazz. No religion on Sun. There is never a laspe 
of more than 2 min between records. Contact Repre-
sentative for further details. Rec'd 8/4/67. 

I. PERSONNEL 
President-Jac Holzman. 
Vice-President-Irwin Schlussel. 
General Manager-George A. Freeman. 

2. REPRESENTATIVES 
Mort 4assett & Co., Inc. 
Boston-Kettell-Carter, Inc. 

3. FACILITIES 
500 w. days: 1290 kc. Non-directional. 
Operating schedule: 6 am to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable 10th of following monto. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, la, 4a, 4d, 5, 613, 7b, 8. 
Rate Protection: 10c, 11e, 12e, 13e, 14e. 
Basle Rates: 226. 23a. 24a, 29a. 
Contracts: 40a. 45, 46, 470. 
Comb.: Cont. Discounts: 600. 60k, 61b. 
Cancellation: 71a, 730. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Eff 5/1/68 -Itec'd 9/3/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

WKLY: 6 ti 
1 min. 

I min 
7. PACKAGE PLANS 

IMPACT PLAN 
(1/2 AA & 1/2 A) 

WKLY: 12 tl 24 tl 
1 min   156 240 
20/30 sec: 80% of applicable 1-min. 
ID's: 50% of applicable 1-min. 

CONSECUTIVE WEEKS DISCOUNT 
50 wk-10% 

12 ti 18 tl 24 ti 
 18 16 14 12 

- CLASS A 
  16 14 12 10 

CONNECTICUT 

WCCC-FM 
1960 

HARTFORD 
Subscriber to the NAB Radlo Code 

Media Code 4 207 2601 0.00 
Elektra Broadcasting Corp., 11 Asylum St., Hartford, 

Conn. 06103. Phone 203-525-6648. 
I. PERSONNEL 
President-Jac Holzman. 
Vice-President-Irwin Schlussel, 
General Manager-George A. Freeman. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 
Boston-Kettell-Carter, Inc. 

3. FACILITIES 
ERP 50,000 w.: 106.9 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 720 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WCCC listing for coded regulations. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Eft' 1/1/68-Reed 9/9/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 6 ti 12 tl 18 ti 24 tl 
AA   18 16 14 12 
A   16 14 12 10 

7. PACKAGE PLANS 
IMPACT PLAN 
(1/2 AA. 1/2 A) 

PER WK: 12 ti 24 tl 
1 min_  156 240 
20/30 sec: 80% of 1-min. ID's: 50% of 1-mln. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
1 x  90 54 36 18 

DISCOUNTS 
26x-5% 104x-15% 260x-25% 
52x-10% 156x-20% 

WDRC 
1922 

HARTFORD 

Media Code 4 207 2800 8.00 
Buckley Broadcasting Corp. of Conn. 750 Main St., 

Hartford, Conn. 06103, Phone 203-278-1115. 
I. PERSONNEL 
Executive Vice-President-Richard S. Konen. 
Vice-Pros. .to Gen'l Mgr.-Mike Boudreau. 
Vice-Pres. & Prog. Mgr.-Charles B. Parker. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 w.; 1360 hr. Directional-night only. 
Operating schedule: 5-1:05 ata. EST. 
Partial simulcast operation. Simulcast 640 am F.. 
pm-I am. For non-simulcast facilities see WORC-FM. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 30, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 12g, 146. 
Basle Rates: 20b, 214, 22b, 24a, 24c, 27, 30, 52b, 
Contracts: 41, 44b, 47a, 49, 51b, 
Comb.: Cont. Discounts: 60d, 601, 61a, 61b. 
Cancellation: 70a, 70e, 71a, 72, 78b, 
Prod. Services: 82. 

TIME RATES 
AM/FM COMBINED 

No. C Eft 1/1/67-Rec'd 12/7/66. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon Ohm Sat 10 axa-3 pm. 
B-Mon Ohm Sat 7-10 pm; Sun 10 am-7 pm. 
C-Mon thru Sat 10 pm-6 am; Sun before 10 am & 
after 7 pm. 

0. SPOT ANNOUNCEMENTS 
CLASS AA 

STAGGERED lx 6x 12x Inx 
1 min  50 48 45 43 
20/30 sec  40 38 36 34 
10 sec  33 32 30 29 

CLASS A 
STAGGERED lx 6x I2x I8x 24x 30x 
1 min  45 43 40 38 36 34 
20/30 sec  36 34 32 30 28 27 
10 sec  30 29 27 25 24 23 

CLASS B 
1 min  37 33 30 28 25 22 
20/30 sec..._ .......... _ 30 26 24 22 20 18 
10 sec  25 2- 20 19 17 15 

CLASS C 
1 m in.    28 25 22 19 15 13 
20/30 min  22 20 18 15 12 10 
10 sec  19 17 15 13 10 9 

FREQUENCY COMBINATION 
Minutes, Newscasts, features and 20/30 seconds may 
combine to earn weekly frequency discount, also may 
combine on basis of 2 ID's equalling 1 longer period. 

FREQUENCY DISCOUNT 
52 conter. wk-5%. 
Only consecutive weeks with expenditures of 100.00, 
or more. may combine to qualify for these discounts. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

PER WK: 1 min 30 see 10 see 
Plan A-12 ti (4AA. OA, 2B) ..... 456 360 300 
Plan B-18 ti (6AA, 9A, 3B)  630 504 414 
Plan C-24 tl (8AA, 12A, 4B)  768 624 504 
Plan D-36 ti (12AA. 18A, 6B)  1008 792 684 
Plans provide selectivity of programs with scheduling 
over 7 days weekly: earn consecutive weeks discount. 

YEARLY CONTRACTS 
(Flat, no further discounts-to be used within a 52-
week period). 
PER YR: ea el 
500 x (1/3 ea AA, 1000 x (1/3 
A, B)   30 AA. A. BI_ 28 
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CONNECTICUT 
Harttord-New Britain-W D R C-Continued 
10. SPECIAL FEATURES 
PER WK: (*) (t) 6 tl 
AA   60 58 54 

54 52 
44 40 
34 30 

CI Specified position. 
(t) Less than 6 times. 

News service charge-20%. 

12 ti 18 tl 24 tl 30 ti 
52 50 
48 46 42 i6 
36 34 30 26 
26 23 18 16 

WDRC-FM 
1939 

HARTFORD 

Media Code 4 207 2801 6.00 
Buckley Broadcasting Corp. of Conn.. 750 Main St.. 
Hartford, Conn. 06103. Phone 203-278-1115. 

I. PERSONNEL 
Executive Vice-President-Richard S. Konen. 
Vice-Pres. & Gen'l Mgr.-Mike Boudreau. 
Vice-Pres. & Frog. Mgr.-Charles R. Parker. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
ERP 17,500 w. (hertz.), 17,500 w. (vert.), 102.9 me. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 1500 ft. above average terrain. 
Partial simulcast operation. Operated separately 10 
am-8 pm. For simulcast facilities see WDRC. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
See WDRC listing for coded regulations. 

TIME RATES 

All advertisers receive the same schedules on both 
WDRC-AM and WDRC-FM at no additional cost. 
even when WDRC-FM is programmed separately. 

WEHW 
1961 

WINDSOR 
Media Code 4 207 9000 4.00 
Robert I. Kimel and Bessie W. Grad. Box 309. 
Windsor. Conn. 06095. Phone 203-688-6221, 203-
247-2972. 

I. PERSONNEL 
General Manager-Robert I. Rimel. 
Station Manager-Paul W. Entress. 
Chief Engineer-James Bunker. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Boston-Nona Kirby Co. 

S. FACILITIES 500 w days; 1480 lee. Directional 
Operating schedule: 6:00 a.m, to local sunset. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 5, 65, 70. 
Basic Rates: 240, 24b, 25a, 29a. 
Contracts: 40a. 470. 
Cancellation: 73a. 

TIME RATES 
Eft' Reed 2/16/68. 

6 SPOT ANNOUNCEMENTS 
1 min 20 sec I min 20 see 

1 x  10.00 7.50 260 x.  7.00 5.25 
13 x.  9.50 7.15 312 x .......6.50 4.90 
25 x  9.00 6.75 500 x  6.00 4.50 
52 x  8.50 6.40 750 X....... 5.50 4.10 
104 x  8.00 6.00 1000 ..... 5.00 3.75 
156   7.50 5.65 

WEXT 
1963 

WEST HARTFORD 
Media Code 4 207 3200 0.00 
Grosses Inc.. 998 Farmington Ave., West Hartford. 

Conn. 06197. Phone 203-521-1550. 
I. PERSONNEL 
Station Manager-Michael Blumberg. 
Sales Manager-Richard Grove. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
1.000 w. days: 1550 ke. Non-direetIonal. 
Operating schedule:  EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulatlons 
General: la. 2a, 3a, 4a. 4d, 5, 6a. 713. 8. 
Bate Protection: lob. 11b. 12b. 13b, 146. 
Basic Rates: 20a. 22a. 23a, 24b, 25a 26. 28a 29a. 
Contracts: 405. 42a. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 60k. 61a, 61b, 61e, 

62b. 62e. 
Cancellation: 70a, 70c. 71a. 73a. 
Affiliated with American Information Network. 
Affiliated with SOBS. 
Member: French Program Group of New England. 

TIME RATES 
Elf 8/20/69-Reed 2/24/69. 

6. SPOT ANNOUNCEMENTS 
Traffic-Mon thru Sat 6-9 am & 4-7 pm. 
Housewife Times-Mon thru Sat 9 am-4 pm; Sun 
all day. 

1 MINUTE 
Best Times Available... 9 
PER WK: 12 ti 18 ti 24 ti 56 tl 
Traffic .. _ -_....- ............. 20 19 18 17' 
Housewife Times  12 11 10 9 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x.. 250 180 100 50 

WHCN (FM) 
1939 

HARTFORD 
Media Code 4 207 3400 6.00 
WHCN. Inc.. Box 943, Hartford, Conn. 06101. Phone 

203-231-1466. 
Studio -Radio Mountain, Meriden, Conn. Phone 

203-238-1466. 

STATION'S PROGRAMMING DESCRIPTION 
WIICN(F111): Programmed for adults. 
MUSIC: uninterrupted segments of popular, trend, 
general, showtune. standards, film, jazz-oriented, 
semi-classic. COMMERCIAL POLICY maximum of 6 
commercial m'nutes per hour. Itec'd 12/12/67. 

I. PERSONNEL 
General Manager-R. R. Illepen. 
Sales Manager-John C. Towle. 
Program Director-Steve Segal. 

S. FACILITIES 
ERP 7,000 w.; 105.9 mc. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 750 feet above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 5. 
Basic Rates: 20a, 23a, 29a. 
Contracts: 40a. 42a. 45. 
Cancellation: 70a, 70e. 
Maximum of 6 commercials scheduled in any hour. 
Length of commercial copy: 
1 hour-4 minutes including opening and closing. 
ell/02sinheour-2-1/2 minutes including opening and 

1/4 hour-1-1/2 minutes including opening and 
closing. 

Member: CN FM Group. 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 8 Elf 9/15/67-Rec'd 9/18/67. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 30x 60x 125x 250x 500x 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

lx I5x 30x 60x I25x 250x 500x 
1 hr  70 67 64 fil 58 55 52 
1/2 hr  53 50 48 46 44 42 40 
5 min  30 29 28 27 26 25 24 

WINF 
1958 

MANCHESTER 

CBS Radio Network 
Media Code 4 207 3600 1.00 
Profit Research, Inc., 376 R. Middle Turnpike W., 

Manchester. Conn. 06040. Phone 203-246-8828. 
STATION'S PROGRAMMING DESCRIPTION 

WINF: Programmed for adults. 
Telephone conversation format with communicators 
using open telephone lines. Network news every hour. 
7:15 am-6 pm communicators with open phones, 
visiting talk communicators, guests. 10:30-11 am 
network show. 6-7:30 pm network and local news and 
sports. 7:30-8:30 pm sports with audience participa-
tion on open phones. 8:30-1251 open phone lines, 
general interest guests and discussions. 15% News, 
80% Talk, 5% Network originated entertainment. 
Contact Representative for further details. Rec'd 
1/30/69. 

1 PERSONNEL 
President-Sidney Walton. 
Executive Vice-President-Ronald Wright. 
General Manager-Philip Burgess. 

2. REPRESENTATIVES 
New York City-Gill Perna. Inc. 
Boston-Rebels & Queen, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 
Non- directiona I. 

Operating schedule: 4:58-12:15 am. EST. DST. 
4. AGENCY COMMISSION 

15/0 time only: payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 

General: lb, la. 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10g. 116. 12g, 13g, 146. 
Basic Rates: 206. 210, 21b, 21d, 22b, 240. 24b, 24e, 

250, 290, 30, 31, 33b. 
Contracts: 400, 42a. 43. 44a, 45, 46, 47a, 48, 49. 

50. 510. 51b. 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60f, 60g, 61e. 

611s. 62d. 
Cancellation: 70a. 70e. 71b, 72, 73a. 
Prod. Services: 81. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
EfT 7/1/67-Rec'd 5/29/67. 

A-Dally 6 am-7 pm. 
B-Daily 5-6 am & 7 nm-12:15 am. 

6. SPOT ANNOUNCEMENTS 
A 8--

1 min 30 see 10 see I min 30 see II) see 
1 . 40.00 32.00 20.00 34.00 27.20 17.00 
26 x  39.00 31.20 19.50 32.50 26.00 16.25 
52 x  38.00 30.40 19.00 31.50 25.20 15.75 
104 36.00 28.80 18.00 30.00 24.00 15.00 
156 x  34.00 27.20 17.00 28.50 22.80 14.25 
260 x  32.00 25.60 16.00 27.50 22.00 13.75 
3V x  30.00 24.00 15.00 25.00 20.00 12.50 
510 r  28.00 22.40 14.00 23.50 18.80 11.75 

7. PALKAGE PLANS 
ROS WEICLY PACKAGES 

TRAFFIC TIMES 
(Mon thru Fri 6-9 am & 3-6 pm) 

1-6 tl 12 ti 18 ti 24 tl 36 ti 
Per wk. ea  22 20 19 18 16 

HOUSEWIFE TIME & WEEKENDS 
Per wk, ea  16 15 14 13 12 

BTA ALL PERIODS 
Per wk, ea  13 12 11 10 8 

QUANTITY DISCOUNTS 
(Not applicable to weekly packages) 

10x-10% 20x-20% 30x-30% 
15x-15% 25x-25% 

8. PROGRAM TIME RATES 
CLASS A 

hr 1/2 hr 1/4 hr 5 min 
1 X.  250.00 150.00 100.00 50.00 
26 x...  240.00 144.00 96.00 48.00 
52 x  230.00 138.00 92.08 46.00 
104 x  ...... ...... 220.00 132.00 88.0t 44.00 
156 x.. 210.00 126.00 84.00 42.09 
260 x.   200.00 120.00 80.00 40.00 
312 x 112.50 75.00 37.50 
520 x_   105.00 70.00 95.00 

CLASS B 
1 x.   210.00 126.00 84.00 42.00 
26 x 200.00 120.00 80.00 40.00 
52 .... ..... ______.   190.00 114.00 78.00 38.00 
104 x  180.00 108.00 72.00 38.00 
156 x 170.00 102.00 68.00 34.00 
260 x  180.00 96.00 64.00 52.00 
312 x 90.00 60.00 30.00 
520 x    84.00 58.00 28.00 

W LA E (FM) 
1965 

HARTFORD 
Media Code 4 207 38H 7.00 
Paukon Broadcasting Corp.. Box 702. Meriden. Conn. 
06450. Phone 203-238-1010, 246-8989, 201-534-
5310. 
STATION'S PROGRAMMING DESCRIPTION 

WLAE (FM): Programmed for adults. 
All music, no talk. MUSIC: middle-of-the-road, 
showtunes, standards, film music, novelty, foreign, 
jazz, opera instrumentals, operetta, Latin. NEWS: 
every hour on half hour, AP. Financial reports at 
4 DM & 7 PrIl. Itec'd 8/30/67. 

I. PERSONNEL 
President-Paul C. DiSavino. 
Program Director-Doris DISavino. 

3. FACILITIES 
ERP 7.000 w.; 93.7 inc. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht.: 750 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 20, 2b, 3a, 31), 3c, 3d, 4s, 4d, 5, 6b, 

7b, 8. 
Rate Protection: 10e 11c, 12c, 13e, 14c. 
Basle Rates: 20b, 22b, 24a, 25s. 26, 27, 28a, 293. 
Contracts: 40a, 42b, 42d, 440, 45, 46, 51e. 
Comb.•. Cont. Discounts: 611c, 60e, 61b, 620. 
Cancellation: 70b, 70d. 71o. 

TIME RATES 
No, 3 Elf 7/1/67-Reed 8/4/67. 

A-7-11 pm. 
B-7 am-7 pm. 
C-All other times. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 
26x 52x 180x 360x 720x 

A 13 11 10 9 
  10 9 8 7 6 

9 8 7 6 5 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
NEWSCASTS 

26x 52x 180x 260x 360x 520x 720x 
A__ 20.00 19.00 18.00 17.50 17.00 16.50 16.00 
B  18.00 17.00 16.00 15.50 15.00 14.00 13.00 
C  14.00 13.00 12.00 11.50 11.00 10.50 10.00 
Newscast sponsorships include ID at open plus 1-
minute spot within newscast and closing ID. 

WPOP 
1935 

HARTFORD 

BLAIR e RADIO 
e rtip4szt 

Media Code 4 207 4000 3.00 
WPOP, Inc. Box 1410 Newington Branch, Hartford, 

Conn. 06111. Phone 203-666-1412, 203-278-2775. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Joseph C. Amaturo. 
General Sales Manager-M. E. (Doc) Fidler. 

2. REPRESENTATIVES 
Blair Radio 

3, FACILITIES 5,000 w.: 1410 loc. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
in/n net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Is. 3d. 4a, 5. 6a, 7b. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 15b. 19. 
Basic Rates: 20a, 21s, 22b, 23a, 24e. 24e, 25e, 27, 

28a, 29a. 33s. 
Contracts: 40e. 41, 42a, 43. 44b. 45, 46, 47a, 50, 51o. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61e. 
Cancellation: 70e. 71e, 72, 73b, 
Prod. Services: 80, 81. 82. 
Affiliated with Blair Represented Network. 

TIME RATES 
Eft 8/1/08-Reed 7/22/68. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sun 7-10 pm; Mon thru Sat 10 am. 
3 pm. 
A-Mon thru Sun 10 pm-6 am; Sun 6 am-noon. 
B-Sun noon-7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: (*) 1 ti 6 ti 12 ti 18 ti 24 01 30 ti 
1 min  50 44 39 36 33 31 SO 
20/30 sec__ 40 35 31 29 27 25 24 
TD's   30 27 24 22 20 19 18 

CLASS AA 
1 min.......- .... 40 35 32 30 27 24 
20/30 sec _. 32 28 26 24 22 19 
ID's   24 21 19 18 16 14 

CLASS A 
1 min ....... .... 30 27 24 21 17 15 
20/30 sec.......... 24 22 19 17 14 12 

18 16 14 12 10 9 
CLASS B 

1 roln ....... .... 30 27 25 23 22 17 
20/30 sec__ .... 24 22 20 19 18 14 
ID's ...... .... 18 16 15 14 13 10 

(•) Fixed position. 
All spots staggered within time perma except fixed 
position. 
Minutes, station breaks and ID's may be combined 
for maximum frequency. 

DISCOUNTS 
25 wk-4% 52 wk-8% 

WRCH W RC H-FM 
1949 1968 

NEW BRITAIN 

mcgavren-guild 
pgw radio, inc. 

Subscriber to the NAB Radio Code 
Media Code 4 207 4200 9.00 
Central Connecticut Broadcasting Co., Box 910, Hart 

ford, Conn. 06101. Phones: Hartford. 203-677 
8521, New Britain 203-223-2721. 

I. PERSONNEL 
Seey-Treas.-Alda DeDominicts. 
General Manager-John L. Ettinger. 
Executive Vice-President-Enzo De Dominicis. 

2. REPRESENTATIVES 
McGavren-Guild-PGIN Radio, Inc. 
New England. Boston-Bill Creed Associates. Inc. 

3. FACILITIES 
5,000 w.; 910 Ice. Directional-separate patterns day 
and night. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 10,000 w. (horiz.), 10,000 w. (vert.): 100.5 
mo. Stereo. 
Operating schedule. 24 hours daily. EST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCsf COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, 40, 5, 613. 7b, 8. 
Rate Protection: 10b. 111, 121, 131, 15c, 16. 
Basic Rates: 20b, 21b. 22a, 23a, 246, 27, 28b, 29s, 

30. 31. 32a, 33a. 
Contracts: 40a, 41, 44a, 45, 46. 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60d, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 

TIME RATES 
Eli 2/1/69-Reed 2/3/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun all day. 
B-Mon thru Sat 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

FIXED POS: 
1 x  50 45 40 
PER WE: 1'II 6 ti 12 tl 18 tl 24 ti 
PER YR: I56x 3I2x 500e 1000x 
AA   45 43 40 38 36 
A   40 36 34 32 30 
  35 30 28 26 24 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

WRYM 
1946 

NEW BRITAIN 
Media Code 4 207 4400 5.00 
Hartford County . Broadcasting Corp., 1056 Willard 

Ave.. Newington. Conn. 06111. .Phone 203-666-5646. 
I. PERSONNEL 
President-Louis A. Sodokoff. 
Gen'l Mgr. & Sales Mgr.-Ralph H. Klein. 
Operations Manager-Lester Ross. 

2. REPRESENTATIVES 
National-Vic Plano Associates, Inc. 
New England-Nona Kirby Co., Inc. 

3. FACILITIES 
1.000 w. days; 840 he. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
General: lb, 21:4 3, 4a, 4d, 5, 60. 7e. 
Rate Protection: 10b, 11b. 12b, 13b, 146, 15b. 
Basic Rates: 20b. 21b. 221). 2310. 24a, 26. 27, 28s, 

20e. 29e. 
Contracts: 40e, 41, 45, 46, 47a, 49, 
Comb.: Cont. Discounts: 60e, 61e. 
Cancellation: 70a, 70d, 71a, 72, 73e. 
Prod, Services: 80. 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective March 1, 1962. 
Rates received March 8. 1962. 

6. SPOT ANNOUNCEMENTS 
Per week: -1 minute- -30 seconds-
1-12 weeks: Each Total Each Total 

10.00 50.00 8.00 40.00 
10 9.75 97.50 7.80 78.00 
20 times................ 9.25 185.00 7.40 148.00 
30 9.00 270.00 7.20 216.00 
40 times_ ......... 8.75 350.00 7.00 280.00 
50 times  8.50 425.00 6.80 340.00 

13 weeks: 
5 times  9.50 47.50 7.60 98.00 
10 times  9.25 92.50 7.40 74.00 
20 times  8.75 175.00 7.00 140.00 
30 times  8.50 255.00 6.80 204.00 
40 times  9.25 930.00 6.80 264.00 
50 times..._..._   8.00 400.00 6.40 520.00 

26 weeks: 
5 times  9.00 45.00 7.20 36.06 

10 times  8.75 87.50 7.00 70.06 
20 times  8.25 165.00 6.60 122.00 
30 times.........- 8.00 240.00 6.40 192.00 
40 times  7.75 310.00 8.20 248.00 
50 times  7.50 975.00 6.00 500.00 

52 weeks 
e times  8.50 42.50 8.80 34.00 

10 times  8.25 82.50 6.60 66.00 
20 times 7.75 155.00 6.20 124.00 
30 time   7.50 225.00 6.00 180.00 
40 times  7.25 290.00 5.80 232.00 
50 times  7.00 350.00 5.60 280.00 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour and half-hour trata 
6:00-9:00 am and 4:00-7:00 pm; on the half-hour all 
other times. 5 minutes Includes open and close ID 
and 1-minute announcements. 

(Based on 26 week contract) 
Per week: 
6 times__ 81.00 18 220.00 

12 times.   153.00 24 times  288.00 

WTIC 
1925 

HARTFORD 

NBC Radio Network 
• RAB 

Subscriber to the NAB Radio Code 
Media Code 4 207 4600 0.00 
Broadcast Plaza. Inc., Broadcast House, 3 Constitu-

tion Plaza, Hartford. Conn. 06115. Phone 203-
525-0301 

I. PERSONNEL 
Vice-Pros. & Sta. Mgr.-Ernest H. Peterson. 
General Sales Manager-J. Donald MacGovern. 
Program Manager-Ross Stiller. 

(This listing continued on next page) 
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Hartford-New Britain-W T I C-Continued 
2. REPRESENTATIVES 
Henry 1 Chrlstal Company. Inc. 

3. FACILITIES 
50.000 w.; 1080 ice. Directional-nignt only. 
Operating schedule: 24 hours daily. 
Partial simulcast operation. Simulcast sign-on-I:00 
am and 11:05 am-sign-off. For non-simulcast facili-
ties see WTIC-FM. 

4. AGENCY COMMISSION 15/0 time. 
5. GENERAL ADVERTISING See coded regulations 

General: la. 20, 2b, 3a, 3d, 40. 4d, 5. 6b, 7b, 8. 
Rate Protection: 10e. lle. 12e. 13e. 14e. 16. 
Basic Rates: 20a, 21b, 21e. 21d, 22s. 230. 23b, 24b, 

24e. 25a. 26, 27, 28a, 28e. 290. 330. 
Contracts: 40e. 41, 420. 43, 44b. 45, 46, 470. 
Comb.; Cont. Discounts: 60a, 601, 62b, 62d. 
enticeHelton: 700, 70e. 710. 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with NBC. 

TIME RATES 
No. 28 ER 2/3/69-Reed 2/3/69. 

.AA-Mon thru Fri 6-10 am & 3-7 pm; Sat 6 am-
1 pm. 

(*) Maximum Traffic Plan: All spots rotate Mon 
thru Sat, in all time perlada. Minimum contract 3 
spots per week, alternating Mon-Wed-Fri/Ines-
Thur-Sat. Total schedule to be in multiples of 3. 

A-Mon thru Fri 10 am-3 pm & 7-11 pin; Sat 1:15-
11 pm; Sun 6 am-11 pm. 
B-Dally 5-6 am; Mon thru Fri 11-11:35 pm; Sat 
& Sun 11-11:30 pm. 
C-Mon thru Fri 11:35 pm-5 am; Sat & Sun 11:30 
pm-5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: Ix 104x 156x 312x 650+ 
1 ti  90 04 81 79 76 
12 ti  86 80 77 75 72 
15 ti  81 75 73 71 68 
20 ti  77 72 69 67 64 
30+   72 67 65 63 60 

30 SECONDS 
1 ti  77 71 70 68 66 
12 ti _ 73 68 66 64 63 
15 ti  70 64 63 61 59 
20 ti  66 61 50 58 56 
30+   62 58 56 55 53 

20 SECONDS 
1 ti  66 61 59 58 56 
12 ti  63 58 56 55 53 
15 ti  59 55 53 52 50 
20 ti  56 52 50 49 47 
30+   53 49 47 46 45 

CLASS A 
1 MINUTE 

1 ................ 75 69 68 66 64 
12 ti 71 66 64 62 61 
15 ....  68 e2 61 59 57 
20 ti  9 57 56 54 
30+   60 56 54 53 51 

30 SECONDS 
64 59 58 56 54 

12 U..  61 56 55 53 52 
15 ti  58 53 52 50 49 
20 .......... ...... 54 50 49 48 46 
30+   51 47 16 45 44 

20 SECONDS 
1 ti  54 50 49 47 46 
12 ti......._.... .... _.._.._   51 47 46 45 44 
15 ti  49 45 44 43 41 
20 ti  46 42 41 40 39 

30+ ...... ........ 43 40 39 38 .....37 B 
1 MINUTE 

1 ...... _ ..... _______ 38 35 34 33 32 
12 ti    36 33 32 31 30 
15 ti_ 34 32 31 30 29 
20 01  32 30 29 28 27 
30+   30 28 27 26 25 

30 SECONDS 
1 ti  32 30 29 28 27 
12 ti  30 28 27 26 25 
15 ti  29 27 26 25 24 
20 ti........---__ ........ _   27 25 24 23 22 
30+   26 24 23 22 21 

20 SECONDS 
1 ti  23 22 21 20 19 
12 ti  22 21 20 19 18 
15 ti  21 20 19 18 17 
20 tl  20 19 18 17 16 
30+   19 18 17 16 15 

CLASS C 
1 MINUTE 

1 ti  22 21 20 19 18 
12 ti  21 20 19 18 17 
15 ti  20 19 18 17 16 
20 ti  19 18 17 16 15 
30+   18 17 16 15 14 

30 SECONDS 
1 Li  20 19 18 17 16 
12 ti  19 18 17 16 15 
15 ti  18 17 16 15 14 
20 ti  17 16 15 14 13 
30+   16 15 14 13 12 

20 SECONDS 
1 ti  18 17 16 15 14 
12 ti  17 16 15 14 13 
15 ti  16 15 14 13 12 
20 ti  15 14 13 12 11 
30+   14 13 12 11 10 

ID'S 
AA   33 31 30 29 28 
A   27 26 25 24 23 
B   13 12 11 10 9 
C   11 10 9 8 7 
ID's do not combine with other spots for frequency 
or WQD. WQD do not apply to ID's. 
Spots adjacent to higher time class take rate of 
higher class. 
Spots and programs may not be combined for discount 
purposes. 

7. PACKAGE PLANS 
MAXIMUM TRAFFIC PLAN 

The Bob Steele Show-Mon thru Sat 6-10 am. 
TIC Afternoon Edition-Mon then Fri 3:05-7 pm. 
Saturday Showcase-Sat 10:30 am-1:15 pm. 
Minimum buy of 3 1-minute or 3 30-second spots per 
week. All schedules said in multiples of 3. Spots 
rotate vertically and horizontally. Plan sold on Mon-
Wed-Fri. Tues-Thurs-Sat, or Mon thru Sat basis. 
All spots take AA rate. 20-second spots and ID's 
sold on fixed basis only. 

8. PROGRAM TIME RATES 
A-Daily 6 am-11 pm. 
B-Dally 5-6 am; Mon thru Fri 11-11:35 pm; Sat 
& Sun 11-11:30 pm. 
C-Mon thru Fri 11:35 pm-5 am; Sat & Sun 11:30 
pm-5 am. 

CLASS A 
Ix 52x I04x 156x 3I2x 650x 1000+ 

1 hr  400 380 370 360 350 340 320 
1/2 hr  240 228 222 216 210 204 192 
1/4 hr  160 152 148 144 140 136 128 
10 min  140 133 130 126 123 119 112 
5 min  100 95 03 00 88 85 80 

CLASS B 
1 hr  177 168 164 159 155 150 142 
1/2 hr  107 102 99 06 94 91 86 
1/4 lar  70 67 65 63 61 60 56 
10 min  62 58 57 55 54 52 49 
5 min ......   46 43 42 41 40 39 36 

CLASS C 
1 hr  100 95 03 90 88 85 80 
1/2 hr  00 57 56 54 53 51 48 
1/4 hr  40 38 37 36 35 34 32 
10 min  35 34 33 32 31 30 28 
5 min  25 24 23 22 21 20 19 
Rates for periods longer than 1 hour in exact propor-
tion to corresponding 1-hour rate. WQD do not apply. 
Programs and spots may not be combined for discount 
purposes. 

10. SPECIAL FEATURES 
NEWSCASTS 
1/4 HOUR 

lx 52x I04x 156x 312+ 
AA   190 181 175 171 166 
A   165 157 153 149 144 
B   85 81 79 77 74 
C   51 48 47 46 45 

10 MINUTES 
AA   160 152 148 144 140 
A   145 138 134 131 127 
B   75 71 69 68 66 
C   45 43 42 41 39 

5 MINUTES 
AA   125 119 116 113 110 
A   107 102 99 96 94 
B   54 51 50 49 47 
C   32 31 30 29 28 

5-MINUTE WEATHER REPORTS 
AA   112 107 105 102 100 
A   102 97 94 92 89 
B   48 46 44 43 42 
C   30 29 28 27 26 
"Strictly Sports" with George Ehrlich-Sponsorship 
of 10-minute sportscast, 6:25-6:35 pm Mon thru Fri: 
6:20-6:39 pm Sat, minimum 3 weekly; Mon, Wed, Fri 
and/or Tues, Titers, Sat, regular charge tor time 
period plus '25.00 net program charge per broadcast. 
"Sports Fina1"-11:25-11:35 pm. Mon thru Fri; 
11:20-11:30 pm, Sat & Sun. Complete sponsorship of 
sports news feature with scores and highlights. na-
tional and local. Minimum 3 weekly, Mon. Wed, Fri 
and/or Tues. Thora, and Sat. Sunday may be added 
to either schedule. Regular charges for time period 
plus 8.50 net program charge per broadcast. 
Sports Talk with Ed Anderson-Mon thru Fri 4:50-
4:55 pm. 5-minute sportscasts Mon, Wed & Fri or 
Tues & Thurs. Regular charge for time period plus 
10.00 net program charge per broadcast. 

WT I C-FM 
1940 

HARTFORD 

A I B 

Subscriber to the NAB Radis Code 
Media Code 4 207 4601 8.00 
Broadcast-Plaza, Inc., 13roadcast House, 3 Constitu-

tion Plaza. Hartford, Conn. 06115. Jackson 5-0801. 
I. PERSONNEL 
Station Manager-Ernest H. Peterson. 
General Sales Manager-J. Donald MacGovern. 
Program Manager-Ross Miller. 

3. FACILITIES 
ERP 15,000 w. (horiz), 13,000 w. (vert.); 96.3 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.-810 ft. above average terrain. 
Partial simulcast. Non-slmuleast from 11:05-1 am. 
For simulcast listing see WTIC. WTIC-FM. 

5. GENERAL ADVERTISING 'See coded regulations 
See WHIG listing for coded regulations. 
TV facilities: WTIC-TV. 

TIME RATES 
Rates effective May 1, 1953. 
Rates received April 3, 1953. 

6. SPOT ANNOUNCEMENTS 
1 min. 20 see. 1 min. 20 sec. 

1 time__ 8.00 6.00 400 times__ 4.90 3.60 
50 times.... 7.20 5.45 600 or more 

100 times__ 6.40 4.20 times __ 4.00 3.00 
200 times... 5.60 4.20 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

I time,... 60.00 36.00 24.00 20.00 15.00 
25 timee.. 58.50 35.10 23.40 19.50 14.63 
52 times_ 57.00 34.20 22.80 19.00 14.25 
104 times_ 55.50 33.80 22.20 18.50 13.88 
156 times.. 54.00 32.40 21.60 18.00 13.50 
260 times.. 52.50 31.50 21.00 17.50 13.15 
312 times_ 51.00 30.60 20.40 17.00 12.75 
Additional discounts allowed on base rate: (Programs 
only). 

13 26 39 52 
Programs Per Week: wks. wits. wks. wks. 

10% 15% 20% 
15% 20% 25% 

5   15% 20% 25% 30% 
6 or more  20% 25% 30% 359: 

MANCHESTER 
Hartford County-Map Location D-2. 

See SIMS consumer market map and data at the been. 
sing of the State. 

See Hartford-New Britain 
(including Manchester, West Hartford, 
Windsor) 

MERIDEN-WALLINGFORD 
(1 AM; 1 FM) 
New Haven County-Map Location C-4 

See BEDS consumer market map and data at begun. 
fling of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities Involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WBMI (FM) 
Licensed as a Hartford-Meriden Station. 
See listing under Hartford-New Britain. 

WMMW 
1947 

Media Code 4 207 4800 6.00 
Meriden - Wallingford Radio, Inc., 1 Church St.. 

Meriden. Conn. 06450. Phone 203-235-5747. 
I. PERSONNEL 
Executive Vice-President -Donald Laufer. 
General Manager-Julian Brownstein. 
Sales Manager-Aaron L. Osipow. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
1,000 w. days: 1470 he. Non-directionaL 
Operating schedule: 6:30 a.m. to local sunset. BST. 

4. AGENCY COMMISSION 
15/e net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10b, 11b, 121). 13b. 14b. 
Basle Rates: 22a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a. 45, 46. 
Comb.; Cont. Discounts: 60a. 
Cancellation 71a, 73a. 
Contract renewal at earned rate. 

TIME RATES 
No. 8B Elf 9/1/68-Ree'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 2081c 3I2x 5200 

1 min 8.05 6.15 5.75 5.50 5.15 4.60 
30 sec 5.75 4.35 4.00 3.75 3.45 3.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 

1 x  92.00 47.75 24.75 22.45 
52 x  .... 43.75 22.50 19.85 
104     42.30 21.20 18.65 
208 x  -  39.70 19.85 15.25 
312 x  -...... 37.40 18.55 13.15 

MIDDLETOWN 
Middlesex County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

1000x 
4.05 
2.70 

5 min 
13.25 
11.25 
10.35 
10.10 
9.20 

WCNX 

Cede 4 207 5000 2.00 

Middlesex Broadcasting Co. ' River Rd., Middletovrn, 
Conn. 06457. Phone 203-347-2565. 

I. PERSONNEL 
Managing Directors-Richard J. O'Brien and William 

.7. O'Brien. Jr. 
Program Director-William J. Glynn. 
Sales Manager-Peter M. O'Brien. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
New England-Nona Kirby Co. 

3. FACILITIES 
1.000 w.; 1150 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 2b. 3a, 30, 3d, 4a, 40, 5, 6a, 7a. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b, 

15c. 
Basle Rates: 20b, 210, 21e, 21d, 22b, 23b, 24e, 250, 

26. 27, 28b, 28e. 29a, 29b, 30. 32a, 335. 
Contracts: 40e. 41, 42a, 42e, 43, 45, 46, 48, 51a, 51b, 

51e. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70e. 71b, 73a, 736. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf 9/1/67-Itee'd 7/24/67. 

6. SPOT ANNOUNCEMENTS I min 30 see 10 see 
Flat   12.50 10.00 8.30 
No frequency discounts. 

8. PROGRAM TIME RATES 
1/2 hr 5 min 

Flat   65.00 25.00 
Na frequency discounts. 

MILFORD 
New Haven County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WF IF 
1964 

CEO 
Media Cede 4 207 5200 8.00 
Colonial Broadcasting Co., 1201 Post Rd., Milford, 

Conn. 06460. Phone 203-878-5915. 
Bridgeport Office: 144 Golden 11111 St.. Rm. 509, 

Bridgeport, Conn. Phone 203-366-4451. 
New 'York Office: 3948 Time Life Bldg., New York 
N. Y. 10020. Phone 212-245-2870. ' 
STATION'S PROGRAMMING DESCRIPTION 

WFIF: Programmed for adults and young adulte. 
MUSIC: 80% middle-of-the-road, showtunes, folk 
music, 15% rock and roll and 5% country and west-
ern. 3 air personalities, 2 newsmen at.d 1 sports-
caster. NEWS: at 15 before hour and half hour 
emphasizing local and regional. Strong community 
public service utilizing local people. Regular edito-
rials. SPORTS: local football game of week, 2 daily 
sports roundups. Mobile studio for remotes. Contact 
Representative for further details. Rec'd 12/18/67. 

I. PERSONNEL 
President-Blair A. Walliser. 
General Manager--Williain J. Calvert. 

2. REPRESENTATIVES 
Paul H. Raymer Company, Inc. 
New England-Eckels & Queen, Inc. 

3. FACILITIES 
3,000 w.; 1500 hr. Directional. 
Operating schedule: Sunrise-local sunset. EST. DST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

CONNECTICUT 
5. GENERAL ADVERTISING See ended regulations 

General: lb, 2a, 3a, 3d, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10b, 1lb, 12b. 13b, 14b, 15b. 
Basic Rates: 20a, 21a, 21b, 210, 22a, 23a, 24b, 28e, 

29a, 32b, 33e. 
Contracts: 40a, 41, 42a, 42e. 44a, 44b, 45, 46, 47a, 

49. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, 61e. 
Cancellation: 70a. 70e. 71a, 72. 
Prod. Services: 82. 
Affiliated with BIOS. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
No. 4 ER 11/1/68-Rec'd 10/7/68. 

6. SPOT ANNOUNCEMENTS 
(6:30-10 am & 3-7 pm) 

PER WE: Fixed 6 ti 12 tl 18 ti 24 ti 
1 min.  19 15 12 10 8 
20/30 sec: 80% of 1-min, 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
HOUSEWIFE PLAN 

10 am-3 pm, minimum 14 per wk, flat................,. 7 
DISCOUNTS 

13 wk-5% 26 wk-10% 52 wit-15% 
10. SPECIAL FEATURES 
5-min News-1-1/2x 1-min. 

(CR) 

NAUGATUCK 
New Haven County-Map location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Waterbury 
(including Naugatuck) 

NEW BRITAIN 
Hartford County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

See Hartford-New Britain 
(including Manchester, West Hartford, 
Windsor) 

NEW HAVEN (4 AM; 3 FM) 
(including Hamden) 
New Haven County-Map Location C-4 

See SEWS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc., with-
in the area. 

WAVZ 
1947 

NEW HAVEN 

The Eastman Station 
too 

Subscriber to the NAB Radio Code 

Media Code 4 207 5400 4.00 
"The Newspaper of the Air-WAVE", a Division of 
Kopa-Monahan Communications, Inc., 152 Temple 
St., New Haven, Conn. 06510. Phone 203-777-4761. 

I. PERSONNEL 
President-Daniel W. Reps. 
Exec. Vice-President-Richard J. Monahan. 
Vice-Pres. & Gen'l Mgr.-Marvin B. Rosenblatt. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
1,000 w.; 1300 he. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3s, 3b, 3d, 4e, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 150. 
Basic Rates: 20b, 21b, 22a, 24a, 25a, 28b, 280. 29b. 

30. 33d. 
Contracts: 40a. 41, 42a, 44a, 46, 51a. 
Comb.; Cont. Discounts: 60a, 600, 60e, 62d. 
Cancellation: 70a, 70e, 71a, 730, 73b, 
Prod. Services: 81. 
FM facilities: WKCI (F5I). 

TIME RATES 
Rev. Elf. 1/1/67-Ree'd 11/21/66. 

6. SPOT ANNOUNCEMENTS 
AAA-Mon thru Sat 6-10 am dr 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm & 7-10 pm; Sun 
9 am-7 pm. 
A-All other times. 

WEEKLY 
I MIN: 1 ti 12 ti 18 ti 24 ti 
AAA   30 28 27 25 
AA   25 23 22 21 
A   20 17 15 12 

30/20 sec-80% of 1-min. 10 sec-60% of 1-min. 
DISCOUNTS 

26 consee wk. 4% 52 Dense," wIL------ 8% 
Minimum wkly sched of 6 1-min spots 65m-12mid 
Mon-Sun necessary to maintain come wit advertising. 

7. PACKAGE PLANS 
BEST BUY 

(Not combinable) 
Mon thru Sat: 
6 spots from 6-10 am. 
6 spots from 10 am-2 pm. 
6 spots 3-7 pm. 
6 spots from 7 pm-midnight. 
6 spots Sun 9 am-7 pm. 
30 1-min spots, per wk, ea_____ ............... _______ 19. 

(This listing continued on next Page) 
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CONNECTICUT 

New Haven-W A V Z-Continued 
uo. SPECIAL FEATURES 

5-MINUTE EDITIONS 
6-6:05 am, 7-7:05 am, 8-8:05 am, 9-9:05 am, 

4-4:05 pm, 5-5:05 pm & 6-6:05 pm, flat  40 
Every hour, 10 am-3 pm & 7-10 pm Mon thru Sat, 

fiat .. -_ 35 
All other times, flat............._..._ 30 
Includes opening & closing credit, plus full 1-min 
spot. 

WCDQ 
1960 

HAMDEN 

Media Code 4 207 5600 9.00 
The Southern New England Broadcasting Corp., 473 

Denslow Hill Rd., Hamden, Conn. 06514. Phone 
203-288-3561. 
STATION'S PROGRAMMING DESCRIPTION 

WCDQ: Programmed for housewives and adults. 
AIR PERSONALITIES play general popular music, 
showtunes and standards. NEWS: local 5 min on top 
of each hour, with national on bottom of each hour. 
SPORTS: high school football every Sat in season. 
Interviews with stars of stage, screen, TV and sum-
mer theatre. Fri 10:45 am. Club activities announce-
ment each hour. Public service programming. Contact 
Representative for further details. Itec'd 11/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ted Quale. 
Vice-Pres., Sales-Noel Cote. 
Vice-Fees.. Programming-Frank Delfino. 

2. REPRESENTATIVES 
Sava111/Gates. Inc. 
New England-Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days; 1220 Ice. Directional. 
Operating schedule: 6:00 am-local sunset. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 3b, 4a, 5, 6a. 7b. 
Rate Protection: 10a, lia. 12a. 130. 
Basic Rates: 20a. 22a, 23a, 24a, 25a. 29a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 60k. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 11/1/67-Reed 9/21/67. 
AA-Mon thru Sat 6-10 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER YEAR: 250+ 500+ 1000+ 
1/2 AA. 1/2 A. ea - 7 9 8 

7. PACKAGE PLANS 
HOUSEWIFE ELAN-CLASS A 

10 tl 20 tl 30 tl 
Mon thru Thurs. ea  9 8 7 

WEEKEND PLAN 
(5 Pm Fri-All Day Sat & Sun) 

Ea   7 6 
1-MINUTE SPOTS 

PER WK: I ti 6 tl 12 tI 18 ti 24 tl &HI 
AA  13.00 12.00 11.50 11.00 10.00 9.50 
A   11.00 10.50 10.00 9.50 9.00 8.50 
20/30 sec: 75% of a-min. 10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
5-Minute Newscasts-Applicable 1-min rate plus 4.00. 
Date Book, News Headlines, Weather-Applicable 1-
rain rate plus 2.00. 

WELI 
1935 

NEW HAVEN 

DD 

5 

Media Code 4 207 5800 5.00 
Connecticut Radio Foundation, Inc.. Box 85. New 
Haven. Conn. 06501. Phone 203-288-6405. 

STATION'S PROGRAMMING DESCRIPTION 
WELT: Programmed for adults. 
75% entertainment, 25% news and information. 
MUSIC: middle-of-the-road of melodic nature. Daily 
women's show. NEWS: 6 local newsmen. 5 min news-
casts on hour and 3 min news briefs on half hour. 
4 daily major 15 min newscasts including sports, 
weather and stock market. Daily 3 min information 
features including editorial comments, maritime re-
ports. ski conditions, garden tips, book reviews. 
religion, camping, travel, sports and community 
events. Contact Representative for further details. 
Rec'd 2/16/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Richard W. Davis 

2. REPRESENTATIVES 
FI-It Representatives, Inc. 
New England-Eckels & Queen, Inc. 

3. FACILITIES 
5,000 w.; 960 Ise. Directional-night only. 
Operating schedule: 5:15-1 am. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a. 4d. 5, On. 76. 8. 
Basic Rates: 20a, 22a, 226, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a. 46, 47a, 48. 
Comb.: Cont. Discounts; 60a, 61a. 6113. 62b. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
No. 26 Eff 9/1/68-Reed 8/2/68. 

AM Drive-Mon thru Fri 5:30-10 am. 
PM Drive-Mon thru Fri 3-8 pm. 
AA-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
8 pm. 
A-All other times. 
All times, other than regular Urea classes, extra 20%. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: 1000x 780x 260x 104x 52x lx 
AM Drive  33 34 35 37 39 40 
PM Drive. 32 33 34 36 37 38 
AA  24 25 20 27 29 30 
A   16 17 18 19 20 21 

30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
Spots between 2-rate classifications take the higher 
rate. 
May not combino with any other rate categories for 
frequency. 

7. PACKAGE PLANS 
1-MINUTE ROTATING PLANS 

1 WEEK 
PER WK: BO ti 24 tl 18 tl 12 ti 6 ti 
.AM DRIVE 34 35 36 37 38 
PM DRIVE  33 34 35 36 37 
AA   25 26 27 28 29 
A   15 16 17 18 19 

30 sec: 80% of 1-min. 10 sec: so% of 1-min. 
May not combine with any other rate categories for 
frequency. 
Bateholder: Minimum of 6 1-min spots to run any 
6 consee days. 

DISCOUNT 
52 wk-8%. Applies only to Rotating Plans. 

SPECIAL 7-DAY PLAN-1 MINUTE 
1 WEEK 

PER WK: 35 tl 28 ti 21 ti 14 ti 7 ti 
AM Drive ....... _ .... 30 31 32 33 34 
PM Drive  29 30 31 32 33 
AA  22 23 24 25 26 
A   14 15 16 17 18 

30 sec: so% of 1 min. 10 sec: 60% of 1 min. 
May not combine with any other rate categories for 
frequency. 

TOTAL AUDIENCE PLANS 
1-MINUTE 

I II III 
Mon thru Sat 5:30-10 am ..... _._  6 6 5 
Mon thru Sun 10 am-3 pm  14 6 6 
Mon thru Sun 3-8 Pm  12 6 5 
All other times ..... _._ .......... _ ....... _..._  4 6 2 
PER WK: 36 tl 24 ti 18 ti 
Ea   -  23.50 24.00 27.00 
30 sec: 80% of applicable 1-min. 
10 sec or less: 60% of applicable 1-min. 
May not combine with any other rate categories for 
frequency. 

8. PROGRAM TIME RATES Per hr 
AM Drive._ .. ... 300 
PM Drive 250 
AA 220 
A   170 
1/2 hr-1-1/2x applicable annual frequency 1-min. 
1/4 hr-3-1/4x applicable annual frequency 1-min. 
10 min-2-3/40 applicable annual frequency 1-min. 
5 min-1-3/4x applicable annual frequency 1-min. 
1-minute and 30-seconds may be counted to help earn 
frequency discounts on 10-second spots but 10-second 
snots may not be combined to help earn frequency 
on 2-minute and 30-seconds. 

WKC I (FM) 
1969 

HAMDEN 

American FM Network 
The Eastman Station 

Media Code 4 207 5900 3.00 
WKCI, division of Kops-Monahan Communications, 

Inc., Box 4368, Hamden, Conn. 06514. Phones 203-
248-9306. 288-1091. 

I. PERSONNEL President-Daniel W. Reps. 
Executive Vice-President-Richard J. Monahan. 
Station Manager-William F. Galvin. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
ERP 12,000 w.; 101.3 mc. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 870 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 26, 3a, 3b, 3c, 3d, 4a, 4d, 5, 

7b, 8. 
Rate Protection: 10b, lib. 12b, 13b. 
Basic Rates: 20a. 24a, 25a, 33d. 
Contracts: 40a, 41, 42d, 446, 45. 46, 47a, 50. 
Cancellation: 70a, 70e, 71a, 72, 73a, 736. 
Prod. Services: 80, 81, 82. 
AM facilities: WAVZ. 
Affiliated with American FM Network. 

TIME RATES 
Eff 7/1/69-Rec'd 6/30/69. 

6. SPOT ANNOUNCEMENTS 
1 min  8.00 30 sec  5.60 

WNHC 
1944 

NEW HAVEN 

A Triangle Station 

BLAIR e RADIO 
R Ale 

Subscriber to the NAB Radia Code 
Media Code 4 207 6000 1.00 
Triangle Publications, Inc.. Radio and Television 

Division, 135 College St., New Haven. Conn, 
06510. Phone 203-777-3611. TWX 203-772-0459. 

I. PERSONNEL 
Division General Manager-George A. Koehler. 
General Manager-Burton J. (Burt) Sherwood. 
Sales Manager-Pat Conti. 

2. REPRESENTATIVES 
Blair Radio. 
Triangle Sta. Sales Offices: See Rep & 5/0 Deem 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1340 kc. Non-direc-

tional. 
Operating schedule: 5:20-2 am. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 313. 4a. 4d, 5. Ob. 76. 8. 
Rate Protection: 10d. 11d, 12d, 13d, 14d. 
Basic Rates: 20a. 22a, 22b, 23a, 24a. 246, 28a, 29a. 
Contracts: 40a, 426, 45, 46, 48. 
Comb.: Cont. Discounts: 601, 60k, 616. 626. 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with Blair Represented Network. 

TIME RATES 
No, 15 Et! 8/1/69-Rec'd 7/11/69. 

AAA-Mon thru Sat 5:30-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm & 7-10 pm; Sun 6 
am-10 pm. 
A-Mon thru Sun 10 pm-2 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 
1 ti 6 ti 12 ti 18 ti 24 ti 

1 min  30.00 27.00 25.00 24.00 23.00 
20/30 sec  24.00 21.50 20.00 19.00 18.00 
10 sec  18.00 16.50 15.00 14.50 14.00 

CLASS AA 
1 min  24.00 22.00 20.00 19.00 18.00 
20/30 sec  19.00 17.00 16.00 15.00 14.50 
10 sec  14.50 13.00 12.00 11.50 11.00 

CLASS A 
1 min.  17.00 16.00 15.00 14.00 13.00 
20/30 sec  13.50 13.00 12.00 11.00 10.00 
10 sec  11.50 10.00 9.00 8.50 8.00 

10. SPECIAL FEATURES 
NEWSCASTS 

I ti 6 ti 12 ti 24 ti 
Drivetime ........... _.._ ...... _..... 55.00 50.00 45.50 40.00 
All other times  42.00 37.50 32.50 25.00 

W N H C-FM 
1944 

NEW HAVEN 

A Triangle Station 

• 1:1120 
Subscriber to the NAB Radio Code 

Media Code 4 207 6001 9.00 
Triangle Publications, Inc., Radio and Television 

Division, 135 College St.. New Haven. Conn. 
06510. Phone 203-777-3611. TWX 203-772-0459. 

I. PERSONNEL 
Division General Manager-George A. Koehler. 
General Manager-Robert G. Herpe. 

2. REPRESENTATIVES 
Blair Radio. 
Triangle Sta. Sales Office: See Rep & 5/0 pages. 

8. FACILITIES 
ERP 10.000 w.; 99.1 mc. Stereo. 
Operating schedule: 6-2 am. EST. 
Antenna ht.: 950 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10d, 11d, 12d, 13d. 14d. 
Contracts: 40a, 45. 
TV facilities: WNHC-TV. 

TIME RATES 
No. 5 Eff 7/14/69-Iteed 6/27/69. 

G. SPOT ANNOUNCEMENTS 
Ix 150 30x 60e I25x 2500 500x 

I min.  14.00 13.00 12.00 11.00 10.00 9.00 8.00 
30 see. ...... 10.00 9.00 8.50 7.50 7.00 6.50 5.50 

jFMU F 

WYBC (FM) 
1959 

NEW HAVEN 

WAiB 

Media Code 4 207 6100 9.00 

Yale Broadcasting Co., Inc., Box 242-A Yale Station, 
165 Elm St., New Haven. Conn. 06520. Phone 
203-865-3451. 

I. PERSONNEL 
Commercial Manager-Sheldon Van Dolen. 

2. REPRESENTATIVES 
Progressive Rock Media Company. 

3. FACILITIES 
ERP 1.200 w.; 94.3 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 135 ft. above average terrain. 

4. AGENCY COMMISSION 
5% discount for payment in advance. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 45. 4d, 5, 6b, 76, 8. 
Rate Protection: 10a, Ila, 12a, I3a, 14a, 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 26, 286, 30. 326. 
Contracts: 40a. 41, 42b, 424. 44a, 45, 46. 49, 50. 
Comb.: Cont. Discounts: 60a, 60e, 601, 62d. 
Cancellation: 70a, 70e, 71a, 736. 
Prod. Services: 80, 82. 
Member: Ivy Network Corporation. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 Eff 9/1/68-Reed 9/18/68. 
6. SPOT ANNOUNCEMENTS 
PER YR: lo 520 164X 1560 208+ 
1 min  7.50 7.15 6.75 6.40 6.00 
30 sec  6.00 5.80 5.55 5.35 5.10 
10 sec  3.75 3.55 3.40 3.15 3.00 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti SO tl 40+ 
1 min  5.40 5.10 4.80 4.50 
30 see  4.35 4.15 3.85 3.60 
10 sec  2.70 2.55 2.40 2.25 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x..»...................... 75.00 52.50 30.00 18.00 12.00 
13 x  67.50 46.50 27.00 16.50 11.25 
26 z  60.00 40.50 24.00 15.00 10.50 
52 x  52.50 34.50 21.00 13.50 9.75 
104 -I-  45.00 28.50 18.00 12.00 9.00 

NEW LONDON-GROTON 
(2 AM) 
New London County-Hap Location P-1 

See SUDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WNLC 
1936 

NEW LONDON 

The Eastman Station 
Media Code 4 207 6200 7.00 
The Thames Broadcasting Corp.. Box 1031, New 
• London. Conn. 06320. Phone 203-442-5328. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Gerald J. Morey. 
Commercial Manager-John R. Small, 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc., 

3. FACILITIES 
10,000 w. days, 5,000 w. nights; 1510 kc. 
Directional. 

Operating schedule: 5:30-12:05 am. EST. 
4. AGENCY COMMISSION 
15%: bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 1, 2a, 2b, 3a, 3b, Sc, 3d, 4e. 4d, 5, 6a, 

7b. 8. 
Rate Protection: 10b, 116, 12f, 13r, 14b. 
Basic Rates: 20b, 216. 21d, 221. 226. 23e. 236, 24e. 

246, 24c, 25a, 27, 28a, 28e. 29e. 296, 30„ 326. 
Contracts: 40a, 40c. 41. 42a. 42e, 43, 44e. 45, 46, 

47a, 48, 49, 51s. 51e. 
Comb.; Cont. Discounts: 60a, 600, 60d. 601. 616, 61e, 

626, 62d, 
Cancellation: 70e. 70c, 71a. 72, 73e. 736. 
Prod. Services: 80, 81, 82. 
Affiliated with Eastman. 
Affiliated with American Information Network. 
Member: Connecticut State Network. 

TIME RATES 
No. 5 Eff 8/1/69-Reed 7/7/69. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm. 

other times. 
6. SPOT ANNOUNCEMENTS 

SECTION I 
PER WK: I ti 12 ti 18 ti 24 ti 
1 min.  18.00 16.00 15.00 14.00 
20/30 ace  14.40 12.80 12.00 11.20 
10 sec  9.00 8.00 7.50 7.00 

SECTION II 
1 min.  13.00 11.00 10.00 9.00 
20/30 sec  10.40 8.80 8.00 7.20 
10 sec  6.50 5.50 5.00 4.50 

SECTION III 
1 min  9.00 7.00 6.00 5.00 
20/30 sec  7.20 5.60 4.80 4.00 
10 see  450 3.50 3.00 2.50 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min rate. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

RATEHOLDER 
Minimum wkly ached of 6 1-min spots 6 am-12 mid 
Mon-Sun necessary to maintain consee wk advertising. 

WSUB 
1958 

GROTON 

R A 

Media Code 4 207 64003.00 
Lawrence A. Reilly and James L. Spates, 1064 
Poquonnock Rd., Groton, Conn. 06340. Phone 203-
445-2494. 
STATION'S PROGRAMMING DESCRIPTION 

WSUB: Programmed for adults. 
Music 75%, news, sports, special events 25%. 
MUSIC: mix of standards, middle-of-the-road popu-
lar, showtunes, swing, folk and light classic. NEWS: 
50% national, 50% local and regional. 100 min news 
coverage during traffic periods. 3 man news depart-
ment, 2 mobile units. On the spot coverage. 42 
marine weathercasts during boating season. SPORTS: 
coverage includes pro and high school football and 
baseball tournaments. Contact Representative for 
further details. Reed 10/13/67. 

I. PERSONNEL 
Sb. & Com'l Mgr.-Paul S. Bernardo. 
Sales Manager-Chet Ternes, 
Program Director-Mike Mansfield, 

2. REPS IS E N TAT 1 VES 
PRO Time Sales, Inc. 
Boston--Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days; 980 kc. Non-directional. 
Operating schedule: 5:55 am-local sunseL EST. 

4. AGENCY COMMISSION 
35/e net time: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2b, 3a, 3b, he. 3d, 4a, 5. 7b, 8. 
Rate Protection: 106, 1lb, 126, 136, 14b, 16. 
Basle Rates: 20b, 21a, 21b, 21c, 21d, 22a, 22b, 23e. 

24a, 24e, 25a, 28a, 28e, 29a, 29b, 30. 
Contracts: 40a, 41, 44b, 45, 46, 470. 48, 49, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 61b, 62d. 
Cancellation: 70s, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Hates effective September 1, 1964. (Card No. 3.) 

Card received August 11, 1964. 
Class AA-6:30-9:00 am and 4:00-7:00 Ina Mon 
thru Fri. 
Class A-All other times. 

7. PACKAGE PLANS 
CLASS AA 
1-MINUTE 

PER WK: 1 wk 4 wk 8 wk 13 wk 26 wk 52 wk 
50 or more ti 6.50 5.50 5.00 
30-49 ti..._._ 7.00 6.00 5.50 5.25 5:60 
20-29 ti_._ 7.50 6.50 6.00 5.75 5.50 5.25 
15-19 U___ 7.75 6.75 6.25 6.00 5.75 5.50 
10-14 ti___ 8.00 7.00 6.50 6.25 6.00 5.75 
5-9 U._ 8.25 7.25 6.75 6.50 6.25 6.00 
1-4 M.__ 8.50 7.50 7.00 6.75 6.50 6.25 

30 SECONDS 
50 or more ti 4.90 4.15 3.75 - 
30-49 ti  5.25 4.50 4.15 3.95 5.79 - 
20-29 ti___ 5.65 4.90 4.50 4.35 4.15 3:6Ï 
15-19 ti___ 5.85 5.40 4.70 4.50 4.35 4.15 
10-14 ti-- 6.00 5.25 4.90 4.70 4.50 4.35 
5-9 ti____ 6.20 5.45 5.40 4.90 4.70 4.50 
1-4 ti_____ 6.40 5.65 5.25 5.40 4.90 4.70 

CLASS A 

50 or more ti 5.50 1-41‘..511N0 71410 
30-49 6.00 5.00 4.50 4:2-6. Cal 
20-29 tL___. 6.50 5.50 5.00 4.75 4.50 
16-19 U.__ 6.75 5.75 5.25 5.00 4.75 4.50 
10-14 U._ 7.00 6.00 5.50 5.25 5.00 4.75 
5-9 7.25 6.25 5.75 5.50 5.25 5.00 
1-4 ti______ 7.50 6.50 6.00 5.75 5.50 5.25 

SO SECONDS 50 or more ti 4.15 3.40 3.00 ...._ C...25 

so-49 ti___ 4.50 3.75 3.40 1.20 i.66 
20-29 U.__ 4.90 4.15 3.75 3.60 3.40 5.20 
15-19 U.__ 5.40 4.35 3.95 3.75 3.60 3.40 
10-14 U.__ 5.25 4.50 4.15 3.95 3.75 3.60 
5-9 U.__ 5.45 4.70 4.35 4.15 3.95 3.75 
1-4 ti  5.65 4.90 4.50 4.35 4.15 3.95 
10-second ID announcements-50% of 1-minute rate. 
Announcements in Class AA and Class A may be 
combined for discount purposes. except ID's. 
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NORWALK (I AM; 1 FM) 
Fairfield County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WNLK WDRN (FM) 
1947 1966 

Subscriber to the NAB Radio Cede 

Media Code 4 207 6600 8.00 

Norwalk Broadcasting Co., Wall St., Norwalk. Conn. 
06850. Phone 838-5566. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-James Stolcz. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1350 be. 
Directional-night only. 

Operating schedule: 6:00 am-11:90 pm weekdays: 
8:00 am-11:00 pm Sun. EST. 
FM FACILITIES 
EltP 3.000 w.: 05.9 kc. 

4. AGENCY COMMISSION 
15%.: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4a, 5, Ga, l'a, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 22b, 23a, 24b, 28a, 29a. 
Contracts: 40a. 45, 46, 470. 
Comb.: Cont. Discounts: 61e. 
Cancellation: 70a, 70e, 71a. 73a. 

TIME RATES 
Rates effective January 1. 1966. (Card No. 7.) 

Card received January 13. 1966, 
6. SPOT ANNOUNCEMENTS 

1 min 20 sec 1 min 20 see 
1 ti  10.00 7.00 300 ti  6.00 4.00 
50 ti  9.00 6.00 500 ti........... 5.00 3.50 
100 ti  8.00 5.25 1000 ...... 4.00 2.75 
2110 II  7.00 4.50 

7. PACKAGE PLANS 
1 DAY PACKAGE 

20 sec 1 min 
10 ti  40.00 5 11    30.00 

WEEKLY PACKAGE 
1 min 20 see 1 min 20 see 

25 II  150.00 100.00 100 ti____ 540.00 360.00 
50 II  280.00 187.50 

8. PROGRAM TIME RATES 
I tl 50 ti 100 ti 200 ti 300 ti 500 ti 

5 min. . 16.00 15.00 14.00 12.00 9.50 8.00 
10 mirL . 25.00 23.00 21.00 18.00 15.00 13.00 
1/4 hr....   30.00 27.00 25.00 23.00 20.00 18.00 
1/2 hr  45.00 40.00 22.00 36.00 34.00 32.00 
1 hr  80.00 75.00 70.00 65.00 63.00 60.00 

NORWICH (1 AM; 1 FM) 
New London County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WICH 
1946 

(1 7171orl eassell ESP eo., ne. 
Subscriber to the NAB Radio Code 

Media Code 4 207 6800 4.110 

WICK, Inc.. Box 551. Norwich, Conn. 00361. Phone 
203-807-1613, 

I. PERSONNEL 
President-Robert M. Hall. 
Vice-Pres. & Gen'l Moor-Richard Reed. 
)'rnerem Director-Bob Craig. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 
Boston-Eckels .& Queen, Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights: 1310 ke. Directional. 
Operating schedule: 6 am-11:15 pm. EST. 
Partial simulcast operation. Simulcast 6-10 am. For 
non-simulcast facilities see WICH-FM. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b. 4a. 44, 5, 6a. 7a, 8. 
Rate Protection: 10b. 11b. 12b. 13b. 14b. 
Basle Rates: 20a. 22a. 22b, 23a, 240. 24b, 25a, 26. 

28b. 29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.•. Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70c. 71a. 73a. 
Member: Connecticut State Network. 

TIME RATES 
No. 20 Eff 8/I/69-Reed 6/13/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: 6 tl 12 ti 18 ti 24 ti 30 ti 
AA   12.00 11.00 10.00 9.50 9.00 
  10.00 9.00 8.00 7.50 7.00 

7. PACKAGE PLANS 
IMPACT PLAN 
(1/2 AA, 1/2 A) 

PER WE: 12 ti 18 11 24 ti 30 ti 
Ea   9.00 8.00 7.50 7.00 
20/30 sec: 80% of 1-min. ID's: 50% of 1-min. 

W I C H-FM 
1968 

Media Code 4 207 6801 2.00 
WICK, Inc.. Box 551, Norwich, Conn. 06360. Phone 

203-887-1613. 
I. PERSONNEL 
President-Robert M. Hall. 
Vice-Pros. & Gen'l Mgr.-Richard Reed. 
Program Director-Bill Potter. 

2. REPRESENTATIVES 
Mort Bassett & Co_ Trie. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
REP 3,000 w. (horiz.), 3,000 w. (vert.) ; 97.7 me. 

Stereo. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.   
Partial simulcast operatlien. Operated separately 10 
am-II pm. For simulcast facilities see WICH. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Sa. 35. lb, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 1lb. 12b, 13b, 14b. 
Basle Rates: 20a, 220, 22b, 23a, 240. 24b. 25a, 26, 

28b, 29a. 
Contracts: 400, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 610. 
Cancellation: 700, 70c, 715, 73a. 
Member: Connecticut State Network. 

TIME RATES 
No. 2 Eff 9/1/69-Reed 6/13/69. 

6. SPOT ANNOUNCEMENTS 
30 SECONDS 

PER DAY, MON THRU SAT: 1 ti 2 ti 311 
Per mo  90 160 230 

OLD SAYBROOK 
Middlesex County-Map Location D-3 

See SRDS Consumer Markets map and data at begin-
ning of the State. 

WLIS 
1956 

Media Code 4 207 7000 0.00 

Long Island Sound Radio Corp., Box 368, Old 
Saybrook, Conn. 06870. Phone 203-388-3546, 

I. PERSONNEL 
President-Joseph P. Trantino. 
Station Manager-‘V. Richard Carlson, 
Commercial Manager-Carroll Bagley. 

2. REPRESENTATIVES 
Boston-Eckels & Queen. Inc. 
New York-George T. Hopewell. Inc. 

3. FACILITIES 
500 w. days; 1420 be. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 45. 
Minimum order 25.00 net. 
Affiliated with MRS. 

TIME RATES 
Eff 1/1/69-Itec'd 2/25/69. 

6. SPOT ANNOUNCEMENTS 
GUARANTEED AND DRIVE TIMES 

1 min 30 sec I min 30 see 
1 x  6.00 5.00 78 x.-.........._ 4.60 3.75 
13 x  5.70 4.75 104 x. 4.30 3.50 
26 x_-____   5.40 4.50 156 x  4.00 3.25 
39 x______ ..... 5.10 4.25 2,60 x___   3.70 3.00 
52 x.  4.90 4.00 
Rates apply to all time slots adjacent to all news-
casts and programs as well as AM & PM Drive 
Times. May be accumulated to earn discount within 
1 calendar year. 

7. PACKAGE PLANS 
WEEKLY ROS PACKAGES 

(Musical segments) 
1 MINUTE 

Less than 30 spots per wk, ea, flat  3.00 
30 ti  88.50 70 ti.  192.50 
40 ti  116.00 80 tL  216.00 
50 ti  142.50 90 t1  238.50 
60 ti  168.00 100 ti  260.00 

30 SECONDS 
Less than 40 spots per wk, ea, flat  2.50 
40 ti  98.00 80 ti 180.00 
50 ti  120.00 90 ti  108.00 
60 U.  141.00 100 ti  215.00 
70 ti  161.00 
15/20 sec: 70% of 1-min. 
10 sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x 53.00 32.00 21.00 16.00 11.00 
26 x  50.00 30.00 20.00 15.00 10.00 
52 x  47.50 28.50 19.00 14.50 9.50 
104 x  45.00 27.00 18.00 13.50 9.00 
260 x 4', 00 25.50 17.00 13.00 8.50 
312 x  39.50 24.00 16.00 12.00 8.00 

10. SPECIAL FEATURES 
TALK SHOW 

1-min-30 sec, ea, fiat  5 
5 days per wk.  25 6 days per wk  30 

PUTNAM 
Windham County-Map Location F-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WI NY 
1953 

Subscriber to the NAB Radio Cede 
Media Code 4 207 7200 6.00 
WINNY Broadcasting Co.. Inc., 237 Kennedy Drive. 
Putnam, Conn, 06260. Phone 203-928-2721, 2722. 

I. PERSONNEL 
Chairman of the Board-Herbert C. Rice. 
President-Edward C. Cubic. 
General Manager-Michael J. Gerardi. 

2. REPRESENTATIVES 
Edward G. Gerble, 605 Park Ave., N. Y., N. Y. 

3. FACILITIES 
1,000 sv. days; 1350 he. Non-directional. 
Operating schedule: 6:00 am-local sunset daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 22a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60a. 
Discounts on time rates apply to total number of 
broadcasts for same sponsor In 1 year under original 
or renewed contract. 
Affiliated with mBs. 
Member: French Program Group of New England, 
Connecticut State Network. 
Sold in combination with WILL Willimantic, Conn. 
See that listing for rates and details. 

TIME RATES 
No. 9 Eff 3/1/68-Reed 3/4/68. 

6. SPOT ANNOUNCEMENTS 
13x 52x 104x 156x 260x 312x 500x 

1 min  9.00 8.40 8.00 7.60 7.30 6.90 6.60 
30 ser  7.00 6.60 6.30 5.90 5.50 5.20 5.00 
20 sec or less, bulk rate 4.00. 

8. PROGRAM TIME RATES 
I3x 52x 104x I56x 260x 312x 500x 

1/4 hr  32.00 29.00 26.00 24.50 23.50 23.00 22.50 
5 min  19.00 17.00 15.00 13.75 13.00 12.25 11.50 

STAMFORD (1 AM; I FM) 
Fairfield County-Map Location B-4 

See SRDS Consumer Markets map and data at begin-
ning of the State. 

WSTC 
1941 

American Entertainment Ntwk 
American Information Network 

Subscriber to the NAB Radio Code 

Media Code 4 207 7400 2.00 

The Western Connecticut Broadcasting Co., Box 1393, 
270 Atlantic St., Stamford, Conn. 06904. Phone 
203-327-1400, 

STATION'S PROGRAMMING DESCRIPTION 
WSTC: Programmed for community interest. 
6-10 am middle-of-the-road music, local news, com-
muter reports, network news and comments by air 
personality. 10-11 am, network. 11 am women's 
shows, commentators, and interviews. Noon-3 pm 
news and comment, local news, Broadway musk. 3-4 
pm road reports, commuter reports, middle-of-the-
road music, stock market reports. 6-7:30 pm, news 
package, local, network, sports, and commentary. 
7:30-11 pm. middle-of-the-road music, local news, and 
programs of community Interest. 11 Dm, local news, 
music till 12M. Sat, middle-of-the-road music, local 
and network news. Sun, 6-10 am, middle-of-the-road 
music, news. Discussion programs. Personality en-
dorsements not permitted. Contact Representative for 
further details. Reed 8/11/67. 

I. PERSONNEL 
President-Kingsley Gillespie. 
General Manager-Julian Schwartz. 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 ke. 
Non-directional. 

Operating schedule: 6 am-midnight daily. EST. 
Partial simulcast operation. Simulcast 6 am-7 pm & 
11 pm-midnight Mon thru Sat. For non-simulcast 
facilities see WSTC-FM. 

4. AGENCY COMMISSION 
15%: nn cash discount. No commission on talent. 

5. GENERAL ADVERTISING See coded regulations 
General: In. 2a, 2b, la, 3b, 3e, 3d, 4a, 4d, 5, Ga, 

70, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b, 

15e. 
Basic Rates: 20h. 210. 21b, 22a, 22b, 230. 23b, 24b, 

24e, 25a, 26, 27. 28a, 28c. 29a, 29b, 30. 33a. 
Contracts: 40a, 41, 440, 44b, 45, 46, 47a, 48, 49, 

50. 51s, 51b. 51e. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61e. 62a, 62b, 

62d. 
ranreilatIon: 70h. 70,1. 71a. 72. 735, 73b. 
Putd. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Member: Connecticut State Network, Mesta New York 
Suburban Plan. 

TIME RATES 
Elf 6/1/06-Ree'd 8/8/66. 

AA-Mon thru Sat 6-10 am & 4-7 pm. 
A-Mon thru Sat 10-4 pm & 7-8 pm; all day Sun. 
B-Mon thru Sun 8 nm-midnight. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 26x 52x I04x 260x 3I2x 500x 
AA 18.00 17.00 16.00 15.00 14.00 13.00 12.00 
A.. 15.00 14.00 13.00 12.00 11.00 10.05 9.00 
B.. 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

30 seconds-80% of applicable 1-minute rate. 
20 seconds-70% of applicable 1-minute rate. 
ln seconds-50% of applicable 1-minute rate. 

7. PACKAGE PLANS 
ROS 

(minimum 21 per week) 
I MIN: AA AB 
1 ti  12 9 7 
30 seconds-80% of applicable 1-minute rate. 
20 seconds-70% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
I MR: lx 26x 52e I04x 260x 365x 
AA   125 119 113 107 101 95 
A   100 95 90 85 80 75 

  60 57 54 51 48 45 
1/2 hr: 611% of hour. 10 min: 30% of hour, 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

9. PARTICIPATING PROGRAMS 
Flat lx rate spolies to the following programs: 
Alice Edwards Show-Sat 8-8:30 pm. 
Fishing & Hunting Show-Thora 11:15-11:30 pm. 
Sports-Mon thru Fri 6:20-6:30 pm. 
Foot Health-Sat at 9:25 am. 
Italian Melorlies-Sun 1-2 nm. 
Making the Most of Maturity-Tues 11:05-11:30 am. 
Point of View-Tues, Wed, Thum 1-1:25 pm. 
Polka Time-Sat 10-11:25 am. 
Reverend. Priest & Rabbi-Sat 11:30-11:45 am. 
Window to the Sky-Thurs 8-8:30 pm. 
Good Cooking-Thum 11-11:15 am. 
Old Commuter-Mon thru Fri 6-10 am. 
Jay Johnson Show-Mon thru Fri 3-3:55 am. 
nMiguis,itc. In The Night-Mon thru Fri 7:30 pm-mid-

Luncheon with AnIta-Mon 1:05 Pm, 
To Your Health-Fri 1:05 pm. 
Foot Health-Tues 11:35 am. 
Keeping Slender-Sat 9:45 am. 
Irish Hour-Sun 2:35 pm. 

10. SPECIAL FEATURES 
Local, national and sports news-5-10 and 15-minute 
programs, established periods. Regular rates plus 
25%. 

CONNECTICUT 

DEICII 

WSTC-FM 
1941 

FIMU 
Media Code 4 207 7401 0.00 

The Western Connecticut Broadcasting Co., Box 
1393, 270 Atlantic St.. 
Phone 203-327-1400. 

STATION'S PROGRAMMING DESCRIPTION 
WSTC-FM: Programmed for community interest. 
11 am-4 pm, country and western music, M-17. Sat 6 
am-12M country and western music, local and world 
news and sports. Sun 6-9 am religious music, 9 am 
local religious, middle-of-the-road music, news and 
sports. Music of Broadway and classical. Local news 
at :30 world news at :15. Contact Representative for 
further details. Steed 6/16/69. 

I. PERSONNEL 
President-Kingsley Gillespie. 
General Manager-Jullan Schwartz, 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
ERP 3,000 w.; 96.7 me. 
Operating schedule: 6 am-midnight, EST. 
Antenna ht.: 280 ft. above average terrain. 
Partial simulcast operation. Operated separately 7-11 
pm Mon thru Sat. For simulcast facilities see WSTC. 

4. AGENCY COMMISSION 
15/0. No commission on talent. 

5. GENERAL ADVERTISING See coded regulations 
See WSTC listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
Eft  Reed 11/25/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

Ix 26x 52x 104x 156x 260x 320x 
Ea .... 9.00 8.50 8.00 7.50 7.00 6.50 6.00 

TORR I NGTON 

Stamford. Conn. 06904, 

Litchfield County-Map Location C-2 

See SRDS Consumer Market map and data at begining 
of the State. 

WTOR 
1947 

e 
Media Code 4 207 7600 7.00 

Torrington Broadcasting Co.. Box 657, 52 S. Main 
St., Torrington, Conn. 06790. Phone 203-489-4181. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Edmund W. Waller. 
Sta. & Com'l Mgr.-Alfred G. Eyre. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 
New England-Kettell-Carter. Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 610 be. 

Directional. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2s. In, 3b, 4a, 4d, 5, Ga, 7a, 8. 
Rate Protection: 106, 11h, 12b, 13b. 14b. 
Basic Rates: 20a, 22s. 22b, 23a, 24b, 26, 28b, 29a, 
Contracts: 40s. 42b. 45, 46. 470. 
Comb.: Cont. Discounts: 601e, 62b. 
Cancellation: 70a. 70e, 71b. 73a. 
Affiliated with MT1S Radio Network. 
Member: Connecticut State Network, 

TIME RATES 
No. 7 Eff 9/1/68-Reed 8/29/68. 

AA-Mon thru Sat 6-10 am; Mon thru Fri 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

1 min  12.50 
30 sec..._   10.00 
10 sec  6.25 

CLASS AA 
26x 52x 
1200 11.50 
9.65 9.30 
6.00 5.75 

I04x 260x 
11.00 10.50 
8.95 8.00 
5.50 5.25 

500x 
10.00 
8.25 
5.00 

CLASS A 
1 mln  10.50 10.00 9.50 9.00 8.50 8.00 
30 see  8.50 8.15 7.80 7.45 7.10 6.75 
10 see  5.25 5.00 4.75 4.50 4.25 4.00 

7. PACKAGE PLANS 

SATURATION PLANS 
(ROS within 2 hour limo segmentS) 

CLASS AA 
PER WK, I MIN: 6 ti 12 ti 18 tl 24 ti 30 if 
1 wk  9.00 8.60 8.20 7.80 7.40 
13 wk  8.60 8.20 7.80 7.40 7.00 
20 wk  8.20 7.80 7.40 7.00 6.60 
52 wk  7.80 7.40 7.00 6.60 6.20 

CLASS A 
1 wk  7.80 7.40 7.00 6.60 6.20 
13 wk  7.40 7.00 6.60 6.20 5.80 
26 wk ........... _  7.00 6.60 6.20 5.80 5.40 
52 wk  6.60 6.20 5.80 5.40 5.00 
30 sec: 80% of 1-min. 10 see: 50% of 1-min. 
Must be consecutive to earn weekly discounts. 
Rateholder: Minimum 6 spots per week. 

8. PROGRAM TIME RATES . 

CLASS AA 
Ix 26x 52x I04x 260x 500x 

1 hr  120 115 110 100 90 80 
1/2 hr  90 85 80 75 70 65 
1/4 hr  60 57 54 51 48 45 
5 min  30 28 26 24 22 20 

CLASS A 
1 hr  100 95 90 85 80 75 
1/2 hr  60 57 54 51 48 45 
1/4 hr  40 38 36 34 32 30 
5 min  20 19 18 17 16 15 
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CONNECTICUT 

WATERBURY (4 AM; 2 FM) 
(including Naugatuck) 
New Haven County-Map Location C-4. 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. Thia tr 
not to imply that all of the stations provide equal 
coverage of the entire area or cities invoyled. It is 
part of the tinte buying function to determine extent 
of individual station coveraie, audience delived, etc., 
within the area. 

W A T R 
1934 

W A T R-FM 
WATERBURY 

1961 

Media Code 4 207 7800 3.00 
WATit to.. Inc.. 440 Meadow St., Waterbury, Conn. 

00702. Phone 202-750-1121. 
STATION'S PROGRAMMING DESCRIPTION 

WATR: Programmed for all ages. 
MUSIC: popular and middle-of-the-road format. 
News every half hour. Programming includes some 
talk programs. Emphasis on local football and basket-
ball. Sign-on with news. music and information 
throughout the day. Personalities emphasis. Contact 
Representative for further details. Reed 4/1/69. 

I. PERSONNEL 
Executive Vice-President-B. Preston Gilmore. 
Soles Manager-Frederick J. Erwin. 
Program Manager-James L. Sullivan, Jr. 

2. REPRESENTATIVES 
Jerk Mesta & Co.. Inc. 
Bosten-Kettell-Carter. Inc. 
Cnnada-Andy McDermott Sales Ltd. 

3. FACILITIES 
5.0nn w. days. 1,000 w. nights; 1320 kc. 

Directional. 
Operating sehedule: 5:00 am-midnight Mon thru Sat: 
8:00 am-midnight Sun. DST. 
FM FACILITIES 
ERP 7.000 w.; 02.5 me. 
Operating nchedule: 10:45 am-11:15 pm Mon thru 
Fri: 4:00-11:00 pm Sat: 2:00-11:00 pm Sun. EST. 
Anfenna 1st. •. tto ft. ahnve average terrain. 

4. AGENCY COMMISSION 
35/fl time nnly• weekly. 

5. GENERAL ADVERTISING See coded regulations 
General: In, 2a, 3a. 3d. 4a, 5. Ott. 7b. 8. 
«Rate Protection: 10b. 11b. 12b. 13b. 14b. 15a, 15b. 
Basic TIntes: 200. 210. 214. 22a, 23a, 24e, 25a, 26, 

27. 2811, 20e. 200. 330. 
contrnets, 49a, 41, 42b, 440. 45, 46. 47a. 48, 40. 

50. 51n. 51h. 
cn,nt,.: Cont. 'Enemata: 60a, 60e, 60d, 60e, 60f. 606. 
Gm Gin 625. 624. 

Cnnrelintion: 700. 70e, 710. 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 
Member: Connecticut State Network, French Program 
Group of New England. 
Partirtnations available-15 minutes-2-minute head-
line news-1-minute annanneements. 

TIME RATES 
Elf 3/1/68-Reed 1/17/68. 

A-5 am-8 nm. B-All other times. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
Ix 26x 520 I04x 1560 

1 min  16.00 10.00 14.00 13.00 12.00 
30 see  12.80 12.00 11.20 10.40 9.60 

CLASS B 
1 min  0.00 0.50 8.00 7.50 7.00 6.50 
an see _   7.20 6.80 6.40 6.00 5.60 5.20 

7. PACKAGE PLANS 
VOLUME PLAWS-ROS 

I MINUTE 
611 12 tl 18 ti 24 tl 30 tl 

I wk  12.00 10.00 9.00 9.00 8.50 
13 wk  11.00 9.00 8.50 8.60 7.50 
26 wk.__   10.00 8.50 s.no 7.50 7.00 
52 wk.._  9.00 7.50 7.00 6.50 6.00 

30 SECONDS 
1 wk  9.60 8.00 7.60 7.20 6.80 
13 wk  0.80 7.20 6.80 6.40 6.00 
26 wk  Finn 6.80 6.40 am 5.60 
52 wk  7.20 6 00 5.60 5.20 4.80 

8. PROGRAM TIME RATES 
I NR: Ix 260 520 I04x 1560 
A   80.00 70,00 72.00 68.00 64.00 
11   50.00 47.50 40.00 42.50 40.00 

1/2 hr: 60% of hour. 10 min: 30e., of hour. 
1/4 he: 40% of hour. 5 min: 25% of hour. 

WO WW 
1961 

NAUGATUCK 

Ft AB 

260x 
11.00 
8.80 

50 til 
8.00 
7.00 
6.50 
5.50 

8.40 
5.60 
5.20 
4.40 

2600 
an.no 
37.50 

Media Code 4 207 8200 5.00 
Naugatuck Valley Service, Inc., Red Carpet Rd.. 
Studios: Naugatuck, Seymour and Prospect.. Conn. 
STATION'S PROGRAMMING DESCRIPTION 

WOWW: Programmed for adults. 
MUSIC: light semi-classic. NEWS: emphasis on lo-
cal news. Contact Representative for further details. 
Reed 7/10/68, 

I. PERSONNEL 
Pres. & Gen't Mgr.-John T. Parsons. 
Commercial Manager-Itebecca Ginn. 
Prnernm Dir,tne-Brad Drawbridge. 

2. REPRESENTATIVES 
N. Y., Chicago, San Francisco-Frederick W. Smith. 
Boston-New England Spot Sales. Inc. 

3. FACILITIES 
250 w. days; 860 ke. Directional. 
Operating schedule:  . EST. 

4. AGENCY COMMISSION 15% on time only. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b. 34. 4a, 5, 61s, 71s. 8. 
Rato Protection• 10b, 12b. 14b. 15e. 
Basic Rates: 20b. 21a, 22a, 22b. 236. 24e. 24e, 25a, 

26. 20e. 296, 330. 
Contracts: 40a, 41, 424. 44b, 45, 46, 471, 48. 50, 

51e. 
Comb.•. Cont. Discounts: 60b. 60f. 601, 61e, 62d. 
Cancellation: 70e. 70e. 71a, 72, 73b. 
Prod. Services: 1. 

TIME RATES 
No. 2 Elf 7/1/08-Rec'd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: I x 250 52x 104x 
1 min.  7.00 6.60 6.30 5.40 
30 sec  5.00 4.50 4.20 3.90 

7. PACKAGE PLANS 
PER WK: 20 ti 
1 min  85 
30 sec or less  60 

8. PROGRAM TIME RATES 
I x 26 x 52e 104e 

5 min  10.00 0.00 8.00 7.50 
10 min  15.00 13.25 12.00 11.00 
1/4 hr_. .... _ 21.00 20.00 17.50 16.00 
1/2 hr  32.50 28.50 25.00 24.00 
1 hr  50.00 45.00 40.00 38.00 

WTBY 
1934 

MUM 

156x 269+ 
4.80 4.50 
3.60 3.00 

30 ti 40 ti 
115 145 
85 96 

156e 269+ 
7.00 6.25 

10.00 9.50 
15.00 13.50 
22.00 21.00 
36.00 33.00 

A Trend Station 
Subscriber to the NAB Radio Code 

Media Code 4 207 8300 3.00 
Trend Broadcasting, Inc.. Box 190, Waterbury, Conn 

06702. Phone 203-753-1125. 
STATION'S PROGRAMMING DESCRIPTION 

WIRY: Programmed for 18-49 age group including 
young adults, college students and young attitude 
list esters. 
MUSIC: 90% current hits and past hits. NEWS: 
network news at :30 for 8 min. Local news at 8:05 
am, 12:05 pin & 6:05 pm. Features: network features 
nt :20 before hour for 4 min. 24 hour constant music 
format. Contact Representative for further details. 
Ree'd 5/14/69. 

I. PERSONNEL President-Lowell W. Paxson. 
General Manager-Richard It. Ferry. 
Program Director-Spence Allen. 

2. REPRESENTATIVES Vie Plano Associates, Inc. 
Boston-Bill Creed Associates, Inc. 
Phila., Pitts.-Dome-Messervey Co., Inc. 
Dallas-Mario Messina Company. 
Atlanta, Memphis-C. K. Beaver & Associates, Inc. 
Kansas City, St. Louis-Eugene F. Gray Co. 
Denver-Bob Mx Co., Inc. 
Omaha-Soderlund Company. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 5.000 w.: 1590 kc. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AREN",' COMMISSION 15% time only. 
5. GENERAL ADVERTISING See coded regulation 

General: la. 2a, 311, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 220. 23a, 24a, 25a, 28a, 29a. 
Contracts: 40a. 46. 47a. 
Comb. Cont. Discounts: 60a, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80. 81. 82. 
All rates quoted are dollar cost per unit unless other-
wise specified. 
5-minute programs-1:40 minutes commercial limit. 
Affiliated with CBS. 

TIME RATES 
Elf 5/1/69-Itee'd 4/28/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Mon Ohm Sun 7 pm-
midnight: Sun 6 am-7 pm. 

6. SPOT ANNOUNCEMENTS 
FLYED POSITION 

CLASS AA 
PER WE: 1 ti 12 ti 18 ti 24 ti 30 ti 40 tl 
1 min  15.00 13.00 12.00 11.00 10.00 9.00 
30 sec..... 10.25 9.75 9.00 8.25 7.50 6.75 

7.50 6.50 6.00 5.50 5.00 4.50 
CLASS A 

1 min  14.00 12.00 11.00 10.00 9.00 8.00 
30 sec  10.50 9.00 8.25 7.50 6.75 6.00 
10 sec  7.00 6.00 5.50 5.00 4.50 4.00 
1-minute, 30-seconds, 10-seconds may be combined 
for maximum frequency. 

CONSECUTIVE WEEK DISCOUNT 
Incentive Discount: minimum wkly, news or spots 100. 
26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
TOTAL MARKET SATURATION PLAN 

Mon thru Fri 30 1-minute spots (10 ti 6-9 am, 5 ti 
9 am-noon, 5 ti noon-4 pm, 10 LI 4-7 pm) per wk, 
ea   7.50 

'ROS PACKAGE PLAN 
PER WK: 6 ti 12 tl 18 ti 24 11 30 ti 40 ti 
1 min  11.00 10.00 9.00 8.00 7.00 6.09 
30 sec  8.25 7.50 6.75 6.00 5.25 4.50 
10 see  5.50 5.00 4.50 4.00 3.50 3.00 

(•) All spots staggered within time periods. 
Minutes, 30 seconds, 10 seconds may be combined for 
maximum frenuenry. 

8. PROGRAM TIME RATES 
lx 26x 520 I04x 1560 2600 

1 hr  100.00 95.00 90.00 85.00 80.00 75.00 
1/2 hr..._  75.00 70.00 65.00 60.00 55.00 50.00 
1/4 hr  50.00 47.50 45.00 42.50 40.00 37.50 
10 min  33.00 31.00 29.00 27.00 25.00 23.00 
5 min  25.00 23.75 22.50 21.25 20.00 18.75 

9. PARTICIPATING PROGRAMS 
FOREIGN LANGUAGE PROGRAMS 

1 min, flat  10 30 one. Hat  7 
Lithuanian Program-Sat 6:15-7 pm. 
Melndlea of Portugal-Sun 10:15-11 am. 
Italian Festival-Sun 11:30-1:30 pm. 

NEGRO PROGRAMMING 
1 min. fiat    10 30 sec, flat.  7 
Soul Session-Mon thru Sun midnight-1:30 am. 
Sam McKnight Show-Sun 9 pm-midnight. 
Gosnel Time-Sun 7:20-9:30 am. 

10. SPECIAL FEATURES 
LOCAL & NETWORK NEWSCASTS 

MON THRU FBI: 65 ti 130 ti 260 tl 
10 min.  28.00 26.00 23.00 
5 min  22.00 20.50 19.00 

CONSECUTIVE WEEK DISCOUNT 
Incentive Discount: minimum wkly, news or spots 100. 
26 wk-5% 52 wk-10% 

WWC 0 
1946 

WATERBURY 

A Men, Griffin Station 
Media Code 4 207 8400 1.00 
WWCO, a ditision of January Enterprises, Inc., 65 
Bank St., Waterbury. Conn. 06702, Phone 203-754-
5141. 

STATION'S PROGRAMMING DESCRIPTION 
WWCO: Programmed for young adults. 
MUSIC: top 40. NEWS: 5 min on half hour, local 
on hour. 6-9 am traffic, sports. seasonal ski and 
hunting reports. 11 ata -3 pm women's features, cam-
mentatY, telephone quiz. 6 pm-12M high school high-
lights, basketball. 24 hours constant music format. 
Contact Representative for further details. Itec'd 
10/13/67. 

I. PERSONNEL 
President-Mery Griffin. 
Vice-President-Herb Bloomberg. 
Executive Manager-Robert. C. Ardrey. 

2. REPRESENTATIVES 
McGavren-Guild-PGIV Radio, Inc. 
New England-Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 irc. 

Non-directional. 
Operating schedule: 24 hours daily, except off the 
air 12:01-5.00 cm Mon. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a. 5, 6a, 8. 
Rate Protection: 10b, lib. 121). 13b. 
Basic Rates: 22a, 23a. 24a, 26, 29a. 
Contracts: 40a, 46, 470. 
Comb.: Cont. Discounts: 61a. 61c. 
Cancellation: 70a, 70e, 710. 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 

Elf 11/1/67-Rec'd 10/27/67. 
AA-Siso thru Fri 6-9 am & 4-7 pm. 
is-All other times. 

7. PACKAGE PLANS 
CLASS AA 
12 11 18 ti 
13.00 12.00 
10.50 9.50 
6.50 6.00 
CLASS A 

1 min  14.00 12.00 11.00 10.00 9.00 8.00 
30 sec  11.25 9.50 8.75 8.00 7.25 6.50 
10 sec  7.00 6.00 5.50 5.00 4.50 4.00 

•ItOS PACKAGE PLAN 
I min 30 see 20 see 

24 ti  192.00 156.00 114.00 
36 ti  252.00 198.00 153.00 

(•( Hoy not be combined with other classifications 
for frequency. 

8. PROGRAM TIME RATES 
5-minute Capsule-Applicable 1-minute rate plus 
3.00. 
2-minute Capsule Mini-Program - Applicable 1-
minute rate plus 2.09. 

PER WK: I ti 
1 min.__ ....... 15.00 
30 sec  12.00 
10 see__   7.50 

24 ti 30 ti 
11.00 10.00 
8.75 8.00 
5.50 5.00 

W WC O-FM 
1967 

WATERBURY 

ffin F IMO 

A Men, Griffin Station 
Media Code 4 207 6401 9.00 

40 ti 
9.00 
7.25 
4.50 

WWCO. a division of January Enterprises, Inc., 15 
Bank St.. Waterbury, Conn. 06702. Phone 203-754-
5141, 754-7778. 
STATION'S PROGRAMMING DESCRIPTION 

WWCO-FM: Programmed for all ages. 
MUSIC: modern country and western. NEWS: 5 min 
every half hour. Sports, traffic and state weather 
reports. Live on location shows. Contact Representa-
tive for further details. Reed 5/22/68. 

I. PERSONNEL 
President-Mery Griffin. 
Vice-President-Hetb Bloomberg, 
Executive Manager-Robert C. Ardrer, 

2. REPRESENTATIVES 
MeGavren-Guild--PGW Radio, Inc. 

3, FACILITIES 
ERP 20,000 w.; 104.1 Inc. 
Operating schedule: 24 hours daily. 
Antenna ht.: 461 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WWCO listing for coded regulations. 
Affiliated with American Entertainment Network 

TIME RATES 

1507Reed 3/29/68. 
7. PACKAGE PLANS 

ItEGIONAL SATURATION PACKAGES 
PER WK: 10 ti 20 ti 30 11 40 ti 50 ti 
1 min  50 90 120 150 175 
Combination buy with WWCO-20% discount 

WEST HARTFORD 
Hartford County-Map Location D-2 

See SUDS consumer market map and data at begin-
ning of the State. 

See Hartford-New Britain 
(including Manchester, West Hartford, 
Windsor) 

WESTPORT (1 AM; 1 FM) 
Fairfield County-Map Location B-4 

See SIMS consumer market map at beginning of the 
State. 

WMMM 
1959 

e 
Subscriber to the NAB Radio Code 

Media Code 4 207 8600 6.00 
The Westport Broadcasting Co., County Bazaar Bldg.. 

163 Main St., Westport, Conn. 06680. Phone 203-
227-5133. Bridgeport phone 203-335-9185. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Sidney J. Flamm. 
Vice-Urea. & Sta. Mgr.-Bob Roberta. 
Vice Pres. & Comm'l Dir.-E. H. Schweitzer. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1.000 w. days; 1260 hr. Directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WMMM-FM. 

4. AGENCY COMMISSION 
15/0 net time; lath of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 30, 40, 4d, 5, 7b, 8. 
Rate Protection: 10b, 11b, 14b, 15a. 
Basic Rates: 20b, 210. 21d, 22a, 24b, 25a, 280. 29a. 
Contracts: 400, 41, 420, 44a, 45, 46, 47e. 48, 51a. 
Comb.; Cont. Discounts: 60a, 60e. 60e, 60f, 601, 61a, 

62d. 
Cancellation: 70e, 71a, 73a, 
Prod. Services: 81. 82. 

TIME RATES 
No. 3-69 Eff 3/1/69-Reed 2/24/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 8 am-7 pm. 
B-Sun thru Sat all other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

WKLY: 1 it 6 ti 12 ti 18 tl 24 ti 
1 min  15.00 13.00 12.00 11.00 10.00 
30 sec  13.00 11.00 9.00 8.00 7.50 
10 sec  7.50 6.50 6.00 5.50 5.00 

CLASS A 
1 min.  12.00 11.00 10.00 9.00 8.00 

9.00 8.00 7.00 6.50 6.00 
10 see  6.00 5.50 5.00 4.50 4.00 

CLASS B 
1 min  ....... 10.00 8.00 7.00 6.00 5.00 
30 sec. .... ........ 7.50 6.50 6.00 5.00 4.50 
10 see  5.00 4.00 3.50 3.00 2.50 

WMMM-FM 
1962 

PP HMI] 
Media Code 4 207 8601 4.00 
The Westport Broadcasting Co., County Bazaar Bldg.. 

163 Main St., Westport, Conn. 06680. Phone 203-
227-5133. Bridgeport phone 203-335-9185. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Sidney X. Flamm. 
Vice-Pres. & Sta. Mgr.-Bob Roberts, 
Vire -Pros. & Comm'i Dir.-E, H. Schweitzer. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
Eiti» 5.200 w.; 107.9 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 200 ft. above average terrain, 
Partial simulaest operation. Operated separately local 
sunset-midnight. For simulcast facilities see WMMM. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

I. GENERAL ADVERTISING See coded regulations 
See Whill3f listing for coded regulations. 

TIME RATES 

Rates are identical to See that listing. 

WILLIMANTIC 
Windham County-Map Location F-2 

See SRDS consumer market map and data at begin 
ning of the State. 

WILI 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 207 8800 2.00 
Willie Broadcasting Co.. Box 498s, 948 Main St.. 
Willimantic, Conn. 06226. Phone 203-423-1621, 
1622, 

Address all copy and transcriptions to: Program 
Director. Box 496, Willimantic. Conn. 

I. PERSONNEL 
Chairman of the Board-Herbert C. Rice. 
President-Edward G. Gerbic. 
Program Director-Ethel A. Rice. 

2. REPRESENTATIVES 
Edward G. Gerble. 605 Palk Ave., N. Y. 

3. FACILITIES 
1.000 w.; 1400 hr. Non-directional. 
Operating schedule: 6:00 am-midnight Mon thru Sat; 
7:n0 am-10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 40, 5. 
Basle Rates: 23a, 
Contracts: 42a. 
Changes of commercial rates will not apply to adver-
tisers who are already on the air at the time of rate 
increase until 10 weeks after effective date of any new 
rote. 
Affiliated with EMS Radio Network, 
Member: French Program Group of New England, 
Connecticut State Network. 

TIME RATES 
No. 9 Elf 3/1 /60-Itec'd 3/4/68. 

6. SPOT ANNOUNCEMENTS 
13e 52e I04x I56x 2600 312x 5110X 

1 min ..... 9.00 8.40 8.00 7.60 7.30 6.90 6 60 
30 sec  7.00 6.60 6.30 5.90 5.50 5.20 5.00 
20 sec or less, bulk rate 4.00. 

COMBINATION RATES 
WILI/WINY, Putnam, Conn. 

1 min  16.20 15.10 14.49 13.70 13.15 12.40 11.90 
30 see  12.60 11.90 11.35 10.60 9.90 9.35 9.00 

8. PROGRAM TIME RATES 
I3x 520 104e 156e 260x 912e 5800 

1/4 hr..-- 32.00 29.00 26.00 24.50 23.50 23.00 22 50 
5 min._.,, _ 19.00 17.00 15.00 13.75 13.00 12.25 11 50 

WINDSOR 
Hartford County-Map Location D-2 

See SUDS consumer market map and data at boob-
nine of the State. 

See Hartford-New Britain 
(including Manchester, West Hartford, 
Windsor) 
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0 0 Without Daily Media. 
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State, County, City, Metro Area Data 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  75,800 Wilmington ..„.... 64,300 
METRO AREAS Total Metros  64,300 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Dover-Kent Wilmington-New Castle 

Estimates for:  Consumer Spendable Income-1968--  Retail Sales-1968   Pausen- Farm Gross 
STATE tyo Distribution of Families -Total Retail Sales-  By Selected Store Types  per Popu- Farm 
COUNTY-Map Loe. Population Households Per 3000 5000 8000 10000 15000 Per General Home Auto- Service Cara Whin Income 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Furs, motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) (6) 4999 7999 9999 14999 over ($000) (6) MOO) (6000) 0000) laegi (6000) ($600) ($000) (000) (000) ($000) 

DELAWARE STATE 
TOTALS  539.3 155.45 1,689,133 10,866 18.2 27.9 17.0 16.1 13.1 1,082,663 6,965 234,340 34,398 194,745 59,410 67,964 210,581 81,408 237.04 21.8 140,929 

KENT C-4t  84.7 23.35 201,998 8,651 23.9 29.1 14.1 12.8 7.4 152,487 6,530 28,641 3,550 19,394 7,039 7,836 46,878 9,445 45.09 6.5 28,266 
Dover  16.9 5.27 25,420 4,824 74,071 14,055 14,978 2,464 13,062 4,264 4,848 19,911 4,076   

NEW CASTLE 8-2„....... 373.8 107.90 1,288,613 11,943 15.5 28.1 18.0 17.8 15.6 781,712 7,245 170,776 27,439 167,446 42,845 53,650 141,078 60,420 158.80 3.6 16,787 
Wilmington 87.7 27.97 415,321 14,849 269,337 9,629 39,741 9,526 46,400 23,549 28,310 69,149 10,755   
Wilmington 
Metro Area_............... 497.6 141.77 1,618,140 11,414 15.4 27.0 17.9 19.0 15.6 946,716 6,678 206,595 30,548 174,267 47,410 60,656 182,533 76,845 208.12   

SUSSEX C-5................... 80.8 24.20 198,522 8,203 24.9 24.1 16.5 11.8 7.4 148,464 6,135 34,923 3,409 7,905 9,526 6,478 22,625 11,543 33.15 11.7 95,876 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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DELAWARE 

DELAWARE 
See SIMS consumer market map and data- at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

DOVER (2 AM; 1 FM) 
Kent County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WDOV 
1948 

Mutual Network 
Media Code 4 208 0500 4.00 

Dover Broadcasting Co., P. 0. Drawer "B," Denny 
ltd. and Du l'ont Hwy., Dover, Del. 19501. Phone 
302-134-5816. 

I. PERSONNEL 
President-Henry itou. 
Vice-Pres. & nee' Mgr.-Allen Hedgecock. 
Vice-President-Lloyd S. Smith. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco-
UBC Sates. 

Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-
ington, D. C.-Dome-Messervey Co., Inc. 

Atlanta-David Carpenter Company. 

3. FACILITIES 
5,000 w.; 1410 ke. 

Non-directional, days; directional, nights. 
Operating schedule: 6:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 3a, 35, 4a. 5, 6a. 8. 
Rate Protection: UM, 11b, 125, 135, 145. 
Basic Hates: 2115, 220, lib, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60k. 
Cancellation: 70a, 75e. 71b, 73a. 
Affiliated with 51BS Radio Network. 

TIME RATES 

Bates effective May 1, 1965. (Card No. 4.) 
Card received May 24, 1565. 

6. SPOT ANNOUNCEMENTS 

1 min 30 sec 
1 ti... 10.80 7.60 104 ti... 
13 10.30 7.10 156 
'26 9.70 6.85 260 
52 ti. 9.10 6.50 312 

8. PROGRAM TIME RATES 

1 tl 26 tl 52 ti 
1 72.00 68.40 64.80 
1/2 43.20 41.00 39.00 
1/4 hr.......... 28.80 27.35 25.110 
5 min......... 14.40 13.70 12.95 

104 ti 
61.20 
36.80 
24,50 
12.25 

1 min 30 see 
8.65 6.00 
8.15 5.65 
7.55 5.30 
6.95 4.80 

156 t1 260 ti 
57.60 54.00 
34.55 32.40 
23.00 21.60 
11.50 10.80 

W D 0 V-FM 
1955 

Media Code 4 208 0501 2.00 

Dover Broadcasting Co., Drawer 13, Dennys Rd., 
Dover. Del. 15501. Phone 302-739-5816, 

I. PERSONNEL 

President-henry Rau. 
Vice-pres. & Gee! Mgr.-Allen Hedgecock. 
Assistant Manager-Hugh Delaney. 

2. REPRESENTATIVES 
New York, Chicago-UBC Sales. 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 
Atlanta-David Carpenter Company. 

8. FACILITIES 
ERP 10,000 w.; 04.7 me. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht.: 400 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING Seo coded regulations 
Contracts: 40a. 
Affiliated with MRS Radio Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective May 1, 1961. (Card No. 1.) 

Card received June 14, 1961. 

6. SPOT ANNOUNCEMENTS 
1 ti. la ti. 52 ti. 156 U. 

1 minute.... 2.50 2.00 1.75 1.40 
30 seconds.... 2.00 1.60 1.40 1.15 

7. PACKAGE PLANS 

WEEKLY PACKAGE PLANS 
Per week: I min. 30 see. 1 min. 

7 tizzies 14.00 11.00 21 times._ 29.00 
14 times 22.00 17.00 28 times._ 35.00 

8. PROGRAM TIME RATES 
I tl. 13 ti. 28 ti. 

1 hour  ........... 25.00 23.00 21.50 
1/2 hour --- 15.00 14.00 13.00 
5 minutes  4.50 4.00 3.75 

30 see. 
23.00 
28.00 

WKEN 
1957 

Media code 4 208 1000 4.00 

Capitol Broadcasting Corp., Box 553, Dover, Del. 
19901. Phone 302-674-1234. 

I. PERSONNEL 
General Manager-Tom Dutton. 
Commercial Manager-J, H. Stayton, 

3. FACILITIES 
500 w. days, 1,000 w. nights; 1600 he. 
Non-directional-days, directional-nights, 

Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, lib, 3c, 3d, 40, 4d, 5, 6a, 75, 8, 
Rate Protection: lUa, lic, 125, lib, 14b, 15e. 
Basic Rates: 205, 21b, 21d, 2.3a, 24a, 26, 285, 29e, 

25b, lid. 
Contracts: 40a, 44s, 46, 47a, 48, 510, 
Comb.; Cont. Discounts: 605, Ola. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: eo. 82. 

TIME RATES 

No, 7 Eff 12/1/68-Ree'd 10/21/68, 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x I04x 

1 min.  11.50 9.20 8.25 7.35 6.90 
30 sec.  8.60 6.00 6.20 5.50 5.10 
Fixed positions may be bought in 1-minute 
only. 

7. PACKAGE PLANS 

PER WK, ROS: 6 ti 12 ti 18 ti 36 tl 
1 min  4.60 3.65 3.45 2.95 
30 sec/less  3.45 2.95 2.75 2.50 
Weekly schedule provided 48 hours in advance. 

8. PROGRAM TIME RATES 
Ix lax 26x 

1 hr  57.50 46.00 41.40 
1/2 hr  34.50 27.60 24.80 
1/4 he  23.00 18.40 16.50 
10 min  20.10 16.10 14.40 
5 min..._   14.30 11.50 10.35 

52x 104x 
36.80 34.50 
22.00 20.70 
14.70 13.80 
12.80 12.00 
9.20 8.60 

260x 
28.75 
17.25 
11.50 
8.90 
7.15 

9. PARTICIPATING PROGRAMS 

Speak Your Piece-Mon tara Fri 12:15-1:30 pm, 5 
10-min programs per wk, fiat 54.00 (minimum 4 
wks). 
Going and Coming-Mon thru Fri, 2 spots per day 
(1 am, 1 pm), liat ea 9.20. Mon thru Fri 4 spots per 
day (2 am, 2 pm), flat ea 8.00. 

10. SPECIAL FEATURES 

NEWS/STOCKS/WEATHER/SPORTS 
PER WK, FLAT: SU 12 ti 18 tl 
5 min  42 66 82 
1/4 hr, noon-12:15 pm, 5:45-6 pm, 6 ti, fiat, 66.00. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 mk-10% 52 k-20 % 
Applied in advance, subject to short rate. 

GEORGETOWN 
Sussex County-Map Location C-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WJWL 
1951 

Media Code 4 208 1500 3.00 

Scott Broadcasting, Du l'ont Hwy., Georgetown, Del. 
19947. Phone 856-2567. 

I. PERSONNEL 
General ilituisger-Edward Marna. 

2. REPRESENTATIVES 
New York-Dtrect, 
Chicago-Walton Broadcasting Sales Corporation, 

3. FACILITIES 
Lulu w. days; 900 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4s, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 145. 
Basle Rates: 225, 23a, 211), 20a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 605, 60k. 
Cancellation: lOa. 70e, 71a, 73a. 

TIME RATES 
Rates effective April 1, 1561. (Card No. N.) 

Card received March 28, 1562, 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. a min. 1 min. 

1 time.. 100.00 60.00 35.00 20.00 10.00 
13 nines 50.00 55.00 33.00 18.00 9.75 
26 times 80.00 50.00 32.00 17.00 9.50 
52 times 75.00 47.00 30.00 15.00 9.25 

156 times 70.00 411.110 28.00 14.00 9.00 
260 times 65.110 37.00 25.00 12.75 8.50 
312 times 60.00 30.01 23.00 11.00 7.50 

7. PACKAGE PLANS 

364 ti. WEEKLY SATURATION PLAN 
1.25 1-minute Each Per wk. Each Per wk. 
1.00 12 times.. 7.50 90.00 24 times__ 6.50 156.00 

18 times.. 7.00 126.00 36 times_ 6.00 216.00 

20 or 30 seconds: 
12 times.. 5.60 67.20 24 times__ 4.90 117.60 
18 times.. 5.25 94.50 36 times__ 4.20 151.20 

10-seconds: 
24 times.. 3.75 90.00 48 times._ 3.25 156.00 
36 times.. 3.50 128.00 72 times-- 3.00 216.00 

52 ti. 10-second announcements-50% applicable station 1-
20.00 minute rate, may not be combined with other an-
12.00 nouncements for purposes of establishing frequency 
3.25 discounts. 

260X 
5.75 
4.30 
rates 

MI LFORD 
Sussex County-Kent County-Map Location C-5 

See SRDS consumer market map and data at begin • 
ulng of the State. 

WTHD 
1953 

IMO 
Media Code 4 208 1550 8.00 

Broadcasters. Inc.. Box 324, Milford, Del. 19963. 
Phone 302-422-7575. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Thomas H. Draper. 
Vice-President-Sid Shaw. 

3. FACILITIES 
500 w.; 931.1 kc. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 40, 4d, 5, 6a, 7b, 8, 
Rate Protection: 10a, 11a, 12a, na, 14a, 15a. 
Basic Rates: 2013, 21e, 22b, 24b, 28e. 
Contracts: 51a, 51e. 
Comb.: Cont. Discounts: 60a, 60c, 60d, 60f. 
Cancellation: 70e. 

TIME RATES 
No. 2 Eff 7/15/69-Reed 7/9/69. 

6. SPOT ANNOUNCEMENTS 
60 it 1 min 30 sec 10 sec 
2.50 1 x  7.50 6.00 3.75 
2.30 500 x  6.00 4.80 3.00 

8. PROGRAM TIME RATES 
Ix I3x 280 52x I04x 260x 312x 

1 hr  75.00 68.00 65.00 60.00 55.00 50.00 45.00 
1/2 hr  45.00 43.00 41.00 39.00 37.00 35.00 33.00 
1/4 hr  25.00 23.00 21.00 19.00 18.00 17.00 16.00 
10 min.  20.00 17.00 15.50 14.00 12.00 11.00 10.00 
5 min....   10.00 9.50 9.00 8.50 8.00 7.50 6.50 

NEWARK 
New Castle County-Map Location B-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WNRK 
1964 

American Contemporary Ntwk 
Subscriber to the NAB Radio Code 

Media Code 4 208 2000 3.00 

Radio Newark, Inc., Box 425, Walther Rd. & Old 
Baltimore Pike, Newark, Del. 19711. Phone 302-
737-5200. 

Other office: 1217 King St., Wilmington, Del. Phone 
302-656-7779. 

STATION'S PROGRAMMING DESCRIPTION 

WNRK: Programmed for young adults and adults. 
MUSIC 70%: current hits handled by 3 air person-
alities. NEWS: emphasis on local news. Network 
news at :55. Local summaries on hour. SPORTS: 
7:30 am, 5:30 pm, handled by 4 man staff employ-
ing 1 mobile unit. Telephone talk show 9-9:55 am 
M-F. Swap shop 2-2:55 pm, M-F. School news 
3:30 pm, 11-Sat, University news 12:10 pm M-Sat. 
Stock market report 5:25 pm Mg?. Live sports: high 
school and professional football, little league base-
ball. Air personalities and mobile unit available for 
remote broadcasts. Contact Representative for further 
details. Rec'd 6/4/69. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-William S. Cook. 
Sales 51anager-Robert D. Butler. 
Production 51anager-Dan Casey. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
500 w. days: 1260 lee. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5, GENERAL ADVERTISING See Mies regulations 
General: 3a. 4a, 4d, 5, 6a. 7a. 
Rate Protection: 12b. 
Basic Rates: 22a, 225, 23a, 24a, 25a, 26, 28b, 29a, 
Contracts: 400, 45, 46, 48. 
Comb.: Cont. Discounts: 605, 60k, 61a, 615. 625. 
Cancellation: 70a, 70e, 710. 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf   Itec'd 11/20/67. 

7. PACKAGE PLANS 

1 MINUTE 
PER WK: I ti 5 ti 10 ti 20 tl 30 ti 40 ti 
1 wk  12 00 10.50 10.00 9.50 9.00 8.50 
13 wk  11.50 10.00 9.50 9.00 8.50 8.00 
26 ttk  11.00 9.50 9.00 8.50 8.00 7.50 
52  9.58 9.00 8.50 8.00 7.50 7.00 
30 sec: 80% of 1-min. 
10 sec: flat, 4.00. 
1-min and 30 sec spots may be combined to earn 
frequency discount. 
10 sec spots may not be combined with 1-min and 
30 sec spots to earn frequency discount. 

8. PROGRAM TIME RATES 
Ix 26x 52X 

1 hr 70.00 06.50 64.75 
1/2 hr._ ..... 42.00 40.00 39.00 
1/4 hr  28.00 26.75 26,00 
10 min.  21.00 20.00 19.50 
5 min  14.00 13.25 13.00 

SEAFORD 

I04x I56x 312x 
63.00 
37.50   
25.00 22.50 17.00 
19.00 17.00 12.75 
12.50 11.25 8.50 

(CIL) 

Sussex County-Map Location C-5 

See SRDS consumer market map and data at begin. 
nine of the State. 

WSUX 
1955 

Media Codo 4 208 2500 2.00 

Elizabeth and W. Courtney Evans dba Sussex Broad-
casting Co., Box 669, hwy. 13, Seaford, Del. 
19973. Phone 302-629-7933, 7934, 

I. PERSONNEL 
General Manager-Elizabeth Evans (Mrs.). 

3. FACILITIES 
1,000 w. days; 1280 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 105, 11b, 14b. 
Basic states: 22a, 22b, 23a, 24a, 25a, 26, 285, 29a. 
Contracts: 40a. 45, 46, 48. 
Comb.; Cont. Discounts: 600, 60k, 61a, 615, 625. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates received January 19, 1958. 

O. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. 

1 time......   35.00 24.00 17.00 14.00 6.00 
13 times.... 53.50 33.50 23.50 16.50 13.50 5.75 
26 times.... 53.00 33.00 23.00 16.00 13.00 5.50 
52 times.... 51.50 31.50 22.50 15.00 12.50 5.25 
104 times_ 51.00 31.00 22.00 14.00 12.00 5.00 
156 times_ 48.50 29.50 21.50 13.00 10.00 4.75 
260 times_ 40.00 27.00 18.00 11.00 9.00 4.50 
312 times.... 45.00 26.00 17.00 9.00 7.011 4.20 
CI Station break. 

WILMINGTON (4AM; 2 FM) 

(a) 
5.00 
4.75 
4.50 
4.25 
4.09 
8.75 
3.50 
8.00 

New Castle County-Map Location B-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WAMS 
1947 

DUD 
A Rollins Group Station 

Media Code 4 208 3000 2.00 

Rollins Broadcasting Co., Inc., Bor 3677, Wilming-
ton, Del. 19807. Phone 302-654-8881. 

STATION'S PROGRAMMING DESCRIPTION 

WAMS: Programmed for adults, young adults and 
teens. 
Alit PERSONALITIES handle all segments. MUSIC 
80%; current hits and trend music. NEWS 15%; 
5 min at :55 and headlines at :30, national, inter-
national, local area and community news. 5 min 
sports report during am and pm drive times. 3 man 
news department, 1 mobile unit. 5 min public affairs 
program 3 tiznes a day. School of the week feature 
5 titnes a day. Sun: 0 hours religious programming, 
90 min public affairs. Personalities available for re-
mote broadcasts, store openings, etc. Contact Repre-
sentative for further details. 'teed 12/1/67. 

I. PERSONNEL 
President-0, Wayne Rollins. 
General Manager-John F. Cundlff, 
Program Director-Roger Holmes, 

2. REPRESENTATIVES 
Rollins Broadcasting. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 1380 ke. 

Directional. 
Operating schedule: 5-1 am. EST. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 30, 40, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10e. 11e, 12e. 13e, 14e. 
Basic Rates: 200. 23a, 24a, 290. 
Contracts: 40a, 425, 45, 46, 47a. 
Comb.; Cont. Discounts: 60k, 61a, 615, 61e, 62b. 

62e. 
Cancellation: 70a, 70e, 71a, 73a, 
Member: Rollins, Inc. 
These national rates entitle advertiser to best positions 
and preempt It.O.S. accounts. 

TIME RATES 
Eft 11/15/66-Reed 11/23/66. 

Daytime-Mon thru Sun 6-9 am & 3-7 pm. 
Nighttime-Mon thru Sun all other times. 

O. SPOT ANNOUNCEMENTS 
DAYTIME 

Ix 52x I56x 260x 500x 
1 min  18 17 16 15 14 

NIGHTTIME 
lx 52x 156x 260x 500x 

1 min  14 13 12 11 10 
Fixed position, less than 12 per wk, flat ea  18 
30 sec: 80% of 1 min. 10 sec: 50% of 1 min. 

(This listing nonrated on next page) 
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Wilmington-W A M S-Continued 
7. PACKAGE PLANS 

DAYTIME 
12 01 18 tl 24 ti 30 ti 36 01 

Wkly Packages_ _ 16 15 14 13 12 
NIGHTTIME 

Wkly Packages......._.._. 12 11 10 9 8 
SO see: 80% of 1 min. 10 sec: 50% of 1 min. 

8. PROGRAM TIME RATES 
5 minutes-1-1/2x the frequency discounted minute 
rate. 

W D EL 
1922 

NBC Radio Network 

A Steinman Station 
Subscriber to the NAB Radio Code 

Media Code 4 208 3500 1.00 
Delmarva Broadcasting Co., 2727 Shipley Rd., Wil 

mington. Del. 19803. Photos 302-478-2700. 
STATION'S PROGRAMMING DESCRIPTION 

WDEL: Programmed for young adults 18-49 years 
old. 
MUSIC: popular selected from current best selling 
singles and albums. NEWS: 5 min on hour network. 
Local every half hour. Extended summaries 8 am. 
12:15 pm & 11 pm, information 90, 5-6:30 pm. 4 
man news staff plus stringers. SPORTS: 2 reports 
per hour in am and pm drivetime. Live major league 
football and baseball, local live football and basket-
ball. Business news and stock market reports 8:10 am 
& 5:50 pm. Telephone talk 6:30-8 pm, M-F. Contact 
Representative for further details. Rec'd 6/23/69. 

I. PERSONNEL 
Station Executive-Clair R. MeCo'lough. 
Station Manager-Harvey C. Smith. 
National Sales Representative-II. Eugene Peters. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Steinman Radio Stations: See Rep & 18/0 pages. 

3. FACILITIES 
5,000 w.; 1150 ke. Directional. 
Operating schedule: 5-1 am. EST. 

4. AGENCY COMMISSION 
15/0 time only: 20th of following month. 

U. GENERAL ADVERTISING See ceded regulations 
General: la, 25, lb, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. lle, 12e, 13e, 14e, 15a. 
Basle Rates: 20b. 21b, 21d, 22a, 22b, 230, 23b, 24c 

250, 26, 28a, 29a. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47e, 48, 51e. 
Comb.; Cont. Discounts: 606, 61a, 62a. 
Cancellation: 705, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
AM facilities: WSTW (FM). 
Affiliated with NBC. 

TIME RATES 
Eff 7/1/68-Ree'd 5/29/68. 

AA-Mon thru Sat 6:30-10 am. 
A-Mon thru Sat 4-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 ti 12 ti 18 tl 24 ti 30 ti 
AA ...... ... 22 21 20 19 18 
A     19 18 17 16 15 

  17 16 15 14 13 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
1-MINUTE BULK RATES 

PER YR: 250x 500x 1000x 2000x 
AA 21 18 16 14 
A   18 16 14 12 

16 14 12 10 
8. PROGRAM TIME RATES 

Ix I3x 260 52x 104x 156x 260x 
1/2 hr........ 72.00 68.50 65.00 61.75 58.75 55.25 52.50 
1/4 hr.__ 48.00 45.50 43.25 41.00 39.00 37.25 35.50 
5 min  30.00 28.00 26.00 24.00 22.00 21.00 19.50 
Programs to be used within 12 month period to earn 
discounts. 

W D E L-FM 
NOTE: 'The call letters of this station have been 
changed to: 

WSTW (FM) 

'W I LM 
1922 

R AB 

Media Code 4 208 4000 1.00 
Delaware Broadcasting Co., 920 King St., Minting. 

ton. Del. 19801. Phone 302-654-7771. 
I. PERSONNEL 
General Manager-Ewing B. Hawkins. 
Sales Director-Ewing B. Hawkins. 
Program Director-Ray Freeman. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kg. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2e, 2b. 3e, 3d, 4e. 4e. 5, 6e. 7b. 
Rate Protection: 15b. 
Basic Rates: 20s, 21e, 21b. 21e, 2213. 23e. 24e. 24e. 

28a. 33e. 
Contracts: 40a. 41, 44b, 45, 46, 47e. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 601, 61a, 61b, 

62d. 
Cancellation: 70e, 710, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MISS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13 Eff 11/1/66-Reed 1/11/67. 
6. SPOT ANNOUNCEMENTS 
PER WK: I wk 4 wk 13 wk 26 wk 52 wk 
3 U  8.00 
5 ti. 9.50 9.00 8.50 8.00 7.50 
7 ti.____.___ 9.00 8.50 8.00 7.50 7.00 
10 t 8.50 8.00 7.50 7.00 6.50 
14 U.-   8.00 7.50 7.00 6.50 6.00 
30 sec (60 mils): 80% of discounted 1-min. 
10 see (15 wds): 60% of discounted 1-min. 

8. PROGRAM TIME RATES 
5 min: 1-1/2 ti frequency discounted 1-min. 

9. PARTICIPATING PROGRAMS 
It's Your Nickel: I v.* 4 wit 13 wk 26 wk 52 wk 

Full part...._.._ ............. 130 120 113 103 96 
1/2 part 80 75 68 64 58 

Bob Kelley Snorts: 
6 per wk. 120 113 103 96 86 

64 58 52 68 
!O. SPECIAL FEATURES 

NEWSCASTS 
PER WK: I vat 4 wk IS wk 26 wk 52 wk 
3 tL_ _ ...... _.  60 56 52 47 43 
6 ti 100 93 86 79 72 
12 ti 180 168 156 144 130 

MBS NEWS 
Rotation   100 90 80 70 60 

WJ BR (FM) 
1957 

F im1:1 
Media Code 4 208 4500 0.00 

Reynolds Broadcasting Co., 2617 Ebright Road, Wil-
mington. Del. 19803. Phone 302-475-4000. 

STATION'S PROGRAMMING DESCRIPTION 
WJBR(FM): Programmed for adults. 
MUSIC: instrumental popular standards with some 
film and showtunes, plus 1 vocal group or chorus per 
hour. NEWS: broadcast every 2 hours, and consists 
of 5 min and 1 min reports with emphasis on na-
tional and international news, plus important local 
and regional news. Special weather reports made 5 
times daily. COMMERCIAL POLICY: double spot 
at :15, :30 & :45, Single spot before commercial 
news on hour. Contact Representative for further 
details. Itec'd 3/28/68. 

I. PERSONNEL 
Gen'l & Sales Mgr.-John B. Reynolds. 
Sta. Mgr. & Prog. Dir.-John B. Reynolds, yr. 
Program Manager-Ed Hunt. 

2. REPRESENTATIVES 
Jack Mash & Co.. Inc. 

3. FACILITIES 
ERP 50,000 w. (hertz.), 50,609 w. (vert.); 99.5 roc. 

Stereo. 
Operating schedule: 24 hrs. daily. EST. 
Antenna ht: 500 ft. above average terrain. 

4., AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 4d, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Ratee: 20b, 22a, 24b, 25e, 28b, 29e. 
Contracts: 40e. 
Comb.; Cont. Discounts: 60e. 61a. 
Cancellation: 70a. 710. 

TIME RATES 
Eff Reed 3/2/67. 

6. SPOT ANNOUNCEMENTS 
Ix 130 52x 104x I56x 260x 520x 1040x 

1 min 25 24 23 21 19 18 16 15 
7. PACKAGE PLANS 
PER WK, EA: 6 ti 12 11 18 01 
1 min  23 18 16 
30 sec: 80% of 1-min rate. 
Package Plans cannot be combined for frequency dis-
counts. 

(D) 

WNRK 
NEWARK 

City of license. Newark, Delaware. 
Wilmington-1010 Washington St., Wilmington, Del-

aware. Phone 302-654-2894. 
See listing under Newark. Delaware. 

WS ER 
ELKTON, MD. 

City of license Elkton. Md. 
Considered by the American Entertainment Network 
as their Wilmington, Del. outlet. 
See listing under Elkton, Md. 

WSTW (FM) 
(formerly W D EL- F M ) 

1949 

e 
A Steinman Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 208 4700 6.00 
Deimana Broadcasting Ca., 2727 Shipley Rd., Wil-

mington, Del. 19803. Phone 302-478-2700. 

I. PERSONNEL 
Station Executive-Clair R. McCollough. 
Station Manager-Harvey C. Smith. 
National Sales Representative-IL Eugene Peters. 

2. REPRESENTATIVES 
The Meeker Company. Inc. 
Steinman Radio Stations: See Rep & 5/0 pages. 

3. FACILITIES 
ERP 50,000 w. (boric.), 50,000 w. (vert.); 92.7 nie. 

Stereo. 
Operating schedule: 5-1:05 am daily. EST. 
Antenna ht.: 460 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 20th following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3d, 4a. 4d. 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12e. 13e, 14e. 15a. 
Basic Rates: 20b, 21b, 21d, 22a, 22b, 23a, 23b, 24e, 

25a, 26, 28a, 29a. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47e, 48, 51e. 
Comb.; Cont. Discounts: 60b, 61a, 62a. 
Cancellation: 705, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
AM facilities: WDEL. 

TIME RATES 
Elf 11/1/66-Rec'd 10/7/66, 

6. SPOT ANNOUNCEMENTS 
1-MINUTE AND 30-SECOND 

ANNOUNCEMENTS 
PER WE: 
1-12 wk: 1 it 

10 or 
5 timare ti 
9.00 8.00 

tot ___---- 10.00 45.00 80.00 
13-2-5 iv-Fr__ __ _  
ea   9 50 3.50 7.60 
tot 9.50 42.50 78.00 
26-51 wk: 
ea   9 00 8.00 7.20 
tot 9 00 40.00 72.00 
52 wk: 

8.50 7.60 6.85 
tot 8.50 38.00 68.50 

DELAWARE 
8. PROGRAM TIME RATES 

al hr t1/2 hr 5 mhs 
1 ti   70 00 42.00 21.00 
2 ti   63 00 38.00 19.00 
3 tL_   59 50 35.50 13.00 
5 or more   56 00 33.50 17.00 

(") 1 hour or 55 minutes. 
(I) 1/2 hour or 25 minutes. 

WTUX 
1947 

Media Code 4 208 5000 0.00 
Port Frets Broadcasting Co. ' Inc., 1400 marker St.. 

Wilmington, Del, 19899, Phone 302-655-8821. 
STATION'S PROGRAMMING DESCRIPTION 

WTUX: Programmed for adults and young adults. 
MUSIC: Instrumental film music, showtunes. stand-
ards, and middle-of-the-road. Limited chorus and 
small vocal groups. NEWS: 5 min news on hour. 
1 min headlines on half hour. 10 min news 6:55 DIII. 
15 min noon news. Weather every half hour. 3 full 
weather reports, including marine and 5 day outlook. 
daily. 5 min sport program in both am and pm 
drive time. Beeper news from federal, state, county, 
and city. Weekly shopping Ups. FBI program, state 
development program, community bulletin board, 
school report, news notes, agriculture report, salute 
to servicemen. Contact Representative for further 
details. Reed 8/21/68. 

I. PERSONNEL 
President-Gordon K. Macintosh. 
Vice-President-William IL Ewing. 
Program Director-Charles H. Collins. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1.000 w. days; 1290 kg. Non-directional. 
Operating schedule: 5:30 am to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when renderea. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a. 2b, la, lb, 3d, 4a. 5, (ib. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a. 21b, 21c, 21d. 22e. 226, 23e, 

23b, 24b, 26. 27, 28a, 29a, 29b. 30, 33a, 
Contracts: 40a, 422. 42e, 43, 44a, 45. 46. 48, 49. 50. 

51a, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f„ 60h, 61e. 

62a. 62b, 62d. 
Cancellation: 70a, 70e. 71e, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective March 15, 1947. (Card No. 1.) 
Rev. (Sat. Pkg. Plan) rec'd May 25, 1964. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec 
1 ti._ - 10.00 7.50 
26 ti  9.50 7.10 
52 ti. 9.00 6.75 
104 ti. 8.50 6.40 
156 ti  8.00 6.00 
260 ti  7.50 5.60 
312 ti....._ ............. ________._ 7.00 5.25 

7. PACKAGE PLANS 
SATURATION PACKAGE PLAN 

PER WE: 1 wk 7 wk 13 wk 28 wk 
ti ... ____ 8.00 7.75 7.50 7.25 

18 7.00 6.75 6.50 6.25 
24 ti... . 6.50 6.25 6.00 5.75 
30 ti_ . 6.00 5.75 5.50 5.25 
36 ti... . 5.50 5.25 5.00 4.75 

IDENTIFICATIONS 
21 announcements._ 50.00 70 announcementi_ 134.00 
35 announcements...* 75.00 

DISCOUNTS 
Frequency discounts allowed as earned. All discount» 
allowed must be earned within 1 year from the start-
ing date of contract. Announcements and programs 
cannot be combined to earn larger discounts. All 
rates guaranteed 1 year from date of lut broadcast 
with or without interruption. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 ti__ _ 80.00 45.00 
28 76.00 42.75 
52 U._   72.00 40.50 
104 tL  68.00 38.25 
156 tL  64.00 38.00 
260 ti._ 60.00 33.75 
312 ti  58.00 31.50 

ID 
5.00 
4.75 
4.50 
4.25 
4.00 
3.75 
3.50 

1/4 hr 10 mln 5 min 
27.00 20.00 15.00 
25.85 19.00 14.25 
24.30 18.00 13.50 
22.95 17.00 12.75 
21.60 16.00 12.00 
20.25 15.00 11.25 
13.95 14.00 10.50 
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A D E G 1  DISTRICT OF COLUMBIA 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Rodio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership — thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

DISTRICT TOTAL 634,500 Washington  727,400 
METRO AREAS Total Metros  727,400 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 
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District, Metro Area Data 
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Estimates for:  Consumer Spendable Income-1909    Retail Sales-1968   Passen- Farm Gross 
DISTRICT % Distribution of Families — Total Retail Sales—  By Selected store Types  ser Popu- Farm 

Population Households Per 3000 5000 8000 10000 15000 Per General Home Auto- Service Cars !Mien Income 
1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. /Weil Fur . motive Station 1/1/69 1/1/69 1968 

Metropolitan Area (000) (000) (5000) (5) 4999 7999 9999 14999 over MOO) (5) 0000) MOO) 0000) ($000) ($000) ($000) (000) (000) ($000) 

DISTRICT OF 
COLUMBIA TOTALS... 809.5 268.34 3,015,201 11,236 15.0 21.2 14.9 20.4 22.8 1,939,278 7,227 309,483 118,743 360,323 155,742 137,525 306,893 102,446 206.61 

Washington, D. C.t 
Metro Area  2,692.9 789.21 9,403,912 11,916 10.0 22.5 13.9 22.6 27.7 5,215,398 6,608 1,050,762 268,910 879,389 300,575 265,419 985,379 324,380 960.69   

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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DISTRICT OF COLUMBIA 
See SRDS consumer market map and data at begin-
ning of the District. 

THE DISTRICT OF COLUMBIA OBSERVES 

DAYLIGHT SAVING TIME. 

WASHINGTON ( 16 AM; 14 FM) 
(including Alexandria, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg, 
Rockville, Silver Spring, Wheaton, Md.) 

Alexandria, Arlington Co., Va.-Map Location J-3 
Arlington. Arlington Co., Va.-Map Location J-3 
Bladensburg, Prince Georges Co., Md.-Map Loca-

tion H-5 

Falls Church, Fairfax Co., Va.-Map Location J-3 
Bethesda, Montgomery Co.. Md.-Map Location G-4 
Rockville, Montgomery Co., Md.-Map Location G-4 
Silver Spring. Montgomery Co., Md.-Map Location 
G-4 

See SRDS consumer market map and data at begin-
ning of the District. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to Imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in lb. area. 

WASH (FM) 
1945 

WASHINGTON, D. C. 

METRO RADIO SALES 

DVi FIMU 
Media Code 4 289 0400 5.00 

Metromedia Stereo, A Division of Metromedia. Inc.. 
5151 Wisconsin Ave., N. W.. Washington, D. C. 
20016. Phone 202-244-0700. Telex 80-612. 

I. PERSONNEL 
Vice-Urea. & Geai Mgr.-William Dalton. 
Sales Manager-Sydney Abel. 
Program Director-Michael Connors. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
ERP 50,000 w.; 57.1 me Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 gross time; payable 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 21. lb, 3a, 313, 3d, 4a, 4d, 5, 6b, 7b. 
Rate Protection: 10e. lle, 12e. 13e, 14e. 
Basic Rates: 10b, 214. 221, 23a, 24a, 24e, 25e. 27. 

30. 33d. 
Contracts: 41. 44b, 46, 49. 
Comb.; Cont. Discounts: 60e, 601, 610. 61b. 
Cancellation: 700, 70e, 710, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
No. B EE 7/1/69-Reed 6/27/69. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sun 6-1 ara-Specified) 

PER WK, EA: 1 ti 6 ti 12 ti 18 11 24 ti 
1 min  17 15 13 12 10 
20/30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

YEARLY CONTRACT 
1 min. 1000 0. ea  7 
Scheduled ROS with representation in all available 
time periods. Number of spots por week, and weeks 
scheduled as requested by advertiser. Subject to 
ROS avallabilitles. 

7. PACKAGE PLANS 
PER WK, EA: 12 ti 18 tl 24 ti 36 ti 48 ti 
1 min  - 10 9 8 7 6 
ROS with representation in all time periods. 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
2-5 min-1-min specified rate plus 10%. 
All spots, features and programs combine for fre-
quency combination discounts. 

CONSECUTIVE WL'EK DISCOUNT 
26 wk-10% 52 wk-15% 
Applied as earned. 
Rateholder: 25.00 minimum weekly expenditure. 

WAVA 
1946 

ARLINGTON, VA. 

Subscriber to the NAB Radio Code 
Media Code 4 209 0800 6.00 
United States Transdynamics Corp., 1901 Ft. Meyer 

Dr.. Arlington, Va. 22209. Phone 703-522-1111. 
STATION'S PROGRAMMING DESCRIPTION 

WAVA: Programmed for adults. 
NEWS: all news all the time with international, 
national, local, regional, sports, weather, time, on-
the-spot reports, traffic, editorials, business, stock 
markets, women's world, and interpretive commen-
taries, programmed in half hour blocks. Interviews, 
conversation, audience participation Sun 2-4 pm. 
Weekend features within all news format, fishing 
reports, places to go, beach and boating features, 
water, temperature, etc. Contact Representative for 
further details. Rec'd 9/25/68. 

I. PERSONNEL 
President-Arthur W. Arundel. 
Vice-Pros. & Gen'l Mgr.-Robert K. Zimmerman. 
Vice-Pres./Sales-Tom Hoyt. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
1.000 w. days; 780 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilitieS See 
WAVA-FM. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 40. 5. 6b, 713, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 16. 
Basle Rates: 22a, 24e, 25a, 28b, 28c, 29b, 30. 31. 

33a. 
Contracts: 400. 41, 42d, 45, 46, 47a, 49. 51b. 
Comb.; Cont. Discounts: 60e. 601, 61a, 62d. 
Cancellation: 70e. 71a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 11 Elf 5/1/69-Reed 5/8/69. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun all day. 
B-7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: I ti 5 ti 1(1 ti 20 ti 30 tl 
1 wk.  24 22 21 20 19 
13 wk.  22 21 20 19 18 
26 wk  21 20 19 18 17 
52 wk.  20 19 18 17 16 

CLASS AA 
1 wk.  22 20 19 18 17 
13 wk  20 19 18 17 16 
26 wk  19 18 17 16 15 
52 wk  18 17 16 15 14 

CLASS A 
1 wk  20 18 17 16 15 
13 wk  18 17 16 15 14 
26 wk  17 16 15 14 13 
52 wk  16 15 14 13 12 
Class B: 50% of A. 
30 sec: 80% earned rate. 10 sec: 50% earned rate. 

7. PACKAGE PLANS 
TRAFFIC TEN PLAN 

(Rotating Mon thru Fri 6-10 am & 3-7 pm) 
2 PER DAY: 1 wk 13 wk 25 wk 52 wk 
1 min.  190 180 170 160 
30 sec  152 144 136 128 

TOTAL SCHEDULE PLAN 
Drive Time  5 8 11 14 
Daytime & Weekend  4 7 10 13 
Evening & Night  3 5 7 9 
PER WK: 12 ti 20 ti 28 ti 36 ti 
1 min  175 250 315 360 
30 sec  140 200 250 288 

DAILY PLANS 
(3 AAA, 3 AA, 6 A. 6 B) 

PER DAY: I min 30 sec 10 see 
18 ti  180 144 90 

WEEKEND PLAN 
SAT & SUN: 1 min 30 see 
15 spots, BTA  150 120 
All rates combine for frequency discount. 
Rateholder: 1 per week at 1-time rate. 

WA V A-FM 
1946 

ARLINGTON, VA. 

Subscriber to the NAB Radio Code 

Media Code 4 209 0801 4.00 
United States Transdynamics Corp., 1901 FL Meyer 

Dr., Arlington, Va. 22209. Phone 703-522-1111. 

I. PERSONNEL 
President-Arthur IV. Arundel. 
Vice-Pres. & Genii Mgr.-Robert K. Zimmerman. 
Vice-Pres./Sales-Tom Hoyt. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
ERP 20,000 w.; 105.1 mc. 
Operating schedule: 24 boars. EST. 
Antenna ht.: 494 ft. above average terrain. 
Partial simulcast operation. Operated separately 
local sunset-6 am. For simulcast facilities see WAVA. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates are identical to WAVA. See that listing. 

WDON 
1954 

WHEATON, MD. 

Subscriber to the NAB Radio Code 
Media Cede 4 209 1200 8.00 

Everett L. DIllard, Prudential Bldg., 1334 G Bt., 
N. W., Suite 505. Washington, D. C. 20005. 
Phone 202-347-1356. 

Studios-11216 Georgia Ave., Wheaton, Md. 20902. 
Phone 301-946-0500. 

I. PERSONNEL 
General Manager-Everett L. Dillard. 
Operations Manager-Jean M. Dillard. 

3. FACILITIES 
1,000 w. days; 1540 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; 2% cash discount 10 dam net 30. 

5. GENERAL ADVERTISING See coded regulations 
General la, 2a, 2b, 3a, 3d, 4a, 4d, 5, lb. 8. 
ltate l'retection: 10e, lle, 12e, 13e, 14e, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 25a, 27, 28b, 

28e. 
Contracts: 40a, 41, 42e. 43, 45, 46, 47a, 51b. 
Comb.: Cont. Discounts: 60a, 60e, 601, 62a, 62d. 
Cancellation: 70a. 70c, 71a, 73b. 

TIME RATES 
Elf  Rec'd 12/5/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 520 78x I56x 3I2x 624x 

1 min 20.00 18.00 16.00 15.00 14.00 13.50 13.00 12.50 
30 sec 16.00 14.40 12.70 12.00 11.20 10.80 10.40 10.00 
10 sec: 60% of 1-min. 

7. PACKAGE PLANS 
ROS 

PER WK: 12 ti 18 tl 24 tl 36 ti 
1 min.  204 270 350 500 
30 sec  164 216 270 400 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  100.00 70.00 40.00 20.00 
13 x  97.20 68.25 39.00 19.50 
26 x  94.30 66.55 37.85 19.00 
52 x  91.40 64.80 37.00 18.45 
78 x  80.60 63.05 36.00 18.00 
156 x  85.80 6L30 35.00 17.50 
312 z  82.90 59.50 34.00 17.00 
624 x  80.00 57.75 32.00 16.50 

eUe 

• 

WEAM 
1947 

ARLINGTON, VA. 

A Thorns Station 

Representatives, Inc. 

CILEI 
Media Code 4 209 1600 9.00 
Thoms Radio-TV Enterprises, Box 589, Arlington, Va. 

22216. 
Offices and Studio- 2131 Crimmins Lane, Falls 

Church. Va. 22216. Phono 703-534-8300. 

I. PERSONNEL 
Prefident-liarold IL Thems. 
Vice-Pros. h Gen'l Mgr.-Harry H. Avefill. 

2. REPRESENTATIVES 
H-It Representatives, Inc. 
Thorns Radio-TV Enterprises, Inc. 

3. FACILITIES 
5,000 w.: 1390 kc. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a. Id, 5, 

6a, 713, 8. 
Bate Protection: 10b, 11b, 12b, 13b, 14b, 16. 
Basle Rates: 20a, 20b, 21b, 21e, 214, 22a, 22b, 23a. 

24a, 25a, 26, 27, 28b, 29a, 30, 31, 32a. 
Contracts: 40a, 41, 42b. 43, 45, 46, 47a, 51b, 51e. 
Comb.; Cont. Diamants: 60a, 60e, 60e, 61a, 61b, 61e. 

62b. 
Caraellation: 70a, 70e, 71a, 73a. 
Free, Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf 1/1/69-Reed 1/13/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm; Sat 10 am-
3 pm. 
A-Mon thru Fri 7 pm-midnight; Sat 3-7 pm. 
B-Mon thru Fri 10 am-3 pm; Sat 6-10 am & 7 
pm-midnight; Sun 6 am-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 6 ti 12 tl 18 ti 24 tl 36 tl 48 ti 
AA ......... _...__.. 36 35 34 33 32 31 
A   31 30 29 28 27 26 
  26 25 24 23 22 21 

30 sec: 80% of 1-min. 10 sec: 70% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10%, 52 wk-15% 

7. PACKAGE PLANS 
ROS-ETA 

PER WK: 6 ti 12 tl 18 ti 24 ti 36 ti 48 ti 
Ea   29 28 27 26 25 24 
Preemptible without notice, 

10. SPECIAL FEATURES 
5-minute Neascasts-1-1/2x applicable 1-minute rate. 

WEEL 
FAIRFAX, VA. 

City of license, Fairfax, Va. 
Considered by American Contemporary Network u 
their IVashington, D. C. outlet. 
See listing under Fairfax, Va. 

WFAN (FM) 
1949 

WASHINGTON, D. C. 

e 
Media Code 4 209 2000 1.00 
The United Broadcasting Co., 5321 First Pl., N. E.. 

Washington, D. C. 20011. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Richard Eaton. 
Vice-President-Bud Myers. 

2. REPRESENTATIVES 
UBC Sales, Inc. 

3. FACILITIES 
ERP 18,400 w.; 100.3 me. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 320 ft. above average terrain. 

DISTRICT OF COLUMBIA 
4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 

Length of commercial copy: Programs 
5 1:45 min. 

10 2:00 min. 
15 minutes__._ ...... .. 2:30 min. 
25 minutes  ....... 2:45 min. 
30 minutes.   3:00 min. 
60 minutes -......_._ ..... _ .... _ 6:00 min. 
Member: Latin Network. 

TIME RATES 

Elf  . Reed 12/4/67. 

6. SPOT ANNOUNCEMENTS 

8. PROGRAM TIME RATES 
1 hr 

1 z  70 

10. SPECIAL FEATURES 
PolitIcal-broadcasts of 5 minutes or longer accept-
able at 1-minute rate payable In advance; no frequency 
discounti. Political copy must be delivered 48 hours 
in advance. 

News 
1:20 min. 
1:45 min. 
2:15 min. 

6 

1/2 hr 1/4 hr 5 min 
50 25 12 

WFAX 
1948 

FALLS CHURCH, VA. 

Subscriber to the NAB Radio Code 
Media Code 4 209 2400 3.00 
Lamar A. Newcomb, Tower Square, Falls Church, Va. 

22046. Jefferson 2-1220. 

STATION'S PROGRAMMING DESCRIPTION 
WEAN: Programmed for adults. M-Sat news on hour 
starting at noon. Local news and weather on half 
hour. RELIGIOUS: programs 6:45-11:30 am. MUSIC: 
11:30 am-sign-off general popular music featuring 
standards, showtunes, film music, middle-of-the-road. 
Civic calendar 5 min twice daily. Sun all religion, 
except 4-5 pm Greek language program. Personalities 
available for remote broadcasts from shopping cen-
ters. individual establishments. store openings, etc. 
Rec'd 8/4/67 

I. PERSONNEL 
Pres. & Sales Mgr.-Lamar A. Newcomb. 

3. FACILITIES 
5.000 w.: 1220 kt Non-directional 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/2 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, 3e, 4b, 44, 5, 6a, 7a, 8. 
Rate Protection: 16a, 11b, 12b, 131a, 14a, 15b. 
Basic Rates: 20b, 21a, 23e, 22a, 233, 24a, 25a, 28a. 

29b, 30, 32a, 33d. 
Contracts: 40a, 41, 42a, 42e, 43, 44a, 47a, 48, 51a, 

51e. 
Comb.; Cont. Discounts: 60b, 604. 60e, 60f, 61a, 62a. 
Cancellation: 70a, 70e, 71b, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 

Elf 2/1/68-Rec'd 1/23/68. 

6. SPOT ANNOUNCEMENTS 
lx 50x 150x 350x 500x 1000x 

1 min............ 12.00 11.25 10.50 9.75 8.75 7.50 
30 sec  9.00 8.50 8.00 7.50 6.75 6.00 

10. SPECIAL FEATURES 
lx 50x 150x 350x 500x 1000x 

Newscasts  20.00 18.50 17.50 16.50 14.75 13.50 

WG AY (FM) 
1959 

WASHINGTON, D. C. 

Alan Torbet 
Associates, Inc. 

EIVI•Flm 

A Connie B. Gay Station 
Media Code 4 209 2800 4.00 
WGAY, Inc. World Bldg., 8121 Georgia Ave., Silver 

Spring, Mel, 20910. Phone 301-587-4900. 

STATION'S PROGRAMMING DESCRIPTION 

IVGAT (FM): Programmed for adults and young 
adults. 
MUSIC: popular standards, showtunes, film music, 
light jazz. Music features 3 contrasting arrange-
ments of same selection, group of songs related to 
central theme. Tempo appropriate to time of day. 
Music clustered in uninterrupted 15 min segments. 
Non-personality format. NEWS: on half hour, head-
lines on hour. 15 min news at 7:45 am. Weather 
feature at :15. Sports feature at :45. Government 
reports, also at :45, covering news of interest to 
government employees. Stock market report and news 
of entertainment world each weekday afternoon fol-
lowing 4:30 pm neuscast. Contact Itepresentative for 
further details. Rec'd 9/1/67. 

I. PERSONNEL 
Pres. & Chrmn. of Bd.-Connie B. Gay. 
Vice-Pres. & Gen'l Mgr.-Ted Dorf. 
Program Director-Bob Chandler. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

(This listing continued on next page) 
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DISTRICT OF COLUMBIA  
Washington-W GAY (FM)-Continued 
3. FACILITIES 
REP 50,000 w.; 99.5 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 372 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-sunrise. For simulcast facilities see WQMR. 

4. AGENCY COMMISSION 
15/0 time only; Payable 10th ot month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3c, 4e, 5, Ms, lb, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15b, 16. 
Basle Rates: 20s, 21e. 22b, 23a, 24a. 24c, 25a, 21', 

28b, 28c, 29b, 31, 32b, 33a. 
Contracts: 40a, 41, 42a, 43, l4a, 45, 46, 47a, 48, 49, 

50. 51e. 
Comb.; Cont. Discounts: 60g, 601, 61e. 62a. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
AM facilities: WOMB. 
Sold in combination with WQMIt. See that listing 
for rates. 

TIME RATES 

Eff 7/1/68-Rec'd 11/29/68. 
AA-8 pm-midnight. 
A-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 6 ti 12 01 
AA   20.00 18.00 16.00 
  10.00 9.00 8.00 

18 ti 24 ti 36+ 
15.00 14.00 13.00 
7.50 7.00 6.50 

WGMS WGMS-FM 
1946 1945 

BETHESDA, MD. 

• 
WO RADIO sifiliSENTAWES, INC 

Efil F IMO 
An RICO General Station 

Media Code 4 209 3200 6.00 
IMO General Inc.. 5100 Wisconsin Ave. N. W.. 
Washington. D. C. 20016. Phone 202-244-8600, 

I. PERSONNEL 
General Manager-Ronald L. Ruth. 
General Sales Manager-Godfrey Lebhar. 
Program Director-Harry Ward. 

2. REPRESENTATIVES 
RII0 Radio Representatives, Inc. 
Toronto-REO Distributing Corp. of Canada, Ltd. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 570 Ito. 
Directional-separate patterns day and night. 

Operating schedule: 6 am-midnight. EST. 
FM-ERP 20,000 w.: 103.5 me. Stereo. 
Antenna ht.: 435.4 ft. above average terrain. 
Operating schedule: 24 hrs. daily. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 3a, 3b, 3c, 3d. 45. 4d, 5. Ca, 7b, 8. 
Rate Protection: 10e. 11c, 12e. 1.3e. 14c. 16. 
Basic Rates: 20b, 210. 24a, 250. 26, 27, 28b, 20e. 

30, 33a. 
Contracts: 40a, 41, 4213. 42d, 44b, 45, 46. 51a, 51b, 
Comb.: Cont. Discounts: 000. 60h. 601. 62d. 
Cancellation: 700. 70e. 71a, 72, 73s. 
Pend. Services: 80. 81, 82. 
RHO Broadcast Code applies. Commercial allowances 
may fall below stated maximum because of classical 
music format. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13 Eft 7/1/69-Reed 6/9/69. 
AA-Mon thru Fri 6-10 am & 3-11 pm; Sat 6 em-
it pm; Sun noon-11 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WK, EA: 

6 ti 12 ti 18 ti 24 ti 30 ti 35 ti 40 ti 
1 min.  20 29 28 27 26 25 24 
30 sec  24 23 22 21. 20 19 18 

CLASS A 
1 min  26 25 24 23 
30 sec  21 20 19 18 17 16 15 
10 see: 60% of 1-min. 

RATEHOLDERS 

  30 

7. PACKAGE PLANS 
BULK RATE 

500x 1000x 1500e 2000x 
Ea   24 21 18 15 

TOTAL AUDIENCE PLANS 

(2/3 AA, 1/3A) 
PER WK, EA: 15 ti 25 ti 
1 min_  24 22 
30 sec: 80% of 1-min. 

10. SPECIAL FEATURES 

NEWS/FEATURES 
WKLY: 3 ti 5 ti 10 ti 15 ti 20 
Ea   50 40 35 

FREQUENCY DISCOUNT 
13 wk-5% 52 wk-10% 

WH FS (FM) 
1861 

BETHESDA, MD. 

FIMU 

Media Code 11 209 3600 7.00 

High Fidelity Broadcasters, Inc., 4853 Cordell Ave., 
Bethesda, Md. 20014. Phone 301-656-0600. 

I. PERSONNEL 
Manager-J. Alvin Jeweler. 
Sales Manager-Jacob Einstein. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 2,300 w.; 102.3 mc. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 340 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 25, 2b. 3a. 3d, 4a, 5, 6a. 7a, 8. 
Rate Protection: 15b, 16. 
Basic Rates: 20a, 24b, 28a, 28e, 29a, 33a. 
Contracts: 405. 45, 46, 47e. 51b. 
Comb.; Cont. Discounts: 60a, 60f, 61b. 62b. 
Cancellation: 70b, 70d. 71a, 73a. 
Prod. Services: 80. 82. 
Member: The Groskin Group. 

TIME RATES 
Eff  Rec'd 1/3/67. 

6. SPOT ANNOUNCEMENTS 
lx 15e 30x 60x 125e 250e 500x 

1 min  15.00 14.00 13.00 12.00 11.00 10.00 9.50 

8. PROGRAM TIME RATES 
lx 15e 30e 60e 125e 260e 500e 

1 hr_______ 105 100 95 90 86 82 78 
1/2 hr  79 75 71 67 64 61 58 
5 rolas  44 42 40 38 36 34 32 

WINX 
1940 

ROCKVILLE, MD. 

Media Code 4 209 4000 9.00 
Montgomery County Broadcasting Co., Inc., Radio 

Center. Rockville. Md. 20850. Phone 301-424-9292. 

STATION'S PROGRAMMING DESCRIPTION 
WINK: Programmed for young adults and teens. Air 
celebrities emcee entire operation. 80% music, 15% 
news and public service 6 am-12M. Local on-the-spot 
news facilities. Network national and international 
news 5 min per hour on half hour. Detailed local and 
regional neather. 3 sports shows daily II-Sat, plus 
sports scores every 15 min 2:30 pm-12M M-San. 
Station participates in community activities, fund 
drives, school and civic events. Station basketball 
team available for charities. Personalities available 
for appearances. Studio facilities available for inter-
views and celebrity visits. 15 min local business news 
6 pm Wed. Variety of contests and stunts. COM-
MERCIAL POLICY: 9 minutes per half hour seg-
ment. Contact Representative for further details. 
Rec'd 7/28/67. 

I. PERSONNEL 
President-itichard Eaton. 
Vice-Pros. Sales-Pierre D. Eaton. 
Sales Manager-Mark Zander, 

2. REPRESENTATIVES 
UBC Sales. 

S. FACILITIES 
1,000 w. days, 500 w. nights; 1600 he. 
Non-directional. 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 

15/0 time and live charges. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 3b, lc, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 16. 
Basic Rates: 20a, 20b, 21b, 21c. 21d, 22a. 23a, 24a, 

25a, 26, 27, 281). 29a, 30, 31. 32a. 
Contracts: 40a. 41. 42b, 43, 45, 46. 470. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 61a, 61b, 61e. 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with MUS Radio Network. 

TIME RATES 
Eff 4/1/67-Itec'd 4/7/67. 

AA-Mon thru Fri 6-10 am & 3-7 pm; Sat 10 am-
3 pm. 
A-Mon thru Fri 10 am-3 pm & 7 pm-6 am; Sun 
all day. 

7. PACKAGE PLANS 
-AA- -A-

PER WK: 1 min 30 see I min 30 see 
10 ti 20 18 18 16 
20 ti.  18 16 16 14 
30 ti  16 14 14 12 
40 tt  14 12 12 10 

CONTRACT DISCOUNTS 
22 21 20 26 wk-5% 52 wk-10% 

WJMD (FM) 
1949 

BETHESDA, MD. 

Dri.F IMO 

Media Code 4 200 4400 1.00 
Atlantic Broadcasting Co., Radio Music Hall, 815 

35 ti 50 ti Vee St. N. W., Washington, D. C. 20001. Phone 
20 18 202-462-0011. (Auxiliary studios also located 

here.) 

STATION'S PROGRAMMING DESCRIPTION 

1VJMD(FM): Programmed for adults. 
MUSIC: 51 min of standard and semi-classical music 
in every hour. 1 commercial every 15 min. NEWS: 

30 25 5 min at :55. Weather and time checks 6-9 am, M-F. 
Stock market report 6:55 nm. M-F. RELIGIOUS: 
1 hour inspirational music O am Sun. Contact Rep-
resentative for further details. Rec'd 11/27/67. 

I. PERSONNEL 
President-Milton Diener. 
Vice-President-Daniel Diener. 
General Manager-Perry Welders. 

2. REPRESENTATIVES 
Boger Coleman, Inc. 

9. FACILITIES 
EltP 20,000 w.; 94.1' mc. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 475 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb. 4a, 4d. 5, 6a. 7a. 
Rate Protection: 1014 lia, 12a, 13a. 14a, 
Basic Rates: 22a. 22b, 23a. 24a, 246, 28s, 20a. 
Contracts: 40a. 45, 46. 
Comb.: Cont. Discounts: 60a, 60k, 61b, 61e, (12b, 62e. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
Eff Rec'd 1/24/69, 

6. SPOT ANNOUNCEMENTS 
lx 26X 52e 104x 156e 360e 

1 min.  50 40 35 30 25 20 
30 sec.  25 22 20 18 16 14 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 ti 
1 min_   21 20 19 

14 13 
8. PROGRAM TIME RATES 
55 min,,,.,,.  90. 5 min.  

WMAL 
1925 

WASHINGTON, D. C. 

mcgavren-guild 
pgw radio, inc. 

25. 

Subscriber to the NAB Radio Code 
Media Code 4 209 4800 2.00 
Evening Star Broadcasting Co., 4461 Connecticut Ave., 

N. W., Washington, D. C. 20008. Phone 202-537-
1100. TWX 202-965-0802. 
STATION'S PROGRAMMING DESCRIPTION 

WMAL: Programmed for adult general interest. 
AIR PERSONALITIES handle all segments. News, 
5 min every 30 min. 6-10 am middle-of-the-road 
music, comedy, helicopter traffic reports. 10 am-2 pm 
mid-Ile-of-the-road music, information. 2-6 pm mid-
dle-of-the-road music, helicopter traffic reports. 6-
7:30 pm news and commentary. 7:30-12M Jazz ori-
ented. 12M-6 am popular music, showtunes. SPORTS: 
professional, college and high school football, tennis, 
basketball, golf. Sea condition reports. Contact Repre-
sentative for further details. Ree'd 7/30/69. 

I. PERSONNEL 
Vice-President-Fred S. Houwink. 
General Manager-Andrew 11. Ockershausen, 
National Sales Manager-Charles Macatee. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w.; 63e he, Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%. on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. Is, 3b, 3d, 4a, 4d, 5. 6b, 7b. 8. 
Rate Protection: 10g, 11g, 12g, 13g. 14g, 15a, 
Basie Rates: 20b, 21d, 22a, 23a, 23b, 24a, 24e. 250. 

27, 28a, 20e, 29a, 29b, 30, 321s. 33b. 
Contracts: 40e, 41, 42a, 42e, 43, 44b, 45, 46, 48, 49, 

51a. 
Comb.: Cont. Discounts: 600. 61a. 
Cancellation: 70a, 78e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 
All rebates payable in additional time only. No re-
bates allowed to accumulate beyond contract year. 
Rateholder must be for at least 3 spots per week of 
the same length and category as regular schedule. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 28 Eff 4/1/69-Rec'd 3/10/69. 
6. SPOT ANNOUNCEMENTS 

SECTION I 
AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm: Sat 6-10 am. 
A-Sat 10 am-8 pm: Sun 6 am-8 pm. 
B-Mon thru Fri 10 am-3 pm. 
C-Mon thru Fri 7 pm-midnight; Sat & Sun 8 pm-
midnight. 

1 MINUTE 
AAA AA A B C 

1 ti  125 85 60 55 35 
12 ti  115 73 55 50 31 

30 SECONDS 
1 ti  100 68 48 44 28 
12 ti  92 59 44 40 25 

10 SECONDS 
1 ti  63 43 30 28 18 
12 ti  58 37 28 25 16 
All spots will rotate within their time classification. 
30-seconds or 10-seconds cannot be combined with 
minutes for discounts. 

7. PACKAGE PLANS 
SECTION II 

TOTAL AUDIENCE PLANS 
PLAN. I II III 
6-10 am Mon-Sat .................1 
10 am-3 pm Mon-Fri   ... 2 3 5 
10 am-8 pm Sat: 
8 am-8 pm Suit  1 2 4 

3-7 pm Mon-Sat  1 2 3 
7 pm-mid Mon-Fri; 8 
rem-midnight Sat & Sun 1 2 3 

PER WK, EA: 6 ti 12 ti 18 ti 
1 min  56 50 46 
30 sec  45 40 37 
10 sec  28 25 23 

5 8 
24 ti 36 ti 
42 40 
34 32 
21 20 

All snots will rotate within their time classification. 
1-minute. 30-seconds and/or 10-seconds cannot be 
combined with participation rates to earn additional 
discounts. 

COMMUTER PLAN 
(Mon thru Fri 6-10 am & 3-7 Pm) 

PER WK, EA: I min 30 see 10 net 
5 ti in AM, 5 ti in PM  95 76 48 

TOTAL CIRCULATION PLAN 
100 10-second spots wkly, ea  - 11 

MIDNIGHT-6 AM 
I tl 15 ti 30 ti 

1 ......... ..-...._ ............. _ ......... 10 9 8 
May be combined with Section I for midnight-6 am 
discounts only. 
Sections I & II are not combinable for discount pur-
poses. 

WMAL-FM 
1948 

WASHINGTON, D. C. 

Stereo 
moo F 

Subscriber to the NAB Radio Code 
Media Code 4 209 4801 0.00 
Evening Star Broadcasting Co., 4461 Connecticut 

Ave.. N. W., Washington, D. C. 20008. Phone 
202-537-1100. TW1C 202-965-0802. 

STATION'S PROGRAMMING DESCRIPTION 
WMAL-FM: Programmed for adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
general popular featuring standards, Illm music, show-
tunes, middle-of-the-road. NEWS: network and local. 
SPORTS: home and away professional football. 
COMMERCIAL POLICY 2 one minute announcements 
permitted in 15 minute segments. Contact Repre-
sentative for further details. Ree'd 10/16/67. 

I. PERSONNEL 
Vice-President-Fred S. Bouwink. 
General Manager-Andrew M. Ockershausen. 
National Sales Manager-Chas. baratee. 

2. REPRESENTATIVES 
IlrGavren-Guild-PGW Radio. Inc. 

3. FACILITIES 
ERP 24,500 w.; 107.3 mc. 
Operating schedule: 7-1:45 am. Stereo. 
Antenna ht.: 410 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0 on station time and applicable program changes. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 3c, 3d. 4a, 4d, 5, 6b. 7b, 8. 
Rate Protection: 10g. 11g. 12g, 13g, 14g, 
Basle Rates: 20a. 20b, 21b, 22a, 24a, 24e, 250, 27, 

28e, 20a. 321), 33b. 
Contracts: 40a, 41, 42a, 440, 45, 46, 51c. 
Comb.: Cont. Discounts: 60a. 60c, 61b, 62a. 
Cancellation: 70a, 70e, 710. 73h. 
Affiliated with American FM Network. 
TV facilities: WMAL-TV. 
The number and frequency of commercials will be 
limited try the characteristics of WMAL-FM's music 
format. Talent additional where selected by sponsor. 

TIME RATES 
No. 8 Eft' 9/15/68-Reed 9/16/68. 

AA-Mon thru Fri 4 pm-midnight: Sat & Sun all 
day. 
A-Mon thru Fri » am-4 pm; daily midnight-1:45 
am. 

6. SPOT ANNOUNCEMENTS 
I MIN: I ti 10 ti 20 ti 30 ti 
AA   16 11 9 8 
A   14 9 8 7 

»ROS, AA and A  8 7 6 
(.) Consecutive weeics discount not applicable. 

30 sec or less: 80% of 1-min. 
10 sec or less: 50% of 1-min. 

8. PROGRAM TIME RATES 
 A B 
I hr 1/2 hr 1/4 hr 1 hr 1/2 hr 1/4 hr 

1 x  80 66 45 65 43 37 
3 x  70 58 40 55 37 32 
5 x  60 50 35 45 31 27 
7 x  50 42 30 35 25 22 

CONSECUTIVE WEEKS DISCOUNT 
26 wk-5% 52 wk-10% 

COMBINATION AM/FM 
Frequency on All earns additional discount on FM 
schedule purchase. 
12 ti wkly on AM-add 10% to FM earned discount. 

WMOD (FM) 
1946 

WASHINGTON, D. C. 

STEREO 

A Sonderling Station 

Media Code 4 209 5000 8.00 
Sonderling Broadcasting Corp., 1680 Wisconsin Ave., 
N. W.. Washington, D. C. 20007, Phone 202-338-
8200. 
STATION'S PROGRAMMING DESCRIPTION 

WMOD (FM): Programmed for 18-40 age group. 
MUSIC: 95%: million gold record sellers and all-
time popular favorites from the past 15 years. Includ-
ing current popular and rock hits. NEWS: 5 min 
every hour. Editorials. Contact Representative for 
further details. Rcc'd 10/30/68, 

IV V I. PERSONNEL 
4 6 President-Egmont Sonderling. 
6 9 Exec. Vice-Pros. & Gent Mgr.-John H. Pero 

Vice-President, Sales-Robert A. Fishman. 
5 7 2. REPRESENTATIVES 
4 6 Bernard Howard & Co., Inc. 

3. FACILITIES 
ERP 50,000 w.: 98.7 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 485 ft. above average terrain. 

(This listing continued on next page) 
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Washington-W M 0 D (FM)-Continued 
4. AGENCY COMMISSION 

15/0; 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, lb, 2a, 2b, 3e, 31). 3d. 4e. 4d, 5, 6b. 
7b. 8. 

Rate Protection: 10e, lle, 12e, 13e, 14e. 151). 16. 
Basic Rates. 20e, 20b, 21e, 21d, 22e, 2213, 23a. 236. 

24a, 24b, 24e. 25e. 26, 28a, 28c, 290. 29b, 30, 33e. 
Contracts: 40a, 44e. 46, 51e, 51b. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60g. 

60h, 61a. 61b, 62b. 62d. 
Cancellation: 70a, 70e, 71a, 72, 730, 73b. 
Prod. Services: 80. 
AM facilities: VOL. 

TIME RATES 

No. 2-C Eff 8/1/69-Rec'd 7/7/69. 

AA-Mon thru Fri 4 pm-midnight; Sat & Sun 6 am-
midnight. 
A-Mon thru Frl 6 am-4 pm. 
B-Tues thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 96 tl 
1 min_  21 20 18 16 13 
20/30 see  17 16 14 13 10 

CLASS A 
1 min.  19 18 16 14 12 10 
20/30 sec  15 14 13 11 10 8 
B. fiat 5. 
1 minutes, 20/30 seconds may combine to earn 
weekly frequency discounts. 

7. PACKAGE PLANS 
ROS PACKAGES 

PER WK: 35 ti 45 ti 60 ti 
1 min.  385.00 450.00 540.00 
20/30 sec  308.00 360.00 432.00 
Weekly ROS plans may not combine with any other 
spots for further discount. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

AA-Mon thru Sat 6 am-midnight. 
A-Noon-5 pm. 
PER WE: 1 ti 6 ti 12 ti 18 ti 24 ti 
AA   21 19 18 17 15 
  19 17 16 15 13 

Includes opening and closing billbocrds, plus 1-min 
spot. 
Newscasts cannot combine with other spots for further 
discount. 

CONSECUTIVE WEEK DISCOUNT 
26 mk-5% 52 wk-10% 

WOL 
1924 

WASHINGTON, D. C. 

A Sonderling Station 

Media Code 4 209 5200 4.00 
WOL Inc., 1689 Wisconsin Ave_ N. W., Washington, 
D. C. 20007. Phone 202-338-5600. 

I. PERSONNEL 
President-Egmont Sonderling. 
Exec. Vice-Pres. & Gen'l Mgr.-John If, Pace. 
Vice-Pres., Sales-Robert A. Fishman. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
1,000 w. days. 250 W. nights: 1450 kg. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 4a, 5, 6e, 7b. 
State Protection: 10e, 11e. 12e, 13e. 14e. 16. 
Basic Rates: 20a, 21b, 21d. 22a, 23a. 24c, 2.5a, 28e. 

20a, 33e. 
Contracts: 40a, 41, 43, 45. 46. 
Comb.; Cont. Discounts: 60b. 60d, 60f, 61e. 
Cancellation: 700. 70e, 71a, 73a. 
Prod. Services: 80. 
Rates quoted herein guaranteed for a period of 3 
months from the effective dato of any increase in 
these rates, and providing that these broadcasts con-
tinue without interruption during rate protection 
period. 
FM facilities: WMOD (FM). 

TIME RATES 

No. 4-A Eff 9/68-Reed 8/29/68. 

AAA-Mon thrti Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm: Sat 6-10 am. 
A-Mon thru Fri 10 am-3 pm: Sat 10 am-7 Pm: Sun 
6 am-7 pm. 
B-Dally 7 pm-midnight. 
C-Daily midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WE, ROTATING: 1 min 20/30 10 see 
Fixed position.  g9 51 38 
Less than 6 ti  47 35 
6 ti  54 43 32 
12 ti  51 41 31. 
18 ti  48 38 29 

CLASS AA 
Fixed position.  57 46 34 
Less than 6 ti  52 42 31 
6 ti  49 39 29 
12 ti  46 37 28 
18 ti  43 34 26 
24 ti  41 33 25 

CLASS A 
Fixed position.  51 41 31 
PER WIC. ROTATING ANY 6 DAYS: 
Less than 6 ti  46 37 28 
6 ti (1 per day)  41 33 25 
12 ti (2 per day)  37 30 22 
18 ti (3 per day)  34 27 20 
24 ti (4 per des)  32 26 19 
30 ti (5 per day)  31 25 19 

NUMBER 
ONE 
in total 
share 

of audience 
6 a.m. to 

12 midnight 
Monday 
thru 

Friday 
in the 
7 County 

Washington, 
D.C. Metro 

Area. 
Pulse Estimate-Jan. Feb. Mar. '69 

WASHINGTON, D.C. 

Represented by Bernard Howard Company 
New York • Chicago • Atlanta 
Los Angeles • San Francisco 

CLASS B 
PER WE, ROTATING: I min 20/30 10 see 
Fixed position.  39 31 23 
PER WK, ROTATING ANY 6 DAYS: 
Less than 6 ...... - ..... ...... 34 
6 U (1 per day)  20 
12 ti (2 per day)  25 
18 ti (3 per day)  22 
24 ti (4 per day)  19 
so U (5 Per day)  18 

CLASS C 
Flat   12 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

PLANS, PER WE: I min 20/30 10 see 
A. 12 ti (2AAA, 3AA, 4A, 3B) 403 322 242 
B, 18 ti (4AAA, 5AA, 5A, 4B).- 565 452 339 
C. 24 ti (5AAA, 6AA, 8A, 5B)  695 558 417 
D, 36 ti (7AAA. 8AA, 12A. 9B)  946 757 568 
Spots must be scheduled equally over 7-day Period 
and rotate within time classification. Immediately 
preemptible. No further discount Rates subject to 
change on 30 days notice. 

TRAFFIC PLANS 

PER WE: I ridn 20/30 10 see 
(Rotating 6-10 am & 3-7 pm 

12 ti (5 in AM. 7 in PM)  537 430 322 
18 ti (8 in AM, 10 in PM). 741 593 445 
24 ti (10 in AM, 14 in PM) 938 750 563 

ALL NIGHT SHOW 
(Midnight-6 ant Tues thru Sun) 

PER WK. 1 MIN: 
18 ti rotating witty  125 
30 ti rotating witty ....... _ .... _ .... ......... 195 

27 
23 
20 
18 
15 
14 

20 
17 
15 
13 
11 
11 

10 7 

10. SPECIAL FEATURES 
FIEADLINE NEWS & SPORTS CAPSULE 

PER WE: AAA AA A 
Less than 6 ti  63 56 50 
6 ti____ .......... _ ........ ____ ....... _  57 52 43 
12 LI  53 47 40 
18 ti  50 44 36 
Includes 30-second spot, open and close. 

36 
31 
26 
23 

ANNUAL FREQUENCY DISCOUNTS 
26 conoce wk-5% 52 consec wk-10% 
Discounts applied as earned. Only consecutive week 
expenditures of 100.00 or more may combine to 
qualify for discounts indicated above. 

FREQUENCY COMBINATIONS 
Minutes, 20/30 seconds, and ID's may combine to 
earn weekly frequency discounts. Weekly Circulation 
Plans May not combine with minutes, newscasts, 
20/30 seconds, and ID's to earn weekly frequency 
discounts. Weekly Circulation Plans can combine with 
other weekly circulation plans for further weekly 
frequency. Newscasts mn only combine with other 
newscasts for frequency discounts. 

ItATEHOLDER 
3 rateholder spots per week allow for consecutive week 
discounts, providing that spots are of the same length 
and category as regular schedule. 

WOOK 
'947 

WASHINGTON, D. C. 

e 
Media Code 4 209 5600 5.00 

United Broadcasting Co., Inc., 5321 First Place, 
N. E. Washington, D. C. 20011. Phone 202-882-
2500. 

I. PERSONNEL 
President-Richard Eaton. 
Vice-Free. & Gen'l Mgr.-E. Carlton Myers. 
Program Director-Cliff Holland. 

2. REPRESENTATIVES 
UBC Sales. Inc. 

9. FACILITIES 
1,000 iv. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES 
See listing of WFAN (FM). Washington, D. C. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded reputations 
General: la, 2a, 3a, 4a. 5. On. 8. 
Rate Protection: 10e, Ile. 13e, 14e. 
Basic Rates: 200. 240. 
Contracts: 400. 41, 42b, 45. 46, 51b. 
Comb ; Cont. Discounts: 60d. 60e, 61e. 
Cancellation: 70a. 70e, 71e. 73a, 73b. 
Prod. Services: 82. 
Program units and announcements cannot be combined 
for frequency discounts. All rates unless otherwise 
noted alaPIY from sign-on to sign-off. No commitment 
protection for more than 2 weeks. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective Starch 3, 1965. 
Rates received March 8. 1985. 

6. SPOT ANNOUNCEMENTS 
Class AA-6;00-10:00 am and 4:00-7:00 1)111 Mon 
thru Sat. 
Class A-10 :00 am-4 MO pm and 7:00-10 :00 pm Mon 
thru Sat: 6:00 am-10:00 pm Sun. 
Class B-All other times. Class Class Class 
PER WK: 
Less than 6 ti  30. 24. 20. 
6 ti  25. 20. 18. 
12 ti  _ 23. 19. 16. 
18 II  22, 18. 15. 
24 ti  21. 17. 14. 
30 ti  -0. 16. 12. 
20/30 sec: 80% of 1-min. 8/10 sec: eo% of 1-cots 

WPGC 
1954 

BLADENSBURG, MD. 

our, a asset' 8 9 a 
e 

Medla-Codo 4 209 6000 7.00 
WPGC, Inc., Box 9550, Washington, D. C. 20027. 
Phone 301-779-2100. 

DISTRICT OF COLUMBIA 
STATION'S PROGRAMMING DESCRIPTION 

WPGC: Programming features popular music, current 
hits, plus liberal use of past hits all contained 
within a personality top 40 format. Emphasis on 
local news, broadcast twice each hour. featuring news 
beeper actualities, sports results 10 times daily. 
hourly views and opinions on local issues expressed 
by listeners. Heavy emphasis on community involie-
ment placed through station initiated public service 
drives. Contact Representative for further details. 
Reed 9/25/67. 

I. PERSONNEL 
President-Maxwell E. Richmond. 
Vice-Pres. & Gen'l Mgr.-Robert Howard. 
Program Director-Charles Shoe. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
10,000 w. days; 1580 kr. Directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast sunrise-local 
sunset. For non-simulcast facilities see WPGC-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 21). 3a, 4a. 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b. 12b, 13b, 14b, 15e. 16. 
Basic Rates: 20a, 21b, 22a, 22b, 24a, 25a, 26, 27, 

28b, 28e, 2.9b, 30, 335. 
Contracts: 40e. 41, 42b, 42d, 43, 44b, 45, 46, 47e. 

48, 49. 50, 51a. 
Comb.; Cont. Discounts: 60a, 60f, 61e. 62d. 
Cancellation: 70e. 70e, 71e. 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf 9/1/69-Reed 7/14/69. 

AA-Mon thru Sat 6-10 em & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm & 7 pm-sign-off; Sun 
sign-on-sign-off. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
AM ONLY 

PER WE: 6 ti 12 ti 18 ti 24 ti 30 ti 40 ti 50 ti 
AA  45 43 42 41 40 38 36 
A......   43 41 40 39 38 36 34 

20/30 sec: 80% of 1-min. ID's: 60% of 1-min. 

7. PACKAGE PLANS 
AM ONLY 

IMPACT PLAN 
(1/2AA, 1/2A) 

PER WE: 6 ti 12 ti 18 tl 24 tl 30 ti 40 ti 50 ti 
1 mln  40 39 38 37 36 34 33 

ROS 
1 min  35 34 33 82 31 29 28 
20/30 sec: 80% of 1-min. ID's: 60% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

AM/FM COMBINATION 
ROS-(2/3 AM, 1/3 FM) 

PER WE: 6 ti 12 ti 18 ti 24 ti 30 ti 40 ti 50 ti 
1 min  28 27 26 25 24 23 22 
20/30 sec: 80% of 1-min. ID's: 60% of 1-min. 

CONSECUTIVE WEEK DISCOUNT' 
52 wk-10% 

WPGC-FM 
1957 

BLADENSBURG, MD. 

Media Code 4 209 6200 3.00 
WPGC, Inc., Box 8550. Washington. D. C. 20027. 
Phone 301-779-2100. 

I. PERSONNEL 
President-Marwell E. Richmond. 
Vice-Pres. & Gen'l Mgr.-Robert Howard. 
Program Director-Charles Shoe. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
ERP 15,700 w.: 95.5 me. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 360 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-sunrise. For simulcast facilities see WPGC. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 

See WPGC listing for roiled regulations. 
Sold in combination with WPGC. See that listing for 
rates. 

TIME RATES 
Elf 12/1/68-Itec'd 9/9/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 611 12 ti 18 tl 24 ti 30 ti 40 ti 50 ti 
1 min  15 14 13 12 11 10 9 
20/30 sec: 80% of 1-min. ID's: so% of 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk-10% 

WPIK 
1945 

ALEXANDRIA, VA. 

adarn young inc. 

e 
Media Code 4 209 6400 9.00 
The Potomac Broadcasting Corp.. 523 1st St., Alex-

andria, Va. 22314. Phone 703-683-3000. 
STATION'S PROGRAMMING DESCRIPTION 

WPIK: Programmed for all ages. 
MUSIC 85%; country and western, singles 75%. 
albums 25%. Singles intermixed with country and 
western standards during all hours excepting drive 
thnes, 7-9:30 am & 4-6:30 pm, when only top-rated 
singles are featured. Brief interviews with recording 
artists. NEWS: on hour and half hour. 15 min at 
8 am, noon & 5 pm, 5 min all other hours. Emphasis 
on time, temperature and weather. Live weather re-

(This listing continued on next page) 
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DISTRICT OF COLUMBIA  

Washington-W P I K-Continued 
ports from US Weather Bureau, Washington, at 7:35 
am & 12:10 pm. AAA traffic reports 10 min before 
and 20 min after hour during drive times. Contact 
Representative for further details. Rec'd 10/29/68. 

I. PERSONNEL 

President-Carl L. Lindberg. 
Vice-Pres. & Gen'l Mgr.-Howard B. Hayes. 
General Sales Manager-Marshall Ginsburg. 

2. REPRESENTATIVES 

Adam Young Radio, Inc. 

3. FACILITIES 

5,000 w. days; 730 he. Directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 2b. 3a, 3b, 3d. 4e. 4d, 5. 6e. 7e. 8. 
Rate Protection: 10e. 11e. 13e. 14c. 151). 16. 
Basle Rates: 20b. 21a, 21b, 22a. 24b, 25a, 26, 27, 

282. 28e, 29e. 33e. 
Contracts: 40a. 44a. 47e. 48, 50, 51b. 
Comb.: Cont. Discounts: 60d, 60e, 60f. 601. 62d. 

Cancellation: 70e. 70c, 71e. 72, 73e. 73b. 
Prod. Services: 80. 82. 

Affiliated with American Entertainment Network. 
Following national rates apply to all advertisers lo-
cated outside Metropolitan Washington, D. C., and 
Baltimore, Md. 

TIME RATES 

Elf 10/1/68-Itec'd 10/8/68. 

AA-6-9 am & 3-6:30 pm. 

A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 681 12 ti 18 ti 
1 min  28.00 25.00 22.00 
30 sec  22.40 20.00 17.60 
10 sec  14.00 12.50 11.00 

CLASS A 
PER WK: 6 ti 12 ti 18 ti 
min  24.00 22.00 20.00 

30 sec 19.20 17.60 16.00 
10 see  12.00 11.00 10.00 

24 ti 
18.00 
14.40 
9.00 

24 ti 
20.00 
16.00 
10.00 

36 tl 
16.00 
12.80 
8.00 

8. PROGRAM TIME RATES 
Ix 26e 52x 104e 260e 520e 

5 mirt  36.00 34.50 33.00 31.00 29.00 27.00 
Different classifications of spots may be combined 
for maximum discounts. 

WOMEN 
18 to 34 
18 to 49 

18 & over (tie) 

1 
10 AM to 3 PM 

MONDAY thru FRIDAY 
Source. Average Quarter Hour 

ARA April/May 1969 
Wa,htngton Total Survey Area 

Connie B. Gay Stations 

WQMR 
1050 AM 1000 Watts 

WGAY 
99.5 FM 50,000 Watts Stereo 

Alan Torbet Associates, Inc., Representatives 

WQMR 
1945 

SILVER SPRING, MD. 

Alan Torbet 
Associates, Inc. 

ciao FIMEI 

A Connie B. Gay Station 
Media Code 4 209 6800 0.00 
WGAY, Inc., World Bldg., 8121 Georgia Ave., Silver 

Spring, Md, 20910. Phone 301-587-4900. 

STATION'S PROGRAMMING DESCRIPTION 

WQMR: Programmed for adults and young adults. 
MUSIC: popular standards, showtunes, film music, 
light jazz. Music features 3 contrasting arrange-
ments of same selection, group of songs related to 
central theme. Tempo appropriate to time of day. 
Music clustered in uninterrupted 15 min segments. 
Non-personality format. NEWS: on half hour, head-
lines on hour. 15 min news at 7:45 am. Weather 
feature at :15. Sports feature at :45. Government 
reports, also at :45, covering news of interest to 
government employees. Stock market report and news 
of entertainment world each weekday afternoon fol-
lowing 4:30 pm newscast. Contact Representative for 
further details. Itec'd 9/1/67. 

I. PERSONNEL 
Pres. & Board Chairman-Connie B. Gay. 
Vice-Urea. & Gent Mgr.-Ted Dorf. 
Program Director-Bob Chandler. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1050 kg. Non-directional. 
Operating schedule; Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For nun-simulcast facilities see 
WGAY (FM). 

4. AGENCY COMMISSION 
15/0 net time; 11th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. Sc. 3d, 4e. 5. 613. 76. 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e. 15b, 16. 
Basic Rates: 20a. 21e, 22b. 23e. 24e. 24e, 25a, 27, 

28b. 28c, 29b, 31. 32b, 33a. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47e. 48. 

49. 50. 51e. 
Comb.: Cont. Discounts: 60g. 601. 61e. 62e. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 90, 81. 82. 
Minimum rateholder: 1 minute. 
FM facilities: WGAY (FM). 

TIME RATES 
WQMR/WGAY (FM) COMBINATION RATES 

Elf 1/1/69-Rec'd 11/29/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 ti 12 tl 18 ti 24 ti 36+ 
1 min  30 28 26 24 23 22 
20/30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-10% 

9. PARTICIPATING PROGRAMS 
13 wk 26 wk 52 wk 

Music in the Air, Sun ea 1/4 hr.__ 90 85 80 
Matinee at One, Sun 1-2 pm.  250 235 220 
5-min Features._ ......... - ........ -_____. .... 55 50 45 
Bernie Harrison Show-Mon then Fri 4:40 pm, 
5 min (13 rok minimum), per vat  350.00 

Programs earn spot frequency discount. 
10. SPECIAL FEATURES 

NEWSCASTS 
Morning News Roundup-Mon thru Fri 7:45-8 am; 
Sat 8:45-9 am: 
PER WK: 13 wk 26 wk 52 wk 
3 ti.   270 234 222 
6 ti  425 400 375 
Includes 2 1-minute spots plus open and close. 

WRC 
1923 

WASHINGTON, D. C. 

An NBC Owned Station 

NBC Radio Network 
The Eastman Station 

e R1AB 

Subscriber to the NAB Radio Code 
Media Code 4 209 7200 2.00 
National Broadcasting Co., Inc., 4001 Nebraska Ave.. 
Washington. D. C. 20016. Phone 202-362-4000. 
TWX 202-965-0804. 
STATION'S PROGRAMMING DESCRIPTION 

WRC: Programmed for adults, housewives, commu-
ters. NEWS: network on hour, local on half hour. 
5:30-6 am farm. 12M-10 am general popular music, 
air personalities. 6-10 am entertainment, spore 
traffic reports, local public service. 10 am-6 pm al 
personalities, general popular music, market reports 
Noon-1 pm interviews with celebrities. 4-6 pm en-
tertainment, traffic reports, sports. 6-7 pm national, 
local news, weather, sports. 7-8 pm trend music, 
news. 8 pm-12M general popular music. comedy. Sat: 
12:30-3 pm fishing news, general popular music. 6-7 
pm national, local news, sports, trend music. Sun: 
7:45 am-2 pm religious programs. 10-11 pot religious, 
discussion. 11 pm-1:30 am classical music. Sat-Sun 
16 hours network service: general popular music, 
news, sports, interviews. Contact Representative for 
further details. Reed 8/2/67, 

General Manager-Harry A. Kan, Jr. 
Manager, Sales-Arch McDonald. 
Manager. Programs-Dick Denham, 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w.: 080 im. Directional-mint only. 
Operating schedule: 24 hours Mon thru Sat; 5:30. 
1:00 am Sun. EST. 
Partial simulcast operation. Simulcast Mon thru 
Fri 5:30-10 am, 4-7:30 pm & 8-9 pm. For non-
simulcast facilities see WRC-FM. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4a, 4d. 5, 6b, 713, 8. 
Rate Protection: 10c, 13e, 14e. 15a. 
Basic Rates: 20a, 21e, 21d, 22e, 22b, 23a, 24e. 25e, 
Contracts: 40s. 41, 42b, 42d, 45, 46, 47a, 48, 51b. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 61e. 
Cancellation: 708, 70e, 71a, 73a, 73b. 
Affiliated with Eastman Radio Network. 
Time c" broadcasts of programs occurring in network 
optional time is subject to change to other periods 
on 28 days' notice to accommodate network broad-
casts. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 24 Elf 6/2/68-Ree'd 5/1/68. 

A-Mon thru Fri 6-10 am. 
B-Mon thru Fri 3-7 pm. 
C-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-7 Pm. 
D-Daily 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 

SECTION I 

CLASS A 
Ix 5x 10x 

1 min  100 85 70 
30 see  80 68 56 
10 sec..--------........_ 50 43 35 

CLASS B 
1 min  80 70 
30 sec.. ........ _..._  64 56 
10 sec  40 35 

CLASS C 
1 min  60 50 40 35 
30 sec..  48 40 32 28 
10 see 30 25 20 18 

CLASS D 
1 min  40 32 28 24 20 18 
30 sec  30 25 22 19 16 14 
10 sec  20 16 14 12 10 9 
Fixed position-lx rate. 
5:30-6 am daily_ ........ ....... 15 
Midnight-5:30 are Tues-Sun._ ... 8 
Spots in Section II can combine to earn frequency 
discounts for spots in Sections I and III. However, 
spots in Sections I and III cannot earn a lower rate 
for spots in Section II. 

7. PACKAGE PLANS 

SECTION II 
PER WK, EA: I min 30 see 10 see 
5 ti (IA. 113. 2C, 1D)  40 32 20 
10 ti (, 2M, 2D)  38 30 19 
15 ti (3A, 3B, 60, 3D)  36 29 18 
20 ti (4A, 4B, 8C. 4D).._.._....._  34 27 17 
25 ti (5A, 5B, 100, 5D)........_.... 33 26 17 
30 ti (CA, 613, 12C, 6D)._.. 32 25 16 

SECTION ITI 
HOUSEWIFE AUDIENCE PLAN 

(Mon thru Fri 10 am-3 pm & Sat & Sun 7 am-7 pm) 
EA: 5x 10x 15e 20e 30x 
1 min  35 30 28 26 24 
30 28 24 22 21 19 
l0 sec  17 15 14 13 12 

NIGHTTIME AUDIENCE PLAN 
(Daily 7 pm-midnight) 

1 min  23 20 17 15 14 
30 see  18 16 14 12 11 
10 see    12 10 9 8 7 
Spots in Section III can combine with Section I ts 
earn frequency discounts for spots in Sections I and 

I5x 20e 30e 

60 50 
48 40 ___ 
30 25 

W R C-FM 

30 
24 
15 

25 
20 
13 

1947 

WASHINGTON, D. C. 

Media Code 4 209 7400 8.00 

National Broadcasting Co., Inc., 4001 Nebraska Ave.. 
N. W., Washington, D. C. 20016, Phone 202-362-
4000, TWX 202-965-0804. 

I. PERSONNEL 
General Manager-Harry A. Karr, Jr. 
Sales Manager-Arch McDonald. 
Program Manager-Dick Denham. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
ERP 20,000 w.; 93.9 mc. Stereo. 
Operating schedule: 5:30-1:30 am. EST. 
Antenna ht.: 484 ft. above average terrain. 
Partial simulcast operation. Operated separately Mon 
thru Fri 10 am-4 pm, 7:30-8 pm & 9 pm-I:30 am. 
For simulcast facilities sse WRC. 

4. AGENCY COMMISSION 
15/0; time and talent. Payable 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e. 13e. 14e, 150. 
Basic Rates: 290, 27e. 21d. 228, 22b, 23e, 24c, 25a. 
Contracts: 408, 41, 42b, 42d, 45, 46, 47a, 48, 51.b. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 61a, 
Cancellation: 70a, 70e. 71a, 73a, 73b. 
Time of broadcasts of programs occurring in network 
optional time subject to change to other periods on 
28 days notice to accommodate network broadcasts. 
Affiliated with NBC. 

TIME RATES 
No. 1-A Elf 8/2/69-Rec'd 7/30/69. 

6. SPOT ANNOUNCEMENTS 
lx 6e 1 lx I6x 21+ 

Ea   10 9 8 7 6 

8. PROGRAM TIME RATES 
55 min 1/2 hr 25 min 20 min 

Ea.   60 35 25 25 

WTOP 
1926 

WASHINGTON, D. C. 

CBS Radio Network 
RsPrs.c91ed 1) CBS RADIO 

SPOT SALES 
1:11210 

Subscriber to the NAB Radio Code 

Media Code 4 209 7600 3.00 

Post-Newsweek Stations, Capital Area, Inc., A sub-
sidiary of the Washington Post Co., Broadcast 
House, 40th & Brandywine SD., N. W., Washing-
ton. D. C. 20016. Phone 202-244-5678. 

STATION'S PROGRAMMING DESCRIPTION 
WTOP: Programmed for general information, 24 
hours a day, 7 days a week. Basic format: anchormen 
working 4 hour shifts co-ordInate efforts of newscast-
ers scheduled in 30 or 45 min cycles. Anchormen also 
integrate reports and features from local reporters, 
local, regional, national and foreign correspondents, 
as well as special investigative reports, sports, traffic 
and financial features. On air news staff over 50. 4 
mobile units equipped with two-way radios and 
walkie-talkies. All major news services. Contact Rep-
resentative for further details. Reed 5/5/69, 

I. PERSONNEL 

Vice-Pres. & Gen'l Mgr.-Peter V. O'Reilly. 
General Sales Manager-Klee è. Debra. 
Executive News Director-James Snyder. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 

50.000 w.: 1500 kg. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 

15% on net time after discounts. 

5. GENERAL ADVERTISING See coded regal Mons 

General: la, 2a, 3a, 4a. 5, 6b, 7b, 8. 
Rate Protection: 10e. 12e. 13e, 14e. 
Basic Rates: 2075. 24s. 24e. 27, 33a. 
Contracts: 40b. 41, 42a, 46. 51b. 
Comb.: Cont. Discounts: 60d. 61e, C2b, 
Cancellation: 70a. 70e, 71a, 73a, 73b, 
Prod. Services: 82. 
Affiliated with CBS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 36 Eff 4/1/69-Reed 5/5/69. 

AM Drive-Mon thru Fri 6-10 am. 
PM Drive-Mon Null Fri 3-7 pm. 
Daytime/Nlghttime/Weekend-Mon thru Fri 111 am-
3 pm & 7 pm-midnight; Sat & Sun 6 am-midnight. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE-AM DRIVE 
PER WK: (*) 1 ti 3 ti 681 12 11 24 ti 
1 osk  110 90 85 80 75   
52 roto  80 75 70 65   

1 MINUTE-PM DRIVE 
1 wk  95 80 75 70 65 60 
52 wit  75 70 65 60 55 

1 MINUTE-DAYTTME/NIGHTIME/WEEKEND 
1 wk  70 55 50 45 40 35 
52 wk  50 45 40 35 30 
(a) Fixed position and limited rotation. 

30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
All 30 and 10-second unit rates rounded to nenrest 
dollar. 

7. PACKAGE PLANS 

SECTION II-MAXIMUM IMPACT PLANS 

TOTAL AUDIENCE 
 Number of Spelt 

AM Drive  1 2 3 4 5 6 7 10 
PM Drive  1 2 3 5 6 7 7 10 
Daytime  1 2 3 4 5 6 7 10 
Nigttime ..._  1 2 3 4 5 6 7 10 
Weekend   1 2 3 4 5 6 7 10 

MALE AUDIENCE 
AM Drive  1 2 3 4 5 6 7 10 
PM Drive  1 2 3 4 5 6 7 10 
Nigttime   1 3 4 5 5 7 9 10 
Weekend   2 3 5 6 9 10 12 20 

FEMALE AUDIENCE 
AM Drive.._  2 3 3 5 5 7 8 15 
Daytime   3 5 10 10 15 15 18 25 
Weekend   2 2 5 5 8 9 10 
TOTAL 

5 tl 10 ti 15 ti 20 11 25 11 30 ti 35 ti 50 ti 
Cost 215 410 570 720 875 1020 1155 1600 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
Rates apply to spots offered at discounts up to 33% 
off regular Section I rates. 

SECTION III-SPECIAL PLANS 

HORIZONTAL SATURATION PLAN 

Spots run between 6 ant-midnight during any 7-day 
%seelc with 50% Drive Time distribution guaranteed. 

6 ti 12 ti 18 tl 24 ti 30 ti 36 tl 
1 min.  258 492 648 840 1020 1188 

VERTICAL SATURATION PLAN 
Guaranteed spots during any 24-hour period. 
PER DAY: 10 ti 15 ti 25 tl 
1 min.  350 450 625 

(.) Minimum of 1-hour separation from each other 
and competitive spots. 

WEEKEND SATURATION PLAN 
Guaranteed spots per weekend. 
PER WKND: 20 ti 30 ti 
1 min  600 750 

ROS PLAN 
(Mon thru Fri 10 am-midnight; Sat & Sun 6 am-

midnight) 
4 ti 8 ti 12 ti 16 ti 20 ti 24 ti 

1 min.  80 160 240 320 400 480 
ROS packages do not combine with any section of 
rate card for discounts, but ROS spots may be used 
in conjunction with any packages or plan offered. 
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210 Spot Radio Stations September 1, 1969 



Washington-W T 0 P-Continued 
MAXIMUM IDENTIFICATION 

(Mon ties Sua-ROS) 
60 tl 80 ti 100 ti 

10 sec (non-combinable)  660 840 1000 
END OF WEEK SPECIAL 

Number of Spots 
Fri 6-10 am  1 2 3 
Fri 10 am-3 pm  3 5 10 
Fri 3-7 DID    1 2 3 
Fri 7-11:30 DM  2 3 4 
Sat 6 am-11:30 pm  4 4 5 
Sun 6 am-midnight  4 4 5 
TOTAL 15 ti 20 ti 30 tl 
1 min  440 590 840 
30 sec  352 472 672 
10 sec  220 292 420 

10. SPECIAL FEATURES 

ALL NIGHT NEWS PLAN 
Spots in Sections I and II combine to frequency 
discounts with All Night News spots, but All Night 
News spots do not combine to earn frequency discounts 
in either Sections I or II. 

(Mon thru Sun midnight-6 am) 
5 ti 10 ti 20 ti 30 ti 40 tl 50 ti 

1 min.  12 11 10 9 8 7 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

ALL NIGHT NEWS EXTRA 
(Mon thru Sun midnight-6 am) 

1 MINUTE 
1 spot per hr. 42 ti 22.5 2 spots per hr, 84 ti 450 
30 sec: 80% of 1-min. 10 bee: 60% of 1-min. 

FEATURE PLANS 
Do not combine Ivith Sections I, II or III for CND 
or frequency discounts. 

HEADLINE NEWS PLAN 
1 min-110% of earned rate from Section L 
Adjacent to news headlines on the hour and half hour, 
available 24 hours a day, 7 days a week. 

WARNER WOLF SPORTS FEATURES 
Mon thru Sat rotating-120% of earned rate from 
Section I. 
Rotates thru AM and PM Drive Timo as follows: 
AM-6:45, 7:15, 7:45, 8:15, 8:45 & 9:15. 
PM-4:45, 5:15. 5:45 & 6:15. 
Includes opening billboard plus 1-minute spot. 

BOB DALTON BUSINESS FEATURES 
Mon thru Sat rotating-120% of earned rate from 
Section I. 
Rotates thru AM and PM Drive Time as follows: 
AM-6:20, 7:20 & 8:20. 
PM-1:20, 5:20 & 6:20. 
Includes opening billboard plus 1-minute spot. 

• 
WT 0 P-FM 

1946 

WASHINGTON, D. C. 

Dfl FIMU 

Media Code 4 209 7601 1.00 
Post-Newsweek Stations, Capital Area, Inc., Broad-

cast House, 40th & Brandywine Sts., N. W., Wash-
ington, D. C. 20016. Phone 202-241-5678. 

I. PERSONNEL 
Sta. & Sales Mgr.-W. L. Hedelmtb. 

2. REPRESENTATIVES 
CBS/FM National Sales: See Rep & 5/0 pages. 

3. FACILITIES 
ERP 20,000 w.: 96.3 me. 
Operating schedule: 6 pm-6 am daily. EST. 
Antenna ht.: 500 ft above average terrain. 

4. AGENCY COMMISSION 
L5/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. Sa, 4a, 4d, Ob, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a. 21b. 22a, 22b, 24a, 31. 
Contracts: 40b, 41, 46, 51b. 
Comb.: Cont. Discounts: 62b, 62d. 
Cancellation: 70e. 724. 
Cigarette advertising unacceptable. 

TIME RATES 
No. 2 Eft 3/4/68-Reed 3/6/68. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Fri 6-11 pm; Sat 10 am-11 pm; 

Sun 8-1 am) 
PER WK: I ti 10 ti 20 tl 30 tl 50 tl 
1 min or less  10 8 7 6 5 

7. PACKAGE PLANS 
SPECIAL PLANS 

PER YR: 360x 720x 1080x 1440x 
1 min  6.50 5.50 4.50 4.00 
30 sec: 80% of 1-min. 
Annual bulk plan available to any advertiser on ac-
ceptance of firm annual contract. Spots must be 
scheduled within 1 year of contract date, rotation 
subject to station approval. 

WUST 
1947 

WASHINGTON, D. C. 

Media Code 4 209 8000 5.00 
Atlantic Broadcasting Co.. Radio Music Hall, 815 
Yee St. N. W., Washington, D. C. 20001. Hobart 
2-0011. (Auxiliary studios also located here.) 

I. PERSONNEL 
President-Milton Diener. 
General Manager-Daniel Diener. 
Sales Manager-Perry Welders. 

2. REPRESENTATIVES 
Greener, Hiken, Sears. 

3. FACILITIES 
1,000 w. days; 1120 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 3b, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10a, lla, 12a, 13a, 14a. 
Basic Rates: 224. 22b, 23a, 24a, 24b, 28a, 29a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60k, 61b, 61c, 62b, 62e, 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
Eff 1/1/69-Itec'd 12/5/68. 

AA-6-10 am & 3-7 pm. 
A-10 am-3 pm. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WK, I MIN: 1 ti 10 ti 15 ti 20 ti 80 ti 
1 wk.  25 20 18 17 15 
13 wk  22 19 17 16 14 
26 wit  20 18 16 15 13 
52 wk  18 17 15 14 12 

CLASS A 
1 ......   20 18 17 
13 wk.  19 17 16 
26 wk  18 16 15 
52 wk.  17 15 14 13 11 
30 sec; 80% of 1-min. 10 sec: 60% of 1-min. 

10. SPECIAL FEATURES 

5-MINUTE COMMUNITY NEWS 
PER WK: 4 wk 13 wk 26 wk 52 wk 
6 ti  65 55 45 35 
12 ti  60 50 40 30 

16 14 
15 13 
14 12 

WW DC 
1941 

WASHINGTON, D. C. 

/ RADIO SALEM 

COD 
Subscriber to the NAB Radio Code 

Media Code 4 209 8400 7.00 

Owned and operated by Aven Broadcasting Corpora-
tion, Box 4068. Washington, D. C. 20015. Phone 
301-589-7100. TNX 710-825-0078. 

I. PERSONNEL 
General Manager-William S. Sanders. 
Sales Manager-Max Sherman. 
Program Director-Pat Whitley. 

2. REPRESENTATIVES 
Arco Radio Sales. 

3. FACILITIES 
5,000 w.: 1200 be. Directional-separate patterns day 
and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a. 4d, 5. 6a. lb. 8. 
State Protection: 10e, lle, 12e, 13e, 14e. 
Basic Rates: 20a, 21b, 21d, 230. 28a, 29a. 
Contracts: 40e. 41, 42a, 45. 46. 
Comb.: Cont. Discounts: 60a, 60e, 62b. 
Cancellation: 70e. 72, 73b. 
Prod. Servius: 81. 82 

TIME RATES 
AM/FM COMBINATION 

No. 1 Eff 5/1/69-Reed 5/29/69. 
AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
midnight. 
B-Mon thru Fri 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: 1 ti 6 ti 12 ti 18 tl 24 ti 30 ti 
PER YR: Fixed 156x 3I2x 520x 780x 1040x 
AAA   100 80 70 60 _ 
AA ........ 75 65 60 55 
  60 55 50 45 40 - 
  40 36 32 28 21 20 

30/20 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
All spots combinable for frequency discounts. Pro-
grams may be combined to earn spot discounts but 
spots do not combine to earn further program dis-
counts. 

CONVERTIBLE DEBENTURE PLANS 
(ROS within rate classifications) 

PER WE: I mln 
6 ti (1AAA, 2AA, 2A. 1B)  300 
12 ti (3AAA, IAA. 3A, 3B)  535 
18 ti (4AAA, 4AA, GA, 4B).__ ...... _ .......... 760 
24 ti (5AAA. 5AA, 8A, 6B)._______________ 940 
30 ti (6AAA, 6AA, 10A, 8B). 1100 
Convertible Debenture Plans convert as follows: 
Higher to lower classifications-2 Traffic Time (AAA 
and/or AA) spots equal to 3 daytime (A) spots; 2 A 
spots equal to 3 B spots. 
Lower to higher classifications-3 spots of a lower 
classification equal to 2 spots of the next higher 
classification. Consecutive weeks discounts do not 
apply. 
Spots on FM are not convertible. 

DISTRICT OF COLUMBIA 
Combinability: Weekly frequency or Convertible De-
benture Plans: Special feature spots and programs 
may count toward numerical requlrements for Weekly 
Frequency or Convertible Debenture Plans but do not 
themselves earn further discounts under Weekly Fre-
quency or Convertible Debenture Plans. Weekly Fre-
quency spots in designated classifications may be 
added to Convertible Debenture Plans at applicable 
rates and are fully convertible. 

8. PROGRAM funk HATES 
1 hr-600% of 1-min. 1/4 hr-250% of 1-min. 
1/2 hr-400% of 1-min. 10 min-200% of 1-min. 

9. PARTICIPATING PROGRAMS 
Fred Gale Show-5Ion thru Sat 10 pm-12:30 am. 
Sun 10 pm-midnight, applicable B rates. Min 4 
wits. 

10. SPECIAL FEATURES 
NEWS/COPTER REPORTS/SPORTS 

PER WE, EA: 1 tl 5 ti 10 ti 
AM Drive  110 85 75 
PM Drive  75 70 65 
Daytime   65 60 55 
Evening   40 35 30 
1-1/2 to 5 minute programs include open and close 
plus middle spot. 

DISCOUNT 
26 soit-4% 52 wk-8% 

AM ONLY 
90% of applicable rates. 

W W D C-FM 
1947 

WASHINGTON, D. C. qm! DUALITY MEDIA 
INCORPORATED 

e On F Imp 
Subscriber to the NAB Radio Code 

Media Code 4 209 8401 5.00 

Aven Broadcasting Corp., Box 4068, Washington, 
D. C. 20015, Phone 301-589-7100. TWX 710-
825-0078. 

I. PERSONNEL 
General Manager-William S. Sanders. 
Director, FM-William Shaw. 
Gen'l Sales Mgr.-Max Sherman. 

2. REPRESENTATIVES 
Quality Media Incorporated. 
Aveu Sta. Sales Office: See Rep & 5/0 pages. 

3. FACILITIES 
ERP 20,000 w.; 101.1 mc. 
Operating schedule: 7-2 am. EST. 
Antenna ht.: 5(10 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 214 la. 3d, 4a. 4d, 5, fib, 7b, 8. 
Bate Protection: 10e, lie. 12e, 13e .14e. 
Basic Rates: 200. 21b, 21d, 22a, 23a, 24e, 29e. 
Contracts: 40e, 42a, 45, 46. 
Comb.: Cont. Discounts: 60a, 60e. 
Cancellation: 70e, 72, 73b. 
Prod. Services: 81. 82. 
Sold in combination wills WWDC. See that listing 
for rates. 

TIME RATES 

FM only 30% of applicable AM/FM combinaVon 
rates. 
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FLORIDA 

ADDIVONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 
RADIO 

Jupiter—Palm Beach County 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL _1,137,000 Orlando   61,800 
METRO AREAS Pensacola   45,100 

Daytona Beach.. 23,800 Sarasota   9,800 
Fort Lauderdale- Tallahassee   27,600 

Hollywood .... 73,400 Tampa-St. 
Gainesville   26,200 Petersburg .. 103,800 
Jacksonville   121,600 West Palm 
Lakeland   40 800 Beach   63,600 
Miami   175,100 Total Metros__ 772,600 

Spanish Population Data 
(July 1, 1969) 

METRO AREAS 
Miami   296,200 
Tampa-St. 

Petersburg   109,900 
Total Metros   406,100 

COUNTIES 
Dade   296,200 
Hillsborough   68,200 
Pinellas   41,700 
Total Counties   406,100 
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State. Standard Metropolitan Statistical Areas 
(SMSA's). county and city estimates are devel-
oued exclusively by Market Data division of SRDS. State, County, City, Metro Area Data 

FLORIDA 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Bradenton-Manatee Fort Lauderdale--Broward Hallandale-Broward Key West-Monroe Miami Beach-Dade Orlando-Orange St. Petersburg-Pinellas Tampa-Hillsborough 
Clearwater-P inel las Fort Myers-Lee H ialeah-Da de Lakeland-Polk North Miami-Dade Panama City-Bay Sanford-Seminole Titusville-Brevard 
Coral Gables-Dade Fort Pierce-St. Lucie Hollywood-Broward Lake Worth-Palm Beach North Miami Beach-Dade Pensacola-Escambla Sarasota-Sarasota West Palm Beach-Palm Beach 
Daytona Beach-Volusla Gainesville-Alachua Jacksonville-Duval Miami-Dade Ocala-Marion Pompano Beach-Broward Tallahassee-Leon Winter Park-Orange 

Estimates for:  Consumer Spendable Income-1968--  Retail Sales-1961  Pausen. Farm Gross 
STATE % Distribution of Families -Total Retail Sales-  By Selected Store Types  sor Popu- Farm 
COUNTY-Map Loc. Population Households Per 3000 5000 8..19 10n00 15000 Per General Home Auto- Service Cars Mien Income 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furn. motive Station 1/1/69 1/1/69 1068 
Metropolitan Area (000) (000) ($000) (S) 4999 7999 9999 14999 over (6000) (5) ($0OO) ($000) ($000) (SoOO) ($000) (6000) ($000) (000) (000) ($000) 

FLORIDA 
STATE TOTALS  6,214.6 2,016.45 16,539,779 8,202 19.0 20.9 15.2 18.9 14.6 12,057,000 5,979 2,613,129 429,774 1,579,975 593,124 657,537 2,554,928 937,565 3,085.10 109.6 1,389,527 

ALACHUA F-4  94.3 25.56 203,941 7,979 19.8 29.2 10.6 13.7 11.3 169,613 6,636 41,912 4,572 20,794 9,465 9,716 35,208 14,393 41.69 3.5 20,533 
Gainesville  68.2 18.36 150,600 8,203 140,489 7,652 32,542 3,857 19,339 8,675 9,024 31,752 9,709 
Gainesville Metro 
Area  94.3 25.56 203,941 7,979 19.8 29.2 10.6 13.7 11.3 169,613 6,636 41,912 4,572 20,794 35,208 14,393 41.69   

BAKER F-4  7.9 1.92 12,337 6,426 23.2 15.5 14.3 13.6 9.1 8,091 4,214 2,809 339 274 2,055 551 3.94 .9 2,944 
BAY B-4t  76.7 21.54 185,840 8,628 19.6 20.2 14.3 22.1 14.4 132,805 6,166 24,251 4,061 16,729 iIll ;:iq 35'598 9,597 33.90 .6 1,380 
Panama City  37.0 10.98 100,030 9,110 115,370 10,507 19,103 3,693 16,059 34,937 6,746   

BRADFORD F-4  13.5 3.82 23,318 6,104 25.4 22.2 144 12.7 6.5 22,149 5,798 6,514 921 645 829 1,019 4,670 4,165 5.51 3 2,606 
BREVARD G-7t  231.2 69.73 638,133 9,151 17.6 30.3 14.3 17.5 11.6 342,376 4,910 71,687 11,546 45,311 10,210 16,137 75,716 31,868 124.73 .8 15,944 

Titusville  33.5 9.60 72,595 7,562 47,633 4,962 12,063 2,466 2,574 2,179 2,823 10,146 7,728   
BROWARD H-9  499.1 167.67 1,426,591 8,508 19.1 17.7 17.2 20.5 16.6 1,134,928 6,769 257,587 41,583 126,922 55,144 75,450 239,215 76,105 295.15 .7 33,881 

Fort Lauderdale  135.6 48.40 447,751 9,251 531,634 10,984 67,463 16,521 104,479 35,102 48,387 140,834 22,628 
Fort Lauderdale. 
Hollywood Metro Area 499.1 167.67 1,426,591 8,508 19.1 17.7 17.2 20.5 16.6 1,134,928 6,769 257,587 41,583 126,922 55,11 7Nii) 239,215 76,105 295.15   
Hallandale  20.3 6.64 30,429 4,583 40,214 6,056 6,850 661 91 15,147 2,110 
Hollywood   99.8 37.40 149,375 3,994 165,106 4,415 30,413 11,190 6,040 12,647 5,834 22,442 7,918   
Pompano Beach  25.4 8.62 66,956 7,768 150,405 17,448 27,848 4,263 7,463 7,300 7,758 49,121 8,929 

CALHOUN C-3  7.4 2.10 12,030 5,729 24.0 14.1 12.6 12.3 6.1 8,533 4,063 2,118 385 662 445 155 1,692 1,097 2.66 1.3 3,137 
CHARLOTTE F-8  20.3 7.79 33,009 4,237 34.0 32.0 2.6 4.2 3.6 30,823 3,957 9,328 920 2,239 406 2,408 6,160 2,919 11.94 .1 4,197 
CITRUS F-5  13.1 4.55 20,994 4,614 27.2 19.0 15.3 4.9 3.3 16,160 3,552 4,612 691 482 325 448 1,121 3,387 7.30 3 3,020 
CLAY F-4  22.8 6.48 49,653 7,663 24.1 17.8 17.3 18.2 10.8 23,551 3,634 6,428 1,076 337 344 683 8,596 3,155 11.78 .7 9,038 
COLLIER G-9  29.3 9.25 59,108 6,390 20.4 20.3 16.0 14.1 15.6 61,997 6,702 17,683 1,689 3,318 2,664 5,028 6,459 6,695 15.96 .1 8,169 
COLUMBIA F-4  25.3 7.28 40,731 5,595 23.5 24.1 13.9 9.0 2.7 48,236 6,626 9,236 1,103 2,742 3,223 2,121 10,187 5,463 10.14 2.9 6,761 
DADE H-1(it  1,153.5 397.61 3,688,221 9,276 16.0 19.0 15.4 22.6 19.6 2,627,334 6,698 555,232 96,194 401,119 177,318 134,231 527,432 159,536 582.12 2.0 72,745 

Coral Gables  43.2 14.58 236,991 16,255 129,707 8,896 19,423 5,547 10,513 20,358 7,894 28,625 4,668 
Hialeah  85.6 25.21 216,484 8,587 98,954 3,925 29,605 3,757 12,363 5,940 4,446 4,585 8,686 
Miami  355.0 135.04 1,101,888 8,160 1,131,229 8,377 199,247 38,565 224,080 60,747 76,457 239,843 57,865   
Miami Metro Area.  1,153.5 397.61 3,688,221 9,276 16.0 19.0 15.4 22.6 19.6 2,627,334 6,608 555,232 96,194 401,119 117,318 134,231 527,432 159,536 582.12   
Miami Beach  75.2 36.43 384,703 10,560 266,212 7,307 46,982 17,996 17,653 47,024 3,171 21,617 10,454 
North Miami  35.6 11.94 120,835 10,120 62,240 5,213 16,156 2,628 1,240 1,926 3,482 8,265 4,743 
North Miami Beach 30.5 10.33 86,853 8,408 98,612 9,546 20,971 1,845 6,125 3,237 14,899 31,276 3,723   

DE SOTO F-8  13.1 3.53 22,503 6,375 26.4 25.3 10.8 9.6 6.8 15,824 4,483 4,737 659 866 378 759 3,120 1,533 5.02 Li 12,344 
DIXIE E-5  5.2 1.54 8,127 5,277 21.1 14.8 15.5 20.0 93 5,551 3,605 1,305 212 52 211 261 796 1,121 1.93 .2 859 
DUVAL G-4t  516.3 153.31 1,440,057 9,393 16.8 20.9 17.2 22.2 16.4 1,098,809 7,167 220,444 40,409 144,564 52,382 60,360 253,237 103,450 234.73 1.5 17,217 

Jacksonville  516.3 153.31 1,440,057 9,393 1,098,809 7,167 220,444 40,409 144,564 52,382 60,360 253,2.37 103,450 
Jacksonvi Ile 
Metro Area  516.3 153.31 1,440,057 9,393 16.8 20.9 17.2 22.2 16.4 1,098,809 7,167 220,444 49,409 144,564 52,382 60,360 253,237 103,450 234.73   

ESCAMB1A A-3t  205.2 57.51 460,541 8,008 20.0 22.9 18.6 18.1 10.5 313,698 5,455 63,158 12,234 45,381 14,209 22,632 78,776 21,960 90.12 L8 6,888 
Pensacola  62.7 19.23 167,334 8,702 163,051 8,479 22,261 5,941 25,917 11,188 15,744 50,892 8,277 
Pensacola Metro Area  240.5 66.87 528,079 7,897 20.2 23.3 18.3 17.8 19.0 348,254 5,208 72,413 13,777 47,626 14,986 24,834 85,858 26,162 104.90   

FLAGLER G-5  5.4 1.59 8,065 5,072 24.7 19.6 13.3 8.4 4.9 6,473 4,071 1,030 211 111  148 1,662 1,520 2.56 .9 4,371 
FRANKLIN C-4  7.3 2.43 11,688 4,810 22.7 18.9 11.3 11.3 2.0 9,233 3,800 2,755 908 538 274e 1,4gU 599 555 2.37   104 
GADSDEN D-3  45.6 9.72 56,926 5,857 22.2 15.7 1L9 11.0 7.5 49,587 5,102 11,571 1,517 2,000 2,294 2,789 10,614 6,221 9.25 3.8 16,620 
GILCHRIST E-4  3.5 1.01 4,013 3,973 20.2 19.6 3.9 4.3 1.2 3,894 3,855 651   121   299 351 1.39 LO 3,024 
GLADES G-8  4.0 1.08 5,797 5,368 18.8 14.4 15.9 25.1 13.2 1,727 1,599 605 115 105   395 1.04 .4 6,826 
GULF C-4  9.6 2.77 27,288 9,851 14.5 13.5 16.8 30.3 15.2 9,764 3,525 3,160 378 640 707 659 1,226 771 3.79   196 
HAMILTON E-3  8.2 2.25 11,126 4,945 21.4 15.6 12.2 10.9 1.3 9,440 4,196 2,745 374 802 117 221 551 2,924 2.45 2.1 8,304 
HARDEE F-7  13.8 4.18 27,601 6,603 24.4 15.9 17.1 12.5 8.6 25,589 6,122 5,828 696 1,918 542 730 4,045 2,251 6.21 2.4 26,170 
HENDRY G-8  12.0 3.62 16,944 4,681 20.8 23.2 14.1 20.4 8.5 16,952 4,683 4,162 548 1,291 444 225 3,467 1,808 UZ .8 37,667 
HERNANDO F-6  13.2 4.31 22,771 5,283 25.1 16.9 13.2 11.8 73 15,931 3,696 5,020 ' 472 487 461 454 2,617 1,888 3 7,214 
HIGHLANDS G-7  25.2 8.34 57,573 6,903 23.2 18.6 14.4 16.9 11.0 43,006 5,157 9,596 1,891 2,243 1,128 1,133 11,053 4,386 13.16 .7 32,127 
HILLSBOROUGH F-7t  465.6 148.56 1,231,644 8,291 19.2 23.2 14.6 18.7 14.1 840,725 5,659 189,500 29,551 113,898 35,699 41,907 183,454 67,225 227.98 8.4 86,647 
Tampa  325.3 107.41 912,620 8,497 724,471 6,745 153,648 26,523 111,519 31,862 38,293 171,274 51,256   
Tampa-St. Petersburg 
Metro Area  928.0 328.80 2,602,142 7,914 19.2 22.0 14.5 18.5 14.5 1,775,909 5,401 367,505 69,464 304,516 71,636 89,497 384,965 130,618 481.34   

HOLMES B-3  11.2 3.34 14,189 4,248 20.1 13.1 9.6 13.9 6.5 9,481 2,839 2,393 307 607 291 238 2,337 1,016 3.01 3.3 5,140 
INDIAN RIVER H-7  33.0 11.07 81,310 7,345 21.7 19.5 15.6 15.8 12.8 63,267 5,715 15,631 1,942 3,147 2,479 2,313 14,410 6,431 17.93 .9 20,898 
JACKSON C-3  36.1 9.95 63,248 6,357 21.0 15.3 13.1 14.1 7.9 49,650 4,990 11,638 1,468 4,212 1,171 3,129 10,345 4,726 12.06 7.7 18.919 
JEFFERSON D-3  9.5 2.53 14,348 5,671 20.3 15.4 14.2 11.5 6.4 10,698 4,228 2,943 391 663 356 427 1,661 1,442 2.80 1.6 6,970 
LAFAYETTE E-4  2.6 .78 5,452 6,990 20.6 16.1 14.2 17.0 7.8 2,716 3,482 1,066 205 92   458 96 .97 1.5 4,449 
LAKE F-6  65.4 21.55 151,207 7,017 21.0 19.3 12.1 16.8 12.3 108,532 5,036 24,422 3,930 8,806 3,351) 3,679 24,792 10,831 35.13 2.7 106,959 
LEE F-8  80.1 26.79 170,592 6,368 23.8 21.4 16.4 12.3 9.2 196,458 7,333 40,893 5,361 31,302 9,715 10,929 44,554 14,009 46.72 .9 16,915 

Fort Myers  35.1 1L68 82,210 7,039 153,518 13,144 27,149 4,122 29,110 7,573 9,492 39,058 9,447   
LEON D-3  100.7 27.11 254,653 9,393 14.6 17.8 15.6 2L9 19.6 182,283 6,724 37,710 6,436 21,197 11,712 10,270 34,632 17,303 29.23 1.9 4,729 

Tallahassee  67.4 18.64 172,705 9,265 144,432 7,748 28,362 5,465 18,190 11,004 8,706 25,920 13,109 
Tallahassee Metro 
Area  100.7 27.11 254,653 9,393 14.6 17.8 15.6 21.9 19.6 182,283 6,724 37,710 6,436 21,197 11,712 10,270 34,632 17,303 29.23   

LEVY E-5  12.8 3.99 17,191 4,309 24.4 19.8 10.3 5.9 1.3 18,405 4,613 4,137 412 747 416 157 2,617 5,115 4.68 L6 4,876 
LIBERTY C-4  2.9 .88 4,946 5,620 24.3 17.5 13.8 17.0 6.7 1,930 2,193 931   35 76 72   598 1,055 
MADISON E-3  12.7 3.48 21,311 6,124 19.8 15.2 11.7 14.7 73 12,760 3,667 3,485 365 529 497 577 2,120 1,495 412 3:g 9,699 
MANATEE F-7  85.4 31.27 212,064 6,782 20.7 22.2 12.2 17.3 11.8 156,690 5,011 37,861 5,985 13,243 6,523 6,472 39,289 12,549 43.48 1.5 18,495 

Bradenton  22.4 8.76 63,170 7,211 104,842 11,968 25,109 4,145 9,507 5,448 5,243 32,280 5,652   
MARION F-5  65.4 19.97 113,481 5,683 23.2 18.8 16.6 10.5 5.8 121,750 6,097 24,799 3,281 11,772 4,235 3,980 25,149 12,299 28.34 33 29,685 

Ocala  26.6 8.85 53,406 6,035 95,391 10,779 18,431 2,710 9,999 3,911 2,964 24,806 7,979   
MARTIN H-8  23.7 8.23 59,644 7,247 23.4 19.7 18.1 13.9 11.0 29,431 3,576 5,704 1,367 2,730 1,121 1,726 5,454 3,251 12.48 3 14,864 

MONROE G-9t  58.9 1738 145,905 8,395 24.2 26.1 15.2 15.9 9.6 84,532 4,864 21,160 2,628 6,058 4,040 3,120 15,025 6,594 21.88   99 
Key West  413 1L45 97,957 8,555 59,885 5,230 14,216 1,978 5,194 3,217 2,435 13,878 3,433   

NASSAU F-3  18.8 5.18 39,060 7,541 19.8 20.8 14.8 18.2 12.7 22,884 4,418 4,649 531 1,525 718 271 2,549 6,794 7.89 3 6,072 
OKALOOSA B-3t ..... -  82.0 22.24 167,033 7,510 22.8 22.9 17.6 17.9 10.2 119,229 5,361 23,467 3,408 16,890 4,683 7,591 29,717 10,209 37.04 L9 2,055 
OKEECHOBEE G-7  8.4 2.36 13,515 5,727 29.6 21.3 16.3 13.5 7.0 16,070 6,809 4,142 422 682 371 822 2,570 3,111 4.27 .6 11,101 
ORANGE G-6t  334.3 104.31 893,650 8367 18.9 22.7 16.0 18.8 15.4 684,937 6,566 136,899 23,547 107,701 27,858 38,199 156,273 42,093 171.93 2.7 147,649 

Orlando  112.8 38.56 304A81 7,896 459,296 11,911 70,341 12,893 97,660 22,038 29,760 126,808 16,852 
Orlando Metro Area  407.0 125.96 1,035,819 8,223 19.2 23.0 15.9 18.2 14.2 767,287 6,092 162,548 26,600 112,516 29,636 42,554 170,596 50,893 204.02   
Winter Park  29.9 10.29 9L869 8,928 60,066 5,837 14,001 3,620 2,709 3,450 3,762 10,572 4,424   

OSCEOLA G-6  21.9 8.02 52,339 6,526 19.9 16.6 11.9 20.7 12.4 33,917 4,229 8,563 1,222 1,497 1,029 2,813 7,248 4,239 11.99 .8 15,322 
PALM BEACH H-8...   2993 102.99 826,182 8,022 19.3 21.3 15.6 174 14.4 693,502 6,734 148,293 23,368 79,358 42,392 48,606 137,323 43,409 162.89 1.2 100,151 

Lake Worth  25.5 10.58 81,273 7,682 58,736 5,552 14,564 1,675 1,520 1,978 5,104 15,535 3,699   
West Palm Beach  65.4 23.81 210,954 8,860 273,253 11,476 40,861 10,599 62,214 13,733 21,685 68,792 11,483   
West Palm Beach 
Metro Area  299.5 102.99 826,182 8,022 19.3 21.3 15.6 17.4 14.4 693,502 6,734 148,293 23,368 79,358 42,392 48,606 137,323 43,409 162.89   

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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FLORIDA 
State, County, City, Metro Area Data 

Estimates for: 
STATE 
COUNTY-Map Loe. Population Households 

City I/I/69 1/1/69 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable income 1968--
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

(S) 4999 7999 9999 14999 over 

Retail Sales-1968 
-Total Retail Sales-  By Selected Store Types  

Per General Home 
Household Food Drug Mdse. Apparel Furs. 

(8000) (8) ($000) ($000) ($000) ($000) ($000) 

Auto-
motive 
(SoOO) 

Service 
Stag ion 
($000) 

Passen-
ger 
Cars 

1/1/69 
(000) 

Farm 
Po pu-
lotion 
1/1/69 
(000) 

Gross 
Farm 

Ineorns 
1968 

(6000) 

PASCO F-6  45.5 15.63 85,483 
PI N ELLA S E - 7  462.4 180.24 1,370,498 

Clearwater  50.1 18.90 125,370 
St. Petersburg 216.8 87.03 699,768 
Tampa-St. Peters-
burg Metro Area  928.0 328.80 2,602,142 

POLK F-7  235.9 71.65 601,133 
Lake land  47.2 15.52 159,905 
Lakeland Metro Area  235.9 71.65 601,133 

PUTNAM F-5  34.0 10.19 74,010 
ST. JOHNS G-4  31.4 9.62 86,431 
ST. LUCIE H-7  50.3 15.92 108,445 

Fort Pierce  35.0 10.77 64,814 
SANTA ROSA A-3t  35.3 9.36 67,538 
SARASOTA F-8  102.3 37.93 301,600 

Sarasota  44.0 16.44 147,837 
Sarasota Metro Area  102.3 37.93 301,600 

SEMINOLE G-6t ...... _  72.7 21.65 142,169 
Sanford  22.5 6.68 55,624 

SUMTER F-6  13.7 4.14 22,617 
SUWANNEE E-4  11.9 3.45 29,246 
TAYLOR E-4  14.3 4.10 30,432 
UNION F-4  3.6 .71 9,910 
VOLUSIA G-5  158.0 58.48 427,192 

Daytona Beach  48.2 18.49 142,243 
Daytona Beach 
Metro Area  158.0 58.48 427,192 

WAKULLA D-4  5.0 1.40 8,324 
WALTON 8-3  15.3 4.55 28,401 
WASHINGTON B-3  10.1 2.96 18,460 

5,469 24.6 20.7 11.6 11.5 6.7 
7,604 19.3 20.5 14.4 18.4 15.0 
6,633 
8,041 

7,914 19.2 22.0 14.5 18.5 14.5 
8,390 20.9 17.8 16.2 19.6 14.8 

10,303 
8,390 20.9 17.8 16.2 19.6 14.8 
7,263 18.5 18.9 12.8 20.0 13.8 
8,985 18.4 19.0 13.6 19.3 16.0 
6,812 22.6 20.6 17.0 14.4 10.2 
6,018 
7,216 21.8 23.1 16.7 16.0 7.6 
7,951 19.9 23.1 14.0 15.9 15.9 
8,993 
7,951 19.9 23.1 14.0 15.9 15.9 
6,567 21.1 22.9 16.3 15.5 8.6 
8,327 
5,463 22.1 16.4 15.0 12.2 5.9 
8,477 17.5 13.0 10.4 20.9 15.2 
7,422 17.5 16.6 13.6 20.1 14.5 

13,958 17.5 12.6 13.5 30.7 12.5 
7,305 20.0 20.0 15.2 17.2 13.2 
7,693 

7,305 
5,946 
6,242 
6,236 

20.0 20.0 15.2 17.2 13.2 
20.4 14.1 13.6 16.3 8.4 
21.3 16.2 13.4 16.9 8.6 
20.1 16.3 11.8 16.4 8.3 

66,570 
935,184 
214,213 
505,137 

1,775,909 
375,557 
161,683 
375,557 
46,946 
45,789 
92,929 
76,890 
34,556 

247,067 
155,098 
247,067 
82,350 
58,355 
13,018 
34,038 
24,075 
3,430 

306,022 
169,484 

306,022 
2,259 

25,658 
9,631 

4,259 
5,189 

11,334 
5,804 

5,401 
5,242 

10,418 
5,242 
4,607 
4,760 
5,837 
7,139 
3,692 
6,514 
9,434 
6,514 
3,804 
8,736 
3,144 
9,866 
5,872 
4,831 
5,233 
9,166 

5,233 
1,614 
5,639 
3,254 

20,770 
178,005 
31,656 
77,355 

357,505 
95,979 
35,410 
95,979 
13,349 
10,681 
20,486 
17,212 
9,255 

49,346 
21,409 
49,346 
25,649 
17,234 
4,169 
7,285 
5,590 
836 

66,212 
23,931 

2,422 
39,913 
6,535 
20,949 

69,464 
13,581 
6,265 
13,581 
1,748 
1,891 
2,544 
2,544 
1,543 
6,700 
4,080 
6,700 
3,053 
2,144 
321 
858 
620 
201 

11,045 
5,849 

66,212 11,045 
719 71 

5,770 1,037 
2,578 395 

• 

3,658 
190,618 
29,720 

148,342 

1,784 
35,937 
11,088 
21,088 

304,516 71,636 
34,772 18,690 
26,319 10,189 
34,772 18,690 
3,277 1,482 
1,985 2,058 
9,163 4,039 
6,823 3,565 
2,245 777 

37,526 10,773 
30,839 7,948 
37,526 10,773 
4,815 1,778 
4,199 1,547 
776 73 

1,113 1,382 
1,510 907 
803   

35,634 13,938 
30,887 11,166 

36,634 13,938 
30   
982 541 
684 427 

2,882 
47,590 
15,269 
22,821 

89,497 
19,050 
8,105 

19,050 
2,938 
1,878 
4,869 
4,869 
2,202 

16,661 
8,749 

16,661 
4,355 
3,080 
378 

1,540 
1,381 

60 
16,255 
9,393 

8,588 7,392 27.36 2.9 35,642 
201,511 63,393 253.36 .9 17,825 

71,019 10,129 
107,379 29,954 

384,965 130,618 481.34   
79,361 34,126 106.18 5.1 195,255 
42,667 9,999 
79,351 34,126 106.18   
9,020 4,597 14.45 1.2 11,086 
7,113 7,349 12.31 LO 11,958 

23,145 7,304 23.50 1.0 34,658 
22,515 5,384 
7,082 4,202 14.78 2.8 6,720 

50,957 16,466 65.23 .6 8,342 
40,967 7,767 
50,957 16,466 65.23   
14,323 8,800 32.09 .9 21,176 
13,321 4,419 
1,397 2,338 4.91 1.4 5,494 
7,337 3,399 6.32 5.4 14,114 
3,627 4,468 4.94 .8 2,129 

559 1.35 .8 2,952 
64,904 23,157 84.78 1.5 18,192 
45,124 7,438   

16,255 64,904 23,157 
577 

846 6,878 3,329 
476 1,534 1,209 

84.78 
1.79 
6.30 
3.53 

.1 
1.7 
1.6 

731 
3,780 
2,438 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts In these counties. 

FLORIDA 
See SUDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

State Networks 

Knight Quality Stations (Florida) 
Comprised of: 

WUKS (FM)-Cocoa WWOS (FM)-Palm 
Beach Beach 

WQET-Palm Beach 
Media Code 4 210 0075 3.00 
Sales Office-Room 350, 400 Commonwealth Ave., 

Boston. Mass. 02215. Phone 617-262-1950. 
I. PERSONNEL 
President-Norman Knight. 
Division Manager-Ralph H. Grover (Florida). 

2. REPRESENTATIVES 
Miami-Advertising Representatives, Inc. 
Boston-Knight Quality Stations Sales Offices: See 
Rep & 5/0 pages. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

EH 10/1/67-Reed 10/30/67. 
GROUP DISCOUNTS 

Any 2 stations-25% All 3 stations-33-1/3% 

See individual station listings for rates. 

Suwannee Group 
Comprised of: 

WDCF-Dade City WMAF-Madizon 
WNER-Live Oak WINT-Winter Haven 

Media Code 4 210 0090 2.00 
Suwannee Broadcasting Co., Box 130, Live Oak, Fla. 

32060. 

I. PERSONNEL 
President-Norman O. Freiman. 
Executive Vice-President-George R. Day, Jr. 
Vice-President-Ronald It. Brown. 

2. REPRESENTATIVES 
Florlda-Advertising Representatives, Inc. 

4. AGENCY COMMISSION 
All rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 2b, 3a, 3d, 4e, 4d. 5, 6a. 7b, 8. 
Rate Protection: 101, 11a, 12e. 13a, 14a, 15b. 
Basie Rates: 20b, 21a, 21b, 21c, 21d, 22e. 23b, 24b, 

25a, 28e. 28c, 29a, 30, 32a. 
Contracts: 40a. 41, 44e. 45, 46, 47a, 48, 49, 51a. 51e. 
Comb.; Cont. Discounts: 60b, 60g, 601. 61a, 62d. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff Reed 8/8/66. 

7. PACKAGE PLANS 
4 STATION PACKAGE 

ALL STATIONS, PER MO: I min 30 set 10 ase 
1 ti. . 6.60 5.20 4.00 
50 ti.. ......... ...... 5.70 4.30 3.40 
ALL STATIONS, PER VR: 
1000 x 490 3.70 2.80 
Rates for less than 4 stations-28% of aboye rates 
per station. 

APOPKA (1 AM; 1 FM) 
Orange County-Map Location G-6 

See SRDS consumer market map and 
nine of the State. 

data at begin-

WTLN 
1964 

Media Cede 4 210 0135 5.00 
Orange County Broadcasters, Box 2448, Orlando, Fla. 

32802. Phone 305-889-2505. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Thomas H. Moffit. 
Station Manager-Tom MOIL Jr. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
5,000 w. days; 1520 kg. Directional. 
Operating schedule: Sunrise-Inc-al sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For eon-simulcast facilities see 
WTLN-FM. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 21). 3a, 3d, 4b, 4d, 5, 6a. 
Rate Protection: 100, lle, 12b. 13b, 14b, 16. 
Basic Rates: 21e, 21d, 230. 25a, 26, 28a, 29a, 30. 
Contracts: 400. 41. 42a, 43, 44b, 45, 46, 47e. 48. 51a. 
Cotnb.•. Cont. Discounts: 61a, 62b. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/21/66-Reed 1/24/66. 

7. PACKAGE PLANS 
PER WK: 1 01 6 ti 12 ti 18 ti 
1 min  7 6 5 4 
30 sec: 80% of 1-min. 10 sec ID's: 50% of 1-min. 

CONTINUOUS WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
lx 13x 52x 260x 312x 

1 hr  60.00 54.00 50.00 46.00 40.00 
1/2 hr  38.00 34.00 30.00 26.00 22.00 
1/4 hr  25.00 21.00 18.00 15.00 12.50 
5 min  10.50 8.50 7.50 7.00 6.50 

W T L N-FM 
1969 

Media Code 4 210 0196 3.00 
Orange County Broadcasters, Box 2448, Orlando, Fla. 

32802. Phono 305-889-2505. 
I. PERSONNEL 
President-Thomas H. 1%fofflt. 
Station Manager-Thomas H. Moffat, Jr. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 3,000 w. (horlz.), 3.000 w. (vert.); 95.3 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.:  
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WTLN. 

4. AGENCY COMMISSION 
15% time only, 

5. GENERAL ADVERTISING See coded regulations 
See WTLN listing for coded regulations. 

TIME RATES 

Rates are identical to WTLN. See that listing. 

ARCADIA 
De Soto County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WAPG 
1955 

Subscriber to the NAB Radio Code 
Media Cede 4 210 018D 1.00 
Arcadia-Punta Gorda Broadcasting Co., Inc., Box 

632. Asbury SL, Arcadia, Fla. 33821. Phone 928-
6101. 

I. PERSONNEL 
President-H, D. Ityals, 
General Manager-W, W. Benton. 
Program Director-M. G. Benton, 

3. FACILITIES 
1,000 w. days; 1480 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only, 

5. GENERAL ADVERTISING See coded regulations 
General: la. lb, 2b. 3b, 3e. 3d, 4a, 5, 6a, 8. 
Rate Protection: 10a. 12a, 14a, 15b. 
Basic Rates: 21e, 22b, 246, 24c, 25a, 28e. 
Contracts: 40a, 421). 45. 47a. 
Comb.: Cont. Discounts: 60e. 61b. 
Cancellation: 70a, 70e. 73a. 
Prod. Services: 80, 82. 
Affiliated with FIBS. 

TIME RATES 
Eff Reed 8/15/68. 

6. SPOT ANNOUNCEMENTS 
•100-1- 100x 75x 50x 30x I5x .1x 

1 min 1.50 160.00 131.25 92.50 60.00 31.50 2.25 
30 sec 1.00 110.00 93.75 67.50 45.00 24.00 1.75 
() Each, 

10. SPECIAL FEATURES 
5-min newscast____ 4.50 2-min headlines-- 3.00 

ARLINGTON 
Duval County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Jacksonville 
(including Arlington) 

ATLANTIC BEACH 
Duval County-Map Location (1-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WKTX 
1958 

Media Code 4 210 0225 4.00 
Willa, Inc., Box 608, Atlantic Beach, Fla. 22003. 
Phone 904-246-6459. 

1. PERSONNEL 
President-Louis M. Neale. 
General Manager-Gerald Pellerin. 
Program Director-Jim Kennedy. 

2. REPRESENTATIVES 
Broadcast Time Sales. 

3. FACILITIES 
1,000 w. days; 1606 ke. Non-directional. 
OperatIng schedule. 6.00 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: on rash discount. 

5. GENERAL ADVERTISING see coded regulations 
General lb 2b, 3e, 5, 7b. 
Basle Rates: 20b, 21a, 22a, 23b, 24e, 25e, 26, 28e, 

2913. 33c. 

Contracts: 40a, 41. 42e. 43, 44b, 45, 48, 49, 51c. 
Comb.: Cont. Discounts: 601, 61b, 62b. 
Cancellation: 70a, 70c, 71b, 72, 73b. 
Prod. Services: 80. 82. 
Rates protected for extent of contract or renewal to 1 
year. 
Member: Better Music Broadcasters. 

TIME RATES 
No. 1 Eff 4/1/66-Reed 5/26/66. 

7. PACKAGE PLANS 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min  5.60 5.20 4.80 4.40 4.00 
30 sec  3.90 3.60 3.40 3.10 2.80 
PER MO: 100 ti 120 ti 150 ti 
1 min ........ _ ...... ........... 3.40 3.20 3.00 
30 sec  2.50 2.30 2.10 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x.  120 60 30 25 15 

AUBURNDALE 
Polk County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WTWB 
1956 

Media Code 4 210 0270 0.00 
L. M. Hughey. P. O. Box 

33823, Phone 967-1570. 
I. PERSONNEL 
President-L, M. Hughey, 
Station Manager-Richard W. Boyce. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
5.000 w. days; 1570 hr. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: Is. 2a. In, 4b, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basle Rates. 2es, 22a, 23a, 24b, 29a. 
Contracts: 40a, 46, 470. 
Comb.•, Cont. Discounts: 606, 60k. 61a, 61e. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na, 3 Eft 1/1/68-Itec'd 1/5/68. 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min ......... 2.80 2.60 2.40 2.20 2.00 
30 sec....-......---... 2.00 1.90 1.70 1.60 1.50 

MONTHLY PACKAGES 
PER MO: 100 ti 120 ti 150 ti 
1 min  ........... ...... 2.00 1.90 1.80 
30 sec ....... 1.50 1.40 1.30 

8. PROGRAM.  TIME «fiKiU IX 18x 52x 260x 312x 
1 hr  40.00 36.00 32.00 26.00 24.00 
1/2 hr  25.00 23.00 21.00 18.00 17.00 
1/4 hr 15.00 14.00 13.00 11.00 10.00 
5 min  7.00 6.50 6.00 5.00 4.50 

BARTOW 
Polk County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

7. Auburndale Fla. 

WBAR 
1953 

Subseriber to the NAB Radlo Code 
Media Code 4 210 0360 9.00 
Radio Station WBAlt, Inc.. P. 0. Box 820, Bartow. 

Fla. 33830, Phone 813-533-8021. 
(This listing continued on next page) 
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Bartow-W B A R-Continued 
I. PERSONNEL 
Assistant Manager-Mrs. Shirley Carroll. 

2. REPRESENTATIVES 
Miami-Advertising Representatives, Inc. 
New York-Continental Radio Sales. 

3. FACILITIES 
Louts w. days; 1460 be. 
Operating schedule: G:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15% un dine only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e. 3e. 3e. 3d, 4a. 4d, 5. 6a. lb. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic listes: 20b, lia, 23a, 24b, 25a, 28b, 28e. 32a. 

33d. 
Contracts: 40b, 41, 423. 42e, 44s. 45, 413. 49, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 600. 61a. 

62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective November 1, 1963. 
Card received October 29, 1062. 

6. SPOT ANNOUNCEMENTS 
1 min, ea_ 2.50 30 sec, ea. 1.75 
1000 spots per year-deduct .50 from above rates. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 5 min 

1-13 tl-   40.00 24.00 16.00 8.00 
13-26 ti  -_ 30.00 18.00 12.00 6.00 
26-52 ti_.----- 25.00 15.00 10.00 5.00 
52-104 ti..-------- 12.60 7.50 3.75 
104-260 - 6.00 3.00 
260 or more ti.--.-- 5.00 2.50 

BELLE GLADE 
Palm Beach County-Map Location H-8 

See SUDS consumer market map and data at beginning 
of the State. 

WSWN 
5947 

Media Code 4 210 0405 2.00 
Seminole Broadcasting Co Inc., Box 786, State Rd. 

713. Belle Glade, Fla. 33430. 
I. PERSONNEL 
Chairman, Board Directors-E. D. Rivers, Jr. 
President-M. B. Rivers. 
General Manager-Marvin Smith. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
Stars, Inc. 
South, Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days; 900 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with MRS 11:ello Network. 
Member: The Dee Rivers Group. 

TIME RATES 
Rates effective July 1, 1855. 
Rates received June 28, 1055. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 35 

hr. hr. hr. man. min. see. 
1 time.- 76.50 45.90 25.50 13.70 8.95 6.40 

26 times.... 72.70 43.55 24.25 12.05 8.65 6.Y., 
52 times._ 68.85 41.20 22.45 11.50 8.30 5.90 
65 times._ 64.95 39.00 21.70 11.uu 8.00 5.65 

130 times.... 61.20 36.75 20.40 10.40 7.70 5.30 
156 times._ 57.35 34.40 19.00 9.05 7.35 4.95 
260 times.... 53.55 33.00 17.65 0.40 7.00 4.60 
312 times._ 49.70 29.85 16.10 3.00 6.65 4.25 
520 liases.... 45.90 27.55 15.30 8.45 6.30 3.95 

7. PACKAGE PLANS 
1 minute:  Per week  
Weekly: 13 wks. 26 wks. 52 wits. 
6 times  48.00 43.50 39.00 

12 times 87.00 78.00 69.00 
18 117.00 103.50 90.00 

138.00 120.00 101.00 
180.00 153.00 126.00 

10. SPECIAL FEATURES 
5 minute newscasts:  Per week  
Weekly: 13 wks. 26 wks. 52 wks. 

15 times -- 165.00 146.25 127.50 
25 times  . 243.75 212.50 181.25 
50 times  _._...._ 425.00 362.50 300.00 

10 seconds (12 words): 
25 times   100.00 75.00 62.50 
50 times   150.00 125.00 87.50 

Radio Shorts 
Copy not to exceed 8 seconds, transcribed or live. 
I time  2.55 156 times_______ 1.95 

26 times  2.45 260 times_____ 1.80 
52 times  2.35 312 times  1.65 
65 times  2.25 520 times  1.50 

130 times  2.10 

BLOUNTSTOWN (1 AM; 1 FM) 
Calhoun County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State 

WKMK 
1962 

MEI 
Media Coae 4 210 0450 8.00 
The Maupin Broadcasting Co., Box 297, 419 N. 

11lain St., Blountstown, Fla. 32424. Phone 904-
674-5403. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Robert L. Minipill. 
Program Director-Robert L. Watson. 
Sales Manager-Peter L. Anderson. 

2. REPRESENTATIVES 
National Time Sales. 

S. FACILITIES 1.000 w.; 1,000 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a, 5, 6a. 
Rate Protection: 10b, lib. 12b. 13b. 14b. 
Basic Rates: 20b. 21b, 24b, 25e, 28a, 29a. 
Contracts: 40a, 47e. 
Comb.; Cont. Discounts: 60a, 61a. 

Cancellation: 70a, 70e. 72. 
Prod. Services: 82. 
FM facilities: WRTM (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reed 9/6/67. 
AAA-Mon thru Sat 6:30-8:30 am & 11:30 am-1:30 
pm. 
AA-Mm n thru Sat sign-on-6:30 am, 11-11:30 am. 
1:30-2:30 Dm & 5-6 pm; Sun all day. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 13x 26x 52x 104x 260x (*) 
AAA   3.10 3.00 2.90 2.70 2.50 2.30 2.00 
AA   2.60 2.50 2.40 2.20 2.10 1.80 1.50 
A   2.50 2.45 2.30 2.10 2.00 1.50 1.35 

30 SECONDS 
AAA  _ 2.75 2.65 2.55 2.45 2.25 1.95 
AA -  _ 2.30 2.20 2.10 2.00 1.80 1.50 
A   2.00 1.95 1.90 1.70 1.50 1.30 

(•) 5130-1000x. 
7. PACKAGE PLANS 
I MIN, EA: AAA AA A 
1 wk  2.00 1.50 1.35 
3 Wk_  1.80 1.30 1.15 
5 +  1.60 1.15 1.00 
30 sec: 70% of 1-min 
Minimum 70 per week. 10 per day. 

8. PROGRAM TIME RATES 
CLASS AAA 

Ix I3x 26x 52x 104x 250x (*) 
1 hr  42.00 37.00 32.00 27.00 25.00 
1/2 hr. 25.00 23.00 21.00 19.00 17.00   
1/4 hr  16.80 15.80 14.80 12.80 10.50 9.00   
10 min  10.90 10.20 9.70 9.20 8.70 8.30   
5 mln.  8.50 8.00 7.70 7.20 6.70 6.00 5.00 

CLASS AA 
1 hr  35.00 30.00 25.00 20.00 18.00   
1/2 hr  20.00 18.00 16.00 14.00 12.00   
1/4 hr  14.00 13.00 12.00 11.00 9.00 8.00   
10 min  9.30 8.50 8.00 7.50 7.00 6.50 6.00 
5 min.  7.00 6.50 6.20 5.80 5.20 4.50 3.50 

CLASS A 
1 hr  30.00 28.00 24.00 18.00 16.00 
1/2 hr  18.00 15.60 13.20 10.80 9.60 
1/4 hr  12.00 10.40 8.80 7.20 6.40   
10 min.  9.00 7.80 7.20 6.00 5.40 4.20 3.60 
5 min.  6.00 5.60 5.20 4.00 3.60 3.20 3.00 

(") 500-1000x. 
Programs and spots may not be grouped in comput-
ing frequency discounts. 

10. SPECIAL FEATURES 
News Service-Applicable rate plus 10%. 

1.70 
1.25 
1.10 

WRTM (FM) 
1968 

Media Code 4 210 0470 6.00 
Maupin Broadcasting Co., Box 297, 419 N. Main St.. 

Bloutstown, Fla, 32424. Phone 904-674-5403. 
I. PERSONNEL 
Owner & Gen'l Mgr.-Itobert L. Maupin. 
Sales Manager-P.ter L. Anderson. 

3. FACILITIES 
ERP 3,000 w. (hone.), 3,000 w. (vert.); 102.3 me. 
Opere.t..ng schedule: 5:30 am-11 pm. CST. 
Antenna ht.:   

4. AGENCY COMMISSION. 
15% time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WICMK listing for coded regulations. 
AM facilities: WKMK. 

TIME RATES 

Rates are identical to WKIIK. See that listing. 

BOCA RATON (1 AM; 1 FM) 
Palm Beach County-Map Location H-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WSBR 
1965 

Media Code 4 210 0495 3.00 
Burback Radio, Inc., Drawer WSBR, Boca Raton, 

Fla. 33432. 
Studio: U. S. 441, S. of Glades ltd. Phone 305.395-

7401. 
I. PERSONNEL 
President-John L. Laubach, Jr. 
General Manager-William G. Richards. 
Program Director-Charles E. Clarke. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
1,000 w.; 740 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
No. 11 Eff 1/1/68-Reed 2/17/69. 

6. SPOT ANNOUNCEMENTS 
lx 39x 780 156x 312x 

1 min  4.75 4.25 4.00 3.75 3.50 
30 sen_   3.10 2.85 2.70 2.50 2.35 

7. PACKAGE PLANS 
PER WK: 5 ti 15 81 30 tl 
1 min  4.25 3.75 3.25 
30 sen  2.85 2.50 2.20 

8. PROGRAM TIME RATES 
Ix 39x 78x 156x 312x 624x 

1 hr ...... ....... _ 60 50 45 40 35 30 
1/2 hr  50 40 35 30 25 20 
1/4 hr  40 30 25 20 15 10 
10 min  30 20 18 16 12 8 
5 mln  20 17 14 12 8 6 

W W 0 G (FM) 
1965 

Media Code 4 210 0540 6.00 
WW0G, Inc., Box 1297, Boca Raton, Fla. 
Phone 305-395-7515. 

I. PERSONNEL 
Pres. & Sta. Mgr.-Ilomer Akers. 
Sales Manager-Frank A. Nagle. 

3. FACILITIES 
ERP 100,000; 99.9 mc. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time: 15th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, la. 3d, 4b. 4d. 5. 6a, 7b, 8. 
Rate Protection: 10a. 11a, 12a, 13a, 14a. 
Basic Rates: 20a, 21a, 211), 22b, 23a, 28c. 
Contracts: 40e. 41, 42b, 42d, 46, 47a, 51a. 
Comb., Cont. Discounts: 60a, 62b. 
Cancellation: 70b, 70d. 71s. 72, 73a. 73b. 
Prod. Services: 80, 131, 132. 

TIME RATES 
No. 4 Eff 1/15/69-Reed 1/27/69. 

6. SPOT ANNOUNCEMENTS 
lx 18x 36x 78x I56x 234x 312x 

1 min.... 4.10 3.90 3.70 3.50 3.30 3.10 2.85 
30 sec.... 3.10 2.95 2.80 2.65 2.50 2.35 2.20 

7. PACKAGE PLANS 
I min 30 see 

18 ti (spedal).____ .............. _______ 61.50 45.50 
36 ti (special)--___----...--- 118.00 87.50 
13 WKS: 
78 ti (1 per day)  . 260.00 184.00 
156 U (2 per day)..... 470.00 348.00 
234 U (3 per day)  . 660.00 495.00 
312 ti (4 per day). - 825.00 624.00 
390 ti (5 per day). 965.00 782.00 
468 U (6 per day)  ....1075.00 824.00 

MUSIC THROUGH THE NISHT 
(Mon thru Sat midnight-6 am) 

SEGMENT: 2 hr 3 hr 4 hr 6 hr 
6 days per wk. -  150.00 200.00 255.00 360.00 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 156x 260x 3I2x 

1 hr  65.00 60.00 55.00 50.00 45.00 40.00 35.00 30.00 
1/2 hr  34.50 31.80 29.15 26.50 23.85 21.20 18.55 15.90 
1/4 hr  19.20 17.70 16.25 14.75 13.30 11.80 10.35 8.85 
5 min  13.30 10.65 9.75 8.85 8.00 7.10 6.20 5.30 

BRADENTON 
Manatee County-Map Location F-7 

See SIMS consumer market map and data at begin-
ning of the State. 

See Sarasota-Bradenton 

BROOKSVILLE 
Hernando County-Map Location F-6 

See SltDS consumer market map and data at begin-
ning of the State. 

WWJ B 
1958 

Media Code 4 210 0563 8.00 
Brooksville Broadcasting Service, Inc.. 31 S. Main 

St., Brooksville, Fla. 33512. Phone 904-706-2020. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-W. W. Johnson. 
Program Director-W. W. Johnson, Jr. 

3. FACILITIES 
250 w.; 1450 kc. Non-directional. 
Operating schedule: 6:45 am-6:30 pm. EST. 

4. AGENCY COMMISSION 
15%; time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 4a, 5, 6a, 8. 
Rate Protection: 10a, 15b. 
Basic Rates: 20s. 22a, 28e. 29a. 
Contracts: 40a. 41, 45. 
Cancellation: 70e. 71a. 
Prod. Services: 82. 
Affiliated with MBS. 

TIME RATES 
Eff 6/1/69-Reed 5/29/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

1 x  3.50 2.45 260 x 2.25 1.65 
13 x  3.30 2.35 2.10 1.55 
26 x  3.10 2.25 468 x...... ...... _ 1.90 1.45 
39 x  2.95 2.15 1.75 1.40 
52 x  2.75 2.05 624 x  1.55 1.35 
104 x  2.60 1.90 780 x  1.40 1.25 
156 x  2.40 1.751000 x  1.39 1.05 

7. PACKAGE PLANS 
I min 30 see 

25 ti over 3 days  40 30 
50 ti over 1 wk    SO 60 
100 ti over 30 days  160 120 

CHATTAHOOCHEE 
Gadsden County-Map Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WSBP 
624x 1963 
3.25 Media Code 4 210 0585 1.00 
2.20 Chattahoochee Broadcasting, Inc., Box 814, Chatta-

hoochee, Fla, 32324. Phone 904-663-2323. 
60 ti I. PERSONNEL 
2.75 President-Roscoe Fleetwood. 
1.85 2. REPRESENTATIVES 

David Carpenter Company. 
3. FACILITIES 

1,000 w.; 1580 kc. Non-directional; clear channel. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
General: 20. la, 3b, 40, 4d, Ga. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basie Rates: 22b, 23a, 24b, 25a, 26, 28b. 
Contracts: 4es. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k. 61a, 62b, 62e. 
Cancellation: 70e, 710, 73a. 

33432. Member: National AgRadio Groups, Inc. 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
EIT 5/1/67-Rec'd 6/2/67. 

6. SPOT ANNOUNCEMENTS 
GUARANTEED TIMES 

1 x 520 104x 260x 3120 5000 10000 13000 
1 min 5.00 4.50 4.00 3.50 2.75 2.00 1.75 1.50 
30 sec 4.50 4.00 3.50 3.00 2.25 1.50 1.25 1.00 

FLORIDA 
7. PACKAGE PLANS " 

ROS WEEKLY PACKAGES 
PER WK: 10 t1 15 ti 20 tl 25 ti 30 ti 
1 3.50 3.00 2.50 2.25 2.00 
30 sec.    3.20 2.50 2.00 1.75 1.51) 

8. PROGRAM TIME RATES 
Ix 52x 208x 3I2x 500x 1000x 

1 hr______ 40.00 32.00 25.00 20.00 
1/2 hr.._ 30.00 25.00 20.00 15.00 __ --
1/4 hr  20.00 16.50 11.00 6.00   
5 min.__ .... 10.00 7.00 6.00 5.00 4.00 3.00 

CHIEFLAND 
Levy County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WLQH 
1968 

Media Code 4 210 0605 7.00 
White Construction Co., Box 98, Chief:land. Fla. 

32626. Phone 904-493-4940, 493-4011. 
STATION'S PROGRAMMING DESCRIPTION 

WLQII: Programmed for general interest. 
NEWS: 5 min on hour, headlines on half hour. 
Farm & market report daily at 7:15 am. Livestock 
and county agents report, daily 15 min at 11:45 am. 
'Weather reports complete at 7:45 am, 12:15 & 5:15 
pm with local weather on hour. Country and western 
music format with modern country emphasis. Daily 
gospel music program 11-11:45 am. Women's interest 
show weekdays 10:05-10:20 am. 15 min local news 
shows at 12:30 & 4:30 pm weekday. Emphasis on 
local sports including broadcast of area football games 
and fishing reports, local church programs on Sunday 
pre-taped and broadcast direct from church. Remote 
broadcasts are made from area businesses and shop-
ping centers. Contact Representative for further de-
tails. Rec'd 12/16/68. 

I. PERSONNEL 
General Manager-C. Wesley Ward. 
Program Director-Ruth M. Ward. 
Chief Engineer-Paul Lawrence. 

2. REPRESENTATIVES 
South-C, K. Beaver & Associates, Inc. 

3. FACILITIES 
500 w.; 940 kc. Non-directional. 
Operating schedule:  . EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 2% cash discount if 
paid by the 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 4d, 5, 60, 7b. 
Rate Protection: 10d, 11d. 12d, 13d, 14d, 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 231). 24a, 24e. 25c. 

28b. 28e, 29a. 31, 32b. 
Contracts: 41. 42b, 42d, 440, 44b, 470. 51e. 
Comb.: Cont. Discounts: 60f, 6014 61b. 
Cancellation: 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 1 Eff 3/1/68-Rec'd 12/16/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1'11 3 ti 5 tl 
1 min.  4.40 4.00 3.50 
30 sec.  4.00 3.75 3.25 
10 sec  3.00 2.75 2.50 
Spots and programs may, be combined to earn a 
favorable rate. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

WKLY: 15 ti 20 tl 25 ti 30 ti 
1 min  2.85 2.50 2.35 2.20 
30 see  2.25 2.15 2.05 1.95 
10 see.  1.65 1.50 1.40 1.30 
May be combined to earn lower rato, 30-second and 
1-minute spots can only be used for this purpose. 

8. PROGRAM TIME RATES 
PER WK: I ti 2 ti 301 5 tl 6 ti 12 ti 
55 min  60.00 50.00 45.00   
1/2 hr  40.00 35.00 30.00   
1/4 hr  20.00 18.50 16.00 13.50 12.50 
5 min.  12.50 10.00 8.50 6.00 5.50 T:c76 
3 min  . 3.50 3.25 3.00 

DIiCOUNTS 
13 wk-5% 26 wk-7% 39 wk-10% 52 wk-15% 

10 ti 
3.25 
2.75 
2.00 
more 

CHIPLEY 
Washington County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WBGC 
1956 

Media Code 4 210 0630 5.00 
Ilroaddus Radio, Inc., Drawer 430, Chipley, Fla. 

32428. Phone 904-638-0234. 
Other Studios-S. Blvd. extention, Chipley, Fla.. 
Graceville, Fla. and Bonifay, Fla. 

I. PERSONNEL 
Pres. & Geai Mgr.-Jim Broaddus. 
Vice-Pres. & Women's Dir.-Patricia Broaddus. 

2. REPRESENTATIVES 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w.; 1240 lœ. Non-directional. 
Operating schedule: 5 am-10:30 pm. CST. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 2a, 3d, 4a, 5, 6a, lb. 8. 
Rate Protection: 10a, 11a, 12a. 13e, 14e. 15b. 
Basic Rates: 20b, 21e, 21b, 21d. 22a, 22b, 24b, 25a, 

28b. 28e. 29a, 30. 
Contracts: 40a, 41. 44a, 45. 46. 47a, 48. 49. 50. 511. 

(This listing continued on next page) 
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Chipley-W 13 G C-Continued 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70b, 76d, 71a. 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with KIIS and MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAMF 

Eff 1/1/68--Rec'd 6/3/68. 
6. SPOT ANNOUNCEMENTS 

•1x Ile 26x 52e 156e 365x 
1 min/less.... 3.75 3.50 3.25 3.00 2.75 2.50 
ROS same rate. 

(") No frequency discounts for time segments 6:30-
8:30 am, 11:30 am-1:30 pm, 4-6:30 pm. 

8. PROGRAM TIME RATES 
•Ix I3x 26e 52e 156x 365x 

1 hr-------- 37.50 35.00 32.50 30.00 27.50 25.00 
1/2 hr  22.50 21.00 19.50 18.00 16.50 15.00 
1/4 hr  15.00 14.00 13.00 12.00 11.00 10.00 
10 min.  11.25 10.50 9.75 9.00 8.25 7.50 
5 min  7.50 7.00 6.50 6.00 5.50 5.00 

(") No frequency discounts for time segments 6:30-
8:30 am, 11:30 am-1:30 pm, 4-6:30 pm. 

CLEARWATER 
Pinellas County-Map Location E-7 

See MUM consumer market map and data at begin 
nine of the State. 

See Tampa-St. Petersburg. 
(including Clearwater, Dunedin, Pinellas 
Park) 

CLERMONT 
Lake County-Map Location F-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WS LC 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 210 0675 0.06 
Duane F. McConnell, Box 606, Hwy. 50 W., Cler-

mont. Fla. 37211. Phone 305-394-2000. 
I. PERSONNEL 
Sales Manager-Mal Hayes. 
Chief Engineer-Spencer bey. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
250 w.; 1340 km Non-directional. 
Operating schedule: 5:45 am-6:30 pm weekdays; 8:00 
am-6:30 pm Sun. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, lb, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 200, 22b, 230. 24b, 29a. 
Contracts. 400. 46, 48. 
Comb.; Cont. Discounts: 60b. 62b. 
Cancellation: 70a, 70e. 73a. 
Affiliated with 5LBS. 

TIME RATES 
Rates effective 

Rates received November 22, 1965. 
6. SPOT ANNOUNCEMENTS 

(6:00-9:00 am) 1 min 30 seo 10 see 
1 U 3.50 3.00 2.00 
26 ti 3.25 2.65 1.80 
52 ti  3.00 2.45 1.60 
104 ti._ 2.50 2.20 1.45 
156 ti 2.25 1.95 1.35 
260 ti 2.00 1.65 1.30 
365 ti . 1.65 1.40 1.15 
520 .... . 1.40 1.25 1.00 

ItOS ANNOUNCEMENTS 

52 ti 2.50 
104 tL.. 2.00 
156 ti 1.75 
260 ti 1.60 
385 tL 1.40 
520 t1 .. . 1.15 

8. PROGRAM TIME RATES 
5 MINUTES 

(6:00-9:00 am) 
1 ti .. . 5.00 158 ti 3.75 
26 ti ..... ______ ........ _. 4.75 260 ti_________. 3.50 
52 O.._   4.50 365 1.1 3.00 
101 ti  4.00 520 ti._ 2.50 

5 MINUTE ROS ANNOUNCEmvNTS 
1 U 4.60 158 U 3.60 
26 U  4.35 260 ti._.._................._ 3.35 
52 U  
104 tl ..... _ ....... _____ 3.85 520 U____ ..... .. ...... -... 2.35 

COCOA (3 AM; 1 FM) 
Brevard County-Map Location G-7 

See SRDS consumer :market map and data at been 
fling of the State. 

2.50 
2.35 

21..8255 

1.60 
1.40 
1.20 
1.00 

1.75 
1.60 
2.90 
1.35 
1.20 
1.05 
1.00 
.90 

WEZY W E Z Y-FM 
1957 1965 

1:11:111 
Subscriber to the NAB Radio Code 

Media Code 4 210 0720 4.00 
Gannett Florida Corporation, Box 2029, 308 Forrest 

Cocoa, Fla. 32922. Phone 305-636-4411. 
I. PERSONNEL 
General Manager-Robert Yeager. 
Sales Manager-Tom Morley. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 e. days, 1,000 w. nights; 1350 kc. 
Directional-night only. 

Operating schedule: 24 hours daily. EST. 
FM-ERP 3,000 w.; 99.3 mc. 
Operating schedule: 24 hours. 

4. AGENCY COMMISSION 
15%. Bills rendered last day of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 25. 3a, 4a, 4d, 5, 6a, 7e. 
Basic Rates: 20b, 21b, 22a, 23e, 24b, 25e, 26, 27. 

28c, 29h 30. 
Contracts: 40b, 41, 42b, 46, 47a, 49, 51a. 
Comb.; Cont. Discounts: 60h, 601, 61a, 62d. 
Cancellation- 70a, 70e. 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1961. (Card No. 11.) 
Card received May 27, 1964. 

Class AA-5:00 am-7:00 pm. 
Class A-7:00 pm-5:00 am. 
ROS times-50% of Class AA time and 50% of Class 
A time. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

TRAFFIC TIMES 
1 min 30 sec 1 min 30 sec 

52 ti  4.50 3.70 312 ti._ 3.60 2.80 
104 t1  4.20 3.40 520 ti. 3.30 2.50 
260 ti  3.90 3.10 

CLASS A 
NON-TRAFFIC TIMES 

52 ti  3.70 2.85 312 ti______ 2.80 1.95 
104 ti_ ...... 3.40 2.55 520 t1 -... 2.50 1.65 
260 ti  3.10 2.25 
15 seconds-70% of appropriate 30-second rate. 

7. PACKAGE PLANS 
ROS 

1 min 30 see I min 30 sec 
52 ti  4.10 3.20 312 ti___  3.20 2.30 
104 ti  3.89 2.90 520 ti 2.90 2.00 
260 ti  3.50 2.60 

1 MINUTE 
(To be used in a 30-day period) 

AA ROS A 
10 tl  45.00 41.00 37.00 
20 ti  84.00 76.00 68.00 
50 ti... .................. --...._ ........... 195.00 175.00 155.00 
100 ti    360.00 320.00 280.00 

30 SECONDS 
(To be used in a 30-day period) 

10 U.  37.00 32.00 28.50 
20 ti  68.00 58.00 51.00 
50 ti  155.00 130.00 112.50 
100 ti  280.00 230.00 195.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60 45 30 20 10 
DISCOUNTS 

52x-5% 156x-15% 
104x-10% 260x-20% 

10. SPECIAL FEATURES 
Joe Pyne Show-Mon thru Fri 1 minute per month 
84.00. 

WKKO 
1952 

e 
Media Code 4 210 0765 9.00 
WKKO Radio. Inc., Box 3188. Cocoa, Fla. 32922. 
Phone 305-636-2411. 

I. PERSONNEL 
General Manager-Bob Norris. 
Station Manager-Bill Willett. 
Operations Manager-Dick Wilson. 

2. REPRESENTATIVES 
PRO Time Sales,. Inc. 
Southeast-Dora-Clayton Agency, Inc. 
Miami-Edwin H. Cohen. 

S. FACILITIES 
1.000 w. days; 860 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded reputations 
General: 2a, 3a, lb, 4e. 4d. S. 611. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a. 24b, 29b, 290. 
Contracts: 40a, 42a, 45. 46, 48. 
Comb.; Cont. Discounts: 60b. 60k. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
Elf  Reed 11/25/66. 

AA-Mon thru Fri 6-9 am & 3-6 pm. 
A-All other times (ROS). 

6. SPOT ANNOUNCEMENTS 
_AA--- -A-

PER WK: I min 30 see 1 min 30 see 
5 ti  9.00 6.30 8.00 5.60 
10 ti  8.00 5.60 7.00 4.90 
15 ti  7.00 4.90 6.00 4.20 
20 Li  
25 ti  5.00 3.50 4.00 2.80 

8. PROGRAM TIME RATES 1 ti SU 5 tt 10 ti 
1 hr  100. 95. 90. 85. 
1/2 hr. 60. 55. 50. 45. 
1/4 hr  35. 30. 25. 20. 

10. SPECIAL FEATURES 
NEWS. HEADLINES. SPORTS. & WEATHER 

50 ti 100 ti 200 ti 300 ti 500 ti 
News   12.00 11.50 11.00 10.00 9.00 
Headlines   9.50 9.00 8.50 8.00 7.50 
Sports-Weather _  9.00 8.50 8.00 7.00 6.00 

WWBC 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 210 0810 3.00 
Astro Enterprises, Inc., Box 493, 228 Forrest Ave., 

Cocoa. Fla. 32923. Phone 305-632-1400. 
STATION'S PROGRAMMING DESCRIPTION 

WWBC: Programmed for young and middle aged 
adults. 
News and audience participation games and contests. 
Ant PERSONALITIES handle all segments. NEWS: 
5 min on hour. 1 hour women's program daily 10-11 
am. MUSIC: 100% modern country format. Music 
80%: 40% albums, 40% singles. News 10%, lire 
remotes 10%, 5 min sports 7:30 am & 4:30 pm daily. 
School and local news when and where applicable. 
Space news coverage live and direct broadcast from 
space center. Mobile broadcast unit for live remote 
broadcasts. 2 staff country bands. Contact Represent-
ative for further details. Reed 8/31/67. 

I. PERSONNEL 
General Manager-John Fox. 
Sales Manager-Bill Diamond. 
Chief Engineer-S. L. Anderson. 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 

3. FACILITIES 
250 w'. days; 1510 kc. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discounts. 

S. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 3d, 4a, 4e. 5, 6a, 7b, s. 
ltate Protection: ltic, 11c, 12c. 13c, 14b. 15b. 
Basle Rates: 20b, 21a. 22a, 23a, 24b, 25s, 28e, 29e. 

33b. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 45, 46, 47e, 

48. 
Comb.; Cont. Discounts: 60b, 60e. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 82. 
Guaranteed time: 10% of all schedules. 
Member: Country Music Network. 

TIME RATES 
Rates effective-. 

Rates received August 10, 1984. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
52 ti  _ 4.00 3.25 2.70 
104 ti  3.65 2.85 2.05 
156 ti  3,30 2.55 1.85 
260 ti   2.90 2.30 1.70 
3 2.10 1.50 „...... ....... --..._ . 

7. PACKAGE PLANS 
ROS 1-MINUTE PACKAGES 
(Must be used within 7 days) 

10 ti  40.00 50 U__________ 145.00 
20 ti  70.00 100 ti.  275.50 
30 ti  97.50 

ROS 30-SECOND PACKAGES 
(Must be used within 30 days) 

10 ti  32.50 50 ti.._---__ 120.00 
20 ti  55.00 100 ti_____-.. 200.00 
30 ti  78.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  65.00 38.50 20.50 15.00 10.00 

COCOA BEACH (1 AM; 2 FM) 
Brevard County-Map Location G-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WC KS (FM) 
1962 

A Knight Quality Station 
Media Code 4 210 0855 8.00 
Radio WCKS, Box 907. Cape Canaveral. Fla. 32920. 
Phono 305-783-9257. 
STATION'S PROGRAMMING DESCRIPTION 

WCKS(FM): Programmed for adults. 
NEWS: headlines and weather, every 3 hours from 
9 am. Popular music, show, film, standards, some 
citric, Jazz and country and western. All music intros 
and commercials at each quarter hour, maximum of 
8 commercials per hour all voice on tape, 2 LP's per 
hour played thru. Semi-classic used during evening 
hours to contrast popular. Sun: concert for 7 hours 
from 6 pm serious music of all categories. Music 
will average 85% instrumental. Contact Represent-
ative for further details. Reed 5/24/68. 

I. PERSONNEL 
General Manager-Ralph H. Grover. 
Sales Manager-Ted Campbell. 

2. REPRESENTATIVES 
Miami-Advertising Representatives, Inc. 
Knight Quality Stations Sales Offices: See Rep & 
8/0 pages. 

3. FACILITIES 
ERP 100.000 w.; 101.1 me. Stereo. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time. 

5. GENERAL ADVERTISING See eons regulatrons 
General: la, 2a, 2b, 3a, Sc. 3d, 4a, 4d. 5, 6a, 711, 8. 
Rate Protection: 10e. 11e, 12e, 13e, 14e. 
Basic Rates: 20a. 21a, 21d. 22b, 23a, 24e. 24b, 24e. 

25a, 26, 27, 28b, 20e, 29a, 29b, 30. 31, 326. 
Contracts: 40b. 41. 44a, 45, 46, 47e, 49, 50, 51a, 

51b. 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 601, 61b, 624. 
Cancellation: 71a, 72, 73a. 73b. 
Prod. Services: 80. 81, 82. 
Member: Knight Quality Stations (Florida). 

TIME RATES 
Eff 1/1/69-Reed 4/11/69. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

PER YR: lx 52x 104e I56x 260e 812e 
1 min.__ ..... 15.00 14.00 13.00 12.00 11.00 10.00 
30 see........... 12.00 11.20 10.60 9.80 9.00 8.20 
10 see..._ ....... 7.50 7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
DRIVE TIMES 

(Rotate 6-10 am & 4-8 pm) 
PER WK: 10 ti 20 01 30 tl 40 ti 
1 min.  10.00 9.00 8.50 8.00 
30 see  8.00 7.20 6.80 6.40 
10 see  5.00 4.50 4.25 4.00 

HALF & HALF 
(50% Drive rotate, 50% RAS) 

1 min  9.00 8.00 7.50 7.00 
30 See  7.20 6.40 6.00 5.60 
10 sec  4.50 4.00 3.75 3.50 

ROS 
(Station Discretion) 

1 min__ ........... - ...... 8.00 7.00 6.50 6.00 
30 sec_____ ............. _ ..... 6.40 5.60 5.20 4.80 
10 sec  4.00 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
Ix 52e 104e 156e 260e 812e 

1 hr  100 90 80 70 60 55 
1/2 hr...._...   60 55 50 45 40 35 
1/4 hr  40 37 34 31 28 25 
10 min.  30 28 26 . 24 22 20 
5 niln  20 19 18 17 16 15 

WKPE (FM) 
1962 

Media Code 4 210 0870 7.00 
Bucks County Radio News, Inc., Box 1300, Cocoa, 

Florida 32922. Phone 305-632-1300. 
STATION'S PROGRAMMING DESCRIPTION 

WKPE (FM): Programmed for adults and young 
adults. 

• MUSIC: top 40. NEWS: network on hour and local 
news on half hour, 24 hours a day. Contact Repre-
sentative for further details. Rec'd 9/26/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-John Meder. 
Pres. & News DR.-Christopher M. Young. 
Program Director-William B. Baker. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South-Busby, Finch and Woods. Inc. 
Philadelphia-Dome Messervey Co., Inc. 

3. FACILITIES 
ERI' 30,000 w.; 104.3 mc. Stereo. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Sa, 3b, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib. 
Basic Rates: 20a. 220, 23a, 24b, 25a, 28b, 29e. 
Contracts: 40a, 420, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60e, 61a. 
Cancellation: 71a. 73a. 
AM facilities: WRKT. 

TIME RATES 
Eff Reed 4/19/66. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104e 156x 208e 260e 312x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 5.50 5.00 4.50 4.00 3.50 3.00 2.50 

WRKT 
1962 

121:112 
Media Code 4 210 0900 2.00 
Bucks County Radio News, Inc.. Box 1300, Cocoa. 

Florida 32922. Phone 305-632-1300. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-John Meder. 
Pres. & News DIr.-christopher M. Young. 
Program Director-William B. Baker. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South-Busby, Finch and Woods, Inc. 
Philadelphia-Dome Messervey Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1300 ke. Directional. 
Operating schedule: 24 hours, EST. 

4. AGENCY COMMISSION 
15%; no cash diamant. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 3b, 4e, 4d, 5. 6a, 713. 8. 
Rate Protection: 15b. 
Basic Rates: 23a. 24b, 25a, 28b. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k. 
Cancellation 70e, 730. 
FM facilities: WKPE (FM). 
Affiliated with NBC Radio Network. 

TIME RATES 
Elf Reed 2/27/67. 

6. SPOT ANNOUNCEMENTS 
lx 52e 104e 156e 208e 266e 312x 

1 min....  10.00 9.00 8.00 7.00 6.00 5.00 4.00 
30 sec____ 7.00 6.00 5.00 4.50 4.00 3.50 3.00 
ID ..... 4.00 3.75 3.50 3.25 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x   80 50 30 12 
DISCOUNTS 

13x-5% 26x-10% 52x-12-112% 

CORAL GABLES 
Dade County-Map Location H-10 

See SUDS eociluMer market map and data at begin-
ning of the State. 

See Miami-Miami Beach 
(including Coral Gables) 

CRESTVI EW (2 AM; 1 FM) 
Okaloosa County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WAAZ (FM) 
1965 

Media Code 4 210 0645 7.00 
Crestview Broadcasting Company. Box 1055, Crest-

view. Fla. 32536. Phone 305-682-4623. 
I. PERSONNEL 
Pres. & Gen't Mgr.-Everett M. McCrary. 

3. FACILITIES 
ERS' 3,000 w.: 104.9 me. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 504 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. Bills payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 3b, 3d, 9a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10f, Ilf, 12f, 13f, 14f. 150, 15b. 
Basic Rates: 21a, 21b, 21c, 22b, 23a, 28b. 28e. 
Contracts: 40a. 46, 47a, 49, 51e. 
Comb.: Cont. Discounts: 60e. 60d. 60e, 60f, 60h. 
Cancellation: 71a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Reed 5/2/66. 
6. SPOT ANNOUNCEMENTS I mln 30 see 15 see 
1 1.  . 3.00 2.00 1.20 
15 x.. - .. . ..... -- 2.80 1.80 1.10 
30 x._ - 2.70 1.70 1.00 
60 x. . .95 
90 x  . 2.50 1.50 .90 
120 x 2.40 1.40 .85 
150 z 2.30 1.30 .80 

1.20 .75 
300 x 2.00 1.00 .60 

8. PROGRAM TIME RATES 
(5 am-7 pm) 

1/4 hr. per month 75.00 
Includes 30 second commercial open and 30 second 
close. 

(Crestview continued on next page) 
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WCNU 
1948 

e 
Subscriber to the NAB Radio Code 

Media Code 4 210 0990 3.00 
Gulf Shores Broadcasting Co., Box 518, Crestview, 

Fla. 32536. Mutual 2-2330. 
Other Studios-De Funlak Springs and Fort WaHot 

Fla. 
3. FACILITIES 

1,000 w. days; 1010 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5 GENERAL ADVERTISING See coded regulations 
General. la, 2a. 3b, 4a, 4d, 5. 6a, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 200. 22a, 22b, 23a, 24a. 24b, 26. 28s. 

29a. 
Contracts: 40a. 42b. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61b, 62b, 62e. 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective May 1. 1948. (Card No. 1.) 

O. SPOT ANNOUNCEMENTS/PROGRAM RATES 
(To be used in 1 year) 
1 hr. 1/2 hr. 1/4 hr. 5 min. (') 

1 time.... 40.00 20.00 14.00 8.00 5.00 
13 times.. 37.00 18.50 13.75 7.75 4.75 
26 times.. 36.00 18.00 13.50 7.50 4.50 
52 times. 35.00 17.50 13.25 6.00 4.00 
104 times._ 33.00 16.50 13.00 5.75 3.75 
156 times.. 31.00 15.50 12.50 5.25 3.50 
260 times.. 30.00 15.00 11.00 5.00 3.25 

(*) 1 minute spots. 

WJSB 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 210 1035 0.00 
Crestview Broadcasting Co., Box 267. W. lot St.. 

Crestview. Fla. 32536. Phone 305-682-3040. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Everett M. McCrary 

3. FACILITIES 
1,000 w. days: 1050 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 313. 3d, 4a, 4d. 5. 6a. 7b. 8. 
Rate Protection: 10f, Ilf, 12f. 13f, 14f. 15a. 15b. 
Basic Rates: 21a. 21b, 21e. 22b, 23a, 25a, 28b, 28e. 
Contracts: 40a, 46, 47a, 49, 51e. 
Comb.: Cont. Discounts: 60c, 60d, 60e, 60f, 60h. 
Cancellation: 71a. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Et!' 3/6/66-Rec'd 4/25/66. 
6. SPOT ANNOUNCEMENTS 
PER MO: I min 30 see 15 see 
300 ti  2.00 1.00 .60 
180 ti  2.20 1.20 .75 
150 ti  2.30 1.30 .80 
120 ti  2.40 1.40 .85 
90 ti  2.50 1.50 .90 
60 ti 1.60 .95 
30 tl 2.70 1.70 1.00 
15 ti    2.80 1.80 LID 
1 ti    3.00 2.00 1.20 

7. PACKAGE PLANS 
PER MO: 26 tl 21 tl 16 tl 12 tl 8 tl UI 
5 min..... ....... 4.00 4.50 5.00 5.50 6.00 6.50 
1/4 hr  7.50 8.00 8.50 9.00 9.50 10.00 
1/2 hr  14.00 15.00 16.00 17.00 18.00 20.00 

CYPRESS GARDENS 
Polk County-Map Location F-7 

See SRDS consumer market map and data at begin. 
fling of the State. 

WGTO 
1955 

Independent 
R AIB 

A Hubbard Broadcasting, Inc. Station 
Subscriber to the NAB Radio Code 

Media Code 4 210 1080 2.00 
Hubbard Broadcasting, Inc., Minneapolis-St. Paul, 
Mien 

Business Office (and Studio): 
Box 123. Cypress Gardens. Fla. 33880. Phone 813-

293-4103. 
Tampa Business Office-Phone 813-229-1622. 
Orlando Sales Office-Phone 305-425-9540. 

I. PERSONNEL 
President-Stanley E. Hubbard. 
Vice-President-Marvin L. Rosene. 
General Sales Manager-Robert I. Grossman. 

2. REPRESENTATIVES 
Edward Petry & Company, Inc. 

3. FACILITIES 
50.000 w. days; 540 kc. Directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/n net station charges: monthly. 

5. GENERAL ADVERTISING See coded regulation. 
General: la, 2a. 3a, 3d, 4a. 4d, 5, 61o. 8. 
Rate Protection: 10a, Ila. 12a, 13a. 14a. 15b, 16. 
Basic Rates: 20b, 21a, 22a, 24a, 24b. 24e. 2.8a, 29a, 

29b, 33a. 
Contracts: 4na, 41, 42d. 44a, 44b, 45, 47a, 48, 49, 

50, 51a, 51b, 21e. 

Comb.; Cont. Discounts: 60a, 60g, 61b, 62d. 
Cancellation: 70a. 70e. 71a, 72. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AN!) LOCAL RATES SAME 

Eff 2/1/67-Reed 7/31/68. 
6. SPOT ANNOUNCEMENTS 

1-minute and 2o/3u-second announcements may be 
combined for discount. 10-second announcements not 
combinable with other facilities for discounts, but 
may be purchased at rate established through 1-
minute and 20/30-second usage. 

1 min. 20/30 sec. 10 see. 
1 Ume  25 00 17.00 9.00 

26 23.75 16.15 8.55 
52 22.50 15.30 8.10 

104 times   21.25 14.45 7.65 
156 times  18.75 12.75 7.20 
260 times  16 25 11.05 6.30 
312 times  13.75 9.35 5.40 

7. PACKAGE PLANS 
PACKAGE ANNOUNCEMENT PLANS 

(Fixed but not guaranteed) 
1-minute and 20/30-second announcements may be 
combined for discount purposes. 10-second and 6-
second not combinable for discount purposes, but may 
be purchased at discount rate established by 1-minois 
and 20/30-second usage. Not combinable with other 
facilities for additional discounts. 
Per week: 1 min. 20 see. 10 see. O see. 

10 times.  160.00 100.00 60.00 40.00 
15 times.  228.00 142.50 85.50 57.00 
20 288.00 180.00 108.00 72.00 
25 times__  540.00 212.50 127.50 85.00 
SO times________ 384.00 240.00 144.00 98.00 
35 times.____ 420.00 262.50 157.50 105.00 
50 times__ 560.00 350.00 210.00 140.00 

Additional Discounts 
13 weeks.   5% 39 weeks  15% 
26 weeks  10% 52 weeks  20% 

WEEK-END PLANS 
Combinable with week-day packages at applicable 
rate. Minimum package 10. R.O.S. 
1 minute  10.00 10 seconds_______ 4.00 
20-an ...rends  7.50 

8. PROGRAM TIME RATES 
1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time  100.00 85.00 55.00 40.00 
26 times   95.00 81.75 52.25 38.00 
52 times__  90.00 5R 50 49.50 30.00 

104 times  85 nn 55.25 46.75 34.00 
106 times  90.00 52.00 44.00 22.00 
260 times  75.00 48.75 41.25 39.00 
312 times  70.00 45.50 38.50 28.00 

DADE CITY 
Pasco County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WDCF 
1954 

Media Code 4 210 1125 5.00 
WDCF Radio. Inc.. Box 1077, Hwy. 301 S. Dade 

City, Fla. 33525. Phone 904-367-5045, 
I. PERSONNEL 
President-Norman O. Protaman. 
Executive Vice-President-George It. Day. Jr. 
General Manager-W. S. Bailey, 

2. REPRESENTATIVES 
Florida-Advertising Representatives. Inc. 

3. FACILITIES 
1.000 w. days; 1350 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%: time only. 

5. GENERAL ADVERTISING See coded recreations 
General: 3e, 4a, 5. fa. 
Rate Protection: 10b, 11b. 126, 13b, 14b. 
Basic Rates: 220. 230. 241). 25a. 28a. 
Contracts: 400. 46. 
Comb.; Cont. Discounts: 61a, 61b, (Kb. 62e. 
Cancellation: 70a, 70c, 71a. 730, 
Affiliated with KBS. 
Member: Southeastern Key Market Network; Suwance 
Group. 

TIM! RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1963. 
Rates received November 18. 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

1 ti 2.20 1.90 1.60 
13 ti ........... _.._..._.- ........ 2.00 1.70 1.40 
26 ti 3.85 1.55 1.25 
52 ti  1.70 1.40 1.10 
104 ti .... . 1.55 1.25 .95 
260 ti 1.45 1.15 85 
312 tl  1.35 1.60 75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  38.00 20.00 14.50 10.75 7.00 
13 ti  32.00 18.00 14.00 10.25 6.50 
26 ti  28.00 16.50 13.50 9.75 8.00 
52 .......... 25.00 15.00 12.00 8.75 5.50 
104 ti   23.00 14.00 10.75 7.75 5.00 
260 ti._ 20.00 13.50 9.50 7.00 4.50 
312 ti  18.50 13.00 8.50 5.75 4.00 

DAYTONA BEACH (5 AM; 2 FM) 
(including Ormond Beach, South Daytona) 
Valuate County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It in part of the 
time buying function to determine estent of indi. 
victual station coverage, audience delivered, etc. with-
in the area. 

WDAT 
(formerly WQXQ) 

1957 
ORMOND BEACH 

e 
Subscriber to the NAB Radio Code 

Media Code 4 210 1150 3.00 
Morris Broadcasting Co., Inc., Box 5038, Daytona 

Beach. Fla. 11020. Phone 904-677-4122. 
STATION'S PROGRAMMING DESCRIPTION 

WDAT: Top 40 music is programmed for adults, 

young adults and teens. Mix includes albums, folk-
rock, pop single. NEWS: network hourly on half hour. 
Community bulletin board, beach temperature through-
out day. COMMERCIAL POLICY: 18 minutes per 
hour. AIR PERSONALITIES handle all segments. 
Contact Representative for further details. Reed 
6/30/69. 

I. PERSONNEL 
President-William E. Morris. 
Vice-Pres. & Gen'l Mgr.-William Hunter. 
Operations Manager-Lynn Younger. 

2. REPRESENTATIVES 
Dora-Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days: 1380 Ice. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, lb, 4a, 4e, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 230. 24b, 250, 26, 28a, 29. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounta: 60k, 61a, 61b. 
Cancellation: 71a, 730. 
Affiliated with American Entertainment Network 

TIME RATES 

Rif Itec'd 4/17/69. 
6. SPOT ANNOUNCEMENTS 

lx 26e 52e 104x 152x 312x 520x 
1 min.  10.00 9.00 8.50 8.00 7.50 7.00 6.50 
30 sec  9.00 8.50 8.00 7.50 7.00 6.50 6.00 

7. PACKAGE PLANS 
ROS PER WK: 12 ti 18 ti 24 tl 36 ti 
1 min.  8.00 7.50 7.00 6.50 
30 sec  7.50 7.00 6.50 6.00 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WE: iti StI 5 ti 10 ti 
Ea   15 13 11 9 

WELE 
1957 

SOUTH DAYTONA 

adarn young Inc. 

Media Code 4 210 1170 1.00 
WELD, Inc., Box 4006, Daytona Beach, Fla. 32021. 
Phone 904-767-1131. 
STATION'S PROGRAMMING DESCRIPTION 

WELE: MUSIC: modern country and western 100%. 
Chart programming. Typical hourly cycle of pro-
gramming: 5 min news at top of hour, followed by 
brief weather summary. Full weather report at :15. 
News headlines on half hour. Sports or community 
bulletin board at :45. Time and temperature through-
out cycle. News includes local, state, national and 
global. Mobile news unit. Local motor racing sports-
cast 5:25 pm, M-F. Telephone interviews and con-
tests 7 days a week. COMMERCIAL POLICY: 18 
minutes maximum per hour. Alit PERSONALITIES 
handle all segments. Personalities available for remote 
broadcasts, store openings, shopping centers, etc. 
Contact Representative for further details. Reed 
4/22/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-E. T. McMahon. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Southern. Atlanta-David Carpenter Company. 

3. FACILITIES 
1,000 w. days: 1590 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 211, 3a, 4a, 5. 6a, 7b. 8. 
Rate Protection: 10d, 11d, 12d, 136. 14d, 15e, 
Basic Rates: 206, 21a, 23a, 24b, 24e, 25a, 28a, 29s. 
Contracts: 40a. 44b, 51e. 
Comb.: Cont. Discounts: 606, 60g, 61e, 62d. 
Cancellation: 71a, 73b. 
Prod, Services: 82. 

TIME RATES 

Eff Itec'd 1/5/68. 
6. SPOT ANNOUNCEMENTS 

I x 26e 520 104x 156x 3120 5208 
1 min 7.00 6.50 6.00 6.50 5.00 4.50 4.00 
30 sec 5.50 5.00 4.50 4.00 3.50 8.00 2.50 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
WKLY: 12 ti 18 ti 24 ti 36 ti 48 ti 
1 min  6.00 5.50 5.00 4.50 4.00 
30 sec  4.50 4.00 3.50 3.00 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 

1 x- - 65.00 38.50 20.50 15.00 
10. SP ECIAL...  .................. 

NEWSCASTS 
PER WK: 6 ti 5 ti 3 ti 
5 min  ....... ......................_48 43 33 

WMFJ 
1935 

DAYTONA BEACH 

RAB 

Media Code 4 210 1215 4.00 
WhIFJ, Inc., Box 5606. Daytona Beach, Fla, 32020. 
Phone 904-255-1456. 

I. PERSONNEL 
Chairman-James W. Walter. 
President-Robert M. Weeks. 
Vle--Pres. & flen'l Mgr.-Ilichard Y. Clark. 

2. REPRESENTATIVES 
New York, Atlanta-Stone Representatives, Ino. 
Dallas-Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1380 kc. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a. 3a, 3b, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 1511. 
Basle Rates: 220. 23a, 246, 25a, 26, 28a, 29a. 
Contracts: 40a, 45, 46, 47a. 

FLORIDA 
Comb.: Cont. Discounta: 60k. 61a, 61b. 
Cancellation: 710. 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 1 Eff 7/1/69-Reed 6/9/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-All other times, 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 52x 104x 1560 260X 5208 1040x 
1 min 13.00 12.00 11.00 10.00 9.00 8.00 7.00 
30 see 9.75 9.00 8.25 7.50 6.75 6.00 5.25 
10 sec 6.50 6.00 5.50 5.00 4.50 4.00 3.50 

CLASS AA 
1 min 12.00 11.00 10.00 9.00 8.00 7.00 6.00 
30 sec 9.00 8.25 7.50 6.75 6.00 5.25 4.50 
10 sec 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

CLASS A 
1 min 11.00 10.00 9.00 8.00 7.00 6.00 5.00 
30 sec 8.25 7.50 6.75 6.00 5.25 4.50 3.75 
10 sec 5.50 5.00 4.50 4.00 3.50 3.00 2.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
12 ti 18 ti 24 ti 36 ti 

1 min. ........ - ............ 10.00 9.00 8.00 7.00 
30 sec.....  7.50 6.75 6.00 5.25 
10 sec   5.00 4.50 4.00 3.50 

CLASS AA 
1 min.  9.00 8.00 7.00 6.00 
30 sec  6.75 6.00 5.25 4.50 
10 sec  4.50 4.00 3.50 3.00 

CLASS A 
1 min.  8.00 7.00 6.00 5.00 
30 sec  6.00 5.25 4.50 3.75 
10 sec.  4.00 3.50 2.75 2.50 
May be cross-combined to earn numerical frequency. 
Multi-products not subject to retroactive discounts. 
Saturation rates not combinable to earn frequency 
discounts. 

W M FJ-FM 
1967 

Media Code 4 210 1230 3.00 
Daytona Broadcasting, Inc., Box 5606, Daytona Beach, 

Fla. 32020. Phone 904-255-1456. 
I. PERSONNEL 
Chairman-James W. Walter. 
President-Robert M. Weeks. 
Vice-Proa. & Gen'l Mgr.-Richard Y. Clark. 

3. FACILITIES 
ERP 25,000 w.; 101.9 mc. Stereo. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 161 ft. above average terrain. 

4. AGENCY COMMISSION 

5, GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 6b, lb, 8. 
Contracts: 40a. 
Only 8 commercial minutes per hour accepted, ad-
vertisers accepted only on a non-competitive basis 
(only 1 advertiser per category). Minute contract of 
26 weeks. 

TIME RATES 
Eff  Rec'd 4/4/68. 

7. PACKAGE PLANS 
1 1-minute commercial every other hour. 6 am-mid-
night, 7 days ueekly. Advertisers accepted on an 
exclusive basis only, minimum contract 26 weeks. 
Per month, 225.00. 

WNDB WNDB-FM 
1948 1947 

DAYTONA BEACH 

Subscriber to the NAB Radio Code 
Media Code 4 210 1260 0.00 
News Journal Corp.. Box 431, 901 6th St.. Daytona 

Beach. Fla. 32015. Phone 904-252-1511. 
STATION'S PROGRAMMING DESCRIPTION 

WNDB: Programmed for adults and young adults. 
MUSIC 80%, albums, middle-of-the-road, standards, 
film, showtunes. dixieland, big band. Classical 2 
hours nightly. NEWS 18%, network on hour, local 
on half hour. 5 min each. Local utilizes newspaper 
facilities and bureaus plus broadcast staff. SPORTS: 
Network 15 min local evenings, auto racing, college 
football. RELIGIOUS: Sunday morning only, com-
mercial. EDUCATIONAL: Half hour nightly. Reed 
4/1/68. 

I. PERSONNEL 
General Manager-R. Y. Huffman. 
Station Manager-William Deem. 
Commercial Manager-Ken Hoff. 

2. REPRESENTATIVES 
Call station collect 

3. FACILITIES 
1,000 w.: 1150 Ire. Directional-night only. 
Operating schedule: 6-12:30 am. EST. 
FM FACILITIES ERP 54.000 w.; 94.5 me. Stereo. 
Operating schedule: 8 am-midnight. 
Antenna ht.-95n ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: le days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 6b, 7a, 8, 
Rate Protection: 10a, Ila, 12a. 13a, 14a. 15b. 
Basic Rates: 21a, 22b, 23e, 24b, 25e. 28e, 29a. 
Contracts: 40a, 44b, 45. 46, 47a. 
Comb.: Cont. Discounts: 60b. 61a, 626. 
Cancellation: 70a. 70e, 71a, 72. 710. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 8/1/67-Rec'd 8/10/67. 
AA-0:30-9 am, 11:30 am-1:30 pm & 4:30-6 pm. 
A-6 pm-6:30 am, 9-11:30 am, 1:30-4:30 pm & 6-
10 pm. 
B-10 pm-12:30 am. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 x  4.20 2.40 156 x  3.20 2.15 
13 x  4.00 2.35 260 x  2.95 2.10 
26 x  3.80 2.30 312 x  2.70 2.05 
52 x  3.60 2.25 614 x  2.40 2.00 
104 x  3.35 2.20 1000 x ._ 2.10 1.90 
Time Signals  1.50 

(Daytona Beach continued on next page) 
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FLORIDA 

Daytona Beach-Continued 

WQXQ 
NOTE: The call letters of this station have been 
changed to: 

WDAT 

WROD 
1947 

DAYTONA BEACH 
Media Code 4 210 1350 9.00 
WROD Radio, Div. of Elyria Lorain Broadcasting 

Co., Box 991, Wilder Blvd. & S. Beach St., Day-
tona Beach, Fla. 32015. Phone 904-252-4626. 

I. PERSONNEL 
President-Otto B. Schoepfle. 
Vice-President-Paul Babel. 
Station Manager-William A. Stipsits. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southeast Florida-Advertising Representatives, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nighttime; 1340 kg. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 29a. 
Contracts: 405. 45, 46, 41e. 
Comb.; Cont. Discounts: 606, 60k, 61a, 61c. 
Cancellation: 7ta. 73a. 
Programs take priority over announcements. 
Affiliated with MBS Radio Network. 

TIME RATES 
Eli' 6/1/66-Reed 5/12/66. 

7. PACKAGE PLANS 
AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-All other times. 

-AA- -A-
PER WK: I min 30 see I min 30 see 
Less than 6 ti  s 7 7 6 

6 6 5 
12 Li  6 5 5 4 
18 tt  5 4 4 s 
24 ti  4 3 3 2 

DRIVE TIME SPECIAL 
AA, 
PER WE: I min 30 see I min 30 see 

10 ti  8 5 20 ti  4 3 
8. PROGRAM TIME RATES 
1 hr.._ 58.02 1/4 hr_______ 20.59 
1/2 hr  41.17 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

6 per wk 38 82 3 per wk... 
. 33.82 21.00 5 per wk.  

DE FUNIAK SPRINGS (2Am) 
Walton County-Map Location B-3 

See SUDS consumer market map and data at begin-
ning of the State 

WDSP 
1956 

e 
Media Code 4 210 1395 4.00 
Euchee Valley Broadcasting Corp.. Box 627, De 

Funiak Springs, Fla. 32433. Phone 305-894-8361. 
I. PERSONNEL 
Manager-Mrs, W. D. Douglass. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
5.000 w. days; 1280 kg. Non-directional. 
Operating schedule: 4:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. Bill payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3b, 413. 44, 5, 6a. 
Rate Protection: 1013. 11b. 12b, 13b, 14b. 
Basle Rates: 22b, 23a, 24b, 25a. 
Contracts: 401), 48. 
Comb.: Cont. Discounts: 60b, 60k. 61a, 62b. 
Cancellation: 70a, 70c, 73a. 
Affiliated with MRS Radia Network. 

TIME RATES 
Eft -Ree'd 4/14/65. 

6. SPOT ANNOUNCEMENTS 
I min I min 

1 x_. . - 5.00 104 x..... - 4.40 
13 x  4.90 156 x_   4.25 
26 x ....... 4.75 260 x__  4.10 
52 x  4.60 312 x__----  400 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr n min 

I x .._  57.50 32.00 18.50 10.00 
13 x  55.00 31.00 18.00 9.50 

52.50 30.00 17.50 9.00 
52 x   50.00 29.00 17.00 8.50 
104 x  47.50 28.00 16.50 8.25 
156 x  45.00 27.00 18.00 8.00 
260 x  42.50 26.00 15.50 7.75 
312 x  40.00 25.00 15.00 7.50 

WZEP 
1955 

Media Code 4 210 1440 8.00 
Leonard S. Zepp, P. 0. Box 387, De Funiak Springs, 

Fla. 32433 
I. PERSONNEL 
General Manager-Lennard S. Zerm. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w.; 1460 ke. 
Operating schedule: 5:00 a.m. to local sunset. 

4. AGENCY COMMISSION 
15% on time only: 2% rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 3b, 4b, 44. 5. 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22b. 23a, 24a, 24b, 25a, 26, 28b, 29a. 
Contracts: 40a, 42a. 45, 46, 47a. 

Comb.; Cont. Discounts: 60b, 60k, 61b, 61e. 
Cancellation: 70a, 70e. 710. 
Affiliated with NAB Radio Network 
Member; Southeastern Key Market Network. 

TIME RATES 
Rates effective December 1, 1955. 
Card received November 8, 1955. 
Revisions received May 3. 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 

hr. hr. hr. min. min. 
1 time...... 25.00 15.00 10.00 7.50 5.00 

13 times.... 23.75 14.25 9.50 7.15 4.75 
26 times.... 22.50 13.50 9.00 6.75 4.50 
52 times.... 21.25 12.75 8.50 8.40 4.25 

104 times.... 20.00 12.00 8.00 6.00 4.00 
260 times.... 18.75 11.25 7.50 5.60 3.75 
312 times.... 5.25 3.50 

DE LAND (2 AM; 1 FM) 
Volusla County-Map Location G-5 

See SUDS consumer market map and data at begin-
ning of the State. 

min. 
8.00 
2.75 
2.50 
2.37 
2.25 
2.10 
2.00 

WJBS 
1948 

Media Code 4 210 1485 3.00 
Cosmopolitan Communicators Group, Inc., Box 877, 

220 E. Hubbard Ave., De Land, Fla. 32720. Phone 
904-734-1725. 

I. PERSLNNEL 
President-Walter Bonnie. 
Resident Manager--Bill Roberts. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1.000 w.; 1490 kg. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21). Sc. 4a, 44, 5, 6e. 7b, 8. 
Rate Protection: 10e. 11c, 12c, 13c, 14c, 16. 
Basic Rates: 20b, 21e. 21b, 21c, 214, 22a, 22b, 23a, 

246, 26, 28a, 28c, 29a, 29b, 32b, 33b. 
Contracts: 40a, 41, 42d, 44s. 44b, 45, 46, 47a, 48, 

49, 50. 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 004. 60e, 60f, 601. 

61a, 62a. 624. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS Radio Network. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective December 1, 1962. 
Rates received December 3. 1962. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min SO sec 

1 3.60 3.00 156 U..-- 2.75 2.30 
13 3.45 2.85 260 2.55 2.10 
26 U................., 3.25 2.70 312 ti  2.35 1.95 
52 3.05 2.60 520 ti  2.15 1.80 
104 ti  2.90 2.40 1000 ti  2.00 1.85 

7. PACKAGE PLANS 
Saturation Package Plans 

(1 minute R.O.S.) 
PER WIC: ea tot ea tot 
10 ti................ 2.00 20.00 40 ti  1.70 88.00 
20 ti  1.90 38.00 50 ti.......--- LBO 80.00 
30 ti  1.80 14.00 100 ti  . 1.40 140.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 lw 10 min 5 min 

1 x  40 24 16 12 10 
13x- 5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

W000 
1956 

Subscriber to the NAB Radio Code 

Media Code 4 210 1530 6.00 
Shorn Broadcasters. Inc., Box 727. DeLand, Fla, 

32720. Phones 904-734-3422, 5858. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Brian E. Tolby. 

2. REPRESENTATIVES 
National Time Sales. 
Miami-Advertising Representatives, Inc. 

3. FACILITIES 
5.000 w. days; 1310 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3c, 4s, 4d. 5, Ga, 7b, 8. 
Rate Protection: 10a. lia, 12e, 13a, 14a. 15b. 
Basic Rates: 20b, 215. 21b, 21c. 21d, 22a, 23a, 24b, 

26. 28a. 28e, 29a. 
Contracts: 40a, 41. 44a, 44b, 45, 46, 47a, 48, 49, 50, 

51a, 51e. 
Comb.; Cont. Discounts: 60a, 60c, 60d, 60e, 60f, 601, 

61a, Ole. 624. 
Cancellation: 704. 71a, 72, 73a, 73b. 
Prod. Services: 00. 81, 82. 
Affiliated with MES. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 ER 6/1/69-Reed 6/2/69. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION 
I min 30 see i min SO see 

1 x  4.25 3.75 156 x  3.25 2.70 
13 x  4.00 3.50 260 x  3.10 2.50 
26 x  3.85 2.35 312 x  2.80 2.35 
52 x  3.70 3.00 520 x  2.10 2.20 
104 x  3.45 2.85 1000 x  2.40 2.05 

7. PACKAGE PLANS 
SATURATION PACKAGE-ROS 

PER WE: 1 min BO see I min 30 see 
5 ti  18.75 16.25 50 tL  125.00 115.00 
10 ti 35.00 30.00 60 ti  144.00 128.50 
20 ti  65.00 60.00 70 ti  161.00 140.00 
30 tL.._  90.00 84.50 85 ti  187.00 165.00 
40 ti  110.00 102.50 

8. PROGRAM TIME RATES 
lx 13x 260 520 

1/2 hr  40 36 34 33 
1/4 hr  32 31 30 (°) 
5 min  15 12 10 9 
(0) 29.50. 

W 0 00-FM 
1967 

Subscriber to the NAB Radio Code 
Media Code 4 210 1550 4.00 
Shorn Broadcasters, Inc., Box 1649, Daytona Beach, 

Fla. 32015. Phone Daytona Beach-904-252-5741, 
DeLand-904-734-3422. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Brian E. Tolby. 

2. REPRESENTATIVES 
National Time Sales. 
Miami-Advertising Representatives. Inc. 

3. FACILITIES 
ERP 76,000 w.; 105.9 mc. Stereo. 
Operating schedule: 20 hours daily. 
Antenna ht.: 302 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3c, 40. 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22a, 250, 24b, 

26, 28a, ?Be, 29a. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47a, 48, 49, 50, 

51a. 51c, 
Comb.; Cont. Discounts; 60a, 60c, 604, 60e, 60f, 601. 

61a, 61c, 624. 
Cancellation: 704, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MES, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 7/1/67-Reed 1/30/68. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION 
1 x 200 520 I04x 156x 2600 

1 min  5.00 4.60 4.20 3.80 3.40 3.00 
30 sec  4.00 3.75 3.50 3.25 3.00 2.75 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

(Best Times Available) 
10 ti 20 ti 30 tl 40 ti 50 ti 60 11 70 ti 

(*) .... 4.50 4.00 3.75 3.50 3.25 3.00 2.75 
CI 1 min or less. 

8. PROGRAM TIME RATES 
I x 260 52x I04x I56x 

1/2 hr  39.00 36.00 33.00 30.00 27.00 
1/4 hr  26.00 24.00 22.00 20.00 18.00 
5 min.  16.25 15.00 13.75 12.50 11.25 

DELRAY BEACH 
Palm Beach County-Map Location H-8 

See SUDS consumer market map and data at begin-
ning of the State. 

WDBF 
1954 

CBS Radio Network 

Media Code 4 210 1575 1.00 
Quality Broadcasting Corp., Box 1420, Delray Beach, 

Fla. 33444. Phone 305-278-1420. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Victor "Vie" M. Knight. 
Ass,. to Pres. & Office Mgr.-Elsie Mercer (Mrs.) 

2. REPRESENTATIVES 
WDBF Sales. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1420 kg. 
Directional. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15%: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Is. 3d. 4a, 5, 6a. 
Rate Protection: 10a, 15b. 
Basic Rates: 33a, 
Contracts: 40a, 45. 
Comb.: Cont. Discounts: 004. 60e. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff  Itee'd 7/31/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WE: I ti 10 ti 20 ti 30 II 40 tl 
1 wk  7.00 6.50 6.00 5.50 5.00 
13 wk  6.75 6.25 5.75 5.25 4.75 
26 wk  6.50 6.00 5.50 5.00 4.50 
52 wk  6.00 5.50 5.00 4.75 4.25 

30 SECONDS 
1 ............ 6.00 5.50 5.00 4.50 4.00 
13 wk  5.75 5.25 4.75 4.25 3.75 
26 wk._ .............. 5.50 5.00 4.50 4.00 3.50 
52 wk  5.00 4.50 4.00 3.75 3.25 
15 sec: 50% of 1-min. 

1(1. SPECIAL FEATURES 
3-MINUTE FEATURETTES 

Scheduled thruout day and night. Includes sponsor 
identification, open and close, plus 1-minute spot. 
plus LO-second feature on news. weather, special 
events, sports. Any quantity may combine with spots 
to earn lower rates. 
PER WE: 1 wk 4 wk 
1 ti 10.00 9.50 
3 ti  9.50 9.00 
5 ti 9.00 8.50 
10 ti 8.50 8.00 
15 ti  8.00 7.50 
20 ti 7.50 7.00 
25 ti  7.00 6.50 
30 ii........ .... 6.50 6.00 
35 ti  6.00 5.50 
40   5.50 5.00 
50+ ........ 5.00 4.75 

DUNEDIN 
Pinellas County-Map Location E-7 

See SUDS consumer market map and data at begin-
ning of the State. 

See Tampa-St. Petersburg 
(including Clearwater, Dunedin, Pinellas 
Park) 

15 wk 26 rik 52 wk 
9.00 8.50 8.00 
8.50 8.00 7.50 
8.00 7.60 7.00 
7.50 7.00 8.50 
7.00 6.50 6.00 
6.50 6.00 5.50 
6.00 5.50 5.00 
5.50 5.00 4.75 
5.00 4.75 4.50 
4.75 4.50 4.25 
4.50 4.25 4.00 

(CR) 

EAU GALLIE-MELBOURNE 
(3 AM) 
Brevard County-Map Location G-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WMEG 
1956 

EAU GALLIE 

R I A 1B 

Media Code 4 210 1620 5.00 
WMEG, Inc.. Box 1318, Eau Gallic, Fla. 32935. 
Phone 305-254-2282, 

I. PERSONNEL 
President-Jack Siegel. 
Sales Manager-Ed Williams. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
1.000 w.; 920 kg, Directional night. 
Operating schedule: 5:30-1 am. EST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 3a, 3c1. 4a. 5, Ga, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b, 210, 21d, 22a, 23b, 24a, 25a, 26, 

2813, 28e, 29b, 30, 31, 33c. 
Contracts: 400, 41, 44s, 44b, 45, 46, 47c, 48, 49, 

51a, 51e. 
Comb.•, Cont. Discounts: 60b, 61a, 626. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
ER 4/69-Rec'd 3/5/69. 

AA-Mon thru Fri 6-9 am & 3:30-6:30 pm. 
A-Mon thru Fri 9 am-3:30 pm; Sat 6 am-7 pm; 
Sun 9 am-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 520 104x I56x 260x 3120 5200 1040x 
1 min 6.50 6.20 5.90 5.60 5.30 5.00 4.70 4.40 
30 sec 4.85 4.60 4.35 4.10 3.85 3.60 3.35 3.10 
10 sec 3.25 3.10 2.95 2.80 2.65 2.50 2.35 2.20 

CLASS A 
1 min 6.00 5.70 5.40 5.10 4.80 4.50 4.20 3.90 
30 sec 4.50 4.25 4.00 3.75 3.50 3.25 3.00 2.75 
10 sec 3.00 2.85 2.70 2.55 2.40 2.25 2.10 1.95 

CLASS B 
1 min 5.50 5.25 5.00 4.75 4.50 4.25 4.00 3.75 
30 sec 4.10 3.90 3.70 3.50 3.30 3.10 2.80 2.50 
10 sec 2.75 2.60 2.50 2.35 2.25 2.10 2.00 1.85 

WMMB 
1947 

MELBOURNE 
Media Code 4 210 1630 4.00 
Broadcast Enterprises, Inc.. Front SL, Melbourne. 

Fla. 32902, Phone 305-723-1661. 2. 
I. PERSONNEL 
President-Gordon Sherman. 
Vice-Pres. & Gen'l Mgr.-Norm Keller. 
Sec'y- Treas.-Lee Ruwitch, 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Southeast Florida-Edwin H. Cohen. 

S. FACILITIES 
1,000 w. days, 250 w. nights: 1240 inc. Non-

directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. Payable 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 4a, S. 6a. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 141s. 
Basic Rates: 20a, 22a, 23a, 24a, 24b, 25e. 26, 28a, 

295. 
Contracts: 40a. 42s, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60a. 61a, 61b, 626, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with MES Radio Network. 
Sold in combination with WORJ, Orlando. See WOW 
for rates. 

TIME RATES 
Et! 6/1/66-Reed 5/5/66. 

AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
Per wk 

I MIN: I ti 601 12 ti 18 tl 24 ti 
AA   8 7 6 5 4 
A   7 6 5 4 3 

SO SEC: 
AA   7 6 5 4 S 
A   6 5 4 3 2 

7. PACKAGE PLANS 
DRIVETIME SPECIAL 

PER WE: IOU 20 tl 
1 min (AA )................. .......... .. ..... ---___ 8 4 
BO f, (AA)  - 5 3 

8. PROGRAM TIME RATES 
1 hr I/2 hr 1/4 hr 10 min 5 min 

I x._ ...... _ .... ____ 60 35 20 15 10 
DISCOUNTS 

13x-5% 52x-10% 156x-15% 
26x-7-1/2% 104x-12-1/2% 260x-20% 

WTAI 
1968 

EAU GALLIE 

Media Code 4 210 1640 3.00 
Cape Canaveral Broadcasters, Inc., Box 1560, Eau 

Genie, Fla. 32935. Phone 305-254-1771. 
I. PERSONNEL 
President-Tom Hanssen. 
Vice-Pres. & Gen'l Mgr.-Pierre A. Bejano. 
Sales Manager-Rand,: Spector. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Atlanta-Harry J. Cannon Associates. 
Southwest-Mario Messina Company. 
South Plorida-Advertising Representatives. 

3. FACILITIES 
5,000 w.; 1560 toc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 2% cash discount by 10th. 

(This listing continued on next nags) 
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Eau Gallie-Melbourne--W T A I-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, la, 3d, 4e. 4e. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 121). 13b, 14b, 15b, 16. 
Basle Rates: 20b, 21b, 220. 235, 24a, 25b, 26, 27, 

28b, 28e. 29a, 31, 33s. 
Contracts: 40a, 41, 42d. 448, 45, 46, 47a. 49, 50. 
Comb.; Cont. Discounts: 60d, 60f, 60h, 601, 61a, 62b. 
Cancellation: 708. 70e. 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with 1LBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ES Rec'd 1/19/68. 
6. SPOT ANNOUNCEMENTS 

I tl 3 ti 5 tl 10 ti 
1 min.  4.70 4.40 4.10 3.80 
30 sec.  4.40 4.10 3.80 3.50 
10 sec  . 3.50 3.20 2.95 2.35 

7. PACKAGE PLANS 
SATURATION PLANS 

PER WK, EA: 
15 wk 20 wk 30 wk 40 wk 50 wk 

min  3.50 3.25 2.95 2.75 2.65 2.35 
30 sec_  2.95 2.65 2.50 2.30 2.15 2.10 
10 sec  1.75 1.65 1.60 1.50 1.50 1.40 

(•) Must be used in 26 of 52 weeks. 
8. PROGRAM TIME RATES 
PER WK: I ti 2t1 3t1 5 tl 6 ti 12 ti 
55 min  71.00 59.00 53.00 
1/2 hr..   47.00 41.00 35.00   
1/4 hr......  24.00 22.00 19.00 16.00 14.75 
5 min  15.00 12.00 10.00 7.00 6.50 5.85 
3 min  7.00 5.00 4.70 4.00 3.80 3.50 

DISCOUNTS 
13 wk-5% 26 wk-7% 39 wk-10% 

ENGLEWOOD 
Sarasota County-Map Location F-8 

See SRDS Consumer market map and data at begin-
ning of the State. 

52 wk-15% 

WENG 
1964 

• 
Media Code 4 210 1665 0.00 
Sarasota-Charlotte Broadcasting Corp.. Box 908. Hwy. 

777., Englewood, Fla. 33533. Phone 813-474-3231. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Edward J. Ewing. 
Program Director-Dick Williams. 

2. REPRESENTATIVES 
National-Continental Radio Sales. 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w.; 1530 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0: payable when received. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 4e, 5, 6a, lb. 8. 
Rate Protection - 10e, lle, 12e, 13e, 14e. 
Basle Rates: 20a, 21a. 22a, 22b, 23a. 24a, 2413, 24e. 

25a, 26, 28a, 28e. 29a. 
Contracts: 40e. 92b, 44b. 45, 46. 50. 
Comb.; Cont. Discounts: 60b, 61e. 
Cancellation: 71a. 73s. 
Prod. Services: 80. 82. 

TIME RATES 
No. 2 ES 10/1/68-Reed 8/28/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 see 10 see 
1 z  5.00 4.00 3.00 
13 x  4.50 3.60 2.70 
26 a  4.00 3.20 2.40 
52 X  3.75 3.00 2.25 
104 x  3.50 2.80 2.10 
156 x  3.25 2.60 1.95 
200 x  3.00 2.40 1.80 
360 x  2.75 2.20 1.65 
500 a  2.50 2.00 1.50 
1000 x  2.25 1.80 1.35 

7. PACKAGE PLANS 
1 MINUTE 

PER WK, EA: 10 tl 20 ti 30 ti 50 tl 
1 wk.  3.25 3.00 2.75 2.50 
4 wk  3.00 2.75 2.50 2.25 
13-51 wk.  2.75 2.50 2.25 

30 SECONDS 
1 wk  2.60 2.40 2.20 2.00 
4 wk._  2.40 2.20 2.00 1.80 
13-51 wk.  2.20 2.00 1.80 

10 SECONDS 
1 wk  1.95 1.90 1.65 1.50 
4 ask  1.80 1.65 1.50 1.35 
13-51 wk  1.65 1.50 1.35 

8. PROGRAM TIME RATES 
PER YR: lx I3x 26x 52e 104e 156e 3128 
1 hr 50.00 45.00 40.00 35.00 30.00 25.00 20.00 
1/2 hr..._... 38.00 34.00 30.00 26.00 22.00 18.00 14.00 
1/4 hr ...... 25.00 22.00 19.00 16.00 14.00 12.00 10.00 
10 min  20.00 18.00 16.00 14.00 12.00 10.00 8.00 
5 min----  12.00 11.00 10.00 9.00 7.50 6.00 4.50 
Programs and spots may be combined for rate pur-
poses. 

10. SPECIAL FEATURES 
5 SPOTS PER WK: Per mo. 
Sponsoring News Headlines, Weather & Tide 

Reports, 13 wks  35 
1 yr  30 
Hurricane Tips (during season)  35 

EUSTIS 
Lake County-Map Location F-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WLBE 
LEESBURG-EUSTIS 

licensed as a Leesburg-Eustis. Fla., station. 
See listing under Leesburg. Florida. 

WLCO 
1955 

I:1E313 
Media Code 4 210 1710 4.00 
Artimesa H. Barringer & Davis H. BarrInger, Box 
AX, Eustis, Fla. 32726, Phone 904-357-4191. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Davis H. Barringer. 
Sales Manager-Charles M. Robinson. 
Program Director-Lee Carpenter. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 ire. Non-directional. 
Operating schdeule: 5:55 am-midnight daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3e, 4a, 5, On, 7b, 8. 
Rate Protection: 15b, 16. 
Basic Rates: 21.a. 23a, 25a, 28b, 10e. 
Contracts: 40a, 41, 42b, 42d, 46. 
Cancellation: 70a, 70e, 71b. 
Prod. Services: 80, 81. 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
ES 11/1/68-Rec'd 12/11/68. 

7. PACKAGE PLANS 
1 ti 16 ti 31 ti 51 ti 76+ 

1 min  11.50 10.50 9.50 9.00 8.75 
30 see: Same as next frequency 1-min rate. 
10 sec: 75% of applicable 1-min. 

0. PROGRAM TIME RATES 
5 min  30 
All programs of longer duration are exact multiples 
of the 5-minute rate. 

FERNANDINA BEACH 
Nassau County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WFBF 
1955 

Media Code 4 210 1755 9.00 
Northeast Florida Radio. Inc.. Box 691, Fernandina 

Beach, Fla. 3?034. Phone. 305-261-5480. 
STATION'S PROGRAMMING DESCRIPTION 

WFBF: Programs modern country music with a mid-
morning gospel program. NEWS: local news includes 
3 major reports daily at 8 am. 12:30 Pm & 5 pm. 
with on air phone calls. World and state news hourly 
on hour. Civic and community announcements given 
every hour. Rec'd 3/10/69. 

I. PERSONNEL 
President-Harold J. Mann. 
Manager-Carl Barnes. 
Sec'y & Treas.-Inez Mann. 

3. FACILITIES 
1.000 w. days; 1570 kc. Non-directIonaL 
Operating Schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2b, 3a, 3d, 4a, 4d, 5. 6a, 8. 
ltate Protection: 10a. 1111. 12a, 13h, 14e. 15b. 
Basle Itates: 20h. 21a. 21b, 21e, 22b, 24e. 25a, 26. 

28b, 20e, 291). 30, 31, 33a. 
Contracte: qua, 41. Old, 448. 440, 43. 46, 48, 49, 50, 

51a, 51c. 
Couh.; Cont. Discounts: 600, 61a. 61b, 61e. 62b. 
Cancellation: 70a, 70e, 71a, 73e, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with ILBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ES 1/1/68-Rec'd 1/24/68. 
6. SPOT ANNOUNCEMENTS 

lx 25e 50+ 
1 min  2.00 1.50 1.25 
30 sec  1.30 1.15 1.00 

7. PACKAGE PLANS 
SATURATION PLANS-WITHIN 30 DAYS 

EA: I min 30 see 1 min 30 see 
50 ti  1.10 .90 100+ ........ 1.00 .80 

8. PROGRAM TIME RATES 
1 hr 1/2 lw 1/4 hr 5 mln 

1 x  30.00 17.00 10.00 5.00 
10 x  25.00 14.00 8.50 4.00 
25+   19.50 11.50 6.50 3.00 

FORT LAUDERDALE-
HOLLYWOOD (6 AM; 4 FM) 

(including Oakland Park, Pompano Beach) 
Brossard County-Slap Location II-9 

See SUDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This Is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It la 
part of the time buying function tu determine extent 
of individual station coverage, audience delivered. etc. 
within the area. 

WFTL 
1946 

FORT LAUDERDALE 

R AB 

Media Code 4 210 1845 8.00 
wrri, Broadcasting Co., Box 1400. 3000 N. Federal 
Hwy., Fort Lauderdale, Fla. 33302. Phone 305-566-
9621. 

Miami Office-Jacques Triplett, III. Phone 305-947-
5551. 

Coral Gables Office-431 Madeira Ave. Phone 305-
443-7833. 
STATION'S PROGRAMMING DESCRIPTION 

WFTL: Programmed for general interest. 
M-Sat 6:45 am-6 pm air personalities. MUSIC: 
general popular, current hits, middle-of-the-road. 
NEWS: 5 min world, national on hour. local news 
follows, 4 man news statf. 7 editorials daily on local 
headlines, radar weather at :30. Local public affairs 
4 times daily. Sports news and scores 4 times daily. 
Syndicated programs. Direct report market analysis. 

pm-5:30 am: semi-classic music, standards, show-
tunes primarily instrumental. Classical hour at 3 
am. News on hour. 5:30-6:45 am: Negro program-
ming. Rhythm and blues, gospel. Sun: middle-of-the-
road music, news on hour and at :30. Mobile unit. 
Contact Representative for further details. Rec'd 
12/1/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Walter B. Dunn. 
Commercial Manager-Bob Peggs. 
Program Directtr-Bob Roberts. 

2. REPRESENTATIVES 
Jack Mesta de Co., Inc. 
Southeast-W. O. Jones, Inc. 

3, FACILITIES 1,000 w.; 1400 kc. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20a, 21a, 21e, 21d, 22b, 23a, 24e, 255, 

26, 29a, 33a. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47a, 48, 

51e. 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 130f, 60h, 601, 

61a, 62b, 62d. 
Cancellation: 70b, 70e, 71a, 73b, 
Prod. Services: 81. 82. 

TIME RATES 
ES Itec'd 1/29/69. 

6. SPOT ANNOUNCEMENTS 
-Drive Time- - All Other - 
1 min 30 see 10 see I rain 30 see 10 see 

1 ti..._.._.._... 16.00 12.80 8.00 14.50 11.60 7.25 
12 tL._ 14.00 11.20 7.00 12.50 10.00 6.25 
18 (.1...._._ .... 12.00 9.60 6.00 10.50 8.40 5.25 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1/2 drive & 1/2 housewife or weekends) 
I min 30 see 10 see 

12 1.1. 156.00 124.80 78.00 
18 tL 202.50 162.00 101.25 
24 ti_ . 246.00 196.80 123.00 

(CR) 

WFTL-FM 
1963 

FORT LAUDERDALE 

R Ale 
Subseriber to the NAB Radio Code 

Media Code 4 210 1846 6.00 
WFTL. Broadcasting Company. Box 1400, Fort Lau-

derdale, Fla. 33302. Phone 305-566-9621. Miami 
tie-line 305-947-5551. 

I. PERSONNEL 
Presldent-Walter B. Dunn. 
General Manager-Bob Miller. 

2. REPRESENTATIVES 
Jark Mesta & Co.. Inc. 

3. FACILITIES ERP 100,000 w.; 106.7 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 284 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4s. 4d, 5, Ob. 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, lib. 16. 
Basic Rates: 20a, 21a, 21e, 21d, 22b, 23e, 24e, 25a, 

26, 29a, 330. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47e, 48, Ma, 

51b. 
Comb.; Cont. Discount: 60a, 00e, 60d, 60f, 00h, 601. 
Ma. 62a, 132b, 62d. 

Cancellation: 70b, 70e, 71a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Fàf 7/1/69-Reed 7/28/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 20 tee 10 see 

24 x.  6.00 5.00 4.10 3.00 
48 x  5.75 4.75 3.50 2.75 
96 x  5.50 4.50 3.00 2.50 
260 x  5.00 4.00 2.50 2.25 

8. PROGRAM TIME RATES 
Ix 26e 52e 104x 

5 min  9.00 8.25 7.60 6.75 
1/2 hr  40.00 37.50 35.00 32.50 
1 hr  60.00 56.50 52.50 48.00 

WGMA 
1953 

HOLLYWOOD 

time sales Inc. 

Modern Country Music 
Media Code 4 210 1890 4.00 
Hollywood Community Service Radio, Inc., Box 
WGMA, Hollywood Federal Bldg., U. S. 441 dr 
Washington St., Hollywood, Fla. 33023. Phone 305-
961-6200. (Miami) 305-625-2422, (Pompano) 305-
523-6385. 
STATION'S PROGRAMMING DESCRIPTION 

WGMA: Programmed for general interest. 
MUSIC: modern country music programmed 24 hours, 
daily. Country classics and late release modern 
country music albums programmed as part of country 
music format. NEWS: news headlines 15 min after 
hour 24 hours daily. Local, regional, state and na-
tional news each hour on half hour. 5 man news 
staff. Mobile units. Marine and general weather 
15 min before hour 6:45 am-6:45 pm M-San. Stock 
market reports live 4 times a day, 10:32 pm, 2:32 
Pm, & 4:32 pm, M-F. Pet patrol 4 times daily. 
10:25 am, 1:25 pm, 7:25 pm, & 9:25 pm, M-Sat. 
Contact Representative for further details. Itec'd 
9/24/68. 

I. PERSONNEL 
President-C. Edward Little. 
General Sales Manager-Larry Tillis. 
Program Coordinator-Frank Wiltse. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3, FACILITIES 
5,000 w; 1320 Ice. Directional antenna, separate pat-
terns day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5, GENERAL ADVERTISING See coded regulations 
General: lb, 2a, la, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 136, 14b, 15b, 16. 
Basic Rates: 20b, 21b, 22e. 22b, 13s, 24e, 24b, 24e, 

25e, 28a, 28c, 29a, 29b, 30, 33a, 
Contracts: 40e. 42c, 43, 44a, 4413. 45, 46, 47a. 47e, 

48. 49, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 130f, 60g, 60h, 

601, 61b, 62a. 62b. 
Cancellation: 70b. 70d, 71a, 72, 73h, 
Prod. Services: 80, 81, 82. 

FLORIDA 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 10 ES 6/1/68-Reed 5/13/68. 

AA-Mon tbru Sat 6-9 am & 4-7 am. 
A-Mon thru Sat_5-6 am, 9 am-4 pm & 7-10 pm; 
Sun 5 am-midnight. 
B-Mon thru Sat 10 Pm-5 am. 

6. SPOT ANNOUNCEMENTS 
BULK RATES 

PER YR: 200e 500e 1000e 1500x 
1 min  12 11 10 8 
30 sec. ....._.._ ..... _ _   10 9 8 5 
1/3 guaranteed In Drive Time, 1/3 Guaranteed in 
Housewife Time, 1/3 Guaranteed in Night Time. 
10 sec: 50% of 1-min. 

CLASS AA 
PER WK: 5 tl 10 ti 20 tl 30 ti 50 01 
1 min_  15 12 11 10 9 
30 see.  12 10 9 8 7 

CLASS A 
1 min.  14 11 10 9 8 
30 sec..._ ...... _ ......... 11 9 8 7 5 
B-50% of AA rates. 
10 sec: 50% of applicable 1-min. 
Length and class of spots may be combined. 
Rateholder: 10.00. 1 1-minute spot per week sched-
uled in AA time for 52 consecutive weeks. 

7. PACKAGE PLANS 
ROS TOTAL AUDIENCE PLAN 

(1/3 Drive Time, 1/3 Housewife Time, 1/3 Night Time) 
10 ti 20 ti 30 ti 40 ti 50 ti 60 tl 

1 min........... 10.00 9.00 8.50 8.00 7.50 7.00 
30 see-  8.00 7.50 7.00 6.50 6.00 5.50 
4 consecutive week schedules-1.00 per snot less. 

WEEKEND PACKAGE 
(ROS-Fri 7 pm-Sun 11 Pm) 

5 tl ll) ti 20 tl 30 ti 
1 min ........... _ ...... _..._.- .... 9.00 8.50 8.00 7.50 
30 sec............._.._.-_ ..... 7.00 6.50 6.00 5.50 
10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

lx 20e 12e 104e 156e 260x 312e 
AA ..... 25 20 18 16 14 12 10 
A   20 15 14 13 12 11 9 
B ........ 15 12 11 10 9 8 7 

WIXX 
1963 

OAKLAND PARK 

American Entertainment Ntwk 
Country Music Network 

Media Code 4 210 1935 7.00 
Broward County Broadcasting, Inc.. 539 E. Oakland 
Park Blvd., Ft. Lauderdale, Fla. 33308. Phone 
305-565-1841. 
STATION'S PROGRAMMING DESCRIPTION 

WLXX: Programmed for urban adults and young 
adults. 
MUSIC: 100% country and western music. Top 50 
modern country music hits with a mixture of 1/4 
albums of standard memory tunes. NEWS: on hour, 
headlines on half hour, 3 man department, 2 news 
cruisers. 90% local news and 10% national, unless 
crisis. Emphasis on local beeper and city news. Fea-
ture personalities within program format, mobile 
remote studios. Personalities available for remote 
broadcasts. Heavy involvement in community affairs. 
Monthly contests on a station heels and minor per-
sonality contests daily. 6 shower of stars shows yearly, 
grand ole opry performers live. Contact Representa-
tive for further details. Itee'd 7/10/68. 

I. PERSONNEL 
President-Albert S. Tedesco. 
General Manager-S. F. Rouser, 
Production Manager-Bob Brown. 

2. REPRESENTATIVES 
South. Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days; 1520 kc. Non-directional. 
Operating schedule: Sunrise-local sunset daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3e. 4a. 4d, 5, 6e. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 23a, 24a, 25a, 28b, 29b, 33a. 
Contracts: 40a, 42d, 44b, 45, 46, 47a, 49, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 00e. 601, 61b, 62e. 
Cancellation: 70a, 711e, 710, 72, 73a, 73b. 
Prod, Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 12/1/68-Rec'd 12/17/68. 

7. PACKAGE PLANS 
DRIVE TIME-6:30-9:30 AM & 4-7 PM 

PER WK: I mln 30 see 10 see 

12 ti  12.00 9.60 7.20 
18 ti ..... ............. _..- - ......... 11.00 8.80 6.60 

ALL OTHER TIMES 
6 tl ......... _...._._ ........ 11.50 9.20 0.90 
12 ti_._ .............. _ ........ 10.50 8.40 6.30 
18 ti  9.50 7.60 5.70 

WI XX-FM 
1960 

FORT LAUDERDALE 

American Entertainment Ntwk 
1M EJ 

Media Code 4 210 1936 5.00 
Mroward County Broadcasting, Inc., 539 E. Oakland 

Park Blvd., Fort Lauderdale, Fla. 33308. Phone 
305-565-184i, 

I. PERSONNEL 
President-Albert Tedesco. 
General Mauager-S. F. Rouser. 
Production Manager-Bob Brown, 

2. REPRESENTATIVES 
South, Southwest-Dora-Clayton Agency, Inc. 
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FLORIDA 
Fort Lauderdale-Hollywood-
W 1 X X-FM-Continued 
3. FACILITIES 
ERP 100.000 w.: 105.9 mc. Stub°. 
Operating schedule: 7 am-Midnight daily. EST. 
Antenna ht.: 165 IL above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 211, 3a, 4a, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21e, 21d, 23e, 246, 24e, 25e, 26, 

28a, 28c. 29a. 
Contracts: 40a. 41, 42e, 44a, 45, 46, 49, 51b, 51e, 
Comb.; Cont. Discounts: 69f, 601. 61e, 62e. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eft 7/15/66-Reed 7/28/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 520x 1040e 

1 min__ 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec.  5.60 5.20 4.80 4.20 4.00 3.60 3.20 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 760x 520x 

1 hr __  35.00 32.50 30.00 27.50 25.00 22.50 
1/2 hr  21.00 19.50 18.00 16.50 15.00 13.50 

WLOD 
195E 

POMPANO BEACH 

Q/nOri acIsSen 8 9 a., cg„. 
Subseriber to the NAB Radio Code 

Media Code 4 210 1983 3.00 
Sunrise Broadcasting Corp.. 2801 E. Oakland Park 

Blvd., Suite 301, Fort Lauderdale, Fla. 33306. 
Phone 305-566-8316. 

Studio: 1000 Atlantic Blvd. Extension, Pompano 
Beach. Fla. 33060. Phone 305-972-0660. 
STATION'S PROGRAMMING DESCRIPTION 

WLOD: Programmed for adults. 
Commercials limited to 3 minutes each quarter hour. 
MUSIC: album music combining standards with 
Broadway and film tunes. Includes current popular 
favorites with adult appeal. No personalities. M-Sat: 
Dews hourly 5 min world and national, ending on 
hour, plus 7:25 am, 8:25 am & 5:25 pm. News 
headlines 6 times daily. Local news 3 times daily. 
Stock market reports 8 times daily plus 4:30 pm & 
5:15 pm analyses M-F. Local public affairs 10 
times daily. Sparta 6 times daily. Marine weather 
awl beach reports hourly at :41. Farm and garden 
report at 6:03 am, M-F. Sun: regular programming 
starting 11 am following public affairs, educational 
and religious programs. Contact Representative for 
further details. Rec'd 11/5/68. 

I. PERSONNEL 
President-George T. Shupert. 
Vice-Pres. & Gen'l Mgr.-George V. Liddy,. 
Program Director-Don Smith. 

2. REPRESENTATIVES 
Miami-Advertising Representatives, Inc. 
Atlanta-Busby. Finch and Woods, Inc. 
New York-Mort Bassett & Co., Inc. 

3. FACILITIES 1,000 w. days; 980 he. Directional. 
Operating schedule: 6 am-local sunset. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 100. 10e, 140, 15a, 15b. 
Basic ltates: 206, 21a, 22b, 23b, 24b, 25a, 27, 290. 

330. 
Contracts: 40a. 41, 42b, 446, 45, 46, 51b. 
Comb.: Cont. Discounts: 60e, 60f, 62d. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 80, 81. 

TIME RATES 
Rates effective January 1. 1966. 

Rates received Deeember 20. 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 ti... 13.00 9.30 6.50 
51 ti... . 12.00 8.40 6.00 
101 U.__ . 11.00 7.75 5.50 
251 ti_ 10.00 7.00 5.00 
501 ti 9.00 6.30 4.50 
1001 tL ......  .. 8 00 5.60 4.00 .. . 
1501+ ti................_..._ 7.00 ..... 7.00 4.90 3.50 

7. PACKAGE 
PER WK, EA: 6 ti 12 ti 18 ti 24 ti 30 tl 
1 min  12 10 9 8 7 

10. SPECIAL FEATURES 
Newscasts: at :55. 1-minute rate plus 2.00: Fea-
tures: 1-minute rate plus 1.00. 

WMJ R (FM) 
1963 

FORT LAUDERDALE 

Media Code 4 210 2025 6.00 

WMJR, Inc., 3101 Federal Highway, Kenann Bldg., 
Fort Lauderdale, Fla. 33306. Phone 305-564-7613. 

Executive Offices & Studios: 3101 N. Federal Hwy., 
Kenann Bldg., Fort Lauderdale, Fla. 33306. 

I. PERSONNEL 
General Manager-Robert A. Roberts. 
Sales Manager-Jack R. Ivan. 

3. FACILITIES 
ERP 62,000 w.; 100.7 me. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 225 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4d, 5, Ca, lb, 8. 
Rate Protection: 10d. 14d. 15b. 
Basic Rates: 205. 210, 21d, 220. 22b, 23a, 23b, 24b, 

24e. 250. 26, 28b, 29b, 30, 32a. 
Contracts: 42d. 44a. 45, 46, 47a, 48, 49, 51.a. 
Comb.; Cont. Discounts: 600, 60e, 60f, 61e, 62d. 
Cancellation: 70a, 70d, 71a, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 5 Eft 3/1/68-Reed 3/27/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

Ix 26x 52x 104x 208x 9I2x 500x 750+ 
1 min 7.50 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 6.00 5.50 5.00 4.50 4.15 3.75 3.35 3.00 
10 sec 3.50 3.25 3.00 2.75 2.50 2.25 2.00 1.75 
Priority position, per spot extra, 1.00. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

10 PER DAY: 1 min 30 see 10 see 
10 mime days__ ..... _______-.--- 399 299 200 
3 consec days  . 135 100 -_ 

9. PARTICIPATING PROGRAMS 
Encore-Sun 6-7 pm. 
Stage Door-Sun 7-8 pm. 
Sound Track-Sun 8-9 pm. 
13 week minimum, per week-- 100 

10. SPECIAL FEATURES 
5-Minute News-Mon then Sat, 1-min, per wk..- 50 
New Headlines-Mon thru Sat, 30-sec, per wk.__ 35 

WRBD 
1959 

POMPANO BEACH 

Independent Negro 

Media Code 4 210 2070 2.00 
Almardon, Inc. of Florida, Box 9447, Ft. Lauderdale, 

Fla. 33310. Phone 305-587-2700. Miami tie-line 
305-949-3101: Palm Beach tie-line 305-833-1266. 

Studios: Rock Island Rd Ft. Lauderdale. Fla. 
STATION'S PROGRAMMING DESCRIPTION 

WRBD: Programmed 100% for Negro listener. 
MUSIC: 75% rhythm and blues, Jazz, and popular, 
25% gospel. AIR PERSONALITIES handle all seg-
ments and taped commercials by air personalities are 
interchangeable. NEWS: 5 min on hour, community 
oriented. Headlines on half hour. Job opportunities 
program broadcast 8 times daily M-F. Community 
activity news program broadcast 8 times daily M-Sat. 
2 religious news programs daily M-F. Station parti-
cipates in community affairs, i.e. recreation depart-
ment and school activities. Personalities available for 
remote broadcasts, store openings, etc. 2 sports news 
shows daily. Local issue discussion shows Sun. Teen-
age participation shows Sat. Contact Representative 
for further details. Rec'd 7/26/67. 

I. PERSONNEL 
President-Donald J. Owler. 
Gen'l Mgr. & Gen'l Sales Mgr.-Michael Korman. 
Prog. & Prod. Mgr.-Itobert Gaynor. 

2. REPRESENTATIVES 
South-Bernard I. Ochs Co. 
North-Greener, liken, Sears. 

3. FACILITIES 
5,000 w. days; 1470 kg. Directional. 
Operatimr schedule: 5 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0: time col.v. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6s, 8. 
Rate Protection: 11b, 12b, 13b, 14b, 15b. 
Basle Rates: 20e, 210. 23e, 23a, 24e, 24e, 25a. 28b. 

29b, 31, 32b. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46. 47e, 48, 

49. 50, 51c. 
Comb.; Cont. Discounts: 60a, 604. Iffle, 62d. 
Lancellation: 70b, 70d, 71e. 73e. 
Prod. Services: 81. 82. 

TIME RATES 
No. 11 Eft 9/1/69-Rec'd 7/31/69. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK, ROS: I wk 19 wk 26 wk 52 wk 
12 ti  13.00 12.50 12.00 11.00 
24 ti  12.50 12.00 11.50 10.50 
36 tL  12.00 11.50 11.00 10.00 
48+ ti  11.50 11.00 10.50 9.50 

30 SECONDS 
12 ti  10.40 10.00 9.60 8.80 
24 ti  10.00 9.60 9.20 8.40 
36 ti  9.60 9.20 8.80 8.00 
48+ ti  9.20 8.80 8.40 7.60 
10 sec: 70% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
Firm, non-cancellable 52 week contract-10%. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
13 x  110 70 50 30 
26 x  105 65 45 25 
52 x.  100 60 40 20 

WSRF WS R F-FM 
1955 1959 

FORT LAUDERDALE 

Basic Rates: 20e, 21e. 21b, 214, 22a, 22b, 23b, 24e, 
25b, 26, 27, 286, 28e, 29e, 29b, 30, 31, 32e, 33e. 

Contracts: 40a, 41, 42b, 42d, 44e, 44b, 45, 46, 47a, 
48, 50, 51e. 

Comb.; Cont. Discounts: 60d, 60e, 601. 61a, 62b. 
Cancellation: 70a, 704. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 

TIME RATES 
Eff 6/1/69-Reed 5/16/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon taris Sat 10 am-3 Pal & 7 pm-midnight. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 ti 12 ti 18 ti 24 ti 
AA ________. 20.00 18.00 16.00 14.00 12.00 
A   16.00 14.00 12.00 10.00 8.00 
B   10.00 9.00 8.00 7.00 6.00 

30 SECONDS 
AA  16.00 14.40 12.80 11.20 9.60 
A   12.80 11.20 9.60 8.00 6.40 

 _ 8.00 7.20 6.40 5.60 4.80 
10 SECONDS 

AA  10.00 9.00 8.00 7.00 6.00 
A   8.00 7.00 6.00 5.00 4.00 

4.00 3.50 3.00 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PER WK, EA: I min 
12 Plan (4AA, 6A, 2B)  11 
18 Plan (6AA, 8B. 4B)  9 
24 Plan (8AA, 10A, 6B)  8 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

FORT MYERS (3 AM; 
Lee County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

1 FM) 

WCA1 
1964 

Media Code 4 210 2160 1.00 
Lee Broadcasting. Inc., Box 2121, Highland and 

Canal, Fort Myers, Fla. 33902. Phone 813-334-
2391. 
STATION'S PROGRAMMING DESCRIPTION 

WCAI: Programmed for adults and young adulta. 
5 min news at :55, headlines at :27. MUSIC ore: 
60% albums, 30% singles, featuring current selling 
general popular music, showtunes, standards. Jazz-
oriented, middle-of-the-road. 5 air personalities emcee 
entire operation. NEWS 10%; local, national and in-
ternational. 3 mobile units, car, airplane and boat. 
Personalities available for remote broadcasts. Contact 
Representative for further details. Rec'd 7/17/67. 

I. PERSONNEL 
President-Truman A. Morris. 
General Manager-Ron E. Pierce. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Miami-Edwin H. Cohen. 

3. FACILITIES 
1,000 w.; 1350 kc. Non-directional. 
Operating schedule: sign-on-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 65. 
Rate Protection; 15b. 
Basic Rates: 20a, 210. 22b, 2.3a, 24b, 25a, 26, 20e. 

295. 
Contracts: 40a, 41, 44a, 45, 46. 47a. 48. 
Comb.; Cont. Discounts: 601), 61e, 
Cancellation: 70e, 71e. 72. 
Prod. Services: 80, 81, 82, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Card received June 1, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 

1 ti .. . 5.00 

26 ti ----
52 ti 3.80 
104 ti._ 3.40 
260 ti....._  ______ ..... _ ..... _____ 3.00 
520 ti._ _ 2.60 
1040 ti . - 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti. . 30.00 18.00 
13 Li. . 28.00 17.09 
26 ti  26.00 16.00 
52 ti._ .......... -.._  24.00 15.00 
104 ti __ 22.00 14.00 
260 ti..._ ...... _  _... ___ 13.00 

Mutual Broadcasting System 
WINK 

F imp 
Media Code 4 210 2115 5.00 
Van Patrick Broadcasting Company, Inc., Box 8067, 

1580 N. Davie Rd.. FL Lauderdale, Fla. 93310. 
Phone 305-581-1580. 
STATION'S PROGRAMMING DESCRIPTION 

WSRF: Programmed for young adults and young 
marrieds. 
MUSIC: pop rock. NEWS: at :30. 5 short wave 
mobile units. Boat with short wave. Marine weather 
throughout day, traffic reports as needed. Local sports 
and play-by-play college football. AIR PERSONALI-
TIES handle all segments. Contact Representative 
for further details. Itec'd 5/5/69. 

I. PERSONNEL 
President-Gene Milner. 
Executive Vice-President-Van Patrick. 
Program Director-Johnny Dark. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
10.000 w. days, 5.000 w. nights; 1580 kc. 
DIrectional-separate patterns day and night. 

Operating schedule: 24 hours daily. EST. 
FM-ERP 33,000 w.; 103.5 me. 
Antenna ht.: 107 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3e. 3d, 4a, 44. 5, 6a, lb, 8. 
Rate Protection; 10b, 11b, 12b, 13b, 14b, 150. 15b, 

19. 

1940 

30 sec 10 sec 
3.65 2.50 
3.35 2.30 
3.05 2.10 
2.75 190 
2.45 1.70 
2.15 1.50 
1.85 1.30 
1.55 1.10 

13.00 10.00 
12.00 9.50 
11.00 9.00 
10.00 8.50 
9.00 8.00 
9.00 7.00 
-- 5.50 

CBS Radio Network 

7.00 
6.50 
6.00 
5.50 
5.00 
4.00 
3.00 

Subscriber to the NAB Radio Code 
Media Code 4 210 2205 4.00 
Fort Myers Broadcasting Co., Box 1060. WINK 

Studio Bldg., 2824 Palm Beach Bled_ Fort Myers. 
Fla. 33902. Phone 813-334-1131. TELEX 813-334-
1770 
STATION'S PROGRAMMING DESCRIPTION 

WINK: Programmed for adults and young adults. 
NEWS: on hour 6 am-11 pm. 5 min farm news at 
6:10 am, 12:20 am & 2:35 pm M-F. MUSIC: middle-
of-the-road, with 1 hour concert-classic music 8:30-
9:30 pm M-F. 5 min sports 7:20 am M-Sun, net-
work sports Sun. Women's show 10:10-10:40 am 
M-F. 1 mobile news unit. COMMERCIAL POLICY 
18 minutes maximum. RELIGIOUS: programming 
Sun 7 am-noon. 10 min weather , news at 7:35 am, 
8:20 am & 12:20 pm. Contact Representative for 
further details. Reed 7/19/67. 

I. PERSONNEL 
President-Edward 2. McBride. 
Vice Pres. & Gen'l Mgr.-A. J. Bauer. 
Commercial Manager-J. R. Landefeld, 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
busby, Finch and Woods. Inc. 

5. FACILITIES 
1.009 w. days, 250 w. nights; 1240 he. 
Non-directionaL 

Operating schedule: 6 am-11:30 pm. EST. 
4. AGENCY COMMISSION 

15/0. 
5, GENERAL ADVERTISING See ended regulations 

General: la, 2a, 3e. 3b, 4a, 44. 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22e, 22b, 23a, 24b, 28a, 290. 
Contracts: 40e. 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, 61e, 62b. 
Cancellation: 70a, 70e, 73a. 
Affiliated with CBS and KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/68-Reed 6/28/68. 
6. SPOT ANNOUNCEMENTS 
1 min. flat.  6.00 30 sec, flat- ...... _._..._ 4.80 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 
ti 5 tl Intl 15 tl 20ti 

I wk.._ 5.09 4.90 4.70 4.50 4.30 
13 wks 4.80 4.70 4.50 4.30 4.10 
52 wits 4.40 4.30 4.10 3.90 3.70 

30 SECONDS 
1 wk.... 4.00 3.90 3.75 3.60 3.45 
13 wks 3.85 3.80 3.60 3.45 3.30 
52 wits 3.50 3.45 3.30 3.15 2.95 
15 see: 50% of 1-mln. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 x.... 40.40 24.09 
13 x  36.60 23.80 
26 X.  34.80 21.60 
52 x  32.40 20.40 
78 X  31.20 19.20 
104 x 40 18.00 
156 x  27.60 16.85 
260+   25.80 15.60 

30 ti 
3.90 
3.70 
3.30 

3.15 
2.95 
2.65 

1/4 hr 
17.40 
16.30 
15.25 
14.15 
13.10 
12.10 
11.40 
10.20 

W I N K-FM 
1964 

cle 

40 tl 50 ti 
3.70 3.50 
3.50 3.30 
3.10 2.90 

2.95 2.80 
2.80 265 
2.50 2.30 

10 min 5 min 
14.40 12.00 
13.80 11.40 
13.20 10.80 
12.60 10.20 
12.00 9.60 
11.40 9.25 
10.80 9.00 
9.60 8.40 

Subscriber to the NAB Radio Code 
Media Code 4 210 2206 2.00 
Port Myers Broadcasting Co., Box 1060, 2824 Palm 
Beach Blvd., Fort Myers, Fla. 33902. Phone 813-
334-1131. TWX 813-334-1770. 

I. PERSONNEL 
President-E, J. McBride. 
General Manager-A. J. Bauer. 
Commercial Manager-J, R. Landefeld. 

3. FACILITIES 
ER? 44,000 w.: 96.9 mc. Stereo. 
Operating schedule: 8 am-11:30 pm daily. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Eft 7/15/68-Itec'd 9/26/68. 

6. SPOT ANNOUNCEMENTS 
30 sec. flat  2.00 15 sec, fiat.  1.50 

7. PACKAGE PLANS 
15 SECONDS 

PER WK: 10 ti 15 ti 20 01 30 ti 40 ti 50 ti 
1 %%It  9.00 12.75 16.00 22.50 28.00 30.00 
13 wk  8.50 12.00 15.00 21.00 26.00 27.50 
52 wit  8.00 11.25 14.00 19.50 24.00 25.00 

30 SECONDS 
1 wk.  15.00 21.75 28.00 40.50 52.00 62.50 
13 mir  14.50 21.00 27.00 39.00 50.00 60.00 
52 mk.  12.50 18.00 23.00 33.00 42.00 50.00 
Spots will be rotated. 

WMYR 
1952 

C 
Media Code 4 210 2250 0.00 
Robert Hecksher, Box 216, 2835 Hanson St., Ft. 
Myers, Fla. 33902. Phone 813-335-1173. 

I. PERSONNEL 
Owner and General Manager-Robert Bedsitter. 

S. FACILITIES 
5,000 w. days. 500 w. nights; 1410 kc. 

Directional-night only. 
Operating schedule: 5:00 a.m, to midnight Sunday 
through Saturday. EST. 

4. AGENCY COMMISSION 
15%; no euh discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 25, lb, 3e, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 25e, 26. 28a, 

25s. 30. 
Contracts: 40a, 41, 43, 44e, 45, 46. 47e, 48, 51b. 
Comb.; Cont. Discounts: 60b, 601. 61e, 62e, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 9 Eff 7/1/67-Reed 10/2/67. 

6. SPOT ANNOUNCEMENTS 
•I min t30 sec •1 min t30 see 

1 ........ 8.05 4.05 312 ..... 6.30 3.15 
26 x.._......... 7.60 3.80 365 x  6.05 3.00 
52 x  7.30 3.70 500 x  5.40 2.70 
104 x  7.00 3.50 750 x  5.10 2.55 
156 x  6.80 3.40 1000 x  4.60 2.30 
260 x  6.50 3.25 2000 x  2.30 - 

O.) 140 words 
(t) 70 mords 

7. PACKAGE PLANS 
SATURATION SPOT PACKAGES 

(1 minute or 140 words) 
10 ti (to be used in 2 censor days)._ ........ 5.40 
20 ti (to be used in 4 consec days)  4.10 
40 ti (to be used in 8 conoce days. or 4 come 

days 1 wk and 4 wince days following wit___ 3.85 
60 ti (to be used In 2 wks)....__ ............. 3.60 
90 ti (to be used in 2 wits)  3.40 
120 ti (to be used In 4 cosser wits)  3.05 
Minimum 5 spots per day. 

CAPSULE SPOT PACKAGES 
100 x: Ea 
35 wds (15 sec)  1.70 
47 wds (20 sec)  2.30 
70 wds (30 sec) ' 3.05 
Minimum 100 spots to be used in 4 consec wits; 4 
per day. 

(This listing eontinued on next page) 
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Fort Myers-W M Y R-ContMued 
e. PROGRAM TIME RATES 

1/4 hr 5 min 1/4 hr 
1 ti 21.00 13.25 156 15.30 
26 ti  19.10 12.65 260 ti  14.10 
52 ti  17.60 12.05 312 ti  12.95 
104 ti  16.45 11.15 365 ti  11.75 
Spots and programs cannot be combined to 
program rates. Programs may be combined to 
spot rates. 

FORT PIERCE 
St. Lucle County-Map Location H-7 

See SRDS consumer market map and data at begin-
ning of the State. 

(2 AM; 2 FM) 

5 min 
10.60 
9.40 
8.80 
8.25 

lower 
lower 

WARN WARN-FM 
1952 1961 

American Entertainment Ntwk 
Media Code 4 210 2295 5.00 
The Ft. Pierce Broadcasting Co., Box 1330, lit. 

Pierce, Fla. 33450. Phone 305-464-1330. 
I. PERSONNEL 
Pres. & Gent Mgr.-Stu Wayne. 
Secretary-Joan Adams. 
Commercial Manager-Bob Lyons. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
South, Southwest-Mario Messina Company. 
Philadelphia-Dome-blesservey Co., Inc. 
Miami, South Florida-Advertising Representatives, 
Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1330 hr. Directional-

:light only. 
Operating schedule: 6 am-midnight. EST. 
FM-ERP 1.300 w.; 98.7 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 201 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 2b, 3a, 4a. 5, 6a, 7b, S. 
Rote Protection: 10a. I5a. 
Basic Ilotes: 20b, 21b, 28b, 28e. 
Contracts: 40a. 
Cancellation: 70d, 71a, 73b. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf Rec'd 6/3/69. 

6. SPOT ANNOUNCEMENTS 
PER 
YR: lx 13x 26x 52e 104x 260x 312x 

1 min 5.25 5.10 4.90 4.80 4.50 4.40 4.20 
30 sec 4.00 3.85 3.75 3.60 3.45 3.35 3.20 
15 see 2.85 2.80 2.75 2.70 2.60 2.45 2.40 

7. PACKAGE PLANS 
WEEKLY PACKAGE-ROS 

PER (Must be used in 7-day period) 

WK: 14 ti 21 ti 28 ti 35 ti 42 ti 56 ti 70 ti 
1 min 3.60 3.55 3.45 3.40 3.35 3.20 3.05 
30 sec 2.95 2.85 2.80 2.75 2.65 2.50 2.40 
15 see 2.45 2.40 2.35 2.25 2.20 2.10 2.05 

MONTHLY PACKAGE-ROS 
(Must be used in 30-day period) 

PER MO: 120 ti 180 ti 240 ti 300 tl 
1 min  2.85 2.65 2.45 2.25 
30 sec  2.15 2.00 1.85 1.75 
15 sec  1.60 1.55 1.45 1.40 

WEEKEND PACKAGE-ROS 
(Sat noon-Stun noon) 

PER WKND: 10 ti 20 tl 80 tl 
1 min  33.50 60.00 80.00 
30 sec  26.50 48.00 54.00 
15 sec  20.00 36.00 48.00 

B. PROGRAM TIME RATES 
lx I3x 26x 52x I04x 260x 

5 min  9.35 9.00 8.65 8.35 8.00 7.65 

WI RA 
1946 

Media Codo 4 210 2340 9.00 
Indian River Broadcasting Co., Box 3032, Ft. Pierce, 

Fla. 33450. Phone 305-464-1400. 
STATION'S PROGRAMMING DESCRIPTION 

WIRA: Programmed for adults and young adults. 
Air personalities, talk and music entertainment.. 
NEWS: local 7:50 am, 10:05 am, 12:10 pm, 2:55 
pm, 6:10 pm, 10:50 pm. Local news announcements 
15 past each hour and 7:55 am, 5:55 pm. 50 min live 
local news 10-10:50 am. National news: network on 
hour headlines and weather each half hour. State 
news :55 before each hour. MUSIC: general popular 
middle-of-the-road standards, some film, showtunes. 
mainstream and popular jazz, 90% albums, 40% 
instrumentals. SPORTS: major league baseball, col-
lege and high school football, basketball. FARM: 
citrus frost warning, county agent 2:05 pm. Women's 
shows, audience participations 11:30 am-noon & 
12:45-12-55 pm. COMMERCIAL POLICY: 18 min-
utes per hour maximum, 15 minute separation. 
Reed 2/23/68. 

I. PERSONNEL 
President-Hudson C. Millar, Jr. 
Commercial Manager-J. Kingsley Butt. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1400 kc. Non-directional. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15/1): time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3s. 3d, 4a, 4d, 5, 6b, 7b, S. 
Rate Protection: 10a. lin. 12a. 130. 14a, 15a, 15b, 16. 
Basle Rases: 20b. 21a. 21h, 21d. 22a, 22b, 23a, 23b, 

24b, 25b, 26, 28a, 20e. 29a, 29b, 30. 32s. 33a. 
Contracts: 40a. 41. 42a, 44a, 44b, 45, 47e. 48, 510. 

51b. 51c. 
Comb.: Cont. Discounts: 60b. 604, 601, 61e, 62d. 
Cancellation: 70e, 710. 73a, 73b, 
Prod. Services: 80 82. 
Affiliated with NBC and KIIS 

TIME RATES 
No. 12 Eff 3/1/69-Reed 2/13/69. 

AAA-6 am-1 pm & 5-7 pm. 
AA-1-5 pm. 
A-7 pm-0 am. 

6. SPOT ANNOUNCEMENTS 
RIDS, EA: I min 30 see 20 see 10 see 
AAA ......... .......... 3.85 3.15 2.80 2.55 
AA   3.15 2.55 2.25 2.05 
A   2.85 2.25 2.00 1.80 

Specified times, extra 10%. 

8. PROGRAM TIME RATES 
CLASS AAA 

PER MO: I hr 1/2 hr 25 min 1/4 hr 10 mln 5 min 
1 U  41.20 27.05 25.00 21.20 16.50 11.80 
9 1.1  34.10 20.60 18.85 15.90 11.80 9.45 
13 U 24.70 15.30 14.15 11.20 8.85 7.10 
26+   21.20 12.95 11.80 8.85 7.65 5.90 

CLASS AA 
1 ti  38.85 24.70 23.55 18.85 14.15 10.60. 

27.30 16.50 15.05 12.70 9.45 7.55 
13 U.....  10.75 12.25 11.30 8.95 7.10 5.65 
26+ ....... 16.95 10.35 9.40 7.10 6.15 4.70 

CLASS A 
1 ti  37.65 23.55 22.35 17.65 12.95 9.40 
9 ti  23.55 17.65 16.50 10.60 8.55 5.90 

17.65 14.10 12.95 6.50 7.05 4.70 
26+   11.00 9.40 8.25 5.90 4.70 4.10 

WOVV (FM) 
1960 

Independent Negro 
Media Code 4 210 2360 7.00 

AIRMEDIA, Inc., Box 3192, Ft. Pierce, Fla. 33450, 
Phone: Studios 305-464-6812; Offices 464-1402. 

STATION'S PROGRAMMING DESCRIPTION 
WOVV(FM): Complete ethnic programming. Negro. 
AIR PERSONALITIES: 3 male Negro DJ's enter-
tain, conduct audience participation 7-8 am and re-
quest shows 5-7 pm. 1 Negro woman announcer runs 
spiritual and gospel music shows 8-10 am, 4-5 pm 
and Sun 7 am-noon. NEWS: local 7:05 am. 9:30-10 
am, 6:05 pm, Network news 5 min each hour and 
halt hour. State news and weather :55 before each 
hour. MUSIC: rhythm and blues, hard jazz, hard 
rock, pop rock, gospel EMU spiritual. now singles, 
20% albums. SPORTS: high school football, basket-
ball, network football, major league baseball. Special 
programs: telephone classified ad program 7:45-8 
am. COMMERCIAL POLICY: 18 minutes per hour 
maximum 15 minute separation. Contact Represen-
tative for further details. Recd 2/23/68. 

I. PERSONNEL 
President-Hudson C. Millar, Jr. 
Assistant Manager-Lillian Engram. 

2. REPRESENTATIVES 
Greener, Iliken, Sears. 
Florida-Edwin H. Cohen. 

3. FACILITIES 
ERP 2,500 w.; 95.5 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
Cancellation: 70e. 
Affiliated with NBC and KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Elf Ree'd 2/5/69. 
6. SPOT ANNOUNCEMENTS 
PER MO: 1 min 30 see 20 see 10 see 
1 ti ......... ........... 2.65 2.35 2.10 1.80 
14 ti  2.05 1.90 1.70 1.50 
46+   1.75 1.60 1.40 1.25 

YEARLY VOLUME DISCOUNTS 
(Based on 46 time rate) 

509x-5% 1000x-10% 1500x-15% 2000x-20% 

FT. WALTON BEACH 
(2 AM; 1 FM) 
Okaloosa County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WFTW 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 210 2385 4.00 
Vacationland Broadcasting Co.. Inc., Box 10. 225 W. 
Hollywood Blvd Ft. Walton Beach, Fla, 32548. 
Phone 904-243-7676. 

I. PERSONNEL 
President-W. R. Powell. 
General Manager-Richard P. Petermann. 
Program Director-Boyd Parsons, 

3. FACILITIES 
1,000 w. days; 1260 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset. CST. 
Simulcast during AM operational hours. For non-
simulcast facilities see WFTW-FM listing. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, '2b. In, 3e. 3d. 40, 5, 8a, 7b. 
Rate Protection: 10e, 12c. 13e, 14e, 15b. 
Basle Rates: 20b, 210, 28b, 28e 
Contracts: 40a. 
Comb.; Cont. Discounts: 604, 601, 62d. 
Cancellation: 70e, 70e, 71a. 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Elf 3/1/69-Reed 4/28/69. 
6. SPOT ANNOUNCEMENTS 

iVFTW/WFTW-Fil COMBINATION 
30 DAYS: 1 ti 25 ti 50 tl 100 tl 150+ 
1 min  4.15 3.85 3.35 3.00 2.75 
30 sec  3.25 3.00 2.75 2.45 2.10 
15 sec  1.65 1.50 1.25 
1-minute and 30-second spots may be combined' to 
earn lower rates. Contract of 6 month minimum re-
ceives lowest applicable spot rate. 

7. PACKAGE PLANS 
WFTW/WFTW-Flt COMBINATION 

DOUBLE THREAT-IOTA 
30 30-second spots (15 simulcast AM/FM, 15 FM 
only) 55.00, To be used in 3 consecutive days. 

30-30 BULLSEYE-BTA 
60 30-second spots (30 simulcast AM/FM, 30 FM 
only) 105.00. To be used in 5 consecutive days. 

WFTW-FM 
1965 

F 
Subscriber to the NAB Radio Code 

Media Code 4 210 2386 2.00 
Varationland Broadcasting Co., Inc., Box 10. 225 W. 
Hollywood Blvd.. Ft. Walton Beach, Fla. 32548. 
Phone 904-243-7676. 

I. PERSONNEL 
President-Wilbur R. Powell. 
General Manager-Richard P. Petermann, 
Program Director-Boyd Parsons. 

3. FACILITIES 
ERP 3.000 iv.; 99.3 mc. Stereo. 
Operating schedule: 5-1 am. CST. 
Antenna ht.: 209 ft. above average terrain. 
Partial Simulcast operation vdth WFTW-AM. For 
simulcast rates, see WFTW. 

4. AGENCY COMMISSION 
15% on Urne; no cash diamant. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 2b, la. le, 3d, 4a, 5, 6a, 7b. 
Rate Protection: 10e. 12e, 13e. 14e. 15b. 
Basic Rates: 20b, 21a, 28b, 28e. 
Contracts: 400. 
Comb.; Cont. Discounts: 60d, 601. 62d. 
Cancellation: 70a. 70e, 7U, 73b. 
Prod. Servicer• 82. 
Sold in combination with WFTW. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 3/1/69-Reed 4/28/69. 
6. SPOT ANNOUNCEMENTS 

30 DAYS: I ti 50 ti 100+ 
1 min  2.30 2.00 1.70 
30 sec  1.75 1.55 1.25 
1-minute and 30-second spots may be combined to 
earn lower rates. Contract of 6 months minimum 
receives lowest applicable spot rate. 

WNUE 
1956 

RI/km 

Media Code 4 210 2430 8.00 

Smith Radio, Inc., Drawer 400, Wright Ave.. Ft. 
Walton Beach. Fla, 32548. Phone 904-243-6188. 
STATION'S PROGRAMMING DESCRIPTION 

WNUE: Programmed for general interest. 
NEWS: 5 min every 30 min. Farm market and 
weather reports. Top 40 music format with audience 
participation, promotion features. Operate 24 hours 
a day with sports and features including vacation 
weather information conditions every hour. Station 
editorializes daily. SPORTS: college, professional 
and high school football games. 6:15 am 5 min 
report on fishing news and sports, fishing results. 
Daily 30 min new tuno music review show. Contact 
Representative for further details. Rec'd 8/7/67. 

I. PERSONNEL 
President-M. D. Smith III. 
Sees, & Tress.-Kirby J. Smith. 
General Manager-Holley Rogers. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 24 hours daily. CST'. 

4. AGENCY COMMISSION 
15%: nn cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. la. 3d, 4a, 5, 6a, 7b. 
Rate Protection- 10d, lid 124, 13d, 14d. 15b. 
Basic Rates: 20a, 20b, 21b. 21d. 24e. 
Contracts: 41. 46, 51e. 
Comb.: Cont. Discounts: 600. 60g, 601, 61b, 624. 
Cancellation: 70e, 71a. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11N-1 Elf 7/1/68-Rec'd 8/5/68. 
AA-Mon thin Fri 6:30-9:30 am & 3:30-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WE: 6 ti 12 ti 18 ti 
1 min  6.00 5.00 4.00 
30 sec  4.50 3.50 3.00 
10 sec  3.00 2.50 2.00 

CLASS A 
PER WE: 611 12 ti 18 ti 24 ti 36 II 
1 min.  5.00 4.50 4.00 3.50 3.00 
30 sec  3.50 3.25 2.75 2.50 2.25 
10 sec  3.00 2.25 2.00 1.75 1.50 

GAINESVILLE (4 AM; 1 FM) 
Alachua County-Map Location P-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WDVH 
1954 

Media Code 4 210 2475 3.00 
WDVH, Inc., Box 1068, Kincaid Rd., Gainesville, 

Fla. 32601. Phone 904472-2528. 
STATION'S PROGRAMMING DESCRIPTION 

WDVFI: Programmed for general interest, emphasis 
on young adults 18-35. 
ENTERTAINMENT: 6:30 am-sign-off, with air per-
sonalities, comedy quips, and current hits. NEWS: 
local, 2 man team 4 Umes daily, traffic. Network 
news at :55. Network news feature at 12:30 pm. 
Headlines & weather at :28. SPORTS: 1:25 Dm & 
5:25 pm, Weather 4 times hourly, specials on political 
issues, public questions and events. Remote studio 
mailable for on the spot broadcasts. Contact Repre-
sentative for further details. Itec'd 1/27/69. 

I. PERSONNEL 
General Manager-Thomas R. Ilanasen. 
Sales Manager-Ferrell Ashen. 
Program Director-Steven R. Sullivan. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Florida-The Robinson Company, Inc. 
Atlanta-Bernard 1. Ochs Co. 
Southwest-Mario Messina Company. 

FLORIDA 
3. FACILITIES 

5,000 w. days; 980 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b. la, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 15a, 15b, 
Basic Rates: 20a, 20b, 21a, 21b. 22a, 22b, 23a, 24e, 

250, 
Contracts: 40a. 41, 42a, 42e. 43, 46, 47a, 51a, 51b. 
Comb.: Cont. Discounts: 60b, 60g, 62a. 
Cancellation: 70a, 70e, 71b, 72, 735, 
Prod. Services: 82. 

TIME RATES 
No, 5 Eff Rec'd 4/25/69. 

6. SPOT ANNOUNCEMENTS 
PER WE: I ti 311 5 ti 10 tl 
1 min  5.20 4.70 4.10 3.80 
30 sec  4.70 4.40 3.80 3.25 
10 sec  3.50 3.25 2.95 2.35 

DISCOUNTS 
13 wk-5% 26 wk-7% 39 wk-I0% 52 wk-15% 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WE: 15 ti 20 ti 25 11 30 tl 
1 min  3.35 2.95 2.80 2.60 
30 sec  2.65 2.50 2.40 2.30 
10 sec  1.95 1.80 1.65 1.50 

8. PROGRAM TIME RATES 
PER WE: I tl 2 ti 3 ti 511 6 ti 12 ti 
5 min.  14.75 12.00 10.00 7.00 6.50 5.90 
3 min  7.00 5.30 4.70 4.10 3.80 3.55 
Spots, packages and programs may be combined for 
frenuency discount: 
5 min-2 units 3 min-1 unit 

WGGG 
1948 

Media Cede 4 210 2520 6.00 
University Broadcasting Corp., Drawer G, Gainesville, 

Fla. 32601. Phone 904-376-1230. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert B. Brown. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1230 lite. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 

5. 15%. GENERAL ADVERTISING See coded regulations 
General .10. 3a, lb. 4a. 4d. 5, 60, 7b, 8. 
Rate Protection: 10b. 1lb. 
Basic Rates: 220. 22b, 23a, 24a, 24b, 25a, 23, 28b, 

29a. 
Contracts: 40a. 42a, 45, 46. 
Comb.; Cont. Discounts: 00b, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

.5 min program  
Member: Southeastern Key Market Network. 

TIME RATES 
Eft --- Reed 4/2/69. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 260 52x I04x I56x 312x 1000x 

1 min 7.90 7.70 7.50 7.25 7.00 6.95 6.65 6.20 
30 see 5.30 5.15 5.00 4.85 4.70 4.55 4.40 4.25 

WRUF 
1928 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 210 2565 1.00 
State and University of Florida, Box 14-444. 'Uni-

versity Sta., Gainesville, Fla. 32601. Phone 904-
392-0771, 
STATION'S PROGRAMMING DESCRIPTION 

WRUF: Programmed for general interest. 
FARM: 5:30-6:30 am agricultural features. 12:05-
12:30 pm farm news, stock market reports, agricul-
tural feature. NEWS: network en hour. state at :55, 
local at 7:50 am, 12:05 pm, 5:25 pm, 11:10 Pm, 2 
man local news team. MUSIC: 100% albums featur-
ing current selling, general popular, showtunes. 
standards, middle-of-the-road. Classical concert once 
a week, 2 hours. Opera in season. SPORTS: 4 times 
daily, 7:25 am, 8:30 am, 5:50 pm, 11:15 am. Play-
by-play college and high school football and basket-
ball, live major league baseball. ENTERTAIN-
MENT: air personalities featured 6 am-noon & 3:30-
6 prn. RELIGIOUS: programming 7 am-1 am Sun 
only. Contact Representative for further details. 
Reed 6/24/68. 

I. PERSONNEL 
Station Director-Kenneth F. Small. 
Sales Manager-W. B. McMullen. 
Operations Manager-Robert Leach. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
5,000 w.; 850 kc. Directional-night only. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
None: 2% cash discount. 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 3d, 4b. 4d, 5, 6a, 8. 
Rate Protection: 10b, 111), 12b, 13b, 14b. 
Basic Rates: 20b, 21b. 22b, 23a, 24a, 24e. 25a, 28a. 
Contracts: 40e, 44b, 46, 47a, 51a. 
Comb.: Cont. Discounts: 60g. 61.b, 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eli' 4/1/69-Ree'd 3/3/69. 
6. SPOT ANNOUNCEMENTS 
DRIVE TIME-Mon thru Fri 7-10 am & 4-7 pm. 
PER WE: 1 ti 5 ti 10 ti 15 ti 20 11 30 tl 
I min  6.00 5.00 4.00 3.50 3.00 2.75 
30 sec  5.00 4.00 3.50 3.00 2.50 2.30 
10 sec  4.00 3.50 3.00 2.50 2.00 1.80 

ALL OTHER TIMES 
1 min  5.50 4.50 3.75 3.25 2.80 2.50 
30 sec  4.50 3.50 3.25 2.75 2.40 2.20 
10 sec  3.50 3.00 2.50 2.00 1.80 1.50 
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FLORIDA 

Gainesville-W R U F-Continued 
8. PROGRAM TIME RATES 
PER WK: I ti 2 tl 3 ti 5 ti 6 ti 
1 hr  70 60 50 .... .... 
1/2 hr  50 40 35 .... .... 
1/4 hr  30 25 20 18 16 
5 min.  12 10 9 8 7 

CONSECUTIVE WEEK DISCOUNT 
13 wk-1O% 25 wk-15% 

WRU F-FM 
1948 

DIjI F 

10 ti 

14 

Subscriber to the NAB Radio Code 
Media Code 4 210 2566 9.00 
Stete and University of Florida. Box 14-444. Uni-

versity Sta., Gainesville, Fla. 32601. Phone 904-
392-0771. 

I. PERSONNEL 
General Director-Kenneth F. Small. 
Sales Manager-W. B. McMullen. 
Oper. & Prog. Mgr.--Itobert Leach. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
ERP 27,000 w.: 103.7 mc. Stereo. 
Operating schedule: 8 a.m, to midnight. EST. 
Antenna ht-407 ft. above average terrain. 

4. AGENCY COMMISSION 
None: 2% cash discount. 15 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 3a, 3d, 4b, 4d, 5, On, 8. 
Rate Protection: 10h, 11b, 12b. 13b, 14b. 
Basle Rates: 20b, 21b. 22b, 23a. 24a, 24e, 25a. 28a. 
Contracts: 40e, 44b, 46, 47a, 51a. 
Comb.: Cont. Discounts: 60e. 61b. 
Cancellation: 70e. 71e, 72, 73b. 
Prod. Services: 80. 82. 
Maximum commercial time per hour: 6 min. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 10/1/68-Rec'd 9/3/68. 
6. SPOT ANNOUNCEMENTS 
1 min or less, fined flat  - 2.50 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 15 ti 20 ti 
Ea     2.40 2.00 1.80 1.70 
All package plan spots rotate. 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 5 min 
1 ti    30 20 10 5 
2 tl  20 15 8 4 
3 ti  15 12 6 3 

FREQUENCY DISCOUNTS 
13 wk-10% 26 wk-15% 

WUWU 
1961 

Media Code 4 210 2610 5.00 
WUWU Radio, Inc., Box 1024, 2522 N. W. 13th SL, 

Gainesville. Fla. 32601. Phone 904-378-2060. 
I. PERSONNEL 
President-Leon E. Mims. 
Vice-President-Tina Comb5. 
General Manager-William Marc. 

2. REPRESENTATIVES 
Dora-Clayton Agency, Inc. 

3. FACILITIES 
5,000 w. days: 1390 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2h. la. 3d, 4a, 5. 65. 713. 8. 
Rate Protection: 10b, 11b, 12b. 13b. 14b. 15a. 15b. 
Basic Rates: 20a, 20b, 210. 21b, 22a, 22b, 23a, 24e, 

25e. 
Contracts: 40a, 41, 42a, 42c, 43, 45, 46, 47a, 51e. 

51b. 
Comb.: Cont. Discounts: 60b, 60f. 62a. 
Cancellation: 70a. 75e. 71a, 72, 730. 
Prod. Services: 89. 82. 
Affiliated with RES Radio Network. 

TIME RATES 
Eff 4/1/68-Reed 4/5/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 min 
1 ti  4.50 

10-14 ti  3.20 
7. PACKAGE PLANS 
PER WK: 15 11 20 tl 
1 mln.... .. ___ ......._ 2.80 2.60 
30 see  2.30 2.20 
10 sec  1.70 1.60 
PER WK: 1 min 
Guaranteed time spots ...... ....._ ..... ... 5.00 

8. PROGRAM TIME RATES 
PER WE 1 hr 1/2 hr 1/4 hr 
1 ti    45.00 e.50 17.50 
2 ti  40.00 23.00 14.00 
3 ti 36.00 20.00 12.00 
5 tl .......... _.- .... .._. 27.00 17.50 10.00 
6 ti  25.00 15.00 9.00 

HAINES CITY 
Polk County-Map Location F-7 

Bee SUDS consumer market map and data 
nine of the State. 

30 see 10 see 
4.00 3.00 
3.00 2.20 
2.75 2.00 

25 ti 80 ti 
2.40 2.25 
2.10 2.00 
1.50 1.40 

30 see 10 see 
4.25 3.25 

5 min 3 min 
8.00 5.00 
7.00 4.50 
6.50 4.00 
5.50 3.50 
5.00 3.00 

WHAN 

at begin-

1960 
Media Code 4 210 2655 0.00 
WHAM. Inc., Box 495, Rt. I. Haines City, Fla. 

31844. Phone 813-422-1562. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Meyer (Mike) Layman. 
Chief Engineer-Robert L. Shoopman. 
Program Director-Jerry W. Wallace. 

2. REPRESENTATIVES 
Dome-Messervey Co.. Inc. 
Florido-Pise Robinson Company, Inc. 

3. FACILITIES 
500 w. days; 930 kc. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3b, 4a. 44. 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a. • 
Contracts: 40a. 
Comb.; Cont. Discounts: 60k. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 8/1/68-Ree'd 7/2/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 
1 x  4.00 2.50 156 
13 x..._ .......... 3.50 2.20 200 
26 x  3.25 2.00 312 
52 x  3.00 1.80 364 
104   2.80 1.70 

8. PROGRAM TIME RATES 

I min 30 see 

....... 2.20 1.50 
. 2.00 1.40 

x... 1.80 1.20 

1/2 hr 1/4 hr 5 min 
1 x  24.00 11.00 6.00 
13 x  23.00 11.25 5.75 
26 x  21.50 10.50 5.50 
52 x  20.00 9.75 5.25 
104 x  19.00 9.25 5.00 
156 x  18.00 8.75 4.75 
260 x  16.50 8.25 4.50 
312 x  15.00 7.25 4.25 
364 x   14.00 6.25 4.00 

HOLLYWOOD 
13roward County-Map Location H-9 

Bee SRDS consumer market map and data at begin-
ning of the State, 

See Fort Lauderdale-
Hollywood 
(including Oakland Park, Pompano Beach) 

HOMESTEAD 
Dade County-Map Location H-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WIll 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 210 2700 4.00 
7 League Productions, Inc., 507 N. W. 2nd St.. 
Homestead. Fla. 33030. Phone 105-247-9444. 
STATION'S PROGRAMMING DESCRIPTION 

Will: MUSIC: middle-of-the-road, standard. Con-
tact Representative for further details. Rec'd 4/7/69. 

I. PERSONNEL 
Gen'l Mgr. & Farm Dir.-Hank Cutshall. 
Business Manager-Walter P. Seidl. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
500 w. days; 1430 hr. Non-directional. 
Operating schedule: 6 am-6:30 pm. EST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 35, 4c. 5, 6a. 7a, 8. 
Rate Protection: 1013. 11b, 12b. 13b. 14b. 
Basic Rates: 205, 22b, 23a, 24b, 28b, 29a. 
Contracts: 46, 47a. 
Comb.: Cont. Discounts: 60b, 61b. 
Cancellation: 70e. 70c. 71a. 735. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Elf 6/1/67-Itee'd 6/28/67. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 see 
1.. ..... 6.00 4.50 312 x  1.50 2.90 
13 x  5.75 4.25 560 x 3.00 2.40 
26 x  5.50 4.00 750 x  2.75 2.10 
52 x  5.00 3.75 1000 x  2.50 2.00 
104 x  4.50 3.50 1500 x  2.25 1.80 
156 x  4.00 3.20 

7. PACKAGE PLANS 
3 DAY PACKAGE-ROS 

PER WE: 10 tl 20 ti 30 81 40 ti 
1 min.  50.00 80.00 105.00 130.00 
30 sec  37.50 64.00 87.00 110.00 

8. PROGRAM TIME RATES 
Ix 52x I04x I56x 260x 520e 

1 hr  45.00 40.00 38.50 36.00 33.00 30.00 
1/2 hr  30.00 28.00 26.00 24.00 22.00 20.00 
1/4 hr..-   23.00 21.00 20.00 19.00 17.50 15.00 
5 min. ..... 8.00 7.50 7.00 6.50 6.00 5.50 

IMMOKALEE (1 AM; 1 FM) 
Collier County-Map Location G-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WCOF 
1964 

Media Code 4 210 2745 9.00 
Carl R. Buckner dba Immokalee Broadcasting Co., 
Box 520, Immokalee, Fla. 33934. Phone 813-657-
2603. 

I. PERSONNEL 
Pres.. Geai Her-Carl R. Buclmer, 
Women's Program-Marilyn Buckner. 

3. FACILITIES 
250 w. days. 250 w. nights; 1490 kg. 

Non-directional. 
Operating schedule: 5:00 am-9:15 pm Mon thru Sat: 
7:55 am-8:35 Pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL RATE POLICY 
Affiliated with MBS and KBS. 

TIME RATES 
Eff   Ree'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 

1 ti.. 4.08 3.00 
10+ ti  3.50 2.70 

SPANISH SPOT ANNOUNCEMENTS 
1 ti 30 tl 60 tl 90+ 

1 min or less  5.00 3.50 3.00 2.50 

7. PACKAGE PLANS 
NON-SPANISH 

I min 30 see 
18 spots in 1 wk.  45.00 36.50 
36 spots in 2 mks  86.50 70.00 
72 spots in 3 wks  165.00 133.00 
120 spots in 4 nks  264.00 210.00 
240 spots in 8 wits  500.00 400.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 25 min 1/4 hr 10 min 5 min 

1 U.._ ...... ..... 30.00 19.50 18.00 15.00 12.50 8.25 
13  50 11.25 
26 ti. 25.50 16.58 15.30 12.75 10:63 '77.1i. 

.... __... .00 .55 .20 .  

52 t1 .. 24.00 15.60 14.40 12.00 10.00 6.60 
156 ti ....... __ 22.50 14.63 13.50 11.25 9.37 6.19 
260 ti  19.50 12.68 11.70 9.75 8.13 5.36 
312 ti  17.50 10.73 9.90 8.25 6.88 4.54 

10. SPECIAL FEATURES 
Religious rates (Sun only): 

1/2 hr 1/4 hr 
52 wk contract. ea  9.00 6.00 

W C 0 F-FM 
1967 

Media Code 4 210 2746 7.00 

Carl R. Buckner dba Immokalee Broadcasting Co., 
Box 520, Immokalee, Fla. 33934, Phone 813-657-
2603. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Carl R. Buckner, 
Women's Program-Marilyn Buckner. 

3. FACILITIES 
ERP 3,000 w.: 95.9 mc. 
Operating schedule: 5 am-9:15 pm. EST. 
Antenna ht.: 140 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL RATE POLICY 
Affiliated with MRS. 

TIME RATES 
Eff  Rec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
ENGLISH/RELIGIOUS-9 AM-9 PM 

Ix 10+ 
1 min  3.00 2.50 
30 sec  2.50 2.00 

SPANISH-5-9 AM 
1 min  3.50 3.00 

7. PACKAGE PLANS 
ENGLISH 

18 ti 36 tl 72 ti 120 ti 240 ti 
WKS: 1 2 3 4 8 
1 min  31 52 90 155 269 
30 sec    27 49 80 135 249 

8. PROGRAM TIME RATES 
ENGLISH 

I hr 1/2 hr 1/4 hr 
1 X  25.00 16.00 10.00 

12.00 9.00 6.90 
7.50 4.80 3.20 

52 x  
312 x  
Spanish, extra 25%. 

INVERNESS 
Citrus County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WYSE 
1965 

Media Code 4 210 2790 5.00 
Citrus Broadcasting Co., Box 335, Inverness, Ma. 

52610. Phone 305-726-1560. 
I. PERSONNEL 
General Manager-C. W. "Red" Wright, 

S. FACILITIES 
1,000 w.; 1560 kc. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. 30. 3d, 4e, 44. 5, 6a, 7b, 8. 
Rate Protection: 100, lia, 12a, 13a, 14s, 15a, 15b, 
Basic Rates: 2013. 21a, 22b, 23a, 24c, 250. 26, 28e, 

30, 33s. 
Contracts: 40a, 41, 42a, 42c, 43, 44s. 45, 46, 47a, 

50, 51a. 
Comb.; Cont. Discounts: 60h, 601, 61a, 824, 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2. Eft 2/1/66-Ree'd 4/4/06. 
7. PACKAGE PLANS 

1 MINUTE 
 Per wk  
I ti 501 10 ti 15 ti 25 ti 50+ 

Wkly   2.75 2.50 2.25 2.00 1.75 1.50 
Yrly   2.50 2.25 2.00 1.75 1.50 1.25 

30 SECONDS 
Wkly   2.25 2.00 1.75 1.50 1.25 1.10 
Yrly   2.00 1.75 1.50 1.25 1.00 80 

8. PROGRAM TIME RATES 
1/2 HOUR 

Per wk 
1 01 5 ti 10+ 

Wkly   ...... 22.00 18.00 14.00 
Yrly   18.00 14.00 10.00 

10. SPECIAL FEATURES 
NEWS, SPORTS OR OTHER 

-5 m I n- -1/4 hr-
PER WE: Wkly Yrly Wkly Yrly 

5 12 10 
5 ti ........... _______ ..... ..... 5 4 10 
10+   4 3 8 6 

JACKSONVILLE 
(including Arlington) 
Duval County-Map Location G-4 

See SRDS consumer market map and data at begin. 
ning of the State. 

Statimis contiguous to the major city are consolidated 
under the major city heading. This Is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc, with-
in the area. 

(10AM; 5 FM) 

WAPE 
1958 

JACKSONVILLE 

Independent 

Media Code 4 210 2835 8.00 
Brennan Broadcasting Co.. 1111 Prudential Bldg., 

Jacksonville, Fla, 32207. Phones 904-396-9000; 
264-9555. 

I. PERSONNEL 
President-Mrs Frances U. Brennan. 
General Sales Manager-Jim Atkins. 

2. REPRESENTATIVES 
Edward Petry & Co- Inc. 

3. FACILITIES 
50.000 w. days, 10.000 w. nights: 690 kc. 
DIrectional-night only. 

Operational schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 

15/0 time only: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 3a, 313, 4a, 4d, 5, 65, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26. 

29s. 
Contracts: 40a, 42b, 45, 46. 
Comb.: Cont. Discounts: 60k. 
Cancellation: 70a. 70e, 71a, 73a. 

TIME RATES 
No. 7 Eff 11/1/67-Rec'd 10/9/67. 

AAA-Mon thru Sat 6-10 am & 4-7 pm. 
AA-Mon thru Sat 10 am-4 pm & 7-10 pm; Sur. 
6 am-7 pm. 
A-Mon thru Sat 10 pm-6 am; Sun 7 pm-6 am. 

7. PACKAGE PLANS 
CLASS AAA 

PER WE: 1 ti 6 ti 12 ti 18 11 24 ti 
1 min  23.00 20.00 19.00 18.00 17.00 16.00 
20/30 sec__ 19.00 17.00 16.00 15.00 14.00 13.05 
10 sec  12.00 10.00 9.50 9.00 8.50 8.00 

CLASS AA 
1 min  18.00 16.00 15.00 14.00 13.00 12.00 
20/30 sec  15.00 13.00 12.00 11.00 10.00 9.00 
10 sec  9.00 8.00 7.50 7.00 6.50 6.00 

CLASS A 
1 min    10.00 9.00 8.00 7.00 6.00 
20/30 sec.... .. 8.00 7.00 6.00 5.00 4.00 
10 nec  5.00 4.50 4.00 3.50 3.00 
() Specified position. 

1-min and 20/30-sec spots may combine to earn 
weekly frequency discount. 
1-min. 20/30-sec and ID's Combine on basis of 
ID's mailing 1 longer spot. 

(This listing continued on next page) 
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WAPE 
is not only first 
it's a dominant first! 

FIRST IN 
COVERAGE 

WAPE 
Station B 
Station C 

75 Counties 
29 Counties 
17 Counties 

FIRST IN 
LISTENERS* 

WAPE 330,500 
Station B 172,700 
Station C 115,900 

*Net Weekly Persons 
Reached 12+ Media-
stat 1967-1968 

FIRST IN ARB FIRST IN PULSE 
WAPE 226,000 
Station B 172,000 
Station C 131,000 

ARB 20 County Area 
Total Cerne Persons 
12+-April-May 1968 

WAPE 110,500 
Station B 89,100 
Station C 50,400 

Pulse One County 
Metro Area Net Week-
ly Persons Reached 
12+ April 1968 

Another Blue Chip Station 
50,000 Wilts 690 kc 

Jacksonville, Fla. 

Edward Petry & Co., Inc. 

omett, 

447 0. 

222 Spot Radio Stations . September I, 1969 



Jacksonville-W A P E-Continued 
TOTAL AUDIENCE PLAN 

1 min 20/30 
12 Pian-4AAA, 4AA, 4A  155.00 124.00 
18 Plan-6AAA, 6AA, 6A.  205.00 164.00 
24 Plan-8AAA, 8AA, 8A  245.00 196.00 
Spots must ho scheduled equally over 7-day period 
and rotate within time class. TAP spots combinable 
with all weekly spots. 

CONSECUTIVE WEEK DISCOUNT 
52 mg-8%. 

WAQB (FM) 
1967 

JACKSONVILLE 
Media Code 4 210 2850 7.00 
LOUAC, Inc., Suite 1400, Universal Marlon Bldg., 

Jacksonville, Fla. 32202. Phone 904-354-6803. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Lou M. Neale. 

3. FACILITIES 
ERP 3,000 w.; 104.9 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 

5. 15/0. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4e. 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 22a, 235, 24b, 25a. 28b. 
Contracts: 40a, 44a, 45, 46, 48. 
Comb.: Cont. Discounts: 60b, 60f. 
Cancellation: 705. 70e, 71a. 72. 73a. 

TIME RATES 
Eff Reed 8/25/67. 

*A-6-11 pm. 
.A-4-6 pm & 11 pm-midnight. 
B-7 am-4 pm. 

6. SPOT ANNOUNCEMENTS 
-AA- - A - - B - 
I min 30 seo 1 min 30 see I min 30 see 

x. . 4.00 3.00 3.00 2.30 2.80 1.95 
26 x  3.85 2.70 2.80 1.95 2.60 1.80 
62 x  3.70 2.50 2.60 L80 2.40 1.70 
104 x  3.55 2.20 2.40 1.70 2.20 1.55 
156 x _ 3.40 2.00 2.20 1.55 2.00 1.40 

WDCJ 
1957 

ARLINGTON 

aclam young inc. 

Subscriber to the NAB Radio Code 
Media Code 4 210 2880 4.00 
Jones College, Riverton Tower, Jacksonville, Fla. 

32211. Phone 904-725-2400. 
STATION'S PROGRAMMING DESCRIPTION 

WDCJ: programmed for general interest, adults. 
MUSIC: middle-of-the-road, standards, current hits, 
90% Instrumental, 10% vocal. Features: remotes. 
NEWS: including weather and time hourly. Length 
and content determined by complexity of news, maxi-
mum 5 min. SPORTS: live college football, golf. 
General sports news, 5 min, 7:06 am & 5:40 pm. 
COMMERCIAL POLICY: limit 15 minutes 7-9 am, 
11 am-1 pm, 4-6 pm. 12 minutes other hours. Con-
tact Representative for further details. Reed 5/13/69. 

I. PERSONNEL 
General Manager-Don Ritter. 
Commercial Manager-Wayne Mashburn. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 w. days; 1220 Itc. Non-directional. 
Operating schedule: Sunrise- local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non.simuleast facilities see 
WKTZ (FM). 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a. 3e, 2d, 4a, 5. Oa, 7b, 8. 
Rate Protection: 10b, 14b. 
Basle Rates: 20b, 216, 21e. 22b, 23a, 24c, 25s, 28e. 

296. 30. 
Contracts: 40c, 41, 44a, 45, 46. 47a, 48. 50, 51e. 
Comb.: Cont. Discounts: 60h, 61b. 
Cancellation: 70e, 71a, 72, 
Prod. Services: 80. 81, 82. 
FM facilities: WKTZ (FM). 
Affiliated with American Information Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
No. AP-15 Eff 5/1/69-Reed 5/13/69. 

AA-Mon thru Fri 6-10 am & 4-7 am. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun all day. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 
Fixed 1 ti 6 tl 12 ti 18 ti 24 ti 30 tl 

AA 24.00 20.00 18.00 16.00 15.00 14.00 13.00 
A  20.00 17.00 16.00 14.00 13.00 12.00 11.00 
B  17.00 14.00 12.00 10.00 9.00 8.00 ...--

30 SECONDS 
AA  20.00 16.00 14.00 12.00 11.00 10.00 9.00 
A  17.00 14.00 13.00 11.00 10.00 9.00 8.00 
B  14.00 12.00 10.00 8.00 7.50 7.00   

10 SECONDS 
AA__ 15.00 12.00 11.00 9.50 9.00 8.50 8.00 
A  12.00 9.00 8.50 8.50 8.00 7.00 6.50 
B  10.00 
Total units may be combined for lowest rate. 
AM/FM duplication guaranteed during AM opera-
tional hours. 

WIVY 
man 

JACKSONVILLE 
Media Code 4 210 2925 7.00 
Alumni Radio, Inc., 4343 Spring Grove ltd., Jackson-

ville. Fla. 22209. Phone 904-768-1515. 
I. PERSONNEL 
Sales Manac ,,r-jsmes D. Barnes. 

2. REPRESENTATIVES 
Jack Mesta & Company. Inc. 
Dora-Clayton Agency, Inc. 
Stars, Inc. 

September 1, 1969 

IMO 

3. FACILITIES 
1,000 w. days; 1050 he. Non-directional. 
Operating sthedule: Sunrise local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 1st of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25. 2b, la, 3d, 4a. 4d, 5, 6a, 76. 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d. 15a. 
Basic Rates: 20a, 21a, 21b, 22a, 226, 23a, 246, 24e. 

27, 28a, 29a. 
Contracts: 40a. 41, 42e, 44a, 45, 46, 47a, 51.a. 
Comb.; Cont. Discounts: 60f. 601, 62b, 62d, 
Cancellation: 700. 70c, 71a, 72, 736. 
Prod. Services: 80, 81. 
Affiliated with CBS. 

TIME RATES 
Eft Reed 7/7/69. 

6. SPOT ANNOUNCEMENTS 
1 min  16.00 30 sec  12.50 

8. PROGRAM TIME RATES 
I hr 1/2 lw 1/4 hr 10 min 5 mln 

Ea   135 70 45 35 23 

WI V Y-FM 
1965 

JACKSONVILLE 

N F I M 
Media Code 4 210 2926 5.00 
Alumni Radio, Inc., 4343 Spring Grove Rd., Jackson-

ville. Fla. 32209. Phone 904-768-1515. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Jack Wheeler. 

2. REPRESENTATIVES 
Jack Mesta & Company. Inc. 
Dora-Clayton Agency, Inc. 
Stars, Inc. 

3. FACILITIES 
ERP 30,000 w., 102.9 me. 
Operating schedule: 6:00 am-midnight. 
Antenna ht:   

4. AGENCY COMMISSION 
15% un time only, no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 45, 5, Ca, 8. 
Rato Protection: 10a, lia. 
Basie Rates: 20a, 22b, 238, 246, 25a, 29a. 
Contracts: 42a, 45, 46. 
Comb.: Cont. Discounts: 60a, 61a, 616, 626. 
Cancellation: 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eli 1/1/67-Reed 11/30/66. 
6. SPOT ANNOUNCEMENTS 
1 min    3.00 30 sec  _ 2.50 
Time Signal-1.50. 

WJAX WJAX-FM 
1925 1948 

JACKSONVILLE 

NBC Radio Network 

Representatives, Inc. 

op Fin] 
Subscriber to the NAB Radio Code 

Media Code 4 210 2970 3.00 
City of Jacksonville, Fla., Box 1740, No. 1 Broad-

cast Place, Jacksonville. Fla. 32201. Phone 900-
354-1681 
STATION'S PROGRAMMING DESCRIPTION 

WJAX: Programmed for adults and young adults. 
MUSIC: M-F mostly standard tunes throughout broad-
cast day. NEWS: local 5 min at :30 & :55 6-9 am, 
2 min at :58 9 am-midnight, 5 min at :30 4-6 pm. 
Taped weather reports every hour at :15, live reports 
every 6 hours. Network news on hour. Sat and Sun 
network programming, 5 min local news at :30. Sat 
only old standards noon-3 pm. Sun religious 7 am-
2 pm. Heavy emphasis on public service and public 
affairs of local interest 7 days a week. Contact 
Representative for further details. Reed 9/13/67. 

I. PERSONNEL 
General Manager-Jack Strickland. 
Billing/Traffic Director-Mildred Flowers. 

2. REPRESENTATIVES 
II-It Representatives. Inc. 

3. FACILITIES 
5,000 sr.; 930 kg. DIrectional-nIght only. 
Operating schedule: 5:30 am-midnight weekdays; 7:00 
am-midnight Sun. EST. 
FM FACILITIES 
EITP 7.700 w.; 95.1 me. 
Operating schedule: 6:00 pm-midnight daily. EST. 
Antenna ht.: 565 ft. shove average terrain. 

4. AGENCY COMMISSION 
15%: no each discount. Bills mailed 1st of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d. 5, 6b, 7b, 8. 
Rate Protection: 10g, 11g. 12g, 13g, 14g, 15b, 16, 
Basic Rates: 206, 211), 228. 236, 24a, 25a. 26, 27, 

28b, 28e, 29a, 30, 31, 326, 33c. 
Contracts: 40a, 41, 44b, 45, 46, 49, 51a. 
Comb.: Cont. Discounts: 60a, 60g, 601, 61e, 62d. 
Cancellation: 70a, 70e, 718. 72, 73b. 
Prod. Services: 80. 
10 min product category separation. 
Affiliated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 Eff 8/1/66-Reed 7/5/66. 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 4-7 pm. 
A-Mon thru Fri 10 am-4 pm; Sat 10 am-7 pm: all 
day Bun. 
B-All other times. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

Plan I Plan II 
6-10 am   4 
10 am-4 pm  13 10 
4-7 pm   8 5 
7-10 pm and/or weekends _ 10 5 

- - 
36 24 

Plan I-36 1-minute sales messages per wk.' ea 9.00 
Plan II-24 1-minute sales messages por wk, ea 10.00 
To be distributed over a 5 or 7 day period. \ 
SO seconds or less-75% of applicable 1-minute rate. 

1-MINUTE ROTATING PLAN PACKAGES • 
PER WK: AAA AA A B 
30 ti  6.50 
24 ti  15.00 13.00 9.00 7.00 
12 tt  16.00 14.00 10.00 7.50 
6 ti  17.00 15.00 11.00 8.00 
30 seconda or less-75% of applicable minute rate. 
10 seconds or leas-50% of applicable minute rate. 
52 consec nks-no rateholders; discount. 

FREQUENCY MINUTES 
Ix 520 1560 2600 912x 

AAA   19.00 18.00 17.00 16.00 15.00 
AA   17.00 16.00 15.00 14.00 13.00 
A   13.00 12.00 11.00 10.00 9.00 
B .._.._...._ ...... _   9.50 8.50 7.50 6.50 5.50 
30 seconds or less-75% of applicable minute rate. 
10 mconds or less-50% of applicable minute rate. 
Announcements between two rate classifications take 
higher rate. 
Announcements and programs may not be combined 
for frequency discounts. 
NOTE: ROS rates some as Class B in both Rotating 
Plan Packages and Frequency Plans. No exact time 
furnished. 

WKTZ (FM) 
1949 

JACKSONVILLE 

aclarn young inc. 

Subscriber to the NAB Radio Code 
Media Code 4 210 3015 6.00 
Jones College, Riverton Tower, Jacksonville, Fla. 

32211. Phone 904-725-2400. 
STATION'S PROGRAMMING DESCRIPTION 

WKTZ (FM): Programmed for general interest. 
adults. 
AIR PERSONALITIES 24 hours. MUSIC: middle-
of-the-road, standards, current hits, 90% instru-
mental 10% vocal. Features: remotes. NEWS: net-
work, state and local, weather and time hourly. 
Length and content determined by complexity of news. 
maximum 5 min. SPORTS: live college football, auto 
racing, golf. General sports news, 5 min, 7:06 am & 
5:40 pm. COMMERCIAL POLICY: limit 15 minutes 
7-9 am, 11 am-1 pm, 12 minutes other hours. Contact 
Representative for further details. Rec'd 5/13/69, 

I. PERSONNEL 
General Manager-Don Rittet. 
Commercial Manager-Wayne Mashburn. 

2. REPRESENTATIVES 
Adam Young Radlo, Inc. 

3. FACILITIES 
ERP 10,000 w. (horiz.), 50,000 w. (vert.); 96.1 me. 

Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 832 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-sunrise. For simulcast facilities see WOOL 

4. AGENCY COMMISSION 
15% on time only: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 26. la. 3e. 3d, 4a, 5, 6a, 7b, 8. 
Rato Protection: 106, 14b. 
Basic Rates: 206, 216, 21c, 226, 23a, 24e. 25a, 28e. 

296. 30, 
Contracts: 40c, 41, 445, 45, 46. 47a, 48, 50, 51e. 
Comb.: Cont. Discounts: 60h, 61b, 
Cancellation: 70e, 71a, 72. 
Prod. Services: 80. 81. 82. 
AM facilities: WDCJ 
Affiliated with American PM Network. 

TIME RATES 

Rates are identical to WDCJ. See that listing. 

Qin orl 

WMBR 
1927 

JACKSONVILLE 

a asset! 89 a., J.. 
Media Code 4 210 3060 2.00 
Smithco Broadcasting. Inc., Box 960. Jacksonville, 

Fla. 32201. Phone 901-355-9001. 
I. PERSONNEL 
President-Charles E. Smith. 
General Manager-William Earman. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 
Southern-llarry Harkins. Inc. 
Florlda-Edwin H. Cohen. 

3. FACILITIES 
5.000 w.; 1460 loe. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, On, 

7b, 8. 
Rate Protection: 10d, 111, 12d, 134, 144, 16. 
Basic Rates: 206, 21a, 216, 21d, 22a, 23a, 24a, 24e. 

25a, 296, 30, 33a. 
Contracts: 40a, 41. 42a, 45, 46, 47a, 48, 51a, 51e, 
Comb.: Cont. Discounts: 60a, 60g, 6111. 
Cancellation: 70a, 70e, 71a, 72, 73a, 
Prod. Services: 80, 82. 
Affiliated with MSS. 

TIME RATES 
Rates effective September 1, 1965. 
Rates received September 9, 1965. 

6. SPOT ANNOUNCEMENTS 
DRIVETIME 

(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 
30/20 

PER WE; 1 min see 10 see 
1 tl... 15.00 12.00 7.50 
6 ti...   13.00 10.40 6.50 
112 I    12.00 9.60 6.00 
8l i«  11.00 8.60 5.50 

24 ti  10.00 8.00 5.00 

Spot Radio Stations 

FLORIDA 
HOUSEWIFE TIME 

(9:00 am-4:00 pm Mon thru Sat; all day Sun) 
30/20 

PER WK: 1 min sec 10 sec 
1 tl..._.____ ......... -. ................. _. ..... 13.00 10.40 6.50 
6 ti  12.00 9.60 6.00 
12 ti  11.00 8.80 5.50 
18 ti  10.00 8.00 5.00 
24 ti  9.00 7.20 4.50 

ALL OTHER TIMES 
1 H.  9.00 7.20 4.50 
6 LI  6.80 4,25 
12 ti  8:00 6.40 4.00 
18 ti  7.50 6.00 3.75 
24 ti  7.00 5.60 3.50 

DISCOUNTS 
26 consec wk_______ 4% 52 comma wit -.---... 8% 
Minimum wkly ached of 6 1-min spots 6am-12mid 
Mon-Son necessary to maintain consec wk advertising. 

7. PACKAGE PLANS - 
FAMILY PLAN 

6 spots from 6:00-9:00 am Mon thru Sat. 
6 spots from 9:00 am-6:00 am lion thru Sat. 
4 spots from 6:00 pm-midnight Tues thru Fri. 
4 spots from 9:00 am-3:00 pm Sat. 
4 spots from noon-7:00 pm Sun. 
24 1-minute announcements per wk.  __ ...._ 180 _. . 
30/20 seconds-80% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 
5 minutes-1-1/2 times applicable 1-minute rate. 

s. PROGRAM TIME T 
5 MINUTES 
Dill VETLME 

(6:00-'9:00 am and 4:00-7:00 pm Mon thru Sat) 
PER WE: 
1 ti 22.50 18 tl_._ 16.50 
6 ti  19.50 24 ti 15.00 
12 ti.   18» 

HOUSEWIFE TIME 
(9:00 am-4:00 pm Mon thru Sat; all day Sun) 

1 ti 19.50 18 ti 15.00 
6 ti  18.00 24 ti_____-__ ..... __ 13.50 
12 ti  . 16.50 

ALL OTHER TIMES 
1 ti. 13.50 18 ti 11.25 
6 ti ....... _____  ....... 12.75 24 ti  10.50 
12 ii............ . 12.00 

WOBS 
1948 

JACKSONVILLE 

Independent Negro 

Media Code 4 210 3105 5.00 
Mel-Lin, Inc., Bor 4637, Jacksonville, Fla. 32202, 
Phono 904-355-8411. 
STATION'S PROGRAMMING DESCRIPTION 

WOBS: Programmed for Negro audience. 
MUSIC: gospel and rhythm and blues. 6-7 am 
gospel, 7-10 am rhythm and blues, 10 am-1 pm 
gospel, 1-3 pm rhythm and blues, 3 pm-sign-off 
rhythm and blues. NEWS: national, state and local 
broadcast on hour. Subscribe to AP. 1 man news 
staff with mobile news car. Participate in various 
public service events to help better community. Air 
personalities available for store openings and special 
promotions. Also available, remote broadcast equip-
ment installed in mobile truck. Contact Representa-
tive for further details. Rec'd 12/28/67. 

I. PERSONNEL President-Larry It. Plcus. 
General Manager-Al Keirsey. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
0.000 w. days: 1360 loe. Non-directional. 
Operating schedule: 4 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11d, 120. 13a, 14a, 15a, 15b, 

15e, 
Basle Rates: 206, 210, 21d, 22b, 23a, 24b, 26, 28a, 

28c, 29a, 296, 
Contracts: 40a, 44a, 44b, 45, 46, 51b. 
Comb.: Cont. Discounts: 60a, 60d, 60g, 61a, 62d. 
Cancellation: 70e, 70e. 71a, 72. 
Prod. Services: 80, 81, 82. 

TIME RATES 
ES 2/1/68-Reed 12/11/68. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 100x I50x 2000 250x 300x 

1 min.. 18.00 17.00 16.00 15.00 14.00 13.00 12.00 
30 sec 14.00 13.25 12.50 11.75 1L00 10.25 9.50 
7. PACKAGE PLANS 
SALES SATURATION PLANS-FIXED POSITION 
PER WK: 10 tl 20 tl 30 ti 40 ti 50 ti 
1 min. flat  14 13 12 11 10 

8. PROGRAM TIME RATES 
Ix 250 50x 100x 2000 300x 6000 

1/2 hr..._... 71.00 67.50 64.00 60.00 57.00 53.50 50.00 
1/4 hr  50.00 47.00 44.50 41.50 40.00 35.50 31.00 
5 min. 28.00 25.50 24.00 20.00 17.00 14.00 12.50 

WPDQ 
1942 

JACKSONVILLE 

mcgavren-guild 
pgw radio, inc. 

Im1B 
Subscriber to the NAB Radio Code 

Media Code 4 210 3150 1.00 
Belk Broadcasting Co., 660 Laura St., Jacksonville, 

Fla. 32202. Phone 904-355-9507. 
I. PERSONNEL 
Mgr. & Sales Mgr.-Downey Hewey. 

2. REPRESENTATIVES 
MeGarren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w.; 600 he. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

(This listing continued on next page) 
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1st 

1st 

1st 

2nd 

FLORIDA 

Jacksonville-W P D Q-Continued 
4. AGENCY COMMISSION 
15% on Ume only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3b, 4e, 44. 5, 6a, 7b, 8. 
Rate l'rotection; 10b, 11b, 12b, 13b, 14b, 15e, 15b, 

16. 
Basic Rates: 20b. 21e. 21b, 22b, 23e, 23b, 24a, 24b, 

24e, 25a, 27, 28a, 29a, 3214 33e. 
Contracts: 40e. 41, 44a, 44b, 45, 46, 47e, 49, 51a, 
Comb.: Cont. Discounts: 60b, 604, 60g, 601, 61e. 
Cancellation: 70a, 70e. 71a, 736. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network, 

TIME RATES 
Eft 9/1/65-Rec'd 8/6/65. 

AA-Mon thru Fri 6-10 am & 4-7 pm. 
A-Mon-thru Fri 10 am-4 pm & 7-10 pm; Sat Pc 
Sun 6 am-10 pm. 
B-Daily after 10 DM 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 1 min (*) ID's 
Specified position__ ___-____ 25.00 20.00 15.00 
Less than 6 ti 20.00 16.00 12.00 
6 ti 19,00 15,00 11.40 

14.00 10.80 
18 ti  13.00 10.20 

12.00 9.60 
30 ti 15,00 11.00 900 

CLASS A 
Less than 6 ti ........ _ ............_ 16.00 13.00 9.60 

12.00 9.00 
11.00 Lae 
10.00 7.80 

24 ti  12.00 9.00 7.20 
30 ti 11 00 8.00 0.60 

CLASS B 
Less than 6 ti  . 10.00 8.00 6.00 
6 ti  9.00 7.20 5.40 
12 ti... - 8.00 6.40 4.80 
18 tl._ 7.00 5.60 4.20 
24 ti.............................,.... 6.00 00 480 3.60 
30 ti  5.00 4.00 3.00 

(•) Station breaks. 
DISCOUNTS 

26 wk  4% 52 wk 

WQIK 
1955 

JACKSONVILLE 

Media Code 4 210 3195 6.90 
Rowland Broadcasting Co., Inc., Box 6400, 5590 Itio 

Grande, Jacksonville, Fla, 32205, Phone 904-354-
4501. 

STATION'S PROGRAMMING DESCRIPTION 
IVQIK: Programmed for adults. 3 min news every 
half hour. Country and western music 80%: current 

ur key 

mcgsgovit 
1st in avg. V4 hr. women during 

housewife time 

1st in share of women during 
housewife time 

(10AM-3PM, M-F) 

in cume men 18-49 during 
morning drive time 

(6-10AM, M-F) 

in cume men 25-49 during 
evening drive time 

(3-7PM, M-F) 

in cume total men Saturday-
Sunday 

in 1/4  hr. total adults (24 hrs. 
M-F) 

Pulse, Jacksonville Metro, April '69 

W VOJ/ DIAL 1320 
24 hours 

The Voice of Jacksonville 
Represented by Blair Radio 
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hits 70%, standards 30%. NEWS 10%; local, na-
tional. and international. Public affairs, farm pro-
gramming, and occasional editorials 10%. 5 air 
personalities me entire operation. COMMERCIAL 
POLICY: 18 minutes per hour maximum. Air per-
sonalities available for remote broadcasts, store open-
ings, sale days, etc. Contact Representative for fur-
ther details. Ree'd 7/31/67. 

I. PERSONNEL 
Pres. á Gen'l Mit -Marshall Rowland. 
Commercial Manager-Robert T. Rowland, 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
50.000 w. days, 10,000 w, during critical hours; 1090 

ke. Directional. 
Operating schedule: sunrise-local sunset. EST. 
Simulcast during AM operational hours. For non-
simulcast facilities see WQ1K-FM listing. 

4. AGENC1 COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4e, 44, 5, 613, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15a, 15b, 

16. 
Basic Rates: 26b, 21a, 21d, 22e. 23a, 2413, 25e. 28a, 

29a, 30, 32b, 33a. 
Contracts: 40a, 41, 42b, 44a. 45, 413. 47a, 48, 51a. 
Comb.; Cont. Discounts: 606, 60d, 60g, 61:th, 601, 61a. 

62a. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network 

TIME RATES 
Eff 0/1/68-Rec'd 9/4/68. 

AA-Mon thru Fri 6-10 am & 3-6 pm. 
A-Mort thru Fri 10 am-3 pm & after 6 pm; Sat & 
Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA A 
PER WK: I wk 26 wk 52 wk I wk 26 wk 52 wk 
1 ti  18 17 16 16 15 14 
10 ti  16 15 14 14 13 12 
15 U.  14 13 12 12 11 10 
30+   13 12 11 ii 10 9 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
5-mln news-1-1/2x minute rate. 

W Q I K-FM 
1965 

JACKSONVILLE 
Media Code 4 210 3196 4.00 

Rowland Broadcasting Co., Inc., Box 6400, 5590 Rio 
Grande, Jacksonville, Fla, 32205, Phone 904-354-
4501. 

I. PERSONNEL 
President-Marshall IV. Rowland. 
Commercial Manager-Robert T. Rowland. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 50,000 w.; 99.1 me. 
Operating schedule: 24 hrs. daily. EST. 
Antenna ht.: 350 ft. above average terrain. 
Partial simulcast during AM operational hours. For 
non-simuleast facilities see WIZIK listing. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb, 3a, 3d. 4a, 44, 5, 6b, lb, 8. 
Rate Protection: 106, 11b, 12b, 13b, 14b, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 21d, 22a, 23a, 24b, 25a, 28a, 

29a, 30, 32b, 33e. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47a, 48, 51a, 
Comb.; Cont. Discounts: 60b, 60d, 60g, 60h, 601, 61a, 

62a, Old. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective   

Rates received April 13, 1965, 
6. SPOT ANNOUNCEMENTS 
PER IVK: 1  60 sec 30 sec 10 sec 

4.50 3.50 2.75 
10 ti  4.00 3.25 2.50 
20 U  . 
3 .... .-. 3.50 2.75 2.00 

8.  PROGRAM1-71.1Tg .1Ï-Aii g -i iir -1/2 hr 1/4 hr 5 min 
1 U  60.00 36.00 19.00 12.00 
25 ti 57.50 33.00 17.00 10.50 
50 ti  52.50 30.00 15.50 9.00 
100 ti  48.00 28.00 14.00 7.50 

DISCOUNTS 
13 wk. consecutive ...... 5% 52 wk. consecutive.... 10% 

WRHC 
1950 

JACKSONVILLE 

Independent Negro 

Media Code 4 210 3240 0.00 

WRIIC, Inc.. Box 2467, Jacksonville, Fla. 32203, 
Phone 904-389-1111. 

STATION'S PROGRAMMING DESCRIPTION 
IVRHC: Programmed predominantly Negro, tor adults 
and young adults. 
MUSIC: popular, rhythm and blues, gospel and jazz. 
AIR PERSONALITIES handle all segments. NEWS: 
16 newscasts daily, local community oriented Cora-
sation format 5-7 pm, Job opportunities program 
broadcast 9 times daily. Heavy involvement in local 
public service efforts. Contact Representative for fur-
ther details. Itec'd 2/17/69, 

I. PERSONNEL 
Vice-President-Harold S. Cohn, II. 
Vice-President-Ronald H. Cohn. 

2. REPRESENTATIVES 
AAA Representatives, 
Southeast-Bernard I. Ochs Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 ke. 

Non-directional. 
Operating schedule: 24 hrs. daily. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 35, 3b, 45, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 
Basic Rates: 22a, 23a, 24b, 28a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b. 
Cancellation: 71a, 73a. 

TIME RATES 
Eft 2/15/69-Ree'd 2/14/69. 

AA-Mon thru Sat 6-10 aco & 3-10:30 pm; Sun all 
day. 
A-5-6 am & 10 am-3 pm. 
B-Mon thru Sun 1-5 am. 

6. SPOT ANNOUNCEMENTS 
1 MIN: ix 52x 104e I56x 3I2x 624x 936x 
AA 8.00 7.65 7.30 6.95 6.60 6.25 5.90 
A._ 7.00 6.75 6.50 6.25 6.00 5.75 5.50 
B: flat 3.00. 

30 sec: 80% of 1-min. 
Rates are ROS/BTA. 

WVOJ 
1940 

JACKSONVILLE 

BLAIR e RADIO 
• 

Subscriber to the NAB Radio Code 
Media Code 4 210 3285 5.00 
Victory Broadcasting Corp., 1412 Universal Marion 

Bldg., Jacksonville, Fla, 32202, Phone 904-356-
5546. 
STATION'S PROGRAMMING DESCRIPTION 

WV0J: Programming modern country music 100%. 
All programs emceed by air personalities. 6 air per-
sonalities available for remotes, special openings, etc. 
Frequent air interviews with recording artists. Audi-
ence participation contests are featured regularly. 
News headlines at :28, including fishing reports. 5 
min news at :55. Emphasis on local and area news, 
3 mobile news cruisers on duty 24 hours a day with 
direct on scene reports. 16 traffic reports daily during 
drive times. Public affairs and editorials are given 
primo consideration. Contact Representative for further 
details. Reed 3/31/69. 

I. PERSONNEL 
Vice-Pres.-Operations-R. T. Oldenburg. 
Sales Manager-Ed Epps, 
Program Director-Jim Mann, 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.; 1320 ke. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 44, 5, 6a, 7b, 8. 
Rate Protection. 10b, 1113. 12b, 13b. 
Basle Rates: 20a, 22a, 22b, 23a, 24b, 25s, 26, 28a, 

29a. 
Contracts: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70e, 710, 710. 
Affiliated with Blair Represented Network, 

TIME RATES 
No, 2 Eff 4/1/69-Ree'd 7/21/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 52x I04x 156e 260x 3120 520x 10400 
1 min 20.00 19.00 18.00 17.00 16.00 15.00 14.00 13,00 
30 sec 16.00 15.00 14.50 13.50 13.00 12.00 11.00 10.50 
10 see 12.00 11.50 11.00 10.00 9.50 9.00 8.50 8.00 

CLASS AA 
1 min 18.00 17.00 16.00 15.00 14.00 13.00 12.00 11.00 
30 sec 14.50 13.50 13.00 12.00 11.00 10.50 9.50 9.00 
10 sec 11.00 10.00 9.50 9.00 8 50 8 00 7 00 6 50 

CLASS A 
1 min 16.00 MAO 14.00 13.00 12.00 11.00 10.00 9.00 
30 see 13.00 11.00 11.00 10.50 9.50 9.00 8.00 7.00 
10 sec 9.50 1.00 8.50 8.00 7 00 6 50 6.00 5.50 

7. PACKAGE PLANS 
CLASS AAA 

PER WK: 6 ti 12 ti 18 ti 24 ti 36 ti 
I min..   18.00 17.00 16.00 15.00 14.00 
30 see...- ........ 14.50 13.50 13.00 12.00 11.00 
10 see. . . 11.00 10.00 9.50 9.00 8.50 

CLASS AA 
1 min..._ ............ 16.00 15.00 14.00 13.00 12.00 
30 set.  13.00 12.00 11.00 10.50 9.50 
10 see  9.50 9.00 8.50 8.00 7.00 

CLASS A 
1 min............_   14.00 13.00 12.00 11.00 10.00 
30 sec  11.00 10.50 9.50 9.00 8.00 
10 see  8.50 8.00 7.00 6.50 6.00 

TOTAL AUDIENCE PLAN 
PER WK: 1 min 30 see 10 see 
6 ti (2AAA, 2AA, 2A)............ 90.00 72.00 54.00 
12 ti (4AAA, 4AA, 4A)._-___ 168.00 134.00 101.00 
18 ti (6AAA, 6AA, 6A)  234.00 187.00 140.00 
24 ti (8AAA, 8AA, 8A) 288.00 230.00 173.00 
36 ti (12AAA, 12AA, 12A)..._  396.00 317.00 238.00 

JACKSONVILLE BEACH 
Ducal County-Map Location G-4 

See SRDS consumer market map and data at begin. 
ning of the State. 

WB IX 
1947 

Country Music Network 
Media Code 4 210 3330 9.00 

Twin Ten Radio, Inc., Box 16656, Jacksonville, Fla. 
32216. Phone 994-721-1533, 
STATION'S PROGRAMMING DESCRIPTION 

WISIX: MUSIC: country and western. AIR PER-
SONALITIES emcee programs. 11P and local news 
are aired 5 min before hour, headlines on half hour. 
Remote wagon, aerial searchlight and special promo-
tions available at special rate. Contact Representa-
tive for further details. Reed 12/11/68. 

I. PERSONNEL 
General Manager-Carmen Meerl. 
News & Sports Director--G11 Gilmore, 
Women's Editor-Pat Itousselle. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Southeast-Southern Spot Sales, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
10,000 w. days; 1010 kc. Directional. 
Operating schedule: Sunrise-local sunset daily. EST 

4. AGENCY COMMISSION 
15/0 net time; bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 30. 3d, 4e. 5, 6a, lb. 8. 
Bate Protection: 100. lle, 12e. 131, 14b, 15e 16. 
Basic Rates: 20b, 21e, 21b, 214, 22e, 23a, 24e, 24b, 

240. 25a, 26. 27, 28e, 29a, 29b, 30, 33b, 
Contracts: 40a. 41, 42e, 42e. 43, 44b, 45, 46, 47e, 

48. 49, 50, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61e, 62d, 
Cancellation: 70a, 70e. 71a, 72, 73b, 
Prod. Services' 80. 81. 82. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 1/1/68-Reed 12/11/68, 
G. SPOT ANNOUNCEMENTS 

lx 52x 104x 1560 208x 260x 312x 
1 min...._ 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
30 sec  16.00 15.00 14.00 13.00 12.00 11.00 10.00 
10 sec  10.00 9.50 9.00 8.50 8.00 7.50 7.00 

7. PACKAGE PLANS 
WKLY: 10 ti 15 ti 20 tl 25 tl 30 tl 
1 min  16.00 15.00 14.00 13.00 12.00 
30 sec  12.00 11.00 10.00 9.00 8.00 
10 sec  8.00 7.50 7.00 6.50 6.00 

8. PROGRAM TIME RATES 
lx 50x 100x 150x 200x 250x 300x 

1 hr  150 140 130 120 110 100 90 
1/2 hr  90 85 80 75 70 65 60 
1/4 hr  60 57 54 51 48 45 42 
10 min  40 38 36 34 32 30 28 
5 mln  25 24 23 22 21 20 19 

JUPITER 
Palm Beach County-Map Location 11-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WJTS 
1968 

Media Code 4 210 3350 7.00 
Lighthouse Broadcasting, Box 1246. Jupiter, Fla. 

33458. Phone 305-746-3000. 

STATION'S PROG RAM M ING DESCRIPTION 
IV.ITS: Modern country music programmed to adults 
with country classics and latest pop releases with 
a country sound. NEWS: on hour and half hour. 
Weather at :15 and :45. 5 stock market reports 
daily. Rec'd 6/16/69. 

I. PERSONNEL 
President-E, F. Yates. 
General Manager-Donald H. French. 
Program Director-Larry Thornburg. 

3. FACILITIES 
1.000 w.; 1000 ter, Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la. 4e, 44, 5, 6a, lb. 
Rate Protection: 15b. 
Basle Rates: 20b, 21b, 22a, 23a, 25a, lob. 28c, 29a, 
Contracts: 40b, 42a, 440, 45, 46, 47a, 48, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
Eff Reed 3/28/69. 

6. SPOT ANNOUNCEMENTS 
STA: lx I3x 26x 52x I04x 
1 min_  5.30 4.70 4.40 4.10 3.80 
10 sec  4.10 3.55 3.25 2.95 2.05 
Specified time, extra 10%. 

7. PACKAGE PLANS 
SATURATION PLANS 
-I min-- -30 see- - 15/less - 
30 ti 50 ti 30 ti 50 ti 30 ti 50 ti 

1 stk  114.70 176.50 88.25 132.35 52.95 73.55 
100 ti 150 ti 100 ti 150 ti 100 ti 150 ti 

30 days  382.35 485.30 270.60 352.95 176.50 220.60 
CONTRACT DISCOUNT 

6 ma-10% 12 mo-20% 
8. PROGRAM TIME RATES 

Ix x 26x 52x 104x 
5 min.  10.60 9.40 7.65 6.50 5.60 
1/4 hr  20.60 18.85 16.50 14.10 11.75 
1/2 hr  33.55 31.15 26.45 23.55 21.15 
1 hr  52.95 50.60 47.05 42.35 37.65 

KEY WEST (2 AM; 1 FM) 
Monroe County-Map Location G-9 

See SRDS consumer market map and data at begin-
Ing of the State. 

WFYN (FM) 
1966 

Media Code 4 210 3375 4.00 
Florida Keys Broadcasting Corp., Box 1487, Key 

West, Fla. 33040. Phone 305-294-2523. 
I. PERSONNEL 
President-It. E. Hook. 
General Manager-Gayle D. Swofford. 

2. REPRESENTATIVES 
New York-Breen & Ward. 
Miami-Advertising Representatives Inc. 

3. FACILITIES ERP 26.000 w.; 92.5 me. Stereo. 
Operating schedule: 6 am-midnight. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 30, 4s, 5, Ca, 7b, 8. 
Rate Protection: 10a, lia, 13a, 15b. 
Basle Rates: 201), 21a, 22e, 23e, 24b, 25e. 30. 
Contracts: 40a, 42b, 44b, 45, 46, 51b. 
Comb.; Cont. Discounts: 60f, 624. 
Cancellation: 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Eft 9/15/66-Reed 9/8/66. 

(This listing continued on next page) 
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Key West-W F Y N (FM)-Continued 
8. SPOT ANNOUNCEMENTS 

YEARLY 
1 3.00 104 2.60 

  2.50 
26 2.80 260 x......  2.40 
52 .......... 2.70 312 2.30 
30 seconds-75% of applicable 1-minute rate. 
Maximum of 5 minutes commercial Urne per hour. 

WKIZ 
1959 

Independent 
F2 A B 

Subscriber to the NAB Radio Code 
Media Code 4 210 3420 8.00 

Florida Keys Broadcasting Corp.. Box 1487. Key 
%Vest. Fla. 33040 Phone 305-294-2523. 

I. PERSONNEL 
President-R. E. Hook. 
General Manager-Gayle SwolTord. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 
Mlaml-Advertising Representatives, Inc. 

3. FACILITIES 
250 w.; 1500 hr. Directional. 
Operating schedule: 5:30 a.m. to 100 a.m. week-
days: 7:00 am. to 1:00 a.m. Sundays. 

4. AGENCY COMMISSION 
15% on time onLv. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 30, 40. 5, ea, 713. 8. 
Rate Protection: 10a, 110, 13e. 15b. 
Basic Rates: 20b, 210, 22e, 23e. 24b, 25e, 30. 
Contracts: 400, 42b, 44b, 45, 46, 51b. 
Comb.: Cont. Discounts- 60t, 62d. 
Cancellation: 70e. 71e, 72. 73e. 
Prod. Services: 80, 82. 

TIME RATES 
mates effective September 15, 1962. 
Rates received September 6, 1962. 

7. PACKAGE PLANS 
Yearly: 

ANNOUNCEMENTS 
1 tune  5.00 104 3.45 

Id times  4.25 156 3.10 
26 times  4.00 260 times 2.75 
52 times  3.75 312 2.50 
20/30-second announcements-75% of applicable 1-
minute rate. 
10-second ID's-50% nf applicable 1-minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z  41.50 24.90 16.60 12.45 10.35 
DISCOUNTS 

13x-5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

WKWF 
1945 

e 
Media Code 4 210 3465 3.00 
John M. Spottswood, Box 1300, Key West, Fla. 33040. 
Phone 305-296-2222. 

I. PERSONNEL 
Owner & Clen'l Mgr.-John M. Spottswood. 
Assistant General Manager-Mary S. Spottswood. 
Sta. de Sales Mgr.-Ray A. Schoneek. 

3. FACILITIES 
500 w.: 1600 he. Non-directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. la, 3b, 4a, 4d, 5, 6a. 713, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20e. 22b, 23a, 24e, 25e. 26, 28b, 29a. 
Contracts: 40a, 420, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 600. 60e. 60k, 610, 61b, 61e, 

626, 62e. 
Cancellation: 70e. 70e. 71a. 73a. 
Affiliated with CBS and KISS. 

TIME RATES 
Rates effective April 1. 1954. (Card No. 4.) 

Card received Match 11. 1954. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
(•) (t) (*) (1) 

1 5.50 4.75 78 ti ....... 3.50 2.75 
13 U 5.00 4.25 104 ti 3.20 2.45 
26 U  4.50 3.75 156 U  . 3.00 2.25 
52 Li  4.00 3.25 260 2.75 2.00 

CLASS B 
1 U  3.00 2.50 78 U 2.20 1.50 
13 ti  2.80 1.95 104 ti  2.00 1.40 
26 U  2.60 1.80 156 ti  1.80 1.30 
52 U  2.40 1.65 260 ti 1 60 1.20 

(*) 1-minute announcements-125 words. 
(t) 30-second announcements- 60 words. 

8. PROGRAM TIME RATES 
CLASS A 

(6:00-9:00 am, noon-1:00 pm, 5:00-8:00 pm 
Mon thru Sat: noon-8:00 pm Sun) 

1 hr 3/4 hr 1/2 hr 1/4 hr 10 min 5 min 
32.00 26.00 20.00 14.00 11.50 9.50 

13 30.50 24.00 19.00 13.10 11.00 9.00 
29.00 23.00 18.00 12.20 10.50 8.50 

52 27.00 21.50 17.00 11.30 10.00 8.00 
26.00 20.00 16.00 10.40 9.50 7.50 

104 U_........ 24.50 18.50 15.00 9.60 9.00 7.20 
156 23.00 17.00 14.00 8.80 8.50 7.00 
260 or more 

21.50 15.50 13.00 8.00 7.50 6.75 
CLASS B 

(9:00 am-noon, 1:00-5:00 pm Mon thou Sat: 
7:00 am-noon Sun; 8:00-10:30 pm Mon thou Sun) 

. . 00 12.00 9.50 7,50 
13 U............ 28.50 22:00 17.00 11.10 9.00 7.00 
26 27.00 21.00 16.00 10.20 8.50 6.50 
52 U............ 25.00 19.50 15.00 9.30 8.00 6.00 
78 U............ 24.00 19.00 14.00 8.40 7.50 5.50 
104 22.50 16.50 13.00 7.60 7.00 5.20 
156 . 21.00 15.00 12.00 6.80 6.50 5.00 
260 or more 

ti 19.50 13.50 11.00 6.00 5.50 4.75 

KISSIMMEE (2 Am) 
Osceola County-Map Location 0-6 

See SIMS conaumer market map and data at begin-
ning of the State. 

WACY 
1954 

Media Code 4 210 3480 2.00 
Opportunity Broadcasters, Inc.. Drawer X. Kissitn-
/mee, Fla. 32741. Phono 305-847-5147. 

I. PERSONNEL 
President-Robert W. Marlowe. 
Vice-President-Sam B. Gilkey. 
Program Director-Robert Amon. 

3. FACILITIES 
1.000 w. days; 1,220 he. Non-directional. 
Operating schedule: sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracte: 40a. 
Affiliated with KISS. 

TIME RATES 
No. 1 Eff 8/1/68-Rec'd 9/30/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52e 104x 500x 

1 min  3.50 3.25 3.00 2.75 
30 sec  3.00 2.75 2.50 2.25 
10 sec  2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
PER MO: I min 30 see 10 see 
50 ti  3.00 2.50 2.00 
100 tI  2.50 2.00 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 5 min 

1 x  48.00 26.00 8.50 
52 X  46.00 24.00 6.50 

WF IV 
1965 

Country Music Network 
Media Code 4 210 3510 6.00 

Edward C. Allmon, Radio Florida Broadcasters, Box 
5027, Orlando, Fla. 32805. Phones 305-847-4422, 
773-2456. Orlando 305-425-0623. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Edward C. Allmon. 
Farm News Director-Homer L. Rhoden. 
Women's News Dlrector-Carolyn 5lissroon. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
5,000 w.: 1080 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded resiulations 
General: la, la. la, 5, 6a. 
Rate Protection: I5c. 
Basic Rates: 20a, 22a. 23e. 2413. 25e. 28a, 29a. 
Contracts: 40a, 42b, 45, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61b, 61e. 626. 
Cancellation: 70e, 710, 73a. 
Member: Country Music Network. 

TIME RATES 
Rif 7/I/69-Ree'd 7/7/69. 

6. SPOT ANNOUNCEMENTS 
Ix 52e 1042 156x 208x 260x 312x 

1 min 12.00 11.00 10.00 9.00 8.00 7.00 6.00 
30 sec 9.00 8.25 7.50 6.75 6.00 5.25 4.50 
10 sec 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

7. PACKAGE PLANS 
ROS 

WKLY: 10 ti 15 ti 20 ti 25 ti 30 ti 
1 min  10.00 9.00 8.00 7.00 6.00 
30 see  7.50 6.75 6.00 5.25 4.50 
10 sec  5.00 4.00 4.00 3.50 3.00 

6. PROGRAM TIME RATES 
lx Ile 26x 52e 104x 156e 260e 312e 

1 hr... 88.00 85.00 82.00 79.00 76.00 73.00 66.00 60.00 
1/2 hr 50.00 48.00 46.00 44.00 42.00 40.00 38.00 35.00 
1/4 hr 32.00 31.00 30.00 29.00 28.00 27.00 26.00 25.00 
10 min 23.00 22.00 21.00 20.00 19.00 18.00 17.00 16.00 
5 min.. 16.00 15.50 15.00 14.50 14.00 13.50 13.00 12.50 

LAKE CITY (2 AM) 
Columbia County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WDSR 
1946 

e 
Media Code 4 210 3600 5.00 
Deep South Radloways, Inc.. 11, S. Hwy. 41. South. 
Lake City. Fla. 32055. Phone 904-752-1340. 

I. PERSONNEL 
President-Joe L. Duckett. 
Manager-M, E. Sehmucker. 
Traffie-Becky Douglass. 

3. FACILITIES 1.000 w.; 1340 he. Non-directional, 
Operating schedule: 5:30 am-11:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 4e. 4,3, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14c, 15b. 16, 
Basic Rates: 21e. 21b, 21e, 22e. 23e, 24e, 24b, 24e, 

25e. 26. 28a, 28c, 30. 31. 320, 33d. 
Contracta: 40a, 43, 44b, 45, 46, 47a, 48. 49, 50, 515, 

51e. 
Comb.: Cont. Discounts: 60b, 60f, 61e. 
Cancellation: 70b. 70d, 71a, 72, 73a. 
Prod, Services: 80, 81. 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective January 1, 1964. 
Rates received January 10, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  4.00 156 ti 2.80 
13 ti  3.70 260 ti  2.50 
26 ti  3.40 312 ti 2.20 
52 ti  3.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1   40 24 16 12 10 
DISCOUNTS 

13z- 5% 52x-12-1/2% 156z-20% 
28z-10% 104x-15% 260x-25% 

WGRO 
1958 

C 
Subscriber to the NAB Radio Code 

Media Code 4 210 3645 0.00 
Columbia County Broadcasting Co., 30 N. Hernando 

St.. Lake City, Fla. 32055. Phone 305-752-0960, 
I. PERSONNEL 
Manager-Bob Dobelstein. 
Program Director-Dean Blackwell. 
Commercial Manager-Doug Cutts. 

2. REPRESENTATIVES 
George T. Hopewell. Ine, 
South-Harry J. Cannon Associates. 

3. FACILITIES 
500 w. days; 960 he. Non-directional. 
Operating schedule: 5:10 aso -local sunset. EST. 

4. AGENCY COMMISSION 
15/0 Urne only: 10 days. 

5. GENERAL ADVERTISING See coded regalations 
General: la. 2e, 35, 3d, 4e. 5, 6a, 8. 
Rate Protection: 10a, 125. 13e. 14a, 151. 15b. 
Basle Rates: 20b, 21b, 22e, 23a, 24b, 250, 26, 29a. 
Contracts: 40e, 42b, 41413, 47,3, 
Comb.: Cont. Discounts: 60h, 61a. 
Cancellation: 70a, 70e, 71a, 
Prod. Services: 80, 82. 
Affiliated with KISS. 

TIME RATES 
Rates effective November 14. 1964. 

Ratea received April 21. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 20 zee 15 sea 10 see 

1 ti  2.75 1.75 1,45 1.30 1,20 
13 il  2.55 1.60 1.35 1.20 1.10 
26 ti  2.20 1.50 1.25 1.10 1.00 
52 ti  i.os 1.40 1.1s 1.00 .00 
104 ti  1.90 1.30 1.05 .90 .80 
156 ti , 1.75 1.20 .95 .80 .70 
260 U  1.60 1.10 .85 .70 .60 
312 ti  1.50 1.00 .75 .60 .50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr ID min 5 min 

1 ti  30.00 18.00 10.00 8.00 6.60 
13 U  28.00 17.00 9.25 7.50 6.00 
26 ti  26.00 16.00 8.50 7.005.50 
52 ti  24.00 15.00 8.00 6.6C 5.00 
104 ti  22.00 14.00 7.50 6.20 4.65 
156 tl  20.00 13.00 7.00 5.80 4.30 
260 ti  18.00 12.00 6.50 5.40 3.95 
312 ti  16.00 11.00 6.00 5.00 3.60 

LAKELAND (3 AM; 1 FM) 
Polk County-Map Location F-7 

See SIIDS consumer market map and data at begin-
ning of State. 

WLAK 
1936 

C11:11:1 
Media Code 4 210 3690 6.00 

Sentinel Broadcasting Co., Box 827, 1412 E. Lime 
St., Lakeland. Fla. 33802. Phone 813-682-5143. 

I. PERSONNEL 
President-Doris Brown Potter, 
Executive Vice-President-Roland B. Potter. 
Station Manager-Danny M. Shaver, 

2. REPRESENTATIVES 
Savant/Gates. Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. night:: 1430 kg. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 Ume only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. 2a, 31), 4e. 4,3, 5. 6e. 71:e. 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21s, 23a. 
Contracts: 45, 46, 47a, 
Cancellation: 73e, 73b, 
Prod. Services: 82. 
Affiliated with NBC Radio Network, 

TIME RATES 
Ratez effective October 1. 1960. (Card No. 7.) 

Card received October 3, 1960. 
Iterisions received March 29. 1961. 

6. SPOT ANNOUNCEMENTS 
(Fixed Position) 

CLASS A 
(6:00-10:00 am and 4:00-7:00 pm) 

1 min. 30 sec. 20 sec. 10 sec. 
1 time  10.00 8.00 7.00 6.00 

13 times  9.50 7.50 6.50 5.50 
28 times  9.00 7.00 6.00 5.00 
52 .... 8.50 6.50 5.50 4.50 
104 .... 8.25 6.25 5.25 4.25 
156 Umes_ 8.00 6.00 5.00 4.00 
260 times   7.75 5.75 4.75 3.75 
312 times... 7.50 5.50 4.50 9.50 

CLASS B 
(10:00 am-4:00 pm and 7:00 pm-midnight) 
I time 6.65 5.35 4.65 4.00 

13 6.35 5.00 4.35 3.65 
26 6.00 4.65 4.00 3.35 

4.35 3.65 3.00 
4.15 3.50 2.85 
4.00 3.35 2.65 
3.85 3.15 2.50 
3.65 3.00 2.35 

52 5.65 
104 5.50 
Ise 5.35 
260 Umes......._......... 5.15 
312 time,............ 5.00 

7. PACKAGE PLANS 
PLAN A 

(I minute) 
Per week: I wk. 13 who. 26 wks. 
7 times 8.50 6.50 6.00 

14 times 8.25 6.40 5.90 
21 times 8.00 6.30 5.80 
28 times 7.75 6.20 5.70 

39 wks. 
5.80 
5.70 
5.60 
5.50 

52 wk./. 
5.60 
5.50 
5.40 
5.30 

FLORIDA 
PLAN B 

(30 seconds) 
O'er week: 1 wk. 13 vats. 26 wks. 39 wks. 52 wks. 
7 times 6.75 6.50 5.30 5.00 4.80 

14 times 6.50 6.40 5.20 4.90 4.70 
21 times 6.25 6.30 5.00 4.80 4.60 
28 times 6.00 6.20 4.75 4.70 4.50 

Plans A and II are run-of-schedule between 6:00 am-
8:00 pm: may be combined for frequency discount. 

8. PROGRAM TIME RATES 
CLASS A 

(6:00-10:00 am and 4:00-8:00 pm) 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

I time 55.00 33.00 22.00 16.00 13.00 
13 times 52.00 31.00 21.00 15.50 12.56 
26 times 47.00 29.00 20.00 15.00 12.00 
52 times 44.00 27.00 19.00 14.50 11.50 

104 times 42.00 25.00 18.00 14.00 11.00 
260 times 40.00 23.00 17.00 13.50 10.50 
312 times 38.00 21.00 16.00 13.00 10.00 

CLASS B 
(10:00 am-4:00 pm and 7:00 pm-midnight) 
1 time 35.00 22.00 14.50 10.50 8.50 

13 times 34.00 20.50 14.00 10.00 8.25 
26 times 31.50 1 . 0 13.50 9.508.00 
52 times 29.00 18.00 12.50 9.00 7.50 

104 times 28.00 16.50 12.00 8.50 7.00 
260 times 26.50 14.50 11.50 8.00 6.50 
312 times 25.50 14.00 It 00 7.50 6.00 

WON N 
1949 

Subscriber to the NAB Radio Cede 
Media Code 4 210 3735 9.00 
WONN. Inc., Box 2038. 404 W. Lime St.. Lakeland 

Fla, 33802. Phone 813-682-8184. 5. 
STATION'S PROGRAMMING DESCRIPTION 

WONN: Programmed for adults and young adults. 
AIR PERSONALITIES present all segments. MUSIC 
80%: modern country music and agricultural Informa-
tion 5-7 am. 7 am-12M popular music screened for 
lyrics acceptable for family listening. NEWS 12%: 
5 of hour, expanded newscasts at 7:55 am & 5:50 
pm. AP news, netts director, assistant news director, 
news cruiser. Sports director 7:15 am 8c 5:30 pm 
shows. Play-by-play regional college football and high 
school sports, public service director, hourly com-
munity bulletin board feature, weekly 30 min town 
hall public affairs program. Daily salutes to civic 
loaders, businessmen and girl Fridays. Remote broad-
cast mobile vehicle. Contact Representative for fur-
ther details. Reed 2/5/68. 

I. PERSONNEL 
Pres. & Genl Mgr.-Duane F. McConnell. 
Vice-Pros. & Comm'l Mgr.-John Gilman. 
Program Director-Bob Crews. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles-PRO Time Sales, 

Inc. 
Atlanta-Busby. Finch de Woods. Inc. 
Florida-The Robinson Company, Inc. 
Miami-AdvertisIng Representatives, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1290 kg. 

Non-directional. 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3h, la. 4d, 5, 6e. 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 220, 22b, 235, 24b, 26. 28e, 29e. 
Contracts: 40a. 42a, 45, 46, 47a. 
Comb.: Cont. Discounts: 600, 61e, 62e. 
Cancellation: 700, 70e. 71a. 73e. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 9 EfT 9/1/68-Reed 7/29/68. 

AA-6-10 am & 3-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
PLAN AA 

PER WK, I MIN: I wk 7 wk 13 wk 26 wk 52 wk 
1 ti  11.00 9.00 8.00 7.50 7.30 
8 t   10.50 8.75 7.75 7.35 7.15 
15 ti  10.00 8.50 7.50 7.20 7.00 
22 ti  9.50 8.25 7.25 7.05 6.85 
29 ti  9.00 8.00 7.00 6.80 6.60 

PLAN A 
1 ti  9.00 8.00 7.00 6.50 6.25 
8 ti  8.50 7.75 6.75 6.30 6.10 
15 ti  8.00 7.50 6.50 6.10 5.5 
22 ti  7.50 7.25 6.25 5.90 5.80 
29 ti  7.25 7.00 6.00 5.70 5.65 
30 sec: 75% of 1-min. 10 see: 50% of 1-min. 
20 sec: 66% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 mln 

12-  64 38 24 15 
DISCOUNTS 

13x- 5% 52x-15% 156x-25% 312x-35% 
26x-10% 104x-20% 260x-30% 

WV F M (FM) 
1965 

Media Code 4 210 3700 5.00 
Lakeland FM Broadcasting, Inc., Box 2655, Lake-

land. Fla, 33803. Phone 813-688-2631. 
I. PERSONNEL 
General Manager-Bud Kurtz. 
Operations Director-Bill Montgomery. 
Office Manager-Jan Kriegel. 

3. FACILITIES 
ERP 27.100 tv.. 94.1 me. 

4. AGENCY COMMISSION 
Contact station. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, la, 3h. 4a, 5, 8. 
Rate Protection: 105, 11b, 12b. 13b. 1413. 
Basic Ratee: 220. 22b, 23e, 2413, 28a. 
Contracts: 408. 46. 
Comb.; Cont. Discounts: 60e. 60b, 61e. 
Cancellation: 700, 70e, 71a. 73e. 
Affiliated with American FM Network. 

TIME RATES 
Elf Ree'd 9/26/67. 

(This listing continued on next page) 
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FLORIDA 

Lakeland-W V F M (FM)-Continued 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x 5.00 156 x 3.75 
13 x  4.75 260 x  3.50 
26 x 4.50 356 x 5.00 
5', x .........4.25 500 x  2.50 
104 x  4.00 1000 x   2.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min  

e. PROGRAM TIME RATES 

5 min__  10.00 9.00 
1/4 hr....... 18.00 15.00 
1/2 hr.._  30.00 28.00 
1 hr  50.00 45.00 

26x 
8.50 
13.00 
25.00 
40.00 

WWAB 
1957 

e 

52x I04x 
8.00 7.50 
12.00 11.00 
22.00 20.00 

156x 
7.00 
10.00 

Media Code 4 210 3825 8.00 
Box 65. Lakeland. Fla. 33802. Phone 813-1166-8121. 
STATION'S PROGRAMMING DESCRIPTION 

WWAB: Country and western music. Network news 
on hour. Contact Representative for further details. 
Reed 3/27/69. 

I. PERSONNEL. 
General Manager-Don W. Hughes. 
Program Director-Marie Bingham. 

2. REPRESENTATIVES 
Vic Plano Associates. Inc. 
Southeastern-Harry Harkins, Inc. 

9. FACILITIES 
1.000 w. days; 1330 lœ. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%: Bills payable 10th of each month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 3e. 3e. 4s. 4d, 5, 6e, 7b, 8. 
Rate Protection: 10e. 125. 15b. 
Basic Rates: 20a, 210. 21b, 22b, 23e, 280. 290. 29b. 
Contracts: 40a. 42e. 42e. 43, 44e. 48, 48, 49. 51a. 
Comb.: Cont. Discounts: 60b, 61e. 62d. 
Cancellation; 70a, 70e. 715. 
Prod. Servirez: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 10/1/68-Reed 10/11/68. 
6. SPOT ANNOUNCEMENTS I min 30 see 15 see 
1 x    5.00 4.00 3.00 
13 x  4.80 3.80 2.80 
20 x  4.75 3.75 2.75 
52 x  3.50 2.50 
104 x 4.00 3.00 2.00 

2.75 1.75 
260 x  5.50 2.50 1.50 
312 x  3.25 2.25 1.25 
520 x  2.75 2.00 1.00 
1000 x  2.25 1.50 .75 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr I hr 

1 x  9.00 18.00 30.00 45.00 
13 x  8.80 17.75 29.00 44.00 
26 x  8.70 17.50 28.00 43.00 
52 x  8.60 17.00 27.00 42.00 
104 x  8.09 16.50 26.00 41.00 
156 x  7.50 16.00 25.00 40.00 
260 x  7.00 15.00 24.00 99.00 
312 x    6.50 14.00 23.00 38.00 
520 x  6.00 13.00 21.00 36.00 
1000 x  5.00 10.00 

LAKE WALES 
Polk County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WIPC 
1951 

Subseriber te the NAB Radio Code 
Media Code 4 210 3870 4.00 
Imperial Polk Broadcasters. Box 712, Lake Wales, 

Fla. 33853. Phones 813-676-1486. 1487. 

I. PERSONNEL 
General Manager-Thomas N. Thornburg. 
Program Director-Sue Thornburg. 

3. FACILITIES 
1.000 w. days; 1280 kc. Non-directional. 
Operating schedule: 6 aso-local sunset. EST. 

4. AGENCY COMMISSION 
15%: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Sb, 45. 5, 6a, 7b, 8. 
Rate Protection: 121). 13b. 14b. 
Basic Rates: 20a. 22b. 23a, 24a, 25e. 26, 29a. 
Contracts: 40a, 42s, 47a. 
Comb.•. Cont. Discounts: 60b, 612. 61b, 62b. 
Cancellation: 700. 70e. 71b. 73a. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/69-Rec'd 5/26/69. 

6. SPOT ANNOUNCEMENTS 
PER YR, ROS: 1 min 30 see 10 see 
1 x  4.30 3.75 1.55 
13 x  3.30 2.45 1.50 
26 x  3.00 2.20 1.45 
52 X  2.55 2.00 1.40 
104 x  2.50 1.90 1.35 
156 x  2.45 1.85 1.30 
200 x. 2.40 1.80 1.25 
312 x  2.20 1.75 1.20 
500 x  2.15 1.70 1.10 
1000 x  1.90 1.50 1.00 

7. PACKAGE PLANS 
PER WK, EA, ROS: 
PLAN: 

100 ti 75 ti 50 ti BO ti 25 ti 15 ti 10 ti 
1 min 1.80 2.00 2.20 2.30 2.50 2.60 2.70 
30 sec 1.50 1.60 1.70 1.80 2.10 2.20 2.30 
10 sec 1.00 1.05 1.10 1.20 1.25 1.35 1.40 

8. PROGRAM TIME RATES 
1/2 hr-Ox 1-min. 10 min-3x 1-min. 
1/4 hr-Ox 1-min. 5 min-2x 1-min. 

LAKE WORTH 
Palm Beach County-Map Location H-8 

See SUDS consumer market map and data at begin-
nine of the State. 

See West Palm Beach 
(including Lake Worth, Palm Beach and 
Riviera Beach) 

LEESBURG (2 AM) 
Lake County-Map Location F-6 

See SKIDS consumer market map and data at begin-
ning of the State. 

WLBE 
1949 

LEESBURG-EUSTIS 
Media Code 4 210 3915 7.00 
Heard Broadcasting. Inc. Box 799, Leesburg, Fis. 

32748. Phone 904-787-2790; i3ox 790, Eustis. Fla 
32726. Phone 904-357-2790. 

I. PERSONNEL 
Viee-Pres. & Gen'i Mgr.-D. James Sharp. 
Militant Manager-Charles N. Grant. 

2. REPRESENTATIVES 
Florida-The Robinson Company, Inc. 

3. FACILITIES 
5,000 w.; 790 ke. Non-directional. 
Operating schedule: 6:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, SI), 3a. 4e. 4d, 5, 6e. fa, 8. 
Bate Protection: 10b, 1lb, 12b, 13b, 14b, 16. 
Basic Rates: 20b, 22b, 23a, 24e. 25e. 26, 27. 98s, 

20e. 29a. 32e. 33a. 
Contracts: 40a, 44a, 44b, 46, 47e. 48, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 60g, 61a, 62e. 
Cancellation: 70a. 71e. 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS and KBS. 

TIME RATES 
Eft 8/1/69-Rec'd 6/30/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 x  12.00 10.00 7.00 
13 x  11.50 9.50 8.50 
26 x  11.00 9.00 6.00 
52 x  10.50 8.50 5.50 
104 x  10.00 8.00 5.00 
156 x  9.50 7.50 4.50 
260 x  9.00 7.00 4.00 
365 x  8.50 6.50 3.50 
730 x  .. 6.00 3.00 
1000 x    5.50 2.50 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 104x I56x 260x 965x 

1 hr  130 120 110 100 95 90 85 75 
1/2 hr  75 70 65 60 55 50 45 40 
1/4 hr  46 43 40 37 34 31 28 25 
10 min  29 27 25 23 21 19 17 15 
5 min...-   17 16 15 14 13 12 11 10 
Contracts 6 months or more-10% discount. 

(CR) 

WZST 
1957 

Media Code 4 210 3960 3.00 
WBIL, Drawer K. Corley Island, Leesburg, Fla. 

32748. Phone 305-787-2313. 
STATION'S PROGRAMMING DESCRIPTION 

WZST: Country and western. One religious record 
each hour. Five min news each hour with 3 min news 
headlines each hour. Sun 3 hours of gospel music. 
Contact Representative for further details. Rec'd 
7/10/67 

I. PERSONNEL 
Owner-Alpha B. Martin. 
Gen'l & Prod. Mgr.-Elmo B. Kitts, 

2. REPRESENTATIVES 
Busby, Finch á Woods, Inc. 

3. FACILITIES 
5000 w. days; 1410 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset weekdays; 
7:00 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3b, 40, 5. 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b. 23a, 24a. 24b, 26, 28a, 29a. 
Contracts: 40a, 46, 470. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 71a. 

TIME RATES 
Rates effective October 15. 1957. (Card No. 1.) 

Card received February 28, 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. 

1 time  40.00 24.00 14.00 11.00 6.50 5.00 
13 times  38.00 22.85 13.45 10.50 6.20 4.75 
26 times  36.00 21.70 12.80 10.00 5.90 4.50 
52 limes  34.00 20.55 12.15 9.50 5.80 4.25 
104 times  32.00 19.40 11.50 9.00 5.30 4.00 
156 times  30.00 18.25 10.85 8.50 5.00 3.15 
260 times  28.00 17.10 10.20 8.00 4.70 3.50 
312 times._ 28.00 15.95 9.55 7.50 4.40 3.55 

LIVE OAK 
Suwanee County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WNER 
1949 

C11:10 
Subscriber to the NAB Radio Code 

Media Code 4 210 4005 6.00 
Suwanee Broadcasting Co., Box 130, Live Oak, Fla. 

32060. Phone 362-1250, 
I. PERSONNEL 
Owner & Gen'l Mgr.-Normon O. Prutsman. 
Station Manager-George R. "Fuggy" Day, Jr. 
Program Director-Bill Savitx. 

2. REPRESENTATIVES 
South-C. K. Beaver & Associates. Inc. 

3. FACILITIES 
1,000 w. days; 1250 kc. Non-directional. 
Operating schedule: 6:00 a.m. to 7:00 p.m. week 
days: 7:00 a.m. to 6:00 p.m. Sunday. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 2b, la. 3d, 4b, 4d, 5. 6e, 7b, 8. 
Rate Protection: 10a, Ila, 12s, 13a, 145. 15b. 
Basic Rates: 20b, 21a. 21b, 21e, 21d, 22e, 23b, 24b, 

25a, 28a, 28e, 29e, 30, 32e. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47a. 48, 49, 511, 

51e. 
Comb.; Cont. Discounts: 60b, 60g. 601, 61e. 62d. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Member: Suwannee Group and Southeastern Key Mar-
ket Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 3/68-Rec'd 3/22/68. 
6. SPOT ANNOUNCEMENTS 

 1 min 30 see 20 see 10 see 
Flat   2.00 1.75 1.50 1.00 

(") 10% discount on 10+ spots per week, 13 week 
contract. 

I PER YR: min 30 see 20 see 
1000 x  1.75 1.50 1.25 
1500 x  1.50 1.25 1.00 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 2 min 

1 x  9 7 5 3 
52 week contract-25% discount. 

MADISON 
Madison County-Map Location E-3 

See SIIDS consumer market map and data at begin-
ning of the State. 

WMAF 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 210 4050 2.00 
Norman O. ProMman. P. 0. Box 621, Madison. Tia. 

32340. Phone 904-973-6333. 
I. PERSONNEL 
General Manager-Norman O. Protsman. 
Business Manager-S. C. Weisenborn, 

2. KEPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 6:00 a.m. to 7:00 p.m. week-
days: 7:30 a m. to 6:00 p.m. Sunday. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: he, 2e. 2b, 3a, 3d, 4a, 4d. 5, 6e, 7b, 8. 
Rate Protection: 10e, Ila, 12a, 13e. 14s, 15b. 
Basic Rates: 20b. 21a, 21b, 21e, 21d, 22s, 23b, 24b, 

25e. 28a, 20e. 25e, 30, 32a. 
Contracts: 40a, 41, 44s. 44b, 45, 48, 470, 48, 49, 

51a, 51e. 
Comb.: Cont. Discounts: 60b. 601, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with FIBS Radio Network. 
Member: Suwannee Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received May 3, 1965, 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  *90 156 ti 1.80 
26 ti  2.50 260 ti 1.65 
52 ti  2.10 312 1.45 

7. PACKAGE PLANS 
MONTHLY PACKAGES 

PER MO: 15 sec 30 sec 1 min 
50 ti  37.50 50.00 72.50 

WEEKLY PACKAGES 
PER WK: 
30 U..   22.50 30.00 43.50 

YEARLY CONTRACT RATES 
PER TR : 1 mln 30 see 
1000 ti   1.35 1.00 
1500 ti  1.25 1.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  35.00 18.00 12.00 6.00 
26 ti........._ ...... _ ..... 30.00 15.00 10.00 4.50 
52 ti  25.00 13.50 9.00 3.50 
156 ti  20.00 10.00 7.50 3.00 
312 ti  16.00 8.00 4.80 2.40 

MARATHON 
Monroe County-Map Location G-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WFFG 
1962 

e 
Media Code 4 210 4095 7.00 
W1100 Radio. Inc.. Box 488, Marathon. Fla. 33050. 
Phone 305-743-5563. 
STATION'S PROGRAMMING DESCRIPTION 

WFFG: Programmed for adults. 
NEWS: on hour, length 7 min. Complete weather 
every 15 min including marine forecasts, weather 
length 2 min. MUSIC: 80% standards, middle-of-
the-road. 20% modern country music. Talk and 
telephone interview program 8:30-9:30 am. Two-way 
radio equipped news units report throughout day. 
Contact Representative for further details. Reed 
2/17/69. 

I. PERSONNEL 
Station Manager--John Thacker. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
500 w. days; 1300 Ice. Directional. 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 30, 3b, 4a, 44. 5. 6e. 7b, 8. 
Rate Protection: 10b, 11b, 12b. 1311. 14b. 
Basic Rates: 22a. 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 42a. 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 60b, 61e. 6213, 
Cancellation: 70e. 70e. 71e, 73a. 

TIME RATES 
Elf  Reed 1/27/69. 

6. SPOT ANNOUNCEMENTS 
ix I3x 26x 52x 156x 260x 311tt 

1 min 4.50 4.25 4.10 3.75 3.45 3.15 2.95 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 1049 1569 260x 912X 

1 hr  30.50 29.00 27.00 26.00 24.50 23.00 21.50 20.00 
1/2 hr  19.00 18.00 17.00 16.00 15.00 14.00 13.00 12.00 
1/4 hr  14.00 13.15 12.25 11.30 9.60 8.80 8.00 7.50 
5 min  9.00 8.50 8.00 7.50 7.00 6.75 6.35 6.00 

MARIANNA(2 AM; 1 FM) 
Jackson County-Map Location C-3 

Bee BEDS consumer market map and data at begin-
ning of the State. 

WTOT 
1958 

Subscriber to the NAB Radio Code 

Media Code 4 210 4140 1.00 
Chipola Corp., Box 569, Caledonia St., Marianna, 

Fla. 32446. Phone 305-482-3046. 

STATION'S PROGRAMMING DESCRIPTION 
WTOT: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every hour at :55. 5 min. weather every hour 
at :25. 5:30-6:30 am gospel music. 6:30-8:30 am 
news, local, national, state, regional, weather news, 
and programs of local interest. 8:30-9:30 am re-
ligious programs. 10 am-noon middle-of-the-road. 
Noon-I pm news, national, state, local, market 
reports, weather. and syndicated programs. 1-2 pm 
country music. 2:30-4:30 pm top 40 music. 4:30-4:45 
pm local news, state, market report. 5 pm 5 min. 
sports. 5 pm-sign-off middle-of-the-road. Broadcast 
40 football games, World Series, bowl games, 4 
major races, and others. Contact Representative for 
further details. Reed 8/7/67. 

I. PERSONNEL 
President-F T. McKinnon. 
General Manager-Gerald Gause, 
Sales Manager-Nick McLure. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
1,000 w. days; 980 Ise Non-directional. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b. 3a, 3b, 3d, 4a, 4d. 5, (ta. 7b, 8, 
Rate Protection: 10h, Ilh, 12h, 13h, 14h. 15e. 15b, 
Basle Rates: 20b, 21a, 21b, 214, 22a, 22b, 23a, 24b, 

25a, 26, 28b, 28e, 290. 30, 31, 330. 
Contracts: 40a, 42b, 424, 43, 44a, 47a. Ma. 
Comb.: Cont, Discounts: 60a, 81a, 62b, 62d. 
Cancellation: 70a, 70c, 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with KEIS Radio Network. 

TIME RATES 
Rates effective January 1, 1960. (Card No. 2.) 

Card received January 26. 1960. 
O. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time._. 38.00 22.80 15.20 7.60 3.60 

13 times.. 36.00 21.60 14.40 7.20 3.40 
26 times.. 34.00 20.40 13.60 6.80 3.20 
52 times.. 32.00 19.20 12.80 6.40 3.00 

104 times.. 30.00 18.00 12.00 6.00 2.80 
155 times.. 28.00 16.80 11.20 5.60 2.60 
260 times.. 26.00 15.60 10.40 5.20 2.40 
312 times.. 24.00 14.20 9.60 4.80 2.20 

WTOT-FM 
1964 

Media Code 4 210 4141 9.00 
The Chipola Corp.. Box 569, 104 S. Caledonia St., 

Marianna. Fla.. 32446. Phone 305-482-3046. 

I. PERSONNEL 
President-F. T. MacKinnon. 
General Manager-Gerald Game. 
Sales Manager-Nick McLure. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
ERP 2,500 w.; 100.9 roc. Stereo. 
Operating schedule: 6:45 am-11:00 pm daily. CST. 
Antenna ht.: 285 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 31), 3d, 4a, 4d, 5, fa, 7b, 3. 
Rate Protection: 10h, 1111, 12h, 13h, 14h, 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 214. 22e, 22b, 23s, 24b. 

25a, 26, 28b, 20e. 29a, 30, 31, 134. 
Contracts: 40a, 42b, 424. 43, 44a, 47e, 51a. 
Comb.•. Cont. Discounts: 60a, 61a. 62b, 624. 
Cancellation: 70a, 70c, 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 
FM operated separately from AM. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective   

Rates received October 8. 1965, 
7. PACKAGE PLANS 

15 MINUTES 
PER MO: 
1 unit per day  1.00 
2 units per day................._.._........_ _ 1.85 
3 units per day  2.60 
4 units per day  3.50 
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Martanno-W T O T-FM-Continued 

30 MINUTES 
PER MO: 
1 unit per ...................... 2.50 
2 unlu per day  4.80 
3 units per day  6.90 
4 units per day  8.50 
All wilts are on a 7 day per week basis. 
All units are on a monthly contract basis with a 
30 day cancellation notice. 
To give all advertisers equal coverage. all unite are 
set up on a daily rotation basis. No competitive 
units will bo placed within an hour of a wilt. 

WTYS 
1948 

Media Code 4 210 4185 6.00 

James W. "Jim" Tate, P. 0. Box 777, Marianna, 
Fla. 32446. Hudson 2-2131. 

STATION'S PROGRAMMING DESCRIPTION 
WTYS: Programmed for farm audience. 
Country and western tousle and farm news 5-6:30 am. 
Music and local news 6:30-8 am. Housewives appeal, 
network variety, home economics agent, popular music 
and weather breaks 8-11 am. Country and gospel 
music, network commentator, county agent, and form. 
oriented programs 11 am-1 pm. Air personality, 
variety music 1-3 pm. Rock and roll, rhythm and 
blues 3-5:30 pm. Network news, market and sports 
block 5:30-6:30 pm. Audience participation, request 
music 7-10 pin. 5 local news and 4 farm news pro-
grams daily. Negro Disc Jockey. Bigla school foot-
ball, college basketball and little league baseball. 
Itec'd 8/4/67. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Jim Tate. 
Station Manager-Donald G. Milton. 
Program Director-R. H. Tate. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 be. 

Non-directional. 
Operating schedule: 5 am-10 pm. CST. 

4. AGENCY COMMISSION 
15%; no cab discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la, 3d, 413, 4d, 5, 6. 7b, 8, 
Bate Protection: 10a. Ile, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 22b, 231. 24b, 25e. 

26, 28a, 28e, 29a. 
Contracts: 40e. 42b, 42d, 44s. 44b, 46, 47a, 48, 50. 

51a, 51b. 51e. 
Comb.; Cont. Discounts: 60b, 60d. 60e, 601, 60g, 601, 

61a, 62c, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NAS Radio Network. 
Affiliated with American Information Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1960. 
Rates received October 3, 1960. 

S. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 pain. 1 mln. 

1 time.. 28.50 17.00 9.00 5.00 2.10 
13 times 27.08 16.00 8.50 4.75 2.00 
26 times 25.50 15.00 8.00 4.50 1.90 
52 times 24.00 14.00 7.50 4.25 1.80 
104 times 22.50 13.00 7.00 4.00 1.70 
156 times 21.00 12.00 6.50 3.75 1.60 
208 times 19.50 11.00 6.00 3.50 1.50 
260 times 18.00 10.00 5.50 3.25 1.40 
312 times 16.50 9.00 5.00 3.00 1.30 

MELBOURNE 
Brevard County-Map Location 0.7 

See SRDS consumer market map and data at begin-
ning of the State. 

See Eau GaIlie-Melbourne 

MIAMI-MIAMI BEACH 
(14 AM; 8 FM) 

(including Coral Gables) 
Dade County-Map Location II-10 

See BRIM consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audlence delivered, etc. 
within the area. 

WAME 
NOTE: Tho call letters of this station have been 
changed to: 

WW 0 K (Miami) 

WBUS (FM) 
1962 

MIAMI BEACH 
Media Code 4 210 4340 7.00 
Community Service Broadcasters, Inc., 814 First St., 
Miami Beach, Fla, 33139. Phone 305-532-6347. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Allan B. Margolis. 
Vice-Pres. & Seey-Joseph Liedman. 
Comptroller-Rose Schwartz. 

2. REPRESENTATIVES 
Greener, Silken. Sears. 

3. FACILITIES 
EltP 13,600 w.• 93.9 me 
Operating schedule: 5:00 am-midnight Mon thru Sat; 
6:00 am-midnight Sun. 
Antenna ht.-200 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

S. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
AM facilities: ‘VMBM. 

TIME RATES 
El! 7/1/68-Ree'd 7/5/68. 

6. SPOT ANNOUNCEMENTS 

Ix 50x 100x 250x 5001 1000X 
1 min.  8.00 7.50 7.00 6.75 6.50 6.00 
30 sec: 80% of 1-mln. 10 sec: 60% of 1-min. 

8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 5 min 
Ea ..... ..... ........ 75.00 40.00 25.00 12.50 

WEDR (FM) 
1963 

MIAMI 
Media Code 4 210 4365 4.00 
WEDR. Inc., 1448 N. W. 36th St., Miami, Fla. 

33142. Phones 305-633-1487, 0896; 929-3252. 

I. PERSONNEL 
President-M. S. Wigley. 
Program Director-John Turner. 
Chief Engineer-Glynn Walden. 

2. REPRESENTATIVES 
Stars, Inc. 
Dora-Clayton Agency, Inc. 

3. FACILITIES 

ERP 18,000 w.; 99.1 me. 
Operating schedule: 20 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING Sea coded regulatione 

General: 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 151t. 
Basic Rates: 23a, 24b, 
Contracts: 47a. 
Comb.; Cont. Discounts: 61a, 61b. 
Cancellation: 70a, 70e, 71a, 73a, 

TIME RATES 
Rate» effective April 6, 

Rates received April 2, 1964. 

6. SPOT ANNOUNCEMENTS 

1 min lo see t min 30 sec 

I ti..________ 7.50 5.65 32 6.40 4.80 

13 7.15 5.35 104 6.00 4.50 

26 ti________ 6.75 5.05 156 ti.  5.65 4.20 

260 5.00 4.00 500 or more_ 4.50 3.40 
312 4.90 3.70 
15 seconds or lest, live or transcribed-50% of 1-
minute rate. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 42.00 15.00 11.50 

13 ti   39.90 23.90 11.90 

26 ti 37.80 22.50 11.25 

52 ti  35.70 21.25 10.15 
104 ti  33.60 20.00 10.00 

156 ti  31.50 18.75 9.40 

260 ti    29.40 17.50 8.75 

312 ti  27.30 16.15 8.15 

WFAB 
1962 

MIAMI 
Media Code 4 210 4410 8.00 

vvrAn, Inc., 1034 Biscayne Blvd., Miami, Fla. 
33132. Phones 305-373-8366, 874-8588. 

STATION'S PROGRAMMING DESCRIPTION 

WFAB: Programmed for Spanish speaking listener.. 
NEWS: format daily SO-Sat 5:30-9 am, 11:30 prn-
1:30 am. AIR PERSONALITIES daily 9 am-noon, 
1-5 pm, 6-10 pm. Housewives show daily, music, 
Interviews, personality appearances. Live talk show 
nightly 10-11:30 pm. Daily sportscast 5:45-6 pm. 
2 newsmobile units corer state and city with traffic 
reports, general information. MUSIC: Latin. Contact 
Representative for further details. Ree'd 8/18/67. 

I. PERSONNEL 

Prealdent-Richard Eaton. 
Vice Pres. & Gen'l Mie.-Arthur Gordon. 

2. REPRESENTATIVES 
UBC Sales, Inc. 

3. FACILITIES 
5,000 w..• 990 ke. Directional. 
Operating ezhedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded ragulatlene 
NAB Radio Code Advertising Standards apply. 
General: la, 2a. 213, 35, 3b, 3d, 4a, 1d, 5, 6b, 7e, 8. 
Rate Protection: 10e. lle, 12e, 13e, 14e, 15e. 16. 
Basic Rates: 20a, 21a, 21b, 22b, 23*, 24a, 15b. 28a, 

20e, 29b, 30. 31. 
Contracts: 40a, 41, 42a, 43. 44a, 45, 46, 47e, 48, O. 

51a, 51b, 51e. 
Comb.: Cont. Discounts: 60c, 60d, 60e, 601, 601, 61b, 

61e. 62d. 
Cancellation: 70a, 70e, 710, 72, 73b. 
Prod. Services: 80, 81. 82, 
Member: Latin Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 12/1/67-Reed 11/6/67. 

AAA-Mon thru Sat 6-9 am. 
AA-Mon thru Sat 4-7 pm. 
A-Mon thru Sat 9 am-4 pm: Sun all day. 
B-Mon thru Sat 7 pm-midnight. 
C--Men thru Sat midnight-6 sun. 

7. PACKAGE PLANS 
PER WK, I MIN: AMC' AA A 
1 ti____ .......... .......__ 22 18 16 
6 ti   20 17 15 
12 ti  19 16 14 
18 ti  18 15 13 
24 ti ....   17 14 12 
Sta brk: 80% of 1-min. ID's 55% of 1-min. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk-5% 52 wk-10% 

WFTL 
FORT LAUDERDALE 

B 
13 12 
12 11 
11 10 
10 S 
9 8 

City of license, Ft Lauderdale, Fla. 
Coral Gables-431 Madeira Ave. Phono 305-443-

7833. 
See listing under Ft, Lauderdale-Hollywood, Fla. 

WFUN 

1947 

MIAMI 

RAB 

The Eastman Station 
Media Code 4 210 4455 3.00 

Rounsaville of Miami Beach, Inc., 6101 Sunset Dr.. 
Miami, Fla. 33143. Phone 305-667-1601. 

Home Oftlee-Rounsaville Radio Stations, 3220 Peach-
tree Rd_ N. E., Atlanta 5, Ga. 

I. PERSONNEL 
Owner & Pres.-Robert W. Rounsaville. 
Vice-Pros. & Gen'i Mgr.-Arnold C. Raufmen. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5,000 w.•. 790 be. Directional. Separate patterns day 
and night. 

1964. Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General; lb, 2b, 3a, 4a, 4d, 5, 6a, 613, 7b, 8. 
Rate Protection: 10d, Ild, 12d, 13d, 14d, Ire. 16. 
Basic Rates: 2013, 21a, 22a. 23b, 245, 2413, 24e, 25a, 

26, 27, 28b, 28c, 29a, 32b. 33d. 
Contracts: 40a, 41, 425, 43, 44b, 45, 46, 47e, 50, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60g, 601, 62d. 
Cancellation: 70a; 70d, 71a, 73b. 
Prod. Services: 80. 81, 81. 
Affiliated with The Eastman Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
No, 5 El! 9/1/68-Ree'd 9/5/68. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
thru Sat 10 am-3 pm & 7-10 pm; Sun 6 

am-10 pm. 
III-Daily 5-6 arn Sv 10 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I ti 12 ti 18 ti 24 tl 
1 min ..... ........... 35.00 30.00 28.00 

  28.00 24.00 22.40 
10 sec.   17.50 15.00 14.00 

SECTION II 
1 min.  27.00 24.00 22.00 20.00 
30 sec  21.60 19.20 17.60 16.00 
10 see_ ......... _ .......... 13.50 12.00 11.00 10.00 

SECTION III 
1 min  18.00 13.00 
30 sec  14.40 10.40 
10 see__ 9.00 6.50 

15.00 
12.00 
7.50 

14.00 
11.20 
7.00 

7. PACKAGE PLANS 
BEST BUY PLANS 

PER WK, EA: 1 min 
Plan A-30 ti (151, 1511)  19 
Plan II-15 ti (71, 811)  21 
Not combinable with other weekly plans for added 
frequency. Two or more products may not be com-
bined. 

8. PROGRAM TIME RATES 
5 min-1-1/2 x 1-min 

CONSECUTIVE WEEK DISCOUNTS 

26 wk-5% 52 wk-I0% 
Not applicable to Best Buy Plan. 
Batchelder: Minimum wkly seised of 6 1-min spots 
6 am-12 mid Mon-Sun necessary to maintain COnbee 
wk advertising. 

WGBS 
1939 

MIAMI 

A Storer Station 

MAJOR MARKET 
RADIO, INC. 

EaD3 
Subscriber to the NAB Radio Code 

Media Code 4 210 4500 6.00 

Storer Broadcasting Co.. The 710 Bldg. on Brickell 
Ave.. Miami. Fla. 33131. Phone 305-377-8811. 
TWX 810-848-6912. 

STATION'S PROGRAMMING DESCRIPTION 
WGBS: Programmed for adults and young adults. 
5 air personalities 24 hours. MUSIC: 80%. Albums 
50% singles 50%. Current selling general popular 
music. NEWS: 14 man local news, sports staff. 10 
min on hour and half hour during peak traffic times_ 

FLORIDA 
Elsewhere, 5 min news on hour, 24 hours. Network 
sports 6:10 pm, local sports 6:20 pm. Weekends, 5 
min sports at :30, editorial, traffic reports, college 
football, horse racing, pro golf, high school basket-
ball. 3 mobile news units, 2 national wire services, 
sheriff's wire. US weather wire, Washington News 
Bureau, network voice feeds. Contact Representative 
for further details. Itec'd 1/2/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr-Reggie Martin. 
General Sales Manager-E. E. "Jim" Eshleman. 

2. REPRESENTATIVES 
Major Market Radio, Inc. 

3. FACILITIES 
50.000 w: 710 kc. 

Directional-separate patterns day and night. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See ended regulations 

General: Is, la, 3a. 4a, 4d, 5, 6a, Tb, 8. 
Rate Protection: 15c. 
Basic Rates: 20s, 22a, 22b, 23a, 250, 28b, 29a. 
Contracts: 40a. 42a, 45. 46. 
Comb.: Cont. Discounts: 60a, 60k. 
Cancellation: 70a, 70e, 71a, 735. 
FM facilities: WJIIR (F51). 
Affiliated with American Information Network. 

MULTIPLE PRODUCT ANNOUNCEMENTS 

Piggybacks: 1-min spot rate applies only to products 
or services of a single advertiser, end does not apPlY 
to commercials for more than 2 products or services 
of the advertiser in 1-min period, unless fully inte-
grated into a single complete spot. Piggybacks not 
entitled to product protection separation from either 
station or network commercials. 

TIME RATES 
No. 19 El! 5/15/69-Reed 4/30/69. 

AA-Mon thru Fri 6-10 am & 3-7 pin. Rotating. 
A-Mon thru Fri 10 am-3 pm: Sat & Sun 6 am-7 pm. 
B-Mon Um Sun 5-6 am & 7 pm-midnight. 
C-Mon thru Sun midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 30 see I min 30 see 
.1 x  55.00 44.00 520 x  34.00 27.00 
.52 x  50.00 40.00 780 x ...... _.... 32.00 26.00 
156 x  45.00 36.00 1040 x  29.00 23.00 
260 x  41.00 33.00 1300 x  17.00 22.00 
312 x  36.00 29.00 

(This listing continued an next page) 

INVCG/INYOR'S 

Beautiful Music 

is #1 With 

Miami Adults 

6am-12Mid., 

Mon. Sun. 

WING 1080 

WYOR-FM 
Represented by 

KATZ RADIO 

Source: ARB, Miami, Apr.-May '69. 
Avg. 1/4-hour audiences, Metro survey area. 

September I, 1969 Spot Radio Stations 227 



FLORIDA 

Miami-Miami Beach-W G B S-Continued 
CLASS A 

1 min 30 see 1 min 30 see 
1 x  40.00 32.00 520 x 23.00 18.00 
52 x  35.00 28.00 780 X  20.00 16.00 
156 x .......30.00 24.00 1040 x  18.00 14.00 
260 x ....... _... 28.00 22.00 1300 x  16.00 13.00 
312 x  25.00 20.00 

CLASS B 
I min 1 min 

1 x  21.00 520 x  13.00 
52 x 20.00 780 x 12.00 
156 L._   18.00 1040 L.. 10.00 
260 x  15.00 1300 x 9.00 
312 y  14.00 

CLASS C 
1 x 11.00 312 x 8.00 
52 x  10.00 520 Y.  7.50 
156 x 9.00 780 X  7.00 
260 x  8.50 

(.) Specified position. 
30 sec: 80% of 1-min. 
10 sec: 50% of 1-min. Classes A. B & C only. 
Spots scheduled between time classifications take tate 
of higher classification. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 5 ti 10 tl 15 ti 
AA   42.00 38.00 34.00 
A   28.00 26.00 22.00 
B   18.00 17.00 16.00 
C   9.00 8.50 8.00 

30 SECONDS 
AA   33.00 31.00 27.00 
A   22.00 20.00 18.00 

MAP PLANS 
PER WE: 12 01 24 01 
Plan A (1/2AA, 1/2A)  27 24 
Plan B (1/3AA, 1/3A, 1/3B or 1/2A, 1/2B) 23 19 
Plan C (1/4AA, I/4A, 1/4B, 1/4C)-___   19 15 
All spots regardless of length may be cross-combined 
to determine times per week so long as in a MAP 
Plan spots of each length are properly distributed by 
time classifications. 

8. PROGRAM TIME RATES 
A-Daily 6:30 am-11:30 pm. 
B-All other times (Rates on request). 

I hr 1/2 hr 1/4 hr 
1 x    300 200 125 
52 x  250 150 100 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

lx 52x 156e 260e 312x 520e 780e 1046x 
AA .. 70 65 60 55 50 45 40 35 
PER WK, EA: 5 ti 10 ti 15 ti 20 ti 
A   30 26 24 23 

PACKAGES 
PER WK: I wk 13 wk 26 wk 52 wk 
3 ti  50 49 47 45 
6 ti   45 44 42 40 
12 ti  40 39 38 37 

THE 
COUNTRY 
GIANT 

5000 WATTS-24 HOURS 

South Florida's only 
Country station 
with 24 hours 
continuous 

broadcasting. 
Largest, highly-rated,* 

Country station 
for the Greater Miami, 

Hollywood, 
Ft. Lauderdale Area. 
See complete listing 
under Ft. Lauderdale 

..lune-July-Aug. '68 Pulse 2 County 
Area; Special ARB Aug. 26-Aug. 
30, '68 Broward County; Special 
ARB Sept. 12, '68 Broward County. 

RADIO 1320 
HOLLYWOOD/MIAMI/FT. LAUDERDALE 

Area Code 305-961-6200 
Represented nationally by 
PRO TIME SALES, INC. 

W G B S-FM 
NOTE: The call letters of this station have been 
changed to: 

WJ H R (FM) 

WINZ 
1946 

MIAMI 

E3METRO RADIO SALES 

Independent 
A Rand Station 

Media Code 4 210 4590 7.00 
Band Broadcasting Co.. 100 Biscayne Tower, Miami, 

Fla. 33132. Phone 305-371-6541. TWX 305-696-
4150. 

I. PERSONNEL 
President-ttex Rand. 
Executive Vice-President-Frank Craig. 
Vice-Pres. & Gen'l Mgr.-Dick Kelsey. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
50,000 w. days. 10,000 w. nights; 940 kc. 

Directional. 
Opining schedule: 24 houri daily. EST. 

4. AGENCY COMMISSION 
15%; no cash diseounL 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e. 
Basic Rates: 22a. 235. 29e. 
Contracts: 40a, 42b, 45. 
Comb.; Cont. Discounts: 60a. 60k, 61b, 62b, 62e. 
Cancellation: 700. 70e, 71a. 

TIME RATES 
No. A Rif 1/15/66-1tee'd 1/20/66. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 6 am-7 Pra. 
B-Mon thru Sun 7-10 pm. 
C-Ail other times except Men thru Fri 10 pm-1 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 1 

PER WK: min 
20/30 10 
seo sec 
30. 19. 

Less than 6 ti 30. 27. IT. 
6 ti (1 per 30. 24. 15. 
12 ti (2 per daY).---------   28. 22. 14. 
18 It (3 per do)__ ...... ___..--_._  26. 20. 13. 

CLASS A 
Less than 6 ti (rotating Mon 

thru Sun) ........... -__.______ 30. 
ANY 6 DAYS: 
6 ti (1 per day)._ ..... 28. 22. 14. 
12 ti (2 per day)... 26 20 13. 
18 Li (3 per day)...-.-------_. 24. 19. 12. 
24 ti (4 per dar)..   22. 18. 11. 
30 ti (5 per day)..................._.._.._  20. 16. 10. 

CLASS B 
Less than 6 ti (rotating Mon 

thru Sun)...  . 16. 13. 8. 
ANY 6 DAYS: 
6 ti (1 per day)...................- ..... 14. 12. 7. 
12 ti (2 per dar). 13. 11. 7. 
18 ti (3 per day). 12. 10. 6. 
24 ti (4 per 11. 9. 6. 
30 Li (5 per day).   10. 8. 5. 

CLASS C 
Flat 10 10. 5. 

FREQUENCY DISCOUNTS 
Minutes, newscasts, features and 30/20 second an-
nouncements may combine to earn weekly frequency 
discount. 
Minute., newscasts, features and 30/20 second an-
nouncements may combine with Plans to earn weekly 
frequency discount. 
Plans may not combine with Plans for further weekly 
frequency diamants. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

Plan A Plan B Plan C Plan D 
12 18 24 301 
wkly wkly wkly wkly 

(6:00-10:00 am Mon dim 
5 6 9 

3:00-7:00 pm Mon thru 
4 6 9 
8 8 12 

Class B   2 3 4 6 
1 min  268. 352. 426. 576. 
20/30 sec.. 214. 282. 341. 461. 
10 sec____ ......   134. 176. 213. 288. 
Announcements must be scheduled equally over 7-day 
period and rotate within time classification. Weekly 
Circulation Plans earn consecutive weeks discount. 
Package Plana are offered on a preemptible buis at 
station's discretion for full rate card advertisers. 
In the event of preemption, announcements will be 
made good in comparable or better time periods at 
the earliest possible convenience. 

DRIVETIME SPECIALS 
1 MINUTE 

PER WK ROTATING, MON THEW SAT: 
10 ti (5 ti 6-10 am & 5 ti 3-7 Pm)   .260 
20 ti (10 ti 6-10 am & 10 ti 3-7 pm)........._ _... 400 

HOUSEWIFE SPECIALS 
(Mon thru Sat 10 am-3 pm) 

PER WK ROTATING: 
15 ti    270 25 ti ......... _____ 375 
Drivetime and Housewife specials combine only with 
each other. They do not combine with face of card 
rates or Weekly Circulations Plans. Flat rates no 
further discounts. Drivetime and Housewife specials 
are offered on a preemptible basis at station's dis-
cretion fer a full rate card advertiser. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 .... 200 150 
10. SPECIAL FEATURES 
Newscasts: 5 minutes every hour on the hour 24 
hours daily plus every 1/2 hour from 6:00-9:00 am 
weekdays. 

5-MINUTE NEWSCASTS 
PER WE: I ti 6 ti 12 ti 18 01 24 01 
AA   40 35 33 30 
A   35 33 30 28 25 
  20 18 16 15 13 

24. 15. 20/30 sec  
10 see  

WIOD 
1926 

MIAMI 

NBC Radio Network 

C R AB 

A Cox Broadcasting Corn. Station 
Subscriber to the NAB Radio Code 

Media Code 4 210 4635 0.00 

Miami Valley Broadcasting Corp.. Box 1177, 1401 
N. Bay Causeway, Miami. Fla. 33138. Phone 805-

759-4311. TWX 305-696-3450. 

I. PERSONNEL 
General Manager-James W. Wesley, Jr. 
General Sales Manager-William L. Viands, Jr. 
I'rogram Manager-Eillott Nevins. 

2. REPRESENTATIVES 
Edward Petry Co. Inc. 

3. FACILITIES 
5.000 w.; 610 Directional-separate patterns day 
and night. 
Op rating schedule: 24 hours. 

4. AGENCY COMMISSION 
15/0 net time: rendered on 1st. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection:. 10e. Ile. 12e. 13e. 14e. 16. 
Basic Bates • 20b, 21b, 21d, 22a, 245, 24c. 25a, 27. 

28a. 29a. 30. 135. 
Contracts: 40a, 41, 44b, 45. 46, 47a, 48, 50. 
Comb.: Cont. Discetnts: 60b, 60e, 601, 61a, tn. 
Cancellation: 70a, 70e. 72, 73a. 
l'rod. Services: 80. 81, 82. 
Affiliated with NBC. 

TIME RATES 
No. 11-G Rif 1/1/69-Ree'd 12/16/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 5-6 am, 10 am-3 pm & 7-8 pm; 
Sun 5 am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: (*) 1 ti 6 ti 12 01 18 ti 24 01 
1 min  45 40 38 37 36 
20/30 sec  36 32 31 30 29 
10 sec  23 21 20 19 18 

CLASS A 
1 min  39 34 32 31 30 29 

31 27 26 25 24 23 
20 18 17 16 15 14 

WINZ 
WINS AGAIN 

WINZ has more 1/4 -hour 
women 25+, 6 am-12 Mid., 
Mon-Sun* 

More 1/4 -hour total women, 
6 am-7 pm, MF* 

More 1/4 -hour adults, 
6 AM-7 pm, MF* 

More cume women 25+, 
6 AM-7 pm, MF* 

You can't do better than that. 

Join the winner... 

WINZ/940kc 
50,000 w 
RAND BROADCASTING • 
Represented by 
Metro Radio Sales 

*ARB, Miami, Apr.-May '69 
Total Survey Area 

Audience ratings subject to the usual statistical 
measurement limitations. 

CLASS B 
PER WK: VI 1 ti 8 ti 12 01 18 ti 24 01 
1 mtn  23 22 21 20 19 
20/30 sec  19 18 17 16 15 
10 sec  13 12 11 10 9 

(•) Specified position. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
I min 20/30 

Plan I-12 ti: 5AA (4 Mon thru Fri, 1 
Sat) 5A, 2B  360 288 

Plan II-18 ti: 8AA (6 Mon thru Fri, 2 
Sat) 8A. 2B  522 414 

Plan III-24 ti: 10AA (7 Mon thru Fri, 
3 Sat) 10A, 4B  648 504 

Must be scheduled over 7-day period and rotate with-
in time classes. Combinable with all weekly spots 
and programs. 

TIME MENTION PACKAGE-ROS 
(7 days 6-1 am. 100 times per week) 

1 wk 27 wk 
900 700 10 sec  

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: 1 ti SOI 6 II 12 01 
AA   47 46 45 44 
A   42 41 40 39 
  27 26 25 24 
SKY PATROL TRAFFIC REPORTS 

PER WK: 5 ti 10 ti 15 ti 20 01 
Ea   45 42 41 39 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 
Applied as earned. 
Minutes, Newscasts, Features and 20/30-second spots 
may combine to earn weekly frequency discount. 
Minutes, Newscasts, Features. 20/30-second spots 
and ID's may combine on the basis of 2 ID's equal-
ing 1 longer spot. 
Rateholder: minimum expenditure 50.00 per week. 

W I 0 D-FM 
1946 

MIAMI 

OLIO [an Fimo 
A Cox Broadeasting Corporation Station 

Subscriber to the NAB Radio Code 
Media Code 4 210 4636 8.00 
Miami Valley Broadcasting Corp.. Box 1177, 1401 N. 
Bay Causeway, Miami, Fla, 33138. Phone 305-759-
4311. TWX 305-696-3450. 

I. PERSONNEL 
General Manager--James W. Wesley, Jr. 
Sales Manager-William L. Viands, Jr. 
Program Manager-Elliott Nevins. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

5. FACILITIES 
ERP 100,000 w.; 97.3 me. 
Operating schedule: 24 hours daily. 
Antenna ht.: 252 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; rendered on 1st. 

5, GENERAL ADVERTISING See coded regulations 
See WIOD listing for coded regulations. 

TIME RATES 
No. 3 Eff 3/1/69-Rec'd 2/14/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 5-6 am, 10 am-3 pm & 7-8 pm; 
Sun 5 am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (*) I tl 001 12 ti 18 ti 24 tl 
1 min  12.00 10.00 9.50 9.00 8.50 
20/30 sec  11.00 9.00 8.50 8.00 7.50 
10 sec  10.00 8.00. 7.50 7.00 6.50 -.-

CLASS A 
1 min  11.00 9.00 8.50 8.00 7.50 7.00 
20/30 sec  10.00 8.00 7.50 7.00 6.50 6.00 
10 sec____ 8.00 7.00 6.50 6.00 5.50 5.00 

CLASS B 
1 min  8.00 7.50 7.00 6.50 6.00 
20/30 sec 7.00 6.50 6.00 5.50 5.00 
10 sec  6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

20/30 
I min see 

Plan I, 12 tl (5AA, 5A, 2B).._.._............... 85 75 
Plan II, 18 it (8AA, 8A, 2B) ....... _..--.- 115 100 
Plan III, 24 ti (10AA, 10A, 4B)..........--- 135 120 

8. PROGRAM TIME RATES 
FIXED: lx 52x 104x I56x 260x 520x 
50/60 50 49 48 46 44 42 
25/30 min.  37 36 35 33 32 30 
10/15 min................ 25 24 23 22 21 20 
5 mln  18 17 16 14 13 12 

FREQUENCY DISCOUNT 
52 wk-10%. 

WJHR (FM) 
(formerly WGBS-FM) 

1948 

MIAMI 

A Storer Station 

CRO9E% 

F 1ml] 
Media Code 4 210 4660 8.00 
Storer Broadcasting Co., 710 Building on Brickell 
Ave_ Miami, Florida 33131. Phone 305-377-8811. 
TWX 305-696-3440. 

I. PERSONNEL 
Sta. & Sales Mgr.-Kirby Brooks. 
Operations Manager-Vasilios "Bill" Liappas. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

S. FACILITIES 
ERP 100.000 w.; 96.3 me. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 890 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time. 

(This listing continued on next page) 
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Miami-Miami Beach-W J H R FM/ -Coned 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, ea, 7b, 8. 
Rato Protection: 10a, 11a, 12a, 13a, 14a, lib. 
Basic Rates: 20b, 21a, 21b, 21e. 22a, 22b, 23a, 24b, 

24e, 25a, 26, 28a, 29a, 30. 
Contracts: 40a, 41, 42b, 42e, 44a, 45, 46, 470, 49. 

51a. 
Comb.: Cont. Discounts: 60b, 601, 624. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Four commercial interruptions per hour. Eight cum-
merdais per hour. scheduled in clusters of two an-
nouncements in each 1/4 hour. 
AM facilities: WOES. 
MULTIPLE PRODUCT ANNOUNCEMENTS 

Piggybacks: 1-min snot rate applies only to products 
or services of a single advertiser, and does not apply 
to commercials for more than 2 products or services 
of the advertiser in 1-min period, unless fully inte-
grated into a single complete spot. Piggybacks not 
entitled to product protection from station commer-
cials. 

TIME RATES 
RE Reed 10/3/66, 

6. SPOT ANNOUNCEMENTS 
lx 155 30x 605 1255 2505 5005 

1 min._ 15.00 14.00 13.00 12.00 11.00 10.00 9.50 
30 see .... 11.25 10.50 9.75 9.00 8.25 7.50 7.13 

7. PACKAGE PLANS 
PER WK: IOU 15 ti 20 11 25 ti 90 ti 

11 10 9 8 
30 see  9 8 7 6 5 

8. PROGRAM TIME RATES 
lx 19x 30e 605 1255 2505 5005 

1 hr  105 100 95 90 86 82 78 
1/2 hr  79 75 71 67 64 61 58 
5 min____ 44 42 40 38 36 34 32 

WKAT 
1937 

MIAMI BEACH 

CBS Radio Network 
14p,..ilLyCl3S RADIO 

SPOT SALES 

News -Talk - Information 
R AIB 

Subscriber to the NAB Radio Code 
Media Code 4 210 4680 6.00 
WKAT. Inc_ 1759 Bay Rd.. Miami Dead). Fla. 

33139. Phone 305-531-8181. 
STATION'S PROGRAMMING DESCRIPTION 

WKAT: Programmed for adults. 
News and conversation format with some air per-
sonalities using open telephone lines and some air 
personalities doing straight interviews. 15 min net-
work and local news every hour 8 am-9 pm, frequent 
headline summaries at other times. 5:30-8 am & 
9-10 am open-phone, audience participation. humor 
and whimsy show. 8-9 am syndicated talk show. 
11 am-1 pm open-phone, audience participation pro-
grams, 1/2 featuring guests. 1 pm-5 am recorded 
replays of previous day's shows. SPORTS: pro base-
ball, high school and college football, college basket-
ball, major races, all live Contact Representative 
for further details. Reed 10/3/68. 

I. PERSONNEL 
President-Mrs. A. Frank Katzentine. 
Vice-Pres. & Gen'l Mgr.-Sidney Levin. 
Sales Maneger-Howard Jacobs. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 1360 be. 
Non- direct Iona. 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 
15:: no dash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2*, 2.b, Si, 3d, 4a, 4d, 5, 8a, 7b, 8. 
Rate Protection: 10d. lid, 124. 13d, 14d, 15a. 
Basle Rates: 20s, 21a, 21b, 22a, 22b. 23a, 24b, 24s. 

27, 28a. 29a. 
Contracts: 40*. 41. 42e. 44a. 45, 16, 47a. 51a. 
Comb.: Cont. Discounts: 60f. 601. 62b, 62d. 
Concellation: 70a, 70e, 71s, 72. 73b. 
Prod. Services: 80. 81. 
Affiliated with CBS Radio Network. 

TIME RATES 

No. 9 ES 7/1/69-Reed 7/2/60. 
AM Drivetime-Mon thru Sat 6-10 am. 
PM Drivetime-Mon thru Sat 3-7 pm. 
Daytime-Mon thru Sat 10 am-3 pm; Sun noon-7 pm. 
Nighttime-Mon lieu Sun 7 pm-midnight; Sun 6 am-
noon. 

6. SPOT ANNOUNCEMENTS 
AM DRIVETIME 

I ti 6 ti 12 ti 18 ti 24 ti 
1 min  40 35 32 30 30 
30 sec  32 28 26 24 24 

PM DRIVETIME 
3 nuns   36 32 29 27 27 0e  29 26 23 22 

DAYTIME 
1 min  33 29 26 24 23 
30 sec  26 23 21 19 18 

NIGHTTIME 
  21 18 16 15 14 

W n sienc  17 14 13 12 11 
DISCOUNT 

(Rounded off to nearest dollar) 
52 wk-10%. 

7. PACKAGE PLANS 
MAXIMUM IMPACT PLANS 

(1/3 Drivetime, 1/3 Daytime, 1/3 Nighttime) 
WKLY: 6 ti 12 ti 18 ti 24 ti 36 11 
1 min  146 268 378 480 678 
30 see  116 214 303 384 540 

DISCOUNT 
(Rounded off to nearest dollar) 

52 wk-10%. 

MINIMUM EXPENDITURE PLANS 
(committed in advance during contract year) 

-1 min-- -30 sec-
509e 1000e 1500x 500e 1000x 1500x 

AM Drivetime  25 22 20 20 18 16 
PM Drivetitne  23 20 18 18 16 14 
Daytime ........ 20 18 17 16 14 10 
Nighttime   12 11 10 10 9 8 
Fixed position or personalized spots-add 29%. 
10 sec: 50% of 1-min rounded to nearest dollar. 
Spots and/or programs -of varying lengths. may be 
combined for frequency discounts. 
Midnight-6 am-spots are 50% of applicable daytime 
rate, rounded to nearest dollar. 

WKAT-FM 
1959 

MIAMI 

HERBERT E. GRC)SICIN 
& COMPANY 

clijiF IMO 
Media Code 4 210 4681 4.00 
WKAT. Inc., Congress Bldg., Miami. Fla, 33132. 
Phone 305-531-8181. TWX 305-696-3439. 
STATION'S PROGRAMMING DESCRIPTION 

WHAT-FM: Programmed for adults. Classical music 
noon-12M, includes various serious music forms. Sat 
2 pm full-length operas, Ilve in season, recorded 
balance of year. Contact Representative for further 
details. Reed 7/24/67, 

I. PERSONNEL 
Preeldent-Mrs. A. Frank Katzentlne. 
General Manager-Sidney Levin. 
Program Director-David Connor. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
EllP 17.500 w.; 93.1 me. 
Operating schedule: 24 hours daily. EST. 
Antenna Id.: 279 ft. shove average terrain. 

4. AGENCY COMMISSION 
150. 

5. GE/ NERAL ADVERTISING See coded regulations 
See WKAT listing for coded regulations. 
Member: The Groskin Croup. 

TIME RATES 
El!  Reed 5/22/69. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30e 60x 125x 250e 5005 

1 min.  15.00 14.00 13.00 12.00 11.00 10.00 9.50 
8. PROGRAM TIME RATES 

la I5x 30e 60e 1255 250e 5005 
1 hr..._._.  105 100 95 90 86 82 78 
1/2 hr  79 75 71 67 64 61 58 
5 min  44 42 40 38 36 34 32 

WLTO 
1954 

MIAMI 

National Spanish 
Language Network 

Media Code 4 210 4705 1.00 
Dynamic Broadcasting, Inc.. 350 N. E. 71st St.. 
MI-. r'n. 33138. Phono 305-751-9743. 

I. PERSONNEL 
President-Leonard E. Walk. 
Exec. Vice-Pres. & Nat'l Sales Mgr.-Joe Bassett. 
Vice-Pres. & Gen'l Mgr.-Steve Martin. 

2. REPRESENTATIVES 
AAA Representatives. 

3. FACILITIES 
250 w. days; 1220 be. Non-directIonal. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulation. 
General: la, 4a, 5. 61, 71, 8. 
Rate Protection: 10d, lid. lid. 134, 144. 
Basic Rate,: 20b, 21b, 22a, 2.2b, 23a, 21a, 20, 24e, 

25a, 28c. 29a. 
Contracts: 40a. 42a, 43, 44b, 45, 46. 
Comb.; Cont. Dlicounta: 60b, 60e, 60f. 60b, 601. 
Cancellation: 711, 72. 
Prod. Services: 80, 82. 
Member: National Spanish Language Network. 
Sold in combination with WIJF0-Buffalo. WILD-
Boston end WAMO and WAMO-FM-PIttaburgh. See 
WAMO for discounts 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 ES 7/1/68-Reed 7/30/68. 
6. SPOT ANNOUNCEMENTS 

Ix 13e 265 52e 104x I56x 260x 912x 
1 min 12.00 11.50 11.00 10.50 10.00 0.50 9.00 8.50 
30 sec: 25% off 1-min. 10 sec: 50% off 1-min. 

FREQUENCY DISCOUNTS 
6 wk-5% 13 wk-10% 26+ wk-15% 

7. PACKAGE PLANS 
1 MINUTE 

WEEKLY SATURATION PACKAGE-110S 
PER WK: 
60 tl. 390 
52 ti,,..  367 24 tL 195 
48   340 
42 ti  310 12 tL 105 
36 ti  275 

8, PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 lw 10 min 5 min 

1 x  150.00 90.00 60.00 45.00 30.00 
13 r. 145.00 87.00 58.00 43.60 29.00 
26 x  140.00 84.00 56.00 42.00 28.00 
52 x 135.00 81.00 54.00 40.50 27.00 
104 x  130.00 78.00 52.00 39.00 26.00 
156 x   125.00 75.00 50.00 37.50 25.00 
260 x  120.00 72.00 48.00 36.00 24.00 
312 x  115.00 69.00 46.00 34.50 23.00 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

12 11 6 ti 
Per wk.  160 90 

WMBM 
1949 

MIAMI BEACH 
Media Code 4 210 4725 9.00 
Community Service Broadcasters. Inc., Box 1740, 814 

First St., Miami Beach, Fla. 33139. Phone 305-
532-6347. 
STATION'S PROGRAMMING DESCRIPTION 

1VMBM: Programmed toward Negro and all young 
adults. 
MUSIC: gospel programming 5-8 am M-P. 6 am-
2 pm Sun. Remote entertaining programs 1211-1:30 
am M-Sun. 9 pm-12M Sat and Sunday. NEWS: 5 
min before hour. Personalities available as talent for 
merchandising, grand openings, etc. Contact Repre-
sentative for further details. Reed 11/1/68. 

I. PERSONNEL 
Pres. & Gen Mgr.-Allan B. Margolis. 
Vice-Pres., Seey-Joseph Liedman, 
Program Director-Joseph Walker. 

2. REPRESENTATIVES 
Greener, Hiken, Sears. 
Southern-Bernard I. Ochs Company. 

3. FACILITIES 
250 w.; 1490 kc. Non-directlonal. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
FM facilities: WBUS (F51). 

TIME RATES 
No. 26 ES 2/1/69-Reed 1/9/69. 

6. SPOT ANNOUNCEMENTS 
lx 13x 52e 250e 505e 10005 

1 min  15.00 14.50 14.00 13.00 12.00 11.00 
7. PACKAGE PLANS 
AA-6 am-8 pm. 
A-8 pm-midnight. 
B-midnight-6 am. 

CLASS AA 
ROS 

PER WK, I MIN: 1 wk 13 stk 26 wk 52 wk 
12 tt  13.50 12.00 11.00 10.00 
24 ti  13.00 11.50 10.50 9.50 
36 ti  12.50 11.00 10.00 9.00 
48 ti  12.00 10.50 9.50 8.50 
A: 75% of AA rate. II: 60% of AA rate. 
30 sec: 808' of 1-min. 10 sec: 70% of 1-min. 

8. PROGRAM « TIME RATES 
Ix 13e 52e 250x 500x 10005 

5 min  30 29 28 26 24 20 
1/4 hr  50 48 45 
1/2 hr  75 73 70 
1 hr  125 120 115 

WOCN 
1917 

MIAMI 

An Ed Winton Station 

Media Code 4 210 4860 4.00 

Ed Winton and Associates, Sheraton Four Ambassa-
dors Hotel, Miami Fla, 33130. Phone 305-377-
9505 
STATION'S PROGRAMMING DESCRIPTION 

WOCN: Programmed for adults. 
MUSIC: 80% album music, 20% popular of adult 
appeal. Single play list combines standards, now 
tunes and original casts. 4 vocals each hour, music 
played in 12 min segments. Commercials are adja-
cent to features of news, market reports or weather. 
Station subscribes to UP, Associated Press and Dow 
Jones Business Wire, Contact Representative for 

Reed 11/4/68. 
I. PERSONNEL 
Gen'l Mgr. & Dir. of Nat'l Sales-Ed Winton. 
Operations Manager-Kernie Anderson. 

2. REPRESENTATIVES 
John C. Butler & C,ompany, Inc. 

3. FACILITIES 
250 w.• 1450 ke. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 on net time: payable 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3a. 3d. 4a. 5, 6b, 7b, 8, 
Rate Protection: 15a. 15b. it. 
Basic Rates: 20b, 21a, 2Id, 221), 230, 24e. 28b, 28e, 

29*, 30. 33a. 
Contracts: 40a. 41. 44a. 44b. 45, 46, 51e. 
Comb.: Cont. Discounts: 60b, 60e. 60f, 60h. 601. 
Cancellation: 70b, 70e, 704, 71*. 72, 73a, 73b, 
Prod. Services: 80. 
Affiliated with MISS. 

TIME RATES 
No. 131 Eff 9/1/69-Rec'd 8/7/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
It-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: 1 ti 6 ti 12 ti 18 ti 
AA   40 30 25 20 
A   35 25 20 15 
  20 18 15 12 

30 sec: 80% of 1-min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
1 min 1 min 

10 ti (5AA. SA)__ 250 15 ti (8AA, 7A)  300 
30 sec: 80% of 1-min. 
Oass lb timo earned as bonus. 

WOCN Akf/leM-1111.A311-WWBA AM/FM-
TAMPA COMBINATION 

6. SPOT ANNOUNCEMENTS 
I MIN. AA A B 
6 ti.  35 31 26 
12 il  30 26 21 
18 t   25 21 16 
30 see: 80% of 1-min. 
Class B time earned as bonus. 

WOCN-FM 
1961 

MIAMI BEACH 
An Ed Winton Station 

Media Code 4 210 4861 2.00 
Ed NVinton and Associates, Sheraton Four Ambassa-

dor Hotel, Miami, Fla. 33130, Phone 305-377-
9505. 

FLORIDA 
STATION'S PROGRAMMING DESCRIPTION 

WOCN-Flii: Programmed for adults. 
MUSIC: 80% album music, 20% popular of adult 
appeal. Single play list combines standards, new 
tunes and original casts. 4 vocals each hour, music 
played in 12 min segments. Commercials are adja-
cent to features of news, market reports or weather. 
Station subscribes to UP, Associated Press and Dow 
Jones Business Wire, Contact Representative for 
further details. Rec'd 11/4/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ed Winton. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
ERP 81.000 w.: 94.9 me. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 280 ft. above average terrain. 

I. AGENCY COMMISSION 
15/0 time only: 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 40, 5, O. 7b, 8. 
Unto l'rotection: 15a, 156, 16. 
Basic Rates: 20b, 210, 21d, 22b, 23a, 24e, 28b, 28e, 

290, 30, 73a. 
Contracts: 40a, 41, 440, 441), 45, 46, 51e, 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60h, COI. 
Cancellation: 70b, 70e, 704, 71a, 72, 73a, 73b. 
Prod. Services: 80. 

TIME RATES 

Ilotes aro identical to WOCN. See that listing. 

WQAM 
1920 

MIAMI 

BLAIR e RADIO 
Independent 

A Store Owned Station 
Subscriber to the NAB Radis Code 

Media Code 4 210 4905 7.00 
Mora Broadcasting Co., 767-41st St.. Miami Beach, 

Fla, 33140, Phone 305-531-6651, 
I. PERSONNEL 

Pres. & Chairman of the Board-Robert II. Store, 
General Manager-I'hillip W. Trammell. 
Program Director-Dan Chandler. 

(Thls listing continued on next page) 

INVCG/INYOR'S 
10-Man News Team 
and Miami's ONLY 

Traffic Copter 
Service 

are #1 with 
Miami Men 25-49 
Drivetimes, M -F 

WING 
WYOR-FM 

1080 

Represented by 

a KATZ RADIO 

Source: APB, Miami, Apr.-May '69. 
Avg. 1/4-hour audiences, 6-10 am & 3-7 pm, 

Total survey area. 
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FLORIDA 

Miami-Miami Beach-W Q A M-Continued 
2. REPRESENTATIVES 

Blair Radio. 

3. FACILITIES 

5.000 w. days, 1,000 w. nighta; 560 ke. 
Non-directional. 

Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net Urne and talent; 15th of month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2e. is, 3d, 4e. 5, 13a. 7b, 8. 
Rate Protection: 10c, 11c, 12e, 13e, 14e. 
Basle Rates: 20a, 25e, 21d, 22b, 23a, 24e. 27, 28e. 
Contracts: 40a. 41. 42a, 45, 46. 47a, 48, 51a. 
Comb.; Cont. Discounts: 60f, 601, 601, 62b. 
Cancellation: 70e. 70e, 710, 72, 73b. 
Prod. Service': 80, 82. 
Affiliated with Blair Itepresentaed Network. 

TIME RATES 
No. 10 Elf 7/1/69-Ree'd 7/7/69. 

AAA-Mon thru Fri 6-10 am & 3-7 pm. 

AA-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 

A-Mon thru Sun 7-11 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AAA 

1 ti 6 tl 12 tl 
63 58 55 
50 46 44 

CLASS AA 

1 min  42 40 38 36 34 32 
30 sec/less........ 36 34 32 30 28 26 

CLASS A 

1 min  40 38 36 34 32 30 
30 see/less........ 34 32 30 28 26 24 

CLASS B 

1 min.  .... 22 20 18 16 14 12 
30 sec/less........ 18 17 15 14 12 10 

(.) Specified position. 
All spots and programs combino for frequency dis-
counts. 

PER WK: (*) 
1 min.  70 
30 sec/less.... 56 

16 ti 
52 
42 

24 ti 30 ti 
49 48 
40 38 

IS. SPECIAL FEATURES 

5-min Newscasts-Class AAA, 6 per wk  408 
All other times-Applicable 1-min rate. 

DADE COUNTY'S POPULATION 
has to be sold in 

SPANISH 
W-QBA 10,000 watts serving over 
300,000 Spanish-speaking residents, 24 
hours a day. 

W-QBA Quality programming-
major newscasts-special events-soap 
operas. Complete translation and pro-
duction department. 

W-QBA Delivering twice as many 
Latins in high income groups, as any 
other radio station in Miami. Our audi-
ence is acquisitive, affluent, responsive. 

SERVING 

zale Leen 
Qfflettee 
1301 S.W. 1st St., Miami 33152 
(305) 643-5000 

A SUSQUEHANNA STATION 
First Research Corp. Survey Sept. '68 

WQBA 
1947 

MIAMI 

The Amigo Network 
All Spanish 

Media Code 4 210 4925 5.00 
Susquehanna Broadcasting Co., 1448 N. W. 36th St., 
Miami. Fla. 33142. Phone 305-633-0161. 

I. PERSONNEL 

Vice-President-A. W. Carlson. 
Managing Director-Herbert M. Levin. 
Station Manager-Jack Nobles. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Susquehanna Sta, Sales Office: See Rep. & S/0 pages. 

3. FACILITIES 
10,000 w. days. 5,000 w. nights; 1140 ke. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3e. 3b, 3e. 3d, ea. 4d, 5, 13a, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15a. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 24a, 24e. 25a, 

27, 28b, 28e. 29b, 32b, 33e. 
Contracts: 40e. 41, 42e, 42d, 44b, 45, 46, 470, 49, 

50. 51c. 
Comb.; Cont. Discounts: 60b. 60d, 60f, 601, 610. 62b. 
Cancellation: 70e. 70e. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: The Amigo Spanish Group. 

TIME RATES 

Eft  Reed 6/30/69. 
AA-5-9 am & 4-7 pm. 
A-9 am-4 pm & 7 pm-midnight. 
B-Midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I tl 
AA   24 
A   21 

12 

6 tl 
20 
18 
9 

12 01 18 tll 
18 17 
16 14 
8 7 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

I x  150.00 100.00 75.00 50.00 
13 x ....... ____ 127.50 85.00 63.75 42.50 
26   120.00 80.00 60.00 40.00 
52 ........ 112.50 75.00 56.25 37.50 

WRIZ 
1966 

CORAL GABLES 

Subscriber to the NAB Radio Code 
Media Code 4 210 4950 3.01) 

777 N. W. 54th St., Miami, Fla. 33127. Phone 305-
757-5701. 

I. PERSONNEL 

President-W. R. Sudbrink. 
Vice-Pres. & Gen'l Mgr.-Harold W. Gore. 

3. FACILITIES 

10.000 w. days; 1550 he. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
Time and talent. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3e, 3b. 3d, 4e, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, 14a, 15d. 
Basle Rates: 200. 230, 23b, 25a, 29a. 
Contracts: 40a, 41. 44b, 45. 46. 
Comb.: Cont. Discounts: 60b. 60e, 60f. 61e. 
Cancellation: 70a, 70e. 71e. 72, 735. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 3 Eft 5/1/68-Reed 4/15/68. 

AA-Mon thru Fri 7-9:30 am & 3:30-6 pm. 
A-Mon thru Fri 6-7 am, 9:30 am-3:30 pm á 
6-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: I ti 6 ti 12 ti 18 01 24 ti 
AA   30 20 19 18 17 
A   27 17 16 15 14 
  24 14 13 12 11 

20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
Spots between classifications take rates of higher 
classification. 

7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PER WK: 12 tl 18 tl 
Plan I (2/3AA. I/3A) ....... ..... 192 270 
Plan II (1/3AA, I/3A, 1/3B)._._... 168 234 
Plan III (1/2A, 1/2B) .......... ..... 156 216 

BTA SPOTS 
Ea (minimum 12 per week) 

10. SPECIAL FEATURES 
5-Minute Newscasts-150% of applicable 1-min rate. 

ANNUAL DISCOUNT 
All spots, regardless of length or classification. and 
program units may be cross-combined for discount 
purposes, as long as TAP spots of each length are 
properly distributed by time classifications. Each spot 
and program unit, regardless of length, counts as 1 
unit for discount purposes. 

24 tl 
336 
288 
264 

WVCG and WYOR (FM) 
1948 

CORAL GABLES 

«KATZ RADIO 

11113JEAST 

RAIB 

Subscriber to the NAB Radio Code 
Sold in Combination only: Programmed Separately. 
Media Code 4 210 4995 8.03 
Independent Music Broadcasters, Inc., Box 1516, 377 
Alhambra Circle, Coral Gables, Fla. 33134. Phone 
305-445-5411. 
STATION'S PROGRAMMING DESCRIPTION 

WVCG: Adult album music. Standards, showtunes, 
current popular favorites when arrangements are of 
mass adult appeal. NEWS: 10 man local news team. 
4 mobile units, AP, Ul'I, UPI audio and metro-
media news. News hourly. M-F features: helicopter 
traffic reports morning and afternoon drive, am-pm 
news blocks, 7:45-8:45 am, 5:15-6:15 pm. Stock mar-
ket reports 10 times daily. Weekend weather service: 
airplane for weekend fishing reports, hour and half-
hour, 6 am-noon, Boat for marine weather Informa-
tion 15 mins before hour, 6:45 am-6:45 pm. Contact 
Representative for further details. Itec'd 5/28/69. 

I. PERSONNEL 
Pres. & Gen'l Sales Mgr.-Ted Niarhos. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
10,000 w. days, 500 w. nights; 1080 be. Directional. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 160,610 w.; 105.1 me. Stereo. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: rendered on 1st. 

5, GENERAL ADVERTISING See ended regulations 
General: la, 2a. 2b, 3e. 3b, 3d, 4s. 4d, 5, 6b, 71), 8. 
Rate Protection: 10a. 11a, 12a, 13s, 14a. 15b. 
Basic Rates: 20b, 21a, 21b. 21e. 22a, 221% 23a, 24b, 

24e. 25e. 26, 28e, 29a, 30. 
Contracts: 40a, 41, 42b, 42c, 44a, 45, 48, 472, 49, 

51e. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 601, 61a. 62d. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WYOR (FM). 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
WVCG and WYOR (FM) COMBINATION 

No. 2A Elf 2/1/69-Reed 1/6/69. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-All other (Imes. 

6. SPOT ANNOUNCEMENTS 
WVCG & WYOR (FM) COMBINATION 

PER WK, i MIN: 1 ti 6 ti 12 ti 18 ti 24 ti 
AA   45 42 40 38 36 
  35 32 30 28 26 
  25 22 20 18 16 

20/30 sec: 80% of I-min. 10 sec: 50% of 1-min. 

ViNCG/WYOR 
Ranks #2 With 

Miami Adults 18-49 
Reached 

Per Avg. 1A-hour, 
6am-1pm, M-F 

WVCG 1080 

WYOR-FM. 
Represented by 

KATZ RADIO 

Source: Pulse, Miami 2-County area, 
Feb.-Apr. '69. 

1-minute and 20/30-second spots may be counted to 
help earn frequency discounts on 10-second spots, but 
10-second spots may not be counted toward frequency 
discounts on 1-minute and 20/30-second spots. 

7. PACKAGE PLANS 
WVCG & WYOR. (FM) COMBINATION 

TOTAL AUDIENCE PLANS 
PER WK: 12 ti 18 ti 24 81 
1/3 am drive time, Mon thru Sat_ 4 6 8 
1/3 pm drive time, Mon thru Sat-  4 6 8 
1/3 eve & Sun. 4 6 8 
TAP I  360.00 504.00 624.00 
2/3 daytime, Mon thru Sat  8 12 16 
1/3 eve & Sun  4 6 8 
TAP II  300.00 414.00 504.00 

8. PROGRAM TIME RATES 
WVCG & WYOR (FM) COMBINATION 

5 min-1-1/2x applicable 1-min. 
Spots and programs may be combined for discounts 
on both. 

WVCG, only, deduct 5.00 per spot. 

WWOK 
(formerly WAME) 

1958 

MIAMI 

mcgavren-guild 
pgw radio, inc. 

Modern Country 
A Mission Broadcasting Co. Station 

Media Code 4 210 5022 0.00 

Mission East Co., Box 577, Shenandoah Sta., Miami, 
Fla, 33145. Phone 305-445-8621, 

Studios: 1699 Coral Way. Miami. Fla. 

I. PERSONNEL 
President-Jack Roth. 
Vice-Pros, & Gen'l Mgr.-Herbert S. Dolgoff, 
General Sales Manager-Cy Russell, 

2. REPRESENTATIVES 
MeGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w.; 1260 he. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% time only; 20th following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 40, 4d, 5, 6b, 7b, 8, 
Rate Protection: 10b, 14b, 15d, 
Basic Rates: 20a, 230, 23b, 250. 29a, 
Contracts: 400, 41, 49b, 45, 46. 
Comb.; Cont. Diamants: 60b, 60e, 60f, 601, 61e, 
Cancellation: 70a, 70e, 71a, 72, 73a. 

TIME RATES 
No. 1 Elf 7/1/69-Ree'd 6/2/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon Ohm Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-Dally 5-6 am & 7 pm-midnight. 
B-Daily midnight-5 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

I ti. 6 ti 12 ti 18 ti 24 tl 30 tl 
I min  30.00 26.00 24.00 22.00 20.00 19.00 
30 sec.  24.00 21.00 19.00 18.00 17.00 16.00 

CLASS AA 
1 min  26.00 22.00 20.00 18.00 17.00 16.00 
30 sec  22.00 18.00 16.00 14.00 13.00 12.00 

CLASS A 
1 min  15.00 13.00 12.00 11.00 10.00 9.50 
30 see  12.50 10.50 9.50 8.50 8.00 7.50 
ID's: 50% of 1-min. 
Spots and programs may be combined for discounts 
on spots only. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN-MON THRU SUN 

1 MINUTE 
PER WK: 12 tl 18 tl 30 tI 
Plan I (2/3AAA. 1/3 AA)  21 19 17 
Plan II (1/2AAA, 1/2AA)  20 18 16 
Plan III (I/3AAA, I/3AA, 1/3A 
and/or wknd)   18 16 14 

30 SECONDS 
Plan / (2/3AAA, 1/IAA)  17 15 13 
Plan II (1/2AAA, 1/2AA)  16 14 12 
Plan III (I/3AAA, 1/IAA, 1/3A 
and/or wIrnd)   15 13 11 

Must be ordered ROS in respective time class and 
scheduled equally over 7-day period. Preferences 
granted subject to time availability. 

10. SPECIAL FEATURES 
5-min Newscasts-1-1/2x applicable 1-min. 

WW P B (FM) 
1948 

MIAMI 
Media Code 4 210 5040 2.00 
Paul Brake, 422 S. W. 2nd Ave., Miami, Fla. 33130, 
Phone 305-373-7405. 

I. PERSONNEL 
Owner & Mgr.-Paul Brake. 
Sales Manager-Ed Rowley. 

2. REPRESENTATIVES 
New York-Quality Media Incorporated. 

3. FACILITIES 
ERP 32,000 w.; 101.5 mc. Stereo. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 291 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 4d, 5. lib, 8. 
Rate Protection: 10a. lia, 12e, 13a. 14a, 15a. 
Basic Rates: 20a, 21a, 22a, 24a, 25a, 28a, 33d, 
Contracts: 40a, 44a, 413, 47e, 48. 49. 51a. 
Comb.; Cont. Discounts: 60a. 60e, 61b. 
Cancellation: 70a, 70e, 710, 72, 71e. 
Prod. Services: 80, 51, 02. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 8/1/67-Rec'd 8/30/67. 
(This listing continued on next page) 
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Miami-Miami Beach-
WWPB (FM)-Continued 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 8.80 156 7.05 
13 8.35 260 x...   8.60 
26 ..... 7.90 312 x.......  . 6.15 
52 x......  ..- 7.70 365+ .. 5.30 

8. PROGRAM TIME RATES 
1 HOUR 

1 x..._  44.00 156 
  41.80 260 

26 x    39.60 312 
52 x_____________  38.50 365 
104 x  37.40 
1/2 hr: 60% of 1 hr. 1/4 

x.. .. 35.20 

... 30.80 
X,..,.  _ 26.40 

hr: 40% of 1 hr. 

W Y 0 R (FM) 
(formerly WYCG-FM) 

1958 

CORAL GABLES 

EKATZ RADIO  
EAST 

Sold in Combination only: Programmed Separately. 
Media Code 4 210 4996 6.00 
Independent Music Broadcasters, Inc., Box 1516. 373 
Alhambra Circle, Coral Gables. Fla. 33134. l'hone 
305-445-5416. 
STATION'S PROGRAMMING DESCRIPTION 

WYOR (FM): Programmed for adults. 
MUSIC: album music combining standards with 
Broadway, Hollywood showtunes, basically instru-
mental. Music format Includes current popular fav-
orites when performance has definite adult appeal. 
Music varied for particular time of day. No person-
alities. Commercials broadcast on quarter-hours, hour 
and half hour breaks. News at :15 before hour. 
Stock market reports 5 times every weekday. Contact 
Representative for further details. Rec'd 4/7/69. 

I. PERSONNEL 
President-Theodore M. Nlarhos. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
ERP 160,610 w.: 105.1 me. Stereo. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0: bills rendered let of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 2b, 3a. lb, 3d. 4e. 4.1. 5. 6b, 714. 8. 
Rate Protection: 10a, lia. 12a, 13e, 14a, 15b. 
Basic Rates: 20b, 210. 21b, 2213. 23a. 24b, 24e. 25e. 

26. 28a. 28e. 29a, 30. 
Contracts: 40a, 41, 42b, 42d, 44e. 45. 46. 47e, 49, 51a. 
Comb.: Cont. Discounts: 60a, 60e, 601. 61e, 62d. 
Cancellation: 70b. 70d, 71e. 72, 73b. 
Prod. Services: 80. 81. 82. 
AM facilities: WVCGI. 

TIME RATES 

Sold in combination with WYCG. 
Seo that listing for rates. 

MIAMI BEACH 
Dade County-Map Location H-10 

See SRDS consumer market map and data at bulls-
sling of the State. 

See Miami-Miami Beach 
(including Coral Gables) 

MILTON (2 AM; 1 FM) 
Santa Ilosa County-Map Location A-3 

See SRDS consumer market map and data at begin. 
fling of the State. 

WEBY 
1954 

C 
Media Code 4 210 5085 7.00 
C. W. Bantam Ward Basin Rd., East Milton. Fla. 

32570. Phones 904-994-6608, 623-3425. 
I. PERSONNEL 
Owner-C. W. Mapoles. 
Gen'l Mgr. & Chief Engr.-H, Byrd Mapoles. 
News Director-Doyle Cook. 

3. FACILITIES 
5.000 w. days; 1330 ke. Non-directional. 
Operating schedule: Sunrise to local euniet. EST. 

4. AGENCY COMMISSION 
15%; 2% cash discount on bills paid by 15th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: lob, lib, 1213. 13b, 14b. 
Basle Rates: 22a, 22b, 23e. 24e. 24b, 25a, 26, 28e, 

29a. 
Contracts: 40a, 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 700. 70e. 71a, 73a. 

TIME RATES 
Rates effective September 1, 1954. 
Ratai received October 7, 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 8 1 
hr. hr. hr. min. min. min. 

1 time  50.00 30.00 20.00 15.00 10.00 6.00 
13 times  47.50 28.50 19.00 14.25 0.50 5.50 
26 times._ 45.00 27.00 18.00 13.50 9.00 5.00 
52 times__ 42.50 25.50 17.00 12.75 8.50 4.75 
104 times._ 40.00 21.00 16.00 12.00 8.00 4.50 
260 times._ 37.50 22.50 15.00 11.25 7.50 4.25 
312 times._ ____ 14.00 10.50 7.00 4.00 

9. PARTICIPATING PROGRAMS 
"Party Line"-7:45-9:00 am Mon thru Fri. 1 minute 
participation 6.00. 
"Housevrives Serenade"-9:00-11:00 am Mon thru 
Fri. 1 minute participation 6.00. 
"Best on Wax"-I:00-2:00 pm Mon thru Sri. 1 
minute participation 6.00. 

ISSION BROAD CASTING CO. 

proudly announces 
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Metro Radio Sales 
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"Twin Power Sounds"-2:00-5:00 pm. 
I minute participation 4.50. 
"Saturday Morning Show"-7:00-10:45 am Sot. 1 
minute participation 6.00. 
"Saturday Dance Parade"-1:00-5:00 pm Sat. 1 
minute participation 6.00. 
"Sunday lload Show"-1:00-5:00 pm Sun. 1 minute 
Partidpation 4.50. 

WS RA 
1958 

Media Code 4 210 5190 1.00 
Radio Milton, Inc., Box 645, Milton, Fla. 32570. 
Phone 904-623-3408. 

I. PERSONNEL 
President-Curtis A. Golden. 
Vice-Pres. Ar Goal Mgr.-Jim Howell. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 ke. 

Non-directional. 
Operating schedule: 5 am-11 pm. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3e, 45. 4d, 5. 6s. 7b. 
Bate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 22a, 22b, 23e. 24b. 25a, 26, 28b, 29a, 
Contract.: 40e. 47a. 
Comb.; Cont. Discounts: 60e, 60e, 60k, 61a, 61b, 62b, 

62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Member: Southeastern Kay Market Network, 

TIME RATES 
No. 4 Eft' Itec'd 2/3/69. 

6. SPOT ANNOUNCEMENTS 
In 13x 26x 52x 104x I56x 260e 312x 

1 min 3.50 3.20 2.90 2.60 2.30 2.00 1.75 1.50 
7. PACKAGE PLANS 

IMPACT PLAN 
(must be used in 1 week) 

28 ti 42 ti 56 ti 70 ti 100 ti 
1 min  2.50 2.25 2.00 1.75 1.50 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 104x 1561 260x 3I2x 

1 hr...... 35.00 33.00 31.00 29.00 27.00 25.00 23.00 21.00 
1/2 hr„ 20.00 18.75 17.50 16.25 15.00 13.75 12.50 11.25 
1/4 hr.. 12.00 11.50 11.00 10.00 8.75 7.50 6.50 5.50 
5 min.. 6.00 5.60 5.20 4.80 4.90 4.00 3.60 3.20 

WXBM (FM) 
1981 

Subscriber to the NAB Radio Cede 
Media Code 4 210 5175 6.00 
Mapoles Broadcasting Co., Box 588, Milton, 

32570. Phone 904-994-6608. 623-3425. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-H. Byrd Mapoles. 
3. FACILITIES 
ERP 3.000 w.: 102.3 mc. 
Operating schedule: 5 am-mIdnight Mon thru Sat; 
8 am-11 pm Sun. 

Antenna ht.: 145 ft. above average terrain. 
4. AGENCY COMMISSION 

15/0 time only: 10 days. 
5. GENERAL ADVERTISING See ended regulations 

Contracts: 400. 
Operated in conjunction with WEBY-AM. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

Rates effective --. 
Rates received August 31, 1964_ 

6. SPOT ANNOUNCEMENTS 
DAY TIME 
(AM-FM) 

1 min.  2.50 
NIGHT TIME 
(FM Stereo) 

1 mln.  2.00 
10. SPEr"OL FEATURES 
Newscasts: 5 minutes on the hour; headlines as they 
occur. 

NEWSCASTS 
5 minutes at night. 1 time per week........._.....-- 4.50 
5 minutes, 3 or more times per week_________ 3.50 
15 minutes. 1 Ume per week  10.00 
15 minutes, 3 or more times per week................ 8.50 

FM STEREO PROGRAMS 
1/2 hr musical program__   ... 15.00 
1/2 hr (3 or more) musical program.........--...... 12.50 

MOUNT DORA 
Lake County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WVGT 
1958 

Media Code 4 210 5220 0.00 
David A. Rawley. Box 38, Mount Dora. Ela. 32757. 
Phone 305-383-9216. 

I. PERSONNEL 
Owner de Pres.-David A. Hawley. 
Station Manager-Jerry E. Phillians. 
General Manager-H. Tom Durr. 

3. FACILITIES 
1,000 w. days; 1580 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 35, la. 4d, 5. 6a, 714, 8. 
Rate Protection: 15b. 
Basle listes: 22b. 23a, 26, 28b. 
Contracts: 40a. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60s. 
Cancellation: 73a. 
Regularly scheduled announcements accounts canning 
a maximum discount must conform to schedule or be 
rebIlled on actual discount earned by number or unite 
used on schedule. 

TIME RATES 
Rates effective July 1, 1062. (Card No. 1.) 

FLORIDA 
6. SPOT ANNOUNCEMENTS 

CLASS "A-
(7:30 a.m. to 8:30 a.m., 11:00 a.m. to 1:00 

p.m. and 4:00 p.m. to 5:30 P.m.) 
1 min. 30 sec. 10 sec. 

1 
26 
52 

104 
280 
500 

1.000 
2,000 

times____------- 3.80 2.50 1.55 
3.60 2.40 1.45 

times. 3.20 2.10 1.30 

times._ .. 2.40 1.55 .95 
times...-. _......... 2.00 1.30 .85 
times___....... -- 1.60 1.15 .75 

Fliii.Ï -IT" 
(8:31 a.m. to 10:59 a.m. and 1:01 p.m. to 

3:59 p.m.) 
1 3.80 2.50 1.55 

26 times..   .. 3.60 2.40 1.45 
52 3.20 2.10 1.30 

104 times.   2.80 1.85 1.15 
260 times---....._.___  2.40 1.55 1.00 
500 Umes.....______-.-- 2.00 1.30 .85 

1.05 .70 
2,000 them,  1.30 .85 .55 

CLASS "C" 
No nighttime broadcast available. 

CLASS "D" 
PART I 

(•6:30 a.m. [or sign•on1 to 7:29 a.m. and 5:31 
p.m. to 17:00 p.m. [or sign-off) ) 

1 Ume 4.00 2.60 1.60 
26 times._ . 3.80 2.50 1.55 
52 times______ ...... 3.60 2.40 1.45 

104 ...... 3.20 2.10 1.30 
260 times._______.--__ 2.80 1.85 1.15 
500 2.40 1.55 .95 

1,000 times_.--___.--____ 2.00 1.30 .80 
2.000 times  ............. 1.60 1.05 .65 

(•) For earlier sign-on hours April through Sep-
tember. see Part It. 
(t) For later sign-off hours May through July, 
see Part II. 

PART Il 
(Prior to 6:30 a.m. and after 7:00 p.m. de-

pending on sunrise and sunset hours) 
I time    3.80 2.50 1.55 

'26 times  ..... 3.60 2.40 1.45 
52 times .  . 3.20 2.10 1.90 

104 2.80 1.85 1.15 
260 2.40 1.55 1.00 
500 time,..........._.......,.....,,._._ 2.00 1.30 .80 

1.000 times_. 1.60 1.05 .70 
2.000 times_ _ 1.30 .85 .60 

7. PACKAGE PLANS 
PLAN "A" 

(Available for Class "A - time only.) 
Per week: (•) (t) (I) (9) 
1 time....._...-. 101.00 65.00 157.00 204.00 

13 946.00 601.00 1.468.00 1,947.00 
26 time,........ 1,674.00 1,056.00 2,593.00 3,458.00 
39 times._ ..... 1.966.00 1,365.00 3,163.00 4,314.00 
52 time,........ 2.184.00 1,602.00 3,597.00 4,950.00 

(.) 28 1-minute spots. 
(() 28 30-second SPOti. 
(I) 28 1-minute and 28 30-second spots. 
(4) 28 1-minute, 28 30-second and 28 10-second 
spots. 

PLAN "13" 
Per Wk: (•) (t) (I) 
1 time .....117.00 67.00 34.00 

13 times ___-____ 1.300.00 790.00 422.00 
26 2.210.00 1.365.00 689.00 
39 times ________ 2,925.00 1.755.00 917.00 
52 times 3,380 00 2.080.00 1,040.00 
() 5 1/2-hour programs. 
(t) 5 1/4-hour programs. 
(4) 5 5-minute programs. 

Above Package Plans are combinable in any form. 
Multiple product companies may combine products, 
within any package tate. 

8. PROGRAM TIME RATES 
CLASS "A" 

(7:30 a.m. to 8:30 a.m.. 11:00 a.m. to 1:00 
p.m. and 4:00 p.m. to 5:30 p.m.) 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
I time._ 40.00 24.00 14.00 10.00 7.00 

26 times.. 38.00 22.80 13.30 9.50 6.65 
52 times.. 36.00 21.60 12.60 9.00 6.30 

104 times.. 32.00 19.20 11.20 8.00 5.60 
260 times.. 28.00 16.80 9.80 7.00 4.90 
500 times.. 24.00 14.40 8.40 6.00 4.20 

CLASS "13" 
(8:31 a.m. to 10:59 a.m. and 1:01 p.m. to 

3:59 p.m.) 
I time.... 38.00 22.80 13.30 9.50 6.65 

26 times.. 36.00 21.60 12.60 9.00 6.30 
52 times.. 32.00 19.20 11.20 8.00 5.60 

104 times.. 28.00 16.80 9.80 7.00 4.90 
260 times.. 24.00 14.40 8.40 6.00 4.20 
500 tinsel.. 20.00 12.00 7.00 5.00 3.50 

CLASS "C" 
No nighttime broadcast available. 

CLASS "D" 
PART I 

(•6:30 a.m. [or alga-on] to 7:29 a.m. and 5:31 
p.m. to t7:00 p.m. [or sign-off) 1 

1 time.... 40.00 24.00 14.00 10.00 7.00 
26 times.. 38.00 22.80 13.30 9.50 6.65 
52 times_ 36.00 21.60 12.60 9.00 6.30 
104 Urnes„ 32.00 19.20 11.20 8.00 5.60 
260 times.. 28.00 16.80 9.80 7.00 4.90 
500 times.. 24.00 14.40 8.40 6.00 4.20 

(a) For earlier alga-on hours .April through Sep' 
(ember. see Part II. 
(t) For later sign-off hours May through July, 
ceo Part II. 

PART II 
(Prior to 6:30 a.m, and after 7:00 p.m. de-

pending on sunrise and sunset hours) 
1 time.... 38.00 22.80 13.30 9.50 6.65 

26 times.. 36.00 21.60 12.60 9.00 6.30 
52 times. 32.00 19.20 11.20 8.00 5.60 

104 times.. 28.00 16.80 9.80 7.00 4.90 
280 times.. 24.00 14.40 8.40 6.00 4.20 
500 times_ 20.00 12.00 7.00 5.00 3.50 

9. PARTICIPATING PROGRAMS 
"The Percolator Patror-6:00 am-noon Mors thru 
Fri. 1-minute participation 4.00. 
"Sharp's Shangri-La"-2:00-4:00 pm. 1-minute par-
ticipation 3.80. 
"Sharp's Shennanigans"-4:00-5:00 pm. 1-minute 
participation 4.00. 
"The Itoad Show"-5:00-6:00 pm. 1-minute partici-
pation 4.00. 
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FLORIDA 

NAPLES (I AM; 1 FM) 
Collier County-Map Location G-9 

See SRDS consumer market reap and data at begin-
ning of the State 

WN FM (FM) 
1962 

au Fun] 
Subscriber to the NAB Radio Code 

Media Code 4 210 5265 5.00 
Palmer Broadcasting Co., Radio Rd., Naples, Fla. 

33940. Phone 813-649-9101. 
STATION'S PROGRAMMING DESCRIPTION 

WNFM (I'M): MUSIC: 2 Instrumentals for each 
vocal. News on hour, 5 min local news and weather 
at 7:30, 8:30 & 9:30 am, M-Sat, 12:30 pm & 5:30 
pm, M-F. Daily business trends 5:05 pm. Concert 
program 8:05 pm Tues, Thurs & Fri. Contact Repre-
sentative for further details. Reed 4/7/69. 

I. PERSONNEL 
President-Dr. David D. Palmer. 

2. REPRESENTATIVES 
South. Southwest-Dora-Clayton Agency, Inc. 
Florida-Edwin H. Cohen. 

3. FACILITIES 
Eltr 5.420 vv.; 94.5 mc. 
Operating schedule: 6:30 am-midnight. EST. 
Antenna ht.: 115 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 2% cash discount 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3d, 41, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21d, 22b, 23a, 24a, 24b, 24e, 

25a, 26, 27, 28e. 290. 30, 32b, 33a, 
Contracts: 40a, 41, 44b, 45. 46, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 601, 61e, 62d. 
Cancellation; 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Member: Fine Music Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 1/1/68-Reed 5/2/68. 
6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 ti 12 ti 18 tl 24 61 30U 
1 wk. ...... 4.03 3.70 3.40 3.10 2.90 2.60 
13 wk.  3.70 3.40 3.10 2.90 2.60 2.30 
26 wk_____ 3.43 3.10 2.90 2.60 2.30 2.00 
52 ....... 3.10 2.90 2.60 2.30 2.00 1.70 

8. PROGRAM TIME RATES 
FIXED TIME 

PER YR: I hr 1/2 hr 1/4 hr 10 min 5 mln 
1 x  20.00 12.00 8.00 6.50 4.00 
52 x......_.......   19.00 11.40 7.60 6.20 3.80 
104 x.._.._  18.00 10.80 7.20 5.90 3.60 
156 x. 17.00 10.20 6.80 5.60 3.40 
208 x.  16.00 9.60 6.40 5.30 3.20 
260 ..... _ .... _ 15.00 9.00 6.00 5.00 3.00 
312 1.  14.00 8.40 5.60 4.70 2.80 
364 x.  13.00 7.80 5.20 4.40 2.60 
520 x  12.00 7.20 4.80 4.10 2.40 

AM-FM DISCOUNTS 
10% discount la applied to %VHF!! (FM) contract 
buys, when advertiser has contract with WN00. 
Naples, Fla. 

WNOG 
1954 

Subscriber to the NAB Radio Code 

Media Code 4 210 5310 9.00 
I'altner Broadcasting Co., Radio Rd., Naples, Fla. 

33940. Phone 813-649-9191. 
STATION'S PROGRAMMING DESCRIPTION 

WNOG: Programmed for general interest. 
NEWS: network news on hour followed by local news. 
Weather on half hour forecast by own meteorologist. 
Community calendar at 9:15 am, 1:15 & 6:15 pm. 
3 sports reports daily plus pro, college and local 
footbalL Stock reports at noon, 4:45 pm & repeat at 
6:10 pm. MUSIC: format, 5:30-7 am. country and 
western. 7 am-10 pm, popular. 10 pm-I2M, middle-
of-the-road music. Evening programs include 5:40-6 
pm interview show, 6:30-7 pm. trader program and 
7-8 pm audience telephone discussion program. Con-
tact Representative for further details. Reed 5/1/69. 

I. PERSONNEL 
President-Dr. David D. Palmer. 
General Manager-William J. Ryan. 
Production Manager-Ed McKean. 

2. REPRESENTATIVES 
South. Southwest-Dora-Clayton Agency, Inc. 
Florida-Edwin H. Cohen. 

3. FACILITIES 
500 w.: 1270 kc• Directional, night. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15/2 Ume only: 15th of month. 

5. GENERAL ADVERTISING See eoded reputations 
General: la. 2a, 3d, 4a, 5, 6a. 7b, 8, 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 2Id, 22b, 23a. 24a. 24b, 34e, 

25a. 26, 27, 28e, 29a, 30, 32b, 33a. 
Contracts: 40a, 41. 44b. 45. 46. 51a, 51e. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 601, 61e, 62d. 
Cancellation: 70a. 70e, 71a. 72. 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 9 Elf 2/1/68-Reed 2/26/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: I wk 13 wk 26 wk 52 wit 
I ti  5.00 4.60 4.20 3.80 
6 ti  4.60 4.20 3.80 3.40 
18 ti  4.20 3.80 3.40 3.00 
30 ti  3.80 3.40 3.00 2.60 
48 ti  3.40 3.00 2.60 2.20 
100 ti  3.00 2.60 2.20 1.80 
200 ti  2.60 2.20 1.80 1.60 
300 ti  2.20 1.80 1.60 1.40 
Premium Time 7-9 am & 4:30-6:30 pm add .50 per 
spot. 

30 SECOND 
PER WK: 1 wk 13 wk 26 wk 52 wk 
1 ti.    3.75 3.45 3.15 2.85 
6 a   3.45 3.15 2.85 2.55 
18 ti  3.15 2.85 2.55 2.25 
30 ti  2.85 2.55 2.25 1.95 
48 ti  2.55 2.25 1.95 1.65 
100 ti  2.25 1.95 1.65 1.35 
200 ti  1.95 1.65 1.35 1.20 
300 tL  1.65 1.35 1.20 1.05 

10 SECOND 
1 ti.  2.50 2.30 2.10 1.90 
6 ti.  2.30 2.10 1.90 1.70 
18 ti  2.10 1.90 1.70 1.50 
30 ti  1.90 1.70 1.50 1.30 
48 ti  1.70 1.50 1.30 1.10 
100 IL  1.50 1.30 1.10 .90 
200 ti  1.30 1.10 .90 .80 
300 ti  1.10 .90 .80 .70 
Premium Time 7-9 am & 4:30-6:30 pm add .25 per 
spot. Program and spots can be combined to earn 
discounts on spots only. 

8. PROGRAM TIME RATES 
55/60 25/30 

PER YR: min min 1/4 hr 10 min 5 min 
1 a __. 35.00 21.00 14.00 10.50 7.00 
13 x_ ........... _____ 29.75 17.85 11.90 8.95 5.95 
26 X.  28.00 16.80 11.20 8.40 5.60 
52 x  26.25 15.75 10.50 7.90 5.25 
104 x  24.50 14.70 0.80 7.35 4.90 
208 x..._ ..... - ..... __ 22.75 13.65 9.10 6.85 4.55 
416 x  21.00 12.60 8.40 6.30 4.20 
1000 x  17.50 10.50 7.00 5.25 3.50 
Premium Time 7-9 am & 4:30-6:30 pm add 1.00. 

9. PARTICIPATING PROGRAMS 
LYNN BAILEY SHOW 

PER YR: lx I3x 265 52% 104x 208x 
Ea 10.00 8.95 8.60 8.25 7.90 7.55 

NEW PORT RICHEY 
Pasco County-Map Location F-6 

Peo SRDS consumer market map and data at begin-
ning of the State. 

WGUL 
1963 

R AB 

Suburiber to the NAB Radio Code 
Media Code 4 210 5355 4.00 
Richey Airwaves, Inc.. Box 1500, HWY. 19 at Avery 

Rd., New l'ort Itichey, Fla, 33552. Phone 813-
049-2285. 

I. PERSONNEL 
President-Don Armstrong. 
Station Manager-Thad Lowrey. 

3. FACILITIES 
250 w.: 1500 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See soded regulations 
General: la, 2a, 2b, 3a, Ms. 3e, 3d, 4e. 4(1, 5, 6a, 7a. 
Rate Protection: 10d, 11d, 12d, 13d, 144. 15b, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22e. 22b, 

23a, 24e, 25e, 26, 28b, 26e, 2-9b, 31. 33a. 
Contracts: 40a. 41. 42b, 41a, 45, 46, 47a, 48, 50, 

51b. 51e. 
Comb.: Cont. Discounts: 600, 60e. 601. 61b, 62a, 62d. 
Cancellation: 70s, 70e, 71a, 72, 73a, 73b. 
Prod. Services; 80. 81. 82. 
Affiliated with MBS and KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 5/1/67-Reed 5/31/67. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x.. 4.87 55 2,79 
3 L......_.........._....... . 4.02 60 x. 2.73 
4 x. 4.47 65 x__________. 2.67 

4.22 70 x___._.________ 2.60 
a_ • 4.06 75 x._ 2.53 

7 x ........3.818 L-------------------- ... 3.66 
3.41 90 x__-__.-............... 2.34 
3.25 95 x_   2.27 

25 X._. 3.18 100 x  2.20 
30 x 3 12 
35 x._. 3.06 110 x  2.07 
40 x. 2.99 115 x. 2.01 
45 x  2.92 120+   1.95 

2.86 
30 sec: (minimum 30), each_   1.62 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

13 wk minimum (1 sponsor only) 51.75 34.50 23.00 

10. SPECIAL FEATURES 
Special 5-minute News, Sports, Weather. etc. 4.14 
Time & Temperature ID's: Name and address only. 
ea .86 per day. 5 day minimum. 

NEW SMYRNA BEACH (2 AM) 
Voiotia County-Map Location G-5 

See SIMS consumer market map and data at begin-
ning of the State. 

WOGO 
1962 

Media Code 4 210 5400 8.00 
Radio New Smyrna, Inc., Smyrna Yacht Club, Box 

159, New Smyrna Beach, Fla. 32069, Phone 904-
428-5333. Other office-Starlight Room, Sun 'N 
Sand Motel, Box 2245. Daytona Beach, Fla, 32015. 
Phone 904-252-0933. 

STATION'S PROGRAMMING DESCRIPTION 
WOGO: Programmed for adults and young adults. 
4 air personalities emcee entire operation. NEWS: 
5 min local. state. national each hour. SPORTS: 
shorts on quarter hour. Weather 3 times hourly from 
US Weather Bureau. MUSIC 90%: 40% albums, 
50% singles featuring current selling popular music 
with a touch of country. Mobile equipment for 
remotes is, service area, and on-spot none reports. 
Cut in reports from major sports events such as 
racing, football, etc. News beeper reports from news-
paper reporter. Reed 8/9/67. 

I. PERSONNEL 
Gen'l & Sales Mgr.-Jay Caldwell. 

S. FACILITIES 
250 tv.; 1550 kc. Non-directional. 'Ayer channel. 
Operating schedule: 6 am-local sunset. 

4. AGENCY COMMISSION 
15% time only: 10th of following months. 

5. GENERAL ADVERTISING See coded regulations 
Genoral: lb, lb, 3a, 3e, 4b„ 4d, 5, Oa. 
'late Protection: 10b, 11c, 12c, 13b, 14b, 15a, 15b. 
Basic Rates: 20a, 21a, 21b, 22b, 23a, 24a, 24b, 24e, 

25s, 28a, 28e, 29a, 32b, 
Contracts: 40a, 41, 44b, 45, 46, 47e, 48, 51a, 51b, 

51c. 
Comb.; Cont. Discounts: 60b, 60g, 60i, Old. 
Cancellation: 70a, 70e, 71a, 72, 73b, 
Prod. Services: 80, 82. 

TIME RATES 
Elf Reed 3/31/69. 

7. PACKAGE PLANS 
ROS 

1 MINUTE 
PER WK: I wk 4 wk 13+ 
10 ti. . 3.00 2.70 2.40 
20 tL.. 2.80 2.50 2.20 
40 1.1_ 2.60 2.30 2.00 

30 SECONDS 
10 2.50 2.30 2.10 
20 tL.. - 2.30 2.10 1.90 
40 ti.  2.10 1.90 1.70 

15 SECONDS 
1.80 
1.60 
1.40 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

News on the hour. Includes open, close and 1 1-mln-
uto spot. 
Traffic __________ 5.00 Non-traffic ........-- 4.00 
News on the hour available for co-sponsor. Includes 
open, close and 30-second spot. 
Traffic 3.00 Non-traffic _______ 2.50 
Headlines on the half-hour, sports spotlight, weather. 
other features-10x 1-min. 

1.60 
1.40 
1.20 

1.40 
1.20 
1.00 

WSBB 
1951 

Media Code 4 210 5445 9.00 

Broadcaster's Inc., North Causeway. Box 130, New 
Smyrna Beach, Fla. 32069, Phone 305-428-9091. 

I. PERSONNEL 
Manager-A, L. Pruitt, 
Station Owner-A. V. Tldmore, 

3. FACILITIES 
1.000 w.; 1230 he. Non-directional. 
Operating schedule: 5:00 a.m, to midnight. EST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, S. Ga, 
Basic Rates: 20a, 23a. 
Contracts: 45. 
Cancellation: 70e. 
Affiliated with KBS and MRS Radio Networks, 
Member: Southeastern Key Market Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 1/30/67, 
6. SPOT ANNOUNCEMENTS 

lx 13x 26e 520 104x 208x 3120 
1 min 3.40 3.20 3.05 2.90 2.75 2.55 2.40 
30 sec 2.55 2.40 2.30 2.20 2.05 1.90 1.80 
20 sec spot. ea (any quantitY)--- 1,45 
100 1-min spot, ea (used within a 30 day period).. 2.00 
100 30-sec spot, ea (used within a 30 day period).. 1.50 

7, PACKAGE PLANS 
I MINUTE 

(within 30 days, 130 words maximum) 
10 plan, ea____-___ 2.90 30 plan. ea_______ 2 55 
20 plan. ea....____ 2.75 

ü SECONDS 
(within 30 days. 65 words maximum) 

10 plan, ea_________ 2.20 30 Plan. 
20 plan, ea.- . 2.05 

SATURATION PLAN 
(6 am-midnight or any 24 hour period) 

News. weather, sports, highway bulletins: 
10 5-minute programs, per day-- --• • -- 37.50 
40 spots (network shows included) only I per day. 
40 spots include 10 openings. 10 closings, 10 1-
minute de 30-second spots. 

SPECIAL WEEK-END PACKAGES 
All Ume not sold, including news, weather. musical 
programs. Sat thru Sun 1:30 pm-midnight 75.00 with 
spots recorded. 

8. PROGRAM TIME RATES 
lx 130 26x 52e 104x 2080 312x 

1 hr.__ 48.00 45.60 43.20 40.80 38.40 36.00 33.60 
1/2 hr  24.00 22.80 21.60 20.40 19.20 18.00 16.80 
1/4 hr____ 12.00 11.40 10.80 10.20 9.60 9.00 8.40 
5 min.  6.50 6.15 5.75 5.05 4.65 4.35 4.05 

OAKLAND PARK 
Broward County-Map Location H-9 

See ORDS consumer market map and data at begin-
ning of State. 

1.90 

See Fort Lauderdale-Hollywood 
(including Oakland Park, Pompano Beach) 

OCALA (3 AM; 1 FM) 
Marion County-Map Location P-5 

So. ORDS consumer market map and data at begin-
ning of the State. 

WMOP 
1953 

Media Code 4 210 5490 9.00 
WHOP, Inc.. Box 1136, Ocala. Fla. 32670. Phone 

904-622-4118. 
STATION'S PROGRAMMING DESCRIPTION 

WHOP: Family Programming. 
MUSIC: country, standard pop format. NEWS: noon-
1 pos news block with local news director. SPORTS: 
collegiate football presented live. Farm, markets, 
local nets featured. Personalities available for remote 
broadcasts. Contact Representative for further de-
tails. Rec'd 2/17/69. 

I. PERSONNEL 
Owner & Gen'! Mgr.-Jim Kirk. 
Assistant Manager-Helen Helvenston. 

2. REPRESENTATIVES 
Florida-The Robinson Company, Inc. 

S. FACILITIES 
5.000 w. days; 900 he, Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. lb, 3a, Sc, 3d, 4a, 6, 6a, 7a, 8. 
state Protection: 10h, Ilh, 12h, 13h. 11h, 15a. 
Basic States: 20b 21e. 21d, 22b, 23a, 24a, 24b, 25a, 

28c, 29a, 29b, 30, 32b. 
Contracts: 40a, 40e, 41, 44a, 44b, 46, 47e, 48, 49, 

51e. 
Comb.: Cont. Discounts: 60b, 60g, 601, 61a, 62.d. 
Cancellation: 73b. 
Prod. Services: 80. 82. 
Member: Southeastern Key Market Network, 

TIME RATES 
No. 3 Eff 5/15/68-Reed 5/23/68. 

6. SPOT ANNOUNCEMENTS 
Ix 520 156x 900x 

1 min. 5.60 4.40 3.55 2.65 
30 sec. 3.05 2.35 
10 see..._........................._  2.55 1.55 

8. PROGRAM  TE.S - 
Ix 520 1500 3000 

1 hr. 58.85 35.30 32.25 29.45 
1/4 hr._ ......  - 21.20 14.75 11.75 9.40 
10 ....... 17.10 11.20 9.15 7.05 
5 min.   12.95 9.40 7.65 5.90 

W M 0 P-FM 
1960 

Media Code 4 210 5491 7.00 
WHOP, Inc.. Box 1136, Chacal Insurance Bldg.. 

202 S. Main St., Ocala, Fla. 32670. Phone 904-
622-4118. 

STATION'S PROGRAMMING DESCRIPTION 
WMOP-FM: Programmed as background muslo dur-
ing business hours. 
Standards, general instrumentals, used through day-
time hours. Evening pace includes -general pop, 
standards, show tunes. folk music, semi - classic. 
NEWS: duplicated from AM outlet. Female daytime 
announcer. COMMERCIAL POLICY: 2 minutes 
per break with breaks separated by 15 minutes of 
music. Contact Representative for further details. 
Reed 7/13/67. 

I. PERSONNEL 
Owner & Gen'! Mgr.-Jim Kirk. 
Operations Director-Helen Helvenston. 

2. REPRESENTATIVES 
Florida-The Robinson Company, Inc. 

3. FACILITIES 
ERP 4,300 w.: 93.7 me. 
Operating schedule: 7:00 am-11:00 pm daily. EST. 
Antenna ht.: 225 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WMOP listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 5/15/68-Reed 5/23/68. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 1560 300x 
1 min.  415 3.25 2.70 2.15 
30 sec.   2,05 1.75 

8. PROGRAM TIME RATES 
Ix 52x 156x 300x 

1 hr   47.10 30.60 24.75 21.20 
1/4 hr  . 16.50 8.70 7.95 5.90 
10 min 11.75 8.85 5.90 4.70 
5 min   8.25 5.60 4.70 3.55 

WTMC 
1938 

G1E3C1 
Subseriber to the NAB Radio Code 

Media Code 4 210 5595 1.00 
WTMC, Inc., Box 897, 321 S. Magnolia St., Ocala, 

Fla. 32670. Phone 904-629-8008. 
STATION'S PROGRAMMING DESCRIPTION 

WTMC: Programmed for modern. general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
world and national every 30 min from network. Local 
news 8 times daily. MUSIC: popular, all-time hits 
and top tunes of the day. SPORTS: complete coverage 
with all high school sports year-round; basebell, bas-
ketball and football, plus college and professional 
sports. Official U. S. weather bureau substation. Farm 
market report at 6:30 am. 12:20 & 6:15 pm. Contact 
Representative for further details. Reed 11/6/68. 

I. PERSONNEL 
General Manager-Vernon Arnette. 
Operations Manager-Bill Mansfield. 
Program Director-Bill Clifford, 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Atlanta-Harry J. Cannon Associates. 

3. FACILITIES 
5.000 w. days, 1.000 w. nights: 1290 ke. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15% liane only. 

5. GENERAL ADVERTISING See ended regulations 
General: 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 
Basic Rates: 24b, 255. 
Contracts: 40a. 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60b, 60g, 601, 61a, 62d. 
Cancellation: 70a. 70e, 71a. 
Prod. Services: 80. 82. 
Affiliated oath MBS and KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 23 Elf 6/15/68--Reed 6/6/68, 
6. SPOT ANNOUNCEMENTS 
ROS: 1 min 30 sec 10 see 
1 x    3.00 2.75 2.20 
13 x____ ................... ......... 2.90 2.65 2.00 
26 z   2.80 2.55 1.90 
52 x  2.70 2.45 1.80 
156 x  2.60 2.30 1.65 
260 x  2.50 2.25 1.55 
312 x  2.40 2.05 1.40 
365 x  2.20 1.85 1.30 

(This hitting eontinued on next pap) 
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Ocala-W T M C-Continued 
B. PROGRAM TIME RATES 

1 hr 1/2 hr 25 min 
1 g 45.00 30.00 25.00 
13 x  40.00 25.00 22.00 
26 Y.._ 36.00 23.00 20.00 
52 30.00 21.00 18.00 
104 x  27.00 17.50 15.00 
156 x  25.00 15.25 13.50 
212 x  24.00 14.75 12.50 
260 x  23.00 13.75 11.75 
312 x  22.00 12.50 10.75 

1/4 hr 10 min 5 min 
17.00 12.00 8.00 
15.00 11.00 7.50 
13.50 10.00 6.50 
12.00 9.00 5.50 
10.00 7.50 5.00 
9.00 6.25 4.75 
8.50 6.00 4.50 
7.75 5.75 4.25 
7.25 5.50 4.00 

WWKE 
1957 

1:113CI 
Media Code 4 210 5580 7.00 

Greater Ocala Broadcasting Corp., Box 1056. Suite 
400, Legal Center. Ocala, Fla. 32670. Phone 904-
622-8175. 

STATION'S PROGRAMMING DESCRIPTION 
WWKE: Programmed for mass appeal. 
MUSIC: features current hits 7 am-sign-off. AIR 
PERSONALITIES handle all segments and taped 
commercials. FARM: 6-7 am country music, weather 
reports. interviews. ENTERTAINMENT: comedy. 
quiz. TALK: swap Shop 9-9:15 am. NEWS. 5 min 
at :55. Community news at :40. 2 man news staff, 
2 mobile units. SPORTS: at :15. 5 min at 7:50 am 
& 4:50 pm. Live car races, golf reports. Contact 
Representative for further details. Rec'd 6/27/69. 

L PERSONNEL 
President-O. W. Myers. 
Executive Vice-President-Robert M. Hauck. 
Sales Manager-Charles J. Evans. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Southern-David Carpenter Company. 

S. FACILITIES 
5,000 w.: 1370 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 213. 3a, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 18. 
Basic Rates: 20b, 21a, 22b, 23a. 24b, 24e. 26, 28a. 

28e, 29a, 330. 
Contracts: 40a, 41, 42d, 44a. 45, 48, 47a. 48, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 601. 61a, 62b. 
Cancellation: 70b, 70e, 71a, 72. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 7/1/68-Reed 6/3/68, 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10 seo 
2.60 

13 x    4.60 3.70 2.30 
26 x    3.90 3.10 1.95 
52 x ................... _.....- ..... _..._... ..... 3.70 3.00 1.85 
104 x 5.40 2.70 1.10 
256 x  2.90 2.30 1.45 

1.25 
1000+   2.30 1.85 1.15 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 5 min 

1 ....... 60 35 25 12 
13 x  50 30 20 10 
26 x  40 25 15 8 
52+ 30 20 10 5 

10. SPECIAL. FEATURES 
PER WK: 601 12 LI 
5 min News at :55. ... . .. _   10 8 
2 min News at :30..._.   5 4 

DISCOUNTS 
26 wk-10% 52 wk -20% 

OKEECHOBEE 

15 ti 

se 

Okeechobee County-Map Location G-7 

See BEDS consumer market map and data at beg'. 
ning of the State. 

WOKC 
1962 

Media Code 4 210 5625 0.00 

Okeechobee Broadcasters, Inc., Box 1247, Okeecho-
bee. Fla. 33472. Phones 813-763-3181. 3443. 

I. PERSONNEL 
President--Charles C. Castle. 
Vice Pres. & Gen'l Mgr.-William A. Stokes. 
Sales Manager-Al Stokes. 

2. REPRESENTATIVES 
Southeast, Southwest-C. K. Beaver & Associates, 

Inc. 
Miami-Edwin H. Cohen. 

3. FACILITIES 
1.000 w.; 1570 kc. Non-directional. 
Operating schedule: 7:15 am-5:30 pm daily. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 

TIME RATES 
No. 5 Eft 9/1/68-Rec'd 3/31/69. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 528 78e 151e 912x 624x 

1 min 3.45 3.35 3.25 3.10 2.95 2.60 2.10 1.75 
30 sec 2.30 2.25 2.20 2.10 1.95 1.85 1.75 1.40 

8. PROGRAM TIME RATES 
lx I3x 520 78x I56x 312x 624g 

1 hr...____ 41.00 39.24 36.25 34.20 30.20 24.15 20.00 
1/2 hr  25.30 24.65 22.75 21.50 18.95 15.20 12.00 
1/4 hr. 13.80 13.45 12.45 11.75 10.35 8.30 6.25 
5 min.  9.20 9.00 8.30 7.85 6.90 5.55 4.25 

ORANGE PARK 
Clay County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WAYR 
1950 

e 
Media Code 4 210 5670 6.00 
Dan Richardson. Box 398, Orange Park, Fla. 32073. 
Phones 305-264-6655: 305-768-5504. 

I. PERSONNEL 
Owner-Dan Richardson. 
Manager-T. J. Tidwell. 
Production Manager-Ken Sparks. 

3. FACILITIES 
1.000 w. days: 550 he. Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent only; 10th of following month. 

5. GENERAL. ADVERTISING See ended regulations 
General: lb. 3a. 3d. 4b, 4d, 6a, 8. 
Rate Protection: 10h, Ilh, 12h, 13h, 14e, 15b. 
Basle Rates: 21a. 
Contracts: 41, 42d. 
Comb.: Cont. Discounts: e2d. 
Cancellation: 70a. 
Prod Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf  Reed 1/5/67. 

6. 1S4P5O_L p. L., ......ANNOUNCEMENTS...............  . 

No more than 4 per day to any account. Only 50 per 
day available. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 
55.00 35.00 22.00 14.00 

13 ti  53.50 33.50 20.00 11.00 
26 ti  51.00 32.00 19.00 10.00 
52 ti  48.00 31.00 18.00 9.00 
104 ti    48.00 30.00 17.00 8.00 
156 ti  44.00 28.00 16.00 7.50 
260 ti  42.00 27.00 15.00 7.00 
312 ti  39.00 25.00 14.00 6.00 

ORLANDO (7 AM; 5 FM) 

(including Winter Park) 
Orange County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine evtent of indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

WABR 
1954 

ORLANDO-WINTER PARK 

Media Code 4 210 5715 9.00 
Norfolk Broadcasting Corp., Box 7475, 222 Hazard 

St.. Orlando, Fla. 32804. Phone 305-425-6631. 

STATION'S PROGRAMMING DESCRIPTION 
WARR: Programmed for adults. 
3 min news every hour. Country and western music 
80%; current hits 70%, standards 30%. NEWS: 
10%: local, national and international. News. Weather 
& Sports 10%. 5 air personalities mc entire operation. 
COMMERCIAL POLICY: 18 minutes per hour maxi-
mum. Air personalities available for remote broad-
casts. store openings. sale days, etc. Contact Repre-
sentative for further details. Reed 4/8/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Paul H. Downs. 
Sales Manager-A. L. Baker. 
Program Director-Pete Lazar. 

2. REPRESENTATIVES 
Alan Turbot Associates. Inc. 

3. FACILITIES 
5.000 w. days; 1440 he, Non-owecouttot. 
1.000 w. nights. Directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 net tlme. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a, 4d, 6s. 7b, 8. 
Rate Protection: 101), 11b, 12b, 13b. 
Basic Rates: 221). 230, 24a, 26, 28a, 290. 
Contracts: 402, 420. 45. 46, 47a, 48. 
Comb.; Cont. Discounts: 60k. 61e, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Entertainment Network, 

TIME RATES 
Eff Reed 9/9/66 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10-3 pm; Sun 8 am-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER YR: lx 52x 104x 156x 
1 min  15.00 14.00 13.00 12.00 
20/30 sec  11.25 10.50 9.75 9.00 
10 ¡cc  7.50 7.00 6.50 6.00 

CLASS AA 
1 min  14.00 13.00 12.00 11.00 
20/30 sec__ 10.50 9.75 9.00 8.25 
10 sec_-__ 7.00 6.50 6.00 5.50 

CLASS A 
1 min  10.00 9.00 8.00 7.00 
20/30 see  7,50 6.75 6.00 5.25 
10 sec  5.00 4.50 4.00 3.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: 1 MINUTE 
12 01 18 ti 

AAA .._ ......... _ ...... 12.00 11.00 
AA   11.00 10.00 
A   7.00 6.00 

260x 52(lx 10400 
11.00 10.00 9.00 
8.25 7.50 6.75 
5.50 5.00 4.50 

10.00 
7.50 
5.00 

6.00 
4.50 
3.00 

9.00 
8.75 
4.50 

5.00 
3.75 
2.50 

8.00 
6.00 
4.01 

4.00 
3.00 
2.00 

24 ti 30 ti 
10.00 9.00 
9.00 8.00 
5.00 4.00 

30 SECONDS 
PER WK: 12 ti 18 ti 24 ti 30 ti 
AAA 9.00 8.25 7.50 8.75 
AA 8.25 7.50 8.75 8.00 
A   5.25 4.50 3.75 3.00 

10 SECONDS 
AAA . 8.00 5.50 5.00 4.50 
AA 5.50 5.00 4.50 4.00 

May be cross combined to earn numerical frequency. 
Not subject to retro-active discounts. 

TOTAL AUDIENCE PLAN 
PER WK: 1 min 50 see 10 see 
12 ti (4 AAA, 4 AA, 4 A)._...._. 108 81 54 
18 tl (8 AAA. 6 AA, 6 144 108 72 
24 ti (8 AAA, 8 AA, 8 168 128 84 
30 ti (10 AAA. 10 AA, 10 A)..._. 180 135 90 
30 seconds-75% earned minute rate. 
10 seconds-50% earned minute rate. 
All announcements and packages are combinable for 
frequency diamant. 

10. SPECIAL FEATURES 
NEWSCASTS 

1-1/2 x earned rate. 

WDBO W D B O-FM 
1924 MSC 

ORLANDO 

BLAIR e RADIO 
CBS Radio Network 

RAB 

Subscriber to the NAB Radio Code 
Media Code 4 210 5760 5.00 
The Outlet Company, Box 1833, 30 S. Ivanhoe Blvd., 

Orlando. Fla, 32802, Phone 305-241-1491. TELEX 
810-850-0141. 

I. PERSONNEL 
Chrmn. of Ed.-Joseph S. Sinclair. 
Vice-Pres. & Gen'l Mgr.-Carl F. Heiberg. 

2. REPRESENTATIVES 
Blair Radio, 

3. FACILITIES 
5.000 w.; 580 he. Directional-night only. 
Operating schedule: 24 hours daily. EST. 
14'M FACILITIES ERP 25,000 w.: 92.3 me. 
Operating schedule: 5:30-1:05 am daily. EST. 
Antenna ht.: 600 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

S. GENERAL ADVERTISING See «nett regulations 
General: la, 211. la. 4a, 4d, 5, 6a, 7b, 8, 
Bate Protection: 10b, 1113, 12b, 13b, I4b, 15a, 
Basle Rates: 2Id, 22b, 23a, 24e, 25a. 26, 27, 30. 32b, 

33a, 
Contracts: 40a, 41. 42b, 45. 48. 47a, 49, 51a. 
Comb.: Cont. Discounts: 60b, 60f, 61a, 62d, 
Cancellation: 70a, 70e, 71a, 72, 73e. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS and Blair Represented Network. 

TIME RATES 
No. 16 Eft 4/1/69-11ec'd 3/24/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat 10 am-/ pm. 
B-Mon thru Sat 7-10 pm: Sun noon-7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: 
(*) 

I min 30.00 
30 sec 25.80 
ID's.. 18.00 

I ti 6 ti 12 tl 
27.00 25.00 23.00 
21.60 20.00 18.40 
16.20 15.00 13.80 

CLASS AA 
1 min 23.00 20.00 18.00 17.00 16.00 
30 sec 18.40 16.00 14.40 13.60 12.80 
ID's_ 13.80 12.00 10.80 10.20 9.60 

CLASS A 
1 min 20.00 17.00 15.00 14.00 13.00 
30 sec 16.00 13.60 12.00 11.20 10.40 
ID's.... 12.00 10.20 9.00 8.40 7.80 

CLASS B 
1 min   15.00 13.00 11.00 10.00 9.00 
30 sec   12.00 10.40 8.80 8.00 7.20 

. 5.40 
A.LL OTHER TIMES 

1 min ...._ 12.00 10.00 8.00 7.00 6.00 
30 sec   9.60 8.00 6.40 5.60 4.80 
ID's.... ..._  7.20 6.00 4.80 4.20 3.60 

(') Specified position. 
All spots staggered within time perlod except 
fled position. 

10. SPECIAL FEATURES 
AAA AA 

Newscasts 30 
(t) All other times. 

Farm & Grove Report - Mon thru Sat 
Full sponsorship  20 1 min spot.  

DISCOUNTS 
52 wk-8% 

WHO() 
1947 

ORLANDO 

18 ti 
21.00 
10.80 
12.60 

24 ti 
20.00 
16.00 
12.00 

30 tl 
19.00 
15.20 
11.40 

15.00 
12.00 
9.00 

12.00 
9.60 
7.20 

8.00 
6.40 
4.80 

5.00 
4.00 
3.00 

sped-

A D (t) 
23 20 15 12 

5:50-6 am: 
_ 12 

American Information Ntwk 
The Eastman Station 

Media Code 4 210 58504.00 

WHOO Radio, Inc., Radio WHO() Road. Orlando, 
Fla. 32808. Phone 305-295-3990. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Robert F. Hood. 
General Sales Manager--J. Douglas Coombs. 
Program Director-Mac Curtis. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

FLORIDA 
3. FACILITIES 

50.000 w, days excepting 10,000 w. during critical 
sunrise and sunset hours, Programs Test Authoriza-
tion (March 26, 1968), 5,000 w. nights; 990 ke. 
Directional-night only. 

Operating schedule: 24 hours daily. SST. 
4. AGENCY COMMISSION 

15/0 net time: rendered on 1st. 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2a, 3a, 4a, 5. Ga, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15c. 
Basic Rates: 20. 21c, 24b, 24e, 25s, 28e. 33d. 
Contracts: 40a. 40e. 42a, 42e, 43, 44a, 45, 48, fre. 

51b. 51c. 
Comb.; Cont. Discounts: 80a, 81a, 82b. 
Cancellation: 70b. 70d. 
Prod. Services: 81 82. 
Affiliated with American Information Network. 
WHOO and WHOO-FM schedules combine for fre-
quency discounts. 

TIME RATES 
No. 11 Eft 6/1/69-Reed 5/1/69. 

I-Mon thru Sat 6-10 am & 9-7 pm. 
II-Mon thru Sat 10 am-3 pm, 

other times. 
6. SPOT ANNOUNCEMENTS 

SECTION I 
PER WK: I ti 12 tl 18 ti 24 tl 
1 min  19.00 16.00 15.00 14.00 
30 sec  15.20 12.80 12.00 11.20 
10 sec  9.50 8.00 7.50 7.00 

SECTION II 
1 min  16.00 13.00 12.00 11.00 
30 see  12.80 10.40 9.60 8.80 
10 see  8.00 6.50 6.00 5.50 

SECTION III 
1 min  12.00 10.00 9.00 9.00 
30 sec  9.60 8.00 7.20 6.40 
10 sec  6.00 5.00 4.50 4.00 

7. PACKAGE PLANS 
BEST BUY PLANS 

Not combinable to other weekly plans for added fre-
quency. 1 min 
Plan A-30 ti (15 I, 10 II, 5 III), ea  10 
Plan B-15 ti (8 I, 5 II. 2 III), ea  12 
30 sec: 80% of 1-min. 
10 sec: 50% of 1-min. 
All spots other than Best Buy Plan combine with 
WHOO-F5I for frequency discounts. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-4% 52 wit-8% 

RATEHOLDER 
Minimum wkly sched of 6 1-min spots 6 am-mid-
night Mon thru Sun necessary to maintain consee wk 
advertising. 

8. PROGRAM TIME RATES 
5 min-1-1/2 x 1-min. 

WHOO-FM 
1952 

ORLANDO 

American FM Network 
ODD F IMO 

Media Code 4 210 5851 2.00 
WHO() Radio, Inc., Radio 1V1100 Road, Orlando, 

Fla. 32808. Phone 305-295-3990. 
I. PERSONNEL 
Vice-Pres. & Gen'i Mgr.-Robert F. Hood. 
Station Manager-Cecil West. 
Sales Manager-Claude Anderson. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
ERP 59,000 w.: 96.5 me. Stereo. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 493 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 thne only. 

5. GENERAL ADVERTISING See coded regulatione 
General: la. 2a, 3. 4a. 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15b. 
Basle Rates: 20a. 21e, 24b, 241. 25a, 28e, 33e. 
Contracts: 40a, 40e, 42a, 42e. 43, 44a, 45, 46. 47e. 

51b. 51e. 
Comb.: Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70b, 70d. 
Prod. Services: 80. 82. 
Affiliated with American FM Network, 
Member: Bluegrass Broadcasting Co.. Inc. 
WHOO-FM and WI100 schedules combine for fre-
quency discounts. 

TIME RATES 
No, 2 Elf 8/1/69-Reed 7/7/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 12 ti 18 ti 24 ti 
1 min  12 10 9 8 

CONSECUTIVE WEEK DISCOUNT 
26 wk-4% 52 wk-8% 

RATEHOLDER 
Minimum wkly ached of 6 1-min spots 6 am-mid-
night Mon thru Sun necessary to maintain consec wit 
advertising. 

WKIS W K I S-FM 
1946 1952 

ORLANDO 

NBC Radio Network 
ODD DIU F IMO 

Media Code 4 210 5895 9.00 
XIS. Inc.. Box 1353. Orlando, Fla. 32802. Phone 

305-295-0740. 

I. PERSONNEL 
Executive Vice-President-Bo Mitchell. 
General Manager-R. Bockway Smith. 
General Sales Manager-Robert Keith. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 
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FLORIDA 

Orlondo-W K I S, W K I S-FM-Continued 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 740 kg. 

DIrectIonal-night only. 
Operating schedule: 4:45-1 am. EST. 
FM-ER!' 5,500 w.; 100.3 mc. 
Operating schedule: 4:45-1 am. EST. 
Antenna ht.: 337 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time: parable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e. 31). la, 4d. 5, 6e, 7b, 8. 
Rate Protection: 10e, 11c, 12e. 13e. 14e. 
Basic Rates: 20a. 225, 23a, 24e. 25a, 26, 28b, 29e. 
Contracts: 40a, 45, 46, 47e. 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 61e, 62b, 

62e. 
Cancellation: 70e. 70e, 71a, 73a. 
Affiliated with NBC. 

TIME RATES 
Elf 8/1/68-Rec'd 0/24/68. 

AA-6:30-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: I ti 6 ti 12 ti 18 01 24 ti 
I min. - 21 18 17 16 15 
30 sec 19 16 15 14 13 

CLASS A 
1 min.  19 16 15 14 13 
30 sec   17 14 13 12 II 
20 sec: 75% of 1-min. ID's: 50% of 1-min. 

9. PARTICIPATING PROGRAMS 
Women's World-Mon thou Fri 10:05-10:55 am. Per 
wk, 100. 
Phone Contact-10 pm-1 am. Per wk, 100. 

WLOF 
1940 

ORLANDO 

mcgavren-guild 
pgw radio, inc. 

Media Code 4 210 5940 3.00 
Clarke Broadcasting Corp., Bor 15746, Broadcast 

Park, Orlando, Fla. 32808. Phono 305-203-2431. 

I. PERSONNEL. 
Exec. Vice-Pres & Gen'l Mgr.-John T. Rutledge. 
Vice•Pres. dc Gen'l Sales Mgr.-Don Welsh. 
Operations Manager-Jerry Thompson. 

2. REPRESENTATIVES 
McGarren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w.; 950 he. Directional-night only. 
Operating schedule: 24 hours daily, EST. 

4. AGENCY COMMISSION 
15/0 Ume only: monthly. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e, 4e, 4d, 5, 0a, 7b, 8. 
Rate Protection: 10b. lib. 
Basic Rates: 20e. 22b. 23e. 24e, 24b, 25a, 29a. 
Contracts: 40a, 4213. 45, 40, 47a, 48. 
Comb.; Cont. Discounts: 60c. 
Cancellation: 70e. 70e, 70e, 73e. 

TIME RATES 
Eff 4/1/69-Ree'd 3/19/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm & 7 pm-midnIght. 
11-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

I ti 12 ti 18 ti 24 01 
22.00 21.00 20.00 19.00 
18.00 17.00 16.00 15.00 
13.00 12.00 11.00 10.00 

1 WK: 
AA   
A   
11   

26 WK: 
AA   21.00 20.00 19.00 18.00 
A   17.00 16.00 15.00 14.00 
  12.00 11.00 10.00 9.00 

52 WK: 
AA.   20.00 19.00 18.00 17.00 
A   16.00 15.00 14.00 13.00 
11   11.00 10.00 9.00 8.00 

20/30 SECONDS 
AA     17.60 16.80 16.00 15.20 
A   14.40 13.60 12.80 12.00 

  10.40 9.60 8.80 8.00 
26 ‘VK: 
AA   16.80 16.00 15.20 14.40 
A   13.60 12.80 12.00 11.20 
11   9.60 8.80 8.00 7.20 

52 WK: 
AA   16.00 15.20 14.40 13.60 
A   12.80 12.00 11.20 10.40 
  8.80 8.00 7.20 6.40 

10 SECONDS 
1 WK: 
AA   11.00 10.50 10.00 9.50 
A   9.00 8.50 8.00 7.50 
B   6.50 6.00 5.50 5.00 

26 WK: 
10.50 10.00 9.50 9.00 

A . 8.50 8.00 7.50 7.00 
B .   6.00 5.50 5.00 4.50 

52 WK: 
AA   10.00 9.50 9.00 8.50 
A   8.00 7.50 7.00 6.50 
B . 5.50 5.00 4.50 4.00 

WLOQ (FM) 
1966 

WINTER PARK 

Media Code 4 210 5985 8.00 
Clarke & Rutledge. Langford Motel. Winter Park, 
Fla 32789 Phone 305-647-5557. 

I. PERSONNEL 
General Manager-John T. Rutledge. 
Operations Manager-Jerry A. Reeves. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
ERP 3.000 w.: 103.1 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 112 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 40, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 7.1b, 22b, 24e. 
Contracts: 40a, 45. 
Contb.; Cont. Discounts: 60e. 
Cancellation: 73b. 

TIME RATES 
Elf 7/14/69-Itec'd 7/14/69. 

6, SPOT ANNOUNCEMENTS 
Ix 260 52e 104x 

1 min  15 14 12 11 

WO K B 
WINTER GARDEN 

Independent Negro 
City of license, Winter Garden, Fla. 
Orlando-1011 South Division St., Orlando, Fla. 
Phone 425-1632. 

See lilting under Winter Garden, Fla. 

WO Ri 
1957 

ORLANDO 

aclarn young inc. 

RA 

Media Code 4 210 5992 4.00 

Orlando Radio and TV Broadcasting Corp.. Box 2328, 
1 N. Orange Bldg., Orlando, Fla. 32802. Phone 
305-424-8561. 

I. PERSONNEL 
President-Gordon Sherman. 
Vice-Pres. & Gen'l Mgr.-Tom Doyle. 
VIce-Prez. & Sales Mgr.-Hap lion. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
5.000 w. days; 1270 tr. Non-directional. 
Operating schedule: 6 urn-local Sunset. EST. 

4. AGENCY COMMISSION 
15/0: bille payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 3e, 4e, 5, Ou. 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, lib. 
Basic Rates: 21e, 23a, 24e. 25e, 26, 27, 31, 32b, 33e. 
Comb.; Cont. Discounts: 60e, 61a, 62b, 
Cancellation: 70b, 70d. 
Prod. Services: 80, 82. 
Affiliated with MRS and KLIS. 

TIME RATES 
Eff 6/1/66-Ree'd 5/5/66. 

6. SPOT ANNOUNCEMENTS 
SINGLE STATION AND COMBINATION RATES 
Sold in combination with ‘V111.111, Melbourne, Fla. 
AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-All other times. 
I MIN, PER WK: • 6 ti 12 tl 18 t1 24 tl 

12 11 
14 13 12 11 10 

30 SEC: 

A 12 11 10 9 8 
(•) Fixed position or less than 6 ti. 

DRIVETIME SPECIAL 
PER WK: I min 30 see 
10 AA.    13 12 

  11 9 
ID's-50% of 1-minute-te rate. 

COMBINATION RATES 
WOILT-W111111 

10 9 

-AA- -A-
PER WK: I min 30 sae I mln 30 see 
22 
6   i'; i? 18 

18 ti ........... 15 13 13 11 
24 ..... - ..... . . __..... ..... 13 11 11 9 

(*) Less than 6 times. 
ID'a-50% of 1-minute rate. 

DRIVETIME SPECIAL 
PER WK: I min 30 see 
10 AA-- 17 15 
20 AA-- 13 11 

WTLN 
APOPKA 

City of license, Apopka, Fla. 
Orlando-2701 E. Jackson St.. Orlando, Fla. 
See listing under Apopka, Fla. 

WWQS (FM) 
1967 

ORLANDO 

HERBERT E. GROSKIN 
& COMPANY 

11115FiMD 
Media Code 4 210 6000 5.00 
American Hornes Stations, Box 15550. Conroy Rd.. 

Orlando. Fla. 32808. Phone 305-295-7853. 
I. PERSONNEL 
President-Louis C. Christiansen, 
General Manager-Forrest Thompson. 
Dir. Eng. & Oper.-James Bruton, 

2. REPRESENTATIVES 
'Urban E. Groskin & Co. 

S. FACILITIES 
Eli!' 89,670 w.: 105.1 mc. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 370 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3d, 4b, 4d, 5, On. lb. 
Rate Protection: 10a, 11a, 12a, 13e, 14a, 15b, 16. 
Basic Rates: 21b, 23e, 24b, 28b. 28c, 29b. 
Contracts: 40e, 42b, 44a, 45, 47e, 51a. 
Comb.; Cont. Discounts: 60a, 62b, 62d. 
Cancellation: 70e, 70c. 71a. 73a. 
Prod. Services: 80. 81, 82. 
AM facilities: WVCF, Windemere. 
Member: Tho Groskin Group. 

TIME RATES 
No. 1 N Eft' Itec'd 12/6/67. 

6. SPOT ANNOUNCEMENTS 
lo I5x 30x 60e 125x 250x 500x 

1 mln..... ..... 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

Ix 15e 30X 60e 125x 250e 500e 
1 hr 70 67 64 61 58 55 52 
1/2 hr  53 50 48 46 44 42 40 
5 min  30 29 28 27 26 25 24 

ORMOND BEACH 
Coltish', County-Map Location (1-5 

See SRDS consumer market map and data at begin. 
ning of the State. 

See Daytona Beach 
(including Ormond Beach, South Daytona) 

PALATKA (2Am) 
Putnam County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State 

WS U Z 
1957 

Suburlber to the NAB Radio Code 
Media Code 4 210 6030 2.00 

Wayne E. Bullock. Box 668, Palatka. Fla. 32077. 
Phones 904-328-1177. 1434. 

I. PERSONNEL 
Station Manager-Wayne E. Bullock. 
Sales Manager-Elliott Bullock. 
Program Director-Clifford Kirkland, 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1.000 w. days; 800 he. Non-dIrectIonal. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable 30 days. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2b. la. 3d, 4b, 4d, 5, 6e, 7b, 8. 
Rate l'rotection: 15b. 
Basic Rates: 20b, 21a, 21b, 21c, 22e. 23b, 24b, 25e, 

26. 28b. 28c. 29e, 29b. 
Contracts: 40a, 41, 44a, 44b. 46. 47e, 51e. 51b, 51e. 
Comb.: Cont. Discounts: 60d, 60e, 601, 61a, 61b, 62b. 
Cancellation: 70e, 70c, 71e, 73e, 73b, 
Prod. Services: 80. 82. 
Affiliated with MI38 and NAB Radio Networki. 

TIME RATES 
Rates effective July I. 1958. (Card No. 

Card received July 31, 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 6 min. 1 min. 
1 time.... 36.00 19.80 11.00 7.30 2.80 

13 times_ 31.10 18.80 10.25 6.85 2.70 
36 times.. 32.40 17.80 9.70 6.45 2.50 
II times.. 30.60 16.80 9.15 6.10 2.10 
104 times.. 28.80 15.80 8.60 5.45 2.40 
156 times.. 27.00 14.80 8.05 5.40 120 
260 times_ 25.10 13.80 7.50 5.05 2.20 
312 tirres. 21.60 10.90 6.00 4.30 2.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

30 sec. or lest: 
21 per week, each    1.40 

50 or more per week, each._  1.15 

WWPF 
1947 

Media Code 4 210 6075 7.00 

Hall Broadcasting Co.. 900 Riser St., Palatka, Me. 
32077. Phone 904-325-4555. 

I. PERSONNEL 
General Manager-WIlliam R. Terry. 
Sale. Manager-H, M. Young. 

2. REPRESENTATIVES 
David Carpenter Company. 
Florida-Edwin H. Cohen. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1260 ke. 

Directional-night only. 
Operating schedule: 6:00 am-10:15 pm. EST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount_ 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e, 313, 4e, 5, 6e, 7b. 
Rate Protection: 10a, Ila, 12e. 
Basic Rates: 20a, 22b. 23a, 24b, 28e, 29a. 
Contracts: 40a, 42e, 45, 46, 47e. 
Comb.; Cont. Discounts: 60a. 60k, 61e, 61b, 61c, 62b, 

62e. 
Cancellation: 70a, 70e, 71e, 73e. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective January 27, 1964. 
Rates received January 27, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE Olt LESS 

1 ti...._..  3.00 104 ti  2 65 
13 ti........._______ 2.95 156 ti  250 
26 ti---._.-__. 2.90 260 ti._  2.15 
39 ti.- 2.85 312 ti----  2.00 
52 ti  2.80 

7. PACKAGE PLANS 
TIME SIGNALS OR ID'S 

(10 Seconds or Less) 
1 ti............,........,.....,  1.50 104 ti  1 33 
13 ti_____________ 1.48 156 U   125 
26 ti  1.45 260 ti   1.08 
39 ti ....1.43 312 ti  1.00 
52 Li  1.40 

PALM BEACH 
Palm Beach County-Map Location II-8 

See SIMS consumer market map and data at begin-
ntng of tho State. 

See West Palm Beach 
(including Lake Worth, Palm Beach and 

Riviera Beach) 

PANAMA CITY (4 AM; 2 FM) 

(including Panama City Beach) 
Bay County-Map Location B-4 

Bee SEES consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This Is not to imply 
that all of the stations provide equal coverage of the 
entire area or cities involved. It is part of the time 
buying function to determine extent of individual 
station coverage, audience delivered, etc. within the 
area. 

W D LP WP A P (FM) 
(formerly WDLP-FM) 

1940 1967 
PANAMA CITY 

Media Code 4 210 6120 1.00 
Dixie Radio, Inc., 13ox 519, Panama City. Fla. 

32401. Phone 904-763-1777. 
I. PERSONNEL 
Pres. & Gen'l 5igr.-Denver T. Brennen. 
Station Man.ager-Ken Rogers. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Busby. Finch and Woods. Inc. 

3. FACILITIES 
1,000 w.; 590 he. Directional-night only. 
Operating schedule: 4:45 am-midnight. 
FM-F,I1P 39.000 sr.: 92.5 mc. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21, 213, 3e. 3d, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: lob. Ilh, 12h, 13b, 14b, I5a. 
Basle Rates: lob, 21b. 21d, 22a, 22b, 23e, 24b, 25e, 

27, 281% 28c. 22e, 32b. 
Contracts: 40a, 41, 42e, 44e, 45, 46, 47a, 49, 51a, 

51b. 51c. 
Comb.: Cont. Discounts: 60a. 60e. 61e, 62b. 
Cancellation: 70a. 70c, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with American Contemporary Network. 
Affiliated with KISS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Kif 6/1/68-Reed 8/7/68. 

6. SPOT ANNOUNCEMENTS 
52x 104e 156e 312e 

1 min    5.90 5.45 5.10 4.75 
20 sec  4.65 4.35 4.05 3.75 

8. PROGRAM TIME RATES 
lx I3x 26e 52e I04x 156e 312e 

1/2 hr 39.50 37.50 35.50 33.50 31.50 29.50 27.50 
1/4 hr 22.50 21.25 20.00 18.75 17.50 16.25 15.00 
5 min 10.50 10.00 9.45 8.90 8.35 7.80 7.25 

WGN E 
1965 

PANAMA CITY BEACH 

Media Code 4 210 6165 6.00 
Radio Gulf, Inc.. Drawer Y. Signal Bill Country 

Club, Panama City Beach, Fla. 32401. Phone 904-
234-2074. 

I. PERSONNEL 
President-J. W. Collins. 
General Manager-Joseph It. Moore, Jr. 
Sales Manager-Ralph burgess. 

2. REPRESENTATIVES 
Miami, Fla.. Dade and Brossard Counties-
Advertising Representatives. Inc. 

S. FACILITIES 
500 w.• 1480 hr. Non-directional. 
Operating schedule: 6 am-local sunset, CST. 

4. AGENCY COMMISSION 
AU rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3e. 4e. 5, (lb, 71). 8. 
Rate Protection: 10b. 15b. 
Basic Rates: 20b, 215, 22b, 23e, 24e, 25a, 28b, 31, 

33e. 
Contracts: 44e. 45, 46, 51b. 
Comb.: Cont. Discounts: 60f, 61.a, 62b. 
Cancellation: 72. 73e. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective  . Card No. I) 

Card received June 71. 1965. 
7. PACKAGE PLANS 

SATURATION PLANS 
 Per Wk  

NO. %'/KS: 5 11 10 U 15 ti 20 ti 25 11 30 011 
2.75 2.65 2.55 2.45 2.35 2.15 

2 ...... 2.65 2.55 2.45 2.35 2.25 2.15 
4 2.55 2.45 2.35 2.25 2.15 2.05 

2.45 2.35 I' T5 2.15 2.05 1.95 
13 . 2.35 2.25 2.15 2.05 1.95 1.85 
28   2.25 2.15 2.05 1.95 1.85 1.75 
39 2.15 2.05 1.95 1.85 1.75 1.65 
52 2.00 1.90 1.80 1.70 1.60 1.50 

(Panama City continued on next page) 
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WMAI (FM) 
1961 

PANAMA CITY 

al,21 FWD 

Media Code 4 210 6210 0.00 
Mus -Air, Inc., Drawer 2116, Panama City, Fla. 

32401. Phone 305-234-3412. 
I. PERSONNEL 
General Manager-Allyn Lambes. 
Sales Manager-Jimmy Patronis. 
Chief Engineer-Bob McNulty. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
ERP 89.300 w.; 107.9 mc. 
Operating schedule: 6:00 am-midnight. CST. 
Antenna ht.: 740 ft. above average terrain. 

4. AGENCY COMMISSION 
15/5 paid in advance; 10th of following month. 

5. GENERAL ADVERTISING See «deal regulations 
General: la, 3a. 4a, 5, 6b, 7b, 8. 
Rate Protection: 10b, lib, 12b, 14b. 
Basic Rates: 21a, 22b. 23a, 245, 255, 26, 28b. 29e, 
Contracts: 40a. 42a, 44a, 45. 46. 
Comb.: Cont. Discounts: 60h, Gis. 
Cancellation: 70a, 70e. 71a, 72, 73b. 

TIME RATES 
Elf 10/1/68-Rec'd 10/9/68. 

6. SPOT ANNOUNCEMENTS 
1x 13e 26e 52e. 70e 156x 312e 

1 min 7.00 6.80 6.60 6.40 6.20 6.00 5.80 
30 sec 6.20 6.05 5.90 5.75 5.60 5.45 5.30 

8, PROGRAM TIME RATES 
Ix 13e 26a 528 78x 151e 260e 

1 hr______ 60 55 50 45 40 35 30 
1/2 hr  40 37 34 31 28 25 22 
5 min_____ 10 9 8 7 6 5 4 

WPCF 
1949 

PANAMA CITY 

Subscriber to the NAB Radio Code 
Media Code 4 210 6255 5.00 
Bay County Broadcasting Co., Box 1430. Panama 

City. Fla. 32401, Phones 904-785-6176, 6177. 
I. PERSONNEL 
Pres. á Gen"! Mgr.-E. L. Dukate. 
Sales Mgr. & Frog. Dir.-G. T. DuKate. 
Chief Engincer-Robert Byrum. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Florida-The Robinson Company, Inc. 
South. Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 
5,000 w.: 1430 kg, Directional-Separate pattern day 

and night. 
Operating schedule: 5:30 am-midnight weekdays; 6:30 
am-11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% time only: payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 3d, 4a. 5, Ca, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 16. 
Basic Rates: 22a. 221:4 23a, 24a, 24b, 24e. 25a, 26. 

27. 28b, 28c. 29a. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47e. 49, 50, 

51c. 
Comb.: Cont. Discounts: 60b, 601, 61e, 62b, 62d. 
Cancellation: 7011. 70e, 71a, 72, 73a, fob. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
Eft  Reed 7/11/66. 

6. SPOT ANNOUNCEMENTS 
A-7-8:30 am & 4:30-6:30 pm. 
B-6-7 am & 8:30 am-4:30 pm. 
C-5:30-6 am & 6:30 pm-sign-off. 

I MINUTE 20 
A BC A 

1 x.______-_.... 8 7 6 6 
DISCOUNTS 

13x- 5% 52x-15% 156x-25% 
213x-10% 78x-20% 312x-30% 

7. PACKAGE PLANS 

ROS: 
1 ti 

DISCOUNTS 
13x- 5% 52x-15% 156x-25% 
26x-10% 78x-20% 312x-30% 

ADDITIONAL DISCOUNTS 
I WK or MORE: 10 tl 15 tl 20 tl 
Earned frequency less.________ 5% 10% 15% 

WSCM 

SECONDS 
B C 
5 4 

mln 
20 
me 
5 

1958 
PANAMA CITY 

Media Code 4 210 6300 9.00 
Community Service Broadcasting, Inc., Box 4398, 
Panama City, Fla. 32401. Phone 904-234-3128. 

I. PERSONNEL 
Pres. & Can't Mgr.-Ted M. Nelson. 

2. REPRESENTATIVES 
Harry Harkins. Inc. 

3. FACILITIES 
500 w.: 1290 ke. Non-directional. 
Operating schedule: 5:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
General: la, lb, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 100. 1.1a. 15a. 
Basic Rates: 20a, 21a, 220, can, 240, ran, 20, loa, 

28e, 29a. 
Contracts: 40a, 41, 42a, 42e, 43, 44a, 44b, 45, 46, 

48, 50, 51b. 
Comb.; Cont. Discounts: 60a. 60e, 61b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 81. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 4 Eft 3/1/68-Rec'd 3/4/68. 

CST. 

6. SPOT ANNOUNCEMENTS 
lx 26e 52e 104x 260e 

1 min  2.75 2.55 2.35 2.15 1.95 
30 sec  2.00 1.80 1.50 1.25 1.10 

7. PACKAGE PLANS 
PROMOTION PACKAGES 

min 30 see 
100 ti, within 30 days. 125.00 110.00 
25 ti. within 7 days  37.50 32. 50 

8. PROGRAM TIME RATES 
I ti 26 ti 52 ti 104 ti 260 ti 

25 14.50 13.50 12.50 12.00 11.50 
1/4 hr___ .......... _ 9.00 8.10 7.60 7.20 6.50 
10 min . 8.00 7.75 7.25 6.40 6.00 

5.00 4.75 4.24 4.00 3.75 

PANAMA CITY BEACH 
Bay County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Panama City 
(including Panama City Beach) 

PENSACOLA (6 AM; 2 FM) 
Eicambla County-Man LocgUan A-3 

See SltDS consumer market map and data at begin-
ning of the State. 

WBOP 
1956 

Independent Negro 

Media Code 4 210 6345 4.00 
Tri -Cities Broadcasting Co.. Inc., Box 1466. Ill N. 

Boylan, Pensacola. Fla. 32.502. Phone 305-438-7543. 

STATION'S PROGRAMMING DESCRIPTION 
WROP: Programmed for Negro listener. MUSIC: 
popular, rock and roll, jazz and gospel. RELIGIOUS: 
20%, done by local ministers. NEWS: at :55. 
Weather on half hour. Station active In church life 
of community and activities Involving schools. Re-
mote studio available with all personalities for spe-
cial events. Contact Representative for further de-
tails. Reed 7/10/67. 

I. PERSONNEL 
General Manager-Zane D. Roden. 

2. REPRESENTATIVES 
New York, Chicago-Greener, Iliken. Sears. 
San Franclsco-Ativertising Sales West. 
Southeast-Bernard I. Ochs Co. 

3. FACILITIES 
1.000 w.: tnso he. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2a, 2b, 3a, 3b, da. 5, lia. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 22a, 25a. 
Contracts: 40a. 41, 42b. 46. 
Comb.: Cont. Discounts: 60e, Gad. 
Cancellation: 70e, 71a, 73a. 
Prod. Services: 80, 82 

TIME RATES 
Eff 5/1/69-1tec'd 4/9/69. 

AA-6-9 am & 3 pm-sign-oft. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

le 21e 52x 104x 156e 312e 624e 
1 min 10.00 9.55 9.10 8.65 8.20 7.75 7.30 
30 sec 8.10 7.75 7.40 7.05 6.70 6.35 6.00 

CLASS A 
1 min 9.00 8.60 8.20 7.80 7.40 7.00 6,60 
30 sec 7.30 7.00 6.70 6.40 6.10 5.75 5.40 

WBSR 
1946 

The Eastman Station 
Media Code 4 210 6390 0.00 
WBSR, Inc., Box 5668. WTISR Bldg., Pace Blvd. 
and Moreno St., Pensacola, Fla. 32505. Phone 904-
432-6173. 

I. PERSONNEL 
President-George P. Mooney. 
General Manager-John A. Bomar. 
Program Director-Bill Burkett. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
1,000 w.; 1450 kg. Non-directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 35, la, 4d, 5. 6b, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b, 16. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22a, 22b. 235, 

24e, 241a. 24c. 
Contracts: 40a, 41, 44a, 44b, 46, 51a. 
Comb.; Cont. Discounts: 60e. 60f. 601, 61a. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with Eastman and MRS. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 7 Eft 7/1/69-Itee'd 5/21/69. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm & 7-10 pm. 
III-Mon thru Sat 5-6 am & 10 pm-midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I ti 12 01 18 ti 24 01 
1 min  15.00 12.00 31.00 10.00 
30 see.  12.00 9.60 8.80 8.00 
10 sec 7.50 6.00 5.50 5.00 

SECTION II 
PER WK: I ti 

30 sec__ .......... 9.60 
10 sec..    6.00 

SECTION III 
1 min.......................,....,   10.00 
30 sec... 8.00 
10 sec.............-._ ........ 5.00 

7, PACKAGE PLANS 
BEST BUY PLANS-1 MINUTE 

PER WE: En 
Plan A-30 ti (151, 1011, 51I1)...._..-_-_-.. 8.00 
Plan B-15 ti (81, 511, 2111)  9.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Not combinable with other weekly plans for added 
frequency. 

5. PROGRAM TIME RATES 
5 min-1-112x 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 nk-4% 52 wk-8% 
Rateholder: Minimum wkly sched of 6 1-mln spots 6 
am-12 mid Mon-Sun necessary to maintain consec wk 
advertising. 

WCOA 
1926 

12 ti 18 ti 24 01 
10.00 9.00 8.00 
8.00 7.20 6.40 
5.00 4.50 4.00 

8.00 7.00 6.00 
6.40 5.60 4.80 
4.00 3.50 3.00 

NBC Radio Network 
R AIES 

Media Code 4 210 0435 3,00 
WCOA Radio, Inc., lion 1669, Lakewood ltd.. Pensa-

cola, Fla. 32502. Phone 904-456-5751. TWX PS 
91, 

STATION'S PROGRAMMING DESCRIPTION 
WCOA: Programmed for general Interest, with ac-
cent on adults. 
General popular music. Station personalities tell 
Jokes, comment on' passing events. etc. Local tele-
phone shows 2-2:30 pm and 7-7:30 pm weekdays. 
Local news produced by 4 man staff heard at :55, 
plus expanded 15 min reports 3 times dally. 2 mobile 
units, correspondent at state capital. Air traffic re-
ports on holiday weekends. Sports, local high school 
football and basketball, college basketball and local 
golf tournaments. Hourly program inserts include tun 
spot, sportsman of the hour, newsmaker of the hour, 
stock market report, town crier, golden oldie and 
netnork features. Contact Representative for further 
details. Rec'd 11/18/68. 

I. PERSONNEL 
Pres. & Gen'l Mer -3. McCarthy Miller. 
Mgr. dc Cot:1mq Mgr.-Bill Tenon. 
Operations Manager-David Patio*. 

2. REPRESENTATIVES 
A%ery-Knodel, Inc. 

3. FACILITIES 
5,000 w.; 1370 he. Directional-night only. 
Operating schedule: 5-12:15 am Mon thru Thurs; 24 
hours Fri thru Sun. CST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, Ca, 7b, 8. 
Rate Protection: 12b. 
Basic Rates: 22b, 23e, 25a, 26, 28a, 29a. 
Contracts: 40a, 46, 47a. 
Comb.: Cont. Discounts: 60e. 60k, 62b. 62e. 
Cancellation: 70e, 71a, 73a. 
Affiliated with NBC Radio Network, 

TIME RATES 
Elf 8/1/69-Hoed 6/30/69. 

AA-Mon thru Sat 6-9 am. 
A-Mon Qum Sat 3-7 mn. 
B-All other times. 

7. PACKAGE PLANS 
1-MINUTE WEEKLY PACKAGES 

PER WE: 6 ti 12 ti 18 ti 24 01 
AA   15.00 14.00 13.00 12.00 
A   14.00 13.00 12.00 11.00 
  11.00 10.00 9.00 8.00 
30-SECOND WEEKLY PACKAGES 

AA   12.00 11.00 10.00 9.00 
A   11.00 10.00 9.00 8.00 
  9.00 8.00 7.00 6.00 

10-SECOND WEEKLY PACKAGES 
AA   7.50 7.00 6.50 6.00 
A   7.00 6.50 6.00 5.50 
  5.50 5.00 4.50 4.00 

WCOA-FM 
1966 

CE11:1 Mum') 
Media Code 4 210 6436 1.00 
WCOA Radio, Inc., Box 1669, Pensacola, Fla. 32502. 
Phone 904-456-5751. 

I. PERSONNEL 
President-J. McCarthy Miller, 
Manager-William Tewell, 
Sales Manager-Patrick J. Hayes. 

2. REPRESENTATIVES 
Avery-Knodel, Inc, 

3. FACILITIES 
ERP 25.600 w.: 100.7 mc. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 157 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 405. 
Affiliated with NBC Radio Network. 

TIME RATES 
Elf 8/1/69-Roc'd 6/30/69, 

7. PACKAGE PLANS 
SPOT FREQUENCY PLAN-GUARANTEED TDIES 
PER WK: 1 01 25+ 
1 min  3.50 3.00 

  3.00 2.50 
ROTATING SPOTS 

(Each 2 weeks-11 ara-5 pm) 
I per day (5 per wk), per mo.  - TO 

8. PROGRAM TIME RATES 
(Each 2 weeks-10-15 min) 

Per mo (6 per wk)  - . 187.50 

FLORIDA 
10. SPECIAL FEATURES 
Morning Merry Go-Round-Mon thru Fri 6-10 am. 
Spectrum-Mon thru Fri 10 am-4 pm. 
WCOA Shoacase-Mon thru Fri 4-10 pm. 
Jazz Hour-Tues & Thora 8-9 pm. 
Adventures In Music-Sun thru Fri 10 pm-midnight, 
Per Eno, ea (25 min each sponsor). . 335 

WMEL 
1962 

Media Code 4 210 6480 9.00 
Wheeler Broadcasting, Inc., Drawer 870, Hollywood 

Blvd., Pensacola, Fla. 32502 Phone 904-433-0062, 
STATION'S PROGRAMMING DESCRIPTION 

WMEL: Programmed for adults and young adults. 
MUSIC: country and western with 1 gospel musical 
selection featured hourly at :50. NEWS: 5 min news-
cast at :55 each hour. 5 air personalities emcee en-
tire operation. Emphasis on remote broadcasts from 
shopping centers, grand openings. sponsor's stores 
featuring 5 piece country and western band. Olsen 
mike audience participation discussing Items for sale 
or trade M-Sat 10-10:15 am. Sun programming: 
emphasis on religious broadcasts and gospel music. 
COMMERCIAL POLICY: maximum 18 minutes per 
hour. Reed 10/4/67. 

I. PERSONNEL 
General Manager-Ray Talar. 
Program Director-T. Tom Toler. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
C. K. Beaver & Associates. Inc. 

3. FACILITIES 
500 w.; 610 he. Non-directional. 
Operating schedule: 5 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, la, Ga. 7b, 8. 
Rate Protection: 'Ob. 11b, 12b, 13b. 
Basic Rates: 22b, 23a, 25a, 26, 28a, 29a. 
Contracts: 40a, 46, 475, 
Comb.: Cont. Discounts: 60c, 60k, 62b, 62e. 
Cancellation: 71a. 73a. 
Affiliated with American Information Network, 

TIME RATES 
Eft 3/1/69-Reed 2/17/69. 

6. SPOT ANNOUNCEMENTS 
PER MO: 1 ti 30 ti 60 ti 90 01 120 ti 150+ 
1 min.__ 5.25 5.00 4.75 4.50 4.25 4.00 
30 sec_____ 4.75 9.50 9.25 4.00 3.75 3.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr S min 

1 ti 70.00 48.00 27.58 12.50 
13 ti    60.00 40.00 22.50 10.00 
26+   48.00 25.00 15.00 8.00 
1 year contract 10% discount. 

WNVY 
1947 

1:11:11:3 
Media Code 4 210 6525 1.00 
Pensacola Broadcasting Corp.. Plaza Office Bldg., 
Box 8098, Pensacola, Fla. 32.505, Phone 305-433-
5666. 

STATION'S PROGRAMMING DESCRIPTION 
tYNVY: Programmed for adults and young adulte. 
MUSIC: general popular, composed of 90% middle-
of-the-road and standards and 10% current hits, 
vocals and instrumentals, also comedy records. Air 
personalities, quips, and talk locally oriented. Per-
sonalities available for remote pickups. NEWS: 5 
min local and 5 coin network per hour. SPORTS: 
3 min per hour local and netnork. Live college foot-
ball. 7-9 am 2 men comedy, discussions, Interviews 
and music. 6-7 pm network news and sports. COM-
MERCIAL POLICY: 18 minutes maximum per hour. 
Contact Representative for further details. Reed 
9/25/67. 

I. PERSONNEL 
General Manager-Cleve J. Brien. 
Manager-David Nebel. 
Program Director-Kenny Glenn. 

2. REPRESENTATIVES 
McGavren-Ouild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w.; 1230 kc. Non-directional. 
Operating schedulo: 24 hours chilli. 

4. AGENCY COMMISSION 
15%; net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3e, 3d, 4a, 4e. 5, 6a, 7b. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 22a, 23e, 24b, 25a, 

28e, 29b, 30. 
Contracts: 40a, 41, 42c, 43, 44a, 44b, 47e, 49, 51a, 
Comb.; Cont. Discounts: 60a, 60c, 60e, 601, 62d, 
Cancellation: 70e, 71a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 6/1/68-Ree'd 5/28/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm & 7-10 pm; Sun 6 
am-10 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: 6 ti 12 ti 18 ti 24 ti 
AA   13.00 12.00 11.00 10.00 

11.00 10.00 9.00 
30 SECONDS 

AA   10.40 9.60 8.80 8.00 
A   9.60 8.80 8.00 7.20 

ID's: 50% of 1-min. 
B-50% of A rates. 

8. PROGRAM TIME RATES 
Ix 13e 26e 52x 

70 65 60 
43 38 33 

1/4 hr  35 30 27 25 
10. SPECIAL FEATURES 
5-min news-150% of 1-min rate. 
Rates do not include line charges. 

(Pensacola continued on next page) 
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W P EX-FM 
1960 

e R AB 

Subscriber to the NAB Radio Code 

Media Code 4 210 6570 7.00 
Frederic T. C. Brewer, Town and Country Plaza, 

Pensacola, Fla. 32505. Phone 432-4775. 

I. PERSONNEL 
Owner-Frederic T. C. Brewer. 
Operating Manager-Bob Fiske. 
Chief Engineer-Kenneth Glnther, 

3. FACILITIES 
EllP 2,460 w.; 94.1 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.-410 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net. to station. 

5. GENERAL ADVERTISING See coded regulation, 
General: 2b, 3a, 4e. 4d, 5, 7b. 
Rate Protection: 15b. 
Basic Rates: 20a. 21c. 22e. 
Limit of 6 commercials per hour. 
Affiliated with American FM Network. 

TIME RATES 
Elf  Reed 11/28/66. 

8. PROGRAM TIME RATES 
One hour per day, yearly contract, per 5 

WPFA 
1955 

Media Code 4 210 6$15 0.00 

WPFA Radio, Inc.. Box 8127, 4151 N. Pace Blvd., 
Pensacola. Fla. 32505. Phono 904-433-1141. 
STATION'S PROGRAMMING DESCRIPTION 

WPFA: MUSIC: 100% country and western. NEWS: 
at :55. Weather, Including FAA. flight forecast, at 
:20 past hour. SPORTS: 1 min sports vignettes with 
local flavor :30 mln past hour. 30 min bunting, fish-
ing and outdoor show each Thurs 4-4:30 pm. Inter-
views, coverage of special events, university football, 
remote broadcasts. Religion sign-on-noon Sun only. 
Contact Representative for further details. Rec'd 
10/29/68. 

I. PERSONNEL 
General Manager-Don Griffith. 
Operations Manager-Charles Dillard. 
Truffle Manager-Jan Nelson. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
South, Southwest-Dora-Clayton Agency, Inc. 
South Florida-Edwin II. Cohen. 

3. FACILITIES 
1.000 w. days; 790 kg. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d. 40. 5, 6e. 8. 
Rate Protection: 10e, 11a, 14e. 
Basic Rates: 20b, 21b, 21d, 22e. 23a, 24b, 25a, 28b, 

28e. 29e. 
Contracts: 40s, 41, 42e. 43. 44a. 45, 47a. 51e, Sic. 
Comb.; Cont. Discounts: 60a, 61e. 62e, 62d. 
Cancellation: 70e, 70c, 71b. 
Prod. Services: 80. 82. 
Affiliated with ILBS. 

TIME RATES 
Eff 9/1/68-Reed 10/7/68. 

6. SPOT ANNOUNCEMENTS 
Ix 250x 500, 750x 1000x 

1 8.00 7.75 7.50 7.25 7.00 
30 sec..._... 6.00 5.75 5.50 5.25 5.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x    100 60 40 15 

PERRY (2 Am) 
Taylor County-Map Location E-4 

See SUDS consumer market. map and data at begin-
ning of the State. 

WGKR 
1963 

Subscriber to the NAB Radio Code 

Media Code 4 210 6660 6.eo 
Eugene Ketring, Box 779, Hwy. 27, E., Perry. Fla. 

32347. Phone 365-457-1310. 

I. PERSONNEL 
General Manager-Eugene KetrIng. 
Station Manager-C. E. Boye. 
Program Director-B..1. Boye. 

2. REPRESENTATIVES 
Atlanta-C. K. Bearer & Associates, Inc. 

3. FACILITIES 
1.000 w.; 1310 kg. Non-directional. 
Operating schedule: Sunrise-local sunset Mon thru 
Sun. EST. 

4. AGENCY COMMISSION 
15/0 Ume and talent. only; 10th of following month. 

5. GENERAL ADVERTISING See soded regulations 
Contracts: 400. 

TIME RATES 
Rates effective -. (Card No. 1.) 
Rates received February 26, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti _ 3.00 2.60 104 1.95 1.55 
13 U.._ _ 2.70 2.30 156 U.__ 1.80 1.40 
26 ti  2.40 2.00 260 ti  1.65 1.25 
52 ti  2.10 1.70 312 1.50 1.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti..   30.00 21.00 12.00 9.00 6.00 
13 ti... 27.00 18.90 10.80 
26 ti.._...______ 24.00 16.80 9.60 
52 U.___________. 21.00 14.70 8.40 
104 tl 19.50 13.65 7.80 
156 U.._ 18.00 12.80 7.20 
260 ti...-.................... 16.50 11.55 6.60 
312 U.--..........--- 15.00 10.50 6.00 

WPRY 

8.10 
7.20 
6.30 
5.85 
5.40 
4.95 
4.50 

4.80 
4.20 
3.90 
3.60 
3.30 
3.00 

1954 
Subscriber to the NAB Radio Code 

Media Code 4 210 6705 9.00 

WPRY Radio Broadcasters, Inc., Box 821, Perry, 
Fla. 32347. Phone 305-458-1400. 

I. PERSONNEL 
Gen't Mgr. & Owner-Ira W. Brown. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 be. 

Non-directional. 
Operating schedule: 5:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 Urne only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 405, 45. 
Affiliated with KBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective January 19, 1965. (Card No. 2.) 

Card received October 8, 1965. 
6. SPOT ANNOUNCEMENTS 

1 

O. PROUHAM TIME RATES 
Ix 2x 3x 

1/2 hr  16.00 14.00   
1/4 hr.....  12.00 10.00 8.80 
5 ruln.___ 5.20 4.80 4.40 

PINELLAS PARK 
Pinellas County-Map Location E-7 

See SUDS consumer market map and data at begin. 
sting of the State. 

I min 30 Ma 
1.50 1.25 

3x 13x TFN 
12.00 

7.20 
3.60 2- 7 .-3-6 2 (0) 

See Tampa-St. Petersburg 
(including Clearwater, Dunedin, Pinellas 
Pork) 

PLANT CITY 
Hillsborough County-Map Location F-7 

See SUDS consumer market 01111) and data at begin. 
fling of the State. 

WPLA 
1949 

R A B . 

Subscriber to the NAB Radio Code 
Media Code 4 210 6750 5.00 

WPLA Broadcasting Co.. Inc.. Drawer "J.." 1601 8. 
Collins St., Plant City, Fla. 33566. Phone 813-
752-3123: 752-2476. 

I. PERSONNEL 
Gen'l & Comml Mer.-Al Berry. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles. Detroit-George T. 

Hopenell, Inc. 
Southeast-Atlanta-David Carpenter COM01117. 
Florida. Illaml-Advertising Representatives. Inn. 

3. FACILITIES 
1,000 w. days; 910 ire. Non-directIonal. 
Operating schedule: 5 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 Ume only. 

5. GENERAL ADVERTISING See coded regulations 
General: is. 2b, 30, 3d, 4e. 5, 6, 7b, 8. 
Rate Protection: 100, lia, 12a, 13a, 14e. 
Basic Rates: 20b, 21a, 21b, 22e. 22b, 23e. 24b, 25e. 

26. 28b, 28e. 29a, 29b. 33c. 
Contracts: 40a. 41, 42b, 44a, 45, 46. 47a. 48, 50, Ma, 
Comb.; Cont. Discounts: 60a. 60e. 61e, 62d. 
Cancellation: 70e, 710, 73a, 73b. 
Prod. Services: 81. 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ELT 4/1/69-Reed 4/7/69. 
6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 sec 
1 x  4.75 4.00 
26 x  4.50 3.75 
52 x  4.25 3.50 
104 x  4.00 3.25 
156 x  3.80 3.05 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN-ROS 

PER WK, EA: 1 tI II ti 26 ti 
1 min  3.60 3.40 3.20 
30 sec.   2.85 2.65 2.45 

POMPANO BEACH 
Broward County-Map Location H-9 

See SUDS consumer market map and data at begin-
ning of the State. 

1 min 30 sec 
260 x  3.60 2.85 
520 x  3.40 2.65 
1040 x  3.20 2.45 
1509 x  3.00 2.25 

66 ti 
3.00 
2.25 

See Fort Lauderdale-Holly-
wood 
(including Oakland Park, Pompano Beach) 

PORT ST. JOE 
Gulf County-Map Location C-4 

See SRDS consumer market map and data at begin. 
sting of the State. 

V/JOE 
1956 

Media Code 4 210 6795 0.00 
Big Bend Brodeasting Corp., Box 310, Port St. Joe, 

Fla. 32456. Phone 904-226-2426, 904-229-2431, 
I. PERSONNEL 
President-W. B. Dodson. 
General Manager-Bill Lyles. 
Sales Manager-Frank Roycraf L. 

3. FACILITIES 
1,000 w. days; 1080 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent; no casts discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e, 3e, 4a, 5, 6a, 7b. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 240, 25e, 26, 28b. 
Contracts: 40a. 45. 46, 47a, 48. 
Comb.; Cont. Discounts: 60e. 61e. 61b, 61c, 62b, 62e, 
Cancellation: 70a 70e. 71e. 73a. 
Sold in combination with WCNH-FM. See that 
listing for discount. 
Affiliated with KIM. 

TIME RATES 
Et! - Reed 1/30/67, 

6. SPOT ANNOUNCEMENTS 
Ix 26x 760 15Ix 260x 312x 460x 

1 min  3.00 2.50 2.25 2.00 1.35 1,30 1.25 
8. PROGRAM TIME RATES 

Ix 260 760 15Ix 260x 3I2x 480x 
1 hr_____ 25.00 22.00 20.00 17.50 15.00 --.-
1/2 hr  15.00 14.00 13.00 12.00 11.00 10.00 - 
1/4 hr  10.00 9.50 9.00 8.50 8.00 7.50 
10 min____ 7.50 7.00 6.50 6.00 5.50 5.00 
5 min.___ 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

10. SPECIAL FEATURES 
• News Service-Local. Extra charge, 5%. 

PUNTA GORDA 
Charlotte County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WCCF 
1961 

Subscriber to the NAB Radio Cods 
Media Code 4 210 6840 4.00 
Charlotte County Broadcasting Corp., Box 277, Punta 

Gorda, Fla. 33950. Phone 813-639-1188. 
Studio: Punta Gorda. Fla. 

I. PERSONNEL 
Pres. & Sales Mgr.-John C. Lott. 

2. REPRESENTATIVES 
Gene Bolles Company, 

3. FACILITIES 
1,000 w. days; 1580 Ire. Directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulation, 
General: la, 2a, 3e. 4e, 5, Ga, 7b. 
Rate Protection: 15b, 
Basle Rates: 24b, 25e, 26. 28b, 29a, 30. 
Contracts: 40e, 44a, 45, 47a. 51a. 
Comb. Cont. Discounts: 60a, 60e, 61e. 
Cancellation: 71a, 73e. 
Prod. Services: 80. 82. 
Affiliated with MRS. 

TIME RATES 
Et!   Reed 9/9/68. 

6. SPOT ANNOUNCEMENTS 
I min I') I min (.) 
6.00 4.50 260 x.   4.50 3.00 
5.75 4.25 312 x_______ 4.25 2.75 
5.50 4.00 365 x  4.00 2.50 
5.25 3.75 500 x 3 75 2.25 
5.00 3.50 1000 2._. ....... 3.25 1.75 
070 SOc 

1 x  
13 x  
26 x  
52 x  
104 x 
156 x 

(•) 30 sec or less. 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
I min (*) 

50 ti  187.50 112.50 
100 ti  325.00 175.00 

(•) 30 sec or less. 

QUINCY (i AM; 1 FM) 
Gadsden County-Map Location 1)-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WCNH 
1947 

Media Code 4 210 68859.00 
Big Bend Broadcasting Corp., Box 630, Gainer, Fla. 

32351. Phone 305-627-6700; 627-6800. 
I. PERSONNEL 

l'res. & Gee', Mgr.-William S. Dodson. 
Station Manager-Hoyt Brown. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
South-Harry J. Cannon Associates. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1230 kg. 

Non-directional. 
Operating schedule: 5:30 am-11:00 pm. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded reguli n.... 
General: lb, 2b, 3b, 4a, 4d, 5, Ga. 
Rate Protection: 10d, lie, lid. 14d, 15b. 
Basle Rates: 21b, 24b. 
Contracts: 40a. 44a. 44b. 
Comb.; Cont. Discounts: 60a, 61c, 62d. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 80. 82. 
Affiliated with 51135 and KBS. 
Discount when said with WCN1I-FM. See that list-
ing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Et! 2/15/67-Rec'd 2/20/87. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x. ...... --______ 3.00 104 x.   2.20 
13 x 2.80 156 x........  2.00 
26 x..._....,_  2.60 260 x________-..... 1.65 
52 x ... _ - .. _ ._-_ 2 50 312 x. 1.50 

7. PACKAGE PLANS _ * *NS  

30 SECOND SATURATION 
100 ti, per mo   125 
10 sec tie In with Network Sponsors, ea  1 

8. PROGRAM TIME RATES 

13 ..... 28.00 
26 x 26.00 
52 x. 22.00 
104 x 20.00 

260 16.00 
312 x    15.00 

lico I/2hr 
18.00 
16.50 
15.00 
14.00 
13.00 
12.00 
11.00 
10.00 

WC N H-FM 

1/4 hr 5 mln 
12.00 6.50 
11.00 6.00 
10.25 5.10 
9.50 5.00 
9.00 4.50 
8.50 4.00 
7.25 3.50 
6.00 3.00 

1966 
Media Code 4 210 6886 7.00 
Big Bend Broadcasting Corp_ Box 630, Quincy, Fla. 

32351. Phones 305-627-6700, 6800. 
I. PERSONNEL 
President-William S. Dodson. 
Station Manager-Hoyt E, Brown. 
Sales Manager-Margaret Chandler. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
South-Harry J. Cannon Associates. 

3. FACILITIES 
ERP 3,000 w.; 101.7 me. 
Operating schedule: 6 am-11 pm Mon thou Sat. 
EST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See WCNII listing for coded regulations. 
33-1/3% discount when sold with WCNII. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Reed 4/30/69. 
6. SPOT ANNOUNCEMENTS 

lx I3x 26x 520 156x 2600 312x 360x 
1 min 5.00 4.50 4.00 3.50 3.00 2.50 2.00 1.50 

8. PROGRAM TIME RATES 
lx 13x 26x 520 1562 260x 312x 360x 

1 hr  25.00 20.00 18.50 15.00 13.00 12.00 11.00 10.00 
1/2 hr  15.00 14.00 13.50 12.00 11.00 10.00 9.00 7.50 
1/4 hr._ 12.00 11.00 10.00 9.00 8.00 7.50 7.00 5.00 
5 min._ 7.00 6.50 6.00 5.50 5.00 4.50 4.00 3.00 

10. SPECIAL FEATURES 
Agricultural Weather Wire-regular rates plus .90 ea. 

RIVIERA BEACH 
Palm Beach County-Map Loeation H-8 

See SUDS consumer market map and data at begin-
ning of state. 

See West Palm Beach 
(including Lake Worth, Palm Beach, and 
Riviera Beach) 

ST. AUGUSTINE (2Am; FM) 
St. Johns County-Map Location G-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WETH 
1954 

Media Code 4 210 6930 3.00 
D & R Broadcasting Corp., Exchange Bank Bldg., 

Cathedral Place, SL Augustine, Fla, 32084. Phone 
904-824-1420. 

I. PERSONNEL 
General Manager-Rea L. Holman. 
Program Director-R. Holman. 
News Director-II. Davis. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1420 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time only; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 20, 3a, 4a, 5, 6a, 7b, 8. 
Rato Protection: 15b. 
Basic Rates: 20b. 21e, 22a, 23b, 29b. 
Contracts: 41, 45, 46, 47a. 
Comb.: Cont. Discounts: 600. 
Cancellation: 71e. 72. 73b. 
Prod. Services: 80, 81. 32. 

TIME RATES 
No. 5 Eft 12/1/67-Rec'd 2/1/68. 

6. SPOT ANNOUNCEMENTS 
lx 260 520 104x 260x 520X 

1 min_______ 4.00 3.00 2.70 2.50 2.25 2.00 
30 sec  3.20 2.40 2.15 2.00 1.80 1.60 

7. PACKAGE PLANS 
ROS SPOTS-IOTA 

5 ti 10 ti 15 ti 20 11 
1 mln. ........ ....... 4.00 3.00 2.70 2.50 
30 nec..........-. .... . - . 3.20 2.40 2.15 2.00 
10 sec-ID's: ...... of 1-min. 
To bu used within 7 days. 

WFOY 
1936 

Subscriber to the NAB Radio Code 
Media Code 4 210 6975 8.00 
Ponce de Leon Broadcasting Co., Box 588, Magnolia 

Ave.. St. Augustine, Fla, 22081. Phone 904-820-
3416. 

I. PERSONNEL 
General Manager-John E. Bernhard, Jr. 
Commercial Manager-Fred H. Schilling. 

(This listing continued on next page) 
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St. Augustine-W F 0 Y-Continued 
3. FACILITIES 

1.000 w. days. 250 w. nights: 1210 itc. 
Non-directional. 

Operating schedule: 6 am-12:05 pm. EST. 
Partial simulcast operation. Simulcast 9 am-noon & 
3:30-6:30 pm. For non-simulcast facilities see 
WFOY-FM. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 2b, 3a, 3d, 40. 4d. 5, 6a. 7b. 8. 
Rate Protection: 10a, 11a, 12b, 13b, 14b, 15a, 15b, 

16. 
Basic Rates: 20b. 21a, 21b. 21d. 22b, 230. 24b, 26, 

28b, 20e. 29a, 29b, 30, 32b, 33b. 
Contracts: 40a, 41, 42a. 42e, 46. 470. 51e. 
Comb.: Cont. Discounts: 60d, 60h, 601, 61a, 62b. 
Cancellation: 70a, 70e. 71b, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS and KBS. 

TIME RATES 
Elf Reed 8/26/68. 

6. SPOT ANNOUNCEMENTS 
1 min. fixed  2.50 1 min, 11.0S  2.15 

7. PACKAGE PLANS 
ROS, WITHIN 10 DAYS: 40 ti 80 tl 
1 min  80 152 
ROS. WITHIN 5 DAYS: 10 see 20 see 
50 tl  50 75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  55.00 27.50 15.00 7.50 4.50 

W F 0 Y-FM 
1965 

Media Code 4 210 6976 6.00 
Ponce do Leon Broadcasting Co.. Box 588. Magnolia 

Ave.. St. Augustine, Fla. 32084. Phone 901-829-
3416. 

I. PERSONNEL 
Pres. & Mgr.-John E. Bernhard, Jr. 
Program Director-Mrs. Frankie C. Walker. 
Sales Manager-Fred Schilling. 

3. FACILITIES 
ERP 2.650 w.; 97.7 mc. Stereo. 
Operating schedule: 9 am-midnight daily. EST. 
Antenna ht : 178 ft. above average terrain. 
Partial simulcast operation. Operated separately coon. 
3:30 pm & 6:30 pm-midnight. For simulcast facilities 
see W FOY. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 3d, 4a. 5, 65, 7b, 8. 
Rate Protection: 100, 11d, 12d, 13d, 14d. 
Basle Rates: 20a, 21d. 22a, 22b. 23a. 24e. 26, 28b. 

28e. 
Contracts: 40a. 41, 46. 47a. 48. 
Comb.: Cont. Discounts: 61b. 
Cancellation: 71b, 72. 73b. 
Prod. Services: 81. 82. 
Affiliated with CBS. 

TIME RATES 

Rates are Identical to WFOY. See that listing. 

ST. PETERSBURG 
Pinellas County-Map Location E-7 

See SRDS consumer market map and data at begin-
ning of the State. 

See Tampa-St. Petersburg 
(including Clearwater, Dunedin, Pinellas 
Park) 

SAN FORD 
Seminole County-Map Location G-8 

See SIIDS consumer market map and data at begin-
ning of the State. 

WTRR 
1947 

• 
Subscriber to the NAB Radio Code 

Media Code 4 210 7020 2.00 
WTHIL Box 1568, Seminole Broadcasting Center, 

E. Celery Ave., Sanford, Fia. 32771. Phone 305-
322-6112. 
STATION'S PROGRAMMING DESCRIPTION 

WTRR: Programmed for young adults and house-
wives, 25-45. 
AIR PERSONALITIES handle all segments. NEWS: 
every 20 min and 5 min on hour. Headlines, 
weather. sports at :20. Civic news at :40. MUSIC: 
blend of general pop and middle-of-the-road. TALK: 
11:30 am-12:30 pm weekdays. Interviews, civic news, 
commentaries. Ethnic: Negro request show and civic 
news 6:30-7:30 pm M-Sat, Sun 10:15-11 am recorded 
and live spirituals. SPORTS: local college and high 
school football, FARM: M-Sat 12:05-12:15 pm 
county agent, nome demo agent, local reports, inter-
views. COMMERCIAL POLICY; 10 minute sepa-
ration all accounts. Contact Representative for fur-
ther details. Rec'd 7/13/67. 

I. PERSONNEL 
General Manager-Myron A. Reek. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 he. 

Non-directional. 
Operating schedule: 6:00 am-midnight weekdays: 
7:00 am-10:00 Dm Sun. 

4. AGENCY COMMISSION 
15/0 time only: 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10g. 11g, 12a, 14a. 
Basic Rates: 201). 21a, 21d. 22b, 23a. 250, 28b, 28c. 
Contracts: 40a. 41. 45, 46. 470. 
Comb. Cont. Discounts: 600, 60f. 
Cancellation: 70e. 70c, 710, 72, 73a. 
Prod. Services: 81, 82. 
Rates and discounts based on volume ordered. 
Affiliated with KBS and NAS Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 7/1/66-Reed 8/29/66. 

6. SPOT ANNOUNCEMENTS 
WEEKt Y 

I ti 4 tl 701 14t1 28 tl 56 tl 112t1 
1 min 4,00 3.50 3.00 2.70 2.40 2.10 1.80 
30 sec 3.00 2.50 2.00 1.80 1.60 1.40 1.20 

MONTHLY 
30 81 50 tl 100 tl 200 tl 

1 min  2.70 2.40 2.10 1.80 
30 sec. __  1.80 1.60 1.40 1.20 

YEARLY 
300x 500x 1000x 2000x 

1 min  2.70 2.40 2.10 1.80 
30 sec  1.80 1.60 1.40 1.20 

RUN OF scrumuLE 
152 

10 per day, each..... ...... ........ _____.-_ 1.50 
50 per month, each. .. . - ....... 1.35 
100 per month, each  .. .. 1.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 mln 

1 z 40.00 24.00 14.40 7.20 

DISCOUNTS 
13x- 5%, 52x-15% 156x-30% 
26x-10% 101x-20% 260x-40% 

SARASOTA-BRADENTON 
(6 AM; 2 FM) 
Sarasota, Sarasota County-Map Location F-8 
Bradenton. Manatee County-Map Location P-7 

See SUDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered. ete. 
within the area. 

WBRD 
1957 

BRADENTON 
Media Codo 4 210 7065 7.00 
Sunshine State Broadcasting Co., Inc., Box 1038, 
Bradenton. Fla. 33505. Phone 813-746-2183. 

I. PERSONNEL 
Pres. & Mgr.-Robert R. Nelson. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Miami-Advertising Representatives. Inc. 
Philadelphia, Plttsburgh, Baltimore. Richmond, Wash-

ington, D. C.-Dome-hiesservey Co., Inc. 
3. FACILITIES 

1.000 w. days: 1420 kc. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%: no each diseount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30, 3b, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 29a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 70a. 70e, 71a, 730. 
Affiliated with ABC Network Program Service Plan. 

TIME RATES 
No. 4 Elf 1/1/69-Rec'd 12/30/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

1 x  5.15 3.15 260 x... 3.60 2.65 
26 x  4.85 3.05 312 X  3.30 2.55 
52 x  4.50 2.95 365 x. 2.95 2.45 
104 a  4.20 2.85 624 x...._..... 2.75 2.35 
156 z  3.95 95 2.75 1000 x  2.55 2.25 
10-second ID's, ea  1.65 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: 12 ti 24 ti 36 ti 48 ti 60 ti 100 ti 
1 min  52.00 98.00 140.00 175.00 200.00 325.00 
30 see  34.00 64.00 92.00 116.00 130.00 195.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 a  50.01 30.00 20.00 12.00 8.50 
26 x  46.00 27.50 18.50 11.25 8.00 
52 x  42.00 25.00 17.00 10.50 7.50 
104 X  38.00 22.50 15.50 9.75 7.00 
156 x  34.00 20.00 14.00 9.00 6.50 
260 a 30.00 18.50 11.50 8.25 6.00 
312 a  26.00 16.00 10.00 7.50 5.75 
365 x 22 00 13.50 8.50 6.75 5.50 
624 a  18.00 11.00 7.00 6.00 5.00 

10. SPECIAL FEATURES 
Newscasts-5 minutes on the hour. 

NEWSCASTS 

W B R D-FM 
1963 

BRADENTON 
Media Code 4 210 7066 5.00 
Sunshine State Broadcasting Co., Inc., Box 1038. 

Bradenton. Fla. 33505. Phone 813-746-2183. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert R. Nelson. 

2. REPRESENTATIVES 
Frederick W. Smith. 
Miami-Advertising Representatives, Inc. 

3. FACILITIES 
ERP 26,000 w.; 103.3 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 144 ft. above average terrain. 

4. AGENCY dOMMISSION 
15% on time only; no cash diamant. 

5. GENERAL ADVERTISING See coded regulations 
See WBRD listing for coded regulations. 
Affiliated with MRS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective  . (Card No. 1.) 

Card received April 22, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 se. 
1 ti  6.00 4.80 3.00 
13 ti  5.85 4.70 2.85 
27 ti  5.70 4.60 2.70 
53 ti  5.55 4.50 2.55 
105 Li  5.40 4.40 2.40 
500 ti  5.25 4.30 2.25 
750-1000 ti  5.00 4.00 2.00 

7. PACKAGE PLANS 
-1 mm- -30 sec-

PER WE: ea tot ea tot 
7 ti__-_  5.90 41.30 4.75 33.25 
14 ti  5.75 80.50 4.65 65.10 
21 ti  5.60 117.60 4.55 95.55 
28 ti  5.45 152.60 4.45 124.60 
35 ti  5.30 185.50 4.35 152.25 
42 ti  5.15 216.30 4.25 178.50 
49 ti____._ 5.00 245.00 4.15 203.35 
100 ti  4.75 475.00 4.00 400.00 

D. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  50.00 30.00 20.00 12.00 8.00 
13 ti   46.00 27.50 18.50 11.25 7.75 

  42.00 25.00 17.00 10.50 7.50 
53 ti  38.00 22.50 15.50 9.75 7.25 
105 ti_.__ ...... _   34.00 20.00 14.00 9.00 7.00 
500 Li  30.00 18.50 11.50 8.25 6.15 
750-1000 11..   26.00 16.00 10.00 7.25 6.00 

-10 sec-
ea to 

2.90 20.30 
2.85 39.90 
2.80 58.80 
2.85 74.20 
2.60 91.00 
2.55 107.10 
2.50 122.50 
2.30 230.00 

WKXY 
1949 

SARASOTA 

R AIB 

Media Code 4 210 7110 1.00 
Sarasota Broadcasting Co., P. 0. Box 2500. 2500 10tb 

St.. Sarasota, Fla. 33578. Phone 958-1151. 
I. PERSONNEL 
Pres. & Gen'i Mer-A. G. Fernandez. 
Prograta Manager-Charles Fernandez, 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 
Miami-Edwin H. Cohen. 

3. FACILITIES 
1,000 w. days, 500 w. nights: 930 Ire. 
Direetional-secarate patterns day and night. 

Operating schedule: G am-midnight. EST. 
4. AGENCY COMMISSION 

15/0 time only 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, la, 34. 4a, 4d, 5, 6a, 7b, 8 
Rate Protection: 16. 
Basic Rates: 20b, 210, 21b, 22b, 23a, 24a, 24e. 250, 

26. 27, 28c, 290. 30, 33a. 
Contracte: 400. 41, 42b, 44b, 45, 46, 47a, 48, 51a, 

51c. 
Comb.: Cont. Discounts: 605, 60d. 601. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
No. 11 Elf 2/1/69-Iteed 1/27/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

PER YE: 
1 x  6.00 260 ....... ...... 3,70 
26 x  5.70 312 z  3.60 
52 x  5.05 
104 x 4.45 520 x. 3.30 
156 a.   3.90 780 x 3.10 
208 x 3.80 1000 x 3.00 

7. PACKAGE PLANS 
1 MINUTE OR LESS 

PER WK: 
10 ti ....49.00 35 U 150 50 
12 Li 58.20 40 U .. 168.00 
15 U  72.00 50 ti. 200.00 
20 U  94.00 60 ...... ..... 234.00 
25 ti  115.00 75 U............_......_.....266.25 
30 U  133.50 
PER MO: 
40 U 178 75 ti... 300 
45 ti  198 100 ti 385 
50 U  215 125 U   450 

  252 150 ti _ 495 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 mln 5 min 
1 x...__. ........... _ ....... 60 36 24 21 15 

DISCO=S 
26x-10% 104x-15% 260x-25% 
52x-12-1/2% 156x-20% 312x-30% 

9. PARTICIPATING PROGRAMS 
Sound Off-1 minute 6.00. 

10. SPECIAL FEATURES 
5-min newscasts  6 

WSAF 
1960 

SARASOTA 

Media Code 4 210 7155 6.00 

Stewart Broadcasting Co.. Box 338, Sarasota, Fla. 
33578. Phone 813-955-3308. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Charles A. Stewart. 
SMtion Manager-Charles B. Gilmore. 
Program Director-Charles Davis. 

2. REPRESENTATIVES 
Atlanta-David Carpenter Company. 

3. FACILITIES 
1.000 w. days; 1220 he. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b. 38, 3b, 3e, 3d, 40, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 23a, 24b, 24c, 

25a, 28a, 29a. 
Contracts: 40a, 41, 42a, 43, 440. 45, 46, 47a. 48, 

49. 50. 51a. 
Comb.: Cont. Discounts: 60e. 60f, 601, 62d. 
Cancellation: 700, 70e, 71a, 72, 73b, 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff Rec'd 8/4/69. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIMES 

PER WE: 10 tl 20 ti 30 tl 40 01 
1 min  100 180 210 280 
30 sec  80 140 180 240 

FLORIDA 

WSPB 
1939 

WSPB-FM 
1966 

SARASOTA 

Mr3C1 

Subscriber to the NAB Radio Code 

Media Code 4 210 7200 0.00 
Worth Communications, Inc., Drawer Z. City Island. 

Sarasota, Fla. 33578. Phone 813-388-2131. 
I. PERSONNEL 
President-Worth Kramer. 
Vice-Pres. & Gen'i Mgr.-W. W. Van Steenburgb. 
Sales Manager-Joseph G. Fitzgerald. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
South, Southwest-Dora-Clayton Agency. Inc. 
Miami-Advertising Representatives, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kv. 

Non-directional. 
Operating schedule: 6-12:10 am. EST. 
FM-ERP 3,000 w.: 106.3 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time, 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, 2b, la, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 16, 
Basle Rates: 20b, 21a, 22b, 230. 24a, 24c, 25a, 26, 

27, 28a, 29a. 29b, 30, 33a. 
Contracts: 40a, 41, 44b, 45, 46, 47b, 48, 151a, 51e. 
Comb. Cont. Discounts: 60b, 60e, 601, 62d. 
Cancellation: 70ft, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 14 Elf 7/1/69-Ree'd 5/26/69. 
A-Mon thru Sat 6-10 am & 3-7 pm; Sun 7 am-1 Pm. 
B-Mon thru Sat 10 am-3 pm 8e 7-8 pm; Sun 1-8 pm. 
C-Mon thru Sun 8 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

PER W K: I tl 6 ti 12 tl 18 ti 24 ti 30+ 
1 min  7.50 7.15 6.75 6.40 6.00 5.65 
30 sec.  5.60 5.30 5.05 4.90 4.50 4.20 
10 sec  3.75 3.55 3.40 3.20 3.00 2.80 

CLASS B 
6.40 6.10 
4.80 4.55 
3.25 3.05 

CLASS C 
1 min  5.00 4.75 4.50 4.25 4.00 3.75 
30 sec__   3.75 3.55 3.40 3.20 3.00 2.80 
10 sec  2.60 2.50 2.35 2.20 2.10 1.95 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 39 wk-15% 52 wk-20% 
Does not apply to Full Exposure & Sat/Sun Plans. 

7. PACKAGE PLANS 
ROS FULL EXPOSURE 

(Equal number of spots in A, B & C) 
4+ CONSEC WKS: 1 min 30 see 10 seo 
Plan I, 30 ti  105.00 84.00 63.00 
Plan II, 15 ti   63.00 50.40 37.80 

SATURDAY/SUNDAY SATURATION-ROS 
(6 Sat/6 Sun) 

12 ti  50.40 37.80 25.20 

8. PROGRAM TIME RATES 
CLASS A 

PER WK: 1 hr 1/2 hr 1/4 hr 10 min 5 min 2 min 
1 tL  60.00 35.00 22.50 17.50 13.00 8.00 
6+   54.00 31.50 20.00 15.75 11.75 7.25 

CLASS B 
1 ti  54.00 30.00 19.00 
6+ ........ 48.00 27.00 17.00 

CLASS C 
1 ti  45.00 25.00 16.50 13.00 10.00 
6+   40.00 22.50 15.00 11.75 9.00 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 ,hic-10% 39 wk-15% 52 wk-20% 
Usage supplementary to origInal contract earns ap-
plicable frequency discount. 
Rates do not include talent and production charges. 

1 min  6.75 
30 sec.  5.05 
10 sec  3.40 

WTRL 
1946 

BRADENTON 

e 

5.75 
4.30 
2.90 

5.40 
4.05 
2.70 

5.05 
3.80 
2.55 

16.00 12.00 7.50 
14.50 10.75 6.75 

6.75 
6.10 

Subscriber to the NAB Radio Code 
Media Code 4 210 7245 5.00 
Fletcher-hiltehell Corp., Box 1490. Memorial Pier. 

Bradenton. Fla. 33506. Phone 746-1107, 743-1490. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-J. Ken McKendree. 
Commercial Manager-Bruce Anderson. 
Program Director-Al McCombs. 

2. REPRESENTATIVES 
Southeast-Busby. Finch and Woods, Inn, 
Miami-Edwin H. Cohen. 

9. FACILITIES 250 w.; 1490 kc. Non-directional. 
Operating schedule: 5:30 am-midnighL EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11b, 120, 13b, 140, 15b, 16. 
Basic Rates: 20a, 21a, 22b, 230. 24b, 25a, 26, 27, 

28b, 29a. 30. 
Contracts: 40a, 44a, 45, 46, 47a, 51e. 
Comb.: Cont. Discounts: 60a, 601, 61a, 62d. 
Cancellation: 71a, 72, 73a. 
Prod, Services: 80, 81, 82. 
Affiliated with MRS and KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 10 Elf 12/1/68-Rec'd 12/2/68. 
(This listing continued on next page) 
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FLORIDA 

Sarasota-Bradenton-W T R L--Continued 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
  4.85 31- x  3.40 

26 x  4.65 365 x  3.20 
52 x  4.45 730 x _ 2.85 
104 x  4.15 1000 x _ 2.55 
156 x  3.90 2000 x ... 2.30 
260 x  3.65 3000 x  2.10 

7. PACKAGE PLANS 
SATURATION PACKAGE 

PER WK: 12 ti 24 tl 36 tl 48 ti 60 ti 100 ti 
1 min  52.15 99.00 140.60 174.25 201.30 324.50 
30 sec  34.35 63.35 91.10 116.15 132.00 198.00 

8. PROGRAM TIME RATES 
lx 26x 52x I04x 156e 260x 3I2x 365x 

1 hr  48.40 44.15 40.20 36.30 33.45 30.50 27.85 25.40 
1/2 hr  30.05 27.40 26.50 24.10 21.95 19.95 18.15 16.60 
1/4 hr  19.05 17.45 15.90 14.30 13.00 11.65 10.45 9.45 
10 min 11.80 11.30 10.65 10.05 9.45 8.90 8.35 7.70 
5 min  8.45 9.15 7.70 7.20 6.95 6.50 6.05 5.75 

ID. SPECIAL FEATURES 
5-min newscasts, ea  6.00 
10-see flashes, ea  1.65 

WYND 
1961 

SARASOTA 
A Trend Station 

Media Code 4 210 7290 1.00 
Surf Row Radio, Box 3618, 2101 Hammock Pl., Sara. 

enta. Fla. 33070. Phone 812-908-55M. 
STATION'S PROGRAMMING DESCRIPTION 

WYND: Programmed for all age groups with accent 
on young adults and community involvement. 
MUSIC: current bits, top 40 with limited rhythm 
and blues, accent on station's 6 sir personalities. 
NEWS: emphasis on local news capsules 20 min be-
fore and otter each hour. Weather, emphasis on 
marine weather 10 min before and after each hour. 
Vignettes, throughout day include-community bulletin 
board. want-ads. pet petrol, stock reporta, guest 
editorials, fishing news, commuter reports, tourist 
tips, snorts shorts, telephone contest. Special pro-
grams-Sat and Sun. headstart, on min featuring 
progressive rock mush.. Sun am religious services and 
musir. rooted Representative for further details. 
Itee'd 4/2/69. 

I. PERSONNEL 
President-Lowell W. Paxson. 
General Manager-Robert Lewis. 
Sales Manager-James 7. Rinehart. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 
Florida-The IMbinsen Company. Inc. 
Pennsylvania-Dome-Messervey Co., Inc. 

3. FACILITIES 
ono w. days; 1260 hr. Directional. 
Operating schedule: ti ow-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station; 2% 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 30. 4s. 4e. 5. On. 
Rate Protection: 101. Ile. 12a. 13a. 14a. 15:. 
Beale Ratea: 20e. 21a, 22a, 23a, 24b, 24e. 25a, 28. 

27. 28a. 20e. 29a, 33b. 
Contracts: 40a. 41. 42b, 44e, 45, 46, 47a. 
Vomb.: Cont. Discounts: 60b. 
Cancellation: 70a. 70e. 73a. 
Prod. Services: 80. 02. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rer'd 8/29/68. 
6. SPOT ANNOUNCEMENTS 

lx 1 Ix 2Ix 26x 3Ix 36-40 
1 min.  6.00 5.30 4.80 4.30 3.90 3.30 
sn 4.75 4.25 3.75 2.25 2.75 2.25 
15 sec  2.75 2.50 2.25 2.00 1.75 1.50 
ID's   2.20 2.00 1.75 1,50 1.25 1.00 

8. PROGRAM TIME RATES 
lx I3x 26e 52x 104x 208x 3I2x 

1 hr.._ ....... 54.45 51.15 46.75 43.15 89.30 35.75 31.00 
1/2 lar  32.45 00.00 20.00 26.60 24.20 21.70 18.95 
1/4 hr  21.55 20.35 10.15 17.90 10.15 14.40 12.25 
10 min.  16.20 14.85 12.50 12.10 10.85 9.45 8.10 
5 min. 10.85 10.50 9.75 9.18 8.15 7.15 6.35 

DISCOUNTS 
13 vulc-4% 26 wk-7% 52 wk-10% 

SEBRING (2 AM; 1 FM) 
Richlands County-Map Location (1-7 

See SUDS consumer market map and data at begin 
fling of the State 

WAN Z (FM) 
1967 

Media Code 4 210 7310 7.00 
Envay Broadcasting Corn.. 2000 S. Lakeview Dr. 

Sebring Fla. 33870. Phone 813-385-5151. 
1. PERSONNEL 
President-Guy S. Remar. 
General Manager-Dave Faust. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3. FACILITIES 
ERP 3.000 w.; 105.5 mo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 150 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
am-noon & 1 pm-midnight Mon titra Fri; all day 
Sat & Sun. For simulcast facilities see WSEB. 

4. AGENCY COMMISSION 
15/0 time only. 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4e. 4d, 5. 6a, 7b, 8. 
Rate Protection: 10e, lle. 12e. 13e, 14e, 15b. 16. 
Basic Rates: 20a, 20b, 210, 21e. 21d, 22e, 23b, 24b, 

25a. 20. 28b, 20e. 29a, 30, 32b, 33d. 
Contracts: 40a, 41, 42b, 42d, 44e, 44b, 46, 47a, 48, 

49, 50. 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60e. 601, Ola, 61b, 

62h. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
AM facilities: WSEB. 
Sold in combination with WSEB. See that listIng. 

TIME RATES 

Rates are identical to WSEB. See that listing. 

WJCM 
1950 

Subscriber to the NAB Radio Cede 
Media Code 4 210 7335 4.00 
Communtty Enterprises, Inc.. 105 S. Commerce St., 

Sebring. Fla. 33870. Phones 813-385-7149. 7140. 
I. PERSONNEL 
General Manager-C. Wesley Ward. 
Program Director Ron Wilson. 

2. REPRESENTATIVES 
Dora-Clayton Agency. Inc. 

3. FACILITIES 
1,000 w.: 960 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 

5. 1  GENERAL ADVERTISING See coded regulations 
General: la, 2b. 35, 3b. 3e, 3d. 4a, 4d, 5. On. 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 15b. 
Basic Rates: 20b, 21a. 21b. 22b, 23a, 26, 28b. 

28c. 33b. 
Contracts: 400. 51a. 
Comb.: Cont. Discounts: 62b. 62d. 
Cancellation: 70a. 70e, 71b, 73e. 
Prod. Services: AO. 81, 82. 
Affiliated with KBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 5/1/69-Reed 6/26/69. 
6. SPOT ANNOUNCEMENTS 
PER WK: 1 min 50 see 15 see 
1 ti  4.00 3.00 1.25 
4 tl  3.50 2.50 1.15 
9-20 ti  3.00 2.00 1.00 

O. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 5 min 3 min 
1 ti  50.00 30.00 15.00 5.00 3.50 
4 tl  40.00 20.00 10.00 4.00 3.00 
6+   30.00 15.00 6.00 3.00 2.50 
20+ spots, or 10+ programs in any 1 consecutive 7-
day schedule 15% discount. 

CONTRACT DISCOUNT 
26 wk-10% 52 wk-15% 
Any combination of spot or program schedules may be 
combined to earn frequency and contract rato. 

WSEB 
1959 

Media Code 4 210 7380 0.00 
Erway Broadcasting Corp.. 2500 S. Lakeview Dr. on 
Lake Jackson, Sebring. Fla, 33870. Phone 813-385-
5151. 

I. PERSONNEL 
PresIdent-Guy S. Envoy. 
General Manager-Dave Faust. 

2. REPRESENTATIVES Gill-Perna. Inc 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1340 he. Non-direc-
tional. 
Operating schedule: 0 am-midnight. EST. 
Partial simulcast operation. Simulcast noon-I pm Mon 
titra Fri. For non-sImulcast facilities see WANZ 
(FM). 

4. AGENCY COMMISSION 
15% no time; no rash disrount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b. 3a, 3b, Sc, 3d. 4a, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14e, 15b. 
Beale Rates: 20a, 20h, 210. 21b, 21d. 22a. 23a, 24b, 

25a. 26. 28b, 29a. an. 324. 
Contracts: 40a, 41, 42b, 42d. 44a, 44b, 45, 46, 47e, 

48, 49, 50. 53e, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601. 610. 

62b 
Cancellation: 701), 70e, 71a, 72, 735, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WANZ (F5i). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 RIT 11/1/1111-Ree'd 11/14/66. 
6. SPOT ANNOUNCEMENTS 
PER WK: 6 ti 12 ti 24 ti 95+ 
1 min  4.00 3.00 2.00 1.50 
30 sec  3.00 2.00 1.50 1.00 

DISCOUNTS 
13 wk-5%. 26 wk-10% 52 wk-15% 

8. PROGRAM TIME RA f ES 
Ix 13e 26e 150e 2600 

5 min  7.50 7.00 6.50 6.00 5.50 
1/4 hr  15.00 14.00 12.00 10.00 8.00 
1/2 hr  24.00 20.00 19.00 16.00 14.00 
1 hr  40.00 30.00 22.00 25.00 20.00 

WSET1/WANZ (FM) COMBINATION 
1-1/2x regular rate. 

SOUTH DAYTONA 
Volusia County-Map Location G-5 

See SUDS consumer market map and data at begin. 
nine of the State. 

See Daytona Beach 
(including Ormond Beach, South Daytona) 

STARKE 
Bradford County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WPXE 
1957 

A Sanders Station 
Media Code 4 210 7425 3.00 
Sanders Enterprises, Inc., Drawer 520, Starke, Fla. 

32091. Phone 904-964-5001. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-John Sanders. 
Vice-Pres. & Women's Dir.-Lee (Mrs. John) Sanders. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, The. 

3. FACILITIES 
1000 w.; 1490 kr. Non-directional. 
Operating schedule: 5 am-10 pm. EST. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

s. GENERAL ADVERTISING See coded regulations 
General la, 2b, 3a, 3d. 4e, 5, 6e, 7b, 8. 
Rate Protection: 10a, 11e, 12e, 13e, 14a, 15b. 
Basle Rates: 20b, 21a, 21d, 22a, 22b, 24b, 25a, 28b, 

28e, 29e, 30, 
Contracts: 40a, 41, 44e. 45. 46, 47a. 48, 50, 55e. 
Comb.; Cont. Discounts: 60a, 61e. 62d. 
Cancellation: 70b, 70e, 71a, 72, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with KBS and MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

RIT 1/1/68-Rec'd 6/3/68. 
6. SPOT ANNOUNCEMENTS 

.1x I3x 26x 520 156x 365x 
1 min/less.... 3.75 3.50 3.25 3.00 2.75 2.50 

(•) No frequency discounts for time segments 6:30-
8:30 am. 11:30 am-1:30 pm, 4-6:30 pm. 

8. PROGRAM TIME RATES 
"Ix I3x 26e 52x I56x 965x 

1 hr  37.50 35.00 32.50 30.00 27.50 25.00 
1/2 hr  22.50 21.00 19.50 18.00 16.50 15.00 
1/4 hr_ ......   15.00 14.00 13.00 12.00 11.00 10.00 
10 min ..... _  11.25 10.50 9.75 9.00 8.25 7.50 
5 min ....... _  7.50 7.00 6.50 6.00 5.50 5.00 

r) No frequency discounts for time segments 6:30-
8:30 am, 11:30 am-1:30 pm, 4-6:30 pm. 

STUART (1 AM; 1 FM) 
Martin County-Map Location H-8 

See SltDS consumer market map and data at begin-
ning of the State. 

WMCF (FM) 
1964 

Subscriber to the NAB Radio Code 
Blue Water Broadcasting Co., Inc.. Drawer 417, 

Stuart. Fla 33494. Phone 305-287-2020, 
Media Code 4 210 7470 9.00 
STATION'S PROGRAMMING DESCRIPTION 

WMCF(F111): Programmed for adults. 
Uninterrupted middle-of-road standard music 9-
10:30 am. 3:30-5 pm. 8-9:30 pm. Classical music 
7-8 pm M-F. Special events from network, com-
mentaries. Reed 7/24/67. 

I. PERSONNEL 
Pres., Sta. Mgr. & Gen'l Mgr.-Lester M. Combs. 

9. FACILITIES 
ERP 3,000 w.; 92.7 me. Stereo. 
Operating schedule: 6:30 am-11:15 pm. EST. 
Antenna ht: 200 ft. above average terrain. 
Partial simulcast with WSTU. Programmed separtely 
9-10:30 am, 3:30-5 pm & 6:30-8:30 pm. For simul-
east operation see WSTU. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: Ib, 2a, 3d, 4a, 5, 6s, 71), 8, 
Rate Protection: 10b, 1113. 12b, 13b, 14b, 
Basic Rates: 20b, 21a. 21d, 22b, 2313, 25e. 26. 

2.8a. 290. 
Contracts: 40a, 41, 42b. 44a, 45, 46, 47e, 51b. 
Comb.; Cont. Discounts: 60h, 601, 61c, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73e. 
Prod, Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective -. (Card No. 1.) 

Card received February 2, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR 30 SECONDS 
1 it  2.50 208 ti 1.50 
26 ti  2.30 260 ti  1.40 
52 ti  2.10 312 ti  1.30 
104 ti  1.90 265 ti  1.20 
156 ti  1.70 730 ti___________ 1.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  25.00 15.00 10.00 7.50 5.00 
26 ti  23.75 14.50 9.50 7.25 IN 
52 ti  22.50 14.00 . .  
104 ti..._. ............. 21.25 13.50 8.50 6.75 4.25 
156 ti  20.00 13.00 8.00 6.50 4.00 
208 ti  10.75 12.50 7.50 6.25 9.75 
260 it  17.50 12.00 7.00 6.00 3.50 
312 .....   16.25 11.50 6.50 5.50 3.25 
365 .......   15.00 11.00 6.00 5.00 3.00 

10. 'SPECIAL FEATURES 
Newscasts: At :60 and :30-10% on local newscasts. 

WSTU 
1954 

e 
Subscriber to the NAB Radio Code 

Media Code 4 210 7515 1.00 
Blue Water Broadcasting Co., Drawer 417, Hwy. 

707. Stuart. Fla. 33494. Phone 300-287-2020. 
STATION'S PROGRAMMING DESCRIPTION 

WSTU: Programmed for adults except during teen 
requests 6:30-8:30 pm. 
Heavy emphasis on local community. 5 local news-
casts daily. Beach reports, fishing reports, woman 
personality, swap shop, stock markets, M-F. AIR 
PERSONALITIES handle all segments day and 
night. MUSIC: popular, middle-of-the-road. NEWS: 
network 5 min every 30 min with local weather tag. 
Sat: county agent, rhythm and blues music with 
Negro DJ 7-11:30 pm. Sports: Includes all local 
high school football. Rec'd 12/11/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Lester M. Combs. 

3. FACILITIES 
250 w.; 1450 kc. Non-directional. 
Operating schedule: 6:30 am-11:15 pm. EST. 
Partial simulcast operation. Simulcast 6:30-9 am, 
10:30 am-3:30 pm, 5-6:30 pm, 8:30 pm-sign-elf. For 
non-simulcast facilities see WMCF (FM). 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2e, 3d, 4a, 5, 60, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b, 15a, 
Basic Rates: 20b, 21e, 21d, 22b, 23b, 24b, 25e, 26, 

28a, 29a, 
Contracts: 400, 41, 421a, 44a, 46, 47a, 51b. 
Comb.: Cont. Discounts: 60h, 601. 61c, 62d, 
Cancellation: 70a, 70e, 71a, 72. 73e. 
Prod. Services: an. 82. 
Affiliated with SIBS and KBS. 

TIME RATES 
Na. 9 Eff I/1/68-Rec'd 12/11/67. 

6. SPOT ANNOUNCEMENTS 
I min 20/90 

2000 x  2.35 2.10 
1000 x  2.70 2.50 
730 x  2.85 2.60 
520 x  3.00 2.70 
365 x  3.40 3.00 
312 x  3.75 3.40 
260 x  4.10 3.70 
156 x  4.45 4.00 
104 x.....  4.80 4.30 
52 x  5.15 4.65 
26 x  5.50 5.00 
1 x    5.75 5.25 

7. PACKAGE PLANS 
PER WK: 100 ti 75 ti 50 ti 25 ti 
1 mln  2.80 3.00 3.15 3.50 
30/20 sec  2.50 2.70 2.85 3.00 
15 sec  1.85 2.00 2.10 2.25 

15 see 
1.65 
1.85 
2.00 
2.10 
2.35 
2.55 
2.80 
3.00 
3.20 
3.50 
3.75 
4.00 

10 tl 
3.50 
3.15 
2.35 

DISCOUNT 
4 or more come wk-5% 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

365 x  37.00 25.75 17.50 14.25 8.75 
312 x  41.00 28.50 17.75 15.75 9.35 
260 x  43.75 29.25 20.00 17.25 10.25 
156 x  49.50 33.00 23.50 18.75 11.75 
104 x  52.50 33.25 24.50 19.25 12.25 
52 x  56,00 34.3025.75 20.00 13.00 
26 X ...... _ .... 58.50 35.75 27.50 21.00 13.75 
1 x  61.50 37.00 28.50 21.50 15.25 

9. PARTICIPATING PROGRAMS 
Here's Barbara-Mon thou Fri 10-11 am. 
Trading Post-Mon thru Sat 12:15-12:30 pm. 
Fishing Reports-Mon thru Fri 6:15-6:30 Dm. 
Bongo Party-Sat 7-11:30 pm. 

260x 1041 52e 26x 13X lx 
Ea ....... 4.75 5.00 5.25 5.50 5.75 6.00 

TALLAHASSEE (4 AM; 2 FM) 
Leon County-Map Location D-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WBGM (FM) 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 210 7560 7.00 
Publishers Broadcasting Corp., Box 3127, Lake Shore 

Dr., Tallahassee, Fla, 32303. Phone 904-385-1156. 
Studio: Lakeshore Drive. 

STATION'S PROGRAMMING DESCRIPTION 

WITGM (FM): Programmed for adults, general 
audience. 
Duplicates WONS except commercial content. MUSIC: 
general popular. standards, film music, showtunes, 
middle-of-the-road. semi-classic, some folk, country 
and western. Broadway shows Sun. 9-10 pm. Serious 
music. Stun, 7-8 pm. NEWS: 5 min at 6:55 pm, 8:55 
pm. 10:55 pm. Utilize wire, network. local newsmen. 
state capitol correspondent, daily local commentary. 
Live coverage of local events. Contact Representative 
for further details. Reed 7/24/67. 

I. PERSONNEL 
President-Donald C. Price. 
Station Manager-Jan G. Rogers, 

2 REPRESENTATIVES 
Southeast-W. O. Jones, Inc. 

3. FACILITIES 
ERP 27,000 w.; 99.9 me. Stereo. 
Operating schedule: 5:30 am-midnight daily. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3c. 3d, 4a, 4d, 5, 6e, 7b. 
Rate Protection: In, 12b. 13b. 14b. 
Basle Rates: 20b, 21a, 21b, 21c. 22a, 221), 23a, 23b, 

25a, 26, 28b. 20e. 
Contracts: 400, 41, 44e, 4413, 45, 46, 47e, 48, 51e. 
Comb.: Cont. Discounts: 010. 
Cancellation: 70e, 710, 72, 73a, 73b. 
Prod, Services: RO. 81. 82. 
AM facilities: WONS. 

TIME RATES 

Elf 10/1/68-Rec'd 10/31/68. 
6. SPOT ANNOUNCEMENTS 

DAYTIME-6 am-5:30 pm 
PER MO: 10 ti 25 tl 50 ti 100 tl 
1 min  3.50 3.00 2.75 2.50 
30 sec  2.80 2.40 2.20 2.00 

NIGHT-TIME-5:30 pm-sign-off 
I min  4.75 3.75 3.40 3.00 
30 sec  3.80 3.00 2.75 2.40 

8. PROGRAM TIME RATES 
lx I3x 52x 1561 312e 

1 hr  40.00 37.50 35.00 52.00 27.00 
1/2 hr  30.00 27.00 24.00 21.50 17.00 
1/4 hr  16.00 14.75 13.50 11.50 8.75 
5 min  8.00 7.50 7.00 6.00 5.00 

WMEN 
1954 

Media Code 4 210 7605 0.00 
WPFA Radio, Inc., 338 Office Plaza, Magnolia Office 

Center, Tallahassee, Fla, 32302. Phone 904-877-
5116. 

STATION'S PROGRAMMING DESCRIPTION 

WMEN: Programmed for adults with 100% modern 
country and western format. 
NEWS: network news on hour, plus local traffic re-
ports during prime drive times. Headline news on 
half hour. Weather scope is 20 min past hour. 
SPORTS: 20 min before hour from network. FARM 
report: 6-6:15 am from the U.S. agriculture depart-
ment on Sat and Sun only. Contact Representative 
for further details. Ree'd 3/28/69. 

I. PERSONNEL 
General Manager-Charles H. Parrett°. 
Sales Manager-Guy Flanders, 
Program Director-Bill Black, 

2. REPRESENTATIVES 
Adam Young Radio. Inc. 
Dora-Clayton Agency, Inc. 
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3. FACILITIES 

5,000 w. days; 1330 be. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb, 3a, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10a, 11a, 14a. 
Basle Rates: 200, 21b, 21d, 22a, 23a, 24b, 25a, 286. 

28c. 29a. 
Contracts: 40a. 41, 42a, 43, 44a, 45. 47a, 51a, 51e. 
Comb.: Cont. Discounts: 60a, 61e, 62a, 62d. 
Cancellation: 70a, 70e, 71b. 
Prod. Services: 80. 82. 
Affiliated with KBS. 
Affiliated with American Information Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Et? 9/1/68-Reed 8/28/68. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

EA: I ti 6 ti 12 ti 18 tl 24 ti 
1 min  7.50 6.50 6.00 5.50 5.00 
20/30 sec  5.50 4.50 4.2.5 4.00 3.75 
10 see  3.75 3.25 3.00 2.75 2.50 

CLASS A 
1 min   6.50 5.50 5.00 4.50 4.00 
20/30 sec  4.00 3.75 3.50 3.25 3.00 
10 sec.  3.25 2.75 2.50 2.25 2.00 

WOMA (FM) 
1967 

Media Code 4 210 7625 8.00 
Tallahassee Appliance Corp., Duval Hotel, Talla-

hassee, Fla. 32302. Phone 904-222-1458. 
STATION'S PROGRAMMING DESCRIPTION 

WOMA (FM): MUSIC: 90% modern country and 
western. Contact Representative for further details. 
Reed 9/30/68. 

I. PERSONNEL 
Pres. & Gent Mgr.-F. W. Hazelton. 
Vice-Pres. & Sales Mgr.-Hurley W. Rudd. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Busby, Finch and Woods, Inc. 
Florida-The Robinson Company, Inc. 

3. FACILITIES 
ERP 51,000 w.; 94.9 me. 
Operating schedule: 5 am-11 pm. EST. 
Antenna ht.: 210 ft, above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 135, 14a, 15b. 16. 
Basic Rates: 200, 21a, 21b, 21c, 21d. 22a, 220, 23e. 

24a, 24e, 25a, 26, 28a, 28e, 29a. 
Contracts: 40a, 41, 45, 46, 475. 48, 51a, 51e. 
Comb.; Cont. Discounts: 600. 601, 61e, 62d. 
Cancellation: 70b, 70e, 72, 730. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Elf 7/24/67-1tee'd 7/26/67. 

7. PACKAGE PLANS 
WKLY: 501 10 ti 20 tl 30 tl 
1 min  3.75 3.50 3.25 3.00 
20/30 sec: 80% of I-min. 

WONS 
1959 

1:1131:1 
Subscriber to the NAB Radio Code 

Media Code 4 210 7650 6.00 
Publishers Broadcasting Corp., Box 3127, Tallahassee, 

Fla. 32303. Phone 904-385-1156. 
STATION'S PROGRAMMING DESCRIPTION 

WONS: Programmed for adults, general audience. 
MUSIC 80%: 75% albums, 25% singles. Primarily 
general popular with some folk, country and western. 
NEWS 10%: 30 min at 7 am & 5 pm. 15 min at 
12:15 pm. 3 min capsules at :07. Utilize wire, net-
work, local newsmen, state capitol correspondent. 
daily local commentary. Information features 10%, 
length determined by content, average 3-5 min, 
scheduled at :50. Local woman personality plus cur-
rent topics of general interest. Local and national 
stock reports. morning. noon, evening. FARM: re-
port at 6:59 am. Sports and weather included in 
news summaries. Live coverage of local events. Con-
tact Representative for further details. Reed 7/24/67. 

I. PERSONNEL 
President-Donald C. Price. 
Station Manager-Jan G. Rogers. 

2. REPRESENTATIVES 
Southeast-W. O. Jones. Inc. 

3. FACILITIES 
5,000 w. days; 1410 he. Non-directional. 
Operating schedule: 5:30 eta-local sunset. EST. 

4. AGENCY COMMISSION 
1%. 

5. 5 GENERAL ADVERTISING See coded regulations 
General: la, 20, 2b, 3a, 3e, 3d, 4a, 4d, 5, On, 7b. 
Rate Protection: 1lb. 12b. 130. 140 
Basic Rates: 20b, 21a, 210. 21e, 22a, 22b, 230, 25a, 

26, 280. 28e. 
Contracts: 40a. 41, 44a, 440, 45, 46, 47a, 48. 51a. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 131. 82. 
FM facilities: WBGM (FM). 

TIME RATES 
Eff 10/1/68-Rec'd 10/31/68. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIME 
Ix I3x 52x I56x 3I2x 500x 

1 min.  6.00 5.75 5.00 4.50 4.00 3.50 
30 sec  4.75 4.30 3.75 3.30 3.05 2.60 
Traffic Time-6-9 am & 4-6 pm add 10%. 

7. PACKAGE PLANS 
WEEKLY PACKAGE/ROS 

(Minimum 6 week) 
PER WK: 10 ti 15 ti 20 ti 25 tI 30 tl 
1 min.  4.75 4.50 4.00 3.75 3.50 
30 sec  3.80 3.60 3.20 3.00 2.80 

8. PROGRAM TIME RATES 
lx I3x 52x 156x 3I2x 

I hr. ...... _ .......... _....... 65.00 60.00 50.00 45.00 40.00 
1/2 hr  37.50 35.00 30.00 27.50 25.00 
1/4 hr  27.50 25.00 22.50 20.00 18.00 
5 min  13.50 12.50 11.50 10.50 10.00 

WTAL 
1935 

Media Code 4 210 7695 Loa 
Capitol City Broadcasting, Inc., Box 1369, 2341 

Phillips ltd., Tallahassee, Fla. 32302. Phones 904-
877-1108, 1109, 1100. 
STATION'S PROGRAMMING DESCRIPTION 

WTAL: Programmed for young adults. 
MUSIC 80%: featuring current hits from 12M-12M. 
NEWS and features 2.6%: network 15%, regional 
and local 5%. 8 air personalities and 1 remote 
broadcast unit available for remote broadcasts, store 
openings. shopping center sales days, etc. Contact 
Representative for further details. Reed 4/30/69. 

I. PERSONNEL 
Pres. & Mgr.-Wally Hoy. 
Sales Manager-Clayton Wilkie. 

2. REPRESENTATIVES 
The Devney Organization, Inc. (St. Louis, Ramos 
City-Cali Chicago Office.) 

Southeast-Davld Carpenter & Co. 
3. FACILITIES 

1.000 w. days. 250 w. nights; 1450 be. 
Non-directional. 

Operating schedule: 24 hours daily except Sun and 
midnight-5:00 am. Mon. EST. 

4. AGENCY COMMISSION 
15% en thne; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 2a, 30, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10a, 12a, 14a, 15a, 150. 
Basic Rates: 200, 22a, 220, 235. 24e. 25a, 26, MIL 

28e 29a, 30, 33e. 
Contracts: 40a, 41, 42b, 42d, 445, 44b, 46, 47a, 48, 

49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60h, 61e. 62d. 
Cancellation: 70e. 70d, 71a, 72, 73a, 730. 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf 3/1/67-Reed 1/23/67. 

7. PACKAGE PLANS 
PER WK: 1 ti 5 ti 10 ti 15 tl 20 II 25 01 
1 ..... 8.00 7.50 7.00 6.50 6.00 5.50 
30 sec: 75% of 1 min. 10 sec: 50% of 1 min. 

DISCOUNTS 
26 wk contract-5%. 52 wk contract-10%. 

WTNT 
1935 

CBS Radio Network 
C ID 

Subscriber to the NAB Radio Code 
Media Code 4 210 7740 5.00 

Tallahassee Appliance Corp.. Hotel Duval, Tallahas-
see, Fla. 32301. Phone 904-222-1450. 

I. PERSONNEL 
Pres. & Uen'l Mgr.-Frank W. Hazeiton. 
Vice-Pres. & Sales Mgr.-Hurley W. ltudd. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Busby. Finch and Woods. Inc. 
Florida-The Robinson Company, Inc. 

3. FACILITIES 
5.000 w.; 1270 hr. Directional-night only. 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lea, Ila. I2a, 13a, 14a, 150, 16. 
Basic Rates: 200, 21a, 210, 21e, 21d, 120. 22b, 23a, 

24a, 24e. 25a, 26, 28a, 28e, 29a. 
Contracta • 405, 41, 45, 46, 47a, 48, 51a, 51e. 
Comb.; Cont. Discounts: Cub. 601. 61e, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Elf 5/1/63-Rec'd 4/4/63. 

7. PACKAGE PLANS 
WKLY: 6 ti 12 ti 18 tl 24 ti 
1 min.  7.00 6.50 6.00 5.50 
20/30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 mln 

1 x  30 18 9 
Na further discounts. 

TAMPA-ST. PETERSBURG 
(16 AM; 7 FM) 
(including Clearwater, Dunedin, Pinellas 
Park) 

Tampa. Hillsborough County-Map Location F-7 
Clearwater, Dunedin, Pinellas Park, St. Petersburg, 

Pinellas County-Map Location E-7 
See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This la 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered. etc. 
within the area. 

WALT 
1946 

TAMPA 
Media Code 4 210 7785 0.00 
Daytona Broadcasting, Inc., 1902 W. Kennedy Blvd.. 

'Pampa. Fla. 33606. Phone 813-253-0861. 
I. PERSONNEL 
President-Robert M. Weeks. 
General Manager-George W. Fee. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
10.000 w. days; 1110 km. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on net charge for station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: is, 2a, 2b, 3a, 3b, 3d, 4a, 5, 6e, 7a, 8. 
Rate Protection: 106. lia. 12a, 13a, 14a. 15b, 15e. 
Basic Rates: 201% 210, 22b, 24a, 25c, 280, 28e, 29e. 

290, 33d. 
Contracts: 40a, 42b, 42d, 4414 45, 46, 47a, 48, 51e, 
Comb.; Cont. Discounts: 60b. 60e, 6Ut, 601, 61a, 
Cancellation: 760, 71e. 72, 73e, 73b. 
Prod. Services: 80, 82, 

TIME RATES 

No. 6 Eff 11/1/64-Reed 10/5/64. 

AA-Mon thru Sat 6-10 am & 3-7 Iffn• 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: I ti 6 ti 12 ti 18 ti 24 ti 
AA   14 13 12 11 10 
A   13 11 10 9 8 

30 sec: 75% of 1-min. ID's: 50% of 1-min. 

WAZE 
1959 

CLEAR WATER 

• 
Subscriber to the NAB Radio Code 

Media Code 4 210 7830 4.00 

Radio Clearwater, Inc., Gray Moss Inn Hotel, Box 
aso. liS. S. Ft. Harrison Ave., Clearwater, Fla, 
38517. Phone 813-446-8575. 

I. PERSONNEL 
General Manager-Gene Allen Robinson. 
Commercial Manager-Charles H. "Chuck" Adams 
Program Director-Fred Sanders. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 

3. FACILITIES 
500 w.; 860 kc. Directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 3d, 4a, 4d, 5, 60, 70, 8. 
Rate Protection: lita, Ila, 121, 141, 15b. 
Basic Rates: 200, 21d, 22a, 23a, 240, 25a, 28c, 29a. 
Contracts: 405. 44a, 45, 46, 47a, 50, 51e, 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
l'rod. Services: 81. 82. 

TIME RATES 
Elf 1/1/69-Reed 3/27/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 See 15 sec 
12.00 11.25 7.50 

13 x  11.25 10.50 6.75 
26 x  935 9.00 6.00 
52 a  0.00 8.25 5.50 
104 a    8.25 7.50 5.25 
156 a  7.50 6.75 
269 6.75 6.00 
520 X  6.50 5.50 
1000 x 6.00 5.15 

7. PACKAGE PLANS 
PER WK: 14 ti 28 ti 35 ti 
1 min.  126.00 231.00 262.50 
30 sec  110.25 210.00 236.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x  200.00 112.50 75.00 
13 a    150.00 90.00 67.50 
26 x  112.50 75.00 45.00 
52 x   32.50 
104 x    30.00 
156 x  
260 a  
520 x  
1000 a  

50 ti 
337.50 
300.00 

10 min 
60.00 
42.50 
32.50 
30.00 
22.50 
18.75 

70 ti 
446.25 
393.75 

FLORIDA 

WCWR 
1954 

DUNEDIN 
Media Cede 4 210 7875 9.00 
Peeples Communications Corp., Box 4608 Clearwater, 

Fla. 33518. Phone 813-784-1438. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr.-Arthur S. Karp, 
Program Director-John Anthony. 
Sales Manager-Lee Gorman. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
5,000 w.; 1470 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 5, Ga, 7a, 8. 
Contracts: 46, 47a. 

TIME RATES 
Eff 8/1/68-Rec'd 11/27/68. 

Dill/Mime-Mon thru Sat 6-9 am & 4-7 pm. 
ROS-Mon thru Sat 9 am-4 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
FIXED POS: lx 52x I04x 156x 260x 
1 min__ 13.00 12.00 11.00 10.00 9.00 
30 sec__ 10.80 10.00 9.20 8.40 7.60 
10 sec  7.50 7.00 6.50 6.00 5.50 

7. PACKAGE PLANS 
DRIVETIME-ROTATING 

PER WK, EA: 
5 ti lilt! 15 ti 20 tl 25 ti 30 tl 

1 min 8.00 7.50 7.00 6.50 6.35 6.25 
30 sec 6.60 6.20 5.80 5.40 5.28 5.20 
10 sec 4.50 4.25 4.00 3.75 3.67 3.62 

50% DRIVE/50% ROS-STA 
10 ti 20 ti 30 tl 40 tl 60 tl 

1 min. ...... 6.75 6.00 5.79 5.62 5.25 
30 sec__ ....... 5.60 5.00 4.83 4.70 4.40 
10 sec.-- ....... 3.87 3.50 3.39 3.31 3.12 

WEEKLY PLANS 
501 10 tl 20 ti 30 ti 40 ti 60 ti 

1 min 6.50 6.00 5.50 5.33 5.25 5.00 
30 sec 5.40 5.00 4.60 4.46 4.40 4.20 
10 sec 3.75 3.50 3.25 3.16 3.13 3.00 

WDAE 
1922 

TAMPA 

3I2x 
8.00 
6.80 
5.00 

40 ti 
6.00 
5.00 
3.50 

80 ti 
4.87 
4.10 
2.93 

80 tl 
4.75 
4.00 
2.88 

American Information Network 
The Eastman Station 

CEICI 
Media Code 4 210 7920 3.00 

Rounsaville of Tampa, Inc., 101 N. Tampa St.. 
Tampa. Fla. 33602. Phone 813-229-0404. 

STATION'S PROGRAMMING DESCRIPTION 
5 min WDAE: Programmed for adults. 
30.011 NEWS: News, weather, local and national In each 
27.75 report. 5 or 10 min summaries at :55. MUSIC: 
26.25 All segments handled by air personalities. Familiar 
22.50 middle-of-the-road, standard and current hits 24 
18.7.5 hours daily. Simulcasting on FM at 6 am-6 pm. 
15.00 Also. religious. educational and public service from 
12.00 6 am-nornt and 6-10 pm Sundays only. Carry live 
11.25 football. Three mobile news cars. One airplane traffic 
10.50 reports 4 hours daily. Other features; Official frost 

warning reports, stock market reports. Contact Re-
presentative for further details. Rec'd 12/31/68. 

ATTENTION: 
Buyers and Sellers of AM 

Network Time 
National AM and TV network rates 

and data will be found in Network 
rates and data, a separate SRDS 
monthly catalog. 
Network rates and data includes all 
changes in rates, ownership, affili-
ations, and program times that have 
been announced since the original 
rate cards were issued. Copies of this 
small, easy-to-handle, easy-to-use book 
can be distributed to individuals, to 
members of a conference group; can 
be conveniently filed, or kept within 
easy reach for use whenever radio 
and television network information is 
needed or desired. 
For your subscription to Network 
rates and data-only $5.00 per year 
-write today to Subscription Depart-
ment, Standard Rate & Data Service, 
5201 Old Orchard Road, Skokie, Ill. 

RT011-1/2 

I. PERSONNEL 
Owner & Pres.-Robert W. Rounsaville. 
Vice-Pres. & Gen'i Mgr.-Donald K. Clark. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5.000 w.; 1250 kg. Directional. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 6 am-6 pm. 
For non-s:mulcast facilities see WDAE-FM. 

4. AGENCY COMMISSION 
15% thne only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. 3a, 4a. 4d. 5. 6a, 70, 8. 
Rate Protection: 10e. Ile, 12e, 13c, 14e, 15c. 
Basic Rates: 2013, 21a, 22a, 230, 24a, 24b, 24c. 25e, 

26. IT, 280, 18e, 29a, 320, 33d. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47e, 

50, 51b. 
Comb. Cont. Discounts: 60a, 60e. 60g, 601, 62d, 
Cancellation: 70a. 70d, 71a, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network, 

TIME RATES 
No. 31 Elf 8/1/69-Reed 7/7/69. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm; Sun noon-7 pm. 
DI-Daily 7 pm-midnight: Sun 6 am-noon. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: 1 ti 12 ti 18 tl 24 01 
min  27.00 24.00 23.00 22.00 

30/20 see  21.60 19.20 18.40 17.60 
10 sec  16.20 14.40 13.80 13.20 

SECTION II 
1 min  25.00 21.00 20.00 19.00 
30/20 sec  20.00 16.80 16.00 15.20 
10 sec  15.00 12.60 12.00 11.40 

SECTION III 
1 min  22.00 18.00 17.00 16.00 
30/20 sec  17.60 14.40 13.60 12.80 
10 sec.  13.10 10.80 10.20 9.60 
Fixed position-extra 10%. 

7. PACKAGE PLANS 
BEST BUY PLANS 

1 MIN, PER WK: Ea 
Plan A, 30 ti (121, 1211, MI)  16 
Plan B, 15 ti (61, OIL 3111)  18 
30/20 sec: 80% of 1-min. 10 sec: 60% of 1-min  
Not combinable with other weekly plans for added 
frequency. 

(This listing continued on next page) 
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FLORIDA 

Tampa-St. Petersburg-W D A E-Continued 
8. PROGRAM TIME RATES 
5-min-1-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-8% 

RATEHOLDER 
Minimum wkly ached of 6 1-min snots 6 am-12 mid 
Mon-Sun necessary to maintain canses wk advertising. 

W D A E-FM 
1947 

TAMPA 
Media Code 4 210 7921 1.00 
Rounsaville of Tampa. Inc., 101 N. Tampa St.. 
Tampa. Fla. 33602. Phone 813-229-0404. 

I. PERSONNEL 
President-Itobert W. Rounsaville. 
General Manager-Donald K. Clark. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
REP 32,000 Sc.: 100.7 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 390 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 pm-
6 am. For simulcast facilities see WDAE. 

4. AGENCY COMMISSION 
15/0 time only. 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See WDAE listing for coded regulations. 

TIME RATES 

Rates are identical to-WDAE. See that listing. 

WF LA 
1925 

TAMPA 

BLAIR e RADIO 
NBC Radio Network 

122C1 
, Subscriber to the NAB Radio Code 

Media Code 4 210 7965 8.00 
The Tribune Co., P. 0. Box 1410, WFLA-TV Bldg., 

905 Jackson St., Tampa, Fla. 33601. Phone 221)-
0131. 

I. PERSONNEL 
Vice-Free. & Gen'l Mgr.-George W. Harvey. 
Station Manager-John Alexander. 
013r. & Frog. Mgr.-Bob Walters. 

2. REPRESENra ri VES 
Blair Radio. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 w.: 970 Ice. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, Ilh. 12b. 13b, 14b, 15a, 16. 
Basic Rates: 205. 21a, 2213. 23a, 24a, 24c, 25c, 26. 

27, 28a, 29a, 32b, 33a. 
Contracts: 400. 41, 42b, 42d, 44b, 45, 46, 47a, 48, 

49. 50. 51a. 
Comb.: Cont. Discounts: 605, 60f, 601, 61a. 62b. 
Cancellation: 70b, 70e, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with NBC and Blair Represented Network. 

TIME RATES 
No. 12 Eft 12/20/68-Ree'd 2/14/69. 

AA-Mon Lieu Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-Mon thru Sat 7 pm-10 pm; Sun noon-7 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

W KLY: 
(*) I ti 6 tl 12 ti 18 ti 24 ti 30 tl 86 ti 

1 min 35.00 26.00 24.00 23.00 22.00 21.00 20.00 19.00 
30 sec 28.00 21.00 19.00 18.50 18.00 17.00 16.00 15.00 
ID's_ 21.00 15.75 14.50 13.75 13.25 12.50 12.00 11.50 

CLASS A 
1 min   24.00 20.00 17.00 16.00 15.00 14.00 13.00 
30 sec   19.00 16.00 13.50 13.00 12.00 11.00 10.50 
ID's..   14.50 12.00 10.25 9.50 9.00 8.50 7.75 

CLASS B 
1 min   17.00 14.00 10.00 9.00 8.00 7.00 6.00 
30 sec _.-  13.50 11.00 8.00 7.25 6.50 5.50 5.00 
ID's_   10.25 8.50 6.00 5.50 4.75 4.25 3.50 

CLASS C 
1 min   13.00 10.00 7.00 6.00 5.00 4.00 3.00 
30 sec   10.50 8.00 5.50 5.00 4.00 3.25 2.50 
ID's..   7.75 6.00 4.25 3.50 3.00 2.50 1.75 

(`) Specified position. 

DISCOUNT 
52 wit-8%. Applies to spots only. 

AM/FM COMBINATION 
WFLA-FM, flat  5.00 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

AA A B C 
Less than 6 ti  38.00 24.00 20.00 15.00 
6 ti  30.00 22.00 15.00 12.00 
12 ti  28.00 20.00 12.00 9.00 
18 ti  26.00 18.00 11.00 8.00 
24 ti    24.00 16.00 10.00 7.00 

C 

W F L A-FM 
1948 

TAMPA 

BLAIR e RADIO 
pig Fimp 

Subscriber to the NAB Radio Code 
Media Code 4 210 7966 6.00 
Tribune Co.. Box 1410. 905 Jackson St., Tampa, Fla. 

33601. Phone 813-224-7001. 
I. PERSONNEL 
General Manager-George W. Harvey. 
Station Manager-John Alexander. 
Sales Manager-Jerry Good. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 100,000 se.; 93.3 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 840 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 40, 4d, 5, Ga. 71,, 8. 
Rate Protection: 1013, lib. 12b. 13b, 14b, 15a, 16. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 24e. 25e. 26, 

27, 28a, 29a, 326, 33a. 
Contracts: 40a, 41, 42b, 42d, 44b, 45. 46, 47a, 48. 

49, 50, 510. 
Comb.: Cont. Discounts: 600. 60f, 601, 61a, 62b. 
Cancellation: 70b, 70e, 715, 72, 73b. 
Prod. Services: 80. 82. 
Sold in combination with WFLA. See that listing 
for rates. 

TIME RATES 
Na. 5 Eff 12/20/68-Rec'd 2/14/69. 

AA-Mon thru Sun 6 am-midnight. 
A-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I ti 6 tl 12 ti 18 ti 24 ti 30 ti 
1 min  12.00 11.00 10.00 9,00 8.00 7.00 
30 sec.....   9.75 8.75 8.00 7.25 6.50 5.75 
10 sec  7.25 6.50 6.00 5.50 4.75 4.25 

CLASS A 
1 min 30 see 10 see 

Flat   4 3 2 

WFSO 
1966 

PINELLAS PARK 
Media Code 4 210 8010 2.00 
Pinellas Radio Corp., Suite II, 4930 Park Blvd., 

Pinellas Park. Fla. 33565. Phone 813-544-6671. 
STATION'S PROGRAMMING DESCRIPTION 

WFSO: Programmed for young adults. 
NEWS, weather, sport and public service programs 
usually limited to 2 min or less. Sun mornings and 
daily news roundup excepted. MUSIC: general popu-
lar music-middle-of-the-road and current hits-pop 
rock in addition to standards. Sat and Sun noon-
sign-off, pop and hard rock. NEWS: 2 min of news 
at :20 & :50 past each hour. UPI audio and local 
staffs. Weather: radar forecasts and current condi-
tions at :05 & :35 every hour. SPORTS: 1 min at 
:52 every hour. Contact Representative for further 
details. Reed 3/31/69. 

I. PERSONNEL 
President-William D. Mangold. 
Gen'l & Sales Manager-Dan L. Johnson. 
Oper. & Prog. Mgr.-John O. Burke, 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
500 w.: 570 kc. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. la. 4a, 5, 6a, lb, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15a. 
Basic Rates: 2013, 21b, 21d, 22a, 22b, 23a, 24b, 25a, 

28a, 28e, 29a. 
Contracts: 40a. 41, 44a, 46, 47a, 50, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 601, 61a, 62b, 
Cancellation: 70a, 704, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. I. Eft 8/1/67- Rec'd 7/19/67. 

AA-Mon thru Sat 7-9 am & 3-6 pm. 
A-Mon thru Sat 6-7 am, 9 am-3 pm & 6-7 pm; 
Sun 6 am-7 pm. 
B-Mon thru Sun 7 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I min 
Specified position  20.00 
Less than 6 ti  18.00 
6 ti  16.00 
12 ti  14.00 
18 ti  12.00 
24 ti  11.00 
30 ti  10.00 
36 ti  9.00 

CLASS A 
Less than 6 ti  16.00 12.80 8.00 
6 ti  14.00 11.20 7.00 
12 ti  12.00 9.60 6.00 
18 ti  10.00 8.00 5.00 
24 ti  9.00 7.20 4.50 
30 ti __  8.00 6.40 4.00 
36 ti  7.00 5.60 3.50 

CLASS B 
Less than 6 ti  10.00 8.00 5.00 
6 ti  9.00 7.20 4.50 
12 ti  8.00 6.40 4.00 
18 ti  7.00 5.60 3.50 
24 ti  6.00 4.80 3.00 
30 ti  5.00 4.00 2.50 
36 ti  4.00 3.20 2.e9 

DISCOUNTS 
26 wk-5% 52 mk-10% 

7. PACKAGE PLANS 
ROS 

PER WK: 1 min 20/30 10 see 
Less than 6 ti  12.00 9.60 6.00 
6 ti  10.00 8.00 5.00 
12 ti  9.00 7.20 4.50 
18 ti  8.00 6.40 4.00 
24 ti  7.00 5.60 3.50 
30 ti    6.00 4.80 3.00 
36 tl  5.00 4.00 2.50 

DISCOUNTS 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
CLASS A 

PER YR, EA: Ix I3x 265 52x 260x 
1 hr  80 70 60 50 45 
1/2 hr  50 45 40 35 30 
1/4 hr  30 25 20 17 15 

9. PARTICIPATING PROGRAMS 
1 MIN: 1 ti 52 tl 
From The Peonle-Sun 9:30-10 am  18 12 

10. SPECIAL FEATURES 
\V570 NEWS ROUNDUP 

(Mon thru Sat 7:45-8 am & 5:15-5:30 pm; 
Mon thru Fri noon-12:15 pm) 

3 PER WK: 13 wk 26 wk 52 wk 
5 min, ea  25 22 19 

WHBO 
1948 

TAMPA 
Media Code 4 210 8055 7.00 
Floradio, Inc., 1'. 0, Box 17156, 11011 Florida Ave.. 
Tampa, Fla. 33612. Phone 935-3171. 

I. PERSONNEL 
Pres. it Gen'l Mgr.-II. A. Martin. 

2. REPRESENTATIVES 
Bal Walton & Company, Inc. 

3. FACILITIES 
250 w. clays; 1050 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, la, 3b, 5, 6a. 
Rate Protection: 1013, 11b. 
Basle Rates: 22s, 230. 240, 24b, 25a, 26, 28b, 29a. 
Contracts: 40a, 42a, 45, 46, 470, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61c, 62b. 
Cancellation: 70a, 70e, 710, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1980. 
Rates received September 30, 1960. 

6. SPOT ANNOUNCEMENTS 
(T) t•) (t) 

1 time__ 4.70 1.70 156 times.. 3.95 
13 times.. 4.55 3.55 208 times_ 3.80 
26 times_ 4.40 3.40 260 times.. 3.65 
52 times_ 4.25 3.25 312 times_ 3.50 
104 times.. 4.10 3.10 

(t) 1 minute (120 words). 
(•) 1/2 minute (60 vrords). 

WILZ 

(a) 
2.95 
2.80 
2.65 
2.50 

1957 
ST. PETERSBURG 

Medla Code 4 210 8100 1.00 
Holiday Isles Broadcasting Co., 200 Madonna Blvd. 

Tierra Verde, Fla. 33715. 
I. PERSONNEL 
President-Charles W. Mackey. 
Ilen'i Mgr. 35 Tress.-Richard L. Marsh. 
Program Director-Lawrence K. MacMillan. 

3. FACILITIES 1.000 w. days: 1590 he. Directional 
Operating schedule: 6:00 am-local sunset daily. EST. 

4. AGENCY COMMISSION 
15/n time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: is. 25, 30, 2e. 4d, 5, 6a. 7b, 8. 
Rate Protection: 10a, Ila, 12e, 135, 145, 15b, 15e. 

WINO 
Reaches the MOST 
Morning Homes 

WINO tops all other stations in aver-
age 1/4-hour ratings, 8 am-1 pm. 

In addition, Pulse shows WINO reaches more total women in 
Tampa-St. Petersburg, 6 am-7 pm, than any other station. With 

8,200 women listening per average 1/4-hour, WINQ has virtu-
ally doubled its audience over the May '68 report . . . and 

WINQ leads 6 am-3 pm with a 15.3% share of women listeners. 

Listener-participation programs, as well as CBS and local per-

sonalities, attract an ever-growing audience to WINQ - an audi-
ence composed mostly of adults 25-64 who buy 83% of all 

consumer products and 84.5% of all personal care items. 

Pulse, Tampa-St. Petersburg 2-County Metro Area, Oct-Nov '68 

and May '68, M-F 

Only 50,000 Watt radio on 

Florida's West Coast 

INQ Tampa St. Petersburg 
Clearwater 

RADIO 1010 
CBS for the Sun Coast 

A Rand Broadcasting Co. station 
Represented by John C. Butler, Inc. 

'N 

Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 23b, 24b, 
25b. 26, 28a. 28e, 230. 33d. 

20/30 10 sae Contracts: 40a, 41, 42e, 424, 43, Ma, lib, 45, 46, 
16.00 10.00 47a, 48, 49, 51a, 51c. 
14.40 9.00 Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 60f, 61a, 
12.80 8.00 62a. 
11.20 7.00 Cancellation: 70b, 70e, 71a, 72, 730, 73b, 
9.60 6.00 Prod. Services: 80, 81. 82. 
8.80 5.50 TIME RATES 
8.00 5.00 Rates effective June 1, 1963. 
7.20 4.50 Card received May 29, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 ti  14.00 9.00 7.50 
26 ti  13.00 8.50 7.00 
52 ti  12.00 8.00 6.50 
104 ti  11.00 7.50 6.00 
156 ti  10.00 7.00 5.50 
260 ti _  9.00 6.50 5.06 
312 ti  8.00 6.00 4.51 
500 ti  7.00 5.50 4.00 
1000 ti  6.00 5.00 3.50 

7. PACKAGE PLANS 
WEEKLY VOLUME RATES 

PER WK: 1 min 30 sec 10 see 
10 ti  110.00 75.00 60.00 
20 II   200.00 140.00 110.00 
30 ti ............................. .__________  270.00 195.00 150.00 
40 ti  320.00 240.00 180.00 
50 ti  350.00 275.00 200.00 

O. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  160.00 120.00 80.00 20.00 
52 ti   150.00 112.50 65.00 18.80 
260 ti  120.00 90.00 60.00 15.00 

WINQ 
1960 

TAMPA 

CBS Radio Network 
News-Talk-Information 

A Rand Station 

Media Code 4 210 8145 6.00 
Rand Broadcasting Co., Box 1010, Radio City, Hills-

boro Hotel. Tampa. Fla, 33601, Phone 229-6425, 
STATION'S PROGRAMMING DESCRIPTION 

WING: News, talk, information. Programmed for 
adults. Typical broadcast day Mon-Sat: 6:45-7 am, 
farm show. 25 min of network, local news and sports 
every hour. Interview, audience participation and quiz 
programs throughout the day. RELIGIOUS: programs 
at 11:35 am & noon, Women's program 11:45-11:55 
am. Contact Representative for further dstaUs. Rec'd 
7/13/87. 

I. PERSONNEL 
President-Rex Rand. 
Executive Vice-President-Frank Craig. 
Vice-Pres. & Gen'l Mgr.-lial Levin. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

B. FACILITIES 
50.000 w. days; 1010 ke. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: Is, 2a, 3a, 4a, 44, 5, Ca, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21d, 24b, 24e, 25b, 27, 28a, 29a, 30. 
Contracts: 40a, 41, 44b, 45, 46. 
Comb.: Cont. Discounts: 60d, 60e. 601, 61b. 62d. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 13 Elf 5/1/69-Ree'd 3/31/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

EA: I ti 5 ti 10 ti 15 ti 20 ti 30 tl 50 01 
1 min 19.1)0 17.00 15.00 14.00 13.00 12.00 11.00 
30/20 15.20 13.60 12.00 11.20 10.40 9.60 8.80 
ID's 9.50 8.50 7.50 7.00 6.50 6.00 5.50 

CLASS A 
1 min 16.00 14.00 12.00 11.00 10.00 9.00 8.00 
30/20 12.80 11.20 9.60 8.80 8.00 7.20 6.40 
ID's 8.00 7.00 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 ti 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: 3 ti 5 ti 10 ti 
Ea   22 20 17 

DISCOUNTS 
13 wk-5% 26 wk-7-1/2% 52 Wk-10% 

WLCY 
1030 

ST. PETERSBURG 

A Rahall Station 
Subscriber to the NAB Radio Code 

Media Code 4 210 8190 2.00 
WLCY, Inc., Box 10000, St, Petersburg, Fla. 33733. 
Phone 813-525-1111. 

Other Office-Box 2007. Tampa. Fla. 33601. Phone 
813-125-7976. TWX 810-863-0371. 

I. PERSONNEL 
President-N, Joe Rahall. 
Sec'y Treas. & Gen'l Mgr.-Sam G. Rahall. 
Comml & Sta. Mgr.-Donald L. Jones. 

2. REPRESENTATIVES 
H-R Representatives. Inc. 

3. FACILITIES 
5.000 w.: 1380 ke. Directional-night only 
Operating schedule: 24 hours daily except midnight-
5:00 am Mon 

4. AGENCY COMMISSION 
15/0 time only: all hills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: In. 2b, 3d. 4a, 5, 6e. 713. 8. 
Rate Protection: 10d, Ild, 124, I3d, 14d, 15b. 
Basle Rates: 20b, 215, 230, 24b, 25a. 
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Tampa-St. Petersburg-W L CY-Continued 
Contracts: 40a. 41, 45, 46. 47a, 51c. 
Comb.; Cont. Discounts: 60a. 60g. 601. 
Cancellation: 700. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf 7/1/68-Itec'd 8/5/68. 

AAA-Mon thru Fri 6-10 ans & 3-7 cm. 
AA-Mon thru Fri 7-10 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-7 
pm. 
B-All other times. 

7. PACKAGE PLANS 
1 MINUTE ROTATING PLANS 

PER WK: 24 81 18 ti 12 tl 6 ti 
AAA 28 29 30 33 
AA ..... - .......... ____-__. ..... 23. 24 25 28 
A   20 21 22 25 
  14 15 17 19 

30 sec or less: 80% of 1-min. 
10 sec or less: 60% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10%. Minimum 6 spots per week. 

TOTAL AUDIENCE PLAN 
Plan I Plan Il 

6-10 am  8 6 
10 am-3 pm. ..   12 6 
3-7 pm   8 6 
7-10 pm and/or   8 6 
PER WK, EA: 36 tl 24 01 
1 min  20.00 22,00 
30 see or less: 80% of 1-min. 

9. PARTICIPATING PROGRAMS 
Open Mike-10 pm-12:30 am. AAA. rate. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: AAA AA A B 
12 ti  40 33 30 21 
6 ti  42 35 33 23 
1 ti  45 37 35 25 

WP KM (FM) 
1954 

TAMPA 

et?OgE't ede-rt2i2n, Ina. 

1:1131:1 Ufil FIMU 

Media Code 4 210 8280 1.00 

Tecnico Leasing Inc., Bayshore Royal Hotel, Boa 
18364. Tampa. Fla. 33609. Phone 813-253-3244. 
STATION'S PROGRAMMING DESCRIPTION 

WPKM(FM): Programmed for adults and young 
adults. 
MUSIC: standards mixed with current popular music. 
Contact Representative for further details. Reed 
4/12/69. 

I. PERSONNEL 
President-Frederic T. C. Brewer, 
General Manager-Ted Brener. 
Chief Engineer-Marcus Nusinov. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

S. FACILITIES 
ERP 10.500 w.; 104.7 mc. Stereo. 
Antenna ht.: 162 ft. above average terrain. 
Operating schedule: 19 hours daily. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 4a, 5, 7b. 
Rate l'rotection: 15b. 
Basic Rates: 20a. 21c 22a. 
Limit of 6 commercials per hour. 
Affiliated with American FM Network. 

TIME RATES 
No. 2 Elf 5/1/69-Reed 4/14/69. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52s 156x 520x 500x 

1 mln  14 13 12 11 10 9 
30 sec  12 11 10 9 8 7 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 ti 
1 mln.  10 9 8 

8 7 6 30 sec  

WQ X M (FM) 
1968 

CLEAR WATER 

CIEICI 
Media Code 4 210 8300 7.00 
FM Enterprises, Inc.. Box 4809, 8320 Starkey Rd., 

Clearwater, Fla. 33518. Phone 813-391-9988. 
STATION'S PROGRAMMING DESCRIPTION 

WQXM (FM): Programmed for adults who enjoy fine 
music, ranging from popular music to semi-classics, 
light classics and full classics. Format approximately 
2/3 popular music and 1/3 classics. NEWS: state, 
national and international news reports, frequent stock 
market reports. Community interest-talk, interview 
and panel programs also presented. Contact Repre-
sentative for further details. Reed 2/14/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Michael J. Hadfield, 
Operations Manager-Robert Westhead. 
Chief Engineer-John K. Pringle. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 56,000 w. (horiz.), 56,000 w. (vert.); 97.9 mc. 

Stereo. 
Operating schedule: 6-1 am daily. EST. 
Antenna ht.: 439 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent: net 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a. 3e. 45, 4d, 5. 613, 7a. 
Rate Protection: 10a, lia. 13a, 14a, 15a. 15b. 
Basle Rates: 20b, 21a, 21b, 21c, 21d, 22b, 23a, 24b, 

25b. 26. 27. 28a, 20e. 29a, 33e. 
Contracts: 40a, 91, 42b, 44a, 45, 46, 47a, 48, 49, 50, 

51b. 
Comb.: Cont. Discounts: 601), 60d, 60e. 601, 610, 62b. 

62d. 

umg F IMO 

Cancellation: 70a, 70e. 715, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Member: The Groskin Group. 

TIME RATES 
Elf 11/15/68-Reed 11/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x 60x I25x 250x 500e 

1 min 10.00 9,50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

Ix I5x 30x 60x I25x 250x 500e 
1 hr  70 67 64 61 58 55 52 
1/2 hr  53 50 48 46 44 42 40 
5 min.  30 29 28 27 26 25 24 

WSOL 
1950 

TAMPA 

A Rust Craft Station 

Media Code 4 210 8325 4.00 
WSOL, a division of Rust Craft Greeting Cards. Inc., 

1711 W. Kennedy Blvd., Tampa, Fla. 33606. Phone 
813-253-0135. 

Mailing address: Box 1077, Tampa, Fla. 33601. 

STATION'S PROGRAMMING DESCRIPTION 
WSOL: Programmed for adult religious audience 6 
am-1 pm weekdays and all Sun. Local and national 
religious programs with sacred and gospel music. 
Ethnic program of general interest conducted by local 
personality addressed to Spanish speaking audience 
in area 1 pm-sign-off weekdays. Music, news, sports 
reports, taped Spanish soap opera, taped Spanish 
comedy program, community interests, household in-
terests. Contact Representative for further details. 
Rec'd 8/7/67. 

I. PERSONNEL 
President-Jack N. Berkman. 
General Manager-Albert B. Gale. 
Program Manager-Bill Beatty. 

2. REPRESENTATIVES 
New York, Chicago. Atlanta, Dallas, Hollywood, San 

Francisco--Savalli/Gates, Inc. 
Rust Craft Sta. Sales Office: See Rep & 5/0 pages. 

3. FACILITIES 
5,000 w. days: 1300 ke. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded 
General: la, 2a, 3a. 3e. 3d, 45. 4d, 5, 
Rate Protection: 11b. 12a, 14a, 15b. 
Basle Rates: 20b, 21a, 21d, 22a, 221). 23a, 241). 25a, 

28a, 28e, 29a, 31e. 
Contracts: 40a, 41. 42a, 44a, 46, 47a, 48, 49, 51c. 
Comb.: Cont. Discounts: 60b. 62a. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 82. 
Member: Amigo Spanish Group, 

TIME RATES 
ElfReed 4/23/69. 

G. SPOT ANNOUNCEMENTS 
PLAN: Open 5 10 15 20 25 30 
1 min/less 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

8. PROGRAM TIME RATES 
Ix I3x 26e 52x I04x 260x 312x 

1 hr  85 80 75 70 
1/2 hr  50 48 45 42 39 36 33 
1/4 hr  35 32 30 28 26 24 22 
5 min.  18 17 16 15 14 13 12 
Spots and programs cannot be combined to earn fre-
quency discounts. 

WSU N 

regulations 
6a, 7a, 8. 

1927 
ST. PETERSBURG 

Media Code 4 210 8370 0.00 
1V-SUN Inc., Second St. & Second Ave.. N., St. 

Petersburg, Fla. 33701. Phone 813-894-0191. 
Tampa phone; 813-229-0522. 

Send commercial copy to Bales Service Department, 

I. PERSONNEL 
General Manager-Stokes Gresham. Jr. 
Sales Service-Slirl Mitchell. 

2. REPRESENTATIVES 
Asery-Knodel, Inc. 

3. FACILITIES 
5,000 w.; 620 ke. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3b, it, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d. 14d. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22e, 22b, 23a, 

24a, 24b, 24e. 25a, 27, 28a, 29a, 30, 31. 
Contracts: 41, 441), 46. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 73a. 
Prod. Services: 80, 81, 82. 

Product Protection 
All reasonable care will be exercised to avoid the 
scheduling of advertising In an obviously competitive 
manner. It is the stallon's intent to provide at least 
10 minutes separation between directly competitive 
products; however, liability for rebates, credits or 
makegoods is limited to those occasions when both 
commercials are originated by the station. 
Affiliated with American Entertainment Network, 

TIME RATES 
No. G-44 Elf 7/1/69-Reed 7/7/69. 

AA-Mon thru Fri 7-9 am & 4-6 pm. 
A-Mon thru Fri 6-7 am d: 9 am-4 pm; Sat & Sun 
7 am-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
AA A 

PER YR: I mln 30 see 10 see I mln SO sec 10 see 
Fixed   36 29 18 31 25 16 
SOX  28 22 15 20 17 12 
100 x  26 20 13 18 14 10 
250 a  24 18 11 16 13 9 
500 x  20 35 10 14 12 8 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 5 ti 10 ti 15 ti 20 tl 30 ti 
1 min  28 26 25 21 20 
30 sec  22 20 19 18 15 
10 see  15 13 12 11 10 

CLASS A 
1 min.  20 18 17 16 14 
30 sec  17 15 14 13 11 
10 sec  12 10 9 8 7 

CLASS B 
1 min.  14 13 12 11 10 
30 sec  12 11 10 9 8 
10 sec  9 8 7 6 5 
Spots in all classes may be combined for lowest rate. 

TOTAL AUDIENCE PLAN 
(1/3 AA, 1/3 A. 1/3 B) 

PER MO: I min 30 sec I min 30 see 
60 x  16 13 100x   15 12 

WTAN 
1948 

CLEAR WATER 

A I el 
Media Code 4 210 8415 3.00 

Clearwater Radio. Inc., Box 1109, 200 Pierce Blvd., 
Clearnater, Fla. 33517. Phone 813-446-3084. 

I. PERSONNEL 
Pres. & Gen'! Mgr.-II. Dennison Parker. 
Assistant Manager-Frank L. Reid. 

3. FACILITIES 
250 w.: 1340 kc. Non-directional. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 net time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 31), 4a, 4d, 5, 6b, 713. 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basle Rates • 20a, 22a. 23a, 24b, 25a. 26. 28b, 29a. 
Contracts: 40s. 42a, 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60b, 6m, 61b, 62e. 
*mediation: 71a. 735. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 11/1/68-Reed 4/28/69. 
6. SPOT ANNOUNCEMENTS 

SPECIFIED TIME 
lx 10x 25x 50x 100x 200x 300x 500x 

1 min 5.50 5.20 5.00 4.80 4.60 4.40 4.20 4.00 
It0S-BTA 

1 min 5.00 4.70 4.50 4.30 4.10 3.90 3.70 3.50 
30 see 4.00 3.80 3.60 3.40 3.30 3.20 3.10 3.00 
15 see 3.00 2.90 2 10 2.70 2.60 2.50 2.50 2.50 

7. PACKAGE PLANS 
ROS-BTA 
1 MINUTE 

PER WK, EA: 5 ti 10 ti 15 tl 20 ti 30 tl 
1 wk  4.70 4.50 4.30 4.10 3.90 
3 sib  4.50 4.30 4.10 3.90 3.70 
O wk  4.30 4.10 3.90 3.70 3.50 

  4.10 3.90 3.70 3.50 3.50 

vi Community-Minded 

WSOL Features 2 EXCLUSIVE FORMATS 
RELIGIOUS PROGRAMMING SPANISH PROGRAMMING I 

MORNINGS 
Comprehensive coverage to serve the 
religious needs of thousands of loyal 
listeners on Florida's West Coast. In-
cludes religious music, news, devotional 
programs, Bible study, and evangelistic 
outreach. 

AFTERNOONS 
"La Hora Latina" serves over 100,000 
Spanish-speaking people in the pros-
perous Tampa-St. Petersburg area. News, 
sports, music. social events, interviews. 
and community services - all aimed at 
the Latin community. 

 Á.  

WSOL's Friendly Voice reaches out to 109,900 Spanish people in the Tampa-St. Peters-
burg market - 12% of the total population. (SRDS CM Data 1-1-69) 
Represented by Savalli/Gates, Inc. in all major cities. 

TheWS 
FRIENDLY 

Voice 
O LADIO 

5,000 WATTS 1300 KC 

Phone Albert B. Gale, (813) 253-0135 

1711 W. Kennedy Blvd. • TAMPA, FLORIDA 33606 

FLORIDA 
30 SECONDS 

PER WK, EA: 5 tl IOU 15 ti 20 ti 30 tl 
1 wk.  3.80 3.60 3.40 3.30 3.20 
3 wk 3.60 3.40 3.30 3.20 3.10 
6 wk.  3.40 3.30 3.20 3.10 3.00 
(5)   3.311 3.20 3.10 3.00 3.00 

15 SECONDS 
1 wk 3 wk 6 wk (*) 

10 ti  2.90 2.80 2.60 2.50 
15 tL  2.80 2.70 2.50 2.50 
25 tL  2.70 2.60 2.50 2.50 
(5) 13 week minimum. 

8. PROGRAM TIME RATES 
Ix 10x 25x 50e 100x 200x 900x 

1 hr  65.00 50.00 45.00 42.00 40.00 38.00 36.00 
1/2 hr ..... ..._ 40.00 30.00 25.00 24.00 23.00 22.00 20.00 
1/4 hr  25.00 20.00 16.00 15.00 14.00 13.00 12.00 
10 min  20.00 16.00 13.00 12.00 11.00 10.00 9.00 
5 min.-   15.00 12.00 10.00 8.50 8.00 7.50 7.00 

W T A N-FM 
1963 

CLEAR WATER 

13:11:3 F IMU 

Media Cede 4 210 8416 1.00 
Clearwater Radio, Inc., Box 1109, 200 Pierce Blvd.. 

Clearwater, Fla. 33517. Phone 813-446-3084. 
Studios & Offices: Clearwater Bayfront. 

I. PERSONNEL 
Pres. & Gen'! Mgr.-H, Dennison Parker. 
Ass't Manager-Frank L. Reid. 

3. FACILITIES 
Elie 18.250 w.; 95.7 me. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf 6/66-Rec'd 8/28/67. 
6. SPOT ANNOUNCEMENTS 

30 SECONDS 
(8 am-6 pm) 

lx 10x 25x 50x 100X 200x 300e 
ROS_ 4.00 3.70 3.50 3.30 3.20 3.10 3.00 
(*)__ 4.50 4.20 4.00 3.80 3.70 3.60 3.50 
CI Specified time. 

30-second rates for all spots. Maximum 120 words 
or 1 minute. 

8. PROGRAM TIME RATES 
lx 10x 25e 50x 100x 200X 000e 

1 65 50 45 42 40 38 36 
40 mia  45 35 31 29 27 26 25 
20 min.  32 25 23 21 20 19 18 

WTC X (FM) 
1958 

ST. PETERSBURG 
Media Code 4 210 8460 DM 
Trans-Chord Co., Inc., Box 11267, St. Petersburg, 

Fla. 33733. Phono 526-9138, 
I. PERSONNEL 
General Manager-Murray Carpenter. 
Sales Manager-Marie Zoidis Carpenter. 
Business Manager-John Price. 

2. REPRESENTATIVES 
Contact station. 

3. FACILITIES 
EltP 31,000 w.; 99.5 me. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 190 feet above terrain. 

4. AGENCY COMMISSION 
15% un time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b. 3d, 4a, 5, 6a, 7b. 
Basle Rates: 21d, 22b, 23a, 26, 32a. 
Contracts: 40a, 42b, 44b, 47a, 51c. 
Comb.: Cont. Discounts: COh, 601, 61a. 
Cancellation: 71a, 72. 

TIME RATES 
No. 15 Eff 11/1/68-Reed 11/1/68, 

6. SPOT ANNOUNCEMENTS 
1 min  10 20 word flash 4 
30 sec  6 

8. PROGRAM TIME RATES 
1 hr fixed tL  100 1/2 hr 60 
1 hr rotating  45 
DISCOUNTS FOR WEEKLY DOLLOR VOLUME 
PER WK, GROSS: 
50   10% 200     30% 
100   20% 400   40% 

CONTINUOUS WEEKS DISCOUNTS 
13 iik-5% 26 wk-10% 52 wk-30% 

WIMP 
1954 

TAMPA 

DORE & ALLEN, INC. 

C 
A Speldel Station 

Media Code 4 210 8505 1.00 
WTMP, Inc., Box 1101, Tampa, Fla. 33601. Phone 

813-626-4108. 
I. PERSONNEL 
General Manager-Charles Acton. 
Chief Engineer-John Phell. 
Program Director-Tracy Collins. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
South, Southwest-Dora-Clayton Agency. Inc. 

S. FACILITIES 
5.000 w. days; 1150 hr. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 21), 3a, 3b, 3c 3d, 4a, 4d, 5. 68. 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 24b, 24e, 25a, 

26, 27, 28a, 28e, 29a. 33b. 
(This listing continued on next page) 
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Tampa-St. Petersburg-W T M P-Continued 
Contracts: 40e. 41, 42b, 44a, 44b, 45, 46. 47a, 51b. 
Comb.; Cont. Discounts: 60d, 60f, 60h, 601. 
Cancellation: 70e, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 
Member: Speidel Broadcasters, Inc. 

TIME RATES 
No. B1 Eff 7/1/68-Reed 6/3/68. 

.AAA-Mon thru Fri 6-9 am. 
AA-Mon thru Fri 4-7 pm; Sat 6-9 am. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AAA 

PER WK: I ti 6 tl 12 tl 18 tl 24 ti 30 tl 
1 wk.  20.00 17.00 15.00 14.00 13.00 12.00 
.7 wk.  19.50 16.50 14.50 13.50 12.50 11.50 
13 wk  19.00 16.00 14.00 13.00 12.00 11.00 
26 wk..  18.25 15.25 13.50 12.50 11.50 10.50 
52 wk  17.50 14.50 13.00 12.00 11.00 10.00 

CLASS AA 
1 wk_  16.00 14.00 12.00 11.25 10.50 9.50 
7 wk  15.50 13.50 11.50 10.75 10.00 9.00 
13 w 15.00 13.00 11.00 10.25 9.50 8.50 
26 wk....._. 14.50 12.50 10.50 9.75 9.00 8.25 
52 wk 14.00 12.00 10.00 9.25 8.50 8.00 

CLASS A 
1 wk  13.00 11.50 10.00 9.50 9.00 8.50 
7 wk  12.50 11.00 9.50 9.00 8.50 8.00 
13 wk  12.00 10.50 9.00 8.50 8.00 7.50 
26 wit..  11.50 10.00 8.50 8.00 7.50 7.00 
52 wk.  (I 11 o 7.50 7.00 6.50 

30 SECONDS 
CLASS AAA 

1 wk.  16.00 14.60 12.00 11.20 10.40 9.60 
7 wk.  15.60 13.20 11.60 10.80 10.00 9.20 
13 wk.  15.20 12.80 11.20 10.40 9.60 8.80 
26 wk  14.60 12.20 10.80 10.00 9.20 8.40 
52 wk  14.00 11.60 10.40 9.60 8.80 8.00 

CLASS AA 
1 wk.  12.80 11.20 9.60 9.00 8.40 7.60 
7 wk.._  12.40 10.80 9.20 8.60 8.00 7.20 
13 wk..  12.00 10.40 8.80 8.20 7.60 6.80 
26 wk.  11.60 10.00 8.40 7.80 7.20 6.60 
52 wk..  11.20 9.60 8.00 7.40 6.80 6.40 

CLASS A 
1 wk  10.40 9.20 8.00 7.60 7.20 6.80 
7   10.00 8.80 7.60 7.20 6.80 6.40 
13 wk.  9.60 8.40 7.20 6.80 6.40 6.00 
26 wk  9.20 9.00 6.80 6.40 6.00 5.60 
52 wk.__   8.30 7.60 6.406.00 5.60 5.20 
ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
CLASS AAA 
Ix 26e 52x 156e 260e 500x 

1/4 hr  60 56 52 48 44 40 
5 min.  90 37 34 31 28 25 

CLASS AA 
1/2 hr  75 68 65 60 55 48 
1/4 hr  45 41 37 33 29 25 
5 min  30 27 25 22 19 16 

CLASS A 
1 hr  85 80 78 72 67 65 
1/2 hr  54 50 47 43 40 30 
1/4 hr  35 31 28 26 24 21 
5 min  25 22 20 17 15 13 

WWBA 
1046 

ST. PETERSBURG 

CE111:1 
An Ed Winton Station 

Media Code 4 210 8525 9.00 
Foldnum & Winton. Broadcast House, 2787 62nd Ave. 

N.. St. Petersburg, Fla. 33733. Phone 913-527-
2111. 
STATION'S PROGRAMMING DESCRIPTION 

WWBA: Programmed for adults. 
MUSIC: 80% album music, 20% popular of adult 
appeal. Single play list combines standards, new 
tunes and original casts. 4 vocals each hour, music 
played in 12 min segments. Commercials are adja-
cent to features of news, market reports or weather. 
Station subscribes to UP, Associated Press and Dow 
Jones Business Wire. Contact Representative for 
further details. Rec'd 11/4/68. 

I. PERSONNEL 
General Manager-Ed Winton. 
Station Manager-W. Woodrow Wilson. 
Operations Director-Ron Wilson. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
1.000 w.: 680 ke. Non-directional. 
Operating schedule: 6 am-7:30 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d. 4o. 5, 6b, 7b, 8. 
Pate Protection: 15a, 15b. 16. 
Basic Rates: lob, 210, 21d, 22b, 23a, 24e. 28b, 28e, 

290, 30, 33a. 
Contracts: 40n, 41. 44a, 44b, 45, 46. 51e. 
Comb.: Cont. Discounts: 60b, 60e, 60f. 60h. 601, 
Cancellation: 70b, 70e, 70d, 71a, 72, 730, 73b. 
Prod. Services: 80. 
Sold in combination with WOCN, Miami. See that 
listing for rates. 

TIME RATES 
No B1 Elf 9/1/69-Rec'd 8/7/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: I ti 6 ti 12 ti 18 ti 
AA   25 23 20 15 
A   21 19 16 12 
  15 14 12 10 

30 see: 80% of 1-min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
1 min 1 min 

10 ti (5AA. 5A)  175 15 ti (8AA, 7A)  240 
30 sec: 80% of 1-min. 
Class B time earned as bonus. 

WW B A-FM 
1965 

ST. PETERSBURG 
An Ed Winton Station 

Media Code 4 210 8526 7.00 
Feldman & Winton, Broadcast Rouse, 2787 62nd Ave. 

N., St. Petersburg, Fla. 33733. Phone 813-527-
2111. 
STATION'S PROGRAMMING DESCRIPTION 

WWBA-FM: Programmed for adults. 
MUSIC: 80% album music, 20% popular of adult 
appeal. Single play list combines standard, new 
tunes and original casts. 4 vocals each hour, music 
played in 12 min segments. Commercials are adja-
cent to features of news, market reports or weather. 
Station subscribes to UP, Assoclated Press and Dow 
Jones Business Wire. Contact Representative for 
further details. Reed 11/4/68. 

I. PERSONNEL 
General Manager-Ed Winton. 
Station Manager-W. Woodrow Wilson. 
Operations Director-Ron Wilson. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
Eitli 75,000 w.; 107.3 mc. 
Operating schedule: 24 hours. EST. 
Antenna 1st.: 480 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WWBA listing for coded regulations. 
Sold in combination with WOCN, Miami. See that 
listing for rates. 

TIME RATES 

Rates are identical to WWBA. See that listing. 

WYOU 
1965 

TAMPA 

Media Code 4 210 8550 7.00 
WYOU Radio Inc., Box 1988. 1335 W. Cass St 
Tampa, Fla. 33601, Phone 813-253-6071. 

I. PERSONNEL 
Pres. de Gen'l Mgr.-Art Reuben. 
Station Manager-Joe Gratz. 
Program Director-Bill Polk. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
10,000 w.; 1550 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10d, 14s. 
Basic Rates: 20e. 235, 24e. 25e. 29s. 
Contends: 40a. 420, 46. 470. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 700. 70e, 71a. 
Prod. Services: 82. 
Affiliated with MBS. 

TIME RATES 
No. 3 El! 3/1/68-Rec'd 1/22/68. 

AA-Mon then Fri 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN, WKLY: I ti 10 ti 20 tl 26 It 
AA ............. ....  18 16 14 12 

  15 13 11 9 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
5-min-1-1/2x 1-min rate. 

10. SPECIAL FEATURES 
5-min news-1-1/2x 1 min rate. 

DISCOUNTS 
26 uk In 52 wks-4% 52 come wks-10% 

TITUSVILLE (1 AM; 1 FM) 
Breveted County-Map Location G-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WRMF 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 210 8595 2.00 
WRMF, Inc. Drawer J, Titusville, Fla, 32780. Phone 

305-267-1121. 
STATION'S PROGRAMMING DESCRIPTION 

WitMF: Programmed for mass appeal. 
AIR PERSONALITIES handle all segments, NEWS: 
15 min at 8 am & noon. 5 min every hour on hour 
followed twice daily at 7 am & 5 pm by 5 min 
weather and 5 min sports. Headlines on half hour. 
Emphasis on local news, news editor, Sign-on-9:30 
am music. 9:30 am women's show. 10:05-10:30 am 
swap show, sheriff's report follows. Guests appear on 
most shows. Music leans to middle-of-the-road, some 
top pops and other tunes intermingled. SPORTS: 
carried live and taped locally originated and network. 
Contact Representative for further detalls. Reed 
10/23/67. 

I. PERSONNEL 
President-R. M. Fairbanks. 
General Manager-R. L. Bright. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Florida-The Robbison Company, Inc. 
Miami-Advertising Representatires. Inc. 
Atlanta, Dallas-Harry J. Cannon Associates, 

3. FACILITIES 
500 w.: 1050 Ice. Nun-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WRMF-FM. 

4. AGENCY COMMISSION 
15/0 time only: 1st of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, la. 3d. 4e, 44, 5. On, 7b, 8. 
Rate Protection: 10d, 11d, I2d, 134. 14d. 15b. 
Basic Rates: 20b, 21b, 22e, 2lia, 24b, 25e, 28e. 

29a, 30. 
Contracts: 40e. 41. 42b, 42d, 43, 44e. 45, 46, 47a. 

98, 49. 50, 51b. 51e. 
Comb.: Cont. Discounts: 60b. 60z. filb, 62d. 
Cancellation: 70b, 70e. 710, 72. 730. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9A Eli 11/30/67-Rec'd 12/4/67. 
6. SPOT ANNOUNCEMENTS 

1 min 
1 x 6.00 
13 x     5.75 
26 x 5 50 

104 x. ...... _........_ ............ ....-._  5.00 4.00 
156 x 4.75 5.80 
260 x  4.25 3.40 
312 x  3.75 3.00 
520 x  3.15 2.55 
1040 x  2.75 2.25 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGES 

20 ti    3.15 40 ti  2.75 
30 ti  2.95 50 ti.... ....... ........_ ........ 2.55 

ROS 30 DAY PACKAGE 
100 ti  2.10 300 ti  2.35 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  65 40 20 15 10 
DISCOUNTS 

13x-10% 52x-20% 156x-30% 
26x-15% 104x-25% 260g-35% 

WRMF-FM 

30 see 10 see 
4.80 3.10 
460 2.90 
4.40 2.75 
4.20 2.65 

2.50 
2.40 
2.15 
1.95 
1.75 
1.65 

1968 
Media Code 4 210 8596 0.00 
WRMF, Inc., Drawer J, 1050 Queen St., Titusville, 

Fla. 32780. Phones 305-267-1121, 2141. 
I. PERSONNEL 
President-R. M. Fairbanks. 
Vice-President-M. Geiger. 
Sec'y & Tress.--11. L. Bright. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Florida-The Robinson Company, Inc. 
Atlanta, Dallas-Harry J. Cannon Associates. 

3. FACILITIES 
ERP 3,000 w. (hertz.). 3,000 w. (vert.) : 98.3 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 234 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
am-sunrise & local sunset-midnight. Fer simulcast 
facilities see WRMF. 

4. AGENCY COMMISSION 
15/0 time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 2b, 3a. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h. 1lb, 12b, 13b, 14b, 156. 
Basic Rates: 20b, 2113, 22a, 23a, 24b, 250. 285. 29a, 

30. 
Contracts: 400, 41, 42b, 42d, 43, 440. 45, 46, 47e, 

48, 49. 50, 51b, 51e. 
Comb.: Cont. Discounts: 60b, 60g. 61b, 624. 
Cancellation: 70b, 704, 710. 72. 735. 
Prod. Services: 80. 81. 82. 

TIME RATES 

me. 

Rates are identical to WRMF. See that listing. 

VALPARAISO-NICEVILLE 
Okaloosa County-Map Location 11-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WFSH 
1959 

Media Code 4 210 6640 6.00 
Embury Broadcasting Co., Inc.. Box 308. 90 E. 

Eastview Ave., Valparaiso. Fla. 32530. Phone 305-
678-2141. 

I. PERSONNEL 
Pros. & Gent Mgr.-Audrey Embury, 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
Regional-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1.000 w.: 1340 kc. Non-directional. 
Operating schedule: 5 am-11 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 4a, 4e, 5. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22b, 23e, 241), 25a, 26. 28b, 29a. 
Contracts: 40e, 42e, 45, 46. 47e. 
Comb.: Cont. Discounts: 60a, 61e, 61b, 62e. 
Cancellation: 700. 70e. 71a. 73a. 

TIME RATES 
El! Reed 4/30/69. 

A-6-9 am, 11 am-1 pm & 3:30-6:30 pm. 
B-5-6 am, 9-11 am, 1-3:30 am & 6:30-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 150 30x 60x 90x 1200 150e 300+ 
1 min 3.00 2.90 2.80 2.55 2.40 2.30 2.20 1.75 
30 sec 2.00 1.95 1.05 1.70 1.60 1.50 1.40 1.35 

CLASS B 
18 tl 38 ti 62 ti 82 ti 108 ti 135 ti 

1 min.  50 100 150 200 250 300 
27 ti 56 ti 96 ti 197 tl 183 ti 228 ti 

30 see  50 100 150 200 250 300 

VENICE 
Sarasota County-Map Location P-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WAMR 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 210 8685 1.00 
Venice Nokomis Broadcasting Co., P. 0. Box 1250, 

307 W. Venice Ave.. Venice. Fla, 33595. Phone 
488-4159. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Larry Rhodes. 

3. FACILITIES 
500 w. days; 1320 ke. Non-directional. 
Operating schedule: Sign-on-8:00 am except Sun. 
EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 40, 4d, 5, 6e, 71). 8. 
Rase Protection: 10c, 12f, 13h, 14c, 15a, 15b. 
Basic Rates: 20b, 21e, 21d, 22a, 22b, 23a, 24e, 25a, 

28b, 28e, 33d. 
Contracts: 40a, 42e, 42e, 43, 45, 46, 51b. 
Comb.; Cont. Discounts: 60b, 604, 60e, 60f, 60h, 601. 

61e, 61b, 620, 62b. 
Cancellation: 70a, 704. 71a, 73e. 
Prod. Services: 90, 82. 

TIME RATES 
Eff 1/1/67-Reed 12/1/67. 

7. PACKAGE PLANS 
MONTHLY: I ti 5 ti 10 ti 15 II 20 tI 25 ti 30 tl 
1 min  4.20 3.90 3.60 3.30 3.00 2.70 2.40 
30 2.95 2.70 2.50 2.30 2.10 1.90 1.70 
10 sec  2.10 1.95 1.80 1.65 1.50 1.35 1.2.0 

SPECIAL PACKAGES 
25 ti, per wk.  60.00 7 ti, per day.-....... 16.80 
15 ti, per wk.......... 40.50 

VERO BEACH 
Indian River County-Map Location H-7 

See SRDS consumer market map and data at begin-
ning of the State. 

(2 AM) 

WAXE 
1954 

CIEICI 
Media Code 4 210 8730 5.00 
Shargo, Inc., Box 39. Vero Beach. Fla. 32960. 
Phone 305-567-3934. 

I. PERSONNEL 
President-James J. Sharp. 
Vice-Pros. & Gen'l Mgr.-Richard L. Cragc. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

9. FACILITIES 
1,000 w.; 1370 kg. Regional Frequency. Non-direc-
tional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 4a, 5, 6a, 7b, 8. 
Rate Protection' 10a, 11e, 12g. 13g, 14e. 15b. 
Basic Rates: 20b, 24b, 28b, 28c, 20e. 32b. 
Contracts: 400. 41, 44e. 46. 47e. 
Comb.: Cont. Discounts: 60b, 60f, 61a, 624. 
Cancellation: 72. 71e. 
Prod. Services: 80. 

TIME RATES 
Rate, effective May II, 1964. 
Rates received June 4, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 see 

1 ti  4.50 3.50 2.04 
13 el    4.25 3.30 1.90 
26 ti  4.00 3.10 1.80 
52 ti  3.75 2.90 1.70 
104 ti  3.50 2.70 1.60 
156 ti  3.25 2.50 1.50 
260 ti  3.00 2.30 1.40 
312 tl  2.75 2.10 1.30 

8. PROGRAM TIME RATES 
1 he 1/2 hr 1/4 hr 10 min 5 min 

1 ti  46.00 34.00 20.00 14.50 7.00 
13 ti  43.50 32.00 19.00 13.90 6.70 
26 ti  41.00 20.00 18.00 13.30 6.40 
52 ti  38.50 28.00 17.00 12.70 6.10 
104 ti  26.00 26.00 16.00 12.10 5.80 
156 tt  33.50 24.00 15.00 11.50 5.50 
260 ti  31.00 22.00 14.00 10.90 5.20 
312 ti  28.50 20.00 13.00 10.30 4.80 

WTTB 
1954 

• 
Subscriber to the NAB Radio Code 

Media Code 4 210 8775 0.00 
Tropics, Inc., Box 2440, 1536 20th St., Vero Beach. 

Fla. 32960. Phone 305-562-5454. 
STATION'S PROGRAMMING DESCRIPTION 

WTTB: MUSIC: daytime format middle-of-the-road. 
M-Sat, 7:15 pm-sign-off, middle-of-the-road, top 40 
rock and roll. Contact Representative for further de-
tails. Ree'd 4/4/69. 

I. PERSONNEL 
President-Merrill P. Barker. 
General Manager-William E. Turner. 
Sales Manager-R. H. Hazel. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days, 210 w. nights; 1490 kc. 
Operating schedule: 5:45 am-11 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3d, 4e. 5. On. 7b, 8. 
Rate Protection: lob, 1lb, 12b, 13b, 14b. 
Basle Rates: 20b. 21b, 24b, 2.5a, 26, 28e. 28e, 29e. 
Contracts: 40a, 41, 44a, 44b, 46, 47b. 49, 51e, 51b. 
Comb.; Cont. Discounts: 60d, 60g, 601, 61e, 62d. 
Cancellation: 71.0. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS and MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 2/15/68-11ec'd 3/18/68. 
IL SPOT ANNOUNCEMENTS 

Ix 50e 100x 209e 300e 500e 1000x 
1 min 4.50 4.00 3.50 3.00 2.60 2.35 2.00 
30 sec 3.50 3.15 2.80 2.45 1.95 1.75 1.50 
10 sec 1.25 1.20 1.15 1.10 1.05 .85 .75 

7. PACKAGE PLANS 
ROS PACKAGES 

(Restricted to 7 days) 
20 II 30 ti 40 ti 50 ti 

1 min ........ 49.00 72.00 94.00 112.50 
30 sec -  39.00 57.00 74.00 87.50 
Net to station. 

8. PROGRAM TIME RATES 
Ix 50x 101e 200e 3000 500x 

1 hr  35.00 31.50 28.00 24.00 19.25 - 
1/2 hr _ 22.50 20.00 17.50 15.00 12.50 - 
1/4 hr  17.50 15.75 13.75 11.75 9.60 
10 min___ 14.50 13.00 11.50 9.75 7.95 7.80 
5 min.  9.50 8.50 7.50 6.50 5.20 4.60 
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WAUCHULA (2 AM) 
Hardee County-Map Location F-7 

See SIDS consumer market man and data at begin- - 
ling of the State. 

WAUC 
1958 

Media Code 4 210 8820 4.00 
WAUC Broadcasting Co., Box 936, Wauchula, Fla. 

33873. Prospect 3-9453. 
I. PERSONNEL 
Owners-Royce D. 8. Sarah S. Plummer. 
General Manager-Royce D. Plummer. 

2. REPRESENTATIVES 
Donald Cooke. Inc. 

3. FACILITIES 
500 w. days; 1310 kc. Non-directional. 
Operating schedule: 6:00 am-6:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 time and talent only; payable when rendered. 

5. GENERAL ADVERTISING See Coded regulations 
General: la, 3e. 3b, 4d, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a. 23a. 246, 25a, 26, 28a, 29a. 
Contracts: 400. 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62e. 
Cancellation: 70a, 70e. 71a, 73a. 
Beer advertising acceptable. 
Affiliated with NHS Radio Network. 

TIME RATES 
Rates effective June 1, 1964. 
Card received August 6, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

26 ti  4.10 260 ti  3.10 
52 ti  3.90 312 ti  3.00 
156 ti  3.50 

8. PROGRAM TIME RATES 
26 ti 52 ti 156 ti 260 ti 312 ti 

1 hr  36.00 34.00 30.00 28.00 26.00 
1/2 h-  22.50 21.25 18.75 17.50 16.25 
1/4 hr  15.00 14.00 12.00 11.00 10.00 
5 min  7.20 6.80 6.00 5.60 5.20 

WPRV 
1964 

Media Code 4 210 8840 2.00 
Brush Broadcasting Co., Box 1148. County Barn ltd., 
Wauchula. Fla. 33873. Phone 813-773-4270. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Jerald A. Brush. 
Commercial Manager-Georgia M. Brush. 
Sales Manager-Luther W. Colbert. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
500 w.; 1600 kc. Non-directionaL 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. Payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 4b, 4d, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b. 22a. 25a, 26. 
Contracts: 40a, 42b, 45, 46, 47a. 
Cancellation: 72. 
Prod. Services: 80. 

TIME RATES 
No. 2 Eff 1/1/68-Reed 6/21/68. 

6. SPOT ANNOUNCEMENTS 
PER DAY: I ti 5 tl 10 tl 15 ti 20 01 
1 min  2.50 2.25 2.00 1.90 1.75 
30 see  1.50 1.30 1.25 1.15 1.05 
20 sec or less  1.00 .90 .85 .80 .75 

8. PROGRAM TIME RATES 
Ea Ea 

1 hr  40.00 10 min  7.50 
1/2 hr  20.00 5 min. 4.00 
25 min.  17.00 4 min_ 3.50 
20 min  13.50 3 min    3.25 
1/4 hr  10.00 2 min. 3.00 

10. SPECIAL FEATURES 
NEWS AND SPECIAL FEATURES 

Ea 
5-min news at :60  4.00 
10-min news (as available) ......... ------- .............   6.00 
Headline summary at :30  2.50 
Sports news, Wall Street report or 
5-min farm news    4.00 
Weather or temp bulletin   2.50 
School lunch menus (3 ti)  4.00 
LaHora Latina-Americana (participation)._   7.50 
Colored Gospel Show (participation)  4.00 

WEST PALM BEACH 
(6 AM; 2 FM) 
(including Lake Worth, Palm Beach and 
Riviera Beach) 
Palm Beach County-Map Location H-8 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience dellvered, etc. with-
in the area. 

WDBF 
DELRAY BEACH 

CBS Radio Network 
City of license, Delray Beach. Fla. 
Considered by CBS Radio Network as their West 
Palm Beach outlet. 
See listing under Delray Beach. Fla. 

WEAT 
1948 

WEST PALM BEACH 
Subscriber to the NAB Radio Code 

Media Code 4 210 8865 9.00 
Gardens Broadcasting Co. Box 70. West Palm Beach, 

Fla. 33402. Phone 305:842-1538. 
I. PERSONNEL 
General Sales Manager-James O'Rourke. 
Operations Director-James E. Connor. 
Comptroller-Anthony C. Krayer, Jr. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Detrolt-Pearse Sales. 
South, Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1,000 w.: 850 Ise. Directional. 
Operating schedule: 6-1 am. EST. 

4. AGENCY COMMISSION 
15/0 Ume only. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. 2a, 2b, Sa, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 101, 111, 121, 131, 14g, 15a, 16. 
Basic Rates: 21a, 21b, 22a, 235, 24a, 250, 28e. 30, 

33a. 
Contracts: 40e, 41, 420, 42e, 440, 45, 46, 50, 51c. 
Comb.; Cont. Discounts: 600, 60e, 60f, 601, 61e, 62a. 

62d. 
Cancellation. 70a, 70d, 715, 73a. 
Prod. Services: 82. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 10 Eff 5/1/69-Itec'd 5/1/69. 
AA-Mon thru Sat 6-9 am & 3:30-7 pm. 
A-Mon thru Sat 9 am-3:30 pm. 
B-Mon thru Sat 7 pm-sign-off; Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 10 tl 15 11 
1 min.  12.00 10.00 8.00 
30 sec. 9.60 8.00 6.40 
15 sec...---... 6.00 5.00 4.00 

CLASS A 
8.00 7.00 
6.40 5.60 
4.00 3.50 

CLASS B 
1 min.  8.00 7.00 6.00 5.00 4.00 
30 sec............ 6.40 5.00 4.80 4.00 3.20 
15 sec.  4.00 3.50 3.00 2.50 2.00 
All length spots combinable for frequency. 

FREQUENCY DISCOUNT 
26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
BTA-1/2 AA, 1/2 A 

PER WK, EA: 30 tl 
1 min  4.50 

1 min.  10.00 

15 sec.  5.00 

20 ti 
7.00 
5.60 
3.50 

6.00 
4.80 
3.00 

15 sec  2.25 
To be used within 7-day period. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  100 60 40 30 20 

25 ti 
6.00 
4.80 
3.00 

5.00 
4.00 
2.50 

30+ 
5.00 
4.00 
2.50 

4.00 
3.20 
2.00 

3.00 
2.40 
1.75 

WIRK 
1947 

WEST PALM BEACH 

40 tl 
4.00 
3.20 
..00 

50 ti 
3.50 
2.80 
1.75 

Jack Masla & Company, Inc. 

e 
Media Code 4 210 8955 8.00 
Ken-Sell. Inc., Box 2148, West Palm Beach, Fla. 

33402. Phone 305-965-9211. 
STATION'S PROGRAMMING DESCRIPTION 

WIRK: Programmed for general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
current hits. NEWS: 5 min on hour. 2 min at half 
hour. Local news on all newscasts. Editorials weekly. 
3 man local news staff. Mobile unit includes 7 mrs, 
boat and airplane. Sports, stock reports, weather, 
contests within musical segments. Contact Representa-
tive for further details. Itee'd 5/12/69. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Joseph S. Field, Jr. 
Commercial Manager-Rome J. Hartman. 
Program Director-Tom Reynolds. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 
Atlanta-W. O. Jones, Inc. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 1290 kc. 
Directional-night only. 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 

15/0 net time: rendered monthly. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 3e. 4a, 4d, 5, 6e. 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 221% 23a, 24b, 250. 28a, 29e. 
Contracts: 400. 45, 46. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e. 71a, 72a. 

TIME RATES 
Eff 7/1/69-Itec'd 5/2/69. 

7. PACKAGE PLANS 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

CLASS AA 
PER WK: 

I tl 6 ti 12 tl 18 ti 24 tt S6 tl 40 01 
1 mm 18.00 15.00 14.00 13.00 12.00 11.00 10.00 
30 see 14.40 12.00 11.20 10.40 9.60 8.80 8.00 

CLASS A 
I min 15.00 12.00 11.00 10.00 9.00 8.00 7.00 
30 sec 12.00 9.60 8.80 8.00 7.20 6.40 5.60 

WJ NO 
1936 

WEST PALM BEACH 

GEM 
Media Code 4 210 9000 2.00 
WINO Radio, Box 189. 1500 N. Ficeler Dr., West 

Palm Beach. Fla. 33402. Phone 305-832-3638. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Robert L. Hoffer. 
Regional Sales Manager-Bob Hundley. 
Operations Director-Ron Beckey. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 
Florida-The Robinson Company, Inc. 

3. FACILITIES 
250 w.; 1230 Ise. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded reputations 
General: la, 3a, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: lib, 11b, 12b, lib, 14b. 
Basic Rates: 22b, 23a, 290. 
Contracts: 40a, 42b, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 62d, 62e. 
Announcement Packages not combinable except when 
renewed without interruption; cancellations subject 
to short rate. 
Affiliated with American Entertainment Network. 

TIME RATES 

No. 10 Eff 7/1/68-Ree'd 5/22/68. 
AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AAA 
52e 114e 156x 260e 520x 1040e 

16.00 15.00 14.00 13.00 12.00 11.00 
12.00 11.25 10.50 9.75 9.00 8.25 
8.00 7.50 7.00 6.50 6.00 5.50 

CLASS AA 

13.00 12.00 11.00 10.00 
9.75 9.00 8.25 7.50 
6.50 6.00 5.50 5.00 

CLASS A 
10.00 9.00 8.00 7.00 
7.50 6.75 6.00 5.25 
5.00 4.50 4.00 3.50 

Ix 
1 min  17.00 
20/30 sec  12.75 
10 sec  8.50 

I min  14.00 
20/30 sec  10.50 
10 sec  7.00 

1 min  11.00 
20/30 see  8.25 
10 sec  5.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
12 ti 18 ti 

1 min  14.00 13.00 
20/30 sec.  10.50 9.75 
10 sec.  7.00 6.50 

CLASS AA 
1 mln______ ......   11.00 10.00 9.00 8.00 
20/30 sec  8.25 7.50 6.75 6.00 
10 sec  5.50 5.00 4.50 4.00 

CLASS A 
1 min  8.00 7.00 6.00 5.00 
20/30 sec  6.00 5.25 4.50 3.75 
10 sec  4.00 3.50 3.00 2.50 
Saturation Packages may he cross combined to earn 
numerical frequency. Not subject to retroactive dis-
count. 

9.00 8.00 
6.75 6.00 
4.50 4.00 

6.00 5.00 
4.50 1.75 
3.00 2.50 

24 tl 
12.00 
9.00 
6.00 

36 tl 
11.00 
8.25 
5.50 

Put Your Message To 

WIRK 
For No. 1 Results 

in the PALM BEACHES 

WIRK dominates the Palm Beaches by 
a wide margin with No. 1 rankings 
almost any way you look at the new 
Pulse! 

No. 1 avg. 1/4 -hr. estimates, M-F, in: 
• home shares, total adults ,and total 

persons during every day-part, 6 AM-
Midnight 

• Total women during the daytime day-
parts, 6 AM-7 PM 

• Total men during morning drive-time, 
6-10 AM 

No. 1, cumulative estimates in: 
• daily households 

• weekly households, men, women, and 
total persons 

*Pulse, West Palm Beach Metro Area, Nov.-Dec '68 

1290 RAID I C. 
5000 WATTS DAY- 1000 WATTS NIGHT 

iirrewrirvErtreprIrmi   

Represented by Jack Masla & Co.; Inc. 

FLORIDA 

WLIZ 
1959 

LAKE WORTH 

Media Code 4 210 9045 7.00 
Gold Coast Broadcasting Co.. Box 71. 1939 7th Ave. 
N.. Lake Worth, Fla. 33460. Phono 305-585-5533. 

I. PERSONNEL 
President-Sam C. Phillips. 
Gen'l Mgr. & Frog. Dir.-Dave Webster. 

3. FACILITIES 
500 w. days: 1380 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a. 35. 4a, 5. Ga, 7a, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14e. 
Basic Rates: 21b, 22b, 23a, 25e. 28b, 28e, 33a. 
Contracts: 40e. 41, 44a, 44b. 
Comb.: Cont. Discounts: 650. 
Cancellation: 70e. 71a, 72. 
Prod. Services: 80. 

TIME RATES 
Et? 25/1/67-Reed 12/20/67. 

6. SPOT ANNOUNCEMENTS 
209-

lx 27x 53e 105e 312 
1 .......... _.._... 6.00 5.50 5.25 4.75 4.50 
30 sec  4.50 4.00 3.75 3.25 3.00 

8. PROGRAM TIME RATES 
Ix Ile 26e 52x 104e 150e 260e 

1 hr..... ...... 75.00 72.00 69.00 66.00 63.00 60.00 57.00 
1/2 hr  42.00 39.75 37.50 36.00 34.50 33.00 31.50 
1/4 hr_  25.50 24.75 24.00 22.50 21.00 19.50 18.00 
10 min  18.00 16.75 15.75 14.50 13.50 12.00 11.25 
5 min  9.00 8.50 8.25 7.75 7.50 7.00 6.75 

9. PARTICIPATING PROGRAMS 
Breakfast For Two-Mon thru Sat 9-11 am. 
Spanish Hour-Sat & Sun 6:05-7 am. 
Finnish-Sun 8-9 am. 
Flat    .... 4.00 

WPBF (FM) 
1964 

WEST PALM BEACH 

Media Code 4 210 9090 3.00 
Ken-Sell, Inc., Box 2148, West Palm Beach, Fla. 

33402. Phone 305-965-9211. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Joseph S. Field, Jr. 
Commercial Manager-Rome J. Hartman. 
Program Director-Bob 5ionroe. 

2. REPRESENTATIVES 
Jack Mesta & Company, Inc. 

3. FACILITIES 
ERP 27,000 w.; 107.9 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with American FM Network. 

TIME RATES 
No. 2 Eff 6/1/66-Rec'd 5/31/66. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 3-11 pm: Sat & Sun noon-11 pm. 
A-Mon thru Fri 6 am-3 pm: Sat & Sun 6 am-mid-
night. 
B-Sun thru Sat 11 pm-6 am. 
1 MIN: lx 6e I2x 18x 

7.50 6.00 5.00 
A 8.00 6.00 5.00 4.50 

Class B-flat, per minute, 4.00. 

WQXT 
1941 

PALM BEACH 
A Knight Quallty Station 

Media Code 4 210 9135 6.00 
Palm Beach Broadcasting Corp., Box 2631, Palm 
Beach, Fla, 33480, Phone 305-582-7041. 

STATION'S PROGRAMMING DESCRIPTION 
WQXT: Programmed for adults. 
NEWS: network news feed. news on hour, news of 
world, hotline reports, etc. 6-10 am music and news. 
10-11 am personality feature show. Topical discussion 
with 2 regular air personalities and special guests. 
1-3 pm music. 3-5 pm drive time, music, news, 
business. 5-7 pm news, weather, sports, and feature 
programs with 5 min stock market report. 7 pm-1 am 
middle-of-the-road music, weather, boating and fish-
ing reports used throughout day. Contact Representa-
tive for further details. Itec'd 5/9/68. 

I. PERSONNEL 
General Manager-Ralph H. Grover, 
Station Manager-Ted Bela Court. 

2. REPRESENTATIVES 
Miami-Advertising Representatives Inc. 
Boston-Knight Quality Stations Sales Offices: See 
Rep & 5/0 pages. 

3. FACILITIES 
500 w. days: 250 w. nights: 1340 kc. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulatIons 
General: la, 2a, 2b, Sa, Se, 3d, 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10c. 11e, 12e. 13e. 14e, 
Basic Rates: 208. 21a, 21d, 22b. 23a, 240, 24b, 24c, 

25a, 26, 27, 28b, 20e, 29a, 29b, 30, 31, 32b. 
Contracts: 40b, 41, 44a, 45, 46, 47a, 49, 50, 51a, 

5111. 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61b, 62d. 
Cancellation: 71e. 72, 73a, 73b. 
Prod. Services: SO, 81, 82. 
PM facilities: \TWOS (FM). 
Affiliated with NBC Radio Network. 
Member: Knight Quality Stations (Florida). 

TIME RATES 
Eff 1/1/69-Ree'd 4/11/69. 

(This listing continued on next page) 
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1 min 
30 sec  7.20 6.40 6.00 
10 see. ..   4.50 4.00 3.75 

VOLUME PLANS-ROS 
(At station's discretion) 

1 mitt  8.00 7.00 6.50 6.00 
30 sec  6.40 5.60 5.20 4.80 
10 see.................. ........ _...   4.00 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
FIXED POSITION 

Ix 52x 104x 156x 260x 912x 
1 lar  100 90 80 70 60 55 
1/2 hr. 60 55 50 45 40 35 
1/4 hr  40 37 34 31 28 25 
10 min_  30 28 26 24 22 20 
5 min. 20 19 18 17 16 15 

312x 
10.00 
8.20 
5.00 

40 ti 
8.00 
6.40 
4.00 

West Palm Beach-W Q X T-Continued 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION 
Ix 52x 104x 156x 260x 

1 min_____ 15.00 14.00 13.00 12.00 11.00 
30 sec..... ....... 12.00 11.20 10.60 9.80 9.00 
10 sec_____ 7.50 7.00 6.50 6.00 5.50 

7. PACKAGE PLANS 
WEEKLY VOLUME PLANS/DRIVE TIMES 

(Rotate 6-10 am or 4-8 pm) 
PER WE, EA: 10 tl 20 tl 30 ti 
1 min. 30 sec....._  10.00 9.00 8.50 

. 7.20 6.80 
10 sec. _ ........... 5.00 4.00 4.25 

HALF & HALF 
(50% Drive Rotate, 50% ROS) 

9.00 8.00 7.50 

WWOS (FM) 
1957 

PALM BEACH 

A Knight Quality Station 
Media Code 4 210 9180 2.00 
Palm Beach Broadcasting Corp., Box 2251, 
Beach, Fla. 33480. Phone 305-582-7041. 

STATION'S PROGRAMMING DESCRIPTION 
WWOS (FM): Entire broadcast day devoted to 
general popular music, weather, boating reports, net-
work news on hour, late stock market reports, 5 min 
stock market summary M-F. 2 hours of classical 
music nightly M-F, 8-10 pm. Contact Representative 
for further detalls..Reed 5/9/68. 

I. PERSONNEL 
General Manager-Ralph H. Grover. 
Station Manager-Ted Deis Court. 

2. REPRESENTATIVES 
Miami-Advertising Representatives, Inc. 
Boston-Knight Quality Stations Sales Offices: See 
Rep & 5/0 pages. 

3. FACILITIES 
ERP 100,000 w.; 97.6 me. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0, 

5. GENERAL ADVERTISING See code« regulations 
General: la, 2a, 2b, 3a, le, 3d, 4a, 4d, 5, 6a, 7e. 8. 
Rate Protection: 10e, lit. 12e, 13e. 14e. 
Basic Rates: 20a, 21a, 21d, 22b, 23a, 24a, 24b, 24e, 

25a, 26, 27, 28b, 28e. 29a, 29b, 30, 31 32b. 
Contracts: 40b, 41, 445, 45, 46, 47e. 49, 50, 51e. 51b, 51e. 
Comb.: Cont. Discounts; 60a, 60d, 60e, 601, 61b. 62d, 
Cancellation: 71a, 72, 738, 73b. 
Prod. Services: 80, 81, 82. 
AM facilities: WONT. 
Affiliated with NBC Radio Network. 
Member: Knight Quality Stations (Florida). 

TIME RATES 
Eff 1/1/69-Itec'd 4/11/69. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 
lx 52x 104x 156x 250x 312x 

1 min.  15.00 14.00 13.00 12.00 11.00 10.00 
30 see........_.. 12.00 11.20 10.60 9.80 9.00 8.20 
10 sec. 7.50 7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
WEEKLY VOLUME PLANS/DRIVE TIMES 

(Rotate 6-10 am or 4-8 Pm) 
PER WE. EA: 10 ti 20 tl 30 01 

7.00 
5.60 
3.50 

10 sec  5.00 4.00 4.25 

HALF & HALF 
(50% Drive Rotate, 50% ROS) 

1 min. 9.00 8.00 7.50 7.00 
30 sec    7.20 6.40 6.00 5.60 
10 sec   4.50 4.00 3.75 3.50 

VOLUME PLANS-ROS 
(At station's discretion) 

1 min  8.00 7.00 6.50 6.00 
30 sec... 6.40 5.60 5.20 4.80 
10 sec  ....... 4.00 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
FIXED POSITION 

Ix 52x 104x 156e 260x 3I2x 1 h   
1/2 hr  100 90 80 70 60 55 

60 55 50 45 40 35 
1/4 hr  40 37 34 31 28 25 
10 min  
5 min.  30 28 26 24 22 20 

20 19 18 17 16 15 

Palm 

40 ti 
8.00 
0.40 
4.00 

1959 
RIVIERA BEACH 

Media Code 4 210 9200 8.00 

Beach Broadcasting Corp., Box 1600, West Palm 
Beach, Fla. 33402. Phone 305-683-1600, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Bertram Lebhar, Jr. 
Vice-Fret, & Gen'l Sales Mgr.-Jay Solomon. 
Comptroller-Vergie E. Boyd. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
David Carpenter Company. 

244 

3. FACILITIES 
1,000 w.; 1000 kc. 
Directional-night only. 

Operating schedule: 6-3 am. EST. 
4. AGENCY COMMISSION 

15/0; rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 226, 23a, 26, 28b, 29e. 
Contracts: 40a, 42a, 46. 
Comb.; Cont. Discounts: 60b, 60k, 61a. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Information Network. 

TIME RATES 
No. 16 Elf 1/1/69-Rec'd 1/13/69. 

6. SPOT ANNOUNCEMENTS 

I min 30 see 15 see 10 see 
10.00 7.50 5.00 4.00 
9.50 7.15 4.75 3.80 
9.00 6.80 4.50 3.60 
8.50 6.40 4.25 3.40 

156 x  8.00 6.00 4.00 3.20 
208 a  ........ 7.50 5.65 3.75 3.00 

6.50 4.90 3.25 2.60 
364 x  6.00 4.50 3.00 2.40 
Fixed position guaranteed  No further discounts. 

7. PACKAGE PLANS 
ROS-BTA 

PER WE, 
EA: 7 ti 14 ti 21 ti 28 ti 35 ti 70 ti 

1 min.  6.00 5.70 5.40 5.10 4.80 4.00 
30 sec.  4.50 4.28 4.05 3.83 3.60 3.00 
15 sec  3.00 2.85 2.70 2.55 2.40 2.00 
10 sec..._.._  2.40 2.28 2.16 2.04 1.92 1.60 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 39 oit-55% 52 wk-20% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

100.00 75.00 50.00 40.00 25.00 
26 x.  95.00 71.25 47.50 38.00 23.75 
104 a.  90.00 67.50 45.00 36.00 22.50 

85.00 63.75 42.50 34.00 21.25 
156 i   80.00 60.00 40.00 32.00 20.00 
208 x  7.50 30.00 18.75 
260 a  70.00 52.50 35.00 28.00 17.50 
312 x .....  65.00 48.75 32.50 26.00 16.25 
364 X.,.......60.00 45.00 30.00 24.00 15.00 
Fixed position guaranteed. No further discounts. 

WINDERMERE 
Orange County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WVCF 
1961 

Media Code 4 210 9225 5.00 

American Homes Stations, Box 15550, Conroy Rd., 
Orlando, Fla. 32808. Phone 305-295-7853, 

I. PERSONNEL 
President-Louis C. Christiansen. 
General Manager-Forrest Thompson. 
Dir. Eng. & Oper.-James Bruton. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1,000 w. days; 1480 he, Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 46, 4d, 5, 6a, 7b. 
Rate Protection: I0a, lia, 12a, 13a, 14e, 15b, 16. 
Basic Rates: 21b, 23a, 24b, 28b, 28e. 29b. 
Contracts: 40a, 42b, 44a, 45, 47a, 51a. 
Comb.; Cont. Discounts: 60a, 62b, 62d. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with ERS Radio Network. 

TIME RATES 
No. 2 N Eff Rec'd 12/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 30x 60x 125x 250x 

1 min 5.00 4.75 4.50 4.25 4.00 3.75 
30 sec 3.50 3.25 3.00 2.75 2.50 2.25 

8. PROGRAM TIME RATES 
lx I5x 30x 60x I25x 250e 

1 hr ....... 50 47 44 41 38 35 
1/2 hr  36 33 30 27 24 21 
1/4 hr  26 24 22 20 18 16 
5 min..._._ 16 15 14 13 12 11 

WINTER GARDEN 
Orange County-Map Location 0-6 

See SUDS consumer market map and data at begin 
clog of the State. 

500x 
3.50 
2.00 

500x 
32 
20 
16 
10 

WO K B 
1958 

Independent Negro 
Media Code 4 210 9270 1.00 

Everbach Broadcasting Co., Inc., 1011 S. Mellon 
St., Orlando, Fla. 32805. Phone 305-425-1632. 
STATION'S PROGRAMMING DESCRIPTION 

WOKB: Programmed for Negro listener. MUSIC: 
rhythm and blues, light jazz and gospel. NEWS: 5 
min at half hour. Community news and obituaries 
scheduled 20 min daily. Contact Representative for 
further details. Reed 7/31/67, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Jack Everbach. 
Station Manager-Bruce E. Webb. 

2. REPRESENTATIVES 
San Francisco--Advertising Sales West. 
New York. Chicago-Greener, When. Sears. 
South-Bernard I. Ochs Co. 

3. FACILITIES 
5,000 w. days; 1600 he. directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time charges only; no cash discount. 

5. GENERAL ADVERTISING Sea ceded regulations 
General: lb, 2a, 2b, 3e, 3b, Sc, 3d, 4a, 5, tla, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 21d, 22a, 22b, 23e, 28e, 28c, 29e. 
Contracts: 40a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60g, 601, 62d. 
Cancellation: 70e, 70e. 71a, 73b, 

TIME RATES 
Eft 7/1/68-Reed 7/23/68. 

AA-Mon then Fri 6:30-9 am & 4-6:30 1)/0. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WE: 6 ti 12 ti 18 ti 24 ti 30'11 
1 ..... 8.00 7.60 7.20 6.80 6.40 
13 wk  7.60 720 6.80 6.40 6.00 
26 wk  7.20 6.80 6.40 6.00 5.60 
52 wk  6.80 6.40 6.00 5.60 5.20 

CLASS A 
1 wk  6.50 6.15 5.80 5.45 5.10 
13 wk.  6.15 5.80 5.45 5.10 4.75 
26 wk  5.80 5.45 6.10 4.75 4.40 
52 wk .... .... _ 5.45 5.10 4.75 4.40 4.05 
30 see: 75% of 1-min. ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  84.00 48.00 28.50 13.00 
13 x    80.00 46.00 27.00 12.00 
26 x  76.00 44.00 25.50 11.00 
52 a  72.00 42.00 24.06 10.00 

(CR) 

WINTER HAVEN (2 AM; 1 FM) 
Polk County-Slap Location G-7 

See SIMS consumer market map and data at begin-
ning of the State. 

WI NT 
1958 

Media Cede 4 210 9315 4.00 

WINT Radio, Inc., Box 1458, Winter Haven. Fla. 
33880. Phone 813-294-3597, 

I. PERSONNEL 
President-Norman O. Protiman. 
Exec. Vice-Fret, & Gen'l Mgr.-Ronald R. Brown. 
Sales Manager-joseph C. Trivette, 

2. REPRESENTATIVES 
South-C, K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1300 he. Directional. 
Operating schedule: 5:30 am-local sunset Mon thru 
Sat; 7:00 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a, 4a, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 23a, 24b, 25a, 28e. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 61e, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with ROIS. 
Member: Suwannee Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Recd 8/19/66, 
6. SPOT ANNOUNCEMENTS 

1 5ILNUTE 
PER WE: I wk 7 wk 19 wk 26 wk Per yr 
7 ti ..... _ ......... _......_... 2.50 2.35 2.20 2.05 1.90 
14 ti  2.35 2.20 2.05 1.90 1.75 
31 ti  2.20 2.05 1.90 1.75 1.60 
28 ti  2.05 1.90 1.75 1.60 1.45 
35 ti ....... _ ..... _....._  1.90 1.75 1.60 1.45 1.30 

30 SECONDS 
7 ti  1.80 1.70 1.60 1.50 1.40 
14 ti 5.70 1.60 1.50 1.40 1.30 
21 ti  1.60 1.50 1.40 1.30 1.20 
28 ti  1.50 1.40 1.30 1.20 1.10 
35 ti  1.40 1.30 1.20 1.10 1.00 

8. PROGRAM TIME RATES 
5 minute-2 x minute rate 1/2 hour-8 x minute rate 
1/4 hour-4 x minute rate 

WS IR 
1947 

12210 
Subscriber to the NAB Radio Code 

Media Code 4 210 9360 0.00 

Hundred Lakes Broadcasting Corp., Box 633, Lake 
Howard, Howard Drive, S. W., Winter Haven, 
Fla, 33880. Phone 813-294-1263. 

STATION'S PROGRAMMING DESCRIPTION 
WSIR: Programmed for adults until 8 pm, thereafter 
teen and general interest. 
Information and community programs featured, such 
as live reports from sheriff's department, employment 
office. 3 Ilve telephone swap shop programs daily. 
Bulletin board. Remotes on community activities. 
Frequent contests. MUSIC: 6-7 am country and west-
ern, 7 am-8 pm middle-of-road, 8-10 pm current 
hits, rock. NEWS: network 5 min on hour and half 
hour, local 7 times daily, 1 mobile unit. FARM: 
grove reports twice daily. Wall Street 3 times daily. 
Station editorializes 4 times daily M-F. SPORTS: 
29 live college, 18 pro, and delayed high school foot-
ball games, pro baseball, junior college and high 
school basketball. Contact Representative for further 
details. Reed 7/21/67. 

I. PERSONNEL 
General Manager-Larry Rollins. 
Sta. & Sales Mgr.--Chuck Bishop. 
Program Director-Richard Eyrie. 

2. REPRESENTATIVES 
Florida-Edwin H..Cohen. 

3. FACILITIES 
500 w.; 1490 ke. Non-directional. 
Operating schedule: 6 am-11:10 pm. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 31). 4a, 4d, 5, 6a, 7e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 235, 25a, 26, 28a, 29a. 
Contracts: 40a, 42b, 45, 46, 475, 
Comb.; Cont. Discounts: 6013. 60k, 61e, 61b, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with MBS Radio Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 10/1/68-Rec'd 9/30/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
1 x  3.50 2.85 2.30 
13 x  3.30 2.65 2.10 
26 x  3.00 2.40 1.90 
52 x    2.85 2.20 1.70 
104 a  2.70 2.00 1.50 
156 x  2.60 1.85 1.35 
260 a  2.35 1.70 1.15 
312 x  2.20 1.55 1.00 
500 x  2.00 1.40 1.00 
1000 a  1.80 1.25 1.00 

7. PACKAGE PLANS 
PER WE. EA: 

10 ti 15 ti 25 01 50 ti 75 ti 100 ti 
1 min  2.70 2.50 2.35 2.20 2.00 1.80 
30 sec  2.00 1.85 1.70 1.55 1.40 1.25 
10 sec  1.50 1.35 1.15 1.10 1.05 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 25 mln 1/4 hr 10 min 5 min 

1 x_______ 27.50 15.00 13.50 10.00 7.50 5.00 
DISCOUNTS 

13x-5% 52x-15% 156x-25% 312-35% 
26x-10% 10ft-20% 260x-30% 

WXKL (FM) 
1963 

Media Code 4 210 9405 3.00 
Bruce L. Parker, Bor 589, Winter Haven, Fla. 

33880. Phone 813-293-1285, 
I. PERSONNEL 
Owner-Bruce L. Parker, 
Station Manager-Joseph Trivette, 

3. FACILITIES 
EltP 19,500 w.; 97.5 mc. Stereo. 
Operating schedule: 7:00 am-midnight, EST. 
Antenna ht.: 160 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on Urne; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 5. 
ltate Protection: 10a, 14a. 
Basic Rates: 21a, 21b, 21e. 22a, 293. 
Contracts: 40e. 45, 
Cancellation; 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective  
Rates received March 23, 1665. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 seo 

1-12 3.00 2.00 53-104 2.25 1.65 
13-26 tL_.__ 2.75 1.90 104-365 2.00 1.50 
27-52 IL  2.50 1.80 

7. PACKAGE PLANS 
SPECIAL PACKAGES 

ea tot 
24 il (7 days)  2.00 48.00 
100 tl (30 days) - 1.90 190.00 
500 ti (6 mon)  _ 1.80 900.00 
1000 Li (1 Ir)...1.70 1700.00 

8. PROGRAM TIME RATES 
1 hr 1/2 br 1/4 hr 5 min 

1-12 U... - 31.09 18.00 10.00 5.00 
13-26 ti  ..... 30.00 17.00 9.00 4.75 
27-52 tl   29.00 16.00 8.00 4.25 
53-104 ti  28.00 15.00 7.00 3.90 
104-365 IL.  27.00 14.00 6.00 3.50 

WINTER PARK 
Orange County-Map Location (31-6 

See SOIRS consumer market map and data at begin-
ning of the State. 

See Orlando 
(including Winter Park) 

ZEPHYRHILLS 
Pasco County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

W P AS 
1962 

Media Code 4 210 9450 9.00 

WPAS-Radio, Art Advertising Co., Inc.. Box 549, 
Zephyrhills, Fla. 33599. Phones 813-782-1014, 
1418, 

I. PERSONNEL 
General Manager-Robert A. Artabasy, 
Station Manager-Bill Bailey, 
Program Director-Jay Perry. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 
Operating schedule: 6:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15% time only; 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6s, 7b. 
Rate Protection: 10b, 11b. 12b, 13b, 146. 
Basic Rates: 22s, 235, 24b, 28a, 29e. 
Contracts: 40a, 45, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 626, 62e. 
Cancellation: 70a, 70e, 715, 73a, 

TIME RATES 
Eff Reed 3/28/68. 

6. SPOT ANNOUNCEMENTS 
1 min or less, flat.  4.00 
260 per yr. 40 per mo, 10 per wk..  3.00 
365 per year, 20 per wk, 5 per .............. 22..0500 
500+ per year  

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 rain 5 min 

1 50 30 20 15 10 

Spot Radio Stations September 1, 1969 
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GEORGIA 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership — thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL _1,312,800 Coweta   11,100 
METRO AREAS Decatur   11,700 

Albany   30,300 De Kalb   25,700 
Athens   14 200 Dougherty   30,300 
Atlanta   293,500 Fulton . 245,700 
Augusta   72,700 Glynn ........ ........ 13,700 
Columbus   70,700 Laurens   12,900 
Macon   67,600 Lowndes   17,900 
Savannah   78,500 Mitchell .......... 11,100 
Total Metros  627,500 Muscogee   44,500 

COUNTIES Richmond   48,400 
Baldwin   9,800 Sumter   14,100 
Bibb   58,100 Thomas   16,500 
Burke .............. 14,700 Troup   17,900 
Chatham   78,500 Washington   12 000 
Clarke   14,200 Total Counties.. 708,800 

September 1, 1969 



GEORGIA 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Area. 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Albany-Dougherty Augusta-Richmond Columbus-Muscogee East Point-Fulton Griffin-Spalding Marietta-Cobb Savannah-Chatham 
Athens-Clarke Brunswick-Glynn Decatur-De Kalb Forest Park-Clayton La Grange-Troup Rome-Floyd Thomasville-Thomas 
Atlanta-Fulton College Park-Fulton Macon-Bibb Valdosta-Lowndes 

Warner Robins-Houston 
Waycross-Ware 

Estimates for:  Consumer Spendable Income-1968-  Retail Sales-1968   Passes- Farm Gross 
STATE % Distribution of Families -Total Retail Sales-  By Selected Store Types  ser Pops- Farm 
COUNTY-Map Loc. Population Households Per 3000 5000 8000 10000 15000 Per General Home Auto- Service Cars laths Income 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furs. motive Station 1/1/69 1/1/69 1968 
metropolitan Ares (OWN (000) ($000) (Si 4999 7999 9999 14999 over ($0OO) (6) ($0OO) ($000) ($000) ($000) ($000) (6000) (SoOO) (000) (000) ($000)  

GEORGIA STATE 
TOTALS  4,604.2 1,291.85 11,055,390 8,558 17.5 18.5 15.2 19.5 15.3 7,021,195 5,435 1,503,355 245,202 999,410 386,786 371,614 1,525,528 621,887 1,800.21 286.9 1,240,410 

APPL1NG F-9  13.4 3.38 23,699 7,012 18.8 14.3 10.4 16.0 12.0 17,830 5,275 4,359 550 904 532 494 3,891 1,626 4.58 3.6 9,103 
ATKINSON E-9  5.2 1.34 8,885 6,631 19.8 12.6 8.1 16.9 10.3 4,102 3,061 1,136 155 244   1,068 1.93 1.1 6,236 
BACON E-9  8.4 2.23 15,128 6,784 19.0 17.0 10.9 14.9 10.1 13,834 6,204 2,443 619 683 454 704 3,948 1,556 3.06 .6 8,698 
BAKER C-9  2.6 .62 6,205 10,008 17.3 12.0 5.7 16.0 17.2 1,654 2,668 677 148 154   387 1.22 1.5 5,223 
BALDWIN D-6  41.7 7.04 59,771 8,490 19.2 23.3 15.0 18.1 10.3 30,681 4,358 7,499 1,330 4,725 1,746 1,338 4,619 3,662 8.83 .7 5,702 
BANKS D-4  5.9 1.60 14,428 9,018 18.7 14.3 10.7 23.3 18.3 1,432 895 606   179   98 65 317 2.76 1.3 5,582 
BARROW D-4  17.0 5.07 32,770 6,464 22.6 21.3 13.6 13.7 8.5 21,669 4,274 6,211 786 1,657 1,750 1,201 3,969 1,912 7.14 1.3 8,947 
BARTOW B-4  32.0 9.01 76,460 8,486 18.5 16.7 15.2 21.5 14.3 43,493 4,827 12,984 1,717 2,743 1,661 2,250 10,253 5,584 12.71 3.3 13,192 
BEN HILL D-9  12.9 3.84 31,664 8,246 18.3 16.3 13.3 17.4 11.7 27,866 7,257 5,690 1,676 1,452 1,457 1,287 5,551 3,049 5.24 1.4 6,439 
BERRIEN D-9  10.5 2.91 22,093 7,592 18.9 15.2 9.5 18.1 13.1 18,878 6,487 3,551 561 582 512 1,070 5,724 1,292 4.58 3.0 13,494 
BIBB D-7t  170.5 49.97 453,604 9,078 15.2 18.5 15.1 22.1 19.3 289,598 5,795 58,095 8,482 49,706 19,355 18,639 67,659 23,904 58.78 1.2 5,592 

Macon  153.8 47.08 399,029 8,476 277,794 5,900 54,566 7,328 49,614 18,851 18,522 66,933 21,731 
Macon Metro Area  225.1 64.46 579,732 8,994 15.1 19.1 15.2 22.4 19.4 352,559 5,469 73,545 10,344 54,266 22,443 23,616 80,824 29,661 83.27   

BLECKLEY D-7  10.6 2.92 16,052 5,497 23.6 18.6 14.4 11.1 3.7 10,791 3,696 3,513 500 771 619 353 2,207 1,231 3.42 15 4,155 
BRANTLEY F-10  5.3 1.37 9,233 6,739 23.8 16.2 12.6 17.1 8.1 4,948 3,612 1,659 185 403   231 1,568 1.79 1.5 3,973 
BROOKS D-10  14.1 3.69 25,443 6,895 18.3 14.2 9.2 14.8 11.0 17,797 4,823 4,499 615 1,221 923 649 4,291 906 4.71 4.5 14,345 

BRYAN G-8  6.9 1.73 10,007 5,784 22.2 18.2 11.9 12.1 5.1 7,768 4,490 1,873 276 146 532   1,618 1,709 2.04 .6 1,395 
BULLOCH G-7  26.1 6.94 54,303 7,825 18.1 14.3 12.4 18.1 13.2 42,468 6,119 8,046 1,428 1,363 3,173 2,286 9,774 5,032 10.17 5.8 22,905 
BURKE F-6  20.3 5.26 28,439 5,407 18.1 13.8 9.2 12.7 7.9 19,907 3,785 4,627 733 1,123 1,942 745 3,625 1,875 5.64 4.7 18,127 
BUT C-6  9.1 2.38 20,166 8,473 17.7 14.8 12.4 19.5 13.8 14,240 5,983 3,368 533 1,273 438 407 2,831 1,419 3.60 1.1 2,824 
CALHOUN B-9  6.5 1.76 10,738 6,101 18.0 12.5 8.7 13.3 8.3 8,581 4,876 2,133 276 904 449 364 1,042 506 1.84 1.2 7,920 
CAMDEN G-10  12.8 3.36 24,320 7,238 19.1 23.1 16.0 18.1 10.9 14,249 4,241 3,663 445 1,614 168 545 2,227 2,927 3.86 .1 1,098 
CANDLER F-7  5.1 1.44 10,933 7,592 18.0 13.1 8.6 18.3 13.5 12,000 8,333 2,270 408 257 558 350 3,128 600 2.49 2.0 7,925 
CARROLL B-5  42.0 12.13 86,711 7,148 21.1 19.2 15.2 17.5 10.1 54,251 4,472 12,987 2,398 4,630 3,146 5,219 13,988 3,406 16.05 3.9 14,009 
CATOOSA B-3  27.9 7.78 58,287 7,492 21.9 22.3 18.4 22.0 10.0 17,728 2,279 7,478 861 195 241 740 3,572 2,228 13.11 1.0 6,311 
CHARLTON F-10  5.9 1.47 10,297 7,005 22.5 16.9 16.1 15.3 7.4 9,394 6,390 1,953 300 387 309 439 1,668 2,385 1.81 .6 726 
CHATHAM H-8t  224.5 65.43 529,278 8,089 18.3 18.1 17.8 20.9 13.9 323,906 4,950 68,677 10,760 46,494 25,613 22,857 68,586 31,231 70.57 .4 3,830 
Savannah  144.3 42.83 459,943 10,739 281,184 6,565 58,162 9,079 41,157 23,683 22,168 64,275 22,968 
Savannah Metro Area_ 224.5 65.43 529,278 8,089 18.3 18.1 17.8 20.9 13.9 323,906 4,950 68,677 10,760 46,494 25,613 22,857 68,586 31,231 70.57   

CHATTAHOOCHEE B-7.. 15.0 1.57 50,863 32,397 16.3 19.1 17.3 25.4 21.8 2,877 1,832 258   705   331 1.96 .1 272 
CHATTOOGA A-4  21.5 6.22 46,519 7,479 21.4 21.1 15.4 19.1 10.1 25,538 4,106 6,865 1,023 1,956 1,446 1,180 5,199 3,647 8.82 2.1 7,412 
CHEROKEE C-4  26.5 7.54 49,194 6,524 23.5 17.8 15.9 17.6 7.9 30,490 4,044 7,223 1,239 5,939 642 1,801 6,495 2,869 11.59 2.4 21,780 
CLARKE D-5t  54.5 15.21 148,073 9,735 15.1 14.2 15.3 22.8 22.2 113,520 7,464 23,048 3,161 16,344 6,318 5,855 26,133 10,753 21.60 .7 4,170 

Athens  49.8 13.91 92,701 6,664 97,017 6,975 17,974 3,161 12,194 5,812 5,410 23,755 9,542 
Athens Metro Area  54.5 15.21 148,073 9,735 15.1 14.2 15.3 22.8 22.2 113,520 7,464 23,048 3,161 16,344 6,318 5,855 26,133 10,753 21.60   

CLAY B-9  3.5 .90 7,751 8,612 15.6 9.8 8.7 13.6 12.8 3,312 3,680 830 171 176 433 35 340 595 1.05 .8 4,763 
CLAYTON C-5t  79.9 21.42 154,667 7,221 20.0 30.7 20.2 16.7 6.2 77,499 3,618 19,828 2,403 22,252 1,209 2,937 6,277 11,840 40.40 .6 1,652 

Forest Park  24.7 6.68 57,970 8,678 26,269 3,932 4,249   3,721 61 723 1,914 1,696 
CLINCH E-10  7.4 2.00 11,302 5,651 21.6 14.7 10.5 11.1 6.2 7,560 3,780 1,947 307 447 388 148 2,148 1,618 1.97 A 902 
COBB B-5t  174.0 48.74 422,939 8,677 16.2 26.8 17.9 20.3 13.2 241,768 4,960 62,983 10,254 32,543 12,748 11,568 52,420 21,453 85.76 1.5 6,121 

Marietta  30.9 9.20 110,900 12,054 118,831 12,916 24,434 4,789 16,709 8,496 6,234 38,056 7,278   
COFFEE E-9  22.1 5.87 46,525 7,926 17.6 13.1 11.0 18.5 15.1 37,239 6,344 8,057 1,422 2,443 1,745 2,120 7,228 2,693 8.03 4.9 23,467 
COLQUITT D-10  37.4 10.40 70,866 6,814 19.3 17.3 13.4 16.6 11.1 57,057 5,486 12,286 1,585 4,560 3,504 3,045 9,338 3,904 12.68 4.5 26,910 
COLUMBIA F-5  17.9 4.64 27,872 6,007 22.6 19.5 15.6 17.1 7.0 6,657 1,435 1,897 321 811 42 498 666 1,706 8.02 .7 2,881 
COOK D-10  11.9 3.34 25,319 7,581 19.2 14.8 12.3 17.0 11.5 15,969 4,781 3,852 642 987 532 584 2,654 1,079 4.40 2.4 12,750 
COWETA B-6  33.0 9.31 74,966 8,052 19.9 17.9 14.7 18.1 12.3 45,982 4,939 11,067 1,884 5,035 3,039 3,401 8,574 4,934 12.68 1.3 4,658 
CRAWFORD C-7  5.2 1.27 9,419 7,417 19.8 12.4 11.1 17.2 10.6 3,586 2,824 952 171 215 218 168 668 816 1.77 .6 3,843 
CRISP D-8  18.6 5.37 41,416 7,712 17.9 13.9 12.3 18.2 15.0 34,468 6,419 8,439 777 4,105 1,589 2,455 6,681 2,688 6.32 2.0 13,122 
DADE A-3  10.5 2.73 19,105 6,998 21.8 18.7 14.4 19.5 10.7 9,102 3,334 2,320 139 1,169 360 116 2,017 2,054 3.91 .6 1,085 
DAWSON C-4  3.6 1.00 5,057 5,057 18.9 13.0 10.2 16.2 8.7 1,942 1,942 211   179 215 84 1,126 61 1.69 3 5,033 
DECATUR B-10  28.7 7.70 48,631 6,316 19.8 15.0 14.1 16.5 9.7 31,892 4,142 6,424 1,005 1,535 1,516 1;362 6,428 3,468 7.39 3.0 11,813 

DE KALB C-5  370.2 108.62 1,069,488 9,846 10.8 22.4 18.4 23.8 20.8 420,413 3,870 121,465 24,292 59,1(19 11,245 18,185 90,525 44,194 183.88 .6 3,239 
Decatur  30.3 9.91 100,281 10,119 108,218 10,920 14,608 6,001 21,679 3,201 3,679 50,292 3,550   

DODGE E-8  15.8 4.36 33,545 7,694 19.0 14.1 13.1 18.8 12.5 20,070 4,603 6,517 682 1,344 577 591 4,163 1,104 5.58 3.2 9,262 
DOOLY D-8  9.8 2.62 19,130 7,302 16.7 11.7 8.6 18.0 14.4 13,713 5,234 2,531 446 888 139 261 2,960 1,722 3.28 4.3 14,848 
DOUGHERTY C-9t  100.7 27.27 220,129 8,072 19.6 16.5 18.2 20.5 14.2 148,125 5,432 26,687 4,714 20,397 9,071 8,598 35,025 10,594 32.36 1.4 10,200 

Albany  70.9 20.41 167,450 8,204 138,092 6,766 24,902 4,121 18,223 8,062 8,096 32,496 9,680 
Albany Metro Area__ 100.7 27.27 220,129 8,072 19.6 16.5 18.2 20.5 14.2 148,125 5,432 26,687 4,714 20,397 9,071 8,598 35,025 10,594 32.36   

DOUGLAS B-5  21.9 6.02 40,136 6,667 22.3 23.8 16.2 15.4 8.3 22,001 3,655 5,872 573 841 1,297 896 7,337 2,539 10.54 .6 4,659 
EARLY B-9  10.4 2.80 20,881 7,458 16.8 11.3 7.3 17.6 15.8 16,232 5,797 3,397 573 1,034 538 862 3,547 1,867 4.15 3.2 14,908 
ECHOLS E-10  .8 .21 4,042 19,248 11.2 9.1 7.0 27.4 32.4 475 2,262 157   258 .62 .5 1,377 
EFFINGHAM G-7  12.0 3.04 19,045 6,265 21.6 17.5 14.7 18.4 8.9 5,782 1,902 1,691 280 90 103 277 1,656 806 4.34 1.5 3,907 
ELBERT E-4  18.0 5.19 37,391 7,204 20.0 19.2 13.2 17.6 10.9 25,915 4,993 5,857 1,288 2113 932 1,272 5,434 2,317 7.60 2.7 7,343 
EMANUEL F-7  16.8 4.75 37,167 7,825 17.4 12.7 12.0 17.2 12.7 28,508 6,002 7,774 688 2,947 1,243 1,043 5,767 2,659 6.69 4.0 11,424 
EVANS F-8..-......- 8.0 2.22 12,625 5,687 20.9 17.1 11.2 12.9 6.8 19,225 8,660 2,575 306 410 871 905 4,860 2,681 2.59 1.4 6,166 
FANNIN C-3  12.9 3.63 29,754 8,197 20.2 14.2 14.1 21.1 12.8 16,486 4,542 3,582 475 1,060 551 956 4,779 1,950 5.69 .9 2,653 
FAYETTE B-6  9.1 2.40 19,716 8,215 16.6 16.9 14.8 22.5 13.7 4,902 2,043 1,252 312 962 200 524 349 530 4.44 1.3 2,865 
FLOYD B-4  80.8 23.72 190,289 8,022 19.5 20.7 18.4 19.0 10.9 117,223 4,942 29,441 5,000 18,441 8,547 8,281 23,995 9,314 32.14 2.2 10,179 

Rome  36.8 11.59 95,555 8,245 102,310 8,827 23,192 3,915 16,664 8,434 8,214 23,659 7,172   
FORSYTH C-4  14.7 4.12 22,870 5,551 25.2 19.4 14.3 13.6 4.7 14,567 3,536 2,923 246 863 260 1,053 5,896 1,252 6.81 2.5 21,518 
FRANKLIN D-4  13.5 3.95 25,520 6,461 23.2 18.3 11.8 14.4 6.2 17,519 4,435 3,739 656 515 982 1,179 4,051 967 6.38 2.9 15,103 
FULTON C-4t  652.6 196.73 2,287,318 11,627 12.7 14.5 14.7 22.1 28.4 1,691,662 8,599 269,164 51,601 373,731 97,991 73,754 378,215 104,355 258.41 3.9 11,339 

Atlartal  534.9 165.20 2,097,130 12,694 1,471,696 8,909 221,720 44,113 353,603 91,898 64,651 312,737 88,249 
Atlanta Metro Area  1,337.1 392.45 4,049,421 10,318 13.5 20.0 16.5 21.8 21.9 2,496,094 6,360 487,784 90,833 493,522 124,519 111,083 545,885 188,461 596.80   
College Park  30.7 8.83 81,988 9,285 28,577 3,236 10,424 1,588 972 296 1,366 1,301 1,883 
East Point  48.6 14.37 126,590 8,809 87,920 6,118 15,585 2,325 3,053 1,934 4,302 43,019 5,317 

GILMER C-3  8.6 2.41 15,423 6,400 18.9 12.5 10.8 16.2 10.0 13,697 5,683 2,463 408 1,019 348 262 4,610 576 3.42 1.1 5,821 
GLASCOCK E-6  1.6 .44 4,698 10,677 15.9 13.9 8.4 20.4 19.4 1,661 3,775 793   177 388 .92 .6 1,428 
GLYNN G-9t  55.9 16.04 107,841 6,723 21.8 29.3 13.2 13.9 8.2 91,170 5,684 20,993 3,162 12,341 7,361 6,444 17,314 6,786 20.43 .2 1,428 

Brunswick  27.0 8.08 52,617 6,512 73,655 9,116 17,280 2,328 11,575 6,077 5,685 15,654 4,437   
GORDON B-4  21.0 6.25 47,585 7,614 21.6 17.0 14.7 19.5 11.2 28,991 4,639 6,643 1,256 1,434 1,485 1,575 5,187 3,524 10.01 2.4 12,673 
GRADY C-10  17.3 4.71 31,460 6,679 19.3 15.8 11.1 15.0 9.3 23,453 4,979 5,864 445 1,317 1,005 811 4,352 1,385 6.36 4.5 16,305 
GREENE E-5  9.7 2.57 21,297 8,287 18.2 14.0 10.8 19.4 14.3 12,206 4,749 3,295 526 1,013 131 844 2,403 2,381 3.41 1.0 4,180 
GWINNETT C-5  60.4 16.94 115,009 6,789 23.2 21.5 17.6 17.2 7.7 64,752 3,822 14,344 2,283 5,887 1,326 4,639 18,448 6,619 28.35 2.0 11,539 
HABERSHAM D-3  20.9 5.78 40,781 7,056 22.9 20.5 14.8 16.6 8.1 30,878 5,342 5,235 1,043 2,087 1,406 1,830 7,239 2,061 8.84 1.1 12,227 
HALL D-4  61.0 17.34 131,264 7,570 21.9 19.4 15.8 17.4 11.1 100,012 5,768 22,174 4,163 7,445 7,742 6,605 20,892 7,491 25.72 2.7 27,051 

Gainesville  20.0 5.90 58,609 9,934 87,730 14,869 16,353   6,820 7,327 5,803 19,887 5,617   
HANCOCK E-6  10.0 2.30 13,183 5,732 19.6 12.9 9.3 13.0 7.1 9,347 4,064 3,558 168 670 366 379 2,912 684 2.32 1.9 3,656 
HARALSON A-5  15.3 4.57 38,294 8,379 19.0 16.4 15.8 20.1 13.0 20,051 4,388 4,294 814 1,305 1,253 1,252 5,177 1,910 7.09 1.2 4,467 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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State, County, City, Metro Area Data 
GEORGIA 

Estimates for:  Consumer Spendable Ineeme-1968--  Retail Sales--1968  Paseen- Farm Gross 
STATE % Distribution of Familles -Total Retail Sales-  By Selected Store Types  cur Popu- Ferns 
COUNTY-Map Loe. Population Households Per 3000 5000 8000 10000 15000 Per General Home Auto- Service Cars lotion Income 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Feeigel Fern. motive Station 1/1/69 1/1/69 1968 
Area (000) (000) ($000) (3) 4999 7999 9999 14999 over ($000) ($) ($000) ($000) ($000) ) ($000) ($000) ($000) (000) (000) ($000) 

HARRIS B-7  11.3 2.93 24,842 8,478 18.0 13.3 12.6 17.2 12.6 6,811 2,325 1,868 199 862   236 1,495 1,059 4.20 .9 3,743 
HART E-4 ........ .............. 17.2 4.79 30,758 6,421 21.1 18.4 13.0 16.9 7.5 14,293 2,984 4,336 656 1,239 489 922 2,783 2,588 6.83 3.0 9,797 
HEARD B-6  3.8 1.08 10,474 9,698 15.3 12.6 8.6 21.6 20.0 2,617 2,423 471 18 1,627   154 455 2.04 .7 3,318 
HENRY C-6  20.9 5.35 38,368 7,172 19.3 17.7 15.1 19.3 11.6 16,980 3,174 4,154 583 2,062 286 591 2,484 2,671 9.09 2.1 5,684 
HOUSTON D-7t  54.6 14.49 126,128 8,704 15.0 20.3 15.9 23.4 19.7 62,961 4,345 15,450 1,862 4,560 3,088 4,977 13,165 5,757 24.49 1.7 9,932 
Warner Robins  30.5 8.72 64,079 7,349 41,593 4,770 10,091 1,237 4,033 2,546 3,793 9,066 3,768   

IRWIN D-9  7.5 1.99 16,376 8,229 17.5 12.0 8.2 17.0 15.2 11,823 5,941 2,481 500 439 941 67 1,481 1,135 2.72 2.7 16,973 
JACKSON D-4  19.2 5.53 45,035 8,144 20.7 17.8 14.1 18.6 11.7 27,073 4,896 6,881 710 3,261 1,152 823 4,863 1,776 8.58 2.4 15,517 
JASPER D-6........_........ 4.5 1.24 11,170 9,008 17.9 10.9 9.3 20.2 15.6 6,352 5,123 874 198 831 255 388 2,056 933 1.93 .6 5,153 
JEFF DAVIS E-9......  9.0 2.33 18,876 8,101 18.5 15.5 11.2 18.5 13.4 16,074 6,899 2,990 546 896 487 642 2,512 787 3.41 1.4 5,264 
JEFFERSON F-6 -. 16.7 4.36 27,954 6,411 18.5 12.5 10.0 16.9 10.8 17,855 4,095 4,027 755 1,279 906 676 4,187 2,747 5.41 2.6 11,186 
JENKINS F-7  7.9 2.16 17,412 8,061 18.0 12.3 10.2 18.2 14.1 13,702 6,344 2,837 344 464 1,069 510 3,159 1,853 2.71 2.3 8,034 
JOHNSON E-7 .......... 6.5 1.85 16,659 9,005 17.1 14.9 10.7 20.2 17.3 8,045 4,349 2,140 360 759 161 816 2,199 996 2.99 1.6 5,681 
JONES D-6  _....... 9.6 2.42 15,768 6,516 20.6 16.6 13.9 18.0 8.3 3,094 1,279 667 171 951 108 84   873 3.87 .7 3,782 
LAMAR C-6................... 11.1 3.10 24,857 8,018 16.2 16.6 16.3 21.9 14.4 13,440 4,335 3,302 561 519 751 556 4,372 1,501 4.07 .8 3,110 
LANIER E-10..........._ 4.5 1.19 7,852 6,598 20.8 13.4 11.3 16.4 9.2 6,024 5,062 1,233 235 284 303   2,193 789 1.77 1.0 3,035 

LAURENS E-7 ..... .......... 34.5 9.51 68,024 7,153 18.5 16.9 12.9 17.3 10.9 48,281 5,077 11,011 1,821 2,831 3,665 2,679 10,812 4,777 12.07 4.8 14,018 
LEE C-9  6.1 1.42 8,571 6,036 22.8 15.3 11.4 10.9 5.7 2,786 1,962 721 168 90   164 655 684 2.12 2.1 8,964 
LIBERTY G-8t  20.5 5.00 28,010 5,602 29.5 24.1 11.5 7.9 2.5 13,757 2,751 3,365 260 1,588 495 522 1,761 2109 5.06 A 1,729 
LINCOLN F-5  5.3 1.32 8,546 6,474 19.1 14.4 10.5 18.3 10.5 4,455 3,375 1,491 139 231 178 167 1,088 413 2.03 .7 3,180 
LONG G-9........   4.7 1.25 5,005 4,004 24.1 17.3 10.2 9.1 2.7 2,374 1,899 848 59 474 80   589 1.17 .6 1,285 
LOWNDES D-10t  59.9 16.53 133,202 8,058 18.1 14.1 16.1 21.1 15.3 86,785 5,250 18,431 2,680 7,291 6,679 4,616 19,357 8,252 20.55 3.3 12,123 
Valdosta  36.0 10.51 97,496 9,276 77,306 7,355 15,697 2,373 7,025 6,304 4,612 18,521 6,801   

LUMPKIN C-3..._. ........ .. 8.1 2.11 14,031 6,650 20.7 15.7 12.5 16.3 9.3 5,688 2,696 1,920 190 670 241 185 507 653 3.18 1.0 8,590 
McDUFFIE F-5..........- 15.1 4.17 25,567 6,131 20.6 15.9 15.0 12.5 8.4 20,228 4,851 5,108 689 1,793 840 1,346 4,911 2696 5.13 1.5 3,024 
McINTOSH G-9........ 7.3 1.95 10,370 5,318 21.7 16.6 9.6 11.5 7.5 6,237 3,198 1,747 235 278 46 140 1,668 1A26 2.21   754 
MACON C-7 13.4 3.38 22,328 6,606 17.9 12.7 10.9 16.2 11.4 15,169 4,488 3,363 507 1,295 285 943 2,782 1,198 3.81 2.8 14,150 
MADISON D-4  10.0 2.85 20,244 7,103 21.4 14.6 11.5 17.7 9.5 7,306 2,564 3,085 58 1,304 231 116 826 802 5.60 2.4 11,225 
MARION B-7  4.6 1.14 7,630 6,693 19.0 10.8 8.8 15.5 12.1 6,454 5,661 1,606 136 372 44   2,704 418 1.51 .8 5,364 
MERIWETHER B-6  19.8 5.20 42,189 8,113 16.1 13.0 12.4 19.7 16.0 18,699 3,596 4,743 774 2,078 827 1,469 2,834 1,921 6.40 2.5 7,700 
MILLER B-10  5.2 1.46 10,675 7,312 18.9 13.3 7.9 16.3 11.8 9,031 6,186 1,591 327 355 277 722 1,894 964 2.16 2.4 9743 
MITCHELL C-10......   18.7 4.83 39,224 8,121 16.7 12.1 11.5 17.9 15.4 31,430 6,507 6,137 884 7,783 847 1,412 4,051 5,584 5.89 4.7 20,316 
MONROE C-6  11.4 2.97 21,165 7,126 18.1 14.8 13.8 18.2 12.8 11,237 3,784 3,164 462 942 633 379 3,365 954 3.73 .8 4773 
MONTGOMERY F-8  4.7 1.22 12,004 9,839 16.9 10.3 8.8 18.9 18.7 3,232 2,649 1,408 129 129 165 126 254 607 2.12 1.2 4,080 

MORGAN D-5  9.1 2.42 18,912 7,815 18.5 12.6 12.1 18.5 12.7 12,996 5,370 3,236 307 1,071 598 856 1,616 1,606 3.38 2.5 9,339 
MURRAY B-3 ........ ......... 11.3 3.10 21,957 7,083 22.5 17.4 14.8 19.4 9.9 9,867 3,183 2,526 321 618 353 152 2,510 1,314 5.29 1.9 7,967 
MUSCOGEE B-7t  199.5 55.39 466,721 8,426 20.9 22.7 15.8 18.2 12.7 312,876 5,649 56,469 9,737 54,736 21,990 21,896 80,662 26,886 78.05 .4 1,117 

Columbus  147.5 43.91 341,414 7,775 293,274 6,679 47,884 9,294 51,745 19,790   80,661 24,240 
Columbus Metro Area. 267.3 70.88 597,769 8,434 21.0 21.7 16.1 17.6 11.7 348,933 4,923 68,455 10,495 57,432 23,121 23,256 84,964 30,730 97.83   

NEWTON D-5 ........ ......... 23.9 6.66 50,212 7,539 22.2 20.1 14.6 18.9 10.5 34,341 5,156 9,783 1,148 3,500 1,679 2,324 7,236 3,869 9.60 1.5 7,235 
OCONEE D-5  5.4 1.47 12,801 8,708 19.8 14.9 13.4 21.3 13.2 2,275 1,548 1,213 174 321   145 244 178 3.19 1.4 4,178 
OGLETHORPE E-5  6.1 1.58 11,598 7,341 19.0 13.3 11.4 19.0 10.9 2,914 1,844 721 123 250 155 236 470 815 2.89 1.9 8,012 
PAULDING B-5  15.6 4.41 29,905 6,781 24.4 22.9 14.3 14.6 7.6 12,891 2,923 3,625 492 451 979 413 4,119 1,220 6.15 .9 5,739 
PEACH D-7  16.7 4.38 29,153 6,656 19.5 18.0 14.0 16.2 10.8 20,281 4,630 5,707 932 1,143 1,209 1,437 4,902 3,073 5.20 1.2 7,991 
PICKENS C-4..... ......   9.8 2.82 19,143 6,788 21.3 17.4 13.5 17.4 10.3 10,870 3,855 2,204 747 1,393 303 510 1,363 1,198 3.88 .6 4,845 
PIERCE F-9  8.5 2.23 17,933 8,042 18.5 12.8 11.3 18.9 13.1 13,342 5,983 4,007 429 348 197 222 2,318 1,111 3.39 3.1 11,206 
PIKE C-6  5.5 1.48 13,047 8,816 16.7 11.0 11.9 22.4 15.3 2,654 1,793 985 39 932 101 79 65 267 2.61 1.5 4,374 
POLK 8-4  27.8 8.19 71,587 8,741 19.5 14.8 16.6 22.1 13.1 38,980 4,759 10,547 1,905 3,017 2,418 2,648 9,803 3,167 11.95 1.5 5,555 
PULASKI D-8  8.2 2.33 17,822 7,649 17.1 15.6 13.0 18.3 12.9 15,146 6,500 3,117 312 959 561 823 3,134 928 3.30 1.6 5,565 
PUTNAM D-6  7.8 2.01 17,572 8,742 16.7 14.0 12.7 19.9 14.5 13,172 6,553 2,754 329 409 249 484 1,202 1,800 2.66 .7 5,549 
QUITMAN B-8  1.6 .41 3,430 8,366 17.8 9.6 7.3 16.9 15.1 695 1,695 370   129   266 .58 .6 1,729 
RABUN D-3 ........... ........ 8.2 2.25 13,406 5,958 24.7 16.8 13.6 13.4 7.3 10,220 4,542 2,209 316 728 489 533 2,193 1,230 3.19 .7 1,662 

RANDOLPH B-9  9.5 2.55 19,414 7,613 18.2 12.0 9.8 13.9 11.3 10,447 4,097 2,846 513 768 611 620 2,190 612 2.75 2.4 7,914 
RICHMOND F-6t  165.9 45.22 396,403 8,766 17.8 16.5 17.4 20.2 15.3 299,584 6,625 52,434 8,966 63,195 17,752 15,860 68,508 21,201 60.54 .6 1,871 
Augusta.  76.4 22.95 210,285 9,163 224,310 9,774 33,552 6,841 51,432 16,351 14,413 55,231 11,616 
Augusta Metro Area  266.3 73.39 605,100 8,245 16.2 16.6 16.9 19.3 18.4 398,245 5,426 81,864 13,771 71,190 21,455 20,155 88,499 32,945 99.51   

ROCKDALE C-5  13.3 3.50 25,924 7,407 21.0 19.2 16.6 18.8 10.0 16,662 4,761 4,224 500 341 420 1,412 3,222 1,042 6.61 .9 1,893 
SCHLEY C-8  2.5 .65 6,300 9,692 16.2 9.6 8.5 17.7 16.7 1,749 2,691 676 115 242 149   164 A8 .6 2,384 
SCREVEN G-7  12.5 3.28 22,608 6,893 19.4 12.5 11.5 16.4 9.5 17,080 5,207 3,934 422 727 869 904 3,616 2,439 4.39 3.7 13,327 
SEMINOLE B-10  5.8 1.56 12,399 7,948 17.4 11.5 8.6 16.6 13.7 14,443 9,258 3,056 524 457 640 657 3,489 1,262 2.68 1.9 7,986 
SPALDING C-6  42.6 12.56 93,555 7,449 20.4 22.0 16.9 16.5 9.4 67,420 5,368 17,010 2,012 5,087 5,024 4,952 13,602 6,820 15.95 .6 3,453 

Griffin  27.2 8.31 59,553 7,166 62,413 7,511 14,103 2,012 4,889 5,024 4,538 11,938 6,061   
STEPHENS D-3  21.9 6.29 45,392 7,217 22.2 19.9 15.6 16.4 9.0 28,254 4,492 6,459 997 3,601 1,256 1,802 8,437 2,579 8.92 1.1 3,451 
STEWART B-8  5.8 1.50 13,002 8,668 17.0 10.4 7.3 16.5 16.3 7,875 5,250 1,813 274 484 97 37 2,626 873 1.72 1.2 3,164 
SUMTER C-8  27.6 7.59 55,723 7,342 16.1 13.7 13.1 17.2 15.0 46,403 6,114 8,364 1,210 2,697 2,966 1,411 6,532 4,249 8.54 3.5 24,603 
TALBOT C-7  7.1 1.77 9,797 5,535 21.5 13.9 9.3 12.1 5.6 3,866 2,184 1,013 87 991 131 192 679 607 1.88 .6 2,498 
TALIAFERRO E-5  1.7 .47 5,954 12,668 14.6 12.5 5.2 15.8 28.4 1,827 3,887 467 192 610 45 190   245 .96 .7 1,416 
TATTNALL F-8  16.6 3.89 25,220 6,483 19.3 13.9 11.2 16.6 9.2 19,320 4,967 5,159 720 2,163 336 413 3,867 2,937 4.65 3.4 12,235 
TAYLOR C-7  8.3 2.20 12,916 5,871 18.6 14.9 10.7 15.2 8.4 8,119 3,690 2,093 366 997 184 271 1,956 735 2.51 1.5 7,669 
TELFAIR E-8  10.2 2.84 19,760 6,958 18.5 12.7 9.6 17.6 12.6 16,524 5,818 4,463 857 1,163 567 1,236 2,700 2,415 4.15 2.3 5,785 
TERRELL C-9  11.9 3.14 22,009 7,009 17.5 11.6 10.4 16.0 11.7 21,631 6,889 4,910 688 1,436 934 639 4,173 1,614 3.43 2.5 11,721 
THOMAS C-10  38.0 10.62 81,081 7,635 18.0 15.7 13.2 17.3 13.8 59,543 5,607 12,268 2,169 3,742 3,707 3,162 12,694 5,696 12.26 4.2 15,945 

Thomasville  23.2 7.05 46,680 6,621 48,327 6,855 10,077 1,833 3,079 3,620   11,960 4,123 

TIFT D-9  27.0 7.43 55,825 7,513 16.9 14.1 11.9 18.2 16.0 47,0238 6,329 9,323 1,576 2,841 2,849 2,636 7,450 3,849 9.88 3.1 17,228 
TOOMBS F-8  17.6 4.88 36,662 7,513 18.2 14.4 14.1 18.8 11.9 36,174 7,413 7,876 1,003 1,988 2,335 1,128 8,508 2,524 6.92 2.4 8,278 
TOWNS D-3  5.1 1.36 6,938 5,101 20.2 15.9 10.0 12.0 4.9 4,083 3,002 763 306 527 28 302 385 605 1.97 .7 2,853 
TREUTLEN E-7  5.3 1.42 8,346 5,877 19.3 12.0 10.1 15.5 9.1 5,303 3,735 1,576 190 743   450 1,107 715 2.15 1.2 3,728 
TROUP B-6  49.6 14.35 110,088 7,672 18.8 17.9 15.8 20.7 12.5 83,829 5,842 22,090 2,690 6,923 7,182 7,770 19,622 6,265 18.10 1.2 3,648 

La Grange  25.7 7.61 58,236 7,653 50,669 6,658 12,262 2,052 3,853 4,103 4,508 10,862 3,750   
TURNER D-9  6.7 1.89 16,778 8,877 16.9 12.4 8.1 19.6 17.6 13,961 7,387 2,701 387 540 751 592 3,342 1,178 3.17 1.6 10,726 
TWIGGS D-7 7.6 1.83 13,172 7,198 20.7 16.7 12.8 17.3 9.8 2,800 1,530 1,908 102 322   102   302 2.21 1.5 2,049 
UNION C-3  5.5 1.54 10,754 6,983 17.3 10.7 8.9 17.3 13.0 7,477 4,855 1,658 133 570 157 262 2,392 789 2.57 1.8 6,858 
UPSON C-7  23.8 6.88 65,407 9,507 17.6 18.8 18.0 21.8 13.2 35,242 5,122 9,495 1,292 3,550 2,004 2,495 7,117 3,513 9.57 .6 3,868 
WALKER A-3 ......... 55.4 16.00 130,757 8,172 19.6 19.4 17.3 21.6 13.4 50,226 3,139 16,306 2,174 2,374 4,157 2,435 8,304 5,655 23.29 1.8 9,244 
WALTON D-5---......-- 23.2 6.46 43,260 6,697 22.1 20.0 14.5 16.5 7.5 31,858 4,932 8,413 966 2,241 1,192 2,147 7,265 2,595 8.46 2.9 9,878 
WARE F-9  41.4 12.08 94,760 7,844 19.2 18.7 16.0 19.5 13.1 63,687 5,272 14,968 2,374 7,627 3,091 4,090 14,551 6,497 13.36 2.1 6,968 

Waycross  25.6 7.92 65,002 8,207 58,772 7,421 14,151 2,007 7,321 3,091 3,803 13,080 6,141   
WARREN E-6  5.8 1.50 11,701 7,801 17.5 10.4 8.8 17.7 14.7 5,693 3,795 1,177 505 314 250 469 1,980 754 1.98 1.5 4,157 
WASHINGTON E-6  18.1 4.84 35,144 7,261 19.3 12.8 11.4 18.2 12.7 21,126 4,365 6,014 706 1,825 1,105 868 2,167 2,065 5.25 3.0 9,903 
WAYNE F-9  22.4 5.93 33,933 5,722 19.9 18.9 17.2 12.6 5.6 28,197 4,755 6,408 1,416 1,491 1,263 1,563 5,555 4,775 6.82 2.0 6,626 
WEBSTER B-8  3.3 .77 3,229 4,194 5.4 29.8 4.6 0.1 5.6 468 608 111   157   211 .75 1.3 2,801 
WHEELER E-8 ........ ....._ 3.8 .99 9,093 9,185 20.2 12.6 10.2 15.6 6.1 4,322 4,366 1,578 168 89 108 318   772 1.69 1.7 4,130 
WHITE D-3  8.0 2.17 12,506 5,763 22.9 17.0 13.9 16.1 6.1 12,376 5,703 1,456 206 790   324 3,913 748 3.32 1.3 10,336 
WHITFIELD B-3  53.4 15.15 128,505 8,482 21.5 19.5 17.5 18.0 13.3 83,953 5,541 20,670 3,462 5,857 4,911 5,954 20,835 8,216 22.88 2.0 16,360 
WILCOX D-8  7.1 1.97 10,821 5,493 18.4 11.8 12.0 12.9 4.7 6,766 3,435 1,613 380 831 57 367 682 906 2.33 2.1 8,075 
WILKES E-5  10.7 3.06 23,076 7,541 16.6 15.5 12.2 16.4 11.8 16,343 5,341 3,586 537 2,279 510 330 3,184 1,230 3.93 1.6 6,262 
WILKINSON E-7  9.8 2.62 17,422 6,650 22.0 18.2 13.8 15.3 8.2 13,557 5,174 2,678 392 314 3,575 286 1,578 819 3.06 .7 2,767 
WORTH C-9  15.7 3.95 29,964 7,586 19.4 12.0 10.4 15.9 8.8 17,607 4,457 4,111 452 2,947 271 330 2,993 1,974 5.13 5.6 20,912 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
(2) Includes portion ln DeKalb County. 
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WDEC-Americus 
WhIES-Ashburn 
WBBK-Blakely 
WGRA-Cairo 
WCLB-Camilla 
WCLA-Ciaxton 
WM.131-Cordele 
WDMG-Douglas 
MILT-Dublin 
WCEH-HawkInsville 
WPEH-Louisville 
WDAX-McRae WACL--Wayeross 
WMGA-Moultrle WBRO-Waynesboro 
WGSR-Millen WYDK-Yadkinville 
See The Tobacco Radio Network under Regional 
Radio Networks and Groups. 

GEORGIA 

GEORGIA 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORKS 

Dee Rivers Georgia Group 
Comprised of: 

WGUN-Atlanta WGOV-Valdosta 
WEAS--Savannah 
Media Code 4 211 01106.00 
Mailing address: Box 1443, Valdosta, Ga. 31601. 
Phone 912-214-1900. 

I. PERSONNEL 
Owner. Chrmn. of Board-E, D. Rivers, Jr. 
President-John Fulton. 
Regional Sales Manager-Daniel A. Haight. 

2. REPRESENTATIVES 
Stars, Inc. 

4. AGENCY COMMISSION 
None; all rates net. 

5. GENERAL RATE POLICY 
Single contract Issued for Group buy with one in-
voice rendered per billing period. Checks payable to 
Stars, Inc. 
Group package discounts applicable within a 52 week 
contract period. Rate earned during the 52 week 
contract period may be continued into subsequent 
contract period. 
Rebates in the form of credit are applicable during 
any 52 week contract period. 
Group package rates automatically subject to short 
rate. 
Group rates applicable only for same schedule on all 
stations, selected, identical frequency and for same 
product. 

TIME RATES 
Elf Reed 1/31/69. 

6. SPOT ANNOUNCEMENTS 
I x 26x 52x I56x 260x 3 I 2x 

1 min.......-. 35.00 31.50 30.40 26.50 23.75 22.25 

Northeast Georgia Radio Network 
Comprised of: 

WDUN-Gainesville WJJC-Commerce 
WLET-Toccoa WSNE-Cumming 
WDYX-Buford WRWH-Cleveland 
Media Code 4 211 0165 0.09 
Executive Office--c/o Radio Station WDUN, Box 10. 

Gainesville, Ga. 30501. 
I. PERSONNEL 
General Manager-John W. Jacobs, Jr. (WDUN 

Radio). 
2. REPRESENTATIVES 

South. Southwest-Dora-Clayton Agency. Inc. 
4. AGENCY COMMISSION 

None: all rates net to station. 
5. GENERAL RATE POLICY 

TIME RATES 
Rates effective September 1, 1965. 
Rates received October 5, 1965. 

7. PACKAGE PLANS 
SATURATION SPOT PLAN 

PER WK: 1 wk 7 wk 13 wk 26 wk 52 wk 
3 ti 10.00 9.75 9.50 9.25 9.00 
6 ti ....... _.._.._.._  9.75 9.50 9.25 9.00 8.75 
10 ti ..... _______  9.50 9.25 9.00 8.75 8.50 
20 ti  9.25 9.00 8.75 8.50 8.25 
30 Li ..... .... 9.00 8.75 8.50 8.25 8.00 
40 ......... _ 8.75 8.50 8.25 8.00 7.75 

Tobacco Radio Network, The 
GEORGIA STATE GROUP 

Comprised of: 
WNGA-Nashville 
WS1Z-Ocilla 
WPGA-Perry 
WSFB-Quitman 
WSNT-Sandersville 
WWNS-Statesboro 
WJAT-Swainsboro 
WSYL-Sylvania 
WOGA-Sylvester 
WWGS-Tifton 
WGOV-Valdosta 
WV0P-Vidalia 

Woodall, Allen, Stations 
Comprised of: 

WDAK-Columbus WALG-Albany 
Media Code 4 211 0275 7.00 
Business Address-Box 1640, 1846 Buena Vista Rd., 

Columbus. Ga. 31902. Phone 404-322-5147. 
I. PERSONNEL 
Allen M. Woodall, Jr. 
Bernie Barker. 

3. FACILITIES 
See individual listings. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3b, 4a, 4d. 5, 60, 71), 8. 
Rate Protection: 10a, Ila, 120, 130, 14a, 15a, 15b. 
Basic Rates: 20b, 216. 22b, 23e. 23b, 240, 24c, 250. 

28c, 29a. 
Contracts: 40a, 41, 44b, 45, 46. 47a, 48, 51c. 
Comb.; Cont. Discounts: 60a, 60f. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Stations may be bought in any combination on one 
contract-one billing basis. 

TIME RATES 
Eff   Rec'd 3/30/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

DRIVE TIME 
(Mon thru Sat 6-9 am & 4-7 pm) 

WDAFC   18(70)0 166.0% 115201 

WALG ..... ...................... 9.00 8.00 
tE 

(Mon thru Sat S am-4 pm; all day Sun) 
6 ti 12 ti 18 tl 

WDAK   14.00 12.00 11.00 
WALG  9.00 8.00 7.50 

NIGHT TIME 
(Mon thru Sun 7 pm-12:30 am) 

6 ti 12 tl 18 tl 24 tl 
WDAK   .... _ ..... 9.00 8.00 7.00 6.00 
WALG   7.50 7.00 6.50 6.00 

(•) Fixed position. 
GROUP DISCOUNTS 

2 station   5% 

ADEL 
Cook County-Map Location D-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WAAG 
1955 

Media Code 4 211 0330 0.00 
Timberland Communications, Inc., Box 508, Adel, Ga. 

31620. Phone 912-896-3881. 
I. PERSONNEL 
Pres. Is Geai Mgr.-Ralph L. Deen. 
Vice-President-W. George Been. Sr. 
Program Director-Terry Permenter. 

3. FACILITIES 
1,000 w. days: 1470 Itc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, lb, 3a, 3d, 4a, 4d, 5, 6a. 
Rate Protection: 10h, 11h, 12h, 13h, 14, 15a. 
Basic Rates: 20b, 21a, 21e, 23a, 24b, 25a, 26, 

29a, 33e. 
Contracts: 40a, 41, 44a, 44b, 45. 46, 47e. 
Comb.; Cont. Discounts: 60a, 601. 
Prod. Services: 80, 82. 
Affiliated with KBS. 
Member: The Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff   Reed 6/20/69. 
6. SPOT ANNOUNCEMENTS 

Ix 280 52x I56x 2600 3I2x 520x 780x 
1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.25 1.75 
(e) .... 3.20 3.00 2.80 2.60 2.40 2.20 1.80 1.40 
(e) 30 sec or less. 

8. PROGRAM TIME RATES 
lx 260 52x I56x 2600 312x 520x 780x 

1 hr  40.00 37.50 35.00 32.50 30.00 27.50 25.00 22.50 
1/2 hr  24.00 22.75 21.00 20.00 18.95 17.50 15.65 14.70 
1/4 hr  16.00 15.10 14.20 13.00 12.50 11.20 9.50 8.25 
10 min  12.00 11.25 10.50 9.75 9.00 8.10 7.75 7.00 
5 min  8.00 7.50 7.00 6.50 6.10 5.50 4.75 3.50 

JOHNNY REB RADIO 

NO 

5000 
WATTS 

Albany's only 
24 HOUR 

Radio Station 
1590 on your dial 

DOMINATES 
ALBANY, GEORGIA 

Albany, Georgia 

NATIONAL SALES 
Robert E. Eastman Co., Inc. 

MARK SHOR 

ac 912/436-7233 Albany, Ga. 

ALBANY (4 AM; 2 FM) 

Dougherty County-Map Location C-9 

See SltDS consumer market map and data at begir 
ning of the State. 

WALG 
1941 

M31:1 
Media Code 4 211 0385 4.00 

Radio Albany, Inc., Box W. Holiday Inn, Albany, 
Ga. 31701. Phones 912-436-7234: 912-436-7233. 

I. PERSONNEL 
President-Whithfield S. Woodall. 
General Manager-Mark Shor. 
Commercial 31anager-Gibbes Liggln. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Regional-Contact station direct. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1590 loc. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when renuerett. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4e, 4d, 5, Ga, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 23e. 
Contracts: 400. 45. 
Comb.; Cont. Discounts: 60a, 60k. 
Cancellation: 70e. 
Affiliated with American Contemporary Network. 
Member: Allen Woodall Stations Network. 

TIME RATES 
Eff   Reed 12/9/68. 

6. SPOT ANNOUNCEMENTS 
Drive-Mon thru Sat 6-9 am & 4-7 pm. 
Housewife-Mon thru Sat 9 am-4 pm; Sun 7 am-
7 pm. 
Night-Mon thru Sun 7 pm-6 am. 
PER WK, I MIN: Fixed 6 ti 12 ti 18 ti 24 ti 
Drive   10.00 9.00 8.00 
Housewife   9.00 8.00 7...59 7.00 
Night   7.50 7.00 -6.50 6.00 
30 sec: 80% of 1-min. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 Spots 6-9 am Mon thru Sat. 
6 spots 4-7 pm Mon thru Sat. 
4 spots 7-10 pm Mon thru Fri. 
4 spots 9 am-4 DM Sat. 
4 spots noon-6 pm Sun. 
24 spots per wk  175 

PERSONALITY PACKAGE 
1 spot 6-9 am Mon thru Sat. 
1 spot 9 am-noon Mon thru Sat. 
1 spot noon-4 pm Mon thru Sun. 
1 spot 4-7 pm 31on thru Sun. 
1 spot 7 pm-midnight Mon thru Sun. 
33 spots per wk  210 
30 See: 80% of 1-min. 

8. PROGRAM TIME RATES 
A-9 am-4 pm. 
B-7 pm-0 am. 

lx I3x 
1 hr 69.08 65.50 
1/2 lis 41.50 39.25 
1/4 hr 23.00 21.75 
10 min 17.25 16.50 
5 min_ 12.25 12.00 

1 hr.... 57.50 54.50 
1/2 lcr 34.50 32.75 
1/4 hr 20.75 19.50 
10 min 15.50 14.75 
5 min.. 10.50 9.75 

CLASS A 
200 52x I04x I56x 260x 312x 

61.50 58.50   
37.25 35.50 34.00 32.00 30.50 28.75 
20.75 19.75 18.75 18.00 17.00 16.25 
15.50 14.75 14.00 13.25 12.75 12.00 
11.50 11.00 10.50 10.00 9.50 9.00 

CLASS B 
51.75 49.25   
30.00 28.50 27.00 25.50 24.50 23.00 
18.75 17.75 17.00 16.25 15.25 14.50 
14.00 13.25 12.75 12.00 11.50 11.00 
9.25 9.00 8.50 8.00 7.50 7.00 

WGPC 
1933 

Subscriber to the NAB Radio Code 
Media Code 4 211 0440 7.00 
The Albany Broadcasting Co., New Albany Hotel. 

Albany, Ga. 31701. Phone 912-432-1277. 
STATION'S PROGRAMMING DESCRIPTION 

WGPC: Programmed for adults. 
MUSIC: limited to film music, showtunes, standards 
and middle-of-the-road, except for 2 weekend classi-
cal periods of symphonic music. Early morning period. 
6-9 am, middle-of-the-road music and news at 7-7:05 
am, 7:25-7:30 am, 8-8:15 am, 8:15-8:20 am. House-
wife show 10:35 am-noon. 10 min national and in-
ternational news followed by local and regional news 
on hour. Live major league baseball and college foot-
ball. Contact Representative for further details. Reed 
7/28/67. 

I. PERSONNEL 
President-Jim W. Woodruff, Jr. 
Vice-Proa. & Gen% Mgr.-Leonard M. George. 

2. REPRESENTATIVES 
John C. Butler Is Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ice. 

Non-directional. 
Operating schedule: 6 am-midnight, EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 40, 46, 5, 80, IS. 8. 
Rate Protection: 10b, 11b, 12b, 131:4 14b. 
Basle Rates: 225, 22b, 23a, 24b, 28a. 
Contracts: 405. 45, 46, 470. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a, 73a. 
Affiliated with CBS. 

TIME RATES 
Elf 5/1/69-Reed 6/2/60. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104x 156x 260x 312x 

1 min.. 7.00 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 see: 80% of 1-min. 

8. PROGRAM TIME RATES 
I x 13x 26x 52x I 04x 156x 260x 312x 

1 hr.... 65.00 59.00 53.00 47.00 41.00 35.00 29.00 23.00 
1/2 hr 39.00 35.50 32.00 28.50 25.00 21.50 18.00 14.50 
1/4 hr 26.00 23.50 21.00 18.50 16.00 13.50 11.00 8.50 
10 min 21.00 19.00 17.00 15.00 13.00 11.00 9.00 7.00 
5 min.. 16.00 14.40 13.80 12.20 10.60 9.00 7.40 6.00 

WGPC-FM 
1963 

e 
Subscriber to the NAB Radio Code 

Media Code 4 211 0441 5.00 
Albany Broadcasting Co., Box 505, Pine & Jackson 

Sts., Albany, Ga. Phone 912-432-1277. 

I. PERSONNEL 
President-J. W. Woodruff, Jr. 
Vice Pres. & Gen'l Mgr.-L. M. George. 

2. REPRESENTATIVES 
Joint C. Butler Co.. Inc. 

3. FACILITIES 
ERP 43,000 w.: 104.5 me. 
Operating schedule: 6 ant-midnight. EST. 
Antenna ht.: 141 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
See WGPC listing for coded regulations. 
Affiliated with CBS. 

TIME RATES 

Rates aro identical to WGPC. See that noting. 

WJAZ 
1952 

Media Code 4 211 0495 1.00 
James S. Rivers, Inc., Box 545, Sloppy Dr., Albany. 

Ga. 31702. Phone 912-432-7447. 

I. PERSONNEL 
Vice-Pres. Is Gen') Mgr.-Tolliver R. Rivers. 
Program Director-Eaton Pace. 
Account Executive-Betty T. Smith. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
5,055 w. nays; 960 kc. Directional. 
Operating schedule: 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/u cime and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 35, 3b, 4e, 46, 5, 6a, 8. 
Rate Protection: 10, 11b, 12b, 13b, 14b. 
Basic Rates. 20a, 220, 22b, 23a, 25e, 28a, 29a. 
Contracts: 40e, 45, 46, 475. 
Comb.; Cont. Discounts: 60a, 62b, 62e. 
Cancellation: 700. 70e, 71a, 730. 
FM facilities: WJIZ (FM). 
Affiliated with ILBS. 

TIME RATES 
Rates effective March 1, 1960. 

Rates received February 3. 1960. 
6. SPOT ANNOUNCEMENTS 

(*) 
1 1  5.75 156 x.  4.50 
26 x ......5.50 260 x    4.25 
52 a  5.25 312 4.00 
65 x. 5.00 520 x.   3.75 
130 x  4.75 

(") 1 minute transcribed or 100 words. 
8 PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 5 min 
1 x  76.50 45.90 25.59 12.75' 

DISCOUNTS 
26x- 5% 104x-15% 260x-30% 520x-40% 
52x-10% 156x-2.5% 312x-35% 

WJIZ (FM) 
1966 

Negro 
Media Code 4 211 0550 3.00 

James S. Rivers, Inc.. Box 545, Sloppy Dr., Albany, 
Ga. 31702. .Phone 912-432-7447. 

I. PERSONNEL 
Vice-Pros. Is Gen'l Mgr.-Tolliver R. Rivers. 
Program Director-Eston Pace. 
Account Executive-Betty T. Smith. 

2. REPRESENTATIVES 
Dora-Clayton Agency, Inc. 

S. FACILITIES 
ERP 28,000 w.; 96.3 mc. Stereo. 
Operating schedule: 5-1 am. EST. 
Antenna ht.:   

4. AGENCY COMMISSION 
15%; due when rendered. 

5. GENERAL RATE POLICY 
AM facilities: WJAZ. 

TIME RATES 
Eff  Reed 1/3/67. 

6. SPOT ANNOUNCEMENTS 
5 FIXED SPOTS PER WEEK 

I wk 6 wk 13 wk 20 wk 26 wk 
1 min.  3.40 3.25 3.10 3.00 2.90 
30 sec  3.00 2.85 2.75 2.60 2.40 

10 FIXED SPOTS PER WEEK 
1 min.  3.00 2.90 2.80 2.70 2.60 
30 sec  2.60 2.50 2.40 2.30 2.20 

15 FIXED SPOTS PER WEEK 
1 min  2.80 2.70 2.60 2.50 2.40 
30 sec  2.50 2.40 2.30 2.20 2.10 

7. PACKAGE PLANS 
ROS SATURATION PACKAGES 

(Within 3 days) 
I min 30 see I min 30 sec 

30 ti  2.20 2.00 50 tl  2.00 1.70 
40 ti  2.15 1.80 60 ti  1.90 1.65 

(Within 1 week) 
30 ti  2.40 2.10 60 ti  2.00 1.75 
40 ti  2.25 2.00 70 ti  . 1.95 1.70 
50 ti  2.10 1.80 80 ti  1.90 1.65 

(Within 1 month) 
60 ti  2.40 2.10 200 ti  1.90 1.70 
90 ti  .25 2.00 300 ti 1.80 1.60 
120 ti  2.15 1.90 450 ti  1.75 1.50 
150 ti  2.00 1.80 
15 sec or less: 60% of 1-min. 

8. PROGRAM TIME RATES 
Ix I3x 52x I04x 260x 

1 hr  50.00 40.00 35.00 30.00 26.00 
1/2 hr  30.00 25.00 22.50 19.00 16.00 
1/4 hr  16.00 12.00 11.50 10.00 9.00 
5 min  8.00 7.00 6.00 5.50 5.00 
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Albany-Continued 

WLYB 
1962 

Media Code 4 211 0605 5.00 
Lynne-Yvette Broadcasting Co.. Inc., Box 1624, 

Albany, Ga. 31702. Phone 912-436-0123. 
STATION'S PROGRAMMING DESCRIPTION 

WLYB: Programmed for adults. Farm interviews. 
market reports sign-on-8 am. Entertainment 6-10 
am with air personalities, cluing, time, weather, 
traffic, country and western music. 10 am-noon re-
ligious programs. Noon-1:30 pm world, national, 
state, and local news, farm market, devotion and 
gospel music. 1:30 pm-sign-off country and western 
music, entertainment, air personalities, traffic reports. 
weather, time, informative tidbits. NEWS: network 
5 min on hour and half hour. Local area and com-
munity news as it happens. SPORTS: college foot-
ball and major auto races. Sun devoted to religious 
programs and gospel music. Contact representative 
for further details. Itec'd 7/10/67. 

I. PERSONNEL 
Mgr. & Farm Dir.-David Flearle. 
Woman's Director-Rosie L. Ward. 
News & Snorts Dir.-Bob Lewis. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
South-Harry Harkins, Inc. 

3. FACILITIES 
1.000 w. days: 1250 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

General: 2b. 3a. 4a. 5, Oa, 7b, 8. 
Rate Protection: 15b, 16. 
Basle Rates: 20b. 21d, 22a, 22b, 23a, 24b, 26, 28b, 

20e, 29a, 29b. 30, 33. 
Contracts: 40a, 42c, 43, 44a, 45, 46, 47a, 48, 49. 

51a, 51c. 
Comb.: Cont. Discounts: 60a, 60e. 61a, 62a. 
Cancellation: 705. 70(1, 71b, 72, 735. 
Prod. Services: 80, 82. 
Affiliated with MRS. 
Member: Country Music Network. 

TIME RATES 
Eff Rec'd 2/27/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1045 156x 2080 260x Mx 

1 min 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 see 5.10 4.75 4.40 4.05 3.70 3.35 3.00 
10 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
WKLY: I min 30 see 10 sec 
10 ti  5.00 4.05 2.50 
20 it  4.50 3.70 2.25 
30 ti  4.00 3.35 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 lar 10 min 5 min 

lx  55 35 22 15 10 
10. SPErIAL FEATURES 
Time Signals-ea. .95. 
Minimum 10 per day, 5 days, per mo  125 

ALMA 
Baron County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WULF 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 211 06600.00 
Queen Broadcasting System, Inc., Drawer 40. U. S. 
Hwy, I, Alma, Ga. 31510. Phone 912-632-4271. 

STATION'S PROGRAMMING DESCRIPTION 
TVT_TLF: Programmed for general interest with slant 
buvard youth. 
5 air personalities operate schedule. NEWS: fea-
tured at 20 min before and after each hour, 2-1/2 
min each time. Sports and weather items included 
on each newscast. Music formula: hit, oldie, hit, 
country, hit, up and comer, and repeat. Exceptions: 
11 am-noon gospel time and noon-2 pm country music. 
Emphasis on local news with many interviews on 
beeper, from studio and from three 2-way units. 
SPORTS: state football, all local high school foot-
ball, baseball and basketball games. Active in broad-
casting many community events. Sun, religious pro-
gramming exclusively. Contact Representative for 
further details. Reed 9/27/68. 

I. PERSONNEL 
President-Farnell O'Cittinn. 
General Manager-Bob Sass. 
Program Director-Larry Ring. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Chicago-National Time Sales. 

3. FACILITIES 
1,000 w. daye, 250 w. nights; 1400 ke. 

Non-directional. 
Operating schedule: 6 am-7:30 pm. EST. 

4. AGENCY COMMISSION 
None: all rates net to station 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. la. 3b, 3d, 4b. 4d, 5, 6a, 8. 
Basic Rates: 20b, 21a, 23a, 24b, 26, 28b, 28e, 29a, 

30. 
Contracts: 400. 45, 46. 47e. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 73h. 
Prod. Services: 88.. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reed 11/11/68. 
6. SPOT ANNOUNCEMENTS 

1 min ( ) I min (5) 
1 x  4.00 3.20 812 x  3.00 2.40 
26 x  3.80 3.05 520 x  2.80 2.25 
52 x  3.60 2.85 780 x  2.20 1.75 
156 g  3.40 2.70 1040 x  1.50 1.20 
260 x  3.20 2.55 

(") 30 sec or less. 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  40.00 24.00 16.00 12.00 8.00 
26 x  38.00 22.80 15.20 11.40 7.60 
52 x  36.00 21.60 14.40 10.80 7.20 
156 x  34.00 20.40 13.60 10.20 6.80 
260 x  32.00 19.20 12.80 9.60 6.40 
312 x  30.00 18.00 12.00 9.00 6.00 
520 u  28.00 16.80 11.20 8.40 5.60 
780 x  22.00 13.20 8.80 6.60 4.40 
1040 x  20.00 10.50 5.50 4.45 3.00 

AMERICUS (2 AM; 1 FM) 
Sumter County-Map Loua--son C-8 

See SRDS consumer market .nap and data at begin-
ning of the State. 

WDEC 
1947 

Media Code 4 211 0715 2.00 
.Americus Broadcastng Co., Box 1309, 605 McGarrah 

St.. Americus. Ga. 31709. Phone 912-924-3681, 

STATION'S PROGRAMMING DESCRIPTION 
WDEC: Programmed for adults, young adults with 
emphasis on local news and sports. News twice earls 
hour. High school, college and professional football. 
Negro programming daily and Sunday morning. Con-
tact Representative for further details. Reed 11/4/68. 

I. PERSONNEL 
Owner-Conway M. Smith. 
General Manager-Wayne Moss. 
Account Executive-Mary Popwell. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
South. Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days; 1290 ke. Non-directional. 
Operating schedule: 6:00-local sunset. 
Simulcast during AM operational hours. For nun. 
simulcast facilities see WDEC-FM listing. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d. 5, 6a. 

7b, 8. 
Rate Protection: 10b, 11e. 12e. 13e. 14b, 15a. 
Basic Rates: 206. 21a, 21e, 21d, 22a, 22b, 23a, 23b, 

24b. 25a, 26. 28a, 29a. 
Contracts: 40a. 41, 44a, 45, 46. 47a, 48, 51b. 
Comb.: Cont. Discounts: 60b, 60e. 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b, 
Prod, Services: 80, 81, 82. 
Affiliated with KBS. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATER TAME 

Eff 5/1/00-Reed 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52e 104x 156x 260x 365x 
1 min  3.60 3.20 2.80 2.60 2.40 2.20 1.85 
20/30 sec  2.70 2.46 2.22 2.10 1.98 1.86 1.62 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 .......... ..... .. 30 18 12 9 6 
Iscorwrs 

13x- 5°' 52x-20% 156x-30% 
26e-lOir 104x-21% 2611x-35% 

WDEC-FM 
1964 

Media Code 4 211 0716 0.00 
Americus Broadcastng Co.. Box 1309, 605 MeGarralt 

St.. Americus, Ga. 31709. Phone 912-924-3681. 
I. PERSONNEL 
Owner-Conway M. Smith. 
General Manager-Wayne Moss. 
Account Executive-Mary Penwell. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
South. Southxest-Dora-Clayton Agency, Ins' 

3. FACILITIES 
ERP 3.000 w.; 94.3 mc. 
Operating schedule: 6 am-11 pm. 
Antenna ht.: 300 ft. above average terrain. 
Simulcast with WDEC.AM during daytime hours. 
For simulcast rates see that listing. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WDEC listing for coded regulations. 

TIME RATES 

Rates are identical to TVDEC. See that listing. 

WI SK 
1962 

Media Code 4 211 0770 7.00 
Sumter Broadcasting Co., Inc.. ilex 979, Americus 

Ga. 31709. Phono 912-924-2778. 
I. PERSONNEL 
Owner & Gen'l Men-R. E. Lashley, Jr. 

2. REPRESENTATIVES 
Gene Bolles Company. 

3. FACILITIES 
5.000 w.•. 1.390 ke. Daytime only. 

4. AGENCY COMMISSION 
15/0: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 313, 4a, 4d, 5, 6a. 
Rate Protection: lob, 11b, 12b, 1313, 14b, 156. 
Rasta Rates: 205, 22b, 24b, 25a, 26. 
Contracts: 400, 42a, 45. 
Comb.: Cont. Discounts: 61b, 62b. 
Cancellation: 70a, 70c, 73a. 

TIME RATES 
Elf 1/1/60-Reed 10/27/67, 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 3 tI 5 ti 10 ti 15+ 
1 wk  4.00 3.70 3.40 3.00 2.60 
13 wk  3.80 3.50 3.20 2.80 2.40 
26 wk.   3.60 3.30 3.00 2.60 2.20 
30 sec: 75% of 1-min. 

8. PROGRAM TIME RATES 
1 x 26x 52e 104x 2600 

1 hr  35.00 30.00 27.00 24.00 20.00 
1/2 hr  26.00 22.00 19.00 17.00 14.00 
1/4 hr  16.00 14.00 12.00 11.00 10.00 
5 min  9.00 8.00 7.50 7.00 6.00 

ASHBURN 
Turner County-Map Location D-9 

See SUDS consumer market map and data at bee, 
ning of the State. 

WMES 
1960 

e 
Media Code 4 211 0825 9.00 
Radio Ashburn. Box 32. T1. S. Hwy. 41, Ashburn. 

Ga. 31714. Phone 567-3355. 

I. PERSONNEL 
Owner & Gent Mor.-Ray L. Mercer. 
Traffic-Evelyn J. Mercer. 
Sales Representative-Leo F. Mercer. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1,000 w. days; 1570 ke. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; 3% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30, 3b, 4a, 4e. 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 24a, 24b, 25a, 28a. 
Contracts: 47a, 48. 
Comb.; Cont. Discounts: 60a, 60e. 60k, 61a, 61b, 62b, 

62e. 
Cancellation: 705, 70e. 715, 73a. 
Member: Tobacco Radio Network. 

TIME RATES 
Rates effective January 1, 1962. 
Rates received January 2, 1962. 

6. SPOT ANNOUNCEMENTS 

1-MINUTE ANNOUNCEMENTS 
1 4.25 156 times  2.75 

26 limes......_......_ 4.00 182 times..  2.50 
52 times  3.75 208 times._ 2.25 
78 times  3.50 234 times__ 2.00 
104 times  3.25 260   1.75 
130 times  3.00 286 or more times-... 1.50 

ATHENS (3 AM; 2 FM) 
Clarke County-Map Location D-5 

See SUDS consumer market map and data at begin-
ning of the State. 

W DO L 
1957 

Media Code 4 211 0880 4.00 
University City. Inc.. Box 1607. Radio Center, 

Athens, Ga. 30601. Phone 404-549-1470. 

I. PERSONNEL 
President-James S. Rivers. 
Vice-President-William B. Hill. 
Vice-Pres. & (lent Mgr.-Robert J. Lenihan. 

2. REPRESENTATIVES 
C. K. Beaver & Associates. Inc. 

3. FACILITIES 
1,000 w. days; 1470 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-elmulcast facIllties see 
WOOL-FM listing. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a, 4d, 5, 6a, 7a. 8. 
Rate Protection: 10a. lia. 12a. 13a, 14a. 
Basic Rates: 22a, 23a, 24a, 25a, 26, 28b. 
Contracts: 40a. 45. 46. 47a. 
Comb.; Cont. Discounts: 60b, 
Cancellation: 710. 73a. 
Affiliated with KBS. 

TIME RATES 
Rates effective December 1. 1961. (Card No. 4.) 

Card received November 3, 1961. 

6. SPOT ANNOUNCEMENTS 
1 ti 26 ti 52 Li 104 ti 2604. 

1 min  6.00 5.50 5.00 4.50 4.00 
30 sec  4.00 3.75 3.55 0 50 3.00 
15 seconds-60% of applicable 1-minute rate. 

7. PACKAGE PLANS 
Saturation Discounts 

Per week: Per month: 
30 times  5% 60 6% 
40 times  10% 90 times  10% 
60 times  15% 120 times._-_ 15% 

8. PROGRAM TIME RATES 
1 ti 26 tl 

1 hr  50.00 40.00 
1/2 hr  35.00 28.00 
1/4 hr  19.00 16.00 
5 mln .............. _  10.00 9.00 

52 ti 
35.00 
24.00 
13.00 
8.00 

W D 0 L-FM 

104 ti 260+ 
32.50 30.00 
21.00 19.011 
11.00 10.00 
7.50 7.00 

1964 
Media Code 4 211 0881 2.00 
University City, Inc.. Box 1607. 830 Hancock St., 

Athens, Ga. 30601. Phone 404-549-1470. 

I. PERSONNEL 
President-James S. Rivers. 
General Manager-It. J. Lenihan. 
Sales Manager-Don Poss. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES Fatr 3.920 w.•. 104.7 me. 
Operating schedule: 24 hours. EST. 
Antenna ht: 193 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-5 am. For simulcast facilities see WOOL. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: Oa, 4. 4d. 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a. 28b. 
Contracts: 40a, 42a, 45, 46, 47a. 
Comb.: Cont. Discounts: 6014 61a. 
Cancellation: 71a, 73s, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective December 1. 1961. (Card No. 4.) 
Card received March 12, 1963. 

6. SPOT ANNOUNCEMENTS 

5 FIXED SPOTS PER WEEK 
1 wk 6 wk 13 wk 20 wk 26 wk 

1 min  3.40 3.25 3.10 3.00 2.90 
30 see  3.00 2.85 2.75 2.60 2.40 

10 FIXED SPOTS PER WEEK 
1 min  3.00 2.90 2.80 2.70 2.60 
30 see  2.60 2.50 2.40 2.30 2.20 

GEORGIA 
15 FIXED SPOTS PER WEEK 

1 who 6 who 13 wk 20 who 26 wk 
1 min  2.90 2.70 2.60 2.50 2.40 
30 sec  °.50 2.40 2.30 2.20 2.10 

7. PACKAGE PLANS 

ROS SATURATION PACKAGES 
(Within 3 days) 

1 min 30 sec 1 min 313 see 
30 ti  2.20 2.00 50 ti  2.00 1.70 
40 ti  2.15 1.80 60 ti  1.90 1.65 

(Within 1 week) 
30 ti  2.40 2.10 GO ti  2.00 1.75 
40 ti  2.25 2.00 70 ti  1.95 1.70 
50 ti  2.10 1.80 80 ti   1.90 1.65 

(Within 1 month) 
60 ti  2.40 2.10 200 ti  1.90 1.70 
90 ti  2.25 2.00 300 ti  1.80 1.60 
120 ti  2.15 1.90 450 ti  1.75 1.50 
150 ti 2.00 1.80 
10-15 seconds at 60% of 1-minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  50.00 30.00 16.00 8.00 
13 ti  40.00 25.00 12.00 7.00 
52 ti  35.00 22.50 11.50 6.00 
104 ti  30.00 19.00 10.00 5.50 
260 Li  26.00 16.00 9.00 5.00 

WGAU 
1938 

CBS Radio Network 
e 

Media Codo 4 211 0935 6.00 

Clarke Broadcasting Corp., Box 5099, 350 Bobbin 
Mill Rd., Athens, Ga. 30604. Phone 404-549-1340. 
STATION'S PROGRAMMING DESCRIPTION 
WGAU: Programmed for adults, young adults and 
housewives for general interest. 
NEWS: local, regional 50%, state 15%, national and 
International 35%. 30 newscasts daily, 4 man local 
news staff, network, wire service. Editorialize weekly. 
SPORTS: high school, college, professional. Women's 
shows 2 daily midmorning and midafternoon, inter-
views, facts, news. MUSIC: pop music, middle-of-
the-road, some jazz, folk, etc. Serious, 1 hour nightly 
8-9 pm. Teenage show weekly by teenagers. FARM: 
stock reports, county agent, home economist. Remote 
facilities for grand openings, shopping centers, etc. 
RELIGION: weekly lesson, sermon, daily Inspira-
tional, thought for day. Contact Representative for 
further details. Reed 5/12/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-11. Randolph Holder. 
Station Manager-(Mrs.) Mary Betts, 
Commercial Mgr.-W. Tip Almond. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
South. Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 5:00-1:00 am daily. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 3c, 3d, 4a, 5, 6a, 8. 
Bete Protection: 10b, 11b, 12b, 13b, 14b, 155, 15b. 
Basic Rates: 20b. 21a, 21b, 21d, 22a, 22b, 23a, 236, 

24b, 24e, 25a, 2813, 28c, 29a, 29b, 30, 32s. 
Contracts: 40a. 44s, 46, 470, 48, 51e. 
Comb.: Cont. Discounts: 60b, 60d. 60e, 601, 61a, 62d. 
Cancellation: 705, 70e, 71b, 72, 730, 73b. 
Prod. Services: 80, 82. 
FM facilities: WNGC (FM). 
Affiliated with CBS Radio Network. 
Sold in combination with WLAQ, Rome or WNGC 
(FM), Athens. 2 stations discount 5%. 

TIME RATES 
Eft 1/15/68-Reed 5/29/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: I mln BO sec I min 30 see 
1 x  5.59 5.00 365 x  4.12 3.53 
52 u  5.29 4.71 730 x  3.82 3.24 
104 x  5.00 4.41 1040 tr  3.53 2.94 
156 x  4.71 4.12 1460 x  3.24 2.65 
260 x  4.41 3.82 1825 x  2.94 2.35 
10 sec  . 1.76 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PLANS 

I mln 30 sec I min 30 see 
30 ti  103.53 82.35 50 152.05 123.53 

8. PROGRAM TIME RATES 
lx I3x 26x 52e I04x 156x 260e 312e 

1/2 hr 35.30 32.35 29.41 26.47 23.53 20.59 17.65 14.71 
1/4 hr 22.94 21.18 19.41 17.65 15.88 14.12 12.35 10.59 
5 min 14.70 13.53 12.35 11.18 10.00 8.82 7.65 7.06 

W N GC (FM) 
(formerly WGAU-FM) 

1948 

e 
Media Code 4 211 0955 4.00 
Clarke Broadcasting Corp., Box 5099, 850 Bobbin 

Mill Rd., Athens, Ga. 30604. Phone 404-549-
1340. 
STATION'S PROGRAMMING DESCRIPTION 

TVNGC (FM): Programmed for a general audience of 
all ages. 
NEWS: 4 major newscasts dally-7 am. 8 am, 12:15 
pm & 6:15 pm. Local and regional 65%, state 15%, 
national and International 20%. Editorializes weekly. 
Wire service. 4 man news staff. Weather casts direct 
from weather bureau 3 times daily. SPORTS: full 
schedule auto races. 2 daily sports shows. State gamo 
and fish reports weekly. Religion: daily rospel show. 
Inspirational messages, thought for the day. MUSIC: 

(This listing continued on next Page) 
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GEORGIA 

Athens-W N G C (FM)-Continued 
country music and modern country music. Live local 
shows meekly. Remote facilities for grand openings, 
sales, shopping centers. Contact Representative for 
further details. Reed 5/26/69. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-H, Randolph Holder. 
Station Manager-(Mrs.) Mary Betts. 
Sales Manager-W. Tip Almond. 

2. REPRESENTATIVES 
Sava111/Gates, Inc. 
South, Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 
ERP 5250 w.; 95.5 mc. 
Operating schedule: 5-1 am. EST. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
AM facilities: WGAU. 
Sold in combination with WGAIT, Athens. See that 
listing for rates. 

TIME RATES 
Elf 3/1/69-Rec'd 5/12/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

1 x  4.25 3.75 365 x  3.00 2.50 
52 x  4.00 3.50 730 y  2.75 2.25 
104 x  3.75 3.25 1040 x  2.50 2.00 
156 x  3.50 3.00 1460 x  2.25 1.75 
260 x  3.25 2.75 18`,5 x 2.09 1.50 
10 sec or 20 words: 1.25. 

7. PACKAGE PLANS 
WKLY: I min 30 see 
30 ti    70 60 
50 ti  105 80 

8. PROGRAM TIME RATES 
Ix 130 26m 52x 1040 156x 260x 312x 

1 hr.... 45.00 40.00 35.00 30.00 27.50 25.00 22.50 20.00 
1/2 hr 27.00 24.50 22.00 19.50 17.00 14.50 13.00 9.50 
1/4 hr 17.50 16.00 14.50 13.00 11.50 10.00 8.50 7.00 
5 min.. 11.50 10.50 9.50 8.50 7.50 6.50 5.50 5.00 

WRFC 
1918 

e 
Media Code 4 211 09901.00 
Radio Athens, Inc., Box 1152. 255 S. Milledge, 

Athens. Ga. 20601. Phone 404-543-3411. 
STATION'S PROGRAMMING DESCRIPTION 

WRFC: Programmed for adults, young adults and 
college. 
MUSIC: popular. NEWS: emphasis on local news 
actualities, mobile news fleet with traffic and news 
reports, network and UPI wire service, news at :30. 
SPORTS: college football, basketball and baseball, 
selected sports features and regularly scheduled sports 
shows daily. AYR PERSONALITIES handle all seg-
ments. Special features: farm quotations, traffic re-
ports from 3 mobile units, local features, remotes 
for grand openings, etc. Contact Representative for 
further details. Itec'd 3/7/69. 

I. PERSONNEL 
Pres. h Gen't Mur -L. FL Christian. 
Manager-Charles E. Giddens. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
5.000 w. days; 500 w. nights. SP ke. 

Directional-night only. 
Operating schedule: 4:55-2:05 am. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General; la, la. 3a, 3b, 4e. 4d, 5. (1a. 7b, 8. 
Rate Protection: 10a. lla, 12a. 13a, 14e. 
Basic Rates: 200, 22a, 22b, 23e. 24a, 24b, 25a, 26. 

28a, 29a. 
Contracts: 40a. 42a, 45, 46. 47e. 48. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a. 73a. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. VI Elf 6/1/68-Reed 6/7/68. 
6. SPOT ANNOUNCEMENTS 
PER YR: 50x 100x 2000 500x 10(10x 15080 
PER WK: I 81 681 14 ti 21 ti 35 ti 49+ 
1 min  5.00 4.50 4.00 3.50 3.25 3.00 
30 sec  4.00 3.60 3.25 2.85 2.65 2.50 
15 sec.  3.25 3.00 2.75 2.50 2.25 2.00 
100 or more spots per month earn minimum rate. 
Weekly Packages are not combinable to earn a 
discount for bulk frequency. 

8. PROGRAM TIME RATES 
1/2 hr 25 min 1/4 hr 10 min 5 min 

1 x  28.80 25.20 19.20 15.60 9.60 
13 x  27.40 24.00 18.25 15.10 9.10 
26 y  25.90 22.80 17.30 14.40 8.65 
52 x  24.50 21.60 16.30 13.55 8.15 
104 x..._..- ......   23.00 20.40 15.10 12.70 7.70 
156 x  21.60 19.20 14.40 12.00 7.20 
260 y  20.15 18.00 13.50 11.30 6.70 
312 x..  18.70 16.80 12.50 10.45 6.25 
365 x.  17.30 15.60 11.50 9.60 5.75 

ATLANTA (16 AM; 7 FM) 

(including College Park, Decatur, East 
Point, North Atlanta, Smyrna) 
Atlanta: 
Fulton County-Map Location C-4 
De Kalb County-Map Location C-5 
East l'oint. Fulton County-Map Location C-4 
Decatur, De Kalb County-Map Location C-5 

See SRDS consumer market map and data at begin' 
atar of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine e-tent of indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

WAOK 
1954 

ATLANTA 

• R A113 

A Capitol Station 
Media Code 4 211 1045 3.00 

WAOIC Broadcasting Co.. 110 Edgewood Ave., Atlanta, 
Ga. 30303. Phone 404-688-3773. 

STATION'S PittitIFIAMMING DESCRIPTION 

WAOFC: Programmed for Negro listener. 
MUSIC: popular, rhythm and blues, jazz and gospel. 
AIR PERSONALITIES handle all segments. Taped 
commercials by air personalities are Interchangeable. 
NEWS: 5 min at :30, community oriented. Head-
lines on hour. 4 man news staff. Editorials 3 times 
each week 7 times during day. Audience participa-
tion, discussions. Sun 1-3 pm. Public affairs dis-
cussions and features Sun 3 am-5 pm. Sports cap-
sules 7 times daily featuring local and professional 
sports personalities. Contact Representative for fur-
ther details. Rec'd 11/7/67. 

I. PERSONNEL 
Pres. h Gen'l Sales Mgr.-Stan Raymond. 
Viee-Pres. & Frog. DIr.-Zenas Sears. 
Station Manager-Ken Goldblatt. 

2. REPRESENTATIVES 

McGarren-Guild-PGW Radio, Inc. 
Capitol Sta. Sales Office: See Rep & 5/0 pages. 

3. FACILITIES 
5.000 w.: 1380 te. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 

15/0. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2a. 3a, Sc. In, 5, 60. 7b, 8. 
Rate Protection: 12h. 13b, 14b. 
Basic Rates: 20e. 21b. 22a. 22b. 23a, 23b, 24a, 24b, 

24e. 25a, 27, 28b, 28e. 290. 30. 330. 
Contracts: 40a, 42a. 43. 45. 46, 48. 
Comb.; Cont. Discounts: 60n, 60e, 
Cancellation: 70d. 71a, 73a. 
Pend. Services: 80. fri. 82. 

TIME RATES 
Elf 4/1/69-Reed 3/5/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 4-6 am. 10 am-3 pm & 7 Pm-
midnight; Sun all day. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
1 WEEK 

PER WK: Fixed 6 tl 12 01 18 ti 24 II 
AAA   36.00 34.00 32.00 30.00 28.00 
AA   30.00 28.00 20.00 24.00 22.00 
A   24.00 22.00 20.00 18.00 16.00 
B .........   15.00 14.00 13.00 12.00 10.00 

26 WEEKS 
AAA   34.00 32.00 30.00 28.00 26.00 
AA   28.00 26.00 24.00 22.00 20.00 
A   22.00 20.00 18.00 16.00 14.00 
  14.00 13.00 12.00 11.00 9.00 

52 WEEKS 
AAA   32.00 30.00 28.00 26.00 24.00 
AA   26.00 24.00 22.00 20.00 18.00 
A   20.00 18.00 16.00 14.00 12.00 
  13.00 12.00 10.00 9.00 8.00 

20/30 SECONDS 
1 WEEK 

AAA   28.80 27.20 25.60 24.00 °2.40 
AA   24.00 22.40 20.80 19.20 17.60 
A   19.20 17.60 16.00 14.40 12.80 
  12.00 11.20 10.40 9.60 8.00 

26 WEEKS 
AAA   27.20 25.60 24.00 22.40 20.80 
AA   22.40 20.80 19.20 17.60 16.00 
A   17.60 16.00 14.40 12.80 11.20 
  11.20 10.40 9.60 8.80 7.20 

TAKE ANOTHER LOOK  
WHERE THE ADULT 

ATLANTA NEGROES ARE! 
MOST NEGRO BUYING POWER! 
GREATEST ADULT EFFICIENCY! 

Represented Nationally by 
GREENER, HIKEN, SEARS, New York & Chicago 

Represented Regionally by BERNARD OCHS CO., Atlanta 
330 AUBURN AVE., N.B. ATLANTA, GA. 30303 404 524-0666 

52 WEEKS 
PER WK: Fixed 6 ti 12 tl 18 ti 24 ti 
AAA   25.60 24.00 22.40 20.80 19.20 
AA   20.80 19.20 17.60 16.00 14.40 
A   16.00 14.40 12.80 11.20 9.60 
B   10.40 9.60 8.00 7.20 6.40 

10 SECONDS 
1 WEEK 

AAA   18.00 17.00 16.00 15.00 14.00 
AA   15.00 14.00 13.00 12.00 11.00 
A   12.00 11.00 10.00 9.00 8.00 
B   7.50 7.00 6.50 6.00 5.00 

26 WEEKS 
AAA   17.00 16.00 15.00 14.00 13.00 
AA   14.00 13.00 12.00 11.00 10.00 
A   11.00 10.00 9.00 8.00 7.00 
B   7.00 6.50 6.00 5.50 4.50 

52 WEEKS 
AAA   16.00 15.00 14.00 13.00 12.00 
AA   13.00 12.00 11.00 10.00 9.00 
A   10.00 9.00 8.00 7.00 6.00 
B   6.50 6.00 5.00 4.50 4.00 

7. PACKAGE PLANS 
TAP PLANS 

Pla 
12 18 24 96 

6-10 am Mon-Sat.  4 6 8 12 
3-7 pm Mon-Sat  4 6 8 12 
10 am-3 pm, 7 pm-midnight 
Mon-Sat; Sun all day  4 6 8 12 

PER WK, EA: 12 tl 18 ti 24 ti 96 ti 
1 mln  25 23 20 17 
20/30 see; 80% of 1-min. 10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
Sonny Jackson Special Sports Feature-2-1/2 min. 
PM Drive, flat, ea 40.00. 

WAVO 
1958 

DECATUR 

MCI 
Media Code 4 211 11006.00 
Bob Jones University, Greenville, S. C. Atlanta 
Phone 404-378-8808. 

Mailing address: Box 111, Decatur, Ga, 30031. 
Studio: 3589 N. Decatur Rd., Decatur. Ga. 30031. 

I. PERSONNEL 
President-Dr. Bob Jones, Jr. 
Station Manager-Elmer L. Rumminger. 
Sales Afanager-LaVoy Johnson. 

2. REPRESENTATIVES 
Frederick W. Smith, 

3. FACILITIES 
1.000 w. days: 1420 kc. Directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WAVO-F M. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2.a, 2b, 3a, 3b, 3c, 3d, 4b, 4d, 5, 6e, 7e. 8. 
Rate Protection: 10b, Ilh. 12h. 13h. 14b. 16. 
Basic Rates: 20e. 20b, 21d, 22a, 23b, 24a, 25e. 28e, 

28e, 29a, 29b, 30, 31. 
Contracts: 40a, 41, 42b, 42d, 49b, 46, rife, 50, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 60f, 601, 616. 62a, 62d. 
Cancellation: 71e, 72. 73a. 
Prod. Services: 80, 82. 

TIME RATES 

Elf 1/1/69-Rec'd 7/14/69. 
6. SPOT ANNOUNCEMENTS 

FM/AM 
ROS 

PER YR: lx 500 
1 mln  3.95 3.50 
30 sec  3.00 2.65 
15 sec  2.00 1.75 

7. PACKAGE PLANS 
PER WK: ROS 

10 tl 20 01 MI ti 40 tl 50 ti 
1 min.... 35 65 95 120 135 
30 sec.... 26 50 72 90 103 
15 sec.... 18 33 48 60 68 

DRIVE TIME 
(6:30-9:30 am & 4-6 pm) 

Specified position, extra. 1.00, per spot. 
8. PROGRAM TIME RATES 

FM/AM 
PER YR: 3 min 5 min 10 mln 1/4 hr 25 min 1/2 hr 

13.00 20.00 30.00 40.00 60.00 70.00 
6.50 10.00 15.00 20.00 30.00 35.00 
6.00 9.00 14.00 19.00 28.00 33.00 
5.50 8.00 13.00 18.00 26.00 31.00 
5.00 7.50 12.50 17.50 25.00 30.00 

52 x  
156 y  
260 x ....... 
312 x  

PM ONLY 
1 x  10.00 15.00 25.00 30.00 50.00 60.00 
52 x  5.00 7.511 12.50 15.00 25.00 30.00 
156 x  4.50 7.00 11.50 14.00 23.00 28.00 
260 x  4.25 6.50 10.50 13.00 21.00 26.00 
312 y .......   4.00 6.00 10.00 12.50 20.00 25.00 

100x 300x 
3.25 3.00 
2.45 2.25 
1.65 1.50 

60 tl 90 ti 120 ti 
150 200 240 
112 150 180 
75 100 120 

The True Soul Sound In Atlanta 

1111 Olt» 
1000 WATTS CLEAR CHANNEL 860 

AM ONLY 
When available, 50% of applicable FM/AM rate. 
AM only time may be offered in periods when an-
other client has purchased the same time for an FM 
only broadcast. 

TEN CONTRACTS 
(Minimum 12 months) 

FM/AM 
PER MO: 10 min 1/4 hr 25 min 1/2 hr 
1 per wk  65 85 130 150 
5 wkly  280 380 560 650 
6 wkly  320 440 650 750 

FM ONLY 
1 per wk  54 65 115 130 
5 wkly  225 280 450 560 
6 wkly  260 320 520 650 

WA V O-FM 
1962 

ATLANTA 

Media Code 4 211 1101 4.00 

Bob Jones University. Greenville, S. C. Atlanta 
phone 404-378-8808. 

Mailing address: Box 111, Decatur Ga. 30031. 
Studio: 3589 N. Decatur Rd., Decatur. Ga. 3004. 

I. PERSONNEL 
President-Dr. Bob Jones, Jr. 
Station Manager-Elmer L. Rumminger. 
Sales Manager-LaVoy Johnson. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES ERP 95,600 w.; 94.9 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 167 ft. above average terrain. 
Partial simulcast operation. Operated separately sun-
set-11 pm. For simulcast facilities see WAVO. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
See WAVO listing for coded regulations. 

TIME RATES 

Rates are identical to WAVO. See that listing. 

WBAD 
NOTE: The call letters of this station have been 
changed to: 

WSSA 

WBIE 
MARIETTA 

City of license, Marietta, Ga. 
Considered by CBS as their Atlanta outlet. 
See listing under Marietta. Ga. 

WERD 
1948 

ATLANTA 

Independent Negro 
Media Code 4 211 1210 3.00 
Radioed, Inc., 330 Auburn Ave., N. E., Atlarla, Ga. 

30303. Phone 404-524-0666. 
STATION'S PROGRAMMING DESCRIPTIIN 

WERD: Programmed for Negro listener. 
MUSIC: 100% top 40 gospel. Carry programs by 
national and local ministers during week as well as 
on Sun. AIR PERSONALITIES handle all segments 
and taped commercials by air personalities are inter-
changeable. NEWS: on hour and church bulletins 
on half hour. News community oriented. Editorials 
aired regularly throughout day. Emphasis given to 
Negro history and culture, aired every second hour. 
Public affairs discussions held every Sat noon-1 pm. 
Contact Representative for further details, Itee'd 
6/17/68. 

I. PERSONNEL 
President-Louis O. Hertz. 
Vice-Fret. & Gen'l Mgr.-Bert Welland. 

2. REPRESENTATIVES 
Greener. 'liken, Sears. 
Southern-Bernard I. Ochs Co. 

3. FACILITIES 
1.000 w. days; 860 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Basic Rates: 20b. 
Contracts: 40a. 
Cancellation: 70a, 70e, 73b. 
Prod. Services: 80. 82. 
Commercial content: 
1 hr-58 min 1/2 hr-28 min 1/4 hr-13 min 

TIME RATES 
No. 5 Elf 10/1/68-Rec'd 9/30/68. 

AA-Mon thru Sat sign-on-10 am & 3 pm-sign-off; 
Sun all day. 
A-Mon thru Sat 10 am-3 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
min-- -30 sea 

PER WK: 
6 wk 13 wk 26 wk 52 wk 6 wk 13 wk 26 wk 52 wk 

6 ti.. 20.00 18.00 16.00 14.00 16.00 14.40 12.80 11.20 
12 ti 18.00 16.00 14.00 12.00 14.40 12.80 11.20 9.60 
18 ti 17.00 15.00 13.00 11.00 13.60 12.00 10.40 8.80 
24 ti 16.00 14.00 12.00 10.00 12.80 11.20 9.60 8.00 

CLASS A 
U.. 18.00 16.50 15.00 13.50 14.40 13.20 12.00 10.80 

12 ti 16.00 14.50 13.00 11.50 12.80 11.60 10.40 9.20 
18 ti 15.00 13.50 12.00 10.50 12.00 10.80 9.60 8.40 
24 ti 14.00 12.50 11.00 9.50 11.20 10.00 8.80 7.60 

8. PROGRAM TIME RATES 
Ix 130 26x 52x 1040 I56x 

1 150.00 140.00 120.00 110.00 100.00 90.00 
1/2 hr  120.00 112.00 90.00 80.00 70.00 60.00 
1/4 hr  110.00 105.00 80.00 75.00 65.00 55.00 
5 min.._ 25.00 24.00 20.00 17.50 15.00 12.50 
All program time cash in advance. 

(Atlanta continued on next page) 
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Atlanta-Continued 

WGKA and WGKA-FM 
1955 1955 

ATLANTA 
Sold in Combination: Programmed Separately. 

Media Code 4 211 1265 7.00 

Strauss Broadcasting Company of Atlanta, 1910 
Peachtree Center Bldg., Atlanta, Ga. 30303. Phone 
404-521-1190. 
STATION'S PROGRAMMING DESCRIPTION 

WGKA: Programmed for general interest to adult and 
young adult men and women. 
No ad-libs or conversation other than news. sports. 
MUSIC 90%: includes only film music. showtunes. 
standards and popular middle-of-the-road. NEWS 
10%: national, international, regional and local news 
under supervision of news director and staff. UPI 
newswire and UPI audio reports. Twice hourly 5 min 
news in Alt-FM traffic periods, plus one 10 min 
summary in traffic times. Hourly other times at :25. 
Updated stock market reports twice hourly. Nation-
wide weather for air travelers twice daily. Sportacast 
at 5:55 pm daily. Contact Representative for further 
details. Reed 4/28/69. 

I. PERSONNEL 
Executive Vice-President-Dan Hayslett. 
Manager of Operations-B111 McCain. 
Sales Manager-Nadene Gray. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Strauss Broadcasting Company Stations: See Rep. & 

5/0 pages. 
3. FACILITIES 

1,000 w. days; 1190 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM FACILITIES: EltP 100,000 w. (horlz.), 100,000 
w. (vert.) ; 92.9 mc. Stereo. 
Operating schedule: Sunrise-midnight. EST. 
Antenna ht.: 590 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Ume only. Payable 10th of following month. 

3. GENERAL ADVERTISING See coded regulations 
General: Is. 2a, 2b, 3a, 31), 4a, 4d, 5, 7b, 8. 
Basic Rates: 20a, 22a, 230. 24b, 25a, 28e. 29a„ 30. 
Contracts: 40a, 41, 42a, 44b, 45, 46. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 61b, 61e, 

621). 62d. 
Cancellation: 70a, 70e, 71a. 

TIME RATES 
WGKA and WGKA-FM COMBINATION 
NATIONAL AND LOCAL RATES SAME 

Elf 9/68-Reed 10/7/68. 
AA-Mon thru Fri 6:30-9:30 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

1 x.  
26 x  
52 x 
104 x  
156 x  
260 x  
312 X.  

-AA- -A-
1 min 30/20 I min 30/20 
16 14 14 13 

  15 13 13 12 
  14 12 12 11 

13 11 11 10 
12 10 10 9 
11 9 9 8 
10 8 8 7 
9 7 7 6 

1190 x  8 6 6 5 
10 sec ID's: 50% of 1-min. 

7. PACKAGE PLANS 
WGKA and WGKA-1,11 COMBINATION 

-AA- " -A-
PER WK: I min 30/20 I min 30/20 
6 Plan.._ 14 12 12 10 
12 Plan__ . 12 10 10 8 
18 Plan_  10 8 8 6 

MONTHLY PACKAGES 
50 Plan.  ............ 10 9 9 8 

.100 Plan_  9 8 8 7 
(•) 100 per month; no more than 5 per day. 

Plans cannot be combined with yearly frequency. 

10. SPECIAL FEATURES 
WGKA and WGKA-FM COMBINATION 
5-MINUTE NEWSCAST & SPORTSCASTS 

Ix 26x I04x 156x 260x 312x 520x 
AA ....... 23 22 21 19 17 15 13 
A   21 20 19 17 15 13 11 
Includes 1-minute spot, plus open and close ID. 

5-MINUTE WEEKEND NEWS PACKAGE 
(Divided equally Sat & Sun) 

6 tL  84 10 II  120 
NEWS BRIEFS & WEATHER 

Earned 1-min rate. Includes 30-second spot plus 
open & close. 

WGKA-FM 
1955 

ATLANTA 
Sold in combination: Programmed separately. 
Media Code 4 211 1266 5.00 
Strauss Broadcasting Company of Atlanta, 1910 
Peachtree Center Bldg., Atlanta, Ga. 30303. Phone 
404-521-1100. 
STATION'S PROGRAMMING DESCRIPTION 

WGKA-FM: Programmed for general interest to 
adult and young adult men and women. 
No ad-libs or conversation other than news, snorts. 
MUSIC 95%: includes film music, showtunes, stand-
ards and popular middle-of-the-road. NEWS 5%: 
national, international, regional and local under su-
pervision of news director and staff. UPI newswire 
plus UPI audio reports. Twice hourly 5 min news in 
traffic AM-PM periods, except one 10 min summary 
in each traffic period. Hourly other times at :25. 
Updated stock market reports twice hourly. Weather 
reports for air travelers thrice daily. COMMERCIAL 
POLICY: no more than 2 clustered every 10 minutes. 
Some classical music in specified periods after 8 pm 
only. Contact Representative for further details. Reed 
4/28/69. 

I. PERSONNEL 
Executive Vice-President-Dan Hayslett. 
Manager of Operations-Bill McCain, 
Sales Manager-Nadene Gray. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Strauss Broadcasting Company Stations: See Rep. & 
S/0 pages. 

3. FACILITIES 
ERP 100.000 w. (hone.), 100,000 w. (yen.): 92.9 
mc. Stereo. 
Operating schedule: Sunrise-midnight. EST. 
Antenna ht.: 590 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WGKA listing for coded regulations. 

TIME RATES 

Sold in combination with WGKA. 
See that listing for rates. 

V/GST 
1922 

ATLANTA 

Mutual Broadcasting System 
BLAIR e RADIO 

Media Code 4 211 1320 0.00 
Georgia Institute of Technology. Box 7888, 165 8th 
St.. NW Atlanta, Ga. 30309. Phone 404-875-8441. 

I. PERSONNEL 
General Manager-Jack Collins. 
Commercial Manager-Bill Estes. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 920 kc. 
Non-directional. 

Operating schedule: 5:30 a.m. Os 1:00 a.m. daily. EST. 
4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, la, 4a, 4d. 5, 6a, 7b, 8, 
Rate Protection: 10b, 1lb, 12b, 13b, 141), 15b. 
Basic Rates: 20a. 210, 22a, 22b, 23a, 25a, 290, 33e. 
Contracts: 40a. 41, 44b, 45, 47a. 
Comb.: ('ont. Discounts: 60a, 60e, 61e. 
Cancellation: 70s, 70e, 71a, 72, 73a.. 
Prod. Services: 80. 82. 
Affiliated with SIRS and Blair Represented Network. 

TIME RATES 
Eff 4/1/67-Ree'd 3/6/67. 

AA-Mon thru Fri 6-10 am 8o 3-7 um. 
A-Mon thru Fri 10 am-3 pm; Sat di Sun 6 am-
7 pm. 
B-Mon thru Sun after 7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: Fixed I ti 6 ti 12 ti 18 ti 24 ti 
1 min..._  40.00 32.00 28.00 26.00 24.00 22.00 
20/30 sec 32.00 25.50 22.50 2L00 19.00 17.50 
ID's   24.00 19.00 17.00 15.50 14.51) 13.00 

90 hi 
10.00 
16.00 
12.00 

1 min   28.00 24.00 22.00 20.00 18.00 16.00 
20/30 sec....   22.50 19.00 17.50 16.00 14.50 13.00 
ID's ..... _...   17.00 14.50 13.00 12.00 11.00 9.50 

CLASS B 
1 min    18.00 16.00 14.00 13.00 12.00 
20/30 sec.-.   14.50 13.00 11.00 10.50 9.50 
ID's     11.00 9.50. .7.00 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WE: 5 ti 10 CI 25 ti 
AA 32.00 30.00 27.50 
A   25.00 22.50 20.00 
Newscasts, minutes. station breaks and ID's may be 
combined to earn frequency discounts. 

DISCOUNT 
52 wks: 10% 

WGUN 

10.00 
8.00 
6.00 

1947 
ATLANTA 

Media Code 4 211 1375 4.00 
WGUN, Inc., Box 67, A Dee Rivers Station, 217 

l'once de Leon Ave., Decatur, Ga. 30031. Phone 
404-373-2521. 

I. PERSONNEL 
President-John Fulton. 
Chairman of the Board-E. D. Rivers, Jr. 
Program Director-Dave Hill. 

2. REPRESENTATIVES 
GUI-Perna. hic. 
Stars, Inc. 

3. FACILITIES 
50,000 w. days: 1010 ke. Non-directional. 
Operating Schedule: Sign-on to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la, 2b. 3b, 3d, 4a, 4d, 5, ea, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 210, 23h, 

24b, 25a, 26, 27, 28a, 29a, 30, 310. 
Contracts: 400, 41, 42e, 42d, 43, 44a, 44b, 45, 46, 

47a, 48. 49, 50, 510. 51e. 
Comb.; Cont. Discounts: 60e, 611, 62a. 
Cancellation: 70s, 70e, 71a, 72, 73a, 73b. 
Prod. Services 80, 81, 82. 
Member: The Dee Rivers Group and Dee Rivers 
Georgia Group. 

TIME RATES 
Rates effective January 1, 1963. 
Rates received January 21, 1963. 

6. SPOT ANNOUNCEMENTS 
1 mln 30 see 1 min 30 see 

1  . 18.00 15.75 156 14.70 12.90 
26 ti. 17.10 15.00 260 ti 14.00 12.25 
52 ti-----..., 16.25 14.25 312 ti_____ 13.30 11.70 
104 ti  15.45 13.55 520 tL. 12.65 11.10 

7. PACKAGE PLANS 
SATURATION PACKAGE PLANS 

-1 wk- -13 irk- -26 wk- -39 wk-
ea Soi ea tot ea tot ea tot 

6 ti 15.00 90.00 14.00 84.00 13.00 78.00 12.00 72.00 
12 ti 14.00 168.00 13.00 156.00 12.00 144.00 11.00 132.00 
24 ti 13.00 312.00 12.00 288.00 11.00 264.00 10.00 240.00 
36 ti 12.00 432.00 11.00 396.00 10.00 360.00 9.00 324.00 

30 second announcements-75% of 1-minuto rate. 
10 second announcements-50% of 1-minute rate. 
1/3 of spot schedule placed in traffic time when 
available. 
Advertisers spending 156.00 per week for 13 reeks. 
or its equivalent, qualify for participation in special 
"Week of Emphasis" promotion. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  135.00 81.00 48.60 29.70 
26 ii..........._ ......... 128.30 76.95 46.20 28.25 
52 ti  122.05 73.15 43.90 26.90 
104 ti  115.80 69.50 41.75 25.55 
156 tit  111.20 66.00 39.65 24.30 
260 ti  105.75 62.70 37.70 23.10 
312 ti..._....__..., .......... 100.50 59.55 35.60 22.05 
520 ti..._._._ .........   95.50 56.65 34.00 20.99 

WI GO 
1946 

ATLANTA 

Media Code 4 211 1430 7.00 
Basic Communications, Inc., Georgian Terrace Hotel, 

Atlanta, Ga. 30383. Phone 404-875-8511. 
STATION'S PROGRAMMING DESCRIPTION 

WIGO: Programmed for Negro. 
MUSIC: rhythm and blues, gospel and popular. AIR 
PERSONALITIES all Negro. Community oriented 
news, 5 min at :55, drive times. Editorialize. Min-
isters 6-11 ant Sun. Newslines, sports, horoscope, 
community news, every hour. Participants in all 
community activities, fund drives, etc. Remote faci-
lities. Contact Representative for further details. 
Rec'd 11/9/67. 

I. PERSONNEL 
President-Emil Mogul. 
General Manager-Al McMillan. 
Sales Manager-Ken Bryan. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 sr, nights; 1340 Ire. 

Non-directlonal. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 gross billings less applicable discounts. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 26, 3a. 40, 44. 5, 6a, 715, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 15a. 
Basle Rates: 20b, 21a, 21d, 22a, 22b, 23a, 24e, 25a, 

27, 28b. 28e. 295. 30. 32a. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46, 47e, 48, 

49, 50, 515. 
Comb.; Cont. Discounts: 60a, 60g, 601, 61e. 62b. 624. 

62d. 
Cancellation: 70h, 704. 71a, 72, 73b, 
Prod. Services: 80, 81, 82. 

GEORGIA 
TIME RATES 

No, 7 Elf 5/1/67-Ree'd 4/14/67. 
AA-Mon thru Sat 6-10 am & 3-7 DM. 
A-Mon thru Sat 5-6 am, 10 am-3 pm & 7 pm-
midnight; Sun 5 am-midnIghL 
B-Mon thru Sat midnight-5 am. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: I tl 6 tl 12 01 18 ti 24 01 30 tl 
21.50 20.00 18.50 17.00 15.50 14.00 

13 wk.  20.50 19.00 17.50 16.00 14.50 13.00 
26 wk------... 19.50 18.00 16.50 15.00 13.50 12.00 
52 wk.  18.00 16.50 15.00 13.50 12.00 10.50 

CLASS A 
18.50 17.00 15.50 14.00 12.50 11.00 

13 wk  17.50 16.00 14.50 13.00 11.50 10.00 
26 wk  16.50 15.00 13.50 12.00 10.50 9.00 
52 Ink_  15.00 13.50 12.00 10.50 9.00 7.50 

CLASS B 
50% of Class A rate. 
30 sec: 80% of 1-min. 
MAXIMUM AUDIENCE SATURATION PLAN 
PER WE, I MIN: Ea 
Plan 1, 12 ti (5AA. 5A, 213`). 15 
Plan 2, 18 ti (AA, 6A, 411•1  13 
Plan 3, 24 ti (10A.A. 8A. 613•). 12 
Plan 4, 30 ti (12AA. 10A, 8B") 11 

(•) or weekends. 

WIIN 
111415 

ATLANTA 

American Entertainment Ntwk 

Media Code 4 211 1485 1.00 

WIIN, Inc., 1365 Peachtree St., N. E., Atlanta, Ga. 
30309. Phone 404-892-3777. 

I. PERSONNEL 
President-I. T. Cohen. 
General Manager-Robert Powers. 
Program Director-Buddy Moore, 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Detrolt-Pearse Sales. 

3. FACILITIES 
5,000 w. days; 970 be, Directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 44, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basle Rates: 20a, 22a, 23a, 290. 
Contracts: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 60k, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf Rec'd 10/14/66. 

6. SPOT ANNOUNCEMENTS I min 30 see 10 see 
1 x  25.90 18.75 12.50 
26 x  23.50 17.50 11.15 
52 x  22.00 16.50 11.00 
104 x  . 20.50 15.25 10.25 
156 x  19.00 14.25 9.50 
206 x  17.50 13.00 8.75 
500 z  15.00 11.25 7.50 
1000 z  12.50 9.50 6.25 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

PER WE, 1 MINUTE 
EA: 5 tl 10 ti 15 11 20 ti 25 tl 35 ti 50 ti 

1 wk.. 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
7 wk.. 19.00 18.00 17.00 16.00 15.00 14.00 13.00 
13 wk 18.00 17.00 16.00 15.00 14.00 13.00 12.00 
26 wk 17.00 16.00 15.00 14.00 13.00 12.00 11.00 
52 wk 16.00 15.00 14.00 13.00 12.00 11.00 10.00 

30 SECONDS 
1 wk.. 15.00 14.50 14.00 13.50 13.00 12.50 11.00 
7 wk.. 14.50 14.00 13.50 13.00 12.50 11.50 10.50 
13 wk 14.00 13.50 13.00 12.50 12.00 11.00 10.00 
26 wk 13.00 12.50 12.00 11.50 11.00 10.00 9.00 
52 wk 12.00 11.50 11.00 10.50 10.00 9.00 8.00 

10 SECONDS 
1 wk.. 10.00 9.50 9,00 8.50 8.00 7.50 7.00 
7 wk.. 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
13 wk 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
26 wk 8.50 8.00 7.50 7.00 6.50 6.00 5.50 
52 wk 8.00 7.50 7.00 6.50 6.00 5.50 5.00 

WK LS (FM) 
1960 

ATLANTA 

alLll I QUALITY MEDIA 
INCORPORATED 

Dli F IMli 
Subscriber to the NAB Radio Code 

Media Code 4 211 1540 3.00 
Kenco Broadcasting Co., 1655 Peae..tree. N. E.. 

Atlanta, Ga. 30309. Phone 404-872-2288. 
STATION'S PROGRAMMING DESCRIPTION 

WKLS (FM): Music programmed for adults. 
NEWS: One min news highlights nine times daily. 
Weather every hour, time and temperature every ten 
min. MUSIC: mostly instrumental versions of popu-
lar, show tunes, film music and standards, with 
chorus vocals occasionally. SPORTS: Scores on news 
reports. RELIGION: Religious music for 90 min 
each Sunday. Public Service: MaJor campaigns and 
locally stressed public projects. Contact Represen-
tative for further details. Reed 4/1/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Donald C. Kennedy. 
Sales Tinnager-.lames B. Latham. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

(This listing eentInued on next page) 
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Atlanta-W K LS (FM)-Continued 
3. FACILITIES 
ERP 100,000 w. (hertz & vert); 96.1 mc. Stereo. 
Operating schedule: 6-2 am. EST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4b, 4d, 5, Ob. 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 150. 
Beato Rates: 20b, 21e. 22b, 23e, 24e, 25a, 26. 

28c, 29a. 
Contracts: 40a, 45, 46. 50. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a. 71a, 73e. 
Prod. Services: 80, 82. 

TIME RATES 
No. 8 ES 5/1/69-Itec'd 5/29/69. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

PER YR: 52x 104e 260x 520x 10000 
1 min  8.50 8.00 7.50 7.00 6.50 
30 sec  6.75 6.25 5.50 5.25 4.75 
10 sec.  5.50 5.00 4.25 4.00 3.50 

7. PACKAGE PLANS 
ROS 

1 MINUTE 
PER WK: 1 wk 2 wk 4 wk 8 wk 13 wk 26 wk 52 wk 
7 IL  8.50 8.25 8.00 7.75 7.0 7.25 7.00 
14 ti  8.25 8.00 7.75 7.50 7.25 7.00 6.75 
21 ti  8.00 7.75 7.50 7.25 7.00 6.75 6.50 
28 ti  7.75 7.50 7.25 7.00 6.75 6.50 6.25 
35 ti  7.50 7.25 7.00 6.75 6.50 6.25 6.00 
42 ti  7.25 7.00 6.75 6.50 6.25 6.00 5.75 

30 SECONDS 
7 ti  6.75 6.50 6.25 6.00 5.75 5.50 5.25 
14 U..-   6.50 6.25 6.00 5.75 5.50 5.25 5.00 
21 ti  6.25 6.00 5.75 5.50 5.25 5.00 4.75 
28 ti  6.00 5.75 5.50 5.25 5.00 4.75 4.50 
35 ti  5.75 5.50 5.25 5.00 4.75 4.50 4.25 
42 ti  5.50 5.25 5.00 4.75 4.50 4.25 4.00 

10 SECONDS 
7 ti  5.50 5.25 5.00 4.75 4.50 4.25 4.00 
14 ti  5.25 5.00 4.75 4.50 4.25 4.00 3.75 
21 ti  5.00 4.75 4.50 4.25 4.00 2.75 3.50 
28 ti  4.75 4.50 4.25 4.00 3.75 3.50 3.25 
35 ti  4.50 4.25 4.00 3.75 3.50 3.25 3.00 
42 ti  4.25 4.00 3.75 3.50 3.25 3.00 2.75 

W L T A (FM) 
1963 

ATLANTA 

HERBERT E. GROSKIN 
á COMPANY 

EFlMfl 
Media Code 4 211 1650 0.00 
Atlanta F5I Broadcasters, Box 10536. Station A. 

Atlanta, Ga. 30310. Phone 404-755-5047. 
I. PERSONNEL 
General Ilanager-Eathel Holley. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES ERP 20,000 vv.; 99.7 mc. Stereo. 
Operating schedule: 7:00-1:00 am. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3b, 4a, 4d, 5, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 230, 24a, 25e, 28a, 29a. 
Contracts: 40e, 45, 46, 48. 
Cancellation: 73e. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 
Rates effective May 1, 1965. (Card No. 2.) 

Card received April 19, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 U  10.00 125 ti 8.00 
15 ti  9.10 250 ti 7.50 
30 tl 9.00 500 ti 7.00 
60 ti  8.50 

8. PROGRAM TIME RATES 1 hr 1/2 hr 5 min 
1 U.....   70.00 52.50 25.00 
15 U.-- .... .........   67.00 50.00 24.00 
30 ti..._.._.._.._..- ...... _ ...... ......... 63.00 47.00 23.00 
60 ti  60.00 45.00 21.00 
125 ti  57.00 43.00 20.00 
250 U.__ ...... _ ...... __---------------------54.00 41.00 19.00 
500 ti  51.00 39.00 18.00 
No more than 8 1-minute announcements will be 
scheduled in any 1 hour segment. 

CAUTION: 
It is inadvisable to use listing 

information from SRDS Catalogs 
for more than 30 days from their 
date of issue. A single mistake 
caused through use of out-of-date 
information can be far more costly 
than the price of a subscription. 
Make certain you are working 
with current information from the 
latest issue, because current in-
formation is safe information. 

002A-5/ 

WPLO 
1937 

ATLANTA 

1964 
DECATUR 

Subscriber On the NAB Radio Code 

Media Code 4 211 1705 2.00 
WOMN Radio, 1051 First National Bank Bldg., 
Decatur. Ga. 30030. Phone 404-377-2876, 
STATION'S PROGRAMMING DESCRIPTION 

WOMN: Fine arts entertainment and news. 
MUSIC: 100% classical, originates from live or 
taped sources. NEWS: national, local, business, cul-
tural news. Morning and afternoon programs include 
frequent Urne and weather reports. 1 hour protection 
on commercials. Rec'd 1/6/69, 

I. PERSONNEL 
President-Vassar Eslinger. 
General Manager-Itobert F. John, 
Program Director-Joel M. Newman. 

2. REPRESENTATIVES 
Contact station Sales Manager. 

3. FACILITIES 
500 w.; 1310 hr. Non-directional. 
Operating schedule: 6 am-6 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 1/1/69-Reed 1/6/69. 

AA-Sun thru Sat 7-9 am & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
1 min 30 sec 10 see 

1 wk  4.00 3.00 2.00 
52 wk  2.80 2.10 1.50 

CLASS A 
3.00 2.00 1.50 
2.10 1.40 1.00 

MITONIE REPHIMENTATIVES. INC. 

CEO 
A Plough Inc. Station 

Media Code 4 211 1760 7.00 
Plough Broadcasting Co., Inc., 805 Peachtree Si 

N. E., Atlanta, Ga, 30308, Phone 404-872-5851 
I. PERSONNEL 
President-Harold It. Krelstein, Memphis. 
Vice-Pres. & Gen'l Mgr.-Berb Golombeck. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5.000 w.: 590 kc. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 on net time. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: lob, 11b, 126. 13b. 
Basic Rates: 20a, 22e. 22b, 23a, 24e, 285, 29e. 
Contracts: 40a. 42a. 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 60e, 61b, 62b, 
Cancellation: 700, 70e, 71e, 73e. 

TIME RATES 
No. 14 Eft 1/1/69-Reed 1/24/69. 

AAA-5Ion thru Sat 6-10 am & 3-7 pm. 
AA-Sinos thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-Dally 7 pm-midnight. 
B-Datly midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
I MINUTE ROTATING-LIVE OR TRANSCRIBED 

AAA AA A B 
1 x  63 58 
52 x  61 55 
104 x  59 52 
156 x  57 49 
260 x  55 46 
312 x  53 43 
364 x.  50 40 
520 x  47 37 
1040 x  44 34 
Fixed position, flat  69 57 

7. PACKAGE PLANS 

SATURATION PACKAGES 
1 MINUTE 

PER WK: 6 ti 12 ti 18 tl 24 ti 30 ti 36 ti 
AAA   354 684 990 1272 1500 1692 
AA   312 588 828 1032 1200 1332 
A   264 504 720 912 1080 1224 

Not combinable to earn frequency discounts. Multi-
products do not combine unless purchased on 1 con-
tract thru 1 agency. Not subject to retro-active 
discounts. May be cross-combined to earn numerical 
frequency. 

TOTAL AUDIENCE PLAN 
(1/3 AAA, 1/3 AA, 1/3 A) 

PER WK: 6 ti 12 ti 18 ti 24 ti 30'II 36 ti 
Wkly Cost  296 564 804 1008 1170 1320 

ROS SUN THRU SAT-BTA 
PER WK: 10 ti 25 01 50 ti 
Ea   53 48 38 
30 see: 80% of earned 1-min. 
20 sec: 70% of earned 1-min. 
10 see: 50% of earned 1-min. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: 6 ti 7 ti 12 ti 14 ti 18 ti 21 01 
AAA   486 546 888 980 1206 1323 
AA   408 462 756 854 972 1134 
A   324 364 600 658 810 882 
  294 329 528 588 720 768 
CONSECUTIVE WEEK DISCOUNT 

13 wk-5% 26 wk-10% 52 wk-15% 

48 
46 
44 
42 
40 
38 
36 
34 
32 
49 

43 
41 
39 
37 
35 
33 
31 
29 
27 
39 

1948 
ATLANTA 

BlAIR 

A Plough, Inc. Station 

Media Code 4 211 1761 5.00 

Plough Broadcasting Co., Inc., 805 Peachtree SL, 
N. E., Atlanta, Ga, 30308. Phone 404-872-5851. 

I. PERSONNEL 
President-Harold R. Krelstein, Memphis. 
Vice-Pros. & Gen't Mgr.-Herb Golombeck. 

3. FACILITIES 
ERP 25,000 w.. 103.3 me. 
Antenna ht.: 960 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net Unto. Bills payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
See WPLO listing for coded regulations. 

TIME RATES 
ES 5/1/69-Reed 4/30/69. 

6. SPOT ANNOUNCEMENTS 
Ix 520 I04x 156x 260x 312x 520x 

1 min 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
30 sec 12.00 11.00 10.00 9.50 8.50 8.00 7.00 

7. PACKAGE PLANS 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 tl 36 ti 
1 min  14.00 13.00 12.00 10.00 9.00 8.00 
30 sec.  11.00 10.00 9.50 8.00 7.00 6.00 

8. PROGRAM TIME RATES 
lx 520 1040 I56x 260x 312x 520x 

5 min.  20 19 18 17 16 15 14 
1/4 hr  35 33 31 29 27 25 23 
1/2 hr  50 47 44 41 38 35 32 
1 hr  85 81 77 73 69 65 61 

WQXI 
1948 

ATLANTA 

011 
maim METRO RADIO SALES 

Subscriber to the NAB Radio Code 
Media Code 4 211 18159.00 

Pacific & Southern Broadcasting Co., Inc., 2970 
Peachtree Rd., N. W., Atlanta, Ga. 30305. Phones 
404-261-2970, 404-233-6009. 

I. PERSONNEL 
President--Arthur H. McCoy. 
Vice-Pros. & Dir. of Radio-Kent Burkhart. 
General hfanager-Gerald S. Blum. 

2. REPRESENTATIVES 
Metro Radio Sales, 

3. FACILITIES 
5,000 w. days; 1,000 w. nights. 790 ke. 
Directional-night only. 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See ceded regulations 

General: la, 2e, 3a, 4e, 4d, 5, 65, 7b, 8. 
Rate Protection: 101% 11b, 12b, lab. 14b. 
Basic Rates: 20e, 22b, 23b, 24c, 25a, 27. 
Contracts: 40e. 45, 46, 48, 50, 51c, 
Comb.: Cont. Discounts: 60e, 601, 
Cancellation: 70e, 71a, 73a, 
Prod, Services: 80. 81. 82.  

RATE PROrrafrION 
Rates quoted herein are guaranteed for a period of 
13 weeks from the effective date of any increase in 
these rates, provided that advertising equalling a 
weekly expenditure of 100.00 Is actually running at 
the time of effective date of increase, and providing 
that these broadcasts continue without interruption 
during rate protection period. 

TIME RATES 
No. A ES 9/1/68-Reed 8/28/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 7 pm-midnight. 
B-Mon thru Sat 10 am-3 pm; Sun 9 am-midnight. 

6. SPOT ANNOUNCEMENTS 
PER WK, ROTATING MON -SAT: 
AA: I min 30 sec 10 see 
Less than 6 ti  60 48 36 
6 II (1 per day)  56 45 34 
12 ti (2 per day)  54 43 32 
18 ti (3 per day)  52 42 31 
A: 
Less than 6 ti  54 46 25 
6 ti (1 per day)  54 43 32 
12 ti (2 per day)  52 42 31 
18 U (3 per day)  50 40 30 
B: 
Less than 6 ti  52 42 31 
6 ti (1 per day)  50 40 30 
12 ti (2 per day)  44 35 26 
18 ti (3 per day)  42 34 25 

7. PACKAGE PLANS 
AM DRIVETIME SPECIALS 
(Rotating Mon-Fri 6 -10 am) 

PER WK: I min 30 see I min 30 see 
15 ti, fiat  50 40 20 ti, fiat----... 48 38 
30 days, only, rate protection. 

HOUSEWIFE SPECIALS 
(Rotating Mon-Fri 10 am-3 pm) 

15 ti, flat  40 32 30 ti, flat.  36 28 
20 ti, fiat  38 30 
Do not earn consecutive week discounts. Fully pre-
emptible for face of card advertisers. AM Drivetime 
Specials and Housewife Specials do combine and con-
tribute to face of card rates to earn Weekly Fre-
quency Discounts. They do combine with each other 
in part or fully as long as the applicable unit cost 
applies. 

Frequency combination: Minutes, 20/30-seconds and 
ID's may combine to earn weekly frequency discounts. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-6% 
Applied as earned. Only consecutive weeks with ex-
penditures of 100.00 or more may combine to qualify 
for discounts. 

1962 
SMYRNA 

Subscriber to the NAB Radio Code 

Media Code 4 211 1816 7.00 
Pacific & Southern Broadcasting Co., Inc., 2970 

Peachtree Rd., N. W., Atlanta, Ga. 30305. Phones 
404-261-8419 or 404-233-6009. 

I. PERSONNEL 
President-Arthur H. McCoy. 
Vice-Pres. & Dir. of Radio-Kent Burkhart. 
General Manager-Gerald S. Blum, 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
ERP 100,000 w.; 94.1 mc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 113, 8, 
Rate Protection: 10b. 1lb, 12b, 13b, 14b. 
Basic Rates: 20a, 22b, 2313, 24e. 25s, 27. 
Contracts: 400, 45, 46, 413. 50, Mc. 
(7olnb.•. t'ont. Discounts: 60e, 601. 
Cancellation: 70e, 70e. 73a. 
l'rod. Services: 80, 81, 82. 
Eight 1-minute spots per hour maximum. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/15/69-Rec'd 7/28/89, 
6. SPOT ANNOUNCEMENTS 
PER YR: 104x 2601 520x 1000+ 
1 min  18 15 13 11 
30 see  13 11 9 7 
10 see  11 9 7 5 

7. PACKAGE PLANS 
WKLY, EA: 

I ti 5 ti 10 ti 15 ti 20 ti SO ti 40 ti 
1 min  20 18 16 15 14 13 12 
30 sec  15 13 12 11 10 9 S 
PER MO, EA: 80 ti 100 ti 160 ti 200 ti 
1 min  13 12 11 10 
30 sec  9 8 7 6 

WRNG 
1967 

NORTH ATLANTA 

EllJOHN C. BUTLER & COMPANY, INC. 
CIE3C1 

Media Code 4 211 1830 8.00 
Ring Radio Co., Box 10094, 3954 Peachtree ltd., 
N. E., Atlanta, Ga. 30319. Phone 404-261-6800. 

STATION'S PROGRAMMING DESCRIPTION 
WIING: Programmed for adults. 
Personalities, interviews and telephone conversation 
format using open telephone lines. Interviews from 
studio or by long distance telephone always Involving 
listener-caller. Contact Representative for further 
details. Itee'd 8/28/68. 

I. PERSONNEL 
President-Charles Smithgall. 
Vice-Pres. & Gen'l Mgr.-Ray Stanfield. 
General Sales Manager-Wm. E. Scarbrough, 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5.000 w., 680 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4, AGENCY COMMISSION 
15% time and talent; payable by 10th day of follow-
ing month. 

5. GENERAL ADVERTISING See coded regulations 
General: 21% 3b, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 
Basle Rates: 20b, 21b, 21d, 2215. 24b, 24e, 25c, 27, 

28b, 28e, 29s, 30, 32b. 
Contracts: 40e, 41, 44a, 45, 46, 47c, 48, 49, 51c. 
Comb.; Cont. Discounts: 60d, 60g, 61c, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network, 

TIME RATES 

No. 2 Elf 8/1/68-Reed 7/8/68. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-lion thru Sat 10 am-3 pm. Sun all day. 

6. SPOT ANNOUNCEMENTS 
PER YR, I MIN, EA: 250x 5000 1000X 
AA   18.00 14.00 12.00 
A   14.40 12.00 10.80 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Must be fulfilled within 1 contract year. 

7. PACKAGE PLANS 
CLASS AA 

PER WIC: 6 ti 12 01 18 ti 24 ti 30 ti 
1 min. ...... _ ..... ____ 20.00 18.00 16.00 13.00 12.00 
30 sec  16.00 14.40 12.80 11.20 9.60 
10 sec  10.00 9.00 8.00 7.00 6.00 

CLASS A 
1 min  18.00 16.00 14.00 12.00 10.00 
20 sec..   14.40 12.80 11.20 9.60 8.00 
10 sec  9.00 8.00 7.00 6.00 5.00 

10. SPECIAL FEATURES 
NEWS, WEATHER. SPORTS, FEATURES, 

TRAFFIC, MARKET 
5 MINUTES 

- I wk - -52 wk-
PER WK: 5 ti 10 ti 5 ti 10 ti 
AA   26 24 20 18 
A   21 19 18 16 

Includes 10-sec open and close and 1 1-min. 
1/4 HOUR 

-19 wk- -52 wk-
PER WE: 3 ti 6 tl 3 ti 601 
AA   65 58 58 51 
A  _  58 51 52 45 

Includes 10-sec open and close and 3 1-min. 
(Atlanta continued on next page) 
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Atlanta-Continued 

W SB 
1922 

ATLANTA 

NBC Radio Network 
e R Ale 

Subscriber to the NAB Radio Code 
Media Code 4 211 1870 4.00 
Cox Broadcasting Corp., White Columns, 1601 W. 

Peachtree St. N. E.. Atlanta, Ga. 30309. Phone 
404-892-3456. TWX 404-527-0139. 

I. PERSONNEL 
General Manager-Elmo Ellis. 
General Sales Manager-Lee Morris. 
Program Director-Brent Hill. 

2. REPRESENTATIVES 
Edward Petry á Company. Inc. 

3. FACILITIES 
50.000 w.: 750 he. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 3d, 4a, 5. 6b, 8. 
Rate Protection: 10e. lle. 12e. 13e. 14e. 
Basic Rates: 209, 215, 214, 22a, 24a, 25b, 29a, 30, 

339. 
Contracts: 40a. 42a, 42e. 43, 44b, 45, 46. 47a. 
Comb. •. Cont. Discounts: 600. 60e. 60f, 601, 61a, 629 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with NBC. 

TIME RATES 
Na. 18 Eft 1/1/69-Itec'd 11/4/68. 

B. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-10 am. 
A-Mon thru Sat 3:30-7:30 pm. 
B-Mon thru Sat 5-6 am, 10 am-3:30 pm & 7:30-
tI Sun 6 am-9 pm. 
('-Mon thru Sat 9 pm-5 am; Sun 9 Pm-6 am. 
PER WK: 1 WEEK 
I MIN: (*) I ti 6 ti 12 ti 18 ti 24 tl 
AA .......... 93 88 85 83 80 76 
A   79 74 70 68 65 62 
  68 63 61 59 58 57 
  37 34 33 30 29 28 

20/30 SEC: 
AA   93 98 85 83 80 76 
A   68 63 61 59 58 57 
  53 50 48 47 46 45 
  32 29 28 27 26 25 

10 SEC: 
AA   49 44 43 41 40 39 
A   42 37 36 35 33 32 
  37 32 30 29 28 27 
  21 17 16 15 14 13 

1 MIN: 52 CONSECUTIVE WEEKS 
AA   84 79 76 75 72 68 
A   71 67 63 61 58 56 
  61 57 55 53 52 51 
  33 31 30 27 26 25 

20/30 SEC: 
AA   84 79 76 75 72 68 
A   61 57 55 53 52 51 
  48 45 43 42 41 40 
  29 26 25 24 23 22 

10 SEC: 
AA   44 40 39 37 36 35 
A   38 33 32 31 30 29 
  33 29 27 26 25 24 
  19 15 14 13 12 11 

(.) Specified Position. 
Spots of all lengths may combine to earn weekly fre-
quency discounts. All discounts as earned. Applicable 
to consecutive week advertisers. 
Rateholder: 3 C 1-minute spots weekly or dollar 
equivalent. 

7. PACKAGE PLANS 
ROS NIGHTTIME/WEEKEND SPOT PACKAGE 
Available Mon thru Fri 9 am-midnight; Sat & Sun 
6 am-midnight. Best available position. 
PER WK: 6 tl 12 ti 18 ti 24 ti 
1 min.  58 55 51 47 
20/30 sec  47 44 40 37 

CLOCKWATCHER SPOT PACKAGE 
Available midnight-5 am daily. 
1 min. ea, fiat  10 20/30 sec. ea, flat.....- 8 

TIME MENTION PACKAGE 
7 days wkly, ROS throughout 24 hour broadcast day. 
8 words of commercial copy. 
100 ti per wk  650 

10. SPECIAL FEATURES 
AA-Mon thru Sat 6-10 am. 
A-Mon thru Sat 3:30-7:30 pm. 
B-Mon thru Sat 5-6 am. 10 am-3:30 pm & 7:30-9 
DM: Sun 6 am-9 pm. 
C-Mon thru Sat 9 pm-5 am: Sun 9 pan-6 am. 

NEWS SPONSORSHIP 
1 WEEK 

5 MIN, PER WK: I ti 3 ti 6 ti 12 tl 
AA   132 130 126 124 
A   95 92 89 84 
  70 67 64 59 

53 49 47 45 
3 MIN: 
AA   110 108 105 102 
A   70 77 74 70 
B   59 56 53 49 
C   50 47 45 43 

52 CONSECUTIVE WEEKS 
5 MIN, PER WK: 
AA   119 117 113 112 
A   85 83 80 76 
B   63 60 58 53 

48 44 42 40 
3 MIN: 
AA   99 97 94 92 
A   71 69 67 63 
B   52 50 48 44 

45 42 40 39 
Programs and spots do not combine for frequency. 

15-MINUTE NEWSCASTS 
PER WE: 1 VVEEK 
AA   207 193 186 181 
A   179 165 156 151 
B   157 143 138 133 
C   95 95 82 75 

52 CONSECUTIVE WEEKS 
PER WK: 1 ti 3 ti 6 II 12 ti 
AA   186 174 167 163 
A   161 148 140 136 
B   141 129 124 120 
C   85 76 74 67 

rI, YOU'RE LOOKING 
FOR THE ATLANTA 
RADIO MARKET, 
YOU'RE LOOKING 

FOR 

WSB 
More people 18 and older listen 
exclusively to WSB than listen ex-
clusively to all other stations in the 
metro Atlanta area combined. 

It's a fact. According to the latest 
ARB* figures, we've got the 18+ 
audience sewn up between 6 am and 
midnight, Monday through Sunday. 

And that means that this sizable 
portion of the metro Atlanta audi-
ence can only be reached through 
WSB. 

Of course that's not really surpris-
ing when you take a look at WSB's 
record. We reach more than three-
quarters of a million different per-
sons in an average week.1 And in 
that number are twice as many 
adults (18+) as are reached by any 
other station in the market. And the 
second largest teen market as well. 

Fact is, more people listen to WSB. 
More different people. And they 
listen longer. 

And we're on top of things in the 
FM market, too. Because WSB-FM's 
cume audience is #4 out of all 
radio stations in the Atlanta mar-
ket as surveyed by ARB.t 

WSB. It's time well spent. 

WSB 
RADIO 

Atlanta/AM 750/FM 98.5 
NBC Affiliate/Petry & Co. Inc. 

eeI"'d 
COX BROADCASTING CORPORATION STA-
TIONS: WSB AM-FM-TV, ATLANTA; WHIO 
AM-FM-TV, Dayton; WSOC AM-FM-TV, 
Charlotte; WIOD AM-FM, Miami; KTVU 
(TV), San Francisco-Oakland; WIIC-TV, 
Pittsburgh 

*ARB April, May 1969. Any figures 
quoted or derived from audience sur-
veys are estimates subject to sampling 
and other errors. The original reports can 
be reviewed for details on methodology. 

tTotal Survey Area. 

L  

SKYCOPTER REPORTS 
Rotating 7-9 am & 4-6 pm Mon thru FrL Flat. 
ea 70. 

e 
WSB-FM 

1948 

ATLANTA 

F MD 
Subscriber to the NAB Radlo Code 

Media Code 4 211 1871 2.00 
Cox Broadcasting Corp., White Columns, 1601 W. 
Peachtree St., N. E., Atlanta, Ga. 30309 Phone 
404-892-3456. 

I. PERSONNEL 
General Manager-Elmo Ellis. 
General Sales Manager-Lee Morris. 

2. REPRESENTATIVES 
Edward Petry & Company, Inc. 

3. FACILITIES 
REP 100,000 w. (boric.), 100,000 w. (vert.); 98.5 
me. 
Operating schedule: 6-1 am Mon thru Sun. EST. 
Antenna ht.: 1.520 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3d. 4a, 5. 69. 8. 
Rate Protection: 10e. lle, 12e, 13c, 14e. 
Basic Rates: lob. 21a, 21d, 22a, 24a, 25b, 2Es, 30, 

339. 
Contracts: 40a, 42a, 42c, 43, 449, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 60e. 60f, 6M. 61a. 629. 
Cancellation: 70a, 70e. 71a. 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. O Eft' 1/1/69-Reed 11/5/68. 
6. SPOT ANNOUNCEMENTS 
PER WK: (*/ 1 ti 6 ti 12 ti 18 ti 24 tl 
1 min..._ 14 12 10 8 7 6 
20/30 sec  12 10 8 6 5 4 
10 sec  10 8 6 5 4 3 
CI Specified position. 

7. PACKAGE PLANS 
TIME MENTION PACKAGE 

7 days wkly. ROS throughout 24 hour broadcast day, 
8 words of commercial CODY. 
100 ti per wk  250 

8. PROGRAM TIME RATES 
PER WK: 1 ti 6 ti 12 tl 18 ti 24 ti 
3/5 min  20 18 17 16 15 
Programs and spots may not be combined to earn 
weekly frequency. 

WSSA 
(formerly W BA D) 

1959 

COLLEGE PARK 

e R AB 

Media Code 4 211 1900 9.00 
Clayton Broadcasting Co., Inc.. Box 752, Forest 

Park, Ga 30050 Phone 404-361-8843. 

I. PERSONNEL 
General Manager-Van Q. Temple. 
l'rogram Director-Joy West. 

3. FACILITIES 
1,000 w. days; 1570 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 3d, 40, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e, 11e. 12e. 13e. 14e, 159. 
Basic Rates: 20a, 21a, 23a, 241). 25c. 
Contracts: 400. 41, 45, 46, 47e, 48, 51a. 
Comb.; Cont. Discounts: 60b, 60e, Ma. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 80, 82. 

TIME RATES 
Eft 12/1/60-Rec'd 3/13/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26m 52e 104x 260e 312e 520e 

1 min.... 5.75 5.50 5.25 5.00 4.50 4.25 4.00 3.50 
30 sec.... 3.50 3.40 3.30 3.20 3.00 2.90 2.80 2.60 

7. PACKAGE PLANS 
13 tl 26 11 30 ti 52 ti 104 ti 

1 min  5.00 4.85 4.75 4.50 4.00 
30 sec  3.50 3.40 3.20 3.20 3.00 

8. PROGRAM TIME RATES 
lx 13e 26e 52e I04x 260e 312e 520e 

1 hr.... 62.00 59.00 56.00 53.00 47.00 45.00 42.00 40.00 
1/2 hr.. 36.00 34.00 32.00 30.00 28.00 26.00 24.00 22.00 
1/4 hr.. 23.00 22.00 21.00 20.00 18.00 17.00 15.00 14.00 
5 min.. 10.50 10.00 9.50 9.00 8.00 7.50 7.00 6.00 

WTJH 
1949 

EAST POINT 

Media Code 4 211 1925 6.00 
Southeastern Broadcasting System, P. 0. Bor 72. 
Damn Drive, East Point, Ga. 30044. Diamond 
4-2233. 

I. PERSONNEL 
President-James S. Rivers. 
Stating Manager-William B. Hill. 

2. REPRESENTATIVES 
Charh” Bernard Co. 

3. FACILITIES 
5.000 w. days; 1260 lac. Non-directional. 
Onerating schedule: 5:00 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
General. la, 2a, 3a. 5, 6a. 
Rate Protection: 10b, 11b. 
Basic Rates. 205, 220, 22b, 23a, 24a, 24b, 25a, 26. 

280, 28b. 29a. 
Contracts: 40a, 42a. 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60s, 60k, 61a, 619, 61e, 62b, 

62e. 
Cancellation: 700, 70e, 71e, 73a. 

TIME RATES 
Rates effective January 1. 1960. 

Rates received February 15. 1960. 

GEORGIA 
6. SPOT ANNOUNCEMENTS 

1 min. 
1 Ume___.____________ 10.00 

52 times ..... _____--_. 9.50 
104 times..- ....... 9.00 
156 times._-___ _.................. 8.50 
260 times.     8.00 
312 times___.  7.50 

WYNX 
1962 

30 sec. 
7.50 
7.00 
6.50 
6.00 
5.50 
5.00 

10 lee. 
5.00 
4.50 
4.00 
3.50 
3.00 
2.50 

SMYRNA 
Media Code 4 211 1980 1.00 
Jonquil Broadcasting Co., Inc., 2460-A Atlanta St., 

S. E.. Smyrna. Oa. 30080. Phone 404-436-6171. 
STATION'S PROGRAMMING DESCRIPTION 

WYNX: Programmed for adults and young adults. 
MUSIC: modern country and western. AIR PER-
SONALITIES handle all segments. NEWS 10%: 
local, national and international. Editorialization. 
SPORTS: each hour. FARM: regular reports. Itec'd 
2/1/68. 

I. PERSONNEL 
President-L. N. Polk. 
Sales Manager-Charles A. (Buddy) Barton. 

3. FACILITIES 
10.000 w. days; 1550 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 29, 3a, 4s, 5, 6b, 8. 
Rate Protection: 10g. 11g, 12g, 13g, 14g. 
Basic Rates: 20b, 21b, 22b, 24b, 24e, 25a, 27. 29a, 

29b. 
Contracts: 46. 
Comb.; Cont. Discounts: 60e. 601. 60e. 

TIME RATES 
No. 1 Eff 7/1/66-Reed 9/6/67. 

6. SPOT ANNOUNCEMENTS 
FIXED TIMES 

ix 26e 52e 104x 260e 624e 1000X 
1 min  8.00 7.00 6.50 6.00 5.50 5.00 4.00 
30 see_   6.00 5.50 5.00 4.50 4.00 3.50 3.00 
May be combined to increase frequency. 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGE PLANS 

Class A-Mon thru Fri sign-on-9 am & 3:30-7 pm. 
PER WK: 10 tl 25 tl 50 tl 
1 min  .0 5.00 
30 sec  5.50 4.50 4.00 

ROS-BTA 
1 min  5.50 4.50 4.00 
30 sec.  4.50 3.50 3.00 
All Spot Packages may be combined to earn package 
frequency. ROS packages are subject to preemption 
by A and Fixed Time. 
10 sec: 50% of 1-min. 

TIME MENTION PACKAGE 
10 times per day, 7 days per week, ROS throughout 
broadcast day. 8 words of commercial copy, 140.00. 
Only 2 packages available weekly. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 
Flat   80 60 40 

10. SPECIAL FEATURES 
NEWSCASTS 

Summary at :60 and :30-1-minute commercial. 
'Class A-Mon thru Fri sign-on-9:05 am & 3:30-7:05 
pm. flat rate 8.00 plus 2.00 production. 
ROS. BTA-Flat rate 6.00 plus 2.00 production. 

(*) May be combined with Fixed Time spots to 
earn frequency. 

WYZE 
1956 

ATLANTA 

Media Code 4 211 2005 3.00 
Atlanta Broadcasting Co.. Inc., 1111 Boulevard S. E.. 

Atlanta. Ga. 30312. Phone 404-622-1703. 
I. PERSONNEL 
Gen'l Mgr. & Farm Dir.-Warren Roberts. 
News & Snorts Director-Jim McFtee. 
Women's Director-Mary Ann Roberts. 

3. FACILITIES 
5.000 w. days; 1480 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Basie Rates: 22a. 
Contacts: 40a. 
Comb.; Cont. Discounts: 60a. 
Discounts on time rates apply to total number of 
broadcasts for same sponsor in 1 year under original 
or renewed contract. 

TIME RATES 
Et!' 1/1/68-Ree'd 11/24/67. 

6. SPOT ANNOUNCEMENTS 
lx 52e 104e 156x 208e 260e 312e 

1 min 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
30 sec 15.50 14.75 14.00 13.25 12.50 11.75 11.00 
10 see 10.00 0.59 9.00 8.50 8.00 7.50 7.00 
7. PACKAGE PLANS 
WKLY: 10 ti 15 tl 20 ti 25 ti 30 ti 
1  16.00 15.00 14.00 13.00 12.00 
30 sec.  12.50 11.75 11.00 10.25 9.50 
10 sec  0.00 7.50 7.00 6.50 6.00 

8. PROGRAM TIME RATES 
lx 

I hr  130 
1/2 hr  SO 
1/4 hr  50 
10 min  40 
5 min__   25 

AUGUSTA 
(including North Augusta S. C.) 
Richmond County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities Involved. It is part of the 
time buying funetion to determine e-tent of Indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

(Augusta continued on next page) 

52e 164e 
125 120 
77 74 
48 46 
38 36 
24 23 

156e 
115 
71 
44 
34 
22 

208e 
110 
68 
42 
32 
21 

(8 AM; 4 FM) 

260x 312e 
105 100 
65 62 
40 38 
30 28 
20 19 
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GEORGIA 

Augusta-Continued 

WAKN 
AIKEN, S. C. 

City of license, Aiken, S. C. 
Considered by ABC Information Network as their 
Augusta, Ga. outlet. 

See listing under Aiken, S. C. 

WAUG 
1952 

AUGUSTA 

Media Code 4 211 2090 8.00 
Hunter Group, Inc., Drawer 3364, Augusta, Ga. 

I. PERSONNEL 
President-Robert W. Hunter. Jr. 

30904. Phone 404-722-1302. 
Manager-Thomas Doughty. 
Program Director-Robert Gordon. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
5,000 w. days; 1050 kg. Non-directional. 
Operating schedule: Sunrise-local sunset, 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WAUG-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 40, 40, 5, 6a, 8. 
Rate Protection: 10a, 11a, 125. 13a, 14a. 
Basic Rates: 200. 220, 22b, 23a, 24b, 25a, 26, 29a. 
Contacts: 400, 45, 46. 47a. 
Comb.; Cont. Discounts: 60b, 80k, 61a, 61b, 61c, 62b, 

62e. 
Cancellation: 71a. 73a. 
Rates either contracted or earned retroactively. An-
nouncement contracts accepted 30 days before broad. 
cast; programs 80 days. 
Length of commercial copy: 
Newscasts: limited to 45 seconds opening/or close, 
plus 1 minute copy per each 5 minutes of scheduled 
time. No middle commercial breaks on 5 minute news. 

TIME RATES 
No. 4 Eff 1/2/67-11ec'd 10/3/67. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE 
1-4 5-13 14-25 26-38 39-52 
wks wks wks wks wks 

6.50 6.25 
12 ti  7.25 6.75 6.50 6.25 6.00 
18 ti  7.00 6.50 6.25 6.00 5.75 
24 ti   6.75 8.25 6.00 5.75 5.50 
30 ti  6.50 8.00 5.75 5.50 5.25 
1-5 announcements, wkly. ea 7.75. 

80 SECONDS 
ti  5.50 5.00 4.75 4.50 4.25 

12 ti  5.25 4.75 4.50 4.25 4.00 
18 ti 5.00 4.50 4.25 4.00 3.75 
24 ti  4.75 4.25 4.00 3.75 3.50 
30 ti  4.50 4.00 3.75 3.50 3.25 
1-5 announcements. wkly. ea 5.75. 

10 SECONDS 
6 ...... _ .... 3.75 3.25 3.00 2.75 2.50 
12 ti .......   3.50 3.00 2.75 2.50 2.25 
18 ti  3.25 2.75 2.50 2.25 2.00 
24 ti  3.00 2.50 2.25 2.00 1.75 
30 ti  2.75 2.25 2.00 1.75 1.50 
1-5 announcement! wklv. ea 4.00. 

8. PROGRAM TIME RATES 
(minimum 6 per wk) 

1/4 hr. flat  25.00 10 min, flat  20.00 
10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS AND SPORTSCASTS 
6 wkly.. ..... .... 60 24 wkly  144 
18 wkly ....... ........ 108 

WAUG-FM 
1952 

AUGUSTA 

Media Code 4 211 2091 6.00 
Hunter Group. Inc., Drawer 3364, Augusta, Ga. 30904. 

Phone 404-722-1302. 

I. PERSONNEL 
President-Robert W. Hunter. Jr. 
Vice-Pros. & Mgr.-Thomas Doughty. 
Program Director-Robert Gordon. 

3. FACILITIES 
ERP 9,000 w.: 100.7 me. 
Operating schedule: 7 urn-midnight daily. EST. 
Partial simulcast operation. Operated separately Is. 
cal sunset-midnight. For simulcast facilities see 
WAUG. 

4. AGENCY COMMISSION 
15/0. 

3, GENERAL ADVERTISING See coded regulations 
See WAUG listing for coded regulations. 

TIME RATES 

Rates are identical to WAUG. See that listing. 

WBBQ 
1946 

AUGUSTA 

Subscriber to the NAB Radio Code 
Media Code 4 211 21450.09 
Savannah Valley Broadcasting Co., Box 1443, Augusta. 
Ga. 30903. 

Studio and Offices-1305 Georgia Ave.. N. Augusta, 
S. C. Phone 803-279-6610. 
STATION'S PROGRAMMING DESCRIPTION 

WBBQ: Programmed for adults, young adults and 
teens. 
MUSIC: current hits. NEWS: emphasis on local 
news actualities with 2 way radio reports from 7 
mobile units and 1 walkie talkie, averaging 9 reports 
per day on 24 hour basis. 3 newsmen. Network news 
and AP machine. Announcers use personality ap-
proach. Contact Representative for further details. 
Rec'd 12/6/67. 

I. PERSONNEL 
President-George G. Weiss. 
Exec. Vice-Pros. & Gen'i Mgr.-Edward H. Dunbar. 
Commercial Manager-Frank J. Christian, Jr. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1340 kg. 
Non-directional. 

Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 1-5:30 am & 
9 am-6 pm. For non-simulcast facilities see WBBQ-
FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is, 2b, 3s, 36, Sc, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b, 

16. 
Basic Rates: 20a. 21a, 21b, 21e, 22a, 22b. 23a. 24b. 

25a, 26, 28a, 29a, 32b. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46, 47a, 48. 

49. 51a, 51b. 51c. 
Comb.: Cont. Discounts: 60a. 60d, 60f, 61a, 62b, 62d. 
Cancellation: 70a, 70e, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MRS. 

TIME RATES 
No. 10 Eff 1/1/69-Rec'd 11/15/68. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sun 1-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

lx 520 104x 260x 912x 502x 1040x 
I min . 11.00 10.50 10.00 9.50 9.00 8.50 8.00 
20/30 sec_ 8.25 8.00 7.50 7.25 6.75 6.50 6.00 
10 sec. 5.50 5.25 5.00 4.75 4.50 4.25 4.00 

CLASS AA 
1 min_  9.50 9.00 8.50 8.00 7.50 7.00 6.50 
20/30 sec 7.25 6.75 6.50 6.00 5.75 5.25 5.00 
10 sec  4.75 4.50 4.25 4.00 3.75 3.50 3.25 

CLASS A 
1 min  8.00 7.50 7.00 6.50 6.00 5.50 5.00 
20/30 sec. 6.00 5.75 5.25 5.00 4.50 4.25 3.75 
10 sec  4.00 3.75 3.50 3.25 3.00 2.75 2.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
PER WK: 12E 18t1 24 tl 36 ti 
1 min  10.00 9.50 0.00 8.50 
20/30 sec.    7.50 7.25 6.75 6.50 
10 sec  5.00 4.75 4.50 4.25 

CLASS AA 
1 min  8.50 8.00 7.50 7.00 
20/30 sec  6.50 6.00 5.75 5.25 
10 sec  4.25 4.00 3.75 3.50 

CLASS A 
1 min  7.00 6.50 6.00 5.50 
20/30 see.  5.25 5.00 4.50 4.25 
10 sec.  3.50 3.25 3.00 2.75 
May be cross-combined to earn numerical frequency, 
Not subject to retroactive discounts. 

TOTAL AUDIENCE PLAN 
PER WK: I min 20/30 10 see 
12 ti (4AAA, 4AA, 4A) - ..... 92.00 73.00 46.00 
18 ti (6AAA, 6AA, 6A) __ ..... 135.00 102.00 67.00 
24 ti (8AAA, 8AA, 8A)  168.00 128.00 84.00 
36 ti (12AAA, 12AA, 12A)  234.00 177.00 117.00 

WBBQ-FM 
1956 

AUGUSTA 

unFihin 
Subscriber to the NAB Radio Code 

Media Code 4 211 2146 8.00 
Musicast of the South. Inc., Bon 1443, Augusta, Ga. 

30903. 
Studio & Offices-1305 Georgia Ave., N. Augusta, 

S. C. Phone 803-279-6610. 
STATION'S PROGRAMMING DESCRIPTION 

WBBQ-FM: Simulcast with WBBQ except Sun 6 
am-1251. Sun, instrumental music designed for adult 
appeal. 2 way radio mobile reports on FM at all 
times. Contact Representative for further details. 
Rec'd 3/24/69. 

I. PERSONNEL 
President-George G. Weiss. 
Vice-Fees. 8s Gen'l Mgr.-William D. Lenz, Jr. 
Commercial Manager-Frank J. Christian. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 100,000 w. (hertz.), 35,000 w. (vert.) ; 104.3 inc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 550 ft. above average terrain. 
Partial simulcast operation. Operated separately 
5:30-9 am & 6 pm-I am. For simulcast facilities 
see WBBQ. 

4, AGENCY COMMISSION 
15% time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WBBQ listing for coded regulations. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. 2 Eff 11/1/66-Reed 10/10/66. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I04x 156x 260x 

1 min  4.00 3.70 3.40 3.10 2.80 
20/30 sec  2.80 2.60 2.40 2.20 2.00 
10 sec  1.50 1.40 1.30 1.20 1.10 

8. PROGRAM TIME RATES 
lx 520 I04x I56x 260x 

1 hr  40.00 37.00 34.00 31.00 28.00 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
25 min: 50% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 

WBIA 
1946 

AUGUSTA 

C RI A Et 
Media Code 4 211 2200 3.09 
Augusta Broadcasting Co., Box 129, 1534 Walton 

Vilay, Augusta, Ga. 30904. Phone 404-724-2421. 
1. PERSONNEL 
Pres. & Gen'l Mgr.-W. Ray Ringson. 
Vice-Urea. & Sta. Mgr.-J. R. Owens, Jr. 

2. REPRESENTATIVES 
Tho Devney Organization, Inc. 
Southeast-James S. Ayers Company. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 6:00-12:05 am weekdays; 7:00-

om Sun. EST. 
4. AGENCY COMMISSION 
15%: no cash discount. 11111s payable when renderen. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3s, 3b, 4a, 4d, 5, 6a, 713, 8. 
'Rate Protection: 1213. 13b, 14b. 
Basic Rates: 200, 225, 23a, 24a, 25a, 26, 280. 29a. 
Contracts: 40a, 45, 46, 475. 
Comb.; Cont. Discounts: 60a, 60k. 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with NBC Radio Network. 
Member: Southeastern Key Market Network. 
Bates for periods longer than 1/2 hour are in exact 
proportion to the corresponding 1/2 hour rate. 

TIME RATES 
Rates effective October 1, 1963. (Card No. 7.) 

Cftrd received September 3, 1963. 
7. PACKAGE PLANS 

1 MINUTE Olt 30 SECONDS 
PER WIC: 
I ti  7.00 15 Ii...  5.50 
5 ti  6.50 20 ti - 5.00 
10 ti  6.00 25 or more ti  4.50 
ID's MO sert-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 ti  30.00 20.00 15.00 10.00 

WFNL 
1962 

NORTH AUGUSTA, S. C. 

Media Code 4 211 22557.00 
Central Savannah Area Broadcasting Corp.. Box 6306, 
N. Augusta, S. C. 29841 Phone 738-4581. 

I. PERSONNEL 
Owner-Cecil Barnes. 

2. REPRESENTATIVES 
Gene Bolles Company. 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
500 w. days; 1600 kg. Non-directional. 
Operating schedule: 6:00 ern-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 7b. 
Basic Ilotes: 22b, 23a, 24a, 24b, 28b, 29a. 
Contracts: 46. 47a. 
Comb.; Cont Discounts: 60b, 60k, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71b, 73a. 
Affiliated with ERS. 

TIME RATES 
Elf 2/22/68-Rec'd 2/26/68. 

6. SPOT ANNOUNCEMENTS 
1 minute    5.50 

7. PACKAGE PLANS 
Per week: Each Each 
5 times...___ 4.50 20 times____ 3.75 
10 times  4.25 30 times._   3.50 
15 times 4.00 50 times   3.00 

20/10 second spots-75% of applicable 1-minute rate. 
8. PROGRAM TIME RATES 

1/2 hour  30.00 5 minutes  9.00 
1/4 hour  20.00 

WGAC 
1940 

AUGUSTA 

,tK 
AVERY-KNODEL, INC. 

Subscriber to the NAB Radio Code 
Media Code 4 211 2310 0.00 
Twin States Broadcasting Co., Box 1131. Augusta. 

Ga. 30903. 
Studio and offices: Martinez, Ga. Phone 7313-8404. 
TWX AU 8072. 

I. PERSONNEL 
Pres. & Gen% Mgr.-A. D. Willard, Jr. 
Station Manager-Ben F. Mayo. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 580 kg. 

Directional-night only. 
Operating schedule: 5:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 3a, 4a, 5, Ca. 
Rate Protection: 10b, 11b, 1213, 13b, 14b. 
Basic Rates: 22a, 23a, 24s, 26, 28a, 29a. 
Contracts: 400. 46. 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective August 1, 1963. 
Card received July 1. 1983. 

6. SPOT ANNOUNCEMENTS 
(a) 

1 ti  12.00 156 ti  8.50 
26 ti  11.00 260 ti  8.0S 
52 ti  10.00 520 ti 7.10 
104 ti  9.00 

(•) 1 minute or station break. 
7. PACKAGE PLANS 

SATURATION PACKAGE 
MOO am-10:30 pm) 

PER WE: ea tot ea tot 
10 ti  8.00 80.00 20 ti  7.00 140.00 
15 ti  7.50 112.50 25 ti  6.50 182.50 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 ti  72.00 48.00 24.00 
26 ti  67.00 45.00 22.00 
52 ti  62.00 41.00 21.00 
104 ti  57.00 39.00 19.00 
156 ti    52.00 35.00 17.00 
260 ti  47.00 31.00 15.00 
520 ti  28.00 14.00 

WGUS 
1958 

NORTH AUGUSTA, S. C. 

C 
Media Code 4 211 2365 4.00 
Broadcasting Associates of America, Inc., Bor 1475, 

Augusta. Ga. 20903. Phone 803-822-3576. 
STATION'S PROGRAMMING DESCRIPTION 

WGUS: Programmed for general interest. MUSIC: 
country and western. 6 air personalities, all available 
for remote broadcasts from shopping centers, state 
fairs, etc. Heavy emphasis on community participa-
tion in programs through personal appearances. two-
way special events, live string bands. etc. NEWS: 5 
min every hour on hour, headlines every hour at :SO, 
weather at :15, public service bulletin board every 
hour at :45. Gospel selection every hour at :55. 
FARM: news aired each morning. Contact Represent-
ative for further details. Rec'd 7/13/67. 

I. PERSONNEL 
Owner & Pres.-IT. C. (Cal) Young, Jr. 
Owner & Vice-Urea-Jerry Glaser. 
General Manager-Dirk Warner. 

2. REPRESENTATIVES 
Savall1/Gates. Inc. 

3. FACILITIES 
1,000 w. days; 1380 Ice. Non-directional. 
Operating schedule: 6 am-local sunset daily. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For separate facilities see WGUS-
F M. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: In, 2b, 3b, 4a, 5, 6a, 7b. 8. 
Rate Protection: 10g. Ilg. 12g, 13g. 14g, 151). 
Basle Rates: 20a, 21b. 22b, 23b, 24b, 25e. 26, 28s, 

28c, 29a, 30, 31, 32b. 33b. 
Contracts: 40s, 41, 42b, 42d, 43, 44b, 45. 46, 47e. 

49. 50, 51a. 
Comb.: Cont. Discounts: 60a. 60e, 61e, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
chase. 
Member: Country Music Network. 
Sold in combination with WENO, Nashville, Tenn. 
10% discount on 2 station purchase. 

TIME RATES 
Elf 10/1/68-Rec'd 6/30/69. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 260 520 104x I56x 260x 812,1 

1 min 8.00 7.70 7.35 7.00 6.65 6.30 6.00 5.70 
30 sec 6.40 6.15 5.85 5.60 5.30 5.00 4.80 4.50 
15 sec 4.00 3.85 3.65 3.50 3.30 3.15 3.00 2.85 

8. PROGRAM TIME RATES 
Ix 13x 26x 520 I04x I56x 260x 9120 

1 hr  60.00 57.00 54.00 51.00 48.00 45.00 42.00 39.00 
1/2 hr  40.00 38.00 36.00 34.00 32.00 30.00 28.00 26.00 
1/4 hr  20.00 19.00 18.00 17.00 16.00 15.00 14.00 13.00 
5 min  12.00 11.40 10.80 10.20 9.60 9.00 8.40 7.80 
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WGUS-FM 
1967 

NORTH AUGUSTA, S. C. 

Media Code 4 211 23662.00 
Broadcasting Associates of America, Inc., Box 1475, 

Augusta, Ga. 30903. Phone 404-822-3576. 
I. PERSONNEL 
President-Cal Young. 
Executive Vice-President-Jerry Glaser. 
General Manager-Dick Warner. 

2. REPRESENIATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 3,000 w. (horlz.), 3,000 w. (vert.); 102.3 mc. 
Operating schedule: 6-12:05 am. EST. 
Antenna ht.: 280 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-12:05 am. For simulcast facilities see WGUS. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See WGUS listing for coded regulations. 

TIME RATES 

Rates are identical to WGUS. See that listing. 

WRDW 
1930 

AUGUSTA 
Media Code 4 211 2420 7.00 
J. B. Broadcasting of Augusta, Ltd., Box 1405, Au-

gusta, Ga. 30903, Phone 404-738-2513. 
STATION'S PROGRAMMING DESCRIPTION 

WRDW: MUSIC: rhythm and blues and gospel 24 
hours a day. Contact Representative for further de-
tails. Reed 5/5/69. 

I. PERSONNEL 
President-James Brown. 
General Manager-Al Garner. 
Station Manager-Mal Cook. 

2. REPRESENTATIVES 
Greener, Silken, Sears. 
South-Bernard I. Ochs Co. 

3. FACILITIES 
5,000 w.; 1480 Ito. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 40. 4d, 5, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 246, 25a, 26, 

280. 29a. 
Contracts: 400. 42b, 45. 46, 470. 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 616, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 1 HE Reed 5/5/69. 

AA-Mon thru Sat 6-9 am & 3-6 pm. 
A-Mon thru Sat 9 am-3 pm & 6 pm-1 am; Sun all 
day. 
B-All other times. 

6. SPOT ANNOUNCEMENTS-AA- -A-
I min 30 see I min 30 see 

1 x  8.00 6.40 7.00 5.60 
52 x  7.60 6.10 6.65 5.35 
104 x  7.20 5.80 6.30 5.10 
156 x  6.80 5.50 5.95 4.85 
312 x  6.40 5.20 5.60 4.60 
624 x  6.00 4.90 5.25 4.35 
936 x  5.60 4.60 4.90 4.10 
1248 x  5.20 4.30 4.55 3.85 

WTHB 
1960 

AUGUSTA 

Independent Negro 
Media Code 4 211 2475 1.00 
North Augusta Broadcasting Co., Inc.. Box 1584, 

Augusta, Ga. 30903. Phone 803-822-3579. 
I. PERSONNEL 
President-Frances B. Bennett. 
Vice-President-Leon L. Bennett. 
General Manager-Reese Vaughn. 

2. REPRESENTATIVES Dore & Allen, Inc. 
South, Midwest-Dora Clayton Agency, Inc. 

3. FACILITIES 
5,000 w. days; 1550 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 3a. 45, 5, 6s, 8. 
Rate Protection: 15b. 
Basle Rates: 22e. 24e, 25a. 
Contracts: 40a. 44a, 44b, 45, 47a. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 710. 72, 73a. 
Prod. Services: 80. 
F0,1 facilities: WZZW (FM). 
Affiliated with American Entertainment Network. 

TIME RATES 
No. N-1 Eff 1/1/67-Rec'd 12/16/66. 

6. SPOT ANNOUNCEMENTS 
min 30 see I min 30 see 

1 x  6.50 5.20 312 x  5.25 4.20 
52 x  6.20 4.95 624 x  4.90 3.90 
104 x  5.90 4.70 936 x  4.55 3.65 
156 x  5.60 4.50 1248 x  4.20 3.35 

WZZW (FM) 
1968 

AUGUSTA 
Subscriber to the NAB Radio Code 

Media Code 4 211 2487 6.00 
North Augusta Broadcasting Co. ' Inc.. Box 1584, 

Augusta, Ga, 30903. Phone 803-822-3579. 
STATION'S PROGRAMMING DESCRIPTION 

WZZIN (FM): Programmed for general interest. 
MUSIC: 100% middle-of-the-road foreground music. 
NEWS: network every hour, fifteen after hour. Em-
phasis on community affairs reports. Daily financial 
reports including stock market quotations. COM-
MERCIAL POLICY: no double spotting, all spots 
run alone. Maximum of under 8 commercials (one 
minute or less) per hour. Rec'd 6/9/69. 

I. PERSONNEL 
President-Frances Bennett. 
Vice-President-Leon Bennett. 
General Manager-Reese .1. Vaughn. 

3. FACILITIES 
ERP 3,000 w. (hertz. & vert.) ; 103.1 me. Stereo. 
Operating schedule: 6-2 am. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
See WTHB listing for coded regulations. 
AM facilities: WTHB. 
Affiliated with American FM Network. 

TIME RATES 
Rif 7/1/68-Rec'd 7/29/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104e 208e 3I2x 500x 750+ 

1 min.. 7.50 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 6.00 5.50 5.00 4.50 4.15 3.75 3.35 3.00 
10 sec 3.50 3.25 3.00 2.75 2.50 2.25 2.00 1.75 
Priority position, per spot extra, 1.00. 

7. PACKAGE PLANS 
SATURATION PACKAGES-10 PER DAY 

I min 30 sec 10 sec 
10 conste days   399 299 200 
3 consec days  135 100 

AUSTELL 
Cobb County-Map Location B-5 

See SltDS consumer market map and data at begin-
ning of the State. 

WACX 
1968 

Media Code 4 211 2500 6.00 
South Cobb Broadcasting Co., Inc., Box 746, West-

side Dr., Austell, Ga. 30001.. Phone 941-8300. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-William G. Brown. 
Account Executive-Dianne G. Chappell. 
Program Director-Garry M. Kinsey. 

3. FACILITIES 1,000 w.; 1600 he. Non-dIrectionaL 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None, agencies add commission to rates shown. Pay-
able 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10a, 15a, 15b, 
Basic Rates: 20b, 23a, 24e, 26. 
Contracts: 40a, 44a, 51b. 
Comb.; Cont. Discounts: 601, 
Cancellation: 71b, 73a. 
Prod. Services: 80, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rif 4/16/68-Reed 6/7/68. 
6. SPOT ANNOUNCEMENTS 
PER MO: 

1 ti 10 ti 20 ti 30 tl 60 ti 90 ti 120+ 
1 min 3.50 3.25 3.00 2.75 2.50 2.25 2.00 
30 sec 3.00 2.75 2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
13-WEEK CAMPAIGN 
(minimum 15 per wk) 

1 min.  2.00 30 sec  1.50 
SPECIAL SATURATION PACKAGE 

(3 consecutive days) 
15 1-min spots per day, ea  1. 85 

8. PROGRAM TIME RATES 
(Based on 30-day period) 

PER MO: 5 min 1/4 hr 1/2 hr 1 hr 
1t1  . 8 10 25 45 

BAINBRIDGE (2 AM; 1 FM) 
Decatur County-Map Location B-10 

See BEDS consumer market map and data at begin-
ning of the State. 

WAZA 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 211 2530 3.00 
Sowega Broadcasting, Inc., 110 E. Broughton St., 

Bainbridge, Ga, 31717. Phone 912-246-2035. 
STATION'S PROGRAMMING DESCRIPTION 

WAZA: Programmed for adults and young adults. 
NEWS: 15 min, 3 times daily, headlines on half 
hour. Weather, 4 times each hour. MUSIC: 70% 
country and western, 20% middle-of-the-road, 10% 
rock. Member UPI. SPORTS: live college football, 
local football and basketball. 2 local newsmen. Con-
tact Representative for further details. Bec'd 1/29/69. 

I. PERSONNEL 
Pres. & Sales Mgr.-Glenn T. Williams. 
Sec'y/Treas. & Gen'l Mgr.-Roy Simpson. 
Station Manager-Ray Read. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1360 le. Non-directional. 
Operating schedule: 6 am-local sunseL EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/69-Reed 2/18/69. 
6. SPOT ANNOUNCEMENTS 

SPECIFIED TIMES 
1 min 30 see 10 see 

1 x  3.35 2.35 1.65 
13 x  3.20 2.25 1.60 
26 x  3.10 2.15 1.55 

2.95 2.05 1.45 
104 x  2.85 1.95 1.40 
156 x  2.60 1.80 1.30 
260 x  2.45 1.70 1.25 
312 x  2.35 1.60 1.20 
364 x  2.20 1.50 1.10 

7. PACKAGE PLANS 
VOLUME PLAN-ROS 

1200 x used within 12 month period, 1-min....._. 1.75 
30 sec: 70% of 1-min. 

SATURATION PLAN-ROS 
30 spots minimum, minimum of 10 per day must 
be used in 7 days. 1.80 

SHORTIES 
10 second spots minimum of 10 per day 50% of 1-
minute rate. 

8. PROGRAM TIME RATES 
SPECIFIED TIMES 

1/4 hr 1/2 hr I hr 
1 x  15.00 24.50 37.50 

5 min 5 mln 
1 x  5.50 156 x 4.25 
13 x  5.25 260 x.  4.00 
26 x..  5.00 312 x. 3.75 
52 x  4.75 364 x 3.50 
104 x  9.50 

WMGR 
1946 

Media Code 4 211 2585 7.00 
The Decatur Broadcasting Co., Box 706, 1609 E. 

Shotwell, Bainbridge, Ga. 31717. Phone 912-246-
1650. 1651. 

Other studios-Donalsonville, Ga. 
STATION'S PROGRAMMING DESCRIPTION 

WMGR: Programming of general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on half hour, national, international. local area, 
community. Mobile news units local any time. 
FARM: news, market reports, county agent reports. 
Guest Interviews. SPORTS: football and basketball. 
Block programming 5-7 am country and western, 
gospel. 7 am-noon popular music. Noon-12:30 pm 
national, state, local news. 12:30-1 pm country and 
western. 1-3:30 pm old standards. 3:30-5 pm top 60. 
5-8 Dm popular. 8-11 pm rock and roll. Contact 
Representative for further details. Rec'd 11/30/67. 

I. PERSONNEL 
Owner-John A. Dowdy. 
General Manager-Joe Hill. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southeastern-Harry J. Cannon Associates. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 930 kc. 
Directional nights; non-directional days. 

Operating schedule: 5 am to 11 pm. EST. 
4. AGENCY COMMISSION 

15/0; 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, la, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb. 12b, 13b, 14b. 
Basic Rates: 225, 22b, 24a, 28b, 29a. 
Contracts: 40a, 46, 47a, 
Comb.: Cont. Discounts: 60b, 61b, 62e. 
Cancellation: 70a, 70e, 73a. 
Affiliated with ICBS and MRS Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rate, effective December 1, 1954. 
Rates received February 28, 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 3/4 1/2 1/4 10 5 1 

hr. hr. hr. hr. min. min. min. 
1 time__ 40.00 31.00 22.00 13.00 10.00 7.00 4.00 

50 times.. 38.60 29.90 21.20 12.50 0.60 6.70 3.80 
100 times.. 37.20 28.80 20.40 12.00 9.20 6.40 3.60 
150 times.. 35.80 27.70 19.60 11.50 8.80 6.10 3.40 
200 times.. 34.40 26.60 18.80 11.00 8.40 5.80 3.20 
250 times.. 33.00 25.50 1.8.05 10.50 8.00 5.50 3.00 
300 times.. 31.60 24.40 17.20 10.00 7.60 5.20 2.80 
350 times.. 30.20 23.90 16.40 9.50 7.20 4.00 2.50 

WMGR-FM 
1967 

Media Code 4 211 2586 5.00 
The Decatur Broadcasting Co., Box 706, 1609 E. 

Shotwell St., Bainbridge, Ga. 31717. Phone 912-
246-1650, 51. 

Other studios: Donalsonville, Georgia. 
STATION'S PROGRAMMING DESCRIPTION 

WMGR-FM: 5-7 am gospel music, 7-8 am modern 
country music, 8-11 aro pop music, 11 am-1 pm 
modern country musk, 1-11 pm pop music. Contact 
Representative for further details. Reed 5/9/68. 

I. PERSONNEL 
Owner-John A. Dowdy. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southeastern-Harry J. Cannon Associates, 

3. FACILITIES 
28.600 w.; 97.3 mc. 
Operating schedule: 5 am-11 pm. EST. 
Antenna ht.: 209 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10th or following month. 

5. GENERAL ADVERTISING See coded regulations 
See WEIGR for coded regulations. 

TIME RATES 
Eff Reed 3/28/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: I min 30 see 

60+   3.00 2.50 
8. PROGRAM TIME RATES 
PER MO: 5 min 1/4 hr 1/2 hr I hr 
1 ti  10.40 19.50 36.50 58.50 
60+   8.50 17.00 32.50 52.00 

BARNESVILLE 
Lamar County-Map Location C-6 

See SRDS consumer market map and data at beginning 
of the State. 

WBAF 
1966 

Media Code 4 211 2640 0.00 
Barnesville Broadcasting Company, Barnesville, Ga. 
Phone 402-358-1090. 

I. PERSONNEL 
Owner-Wimley Waters. 
Gen'l & Sales Mgr.-Bradley N. Paulson. 

3. FACILITIES 
500 w.; 1090 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
20% on time; payable 10th of month. 

GEORGIA 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3b, 4a„5 6a. 
Rate Protection: 1lb, 12b, 13b, 14a, 15a, 15b, 16. 
Basic Rates: 21a, 2115, 21d, 22a, 28b, 28e, 32a. 
Contracts: 40a, 42e, 48, 47e, 49. 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 610, 62d. 
Cancellation: 70e, 73a. 
Prod. Services: 80, 82. 
Affiliated with KBS Radlo Network, 

TIME RATES 
Eff 7/23/66-Itec'd 7/21/66. 

6. SPOT ANNOUNCEMENTS 
1 min... 2.00 

8. PROGRAM TIME RATES 
5 min.. 3.50 1/4 6.80 

BAXLEY 
Appling County-Map Location F-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WU FE 
(formerly WHAB) 

1954 
Media Coda 4 211 2695 4.00 
WUFE Radio, Box 389, U. S. Hwy. 1, Baxley, Ga. 

31513. Phone 367-3000. 3001. 
I. PERSONNEL 
President-Parnell O'Quinn. 
General Manager-Al Graham. 
Assistant Manager-Anna Lee Lightaey. 

3. FACILITIES 
5.000 w. days; 1260 kc. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station, 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4b, 4d, 60. 7a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 22a, 210. 24b, 26, 28a, 29a. 
Contracts: 400. 46, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62e. 
Cancellation: 73a. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff-Iteed 12/1/66. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x 4 00 312 x. 

26 . 3.80 520 x. 52 156 rx...3 60 780 x 
.......3.40 1040 x. 

260 x_... ...... _ .......... 3.20 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 
40.00 24.00 16.00 12.00 

26 L......_........_......38.00 22.80 15.20 11.40 
36.00 21.60 14.40 10.80 

5 x.- . 34.00 20.40 13.60 10.20 

21850 x. 32.00 19.20 12.80 312 9.6.0x. 30.00 18.00 12.00 9.00 

120 x 28.00 16.80 11.20 8.40 
22.00 13.20 8.80 6.60 

1090 X   20.00 10.50 5.50 4.45 

BLACKSHEAR 
Pierce County-Map Location F-9 

See SIIDS consumer market map and data at begin-
ning of the State. 

3.00 
2.80 
22C 
1.50 

5 min 
8.00 
7.60 
7.20 
6.80 
6.40 
6.00 
5.60 
4.40 
3.00 

WBSG 
1961 

Media Code 4 211 27507.00 

Country Colonel Broadcasting Corp., Box 400, Black-
shear, Ga. Phone 912-449-6613. 4. 

I. PERSONNEL 
President-M. L. Dixon. 
Station Manager-Leona W. Dixon. 
Program Director-Anne W. Boatright. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w. days; 1350 kc. Non-directional. 
Operating schedule: Sunrise to local surureL EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General. la, 4a, 5, 6a. 
Basic Rates: 22a, 22b, 23a, 28b, 29a. 
Contracts: 46. 
Cancellation: 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1961. 
Card received March 20, 1961. 

Rev. (Wkly. Ann. Pkgs.) reed June 20, '61. 
7. PACKAGE PLANS 

WEEKLY ANNOUNCEMENT PACKAGES 
(1-minute) 

Per week: Each Each 
1 time  5.00 15 times  4.00 
5 times    4.50 20 times  2.50 

10 times 4.25 30 times  0.00 
20/30 seconds-75% of applicable 1-minute rate. 
8/10 second ID's-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
 1/2 hour  

Consecutive 1 2 3 4 5 
weeks: day days days days days 
1-12 weeks 15.00 14.00 13.50 13.00 12.50 

13-25 weeks 14.50 13.75 13.00 12.75 12.00 
26-51 weeks 14.00 13.50 12.75 12.50 11.50 

52 weeks 13.75 13.00 12.50 12.00 11.25 
 1/4 hour  

1-12 weeks 9.00 8.50 8.25 7.50 7.25 
13-25 weeks 8.50 8.25 8.00 7.25 7.00 
26-51 weeks 8.25 8.00 7.75 7.00 6.75 

52 weeks 8.00 7.75 7.50 6.75 6.50 

(This listing continued on next page) 

days 
12.00 
11.50 
11.25 
11.00 

6.75 
0.50 
6.23 
0.00 
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Blackshear-W B S G-Continued 
 5 minutes 

Consecutive 1 2 3 
weeks: day days days 
1-12 weeks 6.00 5.50 5.25 

13-25 weeks 5.50 5.25 5.00 
26-51 weeks 5.25 5.00 4.75 

52 weeks 5.00 4.75 4.50 

BLAKELY 
Early County-Map Location B-9 

See SRDS consumer market map and data at begin-
ning of the State. 

4 
days 
4.50 
4.25 
4.00 
3.75 

5 
days 
4.25 
4.00 
3.75 
3.50 

6 
days 
3.75 
3.50 
3.25 
3.00 

WBBK 
1939 

Media Code 4 211 28059.00 

Radio Blakely, Box 568, Cedar Spring Rd., Blakely. 
Ga. 31723. Phone 912-723-4000. 
STATION'S PROGRAMMING DESCRIPTION 

WBBK: Programmed for general interest. AM PER-
SONALITIES handle all segments. NEWS: 5 min 
every hour. 6-7 am farm news, weather reports, coun-
try music. 7-10:30 am middle-of-the-road music, 
quips, momeas news, homemaking, fashion, book re-
views, swap show. 10:30-10:40 am ministerial associa-
tion. 10:40-11 am gospel, spiritual music. 11 am-noon 
middle-of-the-road music, quips. Noon-1 Dm informa-
tion hour, news, international, national, state, area 
and local, complete weather news, farm news, fishing 
reports. 1-3 pm country and western music. 3-6 pm 
current hits. 6-8 pm middle-of-the-road music. 
SPORTS: local high school football taped, college 
football live, pro football live, baseball reports, golf 
reports, sportscasts daily. Rec'd 7/17/67. 

I. PERSONNEL 
President-W. C. Woodall, Jr. 
Gen'l & Sales Mgr.-Wayne It. Foster. 
Program Director-Al Newberry. 

3. FACILITIES 
1,000 w. days; 1260 ka Non-directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15/0. Payable by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 5, 6a, 8. 
Bate Protection: lea, lis, 12a, 13a, 14a. 
Basie Rates: 225, 23a, 29a. 
Contracts: 40s, 45, 48. 
Comb.; Cont. Discounts: 60a, 61b, 62e. 
Afilliaied with KISS. 
Member: Tobacco Radio Network. 

TIME RATES 
Rates effective December 1, 1965. (Card No. 2.) 

Card received November 1, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE GUARANTEED TIME 
1 ti  4.00 260 ti  2.75 
26 ti  3.75 312 ti 2.50 
52 ti  3.50 500 ti    2.25 
104 ti  3.25 624 ti 2.00 
156 U.__ ............ _ 3.00 1000 tL_________ 1.75 

1 MINUTE ROS 
1 ti  3.50 260 ti 2 25 
26 U  3.25 312 tL.._ ......... _...__. 2.00 
52 ti  3.00 500 U____ ...... ..... 1.75 
104 U.  2.75 624 t1  1.50 
156 ti  2.50 1000 ti ....... ________ 1.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ...... ..... 40.00 20.00 10.00 8.50 6.50 
DISCOUNTS 

13x-10% 52x-15% 156x-25% 
26x-12-1/2% 104x-20% 260x-30% 

BREMEN 
Benison County-Map Location A-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WWCC 
1957 

R AlEs 

Media Code 4 211 28604.00 
Bremen Broadcasting Co., WWCC Radio, Box 397. 

111 Parkway Circle. Bremen, Ga. 30110, Phone 
404-537-3275. 

I. PERSONNEL 
Pres. & Gen't higr.-James Harold Shedd. 
Commercial Manager-James M. Carlisle. 
Station Manager-J. D. Shedd. 

2. REPRESENTATIVES 
Southern-David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1440 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2, la, 4a, 44, 5, 6e. 8, 
Rate Protection: I0a, 15b. 
Basic Rates: 20a, 21a, 24a, 31. 
Contracts: 40a, 45, 51a. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70e, 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective May 1, 1964. (Card No. 3.) 

Card received May 4, 1964. 
6. SPOT ANNOUNCEMENTS 
PER MO: 
15 ti...   3.50 60 ti  3.00 
30 tl   1.25 90 tI .. 2.75 
Specified times: 20% additional-10-second ID's, 
50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

15 ti_ 12.00 9.00 6.00 
30 ti ___________ 10.00 8.00 5.50 
60 U________.....-._._-_-......--........ 8.50 7.00 4.50 
90 ti.. 7.50 6.00 4.00 

BRUNSWICK (3 AM; 2 FM) 
Glynn County-Map Location G-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WGIG W G I G-FM 
1949 1965 

Media Code 4 211 2915 6.00 
Golden Hies Broadcasting Corp., Box 10, 801 Mans-

field St., Brunswick, Ga. 31520. Phone 912-265-
3870. 
STATION'S PROGRAMMING DESCRIPTION 

WGIO: Programmed for adults and young adults 
18-45. 
NEWS: state and national networks, also weather 
network. 5 mobile units, local news 6 times daily. 
6 air personalities who are available for remote 
pick-ups. Endorsements permitted. 5 min news at 
:30, headlines on hour, 15 min round-ups 3 times 
daily. MUSIC 85%: 60% current singles, 35% 
albums, all middle-of-the-road. News 10%. SPORTS: 
high school. college and professional football, major 
league baseball, auto races. COMMERCIAL POLI-
CY: 18 minutes between 7-9 am. All others 20 
minutes. Contact Representative for further details. 
Ree'd 7/21/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-C. J. Thornquest. 
Program Director-Charles McPherson. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Southeast-Busby, Finch and Woods. Inc. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 1440 kg. 

Directional-night only. 
Operating schedule: 5 am-midnight. EST. 
FM FACILITIES 
ERP 26,400 w.: 100.7 me. 
Operating schedule: Same as AM. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11c, 12e, 131), 14e, 16. 
Basic Rates: 20a, 21a, 21b, 21e, 22b, 23a, 24b, 25b, 

27, 28a, 28c, 29a, 30. 31, 330. 
Contracts: 40a, 41, 42a, 42e. 43, 44e, 45, 46, 47e. 

48, 50, 515, 51c. 
Comb.; Cont. Discounts: 60b, 60e, 604, 60g, 60h, 601, 

61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
l'rod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective January 1, 1958. 
Rates received January 2, 1958. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 U. . 6.00 104 tl. 5.20 
13 ti..... 5.80 260 ti. 5.00 
26 ti.. 5.60 312 U. 4.80 
52 U  5.40 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti....._ .... 40.00 25.00 15.00 10.00 7.50 
13 tl  38.00 24.00 14.25 9.50 7.35 
26 ti....._..,   36.00 23.00 13.00 9.00 7.20 
52 ..... ........ _....__ 34.00 22.00 12.75 8.50 7.05 
104 .... _ 32.00 21.00 11.00 8.00 6.90 
260 tl. 30.00 20.00 10.75 7.50 6.85 
312 ti........_   28.00 19.00 10.00 7.00 6.70 

WMOG 
1940 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 211 2970 1.00 

Radio Brunswick, Inc., Box 100, Torras Causeway. 
Brunswick, Ga. 31520. Phone 921-265-5980, 
STATION'S PROGRAMMING DESCRIPTION 

WMOG: Programmed for adults. 
7 Air personalities are available for remote broad-
casts. NEWS: network, also AP wire service. Mobile 
units, 5 major local newscasts daily. MUSIC: 
middle-of-the-road, featuring the big band sound. 
SPORTS: high school, college and university foot-
ball, major league baseball, auto races. COMMER-
CIAL POLICY: 18 minutes per hour. Contact Rep-
presentative for further details. Rec'd 7/28/69. 

I. PERSONNEL 
General Manager-John Lane. 
Sales Manager-Marvin Massey. 
Program Director-Ben 'Whittle. 

2. REPRESENTATIVES 
Dora-Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1490 Itc. 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 44, 5. 6a, 7b, 8. 
Rate Protection: 100. ils, 12a, 13a, 1513. 
Contracts: 40a, 424. 44b, 46, 47a, 49, 
Comb.; Cont. Discounts: 60f, 60h. 
Cancellation: 763. 70d, 71a. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Elf 11/1/66-Rec'd 9/29/66. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(Mon thru Sat 6-9 am & 4-7 pm) 
PER WK: ea ea 
Fixed position. 7.25 1", U  5.50 
6 ti  6.25 

HOUSEWIFE TIME 
(Mon turn Sat 9 am-4 pm; Sun 6 am-7 pm) 

PER WE: Oa ea 
6 ti  5.20 18 ti  _ 4.25 
12 U.   4.75 24 ti.... _.... 3.80 

NIGHTTIME 
(Mon thou Sun 7 pm-midnight) 

6 tL 425 18 ti..... ...... ............-___ 825 
12 ti 360 24 ti__________...... 3.00 
30 sec: 80% of listed rate. 
All spots and packages combinable for frequency. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x..... ...... - ...... ____ 56.25 33.75 20.00 15.30 10.65 

WYNR 
1966 

Media Code 4 211 29990.130 

Southland Radio. Inc., Box 797, Brunswick, Ga. 
31520. Phone 912-264-3820. 
STATION'S PROGRAMMING DESCRIPTION 

WYNR: Programmed for adults and young adults. 
NEWS: 5 min roundups at :55, headline capsules 
at :25. local news 3 times daily. 3 mobile units. 7 
air personalities, available for remote pick-ups. En-
dorsements permitted. MUSIC: 95% modern country 
western. 15% news, weather and sports. COMMER-
CIAL POLICY: 18 minutes between 7 am & 9 am. 
all others 20 minutes. Contact Representative for 
further details. Reed 6/25/68. 

1. PERSONNEL 
General Manager-James L. Wiggins. 
Station Manager-Larry Dean. 
Sales 5fanIcer-Wayne Stewart. 

2. REPRESENTATIVES 
South-David Carpenter Company. 
Hal Walton & Company, Inc. 

3. FACILITIES 
500 w.: 790 he. Directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-slmuleast facilities see 
WYNR-FM. 

4. AGENCY COMMISSION 
15/0 timo only; payable monthly. 

5. GENERAL ADVERTISING See eoded regulations 
General: la. 2a, 3b, 4a, 4c, 5, 6a, 7b. 
Rate Protection: 10a, lia, 12a, 136, 14c, 15b. 16. 
Basic Rates: 20b, 210, 21b, 21e, 21d, 22a, 22b, 23a, 

23b, 24b, 24c, 25s, 26, 28b, 28c, 30. 32b, 334. 
Contracts: 40a. 41, 424, 44b, 45, 46, 47a, 48, 49, 50, 

51a, 51c. 
Comb.; Cont. Discounts: 600. 601, 61e. 620. 
Cancellation: 70a, 704, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS. 

TIME RATES 
Elf Reed 11/27/67. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104x 156x 3I2x 

1 min 5.50 5.00 4.65 4.30 3.95 3.60 3.20 
30 see 4.50 4.00 3.65 3.30 2.95 2.60 2.20 

7. PACKAGE PLANS 
WEEKLY SATURATION DISCOUNT PACKAGES 
10 ti per wk-earned frequency less 5%. 
15 ti per wk-earned frequency less 10%. 
20+ per vat-earned frequency less 15%. 

8. PROGRAM TIME RATES 
1 x 13x 26x 520 104x I56x 312x 

1/2 hr 32.00 30.00 28.00 25.75 23.50 21.50 19.25 
1/4 hr 21.50 20.00 18.50 17.25 15.75 14.50 12.75 
10 min 16.00 15.00 14.00 13.00 11.75 10.75 9.50 
5 min.. 13.25 12.50 11.50 10.75 9.75 9.09 8.00 

W Y N R-FM 
1966 

Media Code 4 211 3000 6.00 
Southland Radio, Inc., Box 797, Brunswick, Ga. 

31520. Phone 912-261-3820. 
I. PERSONNEL 
General hianager-James L. Wiggins, 
Station Manager-Larry Dean. 
Sales Manager-Wayne Stewart. 

3. FACILITIES 
ERP 35,000 w.; 101.5 mc. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 280 ft. above average terrain. 
Partial simulcast operation. Operated separately sun-
set to ii pm. For simulcast facilities see WYNR. 

4. AGENCY COMMISSION 
15/0 time only: payable monthly. 

5. GENERAL ADVERTISING See coded regulations. 
See WYNR listing for coded regulations. 
Affiliated with KBS. 

TIME RATES 

Rates are identical to WYNR. See that listing. 

BU FORD 
Gwinnett County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WDYX 
1956 

Media Code 4 211 3025 3.00 
Butora Broadcasting, Inc., Box 307, Buford, Ga. 

30518. Phone 404-945-5555, 404-945-9953. 
I. PERSONNEL 
Pres. & Gen'i Mgr.-Robert P. Joseph. 
Vice-President-Jacquelin A. Joseph. 
News Director-Lewis O'Neal. 

3. FACILITIES 
5.000 w.: 1460 he. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. Sc. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. Ile. 12d, 13d, 14d, 15b. 
Basic Rates: 20b, 2113. 22a, 23a, 24e, 250. 28b, 29b, 

33d. 

Contracts: 40a, 42e, 44b, 46, 47e, 49, 51a. 
Comb.; Cont. Discounts: 605. 61a, 620. 
Cancellation: 70a, 70e. 71a, 72, 78b. 
Prod. Services: 80, 81, 82. 
Affiliated xith KBS Radio Network. 
Member: Northeast Georgia Radio Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 5/1/68-Rec'd 5/9/68. 
6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 see I min SO see 
1 x  4.00 3.50 365 x - 2.00 

7. PACKAGE PLANS 
PER WE: 5 tl 10 ti 20 ti 30 tl 40 ti 

2.50 2.30 2.10 2.00 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
1 ti 52 tl 260 ti 365 ti 

1/4 hr   13.80 10.20 8.40 7.80 
10 min.  10.20 8.70 6.90 6.00 
5 min...........-  7.20 6.00 4.80 4.20 

CAIRO 
Grady County-Map Location C-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WGRA 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 211 3080 8.00 
Grady-Mitchell Broadcasting Co., Brainbridge Rd., 

Cairo, Ga. 31728, Phone 2-4392. 

I. PERSONNEL 
General Manager-Lowell E. Takles. 
Promotional Manager--Jane Takies. 

2. REPRESENTATIVES 
lial Walton & Company, Inc. 
Southern-Harry J. Cannon. 

L FACILITIES 
1.000 w. days; 790 he. Non-directional. 
Operating schedule: 6:GO a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 Ume only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3e, 3d, 4a, 44, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e. 
Basic Rates: 20b, 21a, 21b, 22b, 24b, 25b, 26, 28a, 

29a 
Contracts: 40a, 41, 42b, 424. 44a, 45, 46, 47a, 49. 

51a, 51e. 
Comb.: Cont. Discounts: 60b, 60g, 61a, 62b. 
Cancellation: 70a, 70c, 71a, 72, 730, 73b, 
Prod. Services: 80, 82. 
Affiliated with K.BS. 
Member: Tobacco Radio Network. 

TIME RATES 
Rates effective July 1, 1961. 
Rates received July 3, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (*) (t) 

1 time_ 40.00 22.50 12.50 9.00 4.00 2.75 
26 times._ 27.50 15.00 9.75 6.50 3.75 2.50 
52 times._ 26.00 14.00 8.75 6.00 3.50 2.25 

104 times._ 25.00 13.00 7.75 5.50 3.25 2.00 
156 times.... 24.00 12.00 7.00 5.25 3.00 1.75 
312 times... 23.00 11.50 6.00 5.00 2.75 1.50 

(•) 1-minute announcements. 
(11 30-second announcements and station breaks. 

CALHOUN (2 Am) 
Gordon County-Map Location B-4 

See SUDS consumer market map and data at betas, 
sling of the State. 

WCGA 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 211 3135 0.00 
Gardon County Broadcasting Co., 112-1/2 Court St., 

Calhoun, Ga. 30701. Phone 2111. 
Other Offices: Felker Bldg., Dalton, Ga. Phone 1789. 

I. PERSONNEL 
General Manager-R. R. Magill. 
Sales Manager-Judy Magill. 
Program Director-Richard Bowman. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
South-Harry J. Cannon Associates. 

L FACILITIES 
1.000 w. days; 900 he. Non-directional. 
Operating schedule: -. EST. 

4. AGENCY COMMISSION 
No cash discount; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 5 Contracts: 45. 
Short rate billed when frequency rate is not earned. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective May 1, 1954. 
Card received July 1, 1954. 

6. SPOT ANNOUNCEMENTS 
Contract complete in 30 days: 

l'or wk. Per wk. 
1 time  3 00 20 times  2 20 
5 2.80 30 2.00 

10 2.60 40 times.....  1.80 
15 times  2.40 50 1.60 

Contract complete in 1 year: 
52 times 2.60 520 times  1.70 
156 times._______ 2.20 1825 times  1.25 
260 times  1.80 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 57.60 28.80 14.40 10.20 
13 27.00 13.50 9.35 
26 49.00 24.00 11.50 8.00 
52 times__ ....... 44.00 21.00 10.00 7.00 

104 times   39.00 18.00 8.50 6.00 
156 times._ .......... 34.00 15.00 7.00 5.00 
312 times  29.00 13.00 6.00 4.00 

(Calhoun eontinued on next page) 
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WEBS 
1966 

Media Code 4 211 31608.00 

New Echota Broadcasting, Inc.. Box 168, 203 Pied-
mont St., Calhoun, Ga. 30701. Phone 404-629-2238. 

I. PERSONNEL 
Manager-William E. Stocks, 
Secretary-Emma Jo Stocks. 
Program Director-Buddy Grant. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
250 w. days: 1110 kc. Non-direetionaL 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3c, 5, Oa. 
Rate Protection: 10a, Ila, 12a, 130, 145, 15s, 15b, 

16. 
Basic Bates: 20b, 21a, 21b, 22a, 22b, 23a, 25a, 26. 

28b, 28e, 30, 33d. 
Contracts: 400, 42d, 45, 47a, 48. Ma, 51e. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 700, 70e, 730. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff - Reed 5/27/68. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 80x 100+ 

1 min.  2.00 1.75 1.50 1.25 
30 sec  1.50 1.35 1.20 1.15 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  27.50 14.00 7.50 5.25 4.00 

CAMILLA 
Mitchell County-Map Location C-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WCLB 
1954 

C 
Media Code 4 211 3190 5.00 

Capel Broadcasting Co.. Inc., Drawer 113, Camilla. 
Ga. 31730, Phone 912-336-5614. 

I. PERSONNEL 
General Manager-R, W. Hilliard, 
Sales Manager--Charlie Browne. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Southeastern-Harry J. Cannon. 

3. FACILITIES 
1,000 w. days; 1220 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

3. GENERAL ADVERTISING See coded regulation* 
General: 4a, 48. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 136, 14b. 
Basic Rates: 23a. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 60a. 
Affiliated with KBS. 
Member: Southeastern Key Market Network, Tobacco 
Radio Network. 

TIME RATES 
Elf 11/1/67-Rec'd 11/10/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 260 52x I04x 965x 

1 min  4.00 3.75 3.25 2.75 2.50 2.25 
30 sec  3.00 2.75 2.50 2.00 1.65 me 

B. PROGRAM TIME RATES 
lx I3x 26x 52x I04x 365X 

1 hr  40.00 35.00 10.00 27.50 25.00 23.50 
1/2 hr  27.50 25.00 22.00 19.00 16.00 14.50 
1/4 hr  15.00 14.00 13.00 11.50 10.50 10.00 
5 min......._  7.00 5.00 4.50 4.00 3.50 3.00 

CANTON (1 AM; 1 FM) 
Cherokee County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WCHK 
1957 

Media Code 4 211 3245 7.00 
The Cherokee Broadcasting Co., Inc., Box 1290, 

Canton, Ga, 30114. Phone 404-479-2101. 
I. PERSONNEL 
General Manager-C. A. McClure. 
Manager-Byron L. Dobbs. 
Program Director-N. J. Tippens, 

3. FACILITIES 
1.000 w. days; 1290 Ice, Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. 
Simulcast during AM operational hours. For non-
simulcast facilities see WCH K. F M listing. 

4. AGENCY COMMISSION 
15/0 Ume only. 20 days. 

5. GENERAL ADVERTISING See ended regulations 
General: 2b. 3b, 4b. 4d, 5, 60., 7a. 8. 
Rate Protection: 15b. 
Basle Rotes: 20b, 21d, 24b, 28a, 29a. 
Contracts: 40a. 44a, 45. 
Comb.; Cont. Discounts: 60a, 628. 
Prod. Services: On. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective   

Rates received July 26, 1965. 

6. SPOT ANNOUNCEMENTS 
1 minute or 125 words 

1 ti 4.75 260 ti 3.57 

 4.25 624 ti._ 3.10 
52 U. .....  4.00 936 ti.............. 2.85 
104 ti  3.80 1200 or more ti_____ 2.60 
Announcements are limited to 125 words or 1-minute 
transcribed. Rates are determined by the number of 
announcements contracted for in 12 months' period. 

7. PACKAGE PLANS 
Saturation Campaigns 

10% discount of earned rate for 30 or more announce-
ments per week. 

8. PROGRAM TIME RATES 
Base rate: 
1 hour    40 00 

Per week  
5 minutes: 1 day 

1-12 wks. 8.00 
19-25 wks. 7.60 
26-51 wks. 7.20 

52 wks. 8.80 
ID minutes: 

1-12 wks. 12.50 
19-25 wks. 11.87 
26-51 wits. 11.25 

52 wks. 10.62 
1/4 hour: 

1-12 wits. 16.00 
13-25 wks. 15.20 
26-51 wks. 14.40 

52 who. 13.60 
1/2 hour: 

1-12 wks. 24.00 
26-51 who. 21.60 

62 wks. 20.40 

2 day 
14.40 
13.67 
12.95 
12.25 

22.50 
21.37 
20.25 
19.12 

28.80 
27.35 
25.92 
24.47 

43.20 
38.87 
36.72 

3 day 4 dar 
20.40 25.80 
19.37 24.32 
18.35 23.05 
17.32 21.77 

31.87 
30.27 
28.67 
27.07 

40.80 
38.77 
36.72 
34.67 

81.20 
55.07 
52.00 

40.00 
38.00 
38.00 
34.00 

51.20 
48.65 
48.07 
43.32 

76.80 
69.12 
65.27 

5 day 
30.00 
28.47 
27.00 
25.47 

46.87 
45.00 
42.18 
39.83 

80.00 
57.00 
54.00 
51.00 

6 day 
83.60 
31.92 
30.25 
28.55 

52.50 
49.87 
47.25 
44.82 

67.20 
63.85 
60.47 
57.12 

90.00 100.80 
91.00 90.72 
76.47 85.67 

WC H K-FM 
1964 

Media Code 4 211 3246 5.00 
Cherokee Broadcasting Co.. Inc., Box 1290, Canton, 

Ga. Phone 404-479-2101. 
I. PERSONNEL 
President-C. A. McClure. 
Gen'l & Sta. Mgr.-Byron L. Dobbs. 
Program Director-N. J. Tipper's. 

3. FACILITIES 
ERP 3.000 w.: 105.5 mc. 
Operating schedule: 5:00 am-midnight. EST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation with WCHK-AM. For 
simulcast rates. see WCHK-AM. WCHK-FM listing. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
See WCHK listing for coded regulations. 

TIME RATES 
Rates effective  

Rates received July 26, 196.5. 
6. SPOT ANNOUNCEMENTS 

I MINUTE OR 125 WORDS 
1 ti  4.75 260 ti 57 
13 ti  4.50 312 ti  3.33 
26 tl  4.25 624 ti  3.10 
52 U  4.00 936 ti  2.85 
104 ti  3.80 1200 ti or more 2.60 
Announcements are limited to 125 words or 1-minute 
transcribed. Rates are determined by the number of 
announcements contracted for in 12 months period. 

7. PACKAGE PLANS 
Saturation Campaigns 

10% discount of earned rate for 30 or more an-
nouncements per week. 

ff. PROGRAM TIME RATES 
Base rate: 
1 hr  40.00 

 Per wk  
5 MIN: I day 2 day 3 day 4 day 5 day 6 day 
I irk  8.00 14.40 20.40 25.60 30.00 33.60 
13   7.60 13.67 19.37 24.32 28.47 31.92 
26 wk  7.20 12.95 18.35 23.05 27.00 30.25 
52 wk.__   6.80 12.25 17.32 21.77 25.47 28.55 
10 MIN: 
1 wk  12.50 22.50 31.87 40.00 46.87 52.50 
13 wk  11.87 21.37 30.27 38.00 45.00 49.87 
26 wk  11.25 20.25 28.67 36.00 42.18 47.25 
52 wk  10.62 19.12 27.07 34.00 39.83 44.62 
1/4 AR: 
1 wk   16.00 28.80 
13 wk  15.20 27.35 
26 wk  14.40 25.92 
52 wk   13.60 24.47 
1/2 HR: 
1 wk  24.00 
13 wk..._.   22.80 
26 wk  21.60 
52 wk  20.40 

43.20 
41.05 
38.87 
36.72 

40.80 
38.77 
36.72 
34.67 

61.20 
58.12 
55.07 
52.00 

51.20 
48.65 
40.07 
43.32 

76.80 
72.95 
69.12 
65.27 

60.00 
57.00 
54.00 
51.00 

90.00 
85.47 
81.00 
76.47 

CARROLLTON (1 AM; 1 FM) 
Carroll County-Man Location B-5 

See SUDS consumer market map and data at begin-
ning of the State. 

67.20 
63.85 
60.47 
57.12 

100.80 
95.75 
90.72 
85.67 

WBTR (FM) 
1964 

Ellu FIMO 
Subscriber to the NAB Radio Code 

Media Code 4 211 9300 0.00 
Faulkner Radio. Inc., Box 569, Carrollton. Ga. 30117. 
Phone 832-9685. 

I. PERSONNEL 
Vice-Pres., Gen'l & Sales Mgr.-Bob Thorburn. 
Program Director-Jack Kirk. 
Commercial Manager-Rebecca Vandiver. 

3. FACILITIES 
ERP 3.000 iv.; 92.1 mc. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht.: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. Bills payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213, 30, 4a, 5. 6s, 7h. 8. 
Rate Protection: 10e. lle. 12c. 13c, 14e, 16. 
Basic Rates: 206, Ma, 21b, 21d, 23a, 25c, 28b, 28e, 

330. 
Contracts: 40a. 47a, 48, 510. 51c. 
Comb.: Cont. Discount: 60a, 60c, 60d, 60e, Ma. 
Cancellation: 70a. 30e, 710, 73a, 73b. 
Prod. Services: 80. 82. 
AM facilities: WLBB. 

TIME RATES 
Rates effective  . (Card No. 1.) 

Card received October 9, 1994. 
6. SPOT ANNOUNCEMENTS 

1-9 ti.. ..........  3.50 60-89 U_______.- 2.80 
10-19 ti  3.35 90-119 U.__ -__ 2.75 
20-29 U._ ...... 3.20 120 or more 2.85 
30-59 ti.   3.00 

WLBB 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 211 33554.00 
Faulkner Radio, Inc., Bremen Rd., Carrollton, Ga. 

30117. Phone 404-832-7041. 
I. PERSONNEL 
Vice-l'res. & Gen'l Mgr.-R. IL Therburn, 
Program Director-Jack Kirk. 

2. REPRESENTATIVES 
Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days; 1100 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3, 4a, 5, 6a, 7b, 8. 
Rate Protection- 10c. 11e, 12c, 13e, 14c, 16, 
Basic Rates: 20b, 21a, 21b, 21d, 23a, 25c,. 286; 28e. 

330. 
Contracts: 400, 47a, 48, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60c, 808. 60e, (31a. 
Cancellation: 70a, 70e. 71a, 73a. 
Prod, Services: 80, 82. 
FM facilities: WBTR (FM). 
Affiliated with KBS. 

TIME RATES 
Elf 9/1/68-Ree'd 10/3/68, 

6. SPOT ANNOUNCEMENTS 
Ix 10x 20e 300 60e 90x 

1 min.  3.75 3.50 3.25 3.00 2.75 2.50 
30 3.25 3.00 2.75 2.50 2.25 2.00 

CARTERSVILLE (2 Am) 
Bartow County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WBHF 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 211 34107.00 
W. ltyan Frier, West Ave., Cartersville, Ga. 30120. 

I. PERSONNEL 
General Manager-Herschel Wisebram. 
Program Director-Jack Miller. 

3. FACILIT IES 
1,000 w. days, 250 w. nights; 1450 kc. 
Non-directional. 

Operating schedule: 6 am-11 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d. 4a. 48, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 150. 15b. 
Basic Rates: 20b, 21e. 21b, 21e, 22a, 22b, 23a, 24b, 

24c, 25a. 26, 28a, 29a, 
Contracts: 40a, 440, 44b, 46, 470, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 601, 61a, 61b. 
Cancellation: 72, 73a. 
Prod, Services: 82. 
Affiliated with liEBS and SOBS, 

TIME RATES 
Elf 1/1/69-Reed 7/28/69, 

6. SPOT ANNOUNCEMENTS I min 30 see 10 see 
1 x  1.75 1.25 .60 

8. PROGRAM TIME RATES 
PER WIC: I ti 3 ti 5 ti 611 
1 hr  30.00 2.5.00 22.50 20.00 
1/2 hr  17.50 16.00 14.50 13.75 
1/4   10.00 7.00 6.50 6.00 
5 min  5.00 4.25 3.75 3,50 

WKRW 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 211 3465 1.00 
Bartow Radio Corp_ 1119 N. Tennessee Rd., Carters-

ville, Ga. 30120, Evergreen 2-1270. 
I. PERSONNEL 
Pres., & Gen'l Mgr.-Don Kordecki. 
Sta. & Sales Mgr.-Don Ruff. 
Program Director-011ene Cornett, 

3. FACILITIES 
500 w. days; 1270 kg, Non-directional. 
Operating schedule: 5:00 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, I4a, 15b, 18, 
Basic Rates: 20b, 21a, 2213, 23a, 24b, 25a, 26, 27, 

28b, 29a, 30, 31, 32b, 33s, 
Contracts: 40a, 41, 42b, 440, 45, 46, 470. 48, 51a. 
Comb.: Cont. Discounts: 60a, 610, 62b, 
Cancellation: 70a, 70e, 710. 72, 73b. 
l'rod. Services: 80, 81, 82. 

TIME RATES 
No. 2 Elf 10/1/67-Rec'd 10/2/67. 

6. SPOT ANNOUNCEMENTS 
60x 1200x 60x 12110x 

1 min  1.80 1.40 30 sec  1.40 1.10 
7. PACKAGE PLANS 
PER MO: 1 ti 26 ti 51 ti 76 81 100+ 
1 min  2.20 2.00 1.80 1.60 1.50 
30 sec  1.80 1.60 1.40 1.20 1.10 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 rain 

1 x  36 20 14 8 
52 x  12 8 4 

GEORGIA 

CEDARTOWN 
Polk County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WGAA 
1941 

Subscriber to the NAB Radio Code 
Media Code 4 211 3520 9.00 
Faulkner Itadlo Inc., Box 167, 413 Lakeview Dr.,, 

Cedartown, Ga. 30125, Phone 748-1340, 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-R. M. Thorburn. 
Sta. & Sales Mgr.-Robert II. Bond. 

2. REPRESENTATIVES 
Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days, 250 iv. nights; 1340 kc. Non-direc-
tional. 
Operating schedule: 6:00 a.m. to 10:00 p.m. EST. 

4. AGENCY COMMISSION 
15%1 time only. 

5. GENERAL ADVERTISING See coded regulations 
Comb.: Cent. Discounts: 600. 
Cancellation; 70e. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eff 4/1/68-Rec'd 3/29/68. 

6. SPOT ANNOUNCEMENTS 
10 ti 2081 30 tl 60 ti 90 tl 120+ 

1 min.  4.12 3.53 3.24 2.94 2.65 2.35 
30 sec  3.24 2.94 2.65 2.35 2.18 2.06 
Frequency based on number of spots scheduled in any 
given 30 day period. 

CLAXTON 
Evans County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WCLA 
1958 

Subscriber to the NAB Radio Code 
Media Cede 4 211 3575 7.00 
The Evans County Broadcasting Co., Inc.. Box 427, 

Claxton, Ga, 30417. Phone 912-739-3035. 
I. PERSONNEL 
Gen'l & Com'l Mgr.-Don Sports. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Southeast-Harry J. Cannon. 

3. FACILITIES 
1.000 w. days; 1470 kg. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 1413, 15b. 
Basle Rates: 21a, 22b, 23a, 24b. 26, 231). 28e, 29a„ 

30. 
Contracts: 40a, 428. 440, 46. 
Cancellation: 70a, 70c, 71a. 72, 73a. 
Prod, Services: 80. 82. 
Affiliated with KBS. 
Member: Tobacco Radio Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 4/1/66-Reed 3/28/66. 
6. SPOT ANNOUNCEMENTS 

Ix 23x 26x 52x 104x 260X 300e 
1 min 3.20 2.95 2.70 2.20 1.95 1.70 1.59 

CLAYTON 
Itabun County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WGHC 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 211 3630 0.00 
Rabun Radio, Box 348. Clayton, Ga. 30525. Phone 

782-4251. 
I. PERSONNEL 
Owner & Gen'l Mgr.-Carroll S. Lee, Sr. 
Program Director-Grace Lee. 

3. FACILITIES 
1,000 w.• 1570 ke. Non-directional. 
Operating. schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, Is, 4b, 4d, 5, Oa, 7b, 8. 
Rote Protection: 15b, 
Basic Rates: 20b, 21a, 22b, 230, 24a, 25a, 26, 28c. 
Contracts: 40a, 41, 45, 46, 47a, 51a. 
Comb.; Cont. Discounts: 61b. 
Cancellation: 70a, 70e, 71a, 
Prod, Services: 80. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RAITS SAME 

Elf 9/1/66-Reed 8/15/61. 
6. SPOT ANNOUNCEMENTS 

I x 130 26x 52x 78x 104x I56X 
1 min 2.25 2.15 2.05 1.95 1.85 1.75 1.85 
30 sec or 

less 1.80 1.70 1.60 1.50 1.40 1.30 1.20 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  30.00 18.00 12.50 8.60 5.95 
13   28.50 17.10 11.50 8.10 5.40 
26 x  27.00 16.20 10.50 7.65 5.10 
39 x  25.50 15.20 10.00 7.20 4.80 
52 x  24.00 14.50 8.40 6.75 4.50 
1708x   22.50 13.50 7.90 6.30 4.20 
4 x  21.00 11.70 7.20 5.85 3.90 

156 r  18.00 10.80 6.60 5.40 3.60 
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12-County 

GEORGIA 

CLEVELAND 
White County-Map Location D-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WRWH 
1958 

• 
Subscriber to the NAB Radio Code 

Media Code 4 211 3683 4.00 
Newsic, Inc., Box 181, Cleveland, Ga. 30528. Phone 

865-2421. 

I. PERSONNEL 
General Manager-Alton C. Brown. 

3. FACILITIES 
1.000 w. days; 1350 Ire. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la. 3a. 3b. 4b, 4d, 5. 6a. 
Rate Protection: 10a. lia, 12e. 13a, 140. 
Basic Rates: 22b, 23a. 
Contracts: 40b, 42b. 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 62e. 
Cancellation: 73a. 
An advertiser may cancel any contract except "Spe-
cial Rate Contract" on 2 weeks notice, by paying 
the difference between contract rate for the number 
of programs or announcements actually used. 
Affiliated with KBS. 
Member: Northeast Georgia Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1963. 
Rates received August 5, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec I mln 30 sec 

1 ti  3.00 1.75 78 tl  1.95 
13 ti  2.75 1.50 104 ti  1.80 1.00 
26 ti  2.50 1.25 156 ti  1.75 
39 ti  2.30 1.15 260 ti 1.65 
52 ti  2.10   312 ti  1.50 .90 

7. PACKAGE PLANS 
(To he used within 14 days) 

99 ti  1.25 .90 100 IL......._.... 1.00 .80 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 rein 
1 ti    30.00 18.00 12.50 8.60 5.95 
13 ti___ ........   28.50 17.10 11.50 8.10 5.40 
26 ti  27.00 16.20 10.50 7.65 5.10 
39 ti  -5.50 15.20 10.00 7.20 4.80 
52 ti ^4 00 14.50 8.40 6.75 4.50 
78 ti  22.50 13.50 7.80 6.30 4.20 
104 ti  21.00 11.70 7.20 5.85 3.90 
156 ti  18.00 10.80 6.60 5.40 3.60 
260 ti  16.50 9.00 6.50 4.05 3.30 
312 ti  16.00 8.50 6.30 4.25 3.00 

10. SPECIAL FEATURES 
RELIGIOUS PROGRAMS 

1 hr  10.00 1/4 hr  6.00 
1/2 hr  10.80 

COCHRAN 
Bleckley County-Map Location D-7 

See STtDS consumer market map and data at begin-
ning of the State. 

WVMG 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 211 3740 7.00 
Bleckley County Broadcasting Co., Box 226. Cochran 

Industrial Park, Cochran, Ga. 31014. Phone 912-
934-6682. 

I. PERSONNEL 
Owner-John Hulett. 
General Manager-Andrew E. Nesmith. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
1,000 w.: 1440 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 3a, Sr. 4b, 4d, 6e. 7b. 
Rate Protection: 12a. 15b, 16. 
Basle Rates: 20b, 21b. 21c, 23b. 
Contracts: 40a. 44a, 46. 
Comb.; Cont. Discounts: 60b. 
Prod. Services: 82. 
Affiliated with KBS. 

TIME RATES 

ES Itec'd 8/8/66. 
6. SPOT ANNOUNCEMENTS 
1 min. 2.25 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 1 hr 

1 x  6.50 19.50 35.00 60.00 

COLLEGE PARK 
Fulton County-Map Location C-4 

See SUDS consumer market map and data at begin-
ning of the State. 

See Atlanta 
(including College Park, Decatur, East 

Point, North Atlanta, Smyrna) 

COLUMBUS (6 AM; 2 FM) 
Muscogee County-Map Location B-7 

See SUDS consumer market map and data at begin-
ning of the State. 

WC LS 
1955 

e 
Media Code 4 211 3795 1.00 
Museogee Broadcasting Co., Inc., Box 229, Columbus, 

Ga. 31902. Phone 404-327-3803. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Charlle H. Parish. Jr. 
Commercial Manager-Jim Sanders. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
South-David Carpenter Company. 
Southwest-Mario Messina Company. 

3. FACILITIES 
1.000 w.; 1580 kv. Directional-night only. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2e. 2b. 31), Sc. 4a, 44. 5, 6a, 7b, 8. 
Rate Protection: 10e, lle. 12e. 13e. 14e, 156, 15e. 
Basic Rates: 20b, 21a, 21b, 22s. 23e. 24b, 24e, 25s. 

27, 28a, 28e, 29a, 30. 33a. 
Contracts: 40a, 42a, 42e. 43, 44b, 45, 46, 49, 51a, 

51b, 51e. 
Comb.: Cont. Discounts: 60b, 604, 601, 61e. 624. 
Cancellation: 70a, 70e, 71e, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 6B Elf 2/1/69-Iteed 6/11/69. 

AA-Mon thru Fri 6:30-10 am & 4-7 pm. 
A-Moss thru Fri 10 am-4 pm & 7-10 pm. 
B-Mon thru Sun 10 pm-6:30 am. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 520 104x 156x 2600 3I2x 
AA   14.00 13.50 12.50 11.50 10.50 9.50 
A   12.60 12.15 11.25 10.35 9.45 8.55 
  11.20 10.80 10.00 9.20 8.40 7.60 

20/30 see: 80% of 1-min. 10 sec: 60% of 1-min. 
7. PACKAGE PLANS 

ROS 
PER WK: 1 II 10 ti 20 ti 30 ti 40 tl 
1 min  11.00 10.50 10.00 9.50 9.00 
30/20 sec  8.80 8.40 8.00 7.60 7.20 
10 sec_._.   6.60 6.30 6.00 5.70 5.40 
All spots combinable for frequency on either annual 
or weekly plan. but ROS cannot be counted toward 
frequency on annual plan. 

10. SPECIAL FEATURES 
NEWS FEATURES 

5:30, 6:30, 7:30, 8:30 am & 12:30, 4:30, 5:30, 6:30, 
7:30 pm, per broadcast. 
Headlines hourly at :54, ABC Contemporary News 
hourly at :55. 
1-minute fixed position rate applies. 
Cossell Sports-8:25 ant & 5:25 pm dully. 
Fixed position rate applies. 

WDAK 
1940 

The Eastman Station 
• 

Media Code 4 211 3850 4.00 
Radio Columbus, Inc., Box 1640. 1846 Buena Vista 

Rd., Columbus, Ga. 31902. Phone 404-322-5447. 

I. PERSONNEL 
President-Allen M. Woodall, Jr. 
General Manager-Bernie Barker. 
Program Director-Alan Boyd. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5,000 w. days; 500 w. nights; 540 ke. 
Directional-night only. 

Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 2b, 3a, 3b, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10a, Ila, 12e, 13a, 14a. 15a, 15b. 
Basic Rates: 206, 214. 22b, 23a, 23b, 24e. 24e, 25e, 

28e, 29a. 
Contracts: 40a. 41, 44b, 45, 46, 47a, 48, 51c. 
Comb.: Cont. Discounts: 60a, 60f. 
Cancellation" 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with NBC Radio Network and The Eastman 
Network. 
Member: Allen Woodall Stations Network. 

TIME RATES 

Eff 8/1/68-Itec'd 7/8/68. 
1-Mon thru Sat 6-10 am. 
II-Mon thru Sat 3-7 pm. 
III-Mon thru Sat 10 am-3 pm & 7-10 pm. 
IV-Mon thru Sat 5-6 am & 10 pm-midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: IiI 12 81 18 ti 
1 min._  18.00 16.00 15.00 
30/20 sec  14.40 12.80 12.00 
10 sec  9.00 8.00 7.50 

SECTION II 
1 min  15.00 
30/20 sec_ .......... _ ............ ____  12.00 
10 sec.  7.50 

SECTION III 
1 min  14.00 12.00 11.00 
30/20 sec 11.20 9.60 8.80 
10 sec  7.00 6.00 5.50 

SECTION IV 
1 min  10.00 8.00 7.00 

6.40 5.60 
10 sec  5.00 4.00 3.50 

7. PACKAGE PLANS 
BEST BUY PLANS 

Plan A Plan B 
6-10 am Mon thru Sat. ............... _____-... 8 4 
3-7 pm Mon thru Sat.  7 4 
10 am-3 pm & 7-10 pm Mon thru Sat.... 10 5 
5-6 am & 10 pm-midnight Mon Ulm Sat; 
Sun all day   5 2 

WKLY: 30 ti 15 ti 
1 min. ea  10 12 
Non-combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk  4% 52 wk.  8% 
Not applicable to Best Buy Plans. 

RATEHOLDER 
Minimum wkly ached of 6 1-min spots 6 am-12 mid. 
Sion-Sun necessary to maintain conoce wk advertising. 

13.00 
10.40 
6.50 

12.00 
9.60 
6.00 

Covers more than any three other stations 

CONFEDERATE 
COVERAGE IRS  

Population   
CSI 

IT TAKES A GIANT TO DELIVER 
COLUMBUS... and 72 Counties As Well 

Big Johnny Rob Stands Tall 
in Circulation & Ratings 

CIRCULATION PULSE '68* 
WDAK 

Homes 36,500 24,400 21,000 
Men 36,200 19,400 13,400 
Women 34,500 24,900 14,000 
Total 89,700 50,800 47,300 

15-County Composite - 
weekly estimate for 
Columbus Stations 

1,967,300 SRDS 1.1-69 

  $4,139,457,000 
$2,532,015,000 Itniteltewing conducted COLUMBUS. GEORGIA 

Pulse Jan..Feb. 1969, 3•County Area Cume 
Delivers more cume households, total men, total 
women, and total persons 24-hours-a-day, Mon.-Sun., 
than any other station serving Columbus - leading 
the next station in come total persons by 19%. 

WDAK Dominates Georgia's No. 2 Metro 
Columbus is Georgia's second largest metro - a 
market with bigger spending power than Pensacola, 
Macon, Montgomery or Raleigh. 

5,000 watts 
540 Kc. NBC Radio 

robert s. 

WGBA (FM) 
1966 

Media Code 4 211 3905 6.00 
WGBA, Inc., Box 1537, 1415 Wynnton Rd., Colum-

bus, Ga. 31902. Phone 404-323-3603. 
STATION'S PROGRAMMING DESCRIPTION 

WGBA (FM): Programmed for mature teens, college 
set and adults. 
MUSIC: middle-of-the-road interspersed with stand-
ards, both old and new arrangements. Some jazz-
oriented. Film music, Broadway showtunes, dance 
band, big band, combo, vocal groups. Time lady gives 
correct time often during drive times as well as 
weather information. NEWS: world news on half 
hour. local news inserted when importance merits. 
Minimum of talk, maximum of music. Personalities 
available for remote pick-ups from shopping centers. 
ball games, state fairs, etc. Contact Representative 
for further details. Reed 4/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-C. A. McClure. 
Sales Manager-Louise Morris. 
Program Director-13111 Bowick. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
South. Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 
ERP 40,000 w.: 107.3 mc. 
Operating schedule: 6 am-midnight daily. EST. 

4. AGENCY COMMISSION 
85/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b, 4a, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 23a, 24b. 25s, 20e, Ma. 
Contracts: 40a, 41, 42a, 44a, 45, 46, 47a, 48, 49, 50, 

51b. 
Comb.; Cont. Discounts: 60e, 61e, 62b. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 
AM facilities: WHYD. 
Affiliated with SIBS. 

TIME RATES 

Rates are adentical to WHYD. See that listing. 

WHYD 
1947 

CVO 
Media Code 4 211 3960 1.00 
WGBA Inc.. Box 1537, 1415 Wynnton, Rd., Colum-

bus. Ga. 31902. Phone 404-323-3603. 
STATION'S PROGRAMMING DESCRIPTION 

WHYD: Programmed for late teens and adults. 
6 personalities. Country and western and gospel music 
85%. News and personality talk 15%. World news 
9%. Farm and local 6%. World news on half hour. 
Local and farm news on hour. Extra farm news where 
farmer information is desired. Local news 4%. farm 
2%. Music. 80% current country and western singles. 
20% current and older albums. Gospel song each 
hour. Church remotes, religious programs and gospel 
albums Sun 6:30 am-noon. College football, auto 
races, local sports mainly on weekends. Contact 
Renresentative for further details. Reed 4/4/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-C. A. McClure. 
Sales Manager-Louise Morris. 
Program Director-Jimmy Deer. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
South, Southwest-Dora-Clayton Agency, Int. 

3. FACILITIES 
5.000 iv. days; 1270 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%: no rash diament 

5. GENERAL ADVERTISING See ended regulations 
General: la. 25, 3h, 4a, 5, 6a, ib. 
Rate Protection: 15h. 
Basic Rates: 20b, 21a, 2313, 24b, 25s. 26e. 29e. 
Contracts: 40a, 41, 42a, 44a, 45, 46, 47a, 48, 49, 

50. 51h. 
Comb.: Cont. Discounts: 60a, 01e. 62b. 
Cancellation: 70b. 704, 71a. 72, 73b. 
Prod. Smmlres: RR. 
FM facilities: WGBA (FM). 
Affiliated with SIBS. 

TIME RATES 
No. 5 Eft' 11/1/68-Rec'd 10/9/68. 

6. SPOT ANNOUNCEMENTS 
WKLY: I ti 12 tl 18 ti 30+ 
1 min  10.00 9.50 9.00 8.50 
20/30 sec.  8.00 7.60 7.20 6.80 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 rain 5 rain 

I x  60 36 24 18 12 
DIS(. OUNTS 

13x-5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

10. SPECIAL FEATURES 
News and weather-regular rates plus 10%. 

WOKS 
1959 

Independent Negro 

Subscriber to the NAB Radio Code 
Media Code 4 211 4015 3.00 
WOKS Broadcasting Company. Box 1998, Columbus, 

Ga. 31002. Phone 404-323-6660. 
STATION'S PROGRAMMING DESCRIPTION 

WOKS: Programmed for Negro. 
MUSIC: rhythm and blues, top 40, jazz and gospel. 
AIR PERSONALITIES handle all segments and 
taped commercials hy them are interchangeable. 
NEWS: 5 mln at :55 regional and national, 2 nun 
capsule at :28 after boor regional and national. 10 
min community news 3 times daily, at 6:50 am, 9:50 
am. & 8:50 pm. Daily housewife program features 
household hints, recipes. health tips and guests. 
Subjects of interest to listeners are discussed. Partici-
pate in fund drives and community activities, etc. 
SPORTS: local high school football, basketball, base-
ball. etc. Contact Representative for further details. 
Reed 10/12/67. 

(This listing continued on next Page) 
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Columbus-W O K S-Continued 
I. PERSONNEL 
Pres. & Gen'! Mgr.-Ken Woodlin. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Southeastern-Bernard I. Ochs Co. 

3. FACILITIES 
Lou° w. days, 250 w. night!: 1340 lac. 
Non- directional. 

Operating schedule: 24 hours Tues thru Sun; 18 
hours Mon. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. Payable 10th of month 

5. GENERAL ADVERTISING See coded regulations 
General. 2b, 3a. 4e, 5, 6e, 7b, 8. 
Rate Protection: 10e, lla. 12e. 13a, 14e, 15b. 
Basic Rates: 24b, 25a, 26, 27, 29e, 32b. 
Contracts: 440. 45. 46, 51b. 
Comb.: Cont. Discounts: 60b, 60f, 60h, 601, 61e, 650. 
(lancellation: 70e, 715. 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 5 Eff. 2/1/67-Reed 1/6/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min SO see 

1 e  12.00 10.50 260 z  10.00 8.50 
52 X.............11.50 moo 312 x.........._ 9.50 8.00 
104 x  11.00 9.50 520 X......... 9.00 7.50 
156 z  10.50 9.00 1040 x  8.50 7.00 

7. PACKAGE PLANS 
ORBIT SATURATION PACKAGES 

PER WK: 1 min I min 
12 tl  9.50 24 41  8.50 
18 ti  9.00 30 ti ____ 8.00 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 h. 

104.00 65.00 45.50 
97.50 61.75 42.25 
84.50 58.60 39.00 
78.00 52.00 32.50 

1 x  
52 z  
104 z 
15.6 x 
260 x  65.00 45.50 2.6.00 

10. SPECIAL FEATURES 
5 MINUTE ROCKET NEWS IN DEPTH 
(Fixed position-5 minutes before the hour) 

5-minute rate plus 2.00. per newscast. 
ROCKET NEWS CAPSULES 

(2 minutes before the half hour) 
1-minute rate plus 2.00, per newscast. 

WPNX 

5 min 
26.00 
22.75 
19.50 
16.25 
13.00 

1952 
PHENIX CITY, ALA.-COLUMBUS, GA. 

Media Code 4 211 4070 8.00 
Ri-City Broadcasting Co., Box 687, 322 Martin 

Bldg., Columbus, Ga. 31902. Phone 404-322-2270. 
Studios: Airport. Dr., Box 1287, Phenix City, Ala. 

36867. l'hone 205-298-2535. 

STATION'S PROGRAMMING DESCRIPTION 
WPNX: Programmed for adults of all ages. 
6 personalities plus 1 local news and public affairs, 
1 sports personality. MUSIC: modern country, west-
ern and gospel music 75%. News 12%, sports and 
personality talk 10%. religious programs 3%. NEWS: 
national 5 min on hour, local news at 7 am, 7:30 
am. 8:05 am. 9:05 am, 5 pm & 5:30 pm. Sports news 
5:35 pm. Farm news 6 am, 12:55 pm. Personality 
shows 5-7 am, noon-2 pm, 6 pm & network commen-
tary 12:30 pm. SPORTS: college and high school 
football. RELIGIOUS: Sun church 11 am-noon & 
6:30-8:30 pm. Commercial limit: 18 minutes per 
hour. Contact Representative for further details. Rec'd 
5/26/69. 

I. PERSONNEL 
Pres. & Gen'! 5fgr.-Edward Vein. 
Program Director-Tom O'Neill. 
Commercial Manager-Jerry Northington. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South, Southwest-Busby, Finch and Woods, Inc. 

3. FACILITIES 
5,Uuu w. days, 1,000 w. nights; 1460 kc. 
DirectIonal-night only. 

Operating schedule: 24 hrs. daily. EST. 
4. AGENCY COMMISSION 
15%. Bills payable 10th of month. 

5. GENERAL ADVERTISING See eoded regulations 
General: 2a, 3a, 4s. 4c, 5, 6e. 7b, 8. 
Rate Protection: 10a, 11e, 12a, 13e. 14a. 
Basic Rates: 22b, 23e. 24b, 28b, 29a. 
Contracts: 40e, 42b, 46. 
Comb.: Cont. Discounts: 60e. 61a, 61b, 62b, 62e. 
Cancellation: 70e, 70c, 71e. 73a. 
Maximum length of commercial copy: 
60 minute program 7:00 
Affiliated with American Information Network. 

TIME RATES 
Eft Reed 3/31/69. 

6. SPOT ANNOUNCEMENTS 
Drive Times--Mon thru Sat 6-10 am & 3-7 pm; 
Sun noon-6 pm. 
Housewife Times-Mon thru Sat 10 am-3 pm. 
Night Time-Mon thru Sun 7 pm-1 am. 

1 MINUTE 
PER WK: 8 tl 12 ti 18 ti 24 ti 
Drive Times  10 9 8 7 
Housewife Tintes....._ ....... -.._  9 8 7 6 
Night Time..... .. _ .._  8 7 6 5 
30 sec: 80% of  10 see: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

9 spots 6-10 am Mon thru Sat. 
9 spots 3-7 pm Mon Ulm Sat. 
5 spots 7-10 pm Mon thru Fri. 
5 spots 10 am-3 pm Mon thru 
4 spots noon-6 pm Sun. 
32 spots per wk, ea  . 6 

COUNTRY WIDE PLAN 
PER DAY: 
1 spot 6-10 am Mon thru Sat. 
1 spot 3-7 pm Mon thru Sat. 
2 spots 10 am-noon Mon thru Sat. 
2 spots noon-3 pm Mon thru Sat. 
2 spots 7 pm-midnight Mon thru Sat. 
1 spot midnight-6 am Tues thru Sat. 
3 spots noon-6 Pm Sum 
56 spots per wk, ea  5 
30/20 sec: 80% of 1-min. 10 see: 60% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
1 he•  - 80 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

WRBL 
1928 

JOHN C. BUTLER & COMPANY, INC. 

• 131213 
Subscriber to the NAB Radio Code 

Media Code 4 211 4125 0.00 
Columbus Broadcasting Co., Inc., 1327 Warren Wil-

liams Rd., Columbus, Ga. 31902. Phone 404-324-
2441. 

STATION'S PROGRAMMING DESCRIPTION 
WRBL: Programming for adults and young adults 
by 6 air personalities. MUSIC 66%: middle-of-the-
road, standards, jazz-orlented, showtunes, and trend 
music proportionately programmed. NEWS 22%: 8% 
regional and local, 15 min at 7 am, 30 min at noon 
& 6:30 pm, 10 min hourly. 5 min at half hour. 10 
man news staff also provides mobile reports, editorials 
and business news. 3 mobile units, 1 plane, 1 boat, 
regional news network. SPORTS: live major league 
baseball, college, high school football and basketball, 
racing, 15 min M-F sports roundup, twelve 5 min 
weekend snorts reports. Features: 30 min Sat farm 
report. weatherdlals, morning inspirational, 9:30-10 
pm M-F public affairs type programming. COMMER-
CIAL POLICY: 18 minutes of commercials per hour. 
Contact Representative for further details. Ree'd 
8/2/67. 

I. PERSONNEL 
Pre' & Gen'i Mgr.-J. W. Woodruff, Jr. 
Station Manager-David G. Lea. 
Program Director-Wade H. Scaffe, Jr. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5.000 w.; 1420 Ice. Directional-night only. 
()penile' schedule: 5:00-12:05 am. EST. 
Simulcast: Sat 6 am-5 pm: Sun 7 am-I pm. For 
non-simulcast rates see WRBL-FM. 

4. AGENCY COMMISSION 
15% time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 40, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 
Basie Rates: 20b, 21b, 22a, 22b, 23a, 24b, 25a. 26. 

27, 28a, 28e. 29e. 
Contracts: 40e, 41, 440. 45, 46, 47e, 48, 50, 51a. 
Comb. Cont. Discounts: 60e, 60f, 61a, 62b, 62d. 
Cancellation: 70b. 70d, 710, 72, 73e. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS. 
TV Facilities: WRBL-TV. 

TIME RATES 
ElfRee'd 12/30/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm & 7-9 pm; Sun 7 
am-noon. 
B-An other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 52x 104x 
AA   15.00 12.75 12.00 
A   10.00 8.50 8.00 
B   8.00 6.80 6.40 

20/30 SEC: 
AA   11.25 9.55 9.00 
A ..._   7.50 6.40 6.00 
13   6.00 5.10 4.80 

10 SEC: 
AA   7.50 6.35 6.00 
A   5.00 4.25 4.00 
B   4.00 3.90 3.20 

7. PACKAGE PLANS 
PER WK, ROS: 1 ti 5 ti 10 ti 20 ti 30 ti 
1 min  15.00 12.50 10.00 9.00 8.00 
20/30 sec.  11.25 9.40 7.50 6.75 6.00 
10 see. 7.50 6.25 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
I HR: lx 26x 52e 104e 156x 260x 812e 
AA ._.. 100.00 90.00 85.00 80.00 75.00 70.00 65.00 
A   70.00 63.00 59.50 56.00 52.50 49.00 45.50 

50.00 45.00 42.50 40.00 37.50 35.00 32.50 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

10. SPECIAL FEATURES 
Newscasts: regular rates plus 10%; subject ta 
agency commission. 

W R B L-FM 
1946 

OVI FIMU 

Subscriber to the NAB Radio Code 
Media Code 4 211 41268.00 
Columbus Broadcasting Co., Inc., 1327 Warren Wil-

liams Rd.. Columbus, Ga. 31902. Phone 404-324-
2442. 

STATION'S PROGRAMMING DESCRIPTION 
WRBL-FM: Programmed for adults. 
NEWS 13%: national, international, regional, local. 
business, finance, sports, and weather. News each 
30 min sign-on-10 am & 3-6:15 pm, others at noon, 
8 pm, 9 pm, 11 pm & 12M. TALK 4%; music-arts 
calendar of events twice daily, book reviews M-1', 
discussion and educational Sun. MUSIC 83%; mid-
dle-of-the-road 29%, standards 23%, showtunes and 
film music 10%, jazz-oriented, swing and dixieland 
2%. classic and light classic 12%. 10 man local 
news staff, 2 mobile news and land units, 1 boat 
equipped for news and safety reports. Tape broad-
casts of area music presentations. COMMERCIAL 
POLICY: 6 minutes per hour, 1/4 hour competitive 
separation. Contact Representative for further details. 
Reed 5/2/69, 

I. PERSONNEL 
Pres. & Gen'! Mgr.--.I, W. Woodruff, Jr. 
Station Manager-David G. Lea. 

156x 
11.25 
7.50 
6.00 

2080 
10.50 
7.00 
5.60 

2600 
9.75 
6.50 
5.20 

312x 
9.00 
6.00 
4.80 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
ERP 100,000 w.; 102.9 me. 
Operating schedule: 6-1 am. 
Antenna ht.: 1,521 ft. above average terrain. 
Simulcast: Sat 6 am-5 pm; Sun 7 am-I pm. For 
simulcast rates see WRBL. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3e, 3d, 9a, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21e. 21b, 22a, 22b, 23e, 241), 25a, 

26. 27, 28a, 28c, 29a. 
Contracts: 40e, 41, 440, 45, 46, 47c, 48, 60, 51e. 
Comb.: Cont. Discounts; 60e, 60f, 61a, 62b, 62d, 
Cancellation: 70b, 70d, 71e. 72, 73e. 
Prod. Services: 80, 81, 82. 
Pull hour program unit will be charged where 5 or 
10 minute sustaining network news intervenes and 
sponsor receives identification preceding news. 
Affiliated with CBS Radio Network. 
TV facilities: WRBL-TV. 

TIME RATES 
Eft Ree'd 8/1/68. 

6. SPOT ANNOUNCEMENTS 
lx 26e 52e 104e 156e 260x 312e 

1 min..... ..... 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
30 see _ 8.00 7.60 7.20 6.80 6.40 6.00 5.60 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 

DISCOUNTS 
26x- 5% 104x-15% 260x-25% 
52x-10% 156x-20% 365x-30% 

10. SPECIAL FEATURES 
Newscasts: regular rates plus 10%; subject to agency 
commission. 

COMMERCE 
Jackson County-Map Location D-4 

See BEDS consumer market map and data at begin-
ning of the State. 

WJJC 
1957 

Media Code 4 211 4180 5.00 
Jackson County Broadcasting Co., Inc., Box 379 Com-

merce, Ga. 30529. Phone 335-3155. 
Studio-1 mile from Commerce on Old Carnarille Bd. 

STATION'S PROGRAMMING DESCRIPTION 
WJJC: Programmed for general interest. General 
popular music. NEWS 5 min before the hour, regional-
state news every hour, local news 7:30 am. 12:30, 1 
& 5:30 pm. Two hours country music & popular hits 
3 pm-sign off. Middle-of-road for housewives 9:05-
11:30 am. Top tunes 7:05-8:55 am. Contact Repre-
sentatives for further details. Reed 7/10/67. 

I. PERSONNEL 
Pres. & °cal Mgr.-0. Grady Cooper. 
Program Director-Elizabeth Layton. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
1.000 w. dam 1270 ke. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 

8.44 7.90 7.30 6.73 4, AGENCY COMMISSION 
5.63 5.25 4.88 4.50 None; all rates net to station. 5% discount if paid 
4.50 4.20 3.90 3.60 by 10th of month. 

5.65 5.25 4.90 4.50 5. GENERAL ADVERTISING See ended regulations 
3.75 3.50 3.25 3.00 General: la, 2e. 3e, 3d, 4b, 4d, 5, 6e. 7b, 8. 
3.00 2.80 2.60 2.40 Rate Protection: 10a, 11e. 12e, 13e, 14a, 

Basic Rates: 20b, 21b, 21c, 22e, 23e, 24a, 25a, 28b, 
28c, 29e. 33d. 

Member: Northeast Georgia Radio Network 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf 11/1/67-Rec'd 11/1/67. 

7. PACKAGE PLANS 
PER WK: 1 ti 16 ti 26+ 
1 min  2.00 1.80 1.60 
30 sec.  1.75 1.50 1.30 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ti  30.00 15.00 10.00 5.75 
13 ti.  28.50 
16 ti  12-.16 8.50 
26+    24.50 10.00 7.00 3.60 

CORDELE 
Crisp County-Map Location D-8 

See SUDS consumer market map and data at begin-
ning of the State. 

WMJM 
1940 

e 
Subscriber to the NAB Radio Code 

Media Code 4 211 4235 7.00 

Southeastern Broadcasting System. Inc., 20th Ave.. 
E., Cordele. Ga. 31015. Phone 273-1404. 5. 

I. PERSONNEL 
President-James S. Rivers, 
Vice-Pres., Mgr.-William B. Goodson. 
Secretary-Treasurer--Sara J. Howell. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
1,000 w.; 1490 kc. Non-directional. 
Operating schedule: 6:00 a.m. to midnight EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

GEORGIA 
5, GENERAL ADVERTISING See coded regulation 

Contracts: 40e. 
Affiliated with KBS and MBS. 
Member: Southeastern Key Market Network, Tobacco 
Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 2/1/68-Ree'd 2/6/68. 
6. SPOT ANNOUNCEMENTS 

Lx I4x 27e 53x 105x 209x 301+ 
1 ... 2.75 2.50 2.25 2.10 2.00 1.85 1.75 
30 sec  2.25 2.10 1.85 1.70 1.55 1.40 1.25 

8. PROGRAM TIME RATES 
Ix 14e 27e 53e 105e 209x 301+ 

5 min.......... 4.75 4.50 4.35 4.10 3.90 3.75 8.50 
1/4 hr  9.00 8.75 8.40 8.00 7.75 7.50 7.00 
1/2 hr..._  17.50 16.00 14.75 14.50 13.90 13.50 13.00 
1 hr.......__ 35.00 30.00 29.50 28.25 27.75 27.00 26.00 

CORNELIA (1 AM; 1 FM) 
Habersham County-Map Location D-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WCON 
1953 

Media Code 4 211 4290 2.00 
Habersham Broadcasting Co. ' Inc. Box 100, 1 Bur-

rell Si.. Cornelia, Ga. 30531. Phone 404-778-2241. 
I. PERSONNEL 
Pres. & Gon'l Mgr.-John C. Foster, 
Station Manager-Harrison Alley. 
Vice-Pros. & Ofc. Mgr.-Bobble C. Foster, 

3. FACILITIES 
1.010 w. 250 w. nights; 1450 kc. 
Non-directional. 

Operating schedule: 5:30 am-9:30 pm. EST. 
4. AGENCY COMMISSION 
None: rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, lb. 4b. 4d, 5, 6e, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 
Basic Rates: 22e, 22b, 23a, 24e, 28b. 
Contracts: 40e. 42e. 46. 47e, 48. 
Comb.: Cont. Discounts: 625, 61c, 62e. 
Cancellation: 75e, 70e, 71e. 73e. 
Length of commercial copy: 
5 minutes-2 1-minute spots. 
10 mint.tes-2 1-minute and 1 30-second spot. 
1/4 bodr-3 1-minute spots. 
1/2 bwr-5 1-minute spots. 
1 hour-7 1-minute spots. 
Affiliated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 8/1/67-Rec'd 8/7/67. 
6. SPOT ANNOUNCEMENTS 
PER MO: I min 30 see 15 see 
1 ti 2.25 1.75 1.25 
16 ti 2.00 1.50 1.00 
31+   1.75 1.25 .75 

8. PROGRAM TIME RATES 
PER MO: I tl 2 ti 6+ 

27.50 24.00 
15.00 12.00 
15 01 28+ 
7.75 7.50 
5.75 5.50 
4.00 3.75 

1/2 hr....-- ........ ...-...- ....... _ ........ 18.00 
PER MO: I ti 
1/4 hr   8.00 
10 min.  6.00 
5 min.  4.25 

10. SPECIAL FEATURES 
Time Signals-Up to 15 words, ea. .50 

W CON-FM 
1965 

Media Code 4 211 4291 0.00 
liabersham Broadcasting Co., Inc., Box 100, 1 Bur-

rell St., Cornelia, Ga. Phone 404-778-2241. 

t. PERSONNEL 
Pres., Gen'l & Sales Mgr.-John C. Foster, 
Station Manager-Harrison Alley. 
Vice-Pres. & Ofc. Mgr.-Bobbie C. Foster, 

3. FACILITIES 
ERP 3.000 w.: 99.3 me. 
Operating schedule: 5:30 am- 9:30 pm daily. EST. 
Antenna ht.: 340 ft. above average terrain. 

4. AGENCY COMMISSION 
None: 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
Rate Protection: 10h, 11h, 12h, 13h, 14h. 
Contracts: 40a. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective  

Rates received April 26, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 
1-15 ti 2.00 1.50 
16-30 ti  1.75 1.25 
31 or more ti  . 1.50 1.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 ti... .... ......... ...... ......... 24.00 15.00 

fl 6 or more .......15.00 10.00 
1/4 hr 10 min 5 min 

1-14 ti ..... 8.00 6.00 4.25 
15-27 ti  7.75 5.75 4.00 
28 or more ti  7.50 5.50 3.75 

September 1, 1969 Spot Radio Stations 259 



GEORGIA 

COVI NGTON 
Newton County--Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WGFS 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 211 4345 4.00 
R. William Hoffman & Betty Jean Hoffman, Box 869, 

Covington. Ga. 30209. Phone 401-786-2337. 

I. PERSONNEL 
General Manager-Bill Hoffman. 
Program Director-Dave Thompson. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
1.000 w. days; 1430 kc. Non-directional. 
Operating schedule: 6:00 am-6:00 pm weekdays; 7:00 
am-6:00 pm Sun. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. 140. 
Basic Rates: 20b, 21a, 22b, 23b, 246, 25a, 28b, 29b. 
Contracts: 440. 45, 48. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 71s. 72. 730. 
Prod. Services: 82 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 7/1/67-Reed 5/31/67. 

6. SPOT ANNOUNCEMENTS 
EA: 1 min 30 see 10 see 

1.70 1.20 
13 a  2.15 1.65 1.15 
26 2  2.10 1.60 1.10 
52 X.  2.05 1.55 1.05 
78 2  2.00 1.50 1.00 
104 2  1.95 1.45 .95 
156 x..._ .............. .... ....... _._ ......... __  1.90 1.40 .90 
208 x  1.85 1.35 .85 
260 x  1.80 1.30 .80 
312 2  1.75 1.25 .75 
936 x  1.50 .-... -. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 mln 

1 x  34.00 18.00 10.00 8.00 6.45 
13 2  32.00 17.00 9.40 7.50 6.15 
26 x  30.00 16.00 8.85 7.05 5.85 
52 x..... ...... _ .........._  28.00 15.00 8.30 6.65 5.55 
78 x  26.00 14.00 7.75 6.25 5.25 
104 2  24.00 13.00 7.20 5.85 4.95 
156 x ....... ___   22.00 12.00 6.65 5.45 4.65 
208 x  20.00 11.00 6.10 5.05 4.35 
260 2  18.00 10.00 5.55 4.65 4.05 
312+   16.00 9.00 5.00 4.25 3.75 

CUMMI NG 
Forsyth County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WSNE 
1961 

e 
Media Code 4 211 4400 7.00 
Howard M. Rome & Assoc., Box 608, Cumming, Ga. 

30130. Phones 404-887-3136, 3137. 

STATION'S PROGRAMMING DESCRIPTION 
WSNE: Programmed primarily for rural and resort 
area adults and teens. 
MUSIC 80%: country and western. sign-on-3 pm. 
rock 3-5 pm, top hits 5-6 pm, gospel, 6 pm-sign-
off. NEWS 10%: network, wire and local. 15 min at 
7:30 am & noon. Newscasts on hour, headlines on 
half hour. Features 10% : farm news and market pro-
grams daily, school news, hospital reports and obit-
uaries. SPORTS: professional football play-by-Play, 
local high school football and softball. Heavy em-
phasis on community activity. Personalities available 
for remote pickups. Reed 10/14/68. 

I. PERSONNEL 
Pros. & Gen'l Mgr.-Howard M. Itowe. 
Station 51anager-Phil Castleberry. 
Chief Engineer-Pete Woodham. 

3. FACILITIES 
1.000 w.; 1410 he. Directional. 
Operating schedule: 6 am-local sunset daily. EST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulation': 
General; la, 3a, 4b, 4d, 5, 60, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 140. 
Basle Rates; 200, 22b, 23a, 240. 24b, 250, 26, 28b, 

290. 
Contracts: 40s, 42a, 45, 46. 47a. 
Comb.; Cont. Discounts: 600. 
Cancellation: 715, 735. 
Member: Northeast Georgia Radio Network 

TIME RATES 

Elf Rec'd 10/14/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I tl 
1 min   5.00 
30 see  . 4.00 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
PER WK: 1 hr 

3 tL  

5 ti  40 
0.1 52.50. 

DISCOUNTS 
52 wk-15% (programs only). 

1/2 hr 
35 
31 
28 
25 

5 ti 
4.00 
3.20 

10+ 
3.00 
2.40 

1/4 hr 5 min 
25 10 
22 9 
18 8 
15 7 

DALTON (3 Am) 
Whitfield County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WBLJ 
1940 

Media Code 4 211 4455 1.00 
North Georgia Radlo, Inc., Box 809. River Bend 

Rd., Dalton, Ga. 30720. Phone 278-3300. 

I. PERSONNEL 
Pres. 4. Gen'l Mgr.-Werner Wortsman. 
Commercial Manager-Vic McConkey. 
Program Director-Doris Brown. 

2. REPRESENTATIVES 
Southeast-finery J. Cannon. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 6:00 a.m. to 11:05 p.m. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 5. 
Basic Rates: 23a. 
Contracts: 400. 
Affiliated with EMS and MBS Radio Networks. 

TIME RATES 
Rates effective April 1, 1963. 

Rates received February 25, 1963. 

6. SPOT ANNOUNCEMENTS 
Any length up to 1 minute, 2.50 

8. PROGRAM TIME RATES 
 Per Week  
1 ti 2 ti 3 ti 4 ti *5 ti 

1 hr 33.00 31.00 29.00 27.00 25.00 
1/2 18.50 17.50 16.50 15.50 14.50 
1/4 hr  . 11.00 10.50 10.00 9.50 9.00 
10 min_-______ 9.00 8.75 8.50 8.25 8.00 
5 min.___-- 6.50 6.25 6.00 5.75 5.50 
(*) 5 or more times a week. 

10. SPECIAL FEATURES 
News Service-add 10% to time charges. 

WRCD 
1954 

Media Code 4 211 4510 9.00 
Whitfield Broadcasting Co., 104 Pente St.. Dalton, 

Ga. 30720. Broadway 8-5511. 

I. PERSONNEL General Manager-Jim Honey. 
Program Director-Hilda Robertson. 
Commercial Manager-Hugh Birdsong. 

3. FACILITIES 
1.uuU w. days; 1430 Itc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4b, 4d, 5, 60, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b. 14b. 
Basic Rates: 200, 22a, 230, 26, 28b. 
Contracts: 40a, 425, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 605. 62b, 62e. 
Cancellation: 700. 70e. 71b, 73a. 

TIME RATES 
Rates effective June 1, 1957. 
Rates received May 1, 1957. 

6. SPOT ANNOUNCEMENTS 
Any length up to 60 seconds, live, transcribed or tape. 
each,   3.50 

3. PROGRAM TIME RATES 5 ti. or 
1 hour: 1 rt. 2 ti. 3 ti. 4 ti. more 
1-13 weeks  30.00 28.50 28.50 24.50 22.50 

14-26 weeks__ 27.50 28.50 24.50 22.50 20.50 
27-52 weeks__ 24.50 22.50 20.50 18.50 18.50 
1/2 hour: 
1-13 weeks__ 16.50 16.25 16.00 15.50 15.25 

14-26 weeks__ 15.00 14.75 14.50 14.25 14.00 
27-52 weeks__ 13.75 13.50 13.25 13.20 13.15 
1/4 hour: 
1-13 weeks__ 7.50 7.45 7.40 7.35 7.30 

14-26 weeks__ 7.25 7.20 7.15 7.10 7.05 
27-52 weeks__ 7.00 6.95 6.90 6.85 6.80 
5 minutes: 
1-13 weeks__ 5.20 5.15 5.10 5.05 5.00 

14-26 weeks__ 4.95 4.90 4.85 4.80 4.75 
27-52 weeks  4.70 4.65 4.60 4.55 4.50 

10. SPECIAL FEATURES 
News service fee of 10% added to time charge. 5-
minute newscasts hourly, available at 5-minute rates, 
plus 10% service fee. 

WTTI 
1965 

Media Code 4 211 4565 7.00 
WTTI Broadcasters, Inc., Box 216, Dalton, Ga. 

30720. Phone 404-226-2700. 

I. PERSONNEL 
President-Morton C. Lloyd. 
Seey/Treas.-Marilyn L. Lloyd. 
General Manager-Ron Arnold. 

3. FACILITIES 
10,000 w.: 1530 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL RATE POLICY 
TIME RATES 

Eft Rec'd 12/30/68. 
6. SPOT ANNOUNCEMENTS 

10 ti 20 ti 30 tl 50 ti 
1 min.  7.00 6.50 6.00 5.00 

1 ti 11 ti 21-50 
30 sec ........3.50 3.25 3.00 
No further discounts. 

8. PROGRAM TIME RATES 
Ix 26x 52x 1562 260x 365x 520x 

1 hr  70 66 63 59 56 52 49 
1/2 hr  42 40 38 36 33 31 29 
1/4 hr  28 27 26 25 24 23 22 
10 min.__ 21 20 19 18 17 16 15 
5 min....._  14 13 12 11 10 9 8 

DAWSON 
Terrell County-Map Location C-9 

Bee SRDS consumer market map and data at begin-
ning of the State. 

WDWD 
1948 

Media Code 4 211 4620 0.00 
Dawson Broadcasting Co.. Box 390, 110 N. Main St., 
Dawson, Ga. 31742. Wy 5-5846. 

I. PERSONNEL 
General Manager-W. C. Woodall. Jr. 
Program Director-Barney Parnacott. 

3. FACILITIES 
1.000 w. days; 990 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a, 4e. 5, 60, 7b, 8. 
Rate Protection: 100, lia, 12a, 13s. 14a, 15b, 16. 
Basic Rates: 210. 21b, 24b, 25e, 26, 28b, 28e. 29a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60b, 60f. 
Cancellation: 70e, 71a. 
Prod. Services: 80, 81, 82. 
Allillated with KBS. 

TIME RA1 ES 
Rates effective May 1, 1961. 
Rates received March 31. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/1 hr. 5 min- (*) 

1 time.... 40.00 22.50 12.50 9.00 4.00 
26 times.. 27.50 15.00 9.75 6.50 3.75 
62 times.. 26.00 14.00 8.75 6.00 3.50 

104 times.. 25.00 13.00 7.75 5.50 8.40 
156 times.. 24.00 12.50 7.00 5.25 3.25 
312 times.. 23.00 11.50 6.00 5.00 3.00 

() Announcements: 100 words or less. 

DECATUR 
De Kalb County-Map Location C-5 

See SECS consumer market map and data at begin-
ning of the State. 

See Atlanta 
(including College Park, Decatur, East 

Point, North Atlanta, Smyrna) 

DONALSONVI LLE 
Seminole County-Map Location B-10 

See SRDS consumer market map and data at the begin-
ning of the State. 

WSEM 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 211 4675 4.00 
Seminole Broadcasting Co., Inc., Box 87, Ga. Hwy. 

91. Donalsonville, Ga. 31745. Phone 912-524-5123. 

I. PERSONNEL 
Gen'l Mgr. & Chief Rug.-Ray Wesley. 
Program Director-Craig Palmer. 
News Director-Don Alay. 

2. REPRESENTATIVES 
Atlanta-Harry J. Cannon Associates. 

3. FACILITIES 
1.000 w.; 1500 ice. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Cancellation; 70e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/69-Ree'd 7/28/69. 
6. SPOT ANNOUNCEMENTS 

Ix 15x 32x 63x 94+ 
1 min  4.00 3.75 3.50 3.25 3.00 
30 sec  3.00 2.80 2.60 2.40 2.00 
To be used within 30 days, 

B. PROGRAM TIME RATES 
Ix 52 I3x 2Ix 32+ 

1 he    60 55 50 45 40 
1/2 hr 40 35 30 25 20 
1/4 hr  20 18 10 14 10 
5 min.  10 9 8 7 5 
To be used within 30 days. 

DOUGLAS (2 Am) 
Coffee County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WDMG 
1946 

e 
Media Code 4 211 4730 7.00 
WD51G, Inc., 620 E. Ward St., Douglas, Ga. 31533. 
Phone 912-384-3250, 

I. PERSONNEL 
President-B. F. J. Timm. 
General Manager-Mary M. Jenard. 

2. REPRESENTATIVES 
Atlanta-Dora-Clayton Agency, Inc. 

3. FACILITIES 
5,000 w.; 860 kg. Directional-night only. 
Operating schedule: 5:00 a.m. to 11:00 p.m. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb, 4b, 4d, 5. Oa, 7s. 8. 
Rate Protection: DM, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 405. 45, 46. 
Comb.: Cont. Discounts: 605, 61b. 
Cancellation: 71e. 730. 
Member: Tobacco Radio Network, 

TIME RATES 
No. 1 Elf 1/1/47-Rec'd 10/3/66. 

6. SPOT ANNOUNCEMENTS 
(t) (') 

1 5.25 3.50 78 4.80 
13 x________ 5.18 3.45 104 x......... 4 68 
26 5.10 3.40 156 4 35 
39 x____--- 5.03 3.35 208 x...--_____ 4 05 
52 4 95 3.30 260 L._ 3 75 
65 4.87 3.25 312 x-______ 3.45 
CI 1 minute announcement. 
(t) 1/2 minute announcements and station breaks. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 mln 

1 x  55.00 30.00 17.60 9.00 
13 X  53.75 29.33 17.20 8.80 
26 X  52.50 28.66 16.80 8.60 
39 x  51.25 28.00 16.40 8.40 
52 x  50.00 27.33 16.60 8.20 
65 x  48.75 26.66 15.60 8.00 
78 X  47.50 26.00 15.20 7.80 
104 x  45.00 24.66 14.40 7.40 
156 X  40.00 22.00 12.80 6.60 
208 X  35.00 19.33 11.20 5.80 
260 x  30.00 16.66 9.60 5.00 
312 x  25.00 14.00 8.00 4.20 

10. SPECIAL FEATURES 
News service fee 10% of time charge. 

WOKA 

(t) 
3.20 
3.10 
2.90 
2.70 
2.50 
2.30 

1962 
Subscriber to the NAB Radio Code 

Media Code 4 211 4785 1.00 
Coffee Leunty Broadcasters, Inc.. Box 471, Irwin St., 
Douglas, Ga. 31533. Phones 384-1310, 384-1210. 

I. PERSONNEL 
Manager-Lauren N. Nobles. 
Sales Manager-Lonnie C. Carter. 
Program Director-Robert L. Mason. 

2. REPRESENTATIVES 
Dallas, Memphis, Atlanta-C. K. Beaver & Asso-

ciates, Inc. 
New York, Philadelphia, Chicago-Continontal Radio 

3. SaIe . FACILITIES 
1,000 w.; 1310 kg. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3b, 4a, 4e. 5, 6a, 7a. 
Itate Protection: 10b, 1113. 12b, 13b, 14b. 
Basle Rates: 20b, 21b, 22b, 24b, 2813, 29s. 
Affiliated with American Information Network. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 4, 1964. (Card No. 2.) 
Card received January 9, 1064. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 

1 if  3.10 2.50 104 ti 1 mi 39 sec n  275 210 
26 ti  3.05 2.35 156 ti  2.55 1.75 
52 ti  2.85 2.25 260 2.20 1.60 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 he 5min 

1  _ ..... ...... _ 33.50 17.95 10.50 5.50 
13 Li_   11.0(1 17.50 0.95 515 
26 tL ...... ............. 32.25 16.80 9.75 4.90 
52 ti  30.50 15.60 9.30 4.55 

30.00 13.30 8.00 4.15 115064 ttil  
  27.30 12.50 6.95 3.80 

280 ti  20.75 10.20 5.55 3.35 

DOUGLASVI LLE 
Douglas County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WDGL 
1964 

Media Codo 4 211 4840 4.00 
Douglas County Broadcasting Co., 825 E. Broad, 

St. . Douglasville, Ga. 30134. Phone 404-912-5186. 
I. PERSONNEL 
Owner, Mgr.-Bolling Branham. 
Program Director-Fred Kaye. 
News S: Women's Director-Kay Redmond. 

3. FACILITIES 
1,000 w.; 1520 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; bills payable 1st of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3b, le, 3d, 4b, 46, 5. 

6a 
Rate Protection: I0e, lle, 12e, 13e, 14e, 15b. 
Basic Rates: 200, 20b, 21a, 21b, 220, 22b, 23a, 23b, 

24e. 250. 26, 20e. 29b. 
Contracts: 400, 41, 44a, 44b, 46, 47e, 48, 51a. 
Comb.; Cont. Discounts; 60f. 
Cancellation; 710, 72, 735, 73b. 
Prod, Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 3 Elf 1/l/65-Reed 11/16/64. 
6. SPOT ANNOUNCEMENTS 
30 DAYS: 1 ti 10 ti 20 ti 30 tl 60 tl 90 tl 
1 min____ 2.50 2.35 2.20 2.00 1.80 1.75 
Specified times-add 15 cents per spot. 

7. PACKAGE PLANS 
SATURATION PACKAGE 

ea 
15 1-minute spots per day for 5 consecutive days 1.65 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 3 min 

1 ...... ...... 50.00 25.00 12.50 9.00 7.00 
DISCOUNTS 

13x-5% 521-15% 1562-15%, 
26x-10% 104x-15% 260x-15% 
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DUBLIN (2 AM; 1 Fbii) 
Laurens County-Slap Location E-7 

See SRDS consumer market map and data at begin, 
fling of the State. 

WMLT 
1945 

Media Code 4 211 4895 8.00 

Dublin Broadcasting Co.. Box 130. Dublin, Ga. 31021. 
Broad 2-4422-23. TWX 272-4422. 

I. PERSONNEL 
Presithnt-W. Newton Morris. 
Gen'd Mgr.-Ed Hilliard. 
Sales Manager-Ann Everly. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
5,000 w. days non-directional, 500 w. nights direc-
tional: 1330 kc. 
Operating schedule: 6 am-11 pm. EST. 

4. AGENCY COMMISSION 
None. all rates net to station. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a. 3b, 3d, 4e. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle, 12e. 13e, 14e, 15a, 15e. 16. 
Basle Rates: 20a. 20b, 22a, 28b, 28e. 33d. 
Contracts: 400. 46. 
Comb.: Cont. Discounts: 600. 
Cancellation: 700. 70e, 71b, 72. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS. 
Member: Southeastern Key Market Network, Tobacco 
Radio Netnork. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Elf 10/1/66--Rec'd 10/31/66. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 

2 ti  2.95 6 U.__ ...... ____ ........... 2.15 

4 ti  2.55 10+   1.80 
30-seconds (20+ per wk).. ..... ____ ...... _- -.  1.55 

8. PROGRAM TIME RATES 
PER WK: 1 ti 201 3 ti 4 II 5 ti 6 tl 
1 hr  35.00 32.50 30.00 
1/2 hr  20.00 18.00 16.011 14.00 13.00 12.50 
1/4 hr  12.00 10.50 10.00 9.50 9.00 8.50 
10 min  9.50 9.00 8.50 8.00 7.50 7.00 
5 totn..._   7.00 6.50 6.00 5.50 5.00 ---. 

WXLI WX L I-FM 
1958 1967 

Media Code 4 211 4950 1.00 

Laurens County Broadcasting Co.. Box 967, Glenwood 
Ave., Dublin, Ga. 31021. Phone 272-4282, 4283. 

I. PERSONNEL 
Owner & Manager-Ted Kirby. 
Commercial Manager-Jessie Hagler. 
Station Manager-Frances Starley. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
Southeast-Bernard 1. Ochs. Co. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 5:00 am-midnight. EST. 
FIII-ERP 3.000 w.; 92.7 me. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 40. 4d, 5, 6a, 71). 8. 
Rate Protection: 101, 14d. 15b. 
Basic Ilotes: 20b. 24b, 28a, 30. 
Contracts: 40a, 420. 43, 51e. 
Comb.; Cont. Discounts: 60a. 62d. 
Cancellation: 700. 70c, 71b. 
Prod. Services: 80, 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 1/1/67-Rec'd 1/30/67. 

6. SPOT ANNOUNCEMENTS 

1 MINTJTE OR LESS 
1 x  5.00 156 x  2.60 
13 x  4.50 208 x  2.40 
26 x  4.00 260 x  2.20 
59 x  3.50 319 x 2 00 
104 x  2.80 
1000+ spots, ea  1.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  48.00 26.00 14.00 8.50 
13 x  42.00 24.00 12.00 8.00 
26 x  36.00 20.00 11.00 7.50 
52 x  28.00 16.00 10.00 7.00 
104 x    15.00 9.50 5.50 
156 x    14.00 9.00 4.75 
208 x    13.00 8.50 4.50 
260 1    12.50 8.25 4.25 
312 x    12.00 8.00 coo, 

EASTMAN 
Dodge County-Mat) Location E-8 

See SUDS consumer market map and data at begin-
ning et the State. 

WU FF 
1961 

Media Code 4 211 5005 3.00 
Parnell O'Quinn, Box 626. 731 College, Eastman, Ga. 

31023. Phones 912-374-3437, 3438. McRae 868-
9905; Cochran 934-7625. 

I. PERSONNEL 
President-Farnell &Quinn. 
Sales & Gen'l Mgr.-Gene Rogers. 

2. REPRESENTATIVES 
Rodio Time Sales/International. 
Southern-Dora-Clayton Agency. Inc. 

3. FACILITIES 
1,000 w.; 710 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None. All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3b, 4b, 4d, 5, 65, lb, 8. 
Rate Protection 10h, Ilh, 12h, 13h, 14h, 16. 
Basle Rates: 22a, 24a, 25b, 26, 28b, 20e. 
Contracts: 40a. 42d. 45, 51b. 
Comb.: Cont. Discounts: 60a, 60e. 62d. 
Cancellation: 70a, 70c, 71b, 730. 
Prod. Services: 80. 82. 

TIME RATES 
Eft' Rec'd 5/27/69. 

6. SPOT ANNOUNCEMENTS 
Ix 260 52x 156e 260x 812x 520x 7800 

1 min 4.25 4.10 3.95 3.60 3.45 3.25 2.75 2.25 
8. PROGRAM TIME RATES 

Ix 26e 520 156x 260x 3120 520x 780x 
1 hr  50.00 45.50 45.00 44.00 43.00 42.00 41.00 40.00 
1/2 hr  27.00 24.50 22.50 21.00 19.20 18.75 18.25 18.00 
1/4 hr  18.00 14.00 12.75 12.50 12.00 11.25 11.00 10.50 
5 min  8.50 7.50 7.00 6.95 6.20 5.70 5.20 5.10 

EAST POINT 
Fulton County-Matt Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Atlanta 
(including College Park, Decatur, East 

Point, North Atlanta, Smyrna) 

EATONTON 
Putnam County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WXPQ 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 211 5060 8.00 
Eatonton Broadcasting Co.. Box 88, 202A Jefferson 

St., Eatonton, Ga. 31024. Phones 485-2471, 485-
2311. 
STATION'S PROGRAMMING DESCRIPTION 

WXPQ: Programmed for general interest. 
Ant PERSONALITIES handle all segments. NEWS: 
5 min at :55. 2 min at :25. 6-11 am middle-of-the-
road music, weather, local news, sports. 10-10:15 am 
women's show, discussion, fashions. 11 am-noon 
country music. Noon-1 pm news, farm market re-
ports, gospel music. 1-2 pm country music. 2-5 um 
current hits, neather, news, sports. SPORTS; local 
football and basketball, college football, major races. 
Rec'd 11/8/67. 

I. PERSONNEL 
Program Director-Terry Burgamy. 
Co-Managers-Paul J. Wolfe, Larry S. Lane. 
Womens Director-Ethel Heston (Mrs). 

S. FACILITIES 
1,000 w.; 1520 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to stalles. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 2b, la. 3c, 4a, 4d, 5, 60, 7b. 
Rate Protection: 200, 11a, 12a, 130. 140, 150, 15b, 

16. 
Basic Rates: 20a, 21a, 21b, 21e, 22a, 22b, 23a, 24b, 

250. 26. 28a, 29a, 32b. 
Contracts: 400. 41, 42a, 440. 45, 46, 47a, 48. 49, 

51a, 51b. 01e. 
Comb.: Cont. Discounts: 600. 60d. 60f, 61a, 62b. 
Cancellation: 70a. 70e. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Reed 11/25/66. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26e 52x 104e 208+ 
1 min.  3.00 2.75 2.50 2.00 1.75 1.50 
30 sec: less .50 per spot from 1-min rate. 

8. PROGRAM TIME RATES 
Ix 13e 26x 52e 104e 208x 

1/2 hr..._ ..... 30.00 28.00 26.00 24.00 22.00 20.00 
1/4 hr  15.00 14.00 13.00 12.00 11.00 10.00 
5 mln  7.50 7.00 6.50 6.00 5.50 5.00 

ELBERTON 
Elbert County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WSGC 
1946 

Media Code 4 211 51150.00 
Elberton Broadcasting Co., Box 638, Elberton, Ga. 

30635. Phone 404-283-1703. 

I. PERSONNEL 
Manager-Lewis Shurbutt. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 6:00 am-11:15 pm weekdays; 
7:30 am-11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4b. 4d, 5, (3a. 
Basic Rates: 23a, 28b. 
Cancellation: 73a. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Elf Itec'd 9/12/67. 

6. SPOT ANNOUNCEMENTS 
lx 101x 

1 min 3.08 2.50 
30 sec. ........ - ...... -..-...-  2.15 1.75 

301x 600+ 
2.00 1.75 
1.45 1.20 

FITZGERALD 
Ben 11111 County-Slap Location D-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WBHB 
1946 

e 
Media Code 4 211 51705.09 
Ben Hill Broadcasting Corp., Fitzgerald, Ga. 31750. 

Phone 912-423-2077. 
I. PERSONNEL 
Pres. & Gen'l Mgr.- Paul E. Reid. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 kc. 
Operating schedule: 5:10 a.m. to 11:15 pm. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30, 40, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a. 
Basic Rates: 20b, 210. 220. 24b, 25a, 26, 29b, 30. 
Contracts: 40a, 44b. 
Comb.: Cont. Discounts: 60e, 62d. 
Cancellation: 700. 70e. 
Affiliated with NIBS and KBS Radio Networks. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received March 1, 1962. 

6. SPOT ANNOUNCEMENTS 
(•) (t) (I) 

I time ................. ...... 2.50 2.00 1.75 
26 times  2.35 1.85 1.50 
52 times    2.25 1.75 1.85 

104 times  2.10 1.50 1.25 
156 times  1.85 
312 times  1.50 

(•1 1 minute, 125 words. 
(t) Station breaks, 35 words, live or transcribed. 
(I) Station breaks. UP to 20 words. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

I time  35.00 17.50 10.00 5.00 
13 times  32.50 16.00 9.00 4.75 
26 times  30.00 14.00 8.00 4.50 
52 times  27.50 12.00 7.00 4.25 

104 times  15.00 10.00 6.00 4.00 
9.00 5.50 3.75 
8.00 5.00 3.50 

156 times  22.50 
312 time,  20.00 

10. SPECIAL FEATURES 

1.25 1.00 

Newscasts: 5 minutes on the hour. 5-minute rates 
apply. 

FORT VALLEY 
Peach County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WFPM 
1951 

Subscriber to the NAB Radio Code 

Media Code 4 211 5225 7.00 
Itocket Radio. Inc., Box 934, Fort Valley, Ga. 

31030. Phone 912-825-5547. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul Reehling. 
Assistant Manager-Mary Jo Iteehling. 
Commercial Manager-Bob Baye. 

2. REPRESENTATIVES 
David Carpenter Company. 

S. FACILITIES 
1,000 w. days; 1150 kc. Non-directional. 
Onersting schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
None. Net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a. 3b, 3d, 40, 4e. 5, 6a, 7b, 8. 
Itate Protection: 10a. lia. 12a. 13a, 140. 15b, 16. 
Basic Rates: 20a. 20b. 21a, 22a, 22b, 23a, 24b, 250, 

26, 28b, 28c, 290, 30. 330. 
Contracts: 40a. 42a. 42d, 440. 45, 46, 47e. 
Comb.: Cont. Discounts: 60a, 60e. 60e, 601, 610. 
Cancellation: 70b. 70d, 71a, 73a, 73b. 
Prod. Services: 82 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

F.ff- -Rec'd 4/16/65. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
26 tl  2.90 260 tl  2.00 
52 ti  2.80 500 tl  1.60 
104 ti  2.60 
Specified time extra 20%. 
30 sec: 80% of 1-min. 

GAINESVILLE (3 AM; 1 FM) 
Hall County-Map Location D-4 

See SltDS consumer market map and data at begin-
ning of the State. 

WDUN 
1949 

e 
Subacriber te the NAB Radio Code 

Media Code 4 211 5280 2.00 
Northeast Georgia Broadcasting Co., Box 25, 1102 
Thompson Bridge Rd.. N. E., Gainesville, Ga. 
30501. Phone 404-534-7131. 

STATION'S PROGRAMMING DESCRIPTION 
WDTJN: Blocked programmed for general community 
interest. 
AIR PERSONALITIES handle all segments. Na-
tional news at :55 followed on hour by local and 
state news. News headlines and weather on half hour 
plus mobile and beeper news reports. Middle-of-the-
road popular music 7 am-noon. Audience participa-
tion uomen's appeal show 9-11 am. Gospel music 
5:30-7 am & 12:30-2 pm. Current hits remainder of 
day to 12M. SPORTS: major league baseball ploy-
by-play, professional, college and high school football. 
Contact Representative for further details. Rood 
4/29/68. 

GEORGIA 
I. PERSONNEL 

Pres. & Gen'l Mgr.-John W. Jacobs. Jr. 
Station Manager-Jim Martin. 

2. REPRESENTATIVES 

South. Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 

1,000 w. days, 250 w. nights; 1240 kc. 
Directional. 

Operating schedule: 5:45 am-midnight. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2o, 3a, 4a, 5, 6a, 7b. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 240, 25c, 26, 27, 

28a, 290, 30, 32a, 33a. 
Contracts: 40a. 42b, 44a, 45, 46, 47a, 48, 50, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 62b. 
Cancellation: 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Member: Northeast Georgia Radio Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf 5/1/68-Reed 4/29/68. 

6. SPOT ANNOUNCEMENTS 

Plan A: Based on number of 
contract perlod. 

I ti 
5 see  2.00 
10 sec  2.40 
30 see  4.00 
1 min  4.80 
Plan B: Based on 
contract period. 

26 ti 
5 sec 1.75 
10 sec..._ ....... 2.20 
30 sec  3.50 
1 min.... 4.40 
Plan C: Based on number of times in any 12-month 
contract period. 

52x 156x 312x 624x 936x I248x 
5 sec  1.60 1.45 1.30 1.15 1.00 .90 
10 sec 2.00 1.80 1.60 1.40 1.25 1.15 
30 sec  3.20 2.90 2.60 2.30 2.00 1.80 
1 min  4.00 3.60 3.20 2.80 2.50 2.25 

times In any 30-day 

13 ti 26 ti 52 tl 78 ti 104 ti 
1.75 1.60 1.45 1.30 1.15 
2.20 2.00 1.80 1.60 1.40 
3.50 3.20 2.90 2.60 2.30 
4.40 4.00 3.60 3.20 2.80 

number of times in any 13-week 

52 ti 104 ti 156 ti 260 ti 312 ti 
1.60 1.45 1.30 1.15 1.00 
2.00 1.80 1.60 1.40 1.25 
3.20 2.90 2.60 2.30 2.00 
4.00 3.60 3.20 2.80 2.50 

8. PROGRAM TIME 

Plan A: Based on 
contract period. 

1 tl 
3 mitt  7.00 
5 min  10.00 
10 min_  15.00 
1/4 hr..._   20.00 
1/2 hr  30.00 
1 hr  50.00 

Plan B: Based on 
contract period. 

26 ti 
3 min  6.00 
5 min_   8.00 
10 min.  12.00 
1/4 hr__   17.00 
1/2 hr._   27.00 
1 hr  47.00 

RATES 

number of times in any 30-day 

13 ti 26 ti 52 ti 78 tl 104 ti 
6.00 5.50 5.00 4.50 4.00 
8.00 7.50 7.00 6.50 6.00 
12.00 11.50 11.00 10.50 10.00 
17.00 16.00 15.00 14.00 13.00 
27.00 26.00 25.00 24.00 23.00 
47.00 46.00 45.00 44.00 43.00 

number of times in any 13-week 

52 tl 104 01 156 ti 260 ti 312 ti 
5.50 5.00 4.50 4.00 3.50 
7.50 7.00 6.50 6.00 5.50 

11.50 11.00 10.50 10.00 9.50 
16.00 15.00 14.00 13.00 12.00 
26.00 25.00 24.00 23.00 22.00 
46.00 45.00 44.00 43.00 42.00 

Plan C: Based on number of times in any 12-month 
contract period. 

52x 156x 312x 624x 936x 1248e 
3 min  5.50 5.00 4.50 4.00 3.50 3.00 
5 min.  7.50 7.00 6.50 6.00 5.50 5.00 
10 min.  11.50 11.00 10.50 10.00 9.50 9.00 
1/4 hr  16.00 15.00 14.00 13.00 12.00 11.00 
1/2 hr  26 00 25.00 24.00 23.00 22.00 21.00 
1 hr  46.00 45.00 44.00 43.00 42.00 41.00 

WD U N-FM 
1949 

[an HMO 

Subscriber to the NAB Radio Code 

Media Code 4 211 5281 0.00 

Northeast Georgia Broadcasting Co.. Box 25, 1102 
Thompson Bridge Rd., N. E., Gainesville, Ga. 
30501. Phone 404-534-7331. 

STATION'S PROGRAMMING DESCRIPTION 

WDUN-FM: Programmed for adults. 
Middle-of-the-road popular music including film. 
showtunes, and standards. No announcer. Music 
segued with 1 minute commercials every 10 minutes. 
National news at :55 followed by local and state 
tuns. Contact Representative for further details. 
Ilec'd 8/4/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John W. Jacobs, Jr. 
Station Manager-Jim Martin. 

2. REPRESENTATIVES 
South, Southwest-Dora-Clayton Agency. Inc. 

3. FACILITIES 
ERP 14 300 w.: 106.7 mc. 
Operating schedule: 5:45 am-midnight. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 40. 5, 60, 7b, 8. 
Rate Protection. 10a, lia, 12a, 13a, 14a, 15b, 
Basle Rates: 20b, 21a, 22b, 23a, 24e, 25e, 26, 27, 

280, 29a, 30, 32a, 330. 
Contracts: 40a, 42b, 445, 45, 46, 47e, 48. 50, 51.a. 
Comb.; Oont. Discounts: 60b. 60e, 601, 61a, 62b. 
Cancellation: 70c. 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 

80% of 1VDUN rates. See that listing. 
(Gainesville continued on next page) 
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GEORGIA 

Gainesville-Continued 

WGGA 
1941 

Subscriber to the NAB Radio Code 
Media Code 4 211 5335 4.00 
WGGA, Inc., Box 1318, 226 Main St., S. E., Gaines-

ville, Ga. 30501. Phone 404-532-6211. 

STATION'S PROGRAMMING DESCRIPTION 
WGGA: Programmed for general interest. 
Emphasis on local news and audience participation 
features. 3 extended newscasts daily, 7:45 am, 12:15 
pm & 5:45 pm. Network and local news hourly at 
other times. 6-7 am country music, farm market 
and weather reports. 7-9 am current hits and stand-
ards, interviews, comedy. 9-10 am telephone call-ins. 
10-11 am network variety. 11 am-1 pm farm market 
reports, weather, country and gospel music. 1-4:30 
pm current hits, standards, information, swap shows. 
4:30-6:30 pm current hits and standards, traffic re-
ports, weather, time. 6:30-8 pm standards, school 
news, special events, forums. 8-11 pm rock rhythm 
and blues, telephone call-ins. 11 9m-12M standards. 
SPORTS: live high school and college football and 
basketball, little league baseball. Contact Represen-
tative for further details. Reed 2/1/68. 

I. PERSONNEL 
President-James L. Kirk, II. 
General Manager-A. O. Heiden. 
Operations Manager-James Hartley. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Southeastern-Busby, Finch and Woods. Inc. 

3. FACILITIES 
5.000 w. days, 500 w. nights; 550 ke. 
Directional-night only. 

Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 3b. 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 426, 45, 46, 47a. 
Comb.: Cont. Discounts: 606, 60k, 61c, 6213, 
Cancellation: 70a. 70c, 71a, 735. 
Affiliated with CBS Radio Network. 

TIME RATES 

Rates effective February 21, 1960. (Card No. 8.) 
Card received September 1, 1960. 

6. SPOT ANNOUNCEMENTS 
1 min. 20 sec. 1 min. 20 see. 

1 time_ 7.50 6.00 156 times.. 5.50 4.40 
26 times.. 7.00 5.60 260 times.. 5.00 4.00 
52 times.. 6.70 5.30 312 times.. 4.60 3.70 
104 times.. 6.00 4.80 

8. PROGRAM TIME 
1 hr. 

1 time.... 65.00 
13 times_ 61.75 
26 times.. 58.50 
52 times.. 55.25 
78 times.. 52.00 

104 times.. 48.75 
150 times.. 45.50 
260 times.. 42.25 
312 times.. 39.00 

RATES 
1/2 hr. 
40.00 
38.00 
36.00 
34.00 
32.00 
30.00 
28.00 
26.00 
24.00 

1/4 hr. 
27.00 
25.65 
24.30 
22.95 
20.25 
18.90 
16.20 
13.50 
12.95 

10 min. 
20.00 
19.00 
18.00 
17.00 
15.00 
14.00 
12.60 
11.00 
10.60 

5 min. 
13.00 
12.35 
11.70 
11.0s 
10.40 
9.75 
9.10 
8.45 
8.20 

9. PARTICIPATING PROGRAMS 
Talent and production rates for all the above nettle-
ipating programs: 1.50 per 5-minute program; 2.50 
per 10-minute and 1/4-hour programs. Announce-
ments at regular card rates shown above. 

10. SPECIAL FEATURES 
News Service Charge-1/4 hour, 2.00. 
Talent charges: 10- or 15-minute program  3.00 

WNRJ 
1957 

Media Code 4 211 53909.00 
WLBA, Inc., Box 1398, 303 W. Washington St., 

Gainesville, Ga. 30501. Phone 404-532-6331. 

STATION'S PROGRAMMING DESCRIPTION 
WNW: MUSIC: modern country and western music 
format with 1 gospel selection each hour. NEWS: 
5 min of news on hour and on half hour. Features 
local and national news. Air personalities available 
for remote broadcast. SPORTS: live high school and 
college football and basketball games. Contact Rep-
resentative for further details. Reed 5/26/69. 

I. PERSONNEL 
General Manager-Billy R. Barker. 
News Director-Carl Briggs. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation, 
Atlanta-David Carpenter Company. 

3. FACILITIES 
10,000 w. days; 1130 Ice. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded reputations 
General: 40. 5, 6a, 70, 
Rate Protection: 156. 
Basic Rates: 22b, 23a, 29a, 
Contracts: 40c, 46. 
Comb.; Cont. Discounts: 60a, 616, 026, 62e. 
Cancellation: 71a. 
Affiliated with KBS and MRS. 

TIME RATES 
No. 1 Eft 5/1/69-Ree'd 5/26/69. 

6. SPOT ANNOUNCEMENTS 
FIXED 

lx 26x 52x 104x 260x 312x 624x 1040x 
1 min 4.50 4.00 3.50 3.25 3.00 2.75 2.60 2.25 
30 sec 3.60 3.20 2.80 2.60 2.40 2.20 2.00 1.80 

.110S 
1 min 4.00 3.50 3.25 3.00 2.75 2.50 2.25 2.00 
30 sec 3.20 2.80 2.60 2.40 2.20 2.00 1.80 1.60 

(x) 6 month or yearly contract. 
15 sec: 50% of 1-min. 

7. PACKAGE PLANS 
ROS/BTA 

PER WK, EA: 10 ti 15 ti 20 ti 25 tl 30 ti 
1 min  3.00 2.75 2.50 2.25 2.00 
30 sec  2.40 2.20 2.00 1.80 1.60 
15 sec: 50% of 1-min. 
Minute and 30-second spots may be combined to earn 
package frequency. 

TIME MENTION PACKAGE-ROS 
PER WE: 
60 ti  60 
2 packages available weekly. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x  45 33 25 

10. SPECIAL FEATURES 
NEWSCASTS AT :60 

Class A-Mon thru Sat sign-on-9:05 am & 4-6:05 
pm. 4.00 plus .50 production. 
ROS/BTA-3.00 plus .50 production. 
Includes 1 1-minute and 1 30-second spot. 

GARDEN CITY 
Chatham County-Map Location 11-8 

See SRDS consumer market map and data at beginning 
of the State. 

See Savannah 
(including Garden City) 

GLENNVILLE 
Tattnall County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WKIG 
1961 

Media Code 4 211 5445 1.00 
Tattnall County Broadcasting Co., Inn., Box 98. 226 

E. Bolton St., Glennyille. Ga. 30427. Phone 01 4-
3580. 3581. 

STATION'S PROGRAMMING DESCRIPTION 
WKIG: MUSIC: country and western 45%, current 
hits 45%, gospel music 10%. 
NEWS: on hour featuring local interest, state, na-
tional and international, with 3 local newscasts daily. 
SPORTS: news throughout day with 30 min sports-
cast on Fri and Sat, highlighting weekend sports. 
Contact Representative for further details. Ree'd 
11/20/67. 

I. PERSONNEL 
Pres. Gen'l Mgr.-Don P. Cobb. 
Program Director-Andy Perkins. 
Bookkeeper-Judy Cobb. 

3. FACILITIES 
1,000 w.; 1580 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL RATE POLICY 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/66-Rec'd 3/31/66. 

6. SPOT ANNOUNCEMENTS 
lx I9x 26x 52x 104x 260x 300x 

1 3.20 2.95 2.70 2.20 1.95 1.70 1.50 

8. PROGRAM TIME RATES 
lx I3x 26x 52x I04x 260x 900x 

1 hr  45.00 40.00 35.00 30.00 25.00 22.50 20.00 
1/2 hr  31.00 23.50 16.50 15.09 12.05 11.50 11.00 
1/4 hr  15.50 12.50 9.00 8.00 6.00 5.75 5.50 
5 min  6.25 5.75 5.25 4.75 4.00 3.75 3.25 

GRIFFIN (3 AM; 1 FM) 

Spalding County-Map Location C-6 
See SRDS consumer market map and data at begin-
ning of the State. 

WGRI 
1960 

Modern Country 
Subscriber to the NAB Radio Code 

Media Codo 4 211 5500 3.00 
Mid West Georgia Broadcasting Corp.. Box 156, 

110-1/2 North Hill St., Griffin, Ga. 30223. Phone 
228-8496. 

STATION'S PROGRAMMING DESCRIPTION 
WORI: Programmed for general interest. 
MUSIC: country and western 05%, gospel 5%. AIR 
PERSONALITIES handle all segments and taped 
commercials by them are Interchangeable. NEWS: 
D min on hour, 2 min on halt hour, features local 
40%, state 40%, and national and international 20%. 
15 min news at 5:30 am, 8 am, noon & 5 pm. 
Ladles show at 11 am featuring homemaking, 
fashion information. etc. Show at 12:15 pm features 
tips on suburban living. SPORTS: 7:45 am & 5:15 
pm daily. Air personalities available for remote 
broadcasts. Active in community affairs. Contact 
Representative for further details. Ree'd 7/19/67. 

I. PERSONNEL 
General Manager-john F. Blery. 
Program Director-Stanley Watson. 
Commercial Manager-Thomas Nixon. 

2. REPRESENTATIVES 
Dora-Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days; 1410 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 3d, 6a. 
Basle Rates: 22a 24c. 
Comb.; Cont. Discounts: 60a. 

TIME RATES 
Eft' 4/1/68-Reed 3/27/68, 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 511 10 ti 20 ti 30+ 

2.50 2.25 2.00 1.65 1.40 
310 msfen-c, fiat.  1.00 
10 sec or 20 words (minimum 10 per wk)............ .75 

8. PROGRAM TIME RATES 
PER WE; 1 hr 1/2 hr 1/4 hr 5 min 
1 ti   32.35 17.65 9.41 5.88 
3 ti    14.12 7.65 4.71 
5 ti  9.41 6.47 4.12 

WHIE 
1952 

Media Code 4 211 5555 7.00 

Teleran, Inc., Box 271. Newnan Hwy., Griffin, Ga. 
30223. Phone 227-9451. 

I. PERSONNEL 
General 51anager--Fred L. Watkins. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Southeastern-Bernard I. Ochs CO. 

3. FACILITIES 
0.0..0 a. dove: 1320 kr. 
Operating schedule' 5:00 a.m, to local sunset daily. 
EST 

4. AGENCY COMMISSION 
15/0 time on)y: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3b. 4a, 4d, 5, On. 
Rate Protection: 10a. lla. 12e. I3a, 14a, 15a, 156. 
Basic Rates: 21b, 226, 23a, 246, 26, 28a, 28c, 290, 

32a. 
Contracts: 40a. 44s, 44b, 45, 46, 47a, 48, 49, 510, 

516. 51e. 
Comb.: Cont. Discounts: 606. 60d, 60e, 60f, 60g, 616. 

626. 62d. 
Cancellation: 706, 70e, 716. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network, 

TIME RATES 
Rates effective June 30, 1956. 
Rates received Job. 26. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 
hr. hr. hr. min. min. min. use. 

1 time.... 45.00 27.00 13.50 9.00 7.85 4.50 3.35 
26 times.. 43.00 25.25 13.00 8.75 . 7.60 4.30 3.15 
52 times.. 41.00 23.50 12.50 8.50 7.35 4.10 2.95 
78 times.. 39.00 21.75 12.00 8.25 7.15 3.90 2.75 

156 times.. 37.00 20.00 11.50 8.00 6.85 3.70 2.55 
260 times.. 35.00 18.75 11.00 7.75 6.60 3.50 2.35 
312 times.. 33.00 17.00 10.50 7.50 6.35 3.30 2.15 
520 times.. 30.00 15.25 10.00 7.25 6.15 3.10 1.95 
780 times.. 26.25 13.50 9.50 7.00 5.85 2.90 1.75 
Transcriptions, announcements or programs, accepted 
at no additional charge. 

WKEU 
1034 

Media Code 4 211 5610 0.00 

Radio Station WKEU. Box 1001, Griffin, Gs. 30223, 
Phone 404-277-5507, 

I. PERSONNEL 
Manager-A, W. Marshall Jr. 
Commercial Manager-W, F. Westmoreland, 
Program Director-Allen W. Marshall, III. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 kc. 
Non-directional. 

Operating schedule: 5:30 am-midnight. EST. 
Partial simulcast operation. Simulcast at night For 
non-simulcast facilities see WKEU. FM. 

4. AGENCY COMMISSION 
None; agencies add commission to rate shown. 

5. GENERAL RATE POLICY 
Affiliated with EBB and MRS Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/69-Rec'd 1/10/69, 
6, SPOT ANNOUNCEMENTS 

260x 3120 520x 1040x 
100 wds or ata brk.......... ....... 1.70 1.60 1.50 1.45 
30 sec  1.35 1.30 1.20 1.15 

7, PACKAGE PLANS 
WKLY: Open 5 ti 10 ti 15 ti 20 ti 30 ti 
1 min  2.50 2.25 1.80 1.70 1.65 1.55 
PER WE: 100 ti 75 tl 50 tl 25 ti 
30 sec (limit 50 words).. 100.00 82.50 60.00 32.50 
PER WE: 100 tl 50 II 
10 sec (limit 15 word)  80.00 50.00 

WKEU-FM 
1966 

Media Code 4 211 5611 8.00 
Radio Station WKETJ, Box 1001, Griffin. Ga. 30223. 
Phone 404-277-5507, 

I. PERSONNEL 
Manager-A, W. Marshall, Jr. 
Commercial Manager-W, Ir, Westmoreland, 
Program Director-Allen W. Marshall, III. 

3. FACILITIES 
ERP 3,000 w. (vert.). 3,000 w. (hoes.): 97,7 me. 
Operating schedule: 5:30 am-midnight. EST. 
Partial simulcast operation. Operated separately day-
time. For simulcast facilities see WKEU. 

4. AGENCY COMMISSION 
None; agencies add commission to rate shown. 

5. GENERAL RATE POLICY 
Affiliated with ICES and MRS Radio Networks. 

TIME RATES 

Rates are identical to WKEU. See that listing. 

HART WELL 
Hart County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WKLY 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 211 5665 4.00 
WKLY Broadcasting Co., P. 0. Box 666, Hartwell, 

Ga. 30643. Franklin 6-2233, 
I. PERSONNEL 
Owner & President-Max G. Pfaender. 
Gen'l Mgr. & Salesman-Burch T. Griffin. 
Assistent Manager-Jean Vickery. 

3. FACILITIES 
1.000 w. days; 980 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4b, 4d, 5, 60, 7b, 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 20b, 21a, 21d, 22b, 23a, 24a, 250, 26, 

28b, 28e. 
Contracts: 40a, 446, 46, 47a. 
Comb. ' • Cont. Discounts: 61a. 
Prod. Services: 80, 82. 
Member; Southeastern Key Market Network, 

TIME RATES 
Rates effective June 1, 1958. 

Rates received June 16, 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time.... 50.00 4.00 

13 times.. 47.50 27.00 14.00 8.50 9.75 
26 times.. 45.00 25.00 13.00 8.00 3.50 
10 times.. 42.50 22.00 12.00 7.50 3.25 
52 times.. 38.00 20.00 11.00 7.08 s.no 

104 times.. 34.00 10.00 10.00 6.50 2.75 
156 times.. 30.00 18.00 9.00 6.00 2.50 
260 times.. 25.00 14.00 8.00 5.00 2.25 
312 times.. 20.00 12.00 7.00 4.00 2.00 

HAWKINSVILLE 
Pulaski County-Map Location D-8 

See SRDS consumer market map and data at begin. 
ning of the State. 

WCEH 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 211 5720 7.00 

Tri -County Broadcasting Co.. Box 489, Ilawkinsville, 
Ga, 31036, Phone 893-3381, 

Other Studios: Cochran and Eastman, Ga. 
I. PERSONNEL 
General Manager-James D. Penwell. 
Sales Manager-D. Rivers Jackson. 

2. REPRESENTATIVES 
Harry J. Cannon Associates, 

3. FACILITIES 
500 w. days; 610 ke. Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 4a, 5, 6b, 7b, 8. 
Itate Protection: 10e. lle, 12e, 13e, 14e, 156. 
Basic Rates: 206, 216, 22a, 23a, 24a, 24c, 2.5a, 26, 

27, 28b, 296, 30. 33a. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 47e, 48, 49, 

51b. 
Comb.: Cont. Discounts: 60a, 61c, 62a. 
Cancellation: 706. 70d, 715, 72, 73a. 
Prod. Services: 81, 82. 
Affiliated with EDS. 
Member: Southeastern Key Market Network, Tobacco 
Radio Network. 

TIME RATES 
Rates effective August 1, 1959. (Card No. 4.) 

Card received February 22, 1960. 
6. SPOT ANNOUNCEMENTS 

1 2 4 13 wks. 
Per week: wk, wks, wks, or more 
I time  3.45 3.40 3.35 3.25 
3 times  3.20 3.15 3.10 8.00 
6 times  3.10 3.05 3.00 2.90 

12 times  2.95 2.90 2.85 2.75 
18 times  2.85 2.80 2.75 2.65 
24 times  2.75 2.70 2.65 2.55 
30 times  2.65 2.60 2.55 2.45 
20 second announcements, minimum of 30 Der week. 
1.60. 
10 second announcements, minimum of 30 per week, 
1.06. 

HAZLEHURST 
Jeff Davis County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WVOH 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 211 5775 1.00 
Jeff Davis Broadcasters, Inc., Box 157, Hazlehurst, 

Ga. 31539. Phone 375-4511. 
I. PERSONNEL 
Pres., Sta. & Prog. Dir.-John Hulett. 
Gong & Sales Mgr.-Wimley Waters. 

(This listing continued on next page) 
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Hazlehurst-W V 0 H-Continued 
3. rAciLITIES 

5011 w.: 020 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
13% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4b, 4d, 6a. 
Rate Protection: 10b, Ilb, 12b, 13b, 14b. 
Basle Rates: 22e. 23e. 26, 28b. 
Contracts: 40a, 42a, 46. 
Comb.: Cont. Discounts: 60a. 62b. 
Cancellation: 73e. 

TIME RATES 
Eli 2/1/08-Rood 2/26/68. 

6. SPOT ANNOUNCEMENTS 
1 min. flat  2 

8. PROGRAM TIME RATES 
1/2 hr  16.00 10 min..   5.00 
1/4 hr .......8.60 5 min   3.00 

HINESVILLE 
Liberty County-Map Location 0-8 

See SUDS consumer market map and data at begin-
ning of the State. 

WGML 
1958 

Media Code 4 211 5830 4.00 
Liberty Broadcasting Co., Inc., Box 15, Hineaville, 

Ga. 31313. Tr 6-3599. 
STATION'S PROGRAMMING DESCRIPTION 

WGML: Program middle-of-the-road music combined 
with block presentation of country and western, re-
ligious, and ethnic topics. AP news and local news. 
Contact Representative for further details. Reed 
12/12/67. 

I. PERSONNEL 
General Manager-Charles J. White. 
Program Director-Martha White. 

3. FACILITIES 
250 w. days: 990 Ice Non-directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. lb. 4b, 4d, 5, 6a. 
Rate Protection: 10b, 11b. 
Basle Rates: 20a, 23a. 24a. 24b, 286. 29a. 
Contracts: 40e. 46, 47e. 48. 
Comb.: Cont. Discounts: 60k, 61e. 61b. 
Cancellation: 70e, 73a. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 6/1/66-Reed 8/29/66 
6. SPOT ANNOUNCEMENTS 

1-MINUTE ANNOITNCEISENTS 
1 z  4.00 104 x................__ 3.00 
13 x  3.75 260 x 2.00 
52 z  3.50 
00-second spots. each - . - 1.00 

10. SPECIAL FEATURES 
Network News-1 min, non-commissioned  2.50 

JACKSON (1 AM; 1 FM) 
Butts County-Map Location C-6 

See SRDS consumer market map and data at beginning 
of the Slab. 

WJGA 
1967 

Media Code 4 211 5850 2.00 

Central G. A. Broadcasting Corp., Bog 3878, Jackson, 
Ga. 30233. Phone 404-775-3151. 

I. PERSONNEL 
President-R. P. Shepard. Jr. 
Gen'l & Sta. Mgr.-Herbert Shepard. 

3. FACILITIES 
1,000 w.; 1540 kc. Non-directional. 
Operating schedule: sign-on-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast funnies see 
WJGA-FM. 

4. AGENCY COMMISSION 
15/0 time only: net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 313. 5, 6a, 8. 
Rate Protection: 15h. 
Basic Rates: 205, 201, 21a, 21b, 24b, 24e. 25e. 26, 

28b, 28e. 29a. 29b, 30. 
Contracts: 44e. 47a, 51e. 51b. 
Comb.: Cont. Discounts: 60a, 61e. 
Cancellation: 71a, 731e. 
Prod. Services: 80. 82. 
Affiliated with SOBS and }CBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eli' 3/67-Reed 11/16/67. 
6. SPOT ANNOUNCEMENTS 
PER WK: 1 tl 10 tl 20 ti 35 ti 50 01 
1 min.  2.00 1.75 1.50 1.30 1.20 
30 sec  1.50 1.30 1.15 1.00 .90 
15 sec  1.00 .90 .80 .70 .60 
PER YR: 260x 5200 1040x 1560x 
1 min  1.50 1.35 1.20 1.00 
30 sec   1.15 1.00 .90 .75 
15 sec  .70 .60 .50 

8. PROGRAM TIME RATES lx 52x I56x 312x 
1 .......... 10.08 25.00 22.50 20.00 
1/2 hr  20.00 17.00 15.00 12.00 
1/4 hr  12.50 10.00 7.00 5.50 
5 min  4.50 3.75 3.00 2.50 

W J GA-FM 
1968 

Media Code 4 211 5851 0.00 

Central G. A. Broadcasting Corp., Box 3878, Jackson, 
Ga. 30233. Phone 404-775-3151. 

I. PERSONNEL 
President-R. P. Shepard, Jr. 
Gen'l & Sta. Mgr.-Herbert Shepard. 

3. FACILITIES 
EltP 3,000 w .(horlz. & vert.) ; 92.1 me. 
Operating schedule: 6 am-10 pm. EST. 
Partial simulcast operation. Operated separately local 
sunset-10 pm. For simulcast facilities see WJGA. 

4. AGENCY COMMISSION 
15/0 time only: net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
See WJGA listing for coded regulations. 
Affiliated with MBS. 

TIME RATES 

Rates are identical to WJGA. See that listing. 

JESUP (1 AM; I FM) 
Wayne County-Map Location F-9 

See SUDS consumer market map and data at begin-
ning of the State. 

WLOP 
1949 

Media Code 4 211 5885 8.00 
Wayne Broadcasting, Inc.. Jesuit Ga. 31545. Phone 

912-427-3711. 
STATION'S PROGRAMMING DESCRIPTION 

WLOP: MUSIC: basic country and western with 
blocks of gospel and rhythm and blues. Recd 7/25/68. 

I. PERSONNEL 
General Manager-Emery T. Evans. Jr. 
Commercial Manager-Charles W. Hubbard, 
Prom. Mgr. & Sports Dir.-David Batley. 

2. REPRESENTATIVES 
Contact Station Manager direct. 

3. FACILITIES 
5.Uuu w, days; 1370 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING Seo coded regulations 
General: la, 2b, 3a, 4a. 5, 6a, 7b. 
Rate Protection: Bla, 110, 12e, 13a, 14e, 150, 1513. 
Basle Rates: ffilb, 216, 21d, 22b, 23e. 24b, 26, 28b, 

28e. 29b, 30. 
Contracts: 40a, 44a, 45, 46, 47e. 516. 
Comb.; C,ont. Discounts: 00e. 60e, 60f, 601, 61e. 
Cancellation: 70a, 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 4/1/69-Reed 6/2/69. 
6. SPOT ANNOUNCEMENTS 

I x IdX 26e 52x I04x 156x 3I2x 
1 min 6.00 4.50 4.00 3.50 3.30 3.20 3.10 
30 sec 4.00 3.25 2.90 2.50 2.30 2.20 2.10 

7. PACKAGE PLANS 
1 mn 30 see I min 30 see 

1000 a  2.50 1.75 2000 z  2.10 1.50 
8. PROGRAM TIME RATES 

lx I3x 26x 52x I56x 312x 
1 hr  65 52 45 40 35 30 
1/2 hr  40 32 27 24 21 18 
1/4 hr  26 20 16 14 12 10 
10 ruin  20 16 14 10 9 8 
5 min  14 11 9 8 7 6 

W L 0 P-FM 
1968 

Media Code 4 211 5886 6.00 

Wayne Broadcasting, Inc., Box 647, U. S. Hwy. 82. 
S., Jesup, Ga. 31545. Phone 912-427-3711. 
STATION'S PROGRAMMING DESCRIPTION 

WLOP-FM: MUSIC: middle-of-the-road with adult 
appeal daytime, Top 100 teen appeal nighttime. 
Reed 6/2/69. 

I. PERSONNEL 
President-Lem Jay Clark, Jr. 
Vice-Pres. & Gen'l Mgr.-Emery T. Evans, Jr. 
Commercial Manager-Charles W. Hubbard. 

3. FACILITIES 
ERP 3,000 w. (horiz. & vert.) ; 105.5 me. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WLOP listing for coded regulations. 
Affiliated with American Entertainment Network. 

TIME RATES 

Rates are identical to WLOP. See that listing. 

LA FAYETTE 
Walker County-Map Location A-3 

See SitDS consumer market map and data at begin-
ning of the State. 

WLFA 
1954 

Media Code 4 211 5940 1.00 

Radio Dixie, Inc., Box 629. LaFayette, Ga. 30728. 
Phone 404-638-3276. 

STATION'S PROGRAMMING DESCRIPTION 
WLFA: Programmed for general interest. General 
popular music all segments except as otherwise 
stated. Network news on hour and half-hour. Local 
news 5 times daily. Specialty segments: 6-7 am 
(except Sun), agriculture news and markets, gospel, 
country and western music. Noon-1 pm (except Sun) 
agriculture news and markets, farm and home fea-
tures. stock market news: organ music 25 min pre-
ceding sign-off. 1:05-1:30 pm M-Sat gospel music. 
1:35-3 pm M-Sat country and western music. 3:05-4 
pm SO-Sat semi-classical music. Sun 7 hours live 
gospel programs. Taped high school football and live 
college football. Announcements of area interest, 
weather information and time broadcast throughout 
the day. Itec'd 7/17/67. 

L PERSONNEL 
Predident-J. A. Gallimore. 
General Manager-C. W. Gwyn. 

2. REPRESENTATIVES 
Confect Station Manager direct. 

3. FACILITIES 
5,000 w. days; 1590 lœ. Nan-directional. 
Operating schedule: 6:00 a.m. to local sunset. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, 3d, 4b, 4d, 5, 6. 7b, 8. 
Bate Protection: 15b. 
Basle itates: 20b, 21o, 21e, 22b, 23e. 24b, 25a, 286. 

28e. 20a. 
Contracts: 40e, 42a, 42e, 43, 44a, 45, 46, 47e. 48, 

51e. 516. 
Comb.; Cont. Discounts: 60b, 60e, 61a. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective January 1, 1964. 
Itates received January 7, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min (*) 1 min (*) 

1 ti  5.00 4.00 78 ti 4.10 310 
13 ti  4.5 3.75 104 ti. .00 3.00 
26 ti  4.58 3.50 156 ti 3 90 2.90 
39 ti  4.40 3.40 260 ti  3.80 2.80 
52 ti  4.30 3.30 312 ti  3.50 2.50 
65 II  4.28 3^0 6',4 ti 3.25 2.25 

(•1 30-seconds or less. 
ff. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti  60.00 32.50 17.50 10.00 
13 ti. 57.50 31.25 16.50 9.00 
26 ti    55.00 30.00 15.50 8.50 
39 tl.-_____-- .......... _   52.50 28.75 14.50 8.00 
52 ti  50.00 27.50 14.00 7.50 
65 ti  47.50 26.25 13.50 7.00 
78 tL____ ............. _..-.._.   45.00 25.00 13.00 6.75 
104 ti. 42.50 23.75 12.50 6.50 
156 ti  40.00 22.50 12.00 6.25 
260 ti  37.50 21.25 11.00 6.00 
312 ti  35.00 20.00 10.00 5.50 
624 ti  30.00 15.00 8.00 5.00 

LA GRANGE (2 AM; 1 
Troup County-Map Location B-6 

See SUDS consumer market map and data at begin-
ning of the State. 

FM) 

WLAG 
1941 

Subscriber to the NAB Radio Code 
Media Code 4 211 5995 5.00 

La Grange Broadcasting Co., Box 1429, WLAG Bldg., 
304 Broome St., La Grange, Ga. 30240. Phone 
404-882-3505. 
STATION'S PROGRAMMING DESCRIPTION 

WLAG: Programmed for general interest. 
5-9 ant local news coverage, variety music, time, 
weather. 9 am-noon for housewives, with woman's 
show at 11:15 am. Noon-1 pm farm features and 
news. 1-2 pm news, standard music. 2-3 pm country 
and western. 3-4 pm middle-of-the-road music. 4-6 
pm top rock music. 6 pm-12M news and music, with 
major league baseball and college and high school 
football and basketball. NEWS: hourly and on half 
hour. except during sports events. Bec'd 8/1/67. 

I. PERSONNEL 
General manager-Edwin Mullin«. 

3. FACILITIES 
LOU w. days. 250 w. nights; 1240 Itc. 

Non-directional. 
operating schedule: 5:00 am-midnight. EST. 
Partial simulcast operation. Simulcast 5:30 am-noon. 
For non-simulcast facilities see WLAG-FM. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 26, Sa, 4a, 4d, 5, 6a, 8. 
Rate Protection: 100. 11a, 120, 13a, 145, 
Basle Rates: 20b, 21a, 23a, 24b, 25a, 26, 28a, 28e. 

29a. 
Contracts: 40e. 43, 44b, 45, 46, 47a, 510. 
Comb.; Cont. Discounts: 60a, 61a, 
Cancellation: 70a, 70d, 71s, 72. 
Prod. Services: 82. 
Affiliated with MRS end KBS. 

TIME RATES 
Eli 3/1/69-Itee'd 1/27/69. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104x I56x 3I2x 624x 

(.1 .... 4.00 3.90 3.80 3 70 3.60 3.50 3.40 3.30 
(•1 1-loin or less. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

Ea   50 30 20 10 
DISCOUNTS 

13x- 5% 52x-15% 156z-25% 
26z-10% 104x-20% 260z-30% 

WLAG-FM 
1947 

Media Code 4 211 5996 3.00 
La Grange Broadcasting Co., Inc., Box 1429, 304 
Broome St., La Grange, Ga. 30240. Phone 404-
884-8222. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Edwin G. Mullin«. 
Program Director-Faye Scarbrough. 

3. FACILITIES 
ERP 29,500 w. (harte.). 29,500 w. (vert.); 104.1 me. 

Stereo. 
Operating schedule: 5:30 am-midnight. EST. 
Antenna ht.: 222 ft. above average terrain. 
Partial simulcast operation. Operated separately 
noon-midnight. For simulcast facilities see WLAG. 

4. AGENCY COMMISSION 
15/0 tirne only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 4a, 5, 6a, 8. 
Rate Protection: 10e. 11c, 12e, 13e. 14e. 
Basic Rates: 21a, 23a, 24b, 26, 28a, 28e, 29e. 
Contracts: 400, 440. 45. 46, 47b. 
Comb.: Cont. Discounts: 60b, 61a, 62b, 
Cancellation: 70b, 70d, 71a, 72. 
Prod. Services: 82. 
Affiliated with MRS. 

GEORGIA 
TIME RATES 

Eft 3/1/69-Rec'd 1/27/69. 
6. SPOT ANNOUNCEMENTS 

lx 13x 261 52x I04x 156x 3I2x 624x 
(.1 .... 3.00 2.90 2.80 2.70 2.60 2.50 2.40 2.21) 
CI 1-min or less. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x. 40 24 16 12 8 
DISCOUNTS 

13x-5% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-30% 

WTRP 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 211 6050 8.00 
Chattahoochee Broadcasting Co., Ltd.' New Franklin 

ltd.. LaGrange, Ga, 30240. Phone 404-884-9877. 
I. PERSONNEL 
Gen. mgr. do l'artner-Byron H. Hurst. 
Bus. Mgr. & Partner-Frank E. Hurst. 
Com'l Mgr. & Partner-Julian P. Hurst. 

2. REPRESENTATIVES 
Southeast-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1.090 w. days: 620 he, Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213. 3c, 4a, 4d, 5, 6a, 76. 8. 
Rate Protection: 10a, 11e. 12o, 13s, 14a, 15b, 16. 
Basle Rates: 20b, 21a, 21b, 21e, 22b, 23e, 24b, 25a. 

26, 280. 28e. 29e. 
Contracts: 400, 44b, 46. 47a, 51a. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a. 70d, 71e. 72. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 4/1/69-Rec'd 5/29/69. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
3.30 156 x.  2.70 
3.20 312 x  - 2.60 
3.05 624 x  . 2.45 
2.95 1040 x 2.35 

1 x  
13 x  
26 x  
52 x  
104 x 

8. PROGRAM TIME RATES 
Ix 130 26x 52x I04x 156x 3I2x 624x 

1 50.00 46.00 42.00 38.00 34.00 ......... --
1/2 hr.. 30.00 28.00 26.00 24.00 22.00 20.00 18.00 - 
1/4 hr.. 18.00 17.00 16.00 15.00 14.00 13.00 12.00 -... 
5 min.. 9.00 8.50 8.00 7.50 7.00 6.50 6.00 5.50 

LAWRENCEVILLE 
Gwinnett County-Map Location C-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WLAW 
1959 

Subscriber to the NAB Radio Code 

Media Code 4 211 6105 0.00 
Radio Gwinnett, Inc., 829 Crogan St.. N. E.. Law-

renceville, Ga, 30245. Phone 843-2222. 
I. PERSONNEL 
President-Stephens B. McGarity. 
Vice-Pres. & Gen'l Mgr.-Robert J. McaarltY. 
Secretary-Mrs, Jean Gradick. 

3. FACILITIES 
1,000 w. days; 1360 Itc. Non-directional. 
Operating schedule: 6'00 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Contracts: 40e. 
Affiliated with JIBS Radio Network. 

TIME RATES 
Rates effective January 8, 1959. 
Rates received January 23. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 18 5 

hr. hr. hr. min. min. 
1 time  45.00 27.00 15.00 13.00 8.00 

13 times  43.00 25.50 14.00 12.00 7.50 
26 nines._ 41.00 24.00 13.00 11.00 7.00 
52 times._ 38.00 22.00 12.00 10.00 6.50 
104 times._ 35.00 19.50 11.00 9.00 6.00 
156 times  30.00 17.1)0 10.00 8.00 5.50 
260 times._ 25.00 14.50 9.00 7.00 5.00 
312 times  20.00 12.00 8.00 6.00 4.50 

LOUISVILLE 
Jefferson County-Map Location F-6 

See SUDS consumer market map and data at begin-
ning of the State. 

min. 
3.50 
3.25 
3.00 
2.75 
2.50 
2.25 
2.00 
1.75 

WPEH 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 211 6160 5.00 
Peach Broadcasting Co.. Inc., Box 147, Louisville, 
Ga. 30434. Main 5-7248. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ottls G. Stephens. 

3. FACILITIES 
1,000 w. days; 1420 he, Non-directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15%. on time; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 31e, 4a. 4d, 5. 6a. 71e, 8. 
Rate Piotection: 10b, 1lb, 12b, 136, 146. 
Basic Rates. 22e, 23a, 24b, 28a, 29a. 
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Louisville-W P E H-Continued 
Contracte: 40a, 45, 46, 47e, 48. 
Comb.; Cont. Discounts; 61a, 61b, 61c, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MRS. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective  
Rates received May 26, 1961. 

Rev. (Ann.) ree'd November 6. 1961. 
6. SPOT ANNOUNCEMENTS 

1 min. 30 see. Time 
or less or less Signals 

1 time  4.00 2.50 2.00 
26 times.  3.50 2.20 1.75 
52 times  3.00 1.90 1.45 

104 times  2.60 1.65 1.20 
156 times    2.20 1.45 1.05 
260 times    1.90 1.25 .85 
312 times  1.60 1.15 .70 
624 times  1.50 1.05 .55 

1.000 times  1.35 1.00 .35 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 1/4 hr. 5 rah. 
1 time  30.00 18.00 10.00 6.00 

26 times  28.50 17.10 9.50 5.70 
52 times  27.00 16.20 9.00 5.40 
104 times ....... ____ 25.50 15.30 8.50 5.10 
156 times  24.00 14.40 8.00 4.80 
260 times  21.00 12.60 7.00 4.20 
312 times  18.00 10.80 6.00 9.60 
624 times  15.90 9.00 5.00 3.10 

1.000 times  12.00 8.00 4.00 2.50 

LYONS 
Toombs County-Map Location F-8 

See SUDS consumer market map and data at begin-
ning of the State. 

WBBT 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 211 6215 7.00 

Collins Corporation of Georgia, 389 N. Victory Drive, 
Lyons, Ga. 30436. Phones 526-8122 & 8123. 

Studio: North Victory Drive, 1 mile NW of U. S. 
Highway No. 1 and 280, Lyons, Ga. 

I. PERSONNEL 
President-Frank K. Graham. 
Vice-Pres. & Gen'l Mgr.-Joe Duggan. 
Commercial Manager-Millard Gana, Jr. 

2. REPRESENTATIVES 
Regional--C. K. Beaver Jr Associates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 5:30 am-11:05 p.m. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 400. 
Affiliated with MRS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/67-Reed 11/11/66. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 25e 50e 100x 200e 300+ 
1 min  3.00 2.50 2.25 2.00 1.75 1.50 
Limited to 100 words live copy or 1 minute tran-
scribed. 

8. PROGRAM TIME RATES 
PER WE: I ti 12 ti 25 ti 50+ 
5 min  6 5 4 3 
1/4 hr  9 8 7 6 
1/2 hr  15 14 13 12 
Consecutive and uninterrupted. 

MACON (6 AM; 2 FM) 
Bibb County-Map Location D-7 

Bee EIRDS consumer market map and data at begin-
ning of the State. 

WBML 
1940 

The Eastman Station 
muci 

Media Code 4 211 6270 2.00 
Middle South Broadcasting Co., Drawer B. 847 River-

side Dr., Macon, Ga. 31202. Phone 912-743-5454. 

I. PERSONNEL 
Gen'l & Coml. Mgr.-George W. Patton. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/2 time only (10 days). 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15b, 16. 
Basic Rates: 20b, 21a, 22b, 23a, 24c, 25e. 28a, 29a, 

32a. 33a. 
Contracts: 40a, 42b, 424, 440. 45, 46, 47a, 48, 49, 

50, 51a. 
Comb.: Cont. Discounts: 60a. 60e, 601, elb, 62b, 62(1. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with Eastman Network. 

TIME RATES 
No. 3 ES 6/15/69-Reed 5/14/69. 

I-Mon thru Sat 6-10 arn & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm & 7-10 pm. 
III-Mon thru Sat 5.6 am & 10 pm-midnight: Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: 1 ti 12 ti 18 ti 24 ti 
1 min  15.00 12.00 11.00 10.00 
30 sec  12.00 9.60 8.80 8.00 
10 sec  7.50 6.00 5.50 5.00 

SECTION II 
1 min.  13.00 11.00 10.00 9.00 
30 sec  10.40 8.80 8.00 7.20 
10 sec  6.50 5.50 5.00 4.50 

SECTION III 
1 min  11.00 10.00 9.00 8.00 
30 sec  8.80 8.00 7.20 6.40 
10 sec  5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
BEST BUY PLANS 

PER WE, EA: 
Plan A, 30 ti (15 I, 10 II, 5 III)  8 
Plan B, 15 ti (8 I. 5 II, 2 III)  10 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Not combinable with other weekly plans for added 
frenuencY. 

RATEHOLDER 
Minimum wkly sched of 6 1-min spots 6 am-mid Mon 
thru Sun necessary to maintain censen wk advertising. 

8. PROGRAM TIME RATES 
5 minutes-1-1/2x applicable 1-min rate. 

CONSECUTIVE WEEK DISCOUNT 
26 wks-4% 52 wks-8% 

WCRY 
1957 

e RIAIB 
Media Code 421 I 6325 4.00 
Middle Georgia Broadcasting Company, Lanier Plaza, 
Drawer 900. Macon, Ga. 31202. Phone 912-746-
6286. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ben G. Porter. Jr. 
Commercial Manac.v-Robert L. Spitler. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
250 w. days; 900 ke. Non-directional. 
Operating schedule: Sunrise-local sunset-

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3b, 4a. 44, 5, 6a, 70. 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 20a, Ma, 23a, 25a, 20, 28a, 29a. 
Contracts: 40a, 42b, 45, 46. 470, 48. 
Comb.; Cont. Discounts: 600, 610, 61b, 62b, 62e. 
Cancellation: 700, 70e, 71s, 73a. 
Affiliated with MRS Radio Network and NAS Radio 
Network. 

TIME RATES 
Rates effective January 27, 1964. 
Rates received June 19, 1964. 

6. SPOT ANNOUNCEMENTS 
1-minute: 
1 time  7.50 104 times  6.72 

26 times.______. 7.25 260 times  6 25 
52 timeo_______- 7.00 312 6.00 

20-seconds-70% of 1-minute rate. 
10-seconds-50% of 1-minute rate. 

7. PACKAGE PLANS 
(1-minute) 

Per week: 
10 announcements 60.00 20 announcements_ 100.00 
15 announcements 82.50 

Additional Discounts 
13 weeks____-... 10% 52 weeks.............  20% 
28 weeks  15% 

WDEN 
1967 

Media Code 4 211 6350 2.00 
Radio Macon, Inc., 127 First St., Macon, Ga. 31201. 

Phone 912-745-3333. 
STATION'S PROGRAMMING DESCRIPTION 

WDEN: Programmed for adults. 
3 min news every half hour. MUSIC: country music 
80%, current hits 70% and standards so%. NEWS 
10%: local. national, and international. Public af-
fairs, farm programming, and occasional editorials 
10%. 4 air personalities emcee entire operation. 
COMMERCIAL POLICY: 18 minutes per hour max-
imum. Air personalities available for remote broad-
casts, store openings, sale days, etc. Contact Repre-
sentative for further details. Rec'd 2/15/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Charles R. Witt. 
Commercial Manager-Fred Newton. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w.: 1500 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WDEN-FM. 

4. AGENCY COMMISSION 
15% time only; payable 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 21d, 22a, 23a, 24b, 25a, 28a. 

29a. 30, 32b, 33a. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47a. 48, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 60h, 601, 61a, 
Ma, 624. 

Cancellation: 70a, 70c, 710, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 

ES 8/28/67-Rec'd 2/23/68: 
6. SPOT ANNOUNCEMENTS 

lx ex 13e 26x 52x 104e 312e 
1 mln 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
5-Minute Newscasts-1-1/2x 1-min. 

WDEN-FM 
1968 

C 
Media Cede 4 211 6351 0.00 

Radio Macon, Inc., 127 First St., Macon, Ga. 31201. 
Phone 912-745-3383. 
STATION'S PROGRAMMING DESCRIPTION 

WDEN-FM: For programming from sunset-sign-off 
see WDEN programming description. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Charles R. Witt. 
Commercial Manager-Fred Newton. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 27.700 w.; 105.3 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.:   
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WDEN. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
See WDEN listing for coded regulations. 

TIME RATES 
ES Reed 7/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix ex 13e 260 52x I04x 3I2x 

1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.50 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
5 min-1-1/2x 1-min. 1/2 hr-lx 1-min. 
1/4 hr-4x 1-min. 1 hr-12x 1-min. 

WI BB 
1948 

Independent Negro 
Media Code 4 211 6380 9.00 
Peach State Broadcasting Co., Inc., 830 Mulberry 
St- Macon. Ga. 31201. Phone 912-742-2505. 
STATION'S PROGRAMMING DESCRIPTION 

WIBB: Programmed for middle Georgia Negro. 
MUSIC: rhythm and blues, gospel, popular and jazz. 
Summary of local Negro activities during community 
news 3 times daily. AP national and world news. 
Local air personalities all segments. Live, tape and 
et commercials interchangeable. SPORTS: twice daily 
M-Sat, plus occasional live sports coverage. Live 
educational programs of local area schools. Personality 
endorsements not permitted. Contact Representative 
for further details. Reed 7/17/67. 

I. PERSONNEL 
Pres. 8:. Gen'l Mgr.-Thomas H. Maxwell. 
Vice-Pres. & Sta. Mgr.-Donald C. Frost. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
South, Southwest-Dora-Clayton Agency. 

3. FACILITIES 
5,000 w. deys: 1280 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 3b, 3d, 4s, 4d, 71, 8. 
Rate Protection: 15b. 
Basic Rates: 200. 21b. 21d, 22a, 22b, 23a, 24b, 25a, 

26. 29a, 29a. 
Contracts: 40a. 41. 42a, 44e. 45, 46, 47a, 51c. 
Comb.: Cont. Discounts: 60a, 61e, 624. 
Cancellation: 71e. 72, 73a, 736. 
Prod. Services: 80. 81. 82. 

TIME RATES 
ES 3/1/67-Rec'd 2/1/67. 

6. SPOT ANNOUNCEMENTS 
1 min I min 

  7.50 
26 o............_....... 9.00 260 x  7.00 
52 x  8.50 312 x  6.50 
104 x  8.00 500 x  6.00 
30 sec: 80% of 1-min. 20-sec: 70% of 1-min. 
Different length spots not combinable to earn lower 
rate. 

8. PROGRAM TIME RATES 
Ix 26e 52e 104e 156e 260x 312x 

1 hour.... 75.00 70.00 65.00 60.00 55.00 48.00 41.00 
1/2 hour.... 45.00 42.00 39.00 36.00 33.00 28.00 23.50 
1/4 hour.... 30.00 28.00 26.00 24.00 22.00 18.00 14.00 
5 min  18.00 17.00 16.00 15.00 14.00 12.00 10.00 

WMAZ 
1922 

C 
Subscribe' to the NAB Radio Code 

Media Code 4 211 6435 1.00 
Multimedia Broadcasting Co., Box 5008, Macon, Ga. 

31208. Phone 912-746-7311. 
STATION'S PROGRAMMING DESCRIPTION 

1VMAZ: Programmed for general interest. 
AIR PERSONALITIES handle music, telephone au-
dience, participation games 5:30-11:45 am, 2:30-8 
pm, 7:30 pm-I2M. MUSIC: current hits 50% inter-
mixed with middle-of-the-road and standard 50%. 
FARM: 5 min report 5:45 am. Crop reports, tele-
phone markets, farm weather, interviews 12:15-12:30 
pm. NEWS: 5 min local 6 am, 7 am, 8:10 am, noon, 
1 pm, 5:30 pm. 11 pm. 10 min network on hour 8 
am-7 pm, Traffic and emergency on interrupt basis. 
7 man news crew, 7 mobiles. SPORTS: major league 
baseball, pro, college and high school football. Sports 
news 6:20-6:30 pm & 7:15-7:30 pm. Community in-
volvement includes salute and awards to institutions, 
civic leaders and students. Contact Representative for 
further details. Rec'd 4,'28/69. 

I. PERSONNEL 
General Manager-Albert H. Sanders, Jr. 
General Sales Manager-Elmo Simmons. 
Director of Administration-Richard Johnson. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
50,000 le. days. 10.000 w. nights; 540 itc. 

Directional-night only. 
Operating schedule: 5:30 am-midnight Mon thru Sat; 
7.00 am-midnight Sun. 

4. AGENCY COMMISSION 
15/0 time only; rendered on 1st. 

5. GENERAL ADVERTISING See eoded regulations 
General: is, 2a, lb. 30. 3d, 4a. 4d, 5, 6a, 8. 
Rate l'rotection: 10g, 12b, 13b, 14b. 
Basic Rates: 20a. 20b. 21a, 21d, 24e. 
Contracts: 40a, 41, 42a, 42c, 43, 440. 44b, 46, 50. 

51a, 51c. 
Comb.: Cont. Discounts: 60a, 62b. 
Cancellation: 700, 70e, 71a. 73a-
Prod. Services: 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 12 Elf 10/1/68-Reed 10/23/68. 

7. PACKAGE PLANS 
A-6:30-9 am & 4-7 pm. 
B-6-6:30 am & 9 am-4 pm. 
C-Sign-on-6 am & 7 pm-sign-off. 

MULTI-SPOT PLAN-1 MINUTE 
PER WE. EA: 1 ti 6 ti 12 ti 18 ti 24 01 
A   20.00 17.00 16.00 15.00 

_ 18.00 14.00 13.00 12.00 
  9.00 7.00 6.50 6.00 

10 sec: 50% of 1-mln. 
8. PROGRAM TIME RATES 
A-6:30 am-7 pm. 
B-7-11:30 pm. 
C-11:30 pm-6:30 am. 

CLASS A 
Ix 52e I04x 156e 260x 

1 hr  120.00 108.00 102.00 96.00 90.00 
1/2 hr  72.00 65.00 60.00 57.00 54.00 
1/4 hr  48.00 43.50 40.00 38.00 36.00 
5 min  30.00 27.00 2.5.50 24.00 22.50 

CLASS B 
1 hr  80.00 75.00 70.00 65.00 60.00 
1/2 hr  48.00 45.00 42.00 39.00 36.00 
1/4 hr  36.00 33.75 31.50 29.25 27.00 
5 min  20.00 18.75 17.50 16.25 15.00 

CLASS C 
1 hr  60.00 54.00 51.00 48.00 45.00 
1/2 hr  36.00 32.50 30.00 28.50 27.00 
1/4 hr  24.00 21.75 20.00 19.00 18.00 
5 min  15.00 13.50 12.75 12.00 11.25 
Spots and programs cannot be combined to lower pro-
gram rate. 

WMAZ-FM 

ire 
5.50 

1947 
Media Code 4 211 6436 9.00 
Multimedia Broadcasting Co.. Box 5008, Macon, Ga, 

31208. Phone 912-746-7311. 
I. PERSONNEL 
General Manager-Albert H. Sanders, Jr. 
General Sales Manager-Elmo Simmons. 
Director of Administration-Richard Johnson. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
ERP 65,000 w.: 99.1 mc. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 662 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; rendered on 1st. 

5. GENERAL ADVERTISING See coded regulations 
See WMAZ listing for coded regulations. 

TIME RATES 
ES 2/1/68-Reed 11/7/68. 

6. SPOT ANNOUNCEMENTS 
I MIN or 30 SEC: I x 500e 1060e 1500x 
Ea ...... _- .   3.00 2.75 2.50 2.00 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKLY SATURATIONS 

21 spots (1-mln/30-sec)- 45 
15 spots (5 1-min & 10 10-see) 25 
10 spots (5 1-min & 5 10-sec)  

PREFERRED ROTATION CONTRACT « 
3 spots per day, 7 days per wk, 1.40 
Minimum contract 13 weeks. 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 

WNEX 
1945 

Media Code 4 211 6490 6.00 
Macon Broadcasting Co., 2254 Rogers Place. Macon. 

Ga. 31204. Phone 912-745-3301. 

STATION'S PROGRAMMING DESCRIPTION 
WNEX: Programmed for young audience. 
MUSIC: top 40, rhythm and blues, pap, rock and 
roll. NEWS: 8 local newscasts per day, with on-the-
scene mobile coverage. World news from UPI and net-
work. Weather on hour and half hour. AIR PER-
SONALITIES featured sign-on-sign-off. SPORTS: 
• high school and college football and basketball live 
coverage, auto racing. Masters' Golf Tournament. 2 
sports programs daily. Contact Representative for 
further details. Itec'd 1/29/68. 

I. PERSONNEL 
Pres. & Gen't Mgr.-Alfred Lowe, Sr. 
Vice-Pres. & Sales Mgr.-Alfred Lowe, Jr. 
Vice-Pres. & Chief Engr.-Max F. Harper. 

2. REPRESENTATIVES 
McGavren-Guild-PGIV Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, la, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 22a, 230. 28a. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61b. 
Cancellation: 71a, 730. 
Affiliated with American Contemporary Network. 

TIME RATES 
ES 4/1/67-Rec'd 2/16/67. 

AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA: I ti 6 ti 13 ti 18 ti 24 ti 
1 wk  10.00 8.25 8.00 7.75 7.50 
13 wks  9.50 7.75 7.50 7.25 7.00 
26 wks  9.00 7.25 7.00 6.75 6.50 
52 wks ............. 8.50 6.75 6.50 6.25 6.00 
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Macon-W N E X-Continued 
A: I ti 6 tl 13 ti 18 ti 24 tl 
1 wk....--.......... 9.00 7.25 7.00 6.75 6.50 
13 wks................- 8.50 6.75 6.50 6.25 6.00 
26 8.00 6.25 6.00 5.75 5.50 
52 7.50 5.75 5.50 5.25 5.00 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Weeks do not have to be consecutive to earn discount. 
All lengths of spots are combinable. 

10. SPECIAL FEATURES 
News Capsules: Same rate applies as 1-minute spot 
announcement. 

MADISON 
Morgan County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WYTH 
1955 

Media Code 4 211 6545 7.00 
central Georgia Broadcasting Co.. Box 29, Bea-
con Heights, Madison, Ga. 30650. Phone 404-342-
1752. 

I. PERSONNEL 
Pres. or Sales Mgr.-James F. Small. 
General Manager-Annie Lee Small. 
Chief Engineer-Victor Leroy Johnson. 

3. FACILITIES 
l.Ouu w. days; 1250 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVELTISING See coded regulations 
General: la. 2a, 2b, la, 3b, 45, 5, On. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 25a, 26, 28e. 29a. 
Contracts: 40a. 44a, 46, 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation- 710, 72. 
Prod. Services: 82. 
Affiliated with KIM Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective October 1. 1964. 

Rates received October 2. 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti  3.00 2.50 52 ti  2.00 1.75 
13 ti  2.75 2.25 104 ti  1.75 1.50 
26 ti  2.30 2.00 208 or more ti 1.50 1.25 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 II  30.00 15.00 7.50 
13 ti  28.00 14.00 7.00 
26 ti    26.00 13.00 6.50 
52 ti  24.00 12.00 6.00 
104 ti  22.00 11.00 5.511 
208 or more ti  20.00 10.00 5.00 

MANCHESTER (1 AM; 1 FM) 
lieriwether County-Map Location B-6 

See SRDS consumer market map and data at been-
nine of the State. 

WFDR 
1957 

Media Code 4 211 6600 0.00 
Radio Manchester. Inc., Box 510, Hwy. 85, Man-

chester, Ga. 31816. Phone 404-846-3115. TWX 
7551-35. 

I. PERSONNEL 
%lee-Pres. & Gen'l Mgr.-Jack Whitehom. 
Sta. & Sales Mgr.-C. Fred McCurdy. 
Program Director-Mrs. Bonnie Gray. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1370 loc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3b, 3e, 3d, 4e. 4d, 5, 6a, 7b, 

8. 
Rate Protection: 10a, Ila, 12a, 135, 14e. I5a, 15b, 

16. 
Basic Rates: 20a, 20b, 21e. 21b. 21e, 22a, 22b, 23a, 

23b, 24b, 25a, 26, 28b, 28c, 30, 33b. 
Contracts: 40a, 41. 425. 42c, 43, 45, 46, 47e, 49, 51b. 
Comb.; Cont. Discounts! 60e. 60e, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with KISS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Zec'd 1/17/68. 
S. SPOT ANNOUNCEMENTS 

Ix 26x 520 164x 156x 26ffit 312x 
1 min..... ....... 3.00 2.75 2.60 2.40 2.25 2.00 1.75 
Spots and programs cannot be combined to obtain a 
lower rate: nor can programs of different. lengths be 
combined for the same purpose. 

7. PACKAGE PLANS 
1000 x  1.60 1500 x._  1.50 

8. PROGRAM TIME RATES 
Ix 26x 520 104x I56x 260x 3I2x 

5 min  10.00 9.00 7.50 6.00 5.00 4.00 3.50 
1/4 hr  17.50 16.00 14.50 12.50 10.00 8.00 6.00 
1/2 hr  25.00 22.50 20.00 17.50 15.00 13.50 12.50 
1 hr  40.00 35.00 30.00 25.00 20.00 17.50 15.50 

WFDR-FM 
1967 

Media Code 4 211 6601 8.00 
Radio Manchester. Inc., Box 510, Manchester, Ga. 

31810. Phone 404-846-3115. TWX 7551-35. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Jack Whitehorn. 
Sta. & Sales Mgr.-C. Fred McCurdy. 
Program Director-Mrs. Bonnie Gray. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
REP 29.290 tv.; 93.3 mc. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 488 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 20th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb. 2a, 2b, Is. 313. 3d, 4a, 4d. 5. 6a. 

7b, 8. 
Rate Protection: 10a. lla. 12a, 13a, 14a. 15b. 
Basic listes: 20a, 20b, 21b, 22a. 22b. 23a, 23b, 24b, 

25e. 26, 28s, 28c. 
Contracts: 40a, 42a. 42d. 43, 45, 46, 47e. 49, 51a, 

51b. 
Comp.; Cont. Discounts: 60a, 60c, 601. 62b, 62d. 
Cancellation: 70a, 70c, 71a. 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 

Rates are identical to W.0.1311 See that listing. 

MARIETTA (2 AM; I FM) 
Cobb County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WBIE 
1955 

R A113 

Media Code 4 211 6655 4.00 

Marietta Broadcasting Co., Inc., Box 491, 112-1/2 
Atlanta SL, Marietta, Ga. 30061. Phone 404-
428-0469. 
STATION'S PROGRAMMING DESCRIPTION 

Local news staff makes use of 3 two way 
radio equipped vehicles for on scene reporting. Voice 
actualities received from newsmen across state on 
reciprocal basis. Weather information received from 
ESSA weather bureau wire. Editorials broadcast 
aally. SPORTS: coverage includes sportscasts, high 
school and college football, high school basketball, 
pro soccer, and major stock car and Indianapolis 
auto races. Stock exchange reports broadcast twice 
daily, M-F. MUSIC: middle-of-the-road. Household 
vignettes broadcast regularly in mornings and after-
noons. Contact Representative for further details. 
Rec'd 7/19/67. 

I. PERSONNEL 
General Manager-James M. Wilder. 
Station Manager-Roger F. Allison. 

2. REPRESENTATIVES 
C. Otis Rawalt, Inc. 

3. FACILITIES 
10,000 w. days; 1080 kg. Directional. 
Operating schedule: Variable. EST. 

4. AGENCY COMMISSION 
15/(1 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4e, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11c, 12c. 13e. 14e, 15a, 15b. 
Basic Rates: 21a. 21b, 21d, 22b, 23a. 23b, 24b, 24e. 

25a, 26, 27, 28b. 28e. 30, 32b, 33d. 
Contracts: 40a, 41, 42a, 42e. 43, 44b, 45, 40, 470. 

515, 51c. 
Comb.; Cont. Diecounts: 60e. 60f, 601. 62d. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Pend. Services: 80. 81, 82. 
Affiliated with CBS. 

TIME RATES 
No. 4 Err 7/1/66-Ree'd 7/18/66. 

6. SPOT ANNOUNCEMENTS 
AM/FM COMBINATION RATES 

1 min  1.75 30 ...... 1.50 
Bought in combination earns frequency rate. 

7. PACKAGE PLANS 
WEEKLY DISCOUNT PLAN 

(Mon thru Sun) 
5 10 15 20 25 

Plan Plan Plan Plan Plan 
Per wk. ea 7.00 6.75 6.50 6.25 6.00 
20/30 seconds-75% of minute rate. 
10 seconds-50% of minute rate. 
Six months rate protection for continuous advertisers. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  75.00 45.00 30.00 22.50 15.00 
DISCOUNTS 

1.3x- 5% 52x-15% 156x-25% 
26x-10% 104x-20% 2601-30% 

(CR) 

W B I E-FM 
1959 

Media Code 4 211 6656 2.00 
Marietta Broadcasting Co.. Inc., P. O. Box 491, 

112-1/2 Atlanta St., Marietta. Ga. 30061. Phone 
404-428-0469. 

I. PERSONNEL 
General Manager-James M. Wilder. 
Station Manager-Roger F. Allison. 

3. FACILITIES 
ERP 3,500 w.; 101.5 me. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.-100 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on time only: nn cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WBIE listing for coded regulations. 
Sold in combination with WBIE. See that listing for 
rates. 

TIME RATES 
Rates effective September 26. 1959. (Card No. 1.) 

Card received December 2, 1959. 
6. SPOT ANNOUNCEMENTS 
1 minute  2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 or 

1 ti  20.00 12.50 7.50 
No time or frequency discounts. Minimum musical 
programs accepted 15 minutes; minimum announce-
ments accepted 1 minute. 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

1 ti  . 5.00 

WFOM 
1946 

Media Code 4 211 6:10 7.00 

Woofum, Inc., 165 S. Cobb Dr.. Marietta, Ga. 
30000. Phone 404-42R-319g. 
STATION'S PROGRAMMING DESCRIPTION 

WIrOf: MUSIC: top 40. Rec'd 10/19/67. 
I. PERSONNEL 
President-Albert L. Jones. 
Vice-Pres. & Gen'l Mgr.-J. A. Davenport III. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMIssiuN 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulation, 
General: is, 3a, 40, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 225, 22b, 23a, 25a, 286, 28c. 
Contracts: 40a, 426, 45, 46, 47a. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 73a. 
Affiliated with American Contemporary Network. 
Affiliated with KISS. 

TIME RATES 
Elf Reed 9/26/67. 

AA-Mon thru Fri 6-9 am & 3:30-7 pm; Sat 6 am-
2 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 

  5.00 3.80 
A   4.40 3.20 

8. PROGRAM TIME RATES 
1 hr 120 10 20 
1/2 hr  60 5 min. 10 
1/4 hr  30 

McRAE 
Telfair County-Map Location E-S 

See SRDS consumer market map and data at begin-
ning of the State. 

WDAX 
1957 

Media Code 4 211 6765 1.00 
Radio Telfair, Inc.. Box 247. Lumber City Hwy., 
McRae. Ga. 31055. Phone 912-867-6006, 867-6781, 

I. PERSONNEL 
Manager-Ernest Batchelor. 
Engineer-James Clegg, Sr. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
South-Harry I. Cannon Associates. 

3. FACILITIES 
1,000 w. days; 1410 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulatiets 
General: 3a, 3b, 4b, 4d. 5, 6a, 8. 
Rate Protection: lea. lla. 12a, 130, 14a. 
Basic Rates: 235. 24b, 28a. 
Contracts: 40a. 45, 48. 
Comb.: Cont. Discounts: 60e. 60k, 
Cancellation: 730. 
Affiliated with KBS. 
Member: Tobacco Radio Network. 

TIME RATES 
Elf 1/1/68-Rec'd 1/12/68. 

6. SPOT ANNOUNCEMENTS 
PER MO. EA: I min 30 see 10 see 
1 ti  1.50 1.00 .75 
100+   1.30 .80 .50 

8. PROGRAM TIME RATES 
FLED TIMES 

PER MO, EA: I hr 1/2 hr 1/4 hr 5 min 
1 ti  35.00 25.00 12.50 5.00 
4 ti  25.00 20.00 10.00 4.75 
25+   3.00 

METIER 
Candler County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WMAC 
1961 

Media Code 4 211 6820 4.00 

Howard C. Gilreath dba Radio Metter, ilex 238, S. 
Broad St.. Metter, Ga. 30439. Phone 685-2136. 

I. PERSONNEL 
General Manager-Jimmy Page. 
Program Director-Tommy Palmer. 

2. REPRESENTATIVES 
Hal Walton & Co., Inc. 

3. FACILITIES 
500 w. days; 1360 kg. Non-directional. 
Operating schedule: 5:30 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL RATE POLICY 
Affiliated with MSS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 15, 1961. 
Card received February 5, 1962, 

6. SPOT ANNOUNCEMENTS 
1 time  3.00 52 times  2.00 

13 tlmes 2.75 104 times  1.75 
26 times  2.50 260 times  1.50 

8. PROGRAM TIME RATES 
I hr. 1/2 hr. 1/4 hr. 5 min. 

1 time  45.00 30.00 15.00 6.00 
13 times  40.00 22.50 12.00 5.50 
20 times  35.00 15.50 8.50 5.00 
52 times  30.00 14.00 7.50 4.50 

154 times  25.00 11.00 5.50 3.75 
260 times  22.50 10.50 5.25 3.50 

MILLEDGEVILLE (1 AM; 1 FM) 
Baldwin County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WMVG 
1946 

subscriber to the NAB Radio Code 
Media Code 4 211 68758.00 
Michael T. Landy, Box 519, 1250 W. Charlton St., 

Milledgeville, Ga. 31061. Phone 452-2250. 452-
2259 

I. PERSONNEL 
Station Manager-Joe Boone. 
Commercial Manager-M. T. Landy. 

GEORGIA 
2. REPRESENTATIVES 
Southeast-Harry J. Cannon. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 kg. 

Non-directional. 
Operating schedule: 5:45 am-11:15 pm Mon thru Fri; 
6:00 am-11:05 pm Sat; 7:00 am-11:15 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; rendered on 1st. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. Sc. 40. 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 201), 21a. 
Contracts: 40a. 47a. 
Cancellation: 72, 73a. 
Prod. Services: 82. 
Affiliated with KBS and MISS Radio Networks. 
Member: Southeastern Kiteyee.Maa,rik5e/t6N8.etwork. 

Ef TIME RATES 

6. SPOT ANNOUNCEMENTS 
........... 1.85 

W M V G-FM 
1966 

Media Code 4 211 6876 6.00 
Michael T. Landy, Box 519, Milledgeville, Ga. 31061. 
Phone 452-2250, 452-2259. 

Studio: 1250 W. Charlton St., Milledgeville. Ga. 
I. PERSONNEL 
Commercial Manager-Michael T. Lundy, 
Station Manager-Joe S. Boone. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
ERP 3,000 w.; 102.3 me. Stereo. 
Operating schedule: 8:45 am-11:15 pm Mon thru Fri: 
noon-11:15 pm Sat & Sun. EST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5, fib, 7b, 8. 
Rate Protection: 10h, 11h. 12h, 13h. 14h, 16b. 
Basle Rates: 206. 220, 250. 
Centrada: 400. 470. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70a, 70e. 710, 72. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 

TIME RATES 

ES' Reed 8/12/66. 
6. SPOT ANNOUNCEMENTS 

lx 140 27x 515 10Ix 30Ix 50Ix 
1 min 3.85 3.75 3.60 3.40 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  50.00 35.00 22.50 17.75 10.00 
DISCOUNT 

52 or more programs  10% 

MILLEN 
Jenkier. County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WGSR 
1958 

Media Code 4 211 6530 1.00 

Jenkins Broadcrating System, Inc., Box 908, Millen. 
Ga. 30442, Phone 982-4142. 
STATItiN'S PROGRAMMING DESCRIPTION 

wasr.: Programmed for adults. Farm audience 6:30-
7:30 am & 12:30-1 pm includes market reports, farm 
news, county agent reports. Entertainment 7:30-11:15 
am includes 5 min newscasts, popular and comae 
music. Religious 11:15-noon. Includes taped religious 
broadcasts, gospel music. Entertainment 1-6 Dm in-
cludes two 15 min newscast, three 5 min newscasts 
and country, popular and rock and roll music. All 
block programs one hour each. Last 45 min of broad-
cast day mixture of country and popular standard 
music, sports news, local news, etc. Reed 7/13/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.--Jack LoPresti. 
Commercial Manager-Edwin H. Bass. 

3. FACILITIES 
250 w. days; 1570 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 20. 2b, 3a, 3b, 3c, 3d, 4b, 4d, 5, 13a, 7a, 

8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15a, 15b, 

15e, 16. 
Basic Rates: 20b, 21e. 21b, 2Id, 22b, 23a, 23b, 24b, 

24e, 25a, 26. 28b. 28c, 29a, 30, 32a, 33a, 
Contracts: 40e, 42d, 440, 44b, 45, 46, 470, 48, 49, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60g, 6011. 

601, 61a, 61b, 62b, 62d. 
Cancellation: 70a, 70e. 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
A limit of 4 commercial announcements permitted in 
any quarter-hour period. Double-spotting limited to 
an absolute minimum. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 11, 1958. 
Card received November 5, 1958. 

S. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I hr. 1/2 hr. 1/4 hr. 5 min. I min. 

1 time.... 50.00 30.00 15.00 7.00 8.00 
52 times.. 45.00 25.00 12.50 8.50 2.75 
104 times.. 40.00 22.50 11.00 6.00 2.50 
156 times.. 35.00 20.00 10.00 5.50 2.25 
260 times.. 30.00 18.00 9.00 5.00 2.00 
312 times.. 27.50 16.00 8.00 4.50 1.75 
500 times.. 25.00 14.00 6.50 4.00 1.50 
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GEORGIA 

MONROE 
Walton County-Map Location D-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WMRE 
1954 

Media Code 4 211 6985 5.00 

Walton Broadcasting Co., Box 191, 1133 W. Spring 
St., Monroe, Ga. 30655. Phone 404-267-2545. 

STATION'S PROGRAMMING DESCRIPTION 
WIIRE: 6 am-7:30 am program to rural and working 
audience with county agent, market reports, extension 
news and general farm information. 7:30 am-11 
am air personalities with popular music, housewife 
news and community information. 11 am-1 Dm farm 
news and country music. 1 pm-3 pm country music 
and community news. 3 pm-6 pm country music and 
community news. 6-7 pm gospel music program. 7-8 
pm semi-classical. 8-10:30 pm rock and roll all with 
air personalties serving rural market. Contact Repre-
sentative for further details. Rec'd 6/4/69. 

I. PERSONNEL 
President-Warren G. Gilpin. 
Station Manager-Joy E. Dial. 
Sales Manager-Verlyn Beaton. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1.000 w.; 1490 ke. Non-directional. 
Operating schedule; 6 am-10:30 pm. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 5, 6b, 8. 
Rate Protection: 15b. 
Contracts: 40a, 46. 
Cancellation: 70e. 
Prod. Services: 82. 
Affiliated with MBS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 7/1/69-Rec'd 6/4/69. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIME 

lx 250x 500e 750e 1000e 1500e 
1 min_  5.00 4.00 3.75 3.65 3.45 3.25 
30 sec  4.00 3.20 3.00 2.90 2.75 2.60 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
ROS 

PER WK, EA: 10 ti 20 ti 30 tl 40 ti 
1 min  4.00 3.75 3.65 3.45 
30 sec  3.20 3.00 2.90 2.75 
10 see: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  50.00 27.00 15.00 12.00 7.50 
52 x  45.00 25.00 11.50 7.50 6.00 

MONTEZUMA 
Macon County-Map Location C-7 

See SUDS consumer market map and 'ta at begin-
ning of the State. 

WMN , 
1911i 

Media Code 4 211 7040 1.00 
Macon County Broadcasting Co.. Box 511, Monte-

zuma, Ga 31063. Phone 912-472-8386. 

I. PERSONNEL 
Station Manager-Philip R. Jones. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
250 w. days; 1050 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4e, 4d. 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22e. 235, 24b, 28b, 29e. 
Contracts: 40e. 42a, 45, 96, 47e. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 70e. 70e, 71a, 73a. 

TIME RATES 
Rates effective November 1. 1962. (Card No. 2.) 

Rates received October 26, 1962. 
6. SPOT ANNOUNCEMENTS 

1 ti 13 ti 28 ti 39 ti 52 ti 104 ti 
1 min......._ 2.50 2.25 2.00 1.75 1.50 1.25 
30 sec  1.50 1.40 1.30 1.20 1.10 1.00 

7. PACKAGE PLANS -PLAN A- -PLAN B-
1 min 30 see 

PER WK: Ea Tot Ea Tot 
ti  1.75 8.75 1.30 8.50 

10 ti  1.25 12.50 1.00 10.01 
24 ti  1.12 26.88 .90 21.60 
Aboye packages may not be combined with regular 
spot purchases for frequency discounts. Package 
PLAN A and PLAN B do not qualify for discounts 
offered under Discounts. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti................-...... .... 30.00 20.00 10.00 5.00 
13 ti  28.00 18.00 9.00 4.80 
26 it  26.00 16.00 9.00 4.00 
39 t   24.00 14.00 7.00 9.50 
52 ti  22.00 12.00 6.00 3.00 
104 ti  20.09 10.00 5.00 2.50 

MOULTRIE (2 AM; 1 FM) 
Colquitt County-Map Location D-10 

See SUDS consumer market map and data at begin-
ning of the State. 

WMGA 
1939 

American Information Network 
Subscriber to the NAB Radio Code 

Media Code 4 211 7095 2.00 
John F. Pideock and Roy F. Zees. Box 549, Moultrie, 

Ga. 31768. Phone 912-985-1130. 
I. PERSONNEL 
General Manager-John F. Pidcock. 
Station Manager-Roy F. Zess. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Southeast-W. O. Jones, Inc. 

3. FACILITIES 
10,000 w. days, 250 w. nlghts; 1130 kc. Non-direc-

tional days, directional nights. 
Operating schedule: 5:30 axa -11:05 pm. EST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4o. 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b. 
Basle Rates: 20b, 21b, 22e. 23a, 24b, 25c, 26. 28e. 

28e, 290, 30. 33e, 
Contracts: 40e. 42d. 44a, 45, 46, 47a, 48, 51e. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 601, 61a, 61b. 
Cancellation: 70a, 70e, 71b, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 2/1/69-Bee'd 4/28/69. 
AAA-6-9:30 am. noon-1:30 pm & 4-6:30 pm. 
AA-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE-FIXED 

PER WK: I ti 6 ti 12 ti 18 ti 24 ti 30 ti 86 ti 
PER YR: lx 26e 52e I56x 3120 500e 1000e 
AAA  8.00 7.00 6.00 5.00 4.50 4.00 3.50 
AA.  7.00 6.00 5.00 4.00 3.50 3.00 2.50 

30 SECONDS-FIXED 
AAA  6.00 5.25 4.50 4.00 3.50 3.00 2.50 
AA.  5.25 4.50 4.00 3.50 3.00 2.50 2.00 

20 see: 60% of 1-min. 10 sec: 45% of 1-min. 
7. PACKAGE PLANS 

ROS MONTHLY-25%AAA, 75AA 
I min 30 see 20 see 10 see 

100 ti  300 250 180 135 
ROS WEEKLY-25%AAA, 75%AA 

50 ti  180 150 110 80 
LONG WEEKEND-SAT, SUN, MON, TUES 

40 ti  100 75 60 45 
8. PROGRAM TIME RATES 

CLASS AAA 
I x 20e 52x 156e 260x 

1 hr  75.00 60.00 50.00 40.00 30.00 
1/2 hr  50.00 35.00 30.00 25.00 20.00 
1/4 hr  25.00 20.00 18.50 16.00 13.50 
5 min  16.50 13.25 12.25 10.50 9.00 

CLASS AA 
1 hr  65.00 50.00 42.50 35.00 25.00 
1/2 hr  42.50 30.00 25.00 21.25 17.50 
1/4 hr  20.00 17.50 15.00 13.50 11.50 
5 min  14.00 11.25 10.00 9.00 7.75 

WMTM 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 211 7150 5.00 
Colquitt Broadcasting Co., Box 788. 2 miles S. E., 
Hwy. 33, Moultrie, Ga. 31768. Phone 985-1300. 

I. PERSONNEL 
Owner-Douglas J. Turner. 
Commercial Manager-N, B. Mills. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Atlanta-Busby. Finch and Woods. Inc. 

3. FACILITIES 
5.000 w. days; 1300 kc. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast 6 am-2 pm. 
For non-simulcast facilities see WMTM-FM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d. 5, 6a, 8, 
liste Protection: 15b. 
Basic Rates: 21d, 22b, 23a, 24b, 25a, 26, 28a. 
Contracts: 40a. 44a, 46. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 70e, 710, 
Affiliated with MBS. 

TIME RATES 
Rates etTectiVe January 1. 1966. 

Rates received February S, 1966.. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti  4.50 104 ti  3.00 
26 ti  4.00 208 ti  . 2.50 
52 ti  3.50 312 ti  2.00 

B. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 Li  12.50 7.50 104 ti  10.00 5.25 
26 ti  12.00 6.75 208 tL 9.00 4.50 
52 ti  11.00 6.00 312 ti..._._. 8.00 3.75 

WMTM-FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 211 7151 3.00 

Colquitt Broadcasting Co., Box 788, Moultrie, Ga. 
31768. Phone 985-1300. 

I. PERSONNEL 
Owner-Douglas J. Turner. 
Commercial Manager-N. B. Mills. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Atlanta-Busby, Finch and Woods, Inc. 

3. FACILITIES 
ERP 28,500 w.: 93.9 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 210 ft. above average terrain. 
Partial simulcast operation. Operated separately 2 
pm-midnight. For simulcast facilities see WMTM. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 5, 6a. 8. 
Rate Protection: 15b. 
Basle Rates: 21d, 22b, 23a, 24b, 25a, 26, 28e. 
Contracts: 40a, 46. 
Comb.: Cont. Discounts: Ola. 
Cancellation: 70e, 11e. 
Affiliated with Mutual Radio Network. 

TIME RATES 
Rates effective January 1, 1966. 
Rates received February 3, 1966. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti   4.50 104 ti......................._. 3.00 
26 tL.-   4.09 208 U.   2.50 
52 ti 3.50 312 tL   2.00 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 ti..____ 12.50 7.50 104 U.- 10.00 5.25 
26 tL____ 12.00 6.75 208 9.00 4.50 
52 U_____ 11.00 6.00 312 8.00 3.75 

10. SPECIAL FEATURES 
Newscasts: 5-minutes on the hour, 2.90 ea; headlines 
at :30. 

NASHVILLE 
Berrien County-Map Location D-9 

See SUDS consumer market map and data at begin-
ning of the State. 

WNGA 
1960 

Media Code 4 211 7205 7.00 
Hanson R. Carter, Box 645, State Hwy. 168, Nash-

ville, Ga. 31639, Phone 912-686-2001. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Hanson R. Carter. 

3. FACILITIES 
1,000 w. days; 1600 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulationl• 
General: la. 3b. 4e, 5, 6a. 8. 
Rate Protection: 10b, 1113, 12b. 13b, 14b. 
Basic Rates: 20a, 22b, 23a, 24a, 24b, 250, 26, 28a, 

29a. 
Contracts: 40a. 45, 47e. 48. 
Comb.: Cont. Discounts: 61a, 61b, 61c, 62e. 
Cancellation: 70e. 70c. 71a, 73e. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1960. 
Card received December 28. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 

hr. hr. hr. min. min. see. 
1 time  30.00 15.50 9.25 4.55 3.00 2.25 
13 times  29.25 15.05 8.80 4.45 2.95 2.20 
26 times._ 27.50 14.70 8.65 4.40 2.85 2.15 
39 times._ 26.75 19.35 8.40 4.35 2.75 2.10 
52 times  26.00 14.00 8.25 4.25 2.65 2.00 
65 times._ 25.25 13.65 8.00 4.15 2.55 1.85 
78 times  24.50 13.32 7.85 4.05 2.45 1.65 
104 times._ 23.75 12.67 7.45 3.85 2.35 1.45 
158 *frees._ 23.00 11.40 6.75 3.60 2.25 1.35 
208 times  20.00 10.10 6.00 3.30 2.10 1.25 
280 times  17.00 9.80 5.25 3.00 1.95 1.15 
312 times  14.50 7.50 4.50 2.65 1.75 1.00 

NEWNAN (2 AM; 1 FM) 
Comets County-Map Location B-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WCOH 
1947 

WCOH-FM 
1948 

Media Code 4 211 7260 2.00 

Newnan Broadcasting Co., Box 581, Boone Drive, 
Newnan. Ga. 30263. 

I. PERSONNEL 
Gen'l & Com'l Mgr.-James O. Hardin. Jr. 

2. REPRESENTATIVES 
Southeast-Bernard L Ocha Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 ke. 

Non-directional. 
Operating schedule: 6:00 am-11:15 pm weekdays; 7:00 
am-11:15 pm Sun. EST. 
FM FACILITIES 
ERP 330 w.; 96.7 me. 
Operating schedule: 6:00 am-11:15 pm weekdays; 7:00 
am-11:15 pm Sun. EST. 
Antenna ht.-193 ft. aboye average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. la. 40. 5, 0e. 7b, 8. 
Rate Protection: 10e. 11a, 12e. 13e, 14e, 15b, 16. 
Sieste hales: 20e. 21a, 21d, 22s. 22b. 23a, 24b, 25e, 

26, 27. 28e. 28e, 29a, 29b, 30, 31, 32b, 33e. 
Contracts: 40a, 91, 44b, 45, 46, 47e, 48, 49, 50, 51a, 

51c. 
Comb.: Cont. Discounts: 60a, 60d, 601, 61e, 62d. 
Cancellation: 70e. 70e, 71a, 72, 73e. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 

Eff 8/1/67-Rec'd 7/7/67. 
AA-Mon thru Sat 6:30-9 am. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
Ix 13e 26x 52x I04x I56x 260x 3I2x 500x 

AA   5.00 4.80 4.65 4.50 4.35 4.20 4.00 3.85 3.75 
A   4.00 3.80 3.65 3.50 3.35 3.20 3.00 2.85 2.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  40.00 22.50 12.50 7.50 
13 ti  18.00 21.28 11.78 7.13 
26 36.10 20.22 11.19 6.57 
52 ti  34.30 19.21 10.63 6.24 
104 ti    32.59 18.25 10.09 5.93 

WNEA 
1961 

Media Code 4 211 7315 4.00 
Radio Newnan, Box 405, 4 Jefferson St., Newnan. 

Ga, 30263. Phone 404-253-4711, 
I. PERSONNEL 
General Manager-Johnny Brown. 
Traffic Manager-Judy Gillian. 

3. FACILITIES 
500 w. days; 1300 ke. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. lb, 4b, 4d, 5, Ca, 7e, 8. 
Rate Protection: 15b. 
Basic Rates: 220. 22b, 23e, 24b, 25a, 26, 28a, 29e. 
Contracts: 40a. 400, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 75e. 73e. 
Affiliated with KBS Radio Niteetew,dork9. 

TIME RATES 
T/E9/68. 

NATIONAL AND LOCAL RAS SAME 
No. 2 Eff  

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

13 x  2.50 260 x  1.75 
2.40 312 x  1.65 

26 x  2.25 520 x  1.50 
52 x  2.15 750 x  1.40 

2.00 1000 x  1.25 115048 x.  
  1.90 

7. PACKAGE PLANS 
VOLUME PLANS-ROS 

100 ti per 1 mo  1.25 35 U. per 1 wk..  1.75 
8. PROGRAM TIME RATES 

1 hr 1/2 hr I/4 hr 5 min 
1 x  20.00 15.00 10.00 4.00 
13 x  19.00 14.00 9.50 3.90 
26 x  18.00 13.00 9.00 3.75 
52 x  17.00 12.00 8.50 3.50 
104 x  16.00 11.00 8.00 3.35 
156 x  15.00 10.00 7.50 3.30 
260 x  14.00 9.00 7.00 3.25 
312 x  13.00 8.00 6.50 3.00 

NORTH ATLANTA 
Fulton County-Map Location C-4 

See SUDS consumer market map and data at begin-
ning of the State. 

See Atlanta 
(including College Park, Decatur, East 
Point, North Atlanta, Smyrna) 

OCILLA 
Irwin County-Map Location D-9 

See SUDS consumer market map and data at begin-
ning of the State. 

WSIZ 
1961 

Subscriber to the NAB Radio Code 

Media Code 4 211 7370 9.00 
Sizzland Broadcasting Co., Inc., Box 186, Ocilla, Ga, 

31774, Phone 912-468-7427. 

I. PERSONNEL 
Monager-Charies R. Ridgeway, Jr. 
Operations Manager-Richard F. Cargile, 
Chief Engineer-E. F. 511tchell, Jr. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 
Harry J. Cannon Associates. 

3. FACILITIES 
5.000 w. days; 1380 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% net: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 3b, 40, 5, fia, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22b, 23e, 24a, 24b, 25a, 26, 28a, 25e. 
Contracts: 400, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60e. 61c, 626, 62e. 
Cancellation: 70a 70e, 71a, 73a. 
Affiliated with American Contemporary Network. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1963. (Card No. 1.) 
Card received March 4, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti  3.35 2.75 312 ti  1.85 1.45 
26 ti  3.20 2.55 365 ti  1.75 1.35 
52 ti  3.00 2.40 624 ti  1.65 1.25 
104 ti  2.60 2.10 936 ti  1.55 1.20 
156 ti  2.35 1.90 1240 lI  1.50 1.15 
260 II  1.95 1.60 1560 ti....- ..... 1.40 1.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  35.00 18.25 10.50 5.45 
13 ti  34.10 17.50 10.30 5.15 
26 tl   33.40 16.85 10.10 4.95 
52 ti  31.75 15.75 9.55 4.60 
104 ti  30.00 13.75 8.20 4.15 
156 It  27.30 12.50 7.20 3.95 
260 ti.- ...... 20.75 10.25 5.75 8.35 
312 ti  16.00 9.75 5.40 3.00 
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PERRY 
Houston County-Map Location D-7 

-See SRDS consumer market map and data at begin-
ning of the State. 

WPGA 
1956 

tit 
Media Code 4 211 7425 1.00 

Radio Perry, Inc., Box 109, Perry, Ga. 31069. Phone 
912-987-2980. 

I. PERSONNEL 
Pres. & Gen'! Mgr.-Lowell L. Register. 
Commercial Manager-John Lynn. 

2. REPRESENTATIVES 
Busby, Finch & Woods, Inc. 

3. FACILITIES 
1.000 w. days; 980 kc. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 40. 4e, 5, 6a, 7b, 8. 
Rate Protection: 156. 
Basic Rates: 200. 22b, 23a, 24a, 26, 28b. 
Contracts: 400. 46, 47a. 
Comb.: Cont. Discounts: 600. 62e. 
Cancellation: 71a, 73a. 
Member: Tobacco Radio Network. 

TIME RATES 

Rates received July 30, 1956. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 br. 5 min. 1 min. 
I time._ 60.00 30.00 15.00 7.00 4.00 

13 times.. 55.00 27.00 14.00 6.75 3.95 
26 times.. 50.00 25.00 13.00 8.50 3.90 
52 times.. 47.00 23.50 12.00 6.00 3.80 

104 times.. 45.00 22.50 11.00 5.75 3.60 
156 times.. 40.00 20.00 10.00 5.50 3.40 
260 times.. 30.00 17.50 9.00 5.35 3.20 
312 Urnes.. 25.00 15.00 &on 5.00 3.00 

QUITMAN 
Brooks County-Map Location D-I0 

Seo SRDS consumer market map and data at begin-
ning of the State. 

WSFB 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 211 7480 6.00 

ItB11 Broadcasting Co., Inc.. Box 632. Quitman, Ga. 
31643. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William F. Hoopes. 
Prog. Dir. & Bookkeeper-Martha .1. Holloway. 

3. FACILITIES 
250 w. days: 1490 ke. Non-directional. 
Operating schedule: 6:00 a.m. to 7:00 p.m. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 30. 3b, 4a, 4d, 5, 13a, 8. 
Rate Protection: 15b. 
Basle Rates: 205, 220. 23a. 24a, 25a, 26. 28a, 29a. 
Contracts: 40a, 42b, 47e. 48. 
Comb.: Cont. Discounts: 60k, 61a, 61b, 61e, 62b, (12e. 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with KBS. 
Member: Tobacco Radio Network. 

TIME RATES 

Rates effective November 9, 1961. 
Rates received September 30. 1958. 

O. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 
hr. 

1 time._ 50.00 
52 times._ 40.00 
104 times._ 35.00 
156 times.... 30.00 
260 times.... 26.00 
312 times.... 23.00 

hr. hr. min. min. 
30.00 17.00 8.50 5.00 
25.00 14.00 8.50 4.50 
21.00 12.00 6.00 4.25 
17.00 10.00 5.50 4.00 
14.00 8.50 5.00 3.75 
12.00 7.50 4.50 3.50 

ROCKMART 

Spot 
9.75 
3.50 
3.25 
5.00 
2.75 
2.50 

Polk County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WPLK 
1959 

CEO 
Media Code 4 211 7535 7.00 
Georgia Radio. Inc.. Box 192, Rockmart, Ga. 50153. 
Phone 404-684-7848. 
STATION'S PROGRAMMING DESCRIPTION 

WPLK: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
middle-of-the-road 60%; country 33%; religious 7%. 
NEWS: 5 min on hour and half hour. Newsbrief and 
weather at :15 3c :45, community news at :20 & :40. 
7:25-8 tun, noon-1 pm, 5-5:30 pm local, state, na-
tional and international. SPORTS: 3 local and 2 
network each day. Emphasis on local football, basket-
ball, and baseball plus little league and pony league 
baseball. TALK: telephone trade days 10:05-10:20 
am M-F. Reed 3/11/68. 

I. PERSONNEL 
President-L. E. Gradick. 
Program Director-Bob Flumphrles. 
Commercial Manager-Cliff Williams. 

3. FACILITIES 
500 w. days; 1220 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 6a, 8. 
Rate Protection: 10a, 110, 12a, 13a, 14a. 156. 
Baste Rates: 20a, 21a, 22a, 23a, 24b, 24e. 250. 280. 

29a. 
Contracts: 40a, 41, 44a, 46. 47a, 51e. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 70a, 70e, 71a. 
Affiliated with KBS Radio Network. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 5/8/68-Ree'd 5/13/68. 
6. SPOT ANNOUNCEMENTS 
PER YR: lx 520 260x 520x 1000x 
1 min_   3.00 2.75 2.50 2.25 1.75 
30 sec  2.25 2.20 1.75 1.50 1.25 

7. PACKAGE PLANS 
PER WK: 20 tl 40 ti 60 01 
1 min  41.25 75.00 90.00 
SO sec  30.00 54.00 67.50 
Pedraymoo.--1185705010-sec spots (to be used within 30 

8. PROGRAM TIME RATES 
Ix I3x 260 52x 104x 156x 260x 

1 hr  30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/2 hr  17.00 16.00 15.00 14.00 13.00 12.00 11.00 
1/4 9.25 8.75 8.25 7.75 7.25 6.75 6.25 
5 min  5.75 5.50 5.25 5.00 4.75 4.50 4.25 

ROME (4 AM; 1 FM) 
Floyd County-Map Location B-4 

Bee SRDS consumer market map and data at begin-
ning of the State. 

WIYN 
1962 

Media Code 4 211 7590 2.00 
WIYN Radio. Inc., Box 1311, Rome, Ga. 30161, 
Phones 404-234-6277, 0824. 
STATION'S PROGRAMMING DESCRIPTION 

WIYN: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
middle-of-the road 46%, country 46%. religious 8%. 
NEWS: network on hour and half hour. Headlines 
and weather at quarter hour. Local, state and network 
news at 6:45 am & 7:45 am. Noon-1 pm commentary, 
local, state, sports. M-S. 7 mobile units. SPORTS: 
network at :10 weekends, college football. TALK: 
talk programming with audience participation 2 hours 
daily, M-S. RELIGIOUS: Sun sign-on-noon & 1-2 
DM. Reed 2/27/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-L. E. Gradlek. 
Sales Manager-Terry Holderfield. 
News Director-Robert Scruton. 

3. FACILITIES 
500 w. days; 1360 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 6a, 8. 
Rate Protection: 10a, 11a, 12a, 13e, 14a, 15b. 
Basle Rates: 200. 21a, 22a, 230, 24b, 25a, 28a. 29a. 
Contracts: 40a, 41, 440. 46, 47a, 51e. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 70a, 70e. 71a. 
Affiliated with ABC Network Program Service Plan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 3/1/68-Ree'd 2/27/68. 
6. SPOT ANNOUNCEMENTS 
PER YR: lx 520 260x 520x 1000x 
1 min  3.00 2.90 2.75 2.50 2.00 
30 sec  2.25 2.20 2.00 1.80 1.50 

7. PACKAGE PLANS 
PER WK: 20 ti 40 tl 60 ti 
1 min  55.00 100.00 120.00 
30 sec  40.00 72.00 90.00 
PER MO: 150 10-second spots, to be used within 30 
days. 187.50. 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
1 x  40.00 22.50 12.50 7.50 
13 x  38.00 21.25 11.75 7.00 
26 x  36.00 20.00 11.00 6.50 
52 x  34.00 18.75 10.25 6.00 
104 x  32.00 17.50 9.50 5.50 
156 x  30.00 16.50 9.00 5.25 
260 x  28.00 15.50 8.50 5.00 
312 x  26.00 14.50 8.00 4.75 

WLAQ 
1947 

Media Code 4 211 7645 4.00 
Clark Broadcasting Corp., Box 228, Rome, Ga. 

30161. Phone 404-232-7767. 
STATION'S PROGRAMMING DESCRIPTION 

WLAQ: Programmed for adult and general audiences. 
MUSIC: 100% modern country music. NEWS: net-
work news and local headlines on hour, with network 
feature on half hour. Emphasis placed on local news 
with broadcasts at 7 am, 8 am, noon, and 6 pm. 
Also have special events and local public service. 
SPORTS: major league baseball, 25 college and local 
high school football games in fall, with coverage 
reports at 7:30 am, 12:15 pm, and 6:30 pm, with 
network sports on weekend. Contact Representative 
for further details. Rec'd 7/10/69, 

I. PERSONNEL 
General Manager-Tom Lloyd. 
Sales Manager-John Adams. 
News Director-Tony Gilleland. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Southeast-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1.000 w.; 1410 ke. Directional-night only. 
Operating schedule: 5:00-1:00 am. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 3a, 9a, 4d. 5, 6a, 7b, 8. 
ltate Protection: 10a, lia. 120, 130, 14a, 15b. 
Basic Rates: 20b, 21d, 22a, 22b, 23a, 24b, 25a, 28b, 

29b. 
Contracts: 40a, 95, 46, 47a, 50. 
Comb.; Cont. Discounts: 600. 610, 62d, 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 
Sold in combination with WGAU. Athens. 2 stations 
discount 5%. 

TIME RATES 
Eff  Reo'd 4/11/66. 

6. SPOT ANNOUNCEMENTS 
I mln 90 see I min 30 see 

1   8.00 6.00 208 5.60 4.20 
13 x.._........... 7.60 5.70 260 5.20 3.90 
26 ........ 7.20 5.40 312 4.80 9.60 
52   
104 o ....... 6.40 4.80 624 4.00 3.00 
156 o _... 6.00 4.50 1040 x.............. 3.00 2.50 

7. PACKAGE PLANS 
PER WK: I min 30 see I min 30 see 
10 5.00 4.50 25 3.25 2.75 
15 4.00 3.50 30 3.00 2.50 
20 ti  3.50 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti..   75.00 45.00 30.00 18.00 12.00 
13 71.25 42.75 28.50 17.10 11.40 
26 67.50 40.50 27.00 16.20 10.80 
52 63.75 38.25 25.50 15.30 10.20 
104 ti.   60.00 36.00 24.00 14.40 9.69 
156 ti  65.25 33.75 22.50 13.50 9.00 
208   52.50 31.50 21.00 12.60 8.40 
260 ti 40.75 29.25 19.50 11.70 7.80 
312 ti  7.40 

Media Director 
Says SRDS 

Catalogs Are 

"Timely and Accurate" 
An agency media director writes: 

"The tremendous scope and 
changing nature of the informa-
tion required for media selection 
places severe limitations on the 
usefulness of personal media files. 

"Every day my desk is swamped 
with new literature. I can't pos-
sibly read all of it or file it away. 
And in some cases within a month 
the literature may be old and not 
usable. 

"That is why I'm a regular 
subscriber to SRDS catalogs. I 
constantly use the SRDS catalogs 
and keep them here on my desk 
at all times. They are timely and 
accurate, well organized and con-
cise. The hundreds of Service-
Ads in the SRDS catalogs are 
factual and current, they give me 
the information I need, when I 
need it most. 

"Just imagine the confusion 
that would result if all the infor-
mation in the SRDS catalogs was 
sent individually to the media 
buyers - the time consumed in 
looking for what I had to know 
would start me wondering 
whether it DID pay to advertise." 

G3013-5/5 

GEORGIA 
WRGA 

1929 

C 
Subscriber to the NAB Radio Code 

Media Code 4 211 7700 7.00 
Rome Broadcasting Corp., Box 1187. Rome. Ga. 

30161. Phone 404-232-9742. 
I. PERSONNEL 
Pres. & Gen'! Mgr.-Mather Payne. 
Secretary-Charles Smithgall. 
Sales Manager-"Cap" flicks. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Atlanta-Bernard I. Ochs. Co. 

3. FACILITIES 
5.000 w.; 1470 ke. Directional-night only. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0: monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 2b, la, 3b, 3e, 3d, 40, 4d, 5, 6a, 

7b. 8. 
Rate Protection: 106, 11b, 12b, 13b, 14b, 15b. 
Basle Rates: 20a, 21a, 21e, 22b, 23a, 24b. 24e, 250, 

27, 28a, 29a, 30. 32b. 
Contracts: 400, 41, 42e, 42e, 43, 44a, 44b, 45, 46, 

47e, 48, 49, 51e. 
Comb.; Cont. Discounts: 60a, 01e. 62d. 
Cancellation: 70a. 70e, 710, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS. 

TIME RATES 
Eff 10/1/68-Itee'd 10/7/68. 

AA-6-9 am, noon-1 pm, 4-6 pm & within news 
programs. 
.A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 520 I04x 260x 912x 624x 936x 
1 min 7.00 6.75 6.50 6.25 6.00 5.75 5.50 
30 sec 5.00 4.75 4.50 4.25 4.00 3.75 3.50 

CLASS A 
1 min 6.00 5.75 5.50 5.25 5.00 4.75 4.50 
30 sec 4.50 4.25 4.00 3.75 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
CLASS AA 

lx 52x 104x 260x 912x 624X 
1 hr  75.00 70.00 65.00 60.00 55.00 50.00 
1/2 hr  45.00 42.00 39.00 36.00 33.00 30.00 
1/4 hr  30.00 27.50 25.00 22.50 20.00 17.50 
5 min.  12.00 11.50 11.00 10.50 10.00 9.50 

CLASS A 
1 hr  60.00 55.00 50.00 45.00 40.00 35.00 
1/2   40.00 37.00 34.00 31.00 28.00 25.00 
1/4 hr  25.00 22.50 20.00 17.50 15.00 12.50 
5 min  10.00 9.50 9.00 8.50 8.00 7.50 

WROM 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 211 7755 1.00 
Coosa Valley Radio Co., Box 1546. Rome, Ga. 30161. 
Phone 404-232-0833. 
STATION'S PROGRAMMING DESCRIPTION 

WROM: Programmed for adults and young adults. 
Emphasis on local news and public affairs. NEWS 
20%: 10% local and area, 8% national and inter-
national, 2% business and weather. Editorials, dis-
cussion programs. News on hour, 30 min at noon, 
15 min at 7 am, 8 am, 5 pm. 5 min other times. 
Headlines on half hour. 2 newsmen, 2 mobile units, 
wire and audio services, state network. MUSIC 75%: 
popular music, current hits, middle-of-the-road, 
snowtunes, standards. SPORTS: 3 capsules daily. 
weekend wrap-up, college football, golf, auto races. 
FARM: 1 hour daily M-F features markets, county 
and state reports, local farm news. Features include 
swap show, interviews, household, community, calen-
dars, contests. Contact Representative for further 
details. Rec'd 8/17/67. 

I. PERSONNEL 
Pres. h Gcn'i Mgr.-Charles Doss. 
Sta. & Sales Mgr.-Ben Lucas. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
1.000 w. days; 710 kc. Non-airectionsi. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simuleast facilities see 
WROM-FM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a. 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10a, 12e, 14a, 15a. 
Basic Rates: 20b, 21b, 21d, 22b, 23a, 246, 24e, 2513„ 

26. 280. 29a. 
Contracts: 40a, 41, 43. 440. 45, 46, 47a, 48, 50, 51a. 

51e. 
Comb.: Cont. Discounts: 601. 610. 
Cancellation: 700, 70e. 71a, 73b. . 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 5/1/69-Ree'd 6/30/69. 
AM/FM COMBINATION 

AA-Mon thru Sat 7-9 am; Mon thru Fri 3:30-5:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: lx 520 104x 260x 520x 1000x 
1 min  4.50 4.25 4.00 3.75 3.50 3.00 
30 sec  3.50 3.40 3.25 3.00 2.75 2.50 

CLASS A 
1 min.  3.50 3.40 3.25 3.00 2.75 2.50 
30 sec  2.50 2.25 2.00 
10 see: 1/2 the 30-sec lx rate. 

7. PACKAGE PLANS 
MONTHLY PACKAGE 

(to be used within 30-days) 
50 ti-260x rate. 150 ti-1000x rate. 
100 ti-520x rate. 

WEEKEND PACKAGE 
(Noon Sat-11 pm Sun) 

10 ti-520x rate. 20 U-10001 rate. 
(This listing continued on next page) 
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Rome-W R 0 M-Continued 
8. PROGRAM TIME RATES 

CLASS AA 
PER YR: lx 52x I04x 260x 5200 1000x 
1/4 hr__  18.00 17.00 16.00 15.00 14.00 12.00 
5 min. _ 9.00 8.50 8.00 7.50 7.00 6.00 
2 min.  6.75 6.40 6.00 5.65 5.25 4.50 

CLASS A 
1 hr  35.00 34.00 32.50 30.00 27.50 25.00 
1/2 hr.._   21.00 20.40 19.50 18.00 16.50 15.00 
1/4 hr  14.00 13.60 13.00 12.00 11.00 10.00 
5 min.  7.00 6.80 6.50 6.00 5.50 5.00 
2 min.  5.25 5.10 4.90 4.50 4.10 3.75 

WROM-FM 
1966 

Subscriber to the NAB Radio Code 

Media Code 4 211 77569.00 
Coosa Valley Radio Co., Box 1546, Rome, Ga. 30161. 
Phone 404-232-0833. 

STATION'S PROGRAMMING DESCRIPTION 
WROM-FM: Programmed for adults and young adults. 
Simulcast until AM sign-off. Music continues with 
popular music until 7 pm. M-F request program pri-
marily of general popular music, rock until 11 pm 
with 2 min local, national and international news 
every 30 min. Sat night music: popular, standards, 
swing, big bands until sign-off. Sun night music: 
general popular music. 01m music, showtunes, stand-
ards with 2 min news every 30 min. Contact Repre-
sentative for further details. Rec'd 2/19/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Charles Doss. 
Sta. & Sales Mgr.-Ben Lucas. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
ERP 3.000 w.; 97.7 mc. Stereo. 
Operating schedule: 6 am-11 pm. EST. 
Partial simulcast operation. Operated separately local 
sunset.I1 pm. For simulcast facilities see WROM. 

4. AGENCY COMMISSION 
None; all rates Oct to station. 

5. GENERAL ADVERTISING See coded regulations 
See WROM listing for coded regulations. 
Sold in combination with WROM. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Elf 5/1/69-Rec'd 6/30/69. 
B-7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 52x I04x 260e 520x 1000x 
1 min.  3.00 2.90 2.70 2.50 2.25 2.00 
30 2.25 2.20 2.05 1.85 1.70 1.50 
10 sec: 1/2 the 30-see lx rate. 

8. PROGRAM TIME RATES 
Ix 52e 1041 260e 520x 1000X 

1 hr  30.00 29.00 27.00 25.00 22.50 20.00 
1/2 hr  18.00 17.40 16.20 15.00 13.50 12.00 
1/4 hr  12.00 11.60 10.80 10.00 9.00 8.00 
5 min.  6.00 5.80 5.40 5.00 4.50 4.00 
2 min.  4.50 4.35 4.05 3.75 3.40 3.00 

ROSSVILLE 
Walker County-Map Location A-3 

See SRDS consumer market map and data at begin-
ning of the State. 

See Chattanooga, Tenn. 
(including Lookout Mountain, Tenn., and 
Rossville, Ga.) 

SANDERSVILLE 
Washington County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WSNT 
1916 

Media Code 4 211 7810 4.00 
Radio Station WSNT, Inc., Box 150, Sandersville, 

Ga. 31082. Phone 552-5182, 3. 
I. PERSONNEL 
Manager-James Whaley. 
Program Director-Ray Smith. 
Engineer-BI 11 Evans. 

2. REPRESENTATIVES 
Gene Bolles Company. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 hr. 

Non-directional. 
Operating schedule: 6 am-10 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, 6a, 7b, 

8. 
Rate Protection: 15b. 
Baste Rates: 20b. 21a, 21b. 21d, 22e, 22b, 23a, 23b, 

24e. 26, 28b, 28e, 29a, 29b, 30. 33a. 
Contracts: 40a, 42a, 42e. 44a, 44b, 45, 46, 47a, 48, 

50. 51e. 51b. 
Comb.: Cont. Discounts: 60a, 60e. 61e. 62a, 622. 
Cancellation: 70b. 70d, 71a, 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network, Tobacco 
Radio Network. 

TIME RAIES 
Rates effective December 1, 1980. 
Rates received November 21. 1960, 

6. SPOT ANNOUNCEMENTS 
PEic WIC: 
5 ti  5.80 20 U.  4.00 
10 ti  4.75 30 ti  3.50 
15 ti  4.50 50 U.  2.50 
20 or 30 seconds-75% of applicable I-minute rate. 
8 or 10 second ID's-50% of applicable 1-minute 
rate. 

SAVANNAH (7 AM; 2 FM) 

(including Garden City) 
Chatham County-Map Location 11-8 

See SltDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city ate consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
In the area. 

WBYG 
1946 

SAVANNAH 

Media Code 4 211 7865 8.00 
Space Broadcasting, Inc., Bor 943, DeSoto Hotel. 

Savannah, Ga, 31402. Phone 912-232-4182. 
I. PERSONNEL 
Pres. & lien»! Mgr.-Carter C. Peterson. 
Commercial Manager-Robert W. Ward. 
Operations Manager-Al Jennings. 

3. FACILITIES 
1,000 w. day,: 1450 he. Non-directional. 
Operating schedule: 5:45-12:10 am weekdays; 7:30-
12:10 am Sun. EST. 

4. AGENCY COMMISSION 
15%, no cash discount. No commission on talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e. 3d, 9a, 5, 6e. 7b, 8. 
Bate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b, 

15e. 
Basic Rates: 20b, 22a, 23a, 24a, 24b, 24c, 28a, 28e. 

2.9a. 30, 31, 32a. 
Contracts: 40a, 41, 42b, 42d, 44a, 44b, 46, 48, 51b. 
Comb.; Cont. Discounts: 60a, 60e. 60d, 60g, 601, 61a, 

61b. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MISS Radio Network. 

TIME RATES 
Rates effective May 1, 1956. 
Rates received April 30, 1956. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 ....... - ........... 5.50 104 U.__ 4.50 
26 ti  5.09 260 ti.  _ 4.25 
52 U.  4.75 312 tL  4 00 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

(Run of Schedule) 
12 ti 18 ti 24 ti SO ti 

Per wk  ... 48.00 67.50 84.00 97.50 
8. PROGRAM TIME RATES 

1 hr 
1 Li 60.00 
26 ti  54.00 
52 tL .......... ...... _   51.00 
104 ti  48.00 
260 LI    45.00 
312 ti.. ..... ........   42.00 

WEAS 

1/2 hr 1/4 hr 5 min 
36.00 24.00 12.00 
32.00 21.00 10.50 
30.00 20.00 10.00 
28.00 19.00 9.80 
27.00 18.00 9.00 
25.00 16.00 8.50 

1950 

SAVANNAH 

Media Cede 4 211 7920 1.00 
WEAS, Inc., P. 0. Box 8346, 128 W. Taylor St., 

Savannah, Ga. 31402. Ad 4-7264. 
I. PERSONNEL 
Chairman of the Board-E. D. Rivers, Jr. 
General Manager-N. H. (Lefty) Lindsey. 
Chief Engineer-J. Allen 13n:inner. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
Stars, Inc. 

3. FACILITIES 
5,000 w. days; 900 he. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b, 16. 
Basle Rates: 20b, 210. 21b, 21e. 22a, 22b, 23a, 23b, 

24b, 25a, 26, 20e. 29a, 30, 31, 32a, 32b, 33a. 
Contracts: 40a, 41, 42b, 422. 93, 44a, 45, 46, 471, 

48, 49, 50, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 69e, 602, 60g, 601, 61a, 

61b, 625. 62d. 
Cancellation: 70a, 20e. 71b, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American FM Network. 
Member: The Dee Rivers Group and Dee Rivers 
Georgia Group. 

TIME RATES 

Rates received January 31. 1951. 
hevisions received April 3, 1953. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
i hr. 1/2 nr. 1/4 hr. 5 min. 1 min. 35 sec. 

1 time  76.50 45.90 25.50 12.75 8.95 6.40 
26 times._ 72.70 43.55 24.25 12.05 8.65 6.20 
52 times  68.85 41.20 22.45 11.50 8.30 5.90 
65 times  64.95 39.00 21.70 11.00 8.00 5.65 
130 times  61.20 30.75 20.40 10.40 7.70 5.30 
156 tintes  57.35 34.40 19.00 9.95 7.35 4.95 
260 times  53.55 33.00 17.65 9.40 7.00 4.80 
312 times  49.70 29.85 16.10 8.90 6.65 4.25 
520 times   45.90 27.55 ir 30 8.45 6.30 3.95 

7. PACKAGE PLANS 
1 minute:  Per week  
Weekly: 13 who. 26 who. 52 who. 
6 times  48.00 43.50 39.00 

12 times  87.00 78.00 69.00 
18 times  117.00 103.50 90.00 
24 times  138.00 120.00 101.00 
36 times  180.00 153.00 126.00 

10. SPECIAL FEATURES 

5 minute newscasts: 
 Per week  
13 wks 26 wks. 52 wks. 

15 times  165.00 146.25 127.50 
25 times  243.75 212.50 181.25 
50 times  425.00 362.50 300.00 

WNMT 
1968 

GARDEN CITY 

R AB 

Media Code 4 211 7950 8.00 
WNMT Radio, Box 7042, Garden City, Ga, 31408. 
Phone 912-234-5124. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Christopher F. Watkins. 
Vice-President-Paul Fred Woods, Sr. 
Program Director-Maurice E. Watkins. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1,000 w.; 1520 Ile Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3d, 4a, 4d, 5, 613, 7b. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21b, 220, 24b, 25e, 28a, 20e. 29h, 

30, 33a. 
Contracts: 40a, 42a, 42e. 43, 44a, 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601, 610. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf  Rec'd 5/13/69. 
AA-Mon thru Fri 6-10 am & 3-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK, EA: I ti 10 ti 15 ti 25 ti 35 ti 
1 min.  12.00 10.00 9.00 8.00 7.00 
20/30 sec  9.60 8.00 7.20 6.40 5.60 

CLASS A 
1 min  10.00 8.00 7.00 6.00 5.00 
20/30 sec  7.60 6.00 5.00 4.00 3.00 

DISCOUNT 
26 wk-4% 52 wk-10% 

WSAV 
1939 

SAVANNAH 

The Eastman Station 
Media Code 4 211 7975 5.00 
WSAV, Inc., Broadcasting Center, 1430 Eut Victory 

Dr.. Savannah, Ga. 31404. Phone 012-236-0303. 
TWX 912-354-7829. 

I. PERSONNEL 
Pres. & lien'l Mgr.-Flarben Daniel. 
Vice-Pres. & Oper. Mgr.-Meredith E. Thompson. 
Commercial Manager-Duane A Hatch. 

2. REPRESENTATIVES 
Robert E. Eastman se Co., Inc. 

3. FACILITIES 
5,000 w.: 630 he. Directional-night only. 
Operating schedule: 5:30-12:05 am EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, lb, 3a, 3d, 4a, 42. 5, 60, 713, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 16. 
Basle Rates: 20a. 21a, 21d, 22s, 22b, 23e. 24a, 24e. 

25e. 26. 28a. 290, 32b, 332. 
Contracts: 40a, 41, 42a, 43, 45, 46, 97e, 48, 49, 5r, 

51a, 51b. 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 60h, 601, 61e. 

62b, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

(*) Five minute program units 30 seconds. 
Political broadcasts: Regular rates apply. WSAV 
does not sell commercial spot announcements, as such, 
for political broadcasts. Contact station for detailed 
policy outline. 
Affiliated with NBC Radio Network and The East-
man Network. 
These national rates entitle advertiser to best positions 
and preempt local accounts. 
One-year contracts will be accepted for the purpose 
of earning frequency or term discounts. 

TIME RATES 
No. 8 Elf 6/1/68-Rec'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
I-Mon thru Sat 5:30-9:30 am. 
II-Mon thru Sat 3-7 pm. 
1II-Mon thru Sat 9:30 am-3 pm; Sun all day. 
IV-Daily 7 pm-midnight. 

SECTION I 
PER WK: 1 ti 12 ti 18 ti 
1 min  20.00 17.00 15.00 
30/20 se   16.00 13.60 12.00 
10 sec  10.00 8.50 7.50 

SECTION II 
1 min  18.00 15.00 13.00 
30/20 sec  14.40 12.00 10.40 
10 sec  9.00 7.50 6.50 

SECTION III 
1 min  16.00 14.00 12.00 
30/20 see  12.80 11.20 9.60 
10 sec  8.00 7.00 6.00 

SECTION IV 
1 min  10.00 9.00 8.00 
30/20 sec  8.00 7.20 6.40 
10 see  5.00 4.50 4.00 

24 ti 

11.00 
8.80 
5.50 

7.00 
5.60 
3.50 

8. PROGRAM TIME RATES 
(5:30 am-7 pm) 

Ix 13x 26x 52x I04x 2600 
1 hr  125.00 120.00 115.00 110.00 105.00 100.00 
1/2 he  75.00 72.00 69.00 66.00 63.00 60.00 
1/4 hr  50.00 48.00 46.00 44.00 42.00 40.00 
10 min._ 37.50 36.00 34.50 33.00 31.50 30.00 
5 min  25.00 24.00 23.00 22.00 21.00 20.00 

(7 pm-midnight) 
1 hr  80.00 76.00 72.00 68.00 64.00 60.00 
1/2 hr  48.00 46.00 43.00 40.00 38.00 36.00 
1/4 hr  32.00 30.00 29.00 27.00 26.00 24.00 
10 min  24.00 23.00 22.00 20.00 19.00 18.00 
5 min  16.00 15.00 14.50 14.00 13.00 12.00 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 

RATEHOLDER 
Minimum wkly sched of 6 1-min spots 5:30 am-mid-
night lion thru Sun necessary to maintain consec wk 
discounts (or, spots equivalent in length and weekly 
frequency to the existing schedule). 

WSGA 
1956 

SAVANNAH 

Subscriber to the NAB Radio Code 

Media Code 4 211 8030 8.00 
Coastal Broadcasting, Inc., 409 E. Liberty SL, Savan-
nah. Ga.. 31401. Phone 912-233-8807. 8. 

I. PERSONNEL 
President & Gen'l Mgr -Donald R. Jones. 
Vice-Pres. & Com'l Mgr.-John M. Williams. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,051.1 w. days. 250 vr. nights; 1400 he. 

Non-directional. 
Operating schedule: 24 hours daily Tues thru Sun; 
midnight-6 am Mon. EST. 

4. AGENCY COMMISSION 
15% on net time and talent only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 4a, 42, 5. 66, 7b, 8. 
Rate Protection: 12b. 
Basle Rates: 220. 23a, 24b, 28a. 
Contracts: 40e, 420, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 60e. 60k, 61a, 61b, 62b, 

62e. 
Cancellation: 700. 70e, 710. 730. 
Affiliated with American Contemporary Networlt. 

TIME RATES 
No. 4 Elf 10/1/68-Itec'd 8/30/68, 

AA-Mon thru Fri 6-10 am & 3-6 pm. 
A-All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK, EA: I ti 12 ti 18 ti 24+ 
12.00 11.00 10.00 

20/30 sec .....11.20 9.60 8.80 8.00 
CLASS A 

1 min  12 00 10.00 9.00 8.00 
20/30 sec  9.60 8.00 7.20 6.40 
10 see: 50% of 1-min. 
1 minute and 20/30 seconds combinable, 10 seconds 
not combinable. 

10. SPECIAL FEATURES 
5-min news-1-1/2x 1-min rate. 

DISCOUNTS 
26 wk within 52 wk-4% 52 consec wk-10% 

WSOK 
1946 

SAVANNAH 

DORE & ALLEN, INC. 

e 
A Speidel Station 

Media Code 4 211 8085 2.00 
WSOK, Inc., Box 1288, 24 W. Henry, Savannah, 

Ga. 31402. Phone 912-233-1179. 
STATION'S PROGRAMMING DESCRIPTION 

WSOK: Programmed for Negro listener. 
MUSIC: popular, rhythm and blues, jazz and gospel. 
AIR PERSONALITIES handle all segments and 
taped commercials by them are Interchangeable. 
NEWS: on hour every hour. Community news on 
half hour. Involved in community activities such as: 
March of Dimes, United Fund, Christmas Baskets, 
etc. Teenage and college board work with staff on 
Programming and produce their own programs. Snorts 
and special events programs when they pertain to 
audience served. Personal appearances made by per-
sonalities at record hops, store openings, remote 
boardcasts. etc. Contact Representative for further 
details. Rec'd 11/29/67. 

I. PERSONNEL 
General Manager-Don Ferguson. 
Chief Engineer-Bill Kinsey. 
Program Director-Brooks Hayward, 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
South. Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days; 1230 Ite. Non-directional. 
Operating schedule: 24 hours daily, except 1:00-5:00 
am Mon EST. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb 2b, 3a, 3b, 3e, 3d, 40, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22h, 23a, 240, 24b, 24c, 250. 

26, 27, 280, 20e, 29a, 33b. 
Contracts: 40a, 41, 42b, 440, 44b, 45, 46, 475, 51b. 
Comb.: Cont. Discounts: 60d, 60f, 60h, 601. 
Cancellation: 70a, 70e, 71s, 72, 73a, 73b. 
Prod. Services: 80. 
Frequency and l'ackage Spots are not combinable far 
additional discounts. 
Member: Speidel Broadcasters. Inc. 

TIME RATES 
No. BI Elf 7/1/68-Itee'd 6/3/68. 

AAA-Mon thru Fri 6-9 am. 
AA-Mon thru Fri 4-7 pm; Sat 6-9 am. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AAA 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 30 tl 
1 wk  13.00 11.50 10.00 9.50 9.00 8.50 
7 vac  12.50 11.00 9.50 9.00 8.50 8.00 
13 wIL  12.00 10.50 9.00 8.50 
26 ole  11.50 10.00 8.50 8.00 7.50 7.00 
52 wk.  11.00 9.50 8.00 7.50 7.00 6.50 
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Savannah-W S 0 K-Continued 
CLASS AA 

PER WK: t tl 6 ti 12 ti 
1 wk  10.00 9.00 8.00 
7 wk  9.50 8.50 7.50 
13 wk.  9.00 8.00 7.00 
26 ult.  8.50 7.50 6.50 
52 ult.  8.00 7.00 6.25 

CLASS A 
1 wk  8.00 7.50 6.50 
7 uk  7.50 7.00 6.00 
13 wk.  7.00 6.50 5.75 
26 ult.  6.50 6.00 5.50 
52 wk.  6.00 5.50 5.25 

30 SECONDS 
CLASS AAA 

1 wk  10.40 9.20 8.00 7.60 7.20 6.80 
7 wk  10.00 8.80 7.60 7.20 6.80 6.40 
13 wit.  9.60 8.40 7.20 6.80 6.40 6.00 
26 wk.  9.20 8.00 6.80 6.40 6.00 5.60 
52 wk.  8.80 7.60 6.40 6.00 5.60 5.20 

CLASS AA 
1 wk  8.00 7.20 6.40 6.00 5.60 5.20 
7 wk.__   7.60 6.80 6.00 5.60 5.20 5.00 
13 wk._  7.20 6.40 5.60 5.20 5.00 4.80 
26 wit.  6.80 6.00 5.20 5.00 4.80 4.60 
52 wk-  6.40 5.60 5.00 4.80 4.60 4.40 

CLASS A 
1 wk  6.40 6.00 5.20 5.00 4.80 4.60 
7 wk.  6.00 5.60 4.80 4.60 4.40 4.20 
13 wk.  5.60 5.20 4.60 4.40 4.20 4.00 
26 wk...  5.20 4.80 4.40 4.20 4.00 3.80 
52 wk  4.80 4.40 4.20 4.00 3.80 3.60 
ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
CLASS AAA 

lx 260 52x I56X 260X 5000 
1/4 hr  40.00 37.00 35.00 32.00 80.00 28.00 
5 mln  30.00 28.00 26.00 24.00 22.00 20.00 

CLASS AA 
1/2 hr  45.00 40.00 39.00 36.00 34.00 31.60 
1/4 hr  29.00 26.00 24.00 21.00 19.00 18.00 
5 min  21.00 18.00 16.50 14.50 12.60 11.50 

CLASS A 
1 hr  60.00 56.00 54.00 50.00 47.00 44.00 
1/2 hr  37.00 34.00 32.50 29.50 28.00 26.00 
1/4 hr  24.00 21.50 20.00 17.50 16.00 15.00 
5 min.  17.50 15.20 14.00 11.75 10.50 9.50 

18 01 24 ti 30 tl 
7.50 7.00 6.50 
7.00 6.50 6.25 
6.50 6.25 6.00 
6.25 6.00 5.75 
6.00 5.75 5.50 

6.25 6.00 5.75 
5.75 5.50 5.25 
5.50 5.25 5.00 
5.25 5.00 4.75 
5.00 4.75 4.50 

WTOC W T 0 C-FM 
1929 1946 

SAVANNAH 

CBS Radio Network 

AVERY-KNODEL, INC. 

• E1121 FIMfl 
Media Code 4 211 8140 5.00 
Savannah Broadcasting Co., Incorporated, Box 8086, 

516 Abercorn St.. Savannah, Ga. 31402. Phono 
912-232-0127. TIVX 810-784-5619, 

I. PERSONNEL 
Chairman of the Board-W. T. Knight, Jr. 
President-F, Schley Knight. 
Exec. Vice-Pres. & Sales Mgr.-Ben Williams. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Roger Coleman, Inc. (FM). 

3. FACILITIES 
5,000 w.; 1290 kg. Directional-night only. 
Operating Schedule: 5:30 a.m. to 12:15 a.m. week-
days; 6:30 a.m. to 12:15 a.m. Sundays. EST. 
FM FACILITIES: 
ERP 97,250 w.: 94.1 me. 
Antenna ht.: 372 ft. 

4. AGENCY COMMISSION 
15/0 net time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2o, 3a, 40. 5, 8. 
Rate Protection: 10b, lib, 12b, 13b, 146, 15e, 16. 
Basic Rates: 21a, 22b, 23a, 24a, 24b, 24e, 25a, 26, 

28a, 28e, 29a, 291:4 30, 32b, 33a. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 48, 49, 

51e. 
Comb.: Cont. Discounts: 60a, 604, 60e, 60f, 601, 61b. 

62b, 024. 
Cancellation: 70b, 70e, 71e, 72, 73e. 
Prod. Services: 80, 82. 
AM-FM duplication 7:00 am-noon. 
Separate FM Stereo programming noon-midnight. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective May 15, 1955. (Card No. 13.) 

Card received May 13. 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

CLASS "A" 
(6:30 a.m. to 11:00 p.m.) 
1 1/2 1/4 5 1 Sta. 
hr. hr. hr. min. min. brk. 

1 time 94.00 56.00 37.50 21.50 12.50 9.50 
26 times 89.30 53.20 35.65 20.45 11.90 9.05 
52 times 84.60 50.40 33.75 19.35 11.25 8.55 
104 times 79.90 47.80 31.90 18.30 10.55 8.10 
156 times 75.20 44.80 30.00 17.20 10.00 7.60 
360 times 70.50 42.00 28.15 16.15 9.40 7.15 
312 times 65.80 89.20 26.25 15.05 8.75 6.65 
520 times 61.10 36.40 24.40 14.00 8.15 6.20 

1.000 times - - 7.80 5.95 
CLASS "B 

(All Other Times) 
1 time 52.00 31.00 91.00 12.00 7.00 5.95 

26 time. 49.40 29.45 19.95 11.40 6.65 5.00 
52 time, 46.80 27.90 18.90 10.80 6.30 4.75 

104 times 44.20 26.35 17.85 10.20 5.95 4.45 
156 time. 41.60 24.80 16.80 9.60 5.60 4.20 
280 times 39.00 23.25 15.75 9.00 5.25 3.95 
312 time, 56.40 21.70 14.70 8.40 4.90 3.70 
520 time, 33.80 90.15 13.65 7.80 4.55 3.40 

1.000 times   4.40 3.20 
Shortie Announcement Rate 

10-second announcement rate: 50% of earned station 
break rate. 
10-sccond announcements not combinable with longer 
announcement, for frequency discounts. 

7. PACKAGE PLANS 
MULTI-SPOT PLAN 

(Fixed Positions) 
- Per week 
7 Ann. 12 Ann. 18 Ann. 

1-26 weeks__................... 60.00 90.00 120.00 
97-52 55.00 80.00 110.00 
Announcements bought as part of a Multi-Spat Plan 
cannot be combined with other announcement, for fre-
quency discounts. 

WXLM (FM) 
Subscriber to the NAB Radio Code 

Media Code 4 211 81504.00 
Regency Broadcasting, Inc.. Box 9705, Realty Bldg., 

24 Drayton St., Sotto 97, Savannah, Ga. 31402. 
Phone 912-233-9211. 

I. PERSONNEL 
Pres. & Gen'l Mer.-.1. Fred Pierre. 
General Sales Manager-Russell L. Fredrich. 
Program Director-Mrs, Jerre Unglesbee. 

3. FACILITIES 
ERP 100,000 w.• 97.3 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 265 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 30. 3d, 40. 5. (lb, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic Rates: 20a, 210. 22b, 230. 24b, 25a. 28b, 28e, 

29a, 33e. 
Contracts: 40a, 41. 42e. 43, 440. 45, 46, 47e, 49, 51a, 
Comb.; Cont. Discounts: 610, 624. 
Cancellation: 70a, 70e, 71a, 72, 73a, 
Prod, Services: 80, 82. 

TIME RATES 
No. 2 Eff 5/1/69-Reed 5/26/69. 

6. SPOT ANNOUNCEMENTS 
52x I04x I56x 260x 5200 1000e 

I min.  6.50 6.00 5.50 5.00 4.50 4.00 
7. PACKAGE PLANS 

BUDGET PLANS 
PER WK, EA: 7 tl 14 tl 21 ti 28 ti 50 ti 
1 wk.  5.00 4.75 4.50 4.25 4.00 
13+   4.75 4.50 4.25 4.00 3.75 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 156x 2600 520x 

1 hr__ 40 38 36 33 30 27 24 22 
1/2 hr 28 26 24 22 20 18 16 15 

SMYRNA 
Cobb County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Atlanta 
(including College Park, Decatur, East 

Point, North Atlanta, Smyrna) 

STATESBORO (1 AM; 1 FM) 
Bulloch County-Map Location G-7 

See SUDS consumer market map and data at begin-
ning of the State. 

WMCD (FM) 
1967 

Media Code 4 211 8167 8.00 
WWNS, Inc., Box 958, E. 011iff St., Statesboro, Ga. 

30458. Phone 912-764-5446. 
STATION'S PROGRAMMING DESCRIPTION 

WMCD(FM): Programmed for adults. 
MUSIC: middle-of-the-road. SPORTS: major league 
baseball, college football, interviews. NEWS: net-
work at :55 each hour. Contact Representative for 
further details. Rec'd 8/8/67. 

I. PERSONNEL 
Pres., Gen'l & Sta Mgr.-Donald O. McDougald. 
Sales Manager-Joseph McGlamery. 
Program Director-W. Worth McDougald. 

2. REPRESENTATIVES 
Atlanta-Busby, Finch and Woods, Inc. 
lialeigh-T-N Spot Sales. 

3. FACILITIES ERP 3.000 w.: 100.1 me. 
Operating schedule: 8:15 am-midnight. EST. 
Antenna ht.: 153 ft. above average terrain. 
Partial simulcast operation. Operated separately 8:15 
am-midnight. For simulcast facilities see WWNS. 

4. AGENCY COMMISSION 
15/0 time only. Net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, O. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 20b, 21e, 24e, 25a, 28b. 28e. 
Contracts: 405. 
Comb.: Cont. Discounts: 604. 
Prod. Services: 80. 82. 
AM facilities: WWNS. 

TIME RATES 

Rates are Identical to WWNS. See that listing. 

WWNS 
1946 

Media Code 4 211 8195 9.00 
WWNS, Inc., Box 958. Statesboro, Ga, 30458. Phone 

912-764-5446. 
STATION'S PROGRAMMING DESCRIPTION 

WWNS: Programmed for general interest. 
5:30-8:15 am primarily farming, news, sports, mid-
dle-of-road music. 8:15 am-noon top 100 format. 
Target audience: housewife, business, college. Net-
work news, state news network, local news coverage. 
Major league baseball, college football, local sports 
coverage. Contact Representative for further details. 
Ree'd 8/7/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Donald MeDougald, 
Tire-President-Worth McDougald. 

2. REPRESENTATIVES 
Southeastern-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1,000 w. days, 250 w, nights; 1240 he. 

Non-directional. 
Operating schedule: 5:30 a.m. to 11:05 p.m., week-
days 6:30 a.m. to 10:05 p.m. Sunday. EST. 
Partial simulcast operation. Simulcast 5:30-8:15 am. 
For non-simulcast facilities, see WMCD (FM). 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 9b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 100. 14a, 15b. 
Basic Rates: 20b, 21b, 21e, 23b, 24c, 25e, 27, 28b, 

28e. 33c. 
Contracts: 40a, 41, 46, 470, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 624. 
Cancellation: 72, 73b. 
Prod. Services: 80, 81, 82. 
FM facilities: WMCD (FM). 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 5/1/68-Reed 5/27/68. 
AA-7-9 am & noon-1 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min SO see 20 see 
Flat, ea 4.00 3.00 2.25 

CLASS A 
PER WK, EA: 5 ti Ill tl 20 11 35 11 50 11 
1 min..... ...... _..._ ....... . 3.50 3.25 2.75 2.40 2.00 
30 sec........... -______. 2.50 2.25 1.90 1.75 1.50 
20 sen  2.00 1.75 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
PER WK: 5 min 10 min 1/4 hr 
1 IL  8.00 15.00 20.00 
3 ti  6.50 12.50 17.50 
5 ti  5.00 10.00 15.00 

SUMMERVILLE 
Chattooga County-Map Location A-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WGTA 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 211 8250 2.00 
Tri-State Broadcasting Co., Inc.. Box 200, Bolling 

Rd., Summerville, Ga. 30747, Phone 404-857-2466. 
Other office: 705 Maclellan Bldg.. Chattanooga, Tenn. 

37402. 
STATION'S PROGRAMMING DESCRIPTION 

VOTA: l'rogrammed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min before hour. SPORTS: local baseball live, 
college football live. 6-7 am country and western 
music, farm, market, weather. 7-8:30 am general 
popular music, commuters, local nevi's. weather, road 
conditions. 8:30-10 am religious music, religious 
news. ministerial groups. 10 am-12:30 pm general 
popular music. housewife. local news, fashions, local 
weather. 12:30-1:30 pm country and western musle, 
farm, market, weather. 1:30-4:30 Dm general popular 
music, last hour commuter, local news, weather, road 
conditions. 4:30 pm-sign-off current hits. Contact 
Representative for further details. Reed 8/29/67. 

I. PERSONNEL 
General Manager-William B. Farrar. 
Commercial Manager-Charles C. Farrar. 
Sales Manager-John A. Nutter. 

2. REPRESENTATIVES 
Ilal Walton & Company. Inc 
South, Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 
5.000 w. days; 950 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basle listes: 22a, 29b. 
Contracts: 40a. 44a, 45, 47e, 48, 51a. 
romb.•. Cont. Discounts: 60a, 60e, 60f, 624. 
Cancellation: 70a, 70e, 710, 73a, 73b, 
Prod. Services: 80. 02. 

TIME RATES 
No, 7 Elf 4/1/6-Reed 8/1/66. 

6. SPOT ANNOUNCEMENTS 
lx 130 280 520 104x I56x 250x 

1 min 4.00 3.80 3.60 3.50 3.40 3.20 3.00 
30 sec 3.00 2.85 2.70 2.65 2.55 2.40 2.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  40 24 16 12 10 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156x-20% 
261-10% 104x-15% 260x-25% 

(CR) 

SWAINSBORO ( 1 AM; 1 FM) 
Emanuel County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WJ AT 
1950 

Media Code 4 211 8305 4.00 
Radio Station WJAT, Inc., Box 289, Covena Rd., 

Swainsboro, Ga, 30401. Phone 237-2011. 
PERSONNEL 
General Manager-John J. Belles. 
Manager-Mrs. Doris M. Lewis. 
Sales Manager-H. E. Buffington. 

2. REPRESENTATIVES 
Gene Bolles Comyany, 

3. FACILITIES 
1,000 w. days; 800 loe. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 
Partial simulcast operation. For non-simuleast facil-
ities see WJAT-FM. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, lb, 3c, 3d, 40, 44, 5, 6a, 7b, S. 
Rate Protection: 15b. 
Basle Rates: 20b, 21d, 220, 22b, 23e. 24e, 26. 28b, 

28e, 29a, 30, 330. 
Contracts: 40a, 40e, 42b, 42d, 446. 45, 46, 47a, 48, 

49, 50, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 70a, 70b, 70e, 710. 72, 73a, 73b. 

GEORGIA 
Prod. Services: 80, 81, 82. 
Affiliated with NAS Radio Network. 
Member: Tobacco Radio Network. 

TIME RATES 
Elf 12/1/60-Rec'd 10/21/60. 

6. SPOT ANNOUNCEMENTS 
1 min  5.50 

7. PACKAGE PLANS 
5 ti 10 tl 15 ti 20 ti 30 ti 50 11 

Per wk  5.00 4.75 4.50 4.00 3.50 2.50 
20/30 sec: 75% of 1-min. 1-min. 
8/10 see ID's: 50% of 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 
.30 18 9 

WJ AT-FM 
1966 

Media Code 4 211 8306 2.09 

Radio Station WJAT. Inc., Box 289, Covena Rd., 
Swainsboro, Ga. 30401. Phone 237-2011. 

I. PERSONNEL 
General Manager-John J. Belles. 
Manager-Doris M. Lewis. 
Sales Manager-H, E. Buffington, 

2. REPRESENTATIVES 
Gene Bolles Company, 

3. FACILITIES 
ERP 3,000 w.; 98.3 mc. 
Operating schedule: 6 am-11 Dm. EST. 
Antenna ht.: 260 ft. above average terrain. 
Partial simulcast operation. For simulcast facilities 
see WJAT. 

4. AGENCY COMMISSION 
15/0 time only; payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3e, 3d, 40, 4d, 5, 60, 7b, 

8. 
Rate Protection: 15a, 156. 
Basic Rates: 20b, 210, 21b, 214, 22a, 22b, 23a, 23b, 

24b, 25e. 26, 28b, 28e. 29a, 30, 33a. 
Contracts: 40a, 40e, 42a, 42e, 440, 44b, 45, 46, 47a, 

48, 49, 50. 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60e. 61e, 624. 
Cancellation: 70h, 704. 710, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Kif 12/1/60-Ree'd 10/21/60. 

6. SPOT ANNOUNCEMENTS 
1 min  5.50 

7. PACKAGE PLANS 
5 10 ti 15 ti 20 11 30 11 50 11 

Per vrk.._. ..... 5.00 4.75 4.50 4.00 3.50 2.50 
20/30 sec: 75% of 1-min. 
8/10 sec ID's' 50% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x  30 18 9 

SYLVAN IA 
Screven County-Map Location 0-7 

See SUDS consumer market map and data at begin-
ning of the State. 

WSYL 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 211 8360 9.00 

Sylvania Broadcasting System, Inc., Box 519, Syl-
vania, Ga, 30467. Phones 912-564-7461, 7462. 
STATION'S PROGRAMMING DESCRIPTION 

WSYL: Programmed for general interest. 
NEWS: national headlines on hour, state headlines at 
:30. 15 min national, local, state roundup 8 am, noon, 
3 & 7 pm. 5 min state news at 7 am, 11 am, 4 pm. 
Weather: 24 hour ESSA weather wire service. Agri-
cultural weather forecasts for specific crops i.e. corn, 
cotton, etc. in season. SPORTS: live local football 
and basketball. Network auto races, football and 
other special events. Music and general interest: 6-7 
am, top CO country and western music, farm, market, 
weather. 7-9 am, middle-of-the-road music. 9-noon, 
religious programming, middle-of-the-road, pop, coun-
try and western music. Noon-1 pm, primarily agri-
cultural farm market news, national and local, 
middle-of-the-road music. 1-5 pm, news, sports, 
homemaker tips. middle-of-the-road music.. 5-6:30 
pm. top 60 country and western show. Contact Rep-
resentative for further details. Rec'd 12/6/68. 

I. PERSONNEL 
Gen'l & Sta. Mgr.-Mrs. Shirley Scott. 
Program Director-Charles Taylor. 
Chief Engineer-Charles Dennis. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
250 w.• 1490 ke. Non-directional. 
Operating schedule: 6 am-7:15 pm. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 3b. 4b, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10e, lle. 12e. 13e. 14e. 
Basic Rates: 200. 220, 22b, 23a, 240. 26, 280. 290. 
Contracts: 40c, 42a, 46, 48. 
Comb.; Cont. Discounts: 000. 610, 61e. 
Affiliated with KBS. 
Member: Tobacco Radio Network. 

TIME RATES 
Eff 1/1/69-Reed 12/6/68. 

6. SPOT ANNOUNCEMENTS 
lx 260 I04x 312x 

1 min  4.00 3.75 3.50 2.50 
30 sec  2.50 2.25 2.00 1.75 
10 sec  1.50 1.45 1.30 1.25 

8. PROGRAM TIME RATES 
Ix 260 104X 312x 

1 hr  75.00 65.00 55.00 42.50 
1/2 hr  55.00 50.00 45.00 38.50 
1/4 hr  25.00 23.00 20.00 15.00 
5 min  8.00 7.00 6.75 6.00 

September 1, 1969 Spot Radio Stations 269 



GEORGIA 

SYLVESTER 
Worth County-Map Location C-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WOGA 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 211 8415 1.00 
Worth County Broadcasters, Inc., Box 85, 102 Isa-

bella St., Sylvester, Ga. 31791. Phone 912-776-
3421. 

I. PERSONNEL 
President-Dr. J. M. Sutton. 
General Manager-Dewey R. (Iton) Hannon, St 
Chief Engineer-Joel Smith. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
1,000 w.; 1540 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Contracts: 40a. 
Cancellation: 70e. 
Affiliated with KBS. 
Member: Tobacco Radio Network. 

TIME RATES 
No. 4 Elf 7/1/67-Reed 8/28/67. 

6. SPOT ANNOUNCEMENTS 
Ix 5Ix 15Ix 30Ix 50Ix 85Ix 1251+ 

1 min 2.75 2.50 2.25 2.00 1.75 1.50 1.25 
30 sec 1.90 1.75 1.60 1.45 1.25 1.10 .95 
20 sec 1.75 1.60 1.45 1.25 1.10 .95 .80 
10 see 1.60 1.45 1.25 1.00 .95 .80 .60 

7. PACKAGE PLANS 
SPECIAL PACKAGES 

(Must be used in 7 consecutive days) 
70 1-min spots    60 

8. PROGRAM TIME RATES 
Ix I3x 26x 39x 52x 

1 hr  44.00 38.50 33.00 27.50 22.00 
1/2 hr  26.50 23.00 20.00 16.50 13.00 
1/4 hr __ 17.50 15.50 13.00 11.00 9.00 
5 min. 11.00 10.00 8.75 7.75 6.50 

NVEEKLY PROGRAMS 
1/4 KR: 1 wk 13 wk 26 wk 39 wk 52 wk 
2 x...   28.50 25.50 22.00 18.75 15.50 
3 x   32.00 28.50 25.50 22.00 18.75 
4 ....   35.00 32.00 28.50 25.50 22.00 
5 .............. 38.50 35.00 32.00 28.50 25.50 
6 x  ... 42.00 38.50 35.00 32.00 28.50 
5 MIN: 
2 x   22.00 18.75 15.50 12.00 9.00 
3 x  25.50 22.00 18.75 15.50 12.00 
4 x  28.50 25.50 22.00 18.75 15.50 
5 x  32.00 28.50 25.50 22.00 18.75 
6 x  35.00 32.00 28.50 25.50 22.00 

THOMASTON (2 AM) 
Upson County-Map Location C-7 

See SUDS consumer market map and data at begin. 
fling of the State. 

WSFT 
1947 

1:11:113 
Media Code 4 211 8470 6.00 
Thomaston Broadcasting Co.. Inc.. Box 689, South 

Hay., Thomaston, Ga. 30286. Phone 404-647-5421. 
I. PERSONNEL 
General Manager-S. J. Carswell. 
Program Director-Bill Meule. 
Commercial Manager-Claude Thames. 

2. REPRESENTATIVES 
Atlanta-David Carpenter Company. 

3. FACILITIES 
250 w. days; 1220 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, 3e, 40, 5, 65. 8. 
Rate Protection: 10a, lle, 12e, 13a, 14e, 15h. 
Basic Rates: 20b. 21a, 21c, 235. 24b, 25e. 280. 290. 
Contracts: 400. 45, 470, 48, 510. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70e. 72, 73a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ilotes effective September 1, 1963. (Card No. 7.) 
Card received September 3, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

I tl  2.50 260 ti. 1.45 
13 U._   2.25 312 ti. 1.35 
26 ti 2.00 750 ti.. 1.30 
5" ti 1.75 1.000 ti 1.20 
104 ti  1.65 1,500 .... 1.15 
156 ti  1.55 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ..... _ ...... 30.00 18.00 8.00 6.00 3.80 
13 ti  29.25 17.55 7.40 5.50 3.60 
26 ti  28.50 17.10 7.00 5.20 3.40 
52 ti  27.00 16.20 6.60 4.90 3.25 
104 ti.. ..... ....... 25.50 15.30 6.20 4.60 3.05 
156 ti_______   24.75 14.85 5.80 4.30 2.85 
260 ti  22.50 13.50 5.40 4.00 2.65 
312 ti  21.00 12.60 5.00 3.75 2.50 

WTGA 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 211 8525 7.00 
Radio Georgia, Inc.. Box 853, Thomaston, Ga. 

30286. Phone 404-647-7121. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Herbert Strickland. 
Sec'y-Treas.-Mrs. Herbert Strickland. 
Commercial Manager-Gene Lewis. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Atlanta-Busby, Finch and Woods. Inc. 

3. FACILITIES 
500 w. days; 1590 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4b, 4d, 5, 6a, 714 8. 
Rate Protection: 156. 16. 
Basle Rates: 20b, 21e. 22b, 23a, 24b, 25b. 26. 28a, 

29a, 30. 33d. 
Contracts: 40e, 42a, 42e. 43, 44a, 45, 46, 47a, 48, 

51b. 
Comb.; Cont. Discounts: 60h, 601, 616, 62b. 
Cancellation: 70b, 70d, 71b, 72. 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 1, 1911. (Card No. 3.) 
Card received March 10, 1965. 

5. SPOT ANNOUNCEMENTS 
1 MINUTE 1-13 14-26 27-52 

PER. WIC: wk wk wk 
1 Li  2.50 2.25 2.00 
3 ti  2.25 2.00 1.80 
5 ti ........... .................... _.._...._  2.00 1.80 1.60 
7 ti  1.80 1.60 1.45 
10 ti ....... ..... -._-___ .... _ ......... 1.60 1.45 1.30 
16 ti  1.45 1.30 1.15 
26 or more  1.30 1.15 1.00 
30 seconds snots-3/4 of regular 1-minute rate. 
10 seconds spots-1/2 of 1-minute rate. 

8. PROGRAM TIME RATES 
13 WEEKS OR MORE 

PER WK: 1 hr 1/2 hr 25 min 1/4 hr 10 min 5 min 
1 ti  . 30.00 18.00 17.00 10.00 6.00 3.80 

ti   28 20 17.00 16.00 9.40 5.55 3.55 
3 ti  26.40 16.00 15.00 8.80 5.10 3.30 
4 ti  24.60 15.00 14.00 8.20 4.65 3.05 
5   22.80 14.00 13.00 7.60 4.20 2.80 
6 ti  21.00 12.60 12.00 7.00 3.75 2.50 

(CR) 

THOMASVI LLE (2 AM) 
Thomas County-Map Location D-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WLOR 
1947 

Media Code 4 211 8580 2.00 
Triple C Broadcasting Corp., Box 45. Tallahasse Rd., 

Thomasville, Ga. 31792. Phone 912-228-7911. 
I. PERSONNEL 
General Manager-Lem Jay Clark, Jr. 
Sta. & Com'l Mgr.-Wendell Lovett. 

2. REPRESENTATIVES 
W. O. Jones, Inc. 

3. FACILITIES 
5000 w. days; 730 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 45. 
Comb.; Cont. Discounts: 60a. 
Affiliated with KBS. 
Affiliated with American Entertainment Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No, 4 Ell 1/1/69-Ree'd 12/18/68. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 260 52x 104x 156x 312x 
1 min 7.10 6.10 5.10 4.60 3.60 3.10 2.35 
30 sec 5.10 4.60 4.10 3.10 2.60 1.85 1.60 
10 sec 3.60 3.10 2.60 2.10 1.60 1.35 1.10 
Specified times. 

7. PACKAGE PLANS 
PER YR, ROS: 500x 1000x 2000x 

. 1.70 1.60 1.50 
30 sec 1.35 1.20 
10 tee....................- ......... - . .. 1.00 .90 .80 
PER . ... 10: -110 2305%1 40 11 60 01 
1 min 45 _  3.00 2.25 
30 see_ 3.00 2.50 1.75 1.50 
10 sec....._... . 2.00 1.50 1.25 1.00 
Must be run during .. consecutive days. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

.. 60 40 25 15 

WPAX 
1934 

Subscriber to the NAB Radio Code 
Media Code 4 211 8635 4.00 
Olivo Broadcasting Co., 117 Remington Ave., Thomas-

ville, Ga. 31792. Phone 912-226-1240. 
I. PERSONNEL 
General Manager -W. Keyes Perrin, 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 ke. 

Non-directional. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 4a, 5, ea, 7a. 
Rate Protection: 10e, lle, 12e. 13e, 14e, 15e. 
Basic Rates: 20b. 21a, 24a, 25a, 285, 29a. 
Contracts: 90a, 44a, 45, 46, 470, 48. 51b. 
Comb.: Cont. Discounts: 60d, ele, 62d. 
Cancellation: 706, 70d, 71a, 72, 73a. 
Prod. Servicer: 80. 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
RIT Reed 1/23/67. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

1 ti  5.00 10 ti_. 4.50 
5 ti  4.75 20 + 4.00 

8. PROGRAM TIME RATES 
1/2 hr  30 5 min.. 7 
1/4 hr  16 

THOMSON 
McDuffie County-Map Location F-5. 

See SUDS consumer market map and data at begin-
ning of the State. 

WTWA 
1947 

Media Code 4 211 8690 9.00 
Hickory Hill Broadcasting Co., Inc., Box 591, 215 
Lumpkin St., Thomson, Ga. 30824. Phone 404-595-
1561. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Gene D. Harden, 
Commercial Manager--Bill McConnell. 

3. FACILITIES 
250 w.; 1240 he. Non-directional. 
Operating schedule: 6 am-11 pm. EST. 

4. AGENCY COMMISSION 
15/0 lime only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la, 4a, 5, Ga, 7b, 8. 
Rate Protection: 10b. Ile, 126, 13c, 14b, 15b, 16. 
Basic Rates: 20b, 21b, 22b, 230, 24a, 250, 26, 28a, 

29b, 330. 
Contracts: 40a, 41, 440, 46. 47a, 50, 51b. 
Comb.: Cont. Discounts: 60h, 61b, 62d. 
Cancellation: 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MES and KBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Elf 4/1/69-Rec'd 2/7/69. 
6. SPOT ANNOUNCEMENTS 

1 ti 20 ti 30+ 
1 min (30-day period)  2.50 2.25 2.00 

(No minimum required) 
30 sec  1.70 10 sec 115 

7. PACKAGE PLANS 
BUDGET PLANS: Ea 
No. 1, 100 snots  1.30 
No. 2, 60 spots  1.50 
No. 3, 30 spots  1.70 
Minimum 13-week contract. 

8. PROGRAM TIME RATES 
PER MO: 5 min 10 min 1/4 hr 1/2 hr 1 hr 
1 ti  6.00 10.00 13.25 21.50 30.00 
4 ti  5.00 8.50 11.00 16.75 25.25 
12 ti  4.25 7.00 8.50 12.00 21.50 
20+   3.75 5.50 7.00 10.00 20.00 

TIFTON (2 AM) 
Tin County-Map Location D-9 

See SUDS consumer market map and data at begin-
ning of the State. 

WT IF 
1957 

Media Code 4 211 8745 1.00 
WTIF, Inc., Box 968, West 7th St., Tifton, Ga. 

31794. Phone 912-382-4044. 
STATION'S PROGRAMMING DESCRIPTION 

WTIF: MUSIC: modern country. Play top singles 
and albums. NEWS: local, area, regional, state, na-
tional and international news, UPI. Community 
news. Farm news, weather and sports news. Pro and 
local football. Hymn of the hour featured every hour, 
plus full hour of gospel music 6-7 pm. Contact 
Representative for further details. Ree'd 8/1/68. 

I. PERSONNEL 
Manager-Jimmy Miller. 
Engineer-Gene Payne. 
Traffic-Pat Miller. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 
Southeastern-Dora Clayton Agency, Inc. 

3. FACILITIES 
1000 w. days. 250 w. nights: 1340 kc. Non-directional. 
Operating schedule: 6 am-midnight daily. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Generel: 35, 3b, 4a, 5, ea. 
Rate Protection: 10b, lib, In. 136, 14b. 
Basle Ilotes: 22a, 23a, 24a. 26, 28a. 290. 
Contracts: 40a. 
Crmb.: Cont. Discounts: 60a, ela, 61b. 
Cancellation: 71a, 730. 
Member: Southeastern .Key Market Network. 

TIME RATES 
Rates effective June I, 1961. 
Rates received June 30. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I 1/2 1/4 10 5 1 30 

hr. hr. hr. min. min. min. see. 
1 time__ 30.00 15.40 9.00 6.40 4.80 3.20 2.40 

13 times.. 29.63 15.20 8.88 6.32 4.74 3.16 2.37 
26 times.. 29.25 15.01 8.77 6.24 4.68 3.12 2.34 
39 times.. 28.88 14.82 8.66 6.16 4.62 3.08 2.31 
52 times_ 28.50 14.63 8.55 6.08 4.56 3.04 2.28 
65 times.. 28.13 14.43 8.43 6.00 4.50 3.00 2.25 
78 times.. 27.75 14.24 8.32 5.92 4.44 2.96 2.22 

104 times.. 27.00 13.86 8.10 5.76 4.32 2.88 2.16 
130 times.. 26.25 13.47 7.87 5.60 4.20 2.80 2.10 
156 times.. 25.50 13.09 7.65 5.44 4.08 2.72 2.04 
208 times.. 24.00 12.32 7.20 5.12 3.84 2.56 1.92 
260 times.. 22.50 11.55 6.75 4.80 3.60 2.40 1.80 
312 times.. 21.00 10.78 6.30 4.48 3.36 2.24 1.68 
520 times.. 15.00 7.70 4.50 3.20 2.40 1.60 1.20 

WWGS 
1946 

• 
Media Code 4 211 8800 4.00 
Tifton Broadcasting Corp., Drawer A. 800 S. Main 

St., Tifton. Ga. 31794. Phone 912-382-1430, 
I. PERSONNEL 
Pres. Fr Gen'l Mgr.-Ralph N. Edwards 

2. REPRESENTATIVES 
Atlanto-ilarry J. Cannon. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 1430 kc. 

Directional-night only. 
Operating schedule: 5:30 am-midnight daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3a, 4e, 5, Ga, 7b, 8. 
Rate Protection: 15b. 

Basic Rates: 21h. 246, 24e, 250. 26, 29a. 
Contracts: 40a, 45, 47e. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 710, 72, 73a. 
Prod. Services: 82. 
Affiliated with KBS. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 12/1/68-Ree'd 12/6/68. 
6. SPOT ANNOUNCEMENTS 

1000x 7500 5200 3I2x 260x 120x 
I min 1.90 2.15 2.35 2.55 3.00 3.50 
30 sec 1.40 1.60 1.75 1.90 2.25 2.60 

7. PACKAGE PLANS 
7-DAY PLAN 

50 ti 40 ti 20 tl 10 ti 
1 min  100 86 51 31 
30 sec  75 64 38 23 

8. PROGRAM TIME RATES 
1 hr  
PER WK: 
1 ti  
3 ti 
5 ti 

Ix 
4.00 

60.00 1/2 hr  35.00 
5 min 10 min 1/4 hr 
6.00 8.00 12.00 

  4.50 6.50 9.50 
  3.75 5.75 8.00 

TOCCOA (2 AM; 1 FM) 
Stephens County-Map Location D-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WLET WLET-FM 
1941 1947 

e 
Media Code 4 211 8855 8.00 

WLET, Inc., 423 Prather Bridge Rd., Toccoa. Ga 
30577, Phone 404-886-2191. 
STATION'S PROGRAMMING DESCRIPTION 

WLET: Programmed for general interest and mass 
anneal. 
AIR PERSONALITIES handle all segments. EN-
TERTAINMENT: 6-9 am, audience participating. 
birthdays, swap shop, country and western, gospel. 
and middle-of-the-road music. 10 am-noon household 
hints, features, middle-of-the-road music. 1-2 pm, 
gospel music. 2-3 pm, country and western muslo. 
3-5 pm, top-pop muslc. 6 pm-sign-off, middle-of-the-
road music. NEWS: 5 min at :55, network news. 
National, international, regional and local news at 
5:30 am, 6:15 am, 7 am, noon, 2 pm, 3 pm, 5 pm & 
7 pm with emphasis on local news. Weather reports 
follow all local news. Weather and sports news in-
serted throughout entertainment shows. 3 man news 
department. 5 mobile news units. Contact Represen-
tative for further details. Reed 7/14/67. 

I. PERSONNEL 
Manager-Warren Dean. 
Commerical Manager-Gene Bollinger. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
5,000 w. days; 1420 he, Non-directional. 
Operating schedule: e am-local sunset. EST. 
FM-ERP 730 w.; 106.1 me. 
Operating schedule: 5:25 am-10 pm. EST. 
Antenna ht.: 192 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4b, 4d, 5, ea, 713. 8. 
Rate Protection: 10a, Ila, 12a, 130, 14a, 15b. 
Basic Rates: 20b, 21e, 22a, 23b, 24e, 25a, 26, 28e. 
Contracts: 40a, 44b, 470, 51a, 
Comb.: Cont. Discounts: 60h, 610, 62b, 62d. 
Cancellation: 70e, 710. 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with KBS. 
FM Bonus with AM at station's option. 
Member: Southeastern Key Market Network, North-
east Georgia Radio Network, 

TIME RATES 

No. 2 Elf 7/1/69-Rec'd 6/12/69. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 15 see 
1 o  4.03 3.45 2.86 
13 x  3.74 3.16 2.59 
26 x  3.45 2.88 2.30 
52 o  3.16 2.59 2.07 
104 x  2.88 2.30 1.84 
156 o  2.65 2.07 1.61 
208 o  2.42 1.84 1.38 
260 x  2.19 1.61 1.15 
312 x  1.96 1.38 .92 
624 o  1.90 1.32 .86 
1248 x  1.84 1.26 .80 
2496 x  1.78 1.20 .74 

7. PACKAGE PLANS 
PER WK: 20 ti 30 ti 40 ti 50 ti 100 ti 
1 min  2.02 1.96 1.90 1.84 1.78 
30 sec  1.44 1.38 1.32 1.26 1.20 
15 see  .98 .92 .86 .80 .74 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  62.01 38.32 27.42 18.40 10.44 
13 x  45.93 27.76 19.18 12.88 7.72 
26 x  37.89 22.48 15.06 10.12 6.36 
52 o  33.87 19.84 13.00 8.74 5.68 
104 x  31.86 18.52 11.97 8.05 5.34 
156 o  29.85 17.20 10.94 7.36 5.00 
208 o  27.84 15.88 9.91 6.67 4.66 
260 o  25.83 14.56 8.88 5.98 4.32 
312 o  23.82 13.24 7.85 5.29 3.98 

9. PARTICIPATING PROGRAMS 
Silas Highy-1 min  2.59 
Riddleman-1 min   2.59 
Old Ship Zion-30 sec  1.96 

GEORGIA OUTDOORS 
WKLY: 2 tl 
30 sec  5 

DILWORTH SHOWS 
WKLY: 2 li 3 ti 4 ti 7 ti 
30 sec  6 8 10 15 

10. SPECIAL FEATURES 
TIME & TEMP BREAKS 

1095x 1460x 
5-10 see  .40 .34 

(Toccoa continued on next page) 

270 Spot Radio Stations September 1, 1969 



Toccoo---Continued 

WNEG 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 211 8910 1.00 
Stephens County Broadcasting Co., Box 907, 100 

Boulevard, Toccoa, Ga. 30577. Phone 404-886-3131. 
STATION'S PROGRAMMING DESCRIPTION 

WNEG: Programmed for adult and young adult lis-
teners. 
NEWS: emphasis on regional and local. 4 two-way 
equipped mobile units cover local news and special 
events. News, weather and sports blocks 7:30-8 am. 
noon-12:30 pm & 5-5:30 pm. Briefs and headlines 
scheduled between. Alit PERSONALITIES conduct 
all program segments. Daily homemaker show run by 
woman staff member. MUSIC: blocks of country and 
western, gospel, middle-of-the-road. sbowtunes and 
standards. Hard top 40 confined to 1 hour, 4-5 pm 
weekdays. Sun: showtunes and standards except for 
early morning gospel music hour. Contact Representa-
tive for further details. Rec'd 12/22/67. 

I. PERSONNEL 
Co-Owners at Co-Mgrs.-Roy E. Gaines and Charles 

II. Gaines. 
2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
500 w. days: 630 ke. Non-directional. 
Operating schedule: 6 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. No cash discount. 

E. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4b, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 21a, 21b, 22a, 22b, 23a, 24b, 25a, 26, 

28b, 28c, 32b. 
Contracts: 40a, 41, 42b, 42d, 45, 46, 47a, 48, 51a, 

51b. 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 70a 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with NAS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft   Reed 8/29/66. 
6. SPOT ANNOUNCEMENTS 

Ix 6e 1 lx 21e 5Ix 15Ix 951+ 
1 min 3.00 2.50 2.25 2.00 1.90 1.80 1.75 
30 sec 2.50 2.00 1.75 1.50 1.40 1.30 1.25 
15 sec 1.00 .95 .90 .85 .80 .75 .70 

I min 30 see 15 see 
Maximum discount rate for 3000 
or more spot announcements run 
in 52 week period__ ........... 1.50 1.00 .50 

t. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

x  40 24 16 12 8 
DISCOUNTS 

13x-10% 52x-30% 156x-50% 
26x-20% 1041-40% 260x-60% 

VALDOSTA (4 AM; 1 FM) 
Lowndes County-Map Location D-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WGAF 
1951 

Media Code 4 211 8965 5.00 
Valdosta Broadcasting Co., Box 37. Mineola Rd., 

Valdosta, Ga. 31602. Phone 912-242-5520. 
Y. PERSONNEL 
President-George B. Cook. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
5,000 w.; 910 he. Directional-night only. 
Operating schedule: 6:00 am-midnight. EST. 

e. AGENCY COMMISSION 
15%; no cash discount. Bills rendered monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 30, 3b, 45, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 22b, 23a, 240. 26, 28b, 290. 
Contracts: 42b, 45, 46 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b. 
Cancellation: 73s. 
Affiliated with KBS. 

TIME RATES 
Rates effective June I, 1962. 
Rates received May 24, 1962. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE ANNOUNCEMENTS 

10 or more times, per week  5.00 
B. PROGRAM TIME RATES 
Per week: 1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.. 35.00 22.50 12.50 12.00 8.00 
5 times 125.00 100.00 50.00 45.00 5.00 
7 times 140.00 130.00 60.00 55.00 

WGOV 
1940 

Media Code 4 211 9020 8.00 
WGOV Inc., Box 1182, Valdosta, Ga. 31602. Phone 

912-242-4513. 
I. PERSONNEL 
Sta. Suer. & Chief Engineer-Jack L. Richardson. 
Program Director-Paul "Buck" Paulsen. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
South. Southwest-Dora-Clayton Agency, Inc. 
Miami-Advertising Representatives, Inc. 
Stars. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 950 he. 
Directional-night only. 
Operating schedule: 24 hours dally. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

S. GENERAL ADVERTISING See ended regulations 
General: 2a, 3e. 4a, 5, 6b, 7b. 
Rate Protection: 10b. 1lb. 12b, 13e, 14e, 15b. 
Basie Rates: 20b, 21a, Mb, 221s. 23b, 24b, 25b, 26. 

28b, 28c, 29a. 30, 33d. 
Contracts: 40a. 42a, 42e, 44a, 45, 46, 48, 51a, 51b. 

51e. 
Comb.: Cont. Discounts: 60a, 61b. 626. 
Cancellation: 70a, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

Member: The Dee Rivers Group, Dee Rivers Georgia 
Group, Tobacco Radio Network. 

TIME RATES 
Rates effective September 1, 1952. (Card No. 2.) 

Revisions received October 1. 1956. 
6. SPOT ANNOUNCEMENTS 

I min. 
1 time_.----- 12.00 

13 11.75 
26 times 11.50 
39 times._   11.25 
52 .......  11.00 
65 times  10.75 
78 10.50 

104 10.00 
156 9.00 
208 times.... 8.00 
260 times 7.00 
312 times._  6.00 
520 times  5.00 

W G 0 V-FM 

30 sec. 
8.00 
7.83 
7.67 
7.50 
7.34 
7.17 
7.00 
6.66 
6.00 
5.33 
4.66 
4.00 
3.50 

10 sec 
3.50 
8.40 
3.25 
3.15 
3.00 
2.85 
2.75 
2.50 
2.40 
2.25 
2.00 
1.75 
1.50 

1966 
Media Code 4 211 90455.00 
WGOV, Inc. ' Box 1182, Valdosta, Ga. 31601. Phone 

912-244-6816. 
I. PERSONNEL 
Chairman of the Board-E. D. Rivers, Jr. 
General Manager-Paul "Buck" E. Paulsen. 
Regional Sales Manager-D, A. Haight. 

2. REPRESENTATIVES 
Stars, Inc. 
Dora-Clayton Agency. Inc. 

3. FACILITIES 
ERP 100,000 w.•. 92.9 me. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht..   

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2b, 3b, Sc, 3d, 4a, 4d. 5. fib. 7b. 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15a. 1513. 

16. 
Basle Rates: 20b, 21a, 21b. 220, 22b, 23a, 24b, 250. 

26. 27. 280. 290, 30, 335. 
Contracts: 40a, 41. 42e, 42d, 43, 44s, 44b, 45, 46, 

47a, 48. 49, 50, 510. 51e. 
Comb.•. Cont. Discounts: 60e, 61a, 620. 
Cancellation: 70a, 70e, 710, 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Member: Dee Rivers Georgia Group, Dee Rivers Group, 

TIME RATES 
  . Reed 4/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52x 156x 260e 3I2x 

1 min.  6.50 5.85 5.20 
30 sec  5.85 5.25 4.50 

8. PROGRAM TIME RATES 
Ix 26e 52e 

1 hr  52.00 45.50 39.00 
1/2 hr.._   39.00 33.75 28.75 
1/4 hr  14.50 13.35 12.35 

WJEM 

4.50 3.90 3.25 
3.90 3.25 2.60 

158e 
32.50 
23.50 
11.35 

260x 312e 
28.00 19.50 
18.25 13.00 
10.50 9.45 

1955 
Media Code 4 211 9075 2.00 
Lowndes County Broadcasting Co. Box 368, Valdosta. 

Ga. 31601. Phono 912-242-15651 

STATION'S PROGRAMMING DESCRIPTION 
WJENi: Programmed for adults and general interest 
with segments of news coverage. 
Country music with air personalities. 8 mobile news 
units plus station airplane. Personality DJ's handle 
all segments all day long. Contact Representative for 
further details. Reed 8/2/67, 

I. PERSONNEL 
President-J. C. Johnson. 
Gen'l Mgr. & Prog. Dir.-Vernon Arnold. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1.000 w. days; 1150 lee. Non-directional. 
Operating schedule: 6:00 a.m, to local sunset week-
days: 7:00 a.m. to local sunset Sundays. EST. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4b, 4d, 5, 6a, 7b. 
Rate Protection: 10a, 11a, 12a, 13s, 14a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21e. 21d, 22a, 22b, 

24b, 25a, 26, 28b. 28e, 
Contracts: 40a. 49. 
Cancellation: 70b. 71n. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 9/20/66-Reed 10/10/66. 
6. SPOT ANNOUNCEMENTS 

Ix 52x I04x 260x 312e 
1 mirk   600 5.50 500 4.00 3.50 
30 see  4.80 4.40 4.00 3.20 2.80 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE PLANS 

PER WK: 10 ti 15 ti 20 ti 25 ti 30 tl 
1 min.  4.00 3.50 3.90 2.75 2.50 
30 sec  3.20 2.80 2.40 2.20 2.00 

WVLD 
1959 

e 
Media Code 4 211 9130 5.00 
Al II. Evans, Box 1529, Valdosta, Ga. 31601, Phone 

912-242-4821. 
STATION'S PROGRAMMING DESCRIPTION 

WVLD: Programmed for adults 15%, young adults 
30%, teen 30%, Negro 25%. 
AIR PERSONALITIES emcen entire operation. 
MUSIC 80%: 50% current hits, 25% rhythm and 
blues, 4% standards, 1% gospel and spiritual. Negro 
personality gospel and spiritual show Sun 8:30-11 am. 
NEWS le,: 8% national and international, 8% state 
and local. Mobile news unit and local news director. 
FARM 1%: agricultural weather. SPORTS 3%: 
scores and briefs plus college basketball and high 
school football. 3 min sports at :25. 2 min com-
munity activities at :45, 3 min state and local news 
at :52, 5 min network news at :55, agricultural 
weather and mobile news reports throughout day. 
COMMERCIAL POLICY: 18 minutes maximum any 
hour. CONTINUITY POLICY: fact sheets accepted. 
Contact Representatives for further details. Rec'd 
5/19/69. 

I. PERSONNEL 
Pres. & Can't Mgr.-Al H. Evans. 
Commercial Manager-Danny Dee, 
Program Director-Pete Stone. 

2. REPRESENTATIVES 
Vie Plano Associates. Inc. 
Southeastern-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; s450 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 400. 45, 46, 470, 48. 
Comb.; Cont. Discounts: 60a, 60k, 61a. 
Cancellation: 70a. 70e, 71a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf 3/1/67-Ree'd 4/26/67. 

6. SPOT ANNOUNCEMENTS 
le 20e 52e 104x 260x 520x 1000x 

1 min 6.00 5.50 5.00 4.50 4.00 3.50 3.00 
20/30 

sec.. 5.09 4.50 4.00 3.50 3.00 2.50 2.00 
10 sec: 50% of 1-min. May not be combined with 
other spots for purposes of frequency discount. 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGES 

PER WK, EA: 10 II 15 ti 20 ti 30 tl 50 tl 
1 min  5.00 4.50 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

7 

VIDALIA 
Toombs County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WVOP 
1946 

C 
Media Code 4 211 91859.00 
The Vidalia Broadcasting Co., Vidalia, Ga. 30474. 
Phones 912-537-7029 & 537-3305. 

I. PERSONNEL 
General Manager-R. L. Dorough. 
Commercial Manager-Fred Tippett. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Southeastem-Harry .1. Cannon. 

3. FACILITIES 
5,000 w. days; 970 ke. Non-directionaL 
Operating schedule: 5:00 am-local sunset weekdays; 
6:00 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
15%; 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 3b, 4a, 4d, 60, 8. 
Rate Protection: 10b, 1lb, 121). 13b. 14b. 
Basic Rates: 23a, 24b. 
Contracts: 40b. 46. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 705. 70e. 710, 73a. 
Affiliated with KBS. 
Member: Tobacco Radio Network. 

TIME RATES 

Rates effective June 12, 1964. 
Rate, received June 13, 1964. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 3/4 1/2 1/4 10 5 1 

hr. hr. nr. hr. min. min. min. 
1 time_ 75.00 60.00 45.00 30.00 22.00 14.00 6.00 

13 times.... 70.00 55.00 42.50 27.50 20.50 12.75 5.50 
26 times.... 65.00 50.00 38.50 25.00 18.50 11.50 5.00 
52 times._ 60.00 42.50 35.50 22.50 15.50 9.50 4.50 

104 times.... 52.50 37.50 32.50 18.50 12.50 7.50 4.00 
260 times.... 45.00 32.50 25.00 14.50 10.50 5.50 3.50 
300 times._ 35.00 27.50 20.00 12.00 9.00 4.50 3.00 
Station break rates: 50% of 1 minute rates. 

WARNER ROBINS (2 AM) 
Houston County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WAVC 
1954 

Media Code 4 211 9240 2.00 
Warner Robins Broadcasting Co., Inc.. Box 384, 
Warner Robins, Ga, 31093. Phone 912-923-4261. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Edgar M. Nobles. 

3. FACILITIES 
5,000 w. days; 1350 ke. Non-directional. 
Operating schedule: 5:00 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3b, 4a, 5, 8, 
Rate Protection: 15b, 
Basle Rates: 230. 
Contracts: 400, 
Cancellation: 73a, 

TIME RATES 
Et! 10/1/66-Reed 8/29/66 

6. SPOT ANNOUNCEMENTS 
I min 30 see 

1 x_ 5.00 3.75 
52 x 4.50 325 

260 x  
312 x 2.50 
520 x  2.00 
780 x 1.75 

1560 x. 1.25 

2.5 
2.00 
1.75 
1.50 
1.30 
1.10 
1.00 

10 sec 
2.50 
2.25 
2.00 
1.75 
1.50 
1.35 
1.20 
1.05 
.90 
.75 

GEORGIA 
7. PACKAGE PLANS 

TOTAL SATURATION PLAN-MONTHLY 
150 WAVC Radloads 195.00 

IMPACT PLAN-WEF.FT Y 
50 WAVC Radioads_ _____.- 75.0r 

FOUR DAY PLAN 
30 WAVC Itadloads  49.50 

TWO DAY PLAN 
15 WAVC Radloads .... .4.5.50 
All package plans ROS. 

10. SPECIAL FEATURES 
FIVE MINUTE NEWSCASTS 

5 tl 10 t1 15 ti 20 ti 25 ti 
Per week  5.25 5.00 4.75 4.60 4.25 
NEWS HEADLINES & WEATHER REPORTS 

Per week  4.25 4.00 3.75 3.50 8.25 

WRBN 
1966 

Media Cede 4 211 9295 6.00 
WRBN, Inc., 1532 Watson Blvd.. Warner Robins, Ga. 

31093. Phone 912-922-2222. 
I. PERSONNEL 
President-Mary Jarrard, 
Manager-Harry P. Hancock, 
Program Director-Joe Ferry. 

2. REPRESENTATIVES 
Atlanta-David Carpenter Company, 

3. FACILITIES 
1.000 w.: 1600 he. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3b, 3e, 4a, 4d, 5. 6a. 70. 8, 
Rate Protection: 10a. 11a, 12a, 13a, 14a, 15a, 15b, 

15e. 
Basle Rates: 2.1a, 22a, 22b, 23a, 24b, 24e, 25e, 29a. 

32a, 33a. 
Contracts: 40a, 44a, 45, 47a, 51a. 
Comb.: Cont. Discounts: 60d, 60e, 60f. 60h, 601, 61a. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 1 Elf 7/1/66-Rec'd 1/20/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x. .. „ 3.50 104 x.... 2.30 
13 r  3.45 156 x.... ...... _._____ 2.20 
26 x._ 3.35 208 x 2.05 
39 x_. ........   3.30 260 x______________ 1.90 
52 x.  .... _ 3.00 312 x__________ 1.75 
65 x. 2.70 365 x 1.70 
78 x  2.40 
30 sec: 80% of 1 min. 

8. PROGRAM TIME RATES 
I hr 

1 x  45.00 
13 x._ 44.38 
26 x 41.75 
39 x._ 43.13 
52 X................,.., ,....,..,.,._,.. 42,50 
65 x._ 41.88 
78 x 41.25 
104 x... 40.00 
156 x 37.50 
208 x  34.00 
260 x ........... _______ ...... 31.00 
312 x 28.00 
365 x 26.00 

WASHINGTON 

1/2 hr 1/4 hr 
20.00 12.00 
19.00 11.82 
19,00 11.63 
17.50 11.40 
17.00 11.00 
16.50 10.50 
16,25 10.25 
15.00 9.50 
13.50 8.50 
12.00 7.70 
11.50 6.90 
10.80 6.55 
9.75 6.00 

5 min 
6.65 
6.48 
6.40 
6.35 
6.25 
6.18 
6.10 
5.95 
5.65 
4.95 
4.65 
4.45 
4.00 

4VIIkes County-Map Location E-5 
See SRDS consumer market map and data at begin-
ning of the State. 

WLOV 
1955 

Subscriber to the NAB Radio Code 

Media Code 4 211 9350 9.00 
Better Broadcasting Inc., Box 639. Washington, Ga, 

30673. Phone 404-678-2125. 

I. PERSONNEL 
General Manager-Billy Thornton. 
Assistant Manager-Talmadge Williamson, 
Music Director-Johnny Hayes. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
1.000 w. days; 1370 he. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3a. 4a, 4d, 5, 6a. 8, 
Rate Protection: 10b, 11b, 12b. 131). 14b. 
Basic Rates: 22b, 23a, 24a, 24b, 26. 
Contracts: 40a. 45, 48. 
Comb.: Cont. Discounts: 61a, 61b, 62b, 62e. 
Cancellation: 70e, 73a. 
Affiliated xith KBS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Elf 8/1/68-Rec'd 7/19/68. 
6. SPOT ANNOUNCEMENTS 

Ix 
1 min or less  3.50 

15 sec or less  1.25 

8. PROGRAM TIME RATES 
I hr 

1 x   30.00 
100 x  28.00 
500+ 25.00 

500e 1000+ 
3.00 2.50 
1.75 1.50 
1.00 .85 

1/2 hr 1/4 hr 5 min 
15.00 10.00 6.00 
14.00 8.00 4.00 
12.00 7.00 3.50 
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GEORGIA-GUAM 
(See Guam listing following Wyoming)  

WAYCROSS (2 AM) 
Ware County-Map Location F-9 

See SUDS consumer market map and data at begin-
ning of the State. 

WACL 
1951 

Media Code 4 211 9405 1.00 

Teletronics. Inc., Box 858, Memorial Dr., Waycross, 
Ga. 31501. Phone 912-283-4660. 

STATION'S PROGRAMMING DESCRIPTION 
WACL: Programmed for general interest. 
AIR PERSONALITIES handle all segments and 
taped commercials by personalities are interchange-
able. Network news 5 min at :55, regional and local 
news 5 min at :25. 15 min news at 8 am & 12:30 
pm, network block 6-6:30 pm. On-scene local news 
by 5 mobile news units. Community activity reports 
spread throughout day. FARM: 5-7 am & noon-3 pm 
M-F. General popular music 7-10:40 am SI-Sat. 
Gospel music 11 am-noon M-Sat. Current hits 3-6 
pm & 7 pm-12M everyday. High school news at 7 
pm M-W. College and high school football and bas-
ketball. Semi-classic 6:30-6:55 pm daily. COM-
MERCIAL POLICY: 18 minutes maximum any hour. 
All air personalities available for remote broadcasts. 
Contact Representative for further details. Reed 
1/31/68. 

I. PERSONNEL 
Sales Manager-W. T. Parker. 

2. REPRESENTATIVES 
Gill-Perna. Inc. (except for Southeast.) 
Southwest-Mario Messina Company. 

3. FACILITIES 
Lono 570 kc. Directional-night only. 
Operating schedule: 5:00 am-midnight. 

4. AGENCY COMMISSION 
15/0 time and talent; payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, :lb. 3a. 40. 5, 6a. 7b. S. 
Rate Protection: 10a. Ila, 12g. 13e. 14g. 15c. 
Basic Rates: 20b, 21b. 22b, 23a, 241). 25a, 26, 28a. 

28e. 29a. 
Contracts: 40a, 41, 44a, 45, 46. 47a, 49. 
Comb.: Cont. Discounts: 60f, 61c, 62d. 
Cancellation: 71a. 73b. 
Pred. Services: 80. 81. 82. 
Affiliated with American Contemporary Network. 
Member: Tobacco Radio Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 4/1/60-Itee'd 3/30/66. 

6. SPOT ANNOUNCEMENTS 

1 X. 
13 x..   4.20 3.15 
26 x   4.00 3.00 
52 y _ ..... ___ 3.75 2.80 
104 y .....355 2.65 
156 x 330 2.50 
260 x    3.10 2.35 
312 x  2.90 2.20 
365 x  2.65 2.00 

8-
min 30 see 10 see 

2.10 
2.00 
1.90 
1.60 
1.05 
1.55 
1.45 
1.55 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 X    58.85 29.55 15.00 8.80 

WAYX 
1936 

• 
Media Code 4 211 9460 6.00 
WAYX, Inc.. Box 683, 1600 Carswell Ave., Way-

cross, Ga. 31501. Phone 912-283-7100. 

STATION'S PROGRAMMING DESCRIPTION 
WAYX: Programmed for general interest. 
7 air personalities emcee entire operation. NEWS: 
network news on hour. Network programming on half 
hour. 4 mobile news units. 25 min national, regional, 
local news 8-8:25 am. Network news noon-12:10 pm. 
Stock market report direct from brokers office by 
beeper 12:10-12:15 pm. Local news 12:35-12:50 pm, 
5:50-6 pm national, regional, local news, newsman. 
SPORTS: high school football, basketball, baseball 
and track. College football and basketball, major 
league baseball, World Series, all major auto races. 
Sports director. MUSIC: block programming covering 
top 100, country and western and gospel, sign-on-
sign-off. Negro personality Sun 5 am-noon, Sat, 6 
um-I2:30 am. Contact Representative for further de-
tails. Rec'd 3/10/60. 

I. PERSONNEL 
President-Charles N. Mayo. 
General Manager-Al Morris. 
Program Director-Butch Guest, 

2. REPRESENTATIVES 

Savalli/Gates. Inc. 

3. FACILITIES 

1.000 w.; 1230 kc. Non-directional. 
Operating schedule: 5-12:30 am. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. Payable monthly. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, la, 31), 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15c. 
Basle Rates: 22a, 23s, 24a, 24b, 25a, 26, 29a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60e, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with CBS. 

TIME RATES 

Eff 1/1/68-Ree'd 3/10/69. 

6. SPOT ANNOUNCEMENTS 
I min 

1 x. 4.10 
13 x..... 3.90 
26 y   3.70 
52 x 3.50 
104 x. 3.30 

260 x 2.75 
312 2.25 
500 .......... _ .....   2.00 
1000 1.75 

30 sec 10 see 
3.30 2.50 
3.15 2.35 
2.95 2.25 
2.80 2.10 
2.65 1.95 
2.50 1.85 
2.20 1.65 
1.60 1.35 
1.60 1.25 
1.50 1.10 

8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 5 min 

1 x----------------...._... 35.00 24.00 15.00 7.50 

WAYNESBORO 
Burke County-Maro Location F-6 . 

See SUDS consumer market map and data at begin-
ning of the State. 

WBRO 
1954 

Media Code 4 211 95157.00 

WBRO, Inc., P. 0. Box 151. McBean ltd., Waynes-
boro, Ga. 30830. Phone 554-2139. 

I. PERSONNEL 
President-Webb Pierce. 
General Manager-John J. Belles. 
Manager-Earl Lauderdale. 

2. REPRESENTATIVES 

Gene Bolles Company. 

3. FACILITIES 
1.000 w. days; 1310 be. Non-directional. 
Operating schedule: 6:00 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, In. 314 4a, 4d, 5, Ca, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 24b, 26, 28b, 29a. 
Contracts: 40a, 421). 45. 46. 470. 48. 
Comb.; Cont. Discounts: 600, 62b. 
Cancellation: 70a, 70e, 710, 73a. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network, Tobacco 
Radio Network. 

TIME RATES 

Eft 4/1/66-Reed 2/3/67. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hour  90.00 5 minutes  9.00 
1/4 18.00 1 minute  5.50 

7. PACKAGE PLANS 

Per week: 
5 times._-_-- 5.00 20 times.   4.00 

10 4.75 30 times.  3.50 
15 4.50 50 times  2.50 

20 or 30 seconds-75% of applicable 1-minute rate. 
8 or 10-second ID's-50% of applicable 1-minute 
rate. 

WEST POINT (2 AM; 1 FM) 
Troup County-Map Location B-6 

See SUDS consumer market reap and data at begin-
ning of the State. 

WBMK 
1958 

Media Code 4 211 9570 2.00 
Radio Valley, Inc.. 705 W. 4th Ave., West Point. 

Ga. 31833. Phone 404-645-2991. 
STATION'S PROGRAMMING DESCRIPTION 

WBMK: Programmed for adults and teens. 
MUSIC: 80% country and western, 10% rock and 
roll. Gospel quartet music featured sign-on-7 am 
)11-S & 6-11 am Sun. NEWS: 5 min world asd 
state on hour. Continuous news 7-8:30 am M-F. 2 
min weather on half hour. 7 local newscasts daily 
M-S. 2 man news staff. 5 air personalities. Com-
munity activity involvement. 1 mobile unit. Live 
remotes. SPORTS: professional, college and high 
school play-by-play. Reed 8/9/67, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-C. Jim Murphy, 
Program Director-Mrs. Barbara Hinkle, 

3. FACILITIES 
1,000 w. days; 1310 kg. Non-dIrectIonal. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 30. 3d, 4a, 4d, 5, 61), 7b. 
Rate Protection: 10e. lle, 12e, 13e, 14e, 15a. 15b. 
Basic Rates: 20b, 21s, 21e, 23a, 24b, 26, 28a, 28e, 

29a, 30. 32a. 33a. 
Contracts: 40a, 44a, 44b, 46, 47a, 48, 51a. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60t. 601, 61b, 62d. 
Cancellation: 71a, 73a. 73b. 
Prod. Services: 80. 82. 
Affiliated with 11.13S Radio Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eft   Itec'd 3/30/66. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x I04x I56x 260x 

1 min 3.00 2.85 2.70 2.40 2.10 1.80 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 X  40 25 10 6 

DISCOUNTS 
13x-10% 52x-20% 156x-30% 
26x-15% 10-lx-25% 200x-35% 

WCJ M (FM) 
1965 

Media Code 4 211 9625 4.00 

Radio Valley, Inc., 704 4th Ave., West Point, Ga, 
31833. Phone 404-645-2991, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-C, Jim Murphy. 
Program Director-Vinson Smith. 

3. FACILITIES 
ERP 3,000 w.; 100.9 mc. 
Operating schedule: 5:30 am-midnight. EST. 
Antenna ht.: 256 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL AD.VERTIS1NG See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4d, 5, 6b, 7b. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15a, 15b. 
Basic Rates: 20b, 21a, 21e, 23a, 24b, 26, 28a, 28e, 

29a, 30, 32a, 23s, 
Contracts: 40a. 44a, 441). 46. 47a, 48, 510, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 601, 61b, 62d. 
Cancellation: 71s. 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January I, 1962. 
Card received October 25, 1965. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x I04x 156x 260x 

1 min 3.00 2.85 2.70 2.40 2.10 1.80 1.50 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 x.. 40 25 10 6 

DISCOUNTS 
13x-10% 52x-20% 151x-30% 
26x-15% 104x-25% 2601-35% 

WRLD 
1910 

LANETT, ALA.-WEST POINT, GA. 

Media Code 4 211 9680 9.00 
Valley Broadcasting Co., Inc., Box 312, West Point, 
Ga. 91833. Phone 404-644-1179. 

I. PERSONNEL 
President-Miles Ferguson. 
General Manager-E. L. Pearce, Jr. 
Program Director-Al Pearce. 

2. REPRESENTATIVES 
Harry .1. Cannon Associates. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 kc. Non-direc-
tional. 
Operating schedule: 5:00 am-11:00 pm weekdays; 
6:00-10:30 am Sun. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 40, 5, 6a, 8. 
Rate Protection: 10a, lia, 120, 13a, 14a, 15b. 
Basic Rates: 20b, 21b, 21e, 22b, 23a, 24b, 25s. 26, 

27, 28b. 28c, 29a, 32b. 
Contracts: 40a, 41, 44a, 45, 46, 48, 49. 51e. 
Comb.; Cont. Discounts: 600, 60e, 60f. 601, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 
Member; Southeastern Key Market Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 3 Eft 8/1/66-Reed 8/12/66. 
6. SPOT ANNOUNCEMENTS 

100 wds or less: 
1 x  3.00 104 2.10 
13 r ........... ...... 2.85 156   
26 x  2.70 260 x  1.65 
52 x  2.40 312+   1 50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

lx.  40 25 10 6 
131-10% 52a-20% 1500-30% 
26x-15% 104x-25% 260x-35% 

WINDER 
Barrow County-Map Location 13-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WIMO 
1952 

Media Code 4 211 9735 1.00 
Winder-Monroe Broadcasting Co., Box 526, Monroe 
Hwy., Winder, Ga. 30680. Phone 404-867-9138. 

I. PERSONNEL 

General Manager-C. H. Odder, 
Program Director-Kathleen Rhodes. 
Prod. & Sales Mgr.-H, L. Curry, Jr. 

3. FACILITIES 
1,000 w. days; 1300 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, Sc. 3d, 4a, 4d. 5, 6a, 7'). 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 2213. 23a. 241:4 

25a, 28b. 29a 
Contracts: 40a, 41, 44a, 46, 47a, 48, 51b. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: SO, 81, 82. 
Member: Southeastern Key Market Network, National 
AgRadlo Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 8/1/69-Reed 7/7/69. 
6. SPOT ANNOUNCEMENTS 
1 min  3.50 30 sec  2.80 

DISCOUNT 
13x- 5% 52x-15% 150x-25% 
20x-10% 1041-20% 312x-30% 

GUAM 
For listed radio stations, see Guam-Virgin Islands 
following Wyoming. 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at lease 
95% with little variation on a county-by-county 
basis. Them is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  7,100 Honolulu   7,000 
METRO AREAS Total Metros  7,000 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Hilo-Hawaii Honolulu-Honolulu 

Est (mates for: 
STATE 
COUNTY-Mop Loe. Population Households 

City I/1/69 1/1/69 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable Incarne-1968 
0/,, Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

(5) 4999 7999 9999 14999 over 

-Total Retail Salsa-
Per 

Household 
($ON) (8) 

Retail Sales-1963 

Food Drug 
(8000) (3000) 

 By Selected Store Types  
General Home 
Mdse. Apparel Furs. 
($000) ($OW» ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passes- Farm 
ser P099-
Cara lation 

1/I/69 I/1/69 
(000) (000) 

Gross 
Filin 
lemma 
1963 

($000) 

HAWAII STATE 
TOTALS  780.1 193.69 2,271,486 11,727 16.3 25.5 16.7 20.1 15.2 1,020,480 5,269 254,512 34,801 172,570 59,814 40,143 174,912 74,720 307.05 

gAWAII G-5t._ 60.9 16.15 170,205 10,539 
Hilo  29.0 7.32 111,779 15,270 

HONOLULU D-2t  640.7 155.51 1,909,749 12,281 
Honolulu  385.9 103.63 1,821,513 17,577 
Honolulu Metro Area  640.7 155.51 1,909,749 12,281 

KAUAI B-1  28.4 8.36 83,106 9,941 
MAUI° F-3  50.1 13.67 108,426 7,932 

18.0 14.8 18.4 25.7 19.8 82,737 
59,571 

11.2 16.7 16.9 25.0 28.2 853,607 
696,576 

11.2 16.7 16.9 25.0 28.2 853,607 
17.2 17.5 17.6 27.2 19.9 35,225 
22.8 23.4 19.8 18.9 8.5 48,911 

5,123 
8,138 
5,489 
6,722 
5,489 
4,214 
3,578 

22,608 
14,641 

200,778 
136,949 
200,778 
14,339 
16,787 

2,508 
2,142 

31,234 
26,394 
31,234 

399 
660 

12,229 
5,373 

147,967 
124,126 
147,967 

5,746 
6,628 

3,681 
3,251 

52,941 
50,055 
52,941 

775 
2,417 

3,911 
3,245 

32,889 
29,696 
32,889 

981 
2,362 

16,897 6,064 27.27   
16,368 2,705 

143,814 62,028 244.93   
124,628 44,922 
143,814 62,028 244.93   

6,291 2,261 13.57   
7,910 4,367 21.28   

(2) Kalawao county data included in Maul county. Separate statistics for Kalawao county are not available. 
(1) Consumer Market estimates for retail sales, (total and store types)Jo not include sales made in military commissaries, post exchanges and eating places on militagunsts In these counties. 

HAWAII 
THIS STATE DOES NOT OBSERVE 

DAYLIGHT SAVING TIME 

STATE NETWORKS 

Coconut Wireless Network 
Comprised of: 

KGMB-Honolulu KMVI-Maul 
KPUA-Hilo 
Media Code 4 212 0500 6.00 

Business Office -Box 581, 1534 Kaplolani Blvd.. 
Honolulu, Hawaii 96809. Phone 941-3011. 

I. PERSONNEL 
General Manager-Gene Erger, 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a. lb, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24a, 25a, 26, 28a, 29a, 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 60e, 61a, 61b, 61e, 62b. 
Cancellation: 700, 70e, 71a, 730. 
TAX ON ADVERTISDIG: 4% State Tax applicable 
to all billing. 

TIME RATES 
- Bates effective----. 

Rates received September 27. 1965. 
Por all rates see listing of KGMB, Honolulu, Hawaii. 
For Aku on KPUA, lam, add 1.00 per station to 
KGMB prices. 

Hukilau Net, The 
Comprised of: 

Half-Honolulu KNUI-Maul 
KUAI-Kauai 
Media Code 4 212 0700 2.00 

Business Address-605 Kapiolani Blvd., Honolulu, 
Hawaii 96813. 

I. PERSONNEL 
President-Jack Heintz. 
Vice-Pres. & Gen'! Mgr.-James Hawthorne. 
Sales Manager-Don Metzger. 

2, REPRESENTATIVES 

Arco Radio Television Sales, Inc. 
Canada-Andy McDermott Sales Ltd. 

5. GENERAL ADVERTISING See coded regulations 

General: la, lb, 20, lb, 3a, lb, Sc, 3d, 4a, 4d, 5, 
6a, 7a, 8. 

Rate Protection: 10e, lie, 12e, 13e, 14e, 15a, 15b, 16. 

Basic Rates: 21a, 21b, lid, 22a, 221), 230. 23b, 240. 
25a, 26, 27, 28a. 29s, 32a, 33a. 

Contracts: 40a, 41, 426. 42d, 44a, 45, 46, 47a, 48, 
49, 51a. 

Comb.; Cont. Discounts: 600, 60d, 60e, 60f, 6011, 
601, 61a. 61b, 62d. 

Cancellation: 78e. 70e. 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

Affillated with NBC Radio Network. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 

For all rates see listing of HOU. Honolulu. 
KIMO, Hilo; KUAI, Kauai; KNIII, Maui, Hawaii, 
may be added to HOU buy for an additional 2.25 per 
spot per station. 

ELEELE 
(Kauai County) 

See SRDS consumer market map and data at begin-
ning of the State. 

KUAI 
1965 

Media Code 4 212 0901) 8.00 

American Islands Broadcasting Corp., Box 720, Eleele. 
Kauai, Hawaii 96705. Phone 335-3171. 
STATION'S PROGRAMMING DESCRIPTION 

KUAI: Programmed for adults and young adults. 
General popular music middle-of-the-road. NEWS: 
local, state, national, international. UPI service plus 
local staff. News broadcasts every 30 min. Expanded 
news 8 am. noon, 5:45 pm. Filipino language pro-
gram M-F 5-6 am, Sat 6-7 am. Japanese program 
Sun 9:30 am-noon. Ree'd 2-10-69. 

I. PERSONNEL 
General Manager-Roland L. Gay, Jr. 
Sales Manager-John S. Short. 
Program Director-William Dable. 

3. FACILITIES 
5,000 vv.; 720 ke. Non-directional. 
Operating schedule: 5 am-midnight. HST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

(This listing continued on next page) 
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HAWAII 

Eleele-K U A I-Continued 
5. GENERAL RATE POLICY 
Member: The Hulalau Net. 
TAX ON ADVERTISING: 4% State tax applicable 
to all net billing. 

TIME RATES 
No. 3 Eft 1/1/69-Reed 2/10/69. 

AA-Mon thru Sat 5-9 am & 3-7:30 pm. 
A-Mon thru Sat 9 am-3 pm. 
B-Mon thru Sat 7:30 pm-midnight; Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

ROS: lx I3x 27x 530 105x I57x (.) 
AA 6.50 6.25 6.00 5.75 5.50 5.25 5.00 
A ., 5.75 5.50 5.00 4.75 4.50 4.25 4.00 
B .. 4.75 4.50 4.25 4.00 3.75 3.50 3.25 

30 SECONDS 
AA 5.25 5.00 4.75 4.50 4.25 4.00 3.75 
A.. 4.50 4.25 4.00 3.50 3.25 3.00 2.75 
B 3.50 3.25 2.75 2.50 2.25 2.10 2.00 

CI 261-312x. 
10/15 sec: 50% of 30-sec. 
Fixed position: AA. extra 25%. A 8c B. extra 10%. 

7. PACKAGE PLANS 
CLASS A-ROS 
 6 days per wk 

PER DAY: I ti 2 ti 3 tl 4 ti 501 
PER MO: 26 ti 52 01 78 ti 104 ti 190 ti 
1 min  5.00 4.33 3.84 3.25 2.75 
30 sec  3.50 2.89 2.30 2.00 1.75 
AA: extra 10%. B: less 10%. 
Fixed position, extra 10%. 
Minimum contract 6 months. 

8. PROGRAM TIME RATES 
CLASS A-FIXED POSITION 

5 min 10 min 1/4 hr 1/2 lw I hr 
Ea   12 15 25 40 75 
AA: extra 10%. B: less 10%. 

HILO (3 AM) 
(Hawaii County) 

See EIRDS consumer market map and data at begin-
ning of the State. 

KHLO 
(formerly KI MO) 

1950 
Media Code 4 212 1200 2.00 

Kerby Scott Productions, Inc., Box 1497, Natal Hotel, 
Hilo, Hawaii 96720. Phone 935-6372. 

I. PERSONNEL 
General Manager-John C. Hooker, Jr. 
Sales Manager-Lillian Cunningham. 
Program Director-Bob Hilton. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w.; 850 ke. 
Operating schedule: 6-1 am. HST. 

4. AGENCY COMMISSION 
15/0: 10th of following month, 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 3e, 4e, 5, 6a, 7e. 8. 
Rate Protection: 10a, 11a, 12e. 13e. 14e. 15e 15b. 
Basic Rates: 20e. 21b, 22e, 23b, 24b, 25a, 26, 28b, 

28e. 29a. 30. 
Contracts: 40e. 41, 44e. 45, 46, 47e, 49, 51e, 51b, 

51e. 
Cancellation: 70e. 70e, 71e, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC and KBS. 
Member: The Hukilau Net. 
TAX ON ADVERTISING: 4% State Tax appli-
cable to all net billing. 

TIME RATES 
Eft' 7/5/69-Reed 6/30/69. 

6, SPOT ANNOUNCEMENTS 
1 min 30 see ID 

1 x  4.00 3.00 1.75 
13 x.    3.75 2.75 1.50 
26 a    3.50 2.50 1.45 
52 x  3.25 2.25 1.40 
104 x  3.00 2.00 1.35 
156 x ...... _ ............... --___._ ..... 2.75 1.90 1.30 
260 x ......... ..._.._.._ ......... _ ......... 2.50 1.80 1.25 
312 x  2.25 1.70 1.20 
624 x  2.00 1.50 1.10 

SPECIAL DISCOUNTS 
On any 52 week contract of at least 13 spots per 
week, plus one bonus spot per week-15%. 
On any 26 week =tract of at least 26 spots per 
week, plus two bonus spots per week-10%. 

7. PACKAGE PLANS 
10 ti 35 ti 70 ti 100 ti 200 ti 300 ti 

DAYS: 2 7 14 30 60 90 
1 min  20 95 185 230 400 550 
30 sec  20 60 115 170 300 400 
ID's   10 30 55 95 180 240 

10. SPECIAL FEATURES 
4-MINUTE NEWSCASTS 

PER MO: 
5 ti per wk  150 6 ti per wk  160 

Your Fair Share Gift 
Works Many Wonders 
THE UNITED WAY 

27 million families benefit by child care, 
family service, youth guidance, health program; 

disaster relief and services for the 
Armed Forces from 31,000 United Way agencies. 

KIPA 
1947 

Media Code 4 212 1500 5.00 
Big Island Broadcasting Co., Ltd., Box 1602, 140 

Haiti St.. Hilo, Bewail 98720. Phone 51-168. 

I. PERSONNEL 
President-William O. Paine. 
Vice-Pres. & Gen'i Mgr.-Hugh Gordon. 

2. REPRESENTATIVES 
Seattle, Portland-Hugh Feltis & Associates. 

3. FACILITIES 
1,000 w.: 1110 ke. 
Operating schedule: 5-12:30 am. HST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4e, 5, 6e, 7a, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic Rates: 23a. 24b, 28a, 29a. 
Contracts: 40a. 46. 
Comb.; Cont. Discounts: 60b, 691s. 61a. 
TAX ON ADVERTISING: 4% State Tax appli-
cable to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 15. 1983. 
Rates received February 27, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 20 sec 

1 ti.   4.85 3.80 2.80 
26 ti 4.50 3.65 2.65 
52 ti... _ 4.15 3.45 2.60 
104 ti .. 3.80 3.30 2.40 
158 ti   3.45 3.15 2.25 
260 ti.. 3.35 3.00 2.10 
312 ti  - _ 3.15 2.80 2.00 
624 ti____-_---___ 2.90 2.45 1.85 
1000 ti -_.__. 2.80 2.10 1.70 
2000 or more ti  2.45 1.70 1.40 

(9:00 pm-midnight Mon thru nil 
50% of above rates. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 ti ....... _._..-_. 48.00 23.00 
26 ti_____-_ 45.00 22.00 
52 ti    44.00 21.00 
104 ti. ...  41.00 19.00 
156 ti  40.00 17.00 
260 ti  39.00 15.00 
312 ti  37.0(1 14.00 

1/4 hr 10 min 
14.00 12.00 
13.00 11.00 
12.00 10.50 
11.00 9.50 
10.00 8.50 
9.00 8.00 
8.00 7.50 

10 see 
1.60 
1.50 
1.40 
1.35 
1.30 
1.20 
1.15 
1.05 
1.00 
.90 

5 min 
7.00 
6.75 
6.50 
6.25 
5.75 
5.25 
4.75 

KPUA 
1930 

Media Code 4 212 18009.00 

Pacific Broadcasting Co.. Inc., Box 937, Pilhonua. 
Hawaii 90720. Phone 935-5461. 

I. PERSONNEL 
General Manager-Gene Erger. 
Station Manager-Hal Boudreau. 
Chief Engineer-Harold Marques. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 w.; 970 ke. 
Operating schedule: 5:00 am-midnight. HST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. 3a, 3d, 40. 5, 6e, 7e. 
Rate Protection: 10a, Ila, 12e. 13e, 14e. 15e. 
Basic Rates: 20b, 215, 21b. 21e, 216, 23b, 24b, 25e. 

28b, 29a, 30, 31. 
Contracts: 40e. 42b, 42d, 43, 440. 47e, 48, 49, 51e. 

51e. 
Cancellation: 70e, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
15% charge for translation into foreign language. 
Member: Coconut Wireless Network. 

TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 1/1/68-Itec'd 1/24/69. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 51x 76x 

I min 8.00 7.00 6.00 5.50 
30 sec 5.00 4.50 4.00 3.50 
ID .... 3.00 2.50 2.00 1.75 

7. PACKAGE PLANS 
KOKUA PACKAGE PLANS 
(must be used within 7 days) 

PLAN: 1 2 8 4 5 
PER WK: 30 ti 24 ti 18 tl 12 ti Ott 
1 min..... 78.75 72.00 60.75 45.00 27.00 
30 sec 52.50 48.00 40.50 30.00 18.00 

SATURATION PLAN 
(must be used within 1 month) 

30 sec, 100 ti per me, ea. 1.50 

FIXED POSITION 
1 min, extra__ .......... _..75 30 sec, .50 

8. PROGRAM TIME RATES 
Ix 26x 5Ix 

1 hr  100.00 85.00 75.00 
1/2 hr  65.00 60.00 52.00 
1/4 hr._  50.00 45.00 40.00 
10 min.  35.00 30.00 25.00 
5 min.....-. 25.00 22.50 20.00 

10Ix Isla 
5.00 4.50 
3.00 2.50 
1.50 1.25 

10Ix 150x 
60.00 50.00 
48.00 40.00 
35.00 30.00 
20.00 18.50 
18.00 14.00 

250+ 
4.00 
2.00 
1.00 

250+ 
45.00 
35.00 
25.00 
15.00 
12.00 

10. SPECIAL FEATURES 
AKTJ news at 6, 6:30, 7, 7:30 & 8 am, per mo.... 200 
Includes opening and closing billboards and 1 1-min-
uto spot. Minimum contract 13 weeks. 
News at :60 9 am-sign-off, per mo____.____ 150 
Includes opening and closing billboards and 1 1-min-
ute spot. Minimum contract 13 weeks. 
Echos of Japan 5-6 am daily, 7-10 am Sun. Rates 
same as English rates plus 15% translation diarge. 
Mynah Bird Show-extra 25%. 

HONOLULU (15 AM; 4 FM) 

(including Waipahu) 
(Honolulu County) 

See SIMS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

KAHU 
1950 

WAIPAHU 

Media Code 4 212 2100 3.00 

Royal Hawaiian Radio Co.. Inc., Walpahu, Hawaii. 
Phone 675-667. TWX 2W40. 

Mailing address: Box 1007, Walpahu, Oahu, Hawaii 
96797. 

I. PERSONNEL 

General Manager-Harry En Chu. 

2. REPRESENTATIVES 
Bernard Howard & Co.. loe. 

3. FACILITIES 

10.000 w.; 940 kg. 
Operating schedule: 24 hours daily. HST. 

4. AGENCY COMMISSION 

15/0 time only: monthly. 

S. GENERAL ADVERTISING See coded regulations 
General: lb. 2a. 3e. 4e. 5, 0e. 
Basic Rates: 210, 21e, 22e. 23a, 24b. 
Contracts: 40e. 44e. 45, 46, 51a. 
Comb.: Cont. Discounts: 601. 
Cancellation: 73e. 
Prod. Services: 82. 
Affiliated with }CBS. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
No. 12 Eff 1/69-Reed 11/11/68. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER MO: 30 ti 60 ti 90 tl 120 ti 150 ti 180 41 
Ea   10.00 9.50 9.00 8.50 8.00 7.50 

.3 mo  9.00 8.50 8.00 7.50 7.00 6.50 

.6 mo  8.00 7.50 7.00 6.50 6.00 5.50 
•12 mo  7.00 6.50 6.00 5.50 5.00 4.50 

30 SECONDS 
Ea   6.50 6.00 5.50 

.3 mo  6.00 5.50 5.00 

.6 5.50 5.00 4.50 
12 mo  5.00 4.50 4.00 
CI Contract. 

KA 1M 
1955 

HONOLULU 

C 

5.00 
4.50 
4.00 
3.50 

4.50 4.00 
4.00 3.50 
3.50 3.00 
3.00 2.50 

Media Code 4 212 2400 7.00 
Christian Broadcasting Assoc., Box 375, 3555 Hard-

ing Ave., Honolulu, Hawaii 96809. Phone 734-1985. 

Cable address-Chrisrad. Honolulu. Hawaii. 

I. PERSONNEL 
Managing Consultant-Loren F. Bridges. 

3. FACILITIES 
5,000 w.; 870 ke. Non-directional. 
Operating schedule: 4:30-12:05 am. HST. 

4. AGENCY COMMISSION 

15%; no cash discount. 

5. GENERAL ADVERTISING Sea ceded regulations 

General: lb. 2b, la, 4b, 9d, 5, 6a, 7e, B. 
Rate Protection: 10g, 11g, 12g, 13g, 15b. 
Basic Rates: 20e, 22s. 
Contracts: 400. 47e. 
Comb.: Cont. Discounts: 606, 61e, 
Cancellation: 706, 71e. 73b. 
Prod. Services: 80. 81. 82. 
Tobacco advertising not acceptable. 
Affiliated with KBS. 
TAX ON ADVERTISING: 4% State Tax appli-
cable to all net billing. 

TIME RATES 
Eff 7/1/68-1tec'd 7/2/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1040 x.  1.50 1.25 .90 
624 x  1.75 1.50 1.00 
312 x   2.00 1.75 1.15 
260 x  2.25 2.00 1.25 
156 x  2.50 2.15 1.35 
104 x  2.75 2.30 1.45 
52 x. 3.00 2.45 1.55 

1.65 
1 x  3.50 2.75 1.75 

KA I M-FM 
1953 

HONOLULU 

cre 
Media Code 4 212 2401 5.00 

Christian Broadcasting Assoc., Box 375, 3555 Hard-
ing Ave., Honolulu, Hawaii 96809. Phone 734-1985. 

Cable address-Chrisrad. Honolulu, Hawaii. 

I. PERSONNEL 
Managing Consultant-Loren F. Bridges. 

3. FACILITIES 

ERP 37.000 w.; 95.5 mc. Stereo. 
Operating schedule: 6 am-midnight. 1181'. 

4. AGENCY COMMISSION 

15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4b, 4d. 5, 6e. 7e. 8. 
Rate Protection: 10g, 11g, 12g, 13g, I4g, 15b. 
Basic Rates. 20e. 22a, 
Contracts: 400. 47e. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 70b. 71a. 73b. 
Prod. Services: 80. 81. 82. 
Tobacco advertising not acceptable. 
TAX ON ADVERTISING: 4% State Tax appli• 
cable to all net billing. 

TIME RATES 
Eft 8/1/68-Reed 8/28/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1.00 .75 

312 x  2.25 1.50 1.10 
260 x  2.50 1.75 1.25 
156 X  3.00 2.00 1.40 
104 x  3.25 2.25 1.55 
52 X  3.50 2.50 1.70 
26 x.   3.75 2.75 1.85 
1 x  4.00 3.00 2.00 

KCCN 
1965 

HONOLULU 
Media Code 4 212 2700 0.00 

Diamond Head Broadcasting System, Inc., Waikiki 
Business Plaza. 2270 Kalakaua Ave.. Suite 904. 
Honolulu, Hawaii 96815. Phone 923-0402, 

STATION'S PROGRAMMING DESCRIPTION 
ICCCN: Programmed for mass appeal. 
MUSIC: 100% Hawaiian music, 24 hours daily. AIR 
PERSONALITIES 24 hours daily. NEWS: 5 min 
news each half hour during morning and evening 
traffic periods, on hour in non-traffic periods. News 
emphasis 70% local, 30% national and international. 
Sports and local weather reported inside newscasts. 
Air personalities employ Hawaiian legends, humor, 
dedications, brief listener conversations, requests. 
local color comments, traffic reports, sailing. surfing 
and fishing conditions and tourist features including 
mainland weather, shipping reports and what to do 
vignettes. Contact Representative for further details. 
Reed 9/28/68. 

I. PERSONNEL 
General Manager-Reg Streeter. 
Sales Manager-Ray Gallagher. 
Program Director-Cecil Seavey. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 

5,000 w.: 1420 kg. Non-directional. 
Operating schedule: 5:30 am-midnight. HST. 

4. AGENCY COMMISSION 

15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 4a, 5, 6e, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13e, 14a, 15b, 16. 
Basic Rates: 20e, 21a, 22e, 23a, 24e, 25e, 26, 28a, 

28e, 29a, 20, 32b, 33e. 
Contracts: 40e, 41, 42e. 43, 44a, 45, 46, 47e, 49, 51e. 
Comb.: Cont. Discounts: 60e, 60d, 60e, 60f, 61e, 62b, 

62d. 
Cancellation: 70a, 78e, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81. 82. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 6/1/69-Rec'd 5/19/69. 
AA-Mon thru Sat 5:30-10 am & 2-6 pm. 

A-Mon thru Sat 10 am-2 pm & 6-9 pm. 

B-Mon thru Sat 9 pm-midnight; Sun all day. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 

1-12 CONSECUTIVE WEEKS 
PER WK: I ti 6 tl 12 ti 18 01 24 tl 30+ 
1 min  11.00 9.50 9.00 8.50 8.00 7.50 
30 sec  7.70 6.65 6.30 5.95 5.60 5.25 

13-25 CONSECUTIVE WEEKS 

1 min.  10.50 9.00 8.50 8.00 7.50 7.00 
30 sec  7.35 6.30 5.95 5.60 5.25 4.90 

26-45 CONSECUTIVE WEEKS 
1 min  10.00 8.50 8.00 7.50 7.00 6.50 
30 sec  7.00 5.95 5.60 5.25 4.90 4.55 
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Honolulu-K C C N-Continued 
46-52 CONSECUTIVE WEEKS 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 30+ 
1 min.  9.50 8.00 7.50 7.00 6.50 6.00 
30 see _ 6.65 5.80 5.25 4.90 4.55 4.20 

CLASS A 
1-12 CONSECUTIVE WEEKS 

1 min  7.50 6.50 6.00 5.75 5.50 5.25 
30 sec  5.25 4.55 4.20 4.00 3.85 3.70 

13-25 CONSECUTIVE WEEKS 
1 min.  7.00 6.25 5.75 5.50 5.25 5.00 
30 sec.  4.90 4.40 4.00 3.85 3.70 3.50 

26-45 CONSECUTIVE WEEKS 
1 min _ 6.50 6.00 5.50 5.25 5.00 4.75 
30 sec  4.55 4.20 3.85 3.70 3.50 3.35 

46-52 CONSECUTIVE WEEKS 
1 min _ 6.25 5.75 5.25 5.00 4.75 4.50 
30 sec _ 4.40 4.00 3.70 3.50 3.35 3.15 

CLASS B 
1-12 CONSECUTIVE WEEKS 

1 3.75 3.50 3.35 3.25 3.20 3.15 
30 sec  26r 2.45 2.35 2.30 2.25 2.20 

13-25 CONSECUTIVE WEEKS 
1 min.  3.50 3.25 3.10 3.00 2.90 2.85 
30 sec  2.45 2.30 2.20 2.10 2.05 2.00 

26-45 CONSECUTIVE WEEKS 
1 min____ 3.25 3.00 2.85 2.75 2.65 2.60 
30 sec  2.30 2.10 2.00 2.00 2.00 2.00 

46-52 CONSECUTIVE WEEKS 
1 min _ 3.00 2.75 2.60 2.50 2.40 2.35 
30 sec  2.10 2.00 2.00 2.00 2.00 2.00 
Fixed position-applicable rate plus 10%. 
Spots, except fixed, staggered within time classifica-
tions on a 6 per week spread. Discounts shown 11DPly 
to consecutive weeks. 

7. PACKAGE PLANS 
WEEKEND PACKAGES 
(Fri 8 pm-midnight Sun) 

PER WKND, EA: 9 ti 18 ti SO tl 
1 min.  5.00 4.75 4.00 
30 sec  3.50 3.35 3.20 
Spots scheduled at station's discretion and cannot be 
combined with other spots to earn further discounts. 

10. SPECIAL FEATURES 
Newscasts-hourly at :60 & :30, 6-9 am & 3-6 pm; 
at :60 9 am-3 pm & 6 pm-6 am; 4-1/2 min with 
opening & closing commercial Billboards & 1-min 
middle commercial-1-minute plus 25%. 
Expanded News in Depth-I5 minutes 7-7:15 am, 
noon-12:15 pm & 5-5:15 pm. 11-1/2 minutes with 
opening and closing commercial billboards and 3 1-
minute commercials. 3 1-minute spots earned rate 
plus 25% or participation 1-minute rate plus 10%. 
Sports-hourly at :15-1-minute plus 15%. 
Weather-hourly at :45-1-minute plus 15%. 
Hawaiian Legend-2-minutes; billboard open & close 
with 1-minute middle commercial-1-minute plus 
15%. 
Time Signals-10-sec or less available at 50% of 1-
min. Not combinable for frequency discounts. 

K F OA (FM) 
1967 

HONOLULU 

Media Code 4 212 3000 4.00 

Royal Hawaiian Radio Co.. Inc.. Hilton Hawaiian 
Village Hotel. Honolulu, Hawaii 96815. Phone 941-
0591. 

STATION'S PROGRAMMING DESCRIPTION 
KFOA (FM): Programmed for adults. 
Popular music, standards, film music, showtunes, 
100%. Polkas, ragtime piano, marches, banjo, 6-9 
am. Popular music, new and old, 9 am-6 pm. Strings 
6-10 pm. Big bands 10 pm-12M. COMMERCIAL 
POLICY: 2 minutes commercial grouped every 10 
minute segment. No other talk except time signals, 
station breaks. Contact Representative for further 
details. Rec'd 8/15/67. 

I. PERSONNEL 
President-George Mardildan. 
Vice-President-Floyd Farr. 
Station Manager-John Gregory. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 30,000 w. (boric.), 30,000 w. (vert.); 94.7 me. 
Stereo. 
Operating schedule: 6-1 am. HST. 

4. AGENCY COMMISSION 
15/0 Unto onlY; net 30 days. 

5. GENERAL ADVERTISING Sea eoded regulations 
Contracts: 40a. 
Member: The Groskin Group. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 

Elf Ree'd 12/4/67. 
6. SPOT ANNOUNCEMENTS 

Ix I5x 30x 60x 125x 250x 500x 
1 min___ 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

8. PROGRAM TIME RATES 
Ix I5x 30x 

1 hr ._.... 70 67 64 
1/2 hr......._. 53 60 48 
min---- 30 29 28 

60X 
61 
48 
27 

KGMB 
1929 

HONOLULU 

I25x 250x 500x 
58 55 52 
44 42 40 
26 25 24 

Media Code 4 212 3300 8.00 
Pacific Broadcasting Co.. Inc.. Box 581, 1534 
Kapiolani Blvd., Honolulu, Hawaii 96809. Phone 
941-3011. 

STATION'S PROGRAMMING DESCRIPTION 
KGMB: Programmed for Hawaii AIR PERSONALI-
TIES 24 hours. 5 min news 31 times per day, 8 man 
news staff, 5 mobile units. General popular music, 
tniddle•of-the-road. current hits, film music, show-
tunes, standards. Personalities use humor, telephone 
interviews, traffic reports, sports reports, weather 
and surf conditions and quizzes. Contact Representa-
tive for further details. Rec'd 7/21/67. 

I. PERSONNEL 
President-Cecil "Cec" Hanel. 
Gen'l & Sales Mgr.-Gene Erger. 
Program Director-Earl McDaniel. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
5.000 w.; 590 kg. 
Operating schedule: 24 hours daily. HST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2a, 2b. 3e. 45. 5. 
Rate Protection: 10h, Ilh, 12h, 14h. 
Basic Rates: 20a, 21b, 22a, 235, 24e. 25a. 28b, 28e, 

29a, 30, 33b. 
Contracts: 400, 41, 42a, 43, 44b. 45, 46, 48, 49, 51b. 
Comb.; Cont. Discounts: 60e. 601. 61a. 62b. 
Cancellation: 70a, 70e. 71e. 73a. 73b. 
Prod. Services: 81. 82. 
Member: Coconut Wireless Network. 
TAX ON ADVERTISING: 4% State Tax appli-
cable to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 5/15/69-Reed 5/26/69. 
6. SPOT ANNOUNCEMENTS 

AKU 
(Mon thru Sat 5:00-10 am) 

PER WK, EA: 
I MIN: 1 wk 13 wk 26 wk 52 wk 

ti  37.50 36.00 34.50 32.50 
6 ti  32.50 31.00 29.00 27.50 
30 SEC: 

*3 ti  27.50 26.00 24.50 22.50 
6 ti  22.00 21.00 19.00 17.50 

(*) Mon. Wed, Fri or Tues, Thurs. Sat. 
All fixed times, extra 25%. 
Maui and Hawaii, extra 3.00. 

KIM CHEE SHOW 
(Mon thru Fri 10 am-noon) 
GEORGE KENNEDY SHOW 
(Mon thru Sat noon-3 pm) 

1 MIN: 
*3 tL  12.50   
6 ti  11.00 10.50 10.00 9.50 
30 SEC: 

*3 ti  8.00 
6 ti  7.50 7.00 6.50 6.00 

(*) Kim Chee Show, Mon thru Fri alternating 
days. George Kennedy Show, Mon, Wed, Fri or 
Tues, Thum Sat. 

All fixed times, extra 25%. 
GRANNY GOOSE SHOW 
(Mon thru Sat 3-8 pm) 

1 MIN: 
*3 ti  16.00 
6 ti  14.50 13.00 
30 SEC: 

*3 ti  11.00 
6 ti  9.50 9.00 8.50 

(*) Mon. Wed, Fri or Tues. Thurs, Sat. 
All fixed times, extra 25%. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 
(Mon thru Sun 10 am-11 pm) 

PER WK, EA: 
1 MIN: I wit 13 wk 
12 ti  11.00 10.50 
18 ti  10.50 10.00 
30 ti  10.00 9.50 
30 SEC: 
12 ti  8.50 7.50 
18 ti  8.25 7.25 
30 ti  8.00 7.00 

THE AKU PLAN 
5 spots per day-1 spot in each: Aku, Kim Chee, 
George Kennedy, Ted Sax, Animate 13. Smythe. 
1 MIN: PER DAY: 1 wk 13 wk 26 wk 52 wk 
15 ti (.3 days per wk)  51.00 49.00 46.00 42.00 
30 ti ( 8 days per wk)  45.00 43.00 41.00 37.00 
30 SEC: 
15 ti (.3 days per wk)  36.00 33.00 31.00 29.00 
30 ti ( 6 days per wk)  29.00 27.00 25.00 23.00 

(*) Mon, Wed. Fri or Tues, Thurs, Sat. 
Maui and Hawaii, extra 3.00. 

12.00 11.50 

8.00 

26 wk 52 wk 
10.00 9.50 
9.50 9.00 
9.00 8.50 

7.00 6.50 
6.50 6.00 
6.00 5.50 

K G M B-FM 
1967 

Media Code 4 212 3301 6.00 
Pacific Broadcasting Co., Inc., Box 581, 1534 Reptil-

ian( Blvd., Honolulu, Hawaii 96809. Phone 941-
3011. 

I. PERSONNEL 
President-Cecil Hertel. 
General Manager-Gene Erger. 
Sales Manager-Richard Cramer. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 55,200 (harts.), 55,200 (vert.): 93.1 me. Stereo. 
Operating schedule: 24 hours daily. HST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a. 
Rate Protection: 10h, 11h, 12h, 14h. 
Basic Rates: 20a, 21b, 22a, 23e, 24e, 25e, 28b, 28e, 

33b. 
Contracts: 405. 41, 42a, 4413, 45. 46. 51b. 
Comb.: Cont. Discounts: 601, 61a, 62b. 
Cancellation: 70e. 71a, 73a, 73b. 
Prod. Services: 81, 82. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 4/1/68-Reed 3/8/68. 
AA-Mon this Sat 4-10 pm; Sun 9 am-10 pm. 
A-Mon thru Sat 10 am-4 pm. 
B--Ah l other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR 30 SECONDS ONLY 

PER WE: I tl 5 ti 10 ti 15 01 20 ti 
AA .............. 7.50 7.00 6.50 6.00 5.50 
A   6.00 5.50 5.00 4.50 4.00 
B ......... 4.00 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
(Minimum 1 spot per day* guaranteed in AA) 

PER MO: 450 ti 300 ti 240 ti 120 ti 60 ti 
PER DAY: 15 ti 10 ti 8t1 411 211 
ROS   . 450 375 350 200 110 

KGU 
1922 

HONOLULU 

RADIO ALES 
Media Code 4 212 3600 1.00 

Communications Hawaii, Inc., 605 Kapiolanl Blvd., 
Honolulu, Hawaii 96813. Phone 536-3626. 

STATION'S PROGRAMMING DESCRIPTION 
KGU: Programmed for general interest. 
Featuring middle - of - the - road music and sports. 
NEWS: headlines on hour, 5 min at :30 in drive 
times. Stabile actualities 24 lus a day. Half hour 
length news and commentary at 6 pm and 10 pm. 
SPORTS: local pro baseball. Local high school and 
college football and basketball. Major league base-
ball and football. Other major sports events. Contact 
Representative for further details. Ree'd 2/20/69. 

I. PERSONNEL 
President-Jack Heintz. 
Vice-Pres. & Gen'l Mgr.-James Hawthorne. 
Sales & Ass% Gen'l Mgr.-Don Metzger. 

2. REPRESENTATIVES 
Arco Radio Sales. 

3. FACILITIES 
10,000 w.; 160 ke. 
Operating schedule: 24 hours daily. HST. 

4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See 'tided regulations 

General: la, lb, 2e, 2b, 3a, lb, 3e. 3d, 4a, 4d, 5, 
6a. 75. 8. 

Rate Protection: 10e. 11e, 12e, 13e. 14e. 15a, 15b, 16. 
Basle Rates: 21e, 21b, 21d, 22a, 22b, 23a, 23b, 24e. 

25a, 26, 27, 28a, 29a, 32a. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46, 47a, 48, 

49, 51a. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 130h, 601, 

61a. 61b, 62d. 
Cancellation: 70a, 70e. 71b, 72, 73a, 736. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC. 
Member: The Hukilau Net. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 

No. 36 Elf 2/1/69-Reed 1/30/69. 
AA-Mon thru Sat 5-9 am. 
A-Mon thru Sat 9 am-6 pm: Sun 5 am-midnight. 
B-Mon thru Sat 6 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 
I TI: I wk 4 wk 
1 min  12.50 12.50 
30 see ....... _......_   7.50 7.50 
3 TI: 
1 min  12.00 11.80 11.50 11.30 11.00 
30 sec  7.50 7.00 7.00 7.00 
6 TI: 
1 min  11.50 11.50 11.00 10.00 
30 sec  7.00 7.00 7.00 6.50 
12 TI: 
1 min  10.50 10.50 10.00 10.00 9.50 
30 sec  6.50 6.00 6.00 6.00 6.00 

CLASS A 
1 TI: 
1 min  8.00 8.00 7.50 7.50 7.00 
30 sec  5.00 5.00 4.50 4.00 4.00 
3 TI: 
1 min  7.50 7.50 
30 sec  4.50 4.50 
6 TI: 
1 min  7.00 7.00 
30 sec  4.00 4.00 
12 TI: 
1 min  6.00 6.00 
30 sec  4.00 3.50 

CLASS B 
1 TI: 
1 min  5.00 5.00 4.50 4.50 4.00 
30 sec  3.00 3.00 3.00 2.50 
3 TI: 
1 min  4.50 4.25 4.00 4.00 3.50 
30 sec  3.00 3.00 2.50 2.50 
6 TI: 
1 min  4.00 4.00 
30 sec  2.50 2.50 
12 TI: 
1 min  3.50 3.50 3.00 3.00 2.50 
30 sec  2.00 2.00 2.00 1.50 1.50 

10. SPECIAL FEATURES 
News Participation-1-minute spots within Newscasts 
extra 20%. 

13 wk 26 wk 52 wk 
12.00 12.00 11.50 
7.00 7.00 7.00 

KHVH 
1957 

HONOLULU 

Suburlber to the NAB Radio Code 

Media Cede 4 212 4200 9.00 
Western Telestations. Inc., 1290 Ala Moans. Henolulu, 
Hawaii 96814. Phone 573-991. Cable address-
KHVH. TWX KHVH-TV 723387. 

HAWAII 
STATION'S PROGRAMMING DESCRIPTION 

KIIVH: All news format-morning, afternoon and 
evening. 
Information central news 5:30 am-12M. 7 days a 
week. 16 man local news staff. Hawaiian airwatch 
helicopter. 7 mobile units, mainland network news 
and news features. SPORTS: live coverage through-
out the year of various local and national sports. 
Contact Representative for further details. Rec'd 
4/1/69. 

I. PERSONNEL 
President-Lawrence S. Berger, 
Nevis Director-Norman Reyes. 
Program Director-Dick Cook. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5,000 w.; 1040 kg. Non-directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0; 15th following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, la, 3d, 4a, 5, 61), 7a, 8. 
Rate Protection: 10e, 12e, 13e. 14e, 15a, 16. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24e, 25e, 26, 

27, 29e. 
Contracts: 40e, 41, 42a, 42e. 44a, 45, 46, 47e, 511, 

51b. 
Comb.; Cont. Discounts: 60a, 60e, 60h, 601, 61e, 62b. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b, 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network, 
TAX ON ADVERTISING: 4% Salez Tax applicable 
to all net billing. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 17 Eft 5/1/69-Ree'd 6/30/69. 

AA-Mon thru Sat 5:30-10 am; Mon thru Fri 3-6 pm. 
A-Mon thee Fri 10 am-3 pm & 6-8 pm; Sat 10 
am-8 pm; Sun 6:30 am-8 pm. 
B-Dally 8 pm-5:30 am. 

7. PACKAGE PLANS 
CLASS AA 

1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 50 ti 100 tl 
1 min 17.00 13.00 11.00 10.00 9.00 8.00 
30 sec 12.00 11.00 10.00 9.00 8.00 7.00 

CLASS A 
1 min 14.00 8.00 7.00 6.50 6.00 5.75 5.25 4.75 
30 sec 10.50 6.50 6.25 5.75 5.25 5.00 4.50 4.25 

CLASS B 
1 min 8.50 4.50 4.00 3.50 3.25 3.00 2.75 2.50 
30 sec 6.50 3.75 3.50 3.25 3.00 2.75 2.50 2.00 
10-second spots are 50% of applicable 30-second rate, 
except within Class AA, which is 50% of applicable 
1-minute rate. 

KIKI 

. • •-• • • . • . 

1951 

HONOLULU 

Media Code 4 212 4500 2.00 
Court Broadcasting. 331-D Kamani St., Honolulu, 
Hawaii 96813. Phone 536-3456. Cable code-KIKI, 
Honolulu. 

STATION'S PROGRAMMING DESCRIPTION 
KIKI: Programmed for mass appeal. 
MUSIC: current top sellers and past million sellers. 
NEWS: 3 min before hour with expanded news dur-
ing drive time. SPORTS: surf reports daily, sport-
scores through day and evening. Contact Representa-
tive for further details. Rec'd 6/4/69. 

6.50 I. PERSONNEL 
Pres. & Gen'l Mgr.-C. C. Courtney. 

9.50 Vice-President-Hoover Tateishi. 
6.25 2. REPRESENTATIVES 

Walton Broadcasting Sales Corporation. 

3. FACILITIES 
10,000 w.; 830 kc. Non-directional. 
Operating schedule: 24 hours daily. IIST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
7.00 7.00 6.50 General: lb, 2a, 2b, 3a, 3d, 4s, 5, 6a, 7a. 
4.00 4.00 4.00 Rate Protection: 10b, lia, 12b, 13b, 14e, 15a, 16. 

Basic Rates: 20b, 215, 22e, 22b, 23a, 24a, 24e, 25e, 
6.50 6.00 6.00 26, 28e, 29e. 30. 33a. 
4.00 4.00 3.50 Contracts: 408, 40e. 42d, 44a, 45, 46. 47e, 51a, 51b. 

Comb.; Cont. Discounts: 60a, 60e, 601, 61e, 61d. 
5.50 5.00 5.00 Cancellation: 70a, 70e. 71a, 72, 73a. 
3.50 3.00 3.00 Prod. Services: 80, 82. 

TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

2.50 TIME RATES 

NATIONAL AND LOCAL RATES SAME 

2.00 Eff 6/2/69-Rec'd 7/3/69. 
AA-Mon thru Fri 6-9 am & 3-6 pm. 

3.50 3.00 3.00 A-Mon thru Fri 9 am-3 pm; Sat 6 am-6 Pm. 
2.00 2.00 2.00 B-Mon thru Sat 6 pm-midnight; Sun 6 ana-6 pm. 

6. SPOT ANNOUNCEMENTS 
- AA - -B--

PER WE: I min 30 see 1 min 30 see 1 min 30 see 
5 ti  10.00 8.00 8.00 6.00 6.00 4.00 
10 ti  9.00 7.00 7.00 5.00 5.00 3.00 
15 ti  8.00 6.00 6.00 4.00 4.00 2.50 
20 ti  7.00 5.00 5.00 3.50 3.50 2.25 
25 ti  6.00 4.50 4.50 3.00 3.00 2.00 
10 sec: 60% of 30-sec. 
Sun thru Sat midnight-6 am-1/2 of Class A. 

DISCOUNT 
13 wk-5% 26 wk-10% 39 wk-15% 52 wk-20% 

7. PACKAGE PLANS 

(30%AA, 40%A, 30%B) 
PER WK, ROS: 10 tl 20 tl 30 tl 
1 min  70 100 125 
30 sec  50 75 95 
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HAWAII 

Honolulu-Continued 
KKUA 

1947 

HONOLULU 

Media Code 4 212 4800 6.00 

Hercules Broadcasting Co. of Hawaii Ltd. 830 Ala 
Moans Blvd., Honolulu, Hawa ii 96813. Atone 808-
563-666. 

STATION'S PROGRAMMING DESCRIPTION 
KKUA: Programmed for young adults and teens. 
MUSIC: current top 40 hits and standards, Sun 
12M to Fri 3 pm. All time top 40 hits Fri 3 pm 
to Sun 12M. NEWS: 5 min 20/20 drive time news 
6-9 am & 3-6 pm M-F. All other news at 20 
min after hour. Feature international, national, local 
and regional with actualities depending on news-
worthy events. SPORTS: surf reports 20 min to hour 
daily, sports scoreboard featuring local college and 
high school scores 20 min before hour Fri 4:40 pm 
to Sat 10:40 pm. Contact Representative for further 
details. Rec'd 11/6/67. 

I. PERSONNEL 
Vice-Pros, & Gen'l G. Fearnhead. 
National Sales Manager-Jack Burnett. 

2. REPRESENTATIVES 
H-11 Representatives, Inc. 

3. FACILITIES 
10,000 w.; 690 be. Non-directional. 
Operating schedule: 24 hours doily. IIST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10e, 11c, 12e. 13e. 14b, 15a. 
Basic Rates: 20a, 220. 24a, 24b, 24e, 28a, 29a, 33a. 
Contracts: 40a, 41. 42b, 44a, 46, 47a. 48, 49. 51a. 
Comb.: Cont. Discounts: 60a, 60g, 601, 61a, 62d. 
Cancellation: 70a, 76e. 71a. 73b. 
Prod. Services: 81, 82. 
TAX ON ADVERTISING: 4% State Tax appli-
cable to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
No. 691) Eff 1/1/69-Rec'd 12/23/68. 

AA-6-9 am & 3-6 pm. 
A-9 am-3 pm & 6-9 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE; 
5 ti 10 II 20 II 25 ti 40 II 50 ti 75 II 100 II 

1 min 9.20 8.00 6.60 6.20 6.00 5.80 5.60 5.90 
30 sec 6.60 5.80 5.00 4.60 9.40 4.20 4.00 3.80 

CLASS A 
1 min 7.20 6.00 5.20 5.00 9.80 4.60 4.40 4.20 
30 see 5.40 4.80 4.20 4.00 3.60 3.40 3.20 3.00 

CLASS B 
1 min 5.76 4.80 4.16 4.00 3.84 3.68 3.52 3.30 
30 sec 4.32 3.84 3.30 3.20 2.88 2.72 2.56 2.40 
10 sec: 50% of 1-min. 

KNDI 
1960 

HONOLULU 

e 
Media Code 4 212 5100 0.00 

James T. Onnby, Box 1516, Honolulu, Hawaii 96806, 
Phone 938-402. 

Office & Studio; 2310 Rubio, Waikiki, Honolulu, 
Hawaii. Phone 831-223, 

I. PERSONNEL 
Owner & Gen'l Ownby. 

3. FACILITIES 
5.000 w.; 1270 he. 
Operating schedule: 6 am-11 pm Mon thru Sat; Tam-

10 pm Sun. 
4. AGENCY COMMISSION 

15/2; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4b. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a. 22b, 23a, 24a, 28a. 29a. 
Contracts: 405. 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 600. 
Cancellation: 73a. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 Eff 12/1/66-Reo'd 11/28/66. 
6. SPOT ANNOUNCEMENTS 
1 min (specified time)_________________ 5.00 

2.50 30 sec (ROS)    2.00 
15 see (ROS) ......... ...... 1.50 
No discounts on nuMber used. 

8. PROGRAM TIME RATES 
1 hr..... 80 10 min.   22 
1/2 hr .. 50 5 min...  18 
1/4 he  36 
Discount: 10% each 13 times used. Not to exceed 
40%. 

LANGUAGE PROGRAMS 
6. SPOT ANNOUNCEMENTS 
JAPANESE VARIETIES-Mon thru Fri 9 am-noon; 
Sat 9 am-1 pm. 

1 min 30 see 1 min 30 see 
1 x  9.50 5.00 104 x ....... 6.50 3.50 
13 x  8.00 4.75 156 x  6.00 3.25 
26 x  7.50 4.25 260 x .... 5.50 3.00 
52 x  7.00 3.75 312 x  5.00 2.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x ... 60.00 35.00 24.00 18.00 13.00 
13 X  57.50 33.50 23.00 17.20 12.30 
26 x  55.00 32.00 22.00 16.40 11.60 
32 x  52.00 30.00 20.80 15.40 10.80 
104 x  49.00 28.00 19.50 14.40 10.00 
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1 hr 1/2 hr 1/4 hr 10 min 5 min 
156 x  46.00 26.00 18.20 13.40 9.20 
260 x  43.00 24.00 16.90 12.40 8.40 
312 x  41.00 22.00 15.60 11.90 7.60 
KOREAN-Sat 3:30-4 pm. 
FILIPINO-Sat 4-5 pm. 
GERMAN-Sun 1-2 pm. 
CHINESE-Mon thru Fri 7-9 pm. 
1 ti (minimum 2 Li per mo). flat 5.00. 

KOHO 
1959 

HONOLULU 
Media Code 4 212 5400 4.00 

Cosmopolitan Broadcasting Corp.. 1140-A 12th Ave., 
Honolulu Hawaii 96816. Phone 737-5511. 

I. PERSONNEL 
General Manager-Eideo Sato. 
National Sales-Gerald T. Kuramoto, 

2. REPRESENTATIVES 
AAA Representatives. 

3. FACILITIES 
5,000 w.; 1170 kc. 
Operating schedule: 4:30 am-midnight, HST. 

4. AGENCY COMMISSION 
15%; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: 2b 3a, lb. 3e. 3d, 4d, 5, 6a, Ta. 
Rate Protection: 15b. 
Basle Rates; 20b, 21a, 22a, 22b. 24b, 24e, 25a, 25c, 

2813. 28e, 30, 330. 
Contracts: 401). 41, 44a, 44b, 47a, 49, 51a. 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 61b, 61e, 62b, 

62d. 
Cancellation: 71a, 73a, 73b. 
Prod, Services: 80, 82. 
4% State Tax applicable to all net billing. 

TIME RATES 

Eff  Reed 6/1/66. 
6. SPOT ANNOUNCEMENTS 

min 30 see I min 30 see 
1 x  10.20 7.80 156 x  6.90 4.80 
13 x ........... 9.00 600 260 x 6.60 4.50 
26 x  8.40 5.70 312 x  6.30 4.20 
52 x. 7.80 5.40 364 X  6.00 00 3.90 
104 x.  7.50 5.10 

E. Pr:CIGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 .......... 96.00 57.60 38.40 28.80 24.00 

DISCOUNTS 
13x-5% 52x-12-1/2% 2156061x--2250%% 
26x-10% 104x-15% 

KORL 
1946 

HONOLULU 
Media Cede 4 212 5700 7.00 

Radio Hawaii, Inc.. Box 8250, Waikiki Business 
Plaza, Honolulu, Hawaii 96815, Phone 922-1650, 
associated in ownership with WFBL, Syracuse, 
N. Y.•. WSMB, New Orleans, La. 

Founders Corporation, 90 Park Avenue, New York, 
N. Y. 

STATION'S PROGRAMMING DESCRIPTION 
KORL: 1»rogramtned for adults and mature teenagers. 
Cluster format with separators between all commer-
cials. MUSIC: instrumentals and vocals, including 
standards, memory music and popular tunes of the 
day. During traffic periods, time checks given after 
every musical selection. NEWS: every hour on hour, 
24 hours a day. News reported by news man with 
voice cut-ins with local stories and voices in the 
national and world news. Mid-day music. Rec'd 6/7/68, 

I. PERSONNEL 

V.P., Gen'l Mgr. & Nat'l Sales-Milton L. Hibdon. 
Station Manager-C. Bryson Bush. 
Operations Manager-Jack McCoy, 

2. REPRESENTATIVES 
Savant/Gates. Inc. 

S. FACILITIES 
10,000 w.; 650 kc. Non-directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 2b, 3a, 3b, 40. 4d, 5, 6a. 7b, 8, 
Rate Protection: 101), 11b, 12b, 13b, 14a, 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 24b, 25a. 20, 27, 

28a, 29a, 31e. 
Contracts: 40a, 41, 421), 44b, 46, 47a, 48, 49, 50, 51a, 
Comb.; Cont. Discounts: 60a, 60f, 61b. 62c1. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80, 81, 82. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 

Rates effective November I, 1965. 
Rates received September 27, 1965, 

7. PACKAGE PLANS 
Class AA-6:00-9:00 ara and 3:00-6:00 pm Mon thru 
Fri. 

Class A-9:00 am-3:00 pas Mon thru Fri; 6:00 =-
6:00 DIM Sat. 
Class B-All other times. 

-Class AA- -Class A- -Class B-
PER WE: 1 min 30 sec 1 min 30 sec 1 min 30 sec 
1 ti  9.50 7.60 7.50 6.00 5.50 4.40 
6 ti  9.00 7.20 7.00 5.60 5.00 4.00 
12 ti  8.50 6.80 6.50 5.20 4.50 3.60 
18 ti  8.00 6.40 6.00 4.80 4.00 3.20 
24 if  7.50 6.00 5.50 4.40 3.50 2.80 
30 ti  7.00 5.60 5.00 4.00 3.25 2.60 
36 ti  6.50.20 4.09 3.203.00 2.40 
15 second ID's-5()% applicable 1-minute rate. 

CONSECUTIVE WEEKS DISCOUNTS 
8 wk  1% 39 wk. . 6% 

26 wk  4% 

10. SPECIAL FEATURES 
Newscasts at :60 and :30 - 1-1/2x applicable 1-min 
rate. 

KPOI 
1946 

HONOLULU 

A Column. Station 
Media Code 4 212 6000 1.00 
KPOI Broadcasting Co.. Inc., 1701 Ala Nal Blvd., 
Honolulu, Hawaii 96815, Phone 808-991-6614. 

STATION'S PROGRAMMING DESCRIPTION 
KPOI: Programmed for mass appeal. 
AIR PERSONALITIES hold 3 hour shifts daily. 
MUSIC 80%: combines current hits, pop rock. stand-
ards. NEWS 20%; features national, international 
and local, including all islands with actualities. 6 
man news staff, 1 mobile unit, 2 porta -mobile units. 
1 airplane. Complete traffic reports 6-9 am periodi-
cally thereafter. 10 min casts at 6:95 am, 7:45 am, 
8:45 am. Free form (news anytime) 9 ans-6 am. 
Scheduled casts 15 min at 11:45 am, 2:45 pm. 5:45 
Pm, 8:45 pm, 11:45 pm. 2:45 pm, 5:45 pm. SPORTS: 
complete scoreboard included in casts, surf report 
hourly at :55 and in casts. Personalities participate 
in fund drives for charity or community organiza-
tions and me live entertainment shows. Sun: 6-7 am 
religious programming. Contact Representative for 
further details. Rec'd 10/23/68. 

I. PERSONNEL 
General Manager-Tom Moffatt. 
Salem Manager-Hector Hamilton, 
Program Director-Steve Nicolet, 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
5,000 w.; 1380 be. Non-directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 65. 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 25a, 28, 27. 

28a, 295 33e. 
Contracts: 405. 41, 42b, 44b, 45, 46, 47a, 48, 99, 50, 

51a. 
Comb.; Cont. Discounts: 60a, 60f, 61b, 62d, 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod, Services: 80, 81, 82. 
TAX ON ADVERTISING: 4% State Tax applicable to all net billing. 

TIME RATES 

Elf 7/1/66--Rec'd 5/31/66. 
A-Mon thru Fri 6-9 am & 3:30-6:30 pm. 
B-lion thru Fri 9 am-3:30 pos á 6:30-10 pm; Sat 
& Sun 6 am-10 pm. 
C-Dally 10 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
PER WE: 
I MIN: I ti 5 ti 10 ti 20 ti 30 ti 40 61 

....... 25.00 24.00 23.00 22.00 21.00 20.00 
B ._____. 18.00 17.00 16.00 15.00 14.00 13.00 
C ....... 12.00 11.00 10.00 9.00 8.00 7.50 

20/36 seconds-75% of 1-minute rate. 
10 seconds-50% of 1-minute rate. 

DISCOUNTS 
26 wk (per yr)  5% 52 wk........---- 10% 

7, PACKAGE PLANS 
(30% A, 40% B, 30% C) 

PER WE, ROS: 10 ti 20 ti 30 ti 

280 400 
30 sec 120 210 300 

8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 
Sun 6-8 am ....... ............ 150 110 75 

DISCOUNTS 
26 wk (per ye)  5% 52 wk.   10% 

10. SPECIAL FEATURES 
Newscasts at :60: 5 min 1-1/2 Li applicable 1-minute 
rate. 

Headlines at :30: 3 min 1-1/4 ti applicable 1-minuto rate. 

KPOI-FM 
1963 

HONOLULU 

A Colgreene Station 
Media Code 4 212 6001 9.00 

KPOI Broadcasting Co., Inc., 1701 Ala N at Blvd., 
Honolulu, Hawaii 96815. Phone 808-941-6644. 

STATION'S PROGRAMMING DESCRIPTION 
KPOI-FM: Programmed for adults and young adults. 
NEWS: at 3 pm & 6 pm, 5 min minimum. MUSIC: 
95% albums, featuring current selling general popu-
lar music, showtunes, standards. Commercial policy. 
Contact Representative for further details. Rec'd 
10/3/68. 

I. PERSONNEL 
General Manager-Tom Moffatt. 
Sales Manager-Hector Hamilton. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
ERP 53,400 w.: 97.5 me. 
Operating schedule: 24 hours daily. HST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a, 5, 8e, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 
Basle Rates: 20b, 21e, 22b, 23a, 24b, 25a, 26, 97, 

28a, 29a, 33e. 
Contracts: 40a, 41, 42b, 45, 46, 47a, 48, 49, 50, 51a, 
Comb.; Cont. Discounts: 60a, 60f, 61b, 62d, 
Cancellation: 70a, 70e, 71a, 72, 73b, 
Prod, Services: 80, 81, 82. 
TAX ON ADVERTISING: 4% State Tax appli-
cable to all net billing. 

TIME RATES 

Eff Rec'd 8/30/68. 
AA-5-10 pm. 
A-3-5 pm & 10-11 pm. 
B-6 am-3 pm & 11 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE-1-52 WEEKS 

PER WE: 

1 ti 3 ti 6 ti 12 tl 18 ti 24 ti 30 ti 
AA.. 6.00 5.50 5.00 4.75 4.50 4.25 4.00 
A.... 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
B.... 4.00 3.75 3.50 3.25 3,05 2.90 2.75 

30 sec: 70% of 1-min. 10 sec: 40% of 1-min. 

8. PROGRAM TIME RATES 

1-52 WEEKS 
1 HOUR 

2 II 3 ti 4 ti 
29.00 28.00 27.25 
23.00 22.25 21.50 
17.50 17.00 16.50 

1/2 HOUR 
AA 21.00 20.30 19.60 19.10 
A.. 16.80 16.10 15.60 15.05 
B.. 12.60 12.25 11.90 11.55 

1/4 HOUR 
AA 12.00 11.60 11.20 10.90 
A.. 9.60 9.20 8.90 8.60 
B.. 7.20 7,05) 6.80 6.60 

10. SPECIAL FEATURES 

NEWSCASTS-1-52 WEEKS 

1 ti 281 3 ti 481 5 ti 
AA.. 9.00 8.70 8.40 8.20 7.95 
A.... 7.20 6.90 6.70 6.95 6.30 
B.... 5.40 5.25 5.10 4.95 4.80 

PER WE: 
1 ti 

AA 30.00 
A.. 24.00 
B.. 18.00 

KTRG 
1959 

HONOLULU 

• 

5 ti 
26.50 
21.00 
16.00 

18.55 
14.70 
11.20 

10.60 
8.40 
6.40 

6 ti 7II 
25.75 25.00 
20.60 20.00 
15.50 15.00 

18.00 17.50 
14.35 14.00 
10.85 10.50 

10.30 10.00 
8.20 8.00 
6.20 6.00 

6 ti ltl 
7.75 7.50 
6.15 6.00 
4.65 4.50 

Subscriber to the NAB Radio Code 
Media Cede 4 212 6300 5.00 

Watumull Broadcasting Co., a Div. of Hawaiian 
Paradise Park Corp.. 2227-A Kalakaua Ave., Hono-
lulu, Hawaii 96815. Phone 923-3823. 

I. PERSONNEL 
Prem. á Gen'l Mgr.-Darid Watumull. 
Station Manager-Don Dickinson. 
Sales Manager-James A. Wethington. 

3. FACILITIES 
5,000 w.; 990 be. Non-directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb. 3a, 3d, 4a. 4e. 5, 6a, 7a. 
Rate Protection: 10e, lle, 32e. 13e, 14e. 16. 
Basic Rates: 206, 215, 21b, 23a, 24e, 25a. 
Contracts: 405, 41. 51b. 
Comb.: Cont. Discounts: 60f, 61b, 
Cancellation: 711. 
Prod. Services: 80. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 11/1/67-Rec'd 2/26/68. 
AA-Mon thru Sat 2-5:30 pm. 
A-Mon thru Sal 6-10 am. 
B-Mon thru Sat 10 am-2 pm. 
C-Mon thru Sat 10 pin-6 am. 

6. SPOT ANNOUNCEMENTS 

PER WK: 1 MINUTE 
AA A 

6 ti  
12 ti  10.00 10.00 7.00 2.50 

9.00 8.50 6.00 2.00 
18 ti  8.00 7.00 5.00 1.50 

30 SECONDS 
6 ti  8.00 8.00 5.00 2.00 
12 ti  7.50 6.50 4.00 1.75 

6.00 5.00 3.00 1.00 
1180 steic: 50% of 30-sec. 

10. SPECIAL FEATURES 

6-10 am  5-MINUTE NEWSCASTS 
10 am-2 pm  15.00 2-5:30 pm  15.00 

10.00 All other times  5.00 

JAPANESE LANGUAGE PROGRAMS 
Moshi-Moshi Time-Mon thru Sun 6-8 pm, each 6.50 
No frequency discount. 
Japanese Variety Time-Mon thru Sun 8-10 pm, B 
rates. 

KUMU 
1963 

HONOLULU 

C 
Media Code 4 212 6600 8.00 

John Hutton Corp., 1148 12th Ave., Honolulu, Ha-
waii, 96816. Phone 700-765. 

STATION'S PROGRAMMING DESCRIPTION 

TIMM: Programmed for adults and young adult:. 
MUSIC: general popular, showtunes, standards. Com-
mercial clusters on quarter hour. 6 staff announcers 
emcee entire operation. Music 85%, news 15%. 
4 man news department. 2 mobile units. NEWS: 5 
min summary on hour, 2 min summary on half hour, 
featuring headlines. COMMERCIAL POLICY maxi-
mum 12 minutes per hour. Contact Representative for 
further details. Reed 11/29/67. 

I. PERSONNEL 

General Manager-John Weiser, 
Sales Manager-Paul Wilcox. 

2. REPRESENTATIVES 

Alan Torbet Associates, Inc. 

(This listing continued on next page) 
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Honolulu-K U M U-Continued 
3. FACILITIES 

5,000 w.; 1500 he. Non-directional. 
Operating schedule: 24 hours daily. HST. 

4. AGENCY COMMISSION 

15/2 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2e, 2b, 3a, 31). 4e, 4e, 5, 6b, 7b, 8. 
Rate Protection: 10g. 11g, 12g. 13g, 146. 15a. 
Basic Rates: 20b, 21e, 21d, 22b, 23e. 24e. 25a, Vb. 

28e. 29a, 30. 
Contracts: 40a, 41, 42b, 44b, 46, 51b. 
Comb.; Cont. Discounts: 60e, 60f, 60h, 62d. 
Cancellation: 70e. 71a. 
Prod. Services: 82. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 18 Eft 4/29/68-Rec'd 12/23/68. 

AA-6-9 am & 3-6 pm. 

A-Prime dey & evening, with 25% traffic. 

6. SPOT ANNOUNCEMENTS 
_ AA_ _ A_ 

PER WK: I min 30 see I min 30 see 

12 ti  12.00 10.00 8.00 6.50 
24 ti  11.50 9.50 7.50 6.00 
36 ti  11.25 9.25 7.25 5.75 
48 ti  11.00 9.00 7.00 5.50 
10 see: 50% of 30 sec. 

DISCOUNTS 

13 wk- 26 wk-10% 52 wk-15% 

10. SPECIAL FEATURES 
Hourly newscasts: AA 1-1/2x 1-min; A 1-1/4x 1-min. 
1/2 hr headlines: AA 1-1/2x 30-see; .9. 1-1/4x 30 
sec. 

KZ00 
1963 

HONOLULU 
Media Code 4 212 6900 2.00 

Polynesian Broadcasting, Inc.. 250 Ward Ave., Hono-
lulu, Hawaii 96814. Phone 538-7817, 533-3785. 
533-7573, 536-5832. 

STATION'S PROGRAMMING DESCRIPTION 
KZOO: Programmed 100% Japanese language. 
Format includes news on hour, drama, comedy and 
variety programs from Japan networks, telephone par-
ticipation, local events augmented by radio remote 
newscar, music, news analysis and commentary, home-
makers show. Programming In English, directed to 
Japanese audience, on occasional basis. Tokyo stock 
reports via Mil Press wire. Less than 50% of format 
based on music. Reed 11/20/67. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-Torao Kobayashi. 

3. FACILITIES 

1.000 ..; 1210 he. 
Operating schedule: 5 am-midnight Mon thru Sun. 

4. AGENCY COMMISSION 

15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 2.b. 5. 71. 8. 
Rate Protection: 10a. lla. 12e. 13s, 14e. 
Basic Rates: 23a. 24b. 25e, 26, 29e. 
Contracts: 40a. 44e. 16, 47e. 48. 
Cancellation: 70s. 79e. 

TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 

Eft 6/15/66-Reed 5/31/66. 

6. SPOT ANNOUNCEMENTS 
--(*)- -ROS-
1 min 30 He I min 30 set 

1 7.00 4.75 6.25 4.25 
26 ti _____________. 6.50 4.50 5.75 4.00 
52 ti (1 per wk)...-.....____ 6.25 4.25 5.50 3.75 
104 11 (2 per wk)...._._....... 6 00 4.00 5.25 3.50 
156 ti (3 per 5.75 175 6.00 3.25 
260 ti (5 per wk)................ 5.50 3.50 4.75 3.00 
312 ti (6 per wk)..........._... 5.25 _3.25 4.50 2.75 

(*) Preferred Time Rates (Class Al-Any time 
specified by sponsor. 

8. PROGRAM TIME RATES 

PREFERRED TIME RATES (Class A) 

(Time specified by sponsor) 
1 hr 1/2 hr 1/4 hr 

1 ti. 55.00 45.00 20.00 
26 t   50.00 40.00 18.00 
52 ti (1 per wk)..._........... 45.00 35.00 16.00 
104 ti (2 per wk).............. 40.00 30.00 15.00 
156 it (3 per wk)_______ 35.00 25.00 14.00 
260 ti (5 por wk(............. 30.00 20.00 13.00 
312 ti (6 por wk)  25.00 15.00 12.00 

RUN OF STATION 
1 ti.... 50.00 40.00 
26 ti  45.00 35.00 
52 ti (1 per wk)......-........ 40.00 30.00 
104 ti (2 per wk)....._......... 35.00 25.00 
156 ti (3 per wk).......... 30.00 20.00 
260 ti (5 per wk) ._._ 25.00 15.00 
312 ti (6 per wk)...._-_..... 20.00 12.50 

KAILUA 

25.00 
20.00 
18.50 
15.00 
13.50 
12.00 
10.00 

5 min 
14.00 
13.00 
12.00 
11.00 
10.00 
9.00 
8.00 

12.50 
11.00 
10.50 
10.00 
9.00 
7.00 
6.50 

(Honolulu County) 
See SRDS consumer market snap and data at begin-
ning of the State. 

KLEI 
1953 

R A B 

Media Code 4 212 7200 6.00 

Egal Radio, 502 Kailua Rd., Suite 207, Kailua. 
Hawaii. 96734. Phone 261-0811. 

STATION'S PROGRAMMING DESCRIPTION 
KLEI: Programmed for adults. 
MUSIC: all Hawaiian format. Personality announce-
ers. NEWS: 5 min newscasts from AP and local 
sources. Contact Representative for further details. 
Ttec'd 8/21/67. 

I. PERSONNEL 
President-Roger Kent. 
Vice-Pres. e. Gen'l Mgr.-Jack Irvine. 
Vice-President-Alice Cooke Kent. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

8. FACILITIES 
10.000 w.: 1130 he. Non-directional 
Operating schedule: 5:30 am-midnight. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 

General: la, 7.a. 3e, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 151). 
Basic Rates: 201, 22a, 22b, 23e, 24e, 25e, 27, 

20e, 33e. 
Contracts: 40e. 41, 42b, 44e, 45. 46. 51e. 51b. 
Comb.: Cont. Discounts: 60f, 601, 61e, 62d. 
Cancellation: 71e, 72, 73b. 
Prod. Services: 80, 81, 82. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 6/1/68-Rec'd 8/8/68. 

6. SPOT ANNOUNCEMENTS 

AA-Mon thru Sat 6-9 am & 3:30-6:30 pm. 
A-All other times. Guaranteed. 

PER MO: 
10 II 

I min 5.00 
30 sec 4.25 
10 sec 2.60 

1 min 4.00 
30 sec 3.25 
10 sec 2.25 

1 min 3.75 
30 sec 3.00 
10 sec 2.00 

CLASS AA 

25 ti 50 ti 75 tl 
4.75 4.50 4.25 
4.00 3.75 3.50 
2.45 2.30 2.15 

CLASS A 
3.75 3.50 3.25 
3.00 2.75 2.50 
2.10 1.95 1.80 

ROS 
3.50 3.25 3.00 
2.75 2.50 2.25 
1.85 1.70 1.55 

100 ti 
4.00 
3.25 
2.00 

3.00 
2.25 
1.65 

2.75 
2.00 
1.40 

10. SPECIAL FEATURES 

5-MINUTE NEWSCASTS 
PER MO: 1 ti 20 11 
AA   ..... 5.50 5.25 
All other times............. 4.50 4.25 

DISCOUNTS 
26 wk-5% 52 wk-15% 

150 tl 200 ti 
3.75 3.50 
3.00 2.75 
1.85 1.70 

2.75 
2.00 
1.50 

2.50 
1.75 
1.35 

LIHUE HAWAII 
(Kauai CounlY) 

See SRDS consumer market map and data at begin-
ning of the State. 

KTOH 
1940 

Media Code 4 212 7800 3.00 

Kauai Broadcasting Co., Box 1748, Libue, Kauai, 
Hawaii 96761. Phone 23681, 

I. PERSONNEL 
President-Duane B. Hagadone. 
Station Manager-Charles G. Pettit, 

2. REPRESENTATIVES 
San Francisco-Radio Time Sales/International. 

3. FACILITIES 
5,000 w.; 1350 kc. 
Operating schedule: 5 am-midnight, 

4. AGENCY COMMISSION 

15/0 time only; monthly. 

5. GENERAL ADVERTISING See ended regulations 
Basic Rates: 225. 
Cancellation: 70e. 
Sundays included in schedule only on request and are 
Included or added to contract on pro-rata buts. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 

Elf 1/1/69-Reed 4/7/69. 

6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x I56x 260e 
1 min  4.50 4.28 4.10 3.83 3.60 3.37 
30 sec  3.75 3.57 3.37 3.18 3.00 2.82 

MAKAWAO 
(Maul County) 

See SRDS consumer market map and data at begin-
ning of the State. 

KNUI 
1962 

Media Code 4 212 8100 7.00 

KNUI Broadcasting Co. (A Div. of Qualltron Aero, 
Inc.). Box 1310, Makawao, Maul, Hawaii 96768. 
Phone 424-645. 

Business Office & Studio-73-8 Puunene Am., Suite 
8, Kahului, Maui, Hawaii 93762. Phone 75-441. 

Executive Offices-2777 Hollywood Way, Burbank, 
Calif. 91502. Phone 213-877-0031 

I. PERSONNEL 
President-E. G. Panissidl. 

28a, General Manager-Itonald D. Vaught. 

2. REPRESENTATIVES 

Advertising Sales West. 

3. FACILITIES 
1,000 in.; 1310 he. Non-directional. 
Operating schedule: 5 ans -10 pm Mon thru Sat; 6 
am-10 pm Sun. HST. 

4. AGENCY COMMISSION 

15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING Se coded regulations 

General: la, 2a. 3a. 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 22e, 22b, 23a, 240, 25a, 26, 28b. 
Contracts: 45, 46. 47e. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71a. 73s. 
Affiliated with NBC Radio Network. 
Member: The Hukilau Net. 
TAX ON ADVERTISING: 4% State Tax applicable 
to all net billing. 

TIME RATES 

No. 6 Elf 5/1/67-Reed 6/30/67. 

6. SPOT ANNOUNCEMENTS 

2.50 2.25 ENGLISH LANGUAGE 
1.75 1.50 1 min 30 see 1 min 30 see 
1.25 1.00 1 x  5.85 4.10 104 4.55 3.30 

13 x  5.50 3.80 156 4.25 3.10 
26 x ... 5.20 3.60 260 x____-___ 4.00 2.90 
52 z  4.85 3.50 450 1  3.65 2.65 

40 01 
5.00 
4.00 

80 01 
4.75 
3.75 

JAPANESE AND FILIPINO LANGUAGE 
1 x  7.75 6.55 104 5.70 5.30 
13 x  6.85 6.30 156 x........____ 5.50 4.80 
26 x 6.45 5.05 260 x 5.00 4.30 
52 x  6.10 5.60 450 x.....-....... 4.50 3.80 

WAILUKU 
(Maul County) 

See 1311138 consumer market map and data at begin-
ning of the State. 

KMVI 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 212 8400 1.00 
Maui Publishing Co., Ltd., Box 550, Kaahumanu 
Ave., Walluku, Maul, Hawaii, 96793. Phone 3-3981. 

I. PERSONNEL 
Station Manager-Nora I. Cooper. 

2. REPRESENTATIVES 
Chicago-Harley Ward, Inc. 
Los Angeles-Harlan G. Oakes & Associates. 

3. FACILITIES 
5.000 w.; 550 kg. 
Operating schedule: 4:55 am-11 pm Mon thru Sat' 
6:55 am-11 DM Sun. HST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, ;lb, 3a, 3e, 3d, 4e, 4d, 5, 65, 7e, 8. 
Rate Protection: 14e, 15b. 
Basic Rates: 20b, 21e. 22e, 24b, 25e, 28b, 28e, 29e. 
Contracts: 49a, 47a, 48. 50, 51e. 
Comb.: Cont. Discounts: 60e, 60e, fila. filh. 62.1. 
Cancellation: 11e. 72, 73e, 73b. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 
Member: Coconut Wireless Network. 
TAX ON ADVERTISING: 4% Stale 
to all net billing. 

Tax applicable 

TIME RATES 

No. 5 Elf 8/1/67-Itec'd 8/11/67. 

A-6-9 am (Alm Show): Spot adjacencies to noon & 6 
DM Newscasts: Sun 7-10 am. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS A-ENGLISH 
1 min 30 see 1 min 30 see 

1 x  8.03 5.63 156 r 6.04 4.43 
13 y  7.63 5.39 260 x........_ 5.83 4.19 
26 x.  7.24 5.15 312 x. 5.22 3.95 
52 x  6.83 4.91 624 x........,... 4.81 3.71 
104 z   8.42 4.67 

CLASS B-ENGLISEI 
I z  7.07 4.96 156 z  5.30 9.90 
13 z  6.72 4.74 260 x. 4.96 3.68 
26 z  6.36 4.52 312 x____........ 4.60 3.47 

4.24 3.26 52 x 6.01 4.32 624 x 
104 z ....... _.....- 5.65 4.10 

8. PROGRAM TIME RATES 

CLASS A-ENGLISH 
1 hr 1/2 hr 1/4 hr 10 min 5 Min 

1 x................___..... 64.20 38.52 25.68 19.26 12.84 
13 x  . 61.01 36.60 24.41 18.30 12.22 
26 z 57.78 34.67 23.11 17.34 11.57 
52 r  54.59 32.75 21.83 16.38 10.92 
104 z  51.36 30.83 20.56 15.41 10.27 
156 x 48.17 28.91 19.26 14.45 9.65 
260 z 44.94 26.98 17.99 13.49 8.99 
312 z  41.75 25.06 16.69 12.53 8.35 
624 x  38.52 23.11 15.41 11.57 7.72 

CLASS B-ENGLISH 
1 z 58.50 33.93 22.60 16.94 11.30 
13 x   53.60 32.21 21.48 16.10 10.74 
26 x____.--....._____ 50.84 30.50 20.34 15.26 10.18 
52 z...._ .......... - ..... _.  48.04 28.81 19.21 14.41 9.61 
104 x    45.19 27.13 18.08 13.56 9.05 
156 x  42.38 25.44 16.94 12.71 8.48 
260 x. ...... ...._._. ......   39.55 23.74 15.83 11.87 7.91 
312 x  36.73 22.04 14.69 11.03 7.36 
624 x ........ -_. .... -  33.90 20.34 13.56 10.18 6.78 

JAPANESE AND FILIPINO LANGUAGE 
1   85.80 51.48 34.32 25.74 17.16 
3 ma  - 48.91 32.60.16.31 
6 mo._ .... ......._  77.22 41133 30.89 23.17 15.44 
12 mn,.....  72.94 43.76 29.17 21.88 14.59 

WAIPAHU 
(Honolulu County) 

See SIMS consumer market map and data at begin-
ning of the State. 

See Honolulu 
(including Woipahu) 
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IDAHO A D CANADA E G H 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  1,800 Pocatello   600 
METRO AREAS Total Metros  1,100 

Boise City  500 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Estimates tor: 
STATE 
COUNTY-Map Loe. 

CitY 
Metropolitan Area 

Population Households 
1/1/69 1/1/69 
(000) (000) 

2 

3 

4 

5 

6 

IDAHO 
2,0 4S ep ap 190 

SCALE OF MILES 
«Applicable lo IDAHO only 

Map e«pleMtalioa 

Read figures in THOUSANDS 

LB_OUNDARY 

Libby 
S rulpon t 

BONNES 

50 
Spokane KOOTENAI 
14* *0171alogri 

upportee, d. Alone 
Wallace ;BENEWAH 

C°If" e"- LATAN 
Pullman 

Lewiuf.n, 
C:a 

me-

QV,.yr ‘ve.//3.,/ee CITY POPULATION 
si Dalae r , .,1 ed, SRDSi itar Consumer 

• A® El , • III 0 With Daily Media. 

0 0 0 Without Daily Media. 

Symbols Designate Types of Media. 

*Newspaper -.i-Radio (--PTelevision 
COUNTY NAMES ARE IN ITALIC TYPE 

CapydpIn by Sionined RM. Dero Wynne. kn.. end by Rond MFNaDy 8 Co. 

SHOSHONE 

CLEARWATER 
Orolinow 

LEWIS 

IDAHO 

ADAMS WEBB 
0-* 

VALLEY 
WASHINGTON 

Weiser 

„y, „e 

Ontario 
Cal wel 

cAry 

*W.innemucca Brishairro \ '7.osan 

BOISE 

EMIGRE 
Mountain 
AHome 

OWYHEE 

NEVADA 

A D 
  „Elko 

Missoula 

*„Hamilton 

LEMHI 

CUSTER 

CAMAS 
BUTT 

BLAINE 

LINCOLN 
ierorn ,J 

.Rupert 
Twin 
Falls 

TWIN 
FALLS 

zurier 

CASSIA 

CLACK 

Bazew®, 

FREMONT   
St. Anthony 

-""«&l*LLINGHAM 

  JEFFERL-1-I • rZ 

3e 

SON -‘I-X4RZtbsuip7i  
e ibldaho Falls 

  Blackfoot BON 

ezt-A Ceowl. 
BANNOCK I"\--

Montpelier BEAR ONEIDA p..,',,.. -.- LAKE 

UTAH 

G 

2 

3 

4 

5 

6 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, 

Boise City-Ada Idaho Falls-Bonneville Pocatello-Bannock Twin Falls-Twin Falls 
Nampa-Canyon  

consumer Spendable Income-1968--
% Distribution of Families 

Per 5000 5000 8000 10000 15000 
Household to to to to and 

($000) (5) 4999 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($000) (8) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

counties next. 

  By Selected Store Types  
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($0N) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passen-
ger 
Cars 

1/1/69 
(000) 

Farm 
Popu-
lation 
1/1/69 
(000) 

Gross 
Farm 

Income 
1968 
($000) 

IDAHO STATE 
TOTALS  709.3 217.94 1,682,927 7,722 19.4 17.2 21.2 23.2 12.4 1,282,980 5,887 271,949 54,763 120,231 48,766 48,519 270,975 106,014 395.51 91.6 610,337 

ADA D-5..... ..... --.-- 106.9 34.72 276,642 
Boise City  76.5 28.87 115,730 
Boise City Metro 
Area.  106.9 34.72 276,642 

ADAMS D-4  2.8 .92 7,503 
BANNOCK G-6  55.3 16.39 125,873 

Pocatello2  48.4 15.05 97,058 
Pocatello Metro Area  55.3 16.39 125,873 

BEAR LAKE G-6  6.8 2.00 15,484 
BENEWAH D-2..._    5.4 1.85 14,378 
BINGHAM G-5 --..- 30.6 8.13 59,473 
BLAINE F-5  ___ 4.2 1.35 12,677 
BOISE E-4  1.6 .54 3,961 
DONNER D-1  15.9 5.20 37,407 
BONNEVILLE G-5_____ 57.5 16.42 130,972 

Idaho Falls  37.9 11.29 106,473 
BOUNDARY D-1  5.4 1.64 12,794 
BUTTE F-5  4.2 1.22 8,433 
CAMAS E-5  .9 .29 2,234 
CANYON D-5  61.6 19.39 134,149 

Nampa  21.3 7.24 48,444 
CARIBOU G-5  5.7 1.62 15,284 
CASSIA F-6  17.7 5.07 34,350 
CLARK F-4  .9 .28 1,680 
CLEARWATER E-2  8.1 2.60 24,696 

7,968 16.4 171 22.2 24.7 14.9 202,672 5,837 
4,009 138,811 4,808 

7,968 
8,155 
7,680 
6,449 
7,680 
7,742 
7,772 
7,315 
9,390 
7,335 
7,194 
7,976 
9,431 
7,801 
6,912 
7,703 
6,918 
6,691 
9,435 
6,775 
6,000 
9,498 

16.4 17.1 22.2 24.7 14.9 
18.7 10.7 22.4 28.5 13.3 
17.5 19.7 25.1 22.5 11.3 

17.5 19.7 25.1 22.5 
23.8 19.8 21.5 22.7 
18.4 12.7 20.1 28.8 
20.2 15.9 23.7 22.6 
15.2 12.1 19.2 30.1 
18.9 16.4 24.5 23.6 
22.8 16.7 18.5 23.7 
14.9 22.0 23.0 22.3 

20.8 14.8 17.4 26.6 
20.2 21.3 24.4 19.3 
28.6 19.3 19.6 19.1 
22.5 15.4 21.7 20.7 

11.3 
8.7 

13.7 
10.2 
17.5 
8.6 

10.8 
13.2 

12.1 
8.5 
4.3 
8.8 

16.2 12.9 22.4 27.4 17.0 
24.2 18.8 23.2 18.7 7.8 
29.2 17.4 19.6 17.3 5.0 
14.6 11.5 17.4 32.3 22.8 

202,672 
3,208 

99,292 
90,374 
99,292 
13,873 
9,200 

41,448 
10,724 

889 
23,582 

120,265 
112,671 
9,336 
5,197 
472 

115,654 
58,159 
10,151 
42,315 
1,380 

10,824 

5,837 
3,487 
6,058 
6,005 
6,058 
6,937 
4,973 
5,098 
7,944 
1,646 
4,535 
7,324 
9,980 
5,693 
4,260 
1,628 
5,965 
8,033 
6,266 
8,346 
4,929 
4,163 

40,169 10,523 25,711 9,261 9,786 44,070 15,404 59.70 4.7 22,646 
23,642 8,470 20,784 8,518 7,080 38,737 8,100 

40,169 
121 

22,983 
20,824 
22,983 
2,637 
2,562 
8,743 
1,105 
344 

7,221 
21,469 
18,571 
2,372 
1,411 
185 

22,573 
13,446 
2,129 
7,699 

70 
3,600 

10,523 
181 

4,350 
4,148 
4,350 
356 
566 

1,414 
573 

25,711 
1,272 

10,692 
9,975 

10,692 
875 
125 

3,277 
2,093 

941 741 
4,258 15,947 
4,258 14,457 
418 349 
240 259 
137   

4,895 9,340 
2,653 3,651 
629 607 

1,605 2,645 
202 

474 661 

9,261 9,786 44,070 
132 433 

4,139 4,546 19,973 
4,084 4,272 18,053 
4,139 4,546 19,973 
444 156 3,891 
601 214 2,021 

1,083 1,227 7,567 
281 205 1,787 

1,437 657 
4,294 5,203 
4,294 5,203 
450 97 
62 64 

3,830 
29,381 
27,965 
2,838 
761 

4,485 5,484 24,413 
2,813 14,720 

237 479 1,590 
1,821 1,904 7,300 

659 
285 462 2,672 

15,404 
735 

10,829 
8,801 

10,829 
1,829 
1,251 
3,120 
1,107 
133 

1,961 
8,868 
8,518 
648 
747 
127 

6,735 
3,184 
577 

3,480 
200 
655 

59.70   
1.98 .6 3,805 
27.36 2.0 12,743 

27.36 
3.53 
4.03 

14.71 
3.66 
1.56 
9.05 

26.70 

.8 5,869 

.6 3,350 
6.1 48,529 
.8 6,279 
.2 1,139 

1.6 4,440 
4.1 28,741 

3.00 1.1 
1.81 .8 
.60 .3 

33.80 10.1 

4.46 
10.31 

.56 
5.93 

1.4 
3.6 
.3 
.8 

3,920 
4,293 
2,625 

66,140 

10,427 
30,894 
1,627 
1,570 

CUSTER E-4  
ELMORE E-5t  
FRANKLIN G-6  
FREMONT G-4  
GEM D-4  
GOODING E-5  
IDAHO E-3  
JEFFERSON F-5  
JEROME E-6  

2.8 
21.1 
7.0 
7.8 
8.7 
7.9 

15.3 
12.4 
11.0 

.86 
5.73 
1.94 
2.25 
2.84 
2.44 
4.63 
3.30 
3.31 

6,743 
35,230 
17,492 
18,962 
19,274 
22,310 
30,145 
24,893 
22,714 

7,841 
6,148 
9,016 
8,428 
6,787 
9,143 
6,511 
7,543 
6,862 

21.7 11.1 16.7 25.2 13.7 
25.0 15.9 22.9 19.1 7.1 
20.1 14.5 13.9 29.0 15.8 
22.0 13.3 18.9 27.7 12.8 
23.9 16.0 19.2 22.1 8.6 
19.1 10.1 17.9 26.8 15.5 
22.2 19.2 23.1 18.1 7.9 
21.5 15.2 21.3 24.5 11.3 
24.3 12.8 23.9 20.5 7.9 

3,788 
18,459 
14,304 
13,424 
15,028 
14,580 
22,775 
14,709 
17,561 

4,405 
3,221 
7,373 
5,966 
5,292 
5,975 
4,919 
4,457 
5,305 

912 
4,027 
2,295 
1,959 
3,080 
2,692 
5,278 
2,777 
3,496 

261 
647 
558 
684 
604 
697 
591 
564 
508 

190 
1,368 
929 
780 
628 
516 

2,267 
950 
499 

414 
540 
305 
569 
681 
381 
288 
875 

644 
1,090 
195 
653 
353 
518 
222 

1,023 

925 
5,177 
3,512 
4,025 
3,511 
3,480 
4,412 
1,400 
4,780 

494 
2,478 
979 

1,216 
1,473 
1,601 
1,712 
1,956 
1,378 

1.76 
8.09 
4.30 
4.82 
5.50 
5.37 
7.16 
6.25 
6.32 

.8 3,956 

.9 5,878 
2.3 10,672 
2.1 16,228 
2.3 11,001 
2.6 14,202 
2.3 13,184 
3.6 22,382 
3.6 28,556 

(1) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
(2) Includes portion in Power County. 
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State, County, City, Metro Area Data IDAHO 

Estimates for: 
STATE 
COUNTY-Map Loe. Population Households 

City 1/1/69 I/1/69 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable Income-1968-
% Distribution of Families -Total Retail Sales-
3000 5000 8000 10000 15000 Per 
to to to to and Household 

4999 7999 9999 14999 over ($000) (5) 

Per 
Household 

(5) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

 By Selected Store Types  
General Home 
Mdse. Apparel Fun. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Patten- Farm 
ger Popu-
Cars lation 

I/1/69 1/1/69 
(000) (000) 

Gross 
Farm 
bum. 
1968 

($000) 

KOOTENAI D-2 32.6 10.80 78,028 
LAMM D-2..... .....  - 20.9 6.48 60,165 
LEMHI E-4 5.4 1.75 14,053 

4.2 1.37 13,178 
LINCOLN E-5 ........ -.-._ 3.4 1.03 8,340 
MADISON G-5  8.7 2.29 26,197 
MINIDOKA F-5  17.8 4.98 32,195 
NEZ PERCE D-3  29.6 9.81 74,718 
ONEIDA F-6  3.3 1.02 8,342 
OWYHEE D-6  6.0 1.84 13,083 
PAYETTE D-4  12.9 4.23 26,671 
POWER F-5  4.0 1.21 14,208 
SHOSHONE E-2  18.9 6.05 60,571 
TETON G-5  2.5 .67 4,271 
TWIN FALLS E-6  42.4 13.80 105,868 

Twin Falls  21.4 7.26 54,523 
VALLEY E-4  3.4 1.11 10,205 
WASHINGTON D-4  7.8 2.57 17,081 

7,225 19.2 18.5 21.0 24.0 10.8 49,601 
9,285 17.3 14.2 19.0 29.1 17.4 41,980 
8,030 20.2 11.4 13.1 27.4 16.6 8,685 
9,619 14.5 14.8 18.5 27.6 22.3 6,578 
8,097 19.9 12.8 24.8 25.8 10.7 4,220 

11,440 13.3 9.8 14.1 27.8 31.4 17,787 
6,465 24.8 21.3 17.8 19.7 9.2 25,271 
7,617 17.9 19.2 21.9 21.4 14.0 78,158 
8,178 21.3 12.7 21.7 19.2 13.8 4,171 
7,110 22.7 11.4 20.1 22.1 9.0 7,551 
6,305 23.9 18.8 17.3 20.5 7.2 15,983 

11,742 16.5 11.4 18.9 26.4 23.4 10,274 
10,012 14.9 13.8 22.2 30.0 19.0 29,757 
6,375 26.9 19.1 17.2 22.4 6.5 3,063 
7,672 21.2 18.3 19.8 21.5 11.7 100,829 
7,510 100,771 
9,194 21.3 15.7 20.5 26.9 15.3 6,762 
6,646 23.8 15.3 17.6 20.0 9.1 17,200 

4,593 
6,478 
4,963 
4,801 
4,097 
7,767 
5,074 
7,967 
4,089 
4,104 
3,778 
8,491 
4,919 
4,572 
7,306 
13,880 
6,092 
6,693 

13,783 
9,913 
1,744 
1,361 
1,484 
3,320 
6,139 

17,318 
1,305 
1,450 
3,506 
1,942 

10,003 
400 

18,426 
18,426 
2,735 
3,211 

2,068 
1,805 
294 
338 
128 
763 
771 

4,757 
251 
191 
558 
297 

1,158 
233 

3,996 
3,996 
106 
375 

4,285 
4,191 
509 
167 
283 

1,141 
892 

9,514 
365 

1,083 
1,254 

1,215 
317 

10,820 
10,820 

311 
961 

1,352 
723 
490 
299 
89 

1,285 
653 

3,691 
89 

266 
210 

1,330 

4,764 
4,764 
152 
420 

1,148 
1,324 
320 
80 

481 
381 

3,071 
88 
67 

528 
107 
834 
83 

3,920 
3,920 
252 
429 

10,096 4,084 19.92 1.9 6,615 
8,060 3,155 11.93 2.3 13,751 
1,692 1,040 3.61 1.1 6,701 
276 576 2.33 .7 8,708 
612 674 1.96 1.1 6,899 

2,765 2,694 5.15 2.2 14,644 
6,183 1,990 8.77 4.0 32,638 

18,656 5,305 17.70 1.3 14,149 
594 592 2.03 1.1 7,435 
229 739 4.33 2.3 14,024 

3,870 1,435 7.25 2.3 12,410 
1,632 802 3.12 1.0 10,375 
6,239 2,659 10.69 .2 240 
1,029 108 1.42 .9 4,805 

19,491 6,622 25.80 6.9 58,139 
19,491 6,622   

760 926 2.59 .3 2,197 
4,383 920 4.59 1.6 11,511 

IDAHO 
See SIMS consumer market map and data at begin-

ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORKS 

Idaho Big Buy 
Comprised of: 

KIDO-Boise KSEI-Pocatelle 
KTFI-Twin Falls 

Media Code 4 213 0200 1.00 

Business Office; Radio Station KIDO. Box 
Boise. Idaho 83707. 

I. PERSONNEL 
Sales Manager-James M. Davidson. 

2. REPRESENTATIVES 

SavaIll/Gates, Inc. 
Detrolt-Pearse Sales. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2e, lb, 3a, 3b, 3c, 3d, 4e. 4d, 5, 6e, 7e. 
8. 

Bate Protection: 10d, Ild, 12d, 13d, 14d, 15b, 16. 
Basic Rates; 20b. 21a, 21b, 21d. 225, 22b, 23a, 24e. 

24b, 25e. 26, 27, 28s. 28e. 29a, 32b, 33e. 
Contracts: 40a, 41, 42b, 42d, 44s. 45, 46, 47e, 48, 49, 

50, 515. 51e. 
Comb.; Cont. Discounts: 60a, 60b, 60f. 601, 61e, 61b, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 

Rates effective October 1, 1963. (Card No. 2.) 
Card received September 19. 1963, 

6. SPOT ANNOUNCEMENTS 
1 min 

26 U  18.35 
52 ti 17.65 
104 ti    16.95 
156 ti 15.75 
260 U   15.00 
312 U____-_______-----............  14.25 

7. PACKAGE PLANS 

30 see 10 see 
15.75 12.35 
15.00 11.85 
14.45 11.40 
13.85 10.75 
12.85 9.95 
12.15 9.40 
11.20 8.85 
10.55 8.05 

ROS WEEKLY SATURATION PACKAGES 

PER WK: 1 min 30 sec 10 sec 
10 ti 14.75 12.00 8.45 
15 ti  14.00 11.15 7.70 
20 ti 13.20 10.50 7.25 
25 U... ......  - ..... - ..... -...---...._ 12.25 9.80 6.70 
30 ti    11.50 9.15 6.25 
50 ti  . 10.75 8.60 5.80 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x......._............ 153.00 91.80 61.20 45.90 30.60 

DISCOUNTS 

26x-5% 104x-15% 260x-25% 
52x-10% 156x-20% 3121-30% 
Rates quoted above are for all 3 stations of Idaho 
Big Buy. When any 2 stations are bought, use ap-
plicable single station rates and deduct 10%. 

Intermountain Network Idaho 
State Group 

Comprised of: 
KW1K-Pocatello KBRV-Soda Springs 
KGEM-Boise KLIX-Twin Falls 
KTEE-Idaho Falls KBAR-Burley 

Rates: See Intermountain Network under Regional 
Radio Networks and Groups. 

BLACKFOOT 
Bingham County-Map Location G-5 

See BADS consumer market map and data at begin-
ning of the State. 

KBLI 
1951 

AVERY-KNODEL. INC. 

e 
Media Cede 4 213 0400 7.00 
KBL1 Inc.. Radio Village. Box 192, Blackfoot, 

Idaho 83221. Phone 208-785-1400. 
STATION'S PROGRAMMING DESCRIPTION 

KBLI: Programmed for community interest. 
6 am-5 pm middle-of-the-road music, local news, 
farm news, weather reports, on-the-spot mobile re-
ports, network news 5 min before every hour, head-
line news on half hour, stock market news and sports. 

8087. 5 pm-rign-off top 40 show for young adults. Sun 6-10 
am religious shows. Sat, Spanish show 7-8 am and 
Sun noon-1 pm. Contact Representative for further 
details. Rec'd 6/14/68. 

I. PERSONNEL 
General Manager-Dean Jones. 
Ass't Gen'l Mgr. & Sales-Tom Thompson. 
Program Director-Richard K. Stoddart. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days; 690 he. Non-directional. 
Operating Schedule: Sunrise to local sunset. MOT. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 21). 3d, 4a. 4d. 5, 65, 7a. 
Rate Protection: 10a, ils, 120. 13a, 14a, 15b. 
Basic Bates: 20b, 21b, 22b, 23a, 24b, 25e. 26, 28e, 

33c. 
Contracts: 40a. 42b. 42d. 44b, 45, 48, 50, 151a. 
Comb.; Cont. Discounts: 601). 601s, 601, 61b, 62b. 
Cancellation: 700, 70d. 71b, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
Rates received June 28, 1957. 

6. SPOT ANNOUNCEMENTS 
(Sunrise to sunset) 

1 minute. 100 words or station break, transcribed or 
live: 
1 time    4.00 

13 times    3.75 
26 times    3.50 
52 times 

5.00 156 Urnes 
4 75 260 times 
4.50 312 times 

  4.25 

BOISE (6 AM; 2 FM) 
Ada County-Map Location D-5 

See SRDS consumer market map and data at I egin-
ning of the State. 

KATN 
1961 

Media Code 4 213 0600 2.00 

Ralph F. Frazer, dba Treasure Valley Broadcasting 
Co., 9400 Fairview Ave_ Boise, Idaho 83704. 
Phone 208-375-1111. 888-0010. 

STATION'S PROGRAMMING DESCRIPTION 
KATN: Programmed for young adults through senior 
citizens. Music format and station personality based 
on country and western music. Air salesmen are in-
dividual personalities handling all segments. 6-9 am 
country and western music. 9 am-noon local, live tele-
phone conversation show (listener participation) with 
emphasis on well-known guests. Noon-2 pm country 
and western music. 2-6 pm country music. All above 
programming M-F. Sat and Sun programming ex-
cludes telephone conversation program. NEWS: 5 min 
at :45. Weather: 2 min at :15. Throughout day pro-
gramming includes audience participation, music re-
quests, local news, covered by 4 remote, mobile units. 
Contact Representative for further details. Rec'd 
8/7/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Italph F. Frazer. 
Sta. & Sales Mgr.-Arnet Bates. 
Ass't Sta. Mgr. & Prog. Dir.-Paul Rider. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Denver, Salt Lake-Bob Mx Co., Inc. 
Seattle, Portland-Hugh Feltis & Associates. 

3. FACILITIES 
5,000 w. days; 950 ke. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 
Partial simulcast operation. Simulcast 6 am-local 
sunset. For non-simulcast facilities see KBBK (FM). 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a. 4d, 5. 6a, 75. 
Rate Protection: 10b, 1lb, 121% 131% 14b, 15b. 
Basic Rates: 20b, 21a, 22a, 235. 24a, 24e, 255, 28b, 

28e. 32a. 330. 
Contracts: 400, 41, 4213, 44b, 46, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 61c, 

62b. 
Cancellation: 70s. 70c. 71s, 73a. 
Prod, Services: 81, 82. 
PM facilities: KBBK (FM). 
Member: Country Music Network; Western States 
Radio Empire. 

TIME RATES 
Eff 11/68-Rec'd 10/15/68. 

6. SPOT ANNOUNCEMENTS 
PER YR. EA: 52x I04x I56x 260x 3I2x 
PER WK, EA: 6 ti 12 ti 18 ti 24 01 30 ti 
1 min ......... ...... 5.00 4.75 4.50 4.25 4.00 
30 sec 4.80 3.80 360 3.40 3.20 
10 sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
PER YR, EA: 52x I04x I56x 260x 
PER WK, EA: 601 12 tl 18 tl 24 01 
5 min..... 10.00 9.50 9.00 8.50 
1/2 hr-3x 5-min. 1/4 hr-2x 5-min. 

10. SPECIAL FEATURES 
News and Weathercasts 5 min at :60 and :30-5-min 
rate plus 2.00. 

KBBK (FM) 
1968 

Media Code 4 213-0700 0.00 

Ralph F. W. Frazer tr/as Treasure Valley Broad-
casting Co.. 9400 Fairview, Boise, Idaho. 83702. 
Phono 208-375-1UL 2. 3 or 888-0010. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ralph F. Frazer. 
Sta. & Sales Mgr.-Arnet Bates. 
Ass't Sta. Mgr. & Prog. Dir.-Paul Rider. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Denver, Salt Lake-Bob Mx Co., Inc. 
Seattle, West Coast-Feitis/Dove/Croghan, Inc. 

3. FACILITIES 
ERP 29.000 w.• 92.3 me. Stereo. 
Operating schedule: 6-1 am daily. MST. 
Antenna ht.: 16 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-1 am. For simulcast facilities see KATN. 

4. AGENCY COMMISSION 
15/0 time only; payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 
See KATN listing for coded regulations. 
All facilities: KATN. 
Member: Country Music Network. Western States 
Radio Empire. 

TIME RATES 

Rates are identical to KATN. Seo that listing. 

KBOI KBOI-FM 
1947 1980 

CBS Radio Network 
mcgavren-guild 
pgw radio, inc. 

e 
Subscriber to the NAB Radio Code 

Media Code 4 213 0800 8.00 
Boise Valley Broadcasters, Inc., Box 2600, 1007 W. 

Jefferson, Boise, Idaho 83701. Phone 208-342-
9331. TWX 208-375-4455, 

I. PERSONNEL 
Pres. & Gen'l Mgr.- H. W. Whitlock. 
Vice-Pros. & Ass't Gen'l Mgr.-James A. Johntz, Jr. 
Sales Manager-Jerry Sorman, 

2. REPRESENTATIVES 
MeGlavren-Guild-PGW Radlo, Inc. 
Northwest-Art Moore & Assoc.. Inc. 

8. FACILITIES 
50,000 w. days-non-directional. 25,000 w. nights-

directional; 670 he. 
Operating schedule: 5:30-12:30 am. MST. 
FM-ERP 17.500 w.; 97.9 me. 
Operating schedule: 7 am-midnight. MST. 
Antenna ht.: 2,510 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no euh discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 40, 5, 6a, 7e, 8. 
Rate Protection: 10d, Ild, 12d, 13d, 140, 15a, 15b. 

15d. 
Basic Rates; 201). 210, 21b, 2Id, 22a, 22b, 23a, 24b, 

24e, 25s, 27, 28a, 28e. 29e, 33a. 
Contracts: 40a, 41, 42a, 42e, 43, 44a, 44b, 45, 46, 

47a, 49, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 61b, 62b, 
Cancellation: 70a, 70e, 71a, 73a, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 

TIME RATES 
No. 9 Eff 5/i/68-Rec'd 4/22/68. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm. 
A-All other times. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 1 tl 6U 12 ti 18 ti 2411 
AAA.   14 13 12 11 10 
AA   10 9 8 7 6 
A   8 7 6 5 4 

30 sec: 80% of 1-min  10 sec: 50% of 1-min. 
TOTAL AUDIENCE PLANS 

PER WK: 12 tl 18 ti 24 tl 
1/2AAA, 1/2A, or 1/3AAA, 1/IAA, 
I/3A .......... .... ....... 96 126 144 

1/2AA, .....  66 90 102 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
All spots, regardless of length or classification, may 
be combined for discount purposes as long as TAP 
snots of each length are properly distributed by time 
classifications. 

8. PROGRAM TIME RATES 
PER YR: lx 26x 52x I56x 260x 520x 
1/2 hr  75.00 71.25 67.50 60.60 58.75 52.50 
1/4 hr  48.00 45.60 43.20 38.40 36.00 33.60 
5 min_   25.00 23.75 22.50 20.00 18.75 17.50 
Spots an programs may not be combined for discount 
purposes. 

KEST 
1961 

American Entertainment Ntwk 

Subscriber to the NAB Radio Code 
Media Code 4 213 1000 4.00 
Reid W. Dennis and John M. Bryan, dba REST 

Broadcasting Associates, 413 Idaho St., Boise, 
Idaho 83702. Phone 208-342-8901. 
STATION'S PROGRAMMING DESCRIPTION 

REST: MUSIC: based on local music taste, deter-
mined by listener response, record sales and coin 
machine plays. Basically popular music. 4 air per-
sonalities. Network news and local news department. 
News on hour and half hour, major news blocks, in-
cluding sports, at 7:30 am, 12:30 pm & 5 pm. Re-
mote broadcasting equipment. Contact Representative 
for further details. Rec'd 1/6/69, 

I. PERSONNEL 
Station Manager-Paul A. Moehlmann. 
Sales Manager-Sohn Rock. 
Program Director-William E. Smith. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Portland-Pacifie West. 

3. FACILITIES 
1.000 w. days; 790 hr. Non-directional. 

500 w. pre-sunrise. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, 6e. 

7a, 8. 
Rate Protection: 10d, 11d, 12d, I3d, 14d, 1514 18. 
Basic Rates: 20a. 20b, 21a, 22b, 23a, 23b, 24b, 25s, 

26, 28b, 28c. 29a, 30, 335. 
(Thls listing continued on next page) 
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IDAHO 

Boise-K E S T-Continued 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 48, 49, 

51a. 
Comb.; Cont. Discounts: 60e, 601, 60h, 601. 61e, 62a, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
l'rod. Services: 80, 81, 82. 

Affiliated with American Entertainment Network 
TIME RATES 

Rates effecUre July 1, 1965. 
Rates received July 27, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti_______. 5.50 4.20 312 4.35 3.25 
13 U__........... 5.40 4.15 500 U............., 4.15 3.10 
2,6 5.35 4.05 750 .. 3.90 2.95 
52 tL__-____ 5.25 4.00 1000 U_____ 3.70 2.80 
104 U._.____ 5.05 3.85 1500 3.45 2.65 
156 U  4 80 9.70 2000 3.30 2.50 
260 .. 4.60 3.45 

7. PACKAGE PLANS 

SATURATION PLANS 
PER WK: 1 min 30 see 10 sec 

4.00 2.90 
_ 5.05 3.80 2.70 

20 Li  4.80 3.60 2.50 
25 LI._   4.60 3.45 2.35 

3.30 2.20 
35 U._ 4.15 3.10 2.00 
40 U 3.90 2.85 1.80 
50 U 3.70 2.70 1.45 
70 . _ 3.40 2.55 1.50 

8. PROGRAM ......... 
5 min 1/4 hr 1/2 hr 

13 U 8.80 19.20 30.70 
26 U._ 8.40 18.40 30.00 
52 8.10 17.60 29.10 
104 t1   7 80 17.10 18.10 
156 ti  7.50 16.70 27.20 
260 ti . ___   7.10 16.10 28.00 

10. SPENewscaCs.ItAs:L 5-minutee at :25; 10 -minutie 3 times per 
day. 
5-minute newscasts-1 
rate. 
10-mlnute newscasts-3 time. applicable 1-mlnuie 
rate. 

KFXD 
1922 

CITY OF LICENSE 
NAMPA 

• 
Subseriber to the NAB Radio Code 

(This is a paid duplicate of the listing appearing 
under Nampa, Idaho.) 
Media Code 4 213 5200 6.00 

Idaho Broadcasting Co., Box 160, Amity Rd., S., 
Nampa, Idaho 83051. Pitones 208-466-8812, 

I. PERSONNEL 
General Manager-Wayne C. Conine, 
Station Manager-Richard flouting. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
5,000 w.; 580 !cc. Directional-night only. 
Operating schedule • 5:00 am-roldnighL MST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, 3a, 4a, 4d. 5, ea. 
Rate Protection: 159. 
Basic Rates: 2015, 21b, 24a, 290. 
Contracts: 40a, 42b, 44a, 49. 
Comb.: Cont. Discounts: 60e, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 730, 
Prod. Services: 80. 82. 

TIME RATES 
Rates effective June 1. 1963. (Card No. 25.) 

Card received May 8, 1963. 
6. SPOT ANNOUNCEMENTS 

lx 26. 52e 104x 156. 260. 312. 
1 min 6.00 5.70 5.40 5.10 4.80 4.50 4.20 
30 see 4.80 4.55 4.30 4.05 3.80 3.65 3.50 
10 sec 3.00 2.85 2.70 2.55 2.40 2.25 2.10 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: 10 tl 15 ti 20 ti 30 tl 50+ 
1 min.  4.50 4.25 4.00 3.75 3.50 
30 sec_______-___ 3.60 3.30 3.20 3.00 2.80 
Saturation Packages do not combine to earn frequency' 
discounts; multi-products do not combine unless pur-
chased on one contract through one agency. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min à mln 
45 27 18 14 10 

DISCOUNTS 
262-2% 104x-10% 260x-18% 
182.-5% 156x-15% 312s-20% 

(D) 

, z  

times applicable 1.minute 

KGEM 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 213 1400 6.00 
Gem State Broadcasting Corp., Box 4278, 5601 Cassia, 

Boise, Idaho 83705. Phone 208-344-3511. 
Studios-Boise and Nampa, Idaho. Phone 466-2421. 

STATION'S PROGRAMMING DESCRIPTION 
KGEM: Programmed for adults and young adults. 
24 hour modern country music. Top 30, old and new. 
country selections. Network news. High school sports 
in season, live play-by-play. 5-6 am farm program-
ming. 6 am-noon general. Noon-1 pm news, weather. 
farm markets. 1-2 pm general. 2-5 pm. M-F, per-
sonality show. 5 pm-6 am general, music, news, 
weather, sports. Sat and Sun general. Sun 5 pm-
sign-off religious, public affairs, educational, news. 
15 minute protection for conflicting sponsors, Contact 
Representative for further details. Rec'd 9/29/67. 

I. PERSONNEL 
President-George C. Eaten. 
Director-Homer K. Petersen. 
Station Manager-R. C. Weisenburger, 

2. REPRESENTATIVES 
Edward Petry & Co_ Inc. 

3. FACILITIES 
10,000 w.; 1140 kc. Directional-same pattern day 
and night. 
Operating Schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 12b, 13b, 14b, 15a, 16. 
Basic Rates: 20b, 21a, 22b, 230, 2.4a, 24b, 24c, 25a, 

26, 28b, 29a, 29b, 30, 325, 33b. 
Contracts; 40e, 426, 92d, 440, 99b, 45, 46, 49, 51b, 

51e. 
Comb.; Cont. Discounts: 60a, 60e, 601. 61a, 62d. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective July 1, 1959. (Card No. 25.) 

Card received August U. 1959. 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
CLASS "A" 

(7:00 a.m. to 9:30 a.m. and 4:30 p.m. to 
7:00 p.m. Monday through Saturday) 

-1 minute- -30 .ecoads- -10 .econds-
Per week: Each Total Each Total Each Total 

12 times__ 6.34 76.08 5.07 60.84 3.17 38.04 
18 times__ 5.92 104.66 4.74 85.32 2.96 53.28 
34 times__ 5.49 131.76 4.39 105.36 115 66.00 
30 times__ 5.07 152.10 4.05 121.50 2.54 76.20 
36 times- 4.65 161.40 312 133.92 2.33 83.88 

CLASS "B" 
(All other times) 

12 times__ 5.07 60.84 4.06 48.72 2.54 30.48 
18 times__ 4.65 83.70 3.71 64.95 2.33 41.94 
24 thew_ 4.33 101.52 3.35 81.12 2.12 50.88 
30 times_ 3.80 114.00 3.04 91.20 1.90 57.00 
36 times._ 3.38 121.68 2.70 97.10 1.69 60.84 

6. PROGRAM TIME RATES 
1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time__  39.00 24.00 19.50 18.00 
24 38.22 25.48 19.11 12.14 
52 times  37.44 24.96 1171 12.48 
104 36.66 24.44 18.33 12.22 
156 Umes.................. 35.88 23.92 17.94 11.16 
240 time. ..... 34.32 21.88 17.16 11.44 
312 times  32.76 21.81 14.38 10.92 
424 Umes , 31.20 20.80 15.60 10.40 

KIDO 
1928 

NBC--Idaho Big Buy Group 
RAB 

Subscriber to the NAB Radio Code 
Media Code 4 213 1600 1.00 
A Division of 31esabi Western Corp., Box 8087. 5th 

floor, Owyhee Plaza, 1109 Main, Boise, Idaho 83707. 
Phone 208-344-8661. 
STATION'S PROGRAMMING DESCRIPTION 

KIDO: Programmed for adult general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
8 min, network and local, on hour. 5-7 am farm 
market, weather reports, agriculture interviews by 
farm director, county agent information. 7-9 am 
commuter programmed with frequent news, weather. 
sports, and middle-of-the-road music. 7:30-8 am 
news block. 9 am-noon middle-of-the-road music, 
comedy, local interviews. Noon-12:30 pm news, 
weather farm information block. 12:30-4 pm middle-
of-the-road ramie, local interviews. 4-7 pm com-
muter programmed news, sports, weather, middle-of-
the-road music. 5-5:45 pm news block. 7 pm-5 am 
middle-of-the-road music, news, features and sports. 
College football, basketball. 3 mobile units for local 
news coverage. Weekend network plus above features. 
Contact Representative for further details. Rec'd 
1/31/68. 

I. PERSONNEL 
President-William E. Boeing, Jr. 
General Manager-Jack Link. 
Station Mgr.-James M. Davidson. 

2. REPRESENTATIVES 
Bailin/Gates, Inc. 
Miehigan-Pearse Sales. 
Portland, Seattle--The Tacher Company. 
Denver-John L. McGuire Co. 

S. FACILITIES 
5,000 w.; 640 kg, Directional-separate Daum, day 
and night. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15% on Urne only; no nth discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, lb, 3a, 3b, 3e, 3d, 4a, 4d, 5, 6., la, 

Ra8.te Protection: 10d, 11d, I2d, I3d, 14d, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24a, 

24b, 250, 26, 27, 28a, 28e, 29a, 32b, 335. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46. 47a. 48, 

49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60b, 601, 601, 61a, 61b, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with NBC. 
Member: Idaho Big Buy. 

TIME RATES 
Rates effective October 1, 1963. (Card No. 9.) 

Card received September 30, 1963. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITIONS 

1 min 
1 ti  8.00 
26 ti. 7.50 
52 ti  7.25 

156 ti._ 6.50 
260 ti 6.25 
312 ti  
624 U._ 5.50 
Minutes, 30 seconds and 10 seconds may 
for frequency discount. 

20/30 10 
sec sec 
7.00 6.00 
6.50 5.75 
6.25 5.50 
6.00 5.00 

5.50 4.505.25 4.25 

4.75 4.00 
4.50 3.50 

be combined 

t. PACKAGE PLANS 
(1/3 Traffic) 

PER WK: 10t1 15 ti 20 01 25 ti 30 ti 50 ti 
1 min_ 6.25 6.00 5.75 5.25 5.00 4.75 
30/20 sec.  5.25 5.00 4.75 4.50 4.25 3.75 
10 sec_____ 4.25 4.00 3.75 3.50 3.25 2.75 
Minutes, 30 seconds and 10 seconds may bu combined 
for frequency discount. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x.___.  60 36 24 18 12 
DISCOUNTS 

26x- 5% 104x-15% 260x-25% 
52x-10% 156x-20% 312x-30% 

KYME 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 
35.00 21.00 14.00 10.50 7.00 

26 U 34.30 20.58 13.72 10.29 3.86 
52 U. 33.60 20.16 13.44 10.08 4.72 
104 U.-   32.90 19.74 13.16 9.87 6.58 

32.20 19.32 12.88 9.66 6.44 
30.80 18.48 12.32 9.24 6.16 

312 U.. 29.40 17.64 11.76 8.82 5.88 
28.00 16.80 11.20 8.40 5.60 

CALDWELL (2 AM; 1 FM) 
Canyon County-Map Location D-5 

See SRDS consumer market map and data at begin-
1955 fling of the State. 

e 
Subscriber to the NAB Radio Code 

Media Code 4 213 1800 7.00 
KYSIF; Broadcasters, Inc., Bitterest Plaza, Box 2794. 
Boise, Idaho 83701. Phone 208-342-3575. 

I. PERSONNEL 
General Manager-J. Steve Gilbert, 
Commercial Manager-Ron Rash. 
Program Director-Dick Stott. 

2. REPRESENTATIVES 
New York, Chicago, Hollywood. San Francisco, Detrolt 
-The Sandeberg-Glenn Company. 

3. FACILITIES 
500 w. days; 740 kg, Non-directional. 
Operating schedule: 6 ant-local sunset. 31ST. 

4. AGENCY COMMISSION 
15/0 time only. 30 days net. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10d. lid, 12d, 13d, 14d, 156. 
Basic Rates: 20a, 215, 21b. 21e, 23b, 24b, 25a, 26. 

28b, 30. 
Contracts: 40a, 426. 44a, 45, 46, 47e. 49, 51a, 51c. 
Comb.; Cont. Discounts: 60e. 60g, 601, 61b, 62d. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Rates effective October 1, 1965. 
Rates received October 4, 1965, 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 U. 5.50 4.50 26 4.75 3.75 
13 ...... 5.00 4.00 52 4.50 3.50 

7. PACKAGE PLANS 
(To be used within 30 days) 

80 PLAN 
1 min. 240.00 30 200.00 

60 PLAN 
1 min. 192.00 30 see..  162.00 

30 PLAN 
1 min_ 104.09 30 see_  87.00 
12 month firm contract-10% discount on Plan Pack-
ages only. 

8. PROGRAM TIME RATES 
Class 11 1/4 hr: 45% of hour. 

I hr 1/2 lw 1/4 hr min 
..... ...... _ ........ 52 32 23 9 

DISCOUNTS 
26x-10% 52x-20% 104x-30% 1.601-40% 
Specified Time-add 10%. 

BURLEY 
Cassia Ceunty-Map Location P-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KBAR 
1946 

e 
Subscriber to the NAB Radio Cede 

Media Code 4 213 2000 3.00 
Mini-Cassia Broadcasting, Inc., Box 430, Burley, 

Idaho. 83318. Phone 208-678-2244, 

I. PERSONNEL 
General Manager-Robert W. Barak. 
Sales Manager-Marc Hayes. 

2. REPRESENTATIVES 
Edward Petry 1c Co., Inc. 

S. FACILITIES 
1.000 w. days. 250 w. nights; 1230 kg. 

Non-directional. 
Operating schedule: 6:00 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulation' 
General: la, la, 3a, 3d. 4a, 4d, 5, 6a, 7.. 
Rate Protection: 10e. lle, 12e, 13e, 14e. 
Basic Rates: lia. 22b. 23b, 24b, 25a, 29a, 33b. 
Contracts: 40s, 40e, 43, 44a, 45, 47a, 51a, 51b, 
Comb.; Cont. Discounts: 60a, 62a, 
Cancellation: 70a, 70e, 73a. 
Prod. Services: 80. 81. 
Affiliated with American Information Network, 
Member: Intermountain Network. 

TIME RATES 
Rates effective February 1, 1964. 
Rates received July 20. 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE/100 WORDS OR LESS 

1 ti.   4.55 156 4.19 
25 U 4.46 260 ti_____-__ 4.00 
52 U  4.37 31 1 ti 3.82 
104 U..,.........-   4.28 624 3.64 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

Class A-7:00-9:30 am and 4:30-7:00 pm Mon thru 
Sat. 
Clam B-All other Urnes. 

Class A Class II 
PER WK: 1 min 30 sec 10 sec 1 min 30 sec 10 iee 
12 U 3.41 2.73 1.71 2.73 2.18 1.37 
18 ti......._.... 3.19 2.55 1.60 2.50 2.00 1.25 
24 tL__  2.96 2.37 1.48 2.28 1.82 1.14 
30 2.73 2.18 1.37 2.05 1.64 1.03 
36 ti _........ 2.50 2.00 1.25 1.82 1.46 .91 

KBGN K B G N-FM 
1960 1960 

Subscriber to the NAB Radio Code 
Media Code 4 213 2200 9.00 
Christian Broadcasting Company of Idaho, 3303 E. 
Chicago SL, Caldwell, Ida. 83605. Phone 459-
3635. 
STATION'S PROGRAMMING DESCRIPTION 

KBGN: Programmed for religiously interested and 
general public, non-denominational. 
News and weather: 7:30 am, 10:05 am, 12:30 pm, 
2 pm, 6 pm. Farm news: 5:30 am & 12:15 pm. 
Taped news analysis: 5:45 am, 12:15 pm, 4 pm & 
5:15 pm. AM: taped non-denominational Bible 
teaching and missionary and devotional programs 
spaced between recorded sacred, inspirational gospel, 
and spiritual music. PM: 1-4:30 pm showtunes, stand-
ards, light classical, sacred, inspirational, gospel 
music. 4:30-5 pm children's songs and stories, 70% 
religious. 5-10 pm alternating inspirational gospel 
music and taped devotional programs, with exception 
of 6:15-6:45 pm. light classics, standards, and 
showtunes. Contact Representative for further de-
tails. Reed 1/4/69, 

I. PERSONNEL 
General Manager-Mrs. Gene K. Shaw, 
Station Manager-Iton It. Edwards. 

2. REPRESENTATIVES 
Advertising Sales West, 

3. FACILITIES 
1.000 w. days; 910 Ire, Non-directional. 
Operating schedule: 6 am-local sunset. MST. 
FM FACILITIES 
ERP 7,640 w.; 94.1 mc. 
Operating schedule: 6 am-10 pm. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulation. 
General: is, la, 3a. 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basle Rates: 20a, 22b, 23a, 1.4a, 29a. 
Contracts: 40b, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, Ola, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Elf 7/1/68-Rec'd 7/10/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

I ti  4.00 2.60 104 ii  2.75 1.80 
13 ti  3.75 2.40 156 ti  2.50 1.65 
26 ti_  3.50 2.25 260 ti  2.25 1.35 
52 ti  3.25 2.10 312 ti  2.00 1.00 
78 ti  3.00 1.95 

8. PROGRAM TIME RATES 
Ix 13e 26x 52e 104x 260e 365e 

1 hr  30.00 28.00 25.00 22.50 20.00 17.00 15.00 
1/2 hr   23.00 21.00 18.50 17.65 15.00 11.25 10.00 
1/4 hr  12.00 11.00 10.00 8.00 7.50 6.50 5.00 
5 min.  9.00 8.50 8.00 7.50 6.50 5.00 3.50 

KC ID 
1945 

R A 

Subseriber to the NAB Radio Code 
Media Cede 4 213 2400 5.00 
Caldwell Broadcasting Co., Inc., Box 1175, 10th te 

Cleveland, Caldwell, Idaho 83005. Phone 208-459-
3608. 

STATION'S PROGRAMMING DESCRIPTION 
KCID: Programmed for general interest. 
MUSIC: general popular. FARM: 5:45-7:30 am & 
noon-1:30 pm, local interviews, news market reports, 
county agencies reports, weather, frost warnings. 
NEWS: 3 min newscasts on hour and halt hour, 6 
am-11 pm daily. Emphasis on local news. Morning 
and evening sports programs, local high school football 
and basketball. Apr.-Oct. Spanish announced music 
program for Mexican farm workers 9-11 pm. Daily 5 
min feature programs of religion, women's news, 
obits, births, editorials, commentaries, city and county 
government aervices, entertainment personalities, 
hospitals, local and surrounding high school activities. 
Personnel involved in civic organization activtles. 
Personalities available for all types of remote broad-
cast. Contact Representative for further details. Rec'd 
3/3/69. 

I. PERSONNEL 
General Manager-Clair B. Hull. 
Station Manager-Dale G. Peterson. 

2. REPRESENTATIVES 
Harlan O. Oakes ee Associates. 
Chicago, Now York-Burn-Smith Company, Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1490 be. 

Non-directional. 
Operating schedule: 17 hours daily. MST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 4a, 5, la, 8. 
Rate Protection: 10d, 12d, 14d. 
Basic Rates: 22a. 
Contracts: 40a. 45, 46. 47a, 51a. 
Comb.: Cont. Discounts: 600. 
Cancellation: 71a, 72. 
Prod. Services: 82. 

TIME RATES 
Na. 4 EIT 1/1/68-Itec'd 12/12/67. 

(This listing sontinued on next me) 
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Caldwell-K C I D-Continued 
6. SPOT ANNOUNCEMENTS 
Per Mo. Ea: Base 30 ti 60 ti 90 ti 120 11 150 ti 
1 min.  4.50 3.80 3.60 3.35 3.05 2.85 
30 sec  3.35 3.00 2.70 2.45 2.20 1.95 
20 sec  2.25 2.10 2.00 1.95 1.85 1.65 

7. PACKAGE PLANS 
PER DAY. EA: I min 30 see 20 see 10 see 
10 +  2.85 1.95 1.65 1.10 
PER YR: 5 min I min 30 see 20 sea 
1000 +  4.45 2.85 1.95 1.65 

SATURATION RATE 
80 sec. 10+ in 1 day, ROS, ea  1.95 

8. PROGRAM TIME RATES 
(Within 30 days) 

PER MO. EA: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
Base   30.00 21.00 13.50 10.00 6.75 
4 tL---.....--- -- 29.00 20.00 12.30 9.10 6.20 
13 tL__-_.-  27.00 18.90 11.00 8.10 5.40 
26 ti  25.00 17.50 10.00 7.75 4.90 

COEUR d' ALENE 
Kootenai County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KVNI 
1946 

Media Code 4 219 2600 0.00 
North Idaho Broadcasting Co., Press Bldg. Coeur 

d'Alene, Idaho. 83814. Phone 208-664-9271. 

I. PERSONNEL 
President-Duane B. Hagadone. 
General Manager-Vernon M. James. 
Sales Manager-Bernard V. Merriman. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Seattle-Art Moore & Assoc.. Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 ke. 

Non-directional. 
Operating schedule: 6:00 am-11:00 pm Mon thru Sat; 
7:00 am-11:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 net time and talent; 10th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, 313. 4a. 5, 6a, 7b, 8. 
Rate Protection: 1013, 11b, 12b, 13b, 14b, I5a, 15b. 
Basic Rates: 20a. 21a, 22b, 23a, 24b, 24c, 25b, 26, 

28b, 28c, 29a, 32s. 
Contracts: 40a, 44a, 45. 46. 47e, 51a. 
Comb.: Cont. Discounts: 60a, 60e, 60f. 601, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 82. 
Affiliated with MBS. 

TIME RATES 

Rates effective   
Rates received March 23, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 

13 ti. 3.85 

156 ti  3.00 
260 ti    2.85 
312 ti    2.75 
500 ti  2.50 

7. PACKAGE PLANS 
ROS 

-1 min- -30 see-
PER WK: ea tot ea tot 
10 ti  3.60 26.00 2.70 27.00 
15 u   3.40 51.00 2.55 38.25 
20 ti ..... 3.20 64.00 2.40 48.00 

75.00 2.25 56.25 
84.00 2.10 63.00 

104.00 1.95 78.00 
120.00 1.80 90.00 

30 U........._.. 2.80 
40 ti  2.60 
50 ti  2.40 
PER MO: 

50 ti  3.00 
75 ti  2.60 
100 U.._   2.20 

85.00 
150.00 
195.00 
220.00 

8. PROGRAM TIME RATES 

2.55 
2.25 
1.95 
1.65 

63.75 
112.50 
146.25 
165.00 

30 sec 10 see 
3.00 2.00 
2.90 1.90 
2.75 1.80 
2.55 1.70 
2.40 1.80 
2.25 1.50 
2.15 1.40 
2.05 1.30 
1.85 1.20 

-  10 110e 
ea tot 

1.80 18.00 
1.70 25.50 
1.60 32.00 
1.50 37.50 
1.40 42.00 
1.30 52.00 
1.20 60.00 

1.70 42.50 
1.50 75.00 
1.30 97.50 
1.10 110.00 

1/2 hr 1/4 hr 
I ti    22.00 15.00 
13 t   20.90 14.25 
26 ti._ ........................... _._.._.._._... 19.80 13.50 
52 ....... ...... _.__..._ ..... _ 18.70 12.75 
104 ti._ ........... 17.60 12.00 
156 ti  17.60 12.00 
260 ..................... 16.60 11.35 
312 ti   16.60 11.35 
500 ti 16.60 11.35 

GRANGEVILLE 

5 min 
9.00 
8.55 
8.10 
7.65 
7.20 
7.20 
6.70 
6.70 
6.70 

Idaho County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KORT 
1954 

Media Code 4 213 2800 6.00 
Clearwater Broadcasting Co.. Bor 72, Orangeville. 

Idaho. 83530. Phone 208-983-1230. 

I. PERSONNEL 
Co-owners-John H. Matlock & Eugene A. Hamblin, 
Operations Manager-Gary Ball. 

2. REPRESENTATIVES 
New York, Chicago-Walton Broadcasting Sales Corp. 
San Francisco, Los Angeles-Radio Time Sales/ 

Internat toast. 
Seattle, Portland-Simpson & Associates Co. 

S. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kc. Nondirec-
tional. 
Operating schedule: 6 am-10 pm. PST. 

4. AGENCY COMMISSION 
15%. 

3. GENERAL ADVERTISING See ended regulations 
General: la, la, 4e. 4d, 5. 6a, 8. 
Rate Protection: 15b. 
Basle Rates: 23a, 24b. 2813. 29a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60k, 61a. 61b. 
Cancellation: 71b. 73a. 
Affiliated with ABC Network Program Service Plan. 
Sold in combination with KOZE. Lewiston and 
KLER, Omen°. See KOZE listing for rates. 

TIME RATES 
Elf 4/1/66-Redd 4/14/66. 

6. SPOT ANNOUNCEMENTS 
'PER WK:tPER YR: 1 min 30 see 
5 ti. 3.00 
15 ti..- .150 x  285 
30 ti 300 x   2.75 
50 ti. _..500 x  2.65 
75 tL 750 x__________.............___.... 2.50 

(*) ROS  
(t) Guaranteed position. 

8. PROGRAM TIME RATES 

IDAHO FALLS (3Am) 
Bonneville County-Map Location G-5 

See SRDS consumer market map and data at begin. 
nine of the State. 

2.60 
2.50 
2.25 
2.15 
2.00 

KID 
1928 

CBS Radio Network 

Subserlber to the NAB Radio Code 

MedIa Code 4 213 3000 2.00 

Idaho Radio Corp., Box 2008, East 17th St.. Idaho 
Falls, Idaho 83401. Phone 208-522-5100. TWX 
Idaho Falls Ida 277. 

STATION'S PROGRAMMING DESCRIPTION 
KID: Varied format. Farm director. News: network 
schedule of news, features and sports, plus local 
news department with 4 men. SPORTS: play-by-Play 
of most sports, high school and university. MUSIC: 
primarily light, middle-of-the-road in am. to pop 
standards and top pop tunes as day progresses. Night 
time devoted to young audience with a top 59 format. 
Sat morning devoted to country and western music. 
1-1/2 hours of classical aired each Sun at 12:30 pm. 
Special features aired throughout week, le. big fish 
contests, skiing reperts, hunting and fishing informa-
tion in season, daily baby report, scholastic tourna-
ment, coaches corner. Contact Representative for 
further details. Rec'd 11/29/68. 

I. PERSONNEL 
General Manager-J. Allen Jensen. 
Sta. Mgr. & Nat'l Sales Dir.-Roy Southwick. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Pacific Northwest-Art Moore & AMC., Inc. 

8. FACILITIES 
5.000 w. days. 1.000 w. nights; 590 kc. 
Directional-night only. 
Operating schedule: 5:30 am-midnight weekdays; e 
am-11 pm Sun. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 25, Is, 36, 4a. 4d, 5, 65, 7b, 8. 
Rate Protection: 10c, 11c, 12c, 13c, 14c. 
Basle Rates: 22a. 29a, 255. 26. 28a. 29a. 
Contracts: 40a. 46, 47a, 48. 
Comb.: Cont. Discounts: 605. 
Cancellation: 705, 70e, 73a. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Mountain Network. 

TIME RATES 

Elf 10/1/66-Ree'd 6/1/66. 
A-Mon thru Sat 6-9 am, noon-1:30 pm & 4:30-6:20 
am. 
B-All other time. 
C-Dally 8:30 Dm-1 am 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 26e 52e 104e 156e 2600 5200 

A.... 8.00 7.85 7.70 7.55 7.40 7.25 7.05 
B.... 6.50 6.35 6.25 6.10 5.95 5.85 5.70 
C.... 4.80 4.70 4.60 4 50 4.40 4.30 4.10 

20/30 
A.... 6.50 6.35 6.25 6.10 5.95 5.85 5.70 
B.... 5.25 5.15 5.05 4.95 4.85 4.75 4.65 
C.... 3.90 3.80 3.70 3.60 3.50 3.40 3.20 

10 SEC: 
A.... 4.20 4.10 4.00 3.90 3.80 3.70 8.60 
B.... 3.50 3.40 3.30 3.20 3.10 3.00 2.90 
C.... 2.40 2.35 2.30 2.25 2.20 2.15 2.10 

7. PACKAGE PLANS 

PER WK, ROS: 
5 ti 10 ti 15 ti 20 ti 25 ti SO ti 35 ti 

1 min 7.50 7.00 6.70 6.40 6.10 5.80 5.60 
30 sec 5.90 5.60 5.35 5.10 4.90 4.65 4.50 
10 sec 3.75 3.50 3.35 3.25 3.05 2.90 2.80 

8. PROGRAM TIME RATES 

1 HR: Ix 26e 52x I04x 156e 260e 312e 
  80 76 74 72 70 68 66 

B _   60 58 57 56 54 52 50 
1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

10. SPECIAL FEATURES 
News broadcasts service fee, add 10% (commission-
able). 

KTEE 
1950 

Media Code 4 213 3200 8.00 

Benay Corporation, Box 1896, Idaho Falls, Idaho. 
83401. Phone 208-523-3710. 
STATION'S PROGRAMMING DESCRIPTION 

KTEE: Programmed for general interest. 
2 men 6-10:30 am with farm reports, network news, 
middle-of-the-road music, sports news, weather, con-
tests, ad libo on news. 10:30 am-2 pm man and 
woman with telephone talk format, network news, local 
news and editorials during noon hour. 3-5 pm current 
music. 5:30-6 pm network news broadcasts. 6 pm-
sign-off country and western music. Sat and Sun net-
work and local news and music. Middle-of-the-road 
except Sat 9:30 am-1:30 pm, when music is country 
and western. Contact Representative for further de-
tails. Itec'd 7/31/67. 

I. PERSONNEL 
General Manager-Leo Higham. 
Program Director-Keith Clarke. 
General Sales Manager-Melvin L. Erickzon. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
5.000 w. days; 1260 lœ. Non-directional. 
Operating schedule: 5:00 am-local sunset weekdays: 
6:00 am-local sunset Sun. MST. 

4, AGENCY COMMISSION 
15/0 net time: 10 days. 

S. GENERAL ADVERTISING See ended regulations 
General: Is, 2a, 3a. 3b, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 22a, 235. 24b, 25a, 26, 28a. 
Contracts: 405, 42a, 46, 47a. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62b. 
Cancellation: 70a. 70c. 71a. 735. 
Affiliated with American Information Network. 
Affiliated with MRS Radio Network. 
Member: Intermountain Network. 

TIME RATES 
Eft 2/1/67-Reed 1/20/67. 

6. SPOT ANNOUNCEMENTS 
lx 26e 52e 104e 156e 160e 312+ 

1 min 6.50 6.40 6.25 6.10 5.90 5.65 5.15 
7. PACKAGE PLANS 
A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-All other times 

A 13-
PER WK: 1 min 30 see 10 see 1 mln 30 see 10 see 
12 ti ....... 4.88 3.90 2.44 3.90 3.12 1.9., 
18 U.__ 4.55 3.64 2.28 3.58 2.86 1.79 

3.38 2.12 3.25 2.60 1.63 
30 tl 1.90 3.12 1.95 2.93 2.34 1.41 
38 ti  3.58 2.86 1.79 2.60 2.08 1.80 

B. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x... 50.00 30.00 20.00 15.00 10.00 
49.00 29.40 19.60 14.70 9.80 

52 x. 48.00 28.80 19.20 14.40 9.60 
104 x  47.00 28.20 18.80 14.10 9.40 
156 x.. 46.00 27.60 18.40 13.80 9.20 
260 x..._ .............. _.. 44.00 28.40 17.60 13.20 8.80 
212 x 42.00 25.20 16.80 12.60 8.40 
624 x  40.00 24.00 16.00 12.00 8.00 

KUPI 
1957 

Media Code 4 213 3400 4.00 
Idaho Broadcasters. Inc., dba KIWI. Inc.. N. Yel-

lowstone Hwy.. Idaho Falls, Idaho. 83402. Phone 
208-522-1101. 

I. PERSONNEL 
President-Charles Saunders. 
Vice-Proa. & Orel Mgr.-Robert P. Osterberg. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Medan. 
Seattle, Portland-Hugh Feltis & Associates. 
Denver. Salt Lake-Bob Hie Co., Inc. 

3. FACILITIES 
1,000 w. days; 980 ke. Non-directional. 
Operating schedule: 5:00 am-local sunset. 1451°. 

4. AGENCY COMMISSION 
15% on net Ume only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, la, 4a. 4d, 5, 6a. 7b, 8. 
Rate Protection: 10a. lia, 12a. 13a, 14a. 
Basic Rates: 200, 22e. 22b, 23a, 24b, 25s, 26, 28a, 

29a. 
Contracts: 40a, 42a, 45. 46. 47e. 
Comb.: Cont. Discounts: 60a. 61c. 
Cancellation: 70a. 70e, 71s. 73a. 
Member: Western States Radio Empire. 

TIME RATES 

Rates effective March 1, 1968. 
Rates received January 31. 1968. 

7. PACKAGE PLANS 
1 min 30 see 

6 per wk or 52 ti. ea ..... _ ... _._....- ........ 6.00 4.80 
12 per wk or 104 ti. ea ......... _________ 5.70 4.56 
18 per wk or 156 ti, ea______._____ 5.40 4.32 
24 per wk or 260 ti. ea ......... _..._...._._.. ..... 5.10 4,08 
SO per wk or 312 U. ea.............._.............. 4.80 3.84 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 U. ea  12.00 
12 per wk or 104 ti, ea ...... _ ...... - ...... _.._..- ....... 11.40 
18 per wk or 156 ti, ea  ________ ....... - ....... 10.80 
24 per wk or 260 ti. ea  
1/4 hour is twice the 5 minute rate  
1/2 hour is 3 times the 5 minute rate. 

JEROME 
Jerome County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KART 
1956 

e 
Media Code 4 213 9600 9.00 

Allen D. Lee. 901 N. Lincoln, Jerome, Idaho 83338. 

I. PERSONNEL 
Owner and Manager-Allen D. Lee. 

IDAHO 
3. FACILITIES 
1000 w.; 1400 kc. Non-directional. 
Operating schedule: 6:00 am-7:00 pm. 

4. AGENCY COMMISSION 
15% time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a. 5. 6a, 7b, 8. 
Rate Protection: 10b. 1lb. 
Basic Rates: 22a, 22b. 20s. 
Contracts: 40a. 46. 48. 
Comb.; Cont. Discounts: 60e, 61e. 61b, 62e, 
Cancellation: 71h, 73s. 
Affiliated with 1111S. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 4/1/68-Rec'd 11/4/68. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26e 52e 1565 
1 min.__  3.90 3.60 3.30 2.70 2.10 
30 sec. ........ ...._.._....... 3.00 2.70 2.30 2.00 1.80 

IL PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 min 

1 .......... 30.00 19.20 12.00 8.70 5.70 
13 x .......... ..... 26.40 16.80 9.60 7.50 5.10 
26 x.._ ........ __......_... 22.80 14.40 8.40 6.30 4.55 
52 x  19.20 12.00 7.20 5.10 3.85 
156 x  15.60 9.60 6.00 4.50 2.85 

LEWISTON (2 AM; 1 FM) 
Nee Perce County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State 

KOZE KOZE-FM 
1955 1961 

Media Code 4 213 3800 5.00 
Lewis Clark Broadcasting Co., Box 936, Lewiston. 

Idaho 80501. Phone 208-743-2502. 
I. PERSONNEL 
Co-owners-John TI. Matlock. Eugene A. Hamblin. 

2. REPRESENTATIVES 
New York. Chicago-Walton Broadcasting Sales Corp. 
San Francisco, Los Angeles-Radio Time Sales/ 

International. 
Seattle, Portland-Simpson & Associates Co. 

S. FACILITIES 
5.000 w. days. 1.000 w. nights; 1300 ke. 
Direct tonal-night on'''. 

Operating schedule: 5 am-midnight. PST. 
FM-ERP 903.w.; 96.7 me. Stereo. 
Operating schedule: 0 am-midnight daily. PST. 

4. AGENCY COMMISSION 
15/n. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. 2a. 3a. 3b. 4a, 4d. 5, 6b, 7b, 8. 
Rate Protection: 10a, Ils, 12a. Ha, 14a. 
Basic Raton: 22a. 22b, 235. 24b, 25a, 29a. 
Contracts: 40a. 45, 46. 47n. 
Comb.: Cont. Discounts: 60a. 61b. 
Cancellation: 71e. 
Afillated with American Contemporary Network. 

TIME RATES 
Eff 4/1/66-Reed 4/14/60. 

6. SPOT ANNOUNCEMENTS 
PER WK, ROS: 501 15 01 30 tl 50 ti 75 ti 
•PER YR: 50e 150x 300e 5005 750e 
1 min  4.75 4.45 4.15 3.90 3.70 
30 sec  3.90 3.70 3.40 3.20 3.05 

KOZE. KLER, KORT COMTSINATION 
PER WK. ROS: 6 ti 12 ti 18 ti 24 Li 30 ti 
PER YR: 32e I04x 156e 260e 312e 
1 min ....... _ ........ 7.75 7.45 7.15 0.90 6.75 
30 sec  6.90 6.70 6.40 6.20 6.05 

(') Guaranteed position. 
7. PACKAGE PLANS 

KOZE-FM ONLY 
2 spots daily, every day, per mo  

8. PROGRAM TIME RATES 
5.50 15 rain_  18.60 

ROTE, KLER, KORT COMBINATION 

KRLC 
1935 

Media Code 4 213 4000 1.00 
IIRLC, Inc.. Box 287. Levriston, Idaho 83501. Phone 

200-7414 r51. 
I. PERSONNEL 
Manager-Don Thomas. 

2. REPRESENTATIVES 
East-Jack Mesta & Co., Inc. 
California-Pacific Broadcast Sales. 
Northvest-Art Moore & Assoc., Inc. 

3. FACILITIES 
5,000 W. days. 1.000 w. nights; 1350 ke. 

DIrectional-night only. 
Operating Sehedule: 8.00 am-11:00 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following tnonth. 

5. GENERAL ADVERTISING See ended rtliffilatients 
General: Is. la, 3h. 4a. 4d. 5. 6a. 7a. 8. 
Rate Protection: 10b. 11h. 12b. 13b. 14b. 
Basic Rates: 20s, 22a. 22b, 23s, 24b, 25a, 26, 29a, 

29a. 
Contracts: 40a. 42b, 46, 47s, 48. 
Comb.: Cent. «Discounts: 60b. 61e, 61b, 62b, 62e. 
Cancellation: 70a, 70c. 710. 73a. 
Member: CBS Radio Pacific Network. 

TIME RATES 
Eff 6/1/68-Reed 7/2/68. 

6. SPOT ANNOUNCEMENTS 
I min SO see 10 see 

al ti  5.00 4.00 3.00 
WEB WK: •PER YR: 
5 ti 50 x  4.00 3.50 2.40 
10 ti 100 x  3.90 3.40 2.30 
15 ti 150 x  3.80 3.30 2.15 
20 ti 2no r  3.70 3.20 2.05 
25 ti 250 ................ __._.._ 3.60 3.10 1.90 
30 ti 300 x 3.50 3.00 1.80 
40 II 400 x  3.30 2.80 1.70 
50 ti 500 x  3.15 2.70 1.55 
Special End Rate: 
1000 x  3.00 2.50 1.50 

(°) Guaranteed Donlon. 
(t) ROS. 

8. PROGRAM TIME RATES 
Ix 10x 25x 50e 100x 150e 250e 

1/2 hr 21.00 22.00 21.00 20.00 
1/4 hr 15.00 14.50 14.00 13.00 12.50 12.00 11.00 
5 min.. 7.50 7.25 7.00 6.75 6.50 6.25 6.00 
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IDAHO 

McCALL 
Valley County-Map Location E-4 

See SRDS consumer market map and data at begin. 
ning of the State. 

KMCL 
1965 

Media Code 4 213 4200 7.00 
Valley County Broadcasting Co.. Box 943, McCall, 

Idaho 83638. Phone 208-634-2248. 
I. PERSONNEL 
General Manager-Thomas A. Hill. 
Station Manager-Sammy Fisher. 

2. REPRESENTATIVES 
Advertising Sales West, 

3. FACILITIES 
500 w. days, 250 w. nights: 1240 ke. MST. 
Operating schedule: dallv 6 am-10 pm. 

4. AGENCY COMMISSION 
15/0: 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a. 5. Ga. 
Rate Irotection: 15b. 
Contracts: 40a. 

TIME RATES 
Eff - Reed 3/2/67. 

6. SPOT ANNOUNCEMENTS 
30 sec  2 1 min    3 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 x  25.00 15.00 7.50 

MONTPELI ER 
Bear Lake County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KVSI 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 213 44003.00 
Tri-State Broadcasting Co.. Inc., Box 340, Mont-

metier, Idaho 83254. Phono 208-817-1450. 

STATION'S PROGRAMMING DESCRIPTION 
KVSI: Programmed for general interest. 
NEWS: on hour, headlines on half hour. MUSIC: 
3I-Sat 6-8:30 am country and western, 8:30 am-7 
pm middle-of-road, 7 pm-12M rock and roll request. 
Business report noon-12:05 pm. 12:05-1 pm farm re-
ports and news. Fri live county agent, SPORTS-
CAST: 4 daily. Editorials M-S 8:30 am. Social 
calendar 3 daily. Local and regional sports, live 
home and away. Telephone Interviews, audience dis-
cussions 9:05-9:30 am. Participation show 8:25 am. 
Tourist information daily. On spot broadcasting. 
Sat teen party 10 pm-12M. Sun religious and 
middle-of-road. Contact Representative for further 
details. Itec'd 7/20/67. 

I. PERSONNEL 
Exec. Vice-Pros. & Gen'l Mgr.-Keith Martindale. 
Program Director-Leonard Banks. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Sancleberg-Glenn Company. 

S. FACILITIES 
1.000 w. daytime; 250 w. nighttime; 1450 ke. Non-
directional. 
Operating schedule: 5:00 am-mldnight. MST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulatIone 
General: lb, 3a, 4e. 4,1, 5, fla, 8. 
Rate Protection: :Ga. 11h, 14a. 15b, 16. 
Basic Rates: 20b. 21a, 21b. 21d. 22*, 23b, 24b, 25b, 

26. 28b, 26e. 25b. 30. 23e. 
Contracts: 40e, 40e. 41. 42a. 42e. 43, 44a, 44b, 45. 

46. 47e, 48, 49, 50, 51a, 51b. 
Comb.: Cont. Discounts: 60b, 604, 60e. 60f, 40h, 601, 

61c. 62,1. 
Cancellation: 70b. 70,1. 71b, 73e, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS and KIM Radio Networks. 

TIME RATES 

Eff  Reed 4/1/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 104x 265x 
1 min.  3.75 3.50 3.25 3.00 
30 see  3.00 2.90 2.65 2.50 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK. EA: 12 ti 18 ti 24 ti 
I min.  3.40 3.10 2.90 
30 sec. 3.00 2.90 2.75 
10 sec.  1.90 1.70 1.50 

MOSCOW 

500x 1000e 
2.75 2.25 
2.25 2.00 

30 11 96 81 
2.75 2.60 
2.50 2.00 
1.40 1.25 

Latch County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KPUL 
1950 

CITY OF LICENSE 

PULLMAN, WASHINGTON 

Mutual Broadcasting System 

(This Is a paid duplicate of the listing appearing 
under Pullman, Washington.) 
Media Code 4 249 9990 8.00 
Robert Lloyd Hoover, Box 1, Pullman, Wash. 99163. 
Phone 208-882-0100. 

Other office: Box 11. Moscow, Idaho 83843. Phone 
208-882-0100. 

STATION'S PROGRAMMING DESCRIPTION 
KPUL: Programmed for adults. 
MUSIC: modern country and western format. NEWS: 
half hour farm news plus 3/4 hour local news daily. 
Stock market and commodities reports following hour-
ly network news. Each program has title and theme. 
Special introduction to shows with human elements 
of conversation during shows. Remotes available. 
Contact Representative for further details. Reed 
11/26/68. 

I. PERSONNEL 
Manager-Robert Lloyd Hoover. 
Program Director-John Ready. 
Chief Engineer-Jerry Fisher. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle-IIugh Pettis & Associates. 
Portland-The Tacher Company. 
Denver, Salt Lake-Bob Ilix Co., Inc. 

3. FACILITIES 
1.000 w. days: 1150 he. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities, see 
KPUL-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 30. 4a. 4e. 5, 8. 
Rate Protection: 10b, 1lb, 12n, 13a, 14b, 15b. 
Basic Rates: 28b. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60e, 60f, 60g, 00h, 601, 61e, 
Cancellation: 73e. 
Prod. Services: 80. 
Affiliated with MRS. 
Member: Western States Itadio Empire. 

TIME RATES 
Rates effective   

Rates received March 4, 1966. 
7. PACKAGE PLANS I min 50 see 
6 per ssk or 52 ti  5.00 4.00 
12 per wk or 104 tl...-____ ...... ...... _ ........ 4.75 3.80 
18 per bk or 156 ti    4.50 3.60 
24 per oak or 260 ti  4.25 3.40 
30 per ult or 312 ti  4.00 3.20 

8. PROGRAM TIME RATES 5 min 

1_ per wk or 104 ti  
18 per wk or 156 ti  
24 per wk or 260 ti  
1/4 hour-2 titnes 5-minute rate. 
1/2 hour-3 times 5-minute rate. 

KRPL 

9.50 
9.00 
8.50 

(D) 

1947 
Media Code 4 213 4600 8.00 
KRPL, Inc., lino 396. 1328 Pullman Rd.. Moscow, 

Idaho 83843, Phone 208-882-2551. 

I. PERSONNEL 
Pres. & Can't Mgr.-John P. Mix II. 
Station Manager-Tom Neal. 
Regional Sales Manager-Jim Sanberg. 

2. REPRESENTATIVES 
San Francisco. Los Angeles, Chicago, New York-
The Sandeberg-Olenn Company. 

Northwest-Art Moore & Assoc.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 he. Non-direc-

tional. 
Operating schedule: 5:30-1 am. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General; lb, 2b. 3e. 4a, 4d, 5, 6a, lb, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 141), 15b, 16. 
Basle Rates: 2la, 22b, 23e, 25e. 26, 28b, 28e, 32a. 

32b. 
Contracts: 40e, 420. 42e, 44a, 446, 46. 47a, 47e, 48. 

49. 51a, 51b. 51e. 
Comb.•, Cont. Discounts: 60b. 60f, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL ANO) LOCAL RATES SAME 

Eff 9/1/69-Itec'd 8/1/60. 
S. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
.1 x  5.50 4.00 2.75 
t PER WE: °PER YR: 
O ti 50 x  5.00 3.75 2.50 
10 ti 100 x  4.75 3.60 2.40 

150 x 15 ti   4.40 3.30 2.20 
20 ti 200 a  4.20 3.00 2.00 
25 ti 250 x  3.80 2.75 1.90 
30 ti 

3000 x 0 x  3.40 2.50 1.70 
4 40 ti   3.10 2.20 1.55 

50 it 500 x  2.85 2.00 1.45 
Special End Rate: 
1000 x yriy  2.55 1.65 1.30 

(') Guaranteed position. 
(t) ROS. 

8. PROGRAM TIME RATES 
lx 10x 25x 50x 100x 150x 250x 

1/2 hr ... 22.50 22.20 21.60 21.00 19.50 18.00 16.00 
1/4 hr..._ . 15.00 14.90 14.40 14.00 13.00 12.00 11.00 
5 min  7.50 7.40 7.20 7.00 6.30 6.00 5.00 

10. SPECIAL FEATURES 
News, extra 10%. 

MOUNTAIN HOME 
Elmore County-Map Location E-5 

Bee SRDS oonsumer market map and data at begin-
ning of the State. 

KFLI 
1962 

Media Cede 4 213 4800 4.00 
Mountain States Broadcasters, Inc., Box 472, Rt. 1, 
Mountain Home. Idaho 83647, Phone 208-587-4425. 

I. PERSONNEL 
Station Manager-Gale Ruff. 

3. FACILITIES 
250 w.; 1240 be. Non-directional. 
Operating schedule: 6 am-11 pm. MST. 

4. AGENCY COMMISSION 
13/0 time only: 10th of month. 

5. GENERAL ADVERTISING See ended regulation% 
General: la. 2a, 3a, 3b, 4a, 5, Ga. 7a, 8. 
Rate Protection: 10b, Ilb. 12b, 13b, 14b. 
Basic Rates: 20a, 23a. 24b, 25a, 28b, 29a. 
Contracts: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 60k. 61a. (11b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Eff 7/15/69-Reed 8/6/69. 

6. SPOT ANNOUNCEMENTS 
Ix 13: 26x 52x 104x 156x 260x 5I2x 

I min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 3.00 
30 see 4.25 4.00 3.75 3.50 3.25 3.00 2.50 2.00 

8. PROGRAM TIME RATES 
la 13x 26x 52x 104x 156x 260x 312x 

1 hr.... 38.00 37.00 36.00 35.00 34.00 33.00 32.00 31.00 
1/2 hr 21.50 21.00 20.50 20.00 19.50 19.00 18.50 18.00 
1/4 hr 14.50 14.00 13.50 13.00 12.50 12.00 11.50 11.00 
10 min 11.00 10.50 10.00 9.50 9.00 8.50 8.00 7.50 
5 min.. 6.15 6.00 5.85 5.70 5.55 5.30 5.00 4.75 

NAMPA (2 Am) 
Canyon County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KA IN 
1961 

R A B 

Subscriber to the NAB Radio Code 
Media Code 4 213 5000 0.00 
ILLIN. Inc., Box 27, III Third St. S., Nampa, 

Idaho 83651. Phone 466-7871. 

STATION'S PROGRAMMING DESCRIPTION 
RAIN: Programmed for adults. 
MUSIC: standard popular. SPORTS: programming 
with all local broadcast live, Interviews with coaches 
and athletes, daily rodeo programs. 3 sports shows 
daily. NEWS: on hour, headlines on half hour. 
Farm features, women's features, weekly report from 
city officials, local happenings covered by short wave 
mobile unit. Daily local employment report, 5 min 
religion in news 11-F, daily 10 min devotional pro-
gram. Contact Representative for further details. 
Itec'd 7/18/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Mrs. Doyle Cain. 
Program Director-William Shirl Black. 
Sales Manager-Larry Doyle Cain. 

2. REPRESENTATIVES 
Advertising Sales West, 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 hr. 
Operating schedule: 4:00 am-10:00 pm. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See toded regulations 
General: la, 2b, 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib. 12b. 13b, 14b, 
Basic Rates; 22b, 23a, 24b, 28a, 290. 
Contracts: 40a. 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b. 
Cancellation: 71b. 73a. 
Cigarette advertising not accepted. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
ElI 5/1/66-Ree'd 4/18/66, 

6. SPOT ANNOUNCEMENTS 
WITHIN 30 DAYS 
III 26 ti 52 ti 156 ti 260 ti 1000 ti 

I min  5.00 4.50 4.00 3.50 3.00 2.50 
30 see.  4.00 3.50 3.00 2.50 2.25 2.00 
10 see__   3.00 2.75 2.50 2.00 1.75 1.50 

7. PACKAGE PLANS 
ROS 

PER WK: I ti Sil 10 ti 20 ti 50 ti 50 tl 
1 min..._   5.00 4.50 4.00 3.50 3.00 2.50 
30 sec.__ 4.00 3.50 3.00 2.50 2.25 2.00 
10 sec ...... 3.00 2.75 2.50 2.00 1.75 1.50 

8. PROGRAM TIME RATES 
ix 260 520 104x 2600 512x 

1/2 hr  24 22 20 18 16 14 
1/4 hr. 16 14 13 12 11 10 
10 min................._  13 12 11 10 9 8 
5 min  10 9 8 7 6 5 

KFXD 
1922 

Subset:11,er to the NAB Radio Code 
Media Code 4 213 5200 6.00 
Idaho Broadcasting Co., Box 160, Amity ltd.. S., 
Nampa, Idaho 83651. Phone 208-466-8812. 

I. PERSONNEL 
General Manager-Wayne C. Cornils, 
Program Director-Jay Eubanks. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 w.: 580 ke. Directional-night only. 
Operating schedule: 5:00 am-midnight. MST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb, 2b, 3a, 4a, 4d, 5, 6a, 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 24a, 29a. 
Contracts: 40a, 42b. 44a, 49. 
Comb.: Cont. Discountb: hue. Ola, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective June 1. 1963. (Card No. 25.) 

Card received May IL 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 see 
I 6.00 4.80 3.00 
26 ti   5 70 4.55 2.85 
52 ti 5 40 4.30 2.70 
104   5.10 4.05 2.55 

260 ti 4.50 3.45 2.25 
312 ti 4.20 3.50 2.10 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WE: 1 min 30 sec 1 min 30 sec 
10 ti   4.50 3.60 30 3.75 3.00 
15 4.25 3.30 50 or mote ti 3.50 2.80 
20 ti..._. ....... _ 4.00 3.20 
Saturation Packages do not combine to earn frequency 
discounts; multi-products do not combine unless pur-
chased on one contract through one agency. 

O. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 45 27 18 14 10 
DISCOUNTS 

26x- 2% 104x-10% 260x-18% 
52x- 5% 156x-15% 312x-20% 

(D) 

OROFI NO 
Clearwater County-Map Location 15-2 

See SLIDE& consumer market map and data at begin-
ning of the State. 

KLER 
1958 

Media Code 4 213 5400 2.00 
Clearwater Broadcasting Co.. Box 32, Orefino, Idaho 

83544. Phone 208-472-5011, 
I. PERSONNEL 
Co-owners-John II. Matlock & Eugene A. Hamblin. 
Operations Manager-Mike 

2, REPRESENTATIVES 
New York, Chit-ago-Walton Broadcasting Sales Corp. 
San Francisco, Los Angeles-Radio Time Sales/ 

International. 
Seattle, Portland-Simpson & Associates Co. 

3. FACILITIES 
1,000 w. days; 950 kc. Non-directional. 
Operating schedule. 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/D. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. Is, 3b, 45. 44, 5, Ca, 7b, 8. 
Rate Protection: 10a. lia, 12a, 13a. 14e. 
Basic Rates: 22a, 22b, 23a, 24b, 25s, 25s. 
Contracts: 40e, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 131b, 
Cancellation: 71e, 73a. 
Affiliated with ABC Network Program Service Plan. 
Said in combination with KOZE. Lewiston and 
KORT, Grangevillo. See KOZE listing for rates. 

TIME RATES 
Eft 4/1/66-Steed 4/14/66. 

6. SPOT ANNOUNCEMENTS 
•PER WK:tPER YR: I mln 50 tee 
5 ti ..._.._.....50 x 3.00 2.60 
15 (t......._...159 x 2.85 2.50 
30 ti 300 ...... _ ......... ..... 2.75 2.25 
50 ti 500 r 2.65 2.15 
75 ti 750 x. 2.50 2.00 

(•) ROS  
(t) Guaranteed position. 

8. PROGRAM TIME RATES 
5 min  4 15 min  12 

PAYETTE 
Payette County-Map Location D-4 

See SUDS consumer market map and data at beginning 
of the State. 

KYET 
1965 

Subscriber to the NAB Radio Code 

Media Code 4 219 5500 9.00 
Payette Radio, Inc., Box 57. 35 S. 8th St., Payette, 

Idaho 83661. 208-642-3351. 
STATION'S PROGRAMMING DESCRIPTION 

KYET. MUSIC: modern country. SPORTS: cov-
erage of local area high school football, basketball 
and baseball, Interviews with coaches and athletes. 
two 15 min sports programs daily. NEWS: local news 
department. AP wire. Emphasis on local and regional 
news 7 am. 11:45 am, 6 pm. 5 min news at :55, 
headlines at :25. Local farm news, market reports. 
Women's features with woman's 15 min show daily 
10:30 aso M-S, Contact Representative for further 
details. Rec'd 5/23/60. 

I. PERSONNEL 
General Manager-Clinton H. Bellows. 
Program Director-George Duncan. 

2. REPRESENTATIVES 
Seattle. Portland-Hugh Faith & Associates. 

3. FACILITIES 
250 w.; 1450 ke. Non-directional. 
Operating schedule: 6 am-11 pm. MST. 

4. AGENCY COMMISSION 
15% time only. Payable 10th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb 2b, la, 4a. 44, 5, 6a, 7a. 
Rate Protection: 10c, 11e, 126, 13e, 14e, 15b. 
Basic Rates: 20b. 2Ia, 22a, 250, 26, 28b. 28e, 29a. 
Contracts: 40a, 42a, 42e. 45, 46. 47a. 48. 51a. 
Comb.: Cont. Discounts: 60g. 601, Ola, 62b. 62d. 
Cancellation: 70b, 70d. 71a, 7313, 
Rates and discounts based on number of broadcasts 
per month. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Ell' - Reed 12/1/67. 

6. SPOT ANNOUNCEMENTS 
ROS 

Ix I5x SOr 60x 901 120x 
I min ...... 3.50 3.25 3.00 2.75 2.50 2.25 
30 sec  2.75 2.50 2.25 2.00 1.75 1.50 

SPECIFIED TIMES 
I min  3.75 3.50 3.25 3.00 2.75 2.50 
30 sec  3.00 2.75 2.50 2.25 2.00 1.75 
10 sec ID: 50% of earned 30-see. 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 5 min 

1   24.00 16.50 10.50 7.00 
13 .........   21.00 14.50 6.75 5.00 
26 X.  18.00 12.00 6.00 4.00 

DISCOUNTS 
6 ms-10% 12 me-20% 
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H. Fletcher. 

26 it  . 7.15 
52 ti  
104 it. 6.40 

260 ti........ 5.65 
312 ti  . 5.25 
624 ti  - 4.90 
1000 ti    4.50 

POCATELLO (3Am) 
Bannock County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KSEI 
1926 

NBC--Idaho Big Buy Group 
e R AB 

Subscriber to the NAB Radio Code 
Media Code 4 213 5600 7.00 
Pioneer Broadcasters Corp, Box 31, Pocatello, Males 

83201. Phone 208-233-2121. 

I. PERSONNEL 
l'es.. & Getel Mar.-Benr, 

2. REPRESENTATIVES 
Savaill/Gates, Inc. 
Datrolt-Pearie Sales. 
Denver-John L. Meguire & Co. 
Northwest-Art Moore & Assoc., Inc. 

S. FACILITIES 
5.000 w.; 930 ke. Directional-night only. 
Operating schedule: 6:00 am-midnight. MST. 

4. AGENCY COMMISSION 
15%. 

Z. GENERAL ADVERTISING See coded regulations 
General: lb, Is, 2b, 3a, 3b, 3e, 3d, 4a, 40, 5, 6g, 7e, 

8. 
Rate Protection: 10d, 110, 12d, 130, 140. 15b, 16. 
Basic Rates: 20b, 21a, 21b. 21d. 22a, 22b, 23s, 24a, 

24b, 24e, 25a, 26, 27, 28a, 28c, 29a. 320. 33s. 
Contracts: 40a. 41, 42b, 42d, 445. 45, 46, 47a, 48, 49, 

50, 51a, 51c. 
Comb.; Cont. Discounts: 60s, 60f, 601, 61a, 61b, 620. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 
Member: Idaho Big Buy. 

TIME RATES 

Rates effective October 1, 1963. (Card No. 22-A.) 
Card received September 19, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 sec 

6.00 4.50 
5.70 4.30 
5.40 4.05 
5.10 3.85 
4.80 3.60 
4.50 3.40 
4.20 3.15 
3.90 2.95 
3.60 2,70 

7. PACKAGE PLANS 
ROO SATURATION 
-I min-- -30 see- -10 ace-

PER ea tot ea tot ea tot 
10 ti  6.30 63.00 5.00 50.00 3.15 31.50 
15 ti  5.95 89.25 4.75 71.25 3.00 45.00 
20 ti  5.60 112.00 4.45 89.00 2.80 56.00 
25 ti  5.25 131.25 4.15 103.75 2.65 66.25 
30 ti  4.90 147.00 3.90 117.00 2.45 73.50 
50 ti  4.55 227.50 3.60 180.00 2.30 115.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x._......- _......_...... 60 36 24 18 12 
DISCOUNTS 

26x- 5% 104x-15% 260-25% 
52x-10% 156x-20% 312x-30% 

KSNN 
1956 

Media Code 4 213 5800 3.00 

Pocatello Broadcasting Co.. Inc., 539 S. Main. 
Pocatello, Idaho 83201. Phone 208-232-6565. 

STATION'S PROGRAMMING DESCRIPTION 
ESNN: Programmed for young adults. 
MUSIC: current hits and hits of past 15 years. 
comedy. NEWS: 5 min at :55. headlines at :25, 15 
min noon-12:15 pm. College news M-9, local and area 
high school news on Sat. Emphasis on interviews, 
beeper phone. 2 radio equipped mobile units. 10 min 
farm report 6:25-6:30 are. Market reports at noon. 
5 min community bulletin 3 times daily. SPORTS: 
20 after each hour, remote coverage of major events. 
US weather teletype 15 before and 10 after each 
hour. Three 5 min road conditions, teem warnings 
more frequently as needed. Contests, promotions, 
public service, personality DPs, remote broadcasts. 
Sun Mexican program. Weekly hunting and fishing 
report. Woman's program weekly. Contact Repre-
sentative for further details. Itecel 1/30/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Daniel C. Libeg. 
Ass't & Sales Mgr.-Frank Sachse. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Denver, Salt Lake-Bob Mix Co., Inc. 
Seattle, Portland-Hugh Feltls S: Associates. 

3. FACILITIES 
1.000 w. days: 1290 be. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4 AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3b, 4a. 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 24b, 24e, 25a. 
Contracts: 400, 445, 45, 46, 51b. 
Comb.: Cont. Discounts: 60h, 61c. 
Cancellation: 70e, 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective March 2, 1966. 

Rates received January 31, 1966, 

7. PACKAGE PLANS 
1 min 30 sec 

6 per wk or 52 U. ea. 6.75 5.40 
12 per wk or 104 ti. 640 5.10 
18 per wk or 156 it. ea.__ .... ___._... 6.05 4.85 
24 per uk or 260 ti, ..... _______. 5.70 4.55 
30 per wk or 312 U. ea 5.40 4.30 

8. PROGRAM TIME RATES 
5 min 

e per wk or 52 ti, ea._. 13.50 
12 per wk or 104 U. ea  _ 12.80 
18 per wit or 156 ti. ea.._. 12.10 
24 per wit or 260 ti, ea.. 11.40 

30 per xk or 31' U. ea 1/4 10.011hour is twice the 5 minute rate. 

1/2 hour is 3 times the 5 minute rate. 

KWIK 
1946 

Media Code 4 213 60009.00 
KWIK Broadcasting Co., Inc., 936 Yellowstone Ave., 

Pocatello, Idaho 83201. Phone 208-233-1133. 
Send all correspondence to Box 2005, Alameda Br.. 

Pocatello, Idaho. 83201. 
STATION'S PROGRAMMING DESCRIPTION 

KWIK: MUSIC: combines top thirty country with 
top twenty modern and folk sounds 6 am-7 pm. 
Accent on personality 6 am-12M with network news. 
Phone in contests and many audience participation 
contests. Rock and roll 7 pm-12M interspersed with 
network 5 min news and many contests. High school 
and college football and basketball. Same format 
Sat and Sun with local stock car, drag and horse 
racing reports interspersed. Contact Representative 
for further details. Rec'd 1/27/69, 

I. PERSONNEL 
Pros. & Gen'l Mgr.-Robert E. Davis. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. (lays, 250 w. nights: 1240 kc. 
Operating schedule: 6:00 am-midnight weekdays; 7:00 
am-midnight Sun. MST. 

4. AGENCY COMMISSION 
15% on net Um: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3d, 4a. 5. 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12d. 130. 140, 15a, 15b. 
Basic Rates: 20b, 21a, 21d, 22a, 23a. 25a, 26, 28c. 

20a. 
Contracts: 40a, 44a. 44b, 45. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 81. 82. 
AMliated with American Information Network 
Member: Intermountain Network. 

TIME RATES 

Rates effective May 1, 1955. 
Rates received April 21, 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
r. /2 hr. 1/4 hr. 5 min. (•) 

I time.... 40.00 24.00 16.00 8.00 5.20 
26 times.. 39.20 23.52 15.68 7.84 5.10 
52 times.. 38.40 23.04 15.36 7.68 4.99 
104 times.. 37.60 21.36 13.04 7.52 4.89 
156 times.. 36.80 22.08 14.72 7.36 4.78 
260 times.. 35.20 21.12 14.08 7.04 4.58 
312 times.. 33.60 20.16 13.41 6.72 4.81 
624 times.. 32.00 19.20 12.80 e.to 4.16 

(•) 1 minute, 100 words or less. 

PRESTON 
Franklin County-Map Location (4-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KPST 
1948 

Media Code 4 213 6200 5.00 
Voice of the Rockies, Inc., Box 235, Preston, Idaho 

83263. Phone 208-852-1345. 
I. PERSONNEL 
PresIdent-Rulen Dunn. 
Gen'l & Sales Mgr.-D. A. Nash, Jr. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portiand-Hogh Pettis & Associates. 
Denver, Salt Lake-Bob HU Co.. Inc. 

3. FACILITIES 
250 w.; 1340 be. Non-directional. 
Operating schedule: 6:00 am-7:00 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4a. 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, I5a, 15b. 
Basic Rates: 20b, 21a. 23b, 25e, 26, 28b. 
Contracts: 40a, 44a, 48. 
Comb.: Cont. Discounts: 60g, 61b. 
Cancellation: 73b. 
Prod. Services: 80. 82. 
Affiliated with RES Radio Network. 
Member: Western States Radio Empire. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 1 Eff 4/1/68-Itec'd 3/13/68. 

6. SPOT ANNOUNCEMENTS 
(10 pm-sign-off-ROS) 

1 x 52x 
100 wds 300 2.40 
50 wds ..... ........ 2.40 2.00 

8. PROGRAM TIME RATES 
6 AM-NOON, ROS: lx 
1 hr.... 30.00 
1/2 hr_ 18.00 
1-6 PM, ROS: 
1/4 hr 12.00 
5 min  6.00 

52x 
24.00 
14.40 

I56X 260+ 
2.10 1.80 
1.70 1.50 

I56x 260+ 
21.00 18.00 
12.60 10.80 

9.60 8.40 7.20 
4.80 4.20 3.60 

REXBURG 
Madison County-Map Location 13-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KRXK 
1951 

Media Code 4 213 6400 1.00 

Don T. Ellis, 45 College Ave., Rexburg, Idaho 83440. 
Phone 208-356-5488. 

STATION'S PROGRAMMING DESCRIPTION 
KRXK: Programmed with emphasis on information, 
with entertainment programs as bridges between in-
formation features. 32 daily 5 min segmente of 
straight news, weather, markets and features. 
SPORTS: play-by-play high school and college foot-
ball and basketball games. 3 college stalled, 6 
county extension agent, and 5 religious leader pro-
grams broadcast weekly. MUSIC: 85% middle-of-the-
road with 8% early morning country and western and 
7% evening rock and roll. Contact Representative for 
further details. Rec'd 7/1/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Don Ellis. 
Sales Manager-Weston Lawrence. 
Program Director-John Haeberie. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Ine./JALCO. 
Seattle, Portland-Hugh Feltis & Associates. 

3. FACILITIES 
1,000 w. days, 250 w. 1530 ke. 

Non-directional. 
Operating schedule: 5:30 am-10:00 pm. MST. 

4. AGENCY COMMISSION 
15% Oflo time only; no cash discount. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14e. 
Basle Rates: 20b, 21a, 21b, 21d, 22b, 23s, 23b, 24e, 

235, 27, 28b, 28e. 325. 
Contracts: 40a, 41, 42b, 420, 44a, 45, 46, 47a, 48. 

49. 51a. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60h, 61e. 62d. 
Cancellation: 71a, 72, 73a. 73b. 
Prod. Services: 02. 
Affiliated with EBB Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/15/67-Reed 5/1/68. 
6. SPOT ANNOUNCEMENTS 

1 per month. _ 2.00 1,000 per year (by 
50 per month______ 1.50 signed contract)._ 1.25 
100 per month__ . _ 1.25 10 per day.-_____ 1.25 
200 or more 

per month  1.00 
8. PROGRAM TIME RATES 
5 min  3.50 

RU PERT 
Minidoka County-Map Location P-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KAYT 
1935 

Subscriber to the NAB Radio Code 
Media Code 4 213 6600 6.00 
Inland Broadcast Co.. Rupert, Idaho 83350. Phone 

208-436-4757. 

STATION'S PROGRAMMING DESCRIPTION 
KAYT: Programmed for general interest. 
Staff announcers handle all segments. NEWS: 5 
min every hour on hour. 5:30-6:30 am western. 
music. 6:30-7:30 am local and state news, farm 
and weather news and general information. 7;30 
am-noon middle-of-the-road music, community and 
weather news every hour on half hour. Noon-12:30 
pm western music. 12:30-1 pm local and farm news. 
1-6 pm middle-of-the-road music. 6:05-6:15 pm. 
sports news, 6:15-sign-off middle-of-the-road music, 
Final program of day is religious. Contact Repre-
sentative for further details. Reed 7/18/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Mervin V. LIng. 
Assistant Manager-George MacDonald. 

2, REPRESENTATIVES 
George T. Hopewell, Inc. 
Portland. Seattle-Art Moore tc Assoc.. Inc. 
Denver-Rob His Ss Co., Inc. 

S. FACILITIES 
1,000 w. days; 970 ke. Non-directional. 
Operating schedule: G am-local sunset. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 3b, 3d, 4a, 40, 5. Ga. lb. 8. 
Rate Protection: 10a, Ila. 14a, 15b. 
Basic Rates: 20b. 21a, 21b, 21c, 22a, 22b, 23a, 25b, 

26, 28e. 
Contracts: 40a. 41, 42d, 44b, 45, 46. 47e, 48, 49, 50, 

51a, 51b. 
Comb.: Cont. Discounts: 606, 60f. 60h, 62d. 
Cancellation: 71a, 73a. 
Prod, Services: 80, 81, 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Rates effective Janunry 1. 1965. (Card No. 5.) 
Rates received April 19, 1965. 

6. SPOT ANNOUNCEMENTS 
- 1 min -- - 30 sec--

PER MO: ea tot ea tot 
1 ti 2.50 2.00 
15 ti 2.25 33.75 1.75 2025 
30 ti 1.95 58.50 1.50 45.00 
60 ti 1.15 105.00 1.45 84.00 
90 ti 1.60 144.00 1.35 117.00 
120 ti 1.45 174.00 1.25 150.00 

IDAHO 

ST. ANTHONY 
Fremont County-Map Location G-4 

See SRDS consumer market map and data at beginning 
of the State. 

KIGO 
1966 

Media Code 4 213 6800 2.00 
Theodore W. Austin, Box 609, 49 S. Bridge St., 

St, Anthony, Idaho 83445. Phone 802-624-3246. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-T. W. Austin. 
Station Manager-Margaret T. Austin. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kg, Non-directionel. 
Operating schedule: 6 am-10:35 pm daily. MST. 

4. AGENCY COMMISSION 

15/0 time only; payable 10th. 

5. GENERAL ADVERTISING See coded regulatiore 

General: lb, 2b, 3a, 4a, 5. 6a, 7a, 8. 
Rate Protection: 10g, 11g, 12h, 13h, 14a, 15b. 
Basic Rates: 20b, 21d, 22b, 23a, 24b, 18e. 
Contracts: 40a, 41, 44a, 46, 47a, 50. 
Comb.: Cont. Discounts: 60h. 
Cancellation: 71a. 
Prod. Services: 80, 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Na. 1 Eft Rec'd 12/22/66. 

7, PACKAGE PLANS 

1 MINUTE 
1 ti 50 t1 100 ti 150+ 

Per mo, ea._ 1.75 1.30 1.10 1.00 

10 SECOND TIME SIGNALS 
On the hour and half-hour; 
100 U, per mo, ea.  .30 200+. per mo, ea........ .20 
Never less than 100 per month sold. 

8. PROGRAM TIME RATES 
EA: lx 13x 26x 52x 
5 min.  
10 min........- ........... 4.50 4.00 .Ï.Ï6 3.00 
1/4 hr.__ ...... -..--.-... 7.00 6.00 5.50 4.50 

 _.- 11.00 10.00 9.00 7.00 
1/2 hr -._ 12.00 11.00 10.00 8.00 
1 hr ---____. 22.00 20.50 18.00 16.00 

SALMON 
Lemhi County-Map Location E-4 

See SRDS consumer market map and data at begin. 
fling of the State. 

KSRA 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 213 7000 8.00 
Salmon River Radio & Television Co., Bor 950, North 

Broadway, Salmon, Idaho 83467, Phone 208-756-
2218. 

I. PERSONNEL 
Owner & Gen'l Mgr.-David Ainsworth, 

2. REPRESENTATIVES 
Seattle, 1'0r:hind-Hugh Pettis & Associates. 

3. FACILITIES 
1.000 w.. • 960 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: is, lb, 30, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rato Protection: 10a, 11a, 14a. 15b. 
Basic Rates: 20a, 21a, 210, 23a, 250, 28b, 28e. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60. 60f, 62a. 
Cancellation: 72, 730. 
Af9liated with ERS Radio Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 1/1/68-Reed 2/1/68. 
6, SPOT ANNOUNCEMENTS 
PER MO, EA: I it 50 ti 100+ 
1 min  1.85 1.50 1.20 
Rates based on volume per calendar month. Billing 
is for month, unless otherwise requested. 

It. SPECIAL FEATURES 
NEWS AND FEATURES 

News, 5 minutes every hour on the hour during morn-
ing and at 5 pm. 
Morning Special-20 minutes, 7:25-7:45 am. 
Noon Special-35 minutes, 12:15-12:50 pm. 
Afternoon final (except sign-off winter months)-20 
minutes, 5:40-6 pm. 
Special Features-5 minutes at :30. 
5 min  ..... 2.75 
No frequency discount on 5-minute rate. Spots used 
in combination with news and/or features earn ra.e 
for total number of broadcasts in billing period. 

SANDPOINT 
Bonner County-Map Location D-1 

See SRDS consumer market map and data at begin-
ning of tho State. 

KSPT 
1949 

Media Code 4 213 7200 4.00 
Bauer Broadcasting Co., Box 431, Route 1, Sand-

point. Idaho 83864. Congress 3-2179. 
I. PERSONNEL 
General Manager-Norman E. Bauer. 
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IDAHO 
Sandpoint-K S P T-Continued 
2. REPRESENTATIVES 
National-J. A. Lucas & Company/JALCO. 
Seattle & Portland-Art Moore & Assoc., Inn 

3. FACILITIES 
250 w.: 1400 hr. 
Operating schedule: 6:00 a.m. to 10:05 p.m. week-
days: 8:00 a.m. to 8:05 p.m. Sunday. PST. 

4. AGENCY COMMISSION 
15%. 11111, rendered 1st; payable 20th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Sa. Sb. 4a. 5, Oa. 
Rate Protection: 10b, 1lb, 12b, 13b. 14b. 
Basic Rates: 20a, 22a. 23a. 24a, 28a. 29a. 
Contracts: 40a. 42a. 45. 46, 47a. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e. 71s. 73a. 
Affiliated with MIS Radio Network. 

TIME RATES 

Rates effective January 1, 1959. 
Ratee received December 29, 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/4 hr. 5 min. 1 min. 30 see. 10 see. 

I time  15.00 9.00 4.00 LOO 2.00 
13 times__ 14.25 8.55 3.150 2.85 1.90 
26 times...-. 13.50 8.10 3.60 1.70 1.60 
52 timer__ 12.75 7.65 3.40 2.55 1.70 
104 time__ 12.00 7.20 3.20 2.40 1.60 
156 time__ 11.25 6.75 3.00 1.15 1.50 
312 times__ 10.50 6.30 2.80 2.10 1.40 
624 times__ 9.75 5.85 2.82 1.95 1.80 

1,248 times__ 8.25 4.90 2.20 1.65 1.10 

10. SPECIAL FEATURES 
News-regular rates plus 10%. 

SODA SPRINGS 
Caribou County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KBRV 
1957 

Media Code 4 213 7400 0.00 
KBRV Radio, Inc., 98 West Second South, Soda 

Springs. Idaho 83276. Phone 208-547-3307. 
Send all commercial copy to: KBRV, Soda Springs. 

Idaho. 

I. PERSONNEL 
Gen'i & Sta. Mgr.-J. C. Wallentine. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 w.; 790 he. Non-directional. 

500 w. pre-sunrise. 
Operating schedule: 6 am-local sunset, MST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. Sa. 3e. 3d, 4a, 4d, 5, Oa, 7b, 8. 
Rato Protection: 15b. 
Basic Rates: 20b, 21a. 21b, 21d, 22a, 23a, 241). 25a, 

26. 28b, 28e. 290. 30. 
Contracts: 40a, 44s. 44b, 48, 49. 51e. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 601, 61c, 62d. 
Cancellation: 72. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network, 
Affiliated with SIBS Radio Network. 
Member: Intermotntain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 26 Eff 1/1/67-Reed 8/21/67. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE-100 WORDS OR LESS 

26 x  3.82 260 ......... 3.43 
52 x____ .....   3.74 312 ....... ..... 3.23 
104 x.....   3.67 624 x  3.12 

7. PACKAGE PLANS 
A-Mon thru Sat 7-9:30 am & 4:30.7 pm. 
B-All other times. 

CLASS A 
PER WK. EA: 12 ti 18 ti 24 ti 
1 min  . 2.93 2.73 2.54 
30 sec. .............2.34 2.20 2.02 
10 sec  1.47 1.37 1.27 

CLASS B 
1 min. ...... __ ...... _.-.  2.34 2.15 1.95 
30 sec  1.88 1.72 1.56 
10 sec  1.17 1.08 .98 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/41w 

1 x  30.00 18.00 12.00 
26 x  29.40 17.64 11.76 
52 x.  28.80 17.28 11.52 
104 x   28.20 16.92 11.28 
156 x.....__ ............ __ 27.60 16.56 11.04 
260 x..... ______ 26.40 15.84 10.56 
312 x  25.20 15.12 10.08 
624 x  24.00 14.40 9.60 

TWIN FALLS (3Am) 
Twin Fall, County-Map Location E-6 

See SRDS commuter market map and data at begin-
ning of the State. 

30 ti 36 tl 
2.34 2.15 
1.88 1.72 
1.17 1.08 

1.76 1.56 
1.40 1.24 
.88 .78 

10 min 5 min 
9.00 6.00 
8.82 5.88 
8.64 5.76 
8.46 5.64 
8.28 5.52 
7.92 5.28 
7.56 5.011 
7.20 4.80 

KEEP 
1946 

e 
Subscriber to the NAB Radio Code 

Media Code 4 213 7600 5.00 
KEEP Radio, Box 346, Blue Lakes Blvd., Twin 

Falls, Idaho. 83301, Phone 208-733-7512. 
I. PERSONNEL 
Vice-Pres. 4. Gon'l Mgr.-Holland L. Houfburg. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Denver, Salt Lake-Bob Mx Co.. Inc. 
Seattle, Portland-Duch Feltis & Associates. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1450 he. 

Non-directional. 
Operating schedule: 5:00-1:00 am. MST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See ended regulatirns 
General: la, 2b, 3a, 4a, 5, 6a, 7b. 
Rate Protection: 10b, Ilb. 12b. 13b, 14b, 15b, 15e. 
Basle Rates: 20a, 21a, 214, 23a, 24b, 24e, 25a, 29b. 
Contracts: 41. 44a, 44b, 45, 46, 47a. 48, 49, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 60i, 

62d. 
Cancellation: 71a, 72, 735, 73b. 
Prod. Services: 80. 82. 
Member: Western States Radio Empire, 

TIME RATES 
Rates effective March 1, 1966. 

Rates received January 31, 1966, 
7. PACKAGE PLANS 

1 min 30 sec 
6 per wk or 52 ti, ea 4.50 3.60 
12 per wk or 104 U, ea 4.25 3.40 
18 per wk or 156 II, ea. 4 05 3.24 
24 per wk or 260 Li, ea 3.80 3,04 
30 per wk or 312 U. ea  3.60 2.88 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 U. ea. 9.00 
12 per wk or 104 U. ea  . 8.50 
18 per wir or 156 ti, ea. 8.10 
24 per wk or 260 it, ea 760 
1/4 hour is twice the 5 minute rate. 
1/2 hour is 3 times the 5 minute rate. 

KLIX 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 213 7800 1.00 
Sawtooth Radio Corp., Box 1259 Elizabeth Blvd.. 
Twin Falls, Idaho 83301. Phone 208-733-3364. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr.-(Rosy) C. N. Layne. 
Sales Manager-R. M. Gillespie. 

2. REPRESENTATIVES 
Edward Petry & Co., Ine 

3. FACILITIES 
5,000 w. days; 1,000 w. nighta; 1310 he. 

Directional-night °DIY. 
Operating schedule: 5 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See 'pried resulations 
General: 2a, 3a. 3b, 40, 5, Ga. 71), 8. 
Rate Protection: lob. lib, 12b, 13b. 14b. 
Basic Rates: 22a. 24a, 24b, 25a, 26, 28a, 29e. 
Contracts: 40a, 421). 45. 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b, 62e, 
Cancellation: 70a, 70e, 71a, 73a. 
Mail order business not *meted. 
Affiliated with American Information Network, 
Member: Intermountain Network. 

TIME RATES 
Eft 7/1/66-Reed 6/20/66. 

7. PACKAGE PLANS 
A-Mon thou Fri 6:30-9:30 am & 4-7 DM. 
11-All other times. 
I MIN: 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 

4.85 4.55 4.20 3.90 3.55 
B ....... 4.25 ' 3.90 3.55 3.25 2.90 2.60 

20/30 SEC: 
A ....... 4.25 3.90 3.65 3.40 3.10 2.85 

3.40 3.10 2.85 2.60 2.35 2.10 
10 SEC: 
A ....... 2.75 2.45 2.25 2.10 1.95 1.80 
  2.15 1.95 1.80 1.65 1.45 1.30 

8. PROGRAM TIME RATES 
1 br 50 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour, 1 min: 13% of hour. 

DISCOUNTS 
13x-4% 104x-12% 260x-20% 
52x-8% 1561-16% 

KTFI 
1928 

C 1:11:10 
Media Code 4 213 8000 7.00 

KTFI Broadcasters. Inc.. Box 65. 241 Main Ave. 
West, Twin Falls, Idaho 83301, Phone 208-733-
3381. 

I. PERSONNEL 
President-Dale G. Moore. 
Vice-Pres. & Gen'i Mgr.-Lynn H. Koch. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Seattle & Portland-Art Moore & Assoc., Inc. 
Michigan-Pearse Sales, 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 1270 kg. 

Non-directional. 
Operating schedule: 5-12:30 am. DIST. 

4. AGENCY COMMISSION 
15/u net time only; 1st month following. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 45. 4d, 5, Oa, 8. 
Rate Protection: 10d, lid, 12d. 13d, 14d, 16. 
Basic Rates: 20a, 21a, 21b, 21c, 21d, 22s, 22b, 23s. 

23b, 240, 21b, 24e, 25a, 26, 27, 28b, 28e, 29a, 30. 
Contracts; 40a, 41, 42b, 424. 44a, 44b, 45, 46, 47e, 

48, 50. 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60g, 61c, 62d. 
Cancellation: 70b, 7(}e, 71a, 72, 73a, 73b. 
Prod, Services: 80, 81, 82. 
Affiliated with NBC. 
Member: Idaho Big Buy, National .AgRadio Groups. 
Inc. 

TIME RATES 

Rates effective November 1, 1960. 
Rates received September 6. 1960. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

(5:58 am-7:00 pm) 
Fixed position. 

I min 30 see I min 30 see 
1 y  7.00 5.50 156 x  6.00 4.75 
26 x  6.90 5.40 260 x  5.75 4.50 
52 x  6.75 5.35 312 x  5.50 4.25 
104 x  6.50 5.15 624 x 5.25 4.00 

CLASS B 
(7:00 put-5:58 am) 

Class A rates less 20%. 

7. PACKAGE PLANS 

SATURATION PACKAGES 

Per week: 1 min. 
10 times...  4.80 
15 time  4.50 
20 times  4.20 
25 times  3.90 
30 Umes  3.60 
40 times._   3.45 

30 sec. 20 see. 10 see. 
3.90 2.15 180 
3.80 3.06 2.30 
3.15 2.90 2.20 
3.10 2.70 2.00 
2.90 1.50 1.85 
2.80 e.to 1.80 

50 3.35 
Additional Saturation Discounts 

26 weeks  5% 52 weeks.------ 10% 

8. PROGRAM TIME RATES 

CLASS A 
(5:58 am-7:00 pm) 

1 1st 1/2 hr 1/4 hr 10 min 5 mln 
60 36 24 18 12 1 x  

DISCOUNTS 

26x- 5% 104x-15% 260x-25% 
52x-10% 156x-20% 312x-30% 

CLASS B 
(7:00 pm-5:58 am) 

Class A rate less 20%. 

WEISER 
Washington County-Map Location D-4 

See BRIM consumer market map and data at begin-
ning of the State. 

KWEI 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 213 8400 9.00 
Oxbow Broadcast Co., Box 791. Weiser, Idaho 83672, 
Phone 208-549-0886. 

I. PERSONNEL 
Proa. & Gerel Mgr.-Edwin C. Miller. 
Station Manager-Robert R. Cooper. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Seattle and Portland-Art Moore & Assoc.. Inc. 

3. FACILITIES 
1,000 w. days; 1260 he. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b. 3a, 3d, 4a, 4d, 5, 8, 
Rato Protection: I0a, ils, 12s, 13a, 14a. 
Basic Rates: 20b, 22a, 25b, 29a. 
Contracts: 40a, 41, 46, 47a. 
Comb.; Cont. Discounts: 60s, 60f, 61b. 62a. 62d, 
Cancellation: 72, 73b, 
Prod. Services: 82, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13 Eff 12/1/66-Reed 1/9/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER MO: I min (a) I min (5) 
1 ti - 2.25 1.75 90 ti  1.80 1.40 
30 ti.  2.10 1.60 120 ti 1.65 1.35 
60 ti  1.95 1.50 

(•) 30 seconds or less. 

7. PACKAGE PLANS 

MONTHLY 

(6 days per week) 
PER MO: 1/2 hr 1/4 hr 10 min 5 min 
52 wk 213.50 156.00 105.00 72.80 
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ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 
TELEVISION 

Aurora—Kane County 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. Thera is no way at present to estimate 
transistor radio ownership — thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 

STATE TOTAL....1,345,900 
METRO AREAS 

Bloomington-
Normal   1,300 

Champaign-
Urbana   8,700 

Chicago  1,136,300 
Chicago, III-

Northwestern, 
Ind. (Consoli-
dated)  1,248,200 

1, 1969) 
Danville   6,400 
Davenport-Rock 

Island-Moline 7,500 
Decatur   7,500 
Peoria   13,200 
Quincy   1,700 
Rockford   11,100 
Springfield   7,000 
Total Metros 1,200,700 

A 

September 1, 1969 

C I E G H 

Spot Radio Stations 285 



ILLINOIS 

Addison-Du Page 
Alton-Madison 
Arlington Heights-Cook 
Aurora-Kane 
Belleville-Saint Clair 
Bel wood-Cook 
Berwyn-Cook 
Bloomington-McLean 
Blue Island-Cook 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list 

Brookfield-Cook 
Cahokia-St. Clair 
Calumet City-Cook 
Carpentersv I I le-Kane 
Champaign-Champaign 
Chicago-Cook 
Chicago Heights-Cook 
Cicero-Cook 
Danville-Vermilion 

Decatur-Macon 
DeKalb-DeKalb 
Des Plaines-Cook 
Dixon-Lee 
Dolton-Cook 
Downers Grove-Du Page 
East Moline-Rock Island 
East St Louis-St. Clair 
Elgin-Kane 

shows counties in 
Elmhurst-Du Page 
Elmwood Park-Cook 
Evanston-Cook 
Evergreen Park-Cook 
Franklin Park-Cook 
Freeport-Stephenson 
Galesburg-Knox 
Glen Ellyn-DuPage 
Glenview-Cook 

which cities are located. Cities are first, 
Granite City-Madison 
Harvey-Cook 
Highland Park-Lake 
Jacksonville-Morgan 
Joliet-Will 
Kankakee-Kankakee 
Lansing-Cook 
Lombard-Du Page 
Maywood-Cook 

Melrose Park-Cook 
Molino-Rock Island 
Morton Grove-Cook 
Mount Prospect-Cook 
Niles-Cook 
Normal-McLean 
Northbrook-Cook 
North Chicago-Lake 
Oak Lawn-Cook 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

counties next. 
Oak Park-Cook 
Palatine-Cook 
Park Forest-Cook 
Park Ridge-Cook 
Pekin-Tazewell 
Peoria-Peoria 
Quincy-Adams 
Rantoul-Champaign 
Rockford-Winnebago 

Rock Island-Rock Island 
Skokie-Cook 
Springfield-Sangamon 
Urbana-Champaign 
Villa Park-Du Page 
Waukegan-Lake 
Westchester-Cook 
Wheaton-Du Page 
Wilmette-Cook 

Estimates for: 
STATE 
COUNTY-Map Loc. Population Households 

City 1/1/69 1/1/69 
Metropolitan Area (000) (000) 

 Consumer Spendable Income-1968--
% Distribution of Families -Total Retail Sales-

Per 9000 5000 8000 10000 15000 Per 
Household to to to to and Household 

(6000) (6) 4999 7999 9999 14999 over ($000) (6) 

Retail Sales-1968 

Food Drug 
(6000) ($000) 

  By Selected Store Types  
General Home 
Mdse. Furn. 
(6000) Ifgegl ($000) 

Auto-
motive 
($000) 

Service 
Station 
(6000) 

Passes- Farm 
ger Pops-
Cars Union 

I/1/69 I/1/69 
(000) (000) 

Gross 
Farm 
Income 
1968 

(6000) 

ILLINOIS STATE 
TOTALS  _11,004.6 3,415.78 37,961,598 11,114 11.1 19.9 18.0 24.5 22.3 20,735,342 6,070 4,049,983 741,970 3,057,512 1,213,678 952,839 3,572,947 1,225,567 4,325.11 461.8 2,960,220 

ADAMS B-6  
Quincy  
Quincy Metro Area. 

ALEXANDER 
BOND D-8  
BOONE E-2  
BROWN C-6  
BUREAU D-3  
CALHOUN C-8  
CARROLL D-2t  
CASS C-6  
CHAMPAIGN F-6t _ ..... . 

Champaign  
Champaign-Urbana 
Metro Area  151.3 
Rantoul  32.6 
Urbana  33.9 

CHRISTIAN E-7  35.1 
CLARK G-7  14.9 
CLAY F-8  13.7 
CLINTON E-9  25.1 
COLES F-7  44.9 
COOK G-3t    5,548.5 

Arlington Heights  57.3 
Bellwood  24.3 
Berwyn  57.0 
Blue Island  23.4 
Brookfield  22.9 
Calumet City  31.4 
Chicago  3,585.1 
Chicago Metro Area._ 6,951.4 
Chicago, ill.-
Northwestern, bd. 
Consolidated Area.  7,615.9 
Chicago Heights  41.3 
Cicero  
Des Plaines  
Dolton  
Elmwood Park   
Evanston  
Evergreen Park  
Franklin Park  
Glenview  
Harvey  
Lansing  
Maywood  
Melrose Park ..... 
Morton Grove ........ 
Mount Prospect  
Niles  
Northbrook  
Oak Lawn  
Oak Park  
Palatine  
Park Forest°  
Park Ridge  
Skokie  
Westchester  
Wilmette  

CRAWFORD G-8  
CUMBERLAND F-7  
DE KALB E-3  

De Kalb  
DE WITT E-6  
DOUGLAS F-7  
DU PAGE F-3  

Addison  
Downers Grove  
Elmhurst .... 
Glen Ellyn  
Lombard  
Villa Park  
Wheaton  

EDGAR G-7  
EDWARDS F-9  
EFFINGHAM F-8  
FAYETTE E-8  
FORD F-5  
FRANKLIN E-10  
FULTON D-5  
GALLATIN F-10  
GREENE c.7  
GRUNDY F-4  
HAMILTON F-10  
HANCOCK B-5  
HARDIN F-11  
HENDERSON B-5  
HENRY D-4  

71.9 23.16 205,686 8,881 
49.7 16.68 136,394 8,177 
71.9 23.16 205,686 8,881 
12.5 4.23 35,520 8,397 
14.1 4.56 32,787 7,190 
22.3 6.77 68,711 10,149 
5.5 1.91 11,639 6,094 

37.1 12.02 124,485 10,356 
4.9 1.56 16,005 10,260 

19.5 6.24 59,706 9,568 
12.9 4.30 36,115 8,399 

151.3 42.15 481,660 11,427 
62.2 17.48 190,232 10,883 

42.15 481,660 11,427 
6.68 63,507 9,507 

10.33 96,430 9,335 
11.44 111,500 9,747 
5.07 42,924 8,466 
4.59 39,461 8,597 
7.21 60,038 8,327 

14.47 118,674 8,201 
1,763.14 21,020,328 11,922 

14.64 135,845 9,279 
6.72 82,203 12,233 

20.22 245,168 12,125 
7.35 69,641 9,475 
6.91 87,002 12,591 
9.26 87,341 9,432 

1,189.81 13,002,968 10,929 
2,153.17 25,819,900 11,992 

2,343.84 27,648,171 11,796 
11.69 115,611 9,890 

71.7 24.53 282,053 11,498 
58.5 16.49 129,140 7,831 
25.8 6.63 60,506 9,126 
27.5 8.39 112,581 13,418 
85.1 28.19 495,982 17,594 
27.2 7.16 103,073 14,396 
21.6 6.04 61,082 10,113 
25.9 7.03 145,602 20,712 
35.8 11.02 104,030 9,440 
24.8 6.64 71,448 10,760 
29.6 8.91 105,360 11,825 
26.9 7.89 92,671 11,745 
28.0 7.41 117,167 15,812 
33.6 8.74 134,845 15,428 
35.0 9.63 118,979 12,355 
20.6 5.37 59,705 11,118 
59.5 15.61 184,960 11,849 
62.6 21.78 344,204 15,804 
24.5 6.65 76,385 11,486 
32.5 8.29 119,335 14,395 
41.3 11.92 216,612 18,172 
72.5 20.54 324,263 15,787 
21.9 6.05 89,050 14,719 
34.6 9.52 233,021 24,477 
19.7 6.75 65,464 9,698 
9.9 3.24 21,143 6,526 

61.7 17.82 178,099 9,994 
32.5 8.72 68,517 7,857 
17.4 5.79 49,545 8,557 
20.7 6.59 50,563 7,673 

430.7 118.16 1,655,758 14,013 
21.8 6.04 
27.8 8.01 118,564 14,802 
48.2 13.74 240,634 17,513 
20.8 5.91 112,124 18,972 
33.2 8.96 121,762 13,590 
27.8 7.43 112,239 15,106 
32.1 8.33 137,421 16,497 
20.8 7.07 60,809 8,601 
6.3 2.16 19,132 8,857 

24.1 7.19 56,678 7,883 
18.6 5.87 52,729 8,983 
16.8 5.32 49,135 9,236 
31.6 11.46 105,441 9,201 
40.1 13.50 141,459 10,478 
5.6 1.84 15,298 8,314 

15.6 5.13 40,010 7,799 
24.4 7.53 77,361 10,274 
8.3 2.84 18,954 6,674 

22.8 7.47 58,977 7,895 
4.2 1.36 12,949 9,521 
8.4 2.67 19,674 7,369 

52.0 16.81 150,364 8,945 

18.5 19.9 17.1 21.9 15.2 

18.5 19.9 17.1 21.9 15.2 
17.5 16.3 11.5 18.9 16.0 
20.9 18.3 15.9 18.9 11.3 
13.6 16.9 17.7 26.6 21.4 
21.4 12.6 14.0 18.8 9.7 
14.9 16.2 15.6 24.7 23.1 
15.3 13.2 14.3 23.3 21.1 
14.7 14.9 16.2 26.4 19.8 
20.5 14.6 18.8 21.7 14.1 
14.7 18.9 17.3 23.2 22.1 

14.7 18.9 17.3 23.2 22.1 

16.3 17.8 16.2 24.0 18.5 
17.0 13.2 16.2 23.7 17.2 
20.5 16.8 17.5 21.9 13.3 
19.3 16.0 19.4 23.3 15.0 
19.5 22.6 18.1 18.7 12.5 
9.1 19.7 18.2 25.0 24.7 

8.7 20.0 17.9 25.2 25.1 

131,089 5,660 22,526 4,221 24,763 5,862 6,981 25,732 
108,086 6,480 20,213 4,221 21,030 6,595 6,602 21,651 
131,089 5,660 22,526 4,221 24,763 5,862 6,981 25,732 
24,394 5,767 4,665 771 1,188 1,111 1,041. 4,561 
21,034 4,613 3,847 347 1,207 569 622 5,577 
45,933 6,785 7,440 875 957 1,269 1,264 7,978 
10,889 5,701 1,524 161 643 184 86 1,809 
65,270 5,430 11,749 1,396 2,809 2,115 4,173 10,841 
6,913 4,431 1,326 134 1,259 53 138 1,766 

31,023 4,972 5,359 417 1,195 590 720 4,938 
25,484 5,927 5,614 674 637 833 990 3,885 

265,939 6,309 49,518 9,707 52,109 14,250 14,259 51,449 
170,530 9,756 25,199 6,027 43,701 12,830 10,386 38,002 

265,939 6,309 49,518 9,707 52,109 14,250 14,259 51,449 
35,308 5,286 7,626 673 3,108 578 1,942 13,296 
45,354 4,391 12,925 3,155 6,741 917 2,633 1,695 
69,864 6,107 12,130 1,441 4,166 3,482 2,795 11,835 
26,900 5,306 4,838 495 848 752 557 6,141 
27,798 6,056 4,856 432 1,577 984 1,198 5,909 
37,841 5,248 7,026 286 1,160 1,120 876 7,218 
87,114 6,020 17,231 2,625 10,907 6,198 4,629 21,653 

10,996,747 6,237 2,102,157 424,987 1,821,113 774,846 505,578 1,635,753 
122,751 8,385 19,124 6,848 2,070 2,639 4,071 45,116 
19,095 2,842 6,827 1,235 1,511 339 663 1,120 

134,736 6,664 35,757 7,094 23,714 11,005 9,667 33,084 
84,878 11,548 12,606 2,920 9,258 4,866 1,206 33,728 
30,453 4,407 9,264 1,184 3,434 205 1,469 8,386 
23,741 2,564 4,646 1,414 691 557 181 75 

7,276,311 6,116 1,472,252 277,736 1,161,561 633,027 418,744 1,101,737 
13,578,647 6,306 2,645,844 528,522 2,211,457 913,166 612,606 2,176,092 

9.1 20.4 18.1 25.0 24.4 14,560,809 
118,761 
116,953 
105,445 
22,192 
46,847 

189,744 
85,327 
23,384 
38,637 
87,138 
35,478 
55,832 
70,608 
54,764 

143,330 
138,196 
35,354 
179,112 
205,491 
54,158 
50,629 
74,323 
264,132 
13,690 
69,781 

13.8 16.6 16.3 25.2 19.5 28,632 
22.9 18.6 16.5 17.1 8.5 9,669 
13.9 20.0 19.9 23.0 17.8 120,118 

56,319 
30,903 
32,714 

878,368 

16.8 18.9 16.9 23.5 15.1 
18.6 21.4 18.8 19.8 12.3 
2.1 16.7 15.4 27.8 36.5 

18.0 17.2 15.4 21.3 17.1 
16.4 14.1 12.6 23.5 20.9 
21.1 19.5 16.3 20.8 13.4 
17.6 13.8 15.7 23.1 16.3 
15.2 16.6 15.5 21.7 23.8 
14.9 14.7 14.1 24.1 19.4 
12.7 13.2 16.3 26.8 24.1 
17.6 11.3 10.1 22.4 18.2 
20.1 16.3 17.1 19.8 13.2 
13.2 20.0 17.0 26.3 20.5 
20.9 13.5 17.4 17.5 8.8 
18.8 17.6 17.1 21.9 13.5 
15.8 11.3 11.1 23.3 24.2 
20.3 18.6 16.4 21.1 11.5 
17.3 20.0 16.3 22.8 17.1 

6,212 2,887,981 560,895 2,384,171 970,885 662,240 2,347,246 
10,159 20,925 3,699 20,902 9,165 5,288 33,431 
4,768 29,683 3,687 9,642 6,776 3,921 24,339 
6,394 21,798 5,343 10,616 5,350 2,599 19,425 
3,347 10,445 247 2,010 2,197 397 

1,540 996 5,584 11,656 2,086 6,664 5,641 9 
6,731 32,388 5,158 38,711 19,219 13,172 58;599297 

331898532 
9 

11,917 11,696 3,663 44:166946746 13,709 2,498 4,382 
3,872 1,384 1,072 192 
5,496 11; 5 61229 2,287 1 1,813 1,364 4, 
7,907 21,106 2,420 9,496 4,330 4,002 25,340 
5,343 5,309 943 886 1,512 2,288 ,016 8,074 3 6,266 7,956 1,612 976 1,834 30,841 

, ,122 1687 8,949 18,035 3,881 12,595 9 1,986 
3,286 5,325 7,391 11,762 3,326 19,268 1,784 

16,399 21,935 4,089 67,277 14,019 4,286 
18;981234 14,351 29,200 5,914 63,267 

52;954505  6,713 6,584 12,030 2,148 733 
11,474 36,107 5,937 46,311 3,538 3,916 43,290 
9,435 31,955 5,412 27,756 21,852 7,384 106,126 
8,144 14,013 2,135   974 3,289 
6,107 13,932 1,918 33,468 3,420 1,069 
6,235 16,806 4,065 1,351 4,172 3,732 27,023 

12,859 38,523 7,339 87,583 31,899170 112:707639 59,489 
72:233630 178,435 227 624 

,251 1,734 15,730 1,M 2,121918 17,360230 
4,242 7,310 1,961 967 6,713 34 82:351790983 

179 634 1,330 
4,281 5,115 25,195 
21:164173 22:188793 13,057 

62;794841 21,339 2,845 
6,459 11,803 1,708 6,438 

479 1,434 
5,337 7,109 

6,173 268 803 1,081 
3,487 76:441634 4,964 

7,434 181,362 23,192 156,795 52,670 25,885 201,848 

80,333 10,029 24,191 5,025 6,042 4,950 3,710 25,112 
132,794 9,665 25,775 4,469 22,181 6,855 2,651 53,072 
49,964 8,454 16,344 2,891 6,747 3,259 489 13,801 
44,373 4,952 13,811 3,814 2,087 1,218 995 4,395 
41,450 5,579 10,103 2,210 6,078 6,766 2,029 5,349 
65,874 7,908 18,422 3,331 2,341 4,372 1,864 19,819 
36,836 5,210 7,153 1,174 3,105 1,278 733 6,811 
9,733 4,506 1,776 86 297 67 367 2,988 

57,550 8,004 9,037 622 3,664 2,796 2,980 13,181 
31,010 5,283 6,469 417 2,323 1,277 680 6,654 
35,839 6,737 5,195 797 1,327 850 801 6,866 
54,164 4,726 14,028 2,092 2,329 3,438 3,402 9,352 
70,558 5,227 14,503 1,783 5,553 3,565 2,148 13,972 
12,329 6,701 1,774 295 735 52 944 2,026 
25,700 5,010 6,570 775 572 800 723 3,250 
44,435 5,901 8,537 862 2,360 1,290 2,160 12,701 
10,260 3,613 2,997 101 1,101 264 179 1,786 
36,070 4,829 5,683 630 1,020 415 1,389 5,223 
4,563 3,355 1,498 56 307 161 44 1,076 

10,939 4,097 1,208 104 349 54 152 856 
96,870 5,763 14,451 2,750 8,224 3,045 3,583 19,159 

6,839 31.49 7.1 36,824 
5,270 
6,839 31.49   
2,844 4.55 1.8 3,901 
1,583 6.11 3.2 15,869 
5,108 11.51 3.2 23,932 
1,316 2.76 2.1 9,520 
5,267 17.78 7.1 73,343 
323 2.52 2.7 7,390 

2,766 8.69 3.8 39,066 
1,941 7.44 2.9 17,851 

16,450 60.25 7.3 59,560 
7,778 

16,450 60.25   
2,435 
4,433 
4,209 15.61 5.6 40,683 
2,635 7.58 4.1 19,520 
2,365 7.61 4.0 12,886 
2,052 10.49 4.3 21,702 
7,537 24.09 4.4 24,840 

498,451 1,938.15 4.7 33,253 
6,428 
4,251 
8,152 
3,158 
2,075 
3,648 

332,058 
701,577 2,536.75   

779,470 2,782.78   
7,196 
7,924 
9,631 
1,074 
2,250 

10,335 
2,479 
3,787 
3,380 
4,750 
3,953 
3,376 
4,121 
3,793 
3,888 
4,794 
2,739 
5,755 
7,696 
4,788 
1,179 
3,531 

10,906 
1,074 
5,942 
2,622 12.81 4.0 13,725 
1,336 4.25 3.6 15,697 
7,724 27.58 6.1 87,947 
3,864 
2,118 7.98 3.0 22,748 
2,249 9.26 3.5 22,970 

64,701 192.66 2.9 18,712 

5,460 
7,071 
5,747 
5,392 
2,502 
4,931 
3,056 
1,165 
4,383 
3,248 
3,005 
3,972 
4,643 
1,121 
1,308 
4,327 
706 

2,459 
581 

1,193 
5,434 

10.70 5.0 32,025 
3.42 2.1 7,362 
9.66 5.0 17,308 
8.80 6.0 21,232 
8.06 3.7 26,455 

17.09 4.2 8,536 
19.15 6.6 41,102 
3.05 1.9 9,282 
7.47 4.0 29,247 
11.64 3.0 23,095 
3.90 3.6 8,722 

10.77 6.4 39,694 
2.07 1.4 1,409 
4.24 2.8 23,673 

23.57 7.3 96,215 

(2) Includes portion in Will County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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State, County, City, Metro Area Data ILLINOIS 

Estimates for:  Consumer Spendable Incarne-1968 --  Retail Sales-1958  
STATE % Distribution of Families -Total Retail Sales-  By Selected Store Types  Pulen- Farm Grau 
COUNTY-Map Loe Population Households Per 5000 5000 8000 10000 15000 Per General Home Auto- Service Cars lotion Income lar Popu- Fan.. 

City 1/1/69 I/1/69 Household to to to to and Household Food Drug Mdse. . Apparel Furo, motive Station I /1/69 1/1/69 1968 Metropolitan Area (000) (000) (5) 4999 7999 9999 14999 over ($) ($000) 0000) 0000) ($000) ($000) 0000) ($000) 0000) (5000) 
1,573 1,464 1,679 (000) (000) 0000)  

IROQUOIS G-5  34.6 10.98 93,618 8,526 18.8 16.5 18.6 22.3 15.2 58,656 5,342 820 8,021 
JACKSON D-10  46.3 14.11 126,918 8,995 16.3 17.4 17.4 20.9 16.7 87,728 6,217 1269,:711002407 2,093 7,313 5,306 3,300 243:206458 5,377 15.09 7.8 61,018 
JASPER F-8  9.7 3.13 25,584 8,174 17.1 15.9 12.9 21.8 17.3 17,939 5,731 88 748 435 391 6,121 18.96 4.7 12,954 
JEFFERSON E-9  28.8 9.61 86,630 9,015 16.7 15.7 15.7 22.7 17.1 56,241 5,852 9,957 1,498 7,786 2,461 2,570 12,119 1,697 4.94 4.3 18,679 4 
JERSEY 6,4 C-8  18.0 5.30 45,836 8,648 19.0 18.8 17.7 22.0 14.9 27,038 5,102 5,587 806 687 1,268 674 1:579515 13.46 6.5 14,899 

2,542 7.12 3.1 17,252 JO DAV1ESS D.2  21.9 6.66 52,755 7,921 19.3 18.2 17.9 22.1 13.5 30,492 4,578 6,080 732 614 307 586 
3:5015682 9.15 5.1 26,644 JOHNSON E-11  4.5 1.48 14,521 9,811 15.4 11.1 10.9 25.0 22.7 9,369 6,330 2,594 285 911 130 145 6 1,255 2  3.07 2.8 3,702 

KANE F-3  259.0 74.72 750,425 10,043 11.3 27.7 19.9 22.6 15.5 489,995 6,558 103,761 21,632 77,830 23,985 24,435 87,666 35,414 108.22 6.2 53,984 
Aurora  73.4 22.94 324,927 14,164 163,827 7,142 38,990 8,369 35,190 12,287 10,852 36,024 11,987 
Carpentersville  23.4 5.38 44,786 8,325 25,989 4,831 7,C04 565 10,129 2,691 1,200 174 
Elgin3  62.0 18.24 176,528 9,678 144,082 7,899 29,498 7,413 30,963 4,137 7,455 31,539 

KANKAKEE G-4  106.0 27.80 274,478 9,873 13.4 21.7 18.9 24.2 18.0 173,667 6,247 36,085 5,464 29,000 7,568 9,685 34,072 192;567856 41.55 6.0 38,786 
Kankakee  31.9 10.03 100,658 10,036 163,038 16,255 36,010 5,396 28,491 7,560 9,591 33,988 10,893   

KENDALL F-3  21.1 6.14 58,286 9,493 12.2 18.8 20.6 25.6 17.9 7,240 587 406 731 873 25,611 4,171 2,868 2,689 11.00 3.0 30,402 
KNOX C-4  66.3 20.77 216,771 10,437 13.5 17.6 18.3 26.5 21.1 121,035 5,827 21,031 4,777 17,423 5,018 5,918 23,971 7,108 27.26 6.2 49,356 

Galesburg. 42.2 13.27 141,467 10,661 88,758 6,689 18,786 4,490 17,361 4,992 5,897 21,871 5,616   
LAKE G-2t  369.5 98.58 1,374,867 13,947 7.4 18.4 16.5 26.0 29.8 658,865 6,684 137,306 37,859 76,626 41,049 33,608 131,464 53,925 152.94 4.2 16,289 

Highland Park  33.9 9.59 249,942 26,063 83,417 8,698 127:787656 2,942 8,506 8,041 
North Chicago . 27.7 6.92 64,207 9,278 13,264 1,917 308 194 787 23,920 
Waukegan  68.5 21.01 232,706 11,076 6,911057 1,035 

190,282 9,057 40,212 7,980 53,532 19,106 16,902 36,678 1215:'616930743   
LA SALLE E-3  119.7 37.38 370,259 9,905 14.6 22.3 19.0 24.3 16.8 226,531 6,060 46,651 6,836 23,590 13,231 9,597 39,390 14,875 49.32 9.3 84,284 
LAWRENCE G-8  15.8 5.23 51,961 9,935 14.5 15.5 15.1 25.4 20.5 23,060 4,409 830 581 1,007 1,144 

3,408 1,634 3,881 8.45 3.0 9,369 5,232 

78;161733 
LEE E-3  40.1 11.08 115,585 10,432 15.9 19.9 17.8 23.5 17.7 57,508 5,190 10,422 1,256 3,321 1,255 242,;541939554 16.19 6.1 61,981 Dixon  23.7 6.00 55,022 9,170 36,924 6,154 7,940 990 5,218 4,567 

3,170 2,778 12,196 LIVINGSTON F-4  42.3 12.55 123,009 9,802 16.6 19.6 16.0 23.2 19.8 75,148 5,988 13,900 841 5,595 6,295 17.53 7.9 62,807 
LOGAN E-6  36.3 9.96 85,005 8,535 19.0 22.8 17.7 21.0 13.0 55,439 5,566 9,712 772 3,588 2,861 1,480 10,709 4,638 16.78 4.5 36,203 
McDONOUGH C-5  29.5 9.47 83,358 8,802 19.2 17.3 16.2 23.0 16.3 70,366 7,430 11,242 1,785 8,294 2,677 2,857 12,564 3,457 13.32 4.9 39,811 
McHENRY F.2  104.6 30.62 328,037 10,713 8.7 18.2 19.1 26.7 23.5 188,184 6,146 40,862 6,201 9,969 6,386 6,616 46,714 15,415 48.18 6.6 41,238 
McLEAN E-5  91.1 28.63 290,616 10,151 15.4 22.8 16.0 22.3 18.9 185,795 6,490 34,101 6,208 29,133 8,843 8,657 30,039 17,546 42.20 7.5 80,623 

Bloomington  39.0 13.30 144,221 10,844 121,081 9,104 26,632 5,315 29,771 8,620 7,808 24,380 
Bloomington-Normal 
Metro Area  91.1 28.63 290,616 10,151 15.4 22.8 16.0 22.3 18.9 185,795 6,490 34,101 6,208 29,133 8,843 8,657 30,039 197;504536 42.20   

,531 Normal  24.9 6.53 56,223 8,610 16,792 2,572 5,645 399 263 731 1 1,433 2,849   
MACON E-6  131.3 41.92 439,469 10,484 13.6 18.3 18.9 25.6 20.9 243,564 5,810 42,574 7,502 42,274 10,187 13,580 55,231 14,313 51.85 4.3 32,157 

Decatur  91.0 30.39 299,741 9,863 222,960 7,337 41,772 7,502 42,274 10,006 13,501 54,545 12,267 
Decatur Metro Area  131.3 41.92 439,469 10,484 13.6 18.3 18.9 25.6 20.9 243,564 5,810 42,574 7,502 432:524745 15,e 1,,g2? 55,231 14,313 51.85   

MACOUP1N D-7  42.3 14.06 133,284 9,480 15.6 16.0 16.5 24.9 20.2 66,543 4,733 14,020 1,420 15,563 5,385 22.19 6.9 44,051 
MADISON D-8t  254.9 77.16 733,573 9,507 13.2 23.9 20.2 23.4 14.9 374,422 4,853 86,730 14,644 34,932 1regf; 218.:D72 82,150 27,837 104.35 6.8 29,608 

Alton  50.0 15.85 151,529 9,560 92,976 5,866 17,623 3,535 12,162 26,240 
Granite City  40.0 12.25 112,050 9,147 58,409 4,768 18,641 1,220 4,732 3,334 3,432 14,010 5,210   

MARION E-9  36.3 12.21 108,376 8,876 17.9 18.3 16.6 21.3 15.7 71,410 5,848 14:3896 27 8 2,140 11,619 3,243 3,908 13:28601 5,464 5,990 18.34 5.6 14,949 
39 MARSHALL E-4  13.3 4.27 37,346 8,746 17.9 18.6 16.9 23.2 16.0 20,810 4,874 542 1,220 300 361 1,431 6.26 3.1 23,754 

MASON D-6  14.6 4.93 49,116 9,963 15.0 14.6 16.3 25.4 22.6 31,674 6,425 46:159351 707 1,193 817 938 5,175 7.33 2.8 19,628 
MASSAC F-11  14.4 4.79 679 479 1,046 776 4,431 12,701292 6.13 2.3 35,295 7,368 17.0 18.8 15.3 21.2 12.9 19,773 4,128 4,914 
MENARD D-6  9.4 3.09 29,391 9,512 18.8 18.2 16.8 21.5 18.1 14,694 4,755 278 253 426 76 2,175 860 

1,517 1,333 4.56 2.4 21,915 MERCER C-4  16.4 5.23 44,665 8,540 18.0 16.4 17.1 21.6 16.2 27,224 5,205 2,450 625 337 679 657 77,:a U 41,391 MONROE C-9  16.7 5.06 44,174 8,730 16.5 21.5 18.3 23.0 15.5 24,621 4,866 5,553 4,630 332 2,778 452 470 14,300 
MONTGOMERY D-8  29.2 9.89 85,112 8,606 17.9 17.7 15.4 21.7 16.3 52,647 5,323 9,990 1,079 3,765 5,229 2,776 2,535 160,383558 4,856 13.35 5.9 34,262 

3,888 4,087 19,343 

32,,E 31,,E 173e' 

MORGAN C-7  37.3 10.86 111,958 10,309 15.0 16.3 16.6 24.4 21.9 76,699 7,063 13,735 1,949 10,366 5,184 15.73 4.0 32,028 
Jacksonville  22.7 6.27 68,729 10,962 59,994 9,568 11,618 1,828 120;742781824 4,902 4,472   MOULTRIE F-7  13.7 4.33 36,756 8,489 19.4 16.6 19.6 23.2 14.0 22,330 5,157 635 1,537 5.99 3.1 18,594 

OGLE E-2  41.1 12.90 119,903 9,295 13.9 16.8 18.9 24.4 18.8 65,774 5,099 14,173 1,672 12,117 4,469 20.10 6.8 66,115 
PEORIA D-5  200.3 62.75 715,793 11,407 11.2 17.1 19.0 26.4 23.3 469,834 7,487 83,933 16,223 112,275 15,677 29 351 88,722 26,432 86.28 5.1 30,269 

Peoria  146.0 48.46 459,394 9,480 346,202 7,144 61,459 12,569 97,466 14,387 30,211 75,699 18,582 
Peoria Metro Area  346.7 106.92 1,123,484 10,508 13.2 19.3 20.1 25.1 19.4 682,034 6,379 127,907 21,104 118,119 21,565 41,271 131,052 43,495 149.83   

PERRY E-10  16.0 5.43 48,075 8,854 14.1 15.9 12.8 24.7 25.8 30,579 5,631 6,317 1,495 2,262 914 887 6,6323,120 8.70 3.5 9,073 
PIATT F-6  15.1 4.78 48,011 10,044 14.6 14.8 17.2 27.8 21.6 23,023 4,817 4,584 420 639 213 381 5,438 1,788 É3.2 It 30,219 
PIKE C-7  18.5 6.27 51,601 8,230 19.0 15.8 13.6 20.7 16.1 30,057 4,794 6,248 481 1,961 584 952 

16;393524883 2,498 41,261 1.67 1.9 POPE F-11  2.2 .74 6,915 9,345 14.8 14.3 10.1 21.4 21.4 3,171 4,285 772 119 270 64 74 125 3,205 
PULASKI E-11  8.2 2.69 18,710 6,955 18.2 12.7 11.4 21.3 14.0 8,009 2,977 1,783 230 821 76 68 655 
PUTNAM E-4  4.6 1.49 12,691 8,517 17.0 18.9 17.6 24.4 14.2 3,718 2,495 849 104 88 463 332 MI Î:l. 
RANDOLPH D-10  28.2 8.20 74,544 9,091 18.7 19.2 15.8 21.7 17.0 60,835 7,419 10,240 1,088 3,507 1,7g 2,990 11,746 4,864 4,392 12.56 4.5 21482182 
RICHLAND G-8  15.5 5.07 51,072 10,073 15.1 15.9 15.3 23.5 19.9 34,213 6,748 6,153 286 2,685 1,950 962 7.95 3.2 10,844 
ROCK ISLAND C-3t  163.5 50.82 618,424 12,169 9.0 18.6 17.1 27.3 26.3 323,251 6,361 61,590 11,630 56,692 10,230 15,970 6367:881930930 233,415597 76.19 4.0 27,211 

East Moline  21.9 5.87 70,193 11,958 35,627 6,069 11,626 1,303 787 14'83 i;97Ót 29,544 
Moline  47.8 15.89 198,147 12,470 154,589 9,729 28,999 5,725 46,886 93:660151 
Rock Island  54.6 17.75 231,653 13,051 101,583 5,723 22,668 3,853 13,640 4,356 7,250 25,838 8,442 
Davenport-Rock 
Island-Moline 
Metro Area  342.6 106.98 1,183,572 11,063 11.1 19.2 18.0 26.5 22.4 678,922 6,346 121,369 23,477 125,466 25,285 38,521 129,311 46,405 168.19   

ST. CLAIR D-91-  286.9 86.30 753,023 8,726 16.0 23.3 19.3 21.1 13.5 389,065 4,508 97,642 13,006 45,340 21,213 20,438 81,492 32,035 109.55 5.7 24,398 
Belleville  41.5 13.68 128,900 9,423 105,996 7,748 26,235 3,110 13,326 7,894 9,630 26,810 51:273659   
Cahokia  25.6 6.41 35 382 5,520 12,370 1,930 5,615 649 669 731 148 613 
East St. Louis  83.0 25.79 192,634 7,469 153,201 5,940 37,045 5,752 21,913 10,697 8,834 37,707 12,023 

SALINE F-10  20.0 7.28 61,560 8,456 16.6 12.2 13.9 23.1 17.2 48,541 6,668 10,597 1,562 4,108 2,157 2,644 11,373 3,348 11.00 3.8 6,641 
SANGAMON D-7  158.0 52.16 530,887 10,178 14.8 22.1 17.7 22.4 19.0 314,560 6,031 57,715 11,840 52,208 19,104 16,736 52,487 23,929 69.09 7.0 50,649 

Springfield  89.8 31.53 306,900 9,734 245,603 7,790 45,175 11,099 52,198 19,086 16,620 37,822 17,085 
Springfield Metro 
Area  158.0 52.16 530,887 10,178 14.8 22.1 17.7 22.4 19.0 314,560 6,031 57,715 11,840 52,208 19,104 16,736 52,487 23,929 69.09   

SCHUYLER C-6  7.9 2.71 21,260 7,845 18.1 15.9 15.0 20.8 15.8 11,577 4,272 2,291 127 703 162 377 2,849 1,245 3.77 3.1 15,569 
SCOTT C-7  4.7 1.55 17,807 11,488 13.3 10.6 11.0 26.2 29.0 8,997 5,805 1,608 787 212 308 401  1,771 717 2.90 1.8 11,574 
SHELBY E-7  21.6 7.05 64,690 9,176 16.1 16.4 14.9 22.4 19.8 27,283 3,870 5,732 538 1,756 1,311 614 6,534 2,201 9.84 6.7 35,421 
STARK D-4  7.4 2.30 19,708 8,569 18.5 16.4 17.1 23.1 16.1 13,551 5,892 1,846 262 92 176 230 1,963 635 3.72 2.4 23,577 
STEPHENSON D-2  49.5 15.74 142,829 9,074 15.6 18.6 18.8 23.6 15.8 83,634 5,313 16,765 4,202 10,823 3,110 4,328 14,129 6:50055 21.35 6.4 46,765 

9 Freeport  32.8 10.81 87,294 8,075 60,528 5,599 9,787 3,649 3,018 3,874 11,951 54 
TAZEWELL D-5  119.1 36.06 336,450 9,330 15.5 22.0 22.3 23.8 14.2 158,808 4,404 36,088 4,340 5:591814 5,078 10,449 32,709 14:70028 51.47 5.0 37,826 

Pekin  32.0 10.41 110,037 10,570 65,004 6,244 14,576 1,957 3,862 4,041 7,492 20,193 5,240 
UNION E-11........   14.4 4.38 40,653 9,282 17.4 15.5 15.1 23.8 18.1 20,821 4,754 5,585 661 1,093 1,057 603 4,718 17 6.47 3.6 8,111 
VERMILION G-6  103.1 32.91 302,790 9,201 16.5 19.1 19.6 23.4 15.9 170,959 5,195 34,074 5,960 31,856 6,234 8,007 33,695 11,041 41.86 6.6 47,087 

Danville  45.0 15.23 150,897 9,908 118,426 7,776 23,548 4,359 28,691 6,116 7,293 28,476 
Danville Metro Area  103.1 32.91 302,790 9,201 16.5 19.1 19.6 23.4 15.9 170,959 5,195 344:109764 5,960 31,856 6,234 8,007 33,695 1117:,906944918 41.86   

WABASH G-9  13.2 4.34 39,481 9,097 19.4 21.3 16.6 21.5 14.9 23,261 5,360 630 1,472 1e 1,Z7) 6.20 2.0 7,736 
WARREN C-5  20.9 6.69 60,450 9,036 17.7 18.5 16.7 22.1 16.8 38,325 5,729 809 2,090 2,564 1,549 9.06 4.3 54,226 
WASHINGTON E-9  12.0 4.00 36,895 9,224 16.0 14.6 14.6 24.1 20.2 18,856 4,714 6,726 3,191 , 291 1,787031 526 784 6.21 4.2 21,824 WAYNE F.9  16.5 5.50 47,742 8,680 18.1 16.6 15.6 21.5 16.4 26,163 4,757 6,075' 413 1,393 1:278 1:g4 275,:338046422 5,173 22:836670 7.81 6.4 19,121 
WHITE F-10  17.3 5.81 47,476 8,171 18.9 16.8 17.1 21.3 14.2 33,153 5,706 900 8.31 3.8 14,709 
WHITESIDE D-3  67.5 20.44 163,716 8,010 18.5 23.0 20.0 19.8 11.2 5,752 117,688 5,758 22,934 2,989 9,766 6,283 5,881 3,774 18,963 8,852 29.02 6.4 65,383 
WILL G-4t  239.1 67.95 690,485 10,162 11.0 22.2 19.2 25.6 18.8 366,488 5,393 80,396 14,651 69,124 14,230 16,484 72,647 33,671 96.60 7.3 41,515 

Joliet  79.5 24.17 275,245 11,388 218,231 9,029 48,418 9,758 55,330 11e 1(5):32.F1 53,802 14,170   
WILLIAMSON E-10  44.0 15.24 120,992 7,939 18.4 16.2 19.7 21.6 12.0 74,428 4,884 17,363 2,126 5,154 16,975 5,751 20.04 4.0 4,739 
WINNEBAGO E-2  252.2 76.73 803,909 10,477 10.5 20.7 19.9 26.3 19.7 486,758 6,344 97,492 18,063 75,321 20,636 28,755 90,317 34,580 112.87 4.9 33,589 

Rockford  141.0 45.16 541,774 11,997 404,719 8,962 92,027 16,940 75,208 20,616 28,414 87,024 30,493 
Rockford Metro Area  274.5 83.50 872,620 10,451 10.7 20.7 19.6 26.3 19.8 532,691 6,380 104,932 18,938 76,278 21,905 30,019 98,295 39,688 124.38   

WOODFO RD E-5  27.3 8.11 71,241 8,784 17.7 20.0 20.1 21.6 15.0 53,392 6,583 7,886 541 663 810 1,471 9,621 2,355 12.08 4.9 37,131 

(II Includes portion In Cook County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts in these counties. 
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ILLINOIS 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Illinois Radio Network 
Comprised of: 

WIERO-Aurora 
WEMS-Beardstown 
WHOW-Clinton 
WCLR-Crystal Lake 
WITY-Danville 
WLBK-DeKalb 
WINN-Dixon 
WFRL-Freeport 
WGIL-Galesburg 
WINU-Highland 
WS51I-Litchteld 
Media Code 4 214 0055 7.00 
Business Office-20 N. Wacker Drive, Chicago, III. 

60606. Phone 312-236-8887. 
Other offIce-347 Madison Ave., New York, N. Y. 

10017. Phone 212-688-8970. 
I. PERSONNEL 
Manager-Robert J. Walton. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 
Contracts: 40a. 
Stations may be bought in any combination on one 
contract-one billing basis. 
Programs may originate from any of stations com-
prising group. 

TIME RATES 
ER 10/1/68-Rec'd 10/4/68. 

A-Mon thru Sat 6-7:30 am & 11:45 am-1 pm (in 
Farm Hour). 

6. SPOT ANNOUNCEMENTS 
(Member Stations) 

PER WK: I ti 6 ti 12 ti 
1 min_  135 12.5 115 

DISCOUNTS 
13 wk-5% 26 wk-8% 39 wk-10% 

WLBH-Mattoon 
WIOK-Normal 
WVLN-Olney 
WPEO-Peoria 
WPOK-Pontiac 
WZOE-Princeton 
WGEM-Quincy 
WYFE-Rockford 
WTIM-Taylorville 
WGEA-Watseka 

ALTON (2 AM; 1 FM) 

(incl. Wood River) 
Madison County-Map Location D-8 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is' 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It Is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, 
etc., within the area. 

WOKZ W 0 K Z-FM 
1948 1961 

ALTON 
Media Code 4 214 0110 0.00 
liorell Broadcasting Co.. 'Godfrey ltd., Alton. Ill. 

62004. Phone 6/8-466-3535. 
I. PERSONNEL 
President-A. It. Ellman. 
General Manager-Walter Brink. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
1,000 w. days: 1570 kg.. Non-directional. 
FM FACILITIES 
ERP 20,000 w.; 100.3 mc. 
Operating schedule: 6:00 a.m. to midnight. 

4. AGENCY COMMISSION 
15/0 time only; let of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3b, 4e. 44, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22b, 23a, 24b, 28a, 29a. 
Contracts: 40e. 45, 46, 47e. 48. 
Comb.; Cont. Discounts: 60b, 60k, flb. 61e. 
Cancellation: 70a, 70c. 71e, 73e. 
FM operated in conjunction with AM until local 
sunset when AM signs off. 

TIME RATES 
Rates effective April 1, 1958. (Card No. 4.) 

Card received April 23, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 
hr. hr. hr. min. min. min. sec. 

1 time.... 75.00 45.00 30.00 22.50 15.00 7.50 6.00 
13 times_ 71.30 42.80 28.50 21.40 14.30 7.20 5.80 
52 times.. 63.80 38.30 25.50 19.20 12.80 8.80 5.20 

104 times_ 60.00 36.00 24.00 18.00 12.00 6.20 4.80 
260 times.. 52.50 31.50 21.00 15.80 10.50 5.60 4.20 
312 times.. 45.00 27.00 18.00 13.50 9.00 5.00 3.80 

WRTH 
1961 

WOOD RIVER 

/ RADIO SALES 

1:1131:1 
Media Code 4 214 0165 4.00 
Arco Radio Corp., Lennox Hotel, 825 Washington 

Blvd., St. Louis, Mo. 63101, Phone 314-621-5995. 

STATION'S PROGRAMMING DESCRIPTION 
WRTH: Programmed for young adults, adults and 
teens. 
MUSIC: 85%: popular music 100%. NEWS 15%: 
local, regional. international and national: 5 min of 
news 5 min before each hour and 5 min at 6:25 am, 
7:25 am, 8:25 am & 5:25 pm. Stock market reports 
5 min at 4:25 pm & 6:25 pm plus capsules through-
out day. Public service. Special programs of local 
interest Sun 6-9 am & 7-10 pm. Daily salutes to 
local personalities and organizations. Promote various 
attractions of area. COMMERCIAL POLICY: com-
mercials clustered every 15 minutes 5 am-8 pm, every 
30 minutes 8 pm-5 am. Contact Representative for 
further details. Rec'd 2/26/68. 

I. PERSONNEL 
General Manager-Robert Howe. 
General Sales Manager-Wally Renck. 
Operations Director--Jerry Irvine. 

2. REPRESENTATIVES 
Arco Radio Sales. 

3. FACILITIES 
500 w. days; 1.000 w. nights; 590 kg. 

Directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 on station time. 

5. GENERAL ADVERTISING See coded regulations 
General: In. 2a. la. lb. 4a, 4d, 5. 6e. 8. 
Rate Protection: 10c. 11c. 
Basle Rates: 22a, 22b, 23a, 25e, 20e. 
Contracts: 40a, 426, 45, 46. 47e. 48. 
Comb.; Cont. Discounts: 61e. 61b. 61e, 62b, 62e. 
Cancellation: 70a, 70c. 71a, 73a. 

TIME RATES 

No, 5 Eft 3/1/69-Reed 1/20/69. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 

A-Mon thru Sat 10 am-3 pm & 7-8 pm; Sun 7 am-
8 pm. 

B-Gaslight Mon thru Sun 8 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

--- I wk - 52 wks - 
I min 30 see ID I min 30 sec ID 

.1 ti  70 56 42 65 52 39 
6 ti  54 43 32 49 39 30 
12 ti  50 40 30 45 36 27 

CLASS A 
ti  62 50 37 57 46 34 

6 ti  46 37 28 42 34 25 
12 ti  43 34 26 39 31 23 
18 ti  40 32 24 36 29 21 

(*) or fixed. 
CLASS B 

Gaslight, flat. ea  36 
Combinable with other classes for frequency discount. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

6 ti (IAA. 2A, 1B), ea   44 
12 ti (6AA, 4A, 2B), ea  41 
18 ti (9AA, 6A, 3B), ea  37 
24 ti (12AA. 8A, 4B), ea  34 
TAP's do not combine with spots for frequency dis-
counts. 
30 sec: 80% of 1-min. Combinable. 
Minimum rate holder: 3 per week. 

(D) 

ANNA (1 AM; 1 FM) 
Union County-Map Location E-11 

See SRDS consumer market map and data at begin-
ning of the State 

WRAJ WRAJ-FM 
1957 1958 

A Lackey Station 

Subscriber to the NAB Radio Code 
Media Code 4 214 0220 7.00 

Anna Broadcasting Co., Inc., Box 120, Anna, Ill. 
62906. Phone 618-833-2148. 

I. PERSONNEL 
Pres. & Mgr.-Donald C. Michel. 
Vice-President-F. E. Lackey. 

3. FACILITIES 
500 w. days; 1440 kg. Non-directional. 
Operating schedule: 5:00 a.m, to local sunset. 
FM FACILITIES 
EltP 3,000 w.; 92.7 mc. 
Operating schedule: 5:00 am-10:30 pm; 5:00-8:30 am 
and 4:00-10:30 pm for Dec. 

4. AGENCY COMMISSION 
15% on net charges; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: in. 2e, 2b, 3e, 36, 34. 4b, 44. 6e. 71). 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 21b, 214, 22b, 24e. 25a, 25e, 

30. 
Contracts: 40a. 41, 46, 47a. 
Cancellation: 71e, 72, 73a. 
Prod. Services: 82. 
Tobacco advertising not accepted. 

TIME RATES 

Ilotes effective January 10, 1957. (Card No. 1.) 
Card rec'd August 30, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 
r. hr. hr. min. min. (•) 

1 time  42.00 25.00 14.00 10.00 7.50 6.00 
13 times  40 50 23.50 13.00 9.50 7.25 5.90 
26 times  39.00 22.00 12.75 9.25 7.00 5.75 
52 times  36.00 21.00 12.25 9.00 6.75 5.60 
104 times  33.00 18.50 11.25 8.25 6.25 5.30 
156 times__ 30.25 17.25 10.25 7.75 5.90 5.00 
209 times._ 27.50 16.00 9.00 7.00 5.60 4.70 
260 times  24.75 14.50 8.75 6.60 5.30 4.40 
312 times  22.00 13.00 7.50 6.25 5.00 4.00 

(•) 30-seconds to 1-minute. 
(t) 16 words or 8-second spots. 

(t) 
3.00 
2.95 
2.85 
2.80 
2.65 
2.50 
2.35 
2.20 
2.00 

ARLINGTON HEIGHTS 
Cook County-Map Location G-3. 

Pee SRDS consumer market map and data at begin-
ning of the State. 

See Chicago Urban Area 

AURORA (2 AM; 2 FM) 
Kane County-Map Location F.3 

See SRDS consumer market map and data at begin 
ning of the State. 

WAUR (FM) 
(formerly WMRO-FM) 

1965 
Media Code 4 214 0255 3.00 

'Vincent G. Corey, Box 906, Aurora, ni. 60507. Plume 
312-897-3559. 

I. PERSONNEL 
President-Vincent G. Corey. 
General Manager-Marjorie Udstad. 
Sales Manager-Charles O'Malley. 

3. FACILITIES 
31,000 w. (horiz.), 31,000 w. (vert.); 107.9 nag. 

Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 413. 4d. 
Rate Protection: 15b. 
Basic Rates: 21c, 235. 
Commercial copy is limited to 5 45-second commer-
cials per hour. 

TIME RATES 
Elf Reed 11/16/67. 

8. PROGRAM TIME RATES 
1 hr  . 80 

WKKD 
1960 

Media Code 4 214 0275 1.00 
Salter Broadcasting Co., 1880 Plain Ave.. Aurora, Ill. 

60505. Phone 312-898-1580. 

I. PERSONNEL 
Pres. 8s Gen'l Mgr.-Russell G. Salter. 
Vice-President-Robert O. Moran. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
South-Mario Messina Company. 

3. FACILITIES 
250 w. days; 1580 Isc. Directional. 
Operating schedule: 6:00 am-local sunset. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb, 2a, 3e, 4a. 44, 5, 6a, 7e. 8. 
Rate Protection: 10b, 11b, 12b, 131:4 14b, 15b, 16. 
Basic Rates: 20b, 21a. 22a, 23e, 24b, 25e. 28e. 29e. 
Contracts: 40e, 42b, 44a, 45, 46, 41e, 48. 49, 51e. 
Comb.; Cant. Discounts: 60a, 60e, 61a, 624. 
Cancellation: 70e. 70e, 71a, 72, 73e. 
Prod. Services: 80. 

TIME RATES 
Rates effective September 1, 1964. (Card No. '.) 

Card received July 7, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti  7.50 104 ti   6.00 
13 ti  e 00 156 ti  5.75 
26 ti  6.75 260 ti  5.50 
52 ti  6.50 312 ti  5.25 

7. PACKAGE PLANS 
ROS 

(60 sec or less; to be used in 7 days) 
ea lot ea to 

20 ti  6.00 120.00 40 or more  5.00 200.00 
so ti  5.50 165.00 

8. PROGRAM TIME RATES 
59 min 1/2 hr 1/4 hr 5 min 

1 ti    55.00 30.00 19.00 11.00 
13 ti  49.50 27.50 17.50 10.00 
26 ti  45.00 26.25 16.25 9.25 
52 ti  40.50 25.00 15.50 8.50 
104 ti  36.00 23.00 13.75 8.00 
156 It  32.00 21.50 13.00 7.50 
260 ti  27.50 20.00 12.50 7.00 
312 ti   25.00 18.50 11.50 6.50 

WKKD-FM 
1961 

Media Code 4 214 0339 4.00 
Salter Broadcasting Co.. 1880 Plain Ave., Aurora. 

Ill. 60505. Phone 312-898-1580. 

I. PERSONNEL 
President & Gen'l Mgr.-Russell G. Salter. 
Production Manager-Rusty TYM. 

3. FACILITIES 
MOP 3.000 w.; 95.9 me. 
Operating schedule: 6:00 am-approx. 10:30 pm. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, la, 4e. 5, 6e. 7e. 8. 
Rate Protection: lob. 1lb, 12b, 13b, 14b, 156, 16. 
Basic Rates: 20b, 21e. 22e, 23a, 24b, 25a, 29e. 29e, 
Contracts: 40e, 42b, 44e, 45, 46, 47e. 48, 49, 51e, 
Comb.; Cont. Discounts: 60e, 60e, 61e. 624. 
Cancellation: 70a, 70c, 71e, 72, 73a. 
Prod, Services: 80. 

TIME RATES 

60% of A151 rates. 

WM RO 
1938 

13:11:1 
Media Code 4 214 0385 8.00 
WMRO, Inc.. 184 S. River St., Aurora, III. 60506. 
Phone 312-897-4215. 

I. PERSONNEL 
President-Dale W. Stevens. 
General Manager-Harold L. Brokaw. 
Sports & News Dir.-Robert L. Locke. 

3. FACILITIES 
1.000 w. days; 500 w. nights; 1280 kg. 

Directional-separate patterns day and night. 
Operating schedule: 6:00 am-midnight. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3e. 3d, 4e. 6, 6e. 8. 
Rate Protection: 10b, 111). 14b. 
Basic Rates: 21e, 25a, 290. 
Contracts: 40a. 45. 
Comb.; Cont. Discounts: 60b, 60e, 61a, 62b. 
Cancellation: 70e. 70c, 71e. 
Prod. Services: 82. 
Member: Midwest Farm Network, Inc.. National Ag-
Radio Groups, Inc.. Illinois Radio Network. 

TIME RATES 
Rates effective January 1, 1983. 
Rates received March 5. 1982. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 min. 30 see. 

1 time.... 42.00 27.00 13.50 7.50 6.00 
13 times.. 40.00 26.00 13.00 7.25 5.75 
26 times.. 38.00 
52 times.. 36.00 24.00 12.00 6.75 5.25 

104 times.. 34.00 23.00 11.50 6.50 5.00 
156 times.. 32.00 22.00 11.00 8.25 4.75 
260 times.. 30.00 21.00 10.50 6.00 4.50 

BEARDSTOWN 
Cass County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WRMS 
1959 

Medla Code 4 214 0440 1.00 
It. W. Sudbrink & Margareta S. Sudbrink, 108 E. 
Main St., Beardstown, III. 62618. Phone 323-1790. 

I. PERSONNEL 
President-Robert W. Sudbrink. 
General Manager-Don L. Chipman. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
500 w. days: 790 kg. Directional. 
Operating schedule: 6:00 am-local sunset weekdays; 
7:30 am-5:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213. 3e, 3d, 40, 4d, 5, 6e, 7b. 
Rate Protection: 10d. 14d. 
Basic Rates: 20a, 206, 21b, 23e, 24b. 
Contracts: 43, 44a, 45, 46, 47e, 49, 51a. 51b. 
Comb.: Cont. Discounts: 604, 60g. 601, 61b, 62b. 
Cancellation: 70b, 70d, 71a, 73e, 73b. 
Prod. Services: 80. 82. 
Member: Illinois Radio Network, 

TIME RATES 
Rates effective April 1. 1966. (Card No. 2.) 

Card received February 8. 1966. 
6. SPOT ANNOUNCEMENTS 

1 min 
12 ti  10.00 

30 sec 20 see 
9.00 8.00 
8.50 7.00 

24 ti  8.00 7.50 6.00 
52 Ii....... __.-...._ ..... _ .........   7.00 6.50 5.00 

5.50 4.00 
200 ti ............................... ________ 5.00 4.50 3.00 

7. PACKAGE PLANS 
1 MINUTE OR LESS-ROS 

(To be used in 7 days) 
20 ti  6.00 40 ti  _ 5.00 
30 ti  5.50 

BELLEVILLE 
St. Clair County-Map Location D-9 

See SIMS consumer market map and data at begin-
ning of the State. 

WI BV 
1947 

Subscriber fo the NAB Radio Code 
Media Code 4 214 0495 5.00 
Belleville Broadcasting Co., Box 91, 3001 S. Illinois 

Pt.. Ttellevtlle. Tn. 6222°. mono 610-233-5000. 
STATION'S PROGRAMMING DESCRIPTION 

WHIV: Programmed for adults. 
MUSIC: standards, showtunes. middle-of-the-road. 
NEWS: 4 man staff, 2 mobile units. Expanded news 
7:30-8:30 am. 11:45 am-12:30 pm, 4:55-5:30 pm & 
15 min local news at 10:30 pm. 5 min at :55. TALK: 
telephone comment program 11:15-11:45 am Ss 5:30-6 
Dm M-F. SPORTS: high school basketball and foot-
ball live. FARM: 6-6:30 am & 11:55 am-noon, If-F, 
11:45 am-noon Sat. RELIGIOUS: 8:15 am-1 pm Sun. 
Contact Representative for further details. Rec'd 
3/24/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-H. Glenn Deffendall. 
Asst. Gen't Mgr. & Prog. Dir.-Norman S. Green-

berg. 
Sales Manager-Gilbert "Gil" Moore. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 

3. FACILITIES 
5000 w.: 1260 ke. Directional. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0; time only. 

(Tisis listing continued on next page) 
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Belleville-W I B V-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la, 21o. 3d, 4e, 5, 6a, 7b. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21b, 21d, 23a, 24b, 25e, 26, 27, 

28c, 29e, 30. 
Contracts: 40a, 41, 42b, 42d, 44e. 45, 46, 47a, 48, 

49, 51c. 
Comb.; Cont. Discounts: 60e, 60h, 61e. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Elf Rec'd 9/30/68. 

AA-7-8:30 am, 11:30 am-12:30 pm & 4:30-5:30 pm. 
A--All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 30 sec 20 see 
Flat   13.50 11.00   

CLASS A 
lx 13x 26x 52e 100e 200e 

1 min.  14.00 13.50 12.75 11.75 10.50 9.75 
30 sec  12.00 11.00 10.50 10.00 9.25 8.25 
20 sec  10.50 9.50 9.00 8.50 7.75 7.00 

7. PACKAGE PLANS 
CLASS A 

PER WE: 13 ti 18 ti 26 ti 36 ti 52 ti 
5 mln___ ........ _.. 173.25 241.00 325.00 482.00 598.00 
1 min  117.00 162.00 221.00 324.00 407.00 
30 sec  95.20 131.75 182.00 263.50 346.50 
20 sec.._ 82.50 114.25 156.00 228.50 312.00 
10 sec  58.50 81.00 110.50 162.00 203.50 

8. PROGRAM TIME RATES 
CLASS AA 

1/2 hr 1/4 hr 10 mln 5 min 
Flat     30.00 27.50 20.00 

CLASS A 
I3x 26e 

71.50 67.25 
45.00 41.50 
27.50 25.00 
20.00 18.75 

Ix 
1/2 hr  75.00 
1/4 hr__   48.00 
10 min.  29.50 
5 min..._   21.00 

52e 100x 200x 
62.25 56.60 50.00 
37.50 33.00 28.00 
22.00 19.00 15.00 
17.25 15.50 13.50 

BLOOMINGTON (2 AM; 1 FM) 

(including Normal) 
McLean County-Map Location E-5 

See EIRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consollchoel 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine evtent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WBNQ (FM) 
1947 

BLOOMINGTON 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 214 0525 9.00 
Blocmington Broadcasting Corp_ 209 E. Washington 

St., Bloomington. Ill. 61701. Phone 309-829-1221. 
STATION'S PROGRAMMING DESCRIPTION 

WIINQ (FM): Programmed for adults. 
MUSIC: at least 80% of every hour devoted to 
music. 6-1 urn includes standards, showtunes. swing, 
folk. middle-of-the-road, semi-classic and serious 
music (symphony). NEWS: 5 min at :15 either net-
work or locally originated. FARM: M-F 30 min at 
5:30 ata. RELIGIOUS: 15 min M-SAT at 5:15 am 
and Sun 7-9 am. No air personalities. sports or talk 
programs. Reed 1/24/69. 

I. PERSONNEL 
Station Manager-Timothy R. Ives. 
Sales Manager-Robert McKinley. 

3. FACILITIES 
ERP 50,000 w.: 101.5 me. Stereo. 
Operating schedule: 6-1 am. CST. 
Antenna ht.: 460 ft. above average terrain. 
Partial simulcast operation. Operated separately 6-1 
am daily. For simulcast facilities see Ville. 

4. AGENCY COMMISSION 
15% nn time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WHIC listing for coded regulations. 
AM facilities: W.113C. 
Affiliated with American FM Network. 

TIME RATES 
No. 3 Eff 8/1/69-Ree'd 8/4/69. 

6. SPOT ANNOUNCEMENTS 
PER WE, -1 min 30 se 
EA: I wk 13 wk 52 wk I wit 13 wk 52 wk 

7 ti  3.00 2.75 2.30 2.40 2.05 1.70 
14 ti......._   2.90 2.65 2.20 2.30 2.00 1.00 
21 ti  2.80 2.55 2.10 2.20 1.95 1.50 
28 ti.... ........ 2.70 2.45 2.00 2.10 1.90 1.40 

7. PACKAGE PLANS 
10-SECOND SATURATION PACKAGE 

PER WK: I wk 13 wk 26 wk 
246 ti, (2 per hr)  85 80 75 
Maximum of 26 non-consecutive weeks within 1 year. 

8. PROGRAM TIME RATES 
PER WE, 5 MIN: 1 wk 13 wk 52 wk 
6 ti  3.50 3.00 2.50 

10. SPECIAL FEATURES 
1/2 HOUR MUSIC PROGRAMS 

PER WE: I mo 3 mo 12 mo 
7 Li  .20 200 180 
New Programs-Extra 1.00. 

DU FIMD 

WI OK 
1962 

NORMAL 
Media Code 4 214 0550 7.00 
McLean County Broadcasting, Inc., 1218 S. Main St.. 
Normal, III. 61761. Phone 309-967-9521. 

I. PERSONNEL 
President-John R. Livingston. 
Vice-tires. & Gen'l Mgr.-Robert L. Harris. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 
Illinois Radio Network. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1440 kc. Directional. 
Operating schedule: 5 am-1 am. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, la, Oa, 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14e, 15b. 
Basle Rates: 21b, 22s. 23b, 24b, 25a, 28a, 28c, 29a, 

30. 
Contracts: 40a, 41, 44b, 45, 46. 47e. 48, 49. 51a. 
Comb.: Cont. Discounts: 800, 601. 61a, 62d. 
Cancellation: 70b, 704, 71a, 72, 73e. 
Prod. Services: 80, 81, 82. 
Member: Illinois Radio Nets-ont. 

TIME RATES 
Eft Rec'd 7/24/67. 

AAA-Mon thru Sat 6-10 am, noon-1 pm & 3-7 pm. 
AA-Mon thru Sat 10 am-noon & 1-3 pm; Sun 8 
am-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

Ix 52e 104e 156x 260e 520x 1040x 
AAA 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
AA. 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
A .... 5.00 4.75 4.50 4.25 4.00 3.75 3.50 

7 PACKAGE PLANS 
I MIN PER WE: 6 II 12 ti 18 ti 24 ti 30 t1 
AAA   ..... _ 9.00 8.50 8.00 7.50 7.00 
AA   8.00 7.50 7.00 6.50 6.00 
A .............. 4.50 4.25 4.00 3.75 3.50 

30/20 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
Not combinable to earn frequency discounts, but may 
be cross-combined to earn numerical frequency. Mul-
tiProducts do not combine unless purchased on 1 
contract thru 1 agency. Not subject to retro-active 
discounts. 

8. PROGRAM TIME RATES 
AAA: lx 26e 52e 130e 260e 3120 
1/2 hr_____ 62.50 59.30 56.25 53.10 50.00 46.80 
1/4 hr  37.50 35.60 33.75 31.80 30.00 28.10 
10 min.  22.50 21.30 20.25 19.10 18.00 16.80 
5 min  15.00 14.25 13.50 12.75 12.00 11.25 
AA: 80% of AAA. A: 60% of AAA. 

10. SPECIAL FEATURES 
Farm Journal & Farm Hour-1-minute fixed spot 
rate. 

NBC 
1925 

BLOOMINGTON 

AVERY-IKNODEL, INC. 

0:11:11 
Subscriber to the NAB Radio Code 

Media Code 4 214 0605 9.00 

Bloomington Broadcasting Corp., 209 E. Washington 
St- Bloomington, Ill. 61701. Phone 309-829-1221. 
STATION'S PROGRAMMING DESCRIPTION 

WJBC: Programmed for adults and young adults. 
FARM: 5:30-6:30 am & 12:30-12:55 pm M-F. 
News: 5 min local at :25 and expanded local news 
at 7:30 am & 8:05 am, 12:15 pm & 6 pm. 3 man 
news staff and 2 mobile units. Network news 5 min 
at :55. TALK: open line programs 1-2:30 pm & 
5:30-6 pm M-F. 9-9:55 am Sat. MUSIC: current 
releases. RELIGIOUS: live 15 min program 5:15 am 
daily & Sun mornings 7 am-noon. SPORTS: high 
school and college basketball and football and live 
pro footbali and baseball. Contact Representative for 
further details. Itec'd 4/28/69. 

I. PERSONNEL 
Station Manager-Timnthy It loes. 
Sales Manager-John H. McDermott. 
Program Director-Donald Newberg. 

2. REPRESENTA1 IVES 
Avery-Knodel. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non-direct I onal. 
Operating schedule: 5:15-1 am. CST. 
Partial simulcast operation. Simulcast 5:15-6 am. 
For non.simulcast facilities see WBNQ (FM). 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
'Rate Protection: 15h. 
Basic Rates: 20b. 21b. 2Id, 28a, 295. 
Contracts: 40a, 41, 42d, 44a, 45, 46, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 62d. 
Cancellation: 70s. 70e. 71a, 72, 735, 73b. 
Prod. Services: 80. 82. 
FM facilities: WBNQ (FM). 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 24N Eff 12/31/68-Rec'd 12/28/68. 

AA-Mort thru Sat 6-9 am, 1-2:30 pm & 4-7 pm. 
A-Mon thru Sat sign-on-6 am, 9 am-1 pm & 2:30-
4 pm; Sun sign-on-7 pm. 
B-Mon thru Sun 7 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WE I ti 5 ti 10 tI 15 ti 20 61 30 ti 
PER YR: 52e 260e 5200 780x 1040x 1569e 
1 wit  11.50 11.00 10.70 10.55 10.30 10.00 
13 wk  11.25 10.70 10.15 9.90 9.55 8.75 
26 wk  11.00 10.30 9.25 8.40 8.05 7.25 
52 wk  10.70 9.25 8.40 7.60 6.90 6.20 

CLASS A 
1 wk  9.75 9.45 9.20 9.00 8.75 8.70 
13 wk_  9.65 9.20 8.80 8.45 8.25 7.45 
26 wk.  9.45 9.00 7.85 7.25 6.90 6.15 
52 wk.  9.20 7.85 7.25 6.55 5.95 5.30 

CLASS 13 
1 wk  5.10 4.95 4.85 4.80 4.70 4.60 
13 w1c.  5.05 4.85 4.60 4.45 4.30 3.90 
26 wk  4.95 4.70 4.15 3.80 3.65 3.25 
52 wk.  4.85 4.15 3.80 3.45 3.10 2.75 

30 SECONDS 
CLASS AA 

1 uk  10.15 9.70 9.45 9.25 9.05 8.75 
13 wk  10.00 9.45 8.90 8.65 8.30 7.50 
26 wk.....   9.70 9.05 7.85 7.15 6.80 6.00 
52 33k.  9.45 7.85 7.15 6.35 5.65 4.95 

CLASS A 
1 mk  8.45 8.10 7.85 7.70 7.60 7.35 
13 wit  8.35 7.85 7.50 7.25 0.00 0.25 
26 wk  8.10 7.60 6.60 6.05 5.75 5.05 
52 wk  7.85 6.60 6.05 5.40 4.85 4.40 

PER WE: I ti 
PER YR: 52e 
1 wk  4.45 
13 wk.  4.40 
26 4.25 
52 wk..-- 4.15 
10 sec (25 sods): 
Minimum 2.50. 

CLASS B 
5 tl 10 ti 15 ti 
260e 520x 780e 
4.25 4.15 4.05 
4.15 3.90 3.80 
3.95 3.55 3.15 
3.55 3.15 2.80 
50% of applicable 

20 ti 30 tl 
1040e 1560x 
3.95 3.85 
3.65 3.30 
3.05 2.65 
2.65 2.25 
1-min rate. 

7. PACKAGE PLANS 

SELL-A-THON PACKAGE 
Combination of spots and programs scheduled within 
9 day period or less. All spots and programs ROS 
at station's discretion. Includes 100 spots and 4 
hours of remote musical programming and interviews. 
Remote broadcasts may originate from sponsor's 
premises. Per package 770.00. 

8. PROGRAM TIME RATES 
5 min 10 min 

A -____-____ 14.50 20.00 
  7.25 10.00 

10. SPECIAL FEATURES 
News-Program rate plus 1.00. 

CAIRO 

1/4 hr 1/2 hr 
25.00 41.50 
12.50 20.75 

I hr 
65.00 
32.35 

Alexander County-Map Location E-11 

See 511135 consumer market map and data at begin-
ning of the State. 

WKRO 
1942 

Subscriber to the NAB Radio Code 
Media Code 4 214 0715 6.00 

Cairo Broadcasting Co., Box 311. Cairo, 111. 62914. 
Phone 618-734-1490. 

I. PERSONNEL 
Gen'l & Com'l Mgr.-Merrill C. Currier. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
250 w.: 1490 kc. Non-directionsi. 
Operating schedule: 6:00 a.m. to 10:00 p.m. week-
days; 7:00 a.m. to 10:00 p.m. Sundays. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s, 2b, In, 3b, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 101, lii, 121, 131, 14g, 150. 
Basic Rates: 205, 20b, 21e, 21b, 21d, 22b, 23a, 24b, 

25c. 26. 27. 28a. 29a. 29b. 
Contracts: 40a. 41, 44a, 44b, 45, 46, 47s, 48, 50. 

510. 51b, 51c. 
Comb.: Cont. Discounts: 60a, 60e, 60e, 60f, 601. 61a. 

61e, affo. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 

Rates effective June 16, 1958. 
Rates received June 16, 1958. 

O. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 ti. 26 ti. 52 ti. 104 ti. 156 ti. 312 U. 

1 hour__ 60.00 57.00 54.00 48.75 44.00 39.50 
1/2 hour__ 36.00 34.50 32.75 29.50 36.50 23.75 
1/4 hour__ 24.00 22.75 21.00 18.75 16.75 15.00 
5 minutes 12.00 11.50 10.75 9.50 8.00 7.00 

100 words.... 6.00 5.75 5.50 5.00 4.50 4.00 

CANTON 
Fulton County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WBYS 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 214 0770 1.00 
Fulton County Broadcasting Company, 1000 E. Linn 

St., Canton, III. 61520. Phone 309-647-1560. 

I. PERSONNEL 
General Manager-Charles E. Wright. 

3. FACILITIES 
250 w. days; 1560 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a. Is. 4a, 4d, 5, Ob, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 200, 22a, 22b, 23a, 24b. 25a, 26, 28b, 

29a. 
Contracts: 40e, 42a, 45, 46, 47e, 48. 
Comb.: Cont. Discounts: 60a. 60k, 61a, 61b, 62b. 
Cancellation: 70a. 70e. 71e, 73a. 

TIME RATES 
Rates effective December 1. 1963. (Card No. 8.) 

Card received November 22, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 

  6.00 5.00 130 ti........ ...... 4.80 
26 ti  5.70 4.75 156 ti. 4.50 
52 ti   5.40 4.50 260 ti. 4.20 
104 ti  5.10 4.25 312 U.._ 3.90 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 

1 ti  50.00 30.00 20.00 15.00 
26 ti  47.50 28.50 19.00 14.25 
52 ti  45.00 27.00 18.00 13.50 
104 ti   42.50 25.50 17.00 12.75 
130 ti  40.00 24.00 16.00 12.00 
150 ti  37.50 22.50 15.00 11.25 
260 ti  35.00 21.00 14.00 10.50 
312 tl  32.50 19.50 13.00 9.75 

30 sec 
4.00 
3.75 
3.50 
3.25 

5 min 
10.00 
9.59 
9.00 
8.50 
8.00 
7.50 
7.00 
6.50 

ILLINOIS 

CARBONDALE (1 AM; 1 FM) 
Jackson County-Man Location E -10 

See SRDS consumer market map and data at begin-
ning of the State. 

C 
WC IL 

1946 

RIAls 
Media Code 4 214 0825 3.00 
Radio Station WCIL, Drawer 801, 211 W. Stain Si., 

Carbondale, III. 62901. Phone 618-457-8114. 
STATION'S PROGRAMMING DESCRIPTION 

WCIL: Programmed for young adults and adults. 
NEWS: 15 min at 7:30 am & 5:15 pm, 60 min 
noon-1 pm, 5 min local news at :25, network news 
at :55, additional local and network sports news. 
FARM: programming 6-7 am includes grain and 
livestock market reports and university farm news. 
MUSIC: country and western 6-7 am, general popu-
lar music during remainder of day, emphasis shifted 
slightly to jazz and rock 3-5 pm for university and 
high school audience. SPORTS: carry high school, 
university and professional football, high school and 
university basketball. Ree'd 8/10/67. 

I. PERSONNEL 
Gen'l & Com'l Mgr.-Paul F. Mellor. 

2. REPRESENTATIVES 
Wire or call station collect. 

3. FACILITIES 
1.000 w. days; 1020 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast during Are 
operational hours. For non.simuleast facilities see 
WCIL-FM. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a. 44, 5. 6a, 7b, 8. 
Rate Protection! 10a. ils. 12a, 130. 14a. 15h. 
Basic Rates: 20b, 21b, 22a, 23a, 24b, 25a, 28a, 119a. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47e 48, 

51a. 
Comb.: Cont. Discounts: 60a, 60f, 61e, 62a, 624. 
Cancellation: 70a, 70e, 71s. 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Elf 1/1/67-Itee'd 12/1/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 80 see 

1 x  11.00 6.00 104 x  8.80 4.80 
13 x  10.45 5.70 260 x - 8.25 4.50 
26 x  9.90 5.40 520 x................. 7.70 4.20 
52 x  9.35 5.10 1000 x._.......- 7.00 4.00 

8. PROGRAM TIME RATES 
1/4 hr 10 min 1min 

1 x   90.00 25.00 15.00 
13 x  28.50 23.25 14.25 
26 x  _ 27.00 21.50 13.50 
52 x    25.50 20.00 12.75 
104 x   24.09 18.75 ...z.00 
260 x  22.50 17.50 11.25 
520 x  21.00 16.25 10.50 
1000 x  20.00 15.00 10.00 

WC I L-FM 
1968 

C 
Media Code 4 214 0826 1.00 
Paul Ir. McRoy, Drawer 801, 211 W. Main St., 

Carbondale. Ill. 62901. Phone 618-457-8114. 
I. PERSONNEL 
Mgr. & Sales Mgr.-Paul F. MeRoy. 
Program Director-Paul H. Malloy. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
ERP 28,000 w. (horiz.), 28,000 w. (vert.); 101.5 mc. 
Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna In.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WCIL. 

4, AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WCIL listing for coded regulations. 
Affiliated with American Contemporary Network. 

TIME RATES 

Rates are identical to WCIL. See that listing. 

CARMI (1 AM; 1 FM) 
White County-Map Location 

See SRDS consumer market map and data at begin-
ning of the State. 

WROY WROY-FM 
1948 1951 

Subscriber to the NAB Radio Code 
Media Code 4 214 0880 8.00 
Carml Broadcasting Co., Box 31, Cariai, 111. 62821. 
Phone 618-382-4161. 

I. PERSONNEL 
General Manager-Ken E. Hamilton, 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1.000 w. days; 1460 Itc. 
Operating schedule: 6:00 a.m. to local sunset. CST. 
FM FACILITIES 
ERP 11,200 w.; 97.3 mc. 
Operating schedule: same as AM. 
Antenna ht.-205 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Sa, 3d, 4a, 4d, 5, Ca. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20s, 21b, 214, 22a, 28b, 28e, 29s. 30. 
Contracts: 40c, 41. 44a, 45, 46, 51a. 

(This listing continued on next Page) 
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ILLINOIS 

C,armi-W R 0 Y, W R 0 Y-FM-Continued 
Comb.; Cont. Discounts: 60b. 601, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 90, 81. 82. 

TIME RATES 
Elf 7/1/67-Rec'd 9/5/67. 

A-Mon thru Sat 6:29-8:30 am, 11:29 am-1 pm á 
4-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
1 x 2fix I04x 208x 3I2x 

A   7.80 6.50 5.90 5.40 5.10 
5.60 4.90 4.40 4.10 3.90 

30 SECONDS 
A   6.10 4.80 4.40 4.20 3.90 

3.40 3.10 2.90 

8. PROGRAM TIME RATES 
1/2 HR: lx 26x 
A  47.30 40.30 
  34.10 29.00 

1/4 hr: 65% 10 min: 50% 

CARTHAGE 
Hancock County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

I04x 
35.50 
25.60 

208x 312x 
32.90 30.60 
23.70 22.00 
5 min: 40% 

WCAZ 
1921 

e 
Media Code 4 214 0935 0.00 
Superior Broadcasting Service. Inc.. 502 Wabash 

Ave., Carthage, Ill. 62321. Phone 217-357-3128. 

I. PERSONNEL 
Manager-Jerry Nutt, Jr. 

3. FACILITIES 
1.000 w. days: 990 he. Non-directional. 
Operating schedule: Sunrise-local sunset weekdays; 
7:30 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 5. la, 7b. 
Rate Protection: 10a, lia, 12a, 13a, 14e, 15b. 
Basic Rates: 20a, 22e. 24b, 25c, 28a, 290. 
Contracts: 40a. 45. 46, 47a, 51a. 
Comb.: Cont. Discounts: 60f, 62d. 
Cancellation: 710. 73a. 
Prod. Services: 81. 

TIME RATES 
Elf 3/1/64-Reed 1/27/64. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION-DRIVE TIME 
lx 13e 26x 52x I04x I56x 300x 

1 min 5.50 5.25 5.00 4.75 4.50 4.25 4.00 
30 see 3.95 3.75 3.55 3.35 3.15 2.95 2.75 
20 sec 2.50 2.50 2.40 2.30 2.20 2.10 2.00 

7. PACKAGE PLANS 
SPOT PACKAGES 

PER WK: 12 ti 18 ti 24 81 30 II 36 ti 50 ti 
1 min.__ ..... 48.00 70.20 9L20 111.00 129.60 -175.00 
30 sec  33.00 47.70 61.20 78.50 84.60 112.50 
20 sec_ 24.00 34.20 43.20 51.00 57.60 75.00 

B. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 t  23.00 16.50 11.50 9.50 8.00 

DISCOUNTS 
Ill- 5% 52x-12-1/2% 1561-20%, 
26x-10% 104x-15% 260x-25% 

CASEY 
Clark County-Map Location G-7 

See SIMS consumer market map and data at begin-
ning of the State. 

WKZI 
1963 

• 
Subscriber to the NAB Radie Code 

Media Code 4 214 0990 5.00 
Ford F. M., Inc., Box 428, 409 N. Central, Casey, 

III. 62420. Phone 217-932-4051. 

STATION'S PROGRAMMING DESCRIPTION 
WICZI: Programmed for country and western music 
audience. 
MUSIC 90%: currently popular country songs and 
country standards featuring country greats. Country 
gospel on Sun mornings. 1 mobile unit. Personalities 
available for remote broadcasts. NEWS: local and 
IIP wire news 5%. Farm news and senator reports 
5%. Reed 1/31/68. 

I. PERSONNEL 
President-Paul Dean Ford. 
Commercial Manager-R. B.. Haddon. 

S. FACILITIES 
250 W. days; 800 kg. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 4a, 5, 6e. 7a. 
Rate Protection; 10a, 11e. 125. 13a, 14e. 15b. 
Basic Rates; 20a, 21a, 22a, 235. 24b, 25a, 28e. 295, 

32b, 33d. 
Contracts: 40a, 425. 44a, 47a, 515. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with RUS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 11/1/63-Reed 3/4/64. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti. 
13 ti... 3.75 156 
26 3.50 365 

2.75 
2.50 
2.00 

PLANS 7. PACKAGE 
30-SECOND PACKAGE RATES 

(Must be used in 7 days) 
ea tot 

15 2.50 37.50 
25 ti  2.25 56.25 
50 ti....._. 2.00 100.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  50.00 30.00 17.00 14.00 7.50 
DISCOUNTS 

13x-7% 52x-20% 156x-40% 
26x-13% 104x-30% 260x-42% 

CENTRALIA (1 AM; 1 FM) 
Clinton County-Map Location E-9 
Marlon County-Map Location E-9 

See SRDS consumer market map and data at begin 
ning of the State. 

WILY 
1946 

WILY-FM 
1964 

Media Code 4 214 1045 7.00 

Prairieland Broadcasters, Inc., 326 E. Broadway, 
Centralia, III, 62801. Phone 618-532-1885. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Samuel A. Hassan. 
Operations Manager-Dan Parker. 
Chief Engineer-Jerry Hardin. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
1.000 w. days; 1210 he. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 
FM FACILITIES 
ERP 1,470 w.: 95.3 mc. 
Operating schedule: 6 am-10:00 pm. CST. 
Antenna ht.: 225 ft. shove average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 44. 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20e. 21a, 22a, 23a, 24b, 24e, 25a, 29a. 
Contracts: 40a. 44a, 44b, 45, 46. 47a, 48. 51e. 
Comb.: Cont. Discounts: 60b. 004. 60f, 61a. 624. 
Cancellation: 70a. 70e. 71b, 735, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 2 Eft 2/1/68-Reed 4/29/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

I x  5.00 4.50 260 x  3.75 3.25 
26 x  4.75 4.25 365 x  3.50 3.00 
52 x  4.50 4.00 520 x  3.25 2.75 
104 x  4.25 3.75 780 x  3.00 2.50 
156 r.............. 4.00 3.50 
10 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 ti SO ti 50 ti 
1 min  4.50 4.25 4.00 3.50 3.00 
30 sec  4.00 3.75 3.50 3.00 2.50 

8. PROGRAM TIME RATES 
lx 13x 261 52x I04x 260e 3655 

1 hr--------... 45.00 40.00 35.00 30.00 25.00 20.00 15.00 
1/2 hr........ 30.00 25.00 20.00 18.00 15.00 12.50 10.00 
1/4 hr  20.00 17.50 15.00 12.50 10.00 8.00 7.00 
10 min...-  15.00 13.50 12.00 10.50 8.00 7.00 6.00 
5 min  8.00 7.50 7.00 6.50 6.00 5.50 5.00 

10. SPECIAL FEATURES 
1-MINUTE HOTLINE 

(7:30 & 10:30 am) 
13 week minimum. 
5 +  5 1 ti 

CHAMPAIGN-URBANA 
(2 AM; 3 FM) 
(Champaign County-Map Location F-6 

See SRDS consumer market map and data at been-
sting of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide cou,1 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of Individual station coverage, audience delivered, etc. 
within the area. 

WCCR 
(formerly W KID) 

1948 
URBANA 

e 
Subscriber to the NAB Radio Code 

Media Code 4 214 1075 4.00 

Stewart Electronics. 1580 Philo Rd., Urbana, Ill. 
61801. Phone 217-367-5431. 
STATION'S PROGRAMMING DESCRIPTION 

WCCR: Programmed as 100% news from sign-on-
8:30 am & 4:30-5:30 pm daily. All other operations 
100% modern country music with 4 personalities. Sat 
am, ethnic type folk music, gospel singing and in-
strumentals appealing to negro population. Gospel 
and religious. Sun am. 4 mobile units and sports 
director for news department. Contact Representative 
for further details. Rec'd 5/26/69. 

I. PERSONNEL 
Owner-Frank Stewart. 
Mgr. & Sales Dir.-Robert F. kieskill. 

2. REPRESENTATIVES 
New York, Chicago-Adam Young Radio, Inc. 

3. FACILITIES 
250 w. days; 1580 ice. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; 10th following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a, 4d, 5, 6a. 7a. 
Rate Protection: 10a. lia. 1214 13a. 145, 15a, 15b. 
Basic Rates: 20a, 21e. 21b, 21e, 21d, 22b, 23a, 24b, 

24e. 28b, 28e, 29a. 30. 
Contracts: 40a, 41, 42d, 44a, 45, 46, 47a. 48, 51b. 
Comb.; Cont. Discounts: 60a. 604, 60e, 60f, 80h, 601. 

61a. 
Cancellation: 706. 70e, 71e. 72. 73a, 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff Reed 5/5/69. 

6. SPOT ANNOUNCEMENTS 
I min 30/20 10/8 

Open   9.10 7.28 4.55 
7. PACKAGS PLANS 

IITA-MUST BE USED IN 7 DAYS 
PLAN 6 12 18 24 50 36 50 
1 min.  8.40 7.55 7.15 6.70 6.30 5.90 5.00 
30/20 sec  6.70 6.00 5.75 5.40 5.10 4.70 4.00 
8/10 4.20 3.75 3.55 3.35 3.15 2.95 2.50 

8. PROGRAM TIME RATES 
PER YR: lx 52x 1565 260x 3I2x 520x 
5 min  11.90 11.20 10.50 9.80 9.10 8.40 

YEARLY DISCOUNTS 
13 wk-10% 26 wk-15% 52 wk-20% 

10. SPECIAL FEATURES 
Chicago White Sox Baseball-1-min participation 
12.00. 

WDWS 
1937 

CHAMPAIGN 

CBS Radio Network 
e 1:11X1 

Subscriber to the NAB Radio Code 
Media Code 4 214 1100 0.00 

Champaign News-Gazette, Inc.. 48 Main St., Cham-
paign, Ill. 61820. Phone 217-356-1855. 

I. PERSONNEL 
Station Manager-Larry Stewart. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest-Busby, Finch and Woods, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1400 he. 
Operating schedule: 5-12:15 am weekdays; 7-12:15 
am Sun. CST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a. 4d, 5, la. 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basle Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28a, 29a, 
Contracts: 40a, 45, 46, 475. 
Comb.; Cont. Discounts: 60e, 60k, 6114 61b, 61e, 62b, 

62e, 
Cancellation: 700. 70e, 71a, 730. 

TIME RATES 
Eff 10/1/68-Reed 8/30/68. 

AA-Mon Chau Fri 6:30 am- 9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6 ti 12 ti 18 ti 24 81 36 ti 
1 min  15.40 14.30 13.20 12.10 11.00 9.90 
20/30 sec    13.10 12.15 11.25 10.50 9.35 8.40 
ID's   0.25 8.60 7.90 7.25 6.60 5.95 

CLASS A 
I min  13.20 12.10 11.00 
20/30 sec  11.25 10.30 0.35 

  7.90 7.25 6.60 
8. PROGRAM TIME RATES 

lx 13x 260 
1/4   40.70 39.60 38.50 
5 min  20.90 20.35 19.80 

9.90 8.80 7.70 
8.40 7.50 6.75 
5.95 5.30 4.60 

52x I56x 260x 
37.40 36.30 35.20 
19.25 18.70 18.15 

WD W S-FM 
1946 

CHAMPAIGN 

Subscriber to the NAB Radio Cede 
Media Code 4 214 1155 4.00 
Champaign News Gazette, Inc., 48 Main St., Cham-

paign. Ill. 61820. Phone 217-356-1855. 
I. PERSONNEL 
President-Maralen S. Chinlgo. 
Station Manager-Larry Stewart. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
ERP 27.000 w.; 97.5 mc. 
Operating schedule: 9 am-midnight Mon thru Sun. 
CST. 
Antenna ht.: 424 ft. above average terrain, 

4. AGENCY COMMISSION 
15/0 time ore: parable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 400. 
Cnacellation: 70e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/65-Iteed 4/10/67. 
6. SPOT ANNOUNCEMENTS 

ix 130 26x 104x 312x 
1 min  8.00 7.60 7.20 6.40 5.60 
20 sec  5.20 4.80 4.56 3.81 3.50 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I04x 2080 812x 

1 hr.........- 40.00 38.00 36.00 34.00 32.00 30.00 28.00 
1/2 hr..._... 24.00 23.00 22.00 21.00 20.00 19.00 18.00 
1/4 hr  14.50 14.00 13.50 13,00 12.50 12.00 11.50 
5 min  10.00 9.75 9.50 9.25 9.00 8.75 8.50 

C 
WLRW (FM) 

1962 

CHAMPAIGN 

RIAls on FIMB 

Media Code 4 214 1265 1.00 
Frank Stewart, 2424 W. Skyline Dr., Champaign, El. 

61820. Phone 217-352-4141. 

STATION'S PROGRAMMING DESCRIPTION 
WLRW (FM): Programmed for adults and young 
adults, 
5 personalities emcee entire operation, 24 hours a day. 
NEWS: hourly on hour from network. MUSIC: 12M-
5 am, middle-of-the-road and phone requests. 5-7 am, 
country and western, 7 am-6 pm, middle-of-the-road 
and standards with current hits. 6-7 pm, light classic, 
romantic. 7-8 pm, novelty music from period of 1890-
1920. 8-11 pm, middle-of-the-road music. 11-12M talk 
phone in. COMMERCIAL POLICY: two 1 minute 
announcements in each 15 minute segment. Contact 
Representative for further details. Rec'd 1/22/69. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Frank Stewart. 
Operations Manager-Jack Dawkins. 
Sales Manager-John Sullivan. 

2. REPRESENTATIVES 

Gert Banchez and Associates. 

3. FACILITIES 
ERP 42,500 w.: 94.5 me. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 401 ft. above average terrain. 

4. AGENCY COMMISSION 

15% on time. Billed 1st, payable by 10th. 

5. GENERAL ADVERTISING See coded regifations 

General: 2a, 3b, 40, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a. 14e. 
Basic Rates: 20b, 2214, 2.3a. 25a, 28a. 28e, 29a. 
Contracts: 40a, 42a, 41a, 46, 470, 48, 
Prod. Servtces: 82. 
Affiliated with American Information Network. 

TIME RATES 

No. 5 Eft 3/1/68-Ree'd 3/18/68. 

6. SPOT ANNOUNCEMENTS 
100x 10600 ' 

1 min.  10.00 9.50 
30 sec: 80% of 1-min. 

7. PACKAGE PLANS 

PER WK: 10 tl 15 81 20 tl 25 ti 
1 min ....... ................. 9.00 8.50 8.00 7.50 
Fixed position, extra 20%. 

WPGU (FM) 
1967 

URBANA 

Subscriber to the NAB Radio Cede 

Media Code 4 214 1320 4.00 

Mini Publishing Co., Weston Hall, Champaign, Ill. 
61820. Phone 217-333-2016. 

STATION'S PROGRAMMING DESCRIPTION 
WPGII (FM): Programmed for young adults, college 
students and teens. 
IUSIC: noon-10 pm, rock, progressive rock, current 

hits, general popular music. Son -Thora 10:30 pm-1 
am classical. 24 hour operation on weekends, rock, 
progressive rock, current hlts, general popular music, 
folk, jazz. Occasional remote hops on weekends. Tele-
phone requests 6-7 pm daily. NEWS: campus, local, 
state 5 min newscasts at noon, 3 pm, 6 pm & 1 am. 
National and international news on half hour from 
network. Ralf hour news summary at 10 pm. SPORTS: 
live play-by-play college football, basketball, hockey, 
baseball home and away. 5 min sportscasts nt 5 pm 
& 10:10 pm. Contact Representative for further de-
tails. Reed 7/2/69. 

I. PERSONNEL 
Station Manager-Phil Overmyer. 
Assistant Station Manager-Robert Kresek. 
Commercial Manager-George Kwain, 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
Ell? 3,000 w.; 107.1 me. 
Operating schedule: Noon-1 am. CST. 
Antenna let.: 190 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 4e, 4d, 5, la, 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13e, 14a. 
Basic Rates: 20a, 21a, 22a, 23s. 24b, 25a. 27, 28a. 

29a, 30, 
Contracts: 40a, 445, 45, 47a, 48. 
Comb.: Cont. Discounts: 60c, 60f, 601, 61a. 
Cancellation: 700, 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Station also simulcasts to University of Illinois 
campus on closed circuit at 640 Ice. AM. 
Affiliated with American Entertainment Network. 

TIME RATES 

Eff 7/1/69-Reed 5/26/69. 

(This listing continued on next page) 
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Champaign-Urbana-W P G U (FM)-Cont'd 
6. SPOT ANNOUNCEMENTS 

lx 26x 104x 260x 5000 
1 ......... 3.25 3.05 2.85 2.65 2.45 
30 sec. ........_..,2.15 2.05 1.95 1.85 1.75 

1.30 1.25 1.20 1.15 

7. PACKAGE PLANS 
WEEKLY IMPACT-ROS 

1 min-- -30 see-
10 tl 20 ti 30 ti 10 ti 20 ti 80 ti 

Per wk.._ 30.00 51.00 68.00 20.00 34.50 47.00 
Not combinable with spots to earn freauency dis-
counts. 

8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 mln 5 mln 
1 x .....22.50 13.50 8.50 6.00 4.00 
26 x  21.50 13.00 8.00 5.75 3.75 
104 x 20.50 12.50 7.50 5.50 3.50 
260 ......   19.50 12.00 7.00 5.25 3.25 
500 18.50 11.50 6.50 5.00 3.00 

10. SPECIAL FEATURES 

News Headlines on the half-hour - 70% of 5-min. 
2 minutes include 30-second spot. 
All newscasts and sportscasts include open and close. 

CHARLESTON (1 AM; 1 FM) 
Coles County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WEIC 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 214 1375 8.00 

Community Communications Associates, Inc., Box 168, 
Charleston. Ill. 61920. Phone 217-345-2149. 
Other Office: Hwy. 316, Charleston, Ill. 61920. 

I. PERSONNEL 
President-John F. Hurlbut. 
Mgr. Sr Sales Mgr.-Thomas N. Ehlke. 

2. REPRESENTATIVES 

Vic Plano Associates, Inc. 

3. FACILITIES 

1.000 w. days; 1270 ire. Directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6 am-local 
sunset. For non-simulcast facilities see WEIC-FM. 

4. AGENCY COMMISSION 

15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35. 4a, 5, Ga, 7b, 8. 
Rate Protection: 10e. 11e, 12e. 13e. 14e, 15a. 
Basle Bates: 20a, 22a, 23a, 2413. 28a, 29a. 
Contracts: 40a, 41. 44a, 46, 47a. 
Comb.; Cont. Discounts: 60f, 601, 61b, 62d. 
Cancellation: 70a, 70e. 71a, 72. 
Prod. Services: 81, 82. 
Affiliated with MSS and KBS. 

TIME RATES 

Elf 1/1/68-Rec'd 1/5/68. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: in 
1 min    5.00 
30 sec  3.50 
10 sec  2.50 

10 ti 
4.60 
3.25 
2.30 

20 ti 
4.20 
3.00 
2.10 

80 ti 
3.80 
2.75 
1.90 

8. PROGRAM TIME RATES 

PER WK, EA: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti  50.00 25.00 18.00 14.00 8.00 
3 ti  45.00 22.50 16.50 13.00 7.50 
5 ti  40.00 22.50 15.00 12.00 7.00 
6 ti  40.00 22.50 13.50 11.00 6.50 

(D) 

WEIC-FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 214 1376 6.00 
Community Communications Associates, Inc., Box 168, 

Charleston, Ill. 61920. Phone 217-345-2149. 

I. PERSONNEL 

President-John F. Hurlbut. 
Mgr. & Sales Mgr.-Thomas N. Ehlke. 

2. REPRESENTATIVES 

Vic Plano Associates, Inc. 

3. FACILITIES 

ERP 2.220 w.; 92.1 me. 
Operating schedule: 6 am-11:30 pm. CST. 
Antenna ht.: 189 ft, above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-11:30 pm. For simulcast facilities see WEIC. 

4. AGENCY COMMISSION 

15/0 time only; 10th of following month. 

September 1, 1969 

5. GENERAL ADVERTISING See coded regulation 

See WEIC listing for coded regulations. 
Affiliated with MSS. 

TIME RATES 

60% of AM rates. 

CHESTER 
Randolph County-Map Location D-10 

See SRDS consumer market map and data at begin-
ning of the State. 

KSGM 
1947 

Media Code 4 214 1485 5.00 
Dense Enterprises, Inc., Box 428, Ste. Genevieve. 
Mo. 63670. Phone 314-883-2980. 

I. PERSONNEL 
General Manager-Elmer L. Dome. 
Program Director-Art Schwent. 

3. FACILITIES 
1,000 w. days; 500 w. nights; 980 he. 
Directional-night only. 

Operating schedule: 6:00 am-10:00 pm weekdays; 
7:00 am-10:00 pm Sun. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4a, 4c, 5, 6a, 7b, 8. 
Bate Protection: 10b, 1113; 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 215. 24a, 29b, 25a, 26. 

28a, 29a. 
Contracts: 40a. 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61b, 61e. 62b, 62e. 
Cancellation Tea, 70e. 715, 735. 
Affiliated with MSS Radio Network. 

TIME RATES 

Bates effective November 1, 1952. 
Rates received November 5, 1952. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti  5.20 4.20 104 tl  4.15 3.50 
13 ti  4.90 4.10 156 ti  3.90 3.15 
26 ti  4.70 3.95 260 ti  3.60 2.95 
52 ti  4.40 3.70 312 ti  3.35 2.65 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti  50.00 26.00 11.00 
13 ti  47.50 25.00 10.50 
26 ti  45.00 24.00 10.00 
52 ti  42.50 • 23.00 9.50 
104 ti  40.00 22.00 0.00 
156 ti  37.50 21.00 8.50 
260 tl  35.00 19.00 8.00 
312 ti  32.50 17.00 7.50 

CHICAGO (and) 
CHICAGO URBAN AREA 
STATIONS IN CHICAGO: 
WAIT WGRT 
WBBM, WBBM-FM WIND 
WCFL WLID, W.I1D-FM 
WCRW WKFM (FM) 
WDHE (FM) WLS. WLS-FM 
WEBH (FM) WMAQ, WMAQ-FM 
WEDC WNIB (FM) 
WEFM (FM) WNUS, WNUS-FM 
WFMF (FM) WSBC 
WFMT (FM) WSDM (FM) 
WON WXRT (FM) 

STATIONS IN CHICAGO URBAN AREA: 
Chleago Urban Ares stations are listed (unless other-
wise indicated) immediately following the listings for 
Chicago stations. 
WBEE, Harvey. Ill. WMPP, Chicago Heights, 
WCGO. Chicago Heights, Ill. 

Ill. W NMP, Evanston, III. 
WEAW. WEAW-FM. WOPA, Oak Park. Ill. 

Evanston, III. WRSV (FM). Skokie 
WEEF, WEEF-FM, WTAQ, La Gregg.. III. 

Highland Park. Ill. WTAS (FM), Crete, Ill. 
WEX1 (FM). Arlington WVON, Chem, Ill. 

Heights, III. .WWCA, Gary. Ind. 
WGLD (FM), Oak Park. WXFM (FM), Elmwood 

III. Park, Ill. 
°W.I0B, Hammond, Ind. WYCA (FM), Hammond 
WLNR (FM), Lansing Ind. 
•WLTII, Gary, Ind. 

() See listing under elty of hincan. 

STATIONS IN CHICAGO 
(13 AM; 13 FM) 
Cook County-Map Location G1-3 

See SRDS consumer market map and data at begin-
ning of the State. 

Banal 
I 

l'.11111 
1111111 

WAIT 
1941 

MAJOR MARKET 

RADIO, INC. 

C 
Media Code 4 214 1595 1.00 

WAIT. 679 N. Michigan Ave., Chicago, 111. 60611. 
Phone 312-944-6100. 

Send only copy, transcriptions and instructions, air-
mail/special delivery to: WAIT Radio. 869 Church 
ltd., Ehnhurst. Ill. 60126. 

ILLINOIS 
I. PERSONNEL 
Executive Director-Maurice Rosenfield. 
General Manager-Frederick G. Harm. 

General Sales Manager-Charles B. Bishop. 

2. REPRESENTATIVES 
Major Market Radio, Inc. 

3. FACILITIES 
5.000 w. days: 820 kc. Non-directional. 
Operating schedule: Sunrise Chicago-sunset Grape-
vine, Tex. CST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 

General: 2a, 3a, 3d, 4a, 4d, 5, 6a, lb. 8. 

Rate Protection: le, 12b, 14b, 16. 
Basic Rates: 21a, 21b, 22a, 221). 23a, 24e. 27, ea. 

Contracts: 40a, 41, 46, 47b. 
Comb.; Cont. Discounts: 60f, 62b. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 

Prod. Services: 80, 81, 82. 
Spots missed due to into arrival, commercial mratia. 
will be billed as ordered. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 Elf 6/1/67-Reed 5/3/67. 
Rev. Rec'd 1/30/68. 

Drive Time-Mon thru Sat 6-10 am: 
3-7 pm. 

6. SPOT ANNOUNCEMENTS 

1 MLKUTE 
PER WK: I ti 601 12 ti 
Drive ..... 70 65 60 
Other Times  65 60 55 

30 sec or less: 80% of 1-min. 

Mon tht Fri 

18 ti 
57 
53 

24 ti 30 ti 
64 51 
50 47 

7. PACKAGE PLANS 

20 1-min spots, per wk  1000.00 
8 AM and PM Drive Times and 12 all other times 
Mon thru Sun. 

10. SPECIAL FEATURES 
Drive Time Traffic Reports and Five Minute News-
breaks-1-1/2x applicable 1-min. 

(Chicago continued on next page) 

try a little tenderness... it works! 

#1 in adult women 18+, 10 AM to 3 PM, Mon.-Fri. ARB Total and Metro Areas, April/May 1969 survey, avg. 1/4 -hr. audiences. 

wait 820 radio 
Data used is subject to the limitations on accuracy inherent 

Represented nationally by Major Market Radio, Inc. in the method of survey and should be considered estimates. 

Spot Radio Stations 291 



Th: yur. eelle7 

.; • 

ILLINOIS 

• 

Chicago-Continued 

WBBM 
1923 

CBS Owned 

Represented by CBS RADIO 
SPOT SALES 

News - Information 
RAB 

Subscriber to the NAB Radio Code 
Media Code 4 214 1650 4.00 

eus owned; operated by CBS Radio Division. 
Business Office and Studio-630 N. McClurg Court, 

Chicago, Ill. 60611. Phone 312-944-6000. 
Address all programs and advertising copy to: 
Continuity Editor. WBBM Radio 630 N. McClurg 

Court. Chicago. III. 60611. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Wm. C. O'Donnell. 
General Sales Manager-John Lauer, 
National Sales Manager-Hal Fredericks. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
50.000 w.; 780 Ire. Noes-directional Clear channel. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb, 2a, 3e. 1a. 44, 5, tit% 7b. 8. 
Rate Protection: 10e, 11c, 12c, 13c, 14e. 
Basic Rates: 20e. 21b, 21e, 21d, 22e. 22b, 24b, 240. 

25a, 27, 28e, 29a. 
Contracts: 40b, 41. 44b, 45, 46. 48, 51b. 
Comb.; Cont. Discounts: 601, 601, 61b, 624. 
Cancellation: 79e. 70e. 71e, 72, 73b, 
Prod. Services: 80, 81, 82. 
Advertisers are entitled to continue the Times Per 
Year discount earned in previous contract year only 
with a commitment that • similar number of spots 
will be used during the new contract year. 
Application of earned rate at end of contract: If the 
period at end of the contract is 6 days or less, adver-
tisers earning times per week rates will be charged 
for facilities, announcements, and/or participations 
covered by such contracts at the rate earned during 
the 7 day period immediately preceding. 
Programs and announcements may be combined to 
earn lower rates. 
Except as indicated all rates quoted are dollar cost 
per unit. 
Affiliated with CBS Radio Network. 

TIME RATES 
No, 33 Eff 9/1/68-Rec'd 8/5/68. 

AM Drive-Mon thru Fri 0-10 am. 
PM Drive-Mon thru Fri 3-7 pm. 
Weekday-Mon thru Fri 10 am-3 pm. 
Weekend-Sat & San 6 am-7 pm. 
Nighttime-Dally 7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
AM DRIVE 

Per wk 
PER YR: 1 tl 6 ti 12 ti 24+ 
1 2---.__. 175 150 125 125 
'52 y  125 120 115 115 
156 Y  120 110 105 105 
812+   110 105 100 100 

PM DRIVE 
1 a  145 130 110 110 
52 2..._   120 110 100 100 
156 :-...-...._.-.....___.-_._ 110 100 95 95 
312+   . 105 95 90 90 

WEEKDAY & WEEKEND 
1 x...  110 95 80 
52 a  90 80 75 

I'T& ' - - 158 2.- . 80 75 70 
312+ ___._.-----..-. 75 70 65 

75 
70 
65 
60 

NIGHTTIME 
Per wk 

PER YR: I ti 6 ti 12 ti 24+ 
50 45 40 
45 40 35 
40 35 30 

312+ 40 35 30 25 
30/20 SECONDS 
AM DRIVE 

1 x_...   150 
  100 

156 x   95 

PM DRIVE 
1 125 110 
52 x_. 95 90 
156 90 85 
312+  -.._ 85 80 

WEEKDAY & WEEKEND 
 . 90 80 

551    70 65 
154 x___  65 60 
312+ --- 

IiklifaiLE60 55 

1 a.- 50 
52  ... 45 
158 a. 40 
312+   35 
10 sec: 50% of applicable 1-min. 
Fixed position, extra 20%. 

7. PACKAGE PLANS 
WEEKEND PLAN 

I min 30 see 
10 spota Fri 7 pm-Sun midnight- . 600 500 

MAXIMUM IMPACT PLANS 
12 Plan-2 AM Drive, 2 PM Drive, 4 Weekday or 
Weekends, 4 Nighttime. 
18 Plan-3 AM Drive, 3 PM Drive, 5 Weekday or 
Weekend. 7 Nighttime. 
24 Plan-4 AM Drive, 4 PM Drive, 6 Weekday or 
Weekend, 10 Nighttime. 

1 MINUTE 
Ix 52x 156x 312+ 

12 Plan.. _ ...... 900 850 800 750 
18 Plan.....-________-____ 1170 1080 1005 965 
24 Plan_   1350 1240 1180 1110 

30/20 SECONDS 
12 Plan_ 750 700 650 600 
18 Plan_  955 880 805 770 
24 Plan-. 1080 1000 950 870 

10 SECONDS 
12 Plan... ............ ______. 550 500 450 420 
18 Plan....... ............. ________ 765 710 645 580 
24 Plan..,,._.._....,  855 800 750 670 
Selected substitutions and/or additional spots may be 
had at applicable unit price. If so, at least 50% 
must be scheduled within 3 or more different time 
classes. No more than 1/3 may be in any 1 time 
class. 

10. SPECIAL FEATURES 
Time Signals-12 wds live or 6 sec trans, fiat each 
30.00. 
Time Mention Packages-5 wds ROS daily 5:30 am-
11:30 pm, 100 ti per ask 950.00. 

125 
95 
90 
85 

45 
40 
35 
30 

105 105 
90 90 
85 85 
80 80 

100 100 
85 85 
80 80 
75 75 

65 60 
60 55 
55 50 
50 45 

40 35 
35 30 
30 25 
25 20 

All rates may combine for discounts except Time 
Mention Packages. 

C 
WBBM-FM 

1941 

131F m 
CBS Owned 

Subscriber to the NAB Radio Cede 

Media Code 4 214 1705 6.00 
CBS-FM Broadcasting, a service of CBS Radio, a 

division of Columbia Broadcasting System, Inc.. 
630 N. McClurg Court. Chicago, Ill. 60611. Phone 
312-944-6000. 

Address all programs and advertising copy to: 
Continuity Editor, WBBM Radio, 630 N. McClurg 

Court, Chicago, Ill. 60811. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Wm. C. O'Donnell. 
General Sales Manager-John Lauer. 
National Sales Manager-Hal Fredericks. 

2. REPRESENTATIVES 
CBS/FM National Sales: See Reps. & 5/0 pages. 

3. FACILITIES 
ERS' 10.500 w.: 96.3 mc. 
Operating schedule: 6-2 am daily. CST. 
Antenna ht.; 560 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded reputations 
General: lb, 2e, 3e, 4a, 4d, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 24a, 24c, 31. 
Contracts: 40b, 41. 
Comb.; Cont. Discounts 60e, 601. 62d. 
Cancellation: 73e. 
AU rates quoted are dollar cost per unit. 
Member: CBS/FM Broadcasting. 

TIME RATES 
No. 5 Elf 6/1/69-Rec'd 5/14/69. 

AA-Mon thru Fri 6 pm-midnight; Bat & Sun noon-
midnight. 
A-Mon Ulm Fri 6 am-6 pm; Fri & Sat midnight-
2 am; Sat & Sun 6 am-noon, 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 6 ti 12 ti 24 ti 
AA   30 28 24 20 
A   20 18 16 14 

30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
20 sec: 60% of 1-min. 

7. PACKAGE PLANS 
MAXIMUM IMPACT PLAN 

12 Plan. (IAA. 6A 200 24 Plan, 12AA. 12A......340 
CONSECUTIVE WEEK DISCOUNT 

13 wk-5% 26 wk-10% 52 wit-1596 

WBEE 
HARVEY 

City of license, Harvey, Ill. 
Business Office-Lincoln Tower, 75 E. Wacker Drive, 
Chicago 37, Ill. Phone 312-726-6842. 

See listing under Chicago Urban Area, Ill. 

WCFL 
1926 

»maim METRO RADIO SALES 
Subscriber to the NAB Radio Code 

Media Code 4 214 1760 1.00 
Chicago Federation of Labor, Industrial Union Coun-

cil. Marina City Commercial Bldg., 300 N. State 
Bt.. Chicago, Ill. 60610. Phone 312-222-1000. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William A. Lee. 
Station Manager-Lew M. Witz. 
Program Director-Joel Sebastian. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
50.000 w.; 1000 kc. Directional-separate patterns 
day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time and annowi. only; payable when rendered 

5. GENERAL ADVERTISING See coded resulations 
General: 2a, 3a. 4e, 4d, 5, 8. 
Rate Protection: (•) 
Basic Rates: 20e, 23e, 25e. 
Contracts: 40e, 42e, 45, 46, 48. 
Comb.: Cont. Discounts: 60e 
Cancellation: 73a. 

'RATE PROTECTION 
Rates quoted herein are guaranteed for a period of 
13 weeks from the effective date of any increase in 
these rates, provided that advertising equalling a 
weekly expenditure of 100.00 Ls actually running at 
the time of effective date of increase. and providing 
that these broadcasts continue without interruption 
during rate proterticn period. 
Affiliated with MRS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. E Elf 4/1/69-Rec'd 3/27/89. 

AA-Mon thru Fri 6-10 am. 
A-Mon thru Fri 3-10 pm; Sat 6 am-10 pm. 
B-Hoes thru Sat 5:30-6 am 8c 10 pm-1 am; Mon 
lieu Fri 10 am-3 pm; Sun 6 am-midnight. 
C-Tues thru Sun 1-5:30 am. 

Spot Radio Stations 

6. SPOT ANNOUNCEMENTS 
AA: i min 20/30 10 see 
Specified hour or day._ 150 120 75 

PER WE, ROTATING MON-FRI: 
1 ti  140 112 70 

130 104 65 
A: 
Specified hour or day--------

PER WE. ROTATING MON-BAT: 
1 ti  
6 ti (1 per day)..-   
12 ti (2 per clay)-  

110 88 55 

100 
95 
90 
80 
70 

80 50 
76 48 
72 45 
64 40 
56 35 

B: 
Specified hour or day______ -.- 75 60 38 
PER WE. ANY 6 DAYS ROTATING: 
1 ti  65 52 33 
6 ti (1 per day)...............,...._ 60 48 30 
12 ti (2 per day) ....... .... _..-... 55 44 28 
18 ti (3 per day) .......... .... 50 40 25 
24 ti (4 per day)  45 36 23 
30 ti (5 per day)  40 32 20 
C: 

15 12 8 

10. SPECIAL FEATURES 

NEWSCASTS 
(5-minutes at :30 & :60) 

PER WK: AA A B 
1 168 120 85 18 
5+ __ 156 102 75 18 
All regularly echeduled newscasts daily in AA, A 
and B time will combine to earn frequency with 
regularly scheduled spots. 

FREQUENCY COMBINATION 
Minutes, newscasts. 20/30 second and ID's may com-
bine to earn weekly frequency discount. 

FREQUENCY DISCOUNT 
52 consecutive wks-10%. 
Discounts Untied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discounts indicated. 

WCRW 
1926 

Subscriber to the NAB Radio Code 
Media Code 4 214 1815 3.00 

WCRW, Inc., Embassy Hotel, 2758 Pine Grove Ave., 
Chicago, III. 60614. Phone 312-327-6860, 

STATION'S PROGRAMMING DESCRIPTION 

WCRW: Programmed for Spanish and German speak-
ing ethnic groups. 
Heavy emphasis on local community affairs. Sport-
ing events include soccer, local and foreign via de-
layed broadcasting. MUSIC: general popular. Span-
ish daily 11 am-2 pm and 5-6 pm Sat and Sun 6-7 
pm. German M-F 6-7 pm. Rec'd 10/30/68. 

I. PERSONNEL 
Pres. & Treas.-Josephine A. White. 
Vice-Pros. & Gerel Mgr.-Edward W. Jacker, 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 ke. Non-direc-

tional. 
1,000 watt.: 

11:00 am-2:00 pm; also 5:00-7:00 pm in May, June, 
July, August and September. 

250 watts: 
At sunset in fall winter, early spring. 
Divides time with WBBC and WEDC. 
Operating schedule: 11 am-2 pm & 5-7 pm daily. CST. 

4. AGENCY COMMISSION 
15% on time only, no cash discounL 

5. GENERAL ADVERTISING See coded regulations 
General> lb, 3d, 4a, 1d, 5, 6e, 7a, 8. 
Basic Rates: 20b. 23e. 

TIME RATES 
Rates effective May 1, 1964. 
Rates received May 1. 1964. 

6. SPOT ANNOUNCEMENTS 
10/30 10/30 

1 min sec 1 min sec 
520 ti  10.50 8.40 26 ti  13.50 10.80 
104 ti  12.00 9.60 13 ti._ 14.25 11.40 
52 ti  12.75 10.20 

(Chicago continued on next page) 
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WDHF ( FM) 
1959 

All Jack Masla & Company, Inc. 

Media Coda 4 214 1870 8.00 
The National Science Network, Inc., Stan Gurell, 2 
W. 45th St., New York, N. Y. 10036. Phone 212-
867-6171. 

Chicago Office: 108 N. State St. 60602. Phone 312-
726-8282. 
STATION'S PROGRAMMING DESCRIPTION 

WDHF (FM): Programmed for adults. 
MUSIC: music of big bands, showtunes, semi-classi-
cal and other well known favorites. 6:30 am-I2:30 
pm big bands. 12:30-4 pm bands of the 1930% 
1940's, 1950's. 4-8 pm selections of well known 
favorites from the past and present. 8-11 pm songs 
and music from the 1930's and 1940's as played then 
and now. 11 pm-12M mixture of light classics, semi-
classics and showtunes. NEWS: 3 min news broad-
casts before each hour. Meditation: inspirational 
message 2-1/2 min long daily at 11:30 am & 11:55 
pm. COMMERCIAL POLICY: 12 spots per hour. 
Contact Representative for further details. Rec'd 
9/6/68. 

I. PERSONNEL 
Vice-Pria. & Gen'l Mgr.-Stan Gunn. 
Program Director-Robert E. Longbons. 

2. REPRESENTATIVES 
Jack Mash & Comnany, Inc, 

3. FACILITIES 
ER!' 52.000 w.: 95.5 mc. Stereo 
Operating schedule: 6:30 am-midnight daily and 
Sun. ('ST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

3. GENERAL ADVERTISING Sae ended regulations 
General: la. 2b, 3a, 3d. 9a, 4e, 5, 6a, 7b, 8. 
Rate Protection: 15h, 16. 
Basic Rates: 20a, 21a, 225, 22b, 23a, 24b, 24e, 28e, 

29a. 
Contracts: 40a, 41. 44a, 48, 48. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60h, 601, 81a, 

61b. 62d. 
CanceEation: 70a. 70e, 71a, 72. 73a, 73b. 
Member: Fine Music Group, The National Science 
Net%.ork, Inc. 

TIME RATES 
No. 7 Eft' 10/1/66-Reed 10/12/66. 

AA-Mon thru Fri 4-11 pm: Sat ds Sun 9 am-11 pm. 
A-Mon thru Fri 9 ans -4 pm. 
11-Mon thru Fri 6:30-9 am; Mon thru Sun 11 pm-
midnight. 

S. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: lx 52x 1040 280e 520x 1040+ 
1 min 35.00 30.00 25.00 20.00 18.00 16.00 
20/30 sec 28.00 24.00 20.00 16.00 15.00 13.00 
10 17.50 15.00 12.50 10.00 9.00 8.00 

CLASS A 
1 min  30.00 25.00 20.00 18.00 18.00 14.00 
20/30 sec  25.00 20.00 18.00 15.00 13.00 11.00 
10 sec....   15.00 12.50 10.00 9.00 8.00 7.00 

CLASS B 
1 min 25.00 20.00 15.00 13.00 12.00 
20/30 sec  20.00 16.00 12.00 10.00 9.00 
10 see  12.50 10.00 8.50 6.50 6.00 
Less 20% for ROS. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 1 ti 8 tl 12 ti 
1 min  35 28 21 
30/20 see......  28 22 17 
10 sec  .18 14 11 

CLASS A 
1 min ........... ______. 30 24 18 
80/20 24 19 15 
10 see.   15 12 9 

CLASS B 
min 22 18 16 

30/20 sec  18 14 13 
10 see  11 9 8 

14.00 
11.00 
7.00 

20 tl 
17 
14 
9 

14 
11 
7 

12 
10 
7 

8. PROGRAM TIME RATES 
CLASS AA 

PER WK: 1 hr 1/2 hr 
1 ...... ...... 150.00 120.00 
2 ti.. . 145.00 118.00 
3 -..140.00 112.00 

. 135.00 108.00 
5 ..... ........ 130.00 104.00 
8 ti  125.00 100.00 

25 tl 30+ 
16 15 
13 12 
8 7 

13 12 
10 9 
6.50 6 

11 10 
9 8 
6 5 

Class A-AA less 10%. 
Class B-AA less 20%. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 28 wk-10% 39 mk-15% 52 alt-20% 

WEAW 

EVANSTON 
City of license. Evanston. 1H. 
Chicago Office-Rm. 2022. Prudential Plau. Phone 

312-273-3330. 
See listing under Chicago Urban Area. 

WEAW-FM 
1948 

CITY OF LICENSE 

EVANSTON 
(This is a paid duplicate of the listing appearing 
under Chicago Urban Area.) 
Media Code 4 214 2971 3.00 
North Shore Broadcasting Co., Inc.. 2425 Main Si.. 

Evanston, I1L 60202. Phone 312-869-8900. 
STATION'S PROGRAMMING DESCRIPTION 

WEAW-FM: MUSIC: middle-of-the-road, showtunes, 
old tunes, segments featuring well known vocalists. 
Network news and commentary programs. Nighttime 
university and high school football and basketball 
games. Late night and early morning religious block. 
Contact Representatives for further details. Reed 
11/7/87. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Edward A. Wheeler. 
Station Manager-Bill Adler. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Los Angeles-Hugh Wallace Company. 

3. FACILITIES 
ERP 180,000 w.; 105.1 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 296 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a, 5. Ou. 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 20b. 21a, 21e, 22b, 23b, 24b, 25a, 26, 

28b, 28e, 29a. 
Contracts: 40a, 41, 44a, 45, 46. 47e. 48. 
Comb.; Cont. Discounts: 60a, 60f. 61a. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
10% discount to advertisers utilizing both WEAW 
and KMO, Tacoma, Washington. 

TIME RATES 
Eff  Reed 1/3/87. 

6. SPOT ANNOUNCEMENTS 
1 min 30 me 10 sae 

1 1  20.00 15.00 10.00 
13 x  18.00 13.50 9.00 
52 x  16.00 12.00 8.00 
260 x  12.00 9.00 8.00 

8. PROGRAM TIME RATES 
1 Ir 1/2 hr 1/4 hr 5 min 

1 i  150.00 90.00 80.00 30.00 
15 X.  142.50 85.50 57.00 28.50 
52 1.  127.50 76.50 51.00 25.50 
260 x  112.50 67.50 45.00 22.50 

STELLA WHITE PROGRAM RATES 
PER WK: 
1 ti  19.50 5 U   85.00 
8 1.1.  57.00 

(D) 

WEBH (FM) 
1958 

e 
Media Code 4 214 1925 0.00 
Buddy Black Broadcasting Co.. Pick-Congress Hotel. 

520 S. Michigan Ave., Chicago, Ill. 60605. Phones 
312-922-7151; 312-427-3800. 

I. PERSONNEL 
Pres.. Gen'l Mgr. & Prot. Dir.-Buddy Black. 

3. FACILITIES 
ERP 35,000 w.; 93.9 me. 
Operating schedule: 24 hours daily. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
1/4 hr 5 mln 15% on time and talent: 2% cash discount. 
75.00 55.00 5. GENERAL ADVERTISING See coded reputations 
72.50 50.00 General: la. 2a, 3a. 3h. 4a, 4e. 5, 8b, 7a. 
70.00 45.00 Rate Protection: 10b, 11b. 
67.50 40.00 Basle Rates: 20a. 22b, 23a. 
65.00 35.00 Contracts: 40s, 47a. 
62.50 30.00 Comb.; Cont. Discounts: 60e, 60k. 
60.00 25.00 Member: Fine Music Group. 

TIME RATES 

NATIONAL AND LOCAL RAVES SAME 
ER Reed 6/28/68. 

6. SPOT ANNOUNCEMENTS 
1 min, flat  15 

8. PROGRAM TIME RATES 
1hr 1/2 hr 1/4 hr 

1 x  125 75 50 
10. SPECIAL FEATURES 
5-minute Newscast   25 

WEDC 
1926 

Media Code 4 214 1980 5.00 

Foreign Language Broadcasts, Inc., 5475 N. Mil-
waukee Ave., Chicago, Ill. 60830. Phone 312-631-
0700. 

I. PERSONNEL 
Mgr. & Proa. Dir.-A. B. Pucinski. 

3. FACILITIES 
250 w.; 1240 kg. Non-directional 
Divides time with WCRW and W811C. 
Operating schedule: 8:80 a.m. to 10:00 a.m.; 3:30 

ILLINOIS 

p.m. to 5:00 p.m.; 7:00 p.m. to 8:00 p.m.; 10:00 
p.m. to 11:00 p.m. and midnight to 6:00 a.m. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 4d, 5, 6a, Is, 8. 
Basic Rates: 20a, 220. 22b, 23a, 24a. 
Contracts: 42a. 
Comb.: Cont. Discounts: 81b. 
Cancellation: 73a. 

TIME RATES 
Eff 1/68-Reed 5/24/68. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 26e 52x 104x 

1 min.......... 18.00 16.50 15.00 13.50 12.00 
30 sec  12.50 11.50 10.50 9.50 8.50 

8. PROGRAM TIME RATES 
lx 13x 26x 52x I04x 

1/4 hr  40.00 37.00 55.00 32.50 50.00 
5 min  30.00 27.50 25.00 23.00 21.25 

(Chicago continued on next page) 

280X 
10.50 
7.50 

260x 
27.50 
18.75 

A NEW S EDITION EVERY MINUTE 
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WEFM (FM) 
1940 

[113 F 
Subscriber to the NAB Radio Code 

Media Code 4 214 2095 7.00 
Zenitt. Radio Corp.. 120 W. Madison SL, Chicago, 

Ill. 60602. Phone 312-203-0445. 
STATION'S PROGRAMMING DESCRIPTION 

WEFM (FM): 128 hours weekly serious music, dis-
cussions, news. 
MUSIC: 102 hours, emphasis variety of musical 
forms and styles. including 8 hours taped foreign 
concerts and festivals. 3 hours full length opera 
and 1 hour of American composers works, 14 hours 
per week showtunes and standards at noon and 
evening drive times. TALK: 10 hours weekly dis-
cussion format including preview of works performed 
by local symphony orchestra, reviews of recent re-
cordings and frequent interviews with prominent 
musician'. 5 min newscasts 9 times daily plus stock 
market reports and inspirational message. Contact 
Representative for further details. Reed 12/3/68. 

I. PERSONNEL 
General Manager-Jules Herbuveaux. 
Sales Manager-Floyde E. Beaston. 
Program Director-George Stone. 

1. FACILITIES 
ER? 42,000 w. (horiz.); 35.000 to, (vert.) ; 99.5 mc. 
Operating schedule: 6:00 am-midnight. CST. 
Antenna ht.: 590 ft. above average terrain. 

1. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See ended reeulations 
General: la, la, 3a, 3d, 4a, 4d. Ob, 7b, 8. 
Basic Rates: 20b. 21a, 21b, 21e, 21d, 22a, 22b, 23a. 

27. 29a. 
Contracts: 40a, 41, 413. 47a, 48. 49, 51e. 
Comb.; Cont. Discounts: 60e. 801, 62a, 
Cancellation: 70e, 71a. 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No, 2 Eff 8/15/86-Rec'd 6/2/88. 

A-Mon thru Fri 8-9 am & 5 pm-midnight; Sat & 
Sun 6 am-midnight. 
B-Mon thru Fri 9 am-5 pm. 

8. SPOT ANNOUNCEMENTS 
MIN: lx 52x 161x 260x 364x 520x 728x 
A   50 47 44 41 38 35 32 

  35 33 31 29 27 25 23 
30/20 SEC: 
A   35 33 31 29 27 25 23 
  25 24 22 21 19 17 16 

weme 
CHICAGO 

FIRST* 
AGAIN! 
#1 FM Total Persons 

10 am-3 pm, M-F 
Average 1/4 -hour 

#1 FM Total Men 
3 pm-Midnight, M-F 

#1 FM Total Men 
6 am-6 pm, Saturdays 

#1 FM Away-From-Home 
Total Persons 
6-10 am & 3-7 pm, M-F 

#2 ALL CHICAGO RADIO 
Men 35-49 
7 pm-Midnight, M-F 
Average 1/4 -hour 

STEREO 100 
Chicago's First 24 Hour FM 

*ARB, Chicago, Apr-May '69. 

Metro and Total Areas. 

7. PACKAGE PLANS 
I MINUTE 

PER WE: 6 ti 12 ti 18 ti 24 tl 30 01 36 ti 
A   45 42 39 36 33 30 
  31 29 27 25 22 20 

30/20 SECONDS 
A   31 29 27 25 23 20 

  22 20 19 17 15 12 
I. PROGRAM TIME RATES 

-1 h›.- -1/2 hr-
PER YR: AB AB 
1 x. ............ ......--.-. 220 150 150 100 
13 z......   ................ 210 145 145 95 
28 x...... ..... _..-.......____ 200 138 138 90 
52 1... . 190 131 131 85 

125 80 
158 x  . 170 117 117 75 

71, 
304 x .....-__ ...... ._  150 103 103 65 
520 x  140 95 95 60 
Programs and newscaata may be combined for fre-
quency discounts. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER YR: lx 52x 104x I56x 260x 384x 520x 
A   75 70 85 60 05 50 45 
B ......   65 80 55 50 45 40 35 

Newscasts and programs may be combined for fre-
quency discounts. 

  Advertisement  

WEFM - Chicago's First FM Station 
99.5 FM/Stereo 

Zenith Radio Corporation's WEFM has presented the 
world's finest music to Chicago area listeners for over 
27 years. Zenith has introduced a distinctive new FM 
format-retaining the best features of past programming 
and augmenting them with many innovations in FM 
service. WEFM is equipped with the most modern, 
new technical facilities designed to enhance its superior 
coverage and broadcast quality. WEFM's new studios 
are equipped to provide the most advanced stereo FM 
operation in the country. An advanced new transmitter 
and a new antenna is installed which is the first in 
this area both vertically and horizontally polarized to 
bring top quality reception to the full FM audience, 
especially the growing number of FM auto radio listen-
ers. WEFM has on its staff some of the best-known 
names in Chicago broadcasting. In addition to musical 
programs. WEFàf presents • schedule of capsule news, 
financial reports and other features. 

C 
WFMF (FM) 

947 

DD 
Media Cede 4 214 2090 2.00 
Century Broadcasting Corp., 230 N. Michigan Ave., 

Chicago, Ill. 60801. Phone 312-372-7838. 
STATION'S PROGRAMMING DESCRIPTION 

WIPMF (FM): Basic program format comprised of 
showtunes, pop standards, film themes, folk melodies 
and current musical hits. Reed 8/10/67. 

I. PERSONNEL 
President-Howard Grafman. 
General Manager-Darrel Peters. 

3. FACILITIES 
ERP 33.000 w. (horiz.), 18,000 w. (vert.) ; 100.3 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 560 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ended regulations 
General: 2b. 31, 3d. 4a, 5. 
Rate Protection: 10a, 11a, 12a, 13s, 14a. 
Basic Rates: 22a, 23a. 
Contracts: 40a, 41. 
Comb.: Cont. Discounts: 60d. 
Cancellation: 71a. 72. 73a. 
Prod. Services: 80. 81, 82. 
Member: The Century Network. 

TIME RATES 
No. 7 Eff 7/11/88-Ree'd 7/11/68. 

AA-9 am-10 pm. 
A-8-9 am & 10 pm-midnight. 
B-Midnight-8 am. 

8. SPOT ANNOUNCEMENTS 
I MIN: Ix 52x 1560 260x 5200 720x 
AA   ... 34 31 28 25 22 19 
A 28 26 25 23 21 lb 

...___  22 19 17 15 13 11 
SO SEC: 
AA   24 22 20 18 18 14 
A -...- , 22 20 18 16 14 12 
B ...... 15 13 11 9 7 5 

7. PACKAGE PLANS 
-AA- - A - - B - 

PER WE: I min »see 1 min 30 me 1 min 30 see 
12 ti _ 25 20 21 16 12 8 
18 ti  23 18 19 15 11 7 
24 ti . 21 18 17 14 10 6 
30 tL ........ ......_ 19 14 15 13 9 5 
40 11  17 12 13 11 8 4 

8. PROGRAM TIME RATES 
1 HR: lx I2x 26x 52x 104x 260x 312x 
A   175 160 155 150 145 140 130 
B   100 95 90 80 

1/2 hr: 60% of hour. 1/4 hr: 40% of hour. 

WFMT (FM) 
1951 

C 
Media Code 4 214 2145 4.00 
WGN Continental FM Co., 500 N. Michigan Ave., 

Chicago. Ill. 80811. Phone 312-644-1900. 
STATION'S PROGRAMMING DESCRIPTION 

WFMT (FM): Devoted to fine arts entertainment and 
news. MUSIC 80%: 95% serious music, 5% folk 
music and showtunes. 25% of music originates from 
live or taped sources, including concerta of 13 sym-
phony orchestras and 30 international music festivals. 
TALK 10%; 50% interviews, discussions, 50% 
drama, prose, poetry, humor, criticism, documentaries. 
NEWS 10%: international, national, local, business, 
cultural news. 10-13 daily newscasts vary in length 
with amount and complexity of news. Morning pro-
gram, 6-9 am includes frequent time and weather re-
reports. COMMERCIAL POLICY maximum of 4 
minutes of advertising in any hour. 1 hour protec-
tion. Contact Representative for further details. 
Reed 6/5/68. 

I. PERSONNEL 
President-Ward L. Quasi. 
Vice-Pres., Sta. & Sales Mgr.-Ray Nordstrand. 
Vice-Pres. & Prog. Dir.-Norman Pellegrini, 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

S. FACILITIES 
ER? 45.000 w.; 98.7 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 815 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb, 3a, 3b, 3e. 3d. 4a, 4e, 6b, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15a, 15b, 

16. 
Basic Rates: 20a, 20b, 21d, 22a, 23a, 24b, 25s, 26, 

27. 28a, 29a, 32a. 
Contracts: 40a. 41, 44a, 46. 47e, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60b, 80d, 80g, 80h, 601, 815, 

61b. 62d. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
One hour programs Include 3 minutes of commercial 
time plus 3 IDs. Newscasts include one sixty-second 
commercial plus two IDs. Newscasts vary in length 
with the amount and complexity of significant news 
but average 12 minutes. Maximum of 4 minutes of 
advertising in any hour; average for any day: 3 
minutes per hour. 1-minute announcements are never 
counted. 30-second and 10-second announcements may 
be placed next to 30-second inatitutional (cultural 
and educational) announcements. 
Guaranteed 1-hour separation between competitive 
advertising. 
1-hour programs may be counted as 3 announcements 
and newscasts as one announcement to earn   
frequency discounts on announcements. 
Political advertising not acceptable. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective May 1, 1984. (Card No. 9.) 

Card received April 6. 1984. 
Class A-6:00-9:00 am and 5:00 pm-midnight Mon 
thru Fri; 8:00 am-midnight Sat and Sun. 
Class B-9:60-5:ea nm Mon thru Fri. 

8. SPOT ANNOUNCEMENTS 
-Class A- -Class B-
1 min 30 see I min 30 sec 

tL- 50.00 35.00 35.00 28.00 
52 U   47.00 33.00 33.00 24.00 
104     44.00 31.00 31.00 22.00 
156 ti  41.00 29.00 29.00 21.00 
260 U..-   38.00 27.00 27.00 19.00 
384 U   35.00 25.00 25.00 17.00 
520 ti   . 32.00 23.00 23.00 16.00 
728 ti  . 29.00 21.00 21.00 14.00 
1040 ti  25.00 18.00 18.00 12.00 

ROS 
10 seconds. ea   20.00 

7. PACKAGE PLANS 
-Class A- -Class B-

PER WK: 1 min 30 sec 1 min 90 sec 
6 ti    47.00 33.00 33.00 24.00 
12 ti_______________ 44.00 31.00 31.00 22.00 
18 ti 41.00 29.00 29.00 21.0o 

  38.00 27.00 27.00 19.00 
30 ti   35.00 25.00 25.00 17.00 

ItOtii 10-second ID's 
ea e• 

6 IA _ 18.00 24 ti._..... ......... __. 15.00 
12 tl 17.00 30 Li  14.00 
18 ti  16.00 

8. PROGRAM TIME RATES 
Class Class Class Class 

PER HR: A B PER FIR: A B 
1 ti  220.00 154.00 260 ti_...... 160.00 112.00 

.0 147.00 364 ti.......... 150.00 105.00 
200.00 140.00 520 ti........... 140.00 98.00 
190.00 133.00 728 ti......_ 130.00 91.00 
180.00 126.00 1040 ti,,.,,. 120.00 84.00 

13 ti 
26 Li 
52 ti 
104 II 
156 ti 

9. PARTICIPATING PROGRAMS 
"Studs Terkel"-Mon thru Fri 10 am. Interviews 
and special features, per minute 40.00. 
"Midnight Special"-Sat 10:15 DM: 'Wed I pm. Folk 
music, fame show tunes, satire, per minute 75.00. 

10. SPECIAL FEATURES 
"Sunday Opera"-Sun 3:30 pm 400.00 full sponsor-
ship; 210.00 half sponsorship. 
Full length symphony orchestra concerts in stereo: 
Boston Symphony Orchestra-Wed 8 pm. 
Cleveland Orchestra-Sun I pm. 
Philadelphia Orchestra-Mon 8 pm. 
Boston Pops Orchestra-Sat 8 pm, 500.00 for full 
sponsorship, 280.00 for half sponsorship. 
"Studs Terkel"-Mon thru Fri 10 am, per hour 
172.00. 
"Studs Terkel"-Thurs 8 Pm 235.00. 
"Critics Choice with Harry Bourse, Claudia Cassidy. 
William Russo-Mon, Tues, Wed 10:30 pm, 180.00. 
"Midnight Special"-Sat 10:15, Wed 1 pm, per 
hour 275.00. 
"The First Fifty Years" with Marty Robinson-Sat 
7:30 pan 130.00. 
"The New Releases"-Sat 7 pm 120.00. 
"Tuesday Afternoon Opera"-Tues 1 pm 210.00. 
"Aaron Copland Comments"-Tues 8 pm 260.00. 
"Music in ChIcago-Sun 8 pm 490.00. 
"Music from Marlboro"-Sun 7 pm 240.00. 
"Dinner Hour Stereo Concert"-Dally 6 pm 120.00. 
All rates apply to 13 week schedules. 

NEWSCASTS 
Class Class Class Class 
A B A B 

1 90.00 63.00 260 62.00 45.00 
13 ti  85.00 80.00 364 ti  58.00 42.00 
26 ti  80.00 57.00 520 ti.......54. 00 39.00 
52 ti  75.00 54.00 728 ti__  50.00 36.00 
104 70.00 51.00 1040 U._  45.00 32.00 
158 ....... 88.00 48.00 

WGN 
1922 

C RAB 

A WGN Continental Station 

Subscriber to the NAB Radio Code 
Media Code 4 214 2200 7.00 
WON Continental Broadcasting Co.. 2501 Bradley 

Place, Chicago, Ill. 80018. Phone 312-528-2311, 
STATION'S PROGRAMMING DESCRIPTION 

WON: middle-of-the-road music featuring personali-
ties. 6-10 am music, service, contests, quizzes, au-
dience phone. 10 am-noon music, interviews. 4-6 pm 
music, service. 1-4 pm music, occasional interviews. 
11 pm-5:30 am standards and mood music. Program-
ming to adult interests with sports for mass. Pro(es-
sional baseball, football, hockey, basketball, college 
football. Special programming: 16 trafficopter reports, 
meteorologist, talk program with telephone audience 
participation, early morning and exclusive noon hour 
farm. opera, hourly stock market programs, 5 to 30 
min hourly news with all services including Washing-
ton Bureau and UPI audio. Contact Representatives 
for further details. Reed 10/14/08. 

I. PERSONNEL 
President-Ward L. Waal. 
Vice-Pres. & Gang Mgr.-Charles Gates. 
Vice-Pros. & Gent Sales Mgr.-Marvin Astrin. 

2. REPRESENTATIVES 
New York, Philadelphia-Edward Gerken. Mgr. WGN, 

Continental Sales Company, 220 E. 42nd St., New 
York. N. Y. 10017. Phone 212-682-7545. 

'This listing continued on next page) 
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Chicogo-W G N-Continued 
Minneapolis-Harry S. Hyatt & Cc. 
Atlanta, Dallas, Detroit, Los Angeles, SL Louis, San 
Francisco-Edward Petry & Co., Inc. 

Boston-Bill Creed Associates, Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
50,000 w.; 720 kc. Clear channel. Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 on or before due date. 

5. GENERAL ADVERTISING See coded regulations 
General: • lb. 2a, lb. la, 3b, 3c. 3d, 45. 4d, 5. 61), 

7b. 8. 
Rate Protection: 10e. 11c, 12e. 13c, 14e. 15a. 
Basle Rates: 20a, 21b, 21c, 22e. 22b, 231). 26. 27. 

28e. 29a. 30. 
Contracts: 40b, 41. 42a, 42e. 43, 44b, 46. 47e. 49. 

50, 51b, 
Comb.: Cont. Discounts: 60e. 60e, 601, 61b, 62b. 
Cancellation: 70e, 710. 72, 73b. 
Prod. Services: 80. 81, 82. 
(•) 55 min  6:35 

5 min  1:10 

TIME RATES 
No. 25 Eft 2/3/69-Reed 1/10/69. 

AAA-Mon thru Fri 6-10 am; Sat 7-9 are. 
AA-Mon thru Fri 3-7 pm; Sat 9 am-noon. 
A-Mon thru Fri 10 am-1 pm; Sat noon-1:30 pm. 
B-Mon thru Fri 5:30-6 am, 1-3 pm & 7-8 DD1; Sat 
5:30-7 am & 1:30-7 pm; Sun 9 am-7 pm. 
C-Mon thru Fri 8 pm-5:30 am: Sat 7 pm-midnight; 
Sun 5:30-9 am & 7 pm-midnight.. 

B. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: lx I5x 50x 150x 300x 500x 750x 1000x 
AAA  215 200 180 165 155 150 145 140 
AA   160 145 133 121 113 109 105 101 
A   110 99 91 83 77 74 72 69 
 •  85 77 71 64 60 58 56 54 

C 75 08 63 58 55 53 52 50 
30 SECONDS 

AAA   175 165 150 135 130 125 120 115 
AA   131 119 109 99 93 89 86 83 
A   94 84 77 70 65 63 61 59 
 •  71 65 60 55 52 50 48 46 
 •  63 57 53 49 46 45 43 42 

10 SECONDS 
AAA   110 100 90 85 80 75 73 70 
AA   80 75 70 65 60 57 54 52 
A   57 52 47 43 41 40 37 36 
 •  43 39 36 33 31 30 28 27 
  38 35 32 29 27 26 25 24 

Spot rates are based on the number used during an 
established 12-month period, and become effective 
from the beginning of service on firm contracts or 
as earned. 

7. PACKAGE PLANS 
Weekly package rates apply to number of spots 
broadcast for 1 product within a consecutive 7-day ' 
period on ROS schedules. Such spots are subject to 
rescheduling but not elimination when rescheduling 
is required. 

1 MINUTE 
PER WK: AAA AA A B C 
10 ti  170 125 85 70 50 
15 ti  165 120 80 65 45 
20 ti....................... ._.._  160160 115 75 60 40 
30 ti  70 55 35 
40 ti  150 105 65 50 30 

30 SECONDS 
10 ti  140 103 72 60 43 
15 ti  135 98 66 55 40 
20 ti ............... ____ 130 94 61 50 36 
30 U  125 90 55 45 32 
40 ti______ ............. 120 86 50 40 28 

TFacoNns 
io ....... _ ............ 85 63 45 36 26 
15 ti  83 60 42 33 21 
20 ti  80 58 37 30 22 
30 II  78 55 33 27 20 
40 ti  75 53 29 24 18 
Frequency spots may be combined with plan spots to 
earn lower plan rates, but plan spots may not be 
combined with frequency spots to earn lower fre-
quency rates. 

10. SPECIAL FEATURES 
5-MLNUTE NEWS AT :60 

PER WK: AAA AA A B C 
.5 ti  200 150 100 80 60 
10 ti  190 135 95 75 55 
20 ti  160 120 90 70 50 

(•) Less than 5 per week extra 10%. 
Commercial time-1:10 including open and close. 

5fay not be combined with any other spots to earn 
lower rates either for the News spots or the other 
spots. 

2-MINUTE NEWS AT :30 
PLAN 1 

(morning drive) 
Rotating by weeks: 1st week-6:30 am; 2nd week-
7:30 am; 3rd week-8:30 am; 4th week-9:30 am. 
Per wk  850 

PLAN 2 
(afternoon drive) 

Rotating by weeks: 1st week-4:30 pm; 2nd week-
5:30 pm; 3rd week-6:30 pm. 
Per wk  600 

PLAN 3 
(other times) 

WKLY: 
5'28-5'30 am 400 7'30-7'32 pm  400 
Commercial time-:30 including open and close. 7 
per week, 5fon thru Sun. 
May be combined with frequency and/or plan spots 
to earn lower rates for frequency and/or plan spots 
only. 

TIME SIGNALS 
(12 words of commercial copy or 6 

seconds transcribed) 
AA A B C 

1 x  35 30 25 20 

TIME MENTION PACKAGE-ROS 
(5 words of commercial copy) 

Per 7 day wk. 5:30 am-11 pm: 
100 ti, per wk    950 

TRAFFICOPTER REPORTS 
5 ti, per wk. Mon thru Fri 6:55-9:08 am & 4.15-
6:35 pm (rotates AM and PM)   900 
Includes open and close and 1 1-minute spot. 

STOCK MARKET REPORTS 
(Mon thru Fri) 

Rotating by weeks at: 10:30, 11:30 am, 12:30, 1:30, 
2:30 and 3:30 pm. 
5 ti, per wk.  500 
Includes open and close and 1 1-minute spot. 

W G RT 
1922 

DORE & ALLEN, INC. 

Negro 
Subscriber to the NAB Radio Code 

Media Code 4 214 2225 4.00 
Atlass Communications, Inc., 221 N. La Salle, Chi-

cago, Ill. 60601. Phone 312-726-1932. 

I. PERSONNEL 
President-Ralph L. Atinas. 
General Manager-I. Herman Sltrick, 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
South-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days; 950 ha Non-directional. 
Operating schedule: 6:00 am-local sunset daily. CST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Cancellation: 70e. 

TIME RATES 
No. 2 Eff 10/1/68-Reed 9/30/68. 

AA-Mon thru Sat (rotation) 6-10 am. 
A-Mon thru Sat 10 am-sign-off; Sun 6 am-sign-off. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

CLASS AA 
PER WK: I ti 6 ti 12 ti 18 ti 24 ti 30 tl 36 ti 
1 min.  35.00 34.00 33.00 32.00 31.00 30.00 28.00 
30 sec.. 28.00 27.00 26.50 25.50 24.50 24.00 22.50 

CLASS A 
1 min.  27.00 26.00 25.00 24.00 23.00 22.00 20.00 
30 sec  22.00 21.00 20.00 19.50 18.50 17.50 16.00 
1 minute and 30 second spots and Newscasts combine 
for weekly -frequency. 

10. SPECIAL FEATURES 
5-min Newscasts-base minute rato plus 50% per 
unit. 
Daddy-O-Daylle-10 am-noon (talent I min 30 see 
charge) 600 3.00 

WIND 
1927 

A Group W Station 

Inor 
RADIO ADVERTISING REPRESENTATIVES,INC. 

MEE 
Subscriber to the NAB Radio Code 

Media Code 4 214 2255 1.00 

Westinghouse Broadcasting Co.. Inc., 400 N. Mehl. 
1. gan Ave., Chicago. III. 6061. Phone 312-527-2170. 

TWX 312-222-0737. 
NOTE: Address all advertising copy and transcrip-
tions to continuity editor. 

STATION'S PROGRAMMING DESCRIPTION 
WIND: Programmed for general mass appeal. 
7 personalities: 6-10 am, 10 am-2. pm, 2-6 pm, 6-10 
pm. 10 pm-12M, 12M-6 am. NEWS: It min on 
hour and half hour. Extended newscasts at noon, 6 
pm & 10 pm. Public affairs: 11:35 pm-12M week-
days, 8 pm-12M Sun. Frequent news specials and 
vertical documentaries. MUSIC: 60% popular singles, 
40% popular albums. Contact Representative for fur-
ther details. Itec'd 8/25/68. 

I. PERSONNEL 
General Manager-Philip E. Nolan. 
Cveneral Sales Manager-Peter A. Lund. 
Research Director-Dr. Hugh T. Manin. 

2. REPRESENTATIVES 
Radio Advertising Representatives. Inc. 

3. FACILITIES 
5,00n w.; 564 he. DIrectional-separate patterns day 
and night. 
uperaung schedule: 24 hours daily, except Mon 
12:05-5 am. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded rennin:ions 
Rate Protection: 10e, lle, 12e, 13e. 16. 
Basic Rates: 29e. 
Contracts: 40e. 48. 
Cancellation: 73e. 
Announcement schedules accepted by station subject 
tu change within same rate classification. 
Contracts for announcements and station breaks may 
be accepted 30 days in advance of initial broadcast. 
Firm contracts, for program periods of 13 weeks or 
more, may be accepted 60 days in advance of initial 
broadcast: otherwise. 30 days. 
TaIlle sold under WBC standard terms and conditions 
printed on W13C facility contract forms only and no 
conditions, printed or otherwise, appearing on orders, 
CODY instructions, or on contract forms, which con-
flict with station's policies, will be binding on station. 
Program Commercial Content: 
5-minutes-1:15 15-minutes-3:09 
10-minutes-2:10 25-minutes-4:30 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 31 Eff 12/30/68-Reed 1/7/69. 
AAA-Mon thru Sat 6-10 am, rotating. 
AA-Mon then Fri 3-7 pm, rotating; Sat 10 am-noon. 
A-Mon thru Sat 5-6 am, rotating; Mon thru Fri 10 
am-3 pm; Sat noon-7 pm; Sun 8 am-7 pm. 
B-Mon thru Sun 7 pm-midnight; Sun 6-8 am. 
Nite Watch-Mon thru Sat midnight-5 am; Sun mid-
night-6 am. 

6. SPOT ANNOUNCEMENTS 
-AAA- - AA --

PER YR: I min 30 sec I min 30 see 
1 x  160 120 120 90 
52 x  152 114 114 86 
156 x   _.... 144 108 108 81 
260 x  136 102 102 77 
312 x  128 96 96 72 
520 x  120 90 90 68 
780 x  112 84 84 63 
1040 x  104 78 78 59 
1560 ...................... ...._  96 72 72 54 

-A--- -B-
1 x  80 60 40 30 
52 x  76 57 38 29 

36 27 
260 x  68 51 34 26 
312 x  64 48 32 24 
520 x  60 45 30 23 
780 x  56 42 28 21 
1040 x  52 39 26 20 
1560 x  48 30 24 18 
10 sec: 60% of 1-min. Subject to preemption without 
notice. 

CH 
The radio station that means business 

ILLINOIS 
7. PACKAGE PLANS 

CLASS AAA 
PER WK: 5 tl 10 tl 20 tl 30 tl 40 It 
1 min. 136 128 120 112 104 
30 sec  102 96 90 84 78 

CLASS AA 
1 min. _ ....... 102 96 90 84 78 
30 see 77 72 68 63 59 

CLASS A 
1 min  ..... 68 64 60 56 52 
30 sec  51 48 45 42 39 

CLASS B 
1 min  34 32 30 28 26 
30 see  20 24 23 21 20 

TAP PLANS 
PLAN, EA: 1 min 30 see 
8 (2AAA, 2AA. 3A, 1B)  80 60 
12 (3AAA. 3AA, 4A, 2B) 74 56 
20 (5AAA, 5AA, 6A, 4B)  68 51 
32 (8AAA, 8AA, 9A, 7B) . -..-..- ......   64 48 
40 (10AAA, 10AA. 11A, 9B).. . .. __ 60 45 
Additional spots may be added to TAP Plans at pro-
rate unit cost and in equal time class proportions. 
Subject to availability. Spots in B may be converted 
to Sat noort-7 pm; Sun 8 am-7 pm and/or Mon thru 
Sat 5-6 am. Subject to preemption without notice. 
B spots may be converted to A at 2 for 1 ratio. 
Weekly frequency and TAP Plans contribute toward 
contract year frequency. 

10. SPECIAL FEATURES 
5-51INUTE NEWSCASTS 

1-Mon thru Sat 7, 7:05, 7:30, 8, 8:05 & 8:30 am. 
2-Mon thru Sat 6:30 & D am; Mon thru Fri 4:35, 
5 & 5:30 pm. 
3-Mon thru Sat 6 & 9:30 am; Mon thru Fri 3, 
3:30 & 4 pm, Sat 10, 10:30, 11 & 11:30 am. 

1 tl 6 tl 12 ti 18 ti 
190 170 155 140 
130 125 120 115 
105 100 95 85 
80 75 70 65 
4' 40 35 30 

SPECIAL NEWSCASTS 
News at Noon-5fon thru FrL  100 
News at :10 -Mon thru Sat. 
3 ti  50 6 ti  40 
Rotating Mon. Wed, Fri: Tues, Thora, Sat. 

NEWSCASTS DISCOUNTS 
26 wk-5% 52 wit-10% 
Newscasts contribute toward Frequency and Plan dis-
counts, and combine in class 1, 2, 3, A and B for 
frequency. 
Spots contribute toward 5-minute Newscast rates in 
A and B only. 

TIME SIGNAL PACKAGE-ROS 
7 wds, Mon thru Sun 5 am-mid. 50 per wk  500 
Preemptible without notice by longer length spots. 

NIGFITTI51E ROS 
(7 pm-midnight) 

10 ti 15 tl 25 ti 
1 min.  250 300 375 
Subject to availability. Does not combine for further 
discounts. Preemptible without notice. 

ALL-NIGHT ROS-(Nile Watch) 
(midnight-5 ern) 

20 tl 30 tl 50 tl 
1 min  200 240 300 
Combines with Nighttime ROS for frequency. Subject 
to availability. 

1   

3   
A   

WJJ D WJ J D-FM 
1924 1953 

STONE REPRESENTATIVES. INC. 

GEM 
A Plough Inc. Station 

Media Code 4 214 2310 4.00 

l'Iough Broadcasting Co., Inc., 8 S. Michigan Ave.. 
Chicago, III. 60603. Phone 312-782-5466. 

Studios-2355 Ballard Rd.. Des Plaines. Ill. 

I. PERSONNEL 
President-Harold R. Krelsteln (Memphis). 
Vice -Prou. & Gen'l Mgr.-George Dubinetz. 
Sales Manager-Gerald N. Bachman. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
50,000 w. (Limited time-Salt Lake Ctty sunset); 

1160 be. Directional-same pattern day and night. 
FM-ERP 40.000 w.; 104.3 me. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 3b, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e, 16. 
Basta Rates: 20a, 20b. 21e. 21b, 21d, 22e. 22b, 23a, 

24b, 24e, 28a, 29e. 
Contracts: 40e, 41, 44a, 45, 46. 47e. 49, 50. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60f, 601, 62e. 
Cancellation: 705, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 39 Eff 1/1/69-Itec'd 1/30/69. 

AAA-51on thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-Sun then Sat 7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
I MIN: AAA AA A 
1 x.  92 76 50 
52 x  98 72 47 
104 x.  83 69 44 
156 x  79 66 41 
260 x  74 62 39 
312 x  70 59 37 
364 x  66 56 35 
520 x  61 52 33 
1040 x  57 49 31 

1-MINUTE FIXED POSITION 
(Within specified 1/2 hr) 

Flat   100 85 65 
(This listing continued on next page) 
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ILLINOIS 

Chicago-W J J D, W J J D-FM-Continued 
7. PACKAGE PLANS 
PER WK: 6 ti 12 ti 18 tl 24 tl 30 ti 36 ti 
AAA   474 900 1260 1560 1800 1980 
AA   396 720 990 1200 1350 1440 
A   246 444 612 774 870 972 

1-MINUTE TOTAL AUDIENCE PLAN 
6 ti (2AAA, 2AA, 2A)  342 
12 ti (4AA, • AA, )  624 
18 tI (6AAA, 6AA, 6A)  846 
24 ti (8AAA, 8AA, 8A)  1008 
30 ti (10AAA, 10AA, 10A)  1170 
36 ti (12AAA, 12AA, 12A)  1332 

ROS SUN TIM' SAT 
(Best times available-preemptible) 

PER WK: 
50 tl, ea  _ 35 
30 see: 80% of 1-min  
20 sec: 70% of 1-min  
10 sec: 50% of 1-min  

8. PROGRAM TIME RATES 
RELIGIOUS RATES 

1 hr 
1 x  
26 x. 675 
52 x._ 625 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: Sti 7 ti 12 ti 14 tl 18 t1 
AAA 570 651 1080 1232 1548 
AA ....... 480 546 900 1022 1260 
A ....... .... 342 392 660 756 954 

CONSECUTIVE WEEK DISCOUNTS 
(APPLY to Newscasts only) 

13 wk-5% 26 wk-10% 52 wk-15% 

WKFM (FM) 
1957 

mcgavren-guild 
pgw radio, inc. 

All Stereo 

1/2 hr 1/4 hr 
450 275 
400 237 
375 200 

21 tl 
1764 
1407 
1092 

Media Code 4 214 2365 8.00 

WKFM, 188 ‘V. Randolph St., Chicago, Ill. 60001. 
Phone 312-726-2141. 
STATION'S PROGRAMMING DESCRIPTION 

‘VICFM (FM): Programmed for general interest. 
MUSIC: middle-of-the-road foreground musle. NEWS: 
on hour. Weather on half hour. Traffic reports be-
tween 6-10 am. COMMERCIAL POLICY: no double 
spotting, all spots run alone. 8 commercials per hour. 
Jingles accepted. Local retailers unacceptable. Con-
tact Representative for further details. Reed 3/21/68. 

I. PERSONNEL 
General Manager-Frank S. lloras. 
Station Manager-Earl W. Steil. 
Sales Manager-Frank A. Leyva. 

2. REPRESENTATIVES 
McGavren-Gulld-PGW Radio. Inc. 

3. FACILITIES 
ERP 50,000 w. (hor12.). 50.000 w. 

Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.-584 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net Ume chargez. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 35. 4a, 4e. 5, 7b. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 23a, 25e. 
Contracts: 45. 
Comb.; Cont. Discounts: 605. 601, 61a, 62d. 
Cancellation: 70e, 71a, 73b. 
Prod. Services: 80. 
Affiliated with American Information Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 8 Elf 7/1/69-Reed 6/4/69. 

AA-3-8 pm. 
A-6 am-3 pm & 8 pm-midnight. 
B-Midnight-6 am. 

(vert.); 103.5 me. 

6. SPOT ANNOUNCEMENTS 

CLASS AA: 
PER WK: 1 ti 6 tl 12 ti 
1 mln.  54 52 47 
20/30 sec  48 41 37 
10 sec....._ ...........  _ 30 26 23 

CLASS A 
1 min  44 42 37 
20/30 sec  40 33 30 
10 eec  22 21 18 

CLASS B 
1 min  20 19 18 
20/30 sec. ...... _._  16 15 14 
10 see  10 9 8 

8. PROGRAM TIME RATES 
CLASS AA 

PER YR: Ix 25x 500 
1/2 hr  160 150 140 
1/4 hr  110 105 100 

CLASS A 
1/2 hr  130 120 110 
1/4 hr  90 85 80 

18 tl 
42 
33 
21 

32 
25 
16 

17 
13 
7 

24 ti 30 ti 
37 32 
29 25 
18 16 

27 
22 
13 

16 
12 
6 

22 
17 
11 

15 
11 
5 

MIDNIGHT-5 AM 
I min 20/30 10 see 

1 tl  20 16 10 
ID's: 50% of 1-min. 
Spots, except ID's, in all time classes 
for lower frequency rate. 

7. PACKAGE PLANS 

MIDNIGHT-5 AM 
Per wk. 6 nights, rotating: 
30 ti (5 per night) 500 60 ti (10 per night) 900 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS AT :25 & :55 

PER WK: I ti 5 ti 10 ti 15 tl 20+ 
AAA (rotate 6-10 am) 200 190 175 160 150 
AA (rotate 3-7 'Hu)__ 185 175 165 150 140 

100x 150x 200x A   125 110 100 95 90 
130 120 110 B .......... ....... _______ 120 105 95 90 85 
95 90 80 Different time classes combine for lower frequency. 

100 90 80 
75 70 

CONSECUTIVE WEEK DISCOUNT 

26 wk-5% 52 wk-10% 

WLS 
1924 

An ABC Owned Station 

BLAIR e RADIO 
e R F1 13 

FARM SPECIAL-5-6 AM 
65 1 min 20/30 10 see 

I tl    50 40 25 
Count toward frequency discounts for other time 
classes. 

combinable 

Subscriber to the NAB Radio Code 
Media Code 4 214 2420 1.00 

American Broadcasting Co.. a division of American 
Broadcasting Companies. Inc., 360 N. Michigan 
Ave., Chicago, Ill. 60601. Phone 312-782-2002. 
TWX 312-222-0171. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Gene Taylor . 
General Sales Manager-Robert M. Williams. 
Operations Director-John Rook. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50,000 w.; 890 ke. Non-directional. Clear channel. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4a, 4d, 5, 6b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 20a, 23a, 2514 290. 
Contracts: 40a, 42a, 45, 46, 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 73a. 
Affiliated with American Contemporary Network. 
Affiliated with Blair Represented Network. 

TIME RATES 

No. 9-A Elf 2/1/69-Itec'd 1/2/69. 

AAA-31on thru Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm; Sat noon-7 pm. 
A-Mon thru Sat 7 pm-midnight. 

B-Mon thru Fri 10 am-3 pm; Sat 6 am-noon; Sun 
10 am-9 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min.  190 180 165 150 135 125 
20/30 sec.__  152 144 132 120 108 100 
10 see  95 90 82 75 67 62 

CLASS AA 
1 min  175 165 155 145 130 120 
20/30 sec  140 132 124 116 104 96 
10 sec  87 82 77 72 65 60 

CLASS A 
1 min.  120 105 95 90 85 
20/30 see  96 84 76 72 68 
10 sec  60 52 47 45 42 

CLASS B 
1 min_  115 100 90 85 80 75 
20/30 sec  92 80 72 68 64 60 
10 sec  57 50 45 42 40 37 

NO.1 FM in Chicago* (CONSISTENTLY) # 

WKFM THE BIG K 
Leadership With Popular Foreground Music 

ALL STEREO 24 HOURS A DAY 

ABC American Information Network News 

A 

103.5 FNIVSTEREO 

*ARB, April/May 1969: avg. 1/4-hr., Mon-Sun, 
6 AM-Midnight Total Adults - Total Persons 
12+ in Metro and Total Survey Areas. 

Rep: McGavren-Guild-PGW Radio, Inc. 
In Chicago: Earl W. Steil, Station Manager 

Phone: 312/RA 6-2141 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

WL S-FM 
1946 

An ABC Owned Station 

121313 curi F IMO 
Subscriber to the NAB Radio Code 

Media Code 4 214 2421 9.00 
American Broadcasting Co., Inc., a division of Amer-

ican Broadcasting Companies, Inc., 360 N. Mich-
igan Ave.. Chicago. III. 60601. Phone 312-782-
2002. T‘VX 312-222-0171. 
STATION'S PROGRAMMING DESCRIPTION 

WLS-F11 MUSIC: progressive rock. PROGRAM-
MING: one continuous program employing progres-
sive rock music, Interspersed with topical comment 
and thought. Contact Representative for further de-
tails. Reed 5/1/69. 

I. PERSONNEL 
General Manager-Harvey Wittenberg. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
EltP 20.000 w.: 94.7 rec. Stereo. 
Operating schedule: 6-1 am. CST. 
Antenna ht.: 720 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WLS listing for coded regulations. 
Maximum advertising time: 10 minutes per hour. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 9/16/68-Rec'd 11/1/68. 
6. SPOT ANNOUNCEMENTS 
PER WK, EA: 1 ti 10 ti 20 tl 30 ti 50 ti 
1 min  20 19 18 17 15 
20/30 sec  18 17 16 15 13 

7. PACKAGE PLANS 
SPECIAL PLANS 

PER MO: 1 min 30 see 
100 ti  1200 1000 
Must be broadcast within 30 days. 

8. PROGRAM TIME RATES 
55 min  100 25 min.  60 

10. SPECIAL FEATURES 
WKLY. EA: I ti 5 tl 25 ti 50 ti 
5 min.  30 28 25 20 

CONSECUTIVE WEEKS DISCOUNT 
26 wk-5% 52 wk-10% 
Does not apply to newscasts. 

INMAQ INIVIAQ-FM 
1922 1948 

An NBC Owned Station 
80 

64 NBC Radio Network 40 

The Eastman Station 

An NBC Station 
Subscriber to the NAB Radio Cede 

Media Code 4 214 2530 7.00 
National Broadcasting Co., Inc., Merchandise Mart, 

Chicago. III. 60654. Phone 312-644-8300. TWIt. 
312-2'22-9441. 
STATION'S PROGRAMMING DESCRIPTION 

\VMAQ: l'rogrammed for general adult Interest. 
AIR PERSONALITIES handle all segments. NEWS: 
network on hour followed by 5 min of local news, 
sports and weather. Middle-of-the-road music with 
personalities 1 am-10 pm. News block 5:30-6:25 pm. 
Interview show 10:30 pm-1 am. Police department 
traffic reports during morning and afternoon drive 
times. Weather reports and sports reports throughout 
day. SPORTS: major league baseball, college foot-
ball, basketball, World Series. All-Star baseball and 
Rose Bowl games. Contact Representative for further 
details. Rec'd 5/22/68. 

I. PERSONNEL 
General Manager-Harry D. Jacobs, Jr. 
Sales Manager-Frank DeRosa. 
Program Manager-Lee Davis. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Illinols-WMAQ Sales. 

3. FACILITIES 
50,000 w.: 670 Ire clear channel, non-directional. 
Operating schedule: 24 hours Daily. CST. 
FM FACILITIES 
ERS' 24,000 w.; 101.1 me. 
Antenna ht.: 610 ft. above average terrain. 
Operating schedule: 6 am-midnight Mon-Sun. 
More than 50% of the schedule is non-duplicating 

4. AGENCY COMMISSION 

15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la, la, 2b, 3a, 3b, 3e, 3d, 4e, 4d, 5, 6a, 
7b, 8. 

Rate Protection: 10e, lle. 12c, 13e, 14e, 152, 16. 
Basic Rates: 20b, 21b, 21d, 22a, 23b, 24a, 24e, 25a, 

27, 30, 33a. 
Contracts: 40b, 42a, 42d, 44b, 45, 46. 47a, 51b. 
Comb.: Cont. Discounts: 60b, 60e, 601, 61e, 616, 62d. 
Cancellation: 70a, 70c, 71a. 72, 73a. 
Prod, Services: 80. 82. 
Affiliated with NBC and Eastman Networks. 

TIME RATES 

No. 26 Eft 11/4/68-Reed 11/6/68. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat 10 am-7 pm; 
Sun 6 am-7 pm. 
B-Mon thru Sun 5-6 am; Mon thru Sat 7-10:30 
pm; Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 260x 520x 1040x 15600 
AAA   100 90 80 70 60 
AA 80 70 60 55 50 
A   65 60 50 40 35 
II   45 40 35 30 25 

20/30 see: 00% of applicable 1-min. 
10 sec: 50% of applicable 1-mln; preemptIble and 
does not combine with other spots for weekly or 
yearly frequency. 
Limited rotation, extra 15%. 

7. PACKAGE PLANS 

PER WK: I ti 10 .11 20 tl 30 ti 40 ti 
AAA   100 90 75 65 .... 
AA   80 70 60 55 .... 
A   65 50 45 40 35 
  45 40 35 30 25 

20/30 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min; preemptible and 
do not combine with other spots for weekly or yearly 
frequency. 
Limited rotation, extra 15%. 

10. SPECIAL FEATURES 

5-MINUTE LOCAL NEWS 

PER WK: AAA AA A B 
5 ti  110 90 70 50 
10 LI  100 80 60 45 
20 ti  85 70 55 40 
PER YR: 
1 x  110 90 70 50 
260 x  100 80 65 45 
520 x  90 70 55 40 
1040 x  80 65 45 35 

TRAFFIC/WEATHER/SPORTS FEATURES 
PER WK: 5 ti 10 ti 20 tl 
AAA   105 95 80 
AA   85 75 65 

PER YR: lx 260x 520x 1040x 
AAA   105 95 85 75 
AA   85 75 65 60 

News, weather, traffic, sports may combine for week-
ly or yearly frequency, and may apply toward weekly 
or yearly frequency on spots. 
Spots do not combine with, nor do they apply to, 
weekly or yearly frequency for news, weather, traffic, 
sports. 

JACK RIGEN SHOW 
(Mon thru Sat 10:30 pm-1 am) 

PER WK: I ti 6 ti 
1 min or less  30 150 
52 consecutive weeks discount: 10%. Jack Elgen 
show only. 
May apply toward weekly or yearly frequency on 
other spots. 

WNIB (FM) 
1955 

Media Code 4 214 2585 1.00 

Northern Illinois Broadcasting Co., Inc., 400 W. 
Madison St., Chicago, Ill. 60606. Phone 312-
263-5252. 

I. PERSONNEL 
Manager-William C. Florian. 
Program Director-Sonia .Atzeff. 

3. FACILITIES 
ERP 11.000 sv.: 97.1 me. 
Antenna ht.: 590 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 4a. 5, 6a, 713, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 145. 15a. 
Basle Rates: 20b, 21a, 22b, 23a, 24b, 2.5a, 26, 28a, 

28c, 29a. 
Contracts: 40a, 41, 42b, 46, 47e. 51a, 
Comb.; Cont. Discounts: 60h, 601, 61e. 
Cancellatirn: 70b, 70d, 71e, 72, 73b. 
Prod. Services: 80. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Rates effective August 15, 1963. 
Rates received August 2, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MI/OUTE 

1 ti  30.00 208 ti  22.50 
26 ti  27.00 312 ti  21.00 
52 ti  25.50 520 ti  19.50 
104 ti  24.00 728 ti  18.00 
30 seconds or less announcements, 70% of 1-minute 
rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1 hr 1/2 hr 

1 ti  150.00 90.00 208 ti___ 112.50 67.50 
26 U.__ 142.50 85.50 260 105.00 63.00 
52 ti. . 135.00 81.00 312 97.50 58.50 
104 ti  127.50 76.50 364 ti  90.00 54.00 
156 120.00 72.00 
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WNUS 
1924 

W N U S-FM 
[formerly wFmo (FM)] 

1965 

A McLendon Station 

Good Music 
Media Code 4 214 2640 4.00 
McLendon Corp.. McLendon Building. 24 W. Erie 

St.. Chicago, Ill. 60610. Phone 312-943-8400. 
TWX 910-221-1403. 

I. PERSONNEL 
Chairman of the Board-Barton R. McLendon. 
President-Gordon B. McLendon. 
General Manager-James F. Mackin. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
5,000 w.; 1390 kc. DIrectional-separate patterns day 
and night. 

Operating schedule: 24 hours daily. CST. 
FM-ER? 36,000 w. (horiz.), 36,000 w. (vert.); 107.5 
me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 578 ft. above average terrain. 
Partial simulcast all hours excepting 7 pm-6 am Mon 
thru Fri.; 6 pm-6 am Sat & 11-6 am Sun. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eodsd regulations 
General: 20. 3a. 313, 4a, 4d, 5, 7b, 8. 
Rate Protection: 15c. 15d. 
Basic Rates: 20a, 22a. 23a, 246, 25a, 28b, 29a. 
Contracts: 40c, 45. 40, 48. 
Comb.; Cont. Discounts: 60a, 60k, 61c, 62b. 
Cancellation: 70a, 70e, 710, 730. 
Retroactive discounts are payable in air time only. 
Affiliated with Katz Radio A.I.D. Plan. 
Member: The McLendon Stations. 

TIME RATES 
AM/FM COMBINATION 

NATIONAL AND LOCAL RATES SAME 
No. 9 Eff 7/1/69-Reed 8/6/69. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-7 pm. 
B-Sun thru Sat 7 pm-midnight. 
C-Sun thru Sat midnight-6 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: Fixed 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
PER YR: Ix 52x I56x 3I2x 500x 1000x 1300x 
AAA   75 65 60 55 50 45 40 
AA   70 60 55 50 45 40 35 
A ....... 55 50 45 40 35 30 25 
  40 35 30 28 26 24 20 

30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE/CONVERTIBLE PLANS 

PER WK: Cost 
ti (1AAA. IAA. 2A, 2B)  216 

12 ti (2AAA, 2AA, 4A, 4B)  395 
18 ti (3AAA, (AA. 6A 6B)  558 
24 ti (4AAA, 4AA, 8A. 8B)  695 
30 ti (5AAA, 5AA, 10A, 10B)  810 
36 ti (6AAA, 6AA, 12A, 12B)  895 
48 ti (8AAA, 8AA, 16A, 16B)  990 
Higher to lower: Each Traffic Time (AAA and/or 
AA) spot equal to 2 of next lower (A) class. Each 
A spot equal to 2 B spots. Lower to higher: 3 spots 
of lower class equal to 2 of next higher class. 

WEEKEND PLANS-BTA 
PER WK: 10 ti 15 ti 20 tl 30 ti 
Sat & Sun 0 am-midnight 350 450 540 695 

CHICAGOLAND AT NIGHT-BTA 
Mon thru Sun 7 pm-1 am  295 395 465 625 

1390 PLAN 
84 per wk, ROS. 24 bra per day, guaranteed 
1/4 traffic 3/4 6 am-midnight  1390 

10. SPECIAL FEATURES 
Newcasts-l-sec spot plus open ID, applicable 1-mln 
plus 5.00. 
Nightime News-Mon Own Sun, 5 min 12:45-12:50, 
1:55-2, 5:55-6 am, Out 18.00, strip 95.00. 

AM or FM available individually in non-duplicated 
times at 60% of above rates. 

WRSV (FM) 
1961 

CITY OF LICENSE 

SKOKIE 

CM FM) 
(This is a paid duplicate of the listing appearing 
under Chicago Urban Area.) 
Media Code 4 214 3465 5.00 
Studio Skokie Valley, Inc., 3611 Oakton St., Skokie, 

Ill. 60076. Phone 312-677-5900. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Mrs. Russell Stebbins. 
Manager-Ed Lucht. 

3. FACILITIES 
ERP 12.000 w.: 101.9 mc. 
Operating schedule: 6:00 a.m. to midnight Monday 
through Friday: 8:00 a.m. to midnight Saturday; 
9:00 a.m, to midnight Sunday. CST. 
Antenna ht.: 561 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a, 5, Ca, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 21a. 24b. 
Comb.; Cont. Discounts: 60g, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 Eff 3/1/67-Rec'd 2/14/67. 

6. SPOT ANNOUNCEMENTS 
I x 500 100x 200x 3110x 500x 

1 min  15.00 13.80 12.60 11.40 10.20 9.20 
30 sec ....... 11.25 10.35 9.45 8.55 7.65 6.75 

8. PROGRAM TIME RATES 
I x I 3x 26x 52x 104x I 56x 

1 hr  60.00 57.00 54.00 51.00 48.00 45.00 
1/2 hr  40.00 38.00 36.00 34.00 32.00 30.00 
25 min. ...... _ 36.00 34.20 32.40 30.60 28.80 27.00 
1/4 hr  24.00 22.80 21.60 20.40 19.20 18.00 
5 min  22.50 20.70 18.90 17.10 15.30 13.50 

10. SPECIAL FEATURES 
DEL CLARK INTERVIEWS 

(Mon thru Fri 7-8 Pm) 
-Full sponsorship-- -1/2 sponsorship-
13 wk 26 wk 52 wk IS wk 26 wk 52 wk 

Per wk..... 375.00 368.00 359.00 225.00 200.00 213.00 
1 mln, when available. ea.  18.00 

STOCK MARKET REPORT 
(6-6:05 pm) 

Per xk  120.00 115.00 105.00 60.00 57.50 52.50 
(D) 

WSBC 
1925 

e 
Media Code 4 214 2695 8.00 
WSBC Broadcasting Co.. Inc., 2400 W. Madison St.. 

Chicago. III. 60612. Phone 312-666-9000. 
I. PERSONNEL 
Manager-Louis B. Lee. 
Commercial Manager-Margaret Strasser. 

2. REPRESENTATIVES 
National Time Sales. 
Atlanta-David Carpenter & Co. 

3. FACILITIES 
1,000 w. due, 250 w. nights; 1240 km. 

Non-directional. 
Divides time with WEDC and WCRW. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. la. 4a, 4d. 5, 6b, 7a. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20a, 220. 22b, 23e. 
Contracts: 40a. 
Comb.: Cont. Discounts: 61b. 
Cancellation: 73a. 
FM facilities: WXRT (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 6/1/62-Reed 4/25/66. 
6. SPOT ANNOUNCEMENTS 

100 WORD ANNOUNCEMENTS 
Flat  --___ 10.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti... . . 100.00 60.00 36.00 27.00 16.50 
13 ti  90.00 54.00 32.50 24.50 14.75 
26 if 85.00 51.00 31.00 23.00 14.00 
39 ii........_...._..._ 82.50 49.50 30.00 22.50 13.50 
52 ti  80.00 48.00 29.00 21.75 13.00 
100 ti  75.00 45.00 27.00 20.25 12.25 

WS DM (FM) 
1942 

die09L% edanan, One. 

All Stereo 
Media Code 4 214 2750 1.00 
L & P Broadcasting Corp., 3350 S. Kedzie Ave., 

Chicago, III. 60623. Phone 312-847-2600. 

STATION'S PROGRAMMING DESCRIPTION 
WSDM(FM): Programmed for adults and young 
adults. M-F 2 min news capsule every half hour 6 
am-10 pm, on hour 2-11 pm & Sat 8 am-6 pm. AIR 
PERSONALITIES: girl announcers M-F. 85% live 
and records. tape and automation. MUSIC: Jazz ori-
ented. Popular jazz, instrumental and vocal. EN-
TERTAINMENT: comedy albums and station pro-
duced comedy bits. CONTINUITY POLICY: humor-
ous commercials especially preferred and produced. 
Contact Representative for further details. Reed 
7/10/67. 

I. PERSONNEL 
General Manager-Robert Bell. 
Program Director-Burt Bordeen. 
Station Manager-Terry Chess. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ER? 75,000 w.: 97.9 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. la. 2b, 4a, 4d. 5. 
Bate Protection: 10b. 11b, 12b, 13b, 1413. 
Basic Rates: 22a. 226, 23a, 24a, 24b, 25a, 28b, 29a. 
Contracts: 40a. 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 61c, 62b, 62e. 
Cancellation: 70a. 10e. 71a. 73a. 

TIME RATES 

Rates effective March 8. 1965. (Card No. 1.) 
Card received March 22. 1965. 

Class A-6:00-1r :00 am and 6:00-11:00 pm. 
Class B-11:00 pm-6:00 am and 10:00 am-6:00 pm. 

6. SPOT ANNOUNCEMENTS-Class A- -Class B-
1 30 1 30 

min sec min sec 
1 U  25. 20. 20. 16. 
26 ti 23. 19. 19. 15. 
52 ti  22 18. 18. 14. 
104 ti. 21. 17. 17. 13. 

16. 16. 12. 
312 ti.   18. 15. 15. 11. 
520 ti. 17. 14. 14. 10. 
624 ti.. 16. 13. 13. 9. 

12. 12. 8. 

7. PACKAGE PLANS 
wEriri  Y SATURATION PLANS 

(Combinable) 
-Claus A- -Class B-

PER WK: min 
10 ti.._.._  18. 
20 ti 17. 
30 ti . 16. 

  15. 
8. PROGRAM TIME RATES 

- Class A - 
1 1/2 5 
hr hr min 

1 U..-  150. 106 38. 
13 ti  145. . 
26 ti  135. 90. e 
52 tl  130. 85. 33. 
104 U. 125. 80. 31. 
156 ti 120. 75. 30. 
312 ti..._   115. 70. 27. 

WWCA 

sec 
15. 
14. 
13. 
12. 

min 
15. 
14. 
13. 
12. 

see 
12. 
11. 
10. 
9. 

-  Clase B-
1 1/2 5 
hr hr min 
105. 70. 30. 
100. 65. " 
95. 60. 2ei«: 
90. 55. 26. 
85. 50. 25 
80. 45. 23, 
75. 40. 

GARY 
City of license, Gary, Ind. 
Chicago-75 E. Wacker Dr. Phone 312-346-9392. 
See listing under Gary. Ind. 

WXFM (FM) 
1947 

CITY OF LICENSE 

ELMWOOD PARK 

(This is a paid duplicate of the listing appearing 
under Chicago Urban Area.) 

Media Code 4 214 3685 8.00 
WXFM, Inc., 333 North Michigan Ave., Chicago, Ill. 

60601. Phone 312-943-7474. 

STATION'S PROGRAMMING DESCRIPTION 
WXFM (FM): Programmed for adults and young 
adults. 
MUSIC: 90%: 60% classical. 30% general popular 
music, predominantly showtunes standards. All night 
show 100% classical music. News and special fea-
tures 10%. Limited commercial policy. 8 minutes 
per hour. Contact Representative for further details. 
Reed 12/4/68. 

I. PERSONNEL 
Pres. & Gen'l Sales Mgr.-Robert C. Victor. 
Ass't Gen'l Mgr.-II. Rozett. 
Station Manager-L. Paige. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ER? 50,000 w.; 105.9 mc. 
Operating schedule: 24 hours. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on tinte  no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 4a, 4d, Ga. 7b, 8. 
Rate Protection: 10b, 12b, 14b, 15b. 
Basic Rates: 20a, 21a, 23a. 
Contracts: 40b. 
Complete productions, programs, and miscellaneous 
talent available. 
Slumber: The Groskin Group. 

TIME RATES 
No. 9 Eff 6/1/67-Reed 5/22/67. 

6. SPOT ANNOUNCEMENTS 
lx 151 300 60x 125x 

1 min  26 24 23 22 21 
8. PROGRAM TIME RATES 

I x I 5x 30x 60x I25x 
1 hr  175 166 158 150 143 
1/2 hr  131 124 118 112 106 
5 min  74 70 67 64 61 

W X R T (FM) 

2500 500x 
20 19 

250x 500x 
136 129 
101 96 
58 55 

(D) 

1959 
Media Code 4 214 2805 3.00 
WSBC Broadcasting Co., Inc., 2400 W. Madison St.. 
Chicago, Ill. 60612. Phones 312-666-9000, 733-5055. 

I. PERSONNEL 
Station Manager-Louis B. Lee. 
Commercial Manager-Margaret Strasser. 

3. FACILITIES 
ERP 55.000 w.: 93.1 mc. 
Operating schedule: 7 am-midnight daily. CST. 
Antenna ht.: 299.5 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 25. 3a, 4a, 4d, 5, 6b, 7a, 8. 
Rate Protection: lob. 1113. 121). 13b, 14b. 
Basic Rates: 20a. 22a, 22b, 23a. 
Contracts: 405. 
Comb.; Cont. Discounts: 61b. 
Cancellation: 73a. 
AM facilities: WSBC. 
FM programming completely separate from AM. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eft' 6/1/62-Reed 4/25/66. 

8. PROGRAM TIME RATES 
1 HOUR 

PER WE: I wk 13 wk 
108.00 102.00 

2 ti  102.00 98.00 
96.00 90.00 
90.00 84.00 

  84.00 81.00 
6-7 ti._   81.00 78.00 

1/2 HOUR 
1 ti_   66.00 63.00 
2 U.- 63.00 60.00 

60.00 57.00 
57.00 54.00 

ti  54.00 51.00 
6-7 ti._ 51.00 48.00 

1/4 HOUR 
1 ti 39.00 36.00 
2 ti  36.00 33.00 

33.00 31.50 
4 ti. 31.50 30.00 

ti  30.00 28.50 
6-7   28.50 27.00 

26 wk 
96.00 
90.00 
84.00 
81.00 
78.00 
75.00 

60.00 
57.00 
54.00 
51.00 
48.00 
45.00 

33.00 
31.50 
30.00 
28.50 
27.00 
25.50 

39 wk 
90.00 
84.00 
81.00 
78.00 
75.00 
72.00 

57.00 
54.00 
51.00 
48.00 
45.00 
42.00 

31.50 
30.00 
28.50 
27.00 
25.50 
24.00 

52 wk 
84.00 
81.00 
78.00 
75.00 
72.00 
69.00 

54.00 
51.00 
48.00 
45.00 
42.00 
39.00 

50.00 
28.50 
27.00 
25.50 
24.00 
22.50 

ILLINOIS 

STATIONS IN 
CHICAGO URBAN AREA 

WBEE 
1055 

HARVEY 
A Rollins' Group Station 

Media Code 4 214 2860 8.00 
Continental Broadcasting. Lincoln Towers. 75 E. 
Wacker Dr., Chicago, Ill. 60601. Phone 312-726-6842. 
STATION'S PROGRAMMING DESCRIPTION 

22. WBEE: Programmed for Negro listener, concentrating 
on adults. 
MUSIC: jazz sign-on-11 am, gospel 11 am-12:30 pm. 
Opinion interviews and open line telephone 12:30-2 
pm. Jazz 2 pm-sign-off. NEWS: at :25 & :55. News 
at :55, 8:55 am-2:55 pm community oriented. Sta-
tion participates in fund drives, membership cam-
paigns, chamber of commerce and other public service 
activities in local community. Station produces quiz 
shows in different supermarkets at least 6 times a 
week. Contact Representative for further details. 
Reed 6/5/69. 

I. PERSONNEL 
Executive Vice-President-R. Randall Rollins. 
General Manager-John R. Wilson. 
Operations Manager-O. Lawton Wilkerson. 

2. REPRESENTATIVES 
Rollins Broadcasting. 

3. FACILITIES 
1,000 w. days; 1570 ke. DirectionaL 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 113. 2a, la, 4a, 4d, 5, 61% 7b, 8. 
Rate Protection: 10b, lib, 12b. 13b, 14b. 
Basic Slates: 206. 21a. 21b, 21d. 22b, 23b, 24a, 24b, 

24c. 25a, 26, 28a, 28c, 29a, 29b, 31, 32b, 33d. 
Contracts: 40a, 41. 42a, 42c, 43, 44a, 44b. 45, 46, 

47e. 48, 49, 50, Ma, 51e. 
Comb.: Cont. Discounts: 60b, 60g, 60h, 601, 62d. 
Cancellation: 70a, 71a, 72. 73b. 
Prod. Services: 80. 82. 
Member: Rollins Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 El' 1/1/68-Itec'd 1/26/68. 
7. PACKAGE PLANS 

1 MINUTE 
PER WIC: I ti 7 tl 14 ti 21 tl 28 tl 55+ 
1 ask............ 20.00 19.25 18.50 17.75 17.00 16.00 
13 19.25 18.50 17.50 17.00 16.25 15.50 
26 18.50 17.75 16.75 16.25 15.50 14.75 
52 wks. 17.50 16.75 16.00 15.50 14.75 14.50 

30 SECONDS 
13.75 13.25 12.75 12.00 11.50 11.00 

13 wks..._ 13.25 12.50 12.00 11.50 11.00 10.50 
26 12.50 12.00 11.50 11.00 10.50 10.00 
52 asks  12.00 11.50 11.00 10.50 10.00 9.50 
10 sec, flat  7.50 

6. PROGRAM TIME RATES 
(Sign-on to sign-oft daily) 
lx 26x 52x I04x 1560 512x 624x 

1 hr______ 175 169 162 158 150 144 157 
1/2 hr..._... 125 120 116 Ill 107 103 96 
1/4 hr..._... 87 84 81 77 75 69 65 
10 65 62 60 57 55 50 47 
5 min .. . 47 45 43 41 40 36 34 

9. .PARTI CIPATING PROGRAMS 
Devotions in Music with lier. W. N. Daniel-12:15-
1 pm. 
PER WK: 1 min 5 min lo min 
5 ti  22 43 60 
10 ti   20 40 55 
15 ti 19 
Opinion with Vince Sanders-5 min segmenTs only. 
PER WE: 1 tl Sti 6 ti 12 tl 
Ea   47 41 40 86 
1 min. fiat.  30 

MARTY FATE SHOW 
PER WK, EA: 5 ti 6 tl 5 tl 6 ti 
1 min, flat.  40 30 sec, flat........_...._.,. 30 
10 min  70 65 1/4 hr... 95 87 

wrLicli WORLD on MERRI 15a-FIÏOW 
1 min, fiat_  30 30 sec, flat____.- -.... 25 
10 min.  55 50 1/4 hr..._.... .........75 69 

10. SPECIAL FEATURES 
NEWS 

At :25 and :55 applicable 5 minute rate. 
1-MINUTE WEATHER REPORTS 

(Throughout the day) 
30 ti  180 50 ti 450 

3-MINUTE SPORTS FEATURE 
6 ti 12 tl 

Cost based on .26 week 
10-SECOND TIME REPORTS 

(Throughout the day) 
30 ti  180 60 tL 300 

(CR) 

WC G 0 
1959 

CHICAGO HEIGHTS 

GERI 
Subseriber to the NAG Radio Code 

Media Code 4 214 2915 0.00 
South Cook Broadcasting, Inc. 119 Olympia Plaza. 

Chicago Heights, Ill. 60411. Phone 312-756-6100. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-A. V. Santucci. 
Oper. & Sales Mgr.-W. G. Belndorff. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

S. FACILITIES 
1,000 w. days; 1600 ke. Directional. 
Operating lehedule: 5:00 a.m, to local sunset. CST. 
Simulcast during AM operational hours. For non-
simulcast facilities see WTAS (FM) under Chien') 
Urban Area. 

(This listing continued on next page) 
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ILLINOIS 

Chicago Urban Area-W CG 0-Continued 
4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: Ia. 2b, 3a, 4a. 5, 8. 
Rate Protection: 10a, Ilf, 120. 13a, 14a, 15b. 
Basic Rates: 20a, 21a, 21b, 22a, 23a, 25a, 26, 28b, 

Me, 29a. 31. 
Contracts: 40a, 41. 420. 45, 46, 47a. 48, 50, 515, 51e. 
Comb.; Cont. Discounts: 60a, 61a, 62b, 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
FM facilities: wrAs (FM). 
Affiliated with NAS Radio Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Rates effective October 1. 1963. (Card No. 6.) 
Card received September 5, 1963. 

6. SPOT ANNOUNCEMENTS 
min 30 see 1 min 30 see 

1 ti  10.00 7.00 572 ti  6.40 4.50 
52 ti  9.00 6.30 798 ti 6 00 4.30 
104 ti  8.20 5.70 884 ti  5.70 4.20 
260 ti  7.50 5.20 1040 ti  5.50 4.10 
416 .... 6.50 

7. PACKAGE PLANS 
ROS SATURATION CAMPAIGNS 

(Weekly) 
1 min 30 sec 

150.00 104.00 40 ti 
207.00 153.00 50 ti 

NEWS SI3fUWASTS-IVTAS (FM) 
and WCGO-AM 

lx 78x 1560 234x 312x 824+ 
1/2 hr  70.00 67.00 64.00 61.00 58.00 55.00 
1/4 hr _ 45.00 43.00 41.00 39.00 37.00 35.00 
5 min  23.10 21.95 20.80 19.65 18.50 16.00 

Newscasts or programs cannot be combined with spot 
announcements to earn frequency discounts. 
WTAS (FM) and WCGO spot schedules may be com-
bined to earn a cumulative discount. 

WEAW 
1953 

EVANSTON 

t:11:11:1 

Media Code 4 214 2970 5.00 
North Shore Broadcasting Co., Inc., 2425 Main St., 

Evanston, Ill. 60202. Phone 312-869-8000. 

STATION'S PROGRAMMING DESCRIPTION 
WEAN: Programmed for adults. 
News and commentary, middle-of-the-road-music, net-
work news and commentary programs, informational 
and religious programs. Women's news and music 
10:30 am-noon. SPORTS: university and high school 
football and basketball games. Hourly 5 min news. 
Contact Representative for further details. Rec'd 
11/7/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Edward A. Wheeler. 
Station Manager-Bill Adler. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Los Angeles-Hugh Wallace Company. 

3. FACILITIES 
5.000 w. days; 1330 km. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on net time; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 40, 5, 6a, 7b, 8. 
Rate Protection: 10a, lis. 12a. 135. 145. 
Basle Rates: 20b, 21a, 21e, 22b, 236, 24b, 25a. 26. 

28b, 28c, 290. 
Contracts: 40a. 41, 44e. 45, 46. 47e, 48. 
Comb.: Cont. Discounts: 60a, 60f, 61a. 
Cancellation: 70h. 700. 710, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 

Rates effective 

Card received July 28, 1964. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 see 
15.00 10.00 

13 ti  . 18.00 13.50 9.00 
52 ti.. ......... _ ..... .............. 16.00 12.00 8.00 
260 Li  12.00 9.00 6.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  150.00 90.00 60.00 30.00 
13 ti  142.50 85.50 57.00 28.50 
52 ti  127.50 76.50 51.00 25.50 
260 tL ....   112.50 67.50 45.00 22.50 

STELLA WittlE PROGRAM RATES 

PER WIC: 
1 ti 19.50 5 ti  85.00 
3 ti . . 57.00 (CR) 

WEAW-FM 
1946 

EVANSTON 

Media Code 4 214 2971 9.00 

North Shore Broadcasting Co., Inc., 2425 Main St.. 
Evanston, Ill. 60202. Phone 312-869-8900. 
STATION'S PROGRAMMING DESCRIPTION 

WEAW-FM: MUSIC: middle-of-the-road. showtunes, 
old tunes, segments featuring well known vocalists. 
Network news and commentary programs. Nighttime 
university and high school football and basketball 
games. Late night and early morning religious block. 
Contact Representative for further details. Bee'd 
11/7/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Edward A. Wheeler. 
Station Manager-Bill Adler. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Los Angeles-Hugh Wallace Company. 

3. FACILITIES 
ERP 180,000 w.; 105.1 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 295 it. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no rash discount. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 45. 5. 6a, 7b, 8. 
Rate Protection: 10a, 110. 12a, 13s. 14a. 
Basic Rates: 20b, 21a, 21e, 22b, 23b, 2,46, 25a. 26, 

28b, 28c, 29a. 
Contracts: 40a, 41, 445, 45, 46. 47e. 48. 
Comb.: Cont. Dircounts: 60a, 60f, 61a. 
Cancellation: 70b, 700. 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
10% discount to advertisers utilizing both WEAW 
and KMO, Tacoma, Washington. 

TIME RATES 

Eff Reed 1/3/67. 

6. SPOT ANNOUNCEMENTS 1 min 30 see 
1 x  20.00 15.00 
13 x  18.00 13.50 
52 x  16.00 12.00 
260   ......... ............. _...-._. 12.00 9.00 

S. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1   ..... „ 150.00 90.00 60.00 
13 x  142.50 85.50 57.00 
52 x    127.50 76.50 51.00 
260 x  112.50 67.50 45.00 

STELLA WHITE PROGRAM RATES 
PER WE: 

3 ti  57.00 

lo see 
10.00 
9.00 
8.00 
6.00 

5 sels, 
30.00 
28.50 
25.50 
22.50 

85.00 

(13) 

WEEF WEEF-FM 
1963 1963 

HIGHLAND PARK 

• 
Subscriber to the NAB Radio Code 

Media Code 4 214 8080 2.00 
WEEF Radio, 443 Central Ave., Highland Park, DL 

60035. Phone 312-932-1930. 

STATION'S PROGRAMMING DESCRIPTION 
WEEP: Programmed for adults. 
MUSIC: middle-of-the-road. NEWS: local and UPI 
audio on hour and half hour with business news 
throughout day. SPORTS: local high school football 
and basketball, professional football and soccer. Mid-
west Central States League Baseball. Women's fea-
turettes, interview programs mid-morning on Sat. 
Local and regional civic participation. Rec'd 10/3/68. 

I. PERSONNEL 
General Manager-Arthur Thorsen. 

3. FACILITIES 
1,000 w. days: 1430 ke. Directional. 
Operating schedule: Sunrise-local sunset. CST. 
FM FACILITIES ERP 1.000 w.: 103.1 me. 
Operating schedule: 6:00 am-midnight. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. In. 4a. 5, 6a, 7b. 
Rate Protection: 10d, lid, 12d, 13d, 140, 10. 
Basle Rates: 20b, 21a, :ma, Lao, 59C, 28C, 29a, 29b. 
Contracts: 40a. 41, 4213. 44b, 45, 47a. 49. 50, 51b. 
Comb.: Cont. Discounts: 60b, 60e, 601, 62d, 
Cancellation: 70a. 70e. 71a, 73b. 
Prod. Services: 80. 81. 82. 
Simulcast AM-FM except certain time periods. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 1/68-Rec'd 4/4/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: I ti 
1 x  12.00 
52  
261-55 x..._............_.._.._  9.50 

3-9-S-ECONDS 
1 x...- ...... .........   10.00 

261-519 x____ . . __. 7.50 
..  .... 

1 x..._.._ ...... .......... _   6.00 
52 x  5.00 
261-520 ...... _ ...... _.._.._  4.75 

 Per wk 
7 tl 12 ti 
10.50 9.00 
9.00 8.25 
8.75 8.00 

9.00 
7.50 
7.00 

5.25 
4.50 
4.25 

8.00 
6.75 
6.50 

4.50 
4.25 
4.00 

e 
W EX I (FM) 

1960 
ARLINGTON HEIGHTS 

RAB 

Media Code 4 214 3100 8.00 

WEXI, Inc., 120 W. University Dr., Arlington 
Heights, Ill. 60004. Phone 312-259-1030. 

STATION'S PROGRAMMING DESCRIPTION 
WEXI (FM): Programmed for young adults. 18-49 
years old. 
NEWS: news and stock market reports each half 
hour, 24 hours per day. Local news staff and mobile 
news reporting. UPI, AP, UPI audio, sports and 
special events programs. MUSIC: current hits of 
young adult appeal overlast 3 years.. Reed 9/26/68. 

I. PERSONNEL President-Walter Mack. 
Gen'l Mgr. & Chief Eng.-Wayne H. Smith. 
Sales Manager-Martin Burke. 

2. REPRESENTATIVES 
National Time Sales. 
Michigan. Illinols-Gelderman & Company. 

3. FACILITIES 
ERP 3,000 w. (hertz.), 3,000 w. (vert); 92.7 me. 

Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 300 feet above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING Sae coded regulations 
General: lb. 21). 3d. 4e. 4d, 5, 6a. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 29a, 30, 33a. 
Contracts: 40a. 41, 420, 43, 45. 
Comb.: Cont. Discounts: 60f, 61a. 
Cancellation: 700. 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 

No. 3 Eff 7/1/69-Reed 7/14/69. 

AA-Mon thru Fri 3 pm-midnight; Sat & Sun 10 
am-midnight. 
A-Mon thru Fri 6 am-3 pm; Sat & Sun 6-10 am; 
lion thru Sun midnight-1 aso. 
B-1-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE, EA: 6 ti 12 ti 18 ti 24 tl 30 11 96 ti 
I min.  26 14 22 20 18 16 
30 see  22 20 18 16 14 12 

CLASS A 
1 min.  23 21 19 17 15 13 
30 sec.  20 18 16 14 12 10 

CLASS B 
1 min, flat  11 30 sec, flat-- ...... .... 9 
10 see: 60% of 1-min. 
1-minute, 30 & 10-seconds may combine for fre-
quency. 

7. PACKAGE PLANS 
COMBINATION PACKAGE 

(1/4AA Mon thru Fri 3 pm-midnight, 1/4AA 
Sat & Sun 10 am-midnight; 1/4A Mon thru 
Fri 6 am-3 pm, 1/9A Sat & Sun 6-10 am) 

PER WE, EA: 12 ti 18 ti 24 ti 90 ti 96 ti 
1 min  23 21 19 17 15 
30 sec  20 18 16 14 12 
10 see: 60% of 1-min. 
1-minute, 80 & 10-seconds may combine for fre-
quency. 

10. SPECIAL FEATURES 
News-extra 20%. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

RATEHOLDER 
6 spots any length in AA. A or combination time, 
per week. 

e 

WG L D (FM) 
(formerly WOPA-FM) 

1950 

OAK PARK 

13 F 1M 1] 
A SonderrIng Station 

Media Code 4 214 3120 6.00 

Sonderling Broadcasting Corp., 408 S. Oak Park 
Ave., Oak Park, Ill. 60302. Phones 312-848-5760; 
Chicago 312-378-4653. 
STATION'S PROGRAMMING DESCRIPTION 

WGLD (FM): Programmed for young adults. 
MUSIC: popular music M-Sat, 6 am-4 pm. Hard 
rock 31-Sat, 10 pm-3 am. NEWS: local news staff 
and UPI. Air personality, M-Sat 6 am-4 pm & 10 
pm-3 am. Contact Representative for further details. 
Reed 3/17/69. 

I. PERSONNEL 
President-Egmont Sonderling. 
General Manager-Chuck Manson, 
Program Director-Bob Peacock. 

2. REPRESENTATIVES 
AAA Representatives. 
The Progressive Rock Media Company. 

3. FACILITIES 
25+ ERP 50.000 w. (borin.), 50,000 w. (vert.); 102.7 me. 
8.25 Stereo. 
7.50 Operating schedule: 24 hours daily. CST. 
7.25 Antenna ht.: 266 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and spots only. 

D. GENERAL RATE POLICY 
AM facilities: WOPA. 

TIME RATES 
Eff 5/5/69-Reed 9/30/69. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 

1 min  24 21 
30 sec  18 16 

7.00 
6.25 
6.00 

4.25 
4.00 
3.75 

8. PROGRAM TIME RATES 
PER WK: I ti 9 ti 6+ 
55 min.. 90 85 
25 min.  60 55 
10 min. 45 35 30 
5 min. . ._ .... -..- 25 22 20 

. DISCOUNTS 
(On Program time only) 

25 wk. 5% 52 wk..----........._ 10% 

WJOB 
HAMMOND, IND. 

See listing under Hammond, Ind. 

I04x 260x 
18 15 
14 12 

WLNR (FM) 
1958 

LANSING 

Subscriber to the NAB Radio Code 
Media Code 4 214 3135 4.00 
Illiana FM Broadcasters Inc., 2915 Bernice Bd., 

Lansing. Ill. 60438. Phone 312-474-7626. 
I. PERSONNEL 
l'resident-Gordon D. Boss. 
Station Manager-Richard K. Maltby. 

3. FACILITIES 
3.000 w. (hertz.), 3,000 w. (vert.); 106.3 me. 
Operating schedule: 3:00 p.m. to 11:00 p.m. wee• 
days; 8:00 a.m. to 11:00 p.m. Sunday. CST. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See eoded regulatior. 
General: 2a. la. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e. lle. 
Basic Rates: 20a, 21b, 220, 230, 29a, 25a, 28e, 33b. 
Contracts: 40a. 45. 510. 
Comb.: Cont. Discounts: 601, 620. 
Cancellation: 70a. 70e, 71b. 
Prod. Services: 82. 

TIME RATES 
No. 5 Eff 8/24/66-Reed 10/28/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I mln 30 see 

1 X.  8.00 6.00 104 x....7.05 5.10 
13 X.  7.80 5.85 156 x.. 6.80 4.85 
26 x  7.55 5.60 260 x. 6.60 4.65 
52 x  7.30 5.35 312 x. 6.35 4.40 

8. PROGRAM TIME RATES. 
Ix I3x 26x 52x 104x 260x 3I2x 

1 hr  45.00 43.00 42.10 39.00 -... 
1/2 hr_  30.00 28.00 25.00 23.50 22.00 21.00 20.00 
1/4 hr.-.__ 18.00 17.10 16.20 15.30 14.40 13.50 12.60 
5 min  9.00 8.55 8.10 7.65 7.20 ...-... 

WLTH 
GARY, IND. 

See listing under Gary. Ind. 

WMPP 
1963 

CHICAGO HEIGHTS 

e 
Subseriber to the NAB Radis Code 

Media Code 4 214 3190 9.00 
Seaway Broadcasting. Company, Inc., Lincoln Hwy. at 

Ellis Ave.. East Chicago Heights, DI. 60411. 
Phones Chicago Height, 312-758-1400; Gary, Ind. 
882-3141. TWX 312-672-4611. 

I. PERSONNEL 
President-Charles T. Pinckard, 
General Manager-Allen Wheeler. 
General Sales Manager-Allan Brown. 

2. REPRESENTATIVES 
South. Southeast, Southwest-Mario Messina Com-
pany. 

3. FACILITIES 
1.000 w. days; 1470 ke. Directional. 
Operating schedule: 5 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 35, 3d, 40, 5, 6a, 7b, 8. 
Rate Protection: 10a. lla. 12h, 13h, 14h, 15b. 
Basic Rates: 20b, 21b, 21d, 23a, 24a, 25c, 26, 28b. 

29h, 30, 33e. 
Contracts: 401. 41, 42b, 420, 44b, 45, 46, 47a, 48, 

515, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60c, 60e, 601, 61a, 62b. 
Cancellation: 70a, 70d, 71a, 73b. 
Prod. Service.: 80, 82. 
15% additional billing on all uncompleted contracts. 
Remote line charges not included. 

TIME RATES 
Rates effective August 1, 1965. 
Rates received July 6, 1905. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti.   18. 14. 250 ti 14. 11. 
50 IT 13. 500 13. 10. 

150 ti........_..... 15. 12. 1000 11. 9. 
10 seconds or less (ID's)-50% of 1-minute rate. 

7. PACKAGE PLANS 
Class AA-6:00-9:00 am and 3:30-6:30 pm Mon thru 
Sat. 
Class A-All other times. 

CLASS AA 
(1 minute) 

PER WE: 1 wk 13 wk 26 wit 52 wk 
14.00 1. 
13.50 12.50 10.50 
13.00 12.00 10.00 
12.50 11.50 9.50 
12.00 11.00 9.00 
11.50 10.50 8.50 

15 U..- ..... _  14.50 
20 ti_ 14.00 
25 U______ ...... _ ...... - ...... __ 13.50 
30 ti 13.00 
35 ti 12.50 

CLASS A 
10 Li  12.00 
15 ti..._ ...... _.._.._ .......... _   11.50 

25 tl 10.50 

35 ti  9.50 
CLASS AA 
(30 seconds) 

11.00 
10.50 
10.00 
9.50 
9.00 
8.50 

10.00 
9.50 
9.00 
8.50 
8.00 
7.50 

11.00 10.00 
15 ti  10.50 9.50 
20 Li 11.00 10.00 9.00 

9.50 8.50 
30 ..... ...... 10.00 9.00 8.00 
35 ti 9.50 8.50 7.50 

CLASS A 
10 U.__ .......... _ ..... _ ..... 10.00 9.00 8.00 
15 ti..._..   ___._._ . 9.50 8.50 7.50 
20 ti 7.00 

30 ti  8.00 7.00 6.00 
35 ti  7.50 8.50 5.50 
Announcement Packages subject to short rate. 

(Chicago Urban Area continued on next page) 

8.50 
8.00 
7.50 
7.00 
6.50 
6.00 

8.50 
8.00 
7.50 
7.00 
6.50 
6.00 

7.00 
6.50 
6.00 
5.50 
5.00 
150 
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PER WE: 1 min 30 ser 
20 ti    256.00 200.00 
30 ti    300.00 245.00 
2 WEB: 
40 ti  276.00 204.00 80 ti  430.00 392.00 
60 ti  384.00 300.00 100 ti  590.00 480.00 
3 WKS: 
60 ti  384.00 300 .00 120 ti  708.00 576.00 
90 it  540.00 401.00 150 ti  870.00 705.00 
4 WEE: 
sn ti  480.00 302.00 160 ti  928.00 752.00 
120 ti  708.00 576.00 200 ti 1140.00 920.00 

(Dally) 
1 min 30 sec 20 see 10 see 

5 ti  45.00 31.50 22.50 17.50 
10 Li  82.00 57.00 42.50 32.50 
20 ti  150.00 104.00 80.00 60.00 

ID. SPECIAL FEATURES 
Newscasts at :55 and :25. 



final 

"Point of Sale" 
. . . whether you are making a 
media selection, or defending 

that selecsstion in an agency-
client conference, chances are 
your copy of SRDS will be 
right on the desk. As an es-
sential tool in rate estimation 
and comparison, SRDS will be 
referred to time and time again. 

At this time Service-Ads in 
SRDS give you the informa-
tion you need, answering that 
last lingering doubt about mar-
ket, editorial content and direc-
tion, field or area coverage, oi 
other qualifications that will 
enable you to more closely 
judge the acceptability of a 
particular publication for yom 
list. 

In agency-client conferences 

SRDS Service - Ads close the 
gap between you and the 
media files in your office by 
providing you with up-to-date 
information right on hand 
when it's needed. 

Service-Ads are placed in 
SRDS to help you in media 
comparison and selection; they 
contain the information asked 
for by men who use SRDS as 
a primary tool in market and 
media selection. 

Use the Service-Ads in SRDS 
3-0FX-12/66 

Chicago Urban Area-Continued 

WNMP 
1948 

EVANSTON 

Media Code 4 214 3245 1.00 
Semrow Broadcasting Co., Inc., 2100 Leo St.. Evans-

ten, Ill. 60202. Phone 312-475-1590. 
I. PERSONNEL 
President-Otto J. Semrow. 
Program Manager-J. 10. Zemater. 

3. FACILITIES 
1.000 w. days; 1590 he. Non-dIrectional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash (Recount 

S. GENERAL ADVERTISING See aided regulations 
General: la. lb, 2a, 2b. 3a, 3b, 3e, 3d, 4a. 5. 6a, 

7b, 8. 
Rate Protection: 106, 11b, 12b, 13b, 14b, lab. 16. 
Basic Rates: 20b, 21a, 21e, 22a, 22b, 23a, 23b, 2414 

28a. 28e. 29a, 30. 33a. 
Contracts: 40a, 41, 441, 46, 47a, 49. 51a. 51e. 
Comb.; Cont. Discounts: 604, 60e. 60f, 60h, 601, 61e. 
Cancellation: 70a, 704. 711, 72, 73a, 736. 
Prod. Services: 80. 81. 

TIME RATES 
Rates effective January 1. 1964. (Card No. 4.) 

Card received December 5. 1963. 
S. SPOT ANNOUNCEMENTS 1 min 30 see 10 sec 
1 ti- 18.00 13.00 7.10 
52 ti.   16.50 12.00 7.00 
104 tl   15 50 11.00 6.50 
312 14.50 10.00 6.00 
500 ti   13.50 9.00 5.50 

7. PACKAGE PLANS 
WEEKLY FREQUENCY PLANS 

PER WK: 1 min 30 sec 10 see 
15 ti . 16.50 12.00 7.00 
25 ti 15.50 11.00 6.50 
35 ti-------- ..... _ .... .......   14.50 10.00 6.00 

8. PROGRAM TIME RATES 1 hr 1/2 hr 5 min 
1 x  120 72 30 

DISCOUNTS 
13x-5% 26x-10% 52x-15% 104x-20% 

STRIP WEEKLY PROGRAMS 
FREQUENCY BATES 

ti  300.00 180.00 
5 ti_.-----______-- 420.00 252.00 105.00 
6  -_____- ..... ___-.-__ 480.00 288.00 120.00 

CONTINUOUS USE DISCOUNTS 
13 wk.._......_....._ 10% 52 wk................._ 20% 
26 wk.................... 15% 
Applicable to weekly frequency program rttes omy. 

WO PA 
1950 

OAK PARK 

e R A El 

A Sonderling Station 

Media Code 4 214 3355 8.00 
Sonderling Broadcasting Corp.' 408 S. Oak Park 

Aye.. Oak Park, III. 60302, Phones 312-848-5760; 
Chicago 312-378-4653. 

I. PERSONNEL 
Preoldent-Egmont Sonderling. 
General Manager-Al Michel. 
Sales Manager-Chuck Manson. 

2. REPRESENTATIVES 
AAA Representatives. 

3. FACILITIES 
1,000 w. dam 250 w. nights: 1190 ka. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time and spots only. 

5. GENERAL ADVERTISING Sea coded regulations 
General: lb. 2a, 3b, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e. il!. 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21b, 21c, 23a, 24a, 25b, IT. lob, 

28e. 29b, 31, 33d. 
Contracts; 40e. 41, 42e, 43, 44b, 45, 47e, 48, 49, 51b. 

51e. 
Comb.: Cont. Discounts: 60e. 604, 60f, 61e, 62e. 
Cancellation: 70a. 704. 71b, 73a. 
Prod. Services: 81, 82. 
Member: National Spanish Language Network. 

TIME RATES 
Rates effective January 1, 1965. 

6. SPOT ANNOUNCEMENTS 
ix 13x 26e 52e 104x 260e 

1 min  18.00 16.50 15.01) 13.50 12.00 10.50 
30 sec  12.50 11.50 10.50 9.50 8.50 7.50 

8. PROGRAM TIME RATES 
I x I3x 26e 520 104e 260e 

1/2 hr  60.00 56.00 52.00 48.00 44.00 40.00 
1/4 hr  40.00 37.00 35.00 32.50 30.00 27.50 
5 min....- 30.00 27.50 25.00 23.00 21.25 18.75 

IU. SPECIAL FEATURES 
15% talent fee is Included in rat« for all Negro 
and Irieh programs. 

W 0 P A-FM 
NOTE: The call letters of this station have been 
changed to: 

WGLD (FM) 

W RS V (FM) 
1961 

SKOKIE 

UIiI F IMO 
Media Code 4 214 3465 5.00 
Radio Skokie Valley, Inc.. 3611 Oakton St., Skokie. 

III. 60076. Phone 312-677-5900. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Mrs. Russell Stebbins. 
Manager-Ed Lucht. 

3. FACILITIES 
ERP 12,000 w.: 101.9 mc. 
Operating schedule: 6:00 a.m, to midnight. Monday 
through Friday; 8:00 a.m. to midnight Saturday: 
9:00 a.m, to midnight Sunday. CST. 
Antenna ht.: 561 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 213. 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 210. 24b. 
Comb.; Cont. Discounts: 60g, 624. 
Cancellation: 70b, 70d, 71a, 72. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 2 Eff 3/1/67-Itec'd 2/14/67. 

6. SPOT ANNOUNCEMENTS 
lx 50e 1000 

1 min____. 15.00 13.80 12.60 
30 sec ..... 11.25 10.35 9.45 

8. PROGRAM TIME RATES 
lx 13x 200 52e 

1 hr______ (MOO 57.00 54.00 51.00 
1/2 hr..... ..... 40.00 38.00 36.00 34.00 
25 min____ 36.00 34.20 32.40 30.60 
1/4 hr____ 24.00 22.80 21.60 20.40 
5 min........... 22.50 20.70 18.90 17.10 

10. SPECIAL FEATURES 
DEL CLARK INTERVIEWS 

(Mon thru Fri 7-8 pm) 
-Full sponsorship- -1/2 sponarship-
13 wk 26 wk 52 wit 13 wk 26 wk 52 wk 

Per wk.  375.00 368.00 359.00 225.00 200.00 218.00 
1 min, when available. ea.. 18.00 

STOCK MARKET REPORT 
(8-6:05 Pm) 

Per wk  120.00 115.00 105.00 131).00 57.53 52.50 
(D) 

WTAQ 
1950 

LA GRANGE 

200e 
11.40 
8.55 

300x 
10.20 
7.65 

(04x 
48.00 
32.00 
28.83 
19.23 
15.3) 

500: 
9.20 
6.75 

156x 
45.00 
30.00 
27.00 
18.00 
19.50 

American Entertainment Ntwk 

Subseriber to the NAB Radio Code 
Media Code 4 214 3520 7.00 

S. and S. Broadcasting Co.. 9355 W. Joliet Rd., 
La Grange, III. 60525. Phone 312-352-130N 1302, 
1304: 242-2622. 2623. 

I. PERSONNEL 
Presluent-charies Ir. Sebastian. 
Manager-Arthur L. Schlamen. 
Sales Manager-Ralph Faucher. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
5.000 w. days, 500 w. nights; 1300 kc. Directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% ces net time only; no each discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2b, la, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e, Ila, 12a, 13e, 14a, 15a, 16. 
Basic Rates: 20b, 21a, 22a, 23a, 24b, 25a, 26, 28b, 

29a. 
Contracts: 40a, 44a, 45. 47e. 
Comb.: Cont. Discounts: 60d, 60e, 62b. 
Cancellation: 70e. 71b. 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf herd 3/24/69. 
6. SPOT ANNOUNCEMENTS 

lx Ile 
1 mln .... _ ....... _______ ....... 15.00 11.00 
30 sec_______-___- ...... 10.00 8.00 

8. PROGRAM TIME RATES 
Ix 13e 

1 hr  150.00 110.00 
1/2 hr  90.00 69.00 
1/4 hr  50.00 41.50 
5 min._ ............... ...-...._  30.00 23.00 

WTAS (FM) 
1964 
CRETE 

1:1120 

26e 
10.50 
7.00 

26e 
104.50 
65.00 
38.50 
21.00 

52e 
10.00 
6.50 

52e 
99.00 
61.50 
37.50 
18.50 

Media Code 4 214 3575 1.00 
South Cook Broadcasting. Inc., 119 Olympia Plaza, 
Chicago Heights, III. 60411. Phone 312-756-6100. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Anthony Santucci. 
Oper. & Sales Mgr.-William Beindorff. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
EltP 3.000 w.: 102.3 me. 
Operating schedule: 6:00 am-midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simuleast operation with WCGO-AM. For 
simulcast rates, see WCGO-AM listing under Mug* 
Urban Area. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See ended regullations 
General: la,2a, la, 3b, 4a, 4d, 5. 6a, 8. 
Rate Protection: 10a, 11e, 12a, 13e. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b. 61a, 61b, 62b, 82e, 
Cancellation: 70a, 70e. 71a, 73e. 
AM facilities: %MOO. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 8/1/67-Ree'd 7/31/67. 

ILLINOIS 
7. PACKAGE PLANS 

1 MINUTE 
PER WK: 30 ti 20 ti 15 01 10 ti 501 I ti 
52 wk.  5.50 4.00 4.50 5.00 5.50 6.00 
26 wk....-...... 3.90 4.40 4.90 5.40 5.90 6.40 
13 wk. - 4.20 4.70 5.20 5.70 8.20 6.70 
1 wk_____ 4.50 5.00 5.50 6.00 6.50 7.00 

30 SECONDS 
52 wk.  2.10 2.60 3.10 9.60 4.10 4.60 
26 wk.  2.50 3.00 3.50 4.00 4.50 5.00 
13 wk_  2.80 3.30 3.80 4.30 4.80 5.30 
1 wk............. 3.10 3.60 4.10 4.60 5.10 5.60 
WTAS-FM and WCGO-AM spot schedules may be 
combined to earn cumulative discounts. 

8. PROGRAM TIME RATES 
5 min-2x the 30 see rate. 1/2 hr-13x the 30 sec rate. 

1/4 hr-4x the 30 sec rate. 1 hr--10x the 30 see rate. 

WVON 
1925 

CICERO 

An L & P Station 

Independent 
Media Code 4 214 3630 4.00 
L & P Broadcasting Corp.. 3350 S. Ketlzie Aye.. 

Chicago, Ill. 60623. Phone 312-847-2600. 
I. PERSONNEL 
Gen'l & Sales Mgr.-Robert F. Bell. 
Vice-President-Bernadine C. Washington. 
Ass't Mgr. & Frog. Dir.-Lucky CordelL 

2. REPRESENTATIVES 
Barnard Howard á Co.. Inc. 

3. FACILITIES 
1.0uu w. days. 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, lb, le, 3d, 4a, 44. 5. 6a, 

7b, 8. 
Rate Protection: 104. 11h, 12h, 13h, 1411, 15a. 
Basic Rates: 20b, 21b, 22a, 23a, 24a, 25a, 26, 27. 

28a, 29a, 334. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47e, 48, 50, 

51a. 
Comb.; Cont. Discounts: 601, Ola. 624. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 

No. 8 Eff 9/1/69-1tee'd 7/16/69. 
AA-Mon thru Fri 6-10 am & 3-7 pm; Sat 10 am-
3 pm: Sun all day. 
A-Mon thru Fri 10 am-3 pm & 7 pm-midnight; 
Sat 11-10 am & 3 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1-MINUTE 

1-11 ti. flat  70 
CONSEC WKS: I wk 13 wk 26 wk 40 wk 52 wk 
12 ti.  58 57 55 54 49 
24 ti  55 54 53 51 48 
36 it  53 52 51 49 46 
48 ti  51 50 48 47 45 

30-SECONDS 
1-11 ti, flat.  90 
12 ti  48 47 45 44 38 
24 ti  45 44 43 41 37 
36 ti  43 42 41 39 35 
48 ti  41 40 38 37 34 

CLASS A 
1-MINUTE 

1-11 ti, flat  66 
47 42 
46 41 
43 40 
41 39 

12 ti.  52 50 49 
24 ti  50 48 47 
36 ti   46 45 44 
46 ti  45 44 42 

30-SECONDS 
1-11 ti, flat    . 54 
12 ti  42 40 39 37 32 
24 ti..._.._ ................... .._  40 38 37 36 31 
36 tl..._ ...... ___ ........ _.._  36 35 34 33 30 
48 II  35 34 32 31 29 
1-minute and 30-seconds, only, combine for frequency. 

RATEHOLDER 
Minimum 6 1-minute spots per week. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

AA, ea  82 A, ea _ 72 
6 or more, 10% discount. 

WWCA 
GARY, IND. 

See hung under Gary, Ind. 

WXFM (FM) 
1947 

ELMWOOD PARK 

Media Code 4 214 3685 8.00 

WXFM. Inc., 333 North Michigan Ave., Chicago, Ill. 
60601. Phone 312-943-7474. 
STATION'S PROGRAMMING DESCRIPTION 

WXFM (FM): Programmed for adults and young 
adults. 
MUSIC 90%: 60% classical, 30% general popular 
music, predominantly showtunes standards. All night 
show 100% classical music. News and special fea-
tures 10%. Limited commercial policy, 8 minutes 
por hour. Contact Representative for further details. 
Reed 12/1/68. 

I. PERSONNEL 
Pres. & Gen'l Sales Mgr.-Robert C. Victor. 
Ass't Gen'l Mgr.-H. Rozett. 
Station Manager-L. Paige. 

2. REPRESENTATIVES 
Herbert E. Grosidn & Co. 

3. FACILITIES 
Ell.P 50,000 w.; 105.9 roc. 
Operating schedule: 24 hours. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no each discount. 

(This listing continued on next page) 
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ILLINOIS 

Chicago Urban Area-
WX FM (FM)-Continued 
5. GENERAL ADVERTISING See eoded regulations 

General: la, 2a, 3a, 4a, 4d, 6a, 7b, 8. 
Rate Protection: 10b, 12b, 14b, 15b. 
Basic Rates: 20a, 21e. 23a. 
Contracts: 40b. 
Complete productions, programs, and miscellaneous 
talent available. 
Member: The Groskin Group. 

TIME RATES 
No. 9 Et! 6/1/67-Rec'd 5/22/67. 

6. SPOT ANNOUNCEMENTS 
Ix 150 90x 61)x 125x 250x 50(1x 

1 tan  26 24 23 22 21 20 19 
8. PROGRAM TIME RATES 

lx I5x 90x 60x I25x 250x 
1 hr  175 166 158 150 143 136 
1/2 hr  131 124 118 112 106 101 
5 min.  74 70 67 64 61 58 

W YC A (FM) 
1959 

HAMMOND, IND. 

5000 
129 
98 
55 

(D) 

A Crawford Owned Station 
Media Code 4 214 9740 LOO 
Crawford Broadcasting Co., 6336 Calumet Ave., Ham-
mond, Ind. 46324. Chicago phone 312-731-0923. 
Hammond phone 219-933-0923. 
STATION'S PROGRAMMING DESCRIPTION 

WYCA (FM): Programmed for religious audience. 
6-10:30 am religious music and sermons. 10:30-11 
am women's show, religious music, household hints, 
bargain counter, devotional. 11 am-1 pm religious 
music and sermons. 1-3 pm telephone call-ins. News 
at 5 min before hour all afternoon. 3-6 Dm person-
ality program with religious music, chatter, special 
events, home and garden tips. 6-8 pm religious 
music and sermons. 8-9:30 pm southern gospel music 
programs. 9:30-10:30 pm music and sermons. 10:30 
pm-1 am sacred music and news. Sat.: religious 
music, sermons, children and youth entertainment. 
news. Sun.: religious music and sermons. Rec'd 
10/30/67. 

L PERSONNEL 
Station Manager-Wendell IL Borrink. 

2. REPRESENTATIVES 
Contact station eirect. 

3. FACILITIES 
EltP 31.000 w.: 92.3 mc. 
Operating schedule: 5:55-1:05 am. CST. 
Antenna ht.-405 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2e, 2b, 3a, 3b, 4b, 4d, 5, 6a, 7a. 
Rate Protection: 10e. lle. 12e, 13e. 14e. 
Basic Rates: 20b, 21e. 21b, 21d, 22b. 23e. 24b, 25e, 

28a, 28c, 29e. 
Contracts: 40e. 44e. 45, 47e. 50. 
Comb.; Cont. Discounts: 60f, 62e, 62d. 
Cancellation: 70a, 76c, 71e, 72. 
Prod. Services: 80. 82. 
Maximum length of contract 1 year. 
Cigarette advertising unacceptable. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Et! Rec'd 4/28/69. 
6. SPOT ANNOUNCEMENTS 

10x 78x I56x 312x 624x 
1 min  7.00 6.30 5.75 5.10 4.50 
30 sec  4.50 4.20 3.80 3.40 3.00 
20 sec  3.40 3.15 2.90 2.70 2.50 
10 sec  3.00 2.60 2.40 2.20 2.00 

8. PROGRAM TIME RATES 
130 262 522 1042 1562 260x 3120 

1 hr  60.00 56.00 54.00 48.00 45.00 39.00 36.00 
1/2 hr  35.00 33.00 30.00 26.50 25.00 22.00 20.00 
1/4 hr  22.00 20.00 18.00 16.00 15.00 13.00 12.00 
5 min  12.00 10.50 9.50 8.50 8.00 7.00 6.50 

CHICAGO HEIGHTS - 
Cook County-Map Location G-3 

See SUDS consumer market !nap and data at begin-
ning of the State. 

See Chicago Urban Area 

CICERO 
Cook County-Map Location G-3 

Flee SUDS consumer market map and data at begin-
ning of the State. 

See Chicago Urban Area 

CLINTON 
DeWitt County-Map Location E-6 

Flee SUDS consumer market map and data at begin-
ning of the State. 

WHOW 
1947 

e 
Pledia Code 4 214 3795 5.00 
Cornbeit Broadcasting Co., 401-1/2 South Side Se., 

Clinton, III. 61727. Phone 217-935-2161. 
STATION'S PROGRAMMING DESCRIPTION 

WHOW: Programming country and western music. 
Live e and w groups provide segments 11:30 am-1 
pm. C and w record programs throughout morning 
and afternoon. Religious block 9:30 - 10:30 am. 
FARM: network 6:05-6:30 am dr noon segment. 
NEWS: local area, world, and weather In 15 min 
segments at 7 am. 8 am & noon. Sun: religion and 
gospel music programming morning, afternoon top 
50 e and w record show. Rec'd 7/20/67. 

I. PERSONNEL 
President-I. It. Livesay. 
Station Manager-Robert O. Teach. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
5.000 as. days; 1520 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on net thee only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 3a, 3d, 4e, 5, 6e, 7b. 
Rate Protection: 10d, 13d, I4d, 15e. 15e. 
Basic Rates: 20b. 21a, 21d, 22b, 23e. 24b, 26, 27, 

2815, 20e, 25e. 33a. 
Contracts: 40a, 41, 42e. 43, 44e. 45, 46, 48, 49, 50, 

51e, 51b. 
Comb.: Cont. Discounts: 60a, 60d, 61e. 62d. 
Cancellation: 70a, 70c, 71e, 73b. 
Prod. Services: 80. 81. 82. 
Member: Illinois Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1963. (Card No. 8.) 
Card received October 7. 1963. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 see 
1 ti  8.50 6.00 4.00 
13 ti  8.10 5.75 3.80 
28 ti  7.70 5.50 3.60 
52 ti  7.30 5.25 3.40 
104 ti  3.20 
260 t1  6.50 4.75 3.00 
312 ti  6.30 4.65 2.90 

4.50 2.75 
1040 tt  5.70 4.25 2.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  55.00 33.00 20.00 15.00 11.00 
13 ti  52.25 31.50 19.00 14.25 10.50 
2(1 ti 49 50 30.00 18.00 13.50 10.00 
52 ti  48.75 28.50 17.00 12.75 9.50 
104 ti  44.00 27.00 16.00 12.00 9.00 
260 ti  41.25 25.50 15.00 11.25 8.50 
312 if  41.00 25.00 14.70 11.00 8.30 
520 ti  38.00 24.00 14.00 10.50 8.00 
1040 it  35.00 23.00 moo 9.75 7.50 

COLUMBIA 
Monroe County-Map Location D-9 

See SUDS consumer market map and data at beginning 
of the State. 

WC BW (FM) 
1964 

• 
SubserIber to the NAB Radio Code 

Media Cede 4 214 9850 8.00 
Joseph L. Lepp Inc., 221 Beaird St., Columbia, Ill.. 

62236. Phone 618-281-5031. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Joseph L. Lepp. 
Program Director-Joyce Lepp, 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
ERP 2,700 w.; 104.9 me. 
Operating schedule: 9 am-11 pm. CST. 
Antenna ht.: 764 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 5. 
Basic Rates: 22e. 
Contracts: 40e. 45. 
Beer advertising acceptable. 

TIME RATES 
Et! 1/2/69-Reed 1/6/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

1 x  5.60 4.00 156 x  2.90 2.30 
13 2  4.90 3.90 260 2  2.80 2.25 
26 x  4.10 3.80 312 x  2.60 2.15 . 
52 x  4.00 3.60 500 x  2.50 2.10 
104 x  3.00 2.50 1000 2  2.30 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti._....*.........____ 29.00 18.00 12.00 7.25 
13 ti ........ -..- ..... ___ 26.00 16.00 10.00 5.25 
28 ti 25.75 15.75 0.30 4.95 
52 Li  24.75 15.00 8.75 4.75 
104 ti   23.00 13.50 8.00 4.25 
156 ti  22.00 13.00 7.50 4.00 
260 ti  19.50 12.25 7.00 3.50 
312 ti  19.00 11.50 6.50 3.25 

CRETE 
Will County-Map location G-4 

See SUDS consumer market map and data at begin-
ning of the State. 

See Chicago Urban Area 

CRYSTAL LAKE 
McHenry County-Map Location F-2 

See SUDS consumer market map and data at begin-
ning of the State.. 

WCLR 
1965 

• 
Media Code 4 214 3905 0.00 
Lake-Valley Broadcasters, Inc., 145 Virginia St., 

Crystal Lake. IiI. 60014. Phone 815-459-7000, 
STATION'S PROGRAMMING DESCRIPTION 

WeLli: Programmed for adults: 
NEWS: 15 min 7 am, 9 am, noon & 5 pm. Head-
lines on hour thereafter. 6-7 am news. farm markets, 
stocks, sports, weather. middle-of-the-road music. 
7:15-9 am classical and semi-classical daily & 2-3 
pm Sun. 9:15 am-5:15 pm middle-of-the-road music. 
11:15 am sports feature daily & 10-10:40 am Sat 
only. 1:30-1:45 pm women's show. 1:45-5 pm news, 
commentary, discussion, special features, public af-
fairs. 5-7 pm trend music. SPORTS: all live foot-
ball home and away. Sat and Sun. RELIGIOUS: 
9 am-noon Sun. Mobile unit for on spot reporting. 
Weather wire, 5 min summary, 3 times daily. Con-
tact Representative for details. Ree'd 10/11/67. 

I. PERSONNEL 

President-Lynn W. lionne. 
Chief Engineer-Bernard A. Carlson. 

2. REPRESENTATIVES 

Walton Broadcasting Sales Corporation. 

3. FACILITIES 
500 w.; 850 ke. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e, 3a, 4a, 5, 6b. 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15e. 16. 
Basic Rates: 20b, 21a, 22e, 23a, 24e, 25c, 28, 27, 

28a, 29b, 30, 31. 32b, 330, 
Contracts: 40e, 41, 42a, 43. 44b, 45, 46, 47e. 48. 

49. 50, 51c. 
Comb.; Cont. Discounts: 60e. 60e, 60d, 60e, 60g. 

601, 61c, 62e, 62d. 
Cancellation: 70b, 70d, 71e. 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 
Member: Illinois Radio Network. 

TIME RATES 
Et! 3/5/69-Reed 3/7/69. 

6. SPOT ANNOUNCEMENTS 

Ix 20Ix 40Ix 60Ix 80Ix 100Ix 
1 min.  11.00 10.50 10.00 9.50 9.00 8.50 8.00 
20/30 sec.... 7.50 7.00 6.50 6.00 5.50 5.00 4.50 

(") 1500+. 
8-15 sec, flat  4.00 7 see/less, flat-- ...... 2.00 

7. PACKAGE PLANS 

SATURATION PLAN 
PER WK, ROS: 10 tI 26 ti 51 01 76 ti 101+ 
1 min  7.00 6.50 6.00 5.50 5.00 
20/30 sec_-__   6.00 5.50 5.00 4.50 4.00 
Run at station's discretion. Must be used within 7 
consecutive days. Maximum 20 spots per day. 

8. PROGRAM TIME RATES 

1 hr 
1 x  150.00 

Ix 201x 40Ix 601x 
5 min 16.50 15.50 14.50 13.50 

1/2 hr 
75.00 
80Ix 
12.50 

1/4 hr 10 min 
40.00 30.00 
100Ix 1500+ 
11.50 10.50 

DANVILLE (2 AM; 1 FM) 
Vermillion County-Map Location G-6 

See SUDS consumer market map and data at begin. 
ntng of the State. 

WDAN 
1938 

C R AFB 

A Gannett-Owned Station 

Subserlber to the NAB Radio Code 
Media Code 4 214 3960 5.00 
Northwestern Publishing Co.. 17 W. North SL, Dan-

ville, III. 61832. Phone 217-442-1700. 

I. PERSONNEL 
General Manager-Robert J. Burow. 
Sales Manager-John Eckert, 
Station Manager-Max Shaffer. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Detrolt-Pearse Sales. 
South, Southwest - Busby, Finch and Woods. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1490 be. 
Non-directional. 

Operating schedule: 5:25-12:05 am Mon thru Fri; 
5:55 am-12:05 am Sat; 6:55 am-11:05 pm Sun. 

4. AGENCY COMMISSION 

15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b. 3a, 3b, 3d, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia. 12f. 13a, 14a, 15b. 
Basic Rates: 20a, 21a, 21b, 21d, 22e, 22b, 23b, 24b, 

24e. 26, 27, 28a, 28e. 29e. 30, 31. 
Contracts: 40e, 41, 44b, 45, 46, 47e, 48„ 51a, 51b, 

51e. 
Comb.; Cont. Discounts: 60b, 60d. 801, 61b. 
Cancellation: .70a, 70e, 710, 72, 730, 73b. 
Prod. Services: 80, 81, 82. 

V') Not effective until 28 days after start of broad-
casts under said contract. 

Affiliated with CBS Radio Network. 
Advertisers with different products may combine the 
number of products in 1 package plan. 
Member: Illinois Radio Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective August 1. 1965. (Card No. 6.) 

Card received September 15, 1965. 
Class A-6:00 am-7:00 pm Mon thru Sat. 
Class B-After 7:00 pm Mon thru Sat and Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
30/20 30/20 

1 min sec 1 min sec 
1 tl______ 7.00 5.50 156 rt.__ 5.50 4.00 
26 ti 6.50 5.00 260 ti 5.00 3.50 
52 ti  6.00 4.50 365 ti._.,..__._ 4.50 3.00 

1 MINUTE OR LESS 
400 ti_________ 4.00 800 or more U.-- 3.00 
600 Li. . 3.50 

CLASS B 
1 Li._ 4.00 3.00 156 ti.______ 3.25 
26 ti  3.75 2.75 260 ti______ 3.00 
52 ti 3.50 2.50 365 ti 2.15 

1 MINUTE OR LESS 
400 ti  ______._. 2.50 800 or more tl__-
600 ti.   2.25 

2.25 
2.00 
1.75 

WEEKEND 
(7:00 pm Sat-midnight Sun) 

Class B rates apply. 

7. PACKAGE PLANS 
(2 weeks or less) 

1 mln 
5 ti 7.00 
10 ti 6.00 
20 ti 5.00 
30 ti 4.00 
40 rt._ 3.00 

8. PROGRAM TIME RATES 
CLASS A 

1/2 hr 
1 ti.._ 33.00 
26 ti. 30.00 
52 ti  27.00 
156 ti  24.00 
260 ti 21.00 
365 ti.   18.00 

CLASS B 
1 ti 25.00 
26 ti  23.00 
52 ti  21.00 
156 ti 19.00 
260 ti  17.00 
365 ti  15.00 

20/30 
sec ID's 
5.50 3.50 
4.50 3.00 
3.50 2.50 
2.50 2.00 
2.00 1.50 

1/4 hr 10 min 
22.00 15.00 
20.00 13.50 
18.00 12.00 
16.00 10.50 
14.00 9.00 
12.00 7.50 

15.00 
13.50 
12.00 
10.50 
9.00 
7.50 

W D A N-FM 
1967 

10.00 
9.25 
8.50 
7.75 
7.00 
6.75 

5 min 
10.00 
9.00 
8.00 
7.00 
6.00 
5.00 

7.00 
6.50 
6.00 
5.50 
5.00 
4.50 

A Gannett-Owned Station 
Media Cede 4 214 9961 3.00 
Northwestern Publishing Co.. 17 W. North St.. Dan-

ville, Ill. 61832. Phone 217-442-1700. 
I. PERSONNEL 
General Manager-Robert J. Burow, 
Station Manager-Max Shaffer. 
Sales Director-John Eckert, 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Detroit-Pearse Sales, 

3. FACILITIES 
ERP 11,500 w.; 102.1 toc. 
Operating schedule: Daily 9 am-midnight. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

Et! 4/1/67-Reed 5/26/67. 
7. PACKAGE PLANS 

1 MINUTE 
30 ti 60 ti 90 ti 150 01 

Per mo. ea.  1.50 1.30 1.10 1.00 

8. PROGRAM TIME RATES 
50 MINUTES 

(Open, close and 5 min spot) 
I tl 2 tl 3 ti 4+ 

Per wk. ea ............ ..... 9.75 9.00 8.25 7.50 

WITY 
1959 

C CEO 
Subscriber to the NAB Radio Code 

Media Code 4 214 4070 2.00 
Vermillion Broadcasting Corp., limier Lane. Box 

142, Danville, III, 61832. Phone 446-1312, 1313. 

I. PERSONNEL 
President-Githert F. Metzger. 
General Manager-Louis Mitzlaff, II. 
Sales Manager-Rob Crick, 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corp. 
South, Southwest-Mario 5fessina Company. 

3. FACILITIES 
1,000 w.: 980 kc. Directional. 
Operating schedule: 24 hrs. CST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 6e, 7e, 8. 
Rate Protection: 10a, 11a, 12e. 13a, 142. 
Basic Rates: 2015. 21a, 21d, 22b, 21e, 24a, 2515. 26. 

2813, 28e, 29a. 33a. 
Contracts: 400, 4213, 42d, 43, 45, 46, 47e. 51a. 
Comb.: Cont. Discounts: 60e. 00e. 60e, 61e, 62b. 
Cancellation: 700, 70e, 710, 73a, 73b, 
Prod. Services: 82. 
Affiliated with MBS. 
Member: Illinois Radio Network. 

TIME RATES 
Et! 2/1/69-11eed 2/17/69. 

A-Mon thru Sat 6 am-7 pm. 
B-7 Dm-1 am & 5-6 am. 

6. SPOT ANNOUNCEMENTS 

CLASS A 
I min 30 see I min 30 see 

1 x 7 00 4.90 156 x_....-....._ 5.75 4.05 
13 X  6.75 5.75 260 5.50 8.90 
26 x  6.50 4.50 312 5.25 3.75 

4.35 365 L. _ 5.00 3.50 
104 6.00 4.20 600 x.......--- 4.25 2.75 

CLASS B 
3.65 158 x.........__ 3.75 2.90 

13 x......._  4.75 3.50 260 3.50 2.65 
26 x.. 4.50 3.25 312 3.25 2.50 

3.10 365 3.00 2.25 
104 4.00 2.95 600 x....-.......... 2.75 2.10 

7. PACKAGE PLANS 
MIN: 10 ti 15 01 20 tl 30 tl 

1-5 wk, ea. 6.25 6.00 5.75 5.50 

8. PROGRAM TIME RATES 

lx 13x 26x 52x I04x I56x 260X 3I2x 
1/2 hr 39.50 38.00 38.50 3.5.00 33.50 31.00 29.50 28.50 

2.00 1/4 hr 25.50 24.25 23.00 21.75 20.50 19.25 18.00 16.75 
5 min 15.00 14.25 13.50 12.75 11.25 10.50 9.75 - 

300 Spot Radio Stations September 1, 1969 



DECATUR (2AM; I FM) 
Macon County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WDZ 
1921 

American Information Network 
mcgavren-guild 
pgw radio, inc. 

ID 
A Prairieland Station 

Media Code 4 214 4125 4.00 
Prairieland Broadcasters. 265 S. Park St., Decatur. 

Ill. 62523. Phone 217-423-9744. 
I. PERSONNEL 
General Manager-Stephen P. Bellinger. 
Sales Manager-Ron Fischmann. 
Chief Engineer-Ben Orf. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
1.000 w. days; 1050 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time; no each discount. 

5. GENERAL ADVERTISING See ended regulations 
General. la, 2a, 3a. 36. 4a, 4d, 5, 6a, 7b, 8. 
Bate Protection: 106, 116, 12b. 136. 
Basic Rates: 20a, 22a. 22b, 23a. 25a, 26, 28a, 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 60k, 61a. 
Cancellation: 70a, 70e, 712, 73a. 
Affiliated with American Information Network. 

TIME RATES 
No. 21 Eli 7/1/69-11ec'd 6/13/69. 

6. SPOT ANNOUNCEMENTS 
Drive Time-6-9 am & 3-6 pm. 

lx 265 52x 156x 2605 520x 
1 min.  14.50 13.50 12.50 11.50 10.50 9.50 
30 11.50 10.75 9.50 8.75 8.00 7.25 

7. PACKAGE PLANS 
BEST TIMES AVAILABLE 

PER WK: 5 ti 10 ti 15 tl 20 tl 25 tl 
1 min.  11.00 10.25 9.50 8.75 8.00 
30 see  8.00 7.50 7.00 6.50 6.00 

CUMULATIVE DISCOUNT 
13 eonsec nt-5% 

HOTLINE 
(8:30-10 am & 1-3 pm) 

PER WK: I ti 5+ 
1 min, ea  13.00 11.00 
Balanced rotation plan. 13 weeks minimum. Guaran-
teed total exposure. 

WSOY 
1925 

CBS Radio Network 
Subscriber to the NAB Radio Coda 

Media Code 4 214 4180 9.00 
Illinois Broadcasting Co Box 2250, Decatur, III. 

62526. Phone 217-877-5371. 
I. PERSONNEL 
General Manager-C. R. Griggs. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Detroit-Pearse Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 

Non-directional, 
Operating ochedule: 5:00-1:00 am Mon thru Fri; 
5:00-2:00 am Sat; 7:00 am-midnight Sun. 
Simulcast 5-7:20 am, noon-12:30 pm, 5:30-6 pm & 
7:30 pm-sign-off Mon thru Sat; 7 am-6 pm & 8 pm-
sign-off Sun. 

4. AGENCY COMMISSION 
15%: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4a. 4d, 5. 7b, 8. 
Rate Protection: 10d, 11d. 12d, 13d. 14d. 
Basic Rates: 20b, 21e. 21d. 246, 25a, 26, 28e. 29e. 
Contracts: 40a. 41. 44a. 
Comb.: Cont. Discounts: 606. 601, 6113. 
Cancellation: 71e. 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 7/1/68-Itec'd 7/8/68. 
AA-Mon lieu Fri 6-9 am. 
A-Mon thru Fri 5:30-6 am & 9 am-6 pm. 
B-Mon thru Fri 5-5:30 am, 6-7 pm: Sat am-5 pm. 
C-Mon thru Fri 7 pm-1 am: Sat 5 pm-2 am; Sun 
7 am-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA A B C 
1 x  12.75 11.50 9.60 7.50 
52 x  12.10 10.90 9.10 7.10 
156 x  11.50 10.35 8.65 6.75 
260 x  10.90 9.85 8.20 6.40 
500 x  10.40 9.35 7.80 6.05 
1000 x  9.85 8.85 7.40 5.75 
1500 x  9.35 8.40 7.00 5.45 
2000 x  8.85 7.95 6.65 5.15 

30 SECONDS 
1 x  9.90 8.95 7.35 5.75 
52 x  9.40 8.50 7.00 5.45 
156 x  8.90 8.10 6.65 5.15 
260 x  8.35 7.70 6.30 4.90 
500 x  7.90 7.30 6.00 4.65 
1000 x    7.40 6.95 5.70 4.40 
1500 x  7.00 6.55 5.40 4.15 
2000 x  6.65 6.20 5.10 3.95 

DISCOUNT 
20 or more times wkly 10%  

10 SECONDS 
(Minimum 10 per week) 

Flat   3.40 2.95 2.65 1.95 

8. PROGRAM TIME RATES 
CLASS A 

Ix 52x I04X 
5 min.  15.00 14.30 13.70 
10 min.  21.20 20.25 19.35 
1/4 hr 27.40 26.15 24.95 
1/2 hr  36.65 35.00 33.45 

DISCOUNTS 
B-25% C-50% 

10. SPECIAL FEATURES 
NEWSCASTS 

AA 
10 min+. 28.50 
5 min  17.50 

156e 
13.10 
18.50 
23.85 
31.95 

A 
25.00 
15.00 

WS O Y- FM 

260e 500X 
12.55 11.00 
16.60 15.85 
22.75 20.65 
30.55 29.10 

B C 
18.75 12.60 
11.25 7.50 

1946 
Media Code 4 214 4181 7.00 
Illinois Broadcasting Co., Box 2250. Decatur. Ill. 

62526. Phone 217-877-5371. 
I. PERSONNEL 
General Manager-C. R. Griggs, 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Detroit-Pearse Sales. 

3. FACILITIES 
ERP 54,000 w.: 102.9 mc. Stereo. 
Operating schedule: 5:00-1:00 am Mon thru Fri; 
5:00-2:00 am Sat; 7:00 am-midnight Sun. 
Antenna ht.: 450 ft. above average terrain. 
Partial simulcast operation. Operated separately 
7:20 am-noon. 12:30-5:30 pm, 5:30-7:30 pm Mon 
thru Fri: 7:20 am-7 pm Sat: 6-8 Inn Bum 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
See WSOY listing for coded regulations. 

TIME RATES 
Elf 10/30/67-Reed 11/28/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 5 ti 10 ti 15 ti 20 ti 
1 min  15.00 22.50 30.00 35.00 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-20% 

DE KALB (1 AM; 1 FM) 
De Kalb County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WLBK 
1947 

• 
Subscrlber to the NAB Radio Code 

Media Code 4 214 4290 6.00 

DeKalb Radio Studios. Inc., 711 N. First St., De-
Kalb. Ill. 60115. Phone 815-758-8686. 
STATION'S PROGRAMMING DESCRIPTION 

WLBK: Programmed for general interest. 
6-7 am news, farm news, markets, weather, general 
popular music. middle-of-the-road. 7-9 am local. 
state and national news with actualities, program 
features. sports, devotional, livestock report, general 
popular music, middle-of-the-road. 9-10 am telephone 
audience participation, guests, interviews. 10 am-
noon general popular music, middle-of-the-road, 
women's features, fashions, births, community calen-
dar, area news. Noon-1 pm local, state, national news. 
farm reports, weather, interviews. sports, 1 am-sign-
off general popular music. middle-of-the-road. hourly 
news, phone in buy, sell or trade, local, state, na-
tional news with actualities. sports. campus news, 
program features. Reed 2/26/68. 

I. PERSONNEL 
Pres. & Geai Mgr.-J. F. Cann% 
Sales Manager-Joe Barrie. 
Prog. & Farm Dir.-Bob Brown. 

2. REPRESENTATIVES 
Call or wire direct to sales manager. 

3. FACILITIES 
1,000 w. days; 1360 Ire Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6-9 am & 4 
pm-sign-off. For non.slmuleast facilities see WLBK-
FM. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 3e, 4a. 4d. 5, 6e, 8. 
Rate Protection: 10a. Ils, 15b. 
Basic Rates: 21a, 226, 28e, 29e, 
Contracts: 40e. 46. 
Comb.: Cont. Discounts: 61e. 
Cancellation: 715. 
Prod. Services: 80. 82. 
Member: National AgRadio Groups, Inc., Illinois 
Radio Network. 

TIME RATES 
No. 9 Eff 1/1/69-Reed 10/30/68. 

G. SPOT ANNOUNCEMENTS 
FIXED POSITION 

Ix 52x 156x 3I2x 
1 min...................._, 8.45 7.40 6.75 6.00 
30 see  6.50 5.45 4.80 4.10 

7. PACKAGE PLANS 
SATURATION PLAN-ROS 

(within 1-week) 
10 ti 25 tl 

1 min_______   ...... ......... 7.75 7.40 
30 sec.  5.80 5.45 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

Flat   21 18 10 
10. SPECIAL FEATURES 
Midday Report-noon-1 pm per spot, 8.45, 

3, FACILITIES 
ER? 3140 w.; 92.5 me. 
Operating schedule: 5:30 am-midnight. CFI'. 
Antenna ht.: 159.4 ft. above average terrain. 
Partial simulcast operation. Operated separately 5:30-
6 am; 9 am-4 pm & AM sign-off-midnight. For 
simulcast facilities one WLBK. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See NVLBIE listing for coded regulations. 

TIME RATES 

50% of AM rates. 

DIXON AM; 1 FM) 
Lee County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

W I XN W I X N-FM 
1561 1965 

Mutual Network 
Subscriber to the NAB Radio Code 

Media Code 4 214 4345 8.00 
Farm Belt Radio, Inc., 1460 College Ave., Dixon, 

III. 61021, Phone 815-288-3341. 
STATION'S PROGRAMMING DESCRIPTION 
WIXN: Programmed for general interest. 
6-7 am farm news, markets, weather, guests, inter-
views. 7 - 9 am entertainment, air personalities. 
9-9:30 am talk, audience participation. 9:35-10 am 
talk, woman's show. 10 am-noon entertainment, air 
personalities. Noon - 1 pm farm news, markets, 
weather, guests, interviews, remotes. 1-2 pm talk, 
audience participation, telephone. 2-3 pm general 
popular music, middle-of-the-road. 3-4 pm country 
and western music: 4-5 pm general popular music, 
middle-of-the-road, 5-6:15 pre news. 6:15-7 pm 
general popular music, middle-of-the-road. 7-11 pm 
country and western music. NEWS: 5 min every hour 
and half hour, 15 min 6:30 am, 7:30 am, 8:30 am, 
noon & 5 pm. SPORTS: 10 min 7:15 am, 15 min 
5:15 pm, plus live local and area high school sports 
and pro baseball. Contact Representative for further 
details. Itec'd 4/25/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Harry Campbell. 
Assistant Manager-John Edmunds. 
Program Director-Andrew Jason. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
1,000 w. days; 1460 kc. Directional. 
Operating schedule: 6 am-local sunset. CST. 
FM-ER? 3,000 w.; 101.7 mc. 
Operating schedule: 6 arn-11 pm. 
Antenna ht.: 175 ft.. above average terrain. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded repletion 
General: la, 2e. 2b, 3a, 3d, 4e, 4d, 5. 6e. 7a, 8. 
Rate Protection: 10a, lia, 12a. 13e, 14e. 15a, 156. 
Basic Rates: 206, 21e, 21d, 226, 23a, 246, 25a. 26, 

29e, 
Contracts: 405, 44e, 45, 46, 47e. 
Comb.: Cont. Discounts: 60a, 60g, 61e, 616, 
Cancellation: 70e, 71a, 72, 730, 736. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS Radio Network. 
Member: Illinois Radio Network. 

TIME RATES 
Rates effective July 12, 1961. (Card No. 1.) 

Rates received September 26, 1961. 
6. SPOT ANNOUNCEMENTS 

1 30 see. 1 30 sec. 
min. or less min. or lees 

1 time.... 8.50 7.50 156 times 5.35 415 
13 times.. 7.75 6.75 •260 times 5.00 4.00 
28 times.. 7.15 6.15 .312 times 4.65 8.65 
52 times.. 6.50 5.50 .520 times 4.30 3.30 

104 times_ 5.75 4.75..1040 times 3.90 2.90 
(0) 5% discount for regular schedule of 5 or 
more per week for 52 week'. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

I time.. 65.00 43.00 25.00 18.00 11.50 
13 times 62.50 41.00 23.00 17.15 10.80 
26 times 60.00 38.00 20.75 16.20 10.00 
52 times 56.00 34.00 18.60 14.50 985 

104 times 52.50 32.00 17.85 13.60 8.95 
156 times 50.00 30.00 17.15 13.20 8.50 

0260 times 47.50 27.50 16.45 12.75 8.20 
.312 times 45.00 25.00 15.75 11.80 1.90 
*520 times 14.30 11.10 7.15 
•1040 times   13.00 10.00 6.50 

(0) 5% discount for regular schedule of 5 or 
more per week for 52 weeks. 

WSDR 
100og STERLING 
5.00 City of license-Sterling. Ill. 
3.00 Studios-Dixon, Ill.. 112 W. First St. Phone 2-7601. 

See listing under Sterling, Ill. 

50 ti 
7.15 
5,20 

WLBK-FM 
1961 

Media Code 4 214 4291 4.00 
DeKalb Radio Studios, Inc., 711 N. First St., De-

Kalb. nl, 60115. Phone 815-758-8686. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-J. F. Cerny, 
Sales Manager-Joe Barrie. 

2. REPRESENTATIVES 
Call or wire direct to sales manager. 

DUNDEE 
Kane County-Map Location F-3 

See SRDS consumer market map and data at beginning 
of the State. 

WV F V (FM) 
1967 

Media Code 4 214 4400 1.00 
James C. French Tr/as Fox Valley Radio, Box 235, 
Dundee, III, 60118. Phone 312-428-4421. 
STATION'S PROGRAMMING DESCRIPTION 

WVFV (FM): Programmed for local general interest. 
NEWS: 5 min on hour, 2 min on half hour 'ill 8 
pm. Weather. local and national news. Local sports. 
MUSIC: middle-of-the-road, standards, showtunes. 
country and western 4 hrs. nightly. Reed 1/31/69, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-James C. French. 
Program Director-Fred Johnson, 
Sports Director-James Unman. 

ILLINOIS 
3. FACILITIES 
ERP 3.000 w.; 103.9 me. 
Operating schedule: 10 am-midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time. No cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3d, 4b, 4d, 5, 6a, 8, 
Rate Protection: 10b, 116, 12b, 13b, 14b. 
Basic Rates: 21e, 22a, 23s, 24b. 
Contracts: 400. 46, 47b. 
Comb., Cont. Discounts: 62d. 
Cancellation: 72, 735. 
Prod. Services: 80, 81, 82. 
Tobacco advertising not acceptable. 
Affiliated with ALBS. 

TIME RATES 
No. 1 Elf Rec'd 2/16/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 

1 min.-----.. 4.00 3.50 3.00 2.75 
30 sec  2.50 2.40 2.30 2.30 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 

45.00 42.50 
1/2 hr_.........--- 30.00 29.00 27.50 26.00 
1/4 18.00 17.00 16.00 15.00 
10 min------- 15.00 14.00 13.00 12.00 
5 8.00 7.50 7.00 6.50 

DU QUOIN 
Perry County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

104+ 
2.50 
2.10 

104+ 
40.00 
24.00 
14.00 
11.00 
6.00 

WDQN 
1931 

Media Code 4 214 4455 5.00 
Du Quoin Broadcasting Co., Music Center. Box 190, 
Du Quoin, III. 62832. Phone 618-542-3894. 

I. PERSONNEL 
Owner-M. R. Lankford. 
Manager-Gene Showalter. 
Sales Manager-Jake Goble. 

2. REPRESENTATIVES 
The Devine Organization, Inc. 

3. FACILITIES 
350 w. days: 1580 ke. Non-directional. 
Operating aehedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. 2b la, 3d, 4a, 5, 6e, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 22e, 25e. 28c. 
Contracts: 40a, 41, 46, 
Comb.: Cont. Discounts: 60e. 
Cancellation: 71s. 73e. 
Affiliated with SIBS. 

TIME RATES 
No. 4 Elf 7/1/69-Reed 6/30/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 5 ti 10 tl 15 ti 20 ti 
1 min  8.00 7.50 7.00 6.50 6.00 
30/20 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

Ea   30 24 15 12 

EFFINGHAM (1 AM; 1 FM) 
Effingham County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WC RA 
1947 

Media Code 4 214 4510 7.00 
Effingham Broadcasting Co., 110 N. Banker St., Ef-

fingham, III. 62401. 
I. PERSONNEL 
General Manager-Ed Howard, 
Sales Manager-Lee Having. 
Program Director-Larry Wilson, 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

8. FACILITIES 
1.000 w. days; 1090 ke. Nan-directional. 
Operating schedule: 6:00 am-local gimlet. 
Partial simuleast operation. 81muleast 6-8 am. 
Separate 8 am-12 pm. For non-simuleast faellItles, 
see WCRA-FM. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3e, 3e, 4a, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10i, lii, 121, 131, 141. 
Basic Rates: 20b, 21e, 226, 23e. 24e, 24b, 24e, 25a, 

26, 286, 28e, 295, 296, 30, 31. 
Contracts: 40a, 41, 42e, 43, 45, 46, 47a, 48, 49, 50, 

51b, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 626, 62d. 
Cancellation: 701), 70d, 71e. 72, 73a. 
Prod, Services: 80. 

TIME RATES 

Rates effective March 32, 1958 
Rates received October 25, 1957. 

7. PACKAGE PLANS 
1-minute or less, 5.50 
Package of 10 announcements per week. each__ 5.25 
Package of 15 or more announcement, per week, 

each   5.00 
8. PROGRAM TIME RATES 

1 ti. 26 ti. 52 ti. 156 U. SU U. 
1 hour  53.00 47.75 45.50 42.25 36.60 

1/2 hour  33.50 30.50 30.00 27.75 28.50 
1/4 hour  18.00 16.75 15.50 15.00 14.75 
10 minutes  14.25 13.75 12.75 12.00 11.50 
5 minutes  9.50 8.50 8.00 7.50 7.00 

(EMnaham continued on next page) 
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ILLINOIS 

Effingham-Continued 

W C RA-FM 
1963 

Media Code 4 214 4511 5.00 
Effingham Broadcasting Co., Box 568, 110 N. Banker 

St., Effingham. 111. 62401. Phone 217-842-4141. 
I. PERSONNEL 
President-Joseph E. MeNaughton. 
Gen'! & Sta. Mgr.-Ed Howard. 
Sales Manager-Lee Having. 

2. REPRESENTATIVES 
Jack Macla & Co., Inc. 

3. FACILITIES 
ERP 50,000 w.; 95.7 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 405 ft. above average terrain. 
Partial simulcast operation. Separate operation 8 am. 
midnight. For simulcast facilities see WCRA. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Eff 3/22/58-Ree'd 10/25/66. 

8. PROGRAM TIME RATES 
WONDERFUL WORLD OF MUSIC 

PER MO: Per hr Per hr 
1 hr 10 12 hr 5 
4 hr  8 20 hr  4 
S tir  6 
Sold only by the year on arm 52 week contract. 
Sponsors receive open and close for each hour plus 4 
1-minute commercials. 

ELGIN (1 AM; 1 FM) 
Kano County-Map Location F-3 

See SUDS consumer market map and data at begin. 
!ling of the State. 

WRMN 
1949 

Media Code 4 214 4620 4.00 
Elgin Broadcasting Co., Box 117. 18-1/2 Douglas 

Ave.. Elgin. Ill. 60120. Sherwood 1-7700. 
STATION'S PROGRAMMING DESCRIPTION 

WRMN: Programmed for adults. 
NEWS 25%: 5 min on hour with major newscasts at 
6.30 am. 7:30 am, noon & 5 pm. Remote news from 
suburban communities 12:30-1 pm. MUSIC 50%:, 
albums only, including film showtunes and standards. 
TALK 25%: including telephone call-ins, and Infor-
mation. 6-9 am news, ',unite affairs. music. 9-10 
am music standards. 10 am - noon women's show, 
audience discussion. Noon - 1 pm news. 1 - 2 pm 
women's show. 2-3 pm telephone call-ins and public 
interest. 3-5 pm showtunes. 5-5:30 pm news. 5:30 
pm-sign-MT standards. 6 Dm Fri to sign-off Sun, 
weekend broadcasting service, featuring 15 min seg-
ments of uninterrupted music standards. Contact 
Representative for further details. Itee'd 8/3/67. 

I. PERSONNEL 
Managing Owner-Richard Jakle. 
Sales Manager-Roger Bierman. 
Program Director-Dave Fisher. 

2. REPRESENTATIVES 
Jack Mesta & Co.. Inc. 

3. FACILITIES 
1.000 w. days; 1410 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 214 3a. 4a. 5, 6a. 70, 8. 
Rate Protection: 10h. Ilh. 12h. 13h, 14h. 15b. 
Basic Rates: 20b, 22a, 25e. 29a. 
Contraets: 40a. 
Cancellation: 715, 725. 

TIME RATES 
Eff 11/1/68-Rec'd 9/25/68. 

A-6-9 am & 4-6 pm. 
B-9 em-4 pm. 

7. PACKAGE PLANS 
PER WK, 1 MIN: 5 ti 10 ti 20 ti 

  9 8 7 
  8 7 6 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
8. PROGRAM TIME RATES 

1/2 hr 1/4 hr 5 min 
1 x  55 35 17 

WRMN-FM 
1961 

Media Code 4 214 4621 2.00 
Elgin Broadcasting Co.. Box 117, 18-1/2 Douglas 

Ave.. Elgin, Ill. 60120. Phone 312-741-7700. 
I. PERSONNEL 
Managing Owner-Richard Jable. 
Operations Director-Pam Hockey. 
Sales Manager-Roger Bierman. 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 

3. FACILITIES 
ERP 3,000 w.; 94.3 me. Stereo. 
Operating schedule: G am-11 pm daily. CST. 
Antenna ht.: 115 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 2% service 
charge after 30 days. 

5. GENERAL ADVERTISING See coded regulations 
See WRMN listing for coded regulations. 

TIME RATES 
Elf 6/2/69-Itee'd 6/5/69. 

6. SPOT ANNOUNCEMENTS 
(6-9 am) 

PER WK, EA: 10 01 25 ti 50 01 100 ti 
1 min  4.00 3.50 3.00 2.50 

8. PROGRAM TIME RATES 
YEARLY CONTRACT 

PER WK: 7 day 3 day 2 day I day 
1 hr  11 14 16 19 
1/2 hr  8 11 13 15 
4 per hour, 2 per 1/2 hour. 

ELMWOOD PARK 
Cook County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

See Chicago Urban Area 

EVANSTON 
Cook County-Map Location G-3 

See SRDS consumer market map and data at begin. 
nine of the State. 

See Chicago Urban Area 

FAIRFIELD (1 AM; 1 FM) 
Wayne County-Map Location 9-F 

See SRDS consumer market map and data at begin-
ning of the State. 

WFIW W F I W-FM 
1959 1965 

e 
Subscriber to the NAB Radio Code 

Media Code 4 214 4675 8.00 
Wayne County Broadcasting Co., Box 310. Hwy. 15 

East. Fairfield. III. 62837. Phone 618-842-2159. 
I. PERSONNEL 
Co-Owners-Thomas S. Land and Bryan Davidson. 
General Manager-Thomas S. Land. 
Sales Manager-Garnet Williams. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1.000 w. days; 1390 hr. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
FM-FRS' 3.000 w.; 104.9 mc. 
Operating schedule: 6 am-9 pm. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4b, 4d, 5, fa. 7b, 8. 
Rate Protection: 10b. 111), 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 21a, 22a. 22b, 230, 24b, 25a, 26, 

27. 28b, 28c, 295, 32b, 33e. 
Contracts: 40a, 41, 42b, 424, 44a. 45, 46, 47a, 48, 

49. 50, 51a. 
Comb.: Cont. Discounts: 60b, 60d, `60e, 131c, 62b. 
Cancellation: 70a. 70e, 71e, 72. 730. 
Prod. Services: 80, 81, 82. 

(•) Exception: 20-second and ID announcements 
may not be combined. 

Affiliated with ERS Radio Network. 
TIME RATES 

Rates effective June 1, 1965. (Card No. 3.) 
Card received April 29, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti 5.50 4.00 208 ti  3.50 2.15 
13 ti  5.00 3.75 312 U. 3.25 2.50 
26 ti  4.50 3.50 500 ti______ 3.00 2.25 
52 ti.._ 4.00 3.25 1000 2.75 2.00 
104 it  3.70 3.00 

7. PACKAGE PLANS 
SHORT SPOT 

Weekly Package rates apply. 
20 SECONDS 

PER WE: 
15 ti  37.50 60 ti  105.00 
20 ti  63.00 

10 SECONDS 
PER WE: 
30 ti  52.50 120 U__________ 150.00 
60 ti  90 cm 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

Ix  30 18 14 10 
13g- 5% 52x-15% 208x-25% 
26x-10% 104x-20% 312x-30% 

FREEPORT (1 AM; 1 FM) 
Stephenson County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WELL (FM) 
1965 

Media Code 4 214 4730 1.00 
Tnad stations. Inc., Box 200. 9-1/2 N. Chicago, 

Freeport. Ill. 61033. Phone 815-233-4113. 
I. PERSONNEL 
President-C. Wayne Wright. 
General Manager-Richard A. Carroll. 
Station Manager-Rick Edwards. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3. FACILITIES 
Ertl' 39.400 w.: 98.5 me. 
Operating schedule: 3:00-10:00 pm. CST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 21). 3a, 4a, 5, 6a, 70. 8. 
Itnte Protection: 10n. lia. Ilia, 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21a, 22a, 23a. 24b, 25a, 27, 28a, 

28c. 29a. 30. 
Contracts: 40a. 41. 44a, 45. 46. 47e. 48. 49, 50. 51b. 
Comb.: Cont. Discounts: 604, 61e. 62d. 
Cancellation: 70s, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
AM facilities: WFRL. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1965. (Card No. 1.) 
Card received January 5, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min 20 see 1 min 20 see 

1 3.50 2.75 104 U._ 2.95 2.20 
13 ..... 3.25 2.50 156 ti  2.85 2.10 
20 ti. 3.05 2.30 260 2.80 2.05 
52 ti_._ ....... 3.00 2.25 312 2.75 2.00 

WFRL 
1947 

Media Code 4 214 4785 5.00 

Triad Stations. Inc., 9 N. Chicago Ave., FreePort, 
III. 61033. Phone 815-233-4113. 

I. PERSONNEL 
General Manager-Richard Carroll, 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
5.000 w. days; 1570 hr. 
Operating schedule:  . CST. 

4, AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4a, 5, 6a, 7a. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b, 16, 
Basic Rates: 20b, 21o, 22a, 235. 24b, 25e, 27, 28a, 

28c, 29a, 30. 
Contracts: 40a, 41. 44a, 45, 46. 47e. 48, 49, 50, 51b. 
Comb.; Cont. Discounts: 60d. 61e. 62d, 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WELL (FM). 
Member: Illinois Radio Network. 

TIME RATES 
Rates effective October I, 1957. (Card No. 3.) 

Rates received September 3, 1957. 
6. SPOT ANNOUNCEMENTS 
A-11:29 am-1 pm and 5:29 pm-sign-off. 
B-All other times. 

CLASS A 
Ann. (.) Ann. (*) 

1 x  11.35 
13 x  9.70 
26 x  9.45 624 x 6.30 
52 x  9.30 936 x 5.04 
104 x  9.00 ...... 1248 ..... 4.03 
156 x  8.70 

CM-SS B 
I x  7.65 _ 260 x_______ 5.40 
13 x  6.45 312 x..   5.25 
26 x. ......... _... 6.35 ...... 624 x_____ - 
52 x 104 x  6.20 ...._ 936 x ____ _ 

6.00 -- 1248 x. ...... _... 
156 x  5.80 

(*) Bulk snot rates. 

GALESBURG (2 AM; 1 FM) 

3. FACILITIES 
1.000 w.; 1400 kg. Non-directional. 
Operating schedule: 24 hours daily. CST. 
Partial simulcast operation. Simulcast 5-930 am, 
For non-simulust facilities, see WGIL-FM. 

4. AGENCY COMMISSION 
15% on net ch  for facilities; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 4d, 5. 
Affiliated with MRS. 
Member: Illinois Radio Network. 

TIME RATES 
Rates received May It 1980. 
Rates effective June 1. 1900. 

6. SPOT ANNOUNCEMENTS 
26x 52x 1114x 156x 260x 3I2x 

1 min.  8.00 7.50 7.00 6.50 6.00 5.50 
10 sec  4.00 3.75 3.50 3.25 3.00 2.75 

7. PACKAGE PLANS 
Per week: 1 wk. 13 wks. 26 who. 52 wk. 

10 times  65.00 60.00 55.00 50.00 
20 times  120.00 110.00 100.00 90.00 
30 times  165.00 150.00 135.00 120.00 

10. SPECIAL FEATURES 
5-MINUTE NEWS WEATHER, SPORTS 

Per week: Each Total Euh Total 
I time.... 15.00 15.00 5 times- 12.00 60.00 
2 times.. 14.00 28.00 6 times_ 11.00 66.00 
3 times.. 13.00 39.00 7 times._ 10.00 70.00 

13 week minimum contract. 

  Advertisement  

WGIL is located in one of the world's richest agri-
cultural areas, Knox County, which is where Galesburg 
is located, is ono of the top 20 counties in the country 
in production of hogs. Knox County is the second 
largest county in the state of Illinois in the produc-
tion of cattle. Knox County ranks 15th in the amount 
of agricultural products marketed. Each year over 
150,000 acres of corn and 30.000 acres of soybeans are 
raised in Knox County. Admiral, Outboard Marine, 
Gates Rubber Co., and Butler have major manufactur-
ing facilities in Galesburg. Radio Station WGIL enjoys 
a listenership dominance few stations enjoy in their 

4-. 2T home county. Mediastat gives WGIL 67.8 of the day-
gm time audience. The next closest station has an 8.2. 
2.69 Other surveys reveal similar statistics. 

Knox County-Map Location C-4 
See 1311DS consumer market map and data at begin-
ning of the State. 

WAIK 
1957 

e R A113 

Subscriber to the NAB Radio Code 
Media Code 4 214 4840 8.00 
Webster Broadcasting Co.. 36 Park Plaza, Galesburg, 

Ill. 61401. Phone 309-342-3161, 3162, TWX 309-
342-3161. 

I. PERSONNEL 
Pres. & Gen'! Mgr.-F. C. Webster, Jr. 

2. REPRESENTATIVES 
Jack Masts & Company, Inc. 

3. FACILITIES 
5,000 w. days; 1590 kc. Directional. 
Operating schedule: 6:00 am-local sunset. 

4. AGENCY COMMISSION 
15% on net time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, Is, 4a, 44, 5, Ca, Th, 
Rate Protection: 10e. Ile, 12e. 13e, 14e, 15b. 
Basic Rates: 20a, 221). 23a, 24h. 25a, 28s, 290. 
Contracts: 400. 41, 44s, 45, 46, 47e, 51a. 
Comb.: Cont. Discounts: 60d, 60f, 601, 61a, 624. 
Cancellation: 70a, 70e. 71a, 73b, 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Member: National Aglladlo Groups, Inc. 

TIME RATES 
Rates effective April 1. 1962. 

Rates received February 28, 1962. 
6. SPOT ANNOUNCEMENTS 

lx 28x 52x 156x 260X 520x 
1 min 8.00 7.50 7.00 6.50 6.00 5.50 
30 see 6.00 5.50 5.00 4.50 4.00 3.50 
10 see 4.00 3.75 3.50 3.25 3.00 2.75 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

 1 minute-
13 who. 26 wks. 52 wks. 
36.00 33.00 30.00 
66.00 60.00 57.00 

120.00 108.00 102.00 
162.00 144.00 135.00 
 30 second 
24.00 21.00 18.00 
42.00 39.00 33.00 
78.00 72.00 60.00 

108.00 99.00 91.00 

Per week: 1 wk. 
6 times  99.00 

12 72.00 
24 times._._._._ 132.00 
36 limes  180.00 

6 times____.___ 27.00 
12 times_______ 51.00 
24 timen............-. 96.00 
36 times  128.00 

WGIL 
1938 

e 

1040x 
5.00 
3.00 
2.50 

Subscriber to the NAB Radio Code 
Media Code 4 214 4895 2.00 
Galesburg Broadcasting Co.. 60 S. Kellogg St.. 

Galesburg, Ill. 61401. Phone 309-342-5131. 
STATION'S PROGRAMMING DESCRIPTION 

WGIL: FARM 5-7 am, 10:05-10:10 am. 11:50 am-
1 pm markets and farm news. NEWS from on the 
hour and half hour with major newscasts at 7:30 am, 
12:30 pm, 5 pm & 10 pm. SPORTS includes local 
high school and college football and basketball games 
plus major league baseball and football. Morning 
programming housewife oriented with telephone call 
in shows and interviews interspread with popular 
music. Early evening music rock with school news 
and activities featured during school year. Contact 
Representative for further details. Ree'd 7/10/67. 

I. PERSONNEL 
General bfanager--11neer Coleman. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation, 

W G IL-FM 
1967 

e 
Media Code 4 214 4896 0.00 
Galesburg Broadcasting Co.. 60 S. Kellogg St.. 

GnIesburg. III. 61401. Phone 309-342-5131. 
STATION'S PROGRAMMING DESCRIPTION 

WGIL-FM: MUSIC policy: general popular music 
with all selections either introduced or back an-
nounced. 1 min weather summary on hour and 2 
min news report on half hour. COMMERCIAL 
POLICY: during periods et non duplication is a 
maximum of 6 minutes per hour. Contact Representa-
tive for further details. Rec'd 8/8/67. 

I. PERSONNEL 
General 5fanager-Rocer Coleman. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
EllP 27.000 w.: 94.9 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 350 ft. above average terrain. 
Partial simulcast operation. Operated separately 9:30-
1 am. For simulcast facilities see WGIL 

4. AGENCY COMMISSION 
15 ,Z. time only: 11th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Affiliated with American FM Network, 

TIME RATES 
Elf 5/1/e7-Rec'd 4/28/67. 

6. SPOT ANNOUNCEMENTS 
5 ti 10 tl 30 01 60 01 

1 min  20 35 75 125 

GEN ESE° 
Henry County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WGEN 
1963 

e 1:11:11:1 
Media Code 4 214 5005 7.00 
Genesee Broadcasting Co.. Box 67, Geneseo, 

61254. Phone 309-941-4633. 
I. PERSONNEL 
President-Ernest G. Swint. 
Gen'l Mgr. & Sales Mgr.-Bill Prenevost. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
250 w.: 1500 he, Non-directional. 
Operating schedule: Sunrise-local sunset. CST. DST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a, 4a. 4c, 5. Ca, 7a, 8. 
Rate Protection: 10g, 11g, I2g. 13g. 14g. 
Basic Rates: 20b, 21c, 24b, 25s, 26, 28b, 28e, 29a, 

30. 32b, 33a. 
Contracts: 40a, 41, 42a, 44a, 46, 47e, 51e, 51b. 
Comb.: Cont. Discounts: 60b, 604. 60f, 61e. 
Cancellation: 70a, 70e, 71e, 72. 
Prod. Services: 80, 
Member: National AgRadin Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 4/1/69-Reed 3/3/69. 
6. SPOT ANNOUNCEMENTS 
1 min  4 30 sec  

7. PACKAGE PLANS 
SATURATION PLANS 

PER MO: I min 30 see 
50 ti, ea  3.50 2.50 

FULL PAGE PLAN 
15 spots, per day for 5 days, plus 1 hr broadcast 
from your store  - 150 

CONTRACT RATES 
PER YR: 150x 300x 450x 600x 
1 min.  2.15 3.10 3.05 3.00 
30 sec  2.15 2.10 2.05 2.00 

(This listing continued on next page) 
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Geneseo-W G E N-Continued 
8. PROGRAM TIME RATES 

10 min 1/4 hr 20 min 25 min 1/2 hr 3/4 hr 1 hr 
1 1.00 13.50 18.00 22.50 27.00 40.50 57.00 

10. SPECIAL FEATURES 
Farm weather, Farm news reports, per mo _._ 125 
1/2 hr station breaks, per mo. 225 
2 Time Signals per hr, per mo  225 
1 Time Signal per hr, per ....... ....... 125 
Clearing House Ads, minimum 10 per wk, 25 word 
maximum, ea  1.50 

GENEVA 
Kane Cou'ntr-Map Location F-3 

See SRDS consumer market map and data at begin-
ning or the State. 

WGSB 
1961 

Media Code 4 214 5060 2.00 
Fox Valley Broadcasting Corp.. 1215 Fern Ave., St. 

Charles. 111. 60174. Phone 312-584-1480. 
STATION'S PROGRAMMING DESCRIPTION 

WGSB: Programmed for adults. 
Emphasis on community events and local public serv-
ice. Sign-on-6 am, middle-of-the-road music, local 
news on hour and network on half hour. 10 min local 
news reports at 6:35. 7:35 & 8:35 am. 15 min news 
at noon & 5 pm, M-Sat. 6 pm-1 am, 7 days a week, 
country and western music, air personality, phone 
requests end personality endorsement permitted. 
SPORTS: local sports all seasons, college football. 3 
sports shows daily M-Sat. Weather: reports every 15 
min. FARM: 5:30-6 am & 11:35-noon, M-F. Reed 
6/30/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Dolph Hewitt. 
Assistant Manager-Rusty Tym. 
Senior Account Executive-Allen Verachtert. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1480 /cc. 
Directional-separate patterns day and night. 

Operating schedule: 5:30-1 am. CST. 
4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, is. 3b, 4e, 4d, 5. fia, 713. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 21a, 22b, 23a, 24a, 25a, 26, 28b, 

290. 
Contracts: 40e, 42b, 44a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 132b, 02e. 
Cancellation: 70a. 70e, 71e, 730. 

• Affiliated with MRS. 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 8 Eff 1/1/69-Reed 6/30/69. 

6. SPOT ANNOUNCEMENTS 
1 min. flat  6.25 30 sec, flat  4.25 
PER YR: 2500 500x 1000x 1500x 
1 min  4.50 4.25 4.00 3.50 
30 sec  3.00 2.75 2.50 2.25 

7. PACKAGE PLANS 
1 MINUTE 

PER WK, ROS: 10 ti 20 ti 30 tl 40 ti 50 ti 
1 VI It  6.00 5.50 5.00 4.50 4.00 

  5.50 5.00 4.50 4.00 3.50 
30 SECONDS 

1 wk  4.00 3.75 3.50 3.25 3.00 
3.25 3.00 2.75 

8. PROGRAM TIME RATES 
PER WE, FIXED: 2 ti 
1/4 hr  16.00 
10 min  11.00 
5 min  6.00 

GRANITE CITY 
Madison County-Map Location D-8 

See SRDS consumer market map and data at begin 
fling of the State. 

3 ti 
14.50 
10.50 
5.50 

5 ti 
13.00 
9.50 
5.00 

6 ti 
12.25 
9.00 
4.75 

See St. Louis 
(including Clayton, Mo.; Granite City, 111.) 

HARRISBURG n AM; 1 FM) 
Saline County-Map Location F-10 

See SltDS consumer market map and data at begin-
ning of the State. 

WEBQ 
1923 

Media Code 4 214 5225 1.00 
WERQ, Harrisburg National Bank Bldg.. Box 390, 

100 E. Poplar St., Harrisburg, 111. 62946. Phone 
618-253-7032. 
STATION'S PROGRAMMING DESCRIPTION 

WERQ: Programmed for general interest. 
NEWS: 5 min every hour, headlines on half hour. 
Weather forecasts every quarter hour. 6-7 am, noon-
1 13M & 6-6:30 pm farm programming and market 
reports. 8-10 am country and western music. 10 am-
10 pm middle-of-the-road music except 4:30-6 Dm rock 
and roll music programmed for teenage listening. 
SPORTS: live major league baseball home and away. 
high school and college football and basketball 11:30 
am-noon & 7-10 pm, public service programming. 
RELIGIOUS: programs Sun 7 am-noon & 4-10 pm. 
COMMERCIAL POLICY: personality endorsements 
not permitted. Reed 3/1/68. 

I. PERSONNEL 
General Manager-Inglis M. Taylor. 
Farm Director-Ed Topper. 
News & Sports Dir.-Ron Dunn. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1240 kc. 
Non - di rectional. 

Operating schedule: 6:00 am-midnight. CST. 
4. AGENCY COMMISSION 

15/0 time only: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2a, 2b. 3a, 3d, 4e, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21e, 21b, 21e, 21d, 23a, 24e. 25e. 

27, 28b, 28c, 29b. 
Contracts: 40e, 43, 46, 47e, 51c. 
Comb.: Cont. Discounts: 00e, 62a. 
Cancellation: 70e, 70e, 71e, 72, 73b. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective January 1, 1965. (Card No. 8.) 

Card received March 25, 1965. 
6. SPOT ANNOUNCEMENTS 

1 ti 26 ti 76 ti 156 ti 
1 min. ...... _  8.50 7.25 6.00 4.75 
30 see 7.00 5.75 4.50 3.25 

8. PROGRAM TIME RATES 
1 ti 26 ti 76 ti 156 ti 

1 hr  60.00 57.00 54.00 51.0f 
1/2 hr  35.00 33.25 31.50 29.75 
1/4 hr  20.00 19.00 18.00 17.00 
6 min  10.00 9.50 9.00 8.50 

W E B Q-FM 
1947 

Media Code 4 214 5226 9.00 

WEBQ-FM, 100 E. Poplar St-, 
62946. Phone 618-253-7032, 

I. PERSONNEL 
General Manager-Inglis M. Taylor. 
Farm Director-Ed Topper. 
News & Sports Dir.-Ron Dunn. 

3. FACILITIES 
EltP 4,200 w.; 99.9 mc. 
Operating schedule: 6:00 am-midnight. CST. 
Antenna ht.: 335 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e. 2b, 2e, 3d, 4e. 5, 0e, 7b, e. 
Rate Protection: 15b. 
Basic Rates: 20a, 21e, 21b, 21e, 21d, 23a, 24e, 25a, 

27, 28b, 28c, 29b. 
Contracts: 40e, 43, 46, 47e. 51c. 
Comb.; Cont. Discounts: 60a, 62e. 
Cancellation: 70e, 70e, 71a, 73b, 

TIME RATES 
Rates effective January 1. 1943. 

6, SPOT ANNOUNGEMENTS/PROGRAM RATES 
1/2 1/4 5 1 Station 
hr. hr. min. rain. break 

1 time.... 23.50 13.50 6.75 3.50 2.75 
13 times.. 22.25 12.75 6.50 3.00 2.50 
26 times_ 21.00 12.00 6.00 2.75 2.00 
52 times.. 20.00 11.50 5.75 2.50 1.85 
104 times_ 18.75 10.75 5.50 2.00 1.75 
156 times.. 17.50 10.00 5.00 1.75 1.50 

HARVEY 
Cook County-Map Location G-3 

Bee SRDS consumer market map and data at basic 
ning of the State. 

See Chicago Urban Area 

Harrisburg, III. 

HERRIN 
Williamson County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WJPF 
1940 

Subseriber to the NAB Radio Code 
Media Code 4 214 5335 8.00 
Egyptian Broadcasting Inc., Box 550, Herrin, Ill. 

62948. Phone 618-942-2181, 
STATION'S PROGRAMMING DESCRIPTION 

WJPF: Programmed for adults. 
Local news director and assistant. 70 newscasts per 
24 hours. Sports director. All games live, football 
and basketball, local high school arid college. Public 
affairs talk shows weekly. Regularly scheduled phone 
call shows each week. Early morning country and west-
ern show by air personality. Music shows by air per-
sonality. Women's show by staff women personality. 
National League baseball. Total information program 
6 days per week 7-8:05 am. Contact Representative 
for further details. Itec'd 7/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert A. Ferrari. 
Assistant Manager-Joe Browning. 
Sales Manager-Walter Schaffer, 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation, 

3. FACILITIES 
1000 w. days, 250 w. nights; 1340 kc. 

Non-directional. 
4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. lb, 4a, 4d, 5, fia, 7b, 8, 
Rate Protection: 15b. 
Basic Rates: 20e, 22a, 22b, 23e, 24b, 25e. 26, 28e. 

29e, 
Contracts: 40e, 45, 46, 47e. 48. 
Comb.; Cont. Discounts: 00e. 60k, 61a, 61b, 61e. 62b, 

62e. 
Cancellation: 70a, 70e, 71e. 73e. 
Affiliated with MRS Radio Network, 

TIME RATES 
«Rates effective April 1, 1983. 

6. SPOT ANNOUNCEMENTS 
1 min (.) 1 min (5) 

1-12 ti ....... 5.65 4.50 52-103 ti___ 4.90 3.90 
13-25 ti......... 5.45 4.35 104-155 U.__ 4.70 3.75 
26-38 ti  5.25 4.20 156-207 U..- 4.50 3.60 
39-51   5.10 4.05 208-312 It...... 4.15 3.30 

C.) Station breaks. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1-12 .................. 57.00 33.25 19.00 9.50 
13-25 ti  54.00 31.50 18.00 9.00 
26-38 ti   52.00 30.75 17.50 8.75 
39-51 ti  51.00 29.75 17.00 8.50 
52-103 ti  48.00 28.00 16.00 8.00 
104-155 ti  45.00 26.25 15.00 7.50 
156-207 Cl  42.00 24.50 14.50 7.25 

22.75 13.00 6.50 

HIGHLAND 
Madison County-Map Location D-8. 

See SltDS consumer market map and data at begin-
ning of the State. 

WINU 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 214 5390 3.00 

Progressive Broadcasting Corp., Box 303, Highland, 
Ili. 62249, Phone 618-654-4161, 
STATION'S PROGRAMMING DESCRIPTION 

WING: Programmed for adults, housewives and 
commuters. 
Heavy emphasis on community involvement including 
fund drives for community activities and projects. 
M-Sat middle-of-the-road music 6-11 am. 11 am-
noon birthday, anniversary request program, ethnie 
music, German and Swiss. 12:10-12:45 pm farm and 
markets. 12:45-3 pm & 3-6 pm middle-of-the-road 
music. NEWS: 10 min local, regional and national 
on hour. Mobile news cruiser. Remote equipment 
available. Sun 7 am-noon. non commercial, religious 
music church services. Noon-6 pm middle-of-the-road 
music. 10 min local, regional and national news on 
hour, local sports play-by-play in season. Contact 
Representative for further details. Itec'd 11/17/67. 

I. PERSONNEL 
Pres. & Can't Mgr.-Glenn P. Birchen 
Traffic Manager-Esther Von Rattan. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
250 w.: 1510 kc. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time: no cash discount. Bills payable monthly. 

5. GENERAL ADVERTISING See ended regulations 
Getterol: la, 2a, 3a, 4a, 5, 6a, 8. 
Rate l'rotection: 10a. 
Basic Rates: 29e. 
Contracts: 40a. 41, 43, 44h, 45, 46. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 71e, 73b. 
l'rod. Services: 82. 
Member: National AgRadio Groups, 
Radio Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft  . Reed 1/17/68. 
AA-Mon thru Sat 6-9 am, 11 am-1 pm: 4-7 pm. 
all Mdeoyn. thru Sat 9-11 am. 1-4 pm, after 7 pm; Sun 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

WKLY: I it 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min 9.00 8.75 8.50 8.25 8.00 7.50 7.00 
30 sec 7.03 6.75 6.50 6.25 6.00 5.50 5.00 

CLASS A 
1 min 7.50 7.25 7.00 6.75 6.50 6.25 6.00 
30 sec 5.50 5.25 5.00 4.75 4.50 4.25 4.00 
20/30 sec: 80% of 1-min. 10 sec: so% of 1-min. 

10. SPECIAL FEATURES 
NEWS AND FARM REPORTS 

WKLY: I ti 6 ti 12 tl 18 ti 24 ti 30 ti 
AA 12.00 11.75 11.50 11.25 11.00 10.75 
A.. 10.50 10.25 10.00 9.75 9.50 9.25 

HIGHLAND PARK 
Lake County-Map Location G-3 

See SRDS consumer market map and 
ling of the State. 

See Chicago Urban Area 

Inc., Illinois 

36 ti 
10.50 
9.00 

data at begin-

JACKSONVILLE (2 AM; 1 FM) 
Morgan County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WJIL 
1961 

e 
Media Code 4 214 5445 5.00 
Morgan County Broadcasting Co.. Inc., East Morton 

Rd., Jacksonville, III. 62650. Phone 245-5119. 

STATION'S PROGRAMMING DESCRIPTION 
WJIL: Programmed for general interest. 
All segments handled by air personnel. NEWS: net-
work and local netts on hour, local and state news 
on half hour. 2 newsmen and mobile units. Capitol 
Information bureau capitol correspondent. Live mobile 
reports, network and local stock analysis. FARM: 
6-7 am, noon-1 pm, market reports, agricultural 
news, weather from U. S. weather bureau and wire. 
Farm interviews. SPORTS: national league and pro 
football, local high school and college football and 
basketball, 2 sports shows daily. MUSIC: popular, 
middle-of-the-road. TALK: radio classified, woman's 
interest show. Including interviews on hobbies, home-
making. ENTERTAINMENT: continuous audience 
participation shows and promotions. Contact Repre-
sentative for further details. Ree'd 3/20/69. 

I. PERSONNEL 
General Manager-Ronald E. Gray. 
Station Manager-Gordon Fish. 

2. REPRESENTATIVES 
Hal Walton to Company, Inc. 

3. FACILITIES 
1,000 w. days; 1550 kc. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
None, all rates net to station. No cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3b, 3e. 3d, 4e, 4d, 5, 6e. 

7b, 8. 
Rate Protection: 10e, 11c, 12e, 13e, 14e. 15e. 
Basic Rates: 20a, 21a, 21b, 21c, 21d, 22e, 22b, 23b, 

24b, 25a, 20, 27, 28e, 28c, 29e, 
Contracts: 40a, 41, 42e. 42e, 43, 44e, 45, 48, 47e, 

48, 49, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 00f, Ola, 61b, 62a. 
Cancellation: 70e, 70e, 71a, 72, 730, 73b. 
Prod, Services: 80, 81, 82. 

ILLINOIS 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf 1/1/69-Rec'd 1/7/69. 

AA-Mon thru Sat 6:30-9 am, noon-1 pm & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: lx 1000 200x 5000 800x 1200x 
AA   5.25 5.00 4.75 4.50 4.25 4.00 
A   4.25 4.05 3.85 3.65 3.45 3.25 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

WLDS 
1941 

Subscriber to the NAB Radio Code 
Media Code 4 214 5500 7.00 
Jacksonville Radio to Television Broadcasting Corp., 
Box 477, Jacksonville, III. 62650. Phone 217-245-
7171. 
STATION'S PROGRAMMING DESCRIPTION 

WLDS: Programmed for adults. 
Local news and community events. NEWS: 35% local 
and area, 65% national and international. News 
director and 3 assistants. Mobile unit. Public affairs, 
6% including hour telephone program daily. FARM: 
5:30-7 am & 11:45 am-1 pm, markets, weather and 
news. MUSIC: popular and standards. AIR PER-
SONALITIES on all musical programs. Rock and 
roll for teenagers 2-4 pm Sat. RELIGIOUS: daily 
hymn time and Sun services. Reed 8/18/67. 

I. PERSONNEL 
President-Robert A. Fay. 
General Manager-Gerald J. Cassens. 
Commercial Manager-Barney Lewis. 

3. FACILITIES 
1.000 w. days; 1180 kc. Non-directional. 
Operating schedule: Sunrise-sunset weekdays. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 4e. 4d. 5, Ob. 7b, 8. 
Rate Protection: lib. 
Basle Rates: 20b, 22e. 24e, 28b, 280. 
Contracts: 40e. 45, 46, 47e, 
Comb.; Cont. Discounts: 60e. 60f. 62b, 62.(1, 
Cancellation: 70e, 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80, 82. 
Affiliated with JIBS Radio Network. 

TIME RATES 
Eff 8/1/66-Rec'd 5/27/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 II 6 tl II ti 16 ti 20+ 
1 min or less, ea.... 7.00 6.50 6.00 5.50 5.00 
10 seconds-50% of above rate. 

WLDS-FM 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 214 5501 5.00 
Jacksonville Radio to Television Broadcasting Corp., 
Box 477, Jacksonville, Ill. 02650. Phone 217-245- 
7171. 
STATION'S PROGRAMMING DESCRIPTION 

WLDS-FM: Programmed for adults. 
NEWS 10%: half local and area. News director and 
3 assistants. Mobile unit. Public affairs, s% includ-
ing weekly broadcast of city council meeting. FARM: 
5:30-6 am markets, weather and news. SPORTS: all 
games live. Football and basketball, local high 
schools and college. MUSIC: standards, 5% light 
classical. AIR PERSONALITIES on all musical 
programs. Rec'd 8/18/67. 

I. PERSONNEL 
President-Robert A. Fay, 
General Manager-Gerald J. Cessons. 
Commercial Manager-Barney Lewis. 

3. FACILITIES 
ERP 9.000 vert., 9,000 hoes.; 100.5 mc. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 2e. 4e. 4d. 5, 61), 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 22e. 24e, 28b, 28c, 
Contracts: 400. 41, 45, 46, 47e, 
Comb.: Cont. Discounts: 60a, 60f. 62b, 62d, 
Cancellation: 70a, 70e, 710, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 8/1/66-Reed 5/27/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: ItI 6 tl II ti to 11 20+ 
1 min or less, ea.... 5.00 4.50 4.00 3.50 3.00 
10 seconds-50% of above rate. 

8. PROGRAM TIME RATES 
PER WK, EA: 1/2 hr 1/4 hr 10 min 5 min 
1 ti..._._ ...... _ ...... ..... _ ..... 25 15 10 7 
6 ti 24 14 9 6 
11 ti  ........ 23 13 8 5 

JERSEYVILLE (1 AM; 1 FM) 
Jersey County-Map Location C-8 

Bee SRDS consumer market map and data at begin-
ning of the State. 

WI BM 
1959 

Media Code 4 214 5610 4.00 
Tri -County Broadcasting Co., Jerimille, Ill. 62052, 
Phone 498-2185. 

I. PERSONNEL 
Station Manager-Robert P. Skibbe. 
Program Director-Jeffery D. Pinkerton. 
Sales Manager-Paul E. Long, 

S. FACILITIES 
500 w. days: 1480 kc. Directional. 
Operating schedule: 6 am-5 pm. 
Partial stimuleast operation. Simuleast 6 am-5 
For non-simuleast taellities see W.IBM-FM. 

(This listing continued on next page) 
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ILLINOIS 

Jerseyville-WJ B M-Continued 
4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See eoded regulations; 
General: la, 2a, 2b, 3a, 40. 5, 6a. 71), 8. 
Rate Protection: 100. Ila, 12a. 13a, 14a, 15b. 
Basic Rates: 20b, 21c, 22a, 23b, 24b, 26, 28b, 28e. 

30. 33a. 
Contracts: 40a. 41, 42b, 46, 47a, 51a. 
Comb.: Cont. Discount,: 624. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with FIBS and NAS Radio Network.. 

TIME RATES 
Eft 10/1/59-Reed 1/14/60. 

6. SPOT ANNOUNCEMENTS 
Ix 14e 27x 534 260e 312x 

120 5.75 5.20 4.50 4.20 3.90 3.60 
GO wds  4.55 3.90 3.25 2.95 2.60 2.30 

8. PROGRAM TIME RATES 
Ix 140 27x 53x 260x 312x 

1 hr 50.70 46.50 40.30 37.70 35.10 32.50 
1/2 hr 31.20 29.25 26.00 23.40 21.45 19.50 
1/4 hr  19.50 17.50 16.30 15.00 13.65 12.35 
5 min .... 11.05 10.40 9.10 7.80 7.15 8.50 

WJ B M-FM 
1967 

Media Code 4 214 5611 2.00 

Tr-County Broadcasting Co., Jerseyville, Ill. 62052. 
Phone 498-2185. 

I. PERSONNEL 
Station Manager-Robert P. Skibbe. 
Program Director-Jeffery 1). Pinkerton. 
Sales Manager-Paul E. Long. 

3. FACILITIES 
ERP 15,200 w.; 104.1 mc. 
Operating schedule: 6 am-10 pm. 
Partial simuleast operating. Operated separately 5. 
10 pm. For simulcast facilities see WIBM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See toded regulations 
See WJBM listing for coded regulations. 

TIME RATES 
Elf 11/67-Reed 10/10/67. 

6. SPOT ANNOUNCEMENTS 
lx 144 27x 53x 

30 see 3.50 3.25 2.75 2.50 
I min  4.50 4.25 3.75 3.50 

7. PACKAGE PLANS 
PER WK: 10 ti 
30 see. - 25.00 
1 min.  • 35.00 

8. PROGRAM TIME 
lx 

5 min_ .... 8.50 
1/4 hr ... 15.00 
1/2 hr  24.00 
1 hr  39.00 

RATES 
14e 27x 
8.00 7.00 
13.50 12.50 
22.50 20.00 
35.00 31.00 

53x 
6.00 
11.50 
18.00 
29.00 

105x 261-312 
2.25 2.00 
3.25 3.00 

20 tl 50 tl 
45.00 90.00 
65.00 150.00 

105x 261-312 
5.50 5.00 
10.60 9.00 
16.50 15.00 
27.00 25.00 

JOLIET (2 AM; 1 FM) 
Will County-Map Location 0-4 

See BROS concomer market map and data at begin-
ning of the State. 

WJOL 
1924 

• 
Substriber to the NAB Radio Code 

Media Code 4 214 5665 8.00 
WJOL, 601 Walnut St.. Joliet, Ill. 60134. Phone 815-

726-4761  

I. PERSONNEL 
General Manager-William W. Hansen. 
Chief Engineer-Howard Dybedock. 
Program Director-Wally Nelson. 

3. FACILITIES 
1.000 w.; 1340 kg. Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulation, 
General: lb. 2s. 2b, 3a, 3c, 3d, 4a, 44, 5, 6a, 7b, 8. 
Rato Protection: lee. 11e. 12e, 13e, 14e, 15a, 15b. 
Basic Rates: 20a, 21a, 21b, 22a, 23a, 24e. 25a, 26, 

28a, 29a. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47e, 48, 49, 

51a. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e. 60f, 61b, 62b, 

62d. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated With American Information Network. 

TIME RATES 
Eft 5/1/69-Reed 5/26/69. 

AA-Mon thru Sat 6-9 am; Mon thru Fri 3-7 pm. 
A-Mon thru Sat 5-6 am & 9 am-3 pm; Sat 3-7 pm. 
11-Sun thru Sat 7 pm-midnight; Sun 6 ant-7 pm. 
C-Sun thru Sat midnight-5 ant. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WE: 1 ti 5 tl 10 ti 15 ti 20 ti 25 ti 
1 wk  15.00 14.50 14.00 13.00 12.00 11.00 

14.50 14.00 13.00 12.00 11.00 10.00 
52 tik  14.00 13.00 12.00 11.00 10.00 9.00 

CLASS A 
1 wk  13.00 12.50 12.00 11.00 10.50 10.00 
13 wk.  12.50 12.00 11.00 10.00 9.50 9.00 
52 wk.  11.00 10.00 9.00 8.00 7.50 7.00 

CLASS B 
1 wk  10.00 9.50 9.00 8.00 7.50 7.00 
13   9.50 9.00 8.00 7.00 6.50 6.00 

8.00 7.00 6.00 5.00 4 51) 4.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-mitt. 

WJ O L-FM 
1959 

Ian FIMU 

Subscriber to the NAB Radio Code 

Media Code 4 214 5666 6.00 

WJOL, Inc., 601 Walnut St., Joliet, III. 60434. 
Phone 815-726-4761. 

I. PERSONNEL 
General Manager-William W. Hansen. 
Chief Engineer-Howard Dybedock. 
Program Director-Wally Nelson. 

3. FACILITIES 
ERP 1,000 w.; 96.7 me. 
Operating schedule: 24 hoar. daily. CST. 

4. AGENCY COMMISSION 
15/0 time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WJOL listing for coded regulations. 

TIME RATES 
Rates effective May 1. 1962. 

Rates received March 23, 1962. 
6. SPOT ANNOUNCEMENTS 
I min, flat 5.00 

WJRC 
1964 

C 
Subscriber to tho NAB Radio Code 

Media Code 4 214 5775 5.00 
WJRC, Box 914, 37 W. Jefferson St., Suite 400, 

Joliet. III. 60131. Phono 815-727-5176. 
I. PERSONNEL 
General Manager-7. Robert Wheeler. 
Program Director-Todd Ostrem Jr. 
Sales Manager-Robert Costello. 

S. FACILITIES 
505 w.; 1510 Ice. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See soded regulations 
General: la. 2a, 2b, 3a. 3b, 3e, 3d, 4a, 5, 6a, 7b. 
Rate Protection: 10b. 11b. 12b, 136, 14b, 15a. 15b. 
Basie Rates: 20h, 21d. 22a, 22b, 23a, 23b, 24b, 25a, 

26. 28e. 29a. 33e. 
Contracts: 40a, 41. 42b, 424. 44a, 44b, 45, 46, 47a, 

48, 49, 50. 51a. 51e. 
Comb.; Cont. Discounts: 60b. 604. 60g, 601. 61e. 62a, 
Cancellation: 70b, 704. 7111, 72, 73a. 73b. 
Prod. Services: 80. 82. 
Affiliated with 511.1S. 

TIME RATES 
No. 6 Elf 6/15/69-Ree'd 7/7/69. 

Prime Time-Mon thru Fri 7-9 am, noon-1 pm & 
4-6 pm; Sat 7-9 am. 
Other-After 6 pm. 
Standard-All other times. 

6. SPOT ANNOUNCEMENTS 
min 30 see-

Prime (*) Other Prime (*) Other 
1 x  6.50 6.00 3.50 5.00 4.50 3.00 
26 x  6.00 5.50 3.25 4.50 4.00 2.75 
52 x  5.50 5.00 3.00 4.25 3.75 2.50 
156 x  5.00 4.50 2.75 4.00 3.50 2.25 
260 s , 4.58 4.00 2.50 3.75 3.25 2.00 
312 x  4.00 3.50 2.25 3.50 3.00 1.75 
524 ........ 3.75 3.25 2.00 3.25 3.75 1.50 
780 x  3.50 3.00 1.75 3.00 2.50 1.25 
1000 x  3.25 2.75 1.50 2.75 2.25 1.00 

(*) Standard. 
15 ser: 80% of 30-sec. 

7. PACKAGE PLANS 
SATURATION PACKAGE 

10 CONSEC DAYS: 100 ti 50 tl 25 ti 10 ti 
30 see  3.00 3.25 3.50 4.00 
1 min  4.00 4.25 4.50 5.00 
ROS between 7 am and 6 pm anti are subject to re-
scheduling within sanie period. 

10. SPECIAL FEATURES 
NEWS AT :60 

Ix 52e 104x 208+ 
5 min  6.75 6.00 5.25 4.75 
Includes open and close and 1 1-minute spot. 

WEATHER REPORTS 
(4 times hourly) 

lx 52x I56x 312x 360x 
Prime  • 6.50 6.00 5.50 5.00 4.50 
Standard . 6.00 5.50 5.00 4.50 4.00 
Other   3.50 3.25 3.00 2.75 2.50 
Includes open and close and 1 1-minuto spot. 

KANKAKEE 
Kankakee County-Map Location 0-4 

See SUDS consumer market map and data at begin-
ning of the State. 

(1 AM; 1 FM) 

WK AK (FM) 
1962 

Subscriber to the NAB Radio Codo 
Media Code 4 214 5830 8.00 
WEAK, Inc., Box 183, Rt. 54 North, Kankakee, 

Ill, 60901, Phone 815-939-4541. 
I. PERSONNEL 
General Manager-Arthur De Marco. 
Chief Engineer-Kenneth C. Baker. 
Sales Manager-Dean Alexander. 

3. FACILITIES 
ERP 6,600 w.• 99.9 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL PnVERTISING See ended regulations 
General: 3a, lb, 3c, 3d. 4e. 5, Ga. 
Rate Protection: 15b. 
Basic Estes: 20b, 210. 21b, 21e, 21d. 23a, 23b, 

29a, 30, 31, 33a. 33b, 33e, 33d. 
Contracts: 40a, 44a. 
Cancellation: 70e, 72. 
Member: National Agliadlo Groups. Inc. 
Affiliated with American FM Network. 

TIME RATES 
Elf 6/15/69-Reed 6/27/69. 

6. SPOT ANNOUNCEMENTS 
Ix 10x 50x 100. 365x 

1 min  15.00 6.50 6.00 5.75 5.50 
30 sec, 50+ 4.00. 

7. PACKAGE PLANS 
25 ti 50 ti 

Ea 6.00 5.75 
Must be used in 7 days. 

8. PROGRAM TIME RATES 

1000x 
5.00 

100 ti 
5.50 

I hr 1/2 hr 1/4 hr 
Ea     60 40 30 

10. SPECIAL FEATURES 
NEWS 
Ix 10x 50x 100. 56.5e 

5 min.   23.00 15.00 12.50 12.00 10.00 

WKAN 
1947 

Media Code 4 214 5885 2.00 
Mid-America Audio-Video, Inc., 150 S. Dearborn, 
Kankakee. Ill. 60901. Phone 815-933-6633. 

I. PERSONNEL 
President-Burrell L. Small. 
Executive Vice-President-Len H. Small. 
Station Manager-Don Hoover. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
I,uuu w. days; 500 w. night.; 1320 kg. 

Directional. 
Operating schedule: 13 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 net charge. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2.a. 2b, 3a, 3b, 3e, 3d. 1a, 4d. 5. 6a, 

7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20a, 20b, 2Ia, 21b, 21d, 22a, Z2b, 23a, 

23b. 24b, 25e, 28a, 28e, 29a, 29b. 
Contracts: 40a. 41. 44a, 44b, 45, 46, 47a, 49, 51a, 

51e, 
Comb.; Cont. Discounts: 600, 60e, 624, 
Cancellation: 70e. 71a. 
Prod. Service.: 80, 81. 82. 

TIME RATES 
Elf 8/1/60-Reed 6//27/68-

A-Mon thru Sat 6-9 am. 11:30 am-1:30 pm & 4-
6:30 pm; Sun 11:30 am-1:30 pm & 4-6:30 pm. 
B-Mon thru Sun 9-11:30 am. 1:30-4 Dm & 6:30 pm-
sign-off: Sun 7:30-9 am. 

6. SPOT ANNOUNCEMENTS 
1 MIN/LESS: 

lx 26x 52e I56x 260e 3I2x 520x 
A 10.50 9.50 9.00 8.50 8.00 7.50 7.00 
11 9.50 3.50 8.00 7.50 7.00 6.50 6.00 

7. PACKAGE PLANS 
1-MINUTE Olt LESS 

PER WE, EA: 
5 ti 10 ti 15 ti 20 tl 25 ti 30 ti 

A  10.00 9.75 9.50 9.25 9.00 8.75 
  9.00 8.75 8.50 8.25 8.00 7.75 

8. PROGRAM TIME RATES 
CLASS A 

1 x 26X 52X 156x 260x 312x 520x 
1 hr.... 84.00 80.00 76.00 72.00 68.00 64.00 60.00 
1/2 hr 47.00 44.75 42.50 40.25 38.00 35.75 33.50 
1/4 hr 31.25 29.75 28.30 26.80 25.30 23.80 22.35 
5 min 18.50 17.25 16.00 14.75 13.50 12.25 11.00 

CLASS B 
1 hr.... 63.50 60.50 57.50 54.50 51.50 48.50 45.50 
1/2 hr 36.00 34.25 32.50 30.75 29.00 27.25 25.50 
1/4 hr 23.50 22.40 21.30 20.20 19.10 18.00 16.90 
5 min 16.50 15.25 14.00 12.75 11.50 10.25 9.00 

KEWANEE (I AM; 1 FM) 
lienry County-Map Location D-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WKEI 
1952 

Media Code 4 214 5940 5.00 
Kewanee Broadcasting Company. Inc.. Hotel Kewanee. 

125 N. Chestnut St., Kewanee, Ill. 81443. Phone 
309-853-4471. 

I. PERSONNEL 
Managing Owner-George Walter. 
Sales Manager-John Klinger. 

3. FACILITIES 
500 w. days. 250 w. nights; 1450 Ice. 

Non-directional. 
Operating schedule: 5:30 am-10 pm. CST. 
Partial simulcast operation. Simulcast 8 am-I pm. 
For non-simulcast facilities see WKEI-FM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 45, 4d, 5, Ga, 7b, 8. 
Rate Protection: 10b, lib, 12b, 131). 
Basic Rates: 20a. 220, 23a, 24b. 250. 26, 280, 29a. 
Contracts: 40a. 42b. 45, 47a. 
Comb.; Cont. Discounts: 60k, 61b. 
Cancellation: 70a, 70e, 73a. 

TIME RATES 
Elf 9/1/67-Reed 9/6/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 3 ti 5 tl 
PER YR: Flat 52x 156x 260x 
1 min    5.00 4.60 4.20 4.00 
30 sec  4.00 3.60 3.20 5.00 

7. PACKAGE PLANS 
PER WE: 1 min 30 see 
10 4.30 10 (1....___ 3.50 
20 ti 4.15 30 ti....____ 3.25 
30 ti    4.00 60 ti  3.00 

PROBLEM AND SOLUTION 
3 per wk.  5.50 5 per 5.00 

8. PROGRAM TIME RATES 
PER YR: Flat 52x 156x 260. 
1 hr.... 42.00 40.00 37.00 35.00 
1/2 hr  . 28.00 26.50 23.00 21.50 
1/4 hr..............._.,,._.... 18.00 16.00 14.00 12.00 
5 min    9.25 8.50 8.00 7.50 

W K E I-FM 
1966 

Media Code 4 214 5941 3.00 
Kewanee Broadcasting Co., Hotel Kewanee, 125 N. 

Chestnut St., Kewanee, Ill. 61443. Phone 309-853-
4471. 

I. PERSONNEL 
Managing Owner-George Walker. 
Sales Manager-John Klinger. 

3. FACILITIES 
ERP 3,000 w.; 92.1 mc. Stereo. 
Operating schedule: 8 am-midnight. CST. 
Partial simulcast operation. Operated separately 1 DM' 
midnight. For simulcast facilities see WKE1. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Cancellation: 70e, 

TIME RATES 
Elf 5/1/66-Reed 5/2/66. 

8. PROGRAM TIME RATES 
Time sold In hourly blocks only, on an annual basis. 
Announcements are limited to 1 40-aeband Every 1/4 
hour on the following basis: 
PER MO: I hr 4 hi+ 8+ 
Per ..... 10.00 7.50 5.00 

LA GRANGE 
Cook Count-v-5ln. Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

See Chicago Urban Area 

LANSING 
Cook County-Map Location GI-3 

See SRDS eonaumer market map and data at begin-
ning of the State. 

See Chicago Urban Area 

LA SALLE (i AM; 1 FM) 
La Salle County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WLPO 
1907 

DOM 
Subscriber to the NAB Radin Code 

Media Code 4 214 6050 2.00 
The LaSalle County Broadcasting CorporaUon. Box 

215, 420 Second St., LaSalle, III. 61301. Phone 
815-233-3100. 

I. PERSONNEL 
Station Manager-Joseph J. Vonesh. Jr. 
Sales Manager-Charles J. Rich,. 
Program Director-Bruce Malle, 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South. Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 1,000 w. days; 1220 te. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/2 time only. 

5. GENERAL ADVERTISING See actled reaulatlens 
General: la. 2a. 35, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e, Ile. 12e. 13e. 14e. 
Basic Rates: 20b, 21b, 23a, 24b, 25a, 28b, 29a. 
Contracts: 40a. 44a. 47a, 48 
Comb.: Cont. Discounts: 60a, 61b. 
Cancellation: 70a, 70c, 71a, 73a, 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 4/1/67-Reed 4/6/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min 30 see 
  6.70 4.50 365 4.50 3.25 

52 X  6.00 4.20 500 x   4 25 3.00 
150 5.60 3.90 1000 a  4 00 2.75 
260 x  5.00 3.50 2000 3.50 2.25 

7. PACKAGE PLANS 
1 WEEK 

PER WE: 21 t1 35 tl 70 ti 
1 min  5.60 5.00 4.50 
30 sec 3.90 3.75 3.25 

2 WEEKS 
4.75 4.25 

30 sec   .. 3.75 3.50 3.00 
13 WEEKS 

I min..... 4.50 4.25 - 
30 see  .._. 3.25 3.00 - 

8. PROGRAM TIME RATES. . 
1/2 hr 1/4 hr 10 min 5 mln S min 

I x...-..........-  33.60 22.40 16.80 11.20 8.40 
52 29.00 19.60 14.50 9.80 7.85 
104 x..........._  26.00 17.50 13.00 8.75 7.00 
156 x  22.40 15.00 11.20 7.50 6.10 
260 x  21.30 14.45 10.65 7.25 5.80 
312 x    20.70 14.00 10.35 7.00 5.50 
305 ........... 18.00 12.30 9.00 6.15 4.90 
500   4.65 
No retroactive discounts alloyed. 

WLPO-FM 
1964 

CEICI 1111] FIMU 
Subseriber to the NAB Radio Code 

Media Code 4 214 6051 0.00 
La Salle County Broadcasting Corp., Box 215, La 

Salle, III. 61301. Phone 815-223-3100, 
I. PERSONNEL 
General Manager-Joseph J. Vonesh, 
Sales Manager-Charles Mehl. 
Program Director-Bruce Malle. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest-Busby, Finch and Woods, Inc. 

3. FACILITIES 
ERP 3,000 w. (horiz.), 3,000 w. (vert.); 39.3 mc. 
Operating schedule: 7:00 am-midnight. CST. 
Antenna ht: 309 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount, Bills payable monthly. 
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La Salle-W L P 0-FM-Continued 
5. GENERAL ADVERTISING See etded regulations 

General. la, 2a. 3a, 40. 5, 6a, 7b. 8. 
Rate Protection: 10g. 11g. 12g, I3g, 14g. 
Basle Rates: 201). 211). 24h. 25a, 26. 28b, 29a. 
Contracts: 40a. 44a, 45, 46. 47a. 
Comb.: Cont. Discounts: 60b. 61e, 62d. 
Cancellation: 70a, 70c, 71a, 730. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 4/1/67-Itee'd 4/6/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
X  . 5.90 3.95 365 3.95 2.85 

52 x  5.30 3.70 500 3.75 2.65 
156 x  4.95 3.45 1000 3.50 2.40 
260 x  4.40 3.10 2000 x....-........ 3.10 2.00 

7. PACKAGE PLANS 
1 WEEK 

PER WK: 21 ti 35 01 70 ti 
I min  4.95 4.40 3.95 
30 see  3.45 3.20 2.85 

2 WEEKS 
1 min  4.40 4.25 3.75 
SO see  3.20 3.05 2.65 

13 WEEKS 
1 min  4.10 
30 sec  2.85 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 
29.50 19.70 14.75 9.85 
25.50 17.25 12.75 8.65 
22.90 15.40 11.45 7.70 
19.70 13.20 9.85 6.60 
18.75 12.70 9.35 6.40 
18.20 12.30 9.10 6.15 
15.85 10.80 7.90 5.40 

1 x  
52 x  
104 x 
156 x 
260 x 
312 x 
365 x 
500 x 
No retroactive discounts allowed. 

3 min 
7.40 
6.90 
6.15 
5.35 
5.10 
4.85 
4.30 
4.10 

LAWRENCEVILLE (JAM; 1 FM) 
Lawrence County-Map Location G-8 

See SUDS consumer market map and data at begin-
ning of tho State. 

WAKO 
1959 

Media Code 4 214 6160 9.00 
Lawrenceville Broadcasting Company, Box 210, Law-

renceville, III. 62439. Phono 943-3354. 
I. PERSONNEL 
blanager-tituart K. Lankford, 

2. REPRESENTATIVES 
The Derney Organization, Inc. 

3. FACILITIES 
500 w. days: 910 be. Directional. 
Operating schedule: 5:00 am-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WAKO-FM. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 3a, 4a. 5. Ca, 7t), 8. 
Rate Protection: 10a, 11a. 120. 13s, 140. 15b. 
Basic Rates: 201). 21d, 23h. 24b, 28a, 290. 
Contracts: 41. 440. 47a, 51b. 
Comb.: Cont. Discounts: 61e. 
Cancellation: 715. 
Affiliated with MRS. 

TIME RATES 
Rates effective June 1. 1959. 
Rates received May 25. 1951). 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/1 hr. 5 min. 1 mln. 

1 time.... 50.00 30.00 18.00 12.50 7.75 
13 times.. 47.00 .8.00 15.75 11.50 7.50 
26 times.. 45.00 26.00 15.50 11.00 7.25 
52 limes_ 43.00 25.00 15.25 10.50 7.00 

1.11 times.. 39.00 23.00 15.00 10.00 6.50 
154 times.. 37.00 22.00 14.50 9.50 6.00 
260 t Imes.. se.no 21.00 14.00 8.75 5.00 
312 times.. 34.00 20.00 13.00 8.00 4.25 

WAKO-FM 
1965 

Media Code 4 214 6161 7.00 
Lawrenceville Broadcasting Company, Box 210, Law-

renceville. Ill. 62439. Phone 618-943-3354. 
I. PERSONNEL 

Pres., Gen'l & Sta. Mgr.-Stuart K. Lankford. 
Program Director-Hubert C. Davis. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
ERP 3.000 w. (vert.); 2,250 w. (horiz.); 103.1 me. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 248 ft. above average terrain. 
Partial simulcast operation. Operated separately 
sunset-mIdnight. For simulcast facilities see WAKO. 

4. AGENCY COMMISSION 
15/0 time only: payable monthly. 

.5. GENERAL ADVERTISING See coded regulations 
General: 1b. 20. 3a, 4a, 5, 6a, 7h. 8. 
Rate Protection: 10a, Ila, 12a. 130. 140. 15b. 
Basle Rates: 20b, 21e. 22a. 24b, 25b, 26, 28a. 29a, 

33a. 
Contracts: 40a, 44a. 47s, 51b. 
Comb.: Cont. Discounts: 601. 61e. 62d. 
Cancellation: 71a. 
Prod. Services: 80. 

TIME RATES 

Rates are identical to WAKO. See that listing. 

LINCOLN 
Logan County-Map Location E-6 

.3ee SIDS consumer market map and data at begin-
ning of the State. 

WPRC 
8907 

Media Code 4 214 6215 1.00 
Prairie Radio Corp., Box 37, Lincoln, Ill. 62656. 
Phone 1370 

L. PERSONNEL 
Pres. & Gen'l Mgr.-flay F. Knoehel. 
Station Manager-Earle W. Laymen. 

S. FACILITIES 
500 w. days: 1370 toc. Non-directional. 
Operating schedule: 5:00 a.m. to 7:00 p.m. week. 
days: 8:00 a.m. to 6:00 p.m. Sundays. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Basle Rates: 22a, 26. 29a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71b. 
Length of commercial copy: 
5 minutes.__ 1:45 30 minutes........_ 4:15 
10 minutes.  2:15 45 minutes.. - 5:45 
15 mlnutes_______ 3:00 60 minutes_________ 7:00 
Affiliated with SOBS Radio Network. 

TIME RATES 
Rates effective January 1, 1953. (Card No. 4.) 

Rates received January 6. 1953. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

I ti. 26 ti. 52 ti. 156 ti. 260 tl. 312 ti. 
1 hour__ 40.00 38.00 36.00 34.00 32.00 30.00 

1/2 hone__ 25.00 23.75 22.50 21.25 20.00 18.75 
1/4 hour  15.00 14.25 13.50 12.75 12.00 11.25 
10 minutes 12.00 11.40 10.80 10.20 9.60 9.00 
5 minutes 8.00 7.60 7.20 6.80 6.40 6.00 

•1 minute 5.00 4.75 4.50 4.25 4.00 3.75 
Motion brk  4.00 3.80 3.60 3.40 3.20 3.00 

(•1 120 words or SO seconds transcription. 
(1) 35 words or 20 seconds transcription. 

10. SPECIAL FEATURES 
Time Signals-(hourly, 20 words maximum) 6 an-
nouncements daily. Y days weekly. run of schedule, 
per week-I00.00. Minimum 4 weeks. 

LITCHFIELD (1 AM; 1 FM) 
Montgomery County-Map Location D-8 

See SRDS consumer market map and data at begin-
ning of the State 

WSM 
1950 

• R AIB 

Subscriber to the NAB Radio Code 
Media Code 4 214 6270 6.00 
Mid-Illinois Broadcasting Co., Box 10, Litchfield, 

III. 62056. l'hone 217-324-2345. Hillsboro, Ill.: 
Phono 217-532-2066. 

Greenville branch studio office: 618-664-3232. 
Carlinville branch studio Once; 217-854-8565. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Hayward L. Talley. 
Trefile Manager-Teri Finke. 

2. REPRESENTATIVES 
Grant Webb Si Company. 
Missouri and downstate Illinois-Call station collect. 

3. FACILITIES 
1.000 w. days; 1540 ice. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4. 4d, 5. 6a. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 22a, 23a, 1lb. 25a, 28b, 

28e. 29a. 
Contracts: 40a. 41, 45, 46. 47a. 
Comb.: Cont. Discounts: 60g. 
Cancellation: 710. 72. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
Member: Illinois Radio Network. 

TIME RATES 
Err 4/1/68-Reed 3/26/68. 

AAA-Mon thru Sat 7-9 am. 
AA-Weekdays 6:44-7 am. 9-9:15 am. 11:15 am-1:15 
pm, 3:55-5:30 pm; Sun 11:59 am-5:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
MIN: lx 52x I56x 912x 624x 
AAA   10.00 9.41 8.24 7.05 6.12 
AA   8.00 7.50 7.00 5.55 5.00 
A   5.00 4.75 4.50 4.00 3.50 

30 SEC: 
AAA & AA._ 6.00 5.50 5.00 4.50 4.00 
A   4.00 3.80 3.60 3.20 2.80 

20 SEC: 
AAA & AA____   5.00 4.50 4.00 3.50 3.00 
  3.50 3.33 3.15 2.80 2.45 

In ser: 50% of 1-min. 
8. PROGRAM TIME RATES 

AA 
10 min 5 min 1/4 hr 

1 x    23.50 14.25 17.70 

156 x 10.00 
260 x  14.75 7.38 
312 +  14.15 7.08 9.50 7.68 .5.30 

WSM I-FM 
1960 

A 
10 min 5 min 
14.15 9.20 
10.00 8.25 
8.85 7.07 
8.25 5.00 

Subteriber to the NAB Radio Code 
Media Code 4 214 6271 4.00 
Mid-Illinois Broadcasting Co., Box 10. Litchfield, 

Ill. 62056. Phone 217-324-2345. Hillsboro, SIL 
Phone 217-532-2066. 

Greenville branch studio office: 618-664-3232. 
Carlinville branch studio office: 217-854-8565. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Hayward L. Talley, 
Operations Manager-David Hamblin. 

S. FACILITIES 
ERP 17,500 w.; 106.1 me. 
Operating schedule: 6:00 a.m. to 10:15 p.m. CST. 
Antenna height-200 feet above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
See WSMI Doting for coded regulations. 

TIME RATES 
Eff 5/1/67-Reed 5/15/07. 

6. SPOT ANNOUNCEMENTS 
Ix 520 780 I56x 3I2x 

1 min......................., 5.00 4.75 4.75 4.50 4.00 
30 sec  4.00 3.80 3.80 3.60 3.20 

8. PROGRAM TIME RATES 
Ix 520 780 1560 312x 

1/4 17.70 11.80 10.60 10.00 9.50 
10 14.15 10.00 8.85 8.25 7.68 

7.07 5.90 5.30 

LOVES PARK 
Winnebago County-Map Location E-2 

See SRDS consumer market map and data at tegin• 
ning of the State 

See Rockford 
(including Loves Pork) 

MACOMB (1 AM; 1 FM) 
McDonough County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WKAI 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 214 6380 9.00 
WKAI Broadcasting Co., 119 W. Carroll St., Matomb, 

III. 61455. Phono 309-833-5561. 
I. PERSONNEL 
President-William II. Rudolph. 
General Manager-Bob Wilk. 
Commercial Manager-Billie Pilling. 

3. FACILITIES 
1.000 w. days; 1510 be. Non-directional. 
Operating schedule: 7 am-4:45 pm. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. 3a. 31% 3d, 40, 5. 6a, 7a, 8. 
Rate Protection: 151). 
Basic Rates: 20b, 210. 22b, 23a, 24b, 25a, 26, 29a. 

29b. 31. 
Contracts: 40a. 41, 44b, 45. 47e. 
Comb.: Cont. Dlscounta: 60b. 
Cancellation: 71s, 72. 
Prod. Services: 80. 81. 82. 
Frequency discounts may he earned when AM and tirsi 
are bought under same or concurrent contracts. Fre-
quency discount program eligibility earns correspond-
ing spot discount. Spot eligibility earned in any 
combination of guaranteed time, ItOS spots a td/or 
programo. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 10/15/68-Ree'd 10/30/68. 
6. SPOT ANNOUNCEMENTS 
ROS: lx 520 104x I56x 2600 520x 
1 min. ........ 4.00 3.40 3.20 3.00 2.75 2.80 
30 see  3.10 2.50 2.30 2.10 1.90 1.75 
GUARANTEED: 
1 min  5.60 4.75 4.45 4.20 3.95 3.50 
30 see  4.30 3.50 3.15 2.95 2.65 2.45 

8. PROGRAM TIME RATES 
lx 13x 260 52x 104x 156x 2600 520x 

1 hr...... 40.00 38.00 36.00 34.00 32.00 30.00 28.00 26.00 
1/2 hr.. 24.00 22.80 21.60 20.40 19.20 18.00 16.80 15.60 
1/4 hr.. 16.00 15.20 14.40 13.00 12.80 12.00 11.20 10.40 
10 min 13.00 12.35 11.70 11.05 10.40 9.75 9.10 8.45 
5 min.. 8.00 7.60 7.20 6.80 6.40 6.00 5.60 5.20 

W K A I-FM 
1966 

Media Code 4 214 6381 1.00 
'KAI Broadcasting Co.. 119 W. Carroll St., Macomb, 

Ill. 61455. Phone 309-833-5561. 
I. PERSONNEL 
President-William II. Rudolph. 
General Manager-Bob Witte. 
Commercial Manager-Billie Pilling. 

3. FACILITIES 
ERP 3000 w.; 100.1 me. Stereo, 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net lo station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4a, 5. 6a, 7a, 8. 
Rate Protection: I0h, 11b, 12b. 13b, 14b. 
Basic Rates: 22b, 230. 24b, 26, 28a, 290, 
Contracts: 40a. 45, 46. 475. 
Comb.: Cont. Discounts: 60b, 61a. 61b, 62b, 62e. 
Cancellation: 700. 70c. 71a, 730. 

TIME RATES 

Rates are identical to WKAL See that listing. 

MARION 
Williamson County-Map Location E-10 

See SRDS consumer market map and data 
ning of the State. 

WGGH 
1949 

e 

at bagin• 

R A I I3 

Media Code 4 214 6490 0.00 
Marlon Broadcasting Co., Box 340, Route 13 east, 

Marlon. III. 62959, Phone 618-993-8102, gm% 
I. PERSONNEL 
President-George W. Dodds. 
General Manager-Jim Duncan. 
Commercial Manager-Ina S. Trammell. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
5.000 w. days; 1150 ke. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2a, 3a. 31), 3d, 4b, 4d, 5, 6a, 7b, 8, 
Rate Protection: 15b. 
Basle Rates: :Ob. 21b, 2Id, 22b, 23b, 24b, 25a, 28a, 

29a. 30. 
Contracts: 40e, 41, 42s, 42e, 43, 44b, 45, 46, 47e, 49. 
Comb.; Cont. Discounts: 60a, 601, 601, 61e, 62d, 
Cancellation: 70a, 70d. 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective February 22. 1956. 

Rates received June 4, 1956. 

ILLINOIS 
6. SPOT ANNOUNCEMENTS 
1 minute: 
1 time__________ 10.00 156 times  7.50 

13 9.50 260 times.  7.00 
26 times__ 9.00 312 times  6.50 
52 times_.-. 8.50 624 times  6.00 
104 times 8.00 936 times   5.00 

8. PROGRAM TIME RATES 
1 hr•  90.00 
1/2 hr: 60% of hour. 10 min: 28% of hour. 
1/4 hr: 40% of hour. 5 min: 21% of hour. 

DISCOUNTS 
13x- 5% 52x-15% 156x-25% 312.x-35% 
26x-10% 104x-20% 2600-30% 

IviATTOON (1 AM; 1 FM) 
Coles County-Map Location IT-7 

See SUDS consumer market map and data at begin-
ning of the State. 

WEIC 
1954 

CITY OF LICENSE 
CHARLESTON 

Subscriber to the NAB Radio Code 
(This is a paid duplicate of the listing appearing 
under Charleston. Ill) 
Media Code 4 214 1375 8.00 
Community Communications Associates, Inc.. Box 168, 

Charleston, Ill. 61920. Phone 217-345-2149. 
Other office: hwy. 316, Charleston, Ill. 61920. 

I. PERSONNEL 
President-John F. Hurlbut. 
Mgr. & Sales Mgr.-Thomas N. Ehlke, 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
1.000 iv. days: 1270 be. Directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6 am-local 
sunset. For non.simuleast facilities see WEIC-FM. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General la, 2a, 3a. 4a, 5, Ca, 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14e. 15a. 
Basic Rates: 20a, 22a, 23a, 24b, 28a, 29a. 
Contracts: 400, 41, 44s, 46, 470. 
Comb.; Cont. Discounts: 60f, 601, 61b, 82d, 
Cancellation: 70a, 70e, 710, 72. 
Prod. Services: 81. 82. 
Affiliated with MRS and KBS. 

TIME RATES 
Eff 1/1/68-Itec'd 1/5/68. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: I tl 
1 min  5.00 
30 sec  3.50 
10 sec  2.50 

8. PROGRAM TIME RATES 
PER WK. EA: 1 hr 1/2 hr 
1 ti  50.00 25.00 
3 ti  45.00 22.50 
5 ti  40.00 22.50 
6 ti  40.00 22.50 

WLBH 
1946 

10 ti 20 ti 30 tl 
4.60 4.20 3.80 
3.25 3.00 2.75 
2.30 2.10 1.90 

1/4 hr 10 min 5 min 
18.00 14.00 8.00 
16.50 13.00 7.50 
15.00 12.00 7.00 
13.50 11.00 6.50 

(D) 

Subscriber to the NAB Radio Code 
Media Code 4 214 6600 4.00. 
Mattoon Broadcasting Co.. 1632-1/2 Broadway, Mat-

toon, lit. 61938. Phono 217-234-6464. 

STATION'S PROGRAMMING DESCRIPTION 
WLBII: Programs, information and entertainment. 
6 am-3 pm. 63% consists of talk with locally origi-
nated news (mainly local): farm director with news, 
interviews, markets, weather. Commentaries by man-
agement; sport news: daily news remotes; women's 
features; public affairs and informational interviews 
and telephone programs. 37% consists of music with 
middle-of-the-road. showtunes. and standards. Air 
personalities of the start handle features of their 
departments. 3-5 pm. top hits, with personalities. 
5 pm-sign-off. news and music. middle-of-the-road. 
Contact Representative for further details. Reed 
7/11/67. 

I. PERSONNEL 
President-J. R. Liresay. 
Vice-Pres. & Mgr.-Ken Wooddell. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Illinois Radio Network. 

S. FACILITIES 
250 w. days: 1170 toc. Non-directional. 
Operating schedule: 5:45 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable on 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d. la, 5, 6a, 7b, 8. 
Rate Protection: 10d. 14d. 15b. 
Basic Rates: 20b, 21b, 22a. 23a, 24b, 25e. 26, 28a. 
Contracts: 40a. 42e, 44b, 45, 46. 47b. 48, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 61a, 62d. 
Cancellation: 70b. 70e, 71a, 72, 73b. 
Pratt. Services: 80. 81, 82. 
Member: Illinois Radio Network. 

TIME RATES 
Rotes effective October 1, 1949. 
Rates received March 15, 1948. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 U. 13 II. 26 ti. 52 ti. 100 ti. 260 ti. 

1 hour__ 55.00 52.25 49.50 46.75 44.00 41.25 
1/2 hour._ 93.00 31.35 29.70 28.05 26.40 24.75 
1/4 hour  18.00 17.10 16.20 15.80 14.40 11.50 
10 minutes 13.75 12.80 12.15 11.45 10.80 10.01 
5 minutes 9.00 8.55 8.10 7.65 7,20 8.75 
1 minute  6.50 0.17 5.85 5.52 5.20 4.88 

50 words or 
4.00 3.80 3.60 3.40 3.20 3.00 

(Mattoon tontinued on next page) 
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ILLINOIS 
Mattoon-Continued 

W L B H-FM 
1949 

• 
Subscriber to the NAB Radio Code 

Media Code 4 214 6601 2.00 
Mattoon Broadcasting Co., 1632-1/2 Broadway. Mat-

toon, Ill. 61938. Phone 217-234-6464. 
STATION'S PROGRAMMING DESCRIPTION 

WLIIII-FM: 6-8:30 am, 63% consists of talk with 
locally originated news, mainly local; farm director 
with news, markets, Interviews, and weather; com-
mentaries by management; sports news. 37% consists 
of music with middle-of-the-road. 8:30 am-6 Dm, 
91.7% consists of music programmed for offices, busi-
nesses. and homes featuring standards, showtunes, 
and middle-of-the-road. 8.3% consists of spot an-
nouncements, spot news, and weather. 6-7 pm. news; 
public affairs interviews, commentaries, and middle-
of-the-read music. 7-11 pm, stereo music consisting 
of variety of trend music, film music, showtunes, 
standards, middle-of-the-road, and popular jazz. Con-
tact Representative for further details. Reed 7/11/67. 

I. PERSONNEL 
President-J. R. Livesay. 
Tice-Pres. & Mgr.-Ken Wooddell. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Illinois Radio Network. 

3. FACILITIES 
ERP 23,000 w.; 96.9 mc. Stereo. 
Operating schedule: 5:45 am-11 pm daily. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 3d, 45, 5, 6e. 7b, 8, 
Rate Protection: 10d, 14d, 15b. 
Basic Rates: 206, 21b. 220. 23a, 24h. 25e. 28e. 
Contracts: 40a. 42e, 44b, 45, 46. 47b. 48, 51e. 51b, 
Comb.: Cont. Discounts: 60b. 61a. 62d, 
Cancellation: 70b, 70e. 71s. 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective October 1. 1949. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 13 26 52 104 156 260 

ti. ti. ti. ti. ti. tL U. 
1 hour._ 22.00 21.00 20.00 19.00 18.00 17.00 18.50 

1/2 hour__ 13.00 12.50 12.00 11.50 11.00 10.50 10.00 
1/4 hour  7.50 7.25 7.00 6.75 6.50 6.25 6.00 
10 minutes 6.00 5.70 5.40 5.10 4.80 4.50 4.20 
5 minutes 4.00 3.80 3.60 3.40 8.20 3.00 2.80 
n minute_ 3.00 2.85 2.70 2.55 2.40 2.25 2.10 

(a) 1 minute or 160 words. 

McLEANSBORO 
Hamilton County-Map Location F-10 

See SRDS consumer market map and data at begin-
ning of the State. 

e 
WMCL 

1968 

R A B 

Media Code 4 214 6680 6.00 
Hamilton County Broadcasting Corn., Bor 282. Mc-

Leanshoro. Ill. 62859. Phone 618-643-2311. 
I. PERSONNEL 
President-Phillip Kane. 
General Manager-Lawrence R. Elliott. 
Sales Manager-Codie Guthrie, 

3. FACILITIES 
250 w.; 1060 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3s, 3d, 5. 6a. 
Rate Protection: 15b, 16. 
Basic Rates: 20b, 21b, 22a, 22b, 24b. 28e. 30. 
Contracts: 425. 43, 46. 
Comb.: Cont. Discounts: 60a, 601, 601r. 61a, 62b. 
Cancellation: 70b, 70d. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 11/1/68.-Reed 12/2/68. 
6. SPOT ANNOUNCEMENTS 
1 min  3 30 sec. - 2 

7. PACKAGE PLANS 
PER WK: 15 ti 3I) t1 60 tl 
30 sec  21 42 84 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
X    30.00 15.00 7.50 

6 x  27.50 13.50 6.25 
26-36 x  22.50 12.00 5.00 

MENDOTA (1 AM; 1 FM) 
La Salle County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

e 
WGLC 

1964 

Media Code 4 214 6710 LOO 
Jel-Co Radio, Inc., Box 65, 706 Washington St., 
Mendota. III. 61342. Phone (815) 2751. 
STATION'S PROGRAMMING DESCRIPTION 

WGLC: Programming is middle-of-the-road music 
with farm reports, information and entertainment. 
Over 15 farm market reports daily. Direct Chicago 
stock market reports twice daily. Local livestock 
reports. Direct Chicago Board of Trade reports twice 
daily. NEWS: on hour, headlines on halt hour. 
Daily farmers salute. Farmer's telephone quiz. 4-H 
and FFA programs. Contact Representative for fur-
ther details. Rec'd 8/16/67. 

I. PERSONNEL 
President-John F'. Hurlbut. 
Sta. & Sales Mgr.-James K. Withers. 

t. REPRESENTATIVES 
Tic Plano Associates, Inc. 

3. FACILITIES 
250 w. days; 1090 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WGLC-FM. 

4. AGENCY COMMISSION 
15/0; due and payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12e. 13e. 14e. 15a. 
Basic Rates: alb, 21a, 21d, 22b, 23a, 24e. 25e. 26, 

27, 23b, 28e, 30, 33b. 
Contracts: 405, 41, 42a, 42e. 43, 44b, 45, 46, 47e. 

48, 51a, 51b. 51e. 
Comb.; Cont. Discounts: 60b, 604, 60e, 61b, 62b. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Affiliated with Keystone Broadcasting System, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 11/1/67-Reed 11/6/67, 
6. SPOT ANNOUNCEMENTS 
PER WK: I ti 10 ti 20 01 30 tl 
1 min.  3.75 3.30 2.95 2.60 
30 sec  2.75 2.40 2.20 2.00 
20 sec  2.35 2.05 1.90 1.75 
10 sec  1.90 1.60 1.40 1.25 

& PROGRAM TIME RATES 
PER YR: ix 52x 104x 156x 260x 312+ 
1 ........ 40.00 37.50 37.50 37.50 37.50 37.50 
1/2 hr  25.00 22.75 20.50 20.50 20.50 20.50 
1/4 hr  15.00 13.75 12.50 11.25 10.00 9.00 
5 min 8.50 7.75 7.00 6.25 5.50 4.75 

WGLC-FM 
1965 

e 
Media Code 4 214 6711 9.00 
Sol-Co Radio, Inc., Box 65, 706 Washington St., 
Mendota, Ill. 61342. Phone (815) 2751. 
STATION'S PROGRAMMING DESCRIPTION 

WOLC-FM: See WGLC for programming descrip-
tion. 

I. PERSONNEL 
President-John F. Hurlbut, 
Manager-James K. Withers. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
ERP 3,000 w.•' 100.9 mc. 
Operating schedule: 6 am-10 larn. 
Antenna ht.:   
Partial simulcast operation. Operated separately 6 
am-sunrise & sunset-I0 pm. For simulcast facili-
ties see WGLC. 

4. AGENCY COMMISSION 
15/0: due and payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WGLC listing for coded regulations. 
Affiliated with American Entertainment Network. 
Affiliated with Keystone Broadcasting System, Inc. 

TIME RATES 

60% of applicable AM rates. 

METROPOLIS 
Massac County-Map Location F-11 

See SIMS consumer market map and data at begin-
ning of the State. 

WMOK 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 214 6820 8.00 
Fort Masses Broadcasting Company. 409 Perry St.. 

Metropolis, III, 62960, Phone 2106, 
I. PERSONNEL 
Sales & Sta. Mgr.-Y. E. Smith. 

3. FACILITIES 
1.000 w. days; 920 kc. Non-directional. 
Operating schedule: 5:30 am-local sunset weekdays; 
7:00 am-sunset Sundays. CST. 

4. AGENCY COMMISSION 
15% on time only; hills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2s, 3c, 3d, 40, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10a, 12e, 13a, 145, 15b. 
Basic Rates: 21b, 21e, 22a, 21s, 24b, 25a, 28a, 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 6M, 62d. 
Cancellation: 71a, 73e, 
Prod, Services: 82. 

TIME RATES 
Rates effective April 1. 1982. (Card No. 7.) 

Card received July 2, 1962. 
8. SPOT ANNOUNCEMENTS 

1 min. 30 sec. 1 min. 30 see. 
1 time.,,,,. 4.75 4.00 260 times.... 2.85 2.40 

13 times._ 4.25 3.60 312 times.... 2.50 2.10 
26 times.... 3.90 3.35 365 times.... 2.15 1.80 
52 times... 3.55 3.05 730 times_ 1.80 1.50 

156 times.... 3.20 2.70 
Time Signals (20 words). 200 minimum, each,.,.,, 1.40 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 42.00 28.00 20.00 16.00 10.00 
13 times.. 40.00 27.00 18.00 14.50 9.00 
26 times. 38.00 26.00 16.50 13.25 8.25 
52 times.. 36.00 25.00 15.00 12.00 7.50 

155 times.. 32.00 23.00 13.50 10.75 6.75 
260 times.. 30.00 22.00 12.00 9.50 6.00 
312 times_   10.50 8.25 5.25 
365 times_ 9.00 7.00 4.50 
730 times..   5.75 3.75 

MOLINE 
Rock Island County-Map Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

See Davenport. ( Iowa )-Rock 
Island (Ill.)-Moline (III.) 
under Iowa 

MONMOUTH 
Warren County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WRAM 
1957 

R Ain 

A Prairieland Station 
Media Cade 4 214 6875 2.00 

Prairieland Broadcasters, Box 367, 200 S. Main. 
Monmouth. Ill. 61462. Phone 309-734-2111. 

I. PERSONNEL 
General Manager-Phillip T. Zen'. 
Commercial Manager-Dennis Boyer. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1,000 w. days; 1330 ke. Directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4a, 5, 6a, 7b. 
Rate Protection: 10e, 11a, 125, 13a, 14a. 
Basic Rates: 22a, 23a, 24b, 26, 28b, 29e. 
Contracts: 40a, 45, 46, 
Comb.; Cont. Discounts: 60a, 62e. 
Cancellation: 70a, 70c, 71a, 73a, 

TIME RATES 
Elf Rec'd 8/8/67, 

6, SPOT ANNOUNCEMENTS 
Ix 52x 156x 260x 312x 365x 520x 

1 min 5.30 5.00 4.71 4.41 4.12 3.82 3.53 
30 sec 4.41 4.12 3.82 3.53 3.21 2.94 2.65 

10. SPECIAL FEATURES 
HOTLINE 

PER WK: I ti 5 tl 
Ea   6.08 9.00 
Balanced rotation plan. 

MORRIS (1 AM; 1 FM) 
Grundy County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

e 
WCSJ 

1964 

R AB 

Subscriber to the NAB Radio Code 
Media Code 4 214 6930 5.00 
Grundy County Broadcasters, Inc., Box 167, 303-1/2 

Liberty SL, Morris, Ill, 60450, Phone 815-942-
0022. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-M. U. Stuckwish. 

3. FACILITIES 
250 w. • 1550 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Is, 4a, 5, 6a. 
State Protection: 10b, 13b, 14b, 
Basic Rates: 20b, 21a, 21e, 22e, 24b, 28a, 29a. 
Contracts: 40a, 41, 42b, 44b, 46, 47s, 51a. 
Comb.: Cont. Discounts: 60a, Old, 
Cancellation: 70e, 71a, 73b. 
Prod, Services: 80. 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 9/1/66-Itec'd 8/1/66. 

6. SPOT ANNOUNCEMENTS 
I x 260 520 156x 260x 312x 

1 min.  5.20 4.70 4.45 4.20 4.00 3.80 
8. PROGRAM TIME RATES 

1/2 hr 1/4 hr 10 min 5 min 
1 x..._ ...... ..............27 17 13 9 
26g- «Fio ....... 321260.1-- 2520 90,% 
525-10% 156x-15% 

WRM I (FM) 
1962 

Media Code 4 214 6985 9.00 
°Bile E. Greiner, dba Radio Morris, Box 288, 
Church Rd., Morris, Ill. 60450. Phone 815-942-
2424. 

I. PERSONNEL 
General Manager-Ottila E. Greiner. 
Station Manager-W. It, Greiner. 

3. FACILITIES 
Eltl' 3,100 w.: 104.7 mc. 
Operating schedule: 5:30 am-10 pm. CST. 
Antenna ht.: 107 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4s, 4d, 8. 
Basic Rates: 20a. 
Contracts: 46. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 9/15/67-Rec'd 10/14/68. 
6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 tl 12 tl 18 ti 24 ti 
1 ............... 5.00 4.74 4.50 4.25 4.00 
30 sec  4.00 3.75 3.50 3.25 3.00 

CONTRACT DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 

8. PROGRAM TIME RATES 
1/4 NR: 13 wk 26 wk 52 wk 
1 10.00 9.75 9.50 
3 ti  9.25 9.00 8.75 

ti    8.50 8.25 8.00 

MOUNT CARMEL (1 AM; 1 FM) 
Wabash County-Map Location G-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WSAB (FM) 
1960 

e ElE1 F MUJ 
Subscriber to the NAB Radio Code 

Media Code 4 214 7040 2.00 
ITSAB, Inc., Box 210, 316 Market St.. Mount Car-

mel, Ill. 62863. Phone 618-262-5151. 
I. PERSONNEL 
President-Leonard M. Koger, Jr. 
Exec. Vice-Pros. & Gen'l Mgr.-Louise B. Williams. 

3. FACILITIES 
ERP 37,400 w. 94.9 mc. 
Operating schedule: 24 hour daily. CST. 
Antenna ht.: 410 ft. Shave average terrain. 

4. AGENCY OOMMISSION 
15% on time only: no cub discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: Is, 2b, Is, 3d. 4b, 4d. 
Rate Protection: 15e. 15b. 
Basic Rates: 20b, 24e. 26. 
Contracts: 49, 
Cancellation: 71b. 72. 73a, 73h. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

listes effective November 15. 1983. (Card No. 2.) 
Card received November 27, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 atec 

100 ti  2.40 1.55 520 ..... 2.00 1.25 
150 U.__ 2.25 1.45 521 or more,. 1.90 1.15 
260 if  2.15 1.35 

7. PACKAGE PLANS 
WEEKLY PACKAGES 
(Minimum 13 weeks) 

PER WE: 13 wk 26 wk 52 wk 
40 1-min amts. 62,00 58,00 50.00 
20 1-min spots . 34.00 31.00 29.00 
40 30-see spots... ........ .......... 34.00 32.00 30.00 
20 30-sec spots.......UR........ . 20.00 19.00 18.00 

ID. SPECIAL FEATURES 
NEWS/SPORTS/WEATHER 

PER PROGRAM: 
13 ti  6.50 156 ti  6.00 
52 ti  6.35 260 or more G..-- 5.00 
104 ti  6.10 

WVMC 
1949 

e 132E1 
Subscriber to the NAB Radio Code 

Media Code 4 214 7095 6.00 
Jel-Co Radio, Inc., Box 553. Outer N. Cherry SL, 

Mt. Carmel. III. 62863. Phone 618-262-5111. 
1. PERSONNEL 
Pres. & Gen'l Mgr.-John P. Hurlbut. 
Sta. & Sales Mgr.-Ken Kessler, 
Secretary-Treasurer-Emmy Lou Hurlbut. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
500 w. days; 1360 kc. 
Operating schedule: 5:55 am-local sunset week-
days: 7:00 am-local sunset Sunday. CST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2b, la, 3d. 4a, 4d, 5, 13a, 7b, 8. 
Rate Protection: 10e. lle, 12e. 13c. 14e, 15a. 
Bulls Rates: 20b, 21a, 21b, 21e, 21d, 22b, 23e, 25a, 

27, 28b, 28e. 29a, 30, 31, 33a. 
Contracts: 40a, 41, 44a, 45, 46, 47e. 48, 49, 50, file. 

51e. 
Comb.; Cont. Discounts: (10b. 60f, 60g, 601, 61a, 62b, 
Cancellation: 70a. 70e. 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Affiliated with RES. 

TIME RATES 
No. 0 Elf 10/1/68-Rec'd 8/28/68, 

6. SPOT ANNOUNCEMENTS 
PER WIC, EA: 

I tl 6 tl 12 ti 18 ti 24 ti 30 01 
1 min ....... 3.75 3.60 3.45 3.25 3.00 2.75 
30 sec  3.00 2.90 2.80 2.60 2.40 2.20 
10 Fee  2.25 2.19 1,95 1.80 1.65 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 in 5 min 

1 x. 38 25 18 14 9 
DISCOUNTS 

13 x-10% 52 x-20% 158 x-30% 
26 x-15% 104 x-25% 260 x-35% 

10. SPECIAL FEATURES 
NEWS-SPORTS-I'VEA'THER 

PER WK, EA: I ti 3 tl 6 tl 12 01 
5 min  9 8 7 6 
10 min 14 12 10 8 
15 min. ........ _ 18 15 12 10 

...... . HEADLINES 
Each, fiat (comtnissionable)    5 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-20% 

MOUNT VERNON (1 AM; 1 FM) 
Jefferson County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WM X 
1946 

SAVALLI/GATES 
INCORPORATED 

Media Code 4 214 7150 9.00 
Mount Vernon Radio & Televislon Co.. Mitchell Bldg., 
Mount -Vernon. Ill. 62864, Phone 618-242-3500. 
STATION'S PROGRAMMING DESCRIPTION 

WMIX: Programmed for general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
general pop, featuring current hits, middle-of-the-

(This listing continued on next page) 
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Mount Vernon-W M I X-Continued 
road, awing. NEWS: on hour, eight 5 min national, 
world news, eight 10 & 15 min local, world, national 
news. 3 min headlines on half hour. FARM: pro-
gramming sign-on-7 am & 11:30 am-1 pm features 
market reports, weather conditions and interviews. 
Morning and afternoon programs feature music, phone 
quiz. Sat & Sun programs regionally oriented. Con-
tact Representative for further details. Ree'd 1/29/69. 

I. PERSONNEL 
President-John R. Mitchell. 
Vice-President-Don Wealer. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
5,000 w. days; 940 ke• 
Operating schedule: Sunrise-local sunset. CST. 
Simulcast during AM operational hours. For non-
simulcast facilities. see WM1X-FM. 

4. AGENCY COMMISSION 
15/0 time; payable last day of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3d, 4e, 5, 65, 7b, 8. 
Rate Protection: 10e, 11a, 12e, 13a, 24e, 15b, 16. 
Basic Rates: 20a, 21b, 22e. 23e, 246, 25e, 26, 28b, 

29a, 30, 33a. 
Contracts: 40e, 41, 42e, 43, 440, 45, 46, 47e, 48. 

49, 50, 51e. 
Comb.; Cont. Discounts: 60b, 61e. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
AM and FM programs may be combined for frequency 
rate. 

TIME RATES 

Elf Itec'd 1/29/68. 
AA-6-9 am, 11 am-1 pm & 4-6 pm. 
A-9-11 am, 1-4 pm á 6 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I mln 30 see I min 30 see 
L  7.50 5.60 260 x 7.00 5.00 

26 x  7.40 5.50 312 x  6.80 4.80 
52 x  7.30 5.40 500 x 8.50 4.60 
156 x  7.20 5.10 1000 - 6.00 4.10 

CLASS A 
I x ........ 7.50 5.10 312 6.40 4.30 
26 x..  7.30 5.00 500 x _._ 6.00 4.00 
52 x  7.20 4.90 750 x  5.90 3.90 
156 x  7.00 4.70 1000 X............ 0.60 3.60 
260 x  6.70 4.50 

6. PROGRAM TIME RATES 
CLASS AA 

260 52x 156x 
28 26 25 
23 21 20 
18 16 15 
CLASS A 

1/2 hr..........._  43 40 37 36 
1/4 he  28 26 24 23 
10 min__  23 21 19 18 
5 min  18 16 14 13 

Ix 
1/4 hr  30 
10 min..._.   25 
5 min_  20 

260x 312x 500x 
24 23 22 
19 18 17 
14 13 12 

34 
22 
17 
12 

32 
21 
16 
11 

30 
20 
15 
10 

WM I X-FM 
1946 

Media Code 4-214 7151 7.00 
Mount Vernon Radio & Television Co., Mitchell 

Bldg., Mount Vernon, Ill. 62864, Phone 618-242-
3500. 
STATION'S PROGRAMMING DESCRIPTION 

WMIX-FM: Programmed for general interest. 
Alit PERSONALITIES handle all segments. MUSIC: 
country and western, gospel. NEWS: 5 mln before 
hour, national, local and regional. FARM: program-
ming 6-8 am, 11 am-1 pm features market reports. 
weather conditions and interviews. SPORTS: local 
high school football and basketball. Morning and 
afternoon programs feature country and western music 
and audience participation shows. Sun programs 
regionally oriented. Contact Representative for further 
details. Rec'd 1/29/69. 

I. PERSONNEL 
President-John R. Mitchell. 
Vice-President-Don Wealer. 

2. REPRESENTATIVES 
Savatil/Gates. Inc. 

8. FACILITIES 
ERP 50.000 w.; 94.1 me. 
Operating schedule: 5:45 am-10 pm. CST. 
Antenna ht..: 612 ft.. above average terrain. 
Simulcast operation with WMIX-AM. For simulcast 
rates see WM1X. 

4. AGENCY COMMISSION 
15/0 time: rendered last of month. 

S. GENERAL ADVERTISING See coded regulations 
General: lb, 214 3d, 4a, 5. 6s, 7b, 8. 
Rate Protection: 10a. lia, 12a. 13a. 14e, 15b, 16, 
Basle Rates: 20a, 21b, 22a, 23a, 24b, 25a, 26, 28b, 

29s. 30, 33a. 
Contracts: 40e, 41, 42a, 43, 44a, 45, 46, 47e, 48, 49, 

50. 51c. 
Comb.; Cont. Discounts: 60b, 61a, 62d. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff Rec'd 1/29/68. 

AA-6-9 am, 11 am-1 pm & 4-6 pm. 
A-9-11 am, 1-4 pm & 6 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 30 see I min 30 see 
1 x  5.70 4.30 156 X.............. 4.30 3.50 
1:1 X  5.50 4.00 260 x  4.20 3.30 
26 x  5.20 3.90 312 z......... 4.10 3.10 
52 x  4.70 3.70 500 x.  3.80 2.80 

CLASS A 
1 x  5.70 4.30 260 ..... 3.40 2.70 
12 x  5.00 4.00 312 x 3.20 2.50 
2t;   4.50 3.50 500 X.  3.00 2.80 

  4.00 3.00 750 x  2.80 2.20 
156 x  3.50 2.80 1000 x. 2.50 2.00 

8.. PROGRAM TIME RATES 
CLASS AA 

Ix I3x 260 52x 156x 260x 312x 500X 
1/2 hr 25.00 24.00 23.00 22.00 21.00 20.00 19.00 18.00 
1/4 hr 18.00 17.00 14.50 11.00 10.00 9.00 8.00 7.00 
10 min 14.00 13.00 10.50 9.00 8.00 7.00 6.00 5.50 
min_ 10.00 7.50 6.50 6.00 5.50 5.00 4.50 4.00 

CLASS A 
1/4 hr 20.00 18.00 15.50 12.50 11.00 10.50 10.00 9.00 
10 min 16.00 14.00 11.50 10.00 9.00 8.00 7.00 6.50 
5 min_ 10.00 8.00 6.70 6.40 6.00 5.50 5.00 4.50 

MURPHYSBORO 
Jackson County-Map Location D-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WINI 
1954 

Media Code 4 214 7260 6.00 
W1NI. Box 678, Old Rt, 13, N. of Murphysboro. Ill. 

62966. Phone 618-684-2128. 
STATION'S PROGRAMMING DESCRIPTION 

WINI: Programmed for adults and young adults. 
MUSIC: middle-of-the-road. FARM: regional net-
work farm program 6-6:30 am. Farm show 12:30-
1 pm. NEWS: on hour. 15 min local news 7-10 am, 
noon-5 pm. Women's show 9-10 am, fashions, dis-
cussions, homemaking hints. Talk program 10:30-
11:30 am using open telephone lines. 1-7 pm air 
personalities handle all segments. COMMERCIAL 
POLICY 16 minutes maximum any hour. SPORTS: 
all live major league baseball und football, college 
basketball and football. Personalities available for 
remote pickups. Direct teletype service US Weather 
Bureau. Rec'd 10/24/67. 

I. PERSONNEL 
General Manager-Dale W. Adkins. 
Customer Service Director-Nancy J. Adkins. 

S. FACILITIES 
500 w. days: 1420 hr. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e, 3d, 4a, 40, 5, 6e. 7b, 8. 
Rate Protection: 10g, 11g. 12g, 13g, 14g, 15b. 
Basic Rates: 20b, 21a, 21b, 21c, 22e, 22b, 23e, 24e. 

24e. 25a, 28b, 28c, 29a, 330. 
Contracts: 40s. 44e, 45, 46, 47e. 
Comb.; Cont. Discounts: 60b, 61e, 626, 
Cancellation: 70a, 70e, 71e, 72, 73e. 
Prod. Services: 80. 81, 82. 
Member: Magie Circle Network. 

TIME RATES 
Elf Reed 3/30/67, 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ....... 6.00 104 4.80 

26 x  5.40 260 x   4.20 
52 1..................._...... 5.10 312 x 3.90 

NORMAL 
McLean County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Bloomington 
( including Normal) 

OAK PARK 
Cook County-Map Location 0-3 

See SRDS consumer market map and data at begin-
ning of the State. 

See Chicago Urban Area 

OLNEY (1 AM; 1 FM) 
Richland County-Map Location G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WSEI (FM) 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 214 7315 8.00 
Illinois Broadcasting Co., Inc., Radio Tower Rd., 

Olney, Ill. 62459, Phone 618-393-2156. 
I. PERSONNEL 
Gong & Sales 5ign-Lawrence W. Beabout, 
Program Director-Joseph E. Kosack. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
ERP 50,000 w.; 92.9 me. 
Operating schedule: 6 am-11 pm. CST. 
Antenna ht.: 290 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 200. 220, 22b, 23a, 24b, 25a, 26, 28a, 

290. 
Contracts: 40a, 45, 46. 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b. 
Cancellation: 71a. 730. 
AM facilities: WVLN. 

TIME RATES 
Rates effective February I. 1963. 
Rates received September 10, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 ti  3.20 104 ti  2.69 
13 ti  3.05 156 ti  2.45 
26 ti  2.90 260 ti  2.25 
52 ti  2.75 312 ti    2.10 
WVLN spot rates earned may apply on WSEI 
purchases. 

WVLN 
1947 

e 
Subscriber to the NAB Radio Code 

Media Code 4 214 7370 3.00 
Illinois Broadcasting Co., Inc., Radio Tower Rd., 

Olney, III. 62450. Phone 618-393-2156. 
I. PERSONNEL 
Gen'i & Sales Mgr.-Lawrence W. Beabout, 
Program Director-Joseph E. Kosack, 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
250 w. days: 740 ke. Nun-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on net time: Bills rendered 1st.. payable 12th, 

5. GENERAL ADVERTISING See coded regulat'ons 
General: la, 2a, 3e, 4a, 4d, 5, 6s, 7b, 8, 
Rate Protection: 10e. lie. 14e. 
Basin Bates: 21a, 21c, 22a, 22b, 23a, 24b, 25e, 26, 

280, 28e, 20e. 
Contracts: 40a, 44a, 46, 47e. 
Comb.; Cont. Discounts: 60a, 60e, 61a. 
Cancellation: 72, 73e, 
Prod. Services: 80. 81, 82. 
I'M facilities: WSEI (FM). 
Affiliated with MRS and KBS. 
Member: Illinois Radio Network. 

TIME RATES 
Rates effective January 1, 1953. 

Rates received December 29, 1953. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 1/2 10 
hr. hr. hr. min. min. min. min. see. 

1 ti. 45.00 27.00 18.00 13.00 9.00 6.00 4.00 2.60 
13 ti. 43.00 25.65 17.25 12.50 8.60 5.70 3.30 8.50 
26 ti. 41.00 24.30 16.50 12.00 8.20 5.40 3.60 2.40 
52 ti. 39.00 22.95 15.75 11.50 7.80 5.10 3.40 2.30 
104 ti. 37.00 21.60 15.00 11.05 7.40 4.80 3.20 8.20 
156 ti. 35.09 20.25 14.25 10.50 7.00 4.50 3.00 8.10 
260 ti. 33.00 18.90 13.50 10.00 6.60 4.20 2.30 2.00 
312 O. 31.00 17.55 12.75 9.50 6.20 3.90 2.60 1.90 
WVLN spot rates earned may apply on WSEI Pur-
chases. 

OTTAWA (1 AM; 1 FM) 
La Salle County-Map Location E-3 

See SUDS consumer market map and data at began-
nine of the State. 

WCMY 
1952 

e Ft'et,le 

Subscriber to the NAB Radio Code 

Media Code 4 214 7425 5.00 
Carl H. Meyer. Box 430, 417 W. Madison St.. 

Ottawa, Ill, 61350. Phone 815-433-1430. 
I. PERSONNEL 
Gen'l & Sales Mgr.--Joseph M. Donohue. 
Assistant Sales Manager-II. Lee Jackson_ 

3. FACILITIES 
500 w. days: 1430 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 30, 4a, 5, 60, 7a, 8. 
Rate Protection: 10b, 1113. 12b, 13b, 1413, 16. 
Basic Rates: 20b, 21a, 22b, 233, 240. 28b, 29a, 375, 
Contracts: 40a, 41, 420. 43, 44a, 48. 47e. 
Comb.; Cont. Discounts: 60a, 60e, 61e. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod, Services: 80. 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 4 Elf 7/1/67-Rec'd 6/19/67. 

6. SPOT ANNOUNCEMENTS 
1 min SO see 20 see 10 see 

1 x  6 5 4 3 
FREQUENCY DISCOUNTS 

10x- 5% 50x-20% 500x-30% 
20x-10% 100x-25% 1000x-35% 
30x-15% 
Based on number of spots used in 12 month period, 
beginning with 1st date used. Discounts cumulative 
but not retroactive. Contracts cancelled before com-
pletion short rated to discounts earned. 

7. PACKAGE PLANS 
I min SO tee 

10 ti (within 1 wk)..   50 40 
50 ti (within 2 wk)  220 130 
100 ti (within 3 wk)  400 300 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  40 25 15 12 7 
No frequency discount on program rates. 

WO L I (FM) 
1964 

Media Code 4 214 7480 0.00 
WOLI Broadcasting Corp., Box 763, Hitt St., Ottawa, 

Ill. 61350. Phone 815-434-0000. 
I. PERSONNEL 
President-Dolph Hewitt. 
General Manager-Robert L. Harris. 

3. FACILITIES 
ERP 3.000 w.: 98.3 rac. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL RATE POLICY 
Affiliated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 8/1/68-11ec'd 7/29/68. 
6. SPOT ANNOUNCEMENTS 

Ix 130 200 520 I04x 156x 269x 
1 min 5.00 4.50 4.00 3.75 3.50 3.25 3.00 
30 sec 4.50 4.00 3.50 3.00 2.75 2.50 2.25 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 ti 40 1 
I min  4.00 3.75 3.50 3.90 
30 ser_  22..7755 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
lx 13x 260 52x 104x 1560 260x 

1/2 27.00 25.00 24.00 22.50 21.50 19.50 17.50 
1/4 he  15.00 13.50 13.00 12.50 12.00 11.50 11.00 
10 min.  11.00 10.50 10.00 9.50 9.00 8.50 8.01) 
5 min.  7.00 6.75 6.25 6.00 5.75 5.50 5,25 

ILLINOIS 

PARIS (1 AM; 1 FM) 
Edgar County-Map Location 0-7 

See SUDS consumer market map and data at unsm-
iling of the State. 

WPRS 
1951 

Media Code 4 214 7535 1.00 

Paris Broadcasting Corp.. Box 398, Paris. IlL 61944. 
Phone 465-0153. 
Studio: State Route 133. 2 miles West of Paris, Ill. 
STATION'S PROGRAMMING DESCRIPTION 

WPRS: Programmed for housewives, farmers, and 
commuters: 
5-6:30 am country and western music. 6:30-7:30 am 
middle-of-the-road music with 5 min news on hour 
and half hour. 11:30-noon top 20. 7 grain and stock 
market reports each day. M-F. Noon-3:30 pm general 
popular music. 3:30-4 pm top 20. 4-7 pm general 
popular music with 5 min news on hour and headlines 
on half hour. Itec'd 10-27-67. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Adlai C. Ferguson, Jr. 
Sales Supervisor-Ralph L. Storm. 

3. FACILITIES 
1,000 w. days: 1440 kc. Non-directional. 
Operating schedule:. 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6-9:29 am 
weekdays. 6-8:35 am Sun. For non-simulcast faeill-
ties see WPRS-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3d, 4a, 40, 5, 6a, 7b, 8. 
Rate Protection: 10a. Ila, 14e, 15b. 
Basic Rates: 20a, 2013, 21a. 21b, 21d, 22a. 22b, 23a, 

23b, 24b, 25a. 26, 27, 28b, 28e, 29e, 29b, 30, 31, 
33a. 

Contracts: 40a, 41, 42b, 420, 44a, 45, 46, 47a, 48, 49, 
50, 51e. 

Comb.: Cent. Discounts: 60d, 60f, 60h, 61e, 61b, 
62a. 

Cancellation: 70a, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eft 8/1/56-Itec'd 9/25/57. 

S. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 100x 260x 3I2x 

1 min  6.75 6.40 6.10 5.80 5.50 5.20 4.95 
20 sec  4.85 4.60 4.35 4.15 3.95 3.75 3.55 

8. PROGRAM TIME RATES 
IX I3x 26x 520 100x 260x 312x 

1 hr  59.40 56.45 53.45 50.40 47.50 44.55 42.53 
1/2 hr  35.10 33.35 31.60 29.85 28.10 26.35 25.30 
1/4 hr  20.25 19.25 18.25 17.20 16.20 15.20 14.85 
10 min  14.85 14.10 13.40 12.65 11.90 11.15 10.85 
5 min  10.15 9.65 9.15 8.70 8.25 7.85 7.45 

WPRS-FM 
1952 

Media Code 4 214 7590 6.00 
Paris Broadcasting Corp., Box 398, Paris, Ill. 61944. 
Phone 465-0153. 

Studio-State Rt. 133, 2 miles W. of Paris. Ill. 
STATION'S PROGRAMMING DESCRIPTION 

WPRS-Fhl: Middle-of-the-road music when not 
simulcast. National and international news on hour. 
Reed 0/28/68. 

I. PERSONNEL 
Pres. & Gen'i Mge.-AdIal C. Ferguson, Jr. 
Sales Supervisor-Ralph L. Storm. 

3. FACILITIES 
ERP: 6,000 w.: 98.3 mc. 
Antenna ht.-225 ft. above average terrain. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Operated separately 9:29 
am-local sunset weekdays, 8:35 am-lotal sunset Sun. 
For simulcast facilities see WPRS. 

4. AGENCY COMMISSION 
Bee AM listing. 

5. GENERAL ADVERTISING See coded regulations 
See WPRS listing for coded regulations. 

TIME RATES 
Eff Reed 1/31/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 x 2.75 260 x... 2.15 
13 x.   2.65 312 x ____-. 2.05 
26 x  2.55 520 x  1.95 
52 x   2.15 780 x 1.90 
100 x  2.20 1560 X.-  1.80 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  38.60 21.45 12.15 7.90 5.40 
13 x  38.25 21.10 11.80 7.50 5.15 
26 x  37.90 20.75 11.50 7.10 4.85 
52 x  37.50 20.40 11.10 6.70 4.65 
100 x  7.20 20.00 10.756.40 4.50 
260 x  36.80 19.60 10.25 6.10 4.15 
312 x 36.50 19.30 10.00 5.75 3.95 
520 x  9.65 5.60 3.80 
780 x  5.40 3.75 
1560 x 5.20 1.65 

PEKIN (1 AM; 1 FM) 
Tazewell County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WSIV WS I V-FM 
1946 1964 

e 
Media Code 4 214 7645 8.00 
WSIV, Inc., 28 S. 4th St., Pekin, 111. 61554, Phone 

309-346-2134. 

I. PERSONNEL 
President-Dean hfcNaughton. 
Manager-Kent Davis. 

(This listing continued on next page) 
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ILLINOIS 

Pekin-W S 1 V, W S 1 V-FM-Continued 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South & Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
5.000 w. days; 1140 ke.. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 
FM-ERP 780 w.; 95.3 me. 
Operating schedule; 5:45 am-11:00 pm. CST. 
Antenna ht.: 85 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4e. 5. Ca. 
Basic Rates: 20a, 21b, 22e. 25a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 70e, 71. 
Prod. Services: 82. 
FM operated lot conjunction with AM days; separately 
local sunset-11:00 pm. 

TIME RATES 
Bates effective November. 1963. (Card No. 9.) 

Card received November 22, 1963. 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
1 ti 5 ti 10 U 15 ti 20 ti 

1 min or leas......_.... 9.00 8.00 7.00 6.00 5.00 
8. PROGRAM TIME RATES 
1 hr ................... 50.00 1/4 hr__ ...... -.-...._ 22.00 
1/2 hr ....... _...__._... 30.00 5 min _------- 12.00 
Flat, no further discounts. 

PEORIA (4 AM; 2 FM) 

Peoria County-Map Location D-5 

See SltDS consumer market map and data at begin-
ning of the State. 

WIRL 
1947 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 214 7700 1.00 
Mid-America Media, Inc., 121 N. E. Jefferson Ave., 

Peoria, Ill. 61602. Phone 309-676-8911. 
STATION'S PROGRAMMING DESCRIPTION 

WIRL: Programmed for adults and teens. MUSIC 
78%. AIR PERSONALITIES feature current hits and 
standards from 5 am-3 pm and current hito from 
3 pm-5 am. NEWS 15%: 5 min on hour and 2 min 
on half hour. 7 man news team with 5 mobile news 
units. News features national, international, state 
and local. Numerous mobile news reports daily. Edi-
torials daily. SPORTS: high school and college 
basketball and football play-by-play. Audience parti-
cipation contests run continually. Contact Represen-
tative for further details. Rec'd 7/21/67. 

I. PERSONNEL 
President-Burrell L. Small. 
Vice-Pres. & Gen'l Mgr.-Howard H. Frederick. 
Station Manager-Morton Cantor. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5.000 w.; 1290 kc. Directional-separate patterns day 
and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 net time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 121), 13b. 
Basic Rates: 22a. 2213. 23a, 24a, 28e. 29a, 31. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60b, 60h, 01e. 62b. 
Cancellation: 70a, 70e, 71a, 710. 
Affiliated with Eastman Network. 

TIME RATES 
Eff 11/1/67-Ree'd 10/19/67. 
Rev. 1/1/69-Rec'd 12/26/68. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm. 
III-Mon thru Sat 5-6 am & 7 pm-midnight; Sun 
all day. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: I ti 12 ti 18 ti 24 ti 
Section I    36.00 34.00 32.00 28.00 
Section II  32.00 30.00 28.00 24.00 
Section III  28.00 26.00 24.00 20.00 

30 SECONDS 
Section I  28.80 27.20 25.60 20.80 
Section II  25.60 24.00 22.40 19.20 
Section III  22.40 20.80 19.20 16.00 

10 SECONDS 
Section I  18.00 17.00 16.00 13.00 
Section II  16.00 15.00 14.00 12.00 
Section III  14.00 13.00 12.00 10.00 

BEST BUY PLAN 
Plan A-12 ti (61, 411, 2111), ea._.______- 25 
Plan B-18 ti (91, 611, 3111), ea_____.______ 23 
Plan C-24 ti (121, 811, 4111), ea_-______-____ 20 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Not comblusble with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min: 1-1/2x 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 
Not applicable to Best Buy Plan. 
Minimum wkly ached of 6 1-min spots 6 am-12 mid 
Mon-Sun necessary to maintain come wk advertising. 

WI VC (FM) 
1966 

a.. 

e 
Media Code 4 214 7755 5.00 
Illinois Valley Communications, Inc., Box 3335, 
West Glen Sta., Peoria, Ill. 61614. Phone 309-
694-1441. 

I. PERSONNEL 
President-H, P. Slane. 
General Manager-F. P. Nugent. 
Sales Manager-Harold O. Bastian. 

2. REPRESENTATIVES 
Gert Runrhez and Associates. 

3. FACILITIES 
ERP 50,000 w. (vert.). 50,000 w. (hertz.); 106.9 me. 
Operating schedule: 6:30-1 am. CST. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, lb, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10g, 11g, 13g, 14g, 15a. 
Basic Rates: 20b, 212, 21d, 22a, 24b, 25e. 26, 28e. 

29b, 310. 
Contracts: 40a, 43. 47e. 
Comb.; Cont. Discounts: 60a. 61b, 62e. 
Cancellation: 70b, 70d, 71e. 73b. 
Prod. Services: 80. 
Affiliated with American FM Network. 
Affiliated with American Information Network. 
Member: Gort Bunchez & Associates Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 8/1/66-Rec'd 10/14/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 sec 
1 x  9.00 6.00 156 x  6.00 
13 x  8.00 5.50 260 x  5.50 
26 ..... 7.50 5.00 312 x_  5.00 
52 x 7.00 4.50 365 x.   4.50 
104 x  6.50 4.03 
Guaranteed position, extra 10%. 

8. PROGRAM TIME RATES 
1 HOUR 

1 ti 
PER WK: I ti 2 ti 3 II 
13 wk.  ...... 54.00 50.00 47.50 
26 wk _ 50.00 45.00 42.50 
52 wk.  45.00 40.00 37.50 

WMBD 
1927 

  60.00 
4 tl Sti 
45.00 40.00 
40.00 35.00 
35.00 30.00 

CBS Radio Network 
e 131313 

Subscriber to the NAB Radio Code 
Media Code 4 214 7810 8.00 
Midwest Television, Inc_ 212 S. W. Jefferson Ave. 

Peoria, III. 61602, Phone 309-676-0711, TWX 010-
652-3954. 

I. PERSONNEL 
President-August C. Meyer. 
General Manager-William L. Brown. 
Sales Manager-Thomas I. Greer. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3. FACILITIES 
5.080 w., 1470 kc. Dlrectional-separate patterns 
day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 dam 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2a, la, 4s, 4d, 5, 6o. 713. a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15c, la. 
Basic Rates: 20b, 22a, 23a, 24b, 24e, 25a, 26, 27, 

28a, 29a, 30, 31, 33a, 
Contracts: 40a. 41, 42b, 43, 44b, 45, 46, 47e, 48, 50, 

51b, 
Comb.: Cont. Discounts: 00b, 60g, 601, 61a, 62d, 
Cancellation: 70a. 70e, 71e, 72, 73b. 
Prod. Services: 81, 82. 
Affiliated with CBS Radio Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 28 Eff 8/1/67-Itec'd 7/31/67. 
AA-Mon thru Sat 6:30-10 am. Fixed basis only. 
A-Mon thru Sat 5:30-6:30 am, noon-1 pm & 3-7 

31 Mon thru Sat 10 am-noon & 1-3 pm: Sun 6 am-
6 DM. 
C-An other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: I ti 6 ti 12 01 18 ti 24+ 
1 wk  28.00 25.00 22.00 18.00 15.00 
13 wk  24.00 21.00 19.00 16.00 14.00 
26 wk  20.00 18.00 15.00 14.00 12.00 
52 wk.  15.00 14.00 13.00 12.00 11.00 

30 SECONDS 
1 wit  22.00 19.40 16.80 14.20 12.40 
13 It k  18.80 16.80 14.80 12.80 11.20 
26 wk  15.40 14.40 12.60 11.40 10.00 
52 mk  12.40 11.60 10.40 9.60 8.80 

CLASS A 
1 MINUTE 

1 wk  25.00 22.00 19.00 16.00 14.00 
13 wit  21.00 19.00 16.00 14.00 12.00 
26 ak  18.00 15.00 13.00 12.00 11.00 
52 wit  14.00 13.00 12.00 11.00 10.00 

30 SECONDS 
1 wk  20.00 17.60 15.20 12.80 11.20 
13 wk  17.00 15.20 13.20 11.40 10.20 
26 wk  14.00 13.00 11.20 10.20 9.20 
52 rik  11.20 10.40 9.60 8.80 8.00 

CLASS B 
1 MINUTE 

1 wit  22.00 19.00 16.00 14.00 13.00 
13 wk  19.00 16.00 14.00 12.00 11.00 
26 wk  15.00 13.00 12.00 11.00 10.00 
52 wk  13.00 12.00 11.00 10.00 9.00 

30 SECONDS 
1 wk  17.00 15.20 12.80 11.20 10.40 
13 mk.  15.20 13.20 11.40 10.20 9.40 
26 mk  13.00 11.20 10.20 9.20 8.20 
52 wit  10.40 9.60 8.80 8.00 7.20 

CLASS C 
1 MINUTE 

1 wk.  19.00 16.00 14.00 13.00 12.00 
13 wk.  16.00 14.00 12.00 11.00 10.00 
26 wk  13.00 12.00 11.00 10.00 9.00 
52 wk  12.00 11.00 10.00 9.00 8.00 

30 SECONDS 
1 wk  15.20 12.80 11.20 10.40 9.60 
13 wk  13.20 11.4010.20 9.40 8.00 
26 %Or ............ _.__  11.20 10.20 9.20 8.20 7.60 
52 uk  9.60 8.80 8.00 7.20 6.40 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

CONSEC WKS: I wk 13 wk 26 wk 
12 ti (3AA, 3A, 4B, 2C)  194 168 150 
18 ti (4A.A. 5A, 511, 4C)  247 215 192 
24 ti (6AA, 6A, 7B, 5C)  293 255 228 
TAP spots may be combined to earn consecutive week 
and times-per-week discount but are not subject to 
lower rate themselves. 

FLOATING ANNOUNCEMENTS 
1-minute or 30-second announcements may be floated 
within class "A", "B". and "C" times by taking a 
10% discount from the applicable rate. 

RUN OF SCHEDULE 
Announcements of 1-minute or less may be scheduled 
on a ROS basis by taking 50% discount from the 
applicable fixed Class "A" 1-minute rate. 

Quickie Announcements 
Available on pre-emptible basis at 50% of applicable 
30-second rate. 

Combinability 
Fixed, floating, and ROS announcements may be 
combined. Rateholders will be fixed position Class 
A, B or C minutes or 30 seconds only. 

Give Your Message A 
NO. 1 IN ARB 

ARB Total Survey Area figures*, avg. 1/4-hr. estimates, show 

WIRL ranks No. 1 in: 
• Total Persons, Total Adults, and Total Women, 6 AM-Midnight, 

Mon.-Sun. 

• Total Persons during every major darpart - 6-10 AM, 10 AM-
3 PM, 3-7 PM, and 7 PM-Midnight, Mon.-Fri. 

• Total Adults and Total Women 6-10 AM and 10 AM-3 PM, Mon.. 
Fri. 

On Peoria's No.1 Station 
UNMATCHED REACH 

Your message reaches more different persons on WIRL - first in 
Total Persons, Men, and Women in both the Total and Metro 
Survey Area, 6 AM-Midnight, Mon.-Sun. *ARB, Peoria, Oct. 1968 
"ARB audience measurement data are estimated and subject to limitation of 
source, materials and methods." 

ed RADIO 5,000 watts - 1290 
24 hours a day 

PEORIA, ILLINOIS 
Robert E. Eastman & Co., Inc. 

8. PROGRAM TIME RATES 
A-5:30-10 am, noon-1 pm & 3-7 pm. 
B-10 am-noon & 1-3 put. 
C-All other times. 
1-2 TI. PER WK: 1-12 13-25 28-51 52 
1/4 Hit: uk wk wk wk 
Class A. _ 40. 38, 36, 32. 
Class B  36, 34, 32, 30. 
Class C  32. 30. 28. 26. 
10 MIN: 
Class A. 30. 28, 26. 22. 
Clan B 26, 24. 23. 20. 

22. 21. 17. 
5 MIN: 
Class A 22. 21. 19. 17. 
Class B 20 19 18. 16. 
Class C 18 17 15, 14. 
3-5 TI. PER WK: 
1/4 Mt: 
Class A.   38, 86, 32, 30, 
Class B 31, 32. 30. 28. 
Class C  30. 28. 26. 24. 
10 MIN: 
Class A......_.,_....-------- , 28, 26. 22. 20. 

23, 20. 18, 
Class C_._ .. ....._.._ .... -.- ...... _ 22. 21. 17. 16, 
5 MIN: 
Class A  21. 19. 17. 16. 
Class B  19. 18, 16. 14. 
Class C..._ ..... _ -  17. 15. 14. 13 
6 TI -I, PER WK: 
1/4 BR: 
Class A. 36 32 30, 26. 
Class B  32. 30, 28. 24, 
Class C  28. 26, 24, 22, 
10 MIN: 
Class A  22. 20, 18, 
Class B 23. 20, 18. 16. 
Class C____ .......... _  _.-. 21. 17. DI 14, 
5 MIN: 
Class A.  19. 17. 16. 14. 
Class B  18. 16. 15. 13. 
Class C  15. 14, 13, 11. 

ID. SPECIAL FEATURES 
TOWN & COUNTRY TIME 

(5:30-6:30 am) 
1 min or less  19 

NOON FARM BLOCK 
Class A rato applies. 

WMB D-FM 
1946 

Subscriber to the NAB Radio Code 

Media Code 4 214 7865 2.00 
Midwest Television, Inc., 212 S. W. Jefferson Ave., 

Peoria, Ill. 61602. Phono 309-676-0711. TWX 
910-652-3954. 

I. PERSONNEL 
President-August Meyer. 
General Manager-William L. Brown. 
Sales Manager-Thomas I. Greer. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3. FACILITIES 
ERP 27,000 w.; 93.3 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 570 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, la, 4a, 4d, 5. Ob, 7b, 8. 
Rate Protection: 10e. 11c, I2c, 13c, 14e. 15c, 16. 
Basic Rates: 20a, 20b, 22a, 23a, 2414 24e, 25e, 27, 

28a, 29a. 30, 33a. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47e, 50, 51b, 
Comb.; Cont. Discounts: 60b, 60g, 601, Ola, 624. 
Cancellation: 70e, 70e, 71a, 72, 73b. 
Prod. Services: 81. 82. 

TIME RATES 

No. 4 Eft 11/1/67-1teed 11/17/67. 
AA-Mon thru Sat 6-9 pm; Sun 4-9 pm. 
A-Mon thru Sat 4-6 pm; Sun noon-4 pm; Daily 
9-10 pm. 
B-Mon thru Sat 10-4 pm; Sun 6 am-noon. 
C-Mon thru Sat 6-10 am; Daily 10 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 WEEK 

PER WK: AA A B C 
1 ti...... ...... ......... 8.50 7.50 6.50 5.50 

7.00 6.00 5.00 
12+   7.50 6.50 5.50 4.50 

26 WEEKS 
1 ti  8.00 7.00 6.00 5.00 
6 ti  7.50 6.50 5.50 4.50 
12+   7.00 6.00 5.00 4.00 

52 WEEKS 
1 ti  7.0 6.50 5.50 4.50 
6 ti 7.00 6.00 5.00 4.00 
12+ ..._..-..- ...... _ ........ _   6.50 5.50 4.50 3.50 

8. PROGRAM TIME RATES 
1/2 HOTJII 

(Mon thru Sat) 
PER MO: AA 

6 mo    290 
12 mo  270 

CLASSICS 93.3 
(1 hour-Mon thru Sat 8-9 Pm) 

3 mo 

A 
265 
250 
230 

3 days  310 

1 HOUR 
(Sun Only) 

EA: 

A 45 
  40 

1/2 HOUR 
(Sun Only) 

AA. .......... _ ...................   27 

  22 
(Peoria continued on next page) 

220 
205 
190 

185 
170 
155 

6 mo 12 me 
530 490 
290 270 

45 
40 
35 

24 
22 
19 

40 
35 
30 

22 
19 
17 
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Peoria-Continued 

WPEO 
1946 

DEVNEY ORGANIZATION 
, 

Media Code 4 214 7920 5.00 
Wister Broadcasting Co.. Inc , Jefferson Hotel & 

Motor Inn. Peoria. Ill. 61602 Phone 309-674-9249. 
STATION'S PROGRAMMING DESCRIPTION 

WPEO: Programmed for adults. 
Farm 6-6:30 am, interviews, market reports, county 
agent reports and weather. Entertainment 6:30-9 am 
employing air personality. Local news on hour and 
network news on half hour. featuring country and 
western music. Talk programs 9 am-noon. Farm 
noon-12:30 pm with weather. Chicago grain reports. 
news, market reports direct from stockyards. Talk 
programs 12:30-1:30 pm. Entertainment 1:30 pm-
sign-off employing air personality featuring country 
and wetern music. Contact Representative for further 
details. Reed 11/2/67. 

I. PERSONNEL 
Manager-Edwin A. Pancoast. Jr. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Kansas City, St. Louis - Contact Chicago office of 

Devney. 
3. FACILITIES 

1,000 w. days; 1020 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a, 40, 5, 6a, 7b, 8. 
Rate Protection: 12b, 13b, 14b. 1513. 
Basic listes: 20b, 21a, 22b, 23a, 24b, 25a, 28a, 28e, 

29s. 320. 33e, 
Contracts: 40a, 41, 42a, 45, 46, 48, 510. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 62a. 
Cancellation: 70a. 70c, 710, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS Radio Network. 
Member: Illinois Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na. 7 Elf 11/1/66-Rec'd 10/27/66. 
Class AA-5:00-7:00 am and noon-1:00 pm Mon 
thru Sat. 
Class A-7:00-9:30 am and 3:00-6:00 DM Mon thru 
Sat. 
Class 13-9:30 am-3:00 pm and 6:00 pm-sign-off Mon 
tiara Sat: all day Sun. 

6. SPOT ANNOUNCEMENTS 
ANNOUNCEMENTS-1 MINUTE 

CLASS AA 
PER WK: I wk 13 wk 52 wk 
1 ti  12.00 11.00 10.00 
O ti  11.50 10.50 9.50 
12 ti  11.00 10.00 9.00 

CLASS A 
1 ti  10.00 9.00 8.00 
6 ti  9.50 8.50 7.50 
12 ti  9.00 8.00 7.00 

CLASS B 
1 ti  8.00 7.00 6.00 
6 ti  7.50 6.50 
12 ti  7.00 6.00 
30 seconds-8n% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr ID min 

1 wk  105 65 45 30 
13 wk  100 69 40 25 
52 wk  95 50 30 20 
5 minutes-1-1/2 times applicable minute rate. 

WXCL 
1946 

NBC Radio Network 
adarn young inc. 

Media Code 4 214 7975 9.00 
Peoria Valley Broadcasting, Inc., 3641 Meadowbrook 

Rd., Peoria, III. 61604. Phone 309-685-5975. 
I. PERSONNEL 
President-Mel Feldman. 
Vice-Fret. & Gen'l ligr.-Syl Binkin. 
Sales Manager-Mike Thatcher. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1.000 w.; 1350 kv. Directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: In, 20, 3a. 4a. 4d, 5, 6b, 71L 8. 
Rate Protection: 10b. 1lb, 12b, 13b, 14b, 15c, 16. 
Basic Rates: 20b, 214, 22a, 23a, 24e. 24e. 25a, 26, 

27, 28a, 29a. 30. 33s. 
Contracts: 40a. 41. 42a, 43. 44b. 45, 46, 47e. 
Comb.; Cont. Discounts: 60b, 60d, 60e. 60g, 601, 

61a. 62a. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 01. 82. 
Affiliated with NBC. 

TIME RATES 
No. 3 Eff 10/1/68-Reed 8/29/68. 

7. PACKAGE PLANS 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat 6 am-6 pm; Sun 
noon-6 pm. 
B-All other times. 

-I min-- 30 sec-
PER WK: AA A 13 AA A B 
1 ti  25.00 22.00 16.00 20.00 17.50 13.00 
6 ti  22.00 18.00 14.00 17.50 14.50 11.00 
12 ti  moo 16.00 12.00 15.00 13.00 9.50 
18 ti..._  17.00 14.00 10.00 13.59 11.00 8.00 
24 ti  15.00 12.00 8.00 12.00 9.50 6.50 
ID's: 50% of 1-min. 
Fixed position: lx rate. 

TOTAL AUDIENCE PLANS 
PER WE: I mln 30 sec 
Plan I-12 ti (4AA, 4A, en)  192.00 156.00 
Plan 11-18 ti (6 AA, 7A, 5B)  252.00 198.00 
Plan III-24 ti (8AA, 10A. 288.00 228.00 
Plan IV-36 ti (15AA, 14A. 7•13) ..... 360.00 288.00 

(•) Can be used on weekends when available. 
Do not combine with weekly packages for additional 
discounts. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-10% 26 wk-12-1/2% 52 wk-15% 

8. PROGRAM TIME RATES 
A-Dally 6 am-6 pm. 
B-All other tintes. 

A B-
1/2 hr 1/4 hr 5 min 1/2 hr 1/4 hr 5 mln 

1 x  70 38 20 60 30 15 
13 x  66 36 19 57 28 14 
261  63 34 18 54 27 13 
52+   61 33 17 52 26 12 

PITTSFIELD (1 AM; 1 FM) 
Pike County-Map Location C-7 

See SitDS consumer market map and data at begin-
ning of the State. 

WBBA 
1954 

Media Code 4 214 8030 2.00 
Pike Broadcasting Co., Pittsfield, Ill, 62363. Phone 

285-2157. 
I. PERSONNEL 
Pres. & Station Mgr.-G. B. Meyer. 

S. FACILITIES 
250 w. days; 1580 toc. Non-directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 5, 65, 7b, 8. 
Rate Protection: 10b, 11b, 121% 13b, 14b, 15e, 15b, 
Basic Rates: 21a, 22b, 23a, 28b, 28e. 
Contracts: 40a. 51b. 
Comb.: Cont. Discounts: 624. 
Cancellation: 70e 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Ed'  Reed 2/13/67. 
6. SPOT ANNOUNCEMENTS 
1 min  3 30 sec  2 

8. PROGRAM TIME RATES 
5 minutes 6.00 1/2 hour  2.40 

1/4 hour  14.40 1 45.00 

W B B A-FM 
1966 

Media Code 4 214 8085 6.00 
Pike Broadcasting Co., Radio Park. Pittsfield, Ill. 

62363. Phone 285-2157. 
I. PERSONNEL 
Pres., Gent, Sta. & Sales Mgr.-G. B. Meyer. 

3. FACILITIES 
ERP 3.000 w.: 97.7 me. Stereo. 
Operating schedule: 6 am-10 pm. 
Antenna ht.: 268 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 6a, 7b. 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 21s, 22b, 23a; 28b. 28c. 
Contracts: 40a, 51b. 
Comb.; Cont. Discounts: 624. 
Cancellation: 70a. 

TIME RATES 
Rates are identical to WBBA. See that listing. 

PONTIAC 
Livingston County-Map Location F-4 

See SRDS consumer market map and data at beginning 
of the State. 

WPOK 
1966 

e R AlB 

Media Code 4 214 8140 9.00 
Livingston County Broadcasting Co., Box 740. Pontiac, 

Ill. 61764. Phone 815-844-6101. 
STATION'S PROGRAMMING DESCRIPTION 

WPOK: Programmed for general interest. 
MUSIC: 50% current middle-of-the-road hits. 40% 
standards, 10% country and western each hour. 
NEWS: 5 min on hour, local news summaries at 7:30 
am, 10 am, noon, 5:45 pm. Weather 5 per hour, 
summaries at 7:50 am, & 12:15 pm. SPORTS: 
selected local live play-by-play, news 7:45 am, 12:20 
Dm, 5:15 pm. FARM: 6-7 am & 11:30 am-noon, 
markets, news, weather, interviews, discussion. RE-
LIGION: 8 am-1 pm Sun, live services, syndicated 
services and drama. TALK: swap show, 2:05 daily, 
editorials periodically. Fashion and homemaking fea-
tures daily 8-10 am. Contact Representative for fur-
ther details. Rec'd 7/28/67. 

I. PERSONNEL 
General Manager-M. O. Simundson. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1,000 w. days; 1080 kc. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 30. 3d, 4a, 5. Ga, Is. 8. 
Rate Protection: 104, 114, 124. 144, 15a, 15d, 16, 
Basic Rates: 20b, 21a, 11e, 22b, 230, 24b, 25a, 26, 

28e. 28e, 29a. 
Contracts: 400, 41, 42b, 44a, 45, 46, 470, 48, 50, 

510. 51b. 
Comb.: Cont. Discounts: 60a, 60g. 601, 61a. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Member: National Ag Radio Groups, Inc., Illinois 
Radio Network. 

TIME RATES 
No. 2 Etr 7/1/69-Reed 7/2/69. 

6. SPOT ANNOUNCEMENTS 
lx 52e 104x 260x 520x 10000 

1 min  6.00 5.75 5.50 5.00 4.50 4.00 
30 sec  5.00 4.50 4.25 4.00 3.50 3.00 
10 sec  3.00 2.75 2.65 2.50 2.25 2.00 

7. PACKAGE PLANS 
SATURATION PLANS-110S-BTA 

1 MINUTE 
611 12 ti 

1  6.00 5.25 
13 wk.  5.50 5.00 
26 tek  5.00 4.75 

30 SECONDS 
1 wk  4.75 4.00 3.75 3.50 
13 wk.  4.50 3.75 3.50 3.25 
26 wk  4.00 3.083.25 3.00 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr 1 hr 

1 x  8.00 16.00 20.00 30.00 40.00 
52 x  7.50 15.00 17.50 25.00 35.00 

10. SPECIAL FEATURES 
NEWS/WEATHER/SPORTS 

lx 52x 1560 260x 312x 
*1/4 hr  9.50 9.25 9.00 8.50 8.00 
t1/4 ............ 16.50 16.00 14.50 13.50 12.50 
t10min.  13.50 12.50 11.50 10.50 9.50 
t5 min  9.50 8.75 8.00 7.00 6.50 

(•) Co-sponsorship. 
(t) Full sponsorship. 

PRINCETON 
Bureau County-Map Location D-3 

See SIMS consumer market map and data at begin-
ning of the State. 

18 ti 24 ti 
5.00 4.75 
4.75 4.50 
4,511 4.25 

WZOE 
1961 

Subscriber to the NAB Radio Code 

Media Code 4 214 8195 3.00 
Bureau Broadcasting Co., Inc., Hotel Clerk, Prince-

ton, Ill. 61356. Phone 2-1013. TWX 3-787L 

I. PERSONNEL 
General Manager-Russell Holcomb. 
Station Manager-Dan Strong. 

3. FACILITIES 
1.000 w.: 1490 hr. Non-directional. 
Operating schedule: 5 am-10 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is, 3a, lb, 4b, 4d, 5, Ga. 7b, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 20a, 221), 23a, 246, 25a, 28b, 29a. 
Contracts: 400. 46, 470. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 62b. 
Cancellation: 711a, 70e, 73a. 
Member: National AgRadio Groups, Inc., Illinois 
Radio Network. 

TIME RATES 
Elf  Rec'd 12/5/68. 

6. SPOT ANNOUNCEMENTS 
lx 20x 50x 100x 200x 350+ 

10 sec  2.25 2.00 1.75 1.50 1.25 1.00 
20 sec  2.50 2.25 2.00 1.75 1.50 1.10 
30 sec  3.75 3.25 3.00 2.75 2.25 2.00 
1 min  4.50 4.00 3.75 3.50 3.25 3.00 

7. PACKAGE PLANS 
SPECIAL FEATURE, PROMOTION PACKAGES 

10 see 20 see 30 see I min 
10 ti (in 1 day)  20.00 21.00 35.00 40.00 
20 ti (in 2 days)  35.00 37.50 55.00 70.00 
30 ti (in 3 days)  50.00 55.00 75.00 100.00 

SATURATION FEATURES 
(daily for 6 days) 

10 see 30 see I min 
5 ti  45 70 90 
10 ti  75 125 175 

10. SPECIAL FEATURES 
5-MINUTE SPORT OR NEWS 

PER WE: 52 wk 26 wk I3 wk 
1 ti, ea  5.25 6.50 7.00 
6 ti, ea  27.00 33.00 39.00 

BUSINESS BRIEFS 
1 line for .45, .25 if used with Feature Commerzials. 

QUINCY (2 AM; 2 FM) 
Adams County-Map Location B-6 

See SltDS consumer market map and data at built-
fling of the State. 

K HMO 
HANNIBAL 

City of license. Hannibal, Mo. 
Considered by SIBS Radio Network as their Hanribal, 
Mo. -Quincy, III. outlet. 
See listing under Hannibal, Mo. 

WGEM WGEM-FM 
1947 1947 

e 
Subscriber to the NAB Radio Code 

Media Code 4 214 8250 6.00 

Quincy Broadcasting Co.. Hotel Quincy, Quincy. I1L 
62301. Phone 217-222-6840. TWX 910-246-3209 

I. PERSONNEL 
General Manager-Soseph S. Bonansinga. 
Commercial Mgr.-Ben Stewart. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
5,000 w.; 1440 kg. Directional-Separate patterns 
day and night. 
Operating schedule: 5:10-12:30 am Mon thru Sat; 
6:15-12:30 am Sun. CST. 
PM FACILITIES 
ERP 27.500 W.; 105.1 me. 
Antenna ht.: 640 ft. above average terrain. 
Operating schedule: Same as AM schedule. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3c, 40, 44, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b. 13b, 14b, 15b, 16. 
Basic Rates: 20b. 21a, 21b, 220. 23a, 24a, 24b, 24e, 

25a, 27, 280, 280. 
Contracts: 400, 41, 440, 45, 46, 47a, 48, 51a. 
Comb.: Cont. Discounts: 60b. 60d. 60e. 001, 62b. 
Cancellation: 700. 70e, 710, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Entertainment Network. 
Member: Illinois Radio Network. 

ILLINOIS 
TIME RATES 

Rates effective March 1, 1964. 
Rates received April G. 1964. 

6. SPOT ANNOUNCEMENTS 
1 ti  10.00 260 ti  8.40 
26 ti  9.60 520 ti  . 8.00 
52 tl  9.20 1040 ti  7.80 
156 ti  8.80 
30 seconds-75% of 1-minute rate. 
10 seconds-50% of 1-minute rate. 

7. PACKAGE PLANS 
1 miNuro SATURATION ANNOUNCEMENTS 

(6:30 am-7:00 pm Sun thru Sat) 
PER WK: ea tot ea tot 
12 ti  7.00 84.00 24 ti  __ 6.00 144.00 
18 ti  6.50 117.00 48 ti  5.50 264.00 
Specific times may be selected when available. 

8. PROGRAM TIME RATES 
(0:30 am-7 :00 pm ) 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti  90.00 56.00 39.00 30.00 20.00 
26 ti  87.00 54.00 37.00 27.00 18.00 
52 ti  84.00 52.00 36.00 22.00 15.00 
156 ti  81.00 50.00 35.00 20.00 13.00 
260 ti  78.00 48.00 34.00 17.00 12.00 

(All other times) 
75% of above rates. (CR) 

WTAD 
1926 

CBS Radio Network 

ege Representatives, Inc. 

Subscriber to the NAB Radio Cede 
Media Code 4 214 8305 8.00 
Lee Enterprises, Inc. (Lee Broadcasting Div.). 10th 

11., W. C. U. Bldg., Quincy. Ill. 62301, Phone 217-
222-6200. TWX 910-246-3204. 
STATION'S PROGRAMMING DESCRIPTION 

WTAD: Middle-of-the-road type music, plus 5 hours 
country and western, 2 hours rock, 1 hour classic per 
week. RELIGIOUS: 45 min daily, religious schedule 
Sun. NEWS: network on hour. local news 3 times 
early morning, once mid-day and twice evening, plus 
1 community, national and weather roundup 10 pm. 
SPORTS: coverage Includes major league baseball, 
2 high schools and 1 college football, soccer, basket-
ball. FARM: programs include capsule reports, in-
terviews, and market summaries morning, noon and 
evening. Contact Representative for further details. 
Reg.)) 8/2/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr. (Lee Broadcasting Div.)-
Walter J. Rothchild. 

National Sales Manager-Wayne W. Cribb. 
Station Manager-Merritt Milligan. 

2. REPRESENTATIVES 
Representatives, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 930 kg. Directional-

night only. 
Operating schedule: 5:30-12:05 am. CST. 
Partial simulcast operation. Simulcast sign-on-8 am. 
For non.simuleast facilities see WTAD-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Ilote Protection: 10e, 12e, 13e, 14e, 16. 
Basic Rates: 20b. 21a, 21b, 22e, 226, 230, 241% 24e, 

25a, 26, 27, 28a, 295. 
Contracts: 40a, 41, 42a, 44b. 45, 46, 47a, 48, 49, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 601, 61a, 62b. 
Cancellation: 700, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 

TIME RATES 
No. 14 Elf 12/1/68-Rec'd 11/4/68. 

6. SPOT ANNOUNCEMENTS 
AAA-Mon thru Sat 6-9 am & 11:44 am-1:15 pm. 
AA -Mon thru Sat 9-11:44 am; Mon tiara Fri 
3:59-7 pm. 
A-Mon thru Sat sign-on-5:59 am; Mon thru Fri 
1:15-3:59 pm & 7 pm-sign-off; Sat 1:15 pm-sign-
off; Sun all day. 

CLASS AAA 
PER WE: 30+ 24 ti 18 tl 12 tl 6 tl 1 tl 
1 wk  10.00 11.00 12.00 13.00 14.00 14.50 
13 vac  9.00 10.00 11.00 12.00 13.50 14.00 
26 wk  8.50 9.50 10.50 11.00 12.50 13.00 
39 wk  8.00 9.00 10.00 10.50 11.50 12.00 
52 stk.. ....... 7.50 8.50 9.50 10.00 11.00 11.50 

CLASS AA 
1 nit  9.00 10.00 11.00 12.00 13.00 13.50 
13 v)k  8.00 9.00 10.00 11.00 12.50 13.00 
26 vac  7.50 8.50 9.50 10.00 11.50 12.00 
39 wk  7.00 8.00 9.00 9.50 10.50 11.00 
52 wk  6.50 7.50 8.50 9.00 10.00 10.50 

CLASS A 
1 wk  8.00 9.00 10.00 11.00 12.50 13.05 
13 wk  7.00 8.00 9.00 10.00 12.00 12.50 
26 wk  6.50 7.50 8.50 9.00 11.00 11.50 
39 wk 6.00 7.00 8.00 8.50 10.00 10.50 
52 wk  5.50 6.50 7.50 0.00 9.50 10.00 
30 sec: 75% of 1-mln. 10 sec: 50% of 1-min. 
Firm adjacencies. Spots between 2 time classes 
charged highest class rate. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PARTICIPATION PLANS 
PLAN: 12 18 24 
6-9 am & 11:44 am-1:15 pm Mon 

thru Sat   3 5 6 
9-11:44 am Mon thru Sat  2 3 4 
1:15-3:59 pro Mon thru Fri  2 3 4 
3:50-7 pm Mon thru Fri  3 4 5 
7 pm-midnight and/or wknds Sun 
thru Sat   2 3 5 

PER WE, EA: 12 ti 18 ti 24 ti 
1 rnin  11.00 10.00 9.00 
30 sec: 75% of 1-min. 
Minutes and 30-seconds may be combined for plan rate. 

(This listing continued on next Page) 
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ILLINOIS 

Quincy-W T A D-Continued 
a. PROGRAM TIME RATES 

(Mon thru Sat 6 am-7 pm; Sun 6 am-6 pm) 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  110.00 66.00 44.00 33.00 22.00 
13 x  104.50 62.70 41.80 31.35 20.00 
26 x  99.00 59.40 39.60 29.70 19.80 
39 z  88.00 52.80 35.20 26.40 17.60 
52 x  85.80 51.50 34.35 25.75 17.15 
104 a  79.20 47.50 31.70 23.75 15.85 
156 z  74.80 44.90 29.90 22.45 14.95 
260+   63.70 38.25 25.50 19.10 12.75 
All other times: 65% of above. 
Programs and spots cannot be combined for discount 
purposes. 

W T A D-FM 
1948 

Media Code 4 214 8360 3.00 
Lee Enterprises, Inc. (Lee Broadcasting Div.), 10th 

fl., W. C. U. Bldg., Quincy. Ill, 62301. Phone 217-
222-6200. TWX 910-246-3204. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr. (Lee Broadcasting Div.)-

Walter J. Rothchild. 
National Sales Manager-Wayne W. Cribb. 
Station Manager-Merritt Milligan. 

2. REPRESENTATIVES 
15-it ltepresentatives. Inc. 

3. FACILITIES 
ERP 27,000 w.; 99.5 mc. Stereo. 
Operating schedule: 5:30-12:05 am Mon thru Sat; 
5:55 urn-midnight Sun. CST. 
Antenna ht.: 750 ft. above average terrain. 
Partial simulcast operation. Operated separately 8 
am-10:15 pm. For simulcast facilities see WTAD. 

a. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See \\TAD listing for coded regulations. 

TIME RATES 
No. 1 Eff 5/1/07-Reed 4/20/67. 

6. SPOT ANNOUNCEMENTS 
(Sun thru Sat) 

1 ti 2 ti 3 ti 
1 min, per .......... _ .......... 70 130 190 
Minimum contract 3 months; maximum 1 year. 
Spots rotated 8 am-10 pm. 1 copy change per month. 
Additional copy changes, ea 2.50. 

10. SPECIAL FEATURES 
5-minute news on the hour 8 am-10 DM: 
1 strip Sun thru Sat. fixed, per mo____. ...... 125 
Minimum contract 3 months; maximum 1 year. 

RANTOUL 
Champaign County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WRTL 
1962 

Subscriber to the NAB Radio Code 

Media Code 4 214 8415 5.00 
Regional Itadio Service, Box 115, Rantoul, Ill. 61866. 
Phone 217-893-1460. 

I. PERSONNEL 
Co-Owner & Sales Mgr.-Donald R. Williams. 
Co-Owner. Gen'l Mgr. & Prog. Dlr.-William It. 
Brown. 

3. FACILITIES 
500 w. days; 1460 kg. Directional. 
500 w. pre-sunrise. 

Operating schedule: 6 am-local sunset. CST. 
4. AGENCY COMMISSION 

15/3 time only; payable when rendered. 
5. GENERAL ADVERTISING See coded regu:a 
General: la, 3a, 40. 4d, 5, 6a, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 25a, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 600, 60k, 61b, 62b. 
Cancellation: 70a„ 70e. 71a, 730. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 2 Eff 2/1/69-Reed 2/5/69. 

6. SPOT ANNOUNCEMENTS 
1 min 

1 x  5 00 
13 x 4.75 

52 x  4.00 
104 x  3.60 
156 x......______ ..... _   3 40 
260 z... ........... .-_.---   3.20 
312 z 3.08 
520 x    2.60 
1040 x................_   2.20 

7. PACKAGE PLANS 
PER MO, ROS: I min 
10 ti 3.50 
20 tl 3.25 
30 ti 300 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  60.00 30.00 18.00 8.00 
55.00 27.50 17.00 7.50 

26 a ....... - _ . 50.00 25.00 16.00 7.00 
52 x  45.00 22.00 14.50 6.50 
104 x  38.00 19.00 13.00 5.75 
156 x  35.00 18.00 12.50 5.50 
260 x  32.00 17.00 12.00 5.25 
312 x_   30.00 16.00 11.50 5.00 

26.00 14.00 10.50 4.75 
1040 z  22.00 12.00 9.00 4.25 

30 see 20 see 10 see 

3.0 3.10 2.802.70 1.85 
3.00 2.60 1.80 
2.80 2.50 1.75 
2.50 2.20 1.60 
2.40 2.10 1.55 
2.30 2.00 1.50 
2.20 1.90 1.45 
2.00 1.70 1.30 
1.80 1.40 1.10 

30 see 20 see 10 see 
3.75 2.25 1.75 
2.50 2.00 1.58 
2.5 1.75 125 

ROBINSON (1 AM; 1 FM) 
Cranford County-Map Location G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WTAY WTAY-FM 
1956 1963 

Subscriber to the NAB Radio Code 

Media Code 4 214 8470 0.00 
Ann Broadcasting Co., Inc., Box 266, Outer W. Main 

St., Robinson, Ill. 62454. Phone 618-544-2191, 2. 

I. PERSONNEL 
General Manager-Kathryn A. Duncan (Miss). 
Sales Manager-Carl L. Bayer. 
Traffic Manager-Dave Desch. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 

3. FACILITIES 
250 w. days: 1570 hr. Non-directional. 
Operating schedule: Sunrise to local sunset. 
FM FACILITIES 
ERE' 2,800 w.; 101.7 mc. 
Operating schedule: 5:00 am-sunrise and 4:45-11:00 
pm daily: 4:45-10:00 pm Sun. CST. 
Antenna ht.: 154 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 45. 4d, 5, 6a, 8. 
Rate Protection: 15c. 
Basic Rates: 20a, 22a, 230. 240. 255. 28b, 290. 
Contracts: 40b, 42a, 45, 46, 48. 
Comb.: Cont. Discounts: 605, 61a, 61b, 61e, 62e. 
Cancellation: 710, 73a. 
FM sold and programmed separately. 

TIME RATES 

natos effective June 1, 1962. 
Rates received August 6, 1962. 

6. SPOT ANNOUNCEMENTS 
(1 minute or less) 

1 time  6.00 52 times  5.45 
13 times  5.80 101 times  5.25 
26 times  5.65 261 times  5.00 

8. PROGRAM TIME RATES 
1/4 hr. 5 mln. 1/4 hr. 5 min. 

1 thne  20.00 10.50 52 times.. 17.50 8.75 
13 times  19.50 9.85 101 times.. 16.50 8.25 
26 times_ 18.50 9.25 261 times.. 15.00 8.00 

ROCHELLE 
Ogle County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WRHL 
1966 

Subscriber to the NAB Radio Code 

Media Code 4 214 8525 1.00 
Tilton Publications, Inc., Box 177, 200 E. Fourth 

Ave.. Rochelle. Ill. 61068. Phone 815-562-7001. 

STATION'S PROGRAMMING DESCRIPTION 
WRIIL: Programmed for adults and young adults. 
MUSIC: middle-of-the-road 60%, standards 20%. 
country and western 10%. AIR PERSONALITIES 
handle all segments. NEWS: 8 local newscasts, 15 
national and international network newscasts per day. 
10 market reports daily including farm, stock mar-
kets and live reports from regional grain and live-
stock elevators. 7 local and network sportscasts per 
day. Audience participation: 4 different features 
daily, a homemakers show, swap shop, telephone dis-
cussion program. 1:30-3 pm music. news, weather 
and talk. SPORTS: college football, local high school 
football and basketball, local junior tackle football. 
little league baseball. all live play-by-play. Con-
tact Representative for further details. Reed 5/26/69. 

I. PERSONNEL 
President-John W. Tilton. 
General Manager-Stuart A. Mover. 
Business 5Ianager-Gordon Nicklaus. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
250 w.; 1060 he. Directional. 
120 w. pre-sunrise. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 5, 6a, 8, 
Rate Protection: 10b, 12b, 1313, 14b, 15a. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a, 2.2b, 23a, 

241% 28b, 28e, 29a, 30. 
Contracts: 40a, 42d, 44e. 45, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60b. 60e. 60f, 601, 81e, 
Cancellation: 70a, 70e, 710. 72, 73a. 
Prod. Sersices: 80. 81, 82. 
Affiliated with ABC Network Program Service Plan. 

TIME RATES 

Eft 12/2/68-Rec'd 12/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 260 56x I04x 312x 

1 min  6.85 6.40 6.20 6.00 5.80 
30 sec.  4.75 4.30 4.10 3.90 3.70 
10 sec, ea  2.50 

8. PROGRAM TIME RATES 
lx 26x 

1 hr  52.70 52.50 
1/2 hr  26.25 25.85 
1/4 hr  21.00 20.60 
10 min.  15.75 15.35 

565 I04x 312x 
52.30 52.10 51.90 
25.60 25.40 25.20 
20.40 20.20 20.00 
15.10 14.90 14.70 

ROCKFORD (4 AM; 2 FM) 
(including Loves Park) 
Winnebago County-Map Location E-2 

Sea SRDS consumer market map and data at beg,,, 
sing of the State. 

Stations contiguous to the major city are consolidatea 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine evtent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WLUV 
1962 

LOVES PARK 

e 
Media Code 4 214 8580 6.00 
Loves Park Broadcasting Company, Box 2201, LOP!' 

Park. Ill. 61111. Phone 876-2337. 
STATION'S PROGRAMMING DESCRIPTION 

WLUV: Programs country and western music for an 
adult audience. AIR PERSONALITIES handle all 
segments. NEWS: 5 min every 30 min. National 
news from network on half hour, local news on hour. 
Trading post program 10:05-10:15 am. FARM: noon-
12:30 pm includes area livestock and grain reports, 
farm trend analysis, etc. SPORTS: local high school 
football and basketball, college and professional foot-
ball, major league baseball. Contact Representative 
for further details. Reed 3/28/69. 

I. PERSONNEL 
President-A. Joseph Saint. 
News Director-Gary Hubbard. 
Farm & Sports Dlr.-Bill Moylan. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
500 w.; 1520 Itc. Non-directionaL 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast 6-9 am. For 
non-slmuleast facilities see WLUV-FM: 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213, 4a, 4d, 5, 6a, 7b, 
Rate Protection: 10a, 11a, 12a, 135, 14a, 
Basic Rates: 22a, 22b, 210. 25a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60e, 61b, 62b. 
Cancellation: 70a, 70e. 710. 
Affiliated with MES. 

TIME RATES 
No. 3 Erf 5/1/69. Reed 3/28/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
1 ti 10 ti 20 01 30 ti 40 ti 

I tek  11.00 10.50 10.00 9.50 9.00 
13 mk  10.50 10.00 9.50 9.00 8.50 
26 tek  10.00 9.50 9.00 8.50 8.00 
52 tek  9.00 8.50 8.00 7.50 7.00 
30 sec: 80% of 1-mln. 10 sec: 50% of 1-min. 
AM/F5f simulcast-1-1/2x applicable rate. 

W L U V-FM 
1964 

LOVES PARK 

Media Code 4 214 8635 8.00 
Loves Park Broadcasting Co., Box 2201, Loves Park, 

Ill. 61111. Phone 876-2337. 

I. PERSONNEL 
President-A. J. Suivi. 
Sports Director-Bill 5foylan. 
Women's Editor-5farcheta Roberts. 

2. REPRESENTATIVES 
Jack 5fasla & Co., Inc. 

3. FACILITIES 
ERP 3,000 w.; 96.7 mc. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 203 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-midnight. For simulcast facilities see WLUV. 

4. AGENCY COMMISSION 
15/0 time: payable on 1st. 

5, GENERAL ADVERTISING See coded regulations 
Contracts: 400. 

TIME RATES 

Rates are Identical to WLUV. Seo that listing. 

WRIK 
1923 

ROCKFORD 

mcgavren-guild 
pgw radio, inc. 

RA B 
Media Code 4 214 8690 3.00 
WROK. Inc., 1100 Tamarack Ln., Rockford, Ill. 

61105. Phone 815-399-2233. 
STATION'S PROGRAMMING DESCRIPTION 

\VROK: Programmed for adults, 5 am-7 pm, young 
adults and teens, 7 pm-12M. 
MUSIC: current hits 50%, middle-of-the-road 30%, 
country and western 10%, standard 10%. AIR PER-
SONALITIES handle all segments. NEWS: 5 min 
every 30 min with 3 man news staff, 3 mobile units. 
Local participation 12:30-2 pm. Audience participa-
tion contests. SPORTS: phone participation 6-6:30 
pm. High school and college football and basketball 
play-by-play. COMMERCIAL POLICY: personality 
endorsements not permitted. Contact Representative 
for further details. Rec'd 4/28/69, 

I. PERSONNEL 
President-Vernon A. Nolte. 
General Manager-David W. Salisbury 
Program Director--Chuck Scott. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

S. FACILITIES 
5,000 si. clays, 500 w. nights; 1440 ire. 

Directional, days. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General, la, 2a, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8, 
Rate Protection: 15b. 
Basic Rates. 20a, 21a, 21e, 22a, 23a, 24a, 29b, 24e, 

25a, 26, 27, 28a, 250. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47e, 48, 50, 51e. 
Comb.: Cont. Discounts: 60b. 60e, 61a, 62d. 
Cancellation: 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 

No. 14 Eff 6/1/69-Reed 5/5/69. 
AA-Mon thru Sat 5:30-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA A 

PER WK: I min 30 sec 10 see I min 30 sec 10 see 
6 ti  20.00 16.00 10.00 18.00 14.00 9.00 
12 ti  19.00 15.00 9.50 17.00 13.00 8.50 
18 IL  18.00 14.00 9.00 16.00 12.00 8.00 
24 ti  17.00 13.00 8.50 15.00 11.00 7.50 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

1/3 5:30-10 am & 3-7 pm. 1/3 Mon thru Sat 10 am-3 
Pm: Sun 6 am-6 pm, 1/3 Mon thru Sat 7-10 Pm, 
PER WK: I min 30 sec 
18 
30   12 

8. PROGRAM TIME RATES 
5 min 10 min 

AA  30 45 
A   25 35 

IS. SPECIAL FEATURES 
Public Opinion-Mon thru Fri 12:30-2 pm. 
1 min-  20 30 see  16 

(Rockford continued on next page) 

1/4 hr 25/30 55/60 
55 75 125 
45 60 100 

Another way service-ads 

ln SRDS help you . . . 

They supplement your 
knowledge of media 
when you are away 
from your office 

Can you always tell in advance when 
a discussion of media will come up? 
Can you ever be sure just when the 
men you do business with will want to 
review your media selections? 

Wherever or whenever a discussion 
of media arises, the one source of 
information you can be sure will be 
handy is Standard Rate. The informa-
tion contained in SRDS listings is essen-
tial to any discussions that knuckle down 
to specific media evaluations and com-
parisons. 

SRDS publications can help you even 
more if you use the information pro-
vided for your use in media Servine-
Ads. These informative collections of 
pertinent data can give you additional 
bases of comparison and selection. 
They are placed in SRDS by media for 
the express purpose of making media 
information available to you whenever 
and wherever you are using SRDS. 

Make the most of the information fur-
nished for your use in SRDS. Follow 
through the listing information by con-
sulting the supplementary media data 
contained in Service-Ads. 

2/3-G-12/60 
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Rockford-Continued 

W R 0 K-FM 
1948 

ROCKFORD 

DD UIFiIFiMU 

Media Code 4 214 8745 5.00 
WROK, Inc., 1100 Tamarack Ln., Rockford, Ill. 

61105. Phone 815-399-2233. 

STATION'S PROGRAMMING DESCRIPTION 
W1t0K-FM: Programmed for adults. 
MUSIC: middle-of-the-road, film, show, and standard 
programmed in quarter hour segments from 5:30 atn-
12M. NEWS: 5 min before hour. 3 mobile unit de-
partment, 5:30-6 am morning farm show. 5:25-5:30 
pm stock market report. Classical programming Sun. 
Contact Representative for further details. Rec'd 
4/28/69. 

I. PERSONNEL 
President-Vernon A. Nolte. 
General Manager-David W. Salisbury. 

2. REPRESENTATIVES 
McGavern-Gulld-PGW Radio, Inc. 

S. FACILITIES 
ERP 50,000 w.: 97.5 me. 
Operating schedule: 6-1 ant. CST. 
Antenna ht.: 235 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3e, 3d, 4e. 4d, 5, 6e. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20e. 210. 21e, 22a. 23e. 24e. 246, 24c. 

25a, 26, 27, 28a, 29a. 
Contracts: 40e. 41. 42b, 440. 45, 46. 47e, 48, 50, 51a. 
Comb.: Cont. Discounts: 60b, 60e, 61e. 62d. 
Cancellation: 71e. 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American FM Network. 

TIME RATES 
Eff  Reed 6/25/69. 

I. SPOT ANNOUNCEMENTS 
I min, flat  8 30 see, flat  6 

WRRR 
1953 

ROCKFORD 

The Eastman Station 
Subscriber to the NAB Radio Cede 

Media Code 4 214 8800 8.00 

Radio Rockford. Inc.. 113 S. Court St., Rockford, 
Ill. 61101. Phone 815-968-2263. 

STATION'S PROGRAMMING DESCRIPTION 
Programming for adults and young adults. 

NEWS: 5 min every 30 min. Three 15 min newscasts 
daily 6 am, 7:30 am and noon. Talk show daily 9-
10 am. News content. approx 70% local, 30% 
regional and national UPI wire and UPI audio. 3 
newsmen. 4 personalities. MUSIC: middle-of-the-
road. Commercial time, 18 minutes per hour, no 
double spotting of minute commercials. Contact Repre-
sentative for further details. Reed 1/5/68. 

I. PERSONNEL President-Burrell L. Small. 
General Manager-Deane D. Osborne. 
Commercial Manager-Ward W. Hartman. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1.000 w. days: 1330 kc. Directional. 
Operating schedule: 6 am-local sunset or 8:00 pm, 
whichever la earlier. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 9a, 4d, 5, 6a, 71), 8. 
Rate Protection: lob, 11b. 121, 13b, 146, 15b. 
BLI1C Rates: 20e, 21b, 22a, 22b, 23e, 23b, 24a, 24e, 

25a, 28b, 29a. 
Contracts: 40a, 41, 43, 44e, 44b, 45, 46, 47e. 51a. 

51b, 51e. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 60L 61a, 61b, 

62e. 62d. 
Cancellation: 700, 70d. 71e. 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with The Eastman Network. 

TIME RATES 
Eff 6/1/68-Rec'd 4/30/68. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 5:30-6 am, 10 am-3 pm & after 
7 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
SECTION 

PER WK: 1 ti 
1 min.  14.00 
30/20 sec.._  11.20 
10 sec  7.00 

SECTION II 
1 mln  12.00 10.00 9.00 8.00 
30/20 sec  9.60 8.00 7.20 6.40 
10 sec  6.00 5.00 4.50 4.00 

DISCOUNTS 
26 conoce wk  4% 5° consec wk. 8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum witty sched of 6 1-min spots Mon thru Sun 
necessary to maintain consec xis advertising. 

7. PACKAGE PLANS 
BEST BUY PLAN 

A B 
Mon thru Sat 6-10 am  7 4 
Mon thru Fri 10 am-3 pm..... ..........   8 4 
Mon thru Sat 3-7 pm 8 4 
All other times  7 3 
30 1-mln spots. ea  8 
15 1-min spots. ea  10 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5-mln-1-1/2x applicable 1-min rate. 

12 ti 
13.00 
10.40 
6.50 

18 ti 24 tl 
12.00 11.00 
9.60 8.80 
6.00 5.50 

WYFE 
1960 

ROCKFORD 
Media Code 4 214 8910 5.00 
Town & Country Radio, Inc., 125 N. Church St.. 

Rockford III, 61101. Phone 815-968-5821. 
STATION'S PROGRAMMING DESCRIPTION 

WYFE: Programmed for adult and young adults. 
MUSIC: current hits 80%, albums 15%, western 5%. 
7 air personalities, audience participation contests and 
quizzes. NEWS: 5 min of network and 5 min of local 
news every hour. Editorials 5 times a day, 7 days a 
week. FARM: 6-7:30 am & noon-1 pm, market re-
ports. interviews, county agent reports, shipment es-
timates, detailed weather information and livestock 
auction reports. SPORTS: 2 min every hour. 8 times 
each weekend, 5 min network sports features. Con-
tact Representative for further details. Ree'd 6/25/69. 

I. PERSONNEL 
Pres. & Geai Mgr.-Greg Rouleau. 
Vice-President-Duane Daniels. 

2. REPRESENTATIVES 
Stone Representatives, 

3. FACILITIES 
500 w. days: 1150 Ire. Directional. 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 3b, 4a, 4d, 5, 6e. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 22b, 241% 25e. 28a, 29e. 
Contracts: 40e, 46, 47e. 
Comb.; Cont. Discounts: 60a. 60k, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e. 71a, 73a. 
Member: Illinois Radio Network. 
Affiliated with American Entertainment Network. 

TIME RAIES 
Rates effective January 1. 1966. (Card No. 5-N.) 

Card received November 23, 1965. 
Class AA-6:15 am, 9:00 am, noon-1:00 pm and 
3:00-6:00 pm Mon thru Sat. 
Class A-All other times; all day Sun. 

6. SPOT ANNOUNCEMENTS 
FLX.ED POSITION 

(1 minute) 
Class Class Class Class 
AA A AA A 

1 ti  12.00 10.00 260 U.__ 9.50 7.50 
26 ti  104 ti  11.00 9.00 312 Li  8.75 7.00 

10.50 8.50 500 ti  7.75 6.50 
156 tl  10.00 8.00 1000 11+..- 7.00 6.00 
30 seconds-75% of earned 1-minute rate. 
10 seconds-50% of earned 1.minute rate. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(Fixed Position; 1 day or more) 
Class Class 

DAILY, EA: AA A 
3-5 ti  
5-8 ti  9.50 7.50 
8 .... _ 8.75 7.00 

7.75 6.50 
BULK SATURATION PLAN 
(Scheduled at station's option) 

1 MINUTE 
CLASS AA 

PER WK, EA: 4 wk 13 wk 26 wk 52 wk 
10 ti  10.50 9.90 9.20 7.35 
15 ti  10.00 9.35 8.35 7.00 
20 ti  9.50 8.55 7.50 6.65 
30 ii  8.75 8.10 7.20 6.10 
40 tl  7.50 6.90 6.25 5.90 

CLASS A 
10 ti  8.00 7.50 7.00 5.75 
15 ti  7.50 7.00 6.25 5.25 
20 ti  7.25 6.50 5.75 5.00 
30 ti  6.50 6.00 5.50 4.50 
40 ti  6.00 5.50 5.00 4.25 

8. PROGRAM TIME RATES 
1/2 hour....__  62.50 10 minutes____-- 22.50 
1/4 hour  37.50 5 minutes..,....,,...,  15.00 

Consecutive Program Discount 
26 times 5% 260 times 20% 
52 times  10% 312 times  25% 

130 times  15% 
9. PARTICIPATING PROGRAMS 
Farm Journal-6-7 am Mon thru Sat. 
Farm Hour-noon-1 pm lion thru Sat. 
Participation 1-minute announcements at fixed posi-
tion rates. 

ROCK ISLAND 
Rock Island County-Slap Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

See Davenport ( Iowa )-Rock 
Island (HU-Moline (III.) 
under Iowa 

SALEM 
Marion County-Map Location E-9 

See SitDS consumer market map and data at begin-
ning of the State. 

WJBD 
1956 

Subscriber to the NAB Radio Code 

Media Code 4 214 8965 9.00 
Salem Broadcasting Company, 310 W. McMackin St.. 

Salem. Ill. 62881, Phone 618-548-2000. 
I. PERSONNEL 
Co-owner, Gen'l & Sales Mgr.-Bryan Davidson. 
Co-owner-Thomas S. Land. 
Program Director-Claudine Rush. 

2. REPRESENTATIVES 
Grant Webb & Company Inc. 

3. FACILITIES 
500 w. days; 1350 Ice. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 4a, 4d, 5, 13a, 71), 8. 
Rate Protection: 10f. Ilf, 12f. 13f, 14f. 
Basle Rates: 23a, 24b, 25a, 26, 2Ra. 
Contracts: 40a, 45, 46, 47e, 
Comb.; Cont. Discounts: 60e. 
Cancellation: 70a. 70e, 73b. 
Affiliated with KBS Radio Network. 

TIME RATES 
No. 3 Eff 5/1/67-Reed 4/24/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 208x 

1 min 5.75 5.25 4.75 4.50 4.25 3.75 
30 sec 5.00 4.50 4.00 3.75 3.50 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr ID mln 

1 x.  51.00 29.00 20.50 15.00 
13 x. 48.50 27.50 19.50 14.00 
26 x.  45.00 26.50 18.25 13.25 
52 ...... - .... 41.50 25.00 17.25 12.50 
104 x  38.00 23.50 16.00 11.75 
208 x  34.50 22.00 13.25 11.00 
312 x  31.00 20,50 12.50 10.50 

SKOKIE 
Cook County-Map Location G-2 

See SUDS consumer market map and data at begin-
ning of the State. 

See Chicago Urban Area 

312x 
9.50 
2.75 

5 min 
11.25 
10.50 
9.75 
9.00 
8.25 
7.50 
7.00 

SOUTH BELOIT 
Winnebago County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

See Beloit, Wis. 
(including South Beloit, Ill.) 

SPARTA 
Randolph County-Map Location D-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WHCO 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 214 9020 2.00 

Hirsch Communication Engineering Corp., 324 BMW-
way, Cape Girardeau, Mo. l'hone 5-5511. 

Offices and Studios-Ilighway 154 west of Sparta. Ill. 
62286. Phone 618-443-2121, 

I. PERSONNEL 
President-Robert O. Hirsch. 
General Manager-Oscar C. Hirsch. 
Station Manager-Jack L. Scheper. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
250 w.; 1230 ke. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
155- on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 213. 3a, 4e, 4d, 5, 7b, 8. 
Rate Protection: 10a, 11e, 120, 13a, 140, 150, 16. 
Basic Rates: 20a. 21a, 22a, 23a, 24b, 25a, 26, 28a, 

290. 30. It, 33b. 
Contracts: 40a, 41, 4213, 426. 44e. 45, 46, 47e. 48, 

49, 50, 51a. 
Comb.: Cont. Discounts: 600, 60e, 601, 62b. 
Cancellation: 70b. 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective August 28, 1959. 
Rates received August 28, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. 

1 time_. 60.00 36.00 24.00 18.00 12.00 6.00 
13 times.... 57.00 34.50 22.75 17.25 11.50 5.75 
26 times.... 54.00 32.75 21.00 16.50 10.75 5.50 
52 times.... 48.75 29.50 18.75 14.75 9.50 5.00 

104 times.... 44.00 26.50 16.75 13.50 8.00 4.50 
156 times.... 39.50 23.75 15.00 12.00 7.00 4.00 
312 times._ 35.00 21.25 13.50 10.75 8.00 9.50 

SPRINGFIELD (3 AM;3 FM) 

Sangamon County-Map Location D-7 
See SRDS consumer market map and data at begin-
ning of the State. 

WCVS 
1922 

American Contemporary Ntwk 
dto 

Media Code 4 214 9075 6.00 
Eastern Broadcasting, Box 2697, 3055 S. 4th St., 

Springfield, Ill. 62708. Phone 217-544-9855. 
STATION'S PROGRAMMING DESCRIPTION! 

WCVS: Programmed primarily for urban and rural 
audieues. 
FARM: agriculture news, markets, university reports 
5-6:30 am, noon-1 pm. Weather: U.S. Weather Bu-
reau, local and area reports, weather wire. Country 
and western hits. MUSIC: approximately 75%, fea-
turing current hits. 6 air personalities emcee entire 
operation. NEWS: network at :55, local at :25. Tele-
phone discussion period 9-10 am. Livestock and grain 
outlook included, noon-1 pm. 5 min SPORTS wrap-
ups on weekends, and various sports play-by-play in 
season. Personalities available for remote pickups 
from shopping centers, stores, etc. Four man news 
department, 2 mobile units. Contact representative 
for further details. Reed 7/12/67. 

I. PERSONNEL 
President-Roger Neuhoff. 
Vice-Pres. & Gen'l Mgr.-Ken Spengler. 
Program Director-Jim Palmer. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kg. 

.Non-directional. 
Operating schedule: 24 hours daily. 

ILLINOIS 
4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3a, 3b, 3d, 4a, 4d. 5, 6e, 7b, 8. 
Rate Protection: 10b, 11b. 13b, 14b, 150. 15b, 16. 
Basle Ratea: 206, 21a, 21d, 22a, 24a, 24e, 25a, 29a, 

29b, 13e. 
Contracta: 40e, 41, 42b, 42d, 44b, 45, 46, 48. 

51e. 
Comb.; Cont. Discounts: 60e, 601, MI, 
Cancellation: 70b, 70e, 71a, 73a. 
Prod. Services: 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
EiT 3/15/69-Rec'd 3/3/69. 

AA-Mon thru Sat 6:30-10 am & 3-7 pm. 
Farm-Mon thru Sat 5-6:30 am & noon-1 pm. 
A-Mon thru Sat 10 am-noon, 1-3 pm & 7-10 pm: 
Sun all day. 
B-Mon thru Sat 10 pm-5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 6 tl 12 ti 18 tl 24 ti 36 tl 
1 mln  17 16 14 12 11 
30 see  14 13 11 10 9 

CLASS A 
1 min  15 14 13 11 10 
30 sec  12 11 10 9 8 

-Fenn-
PER WK: 6 ti 12 ti 6 ti 12 01 
1 mln_  16 15 12 11 
30 sec  13 12 11 9 
10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

8 AA (4 in AM, 4 in PM) 
8 A (1 in AM, 4 in PM) 
8 A/B (7 pm-mIdnight) 
PER WIC:. 1 mln 30 see 
24 ti. ea  10 

WFMB (FM) 

51a, 

1965 
Media Code 4 214 9130 9.00 
Capital Broadcasting Co.. Penthouse, First Nat'l 
Bank Bldg., Springfield. Ill, 62701. Phone 217-

528-3033. 

I. PERSONNEL 
Station Manager-William It. Wheeler, 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 10,500 w.; 104.5 mc. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY commissiur. 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, 4a, 4ri. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basle Rates: 20b, 21a. 240. 25a, 26, 28c, 29b. 
Contracts: 40e, 42a. 42e. 43, 44a, 45, 46, 47a, 

48. 51c. 
Comb.; Cont. Discounts: 60e, 61a, 62b, 
Cancellation: 70a, 71a, 73b. 
Prod, Services: 80. 
Affifiated with American FM Network, 

TIME RATES 
No. 2 Eff 2/1/66-Ilegal 3/28/66, 

6. SPOT ANNOUNCEMENTS 
1 PER DAY: 1 mo 3 mo 
10 sec....._.._ .... 50.00 45.00 
30 sec. 75.00 67.50 
1 min  100.00 90.00 
Guaranteed 15 minute separation 
news). 

8. PROGRAM TIME RATES 
1/2 hr (3 1-min spots, lx 19x 
+ open, and close 30.00 27.50 

55 min (5 1-min spots. 
+ open and close 50.00 45.00 

10. SPECIAL FEATURES 
NEWSCASTS 

At quarter hour only. 
5 min (1 1-min spots, ix 13X 
+ open and close....._... 10.00 8.00 

15 min (2 1-min spots, 
+ open and gloss......... 20.00 18.00 

WMAY 
1950 

6 mo 9 mo 12 mo 
40.00 35.00 30.00 
60.00 52.50 45.00 
80.00 70.00 60.00 
of spots (excepting 

26X 
25.00 

40.00 

268 
8.50 

15.00 

NBC Radio Network 
DDD 

52x 
20.00 

35.00 

52x 
5.00 

12.50 

Stuart Broadcasting Company 
Subscriber to the NAB Radio Code 

Media Code 4 214 9185 3.00 
Springfield Broadcasting Co., Inc., Box 460, 2601 

E. AdIal Stevenson Dr., Springfield, Ill. 62705. 
Phone 217-525-0200, 
STATION'S PROGRAMMING DESCRIPTION 

WMAY: Programmed for general Interest. 
FARM: agriculture news, markets, county agents, 
auctions 5:30-7 am, noon-1 pm. Weather: U. S. 
Weather Bureau local, area reports, weather wire. 
NEWS: network news on hour, local news half hour. 
Live mobile reports, daily editorial, stocks. SPORTS: 
3 daily sports shows, college, high school football. 
basketball play - by - play, major league baseball. 
TALK: program features sports, hobbles, human in-
terest. business. ENTERTAINMENT: major and 
minor contests, audience participation games, promo-
tions. MUSIC: general popular featuring current 
hits, middle-of-the-road. Contact Representative for 
further details. Rec'd 10/26/67. 

I. PERSONNEL 
Exec. Vice-Pres.-Richard W. Chapin. 
General Manager-Gary Fries. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 
St. Loulq-Call Station Direct. 

3. FACILITIES 
1.000 w. days, 500 w. nights: 970 kc. Directional. 
Operating schedule: 5:30-12:30 am. CST. 

(This listing continued on next page) 
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ILLINOIS 

Springfield-W M A Y-Continued 
4. AGENCY COMMISSION 

15/0 net time. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3a, 313, 3. 3d, 45, 4d, 5, 6e. 
7b, 8. 

Rate Protection: 10c, 11e. 12e. 13e, 14e, 15e. 
Basic Rates: 20a 21a, 21b, 2Id, 22a, 22b, 23b, 24e, 

25a, 26, 27, 28e. 29e, 29b, 33e. 
Contracts: 40a, 41, 42a, 42e. 43, 44a, 45, 46, 47e. 

48, 49, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 61e, 61b, 62e. 
Cancellation: 70a, 70e, 710, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC. 
Member: Stuart Broadcasting Company. 

TIME RATES 
No. 9 Elf 5/1/69-Rec'd 6/4/69. 

AA-5:30-10 am, noon-1 pm & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: Ix 52x I04x I56x 260x 312X 520x 
AA   18 17 16 15 14 13 12 
A   16 15 14 13 12 11 10 
20/30 sec: 80% of 1-min. 8/10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
SATURATION PACKAGE 

1 MIN, PER WK: 6 ti 12 tl 18 ti 24 ti 36 ti 
AA     16 15 14 13 12 
A   14 13 12 11 10 
20/30 sec: 80% of 1-min. 8/10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
NEWSCASTS 

10-minutes at 7 am, 7:30 am-noon & 6 pm-1-min-
ute or 30-second rate plus 3.00. Includes participa-
tions, two 1-minute spots, 1 30-second spot. 
5-minutes at 8 am & every half hour-30-second 
rate plus 2.00. Includes open or close and two 30-
second spots. 

SPORTS 
Mon thru Frl 6 am & 6:35 pm-30-second rate plus 
2.00. Includes open or close and two 30-second spots. 

WEATHER 
U. S. Weather Bureau Summary 6:35 am & 12:10 
pm-30-second rate plus 2.00. Includes open or close 
and two 30-second spots. 

FARM 
Market summary 6:30 am & 12:35 pm-30-second 
rate plus 2.00. Includes open or close and two 30-
second spots. 

WTAX 
1930 

CBS Radio Network 

Subscriber to the NAB Radio Code 

Media Code 4 214 9240 6.00 
WTAX. loc., U.S. 06 at E. ('oak St., Springfield, 

Ill. 62705. Phone 217-522-4441. 

STATION'S PROGRAMMING DESCRIPTION 
WTAX: Programmed for general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
popular music, blend or standards, middle-of-the-
road, jazz-oriented, current hits. NEWS: network on 
hour, local or features on half hour. Statehouse cor-
respondent. 2 moblie units, daily editorials. SPORTS: 
4 daily sports shows. Pro, college, and high school 
football play-by-play. College and high school basket-
ball play-by-play plus special events. TALK: swan 
shop 9:30-10 am. Open line telephone program with 
guests 2-3 pm & 10:15-11 pm. FARM: livestock, 
grain reports, farm news, US Weather Bureau reports. 
and IAA program 5-6:30 am & noon hour. Contact 
Representative for further details. Rec'd 5/6/68. 

I. PERSONNEL 
General Manager-Shelby T. Harbison. 
Sales Manager-Edward J. Mahoney. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
1,000 w. Saya. 250 w. nights; 1240 be. 

Non-directional. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, Sa. 4e, 4d, 5, (la, 7b, 8. 
Rate Protection: 10b, 11b, 14b, 15b. 
Basic Rates: 20b. 21e. 22b, 23a, 24e. 25a, 26. 29e. 
Contracts: 40a. 41, 42s. 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60b. 6M, 61a. 
Cancellation: 70e, 710. 72. 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 

TIME RATES 
Rif 8/1/69-Rec'd 6/24/69. 

AM Drive-Mon thru Sat 6-9 am. 
PM Drive-Mon thru Sat noon-1 pm & 3:30-7 pm. 

6. SPOT ANNOUNCEMENTS 
AM DRIVE 

I MIN: I ti 6 ti 12 ti 18 ti 24 ti 
1 wk  15.00 14.00 13.00 12.00 11.00 
13 ask  14.00 13.00 12.00 11.00 10.00 
26 wk  13.00 12.00 11.00 10.00 9.00 
52 wk.  12.50 11.50 10.50 9.50 8.50 

PM DRIVE 
1 wk  11.00 10.50 10.00 9.50 9.00 
13 wk  10.00 9.50 9.00 8.50 8.00 
26 wk.  9.00 8.50 8.00 7.50 7.00 
52 wk  8.50 8.00 7.50 7.00 6.50 

ALL OTHER TIMES 
1 ask  9.00 8.50 8.00 7.50 7.00 
13 vtk  8.00 7.50 7.00 6.50 6.00 
26 sale  7.00 6.50 6.00 5.50 5.00 
52 wic  6.50 6.00 5.50 5.00 4.50 

8. PROGRAM TIME RATES 
lx 

1/2 hr  40 
1/4 hr  30 
5 min  20 
10 min: 75% of 1/4 hr. 

26x 52x 156x 260x 
38 36 34 32 
28 26 24 22 
18 16 14 12 

WTAX-FM 
1548 

C 
Media Code 4 214 9295 0.00 
WTAX, Inc., U.S. 66 at E. Cook St., Springfield, 

DI. 62705. Phone 217-522-4441. 
I. PERSONNEL 
General Manager-Shelby T. Harbison. 
Sales Manager-Edward J. Mahoney. 

S. FACILITIES 
ERP 17,000 w.; 103.7 me. 
Operating schedule: 5:00 am-midnight. CST. 
Antenna ht.: 318 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Sa, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 14b, 15b, 
Basic Rates: 20b, 21a, 22b, 23e. 24e, 25a, 26, 29e. 
Contracts: 40e. 41, 42a, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60b, 60d, 61a. 
Cancellation: 71e. 72. 73e. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective January 1, 1964. 
Rates received December 30, 1963. 

G. SPOT ANNOUNCEMENTS 
PER MO: 
1 30-sec spot daily__ ....... ....... 50.00 

8. PROGRAM TIME RATES 
1 hr  20.00 
Commercials limited to 1/4 hour breaks; music for-
mat. 

WVEM (FM) 
1965 

Media Code 4 214 9268 7.00 
Dan Menghini, 1313 S. 9th St., Springfield, Ill. 

62703. Phone 217-544-3544. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Dan Menghini. 
Station blanager-Len Stone. 

2. REPRESENTATIVES 
Gert Runchez and Associates. 

3. FACILITIES 
ERP 50.000 w.; 101.9 mc. 
Operating schedule: 6 am-midnight weekdays; 8 am-
midnight Sun. 
Antenna ht.: 372 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net, time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3b, 4a, 5, 6a, 75, 8. 
Rate Protection: 10a, lis, 12a, 13a, 14e. 
Basic Rates: 20b, 22b, 23a, 25a, 28a, 28e. 29a. 
Contracts: 40a. 45e, 44a, 46. 47e. 48. 
Prod. Services: 82. 
Member: Govt Buncheg & Associates Group. 

TIME RATES 
Elf  Rec'd 7/17/67. 

7. PACKAGE PLANS 
ROS: 13 ti 26 ti 52 ti 104 ti 
1 rain  6.00 5.50 4.50 3.20 
30 sec: 75% of 1-min. Fixed position: extra 20%. 

STERLING (1 AM; 1 FM) 
Whiteside County-Map Location D-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WJ V M (FM) 
1965 

cIlI FIMU 
Media Code 4 214 9350 3.00 
Communitron, Inc., Box 658, Route 88 N., Sterling. 

Ill. 61081. Phone 815-625-2100. 
STATION'S PROGRAMMING DESCRIPTION 

W.IVlsi (FM): Program emphasis, young marrieds. 
AM: DJ format 6-9 am. Music and news to noon. 
Noon-1 pm farm, stock, news, features. 1-5 pm music 
with news hourly. 5-6 pm markets, weather, sports, 
risas. 6-7 pm telephone discussion. Music to sign-
off, with classics 8:30-9:30 pm. News at 10:15 pm. 
Play-by-play high school sports during season. Music 
format, showtunes, pops. Commercials limited to 1 
every 10 minutes during music periods. All news-
casts contain local netas. Reed 9/6/67. 

I. PERSONNEL 
Pres., Gen'l & Sta. Mgr.-John E. Rohwer. 
Sales Manager-Jack Radke. 
Program Director-Volet Smith. 

3. FACILITIES 
ERP 3,000 (horlz.), 3,000 (vert.); 94.3 me. Stereo. 
Operating schedule: 6 am-midnight daily. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 Ume only; payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 5e, 3d, 4a, 4d, 5, 66, 7b, 8. 
Rate Protection: 10h, 11h, 12h. 13h, 14h, 
Basic Rates: 20a, 21d, 22b, 23e, 241). 25a, 26, 28a. 

26e. 29a. 
Contracts: 40a. 43, 45, 46, 47e. 
Comb.: Cont. Discounts: 601), 601, 61e, 132d, 
Cancellation: 70a, 70e. 71a, 72, 73b, 
Prod. Services: 80. 

TIME RATES 

Eff 5/1/69-Rec'd 5/26/69. 

6. SPOT ANNOUNCEMENTS 
10000 500x 300X 100X Open 

1 min  3.00 3.30 3.60 4.20 4.80 
7. PACKAGE PLANS 
PER WK: 
20 ti (minimum 44 v.ks in any year)  2.75 
15 ti (minimum 44 wks in any year)  3.00 

8. PROGRAM TIME RATES 
520 104x 

1/4 hr  15.50 14.40 
5 min.  9.60 8.40 

1500 
13.20 
7.20 

2600 Open 
12.00 19.20 
6.00 12.00 

WSDR 
1949 

Media Code 4 214 9405 5.00 
Blackhawit Broadcasting Co., Lawrence Bldg., Ster-

ling, Ill, 61081. Phone 815-625-3400. TWX 815-
625-3400. 

Other Studio-112 W. lut St., Dixon, ni. 61021. 
Phone 815-288-3400. 

I. PERSONNEL 
General Manager-Sam Bartlett. 
Program Director-H. Irving Tingley. 
Sales Manager-G. W. Gomel. 

S. FACILITIES 
500 w. days, 250 w. nights; 1240 kc. 

Non-directional. 
Operating schedule: 18-1/2 hours daily. COT. 

4. AGENCY COMMISSION 
15%; 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2s, 3a, 3d, 4b. 4d, 5. 6a, 7e. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21e, 22a, 221Y, 24a, 24b, 25e. 

28a, 28e. 29a, 29b. 
Contracts: 40a, 41, 42a, 42e, 43, 44s. 45, 46, 48, 49, 

50, 51b. 
Comb.; Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 70b, 70d, 71e. 72, 73e, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective July 1, 1965. (Card No. 2.) 

Card received April 14. 1965. 
6. SPOT ANNOUNCEMENTS 

100 ...... _ ....... 4.60 500   3.70 
200 ti  4.30 1000 ti 3.10 
300 ti  4.00 1500 U 3.00 

7. PACKAGE PLANS 
WEEKLY PACKAGE 

(Within 1 year) 
PER WK: 
20 U 3 00 15 ti 3.30 

(Within 1 month) 
PER WK: 
25 ti............ ....... 5.30 Less than 10 ti...._. 8.60 
10 01  5.95 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

Per year.- 52.80 29.05 15.80 11.90 7.90 
6 months. _ .... 59.40 32.70 17.80 13.90 8.90 
1 Ume............_..... 66.00 36.30 19.80 15.85 9.90 

(OR) 

STREATOR (1 AM; 1 FM) 
La Salle County-Map Location E-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WI ZZ 
1953 

DD 
A Prairieland Station 

Subscriber to the NAB Radio Code 

Media Code 4 214 9460 0.00 
Streator Broadcasting Company, Box 377, Streator, 

Ill. 61364. Phone 815-672-2947. 
I. PERSONNEL 
General Manager-John R. Hallstrom. 
Assistant Manager-Bill Dahlsten. 
Commercial Manager-Jay K. Holloway. 

2. REPRESENTATIVES 
Grant Webb & Company Inc. 

S. FACILITIES 
500 w. days; 1250 kg. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; rendered 25th, due 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 4s. 4d, 5, 6a, la, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 
Basic Rates: 22a, 23a, 23b, 24b, 28e, 29a. 
Contracts: 40a, 45, 48. 
Comb.; Cont. Discounts: 60a, 00e, 60f. 
Cancellation: 71a, 72. 73a. 
Prod. Services: 80, 82. 
Affiliated with American Information Network, 

TIME RATES 
No. 8 Eft 6/2/69-Reed 8/7/69. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

lx 26x 520 1560 260x 
1 min 6.50 6.25 6.00 5.50 5.00 
30 sec 5.00 4.75 4.50 4.00 3.50 
10 see 3.25 3.00 2.75 2.50 2.25 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 25 ti 
1 min.  5.50 5.00 4.50 
30 sec  4.25 3.75 3.25 

8. PROGRAM TIME RATES 
lx 26x 52x I56x 260x 3I2x 

5 min 8.50 8.00 7.50 7.00 6.50 6.25 
10. SPECIAL FEATURES 

HOTLINE 
(7:30-10:40 am) 

EA: 5+ (*) 
1 rnin  5.50 6.50 

(.) four or less. 

W I Z Z-FM 
1964 

CI121:1 

312x 5200 1000x 
4.50 4.00 3.50 
3.00 2.75 2.50 
2.00 1.75 1.50 

FIMfl 

50 ti 
4.00 
3.00 

5290 
6.00 

Subscriber to the NAB Radio Code 

Media Code 4 214 9515 1.00 
Streator Broadcasting Co., Box 377, 2-1/2 North Si., 

lit. 23. lit. No. 4, Streator. Ill, 61361. Phone 672-
2947. 

I. PERSONNEL 
General Manager-John R. Hallstrom. 
Commercial Manager-Jay K. Holloway. 
Assistant Manager-Bill Dahlsten. 

2. REPRESENTATIVES 
Grant Webb & Company Inc. 

I. FACILITIES 
ERP 2.950 w.; 97.7 mc. 
Operating schedule: 6 am-midnight daily. CST. 
Antenna ht.: 1-10 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See W1ZZ listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
No. 3 Eft 6/2/69-Reed 8/7/69. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

lx 26x 52x I56X 260x 
1 min  3.25 3.00 2.75 2.50 2.25 
30 sec  2.50 2.00 1.75 1.50 1.25 
10 sec  1.75 1.50 1.25 1.00 .75 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 25 ti 50 ti 
1 min.  2.75 2.51) 2.25 2.00 
30 sec  2.00 1.75 1.50 1.25 
10 sec  1.75 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
Ix 26x 52x I56x 260x 

5 min.  4.00 3.75 3.50 3.25 3.00 
1/2 hr  10.00 9.00 8.00 7.00 6.00 

TAYLORVILLE 
Christian County-Map Location E-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WT I M 
1952 

Subscriber to the NAB Radio Code 

Media Code 4 214 9370 6.00 
Public Service Broadcasters, Inc., Frisina Motor 

Hotel, Taylorville, Ill. 62568. Phone 217-824-
3366, 7. 

Tri County Studio--Amling Bldg., 123 E. 3rd St., 
Pana, Ill. 62557. Phone 562-2841. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Donald G. Jones. 

3. FACILITIES 
1,000 w. days; 1410 ke. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6s. 
Bate Protection: 10b. 14b. 
Basic Rates: 20b, 21a, 21e, 22a, 24b, 28a, 29a, 
Contracts: 40a, 41, 42b, 44b, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 710, 73b. 
l'rod. Services: 80. 82. 
Affiliated with American Entertainment Network 
Member: National AgRadlo Groups, Inc., Illinois 
Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 10 Elf 5/1/65 -Rec'd 4/18/69. 
6. SPOT ANNOUNCEMENTS 

I x 52x I56x 312x 624x 
1 min  5.55 4.75 4.55 4.10 3.75 
30 sec 3 90 340 3.25 2.90 2.60 

Fixed time, extra, per spot 1.00. 
7. PACKAGE PLANS 

52-WEEK PLAN 
6 or more spots per wk. 1 spot per day or any com-
bination; 
1 min._  3.90 30 2.75 

PROMOTION PLAN 
I min BO see 

21 ti (used within 7 days).... ._ 105.00 74.55 
30 ti (used within 30 days).----.....- 150.00 106.50 

8. PROGRAM TIME RATES 
Ix 52x 156x 312x 

1/4 hr........._ ........ 17.00 15.30 13.60 11.90 
10 min 11.50 10.35 9.20 8.05 
5 min  9.00 8.10 7.20 6.30 
1 hr  50.00 

URBANA 
Champaign County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

See Champaign-Urbana 

VAN DALIA 
Fayette County-Map Location E-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WPMB 
1963 

Subscriber to the NAB Radio Code 

Media Code 4 214 9625 8.00 
Peter Mark Broadcasting Co., 406-1/2 W. Gallatin 

St., Vandalia. Ill. 62471. Phone 283-2325, 283-
2326. 

I. PERSONNEL 
President-H. A. Davis. 
General Manager-Neil F. Clark. 

3. FACILITIES 
250 w.; 1500 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, lb. la, 3d, 4a. 4d, 5, 6a. 75, 8. 
Rate Protection: 10e, 11d, 12e, 13e. 14e, 16. 
Basic Rates: 20e, 20b, 21e, 22a, 23b, 33b. 
Contracts: 40a, 42a, 42e, 43, 44b, 45, 46, 47a, 49, 

50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60f. 61e. 621). 
Cancellation: 70b, 70e, 710. 72, 730, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS. 
Member: National AgRadio Groups. Inc. 

(This listing continued on next page) 
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Vandalia-W P M B-Continued 
TIME RATES 

Elf 1/1/69-Rec'd 12/2/68. 
6. SPOT ANNOUNCEMENTS 

Ix I5x 25+ 
1 min. 4.90 4.72 4.37 
30 sec  3.34 3.10 2.99 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 25 min 55 min 

Ea   8.05 10.35 14.49 23.15 40.25 

WATSEKA (1 AM; 1 FM) 
Iroquois County-Map Location G-5 

See BICIS consumer market map and data at begin-
ning of the State. 

WGFA 
1959 

Media Code 4 214 9680 9.00 
Iroquois County Broadcasting Co.. Box 68-A, Watseka, 

Ill. 60970, Phone 815-432-4955. 
STATION'S PROGRAMMING DESCRIPTION 

WGFA: Programming is intended for general in-
terest. 
NEWS: 5 min on hour and 2 min at :30. 6-7 am, 
& noon-1 pm devoted primarily to farm news, stock 
reports and agricultural hints of local, regional 
and state importance. Local newscasts scheduled 
daily at 7 ara, noon & 5 pm. SPORTS: live cover-
age on local, regional and state levels in Mull 
and Indiana. TALK: interviews, editorials, panels, 
public affairs and homemaking hints broadcast at 
regular intervals daily from 8 am-noon. MUSIC: 
general popular music with emphasis on middle-of-
the-road. Contact Representative for further details. 
Rec'd 7/21/67. 

I. PERSONNEL 
President-Donald J. Ruth. 
General Manager-Robert L. Bivans. 
Sales Manager-Del Trudeau. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

S. FACILITIES 
1.000 w. days; 1360 be. Directional. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2b, 3a, 3b, 3d, 4a, 5, 61, 7b, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 20b. 24b, 24e. 25a, 26, 29a, 30, 
Contracts: 40a. 45, 47e, 51b. 
Comb.; Cont. Discounts: 60a, 601. 
Prod. Services: 80. 
Affiliated with American Entertainment Network. 
Member: Illinois Radio Network, National AgItadio 
Groups, Inc. 

TIME RATES 
Elf 4/1/69-Itec'd 2/27/69. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I04x 260x 365: 

1 min  6.50 6.00 5.50 5.00 4.50 4.00 
30 sec  4.50 4.25 4.00 3.75 3.50 3.25 
20 sec: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK, EA: I min 30 see 20 see 
10 ti  5.50 4.00 3.00 
15 ti _ ..... 5.00 3.75 2.75 
25 ti  4.50 3.50 2.50 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x 260x 365x 

5 min    12 11 10 9 8 7 
1/4 hr  22 20 18 16 14 12 

WGFA-FM 
1962 

Media Code 4 214 9735 5.00 
Iroquois County Broadcasting Co.. Box 68-A, Watseka. 

III. 60970. Phone 432-2488. 
STATION'S PROGRAMMING DESCRIPTION 

WGFA-FM: Programming intended for general in-
terest. 
Emphasis directed toward adults. News 5%. Air 
Personalities 5%. Sports 10%. Music 79%. Special 
events 1%. MUSIC: general popular music pro-
grammed with emphasis on middle-of-the-road, awing 
and popular jazz. Audience requests encouraged. 
COMMERCIAL POLICY: subdued approach to sales-
manship encouraged. Reed 7/21/67. 

I. PERSONNEL 
President-Don Ruth. 
General Manager-Robert Blvans. 
Sales Manager-Del Trudeau. 

3. FACILITIES 
ERP 6.322 w.; 94.1 me. 
Operating schedule: 1:00 p.m. to 11:00 p.m. CST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, la. 3b, 3d. 4a, 5, 6a, 715, 8. 
Rate Protection: 10a. 14s, 15b. 
Basic Rates: 20b, 246, 24c. 25a, 26, 29a, 30, 
Contracts: 40a. 45, 47e, 51b. 
Comb.; Cont. Discounts: 60a, 601. 
Prod. Services: 80. 
FM operated in conjunction with AM during day: 
sold separately after sunset. 
Member: Illinois Radio Network. 

TIME RATES 
Elf 4/1/62-Iteed 3/19/62. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 80 
hr. hr. hr. min. min. min. sec. 

1 time.... 25.00 15.00 10.00 7.50 5.00 2.50 2.00 
13 times_ 24.00 14.50 9.75 7.25 4.75 2.40 1.90 
26 times_ 23.00 14.00 9.50 7.00 4.50 2.30 1.80 
52 times.. 22.00 13.30 9.25 6.75 4.25 2.20 1.70 

104 times.. 2h00 13.00 9.00 6.50 4.00 2.10 1.60 
260 times_ 20.00 12.50 8.75 6.25 3.75 2.00 1.50 
312 times.. 19.00 12.00 8.50 6.00 3.50 1.90 1.40 
365 times.. 18.00 11.50 8.25 5.75 8.25 1.80 1.30 

WAUKEGAN (1 AM; 1 FM) 
Lake County-Map Location G-2 

See SRDS consumer market map and data at begin-
ning of the State.. 

WEFA (FM) 
1963 

Subscriber to the NAB Radio Code 

Media Code 4 214 9790 0.00 

WEFA. Inc., 4 S. Genesee St., Waukegan, III. 
60085. Phone 312-662-0540. 

I. PERSONNEL 
General Manager-Bruce Bachmann. 

3. FACILITIES 
ERP 1,000 w.: 102.3 mc. 
Operating schedule: 6:00 am-midnight. 
Antenna ht.: 191 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 4d, 5, 6a, 7a. 
Basic Rates: 20a. 23a. 
Contracts: 401). 46. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Rates effective June 1. 1963. 
Rates received April 29, 1963. 

6. SPOT ANNOUNCEMENTS 
(13 Weeks or Times) 

(6:30 am-5:00 pm and 10:00 pin-12:38 am) 

(5:00-10:00 pm) 

8. PROGRAM TIME RATES 
(13 Weeks or Times) 

(6:30 am-5:00 pm and 10:00 pm-12:30 am) 
1/2 hr  36.00 5 16.01 
1/4 hr  20.00 

(5:00-10:00 pm) 
1 hr  ...... 90.00 5 min...---- ..... 30.08 
1/2 hr  56.00 

Additional Discounts 
For firm 26 weeks or times less  10% 
For firm 39 weeks or times less..........._.._.._.._  15% 
For firm 52 weeks or times les   

WKRS 
1949 

e R AB 

Media Code 4 214 9845 2.00 

News-Sun Broadcasting Co., Inc., Box 500, Waukegan. 
Ill. 60085. Phone 312-336-7900. 

Studio-W. Belvidere Rd., Waukegan, Ill. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Alfred F. Sorenson. 
Sta. & Sales Mgr.-Jerry Cray. 

3. FACILITIES 
1.000 w. days; 1220 ke. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3e, 3e, 4a, 4d. 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21b. 23b. 24b, 26. 27, 28a, 29a, 
Contracts: 40e. 41, 44b, 45, 47d. 48. 50, 51a. 
Comb.; Cont. Discounts: 601), 60f. 61e, 62d. 
Cancellation: 70e. 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MES. 

TIME RATES 
No. 14 Elf 9/23/68-Reed 9/16/68. 

AAA-Mon thru Sat 6-9 am; Viewpoint, all times. 
AA-Mon thru Sat noon-2 pm & 5-6 DM: Sun all 
day (except Viewpoint). 
A-Mon thru Sat 9 am-noon, 2-3:30 pm & 6-7 pm 
(except Viewpoint). 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

lx 520 1580 2600 3655 738e 1560x 
1 min.  18.80 17.65 16.45 15.30 14.10 12.95 11.75 
30 sec  16.45 15.30 14.10 12.95 11.75 10.60 9.40 
10 sec  9.40 8.80 8.25 7.65 7.05 6.45 5.90 

CLASS AA 
1 min  14.10 13.25 12.35 11.45 10.60 9.70 8.80 
30 sec__   12.35 11.45 10.60 9.70 8.80 7.95 7.05 
10 sec.._   7.05 6.60 6.20 5.75 5.30 4.85 4.40 

CLASS A 
1 min...._.   9.40 8.80 8.25 7.65 7.05 6.45 5.90 
30 sec.  8.25 7.65 7.05 6.45 5.90 5.30 4.70 
10 am__ 4.70 4.40 4.10 3.80 3.55 3.25 2.95 

7. PACKAGE PLANS 
PER WK: I min 30 see 10 see 
10 ti  _ 11.75 9.40 5.90 
20 ti  11.20 8.95 5.60 
30 U  10.60 8.45 5.30 
40 ti..._ ..... _..__ ................ ._._.._.   10.00 8.00 5.00 
50 ti  9.40 7.55 4,70 
60 ti   8.80 7.05 4.40 
70 ti ....... -..-- ...... -._ ..... ...._._ ..... _ 8.25 6.60 4.10 
80 ti ____ ......... __ 7.65 6.10 3.80 
90 Li    7.05 5.65 3.55 
100 ti  6.45 5.20 3.25 
Must be used within 7 day period. Scheduled BTA 
at station's discretion. 

8. PROGRAM TIME RATES 
CLASS AAA 

ix 52x 156x 260x 365x 730x 1560x 
1/4 hr  56.45 52.90 49.40 45.85 42.35 38.80 35.30 
5 min  28.20 26.45 24.70 22.95 21.15 19.40 17.65 

CLASS AA 
1/4 hr--   42.35 39.70 37.05 34.40 31.75 29.10 26.45 
5 min  21.20 19.85 18.55 17.20 15.90 14.55 13.25 

CLASS A 
1/4 hr  28.25 26.45 24.70 22.95 21.20 19.40 17.65 
5 min.....   14.10 13.85 12.35 11.45 10.60 10.30 8.60 

WEST FRANKFORT 
Franklin County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WFRX 
1951 

Media Code 4 214 9900 5.00 

Pyramid Radio Broadcasting and Television Co.. 
Box 128, West Frankfort, Ill. 62896. Phone 618-
932-6815. 

STATION'S PROGRAMMING DESCRIPTION 
WFRX: Programmed for adults. 
NEWS: 6 am, 7 am, 9 am, 10 era, noon, 5 pm, 
4 pm & sign-off, varies 5-30 min. ENTERTAIN-
MENT: employing air personalities 6:15-11 am, 
12:30 pm-sign-off with general popular music, 
standards, showtunes and middle - of - the - road. 
SPORTS: pro and college football, high school foot-
ball. basketball, baseball. Contact Representative for 
further details. Ree'd 4/24/68. 

I. PERSONNEL 
General Manager-Ardis G. (Art) Smith. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1.000 w. days: 1300 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ceded regulation. 
General: la, 2a, 2b, 3a, 315, 3c, 3d. 4a, 4e, S. 6e, 

7b, 8. 
Rate Protection: 10h, 11h. 12h, 13h, 14h. 19e. 15b. 
Basic Rates: 20b, 21a, 21d, 22a, 231, 23b, 24e, 26, 

2.8b, 28e, 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 425, 42d, 445, 44b, 46. 47e, 48, 

49, 50, 51a, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 60h. 601, 

61e. 61b, 61e. 62a, 62b, 62d. 
Cancellation: 70a. 70e, 71e. 72, 735, 73b. 
Prod. Services.: 80, 81, 82. 
Affiliated with Keystone Network. 

TIME RATES 

Eft 9/1/66-Reed 8/1/66. 

ti. SPOT ANNOUNCEMENTS 

PER WK: lx 
1 tain or less  7 
10 see-50% of 1-minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 ....... 75.00 45.00 
13 73.00 42.00 
26 x.-  70.00 40.00 

156 x.   65.00 35.00 
260 x 60.00 32.50 
312 x ............ 57.50 30.00 

WOOD RIVER 

60 I lx I6x 21+ 
6 5 4 3 

1/4 hr 10 min 5 min 
25.00 20.00 15.00 
23.00 18.50 14.00 
21.00 17.50 13.00 
20.00 17.00 12.00 
18.50 16.50 11.00 
18.00 16.00 10.00 
17.50 15.00 9.00 

Madison County-Map Location D-8 

See SRDS consumer market map and data 
nine of the State. 

See Alton 
(incl. Wood River) 

at begin-

ILLINOIS 

ZION 
Lake County-Map Location G-2 

See EIRDS consumer market map and data at beginning 
of the State. 

WZBN 
1967 

e 
Subscriber to the NAB Radio Code 

Media Code 4 214 9950 0.00 
Zion-Benton Broadcasting Corp., 2700 Sheridan Rd., 

Zion, Ill. 60099. Phone 312-746-1484. 
STATION'S PROGRAMMING DESCRIPTION 

WZBN: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every hour, headlines every half hour. Weather-
vane 7:35 am & 10 min before sign-off. Sign-on-10 
am, middle-of-the-road music. 10 am-noon, middle-
of-the-road music, 15 min ladies program M-F 10:15 
am. Noon-12:30 pm, news in depth, national, Inter-
national, regional, local, sports, business. 12:30 pm-
sign-off, middle-of-the-road music. Hymn of hour 
throughout day. Sun mornings: sacred music, reli-
gious programs, including half hour Negro broadcast. 
Short news 7 am, 7:30 am, 8:30 am, noon, 2 pm. 
3 pm, 5 pm, 6 pm. SPORTS: 5 min sportscast 7:25 
am, 8:25 am, 3:25 pm, 4:25 pm, 5:25 pm If sign-
off time permits. Live play-by-play coverage as 
applicable. COMMERCIAL POLICY: no commercials 
Sun. Reed 10/29/68, 

I. PERSONNEL 
President-William J. Bicket. 
Vice-President-W. James Bicket. 
Commercial Manager-Walter E. Stare. 

3. FACILITIES 
250 w.: 1500 ke. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 140, 15a, 15b. 
Basic Rates: 20a, 21a, 22b, 23a, 24b, 24e, 25a, 26, 

280. 29a, 30, 33a. 
Contracts: 40b, 41, 426, 43, 44a, 45, 46, 47e, 48, 

49, 51e. 
Comb.: Cont. Discounts: 60a. 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Service: 80. 82. 
Affiliated with KBS. 

TIME RATES 
No. 3 Elf 6/1/69-Reed 7/29/69. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

I min 30 see 10 set 
1 x  8.00 7.00 4.00 
26 x  7.50 6.50 3.75 
52 x  7.00 6.00 3.50 
104 x  6.50 5.50 3.25 
156 x  6.00 5.00 3.00 
260 x  5.50 4.50 2.75 
312 x  5.25 4.25 2.65 
520 x  5.00 4.00 2.50 
780 x  4.50 3.50 2.25 
1560 x  4.00 3.00 2.00 

7. PACKAGE PLANS 
BULK RATES 

PER YR, EA: I min SO see 10 See 
300 x  5.40 4.40 2.70 
500 x  5.00 4.00 2.50 
1000 x  4.00 3.00 2.00 

(Maximum 7 commercial days) 
PER WK, EA: 
10 ti  6.00 5.00 3.00 
20 ti  5.70 4.70 2.85 
30 ti  5.40 4.40 2.70 
40 ti  5.20 4.20 2.60 
50 ti  5.00 4.00 2.50 
60 ti  4.80 3.80 2.40 
70 ti  4.60 3.60 2.30 
80 ti  4.40 3.40 2.20 
90 ti  4.20 3.20 2.10 
100 ti  4.00 3.00 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  96.00 48.00 24.00 18.00 12.00 
26 x  90.00 45.00 22.50 17.00 11.25 
52 x  84.00 42.00 21.00 15.75 10.50 
104 x  78.00 39.00 19.50 14.75 9.75 
156 x  72.00 36.00 18.00 13.50 9.00 
260 x  66.00 33.00 16.50 12.50 8.25 

32.00 16.00 12.00 8.00 
520 x  60.00 30.00 15.00 11.25 7.50 
780 a  58.00 29.00 14.50 10.75 7.00 
1560 x  56.00 28.00 14.00 10.25 6.50 

10. SPECIAL FEATURES 
NEWSCASTS 

15 mln 10 min 5 min (`) 
1 x  30.00 24.00 14.008.00 
26 x  28.50 21.00 13.25 7.50 
52 x  27.00 19.75 12.50 7.00 
104 x  25.50 18.75 11.75 6.50 
156 x  24.00 17.50 11.00 6.00 
260 x  22.50 16.50 10.25 5.50 
312 x  22.00 16.00 10.00 5.25 
520 x  21.00 15.25 9.50 5.00 
780 x  20.50 14.75 9.00 4.50 
1560 x  20.00 14.25 8.50 4.00 

(°) Headlines. 
News fee included. 

TIME SIGNALS 
ID only 1.00. 
Minimum 3x per day. 5 days per wk, 13 wk 

contract, 200 ID's  200.00 
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INDIANA 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership — thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  344,200 
METRO AREAS Kokomo   3,100 

Anderson   6,100 Lafayette-West 
Bloomington 1,100 Lafayette .... 1,000 
Elkhart   3,100 Marion  ...... 4,000 
Evansville   16,000 Muncie   7,200 
Fort Wayne  14,300 Richmond   4,400 
Gary-Hammond- South Bend   17,300 

East Chicago.. 111,900 Terre Haute  6,200 
Indianapolis .... 127,900 Total Metros  323,600 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data INDIANA 

CITIES AND COUNTIES -- This list shows counties in which cities are located. Cities are first, counties nee. 
Anderson-Madison Elkhart-Elkhart Hammond-Lake Jeffersonville-Clark La Porte-La Porte Michigan City-La Porte New Albany-Floyd South Bend-St. Joseph 
Bloomington-Monroe Evansvi I le--Vanderburgh Highland-Lake Kokomo-Howard Logansport-Cass M ishawaka-St. Joseph New Castle-Henry Terre Haute-Vigo 
Columbus-Bartholomew Fort Wayne-Allen Hobart-Lake Lafayette-Tippecanoe Marion-Grant Muncie-Delaware Richmond-Wayne West Lafayette-Tippecanoe 
East Chicago-Lake Gary-Lake Indianapolis-Marion 

Estimates for:  Consumer Spendable Income 1968-  Retail Sales-1968   Passen- Farm Gross 
STATE % Distribution of Families -Total Retail Sales-  By Selected Store Types  gar Popu- Farm 
COUNTY-Map Loe. Population Households Per 9000 5000 8000 10000 15000 Per General Home Auto- Service Cars latlon Income 

City 1/1/69 I/1/69 Household to to to to and Household Food Drug Wu' Apparel Furn. motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) MOO (5) 4999 7999 9999 14999 over ($000) (5) ($000) ($000) ($000) (SnOO) ($000) (5000) ($0oo) (0w) (000) ($000) 

INDIANA STATE 
TOTALS  5,086.6 1,554.77 15,035,662 9,671 14.7 20.3 18.7 23.7 17.7 8,525,477 5,483 1,743,300 308,365 1,283,013 419,775 411,795 1,750,642 656,399 2,199.08 395.2 1,547,912 

ADAMS G-4  24.9 7.27 71,983 9,901 14.3 19.5 16.6 24.5 20.9 49,844 6,856 8,701 838 1,871 1,830 2,460 12,064 
480,891 5,857 94,588 17,380 92,760 32,566 24,133 100,942 3 ,,gg 1136.3 11,i e9),M. ALLEN G-3  270.1 82.11 821,684 10,007 12.7 23.5 19.2 23.7 17.5 

Fort Wayne  184.0 58.53 598,276 10,222 409,833 7,002 82,385 15,687 90,633 30,313 19,827 90,064 22,205 
Fort Wayne Metro 
Area  270.1 82.11 821,684 10,007 12.7 23.5 19.2 23.7 17.5 480,891 5,857 94,588 17,380 92,760 32,566 24,133 100,942 33,200 120.29   

BARTHOLOMEW E-8..... 56.3 17.12 171,524 10,019 15.7 21.6 19.8 22.2 15.6 98,694 5,765 20,440 3,633 11,396 5,795 5,284 24,510 6,298 25.91 4.0 14,694 
Columbus  30.6 10.03 78,488 7,825 90,723 9,045 18,056 3,304 11,082 5,558 5,069 23,181 5,045   

BENTON C-5  11.0 3.26 34,538 10,594 14.2 13.4 14.8 24.6 26.6 27,640 8,479 2,648 552 472 363 783 5,272 2,483 5.08 2.9 25,569 
BLACKFORD F-5  15.0 4.81 46,717 9,712 16.1 19.3 20.3 24.2 16.3 27,141 5,643 6,239 689 3,680 1,080 911 6,272 2,169 7.24 2.3 6,396 
BOONE D-6  29.7 9.48 80,499 8,491 16.6 19.2 18.0 22.9 16.8 51,275 5,409 9,940 1,762 4,200 1,781 1,086 12,785 3,475 13.76 5.5 24,648 
BROWN E-8  7.1 2.10 17,665 8,412 15.1 14.8 16.9 25.3 19.3 5,128 2,442 1,551 195 158 45 210 659 464 3.80 1.7 1,622 
CARROLL D-5  17.0 5.45 44,602 8,184 18.9 18.5 17.6 21.8 15.6 28,077 5,152 3,247 685 845 560 755 10,728 1,988 8.45 3.8 26,986 
CASS D-4  42.4 13.14 123,426 9,393 16.3 24.4 16.6 21.7 16.0 74,583 5,676 12,730 2,736 12,698 3,481 3,323 16,026 4,541 18.43 4.8 24,559 

Logansport  21.7 7.52 74,979 9,971 62,088 8,256 10,779 2,594 12,277 3,461 3,115 13,484 3,570   
CLARK F-10  71.2 20.73 204,752 9,877 13.7 19.4 18.9 25.6 18.6 86,819 4,188 24,363 3,413 7,857 2,229 2,734 16,998 10,760 29.98 5.2 8,897 

Jeffersonville  20.8 6.48 71,504 11,035 55,295 8,533 17,601 2,215 6,970 2,066 2,333 11,574 4,878   
CLAY C-7  23.7 8.12 62,568 7,705 20.2 18.3 19.1 20.6 11.3 34,491 4,248 7,522 1,331 3,551 1,062 963 8,864 2,639 10.34 3.8 13,033 
CLINTON D-5  31.8 10.41 86,687 8,327 19.1 23.1 18.1 20.5 12.2 51,283 4,926 10,079 1,776 5,524 3,050 2,401 9,856 3,815 14.24 4.5 28,154 
CRAWFORD D-10  6.7 2.15 18,476 8,593 14.7 12.2 8.2 26.8 24.6 8,995 4,184 2,509 93 777 188 260 1,484 1,067 3.30 3.2 5,909 
DAVIESS C-9  26.3 8.14 70,823 8,701 19.1 23.0 14.4 19.6 14.8 39,190 4,814 6,137 1,437 5,976 2,282 2,364 8,483 3,038 10.76 5.7 20,861 
DEARBORN G-8  33.3 9.95 75,462 7,584 18.2 23.5 20.4 20.6 8.5 39,692 3,989 11,067 1,516 2,461 2,075 1,741 5,507 3,366 12.59 4.3 6,679 
DECATUR F-8  22.0 6.74 53,673 7,963 18.6 19.4 18.9 21.3 10.9 36,278 5,382 7,170 961 1,686 2,233 998 6,791 4,422 9.20 4.0 22,094 
DE KALB G-3  29.6 9.08 93,480 10,295 12.5 18.2 19.2 25.0 20.1 41,791 4,603 8,429 824 1,746 2,728 1,993 11,911 3,659 14.28 4.7 16,985 

DELAWARE F-5  122.3 37.49 343,930 9,174 16.7 19.9 21.4 22.7 14.5 200,462 5,347 37,747 7,826 32,814 11,998 13,880 39,028 13,685 54.76 4.7 16,808 
Muncie  73.4 22.99 219,924 9,566 162,940 7,087 33,311 6,943 32,523 10,924 12,432 28,072 9,150 
Muncie Metro Area  122.3 37.49 343,930 9,174 16.7 19.9 21.4 22.7 14.5 200,462 5,347 37,747 7,826 32,814 11,998 13,880 39,028 13,685 54.76   

DUBOIS C-10  29.5 8.08 71,579 8,859 20.2 17.9 19.8 23.7 14.4 52,255 6,467 8,150 1,243 3,965 1,717 1,697 12,372 3,491 11.61 4.9 19,480 
ELKHART E-2  118.3 36.37 436,383 11,998 10.6 17.2 17.9 26.7 25.8 217,704 5,986 44,814 8,214 29,709 10,236 10,652 53,921 15,928 57.20 7.4 31,321 

Elkhart  45.5 14.85 185,414 12,486 107,049 7,209 23,556 5,144 22,003 4,384 3,960 23,387 5,828 
Elkhart Metro Area 118.3 36.37 436,383 11,998 10.6 17.2 17.9 26.7 25.8 217,704 5,986 44,814 8,214 29,709 10,236 10,652 53,921 15,928 57.20   

FAYETTE G-7  23.0 7.10 79,860 11,248 14.3 13.7 16.3 28.4 25.3 37,513 5,284 9,179 1,571 2,058 2,744 2,061 6,345 2,796 11.72 2.2 8,566 
FLOYD E-10  55.9 17.16 143,886 8,385 19.1 20.3 21.0 21.7 12.0 80,305 4,680 19,058 2,904 9,279 5,207 5,659 17,024 6,342 22.92 3.0 3,324 

New Albany  40.1 12.80 116,355 9,090 76,625 5,986 18,329 2,904 9,120 5,102 5,659 17,024 5,253   
FOUNTAIN C-6  18.6 6.12 51,356 8,392 18.3 19.0 18.9 21.6 14.3 32,983 5,389 8,101 1,124 1,185 1,050 1,249 7,565 3,000 8.55 3.2 16,442 
FRANKLIN G-7  17.1 4.64 35,489 7,648 18.6 16.2 17.0 22.7 14.8 17,973 3,873 4,900 391 686 532 546 4,107 1,178 6.86 5.0 13,959 
FULTON D-4  16.1 5.30 54,672 10,315 16.0 16.2 17.2 23.9 21.4 29,177 5,505 6,562 752 1,676 961 496 4,697 2,826 8.16 4.0 19,507 
GIBSON B-10  26.9 8.77 82,521 9,409 17.4 16.5 17.4 23.4 17.2 46,402 5,291 9,459 1,192 5,725 2,854 1,934 8,158 3,332 13.16 4.9 19,536 
GRANT F-5  82.3 24.95 227,915 9,135 15.7 19.1 21.3 24.6 15.1 139,357 5,585 27,221 6,615 14,424 9,005 8,173 34,641 10,626 36.51 4.9 22,064 

Marlon  43.0 13.19 121,566 9,217 107,628 8,160 23,449 5,825 14,345 8,735 6,298 25,325 7,480 
Marion Metro Area 82.3 24.95 227,915 9,135 15.7 19.1 21.3 24.6 15.1 139,357 5,585 27,221 6,615 14,424 9,005 8,173 34,641 10,626 36.51   

GREENE C-8t  25.2 8.81 67,581 7,671 19.0 18.4 16.4 19.4 13.1 43,796 4,971 8,686 1,042 2,817 1,936 2,035 8,853 3,910 11.80 5.1 13,153 
HAMILTON E-6  48.0 14.68 142,369 9,698 13.6 19.8 18.7 23.5 19.5 58,759 4,003 11,503 1,887 3,346 2,317 3,449 13,472 6,161 23.34 4.9 21,208 
HANCOCK E-6  33.7 10.40 93,162 8,958 14.2 20.5 19.1 25.3 15.4 47,440 4,562 8,270 1,577 3,047 1,196 1,986 14,702 3,805 14.71 3.4 16,683 
HARRISON E-10..._   19.2 5.66 47,441 8,382 17.6 15.7 17.5 24.1 17.5 20,391 3,603 3,596 536 2,032 739 1,186 4,376 1,345 8.40 6.5 15,179 
HENDRICKS D-6  50.9 15.22 133,787 8,790 11.8 21.0 19.0 25.6 18.6 52,754 3,466 13,129 2,284 1,862 1,235 773 13,291 5,289 23.37 5.7 22,214 
HENRY F-6  51.0 15.84 151,787 9,583 15.2 17.4 19.4 24.3 18.1 86,703 5,474 17,166 2,417 8,249 3,609 4,117 22,031 7,664 23.21 5.4 21,677 
New Castle  24.0 8.03 69,837 8,697 57,911 7,212 12,379 1,848 7,601 2,961 1,835 14,150 4,225   

HOWARD E-5  80.0 24.59 263,884 10,731 13.6 19.9 19.8 24.2 19.4 149,827 6,093 25,086 5,802 27,143 9,172 9,468 31,519 8,225 37.47 4.4 21,040 
Kokomo  52.2 16.40 192,939 11,765 112,835 6,880 17,301 5,099 22,217 6,133 7,795 27,395 4,947 
Kokomo Metro Area  80.0 24.59 263,884 10,731 13.6 19.9 19.8 24.2 19.4 149,827 6,093 25,086 5,802 27,143 9,172 9,468 31,519 8,225 37.47   

HUNTINGTON F-4  35.1 11.05 105,688 9,565 15.6 18.8 18.2 24.9 17.5 56,977 5,156 11,395 2,116 4,949 2,639 2,656 12,710 4,744 15.71 4.9 19,065 
JACKSON E-9 ........   33.5 10.38 80,252 7,731 21.2 26.6 16.2 16.9 9.6 54,337 5,235 11,031 1,630 6,575 1,935 1,758 9,734 4,533 14.38 5.0 15,740 
JASPER C-3  19.1 5.43 50,073 9,222 16.4 15.4 17.1 24.7 19.9 33,865 6,237 6,141 916 3,300 1,617 1,235 6,056 2,628 8.17 4.7 34,338 
JAY G-5  23.0 7.53 66,604 8,845 15.8 21.3 18.0 23.5 13.2 36,528 4,851 7,889 675 1,715 1,701 1,239 8,579 2,953 11.12 4.7 12,520 
JEFFERSON F-9  25.5 7.20 60,827 8,448 20.0 21.6 16.0 18.3 12.3 44,859 6,230 10,340 1,845 3,073 3,143 2,163 9,879 3,861 10.11 4.7 8,744 
JENNINGS F•8  19.7 5.14 36,215 7,046 20.9 23.4 18.9 16.7 8.8 21,804 4,242 4,555 495 1,088 919 547 6,325 2,628 7.01 3.8 6,608 
JOHNSON E-7  53.6 15.57 153,513 9,860 11.9 18.6 19.6 27.3 20.1 75,883 4,874 16,990 3,328 4,184 1,711 3,840 20,060 7,610 24.05 4.0 17,272 
KNOX B-9  42.7 14.15 103,759 7,333 21.4 31.3 11.2 13.0 9.7 76,085 5,377 15,404 3,533 13,177 2,780 3,967 13,981 5,201 17.90 5.3 25,579 
KOSCIUSKO E-3  44.5 14.08 127,292 9,041 17.3 17.3 18.1 23.6 17.7 86,550 6,147 17,044 2,867 5,377 3,417 4,376 15,992 7,547 22.10 6.9 32,510 
LAGRANGE F-2  17.8 4.94 48,803 9,879 14.1 14.6 14.5 23.7 24.8 24,571 4,974 4,531 396 1,614 342 710 5,349 2,499 7.17 5.2 19,202 
LAKE B-3  586.0 168.37 1,605,075 9,533 13.6 23.8 19.8 23.5 16.6 884,674 5,254 222,662 29,113 163,006 53,672 43,580 151,134 67,253 211.05 3.4 19,721 

East Chicago  55.5 16.59 183,006 11,031 63,128 3,805 17,294 2,791 1,208 5,770 3,364 13,644 3,909 
Gary  196.9 57.00 526,695 9,240 312,426 5,481 68,492 10,554 81,394 21,209 16,645 44,690 20,293   
Gary-Hammond-
East Chicago 
Metro Area  664.5 190.67 1,828,271 9,589 13.6 24.1 19.6 23.4 16.7 982,162 5,151 242,137 32,373 172,714 57,719 49,634 171,154 77,893 246.03   
Hammond  121.9 36.95 391,634 10,599 208,260 5,636 45,376 5,974 46,044 15,990 13,720 40,825 12,615 
Highland  25.3 6.70 50,062 7,472 57,672 8,608 16,288 1,233 1,413 12,471 4,238 
Hobart  23.5 6.51 57,131 8,776 25,921 3,982 8,489 812 5,609 646 1,206 1,089 3,236   

LA PORTE D-2  110.1 32.10 302,866 9,435 15.7 24.1 19.3 22.3 15.0 174,653 5,441 37,077 5,105 23,376 11,605 7,357 37,456 16,254 43.69 5.4 27,820 
La Porte  23.1 7.56 82,713 10,941 56,230 7,438 12,053 1,699 5,561 5,049 2,943 12,909 4,203 
Michigan City  43.0 12.48 121,222 9,713 77,322 6,196 19,615 2,969 14,180 5,613 3,152 16,073 4,456   

LAWRENCE D-9  37.3 11.82 107,586 9,102 17.4 16.5 18.3 25.2 16.4 57,292 4,847 14,731 1,872 5,770 2,988 3,627 10,769 5,085 16.81 4.7 8,643 
MADISON E-6  137.1 42.67 421,478 9,878 13.6 19.0 20.0 23.8 17.8 232,279 5,444 53,113 9,836 29,863 12,067 16,796 44,400 15,272 61.76 5.4 23,233 

Anderson  74.6 25.01 158,129 6,323 168,199 6,725 38,392 7,333 26,928 10,804 11,199 33,656 7,637 
Anderson Metro Area  137.1 42.67 421,478 9,878 13.6 19.0 20.0 23.8 17.8 232,279 5,444 53,113 9,836 29,863 12,067 16,796 44,400 15,272 61.76   

MARION E-6t  770.8 241.93 2,702,909 11,172 11.1 17.1 18.3 26.7 23.9 1,480,074 6,118 272,791 68,319 341,584 56,219 72,691 306,479 100,127 337.96 3.4 12,915 
Indianapolis  537.0 173.45 1,710,898 9,864 1,087,111 6,268 177,950 49,375 262,006 42,082 55,096 244,833 60,570 
Ind ianapol is Metro 
Area  1,065.7 331.27 3,504,108 10,578 12.0 18.4 18.3 25.9 22.0 1,877,012 5,666 359,797 82,398 367,846 69,541 89,660 403,326 134,701 471.32   

MARSHALL E-3  36.2 11.18 95,178 8,513 17.6 23.7 17.3 21.2 13.6 57,497 5,143 11,908 1,317 5,028 1,978 2,214 11,108 5,584 15.40 6.0 23,204 
MARTIN D-9t  10.9 3.07 20,341 6,626 23.1 21.9 20.3 16.5 5.7 14,794 4,819 3,377 266 789 171 508 2,855 2,078 4.12 2.2 4,270 
MIAMI E-4t  43.7 13.14 96,620 7,353 21.5 19.3 22.5 19.0 7.9 49,728 3,784 11,670 1,146 5,101 2,093 2,613 8,896 4,640 16.84 3.9 22,249 
MONROE D-8  72.6 21.38 187,145 8,753 21.0 30.7 13.8 16.1 10.7 105,154 4,918 22,019 5,216 8,579 6,450 6,009 24,213 7,657 29.64 4.7 5,655 

Bloomington  47.0 13.46 132,764 9,864 82,377 6,120 15,363 4,436 4,857 5,513 4,959 22,014 5,264 
Bloomington 
Metro Area  72.6 21.38 187,145 8,753 21.0 30.7 13.8 16.1 10.7 105,154 4,918 22,019 5,216 8,579 6,450 6,009 24,213 7,657 29.64   

MONTGOMERY C-6  33.6 10.91 106,885 9,797 14.6 17.8 18.0 24.4 18.3 62,098 5,692 12,755 1,665 5,872 2,554 3,220 13,548 4,703 15.15 4.7 28,429 
MORGAN D-7  41.4 12.15 98,920 8,142 17.8 23.3 17.4 20.7 14.1 52,503 4,321 15,196 1,459 4,543 2,022 1,796 11,301 4,009 17.67 3.8 12,953 
NEWTON B-4  11.6 3.62 30,963 8,553 14.7 13.0 14.6 15.9 34.1 24,181 6,680 4,004 484 2,173 417 517 3,402 2,560 5.20 2.5 21,995 
NOBLE F-3  30.3 9.27 80,677 8,703 16.4 20.2 21.4 22.0 14.3 50,730 5,472 10,425 969 4,054 2,180 1,820 11,524 6,061 14.13 5.3 18,330 
OHIO G-8  3.9 1.25 10,631 8,505 17.5 18.8 17.1 23.4 12.8 3,910 3,128 1,525 102 184 111 193 89 369 1.71 1.1 2,843 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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INDIANA State, County, City, Metro Area Data 
Consumer Spendable Incarne-1968 --  Retail Sales-1968   

% Distribution of Families -Total Retail Salta-  By Selected Store Tames 
Per 3000 5000 8000 10000 15000 Per 

Household to to to to and Household Food Drug 
(9) 4999 7999 9999 14999 over ($000) (9) ($000) ($000) 

36,790 
25,943 
37,275 
40,596 
30,068 

223,196 
68,835 
33,561 
69,456 
80,141 
50,169 
50,971 

825,432 
116,459 
487,795 

920,610 
33,831 
98,949 
34,565 
40,153 
57,393 
52,300 
15,628 

310,080 
158,126 

6,838 
6,881 
7,965 
7,602 
7,631 

10,009 
10,168 
9,071 
9,796 
8,517 
8,118 
8,865 

10,587 
10,216 
10,828 

10,327 
7,004 
8,357 
7,308 
7,368 

10,932 
7,116 
8,540 

10,996 
10,591 

Estimates for: 
STATE 
COUNTY-Map Loc. Population Households 

City I/1/69 I/1/69 
Metropolitan Area (000) (000) ($000) 

ORANGE D-9  17.3 5.38 
OWEN D-7  11.4 3.77 
PARKE C-6  14.2 4.68 
PERRY D-11  18.1 5.34 
PIKE C-10  11.7 3.94 
PORTER C-2  78.5 22.30 
POSEY B-10  21.6 6.77 
PULASKI D-3  12.1 3.70 
PUTNAM C-7  25.1 7.09 
RANDOLPH G-6  28.8 9.41 
RIPLEY F-8  20.7 6.18 
RUSH F-7  18.8 5.75 
ST. JOSEPH D-2  257.4 77.97 

Mishawaka  35.0 11.40 
South Bend  142.1 45.05 
South Bend Metro 
Area  293.6 89.15 

SCOTT F-9  16.5 4.83 
SHELBY E-7  37.6 11.84 
SPENCER C-11  16.0 4.73 
STARKE D-3  18.2 5.45 
STEUBEN G-2  16.6 5.25 
SULLIVAN B-8  21.3 7.35 
SWITZERLAND G-9  5.6 1.83 
TIPPECANOE C-5  97.5 28.20 

Lafayette  46.8 14.93 
Lafayette -West 
Lafayette Metro 
Area  975 28.20 310,080 10,996 13.8 18.4 19.2 25.2 20.4 196,284 
West Lafayette  20.9 5.73 57,121 9,969 34,122 

TIPTON E-5  15.1 4.78 49,583 10,373 13.9 16.0 16.5 24.6 23.0 22,429 
UNION G-7  5.6 1.70 17,699 10,411 11.9 12.8 13.9 26.9 27.5 9,517 
VANDERBURGH B-11  170.5 54.48 542,162 9,952 15.5 18.6 17.7 23.9 19.1 310,775 

Evansville  147.5 47.09 456,214 9,688 292,986 
Evansville Metro Area 231.6 73.27 694,636 9,480 16.2 18.0 17.6 23.7 17.9 392,822 

VERMILLION B-6  15.6 5.42 45,005 8,304 19.8 15.3 19.0 25.9 11.9 24,788 
VIGO B-7  111.4 36.68 328,329 8,951 16.3 18.9 18.3 23.9 16.2 258,692 

Terre Haute  75.5 25.91 220,297 8,502 243,079 
Terre Haute Metro 
Area  172.0 57.57 488,202 8,480 345,381 

WABASH E-4  34.7 10.77 94,792 8,801 60,963 
WARREN B-5  7.7 2.40 20,303 8,460 5,646 
WARRICK C-10  24.9 7.52 63,632 8,462 26,726 
WASHINGTON E-9  19.0 5.85 41,919 7,166 25,841 
WAYNE G-6  78.9 24.33 217,332 8,933 156,857 

Richmond  48.0 15.53 145,914 9,396 117,277 
Richmond Metro Area  78.9 24.33 217,332 8,933 156,857 

WELLS F-4  21.2 6.68 68,840 10,305 34,412 
WHITE D-4  19.8 6.36 59,269 9,319 39,400 
WHITLEY F-3  21.1 6.47 65,004 10,047 34,260 

23.2 25.9 13.5 
20.7 19.1 15.3 
18.3 23.1 13.5 
22.0 25.2 17.4 
19.6 19.7 17.5 
13.6 24.1 19.3 
13.5 13.1 14.5 
16.2 14.3 16.4 
17.0 18.5 18.6 
16.2 17.5 19.9 
18.5 15.5 18.6 
17.0 15.9 16.7 
12.2 20.1 20.7 

14.1 7.3 
19.3 12.1 
17.3 13.8 
15.7 7.7 
19.5 8.9 
22.6 17.8 
26.7 26.7 
24.9 19.5 
23.9 15.4 
22.6 15.6 
22.7 15.0 
22.9 17.3 
26.3 17.9 

12.8 20.9 20.2 25.6 17.3 
21.5 19.1 18.4 18.8 11.1 
17.7 23.2 17.2 21.0 14.4 
21.0 16.4 18.5 20.1 12.2 
19.5 16.6 15.4 26.0 14.7 
14.7 14.0 17.5 26.1 20.8 
20.7 16.3 17.8 21.3 9.8 
15.3 14.4 12.5 23.5 19.8 
13.8 18.4 19.2 25.2 20.4 

17.7 18.3 18.4 23.2 14.2 
15.5 20.3 19.0 22.4 15.8 
16.5 17.8 17.9 24.7 16.0 
17.5 16.6 19.4 22.0 15.8 
20.3 17.4 18.7 19.0 11.1 
18.6 20.4 19.8 22.7 13.1 

18.6 20.4 19.8 22.7 13.1 
14.2 15.1 17.5 25.4 23.5 
15.6 16.5 17.8 24.5 20.2 
12.3 16.7 17.7 26.2 22.8 

24,412 
14,094 
18,664 
22,112 
17,016 
97,488 
31,020 
26,807 
39,834 
43,110 
34,127 
36,400 

450,044 
88,609 

274,757 

507,541 
20,010 
58,324 
21,047 
27,627 
46,811 
27,410 
5,891 

196,284 
134,662 

4,538 5,774 
3,738 3,498 
3,988 4,061 
4,141 6,628 
4,319 2,988 
4,372 19,475 
4,582 5,796 
7,245 3,554 
5,618 6,409 
4,581 7,933 
5,522 8,252 
6,330 6,133 
5,772 88,278 
7,773 17,972 
6,099 50,884 

746 
418 
313 
686 
278 

3,260 
757 
480 

1,113 
1,160 
929 
803 

16,658 
2,787 

11,511 

5,693 100,186 17,975 
4,143 5,778 597 
4;926 11,978 1,782 
4,450 3,748 597 
5,069 4,811 370 
8,916 9,871 1,068 
3,729 6,184 753 
3,219 1,446 211 
6,960 36,970 9,152 
9,020 28,043 7,125 

6,960 
5,955 
4,692 
5,598 
5,704 
6,222 
5,361 
4,573 
7,053 
9,382 

5,999 
5,660 
2,353 
3,554 
4,417 
6,447 
7,552 
6,447 
5,151 
6,195 
5,295 

36,970 
7,592 
4,734 
1,877 

62,857 
57,070 
82,777 
6,104 

42,399 
38,418 

62,209 
12,965 

895 
6,037 
4,813 

29,121 
20,921 
29,121 
7,386 
8,453 
7,534 

9,152 
1,092 
569 
291 

13,918 
13,829 
16,163 

456 
9,064 
8,353 

11,604 
1,696 

61 
681 
186 

4,965 
4,046 
4,965 
444 

1,083 
952 

General Hems 
Mdse. Apparel Furls. 
($000) ($000) ($000) 

759 
803 

1,659 
1,732 
1,215 
9,708 
1,092 
696 

4,907 
3,030 
1,255 
899 

88,098 
15,464 
62,092 

93,126 
1,150 
5,080 
798 

5,629 
2,548 
2,037 
373 

46,101 
33,238 

46,101 
6,741 
1,533 
472 

62,079 
58,743 
66,195 
1,395 

47,407 
46,921 

54,390 
4,402 
133 

1,479 
2,572 

22,443 
16,711 
22,443 
2,489 
2,401 
1,990 

971 
155 
128 

1,315 
381 

4,047 
1,183 
716 

1,675 
1,482 
686 
895 

29,510 
5,666 

20,422 

31,488 
1,221 
3,060 
345 
760 

1,090 
1,090 
268 

9,616 
8,980 

9,616 
733 
482 
305 

26,421 
25,758 
30,359 

717 
8,810 
8,185 

11,679 
3,190 

30 
598 
842 

9,098 
8,352 
9,098 
1,412 
1,125 
1,564 

787 
805 
281 

1,671 
462 

6,054 
550 
515 

1,450 
2,278 
1,165 
1,378 

23,774 
2,451 

16,882 

25,988 
971 

4,039 
534 
387 
937 
978 
288 

9,474 
8,323 

9,474 
328 
835 
407 

16,482 
14,828 
20,093 

800 
10,956 
10,964 

13,697 
2,446 
207 

1,190 
941 

7,099 
6,004 
7,099 
2,133 
1,257 
1,072 

Auto-
motive 
($000) 

6,842 
3,4.59 
2,729 
5,172 
4,659 

20,020 
8,207 
6,059 
7,408 
9,783 
7,938 
8,418 

96,761 
27,408 
56,789 

107,869 
3,541 

11,236 
5,086 
5,087 
7,773 
4,338 
693 

35,410 
26,264 

35,410 
6,299 
4,023 
1,091 

53,825 
53,255 
71,277 
7,328 

41,300 
40,293 

61,830 
10,544 

307 
6,429 
7,632 

34,294 
25,747 
34,294 
7,232 
7,197 
7,728 

Service 
Station 
(s000) 

2,514 
1,991 
2,087 
1,390 
1,223 

10,640 
1,703 
1,477 
4,05.2 
4,274 
2,288 
1,949 

32,026 
4,836 

15,278 

37,610 
2,110 
4,225 
2,404 
2,930 
7,514 
2,773 
585 

12,572 
5,846 

Passen-
ger 
Cart 

1/1/69 
(000) 

6.93 
5.30 
6.43 
7.35 
5.48 

34.98 
9.23 
5.75 

10.25 
13.38 
9.07 
8.35 

107.50 

122.90 
6.73 

16.46 
6.53 
8.23 
8.85 
9.20 
2.76 

42.08 

12,572 42.08 
2,609 
1,788 8.05 
883 3.03 

23,793 76.43 
21,467 
32,481 105.30 
1,895 7.64 

15,841 45.45 
11,432 

23,148 72.63 
5,092 15.54 
434 4.08 

2,499 11.47 
1,944 7.84 

13,393 35.06 
8,952 

13,393 35.06 
2,493 11.09 
3,893 10.36 
3,798 10.66 

Farm 
Popu-
Whin 
1/1/69 
(000) 

4.0 
3.2 
3.4 
3.0 
2.9 
4.4 
3.9 
3.8 
4.6 
6.2 
5.8 
4.1 
5.2 

2.6 
4.4 
3.9 
3.4 
3.4 
4.7 
3.2 
4.5 

3.4 
1.6 
2.8 

Gross 
Farm 
I nu» 
1968 

($000) 

7,170 
6,894 

14,752 
4,307 
7,828 

21,141 
15,621 
19,344 
20,394 
20,864 
14,103 
24,641. 
20,359 

4,562 
22,155 
13,624 
12,487 
11,866 
14,318 
6,344 

26,781 

17,347 
8,464 
9,648 

2.0 9,857 
4.2 13,445 

4.7 
2.7 
3.4 
5.6 
4.9 

5.4 
3.8 
4.0 

25,638 
16,740 
8,637 

18,542 
23,814 

18,972 
28,640 
15,061 

INDIANA 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES 
DAYLIGHT SAVING TIME 

STATE NETWORKS 

Indiana Radio Network 
Comprised of: 

WHBU-Anderson WIOU-Kokomo 

WHON-Centerville- WMRI-Marion 
Richmond WARU-Peru 

WLVD-Crawfordsville WTCA-Plymouth 

WADM-Decatur WPGW-Portland 

WGBF-Evansville WRIN-Rensselaer 
WILO-Frankfort WSVL-Shelbyville 

WKAM-Goshen WKQV-SuIRvan 

Media Code 4 215 0045 5.00 
Business office-20 N. Wacker Dr., Chlcago, 

60606. Phone 312-236-8887. 
Other office-347 Madison Ave., New York. N. Y. 

10017, Phone 212-686-8970. 

I. PERSONNEL 
Manager-Robert J. Walton. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

5. GENERAL RATE POLICY 
TIME RATES 

Et! Rec'd 1/24/69. 
6. SPOT ANNOUNCEMENTS 

(15 stations) 
WKLY: I ti 6 ti 12 ti 
1 min, ea  90 85 80 

DISCOUNTS 
13 wks-5%, 26 wks-8% 39-52 wks-10% 

ANDERSON (2 AM) 
Madieen County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WHBU 
1923 

R Ale 
Subscriber to the NAB Radio Code 

Media Code 4 215 0095 0.00 
Anderson Broadcasting Corp.. Box 610, Anderson. Ind. 

46015. Phone 317-644-7791. 
STATION'S PROGRAMMING DESCRIPTION 

WHBU: Programmed for general Interest. 
AIR PERSONALITIES handle all local music pro-
grams. NEWS: network and local on hour and half 
hour. Daytime music middle-of-the-road, nighttime 
music middle-of-the-road with some jazz and rhythm 
and blues. Country and western music weekdays 8:15-
9 pm. SPORTS: all local high school and college 
football and basketball games plus major league base-
ball schedule. Local sports 5:45-5:55 pm. FARM: 
market and weather 12:15 pm. Contact Representa-
tive for further details. Reed 8/2/67. 

I. PERSONNEL President-C. Bruce McConnell. 
General Manager-John It. Atkinson. 

2. REPRESENTATIVES 
Michigan, Ohio-Pearse Sales. 
South, Southeast, Southwest-Mario Messina Company. 
Call Station collect. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non-dIrectional. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 on time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: In. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 12b. 1413. 
Basle Rates: 21a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 70a. 70e. 
Affiliated vri*h CBS ItarlIn Network. 
Member: Indiana Radio Network. 

TIME RATES 
No. 11 Elf 6/1/66-Ree'd 4/4/66. 

6. SPOT ANNOUNCEMENTS 
260 52x I04x I56x 260x 

1 min  10 9 8 7 6 
20/30 see  8 7 6 5 4 
10 sec ID  7 6 5 4 3 

7. PACKAGE PLANS 
PER WK, ROS: 10 tl 20 tl 30 ti 40 ti 50 ti 
1 min  60 110 150 180 200 
20/30 see  50 90 120 140 150 
10 see ID  30 55 75 90 100 

8. PROGRAM TIME RATES 
Ix 26x 520 I04x 1560 2602 

1 hr  50 48 45 43 40 38 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 mm: 25% of hour. 

9. PARTICIPATING PROGRAMS 
Farm & Home Liour-12:15-12:30 pm Mon thru Fri. 
26 time rate. flat. 
Sports Parade-5:45-5:55 pm Mon taro Fri. 26 time 
rate. fiat. 

10. SPECIAL FEATURES 
Weather reports (special wire) 26 time minute rate. 

WHUT 
1946 

American Contemporary Ntwk 
Media Code 4 215 0190 9.00 
WHUT Broadcasting Co., Inc.. Box 151, 1417 Brown 

St., Anderson. Ind. 46017. Phone 317-644-1255. 
STATION'S PROGRAMMING DESCRIPTION 

WHUT: Programmed for adults and young adults. 
Emphasis on local news and community affairs. 6 air 
personalities emcee enUre operation. MUSIC: ap-
preximately 85% featuring currrent hits. NEWS: 
network at :55 and local at :25 & :53, 2 newsmen, 
5 mobile units. Half hour audience opinion program 
daily. Editorials weekly. SPORTS: at :20 plus half 
hour sports show Sat morning. Personalities and 
trailer studio available for remote broadcasts from 
shopping centers, stores, etc. Contact Representative 
for further details. Reed 5/13/68. 

I. PERSONNEL 
President-.I. W. O'Connor. 
General Manager-Donald E. Mlle. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Ohio & Indiana-Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 1470 kc. Non-directional. 
Otwrating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b. 3d, 4s, 5, 6a. 
Rate Protection: 1M, 11d, 124. 13d, 14d, 15b. 
Basle Rates: 20a. 
Contracts: 40a. 41, 44b. 
Comb.: Cent Discounts: 60e, 62d. 
Cancellation: 70, 70d, 71a. 72, 73b. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective November I, 1965. 
Rates received October 4, 1905. 

Class A-6:00-9.00 am and 4:00-7:00 pm. 
Class B-9:00 am-4:00 pm. 

6. SPOT ANNOUNCEMENTS 
------Class A- 11----
1 30 10 1 30 10 

min. sec. sec. min. see. 
1 time.. 10.00 7.50 5.00 7.00 5.25 

26 times 9.50 7.00 4.75 6.50 5.00 
52 times 9.00 6.75 4.50 6.00 4.50 

104 times 8.50 6.25 4.25 5.50 4.25 
156 times 8.00 6.00 4.00 5.00 3.75 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PLANS 

CLASS A 
1 MIN: 1 wk 13 wk 26 wk 52 wk 
5 plan  8.00 7.50 7.00 5.75 
10 plan.  7.75 7.25 6.75 5.50 
15 plan.  7.50 7.00 6.50 5.25 
20 plan  7.25 6.75 6.25 5.00 
25 plan. ....... _ ....   7.00 6.50 6.00 4.75 
30 SEC: 
5 plan 6.00 5.50 4.75 
10 plan. 5.89 5.25 4.50 
15 ......   5.60 5.00 4.25 
20 plan  5.40 4.75 4.00 
25 plan......._...._  5.25 4.50 3.75 

CLASS B 
1 MIN: 
5 plan 6.00 
10 plan......._ ...... _   5.75 
15 plan  5.50 

25 plan  5.00 
30 SEC: 
5 plan _ 4.50 
10 plan  4.25 
15 plan._ ............ __._. ..... _  4.00 
20 plan ......... -......__ ..... -   3.75 
25 plan  . 3.50 
10 seconds-50% et 1-minute note. 

5.50 
5.25 
5.00 
4.75 
4.50 

4.00 
3.75 
3.50 
3.25 
3.00 

AUBURN (1 AM; 1 FM) 
DeKalb County-Map Location G-3 

See SRDS *consumer market map and data at begin-
ning of the State. 

WIFF 
1968 

Media Code 4 215 0284 0.00 
C. P. Broadcasters, Inc., Box 551. Auburn, Ind. 

46706. Phone 219-925-1055. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Wayne H. Paradise. 

3. FACILITIES 
250 w.: 1570 kc. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast 8 am-local 
sunset. For eon-simulcast facilities see WIFF-FM. 

(This listing continued on next page) 

5.00 
4.75 
4.50 
4.25 
4.00 

3.75 
3.50 
3.25 
3.00 
2.75 

sec. 
3.50 
3.25 
3.00 
2.7f. 
2.50 

3.50 
3.25 
3.00 
2.75 
2.50 

4.50 
4.25 
4.00 
3.75 
3.50 

3.25 
3.00 
2.75 
2.50 
2.25 
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Auburn-W I F F-Continued 
4. AGENCY COMMISSION 

15/0. Net 30 days EOM. 5% int. overdue accts. 
5. GENERAL ADVERTISING See coded regulations 

General: 20. 30, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 230. 24b, 25a, 26, 280. 
Contracts: 400, 45, 46. 
Comb.: Cont. Discounts: 60k. 
Cancellation: 73a. 
Alcoholic beverage or tobacco advertising not ac-
ceptable. 

TIME RATES 
No. 4 Eff Rec'd 1/20/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 20 see 

7 1, 1 per day for 1 ...... 4.37 3.83 3.67 
14 a, 1 per day for 2 wk  4.16 3.63 3.09 
28 x, 1 per day for 4 wk. 3.97 3.43 2.90 
365 x, 1 per day for 1 yr  3.16 2.59 2.08 
730 x, 2 per day for 1 yr  2.76 2.22 1.68 

7. PACKAGE PLANS 
SPECIAL SATURATION RATE 

PER WK: I min 30 see 20 see 
30 Li  3.97 3.43 2.90 
50 ti  3.16 2.59 2.08 
60 ti  2.76 2.22 1.68 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 5 min 
1 ti  46.50 27.60 18.40 9.20 
5 days or more  36.98 20.03 13.80 7.71 

10. SPECIAL FEATURES 
Weathercast & News Headlines - 1 - minute rate 
applies. 
Weather Forecast-5-minute rate applies. 

W I F F-FM 
1967 

e 
Subscriber to the NAB Radio Code 

Media Code 4 215 0285 7.00 
C. P. Broadcasters Inc., Box 551, Auburn, Ind. 

46706. Phone 219-925-1055. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Wayne H. Paradise. 

3. FACILITIES 
ERP 3.000 w.; 105.5 mc. Stereo. 
Operating schedule: 5:25 am-midnight daily. EST. 
Antenna ht.: 311 ft. above average terrain. 
Partial simulcast operation. Operated separately 5:25-
8 am and local sunset-midnight. For simulcast facili-
ties see WIFF. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 20. 30, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 23a. 24b. 250. 26, 200. 
Contracts: 400. 45, 46. 
Comb.; Cont. Discounts: 60k. 
Cancellation: 730. 

TIME RATES 

Rates are identical to WITT. See that listing. 

BEDFORD 
Lawrence County-Map Location D-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WBIW 
1948 

e R ; B 

Subscriber to the NAB Radio Code 
Media Code 4 215 0380 6.00 
Bedford Broadcasting Co., Box 657, Heltonville Rd., 

"Redford. Ted. 47421. Phone 812-275-7555. 
I. PERSONNEL 
President-Lester G. Spencer. 
General Manager-William M. Quigg. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Detroit. Cleveland-Pearse Sales. 
Regional-Kentucky Radio Sales-South. 
South & Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1,500 w. days. 250 w. nights; 1340 kg. 
Non-directional. 

Operating schedule: 5:30 am-midnight weekdays; 
7:00 arn-11.01) pm Son. EST. 

4. AGENCY COMMISSION 
15in time only 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4a. 4d, 5, 6a, 8. 
Basic Rates: 22a. 
Contracts: 400. 45. 40, 
Comb.: Cont. Discounts: 60a. 
Affiliated with American Information Network. 

TIME RATES 
No. 7 Eff 1/1/69-Rec'd 12/20/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 104x I56x 260x 912x 

1 min 6.10 5.75 540 5.25 5.05 4.70 4.40 4.05 
7. PACKAGE PLANS 
PER WK: 5 ti 11 01 20+ 
min.   4.60 4.25 3.95 

30 sec  3.70 3.45 3.20 
10 see  2.75 2.55 2.35 

BLOOMINGTON (1 AM; 1 FM) 
Monroe County-Map Location D-8 

See SitDS consumer market map and data at begin-
nine of the State. 

WTTS 
1949 

e 
Subscriber to the NAB Radio Coda 

Media Code 4 215 0475 4.00 
Sarkes Tani:tn. lar.. 535 S. Walnut St., Blooming-

ton. Ind. 47401. Phone 812-332-3366. TIP% 317-
6144022. 

I. PERSONNEL 
President-Sarkes Tannin. 
General Manager-Glenn Van Horn. 
Station Manager-Ray Bartlett. 

2. REPRESENTATIVES 
Sleeker Radio, Inc. 
South, Southwest-Busby. Finch and Woods, hie. 
Regional Reps Corp. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1370 ke. 
Directional-separate patterns day and night. 

Operating schedule: 5-1 am. EST. 
Partial simulcast operation. Simulcast 5-7 urn & 10 
pm-I am Mon thru Fri; 5-7 am & 6 pm-midnight 
Sat: 6 pm-I am Sun. For non-simulcast facilities see 
WTTV- F M. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2h. 3a, 40, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21a, 21b. 21d, 22a, 22b, 230. 26. 

29a, 30. 32b. 
Contracts: 400. 41. 420, 44a, 45. 46, 47a, 51a 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WTTV-FM. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 7 Eft' 4/20/69-Reed 4/25/69, 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 10 see 

1 x  6.80 5.10 3.40 
52   104 x _ 6.35 4.75 3.20 5.90 4.40 2.95 
156 x  208 x  5.65 4.25 2.85 
260 x  5.411 4.05 2.70 

5.20 3.90 2.60 
312 x  624 x  4.95 3.70 2.50 
936 a  4.45 3.35 2.25 

4.00 3.00 2.00 
12,48 x  3.75 2.80 1.90 
1560 r  3.55 2.65 1.80 
Consecutive Weeks' Usage. Fixed position in terms 
of 1/2 hour segments. 

7. PACKAGE PLANS 
PER WK: I min 30 see 1 min 30 see 
10 ti  6.60 4.95 40 ti  4.95 3.70 
15 tL  0.35 4.75 50 ti  4.45 3.35 
20 ti  6.10 4.60 75 ti  4.25 3.20 
25 ti  5.90 4.40 100 ti  4.00 3.00 
30 ti  5.40 4.05 

',SLY, ROS: YRLY. ROS: 
I min 30 see 6.10 4.60 600 x I min 30 see 100 x   4.65 3.50 

150 x....... ........   5.90 4.40 900 x  4.20 3.15 
200 x  5.65 4.20 1200 a.  3.95 2.95 
250 x  5.40 4.05 1500 x  3.75 2.80 
300 x  5.05 3.80 2000 a  3.50 2.65 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  61.45 38.80 23.30 17.80 12.30 
26 x  58.25 36.90 22.00 16.80 
52 a  55.00 34.95 20.70 15.90 
104 a  51.7..) 33.00 19.40 14.60 
156 x...... ..... .........   48.55 31.05 18.10 13.95 
208 a  45.30 29.10 16.80 12.95 
260 x  42.05 27.20 15.55 12.00 
312 a  38.80 25.25 14.25 11.00 
624 x  ......... 12.95 10.05 
936 x  ......... --- 9.05 

WTTV-FM 
1959 

11.00 
10.35 
9.70 
9.05 
8.40 
7.75 
7.10 
6.45 

Subscriber to the NAB Radio Code 
Media Code 4 215 0570 2.00 
Sarkes l'arnica. Inc.. 535 S. Walnut St., Bloomington, 

Ind. 47401. Phone 812-332-3366. 
I. PERSONNEL 
President-Sarkes Tarzian. 
General Manager-Glenn Van Horn. 
Sales Manager-.Tames Hall. 

2. REPRESENTATIVES 
The Meeker Company. inc. 
South, Southwest-Busby, Finch and Woods, Inc. 
Regional Reps Corp. 

3. FACILITIES 
ERP 37.200 w.; 92.3 mc. 
Operating schedule: 5-1 ant. EST. 
Partial simulcast operation. Operated separately 7 
am-I0 pm Mon thru Fri; 7 am-6 pm Sat & Sun. 
For simulcast facilities see WTTS. 
Antenna ht." 1,094 ft. above average terrain. 

4. AGENCY OOM MISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See WITS listing for coded regulations. 
AM facilities: WTTS. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective November 10, 1962. 
Rates received November 5, 1962. 

6. SPOT ANNOUNCEMENTS 
1 min 25 see 1 min 25 sec 

1 ti .. . .. 3.00 2.30 104 2.40 1.80 
13 2.90 2.15 156 ti.  2.30 1.75 
26 2.75 2.10 208 ti._ 2.15 1.60 
39 tl 2.65 2.00 260 2.05 1.55 
52 ti....,..,,, 2.50 1.90 312 1.90 1.45 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  24.00 14.40 0.60 7.20 4.80 
13 ti  22.80 13.70 9.10 6.85 4.55 
26 It  21.60 12.95 8.65 6.50 4.30 
39 ti  20.40 12.25 8.15 6.10 4.10 
52 ti  19.20 11.50 7.70 5.75 3.85 
104 ti  18.00 10.80 7.20 5.40 3.60 
156 ti  16.80 10.10 6.70 5.05 3.35 
208 ti  15.60 9.35 6.25 4.70 3.10 
260 ti  14.40 8.65 5.75 4.30 2.96 
312 ti  13.20 7.90 5.30 3.95 2.65 

BLUFFTON 
wells County-Map Location F-4 

See SRDS consumer market map and datk at begin-
ning of the State. 

WC RD (FM) 
1963 

Subseribnr to the NAB Radio Code 
Media Code 4 215 0665 0.00 
Wells County Radio Corporation, Box 321, 217-1/2 
W. Market. Bluffton, Ind. 46714 Phone 824-2804. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Herman ZePs. 
Program Director-Paul Kennedy. 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
ERS' 3,000 w.; 100.1 me. 
Operating schedule: 6:00 am-10:00 pm. CST. 
Antenna ht.: 90 ft above average terrain. 

4. AGENCY COMMISSION 
Net/O. 

5. GENERAL ADVERTISING See ended reguçations 
General: 2a, 3a, 3d. 
Contracts: 400. 46. 
Comb.; Cont. Discounts: 61b. 
Advertisers co-operating in group broadcasts are re-
quired to make individual contracts. Should adver-
tiser fall to use the total time contracted for, the 
advertiser will be billed for the difference la rato 
earned and the rate contracted for. If more time is 
used than contracted for, a rebate will be issued for 
the difference between the rate earned and the rate 
contracted for. 
The rates quoted herein are subject to change upon 
30 days' notice. 

TIME RATES 
Rates effective  . (Card No. 2.0 

Card received April 14, 1965. 
G. SPOT ANNOUNCEMENTS 

SPOTS 
Base   3.25 260 ..... 2.25 
13 ...... 3.00 365 ti. 2.00 
52 ti  
156 Li  2.50 1460  .... 1.50 
30-second spot is 75% ot 1-minute spot rate. 
20-second spot Is 50% of 1-minute spot rate. 
10-second spot is 37-1/2% of 1-minute spot rato. 
Announcements and programs cannot be combined to 
earn lower rates. 

7. PACKAGE PLANS 
1-MINUTE SPOT SATURATION 

(ROS) 
3 MO: PER MO: PER WK: PER DAY: 
90 ti 60 ti 21 ti 

180 ti 90 ti 28 ti 
270 ti 120 ti 35 ti 10 2.00 
380 tt 150 ti 42 ti 
450 ti 155 ti 45 ti 14 ti . 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

Base   41.00 22.50 12.50 6.75 
13 ti  37.00 20.50 11.50 6.25 
52 ti  33.00 18.50 10.50 5.75 
156 ti  29.00 16.50 9.50 5.25 
260 ti  25.00 14.50 8.50 4.75 
365 ti  21.00 12.50 7.50 4.25 
730 ti  17.00 10.50 6.50 3.75 
1460 ti  13.00 8.50 5.50 3.25 

BOONVILLE (1 AM; 1 FM) 
Warrick County-Map Location C-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WBNL 
1950 

e 
Subscriber to the NAB Radio Code 

Media Code 4 215 0760 9.00 
Boonville Broadcasting Co., Boonville, Ind. 
Phone 812-897-2080. 

I. PERSONNEL 
President-Henry C. Sanders. 
Gen'l & Sales Mgr.-Norman Hall. 

3, FACILITIES 
250 w. days: 1540 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-slmuleast facilities see 
WBNL-FM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING Sc. ended regulations 
General: 2b, 3b, 3d, 4b, 4d, 5, 60, 7b, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 22a, 230, 24e, 25a, 

26, 28b, 28e. 
Contracts: 42a, 43, 48, 50, 51a, 51b. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 70a, 70c, 71a. 72. 
Affiliated with MBS and ILBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 7/1/69-Rec'd 6/27/69. 
7. PACKAGE PLANS 

1 MINUTE 
10 ti within 10 days  4.00 
30 ti within 30 days  3.75 
60 ti within 60 days 350 
90 ti within 90 days.. 3.25 
30 sec, 12 per wk  24.00 
10 see, groups of 50 within 2 wks  55.00 

SATURATION PACKAGE 
30 spots (100 sods same copy) within 60 days  82.50 

WBNL-FM 
1967 

• 
Media Code 4 215 0761 7.00 

Boonville Broadcasting Co.. Inc.. Hwy. 61, 
Boonville. Ind. 47601. Phone 897-2080. 

I. PERSONNEL 
President-H. C. Sanders. 
Gen'l. Sta. & Sales Mgr.-Norman Hall. 
Program Director-George McCoy. 

3. FACILITIES 
ERP 3.000 w.; 107.1 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WBNL. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
See WBNL listing for coded regulations. 
Affiliated with MBS and KBS. 

TIME RATES 

Rates are identical to WBNL. See that listing. 

INDIANA 

BRAZIL 
Clay County-Map Location C-7 

See 811DS consumer market map and data at begin-
ning of the State. 

WWCM 
1959 

Media Code 4 215 0855 7.00 
Albert S. Tedesco, Box 227, White Rock Rd., Brazil, 

lad, 47834, Phone 812-446-2317, 
I. PERSONNEL 
General Manager-Walter Ter Meer. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
500 w. days; 1380 he. Directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s, 2b, 3a, 3b, 3e, 3d, 4a, 4e, 6a, 8. 
Rate Protection: 10a, lia, 12a, 13a, lia, 15b, 16. 
Basic Rates: 20a, 21d. 22a, 23b, 24b, 24e, 25a, 26, 

281, 28e, 29a, 31, 33a. 
Contracts: 40a, 42d, 4413. 46, 47e, 48. 49, 50, 51a, 
Comb.; Cont. Discounts: 60g. 601, 61c. 
Cancellation: 70a. 71s, 72, 73a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff. 1/1/67-Rec'd 11/14/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min 30 see 
1 r......_....... 5.50 4.50 260 4.50 3.50 
26 x  5.25 4.25 312 x 4.25 3.25 
52 x  5.00 4.00 500 x. 3.90 2.90 
156 x  4.75 3.75 1009 x.  3.50 2.50 
ID's-50% of 1-min. 

7. PACKAGE PLANS 
PER WK: 9 ti 10 tl 15 tl 20'11 25 ti 
I min__ _ ..... 25.00 47.50 67.50 85.00 100.00 
30 aec  20.00 37.50 52.50 65.00 75.00 

8. PROGRAM TIME RATES 
lx 26x 52x 260x 

1 hr  60.00 55.00 50.00 40.00 
1/2 hr  40.00 37.50 35.00 28.50 
1/4 hr  25.00 22.00 20.00 15.00 
5 min  12.00 10.00 9.00 7.00 

10. SPECIAL FEATURES 
NEWS HEADLINES 

Hourly at :CO, featuring local news and weather 
forecast. Approx. 2-1/2 min. with opening and closing 
billboards and one minute middle commercial. 
20% discount on applicable 5-minute news rates. 

NEWS CASTS 
5-minutes on the hour every hour. Approximately 
4-1/2 minutes with opening and closing commercial 
billboards and 1-minute middle commercial. 
PElt WIC: 
6 ti  4.50 15 ti  4.00 
10 ti  4.25 21 ti  3.75 

CENTERVILLE 
Wayne County-Map Location G-6 

See SRDS consumer market map and data at begin-
47601. fling of the State. 

WHON 
1964 

CEICI 
Media Code 4 215 0950 6.00 
Brewer Broadcasting Corp., Box 295, Richmond, Ind. 

47374. Phone 317-962-1595. 
I. PERSONNEL 
President-James R. Brewer. 
Station Manager-Bernard Lally, 
Sales Manager-Clyde White. 

3. FACILITIES 
500 w. days: 930 kg. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 45, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 21a, 21b. 21d, 22s, 226, 24e, 

255. 28b. 28c. 
Contracts: 40a. 41, 42e. 46, 51a. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 710. 
Prod. Services: 81. 82. 
Affiliated with ICBS. 
Member: Indiana Radio Network. 

TIME RATES 
Eff 4/1/66-Ree'd 4/5/66. 

7. PACKAGE PLANS 
PER MO: I ti 12 ti 24 tl 48 ti 96 ti 
1 min  8.00 7.50 7.00 6.50 6.00 
30 see  6.40 6.00 5.60 5.00 4.50 

COLUMBUS (1AM; 1 FM) 
Bartholomew County-Map Location E-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WCSI 
1950 

e 1:11:11:1 
Media Code 4 215 1045 4.00 
White River Broadcasting Co., Inc., 501-1/2 Wash-

ington St., Columbus, Ind. 47201. Phone 812-
372-4448. 
STATION'S PROGRAMMING DESCRIPTION 

WCSI: Programmed for young adults. 
AIR PERSONALITIES handle all segments. NEWS: 
5 mln every 30 min, 15 min at 7:30 am. 12:30 pm, 
5:30 pm. 70% local news. UPI wire and audio. 
FARM: 6:05 am & 11:55 am. Rosa weather. MUSIC: 
general popular, current hits, show tunes, standards. 
Daily mobile reports, phone discussion, interviews, 
quips, editorials. SPORTS: daily shows, live high 
school and college games. 6 auto races yearly, live 
origination from Indianapolis daily during May. Ile-

(This listing continued on next page) 
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INDIANA 

Columbus-W CS I-Continued 
mote facilities. 2 mobile units. Contact Representa-
tive for further details. Itec'd 3/13/68. 

I. PERSONNEL 
General Manager-Jim Keeper, 
Sale. Manager-11111 Williamson. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
500 w. days; 1010 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
1595 on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b, 3a, 3b. 3d. 4a, 4d, 5. 6e. 7e, 8. 
Rate Protection: 10e. lia. 12e 13e, 14e. 15a, 15b. 
Basle Rates: 20a. 20b, 21b, 21d, 22e, 22b, 23a, 24c, 

25e. 26, 29a, 30. 
Contracts: 40e. 41, 45. 46, 47e. 
Comb.•. Cont. Discounts: 60e. 
Cancellation: 70e, 70c, 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
El? 10/1/68-Ree'd 9/16/68, 

6. SPOT ANNOUNCEMENTS 
PER WE: I ti 7 ti 14 ti 21 ti 28 ti 35+ 
/ min  8.25 7.25 5.70 5.30 4.95 4.70 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
SPONSORED NEWSCASTS 

PER WE: 1 ti 3 ti 5 ti 10+ 
1/4 hr   25.53 21.47 18.24 _ 
5 min  14.18 11.95 10.12 9-.24 
Fixed position spots adjacent to feature programs-
add 5% to applicable rate. 

WCS I-FM 
1958 

e 
Media Code 4 215 1046 2.00 
White River Broadcasting 0o.. Inc., 501-1/2 Wash-

ington St., Columbus, Ind. 47201. Phone 812-372-
4448. 
STATION'S PROGRAMMING DESCRIPTION 

WCSI-FM: See WCSI for simulcast programming 
description. Music 6-11 pm film music, showtunes, 
old standards. 90% instrumental. Commercials limited 
to 12 per hour. Contact Representative for further de-
tails. Reed 3/13/68. 

I. PERSONNEL 
General Manager-Jim Reaper. 
Sale, 5ranager-B111 

2. REPRESENTATIVES 
Regional Bent Corp. 

3. FACILITIES 
ERP 15.000 w.: 101.5 me. 
Antenna ht.: 300 ft. above average terrain. 
Operating schedule: 6:00 am-11:00 pm. EST. 
WCSI-FIf operates Independently after meet; dun-
Brat.. 0VCST.AÇ fluting daytime hours. 

4. AGENCY COMMISSION 
15.", on net time only; no each discount. 

5. GENERAL ADVERTISING See ended regulations 
See WCSI listing for coded regulations. 

TIME RATES 
ER 9/10/64-Reed 10/5/66. 

6. SPOT ANNOUNCEMENTS 
EVENING RATES 

PER WK: 
1 ti  5 BO sn ti  2.90 
5 ti  3.00 25 ti  2.75 
10 ti  3.20 

MORNING RATES 
PER WK: 
1 ti  6.20 10 ti . -.-... ...... 4.60 
3 ti  5.80 25 ti  4.12 
5 ti  5.55 sn ti  4.00 
7 ti  5.25 40 ti  3.88 
10 ti  5.08 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Fixed position spots adjacent to feature programs-
add 5% to applicable rate. 

CONNERSVILLE (1 AM; 1 FM) 
Fayette County-Map Location G- 7 

See SIMS consumer market map and data at begin-
ning of the State. 

WCNB W C N B-FM 
1948 1948 

Media Code 4 215 11403.00 
News-Examiner Company, 406 Central Ave., Conners-

ville, Intl. 47331. Phone 825-6411. 
I. PERSONNEL 
Station Mgr. & Coml Mgr.-E. M. Jackson. 
Program Direette-Francis E. Chomel. 

2. REPRESENTATIVES 
Gill-Pern., Inc. 

S. FACILITIES 
250 w. days: 1500 hr. Non-directional. 
Operating schedule. 7:00 a.m. to local sunset. EST. 
FM-ERP 6.700 w.; 100.3 me. 
Operating schedule: Programmed separately 1:30-7:30 
Pm. 

4. AGENCY COMMISSION 
155. on time only: no cash discount. Billed monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 2b. 3e. 3b. 3e. 3d, 4a, 4d, 5, 6e, 

7b, 8. 
Rate Protection: 10a, lia. 12a, 13a. 14e. 15h. 
Basle Rates: 20b. 21e, 21b, 21c, 21d, 22e, 22b, 23b, 

24h. 25a, 26. 28c. 29a. 
Contracts: 40a, 41, 42b, 44b. 46, 47e, 48, 49, 

51a, 5111. 
Comb., Cont. Discounts: 60a, 60e, 60d, 60e, 601, 61a, 

61h. 132d. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Contracts may be signed for not more than a dura-
tion of 2 years. 

TIME RATES 
No. 6 Et? I/1/66--Rec'd 3/28/66. 

O. SPOT ANNOUNCEMENTS 
Ix 13x 261 521 100x 2601 

1 min.__  6.60 6.27 5.94 5.61 4.62 4.45 
30 sec  3.30 3.14 2.97 2.91 2.51 2.31 
10 sec__   2.48 2.36 2.22 2.11 1.86 1.74 

300x 
4.29 
2.15 
1.61 

7. PACKAGE PLANS 
Per wk  

III 10 ti 15 ti 20 ti 
1 min. 5.75 5.50 5.00 4.50 
3t sec  4.60 4.40 4.00 3.60 
10 sec  2.90 2.75 2.50 2.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 

1 ..... 55.00 33.00 22.00 16.50 
DISCOUNTS 

13x-5% 52x-15% 260x-30% 
26x-10% 1001-25% 300x-35% 

CORYDON 
Harrison County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WPDF 
1964 

Subscrlher to the NAB Radio Code 
Media Code 4 215 1235 1.00 
Benison Radio. Inc., Box 327. 228 Elm St., Corydon, 

Ind. 47112. Phone 812-738-3241. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Herbert L. Arms. 

3. FACILITIES 
250 w.• 1550 km. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
General: 2b, 3e, 4a, 5. 6e. 7e, 8. 
Rate Protection: 10e. Ila, 12a. 13a. 14e, 15e. 
Basic Rates: 20a. 21e. 24b, 25e, 28e, 28e. 29e. 
Contracts: 40a. 41. 46. 47a. 49. 50, 51a. 
Comb.: Cont. Discounts: 60a, 60e. SOL 610. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with JIBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1. 1964. (Card No. 1.) 
Card received April 27, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min CI 1 min (*) 

1 ti 4.00 3.o0 108 ti  3.25 2.25 
13 ti  3.95 2.05 260 ti  3.10 2.10 
26 ti  3.70 2.70 312 It  3.00 2.00 
52 ti  3.55 2.55 500 ti  2.70 1.90 
104 ti  3.40 2.40 

(.1 25 word Shortie.. 
10. SPECIAL FEATURES 
Newscasts: 0 minutes on the hour. add 1.00 per pro-
gram: Headlines at :30. 

52 ti 
4.00 
3.20 
2.00 

5 mln 
11.00 

CRAWFORDSVILLE 
Montgomery County-Map Location C-6 

See SRDS consumer market mop and data at begin-
ning of the State. 

WCVL 
1964 

1:1121:1 
Subscriber to the NAB Radio Code 

Media Code 4 215 1330 0.00 
NOVI, Inc.. Box 603. 101-1/2 E. Main St., Craw-

ford...11M. Ind.. 47033. Phone 317-362-8200. 
STATION'S PROGRAMMING DESCRIPTION 

WCVL: Programmed for general adult interest 6 am-
6:30 pm. young adults, 6:30 pm-12M. MUSIC: mid-
dle-of-the-road daily-current hits and general rock, 
6:30 pm-sign-off. NEWS: network news, local news 
throughout day, featuring direct reports from local 
and neighboring towns. FARM: 2 vignettes an hour, 
6-9 am. Farm show. 11 am-1 pm. SPORTS: live 
coverage of local high school and college football and 
basketball. Contact Representative for further details. 
Ree'd 1/30/69. 

I. PERSONNEL 
President-.Tohn L. Sinclair. Jr. 
Station Manager-Jack L. Cunningham. 
Sales Manager-Robert L. Sinclair. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Reciert.1 Corp. 

3 FACILITIES 
250 w.: 1550 ke. Directional-night only. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only: ...veld. ..-hen rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. Mi. 40. 5. fia, 7h, 8. 
Rate Protection: 10e. Ile. 12e. 13e. 14e, 16. 
Basle Rates: 20s. 21h. 22a, 23b, 24e, 25e, 26, 33e. 
Contracts: 40a. 41, 46. 47e. 
Comb.: Cont. Discounts: 60h. 61b. 
Cancellation: 70e. 70c, 71e, 736. 
Prod. Services: 80. 
Affiliated with American Information Network. 
Member: Indiana Radio Network. 

TIME RATES 
rft   Pee'd 1/30/69, 

6. SPOT ANNOUNCEMENTS 
PER WE: 

1 tl 501 10 ti 15 ti 20 ti 25 ti 35 ti 45 ti 
1 mln 6.20 5.80 5.70 5.55 5.35 5.25 5.10 5.05 
30 sec 4.70 4.40 4.30 4.10 3.90 3.75 3.70 3.05 

CONTRACT DISCOUNT 
13 wk-0% 26 wk-10% 52 wk-15% 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr 

Ea   11 15 21 35 

DECATUR (1 AM; 1 FM) 
Adams County-Map Location G-4. 

See SRDS consumer market map and data at 
rung of .he State. 

WADM 
1064 

Media Code 4 215 1425 8.04 
Alcen. Inc., 233 N. 2nd St., Decatur. 
Phone 724-7161. 

again-

Ind. 46714. 

I. PERSONNEL 
General Manager-Kenneth F. Pehlke. 
Sales Manager-Clyde A. Moser. 
Program Director-Lorry F. Arnold. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Upstate New York, Pennsylvania-Regional Bens 

Coro. 
3. FACILITIES 

250 w.: 1540 km. Non-directional. 
Operating schedule: Sunrise-local sunset. 
Partial simulcast operation. For non-simuleast faeill-
ties see WADM-FM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulatiOns 
General: la, 2s, 2b, 3a, lb, 3d. 4e. 4e, 5. 6b, 7a, 8. 
Rate Protection: 30e. 11a, 12e, 13a, 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21e, 22a, 230. 23b, 24e. 25e, 28b, 

28e, 30, 33b. 
Contracts: 40a. 40e. at, 42e, 43, 44e. 45, 46, 47a, 

48. 49. 51e, 5111. 
Comb.; Cont. Diamanta: 60a, 60e, 60f, 601, 61a, 61b, 

62a. 
Cancellation: 70a. 70c, 71e, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS and MBS. 
Member: Indiana Radio Network. 

TIME RATES 
No. t Eff 5/1/60-Rec'd 4/22/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 104x 156x 3121 

1 min 4.00 1.75 3.50 3.25 3.00 2.75 2.50 
7. PACKAGE PLANS 

SATURATION PACKAGES 
Plan A-5 per day  15 
Plan B-10 per week  25 

20 per week  ....... 45 
30 per week  65 

Plan C-60 per 2 weeks  110 
.Plan D-90 per month  160 

120 per month    200 
(.1 52-week contract, additional 10% discount. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 156x 312x 

1 hr  35.00 32.00 31.00 29.00 27.00 25.00 23.00 
1/2 hr  24.00 22.000.00 10.00 18.00 17.00 16.00 
1/4 hr  16.00 15.00 14.00 13.00 12.00 11.00 10.00 
10 min  12.00 11.50 11.00 10.50 10.00 9.00 8.00 
5 min  6.50 6.25 6.00 5.75 5.50 5.25 4.50 

WADM-FM 
1966 

e 
Media Code 4 215 1426 6.00 
Airon Inc.. 233 N. 2nd St., Decatur, Ind. 46733. 
Phone 219-724-7161. 

I. PERSONNEL 
General Manager-Kenneth F. Pehlke. 
Sales Manager-Clyde A. Moser. 
Program Director-L,rry F. Arnold. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional Rena Corp. 

3. FACILITIES 
ERP 3.000 w.; 92.7 mc 
Operating schedule: 6 am-10 Pm Mon 
am-10 pm Sun. EST. 
Antenna ht.: 140 ft. above average terrain. 
Partial simulcast operation. For simulcast fatalities 
see WADM. 

4. AGENCY COMMISSION 
15/5 time and talent 

5. GENERAL ADVERTISING See ended regulations 
See WADM listing for coded regulations. 
Affiliated with MBS 

TIME RATES 

thru Sat: 7 

Rates are identical to WAD/1f. See that listing. 

ELKHART 
Elkhart County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning nf the State. 

(2 AM; 2 FM) 

WCMR 
1956 

C1120 
Media Code 4 215 1520 6.00 
Progressive Broadcasting System, Inc., Elkhart, Ind. 

46514. Phones 219-523-4567, 875-5166. 
STATION'S PROGRAMMING DESCRIPTION 

WCMR: Programmed for adults. 
FAR711 111%: weekdays 6-6:30 am & 12:15-1 pm, 
agricultural director, agricultural business analysis, 
4 eountv agents' reports. Interviews, feature stories. 
Over 25 min daily local, regional and national 
market details emphasizing local farm-community in-
volvetnent. NEWS: 28% network news 5 min every 30 
min and world summary 6:30-7 pm. Local news 
department with 4 mobile units, llve on-location 
broadcasting from community events, 25 national and 
international newscasts daily. 12 local, area and 
community newscasts, 25 weathercasts, 6 commentary 
end feature programs. AIR PERSONALITIES handle 
all portion.. Women's shcov daily 10-10:30 am. 
SPORTS: 2 sportscasters. live local high school and 
college football and basketball, 5 sportseasts daily. 
MI/SIC 33% weekdays: general popular 64%. semi-
classic 13%, inspirational religious 23%. Contact 
Renrecentative for further details. Reed 5/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Clarence C. Moore. 
Vice-Pros. & Sta. Mgr.-Edwin C. Moore. 
National Sales Manager-James V. Hummel. 

2. REPRESENTATIVES 
John C. Butler A. Company, Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights: 1270 Ice. Directional. 
Operating schedule: 5:45 am-11:10 pm. EST. 

4. AGENCY COMMISSION 
15/0: Billed 1st of month. nayable 15th. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4b, 44, 5, 0e. 

7b, 8. 
Rate Protection: 10g. 11g, 12g. 13g, 14g, 16. 
Basle Rates: 20a, 210. 21b, 21d, 22b, 230. 24b, 25a, 

26. 27. 28a, 30. 32a. 33a. 
Contracts: 40e, 42a, 424, 44e, 45, 46, 47a, 48, 50, 

51a, 51b, 51e. 

Comb.: Cont. Discounts: tam, now. nut Ulc, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WXAX (FM). 
Affiliated with MBS. 

TIME RATES 
No. 9 Et? 11/6/67-Reed 12/4/67. 

AA-Mon thru Fri 11:45 am-1:15 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 26x 52x I04x I56x 260x 5201 
1 ..... 12.00 11.00 10.50 9.50 9.00 8.25 7.40 
39 sec  9.50 8.25 7.80 6.90 6.50 5.90 5.20 
15 sec  7.00 6.10 5.60 5.20 4.75 4.30 3.50 
Regional Agricultural programming. 

CLASS A 
1 min....- 9.70 9.00 8.30 7.60 7.25 6.60 5.90 
30 sec  7.60 6.60 6.25 5.50 5.20 4.70 4.15 
15 see  5.55 4.80 4.50 4.15 3.80 3.45 2.75 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 261 52x 104x I56x 260x 520x 
1/4 hr  41.00 38.00 36.00 32.50 31.00 29.50   
10 min.  31.00 27.50 26.00 25.00 24.00 22.50 21.50 
5 min.......... 22.50 20.00 17.25 16.50 15.50 14.75 14.00 
Regional Agricultural programming. 

CLASS A 
1/2 hr  53.00 47.00 44.00 41.50 40.00 39.00 
1/4 hr  33.00 30.00 29.00 26.00 25.00 23.50 _ 
10 min____ 25.00 22.00 21.00 20.00 19.00 18.00 17.39 
5 min.  18.00 16.00 13.85 13.15 12.45 11.75 11.00 

WFIM (FM) 
1947 

e atiFIMB 

Subscriber to the NAB Radio Code 
Media Code 4 215 1565 1.00 
Truth Publishing Co., Box 699, Elkhart. Ind. 46514. 
Phone 219-523-1960. TWX 810-294-2242. 

STATION'S PROGRAMMING DESCRIPTION 
WFIDI (FM): Programmed for general Interest. 
Middle-of-the-road music 9 am-12M. News every 
hour on half hour, time, temperature, weather 
periodically. Live personalities handle all segments 
except 9 pm-12M. COMMERCIAL POLICY: pro-
grammed for 8 commercials per hour. Contact Rep-
resentative for further details. Itec'd 12/4/68. 

I. PERSONNEL 
Vim-Pres. & Gen'l Mgr.-Don E. Fuller. 
Operations Manager-Ken Owens. 
National Sales Manager-John Faigh. 

2. REPRESENTATIVES 
Jack Manta & Co.. Inc. 

I. FACILITIES 
ERP 14,500 w.; 100.7 me. 
Operating schedule: 9:09 am-midnight daily, EST, 
DST. 

Antenna ht.: 550 ft. shore average terrain. 
4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 3a, 4a, 5, 6e. 7b. 8. 
Rate Protection: 10g. 11r. 12g. 13r. 14g. 
Basic Rates: 20a. 20b, 21b, 214, 22a, 22b, 21e, 24b, 

24e, 25a, 26. 28m. 29a, 30. 
Contracts: 40a. 41, 43, 44e. 45, 46. 49, 51c. 
Comb.: Cont. Discounts: 60a. 601. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 81. 82. 
AM facilities: WTRC. 

TIME RATES 
ER 11/1/66-11ec'd 10/13/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 a  5.25 52 x  
13 ...... _ ......... 5.00 104 x..._ .......... _.._.._... 4.25 
26 z  4.75 260 4.00 
30 see. flat 3.70 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
1 ti  34.00 19.00 12.25 8.00 
13 ti  32.00 17.00 11.25 7.25 
26 ti  30.00 15.50 10.25 6.50 
52 tl  28.00 14.00 9.25 5.75 
104 ti  26.00 12.50 8.25 5.00 
260 ti  24.00 11.00 7.25 4.25 

WTRC 
1931 

NBC Radio Network 
e 

Subscriber to the NAB Radio Code 
Media Code 4 215 1615 4.00 
Truth Radio Corp., Box 659, 3600 Oakland Ave., Rd.. 

Elkhart, Ind. 46514, Phone 219-523-1960. TIVX 
810-294-2242. 
STATION'S PROGRAMMING DESCRIPTION 

WTRC: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
14 local and 18 network news daily. 6 man news de-
partment, 5 mobile units. 6-11:30 am middle-of-the-
road music, interviews, weather, sports, community 
news. 11:30 am-1 pm news, telephone talk show. 
1-4 pm middle-of-the-road music, fishing, hunting 
show. 4-6 pm middle-of-the-road music, local movie 
and stage listings, weather, stocks. 6-7:30 pm news. 
sports, middle-of-the-road music. 7:30 pm-125f rock 
music, news, local and college football and basketball. 
Contact Representative for further details. Rec'd 
8/1/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Don E. Fuller. 
Station Manager-Edvrin Huot, 
National Sales Manager-John Faigh. 

2. REPRESENTATIVES 
Jack Basta & Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 he. 
Non-directional. 

Operating schedule: 6:00 am-midnight weekdays: 
7:00 am-11:00 nm Sun. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash diamant. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3e, 4a, 5, 6a, 7h. 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 

(This listing continued on next Page) 
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Elkhart-W T R C-Continued 
Basic Rates: 20a, 20b, 21b, 21d, 22a, 22b, 23a, 24b. 

24e, 25a, 26, 28e, 29a, 30. 
Contracts: 40a, 41. 43. 440. 45, 46. 49, 51e. 
Comb.: Cont. Discounts: 60a, 60h, 601, 62d. 
Cancellation: 70a, 70e, 71e, 72, 73a. 
Prod. Services: 81. 82. 
FM facilities: WFIM (FM). 
Affiliated with NBC. 

TIME RATES 
No. 14 Elf 6/1/69-Reed 5/23/68. 

AA-Mon thru Sat 6-9 am, 11:30 am-1 pm & 3:30-
6:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WE: I wk 4 wk 13 wk 26 wk 52 wk 
1 tl  12.50 12.00 11.50 11.00 10.50 
6 ti  11.50 11.00 10.50 10.00 9.50 
12 ti  10.50 10.00 9.50 9.00 8.50 
24+   9.50 9.00 8.50 8.00 7.50 

CLASS A 
1 ti  11.50 11.00 10.50 10.00 9.50 
6 tl  10.50 10.00 9.50 9.00 8.50 
12 ti  9.50 9.00 8.50 8.00 7.50 
24+   8.50 8.00 7.50 7.00 6.50 

20/30 SECONDS 
CLASS AA 

1 ti  10.50 10.00 9.75 9.25 9.00 
6 ii  9.75 9.25 9.00 8.50 8.00 
12 ti  9.00 8.50 8.00 7.75 7.25 
24+   8.00 7.75 7.25 7.00 6.50 

CLASS A 
1 ti  9.75 9.25 9.00 8.50 8.00 
6 ti   9.00 8.50 8.00 7.75 7.25 
12 ti   -  8.00 7.75 7.25 7.00 6.50 
24+   7.25 7.00 6.50 6.00 5.75 
10 sec: 50% of 1-min. 

WXAX (FM) 
1963 

DD 
Media Code 4 215 17109.00 
Progressive Broadcasting System, Inc., Elkhart, Ind. 

46514. Ibones 219-523-1507, 875-5166. 
I. PERSONNEL 
limner & Gent Mgr.-Clarence C. Moore. 
kitation Manager-Edwin C. Moore. 
Bales Manager-James V. Hummel. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
ERP 20.000 w.; 104.7 me. 
Operating schedule: 5:45 am-11:10 pm. EST. 
Antenna ht.: 170 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: billed 1st, payable 15th. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 2b, la, Sc. 3d, 4b, 4d. 5, ea, 7b, 8. 
Mite Protection: 10g, 11g. 12g. 13g. 14g, 16. 
Basle Rates: 20a, 21e, 21b, 21d, 22b, 23a. 24b, 25a, 

26, 27. 28a, 30, 32a, 33a. 
Contracts: 40a, 42a, 92d, 44a, 45, 46, 47a, 48, 50, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 608, 60g. 601, 61e, 62b, 6M. 
Cancellation: 70a. 70e, 710. 72, 73b. 
Prod. Services: 80, 81, 82. 
AM facilities: WCMR. 
Affiliated with MBS. 

TIME RATES 
Rates effective June 15, 1985. 

Rates received September 6. 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
I ti  5.00 3.50 104 ti  4.25 2.75 
26 ti  4.75 3.25 156 ti  4.00 2.50 
52 U  4.M) 3.0n 260 ti  3.50 2.00 

8. PROGRAM TIME RATES 
5 MINUTE 

1 ti  7.50 104 ti  6.75 
26 ti  7.25 156 ti  6.50 
52 ti  7.00 260 ti  6.00 

ELWOOD 
Madison County-Map Location E-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WBMP (FM) 
1964 

C 
Media Code 4 215 1805 1.00 
Heart of Hoosierland. Inc., 342 County Line Rd_ 

Elwood. Ind. 46036. Phone 317-552-5013. 
I. PERSONNEL 
General Manager-Scott Ridener. 

3. FACILITIES 
ER? 3.000 w.: 101.7 me. 
Operating schedule: 5:30 am-midnight daily. EST. 
Antenna ht.: 140 ft. above average terrain. 

4. AGENCY COMMISSION 

à. 15%. GENERAL ADVERTISING See ended regulations 
General: le, 2b, 3a, 3b, 3d. 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia. 12a. 13a. 141. 
Basic Rates: 20b. 235. 24b. 24e, 25a, 29a. 30. 
Contracts: 40a, 43, 44a, 45, 49. 
Comb.: Cont. Discounts: 60d, 60e, 60f. 60h, 61e, 62e. 
Cancellation: 71a. 7316 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Eft' 9/11/67-Reed 2/5/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52x I56x 312e 

I min  5.80 5.20 4.60 4.00 3.30 
7. PACKAGE PLANS 

25 ti in 3 days  75 
50 ti in 1 wk  150 
100 tl in 1 mo    300 

C. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

I x  56.00 31.00 18.00 15.00 9.00 
26 ..... ...... 46.00 28.00 16.00 13.00 8.00 
52 x  44.00 25.00 14.00 11.00 7.00 
156 x_.  40.00 22.00 12.00 9.00 6.00 
312 x  36.00 19.50 10.00 7.00 5.00 

EVANSVI LLE (4 AM; 2 FM) 

Vanderburgh County-Map Location B-11 

See SRDS consumer market map and data at begin-
ning of the State. 

WGBF 
1923 

NBC Radio Network 
C 

Subscriber to the NAB Radin Code 

Media Code 4 215 1900 0.00 

Radio Station WGBF, Inc., Box 3486, Evansville, 
Ind. 47701. Phone 812-477-8811. 

STATION'S PROGRAMMING DESCRIPTION 

WGIIF: Programmed for adults. 
NEWS: 2 local newsmen. 15 mln local newscast 7:30 
am M-S, 5 rain local 8:30 am, 10 min 11:45 am, 
5:20 pm, 10:05 pm. Local news highlights 10:05 am, 
2:05 pm, 4:05 pm, 6:05 pm. Network 5 min news 
en hour daily, twos of world 6:30-6:45 pm M-F. 
\Vire news 7-7:15 am M-F, 11:55 pm-12M daily. 
SPORTS: director broadcasts 15 min sportscast daily 
M-S 5:45-6 por. 100 high school, college football 
and basketball games annually. Major league base-
ball carried. FARM: 6:05-6:15 am. 11:30 am-12:45 
pm M-F, farm director. MUSIC: general popular 
6 ant-2 pm. General popular, jazz 2-6 ton. Film. 
shovvtunes, serious 6-10 pm. Standards, middle-of-
the-road, loan-oriented, jazz 10 pm-12M. Contact 
Representative for further details. Reed 5/26/69. 

I. PERSONNEL 

Pres. & Den'l Mgr.-Martin L. Leich. 
Program Director-Gene Crawford. 

2. REPRESENTATIVES 

Weed Radio Corporation. 
Kansas City Si. Louls-Mid-West Time Sales. 
South-David Carpenter Company. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 

5.000 w. days, 1,000 w. nights; 1280 kc. Directional-
night only. 
Operating schedule: 6:00 am-midnight. CST. 

4. AGENCY COMMISSION 

15% on net time only. 

We're Evansville's 

"VOICE OF AUTHORITY!" 
A March, '69 MEDIASTAT survey queried, 

"If someone were to ask you for the 

name of the radio station in Evansville 

whose broadcasts of news and informa-

tion are the most accurate and reliable, 

which station would you name?" WGBF 

led all five other Evansville radio stations 

in adult response by a full SIX percentage 

points or more. We can frame your mes-
sage with reliability too. Call WEED, MID-

WEST TIME SALES, or DAVID CARPENTER 

CO. (South) for details. 

WG BF 
IIIIIIIIIIIIIIIIIIIIIIIIII011 2 8 01111111111111111111111111 

EVANSVILLE, INDIANA 
5000 W. Days, 1000 w. Nights, NBC 

5. GENERAL ADVERTISING See coded regtEntions 
General: la, 2a, lb, la. 3b, 3d, 4a, 4d, 5. 6a, 7b. 8. 
Rate Protection; 10a, 11a, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 21d, 2214 23b, 
24b, 24e, 25a, 26, 28a, 28e, Ma. 33a. 

Contracts: 10a, 41, 42b, 44a, 44b, 45, 46, 47a, 50. 
51a. 

Comb.; Cont. Discounts: 60b, 60f. 6011, 601, 61e, 62b. 
Cancellation: 70a, 70c, 71e, 72. 73b. 
Prod. Services: 80. 81. 82. 

Affiliated with NBC Radio Network. 
Tables below show rates after deduction of all ap-
plicable discounts. 

.Announcements purchased on the weekly rate baste 
may be combined with the announcements purzhased 
on the annual rate balls to earn lower rates on the 
latter and vice versa. 
Member: Indiana Radio Network. 

TIME RATES 

Rates effective September 1. 1960. (Card No. 10.) 
Card received August 5. 1960. 

Class "A"-6:00 a.m. to 7:00 p.m. daily. 

Class "B"-7:00 p.m. to midnight daily. 

6. SPOT ANNOUNCEMENTS 

CLASS "A" 

1 time  1 min. 30 see. 10 sec. 
12.00 9.00 6.00 

52 times _ 11.50 8.65 5.75 
104 times  11.00 8.25 5.50 
156 times   -  10.50 7.85 5.25 
260 times  9.80 7.35 4.90 
520 tittles  9.10 6.85 4.55 

1.040 tImes  8.40 6.30 4.20 

CLASS "B" 
1 tinte  9.00 6.75 4.50 

52 times  8.65 6.50 4.30 
104 times  8.25 6.20 4.10 
156 titaea  7.85 5.110 3.90 
260 times  7.35 5.50 3.65 
520 times  6.85 5.10 3.40 

1,040 itmea  6.30 4.70 3.15 

7. PACKAGE PLANS 

WEEKLY PACKAGE PLAN 

CLASS "A" 
1 min. 30 sec. 10 see. 

5 per week  10.00 7.50 5.00 
10 per week  9.50 7.10 4.75 
15 per week  9.00 6.75 4.50 
20 per week  8.50 6.40 4.25 
25 per week..   8.00 6.00 4.00 
30 per week  7.50 5.60 3.75 

CLASS "B" 
5 per week  7.50 5.60 3.75 

10 per week  7.10 5.30 3.55 
15 per week  6.75 5.10 3.40 
20 per week  6.40 4.80 3.20 
25 per week  6.00 4.50 3.00 
30 per week  5.60 4.20 2.80 

8. PROGRAM TIME RATES 

1/4 HR: lx 26e 521 156x 2600 
A. 48.00 43.20 40.80 3600 33.60 
B.. 36.00 32.40 30.60 27.00 25.20 

10 min: 75% of 1/4 hour. 5 min: 50% 

WI KY 
1947 

C 

520e 1040x 
31.20 28.80 
23.40 21.60 

of 1/4 hour. 

An Associated Independent Metropolitan Station 
Subscriber to the NAB Radio Code 

Media Code 4 215 1995 0.00 

South Central Broadcasting Corp.. 1162 Mt. Auburn 
Rd.. Evansville. Ind. 47705. Phone 812-424-8284. 

STATION'S PROGRAMMING DESCRIPTION 
WIKY: Middle-of-the-road sound for young adults 
20-45. All programming originated in stereo by 
WIKY-FM, electronically combined for AM monaural 
transmission on W1KY. Special features, topical 
humor, fun games, news from a 3 man staff with 
AP wire, mobile report units, 15-5 min casts at :25 
and :55, 1-10 min at noon, ESSA weather, sports 
scores, editorials, social calendar and remote special 
events broadcasts. Air personalities. MUSIC: 70% 
album, 30% singles, current hits and standard mlee-
tions. 6-6:30 am, farm programming. Contact Repre-
sentative for further details. Reed 4/30/69. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-John A. Engelbrecht. 
Station Manager-Charles Blake. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Regional Reps Corp. 

3. FACILITIES 
250 w. days: 820 be. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 2b. 3a, lb. 3d, 4a, 4,1. 5, 6a, 7b, 8. 
Rate Protection: 10d, lid, 12d. 13d, 14,1, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 22b, 23a, 21b, 

24e, 25a, 25b, 26. 28a. 28e, 29a. 33a. 
Contracts: 4fia, 41, 42b, 44a, 41b, 45, 46. 47a. 

50, 51a. 
Comb.; Cont. Discounts: 60a, 60f, 61a, 62b. 
Cancellation: 70a, 70e. 71e. 73b. 
Prod. Services: 80, 81, 82. 
FM operated in conjunction with AM until aigu-off. 

TIME RATES 
No. 4 Elf 9/1/66-Reed 8/3/66. 

6. SPOT ANNOUNCEMENTS 
I min 20/30 I mln 21/30 

1 10.00 8.00 156 x__.... 8.00 6.40 
26 x... 9.50 7.60 260 7.50 6.00 
52 x_______ 9.00 7.20 312 x..._______ 7.00 5.60 
104 x.... 8.50 6.80 1000 x..._......... 6.50 5.20 

INDIANA 
7. PACKAGE PLANS 

1 wk 13 wk 26 wk 39 wk 
10 ti............._.......,.. 7.50 7.30 7.10 6.90 
15 ti  7.25 7.05 6.85 6.65 
20 ti  7.00 6.80 6.60 6.40 
25 ti  6.75 6.55 6.35 6.15 
30 ti  6.50 6.30 6.10 5.90 
20/30 second spots-75% of 1-minute rate. 
10-second spots-50% of 1-minute rate. 

8. PROGRAM TIME RATES 

Ix 26x 52x 104e 
1 hr  100 95 90 85 
1/2 60 57 54 51 
1/4 hr  40 38 36 34 
10 min.  30 29 27 26 
5 min  20 19 18 17 

CLIO 

WI KY-FM 
1948 

156e 
80 
48 
32 
24 
16 

52 wk 
6.70 
6.45 
6.20 
5.95 
5.70 

260x 312e 
75 70 
45 42 
30 28 
23 21 
15 14 

EinFimu 
Subscriber to the NAB Radio Code 

Media Code 4 215 1996 8.00 

South Central Broadcasting Corp., 1162 Mt. Auburn 
Rd., Evansville, Ind. 47705, Phone 812-424-8284, 

STATION'S PROGRAMMING DESCRIPTION 

WIKY-1051: 6 Dm-1 am, specially selected LP's in 
block programs consisting of instrumental music. 
jazz, plano, pop concert, dance party programs plus 
special interest features of talk and music from 1-5 
am. Farm news and information from local, state, 
regional and national sources, current lilts and stand-
ard selections from 5-6 am. Contact Representative 
for further details. Reed 4/30/69. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-John A. Englebrecht. 

2. REPRESENTATIVES 

Savalll/Gates. Inc. 

3. FACILITIES 

ERP 50,000 w. (borin. & vert.); 104.1 me. Stereo. 
Operating schedule: 24 hours Mon thru Sat; 1:00 
am-sign-off Sun. CST. 
Antenna height: 460 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0 time and talent; due on 1st. 

5. GENERAL ADVERTISING Sea ended regulations 
General; le, la. 2b, 3a, lb, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d, 16. 
Basle Rates: 20a, 20b, 210, 21b, 21e. 220, 23a, 24b, 

24e, 25a, 26, 28a, 28e, 29a, 33a. 
Contracts: 40a, 41, 42b, 44a, 44b, 45, 46, 47a, 

50, 51a. 
Comb.; Cont. Discounts: 600. 601, 61a, 62b. 
Cancellation: 70a, 70e, 715, 73b. 
Prod, Services: 80, 81, 82. 
FM programmed separately after AM sign-off. 

TIME RATES 

Rates effective January 1, 1964. 
Rates received October 3, 1963. 

6. SPOT ANNOUNCEMENTS 

1 min (.) 
1 ti  6.00 5.00 
26 ti  5.70 4.75 
52 ti  5.40 4.50 
104 ti  5.10 4.25 

(") Station break 

8. PROGRAM TIME RATES 

1 hr 1/2 hr 1 hr 
1 ti  60.00 36.00 156 tl  48.00 
26 ti  57.00 34.20 260 tl 45.00 
52 ti  54.00 32.40 312 ti  42.00 
104 11  51.00 30.60 

(Evansville continued on next page) 

1 min 
156 ti  4.80 
260 ti  4.50 
312 ti  4.20 
1000 ti..-...._ 3.90 

(e) 
4.00 
3.75 
3.50 
3.25 

1/2 hr 
28.80 
27.00 
25.20 

SERVICE-ADS Are Not 

JUST PROMOTION! 

The Service-Ads that media put into 
SRDS are more than just publication or 
station promotion. They represent an honest 
effort to provide you with information you 
can use in evaluating media and comparing 
them with others. 

The data you find in Service-Ads can be 
as valuable to you as the information you 
pick up from the listing material in Stand-
ard Rate. Be sure that you take advantage 
of this material when it is provided for 
your use. Read, and Use the Service Ads 
in SRDS! 

Uxl7 
12/66 
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INDIANA 

Evansville-Continued 

WJ PS 
1948 

The Eastman Station 
Media Code 4 215 2090 9.00 

Geyer Broadcasting Co., Inc., Box 3636, Evansville, 
Ind. 47701. Phone 812-425-2221. 

I. PERSONNEL 
President-Wayne W. Geyer. 
Operations Manager-Dave Wood. 
Program Director-Jim Stagg. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 
Kentucky Radio Sales-South. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights: 1330 kg. 

Non-directional days, directional nights. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0 net time: rendered weekly or monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4e. 4d, 5, 6a, 7b, 8. 
Basic Rates: 22a. 23a, 20e. 
Contracts: 40a, 46, 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 3 Eff 6/1/69-Reed 5/2/69. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm & 7-10 pm. 
III-Mon thru Sat. 5-6 am & 10 pm-midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
CLASS I 

PER WK: I ti 12 tl 18 ti 24 ti 
1 min.  24 21 20 19 

CLASS II 
1 min.  21 18 17 16 

CLASS III 
1 min.  15 13 12 11 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
BEST 13TJY PLAN 

Plan A. 30 ti (15 I. 10 II, 5 III), ea  14 
Plan B. 15 ti (8 I, 5 II, 2 III), ea  . 16 
Not combinable with other weekly plans for added 
frequency. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-1O% 

RATEHOLDER 
Minimum ukly sched of 6 1-min spots 6 am-12 mid 
Mon-Sun necessary to maintain censer wk advertising. 

WJPS 
EVANSVILLE, INDIANA 

No. 1 REACH STATION 
IN THE TRI -STATE 

8-COUNTY 
EVANSVILLE MARKET 

Here are the straight facts 

8-COUNTY EVANSVILLE MARKET 

WJPS reaches MORE homes, women, 
men, and teens than any other Evans. 

Next 
WJPS Station 

Homes 56,300 33,800 
Women 50,700 28,400 
Men 42,300 29,900 
Teens 32,300 12,400 
And That's Not All! WJPS has the big-
gest total coverage area of any Evans-
ville station -27 Tri-State counties - 
reaching more total homes, women, 
men, and teens than any other Evans-
ville station. 
Source: Circulation Pulse '68 - Field work 

conducted in 1967. Subject to qualifica-
tions described in said report. 

ville station: • 

YOUR BEST BUY IN EVANSVILLE 

WJPS 
Geyer Broadcasting Co., Inc. 

Rep.: Robert E. Eastman 8: Co., Inc. 

WROZ 
1936 

Media Code 4 215 2185 7.00 
FUQUA Communications, Inc., Box 441, Evansville. 

Ind. 47703. Phone 812-422-4171. 
STATION'S PROGRAMMING DESCRIPTION 

WROZ Programmed for adults. 
MUSIC: modern country music 5 am-1 am. NEWS: 
farm news 5:30 am. network news on hour. Local news 
7:30. 8:30 & 11:55 am, 4:30 & 5:20 pm. Network 
commentator news 8 am & noon. SPORTS: local high 
school and university football and basketball. Major 
League baseball. Our personalities available for re-
mote broadcasts. COMMERCIAL POLICY: person-
ality endorsements not permitted. Contact Represen-
tative for further details. Reed 6/19/69. 

I. PERSONNEL 
President-Aza Stallworth, Jr. 
Vice-Pres. & Gen'l Mgr.-Wilbur Walker. 
Program Director-Jim Embry, Sr. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio. Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1400 kv. 

Non-directional. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15% on time charges. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 8e. 3b, 3d. 4e, 4d, 5, 6b, 713, 
Rate Protection: 10b, 11b, 12b, 13b, lib, 15e. 
Basic Rates: 20a, 20b, 21b, 21d, 23*, 24a, 24b, 24c, 

28b, 28c, 30. 
Contracts: 40e, 44e. 44b. 45, 46, 49, 51b, 51c. 
Cancellation: 700. 70e, 71a, 72, 730, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 3 Elf 9/1/68-Redd 8/5/68. 

AA-Mon thru Sat 6-9 am & 3-7 pm. 
A-Mon thru Sat 9 am-3 pm; Sun 6 am-6 pm. 
B-All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: I ti 6 ti 12 ti 18 ti 24 ti 
1 min.  20 19 18 17 14 
30 sec 17 16 15 14 10 

CLASS A 
17 16 13 

30. sec--------_..._.._.. 16 15 14 13 11 
.C1«.-ÂSS 

1 min  14 13 12 7 6 
30 sec  12 11 10 6 5 
TOTAL AUDIENCE PLAN-1/3AA, 1/3A, 1/3B 
PER WK: 12 ti 18 ti 24 ti 36 ti 
1 min ..... _______. ....................... 15 12 10 9 
30 sec  12 10 8 7 
ID's: 50% of 1-min. 

CONSECUTIVE WEEK DISCO= 
52 wk-lo% 

WSON 
HENDERSON, KY. 

City of license, Henderson, Ky. 
Considered by CBS Radio Network ce their Evans-
ville, Ind.. outlet. 
See listing under Henderson. Ky. 

WVH I (FM) 
1964 

Media Code 4 215 2280 6.00 
Valley-Hi Broadcasting Corp.. Southern Securities 

Bldg., Evansville, Ind. 47708. Phone 812-425-4226. 
I. PERSONNEL 
Pres. & Sta. Mgr.-Samuel M. .AngeL 
Director of Sales-Don Hart. 
Program Director-John Trimble. 

3. FACILITIES 
ERP 50,000 w. (horiz.); 17.000 w. (vert.); 11.1›.8 me. 
Operating schedule: 6-1 am daily. CST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: 2% cash discount. Payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e. 4a. 5, 6e, 7b. 
Rate Protection: 10b, 11b. 15b. 
Basic Rates: 2013, 21b, 22b, 23a, 24b, 25c. 
Contracts: 490. 41, 45, 49. 51e. 
Comb.; Cont. Discounts: 60h. 61c, 62d. 
Cancellation: 70a. 70e. 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 

TIME RATES 
No. 1 Elf 12/22/66-Reed 4/21/67. 

7. PACKAGE PLANS 
PER WK: I wk 4 wk 13 wk 26 wk 39 wk 52 wk 
1 ti  8.00 7.60 7.20 6.85 6.50 6.20 
5 7.20 6.80 6.50 6.15 5.135 5.60 
15 ti  6.50 6.10 5.85 5.55 5.25 5.05 
25 5.85 5.50 5.25 5.00 4.75 4.55 
40 ti  5.25 4.95 4.75 4.50 4.25 4.10 
50 U  4.75 4.45 4.25 4.05 3.85 3.70 
30 sec: 65% of 1-min. 10 sec: 50% of 1-mhx. 
Specified time-add 15% to applicable rate. 

8. PROGRAM TIME RATES 
33 

1/2 hr 55 
Frequency discounts applicable. 

10. SPECIAL FEATURES 
5-MINUTE NEWS, WEATHER, SPORTS 

PER WK: I wk 4 wk 13 wk 26 wk 39 wk Uric 
1 tL  17.00 16.10 15.30 14.55 13.85 13.15 
5 ti  15.30 14.50 13.80 13.10 12.45 11.85 
10 ....... 13.80 13.05 12.40 11.80 11.20 10.65 
20 12.40 11.75 11.15 10.60 10.10 9.60 

FORT WAYNE (5 AM; 2 FM) 
Allen County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning at the State. 

WFWR 
1968 

1:112C1 
Media Code 4 215 2325 9.00 
Fort Wayne Broadcasting Co., 424 Reed Rd., Fort 
Wayne, Ind. 40805. Phone 219-749-0404. 

I. PERSONNEL 
Owner-Clarence C. Moore. 
General Manager-Gordon L. Beck. 
Program Director-Gary G. Beck. 

3. FACILITIES 
1,000 w. days: 1090 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent: tot of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb. 4b, 4d, 5, 65, 8. 
Rate Protection: 10c. 12e, 13, 34e. 
Basle Rates: 20a, 21b, 21d, lib, 23a, 24b, 28c, 29a, 

30. 33a. 
Contracts: 41, 44a, 46, 470, 51b. 
Comb.; Cont. Discounts: Cob, 61a. 
Cancellation: 70e. 71a. 
Prod. Services: 80. 
Affiliated with KBS. 
Affiliated with American Information Network. 

TIME RATES 
No. 3 Eff ltec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x  9.30 8.10 260 x  6.10 5.75 
26 x  8.50 7.75 312 a  5.50 5.10 
52 x  7.75 7.10 365 x  5.10 4.75 
104 x  7.10 6.50 730 a  4.75 4.50 
156 x  6.75 6.10 1095 a  4.50 4.10 

7. PACKAGE PLANS 
1-MINUTE OR LESS 

EA: 100x 150x 200+ 
1 mo  8.10 6.75 5.40 
EA: 40e 50x 60x 
6 days    8.50 7.50 6.75 
EA: I3x 25e 30x 50e 
3 days  8.10 7.75 7.50 6.75 
EA: 5x 10x 
1 day  9.00 8.10 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  68.00 49.00 30.00 24.00 20.00 
26 x  65.00 44.00 27.00 21.00 19.00 
52 x  62.00 42.00 25.00 20.00 17.50 
104 x  57.00 40.00 24.00 10.00 16.50 
156 x  54.00 38.00 23.00 18.00 15.50 
260 x......._   54.00 37.00 22.00 17.00 15.00 
312 a  53.00 36.00 21.00 16.00 14.50 
365 x  52.00 35.00 20.00 15.00 13.00 
730 x  50.00 34.00 19.00 14.00 12.09 
1095 x  48.00 33.00 18.00 13.50 10.00 

10. SPECIAL FEATURES 
TIME SIGNALS 

10x 50e 100x 
20 sec  40.50 200.00 270.00 
Mike Tag-10 sec, ea 2.70. 

W G L 
1924 

American Entertainment Ntwk 

Subscriber to the NAB Radio Code 

Media Code 4 215 2375 4.00 
hewn-Se ..... lei Broadcasting Co., Inc., 201 W. Jef-

ferson St., Fort Wayne. Ind. 46802. Phone 743-
3366. 
STATION'S PROGRAMMING DESCRIPTION 

WGL: Programmed for general interest. 
Air personalities. MUSIC: varied mixture of middle-
of-the-road. Music and features 5:35-9:30 am. 
Women's show 9:35-10 am. Music 11:05 am-12:30 
pm. Music 12:45-2 pm. Telephone call-in 2:05-3 pm. 
Music and features 3:05-8 pm. Public service 8:05-9 
pm. Music and features 9:05 pm-12:35 am. NEWS: 
more than 35 newscasts daily. Local news 5 min on 
hour. Network news 5 min on half hour. SPORTS: 
major league baseball, college football, local high 
school and college basketball. Weekend features in-
clude 3 hour, 2 man comedy on Sat. Contact Repre-
sentative for further details. Redd 1/29/68. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Leonard E. Davis. 
Program Director-James Carpenter. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w.; 1250 kc. Directionat-miarate patterns 
day and night. 
Operating schedule: 5:35 am to 12:35 am. EST. 

4. AGENCY COMMISSION 
15% on net tune: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e, 2b, la, lb, 3e, 3d, 4e, 4d, 5, 6e, 

lb, 8. 
Rate Protection: 15b. 
Bashi Rates: 20b, 2114 21b, 21c, 21d, 22e, 22b, 23e, 

24b, 24e, 2.511, 26, 28e, 25e, 30, 32e. 
Contracts: 40a, 41, 42e, 42e, 43, 44b, 45, 46, 47e, 

48, 49, 52e, 51b, 51e. 
Comb.; Cont. Discounts: 600. 608, 60e, 601, 61e. 
Cancellation: 70a, 70e. 71e, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Announcements: 

1-minute transcription or 160 words live. 
30-second transcription or 75 words live. 
10-second transcription or 25 words live. 

TIME RATES 
Rates effective July 1. 1961. 
Rates received May 26, 1961. 

6. SPOT ANNOUNCEMENTS 1 20/80 10 
min. sec, see. 
10.00 8.00 5.00 
9.00 7.20 4.50 
8.40 6.75 4.20 
7.80 6.25 3.90 
7.20 5.75 3.60 

1 time.-....-._ 
26 times  
52 time,................... 

156 times  . . 
260 times  

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

(1 minute) 
Per week: 1 wk. 13 wks. 26 wks. 30 teks. 
5 times_ 6.50 6.20 5.85 5.55 

10 times_ 6.25 5.95 5.60 5.30 
15 times_ 6.00 5.70 5.40 5.10 
20 times.. 5.75 5.45 5.20 4.90 
25 times.. 5.50 5.25 4.95 4.70 
35 times.. 5.25 5.00 4.75 4.45 

(20/30 seconds) 
5 times.. 5.20 4.95 4.70 4.40 

10 times.. 5.00 4.75 4.45 4.25 
15 times.. 4.80 4.55 4.30 4.10 
20 times.. 4.60 4.35 4.15 3.90 

52 wks. 
5.20 
5.00 
4.80 
4.60 
4.40 
4.20 

4.75 
4.00 
3.85 
3.70 

Per week: 1 wk. 13 wks. 26 wks. 39 wks. 52 tilts. 
25 times.. 4.40 4.20 3.95 3.75 3.50 
35 times.. 4.20 4.00 3.80 3.55 3.35 

10-seconds-50% of applicable 1-minute rate. 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  70 42 28 21 14 

DISCOUNTS 
26x-7% 52x-14% 156x-21% 260x-28% 

9. PARTICIPATING PROGRAMS 
Welcome In-9:35-10 a.m. Monday through Friday. 
Music and home service program, 
Per participation: 
1 time  10.00 156 times  8.50 

26 times  9.50 260 times__ 8.00 
52 times  9.00 
Participations, Ave or transcribed-up to 1-1/2 min-
utes accepted. 

WKJG 
1947 

C 
Subscriber to the NAB Radio Code 

Media Code 4 215 2470 3.00 
Wh.Jo, luir.. 2683 W. State Blvd., Fort Wayne, Ind. 

46808. Phone 219-422-7474. 
STATION'S PROGRAMMING DESCRIPTION 

WHIG; Audience primarily adult. 
Each week 28 hours network news, 14 hours local 
news, 12 hours snorts play-by-play, 3 hours sports 
broadcasts. 20 hours public service and telephone talk. 
Overall 77 hours out of 126 information, 61%. 
MUSIC: middle-of-the-road, except 32 hours a week 
country music. C and w music 5:45-7 am, 12:30-1:30 
pm, 8:30-12M, M-F, and Sat 5:45-9 am. Telephone 
talk programming amounts to 3-1/2 hours daily. Con-
tact Representative for further details. Rec'd 8/14/67. 

I. PERSONNEL 
President-John 1'. Dille, Jr. 
Vice Pre,. & Gen'l Mgr.-Hilliard Gates. 
Commercial Manager-Albert F. Schneider. 

2. REPRESENTATIVES 
Jack Haste & Company, Inc. 

3. FACILITIES 
5,000 w.; 1380 kc. Directional-separate patterns 
day and night 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regula"-na 
General: la, 2s, 2b, 30. 3b. 3e, 3d, 4a, 48. 5, ea, 8. 
Rate Protection: 10e. 111, 121, 131, 14e. 15a. 
Basic Rates: 20a, 21a, 21b. 21d, 220. 22b, 23a, 23b, 

24a, 24b, 24e. 26, 280. 28e, 29a, 29b, 30, 32b, 330. 
Contracts: 405, 41, 44a, 44b, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 601, 61b, 621). 

628. 
Cancellation: 70b, 708, 71a, 72, 730, 73b, 
Prod. Services: 80. 82. 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Elf 2/1/69-Reed 1/23/69. 
6. SPOT ANNOUNCEMENTS 

I x 26e 52x 156x 2600 
1 min  12.00 11.00 10.00 9.00 8.00 
30 sec  9.00 8.25 7.50 6.75 6.00 
10 see  6.00 5.50 5.00 4.50 4.00 
Rates apply to specific guaranteed positions and to 
purchases within special programs. 
7 pm-midnight: 70% of above rates. 
Spot frequency cannot apply to earn program frequency. 

7. PACKAGE PLANS 
SATURATION PLANS 

PER WE: I min 30 see 10 see 
10 ti  8.00 6.00 4.00 
25 Li  7.00 5.25 3.50 
50 ti  6.00 4.50 3.00 
Must be aired within 7-day period. Half hour time 
blocks guaranteed. Daily quantity guaranteed. 
Saturation plans cannot be used to earn frequency. 

BULK RATE PLANS 
EA OF 52 WKS: 1 min 30 see 10 see 
500 x (minimum 5 ti per wk). 7.00 5.25 3.50 
1000 X (minimum 10 ti per wit)._ 6.00 4.50 3.00 
Minimum meekly guaranteed usage. Half hour time 
blocks guaranteed. Daily quantity guaranteed. 
Bulk rate spots cannot be combined with programs to 
earn frequency. 
Bulk rate spots can be combined with saturation 
plans or guaranteed position spots to earn frequency. 
10 WORD QUICKIE SATURATION PACKAGE 

50 ROS 10-word spots in 7-day period  100.00 
Daily quantity guaranteed. Time blocks not guaran-
teed. Different length spots may be used to accumu-
late frequency on all plans. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

/ x  60 40 30 20 15 
26 x  56 37 28 18 14 
156 x  52 35 26 17 13 
250+   48 32 24 16 12 
Program frequency can be used to determine spot 
frequency. 

WKJ G-FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 215 2471 1.00 
WKJG, Inc.. 2633 W. State Blvd.. Fort Wayne, Ind. 

46808. Phone 219-922-7474, TWX 219-241-2083. 
I. PERSONNEL 
President-John F. Dille, Jr. 
Vice-Pres. & Gen'l Mgr.-Hilliard Gates. 
Commercial Manager-Albert F. Schneider. 

2. REPRESENTATIVES 
Jack Miele & Company, Inc. 

3. FACILITIES 
ERP 48.000 w.; 97.3 mc. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 511 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WKJG listing for coded regulations. 
Affiliated with NBC. 
TV facilities: WKJG-TV. 

(This listing continued on next page) 
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Fort Wayne-W K J G-FM-Continued 
TIME RATES 

Rates effective February, 1965. 
Rates received February 26, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 U  6.00 4.50 156 tl. 4.80 3.60 
13 ti  5.70 4.25 260 ti....._ ..... „ 4.50 3.40 
26 ti  5.40 4.05 500 U  3.50 2.75 
52 ti  5.10 3.85 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 
1 ti  60. 36. 24. 

34. 22. 
7 U  _ 54. 32. 20. 

DISCOUNTS 
13 wk  5% 52 wk  15% 
26 wk  10% 

WLYV 
1948 

• 
A Shepard Broadeastina Station 

Subscriber to the NAB Radio Code 
Media Code 4 215 2565 0.00 
Shepard Broadcasting Corp. of Indiana, 925 Anthony 
Wayne Bank Bldg., Fort Wayne. Ind. 46802. Phone 
743-3443. 

I. PERSONNEL 
Vice-Prou. & Gen'! Mgr.-Herbert J. Weber. Jr. 
Assistant Program Director-Gary Lockwood. 
Music Director-Rick Hughes. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days: 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10e, 11e, 12e. 
Basic Rates: 22a. 22b, 23a, 24b, 28a, 29a. 
Contracts: 40a. 45. 46. 470. 
Comb.: Cont. Discounts: 60a. 60k, 61a, 61e. 
Cancellation: 70a, 70c. 71a, 735. 
Affiliated with MBS. 

TIME RATES 
No. 3 Eft 11/1/67-Reed 11/8/67. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm: Sun noon-7 pm. 
B-Mon thru Sun 7 pm-midnight; Sun 6 am-noon. 

B. SPOT ANNOUNCEMENTS 
1 MINUTE 

520 104x 156x 2600 520x 10000 
AA   20.00 26.00 24.00 22.00 20.00 17.00 
A   23.00 21.00 19.00 17.00 15.00 13.00 
  15.00 13.00 12.50 11.00 11.00 11.00 

20/30 SECONDS 
AA   22.40 20.80 19.20 17.60 16.00 13.60 
A   18.40 16.80 15.20 13.60 12.00 10.40 
  12.00 10.40 10.00 8.80 8.80 8.80 

7. PACKAGE PLANS 
1 MINUTE 

6 ti 12 ti 18 ti 24 ti 
AA   21.00 20.00 19.00 18.00 
A   20.00 18.00 16.00 14.00 
  14.50 14.00 13.00 12.00 

30 SECONDS 
AA   16.80 16.00 15.20 14.40 
A   16.00 14.40 12.80 11.20 
  11.60 11.20 10.40 9.60 

10 see-60% of applicable 1-min rate. 
DISCOUNTS 

26 mic-4% 52 wk-8% 

WOWO 
1925 

A Group W Station 

Irig  
MON ADVERTISING REPRESENTATIVES. INC. 

RiAB 

Subscriber to the NAB Radio Code 
Media Code 4 215 2660 9.00 
‘Yestinghouse Broadcasting Co., Inc.. 128 W. Wash-

ington Blvd.. Ft. Wayne, Ind. 46802. Phone 219-
742-0373. TWX 219-241-1999. 
STATION'S PROGRAMMING DESCRIPTION 

WOWO: Programmed for general interest. 
MUSIC: popular. NEWS: programming includes 5 
min on hour newscasts. 10 min news at 7 am. 15 min 
news at e am, noon & tu pm. Half hour news and 
sports 6-6:30 pm. Farm director conducts 2 hour farm 
programming 5-7 am. Specialized programming in-
cludes news documentary, sports specials, community 
service reports, International Hockey League broad-
cast of home and away games, play-by-play coverage 
of high school basketball tournaments. Contact Repre-
sentative for further details. Rec'd 1/22/68. 

I. PERSONNEL 
General Manager-C. W. Vandagrift. 
Gen'l Sales Manager-H. D. Longsworth. 
Program Manager-Thom Brown. 

2. REPRESENTATIVES 
Radio Advertising Representatives. Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
50.000 se.: 1190 kc. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: .1a. 2a, la, 3b, 45. 4d. 6b, 7b, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e. 
Basic Rates: 22a, 22b. 23a, 24b, 25a, 26, 28b, 29a. 
Contracts: 40b. 42a. 45, 46. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, 61c, 

62b. 
Cancellation: 70a, 70e. 71a, 73a. 

(.) 5 minute news program-1:15 min commercial 
limitation. 

TIME RATES 
No. 16 Eff 1/1/69-Itee'd 12/9/68. 

AA-Mon thru Sat 6-10 am. 
A-Mon thru Fri 3:30-7 pm: Sat 10 am-noon. 

B-Mon thru F1.1 10 am-3:30 pm & 7-8 pm; Sat 
noon-8 pm; Sun 6 am-8 pm. 
C-Mon thru Sat 5-6 am. 
D-Mon thru Sun 8 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
lx 1000 150x 250x 500x 1000x 

AA   50 46 44 41 36 32 
A   38 36 34 32 30 28 
  36 34 32 30 28 26 
  20 19 18 17 16 15 

D   15 14 13 12 11 10 
30 SECONDS 

AA   40 37 34 32 29 26 
A   30 29 28 26 24 22 
13   29 27 26 24 22 20 
  14 13 12 11 10 10 

D   10 9 8 7 6 6 
7. PACKAGE PLANS 

1 MINUTE 
PER WK: AA A B C 
10 ti  35 19 
15 ti  34 18 
20+   33 17 

49 37 
48 36 
47 35 

30 SECONDS 
10 ti  39 29 
15 ti  38 28 
20+   37 27 
lo sec: 50% of I-min 
Package plan spots may convert to frequency dis-
counts, but earned rato will not be retroactive on 
package plans. 

8. PROGRAM TIME RATES 
5-MINUTE 

lx 52x I04x 
AA   60 57 54 
A   46 45 44 
  40 38 36 
  25 24 23 

D   20 19 18 
9. PARTICIPATING PROGRAMS 
All Night Show-midnight-5 am. I min 
1 ti, per uk, ea  6 
10+. ea  4 

10. SPECIAL FEATURES 
WEEKDAY NEWS PLAN 

5-min newscasts at: 10 am, 11 am, 1 pm, 2 pm, 3 
pm, 7 pm. One of each time period, 1 newscast per 
day Mon thru Fri. Minimum of 5 newscasts meekly. 
Per program: 
4 wks  38 26 mks  34 
13 mks  36 52 mks  32 

WEEK-END NEWS PLAN 
5-min newscasts, Sat and Sun on the hour, 9 am 
thru 7 pm (excluding Sat noon). One of each time 
period. Minimum of 5 newscasts meekly. Rates some 
as meek-day news plan. 

EVENING NEWS PLAN 
8 pm. 9 pm, 11 pm. 1 per night. Mon thru Sat. 
minimum 6 per wk. 90. 
All newscasts earn frequency discounts for spots. 
Spots do not earn frequency discounts for newscasts. 

D 
14 
13 
12 

CI) 
Subscriber to the NAB Radio Code 

Media Code 4 215 2755 7.00 
Sarkes Tarzlan, Inc., 3333 Butler Rd.. FL Wayne. 

Ind. 46808. Phone 219-483-0584. TWX 219-241-
4394. 

I. PERSONNEL 
President-Sarkes 
General Manager-David D. Miller, 

3. FACILITIES 
ER!' 44,400 w.: 95.1 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 680 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 40. 4d. 5, 6b, 7b, 8. 
Basic Rates: 20a. 220. 23a, 240, 28b, 290. 
Contracts: 40a, 42a. 46. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 710. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eli'  Rec'd 3/3/69. 
6. SPOT ANNOUNCEMENTS 
PER WE, EA: I min 30 sec 10 see 
10 ti, fixed  8.50 6.75 4.25 
12 ti, ROS  7.00 5.50 
15 ti. ROS    3.50 

8. PROGRAM TIME RATES 
1 hr  36 1/2 hr  20 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

PER WK: 5 tl 10 01 15 01 
Ea   8 7 6 

CONSECUTIVE WEEK DISCOUNT 
52 mk-10% 

WPTH (FM) 
1959 

28 
27 
26 

13 9 
12 8 
11 7 

1560 260x 
51 48 
43 41 
35 34 
22 21 
17 17 

11113 F IMO 

FRANKFORT (1 AM; 1 FM) 
Clinton County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WI LO W I LO-FM 
1953 1962 

Media Code 4 215 2850 6.00 
Kasper Broadcasting Co., 52-1/2 E. Washington St., 

Frankfort, Ind. 46041, Phone 317-659-3338, 

I. PERSONNEL 
General Manager-V, J. Reaper. 
National Adv. Manager-Lillian Kasper 
Sales Manager-Ken McGeath. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
250 w. days: 1570 kc. Non-directional. 
Operating schedule: maximum daylight hours. EST. 
FM FACILITIES 
ERP 5,940 w. 99.7 me. 
Operating schedule: 6:00 a.m. to 10:00 p.m. weekdays, 
7:30 a.m. to 5:0D p.m. Sundays. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded renulatIons 
General: 5. 
Contracts; 400. 
FM operated in conjunction with AM, during daylight 
hours, independently all other hours. Rates are for 
combined operation; same rates apply for FM only. 
Member: Indiana Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 5/1/67-Rec'd 4/17/67. 
6. SPOT ANNOUNCEMENTS 

Ix 260 520 I04x 156x 260x 312x 
t•).... 4.50 4.20 4.10 3.65 3.55 3.40 3.10 
(.1 1 min or less. 

7. PACKAGE PLANS 
SPOT PACKAGES 

(To be used in 1 wk) 
1 0 ti 20 01 SO 01 

I min or less  37.50 71.00 100.50 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 L.............._ ......... 46.00 29.00 17.25 13.09 6.80 
26 x  42.00 26.00 15.20 11.60 6.30 
52 x...„ .......... _   38.00 25.00 15.00 11.20 5.80 
104 x  36.00 24.00 14.50 10.90 5.55 
156 x.._  34.00 23.00 14.00 10.50 5.30 
260 x.  32.50 21.50 13.00 9.80 4.80 
312 x  30.25 18.95 12.00 9.00 4.40 

FRANKLIN 
Johnson County-Map Location E-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WIFN (FM) 
1961 

LD 
Media Code 4 215 2945 4.00 
Voice of Johnson County, Inc., Box 194. Hwy. 31 N.. 

Franklin, Ind. 46131. Phone 317-736-9114. 
Indienenolls phone: 317-631-7013. 

I. PERSONNEL 
Pres. & Cam'! Mgr.-Howell B. Phillips. 
General Manager-Ron Douglas. 

3. FACILITIES 
ER!' 3.000 w.; 95.9 me. 
Operating schedule: 5:00 am-11:00 pm daily. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 3b, 4b, 4d, 5, 66, 7b, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h, 
Basie Rates: 20b, 21b, 21e, 23a, 24b, 24e, 25a, 286, 

290. 
Contracts: 41, 44a, 51b. 
Comb.; Cont. Discounts: 60d, 61b, 62d. 
Cancellation: 72. 
Prod. Services: 80. 82. 

TIME RATES 
Eff   Rec'd 4/1/68, 

6. SPOT ANNOUNCEMENTS 
I x 520 1500 312x 

1 min  3.75 2.70 2.55 2.25 
7. PACKAGE PLANS 
PER WK: 50 01 25 01 
1 min  87.50 46.25 
PER MO: 100 01 
1 min.  165.00 

GARY (z Am) 
Lake County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WLTH 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 215 3040 3.00 
Northwestern Indiana Broadcasting Corp.. 3669 
Broaduay, Gary, Ind. 46409, Phone 219-884-9409, 
STATION'S PROGRAMMING DESCRIPTION 

WLTH: Programmed for general interest. 
MUSIC: current general popular music and modern 
country music with adult appeal for bulk of broadcast 
day. Aimed more at teens after 2 pm, and all day 
Sat & Sun. 5 regular air personalities. Program-
ming-heavy emphasis is placed on community involve-
ment. NEWS: on hour and half hour. 15 min news-
cast at noon. Foreign programming-Spanish, Polish, 
Puerto Rican. Romanian and Serbian, Sun mornings 
6 am-noon. Contact Reprsentative for further details. 
Rec'd 5/26/69, 

I. PERSONNEL 
President-H. B. Snyder, Jr. 
Genera! 5fanager-Dale Z. Dawson, 
Sales Manager-Allen C. Evans. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1,000 w. days; 1370 kc. Non-directional. 
500 w. pre-sunrise. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: In days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 4a, 5, 65. 7a, 8. 
Rato Protection: 10a, lia, 12s. 13a, 14a. 15b. 
Basic Rates: 220, 23a, 24e, 28b, 28e, 30. 
Contracts: 40a, 41. 45. 
Comb.: Cont. Discounts: 60e. 60h, 61s. 62a. 
Cancellation: 70e, 71a, 72, 730. 
Prod. Services: 82. 

TIME RATES 
No. 2 ER 9/15/68-Itec'd 9/30/68. 

Drive Time-6-9 am & 3-6 pm. 
Day Time-0 am-3 En 84 6 pm-sign-elf. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

1000x 500x 3I2x 156x 52x 260 ix 
1 min 6.75 7.75 8.25 8.75 9.25 9.50 10.00 
30 sec 5.25 6.20 6.60 7.00 7.40 7.60 8.00 

DAY TIME 
1 min 5.25 5.75 6.25 6.75 7.25 7.50 8.00 
30 sec 4.25 4.80 5.20 5.60 6.00 6.20 6.60 

INDIANA 

WW C A 

American Entertainment Ntwk 
• 

Subscriber to the NAB Radlo Code 
Media Code 4 2I5 3135 1.00 
Lake Broadcasting Co., Inc. ' 545 Broadway, Gary.. 

Ind, 46402. Phone 219-886-9171. Chicago phone 
312-734-5400. 
STATION'S PROGRAMMING DESCRIPTION 

WWCA: Community-active programming with em-
phasis on local news and editorials, plus telephone 
talk shows and interviews on topics of area concern. 
Special events programming, with play-by-play cov-
erage of high school and college sports. MUSIC: cur-
rent hits and standards. Pop 6-9 am, 9:30-11:45 am, 
2:35-4:45 pm. City court 9:05-9:30 am, labor news 
4:45-5 pm. News on hour and half hour. Extended 
news at 7 am, 8 am, noon & 5 pm. Telephone con-
versation with guests and audience participation 
12:15-1:30 pm and 6:05-6:30 pm. Contact Represen-
tative for further details. Ree'd 6/21/69. 

I. PERSONNEL 
President-Dee O. Coe. 
General Manager-Joseph A. Haas. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Chicago--Contact station. 

3. FACILITIES 
1,000 w.; 1270 kc. Directional-same pattern all 
hours. 
Operating schedule: 24 hours daily. cer. 

-4. AGENCY COMMISSION 
15%: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 
Basic Rates: 20b, 21b, 21e, 21d, 23a, 24a, 24e, 25a, 

28b, 29b, 330. 
Contracts: 40a. 41, 44a, 44b, 45. 46. 47a. Sic. 
Comb.: Cont. Discounts: 60b. 60d, 60e, 60f, 601. 
Cancellation: 70a. 70e. 71a. 72, 73a. 
Prod. Services: 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Elf 9/1/68-Ree'd 9/3/68. 
AAA-Mon thru Fri 6-9 am, noon-1:30 pm & 3-6 
pm. 
AA-Mon thru Fri 9 am-noon. 1:30-3 pm & 6-7 pm; 
Sat 6 am-7 pm; Sun all day. 
A-Mon thru Sat 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

- AAA - -AA- - A - 
1 mln 20/30 I mln 20/30 1 min 20/30 

1 x  15.00 12.60 12.00 9.60 9.00 7.60 
13 x  14.60 12.30 11.60 9.30 8.75 7.40 
26 x  14.40 12.15 11.40 9.15 . .. 
52 x.. ....... _... 14.00 11.80 11.00 . 8.25 7.00 
104 x  13.80 11.60 10.80 8.60 8.00 6.80 
156 x  13.50 11.40 10.50 8.40 7.75 6.60 
260 x  13.20 11.15 10.20 8.15 7.50 6.40 
312 x  12.00 10.00 9.90 7.90 7.25 6.20 
400 x .......   12.60 10.70 9.60 7.70 7.00 6.00 
500 x ....... „  12.30 10.50 9.30 7.50 6.75 5.80 
10 see or less: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

(ROS within hour) 
- AAA - -AA- - A - 

PER WK: I min 20/30 I mln 20/30 I min 20/30 
10 ti  14.00 11.80 11.00 8.80 8.00 6.80 
15 ti  13.75 11.60 10.75 8.60 7.75 6.60 
20 tl ..... ___ 13.50 11.40 10.50 8.40 7.50 6.40 
30 ti  13.25 11.20 10.25 8.20 7.25 6.20 
40 il  13.00 11.00 10.00 8.00 7.00 6.00 
50 ti  12.75 10.80 9.75 7.80 6.75 5.80 
10 sec or less: 50% of 1-min. 

FREQUENCY DISCOUNT 
13 wk-10% 26 wk-15% 39 wk-17-1/2% 52 wk-20% 

10. SPECIAL FEATURES 
NEWSCASTS 

1-minute participation within 1/4 hour newscasts and 
5-minute newscasts-add 10% to class earned rate. 

GOSH EN 
Elkhart County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WKAM 
1949 

Subscriber to the NAB Radio Cone 
Media Code 4 215 3230 0.00 
Kosciusko Broadcasting Corp.. 930 E. Lincoln. 

Goshen. Ind. 46526. Phone 219-533-1460. 

STATION'S PROGRAMMING DESCRIPTION 
WHAM: Programmed for general interest. AIR PER-
SONALITIES handle all segments. NEWS: 5 min 
on hour and half-hour 6-10 am. hourly thereafter. 
15 min at noon with emphasis on local news. 6 am-
4 pm general popular music, telephone interviews and 
discussion, farm, sports and comedy features. 4-7 pm 
general popular and current hits music and sports 
features. 7-11 pm current hits and rock music. 
SPORTS: pro baseball, city and area high school 
football and basketball. Contact Representatives for 
further details. Reed 7/14/67. 

I. PERSONNEL 
President-William N. Udell, 
General Manager-Gerry Grainger. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1460 kc. 

Directional night only. 
Operating schedule: 8 am-11 pm. EST. 

4. AGENCY COMMISSION 
15/0. Payable 30 days following billing. 

(This listing continued on next Page) 
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Goshen-W KA M-Continued 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10s, 11a, 12a, 13a, 14a, 15a. 
Basle Rates: 20b, 21a, 21b, 21c, 21d, 24b, 25a. 
Contracts: 40a, 41, 45, 46. 47e. 
Comb.; Cont. Discounts: 60f. 61b, 62d. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with ERS Radio Network. 
Member: Indiana Radio Network. 

TIME RATES 
Eft 4/11/66-Rec'd 4/11/66. 

6. SPOT ANNOUNCEMENTS 
I x 13x 26x 52x 104x 2601 

1 min  5.00 4.85 4.75 4.50 4.00 3.75 
30 sec  3.50 3.35 3.25 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
I x 13x 260 520 1040 2600 

1/2 hr  35.00 34.00 31.50 29.75 28.00 25.25 
1/4 hr  20.00 19.00 18.00 17.00 16.00 15.00 
10 min  15.00 14.50 14.00 12.75 12.00 11.25 
5 min  8.00 7.75 7.25 7.00 6.50 6.00 

10. SPECIAL FEATURES 
Time Signals. Temperature and Weather Reports-
half regular announcement rates. 

GREEN CASTLE 
Putnam County-Map Location C-7 

See SIDS consumer market map and data at begin-
ning or the State. 

WXTA (FM) 
1966 

Subscriber to the NAB Radio Code 

Media Code 4 215 3325 8.00 
Charles R. Banks, Box 245, 21 S. Indiana St., 

Greencastle. Ind. 46135. Phone 317-653-9717. 
I. PERSONNEL 

General Manager-Will Burt. 
5. FACILITIES 
SU' 3.000 w.; 94.3 mc. 
Operating schedule: 6 am-11 pm daily. EST. 
Antenna ht.: Inn ft. ahoye aaaaaaa terrain. 

4. AGENCY COMMISSION 
10/0 time only: payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff  Itee'd 4/28/67. 
6. SPOT ANNOUNCEMENTS 

lx 52x 1560 260x 312x 624x 936x 1248x 
1 min 4.00 3.60 3.20 2.80 2.50 2.20 2.05 1.95 

7. PACKAGE PLANS 
(ROS-Within 10 days) 

30 01 50 01 100 tl 
1 min.  2.80 2.40 2.20 
30 sec.  2.20 2.05 1.95 
10 see  1.95 1.85 1.75 

B. pittlURAM TIME RATES 
Ix 52x 156x 280x 312x 

1 hr  35.70 32.95 30.20 27.45 24.70 
1/2 hr  19.35 17.85 16.35 14.85 13.35 
1/4 hr  11.55 10.45 9.35 8.25 1.15 

Ix 520 I56x 260x 312x 624x 9581 1248x 
5 min 5.40 5.00 4.60 4.20 3.80 3.60 3.45 3.35 

DISCOUNT 
10% on yearly contract. 

GREENFIELD 
Hancock County-Map Location E-6 

See SIMS consumer market map and data at beam-
nine of the State. 

WSMJ (FM) 
1962 

e 
Media Code 4 215 3420 7.00 
WPF11, Inc.. 640 W. 9th St., Greenfield, Ind. 46140. 
Phones 317-462-0511. 2. 
STATION'S PROGRAMMING DESCRIPTION 

'iSiSMJ (FM): Programmed primarily for general 
adult interest. 
12M-6 am, pop music and news. 6-10 am, pop music, 
news, weather. sports, farm reports, local and regional 
lire coverage. 10-11 am, woman's show with woman 
personality and studio guests. 11 urn-5 pm. middle-
of-the-road music with news, sports news, stocks and 
weather. 5 stock market reports from competing 
brokerage houses during market hours. 6-7 pm, ro-
mantic music. 7-12M, middle-of-the-road music, 
sports remotes (in season), college football and bas-
ketball, big car races, horse racing results and 
mutuals. Sun: religion, German language show and 
hymns. Contact Representative for further details. 
Itec'd 11/19/09, 

I. PERSONNEL 
Presldent-Paul P. Braden. 
Gent & Sales Mgr.-Roy P. Whitton. 
Station Manager-Sam Wade. 

2. REPRESENTATIVES 
New York-Frederick W. Smith. 

3. FACILITIES 
ERP 50,000 w. (hoer.), mono vr. (vert.); 99.5 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht: ft ahnve average terrain. 

4. AGENCY COMMISSION 
15/n time only: 10 days. 

5. GENERAL ADVERTISING See coded mutations 
General: la, 2a, 3a, 4a, 4d, 5, 5s, 7b, 8. 
Rate Protection: 15b. 
Basie Rates: 20a, 22b, 23a. 
Contracts: 40a, 42a, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 70a. l'Or. 73a. 
Affiliated with Maim Market FM network. 

TIME RATES 
Rates effective June 1, 1965. 
Rates received May 3, 1965. 

7. PACKAGE PLANS 
NVEEKLY PACKAGES 

(1 minute or leas) 
1 Li  7.00 15 ti  5.50 
5 tl 6.50 20 or more 5.00 
10 ti  6.00 

8. PROGRAM TIME RATES 
PER WE: 1/2 hr 1/4 hr 5 min 
1 ti  27.05 18.85 8.25 
2 ti  24.70 17.05 7.95 
3 ti  22.35 15.30 7.65 
5 or more ti  19.40 12.95 7.05 
All rates are tlat, no further discounts. 

9. PARTICIPATING PROGRAMS 
Morning News Roundup-7:30-8 am. 
Fort%ille Area News-9 am. 
Visit with Vivian-10-11 am. 
Midday News Roundup-12:05-12:30 pm. 
Evening News Roundup-5-5:30 pm. 
1 min spots. ea  8.00 

10. SPECIAL FEATURES 
Beeper Phone Report and Actualities, ea  10 
Indiana University Sports (Football, Basketball)-
75.00 per quarter (every 4th commercial) exclusively 
to product or service category. 
Big Car Races-2.00 per mile of race, commercial 
format on request. 

(D) 

GREENSBURG (1 AM; 1 FM) 

Decatur County-Slap Location F-8 
See SltDS consumer market map and data at begin-
ning of the State. 

WTRE 
1968 

Media Code 4 215 3514 7.00 
Clear Tone Broadcasting Corp., 1011 Park Rd., 

Greensburg, Ind. 47240. Phone 812-663-3000. 
STATION'S PROGRAMMING DESCRIPTION 

WTRE: See WTRE-FM listing for programming 
prior to 3 pm. From 3 pm on station features top 
40 music. 

I. PERSONNEL 
President-Lloyd Kanouse. 
General Manager-Gilbert Young. 
Program Director-Jerry Johnston. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
500 w. days; 1330 lœ. Directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial slmuleast operation. Simulcast 6 am-S pm. 
For mn-simulcast facilities see WTRE-FM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4c, 5, On, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 24b, 25a, 26, 28e. 29b. 
Contracts: 40a, 440. 45. 
Cancellations: 71a, 72, 73b. 
Prod. Services: 130. 82. 
Affiliated with MBS. 

TIME RATES 
No. 3 Eff 12/1/67-Rec'd 1/6/69. 

6. SPOT ANNOUNCEMENTS 
AM/FM COMBINATION 

SPECIFIED TIME 
Open 25x 100x 500x 1000x 

1 min  5.00 4.50 4.25 4.00 3.50 
30/20 sec  4.00 3.50 3.25 3.00 2.50 
10 sec    3.00 2.50 2.25 2.00 1.75 

ROS 
1 min  4.00 3.50 3.25 3.00 2.50 
30/20 sec.  3.00 2.50 2.25 2.00 1.50 
10 ser  2.00 1.50 1.25 1.00 .75 

8. PROGRAM TIME RATES 
5 min 10 min I/4hr 1/2 hr hr 

Open   6.00 9.00 12.00 24.00 48.00 
26 X.  5.00 7.50 10.00 20.00 40.00 
104 x  4.50 6.75 9.00 18.00 36.00 
312 x  4.00 6.00 8.00 16.00 32.00 
1000 x  

10. SPECIAL FEATURES 
HEADLINES 
Open 26x I04x 312x 1000x 

30 sec  5.00 4.00 3.00 2.50 2.00 

WIRE-FM 
18112 

Media Code 4 215 3515 4.00 

Clear Tone Broadcasting Corp., 1011 Park Rd.. 
Greensburg. Ind. 47210. Phone 663-3000. 
STATION'S PROGRAMMING DESCRIPTION 

WTRE-FM: Programmed for general interest. 
Country and western music 5-7 am. General popular 
music 7:30-9:30 am, 11 am-noon. 1-3 pm. RELI-
GIOUS devotional 9:45-10 am featuring sacred music 
and sermon. Women's program 10-11 am, telephone 
conversations and want ads. Open line discussion of 
current news events 6-6:30 pm. Music 7:15-11 pm. 
featuring film music, showtunes and standards. 
NEWS: 30 min at 7 am, noon, 5:30 & 6:30 pm. 
5 min on hour and half hour. SPORTS events high 
school football, basketball, baseball, college football 
and basketball, professional football and baseball. 
Contact Representative for further details. Rec'd 
11/7/68. 

L PERSONNEL 
President-Lloyd Hanouxe, 
General Manager-Bob Battens. 
Program Director-Allen Kent. 

3. FACILITIES 
ERP 3.500 w. 3,500 w. (vert.): 107.3 me. 
Operating schedule: 5 am-11 pm. EST. 
Antenna ht.: 160 ft. above average terrain, 
partial slmuleast operation. Operated separately 3-
II pm. For simulcast facilities see WTRE. 

4. AGENCY COMMISSION 
None all rates net to station. 

S. GENERAL ADVERTISING See laded refutations 
See WTRE listing for coded regulations. 
Affiliated with MRS. 
Member: Fine Music Group. 
Sold in combination with WTRE. See that listing 
for rates. 

TIME RATES 

50% of AM rate, provided same copy is used; 75% 
of Alf rate with new copy. 

HAMMOND (I AM; 1 FM) 

Lake County-Map Locatic, 11-3 
See SilDS consumer market map and data at begin. 
ning of the State. 

WJ 0 B 
1928 

Media Code 4 215 3610 3.00 
Colby Broadcasting Corporation, Radia Center, 6405 
(Meet Ave., Hammond, Ind. 46320. Phone 219-844-
1230. (Chicago line: 312-375-4220.) 

I. PERSONNEL 
l'res. & Gen'l Mgr.-Julian Colby. 
Vice-President-Judith Grambo. 
Sales Manager-Roy F. Tobin. 

2. REPRESENTATIVES 
Michigan, Ohlo, PIttsburgh-Pearse Sales, 

S. FACILITIES 
1,000 w. days. 250 w. nights; 1230 le. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%: bills due and payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4a, 4c, 5, 6a, 7a, 8, 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 
Basic Rates: 20a, 220, 23a, 25a, 28b. 
Contracts: 40a 45, 46. 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, 61e, 62b, 

62e. 
Cancellation: 710. 73a. 
Length of commercial copy: 
15 minutes..._.400 words 5 minutes___150 word' 
10 minutes___250 words 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 11/1/60-Reed 11/5/68. 
AA-Mon thru Sat 6-9 am, noon-1 pm & 3:30-7 
Sun all day. 
A-Mon thru Sat 9 am-noon & 1-3:30 pm. 
B-Mon thru Sat 7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

520x 3120 260x 104x 520 26g Ix 
1 min  9.00 10.00 11.00 12.00 13.00 14.00 15.00 
30 sec  6.75 7.50 8.25 9.00 9.75 11.00 11.25 

CLASS A 
1 min  7.50 8.25 9.00 9.75 10.50 11.25 12.00 
30 sec  6.00 6.50 7.00 7.50 8.00 8.50 9.00 

CLASS B 
1 min  6.00 6.50 7.00 7.50 8.00 8.50 9.00 
30 sec  4.50 5.00 5.25 5.75 6.00 6.50 6.75 
Spots may be combined from varied time segments 
to warn frequency discounts. 
Spots may not be combined with programs or weekly 
saturation packages for frequency discounts. 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

CLASS AA 
EA: 50 tl 30 tl 20 tl 10 ti 
1 min  10.00 11.00 12.00 13.00 
20/30 sec  7.50 8.25 9.00 9.75 

CLASS A 
1 min  8.25 9.00 9.75 10.50 
20/30 sec  6.50 7.00 7.50 8.00 

CLASS B 
1 min  6.50 7.00 7.50 8.00 
20/30 sec  5.00 5.25 5.75 6.00 

8. PROGRAM TIME RATES 
3I2x 2000 I56x 1040 520 260 IX 

5 min  14.00 15.00 16.00 17.00 18.00 19.00 20.00 
10 min  21.00 22.00 23.00 24.00 25.00 26.00 27.00 
1/4 hr  24.00 26.00 28.00 30.00 32.00 34.00 36.00 
25 min  30.00 32.50 35.00 37.50 40.00 42.50 45.00 
1/2 hr  36.00 39.00 42.00 45.00 48.00 51.00 54.00 
1 hr    80.00 85.00 90.00 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

520x 312x 2600 1040 52x 260 IX 
AA   13.50 15.00 16.50 18.00 19.50 21.00 22.50 
A   11.50 12.75 13.50 14.75 15.75 17.00 18.00 

9.00 9.75 10.50 11.25 12.00 12.75 13.50 
NEWS 

812x 260x 1560 I04x 52x 26x IX 
1/4 le  28 30 32 34 36 38 40 

WYCA (FM) 
See listing under Chicago Urban Area. 

HARTFORD CITY 
Blackford County-Map Location F-5 

See SEWS consumer market map and data at be-
ginning of the State. 

WWHC (FM) 
1965 

Subseriber to the NAB Radio Code 
Media Code 4 215 3705 1.00 
Three .7 Radio Corp., Box 185. 211 W. Main St.. 

Hartford City, Ind, 47348. Phone 348-2665. 
I. PERSONNEL 
President-John R. Maddox. 
Gen'l & Sales Mgr.-Robert A. Hardley. 
Procram Director-William Morris, 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
ERP 3,000 w.; 104.9 me. 
Operating schedule: 6 am-midnight. 
Antenna ht.: 150 ft. *hove average terrain. 

4. AGENCY COMMISSION 

5, 15%. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g. 12g, 13g, 14g, 15a, 15b. 
Basic Rates: 20b, 21a, 24b. 25a, 28b, 28e, 33a. 
Contracts: 40a. 42b. 42d, 44a, 47a, 48, 151a, 
Comb.: Cont. Discounts: 61a, 62a. 
Cancellation: 70a, 70c, 71a, 
Prod. Services: 82. 

TIME RATES 
Eff 4/7/60-Reed 4/11/66, 

O. SPOT ANNOUNCEMENTS 
500x 256x I04x 52x 26x 13x lx 

1 min 3.00 3.20 3.50 3.75 4.25 4.60 5.00 
30 sec 2.25 2.40 2.65 2.80 3.15 3.40 3.75 
15 seconds-50% of minute rate. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

(2 1-mlnute at 1 30-sseemil Internal) 
26 x, ea__ . 7.50 52 x or more, ea........ 5.00 

HUNTINGTON (I AM; 1 FM) 

Huntington County-Map Location 1r-4 

See SRDS consumer market map and data at begin-
ning of she State. 

WH LT WH LT-FM 
1957 1965 

Media Code 4 215 3800 0.00 
Radio Huntington. Inc., Hotel LaFontaine, HunUng• 

ton, Ind. 46750, Phone 356-1640. 
Other studios-Columbla City, Ind. Phone 244-7561. 

L PERSONNEL 
President-William J. Warren. 
General Manager-Iton Clark. 

3. FACILITIES 
500 w. days; 1300 kc. Directional. 
Operating schedule: 6:00 a.m, to local sunset week-
days; 8:00 a.m, to local sunset Sunday. EST, 
FM FACILITIES ERP 3,000 tr.; 103.1 mc. 
Operating schedule: 6:00 am-10:00 pm Mon thru Fri; 
6:00 ana -8:00 pm Sat: 7:30 am-8:00 pm Sun. 
Antenna ht.: 91 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; parable when rendered. 

5. GENERAL ADVERTISING see ended rest:tames 
General: la. 2a, 3a, 3d, 4a, 4d, 5, Ca, 8, 
Rate Protection: ioe, 11c, 12e, 13e, 14e, 15a. 
Basic Rates: 20a, 20b, 21a, 22b, 23a, 21b, 25a, 26, 

28a, 29a, 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46. 471, 50. 

51a. 
Comb.; Cont. Discounts: 605. 60e, 60f, 61a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eff 9/1/65-Reed 8/22/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 ti. 6.00 78 U.... 4.50 
26 ...... _ ...... 5.50 156 ti  4.00 
52 ti  5.00 312 ti. . 3.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  60.00 36.00 20.00 15.00 10.00 
26 ti 57.00 35.00 19,00 14.00 9.50 
52 ti.............._.._ 54.00 33.00 18.00 13.00 9.00 
78 ti ........... _______ 48,00 29.00 15.00 12.00 8.50 
156 Li  42.00 25.00 14.00 10.00 8.00 
312 tl 36 00 22,00 12.00 9.00 7.00 

INDIANAPOLIS (8 AM; 6 FM) 
Marlon County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WAT I 
1963 

Jack Masla & Company, Inc« 

A Sarkes Turtle Station 
Subserlber to the NAB Radio Code 

Media Code 4 215 3990 9.00 
Satires Tarrian, Inc., 3490 Bluff Rd., Indianapolis, 

Ind. 46217. Phone 317-787-2211. 
STATION'S PROGRAMMING DESCRIPTION 

WATI: Programmed for adults 25-59. 
MUSIC 85%; orchestrated arrangements of standard 
selections including recently established ones. Large 
string orchestras 42%, instrumental groups and solo-
ists accompanied by large string orchestra 22%. vocal 
arrangements (choruses, small groups, soloists) 21%. 
NEWS 15%: national-International 8%, local-state-
regional 7%. Programming consistent hour-by-hour. 
Emphasis on music. Air personnel subordinate to 
music. COMMERCIAL POLICY: 12 commercials per 
hour. Features cultural, semi-cultural and Informative 
capsules. Contact Representative for further details. 
Rec'd 7/12/67. 

1. PERSONNEL President-Sarkes Tarsian. 
Broadcast Division Manager-Elmer Snow. 
General Manager-Bob Flynn. 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 

3. FACILITIES 
250 w. days: 810 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. Is. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15a. 
Basle Rates: 20b, 210, 22b, 23b, 24e. 25a, 28e, 29a, 
Contracts: 40a, 41, 42b, 45. 46. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 70d, 71h, 72, 73a. 

TIME RATES 
Rates effective June 1, 1965. 
Rates received May 3, 1965, 

Class AA-6:00-9:00 am Mon thru Sat; 3:00-6:00 
pm Mon thru Fri. 
Class A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 min • 1 min 
1 ti  17. 14. 15 ....... 14. 11. 

10. 
10 ti  15. 12. 

CLASS A 

• 

8. 
5 ti  13. 10. 20 tL._..--._ 10. 7. 
10 ti. ....... ____ 12. 9. 
(61 30 seconds or less. 

10. SPECIAL FEATURES 
2-1/2 MINUTE NEWS CAPSULES 

(Includes 30-second commercial plus billboard) 
-Class- -Clase-

PER WE: AA A AA A 
5 ti_ 21. 17. 15 ti  17. 13. 
10 ti  19. 15. 20 ti  15, 11. 

(This listing continued on next page) 

322 Spot Radio Stations September 1, 1969 



I ndianapolis-W A T I-Continued 
1-MINUTE FEATURETTES 

(Weather-Sports-Stock Reports) 
-Class- -Class-

PER WE: AA A AA A 
5 ti.. 17. 14. 15 U 13. 10. 
10 U...-_-__ 15. 12. 20 U ....... -.-...- 11. 8. 
Includes 30-se•ond commercial. 30-second feature, plus 
billboard. 

WBRI 
1963 

Media Code 4 215 4085 7.00 
Radio One Five Hundred. Inc., 4802 E. 62nd Sr,.. 

Indianapolis. Ind. 46220. Phone 317-255-5484. 
STATION'S PROGRAMMING DESCRIPTION 

WBRI: Programmed for religious listening. 
Nationally released tapes daily and weekly. Local 
church productions daily and weekly. Sermons and 
music. Primarily Evangelical and fundamental 
Christian. TALK: telephone call-in 2-3 pm M-F 
including studio guest answers. Telephone call-in 
swap-shop 4-4:30 pm M-F. NEWS: 5 min 6 am, 
7 am, 8 am, 4:30 pm, 6:25 pm, 7 pm. 15 min 1 
pm. Local religious activities announcements sched-
uled in music programs. MUSIC: sacred and gospel 
sign-on-7:30 am, 3-4 pm. 4:30 pm-sign-off. ChB-
drens programs 9-0:30 am Sat. Religious drama 4-5 
pm Sat. Reed 9/17/68. 

I. PERSONNEL 
President-Douglas D. Kahle. 
General Manager-Vernon D. Kuehn. 

3. FACILITIES 
5,000 w. days; 1500 he. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a, 4d, 5, 6a, 8. 
Rate Protection: 12b, 14b. 
Basic Rates: 20a, 22b, 230. 24b, 25ft, 28b, 29a. 
Contracts: 40a, 46. 47a. 
Comb.: Cont. Discounts: 60a, 60k, 615. 
Cancellation: 71a, 730. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 9/68--Rec'd 9/17/68. 
7. PACKAGE PLANS 

1 MINUTE 
1 ti 6 ti 12 ti 18 ti 24 tl 30 tl 36 ti 

1 tek   10.00 9.75 9.50 9.25 9.00 0.75 8.50 
4 wk  9.50 9.25 9.00 8.75 8.50 8.25 8.00 
13 wk  9.00 8.75 8.50 8.25 8.00 7.75 7.50 
62 wk  8.00 7.75 7.50 7.25 7.00 6.75 6.50 

30 SECONDS 
1 wk....._   8.00 7.75 7.50 7.25 7.00 6.75 6.50 
4 wk....- 7.50 7.25 7.00 6.75 6.50 6.25 6.00 
13 wk  7.00 6.75 6.50 6.25 6.00 5.75 5.50 
52 wk  6.00 5.75 5.50 5.25 5.00 4.75 4.50 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Is 26x 52x I04x 1560 260x 

1 hr  110.00 104.50 99.00 93.50 88.00 82.50 
1/2 le  66.00 6-.50 59.50 56.00 53.00 49.50 
1/4 hr  44.00 41.50 39.50 37.50 35.00 33.00 
10 min_  33.00 31.50 30.00 28.00 26.50 25.00 
5 min  °°.00 21.00 20.00 19.00 17.50 16.50 

WFBM 
1924 

A Time-Life Broadcast Station 
rIalKATZ RADIO 

EAST 

e R A IR 

Subscriber to the NAB Redis Code 
Media Code 4 215 4180 6.00 
Time-Life Broadcast, Inc.. 1330 N. Meridian Bt.. 

Indianapolis, Ind. 46202. Phone 317-035-9326. 
TWX 810-341-3339, 

I. PERSONNEL 
Vice Pres. & Gen. Mgr.-Eldon Campbell. 
Station Manager-Jerry Chapman. 
General Sales Manager-Robert Berry. 

2. REPRESENTATIVES 
Katz Radio. East. 
Canada-Andy McDermott. 

3. FACILITIES 
5,000 w.; 1260 kc. Directional-night only. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3d, 4a, 4d, 5. On, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 131), 141), 15d, 16. 
Basle Rates: lob, 25a. 29a, 30, 33a. 
Contracts: 40a. 42a, 43, 45, 46. 
Comb.; Cont. Discounts: 60a, 00e, 60f. 
Cancellation: 700. 70c, 71a. 
Affiliated with NBC. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 34 Eff 5/1/69-Reed 4/17/69. 

AAA-Mon thru Sat 5:30-10 am. 
AA-Mon Ulm Sat 10 am-7 pm; Sun 6 am-7 pm. 
A-All other times. 

O. SPOT ANNOUNCEMENTS 
AM/FM COMBINATION 

1 MINUTE 
PER WK: I ti 12 ti 18 ti 24 811 
AAA   50 45 43 41 
AA ................ ......... 43 38 36 34 
  26 25 23 21 

20/30 sec: 80% of 1-min. 10/15 sec: 50% of 1-min. 
7. PACKAGE PLANS 

AM/FM COMBINATION 
1-MINUTE BULK RATE 

PER YR, EA: 
260x 3125 5005 750x 10005 1250x 15005 

AAA 41.00 40.50 40.00 39.25 38.50 37.75 37.00 
AA_ 34.00 33.50 33.00 32.50 32.00 31.25 30.50 
A.  21.00 20.75 20.50 20.25 20.00 19.50 19.00 

TOTAL AUDIENCE PLANS 
PER WK: 12 ti 18 ti 24 ti 
Plan I (2/3AA, ............... 300 486 576 

(•) Up to 1/2 of these Class A spots may be 
scheduled subject to avilability on weekends. 

AM ONLY 
PER WE: 1-12 ti 18 ti 24 ti 
Deduct   10 9 8 
20/30 sec: 80% of 1-min. 10/15 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
AM ONLY 

(Mon thru Fri 6 am-7 pm) 
PER YR: lx 305 52e 104e 1565 2605 3125 
1 hr  252 248 247 246 245 242 240 

1/2 hr  139 134 133 132 131 128 127 
1/4 hr  82 78 77 76 75 71 70 
10 min.  69 65 64 63 62 59 58 
5 min  55 50 49 48 47 46 45 

All other times: 70% of above program rates. 
2 or more program units per day earn continuous 
rates. 

10. SPECIAL FEATURES 

AM ONLY 
FULLY COMMISSIONABLE 

Coffee at the Marott -Mon thru Fri 9:45-10 am. 
AAA rates apply. 
Tell It Like It Is-Mon thru Sun 1-min rate plus 
5.00 per spot. (Includes 1-minute spot plus bill-
board.) 

NEWS-WEATHER-SPORTS 
2-min capsules - 1-min rate plus 4.00 per capsule. 

COMBINABILITY 
All spots, regardless of length, are combinable for 
discounts. AM only schedules neither combine nor 
contribute for higher earned frequency on FM only 
schedules and vice-versa. AM/F11 Combinations con-
tribute to higher earned frequency on AM only or 
FM only, hut not vice-versa. Programs & spots may 
not be combined for discounts. 
TAP's contribute to weekly plans but not vice-versa. 

WFB M-FM 
1959 

MEMO 
A Time-Life Broadcast Station 

Subscriber to the NAB Radio Code 
Media Code 4 215 4181 4.00 
Time-Life Broadcast, Inc., 1330 N. Meridian St., 

Indianapolis, Ind. 46202. Phone 317-635-9390. 
TWX 810-341-3339. 

I. PERSONNEL 
Vire-pres. & Gen'l Mgr.-Eldon Campbell. 
Station Manager-Jerry Chapman, 
Sales Manager-Robert Berry. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES ERP 52.000 w.; 94.7 me. 
Op.rating schedule: 24 hours lien thru Sun. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, Is, 2b, la. 3d, 4a. 4d, 5, 6a, 714 H. 
Hate Protection: 101), 1lb, 12b, 13b, 14b, 16. 
Basic Rates: 20b. 21b, 25a, 27, 28a, 29a, 33a. 
Coniracts: 400. 42a, 43. 45. 47a. 
Lomb.: Cont. Discounts: 000. 60e, 60f. 
Cancellation: 70e, 71a, 731). 
Prod. Services: 81, 82. 
Contracts in operation may not be altered in any way 
unless by mutual consent of advertiser and station. 
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It's a wrap-up 
Three billion dollars' worth of market gets com-
plete coverage when you blanket it with WFBM 
Radio in Indianapolis. 

WFBM Radio ranks first in adults 18 and over, 
6 a.m. 'til midnight, Monday through Sunday.* 
That's total area, as well as metro! 

Come on under our blanket! 

WFBM 
PADDO 

1260 

TIME 
LIFE 
BROADCAST 

*A R.B. - Oct. 1968 - Audience measurement data are estimates only 
and are subject to the qualifications set forth by the indicated service. 

INDIANA 
TIME RATES 

PM only identical to AM deduction. See WFBM 
listing for rates. 

WFMS (FM) 
1957 

1:alg F IMO 
Media Code 4 215 4275 4.00 
Williams FM Service. 2255 N. Hawthorne Ln., In-

dianapolis, lad. 46218. Phone 317-359-5511. 
STATION'S PROGRAMMING DESCRIPTION 

WFMS (FM): Programmed for adults and young 
adults. 
75% old standards, predominately instrumental. 10% 
classical. 5% semi religious. 10% news and talk. 
NEWS: 5 min each hour, other or longer period as 
warranted. Abbreviated temperature and weather 
forecast at :60 & at :30. Remote features: addresses 
and talks before local groups. Concerts of local musi-
cal groups, including foreign groups with vocals and 
announcements In native language. Studios and facili-
ties available for live broadcasts. Including theatre 
organ, piano, other musical shows or interview fea-
tures with audience observing. COMMERCIAL 
l'OLICY: 12 commercials maximum per hour. Major 
national symphony orchestra concert, their tape and 
commentary 8-10 pm daily. Contact Representative 
for further details. ltec'd 2/3/69. 

I. PERSONNEL 
Sta. & Comm'i Mgr.-Martin R. Williams. 
General Sales Manager-John Doran. 

2. REPRESENTATIVES 
Herbert E. Groskln & Company. 

3. FACILITIES 
Eiti. 5,000 tr.; 95.5 inc. Stereo. 
Operating schedule: 0-2 am. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 3b. 3e, 3d, 4a, 4d, 5, tia. 

7a. 8. 
Rate Protection: 10a, Ils, 12a, 13a, 14s. 15b, 16. 
Basic Rates: 20b, 21b. 226, 23a, 24e, 25a, 26, 20e. 

29a, 33a. 
Contracts: 40a. 41, 42b, 42d, 44a, 45, 46, 47e, 48, 

51a, 51e. 
Comb.: Cont. Discounts: 60a, 601, 61e, 62b. 
Cancellation: 70e. 76e, 71e. 72. 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 

NATIONAL AND LOCAL RATES SADIE 
Err 1/1/69-Itec'd 12/4/68. 

6, SPOT ANNOUNCEMENTS 
Ix I5x 30x 605 125e 2505 511uft 

1 in  10.00 9.50 9.00 8.59 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

Ix 15e 80x 605 1255 2505 500e 
1 hr  70 67 64 61 58 55 52 

  53 50 48 46 44 42 40 
51/2min----  30 29 28 27 26 25 24 

WGEE 
1956 

A Rollins Owned Station 
Media Code 4 215 4370 3.00 
Rollins Broadcasting. Inc., 4800 E. Raymond St., 

Indianapolis, Ind. 46203. Phone 317-359-5591. 
I. PERSONNEL 
President-O. Wayne Rollins. 
Vice-President-James C. Roddey. 
General Manager-Edward A. Neilson. 

2. REPRESENTATIVES 
Rollins Broadcasting. 

3. FACILITIES 
5.000 w. days; 1590 hr. Directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WGEE-FM. 

4. AGENCY COMMISSION 
15/0: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General. la, 2a, 2b, 3s, lb, 3d, 45. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, Ild, 12d, 13d, 14d, 155. 16. 
Basic Rates: 20b. 21a, 21b, 22a, 221% 23e. 24a, 24c, 

26, 29a, 30, 33e. 
Contracts: 40a, 41, 42a, 43, 44e, 44b, 45, 46, 47e, 49, 

515. 51c. 
Comb.: Cont. Discounts: 60a, 60e, 60h, 601, 61e. 62b. 
Cancellation: 70s. 70e. 71a, 72, 73e. 7313. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Member: Rollins Inc. 

TIME RATES 

AM/F111 COMBINATION RATES 
Eff 10/1/68-Rec'd 10/14/68. 

AA-Mon thru Fri 6-9:30 am ,St 3-7 pm. 
A-Mon thru Fri 9:30 am-3 pm; Sat & Sun 6 aso 
7 pm. 
B-Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE. EA: 1 MINUTE 
1 ti 5 ti 10 ti 15 11 20 tl 25 ti 30 tl 

I wk 20.00 19.50 19.00 18.50 18.00 17.50 17.00 
4 mIc 19.00 18.50 18.00 17.50 17.00 16.50 16.00 
13 wk 18.00 17.50 17.00 16.50 10.00 15.50 15.00 
26 wk 17.00 16.50 16.00 15.50 15.00 14.50 14.00 
39 wk 16.00 15.50 15.00 14.50 14.00 13.50 13.00 
52 wk 15.00 14.50 14.00 13.50 13.00 12.50 12.00 

30 SECONDS 
1 wk 16.00 15.50 15.00 14.50 14.00 13.50 13.00 
4 wk 15.00 14.50 14.00 13.50 13.00 12.50 12.00 
13 wk 14.00 13.50 13.00 12.50 12.00 11.50 11.00 
26 wk 13.00 12.50 12.00 11.50 11.00 10.50 10.00 
39 wk 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
52 wk 11.00 10.50 10.00 9.50 9.00 8.50 8.00 

CLASS A 
1 MINUTE 

1 wit 16.00 15.50 15.00 14.50 14.00 13.50 13.00 
4 wk 15.00 14.50 14.00 13.50 13.00 12.50 12.00 
13 wk 14.00 13.50 13.00 12.50 12.00 11.50 11.00 
26 wk 13.00 12.50 12.00 11.50 11.00 10.50 10.00 
39 wk 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
52 wk 11.00 10.50 10.00 9.50 9.00 8.50 8.00 
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Indianapolis-W G E E-Continued 
30 SECONDS 

PER WK, EA: 
1 ti 5 tl 10 ti 15 ti 20 tl 25 tl 30 ti 

1 wk 13.00 12.50 12.00 11.50 11.00 10.50 10.00 
4 wit 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
13 wk 11.00 10.50 10.00 9.50 9.00 8.50 8.00 
26 wk 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
39 lilt 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
52 wk 8.00 7.50 7.00 6.50 6.00 5.50 5.00 

CLASS B 
1 MLNUTE 

1 wk 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
4 wk 11.50 11.00 10.50 10.00 9.50 9.00 8.50 
13 v,k 11.00 10.50 10.00 9.50 9.00 8.50 8.00 
26 wk 10.50 10.00 9.50 9.00 8.50 8.00 7.50 
39 wit 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
52 wk 9.50 9.00 8.50 8.00 7.50 7.00 6.50 

30 SECONDS 
1 wk 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
4 wk 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
13 wk 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
26 wit 8.50 8.00 7.50 7.00 6.50 6.00 5.50 
39 wk 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
52 wit 7.50 7.00 6.50 6.00 5.50 5.00 4.50 
15 sec: 60% of 1-min. 10 sec: 50% of 1-min. 
PER YR, BTA MON THRU SUN: 500x 10008 
1 min_ 12.00 10.00 
30 sec.  9.50 8.00 
15 sec: 60% of 1-min. 10 sec: 50% of 1-min. 
Must be used within 52-week contractual year. 

7. PACKAGE PLANS 
PER WK, MON THRU FRI, I MIN: 1 wk 4wk 
25 ti (2A.A. 2A, 1B)  325 300 
20 ti (2AA, 1A, 1B)....._. ..........  -___ 280 260 
15 Li (IAA, 1A, 1B) ..... ...... 195 180 
15 sec: 60% of 1-mln. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

AA   150 90 60 45 30 
A   120 72 48 36 24 
  100 60 40 30 20 

Spots and programs cannot be combined to earn a 
lower discount. 

10. SPECIAL FEATURES 
WEATHER/NEWS HEADL1NES/PROGRAMETTES 

1 MINUTE 
CLASS AA 

PER WK, EA: 
1 wk 4 wk 13 wk 26 wk 99 wk 52 wk 

1 ti  23.00 22.00 21.00 20.00 19.00 18.00 
5 ti  22.00 21.00 20.00 19.00 18.00 17.00 
10 ti.  21.00 20.00 19.00 18.00 17.00 16.00 
15 ti  20.00 19.00 18.00 17.00 16.00 15.00 

CLASS A 
1 ti  19.00 18.00 17.00 16.00 15.00 14.00 
5 tL  18.00 17.00 16.00 15.00 14.00 13.00 
10 ti  17.00 16.00 15.00 14.00 13.00 12.00 
15 ti .......   16.00 15.00 14.00 13.00 12.00 11.00 

CLASS B 
1 ti  15.00 14.50 14.00 13.50 13.00 12.50 
5 ti  14.00 13.50 13.00 12.50 12.00 11.50 
10 ti  13.00 12.50 12.00 11.50 11.00 10.50 
15 ti  12.00 11.50 11.00 10.50 10.00 9.50 
Includes 1-minute spot, plus open and close. 

AM only, 80% of above rates. 

W G E E-FM 
1964 

A Rollins' Group Station 

Media Code 4 215 4371 1.00 
Rollins Broadcasting, Inc.. 4800 E. Raymond St.. 

Indianapolis, Ind. 46203. Phone 317-359-5591. 
I. PERSONNEL President-O. Wayne Rollins. 
Vice-President-James C. Roddey. 
General Manager-Edward A. Neilson. 

2. REPRESENTATIVES 
Rollins Broadcasting. 

5. FACILITIES 
IMP 04,000 w.; 103.3 me. Stereo. 
Operating schedule: Sunrise-midnight. EST. 
Antenna lit.:   
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WGEE. 

4. AGENCY COMMISSION 
15/0: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b. 3d, 4e, 4d, 5. 6e. 7b, 8. 
State Protection: 10e. lle, 12e. 13e. 14e, 15a, 16. 
Basle Rates: 20b, 21a, 21b, 22a, 22b, 23e. 24e. 24e. 

28, 29a, 30, 33a. 
Contracts: 40a, 41. 42a, 43, 94a, 41b, 45, 46, 47e, 49. 

51e. 51e. 
Comb.; Cont. Discounts:. 600. 60e, 60h, 801, 81c, 82b, 
Cancellation: 70e. 70e, 71a, 72, 73e. 73b. 
Prod. Services: 80. 81. 82. 
Member: Rollins Broadcasting. Inc. 
Sold in combination with WGEE. See that listing for 
rates. 

TIME RATES 

FM only, 60% of AM/FM combination rates. 

WI BC 
1998 

BLAIR e RADIO 
C R;LIB 

Subscriber to the NAB Radia Code 
Media Code 4 215 4465 1.00 
Fairbanks Broadcasting Co., Inc., 2835 N. Illinois 

St., Indianapolis, Ind. 46208. Phone 317-924-2661. 
TWX 317-634-3906. 
STATION'S PROGRAMMING DESCRIPTION 

WIBC: Programmed for adults and young adults. 
MUSIC: middle-of-the-road, familiar album product. 
Current top selling singles complimentary to format 
are aired, along with gold records from past fifteen 
years. Music presented by personalities, who's com-
ments are geared to community involvement. FARM: 
farm news, weather and market reports with farm 
director 5-6 arn & 12:15-1 pm. NEWS: 10 man 
staff and mobile units. plus UPI audio. 10 min re-
ports at 7-8 am & 4-5-6 pm. 5 min reports at 6:30-
7:30-8:30 am & 4:30-5:30 pm. Balance of day 5 min 
reports on hour. Community service: regular schedule 

of public affairs and religious programming. Contact 
Representative for further details. Reed 12/23/68. 

I. PERSONNEL 
President-Richard M. Fairbanks. 
Vice-Pres. & Gent Mgr.-James Hilliard. 
Vice-Pres. & Gen'l Sales Mgr.--011bert I. Berry. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50,000 w. gays. 10,000 w. nights; 1070 ke. 
Directional-separate patterns day and night. 

Operating schedule' 24 hours daily. EST. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

General: la. 2s, 3a. 3b, 3c. 9d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. lle. 12c. 13e. 14e. 15a, 16. 
Basle Rates: 20b, 21a, 21d. 22a 23b, 24a, 240, 25e, 

28, 27, 291% 30. 33a. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47a, 51e. 
Comb.; Cont. Discounts: 60b. 60e. 601. 61a, 61b, 62d. 
Cancellation: 700, 70e, 71a, 72, 730, 73b. 
Prod. Services: 80, 82. 
Affiliated with Blair Represented Network. 
Fhf facilities: Mal' (FM). 

TIME RATES 
No. 9 Eff 3/1/69-Reed 3/6/69. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-10 am & 3-7 pm; Mon thru 
Fri noon-1 pm. 
A-Mon thru Sat 1-3 pm; Mon thru Fri 10 am-
noon: Sat 10 am-3 pm: Sun 6 am-7 pm. 
B-Daily 5-6 am & 7-10 pm. 
C-Dally 10 pm-5 am. 

CLASS AA 
PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min____ 45.00 38.00 35.00 34.00 33.00 32.00 
20/30 sec 36.00 30.40 28.00 27.20 26.40 25.60 
ID's   27.00 22.80 21.00 20.40 19.80 19.20 

CLASS A 
1 min  35.00 32.00 31.00 30.00 29.00 28.00 
20/30 sec._ 28.00 25.60 24.80 24.00 23.20 22.40 
ID's   21.00 19.20 18.60 18.00 17.40 16.80 

CLASS B 
1 min  25.00 23.00 22.00 21.00 20.00 19.00 
20/30 sec  20.00 18.40 17.60 16.80 16.00 15.20 
ID's   15.00 13.80 13.20 12.60 12.00 11.40 

CLASS C 
1 16.00 15.00 14.00 13.00 12.00 11.00 
20/30 sec  12.80 12.00 11.20 10.40 9.60 8.80 
ID's   9.60 9.00 8.40 7.80 7.20 6.60 
Minutes, station breaks and ID's may be combined 
for maximum frequency. 
Spots adjacent to time in higher class charged at 
rate of higher class. 

CONSECUTIVE WEEK DISCOUNT 
52 wk--8% 

8. PROGRAM TIME RATES 
AA-Mon thru Sat 6-10 am & 3-7 pm; Mon ttru 
Fri noon-1 pm. 
A-Mon thru Fri 10 am-noon & 1-3 pm; Sat 10 am-
3 pm. 
B-Dally 5-6 am; Mon thru Sat 7-10 pm. 
C-Mon thru Sat 10 pm-5 am. Rates on request. 

CLASS AA 
I hr 1/2 hr 1/4 hr 10 min 5 min 

90 80 55 1 wk  
52 wk  85 76 50 

CLASS i- 
1 wk  200 130 85 65 40 
52 wk  180 125 80 60 35 

CLASS B 
I wit  150 95 65 50 35 
52 wk.  145 90 60 45 30 

SUNDAY PROGRAM RATES 
(6 am-midnight) 

I wk 52 wk 1 wk 52 Wls 
1/2 hr  240 235 1/4 hr  130 125 

eze 

WIFE 
1941 

A Star Station 

Independent 

Representatives, Inc. 

R A 

Subscriber to the NAB Radio Code 
Media Code 4 215 4560 9.00 
Star Stations of Indiana, Inc., 1440 N. Meridian 

St.. Indianapolis. Ind. 46202. Phone 317-637-1375. 
STATION'S PROGRAMMING DESCRIPTION 

WIFE: Programmed for young adults. 
MUSIC: Current hits, album selection and past hits. 
Air personalities each segment. NEWS: 24 hours 
in 5 min segments at :55, headlines at :28, sports 
at :20. Local, national & international using 7 man 
news stall. 2 mobile units and 1 airplane for drive-
time traffic coverage. AP. UPI and UPI audio 
service. l'rograrn features include weather twice per 
hour, high school reports twice nightly. Comedy phone 
calls done by morning personality. Household hints. 
Frequent contest and station promotions. Contact 
Representative for further details. Rec'd 6/3/68. 

I. PERSONNEL 
President-J. P. Wilkerson. 
General Manager-Robert D. Kiley. 

2. REPRESENTATIVES 
H-R Representatives, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 W. nights; 1310 kg. 

Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10111 of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 126. 13b, 14b. 
Basic Rates: 205. 220. 23a, 28b. 29a. 
Contracts: 40a, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60s. 60k, 61a, 61b, 62b. 
Cancellation: 70e, 710, 730. 
Rotating Plan Packages and programa, in all cate-
gories, are combinable. 1-min and 30-sec spots may 
earn frequency discounts on 10-see spots, but 10-see 
spots may not be counted to earn frequency discounts 
on 30-sec and 1-min spots. TAP spots do not con-
tribute toward frequency of Rotating Plan Packages. 
Rate Holders are not available. 

TIME RATES 

Eft 3/1/67-Reed 2/1/67. 
Class AA-5:30-10:00 am and 3:00-7:00 pm Mon 
thru Sat. 
Class A-10:00 axa-3:00 pm and 7:00-11:00 pm Mon 
thru Sat; 6:00 am-10:00 pm Sun. 
Class B-All other times. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(1 minute) --Plana--
I II III 

5:30-10 am  6 4 
10 am-3 pm  ....... _ ...... ....... 12 8 6 
3-7 pm  6 4 3 
7 pm-midnight and/or ahonde --. 12 8 

Total   06 24 18 
Plan 1-36 1 min sales messages per wit. ea-. 35.00 
Plan II-24 1 min sales messages per wit, ea...« 37.00 
Plan III-18 1 min sales messages per wk, ea.. 38.50 
30 seconds or less and 10 second' or less are 75% 
and 50% of the applicable minute rate, respectively. 

l-MINUTE ROTATING PLAN PACKAGES 
PER WK: 36 ti 24 ti la ti 12 ti 
AA ..... ...... 47.00 48.00 49.00 50.00 56.00 
A .... 41.00 42.00 43.00 44.00 45.00 
B 23.50 24.00 24.50 25.00 25.50 

(*) 8 or less ti. 
30 seconds or less and 10 seconda or less are 75% 
and 50% of the applicable minute rate respectively. 
Total Audience Plan announcements do not contribute 
toward frequency of rotating Plans announcements. 

8. PROGRAM TIME RATES 
1/2 HOUR 
CLASS A 

(Sunday Morning Only) 
1 ti   _..._. 150.00 156 148.00 
26 ti  149.00 260 ti  .. 145.00 
52 ti  148.00 312 ti  144.00 
104 ti  147.00 500 ti  143.00 

1/4 HOUR 
1 ti  100.00 156 ti  96.00 
26 ti  99.00 260 ti  95.00 
52 ti  98.00 312 ti  94.00 
104 ti  97.00 500 ti...._.......  93.00 

10. SPECIAL FEATURES 
10 MINUTES 
CLASS AA 
as Regularly Scheduled) 
  75 156 x... 71 
_ 74 260 70 

73 312 x  69 
72 500 x 68 

(News Only 
lx 
26 x  
52 x  
101 x  

5 MINUTES 
(News Only as Regularly Scheduled) 

260 52x 104x 1568 2008 9I2x 5003 
AA   65 64 63 62 60 58 57 
A   53 52 51 50 49 48 47 
B   35 34 33 32 31 30 29 

2 MINUTES 
(News Only as Regularly Scheduled) 

AA   59 58 57 56 55 54 53 
A 52 51 50 49 48 47 48 
B ........ _____ 33 32 Si 30 29 28 27 

W I F E-FM 
1961 

Stereo 
Media Code 4 215 4561 7.00 
Star Stations of Indiana. Inc., 1440 N. Meridian St., 

Indianapolis, Ind. 46202. Phone 317-637-1375. 

I. PERSONNEL 
President-I, P. Wilkerson. 
General Manager-Robert D. Kiley. 
Chief Engineer-Murray Smith, 

2. REPRESENTATIVES 
11-R Representatives, Inc. 

g. FACILITIES ERP 41,000 w.; 107.9 me. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 910 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no WI) discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 3b, 4e, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 20a, 22a, 23a, 28b, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b. 
Cancellation: 71a, 73a. 
Plan announcements do not contribute inward fre-
quency or fixed position announcements. 

TIME RATES 

Eff 8/1/64-Reed 8/17/64. 
AA-Mon this Sat 6 pm-midnight. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 sec 1 min 30 see 
500 ti  9.00 7.00 104 ti.........._ 12.00 9.50 
312 ti  10.50 8.00 52 ti -  12.50 10.00 
260 ti  11.00 8.50 26 tL_ ...... 13.00 10.50 
156 ti  11.50 9.00 

CLASS A 
500 ti  8.00 6.50 104 ti 11 00 
312 ti.   9.50 7.50 52 ti._ .50 
260 ti 10.00 8.00 26 ti 12 00 
156 ti  10.50 8.50 

7. PACKAGE PLANS 
-Tri-Plan- -Twin-Plan- -One-Plan-

PER WK: 1 min 30 see 1 min 30 sec 1 min 30 see 
21 ti............ 136.50 89.25   
14 ti    112.00 89.00 ...... 
7 ti    65.00 48.00 

Available only at a minimum of 4 weeks, Alternate 
all spots, 1 AM and 1 PM. 

SATURATION PLANS 
1 MIN: (52 weeks* ROS-As Available) 
35 announcements per wit  192.50 
70 announcements per ait  280.00 
30 SEC: 
35 announcements per wk  121.25 
70 announcements per wit.  192.50 

(*) 26 weeks-add 10%; 13 weeks-add 15%. 

9.00 
9.50 
1000 

WIRE 
1924 

The Eastman Station 

Subseriber to the NAB Radio Cod. 
Media Code 4 215 4655 7.00 
Mid America Radio, Inc., 4560 Knolton Rd., Indian-

apolis, Ind. 46208. Phone 317-925-9201. TELEX 
27-2162. 

Mailing address: Box 88456, Indianapolis, Ind. 46206. 
I. PERSONNEL 
General Manager-Don N. Nelson. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. 1430 be. Directional-night 
Operating schedule: 24 boum daily. EST. 

4. AGENCY COMMISSION 
15/0 net charge; payable when rendered. 

5. GENERAL ADVERTISING Sea coded regulations 
General: la, 2a, 3e, 3b. 3d, 4e. 5. 6e, 7h, 
Rate Protection: 10e, lle, 12e, 13c, 14e, 15e. 
Basle Rates: 20e. 25a, 29a. 
Contracts: 40a, 4413, 45, 46, 48, 
Comb.; Cont. Discounts: 60b, 
Cancellation: 70e. 71a. 73a. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 4 Eff 8/1/69-Reed 7/7/69. 

I-Mon thru Sat 6-10 arn & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm; Sun 6 am-midnight. 
III-Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I ti 12 ti 18 ti 24 ti 
1. mln  55.00 50.00 48.00 45.00 
30/20 sec  44.00 40.00 38.40 36.00 
10 see  33.00 30.00 28.80 27.00 

SECTION H 
1 min  50.00 44.00 42.00 40.00 
30/20 sec  40.00 35.20 33.60 32.00 
10 sec  30.00 26.40 25.20 24.00 

SECTION III 
1 min  30.00 25.00 23.00 21.00 
30/20 sec.  24.00 20.00 18.40 16.00 
10 sec  18.00 15.00 13.80 12.60 

7. PACKAGE PLANS 
CUME PLANS 

I MIN, PER WK: Ea 
30 ti (121, 1211. 6111)  33 
15 ti (61, 611. 3111)  37 
30/20 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
Non-combhuible with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5-min-1-1/2x applicable 1-min. 

RATEHOLDER 
Minimum witty ached of 6 1-min spots 6 am-12 mid 
Mon-Sun necessary to maintain consec wk advertising. 

WNAP (FM) 
1960 

American Contemporary Ntwk 
BLAIR e RADIO 

ODD 
Subscriber to the NAB Radio Cede 

Media Code 4 215 4725 8.00 
Fairbanks Broadcasting Co.. Inc., 2835 N. Illinois 

St., Indianapolis, Ind. 46208. Phone 317-924-
2661. TWX 317-634-3906. 

I. PERSONNEL 
President-R. M. Fairbanks. 
Station Manager-William L. Dean. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES ERP 29.500 w.: 93.1 mc. 
Operating schedule: 6-2 am. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: in. 2a, is, 31), 3e, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, lib. 14b, 15a, 16. 
Basic Rates: 20b, 21a, 21d, 22a, 23b, 24a, 24e, 25a, 

26. 27, 29b, 30, 33a. 
Contracts: 40a, 41, 42b, 44b. 45, 46. 47a, 515. 
Comb.: Cont. Discounts: 60b, 60e. 601, 61a, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b, 
Prod. Services. 80. 82. 
A51 facilities: WIBC. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 3 Eff 7/1/69-Reed 7/7/69. 

AA-Mon thru Fri. 3 pm-midnight; Sat & Sun all 
day. 
A-All other times except midnight-6 am. 
II-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 tl 12 tl 18 tl 24 ti 
AA   30 27 25 23 20 
A   15 14 13 12 10 

B: flat 6.00. 
30 sec or less: 50% of 1-min. 

WS MJ (FM) 
1962 

CITY OF LICENSE 
GREENFIELD 

C 
(Toils is a paid duplicate of the listing appearing 
under Greenfield. Ind.) 
Media Code 4 215 3420 7.00 
WPFB, Inc., 640 W. 9th St., Greenfield. Incl. 48140, 
Phones 317-462-5511. 2. 
STATION'S PROGRAMMING DESCRIPTION 

WSIIJ (FM): Programmed primarily for general 
adult interest. 
12M-6 am. pop music and news. 6-10 am, pop music. 
news, weather, sports, farm reports, local and regional 

(This listing continued on next page) 
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INDIANA 

Indianapolis-W S M J (FM)-Continued 
live coverage. 10-11 am, woman's show with unman 
personality and studio guests. 11 am-5 pm, middle-
of-the-road music with news, sports news, stocks and 
weather. 5 stock market reports from competing 
brokerage houses during market hours. 6-7 pm, ro-
mantic music. 7-12M, middle-of-the-road music, 
sports remotes (In season), college football and bas-
ketball, big car races, horse racing results and 
mutuals. Sun: religion, German language show and 
hymns. Contact Representative for further details. 
Reed 6/19/69. 

I. PERSONNEL 
President-Paul F. Braden, 
General Manager-Roy P. Whitton. 
Station Manager-Sam Wade. 

2. REPRESENTATIVES 
New York-Frederick W. Smith. 

3. FACILITIES 
ERE' 50,000 w. (burin,), 50,000 w. 99.5 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 [Imo only; 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 713, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22b, 230. 
Contracts: 40a, 42a, 45, 46, 470, 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 70a, 70e, 710. 
Affiliated with Major Market FM Network. 

TIME RATES 
Rates effective June 1. 1965. 
Rates received May 3, 1965. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

(1 minute or less) 
1 ti  7.00 15 ti.......................,,,_. 5.50 50 
5 ti  6.50 20 or more 5.00 
10 ti  6.00 

8. PROGRAM TIME RATES 
PER WK: 1/2 hr 1/4 hr 5 min 
1 ti  27.05 18.85 8.25 
2 ti  24.70 17.05 7.95 
3 ti  22.35 15.30 7.65 
5 or more ti .. _ ... . . . .... . . .   19.40 12.95 7.05 
All rates are flat, no ....... .......... 

9. PARTICIPATING PROGRAMS 
Morning News Roundup-7:30-8 am. 
Fortville Area News-9 am. 
Visit with Vivian-10-11 am. 
Midday News Itoundup-12:05-12:30 pm. 
Evening News Roundup-5-5:30 pm. 
1 min spots. CS  8.00 

10. SPECIAL FEATURES 
Beeper Phone Report and Actualities, ea  10 
Indiana University Sports (Football. Basketball)-
75.00 per quarter (every 4th commercial) exclusively 
to product or service category. 
Big Car Races-2.00 per mile of race, commercial 
format on request. (D) 

WTLC (FM) 
1961 

DOS greener, hiken, sears 

e 
Media Code 4 215 4820 7.00 

Calojay Enterprises, Inc., 1734 Villa Ave.. Indian 
spoils. Ind. 46201. Phone 317-784-4471, 

STATION'S PROGRAMMING DESCRIPTION 
WTLC (FM): Programmed for the Negro listener. 
MUSIC: Rhythm and blues, jazz and gospel. NEWS: 
5 min at :45 and 2 min at :15 is community 
oriented. Participates in community activities. Per-
sonalities available for remote broadcasts. atore open-
ings, shopping center sales days, etc. Contact Repre-
sentative for further details. Reed 4/15/68. 

I. PERSONNEL 
President-Dr. Frank Lloyd. 
Station Manager-Thomas W. Mathis. 

2. REPRESENTATIVES 
Greener, 'liken, Sears. 

3. FACILITIES 
ERE' 50,000 w. (horiz.), 50.000 w. (vert.); 105.7 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 160 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

3. GENERAL ADVERTISING See eoded regulations 
General: la, lb, 30, 40, 5, 6b. 
Rate Protection: 15b. 
Basic Rates: 20b, 2.1a. 29a. 
Contracts: 40a, 41, 45, 46. 
Comb.: Cont. Discounts: 60f. 
Cancellation: 70e. 73a. 
Prod. Services: 80. 82. 

TIME RATES 

No. 2 Eft 9/1/68-Rec'd 8/14/68. 
AAA-6-10 aun. 
AA-3-7 nm. 
A-10 am-3 pm & 7-10 pm. 
B-10 rim-midnight. 
C-Midni ght - 6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 ti 12 ti 18 ti 24 ti 36 ti 
AAA ........ 17.50 17.00 16.00 15.00 14.00 13.00 
AA   15.50 15.00 14.00 13.00 12.00 11.00 
A   13.50 13.00 12.00 11.00 10.00 9.00 
11   11.50 11 00 10.00 9.00 8.007.00 
C 9.50 9.00 8.00 7.00 6.00 5.00 

30 see: 80% of 1-min. 10 sec: 60% of 1-min. 

(Indianapolis continued on next page) 

'OM 

edigA YOU'RE ON TARGET 
WITH 

#1 in TOTAL ADULTS 

ARB Indianapolis, April/May '69 Avg. 1/4 hr. Persors 

#1 WITH MEN 

Combined Drive Times 
(6-10 AM & 3-7 PM, M-F) 
Metro & Total Area 

6 AM-Mid., M-F 
Metro & Total Area 

6 AM-Mid., M-S 
Metro & Total Area 

#1 WITH WOMEN 

Housewife Time 
(10 AM-3 PM, M-'=) 
Metro & Total Area 

6 AM-Mid., M-F 
Metro & Total Area 

6 AM-Mid., M-S 
Metro & Total Area 

PULSE Indianapolis 8 Co. Metro, April/May '69 Avg. 1/4 hr. 

#1 WITH MEN 

Combined Drive Drive Times 
(6-10 AM & 3-7 PM, M-F) 

6 AM-Mid., M-F 

24 Hrs. a day, M-F 

#1 WITH WOMEN 

1111-

Combined Drive Drive Times 
(6-10 AM & 3-7 PM, M-F) 

6 AM-Mid., M-F 

24 Hrs. a day, M-F 

HOUSEWIFE TIME 
(10 AM-3 PM, M-F) 

1st in Avg. 1/4 hr. Ratings 6 AM-3 PM, M-F 

Combined Drive Times 
(6-10 AM & 3-7 PM, M-F) 
Metro & Total Area 

6 AM-Mid., M-F 
20,766 adults Metro 
23,550 adults Total Area 

6 AM-Mid., M-S 
19,400 adults Metro 
22,000 adults Total Area 

Persons 

#1 in TOTAL ADULTS 

Combined Drive Times 
(6-10 AM & 3-7 PM, M-F) 

6 AM-Mid., M-F 

24 Hrs. a day, M-F 

r 1 
Automobiles, Food, Drugs, Apparel, 
no matter what you're selling 
...WIRE reaches more of your 
prospective buyers. 

\VI It e 
50001 W 1430 KC 

Tileie Eastman Station 
Ihdianapolis, Indiana 
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Indianapolis-Continued 

W X LW 
1948 

• RAB 

Subscriber to the NAB Radio Code 
Media Code 4 215 4845 4.00 

Greater Indianapolis Broadcasting Co., Ine., 3003 
Kessler Blvd., Indianapolis, Ind. 46222. Phone 317-
925-6491. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Itobert D. Enoch. 
Exec. Vice-Pres. & Station Mgr.-Eugene W. Straek. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
5.000 w.; 1150 kc. days. Directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4a. 4d, 5, 6b. 7b, 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14e. 15e, 16. 
Basle Rates: 20b, 21b, 21e, 22a, 24a, 24e, 25a, 26, 

27, 28a, 29a, 30, 32b, 333. 
Contracts: 40a. 41, 44b, 45, 46, 47e. 51e. 
Comb.: Cont. Discounta: 60a. 60d, 60e, 60f, 601, 61e, 

62b. 
Cancellation: 70e. 71a, 72, 73b. 
Prod. Services: 82. 
Contracts may be signed and confirmed not more than 
90 days before starting Gate for a maximum of 52 
consecutive weeks. 
Rateholder Contract-I announcement per week, either 
1-minnte or 1/2-minute. scheduled for Bros 3-month. 
6-month or I2-month period (yet subject to usual 
2-week notice of termination and short rate) guarantees 
advertiser maximum horizontal discount (length of 
contract in weeks or months) for term of contract. 
Vertical dIsrounts (number of announcements used 
per week) then ean he achieved allowing maximum 
tn,+1 df,nteqg immediately. 
Affiliated with CBS. 

TIME RATES 
No. 10-(1 Eff 5/1/68-Reed 5/24/68. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(Mon thru Fri 6-0:30 am & 3:10-8:30 pm) 
PER WK: 1 ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 
1 min  22 21 20 19 18 17 16 

ALL OTITER TIMES 
(Daily) 

1 min  18 17 16 15 14 13 12 
CONSECUTIVE WEEK DISUOUNTS 

13 wk-2-1/2% 26 wk-5% 52 wk-10% 
7. PACKAGE PLANS 

1 MINUTE 1105-BTA 
(Dolly 6 am-8 pm) 

PER WK, EA: 12 ti 18 ti 24 ti 30 tl 50 ti 100 ti 
flat   14 13 12 11 10 7 
30/20 ser: 80% of applicable 1-min. 
In sec: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr I hr 

Ea   10.00 45.00 67.50 101.25 
DISCOUNTS 

52 t1-2-1/2% 104 ti-5% 260 U-10% 
M. SPECIAL FEATURES 
Headline Highlights-125% applicable 1- min. 

JASPER (1 AM; 1 FM) 
Dubois County-Map Location C-I0 

See SRDS consumer market map and data at begin-
ning of the State. 

WITZ WITZ-FM 
1948 

e 
1954 

R AlB 

Subseriber to the NAB Radio Code 

Media Code 4 215 4940 3.00 
Jasper On The Air. Inc., State Hwy. 45, 3 miles 

south of Jasper, Ind. 

Address correspnnelenre to Box 167. Jasper, Ind. 
47546. Phone 812-482-2131. 

STATION'S PROGRAMMING DESCRIPTION 
WITZ: Programmed for wide audience appeal. 
Basie music policy middle-of-the-road. NEWS: in 
3 major blocks daily at 7:30 am, noon & 4 pm with 
world and regional news, local news, sports and 
weather. FARM: news and farm interest program-
ming 11:30 am-noon 6 days, with market and live-
stock reports, county agent reports, and other farm 
news. Women's Interest shows 10-10:30 am 6 days. 
SPORTS: play-by-play high school sports, college 
football and basketball, major league baseball. 
RELIGION: Sun morning 8-11 am. Top 40 music 
Sun afternoon 1-5 pm, with youth participation and 
school news. Facilities available for remote broad-
casts from shopping centers, fairs, store openings, 
etc. Rec'd 7/13/67. 

I. PERSONNEL 
Manager-Jack T. Brandt. 

S. FACILITIES 
1.000 w. days: 990 Ice Non-directional. 
Operating schedule: sunrise to local sunset. CST. 
FM FAUILITIES 
ERP 5.100 w.: 104.7 me. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 4e, 5, 6a, lb, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 22a, 24b, 28c. 
Contracts: 45e. 42a, 44a, 46, 41e. 
Comb.; Cont. Discounta: 60b, 60d, 40g, 61a. 
Cancellation: 70b. 70d. 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eff 9/1/68-Reed 7/25/68. 
A-Mon thru Sat 6-8 am, 11:30 am-1 pm & 4-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I min 30 see 1 min 30 see 
1 x  7.70 5.40 156 x..._..........5.50 3.85 
13 x  7.30 5.10 260 x  5.00 3.55 
26 x  6.80 4.70 312 x  4.50 3.25 
52 x  6.40 4.40 365+ -...-..-.... 4.00 2.90 
104 x  6.00 4.20 

CLASS B 
1 x  6.00 4.40 260 x   4.20 2.90 
13 x. 5.80 4.20 312 x  8.80 2.75 
26 x  5.50 4.00 365 x  3.40 2.50 
52 x  ... 5.20 3.85 500 x. 3.00 2.20 
104 x  4.90 3.40 1000+ 2.60 1.95 
156 x  4.60 3.20 

8. PROGRAM TIME RATES 
CLASS A 

5 min 1/4 hr 1/2 hr I hr 
1 X.  11.00 22.00 38.50 57.00 
13 x  10.40 20.50 36.50 54.00 
26 x..   9.80 19.50 33.00 51.00 
52 x  9.00 18.00 31.00 48.00 
104 x  8.70 17.50 28.50 44.00 
156 x  7.70 16.00 26.50 41.00 
260 x  6.90 15.00 24.00 38.00 
312 x  6.40 13.50 22.00 34.00 
365 x  6.00 12.50 20.00 30.00 

CLASS B 
1 x  8.80 16.50 31.00 46.00 
13 x  8.00 15.50 29.00 43.00 
26 x  7.40 15.00 27.50 41.00 
52 x  7.00 14.50 25.50 38.50 
104 x  6.60 13.50 24.00 36.50 
156 x  6.20 12.50 22.00 34.00 
260 x  5.80 11.50 20.00 30.00 
312 y  5.40 10.50 18.00 28.00 
365 x  4.80 9.50 16.50 26.00 

JEFFERSONVILLE 
Clark County-Map Location F-10 

See SRDS consumer market map and data et begin 
nine of the State. 

See Louisville, Kentucky 
(including New Albany, Ind.; Jeffersonville, 
Ind.) 

KENDALLVILLE (1 AM; 1 FM) 
Noble County-Map Location F-3 

See SUDS consumer market map and data at begin• 
nine of the State 

WAWK 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 215 5035 1.00 
Noble DeKalb Broadcasting Co., Inc., Box 47, Ken-

dallville, Ind. 46755. Phone 347-2400. 
STATION'S PROGRAMMING DESCRIPTION 

WAWK: Programmed for general interest with some 
adult emphasis. 
6-10 am middle-of-the-road music, personality. 10 
am-noon housewives interest plus two 5 min farm 
interest programs. Middle-of-the-road and standards 
noon-6 pm. SPORTS: local hasketball play-by-play 
sports and daily sports at 6:30 am & 4:25 pm. 
NEWS: hourly 5 min news with 15 min at 8 am. 
noon & 5 pm. News. 35% community and area. 30% 
state and regional. 35% national and international. 
16 minute commercials hourly maximum. Reed 
10/16/67. 

I. PERSONNEL 
Pres. & Can't Mgr.-Paul L. King. 
Vice-Pres. & Frog. Dir.-Fred A Manahan. 

3. FACILITIES 
250 w. days; 1140 lec. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simuleast operation. Simulcast during AM 
operational hours. For non-simuleast facilities see 
WAWK-FM. 

4. AGENCY COMMISSION 
15'. .11 rash dimming 

5. GENERAL ADVERTISING See coded regulations 
General: la. la. 2h. la, 3d, 4a, 4d, 5, 6b, 8. 
Rate Protection: lob. 
Basic Rates: 20a. 21b, 22a, 25c, 28b, 28e. 
Contracts: 40a. 45, 46. 47e, 50. 
Comb.; Cont. Discounts: 60a. 62d. 
Cancellation: 70a. 70c. 71a. 735. 

TIME RATES 
Eff Rec'd 7/28/67. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 130 260 520 104x 156x 260x 312x 
(a) .... 6.00 5.70 5.40 5.10 4.80 4.60 4.30 4.00 
BTA.. 5.70 5.40 5.10 4.80 4.50 4.20 3.90 9.60 

(*) Fixed position. 
30/20 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS-BTA 

10 ti 20 ti 30 ti 40+ 
Ea   5.00 4.40 3.80 3.20 
Not subject to further frequency discount. No axed 
position times. 

WA W K-FM 
1964 

e 
Subscriber to the NAB Radio Code 

Media Code 4 215 5036 9.00 
Noble DeKalb Broadcasting Co.. Inc., Box 47, North-

east Ave., Kendallville, Ind. 46755, Phone 047-
2400. 
STATION'S PROGRAMMING DEURIPTION 

WAWK-FM: Programmed for general interest with 
some adult emnbasis. 
6 pm-sign-off features middle-of-the-road music. 
Local basketball play-by-ploy sports. 5 minute com-
mercials hourly. See WAWK for simulcast program-
ming information. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul L. King. 
Vice-Pres. & Prog. Dir.-Fred Manahan. 

3. FACILITIES 
ERP 37,000 w. • 93.3 me. Stereo. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately from 
local sunset to midnight. For simulcast facilities see 
WAWK. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 3d, 4a, 4d, 5, 613, 8. 
Rate Protection: 15b. 
Baste Rates: 20a, 21b, 22a, 25e, 28b, 28e. 
Contracts: 40a, 45, 46, 47e, 50. 
Comb.; Cont. Discounts: 60a, 62d, 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 

Rates are identical to WAWK. See that listing. 

KNOX 
Starke County-Map Location D-3 

See SRDS consumer market map and data at beginning 
of the State. 

WKVI (FM) 
1969 

Subscriber to the NAB Radio Cede 
Media Code 4 215 5100 3.00 
Kankakee Valley Broadcasting Co., Inc., Box 12, 

204 N. Main St., Knox, Ind. 46534. Phone 219-
772-6241. 

I. PERSONNEL 
President-Tom Bell. 
Secretary-Almo Smith. 
Manager-Harold A. Welter. 

3. FACILITIES 
ERP 3,000 w. (hertz.), 3,000 w. (vert.) ; 99.3 me. 

Stereo. 
Operating schedule: 6 aso -6 pm. CST. 
Antenna ht.: 306 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, 

6a, 70, 8. 
Rate Protection: 10a, Ola, 12a, 13a, 140. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 22b, 23a, 24b, 

25a, 28a, 29. 
Contracts: 40a, 41, 44b, 45, 40, 47a, 48, 49, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61e, 62b, 62d, 
Cancellation: 700, 70e, 715, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. E Eff Rec'd 6/20/69, 

6. SPOT ANNOUNCEMENTS 
GUARANTEED TIME 
I min 30 see 1 min 30 see 

1 X.  4.25 3.25 156 x  3.00 2.00 
13 x  4.00 3.00 260 x  2.75 1.75 
26 a  3.75 2.75 312 a......_... 2.50 1.50 
52 x  3.50 2.50 520 x ....... 2.25 1.25 
104 a  3.25 2.25 

7. PACKAGE PLANS 
SATURATION PLAN-ROS 

PER WK: 10 01 15 tl 20 tl 30 ti 40 ti 
1 min  4.15 3.85 3.60 3.30 3.00 
30 sec  2.95 2.75 2.55 2.35 2.15 
10 sec: minimum 10 spots. flat 2.00. 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti  30 30 12 9 6 
3 ti  75 48 27 21 15 

ti  125 80 45 35 25 
ti  175 112 63 99 35 

DISCOUNT 
13 wk-10% 26 wk-15% 39 wk-17-1/2% 52 wk-20% 

10. SPECIAL FEATURES 
News-guaranteed time plus 10%. 

50 01 
2.70 
1.95 

KOKOMO (1 AM; 1 FM) 
Howard County-Map Location E-5 

See SIMS consumer market map and data at begin-
ning of the State. 

WIOU 
1948 

CBS Radio Network 
A Booth Owned Station 

Media Code 4 215 5225 8.00 
Booth Broadcasting Company, Box 732, State Rd. 16, 
Kokomo, Ind. 46901. Phone 317-453-1212. 

I. PERSONNEL 
President-John L. Booth. 
General Manager-John Carl Jeffrey. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1350 kg. 

Directional-separate patterns day and night. 
Operating schedule: 5:15 a.m. to 12:15 a.m. week-
days: 6:30 a.m. to 12:15 a.m. Sunday EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 4a, 5, Ca, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 22e, 22b, 23e, 24a, 24b, 28a, 29a, 
Contracts: 40e, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, Ola, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73e. 
Member: Indiana Radio Network. 

TIME RATES 
Eff 2/1/65-Reed 1/27/65. 

A--Daily 6 am-6:30 pm. 
B-Dally 5:30-6 am & 6:30 pm-12:05 am. 

6. SPOT ANNOUNCEMENTS 
PER YR: I x 260 520 I04x 2600 3I2x 
A   20.00 19.00 18.00 17.00 18.00 15.00 
E   12.00 11.40 10.80 10.20 9.60 9.00 

20/30 sec: 80% of 1-min. ID's: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK: 6 ti 12 ti 18 ti 24 tl 
1 wk.  16.50 15.50 15.00 14.50 
27 wks  15.00 14.00 13.50 13.00 
52 wks. ......   14.00 13.00 12.50 12.00 

8. PROGRAM TIME RATES 
I HR: lx 26x 52x 104x I56x 2600 3120 
A.... 105.00 98.70 93.45 88.20 82.95 77.70 72.45 
B.... 80.85 76.65 72.70 68.75 64.55 60.60 56.70 
1/2 hr: 60% of hour. 5 min: 25% of hour. 
1/4 hr: 40% of hour. 

WWK I (FM) 
1962 

Subscriber to the NAB Radio Code 

Media Code 4 215 5250 6.00 
BGS Broadcasting Co., Inc.. Box 989, Union Bank 

Bldg., Kokomo, Ind. 46901. Phone 317-452-9845. 
STATION'S PROGRAMMING DESCRIPTION 

WWKI (FM): Programs country music 24 hours a 
day. Rec'd 6/30/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-James L. Gregg. 

1. FACILITIES 
REP 5,309 w.: 100.5 mc. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 120 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 313, 3d, 4a, 4c, 5, 6a, 7b. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Cancellation: 71a. 

TIME RATES 
Eff 8/1/68-Rec'd 12/24/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 260x 500x 1000+ 

1 min 6.40 5.90 5.40 5.05 4.65 4.25 3.70 
30 sec 5.15 4.70 4.40 4.05 4.25 3.45 3.00 
10 sec 3.85 3.50 3.25 3.05 2.80 2.55 2.30 
Guaranteed times 1.00 per spot additional. 

7. PACKAGE PLANS 
BLOCK BUSTER PACKAGES 

(within 30 days) 
25 01 50 01 75 ti 100 01 200 ti 

1 min  135 255 345 420 675 
30 sec  110 200 280 340 540 
10 sec  80 150 200 240 405 

8. PROGRAM TIME RATES 
lx 26x 52x 104x 260x 912x 500x 10000 

1/4 hr.. 20.25 18.25 16.75 15.50 14.00 12.75   
5 min_ 10.90 9.80 9.00 8.10 7.40 6.80 6.20 5.20 

LAFAYETTE (2 AM; 2 FM) 
Tippecanoe County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WASK 
1942 

Subscriber to the NAB Radio Code 
Media Cede 4 215 5320 7.00 
Lafayette Broadcasting Inc., McCarty Lane, Lafayette, 

Ind. 47902. Phone 317-447-2186. 

STATION'S PROGRAMMING DESCRIPTION 
WASK: Programmed for adults. 
MUSIC: basic middle-of-the-road music during day-
time. 7:35-10 pm rock music, aimed at young adults 
and university students. Farm 5:30-7 am & 11:45 
am-noon, M-F. Emphasize local news with 8 local 
newscasts dolly. 3 man staff for local news. Live 
broadcasts monthly of city council meetings and 
mobile reports of news as it happens with 2 mobile 
units. Editorialize on local issues of Importance. 
Originate broadcasts of all local university plus local 
high schools' football and basketball games and 
Indianapolis 500. state and county basketball tourneys. 
Itec'd 4/3/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Henry Rosenthal. 
Sales Manager-Bill Kniesly. 
Program Director-Jerry Collins. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 Icc. 
Non-direct lonal. 

Operating schedule: 5:30-1 am. EST. 

4, AGENCY COMMISSION 
15%; 2% cash discount; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3a, 4a, 5, 6b, 71% 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21b, 24b, 25s, 29a. 
Contracta: 40a, 42a, 42e, 43, 44a, 44b, 45, 46. 
Comb.; Cont. Discounts: 000. 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with M.BS Radio Network. 

TIME RATES 
No. 12 Eff 1/1/69-Reed 12/18/68. 

AA-Mon thru Sat sign-on-9 am; Mon thru Fri 3-
6:30 pm. 
A-Mon thru Fri 9 am-3 pm; Sat 9 am-6 pm; Sun 
sign-on-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 520 
AA   18.00 16.00 
A   11.50 10.50 
B ............... 8.60 7.90 

30 SEC: 
AA   13.00 11.70 10.40 9.10 7.80 
A   8.60 8.10 7.00 6.10 5.20 
  5.75 5.25 4.75 4.20 3.50 

10 SEC: 
AA   6.50 6.20 5.65 5.10 4.55 
A ............... 4.30 4.05 3.65 8.15 2.65 
  2.85 2.65 2.40 2.10 1.80 

7. PACKAGE PLANS 
PER 7 CONSEC DAYS, ROS: 10 ti 20 01 30 tl 
1 min or less  90 170 240 

(This listing continued on next page) 

156x 
14.00 
9.50 
7.10 

312x 
11.50 
8.50 
6.25 

624x 
9.00 
7.15 
5.60 
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Lafayette-W A S K-Continued 
8. PROGRAM TIME RATES 
1 HR: lx 104x 
AA   100.00 91.00 
A   72.80 61.88 

5460 46.40 
1/4 Hit: 
AA. 45.00 39.00 

31.20 26.50 
23.40 19.90 

5 MIN: 
AA   24.50 19.50 15.60 13.95 11.70 
A 15.60 13.25 11.70 10.95 9.35 
B   11.70 10.00 8.80 8.20 7.00 

,. 

260x 312x 624x 
72.80 63.70 04.60 
54.60 51.00 43.70 
41.00 38.20 32.75 I min 20/30 10 see 

10 U.__ ....... 8.50 7.00 3.50 
31.20 27.30 23.40 20 tL___...... 8.00 6.50 3.25 
23.40 21.85 18.75 30 ....... 7.50 6.00 3.00 
17.55 16.40 13.05 40 ...... 7.00 5.50 2.75 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

(To be used within 7 consecutive days or less) 
PER WK: 

WAS K-FM 
1965 

Media code 4 215 5321 5.00 

Lafayette Broadcasting. Inc., Box 880, McCarty Lane, 
Lafayette, Lid. 47902. Phone 317-447-2186. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Henry Rosenthal. 
Sales Manager-Bill Kniesly. 
Program Manager-Jerry Collins. 

3. FACILITIES 
ERP 42,200 w. (horiz.), 4,200 w. (vert.) ; 105.3 me. 

Stereo. 
Operating schedule: 5:30-1 am. EST. 
Antenna ht.: 375 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 2% cash disc.; 10th of following 
month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 40, 5, 61), 7b, 8. 
Rate Protection: 15b. 
Basle Rates: lob, 21b, 24b, 25a, 29a. 
Contracts: 40a, 42a, 42e, 43, 44a, 44b, 45, 46. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS. 

TIME RATES 

No. 12 ER 1/1/69-Ftec'd 1/6/69. 
6. SPOT ANNOUNCEMENTS 

624x 3I2x 156x 52x lx 
1 min  2.60 3.25 4.05 4.70 5.50 

7. PACKAGE PLANS 
(Must be run in 7 consecutive days) 

10 U 20 II 30 ti 
1 min, ROS (non-combinable)  35 55 80 

8. PROGRAM TIME RATES 
312x 156x 104x 52x lx 

1/4 hr  7.80 11.70 14.30 15.60 16.50 
1/2 hr  13.00 16.50 20.80 25.40 26.00 
1 hr  19.50 25.40 26.00 32.50 36.50 

WAZY 
1959 

e R AlB 

Subscriber to the NAB Radio Code 
Media Code 4 215 5415 5.00 

WAZY Radio Inc., Radio Central, Box 1410, S. 18th 
St. Rd., Lafayette, lnd. 47902. Phone 474-1410. 

STATION'S PROGRAMMING DESCRIPTION 

WAZY: Programmed for adults, young adults. 
Heavy emphasis on community involvement, audience 
participation contests, prize awards, remotes at com-
munity activities. Editorials on local issues. Audience 
targets: farm 6-6:30 am, family and drive 6:30-9 am, 
in-home housewife 9 am-3 pm, drive 3-6 pm. Popular 
music, current hits 40%, middle-of-the-road 40%. 
Illm 10%, contemporary folk 10%. NEWS: 5 min at 
:55, 2 min at :25. Exceptions: local newscasts 5 min 
at 7:25 am, 10 min at 7:55 am & 11:55 am, 15 min 
at 4:55 pm. Local news staff. 2 mobile news units. 
SPORTS: play-by-play college football, major league 
baseball, high school football and basketball. Sports-
casts: 5 min at 7:25 am & 5:10 pm. Stock market 
final 5 min at 5:15 pm. Contact Representative for 
further details. Rec'd 8/3/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-J. E. Willis. 
Program Director-Karl Anderson. 

2. REPRESENTATIVES 
Savalii/Gates. Inc. 

3. FACILITIES 
1.000 w. days: 1410 kc. Directional. 
Operating schedule: 6:00 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simuleast facilities see 
WAZY- FM. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 2b, 3a, 4a, 40, 5, 6e. 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13e, 14e. 15a. 
Basle Rates: 20e. 21e, 23e, 25a, 26, 28a. 29e. 30. 
Contracts: 40a. 41. 42a, 43, 45. 46. 47e. 
Comb.; Cont. Discounts: 60e, .60e. 61e, 62e. 
Cancellation: 70a. 70c, 71e, 72, 73e. 
Prod. Services: 80, 82. 

(.) Package-plan announcements are not combin-
able with non package-plan announcements to earn 
frequency discounts. 

Affiliated with American Entertainment Network. 

TIME RATES 
Eft 4/1/69-Rec'd 4/11/69. 

AA-Mon thru Fri 6-9 am & 3-6 pm. 
A-All other hours. 

6. SPOT ANNOUNCEMENTS 
 AA  
1 min 20/30 10 see 1 mln 

1 x  14.00 10.50 5.25 9.50 
52 x.  12.95 9.70 4.80 8.80 
156 x..._   10.55 7.95 3.95 8.25 
260 x 8.25 6.15 3.05 7.05 
312 ....... 7.95 5.85 2.95 6.75 
520 X....... 7.05 5.30 2.65 5.85 

A 
20/30 10 see 
7.00 3.50 
6.60 3.30 
6.15 3.05 
5.30 2.65 
5.05 2.55 
4.40 2.15 

1 min 
7.65 
7.05 
5.85 
5.55 

A  
20/30 10 sec 
5.85 2.95 
5.30 2.65 
4.70 2.35 
4.40 2.15 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 x . 47 28 23 15 

DISCOUNTS 
13x-5% 52x-15% 1561-25% 
26x-10% 104x-20% 260x-30% 

WAZY-FM 
1964 

Media Code 4 215 5416 3.00 
WAZY Radio, Inc., Radio Central, Box 1410, S. 

18th St. ltd., Lafayette, Ind. 47902. Phone 219-
474-1410. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-J. E. Willis. 
Program Director-Karl Anderson. 

2. REPRESENTATIVES 

Savalli/Gates, Inc. 

3. FACILITIES 
ERP 3,000 w.; 96.7 mc. 
Operating schedule: 6 am-midnight Mon thru Sat; 7 
am-10 pm Sun. EST. 
Antenna ht.: 140 ft. above average terrain. 
Partial simulcast operation. Simulcast during AM 
operational hours. For simulcast facilities see WAZY. 

4. AGENCY COMMISSION 

15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

See WAZY listing for coded regulations. 

TIME RATES 

Rates are identical to WAZY. See that listing. 

LA PORTE (I AM; 
La POr.9 County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

1 FM) 

W LO I 
1948 

e 
Subscriber to the NAB Radie Code 

Media Code 4 215 5510 3.00 

La Porte County Broadcasting Co.. Box 385, Pent-
house Studios, 6th Flr., Hotel Rumley, La Porte, 
Ind. 46350. Phone 219-362-6144. 

I. PERSONNEL 
President-Dee O. Coe. 
Sales & Gen'l Mgr.-Walter H. Olson. 

2. REPRESENTATIVES 

Gill-Perna. Inc. 

3. FACILITIES 
250 w. days; 1540 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast sunrise-8 am. 
For non-simulcast facilities see WL0I-FM. 

4, AGENCY COMMISSION 
15%: no cash discount. Payable monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 3e, 4a, 4d, 5, 8e. 7b. 
Rate Protection: 10c, 11c, 12e. 13e, 14e. 15b, 16, 
Baste Rates: 20b, 21a, 22b, 23e, 24a, 25e. 26, 27. 

28e. 29e. 30, 32e, 33a. 
Contracts: 40e. 41, 42b, 42d, 44b, 45, 46, 47e, 48, 

49. 51e. 51e. 
Comb.: Cont. Discounts: 00e. 80e, 62e, 
Cancellation: 70e. 70e. 71e, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 8 Eft 4/1/68-Ree'd 4/22/68. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

I min 20/30 I min 20/30 
1 x................. 5.50 4.40 260 1.1 . ( 3.30 
13 ......... 5.35 4.25 312 x  00 
26 L.._. 5.20 4.10 520 X. 3.75 2.65 
52 X.  5.00 3.90 780 3.45 2.45 
104 . 4.85 3.75 1040   3.15 2.25 
156 4.70 3.60 2600 2.45 1.65 
10 sec or less: 50% of 1-min. 

7. PACKAGE PLANS 
SATURATION PLAN-ROS WITHIN HOUR 

PER W. 
10 ti 15 01 20 tl 30 ti 40 tl 50 ti 100 11 

1 min 4.70 4.40 4.15 3.85 3.60 3.30 3.00 
30 seo 3.60 3.30 2.95 2.75 2.50 2.20 2.00 
10 sec or less: 50% of 1-min. 

DISCOUNTS 
13 wk-10% 39 wk-17-112% 
26 wk-15% 52 wk-20% 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti  50 30 18 14 9 
3 ti  138 81 48 39 24 
5 ......   220 125 75 60 35 
6 IL 240 144 84 66 42 

DISCOUNTS 
13 wk-10% 39 vek-17-112% 
26 wk-15% 52 mie-20% 

W L 0 I-FM 
1964 

• 
Media Code 4 215 5511 1.00 
La Porte County Broadcasting Co., Box 385, Pent-

house Studios 6th Flr., Hotel Rumies', La Porte, 
Ind. 46350. Phone 219-362-6144. 
STATION'S PROGRAMMING DESCRIPTION 

WL0I-FM: Middle-of-the-road music played back to 
back in sets of 3 or 4 selections. Network news on 
half hour followed by local news. Announcers all 
female. Contact Representative for further details. 
Reed 1/26/69. 

I. PERSONNEL 
President-Dee O. Coe. 
Gen'l 3c Sales Mgr.-Walter H. Olson. 

2. REPRESENTATIVES 
Adam Young Radlo, Inc. 

3. FACILITIES 
ERP 3,000 w.; 96.7 me. 
Operating schedule: 6 am-10:05 pm. CST. 
Partial simulcast operation. Operated separately 8 
am-I0 pm. For simulcast facilities see WL01. 

4. AGENCY COMMISSION 
5. 15G/EONteReALonly only:  monthly. 

ADVERTISING See coded regulation3 
General: la, 2a, 3e, 4a, 4d, 5. 6e, 7b. 
Rate Protection: 10a, 11a, I2a, 13e, 14e, 15b, 16. 
Basic Rates: 20b, 21e, 22b, 23e. 24a, 25a, 26, 27, 

28, 29a, 30, 32e, 33e. 
Contracts: 40a, 41, 42b, 42d, 44b, 45, 46, 47e. -18. 

49. 51a, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 62a. 
Cancellation: 70e, 70e, 71e, 72, 736. 
Prod, Services: 80, 82. 

TIME RATES 
No. 1 Eft 6/1/69-Reed 5/26/69. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

1 L   4.50 3.50 156 x_ 1 min 
1 min 20/30 

3.25 

26 x......._ ......... 4.00 3.00 312 x._______. 2.75 
52 x ......3.75 2.71 520 L 2.10 
104 L  3.50 2.50 
10 see or less: 50% of 1-min. 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti  30 20 11 9 6 
3 ti 90 55 30 24 15 
5 ti  138 80 50 35 24 
6 ti  158 95 55 45 27 

DISCOUNTS 
13 wk-10% 39 mie-17-112% 
26 wk-15% 52 wk-20% 

10. SPECIAL FEATURES 
News-fixed position earned rate plus  10% 

LEBANON 
Boone County-Map Location D-6 

See SUDS consumer market map and data at beginning 
of the State. 

20/30 
2.25 
2.00 
1.75 
1.50 

W N ON (FM) 
1967 

Media Code 4 215 5555 8.00 
Charles R. Banks, Box 227, Ransdell Rd., Lebanon, 

Ind. 46052. Phone 317-482-4427. 
I. PERSONNEL 
General Manager-Greg Smith. 

3. FACILITIES 
ERP 3,000 w.: 100.9 me. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 300 ft. above average terrain. 

INDIANA 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2a, 3a, 4a, 5, 6a, 7b. 
Rate Protection: 15b. 
Basle Rates: 20b, 211, 22a, 23a, 24e, 25a, 26, 

28e, 29a. 
Contracts: 40a, 44a, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 624. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with MBS. 

TIME RATES 
ER 5/1/69-Reed 6/2/69. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: 

1 ti 2 ti 3 ti 4 ti 5 ti 6 tl 7 ti 
15 see 2.50 2.25 2.00 1.75 1.50 .1.25 .1.00 
30 see 3.20 2.95 2.70 2.45 2.20 1.95 1.70 
1 min 3.60 3.35 3.10 2.85 2.60 2.35 2.10 

(°) Available on 52-week contract only. 
8. PROGRAM TIME RATES 
PER WK, EA: 

I ti 2 ti 3 ti 4 ti 5 ti 6 ti 7 ti 
5 min 5.50 5.25 5.00 4.75 4.50 4.25 4.00 
1/4 hr 11.00 10.50 10.00 9.50 9.00 8.50 8.00 
1/2 hr 20.50 19.75 19.00 18.25 17.50 16.75 16.00 
1 hr.... 38.00 37.00 36.00 35.00 34.00 33.00 32.00 

DISCOUNTS 
26 ale-5% 52 wk-10% 

LINTON 
Greene County-Map Location C-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WBTO 
1953 

13131:1 
Subseriber to the NAB Radio Code 

Media Code 4 215 5605 1.00 
Linton Broadcasting Co., Inc., State Hwy. 54, Linton, 

Ind. 47441. Phone 812-847-4474. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-H. D. Boardman. 

3. FACILITIES 
500 w. days; 1600 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 2a, 3a, 3b, 4b, 4d, 5, 6a. 
Rate Protection: 15b. 
Basie Rates: 23a. 24a, 25a, 28b, 
Contracts: 40e, 46. 
Comb.; Cont. Discounts: 600. 60k, 61a, 61h, 62b. 
Cancellation: 705, 70e, 71a, 73a. 

TIME RATES 
ER 1/1/67-Reed 3/6/67, 

6. SPOT ANNOUNCEMENTS 
I x 26x 52x I04X 208x 3I2X 

1 min.  3.75 3.25 3.00 2.75 2.50 2.25 
30 sec.  3.00 2.80 2.45 2.20 1.95 1.70 
10 sec.....  2.10 1.85 1.65 1.50 1.35 1.20 

LOGANSPORT (I Am; 1 FM) 
Cass County Man Location D -4 

See SUDS consumer market map and data at begin-
ning of the State. 

WSAL WSAL-FM 
1949 1965 

Mutual Network 
R A 

Subscriber to the NAB Radio Code 
Media Code 4 215 5700 0.00 
Logansport Broadcasting Corp., Box 719, East Main 

at Hamilton. Logansport, Ind. 46947. Phone 219-
753-3111. 

I. PERSONNEL 
President-Glenn L. Miller. 
General Manager-RIchard E. Jackson, 
Sales Manager-Joseph A. Mier. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kg. 
Non-directional. 

Operating schedule: 5 am-midnight weekdays; 8:00 
8:00 am-midnight Sun. CST. 
FM FACILITIES 
ERP 3,000 w.; 102.3 me. 
Operating schedule: 5 am-midnight weekdays; 8 am-
midnight Sun. CST. 
Antenna ht.: 216 ft. above average terrain. 

(Thls listing continued on next page) 

Sell America's Biggest-Spending Metro Area with WASK 
Lafayette 

• • 

Indianapolis 

e  

LAFAYETTE METRO AREA 
1st in U. S. per household retail sales 
11th in U. S. per household spendable income 
1st in Indiana per household spendable income 

(Sales Management Survey of Buying Power, '68) 

• 6 of America's Top 400 Counties in Gross 
Farm Income 

• Big Business: Alcoa Aluminum, Ralston Purina, 
National Homes, Anheuser-Busch. 

• Purdue University - bonus income of more 
than $55 million annually. 

LAFAYETTE'S RADIO LEADER 
In its total coverage area, WASK radio reaches: 
• 21,500 homes o 23,800 men • 23,800 women 
• 6,300 teens • 59,900 total persons 
WASK dominates Lafayette's home county, Tip-
pecanoe, with: 
e 17,900 homes • 21,200 men e 21,000 women 
• 53,500 total persons • 5,900 teens 

SPORTS • NEWS o COMMUNITY PROGRAMMING 
(Circulation Pulse '68, interviewing conducted in '67) 

Deal Direct 
Call 

Henry Rosenthal 
COLLECT 

(317)447-2186 

Lafayette, 

Indiana 41902 t 
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INDIANA 

Logansport-W S A L, W SA L-FM-Cont'd 
4. AGENCY COMMISSION 

15/0 time only; 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

Contracts: 400, 46. 
Militated with MES Radio Network. 

TIME RATES 
No. 8 Elf 11/1/68-Itec'd 11/1/68. 

6. SPOT ANNOUNCEMENTS 
lx 13x 260 52x I04x 156x 260x 912x 

1 min.... 9.10 8.70 8.25 7.70 7.30 6.85 6.35 5.95 
8. PROGRAM TIME RATES 

Ix 13x 26x 52x I04x 156x 260x 912x 
1 hr. ..... 91.10 86.55 82.00 77.40 72.85 68.30 63.75 59.25 
1/2 hr.. 54.65 51.90 49.20 46.45 43.75 41.00 38.25 35.55 
1/4 hr.. 36.45 34.60 32.80 31.00 29.10 27.30 25.55 23.70 
5 min.... 18.25 17.30 16.45 15.45 14.55 13.70 12.80 11.85 

MADISON (I AM; 1 FM) 
Jefferson County-Map Location F-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WORX W 0 R X-FM 
1953 1950 

Subscriber to the NAB Radio Code 

Media Code 4 215 5795 0.00 
WORX, Division Electronic Laboratories, Inc., 405 

Jefferson St., Madison, Ind. 47250. Phone 265-3322. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Richard D. Witty. 

2. REPRESENTATIVES 
Ohio, Indiana. Kentucky, Western Penn.. Upstate 
N. Y.-Regional Reps. Corp. 

3. FACILITIES 
1,000 w. days; 1270 kc. Directional. 
Operating schedule: 6:00 am-local sunset. EST. 
FM FACILITIES 
ERP 350 w.: 96.7 kc. 
Operating schedule: 6:00 am-11:00 pm. EST. 
Antenna ht.: 290 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. la. 4a, 5, 6e. 8. 
Rate Protection: 10h, 14h. 
Basle Rates: 20b, 21b, 22a, 23a, 24b, 25a, 28a. 
Contracts: 40a. 41, 44b, 46, 47a, 48. 50, 
Comb.; Cont. Discounts: 60a, 60f, 624. 
Cancellation: 71a, 72, 73e. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eft' 7/I/68-Rec'd 6/3/68. 
6. SPOT ANNOUNCEMENTS 

1 mln 30 see I min 30 seo 
  6.60 4.05 156 x  4.10 3.10 

13 X.  6.00 4.50 °CO x 3.75 2.80 
26 X.  5.45 4.10 312 x   3.40 2.55 
52 z  4.95 3.75 500 x..._.........._ 3.10 2.30 
104 x  4.50 3.40 1000 x..  . 2.40 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 
55.00 33.00 22.00 16.50 11.00 

13 ti ... ..... 50.05 30.05 20.00 15.00 10.00 
26 U.__ ............... 45.55 27.35 18.20 13.65 9.10 
52 ti  41.45 24.70 16.55 12.25 8.30 
104 ti  37.70 22.55 15.05 11.35 7.55 
156 ti  34.30 20.50 13.70 10.35 6.85 
260 ti  31.20 18.65 12.45 9.40 6.25 
312 tl_____   28.40 16.90 11.35 8.55 5.90 

MARION (2AM; 1 FM) 
Grant County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WBAT 
1947 

R AB 

Subscriber to the NAB Radio Cods 
Media Code 4 215 5890 9.00 
Marlon Radio Corp., Box 839, Marion, Ind. 46952. 
Phone 317-664-6239. 

I. PERSONNEL 
President-Lester (3. Spencer. 
Vice-Pros. & Sta. Mgr.-William C. Fowler, 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Detroit. Cleveland-Pearce Sales. 
South, Southwest-Busby. Finch and Woods, Inc. 
Regional-Kentucky Radio Sales-South. 

3. FACILITI ES 
1.000 w. days. 250 w. nights; 1400 kc. 
Non-directional. 

Operating schedule: 5:30 am-midnight weekdays; 
7:00 am-mldnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a. 3b, 40. 4d, 5, 6a. 8. 
Rate Protection: 15b. 
Basic Rates: 230. 25a. 
Contracts: 40a. 45. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b. 
Cancellation: 710. 73e. 
Affiliated with CBS. 

TIME RATES 

No. 10 Elf 12/1/67-Reed 11/27/67. 
AAA-Mon thru Fri 6-10 am & 4-7 pm; Sat 6-9 am. 
AA-Mon thou Fri 10 am-4 pm; Sat 9 ara-6 pm; 
Sun noon-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

6 ti 12 ti 18 ti 24 ti 
AAA   10.00 9.00 8.00 7.00 
AA   9.00 9.00 7.00 6.00 
A   7.50 6.50 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

WMRI 
:955 

e 
Subscriber to the NAB Radio Code 

Media Code 4 215 5985 7.00 

WMRI. Inc., 820 S. Pennsylvania SL, Marion, Ind. 
46952. Phone 317-664-7396. 

I. PERSONNEL 
President-Frank Bove. 
General Manager-Ira C. Smith. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Gelderman & Company. 

3. FACILITIES 
250 w. days; 860 kc. Directionat 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WMRI-FM. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regula•lo-
General: la, 2b, 3a, lb, 3e. 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10a, 11g, 12g. 13a, 15b. 
Basic Rates: 20b, 21b, 220. 22b, 24a, 25a, 28b, 20e. 

33a. 
Contracts: 40e, 44a, 44b, 45, 47e, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60d. 60e, 60h, 61c. 62d. 
Cancellation: 70b, 70c, 71e. 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with KBS. 
Affiliated with American Entertainment Network. 
Member: Indiana Radio Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 7/1/68-Rec'd 7/18/68. 

6. SPOT ANNOUNCEMENTS 
..... 

52 x  
156 x_  
260 x  
312 x  

730 x 
1000 x  
10 sec: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
lx 52x 104x 156x 

1 hr.. 59.00 56.00 53.00 50.00 
1/2 hr 36.00 34.00 32.00 30.00 
1/4 hr....._... 20.50 19.00 17.50 16.00 
10 min  15.30 14.20 13.10 12.00 
5 mm  10.80 10.10 9.40 8.70 

AM/FM COMBINATION 
20% of AM rate. 

WMRI-FM 
1948 

1 min 30 see 
5.90 4.70 
5.55 4.45 
5.30 4.20 
5.05 4.00 
4.80 3.75 
4.60 3.50 
4.35 3.25 
4.10 3.00 

260x 312x 
47.00 44.00 
28.00 26.00 
14.50 13.00 
10.90 9.80 
8.00 7.30 

F 1M 1:] 
Subscriber to the NAB Radio Code 

Media Code 4 215 5986 5.00 
WMItI, Inc., 820 S. Pennsylvania St., Marlon, Ind. 

46952. Phone 317-664-7396. 
I. PERSONNEL 
President-Frank Bove. 
General Manager-Ira C. Smith. 

3. FACILITIES 
ERP 31.000 w.; 106.9 me. Stereo. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately 
local sunset-midnight. For simulcast facilities see 
WMRI. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WIIRI listing for coded regulations. 
Affiliated with KBS. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eft 7/1/68-Reed 7/18/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 

1 X.  4.20 3.35 
52 x  3.90 3.10 

520 z 2 90 
780 x  
1000 x  2.40 

8. PROGRAM RATES 
Stereo FM-2/3 of AM Program rates. 

MARTINSVILLE (1 AM; 1 FM) 
Morgan County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

2.95 
2.75 
2.50 
2.30 
2.10 
1.90 

WCBK 
1967 

Subscriber to the NAB Radio Code 

Media Code 4 215 6080 6.00 
Morgan County Broadcasters, Inc.. 217 E. Washingto" 

St., 5fartinsville, Ind. 46151. Phone 317-342-3394 
I. PERSONNEL 
Pres.. Gen'l & Sales Mgr.-David Relater. 
Program Director-Phil Deckard. 

3. FACILITIES 
250 w.; 1540 kc. Non-directional. 
Operating schedule: Sunrise to local sunseL EST. 
Partial simulcast operatian. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WCBK-FM. 

4. AGENCY COMMISSION 
15/0 on time, payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 4a, 4d, 5, 6a, 8. 
Rate Protection: 102. 11a, 12a, 13a, 14a, 15e. 15b. 
Basic Rates: 21a, 21b, 21d, 220. 22b, 23a, 24b, 251, 

26, 28a, 29e, 32a. 
Contracts: 400. 41, 42a, 42e. 44a, 44b, 45, 46, 47a, 

48, 510. 51b. 
Comb.: Cont. Discounts: 60a, 60c, 61b, 62a. 
Cancellation: 70b, 704, 71a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 3/1/67-Rec'd 2/22/67. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
1 x  4.50 3.50 416 x  3.30 2.30 
52 z 4.25 3.25 6°4 x  3.20 2.20 
104 x  4.00 3.00 728 x.......-....... 3.00 2.00 
156 x  3.75 2.75 1040 x  2.85 1.85 
208 x  3.50 2.50 1300 x  2.65 1.65 

7. PACKAGE PLANS 
SHORT SATURATION 

PER WK: 10 ti 20 ti 30 ti 40 ti 50 tl 
1 min  39.00 68.00 97.00 120.00 137.5(1 
30 gee  29.00 48.00 67.00 80.00 87.50 

FLASH FLOOD ROS 
10 sec spots, minimum 10 per day ea__________ 1.50 

8. PROGRAM TIME RATES 
I hr 1/4 hr 5 min 

1 x    50.00 20.00 11.50 
52 x  47.50 18.00 9.50 
104 x  45.00 16.00 7.50 
156 x  43.00 15.00 6.50 
208 x  42.50 14.00 6.00 
416 x  40.00 13.00 5.00 
624 x  38.50 12.00 4.80 
728 x  35.00 11.00 4.60 
1040 x  32.50 10.00 4.40 
1300 x  30.00 9.00 4.00 

WC B K-FM 
1968 

C 
Media Code 4 215 6081 4.00 

Morgan County Broadcasters. Inc.. 217 E. Washing-
ton St., Martinsville, Ind. 46151. Phone 317-342-
3394. 

I. PERSONNEL 
Pres., Gen'l & Sales Mgr.-David Keister. 
Program Director-Jerry Holmes. 
Operations Director-Phil Deckard. 

3. FACILITIES 
ERP 3,000 w. (horiz.), 3,000 w. (vert.); 102.3 mc. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
am-sunrise & local sunset-II pm. For simulcast 
facilities see WGBK. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following mouth. 

5. GENERAL ADVERTISING See coded regulations 
See WCBK listing for coded regulations. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

ED! 1/15/69-Reed 12/31/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 
1 x 4.25 3.25 416 x________ 3.10 
52 x________ 4.00 3.00 621 3.00 
104 x....._-__ 3.75 2.75 728 x_______ 2.80 
156 z..........._... 3.50 2.50 1040 x..........._ 2.60 
208 x..... 3.25 2.25 1300 x....- 2.40 

8. PROGRAM TIME RATES 
1 hr 1/4 hr 5 min 

1 I.  50.00 20.00 11.50 
52 x  47.50 18.00 9,50 
104 x    45.00 16.00 7.50 
156 x  43.00 15.00 6.50 
208 x  42.50 14.00 6.00 
416 x  40.00 13.00 5.00 
624 x  38.50 12.00 4.80 
728 x  35.00 11.00 4.60 
1040 x  32.50 10.00 4.40 
1300 x  30.00 9.00 4.00 

30 see 
2.10 
2.00 
1.80 
1.60 
1.40 

MICHIGAN CITY (I AM; 1 FM) 
La Porte County-Map Location D-2 

See SILOS consumer market map and d.ht at begin-
ning of the State. 

WIMS 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 215 6175 4.00 
Northern Indiana Broadcasters, Inc., Old Chicago 

Rd., Michigan City, Ind. 46360. Phone 219-
874-5245. 

Other Office: 
La Porte, Ind. Phone 219-362-2591. 

I. PERSONNEL 
Pres. Cc Gen'l Mgr.-William N. Udell. 

S. FACILITIES 
5,000 w. deys, 500 w. nights; 1420 isa. 
Directional. 
Operating schedule: 5:50 a.m. to 11:05 p.m. CST, 
DST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213, 3e. 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10e, 11a, 12a, 33e, 14a, 15b, 16. 
Contracts: 40a, 41, 45, 46, 47a, 48, 50, 51a. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 70e. 70e. 71e, 73a. 
Prod. Services: 80. 
Member: National AgItadio Groups. Inc. 

TIME RATES 

Rates effective May 1. 1952. (Card No. 2.) 
Card received April 15, 1952. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 10 
hr. hr. rain. 

1 time._ 36.00 24.00 18.00 
13 times_ 34.20 22.80 17.10 
26 times._ 32.40 21.60 16.20 
52 times._ 30.60 20.40 15.30 
104 times _ 28.80 19.20 14.40 
156 times_ 27.00 18.00 13.50 
208 times__ 25.20 16.80 12.60 
260 times.... 23.40 15.60 11.70 8.80 
312 times__ 21.60 14.40 10.80 6.20 

(•) 100 word spot announcement. 
(t) 50 word spot announcement. 

5 
min. 
12.00 
11.40 
10.80 
10.20 
9.60 
8.00 
7.40 

(a) 
8.00 
7.50 
7.00 
6.50 
6.00 
5.75 

(1) 
7.00 
6.51 
6.00 
5.50 
5.00 
4.75 

WMCB (FM) 
1966 

Media Code 4 215 6270 3.00 
Michigan City FM Broadcasters, Inc., Box 519, 1903 

Springland Ave., Michigan City, Ind. 46360. Phone 
219-879-8201. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Thomas Burns. 

3. FACILITIES 
ERP 3,000 w.: 95.9 mc. 
Operating schedule: 6:50 am-9:10 pm. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la. 4a, 4c1, 5, 6a, 7b, 8. 
Rato Protection: 104. Ild, 124. 13d, 14d, 15a. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 22b, 230, 24b, 

258. 28b. 28e, 29a, 30. 
Contracts: 400. 41, 44a, 44b, 46, 47a, 49, 51b, 51c. 
Comb., Cont. Discounts: 61c, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 3 Rev 3/1/69-11ec'd 4/7/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: Open 100x 250x 500X 1000X 
1 min.. 6.90 4.60 3.00 3.60 3.30 
30 ............ 3.90 3.10 2.80 2.50 2.30 

7. PACKAGE PLANS 
1 MINUTE 

15 per wk  3.30 20+ per wk. 3.10 
Minimum 46 weeks. 

8. PROGRAM TIME RATES 
PER YR: I hr 1/2 hr 25 min 1/4 hr 10 min 5 min 
Open  ..... 78.00 46.80 42.10 27.30 19.50 10.10 
26 x______ 60.70 36.40 32.80 21.20 15.90 8.30 
52 x.  53.00 32.20 29.00 17.70 13.20 7.30 
104 .... 49.70 28.80 25.90 16.60 12.20 6.60 
156  46.40 27.00 24.20 15.50 10.50 6.00 

II). SPECIAL FEATURES 
DAILY TIME/WEATHER ADVISORY 

I mo 2 mo 3 mo 4 mo 6 mo 12 mo 
10 see  . 3.10 2.90 2.60 2.30 2.10 1.80 
12 mo, 2 per day 1.70 12 mo, 3 per day 1.60 

MONTICELLO 
White County-Map Location D-4 

See SUDS consumer market map and data at begin-
ning of the State. 

W VT L (FM) 
1967 

Media Code 4 215 6300 8.00 
Fidelity Broadcasting Co., Inc., Monticello, Ind. 

47960. 
I. PERSONNEL 
President-Joseph P. Sweeney. 
Gen't & Sales Mgr.-Jess Spurgin. 

2. REPRESENTATIVES 
Gelderman & Company. 

S. FACILITIES 
ERP 370 w.; 95.3 mc. 
Operating schedule: 6 am-6 pm. EST. 
Antenna ht.: 57 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Roba: 20b, 21a, 21b, 22a, 23a, 24a, 25s, 26, 

27, 28b, 28e. 29b, 31, 33e. 
Contracts: 400. 41, 42b, 42d, 44b, 45, 46. 47e, 48, 

49, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60g, 601. 61a, 62d. 
Cancellation: 704. 71b, 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
ED! Itec'd 10/30/67. 

6. SPOT ANNOUNCEMENTS 
Base 26x 52x I56x 31Xx 

1 min   2.90 2.75 2.45 2.15 1.85 
7. PACKAGE PLANS 
SPOTS PER DAY, YRLY: 3 2 
Per wk.   36.50 25.00 12.50 

SATURATION PACKAGE 
15 ti (3 days)____ 25.00 50 ti (7 days).-- 75.00 
25 ti (3 days)  37.50 100 ti (30 days)_ 150.00 

8. PROGRAM TIME RATES 
Bane 260 

1 hr  32.00 29.00 27.00 25.00 23.00 
1/2 hr  17.50 16.75 15.25 13.75 12.25 
1/4 hr  10.00 9.50 8.50 7.50 6.50 
5 min  5.50 5.25 4.75 4.25 3.75 

MOUNT VERNON 
Posey County-Map Location B-10 

See SRDS consumer market map and data at begin 
sting of the State. 

WPCO 
1955 

Subscriber to the NAB Radio Code 

Media Code 4 215 6365 1.00 
Mount Vernon Broadcasting Co. Inc., Box 526, Mt. 

Vernon. Ind. 47620. Phone 812-838-4484. 

I. PERSONNEL 
President-II. G. Sanders. 
Gong, Sta. & Comm. Mgr.-P. Courtney Smith. 

(This listing continued on next page) 
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Mount Vernon-W P C 0-Continued 
3. FACILITIES 

500 w. days: 1590 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: 2b, 3b, 3d, 5, 6a, 7b, 8. 
Bate Protection: 10h, 11b, 12h, 13h, 14h, 15b. 
Basic Rates: 20a, 20b, 21e. 21b, 22a. 231. 24a, 25a, 

26. 28b, 28e. 
Contracts: 42a, 43, 48, 60, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 70a, 70e, 71a, 72. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 7/1/69-Reed 6/27/69. 
7. PACKAGE PLANS 

1 MINUTE 
10 ti within 10 days  4.00 
30 ti within 30 days    3.75 
60 ti within 60 days  3.50 
90 ti within 90 days  3.25 
30 sec, 12 per wk  24.00 
10 sec, groups of 50 within 2 wks____ ..... -   55.00 

nsATaIOZpyr wCity.u.G1 day 
30 spots novwds K  82.50 

MUNCIE (2 AM; 1 FM) 
Delaware County-Map Location P-5 

Bee BOWS consumer market map and data at begin-
ning of the State. 

WERK 
1965 

GEICI 
Media Code 4 215 6460 0.00 
Muncie Broadcasting Coro.. Box 443. Et. 4. Muncie. 

Ind. 47302 Phone 317-289-3311. 
I. PERSONNEL 
President-Robert J. Poorman. 
General Manager-William Shirk Poorman. 
Sales & Comm. Mgr.-Annin Ludwig. 

3. FACILITIES 
250 w.; 990 be. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 3a, lb, 4a. 4d, 5, 6a. 
Rate Protection: 10b, lib, lib, 13b, 14b. 
Basic Rates: 23a, 24b, 25a, 26, 29a. 
Contracts: 40a, 45, 46, 470. 
Comb.; Cont. Discounts: 60b, 62b. 
Cancellation: 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 1/1/69-Ree'd 12/2/68. 
6. SPOT ANNOUNCEMENTS 

FREQUENCY SCHEDULE-12 MONTHS 
Ix 19x 52x 104x 260x 500x 1000X 

1 min  9.90 9.00 8.00 7.25 6.85 6.25 5.75 
30 sec  7.80 6.75 5.85 5.25 4.90 4.50 4.15 
15 see  5.45 4.70 4.10 3.65 3.40 3.15 2.90 

7. PACKAGE PLANS 
CAMPAIGN SCHEDULE 

1 MINUTE 
CONSEC WKS: I wk 2 wk swk 4 wk 13 wk 
15 ti  7.10 6.80 6.60 6.90 5.70 
30 ti  6.45 6.20 5.95 5.65 5.15 
45 tL  5.75 5.50 5.20 4.90 4.45 

30 SECONDS 
15 ti  5.20 5.00 4.85 4.70 4.35 
30 ti  4.65 4.45 4.30 4.20 3.85 
45 ti  4.30 4.10 3.85 3.65 3.30 

15 SECONDS 
15 ti  3.85 3.75 3.65 3.50 3.20 
30 ti  3.40 3.25 3.15 3.05 2.80 
45 ti  3.10 2.95 2.90 2.65 2.40 

FREQUENCY AND CAMPAIGN 
SCHEDULE CONTRACTS 

1/3 of the spots will be broadcast during drive time 
at no extra charge. However, if additional spots are 
desired during drive time and are available, there 
will be an extra charge for these additional spots 
only as follows: 
EA: I min BO see 15 see 
Extra   1.00 .75 .50 
Drive Time-6-9 am & 3-7 pm. 

WLBC 
1926 

CBS Radio Network 
ell> 

Subscriber to the NAB Radio Code 
Media Code 4 215 6555 7.00 
Tri -City Radio Corp., 820 E. 29th St., Muncie, Ind. 

47302. Phone 317-288-4403. 
I. PERSONNEL 
Commercial 51anneer-J. M. Craig. 

2. REPRESENTATIVES 
The Derney Organization, Inc. 
Regional Reps Corp. 
South-David Carpenter Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 he. 
Non-direct tonal. 

Operating schedule: 5:30 am-midnight. EST. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

General: la, la. 213. 3a, 3d. 4a, 4d, 5, 61, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 141). 15a. 
Basic Bates: 20b, 21a, 21b, 21d, 22a, 23a. 24b, 24e, 

25a, 20, 27, 28a, 28e, 29a. 
Contracts: 40a, 41, 42a, 42e. 43, 44a. 45, 46, 47e, 48, 

50. 515, 511e. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 601„ Gib, 62a. 
Cancellation: 70b, 70e. 71a, 72, 13e. 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: IVNIUN (FM). 
Affiliated with CBS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 14 ES 8/1/69-Rec'd 6/4/61 
AA-Mon thru Fri 5:30-9 am & 3-7 pm. 

A-Mon thru Fri 9 am-3 pm; Sat & Sun 5:30 am-
7 pm. 
B-Daily 7 pm-5:30 am. 

7. PACKAGE PLANS 
Weeks must be consecutive to qualify advertising for 
package plan. 

CLASS AA 
1-MINUTE 

PER WK: I wk 2 wk 4 wk 13 wk 26 wk 52 ark 
1 tL __.15.00 14.50 14.00 13.50 13.00 12.50 
6 tL _. 12.00 11.75 11.25 11.00 10.00 9.00 
12 ti  10.00 9.50 9.00 8.50 8.00 7.50 
24 ti  8.00 7.50 7.00 6.50 6.00 5.0 
30 ti  7.50 7.00 6.50 6.00 5.50 5.00 
36 ti ...... 7.00 6.50 6.00 5.50 5.00 4.50 

30-SECONDS 
1 ti...--...._ 12.00 11.75 11.00 
6 ti....... 9.50 9.25 9.00 
12 ti  8.00 7.75 7.50 
24 ti....... 8.50 6.25 6.00 
30 ti...._   6.00 5.75 5.50 
36 ti  5.50 5.25 5.00 
10 sec: 50% of 1 min. 

CLASS A 
1-MINUTE 

1 ti  12.00 11.75 11.00 10.75 10.50 10.25 
6 ti  9.50 9.25 9.00 8.50 8.00 7.00 
12 Li  8.00 7.75 7.50 7.00 6.50 6.00 
24 ti  6.50 6.25 6.00 5.50 5.00 4.50 
30 ti  6.00 5.75 5.50 5.00 4.50 4.00 
36 ti  5.50 5.25 5.00 4.50 4.00 3.50 

30-SECONDS 
1 ti  8.50 8.25 8.00 7.75 7.50 7.25 
6 ti  7.00 6.75 6.50 6.25 6.00 5.75 
12 ti  6.50 6.25 6.00 5.75 5.50 5.25 
24 ti  5.25 5.00 4.75 4.50 4.25 4.00 
30 ti  4.75 4.50 4.25 4.00 3.75 3.50 
36 ti  4.50 4.25 4.00 3.60 3.20 2.80 
10 sec: 50% of 1 min. 

CLASS It 
1-MINUTE 

I ti  7.50 7.25 7.00 6.75 6.50 6.25 
6 ti  6.00 5.85 5.60 5.25 5.00 4.50 
12 ti  5.00 4.75 4.50 4.25 4.00 3.75 

4.00 3.75 3.50 3.25 3.00 2.75 
30 ti  3.75 3.50 3.25 3.00 2.75 2.50 
36 ti  3.50 3.25 3.00 2.75 2.50 2.25 

30-SECONDS 
1 ti _ 6.00 5.90 5.60 5.40 5.20 5.00 
6 ti...._  _ 4.80 4.60 4.50 4.20 4.00 3.60 
12 ti  4.00 3.80 3.60 3.40 3.20 3.00 
24 ti  3.20 3.00 2.80 2.60 2.40 2.20 
30 ti  3.00 2.80 2.60 2.40 2.20 2.00 
36 ti  2.20 2.00 1.80 
10 sec: 50% of 1 min. 
Retes are for a maximum of 6 spots per day on 
Thurs and Fri. Additional spots Thum and Fri: 

I min 30 see 10 see 
Extra   2.00 1.60 1.00 

10.75 
8.50 
7.00 
5.50 
5.00 
4.50 

10.50 
8.00 
6.50 
5.00 
4.50 
4.00 

10.25 
7.00 
6.00 
4.50 
4.00 
3.50 

PULSE 8( ARB 
RATE 

IBM 
NO. 1 
IN MUNCIE 

PULSE ARB 
DELAWARE AUDIENCE NET WEEKLY 
COUNTY SHARES* CIRC. RATING** 

BEFORE 7 PM BEFORE 6 PM 

WERK 38% 53.8 
Sta. A 17% 31.8 
Sta. B 26% 38.4 
°PULSE CIRC. REPORT MAY-JUNE 1969 
**ARB CIRC. REPORT APR./MAY & OCT. 1968 
(Subject to qualifications described therein) 

Get the full story on The Muncie 
120,000 Metro area. We'll 
WERK with you to do the com-
plete job. 

ERIK WM 
RR el, MUNCIE. INDIANA 47302 

"Always WERKIng for you" 

8. PROGRAM TIME RATES 
CLASS AA 
1 hr 1/2 hr 1/4 hr 10 mig 5 mln 

1 x 90.00 54.00 36.00 27.00 18.00 
13 x    80.00 48.00 32.00 24.00 16.00 
26 x  75.00 45.00 30.00 22.50 15.00 
52 z  70.00 42.00 28.00 21.00 14.00 
104 x  67.50 40.50 27.00 20.25 13.50 
156 x  63.00 38.00 26.00 19.00 13.00 
260 x............-----  60.00 36.00 24.00 18.05 12.00 

CLASS A 
1 72.00 43.00 29.00 21.50 14.50 
13 x_.    64.00 38.00 26.00 19.00 13.00 
26 x  60.00 36.00 24.00 18.00 12.00 
52 x  56.00 34.00 23.00 17.00 11.50 
104   54.00 32.50 22.00 16.25 11.00 
156 ...... .. .   52.00 31.00 21.00 15.50 10.50 
260 x  50.00 30.00 20.00 15.00 10.00 

CLASS B 
50% of AA rate. 

10. SPECIAL FEATURES 
NEWS 

1/4-HOUR 
Ix I3x 26x 52x 104x 156x 260X 

AA._ 40.00 35.00 32.00 30.00 28.00 26.0C 24.00 
A....... 30.00 27.00 25.00 24.00 23.00 22.0C 21.00 
B  20.00 17.50 16.00 15.00 14.00 13.00 12.00 

10-MINUTES 
AA._ 30.00 27.00 25.00 24.00 22.00 21.00 20.00 
A-- 24.00 22.00 20.00 19.00 18.00 17.00 16.00 
B.__ 15.00 14.00 13.00 12.00 11.00 10.50 10.00 

5-MINUTES 
AA__ 19.00 17.00 16.00 15.00 14.50 14.05 13.00 
A  15.50 14.00 13.00 12.50 12.00 11.50 11.00 

9.50 8.50 8.00 7.50 7.25 7.00 6.50 
2-MINUTES NEWS HEADLINES 

AA  16.00 14.00 13.00 12.00 11.50 11.00 10.00 
13.00 11.20 10.40 10.00 9.60 9.00 8.80 

B.-- 8.00 7.00 6.50 6.00 5.75 5.5D 5.00 

WMUN (FM) 
1947 

Media Code 4 215 6650 6.00 
Tri-City Radio Corp., 920 E. 29th St., Muncie, Ind. 

47302. Phone 317-288-4403. 
I. PERSONNEL 
Vice-Pres. & Com'i Mgr.-J. M. Craig. 

2. REPRESENTATIVES 
Chicago, New York-The Devney Organization, Inc. 
South--David Carpenter Company. 

3. FACILITIES 
ERP 9.300 w.: 104.1 me. Stereo. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 287 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
See WLBC listing for coded regulations. 
AM facilities: WLBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eft' 9/1/69-Reed 6/4/69. 
6. SPOT ANNOUNCEMENTS 
CONSEC WK, PER WK: 13 wk 26 sac 52 wk 
1 min  32 28 25 
30 sec  26 es 20 
10 see  16 14 10 
1 per day, each day of week, to rotate thrunut day. 
No more than 4 units per meek sold to any 1 adver-
tiser or brand. Spots must be run daily, and cannot 
be accumulated. 

NEW ALBANY 
Floyd County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

See Louisville Kentucky 
(including New Albany, Ind.; Jeffersanville, 
Ind.) 

NEW CASTLE (1 AM; 1 FM) 
Henry County-Map Location F-6 

See SIMS consumer market map and data al begin-
ning of the State. 

WCTW WCTW-FM 
1960 1947 

Subscriber to the NAB Radio Code 

Media Code 4 215 6745 4.00 
WCTW, Inc., haret Route 1. New Castle, Ind. 47362. 
Phone 317-529-2600. 

I. PERSONNEL 
Manager-Arno Walker. 
Commercial Manager-Mlles Marshall. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w.; 1550 kc. 

Directional-separate patterns day and night. 
Operating schedule: 5:30 am-10:15 pm. EST. 
PM FACILITIES 
EltP 4.500 w.. • 102.5 me. 
Antenna hi.: 25n ft. shove average terrain. 

4. AGENCY OOMMISSION 
15/0 time only: pnvele nhen rendered. 

5. GENERAL ADVERTISING See coded renulatione 
General: la, 2b, 04, 4b. 44. 5, Ca. 7b, 8. 
Rate Protection: 10d, lid. 14d. 15b. 
Basle Rates: 2013. 21b, 22b, 2313. 24b, 25e. 28, 27, 

28b, 28e. 29b, 30, 31, 33b. 
Contracts: 40a. 41. 44a, 45. 470, 49, 51b, 
Comb.•. Cont. Discounts: 60h, 61b. 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with MDR Ttedin Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1. 1965. 
Card received October 4, 1965. 

INDIANA 
6. SPOT ANNOUNCEMENTS 

1 min 
Open ..... 8.00 
26 ti   7.00 
52 ti........._...................._._.._  6.00 

30 sec 20 sec 10 sec 
6.00 5.00 4.00 
5.50 4.50 5.50 
4.75 3.75 3.00 
4.00 3.00 2.50 

500  ......._ 4.25 3.25 2.50 2.00 
1000 ti._........_..,_.......... 3.50 2.50 2.00 1.75 

7. PACKAGE PLANS 
SATURATION PACKAGES 

50 spots in 7 days or 100 spots in 30 days-1000 
time rate. 

NORTH VERNON ( AM; 1FM) 
Jennings County-Map Location F-9 

See SRDS consumer market map and data at begin-
rang of the State. 

W 0 CH. W 0 C H-FM 
1955 1963 

Subseriber to the NAB Radio Cede 
Media Cede 4 215 6840 3.00 

Derrell Ochs, Box 46. Hal, 50, North Vernon, Ind. 
47263. Phone 812-349-8421. 

STATION'S PROGRAMMING DESCRIPTION 
WOCH: 6-7:30 am popular, standard, but primarily 
country and western music, 5 min news at :55. 
weather at :15. 7.30-8 am local, regional, national, 
international news. 8-10 am religious, sermons, gospel 
music. 10-10:05 am local news. 10:05-10:55 am swap 
shop program. 10:55-11 am middle-of-the-road music. 
Noon-12:15 pm local, regional national, international 
news. 12:15-12:30 pm farm news, interviews. 12:30-
5 pm popular, standard, country and western music, 
but primarily popular. 5 min news on hour, weather 
at :15, sport news at :20, news at :30. 5-5:15 pm 
local, regional, national, international news. 5:15-
5:30 pm gospel music. 5:45-6 pm religious sermon., 
NEWS: on hour and at :30. Contact Representative 
for further details. Reed 8/3/67. 

I. PERSONNEL 
Owner-Darrell Ochs. 
Manager-Charles It. Plummer. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w.: 1460 ke. Non-directional. 
Operating schedule: 6 am to local sunset. EST. 
FM FACILITIES MU' 3,800 w. 106.1 me. 
Operating schedule: 6 tun-10:30 pm. Simulcast 6 am-
local sunset; Sun 7 am- 5 pin. EST. 
Antenna ht.: 175 ft. above average terrain. 

(This listing eontInued on next page) 

Cover Muncie 
Effectively 

with 

WLBC 
Local Impact 
WLBC DOMINATES THE METRO 

Day Share Daily Cume Persons 
6 AM-6 PM, Sun.-Sat. 6 AM-6 PM 

WLBC 44.1 WLBC 33,100 
Sta. A 27.9 Sta. A 20,300 
Sta. B 16.9 Sta. B 17,100 
Sta. C 6.2 Sta. C 4,300 

Medlastat Continuous Circulation Study: Delaware 
County, Jan. 25-31, 1968 

Call The Devney Organization, Inc. for details 

WLBC 
LOCAL News • Sports • IMPACT 

Muncie, Indiana 

CBS Radio for Eastern Indiana 
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INDIANA 

North Vernon-W 0 C H, 
W 0 C H-FM-Continued 
4. AGENCY COMMISSION 

15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21), 3a, 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, 15b. 
Basle Rates: 20b, 24b, 25a, 28e. 29a, 33a. 
Contracts: 405, 44a, 46, 475, 48, 51a. 
Comb.: Cont. Discounts: 60a, 61e. 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 81, 82. 
Tobacco advertising not accepted. 

TIME RATES 

ER Rec'd 5/18/66. 

6. SPOT ANNOUNCEMENTS I min 
1 x  4.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 .............. ...... ..... 5D 30 20 8 

DISCOUNTS 
13x- 5% 52x-13% 156x-20% 
26x-10% 104x-15% 3121-25% 

PAOLI 
Orange County-Map Location D-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WVAK 
1963 

Subscriber to the NAB Radio Code 

Media Code 4 215 6935 1.00 
King & King Broadcasters, Box 83, 11, R. 3, 

Ind. 47454. Phone 812-723-3600. 

I. PERSONNEL 
Owner-Z. Benzol King. 
Sta. & Com'l Mgr.-Zelbert "Bud" King. 
Sales Manager-Virginia A. King. 

2. REPRESENTATIVES 
Regional Reps Corm 

3. FACILITIES 
250 w. days: 1560 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See Coded Regulations 
General: la, 2b, 3a, 4b, 4d, 5, 6a, 7a. 
Rate Protection: 10a, 14a, 15b. 
Basle Rates: 21a, 23a, 24a, 25a, 27, 30, 33a. 
Contracts: 42b, 42d, 43, 44a, 46, 49. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62d. 
Cancellation: 70a, 70e, 71b, 73a. 
Prod. Services: 81. 82. 
Affiliated with KBS Radio Network. 

6. SPOT ANNOUNCEMENTS 
Fixed Position/Drive Time 

1 min 30 sec 10 see 

26 ti  6.50 5.50 3.90 
52 ti - 6.25 5.25 3.60 
104 ti  5.90 4.90 3.30 
156 ti - 5.25 4.25 3.00 
260 ti  5.00 4.00 2.60 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 lw 10 min 5 min 

1 ti    30.90 22.75 17.25 11.40 
26 ti  48.75 29.25 21.45 15.60 10.75 
52 ti  45.85 27.95 19.20 14.30 10.10 
104 ti  42.90 26.00 17.25 13.00 9.10 
156 if   40.00 23.40 15.60 12.05 8.45 
260 il  35.75 21.45 14.30 10.75 7.80 

WAR U-FM 
1965 

Media Code 4 215 7031 8.00 

Wabash-Peru Broadcasting Co., Inc., Bor A, Peru. 
Ind. 46970. Phone 219-473-4448. 

I. PERSONNEL 
President-Mrs. Geneva Gee. 
Gen'l & Sta. Mgr.-Richard W. Schultz. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 

3. FACILITIES 
ERP 3,000 w.; 98.3 mc. 
Operating schedule: 5:30 am-midnight. EST. 
Antenna ht.: 43 ft. above average terrain. 
Partial simulcast operation with WARU-AM. For 
simulcast rates. see WARU.AM. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective   

Rates received October 7. 1965. 
6. SPOT ANNOUNCEMENTS 

1 ti  
26 ti 
52 ti 

Paoli, 104 ti  

TIME RATES 

No. 2 ER 5/1/68-Reed 5/6/68. 
6. SPOT ANNOUNCEMENTS 

lx 280 52x 104x 156x 260x 
1 min ....... 7.25 6.50 6 25 5.90 5.25 5.00 
30 sec..._ ....... 6.25 5.50 5 25 4.90 4.25 4.00 
10 sec 4.10 3.90 3 60 3.30 3.00 2.60 

7. PACKAGE PLANS 
(Must be used within 14 days or less) 

25 ti 50 ti 75 01 100 ti 
1 min  150 260 405 550 

8. PROGRAM TIME RATES 
I x 26x 52x I04X 

1 hr  51.40 48.75 45.85 42.90 
1/2 hr__   30.90 29.25 27.95 26.00 
1/4 hr  22.75 21.45 19.20 17.25 
10 min  17.25 15.60 14.30 13.00 
5 min  11.40 10.75 10.10 9.10 

PERU (1 AM; 1 FM) 
Miami County-Map Location E-4 

See SRDS consumer market map end data at begin-
ning of the State 

I56x 
40.00 
23.40 
15.60 
12.05 
8.45 

260x 
35.75 
21.45 
14.30 
10.75 
7.80 

WARU 
1954 

Subscriber to the NAB Radio Code 

Media Code 4 215 7030 0.00 

The Wabash-Peru Broadcasting Co., Inc. Box 461, 
Hwy. 24. 1/3 mi. east of Peru. Ind. 46970. 

Other Studios-111m. 13 & 15, 1/4 mi. south of 
Wabash, Ind. 

I. PERSONNEL 
Manager-R. W. Schultz. 

2. REPRESENTATIVES 
The Denney Organization. Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 1600 kc. Non-directional. 
Operating schedule: 5:30 am-local sunset weekdays; 
6:00 am-local sunset Sun. CST. 
Simulcast during AM operational hours. For non. 
simulcast facilities see WARLI-FM listing. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3s, lb, 4a. 4d, 5, Cu, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 29a. 
Contracts: 40a, 45. 46. 47a. 
Comb.; Cont Discounts: 60a. 
Cancellation: 71a. 
Member: Indiana. Radio Network. 

TIME RATES 
Rates effective October 1, 1964. 

Rates received September 25, 1964. 

1 min 30 sec 10 see 
7.25 6.25 4.10 

  6.50 5.50 3.90 
  6.25 5.25 3.60 

5.90 4.90 3.30 
5.25 4.25 3.00 

260 ti  5.00 4.00 2.60 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 mln 5 min 
1 ti  51.40 30.95 
26 ti  48.75 29.25 21.45 15.60 10.75 
52 ti  45.85 27.95 19.20 14.30 10.10 
104 ti  42.90 26.00 17.25 13.00 9.10 
156 ti ..... _ ....... 40.00 23.40 15.60 12.05 8.45 
260 ti  35.75 21.45 14.30 10.75 7.80 

10. SPECIAL FEATURES 
Newscasts: On the hour: headlines at :30. 
Service charge extra 10%. 

PLAINFIELD 
Hendricks County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WJ M K (FM) 
1964 

e 
Subscriber to the NAB Radio Code 

Media Code 4 215 7075 5.00 
James T. Barlow, Bor 5, 863 Walton Dr., Plainfield, 

Ind. 46168. Phone 317-039-2366. 
STATION'S PROGRAMMING DESCRIPTION 

WJIIK (FM): Adult programming. 5 min newscasts 
primarily on hour, weather forecasts on half hour in-
cluding 4 programs daily, and community calendar at 
:15 (daytime). Farm market, sports, trading post and 
big band programs weekdays. ENTERTAINMENT: 
basically standards mixed with showtunes, jazz-orien-
ated and middle-d-the-road. SPORTS: include 
scoreboards, high school and college play-by-play. 
RELIGIOUS: programming includes music and ser-
mons. Reed 7/13/67. 

I. PERSONNEL 
Pres. & Sales Mgr.-James T. Barlow. 
Gen'l Mgr. & Prog. Dir.-Mabel A. Barlow. 

5. FACILIT -ES 
ERP 3,000 w.; 98.3 me. Stereo. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
Net. agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 8/16/67-Rec'd 9/22/67. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 260x 500x 
I min  3.00 2.50 2.25 2.10 1.85 1.70 
30 sec  2.00 1.70 1.55 1.45 1.30 1.20 
PER MO, EA: 30 see I min 
1 day  33.00 48.00 
2 dat-u  60.00 84.00 
No further quantity discounts. 

7. PACKAGE PLANS 
30 SEC: 20 ti 30 01 50 ti 100 tl 
10 days  31.00 39.00 60.00 110.00 
30 days  34.00 43.50 65.00 120.00 
1 MIN: 
10 days  45.00 55.50 85.00 160.00 
30 days  50.00 63.00 92.50 170.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 mIn 

lx   20 12 10 
12x-10% 52x-20% 156x-35% 
26x-15% 105x-25% 260x-50% 

ID. SPECIAL FEATURES 
1 time hack daily, per month  18 
Two for 33.00. 
1 Program open and close daily  30 
On either of the above a short slogan, motto or 
product ID may be added for 5.00 per month (two 
l'or 8.00). Spot programs with one spot, open and 
close, but no promotional spot at 3.00 each (mini-
mum 25 programs). 
Weather-all day 4 programs including open and 
close spot, and 5 weather briefs with open only. Any 
particular day. 40.00 per month. 

PLYMOUTH (1 AM; 1 FM) 
Marshall County-Map Ductal= E-3. 

See SRDS consumer market map and data at beginning 
of the State. 

'WTCA WTCA-FM 
1964 1965 

e 1:11:10 
Subscriber to the NAB Radio Code 

Media Code 4 215 7125 8.00 
Community Service Broadcasters, 208 N. Water St., 

Plymouth. Ind. 46563. Phone 219-936-4096, 

STATION'S PROGRAMMING DESCRIPTION 
WTCA: Programmed for general interest. 
NEWS 18%: 12% national and international, 6% 
local and regional. 2% weather. Facilities include: 
mobile unit, beeper, tapes. Also special events, elec-
tion coverage, parades, fairs, etc. Farm 11%. 
SPORTS: football and basketball, live and tape 
coverage of 2 schools completely and 6 schools partly 
and 1 university. MUSIC 67%: 50% middle-of-
the-road, 17% rock and roll. RELIGIOUS: live 
services and tapes on Sun, devotional material daily. 
Air personalities, various celebrities with women's 
news, food. fashion, etc, TALK: women's program 
daily. CONTINUITY POLICY studio identification, 
musical transition, jingles, mechanical reproduction. 
Ree'd 10/23/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Kenneth E. Kunze. 
Sales Manager-R. S. (Sid) Smith. 
Program Director-Roger Wellman. 

3. FACILITIES 
250 w.; 1050 kg. Directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM-ERP 3,000 w.: 94.3 mg. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 235 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, la, 3b, 3e. 3d, 5, 6a. 7b, 8. 
Rate Protection: 105, 11a, 12a, 13a, 14s. 15a, 15b, 
Basic Rates: 20b. 21a, 21b, 21d, 22a, 23a, 23b, 24b, 

25s, 26, 28a, 28e, 290. 29b. 
Contracts: 40a, 42b, 42e. 42d, 44a, 44b, 45. 46, 

47a, 48, 49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60g. 60h, 

601. 61a, 61b, 61e. 02s. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: Indiana Radio Network. 

TIME RATES 
Rates effective January 1, 1965. 
Rates received January 28, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 ti  5.00 260 ti 3.60 
52 ti  4.65 500 ti  3.20 
156 tl  3.90 1000 ti  2.90 
30 seconds-75% of 1-minute rate. 
10 seconds-50% of 1-minute rate. 

7. PACKAGE PLANS 
1 min 1 min 

25 ti  115. 75 tL  270. 
50 ti  195. 100 ti  320. 
Must run in 7 days or less. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  63.00 41.50 23.00 15.50 11.50 
13 tl  60.00 38.50 21.50 15.00 10.50 
26 ti  56.00 36.00 20.00 14.00 10.00 
52 ti  52.00 33.00 18.50 13.50 9.50 
104 ti    17.00 13.00 8.50 
156 ti    15.50 12.00 8.00 
260 ti  14.00 11.50 7.00 
312 ti    13.00 11.00 6.50 

PORTLAND 
Jay County-Map Location G-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WPGW 
1950 

e 
Media Code 4 215 7220 7.00 

Glenn West. Box 608, Portland. Ind. 47371. Phone 
317-726-8780. 

I. PERSONNEL 
Owner & Gen'l Mgr.--Glenn Wes 

3. FACILITIES 
500 w. days. 1440 kc. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 713, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a. 2213. 23a, 24a, 250, 26, 28a, 

29a. 
Contracts: 40s, 45. 46. 47a. 48. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e. 71a, 730. 
Affiliated with Keystone Network. 
Member: Indiana Radio Network. 

TIME RATES 

Rates effective August 1, 1959. (Card No. 2.) 
Card received August 3. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. Ann. 

1 time.... 50.00 30.00 21.90 10.00 5.00 
13 times.. 47.50 28.50 19.95 9.50 4.76 
26 times.. 45.13 27.98 18.95 9.03 4.51 
39 times.. 42.87 25.63 18.00 8.58 4.28 
52 times.. 40.73 24.35 17.10 8.15 4.07 
104 times.. 38.69 23.13 16.25 7.74 3.87 
156 times.. 36.86 21.97 15.44 7.85 3.60 
208 times.. 35.92 20.87 14.67 6.98 3.50 
260 times.. 33.27 19.83 13.84 6.63 3.33 
912 times.. 31.61 18.84 13.15 6.80 8.15 
364 times.. 30.03 17.90 12.49 5.99 3.00 

PRINCETON (1 AM; 1 FM) 
Gibson County-Map Location B-10 

See SRDS consumer market map and data at begin. 
rang of the State. 

WRAY WRAY-FM 
1950 1960 

Media Code 4 215 7315 5.00 

M. B. Lankford. das Princeton Broadcasting Co., 
P. 0. Box 8, Princeton, Ind. 47570. Fulton 5-4861. 

STATION'S PROGRAMMING DESCRIPTION 
WRAY: Programmed for general Interest. 
AIR PERSONALITIES handle all segments. NEWS: 
local news 7 times daily at 8 am, 9 am. 10 am, 11 
am, 11:55 am, 12:10 pm & 4 pm. 4 mobile units for 
on-spot live coverage. World news on half hour. 
MUSIC: 5-6 am country and western mingle, 6 am-3 
pm middle-of-the-road music, 3-4 pm country and 
western music, 4 pm-sign-off top 40 music. FARM: 
Interviews and markets 6:45 am, local farm markets 
11:30 am, agriculture agent show 12:45 pm. 
SPORTS: all live major league baseball, live high 
school and college football and basketball plus uni-
versity football. Contact Representative for further 
details. Reed 8/25/67. 

I. PERSONNEL 
General Manager-M, R. Lankford. 
Station Manager-Ray J. Lankford, 
Commercial Manager-D. T. Critchfield. 

2. REPRESENTATIVES 
The Desna Organization, Inc. 

3. FACILITIES 
1.000 w. days; 1250 
Operating schedule: 
6:30 am-local sunset 
FM-ERP 50,000 w.; 
Antenna height-425 
Operating schedule: 
through Saturday; 6 
CST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regul Meng 
General: la. 2a, 3a, 4a, 5, 6a, 8. 
Rate Protection: 10a, Ils, 12a, 13a, 14a, 155, 15b, 

16. 
Basic Rates: 20b, 21a, 22b, 230. 24b, 25a, 28, 280. 
Contracts: 40s. 41, 45, 46, 47a, 48, 49, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 61a. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
2 or more units of 15 minutes or more, broadcast 
on same day, within same time bracket, combinable 
to earn 1/2-hour, 3/4-hour, 1-hour rate, whichever 
applies. 
Affiliated with MRS. 

TIME RATES 

Rates effective April I. 1956. (Cara No. 4.) 
Card received May 29. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 mln. 1 min. 

I time.... 50.00 30.00 16.00 12.50 7.75 
13 times.. 47.00 28.00 15.75 11.50 7.50 
26 times.. 45.00 26.00 15.50 11.00 7.25 
52 times.. 43.00 25.00 15.25 10.50 7.00 
104 times.. 39.00 23.00 15.00 10.00 6.50 
156 times.. 37.00 22.00 14.50 9.50 6.00 
260 times.. 36.00 21.00 14.00 8.75 6.00 
312 times.. 34.00 20.00 13.00 8.00 4.25 

kc. Non-directional. 
Sunrise-local sunset weekdays: 
Sunday. CST. 
98.1 suc. 
feet above average terrain. 
5:00 a.m. to midnight Monday 
:30 a.m. to midnight Sunday. 

RENSSELAER 
Jasper County-Map Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WRIN 
1963 

Media Code 4 215 7410 4.00 

Jasper County Broadcasting Corp., Box 282, Hwy. 53, 
Rensselaer, Ind. 47978. Phone 219-866-5105. 

I. PERSONNEL 
President-James Caperelli. Sr. 
Gen'l & Sta. Mgr.-Robert R. Becker. 
Sales Manager-Bob Conley. 

3. FACILITIES 
1.000 w.• 1560 kc. Non-directional. 
500 w. pro-sunrise. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent; monthly. 

5. GENERAL RATE POLICY 
Member: Indiana Radio Network. 

TIME RATES 
Rates effective  . (Card No. 1.) 

Card received August 14, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti  3.50 2.90 104 ti  2.65 2.00 
13 ti  3.25 2.60 156 ti  2.45 1.80 
26 ti  3.05 2.40 260 ti  2.25 1.60 
52 ti  2.85 2.20 312 ti  2.05 1.40 

7. PACKAGE PLANS 
TOTAL AUDIENCE X-POSITRE 

(To Be Used in 1 Week) 
1 min 30 see 

30 ti  90.00 67.50 
60 ti  150.00 120.00 
90 ti  202.50 157.50 
Thin package will not combine with any other 
schedule to earn further discounts. 

8. PROGRAM TIME RATES 
1 hr 25 min 1/4 hr 10 mln 5 min 

1 ti  30.00 18.00 12.00 9.50 7.50 
13 ti  28.50 17.10 11.40 9.10 7.20 
26 ti  27.00 16.20 10.80 8.70 6.90 
52 ti  25.50 15.30 10.20 8.30 6.60 
104 ti  24.00 14.40 9.60 7.90 6.30 
156 ti  22.50 13.50 9.00 7.50 6.00 
260 H..   21.00 12.60 8.40 7.10 5.70 
312 ti  19.50 11.70 7.80 6.70 5.40 
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RICHMOND (1 AM; 2 FM) WS L M-FM 
T. sine County-Map Location CI-8 

See SUDS consumer market map and data at begin-
ning of the State. 

WGLM (FM) 
1960 

Media Code 4 715 7505 1.00 
Broadcasting Services, Inc., First Federal Bldg., 18 
N. 9th St., Richmond, Ind. 47374. Phone 317-962-
2538. 

STATION'S PROGRAMMING DESCRIPTION 
WGL141 (FM): Programmed for adults and young 
adults. MUSIC: modern country and western 6-11:30 
am, remainder middle-of-the-road and current hits 
of adult appeal with current country and western hits 
featured each hour. AIR PERSONALITIES handle 
all segments. NEWS: every 30 mino. headlines on 
hour, 5 min on half hour. 30 min news blocks nt 
11:30 am, 5:30 & 9:30 pm. Stock market live re-
motes 5 times daily. SPORTS: sports news reported 
11 times daily, including 15 min summary nt 5:45 
pm. Professional, college, local and area high school 
live play-by-play coverage. Equipment and personnel 
available for on-location remotes. COMMERCIAL 
POLICY: 8 minutes per hour, except during remotes 
12 minutes. Contact Representative for further details. 
Reed 4/1/69 

I. PERSONNEL 
President-C. Thomas Garlen. 
General Manager-Richard N. Williams. 
Commercial Manager-James D. Dempsey. 

2. REPRESENTATIVES 
New York-Frederick W. Smith. 

3. FACILITIES ERP 32.000 w.; 96.1 me. 
Operating schedule: 5:55-12:15 am Mon thru Bat; 
3:55-12:15 am Sun. EST. 
Antenna ht.-200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0-15 days. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3c, 3d, 4a, 4d, 5, 6b, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21d, 224, 22b, 23a, 24b, 25a, 

28b, 20e. 29a, 32a. 
Contracts: 40a, 41, 44a, 46, 47e. 48, 49, 50, 51a, 51b. 
Comb.: Cont. Discounts: 60b. 60d. 60h, 601, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b, 
Prod. Services: 80, 81. 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 7 Elf 6/1/68-Reed 6/3/68. 

C. SPOT ANNOUNCEMENTS 
lx 39x 78x 156x 312x 

1 min  5.00 4.50 4.00 3.50 3.00 
30 sec  4.00 3.50 3.00 2.75 2.50 
10 sec  3.00 2.75 2.50 2.25 2.00 

7. PACKAGE PLANS 
PER WK: 10 tl 20 ti 
1 min.  4.50 4.25 
30 sec  3.60 3.40 
10 sec  2.70 2.55 

DISCOUNTS 
7 wk-20% 26 wk-30% 52 wk-40% 

C. PROGRAM TIME RATES 
Ix x 78x 156x 312x 

1 hr  40.00 35.00 30.00 27.50 25.00 
1/2 hr  25.00 22.50 20.00 17.50 15.00 
1/4 hr  15.00 13.50 12.00 10.50 9.00 
10 min.  12.00 10.50 9.00 9.00 7.00 
5 min  8.00 7.00 6.00 5.50 5.00 

WKBV 
1926 

C R A B 

30 ti 
4.00 
3.20 
2.40 

Subscriber to the NAB Radio Code 
Media Code 4 215 7695 0.00 
Central Broadcasting Corp., 2301 W. Main St.. Rich-
mond. Ind. 47374. Phone 962-6533. 

I. PERSONNEL 
Pres. & General Manager--Lester G. Spent» 
Comm'l & Sales Mgr.-J. P. Wickemayer 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Detroit. Cleveland-Pearse Sales. 
Regional-Kentucky Radio Sales-South. 
South. Southwest-Busby, Finch and Woods. Inc. 

S. FACILITIES 
1.000 w. days, 250 w. nights; 1490 he. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, Ga, 8. 
Rate Protection: 14a. 15b. 
Basic Rates: 20b, 210, 22a, 22b, 231. 24a, 24b, 24e, 

28e. 33a. 
Contracts: 40a, 41, 44b, 47a, 49. 51e. 
Comb.: Cont. Discounts: 60e, 60f, 61e, 62d. 
Cancellation: 70e, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME 'RATES 

No. 10 Eft 12/1/67-Ree'd 11/27/67. 
AAA-Mon thru Fri 6-10 am & 4-7 pm; Sat 6-9 am. 
AA-Mon thru Foi 10 ara-4 pm; Sat 9 am-6 pm; 
Sun noon-6 pm. 
A-All other times except midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

6 tl 12 ti 18 tl 24 ti 
AAA   12.00 11.00 10.00 9.00 

  10.50 9.50 8.50 7.50 
A     8.50 7.50 6.50 5.50 
B (midnight to 5 am) 30% of Class A rates. 
30 sec: 20% of 1-min. 10 sec: 60% of 1-min, 

WKB V-FM 
1960 

11:1131:1 
Subscriber to the NAB Radio Code 

Media Code 4 215 7696 8.00 
Central Broadcasting Corp., 2301 W. Main St., 

Richmond, Ind. 47374. Phone 962-6533. 
I. PERSONNEL 
President-L. G. Spencer. 
Sales Manager-J. F. Wiekemeyer. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Detroit, Cleveland-Pearse Sales. 
Regional-Kentucky Radio Sales-South. 
South, Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
ERS' 23,000 w.: 101.3 me. 
Operating schedule: - --. EST. 

4. AGENCY COMMISSION 
15%-if paid by 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4s. 4d, 5, 66, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 131), 14b. 
Basic Rates: 22a. 226, 23a, 24b, 25a. 26, 28a, 295. 
Contracts: 405, 45, 46, 470. 48. 
Comb.; Cont. Discounts: 60a, 60k, 62b. 
Cancellation: 70a. 70e. 71a, 730. 

TIME RATES 
No. 3 Eff 12/1/67-Ree'd 11/29/67. 

6. SPOT ANNOUNCEMENTS 
I x 13x 26x 52x I04x I56x 260x 

10 sec 3.75 3.50 3.25 3.00 2.75 2.50 2.25 
30 sec 4.00 3.75 3.50 3.25 3.00 2.75 2 50 
1 min 4.25 4.09 3.75 3.50 3.25 3.00 2 75 

7. PACKAGE PLANS 
I YR 

PER WK: 1 mln 30 see 10 see 1 min 30 see 10 see 
6 ti  3.25 3.00 2.75 3.00 2.75 2.50 
10 ti  3.00 2.75 2.50 2.75 2.50 2.25 
20+   2.75 2.50 2.25 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
Ix I3x 260 52x I04x I56X 260X 

1 hr 27.75 36.00 34.00 31.25 29.00 27.75 22.50 
1/2 hr 23.00 22.00 21.00 19.00 18.00 16.50 14.00 
1/4 hr 17.00 16.50 15.50 14.50 13.50 12.50 10.00 
10. SPECIAL FEATURES 

Ix I3x 26x 52x 104x 156e 260x 
  4.75 4.50 4.25 4.00 3.75 3.50 3.25 
(•) News Headlines. 

SALEM (1 AM; 1 FM) 
Washington County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WSLM 
1952 

C RIA1B 
Subscriber to the NAB Radio Code 

Media Code 4 215 7790 9.00 
Don H. Martin, Box 472. Salem, Ind. 47167. Phone 

812-883-5750. 
STATION'S PROGRAMMING DESCRIPTION 

WSLM: Programmed for adults and young adults. 
Blocked feature programming in 15 min segments. 
FARM: markets with farm director 6-7 am & noon-
1 pm. NEWS: national, state and local 7 am, 9 am, 
10 am, 12:30 pm & 5:15 pm. Drive time: pop hits 
85%, 7-8 am & 4:30-6 pm. RELIGIOUS: Sun 80%, 
weekdays 9:30 am, 11:30 am & 1:30 pm. Country 
music and air personalities 2-5 pm. Rock music and 
air personalities 5:30-8 pm. SPORTS: live high 
school and college basketball, live college football, 
most major auto races live. Facilities: 5 mobile units, 
2 mobile studios, 2 planes, 1 gyrocopter, 3 sound 
trucks, sound equipment. COMMERCIAL POLICY: 
three 1-minute announcements permitted in 15-minute 
segments. One 1-minute announcement permitted be-
tween 15-minute programs. Contact Representative for 
further details. Itec'd 8/4/67. 

I. PERSONNEL 
Owner-Don R. Martin. 
General Manager--J. R. Martin. 
Sales Manager-Herb. S. Taylor. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Kentucky Radio Sales-South. 
It. S. Crane Company, Inc. 

3. FACILITIES 
5,000 w. days; 1220 hr. Directional. 
Operating schedule: Sunrise-local sunse). EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3a. 3d, 4a, 4d, 5, Ca. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 15b. 
Basic Rates: 20b, 21b. 22a, 23a, 24e. 256, 28b, 26e. 

29b. 30. 33a. 
Contracts: 40a, 41, 42d, 44b, 45, 46, 47a, 48, 49, 50, 

51c. 
Comb.: Cont. Discounts: 60d. 60f. 601e. 601, 61a, 62h. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 8 Elf 9/1/68-Rec'd 8/12/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I wk 8 wk 13 wk 26 wk 39 wk 52 wk 
1 ti 15.00 14.00 13.00 12.00 11.00 10.00 
5 U.  12.50 11.50 11.00 10.50 10.00 9.00 
10 12.00 10.50 10.00 9.50 9.00 8.50 
15  11.50 10.00 9.50 9.00 8.50 8.00 
20  11.00 9.50 9.00 8.50 8.00 7.50 
25 ti 10.50 9.00 8.50 8.00 7.50 7.00 
30+ 10.00 8.50 8.00 7.50 7.00 6.50 

30 SECONDS 
1 ti 12.00 11.00 10.00 9.00 8.00 7.00 
5 ti  11.00 10.50 9.50 8.50 7.50 6.50 
10 10.50 10.00 9.00 8.00 7.00 6.00 
15 10.00 9.50 8.50 7.50 6.50 5.50 
20 ti  9.50 9.00 8.00 7.00 6.00 5.00 
25 ti  9.00 8.50 7.50 6.50 5.50 4.50 
30+   6.00 5.00 4.00 
10-sec quickies, flat, 

10. SPECIAL FEATURES 
Erwin Eisert's Farm Family Program-card rate plus 
10% talent charge. 

1962 
Subserlber to the NAB Radio Code 

Media Code 4 215 7791 7.00 
Don It. Martin, Box 472, Salem, Ind. 47167. Phone 

812-883.5730. 
I. PERSONNEL 
Owner & Manager-Don H. Martin. 
Sales 51anager-Herb S. Taylor. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Kentucky Radio Sales-South, 
R. S. Crane Company, Inc. 

3. FACILITIES 
ERP 19,500 w. day and night; 98.9 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; 5% if paid by 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective March 15, 1961. 
Rates received May 6, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

I wk 8 wk 13 wk 26 wk 39 wk 112 wk 
1-4 ii , 6.00 5.50 5.09 4.50 4.00 3.50 
5-9 ti  5.00 4.50 4.25 3.50 3.25 3.00 
10-14 ti  4.75 4.00 3.75 3.00 2.75 2.50 
15-19 ti  4.50 3.75 3.50 2.75 2.50 2.25 
20-24 ti  4.25 3.10 3.00 2.50 2.25 - 
25-29 ti..   4.00 3.25 2.75 2.25 - 
30 or more ti 3.25 2.75 2.20 

30 SECONDS 
1-4 ti  4.80 4.40 4.00 3.60 3.20 2.80 
5-9 ii...._ 4.00 3.60 3.40 2.80 2.60 2.40 
10-14 ti ..... _ 3.80 3.20 3.002.40 2.20 2.00 
15-19 ti _ 3.60 3.00 2.80 2.20 2.00 1.80 
20-24 U.._ 3.40 2.80 2.40 2.00 1.80 __ 
25-29 ti  3.20 2.60 2.20 1.80 
30 or more ti 2.60 2.20 1.80 _-
10-second Quickies, per announcement. fat-- 2.05 

9. PARTICIPATING PROGRAMS 
"Farm Family" with Erwin Eisen-8:00-7:00 am 
and noon-1:00 pm daily. Rate card per participation 
plus 10% talent charge. 

SEYMOUR 
Jackson County-Map Location E-9 

See SIIDS consumer market map and data at begin-
ning of the State. 

W1 CD 
1949 

Subscriber to the NAB Radio Cede 
Media Code 4 215 7885 7.00 
Dr. A. C. Baker, 1534 Ewing St.. Seymour. Ind. 

47274. Ja 2-1390. 

STATION'S PROGRAMMING DESCRIPTION 
WJCD: Programmed for general interest. 
MUSIC: middle-of-the-road. except country and west-
ern 6-7 am. Direct livestock markets, 4 times doily, 
noon farm news. 9:30-10 am social activities, wornen's 
features. rEWS: on hour, headlines half bout. 
SPORTS: 7:40 am, 6 pm. Rec'd 7/28/67. 

I. PERSONNEL 
Mgr. & Prog. Dir.-Bob Shim's. 

3. FACILITIES 
1.000 w. days; 1390 he. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset week-
days; 7:00 a.m. In local sunset Sunday. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulat1ona 
General: la, 2a, 2b. 3a. 3d, 4b, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h, 15b. 
Basic Rates: 21a, 21b, 21d, 22a, 22b, 23a, 24b, 25a, 

28a, 20e, 29a, 2912, 30, 32a, 33a. 
Contracts: 40a, 41, 44b, 46. 48. 50, 51m. 
Comb.: Cont. Discounts: 60d, 60f, 61m, 62d. 
Cancellation: 73a, 73b. 
Prod, Services: 80, 81, 82, 

TIME RATES 
Rates effective July 1, 1963. (Card No. 3.) 

Card received September 10, 1953. 
Rev. reed. May 24. 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 
hr. hr. hr. min. min. 

1 time...... 45.00 25.00 15.00 6.00 4.15 
13 times._ 40.50 22.50 13.50 5.40 3.70 
26 times.... 38.25 21.25 12.75 5.10 3.50 
52 times.... 38.00 20.00 12.00 4.80 3.30 
104 times._ 33.75 18.75 11.25 4.50 3.10 
156 times.... 31.50 17.50 10.50 4.20 2.90 
260 times.... 27.00 15.00 9.00 3.60 2.50 
312 times.... 22.50 12.50 7.50 3.00 3.10 

SHELBYVILLE (1 AM; 1 FM) 
Shelby County-Map Location E-7 

See EIRDS consumer market map and data at beglruilng 
of the State. 

WSVL 
1961 

30 
see 
2.211 
3.90 
2.75 
2.60 
2.45 
2.30 
1.95 
1.85 

C 
Subseriber to the NAB Radio Code 

Media Code 4 215 7980 6.00 
Shelby County Broadcasting Co., Inc., Morristown 

Rd., Shelbyville, Ind. 46176. 
I. PERSONNEL 
General Manager-John A. Hartnett. 
Commercial Manager-George Lambert. 
Program Director-Jack Boyce. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1520 kc. 

Directional. 
Operating schedule: 5 am-11 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

INDIANA 
5. GENERAL ADVERTISING See coded regulations 

General: la, lb. 3a, 4s, 4d, 5, 6a, 7a, 8. 
Rate l'rotection: 10b, 12b, 13b, 146, 15b. 
Basic Rates: 20b. 21b, 22a, 22b, 23a, 24b, 25s. 28b, 

28c. 
Contracts: 40a, 46, 47a, 49. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71a. 
Prod. Services: 82. 
Member: Indiana Radio Network. 

TIME RATES 
Elf 7/1/69-Reed 5/26/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

1 x.  5.00 4.00 156 x  3.75 3.00 
13 x  4.70 3.75 260 x  3.60 2.90 
26 x  4.40 3.55 312 x  3.40 2.70 
52 x  4.10 3.30 500 x  3.30 2.65 
104 x  3.95 3.20 
10 sec: 50% of 1-min. 
Minutes and 30-seconds, only, combinable for further 
frequency. 

7. PACKAGE PLANS 
PER WK, PLAN: 12 ti 24 ti 96 ti 48 ti 
1 min.  3.75 3.60 3.40 3.25 
30 sec  3.00 2.90 2.70 2.60 

WSVL-FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 215 7981 4.00 
Shelby County Broadcasting Co., Inc.. Box 385. Mor-

ristown Ltd., Shelbyville. Ind. 46176. Phone 317-
398-9757. 

I. PERSONNEL 
General Manager-John A. Hartnett, 
Station Manager-Ed RoehlIng. 
Program Director-Dave Coons. 

2. REPRESENTATIVES 
Ohio Station Representatives. Inc. 

3. FACILITIES 
ERP 34,000 w.; 97.1 me. 
Operating schedule: 9:00 am-I1:00 pm. EST. 
Antenna ht.: 350 ft, above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
See WSVL listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received March 2. 1565, 

7. PACKAGE PLANS 
ROS ANNOUNCEMENTS 

1 ti 4.90 120 ti 8.90 
7 ti  4. 60 260 ti 3.70 
30 U  4.55 312 ti  3.35 
60 ti  4.25 400 ti  2.70 
90 ti  4.10 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr 1/4 hr 10 min 5 min 

1 ti 60.99 42.40 21.60 14.85 10.80 
13 ti  54.10 32.65 19.60 12.90 10.10 
25 ti  51.40 31.80 16.20 12.20 9.50 
52 ti  47.40 27.10 14.90 10.80 9.15 

  24.40 13.15 8.05 5.95 
260 ti  22.30 11.15 7.40 5.40 
312 ti.- .....     20.30 10.10 6.80 4.70 
365 U..............._   17.50 17.50 9.15 6.10 4.35 

SOUTH BEND (3 AM; 4 FM) 
St. Joseph County-Map Location D-2 

See MUDS consumer mans« map and data at begin-
ning of the State. 

WH ME (FM) 
1967 

DFI F 
Media Code 4 215 8028 3.00 

LeSea, Inc., 23421 State Rd. 23, South Bend, Ind. 
46614. Phone 219-287-6518. 

1. PERSONNEL 
President-Lester Sumrall. 
General Manager-Glenn L. Smith. 

2. REPRESENTATIVES 
Universal Broadcasting Corporation, 

3. FACILITIES 
ERP 3,000 w.; 103.1 me. Stereo. 
Operating schedule: 6 am-midnight daily. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING bee coded regulations 
General: la. 2a, 2b, 3a, 3b, 9b, 4d. 5, 6a, lb, 8. 
Rate Protection: 15b. 
Basic Rates: 200. 21a, 21e, 23a, 250. 26, 29a, 30. 
Contracts: 40a, 41. 44a, 44b, 45. 46, 47e, 48. 
Comb.; Cont. Discounts: 600, 60d, Ola. 
Cancellation: 710. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network, 

TIME RATES 
Eff 1/1/69-Rec'd 4/7/69. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x I04x 156x 260x 

1 min__ 7.00 6.75 6.50 6.25 6.00 5.75 5.50 
20/30 sec.... 5.50 5.25 5.00 4.75 4.50 4.25 4.00 
10 sec  4.00 3.75 3.50 3.25 3.00 2.75 2.50 

7. PACKAGE PLANS 
PER WK, EA: I min 20/30 10 see 
10 ti    5.40 3.90 2.40 
20 ti  5.30 3.80 2.30 
30 ti  5.20 3.70 2.20 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x I04x 1560 260e 

1 hr  52.00 50.00 48.00 44.00 41.00 40.00 38.00 
1/2 hr  38.00 37.00 36.00 34.00 33.00 32.00 31.00 
1/4 hr  27.00 26.25 25.50 24.00 23.25 22.50 21.75 
10 min__ 22.00 21.50 21.00 20.00 19.50 19.00 18.50 
5 min _ 14.00 13.75 13.50 13.00 12.75 12.50 12.25 
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South Bend-Continued 

WJ VA 
1947 

A Booth Owned Station 
Media Code 4 215 8075 4.00 
Booth Broadcasting Co. North Hickory Rd., South 
Bend. Ind. 46624, Phone 219-234-111. 'MX 219-
282-8262. 

I. PERSONNEL 
President-John I.. Booth  
Station Manager-Frank E. Crosier. 
Sales Manager-Michael Young. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Mid-West Time Sales. 
South, Southeast, Southwest-Mario Messina Company. 

3. FACILITIES 
1,000 w. days; 1580 kc. Non-directional. 
Operating schedule: Daytime. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 20, 3a, 3b, 4a, 4e. 5. 6a, 75. 8. 
Rate Protection: 101). 1lb, 12b, 13b, 14b. 
Basic Rates: 22h. 23a, 24a, 20, 29a. 
Contracts: 40a, 42a, 45, 46. 
Comb.; Cont. Discounts: 60k, 61b. 
PM facilities: WRBR (FM). 

TIME RATES 
Elf   Rec'd 6/13/68. 

6. SPOT ANNOUNCEMENTS 
Ix 130 26x 520 104x I56x 260x 

1 min.__ 20.25 19.25 18.35 17.10 16.15 15.20 14.20 
30 see___ 15.20 14.55 13.65 12.95 12.00 11.40 10.75 

7. PACKAGE PLANS 
SATURATION PLAN 

1 MINUTE 
PER WK: I wk 13 wk 26 wk 39 wk 
10 ti............- ......... 16.10 14.55 13.95 13.30 
15 ti  12.30 12.65 12.00 11.40 
25 ti  12.00 11.40 10.75 10.10 
40 ti  10.75 10.00 9.50 8.85 

30 SECONDS 
10 tL  11.40 10.95 10.40 10.10 
15 tL  10.10 9.50 9.00 8.60 
25 ti  9.00 8.60 8.10 7.60 
40 ti  8.10 7.60 7.10 6.60 

WN DU 
1944 

American Entertainment Ntwk 
American Information Network 
adam young inc. 

MCI 
Subseriber to the NAB Radio Code 

Media Code 4 215 8170 3.00 
Michlana Telecasting Corp., Box 16, South Bend. 

Ind. 46624. Phone 219-233-7111. TWX 219-282-
8285. 

I. PERSONNEL 
General Manager-Wm. Thomas Hamilton. 
Station Manager-Dan Martin. 
Sales Manager-Robert Nowickl. 

2. REPRESENTATIVES 
Adam Young Radlo, Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 he. 

Non-directional. 
Operating schedule: 5:90 a.m. to midnight weekdays; 
7:00 a.m. to midnight Sunday, EST. 
Partial simulcast operation. Simulcast 7-8 am, noon-
I pm & 6-7 pm Mon thru Fri. For non-simulcast 
facilities see WN DU-FM. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 31), 3e, 3d, 45, 4d, 5, 6b, 6. 
Rate Protection: 10e. 11c, 12e. 13c, 14b. 15a. 
Basic Rates: 20a. 22a. 23a, 24a. 24c, 25a, 26, 28b, 

28e, 29a, 30. 32a. 
Contracts: 405. 41, 42d, 44b, 45, 46, 47e. 48. 49. 

50, 51c. 
Comb.: Cont. Discounts: 60b, 60d, 60f. 61c, 62b, 62d. 
Cancellation: 705. 70e, 71a. 72, 73a. 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective January 1, 1966. 
Rates received December 7. 1965. 

6. SPOT ANNOUNCEMENTS 
Class A-6:00-10:00 am and 3:00-7:00 pm Mon thru 
Fri. 
Class B-All other times. 

CLASS A 
-1 wk- -13 wk- -26 wk-

PER WK: 1 min 30 sec 1 min 30 sec 1 min 30 see 
24 ti  11. 9. 10. 8. 9. 
18 ti  13. 10. 12. 9. 11. 
12 tL 15. 12. 14. 11. 13. 
6 ti  17. 14. 16. 13. 15. 
Less than 6 ti 19. 15. 18. 14. 17. 

CLASS B 
24 ti  9. 7. 8. 6. 7. 6. 
18 ti  10. 8. 9. 7. 8. 
12 ti  12. 10. 11. 9. 10. 
0 ti  14. ii. 13. 10. 12. 
Less than 6 ti 16. 13. 15. 12. 14. 
IDs-50% of applicable minute rate. 
All announcements may be combined to earn highest 
discounts in each classification. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 11-____ .......... 100.00 75.00 50.00 35.00 25.00 
13 U. 95.00 71.00 47.50 33.50 24.00 
26 U._ ............. _.. 90.00 67.00 45.00 32.00 23.00 
52 U.._ ...... _.._ ...... 85.00 63.00 42.50 30.50 22.00 
104 U. 00.00 59.00 40.00 29.00 21.00 
156 ti - 75.00 55.00 37.50 27.50 20.00 

WN D U-FM 
1962 

DII FIMU 

7. 
s. 

10. 
12. 
13. 

6. 
s. 
9. 
11. 

Subscriber to the NAB Radio Code 

Media Code 4 215 8171 1.00 

Michiana Telecasting Corp., Box 16, South Bend, 
Ind. 46624. Phone 219-233-7111. TWX 219-282-
8285. 

I. PERSONNEL 
General Manager-Wm. Thomas Hamilton. 
Station Manager-Daniel E. Martin. 
Sales Manager-Robert Nowicki. 

2. REPRESENTATIVES 
Gen t Banchez and Associates. 

3. FACILITIES 
ERP 20,000 w.; 92.9 mc. Stereo. 
Operating schedule: 7:00-12:05 am Mon thru Fri: 
9:30-12:05 am Sat; noon-12:05 am Sun. EST. 
Antenna ht.: 431 ft. above average terrain. 
Partial simulcast operation. For simulcast facilities 
see WNDU. 

4. AGENCY COMMISSION 
15/0 net time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 3b, 3e. 3d, 4a, 4d. 5, 60, 8. 
Rate Protection: 10e. 11c, 12e, 13e, 14b, 15a. 
Basic Rates: 20b, 21a, 21d, 22a, 23a. 24a, 24e. 250. 

26, 28b, 28e. 20b, 30, 32a. 
Contracts: 40a, so, •,zu, 440, 45, 46, 47a, 08. 49, 50. 

51e. 
Comb.: Cont. Discounts: 60b, 60d, 60f, 61e. 62b, 62d. 
Cancellation: 70a, 70e. 73s, 73b. 
Prod. Services: 80. 82. 
Member: Gert Sanchez & Associates Group. 
TV facilities: WNDU-TV. 

TIME RATES 
NATIONAL ANO) LOCAL RATES SAME 

No. 2 ES 11/1/68-Rec'd 9/30/68. 

6. SPOT ANNOUNCEMENTS 
Ix 260 520 I04x 2600 520x 

1 min.  7.00 6.50 6.00 5.50 5.00 4.50 
30 sec.  5.00 4.75 4.50 4.25 4.00 3.50 

7. PACKAGE PLANS 
PER WK, EA: 5 ti 10 ti 20 ti 30 II 50 tl 
1 min  5.00 4.50 4.25 4.00 3.50 
30 see  4.00 3.50 3.25 3.00 2.50 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS AT :60 

I x 130 26x 52x I04x 156x 2600 
Ea   14 13 12 11 10 9 8 

WRBR (FM) 
1964 

A Booth Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 215 8216 4.00 
Booth Broadcasting Co., Box 179, North Hickory Rd.. 

South Bend. Ind. 46624. Phone 219-234-1111. TWX 
219-282-8262. 

I. PERSONNEL 
President-John L. Booth. 
Station Manager-Frank E. Crosier. 
Program Director-Rorer Minnick. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3. FACILITIES 
ERP 3,000 w.; 103.9 roc. 
Operating schedule: 7:00 am-midnight Sun; 5:34 am-
midnight Mon thin Sat. EST. 
Antenna ht.: 183 ft, above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WJ VA listing for coded regulations. 
Fil programming separate from AM except for certain 
sports programs such as basketball, auto racing, etc. 
AM facilities: %TVA. 

TIME RATES 
Rates eeffctive April I. 1964. 

Rates received March 30, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti  . 4.00 156 ti ....... - ....... 9.25 
52 ti   3.75 365 ti 
104 ti  3.50 520 ti 

7. PACKAGE PLANS 
PER WK: ea tot ea 
15 ti  3.00 45.00 25 ti.   2.00 
20 ti  2.75 55.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ti  35.00 20.00 15.00 
13 ti  ..... 33.00 19.00 14.00 
26 ti 31.00 18.00 13.00 
52 ti  29.00 17.00 12.00 
104 ti..........._....._ ...... 27.00 16.00 11.00 
260 ti  25.00 15.00 10.00 

WSBT 
1921 

-IM- KATZ RADIO 
e-VEAST 

3.00 
2.75 

tot 
50.00 

5 rain 
10.00 
9.00 
8.00 
7.00 
6.00 
5.00 

Subscriber to the NAB Radio Code 
Media Code 4 215 8265 1.00 
300 W. Jefferson Blvd., South Bend, lad. 46601. 
Phone 219-233-3141. TWX 810-299-2500. 

I. PERSONNEL 
President-Franklin D. Schurz. 
General Manager-Jack E. Douglas. 
National Sales Manager-Jerry D. Sleek. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
5,000 w.; 960 kg. Directional-separate patterns day 
and night. 
Operating schedule: 5:30-1:05 am. EST. 
Partial simulcast operation. Simulcast 5:30-9 am & 
11:30 pm-I:05 am man thru Fri; 6-9 am & 11 pm-
1:05 am Sat; midnight-12:35 am Sun. For non-
simulcast facilities see WSBT. FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3d, 4a, 4d. 5, 6e, 7e. 8. 
ltate Protection: 10b, 12b, 13b, 14b, 15d. 
Basic Rates: 20b, 215, 21d, 225. 22b, 23a, 24b, 24e. 

250. 26, 28a, 290. 30, 32b. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 475. 50. 51e. 
Comb.: Cont. Discounts: C0a, 00f. 601, 61b, 620. 
Cancellation: 700. 70e, 71a, 72. 73a. 
Prod. Services; 80, 81. 82. 
Affiliated with CBS. 
Affiliated with Katz Radio AID. Plan. 

TIME RATES 
No. 14A Eft 3/1/69-Reed 2/3/69. 

AA-Mon Bea Sat 6-10 am. 
A-Mon thru Sat 3-7 pm. 
B-Mon then Sat 5:30-6 am & 10 am-3 pm; Sun 
7 am-7 pm. 
C-All other times. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 
AA   25 24 23 22 21 
A     23 22 21 20 19 

21 20 19 18 17 
  12 11 10 9 8 

1-MINUTE BULK RATE 
PER YR: 260x 312x 5000 7500 10000 1250x 1500x 
AA   21.00 20.75 20.50 20.25 20.00 19.50 19.00 
A   19.00 18.75 18.50 18.25 18.00 17.50 17.00 
  17.00 16.75 16.50 16.25 16.00 15.75 15.25 
  8.00 7.90 7.80 7.70 7.55 7.40 7.25 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
TOTAL AUDIENCE PLAN 

PER WK: 12 ti 18 tl 24 ti 
1 min (1/2AA, 1/2A).----------- 252 360 456 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Alt spots, regardless of length or classification, may 
ne combined for discount purposes as long as TAP 
spots of each length aro properly distributed by 
time classifications. Spots and program units may 
not be combined for discount purposes. 

8. PROGRAM TIME RATES 
A-Sign-on-10 pm. 
B-10 pm-sign-off. Rates on request. 

CLASS A 
PER YR: lx I3x 26x 52x 104x 260x 
1/2 hr  80 76 72 68 64 ao 
1/4 hr  55 52 49 46 43 40 
10 40 38 36 34 32 30 
5 min ....... -_______ 28 27 26 25 24 23 
Spots and programs may not be combined for dis-
count purposes. 

10. SPECIAL FEATURES 
News & Sports participations-applicable 1-min rate 
plus 3.50 ea, commissionable. 

Al entmesions 

oeingeee 
of 

WSBT reaches 50% more 
homes each week than :the 
other two Smith Bend AM 

stations combined* 

*Circulation Pulse '68, Station Report orto. 
tal circulation. Audience estimates based 

on 1967 interviews and subject to qualifi• 
cations described therein. 

WS BT 
CBS RAD)),Illp 

5,000 watts in South Bend 

WSBT-FM 
1962 

Subscriber to the NAB Radio Code 

Media Code 4 215 8266 9.00 

300 W. Jefferson Blvd.. South Bend, Ind. 46601. 
Phone 219-233-3141. TWX 810-299-2500. 

I. PERSONNEL 
President-Franklin D. Schurz. 
General Manager-Jack E. Douglas. 
National Sales Manager-Jerry Block. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
ERP 10,000 W. (horiz.), 10,000 (cert.); 

Stereo. 
Operating schedule: 5:30-1:05 am. EST. 
Antenna ht.-959 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-11:30 pm Mon thru Fri; 9 am-11 pm Sat & all 
day Sun until midnight. For simulcast facilities see 
WSBT. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

S. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 15d. 
Basic Rates: 20b, 21a. 21d, 22a, 23a, 24b, 24e. 26, 

28a, 29a, 30, 32b. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47a, 50, 51c. 
Comb.: Cont. Discounts: 600. 60f, 60L 61b, 62b. 
Cancellation: 70a, 70e, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
TV Facilities: WSBT-TV. 

TIME RATES 
No. 3 Elf 10/24/66-Rec'd 10/31/66. 

7. PACKAGE PLANS 
1 biTNUTE 

(Sign-on-sign-off daily) 
PER YR: lx 260 52x 1040 260x 520x 
Ea   5.00 4.75 4.50 4.25 4.00 3.50 
•PER WK: 5 ti 10 ti 15 81 20 tl 30 ti 50 tl 
Ea   4.25 4,00 3.75 3.50 3.25 3.00 

(•) 7 consecutive days. 
10 see: 50% of 1-min. 

8. PROGRAM TIME RATES 
(Sign-on-sign-oft 

1 hr  t19 1/2 hr. ...... _.---_-_ t13 
(t) 52 continuous wks-10% oft earned rate. 

10. SPECIAL FEATURES 
PER WK: NEWSCASTS 5 ti 10 tl 15 tl 
Ea   10 9 8 

SULLIVAN 
Sullivan County-Map Location B-8 

See SIMS consumer market map and data at begin-
ning of the State. 

101.5 me. 

WKQV 
1963 

CEO 
Subscriber to the NAB Radie Code 

Media Code 4 215 8360 0.00 

Sullivan County Broadcasters, Inc., Box 545, Sullivan, 
Ind. 47882. Phone 268-4388. 
STATION'S PROGRAMMING DESCRIPTION 

WIC(IV: Programmed for adults. 
MUSIC: 50% general standards. 50% popular mid-
dle-of-the-road, showtunes. NEWS: 3-10 min reports 
daily, 5-5 min reports daily. SPORTS: 3-5 min re-
ports daily. FARM: 1-5 min report early morning, 
1-10 min report at noon. Contact Representative for 
further details. Rec'd 11/8/68. 

I. PERSONNEL 
President-Earl A. Engle. 
General Manager-Joe Spitler. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w.: 1550 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3s, 3b, 3e, 3d, 4a, 5, 6a. 
Rate Protection: 10h, 11h. 12h, 13h, 14h, 15b. 
Basic Rates' 20b, 22b, 23s. 241% 25c. 26, 28b, 28e. 

30, 31 35d 
Contracts: 40e. 42a 42e 43 ea. 515, 51b. 51e, 
Comb.: Cent Disrounts 60e 60e. 62a. 
Cancellation: 70 b. 70d, 71b. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 
Member: Indiana Radio Network. 

TIME RATES 

Rates effective September 1, 1963. 
Rates received January 27. 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WIC: 1 wk 4 wk 13 wk 26 wk 52 wk 
1 ti............-......... 2.65 2.35 2.39 
7 ti............__...... 2.35 2.30 1.90 
13 ti................,........ 2.30 1.90 1.75 
19 U....__________ 1.90 1.75 1.70 
25 ti__ ...... -__...._ 1.75 1.70 1.65 

30 SECONDS 
1 2.05 1.90 1.75 
7 ti  1.90 1.75 1.60 
13 ti  1.75 1.60 1.40 
19 ti._ .....   1.60 1.40 1.35 
25 ti 1.40 1.35 1.30 

10 SECONDS 
1 ti.   1.75 1.65 

13 1.40 1.20 
19 ti............_  1.20 .95 
25 ti  .95 .90 

10. SPECIAL FEATURES 
Weather Forecasts: (Minimum of 13 weeks) 
1 per day  2.10 2 per day...-.- 1.80 
Teletype charges for Newscasts: 
15 min_____________ .60 5 min...   .25 
10 min  .35 

1.40 
1.20 
.95 
.90 
.80 

1.75 
1.70 
1.65 
1.60 

1.60 
1.40 
1.35 
1.30 
1.25 

1.20 
.95 
.90 
.80 
.75 

1.70 
1.65 
1.60 
1.45 

1.40 
1.30 
1.25 
1.20 
1.05 

.95 

.90 

.80 

.75 

.85 
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TELL CITY 
Perry County-Map Location D-I1 

See SUDS consumer market map and data at begin-
ning of the State. 

WTCJ 
1948 

• 
Subscriber to the NAB Radio Code 

Media Code 4 215 8455 8.00 
James R. Brewer. Tell City, Ind. 47586. Phone 812-

547-2345. 

I. PERSONNEL 
Owner-James R. Bree cc. 
General Manager-James L Brewer. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1330 he. 

Non-directional. 
Operating schedule: 6:00 am-11:00 pm EST. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, la, 5. 6, 8. 
Basic Rates: 220, 23a. 
Cancellation: 73a. 

TIME RATES 
No. 4 Eff 5/1/66-Rec'd 4/18/66. 

7. PACKAGE PLANS 
Under 10 20 

PER MO: 10 Plan Plan 
Each     4.00 3.50 3.00 

40 
Plan 
250 

TERRE HAUTE (3 AM; 4 FM) 

60 
Plan 
2.00 

Vigo County-Map Location B-7 

See SUDS consumer market map and data at begin. 
nine of the State. 

WAAC 
1958 

CBS Radio Network 
Subscriber to the NAB Radia Code 

Media Code 4 215 8550 6.00 
The Citizens Broadcasting Co., Inc., 641 Ohio SL, 

Terre Haute, Ind. 47808. Phone 234-3791. 

STATION'S PROGRAMMING DESCRIPTION 

WAAC: Programmed for general interest, mature 
listener. 
MUSIC: middle-of-the-road, popular and standard. 
Music segments 6-6:30 am, 8:30-10 am, 2:15 pm-
sign-oft, with air personality. NEWS: news blocks 
6:30-8:35 am, noon-12:30 pm, 4:30-5:35 pm, with 
national, regional, local, sports, weather, farm and 
market nema. Business news and stock market re-
ports. Daily editorials. Mobile news reports. Air-
plane traffic reports morning and evening drive times. 
Local headlines at :59. Network on hour. TALK & 
information: network feature programs at :10. Home-
maker phone-in show, 10:15-11 am. Phone-in classi-
fied ad program, 11:10-11:30 am. Network enter-
tainment program, 11:30-noon. Guest interview with 
telephone participation, 12:30-1 pm. Telephone dis-
cussion program 1:10-2 pm. Sun: religious, am, 
music & news, pm. Contact Representative for further 
details. Rec'd 1/31/69. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-George A. Foulkes. 
Sales Manager-Tom Lawrence. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
500 w. days: 1300 hr. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General la, la. la, 4a, 5. 6a, 7b. 8, 
Rate Protection: 15b. 
Basic Rates: 20b. 22a, 22b, 23a, 23b, 24b, 24e, 250. 

26, 27, 28a, 28e, 29a, 33a. 
Contracts: 400, 41, 45, 46, 47e, 49, 51a, 51e. 
Comb.: Cont. Discounts: 60a, 601, 61a, 62d. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS. 

TIME RATES 
No. 3 Eft 9/1/68-Rec'd 8/5/68. 

AA-Mon thru Sat 6:30-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
Ix 36x 

AA   9.00 8.50 
A   8.25 7.75 

7. PACKAGE PLANS 

PER WK: I ti 
I wk. . 8.00 
13 wk............ 7.50 
26 wk............ 7.25 
39 wk.  7.00 
52 wit.  6.75 

1 MINUTE 
CLASS AA 

501 10 tl 
7.50 7.25 
7.25 7.00 
7.00 6.75 
6.75 6.50 
6.50 6.25 

52x 
8.00 
7.25 

15 ti 
7.00 
6.75 
6.50 
6.25 
6.00 

104x 
7.50 
6.75 

20 ti 
6.75 
6.50 
6.25 
6.00 
5.75 

156x 
7.00 
6.25 

25 ti 
6.50 
6.25 
6.00 
5.75 
5.50 

CLASS A 
1 mk.  7.00 6.75 6.50 6.25 6.00 5.75 
13 wk____. 6.75 6.50 6.25 6.00 5.75 5.50 
26 6.50 6.25 6.00 5.75 5.50 5.25 
39 wk....,..., 6.25 6.00 5.75 5.50 5.25 5.00 
52 wit....... ....6.00 5.75 5.50 5.25 5.08 4.75 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
2 10-second spots equal 1 toward frequency. 
Rates do not apply to availabilities in specific local 
and network programs. 

B. PROGRAM TIME RATES 
5 min, flat    13.00 

WBOW WBOW-FM 
1927 1967 

American Contemporary Ntwk 
Media Code 4 215 86454.00 
Radio WBOW, Inc., 1301 Ohio St.. Terre Haute, 

Ind. 47807. Phone 812-232-5034. 
STATION'S PROGRAMMING DESCRIPTION 

WBOW: MUSIC: top 100 best selling records plus 
golden oldies. NEWS: at :25. Network news at :55. 
Mobile news reports from the scene. 4-6 am country 
and western music. Party line telephone discussion 
program. Sports news, weather summary, market re-
ports. University football and basketball schedule. 
500 mile race qualifications. Contact Representative 
for further details. Rec'd 1/29/69. 

I. PERSONNEL 
President-J. W. O'Connor. 
General Manager-Robert G. Froemming. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 Ite. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 46.000 w.; 107.5 mc. 
Operating schedule: Nighttime only. EST. 
Antenna ht.: 268 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 net time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 213. 3d, 4a, 5. 6a. 
Rate Protection: 10c, 11c, 12e, 13e, 14e. 15b. 
Basic Rates: 20a. 
Contracts: 405. 41, 44b. 
Comb.: Cont. Discounts: 60e, 62d. 
Cancellation: 70b, 70d, 710. 72, 73b. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eft 6/l/09-Rec'd 5/26/69. 

AA-Mon thru Fri 6-10 am Ss 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA- -A-
I min 30 see I min 30 see 

6 ti  16 14 14 12 
12 ti  15 13 13 11 
18 ti  14 12 12 10 
24 tt  .... .... 11 9 
10 sec: 50% of 1-min. 
Minutes and 30-seconds, only, combinable for dis-
count. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

1/3 6-10 am & 3-7 pm. 1/3 Mon thru Fri 10 am-
3 pm; Sat & Sun all day, 1/3 7-10 pm. 

18 ti 24 ti 36 ti 
1 min  11 10 9 
30 sec  9 8 7 
10 sec: 50% of 1-min. 
Minutes and 30-seconds, only, combinable for dis-
count 

DISCOUNT 
52 wk-10% 

Want Radio 
CBS RADAND 

Again, in '69! 
"With local advertisers who 

know Terre Haute radio 

best . . . it's WAAC 

2 to 1" 

Local Radio Advertisers: 
WAAC "A" "B" 
73.5% 38.9% 24.3% 

(Station monitors April, 1969-6 AM-6 PM) 

Terre Haute's exclusive mature 

radio sound ... with more news 

and information programs than all 

competitors combined! 

WAAC RADIO 
Terre Haute, Indiana 

Call John Butler Company 

WPFR (FM) 
1962 

Media Code 4 215 8740 3.00 

Ford FM, Inc., Rural Route 2. Box 50. West Terre 
Haute, Ind. 47885. Phone 812-533-1661. 

STATION'S PROGRAMMING DESCRIPTION 
WPFR(FM): Programmed for country and western 
music audience. 
MUSIC 95%; currently popular country songe, hill-
billy, blue grass, grand ole opry stars, and country 
standards featuring country greats. Country gospel 
on Sun. Live announcer takes requests all day. 1 
mobile unit. Personalities available for remote broad-
casts, Local news, farm news, senator and congress-
man reports 5%. National baseball league. Contact 
Representative for further details. Rec'd 3/26/49. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul Dean Ford. 
Program Director-Eleanor J. Ford, 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
ERP 9,500 w.; 102.7 roc. 
Operating schedule: noon-I0:00 Dm Mon thru Sat; 
9:00 am-9:00 pm Sun. CST. 
Antenna ht.: 190 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, la, 4a, 5, 6a, 7a. 
Rate Protection: 10a, lia, 12s, 13a, 14a, 15b, 16. 
Basle Rates: 20a, 21a, 22,a, 23b, 24b, 25o, 26. 27. 

28c, 29a, 32b, 33d. 
Contracts: 40a, 43. 46, 47a, 51a. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70e. 70e. 71e. 73e. 
Prod. Services: 80, 131, 82, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Rec'd 1/29/68. 

6. SPOT ANNOUNCEMENTS 
I min 1mmn 

1 x..  3.00 104 .... 2.06 
13 x 2.81 156 x  1.88 
26 x _.  2.63 260 x  1.69 
52 x  2.25 365 x  1.50 

8. PROGRAM TIME RATES 
Ihr 1/2 hr 1/4 hr 5 min 

1 x   37.50 22.50 12.75 5.63 
13 x  34.50 21.00 11.25 5.25 
26 x  30.00 19.50 9.75 4.88 
52 x    26.25 18.00 9.00 4.50 
104 x..    24.00 15.75 8.25 4.13 
156 x  22.50 13.50 7.50 3.75 
260 x    21.38 13.13 6.75 3.50 
365 x  20.25 11.25 6.00 3.38 

WTH I 
1947 

SAVALLI/GATES 
INCORPORATED 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 215 8835 1.00 
Wabash Valley Broadcasting Corp., 918 Ohio St.. 

Terre Haute, Ind. 47808, Phone 812-232-9481. 
TWX 812-232-2315. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Anton Holman, Jr. 
Vice-Pees. & Dir. of Oper.-Ben Felber, Jr. 
Sales Manager-Don J. Tucker. 

2. REPRESENTATIVES Savalli/Gates, Inc. 
Ohio. Incl., Ky. & Detroit-Ohio Stations Represen-

tatives. Inc. 
Pennsylvania (except Philadelphia) & Upstato New 
York-Penn State Reps. Inc. 

3. FACILITIES 
1,000 w.; 1480 he. Directional. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb. In, 3d, 45, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 15a. 
Basic Rates: 20a, 20b, 21b, 2Id, 22s, 23s, 24a, 24b. 

24e. 25a, 26, 27, 28a, 290. 30, 32b, 33a. 
Contracts: 40a, 41, 44a, 45, 46, 47a, 48, 50, 51e. 
Comb.: Cont. Discounts: 60b, 60f, 60h, 601, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 
TV facilities: WTHI-TV. 

TIME RATES 
No. 5 Eft 6/1/69-Rec'd 5/14/69. 

6. SPOT ANNOUNCEMENTS 
FIXED 
POS: lx 26x 520 104x 1560 260z 

I min  10.00 9.50 9.00 8.50 8.00 7.50 
30 sec  8.00 7.60 7.20 6.80 6.40 6.00 
10 sec: 50% of 1-min. 
Fixed position, non-preemptible. 

7. PACKAGE PLANS 
(Traffic times 6-9 am & 4-7 pm) 

PER WK, ROS: 6 ti 12 ti 18 ti 24 ti 
1 min  8.00 7.75 7.30 6.90 
30 sec  6.40 6.20 5.85 5.50 

(Non-truffle times) 
1 min  6.85 6.60 6.20 5.80 
30 sec  5.50 5.30 4.95 4.65 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
ALL TIMES: lx 130 52x 
1 hr  63.50 61.50 59.50 
1/2 lw....._  47.50 46.50 45.50 
1/4 hr  33.25 32.25 31.25 
5 min  23.25 22.25 21.25 

1040 
57.50 
44.50 
30.25 
20.25 

1560 
55.50 
43.50 
29.25 
19.25 

260x 
53.50 
42.50 
28.25 
18.25 

INDIANA 

WTH I-FM 
1947 e [mum° 

Subscriber to the NAB Radio Code 
Media Code 4 215 8836 9.00 
Wabash Valley Broadcasting Corp., 918 Ohio St-, 

Terre Haute, Ind. 47808. Phone 812-232-9481. 
I. PERSONNEL 
Vice-Pres. & Dir. of Oper.-Ben Felber, Jr. 
Sales Manager-Charles L. Lintgen. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
ERP 20,000 w.; 99.9 me. Stereo. 
Operating schedule: 7:30 am-midnight. CST. 
Antenna ht.: 419 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WTHI listing for coded regulations. 
TV facilities: WTHI-TV. 
Affiliated with American FM Network. 

TIME RATES 
Bates effective July 1, 1963. (Card No. 3B.) 

Card received December 26, 1963. 
6. SPOT ANNOUNCEMENTS 

1-MINUTE ANNOUNCEMENTS 
PER WK: ea ea 
3-9 ti  5.00 10 or more 4.65 

20-SECOND ANNOUNCEMENTS 
3-9 ti  3.60 10 or more U  3.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

22.60 14.70 9.65 7.50 
26 33.25 21.60 14.05 9.15 7.25 
62 ti --- 31.60 20.60 13.35 8.65 7.00 
104 30.09 19.60 12.70 8.25 6.75 
156 28.50 18.60 12.05 7.85 6.50 
260 ti. 27.00 17.60 11.45 7.45 6.25 
312 ti  25.65 16.60 10.75 7.10 6.00 

WVTS (FM) 
1960 

Media Code 4 215 8930 0.00 

William J. Kulinski, Box 433, Terre Haute, Ind. 
47808. Phone 812-533-2141. 
STATION'S PROGRAMMING DESCRIPTION 

WVTS(FM): Programmed for adults and young adults. 
Entire operation automated with music and news sum-
maries. MUSIC 95%; albums only pre-recorded on 
tape, featuring current selling general popular music. 
big bands, string orchestra and standards. NEWS 
5%: 15 min commentary once a day. COMMERCIAL 
POLICY: 12 minutes maximum permitted per hour 7 
am-1 am. All other periods, zero. Contact Represen-
tative for further details. Rec'd 5/22/68. 

I. PERSONNEL 
President--Willlam John Kulinski. 
Gen'l & Sta. Mgr.-Jerry W. KulinskL 
Program Director-Greg Martin. 

2. REPRESENTATIVES 
Fine Music H1-11. Broadcasters, Inc. 

3. FACILITIES 
ERP 50,000 w.: 100.7 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a. lb, 4a, 5, 6a, lb, 8. 
Rate Protection: 15b. 
Basic Rates: 200, 22a, 22b, 23a, 24b, 25s. 26, 28a, 

29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 62b. 
Cancellation: 705, 70c, 71a, 73a. 
Member: Fine Music: Group. 

TIME RATES 
Eff 1/1/66-11ec'd 5/11/66. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 260 52x 100x 

1 min 7.20 6.72 6.42 6.18 5.76 
30 sec 4.80 4.32 4.02 3.78 3.24 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

25.00 
23.00 

26 tl...._________-____ 40.50 21.70 
52 37.00 20.00 

18.70 
260 ti.   30.50 17.25 
312 ti  ....... 26.00 15.75 

2600 312a 
5.40 5.04 
2.82 2.46 

1/4 hr 5 min 
18.00 11.50 
16.80 10.70 
16.05 10.20 
15.45 9.75 
14.40 9.10 
13.50 8.25 
12.60 7.40 

VALPARAISO (2 AM; 1 FM) 
Porter County-Map Location C-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WAKE 
1964 e RAB 

Media Code 4 215 0025 8.00 
Porter County Broadcasting Corp., Box 149. Sager 

Rd., Valparaiso, Ind. 46383. Phone 219-462-6111. 
STATION'S PROGRAMMING DESCRIPTION 

WAKE: Community-oriented adult programming. 
MUSIC 60%: middle-of-the-road, popular music. 
NEWS: local every 30 min, 30 min blocks 7:30 am, 
noon & 5 pm. 6-7 am farm, DJ personality until 
9:30 am. 9:30 am-noon for housewife with swap 
shop and telephone participation programs. Farm 
12:30-1 pm. Interview program 2-3 pm. 3-5 pm for 
driver, Dl with scores, news, traffic reports. Sat 
same as M-I? with exception 8 am-noon country and 
western. Sun 7-10 am UN and senator reports, 
church services, public affairs. 1-5 pm middle-of-the-
road, popular music. Rec'd 12/27/68. 

I. PERSONNEL 
President Ss Gen'l Mgr.-Leonard J. Ellis, 
Production Manager-Tom Higgins. 
Chief Engineer-Gary Schroeder. 

(This listing continued on next page) 
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INDIANA 

Valparaiso-W A K E-Continued 
3. FACILITIES 

1000 w.; 1500 kc. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, 3a, 4a. 5, 65, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b. 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 41, 42a, 44a, 45, 46, 47a, 48, 49, 

50, 51a. 
Comb.: Cont. Discounts: 60b, 61b. 
Cancellation: 71a, 73b. 
Prod. Services: 82. 
AM and FM may be combined for frequency dis-
counts. 
AMBated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 1/1/69-Reed 12/11/68. 
6. SPOT ANNOUNCEMENTS 

1000 x  
520 x  
312 X   
260 x 6.60 

104 x  7.00 
5r> x .......1.25 
26 x... . 7.35 
13 x  
I x  7.70 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 104x I56x 260x 312x 

1 hr...... 60.00 58.00 56.00 54.00 52.00 50.00 48.00 46.00 
1/2 hr.. 36.00 34.00 33.00 32.00 31.00 30.00 28.00 27.00 
1/4 hr.. 23.00 22.00 21.00 20.00 19.00 18.00 17.00 16.00 
10 min.. 17.00 16.00 15.50 15.00 14.50 14.00 13.50 13.00 
5 min__ 12.00 11.00 10.50 10.00 9.50 9.00 8.50 8.00 

10. SPECIAL FEATURES 
News-Rate card plus 10%. 

1 min 30 see 
. 5.50 3.50 

6.00 3.85 
4.25 
4.40 
4.65 
4.85 
5.00 
5.20 
5.35 
5.50 

W A K E-FM 
1967 

1:1121C1 

10 see 
1.85 
2.00 
2.15 
2.25 
2.35 
2.45 
2.55 
2.60 
2.65 
2.75 

Porter County Broadcasting Corp.. Box 149, Sager 
ltd., Valparaiso. Ind. 46383. Phone 219-462-6111. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Leonard J. Ellis. 
Production Manager-Tom Higgins. 
Chief Engineer-Gary Schroeder. 

3. FACILITIES 
ERP 3.000 w.; 105.5 me. Stereo. 
Operating schedule: 6 am-10 pm. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
See WAKE listing for coded regulations. 
AM and FM may be combined for frequency dis-
counts. 

TIME RATES 
No. 3 Eff 1/1/69-Iteed 12/11/68. 

6. SPOT ANNOUNCEMENTS 
45 see 45 see 

1000 x.......-________ 5.00 104 x.. 5.90 
520 x___.__--__ 5.25 52 x.... 6.05 
312 x 5.40 20 6.20 
260 x 5.60 13 X  6.35 

6.50 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x I56x 260x 312x 

1 hr...._ 60.00 58.00 56.00 54.00 52.00 50.00 48.00 46.00 
1/2 hr.. 30.00 34.00 33.00 32.00 31.00 30.00 28.00 27.00 
1/4 hr.. 23.00 22.00 21.00 20.00 19.00 18.00 17.00 16.00 
10 min.. 17.00 16.00 15.50 15.00 14.50 14.00 13.50 13.00 
5 min.... 12.00 11.00 10.50 10.00 9.50 9.00 8.50 8.00 

10. SPECIAL FEATURES 
News-Rate card plus 10%. 

WNWI 
1966 

Subscriber to the NAB Radio Code 

Media Code 4 215 9120 7.00 
Northwestern Indiana Radio Co., Inc., Center St., 

Valparaiso, Ind. 46383. Phones 219-462-1080, 219-
462-2158. 
STATION'S PROGRAMMING DESCRIPTION 

WNWI: Programmed for adults and young adults, 
community oriented. 
NEWS: 5 min on hour, half hour with news head-
lines, blocks of 15 min news at 7:30 am, noon. 5 pm. 
Emphasis el local news. MUSIC: middle-of-the-road, 
solid instrumental format, featuring standards, show-
tunes, and film music. 6-9 am drive time, 3-6 pm 
same. 9 am-noon for housewife with trading post and 
telephone participation programs. M-F, farm reports 
12:15-12:30 pm. Drive time 3-6 pm sports show, 
scores, traffic reports, 3 mobile units, and news. Sun 
am until noon public affairs, and church programs. 
Afternoon concert music, until 3 pm then popular 
music for remainder of day. Reed 10/29/68. 

I. PERSONNEL 
President-G. E. Hershman. 
General Manager-John Michaels. 

3. FACILITIES 
250 w.; 1080 kc: non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, lb. 
Basic Rates: 23a. 

TIME RATES 
No. 2 Eff 4/1/67-Reed 8/31/67. 

6. SPOT ANNOUNCEMENTS 
1 min 

lx  7.00 
13 x  6.75 
26 x  6.50 
52 x  6.25 
104 x  6.00 
156 z  5.75 
260 x   5.50 
312 x  5.25 
400 x  5.00 
500 x  4.75 

7. PACKAGE PLANS 
.1090 CLUB 

Si) see 10 ace 
5.00 2.50 
4.85 2.43 
4.70 2.35 
4.55 2.27 
4.40 2.20 
4.25 2.12 
4.00 2.00 
3.80 1.90 
3.60 1.80 
3.40 1.70 

1 min 30 see 15 see 
1080 x, ea  2.00 1.50 1.00 

(.) Net to station. 
SPECIAL PACKAGE RATES 

PER 7 CONSEC DAY: 
10 tl 15 ti 20 tl 25 tl 50 ti 

1 min.  30.00 42.75 54.00 61.25 107.50 
30 sec    24.00 33.75 43.00 48.75 85.00 
20 sec  20.00 27,75 34.00. 65.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 

1 x  60.00 36.00 23.00 17.00 
13 z  58.00 34.00 22.00 16.00 
26 x  56.00 33.00 21.00 15.50 
52 x  54.00 32.00 20.00 15.00 
104 x  52.00 31.00 10,00. 
156 z  50.00 30.00 18.00 14.00 
260 x 48.00 28.00 17.00 13.50 
312 x..   46.00 27.00 16.00 13.00 

VINCENNES (1 AM; I FM) 
Konx County-Mals Location B-9 

See SRDS consumer market map and data at begin-
nine of the State. 

5 min 
12.00 
11.00 
10.50 
10.00 
9.50 
9.00 
8.50 
8.00 

WAO V 
1940 

e 
Subscriber to the NAB Radio Code 

Media Code 4 215 9215 5.00 
Vincennes Sun Co., 302 Main St., 611-627 American 
Bank Bldg.. Vincennes. Ind. 47591. Phone 812-
882-6060. 6061. 

I. PERSONNEL 
General Manager-Howard N. Greenlee, 
Station Manager-W. B. Kepler. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Regional Reps Corp. 

3. FACILITIES 
%GOO w. days, 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15% payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 5, 6a, lb, 8. 
Rate Protection: 10a, lia. 12a, 13a, 14e. 15e. 16. 
Basle Rates: 20b, 21a, 214, 22a, 23b, 24b, 25a, 26, 

2813. 29a, 32b, 33s. 
Contracts: Coo, 41, 42b, 424, 49a, 45, 46, 47e, 48, 49, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60c, 60e, 601, 61e, 62s. 

62d, 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Network. 

TIME RATES 

Rates effective June 1, 1962. 
Card received August 1, 1962. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 ti  _ 4.95 52 ti  4.25 
13 ti 4.75 100 ti  3.95 
26 ti  4.45 300 ti.-- ...... 3.85 

7. PACKAGE PLANS 
WEEKLY RATES 

PER WK: 
25 spots  87.50 10 spots 38.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 mil. 

1 ti __  39.60 20.40 19.80 13.20 
13 ti ............... _ .... -______ 37.60 25.10 18.80 12.55 
26 11  35.65 23.75 17.80 11.90 
52 ti ............... _ ....... ..._..__. 33.65 22.45 16.85 11.25 
100 ti  _ 29.70 19.90 14.85 9.90 
300 ti  25.75 17.15 11.90 8.60 

10. SPECIAL FEATURES 
News: 1/4-hour news broadcasts-add le per pro-
gram to regular rates for leased wire service. 

WA 0 V-FM 
1965 

Media Code 4 215 9262 7.00 

Vincennes Sun Co., 902 Main St., 611-627 American 
Bank Bldg.. Vincennes, Ind. 47591. Phone 812-
882-6060. 6061. 

I. PERSONNEL 
General Manager-Howard N. Greenlee, 
Station Manager-Howard N. Greenlee, Jr. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Regional Reps Corp. 

3. FACILITIES 
ERP 2,800 w.: 96.7 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 155 ft. above average terrain. 

4. AGENCY COMMISSION 
15% payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WAOV listing for coded regulations. 

TIME RATES 
Eff 6/1/68-Reed 6/5/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

5 x, . 10 

WABASH 
Wabash County-Map Location E-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WKUZ (FM) 
1966 

Media Code 4 215 9310 4.00 
Upper Wabash Valley Broadcasting Co., Box 342, 
Hotel Indiana, Wabash, lad. 46992, Phone 563-
4111, 
STATION'S PROGRAMMING DESCRIPTION 

WKUZ (FM): Local news and editorials. MUSIC: 
rock and roll, country and western. pop, gospel every 
Sun am. Weather: ESSA Weather Bureau Ticker. 
Remote: local, regional sports live. Live 5 hour 
country music show Sat nights. Shows, festivals and 
fairs live and taped. Contact Representative foe 
further details. Rec'd 7/29/68, 

I. PERSONNEL 
President-Mrs. Paul G. Adams. 
General Manager-Paul G. Adams. 
Sports & Prog. Dir.-Jeff Blacker. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 3.000 w.; 95.9 mc. 
Operating schedule: 6 am-10 pm. EST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 
Member: National AgRadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 4/66-Reed 5/25/66. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 520 104x I56x 2801 812x 
1 min  4.50 4.25 4.00 3.75 3.50 3.25 3.00 
30 sec  3.50 3.25 3.00 2.75 2.50 2.25 2.00 

7. PACKAGE PLANS 
SATURATION 

PER DAY 1 min BO see 1 min 30 see 
5 ti  12.50 10.00 10 ti  20.00 17.50 

8. PROGRAM TIME RATES 
Ix 260 520 I04x 

1 hr.._ ....... 40.00 37.50 36.00 34.50 
1/2 hr  22.00 21.00 20.00 18.50 
1/4 hr  14.00 13.50 13.00 12.50 
10 min.  11.00 10.50 10.00 9.50 
5 mtn....   8.00 7.50 7.00 6.50 

ID. SPECIAL FEATURES 
Ix 26x 520 104x 1560 250x 312x 

News.. 6.00 5.75 5.50 5.25 5.00 4.75 4.50 

I56x 260x 3I2x 
33.00 31.50 30.00 
17.50 16.75 16.00 
12.00 11.50 11.00 
9.00 8.50 8.00 
6.00 5.50 5.00 

WARSAW (1 AM; 1 FM) 
Kosciusko County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WRSW W R S W-FM 
1952 1948 

Media Code 4 215 9405 2.00 
Reub Williams & Sons. Inc., Warsaw Times-Union 
Newspaper, Times Bldg., Warsaw, Ind. 46580. 
Phone 219-267-3111. 

I. PERSONNEL Station Manager-Fred Grosso. 
Commercial Manager-Jack Essenburg. 
Program Director-Marie Snyder. 

3. FACILITIES 
1.000 w. days. 500 w. nights: 1490 ire. Directional-
separate patterns day and night. 
Operating schedule: 6 am-midnight daily. EST. 
FM FACILITIES 
ERP 50.000 w.; 107.3 me. Stereo. 
Antenna ht.-312 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 34. 4a. 40, 5, 6a. lb, 8. 
Rate Protection: 10h, 14h, 15b, 
Basic Rates: 20b, 22b, 23a, 24b, 24e, 25a, 28b, 28o, 

29b, 30, 33a. 
Contracts: 40a, 41, 421:4 424. 45, 46, 47e, 49, 51b. 
Comb.: Cont. Discounts: 6011, 61c, 624. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
All programs referred to daily in Warsaw Times 
Union at no cost to client. 

TIME RATES 
No. 3 Elf 9/1/66-Rec'd 7/27/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 x  6.00 156 x  3.00 
13 x  5.00 ^08 x .......2.75 
26 z  4.00 260 x  2.50 
52 x  3.50 312 .......... 2.25 
104 x  3.25 

7. PACKAGE PLANS 
(ROS-used within a 7 day period) 

10 ti 15 tl 20 01 30 tl 50 ti 
I min  3.50 3.25 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z  60.00 40.00 20.00 16.00 11.00 
13 x  50.00 35.00 18.00 14.00 10.00 
26 ...... _ .... _ 40.00 30.00 16.50 12.00 9.00 
52 a._ ......   35.00 25.00 14.00 10.00 8.00 
104   30.00 20.00 10.50 8.00 7.00 
156 x  27.50 19.00 9.00 7.50 6.50 
208 x  25.00 16.00 8.00 7.00 6.00 
260 x  22.50 14.00 7.50 6.50 5.5,, 
312 x  20.00 11.00 7.00 6.00 5.00 

10. SPECIAL FEATURES 
NEWSCASTS 

Regular rates plus, per program, 1. 

WASHINGTON (1 AM; 1 FM) 
Daviess County-Map Location C-9 

See SUDS consumer market map and data at begin. 
fling of the State. 

WA MW WFML (FM) 
1955 1948 

e 
Subscriber to the NAB Radio Code 

Media Code 4 215 9500 0.00 
Washington Radio, Inc., Box 89, 9 W. Main St., 

Washington, Ind. 47501. Phone 812-254-4300, 
I. PERSONNEL 
General Manager-loe Edwards, 
Commercial Manager-Paul A. Newland. 

3. FACILITIES 
Regional Reps Corp. 

2. REPRESENTATIVES 
250 vr.; 1580 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset weekdays: 
6:30 am-local sunset Sun. EST. 
FM FACILITIES 
ERP 14,000 w.; 106.5 me. 
Operating schedule: 5:00 am-10:30 pm weekdays; 6:30 
am-10:30 pm Sun. EST. 
Antenna ht.: 330 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 
Basic Rates: 20b, 214, 22b, 230, 24b, 25b, 26, 21, 

28a, 29a, 33a. 
Contracts: 40a„ 41, 42e, 43, 44b, 45, 46, 47e, 48, 49, 

50, 51a. 
Comb.; ConL Discounts: 60a, 61b. 
Cancellation: 70a. 70c, 72, 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with KBS Radio Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective May 1. 1955. 
Rates received May 6. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
AM-FM COMBINATION SLATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. VI 
1 time...... ___ 30.00 18.00 10.00 5.50 4.00 

13 times.... 52.00 28.00 17.00 8.50 5.25 3.80 
20 times.... 49.00 27.00 16.00 8.00 5.00 9.80 
52 times.... 45.00 25.00 15.00 7.00 4.50 3.40 

104 times.... 42.00 23.00 14.00 am 4.25 3.00 
156 times.... 39.00 21.00 12.50 6.25 4.00 2.80 
260 times.... 35.00 19.50 11.00 5.50 3.50 2.60 
312 times... 31.00 16.00 10.20 4.75 3.00 2.40 

(*) Station break. 

WEST TERRE HAUTE 
Vigo County-Map location B-7 

See SUDS consumer market map and data at beginning 
of the State. 

WW V R (FM) 
1967 

Subscriber to the NAB Radio Code 
Media Code 4 215 9550 5.00 
United Broadcasting Co.. Inc., R.R. No. 3. West 

Terre Haute, bd. 47885. Phone 812-533-2161. 
STATION'S PROGRAMMING DESCRIPTION 
wwvn (FM): Specializing in religious programs 
and music. Reed 4/29/68. 

I. PERSONNEL 
President-Floyd littey. 
General Manager-Howard Edward Huey. 

3. FACILITIES 
ERP 3,000 w.; 105 5 me. 
Operating schedule: 7 am-midnight. CST. 
Antenna ht.: 314 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3o, 3b. Or. 3d, 4b. 44. 5, 6a, 7a. 
Rate Protection: 10a. 11a, 14a, 15b. 
Basic Rates: 210. 22h. 24a, 24b, 24e. 25e. 26, 33a. 
Contracts: 42e, 44s, 44b, 45, 47a, 510. 
Comb. Cont. Discounts: 61a, 62a, 625. 
Cancellation: 70o, 70e, 71b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 1/20/67-Ree'd 3/28/68. 

6, SPOT ANNOUNCEMENTS 
(*) 130 26x 520 1040 I56x 260x 

1 min 3.00 2,75 2.50 2.25 2.10 2.00 1.85 
30 sec 2.00 1.85 1.70 1.55 1.45 1.40 1.30 
10 sec 1.40 1.30 1.20 1.10 1.00 .90 .80 

I.) Fixed position. 
8. PROGRAM TIME RATES 

(*) 13x 260 520 I04x I56x 260x 
1 hr........... 35.00 32.00 30.00 28.00 26.00 22.00 18.00 
1/2 hr_...... 20.00 18.00 17.50 16.50 15.00 12.00 10.00 
1/4 hr_...... 12.00 10.00 9.50 9.00 8.00 7.50 5.50 
5 min.  7.00 4.80 4.50 4.25 4.00 3.50 3.25 

(*) Fixed position. 

WINCHESTER 
Randolph County-Map Location G-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WIUC (FM) 
1967 

e 
Media Code 4 215 9595 0.00 
IND-I0 Radio, Inc., Box 405, Greenville Pike & 

U.S. 27, Winchester, Ind. 47394, Phone 20001. 
I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr.-C. W. "Brad" 

Bradford. 
2. REPRESENTATIVES 
Regional IUDs Corp. 
Detroit-Max Goldfarb. 

3. FACILITIES 
ERP 3,000 w.; 98.3 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: on time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, la. 2b, 3a, 3b, 3d, 4a, 44, 5, fia, 

7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, I5a, 15b. 
Basic Rates: 20b, 21a, 21b, 210, 214, 22a, 22b, 23e. 
24b. 25a, 26, 27, 28b, 28e. 29a, 291). 30, 33b. 
Contracts: 40a, 40e, 41, 42s, 43, 44a, 44b, 45, 46, 
47a. 48, 49, 50. 510. 51b. 
Comb.: Cont. Discounts: 600, 60b, 60e, 60d, 601, 

61a. 61b„ 62b. 62d. 
Cancellation: 70b, 704. 71a, 73a, 736. 
Prod. Services: 90. 81. 82. 

TIME RATES 
Eff Rec'd 5/22/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 x  . 5.00 120 x  1.75 
7 x  4.75 260 X  3.50 
30 x  4.50 312 x  3.25 
60 x  4.25 400 x  3.00 
90 x.  4.00 

334 Spot Radio Stations September 1, 1969 
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IOWA 

Ames-btory 
Burlington-Des Moines 
Cedar Falls-Black Hawk 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Cedar Rapids-Linn Council Bluffs-Pottawat- Davenport-Scott Dubuque-Dubuque Iowa City-Johnson Mason City-Cerro Gordo Ottumwa-Wapello 
Clinton-Clinton tamie Des Moines-Polk Fort Dodge-Webster Marshalltown-Marshall Muscatine-Muscatine Sioux City-Woodbury 

Waterloo-Black Hawk 

Estimates for:  Consumer Spendable Income-4968--  Retail Sales-1968  Pausen- Farm Gross 
STATE % Distribution of Families -Total Retail Sales-  By Selected Store Types  ger Popu- Farm 
COUNTY-Map Loe. Population Households Per 3000 5000 8000 10000 15000 Per General Home Auto- Service Cars lotion interne 

City I/1/69 I/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furn. motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) (5) 4999 7999 9999 14999 over ($000) (3) ($000) ($000) ($000) ($000) ($000) ($000) ($000) (000) (000) ($000) 

IOWA STATE TOTALS... 2,750.9 869.02 7,922,271 9,116 16.4 17.2 17.9 24.5 16.1 5,162,119 5,940 870,627 149,198 617,020 223,253 230,632 890,983 435,438 1,322.94 493.3 3,736,783 

ADAIR D-6  8.3 2.83 24,174 8,542 17.3 12.6 11.3 24.7 17.0 15,927 5,628 2,849 390 880 186 599 2,656 1,514 4.70 4.7 26,532 
ADAMS D-7  5.9 1.98 16,369 8,267 17.3 11.1 12.4 25.0 16.7 7,897 3,988 1,222 181 483 270 109 1,105 811 3.08 3.0 16,718 
ALLAMAKEE J-2  15.1 4.43 29,377 6,631 21.5 13.8 14.6 20.4 10.7 24,799 5,598 4,279 366 2,264 879 621 4,761 1,980 6.50 5.5 24,257 
APPANOOSE G-7  14.2 5.12 35,317 6,898 21.5 21.6 12.5 14.8 8.5 22,522 4,399 4,469 646 1,383 1,769 1,337 2,981 2,169 6.95 3.8 12,115 
AUDUBON D-5  9.3 2.97 24,075 8,106 19.2 13.2 12.9 23.0 15.1 15,945 5,369 2,440 392 392 520 307 2,390 2,386 4.68 4.2 35,211 
BENTON H-4  22.4 7.13 60,951 8,549 17.5 14.7 17.4 24.9 15.0 37,973 5,326 6,941 649 1,728 739 1,491 6,111 2,978 10.72 6.0 67,221 
BLACK HAWK H-4  135.0 40.45 408,978 10,111 12.4 20.4 20.9 26.4 17.0 220,773 5,458 37,693 8,408 36,494 11,428 13,283 45,746 18,146 61.73 5.4 46,935 

Cedar Falls  28.8 8.22 73,681 8,964 47,293 5,753 10,134 1,807 3,073 1,893 1,965 13,193 4,524   
Waterloo  78.5 24.82 251,846 10,147 150,704 6,072 23,928 6,645 33,006 9,416 9,730 31,883 11,365   
Waterloo Metro Area.. 135.0 40.45 408,978 10,111 12.4 20.4 20.9 26.4 17.0 220,773 5,458 37,693 8,408 36,494 11,428 13,283 45,746 18,146 61.73   

BOONE E-5  26.7 8.36 75,045 8,977 17.8 15.3 17.9 25.8 15.5 37,261 4,457 7,488 1,320 1,188 2,073 1,479 6,466 3,520 12.56 5.1 46,156 
BREMER H-3  22.4 6.71 57,752 8,607 17.4 16.6 17.1 21.2 16.2 38,583 5,750 5,663 602 2,112 1,018 820 6,624 3,314 10.56 5.2 29,266 
BUCHANAN J-4  21.2 5.94 50,005 8,418 18.7 14.6 17.0 24.3 15.2 32,951 5,547 6,290 463 1,177 547 855 5,634 3,226 9.07 6.4 39,221 
BUENA VISTA C-3  20.2 6.54 55,841 8,538 17.4 14.8 17.3 24.7 14.8 41,279 6,312 5,629 1,153 2,461 1,846 2,258 6,929 4,091 10.54 5.4 51,884 
BUTLER G-3  16.6 5.30 41,799 7,887 19.5 14.2 15.7 24.0 14.7 30,496 5,754 4,264 511 2,470 336 433 4,203 1,981 8.18 5.9 41,165 
CALHOUN D-4  14.7 4.82 40,680 8,440 19.3 15.2 15.6 23.4 15.0 24,802 5,146 4,091 581 839 535 959 3,146 1,805 7.30 5.0 38,503 
CARROLL D-5....-  _ 23.3 6.81 58,040 8,523 21.3 17.5 17.3 21.8 14.1 46,471 6,824 6,277 682 2,336 2,652 1,660 7,182 4,211 10.14 6.1 48,628 

CASS D-6  16.8 5.81 47,225 8,128 18.6 16.2 15.4 21.5 14.0 42,244 7,271 6,625 1,165 4,122 1,698 1,675 6,181 4,571 8.60 4.7 38,071 
CEDAR K-5  17.8 5.66 43,007 7,598 20.6 16.8 16.3 21.2 12.0 36,252 6,405 4,063 382 1,174 520 556 6,350 3,411 8.48 5.8 59,515 
CERRO GORDO F-2  51.7 16A5 154,488 9,391 16.9 18.9 19.6 24.0 15.4 112,364 6,831 17,497 4,080 16,790 8,238 5,547 20,717 7,281 24.60 5.1 41,087 

Mason City  32.9 10.59 100,753 9,514 83,392 7,875 11,462 3,307 16,060 7,716 5,192 18,196 5,133   
CHEROKEE C-3  17.6 5.17 41,600 8,046 20.4 14.7 16.4 22.7 13.0 36,211 7,004 6,799 1,223 789 2,965 1,567 6,884 2,632 8.66 4.9 63,906 
CHICKASAW H-2  14.1 4.19 35,203 8,402 18.6 13.9 15.3 23.0 15.9 24,396 5,822 2,763 517 1,108 891 503 2,824 1,932 6.66 5.1 27,539 
CLARKE F-7  6.3 2.24 20,602 9,197 17.4 12.3 13.0 24.3 19.1 13,516 6,034 2,615 268 701 548 440 2,153 2,565 3.82 2.7 13,443 
CLAY C-2  17.6 5.60 51,267 9,155 17.7 14.4 16.6 23.9 16.3 45,530 8,130 6,720 981 4,874 3,098 1,840 7,476 4,571 9.32 5.0 41,885 
CLAYTON J-3  21.2 6.65 45,813 6,889 21.9 16.5 14.4 19.0 10.1 30,422 4,575 4,259 600 1,572 1,094 638 4,485 2,376 9.51 6.1 42,869 
CLINTON L-5  58.5 18.17 163,332 8,989 15.6 19.7 20.1 24.8 14.4 120,588 6,637 20,975 3,435 14,556 5,057 6,349 22,501 9,157 26.18 6.6 76,484 

Clinton  35.8 11.52 109,641 9,517 86,966 7,549 16,682 3,185 14,047 5,026 5,301 18,155 5,267   
CRAWFORD C-5  17.6 5.54 45,226 8,164 19.6 17.4 13.8 18.9 15.5 32,167 5,806 4,551 694 3,881 636 1,086 4,347 4,798 8.58 6.4 43,876 
DALLAS E-5  23.8 7.93 69,969 8,823 18.3 16.6 17.8 23.9 14.7 41,037 5,175 7,125 1,202 2,614 1,559 1,136 7,196 4,433 12.91 5.0 34,544 
DAVIS H-7  8.1 2.67 20,104 7,530 21.1 13.5 16.1 22.9 12.1 11,672 4,372 1,841 119 733 400 517 2,949 1,6% 4.00 3.6 12,492 
DECATUR E-7  7.8 2.56 20,739 8,101 18.1 11.3 11.0 23.3 15.9 14,768 5,769 2,298 418 612 493 140 1,850 1,682 4.09 3.7 13,322 
DELAWARE J-4 ....... _  17.7 5.11 36,462 7,135 20.3 13.8 15.9 22.0 10.6 24,687 4,831 3,997 510 1,184 836 520 4,938 2,260 7.93 6.4 39,766 
DES MOINES K-7  45.3 15.00 146,930 9,795 15.5 18.5 19.2 25.7 17.7 87,236 5,816 16,694 2,660 18,089 2,794 6,757 14,205 6,810 23.92 3.6 25,693 

Burl ington  33.3 11.40 110,857 9,724 72,892 6,394 14,220 2,347 16,676 2,598 5,898 13,112 5,305 
DICKINSON C-2  11.9 3.88 31,378 8,087 19.4 13.6 14.9 23.0 16.2 24,977 6,437 3,522 835 691 823 1,123 4,007 2,954 6.91 3.0 23,096 

DUBUQUE K-4  921 2533 240,763 9,431 14.0 20.2 20.1 24.4 16.0 153,981 6,031 27,400 4,882 35,299 5,111 6,928 22,394 10,854 34.08 6.1 43,370 
Dubuque  64.2 18.19 191,663 10,537 115,895 6,371 22,891 4,110 32,137 4,347 5,184 17,899 7,961 
Dubuque Metro Area  92.1 25.53 240,763 9,431 14.0 20.2 20.1 24.4 16.0 153,981 6,031 27,400 4,882 35,299 5,111 6,928 22,394 10,854 34.08   

EMMET D-2  14.3 4.38 38,429 8,774 17.2 14.6 17.2 24.1 16.6 29,407 6,714 5,673 790 2,633 1,272 859 4,437 2646 6.98 3.4 25,421 
FAYETTE J-3  28.2 8.68 69,515 8,009 19.5 16.9 16.4 22.0 13.4 47,808 5,508 7,970 991 3,534 2,612 1,696 8,196 4,262 12.51 6.9 44,421 
FLOYD G-2  19.9 6.36 60,106 9,451 17.6 15.9 17.4 25.0 18.1 33,379 5,248 6,727 389 1,062 1,465 1,131 6,800 3,092 10.54 4.7 37,806 
FRANKLIN F-3  13.5 4.41 41,702 9,456 17.6 13.3 15.3 25.8 18.4 36,525 8,282 5,178 619 958 943 978 4,400 2,071 7.02 5.3 51,031 
FREMONT B-7  7.5 2.54 25,847 10,176 17.8 12.2 12.8 27.9 19.2 13.756 5,416 1,949 456 553 396 306 1,725 1,567 4.70 3.4 29,096 
GREENE E-5  12.0 4.08 38,097 9,338 16.9 12.9 13.9 26.3 18.9 23,239 5,696 3,790 508 1,083 955 454 4,146 2,995 6.87 4.5 37,450 
GRUNDY G-4  13.4 4.37 35,312 8,081 19.8 14.9 16.5 25.1 13.7 27,092 6,200 4,618 742 401 781 613 4,595 2,344 7.03 4.7 47,468 
GUTHRIE D-5  11.2 3.80 29,303 7,711 19.3 12.7 12.8 24.8 14.3 18,325 4,822 3,601 332 524 422 456 3,696 1,704 5.79 5.0 27,583 
HAMILTON F-4  19.1 6.21 55,040 8,863 19.7 15.5 17.5 24.6 16.2 36,616 5,896 5,150 755 1,980 1,991 1,684 5,818 3,550 9.30 5.2 55,521 
HANCOCK F-2  13.0 4.03 32,546 8,076 20.4 13.0 14.9 24.5 13.5 28,153 6,986 3,848 525 638 447 879 2,650 1,924 6.76 5.6 42,215 
HARDIN F-4  23.1 7.79 61,002 7,831 20.5 19.3 16.7 19.9 12.8 53,133 6,821 6,451 1,276 2,894 1,375 1,312 10,638 3,749 10.89 4.8 53,326 
HARRISON B-5  14.6 4.72 42,523 9,009 17.4 12.6 14.0 25.2 18.0 27,202 5,763 4,746 877 1,138 849 696 4,911 3,081 7.40 5.8 34,219 
HENRY J-7  16.4 5.12 47,426 9,263 15.9 13.7 15.8 26.0 19.0 43,839 8,562 4,648 1,151 2,414 1,178 875 8,079 4,098 8.80 4.3 28,946 
HOWARD H-2  12.9 3.94 25,454 6,460 21.1 16.4 13.6 16.5 9.8 18,206 4,621 2,988 335 1,507 404 600 3,065 1,541 5.33 4.6 25,187 

HUMBOLDT E-3  12.7 3.95 37,929 9,602 18.0 14.8 17.3 24.9 17.9 27,186 6,883 3,579 492 1,080 799 1,086 3,278 2,169 6.36 3.8 34,116 
IDA C-4  8.7 2.87 24,574 8,562 20.2 14.2 14.0 26.0 15.4 17,319 6,034 2,457 342 744 250 512 2,754 1,415 4.61 3.6 39,400 
IOWA H-5  15.8 4.93 38,606 7,831 18.9 14.8 17.3 24.8 14.2 38,306 7,770 5,565 929 1,892 874 1,545 5,926 3,832 7.36 5.4 43,016 
JACKSON L-4  21.4 6.46 50,684 7,846 16.9 14.8 17.3 23.2 13.9 34,880 5,399 6,985 810 1,241 1,407 1,177 6,164 3,047 8.88 5.4 32,628 
JASPER G-5  36.4 11.74 110,518 9,414 16.5 16.2 19.2 25.1 16.5 60,007 5,111 10,545 1,563 5,073 2,844 2,527 10,244 5,503 17.02 6.3 47,403 
JEFFERSON J-7  15.0 4.87 41,910 8,606 18.2 15.7 17.9 25.6 14.9 31,546 6,478 4,985 1,120 1,348 1,979 935 6,744 3,165 7.52 3.8 19,078 
JOHNSON J-5  59.5 17.24 161,741 9,382 18.7 19.5 18.1 21.3 15.7 115,343 6,690 20,939 5,350 16,385 5,020 6,740 17,426 10,321 27.41 6.1 42,137 

Iowa City  44.2 12.87 107,342 8,340 93,250 7,246 16,412 5,055 15,813 5,012 5,423 15,825 6,880 
JONES K-4  21.2 6.23 51,861 8,324 19.1 15.2 17.6 22.0 14.0 37,027 5,943 5,697 886 1,801 1,093 1,280 6,202 3,232 9.03 5.4 53,261 
KEOKUK H-6  14.2 4.71 35,292 7,493 19.7 17.3 14.7 20.9 12.1 25,295 5,370 3,460 449 1,414 209 498 3,558 3,013 6.64 5.0 31,436 
KOSSUTH E-2  24.0 7.03 55,254 7,860 21.6 14.7 16.6 22.5 13.0 42,995 6,116 6,541 656 1,212 2,049 855 7,172 4,154 10.99 9.9 75,408 
LEE J-8  43.1 13.47 133,292 9,895 16.4 16.1 18.7 25.7 17.4 71,940 5,341 13,812 2,154 6,350 5,181 3,101 14,730 4,902 21.30 4.6 23,267 

LINN J-4  155.3 50.67 483,611 9,544 12.7 20.9 20.9 25.7 17.0 312,825 6,174 52,780 11,239 65,799 12,695 20,079 54,647 26,626 77.12 6.4 48,053 
Cedar Rapids  109.6 36.41 358,757 9,853 260,049 7,142 41,842 9,814 59,216. 11,882 16,129 46,805 19,448 
Cedar Rapids Metro 
Area  155.3 50.67 483,611 9,544 12.7 20.9 20.9 25.7 17.0 312,825 6,174 52,780 11,239 65,799 12,695 20,079 54,647 26,626 77.12   

LOUISA K-6  8.2 2.67 25,977 9,729 17.5 13.2 14.0 28.4 20.2 22,424 8,399 3,551 417 631 184 65 4,711 2,207 5.26 3.2 23,739 
LUCAS F-7  8.8 3.09 27,930 9,039 18.4 13.1 13.9 25.4 16.1 16,868 5,459 3,856 303 2,012 955 512 2,923 1,662 4.77 2.9 14,046 
LYON B-2  13.6 4.05 28,719 7,091 20.9 13.9 15.0 21.6 12.0 20,026 4,945 3,616 417 545 641 635 3383 2,268 6.47 5.0 51,199 
MADISON E-6  11.1 3.74 28,841 7,711 20.8 14.5 16.5 24.2 11.2 20,502 5,482 3,325 514 569 790 232 3,742 1,762 5.49 4.6 23,888 
MAHASKA G-6  21.6 7.23 62,140 8,595 19.3 14.7 17.0 24.6 14.4 42,046 5,815 5,888 795 3,396 2,785 1,653 7,324 2,935 10.75 5.8 40,898 
MARION G-6  24.7 7.62 67,181 8,816 18.9 15.5 17.7 24.6 14.1 37,095 4,868 7,527 951 1,396 1,720 1,551 6,003 3,121 11.61 5.2 27,607 
MARSHALL G-5  38.0 12.34 120,581 9,772 15.5 16.0 18.5 25.5 18.2 72,568 5,881 8,963 2,553 10,130 4,331 3,595 11,551 8,033 19.75 5.4 48,901 

Marshalltown  25.0 8.39 75,937 9,051 59,557 7,099 8,006 2,277 9,824 4,234   10,347 5,912 
MILLS B-7  11.7 3.32 26,681 8,036 19.9 14.0 16.2 24.5 13.3 16,826 5,068 2,591 383 451 449 757 3,238 1,603 5.34 3.2 31,103 
MITCHELL G-2 ....... _  13.3 4.07 32,713 8,038 20.5 14.8 16.5 23.9 14.0 26,388 6,484 4,000 287 947 901 598 2,636 1,496 6.11 4.5 36,030 
MONONA B-5  11.0 3.60 32,507 9,030 17.3 12.7 13.8 27.0 17.2 24,378 6,772 4,744 890 777 537 428 5,551 1,739 5.97 4.8 36,040 
MONROE G-7  8.4 2.73 23,815 8,723 18.5 13.4 14.1 26.6 15.9 13,731 5,030 2,371 232 751 571 509 3,320 1,361 4.24 3.4 10,096 

MONTGOMERY C-7  12.1 4.22 37,262 8,830 16.4 12.0 14.3 26.7 17.0 28,141 6,668 5,397 922 1,214 1,252 712 5,325 2,841 6.73 3.5 29,259 
MUSCATINE K-6  34.9 11.58 101,649 8,778 19.2 19.1 19.2 22.9 13.7 67,044 5,790 12,747 1,354 4,915 3,557 4,153 10,506 6,580 17.61 3.7 28,600 

Muscatine  21.9 7.58 69,387 9,154 49,798 6,570 10,543 1,061 4,378 3,263 3,969 9,456 4,607 
O'BRIEN C-2  17.8 5.69 46,214 8,122 20.8 14.6 16.2 22.9 14.6 36,362 6,391 5,700 528 2,393 1,400 965 6,027 2,849 8.58 4.7 48,610 
OSCEOLA B-2  9.6 2.92 21,199 7,260 20.3 14.2 15.9 21.9 12.0 13,293 4,552 1,897 373 575 539 335 2,442 660 4.42 3.6 29,395 
PAGE C-7  17.5 5.82 54,053 9,287 17.5 13.2 14.6 25.5 16.9 41,920 7,203 5,887 1,290 4,714 2,115 2,172 6,328 4,250 9.18 4.5 39,598 
PALO ALTO D-2  12.3 3.63 30,093 8,290 19.8 13.4 13.8 24.9 14.1 22,478 6,192 3,462 407 908 805 288 2,543 1,484 6.20 5.3 39,834 
PLYMOUTH B-3.   22.9 6.74 53,300 7,908 19.5 14.4 16.4 23.1 14.2 43,678 6,480 5,964 906 747 2,109 858 9,026 4,078 11.07 6.2 71,615 
POCAHONTAS D-3  11.8 3.63 34,428 9,484 16.8 12.8 13.5 26.5 20.0 22,565 6,216 3,732 456 897 771 506 3,834 1,679 6.53 5.3 44,841 
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State, County, City, Metro Area Data IOWA 

Estimates for: 
STATE 
COUNTY-Map Loe. 

City, 
Metropolitan Aren 

Population Households 
1/1/69 1/1/69 
(000) (000) ($000) 

COMM« Spendable Income-1968-

Per 
Household 

(5) 

% Distribution of Families -Total Retail Sales-
3000 5000 8000 10600 15000 Per 
to to to to and Household 

4999 7999 9999 14999 over (SoOO) (8) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

  By Selected Store Types  
General Home 
mdse. Apparel Furs. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Pausen. Farm Gross 
for Popo. Farm 
Cars latIon Income 

I/1/69 I/1/69 1968 
(000) (000) ($000) 

POLK F-5t  
Des Moines  
Des Moines Metro 
Area  

POTTAWATTAMIE C-6_ 
Council Bluffs  

POWESHIEK H-5  
RINGGOLD E-7  
SAC C-4  
SCOTT L-5  

Davenport  
Davenport-Rock 
Island-Moline Metro 
Area  

SHELBY C-5  
SIOUX B-2  
STORY F-4  

Ames  
TAMA H-4  

287.1 96.11 982,883 10,227 11.8 19.1 19.8 26.2 20.0 582,787 
209.4 70.71 819,223 11,586 482,919 

287.1 96.11 982,883 10,227 11.8 19.1 19.8 26.2 20.0 582,787 
88.9 27.54 258,873 9,400 14.9 18.1 20.0 26.2 16.8 115,240 
56.6 18.27 177,244 9,701 83,491 
18.4 5.67 47,669 8,407 19.3 14.7 16.9 23.8 14.5 38,626 
5.9 2.02 14,079 6,970 20.1 11.6 10.6 20.1 11.6 11,388 

16.1 5.16 42,604 8,257 20.7 15.1 16.4 23.4 14.1 28,989 
127.1 39.35 414,784 10,541 11.4 18.3 20.2 27.2 19.8 258,801 
97.4 30.96 314,066 10,144 209,013 

342.6 106.98 1,183,572 11,063 11.1 19.2 18.0 26.5 22.4 678,922 
14.9 4.37 33,796 7,734 20.2 13.9 14.5 21.2 14.9 28,592 
25.2 7.35 55,491 7,550 21.3 14.7 16.1 23.0 12.8 52,111 
52.1 15.51 156,139 10,067 17.0 18.6 18.1 22.8 17.9 96,738 
37.7 10.51 88,671 8,437 62,686 
20.4 6.61 49,915 7,551 19.7 14.5 16.3 23.5 12.8 40,279 

6,064 108,063 19,375 113,695 29,672 31,360 
6,830 81,083 16,990 106,071 26,909 26,964 

6,064 
4,184 
4,570 
6,812 
5,638 
5,618 
6,577 
6,751 

6,346 
6,543 
7,090 
6,237 
5,964 
6,094 

108,063 
23,407 
18,965 
5,772 
1,465 
4,243 

45,328 
36,455 

121,369 
3,600 
7,578 

18,512 
13,032 
5,222 

19,375 
3,915 
3,303 
1,157 
299 
586 

9,097 
7,264 

23,477 
479 

1,108 
3,303 
2,484 
513 

113,695 
8,749 
8,334 
1,577 
654 
781 

60,550 
51,845 

125,466 
1,703 
1,646 
8,985 
8,795 
991 

29,672 
4,480 
4,279 
1,384 
106 
711 

12,010 
11,002 

25,285 
580 

1,324 
5,155 
3,739 
636 

31,360 
4,308 
3,816 
1,876 
292 

1,188 
18,968 
14,843 

38,521 
606 

2,795 
5,210 
4,083 
1,312 

114,573 42,617 136.80 5.9 31,122 
98,894 31,964 

114,573 
22,460 
16,954 
6,579 
1,508 
5,640 

46,352 
41,408 

129,311 
5,166 
8,599 

15,228 
10,543 
6,237 

42,617 136.80   
12,776 39.07 7.2 87,991 
7,927 
3,541 8.56 5.0 35,618 
1,434 3.26 3.5 18,354 
2,751 7.72 5.0 53,747 

17,814 68.43 5.1 40,421 
13,525   

46,405 168.19   
1,945 7.06 5.4 47,268 
3,565 12.38 7.7 82,127 
8,781 24.89 6.3 48,074 
5,353   
4,096 9.38 6.0 50,557 

TAYLOR D-7  
UNION E-7  
VAN BUREN H-7  
WAPELLO H-7  

Ottumwa  
WARREN F-6  
WASHINGTON J16  
WAYNE F-7  
WEBSTER E-4  

Fort Dodge  
WINNEBAGO F-2  
WINNESHIEK J-2  
WOODBURY B-4t  

Sioux City  
Sioux City Metro Area 

WORTH   
WRIGHT F-3  

7.5 
11.1 
8.6 

44.4 
33.0 
22.4 
18.4 
7.4 

48.3 
30.4 
12.4 
20.5 

109.8 
92.5 
123.5 

8.7 
18.4 

2.62 
3.89 
2.93 

14.62 
11.10 
6.80 
5.91 
2.69 

15.59 
10.32 
3.92 
5.81 

35.01 
29.82 
39.02 
2.73 
5.97 

19,836 
33,876 
19,829 

139,609 
107,929 
55,437 
48,448 
21,340 

149,717 
100,523 
35,256 
46,743 

341,008 
297,094 
372,475 
25,346 
54,225 

7,571 
8,708 
6,768 
9,549 
9,723 
8,153 
8,198 
7,933 
9,603 
9,741 
8,994 
8,045 
9,740 
9,963 
9,546 
9,284 
9,083 

18.4 11.2 11.3 24.3 13.7 
17.5 12.7 13.7 25.6 16.4 
21.0 13.9 14.1 22.5 10.6 
16.1 18.2 18.5 25.2 16.3 

16.3 16.6 19.6 24.8 13.4 
19.5 14.7 16.5 23.6 15.4 
18.2 11.5 10.9 23.0 16.2 
16.1 16.8 19.4 25.8 17.6 

19.3 14.6 16.2 24.3 16.0 
21.0 14.2 16.2 22.2 12.2 
16.2 18.2 19.1 24.2 16.7 

16.6 18.6 19.4 24.0 15.8 
17.6 13.6 14.1 27.1 18.0 
18.1 14.8 16.9 24.5 17.6 

13,439 
25,966 
11,557 
66,285 
57,936 
26,777 
48,759 
13,423 

104,805 
79,333 
25,738 
28,038 

207,508 
186,404 
228,643 
12,791 
34,073 

5,129 
6,675 
3,944 
4,534 
5,219 
3,938 
8,250 
4,990 
6,723 
7,687 
6,566 
4,826 
5,927 
6,251 
5,860 
4,685 
5,707 

2,192 
4,952 
1,848 

12,500 
11,477 
6,256 
5,353 
2,567 

16,607 
14,441 
4,537 
4,849 

38,753 
36,086 
43,921 
2,267 
5,517 

298 
945 
170 

3,394 
3,101 
520 
966 
353 

3,922 
3,749 
659 
734 

6,392 
6,012 
7,004 
153 
831 

499 
1,253 
1,015 
8,987 
8,705 
729 

3,443 
767 

17,503 
16,826 

988 
2,105 

49,960 
49,485 
50,258 

892 
926 

377 
1,925 
106 

4,123 
4,027 
1,449 
1,631 
214 

5,230 
5,166 
846 

1,072 
11,260 
11,160 
11,507 

292 
1,209 

87 
452 
274 

4,789 
4,112 
672 

1,764 
396 

5,039 
4,227 
1,062 
1,080 
9,177 
8,999 

10,996 
141 
853 

1,583 
5,116 
1,958 

10,743 
9,804 
6,232 
7,539 
2,188 

15,635 
12,880 
4,186 
3,920 

33,599 
28,821 
35,874 
1,047 
4,890 

1,210 
2,321 
1,723 
5,362 
4,422 
2,766 
3,438 
1,079 
8,050 
5,833 
1,614 
2,911 

13,735 
11,789 
15,800 

598 
2,645 

4.25 
6.50 
4.16 

20.06 

12.11 
9.37 
4.35 
22.98 

6.39 
8.82 

47.82 

4.2 
3.2 
3.5 
4.3 

5.1 
5.4 
3.7 
5.8 

4.5 
6.7 
6.6 

18,703 
15,262 
12,779 
16,229 

21,205 
41,584 
15,420 
46,727 

27,239 
34,483 
56,189 

53.24   
4.61 4.0 26,201 
8.77 5.0 40,521 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

IOWA 
Bee ORBS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

towa Radio Network 
Comprised of: 

KASI-AM, FM-Ames KOKX-Keokuk 
KROS-Clinton K_LEM-Lellars 
ICSIB-Creston KFJB-Alf, FM-
KCBC-Des Moines Marshalltown 
WD13Q-Dubuque KSMN-Mason City 
KVFD-Fort Dodge KWPC-Museatine 
ICXIC-AM, FM- KROH-Oskaloosa 

Iowa City KILR-Estherville 
KAYL-Storm Lake 
Media Code 4 216 0120 4.00 
Mailing Address: 1000 Grand Ave., Suite 1, Des 

Moines, Ia. 50309. Phone 515-244-2115. 
I. PERSONNEL 
President-Dale Cowie. (KASI). 
Nat'l Sales Mgr. & Treas.-C. Ross Martin. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Miduest-Iowe Radio Network. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 40, 4d, 5, 6e, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e. 
Basic Rates: 225. 23s, 24b, 255. 29a. 
Contracts: 400. 45. 46. 
Comb.: Cont. Discounts: 60k. 
Cancellation: 71e, 735. 
Stations can be bought in any combination desired. 
Programs may originate from any one of the 12 
stations. 
Production services of each of the stations available 
to advertisers for programs and specialized spot 
announcements. 
Uniform Product Surreys and Merchandising assist-
ance available on all accounts. 

TIME RATES 
No. 16 MT 8/1/68-Reed 7/31/68. 

6. SPOT ANNOUNCEMENTS 
7 OR MORE STATIONS 

(ROS or availabilities on request) 
PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 50 tl 
1 wk  5.50 5.25 5.00 4.85 4.70 4.55 4.25 
13 wk  5.40 5.15 4.90 4.75 4.60 4.45 4.15 
26 wk.  5.30 5.05 4.80 4.65 4.50 4.35 4.05 
39-52 5.20 4.95 4.70 4.55 4.40 4.25 3.95 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

DISCOUNTS 
All stations. 5%. 

8. PROGRAM TIME RATES 
7 OR MORE STATIONS 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

DISCOUNTS 
13x- 5% 521-12-1/2% 156x-20% 
26x-10% 1051- 15% 2601-25% 
10% off earned rate for all stations. 

Iowa Town and Country Network 
Comprised of: 

KLGA-Algona KIFG-Iowa Falls 
KJAN-Atlantic KNIA-Knoxville 
KJAN-FM-Atlantic KMAQ-Maquoketa 
KWBG-Boone KMAQ-FM-Maquoketa 
KCOG-Centerville KCOB-Newton 
KCFIA-Charles City KDLS-Perry 
KCT.N-Clinton KIWA-Sheldon 
KDEC--Decorah KWVY-Waverly 
KDSN-Denison KJFJ-Webster City 
KORN-Grinnell 
Media Code 4 216 0240 0.00 
Malang address: KCHA, 300-1/2 N. Main St., 

Charles City, Iowa 50616. 
I. PERSONNEL 
Pres.-Verne J. Bromberg. (KOTA, Charles City). 
Vice-Pros.-Verne Koenig. (KDEC, Decohas). 
Treasurer-John Talbott (KWVY, Waverly). 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General. Ia. 2s, 3a. 3b, 4b, 4d, 5. 6a, 7e, 8. 
Rate Protection: 10b. 11b, 12h. 13b. 14b. 
Basle Rates: 22e. 22b, 235. 2413. 250. 26, 20e. 29a. 
Contracts: 400. 45. 46, 47a, 48. 
Comb.: Cont. Discounts: 600. 61a, 61b, 61e. Vb. 
Cancellation: 70e. 70e, 71a. 73a. 
Stations can be bought in any combination desired. 
Programs may originate from any station. Merchan-
dising available to all accounts. 

TIME RATES 
Eff Reed 2/7/69. 

See individual station rates and use following dis-
count: 8 stations 10%, 13 stations 15%, all stations 
20% discount. 

ALGONA 
Kossuth County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KLGA 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 216 03606.00 
KLGA, Inc., Box 160, Mgona, Iowa 50511. Phone 

515-295-2475. 
Other Studios: Emmetzburg. Iowa. 
STATION'S PROGRAMMING DESCRIPTION 

KLGA: Programmed for general adult interest with 
emphasis to farmer. 
FARM markets, 6:40-10:05 am, 12:20, 3:30 & 5:50 
pm. 6-7 am farm news, weather, meeting calendar. 
11:30 am-Noon, reporta from local agriculture offi-
cials, county agents, 4-11 leaders. NEWS: Local 
6:30. 7. 7:30 & 8 am, 12:15, 12:30 & 5:40 pm. 
World & national, 7:05 & 8:05 am, noon & 5:45 pm. 
World, national, local heacUlnes on hour. Extended 
weathercasts, 6:40 & 8:15 am, 12:10 & 5:55 pm. 
Social, church, school news 10:30-11:30 am. Remote 
broadcasts from neighboring town 2 hours daily. 
SPORTS: high school events live & taped, football, 
basketball, wrestling, baseball, track, also college 
football. Community problems: Tues 4:15 pm and 

Sun 12:15 pm. MUSIC: middle-of-the-road, mixture 
of pops, country and western. Contact Representative 
for further details. Reed 1/29/69. 

I. PERSONNEL 
Pres. & Gen'l Men-George Allen. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Omaha-Al Lesson. 

3. FACILITIES 
5.000 w. days: 1600 kc. Directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. Bills payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e, 2b, 3e. ad. 4a. 5. 60, 8. 
Rate Protection: 10a, ils., 12e, 13a, 14a, 15b. 
Basle Rates: 20a. 20b, 21a, 22e. 22a, 22b, 23e, 24b, 

240. 25a, 20e. 29a. 
Contracts: 40a, 41, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 70e, 70e. 71a, 72, 73a. 73b. 
Prod, Services: 80, 81, 82. 
Member: Iowa Town and Country Network. 

TIME RATES 
Elf 3/1/69-Reed 1/20/69. 

7. PACKAGE PLANS 
PER WK, EA: 

I ti 5 ti 10 ti 15 tl 20 ti 25 ti 
1 min.  8.00 7.75 7.50 7.00 6.50 6 00 
30 sec-80% of 1-min. 10 sec-50% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
20 wk-5% 52 wk-10% 

10. SPECIAL FEATURES 
Hawkeye Farm Revue-6-7 am. 
Mid-Morning Markets-10:05 am. 
Farm Reporter-11:30 am-noon. 
Noon Markets-12:20-12:30 pm. 
Closing Markets-5:50-5:55 pm. 
Essa Extended Weather-6:40 & 8:15 am; 12:10 & 
5:55 pm. 
Applicable rate plus 10%. 

AMES (1 AM; 2 FM) 
Story County-Map Location F-4 

See SIMS consumer market map and data at begin-
ning of the State. 

KASI 
1948 

e R 
Subscriber to the NAB Radio Code 

Media Code 4 216 0480 2.00 
KASI. Radio Center, Ames, Iowa. 50010. Phone 

515-232-1430. 
STATION'S PROGRAMMING DESCRIPTION 

KASI: Programmed for adults. 
NEWS: every half hour between 6 am.& 9 am and 
noon-1 pm, on hour remainder of day, emphasis on 
local and regional news. Weekly reports from state 
university students and administration, atete offices 
and high school. 4 news and farm nerve reports daily 
from network, daily programs with county extension 
farm director and county extension home economist. 
MUSIC: general popular music, featuring standards, 
middle-of-the-road and showtunes. SPORTS: daily 
reports and live university football. Contact Repre-
sentative for further details. Itec'd 3/1/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Dale Cowie. 
Program Director-George E. Norris, 
Sales Manager-David Do Bell. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
1,000 w. days; 1430 Ice. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5. 6a. 711. 8. 
Rate Prtoection: 10b, 1lb, 121). 15b, 14b, 15a. 
Basic Rates: 21a, 22a, 241:4 25a, 26, 28a, 29a. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47a, 48, 49. 51e. 
Comb.; Cont. Discounts: 60e. 60e, 601, 616, 62b. 
Cancellation: 70e. 70e. 71a, 72. 
Prod. Services: 80, 81, 82. 
AM earned frequency applicable to FM schedule. 
Member: Iowa Radio Network. 

TIME RATES 
Elf 1/1/69-Reed 2/10/69. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 601 12 ti 18 ti 24 01 30 01 50 01 
1 wk  6.00 5.75 5.25 5.00 4.75 4.50 4.00 
13 5.75 5.50 5.00 4.75 4.50 4.25 3.75 
28 5.50 5.25 4.75 4.50 4.25 4.00 3.50 
39-52 wk  5.00 4.75 4.25 4.00 3.75 3.50 3.00 
20/30 sec: 80% of 1-min. 
10 sec or less: 50% of 1-min. 

8. PROGRAM TIME RATES 
is 52x 104e 156x 260e 

1/2 hr  36.00 32.50 30.00 28.00 25.00 
1/4 hr  22.00 20.00 18.50 17.50 16.00 
10 min.,  16.00 14.50 13.50 12.00 11.00 
5 min  13.50 12.00 11.00 10.00 9.00 

10. SPECIAL FEATURES 
CASEY WEATHER CHECKS 

Twice hourly at :15 and :45. Include opening and 
closing sponsor identification. full 30-zecond commer-
cial and complete local weather at regular 1-minute 
rate. 

KASI-FM 
1968 

Media Code 4 216 0481 0.00 
KAM, Radio Center, Ames, Iowa 50010. Phone 515-

232-1430. 
STATION'S PROGRAMMING DESCRIPTION 

KASI-FM: Programmed for adults and college audi-
ence. 
NEWS: on hour every hour, 5 min, 15 min at 12:30 
pm. SPORTS: all sports including high and state 
university football and basketball, plus other sport 
specials. MUSIC: middle-of-the-road 6 am-8 pm. 
popular and current hits 8 pm-2 am. Contact Rep-
resentative for further details. Rec'd 9/19/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Dele Cowle. 
Program Director-George E. Norris. 
Sales Manager-David Do Bell. 

2. REPRESENTATIVES 
Iowa Radio Network, 

3. FACILITIES 
ERP 3,000 w.; 107.1 me. Stereo. 
Operating schedule: 6-2 am. CST. 
Antenna ht.:   

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations. 
See KASI listing for coded regulations. 
AM earned frequency applicable to FM schedule. 
Member: Iowa Radio Network. 

TIME RATES 

Rates are identical to KAS!. See that listing. 
(Ames continued on next page) 
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KLFM (FM) 
1967 

Media Code 4 216 0600 5.00 
Lunde Corporation. Box 595, 304-1/2 Main St., 
Ames, Iowa 50010. Phone 515-232-0104. 
STATION'S PROGRAMMING DESCRIPTION 

KLFM (FM) : Programmed for adults and young adults. 
Music 80%. news and sports 20%. NEWS: major 
newscasts 10-15 min at 7 am, 8 am, 6 pm, 11 pm. 
Short newscasts, 2-5 min hourly. Business news. 
University and high school football and basketball 
broadcasts. MUSIC: film, showtunes, standards, 
middle-of-the-road, jazz, folk music, semi-classic, 
general orchestral music. COMMERCIAL POLICY: 
8 minutes per hour. Contact Representative for further 
details. Reed 8/6/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul D. Lunde. 
Operations Manager-Mark R. Lunde. 
Vice-President-Barbara K. Lunde. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERP 100,000 w.; 104.1 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3d, 40, 4d, 5, 65, 7b. 
Rate Protection: 155. 
Basic Rates: 205, 21a, 225. 23a, 245. 255, 26, 28a, 

29a. 
Contracts: 40a. 41, 42h, 44a, 45. 46, 47a, 51c. 
Comb.: Cont. Discounts: 605, 60f, 61e. 624. 
Cancellation: 70a, 70c. 71e. 72, 735. 
Prod. Services: 80, 82. 
Tobacco advertising not acceptable. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 6/1/69-Reed 5/5/69. 
A-Mon thin Sat 6 am-midnight; Sun 7 am-midnight. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A: lx 50x 150x 250X 500x 1000x 15000 
1 min.  5.00 4.70 4.50 4.00 3.50 3.00 2.50 
30 sec.  4.00 3.80 3.60 3.20 2.80 2.40 2.00 
10 see.  3.00 2.80 2.50 2.20 1.90 1.60 1.30 
Class B: 60% of A. 

7. PACKAGE PLANS 
CLASS A-ROS SATTJRATION PLANS 

DAYS: 5 7 10 15 20 
EA: 10 t1 20 tl 30 ti 50 ti 100 ti 
1 min.  4.50 4.00 3.50 3.00 2.50 
30 sec  3.60 3.20 2.80 2.40 2.00 
10 sec  2.50 ..20 1.50 1.60 1.30 

8. PROGRAM TIME RATES 
CLASS A: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
Flat   40 24 14 12 10 
Class B: 60% of A. 

10. SPECIAL FEATURES 
NEWSCASTS 

CLASS A, PER WK: 1/4 hr 10 min 5 min 
I ti  9 8 7 
3 ti  8 7 6 
5 ti  7 6 5 
Class B: 60% of A. 
Sat and Sun Newscasts deduct 1.00. 

ATLANTIC (1 AM; 1 FM1 
Cass County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

(D) 

KJAN 
1950 

e MID 
Subscriber to the NAB Radio Code 

Media Code 4 216 0720 1.00 
NIshna Valley Broadcasting Co.. Inc.. Box 389, 

Atlantic. Ia. 50022. Phone 712-243-3920. 
STATION'S PROGRAMMING DESCRIPTION 

KJAN: Programmed for general interest. FARM 6-7 
am, 2 men, weather, market reports, county agent 
reports, country and western music. ENTERTAIN-
MENT, 7-noon, news, hospital reports, homemaker 
show, telephone audience participation, middle-of-
the-road music. Noon-1 am farm news, markets. 
weather, national-state-local news, sports news. EN-
TERTAINMENT 1-5 pm, news 5 min on hour, gen-
eral popular music, standards, middle-of-the-road. 
5-6 pm, grain & livestock markets, news, sports. 
weather. SPORTS: College football, area high school 
football, basketball, track, baseball. Weekends: 
some as weekdays, except more emphasis on current 
hits Sat. RELIGIOUS programs and music Sun 
mornings. Contact representative for further details. 
Itec'd 12/3/68. 

I. PERSONNEL 
President-E. G. (Red) Faust. 
Manager-Frank G. Miller. 
Program Director-Robert Einhaus. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

9. FACILITIES 
250 w. days; 1220 kc. Non-directional. 
Operating schedule: sunrise to local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KJAN-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills rendered monthly. 

5. tikeitriAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, Se. Se, 3d, 4e. 44, 5, 6e. 75, 8. 
Rate Protection: 10a, lin, 12h, 13e, 14e, 15e, 155, 

16. 
Basic Rates: 20a, 21e, 21b, 21e, 21d, 22e, 22b, 23a, 

24b, 24e, 25a, 28e, 28e, 29a. 
Contracta: 40a, 41, 425, 424. 44a, 44b, 45, 46, 47e, 

48, 49. 50, 51e. 51b. 
Comb.: Cont. Discounts: 605, 60g, 61a, 624. 
Cancellation: 705, 70e, 71a, 72, 73s, 735. 
Prod, Services: 80, 81, 82. 
Member: Iowa Town and Country Network. 

TIME RATES 
No. 7 Eff 11/1/68-Rec'd 12/3/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 260x 912x 520x 

1 mln 7.00 6.00 5.50 5.00 4.75 4.50 4.25 4.00 
20/30.. 5.00 4.50 4.25 4.00 3.75 3.50 3.25 3.00 

7. PACKAGE PLANS 
SATURATION PACKAGES-110S 

PER WK: 6 tl 12 ti 18 tl 24 tl 48 ti 
1 min_  5.00 4.75 4.50 4.25 4.00 
30 sec or less  4.00 3.75 3.50 3.25 3.00 

KJAN-FM 
1966 

e R Ale 
Subscriber to the NAB Radio Code 

Media Code 4 216 0721 9.00 
NIsima Valley Broadcasting Co.. Inc., Box 389, At-

lantic, Ia, 50022. Phone 712-243-3920. 
STATION'S PROGRAMMING DESCRIPTION 

KJAN-FM: See KJAN listing for programming prior 
to 6 pm. 
ENTERTAINMENT: 6-11 pm, news 5 min on hour, 
music middle-of-the-road, current hits, showtunes. 
Contact Representative for further details. Reed 
12/3/68. 

I. PERSONNEL 
President-E. G. (Red) Faust. 
Manager-Frank G. Miller. 
Program Director-Robert Einhaus. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
ERP 26,000 w.: 103.7 mc. 
Operating schedule: 6 am-10 pm. CST. 
Antenna ht.: 265 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-I0 pm. For simulcast facilities see KJAN. 

4. AGENCY COMMISSION 
15/0: bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
See KJAN listing for coded regulations. 
Member: Iowa Town and Country Network. 

TIME RATES 

Retes are identical to KJAN. See that listing. 

BOONE 
Boone County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KWBG 
1950 

e 
Subscriber to the NAB Radio Code 

Media Code 4 216 0840 7.00 
Boone Broadcasting Co.. Box 36. 813 Keeler St., 

Boone, Iowa 50036. Phone 515-432-1590. 
STATION'S PROGRAMMING DESCRIPTION 

KWBG: Programmed for general interest. 
FARM: special interest between 6-7 am & 11:30 
am-1 pm agricultural news, weather, markets, country 
and western music. Daily program featuring univer-
sity agricultural experts and daily programs by county 
extension people and representatives of federal agen-
cies. General audlence-remainder of day. Middle-of-
the-road music. 5 min news on half hour, weather, 
homemaker features, interviews, sports. Community 
service-half hour interview program daily, weekly 
legislative report, weekly chamber of commerce report, 
swap shop, emphasis on local news, hospital reports. 
Contact Representative for further details. Reed 
6/30/69. 

I. PERSONNEL 
President-M. G. Garvey. 
Vice-President-Harold Garvey. 
General Manager-Morris D. (Mo) Kelley. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1590 kc. 
DIrertional-nIght only. 

Operating schedule: 6 am-10 pm. CST. 
4, AGENCY COMMISSION 

15/0 time only: 10 days. 
5. GENERAL ADVERTISING See coded regulations 

General: la. 2a. 30. 4a, 44. 5. 60. 7b, 8. 
Rate Protection: 101), 1lb, 125, 135, 145. 
Basic Rates: 20a, 22a, 22b, 23a, 245, 28a, 285, 290. 
Contracts: 400. 45. 46. 470. 
Comb.; Cont. Discounts: 605, 61a, 61b, 62b, 
Cancellation: 71e. 730. 
Member: Iowa Town and Country Network. 

TIME RATES 
Eff 3/27/69-Ree'd 4/2/69. 

7. PACKAGE PLANS 
PER WK: I ti 5 ti 10 ti 15 ti 20 ti 25 ti 
1 min  7.00 6.75 6.50 6.00 5.50 5.00 
30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

CONSECUTIVE WE5E2KwkD-IISOC%0UNT 
26 wk-5% 

8. PROGRAM TIME RATES 
lx 26x 52x 104x I56x 208x 260x 3I2x 

1 hr... 36.00 29.00 27.00 26.00 24.00 22.00 20.00 18.00 
1/2 hr 21.00 19.00 17.00 15.00 14.00 13.00 12.00 11.00 
1/4 hr 15.00 14.00 13.00 12.00 11.00 10.00 9.00 8.00 
5 min.. 10.00 9.50 8.75 8.00 7.25 6.50 5.75 4.25 
10. SPECIAL FEATURES 
Farm Facts-Mon thru Sat 6:40-6:45 am. 
Extension Service Report-Mon, Wed, Fri 11:50 am-
noon. 
Farm Progress Report-Mon Ulm Sat 12:35-12:40 
pm. 
Markets-Mon thru Sat 6:30-6:35 am & 12:30-12:35 
pm. Applicable rate plus 10%. 

BURLINGTON (2 AM; 1 
Des afoines County-Mop Location K-7 

See SRDS consumer market map and data at begin-
ning of the State. 

FM) 

KBUR 
1941 

e 
Subscriber to the NAB Radio Code 

Media Code 4 216 0960 9.00 
R. B. Co., Inc.. Roosevelt Ave., Burlington, la. 

52601. Phone 319-752-2701, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-David H. Steinle, 
Sales Manager-Willis E. Schwartz. 
Assistant Sales Manager-James M. Livengood. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kg. 

Non-directional. 
Operating schedule: 5 am-midnight. CST. 
Partial simulcast operation. Simulcast 5:45-8 am. 
For non-simulcast fasilities see KBUR-FM. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 25, 3a, Sd, 40, 44, 5, 6e, 7e, 8. 
Rat» Protection: 10g. 11g. 12g. 13g. 14g, 15e 10e. 
Basic Rates: 20e, 21b, 22e, 24e, 25b, 27, 28a, 28e, 

290. 31. 
Contracts: 40a, 41, 44b, 45, 46, 47e, 48, 50, 515. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 601, 61e, 624. 
Cancellation: 70e. 70c, 73e, 72, 73e, 735. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 9 Elf 6/1/67-Rec'd 4/25/67. 

AA-6-9 am, 11:30 am-1 pm & 4-7 pm. 
A-5-6 am, 9-11:30 am. 1-4 pm & 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x I56x 260x 312x 500x 
1 min.  10.00 9.50 9.00 8.50 8.00 7.50 7.00 
30 sec....._... 8.00 7.60 7.20 6.80 6.40 6.00 5.80 

CLASS A 
1 min......,.,. 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec  6.40 6.00 5.60 5.20 4.80 4.40 4.00 

7. PACKAGE PLANS 
1 MINUTE-ROS 

PER WIC: 
10 ti  75.00 SO 180.00 
20 ti  140.00 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 26x 52x 1565 2605 3I2X 500x 
1/4 hr........ 40.00 38.50 37.00 35.50 34.00 32.50 31.00 
5 min  21.00 19.50 18.00 16.50 15.00 13.50 11.00 

CLASS A 
1/4 hr  30.00 27.75 25.50 23.25 21.00 18.75 16.50 
5 min  12.00 11.25 10.50 9.75 9.00 8.25 7.50 

K B U R-FM 
1967 

e [an F IMEI 
Media Code 4 216 0961 1.00 
R. B., Inc., Roosevelt Ave., Burlington, Iowa 52601. 
Phone 319-752-2701. 

I. PERSONNEL 
Manager-James M. Livengood. 
Program Director-Rick Sampson. 

3. FACILITIES 
ERP 53,140 w. (boric.), 11,380 w. (vert.); 107.3 mc. 

Stereo. 
Operating schedule: 5:45 am-midnight. 
Partial simulcast operation. Operated separately 8 
am-midnight. For simulcast facilities see KBUR. 

4. AGENCY COMMISSION 
15/0 time only, monthly. 

5. GENERAL ADVERTISING See coded regulations 
See KBUR listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
Eff Itec'd 1/30/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: SO see 1 min 
1 x    3.35 4.00 
122 x  2.65 3.35 

KYND 
1965 

Media Code 4 216 1040 3.00 
Des Moines County Broadcasters, Inc., 408 N. Main 

St.. Burlington. Iowa 52601. Phone 319-754-7565. 
STATION'S PROGRAMMING DESCRIPTION 

KYND: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
on hour, weather at :15 and :45. DIUSIC: blend of 
current and standard music plus 50 hours of country 
and western music. Telephone (nterviews, audience 
participation contests, topical dIscussions. Sports 
coverage. Local news involvement, featuring use of 
actualities. 6-9 am & 3-6 pm heavier concentration 
of current hits. School news featured each morning 
at 8:30 am. Community events, interspersed through-
out day. Contact Representative for further details. 
Reed 3/24/69. 

I. PERSONNEL 
General Manager-James Edwin Smith. 
Sales Manager-William T. Burghart, 
Program Director-Bill Sehelen. 

2. REPRESENTATIVES 
aleGarren-Guild-PGW Radio, Inc. 

L FACILITIES 
500 w.: 1150 kc. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills rendered 1st of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3c, 3d, 4e, 5, 6a, 8. 
Rate Protection: 10e. 12e, 13c, 14c, 155. 
Basic Rates: 205, 21a, 21c, 21d, 22b, 23a, 24e, 245, 

25e, 28b, 28e, 29a, 33b. 
Contracts: 40a, 42a, 43, 44b, 45, 515, 
Comb.: Cont. Discounts: 605, 60g. 601, 62d. 
Cancellation: 70a, 70e. 71b, 73e, 735. 
Affiliated with ERS Radio Network. 

TIME RATES 
Eff 12/1/67-Iteed 10/30/67. 

A-6:30-9 am. noen-1 pm & 4-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

lx 26x 52x I56x 312x 
1 min  8.50 8.00 7.00 6.25 5.50 
30 sec.__ .... -   7.50 7.00 6.2.5 5.50 4.75 

CLASS B 
1 min....,.._,.........-    6.50 6.00 5.50 4.50 4.00 
30 sec  5.80 5.40 4.60 3.80 3.40 

7. PACKAGE PLANS 
PER WK: 6 ti 12 ti 18 ti 24 ti 90 ti 
1 min.  7.00 6.50 6.00 5.50 5.00 
30 see  5.60 5.20 4.80 4.40 4.00 
10 sec: 50% of 1-min. 

EL PROGRAM TIME RATES 
1/2 HR: lx 26x 52x I56x 312x 
. . 61.00 58.50 56.00 48.50 45.00 
  54.00 52.50 49.00 41.00 38.00 

10. SPECIAL FEATURES 
CAPSULE REPORTS 

(5 or 6 per wk) 
A B A 

1 12.50 11.00 26 11.00 
13 ink............ 11.50 10.00 52 wk-.......... 10.50 

CARROLL (1 AM; 1 FM) 
Carroll County-Map Location D-5 

Seo SRDS consumer market map and data at begin-
ning of the State. 

9.50 
9.00 

KCIM 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 216 1200 3.00 
Carroll Broadcasting Co. ' Box 431, Carroll, Iowa 

51401. Phones 792-4321, 792-4322. 
I. PERSONNEL 
General Manager-Paul Collison. 
Com'l Mgr. & Prog. Dir.-Lee Sandberg. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Regional-Soderlund COMPEIRY. 

3. FACILITIES 
1,000 w.; 1380 kc. Directional-separate patterns, 
day and night. 
Operating schedule: 6:00 am-10:00 pm weekdays; 7:30 
am-10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 3d, 4e, 5, 6a, 7a, 8. 
ltate Protection: 100, 11a, 120, 13a, 140, 15a. 
Basic Rates: 205, 210, 215, 2Id, 22a, 22b, 23a, 245. 

24e, 25e. 26, 28a, 28e, 29a, 30. 
Contracts: 40a, 425, 424, 43, 440. 45, 46, 47e, 48, 

49, 51b. 
Comb.; Cont. Discounts: 600, 615, 62e, 620. 
Cancellation: 705, 70d, 710. 72, 73a, 735. 
Prod. Services: 80, 81, 82. 
Use of more than 15 programs or announcements per 
day by any one advertiser not permitted. 

TIME RATES 
Rates effective December 1, 1964. (Card No. 6.) 

Rates received October 28, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 mln 30 sec 
1 ti  5.00 3.25 104 ti  4.40 2.70 
13 ti  4.70 3.00 156 ti  4.10 2.60 
26 ti  4.65 2.90 312 ti ... . 3.50 2.50 
52 ti  4.55 2.80 

7. PACKAGE PLANS 
SATURATION PLANS 

1-MINUTE-ROS 
10 ti 1 wk, ea  
21 ti 1 wk, ea  3.05 
50 ti 15 days, ea 2.70 
100 ti 30 days, ea .. . 2.30 

ANNUAL CONTRACT-ROS 
  2.70 21 x_. . 2.30 

8. 1PRIOGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti .............. 49.70 26.20 15.90 13.70 8.90 
13 ti  49.40 25.95 15.65 13.50 8.65 
26 ti  49.12 25.70 15.40 13.25 8.40 
52 ti  48.90 25.45 15.20 13.00 8.20 
104 ti ......   48.50 25.25 14.95 12.80 7.95 
156 ti  48.25 25.00 14.70 12.55 7.35 
312 ti  47.95 24.70 14.40 12.30 6.50 

KC I M-FM 
1967 

Subscriber to the NAB Radio Code 
Media Code 4 216 1201 1.00 
Carroll Broadcasting Co., Box 431, Carroll, Iowa. 

51401. Phone 792-4321. 4322. 
I. PERSONNEL 
General Manager-Paul Collison. 
Cotnmercial Manager-Lee Sandberg. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Ilegional-Soderlund Company. 

3. FACILITIES 
ERP 73,500 w. (horiz.), 9,000 w. (vert.): 93.7 mc. 
Operating schedule: 9 am-10 pm daily. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KCIM for coded regulations. 

TIME RATES 

Rates are identical to KCIM. See that listing. 

CEDAR FALLS 
Black Hawk County-Map Location H-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Waterloo 
(including Cedar Falls) 

CEDAR RAPIDS (4 AM; 1 FM) 
Linn County-Map Location J-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KCRG 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 216 1320 9.00 
The Cedar Rapids Television Co., First St. at First 

Ave., S.W.. Cedar Rapids, Ia. 52404. Phone 319-
364-4194. TWX 910-525-1341. 

I. PERSONNEL 
President-Joseph F. Media, Jr. 
General Manager-Ed Lasko. 
Sales Manager-Chuck Butler. 

2. REPRESENTATIVES 
Edward Petry & Company, Inc. 
Omaha-Soderlund Company. 

(This listing continued on next page) 
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Cedar Rapids-K C R G-Continued 
3. FACILITIES 

5,000 w.: 1000 kc. Directional-night only. 
Operating schedule: 5:00 am-midnight. Mon thru Bat; 
7:00 am-midnight Sun. CST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21% 3e. 4a, 4d, 5, 6e. 711. 8. 
Rate Protection: 10b, 1113, 12b, 13b, 14b. 15e. 
Basic Rates: 20b, 21e, 22b, 23e, 24b, 24o, 26. 28e. 

29e. 30. 
Contracts: 40e. 41, 421% 44e. 45. 46, 47e, 48. 49, 51e. 
Comb.: Cont. Discounts: 60e. 60f. 601, 61e. 62b. 
Cancellation: 700, 70e, 71e. 72, 73e. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eft 1/1/67-Reed 1/10/67. 

AA-Mon thru Sat 6-9 am & 3-7 pm. 
A-Mon thru Sat 9 am-3 pm; Sun 6 am-7 pm. 
fl-Mon thru Sun 7-10 pm. 
C-Mon thru Sun 10 om-6 am. 

7. PACKAGE PLANS 
MARKET BUSTER PLAN 

CLASS AA 
PER WK: (*) 6 ti 12 ti 18 ti 24 tl 
1 min.  15.00 14.00 13.00 12.00 11.00 
30 nec..,.........._ 12.00 11.00 10.00 9.00 8.00 

CLASS A 
1 min  13.00 12.00 11.00 10.00 9.00 
30 sec  11.00 10.00 9.00 8.00 7.00 

CLASS B 
1 min  8.00 7.00 6.00 5.00 4.00 
30 sec 6.00 5.00 4.00 3.00 2.00 

CLASS C 
1 min, flat.  6.00 30 sec, flat  4.00 

(*) Fixed or less than 6 H. 
SOUND VALUE PLANS 

PER WK: AA A 93 I min 30/20 
Plan I: 

18 tL  8 6 4 9.00 7.00 
Plan II: 

24 ti  12 8 4 8.00 6.00 
Plan III: 

36 ti   18 12 6 7.00 5.00 
01 Or weekends. 

DRIVE TIME SPECIALS 
PER WK: 
Plan I: AA am AA pm i min 90/20 

10 ti    5 5 12.50 9.50 
Plan II: 

20 ti  10 10 11.50 8.50 
ID's: 50% of 1-min (any plan). 
ID's combine at rate of 2 ID's 1 minute for greater 
discounts. 
Sound Value Plan and spots do not combine with 
Market Buster Plan for greater discounts. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 
Do not apply to Sound Value Plans, 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 
1 x  39 26 
5 min rate 1-1/2x ranee rate. 

DISCOUNTS 
13x-5% 52x-I5% 260x-25% 
26x-10% 1041-20% 

KHAK 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 216 1440 5.00 
Agruss Broadcasting Company, 202 SGA Bldg., Cedar 

Rapids, Iowa 52401. Phone 319-365-9431. 
I. PERSONNEL 
General Manager-Robert D. Kindervag. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 w. days; 1360 he. Directional. 
Operating schedule: G am-6 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 3a. 4e. 5, 6a. 
Rate Protection: 10b, Ilb, 12b. 13b, 14b, 15e. 
Basic Rates: 20b, 21a, 22b, 23b, 241% 24e, 28e. 29e. 
Contracts: 40a. 41, 44a, 45, 46. 
Comb.: Cont. Discounts: 60f, 601. 61a, 62b. 
Cancellation: 70a, 70e, 710, 72, 73b. 
Prod. Services: 82 
Affiliated with American Information Network, 
Member: National AgRaello Groups, Inc. 
Also in combination, on extended discount plan, with 
KCCR, Pierre, S. 1). 

TIME RATES 
No. 6 Eff 6/1/69-Iteed 6/30/69. 

AA-Mon thru Sat 6-9 arn & 3-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 12 ti 18 ti 24 ti 36 ti 
1 min  11.00 10.50 10.00 9.50 9.00 
30 see  9.00 8.50 8.00 7.50 7.00 

CLASS A 
1 min  9.00 8.50 8.00 7.50 7.00 
30 sec  7.00 6.50 6.00 5.50 5.00 

AA A 
10 see ID's  5.00 4.00 

K LWW 
1949 

AVERY-KNODEL, INC. 

t31:11:1 
Subscriber to the NAB Radio Code 

Media Code 4 216 1560 0.00 
Black Haack Broadcasting Co.. 1225 let Ave.. S. E.. 
Cedar Rapids. Ia. 52406. Phone 319-363-8265, 

I. PERSONNEL 
General Manager-Don J. Weir. 
Sales Manager-Tom Cornice. 
Program Director-John Long, 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Minneapolis-Wayne-Evans & Associates. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 he. 
Non-directional. 

Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 5, 6b, 7b, 8. 
Rate Protection: 101% 11b, 12b, 13b, 14e, 15e. 
Basic Rates: 20b, 21e, 22b, 23e. 24b, 24e, 27. 
Contracts: 40e, 41, 44a, 4413, 45. 
Comb.: Cont. Discounts: 60b, 60f, 61a, 62b. 
Cancellation: 70e, 70e, 11e, 72, 73b. 
Affiliated with MBS. 
Talent charges Included in Ume costs and are 20% 
thereof. 
Announcements on KLWW and KWWL may be added 
together to earn most favorable package rate for both 
stations. Schedules do not have to be Identical. 

TIME RATES 

No. 19 Elf 6/1/69-Rec'd 6/2/69. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

G. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 12 tl 18 ti 24 ti 36 ti 
1 min  15.50 14.00 11.50 10.50 9.50 
30 see  13.50 12.00 10.00 9.00 8.00 

CLASS A 
1 min.  13.50 12.00 10.00 9.00 8.00 
30 sec  11.50 10.00 8.50 7.50 6.50 

10 SECOND ID's 
AA   6 A   5 

WMT and WMT-FM 
1922 

CBS Radio Network 
«KATZ RADIO 
easo WEST 

CIE313 
A WMT Station 

Subscriber to the NAB Radio Code 
Media Code 4 216 1680 6.00 
Paramount Theatre Bldg., 5th floor, Cedar Rapids. Ia. 

52406. Phone Empire 4-0171. TWX 319-221-1862. 
I. PERSONNEL 
General Manager-Lew Van Nostrand. 
Station Manager-Kenneth L. Hestia. 
National Sales Manager-Jerry Bretey. 

2. REPRESENTATI VES 
Katz Raffle, West. 

I. FACILITIES 
5.000 w.; 600 kg. Directional-night only. 
Operating schedule: 24 hours daily; 17 hours Sunday 
CST. 

4. AGENCY COMMISSION 
15% on time only; no each discount. 

KOMBO RADIO Ranks No.1 
In Selling Iowa's No. 1 Market 

CEDAR RAPIDS-WATERLOO 
33 Half-Hour Firsts 
Pulse figures* show Kombo Radio's High-Powered 
KWWL in Waterloo and KLWW in Cedar Rapids 
score 33 half-hour firsts in the combination 
double metro Cedar Rapids and Waterloo, 6 AM-
Midnight, Mon.-Fri. 

Leads in All Time Segments 
Pulse figures indicate Kombo Radio I( ads in 
household shares and total persons during every 
major day-part - 6-10 AM, 10 AM-3 PM, 3-7 PM, 
and 7 PM-Mid., M-F - and Kombo Radio strength-
ens its lead by delivering: 

MI more total men and more men 18-49, 6 AM-
7 PM 

• more women 18-49, 6 AM-Midnight 

IM more total women, 10 AM-7 PM 

IM more men 18-24 6 AM-Midnight 

a more daily and weekly household cumes 
MI more weekly person cumes 

'Pulse Cedar Rapids-Waterloo, 2 county area report, avg. 
1/4-hr. audience, Jan-Feb, 1968 

KLWW 
KWWL 

Iowa's No. 1 Market 
Only with Kombo Radio can you effec-
tively sell Iowa's No. 1 market - the 
combination double metro Cedar Rapids 
and Waterloo - a market in Eastern 
Iowa, where 75% of the population is 
urban, with: 

▪ more population than Metro Des 
Moines 

• a combined sales-per-household au-
erage above $5,855 

• a combined spending potenticl-per-
household of .9,796 - almost $800 
greater than the state norm. 

(SRDS CM Data, M-69) 

1,000 W. Days 
250 W. Nights 1450 Kc. Cedar Rapids 

5,000 Watts 1330 Kc. Waterloo 

Represented by AVERY-KNODEL, INC. 

IOWA 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2e, 3a. 4a, 4d, 5, Ca, 7b, 8. 
Rate Protection: 10e, 11a, 12e. 13a, 14e, 15e. 15b, 

15d. 16. 
Basle Rates: 21e, 21d. 22b, 22a, 24b, 25e. 26, 28a, 

29e, 33a. 
Contracts: 40e. 41, 42e, 42d, 43, 44a, 45, 46, 47a, 

48, 50, 51e. 
Comb.•, Cont. Discounts: 60d. 60e, 61a, 62e. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80. 81. 82. 
Affiliated with Katz Radio A.I.D. Plan, 

TIME RATES 
WMT and WMT-Flf COMBINATION 
No. 28A Eff 8/1/69-Ree'd 7/30/69. 

6. SPOT ANNOUNCEMENTS 
AA-Mon dun Sat 6-10 am & noon-1 pm. 
A-Mon thru Sat 5:30-6 am, 10 am-noon, 1-7 pm; 
Sun 6 am-7 pm. 
B-Mon thru Sun 5-5:30 am & 7-10:30 pm; Sun 
10:30 pm-midnight. 

WMT & WMT-FM COMBINATION 
1 MIN, PER WK: 1 11 6 ti 12 ti 18 ti 24 11 
AA   55 52 49 45 41 
A   40 37 34 31 29 
  30 27 24 21 20 

20/30 sec: 75% of 1-min. 10 see: 50% of 1-min. 
WMT-AM only: Deduct 5.00 per spot. 

7. PACKAGE PLANS 
WMT & WMT-FM COMBINATION 

WEEKEND PLAN 
(Fri after 7 pm; Sat except 6-10 am & noon-1 pm; 

Sun all day) 
12 spots por mkt, no more than 6 on Sat: 
Before 7 pm  26 After 7 pm  19 

THE OVERNIGHT SHOW-AM ONLY 
(Mon thru Sat 10:30 pm-5 am) 

PER WK: 3 ti 6 ti 12 ti 18 ti 24 ti SO ti 
Ea   6.00 5.00 4.75 4.50 4.25 4.00 
Slay not be combined for other spots for frequency. 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8, PROGRAM TIME RATES 
AA-Mon thru Sat 6-10 am & noon-1 pm. 
A-Mon thru Sat 5:30-6 am, 10 am-noon & 1-7 pm; 
Sun 6 am-7 pm. 
B-Mon thru Sun 7 pm-5:30 am; Sun 5:30-6 am. 

A51 ONLY 
CLASS AA 

PER YR: lx 260 522 1042 1562 260x 
1/2 hr...........,... 124 118 112 106 100 94 
1/4 hr.....,.......,  84 80 76 72 68 64 
10 min  64 61 58 55 52 49 
5 min  55 52 49 46 43 40 

CLASS A 
1/2 hr  106 101 96 90 85 79 
1/4 hr  70 67 64 61 57 53 
10 min.  53 51 48 45 43 40 
5 min.  42 41 39 36 34 32 

CLASS B 
1 hr  145 138 131 124 116 109 
1/2 hr  85 81 77 73 68 64 
1/4 hr  57 55 52 49 46 43 
10 min    43 41 39 37 34 32 
5 min  31 30 28 27 25 24 

TALENT AND PRODUCTION 
(Commissionable) 

15 min  10.00 5 min 5.00 
10 min  7.50 

COMBINABILITY 
All spots, regardless of length or classification. may 
be combined for discounts (except Overnight Show). 
Spots and programs may be combined for discounts on 

WMT AM & FM/KW51T COMBINATION 
No. 8 Elf 8/1/69-Reed 8/6/69. 

AA-WMT: Mon thru Sat 6-10 am & noon-1 pm: 
KV/MT: Sign-on-10 am & noon-1 pm. 
A-WMT: Mon thru Sat 5:30-6 am, 10 am-noon, 
1-3 pm & 3-7 pm; Sun 6 am-7 pm. KV/MT: Men 
thru Sat 10 am-noon, 1-3 pm & 3-7 pm; Sun sign-
on-7 PIII. 
B-WMT: 5fon thru Sat 5-5:30 ans & 7-10:20 pm: 
Sun 10:30 pm-midnight. KW51T: Mon thru Sun 

6. 7eOrnT AslgnN-N°ffO SP UNCEMENTS 
PER WK: I ti 6 ti 12 ti 18 01 24 ti 
AA   70 66 62 57 52 
A   52 48 44 40 37 

  40 36 32 28 26 
Deduct 5.00 per spot if WMT-FM is not included. 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
Spots bataneen classifications take the rates of the 
higher classification. 

8. PROGRAM TIMES RATES 
AM ONLY 
CLASS AA 

PER YR: lx 26x 522 1042 1562 260x 
1/2 hr  176 168 160 151 142 134 
1/4 hr  119 114 108 102 97 91 
10 min.  90 87 83 79 75 71 
5   74 70 67 63 59 55 

CLASS A 
1/2 hr  152 146 140 132 126 117 
1/4 h   101 97 93 88 83 77 
10 min  74 71 67 63 61 57 

  57 55 53 48 45 42 
CLASS 8 13 

51 minhrin   227 2 208 198 189 179 
  138 133 127 120 114 107 

11%2 4 hhrr  92 88 84 80 75 70 
10 min  67 64 62 58 55 51 
5 min  52 50 47 44 41 39 

TALENT AND PRODUCTION 
15 min (Commissionable) 

17.50 5 min..... 
12.50 7.50 

announcements, regardless of length or classifi-
A101 l min.  

cation, may be cross-combined for discounts, unless 
otherwise noted. 
Announcements may not be combined with programs 
for discounts. 

WM T-FM 
1888 

IIIIiI FiMU 
Media Code 4 216 1681 4.00 
WMT-TV, Inc.. Paramount Theatre Bldg.. 5th fi.. 
Cedar Rapids, Iowa 52406, Phone 319-364-0171. 
TWX 319-221-1862, 

I. PERSONNEL 
President-lialph S. Jackson. 
Vice-Tres. & Gen'l Mgr.-Lew Van Nostrand. 

(This listing continued on next page) 
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IOWA 

Cedar Rapids-W M T-FM-Continued 
3. FACILITIES ERP 32,000 w.; 96.5 me. 

Station Manager-Kenneth L. Hestia. 
Operating schedule: 6 am-midnight Mon thru Sun. 
CST. 
Antenna ht.-540 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e, 4e, 4d, 6, 6b, 7b, 8. 
Rate Protection: 100, 12e, 13e, 14b. 
Basic Rates: 20a, 23e. 2413. 20e. 
Contracta: 40e, 42e, 42e, 43, 44e. 44b, 46. 
Comb.: Cont. Discounta: 60f. 601, 61e. 
Cancellation: 70a. 70e, 72. 

TIME RATES 

Sold in combination with wwr. See that listing for 
rates. 

CENTERVILLE 
Appanoose County-Map Location G-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KCOG 
1949 

C MCI 
Subscriber to the NAB Radio Code 

Media Code 4 216 1800 0.00 
Hope Co., Inc., 317-1/2 N. 13th, Centerville. Iowa 

52544. Phone 856-3241. 
STATION'S PROGRAMMING DESCRIPTION 

KCOG: Programmed for adults with emphasis to 
farmers. 
FARM: farm director and early morning announcer, 
features agricultural news, markets, weather and barn-
yard gossip. Farm news and markets in noon hour and 
again in evening. Special farm hour from 6-7 pm. 
MUSIC: middle-of-the-road, some country. NEWS: 
emphasis on local news by 2 man staff, 1 mobile unit 
plus AP wire and Esos weather wire. SPORTS: prep 
and junior college Live. TALK: 10 min at 7:30 am 
M-F, interview. 5 min at 9:30, 10:30 & 11:30 am, 
women's feature. Contact Representative for further 
details. Reed 1/15/69. 

I. PERSONNEL 
General Manager-John Carl. 
President-R. K. Red Faust. 
Sales Manager-Larry Lund. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
500 w. days, 250 w. nights; 1400 he Non-directional. 
Operating schedule: 5:45 um-10 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e. 2b, 3e. 3b, 3e. 3d. 4e. 4d, 5, 6e. 

71). 8. 
Rate Protection: 15b. 
Basle Rates: 20e. 20b, 21e, 21b, 2Id, 22e. 22b, 23e. 

24b, 25e, 28a, 28e, 23e. 
Contracts: 40a, 41, 42b, 44a, 45, 45, 470, 48, 49, 50, 

51e. 
Comb.; Cont. Discounts: 60b, 60g, 61e, 61b, 62d. 
Cancellation: 70b, 70e. 71e. 72, 73e. 73b. 
Prod. Services: 80, 81, 82. 
Member: Iowa Town and Country Network. 

TIME RATES 

No. 7 Eff 12/1/68-Reed 4/10/69. 
6. SPOT ANNOUNCEMENTS 

I x 26x 520 104x 1560 2600 312x 520x 
1 7.00 6.00 5.50 5.00 4.75 4.50 4.25 4.00 
20/30 see____ 5.00 4.50 4.25 4.00 3.75 3.50 3.25 3.00 

7. PACKAGE PLANS 
SPOT SATURATION PACKAGES-ROS 

WKLY, EA: 6 ti 12 ti 18 ti 24 01 48 ti 
1 min. .......... _______ 5.00 4.75 4.50 4.25 4.00 
30 sec.  4.00 3.75 3.50 3.25 3.00 

CHARLES CITY 
Floyd County-Map Location G-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KCHA 
1949 

Media Code 4 216 1920 6.00 

Radio Incorporated, 207 N. Main St., Charles City. 
Iowa 50616. Phone 515-228-1321. 

STATION'S PROGRAMMING DESCRIPTION 
KCIIA: Programmed for adults with special atten-
tion to farmers. 
Farm director and news director do agriculture news, 
markets, interviews and reports. 6:35 am markets. 
6:40, 7:40. 8:40 am, 12:10 & 5:10 pm, 5 min 
weather. 11:10 am morning markets, 12:05 pm mid 
day markets, 12:30 pm local markets, 5:15 pm closing 
markets. Egg and poultry markets every hour on 
hour. County agents report daily 12:45-1 pm. M-F. 
MUSIC: middle-of-the-road, some country. NEWS: 
emphasis on local news, newsmen. AP and direct 
wire to weather bureau. Contact Representative for 
further details. Ree'd 1/3/69. 

I. PERSONNEL 
Pres. ds Gen'l Mgr.-LuVerne I. Bromberg. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
500 w. days; 1580 he. Non-directional. 
Operating schedule: sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la. 3b, 3d, 4e, 4d, 5, 6e, 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21e. 22a, 24e, 25e, 28b, 29e. 
Contracts: 40e. 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 61b, 62d. 
Cancellation: 71e. 
Member: Iowa Town and Country Network. 

TIME RATES 
Eff 2/1/69-Ree'd 1/2/69. 

7. PACKAGE PLANS 
PER WK: I tl 5 ti 10 tl 15 ti 20 tl 25 01 
1 min.  5.50 5.25 5.00 4.75 4.50 4.25 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10%, 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 39 20 15 10 
DISCOUNTS 

52x-5% 104x-10% 156x-15% 260x-20% 

CHEROKEE 
Cherokee County-Map Location C-3 

See KIDS consumer market map and data at begin-
ning of the State. 

KCHE 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 216 2040 2.00 
C & H Broadcasting, Inc., Box 496. 201 S. 5th St., 

Cherokee, Iowa 51012. Phone 712-225-2511. 
I. PERSONNEL 
President-J. Alan Cramer. 
See'y-Treas. & Gen'l Mgr.-Charles Kay Hutchinson. 

2. REPRESENTATIVES 
George T. ilopeweIL Inc. 

3. FACILITIES 
500 w. days; 1440 kg. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a, 4d, 5, 6a. 
Rate Protection: 10b, 1113. 12b, 13b, 14a. 
Basle Rates: 20b, 21a, 21d, 22a, 23a, 24b, 25a. 28a, 

28e, 29a. 
Contracts: 40a, 41, 49a, 45, 46, 47e. 48. 51b. 
Como.; Cont. Discounts: 60a, 60d, 601, 61b, 62b, 

62d. 
Cancellation: 70e, 70e, 71a, 72, 73e, 73b. 
Prod. Services: 80, 82. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
No. 2 Eff 12/1/67-Reed 12/7/67. 

AA-Mon thru Sat 6-9 am; noon-1 pm & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

30 see 1 min 30 see I min 
624 x____ 2.60 4.20 52 ...... 4.10 5.70 
312 x____.... 2.90 4.50 26 x  4.40 6.00 
260 x.  3.20 4 80 13 x..  
156 x.  3.60 5.10 1 x.  4.70 6.30 5.00 0.60 
104 x.............. 3.80 5.40 

CLASS A 
624 x....-____ 2.05 3.60 52 3.60 5.10 
312 x...  2.40 3.90 26 3.90 5.45 
260 x  156 x.  2.70 4.20 13 4.20 5.75 

3.00 4.50 1 x_.   4.50 6.05 
101 x  3.30 4.80 
10 sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
-AA- A 
5 min 10 min 1/4 hr 5 min 10 min 1/4 hr 

624 x  6.10 10.30 14.50 5.35 9.20 13.00 
312 x  6.90 11.10 15.30 6.10 9.95 13.80 
260 x  7.65 11.85 16.10 6.90 10.70 14.50 
156 x____ 8.40 12.60 16.80 7.65 11.45 15.30 
104 x -. 9.20 13.40 17.60 8.40 12.25 16.05 
52 x  9.95 14.15 18.35 9.20 13.00 16.80 
26 10.70 14.90 19.10 9.95 13.75 17.60 
13   11.50 15.70 19.90 10.70 14.55 18.35 
1 x  12.25 16.45 20.65 11.45 15.30 19.10 

9. PARTICIPATING PROGRAMS 
Swap Shop-Daily 9:30-10 am. 1-min. rate plus 1.50. 
Quips, Quotes and Han& Notes-(Daily 10:10-10:30 
am)-1-min plus 1.50. 

10. SPECIAL FEATURES 
Newscasts-earned rate plus 1.50. 
Weather (1-min at :15 and :45)-30-see rate plus 
1.50. 
Markets-5-min rate plus 1.50. 
Big Minute-(news and weather headlines at :301-
1-min rate plus 1.50. 

CLARION 
Wright County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KRIT (FM) 
1964 

Subscriber to the NAB Radio Code 

Media Code 4 216 2160 8.00 
Wright County Radio Co., Box 233, 215-6th SL, 
S.W., Clarion, Iowa 50525. Phone 532-2154. 

STATION'S PROGRAMMING DESCRIPTION 
KRIT (FM): Programmed for general interest. 
FARM: 5:30-7:20 am interviews, market reports, 
agricultural reports. Radio devotionals with local 
ministers 7:30 am-1:10 pm, ?,t-F. NEWS: 8 am, 
12:15 pm, 6:10 pm, local, state, national and inter-
national with mobile unit and beeper telephone re-
ports. ENTERTAINMENT: music features albums 
with middle-of-the-road sound 8:15 am-10 pm. Coun-
try and western music early morning. SPORTS: live 
major league baseball, college basketball and football. 
high school football, basketball and wrestling. Rec'd 
5/12/69. 

I. PERSONNEL 
General Manager-Marvin L. Hull. 
Program Director-Jerry McLaughlin. 

8. FACILITIES 
ERP 93,000 w.; 96.9 me. 
Operating schedule: 5:30 am-10:15 pm. CST. 
Antenna height: 266 ft.. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3s, 4e, 4d, 5, 6e, 7b. 
Rate Protection: 10a. 12s, 13a, 14e. 15b. 
Basle Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

24b, 25c, 26, 28e, 28e, 29a, 29b, 30. 
Contracts: 40e, 41, 44a, 44b, 45, 46, 47e, 48, 49, 

51e. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 601, 61e, 62b, 62d. 
Cancellation: 70b, 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 

Eff 7/28/67-Reed 7/31/67, 

6. SPOT ANNOUNCEMENTS 
Ix 13e 52x I04x I56x 260x 312e 

1 min 4.15 3.60 3.30 3.05 2.75 2.50 2.20 
30 sec 3.05 2.85 2.60 2.35 2.10 1.95 1.70 

8. PROGRAM TIME RATES 
Ix I9x 52x 104x I56x 260x 312x 

1 hr____ 35.00 30.00 25.00 20.00 18.00 16.50 15.00 
1/2 hr_-__ 20.00 18.00 16.50 15.00 13.50 12.00 11.00 
1/4 hr  15.00 12.00 10.00 9.00 8.00 7.50 7.00 
5 rain_. . 9.00 8.00 7.50 7.00 6.00 5.75 5.25 

CLINTON (2 AM; 1 FM) 
Clinton County-Map Location L-5 

Bee SRDS consumer market map and data at begin• 
sing of the State. 

KCLN 
1956 

American Entertainment Ntwk 
C11:11:1 

Subscriber to the NAB Radio Code 

Media Code 4 216 2280 4.00 
Valley Broadcasting Co., Box 875. 124 4th Ave. 

Clinton, Iowa 52732. Phone 319-243-1390. 

STATION'S PROGRAMMING DESCRIPTION 
KCLN: Programmed for adult audience, housewives 
and commuters. FARM: 6-7 am, interviews. market 
reports, county agent reports, news. AIR PERSON-
ALTIES handle all segments. MUSIC: popular fea-
turing standards, country and western and some rock. 
NEWS: 7 am, noon & 5 pm major news blocks. 
Local news on hour, network on half hour, 5 min 
throughout rest of day. SPORTS: live play-by-Play 
college football. Taped play-by-play of area high 

(This listing continued on next page) 
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PROTECTING YOUR 

MEDIA SELECTION, 

SRDS HOLDS FIRM 

ON A POLICY OF 
ACCEPTING ONLY 

VERIFIED RATING 
INFORMATION 

1E.M.M.'.':::MM'effleiggileilPffleimg5.MIMMIMIZEDMEMBI111MEMB:31:1E1 

Our responsibility to present objective, authentic rating 

information, which in no way misleads or misrepresents, has 

resulted in a strictly enforced copy acceptance policy. 

For all copy referring to or incorporating ratings ... 

1) rating claims must be fully identified as to rating service, 
title and date of report. 

2) exact market areas of the rating service must be identified, 
and 

3) competing stations must be referred to as stations "A," 
"B," and "C," not by call letters. 

Trained SRDS personnel carefully check all advertising copy 

submitted, and reserve the right to turn down any advertising 

which doesn't meet these rigid requirements. 

Buyers are assured of truthful statements to back their 

station evaluations. Therefore, every station is encouraged to 

use current and authoritative data as a valuable service to 

buyers of time. 

RTO3F-4/4 

S. 
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Clinton-K C L N-Continued 
schools. Live discussion show weekly with area high 
school coaches throughout football and basketball 
seasons. Live play-by-play high school basketball in 
summer. Contact Representative for further details. 
Rec'd 3/31/69. 

I. PERSONNEL 
Presluent-Hobert Z Morrison. 
Vice-Pres. & Gen'i Mgr.-Cecil H. Hamilton, Jr. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1.000 w. days; 1390 kc. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 4a, 4d, 5. 6a, Pb, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle Rates: 20b, 22e. 2413. 28e, 29a. 
Contraes: 40c, 44e, 46. 47e. 50. 
Comb.; Cont. Discounts: 60a, 60e, 61a. 
Cancellation: 70a, 70c. 71e. 72. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Member: Iowa Town and Country Radio Network. 

TIME RATES 
Elf 2/10/69-Ree'd 2/7/69. 

7. PACKAGE PLANS 
PER WK: I ti 5 tl 10 tl 15 ti 20 ti 25 tl 
1 .... 6.50 6.25 6.00 5.75 5.50 5.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  42.50 32.50 18.00 10.50 
209 x  38.50 28.50 16.50 9.50 
417-832 a  35.00 25.00 15.00 8.00 

KROS KROS-FM 
1941 1947 

e RB 

Media Code 4 216 2400 8.00 
Clinton Broadcasting Corp., Jacobsen Bldg., Clinton, 

Ia. 52732. Phone 319-242-1252. 
STATION'S PROGRAMMING DESCRIPTION 

KROS: Programmed for general interest. 
Music segments handled by air personalities. MUSIC: 
60% middle-of-the-road albums and 40% current 
hits, singles. NEWS: 3 man local news staff, with 
six 15 min newscasts plus live and network news 
on half hours. FARM: 7 hours of programming 
every week, local and regional origination. SPORTS: 
play-by-play includes local high school basketball 
and football, minor league baseball, national farm 
team. Also Big 10 university football and basket-
ball. Women's program call in show 1:35 pm. Eve-
ning programming features play-by-play snorts and 
network sports as scheduled. Other evenings music 
mix as above, plus network half hour news segments 
and talk shows. Contact Representative for further 
details. Rec'd 8/14/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Bernard M. Jacobsen. 
Assistant Manager-Gerald A. Parker. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 kg. 

Non-directional. 
Operating schedule: 5:45 am-midnight Mon thru 
Sat. 7:00 am-midnight Sun. CST. 
FM FACILITIES 
ERP 100.000 w.; 96.1 mc. • 
Operating schedule: Same as AM. (Non-duplicated 
9 am-9 pm Mon thru Sat.) 
Antenna ht.-400 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b. 3e. 313. 4a, 5. Ca, 7b, 8. 
Rate Protection: 104. 114, 126, 13d, 144, 
Basic Rates: 20b. 21e, 23a, 28e, 29e. 30. 
Contracts: 40s. 41. 45. 46. 47a. 50. 
Comb.: Cont. Discounts: 60e, 60e. 62e. 
Cancellation: 70a. 70e, 71b, 72, 73a, 73b, 
Prod. Services: 82. 
Affiliated with MRS Radio Network. 
Member: Iowa Radio Network. 

TIME RATES 
Rates effective February 1, 1965. (Card No. 17.) 

Card received December 23. 1964. 

6. SPOT ANNOUNCEMENTS 20 see 
1 min 30 sec or less 

Flat   7.00 6.00 3.50 

DISCOUNT'S 
3 ti per wk or more....5% 6 ti per wk or moro..10% 

7. PACKAGE PLANS 
WEEKLY BULK PLAN 

PER WK, 
EA: 12 ti 18 ti 24 tl 30 tl 40 ti 50 tl 

1 min  5.75 5.50 5.00 4.75 4.50 4.25 
30 sec  4.25 4.00 3.75 3.50 3.25 3.00 
Best available position. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti------ - . 50.00 40.00 25.00 20.00 15.00 

DISCOUNTS 
13x- 5% 52x-12% 156x-20% 
26x-10% 104x-15% 260x-25% 

COUNCIL BLUFFS 
Pottawattamie County-Map Location C-6 

See Slats consumer market map and data at begin-
ning of the State. 

See Omaha, Neb. 
(including Council Bluffs, Iowa) 

CRESTON (1 AM; 1 FM) 
Union County-Map Location E-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KSIB 
1946 

Media Code 4 216 2520 3.00 

Southwest Iowa Broadcasting Company, Radio Conte. 
Creston, Ia. 50801. Phone 782-2155. 

STATION'S PROGRAMMING DESCRIPTION 
KSIB: Programmed for both rural and urban audi-
ences of all ages. 
Farm and market programs early morning and noon 
hour, including live Chicago and area markets and 
feeder reports. Official weather station with weather 
information aired several times each hour. NEWS: 
on hour and half hour. MUSIC: all types played 
thoughout day with special teen program 4-5 pm 
daily. Employ stringers for local news in area plus 
shortwave, mobile telephone and beeper. Contact Rep-
resentative for further details. Rec'd 10/12/(7. 

I. PERSONNEL 
General Manager-E. M. Horning. 

2. REPRESENTATIVES 
Iona Radio Netnork, 

3. FACILITIES 
1.000 w. days; 1520 ire. Non-directional. 
Operating schedule: Sunrise-local sunset. CSC. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 2a, 2b, la, 3b, 4a. 4d. 5, 6a, 7b, 8, 
Rate Protection: 10c, 11c, 12e. 13e. 14e, 15b. 
Basic Rates. 2011, 21d, 23a, 24b, 28a, 28e. 29e. 
Contracts: 40a. 41, 44a, 44b, 45. 46. 47a. 
Comb.; Cont. Discounts: 60e, 60e, 61b, 62b. 
Cancellation: 70a. 70e, 71a. 
Prod. Services: 80, 82. 
Affiliated with 51BS Radio Network. 
Member: Iowa Radio Network. 

TIME RATES 
No. 12 Elf 5/1/67-Reed 6/29/67. 

6. SPOT ANNOUNCEMENTS I min 30 see 20 see 
1 x  6.50 5.00 3.60 
13 x  6.15 4.75 
26 x  6.10 4.50 
52 x  5.50 4.20 
104 x  5.15 3.95 
156 x  4.80 3.60 
260 x  4.40 3.35 
312 x  4.00 3.10 

7. PACKAGE PLANS 
SATURATION PACKAGE 
(Must be used in meek) 
- 1 rain - - 30 sec - - 20 see - 

PER WK: ea tot ea tot ea tot 
6 ti  5.50 33.30 4.20 25.20 3.00 18.00 
12 ti  5.10 61.20 3.90 46.80 2.80 33.60 
18 ti  4.70 84.60 3.60 64.80 2.60 46.80 
24 ti ....... 4.30 103.20 3.30 79.20 2.40 57.60 
30 ti  3.90 117.00 3.00 90.00 2.20 66.00 
50 ti  3.50 175.00 2.70 135.00 2.00 100.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 mln 

1 x. . 50 30 22 18 13 

DISCOUNTS 
13x-1% 52x-5% 156x-15% 
26x-2-1/2% 104x-10% 260x-25% 

KS I B-FM 
1966 

3.25 
3.15 
2.95 
2.75 
2.55 
2.40 

Media Code 4 216 25211.00 
Southvrest Iowa Broadcasting Co Box 457, Hwy. 34. 

Creston, Iowa 50801. Phone 515-782-2155. 

STATION'S PROGRAMMING DESCRIPTION 
KSIB-FM: NEWS: on hour. MUSIC: standards. 
showtunes and middle-of-the-road. SPORTS: even-
ing sports programs, include live broadcasts of pro-
fessional baseball, college football, area and high 
school football and basketball games. Contact Repre-
sentative for further details, Rec'd 10/12/67. 

I. PERSONNEL 
President-Arden D. McKee. 
Gen'l & Sta. Mgr.-E. M. Horning. 
Sales Manager-Wayne Ilatchett. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
ERP 3.000 w.: 101.7 me. 
Operating schedule: 6 am-10 pm. CST. 
Antenna ht.: 252 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. net time only. 

5. GENERAL ADVERTISING See ended regulations 
See KSIB listing for coded regulations. 

TIME RATES 
No. FM-1 Elf 3/15/67-Reed 1/10/67 

6. SPOT ANNOUNCEMENTS 1 min 30 see 20 see 
Flat   4.30 3.25 2.35 
13 x  4.10 3.10 2.25 
26 x  3.90 2.95 2.15 
52 x  3.70 2.80 2.05 
104 x    3.55 2.65 1.95 
156 x  3.30 2.50 1.80 

3.05 2.30 1.65 
312 x  2.80 2.10 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

Flat ............... 37.50 21.50 16.50 13.50 9.95 
13 x  35.90 20.70 15.85 12.95 9.35 
26 x  34.30 19.90 15.15 12.40 8.95 
52 x  32.70 19.10 14.45 11.80 8.55 
104 x  31.10 18.30 13.75 11.20 8.10 
156 x  29.50 17.45 13.05 10.60 7.65 
260 x  27.90 16.60 12.35 10.00 7.20 
312 x  26.25 15.75 11.65 9.40 6.75 

C 

DAVENPORT ( Iowa )-ROCK 
ISLAND-MOLINE (Illinois) 

(5 AM; 3 FM) 
Davenport-Scott County, laws-Map Location L-5 
Rock Island-Rock Island County, 111.-Map Loca-

tion C-3 
Moline-Rock Island County', 111.-Map Loeation C-3 

See SitDS consumer market map and data at begin-
ning of the State. 

citations located within the combined city anea are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

KSTT 
1046 

DAVENPORT, IOWA 

mcgavren-guild 
pgw radio, inc. 

C11:31:1 
Media Code 4 216 2690 4.00 
KSTT, Inc., 1111 East River Dr., Davenport, Iowa 

52803. Phone 319-326-2541. 

I. PERSONNEL 
President-Frederick Epstein. 
Vice-Pres., Sta. & Nat'l Sales Mgr.-James M. Watt. 
Program Director-Bobby Rich. 

2. REPRESENTATIVES 
MeGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w.; 1170 kc. Direetional-separate patterns day 
and night. 
Operating schedule: 5:00-1:00 am. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regalations 
General: la, 2a, 3e, 3d, 4a, 5, 6a, 71, 8. 
Rate Protection: 10d, 11d, 12d. 13d, 14d, 15b. 
Basle Rates: 20a. 21b, 22a, 23a, 24e. 250, 26e, 29b, 

30, 334. 
Contracts: 40a, 41, 45, 46, 51b. 
Comb.; Cont. Discounts: «600. 61b, 624. 
Cancellation: 70e, 71s, 72, 73a. 
Prod. Services: 80, 82. 

(") Applies to minute and 30 seconds only. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 15 Elf 10/1/67-Rec'd 10/9/67. 

AAA-Mon thru Sat 6-9 am & 4-7 pin. 
AA-Mon thru Sat 9 am-4 pm & 7-10 pm. 
A-All other times. 

FIRST IN 

10-4 
ADULTS 
CUME AUDIENCE ESTIMATE* 

All Day 
Mon.-Sun. 

Age 
18-49 
Adults 

50,000( KSTT 
Station A 22,300 

4 

Station B r 30,100 

Station C 25,800 

Station D  34,700 I 

KSTT is first 
in 18-49 adults 

reached in 
every time period* 

*Source: Pulse, Inc. 3-county metro survey, 
April, 1969. Subject to limitations therein. 

DAVENPORT / ROCK ISLAND MOLINE 
represented by mcgavren-guild-pgw radio, inc. 

IOWA 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: I ti 6 ti 
AAA   22 20 
AA   20 18 
A   17 14 

30 sec or less: 80% of 1-min. 
10 sec or less: 50% of 1-min. 
1-min and 30-sec combinable for frequency earned rate. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-8%. 
Minimum wkly ached of 6 1-min spots 6 am-12 mid 
Mon-Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
I MIN: 
6-9 am Mon thru Sat 
9 am-4 pm Mon thru Sat 
4-7 Dm Mon thru Sa 
7 pm-midnight Mon thru Sat; all day 
Plan I-24 spots per week, ea 14.00. 
Plan II-18 spots per week, ea 15.00. 
30 sec or less: 80% of 1-min. 
10 sec or less: 50% of 1-min. 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

(At :25 & :55-31 times daily) 
1-1/2 x applicable 1-min rate: 1-min commercial 
time plus open and close billboard. 

12 ti 18 ti 24 ti 
19 18 17 
17 16 15 
13 12 11 

I II 
  6 4 

  6 5 
  6 4 

Sun  6 5 

KWNT 
1952 

DAVENPORT, IOWA 

Media Code 4 216 2760 5.00 

Robert W. Schmidt, 1019 Mound St., Davenport. 
Iowa 52803. Phone 319-326-4407. 

STATION'S PROGRAMMING DESCRIPTION 
KWNT: Programmed for young adults, with emphasis 
on country and western music fans. 
MUSIC: current hits in country or folk category. 
Personalities handle all segments. NEWS: network 
newt on half hour, plus farm market reports and 
frequent weather checks. Direct weather wire. 
SPORTS: limited high school football and basket-
ball, university football in season, NASCAR racing 
in season. Class A Midwest League baseball. Con-
tact Representative for further details. Rec'd 9/12/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert W. Schmidt. 
General Sales Manager-Charles Lintgen. 
Frog. & Farm Dir.-Hal Rayburn. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
500 w. days; 1580 ke. Non-directional. 
Operating schedule: Sunrise-local sunset daily. CST 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simuleast facilities see 
KWNT-F M. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, la. 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: 12b. 15b. 
Basic Rates: lob, 21b, 216, 23b. 24e. 25a. 28e, 295, 

31e. 
Contracts: 40a, 42a, 42e, 44a, 45, 47e, 48, 

51e. 
Comb.; Cont. Discounts: 60a. 60f. 61e, 62a, 624. 
Cancellation: 700. 70e. 72. 73a. 
Prod. Services: 80. 82. 
Affiliated with hiBS. 

TIME RATES 
No. 8 Eff 10/1/68.-Reed 9/11/68. 

6. SPOT ANNOUNCEMENTS 
1 min 15 30 sec 12 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
PER WK: I ti 6 tl 12 ti 18 ti 24 ti 
1 min  15.00 14.50 13.50 12.50 11.50 
30 sec  12.00 11.50 10.50 9.50 8.50 

RATEHOLDER 
Minimum wkly sehed of 5 1-min spots Mon thru Pe 
necessary to maintain consec ask advertising. 

49, 510, 

K W N 1-FM 
1966 

DAVENPORT, IOWA 
Media Code 4 216 2800 9.00 

Robert W. Schmidt, 1019 Mound St., Davenport, Iowa 
52803. Phone 319-326-4407. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert W. Schmidt. 
General Sales Manager-Charles Lintgen. 
Prog. & Farm Dir.-Hal Rayburn. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 27,000 w.• ' 106.5 mc. 
Operating schedule: 5 am-10 pm daily. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately 5 
am-sunrise & local sunset-10 pm. For simulcast fa-
cilities see KWNT. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
See KWNT listing for coded regulations. 

TIME RATES 

Rates are identical to KWNT. See that listing. 

(Davenport (lowa)-Rock Island- Moline 
(Illinois) continued on next page) 
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#1 Adults 25 and over 
6 AM-Mid., M-F 

24 hrs. a day, M-F 

#1 Men 25 and over 
6 AM-Mid., M-F 

24 hrs. a day, M-F 

#1 Women 25 and over 
24 hrs. a day, M-F 

#1 Total Men 
Combined Drive Times 

6-10 AM & 3-7 PM, M-F 

Share of Men 6 AM-Mid., 
M-F 

#1 Total Adults 
Morning Drive Time 

6-10 AM, M-F 

Pulse, Davenport-Rock Island-Moline, 3 Co. 
Metro April 1969. Avg. 1/4 hr. au-
diences. 

The Eastman Station 

IOWA 
Davenport (Iowa) -Rock Island-Moline 
(Illinois)-Continued 

WHBF 
1925 

ROCK ISLAND, ILL. 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 216 2880 1.00 
The Rock Island Broadcasting Co.. Telco Bldg., Rock 

Island. Ill. 61201. Phone 309-786-5441. TWX 
910-653-1508. 
STATION'S PROGRAMMING DESCRIPTION 

WHBF: Programmed for general interest. 
MUSIC: Latest popular music and modern standards 
with air personalities handling all segments. NEWS: 
local, regional, national and international, nine man 
news staff plus correspondents at both state capitals. 
Illinois and Iowa and 26 stringers. AP wire and 
network news. Radar Weather Reports. Contact Repro-
senteivn r, further details. Reed 3/21/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Maurice J. Canten, 
Vice-Pres. & Dir Sales-Ted Arnold. 
National Sales Manager-Dewey L. Nelsen. 

2. REPRESENTATIVES 
Edward Pet*, & Co.. Inc. 
Minneapolls-Harry S. Hyett Co., Inc. 

3. FACILITIES 
5.000 w.; 1270 ke. Directional-night only. 
°pending schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 3d, 4a, 5, ea, 7b, 8. 
Rate Protection: 10c, 14e, 16. 
Basic Rates: 20a, 210. 21d, 22a, 23a, 24e. 26, 28e, 30, 
Contracts: 40a, 41, 42a, 43. 46, 47a, 48, 49, 51a, 51c. 
Comb.: Cont. Discounts: 60a, 60e, 60e, 60f, 60L 
Cancellation: 70e. 70e, 71a, 72, 735, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with CBS. 
Dual sponsorship not permitted in commercial an-
nouncements. 

TIME RATES 
No, 19 Eff 4/1/69-Rec'd 2/10/69. 

AA-Mon tins Sat 6-10 am. 
A-Mon thru Sat 10 am-7 pm. 
13-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 6 ti 12 ti 18 tl 24 01 
1 min  25.00 23.00 22.00 21.00 20.00 
20/30 sec  20.00 18.50 17.50 17.00 16.00 

CLASS A 
1 min  22.00 20.00 19.00 18.00 17.00 
20/30 see  17.50 16.00 15.00 14.50 13.50 

CLASS B 
1 min.  16.00 14.00 13.00 12.00 11.00 
20/30 sec  ID's: 50% of 1-.123.00 11.00 10.50 9.50 9.00 

Spots may be applied toward frequency discounts on 
WH13F-FM spot schedule, but not vice-versa. 

7. PACKAGE PLANS 
AM ONLY 

TOTAL AUDIENCE PLAN 1 
WKLY: I mln 20/30 
12 ti (5AA, 5A, 2B)  218 174 
18 ti (8AA, 8A, 2B)    306 243 
24 ti (IAA. 10A, 4B)  384 300 
10 sec: 50% of 1-min. 

AM/FM COMBINATION 
TOTAL AUDIENCE PLAN 2 

12 ti (5AA, 5A, 2B)  264 216 
18 ti (8AA, 8A, 2B)  369 297 
24 ti (10AA, 10A, 4B)  456 360 

8. PROGRAM TIME RATES 
(6 am-7 pm) 

lx 145 27x 405 104x 260e 
1 hr..... ....... 150.00 135.00 130.00 125.00 120.00 110.00 

  90.00 80.00 75.00 70.00 65.00 60.00 
11%42 hr r  50.00 47.50 45.00 40.00 35.00 30.00 
5 min  35.00 30.00 25.00 20.00 17.50 15.00 
All other times: 75% of above. 

10. SPECIAL FEATURES 
15-min News-Time plus 7.50 per time news service. 

W H B F-FM 
1947 

ROCK ISLAND, ILL. 

ginFimp 
Media Code 4 216 2881 9.00 
The Rock Island Broadcasting Co., Telco Bldg., Stock 

Island, Ill, 61201. Phone 309-786-5441. TWX 
910-653-1508. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Maurice J. Cotten. 
Vice-Pres. & Dir.. Sales-Ted Arnold. 
National Sales Manager-Dewey L. Nelsen. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 
Minneapolis-Harry S. Hyett Co., Inc. 

3. FACILITIES 
ERP 39,000 w.; 98.9 me. Stereo. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 900 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: rendered on 1st. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2, la, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10g, 14g. 16. 
Basle Rates: 20b, 21a, 21d, 22a, 23a, 24c, 28c, 30. 

Contracts: 40a, 41, 42e. 43, 46, 47a, 48, 49, 51a, 61e. 
Comb.; ConL Discounts: 60a, 601. 
Cancellation: 70e, 70e, 71a. 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 
TV facilities-WHBF-TV. 
Sold in combination with WHBF. See that listing 
for rates. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 3 Eff 4/1/69-Reed 2/10/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 601 12 01 18 ti 24 ti 
1 min  6.00 5.50 5.00 4.50 4.00 
20/30 sec  5.00 4.50 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
1 HOUR. 

PER WK: I tl 2 ti 3 ti 4 ti 5 ti 
1 wk  40 38 36 34 32 
13 wit.  38 36 34 32 30 
26 wk  36 34 32 30 28 
52 wk  34 32 30 28 26 

10. SPECIAL FEATURES 
NEWS 

PER WK: I ti 2 tl 3 tl 4 ti 
13 11 9 7 

6 ti 7 ti 
30 28 
28 26 
26 24 
24 22 

WOC WOC-FM 
1922 1948 

DAVENPORT, IOWA 

NBC Radio Network 
BLAIR e RADIO 

CEO 
Subscriber to the NAB Radio Code 

Media Code 4 216 3000 5.00 
WOC Broadcasting Co., 805 Brady St., Davenport, 
Iowa 52808. Phone 319-324-1661. TWX 910-525-1189. 

STATION'S PROGRAMMING DESCRIPTION 
WOC: Programmed for young adults. 
Middle-of-the-road music in a personality oriented 
format. NEWS: world at :60 and local at :30 
throughout schedule. Conference call type phone show 
10:30 pm-12M, M-F. 10 man news department. 3 
mobile units and plane. 2 nightly sports shows plus 
major league baseball, high school and college bas-
ketball and football in season. Farm market news 
6:30-8 am & noon-12:30 pm. Contact Representative 
for further details. Reed 11/27/67. 

I. PERSONNEL 
General Manager-Robert IT. Kreighoff. 
Sales Manager-Don Green. 
Program Directer-Don Hanley,. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
MOO w.; 1430. Icc. Directional-sepante patterns day 
and night. 
Operating schedule: 4;55 am-midnight. CST. 
FM FACILITIES 
EltP 47.000 w., 103.7 me. 
Antenna ht.-800 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 45, 4d, 5, 6a, 713, 8. 
Rate Protection: 101), 11b, 12b, 13b. 14b, 16. 
Basic Rates: 2013. 21d. 22a, 23a, 24e, 24b, 24e. 25a, 

28a, 29a, 32b, 33a. 
Contracts; 40a, 41, 42d, 44b, 45, 46, 47e, 48, 49, 50, 

51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e. 601, 61a, 6214 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod, Services: 80. 82. 
Affiliated with NBC and Blair Represented Network. 
Beer advertising acceptable subject to certain reitric-
tlens-detalls on request. 
Following tables show rates after deduction of all 
applicable discounts. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No, 22 Eff 5/1/68-Reed 4/4/68. 
Rev. reed 8/9/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-10 am, noon-1 pm 84 3-7 pm. 
A-Mon thru Sat 5-6 am, 10 am-noon & 1-3 pm; Sun 
sign-on-7 pm. 
B-Dally 7 pm-midnight. 

CLASS AA 
WKLY: Specified 5 ti 10 ti 15 ti 20 ti 
1 min ...... ..... 25.00 23.00 21.00 19.00 17.00 
20/30 sec  20.00 18.50 16.75 15.25 13.75 
10 see  12.50 11.50 10.50 9.50 8.50 

CLASS A 
1 min.  22.00 20.00 18.00 16.00 14.00 
20/30 sec__   17.75 16.00 14.50 12.75 11.25 
10 sec  11.00 10.00 9.00 8.00 7.00 

CLASS 13 
1 min  16.00 14.00 12.00 10.00 8.00 
20/30 sec. 12.75 11.25 9.50 8.00 6.50 
10 see  8.00 7.00 6.00 5.00 4.00 

7. PACKAGE PLANS 
BEST TOTAL AUDIENCE 

PER WK: 15 ti 20 ti 30 tl 
6-10 am & 3-7 Pm  7 10 15 
10 am-3 pm ........... ......... ..... 5 5 10 
7 pm-sign-off  3 5 5 
Ea   15 14 13 
30 sec: 80% ot 1-min. 10 sec: 50% of 1-min. 

DISCOUNTS 
26 censer wk-5% 52 consec wk-10% 
Rateholdor: 3 vac minimum in previously used cate-
gory. 

8. PROGRAM TIME RATES 
lx I3x 52x 156x 260x 3I2x 

hr  

1/4   40 37 34 31 28 25 
5 ..... 25 23 21 19 17 15 

(This listing continued on next page) 

WHBF reaches the adults 
with buying power; 

more adults (25 plus) than 
any other Quad-City station 

check these facts: 
Monday thru Sunday, 24 hrs 

WHBF is No. 1 in Women (25 plus) reached 

• WHBF is No. 1 in Men (25 plus) reached 

• Monday-Friday, drive times 6-10 am & 3-7 pm 

• WHBF is No. 1 in Women (25 plus) reached 

WHBF is No. 1 in Men (25 plus) reached 

C
E
 =
I
0
 

cumulative audience estimates, The Pulse, Inc, April 1969 

QUAD CITIES ADULT RADIO SINCE 1925 

H 
NO. 2 metro 

market 

in Iowa & 

Illinois 

CBS for the Quad-Cities, Western Illinois and Eastern Iowa. 

Edward Petry & Co. has more detail; 
also, Harry S. Hyett & Co. in Minneapolis ... call them! 
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Davenport ( Iowa ) -Rock Island-Moline 
(Illinois)-W O C, W O C-FM-Continued 
Po. SPECIAL FEATURES 

NEWS PROGRAMS 
(6-9 am & noon-1 pm) 

PER WK: 6 ti 5 ti 3 ti 2 ti I tl 
10 min 120 105 66 46 24 
5 min.  90 80 51 36 19 

(9 am-noon & 1-7 pm) 
10 min.__ .................. 84 75 48 34 18 
5 min.  66 60 39 28 15 

(7 pm-sign-off) 
10 min.  66 60 39 28 15 
5 min  54 50 33 24 13 

EVERY SUNDAY MORNING 
Includes 45 minutes of music. 
Each segment contains 5-minutes news & weather-
cast. 8-8:45 am, 8:45-9:30 am, 9:30-10:15 am & 
10:15-11 am. 
Flat rate, fully commissionable 60 

INQUA 
1946 

MOLINE, ILL. 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 216 3120 1.00 
Radio Moline, Inc., Radio Center, Moline, Ill. 61265. 
Phone 309-764-6727. 

I. PERSONNEL 
Exec. Vice-Free, & Gen'i Mgr.-G. LaVerne Flamba. 
Assistant Manager-Kenneth A. Buel. 
National Sales Manager-Donald K. Wiese. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc  

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15% on net Urne only: no each discount. 

5. GENERAL ADVERTISING Ste coded regulations 
General: la. la. la, 3b. 4a, 4d. 6, 6a. 7b, 8. 
Rate Protection: 10b, 1lb, 121). 131). 14b. 
Basic Rates: 22e. 23a, 241% 25a, 280, 29a. 
Contracts: 40a, 42e, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 60k, Ola, 61e. 62b. 
Cancellation: 70e, 71a, 73a. 
At station's option, cancellation of contracts cannot 
become effective until 2 weeks after contracturai 
starting date. 
Affiliated with Eastman Network. 

TIME RATES 
Eff 11/1/67-Reed 10/4/67. 

Section I-Mon thru Sat 6-10 am & 3-7 pm. 
Section II-Mon thru Sat 10 am-3 pm. 
Section III-Mon thru Sat 5-6 am & 7 pm-midnight; 
Sunday all day. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 12 ti 18 ti 24 ti 

  26 23 21 20 
II   22 20 18 17 
III   16 14 13 12 

30/20 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

BEST BUY PLANS 
WKLY: Full Spilt 

  15 ti 8 ti 
II   10 ti 5 ti 
III   5 ti 2 ti 

1 min, ea  15.00 17.00 
Not combinable with other weekly plans for added 
frequency. 
30/20 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Minimum wkly ached of 6 1-min spots 6 am-12 mid 
Mon-Sun necessary to maintain consec wit advertis-
ing. 

CONSECUTIVE WEEK DISCOUNTS 
26 wks-5% 52 xks-10% 

8. PROGRAM TIME RATES 
5-minutes-1-1/2 x applicable 1-min rate. 

DECORAH 
Winneshiek County-Map Location J-2 

See SRDS consumer market. map and data at begin-
ning of the State. 

KDEC 
1947 

e 
Subscriber to the NAB Radio Code 

Media Code 4 216 3240 7.00 
Scenic Broadcasting Co., Inc.. Locust Rd., Decorah, 

Iowa. 52101. Phone 319-382-4251. 
STATION'S PROGRAMMING DESCRIPTION 

KDEC: Programmed for adults with emphasis to 
farmers. 
FARM: daily interviews or comments with local and 
area agricultural specialists, county extension direc-
tor. ASCS office, home economist, vo-ag dept. instruc-
tor, farm bureau, etc. South St. Paul markets twice 
a day. Auction news programs and wire farm news 
and markets. Weather news 6:45 am & 7:55 am. 
M-Sat. MUSIC: middle-of-the-road, country and 
some rock, NEWS: 11 daily, emphasis on local news 
and weather. SPORTS: local college and high school 
remotes. Community service: community action news 
several times daily, area high school activity pro-
grams Sat afternoons and special programs as needed. 
Contact Representative for further details. Reed 
3/3/69. 

I. PERSONNEL 
General Manager-Verne Koenig. 
Sales Manager-Kenneth L. Bierke. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1240 kc. 
Non-directional. 

Shares time with KVVI.C. Luther College, Decorah. 
Operating schedule: 6:00-9:00 am and 11:45 am-mid-
night. CST. 

4. AGENCY COMMISSION 
15/0 Unie only; 10 days. 

110C-LAND... 
tom« 

A GREAT PLACE TO DO BUSINESS WITH FARMERS 

J. R. Underwood 
WOC Farm Director 

The rich 11-county area of 
WOC-LAND . a 5411 million 
farm income market° 

Are you getting your share of the rich farm market 
served by WOC Radio? If you sell TRUCKS • TIRES • 
IMPLEMENTS • TOOLS • FEED • SEED • FERTILIZERS 
• INSECTICIDES you should consider investing your 
advertising dollars in programs and announcements on 
the station that talks the farmer's language . . . WOC 
Radio! 

J. R. Underwood, former Scott County Extension Direc-
tor, keeps farmers abreast of what's happening locally 
as well as nationally. For availabilities in and around 
J. R.'s farm news and market trend broadcasts, call your 
WOC Salesman or Blair Representative. Let WOC Radio 
help you get your share of this rich market. 

WOC RADIO covers all areas of interest and interests 
all people of the area. 

'SR & D 

Exclusive National Representative - Blair Radio 

SERVING 

QUAD-CMES*U.S.A. 
FROM DAVENPORT, .IOWA( 

IOWA 
5. GENERAL ADVERTISING See coded regulations 

General: le, 9a, 5, 6, 8. 
Rate Protection: 15b. 
Basic Rates: 20b. 
Contracts: 40a. 
Cancellation: 70a, 70e, 71a. 
Rates cover only station time and facilities from 
studio. Contract renewals subject to rates in effect 
at time of renewal. All discounts paid at completion 
of contract. 
Member: Iowa Town and Country Network. 

TIME RATES 
Ed 4/1/69-Rec'd 3/3/69. 

7. PACKAGE PLANS 
PER WK: I ti 501 10 ti 15 01 20 ti 25 ti 
1 min.  5.50 5.25 5.00 4.75 4.50 4.25 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti... 40.00 24.00 15.00 11.00 8.00 
26 U. 35.00 20.00 14.00 10.00 7.50 
52 ti. 33.00 18.00 13.00 9.50 7.00 
104 U__ ...... ....... 30.00 16.00 12.00 9.00 6.50 
156 U. 28.00 15.50 11.00 8.50 6.00 
260 U.._ ...... _ ..... 26.00 15.00 10.50 8.00 5.50 

9. PARTICIPATING PROGRAMS 
South St. Paul Markets-Mon thru Sat 6:55 am & 
6:30 pm. 
Trading Post-Mon thru Sat 7 am & 12:35 pm. 
Farm News and Markets-Mon thru Sat 12:20 pm. 
Applicable rate plus 10%. 

DENISON (1 AM; 1 FM) 
Crawford County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KDSN 
1956 

C 
Subscriberto the NAB Radio Code 

Media Code 4 216 3360 3.00 
Denison Broadcasting Co., Box 337, Denison, Ia. 

51442, Phone 712-263-3141. 
Studio-1/2 mile northeast on Ridge ltd. 

STATION'S PROGRAMMING DESCRIPTION 
KDSN: Programmed for adults and oriented towards 
farmers and agrl-businessmen. 
FARM: farm director does agricultural news, markets, 
interviews and covers agricultural events, 11:45 am-
1 pm daily. Guest county agents and university ag 
show daily. Community service programming: area 
events, daily area school and athletic programs, daily 
public affairs program 2-3 pm, with guest. inter-
views and discussion. NEWS: local news with staffed 
and equipped news room. 3 local daily news programs 
9 am, 2:30 & 5 pm. MUSIC: middle-of-the-road, 
some classics, one hour country and half hour polka. 
Contact Representative for further details. Reed 
2/5/69. 

I. PERSONNEL 
General Manager-Don Ulcer. 
Sales Manager-Walt Morrison. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
500 w. days; 1530 loe. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast 6 am-local 
sunset. For non-simulcast facilities see KDSN-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, la. 4a, 4d, 5. 6a, 8. 
Rate Protection: 10a, 11g, 12a, 13a, 14s. 15b. 
Basic Rates: 20b, 211% 22a, 226. 23b, 24b, 25a, 26. 

28b, 29b, 30. 32a. 
Contracts: 40a, 41, 42d, 44e, 45, 46, 47e, 49, 51b, 
Comb.: Cont. Discounts: 60h, 61b, 62d, 
Cancellation: 70a, 70e, 72, 73b. 
Prod. Services: 80. 81, 82, 
Member: Iowa Town and Country Network. 

TIME RATES 
Eff 3/1/69-Rec'd 2/5/69. 

7. PACKAGE PLANS 
PER WK: 1 ti 5 ti lo ti 15 ti 20'II 25 ti 
1 min..._....... 6.00 5.75 5.50 5.25 5.00 4.75 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
281 52x 104x 156x 260x 312x 

1/4 hr..._._ 17.50 16.50 15.50 14.50 13.50 12.50 
5 min  7.00 6.75 6.50 6.25 6.00 5.75 

K DS N-FM 
1968 

Media Code 4 216 3361 1.00 

Denison Broadcasting Co., Box 337, Denison, Iowa 
51442. Phone 712-263-3141. 

I. PERSONNEL 
General Manager-Don Ulcer. 
Sales Manager-Walt Morrison, 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
ERP 3,000 w. (hertz. & vert.): 107.1 mc. 
Operating schedule: 6 am-11 pm. CST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset. II pm. For simulcast facilities see KDSN. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KDSN for coded regulations. 

TIME RATES 

Rates are identical to KDSN. See that listing. 
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AGAIN 
Dominates 

the 
Des Moines 
Market 

ALL DAY LEADER 

1st with Men 18-49, 

Women 18-49, Adults 18-49, 

Teens, Total Persons 

6AM-Mid., M-S Avg. Va Hr. and Cumes 

DRIVE TIME LEADER 

1st with Men 18-49, 

Women 18-49, Adults 18-49, 

Teens, Total Persons 

6-10AM & 3-7PM, M-F Avg. Ve Hr. and 
Cumes 

1st CHOICE OF HOUSEWIVES 

1st with Women 18-64 

10AM-3PM, M-F Avg. 1/4 Hr. 

ARB: Des Moines, April/May 1969 

Metro Area 

Extensive Coverage 

. . 10,000 Watts on 940 kc 

Bold Impact 
• An Exclusive Modern 

Sound in Central Iowa 

KIOA 
Des Moines 
Ask your friendly EASTMAN 

IOWA 

DES MOINES (6 AM; 4 FM) 
Polk County-Map Location F-5 

dee SitDS consumer market map and data at begin-
ning of the State. 

KCBC 
1947 

Media Code 4 216 3480 9.00 
Allied Broadcasting Co., Box 1404, Des Moines, Ia. 

50305. Phone 515-277-4483. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Ilobert D. Dunce. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1,000 w.; 1390 kc. Directional-same pattern all 
hours. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. la, 4a, 5, 6a. 71). 8. 
Rate Protection: 10b, 12b, 13b. 14b. 
Basic Rates: 20a, 21b, 220. 23a, 24c, 25a, 20e. 29a, 

30. 
Contracts: 40a, 42c, 46, 47a, 51e. 
Comb.; Cont. Discounts: 60a, 60f, 61e, 62d. 
Cancellations: 70b, 70e, 71a, 72. lib. 
Prod. Services: 81. 
Affiliated with MBS Radio Network. 
Member: Iowa Radio Network. 

TIME RATES 
Elf 2/1/69-Bred 1/6/69. 

AA-6-9 am & 4-7 pm. 
A-9 am-4 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
-1  -30 sec-

PER YR: 260x 520x 10400 260x 520x 1040x 
AA   7.00 6.50 6.00 5.50 5.00 4.50 
A   6.00 5.50 5.00 4.50 4.00 3.50 

15 sec or less: 50% of earned 1-min rate. 
7. PACKAGE PLANS 

-AA- -A- -B-
PER WK: I min 30 sec I min 30 sec I min 30 sea 
12 ti  7.00 5.50 6.00 4.50 5.50 4.50 
24 ti  6.50 5.00 5.50 4.00 5.00 4.00 
36 ti  6.00 4.50 5.00 3.50 4.50 3.50 
48 ti  5.50 4.00 4.50 3.00 4.00 3.00 
15 sec or less: 50% of earned 1-min. 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

WKLY: 
3 ti 6 ti 9 ti 12 ti 18 ti 24 ti 30 ti 96 01 

AA 12.00 11.50 11.00 10.00   
A., 11.00 10.50 10.00 9.00 8.00 7.00 6.00 5.00 

KDMI (FM) 
1961 

Media Code 4 216 9600 2.00 
Richards and Associates, 4440 N.E. 23rd St.. Des 

Moines. Iowa. 50317. Phone 515-243-7135. 
I. PERSONNEL Pres. & Gen'l Mgr.-Dick Vance. 
Program Director-A. Richard Bloomburg. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES ERP 115,000; 97.3 rac. 
Operating schedule: 6:00-2:00 am. CST. 
Antenna ht.: 350 ft. above average terrain 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 4a, 4e, 5, 6a, 7a. 
Rate Protection: 10e, lle, 12e, 130, 14e, 15a, 15b, 

15c, 16. 
Basic Rates; 20a, 21a, 21b, 21d, 22a, 23a, 25a, 28b, 

28e. 
Contracts: 40a, 41, 42a, 42e. 43, 45, 46, 47a, 48, 

510, 
Comb.: Cont. Discounts: 60a, 61a, 62a, 62d. 
Cancellation: 70b, 70d, 71b, 72, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Rates effective-. 

Rates received July 1. 1964. 
6. SPOT ANNOUNCEMENTS 1 min 
1 CI  ......... 10.00 
13 tl 9.50 
52 ti    9.00 
312 ti  8.00 
365 tl  7.50 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

(Must be used in a 7 day period) 
1 min 30 sec 

ea tot ea tot 
10 ti  9.00 90.00 6.50 65.00 
15 ti   8.50 127.00 6.30 84.50 
25 ti. 8.00 200.00 6.00 150.00 
50 ti  7.00 350.00 5.10 275.00 
75 ti  6.00 450.00 5.00 375.00 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
  70.00 48.00 20.00 15.00 

13 ti  68.00 46.00 19.00 14.00 
52 ti...   65.00 44.00 18.50 12.50 
312 ti  62.50 42.00 17.00 11.50 
365 ti  60.00 40.00 16.00 10.00 

KFMG (FM) 

30 see 
7.00 
6.50 
6.01 
5.54 
5.00 

1964 
Media Code 4 216 3720 8.00 
Iowa Fine Music Broadcasters, Inc., (a subsidiary of 
Woodland Corp.). Brown Hotel. Suite 1108-10, Des 
Moines, Iowa. 50302. Phone 515-288-0157. 
STATION'S PROGRAMMING DESCRIPTION 

KFMG (FM): Programmed for adults and young 
adults. 
MUSIC 95%: complete range of serious, classical and 
light classical in all performance categories. Lis-
tener's requests, 1-6 pm, M-Sat. Symphony concerts, 
8-10 pm, Sun. Popular and progressive jazz, Broad-
way sound tracks, popular folk and progressive rock 
during late everting hours. Latest record releases 
featured. Weather hourly. Chamber of Commerce re-
ports and public service interviews. Live remote 
coverage of special conferences. Previews of university 
fine arts, symphony and civic music association 
events. Community calendar, peace news and views, 
problems lo alcoholism. Contact Representative for 
further details. Reed 7/7/69. 

I. PERSONNEL 
President-Harold Y. Castle. 
General Manager-Mrs. Wm. N. Plymat. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES ERP 5,000 w.; 94.9 me. 
Operating schedule: 9-1 am dally. CST. 
Antenna ht.: 208 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4a, 4c, 5, 60, 7e, 8. 
Rate Protection: lob, 11b. 12b, 13b, 14h. 
Basic Rates: 20a, 220, 22b, 238, 24b, 26, 28a, 29a. 
Contracts: 40a. 46. 48. 
Comb.; Cont. Discounts: 60a, 61b, 621). 62e. 
Cancellation: 705, 70e, 71a, 73a. 
For 60 minute programs maximum length of com-
mercial continuity is limited to 6:00 minutes. 
Member: The Groskin Group. 

TIME RATES 
Elf 10/1/67-Reed 10/5/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30X 600 I25x 2500 500x 

1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
8. PROGRAM TIME RATES 

Ix 15e 90x 60x 125e 2500 500x 
1 hr  55 52 50 48 46 44 42 
1/2 41 39 37 35 33 31 29 
5 min  23 22 21 20 19 18 17 

KIOA 
1947 

The Eastman Station 
CEO 

Subscriber to the NAB Radio Code 
Media Code 4 216 3840 4.00 
Mid-America Broadcasting Inc., 215 Keo Way, Des 

Moines, Iowa 50309, Phone 515-282-9191. 

I. PERSONNEL 
President-Burrell Small. 
General Manager-Paul Jay Jacobson. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
18.000 w. days. 5,000 W. night,: 940 kc. 

Directional-separate patterns day and night. 
Operating schedule: 21 hours daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 31), 4d, 5, Ga. 7b, 8. 
Rate Protection: lob, 1113. 12b, 13b, 14b. 
Basic Rates: 220. 230, 240, 24b, 25a, 28b, 29a. 
Contracts: 40a, 45, 46, 470. 48. 
Comb.; Cont. Discounts: 60b, 60k, 62b. 
Cancellation: 700, 70e, 710, 73a. 
Affiliated with The Eastman Network. 
Beer advertising acceptable. 

TIME RATES 
Eft 10/1/68-Rec'd 9/5/68. 

I-Sien thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm & 7-10 pm. 
III-Mon thru Sat 5-6 am & 10 pm-midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WIC: 1 ti 12 ti 18 ti 24 ti 
1 min.  42.00 38.00 36.00 35.00 
30 sec  33.60 30.40 28.80 28.00 
10 sec.  21.00 19.00 18.00 17.50 

SECTION II 
1 min  34.00 30.00 29.00 28.00 
30 sec  27.20 24.00 23.20 22.40 
10 sec  17.00 15.00 14.50 14.00 

SECTION III 
1 min  26.00 23.00 22.00 21.00 
30 sec  20.80 18.40 17.60 16.80 
10 see  13.00 11.50 11.00 10.50 

7. PACKAGE PLANS 
BEST BUY PLANS 

30 ti (12 I, 12 II, 6 III) 1 min, ea  23 
15 ti (6 I, 6 II, 3 III) 1 min, ea  26 
Not combinable with other weekly plans for added 
frequency. 

CONSECUTIVE WEEKS DISCOUNT 
(Not applicable to Best Buy Plan) 

26 wks-4% 52 wks-8% 
Minimum wkly ached of 6 1-min spots 6am-12m 
Mon-Sun necessary to maintain consec wk advertising. 
All spots and packages cross-combinable for frequency 
discount except Best Buy Plan. 

8. PROGRAM TIME RATES 
5 minutes-1-1/2 x applicable 1-min rate. 

KLFM (FM) 
1967 

CITY OF LICENSE 

AMES 

CROyE'L COLEMan, One. 

Subscriber to the NAB Radio Code 
(This is a paid duplicate of the listing appearing 
under Ames, Iowa.) 
Media Code 4 216 0600 5.00 
Lunde Corporation, Box 595, 304-1/2 Main St., Ames, 

Iowa 50010. Phone 515-232-0104. 

STATION'S PROGRAMMING DESCRIPTION 
KUM (FM): Programmed for adults and young adults. 
Music 80%, news and sports 20%. NEWS: major 
newscasts 10-15 mln at 7 am, 8 am, 6 pm, 11 pm. 
Short newscasts. 2-5 min hourly. Business news. 
University and high school football and basketball 
broadcasts. MUSIC: film, shovrtunes, standards, 
middle-of-the-road, jazz, folk music, semi-classic. 
general orchestral music. COMMERCIAL POLICY: 
8 minutes per hour. Contact Representative for further 
details. Reed 8/6/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul D. Lunde. 
Operations Manager-Mark R. Lunde. 
Vice-President-Barbara K. Lunde. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES ERE' 100,000 w.; 104.1 um. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d. 40. 4d, 5, 6b, 7b. 
Rate Protection: 15b. 
Basle Rates: 20b, 21a, 221). 23a, 241% 251). 26, 28a. 290. 
Contracts: 40a. 41. 42b. 44a, 45, 46, 47a, 51c. 
Comb.; Cont. Discounts: 60b, 60f. 61a. 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Tobacco advertising not acceptable. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 6/1/69-Rec'd 5/5/69. 
A-Mon thru Sat 6 am-midnight; Sun 7 am-midnight. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A: lx 501 1500 250x 500x 10000 1500x 
1 min.  5.00 4.70 4.50 4.00 3.50 3.00 2.50 
30 sec.  4.00 3.80 3.60 3.20 2.80 2.40 2.00 
10 sec.  3.00 2.80 2.50 2.20 1.90 1.60 1.30 
Class B: 60% of A. 

7. PACKAGE PLANS 
CLASS A-ROS SATURATION PLANS 

DAYS: 5 7 10 15 20 
EA: 10 ti 20 01 30 01 50 01 100 01 
1 mln. .............. ______ 4.50 4.00 3.50 3.00 2.50 
30 sec  3.60 3.20 2.80 2.40 2.00 
10 see  2.50 2.20 1.90 1.60 1.30 

O. PROGRAM TIME RATES 
CLASS A: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
Fiat   40 24 14 12 10 
Class B: 60% of A. 

10. SPECIAL FEATURES 
NEWSCASTS 

CLASS A. PER WK: 1/4 hr 10 min 5 mln 
1 ti  9 8 7 
3 ti  8 7 
5 tL  7 6 5 
Class B: 60% of A. 
Sat and Sun Newscasts deduct 1.00. (D) 

KRNT 
1935 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 216 4080 6.00 
cowl« Communications, Inc., KENT Center, 9th and 
Pleasant Sts., Des Moines, Iowa 50309. Phone 515-
243-4141. TWX 515-285-4767. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Robert Dillon, 
General Sales Manager-Bill Hippee. 
Program Director-Joe Hudgena. 

2. REPRESENTATIVES 
Katz Radio, West, 

3. FACILITIES 
5.001 w.; 1350 ite. Directional-night only. 
Operating schedule: 5:30 am-midnight weekdays; 7:00 
am-midnight Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

4. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3d, 4a, 5, 6b. 7b, S. 
Rate Protection: 10b, 11b. 12b, 13b. 14b, 15d. 
Basin Rates: lab. 21a, 22b, 23b, 24e. 2.5a, 
Contracts: 40a, 41, 42a, 43, 45, 46, 470, 
Comb.; Cont. Discounta: 60a, 610. 62e. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 24 Elf 5/1/68-Rec'd 4/17/68. 
6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 6-9:30 am. 
A-Mon thru Fri 4-7 pm. 
B-Mon thru Fri 9:30 am-4 Dm; Sat & Sun 6 am-
7 pm. 

C-Mon thru Sun 7 Dm-6 am. 
PER WK: 1 ti 6 ti 12 ti 18 tl 24 01 
AA 40 35 34 33 32 
A   35 32 31 30 29 
  29 26 25 24 23 
  20 17 16 15 14 

20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
All spots, regardless of length or classification, may 
be cross combined for discounts. Programs and spots, 
however. may not be combined. 

50/50 TRAFFIC IMPACT PLAN 
An advertiser who schedules at least half his com-
bined AA and A weekly spots in A time earns A 
rates on all his AA and A spots. 

7. PACKAGE PLANS 
WEEKEND PLAN 

PER WEND; 10 tl 15 01 20 tl 
  220 300 380 

0 m20/3iOn sec: 75% of 1-min. 10 sec: so% of 1-min. 
VIP PLAN 

PER WE, EA: 15 ti 30 tl 
1/3 6-10 am. 1/3 4-7 pm. 1/3 all other ti 25 22 

8. PROGRAM TIME RATES 
A-Mon thru Fri 6-9:30 am & 4-7 pm. 
B-Mon thru Fri 9:30 am-4 pm; Sat & Sun 6 am-
7 pm. 

C-Mon thru Sun 7 Dm-6 am. 
CLASS A 

1 x 52x 104e I56x 260x 500x 
1 hr..... ....... 100.00 95.00 90.00 85.00 80.00 75.00 
1/2 hr........ 65.00 62.00 59.00 56.00 53.00 50.00 
1/4 hr..._._ 50.00 48.00 46.00 44.00 42.00 40.00 
10 min...... 45.00 43.00 41.00 39.00 37.00 35.00 
5 min........ 40.00 38.00 36.00 34.00 32.00 30.00 

CLASS B 
90.00 86,00 82.00 78.00 74.00 71,00 

1/2 hr...-... 58.00 53.00 50.00 47.00 44.00 41.00 
11 h /4   40.00 37.50 35.00 32.50 30.00 27.50 
0 mirn.  35,00 13.00 31.00 29.00 27.00 25.00 
5 min  30.00 28.50 27.00 25.50 24.00 22.50 

CLASS C 
1 hr..... ....... 75.00 71.25 67.50 63.75 60.00 56.25 
1/2 hr_...... 45.00 42.75 40.50 38.25 36.00 33.75 
1/4 hr........ 30.00 28.50 27.00 25.50 24.00 22.50 
10 min.__ 24.00 22.80 21.60 20.40 19.20 18.00 
5 min  18.00 17.10 16.20 15.30 14.40 13.50 

(Des Moines continued on next page) 
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Des Moines-Continued 

K S 0 
1921 

Media Coda 4 216 4200 0.00 
Stoner Broadcasting System, Inc., 3000 N. E. Broad-

way, Des Moines, Iowa, 50317. Phone 515-265-
4251. 

I. PERSONNEL General Manager-Glenn Best. 
Sales Manager-James Stowe. 
Program Manager-Robert Beers. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 w.; 1460 he. Directional-night only. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See ended regulation, 
General: la, 2a. 3a, 3b, 3d. 4a, 4d. 5, ea. 7b. 
Rate l'rotection: 10g, 11g. 12g, 13g, 14b. 
Basic Rates: 20b. 21a. 21b. 21e, 21d, 22a, 22b, 23a, 

24b. 24e. 25a, 29a, 29a, 30. 33a. 
Contracts: 40a, 41, 42a, 42e, 43, 41a, 45, 46, 47a, 

48, 49. 50, 51a. 51e. 
Comb.; Cont. Discounts: 60b, 60d. 60e, 60f, 60h, 

61a. 62a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf 5/1/69-Itec'd 4/28/69. 

AAA-Mon thru Fri 5:30-10 am. 
AA-Sat 6-10 am; Mon thru Sat 3:30-7:30 pm. 
A-Mon thru Sat 10 nia -3:30 pm; Sun 7 am-7:30 pm. 
1I-Mon thru Sun 7:30 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

-AAA- -AA- -A-- B - 
I min 30 sec 1 min 30 sec I min 30 sec I min 30 sec 

1 x.... 13 12 10 9 9 8 8 7 
104 x 11 10 8 7 7 6 6 5 
260 x 10 9 7 6 6 5 5 4 

7. PACKAGE PLANS 
WEEKLY EQUAL DISTRIBUTION PLANS-ROS 
EA: 6 ti 12 ti 18 ti 24 ti 
1 min. .................. ...._..-.._..  7.50 7.00 6.50 6.00 
30 sec  6.50 6.00 5.50 5.00 
Does not include AAA. 

KW DM (FM) 
1964 

Media Code 4 216 4320 6.00 
13EQ Corp.. Inc.. 2401-1/2 UniversiLv, Des Moines 

Iowa. 50311. Phone 515-277-6168. 
I. PERSONNEL 
Pres. & Gang Mgr.-George W. Webber. 
Head Engineer-Bob Calderon. 
Program-Edith L. Webber. 

3. FACILITIES 
EltP 35,000 w.; 93.3 mc. Stereo. 
Operating schedule: 7 am-11 pm daily. CST. 
Antenna ht. 410 Cl. above average terrain. 

4. AGENCY lit. 
15% on time; no each discount. 

5. GENERAL ADVERTISING See ended regulations 
Basic Rates: 23a. 

TIME RATES 
Elf 7/1/66-Reed 8/9/66. 

6. SPOT ANNOUNCEMENTS 
1 min, ea   

9. PARTICIPATING PROGRAMS 
I hr 1/2 hr 1/4 hr 

Each   42 21 16 
Above rates apply to the following: 
Morning Voices-7-8:30 am, weekly. 
Melody Time-8:30-10 am, weekly. 
Listen While You Work-Mon Bull Fri 10-12 pm. 
Musical Stars-Sat 10-12 pm. 
Noontime Varieties-noon-1:30 pm, weekly. 
World Concert-1:30-3 pm. weekly. 
Serenade-3-4:30 pm, weekly. 
Vocal Roundup-4:30-6 Dm, weekly. 
Great Orches. & Great Volces-6-7:30 pm, weekly. 
International Music-7:30-9 pm, weekly. 
Friendly Music Time-9-11 pm. weekly. 

KWKY 

4. 

1948 
Media Code 4 216 4440 2.00 
Norseman Broadcasting Inc., 419 Locust St., Des 

Moines, Iowa 50309. Phone 515-244-7122, 
STATION'S PROGRAMMING DESCRIPTION 

KWKY: Programmed for adults and young adults. 
MUSIC: country ant western exclusively. AIR PER-
SONALITIES 5:30-7.•10 am, 10 am-2 pm, 2-6 on. 
NEWS: 5 min on hour, headlines on half hour. Con • 
tact Representative for further details. Itec'd 8/11/61. 

I. PERSONNEL 
Proaident-Frank 3farzitelli. 
General Manager-Walter Martell. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
1,000 w.; 1150 kc. Directional-separate patterns 
day and night. 
Operating schedule: 5:45 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; rendered weekly or monthly. 

5. GENERAL ADVERTISING See roded reguldlons 
General: 2a. 3a, 3h, 4a, 4d. 5, 6a, 8. 
Rate Protection: 10b, 1lb. 12b, 13b. 14b. 
Basic Rates: 22e. 22b, 23a. 24e. 24b, 25a, 26. 28a, 

29a. 
Contracts: 40a. 42a. 45, 46, 47e. 48. 
Comb.: Cont. Discounts: 60a, 60e. 60k, 61e, 616, 61e. 

62b. 
Cancellation: 70a, 70e. 71a, 73a, 
Member: Country Music Network. 

TIME RATES 
Rates effective   

hates received January 21. 1966. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION 
1 min 30 sec 1 min 30 see 

1 U 9.50 7.25 104 11 . 7.50 5.75 
13 ti 9.00 6.75 156 U  7. 00 5.25 
26 U________ 8.50 6.50 260 U  6.50 5.00 
52 ti 8.00 6.00 500 U   5.50 4.25 

7. PACKAGE PLANS 
WEEKLY PACKAGES-ROS 

PER WK: I min 30 see 1 min 30 see 
10 ...... 8.00 6.00 25 U_______ 6.50 5.00 
15 U____ ....... 7.50 5.75 30 U______ 6.00 4.50 
20 U ..... _.._... 7.00 5.25 
ID's-3.00. 

8. PROGRAM TIME RATES 

1 hr. 
1 time.... 90.00 

52 times.. 85.50 
104 times.. 81.00 
156 timer_ 76.50 
260 times_ 72.00 
500 times_ 67.50 

1/2 hr. 
54.00 
51.30 
44.60 
45.90 
43.20 
40.50 

1/1 hr. 
40.00 
37.50 
35.00 
32.50 
30.00 
27 50 

10 min. 
30.00 
28.50 
27.00 
25.50 
24.00 
22.50 

WHO WHO-FM 
1924 1948 

NBC Radio Network 
BLAIR RADICI 

DD 

5 min. 
21.00 
32.80 
.11.60 
20.40 
19.20 
18.00 

Subscriber In the NAB Radio Code 

Media Code 4 216 4560 7.00 

WII0 Broadcasting Co.. 1100 Walnut St.. Des 
Moines, la. 50308. Phono 515-288-6511, TWX 910-
520-2549. 

I. PERSONNEL 

Pres. & Trees.-Dr. D. D. Palmer. 
Vice-Pres. & Gen'l Mgr.-Robert II. Harter. 
Sales Manager-Abe Barron. 

2. REPRESENTATIVES 

Blair Radio. 

3. FACILITIES 

50,000 w.; 1040 Ire. Non-directional. 
Operating schedule: 24 hours. CST. 
FM FACILITIES ERP 24.000 w.; 100.3 mt. 
Antenna ht.: 690 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Ume and talent; 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 4a, 4d. 5, 611. 8. 
Rate Protection: 10b, 11b, 12b, 131). 141), 15b 
Basle Rates: 20a, 20b, 22a. 23a, 24e. 246. 25a, 26, 

28e. 29a. 
Contracts: 40a. 42e, 45, 46, 48. 
Comb.; Cont. Discounts: 60b, 601, 61e. 61b, G2b, 62e. 
Cancellation: 70a. 70e. 71a, 72. 73a, 73b. 
Affiliated with NBC and Blair Represented Network. 
All accounts are subject to same rate. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 26 Eff 8/1/68-Rec'd 7/3/68. 

LIU H Prime Market Area-
RANKS AMONG THE NATION'S 

TOP 20 MARKETS 
WHO's Prime Market Area covers 79 of Iowa's 99 counties - not just 
the Des Moines 1-county metro. When combined, these 79 counties* 
form a market comparable to the highest ranking national metros. 

POPULATION 

SRDS 
Metro 
Rank 

Des Moines 
Metro 

Elesttittiore 12 2,066,100 

WHO Prime Market Area 2,010,100 287,100 

tNewark, N. J. 13 1,909,700 

CSI 
Baltimore 13 $6,530,02%000 

WHO Prime Market Area $5,846,415,000 $928,883,000 

)Minneapolis-St. Paul 14 $5,796,686,000 

FOOD 
eittiitio re 13 $654,903,000 

WHO Prime Market Area $637,238,000 $108,063,000 
¡Houston 14 $611,597,000 

DRUG 
Minneapolis-St. Paul 13 $114,974,000 

WHO Prime Market Area $110,117,000 $19,375,000 

!Kansas City, Mo.-Kan. 14 $107,605,000 

AUTOMOTIVE 
Pallas 12 $665,351,000 

WHO Prime Market Area $661,783,000 $114,573,000 
iNeV,atk, N. J. 13 $643,287,000 

FILLING STATION 
IDattFrancisco-Oakland 6 384,496,000 

WHO Prime Market Area 328,281,000 42,617,000 
Washington, D. C.-Md.-Va. 7 324,380,000 

PASS. CAR REGIS. 
San Francisco-Oakland 6 1,571,480 

WHO Prime Market Area 978,020 136,800 
1st. Louis, Mo.-Ill. 7 965,310 

* As defined in Circulation Pulse 1968. 

WHO covers 
this entire 
area in 

ONE buy. 

Source: IRIS CM Data l-1-69 

Des Moines, Iowa 
1-A Clear Channel • 50,000 Watts •  

BLAIR 4RADIO National Representatives 

IOWA 
6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-10 am 8c noon-1 pm. 
A-Mon thru Sat 11:30 am-noon & 4-7 pm. 
B-Mon thru Sat 5:30-6 am, 10-11:30 am & 1-4 pm. 
C-Mon thru Sat 5-5:30 am & 7 pm-midnight; Sun 
sign-on-midnight. 
D-Mon thru Sat midnight-5 am. Bates on request. 

1 MINUTE 
PER WK. I TI: I wk 5 wk 13 wk 26 wk 39-52 
AA   74 70 66 62 58 
A   57 53 50 47 44 
B   53 49 46 43 40 
C   32 29 27 25 23 

7 TI: 
AA   70 66 62 58 54 
A   53 50 46 43 40 
II   49 46 42 39 36 
C   28 26 24 22 20 

14 TI: 
AA   66 62 58 54 50 
A   46 43 40 37 33 
B   42 39 36 33 29 
C   25 23 21 20 18 

21 TI: 
AA   62 58 54 50 46 
A   40 37' 33 32 31 
B   36 35 29 28 27 
C     22 20 19 18 17 

25+: 
AA   58 54 50 46 42 
A   34 33 32 31 30 
B   30 29 28 27 26 
C   19 18 17 16 15 

30 SECONDS 
1 TI: 
AA   55 52 49 46 43 
A   43 40 37 35 33 
B   40 37 35 33 30 
C   24 22 20 19 17 

7 TI: 
AA   52 49 46 43 40 
A   40 37 35 33 30 
B   37 35 32 30 28 
C   22 20 18 17 15 

14 TI: 
AA   49 46 43 40 38 
A   35 33 30 28 25 
B   32 30 28 26 24 
C   18 17 16 15 14 

21 TI: 
AA   46 43 40 36 33 
A   30 28 25 24 23 
B   28 26 24 23 22 
C   17 16 15 14 13 

25+: 
AA   43 40 36 33 30 
A   28 25 24 23 22 
B   24 23 22 21 20 
C   16 15 14 13 12 

.10 SECONDS 
1 TI: 
AA   28 26 25 23 22 
A   22 20 19 17 16 
B   20 18 17 16 15 
C   13 12 11 10 9 

7 TI: 
AA   26 25 23 22 20 
A     20 19 17 16 15 
II   18 17 16 15 14 
C   12 11 10 9 8 

14 TI: 
AA   25 23 22 20 18 
A   17 16 15 14 13 
B   16 15 14 13 12 
C   11 10 9 8 7 

21 TI: 
AA   23 22 20 18 17 
A   15 14 13 12 11 
B   14 13 12 11 10 
C   10 9 8 7 6 

25+: 
AA   22 20 18 17 15 
A   14 13 12 11 11 
B   12 11 10 9 9 
C   9 8 7 6 6 
(*) Minimum 6 per week unless combined with 
other spot services. 

Programs and 1-minute and 30-second spots may be 
combined to earn discounts on spots only. All spots 
may be combined to earn discounts. 
Multiple products of same parent company may com-
bine for all applicable discounts. 
Non-plan spots may be scheduled on fixed position 
basis, 

7. PACKAGE PLANS 

FLOAT PLANS 
Daytime-Mon (tin Sat 8:30-11:30 am & 1-7 IMI. 
Night/Sunday-Mon thru Sat 7 pm-midnight; Sun 8 
am-midnight. 

DAYTIME 
PER WK, I TI: 1 wk 5 wk 13 wk 26 wk 39-52 
1 min.  37 35 33 30 28 
30 sec  28 26 25 23 21 
10 sec. 14 13 12 11 10 
7 TI: 
1 mln 35 33 30 28 25 
30 sec.    26 25 23 21 19 
10 sec.  13 12 11 10 10 
14 TL 
1 min.  30 28 25 23 21 
30 see  23 21 19 17 16 
10 see  11 10 10 9 8 
21 TI: 
1 min.  25 23 22 21 20 
30 sec  19 18 17 16 15 
10 sec.  10 9 8 8 7 
25+: 
I min.  23 22 21 20 19 
30 sec  18 17 16 15 14 
10 sec  9 8 7 7 7 
1 TI: NIGHT/SUNDAY 
1 min.  22 21 20 18 17 
30 sec.  17 15 14 13 12 
10 sec.   9 8 7 7 6 
7 TI: 
1 min..... ...... - ...... _ ..... _.  20 19 17 le 15 
30 sec  15 14 13 12 11 
10 sec  8 7 7 6 6 
14 TI: 
1 min  17 15 14 13 12 
30 sec  13 12 11 11 10 
10 sec ..... _ .... -..._. ....... _  7 6 6 6 5 

(This listing continued on next page) 
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IOWA _ 

Des Moines-W H 0, W H Co-FM-Continued 
PER WK, 21 TI: I wk 5 wk 13 wk 26 wk 39-52 
1 min.  15 14 13 12 11 
30 sec  12 11 10 10 9 
10 sec  6 6 6 
25+: 
1 min  13 12 12 11 11 
30 sec.  11 10 9 9 8 
10 sec  6 it 5 5 5 
Advertiser may set up schedule within a specified 3 
hour time segment. 
All spots may be combined for frequency discounts. 
Both plans are combinable for earned frequencies. 
No weekly minimum number of spots required. How-
ever, minimum of 6 10-second spots is required un-
less combined with 1-minute or 30-second spots. 
Float Plans combinable with other spot services for 
earned frequency. 
May be withdrawn on 30 days written notice. 
Rateholders: Weekly minimum of 2 1-minute or 30-
second spots required. 10-second spots cannot be 
used as rateholders. 

TEN-FORTY PLAN 
I-Mon thru Sat 6-8:30 am. 
II-Mon thru Sat 8:30 am-noon & 1-7 pm. 
III-Mon thru Sat 7 pm-midnight: Sun all day. 
1040 spots to be scheduled within 52 broadcast weeks. 

1 min 30 see 10 see 
  40 28 15 

II   17 12 6 
III   10 7 4 
Can be scheduled within requested 1/2-hour segment 
during applicable Plan hours, depending upon avail-
abilities. No weekly minimum number of spots re-
quired, but quantity in any given meek depends upon 
available time. 
All times are combinable. 
Spots already broadcast at non-plan rates in same 
52-week period can be counted toward number re-
quired for Ten-Forty Plan, but will earn their own 
frequency rates. No rebates or credits granted for 
those spots broadcast prior to conversion to Ten-Forty 
Plan. 
May he withdrawn on 30 days written notice. 

8. PROGRAM TIME RATES 
A-Mon thru Sat 7-9 am & noon-1 pm. 
B--Mon thru Sat 6-7 am, 9 am-noon & 1-7 pm: 
Sun sign-on-noon. 
C--Mon thru Sat 5:30-6 am & 7 pm-midnight: Sun 
noon- m idnight. 
D-Mon thru Sat midnight-5:30 am. Rates on re-
quest. 

1/4 HOUR 
PER WK, I TI: 1 wk 5 wk 13 wk 26 wk 39-52 
A   160 154 149 143 138 
11   122 117 113 108 104 
  62 60 58 58 54 

3 TI: 
A   154 149 143 138 132 
  117 113 108 104 99 
  60 58 56 54 52 

4 TI: 
A   149 143 138 132 127 
  113 108 104 99 95 
  58 56 54 52 50 

6+: 
A   143 138 132 127 121 
  108 104 99 95 90 
  56 54 52 50 48 

10 MINUTES 
1 TI: 
A   128 123 119 114 110 
B   98 94 91 87 84 
C   50 48 47 45 44 

3 TI: 
A   123 119 114 110 105 
B   94 91 87 84 80 
C   48 47 45 44 42 

4 TI: 
A   119 114 110 105 101 
a 91 87 84 80 77 
C   47 45 44 42 41 

6+: 
A   114 110 105 101 96 
B   87 84 80 77 73 
C 45 44 42 41 39 

1 TI: 5 MINUTES 
A   96 92 89 85 82 
B   74 71 69 66 64 
C   38 36 35 33 32 

3 TI: 
A   92 89 85 82 78 

71 69 66 64 61 
C   36 35 33 32 31 

4 TI: 
A   89 
B   69 
C   35 

6+: 
A 

DUBUQUE (2 AM;• 1 FM) 
Dubuque County-Map Location K-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KDTH 
1941 

NBC Radio Network 
• MOO 

Subscriber to the NAB Radio Code 

Media Code 4 216 4680 3.00 
The Telegraph-Herald, Bluff St. and 8th Ave., 

Dubuque, Ia. 52003. Phone 319-588-5700. 
STATION'S PROGRAMMING DESCRIPTION 

KDTH: Programmed for general interest. 
15 min 2 man news 6 am, 7 am, 8 am. FARM: 
markets and detailed regional and local weather 
5:30-7 am. Housewife phone show 9-10 am guests, 
problems, recipes. Noon news, weather, and obits 
noon-12:40 pm. General popular music, interviews, 
phone quizzes with personalities between 10 am-noon 
& 1-6 pm. Network news 5 min on each hour. Major 
evening news and sports 6-6:30 pm & 10-10:30 pm. 

High school and college play-by-play sports. MUSIC: 
country music Sat 8:15 am-noon. Other weekend 
hours middle-of-the-road music, interviews and fea-
tures. Contact Representative for further details. 
Reed 2/12/68. 

I. PERSONNEL 
General Manager-P. Robert Woodward, Jr. 
Sales Manager-Robert Mikkalson. 
Program Director-Bob Gribben. 

2. REPRESENTATIVES 
Jack Mesta & Co.. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1370 kc. 

Directional-night only. 
Operating schedule: 5:30 am-midnight weekdays: 
7:00 am-midnight Sun. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 2a, 2b, la. lb, Sr, 3d, 4e, 44, 5, 

fa. 7b. 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15e. 
Basic Rates: 2013, 21a, 21d, 22e, 24a, 24b, 22e. 28a. 

29a, 30. 
Contracts: 40e. 41. 421% 42d, 44b, 45, 46, 47e, 48, 

49. 51a. 51b. 51e. 
Comb.: Cont. Discounts: 60b. 60e. 60f. 601. 61b, 62a. 
Cancellation: 70a. 70e, 71a, 72, 73s, 73b. 
Pm!. Services: 80, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 

Rates effective February 1. 1965. (Card No. N-65.) 
Card received March 2. 1965. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

(6:30-9:00 am, noon-1:00 pm, 4:00-6:30 pm Mon 
thru Sat) 
1 MINUTE 

 Per week  
(•) 6 12 18 

1-12 wks  11.50 11.00 10.50 10.00 
13-25 wks  11.00 10.50 10.00 9.50 
26-51 wks  10.50 10.03 9.50 9.00 
52 wks  10.00 9.50 9.00 8.50 

30 SECONDS 
1-12 who  9.50 9.00 8.50 8.00 7.50 7.00 
13-25 wks  9.00 8.50 8.00 7.50 7.00 6.50 
26-51 who  8.50 8.00 7.50 7.00 6.50 6.00 
52 who  8.00 7.50 7.00 6.50 6.00 5.50 
Announcements scheduled between time classIficationr 
take the rate of the higher classification. Position 
protection in non-AA time periods takes the Class 
AA rate. 
10-second announcements-50% of earned minute rate. 

CLASS A 
(All other times) 
1 mnruna 

1-12 wks  10.20 9.80 9.20 
13-25 wits._ 9.80 9.20 8.80 
26-51 who  9.20 8.80 8.20 
52 who  8.80 8.20 7.80 

30 SECONDS 
1-12 wks  8.20 7.90 7.20 6.80 6.20 5.90 
13-25 wits._ 7.80 7.20 6.80 6.20 5.80 5.20 
26-51 who  7.20 6.80 6.20 5.80 5.20 4.80 
52 who  6.80 6.20 5.80 5.20 4.80 4.20 

(*) Less than 6 per week. 
Class AA announcements earn frequency discounta for 
Class A time. Frequency discount may be earned by 
combining announcements in time classifications. 
10 second announcements-50% of earned 1-minute 
rate. 

24 
9.50 
9.00 
8.50 
8.00 

48 
9.00 
8.50 
8.00 
7.50 

8.80 
8.20 
7.80 
7.20 

KFMD (FM) 

CII312 
1967 

8.20 
7.80 
7.20 
6.80 

7.80 
7.20 
6.80 
6.20 

EIVI FWD 

Subscriber to the NAB Radio Code 

Media Code 4 210 4800 7.00 

Telegraph-Herald, Inc., 8th & Bluff St. Dubuque, 
Ia. 52001. Phone 319-588-3635. 

I. PERSONNEL 
Gen'l & Sales Mgr.-Larry :f. McMahon. 
Dlr. of Oper. & Prog.-Martin S. Jacobs. 

2. REPRESENTATIVES 
85 82 78 75 Jack Mesta & Co.. Inc. 
66 64 61 59 3. FACILITIES 
33 32 31 29 REP 76,000 w. (hurls,), 76,000 w. (vert.) ; 92.9 me. 

Stereo. 
85 82 78 75 71 Operating schedule: 6 am-midnight Mon thru Sat; 10 
66 64 61 59 56 am-midnight Sun. CST. 
33 32 30 29 27 Antenna ht.: 465 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e, 3b, 3e, 4e. 44. 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a. 13e, 14a, 15b. 
Basic Rates: 20a. 22a, 22b, 230, 245, 24c, 25e, 26. 

27, 281% 29e, 334, 
Contracts: 40a, 41, 42c, 44a, 45. 46. 47e. 48, 49. 

51a, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 

61e. 62b, 62d. 
Cancellation: 71a, 72, 73e. 
Prod. Services: 80. 82. 

TIME RATES 

NATIONAL AND LOCAL BATES SAME 
Elf 3/67-Itec'd 4/25/67. 

7. PACKAGE PLANS 
(7-day wk) 

PER DAY: I ti 3 ti 5 ti 10 tl 
Per wk  3.25 3.10 2.90 2.60 

8. PROGRAM TIME RATES 
PER WK I hr Shr 5 hr 6 he 

10 9 
10. SPECIAL FEATURES 

NEWS, WEATHER, TIME VIGNETTES 
PER WE I tl 3t1 5 ti 6 tl 
Ea   4.00 3.80 3.60 3.50 

RATE HOLDER DISCOUNT PLAN 

13 cansar wks-5%; 26 comae wks-10%; 52 cens« 
wks-15%. 

WDBQ 
1933 

American Information Network 
• ciao 

Subscriber to the NAB Radio Code 
Media Code 4 216 4920 3.00 
Communications Properties, Inc., 1170 Iowa St., 
Dubuque, Iowa, 52001. Phone 319-583-6471. 

I. PERSONNEL 
President-Hart N. Cardozo. 
General Manager-Philip T. Kelly. 
Program Director-Paul Hemmer. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Minneapolis, St. Paul-Communications Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 hr. 

Non-directional. 
Operating schedule: 5:30-1 am. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 313, 45. 44, 5. fa, 8. 
Rate Protection: 10e lie. 12e. 13e, 14e. 
Basle Rates: lia, 23a, 24b, 25a, 26, 28e, 290. 
Contracts: 40a. 44b. 45, 470, 51a, 51e. 
Comb.: Cont. Discounts: 60b. 624. 
Cancellation: 700, 70e, 71a, 72, 730. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 
Member: Iowa Radio Network. 

TIME RATES 
Eft 7/1/66-Reed 5/11/66. 

A-Mon thru Sun sign-on-8 pm. 
B-Mon thru Sun 8 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
I MIN lx 26x 520 104x I56x 260x 5290 1000X 

A.... 8.50 8.25 8.00 7.50 7.00 6.75 5.75 4.50 
B... 5.95 5 75 5.60 5.25 4.90 4.75 4.00 3.15 

20/30 SEC: 
A.... 6.80 6.60 6.40 6.00 5.60 5.40 4.60 3.60 
B 4.75 4.60 4.50 4.20 3.90 3.75 3.20 2.50 

10 SEC: 
A.... 4.25 4.15 4.00 3.75 3.50 3.40 3.00 2.25 
B... 3.00 2.90 2.00 2.60 2.45 2.40 2.10 2.00 

8. PROGRAM TIME RATES 
I HR: lx I3x 260 520 I04x 260x 3120 

A.. 49.00 46.00 44.00 42.00 41.00 39.00 37.00 
B.. 34.00 32.00 31.00 30.00 29.00 28.00 26.00 

1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 mm: 25% of hour 

ESTHERVILLE 
Emmet County-Map Location D-2 

See SI1DS consumer market map and data at begin-
ning of the State. 

KILR 
1967 

e 
Subscriber to the NAB Radio Code 

Media Code 4 216 4980 7.00 
Emmet Radio Corp., Box 706. Hwy. 4, N., Esther-

ville, loso. 51334, Phone 712-362-2644. 
I. PERSONNEL 
President-Daniel D. Sanderson. 
Sta. & Sales Mgr.-Barry Huntsinger. 
Program Director-Robert Gunderson. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
250 w.: 1070 ke. Directional days. 
Operating schedule: 6 oro-6 pm. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb, 2b, 3d, 40, 5, fa. 
Rate Protection: 15b. 
Basic Rates: 2011. 21b, 23b, 25s, 
Contracts: 40a. 45, 46. 
Cancellation: 71a. 
Prod. Services: 82. 
Affiliated with MRS. 
Member: Iowa Radio Network. 

TIME RATES 
Elf Reed 6/2/69, 

6. SPOT ANNOUNCEMENTS 
lx 135 200 52x I04x 156x 2000 312x 

1 min 5.75 5.50 5.25 4.95 4.65 4.35 4.05 3.75 
30 sec 4.30 4.10 3.90 3.70 3.50 3.30 3.05 2.80 
15 sec 3.10 2.95 2.80 2.65 2.50 2.35 2.20 2.00 

7. PACKAGE PLANS 
PER WK: 6 tl 12 ti 18 ti 24 tl 30 ti 50 tl 
1 ....... 5.50 5.25 5.00 4.85 4.70 4.55 
30 sec  4.40 4.20 4.00 3.85 3.75 3.65 
15 sec  3.30 3.15 3.00 2.90 2.85 2.75 

8. PROGRAM TIME RATES 
I x 13x 260 520 I04x 156x 2000 312x 

1 hr.... 55.00 54.50 53.75 52.50 50.00 47.50 42.50 40.00 
1/2 hr 33.00 32.75 32.50 31.75 30.25 28.75 25.75 24.25 
1/4 hr 22.00 21.75 21.50 21.00 10.25 18.75 16.50 15.50 
10 min 16.50 16.25 16.00 15.50 14.75 13.75 12.00 11.00 
5 min.. 13.75 13.50 13.25 13.00 12.50 11.75 10.50 9.75 

FAIRFIELD 
Jefferson County-Map Location J-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KMCD 
1953 

American Contemporary Ntwk 

Subscriber to the NAB Radio Cede 
Media Code 4 216 5040 9.00 
ItP, Inc. Box 648, 57-1/2 S. Court St., Fairfield. 
Iowa 52556. Phone 515-472-4191. 

STATION'S PROGRAMMING DESCRIPTION 
KMCD: Programmed for general interest. 
NEWS: network at :55, local and state on hour, 
headlines on half hour, 15 min local newscasts 7:45 
am. 12:3D pm, 4:30 pm. MUSIC: sign-on-9 am 
middle-of-the-road with sprinkling of country and 
western. Middle-of-the-road music tu  noon with 
woman personality and features. Middle-of-the-road 
through 4 pm, then addition of popular tunes. AIR 
PERSONALITIES on all programs, woman hostess 
10 am-noon. TALK: feature show 1-2 pm. FARM: 
early morning markets and feature interviews, farm 
vignettes with extension directors during day, markets 
at noon. SPORTS: local high school and college 
sports, network sports coverage. Contact Representa-
tive for further details. Itec'd 1/3/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Thomas C. Holmquist 
Sales Manager-Ed Reed. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
250 w. days; 1570 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la, 3d, 44, 5, 6e, 7e, 8, 
Rate Protection: 10e, lle, 12e, 13e, 14e, 
Basle Rates: 20b. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60f. 
Cancellation: 70a, 70e, 7105. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 4 Elf 1/1/68-Reed 3/29/68. 

A-7-8 am & noon-1 pm. 
B-All other times. 

5. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 520 I56x 312x 500x 
I .... ..... 5.50 5.00 4.50 4.00 3.60 
80 sec.  4.75 4.25 3.75 3.25 2.90 

CLASS B 
1 min  4.50 4.00 3.50 3.00 2.70 
SO see  3.75 3.25 2.75 2.25 1.95 

7. PACKAGE PLANS 
ROS WITHIN 1 WEEK: 10 ti 20 ti 30 ti 
1 min  45.00 80.00 105.00 
30 sec  37.50 65.00 82.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x.  50.00 30.00 20.00 14.00 8.00 
52 X............._ 40.00 27.00 18.00 12.00 7.50 
156 x ..................30.00 23.00 15.00 10.00 6.50 
312 x  25.00 20.00 12.00 8.00 5.50 
500 x  20.00 17.50 10.00 6.00 5.00 

FORT DODGE (2 AM; 1 FM) 
Webster County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KVFD 
1939 

Mutual Network 
Media Code 4 216 5160 5.00 
Northwest Broadcasting Co., Warden Bldg., Fort 
Dodge, Ia. 50501. Phone 515-573-4121. 

Studio: 912 First Ave. S., Fort Dodge, Ia. 50501. 

STATION'S PROGRAMMING DESCRIPTION 
ICVFD: Programmed for general interest. NEWS: 
every 30 min, network and local. Six 15 min news-
casts daily. Local editorials daily. Farm and market 
shows 4 times daily. Morning music middle-of-the-
road, afternoon general popular, evening top 40. Sat 
afternoon country music. 9 am daily women's show. 
Live and phone interviews, discussions, debates, audi-
ence participation, local experts. All local sports 
play-by-play high school and college, university foot-
ball, major league baseball. Contact Representative for 
further details. Reed 8/2/67. 

I. PERSONNEL 
General Manager-Ed Breen. 
Sta. & Sales Mgr.-Max E. Landes. 
Prog. & Farm Dir.-Drexel Peterson. 

2. REPRESENTATIVES 
Iowa Radio Network, 
Bernard Howard & Co., Inc. 

3, FACILITIES 
1,000 w. days. 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 5:30 am-midnight. CST. 

4, AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e. 2b, 3e. 3b, Sc. 3d, 4e, 5, 6a. 
Rate Protection: 10b, 11b, 141). 
Basic Rates: 20a, 21e. 23e. 240, 24b, 24e. 25b, 26, 
Contracts: 40a, 41. 45, 46. 47a, 51e, 
Comb.: Cont. Discounts: 61e. 
Cancellation: 70a, 70e, 71a, 72. 73a. 
Prod, Services: 80. 82. 
TV facilities: KVFD-TV. 
Affiliated with MRS. 
Member: Iowa Radio Network. 

TIME RATES 
No. 15 Eff 2/1/68-Ree'd 1/31/68. 

6. SPOT ANNOUNCEMENTS 
1 min.  10.00 30 sec 8 00 
3 ti or more per wk- 5% discount. 
6 ti or more per wk-10% discount. 

7. PACKAGE PLANS 
ROS SATURATION PACKAGES 

PER WK: 10 ti 15 tl 20 tl 25 ti 50 81 100 ti 
I min, ea  8.50 8.00 7.50 7.00 6.50 6.00 
30 sec (50 wds): so% of 1-min. 
10 sec (15 wds): 50% of 1-min. Minimum 20 per 
day. 
Time breaks or 8 wds-2.00. No discount. Minimum 
20 per day. 

WEEKEND SHOPPERS SPECIAL 
(Equally distributed Sat, Sun & Mon) 

15 tl 30 ti 
1 min, ROS  105.00 195.00 

YEAR AROUND PACKAGE 
20000 1500x 1000x 5000 

50 wds    4.00 5.00 5.50 8.00 
100 wds  6.00 6.50 7.00 7.50 

(This listing eontinued on next page) 
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Fort Dodge-K V F D-Continued 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x..  60 36 30 25 20 

PER WEEK DISCOUNT 
3 ti or more-5% 6 U or more-10% 

10. SPECIAL FEATURES 
NEWS ON THE HOUR 

5-min rate and discounts apply. 

KWMT 
1956 

KATZ RADIO 
WEST 

e 
A WIIT Station 

Subscriber to the NAB Radio Code 
Media Code 4 216 5280 1.00 
K-WMT, Inc_ Box 958, Fort Dodge. Iowa 50501. 
Phone 515-955-8533. 

I. PERSONNEL 
Pres. & Gent Mgr.-James W. Maurer. 
Chairman of the Board-William B. Quarton. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
5.000 w. days: 540 Ice. Directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast 6-9 am. For 
non-simulcast facilities see KWMT-FM. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. -GENERAL ADVERTISING Si. ended regulations 
General: la, 2a, 3a, 4e. 4d, 5, 6e, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15d, 16. 
Basic Rates: 21a, 21d, 22b, 23e. 24b, 25e. 26, 28e. 

29e. 33a. 
Contracts: 40e. 41, 42e, 42d, 43, 44e. 45. 46, 47a, 

48, 50. 51a. 
Comb.: Cont. Discounts: 60d. 60e, 61e, 62e. 
Cancellation: 70a, 70e, 72. 73a. 73b. 
Prod. Services: 80. 81. 82. 
Sold in combination with WMT. Cedar Rapids, Iowa. 
See that listing for rates. 
Affiliated with American Entertainment Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 12 Eff 7/1/69-Ttec'd 7/14/69. 

AA-Mon thru Sat sign-on-10 am & noon-1 pm. 
A-Mon thru Sat 10 am-noon & 1-7 pm; Sun sign-
on-7 pm. 
B-Mon thru Sun 7 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK, EA: 1 ti 6 ti 12 ti 18 ti 24 ti 
AA  18 17 16 15 14 
A   14 13 12 11 10 
  12 11 10 9 g 

20/30 sec: 75% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 
Spots scheduled between classfications take the rates 
of the higher classifications. 
All spots, regardless of length or classification, may 
be combined for discount purposes. 

8. PROGRAM TIME RATES 
CLASS AA 

PER YR. EA: lx 26x 52x 104x I56x 260x 
1/2 hr____ ............. 65 62 60 56 53 50 
1/4 hr  44 42 40 38 36 34 
10 min.  33 32 31 30 29 28 
5 min  24 23 22 21 20 19 

CLASS A 
1/2 hr  57 56 55 53 51 48 
1/4 hr  39 37 36 34 32 30 
10 min.  26 25 24 23 22 21 
5 min  19 18 17 15 14 13 

CLASS B 
1 hr  84 82 80 78 76 74 
1/2 hr  52 51 50 48 46 44 
1/4 hr  35 34 33 31 29 27 
10 min  24 23 22 21 20 19 
5 min.  17 16 15 14 13 12 
Spots and programs may be combined for discount 
purposes on spots only. 

10. SPECIAL FEATURES 
NEWS SERVICE 
Commissionable) 

10 min  5.00 5 min  2.50 
FARM PROGRAMS 

(6-7 am & 11:30 am-1 pm) 
Minute participations and programs take applicable 
card rates plus talent charges (commissionable) of 
from 2.50 to 5.00. 

KWMT-FM 
1966 

e 
Media Code 4 216 5281 9.00 
K-WMT, Inc.. 540 A St., Fort Dodge. Is. 50501. 
Phone 515-955-8533. 

I. PERSONNEL 
Pres. & Gen'! Mgr.-James W. Maurer. 
Chairman of the Board-William B. Quarton. 

3. FACILITIES 
ERP 50.000 w.; 94.5 mo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 290 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-midnight. For simulcast facilities see KWMT. 

4. AGENCY COMMISSION 
15/0 time and talent: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 3e. 4e. 4c1. 5, 6e, 7b, 8. 
Rate Protection: 10a, 11e, 12a, 13e. 14e. 15e, 

15b, 16. 
Basic Rates: 21e. 21d, 22b. 23a, 24b, 25e, 26, 28e. 

29e, 33a. 
Contracts: 40e, 41, 42e, 42d, 43, 44e. 45, 46, 47a, 

48. 50. 51a. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 61e. 62a, 
Cancellation: 70a. 70e. 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 
Maximum of 6 commercial minutes Der hour. 

TIME RATES 
Eli' Rec'd 4/3/69. 

6. SPOT ANNOUNCEMENTS 
PER WE: I ti 6 ti 12 ti 18 ti 24 ti 
1 min/less  6.25 5.75 5.50 5.35 5.00 

FORT MADISON 
Lee County-Map Location .1-8 

Bee SRDS consumer market map and data at begin-
ning of the State. 

KXG I 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 216 5400 5.00 
Talley Broadcasting Co., Marquette Bldg., Fort 

Madison, Iowa 52627. Phone 319-372-1241. TWX 
319-1241. 

I. PERSONNEL 
President-Bayward L. Talley. 
Vice-Pres. & Gaol Mgr.-Michael Finger, Jr. 

2. REPRESENTATIVES 
Wire or call station collect. 

3. FACILITIES 
1,000 w. days; 1360 be. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. 3e, 3d, 4a, 4d, 5, fa. 713, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 18. 
Basic Rates: 20b, 21e, 21b, 21e. 21d, 22a, 22b, 23e. 

29b, 25a, 26, 28b, 28e. 29e. 30, 32e. 
Contracts: 40e. 41, 42d. 44e. 45, 46, 47e. 48. 49. 

50, 51b. 
Comb.; Cont. Discounts: 60b, 60e. 601. 61a. 42a. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with MUS. 

TIME RATES 
No. 4 Eff 5/1/67-1tec'd 3/29/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

1 x  6.50 5.00 3.50 
52 x  5.90 4.70 2.94 

4.12. 2.70 
260 x  4.25 3.54 2.48 
312 x  3.82 3.25 2 24 

2.82 2.00 
2.48 1.77 

2900 x  2.36 2.00 1.47 
8. PROGRAM TIME RATES 

ix 52x 156x 260x 312x 
1/2 hr ..... ________ 40.00 31.75 28.00 24.80 23.60 
1/4 25.00 21.80 20.60 19.40 17.70 
5 min  13.00 11.75 11.20 10.00 8.85 

10. SPECIAL FEATURES 
Local news-5 minutes, extra 1.25; 15 minutes, extra 
2.50 

GRINNELL 
Poweihiek County-Map Location H-5 

See SRDS consumer market map and data at begin 
fling of the State. 

KGRN 
1957 

GE11:1 
Subscriber to the NAB Radio Code 

Media Code 4 216 5520 0.00 
Mitchell Broadcasting Co., Box 560, 909-1/2 Mani 

St.. Grinnell, Ia 50112. Phone 515-236-6106. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Forrest "Frosty" MitchelL 
Sales Manager-Barry Turner. 
Program Director-Rich Dean. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
500 w.: 1410 be. Non-directional 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, In. 4a, 5, fa. 8. 
Rate Protection: 15b. 
Basic ltates: 20a. 22a, 22b. 235, 24b, 25a, 26, 28b, 

29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 601r. 61b. 
Cancellation: 71s. 
Member: Iowa Town and Country Network. 

TIME RATES 
Eff 2/1/69-Ree'd 2/5/69. 

7. PACKAGE PLANS 
PER WE: I ti 5 ti 10 tl 15 ti 20 II 25 ti 
1 min -. . - 5.50 5.25 5.00 4.75 4.50 4.25 
30 sec:80.%of 1-min. 10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x-  28.00 21.50 11.50 
13 x  . 24.30 19.75 10.25 
26 x-   23.00 17.90 9.25 
52 x-  . 21.70 16.50 8.40 
104 x_  19.50 14.75 7.70 
156 x__.   18.25 13.65 6.90 
208 x_   16.50 12.10 6.25 

  11.00 5.50 

INDEPENDENCE 
Buchanan County-Map Location .1-4 

See BROS consumer market map and data at begin 
ning of the State. 

KOU R 
1959 

Subscriber to the NAB Radio Code 

Media Code 4 216 5640 6.00 
Leighton Enterprises, 207-209 First St., East, Inde-

pendence, Iowa 50644, Phone 319-334-2549. 
I. PERSONNEL 
President-Al Leighton. 
General Manager-John Moline. 

3. FACILITIES 
250 w. days; 1220 be. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. Bills payable alien rendered. 

5. GENERAL ADVERTISING See faded regulations 
General: la, lb, 2.2. 2b, 3a, 3d, 4e. 4d, 5. Be. Ta. 8. 
Bate Protection: 10e. lla. 32e. 13e. 14e. 15a. 15b. 
Basic Rates: 20b, 21e, 21b, 21e. 22e, 22b. 23e. 25b. 

26. 27, 28b, 28e. 33c. 
Contracts: 40e, 41, 42b, 42d, 44e. 41b, 45, 46, 47a, 

49, 50, 51e, 51b. 
Comb.; Cont. Discount,: 60a, 60d, 60e, 607. 61e, 

6213. 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82, 

TIME RATES 
Eft Reed 1/2/69. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26e 52e I56x 250e 500x 

1 min 6.00 5.90 5.75 5.50 5.25 5.00 4.75 
30 see or less: 80% of 1-min. 

8. PROGRAM TIME RATES 
lx 13e 260 52x I56x 260e 

1 hr  65.00 57.50 55.00 52.50 50.00 47.50 
1/2 hr  36.00 34.50 33.00 31.50 30.00 28.50 
1/4 hr  24.00 23.00 22.00 21.00 20.00 19.00 
5 min.  12.00 11.50 11.00 10.50 10.00 9.50 

INDIANOLA 
Warren County-Map Location F-6 

See SltDS consumer market map and data at beginning 
of the State. 

KBAB 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 216 5760 2.00 
Town & Country Broadcasters, Inc.. Box 11, Indian-

ola, Iowa 50125, Phone 515-961-5500. 
I. PERSONNEL 
President-Glenn Olson. 
General Manager-Jim Spoerl. 
Sales Manager-Mel Moyer. 

3. FACILITIES 
500 w. daytime, 250 w. nights; 1490 kc. 

Operating schedule: 6 am-midnight. CST. 
4. AGENCY COMMISSION 
15% on time. No cash discounts. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 213, 3e, 3b, 3e, 4e. 4d, 5, la, 7b, 8. 
Rate Protection: 10a, 11e, 12e. 13e. 14e. 15h, 16. 
Basic Rates: 20b, 21e, 21b, 21d, 22e. 22b, 23a, 23b, 

24b, 25a, 28e, 28c, 30, 33a. 
Contracts: 400. 44e. 45, 46, 47a, 49, 50, 51e 
Comb.: Cont. Discounts: 60b, 60e, 62b. 
Cancellation: 70a, 70e, 710, 736. 
Prod. Services: 80. 81. 
Affiliated with KISS. 

TIME RATES 
Eft 7/1/68-Ree'd 5/20/68. 

A-6:30-9 am. 11:30 am-1 pm & 4-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

lx I3x 26x 52x 130x I56x 260x 312x 
1 min 8.00 7.50 7.25 7.00 6.50 6.00 5.50 5.25 
30 sec 6.00 5.50 5.25 5.00 4.75 4.50 1.25 4.00 

CLASS B 
1 min 6.00 5.75 5.50 5.25 5.00 4.75 1.00 3.75 
30 sec 4.00 4.00 3.60 3.40 3.20 3.00 2.80 2.80 

8. PROGRAM TIME RATES 
CLASS A 

lx I3x 26e 52x 130e 156e 250x 3I2x 
1 hr  80.00 75.00 73.00 67.00 60.00 58.00 53.00 52.00 
1/2 hr  45.00 43.00 41.00 39.00 36.00 34.00 33.00 28.00 
1/4 hr  30.00 28.00 26.00 24.00 23.00 22.00 11.00 17.00 
10 min  22.00 20.00 19.00 18.00 17.00 16.00 11.00 13.00 
5 min  16.00 15.00 14.00 13.00 12.00 11.00 111.00 9.00 

CLASS 18 
1 hr  60.00 57.00 55.00 50.00 48.00 46.50 42.00 39.00 
1/2 hr  36.00 34.50 33.00 31.50 29.00 28.00 25.00 23.00 
1/4 hr  24.00 22.50 20.00 18.50 17.00 16.50 13.00 15.00 
10 min  18.00 17.00 16.00 15.00 14.00 13.50 12.50 11.50 
5 min  12.00 11.50 11.00 10.00 9.00 8.50 2.00 7.00 

IOWA CITY (I AM; 1 FM) 
Johnson County-Map Location J-5 

See 5111)5 consumer market map and data et begin-
ning of the State. 

KX IC 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 216 5880 8.00 
Johnson County Broadcasting Corp., North Dubuque 

St. at limy 80, Iowa City, Iowa 5224e, Phone 
319-338-1181. 
STATION'S PROGRAMMING DESCRIPTION 

KNIC: l'rogrammed for general interest, youag adults 
and university audience. 
Emphasis on news, sports, women's shows, farm mar-
kets, contemporary middle-of-the-road mule. Sat 
afternoon rock show. News until 9 am, music and 
homemaker features rest of am. News noon-1 pm, 
afternoon music and news. Hour of news. sports, 
markets, 5-6 pm. University football and basketball. 
Network farm market report. 18 newscasts daily. 
Sun music emphasis on middle - of - the - road, light 
classics, shoutunes and news feeures. Aims news 
correspondents, 4 local reporters and UPI audio. Con-
tact Representative for further details. Reed 8/2/67. 

I. PERSONNEL 
General Manager-Gene Claussen. 
Sales Manager-F. M. Brodera. 
l•rogram oir,etor-Itobert Shellady. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Iowa Radio Network. 

3. FACILITIES 
1.00u w. days; 800 be. Directional 
Operating schedule • Sunrise-local sunset. CRT. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e, 4e. 4d. 5. 6e. 8. 
Rate Protection: 10b. 11b, 12s, 13e, 14b, 15b. 16. 
Basic Rates: 20b, 21e. 22e. 23e. 24b, 25e. 28b, 28c. 

29a, 30, 33b. 

7. PACKAGE PLANS 
10x 500 100x 300x 750e 

1 min 7.50 6.50 6.00 5.50 5.00 
30 sec 5.50 4.50 4.00 3.50 3.25 
15 sec 4.50 3.50 3.00 2.50 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x  50.00 40.00 17.50 

K X I C-FM 

IOWA 
Contracts: 40e. 42e, 43, 44a, 45, 46. 47e, 48„ 49, 

50, 512. 
Comb.; Cont. Discounts: 60e. 130f, 601, 61e, 62b. 
Cancellation: 70a. 70e, 71a, 72. 73a. 
Prod. Services: 80. 82. 
Member: Ioaa Radio Network. 

TIME RATES 
No. 17 Eff 1/1/69-Itec'd 1/2/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

7 6 

1040x 2006e 
4.00 3.00 
3.00 2.75 
1.75 1.50 

10 min 5 min 
15.00 10.00 

1965 
Media Code 4 216 5881 6.00 
Johnson County Broadcasting Corp., Box 751, Iowa 

City. Iowa 52240. Phone 319-338-1181. 
I. PERSONNEL 

General Manager-Gene Claussen. 
Sales Manager-F. M. Broders. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation, 
Iowa Radio Network. 

3. FACILITIES 
ERP 27.380 w.•. 100.7 mc. 
Operating schedule: 8 am-midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time. Bills payable 30 days after receipt. 

5. GENERAL ADVERTISING See coded regulations 
Sea EXIC listing for coded regulations. 
Member: Iowa Radio Network. 

TIME RATES 
No. 17 Elf 1/1/69-Ree'd 1/2/69. 

6. SPOT ANNOUNCEMENTS 
1 min.  4.50 30 sec--------- 3.50 

7. PACKAGE PLANS 
10 ti 50 ti 100 tl 500 ti 

1 min. ..... ..  30.00 125.00 225.00 895.00 
30 see.,  25.00 112.50 200.00 775.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 x 40.00 25.00 12.50 

IOWA FALLS (1 AM; 1 FM) 
Hardin County-Map Location F-4 

See BRIM consumer market map and data at begin-
ning of the State. 

KIFG 
1962 

Media Code 4 216 6000 2.00 
P. B. W. Broadcasting Corp., Box 919, Iowa Falls. 

Iowa 50126. Phone 515-648-4281. 
I. PERSONNEL 
Pres. & Gen'l bfgr.-II. A. Skeet Preston. 
Station & Sales Mgr.-James Starr. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1,000 w.; 1510 itc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KIFG-FM. 

4. AGENCY COMMISSION 
15/2 time and talent: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 3b, 45, 4d, 5, 65, 713, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22e. 22b, 23e. 24a, 28, 283, 29s. 
Contracts: 40a. 42b, 45, 46, 47s, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70c. 71b, 73a. 
Member: Iowa Town and Country Network. 

TIME RATES 
Eff 1/27/69-Rec'd 1/29/69. 

7. PACKAGE PLANS 
PER WE, EA: 

1 tl 5 ti 10 tl 15 ti 20 ti 25 ti 
67f 1-.1.006...75 6.50 6.00 5.50 5.00 

10 sec: 50% of 1-min. 
26 wk-6COeSECUTIVE WEEK DISCOUNT 

52 wit-10% 
8. PROGRAM TIME RATES 

I3x 26e 52e 104e 150e 260e 312e 
1/2 hr 27.00 26.25 24.85 23.50 22.10 20.70 19.35 18.00 
1/4 hr 16.00 15.50 14.60 13.65 12.75 11.80 10.90 10.00 
5 min.. 9.00 8.75 8.30 7.85 7.40 6.90 6.35 6.00 
10. SPECIAL FEATURES 
Farm, News and Markets-6:15-6:30 am. 
Farm and Home Show-12:45-1 pm. 
Applicable rate plus 10%. 

K I F G-FM 
1964 

Media Code 4 216 6001 0.00 
P.B.W. Broadcasting Corp. ' Box 919, Stevens St., 

Iowa Falls, Iowa 50126. Phone 515-648-4281. 
I. PERSONNEL 
General Manager-H. A. Preston. 
Sta. & Sales Mgr.-James W. Starr. 
News Director-Al Poole. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
ERP 3,000 w.; 95.3 me. 
Operating schedule: 6 am-10 pm daily. CST. 
Antenna ht.: 170 ft. above average terrain. 
Partial simulcast operation. Operated separately 6-7 
am & local sunrise-sign-off. For simulcast facilities 
see KIFG. 

4. AGENCY COMMISSION 
15/0 on time; payable on receipt of bills. 

5. GENERAL ADVERTISING see coded regulations 
See KIFG listing for coded regulations. 
Member: Iowa Town and Country Network. 

TIME RATES 

Rates are identical to KIFG. See that listing. 
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KEOKUK 
Lee County-Map Location J-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KOKX 
1947 

Media Code 4 216 6120 8.00 
KOKX. Inc., Eppers Hotel, Keokuk, Iowa 
Phone 319-524-5410. 

I. PERSONNEL 
General Manager-Ronald D. Westby. 
Sales Manager-Don McKee. 
Program Director-Art Mann. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
1,000 vr. days. 500 w. nights; 1310 kg. Directional-
night only. 
Operating schedule 6 am-11:05 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. Sb, 3a. 4a. 4d. 5. Ca. 7a, 8. 
Rete Protection: 10a. lia, 12a. 130. 14a, 15b, 16. 
Basic Rates: 20a, 21b, 22a, 23a, 24c, 250. 26. 28e, 

30, 32b, 33a. 
Contracts: 40c. 45, 47e, 48, 51a. 
Comb.: Cont. Diamants: 60b, 60e, 60f. 61c, 62d. 
Cancellation: 71n, 72. 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 
Member: Iowa Radio Network. 

TIME RATES 
No. 11 Elf 2/1/69-Itee'd 2/3/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 115 see 

1 x. 5.90 4.70 3.55 
7. PACKAGE PLANS 

IMPACT PLANS-FIRM PLACEMENT 
PER WK, EA: 6 ti 12 ti 18 tl 24 ti 30 ti 
1 min.  5.00 4.75 4.50 4.25 4.00 
30 sec__ ........  4.00 3.80 3.60 3.40 3.20 
15 sec_ .....  3.00 2.85 2.70 2.55 2.40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  59.00 35.00 18.80 14.00 9.40 

DISCOUNT 
3+ per wk--5% 6+ per wk-10% 

KNOXVILLE 
Marlon County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KN IA 
1960 

e 
Subscriber to the NAB Radio Code 

Media Code 4 216 6240 4.00 

Stevens Broadcasting Company, Inc., Box 31. 1602 
N. Lincoln, Knoxville, Iowa 50138. Phone 515-
842-3161. 

STATION'S PROGRAMMING DESCRIPTION 
KNIA: Programmed for general interest. 
Extended newscast 7:30-7:45 am, 8:30-8:40 am, 
12:15-12:30 pm, & 5:45-6 pm. Other news 5 min on 
half hour. Sports coverage: 8 am. noon, & 5-5:15 
pm extended sports coverage. Alit PERSONALITIES 
handle all shows. 3 newsmen plus 1 mobile news 
unit. MUSIC: country 6-10 am, middle-of-the-road 
10:05 am-3:15 pm, rack and roll 3:15-5 pm. Broad-
cast of local sporting events in season: football bas-
ketball, and baseball. Extended live coverage of auto 
racing events, plus coverage of university football. 
Farm markets 6:18 am, 7:45 am, 12:45 pm M-Sat. 
Personalities available for remote broadcast for 
commercial advertisers. Contact Representative for 
further details. Reed 11/13/67. 

I. PERSONNEL 
President & General Manager-F. Max Stevens. 
Vice-Pres. & Pros. Dir.-James Dennis Stevens. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 500 w. days; 1320 Ire. Directional. 
Operating schedule: 6:00 am-local sunset. COT. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 4a, 4d, 5. Oa, 7b. 
Rate Protection: 10a, lia. 12a, 13a, 14a. 
Basic Rates: 22n, 22b, 23a. 24b, 26, 28a, 29a. 
Contracts: 40a. 45, 470. 
Comb.; Cont Discounts: 60b, 60k, 61b, 61e, 62e. 
Cancellation: 71a, 73a. 
Member: Iowa Town and Country Network. 

TIME RATES 
Tif 2/5/69-Reed 2/6/69. 

7. PACKAGE PLANS 
WKLY: I ti 5 tl 10 ti 15 ti 20 tl 25 ti 
1 min  5.50 5.25 5.00 4.75 4.50 4.25 
10 sec: 50% of 1-min. 30 sec: 80% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
lx 13x 26e 52x 104x 156x 208x 260X 

1/2 hr 28.00 25.00 23.00 20.00 18.00 17.00 16.50   
1/4 hr 21.00 18.25 17.50 16.00 15.00 13.00 12.00 11.00 
5 min 11.00 10.00 8.50 7.50 7.00 6.50 6.00 5.50 
10. SPECIAL FEATURES 
Markets-Mon thru Fri 5 min at 6:18 am. 
Collins Market Report-Mon thru Sat 1/4 hr at 
7:45 am. Noon Market Report-Mon thru Sat 5 
min at 12:45 pm, Applicable rate plus 10%. 

LE MARS (1 AM; 1 FM) 
Plymouth County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KLEM 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 216 6360 0.00 

52632. KLEM. Inc., Box 1410. Le Mars, Iowa 51031. Phone 
712-546-4121. 
STATION'S PROGRAMMING DESCRIPTION 

KLEM: Programmed for general interest. 
Farm markets and news totals 1 3/4 hours. Extended 
newscasts 7:30-7:45 am, 10-10:30 am, 12:30-12:45 pm 
& 5:35-5:50 pm. Other news 5 min at :55. FM news 
6-6:10 pm, 9:45-10 pm & 12M. MUSIC: country and 
western sign-on-7:30 am, middle-of-the-road 8 am-1 
pm. rock and roll 1 pm-sign-off. Taped music on 
FM: popular 8 am-12M. Broadcasts of local sporting 
events in season. Major league baseball. Women's 
show 10:30-11 am. 3 mobile units. Contact Repre-
sentative for further details. Rec'd 8/4/67. 

I. PERSONNEL 
31anager-Paul W. Olson. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
1.000 w. days: 1410 kn. Non-directional. 
Operating schedule: 5:45 am-local sunset. CST 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. Ss, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g. 11g, 12g. 13g. 14g, 
Basle Rates: 20b, 22b, 23a. 24a, 24b, 24e, 25a, 26. 

28c, 30, 33d. 
Contracts: 40a. 40c, 41, 42e. 43, 44b, 45, 46, 47a, 

51a, 51c. 
Comb.: Cont. Dieccunts: 60b, 60f, 60h, 601, 61b, 62b. 
Cancellation: 70a. 70e, 71a, 73b. 
Member: Iowa Radio Network. 

TIME RATES 
Eff 9/1/61-Rec'd 8/7/61. 

6. SPOT ANNOUNCEMENTS 
1 min, flat  

7. PACKAGE PLANS 
PER WK, 
EA: 5 ti 10 ti 15 ti 20 ti 30 ti 50 ti 

1 min  5.50 5.00 4.50 4.00 3.50 3.00 
20/30 sec: 75% of 1-min. 8/10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

Flat   28.60 17.50 12.00 

KLEM-FM 
1967 

6 

Subscriber to the NAB Radio Code 
Medla Code 4 216 6361 8.00 
KLEM Inc., Box 1410, Le Mars, Iowa 51031. Phone 

712-546-4121. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul W. Olson. 

2. REPRESENTATIVES 
Iowa Radis Network. 

3. FACILITIES ERP 47.000 w.: 99.5 one. 
Operating schedule: 5:45 am-midnight. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KLEM listing for coded regulations. 

TIME RATES 
Elf 1/1/67-Rec'd 2/1/67. 

6. SPOT ANNOUNCEMENTS 
1 min  3.30 30 sec  2.30 

7. PACKAGE PLANS 
PER WK: 5 *II 10 ti 15 ti 
1 min  3.10 2.90 2.70 
30 sec  2.10 2.00 1.90 

MAQUOKETA (1 AM; 1 FM) 
Jackson County-Map Location L-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KMAQ 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 216 6480 6.00 
Maquoketa Broadcasting Co., Box 941, 136-1/2 S. 
Main St., Maquoketa, Iowa 52060. Phone 319-
652-2426. 

STATION'S PROGRAMMING DESCRIPTION 
KMAQ: Programmed for adults. 
Country music 6:00-7:30 am. Middle-of-road music 
test of day, with current hits 4-5 pm each afternoon. 
Polka music 11:30 am-noon. 15 min farm show at 
6:45 am featuring markets, interviews and farm 
news. Also, market reports at 10:30 am & 12:30 
pm. 5 min newscast hourly throughout day and three 
15 min newscasts daily with emphasis on local news. 
Daily sports show and all high school football and 
basketball games are broadcast. M-F 30 min inter-
view and discussion show from 1:05 pm. Contact 
Representative for further details. Rec'd 7/10/67, 

I. PERSONNEL 
Owner & Gen'l Mgr.-Dennis W. VOY, 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
500 w. days: 1320 he. Non-directional. 
Operating schedule: O am-local sunset. CST. 
Partial simulcast operation. Simulcast 6-11 am & 
noon - sunset. For non - simulcast faellities see 
KMAQ-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 3d, 4a, 4d, 5 7b, 8. 
Rate Protection: 10r. lie. 12e, 13e, 14e. 
Basic Rates: 20a, 20b, 21a, 21d, 22a, 24b, 25e, 26, 

28b, 28e, 29a, 33a. 
Contracts: 40a, 42a, 42e, 43, 440. 44b, 45, 46. 47a, 

5' a. 
Comb.; Cont. Discounts: 65e, 60d, 61e, 62b, 62d. 
Cancellation: 70a, 70c, 71b, 72, 73a, 73b. 
Prod. Services: Re. 
Member: lowa Town and Country Network. 

TIME RATES 
Eff 1/1/69-Itec'd 1/27/69. 

7. PACKAGE PLANS 
PER WK: I ti 5 tl 10 ti 15 tl 20 ti 25 t1 
1 min  6.50 6.25 6.00 5.75 5.50 5.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

10. SPECIAL FEATURES 
RFD 1320-Mon thru Fri 6:45-7 am. 
Mid-Morning Markets-Mon thru Fri 10:30-35 am. 
Mid-Day Markets-Mon thru Sat 12:30-12:35 pm. 
Final Farm Markets-Mon thru Fri 5:55-6 pm. 
Extension Show-Sat 6:35-7 am. 
Farm & Home Show-Mon thru Sat 12:35-1 pm. 
Applicable rate plus 10%. 

KMAQ-FM 
1967 

C 
Media Code 4 216 6481 4.00 
Dennis W. Voy dba The Maquoketa Broadcasting 

Co.. Box 941, 136-1/2 S. Main, Maquoketa, Iowa 
52060. Phone 319-652-2426. 

I. PERSONNEL 

Owner, Gen'l Mgr. & Prog. Dir.-Dennis W. Voy, 
Sales Manager-Earl Saunders. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
ERP 3.000 w.; 95.3 me. 
Operating schedule: 6 am-7 pm. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately II 
am-noon & sunset-7 pm. For simulcast facilities 
see KMAQ. 

4. AGENCY COMMISSION 
15% timo only. Payable in 30 days. 

5. GENERAL ADVERTISING See ended regulations 
See KMAQ listing for coded regulations. 
Member: Iowa Town and Country Network. 

TIME RATES 

Rates are identical to KMAQ. See that listing. 

MARSHALLTOWN (1 AM; 1 FM) 
Marshall County-Map Location G-5 

See SltDS consumer market map and data at begin-
ning of the State. 

KFJB 
1923 

1:112112 
Subscriber to the NAB Radio Code 

Media Code 4 216 6600 9.00 
Marshall Electric Co., Inc., 133 E. Main St., Mar-

shalltown, Iowa 50158. Phone 515-753-3361 
Marshalltown, Iowa 50158. Phone 3361, 

I. PERSONNEL 
President-John W. Norris. 
General Manager-William P. White. 
Sales Manager--William C. Doll. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kg. 

Non-directional. 
Operating schedule: 6 am-11 pm. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See Coded Regulations 
General: 2a. 3a, 3b, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 200. 21b. 220, 24e. 28b. 
Contracts: 480, 45, 46. 47b. 
Comb.: Cont. Discounts: 60a, 624. 
Cancellation: 71b. 73a, 73b, 
Prod. Services: 80, 81, 82. 
Member: Iowa Radio Network. 

TIME RATES 
No, 11 Eff 5/1/67-Rec'd 5/26/67. 

7. PACKAGE PLANS 
PER WE: I ti 6 ti 12 tl 18 tl 
1 wk  5.75 5.50 5.35 5.10 
13 wk.  5.65 5.40 5.25 5.00 
26 wk. ......   5.55 5.30 5.15 4.90 
39-52 wk  5.45 5.20 5.05 4.80 

ROS PACKAGES 
(any 7 consecutive days) 

30 ti  4.75 50 ti_._.........., ....... 4.25 
40 ti  4.50 
30 sec: 80% of 1-min. 
10 sec or less: 60% of 1-min. 
Combinability: only 1 minute. 30 second announce-
ments combine for greater frequency. 

tt. PROGRAM TIME RATES 
1 hr  56 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

FREQUENCY DISCOUNT 
13x-5% 52x-12-1/2% 156x-20% 
261-10% 104x-15% 2601-25% 

24 ti 
5.00 
4.90 
4.80 
4.70 

30 ti 
4.90 
4.80 
4.70 
4.60 

KFJ B-FM 
1967 

Media Code 4 216 6601 7.00 
Marshall Electric Co.. Inc., 133 E. Main St., 

Marshalltown, Iowa 50158. Phone 515-753-3361. 

I. PERSONNEL 
President-John W. Norris, 
General Manager-Willlam P. White. 
Sales Manager-William C. Doll. 

2. REPRESENTATIVES 
Iona Radio Network. 

3. FACILITIES 
ERP 27,500 w.: 101.1 me. 
Operating schedule: 7:45 am-11 pm. CST. 
Antenna ht,'  

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
See KFJB listing fer coded regulations. 
Member: Iowa Radio Network. 

TIME RATES 

Rates are identical to KFJB. See that listing. 

MASON CITY (3 AM; 
Cerro Gordo County-Map Location F-2 

See SRDS consumer market map and data at begin-
ning of the State. 

1 FM) 

KGLO 
1936 

CBS Radio Network 

ege Representatives, Inc. 

Subscriber to the NAB Radio Code 

Media Code 4 216 6720 5.00 
Lee Enterprises, Inc., 2nd N. E. and Pennsylvania, 
Mason City, Iowa. 50401. Phone 515-423-2540. 
TWX 515-424-1987. 

STATION'S PROGRAMMING DESCRIPTION 
MOLO: Programmed for general interest and service. 
AIR PERSONALITIES handle all segment. 5 man 
news staff includes farm and sports directors. Early 
morning and noon farm news, markets and interviews. 
Hourly news headlines, details at 6:45 am, 7 am, 
8:15 am, 12:30 pm. 6 pm & 9:45, Middle-of-the-road 
music policy. SPORTS: live high school and college 
football and basketball and major league baseball. 
Community news items, direct weather wire informa-
tion from weather bureau and road conditions inter-
spersed throughout day. Contact Representative for 
further details. Reed 1/2/69. 

I. PERSONNEL 
Vice-President (Lee Broadcasting Div.)-Walter J. 

Rothschild. 
General Manager-Lloyd Loers. 
National Sales Manager-Wayne W. Cribb. National 

Sales Offices, WCU Bldg., Quincy, Ill, Phone 217-
222-6200. TWX 910-246-3204. 

2. REPRESENTATIVES 
11-R Representatives, Inc. 

3. FACILITIES 
5,000 w.; 1300 kc. Directional-night only. 
Licensed to operate full time. 
Operating schedule: 5:30 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0, 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 12e, 13e, 14e, 16. 
Basic Rates: 20b. 21a, 21b, 22a, 22b, 23a, 24b, 24e, 

25a. 26, 27. 28a, 29a, 
Contracts: 40a. 41, 420. 44b, 45, 46, 47a, 48, 49, 51c. 
Comb.: Cont. Discounts: 60b. 604. 60e, 601, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80 81, 82. 
Affiliated with CBS. 

TIME RATES 
No, 15 Elf 12/1/68-Reed 11/4/68. 

6. SPOT ANNOUNCEMENTS 
AAA-Mon thru Sat 6-9 am & 11:44 am-1:15 pm. 
AA-Mon thru Sat 9-11:44 am: Mon thru Fri 4-7 
A-Mon Lieu Sat sign-on-5:59 am: Mon thru Fri 
1:15-3:59 pun & 7 pm-sign-off; Sat 1:15 pm-sign-
off; Sun all day. 

CLASS AAA 
PER WE: 30+ 24 tl 18 ti 12 01 6 ti I ti 
I wk  10.00 11.00 12.00 13.00 14.00 14.50 
13 wk  9.00 10.00 11.00 12.00 13.50 14.00 
26 tsk  8,50 9.50 10.50 11.00 12.50 13.00 
39 wk  8.00 9.00 10.00 10.50 11.50 12.00 
52 wk  7.50 8.50 9.50 10.00 11.00 11.50 

CLASS AA 
1 wk  9.00 10.00 11.00 12.00 13.00 13.50 
13 oak  8.00 9.00 10.00 11.00 12.50 13.00 
26 wIr  7.50 8.50 0.50 10.00 11.50 12.00 
39 wk.   7.00 8.00 9.00 9.50 10.50 11.00 
52 wk.  6.50 7.50 8.50 9.00 10.00 10.50 

CLASS A 
1 wk  8.00 9.00 10.00 11.00 12.50 13.00 
13 wk  7.00 8.00 9.00 10.00 12.00 12.50 
26 wk  6.50 7.50 8.50 9.00 11.00 11.50 
39 wk  6.00 7.00 8.00 8.50 10.00 10.50 
52 wk  5.50 6.50 7.50 8.00 9.50 10.00 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
Firm adjacencies. Spots between 2 time classes 
charged highest elass rate. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PARTICIPATION PLANS 
PLAN: 12 18 24 
6-9 am & 11:44 am-1:15 pm Mon 

thru Sat   3 5 6 
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Mason City-K G L 0-Continued 
PER WK, EA: 12 tl 18 ti 24 ti 
9-11:44 am Mon thru Sat.  2 3 4 
1:15-3:59 pm Mon then FrL__-- 2 3 4 
3:59-7 pm Mon thru FrL  3 4 5 
7 pm-midnight and/or wknds Sun 
thru Sat   2 3 5 

1 min  11.00 10.00 9.00 
30 sec: 75% of 1-min. 
Minutes and 30-seconds may be combined for plan rate. 

8. PROGRAM TIME RATES 
(Mon thru Sat 6 am-7 Pm; Sun 6 am-6 Pm) 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 y  110.00 66.00 44.00 33.00 22.00 
13 x  104.50 62.70 41.80 31.35 20.90 
26 x___ ............ -  99.00 59.40 39.60 29.70 19.80 
39 x.  88.00 52.80 35.20 26.40 17.60 
52 x_  85.80 51.50 34.35 25.75 17.15 
104 y  79.20 47.50 31.70 23.75 15.85 
156 y  74.80 44.90 29.90 22.45 14.95 
260+   63.70 38.25 25.50 19.10 12.75 
All other times: 65% of above. 
Programs and spots cannot be combined for discount 
purposes. 

KLSS (FM) 
1967 

Media Code 4 216 6775 9.00 
North Central Iowa Broadcasting Co., Box 1446. State 

at Federal, Mason City, Iowa 50401. Phone 515-
424-5582. 

I. PERSONNEL 
President-Hayward L. Talley. 
General Manager-Dale S. Low. 
Sales Manager-Peter E. Farrell. 

3. FACILITIES 
El-OP 100,000 w.• 106.1 mc. Stereo. 
Operating schedule: 5:30 am-midnight daily. CST. 
Antenna ht.: 262 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am.mIdnight Mon thru Sat; all day Sun. For simul-
cast facilities see KSMN. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations, 
General: la, 2b, la. 4a, 5. 6b, 7b, 8. 
Rate Protection: 15b. 
Bane Kates: 20a, 21d, 22a, 23e. 
Contracts: 40a, 4413. 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 61e. 62d. 
Cancellation: 72, 73a. 
Prod. Services: 81. 82. 
AM facilities: KSMN. 
Sold in combination with liSMN. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 11/1/67-Reed 10/20/67. 
I. PACKAGE PLANS 

(Mon thru Sat 9 am-sign-off; Sun all day) 
1 MINUTE Olt LESS 

PER DAY: I wk 4 wk 13 wk 26 wk 52 wk 
1 ti  6.50 6.00 5.00 4.00 3.00 
2 ti    5.50 5.00 4.25 3,0 2.6 o 
3 ti  4.60 4.00 3.50 3.00 2.50 
4 ti  4.00 3.50 3.00 2.66 2.25 
5+   3.50 3.00 2.66 2.33 2.09 
PER %VII.: 
3 ti  7.00 6.50 5.50 4.50 3.50 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/2 hr 1/4 hr 5 min 
1 x  80.00 45.00 30.00 15.00 
52 y  40.00 22.50 15.00 9.00 
365+   25.00 15.00 19.09 6.00 

KRIB 
1948 

e 
Subscriber to the NAB Radio Code 

Media Code 4 216 6840 1.00 
Mason City Broadcasting Corp.. 402 19th St.. S. W.. 
Mason City. Iowa 50401 Phone 515-424-1276 
STATION'S PROGRAMMING DESCRIPTION 

KRIB: Programmed for young adults and teens. 5 
personality D.J.'s handle entire operation. FARM 5-
7 am-market reports; county agent reports; news; 
country western music; featuers for farm listeners. 
7 am-noon-general popular music: news, network en-
tertainment; housewife quiz. Noon-2 pm-country 
western music; network and local news; markets. 2-3 
pm-general popular music; news. 3-6 pm-top 40 
(rock-poprock) news. 6-7 pm-network and local news 
7 pm-M-top 40 (rock-pop-rock); requests; contests, 
etc. SPORTS-approximately 2 min each hour, na-
tional anti local, depending on amount happening. 
Personalities available for remote broadcasts for com-
mercial advertisers. Contact Representative for fur-
ther details. Rec'd 7/12/67. 

I. PERSONNEL 
Pres. & Sta. Mgr.-D. Bryce Ekberg. 
Program Director-Bob Cody. 
Sales Manager-D. B. Ekberg. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1490 ke. 
Non-directional. 

Operating schedule: 19 hours daily. CST. 
4. AGENCY COMMISSION 

15/0: payable by 10th of each month. 
5. GENERAL ADVERTISING See coded regulations 
General: 2a, la. 31% 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10e. 11e, 12e. 13c. 14e. 
Basic Rates: 22e. 22b, 24a, 24b, 28. 
Contracts: 40e. 
Comb.: Cont. Discounts: 60a. 61s. 61b, 02e. 
Cancellation: 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective May 1. 1964. 
Rates received March 2. 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

1 7.00 5.00 104 ti  6.00 4.30 
13 ti  6.75 4.85 156 ti 5.70 4.10 
26 ti  6.50 1.70 269 U.__ ..... 5.35 3.95 
52 ti  6.25 4.59 312 ti 5.00 3.811 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 1 min 30 see 
10 ti  6.25 4.50 25 ti  5.50 4.00 
15 ti  6.00 4.30 30 ti  5.00 3.80 
20 ti  5.75 4.10 

d. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 ti....   40.00 28.00 24.00 15.00 
13 tl-_____.___ 38.00 26.75 22.00 14.00 
28 ti________......._  38.00 24.00 20.00 13.00 
52 ti 34.00 22.00 18.00 12.00 
104 ti   32.00 20.00 16.00 11.00 
156 ti  30.00 18.00 14.00 10.00 
260 ti..   28.00 16.00 12.00 9.00 
312 ti  26.00 14.00 10.00 8.00 

KSMN 
1947 

e 
Subscriber to the NAB Radio Code 

Media Code 4 216 6960 7.00 
North Central Iowa Broadcasting Company, Box 1446, 
Mason City, Iowa 50401. Phone 515-423-81334. 
STATION'S PROGRAMMING DESCRIPTION 

KSMN: Programmed for both rural and urban au-
dience. 
MUSIC: country and western. FARM: farm director. 
Markets, news, interviews 8 times daily. Auction 
programs twice daily. NEWS: local and area block 
6:30-9:05 am by 3 newsmen. Area correspondents. 
Direct weather bureau wire. Numerous weather pro-
grams area oriented by ataff meterologist. Road re-
ports direct from area check points. Station editorials 
twice weekly. Expanded sports play by play. Re-
ligious programs and music Sun arn. Information 
programs 50%. Music 50%. Contact Representative 
for further details. Rec'd 2/11/69. 

1. PERSONNEL 
President-Hayward L. Talley. 
Gen'l & Sales Mgr.-Dale S. Low, 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Midwest-Iowa Radio Network. 

3. FACILITIES 
1,090 w. days; 1010 kc. Non-directional. 
Operating schedule: 5:30 am-midnight daily. CST. 
Partial simulcast operation. Simulcast sign-on-9 am 
Mon thru Sat. For non-simulcast faellItles see KLSS 
(FM). 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 2b, 3a, 3b, 45. 4d, 5, 6a, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 21e, 22a, 22b, 24b, 25s, 26, 29a. 
Contracts: 40a. 44s, 45, 46, 47e. 
Corn.; Cont. Discounts: 60e. 60g, 62d. 
Cancellation: 71a. 72, 73s. 
FM facilities: KLSS (FM). 
Member: Iowa Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 11/1/68-Rec'd 11/14/68. 
AA-Mon thru Sat 5:30-9 am. 
A-Mon thru Sat 9 am-sign-off; Sun all day. 

6. SPOT ANNOUNCEMENTS 
KSMN/KLSS (FM) COMBINATION-CLASS AA 
PER WK. I MIN: 1 wk 13 wk 26 wk 52 wk 
2 ti  8.25 8.15 8.00 7.10 
3 IL  7.65 7.55 7.40 6.50 
6+   7.05 6.95 6.80 5.90 
30 sec: 1-min rate less 2 35. 

KSMN ONLY-CLASS A 
2 ti  5.90 5.80 5.65 4.75 
4 ti  5.30 5.20 5.10 4.15 
7 ti  4.75 4.60 4.50 3.55 
25 ti 4.40 4.05 3.80 3.25 
50+ 4.10 3.80 3.45 2.95 
30 sec: 1-min rate less 1.15. 

7. PACKAGE PLANS 
SATURATION PACKAGES-ROS 

(KLSS (FM) sign-on-KSMN sign-off) 
WITHIN 7 DAYS: 25 ti 50 ti 100 ti 
1 min  4.40 4.10 2.95 
30 sec.  3.25 2.95 2.40 

O. PROGRAM TIME RATES 
KSMN/KLSS (FM) COMBINATION-CLASS AA 
PER WK, 1/4 HR: I wk 13 wk 26 wk 52 wk 
1 ti  . 40.00 35.00 30.00 24.00 
2 ti   31.00 29.00 26.00 22.00 
4 ........ ..... _ ..... 26.00 24.00 22.00 19.00 
6 ti  22.00 20.00 19.00 17.00 
10 min: 75% of 1/4 hr. 5 min: 50% of 1/4 hr. 

KSMN ONLY-CLASS A 
1 ti  24.00 23.00 22.00 18.00 
2 ti  18.00 17.50 17.20 16.50 
4 ti  17.00 16.25 16.00 15.30 
6+   16.00 15.10 14.80 14.20 
10 min: 75% of 1/4 hr. 5 min: 50% of 1/4 hr. 

MUSCATINE Am; 1 FM) 
Muscatine County-Map Location 11-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KWPC 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 216 7080 3.00 
Muscatine Broadcasting Co.. Inc., Mulberry and Hou-

ser Sts., Muscatine, Iowa 52761. Phone 319-283-
2442. 
STATION'S PROGRAMMING DESCRIPTION 

KWPC: Programmed for general audience. NEWS: 
every 30 min and six 15 min on hour. National and 
regional network, and 2 man local department. Mobile 
transmitter for on-spot news, special events. Weather 
wire. FARM: local extension, other farm offices. 
regional network. 6-7 am & 11:30 am-1:15 pm 
markets, home economist, county fairs. SPORTS: 
local plus university play-by-play. Sportscast, in-
terviews 7:45-8 am. Fishing, hunting, reports. Major 
league baseball, golfing, swimming. TALK; home-
making, gardening, open mike local discussion. Local, 
state, national government representatives. Foreign 
travel features. MUSIC: e and w 6-7:30 am. Mid-
dle-of-the-road, showtunes, standards, current hits. 
dixieland. folk music. RELIGIOUS: news, church 
schedules, live remotes. Contact Representative for 
further details. Rec'd 7/20/67. 

I. PERSONNEL 
General Manager-Cieorre J. Yelper. 
Sales Manager-Vince Bear:. 

2. REPRESENTATIVES 
Iowa Radio Network. 

S. FACILITIES 
250 w. days; 880 ke. Non-directional, 
Operating schedule: Sunrise-local sunset. CFI. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3e, 3d, 4a, 4d. 5, fla, 7a, 8 
Pr..te Protection: 10h, 11h, 12h, 13h, 14h, 15b, 16, 
Basic Rates: 21b, 21d, 22e, 22b, 231). 24c, 25a, 28b, 

28e, 29a, 33a. 
Contracts: 40a, 41, 45, 46, 47a, 48, 51a, 51c, 
Comb.: Cont. Discounts: 60s, 60f, 601, 62b. 62d. 
Cancellation: 700, 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80. 82. 
Affiliated with SOBS, 
Member: Iowa Radio Network, 

TIME RATES 
Elf Rec'd 6/30/67. 

6. SPOT ANNOUNCEMENTS 
1 min  6.25 30 sec  

7. PACKAGE PLANS 
PER WK: 6 ti 12 ti 
1 min........................ 6.05 5.85 
30 sec  4.80 4.60 

O. PROGRAM TIME RATES 

1 x  
PER WK, EA: 
3 ti    17.75 11.50 9.20 
6 ti  15.00 10.35 8.00 

5.00 

18 ti 24 ti 30 tl 
5.65 5.45 5.25 
4.40 4.20 4.00 

1/4 hr IC min 5 min 
20,00 1.500 10.00 

KW PC-FM 
1949 

e 
Subscriber to the NAB Radio Code 

Media Code 4 216 7081 1.00 

Muscatine Broadcasting Co., Inc., Mulberry and Hon. 
ser SU. Muscatine, Iowa, 52761. Phone 319-265-
2442. 

STATION'S PROGRAMMING DESCRIPTION 
KWPC-FM: Programmed for adults. Emphasis on 
music, news, sports. NEWS: national network, re-
gional network, 2 man local news department. Six 
15 min newscasts. Special event remotes. MUSIC: 
middle-of-the-road, showtunes, standards. cnrrent hits, 
In evening, film music, ahowtunes, light classics. 
SPORTS: high school, community college. university 
play-by-play. major league baseball, gelling, swim-
ming events. TALK: community interests discus-
sloes, interviews. Reports of local, county, state, and 
national government representatives. Foreign. human 
Interest interviews. Contact Representativa for fur-
ther details. Reed 7/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-George .7. Volger. 
Ass't Mgr. & Sales Mgr.-Vince Backe,. 

2. REPRESENTATIVES 
Iowa Radio Network, 

3. FACILITIES 
ERP 25.500 w.: 99.7 mc. 
Operating schedule: 6 am-10:15 nm. CST. 
Antenna ht.: 290 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulatIons 
General: la. lb, 3a, lb, 3c, 34, 4a. 4d, 5, 6a, 7a, 8, 
Rate Protection: 10h, Ilh, 12h, 13h. 14h, 15b, 16. 
Basic Rates: 21b, 21d, 22a, 22b, 23b, 24c, 25a, 28b. 

29c, 29a, 33s. 
Contracts: 40a, 41. 45, 46. 47a. 48, 51a, 51c. 
Comb.. Cont. Discounts: 60s. 60f, 601. 621), 62d, 
Cancellation: 70a, 70e, 71e. 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: Iowa Radio Network. 

Elf TIME RATES 
Reed 4/113/66. 

6. SPOT ANNOUNCEMENTS 
1 min   3.50 30 sec.  

7. PACKAGE PLANS 
PER WK: 7 ti 
I 3.25 
30 sec.. 2.50 

NEWTON (1 AM; 1 FM) 
Jasper County-Map Location 0.5 

See SRDS cœuumer market map and data at begin 
cling of the State. 

2.75 

14 ti 21 tl 
3.00 2.75 
2.25 2.00 

KCOB 
1955 

e 
Subscriber to the NAB Radio Cede 

Media Code 4 216 7200 7.00 
Newton Broadcasting Comparu'. Newton, Iowa 50208 
Phone 515-792-5262. 

I. PERSONNEL 
General Mansger-Riehard C. Brandt, 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1.000 w. days; 1280 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
Member: Iowa Town and Country Network. 

IOWA 
TIME RATES 

Eft 2/1/69-Rec'd 2/19/69. 
7. PACKAGE PLANS 
WKLY: 1 ti 5 ti 10 tl 15 ti 20 tl 25 ti 
1 min_____ 6.50 6.25 6.00 5.75 5.50 5.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-mhi. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

13 x  54.00 35.50 23.50 19.50 12.75 
26 x - 48.75 31.75 21.25 17.65 12.00 
52 x  45.00 27.65 19.35 16.15 11.25 
104 x_________ 42.75 26.50 17.85 15.35 10.65 
156 x.  40.85 25.35 16.75 14.65 9.90 
208 x......... __ 39.15 24.25 15.65 13.85 9.30 
260 ......... 37.95 23.15 14.85 13.15 8.55 
312 x  36.45 22.30 14.20 12.15 8.10 
624 x    35.00 21.00 13.50 11.00 7.50 

10. SPECIAL FEATURES 
Voice of Agriculture-11:30 am. 5 minutes 3 times 
weekly. 
Farm Market Reports and Prices-11:50 am. 10 min-
utes Mon thru Fri. 
Extension Service of Jasper County-11:40 am. 10 
minutes Mon thru Fri. 
Applicable rate plus 10%. 

KUWS (FM) 
1965 

Media Code 4 216 7250 2.00 

Charles L. & Mildred B. Hamilton, Box 652, 116 N. 
2nd Ave., E. Newton, Iowa 50208. Phone 515-792-
1446. 

I. PERSONNEL 
General Manager-Chuck Hamilton. 
Program Director-Tom Willet. 
News Director-Ed Hamilton. 

3. FACILITIES 
ERP 3,000 w.; 95.9 me. 
Operating schedule: 7 am-10 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 3c, ad. 4a, 4d. 5, 6a, 70, 8. 
Rate Protection: 10a, lia, 12a, 13a, 11b, 15a, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24b, 25a, 

28e, 29e. 330. 
Contracts: 40a, 44s, 45, 47a, 50, 51b. 
Comb.; Cont. Discounts: 60s. 
Cancellation: 715, 73b. 
Prod, Services: 80. 

TIME RATES 
Elf Rec'd 1/18/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 13x 26X 521 
1 min. 1.50 1.25 1.00 .75 
10 sec.........-  ..... _...._._ .50 - 

OELWEIN 
Fayette County-Map Location J-3 

See REDS consumer market map and data at begin-
ning of the State. 

KOEL 
1950 

R AB 

Stuart Broadcasting Company 
Subscriber to the NAB Radio Code 

Media Code 4 216 7320 3.00 
Hawkey° Broadcasting, Inc., 109 S. Frederick, Oel-

weln, Iowa. 50662. Phone 319-283-1234. 
STATION'S PROGRAMMING DESCRIPTION 

KOEL: Programmed for general interest. 
FARM: farm director with agriculture news, markets, 
auctions, interviews 5:30-8 am, 11:30 am-1:30 pm. 
Weather: local, area, weather reports. NEWS: na-
tional, international, local, area and community news. 
SPORTS: high school football, basketball, other 
sports. 3 daily sports shows, 7 am, 6:15 pm, 10:15 
inn. TALK: program features sports, hobbies, human 
interest, business. ENTERTAINMENT: major and 
minor contests, promotions, audience participation 
games. MUSIC: general popular featuring current 
hits. middle-of-the-road, polka, country and western. 
Contact Representative for further details, Reed 
7/1/68. 

I. PERSONNEL 
General Manager-Paul Ruse. 
Exec. Vice Pres.-Richard W. Chapin. 
Farsa Director-Dave Sylvester. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Omaha. Lincoln-Paul "Red" Abets. 

S. FACILITIES 
5.000 w. days, 500 w. nights: 950 kn. 

Directional. 
Operating schedule: 5 am-11 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, 611. 

7b, 8. 
Rate Protection: 10e, 11c, 12e, 130. 14e, 15e, 
Basic Rates: 200. 21a, 21b. 21d, 22e, 22b, 23b, 24e. 

25a, 26, 27, 28a, 29e, 29b, 33e, 
Contracts: 40a, 41, 42a, 42e, 43, 44a, 45, 48. 47a, 

48, 49, 51b. 
Comb.: Cont. Discounts: 60b, 60d. 61a, 61b, 62a, 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80, 81. 82. 
Station reserves right to revise rates at any time by 
public announcement of new rate card. 
All discounts are paid at completion of any contract. 
Member: Stuart Broadcasting Company. 

TIME RATES 
No, 20 Elf 6/1/69-Reed 7/19/69. 

AA-5:45-9 aso, 11:39 am-1:30 pm & 4:30-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

6240 3120 260x I56x 1041 520 26x Ix 
30 sec 6.90 7.10 7.30 7.40 7.50 7.70 7.80 8.30 
1 min 9.00 9.50 9.85 10.35 10.80 11.30 11.75 12.50 
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IOWA 

Oelwein-K 0 E L-Continued 
CLASS A 

(specified position) 
624e 312e 260e 156e 104x 52e 26e lx 

30 sec 6.20 6.40 6.60 6.70 6.75 6.95 7.10 7.50 
1 min 8.10 8.40 8.90 9.35 9.80 10.20 10.55 11.25 

7. PACKAGE PLANS 
SATURATION PACKAGE 

CLASS A 
ROS: 624e 312e 260e 156e 104e 52e 26e IX 
30 sec 6.00 6.20 6.40 6.50 6.55 6.75 6.90 7.20 
1 min 7.80 8.00 8.50 8.95 9.40 9.80 10.10 10.50 

8. PROGRAM TIME RATES 
5 MIN: 312e 260e 156e 104e 52x 26x lx 
AA   11.80 12.30 13.00 13.50 14.10 15.30 16.60 
A   10.70 11.10 11.70 12.15 12.70 13.80 14.95 

10. SPECIAL FEATURES 
News-extra 1.00. 

OSKALOOSA (1 AM; 1 FM) 
Mahaska County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KBOE 
1950 

K B O E-FM 
1964 

1:1121:1 
Subscriber to the NAB Radio Code 

Media Code 4 216 7440 9.00 
Oskaloosa Broadcasting Co., Inc., Box 380, Rt. 1. 

Oskaloosa. Iowa 52577. Phone 515-673-3493. 
I. PERSONNEL 

Sta. & Gen'l Mgr.-Glen Stanley. 
Assistant Manager-Pat Flaherty. 

2. REPRESENTATIVES 
Iowa Radio Network. 

3. FACILITIES 
250 w. days; 740 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
FM FACILITIES 
ERP 3,000 w.: 104.9 mc. 
Operating schedule: 3:30-10:15 pm Mon thru Sat. 
CST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no each diamant. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 3a, 4a, 5, 6a, 71% 8. 
Rate Protection: 10c, 11c. 12e. 13c, 14b, 15b. 
Basic Rates: 20b, 21a, 22a. 23a, 24b, 25a. 26, 28b, 

29a, 33a. 
Contracts: 40a, 41, 42a, 44s. 45, 46. 47e. 48, 49, 5113. 
Comb.; Cont. Discounts: 60a, 60e, 61e, 622. 
Cancellation: 70a. 70e, 71a, 72. 73a. 
Prod. Services: 80, 81, 82. 
FM simulcasts with AM 3:30-local sunset. 
Affiliated with MRS Radio Network. 
Member: Iowa Radio Network. 

TIME RATES 
Rates effective January 1, 1965. 
Rates received May 20. 1965, 

6. SPOT ANNOUNCEMENTS 
1 ti._ 5.75 156 ti. 4.50 
26 ti. 5.25 260 ti._ 4.00 
52 ti  5.00 

7. PACKAGE PLANS 
SPECIAL PACKAGE RATES 

30-second Spots-Floating schedules 
(Schedules must run on consecutive days) 

PER WK: 
.8   24. 24 72. 

18 ti._ .............. ______ 58. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti  50.00 30.00 20.00 18.00 11.00 
26 ti  48.00 29.00 19.50 15.00 10.25 
52 ti  45.00 28.00 18.50 14.00 9.75 
156 ti..._.. 38.00 25.00 17.50 13.00 9.25 
260 ti  36.00 23.00 16.00 12.00 8.50 

OTTUMWA (2 AM) 
Wapello County-Map Location H-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KBIZ 
1941 

Subscriber to the NAB Radio Code 
Medla Code 4 216 7560 4.00 
KBIZ, Inc., 211 E. Second, Ottumwa, Iowa 52501. 
Phone 515-682-4535. TWX 515-681-5292. 
STATION'S PROGRAMMING DESCRIPTION 

KBIZ: Programmed for general interest. 
NEWS: 5 man department. Emphasis on local and 
state news. 22 newscasts per day. SPORTS: 5 sports 
shows daily including local high school football and 
basketball, university football and basketball. In-
dianapolis 500 race. FARM: farm director, 7 hours 
farm programming per week. TALK: homemaker 
show M-W-F with home economist. Open mike dis-
cussions. Religious: Sunday morning. Remotes: all 
phases of remote equipment available. Contact Repre-
sentative for further details. Rec'd 12/27/68. 

I. PERSONNEL 
General Manager-Alvina M. Britz. 
Station Manager-John J. Reardon. 
Farm Director-Chuck Conger. 

2. REPRESENTATIVES 
Minneapolis-William L. Hurley. 

S. FACILITIES 
1.000 w. days, 250 w. nights; 1240 ke. 

Non-directional. 
Operating schedule: 4:55 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a. 2b, 3a. 32, 4a, 42. 5, 6e. 71). 
Mite Protection: 10g, 11g, 12g, 13g, 14g. 16. 
Basic Rates: 20a, 210. 21b, 212. 22a. 22b, 23b, 24b, 

25a. 28a. 28e. 29a. 30, 31. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47e. 49, 51b. 

Comb.; Cont. Discounts: 60b, 602. 60f. 601, 61a, 622. 
Cancellation: 70b, 70d, 72, 735. 
Prod. Services: 80. 82. 
Affiliated with CBS. 

TIME RATES 
No. 8 Eff 8/1/69-Rec'd 7/31/69. 

AA-6:30-9 am, 11:30 am-1 pos & 3:30-6:30 pm. 
A-4:55-6:30 am, 9-11:30 am & 1-3:30 pm. 
B-6:30 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: 
I tl 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 50 ti 

1 wk.... 8.00 7.75 7.50 7.25 7.00 6.75 6.50 6.00 
4 wk.... 7.75 7.50 7.25 7.00 6.75 6.50 6.25 5.75 
13 uk_. 7.50 7.25 7.00 6.75 6.50 6.25 6.00 5.50 
26 wk.. 7.25 7.00 6.75 6.50 6.25 6.00 5.75 5.25 
52 wk.. 7.00 6.75 6.50 6.25 6.00 5.75 5.50 5.00 

CLASS A 
1 wk.... 7.00 6.75 6.50 6.25 6.00 5.75 5.50 5.25 
4 wk.... 6.75 6.50 6.25 6.00 5.75 5.50 5.25 5.00 
13 wk.. 6.50 6.25 6.00 5.75 5.50 5.25 5.00 4.75 
26 wk.. 6.25 6.00 5.75 5.50.2 5.00 4.75 4.50 
52 wk.. 6.00 5.75 5.50 5.25 5.00 4.75 4.504.00 
30 sec: 70% of 1-min. 15 sec: 60% of 1 min. 

CLASS B 
60 sec: 75% of A. 15 see: 45% of A. 
30 sec: 55% of A. 

8. PROGRAM TIME RATES 
I x 26x 52e 156e 261e 

1/2 hr  45.50 43.00 40.75 38.00 33.00 
1/4 hr  28.00 26.59 25.00 23.50 21.00 
5 min  18.00 17.00 16.00 15.00 13.00 

KLEE 
1954 

Country & Western 
Media Code 4 216 7680 0.00 
Klee Radio, 120 S. Court, Ottumwa, Ia. 52501. Phone 

515-682-8711. 
STATION'S PROGRAMMING DESCRIPTION 

1CLEE: MUSIC: 100% country and western. 
Emphasis on farm and local news. Contact Repre-
sentative for further details. Rec'd 9/9/68. 

I. PERSONNEL 
President-Thomas L. Davis. 
General Manager-Dwain C. Pearson. 
Prom. Farm. & News Dir.-Nell R. Ingle. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
500 w days; 1480 he, Non-directional. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3a, 313, 3c, 3d. 4a, 42, 5, 6a. 7b. 8. 
Rate Protection: 10d. 15b. 
Basic Rates: 20a, 21a, 21b, 21e. 212, 22a, 22b, 24b. 

25a. 286 28e. 29a, 30. 31. 
Contracts: 405, 41. 426, 45. 46, 47e. 51b. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70b, 71a. 
Prod. Services: 80. 82. 
Member: Country Music Network. 

TIME RATES 
Eff 7/I /67-Reed 6/27/67. 

6. SPOT ANNOUNCEMENTS 
lx 52e 104e 156e 208x 260x 312e 

1 min  8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec  6.40 6.00 5.60 5.20 4.80 4.40 4.00 
10 see  4.00 3.75 3.50 3.25 3.00 2.75 2.50 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

10 tl 20 tl 30 11 
1 min ... 6.00 5.50 5.00 
30 see  4.80 4.40 4.00 
10 sec  3.00 2.75 2.50 

8. PROGRAM TIME RATES lx 20e 52e 156e 
5 min  10.00 9.25 8.25 7.00 
1/4 hr  16.00 15.25 14.50 12.50 
1/2 hr 35.00 30.00 27.50 25.60 

PERRY 
Dallas County-Map Location E-5 

See SRDS ronsumer market map and data at begin-
ning of the State. 

KDLS 
1961 

Subscriber to the NAB Radio Code 

Media Code 4 216 7800 4.00 
Perry Broadcasting Co., Box 26, Perry. Iowa. 50220. 
Phone 515-465-5357. TWX 465-5357. 
STATION'S PROGRAMMING DESCRIPTION 

KDLS: Programmed for adults. 
FARM: programs 6-6:45 am, 12:15-12:45 pm. NEWS: 
news and weather on hour. MUSIC: general popular 
music. SPORTS: live play by play or tape coverage 
of local sport events. On spot coverage available. 
Women's show 10:05-11 am. Sun am religious. Re-
mote coverage of grand openings, fairs, etc. Contact 
Representative for further details. Ree'd 3/17/69. 

I. PERSONNEL 
President-Mrs. Shirley Whitehead. 
General Manager-Tom Quinlan. 
Sales Manager--John Wilson. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
500 w. days; 1310 kc. Directional. 
Operating schedule: 6:00 a.m, to local sonnet week-

8:00 a.m. to local sunset Sunday. CST. 
4. AGENCY COMMISSION 
15% on time; no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2a, 3b, 4a, 4d. 5, 6a. 713, 8. 
Rate Protection: 10h. 11h. 
Basic Rates: 22a, 22b, 23a. 24b, 25e. 26, 28b, 29e 
Contracts: 411a, 42b, 45, 46, 47a. 48. 
('omh.: Cont. Discounts: 000. 61e. 62b. 
Cancellation: 70a, 70e, 71a, 730. 
Member: Iowa Town and Country Network. 

TIME RATES 
Eft 1/1/69-Rec'd 1/6/69. 

6. SPOT ANNOUNCEMENTS 
1 tl 5 ti 10 ti 15 ti 20 ti 25 tl 

1 min.  7.00 6.75 6.50 6.00 5.50 5.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

10. SPECIAL FEATURES 
Town & Country Time-Mon thru Sat 6:05-6:45 am. 
Farm Features-Mon thru Fri 12:15-12:30 pm; Sat 
12:15-1 pm. 
Sale Time-Mon then Sat 12:30-12:35 pm. 
Market Openings-Mon thru Fri 11:05-11:10. 
Applicable rate plus 10%. 

SHELDON 
O'Brien County-Map Location C-2 

See SRDS consumer market map and data at begin-
ning of the state. 

KIWA 
1961 

Media Code 4 216 7920 0.00 
E. C. Stangland, Citizens State Bank Bldg., Sheldon. 

Iowa 51201. Phone 712-324-2597. 

STATION'S PROGRAMMING DESCRIPTION 
KIWA: Programmed for adults Farm Oriented pro-
gramming 6-7:30 am & 11:30 am-1 pm. MUSIC: 
middle-of-road, country and western, gospel songs. 
NEWS: on hour plus direct news from nearby towns 
at other times. News, sports and farm information 
includes national wire copy, but stress is on locally 
oriented material. 10 am housewife programs, inter-
views. recipes, club activities, hospital reports. Con-
tact Representative for further details. Reed 7/14/67. 

I. PERSONNEL 
Owner & Gen'i Mgr.-E. C. Stangland. 
Sta. & Sales Mgr.-Wallace L. Stangland. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
500 w. days; 1550 kc. Non-dIrectional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 2b. 3d, 4b, 5, 6a. 7a, 8. 
Rate Protection: 10h. 11b, 126, 13b, 14b. 
Basic Rates: 20b, 21e, 21e. 22a, 22b, 23a, 24b, 25a 

26, 28a, 29a. 
Contracts: 40a. 41, 44a, 45, 46. 47a. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 70a. 70e, 71a, 72. 73o, 736. 
Prod. Services: 80. 81. 82. 
Member: Iowa Town and Country Network. 

TIME RATES 
Eff 7/1/69-Rec'd 7/30/69. 

A-11:30 am-1 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

lx 520 104e 150e 260e 312e 520e 750e 
1 min 6.00 5.90 5.80 5.70 5.60 5.50 5.25 5.15 
30 sec 5.00 4.75 4.50 4.25 4.00 3.75 3.50 3.25 

CLASS B 
1 min 5.50 5.25 5.00 4.75 4.50 4.25 4.00   
30 sec 4.50 4.25 4.00 3.75 3.50 3.25 3.00   

7. PACKAGE PLANS 
WITHIN 7 DAYS: 20 tl 40 ti 60 ti 
1 min.  100 160 210 
30 see  80 120 150 

8. PROGRAM TIME RATES 
5 MINUTES 

I x 52e I 04x I 56x 260e 312e 520x 
A .... 12.00 11.75 11.50 11.25 11.00 10.75 
B .... 10.00 9.75 9.50 9.25 9.00 8.50 8.00 

SHENANDOAH 
Page County-Map Location C-7 

See SRDS (mummer market map and data at begin-
ning of the State. 

(2 AM) 

KFNF 
1924 

Media Code 4 216 8040 6.00 
Tedesco Brothers, KFNF Bldg., 

51601. Phone 712-246-3946. 

I. PERSONNEL President-Nicholas Tedesco. 
Vice President-Virtor J. Tedesco. 
General Manager-Bruce Rauma. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
1,000 w. days. 500 w. nights; 920 ke. 

Non-directional. 
Operating schedule: 6:00 am-7:15 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30. 3b, 4a, 4d, 5. Ca. 7a. 
Rate l'rotection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a. 220. 22b, 23a. 24b, 28a, 29a. 
Contracts: 40a, 426. 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 61a, 62.e. 
Cancellation: 700. 70e, 710. 730. 

TIME RATES 
Rates effective February 1, 1960. 
Rates received January 25. 1960. 

6. SPOT ANNOUNCEMENTS 
(I minute) 

Per week: 1 wk. 13 wks. 
3 times._ .... __... 8.00 7.50 
5 times ...... 7.00 6.50 

lo times  6.00 5.50 
20 times  . 5.00 4.50 
30 times  4.00 3.50 
50 times..._.._   3.00 2.50 

(30 seconds) 
3 times  6.00 5.70 
5 times  5.25 4.90 
10 times  4.50 4.20 
20 times  3.75 3.50 
30 times._ 3.00 2.80 
50 times  . 2.25 1.90 

Shenandoah, Iowa 

26 wits. 52 wits. 
7.00 8.50 
6.00 5.50 
5.00 4.50 
4.00 3.50 
3.00 2.50 
2.00 1.50 

5.25 4.7F 
4.60 4.30 
3.90 3.80 
3.25 3.00 
2.60 2.40 
1.55 1.22 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

1 time.... 85.00 51.00 
13 times.. 80.75 48.45 
26 times_ 76.50 45.90 
52 times.. 72.25 43.35 

104 times_ 68.00 40.80 
260 times_ 63.75 38.25 

1/4 hr. 10 min. 5 min. 
34.00 25.00 21.50 
32.30 23.75 20.45 
30.60 22.50 19.40 
28.90 21.25 18.35 
27.20 20.00 17.30 
25.50 18.75 16.25 

KMA 
1925 

R AlEt 

Subscriber to the NAB Radio Code 

Media Code 4 216 8160 2.00 

May Broadcasting Company, Lowell and Elm Sta.. 
Shenandoah. Ia. 51601. Phone 712-246-1020. TWX 

910-967-2370. 

I. PERSONNEL 
Station Manager-Norman W. Williams. 
Sales Manager-Jack L. Katz. 
Regional Sales-Andy Andersen. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 W.; 960 he, Directional-night only. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 42, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15a, 16. 
Basle Rates: 20b, 21b, 22b, 23a, 24a, 24e, 28a, 29b, 

32a. 
Contracts: 40a, 41, 44a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 60e. 
Cancellation: 700, 70e, 71a, 72. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 15 ES 7/1/69-Itec'd 5/28/69. 

AA-Mon thru Sat 5:30-10 am, 11:30 am-1:30 pm & 
4-7 pm; Sun 6 am-noon. 
A-All other times. ROS. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION: 1 min 30 see 
1+   24 19 
10 sec ID's: 60% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

7. PACKAGE PLANS 
ROTATING WITHIN TIME CLASS 

- AA - - A - 
PER WE: I min 30 sec 1 min 30 see 
Ott  20 16 13 11 
12 ti  19 15 12 10 
18 O.  18 14 11 9 
24 ti  10 8 
10 sec ID's: 60% of 1-seto. 
1-minute and 30-second spots may be combined to 
earn weekly package freuuencY. 
Package plans may be combined to earn weekly pack-
age frequency. 

8. PROGRAM TIME RATES 
CLASS AA 

I x 260 52e 1 04x I 56x 260x 312+ 
1/2 hr  130 126 110 100 95 90 85 
1/4 hr  70 66 62 58 54 50 46 
10 min  55 51 47 43 40 38 35 
5 min  40 37 34 32 30 29 28 

CLASS A 
1/2 hr  110 105 100 95 90 83 78 
1/4 hr  60 57 54 51 47 45 40 
10 min  49 46 43 39 36 34 32 
5 min  36 34 32 30 28 26 24 

SIOUX CITY (3 AM; 1 FM) 
Woodbury County-Map Location B-4 

nee SRDS consumer market map and data at begin-
ning of the State 

K DV R (FM) 
1960 

Media Code 4 216 8280 8.00 
Wolff Broadcasting Corp., 6700 Correctionville Rd., 

Sioux City, Iowa 51106. Phone 712-252-3332. 

I. PERSONNEL 
President-E. C. Wolff. 
Station Manager-Daniel E. Wolff. 

3. FACILITIES 
ERP 38,000; 97.9 me. Stereo. 
Operating schedule: 6-12:30 am. CST. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. la, 3b. 40. 5. 6a. 
Rate Protection: I0a, 11e, 12a, 13e, 14a. 
Basic Rates: 20a, 22b, 23a, 24b, 250, 26. 28b, 29a. 
Contracts: 40a, 45. 470, 48. 
Comb.: Cont. Discounts: 60a. 61a, 61b, 6213, 62e. 
Cancellation: 71a, 73e. 
Affiliated with American FM Network. 

TIME RATES 
Eft 6/1/65-Itee'd 4/11/68. 

7. PACKAGE PLANS 
PER WE: 5 tl 10 ti 
1 min 3.00 290 
30 sec..._ ...... 2.25 2.15 
10 sec.__  1.75 L70 

BULK PURCHASE PLAN 
PER YR: 1 min 
265 x..--   2.50 
730 x... 2.25 
1460 x.. .. 2.00 

a. PROGBWIFT .......RATEI I Fa«:- 1/2 hr 
1 25.00 15.00 

20 tl 
2.80 
2.05 
1.65 

30 set 
1.85 
1.75 
1.65 

1/4 los 
10.00 

13 x.. 24.00 14.50 9.75 
26 ..... 23.00 14.00 9.50 

9.25 
104 x   2L60 13.00 9.00 

8.75 
19:00 12.00 8.50 

365 ...... 18.00 11.50 8.25 
(Sioux City continued on next Page) 

30 tl 
2.70 
1.95 
1.60 

10 see 
L50 
1.40 
LBO 

5 min 
8.00 
5.75 
5.50 
5.25 
5.00 
4.75 
4.50 
4.25 

350 Spot Radio Stations September 1, 1969 



Sioux City-Continued 

KM NS 
1949 

NAB CILIC1 
Stuart Broadeasting Company 

Subscriber to the NAB Radio Code 
Media Code 4 216 8400 2.00 
Siouxland Broadcasting, Inc., Box 177. 921 Pierce 

St., Sioux City, Iowa 51102. Phone 712-258-0628. 
STATION'S PROGRAMMING DESCRIPTION 

RAINS: Programmed for general interest. 
FARM: 6-7 am, noon-1 pm, agriculture news, mar-
kets, county agents. Weather: US Weather Bureau 
local, area reports. NEWS: network on half hour, 
local on hour, live mobile reports, stocks. SPORTS: 
daily sports show 5:25 pm, play-by-play college and 
high school football, basketball, local horse racing. 
TALK: program features-sports, hobbies, human in-
terest, business. ENTERTAINMENT: major and 
minor contests, promotions, audience participation 
games. hfUSIC: general popular featuring current 
hits, middle-of-the-road. Rock music on teen show. 
7-12M, M-F. Contact Representative for further de-
tails. Rec'd 12/27/68. 

I. PERSONNEL 
Exec. Vice-Pres.-Richard W. Chapin. 
General Manager-Frank Gunn. 
Operations Manager-Mike Riley. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGavren-Guild-PGW Radio, 

Inc. 
Omaha, Lincoln-Paul "Red" Abois. 

3. FACILITIES 
1,000 w.; 620 kc. Directional-separate patterns day 
and night. 

Operating schedule: 6 am-midnight daily. CST. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 20, 2b, 3a, lb. Sc. 3d, 45. 4d, 5, Oa. 
7b. 8. 

Rate Protection: 10g, 11g, 12g, 13g, 14g. 15g. 
Basic Rates: 200, 21a, 21b, 2Id, 220, 22b, 23b, 24b, 

25s, 26, 27. 28a. 29a, 29b. 130. 
Contracts: 403. 41, 420. 42e. 43, 44a, 45, 46. 47a, 

48, 49, 51b. 
Comb.: Cont. Discounts: 60b. 604. 61a, 61b, 625. 
Cancellation: 70a. 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 
Member: Home Town Radio Group, Stuart Broadcast-

ing Company. 
TIME RATES 

No. 6 Eff 7/1/69-Reed 6/4/69. 
AA-Mon thru Sat 6-9 am, 11:45 am-1:15 pm & 4-6 
pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
---AA--- A-
1 min 30 see I min 30 see 

1 ti  15 12 14 11 
6 ti  14 11 13 10 
12 ti  13 10 12 9 
18 U.  11 9 10 8 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
6 AM-6 PM, ROS: 12 ti 18 ti 24 ti 
1 min  11 10 
30 sec  9 8 7 
10 sec: 50% of 1-min. 

KSCJ 
1927 

Subscriber to the NAB Radio Code 
Media Code 4 216 8520 7.00 
Perkins Bros. Co., 415 Douglas St., Sioux City, 
Iowa 51102. Phone 712-255-7993, 

I. PERSONNEL 
President-Elizabeth Sammons. 
Manager-Eugene T. Flaherty. 
Sales Manager-Kenneth Kjeldseth. 

2. REPRESENTATIVES 
Contact station direct. 
Minneapolis-Wayne-Evans & Associates, Inc. 
Kansas City-Eugene Ir. Gray Co. 
Omaha-Soderlund Company. 

3. FACILITIES 
5.000 w.; 1360 hr. Directional-night only. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 net time; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la. 3b, Sc. 3d, 4a, 44, 5, 6a. 

7b, 8. 
Rate Protection: 10b, 1lb, 121), 13b, 14b. 
Basic Rates: 21a. 214, 220. 22b, 23b, 241). 24c. 25a, 

26. 27, 290. 30. 
Contracts: 400, 41. 42a. 43. 44b, 45. 46, 475, 49. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 601, 61e. 62b. 

624. 
Cancellation: 70a, 70e, 71a. 72, 73a, 73b. 
Prod. Services: 80. 82. 
Discounts allowed retroactively on number of programs 
given within 1 year. 

TIME RATES 
No. 16 Eff 1/1/69-Rec'd 10/31/68. 

6. SPOT ANNOUNCEMENTS 
A-6:59-9 am, 11:45 am-1:15 pm & 4-6 pm. 
B-All other times. 

CLASS A 
PER WK: 1 ti 5 ti 10 ti 15 ti 20 ti 30-39 
1 min  9.50 9.25 9.00 8.75 8.50 8.25 
30 ser  7.15 6.95 6.75 6.55 6.40 6.20 
10 sec  4.75 4.63 4.50 4.38 4.25 113 

CLASS B 
1 min  8.00 7.75 7.25 6.75 6.25 5.75 
30 sec  6.00 5.80 5.45 5.05 4.70 4.30 
10 sec  3.88 3.63 3.38 3.13 2.88 

8. PROGRAM TINE RATES 1/2 hr 1/4 hr 5 min 
1 ti    30.00 20.00 12.00 
13 ti    29.25 19.50 11.70 
26 ti  28.50 19.00 11.40 
52 ti  27.00 18.00 10.80 
104 ti  25.50 17.00 10.20 
156 ti  24.00 16.00 9.60 
260 ti  22.50 15.00 9A0 
312 ti  21.00 14.00 9.40 

10. SPECIAL FEATURES 
News service fee-5-minute program. per program 
2.00; 15-minute program, per program 3.00. 

KTRI 
1938 

Media Code 4 216 8640 9.00 
Sioux City Broadcasting, Commerce Bldg., 6th met 
Nebraska St., Sioux City, Ia. 51101. Phone 712-
258-0165. 

I. PERSONNEL 
Station Manager-Lennon Kelly. 

2. REPRESENTATIVES 
Jack Mesta dc Co.. Inc. 

3, FACILITIES 
5,000 w.; 1470 kc. Directional-separate patterns 
day and night. 

Operating schedule: 6:00 am-midnight weekdays; 
8:00 am-midnight Sundays. CST. 

4. AGENCY COMMISSION 
15% on thee only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3e. 3b, 4a, 5, 6a, 71% 8. 
Rate Protection: I0b. 1119. 12b, 1313. 14b, 15a, 15b. 
Basic Rates: 20b, 21a, 21c, 225. 221% 23a, 24b, 24e. 

26, 29a. 
Contracts: 405. 41, 42b, 44b, 46, 47a, 48, 50, 51a. 
Comb.; Cont. Discounts: 60e. 60d, 60g. 601, 615. 62b, 

62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 

TIME RATES 
Rates received November 30. 1953. 

6. SPOT ANNOUNCEMENTS 
(20-seconds station break or 1-minute) 

1 time____________ 9.00 156 times  7.20 
26 times...   8.10 260 times  6.75 
52 tlmes__________ 7.65 312 times  6.80 

7. PACKAGE PLANS 
Weekly Packages 

1 minute or less: 
10 announcements weekly. 6.00 
15 announcements weekly_   5.50 
20 announcements weekly   500 

8. PROGRAM TIME RATES 
1 hour_________ 40.00 1/4 hour_________ 15.00 

1/2 hour ___ 25.00 .5 minutes__ 10.00 
fa) All 5-minuto segments include an opening 
announcement and one 1-minute commercial. 

NOTE: All block time rates are quoted and available 
on a daily basis 6 or 7 times weekly only, and 
for a minimum term of 4 weeks. 

WNAX 
YANKTON 

City of license, Yankton, S. D. 
Considered by CBS Radio Network as their Sioux 

City-Sioux Falls-Yankton outlet. 
See listing under Yankton, S. D. 

SPENCER 
Clay County-Map Location C-2 

See SRDS consumer market map and data at begin-
ning of the State. 

(1 AM; 1 FM) 

KICD 
1942 

NAOS 

Subscriber to the NAB Radio Code 
Media Cods 4 216 8760 9.00 
lowa Great Lakes Broadcasting Co., Box 631, Spencer. 
Iowa 51301. Phone 712-262-1240. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ben B. Sanders. 
Resident Manager-Jack Wedel. 
Nat'l Adv. Mgr.-Dorothy Wilson. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 kc. 

Non-directional. 
Operating schedule: 5:30 am-midnight. CST. 
Simulcast during AM operational hours. For non. 
simulcast facilities see K1CD-FM listing. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8, 
Rate Protection: 105, Ila, 12a, 130, 14a, 15a, 15b, 

15e, 16. 
Basic Rates: 20b, 21b, 21e, 21d, 22a, 22b, 23a, 24b, 

25a. 26, 285, 29b. 
Contracts: 400, 42b. 42d, 45, 46. 47e, 49. 51a. 
Comb.: Cont. Discounts: 60, 604, 60e. 60f, 60h, 61a, 

61b, 
Cancellation: 70a, 70e, 710, 72, 73b, 
Prod, Services: 80, 81. 82. 

TIME RATES 

Rates effective August 15, 1965. (Card No. 26.) 
Card received October 13, 1965. 

Class A-7:00-9:00 am; noon-1:00 pm and 6:00-7:00, 
pm, 
Class B-5:30-7:00 am; 9:00 am-noon; 1:00-2:00 pm 
and 5:00-6:00 pm daily. 
Class C-2:00-5:00 pm and 7:00 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 see 
1 8.25 5.90 260 5.90 4.70 
52 Leo 5.30 365 5.60 4.60 
156 6.45 5.00 520 ...... 5.30 4.40 

CLASS B 
  7.00 4.70 260 4.70 3.65 

52 U.__ 5.90 4.15 365 ti._ 4.55 3.45 
156 U.__ 5.30 3.95 520 4.40 3.25 

CLASS C 
1 ........ 5.90 3.85 260 ti.-___ 4.55 3.25 
52 ti  5.30 3.45 365 ....... 4.35 3.20 
156 ....... 4.70 3.30 520 4.10 3.00 

QUICKIES 
(15 words or 10 seconds) 

10 per day ...... _ 19.50 20 per day-______ 33.00 
Available Saturday, Sunday, Monday and Tuesday. 

7. PACKAGE PLANS 
(Minimum 7 days) 

30 WORD 
PER DAY 1 wk 
3 tL______________ 3.20 
6 ti   2.80 
10 ti   260 

50 WORD 
3 ti_ 3.85 
6 ti.. 3.30 
10 ti    3.15 

75 WORD 
3 ti   . 4.30 
6 ti 4.10 

120 WORD 
3 ti. 5.20 
6 ti 490 

8. PROGRAM TIME RATES 
CLASS A 
1 hr 1/2 hr 

1 ti..   47.00 29.40 
52 41.15 23.50 
156 ti________ 35.30 20.60 
260 32.35 19.10 
365 ti....-________ 29.40 17.65 
520 ti____.----- 26.45 16.45 

CLASS B 
1 ti.   35.30 23.55 
52 ti   29.40 21.15 
156 26.50 18.80 
260 U.   25.00 17.65 
365 23.55 15.90 
520 ti. 22.35 14.10 

CLASS C 
1 29.40 20.60 
52 ti..........  26.45 18.80 
156 ti .. _ 25.00 16.45 
260 ti.........._.._. 23.55 14.10 
365 ..... 22.35 12.95 
520 21.15 11.75 

13 wir 
2.90 
2.60 
2.35 

3.55 
3.10 
2.90 

3.95 
3.45 
3.25 

4.75 
4.15 
3.90 

26 wk 52 wk 
2.65 2.45 
2.35 2.15 
220 2.00 

3.25 
2.85 
2.65 

3.65 
3.15 
2.95 

4.45 
3.88 
3.55 

2.95 
e.eo 
2.45 

3.30 
2.85 
2.75 

4.00 
3.45 
2.25 

1/4 hr 10 min 5 min 
.5 12.95 ..40 

14.15 11.75 8.25 
11.75 10.00 ".00 
10.55 8.25 0.45 
10.00 7.65 5.90 
9.40 7.00 5.60 

14.10 
11.75 
10.00 
9.10 
8.25 
7.65 

11.75 
10.60 
8.80 
7.95 
7.35 
7.00 

10.60 
8.80 
7.35 
6.75 
6.20 
5.90 

9.40 
8.25 
7.00 
5.90 
5.60 
5.30 

7.25 
7.00 
5.90 
5.00 
4.70 
4.55 

7.00 
5.90 
5.30 
1.70 
1.45 
1.25 

K I C D-FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 216 8761 7.00 
Iowa Great Lake Broadcasting Co., Box 631, Spencer, 
Iowa 51301, Phone 712-262-1240. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ben B. Sanders. 
Station Manager-Jack W. Wedel. 
National Sales Manager-Dorothy Wilson. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

I. FACILITIES 
EltP 100,000 w.; 107.7 mc. 
Operating schedule: 5:30 am-midnight. 
Antenna ht.: 395 ft. above average terrain. 
Partial simulcast operation with KICD-AM. For 
simulcast rates. see KICD-AM, RICO-FM 

4. AGENCY COMMISSION 
15% on time. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See KICD listing for coded regulations. 

TIME RATES 
Rates effective August 15, 1965. (Card No. 26.1 

Card received October 13. 1965. 
Class A-7:00-9:00 am; noon-1:00 pm and 6:00-7:00 
pm. 
Class B-5:30-7:00 am: 9:00 am-noon; 1:00-2:00 pm 
and 5:00-6:00 pm deb'. 
Clam C-2:09-5.00 pm and 7:00 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

52 ti 8 25 5 90 260 ti  5 90 4 70 
1 min 30 sec 1 min 30 see 

1 ti  
  7.00 5.30 365 ti  5.60 4.60 

156 ti  6.45 5.00 520 ti  5.30 4.40 
CLASS B 

1 ti  7.00 4.70 260 ti 4.70 3.65 
52 ti  5.90 4.15 365 ti  4.55 3.45 
156 ti  5.30 3.95 520 ti  4.40 3.25 

CLASS C 
I ti  5.90 3.85 260 ti. 
52 ti  1.1 5.30 3.45 365   

4 70 3 30 520 ti 4.35 1.20 156 ti   4 10 3 00 

(15 worCIdUsIoCritlIrseconds) 
10 per day  19,50 20 per day  33.00 
Available Saturday, Sunday. Monday and Tuesday. 

7. PACKAGE PLANS 
(Minimum 7 days) 

30 WORD 
PER DAY 1 wk 13 wk 26 wk 52 wk 

2.90 2.65 2.45 
6 ti  2.80 2.60 2.35 2.15 
10 ti  2.60 2.35 2.20 2.00 

50 WORD 
3 ti  3.85 3.55 3.25 2.95 
6 ti  3.30 3,10 2.85 2.60 
10 ti  3.15 2.90 2.65 2.45 

75 WORD 
3 ti  4.30 3.95 3.65 3.30 
6 ti    4.10 3.45 3.15 2.85 
10 ti  3.55 3.25 2.95 2.75 

120 WORD 

6 ti  4.90 
10 ti  4.25 

8. PROGRAM TIME RATES 
CLASS A 
1 hr 1/2 hr 

52 ti..... ...... 41.15 23.50 
156 ti  35.30 20.60 
260 ti 32.35 19.10 
365 ti  29.40 17.65 
520 B.__  ._... ...... _ 26.45 16.45 

CLASS B 
I ti  35.30 23.55 
52 ti..... ...... _____   29.40 21.15 
156 ti  26.50 18.80 
260 ti 25.00 17.65 
365 ti. 23.55 15.90 
520 ti ...........   22.35 14.10 

CLASS C 

52 ti  26.45 18.80 
156 tL.   25.00 16.45 
260 ti  23.55 14.10 
365 ti 22.35 12.95 
520 ti 21.15 11.75 

4.75 
4.15 
3.90 

1/4 hr 
17.65 
14.15 
11.75 
10.55 
10.00 
9.40 

14.10 
11.75 
10.00 
9.10 
8.25 
7.65 

11.75 
10.60 
8.80 
7.95 
7.35 
7.00 

4.45 
3.80 
3.55 

4.00 
3.45 
3.25 

10 min 5 mir 
12.95 9.40 
11.75 8.25 
10.00 7.00 
8.25 6.45 
7.65 5.90 
7.00 5.60 

10.60 
8.80 
7.35 
6.75 
6.20 
5.90 

9.40 
8.25 
7.00 
5.90 
5.60 
5.30 

8.25 
7.00 
5.90 
5.00 
4.70 
4.55 

7.00 
5.90 
5.30 
4.70 
4.45 
4.25 

IOWA 

STORM LAKE (1 AM; 1 FM) 
Buena Vista County-Map Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KAYL 
1948 

RAB 

Media Code 4 216 8880 5.00 
Cornbelt Broadcasting Co., Park Bldg., Storm Lake. 

Ia. 50588, Phone 712-732-3520. 

STATION'S PROGRAMMING DESCRIPTION 
KAYL: Programmed for general interest. 
NEWS: every hour, local editoriala daily. Weather 
on every news, plus 4 weather shows daily, 5 snorts 
news daily, 5 market reports daily. Live broadcast 
of 100 local sports events yearly, plus major league 
baseball. MUSIC: morning includes general popular 
music. mixed with interviews, discussion programs. 
1-5 pm general popular music featuring standards, 
middle-of-the-road tunes, country and western 4-5 
pm. Sat afternoon, top 40 tunes for teens. Sun after-
noon, showtunes, some classlcs. Rec'd 12/2/68. 

I. PERSONNEL 
President-Oscar J. Gran. 
Sales Manager-Paul Benson. 
National Sales-Aleda Horner. 

3. FACILITIES 
250 w. days; 990 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast sunrise-8:20 
am & 5 pm-local sunset. For non-simulcast facilities 
see KAYL- FM. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la, Sc, 3d, 45. 44, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 24a, 24b, 25a, 28e, 
Contracts: 40a, 44a, 44b, 45, 47e, 51b. 
Comb.: Cont. Discounts: 60b, 60h, 615, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 73b. 
Prod. Services: 80. 
Affiliated with KBS. 
Member: Iowa Radio Network. 

TIME RATES 
No. 6 Eff 4/69-Rec'd 4/7/69. 

A-Dally noon-1 DM. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 260 52x 156x 260x 520x 
A ........ 6.50 6.50 6.50 6.50 6.50 6.50 
B . ........ 6.00 5.90 5.80 5.60 5.30 5.20 

20/30 SEC: 
  4.90 4.80 4.70 4.50 4.20 4.00 

7. PACKAGE PLANS 
I ti 6 ti 10 ti 20 ti 30 ti 50 ti 100 ti 

1 min 6.00 5.35 5.20 4.75 4.30 3.20 2.75 
30 sec 4.90 4.60 4.20 3.80 3.00 2.60 2.25 

8. PROGRAM TIME RATES 
1/4 HR: lx 260 52x I04X 1560 312x 
A   16.10 16.10 16.10 16.10 16.10 16.10 
  13.80 13.60 13.25 12.65 12.10 10.65 

10 min: 75% of 1/4 hr. 5 min: 50% of 1/4 hr. 

KAYL-FM 
1949 

Media Code 4 216 8881 9.00 
Combelt Broadcasting Co.' 820 Lake Ave., Storm 
Lake, Iowa 50588. Phone 712-732-3520. 

I. PERSONNEL 
President-Oscar Grau. 
Sales Manager-Paul It. Benson. 

3. FACILITIES 
ERP 18,000 w., 101.5 mc. 
Operating schedule: 6 am-10 pm. CST. 
Antenna ht.: 381 ft. above average terrain. 
Simulcast with KAYL. Non-simulcast 8:20 am-5 pm. 
See KAYL, KAYL-FM for simulcast facilities. 

4. AGENCY COMMISSION 
15/0 on time. Bills payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KAYL listing for Coded Regulations, 

TIME RATES 
Eff 4/66-Reed 4/18/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 1560 2600 520X 

1 min.........,...,, ...... 4.00 3.50 3.00 2.50 2.00 
20/30 see.  3.00 2.50 2.00 1.50 1.25 

B. PROGRAM TIME RATES 
IX 26x I56x 520x 

1 hr._ 30 28 23 20 
1/2 hr: 75% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 mito: 25% of hour. 

WASHINGTON 
Washington County-Map Location J-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KC II 
1961 

0 
Subscriber to the NAB Radio Code 

Media Code 4 216 9000 9.00 
Washington Home and Farm Radio, Inc., P. 0. Box 

370, 105-1/2 E. Main St., Washington, Iowa 52353. 
Phone 319-653-2113. 
STATION'S PROGRAMMING DESCRIPTION 

KCII: Programmed for adults. 
FARM: 5:30-7 am farm news, weather, markets, 
extension reports, c and w and middle-of-the-road 
popular music. 7 am-noon middle-of-road popular 

(This listing continued on next page) 
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Washington-K C I I-Continued 
music. News of nation, state, local 7-7:15 am, 8-8:15 
am. Telephone show 9:35-10 am. Noon hour 30 min 
newscast, farm market report 15 min, sports 5 min. 
1-2:15 pm country and western music show. 2:30-4 
pm middle-of-road popular music. 4-5 Dm & 6-6:30 
pm big bands. 6:30 pm-sign-off general popular 
music. NEWS: 5-5:15 pm, and on hour and half 
hour throughout day. Reed 7/31/67. 

I. PERSONNEL 
Predident-George Volger. 
Station Manager-Roy A. Hodges. 

3. FACILITIES 
500 w. days; 1380 kc. Non-directional. 
Operating schedule: 6:00 a.m, to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d. 5, 6e, 7b, 8. 
Rate Protection: 10e, llf, 12b, 13e, 14b, 15e. 1513. 

15c. 
Basic Rates: 20b, 21b, 21d, 22e. 23a. 24e, 24c, 25a, 

28b, 20e. 29e. 30, 32e. 
Contracts: 40a, 41, 44e, 44b, 45, 46, 47b, 49, 51e. 

51b. 
Comb.; Cont. Discounts: 60b, 60g, 61a, 61b, 02e. 624 
Cancellation: 70e, 71e. 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS Radio Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Eff-Rec'd 1/9/67. 

AA-6-8 am & noon-1 pm. 
6. SPOT ANNOUNCEMENTS 

60 WORDS 
I ti 3 ti 6 ti 12 tl 18 ti 24 ti 30 tI 
3.25 3.20 3.10   

Per wk.__ 3.05 2.90 2.75 2.70 2«.-6-0 2.50 2.35 
120 WORDS 

AA   5.30 5.10 4.85 
Per wk.._ 4.90 4.80 4.65 4.50 4.30 4.10 3.90 

180 WORDS 
AA   5.60 5.45 5.25 ..... - 
Per wk. 5.30 5.20 5.00 4.80 4.65 4.-45 4.20 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 ti__________________. 25.00 16.00 14.00 10.00 
3 tl_______________ 23.00 15.00 13.00 9.00 
6 ti... 20.00 14.00 11.00 7.50 

WATERLOO (3 AM; 2 FM) 
(including Cedar Falls) 
Black Hawk County-Map Location 11-4 

See SUDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

KCFI 
1958 

CEDAR FALLS 

Subscriber to the NAB Radio Code 
Media Code 4 216 9120 5.00 
KCFI, Inc., Box 157, Cedar Falls, Iowa, 50613. 

Phone 319-266-7564. 
STATION'S PROGRAMMING DESCRIPTION 

Ken: Programmed for adults. MUSIC: selected 
middle-of-the-road and standards 80% of day. 
NEWS: 5 min segments on hour, actual voices of 
news makers every half hour. Telephone swap pro-
grams, world weather reports, local weather reports, 
area school hot lunch menus, social notes, highway 
patrol road reports, frequent temperature. SPORTS: 
weekend major league baseball, pro and university 
football, local, state and national. Contact Represen-
tative for further details. Reed 7/24/67. 

I. PERSONNEL 
President-Robert. F. Goodwin, 
General Manager-Lou Greco. 
Sales Manager-Bud Lynott. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
500 w. days; 1250 ke. Directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2e, 2b, 3a, lb, 3e, 3d, 4e. 4d. 5, 

6a, la. 8. 
Rate Protection: 10a, 11a, 12e. 13e. 14e. 15e. 15b. 
Basic Rates: 204, 21a, 21e. 22a, 22b. 24b, 26, 20e. 

29e, SO, 33e. 
Contracts: 40a, 44a, 45, 47a. 48, 51e. 
Comb.; Cont. Discounts: 60b, 60d, (10e. 60h, 601, 61b. 

62e. 
Cancellation: 70a, 70e, 71e, 72, 73e. 
Prod. Services: 80, 82, 

TIME RATES 
Rates effective May 1, 1964. (Card No. 4.) 

Card received May 27, 1201, 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 20 see 10 see 
I ti  - 7.00 4.90 4.25 3.55 
13 ti___ ..... _________ 6.75 4.75 4.15 3.45 
26 tl. _ 6.50 4.55 3.95 3.35 
52 Li  ........ _____ 6.25 4.35 3.80 3.20 
104 6.00 4.15 3.65 3.10 
156 .............. 5.75 3.90 3.50 2.95 
260 ti  5.25 3.65 3.20 2.70 
312 ti  5.00 3.45 3.00 2.65 

7. PACKAGE PLANS 
1-MINUTE SATURATION PACKAGES 

(Must be used in 1 week) 
PER WK: ea 
1-5 ..... 7.00 

6.50 
12 ti..   6.00 
18 ti   5.50 
24 ti  5.00 
30 seconds-15% discount. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 50 40 20 13 
DISCOUNTS 

13x-4% 52x-12% 156x-28% 312x-50% 
26x-8% 104x-20% 260x-36% 

KWWL 
1947 

WATERLOO 

AVERY-KNODEL, INC. 
R A 

Subscriber to the NAB Radio Code 
Media Code 4 216 9240 1.00 
Blackhawk Broadcasting Co., Inc., E. 4th & Franklin 

Sts., Waterloo, Iowa, 50703. Phone 319-234-4404. 
TWX 319-235-171g. 

I. PERSONNEL 
Vice-Pees. & Can't Mgr.-Burns Nugent. 
Station Managec-Gaill Keeble. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 
Minneapolis-St. Paul-Wayne-Evans & Associates. 

3. FACILITIES 5.000 w.; 1330 kv. Directional. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3e. 4e. 5, 6b, 7b. 8, 
Rate Protection: 10b, 11b, 12b, 13b, 14e, 15e. 
Basic Rates: 20b, 21e. 22b. 230. 24b, 24e, 27. 
Contracts: 40a. 41, 44e, 44b, 45. 
Comb.: Cont. Discounts: 6013, 60f, 61e, 62b. 
Cancellation: 70e, 78e. 71e. 72, 73b. 
Affiliated with MBS. 
Announcements on .KWWL and KLWW Cedar Rapids, 
Iowa, may be added together to earn most favorable 
package rate for both stations. Schedules do not have 
to be identical. 

TIME RATES 
No. 19 Eff 6/1/69-Reed 6/2/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 12 01 18 01 24 ti 36 ti 
1 min  23.00 17.00 14.00 12.00 11.00 
30 sec  18.50 14.00 11.50 10.00 9.00 

CLASS A 
1 min  18.00 15.00 12.00 11.00 10.00 
30 sec  13.50 12.00 10.00 9.00 8.00 

10 SECOND ID's 
AA   8 A   

KWW L-FM 
1968 

DiFIMfl 
Media Code 4 216 9241 9.00 

Blackhault Broadcasting Co., Inc., E. 4th & Franklin 
SM., Waterloo, Iowa, 50703, Phone 319-234-4401, 
TWX 319-235-1716, 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Burns Nugent. 
Station Manager-Gaill Keeble, 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Minneapolis-St. Paul-Wayne-Evans & Associates. 

3. FACILITIES 
ERP 100,000 w. (hertz.), 100,000 w. (vert.); 107.9 

mc. Stereo. 
Operating schedule: 6 am-midnight. 
Antenna ht.: 1,800 ft. above average terrain. 

4. AGENCY COMMISSION 
15% en time. 

5. GENERAL ADVERTISING See coded regulations 
See KWWL listing for coded regulations. 

TIME RATES 
No. 1 Eff Reed 1/3/69. 

6. SPOT ANNOUNCEMENTS 
Ba   4 

8. PROGRAM TIME RATES 
1 hr  30 1/4 hr  12 
1/2 18 

10. SPECIAL FEATURES 
NEWS 

10 min  10 5 min  8 
CONSECUTIVE WEEK DISCOUNT 

13 vilt-10% 26 wk-15% 52 wk-20% 

KXEL 
1942 

WATERLOO 

e 
Media Code 4 216 9360 7.00 
KXEL Broadcasting Company, Box 2395, Highway 

281 East, Waterloo, Ia. 50705. Phone 319-233-
3371. 

STATION'S PROGRAMMING DESCRIPTION 
EXEL: Programmed for adults and young adults. 
15 min nevs 5 am. Polkas, waltzes, schottisches, 
etc., 5:15-5:55 am. Farm 6-7 am. News block 7-8 
am. Five 15 min newscasts daily. News at :25 & 
:55. Air personality 8:10-11:30 am. Polkas. waltzes, 
schottisches, etc., 11:30 am-noon. News noon-12:30 
pm. Farm 12:30-1 pm. Air personality until 3 pm. 
Country and western 3-5 pm. Sports and news block 
5-6 pm. News and farm 6-7 pm. 7-8:30 pm country 
and western. After 8:30 pm news and public affairs. 
All music 6 am-3 pm middle-of-the-road. 2 local 
sportscasts. Sports play-by-play. College football 
and professional hockey. 3 mln commodity market 
and stock exchange reports 5 times daily. 3 mobile 
units. Contact Representative for further details. 
Reed 10/16/67, 

I. PERSONNEL 
President-Cy N. Bahakel. 
Vice-Pros, & Gen'l Mgr.-Al Laval. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Kansas City. St, Louis-Eugene F. Gray Co. 

3. FACILITIES 
50,000 w.; 1540 kc. Directional-night. 
Operating schedule: 24 hours daily except midnight 
Sat-6:30 am Sun. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6e, 7b. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 
Basic Rates: 200, 21e. 21b, 21d, 22a, 22b, 23a, 24b. 

24e. 25e, 26, 28e, 28e, 20e. 30, 32b. 
Contracts: 40a, 42a, 45, 46, 47a, 51e, 
Comb.; Cont. Discounts: 60e. 60f, 61e, 
Cancellation: 70.a, 71e, 72, 73e, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
No. 9 EH 10/1/68-Reed 9/13/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-9 am, 11:30 ara-1 pm & 3:30-
6 pm. 
A-All other times. 

1 MINUTE 
CLASS AA 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 tl 30 ti 
1 wk  18.00 16.00 15.25 14.50 13.75 13.00 
13 wit ....... 17.50 15.50 14.75 14.00 13.25 12.50 
26 wk  17.00 15.00 14.25 13.50 12.75 12.00 
52 wk  16.50 14.50 13.75 13.00 12.25 11.50 

CLASS A 
1 wk..  16.00 14.50 13.75 13.00 12.25 11.50 
13 wk.  15.50 14.00 13.25 12.50 11.75 11.00 
26 wk  15.00 13.50 12.75 12.00 11.25 10.50 
52 wk  14.50 13.00 12.25 11.50 10.75 10.00 
20/30 sec: 80% of earned 1-min. 
8/10 sec: 50% of earned 1-min. 
All spots. regardless of length, combine for frequency. 
Schedules do not have to run consecutively to earn 
number of weeks frequency. 

8. PROGRAM TIME RATES 
I x 200 52x 

1/2 hr  100.00 95.00 90.00 
1/4 hr  66.00 63.00 60.00 
10 min  50.00 48.50 45.00 
5 min  33.00 32.00 31.00 

I04x 2600 312x 
85.00 80.00 75.00 
57.00 54.00 51.00 
42.50 40.00 37.50 
29.00 27.00 25.00 

KXEL-FM 
1962 

WATERLOO 

e 
Media Code 4 216 9361 5.00 

11.X.EL Broadcasting Company, Inc., Box 2395, Water-
loo, Ia. 50705. Phone 319-233-3371. 

I. PERSONNEL 

President-Cy N. Bahakel. 
Vice-Pros. So Gen'l Mgr.-Al Laval. 

3. FACILITIES 
ERP 100,000 w. (horlz.), 100,000 w. (vert.); 105.7 

mc. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 569 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la. 3b, 3c, 3d, 4e. 5, 6a. 7b. 
Rate l'retection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 21e, 21b. 214, 22a, 22b, 23a, 24b, 

24e, 25a, 26, 20e. 28c, 25e, 30, 32b. 
Contracts: 40a, 420. 45, 46. 47e. 51c. 
Comb.; Cont. Discounts: 60e. 60f, 131.a. 
Cancellation: 70e, 71a, 72. 73e, 73b. 
l'rod. Services: 80. 81. 82. 
Affiliated with American FM Network. 

TIME RATES 

Eff 5/1/69-Rec'd 6/2/69. 
AA-Dally 5 pm-midnight. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA A 

1 mln  7 6 
30 see: 80% of 1-min. 

DISCOUNTS 
13x- 5% 52x-15% 
26x-10% 156x-20% 

8. PROGRAM TIME RATES 
1 HR: lx 
AA    38 
A   30 

10. SPECIAL FEATURES 
5-min News  12 

WAUKON 
Allamakee County-Map Location 3'-2 

See SRDS consumer market map and data at beginning 
of the State. 

KNEI K N E I-FM 
1067 1968 

Media Code 4 216 9400 1.00 

Ralph M. Sweeney, Box 111, Waukon, Ia. 52172, 
Phone 568-3476. 

I. PERSONNEL 
Station Manager-David H. Hogendorn. 
Advertising Manager-Chuck E. Petting'''. 
Program Director-James Juve. 

3. FACILITIES 
250 w.; 1140 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
FM-ERP 3,000 w. (hertz.), 3.000 w. (vert.); 103.9 

mc. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 206 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, lb, 2b, 3a, 3b, 3e. 3d, 40, 4c, 5, 6b, lb. 
Rate Protection: lob. 1.4b, 15a. 
Basic Rates: 210, 21b, 21e. 21d, 22a, 22b, 230, 23b, 

24a, 24b, 24e, 25a, 26, 27. 28b, 20e, 290, 29b, 30, 
32a. 

Contracts: 40a, 420, 42e, 43, 440, 44b, 45, 47e. 49, 
51a, 51b, 51e. 

Comb.; Cont. Diamants: 60b, 60f. 601. 61b, 61e. 62b, 
624. 

Cancellation: 70e, 71e, 72, 

TIME RATES 
Eff Reed 2/3/69. 

6. SPOT ANNOUNCEMENTS 
min 30 see I min 80 see 

1 x. 5.25 3.25 156 x_______ 4.00 2.00 
13 x_-_____ 5.00 3.00 260 x____.  3.75 1.75 
26 4.75 2.75 312 x........._  2.75 1.50 
52 x_____ 4.5(1 2.50 730+ _.-- 1.75 1.25 
104 x______ 4.25 2.25 

8. PROGRAM TIME RATES 
Ix 130 260 52x 104x I56x 260x 312x 

1 hr  45.00 42.00 39.00 38.00 33.00 30.00 27.00 24.00 
1/2 hr  27.00 25.00 23.40 21.60 19.80 18.00 16.20 14.40 
1/4 hr  18.00 16.80 15.60 14.40 13.20 12.00 10.80 9.60 
5 min - 9.00 8.40 7.80 7.20 6.60 6.00 5.40 5.10 

WAVERLY 
Bremer County-Map Location II-3 

See -SRDS consumer market map and data at begin-
ning of the State. 

KWVY 
1958 

e R A B 

Subscriber to the NAB Radio Code 
Media Cede 4 216 9480 3.00 

Cedar Valley Broadcasting Co.. Box 307, Waverly. 
Iowa 50677. Phone 319-352-3550. 

I. PERSONNEL 
General Manager--John Talbott, 
Sales Manager-Darrel Dean. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1,000 w.; 1470 Ice, Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e, 3a, 4e, 5, 6e, 7b, 8. 
Rate Protection: 10a, 110. 12e. 13e. 14e, 15b. 
Basic Rates: 20a, 22e. 24b, 25e, 28e. 29a. 
Contracts: 400. 45, 47a. 
Comb.; Cont. Discounts: 600, 62d, 
Cancellation: 70a, 71a, 72. 73b. 
Prod. Services: 82. 
Member: Iowa Town and Country Network. 

TIME RATES 
Eff 2/1/69-Rec'd 2/5/69. 

7. PACKAGE PLANS 
WKLY: 1 tl 5 tl 10 tl 15 ti 20 ti 25 ti 
1 min.  5.50 5.25 5.00 4.75 4.50 4.25 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 mit-10% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1.x  50 30 17 12 8 
10. SPECIAL FEATURES 
Markets-Dally 12:20 pm  13.20 
Feeder Cattle Markets-Mon thru Fri 7:40 am 8.80 
Farm Program-Sat ............ 30.00 

WEBSTER CITY 
Hamilton County-Map Location P.O 

Bee SRDS consumer market map and data at begin-
ning of the State. 

Ki Fi 
1949 

C 
Media Code 4 216 9600 6.00 

312x-25% Nachusa Corp.. Box 222, Webster City, Iowa 52355. 
Phone 515-832-1410. 

I. PERSONNEL 
13x 26x 52x 156x General Manager-G. D. Warland, 
34 32 30 26 2. REPRESENTATIVES 
26 24 22 18 PRO Time Sales, Inc. 

3. FACILITIES 
250 w. days; 1570 Ire Non-directional. 
Operating schedule: Sunrise-local sunset CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 5, 6a, 7a, 8. 
Basic Rates: 200, 220, 23e, 24e, 250, 28b. 
Contracts: 40e, 45, 48. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 70a, 70e. 71e. 730. 
Member: Iowa Town and Country Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Bff 2/1/69-Reed 1/29/69, 
7. PACKAGE PLANS 
PER WK, EA: 

I ti 5 ti 10 ti 15 ti 20 ti 25 ti 
1 min......  5.50 5.25 5.00 4.75 4.50 4.25 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
lx 26x 52+ 

1 hr 45 00 42,00 38,011 
1/2 hr  30.00 27.00 25.00 

lx 26x 52x 104x I56x 2600 3120 
1/4 hr 17.50 15.50 14.00 12.00 11.00 10.00 8.75 
5 min 12.50 10.50 6.00 5.00 4.75 4.50 4.00 
2 min 8.00 6.50 5.50 4.50 3.75 2.75 2.50 
Noon-1 pm, extra 25%. 
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KANSAS State, County, City, Metro Area Data State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

Emporia-Lyon Junction City-Geary Lawrence-Douglas 
Hutch i nson-Re no Kansas City-Wyandotte Leavenworth-Leavenworth 

Manhattan-Riley Prairie Village City-Johnson Salina-Saline Topeka-Shawnee Wichita-Sedgwicl. 

Estimates for: Consumer Spendable Income-1968--  Retail Sales-1968   Paseen. Farm Gross 
STATE % Distribution of Families -Total Retail Sales-  By Selected Store Types  per Popu- Farm 
COUNTY-Map Loe. Population Households _ Per 8000 5000 8000 10000 15000 Per General Home Auto- Service Can !Mien lemme 

City Household to to to to and Household Food Drug Mdse. Apparel Furn. motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) (5) 4999 7999 9999 14999 over ($OW) (8) ($000) ($000) ($000) ($000) ($000) ($000) (8000) (000) (000) ($000) 

KANSAS STATE 
TOTALS  2,312.2 737.96 6,556,263 8,884 16.4 18.2 18.1 24.2 16.8 3,937,913 5,336 714,229 137,388 462,009 174,752 202,839 864,496 374,366 1,063.06 188.9 1,816,030 

ALLEN K-5  16.1 5.70 39,413 6,915 20.5 14.7 17.6 21.4 11.5 24,950 4,377 4,088 460 2,451 791 716 4,684 2,565 7.34 2.1 12,379 
ANDERSON K-4  8.2 2.81 19,459 6,925 20.3 15.5 17.3 23.6 8.5 13,865 4,934 2,555 430 611 401 387 3,282 1,092 4.05 2.3 14,402 
ATCHISON K-2.......   19.6 6.09 54,961 9,025 18.4 15.3 17.7 26.4 17.0 26,685 4,382 6,545 1,046 3,163 1,224 1,028 4,854 1,434 8.25 2.1 15,409 
BARBER F-6  7.8 2.64 26,861 10,175 18.1 14.5 16.3 25.3 21.1 15,772 5,974 2,541 623 502 339 636 2,549 2,040 3.66 1.1 21,223 
BARTON F-4  33.8 10.71 99,236 9,266 16.0 17.2 20.2 26.5 17.0 63,740 5,951 10,026 1,591 9,247 3,982 4,254 15,278 6,175 15.98 2.3 18,489 
BOURBON L-5  15.6 5.78 37,335 6,459 21.8 16.3 16.9 18.5 5.2 28,785 4,980 5,640 537 1,974 1,563 1,861 6,088 3,231 7.72 2.6 14,338 
BROWN K-2  13.8 4.93 27,622 5,603 18.4 12.3 13.0 24.7 17.8 26,421 5,359 3,840 795 1,118 317 860 4,744 2,407 6.02 3.0 28,159 
BUTLER H-5  413 13.28 115,709 8,713 15.5 16.8 193 26.9 16/ 56,738 4,272 9,798 1,559 3,339 1,977 2,428 16,739 7,955 19.39 33 36,667 
CHASE J-4  2.9 1.05 9,003 8,574 17.0 12.4 12.0 27.3 20.4 5,147 4,902 954 193 324 103 140 732 759 1.71 1.0 21,429 
CHAUTAUQUA J-6  5.1 1.90 14,145 7,445 15.8 11.8 8.1 25.3 25.8 9,252 4,869 1,377 372 246 78 72 2,120 1,802 2.50 1.0 8,532 
CHEROKEE L-6  20.8 7.38 53,408 7,237 18.2 14.0 16.1 24.1 14.1 25,382 3,439 6,093 899 1,686 569 1,266 5,197 2,842 10.34 2.3 12,198 
CHEYENNE B-2.....   4.1 1.39 11,795 8,486 13.3 10.2 93 29.7 31.3 8,284 5,960 1,112 205 232 298 360 1,862 929 2.11 1.5 17,853 
CLARK E-6  2.6 .94 9,494 10,100 153 113 12.0 29.3 26.1 5,541 5,895 1,024 230 189 202 168 1,168 732 1.52 .6 15,800 
CLAY H.3  10.0 3.58 27,266 7,616 21.3 15.6 18.3 22.7 10.2 22,919 6,402 3,267 364 2,069 827 587 5,439 1,582 4.87 2.1 20,113 

CLOUD G.3  14.6 4.97 33,396 6,720 21.5 17.0 19.1 22.4 9.4 26,535 5,339 4,165 897 2,900 819 907 4,879 2,506 6.32 2.1 16,899 
COFFEY K-4  6.6 2.38 19,419 8,159 17.7 11.9 11.6 23.9 19.1 10,705 4,498 1,890 447 410 176 483 2,723 1,478 3.60 2.1 17,599 
COMANCHE E-6  2.5 .91 8,557 9,403 14.7 11.7 11.5 28.6 25.5 4,188 4,602 934 190 244 97 167 496 739 1.51 3 10,855 
COWLEY H-6  35.0 11.73 110,720 9,439 17.8 15.8 18.2 25.3 16.6 61,089 5,208 10,893 2,414 6,180 2,202 3,726 14,592 5,892 16.88 3.2 23,695 
CRAWFORD L-6  39.2 14.44 93,565 6,480 22.5 19.7 15.7 17.7 10.1 60,149 4,165 12,432 2,104 8,113 3,184 5,306 9,299 5,272 17.45 2.7 14,011 
DECATUR D-2  49 1.67 14,201 8,504 16.8 12.9 14.5 27.0 19.8 9,783 5,858 1,613 225 379 405 286 1,781 2,051 2.62 1.5 16,451 
DICKINSON H-4  21.6 7.42 58,233 7,848 20.3 15.6 17.8 23.5 15.1 34,684 4,674 5,021 913 4,136 1,122 1,451 7,389 3,612 9.77 3.0 28,292 
DON1PHAN K-2  10.0 3.25 19,944 6,137 18.1 13.0 14.3 27.6 16.5 9,078 2,793 1,731 273 501 105 333 880 1,318 4.16 2.1 20,866 
DOUGLAS K-3  48.4 14.28 125,726 8,804 17.8 17.4 17.8 24.3 16.4 87,843 6151 16,884 3,405 7,185 5,910 5,158 14,860 9,028 21.68 2.6 15,885 

Lawrence  44.0 1/80 85,782 6,702 75,085 5,866 15,350 2,988 6,627 5,583 4,871 13,587 6,317   
EDWARDS E-5  4.0 1.35 13,235 9,804 17.0 13.0 13.5 27.7 23.7 7,594 5,625 1,413 305 553 232 151 2,487 536 2.50 .9 11,190 
ELK J-6  3.3 L27 12,050 9,488 16.4 10.9 9.8 25.3 23.1 5,181 4,080 1,048 189 420 52 72 1,527 461 2.14 1.1 7,552 
ELLIS E-3  23.0 6.37 54,294 8,523 19.1 17.6 20.0 23.5 13.8 49,405 7,756 8,667 934 3,736 3,309 3,399 11,814 4,456 9.67 1.9 10,548 
ELLSWORTH G-4  7.0 2.43 19,500 8,025 19.7 13.9 15.4 26.1 16.4 10,947 4,505 2,153 457 268 279 642 3,094 1,473 3.28 1.5 12,447 
FINNEY D-5  19.3 5.80 43,498 7,500 22.0 23.0 19.6 16.6 9.8 51,687 8,912 5,974 1,425 6,763 3,419 2,938 10,836 3,353 8.57 1.3 36,517 
FORD E-5  2L9 6.96 59,758 8,586 17.0 16.9 19.3 25.0 16.9 59,935 8,611 8,578 1,523 7,466 2,209 4,527 12,175 4,126 10.65 1.6 32,741 
FRANKLIN K-4  20.8 7.27 45,662 6,281 23.6 17.0 19.1 17.7 6.6 39,534 5,438 6,451 1,146 2,666 2,139 1,420 9,345 3,244 9.43 2.7 19,347 

GEARY H-3t  28.4 7.98 82,519 10,341 25.1 18.7 19.1 19.1 9.0 45,173 5,661 7,583 1,166 5,940 2,083 3,243 9,897 4,849 12.18 1.0 7,369 
Junction City  22.0 7.36 42,200 5,734 44,140 5,997 7,577 1,166 5,526 2,081 3,243 9,889 4,093   

GOVE D-3  4.1 1.21 10,002 8,266 19.3 14.9 16.7 25.7 17.5 6,113 5,052 497 252 652 136 602 711 539 L74 Li 14,816 
GRAHAM E-3  59 1.81 17,171 9,487 15.9 13.6 15.9 24.0 21.6 9,400 5,193 1,320 150 391 233 650 1,980 971 2.38 1.1 9,584 
GRANT C-6  5.5 135 17,319 11,174 15.8 15.5 19.7 293 19.6 14,858 9,586 2,337 512 757 408 897 2,525 853 2.57 .6 11,571 
GRAY D-5  34 LOO 10,835 10,032 16.5 12.8 12.5 27.0 26.0 10,454 9,680 1,245 395 332 136   1,025 645 2.03 1.1 14,920 
GREELEY B-4  2.1 .64 6,394 9,991 13.0 14.5 17.5 30.0 24.9 3,877 6,058 539 95 162 133 69 233 543 93 A 13,710 
GREENWOOD J-5  8.9 3.21 33,319 10,380 15.3 12.1 12.8 27.8 24.1 14,869 4,632 2,825 636 887 612 547 3,406 2,011 4.81 1.6 17,942 
HAMILTON B-5  2.3 .75 10,276 13,701 12.7 11.2 10.5 27.2 35.8 6,302 -8,403 990 226 189 274 166 2,092 616 1.43 .6 15,775 
HARPER G-6  7.9 2.83 28,863 10,199 14.0 12.8 15.4 30.6 24.3 18,370 6,491 2,774 666 1,078 495 599 3,387 2,000 4.37 1.9 22,660 
HARVEY H-5  27.9 8.96 73,537 8,207 18.8 17.5 18.6 26.2 15.8 45,447 5,072 8,883 1,109 4,890 1,700 2,011 10,315 4,654 12.79 2.5 22,597 
HASKELL C-6  3.1 .91 9,348 10,273 15.8 14.3 15.9 26.0 27.9 7,778 8,547 1,264 216 543 159 159 862 610 1.61 3 13,778 
HODGEMAN D-5  2.3 .71 7,607 10,714 154 12.3 12.0 30.9 27.2 3,835 5,401 875 71 116 38   916 358 1.39 9 11,222 

JACKSON K-3  8.7 3.00 24,726 8,242 15.8 12.9 13.3 25.4 19.2 13,570 4,523 2,646 171 1,070 213 483 3591 1,346 153 2.7 14,116 
JEFFERSON K-3  11.3 3.60 28,097 7,805 17.7 13.8 15.7 24.1 16.6 11,117 3,088 2,427 376 452 100 549 735 1,463 5.05 16 15,402 
JEWELL G-2  4.9 L78 16,445 9,239 16.0 11.6 8.9 25.6 24.4 5,982 3,361 1,420 252 157 203 106 545 790 3.16 2.1 18,676 
JOHNSON L-3t  213.2 62.12 682,526 10,987 8.9 24.2 18.5 22.5 22.8 304,874 4,908 71,086 16,266 53,151 13,209 14,102 58,381 31,898 106.20 2.6 14,211 

Prairie Village City  35.6 11.71 141,863 12,115 43,645 3,727 12,762 2,590 8,986 5,281 3,010 3,692   
KEARNY C-5  2.3 .67 10,003 14,930 10.4 10.2 10.7 28.5 36.5 4,811 7,181 925 119 128   54 453 556 1.36 .6 13,224 
KINGMAN G-6  9.2 2.91 26,631 9,152 17.2 14.3 16.9 27.2 19.6 15,034 5,166 2,568 444 831 264 502 2,696 2,446 4.56 2.4 19,308 
KIOWA E-6  4.7 1.55 13,129 8,470 19.0 15.7 19.2 27.2 15.4 7,951 5,130 1,443 311 170 131 278 2,030 1,299 2.20 .7 11,627 
LABETTE K-6  24.2 8.42 63,597 7,553 18.3 13.6 15.6 235 145 54,168 6,433 9,740 1,403 4,719 2,049 2,010 10,341 4,947 1L89 2.8 16,117 
LANE D-4  3.1 .96 8,028 8,363 20.5 14.8 15.5 23.6 20.5 5,791 6,032 905 160 808 85 117 909 818 1.48 .7 15,273 
LEAVENWORTH L-3t  51.4 13.68 127,195 9,298 14.8 16.3 19.0 27.1 16.6 61,293 4,480 12,348 1,968 6,620 2,693 3,965 12,223 5,132 19.22 2.7 11,334 

Leavenworth  28.2 9.58 63,307 6,608 51,981 5,426 10,172 1,702 6,070 2,665 3,782 11,130 3,550 - 
LINCOLN G-3  4.0 1.40 12,168 8,691 175 12.1 12.5 28.9 20.3 9,076 6,483 1,239 202 259 249 150 2,246 603 2.48 1.5 14568 
LINN L-4  6.5 2.38 19,563 8,220 15.9 11.9 12.5 26.7 21.5 12,211 5,131 1,757 382 304 156 142 5,119 1,269 3.66 2.1 12,603 
LOGAN C-3  4.0 1.25 12,262 9,810 15.8 13.5 15.2 24.4 24.7 9,339 7,471 1,605 267 646 232 309 2,049 596 1.95 .7 11,298 
LYON J-4  27.0 8.90 72,765 8,176 18.5 15.5 17.4 23.5 15.1 55,557 6,242 10,461 1,948 6,862 2,335 2,377 10,364 6,741 13.42 2.6 40,201 

Emporia  20.1 6.58 60,121 9,137 48,273 7,336 9,953 1,917 6,862 2,335 2,375 3,461 

McPHERSON G-4  24.5 793 68,086 8,586 17.3 15.6 18.4 25.5 17.4 44,697 5,636 7,924 1,377 2,456 1,594 2,834 9,763 3,908 11.95 3.7 33,102 
MARION H-4  13.3 4.39 43,145 9,828 15.9 12.5 13.9 25.5 24.4 26,997 6,150 3,918 450 1,473 347 766 8,732 3,182 6.72 3.6 27,437 
MARSHALL J-2  13.1 4.58 39,450 8,614 15.7 12.0 13.2 25.6 20.7 23,552 5,142 4,063 705 1,984 523 657 4,863 2,561 6.80 3.4 23,653 
MEADE D-6  4.8 L57 14,725 9,379 153 12.5 15.4 291 20.3 7,998 5,094 1,672 329 85 224 187 1,468 1,126 2.53 1.0 14,129 
MIAMI L-4  20.0 6.26 50,313 8,037 16.9 151 175 25.1 15.6 25,482 4,071 5,912 903 919 1,916 1,517 5,446 2,970 8.66 3.2 15,325 
MITCHELL G-3  7.1 2.41 21,607 8,966 17.9 13.3 14.2 26.9 19.7 23,013 9,549 2,595 573 1,291 378 914 6,251 1,893 4.24 1.6 16,873 
MONTGOMERY K-6  46.0 16.30 120,598 7,399 19.4 19.8 17.2 20.2 123 81,454 4,997 16,123 3,105 10,009 4,937 4,244 14,248 7,255 20.09 2.6 16,128 
MORRIS J-4  5.8 2.00 16,782 8,391 17.1 12.3 12.8 26.3 18.1 9,512 4,756 1,665 191 433 290 57 2,175 869 3.30 1.6 18,537 
MORTON B-6  3.6 1.09 11,137 10,217 133 14.0 173 218 26.2 7,820 7,174 1,173 337 293 246   1,540 1,351 1.74 A 9,840 
NEMAHA J-2  13.0 4.05 27,091 6,689 205 153 15.7 19.3 7.6 21,375 5,278 3,055 652 1,360 684 514 3,601 3,434 5.33 3.5 25,380 
NEOSHO K-6  19.2 6.56 46,919 7,152 22.0 15.5 18.3 21.4 11.4 34,005 5,184 5,665 827 3,929 1,210 1,741 7,606 2,404 9.21 2.4 13,846 
NESS E-4  3.8 1.26 14,172 11,248 14.6 10.4 11.9 26.3 27.7 9,001 7,144 1,429 227 214 438 93 1,404 1,563 2.64 1.3 16,603 
NORTON E-2  7.1 2.44 21,402 8,771 18.1 13.1 14.3 23.0 19.6 14,245 5,838 2,469 403 1,001 633 494 3,905 1,498 3.74 1.5 14,031 
OSAGE K-4  12.9 439 28,716 6,541 20.5 14.2 15.8 22.8 13.0 17,061 3,886 3,230 544 433 352 430 3,076 1,856 5.86 2.8 20,549 

OSBORNE F-3  59 2.07 18,074 8,731 17.0 113 125 26.9 21.0 11,126 5,375 2,112 182 359 376 1,808 2,129 907 345 L7 15,957 
OTTAWA G-3  61 2.20 16,774 7,625 205 13.7 15.4 26.2 14.6 8,228 3,740 1,463 180 500 161 67 1,976 1,171 3.06 1.3 17,452 
PAWNEE E-5  9.3 2.83 27,788 9,819 15.8 14.0 16.4 26.8 22.8 17,208 6,081 3,245 602 1,949 515 640 3,440 1,088 443 1.4 17,193 
PHILLIPS E-2  7.1 2.46 21,265 8,644 16.3 12.6 13.6 27.2 19.9 16,657 6,771 2,620 358 439 693 1,020 3,017 958 4.19 1.9 12,377 
POTTAWATOMIE J-3  1L0 3.54 28,023 7,916 17.4 13.0 15.0 25.2 17.3 17,032 4,811 3,679 644 482 405 445 3,171 1,692 5.32 2.5 18,696 
PRATT F-5  11.3 393 36,457 9,277 17.1 15.4 18.1 26.8 17.9 25,933 6,599 4,084 1,234 1,039 1,141 868 5,911 2,303 5.59 1.1 12,911 
RAWLINS C-2  4.5 1.35 14,644 10,847 13.3 11.4 12.5 26.5 27.9 6,083 4,506 1,240 118 420 58 242 1,157 1,017 2.18 1.4 15,927 
RENO G-5  64.4 2L46 181,149 8,441 20.1 20.8 18.2 21.2 14.2 118,560 5,525 19,319 3,492 19,178 8,313 7,616 25,552 8,933 30.16 44 34,549 

Hutchinson  40.7 13.93 121,664 8,734 93,471 6,710 14,898 3,100 18,202 8,042 6,366 21,152 6,380   
REPUBLIC G-2  8.0 2.88 20,255 7,033 18.9 12.6 12.9 23.9 15.0 15,402 5,348 2,285 480 975 366 651 3,444 1,543 4.42 2.3 20,279 
RICE G-4  12.0 4.05 39,061 9,645 17.6 14.5 16.9 29.7 19.7 17,204 4,248 3,740 854 1,359 476 927 3,947 1,376 6.44 1.6 18,707 
RILEY H-3  45.6 12.13 118,653 9,782 19.7 16.2 18.1 25.2 15.0 67,616 5,574 11,484 1,753 10,412 2,939 2,670 13,343 6,962 15.02 1.9 13,426 

Manhattan  29.4 9.15 68,718 7,510 60,053 6,563 10,723 1,574 10,041 2,939 2,319 12,057 5,058   
ROOKS E-3  9.8 3.10 24,718 7,974 17.2 14.6 17.5 26.8 16.9 14,274 4,605 2,887 430 565 410 487 2,297 1,459 3.89 1.5 11,665 
RUSH E-4  4.5 1.52 20,119 13,236 12.2 10.4 8.8 29.2 34.4 10,101 6,645 1,428 313 628 252 192 1,580 1,162 2.87 1.4 11,684 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts In these counties. 

354 Spot Radio Stations September 1, 1969 



KANSAS 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY-Map Loe. 

City 
Metropolitan Area 

Population Households 
1/1/69 1/1/69 
(000) (000) 

onsumer Spendable Ineome-1968-
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) ($) 4999 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($000) (3) 

Retail Sales-1968 

Food Drum 
($000) ($000) 

 By Seleeted Store Types  
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Pauses. 
leer 
Care 

1/1/69 
(000) 

Farm Gross 
Îelson Farm Income 
1/1/69 1968 
(000) ($900) 

RUSSELL F-3  
SALINE G-4t  

Salina  
Salina Metro Area  

SCOTT C-4  
SEDGWICK G-5t  

Wichita  
Wichita Metro Area  

SEWARD   
SHAWNEE K-3t  

Topeka  
Topeka Metro Area_ 

8.9 
59.5 
45.1 
59.5 
5.3 

385.4 
290.9 
426.7 
18.5 

162.1 
134.6 
162.1 

2.99 
18.34 
14.62 
18.34 
1.63 

121.36 
95.60 

134.64 
5.67 

52.06 
44.49 
52.06 

36,096 
167,422 
140,643 
167,422 
14,572 

1,183,661 
910,219 

1,299,370 
52,541 

477,463 
416,066 
477,463 

12,072 
9,129 
9,620 
9,129 
8,940 
9,753 
9,521 
9,651 
9,266 
9,171 
9,352 
9,171 

14.8 13.1 14.8 31.3 25.4 
18.2 18.7 19.8 24.3 17.0 

18.2 18.7 19.8 24.3 17.0 
20.0 17.3 20.3 24.0 15.3 
14.3 17.6 20.2 26.1 19.3 

14.3 17.8 20.1 26.1 19.0 
20.9 294 22.4 16.1 6.4 
15.5 18.4 20.3 24.9 16.6 

15.5 18.4 203 24.9 16.6 

16,730 
112,854 
107,738 
112,854 
12,731 

699,561 
608,384 
756,299 
40,519 

287,850 
269,462 
287,850 

5,595 
6,153 
7,369 
6,153 
7,810 
5,764 
6,364 
5,617 
7,146 
5,529 
6,057 
5,529 

3,097 
16,182 
15,598 
16,182 
2,849 

125,030 
106,123 
134,828 

6,567 
52,793 
49,451 
52,793 

603 
2,274 
2,197 
2,274 
311 

24,894 
22,137 
26,453 
1,154 

13,418 
13,418 
13,418 

1,224 
31,581 
31,555 
31,581 

784 
110,215 
105,918 
113,554 

4,746 
46,230 
41,357 
46,230 

1,056 
4,766 
4,763 
4,766 
383 

36,783 
35,634 
38,760 
1,893 

17,029 
14,896 
17,029 

968 
4,653 
4,598 
4,653 
555 

35,561 
30,456 
37,989 
2,835 

19,104 
18,824 
19,104 

4,017 
22,703 
21,842 
22,703 
2,559 

174,826 
154,677 
191,565 
11,997 
56,610 
54,964 
56,610 

2,190 5.37 1.3 10,392 
9,016 22.07 1.6 18,733 
8,269 
9,016 22.07 
622 2.52 .7 22,205 

57,750 178.58 3.1 38,219 
41,194   
65,705 197.97   
2,883 7.92 .5 9,111 

25,073 72.30 2.5 17,749 
21,720 
25,073 72.30   

SHERIDAN D-3  
SHERMAN B-3  
SMITH F-2  
STAFFORD   
STANTON B-6  
STEVENS C-6  
SUMNER G-6  

4.3 
7.8 
7.2 
6.9 
2.1 
4.4 

26.5 

1.25 
2.60 
2.58 
2.45 
.60 

1.36 
8.98 

9,132 7,306 
17,569 6,757 
16,890 6,547 
19,525 7,969 
6,799 11,332 

14,788 10,874 
70,056 7,801 

20.3 14.7 16.5 24.7 14.4 
15.4 14.8 17.0 27.6 21.3 
16.4 13.1 11.7 24.1 20.1 
15.7 12.6 12.8 29.5 22.5 
6.1 7.0 6.4 25.7 54.5 
13.0 15.1 17.0 25.9 27.0 
18.7 16.3 18.9 25.5 14.9 

5,038 
23,486 
10,683 
9,568 
4,865 
9,899 

40,429 

4,030 
9,033 
4,141 
3,905 
8,108 
7,279 
4,502 

233 
3,039 
1,946 
1,947 
566 

1,282 
7,841 

117 410 
547 1,644 
293 741 
123 348 
98   
302 526 

1,310 2,622 

22 
986 
243 
170 
53 
234 
950 

362 868 
3,125 7,893 
516 1,746 
301 1,853 

805 
312 3,484 

2,799 8,475 

393 
1,536 
1,196 
1,326 
849 
891 

4,361 

1.78 
3.66 
3.52 
3.42 
1.09 
2.16 

11.94 

1.5 13,109 
1.0 18,970 
2.1 18,228 
1.4 13,380 
.6 20,237 
.6 11,133 

3.5 36,891 

THOMAS C-3  7.5 
TREGO E-3  4.8 
WABAUNSEE J-3  6.7 
WALLACE B-3  2.1 
WASHINGTON H-2  10.4 
WICHITA C-4  2.8 
WILSON K-6  12.7 
IIVOODSON K-5  3.5 
WYANDOTTE L-3  209.0 

Kansas City  165.7 

2.38 
1.47 
2.29 
.60 

3.56 
.82 

4.50 
1.27 

65.51 
54.75 

23,939 
13,557 
14,293 
4,334 

20,806 
7,999 

31,267 
11,845 

548,796 
344,832 

10,058 
9,222 
6,241 
7,223 
5,844 
9,755 
6,948 
9,327 
8,377 
6,298 

17.1 15.6 17.4 24.0 21.8 
16.7 13.0 15.2 28.2 20.0 
16.6 12.3 13.1 24.8 18.0 
10.3 8.7 7.9 33.0 35.9 
17.4 11.5 11.1 24.6 18.1 
15.6 13.6 15.4 24.7 24.0 
17.9 14.0 16.4 24.6 14.8 
16.6 11.8 10.6 29.8 19.2 
17.1 24.1 20.3 22.6 11.9 

18,077 
8,266 
7,468 
4,329 

14,255 
7,883 

15,912 
7,569 

269,237 
196,516 

7,595 
5,623 
3,261 
7,215 
4,004 
9,613 
3,536 
5,960 
4,110 
3,589 

2,678 
1,398 
1,265 
487 

2,124 
1,306 
3,338 
1,450 
55,923 
31,749 

641 
288 
193 
172 
263 
154 
540 
155 

12,361 
9,044 

1,166 
488 
238 
123 
161 

660 
517 

22,215 
16,977 

637 
192 
63 
184 
160 
163 
600 
125 

11,527 
8,582 

1,225 
211 
217 
127 

1,195 
116 
676 
255 

15,829 
13,634 

3,141 
1,578 
1,106 
918 

1,734 
1,858 
3,687 
1,562 

74,590 
67,254 

1,992 
1,219 
903 
64 

1,413 
786 

1,870 
1,008 

26,941 
16,217 

3.63 
2.37 
3.01 
1.05 
4.68 
1.36 
5.85 
238 

86.49 

1.1 
1.3 
1.8 
.6 

3.3 
.7 

2.1 
1.4 
.6 

22,492 
9,359 

17,252 
9,144 

25,382 
16,124 
13,332 
8,942 
3,502 

(1') Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on militari posts In these counties. 
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KANSAS 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL .... 109,700 Topeka   11,200 
METRO AREAS Wichita   23,700 

Salina   1,900 Total Metros 36,800 

KANSAS 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORKS 

Greater Kansas Radio Network 
Comprised of: 

KAKE-Wichita KUPK-Garden City 
ICLOE--Goodland RATS-Hays 
Media Cede 4 217 0075 8.00 
Business °Mee: Box 1240, Wichita, Kan. 67203 
Phone 316-943-9397. 

I. PERSONNEL 
Regional Manager-Randy Landis. 

2. REPRESENTATIVES 
McGarren-Guild--POW Radio, Inc. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 

TIME RATES 
DISCOUNT 
(Per station) 

2 station buy-5% 4 station buy-15% 
3 station buy-10% 

ABILENE 
Dicldnson County-Map Location II-3 

See SIMS consumer market snap and data at begin-
ning of the State. 

KABI 
1953 

• 
Subscriber to the NAB Radio Code 

Media Code 4 217 0150 9.00 
KARL Inc., Box 455, Abilene, Kan. 67410. Phone 

913-263-1560. 
I. PERSONNEL 
General Manager-Doug Lyon. 

3. FACILITIES 
250 w. days; 1560 ke. Non-directional. 
Operating schedule: 6 ana-7 pm. CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d. 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a. 
Basic Rates: 20b, 21a, 21b. 21e, 21d, 22b, 23a, 24b, 

255, 28b, 28c, 29a, 30. 
Contracts: 49, 510. 
Comb.; Cont. Discounts: 60b. 601, 61a. 
Cancellation: 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Eff 4/1/67-Rec'd 6/12/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

156x 260x 9I2x 365x 500x 1000x 1500x 
1 min 2.60 2.40 2.10 2.00 1.80 1.70 1.60 
30 sec 2.10 1.90 1.70 1.60 1.50 1.30 1.25 
15 sec 1.40 1.30 1.20 1.15 1.10 1.00 -.... 

7. PACKAGE PLANS 
PER WK: 

5 ti 10 tl 15 ti 20 tl 25 ti 30 tl 50 tl 
1 min 3.00 2.70 2.60 2.40 2,20 2.10 2.00 
30 sec 2.40 2.20 2.10 1.90 1.80 1.70 1.60 
15 sec 1.60 1.50 1.40 1.30 1.20 1.10 1.00 
PER MO: 40 ti 60 ti 80 ti 100'11 120 ti 150 ti 
1 min______ 2.60 2.40 2.20 2.00 1.90 1.70 
30 2.10 1.90 1.80 1.60 1.50 1.30 
15 sec.  1.40 1.30 1.20 1.10 1.00 
All spots, regardless of length, may be combined to 
earn frequency. 

8. PROGRAM TIME RATES 
r 1/2 hr 1/4 hr 10 min 

1 L......   35.00 28.00 20.00 18.00 
13 x    23.00 14.40 10.00 7.60 
26 x  21.50 13.70 9.60 7.20 
52 a ....... _... ....... ____ 20.00 13.00 9.20 6.80 
104 x. ...... ______   18.50 12.30 8.80 6.40 
156 x  17.00 11.60 8.40 6.00 
260 x 15.50 10.90 8.00 5.60 
312 x......._ ....... --   14.00 10.20 7.60 5.20 

ARKANSAS CITY 
Cowley County-Map Location 11-6 

See SRDS consumer market map and data at begin-
ning of the State. 

5 min 
10.00 
5.80 
5.50 
5.20 
4.90 
4.60 
4.30 
4.00 

KSOK 
1946 

• 
Subscriber to the NAB Radio Code 

Media Code 4 217 0300 0.00 
KSOK Broadcasting Co., Inc., Drawer 917. Arkansas 
Kan. 67005. Phone 316-442-5400. 
STATION'S PROGRAMMING DESCRIPTION 

KSOK: Programmed for adults. 
FARM: 6-7 am, county agent, local and national 
markets, news, weather. NEWS: 7:30-8 am, noon-
12:40 pm, 5:30-6:15 pm. News on hour, weather 
half hour. 2 mobile units, 2 city local news. 
SPORTS: local high school, junior college football, 
basketball, wrestling and golf. Big 8 football, basket-
ball, pro baseball, football. MUSIC: middle-of-the-
road music, country, popular, semi-classical. Com-
mercial production department, all commercials, pre-
recorded. Emphasis on local public service, active 
participation in community affairs. 2-1/2 hours daily 
from remote studios. Rec'd 8/14/67. 

I. PERSONNEL 
Vice-Pres. as Gen'l Mgr.-S. C. Thompson. 

3. FACILITIES 
1,000 w. days, 100 w. nights; 1280 he. 

.Non-directional. 
Operating schedule: 6:00 am-10:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 net time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a. 3e. 45, 4d, 5, 6a, 7b, 8. 
ltate Protection: 10a. lia, 12a, 13a, 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21s, 21b, 21c, 22b, 23a, 24a, 24e. 

25a. 26, 28b, 28e. 200, 30, 33e. 
Contracts: 40a, 41, 42a, 42e. 43, 44b, 45, 46, 47a, 

48, 49, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 60d, 60e, 60f, 60h, 

601. 61a, 61b, 62a. 62d. 
Cancellation: 70b, 70e, 710, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 3/1/61-Rec'd 5/4/67. 
6. SPOT ANNOUNCEMENTS 
PER YR: I min 3D see 1 min 30 see 
52 1...  3.50 2.75 316 x  2.60 2.00 
104 a  3.30 2.60 520 x  2.10 1.85 
156 a  3.10 2.40 780 x. 1.90 1.70 
260 a__   3.00 2.30 1000 x 1 75 1.50 

7. PACKAGE PLANS 
PER MO: 10 ti 25 ti 50 ti 75 ti 100 ti 200 ti 
1 min.  3.50 3.25 3.00 2.50 2.00 1.75 
30 sec 2.75 2.50 2.35 2.20 1.75 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

26 23.00 14.00 10.50 7.50 
65 U. 22.00 13.00 10.00 7.00 
130 ti_. 20.00 12.00 9.50 6.50 
195 ti....._ ........ ..... 18.00 11.00 9.00 6.00 
260 ti 16.00 10.00 8.25 5.75 
312 Ii....._ ....... ....... 15.00 9.00 8.00 5.25 

ATCHISON 
Atchison County-Map Location K-2 

See SRDS consumer masket map and data at begin-
ning of the State. 

KARE 
1939 

Subscriber to the NAB Radio Cede 
Media Code 4 217 0450 3.00 
KARE, Inc., Filth and Kansas Ave., Atchison, 
Kan. (913) Em 7-1470. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-James M. Griffith. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w.; 1470 ke. Directional-same pattern all 

hours. 
Operating schedule: 5:45 a.m, to midnight. CST. 

4. AGENCY COMMISSION 
15/0 net time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: In, 2a, 3a, 4a, 4d, 5. 616 7b, 8. 
Rate Protection: 101), 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22b, 23s, 24b, 26, 28a, 29a. 
Contracts: 400. 41, 44a, 45, 46, 47e, 48, 51a. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a, 70e. 710. 72. 
Prod. Services: 80, 82. 
Affiliated with NBC. 

TIME RATES 
Rates effective March 1. 1953. (Card No. 2.) 

Card received March 6. 1953. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 min. 
1 hr. 1/2 hr. 1/4 hr. 5 min. or less 

1 time.... 40.00 27.00 18.00 10.00 6.00 
13 times.. 38.20 25.80 17.2e 9.55 5.80 
26 times_ 36.40 24.55 16.40 9.10 5.55 
52 times.. 34.20 23.10 15.40 8.55 5.20 
104 times.. 32.60 22.00 14.65 8.15 5.00 
156 times.. 30.60 20.65 13.75 7.65 4.85 
260 times.. 29.00 19.55 13.05 7.25 4.65 

CHANUTE 
Neosho County-Map Location K-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KCRB 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 217 0600 3.00 

Neosho County Broadcasting, Inc, Box 132. Plummer 
& Beech, Chanute, Kan. 66720. Phone 316-431-3700. 

I. PERSONNEL 
Pres. & Gen'! Mgr.-Dale W. McCoy, Jr. 
Sales Manager-Jerry Pryor. 
Frog. & News Dir -Jim Fehr. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
1,000 w. days; 1460 Ice. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent; payable 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is. 3a, 31), 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 23s, 24b, 25a, 28b, 29a. 
Contracts: 400, 45, 46. 
Comb.; Cont. Discounts: 60b, 61a, 61b. 
Cancellation: 70e. 71a, 73a. 
Member: National Spanish Language Network. Magic 
Circle Network. 

TIME RATES 

No. 3 Eft 6/1/68-Reed 5/13/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

1 x  3.40 2.70 300 x 2.50 2.00 
50 x 2.20 2.60 HU x  2.40 1.90 
100 x  3.00 2.40 750 x  2.20 1.70 
150 X  2.80 ',.20 1000 x  2.00 1.60 
250 x  ".60 2.10 

7. PACKAGE PLANS 
PER WK, EA: 90 tl 40 ti 50 ti 
1 min  2.50 2.40 2.20 
30 sec  2.00 1.90 1.70 

8. PROGRAM TIME RATES 
312x 2600 1560 1041 520 26x 13x lx 

1 hr  25.00 27.00 29.00 31.00 33.00 35.00 36.00 38.00 
1/2 hr  15.00 16.00 17.50 19.00 21.00 22.00 23.00 24.00 
1/4 hr  10.00 10.50 11.20 12.00 12.70 13.40 13.70 14.00 
10 min_ 7.50 7.80 8.40 9.00 9.40 9.90 10.20 10.50 
5 min__ 5.00 5.20 5.60 6.00 6.20 6.50 6.70 7.00 
Includes 1.00 news charge. 

COFFEYVILLE 
Montgomery County-Map Location K-8 

See BEDS consumer market map and data 
fling of the State. 

KGGF 
1950 

at begin-

Subseriber to the NAB Radio Code 
Media Code 4 217 0750 6.00 
hildwest Broadcasting Co., Inc., 8th and Elm SU.. 

Coffeyville, Kan. 67337. Phone 316-251-3800. 
Main Studio: SOS W. 8th St., Coffeyville. Kan. 

67337. 

STATION'S PROGRAMMING DESCRIPTION 
ROOF: Programmed for general interest. 
5:45-6:30 am farm service, markets, news, weather. 
interviews. 6:30-11:30 am middle-of-the-road music. 
news, weather, sports reports, features. 11:30 am-
12:45 pm farm service, weather, news. 12:45-4 Dm 
country and western music, news at :55. weather. 
sports reports, features. 4-5:30 am current music. 
news at :55, weather, sports reports, features. 5:30-7 
pm talk block, news, weather, sports reports, features, 
public affairs. 7-11 pm top 40 music, contests, news 
at :55. 11 pm-12M middle-of-the-road music. 
SPORTS: major league baseball, Big 8 Conference 
football and basketball. junior college conference 
football and basketball, Southeast Conference high 
school football. Contact Representative for further 
details. Reed 12/29/67. 

I. PERSONNEL 
Manager-Itebert L. Pratt. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
10,000 w. days, 5,000 w. nights; 690 kc. 
Directional-separate patterns day and night. 

Operating schedule: 5:45 am-midnight. CST. 
4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 21a, 22b, 23a, 24b, 28a, 29s, 32a. 
Contracts: 40a, 41, 44a, 45, 46, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60a, 60b, 60d, 60g. 601, 

61a. 61b, 62d. 
Cancellation: 70s, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 
2 or more programs of 15 minutes or longer pre-
sented on setae day by same sponsor within same 
time classifications are combinable to um 1/2-hour 
or 1-hour rate, whichever applies. 

TIME RATES 

Bates effective November 1, 1957. (Card No. 6.) 
Card received November 4. 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. Ann 

1 time.... 90.00 50.00 30.00 18.00 9.06 
-6 times.. 85.50 47.50 28.50 17.10 8.55 
52 times_ 81.00 45.00 27.00 18.20 8.10 

104 times.. 76.50 42.50 25.50 15.30 7.65 
156 times_ 72.00 40.00 24.00 14.40 7.20 
280 times.. 87.50 37.50 22.50 13.50 8.75 
50 times_ 6.80 
10-second announcen,ente-50% of regular announce-
ment rate. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(Run-of-schedule) Each Per week 
12 times per week.  6 75 81.00 
18 times per week...   6 30 113.40 
24 times per week   6 05 145.20 
30 times per week...   5.85 175.50 
42 times per week_   5.60 235.20 
Saturation Packages and 10-second announcements 
not combinable for purposes of frequency discounts 
on regular announcement schedule. 

COLBY 
Thomas County-Map Location C-3 

See SRDS consumer market man and data at berm-
ning of the State. 

KXXX 
1947 

CBS Radio Network 

Subscriber to the NAB Radio Code 

Media Code 4 217 0900 7.00 
Golden Plains, Inc.-Business Office: Boa 127 Colby, 

Kans. 67701. Phone 913-462-3305. 

STATION'S PROGRAMMING DESCRIPTION 
KXXX: Programmed for general interest. 
AIR PERSONALITIES handle most segments. 15 
min networa and regional news every hour. 6:30-
7:30 am farm markets, weather reports. 7:30-8 am 
livestock sale program. 8-10 am middle-of-the-road 
music. 10-11:30 am network and religious. 11:30 
am-1 pm terra interviews, national, international and 
regional news, farm markets, and weather. 1-2 pm 
network features and news. 2-5 pm country and 
western music. 5-5:30 pm network and regional 
news, markets, sports and weather. 5:30 pm sign-
off middle-of-the-road music. Area weather reports 
throughout day. Contact Ttepresentative for further 
details. Rec'd 7/19/67. 

I. PERSONNEL 
President-Ed Mason. 
Senior Vice-President-Sam Lowe. 
Regional Sales Manager-H. V. Deremer. 

2. REPRESENTATIVES 
H-R Representatives. Inc. 

3. FACILITIES 
5.000 w. days; 790 kc. Non-directional. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5. 65, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 21a, 23a, 25a, 290. 29a, 33b. 
Contracts: 405, 41, 420, 43. 44a, 44b, 45, 46, 47a, 

48, 49, 50. 
Comb.: Cont. Discounts: 60b, 60d, 60f, 60g, 60h, 601. 
Cancellation: 70e, 710. 73a. 
Prod. Services: 82. 
Affiliated with CBS. 

TIME RATES 

No. 2 Eff 8/1/60-Reed 7/3/69. 

AA-Mon thru Sat sign-on-9 am, 11:30 am-1:15 pm 
& 4-6:30 pm. 
A-Mon thru Sat 9-11:30 am, 1:15-4 pm & 6:30 pm-
sign-off; Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
260x I56x 52x 26x lx 

1 min  15.50 16.50 18.00 19.00 20.00 
30 sec-  11.00 12.00 13.00 14.00 16.00 

CLASS A 
1 min  12.00 13.00 14.00 15.00 17.00 
30 sec .......   8.00 9.00 10.00 11.00 13.00 

7. PACKAGE PLANS 
ROTATING 
CLASS AA 

PER WK: 48 ti 36 tl 24 ti 18 11 12 tl 
1 min...... ...... 10.00 11.00 12.00 13.00 14.00 
30 sec__ ..... 8.00 9.00 10.00 11.00 12.00 
10 sec  6.00 6.50 7.00 8.00 8.50 

CLASS A 
1 min....... 8.00 9.00 10.00 11.00 12.00 
30 sec....... 6.00 7.00 8.00 9.00 10.00 
10 sen  5.00 5.50 6.00 6.50 7.00 

CONTINUOUS WEEK DISCOUNT 
52 wk-10%. 

8. PROGRAM TIME RATES 
CLASS AA 
260x 156x 52x 26x 

1/2 hr  85.00 89.00 93.50 98.00 
1/4 hr  37.00 44.00 51.00 59.00 
10 min  28.00 33.50 38.50 44.00 
5 min  19.50 23.00 26.50 30.00 

CLASS A 
1/2 hr  67.00 70.50 

17.00 19.50 
22.00 26.50 

6 ti 
15.00 
13.00 
9.00 

13.00 
11.00 
8.00 

Ix 
103.00 
68.00 
50.50 
32.00 

74.00 79.00 82.00 
1/4 hr ........ _ .... ...... 20.50 35.00 41.00 47.00 53.00 
10 min  31.00 35.00 40.00 
5 min.  22.00 24.00 26.50 

10. SPECIAL  FEATURES 
WEATHER. MARKET, NEWS AND 

SERVICE PROGRAMS 
1/4 hr, time plus 10 
10 min, time plus. .......................... 7 
5 min, time Plus  5 
Spots of any length may be combined for frequency. 



CONCORDIA 
Cloud County-Map Location G-3 

See SUDS consumer market map and data at begin-
ning of the State. 

KNCK 
1954 

Media Code 4 217 1050 0.00 
General Broadcasting Co., Concordia, Kan. 66901. 
Phone 1414. 

I. PERSONNEL 
Pres. & (isn't Mgr.-W. P. Danenbarger. 
Sales Manager-Oscar W. Allen. 

3. FACILITIES 
500 w. days; 1390 Ire. Non-directional. 
Operating schedule: 6:00 a.m, to local sunset week-
days (to 6:30 p.m. In summer months); 7:00 a.m. to 
5:00 p.m. Sundays. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a. 4d. 5, 6a, 7b, 8. 
Rate Protecttun: 10a, 14a, 15b. 
Basic lutes: 20b. 22e. 24b, 28b, 28c, 29e. 
Contracts: 40c, 41, 44a. 45, 46, 47e, 48, 
Comb.; Cont. Discounts: 60b, 60f, 61e, 62d. 
Cancellation: 71e. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective February 8, 1954. 
Rates received September 27. 1954. 

Rev. (Spec. Pkg.) reed March 28, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 
hr. hr. hr. min. min. min. see. 

1 time.... 52.50 34.50 18.00 11.25 6 75 5.25 4.95 
13 times.. 51.00 93.30 17.40 10.95 6 60 5.10 9.90 
26 times.. 48.00 30.90 16.20 10.25 6 90 4.80 3.68 
52 times.. 45.00 28.50 15.00 9.75 6 00 4.50 3.45 

104 times.. 42.00 26.10 13.90 9.15 5 70 4.20 3.23 
156 times_ 39.00 23.70 12.60 8.55 5 40 9.90 3.00 
260 times_ 34.50 20.10 10.80 7.65 4 95 3.45 2.63 
312 times_ 30.00 16.50 9.00 6.75 4 50 3.00 2.25 

7. PACKAGE PLANS 
SPECIAL PACKAGE 

100 spots in 30 day   
50 spots in 30 days  3.90 3.00 
25 spots in 7 days  4.35 3.40 

20-WORD ID's 
(10-seconds) 

50 times_________ 2.65 312 times__ 1.50 
100 time  _.--__ 2.25 624 Mmes.__ 1.35 
156 times  1.90 1,000 1.15 

RATES 
1 min. 30 sec. 

3.45 2.65 

DODGE CITY (2 AM; 1 FM) 
Ford County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KEDD 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 217 1200 1.00 
Seward County Broadcasting Co., Inc.. Route No. 2, 
Dodge City, Kan. 67801. Phone 316-483-7151. 
STATION'S PROGRAMMING DESCRIPTION 

KEDD: Programmed for adults age 18-45. NEWS: 
heavy emphasis on local-regional news with 5 min 
local regional news at :25 every 2 hours, 15 min 
local-regional news at 8 am. 12:15 pm, 5 pm. 5 min 
network news at :55 every hour. Mobile news units. 
FARM: 12:30-1 Dm with farm director, interviews, 
market reports, county agent reports from all adjacent 
counties, farm weather. SPORTS: little league base-
ball, college football, network sport broadcasts. MU-
SIC: 40% middle-of-the-road, 30% general popular. 
30% country and western. playing 50% from albums, 
50% from 45's. RELIGIOUS: programs Sun morning. 
COMMERCIAL POLICY: 15 minute competitive pro-
tection. Contact Representative for further details. 
Rec'd 7/31/67. 

I. PERSONNEL 
President-Alf M. Landon. 
Station Manager-J. R. "Jim" Hewes. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
1.000 w. days: 1550 ice. Directional. 
Operating schedule: Sunrise-local •sunset, CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 3d, 4a, 4d, 5, 6e. 8. 
Rate Protection: 10e. lia. 12h. 13a, 14e, 15b. 
Basic Rates: 20b, 21a, 22b, 23e, 24b, 25a, 26, 28e. 

28c, 29e. 
Contracts. 40e. 45. 46, 47e. 48. 51c. 
Comb.: Cont. Discounts: 60b. 60e, 61s, 61e, 621i. 
Cancellation: 70b, 70e, 71e, 72, 73a. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Affiliated with KBS. 
Sold in combination with WREN, Topeka. See that 
listing for discount. 

TIME RATES 
Rates effective -. (Card No. 2.7 

Card received August 30, 1965. 

6. SPOT ANNOUNCEMENTS 
(t) (5) (t) 

1-12 ti 6.00 4.25 156-259 ti__. 3.75 2.55 
13-25 ti____ 5.70 3.90 260-311 ti__ 3.40 2.30 
26-51 ti  5.15 3.50 312 or 
52-103 ti___ 4.60 3.15 more ti.-... 3.00 2.10 
104-155 4.15 2.80 
0) 1 min or 100 words. 
(t) 30 sec or 50 words. 

ID's, 15 seconds-1/2 of 1-minute rate. 

7. PACKAGE PLANS 
1 DAY: 1 min 30 see 
10 ti    41.50 28.00 
3 DAYS: 
20 ti    75.00 51.00 
6 DAYS: 
50 ti  170.00 115.00 
3 WKS: 
100 tl   309.00 210.00 

KGNO 
1930 

KGNO-FM 
1966 

SAVALLI/GATES 
INCORPORATED 

Subscriber to the NAB Radio Code 

Media Code 4 217 1350 4.00 

Dodge City Broadcasting Co.. Inc.. North Ave. A. 
Dodge City, Kan. 67801. Phone 316-227-3151. 

I. PERSONNEL 
President-J. C. Dentous, Jr. 
General Manager-Sherwood R. Parks. 
Program Director-Bob Hermes. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Missouri-Eugene F. Gray Co. 
Intermountain States-Bob Mx Co., Inc. 
Nebraska-Soderlund Company. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
5,000 w. clays, 1,000 w. nights; 1370 ke. 
Directional-night only. 

Operating schedule: 6 am-11 pm. CST. 
FM F.RP 25.000 w.: 95.5 me. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulatlos 
General: la. la. 2b, 3, 3d, 4e, 5, 6e, 7b, 8. 
Rate Protection: I0a, 11e, 12a, 13e. 14e, 15b. 
Basic Rates: 20b, 21e, 21d, 23e. 25e, 28c, 29a, 32b. 
Contracts: 40a, 41, 46. 50. 
Comb.: Cont. Discounts: 60b. 60d, 60f, 601. 61e. 
Cancellation: 70e. 70e, 71e, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 9 Eft' 1/1/66-Reed 1/3/66. 

A-6-9 am & 11:30 am-1 pm. 
13-9-11:30 am & 1-7 pm. 
C-7 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
A: I mln 
1 z 
26 x 
52 x  
156 x_ 

312 x 
520 L. 

B: 
1 z • 

156 x_ 

312 x..._ 

C: 

30 see 10 see 
15.00 12.00 7.50 
14.25 11.40 7.20 
13.50 10.80 6.75 
12.75 10,20 6.40 
12.00 9.60 6.00 
11.25 9.00 5.60 
10.50 8.40 5.20 
9.75 7.80 4.80 

10.00 8.00 5.00 
9.60 7.70 4.75 
9.00 7,20 4.50 
8.50 6.80 4.25 
8.00 6.40 4.00 
7.50 6.00 3.75 
7.00 5.60 9.50 
6.50 5.20 3.25 

5.80 3.50 
5.40 3.35 
5.05 3.15 
4.75 3.00 
4.50 2.80 
4.20 2.65 
3.90 2.45 

624 .......  _ 4.55 3.65 2.30 
7. PACKAGE PLANS 

 Per Week  
7 ti 14 ti 20 1.1 40 tl 

1 min ea 7 00 6.50 5.75 5.00 
30 sec, ea  5.60 5.20 4.60 4.00 
10 sec,   3.50 3.25 2.90 2.50 
Minutes, 30 see. and 10 see. may be combined for 
maximum discount. Avallabilities under the package 
plans will be quoted in Ulna brackets, if requested. 
Client's Ume preferences will be observed as nearly 
as possible, but any Ume Is preemptible. 

EL DORADO 
Butler County-Map Location II-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KBTO 
1953 

Media Code 4 217 1500 4.00 
El Dorado Broadcasting Company. 205-1/2 S. Main 

St., El Dorado. Kan. 67042, Phone 321-1360, 
I. PERSONNEL 
General Manager--31m Platt, 

3. FACILITIES 
500 w. days; 1369 ke. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset week-
days: 7:00 a.m. to 5:00 p.m. Sundays. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a. 4a. 4d, 5. 6a. 7b. 8. 
Rate Protection: 10b, 111). 12b. 13b, 14b. 
Basle Rates: 20e. 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28a. 29a. 
Contracts: 40a. 45. 46. 47e. 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 61e, 62b, 

62e. 
Cancellation: 70a, 70e. 710. 73a. 
Member: Magic Circle Network, National AgRadlo 
Groups. Inc. 

TIME RATES 
Rates effective July 1. 1957. (Card No. N-2.) 

Card received June 26, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
r. /- hr. 1/4 hr. 5 min. •) 

1 time.. 50.00 32.0 18.00 9.00 6.00 
26 times 47.50 30.00 17.00 9.50 5.85 
52 times 45.00 28.00 16.00 8.00 5.70 

104 times 42.50 26.00 15.00 7.50 5.40 
156 times 40.00 24.00 14.00 7.00 5.10 
260 times 37.50 22.00 13.00 6.50 4.80 
312 times 35.00 20.00 12.00 6.00 4.50 

(•I I-minute or less. 
7. PACKAGE PLANS 

Saturation Spots 
10 or more used in 1 day, 25% discount. 

EMPORIA (1 AM; 1 FM) 
Lynn County-Map Location J-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KVOE 
1939 

Subscriber to the NAB Radio Code 

Media Code 4 217 1650 7.00 
Bluestem Broadcasting Co., Inc., Box 369, Emporia, 
Kan. 66801. Phone 316-342-1400. 

STATION'S PROGRAMMING DESCRIPTION 
KVOE: Programmed for general interest. 
NEWS: Emphasis on local and regional news with 5 
mln local, regional news on hour, headline news and 
weather on half hour. 15 min local, regions/ and 
national news at 7 am. 12:15 pm, 3 pm. 6 pm, 10 
pm. FARM: 6-7:30 am. 12:35 pro, 1:20 pm. & 
5:35 pm with farm director, interviews, market re-
ports, county agent reports, farm weather. 20 hours 
per week. SPORTS: play-by-play of local high =heel, 
2 local colleges, state universities and professional 
football. Average over 150 games a year. MUSIC: 
75% middle-of-the-road. 20% rock and roll, 5% 
country and western. RELIGIOUS: 30 min a day and 
Sun morning. COMMERCIAL POLICY: 15 min 
competitive protection. Comact Representative for 
further details. Reed 10/11/67, 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Edward J. MeKeman, Jr. 
Operations Manager-R. Lyle Brown. 
Sales Manager-M. R. "Dick" Kline. 

2. REPRESENTATIVES 
Weed Radio Corporation, 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 ke. 

Non-directional. 
Operating schedule: 5:45 am-11 pm. cs.r. 
Partial simulcast operation. Simulcast 5:45 am-6:15 
pm. For non-simulcast facilities see KVOE-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded reguntIons 
General: 2a, 3e, 4a. 5. 6a, 7a. 
Rete Protection: 15b. 
Basle listos: 200. 21a, 23b, 24b, 25a, 28a, 28e. 29e. 
Contracts: 40a. 41. 43. 440. 45. 46. 47e. 48, 50, 51e, 
Comb.: Cont. Discounts: 60b. 60e. 601, 61e. 
Cancellation: 70s. 70e. 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 4 Eft 6/1/69-Reed 5/12/69. 

6. SPOT ANNOUNCEMENTS 
PER YR, ROS: 1 min 30 sec 10 see 
I x  5.82 5.18 4.47 
30 x  5.12 4.47 4.18 
52 x  4.94 4.18 3.82 
104 x  4.59 3.82 3.47 
156 x  4.29 3.47 2.82 
312 x  3.65 2.82 2.47 
624 z  3.35 2.47 2.18 
1000 x  3.00 2.18 2.00 
3000 x  2.82 2.00 1.88 

10. SPECIAL FEATURES 
NEWS/WEATHER/SPORTS 

PER YR: lx 521 104x 156e 312e 365e 624e 
1/4 hr.. ...... 18.82 14.00 13.06 12.35 10.59 10.23 9.82 
10 min.  9.40 9.10 8.40 8.05 6.95 6.60 6.30 
5 min  7.18 7.00 6.53 6.18 5.29 5.12 4.88 
1/3 participating 1/4-hr program earns 52e 1-min 
spot rate. 

K V 0 E-FM 
1966 

Media Code 4 217 1651 5.00 
Bluestem Broadcasting Co., Inc., Box 369, Emporia, 

Kans. 66801. Phone 316-342-1400. 
STATION'S PROGRAMMING DESCRIPTION 

KVOE-FM: Programmed for adults. 
6:15 pm-sign-oft features Broadway showtuner and 
standards with limited Interruptions. See KVOE for 
simulcast programming information. 

I. PERSONNEL 
Pres. & Gent Mgr.-E, J. McKeman, Jr. 
Station Manager-E. J. hIcKernan, 
Sales Manager-M. R. "Dick" Kline. 

2. REPRESENTATIVES 
Weed Radio Corporation, 

3. FACILITIES 
ERP 3.000 w.; 104.9 me. Stereo. 
Operating schedule: 5:45 am-11 pm. CST. 
Antenna ht.: 320 ft. above average terrain. 
Partial simulcast operation. Operated separately 
6:15-11 pm. For simulcast facilities see KVOE. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3e. 4e. 5, 6e, 7a, 
Rate Protection: 15b. 
Basle Rates: 26e. 21e, 23b, 24b, 25e. 28e. 28e, na. 
Contracts: 40e, 41, 43, 44e. 45, 46, 47e, 48, 50, 51a. 
Comb.: Cont. Discounts: 60b, 60e, 601, 61e. 
Cancellation: 70s, 70e. 71e, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 6/1/69-Rec'd 5/12/69. 

KANSAS 
6. SPOT ANNOUNCEMENTS 
PER YR: lx 30x 52x I04x 156e 312x 
1 min  2.65 2.35 2.16 2.04 1.89 1.76 

7. PACKAGE PLANS 
PER MO, ROS: I ma 3 mo 6 ma 12 me 
1 min  70.59 63.18 51.18 46.47 
1 per day. 7 days per meek, consecutive. 

FAIRWAY 
Johnson County-Map Location L-3 

See SRDS consumer market map and data at beginning 
uf the State. 

See Kansas City, Mo. 
(including Kansas City, Kans.; Independ-
ence, Mo.; Liberty, Mo.; Fairway, Kans.; 
Merriam, Kans.; Mission, Kans.) 

FORT SCOTT 
Bourbon County-Map Location L-5 

See SRDS consumer market map and data at begin-
ning a the State. 

KMDO 
1954 

e Ala 

Media Code 4 217 1800 8.00 
Ft. Scott BroadenstIng re.. Inc., Ft. Scott, Kan, 

66701. Phone 316-223-4500. 
I. PERSONNEL 
General Manager-L. C. MeKenney. 
Station Manager-Jim McKenney. 

2. REPRESENTATIVES 
Magic Circle Time Sales. 

3. FACILITIES 
500 w. days: 1600 he. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4s. 5, 6s, 7e, 8. 
Rate Protection: 10b, 11h, 12b, 13b, 14b. 
Basle Rates: 20a, 22a, 22b, 23a, 24b. 25e, 28e. 29a. 
Contracts: 46. 
Comb.: Cont. Tflscounts: 60a. 
Cancellation: 71e, 73a. 
No cash rebates. 
Member: Magic Circle Network. 

TIME RATES 
Eff Tteed 6/24/68. 

6. SPOT ANNOUNCEMENTS 
PER YR. ROS: lx 52e 261)x 
I min_  3.00 2.75 2.50 

7. PACKAGE PLANS 
PER DAY, ROS: I min 30 see 20 see 10 see 
10 ti  2.50 2.00 1.62 1.25 

8. PROGRAM TIME RATES 
3 months or more, per month: 
PER WK: 

1 tl 2 tl 3 ti 4 ti 5 tl 6 ti 7 tl 
1/2 hr 60.00 110.00 150.00 180.00 205.00 225.00 245.00 
1/4 hr 32.50 57.50 80.00 100.00 120.00 140.00 160.00 
10 min 27.25 43.75 65.00 75.00 90.00 103.75 117.50 
5 min 22.00 30.00 40.00 5,0.00 60.00 67.50 75.00 
Less than 3 months, per program: 

1/2 hr 1/4 hr 10 min 5 mln 
1 ti... . 20.00 12.00 9.00 6.00 
13 ........... ...... 17.50 10.00 7.50 5.00 
52 U. 15.00 8.00 6.00 4.00 

GARDEN CITY (2 AM; I FM) 
Finney County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KIUL 
1995 

Subscriber to the NAB Radio Code 
Media Coda 4 217 1950 1.0(1 
ERTL, Inc., Bor 956, 308 N. 7th St., Garden City, 
Kan. 67846. Phone 316-276-3251. 

I. PERSONNEL 
President-Robert Wells. 
Manager-Tony Jewell. 

2. REPRESENTATIVES 
Radio Time Sales/International, 
Chicago-National Time Sales. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 he. 
Operating schedule: 5:30 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 4e. 5, 6a. 7a. 8. 
Rate Protection: 15b. 
Basic Rates: 20e, 22e. 24b, 25a, 29e, 
Contracts: 40e. 44a. 45, 46, 47a, 51e. 
Comb.: Cont. Discounts: 60b. 60f, 601, 61b. 
Cancellation: 70e, 710, 72, 73b. 
Affiliated with NBC. 

TIME RATES 
Eff Ree'd 8/19/68. 

6. SPOT ANNOUNCEMENTS 
lx 26e 52e 154e 500x 1000X 2000x 

1 min __ 7.50 7.40 7.30 7.20 7.00 6.50 6.00 
30 6.00 6.90 5.80 5.70. 5.50 5.00 4.50 

8. PROGRAM TIME RATES 
I x 26x 52x 104X 500e 1000X 2000x 

1/2 hr -. 22.50 21.80 21.00 20.00 19.00 18.00 17.00 
1/4 hr  15.00 14.70 14.40 14.00 13.30 12.50 12.00 
5 min _ 9.00 8.80 8.60 8.30 8.00 7.50 7.00 

(Garden City continued on next page) 
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KANSAS 

Garden City-Continued 

KUPK K U P K-FM 
1949 1962 

• 
Subscriber to the NAB Radio Code 

Media Code 4 217 2100 2.00 
KUP-K Radio, Box 798, Garden City, Kans. 67846. 
Phone 316-276-2366. 

I. PERSONNEL 
Station Manager-Jim Throneberry. 
Sales Manager-Wayne La5lunyon. 
Farm Director-Frank Morgan. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio. Inc. 

3. FACILITIES 
5,000 w.. days; 1050 be. Directional. 
Operating schedule; Sunrise-local sunset. CST. 
FM FACILITIES 
ERP 10.900 w.: 97.3 mc. 
Operating schedule 6:00 am-11:00 Dm. 

4. AGENCY COMMISSION 
15/0 time only: 10 (lava. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 36. 3d, 4a, 44. 5, 6a, 7b, 8. 
Rate Protection: lob. lib, 126, 13b, 146. 15e. 
Basic Rates: 206. 21a, 214. 22b, 23a. 24a, 24e. 256, 

28b, 28e. 29a. 
Contracts: 40a, 41, 42e, 42e, 43. 446, 47a. 
Comb.: Cont. Discounts: 60b. 60d. 60e, 60f. 601. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 92. 
FM operated in conjunction with AM days 
Member: Greater Kansas Radio Network. 

TIME RATES 

Elf   Reed 6/30/69. 
6. SPOT ANNOUNCEMENTS 

1 min 30 seo ID 
Fixed   10 8 5 

8. PROGRAM TIME RATES 
1/2 hr  20.00 10 min.  16.00 
1/4 hr  17.50 5 min. 11.00 

GOODLAND 
Sherman County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KLOE 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 217 2250 5.00 
KLOE, Inc., Box 252, Goodland, Kans. 67735. Phone 

913-899-2309. 

I. PERSONNEL 
General Manager-Kay Mella. 
Commercial Manager-Gilbert LaPorte. 
Prog. & Farm Dir.-Jack Everton. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 

3. FACILITIES 
1.000 w. days: 730 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

w 4. AGENCY COMMISSION 
15/0: 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3a. 3h, 4s, 4d. 5, Ca, 7b. 8. 
Rate Protection: 106, 116. 12b, 13b, 146. 
Basic Rates: 20a, 22a, 226, 23e. 24a. 246, 25a, 26, 

28a. 29a. 
Contracts: 40a. 42a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60e, 61b, 61e. 626. 
Cancellation: 70a, 70e, 71a. 
Member: Greater Kansas Radio Network. 

TIME RATES 
No. 2 Eli' 5/1/69-Rec'd 5/28/69. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x I04x 156x 260x 312x 

1 min 5.75 5.50 5.25 5.00 4.75 4.50 4.00 3.50 
30 sec 5.25 5.00 4.75 4.50 4.25 4.00 3.50 3.00 
10 sec 2.85 2.75 2.95 2.55 2.40 2.25 2.00 1.75 
Spots may not be combined with programs to earn 
greater frequency rate for programs. 

QUANTITY DISCOUNTS 
5 or more spots per day-10%. 
500 spots per year-5%. 
1000 spots per year-10%. 

8. PROGRAM TIME RATES 
Ix Ils 26x 52x 104x 156x 260x 312x 

1 lar  58 54 52 49 46 43 39 35 
1/2 hr  35 34 32 30 28 26 24 22 
1/4 hr...._.   24 23 22 21 20 19 17' 15 
10 min.  18 17 16 15 14 13 12 11 
5 min.  14 13 12 11 10 9 8 7 

GREAT BEND 
Barton County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KVGB 
1937 

e R A B 

Subscriber to the NAB Radio Code 
Media Code 4 217 2400 6.00 
KVG13. Inc., 2007 17th St., Great Bend, Kan. 67530. 
Phone 216-792-4317. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Clrover C. Cobb. 
Station Manager-Robert D. Hilgendorf. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
5.000 w.: 1590 loe. Directional-night only. 
Operating schedule: 6:00 a.m. to 11:15 a.m. week-
days; 7:30 a.m. to 11:15 p.m. Sunday. CST. 

4. AGENCY COMMISSION 
15% nn net time only: no cosh discount. 

5. GENERAL ADVERTISING See coded regulations 
General: in. 2a, 26. 3n, 3d, 4a, 4d, 5, Ga. 7b, 8. 
Rate Protection: 156. 16. 
Basic Rates: 20b. 211). 214, 22a, 23a, 24b, 24e, 25a, 

28a. 28e. 2.9a, 30. 326, 33a. 
Contracts: 40a, 41, 42a, 42e. 43, 446. 45, 46. 47e. 

48. 49. 51e. 
Comb.; Cont. Discounts: 60b, 604. 60f, 601, 61b. 62b, 

62d. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prol. Services: SD. 81. 82. 
Affiliated with NBC Radio Network. 
Additional 11,% discount when bought in combination 
with KLSI. Salina. Kansas. 

TIME RATES 
Rates effective July 15, 1980. 
Rotes received July 20, 1965. 

6. SPOT ANNOUNCEMENTS 
Class AA-6:30-9:00 am, noon-1:00 pm and 5:00-
7:00 pm. 
Class A-9:00 am-noon and 1:00-5:00 pm. 
Class B-All other times. 

-Class AA-- -Class A- -Class 13-
PER YR: 1 min 30 sec 1 min 30 see 1 min 30 see 
1872 iL  4.00 3.20 3.40 2.70 2.65 2.10 
1248 ti  4.35 3.50 3.70 2.95 2.90 2.30 
928 ti 
624 if 
312 ti 
150 ti 
52 ti 
1 ti  
In menu'," ennounrements-50% of 1-minute rate. 

7. PACKAGE PLANS 
SPOT SATURATIONS 

(For regular and semi-regular advertisers) 
Spot are ROS between 5:39 em and 11:00 rm. Station 
guarantees 80% of spots in 6:30 am-7:00 pm time 
bracket. 
Snots earn frequency discount. 
Partner discounts are based on Class A rates and 
appropriate frequency. 

DISCOUNTS 
WEEKLY PACKAGE PLAN 

  4.70 3.75 4.08 3.20 3.10 2.50 
  5.05 4.00 4.30 3.45 3.35 2.70 
  5.60 4.50 4.110 3.05 3.75 3.00 
  0.2n 0.00 5.30 4.25 4.15 3.35 
  0.80 5.45 5.00 4.05 4.55 3.65 

PER WK: 
24 t I  10% 52 ti  20% 
36 LI  10% 80 if  25% 

72 noun PLAN 
(Any 72 hr period Sun thru Wed) 

24 ti  15% 52 ti  25% 
36 ti  20% RO ti  30% 

WEEKEND WALLOP 
(Noon Sat-noon Mon) 

25% 
30% 

2.04 ti   10% 36 ti  
20 42. 52 ti 

WEEKLY PACKAGE PLANS 
(ROS) 

These plans do not earn frequency. 
No fixed times guaranteed in ROS plan, although 
80% of spots will he run between 6:30 am and 7:00 
nm with maximum of 2(1% to he run 7.00-11:00 pm. 
Plans may be combined for weekly frequency and rate. 
PER WU: 1 min 30 see 1 min 30 see 
12 ti  5.40 4.35 sn ti  4.85 3.90 
10 ti  5.15 4.10 52 ti  4.60 3.65 
24 ti  5.00 4.00 

DRIVE TIMES 
(6:30-9:00 am. noon and 5:00-7:00 pm 

12 it  cm 5.25 36 41..._ ......... _ 5.70 
18 ti  0.00 5.00 56 ti  5.45 
24 ti   5 im 4.05 

8. PROGRAM TIME RATES 
(lass AA-6:30 am-7:00 pm daily: 7:20 
Sum. 
Class A-All other times. 

CLASS AA 
PER YR: 1 hr 1/2 hr 1/4 hr 

1 . 

4.75 
4.55 

am-1:00 pm 

10 min 
000 it  0.15 
512 ti    10.75 11.25 9.00 
?nn ti  32.00 21.40 13.05 10.35 
156 ti  36.00 24.05 14.911 11.70 
104 tl  40.00 28.70 16.65 13.05 
52 ti  44.00 20.25 19.45 14.40 
1 ti   40.08 32.00 20.25 15.75 

disemine elf above rates. 
10. SPECIAL FEATURES 

EXTRA WIRE sravrCE CHARGES 
NEWS AND SPORTS 

1/4 hr 10 min 5 min 
1 ti  1.20 .90 .60 

WEATHER 
1 ti  1.50 

5 min 
6.00 
6.75 
7.70 
8.60 
9.45 

10.55 
11.25 

HAYS 
Ellis County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KAYS 
1949 

e 
Subseriber to the NAB Radlo Code 

Media Code 4 217 2550 8.00 
KAYS, Inc., Box 817, 2450 Hall St., Hays, Kan. 67601. 

I. PERSONNEL 
General Manager-Robert E. Schmidt. 
Station Manager-R. K. Churchill, 
Program Director-Mike Cooper. 

2. REPRESENTATIVES 
The Denier Organization, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 itc. 

Non-directional. 
Operating schedule: 6:00 a.m, to midnight weekdays; 
7:00 a.m. to 11:00 p.m. Sundays. CST. 

4. AGENCY COMMISSION 
1.5/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2e, 26. 3a. 4s. 5, 0e. 
Rate Protection: 10b, 116, 126, 136, 14b, 15a, 15b, 

15e, 16. 
Basic Rates: 21e. 21b, 214. 22b, 23b, 24b, 24e„ 25a, 

27. 28a, 29a, 30. 

Contracts: 401. 41, 42e, 44a, 446, 45, 46, 47e. 49. 
50, 51a. 51e. 

Comb.: Cont. Discounts: 60b. 60g, 616, 626, 62d. 
Cancellation: 70a. 71a. 72, 73a, 73b. 
Prod. Services: 80, 82. 
TV facilities: KAYS-TV. 
Member: Greater Kansas Radio Network. 

TIME RATES 
Rates effective September 1, 1955. (Card No. 4.) 

Rates received September 23, 1955. 
6. SPOT ANNOUNCEMENTS 

lx 13x 260 520 I04X I56'X 912x 
1 min  6.00 5.70 5.40 5.10 4.90 4.20 3.30 
30 seconds-80% of 1-minute rate. 
10 seconds-50% of 1-minute rate. 

7. PACKAGE PLANS 
Quantity Discounts 

5 announcements or more per 10% 
500 announcements per ......... 5% 

1.000 annmineements per 10% 
8. PROGRAM TIME RATES 

I x lx 26x 52X I04x 156x 512x 
1 hr  40.00 38.00 36.00 34.00 32.00 28.00 22.00 
1/2 hr  24.00 22.80 21.60 20.40 19.20 16.80 13.20 
1/4 hr  16.00 15.20 14.40 13.60 12.80 11.20 8.80 
5 min  8.00 7.60 7.20 6.80 6.40 5.60 4.40 

HUTCHINSON (2 AM) 
Reno County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KWBW 
1935 

1:11:113 
Subscriber to the NAB Radio Code 

Media Code 4 217 2700 9.00 
Nation's Center Broadcasting Co., Inc., Box 1026, 

17th and Harding, Hutchinson, Kan. 67501, Phone 
316-662-4486. 

I. PERSONNEL 
Chairman of the Board-Bess Wyse Rickard. 
Pres. & Gen'i Mgr.-Fred L. Conger. 

2. REPRESENTATIVES 
Dal Walton & Company, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1450 ge. 

Non-directional. 
Operating schedule: 6 am-midnight. CSI'. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 30, 3d. 4e, 44. 5. 6a, 8. 
Rate Protection: 10b, Ile, 121), 136. 14b. 15e, 15b. 
Basle Rates: 206. 21e, 21b, 21d, 226, 23a, 24b, 24e, 

25a, 28a, 28e, 29a. 
Contracts: 40a. 41, 426, 44a, 44b, 47e. 48, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 00e, 60f, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: on. in. 82. 
Affiliated with NBC. 

TIME RATES 
Eff 9/1/69-Itee'd 8/7/69. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 104x I56x 

1 min  6.10 5.80 5.35 4.55 4.20 3.80 
30 sec  4.55 4.30 4.00 3.40 3.15 2.80 

2600 312x 624x 1000x 2000x 
1 min.  3.40 3.05 2.85 2.70 2.40 
30 sec  ".55 2.35 2.25 2.10 1.80 

7. PACKAGE PLANS 
PER WK: 10 ti 30 ti 50 ti 
1 mitt  45.00 105.00 155.00 
30 see  35.00 82.50 127.50 
PER MO: 100 ti 200 ti 
1 min.  285.00 240.00 
30 see  550.00 440.00 

KWHK 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 217 2850 2.0D 
KIVIIK Broadcasting Co., Inc., 525 N. Main SL. 

Hutchinson, Kan, 67501. Phone 316-663-4461. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-David R. Mackey. 
Vice-Pres. & Sta. 6fgr.-Itichard Fraley. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Regional-Eugene F. Gray Co. 

3. FACILITIES 
1.000 w. days, 500 w. nights; 1260 loe. 

Directional-separate patterns day and night. 
Operating schedule: 5-1 am, CST. 

4. AGENCY COMMISSION 
15%: no eath discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 2b. 3a. 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 116, 12e, 12e, 14e, 156. 
Basic Rates: 206, 21a, 22b, 23a, 24e. 24e. 26, 28a. 

28e. 29e. 336. 
Contracts: 40e. 41, 42d, 44b, 45, 46, 47a, 48, 49. 

51b. 
Comb.: Cont. Discounts: 600. 60e. 60e, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a. 736. 
Prod. Services: 80, 81. 82. 
Affiliated with 11135 Radio Network, 

TIME RATES 
Rates effective September I, 1961. 

Rates received August 4. 1961. 
6. SPOT ANNOUNCEMENTS 

(1 minute) 
Per week: 1 wk. 13 solos. SOneto,. 52 sotos. 
5 times  8.00 7.50 7.25 7.00 

10 times._  7.75 7.25 2.00 6.75 
20 times  7.50 7.00 6.75 6.50 
30 times  7.25 6.75 6.50 6.25 
50 time,  7.00 6.50 6.25 6.00 

(30 Seconds) 
5 times 8.00 5.50 5.25 5.00 

10 times 5.75 5.25 5.00 4.75 
20 times  5.50 100 4.75 4.511 
30 times  5.25 4.75 4.50 4.25 
50 time,  5.00 4.50 4.25 4.00 

20 seconds-applicable 30-second rate. 
10 seconds-50% of applicable 1-mtnute rate. 
10-second ID's-combinable with other announcements 
at rate of 2 ID's per 1 minute. 

8. PROGRAM TIME RATES 
5-MINUTE NEWSCASTS 

Per week: 1 ult. 13 mks. 26 wks. 52 wks. 
5 times  12.50 12.00 11.50 11.00 

10 limes  12.00 11.50 11.00 10.50 
15 times  11.50 11.00 10.50 10.00 
20 times  11.00 10.50 10.00 9.50 

Frequency Discount 
Applicable to ennouncements or programs scheduled on 
continuous hash, during frequency period. 

9. PARTICIPATING PROGRAMS 
"KWHK Weathenvatch"-special program replacing 
regular programs during tornado and severe weather. 
20.00 per hour with guarantee of 2 1-minute an-
nounrements per hour. 
"TCWIIK Phone Forum" (Party Line). Per 1/4 
hour, including talent. 22.50. 

INDEPENDENCE 
Montgomery County-Map Location K-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KIND 
1947 

Media Codo 4 217 3000 3.00 
Central Broadcasting. Inc., Drawer "A." Indepen-

dence. Kans. 67301. Phone 316-331-3000. 
STATION'S PROGRAMMING DESCRIPTION 

KIND: Programmed for adult entertainment appeal. 
Sign-on-5:30 pm middle-of-the-road recordings with 
frequent single selection tapes by area talent. Stand-
ards during dinner hour 5:30 pm-eign-017. Strings 
and jazz 1-5 pm Sat, classical 1-5 pm Sun. RE-
LIGIOUS: broadcasts by area churches only on Sun 
mornings. 05-min news 8 am. 12:30 pm & 5 pm 
seven days a week. 5 min area and wire news on 
hour, headlines on half hour, and weather reports at 
:15 & :45 M-P and Sat morning. SPORTS: news at 
7:15 am, 12:15 pm & 5:15 pm daily. Play-by-play 
of little league baseball and basketball evenings in 
seas-n. Recul 8/7/67. 

I. PERSONNEL 
General Manager-Nelson Rupard. 

3. FACILITIES 
250 w. days: 1010 loe. Non-directional, 
Operating' schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no rash disenunt. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2h, 3a, 4a, 44. 
Rate Protection 10a. ils, 12a. 13a, 14s. 
Basic Rates: 20a. 21a. 21e, 22b, 23a, 28a, 10e. 
Contracts: 400. 46. 475, 48. 
Comb.: Cont. Discounts: 635, 60g. 61a, 61b. 
Cancellation: 70h. 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. G Eff 0/1/64-Tteed 7/11/67. 
6. SPOT ANNOUNCEMENTS 

(t) (*I (t) 
I x  3.00 1.80 156 X  2.00 1.25 
13 x  2.50 1.50 260 x  1.00 1.15 
26 x  2.40 1.45 312 x  1.75 1.10 
52 x  2.25 1.35 385 x  1.65 1.05 
104 x  2.15 1.30 500 X............. 1.50 1.00 

1 min/150 wds. (1') Sta break/75 sods. 
7. PACKAGE PLANS 
PER MO: 25 tl 50 tl 100 tl 
1 min (150 wds) 53 75 95.00 110.00 
Ste break (75 wds)  32.50 57.50 100.00 
Billboards 120 sods)    60.00 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 x  15.00 10.00 5.00 
13 x  12.00 8 no 4.09 
26 x  11.40 7.60 3.80 
52 x  10.80 7.20 3.60 
104 x  10.20 6.80 3.40 
156 x  9.60 6.40 3.20 
260 x  9.00 6.00 5.00 
312 x  8.40 5.60 2.80 
365 x  7.80 5.20 2.60 
500 r  7.20 4.80 2.40 

IOLA 
Allen County-Map Location K-5 

See SUDS consumer market map and data at begin-
ning of the State. 

KALN 
1961 

A I Et 

Media Code 4 217 3150 6.00 

Iola Broadcasting Co., Box 710, S. Hwy. 169. Iola, 
Kans. 66749. Phone 316-365-3151. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Lloyd C. McKenney. 
Station Manager-S. Welcome Stanton. 

2. REPRESENTATIVES 
Magic Circle Time Sales. 

3. FACILITIES 
500 w. days; 1370 toc. Directional. 
Operating sehedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no rash dizeount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2e, 2b, 2d, 4a, 4d. 5, 56a, 7b, 8. 
Rate Protection: 10e. 11e, 12e, 13e, 14e. 15b, 
Basic Rates: 206, 21d, 22e, 226, 23e. 24a, 25a, 2131„ 

296. 
Contracts: 40e. 41, 42e. 45. 46. 47b, 51a. 
Comb.: Cont. Discounts: 606. 60e. 
Cancellation: 71e. 72, 73a. 736. 

(b) 10% discount when paid for by religious or-
ganizations. 

Affiliated with KBS Radio Network. 
Member: Magic Circle Network. 

(Thls listing continued on next page) 



lolo-K A L N-Continued 
TIME RATES 

No. 2 Elf 9/1/68-Reed 10/30/68. 
I. SPOT ANNOUNCEMENTS 

(ROS) 
52x 2600 

1 min  3.00 2.70 
(ROS) 

PER DAY: I min 30 see 20 sec 10 see 
10 ti  2.00 1.50 1.2.5 1.00 

8. PROGRAM TIME RATES 
PER 13 
WE: PER WK: 1/2 hr 25 min 1/4 hr 10 min 5 min 

1 ti    27.60 24.85 16.55 12.40 8.30 
13 ti 1 ti  20.70 18.30 11.04 8.65 6.20 
26 ti , tl  17.55 14.00 9.20 6.95 4.80 
39 ti 3 ti  15.95 12.75 8.50 6.65 4.25 
52 ti 4 II  14.25 11.95 7.95 6.00 4.00 
65 ti 5 Li  13.05 11.45 7.65 5.75 3.80 
78 ti.... .... 6 ti  11.95 11.05 7.50 5.45 3.55 
91 ti 7 ti  11.10 10.65 7.25 5.30 3.40 
Minimum 13 ek. 
Specified time-7-8 am & Noon-1 pm. add 20%. 

JUNCTION CITY (1 AM; 1 FM) 
Geary County-Slap Location H-3 

See SUDS consumer market map and data at begin-
ning of the State. 

KJCK 
1949 

e AB 

Media Code 4 217 3300 7.00 

Junction City Broadcasting Co., Inc., West 6th St. 
at Garfield, Box 789 Junction City, Kan. 66441. 
Phone 913-238-3165. 
STATION'S PROGRAMMING DESCRIPTION 

KJCIL: Programmed for adults and young adults. 
MUSIC: general popular 80%. current hits 10%. 
modern country 5%, folk 5%. NEWS: 5 min hourly 
on hour, local, regional, national, international 15 
min summary 7 am, 8 am. noon, 5 pm, 3 mobile 
nees units. SPORTS: 5 min 6:30 am, 7:25 inn, 5:15 
pm plus special sports coverages and area coach inter-
vices. FARM: agricultural news 6:35 am, farmer 
buy, sell, trade listing 6:55 am, farm oriented 
weather 7:20 am, noon livestock and grain markets 
12:25 pm, various local farm agency reports 12:30 
pm. AH farm programs 5 min. Remote military re-
port from nearby military base daily 6:50 am & 
11:55 urn, telephone call-in programs 9:15 urn & 2:05 
pm daily, editorials 4 times daily, women's shows, 
local news interviews. Reed 1/31/68. 

I. PERSONNEL 
Pres. at Gen'i Mgr.-Ralph L. Weir, Jr. 
Vice-Pres. & Sta. Mgr.-13. Pat Powers. 
News Director-Bruce Karns. 

3. FACILITIES 
1.000 w. days; 1420 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Simulcast during AM operational hours. For non-
simulcast facilities see KICK- F M listing. 

4. AGENCY COMMISSION 
15% time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10e, lle, 12e, 03e, 15b. 
Basle Rates; 20b, 21a, 22a, 23a, 24b, 24c, 25a, 26, 

28b, 28c, 29a, 30. 
Contracts: 40a, 41, 44b, 46, 47e, 510. 
Comb.; Cont. Discounts: 60f, 601, 62b. 
Cancellation: 70a, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated ssith NAS and KBS. 

TIME RATES 
Elf 3/30/66 Reed 3/30/66. 

6. SPOT ANNOUNCEMENTS 
Ann. (•: Ann. (*) 

1 ti  7.00 6.00 52 ti  5.95 4.40 
13 ti  6.65 4.80 104 ti  5.60 4.20 
26 ti  6.30 4.60 312 ti  5.25 4.00 

(.) Station break-20 seconds or 30 words. 
7. PACKAGE PLANS 

SATURATION PACKAGES 
20 or more a Mc  5% 40 or more a wk.  15% 
38 or mere a elc.  10% 
Includes spots and station breaks. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  40 25 16 12 8 
DISCOUNTS 

130- 5% 521-15% 156x-25% 
265-10% 1040-20% 260x-30% 

KJ C K-FM 
1965 

• 
Media Code 4 217 3301 5.00 

Junction City Broadcasting, Inc., West 6th at Gar-
field. Box 789 Junction City, Kans. 66441. Phone 
913-238-3165. 
STATION'S PROGRAMMING DESCRIPTION 

ITJCK-FM: Programmed for adults and young adults. 
MUSIC: general popular 80%, jazz 10%, folk 10%. 
NEWS: 10 min international, national, regional and 
local on hour each hour. Interviews and discussions 
on local events daily at 10 pm. Telephone conversa-
tion program featuring guests, panels and audience 
participation 11 pm-12M, M-F. Daily edltorial. 
SPORTS: extensive coverage of major state college 
play-by-play football, basketball. etc plus broadcast-
ing snorts events from local area high schools, ap-
proximately 65%. Reed 1/31/68. 

I. PERSONNEL 
Pres. & Geti'l Mgr.-R. L. Weir, Jr. 
Vice-Pres. & Sta. Mgr.-11. Pat Powers. 
Nees Director-Bruce Karns, 

3. FACILITIES 
ERP 85.500 w.: 94.5 mc. 
Operating schedule: 6 am-midnight Mon thru Fri; 
6 tun-11 nm Sat: 7-11 pm Sun. CST. 
Partial Simulcast operation with KICK-AM. For 
simulcast rates. see KICK-AM, KICK-FM listing. 

4. AGENCY COMMISSION 
15% thne only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KJCK listing for coded regulations. 

TIME RATES 
El! 8/1/65-Reed 3/30/66. 

6. SPOT ANNOUNCEMENTS 
1 ti  7.00 52 ti  5.95 
13 ti  6.65 104 ti 5.60 
26 ti  6.30 312 ti  5.25 

7. PACKAGE PLANS 
SATURATION PACKAGES 

20 or more a wk  5% 40 or more a wk..._... 15% 
30 or more a wk.  10% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  40 24 16 12 8 
DISCOUNTS 

13x- 5% 52x-15% 156x-25% 
265-10% 104x-20% 260x-30% 

KANSAS CITY 
Wyandotte County-Map Location L-3 

See SRDS consumer market map and data at begin 
fling of the State. 

See Kansas City, Mo. 
(including Kansas City, Kans.; Independ 
ence, Mo.; Liberty, Mo.; Fairway, Kans., 
Merriam, Kans.; Mission, Kans.) 

LARNED (1 AM; 1 FM) 
Pawnee County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KANS 
1963 

Subscriber to the NAB Radio Code 

Media Code 4 217 3450 0.00 

Hillis F. Bell, Jr., 414 Broadway, Larned, Kan. 
67550. Phone 285-2127. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Hillis F. Bell, Jr. 
Sales Manager-Ronald Carrier. 
Program Director-Gaylen Pankratz. 

2. REPRESENTATIVES 
R & R Representatives, Inc. 

3. FACILITIES 
1,000 w.; 1510 ke. Non-dIreetIonaL 
Operating schedule: Sunrise-local sunset. CST. 
Simulcast during AM operational hours. For non-
simulcast facilities see KANS-FM listing. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Contracts: 40a. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective December 1, 1965. 
Card received December 29, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti ....4.50 3.50 250 ti  3.15 2.55 
5.0 ti 4.10 3.20 500 Li 3.00 2.50 
100 ti 3 90 2.90 750 ti 2 60 1.90 
150 ti  3.35 2.70 1000 ti 2.30 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti   30.00 20.00 15.00 7.50 
  29.00 18.00 14.00 7.00 

52 U...........-  ......... 27.00 16.00 13.00 6.00 
156 tL___ .... ........ 25.00 15.00 12.00 5.50 
312 G  22.00 14.00 10.00 5.00 
352 Li  ...... _ .... .........17.50 12.50 8.00 4.00 

KAN S-FM 
1953 

Subscriber to the NAB Radio Code 

Media Code 4 217 3451 8.00 

Hillis F. Bell, Jr., 414 Broadway, Lamed. Kan. 
67550. Phone 285-2127. 

I. PERSONNEL 
Pres. & Gent Mgr.-Hillis F. Bell, Jr. 
Sales Manager-Ronald Carrier. 
Program Director-Gaylon Pankratz. 

2. REPRESENTATIVES 
R & R Representatives, Inc. 

3. FACILITIES 
ERP 910 w.: 96.7 me. 
Operating schedule: 6:00 am-11:00 pm. CST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation with KANS-AM. For 
simulcast rates see KANS. KANS-FM listing. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contraes: 40a. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Rates effective   

Rates received December 29, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti 3.30 2.00 250 tL  2.70 2.20 
50 1.1 .. 3.15 2.65 500 ti  2.55 2.00 
100 ti  3.00 2.50 750 ti..._.._ ..... 2.25 1.65 
150 ti   2.85 2.35 1000 ti  2.00 1.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  30.00 18.00 13.00 6.50 
26 ti  28.00 16.50 12.00 6.00 
52 ti  26.00 15.50 11.00 5.50 
156 ti  24.00 14.50 10.00 5.00 
312 ti  20.00 12.50 8.00 4.00 
352 ti  15.00 10.00 7.00 3.50 

LAWRENCE (1 AM; 1 FM) 
Douglas County-Map Lotation K-3 

See SIMS consumer market map and data at begin-
ning of the State. 

KLWN KLWN-FM 
1951 1963 

R A113 

Subscriber to the NAB Radio Code 
Media Code 4 217 3600 0.00 

Lawrence Broadcasters, Inc.. R-5, Lawrence, Kan. 
66044. Phone 913-843-1320, 

I. PERSONNEL 
General Manager-Arden Booth. 
Operations Manager-Cella Patti. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Bistouri. Kansas, Nebraska-Eugene F. Gray Co. 

3. FACILITIES 
500 w. days; 1320 ke. Non-directional. 
Operating schedule: 6 ant-local sunset. CST. 
FM-ERP 17,000 w.; 105.9 mc. 
Operating schedule: 6 am-midnight dally. CS¡'. 
.Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b, 
Basic Rates: 20a. 22b, 23a, 25a. 27. 28b, 28e, 29a. 
Contracts: 40a, 41, 44b. 45, 46, 51a. 
Comb.: Cent, Discounts: 6010, 60e. 601, 62d, 
Cancellation: 70e, 71a. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 12 Elf 8/1/69-Reed 7/28/69. 
6. SPOT ANNOUNCEMENTS 
ROS, PER WK: 6 ti 12 ti 90 ti 
1 min  6.00 5.60 4.80 
30 sec  4.50 4.20 3.60 
15 sec  3.00 2.80 2.40 
1000 per yr  4.00 3.00 2.00 
1 year spot contract at fixed position additional 15% 
discount. 

8. PROGRAM TIME RATES I hr 10 min 5 min 
1 x  18.75 15.00 10.00 

Per mo 
10 min daily  281.50 
5 min daily  180.00 
5 mln. 3 per wk._ ........ _.-....-_ .................. 100.00 
5 min, I. per wk-_______  _ ..... ..... 37.50 

LEAVENWORTH (1AM; 1 FM) 
Leaveneorth County-Map Location L-3 

See SltDS consumer market map and data at begin-
ning of the State. 

KC LO 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 217 3750 3.00 
KCLO, Inc., 335 Muncie ltd., Leavenworth, Kan. 

66048. Mu 2-1410. 
I. PERSONNEL 
President-George Basil Anderson. 
Business Manager-Lee Pemberton. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
5,000 w. days; 1410 ke. Directional. 
Operating schedule: 6:00 a.m, to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3d. 4b, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10f. llf, 12f, 13f. 14f. 
Basle Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24b, 255. 

28b, 28c, 29a, 33b. 
Contracts: 40a. 41, 42d, 440, 45, 46. 50, 51a. 
Comb.: Cent. Discounts: 601), 60g, 61a, 62d. 
Cancellation: 700, 70e, 71a, 72, 73b. 
?rod. Services: 80, 81. 82. 

TIME RATES 
Rates effective   

Rates received November 16, 1959. 
S. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time  35.00 20.00 12.00 7.00 

26 times  34.00 19.00 11.00 6.50 
52 times ....... -__..._ 33.00 18.00 10.00 6.00 
104 times  32.00 17.00 9.00 5.50 
312 times.-------- 30.00 15.00 7.00 4.50 

K C L O-FM 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 217 3751 1.00 
KCLO, Inc.. 335 Muncie Road, Leavenworth, Kan. 

66048. Phone 913-682-1410. 
I. PERSONNEL 
Pres. & Gen'i Mgr.-George Basil Anderson. 
Sta. & Sales Digr.-Lee Pemberton. 
Program Director-Art Pemberton. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
Eltl' 100,000 w.: 98.9 mc. Stereo. 
Operating sehedule: 6 am-11 pm. CST. 
Antenna ht.: 187 ft. above average terrsln. 

4. AGENCY COMMISSION 
15/0 time only: payable by 10th of month. 

5. GENERAL ADVERTISING See coded regulaQns 
See KCLO listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Reed 5/5/69. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 1565 3125 
1 min  6.00 4.50 4.25 3.00 
30 sec  3.75 3.50 3.00 2.25 

8. PROGRAM TIME RATES 
Ix 52x 156x 3I2x 

1/2 hr  28.00 25.00 23.50 20.00 
1/4 hr  17.00 15.00 14.50 13.60 
5 min  10.00 8.00 7.00 5.00 

KANSAS 

LIBERAL (2 AM) 
Semard County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KLIB 
1960 

Subscriber to the NAB Radio Cede 

Media Code 4 217 3900 4.00 
Communications Enterprises, Inc., Box 856, Liberal, 

Kan. 67901. Phone 316-624-2556, 
I. PERSONNEL 
President--.1. Robert Wooten. 
General Manager-Hal Harbuck. 

3. FACILITIES 
1,000 w. days: 1470 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 5, 6a. 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 25a, 
Contracts: 40a, 41, 45, 46. 
Comb.; Cont. Discounts: 60a, 60e, 601. 
Prod. Services: 82. 
Affiliated mith KBS and SIBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf  Reed 4/14/69. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 20 see 
1 x  2.25 L75 1.25 

8. PROGRAM TIME RATES 
Ix 26x 525 1045 156x 260x 3120 

1 hour  35.00 31.00 27.00 25.00 22.00 20.00 18.00 
1/2 hour  22.00 19.24 15.00 14.50 13.95 12.50 11.25 
1/4 hour  12.50 10.66 9.60 8.64 7.78 7.00 6.30 
5 min  7 00 6.00 5.40 4.86 4.40 3.96 3.56 

KSCB 
1948 

Subscriber to the NAB Radio Code 

Media Code 4 217 4050 7.00 
Seward County Broadcasting Co., Inc., Box K., E. 

8th St., Liberal, Ran. 67901. Phone 316-624-3891. 
I. PERSONNEL 
President-Alf M. Landon. 
General Manager-Stuart Melehert. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1270 ke. 

Directional nights. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 titne only. Payable 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 40, 4d, 5, 6a, 8. 
Basic Rates: 20s. 22s. 23a, 241), 28a, 29a. 
Contracts: 40b, 46, 47a. 
Comb.: Cont. Discounts; 60b. 60k, 61a, 61b. 
Cancellation: 70e, 71a. 
30 slays' nol lee on cancellation. 
Sold in combination with WREN, Topeka. See that 
listing for discount. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

El! 7/1/69-Reed 7/10/69. 
6. SPOT ANNOUNCEMENTS 
PER WK: 6 ti 12 ti 18 ti 24 ti 96 ti 
1 min  4.00 3.50 3.00 2.50 2.00 
30 sec  3.00 2.50 2.00 1.75 1.50 
10 see: 50% of 1-min. 

CONTINUOUS WEEK DISCOUNT 
13 wk-5% 26 wk-10%, 52 wk-20% 

MANHATTAN 
Riley County-Map Location 11-3 

See SltDS consumer market map and data at begin-
ning of Hie State. 

KMAN 
1950 

NAB MCI 
Media Code 4 217 4200 8.00 
Manhattan Broadcasting Co., Box 1350. 114 N. 4th 

St., Manhattan, Kan. 66502. Phone 913-776-4851. 

STATION'S PROGRAMMING DESCRIPTION 
RMAN: Programmed for adults and young adults. 
MUSIC: middle-of-the-road, contemporary folk, show-
tunes, standards, and swing jazz. NEWS: at :55. 
Local, regional, national, world reports at 7:45 am, 
ncon, 5:15 pm. Editorials and news 12:35 Dm & 
5 pm M-F. News in review 8:05 am Sat. Weather 
:15 & >15. Lake reports :10 Sc :40. Mobile unit 
camper interviees, mobile boat interviews at random 
Sat and Sun. SPORTS: 8 am, 12:30 pm, 6 pm. Score-
board 4:45 pm. College and pro football. College 
baseball. FARM: university specialsits' reports and 
market reports, 6:15 am, 6:45 am. Stock markets, 4 
pm. Military report, 5:05 pm. Open line 11-11:30 
am. Reed 8/14/67. 

I. PERSONNEL 
President-Fred A. Seaton. 
General Manager-Lowell E. Jack, 
Commercial Manager-Tom Rees. 

3. FACILITIES 
500 w. days: 1350 ke. Non-directional. 
Operning schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 1311Is payable in 10 days. 
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KANSAS 
Manhattan-K M A N-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: 3d, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 205, 22a, 22b, 24b, 25a, 29a. 
Contracts: 40a, 445, 45, 46, 47e, 51e. 
Comb.; Cont. Discounts: 60a. 61e, 624. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Elf   Reed 4/7/66. 

6. SPOT ANNOUNCEMENTS 
Ix 260 1040 156x 5000 

1 min  5.50 5.00 4.50 4.25 3.50 
30 sec.  4.50 4.00 3.50 3.25 2.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 mln 

1 x  50 30 20 10 
DISCOUNTS 

13x-5% 52x-12-1/2% 1561-20% 
261-10% lt14x-15% 2602-25% 

MARYSVILLE 
Marshall County-Map Location J-2 

See SRDS consumer market map and data at begins 
fling of me State. 

KNDY 
1956 

Subscriber to the NAB Radio Code 

Media Code 4 217 4300 6.00 
Rainbow Broadcasters, Inc., 803-1/2 Broadway, Marys-

ville, Kans. 66508. Phone 913-562-2361. 

I. PERSONNEL 
Pres. & Octal Mgr.-Arthur F. Stanley. 

3. FACILITIES 
250 w. days; 1570 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only, no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, ad. 4a, 5, 6a, 7a, 8. 
State Protection: 100, lia, 12a, 13a, 14a, 15a, 155. 
Basic Rates: 20a, 205, 210. 21b, 21d. 22a, 22b, 23a„ 

05e, 285, 28e. 
Contracts: Sue. 41, 440. 46, 47e, 48. 
Comb.: Cont. Discounts: Sua, COd. 60e, 60f. 
Cancellation: 7ua, 7ue, 71a, 72, 733, 
Prod. Services; 80, 81, 82. 

TIME RATES 
Rates effective May 1, 1963. 
Rates received March 2, 1164. 

6. SPOT ANNOUNCEMENTS 
1111111 :is bee 1 min 30 sec 

1 ti  5.50 4.50 104 ti  4.50 3.50 
13 ti  5.25 4.25 156 ti  4.25 3.25 
26 ti  5.00 4.00 312 ti  4.00 3.00 
52 ti  4.75 3.75 
Less than 30 seconds-70% of 1-minute rate. 

McPHERSON 
McPherson County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of tile State. 

KNEX 
1948 

Media Code 4 217 4500 1.00 
K. it. Krehbiel, Box 186, Hwy. 81, McPherson, Kan. 

67460. Phone 316-241-1501. 

I. PERSONNEL 
General Alain:gee-Claude Hughes. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
250 w. days; 1540 he. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 45, 44, 5, 6e, 8. 
ltate Protection: 105. 11b, 125, 135, 145. 
Basic Rates: 22b, 230, 24b, 250, 29a. 
Contracts: 40a, 46, 48. 
Comb.; Cont. Discounts: 601). 
Cancellation: 71a, 73a. 
Affiliated with KBS Radio Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Rates received May 17. 1949. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 

hr. hr. hr. min. min. sec. 
1 time....,. 45.50 27.30 15.60 9.10 4.35 3.25 

13 times__ 43.35 26.05 14.80 8.65 4.15 3.10 
26 times.... 41.20 24.80 14.00 8.20 3.95 2.95 
52 times._ 39.05 23.55 13.20 7.75 3.75 2.80 
104 times- 36.90 22.20 12.10 7.30 3.55 2.65 
156 times.... 34.75 20.05 11.60 6.85 3.35 2.50 
260 times_ 32.60 10.70 10.80 6.40 3.15 2.35 
312 times.... 30.45 18.55 10.00 5.95 2.95 2.20 
6:30 a.m. to 8:00 a.m. and noon to 1:00 p.m. add 
10% to regular rates. 

MERRIAM 
Johnson County-Map Location L-3 

See SRDS consumer market map and data at begin-
ning of the State. 

See Kansas City, Mo. 
(including Kansas City, Kans.; Independ-
ence, Mo.; Liberty, Mo.; Fairway, Kans.; 
Merriam, Kans.; Mission, Kans.) 
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MISSION 
Johnson County-Map Location L-3 

See SRDS ',mourner market map and data at begin-
ning of the State. 

See Kansas City, Mo. 
(including Kansas City, Kans.; Independ-
ence, Mo.; Liberty, Mo.; Fairway, Kans.; 
Merriam, Kans.; Mission, Kans.) 

NEWTON (1 AM; I FM) 
Harvey County-Map Location H-5 

See SitDS consumer market map and data at begin-
ning of me state. 

KJRG 
1953 

Subscriber to the NAB Radio Cede 
Media Code 4 217 4650 4.00 
ILIRG, Inc., Box 567, Newton, Kan. 67114. Phone 

316-283-5150. 
I. PERSONNEL 
Presideni-tieurge Basil Anderson. 
Vice-President-Milo Kincaid. 
Business Manager-Ben Weiss. 

2. REPRESENTATIVES 
George T. llopewell, Inc. 
West Cuast-N1alter 131ddick Co. 

3. FACILITIES 
500 w. days; 950 be. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 (lays. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4b, 41. 5, 6a. 7a, 8. 
State Protection: luf, llf, 12f, 13f, 141. 
Basic Rates: 205, 210. 215. 22e, 225, 23a, 24b, 25a. 

285, 22e. 210, 33b. 
Contracts: 4es, 41. 42d, 441, 45, 46. 50, 51a. 
Comb.; Cont. Discounts: 61.1b, 61.1g. 61a, 62(1. 
Cancellation: 71)a, Hie, 71a, 72, ',3b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
itstes received May 13. 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 nab. 

1 time  30.110 18.00 9.00 5.00 
26 times 28 50 17.00 8.80 4.50 
52 times....,..., 27.00 15.00 7.00 4.00 

104 times  25.0 14.00 6.00 3.75 
156 times  22.00 13.60 5.00 3.50 

KJ R G-FM 
1959 

Media Code 4 217 4651 2.00 
K.111G, Inc., Box 567, Newton, Kans. 67114. Phone 

316-283-5150. 
I. PERSONNEL 
President-George Basil Anderson. 
Business Manager-Ben Weiss. 
Sales Manager-Roy Lichtenberger. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
REP 100,000 w.• 92.3 me. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.:   
Partial simulcast operation. Operated separately 6:30 
am-midnight. For simulcast facilities see KJRG. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KJRG listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf  Reed 11/29/68. 
6. SPOT ANNOUNCEMENTS 

Ix 52x I56x 3I2x 
1 min  4.00 3.00 2.75 2.00 
30 sec  2.50 2.25 2.00 1.50 

8. PROGRAM TIME RATES 
lx 52x 156x 3120 

1/2 hr  28.00 25.00 23.50 20.00 
1/4 hr  17.00 15.00 14.50 13.60 
5 min.  10.00 8.00 7.00 5.00 

NORTON 
Norton County-Map Location E-2 

See SitDS consumer market map and data at begin-
ning of the State. 

KNB1 
1963 

e 

PER YR: I min 30 sec 15 see 
1500 x  1.71 1.32 .95 
2000 z  1.60 1.21 .90 
2500 x  1.38 1.16 .85 
AA 7-8:30 am & noon-1 pm: extra 20%. 

7. PACKAGE PLANS 
BTA 

(within 7 day period) 
PER WK, EA: 

12 ti 24 ti 36 ti 48 ti 72 ti 96 ti 
1 min.  3.00 2.75 2.50 2.30 2.10 1.90 
30 sec  2.50 2.20 2.00 1.85 1.70 1.60 
15 sec..._   1.80 1.70 1.60 1.50 1.30 1.10 

8. PROGRAM TIME RATES 
PER YR: lx 26e 52x 104x 156x 312x 365x 
1 lar  38.50 32.75 28.90 26.00 23.10 19.25 17.35 
1/2 hr  23.00 19.65 17.35 15.60 13.85 11.55 10.40 
1/4 lir  
10 min  12.70 10.50 9.50 8.50 7.50 6.00 5.50 
5 min  0.50 7.25 6.35 5.65 5.10 4.25 3.85 
Spots may not be combined with programs to earn 
greater frequency for programo. 

OTTAWA (1 AM; 1 FM) 
Franklin County-Map Location K-4 

See SitDS consumer market map and data at begin-
ning uf tne 

KOFO 
1949 

Subseriber to the NAB Radio Code 
Media Code 4 217 4950 8.00 
Ottawa Broadcasting to., Box 16, Ottawa, Kan 
66067, Phone 913-242-1220. 

I. PERSONNEL 
Gen'l & Nat'l Sales Mgr.-Roderick B. Cupp. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
250 w. days; 1220 lye. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KOFO-FM. 

4. AGENCY COMMISSION 
15% time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la. 4a, 4d, 5, lb, 8. 
Rate Protection: 155, 16. 
Basle Rates: '20b, 21a, 21d, 22a, 22b, 230. 25a, 

26, 30. 
Contracts: 40a. 41, 440, 45, 46. 47a, 51a. 
Comb.; Cont. Discounts: 605, 60f. 601, Old, 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Eli 5/1/68-Reed 3/22/68. 

7. PACKAGE PLANS 
PER W Ke SOI 12 ti 18 ti 24 ti 48 ti 
1 min  4.10 3.80 3.55 3.25 2.95 
30 see  3.30 3.05 2.85 2.60 2.35 
15 sec  2.45 2.30 2.15 1.95 1.75 
12+ per day-10% discount from applicable rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  44.00 26.40 17.60 13.20 8.80 

KOFO-FM 
1962 

Media Code 4 217 4951 6.00 
Ottawa Broadcasting Co_ Box 16, Ottawa, Kan. 

66067. Phone 913-242-1220. 
I. PERSONNEL 
Gen'l & Nat'l Sales Mgr.-Roderick B. Copp. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
ERP 6,700 w.; 95.7 me. 
Operating schedule: 6 am-10 pm. CST. 
Antenna ht.: 340 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-10 pm. For simulcast facilities see KOFO. 

4. AGENCY COMMISSION 
15% time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KOFO listing for coded regulations. 

TIME RATES 

Rates are identical to KOFO. See that listing. 

PARSONS 
Labelle County-Map Location K-6 

See SRDS consumer market map and data at begin-
ning of rise State. 

KLKC 
1948 

1 1/2 1/4 
hr. hr. hr. 

26 times__ 26.75 16.35 111.75 
52 times.... 24.50 14.95 9.60 
104 times__ 22.25 13.50 8.50 
156 times__ 20.00 12.05 7.35 
260 times__ 17.75 10.60 6.25 
312 times_ 15.60 9.35 5.85 

PH I LLI PSB URG 
Phillips County-Map Location E-2 

See SltDS consumer market map and data at begin-
ning of the State. 

10 5 
min. coin. 
8.2t) 5.5U 
7.30 5.05 
6.40 4.55 
5.55 4.10 
4.70 3.70 
4.35 3.50 

1 30 
min. sec. 
3.60 2.70 
3.40 2.60 
3.20 2.50 
3.15 2.40 
3.00 2.20 
2.50 2.00 

KKAN 
1959 

e 
Subscriber to the NAB Radio Code 

Media Code 4 217 5250 2.00 
KHAN Radio, Inc., Box 337, 383 F St., Phillips-

burg, Kan. 67661. Phone 913-543-4151. 
I. PERSONNEL 
Manager-Dwight C. Look. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 be. 

Ron-directIonal. 
Operating schedule: 5:45 am-7 pm. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 6a, 7b. 8. 
ltate Protection: 10a, Ila, 
Basle Rates: 20a, 21a, 22a, 245, 24e, 25a, 28a. 
20e. 29a, 335. 
Contracts: 400, 44a, 45, 46, 48, 49, 51b. 
Comb.; Cont. Discounts: 611b, 60d, 60e, 60f, 601, 61a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod, Services: 80. 81, 82. 
Affiliated with 1113S Radio Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Err   Reed 3/24/67. 
6. SPOT ANNOUNCEMENTS 
PER WK: 

5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 50 ti 
1 min 3.00 2.70 2.60 2.40 2.20 2.10 2.00 
30 see 2.40 2.20 2.10 1.90 1.80 1.70 1.60 
15 sec 1.60 1.50 1.40 1.30 1.20 1.10 1.00 
To be used in 7 days. 
PER MO: 40 ti 60 tl 80 ti 100 ti 120 tl 150 ti 
1 min  2.60 2.40 2.20 2.00 1.90 1.70 
30 sec  2.10 1.90 1.80 1.60 1.50 1.30 

15 sec  1.40 1.30 1.20 1.10 1.00 To be used in 1 month. 

PER YR: 156x 260x 312x 624x 1000x 20000 
1 min  2.60 2.40 2.10 1.80 1.70 1.65 
30 sec  2.10 1.90 1.70 1.50 1.30 1.25 
15 sec  1.40 1.30 1.20 1.10 1.00 --
To be used in 1 year. 
All spots, regardless of length. may be combined 
to earn frequency. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  35.00 28.00 20.00 18.00 10.00 
13 z  23.00 14.40 10.00 7.60 5.80 
26 x  21.50 13.70 9.60 7.20 5.50 
52 z  20.00 13.00 9.20 6.80 5.20 
104 x  18.50 12.30 8.80 6.40 4.90 
156 x  17.00 11.60 8.40 6.00 4.60 
260 z  15.50 10.90 8.00 5.60 4.30 
312 x  14.00 10.20 7.60 5.20 4.00 

PITTSBURG (2AM) 
Crawford County-Map Location L-6. 

See SRDS consumer market map and data at begin-
ning or the State. 

KOAM 
1937 

Subscriber to the NAB Radio Code 
Media Code 4 217 4800 5.00 
Norton Broadcasting, Box 230. Country Club Rd., 

Norton. Kans. 67654, Phone 927-3378, 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Stanley F. Chapin. 
Sales Manager-Dennis J. Baird, 

3. FACILITIES 
1000 w.; 1530 kc. Non-directional. 
Operating schedule: 5:15 am-8:15 pm or local 
sunset. CST. 

4. AGENCY COMMISSION 
15/0: payable 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Contracts: 40a. 
Cancellation: 70e. 
Affiliated with 5IBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff- Reed 4/29/68. 
6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 sec 15 see 
1 x  3.85 3.10 2.00 
26 a  3.65 2.95 1.85 
52 x  3.25 2.60 1.65 
104 X  3.00 2.45 1.50 
156 x  2.70 2.15 1.35 
312 a  2.50 2.00 1.25 
365 x  2.30 1.85 1.15 
500 z  2.15 1.70 1.05 
1000 x  1.95 1.55 1.00 

Subscriber to the NAB Radio Code 
Media Code 4 217 5100 9.00 
Community Broadcasting Co., Box 696, 109 S. Cen-

tral, Parsons. Kans, 67357. Phone 316-421-6400. 
I. PERSONNEL 
Station Manager-Richard It. Combs. 
Commercial Manager-Gene Joslin, 

3. FACILITIES 
250 w. days: 1540 ke. Non-directional. 
Operating achedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: 4b, 4d 5. 
Basic Rates: 220. 
Affiliated with KBS. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective April 1, 1958. 
Rates received June 4. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 

hr. hr. hr. min. min. min. tee. 
1 time  31.25 18.75 12.50 9.35 6.25 1.00 3.00 

13 times  29.00 17.75 11.85 9.05 5.95 3.80 2.85 

Subscriber to the NAB Radio Code 
Media Code 4 217 5400 3.00 
Pittsburg Broadcasting Co., Inc., Box P. Pittsburg. 

Kan. 66762. Phone 316-231-7200, 
I. PERSONNEL 
President-E. Victor Baxter, 
Vice Pres. & Gen'l Mgr.-Bill Bengtson. 
Sales Manager-Joe Shiverdecker. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
Kansas City, St. Louis-Eugene F. Gray Co. 

3. FACILITIES 
10,000 w. days, 5.000 w. nights; 860 kc. 
Directional-night only. 

Operating schedule: 5:00 am-midnight weekdays; 6:30 
am-midnight Stun. CST. 

4. AGENCY COMMISSION 
15% on net time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, Sc, 4a, 5, 6a. 
Rate Protection: 10a, 115, 125. 13b, 14a. 155. 
Basic Rates: 205, 2115, 225. 23a, 24b. 24e, 25e, 26, 

27, 28a, 29a. 30. 33a. 
Contracts: 40a, 41, 42d, 44b, 45, 46, 47a, 50, 51a. 
Comb.; Cont. Discounts: 605, 60d, 60f, 6011, 601. 

61e. 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 
2 or more program units of 15 minutes or more 
broadcast on same day for same sponsor within same 
time bracket may be combined to earn 1/2-hour, 
3/4-hour or 1-hour rate, whichever atelos. All 
programs so combined to earn a lower rate may be 
scheduled contiguously at station's option, on 28 
days' notice. 

TIME RATES 
Elf Reed 6/17/66. 

A-Mon-Sun 5 am-7 DM, 
B-All other times 

6. SPOT ANNOUNCEMENTS 
A: 1 min 30 see 10 see 

28 x  9.60 7.20 4.80 
52 x  9.00 6.75 4.50 

(This listing continued on next page) 



Pittsburg-K 0 A M-Continued 
A: I mln 30 see 10 see 
104 x. 8.40 6.30 4.20 
156 7.80 5.85 3.90 
260 x____ 7.20 5.40 3.60 

4.95 3.30 
4.50 3.00 

1000 x  5.40 4.05 2.70 
7. PACKAGE PLANS 
PER WK: 12 ti 18 ti 24 ti 30 ti 42 ti 
1 90.00 126.00 162.00 195.00 262.50 
30 sec.  67.50 94.50 121.50 146.25 197.00 

O. PROGRAM TIME RATES 
1/2 HR: lx 26x 52x 104x 1568 260x 312x 
A. 61.20 57.60 54.00 50.40 46.80 43.20 39.60 

1/4 he: 56% of 1/2 hour. 5 min: 34% of 1/2 hour. 
(CR) 

KSEK 
1947 

e 
Subscriber to the NAB Radio Code 

Media Code 4 217 5550 5.00 
Stouffer Publications, Inc.. Box 610. 1340 E. Quincy 

St.. Pittsburg. Kan. 66762. Phone 316-231-2800. 
STATION'S PROGRAMMING DESCRIPTION 

SISEE: Programmed for adults. 
MUSIC: big band, middle-of-the-road with 6 air 
personalities. NEWS: every hour on hour utilizing 
network and local news department with 4 mobile 
units. Extensive play-by-play sports coverage with 
local high schools and college also major league 
professional baseball and football. Contact Representa-
tive for further details. Recd 6/20/68. 

I. PERSONNEL 
President-Oscar S. Stauffer. 
Vice-President/Broadcasting-Thad M. Sandstrom. 
Station Mann zer-Erh, in J. O'Donnell. 

2. REPRESENTATIVES 
Avery Knodel. Inc. 
Mountain States-Bob Mx Co., Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1340 ke. 

Non-directional. 
Operating schedule: 6.00 am-midnight. CST. 

4. AGENCY COMMISSION 
15r;• nn time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2s, 3a. 40, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b. 1214 13b, 14b. 
Basic Rotes: 20a. 22a. 22b, 23a, 24a, 25a. 26, 290. 
Contracts: 40a. 42a, 45, 46. 470. 
Comb.; Cont. Discounts: 600. 61a, 62b. 
Cancellation: 70o. 70e. lia. 73a. 
Affiliated with CBS and K.BS. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective October 1. 1958. (Card No. 6.) 

Card reeelved October 15, 1958. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
1 ti  4.00 156 Ii  3.90 
26 ti  3.91 260 ti  3.20 
52 ti  3.80 312 ti  3.00 
104 tl   3.60 

7. PACKAGE PLANS 
(Within 1 week) 

30 spots  90.00 50 spots_______ 137.50 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x................_ ..... . 40.00 24.00 16.00 12.50 10.00 

DISCOUNTS 
261-2-112% 109x-10% 2601-20.4% 
52x-5% 156x-15% 

PRATT (1 AM; 1 FM) 
Pratt County-Map Location P-5 

See SUDS consumer market map and data at begin-
ning of the State. 

KWNS 
1062 

Media Code 4 217 5700 6.00 
Wilmer E. Huffman. Box 486. E. Highway 54, Pratt, 
Kan. 67124. Phone 316-472-5581. 

I. PERSONNEL 
General Manager-William J. Young. 
Sales Manager-Lee M. Enefr. 
Farm Director-Dan Freely. 

2. REPRESENTATIVES 
Waltrn Broadcasting Sales Corporation. 

S. FACILITIES 
5.000 w. days. 500 nights; 1290 lc. 
Direclional-separate patterns day and night. 

Operating schedule: 6 am-11 am. CST. 
Partial simulcast operation. Simulcast sign-on-7 
For non-simulcast facilities see KWNS-FM. 

4. AGENCY COMMISSION 
15/2 If mild bv 5th 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3e. 4a. 5. 6a, 7a. 
Rote Protection: 10e. 11e. 12e. 13c. 14e. 150. 15b, 16. 
Basic Rates: 20n. 21n. 21e. 24b, 25e. 20e. 29a. 
Contracts: 41. 44a. Mt. 
Comb.; Cont. Discounts: 60b. 60d, 60e, 60f, 6011. 61b, 

62n. 624. 
Cancellation: 70a, 70e, 710. 
Prml. Services: 82 
Affiliated with MRS. 
Member: Magic Cirri,. Netwne;. 

TIME RATES 
Eff--- Reed 4/1/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x  6.00 4.00 156 x  3.25 2.50 
13 x  5.00 3.75 260 x  3.00 2.25 
26 x  4.50 3.50 212 lr  2.50 2.00 
52 x  4.00 3.25 365 z.  2.25 1.75 
lns . 3.75 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  45.00 30.00 22.50 15.00 
13 x  41.25 26.25 20.50 13.00 
26 x  37.59 22.50 18.75 11.25 
52 x  32.75 20.50 16.75 10.50 
104 x  30.00 18.75 15.00 9.25 
150 x  28.00 16.75 13.00 8.50 
260 x  26.25 15.00 11.25 7.50 
312 x  24.25 12.50 9.25 6.00 
365 x  00.50 11.25 7.50 5.50 

"ALWAYS PLANNING 

AND BUYING TIME" 
...says an Agency Time Buyer 

In the next breath, he qualified his statement. "We are 

always planning any buying opportunities to sell our prod-

ucts over the airways." 

The difference between these two statements is the dif-

ference between life and death to the time buyer. He will 
have no trouble buying time-every station is eager to sell 

it. But, when he endeavors to plan and buy opportunities 

for his product, he needs help. 

Help such as how many sets are in use . . . who is listen-

ing . . . what type of program is involved ... what precedes 
the program . . . what follows it . . . what sort of listening 

audience has it developed . . . and other qualitative infor-
mation that will help him judge whether or not the oppor-

tunity for his product is there or in another station. 

Help that is readily available when he needs it. Help 

that is current and factual with a minimum of trade "puffs." 

Help that he needs WHEN he has a specific interest in 

some area or station. 

This time buyer, and many others like him, have culti-

vated the habit of looking at Spot Radio Rates and Data 

Service-Ads for such qualitative information because of 

previous pleasant, profitable contacts. 

Quoting this particular agency time buyer, "I read the 

Service-Ads in Spot Radio Rates and Data. I look at them 

when I'm buying; that is, when I'm looking for stations in 

PARTICULAR markets. 

"I don't mean to imply that I idle through the book 

looking for ads. That I don't do. What happens is this: 
I will be interested in a particular market. Say Denver. 

When I am in the Denver section I check all the ads that 

appear. I see them and read them when I'm getting the 
technical data I need before I can make my selection of 

stations." 

Next time, and every time, you are planning and buy-

ing opportunities for your product via the ether waves, 

check Spot Radio Rates and Data Service-Ads as a pre-

liminary step. Often your search for qualitative informa-

tion will end there. If further steps are necessary Service.. 

Ads will provide definite guidance on where to look and 

for what. Saving time, money, and wear-and-tear on you. 

Check Service-Ads for faster, more factual "Oppor-

tunity" time buying. 

KANSAS 

K W N S-FM 
1165 

Media Code 4 217 5701 4.00 
KWNS, inc.. Box 486, 2 miles W. Pratt on US 54, 
'Pratt. Kan. 67124. Phone 316-472-5581. 

I. PERSONNEL 
Sales Manager-Lee M. Eneff. 
Farm Director-Dan Freely. 
General Manager-William J. Young. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
ERP 29,000 w.; 93.1 me. 
Operating schedule: 11 am-11 pm. CST. 
Antenna ht.: 214 ft. above average terrain. 
Partial simulcast operation. Operated separately 7-11 
pm. For simulcast facilities see KWNS. 

4. AGENCY COMMISSION 
15/2 If paid by 5th. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Err   Reed 4/13/66. 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 
1 x.... ....... ...... - .............._20  15 10 

DISCOUNTS 
52x-33-1/3% 156x-20% 
104x-25% 260x-15% 

RUSSELL (1 AM; 1 FM) 
Russell County-Map Location F-3 

See SUDS consumer market map and data at begin-
ning of the State. 

KRSL 
1956 

Marl 
Subscriber to the NAB Radio Code 

Media Code 4 217 5850 9.00 
Kilo Broadcasting Co., Box 666, Russell, Kan. 67665. 
Phone 913-483-3121. 
STATION'S PROGRAMMING DESCRIPTION 

KRSL: Programmed for general interest. 
MUSIC: 6-11:30 am, 2-6 pm mlddle-of-the-road 
general popular, standards. 11:30 am-noon & 12:40. 
1 pm polka music. 1-2 pm country and western 
Features: 6-11 am on hour, 5 min commentaries, 
hospital reports, swap shop, lake report, women's 
show. NEWS: 10 min. 7:30 am, 12:30 Pm, 5 min on 
half hour, national, international. local area and 
community news. 4 stork market reports daily. 2 
farm shows daily. SPORTS: live local baseball, foot-
ball and basketball. pro football. Weather: 4 major 
rennrts dsilv, direct weather wire. Reed 8/24/67. 

I. PERSONNEL 
Station Manager-Richard Dumler. 
Owner & Gen'l Mgr.-Prod L. Thompson. 
Continuity Director-Norma Balding. 

3. FACILITIES 
250 w. days; 990 kc. Non-directional. 
Oner.ting schedule: Sunrise-loral sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operatiorril hours. For non-simulcast facilities see 
KRSL- F M. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 44. 5. 6a. 70. 8. 
Rate Protection' 10h. Ile. 12h. 13e, 141), 15b. 
Basic Rates: 21b, 22a, 23a. 24b, 24e. 25e. 26, 280. 

29n. 
Contracts: 40a. 424, 43, 440, 45. 46. 47a. 510. 51b. 
Comb.: Cont. Discounts: COI,, 60g, 601. 61e, 624. 
Cancellation: 70b. 70e, 710, 73b. 
Prod. Services: 80. 82 

TIME RATES 
No. 2 Eff 7/1/69-Reed 6/2/69. 

AA-Mon thru Sat 6:45-8:30 am, 11:30 am-1 pm & 
5-5:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
I x 156x 2000 520x 6240 

AA   3.25 3.00 2.80 2.60 2.50 
A   2.75 2.50 2.30 2.10 2.00 

30 SECONDS 
AA   3.00 2.50 2.30 2.10 2.00 
A   2.50 2.00 1.80 1.60 1.50 

7. PACKAGE PLANS 
30 SECONDS 

PER WE: 10 ti 15 ti 20 tl 25 ti 50 ti 
A   24.00 34.50 44.00 52.50 100.00 

1 min: Per spot extra .50. 
Class AA: Per snot extra .50. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  40 24 16 12 S 
DISCOUNTS 

26x- 2-1/2% 104x-12-1/2% 2601-20% 
52x-10% 156x-15% 312x-25% 

O. PARTICIPATING PROGRAMS 
Ed Collins Farm Commentary-Mon thru Sat 6:50-
7 am, per spot 3.25. 

Phone Forum-Sat 10:05-10:35 am, per snot 6.00. 
Coffeetime-Sat 8.30-9:30 am, per spot 5.00. 

10. SPECIAL FEATURES 
News B'ock Participotiors-News, Weather. Sports 

at 7:15, 7:45 am, 12:15, 12:45, 5 and 5:30 pm. 
30-see ea 4.50. 

52-wk contract: 10% discount. 

KRSL-FM 
1965 

Subscriber to the NAB Radio Code 

Media Code 4 217 5851 7.00 
Kilo Broadcasting Co.. Box 666. N. Main St., RUE-

sell, Non. 67065. Phone 913-483-3121. 
STATION'S PROGRAMMING DESCRIPTION 

Knst,-F00: See KTIST, for programming description. 
I. PERSONNEL Station Manager-Richard Dumler. 
Owner & Gen'l Mgr.-Fred L. Thompson. 
Continuity Director-Norma Balding, 

3. FACILITIES ERP 3.000 w.: 95.9 me. 
Operating schedule: 6 am-10:30 pm daily. CST. 
Antenna sw.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-10:30 pm. For simulcast facilities see KRSL. 

(This listing continued on next Page) 
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KANSAS 

Russell-K RS L-FM-Continued 
4. AGENCY COMMISSION 

15/0 time only: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

See KRSL Hating for coded regulations. 
TIME RATES 

Rates are identical to KRSL. See that listing. 

SALINA (3 AM; I FM) 
Saline County-Map Location CF-4 

See SitDS consumer market map and data at begin • 
nine of the State. 

KAFM (FM) 
1960 

NJC-1 41141215 GEM2-T- IMIL-/I  

a 

Media Code Code 4 217 6000 0.00 

Salina F-af, Inc., Box 995, United Bldg., Salina, 
Kan. 67401. Phone 913-825-4631. 

STATION'S PROGRAMMING DESCRIPTION 
KAFM (FM): MUSIC: popular top 40. 
Contact Representative for further details. Reed 
3/17/69. 

I. PERSONNEL 
General Manager-Chuck Nichols. 

2. REPRESENTATIVES 
Gert Banchez and Associates. 

3. FACILITIES 
ERP 3,600 w.; 99.9 mc. 
Operating schedule: 6:30 am-midnight daily. CST. 
Antenna ht.: 183 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 40. 4e. 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 23a. 
Contracts: 40a. 
Cancellation: 70e, 720. 
Affiliated with American FM Network. 
Member: Gort Bundler & Associates Group. 

TIME RATES 
Eff  Rec'd 3/17/69. 

6. SPOT ANNOUNCEMENTS 
I x 52x 104x 260x 

1 min  4.00 3.50 3.00 2.50 
30 sec  3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
PER WK: 20 tl 
1 min, ea  2.90 
To be used in 7 consecutive days. 
PER MO: 60 ti 
PER DAY: 2 ti 
1 min, ea  2.50 
To be used in 30 consecutive days. 
30 Sec: 1-min rate less 15%. 

10. SPECIAL FEATURES 
Newscast-4.00. 

500x 
2.00 
1.75 

1000x 
1.75 
1.50 

30 ti 50 tl 
2.75 2.60 

100 ti 
3 ti 
2.40 

180 ti 
6 ti 
2.25 

KFRM 
1947 

Media Code 4 217 6150 3.00 
JACO, Inc.. 208 W. Cloud, Salina. Kan. 67402. 
Phone 913-825-4611. 

Exec. Office & Studio: 737 N. West St., Wichita, 
Kan. 67212. Phone 316-942-7981. 

STATION'S PROGRAMMING DESCRIPTION 
KFRai: Programmed for adult interest. 
FARM: market reports at 6:30 am-8 am & noon-1 
pm. with farm news and weather. MUSIC: modern 
country and western. NEWS: network news on half 
hour, regional news on hour with 15 min major news-
casts at 7 am, noon & 5 pm. Aviation weather twice 
daily. Contact Representative for further details. 
Reed 11/29/68. 

I. PERSONNEL 
President-Mack Sanders. 
Vice-Pres. & Gen'l Mgr.-M. Crawford Clark. 
General Sales Manager-Faye Graves. 

2. REPRESENTATIVES 
Vic Plano Associates. Inc. 

3. FACILITIES 
5.r00 w. days: 550 lee. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3b, 40, 4d. 5. 6a, 7b. 8. 
Rate Protection: 10b. 11b. 12b. 13b. 146. 15b. 
Basle Rates: 2013. 21a, 21e, 21d, 22a, 24b, 25c, 28a, 

29b. 30. 
Contracts: 40b. 43. 44a. 44h. 45. 470. 51e. 
Comb.: Cont. Discounts: 60d, 60f, 60h, 61a, 62a, 62b. 
Cancellation: 70h. 70c, 71a, 73a, 736. 
Prod. Services: 80. 82. 
Contiguous rates applicable within broadcast day. 
Affiliated with MBS. 

TIME RATES 
Eff Reed 11/29/68. 

1-6:30-8 am & noon-1 pm. 
other times. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: 1 ti 12 ti 18 tl 24 ti 30 ti 
1 min  23.00 20.00 18.00 16.00 14.00 
SO sec  18.40 16.00 14.40 12.80 11.20 

SECTION 
1 min  18.00 16.00 14.00 12.00 10.00 
30 see  14.40 12.80 11.20 9.60 8.00 
ID's: 50% of 1-min when available. 

CONSECUTIVE WEEK DISCOUNTS 
26 ole-5% 52 wk-10% 

10. SPECIAL FEATURES 
5-MINUTE SEGMENTS 

Farm reports, news, weather and sports - 1-1/2x 
applicable 1-min. 

(cin 

KLSI 
1964 

NBC Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 217 6300 4.00 
Salina Radio, Inc., Box 778, Salina, Ilan. 67401. 
Phone 913-825-0266. 

Other office and studio-110 E. Walnut. Salina, Kan, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Samuel D. Bradley. 
Sales Manager-Wally Storey, Jr. 

2. REPRESENTATIVES 
Grant Webb & Company:, 
St. Louis, Kansas City-, Omaha-Eugene F. Gray CO. 

3. FACILITIES 
500 w. days; 910 ke. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regUlatIons 
General: la, 20. 30. 4a. 4d, 5. Ca. 7b, 8. 
Rote Protection: 15b. 16. 
Basic Rates: 200, 23b, 24a, 24e, 25a, 27. 33a. 
Contracts: 40a, 41, 45, 40. 48, 50, 510, 
Comb.: Cont. Discounts: 60b, 60f. 62d. 
Cancellation: 70a. 70e, 710, 72, 73b. 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 2/1/09-Reed 1/6/69. 
AA-Mon thru Sat 6-10 am. 
A-Mon thru Sat 3:30-6 pm: Sun 6 am-6 pm. 
B--Mon thru Sat 10 am-3:30 pm. 
C-Mon this Sun after 6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

(a) I tl 6 ti 12 ti 24 ti 36 ti 48 ti 
AA 8.00 7.50 7.00 6.50 6.00 
A..... 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
B._ 6.00 5.50 5.00 4.50 4.00 3.50 3.00 
C.... 5.00 4.50 4.00 3.50 3.00 2.50 2.00 

30 SECONDS 
AA 6.00 5.60 5.25 4.90 4.50 
A.... 5.25 4.90 4.50 4.15 3.75 3.40 3.00 
B.... 4.50 4.15 3.75 3.40 3.00 2.65 2.25 
C._ 3.75 3.40 3.00 2.65 2.25 1.90 1.50 
(a) Fixed position. 

10 sec ID's: 50% of applicable 1-min. 
ROS 

Spots scheduled ROS from 6 am-6 pm at A rate. 
ROS schedules distributed thoroughout the day. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-10% 26 wk-15% 52 wk-20% 

WKLY: 

KSAL 
1937 

American Information_ Network 
I11:1 

Stuart Broadcasting Company 
Subscriber to the NAB Radio Code 

Media Code 4 217 6450 7.00 
Salina Broadcasting Co., Inc. (Stuart Stations). 
Box 180, 625 E. Crawford, Salina, Kan. 67401. 
rhn.,.. St 2-521 -2 -nt . 
STATION'S PROGRAMMING DESCRIPTION 

SISAL: Programmed for general interest. 
FARM: agriculture news, markets, auction sales, 
5:30-6:30 am. Weather: US Weather Bureau local, 
area reports, radar weather warning service, weather 
wire. NEWS: network, local news every hour and half 
hour. live mobile reports, 6-7 pm news block. Edi-
torials. SPORTS: 2 daily sports shows, play-by-play 
college, high school football, basketball. etc. TALK: 
program fentures sports, hobbles. human Interest. 
business. ENTERTANMENT: major and minor con-
tests, promotions, audience participation games. 
MUSIC: general popular featuring current hits, 
middle-of-the-road. Symphony, Sun 7-9 pm. Contact 
Renresentntive for further details. Reed 2/26/68. 

I. PERSONNEL 
Executive Viee-Preoldent-R. W. Chapin. 
General hfannger-Kenneth J. Jennison. 
Oneratirns Manager-james G. Robertson. 

2. REPRESENTATIVES 
McGarren-Guild-PGW Radio, Inc. 
Lincoln, Omaha-Paul "Red" Abets. 
Mnunt+In .,ntes-Bob Dix Co.. Inc. 

I. FACILITIES 
5,000 watts; 1150 toc. Directional-night only. Op-
erating schedule: Mon thru Sat 5:30 atn-midnight; 
Son 6:52 am-midnight. EST. 

4. AGENCY COMMISSION 
15/n net time end talent: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General la, 2a, 2h, 3a, 313. Sc, 3d, 4a, 4d, 5, 6a, 

7b. R. 
Rate Protection: 10c. 11e, 12c, 13e, 14c, 15e. 
Basic Rates: 205. 21a. 21b. 21c. 22a, 22b, 23b, 24e. 

25a, 26, 27, 28a, 29a, 29b, 23e. 
Contrario: 40a, 41, 42a, 42c, 43, 44a, 45, 46, 47a, 

48. 49. 51b. 
Comb.: Cont. Discounts: 60h. nod. 61a, 61b, 62a. 
Caneell^tion: 70a. 70e, 71a, 72, 73a. 731e. 
Prod. Services: 80. 81. 82. 
Affiliated with .Ameriran Information Network. 
Member: Stuart Broadcasting Company. 

TIME RATES 
Et? 8/1/69-Reed 7/30/69. 

AA-0-9 am, noon-1 pm & 4-7 pm. 
A-All other timrs. 

6. SPOT ANNOUNCEMENTS 
I MINUTE 

 AA  A  
 Week  

PER WE: I 13 26 52 I 13 26 52 
1 ti  14.25 13.50 12.75 12.25 12.50 11.75 11.50 10.75 
5 U.._ 14.00 13.25 12.50 12.00 12.25 11.50 11.25 10.50 
10 ti  13.75 13.00 12.25 11.75 12.00 11.25 11.00 10.25 
15 ti*  13.50 12.75 12.00 11.25 11.75 11.00 10.75 10.00 
20 ti  13.00 12.50 11.75 11.00 11.25 10.75 10.25 9.75 
25 ti  12.75 12.25 11.50 10.75 11.00 10.50 10.00 9.50 
20/30 sec: 80% of I-min. 8/10 sec: 50% of 1-min. 
Schedules do not have to run consecutively to earn 
number of weeks frequency. 

8. PROGRAM TIME RATES 
CLASS AA 

lx 26x 52x I04x 156x 260x 3I2X 
5 min  25.25 24.50 23.75 23.00 22.25 21.50 20.25 
1/4 hr  40.50 38.85 37.20 35.55 33.90 32.25 30.60 

CLASS A 
5 min._   21.75 20.85 19.95 19.05 18.15 17.25 16.35 
1/4 hr.__ 33.00 31.65 30.30 28.95 27.60 26.25 24.90 

10. SPECIAL FEATURES 
ALERT CENTER NEWS 

1/4 hr 5 min I min 
Ea   5 3 1 
Sports Mon thru Fri 7:35-7:40 am & 6:30-6:35 pm. 
Farm Markets Mon thru Fri 6:37-6:42 am & 12:35-
12:40 pm. 
County Agents Mon thru Sat 6:10-6:25 am. 
Program rates plus 1.00. 

SCOTT CITY (1 AM; 1 FM) 
Scott County-Map Location C-4. 

See SRDS consumer market map and data at beginning 
of the State. 

KF LA 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 217 6600 7.00 
Broadcasters of Scott City, Rt. 1, Box 6, Scott City, 
Kansas_ 67871. Tremont 2-2570. 

I. PERSONNEL 
Station & Gen'l Mgr.-Basil Anderson. 
Sales afgr. & Prog. Dir.-Bill PM 

3. FACILITIES 
500 w. 1310 kg, Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast 6-8 am, II 
am.I pm & 5-6:05 pm. For non-simulcast facilities 
see KFLA-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 30. 4b, 4d, 5, Cu. 713. 8. 
Rate Protection: 10d, Ild, 12e, 13e. 14e. 
Basic Rates: 20a, 210. 22a, 22b, 23a, 241% 25a, 26, 

27, 28b. 28c, 31, 33b. 
Contracts: 40a, 41, 42a, 43, 440, 45, 46, 47a. 48. 

49. 50. 51a. 
Comb.: Cont. Discounts: 60b. 60d. 60e, 601, 61a, 62d. 
('ancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
Elf  Ree'd 3/17/09. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52e 100x 250e 500e 

1 min..   4.00 3.75 3.50 3.25 3.00 2.75 
30 see  3.00 2.50 2.25 2.00 1.75 1.60 

7. PACKAGE PLANS 
1 min 30 see I min 30 see 

50 x  125 70 100 x  245 135 
8. PROGRAM TIME RATES 

lx 26x 52x I04x I56x 2611x 
1/2 hr  25.00 23.50 21.00 19.00 17.00 15.00 
1/4 hr  15.00 14.00 13.00 12.00 11.00 10.00 
10 min  10 00 9.25 8.50 7.75 7.00 6.00 
5 min  7.00 6.00 5.00 4.25 3.75 3.50 

K F L A-FM 
1964 

etubterlhor to the NAB Radie Code 
Media Code 4 217 6601 5.00 
Broadcasters of Scott City, Rt. 1, Box 6, Scott City. 
Kansas 67871. Tremont 2-2570. 

I. PERSONNEL 
Station & Gen'l Mgr.-Basil Anderson. 
Sale, afar. & Prog. Dir.-Bill Fry. 

3. FACILITIES 
ERP 57,000 w.: 94.5 me. 
Operating schedule: 6 am-10 am. CST. 
Partial simulcast operation. Operated separately sun-
rise.6 am, 8-11 am, 1-5 pm & 6:05-10 pm. For 
simulcast facilities see K FLA. 

4. AGENCY COMMISSION 
15/0 time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See KFLA listing for coded regulations. 

TIME RATES 
Fff  Steed 3/17/69. 

6. SPOT ANNOUNCEMENTS 
When equal number of AM spot purchased. AM rates 
less 60%. 
FM only, AM rate less 40%. Minimum 1.25. 

8. PROGRAM TIME RATES 
6 DAYS PER WK: I hr 1/2 hr 1/4 hr 
Per mo  125.00 75.00 42.50 
Block purchase, 6 month contract. 

10. SPECIAL FEATURES 
5-min News, Sports, Weather, Features-6 days per 
wk, per ma 90.00. 6 mo contract. 

TOPEKA (4AM; 2 FM) 
Shawnee County-Map Location E. 3 

See 51105 consumer matket map and data at begin-
ning of the State. 

KEWI 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 217 6750 0.00 
Midland Broadcasters. Inc.. 700 Kangas Ave., Topeka, 
Kan. 66603. Phone 913-235-5393, 
STATION'S PROGRAMMING DESCRIPTION 

KEWI: Programmed for mass appeal, emphasis 15-
50 years. 
Music with air personalities 75%. MUSIC: feature 
current hits with blend of some country rock oriented 
artists 12M-6 am & 3 pm-1251. Some middle-of-
the-road selections added G ow-S pm. Information 
and public service announcements 10%. NEWS 15%: 
5 min every hour at :55. headlines and weather at 
:20 & :40, weathercasts at :10 & :50. Breakins when 
news occurs. Direct connection with weather bureau, 
highway patrol, ambulance services. AP and AP 
audio. Emphasis on local news with on-the-spot 
reports from 6 radio-telephone equipped ears. Edi-

torialize when subjects occur. Contact Representative 
for further details. Rec'd 8/18/67. 

I. PERSONNEL 
President,-Fred P. Reynolds. 
Vice-Pres. & Mgr.-Robert F. Russell. 
Sales Manager-Gene Rohlmeier. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5,000 w. days, 1,005 w. mats; 1440 kg. 
Directional-day and night. 

Operating schedule: 24 hours daily. CST. 
4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 40, 5, Ca, 7b, 8. 
Rate Protection: 10g. 11g. 12g, 13g, 14g, 150. 
Basic Rates: 206. 21b, 22a, 23a, 240. 24e. 250, 26, 

27, 28e. 29b, 31. 330. 
Contracts: 40a. 44b, 45, 470, 50, 51a. 
Comb.: Cont. Discounts: 60b, 60e. 60f, 601, 610, 624. 
Cancellation: 70a, 70e, 710, 72, 73a. 
Prod. Services: 80, 81. 82. 
Purchase of time on KEWI, Topeka, Kans. & 
KUSN, St. Joseph, Mo. can be combined to gain 
frequency discount. 

TIME RATES 
No, 3 Eff 3/1/68-Rec'd 3/1/68. 

AA-6-10 am & 3-7 pm. 
A-5-6 am. 10 am-3 pm & 7 pm-midnight. 
B-Midnight-6 am. 

7. PACKAGE PLANS 
CLASS AA 
1 MINUTE 

PER WE; 6 ti 12 ti 18 ti 24 ti 48 ti 
I..ess than 6 wkly, 11.50. 
I wk  10.50 10.00 9.50 9.00 8.50 
13 wk  10.00 9.50 9.00 8.50 8.00 
26 uk  9.50 9.00 8.50 8.00 7.50 
52 wk  9.00 8.50 8.00 7.50 7.00 

30 SECONDS 
Less than 6 wkly, 9.50. 
1 wk...   8.50 8.00 7.50 7.00 
13 wk  8.00 7.50 7.00 6.50 
26 wk  7.50 7.00 6.50 6.00 
52 wk  7.00 6.50 6.00 5.50 

CLASS A 
1 MINUTE 

Less than 6 wkly, 10.50. 
1 wk  9.50 9.00 8.50 13.00 
13 wk  9.00 8.50 8.00 7.50 
26 wk  8.50 8.00 7.50 7.00 
52 wk  8.00 7.50 7.00 6.50 

20 SECONDS 
I'm than 6 wkly, 8.50. 
1 wk  7.50 7.00 6.50 6.00 
13 wk  7.00 6.50 6.00 5.50 
26 wk  6.50 6.00 5.50 5.00 
52 wk  6.00 5.50 5.00 4.50 

CLASS B 
Deduct 60% of A earned rate. minimum 1.50. 
10 see ID's: 50% of annlicable 1-min rate. 

8. PROGRAM TIME RATES 
-5 mIll-

1 hr 1/2 hr 1/4 hr AA A 
1 x  00.00 40.00 25.00 15.00 12.50 
13 x  57.00 28.00 24.00 14.50 12.00 
26 x  54.00 36.00 22.00 14.00 11.50 
52 x  51.00 34.00 22.00 13.50 11.00 
104 x  48.00 22.00 21.00 12.00 10.50 
156 x  45.00 30.00 20.00 12.50 10.00 
260 x  42.00 28.00 19.00 12.25 9.50 
312 x  31.00 26.00 18.00 12.00 9.00 

10. SPECIAL FEATURES 
NEWS 

5-min at :55 (24 hrs.)-5-min program rate applies. 
Includes 1-mlnute ,nt and rmen/rdose. 

20/20 NEWS HEADLINES 
90-sec at :20 & dn (°4 hrs.)-(mplicable 1-min. 

WEATHERCASTS 
I-min at .10, :30 & :50 (24 hrs.)-anplicable 1-min. 
Includes 20-second spot and open/close. 

6.50 
6.00 
5.50 
5.00 

7.50 
7.00 
6.50 
6.00 

5.50 
5.00 
4.50 
4.00 

KTOP 
1947 

NBC Radio Network 
e 

Subscriber to the NAB Radio Code 

Media Code 4 217 6900 1.00 
KTOP Broarkaoting Co., Ttny 1490. 1600 N. Buchan-

an St.. Topeka. Kan. 66601. Phone 913-234-3444. 

STATION'S PROGRAMMING DESCRIPTION 
KTOP: Programmed for general interest. 
MUSIC: middle-of-the-road popular with show tunes. 
2 selections consecutively without commercial inter-
ruption. NEWS: 25 min daily 6:45 am, 50% local. 
25% network. 25% sports. 20 min news at 8 am. 
Neon, 5 & 6 pm. All other news 10 min on hour. 
mobile units, state news network, legislative reports 
live from state house, stock markets. Weather 4 times 
hourly. AP and weather wire. SPORTS: play-by-Play 
college football. basketball and network sports. Daily 
5 min sports 7, 8 am. 5. 6 pm. 6 pm-12M live per-
formances, folk, show, light jazz, and comedy. 12M-6 
am telephone requests. Sunday morning and evenings. 
standards, showtunes and celebrity interviews. COO-
IERCIAL POLICY: not to exceed 6 minutes per 

one-half hour. Contact Representative for further de-
tails. Rec'd 11/6/68. 

I. PERSONNEL 
General Manager-Merle Blair. 
Program Manager-Joe Monteith. 
Sales Marnteer-jark Porteous. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3, FACILITIES 
1.000 w.: 1490 kr. Non-directIonal. 
Opmr.tIng seherlule: 24 hour' dolly. CST. 
Partial simulcast operation. Simulcast midnight-9 am 
& 4-6 pm. For non-simulcast facilities see KTOP. 
FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21). 3s, 4a, 4(1, 5. 66, 7b, 8, 
Rate Protection: 10a, Ila, 12a, I3a, 14b, 150. 16. 
Rule Rates: 210. 21d. 22b, 23a, 24e, 25a, 26, 27, 

28b, 28c. 290. 30, 33a. 

(This listing continued on next page) 
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Topeka-K T 0 P-Continued 
Contracts: 40a. 41, 44a, 46, 47e. 51a, 51e. 
Comb.; Cont. Discounts: 60b, 60d. 60f, 60h, 601, 61e, 

62b. 
Cancellation: 70a, 70c, 71b, 72, 73b. 
Prod. Services: 80. 
Affiliated with NBC. 

TIME RATES 
Rates effective March 1. 1966. 

Rates received February 2. 1966, 
Class A.A-6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A-9:00 am-4:00 Dm Mon thru Sat and 6:00 
am-7:00 pm Sun. 
Class B-7:00 pm-midnight Mon thru Sun. 
Class C-midnight-6:00 am Mon thru Sun. 

7. PACKAGE PLANS 
CLASS AA-KTOP AM-FM 

1 min 30 see 10 sec 
1-6 per wk.-- - 7.60 6.60 3.00 

6.00 3.00 
13 or more per wIt_...-- .......  6.60 5.60 2.50 

CLASS A-KTOP AM 
1-6 per wk. 6.00 5.00 

4.40 
13 or more per wk  4.80 3.80 

CLASS B-KTOP AM 
1-6 per wk. 4.40 3.40 
7-12 per wk.  3.80 2.80 
13 or more per wk.  3.24 2.20 

CLASS C-KTOP AM-FM 
Midnight-2:00 am____-_ ...... - ......   20.00 
5:00-6:00 am    15.00 

8. PROGRAM TIME RATES 
5 Minutes 

Class Class Class Class 
PER WIC: AA A B C 
Less than 6 ti  14. 13. 12. 5. 
6 ti  13. 12. 11. 4. 
12 ti  11. 10. 9. 4. 
18 tl  10. 9. 8. 4. 

K T 0 P-FM 
1959 

2.50 
2.50 
2.25 

2.25 
2.25 
2.00 

Subscriber to the NAB Radio Code 

Media Code 4 217 6901 9.00 

KTOP Broadcasting Co., Inc., Box 1490, Topeka, 
Kan. 66601. Phone 913-234-3444. 
STATION'S PROGRAMMING DESCRIPTION 

KTOP-FM: Programmed for adults. 
MUSIC: general popular, 75% standards and show-
tunes. 15 min uninterrupted music segments 9 am-
4 Pm & 6 Pm-6 am. COMMFRCIAL POLICY: not 
to exceed 3 minutes per half hour in non-simulcast 
tiznes. Not to exceed 6 minutes per half hour in 
simulcast times. NEWS: 5 min network on hour 9 
am-4 pm & 7 pm-12M. All other news programs and 
facilities same as KTOP. SPORTS: college football 
and basketball play-by-play. Sun morning and eve-
nings 8 am-noon & 8 pm-12M, air personality with 
music, standards, showtunes, and celebrity interviews. 
Contact Representative for further details. Rec'd 
9/30/68. 

I. PERSONNEL 
General Manager-Merle Blair. 
Station & Sales Mgr.-Ken Willard. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
ERP 3,500 w.; 100.3 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 181 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-4 pm & 6 pm-midnight. For simulcast facilities 
see KTOP. 

4. AGENCY COMMISSION 
15/0 timo only. 

5. GENERAL ADVERTISING See coded regulations 
See KTOP listing for coded regulations. 
Maximum five 1-minute announcements per hour in 
music programs. No more than 1 spot per location 
between shows in news segments. Minutes on FM 
only. AM/FM contracts may be combined for fre-
quency discounts. 
Affiliated with MBS. 

TIME RATES 
Elf 3/l/69-Rec'd 3/3/69. 

AA-6 am-midnight. 
A-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
-Per day-

PER MO, I MIN: 1 ti 2 ti 3 ti 
AA   100 140 185 
A   65 105 145 

TE basis. 
7. PACKAGE PLANS 

Combination IAA. 1A. per me  120.00 
Weekend. 5 per day Thurs thru Sat, per wk.._ 37.50 

8. PROGRAM TIME RATES 
PER MO: AA A 
1 hr per day  250 210 

WIBW 
1924 

CBS Radio Network 

AVERY-KNODEL, INC. 

CEO 
Subscriber to the NAB Radio Code 

Media Code 4 217 7050 4.00 
Stauffer Publications, Box 119, Topeka. Kan. 66601. 
Phone 913-272-3456-7. TWX 913-323-6151. 

STATION'S PROGRAMMING DESCRIPTION 
WIBW: Agricultural programs featured 20 hours per 
week. Remainder of broadcast week taken up by talk 
features, news, and information type formats. Music, 
when used, is big band type. Emphasis on news and 

play-by-play sports featuring high school and college 
football and basketball, as well as major league. 
professional baseball and football. Contact Repre-
sentative for further details. Reed 10/23/67. 

I. PERSONNEL 
Vice-President/Broadcasting-Thad M. Sandstrom. 
Sta. & Nat'l Sales Mgr.-Jerry Holley. 

2. REPRESENTATIVES 
vcry-Knoriel. Inc 

Mountain States-Bob Mix Co., Inc. 

a. FACILITIES 
5,000 w.; 580 kc. Directional-night only. 
Divides time with HSAC. 
Operating schedule: 24 hours daily except KE3AC 
hours. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 313, le, 3d, 4a, 4d, 5, 614 

7b, 8. 
Rate Protection: 10e, 12e. 14b. 
Basic Rates: 20a, 21b. 23a, 25a. 
Contracts: 40a, 41, 42a, 42e. 45. 
Comb.; Cont. Discounts: 60b, 60f, 61b. 
Cancellation: 70a, 70d, 71a, 73b, 
Prod. Services: 80. 
Affiliated with CBS. 

TIME RATES 
No. 25 Elf 6/1/69-Rec'd 7/29/69. 

AA-Mon thru Sat 7-8:30 am. 
A-Mon thru Sat 8:30-11:45 am. 
B-All other times excluding Special Features. 

7. PACKAGE PLANS 

IMPACT PACKAGES 

CLASS AA-FIXED POSITION 
PER WK: 1 ti 6 ti 12 tl 18 ti 24 ti 30 ti 
1 min  30 28 26 24 22 21 
30/20 sec  24 22 20 19 IS 17 
10 sec  16 14 13 12 11 10 

CLASS A 
I min  18 16 15 14 13 
30/20 sec  14 12 11 10 9 
10 sec  10 8 7 6 5 

CLASS B 
1 min  13 11 10 9 
30/20 see  10 9 8 7 
lúsec  7 6 5 4 
All spots combinable. 

DISCOUNTS 
26 wk-10% 52 wk-20% 

8. PROGRAM TIME RATES 
I x 132 26x 52x I56x 2602 3122 

1 hr  200.00 190.00 180.00 170.00 160.00 150.00 140.00 
1/2 hr  120.00 114.00 108.00 102.00 96.00 90.00 84.00 
1/4 hr  80.00 76.00 72.00 68.00 64.00 60.00 56.00 
10 min  60.00 57.00 54.00 51.00 48.00 45.00 42.00 
5 min  50.00 47.50 45.00 42.50 40.00 37.50 35.00 

10. SPECIAL FEATURES 
Pleasant Valley Gang-Mon thru Sat 6, 6:16, 6:45 
am. 
Farm Calendar & Weather-Mon thru Sat 6:10 am. 
Weather Report-Stun thru Sat 6:25, 6:55 am, 12:15 
nm. 
Fence hider-Sat 6:30 am. 
Farm Markets & News - Mon thru Sat 6:35 am, 
12:20 pm. 
Farm Report & Calendar-Mon thru Sat 11:45 am. 
News-Mon thru Sat noon-6 pm. 
Farm Roundup-Sat 12:35 pm. 
PER WIC: I ti 6 ti 12 ti 
1 min  35 30 28 
30 sec: 00% of 1-mln. 10 sec: 50% of 1-min. 
5, 10, 15-minute programs, talent and production 
extra 10.00. Commissionable. 
Farm Roundup-Dion Ohm Sat 5:30 am. 
Farmer's Forum-Sun 8:10 am. 
Opening Farm Markets-Mon thru Fri 10:25 am. 
Weather Report-Sun 12:15 pm. 
PER WK: I ti Sti 12 ti 
1 min_  20 18 16 

WI B W-FM 
1961 

e 

12 
8 

7 
5 

Subscriber to the NAB Radio Code 

Media Code 4 217 7051 2.00 

Stauffer Publications, Box 119, Topeka. Kan. 66601. 
Phone 913-272-3456. TWX 913-323-6151. 

STATION'S PROGRAMMING DESCRIPTION 
WIRW-FM: NEWS: network and local on hour plus 
information features on half hour. MUSIC: country 
and western 6 am-12M, D1-Sat and 7 am-11 pm Sun. 
SPORTS: local high school and college play-by-play, 
some major longue baseball and football. Contact 
Representative for further details. Rec'd 8/28/67. 

I. PERSONNEL 
Vice-President/Broadcasting-Thad M. Sandstrom. 
Sta. & Nat'l Sales Mgr.-Jerry Holley. 

2. REPRESENTATIVES 
Mountain States-Bob Mix Co., Inc. 

3. FACILITIES 
ERP 47.000 w.; 97.3 mc. 
Operating schedule: 7:00 am-midnight daily. CST. 
Antenna ht.: 1217 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 35, 3b. 45. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 203, 22a, 22b, 23a, 24b, 25a, 26, 26e. 

29a. 
Contracts: 40a, 42b, 45. 46. 47a. 
Comb.: Cont. Discounts: 60k, 61a, 61b, 62b. 
Cancellation: 70a. 70e, 71a, Ma. 
FM sold and prograrruned separately from AM. 
TV Facilities: WIBW-TV. 

TIME RATES 
Rates effective April 15, 1963. (Card No. 2.) 

Card received April 16, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  6.00 104 ti 4.00 
13 ti  5.50 156 3.50 
26 tl  5.00 208 II  3.00 
52 tl  4.50 312 ti 2.50 

8. PROGRAM TIME RATES 
sor 

13 ti 24.00 
26 ti  23.00 
52 ti 22.00 
104 ti  
156 ti-._ ................... _____ ...... __ 20.00 
208 ti   19.00 
312 ti  18.00 

WREN 
1926 

1/z Kr 1/4 nr 
15.00 10.00 
14.00 9.00 
13.00 8.00 
12.514 7.00 
12.00 6.50 
11.0.4 6.00 
10.011 5.50 
9.50 5.00 

MCI 
Subscriber to the NAB Radio Code 

Media Cede 4 217 7200 5.00 
WREN Broadcasting Co., Inc., Box 206, Topeka, 
Kan, 66601. Phone 913-232-0505. 

Send all program material, commercial copy. tran-
scriptions and promotion material to General Man-
ager, WREN, Topeka, Kan. 

STATION'S PROGRAMMING DESCRIPTION 
WREN: Programmed for adults, target audience ages 
21-49. 
8 air personalities 24 hours daily hosting middle-of-
the-road music shows, general popular music. 5 min 
news, sports and weather on hour. 1 min weather 
on half hour, Extended half hour news blocks at 7 am, 
noon. 6 pm & 10 pm. 5 man news department, 4 
mobile units, Associated Press and weather bureau 
wires. SPORTS: play-by-play, local and area high 
school football and basketball, Big 8 Conference uni-
versity basketball and football, major league baseball. 
RELIGIOUS: 5-10 am Sun block. COMMERCIAL 
POI.ICY: not to exceed 9 minutes per ha:f hour. 
Contact Representative for further details. Reed 
3/28/68. 

I. PERSONNEL 
Gen'l Mgr. & Nat'l Sales Mgr.-Robert D. Fromme. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
auno w.; 1250 kc. Directional-night only. 
Divides time with KPH° 1 hour daily Monday 
through Friday. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 2a. 3a. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d. 12,1, 13" 14d, 15b. 
Basic Rates: 20b, 22a, 24b, 20e. 33e. 
lontracts: 40a. 
Comb.: Cont. Discounts: 60b, 606, 61b. 
Cancellation: 70e. 
Affiliated with American Information Netwoic. 

• Ratings 

• Adults 

• Households 

• Sound 

Avg. 1/4-hr. estimates* give WREN the edge. 

• #1 Total Men-30% MORE than sta. A 
61% MORE than Sta. B 

1111 #1 Total Women-4% MORE than Sta. A 
93% MORE than Sta. B 

WREN . . . ahead of the rest during morn-
ing (6-10 AM) and evening drive time (3-7 
PM) with total men and with women 25-64. 

WREN ranks first in men and women shares* 
. . . reaches more different households per 
day* and more unduplicated men and 
women per week than any other Topeka 
Station! 

Let WREN 

sing for you! RE 
"the good life" 

Robert D. Fromme, Gen. 'Mgr. 

Represented by Grant Webb & Company, Inc. 
*Pulse, Topeka Metro, 6 AM-M1d., M-F, Oct. 1968 

KANSAS 
Additional 10% discount when bought in combinatiot. 
with KSCB. Liberal or KEDD, Dodge City. 

TIME RATES 
Elf 1/1/69-Reed 11/27/68. 

AAA-Mon thru Sat 6:01-9 am. 
AA-Mon thru Fri 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

I Min 30 see 10 see 
11.  12 9 6 

7. PACKAGE PLANS 
-AA- - A - 
I min 30 see I min 30 sec 

1 X  9.00 7.00 7.50 5.75 
500 x  8.55 6.65 7.12 5.46 
1000 x    8.10 6.30 6.75 5.17 
2000+   7.20 5.60 6.00 4.60 
10 sec ID's: 50% of 1-min. 
10-second spots not combinable with other spots for 
discount purposes. 

YEARLY DISCOUNTS 
500x-5% 1000x-10% 2000x-20% 

ULYSSES 
Grant County-Map Location C-5. 

Bee SIMS consumer market map and data at begin-
ning of the State. 

KULY 
1964 

0 
Subscriber to the NAB Radio Code 

Media Code 4 217 7350 8.00 

Grant County Broadcasting Co., Inc., Box 686. U. S. 
270, 2 mi. South of Ulysses, Ulysses, Kan. 97880. 
Phone 316-356-1420. 

I. PERSONNEL 
Sta. & Sales Mgr.-Sam Elliott. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1420 kg. Directions 
Operating schedule: 6:00 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
Net: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulatioev 
General: la, 2b, 3a. 4a, 4d. 5, 6a, 7a. 
Rate Protection: 10a, Ilh, 12a, 13a, 14a, 15e. 
Basic Rates: 20b, 21e. 23a, 24b, 26, 28b, 28c. 

29a, 32a. 
Contracts: 40a. 41, 42e, 94a, 45, 46, 47a, 51e. 
Comb.; Cont. Discounts: 60a, 60g, 601, 62b. 
Cancellation: 70b, 70d, 71a, 72. 
Prod. Services: 82. 

TIME RATES 
Eff 11/t/64-Rec'd 4/11/66. 

6. SPOT ANNOUNCEMENTS 
Ix 502 1002 250x 500x 10002 

1 min .......  3,50 3.25 3.15 3.00 2.75 2.00 
30 sec  2.50 2.35 2.25 2.15 2.00 1.60 

8. PROGRAM TIME RATES 
Ix 501 1002 2oox 5008 10002 

1 hr  20.00 18.80 18.40 17.60 .--
1/2 hr.__ 13.50 12.80 12.50 12.00 11.25 
1/4 hr..   9.50 8.85 8.60 8.15 7.65 .C.-fg 
10 min.  7.00 6.50 6.30 5.90 5.30 4.65 
5 min..... _.  5.00 4.65 4.50 4.20 3.75 3.00 

WELLINGTON 
Sumner County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KLEY 
1966 

0 
Subscriber to the NAB Radio Code 

Media Code 4 217 7500 8.00 
Sumner Broadcasting Co., Hwy. 81, S., Wellington, 
Kan. 67152. Phone 316-326-3341. 
STATION'S PROGRAMMING DESCRIPTION 

KI.EY: Programmed for general interest. 
Daily basis: eight 15-min news broadcasts, five 5-min 
weather broadcasts, four 10-min sports broadcasts with 
telephone reports from around area featured on news 
and sports broadcasts, and one 10-min personality 
interview. MUSIC: middle-of-the-road 53%, current 
hits 25%, country and western 15%, ethnic 4%. 
religious 2%, and jazz 1%. Weekly basis: religion 
4 hours, farm news 2 hours. Also, play-by-Play 
coverage of local, regional, and college sports. Ree'd 
4/28/69. 

I. PERSONNEL 
General Manager-Ed BundleY. 
Station Manager-Itichard Stites. 

3. FACILITIES 
250 w.; 1130 kc. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la. 4a. 4d. 5, 6a, 7s. 8. 
Rate Protection: 10e, 11c, 12e, 13e, 14c. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22a, 23e. 24b, 

25e. 26, 28a, 20e. 
Contracts: 40a, 41, 44a, 45. 46, 47e, 51a. 
Comb.; Cont. Discounts: 60d, 60e, 601. 60h, 601. 

61e. 62d. 
Cancellation: 71e. 73s. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Elf Rec'd 1/3/68. 

6. SPOT ANNOUNCEMENTS 
I x 52x 1581 3122 6245 12488 

1 mln  3.60 3.30 2.85 2.55 2.25 2.10 
30 see  2.40 2.20 2.00 1.80 1.60 1.50 
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KANSAS 

WICHITA (6 AM; 4 FM) 
Sedgwick County-Map Location G-5 

See BROS consumer market map and data at begin-
ning of the State. 

KAKE 
1947 

R A113 

Subscriber to the NAB Radio Code 
Media Code 4 217 7650 1.00 

HAKE Radio & T. V., Inc., Box 1240. 1500 N. West 
St.. Wichita. Kan. 67203. Phone 316-943-4221. 
TWX 316-554-9452. 
STATION'S PROGRAMMING DESCRIPTION 

KAKE: Programmed for adults. 
NEWS: on hour, network news on half hour. Weather 
every hour. SPORTS: 3 times daily. MUSIC: 
Standard arrangements of film music, showtunes, swing. 
semi-classic, jazz. Commercials, limit 18 minutes per 
hour. Live coverage of significant events takes prece-
dence over all programming. News department. Con-
tact Representative for further details. Reed 3/29/68. 

I. PERSONNEL 
Station Manager-Bill McLean. 
Sales Manager-G. A. Wiles. 

2. REPRESENTATIVES 
MeGavren-Guild-PGW Radio. Inc. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1240 kc. 
Non-directionaL 

Operating schedule: 24 hours daily except 1:00-5:00 
am Mon. CST. 

4. AGENCY COMMISSION 
155; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 121). 13b, 141% 15a. 
Basic Rates: 20b, 21a, 21d, 22b, 23a, 29a, 24e, 25b, 

28b. 28c. 29a. 
Contracts: 40a, 41, 42e, 42c, 43, 44b, 47a. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b, 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 
Member: Greater Kansas Radio Network. 

TIME RATES 
Rates elf. Nov. 1, 1965. (Card No. IN dc 1CN.) 

Card received November 29. 1965. 
Class AA-6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A-9:00 am-4:00 pm Mon thru Sat. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
1 min 

6 tL  16.00 
14 00 

  13.00 
24 tt  ...... .... 11.00 

(*) Fixed position. 

CLASS A 

16182tig 14.00 11.00 00 

24 tL  9.00 

30 sec 
14.40 
12.80 
11.20 
10.40 
8.80 

11.20 
9.60 
8.80 
7.20 

CLASS B 
9.60 

12 10.00 8.00 
7.20 

21 ti  700 5.69 
10. SPECIAL FEATURES 

NEWS, WEATHER, SPORTS 
1/4 hr 5 min 1/4 he 5 min 

1 ti.   35.00 20.00 104 ti 30.00 16.00 
26 ti  33.00 18.00 156 ti...__.-- 29.00 15.50 
52   32.00 17.00 260 ti.______ 28.00 15.00 
78 ti._._._   31.00 16.50 312 ti  27.00 14.50 

ID's 
9.00 
8.00 
7.00 
6.50 
5.50 

7.00 
6.00 
5.50 
4.50 

KARD (FM) 
1960 

6.00 
5.00 
4.50 
3.50 

PP FM] 

Media Code 4 217 7800 2.00 

Kansas State Netnork, Inc., 833 N. Main, Wichita, 
Eon. 67203. Phone 316-265-5633. TWX 910-741-
6976. 

I. PERSONNEL 
President-Don Sbarra. 
Manager-Don Hoover. 
Program Director-Bill Moore. 

2. REPRESENTATIVES 
Cert Banchez and Associates. 

3. FACILITIES 
ERP 27,500 (horiz.), 27,500 
Stereo 
Operating schedule: 6-12:30 am. CST. 
Antenna ht.: 884 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time onLv. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 3d, 4a, 5, Ob. 7b, 8. 
Rate Protection: 10e. 12e. 14e. 15b, 16. 
Basle Rates: 20b. 24b. 24e, 28a, 29a. 
Contracts: 40a. 41, 44a, 45, 46. 510. 51e. 
Comb.; Cont. Discounts: 605, 601 61a, 62d. 

(sert.); 107.3 me. 

Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 
Affiliated with American Information Network. 

TIME RATES 
No. 2 Eff 9/1/69-Ree'd 8/7/69. 

6. SPOT ANNOUNCEMENTS 

lx 52x I04x 260x 500x 1000x 
1 min. 7.00 6.50 6.00 5.50 5.00 4.00 
30 sec.  6.00 5.50 5.00 4.50 4.00 3.00 
10 sec........ 5.00 4.50 4.00 3.50 3.00 2.00 

7. PACKAGE PLANS 

PER WK: 6 ti 12 ti 18 tl 24 tl 36 ti 
1 33.00 60.00 85.50 108.00 144.00 
30 sec.  27.00 48.00 67.50 84.00 108.00 
10 sec.  21.00 36.00 49.50 60.00 72.00 

8. PROGRAM TIME RATES 

Ix 52x 104x 2600 5000 10000 
1 hr.. 50 47 44 41 38 33 
1/2 hr  30 28 27 25 23 20 
1/4 hr  20 19 18 16 15 13 
5 min. 13 12 11 10 9 8 

KEYN 
1958 

IMO 

42 ti 
157.50 
115.50 
73.50 

Media Code 4 217 7950 5.00 

Mr. D's Radio, Inc., 3357 W. Central, Wichita, 
Kans. 67203. Phone 316-942-3206, 

STATION'S PROGRAMMING DESCRIPTION 

KEYN: Programmed for young premarried and young 
marrieds, college age and up, age 17-35. 
MUSIC: top 40, rhythm and blues and albums. 
formatted M-Sat. Sun only: programmed for ethnic 
and college with 3 Negro DJ's playing rhythm and 
blues and pop jazz. Features: college news reports 
from 3 local universities, college employment news. 
news at :20 till, weather every 20 min, club calendar 
and syndicated humor programs. Facilities: remote 
news cruiser, 2 way radio equipped, remote studio for 
live remote programs anywhere. Contact Representa-
tive for further details. Ree'd 3/13/69. 

I. PERSONNEL 

Tice-Pres. & Gen'l Mgr.-Robert D. Freeman. 
Program Director-Greg Dean. 
Commercial Manager-Gary Richards. 

2. REPRESENTATIVES 

AAA Representatives. 

3. FACILITIES 

250 w. days; 900 ke. Directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KEYN- FM. 

4. AGENCY COMMISSION 

15/0 time only. Payable 10th following month. 6% 
added on unpaid balance after 60 days. 

5. GENERAL ADVERTISING See coded regulations 

General: Is, 2a, 3a, 3d, 4a, 5, 6a. 
Rate Protection: 10a, lia. 12a. 13a. 145. 15b. 
Basic Rates: 20a, 21e, 22a, 22b, 23a. 24b, 24e, 25a, 

580. 28e. 29a. 30. 
Contracts: 40a, 41. 44a, 45, 46, 47a. 50, 51a. 
Comb.: Cont. Discounts: 60a, 601 601. 61b. 
Cancellation: 70a, 70c, 71a. 73a. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf Reed 5/26/69. 

6. SPOT ANNOUNCEMENTS 

AM ONLY 
PER WK: 1 ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 
1 min.  15.00 14.00 13.00 12.00 11.00 10.50 10.00 
30 sec: 75% of 1-min. 10 sec/less: 50% of 1-rain. 

AM/FM COMBINATION 

I ti 6 ti 12 it 18 ti 24 ti 30+ 
1 min  10.00 9.50 9.00 8.50 8.00 7.50 
30 see.  8.00 7.50 7.25 6.75 6.50 6.00 

8. PROGRAM TIME RATES 

lx 280 520 
1 hr  125 120 110 
1/2 hr  75 70 65 
1/4 hr  50 45 40 
5 min.  30 

104x 
105 
60 
35 

KEYN-FM 
1958 

1560 2600 3120 
100 95 85 
55 50 45 
30 25 20 

Media Code 4 217 7951 3.00 

Mr. D's Radio Inc., 3357 W. Central, Wichita, 
Kans. 67203. Phono 316-942-3206. 

STATION'S PROGRAMMING DESCRIPTION 
KEYN-FM: See KEYN listing for programming 
description. 

I. PERSONNEL 

Vice-Pres. & Gen'l Mgr.-Robert D. Freeman. 
Program Director-Greg Dean. 
Commercial Manager-Gary Richards. 

2. REPRESENTATIVES 
AAA Representatives. 

3. FACILITIES 

ERP 58.300 w.; 103.7 one. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 305 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-sunrise. For simulcast facilities see KEYN. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 

See KEYN listing for coded regulations. 
Sold in combination with KEYN. See that listing for 
rates. 

TIME RATES 
Eft Reed 5/26/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 5 ti 10 ti 15 tl 20 ti 25 ti BO ti 
1 min..... ..... 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
30 sec: 75% of 1-min. 10 see/less: 50% of 1-min. 

KFDI 
1923 

Alan Torbet 
Associates, Inc. 

C 
Subscriber to the NAB Radio Code 

Media Code 4 217 8100 6.00 
Wichita Great Empire Broadcasting Inc.. Box 1402, 

42nd and Broadway, Wichita, Kan, 67201. Phone 
316-838-3377. 

STATION'S PROGRAMMING DESCRIPTION 
KPDI: Programmed for young adults 18 to 49. 
FARM: 5 am-7 am, 10:30 am & 11:50 am-1:30 pm. 
90 sec and 5 min interviews, market reports, county 
agents reports and market analysis. 2 man depart-
ment. NEWS: 7 man news department, 6 min on 
hour, 2 min on half hour, 15 min at 7 am, noon & 
5 pm. ENTERTAINMENT: air personalities handle 
all segments. MUSIC: modern country 24 hours per 
day. SPORTS: capsulized reports every hour. COM-
MERCIAL POLICY: personality endorsements per-
mitted. Contact Representative for further details. 
Ree'd 1/8/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-F. F. "Mike" Lynch. 
Commercial Manager-Mike Oatman. 
Chief Announcer-Don Walton. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3, FACILITIES 
10.000 w. days, 1.000 w. nights; 1070 kc. 
Directional-night only. 

Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a, 4d, 5, 6a. 8. 
Rate Protection: 10e, 11e, 12c, 13e. 14e. 
Basle Rates: 20a, 22a, 23a, 25a. 29a. 
Contracts: 40a. 42a, 45, 46. 47a. 
Comb.; Cont. Discounts: 60b, 60k. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
Eft  Reed 1/8/69. 

AA-Mon thru Fri 6-10 am, noon-1 pm & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
B-AU other times. 

6. SPOT ANNOUNCEMENTS 
-1 min--

PER WK: AA A B 
1 ti  20.00 19.00 13.00 
10 ti  18.00 17.00 11.00 
15 ti ....... _ 17.00 16.00 10.00 
25+   16.00 15.00 9.00 
10 sec: 50% of 1-min. 
Spots may be combined in all classifications, 

CONSECUTIVE WEEK DISCOUNT 
26 wk-4% 52 wk-10% 

8. PROGRAM TIME RATES 
CLASS AA 

lx 26x 520 1040 260x 
5 min  31.25 29.75 28.35 27.00 25.65 
1/4 hr  46.95 44.70 42.55 40.50 38.45 
1/2 hr  70.35 67.00 63.80 60.75 57.70 

CLASS A 
5 min.  29.65 28.25 26.95 25.65 24.35 
1/4 hr  42.25 40.25 38.30 36.45 34.60 
1/2 hr  63.30 60.30 57.45 54.65 51.95 

CLASS B 
5 min  21.85 20.80 19.85 18.90 17.95 
1/4 hr  32.85 30.30 29.80 28.35 26.90 
1/2 hr  49.25 46.90 44.65 42.50 40.40 

-20/30 sec-
AA A B 
16.00 15.20 10.40 
14.40 13.60 8.00 
13.60 12.80 8.00 
12.80 12.00 7.20 

K F H 
1922 

BLAIR e RADIO 
CBS Radio Network 

NAB 

Media Code 4 217 8250 9.00 

Radio Station KFH Co., 1025 Wichita Plaza Bldg., 
Wichita, Kans, 67202, Phone 316-262-4491. 

STATION'S PROGRAMMING DESCRIPTION 
KFH: Programmed for adults, 25-50. 
50% talk, sports, news. 50% music, middle-of-the-
road. FARM: M-Sat 5:45-6 am & 6:10-6:30 am. 
Air personality 51-Sat 6:30 am-10:30 am, middle-of-
the-road and current hits, news, weather, sports. 
Network, 10:30-11 am. Talk 11 am-noon, guests, tele-
phone forum. News, editorials, weather, sports, noon-
12:30 pm. Air personalities, middle-of-the-road. cur-
rent hits 12:30-5:30 pm. News, weather, sports, 5:30-
6 pm. Sports, in season 7 & 10 pm, high school foot-

(This listing continued on next page) 
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Wichita-K F H-Continued 
ball, basketball, college football, basketball, profes-
sional football, major league baseball. Talk, 10:30 
pm-2 am, telephone forum, interviews, debates. Air 
personality, middle-of-the-road, current hits, 2-5:45 
am. 5 man news department. 2 man farm department, 
2 man sports department. Contact Representative for 
further details. Reed 5/28/69. 

I. PERSONNEL 
General alansger-Thomas P. Bashes+. 
Sales Manager-Bob Adams. 
Operations Director-Dick Rippy. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.; 1330 Ice. Directional-night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded reoulatiOrts 
General: la, 2b, 3a, 3b, 3d, 4a, 44, 5, On. 7b, 8. 
Rate Protection: 10b, 14b. 
Basic Rates: 20a, 21b, 22a, 240. 25a. 28c, 30, 3214 

33b. 
Contracts: 40a, 41, 44b, 45, 47a, 49, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 604. 60g, 601, 61e, 

6.2b. 
Cancellation: 70e. 70e, 71a, 73a. 
l'rod. Services: 81, 82. 
Affiliated with Blair Represented Network. 

TIME RATES 
No. 12 Eff 8/1/69-Reed 7/28/69. 

AAA-Mon thru Sat 5:45-10 am & noon-1 pm. 
AA-Mon thru Sun 5-5:45 am, 10 am-noon & 1-7 pm. 
A-Mon thru Sun 7 pm-midnight. 
B-Mon thru Sun midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WE: (.) I ti 6 ti 12 ti 18 ti 24 01 30 ti 
1 win 30.00 26.00 24.00 22.00 20.00 19.00 18.00 
30 sec 24.00 21.00 19.50 18.00 16.50 15.50 14.50 
10 sec 15.00 13.00 12.00 11.00 10.00 9.50 9.00 

CLASS AA 
1 min    24.00 22.00 20.00 18.00 17.00 16.00 
30 sec    21.50 19.00 17.50 16.00 14.50 13.50 
10 see    13.50 12.00 11.00 10.00 9.50 8.50 

CLASS A 
1 min    18.00 16.00 15.00 14.00 13.00 12.00 
(t)     14.50 13.00 12.00 11.00 10.50 10.00 

CLASS 13 
I min    12.00 11.00 10.00 9.00 8.00 7.00 
(t)   ...... 9.50 9.00 8.00 7.00 6.50 5.50 

(*) Specified Position. 
(t) 30 sec or less. 

RATE HOLDER 
Minimum 6 spots weekly. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-8% 

8. PROGRAM TIME RATES 
Ix 260 52x I04x I56x 260x 312x 

1 hr.... 150.00 140.00 135.00 130.00 125.00 115.00 110.00 
1/2 hr 100.00 90.00 85.00 80.00 75.00 65.00 60.00 
1/4 hr 75.00 65.00 60.00 55.00 50.00 45.00 40.00 
10 min 60.00 50.00 47.50 42.50 40.00 37.50 35.00 
5 min 40.00 37.50 35.00 32.50 30.00 27.50 25.00 

10. SPECIAL FEATURES 
NEWS 

-5 min-- - 10 mln - 15 mln - 
PER WE: 3 ti 6 ti 3 ti 6 ti 3 ti 6 ti 
13 wks  40.00 37.50 53.50 51.00 70.00 65.00 
26 mks  37.50 35.00 51.00 47.50 65.00 60.00 
52 asks  35.00 32.50 47.50 44.00 60.00 55.00 

NEWS PRODUCTION COST 
5 min ID min 15 min 

Net   2.50 3.50 5.00 

K F H-FM 
1948 

Media Code 4 217 8251 7.00 

Radio Station KPH Co., Suite 1025. 125 N. Market. 
Wichita. Kans. 67202. Phone 316-262-4491. 

I. PERSONNEL 
General Manager-Thomas P. Bashaw. 
Sales Manager-Robert Adams. 
Operations Director-Dick Many. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 31,000 w.• 97.9 mc. CST. 
Operating schedule: 6-1 ant. 
Antenna ht.: 475 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See RFD listing for coded regulations. 
Affiliated with CBS Radio Network, 

TIME RATES 
Elf 1/1/68-Reed 12/28/67. 

7. PACKAGE PLANS 

FLXED POSITIONS 
(6 pm-midnight) 

PER WK, 
EA: 3 ti 6 tl 12 tl 18 ti 24 ti 30 tl 

1 min  10.00 9.75 9.50 9.25 9.00 8.75 

ROS 
1 min  6.00 5.75 5.50 5.25 5.00 4.75 
30 sec  5.00 4.75 4.50 4.25 4.00 3.75 
ID's: 50% of earned 1-min. 
1 minute and 30 seconds spots combine for frequency. 

8. PROGRAM TIME RATES 
lx I3x 263 52x 1041 I56x 312x 

1 hr  40 38 35 33 31 30 28 
1/2 hr  32 30 28 26 25 24 23 
1/4 hr  20 18 16 14 12 10 8 

KFRM 
SALINA 

City of license, Salina, Kan. 
Wichita office: 737 N. West St., Wichita, Kan. 

67212. Phone 316-942-7981. 
See listing under Salina, Kan. 

KLEO 
1936 

The Eastman Station 
121313 

Subscriber to the NAB Radio Code 
Media Code 4 217 8400 0.00 

Swam° Broadcasting of Kansas. Inc.. 6610 W. 13th 
SL. Wichita. Kan. 67212. Phone 316-943-0255. 

I. PERSONNEL 
General Manager-Don O'Malley. 
Commercial Manager-Rod Rademacher. 

2. REPRESENTATIVES 
Robert E. Eastman Ic Co.. Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 1480 Itc. 

Directional. 
Operating schedule: 24 hours dally except midnight-
5:00 am Mon. CST. 

4. AGENCY COMMISSION 
15% on 1110e only 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 2h. 3a. 3b. ad. 4e. 411. 5, 6a, 7b, 8. 
Rate Protection: 101), 11b, 121, 131, 14a. 
Basic Rates: 20a, lia. 22b. 230, 25a. 28e. 29a. 
Contracts: 40a, 41. 42a, 43. 440, 45, 46, 47a, 49, 

50. 51e. 
Comb.: Cont. Di.counts: 600, 61e, 62d. 
Canrellation; 70a. 70e. 71e, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with The Eastman Radio Network. 

TIME RATES 
El? 7/I/68-Recel 5/31/68. 

6. SPOT ANNOUNCEMENTS 
I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm & 7-10 pm. 
III-Mon thru Sat 5-6 am & 10 pm-midnight; Sun 
all day. 

PER WE: 1 min 30 sec 10 see 
I ti  23.00 18.40 11.50 
12 ii  21.00 16.80 10.50 
18 ti   20.00 16.00 10.00 

SECTION I 

SECTION II 
1 ti  20.00 16.00 10.00 
12 ti  18.00 14.40 9.00 
18 ti  17.00 13.60 8.50 

SECTION III 
1 ti .......   57.00 13.60 8.50 
12 ti  15.00 12.00 7.50 
18 ti........, ........ ..... _._..._  14.00 11.20 7.00 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 
Not applicable to Best Tiny Plan. 

ItATEHOLDER 
Minimum wkly sched of 6 1-min spots 6 am-midnight 
Mon thru Sun, necessary to maintain come° wk adver-
tising (or, spots equivalent in length and wkly fre-
quency to the existing sched. 

7. PACKAGE PLANS 
BEST BUY PLAN 

30 ti (121, 1211, 6111), ea_._   ..........   16 
15 ti (61, 611, 3111), ea ............... ________   17 
Not combinable with other weekly plans for added 
frenuenry. 

8. PROGRAM TIME RATES 
5 min-I-1/2x annlb•able 1-min. 

e 
KQTY (FM) 

1963 

cmg F IMO 
Subscriber to the NAB Radia Code 

Media Code 4 217 8550 2.00 

Wichita Broadcasting, Inc., Box 486. 2829 Salina 
Ave.. Wichita, Kans. 67201. Phone 316-838-3331. 

STATION'S PROGRAMMING DESCRIPTION 
KQTY (FM): Programmed for adults. 
MTJSIC 80%: 5:45 am-12:30 am all albums, featur-
ing general popular, showtunes, standards, middle-of-
the-road. AIR PERSONALITIES handle 60%. NEWS 
20%; featuring national, international, state, local 
area and community news. 6 man news department, 
4 mobile units. Sun 5:45-7 am religious, music. 
drama. 1-6 pm serlous music, classic, romantic, and 
general orchestra music. Remainder of Sun general 
popular music, news. Contact Representative for fur-
ther details. Rec'd 8/3/67. 

I. PERSONNEL 
Vice-Pres. er Gen'l Mgr.-Dale Wood. 

2. REPRESENTATIVES 
H-R Representatives, Inc. 

3. FACILITIES ERP 100,000 W.: 101.3 mc. 
Operating schedule: 5:30-1 am. CST. 
Antenna ht.: 444 ft. above average terrain. 

4. AGENCY COMMISSION 15/1) net time only. 
5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 2h, 3a, 3d. 4a, 4d. 5, 60. 7b, 8. 
Rate Protection: 10d. lle. 12e. 134. 144. 
Basic Rates: 20b, 210. 214. 23a, 24b, 24e, 25a, 28a. 

28c, 290, 33a. 
Contracts: 40a, 43, 44b, 45, 46, 47a, 50, 51a. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 61a, 61b, 

Old. 
Cancellation: 70a. 70r, 710. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
AM facilities: KWBB. 
Affiliated with American FM Network. 
Identical schedules or equal expenditures placed con-
currently with KWBB earn a 20% discount on both 
stations from regularly published rates. 

TIME RATES 
Rates effective October 1, 1965. 
Rates retired úrtober 7, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min I min 

1 ti  10.00 125 ti ..... ......... 8.no 
15 .................._._  9.50 250 ti  7.50 
30 ti ................. ....._.. 9.01) 500 ti  7.00 
on ti  800 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5/min 

1 X  60 45 27 18 
DISCOUNTS 

15x- 5% 60x-15% 250x-23% 
30x-10% 125x-20% 5001-213% 

eze 

KWBB 
1950 

Representatives, Inc. 

Subscriber to the NAB Radio Code 

Media Code 4 217 8700 3.00 

Wichita Broadcasting, Inc., Box 486, 2829 Salina 
Ave., Wichita, Kan. 67201, Phone 316-830-3331. 

STATION'S PROGRAMMING DESCRIPTION 
KWBB: Programmed for young adults. 
MUSIC 80%: featuring current hits. Audience par-
ticipations, brief women's features, community calen-
dar of events, school lunch menu, all part of each 
day's programming. NEWS 20%: 6 man staff, 4 
mobile units. Direct remote lines to city and county 
commission offices. Direct weather teletype from U.S. 
Weather Bureau. Heavy emphasis on community 
Involvement. Contact Representative for further de-
tails. Reed 1/6/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Dale Wood. 

2. REPRESENTATIVES 
H-It Representatives, Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 1410 Ite. 

Directional. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 net time; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 21), 30, 3d. 4a, 40, 5, 6a, 7b, 8. 
Rate Protection: 104. lle. 12e, 13d, 144. 
Basic Rates: 20b, 21a, 21d, 230. 24b, 24c, 25a, 28a, 

28e. 29a, 33a. 
Contracts: 40a, 43, 44b. 45, 46, 47a, 50. 51a, 51b. 
Comb.; Cont. Discounts: 60b, 600, 60g, 61e, 61b, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
FM facilities: KQTY (FM). 
Identical schedules or equal expenditures placed con-
currently with KQTY-FM. Wichita earn a 20% dis-
count on both stations from regular published rates. 

TIME RATES 
Elf Reed 8/2/68, 

AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-Mon thru Fri 9 am-4 pm. 
B-Mon thru Fri 7-10 pm; Sat & Sun all day. 
C-All other times. 

lante 

THE PREFERRED SOUND 
THAT SELLS WICHITA 

H
R
 R

ep
re

se
nt

at
iv

es
, 

In
c.

 

KWBB (H. B. C.) Radio Reaches the Buying 
Audience with AM Acceptance, Listening 
Loyalty,Top Music and Fine Programming. 

KlITY-FM in full Stereo, Sèparately Pro-
grammed. 

KU RADIO WICHITA, KANSAS 

KANSAS 
7. PACKAGE PLANS 

FREQUENCY IMPACT PLANS 

PER WK: AA A B C 
24 ti  ........ _.._... 17.00 16.00 12.00 10.00 
18 ti    18.00 16.50 12.50 10.50 
12 ti.  19.00 17.00 13.00 11.00 
6 ti  20.00 18.00 14.00 12.00 
20/30 sec: 75% of 1-min  10 sec: 50% of 1-min. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-10% 

TOTAL AUDIENCE PLANS 

1 Minute 
  Plans  

MON THRU FBI: I II III IV V 
6-9 am..._._ ..... _ ..... .... 7 6 5 4 3 
9 am-4 ........ _ ..... 14 12 10 8 6 
4-7 DM  7 6 5 4 3 
7-10 pm & wknds ....... 14 12 10 8 6 

PER WE, EA: 42 ti 36 tl 30 tl 24 ti 18 ti 
1 min.  11 12 13 14 15 
30 sec/less: 75% of 1-min. 10 sec: 50% of 1-min. 
All Plan spots. In all categories, are combinable. 

8. PROGRAM TIME RATES 

Ix 26x 52x 104x 
1/2 hr___ 75.00 71.25 67.50 63.00 
1/4 hr___ 50.00 47.50 45.00 42.50 
10 min  40.00 39.00 38.00 37.50 
5 min, AA 30.00 29.00 28.00 27.00 
5 min, A  28.00 27.00 26.00 25.00 
Minute spots and programs may be 
quency discounts. 

156x 260x 520x 
60.00 56.25 52.50 
40.00 37.50 35.00 
36.00 35.00 34.00 
26.00 25.00 24.00 
24.00 23.00 22.00 
combined for fre-

12. SPECIAL FEATURES 

QUARTER-HOUR NEWS PARTICIPATION 

(7-7:15 am, noon-12:15 pm, 6-6:15 pm) 
1 min-AA rates apply, and earn frequency accord-
ingly. 

NEWSCASTS 

26x 52x 104x 156x 260x 5200 
5 min.  29 28 27 26 25 24 
"News on the Ilour"-5-minutes available for full 
sponsorship with opening and closing sponsor identi-
fication and 2 commercial inserts, maximum 80 words 
per insert. 
Includes open, close and 1-minute commercial. 
70% of applicable 5-minute rate on the following: 
"95 Seconds of Nems"-news and weather capsules 
on the half-hour. 

"KWBB Weathercasts"-complete weather report at 
:15 and :45. 

"KWBI3 Sports Scoreboard"-complete snorts report 
at :50 and (during baseball season) :20 hourly. 
"Wall Street Stock Market Report"-4:28 Ind 5:28 
pm Mon thru Fri. 

"KWBB Club Calendar"-2 minutes within 8:30-
8:45 am, 10:30-10:45 am, 12:30-12:45 pm, '4:30-2:45 
Dm and 4:30-4:45 pm Mon thru Fri. 

"Farm Market Report"-5:55-6:00 am Mon thru 
Open, close and 1-minute commercial. 5-mit Me pro-
gram rate applies. 

WIN FIELD 
Cowley County-Map Location H-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KNIC 
1963 

Media Code 4 217 8850 6.00 
Courtney Broadcasting Co., Suite 300, First National 
Bank. Winfield. Kan, 67156. Phone 316-221-3341. 

STATION'S PROGRAMMING DESCRIPTION 

KNIC: Programmed for adults and young adults. 
4 air personalities. NEWS: 5 min on hour, headlines 
and weather on half hour. 30 min news, weather and 
sports periods, 7 am. 8 am, noon, 5 pm, 50% local. 
Community news 7:55 am & 11:05 am. Feature 
throw-ins: pet patrol, lost and found, bulletins, and 
siren activity. FARM: news, markets, county agent 
reports 6:30-7 am and noon hour. MUSIC: middle-of-
the-road. SPORTS: live, tape, and sport networks. 
Reed 4/29/68. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Gene Courtney, 

3. FACILITIES 

250 iv. days: 1550 loe. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a, 5, 6a, 7b. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 15b. 15e. 16, 
Basle Rates: 20b, 2.1a, 210, 22b, 23a, 24b, 25a, 

28a, 20e, 29a. 
Contracts: 400. 41, 44a, 44b, 45, 46. 47a, 48, 50, 

51a, 51b. 
Comb.; Cont. Discounts: 60f, 60h, 601, 61a. 
Cancellation: 7m, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 6/1/66-Reed 4/18/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 set 

1 x  3.50 2.70 104 x  2.80 2.15 
13 x  3.40 2.60 156 x  2.60 2.00 
26 x  3.20 2.45 260 x  2.30 1.75 
52 x  3.00 ''.30 312 x  2.00 1.50 
ID's-50% of minute rate. 

7. PACKAGE PLANS 
SATURATION SPOTS 

10 ti, per day, 20% discount. 
100 ti, per month, 20% discount. 

September I, 1969 Spot Radio Stations 365 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
nsnrana-noyd Covington-Kenton Frankfort-Franklin Hopkinsville-Christian Louisville-Jefferson Newport-Campbell Owensboro-Daviess 
Bowling Green-Warren Fort Knox-Hardin Henderson-Henderson Lex ing ton-Fayette 

KENTUCKY 

Paducah-McCracken 

Estimates for: --Consumer Spendable I nc3m0-1965----  Retail Sales-1968   Passen- Farm Gross 
STATE % Distribution of Familles -Total Retail Sales-  By Selected Store Types  our Popu- Farm 
COUNTY-Map Loe. Population Households Per 3000 5000 8000 10000 15000 Per General Home Auto- Service Cars lotion Income 

CitY 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Fern. motive Station I/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) (3) 4999 7999 9999 14999 over ($000) (3) ($000) ($000) ($000) ($000) ($000) ($000) ($000) (000) (000) ($000) 

KENTUCKY STATE 
TOTALS.   3,222.2 936.91 7,373,019 7,870 18.0 15.5 16.3 20.5 13.7 4,400,862 4,697 1,032,727 160,496 570,140 234,086 221,283 897,492 385,655 1,340.10 383.0 848,014 

ADAIR G-6  13.9 4.07 23,275 5,719 19.0 11.3 10.8 13.8 9.6 14,972 3,679 3,617 301 531 975 661 3,940 1,678 4.87 5.1 8,633 
ALLEN F-7  11.7 3.74 19,866 5,312 20.2 10.4 11.3 14.0 7.7 16,993 4,544 3,696 633 1,854 630 548 3,801 1,688 5.55 3.8 7,616 
ANDERSON G-4  9.4 3.00 17,971 5,990 23.6 18.7 19.3 14.8 5.1 11,637 3,879 3,058 297 658 814 293 2,296 1,222 4.30 1.7 5,523 
BALLARD B-6  8.5 2.85 16,604 5,826 21.1 14.0 14.7 18.3 9.1 8,107 2,845 2,409 101 56   245 1,130 991 3.56 1.8 6,631 
BARREN F-6  29.9 9.29 57,903 6,233 20.0 11.5 13.7 16.6 10.6 47,665 5,131 9,102 1,696 5,507 1,819 2,266 10,863 5,692 12.85 6.6 19,691 
BATH J-4  8.4 2.52 15,854 6,291 19.3 11.3 10.9 19.9 11.4 8,081 3,207 2,574 206 163 237 719 1,636 858 3.47 2.4 8,625 
BELL J-7  27.3 7.19 54,840 7,627 17.5 10.6 9.7 20.5 15.6 42,022 5,845 11,784 2,059 3,846 3,73U 3,2U. 9,325 3,781 10.52 2.8 250 
BOONE H-3  29.9 8.46 , , 14.8 19.5 18.8 25.9 16.1 25,805 3,050 6,384 958 1,060 3,805 3,802 15.08 2.4 6,973 
BOURBON J-4  19.0 5.88 42,688 7,260 20.0 16.0 14.0 21.8 12.4 29,828 5,073 8,091 979 2,367 1,679 1,191 5,708 2,960 7.89 3.2 20,058 
BOYD L-4  57.1 17.01 164,533 9,673 15.4 15.3 15.8 27.1 20.2 96,209 5,656 23,926 3,660 19,233 6,279 5,534 19,891 7,068 24.91 1.7 1,895 

Ashland  34.7 11.12 115,205 10,360 85,401 7,680 19,121 3,234 18,794 5,903 4,755 18,309 5,759 
Huntington-Ashland 
Metro Area  272.9 83.18 662,151 7,960 19.3 20.9 17.9 18.4 12.1 417,059 5,014 99,777 14,930 70,715 24,450 23,477 87,984 31,774 104.50   

BOYLE H-5  23.3 6.69 47,385 7,083 18.9 13.9 16.0 20.5 11.5 39,170 5,855 9,420 1,018 5,628 1,743 1,811 8,286 3,799 9.95 2.2 8,237 
BRACKEN J-3  6.4 2.07 15,053 7,272 18.5 14.7 14.7 21.9 13.6 6,753 3,262 2,120 199 251 106 167 790 371 3.09 2.1 7,708 
BREATHITT K-5  12.8 3.00 14,479 4,826 18.8 9.1 7.7 12.0 7.4 10,715 3,572 3,696 321 686 950 501 1,805 947 3.10 5.1 1,308 
BRECKINRIDGE E-5  15.3 4.54 23,934 5,272 21.9 12.3 14.1 14.0 6.6 14,669 3,231 3,912 670 1,873 151 496 2,391 1,665 5.43 3.9 11,457 
BULLITT G-5  20.0 5.52 33,624 6,091 24.8 20.9 18.8 16.9 6.5 16,912 3,064 3,808 397 1,412 481 1,049 2,519 3,099 9.26 1.5 4,039 
BUTLER E-6  8.0 2.33 15,122 6,490 17.6 10.5 9.8 19.6 14.1 6,221 2,670 1,817 390 229 361   1,052 638 3.85 3.0 3,173 
CALDWELL D-6  14.0 4.59 32,334 7,044 18.9 12.6 14.4 20.6 13.9 22,038 4,801 4,520 767 1,233 1,547 636 6,444 2,090 6.03 2.2 5,555 
CALLO WAY C-7  23.0 7.39 48,067 6,504 19.6 14.7 17.9 16.4 9.1 38,786 5,248 8,788 764 2,687 1,863 2,017 11,784 3,352 11.47 3.5 8,503 
CAMPBELL H-3  98.5 29.96 270,153 9,017 15.4 22.3 18.5 24.4 15.4 115,019 3,839 34,139 6,211 7,322 4,672 6,771 19,279 9,603 38.16 1.8 2,659 

Newport  31.4 10.12 83,265 8,228 72,135 7,128 17,160 3,895 6,216 4,255 5,573 15,808 4,131 
CARLISLE B.6  4.8 1.68 10,933 6,508 20.7 14.0 16.0 18.3 9.5 7,115 4,235 1,369 234 658 58 272 2,602 1,030 2.63 1.4 3,247 
CARROLL G-3  8.1 2.55 19,715 7,731 19.9 13.3 14.4 20.5 15.0 11,296 4,430 2,966 387 607 1,365 1,193 3.83 1.4 5,014 
CARTER K-4  21 .0 5.60 31,539 5,632 22.2 12.6 17.1 16.5 7.1 18,880 3,371 5,430 442 2,050 1,218 1,g2 4,767 1,671 3,732 
CASEY H-6  12.5 3.43 16,058 4,682 19.2 9.5 10.6 14.6 7.0 12,964 3,780 3,339 79 1,230 82 475 2,493 1,284 75:F5 n 8,108 
CHR,STIAN D-7t  65.2 16.64 136,512 8,204 21.4 15.9 13.3 25.0 10.6 88,264 5,304 17,232 1,888 1,588 6,333 3,924 17,025 9,010 22.86 4.5 20,765 

Hopkinsville  24.0 7.88 54,109 6,867 68,071 8,638 13,473 1,423 6,530 5,524 3,023 15,876 5,264   
CLARK J-4  24.7 7.59 56,142 7,397 20.6 14.3 16.6 19.9 13.1 34,485 4,543 7,683 1,445 2,311 2,780 2,296 9,221 3,358 10.81 2.5 13,210 
CLAY J-6  20.2 4.61 18,466 4,006 20.1 8.0 11.2 7.2 3.5 16,202 3,515 4,043 321 1,044 1,051 955 3,122 1,740 6.55 5.8 2,633 
CLINTON G-7  8.3 2.28 10,156 4,454 19.2 8.4 12.3 11.6 5.3 6,864 3,011 1,236 366 375 602 359 1,470 892 2.98 2.9 3,686 
CRITTENDEN C-6  6.8 2.27 16,779 7,392 18.3 10.5 12.0 22.4 15.0 10,768 4,744 3,075 329 750 145 419 2,941 891 3.74 1.9 3,480 
CUMBERLAND G-7  6.1 1.78 10,246 5,756 19.6 9.0 9.8 16.3 9.8 6,119 3,438 1,502 380 573 240 174 1,451 905 2.46 2.7 5,741 
DAVIESS D-5  83.7 24.38 192,558 7,898 18.5 17.7 18.3 21.5 13.2 124,929 5,124 27,066 4,841 20,638 8,301 7,951 25,297 7,892 36.13 5.1 17,495 

Owensboro  51.4 16.17 131,782 8,150 112,366 6,949 24,801 4,748 20,168 8,237 7,767 21,449 6,591 
Owensboro Metro Area 83.7 24.38 192,558 7,898 18.5 17.7 18.3 21.5 13.2 124,929 5,124 27,066 4,841 20,638 8,301 7,951 25,297 7,892 36.13   

EDMONSON F-6  7.2 2.05 12,792 6,240 19.3 11.0 10.9 18.3 11.9 5,373 2,621 1,306 419 328   175 579 1,202 3.09 2.7 4,052 
ELLIOTT K-4  6.5 1.66 6,727 4,052 20.6 12.8 13.9 6.9 2.3 1,456 877 724   122   132 1.77 2.4 2,101 
ESTILL J-5  12.7 3.72 19,669 5,287 17.9 17.1 14.9 11.8 3.6 12,341 3,317 3,793 276 1,111 968 571 2,962 1,467 4.90 2.9 2,564 
FAYETTE H-4t  163.9 50.23 484,468 9,645 14.4 16.7 17.6 23.2 20.4 309,434 6,160 57,621 10,997 51,846 25,583 17,305 57,942 21,336 76.64 3.1 23,724 

Lexington  87.0 27.33 193,274 7,072 230,297 8,427 33,859 7,305 44,058 21,166 15,210 49,008 12,471 
Lexiniton Metro Area 163.9 50.23 484,468 9,645 14.4 16.7 17.6 23.2 20.4 309,434 6,160 57,621 10,997 51,846 25,583 17,305 57,942 21,336 76.64   

FLEMING J-4  11.1 3.47 23,039 6,639 20.0 12.4 12.2 17.3 11.5 20,136 5,803 4,018 458 579 339 9,812 964 5.59 3.4 11,012 
FLOYD L-5  34.8 8.56 54,817 6,404 20.8 10.6 16.4 17.8 8.3 34,042 3,977 9,420 727 4,796 1,143U 1,835 5,947 3,505 11.24 6.7 468 
FRANKLIN H-4  33.3 10.28 87,142 8,477 16.7 20.3 18.4 21.8 14.8 50,944 4,956 13,636 2,376 6,514 2,754 3,160 7,172 4,733 16.14 2.1 7,336 

Frankfort  24.4 7.77 54,709 7,041 46,014 5,922 12,637 2,378 4,806 2,754 2,786 7,166 4,152   
FULTON B-7  9.8 3.14 23,424 7,460 18.3 10.7 15.9 22.8 13.9 24,229 7,716 5,302 664 1,557 1,409 754 5,126 2,303 4.80 1.8 8,897 
GALLATIN H-3  3.9 1.23 7,742 6,294 22.6 14.0 18.2 18.4 8.9 5,082 4,132 1,064 150 352 158   915 614 
GARRARD H-5  8.9 2.84 20,756 7,308 18.5 12.8 14.0 20.5 13.7 12,689 4,468 2,840 269 760 540 563 3,990 1,069 i:U. 3:2 117%2 
GRANT H-3  7.9 2.51 20,712 8,252 17.1 13.0 14.2 24.2 16.9 12,710 5,064 2,989 204 584 570 3,816 834 4.95 2.4 7,530 
GRAVES 8-7  30.4 10.27 68,237 6,644 21.3 14.7 15.7 19.6 9.9 45,861 4,466 11,305 1,560 3,822 2,M 2,493 10,906 4,091 14.37 6.0 12,318 
GRAYSON F-5  16.0 4.75 24,969 5,257 20.6 10.2 12.7 13.8 7.6 17,233 3,628 4,086 771 1,909 944 1,297 2,993 1,763 5.82 4.3 8,277 
GREEN G-6  11.8 3.68 22,981 6,245 20.8 13.2 13.1 14.8 9.6 10,671 2,900 2,742 420 1,548 591 57 2,038 937 3.98 3.3 9,524 
GREENUP K-4  34.5 9.48 69,449 7,326 19.1 16.7 15.7 23.8 13.0 21,885 2,309 6,973 1,026 2,611 427 666 2,616 3,419 14.17 3.6 2,985 
HANCOCK E-5  4.5 1.39 10,511 7,562 17.1 11.0 11.5 24.6 17.9 4,598 3,308 1,194 160 125 151 683 2.55 1.4 3,146 
HARDIN F-5t  86.2 17.54 210,590 12,006 21.8 16.7 17.2 20.9 12.2 72,780 4,149 14,102 1,589 4,478 3,125 4,W 24,M 8,367 26.20 4.8 11,044 

Ft. Knox  60.0 
HARLAN K-6  38.4 9.94 86,848 8,737 17.3 11.0 11.6 23.6 16.8 44,835 4,511 14,637 1,318 5,226 2,926 3,338 8,083 3,338 12.96 2.3 329 
HARRISON H-4  14.6 4.75 33,568 7,067 20.3 15.1 19.5 17.9 10.5 23,019 4,846 5,341 364 1,800 1,330 959 5,566 1,905 6.24 3.2 13,821 
HART F-6  14.3 4.35 24,804 5,702 19.9 11.1 13.7 15.3 8.7 16,757 3,852 3,721 704 738 1,290 233 2,432 2,389 5.46 4.4 12,047 
HENDERSON D-5  36.2 11.27 88,842 7,883 19.1 14.5 16.2 24.0 14.3 55,321 4,909 13,883 1,564 2,637 3,340 2,421 11,023 6,189 17.40 2.8 12,530 

Henderson  22.0 7.29 45,734 6,274 51,223 7,026 12,454 1,567 2,400 3,340 2,421 5,169   
HENRY G-4  11.6 3.67 21,815 5,944 21.6 13.4 15.1 18.8 9.8 12,846 3,500 2,658 510 1,154 312 556 1,779 1,587 4.65 2.9 12,572 
HICKMAN B-7  5.7 1.85 13,189 7,129 19.2 12.3 11.6 21.0 14.2 6,364 3,440 1,429 660 212 267 26 707 786 2.59 1.7 7,299 
HOPKINS D-6  40.1 12.60 83,342 6,614 20.1 18.6 14.6 19.1 8.3 63,731 5,058 16,688 1,505 6,675 2,054 3,280 13,982 6,020 16.72 2.8 5,965 
JACKSON J-5  10.0 2.62 12,426 4,743 19.2 7.8 10.9 9.3 5.3 6,245 2,384 1,460 207 412 268 287 743 1,186 3.05 3.7 3,222 
JEFFERSON G-4  688.5 207.71 2,059,190 9,914 14.8 16.9 19.7 24.6 19.8 1,172,067 5,643 244,885 52,783 227,744 64,313 62,072 242,425 83,582 309.34 3.5 8,949 

Louisville  392.3 125.55 1,271,940 10,131 770,986 6,141 146,265 32,353 152,555 47,104 44,450 178,097 43,469 
inuivilIe Metro Area  815.6 245.60 2,407,828 9,804 14.9 17.6 19.7 24.5 19.1 1,339,191 5,453 288,306 59,100 244,880 71,749 70,465 276,447 100,684 362.24   

.r JESSAMINE H-5  15.5 4.40 29,379 6,677 23.0 17.2 17.7 15 -8.5 17,343 3,942 4,116 488 506 527 192 3,940 2 491 6.74 2.1 9,449 
gitiNsON K-5  17.7 4.87 31,002 6,366 18.5 12.7 12.0 18.4 11.3 20,584 4,227 6,033 219 1,811 1,474 1,984 3,830 1,865 6.19 4.0 987 
KENTON H-3  133.3 41.11 380,624 9,259 15.1 18.7 19.4 26.1 17.5 174,874 4,254 47,826 8,661 17,443 4,549 8,937 32,534 13,517 54.67 2.1 3,736 

Cnvi not on  58.0 19.15 182,111 9,510 122,656 6,405 28,984 5,323 14,833 4,149 7,137 29,728 7,265   
KNOTT K-6  16.7 3.79 18,422 4,861 20.3 9.5 10.8 13.2 6.0 6,242 1,647 2,196 32 516 527 374 170 1,108 3.90 5.1 213 
KNOX J-6  24.6 6.37 26,585 4,173 18.9 11.5 10.8 10.4 3.1 14,813 2,325 5,316 219 1,704 516 784 2,381 1,473 6.96 5.5 1,771 
LARUr G-5  11.1 3.36 18,494 5,504 21.8 16.3 11.7 18.2 8.1 12,330 3,670 2,884 393 738 530 512 1,669 1,318 4.67 2.2 8,323 
LAMM J-6  26.8 7.15 38,995 5,454 19.9 14.3 10.3 14.2 84 29,687 4,152 6,937 902 2,294 1,532 1,277 7,929 4,596 9.62 6.2 6,657 
LAWRENCE L-4  11.4 3.13 16,189 5,172 20.6 9.6 8.8 12.2 14.4 8,929 2,853 2,911 165 760 553 307 1,303 726 3.68 3.6 1,958 
LEE J-5  6.4 1.71 10,043 5,873 19.5 10.9 11.2 13.7 9.4 6,634 3,880 2,231 110 295 320 185 1,913 589 2.22 1.9 608 
LES1 TF K-6  9.3 2.02 7,754 3,839 18.9 12.5 11.0 3.7 1.0 7,148 3,539 2,423 93 1,246 330 79 1,338 1,207 2.53 3.2 184 
LETCRER K-6  25.7 6.41 45,189 7,050 18.3 10.8 15.0 17.6 10.9 26,981 4,209 8,179 1,032 3,554 1,069 1,176 4,795 2,247 8.85 5.3 206 
LEWIS K-4  13.9 3.79 20,335 5,365 20.8 16.3 14.4 14.3 7.0 8,774 2,315 2,961 205 195 736 226 1,474 848 4.39 3.5 6,864 
LINEO? N H-5  15.7 4.52 27,870 6,166 19.9 12.7 14.5 14.2 8.1 14,403 3,187 3,943 204 778 347 771 2,154 1,905 6.13 4.3 11,806 
LTVINGSTON C-6  7.1 2.31 14,838 6,423 20.0 12.8 13.0 20.2 11.5 6,317 2,735 1,804 204 337 54   754 1,340 3.18 1.7 3,955 
Lome! E-7  22.1 6.90 43,742 6,339 19.0 11.7 14.4 16.6 11.6 29,258 4,240 8,333 1,143 1,492 1,809 1,128 6,020 2,970 9.51 4.7 18,416 
LY0^1 C-6 4.9 1.27 10,453 8,231 18.6 11.2 15.4 22.9 14.4 2,992 2,356 1,448 118 180 61 97 264 304 1.85 1.3 2,702 
McCRACKEN 8-6  63.9 20.79 166,677 8,017 16.8 14.0 19.1 24.8 15.0 126,046 6,063 25,750 3,918 24,342 8,126 6,446 26,755 9,383 30.65 2.6 3,544 

Pad.cmh  38.0 12.84 101,672 7,918 111,574 8,690 19,551 3,466 23,507 8,126 6,235 25,412 7,462   
McCRrARY H-7  11.8 2.86 11,572 4,046 22.1 10.9 12.1 8.6 1.2 9,506 3,324 3,868 219 663 112 707 2,595 876 4.69 2.4 1,035 
ivri reel 1)-5  10.0 3.15 16,142 5,124 24.8 16.7 14.2 13.6 5.8 11,276 3,580 2,008 343 1,117 74 353 2,828 552 3.98 1.8 5,809 
MADISON J-5t  39.8 11.50 74,814 6,506 21.7 16.9 14.1 14.9 9.4 50,771 4,415 11,819 1,654 4,517 2,627 1,955 10,019 5,417 16.13 4.8 19,420 
mAGorrIN K.5  9.5 2.30 9,505 4,133 20.8 10.1 7.8 12.8 5.4 5,992 2,605 2,848 121 448 187 206 250 869 2.61 4.0 1,674 
moroki G-5  17.7 4.37 27,827 6,368 22.1 13.1 16.3 18.0 9.7 20,450 4,680 4,658 489 1,820 1,215 717 2,994 1,438 6.01 3.5 9,671 
mencHALL C-6  20.4 6.46 36,278 5,616 21.8 17.0 20.5 16.1 5.4 24,328 3,766 4,923 492 2,034 237 1,766 7,764 2,585 10.01 2.7 2,956 
MARTIN L-5  9.4 2.12 11,518 5,433 18.3 10.3 11.3 18.2 10.5 4,550 2,146 1,581   412 181 379 1,079 589 2.67 2.7 134 
luipcoN .1-3  19.3 5.99 43,688 7,293 20.4 16.4 18.8 18.4 10.3 34,412 5,745 6,887 1,060 6,115 3,225 2,117 5,395 2,014 7.76 2.5 12,337 
MEADE F-5  27.8 7.30 36,696 5,027 28.6 25.7 19.3 11.0 1.9 13,116 1,797 2,211 126 831 122 372 3,489 2,985 8.59 2.0 5,600 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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KENTUCKY State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY-Map Lee. 

City 
Metropolitan Area 

 Consumer Spendable Income-1968--  Retail Sales-1968   Pasten- Farm Gross 
% Distribution of Families -Total Retail Sales-  By Selected Store Types  per Popu- Farm 

Population Households Per 3000 5000 8000 10000 15000 Per General Home Auto- Service Cars latlon Income 
I/1/69 I/1/69 Household to to to to and Household Food Drug Mdse. Apparel Fern. motive Station 1/1/69 1/1/89 1968 
(000) (000) ($000) (6) 4999 7999 9909 14999 over ($000) (6) ($000) ($000) ($000) ($000) (6000) (6000) ($000) (000) (000) ($000) 

MENIFEE J-5  3.3 .88 4,695 5,335 20.1 10.4 8.6 13.7 6.8 1,761 2,001 348 79 1,019   66   63 1.38 1.7 1,811 
MERCER H-5  15.5 5.04 32,107 6,370 20.0 15.5 16.2 17.4 10.4 22,337 4,432 5,672 1,199 829 1,429 1,931 4,351 2,032 7.27 3.2 11,732 
METCALFE G-6  7.7 2.34 12,073 5,159 18.2 9.3 9.8 15.1 9.6 6,964 2,976 1,684 284 773 147 237 1,240 688 2.96 3.4 7,257 
MONROE F-7  11.3 3.33 17,218 5,171 20.0 8.9 12.8 11.4 6.8 14,270 4,285 2,776 670 2,132 311 529 3,972 506 4.73 3.8 6,843 
MONTGOMERY J-5  15.3 4.64 29,816 6,426 20.6 12.9 14.9 19.3 11.0 27,452 5,916 6,894 809 2,347 1,110 908 4,467 2,088 7.13 2.2 8,474 
MORGAN K-5  9.4 2.53 13,492 5,333 20.4 10.3 9.6 16.4 8.0 10,645 4,208 2,327 269 857 101 230 4,851 479 3.42 4.3 4,097 
MUHLENBERG E-6....._ 26.2 7.89 52,046 6,596 19.8 13.8 16.7 18.3 9.0 36,508 4,627 10,463 1,290 2,201 2,457 1,248 8,987 3,025 11.48 3.0 4,817 
NELSON G-5  24.0 5.92 42,595 7,195 19.7 20.1 12.0 21.6 11.5 26,053 4,401 6,536 816 2,873 1,261 845 4,165 2,522 8.47 3.2 12,268 
NICHOLAS J-4 -- 5.7 1.88 13,312 7,081 18.1 10.8 12.6 22.1 15.7 5,775 3,072 1,612 393 328 410 293 1,092 538 2.88 2.1 7,275 
OHIO E-5  16.9 5.31 29,731 5,599 20.7 10.5 15.0 16.4 8.5 18,789 3,538 4,797 792 977 412 300 5,498 2,100 7.15 3.9 5,826 
OLDHAM G-4  16.9 3.96 32,375 8,176 19.2 17.1 18.3 20.2 14.7 14,992 3,786 2,852 494 337 277 122 6,824 2,174 6.29 1.2 8,069 
OWEN H-4  7.5 2.44 16,165 6,625 19.6 14.5 18.0 15.5 9.4 8,008 3,282 2,333 296 632 399 246 1,416 591 3.27 2.9 9,389 
OWSLEY J-5  4.5 1.22 5,191 4,255 16.7 8.3 10.1 13.3 3.9 1,892 1,551 808   37 82   419 1.35 2.3 1,449 
PENDLETON H-3  11.8 3.60 20,971 5,825 22.6 15.9 18.8 17.0 6.5 13,398 3,722 3,367 514 654 387 348 3,145 1,479 4.47 2.5 7,229 
PERRY K-6  27.4 6.58 53,952 8,199 17.0 10.4 11.0 21.1 16.0 36,893 5,607 9,798 900 5,913 1,912 1,987 6,830 2,961 8.60 5.5 280 
PIKE L-5  64.3 15.77 106,335 6,743 19.5 14.4 12.8 17.6 11.5 64,424 4,085 21,905 639 8,059 1,999 3,333 11,372 6,330 22.33 9.0 980 
POWELL J-5  6.8 1.81 8,564 4,731 23.6 11.7 17.2 11.7 4.6 4,810 2,657 1,717   73 100 102 533 485 2.59 1.7 1,482 
PULASKI H-6..... ---... 310 9.79 59,899 6,118 19.3 10.0 12.6 16.5 10.4 43,508 4,444 10,101 787 4,589 2,498 3,122 9,129 5,239 15.81 7.8 11,444 
ROBERTSON J-4  2.4 .79 3,366 4,261 22.2 12.9 12.5 11.7 4.0 875 1,108 518   84   168 1.02 1.1 2,573 
ROCKCASTLE H-6  10.8 3.01 16,725 5,556 19.5 10.2 9.9 18.4 10.0 10,144 3,370 2,735 395 1,328 405 102 562 2,226 4.10 3.2 4,522 
ROWAN K-4  13.6 3.58 21,191 5,919 22.4 13.2 15.3 15.0 6.9 17,590 4,913 5,330 535 1,530 801 802 2,284 1,905 5.24 1.7 1,963 
RUSSELL G-6  9.4 2.69 15,979 5,940 18.5 9.1 9.5 15.3 12.1 12,556 4,668 3,188 482 247 950 491 2,862 1,563 4.66 3.5 6,099 
SCOTT H-4...- ......... -- 17.1 5.17 37,041 7,165 21.4 17.2 15.0 17.6 13.0 18,882 3,652 5484 985 786 1,302 1,097 3,903 1,847 7.15 2.9 14,494 
SHELBY G-4  20.4 6.20 46,695 7,531 20.9 14.2 18.3 19.0 12.9 29,812 4,808 6,599 405 1,643 1,327 1,403 5,680 1,515 8.93 4.0 20,760 
SIMPSON E-7  12.1 3.85 25,184 6,541 21.2 12.9 16.2 17.3 6.7 22,638 5,880 4,330 499 1,549 862 491 3,782 2,339 5.98 2.6 12,976 
SPENCER G-4  5.7 1.63 10,335 6,340 21.5 14.8 16.7 17.2 8.4 5,433 3,333 940 165 129 258   1,004 613 2.26 1.7 7,975 
TAYLOR G-6 ...... ---.- 19.7 5.83 37,407 6,416 21.4 15.2 17.0 16.1 9.4 24,340 4,175 5,947 602 1,982 2,001 1,629 3,704 2,492 7.57 3.3 8,126 
TODD D-7  9.9 3.01 19,200 6,379 19.5 11.9 11.8 19.0 12.5 12,877 4,278 3,193 765 1,127 334 346 1,842 1,616 4.31 3.1 10,337 
TRIGG C-7  9.1 2.73 13,971 5,118 20.7 13.0 10.9 13.8 7.7 9,587 3,512 3,254 305 305 528 257 1,971 921 3.60 2.6 5,833 
TRIMBLE G-3  5.1 1.50 11,724 7,816 18.2 12.7 14.2 21.2 15.5 3,594 2,396 1,001 121 95 61 101 258 710 2.27 1.5 4,712 
UNION C-5  15.1 4.56 34,723 7,615 15.3 13.9 14.0 22.6 17.6 19,232 4,218 4,530 854 972 673 997 3,598 1,726 6.27 2.2 10,693 
WARREN F-6  51.6 15.72 112,874 7,180 19.4 13.4 17.0 18.6 13.0 92,222 5,867 18,080 3,299 13,416 5,435 5,319 13,769 7,594 23.61 5.5 17,146 

Bowling Green  36.3 11.33 86,175 7,606 83,364 7,358 15,080 3,153 12,984 5,154 5,210 13,249 5,759   
WASHINGTON G-5  10.4 2.86 17,539 6,133 21.4 11.3 16.9 16.6 9.2 11,790 4,122 2,792 560 779 786 425 3,002 772 4.42 3.3 10,821 
WAYNE H-7  13.9 3.70 14,722 3,979 19.8 9.1 9.5 7.2 4.8 12,831 3,468 3,046 851 1,001 768 374 2,082 1,297 4.73 3.7 5,828 
WEBSTER D-5  14.4 4.91 31,089 6,332 20.3 12.0 14.7 20.7 11.9 19,122 3,895 4,593 561 956 470 468 4,210 1,976 6.11 2.1 6,013 
WHITLEY J-7  22.4 6.32 43,120 6,823 18.0 10.0 10.8 19.9 12.7 36,772 5,818 9,643 1,428 5,049 1,694 2,643 7411 3,952 11.69 4.0 1,869 
WOLFE K-5  5.5 1.40 4,896 3,497 20.6 7.5 9.1 10.0 3.0 4,688 3,349 786 122 1,207 61   1,911 223 1.67 2.2 1,952 
WOODFORD H-5._ ...... 13.7 4.10 34,195 8,340 19.2 15.6 18.2 20.0 15.0 17,505 4,270 5,035 701 1,154 572 666 2,734 1,820 5.83 1.8 11,257 
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KENTUCKY 
See SIMS consumer market map and data at begin-
ning of the State. 

DAYLIGHT SAVING TIME IS ON A 
CITY OPTION BASIS. 

ALBANY (I AM; I FM) 
Clinton County-Map Location G-7 

See BRIM consumer market map and data at begin-
ning of the State. 

WANY 
1958 

Media Code 4 218 0180 4.00 
Albany Broadcasting Co.„ Box 158, Albany, Ky. 

42602. Phone 606-387-3351. 
I. PERSONNEL 
General Manager-Darrell Speck. 
An% Manager & Production Dir.--Sidney Scott. 
Sales Manager-Elmer Goodman. 

2. REPRESENTATIVES 
Kentucky Radio Sales-South. 

S. FACILITIES 
1,000 w. days; 1390 ke. Non-directional. 
Operating schedule: 5 am-sunset. CNT. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb, 2a, 2b. 3a, 3b, 3e, 3d, 4b, 4d. 5, 6a, 7b. 
Rate Protection: 10a, lis. 12a. 14a, 15e. 15b, 15e. 16. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22b, 23e. 24a, 

25a. 26, 28b, 30, 31, 33d. 
Contracts: 40a, 45. 47a. 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a. 60e, 60g, 61b, 62e, 62b, 

62d. 
Cancellation: 70a, 70e, 72, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eff Reed 2/12/68. 

6. SPOT ANNOUNCEMENTS I min 50 see 
Ea   1.50 1.35 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 U.._ ...... ...... 35.00 18.00 10.00 8.00 6.00 
13 ti  30.00 16.00 8.50 7.00 5.00 
26 ......   25.00 14.00 7.50 6.00 4.00 
52 ti...-._ .......   20.00 12.00 6.00 5.50 2.75 

WAN Y-FM 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 218 0181 2.00 
Albany Broadcasting Co., Box 158, Albany, Ky. 

42602. Phone 606-387-3351. 

I. PERSONNEL 
General Manager-Darrell Speck. 
Assn Mgr. & Prog. Dir.-Sidney Scott. 
Sales Manager-Elmer Goodman. 

2. REPRESENTATIVES 
Kentucky Radio Sales-South. 

S. FACILITIES 
ERP 2,700 w,; 106.3 mc. 
Operating schedule: 1-10:15 pm. CST. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See eoded regulations 
See WANT listing for coded regulations. 
Affiliated with KBS Radio Network. 

TIME RATES 

Rates are identical to WANT. See that listing. 

ASHLAND 
Boyd County-Map Location L-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Huntington (W. Va.) -
Ashland (Ky.) 
(including Ironton, Ohio) 

under West Virginia 

BARDSTOWN 
Nelson County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WBRT 
1955 

Subscriber to the NAB Radio Cede 

Media Code 4 218 0360 2.00 

Nelson County Broadcasting Company, Inc., 103 W. 
Stephen Foster St.. Bardstown, Ky. 40004. Phone 
502-348-3943. 

I. PERSONNEL 

Manager-C. Scott Cederholm. 
Assistant Manager-Tom Isaac. 
Sales Manager-Lou Mattingly. 

2. REPRESENTATIVES 
Kentucky Radio Sales-South. 
Regional Reps Corp. 

3. FACILITIES 
1.000 w. days; 1320 kc. Nondirectional. 
Operating schedule: 6 am to local sunset. EST. EDT. 

4. AGENCY COMMISSION 
15/2; payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a. lb, 4a. 5, 6a, la. 8. 
Rate Protection: 10b, 11c. 14b, 15a, 16. 
Basic Rates: 20b, 22b, 23a, 24b, 255, 26, 28b, 29a. 
Contracts: 40a, 41, 42b, 44a. 45, 46, 47a, 51b. 
Comb.: Cont. Discounts: 601. 62d. 
Cancellation: 70c, 71a. 72. 73b. 
Prod. Services: 82. 

TIME RATES 

No. 1-R Eff Ree'd 10/3/66. 

6. SPOT ANNOUNCEMENTS 
1 x  3.85 200 x   2.35 
100 x  ..... 2.95 300+ .................... 1.80 
All spots are run of log. For specified times add 
.25 per spot. Frequency discounts not retroactive. 

8. PROGRAM TIME RATES 
lx 52x 

1/4 hr  14.15 10.60 
1/2 hr  23.55 18.80 

10. SPECIAL FEATURES 

NEWSCASTS 
5 min. 5.90; 10 per wk 52.95. 
Headlines: 2.95: 5 per day 11.75. 
15 min, 3 per wk 9.70; 7 per wk 8.25. 

BENTON (I AM; 1 FM) 
Marshall County-Map Location C-6 

See SIMS consumer market map and data at begin-
fling of the State. 

156+ 
9.90 

17.00 

WCBL 
1954 

• 
Subscriber to the NAB Radio Code 

Media Code 4 218 0450 1.00 

Purchase Broadcasting Co., Benton, Ky. 42025. 502-
527-2581. 

I. PERSONNEL 
General Manager-Shelby McCallum. 
Program Director-Martine Vance. 
Sales Manager-Jim W. Freeland. 

3. FACILITIES 
5.000 w. days: 1290 hr. Non-directional. 
Operating schedule: 4:50 am-local sunset. CST'. 
Partial simulcast operations. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WCBL-FM. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 5, 6a. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 22a. 22h, 23a, 24a, 24b, 250. 28b. 29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: Its. 73a. 
Affiliated with FIBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/69-Rec'd 4/30/69. 
6. SPOT ANNOUNCEMENTS 
PER MO: 

1 ti 4 ti 12 ti 18 ti 48 ti 100 ti 
1 min 5.00 4.25 3.60 3.25 2.45 2.00 
30 sec 3.75 3.15 2.35 2.15 1.70 1.40 

7. PACKAGE PLANS 

DAYS: 
30 sec (maximum)  

8. PROGRAM TIME RATES 
PER MO: I ti 4 ti 
5 min  7.50 6.50 
10 min  12.50 11.25 
1/4 hr  18.75 15.00 
1/2 hr  31.25 21.25 
1 hr  50.00 34.50 

26 ti 
2.85 
1.90 

lo ti 
5 

20.00 

12 ti 
5.75 

10.00 
12.50 
18.30 
28.75 

WC B L-FM 

16 ti 
4 

30.95 

18 tl 
4.30 
8.15 

10.00 
14.20 
23.15 

25 ti 
7 

47.45 

26-47 
3.95 
6.25 
8.75 

12.50 
21.60 

1966 
Media Code 4 218 0451 9.00 
Purchase Broadcasting Co., Drawer 7, Benton, Ky. 

42025. Phone 502-527-2581. 
I. PERSONNEL 
Pres. h Sta. Mgr.-Shelby McCallum. 
Sales Manager-Jim W. Freeland. 

3. FACILITIES 
ERP 3.000 w.; 102.3 rim. 
Operating schedule: 4:50 am-10 pm. CST. 
Antenna ht.: 202 ft. above average terrain 
Partial simulcast operation. Operated separately local 
sunset-10 pm. For simulcast facilities see WCBL. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 

Rates are identical to WCBL. See that listing. 

BOWLING GREEN (3 AM; 1 FM) 
Warren County-Map Location F-6 

Bee SltDS consumer market map and data at begin-
ning of the State. 

WBGN 
1959 

Subscriber to the NAB Radio Code 

Media Code 4 218 0340 9.00 

Bowling Green Broadcasting Co., Box 900, 837 Fair-
view Ave., Bowling Green, Ky. 42101. Phone 502-
842-1638. 
STATION'S PROGRAMMING DESCRIPTION 

WBGN: Programmed for young adults and teens. 
MUSIC 75%: country at,d western 5-6:30 am & 1-
2:30 pm. Current hits, with comedy, all other times. 
AIR PERSONALITIES ha,:dle all segments. NEWS 
12%: 1 min on hour. 5 min at :30. Local and 
regional 7%. national and international 5%. 2 man 
news staff. Sl'ORTS 6%: live play-by-play coverage, 
high school and university home teams. 40 min taped 
interviews each meek. FARM 4%: 5-6:30 am enter-
tainment, county agent report, grain and livestock 
report, area weather advisory. RELIGION 2%: 3 
hour services from churches. 1 hour taped services 
each week. TALK 1%: public affairs, swap shows. 
Contact Representative for further details. Rec'd 
10/26/67. 

I. PERSONNt.L 
Managing Partner-Bob Proctor. 
Sta. & Sales Mgr.-Bud Tyler. 

2. REPRESENTATIVES 
North-Regional Reps Corp. 
South-C. K. Beaver ds Associates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights, 1340 ke. 

Non-directional. 
Operating schedule: 5:00 am-midnight. CST. DST. 

4. AGENCY COMMISSION 
15% on time only; no cash diecount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb, 3e. 4a, 4d, 5, 6e. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20e. 
Contracts: 40e. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective May 1, 1963. 

Rates received April 3. 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 see 
1 ti 5.00 4.00 104 ti  4.00 3.00 
13 ti  4.75 3.75 156 tl...___..... 3.75 2.75 
26 ti 4. 50 3.50 260 ti  3.50 2.50 
52 ti  4.25 3.25 312 ti  3.25 2.25 

WKCT 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 218 0630 8.00 

Daily News Broadcasting Co. (affiliated with Park 
City Daily News), Box 930, 804 College St., Bowl-
ing Green, Ky. 42101. Phone 502-843-4325, 
STATION'S PROGRAMMING DESCRIPTION 

WKCT: Programmed for adults and young adults. 
MUSIC 65%; general popular music, showtunes, 
film scores, and standards. NEWS me: witional, 
international, regional and local. RELIGION 5%. 
FARM 2%• market reports, extension agents, and 
farm weather through teletype hook-up with state 
weather service. SPORTS 10%: local high school 
and university football and basketball play-by-play, 
little league baseball, local and national sports in-
formation. Plus other interviews and broadcasting 
of special events. Contact Representative for further 
details. Rec'd 7/20/67. 

I. PERSONNEL 
General Manager-Garland R. West. 
Commercial Manager-Hank Brosche. 
Program Director-L. Casey Scott. 

2. REPHESENTAT1VES 
Savallt/Gates. Inc. 
Kentucky Radio Sales-South. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 930 he. 
Directional-night only. 

Operating schedule: 5:30 am-midnight. CST DST. 
4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: lia. 12a. 13a. 
Basle Rates: 20a. 21a, 21b, 21d, 22s, 23a, 24b, 25a, 

26, 28a, 28c, 29a. 
Contracts: 40a, 44s. 44b, 45, 46, 47a, 48, 51), 51a, 

51b, 5Ir. 
Comb.: Cont. 1M:counts: 60b, 60d, 60e, 60f, 60g, 60h. 

Oil, 615, 611-.. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Servic.s: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 12/1/68-Ree'd 11/4/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
1 x  5n9 3. 88 156 x 3.82 2.82 
13   4.94 3.71 208 x - 3.53 2.65 
26 x  4.76 3.53 200 x 3.35 247 
39 x  4.59 3.35 312 x  3.12 2.24 
52 x  4.29 3.18 364 x..._-..... 2.94 2.12 
104 x  4.06 3.00 624 2.65 1.76 

WLBJ 
1939 

Media Code 4 218 0720 7.00 

Bowling Green Broadcasters, Inc., Box 689, Bowling 
Green, Ky. 42101. Phone 502-843-3212. 

I. PERSONNEL 
President--Cy N. Bahakel. 
General Manager-R, Dean Maggard. 
Sales Manager-J, Odia Blanton. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Kentucky Radio Sales-South, 

3. FACILITIES 
5,000 w. days, 1.000 w. nights: 1410 lee. 

Non-directional days. directional nights. 
Operating schedule: 5:00 a.m, to midnight. CST, 
DST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b. 3a, 3b, 3e. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20a. 
Contracts: 40a. 
Cancellation: 70a, 70e. 
Prod. Services: 80. 82. 
Affiliated with MISS Radio Network. 

TIME RATES 
F,ff 6/1/67-Ttec'd 6/7/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 x  4.80 3.90 208 x. 3.50 2.60 
13 x  4.05 3.703.95 2.35 
26 z  4.45 3.50 312 x 3 15 2.25 
39 x  4.25 3.30 365 x................ 2.95 2.05 
52 z  4.10 3. 15 730 x. 2 70 1.75 
104 a  3.90 2.05 1'100 x. 2 45 1.55 
156 x  3.70 2.75 

KENTUCKY 

WLBJ-FM 
1965 

Media Code 4 218 0721 5.00 
Bowling Green Broadcasters, Inc., Box 689. Bowling 

Green, Ky. 42101. Phone 502-843-3212. 
I. PERSONNEL 
President-Cy N. Bahakel. 
General Manager-R. Dean Maggard, 
Sales Manager-J, Odia Blanton. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Kentucky Radio Sales-South. 

3. FACILITIES 
ERP 3,000 w.; 96.7 enc. 
Operating schedule: 6 am-midnight. CST, DST. 
Antenna ht.: 255 ft. above terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 day.. 

5. GENERAL ADVERTISING See ended regulations 
See WLBJ listing for coded regulations. 

TIME RATES 

Rates are identical to WLBJ. See that listing. 

CADIZ 
Trigg County-Map Location C-7 

See SltDS consumer market map and data at begin-
ning of the State. 

WKDZ 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 218 0810 6.00 
Barkley Lake Broadcasting Co. Inc., Drawer D, Cadiz 

Ky. 42211. Phone 522-3232. 
STATION'S PROGRAMMING DESCRIPTION 

WICDZ: Programmed for general interest. 
AIR PERSONALITIES all segments. NEWS: local 
and regional 15 min, 6:45 am, 8:30 am, noon, 5 pm. 
5 min world on hour. World, state headlines on half 
hour. Sunrise-6:45 am & 11:30 am-I pm country 
and western and farm programs. 7-9 am variety, 
requests, birthday, anniversary, community events, 
interviews. pop music. Religious sermon 9:30-10 am. 
Middle-of-the-road music 10-11:30 am & 5:15 pm-
sunset. Top 40 pop, school news 1-5 pm, teens and 
young adroits. SPORTS: football and basketball, live 
day, tape night, interviews. Special events: parades. 
live. Taped meetings, tours, news. Sun: religious 
music, sermons, news 6 am-1 pm. Top 40 pop 1 pm-
sunset. Reed 2/1/68. 

I. PERSONNEL 
President-John Woodruff. 
Gen'l ds Sta. Mgr.-Wilburn Wilson. 

3. FACILITIES 
1,000 w. . • 1110 ice. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. DST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of month. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 2b, 3s. 3d. 4b, 4d, 5. 6a, 7b. 
Rate Protection: 10a. lia. 12a, 13a. 14a, 15b. 
Basic Rates: 20b, 21b, 22a, 22b, 29b, 25a, 26, 28b, 

28r. 33(1. 
Contracts: 40a. 41, 42a. 42e, 43. 44s, 475. 
Comb.: Cont. Discounts: 60b, 60f, 60h, 61e. 
Canrellation: 705. 70d. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff. 4/1/60-Reed 3/17/66. 
6. SPOT ANNOUNCEMENTS 

1 min an sec 1 min 30 sec 
I x  s.nn 2.50 156 x  ".50 2.00 
13 z  2.90 2.40 312 x  1.85 1.60 
26 x  2.80 2.30 365 x  1.70 1.50 
52 x  2.70 2.25 600 x  1.50 1.10 
104 x  2.60 2.15 
Specified times, If available-1 time rate. 

10 SECONDS 
10 or more daily. ea  

7. PACKAGE PLANS 
Per day  

10 ti 20 tt 30 ti 
1 min  2.40 2.25 2.10 
30 sec  1.80 1.70 1.50 

 Per wk  
10 ti 20 ti 30 ti 40 ti 

1 min  2.70 2.40 2.30 2.20 
30 sec  2.00 1.80 1.70 1.65 

 Per mo-
30 ti 45 ti 60 ti 90 ti 

1 min._........_.._..._...,.......,... 2.50 50 2.40 2.20 2.10 
an sec  2.00 1.80 1.70 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  30.00 18.00 12.00 9.00 6.50 
13 x  28.00 17.00 11.50 8.75 6.25 
26 x  26.50 16.50 10.50 8.25 6.00 
52 x ...... _.._ ....... _  25.00 15.50 9.00 7.75 5.50 
156 X  24.00 14.50 8.25 7.00 5.00 
260 x  23.00 13.50 7.50 6.25 4.50 
365 z  21.00 12.00 7.00 5.50 4.00 

CAMPBELLSVILLE 
Taylor County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WTCO 
1950 

C 
Media Code 4 218 0900 5.00 
Taylor County Broadcasting Co.. Box 28, 116 W. Main 

St.. Campbellsville, Ky. 42718. Phone 465-4178, 79. 
I. PERSONNEL 
President-R. D. Ingram. 
General Manager-Redman L. Turner. 
Sales Manager-Thomas Kerr. 

(This listing continued on next page) 
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KENTUCKY 

Campbellsville-W T C 0-Continued 
2. REPRESENTATIVES 
Regional-Kentucky Radio Sales-South. 
Regional Reps LurP. 

3. FACILITIES 
1.000 5v. lays: 250 w. nights; 1450 kg. 

Non-directional. 
Operating schedule: 5:45 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3b, 3e, 3d, 4b,. 44, 5, 

6e, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g. 14g. 15b, 15c. 
Basic Rates: 20b, 21a, 21b, 214. 22e. 24b, 26, 224; 

28e. 29a. 30. 
Contracts: 42d. 44a, 45. 46, 47e. 48, 49, 50, 51e. 

51b, 510. 
Comb.; Cont. Discounts: 60a. 60e. 624. 
Cancellation: 70e. 70e. 71e. 73e, 73b. 
Prod. Services: 89. 81. 82. 
Atlilisted with %BS Radio Network. 

TIME RATES 
Rates effective   

Rates received September 26. 1958. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 see. 1 min. 30 sec. 

1 time  3.55 2.95 104 times.. 2.65 1.75 
13 times  3.35 2.25 156 times.. 2.45 1.65 
26 times  3.20 2.10 208 times_ 2.90 1.55 
39 times  3.00 2.00 260 times.. 2.10 1.40 
52 Uwe_ 2.80 1.90 312 times.. 2.00 1.30 

8. PROGRAM TIME RATES 
3/4 1/2 

hr. hr. hr. 
time__ 36.00 30.00 24.00 

13 times__ 31.20 28.60 22.90 
26 times__ 33.70 26.95 21.85 
39 times.... 30.70 25.50 20.80 
52 times._ 28.95 24.00 19.75 
104 times... 27.20 22.50 18.65 
158 times._ 25.45 21.10 17.20 
208 times.... 23.70 19.60 18.15 
200 times_ 21.90 18.05 15.10 
312 times.... 20.10 16.80 14.05 

1/4 
hr. 

15.00 
14.40 
13.85 
13.25 
12.70 
11.25 
10.45 
9.85 
9.25 
8.65 

10 
min. 
11.00 
10.55 
10.10 
9.60 
9.05 
9.60 
8.25 
7.75 
7.30 
6.80 

CENTRAL CITY (2 AM; 1 FM) 
Muhlenberg County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

5 
min. 
6.50 
6.00 
5.55 
5.95 
5.10 
4.90 
4.70 
4.45 
4.20 
4.00 

WMTA 
1954 

e 
Media Code 4 218 0990 6.00 
Central City-GreenvIlle Broadcasting Company. Box 

31 Old Greenville Rd., Central City, Ky. 42330. 
Phone 502-754-1380. 

I. PERSONNEL 
Owners-L. t.. Stone, A. E. Stone, and Ralph Riley. 
Manager-Amos Stone, 

S. FACILITIES 
500 w. days; 1380 he. Non-directional. 
Operating schedule 5:30 a.m, to local sunset. CST. 

4. AGENCY COMMISSION 
15/2 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 41). 4d, 5, 60, 7b, 8. 
Rate Protection: 104. 11h. 12h, 1311. 14h, 15b. 
Basic Rates: 21a, 21b, 21c, 214. 24b, 25e. 28b, 20e. 

29a. 
Contracts: 40a, 41, 42e. 43, 44e. 441), 45, 46, 47a, 

49, 50. 
Comb.: Cont. Discounts: 60a. 61e. 62d. 
Cancellation: 704. 710, 72, 73e, 73b. 
Prod. Services: 80. 

TIME RATES 
No. 1 Elf 7/1/55-Ree'd. 9/7/55. 

6. SPOT ANNOUNCEMENTS 
1 MINTJTE 

1 x  4.05 156 x  2.65 
13 x   3.60 208 2.40 
26 x  3.25 260 x  2.25 
52 x  3.00 312 x  2.00 
104 z  2.85 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 
1 ..............   40.50 24.30 18.50 

13x-5% 52x-12% 156x-20% 
26x-10% 104x-15% 260x-25% 

WNES W N E S-FM 
1955 1955 

Media Code 4 218 1080 5.00 
Muhlenberg Broadcasting Corp., Box 471, Central 

City, Ky. 42330. Phone 502-754-3000. 
I. PERSONNEL 
President-Andy Anderson. 
General Manager-Ronald L. Beane. 
Prnerern Director-Lecon McDonald. 

2. REPRESENTATIVES 
c,,,,ttn-ntst Radio Sales. 

3. FACILITIES 
500 w. days; 1050 hr. Non-directional. 
OperatIng schedule: 5:30 am-local sunset weekdays; 
7:00 am-local sunset Sun. CST. 
FM FACILITIES 
ERP 50,000 w.: 101.9 mc. 
Operating schedule; 6:00 am-midnight daily. CST. 
DST. 
Antenna ht.: 295 ft. ahnve average terrain. 

4. AGENCY COMMISSION 
nn time only: on rash dIzeount. 

5. GENERAL ADVERTISING See eided regulations 
General: la, 2a, 2b, 3a. 3d. 4b. 4d, 5. 24. 7b, 8. 
Rate Protection: 10a. lia. 12e. 13s, 14e, 15b, 
Basle Rates: 206, 21b, 22a, 221), 24b. 25a, 26, 28b. 

29a, 33d. 
Contracts: 40a, 44a, 47e, 

Comb. Cont. Discounts: 606, 601, 61e, 62d. 
Cancellation: 'Oa. 70e. 71b. 
Prod Services. 80, 82. 
FM operated in conjunction with AM during day: sold 
separately after sunset. 
Affiliated vilth MRS Radio Network. 

TIME RATES 
Rates effective January 1. 1955, 
card received October 24. 1955. 

6, SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 3/4 1/2 1/4 10 5 1 
hr. hr. hr. hr. min. min. min. 

I time  30.00 24.00 18.00 12.00 10.00 6.00 3.25 
13 times  28.50 23.80 17.10 11.40 9.50 5.70 3.10 
26 times  27.00 21.60 16.20 10.80 9.00 5.40 2.95 
39 times  25.50 20.40 15.30 10.20 8.50 5.10 2.86 
52 times  24.00 19.20 14.40 9.60 8.00 4.80 2.65 
78 times__ 22.50 18.00 13.50 9.00 7.50 4.50 2.50 

104 times  21.00 16.80 12.60 8.40 7.00 4.20 2.35 
130 times  19.50 15.60 11.70 7.80 6.50 3.90 2.20 
156 times  19.00 14.40 10.80 720 6.00 3.60 2.05 
208 times  16.50 13.20 9.90 6.60 5.50 3.30 1.90 
260 times  15.00 12.00 9.00 6.00 5.00 3.09 1.75 
312 times._ 13.50 10.80 8.10 5.40 4.50 2.70 1.65 
15 word ann., min. 8 daily, min. con. 100. each .711 
15 word ann., mln. 8 daily., min. con. 1,000. each .50. 

COLUMBIA (1 AM; 1 FM) 
Adair County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WAIN 
1951 

Media Code 4 218 I I7D 4.00 
Tri -County Radio Broadmating Curls.. Columbia. Ky, 

42728. Phone 305-384-2135, 
I. PERSONNEL 
Pres. & Gen'l Mgr.-John B. Horton. 
Sta. & Sales Mgr.-Ed Cundiff. 

2. REPRESENTATIVES 
Kentucky Radio Sales-South. 

3. FACILITIES 
1.000 w. days; 1270 he. Non-directional. 
Operating schedule: Sunrise-loral sunset, CST. 
Partial simulcast operation. Simuleast during AM 
operational hours. For non-simuleast facilities see 
WAIN-FM. 

4. AGENCY COMMISSION 
None: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 3h. 3d, 4h, 4d, 5, 6e. 7a, 71), 8. 
Rate Protection 10a. 12a. 13a, 140. 15b. 16. 
Basic Rates: 20b, 21b, 22a, 22b, 23a, 24b, 26, 28a, 

28c. 29a. 
Contracts: 44a. 44h. 45. 46. 47a, 49, 50. 51a, 51b. 
Comb.: Cont. miscounts: 60a, 60f, 601. 624. 
Cancellation: 71h. 73a. 73b. 
Fyn& Services: R2. 
Affiliated with KBS. 

TIME RATES 
Eft  Ree'd 5/4/67. 

6. SPOT ANNOUNCEMENTS 
IX 110 260 390 520 1046 

1 min  2.50 2.35 2.20 2.05 1.90 1.75 
30 sec  2.00 1.85 1.70 1.55 1.40 1.25 
10 sec. ea  .50 

8. PROGRAM TIME RATES 
1 hr 3/4 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  30.00 25.05 18.00 10.00 8.00 5.00 
13 it  28.50 23.75 17.10 9.50 7.60 4.75 
26 ti  27.00 22.50 16.20 9.00 7.20 4.50 
39 ti  25.50 21.25 15.30 8.50 6.80 4.25 
52 ti  24.00 28.00 14.40 8.00 6.40 4.00 
104 Ii  "".50 18.75 13.50 7.50 6.00 3.75 

WA I N-FM 
1968 

Media Code 4 218 1171 2.00 
Tri -County Rodio Broadcasting Corp., Columbia, Ky. 

42728. Phone 502-384-2134. 
I. PERSONNEL 
President-John B. Horton. 
Sta. & Sales Mgr.-Ed Candil. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Kentucky Radio Sales-South. 

3. FACILITIES 
ERP 3,000 w.: 93.5 mc. 
Operating schedule: 6 am-10 pm. CST. 
Antenna ht.: 220 ft. above average terrain. 
Partial simulcast operation. Operated separately 
local sunset- I0 pm. For simulcast faellIties see 
WAIN. 

4. AGENCY COMMISSION 
None; all rates net to station. Payable when ren-
dered. 

5. GENERAL ADVERTISING See coded regulations 
General: 41). 4d, 5, 6a. 8. 
Rate Protection: 10a, 110. 12a. 13a, 14a, 15b. 
Basic Rates: 225, 22b, 230. 26, 280, 28e, 29a. 
Contracts: 400. 42b. 47e. 
Comb., Cont. Discounts: 60e. 

TIME RATES 
Rates are identical to WAIN. See that listing. 

CORBIN (2 AM; 1 FM) 
Knox County-Map Location J-6 
Whitley County-Map Location J-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WCTT 
1946 

e 
Subseriber to the NAB Radie Code 

Media Code 4 218 1260 5.00 
Corbin Times-Tribune. Inc., Corbin, Ky. 40701. 
Phone 006-52R-1717. 
STATION'S PROGRAMMING DESCRIPTION 

WCTT: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every hour, with 30 min news at 8 am, noon 
& 6 pm. 5-7 am country music, farsa and market 
segments on half hour. 7-8 am middle-of-the-road 
mimic. 8:30-10 am gospel music. 10 am-noon middle-
of-the-road music. 12:30-3 pm middle-of-the-road 
music. 3-6 pm rock and roll. 6:30-8 pm standards, 

showtunes, mostly instrumental. 8-11 pm rock and 
roll. SPOR1S: university football and basketball, 
major league baseball, local football and basketball. 
COMMERCIAL POLICY: 15 minute product protec-
tion, will not exceed 18 minutes per hour. Contact 
Representative for further details. Itec'd 7/12/67. 

I. PERSONNEL 
President-J. Springer Robinson. 
Seey-Treas.-John L. Crawford. 
Station Manager-Loren Hooker. 

2. REPRESENTATIVES 
South-C. K. Beaver & Associates, Inc. 
North-Regional Reps Corp. 

3. FACILITIES 
1.000 w.; 680 ke. Directional-night only. 
Operating schedule 5 am-11 pm. EST. 
Partial simulcast operation. Simulcast 5 - 8:15 
am and all newscasts. For Non-simulcast facilities 
see WCTT-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. 11b, 12a, 13a, 14a, 15b, 
Basic Rates: 20b, 21a, 21b, 22a, 231). 24b, 250. 26, 

2813, 29b, 33b. 
Contracts: 40a, 41, 44b, 46. 47a, 51b. 
Comb.; Cont. Discounts: 60b, 60e. 60g, 60i, 61e. 
Cancellation: 70b. 710, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 9/1/69-Reed 7/21/69. 
6. SPOT ANNOUNCEMENTS 

lx 
1 min.......... ....... ....... 6.00 
30 ser  4.75 
10 see  3.00 

7. PACKAGE PLANS 
PER WE: 3 ti 5 ti 6 ti 
1 min_____. 3.50 3.40 3.35 
30 sec..._ ..... 3.00 2.85 2.75 
10 see  2.15 2.00 1.80 

8. PROGRAM TIME RATES 

13x 
5.50 
4.25 
2.75 

10 ti 
3.25 
2.50 
1.70 

IX 13x 
1 hr  40 37 
1/2 hr  30 27 
1/4 hr  20 18 
5 min  10 9 

PROGRAM PACKAGES 
PER WE: 3 ti 
1/4 hr  10 
5 min  5 

(*) 3.75. 

WCTT-FM 
1967 

e 

260 52x 
5.00 4.00 
4.00 3.60 
2.50 2.25 

15 tl 20 tl 
3.00 2.60 
2.35 2.10 
1.65 1.60 

26e 52x 
34 30 
24 20 
15 13 
8 7 

5 II 6 ti 
8 7 
4 (*) 

Media Code 4 218 1261 1.00 
Corbin Times-Tribune, Inc., Box 509. Corbin, Ky. 

40701. Phone 600-528-4717. 

I. PERSONNEL 
President-J. Springer Robinson. 
Seey/Treas.-John L. Crawford 
Station Manager-Loren Hooker. 

2. REPRESENTATIVES 
South-C. K. Beaver & Associates, Inc. 
North-Regional Reps Corp. 

3. FACILITIES 
ERP 3,000 w.; 107.1 mc. Stereo. 
Operating schedule: 7 am-11:05 pm. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately 8:15 
am-11:05 pm. For simulcast facilities see WCTT. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 400. 
Affiliated with ICIIS Radio Network, 

TIME RATES 

Rates are identical to WCIT. See that listing. 

WYGO 
1961 

Media Code 4 218 1350 2.00 

Vernon Broadcasting Co., Center & Main St., Corbin. 
Ky. 40701, Phone 528-6617. 

I. PERSONNEL 
Owner/Manager-James C. Vernon. 
Commercial Manager-Bill Carson. 
Promotion Director-Doug Hammons. 

2. REPRESENTATIVES 
Kentucky Radio Sales-South. 

S. FACILITIES 
5.000 w. days; 1330 Itc. Directional. 
Operating schedule: 5:50 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4b, 44. 5, 65, lb, 8. 
Rate Protection: 10h, 11h, 12b. 13b. 14h. 
Basic Rates: 22a, 22b, 230, 245, 24b, 26, 28b, 29a. 
Contracts: 40a, 43. 46, 47a. 
Comb.: Cont. Discounts: 60b. 60k. 615, 62b, 62e. 
Cancellation: 70a, 70e, 71a. 73a. 

TIME RATES 
Elf 12/1/68-Rec'd 12/30/68. 

6. SPOT ANNOUNCEMENTS 
I min I min 

1 y 7.00 156 x. 375 
13 x 5.50 260 x 3.50 
26 x  5.00 312 x.   3.00 
52 x 4.50 364 x. 2.75 
104 X................... .......4.00 4.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.. 50.00 29.20 17,50 12.50 8.75 
13 times 46.50 27.10 16.10 11.70 8.25 
26 times 43.00 25.00 14.80 10.85 3.00 
52 times 39.60 22.85 13.55 10.00 7.75 
104 times 36.00 20.85 12.50 9.50 7.50 
156 times 33.65 18.75 11.45 9.00 7.25 
260 times 29.20 16.70 10.40 8.75 7.00 

COVINGTON 
Kenton County-Map Location H-3 

See SRDS consumer market map and data at beginning 
of the State. 

See Cincinnati, Ohio 
(including Covington, Ky.; Newport, Ky.) 

CUMBERLAND 
Harlan County-Map Location K-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WC PM 
1951 

Media Code 4 218 1440 1.00 
Cumberland City Broadcasting, Inc.. Keller St., Cum-

berland, Ky, 40823. Phone 606-589-4623. 

I. PERSONNEL 
General Manager-Jack Milli. 
l'rogram Director-J. P. Mills. 

3. FACILITIES 
1000 w. days; 1280 Ice. Non-directional. 
Operating schedule: EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: 4a. 5. 
Contracts: 40a. 
Member: Appalachian Network. 
Discounts from earned frequency for the use of: 
2 ...... 5% 4 stations....____ 25% 
3 stations  10% 

TIME RATES 
Rates effective Starch 1, 1958. 
Rates received March 3. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
30 

hr. hr. hr. min. min. min. use. 
1 time  50.50 41.25 15.50 12.25 9.50 5.00 4.01) 

13 times_ 49.25 40.25 15.10 11.95 9.25 4.90 3.90 
26 times  48.00 39.20 14.75 11.65 9.00 4.75 3.80 
52 times  45.45 37.15 13.95 11.05 8.55 4.50 3.00 
104 times_ 42.95 35.05 13.20 10.40 8.10 4.25 9.40 
156 40.40 33.00 12.40 9.80 7.60 4.00 3.20 
ltiu times__ 37.50 30.95 11.60 9.20 7.10 3.75 3.00 
312 ttmes  35.35 28.90 10.85 8.55 6.65 3.50 2.30 
624 times._ 32.85 26.80 10.10 7.95 6.15 3.25 2.00 
Us times._ 30.30 24.75 9.30 7.35 5.70 3.00 2.40 
10 seconds or 15 words, no minimum required_ 1.60 

Automotive Spot Rate 
1 minute  4.00 30 seconds  3.20 

CYNTHIANA 
Harrison County-Map Location H-4 

See ORBS consumer market map and data at begin-
ning of the State. 

WCYN 
1956 

e R AIR 

Subscriber to the NAB Radio Code 
Media Code 4 218 1530 9.00 
WCYN Radio, Inc., Pike and Walnut Ste., Cynthi-

ana, Ky. 41031. Phone 606-234-1400. 
I. PERSONNEL 
General Manager-Lawrence McGill. 
Program Director-Bob Herrington. 
Ladles Program Director-Betty Gayle. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w.: 1400 ke. Non-directional. 
Operating schedule: 6 am-11 pm. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a, 3b, 45, 5, 6a, 7b, 8. 
Rate Protection: 10a, Ila, 12e. 13a. 140. 
Basic Rates: 220. 2213, 235. 24b, 25e. 26, 28e, 290. 
Contracts: 405. 42b, 45, 46. 47a. 
Comb.: Cont. Discounts: 606, 61a, 61b. 
Cancellation: 70a. 70e, 73a. 
Affiliated with KBS. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 11/1/68-Rec'd 12/5/68. 
6. SPOT ANNOUNCEMENTS 

Ix 266 52x 104x 2006 40116 650x 1000x 
1 min 3.00 2.90 2.70 2.50 2.30 2.00 1.80 1.60 
30 sec 2.50 2.40 2.30 2.10 1.90 1.70 1.50 1.30 
10 sec 1.50 1.45 1.35 1.25 1.15 1.00 .90 .80 

8. PROGRAM TIME RATES 
PER YR: lx I3x 26x 52X I56X 260X 312x 
5 min  6.50 6.00 5.50 5.00 4.00 3.50 3.25 
10 min  9.00 8.25 7.50 7.00 6.00 5.25 4.75 
1/4 hr___ 12.50 10.50 9.50 9.00 8.00 7.00 6.00 
1/2 hr  22.50 18.50 16.00 14.50 12.50 11.50 10.50 
1 hr..._..-  42.50 32.50 30.00 27.50 23.00 20.00 18.00 

DANVILLE 
Boyle County-Map Location 11-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WHIR 
1947 

e 
Media Code 4 218 1620 8.00 
WHIR. INC.. Burgin Rd., Danville, Ky. 40422. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John C. Farmer. 
Prneram Dirertnr-Ray Ramsey. 

2. REPRESENTATIVES 
Regional Reps Corp. 

(This listing continued on next cage) 
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Danville-W H I R-Continued 
S. FACILITIES 

1,000 w. days. 250 w. nights; 1230 kc. 
Non-directional. 

Operating schedule: 6 am-midnight. EST. 
4. AGENCY COMMISSION 

15/0 Ume only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 3a, lb. 4b, 4d, 5, 65. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24b, 25a, 26, 29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective February 15, 1962. 
Bates received August 3, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 0 

hr. . hr. min. min. wds. 
1 time  54.00 32.40 18.00 14.40 9.00 5.40 

13 times  51.30 30.80 17.10 13.70 8.55 5.15 
26 times  48.60 29.15 16.20 12.95 3.10 4.85 
39 times  45.90 26.55 15.30 12.25 7.65 4.60 
52 times  43.20 25.90 14.40 11.55 7.20 4.30 
65 times  39.50 24.30 13.50 10.80 6.80 4.05 
104 times  37.80 22.70 12.60 10.08 6.30 3.30 
156 times  35.10 21.05 11.70 9.35 5.85 3.50 
208 times  32.10 19.45 10.80 8.65 5.40 3.25 
260 times  29.70 17.80 9.90 7.95 4.95 3.00 
312 times._ 27.00 16.20 9.00 7.20 4.50 

(•) All 100-word announcements are accepted «for 
scheduling in announcement period only. 1-minute 
transmitted announcements on basis of 100 words. 

Announcements coming between nationally sponsored 
programs are limited to 60 words and carry same 
rate as 100-word announcements. 

ELIZABETHTOWN 
Hardin County-51ap Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WI EL 
1950 

e 
Media Code 4 218 1710 7.00 
Elizabethtown Broadcasting Co.. Box L. Leitchfield 
Rd., Elizabethtown, Ky. 42701. Phone 502-765-2164. 
2145. 

I. PERSONNEL 
General Manager-Walter "Dee" Huddleoton. 
Manager-Dick Curtis. 
Sales Director-Calvin usage. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w.: 1400 ke. Non-directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. 1215T. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a. 3d. 4b, 4,1, 5, 6a. 7b. 8. 
Rate Protection: 10g, 11g. 12g, 13h. 14g. 15b. 
Basic Rates: 20b, 21b, 23a, 24b, 25a, 28b, 28e. 29a, 

30. 
Contracts: 40a. 41, 44b, 46. 47a, 48. 
Comb.; Cont. Discounts: 60e. 60f, 61e, 62d. 
Cancellation: 70a. 70e, 71a. 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Affiliated with RES Radio Network. 

TIME RATES 
Rates received July SI, 1952 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. 

1 time.... 60.00 36.00 20.00 16.00 9.50 5.50 
13 times.. 56.50 33.80 18.80 15.00 9.00 5.30 
26 times.. 53.00 31.60 17.60 14.00 8.50 5.10 
39 time... 49.50 29.40 16.40 13.00 8.00 4.90 
52 times.. 46.00 27.20 15.20 12.00 7.50 4.70 

104 times. 42.50 25.00 14.20 11.00 7.00 4.50 
158 times.. 41.00 22.80 13.20 10.00 6.50 4.20 
208 times.. 37.70 20.60 12.20 9.00 6.00 3.90 
280 times.. 34.20 18.40 11.20 8.00 5.50 3.60 
312 times.. 30.70 16.20 10.20 7.00 5.00 3.30 
384 times.. 27.20 14.00 9.20 6.00 4.50 3.00 

EMINENCE 
Henry County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the state. 

30 
see. 
3.50 
3.40 
3.30 
3.20 
5.10 
3.00 
3.30 
2.60 
2.40 
2.20 
2.00 

WSTL 
1956 

Media Code 4 218 1800 6.00 
J. W. Dunarent. Eminence, KY. 40019. 

I. PERSONNEL 
Sta. & Sales Mgr.-I. W. nonevent (Mrs.) 
Program Director-Carlos Wilson. 

2. REPRESENTATIVES 
Kentucky Radio Sales-South. 

3. FACILITIES 
500 w.; 1,600 ire. Non-directional. 
Operating schedule: Sunrise-Sunset. EST. 

4. AGENCY COMMISSION 
15/0 on time, payable monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2b, 3a, 4e, 5, 6e, lb, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21e, 21b, 22e. 22b, 23a, 24b, 25a. 

26, 28e, 29a. 
Contracts: 40a. 41. 42b, 43, 45. 46, 47e, 49, 50, 51a. 
Comb.: Cont. Discounts: 60a, 60e, 61b, 62d. 
Cancellation: 71b. 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with Keystone Broadcasting System. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/l/55-Rec'd 6/6/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 z................. 3.40 3.00 156 x......__ 2.50 2.00 
13 x. 3.30 2.90 260 x  2.20 1.75 
26 x  3.20 2.75 312 x._ 2.00 1.50 
52 x  3.00 2.60 500 x______ 1.75 1.20 
104 x _. 2.75 2.40 

7. PACKAGE PLANS 
SATURATION PACKAGES 

10 see 15 see 20 see 
'Under 25 ti  . 1.10 1.50 1.90 
25 ti (within 2 wks) _. ..... _  .85 1.25 1.60 
100 ti (within 4 wks)  .80 1.20 1.50 

ANNOUNCEMENTS 
710 tl •15 ti •20 11 •30 ti *50 ti 

1 min _ 2.80 .... 2.40 2.15 2.00 
30 sec.- ............ ____ 2.00 1.90 1.80 1.75 1.70 

(7) within 1 week. 
1•1 within 2 weeks. 

ERLANGER 
Kenton County-Map Location H-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WHKK (FM) 
1966 

Media Code 4 218 1845 1.00 
Christian Broadcasting Association, Inc., Peoples 
Merchants Trust Bldg., Canton, Ohio 44702. Phone 
216-452-4009. 
STATION'S PROGRAMMING DESCRIPTION 

WI1KK (FM): Programmed for the family. 
Religlous-gospel music, news and weather 20 hours 
a day, 5 am-1 am. 7 am-10 am sermons. 10 em-
it am gospel music, air personality. 11 am-1 pm 
religious broadcast. News on hour (AP). Gospel 
music, air personality. Evenings-local high school 
basketball, football play-by-play, 2 games per week. 
University basketball and football by remote per-
sonality. Gospel music and two-way telephone con-
versations 'til 1 am. Rec'd 1/23/69. 

I. PERSONNEL 
President-Dr. E. M. Mortenson. 
Executive Vice-President-Rev. Jack M. Mortenson. 

3. FACILITIES 
ERP 3,000 w. (hertz.), 3.000 w. (vert); 100.9 me. 
Operating schedule: 5-1 am. EST. 
Antenna ht.: 149 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3d, 4b, 4d, 5, 6a, lb, 8. 
Rate Protection: 15b. 
Basic Rates: 28c, 290. 
Contracts: 40a, 41, 48, 47a. 
Comb.; Cont. Discounts: 62a. 
Cancellation: 70a, 71a, 72. 
Prod. Services: 90, 82. 

TIME RATES 
Eff Rec'd 7/21/69. 

6. SPOT ANNOUNCEMENTS 
5 AM-MIDNIGHT: 10x 25x 500 100x 500x 
1 min  5.00 4.00 3.00 2.50 2.00 
30 sec.  3.00 2.50 2.00 1.50 1.00 
15 sec  2.00 1.50 1.25 1.00 .75 
Midnight-5 am, less 50%. 

7. PACKAGE PLANS 
PER WK: 25 ti 50 01 75 ti 100 II 
1 min.  2.00 1.90 1.80 1,65 
30 sec  1.50 1.25 1.10 1.00 
15 sec  1.25 1.00 .00 .75 

8. PROGRAM TIME RATES 
5 AM-MIDNIGHT: I hr 1/2 hr 1/4 hr 
52 x  35.00 18.00 13.50 
260 x  29.00 18.00 12.00 
Midnight-5 am, less 50%. 
25% discount to broadcasters beginning with initial 
broadcast. 

FORT CAMPBELL (1 AM; 1 FM) 
Christian County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WABD 
1963 

Subscriber to the NAB Radio Code 

Media Code 4 218 1890 7.00 
Gary Latham, Shelby McCallum and Edward T. 

Breathitt dba Fort Campbell Broadcasting Co., 
Box 521, Fort Campbell, Ky. 42222. Phone 615-
431-4984. 

I. PERSONNEL 
Manager-Gary Latham, 

3. FACILITIES 
500 w.; 1370 kc. 
Operating schedule: Sunrise-local sunset. CST. DST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a, 5, 6e, 7b, 8. 
Rate Protection: 10a. 
Basic Rates: 20b, 21e, 23a. 24e. 25a, 28e. 
Contracts: 40a, 42b, 51b. 
Comb.: Cont. Discounts: 695, 61b. 
Cancellation: 70c. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 7/1/67-Reed 6/5/67. 
AA-Sign-on-9 am, 11:30 am-1 pm & 3:30 Pm-
sign-off. 
A-9-11:30 am & 1-3:30 pm. 

6. SPOT ANNOUNCEMENTS 
-AA-
I min 30 see 

- A - 
I min 30 see 
3.50 2.50 

26 x  3.80 2.50 3.10 2.25 
52 x  3.25 2.25 2.80 2.05 
156 x  2.90 2.05 2.40 1.90 
312 X.  2.40 1.95 2.10 1.75 
600 x  2.10 1.80 1.90 1.60 
900 x    1.90 1.65 1.75 1.45 
1200 x  1.80 1.50 1.65 1.30 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGE 

-AA- - A ----
I min 30 see I min 10 see 

25 ti  3.00 2.00 2.50 1.70 
50 ti  2.50 1.75 2.10 1.50 
100 tL ...... ....... __--..._  2.00 1.40 1.85 1.30 
Special Monthly Quickie Package-1 15-second spot 
each hour. sign-on-sign-off, per month_____. 250 

8. PROGRAM 'TIME RATES 
hr 1/2 hr 1/4 hr 10 min 5 min 

1 X  40.00 2.00 21.10 8,50 6.00 
26 X.  39.00 20.00 10.50 7.50 5.50 
52 X, _ 38.00 19.00 9.00 6.50 5.00 
156 x  36.50 18.00 8.00 6.00 4.50 
312 ......... -...-._  35.00 17.00 7.00 5.50 4.00 

WA B D-FM 
1968 

Media Code 4 218 1891 5.00 

Gary Latham, Shelby McCallum. and Edward T. 
Breathitt dba Fort Campbell Broadcasting Co., 
Box 521. Fort Campbell, Ky, 42222. Phone 615-
431-4984. 

I. PERSONNEL 
Manager-Gary Latham. 
Program Director-Frank Prince. 
Sports Director-Johnny Albright. 

3. FACILITIES 
ERP 39,000 w.; 107.9 mc. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 175 ft above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
See WABD listing for coded regulations. 

TIME RATES 
Eff  Rec'd 1/16/69. 

6, SPOT ANNOUNCEMENTS 
30 see 30 see 

1 min or less I mirt or less 
1 x... ... 5.00 4.00 600 x  3.10 2.75 
26 x  4.80 3.50 900 x  2.75 2.30 
52 x  4.25 3.25 1200 X  2.40 1.95 
150 x  3.90 3.05 1800 x..  2.00 1.75 
312 x  3.40 2.90 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x  65.00 40.00 22.50 18.0C 15.00 
26 x  50.00 32.50 17.00 15.00 13.00 
52 1  45.00 28.50 15.00 13.00 11.00 
156 x  38.00 25.00 13.00 11.00 10.00 
312 x  30.00 20.00 11.00 9.50 7.00 

FORT KNOX (1 AM; 1 FM) 
Hardin County-Map Localizes F-5 

See SIMS consumer market map and data at begin-
ning of the State. 

WSAC 
1955 

FORT KNOX-RADCLIFF 

Subset-1W to the NAB Roulle Code 
Media Code 4 218 1980 6.00 
Fort Knox Broadcasting Corp., Box 70, Fort Knox, 

Ky, 40121. Phones Fort Knox 502-301-3121; 
Louisville 502-637-5200, 

STATION'S PROGRAMMING DESCRIPTION 
WSAC: Programmed for young adults and teens. 
MUSIC 85%; features current hits 5 am-sign-off. 
NEWS 15%: 5 min every hour features national, in-
ternational, local and regional, amounts depending 
upon news happenings. Three 20 min newscasts daily 
at 7:45 am, 11:45 am, & 4:45 pm, each with 10 
min national news by UPI audio and AP wire copy, 
5 min state, and 5 min local. Two 5 min sport shows 
daily. Two 5 min classified ads programs daily. Two 
2 min calendar programs daily. Twelve 2 min sports 
shows on weekend. Rec'd 8/3/67. 

I. PERSONNEL 
President-B, E. Cowan. 
Commercial Manager-joseph R. Cowan. 
Program Director-Lynn McIntosh. 

3. FACILITIES 
1.000 w. days; 1470 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 on time. Bills rendered monthly. 

5. GENERAL ADVERTISING See ended reglilatione 
General: la, 2b. 3a. 3d, 4s, 4d. 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21b, 23b, 28e, 29a. 
Contracts: 40c. 440, 46, 47e, 51a, 51c. 
Comb.: Cont. Discounts: 60a, 60e, 60d, 60f, Ole, 62d. 
Cancellation: 70b, 70d, 71b. 
Prod. Services: 80. 
Minimum contract 4 weeks. 
Length of commercial CODY: 

min mom 
5 min____________  1:15 30 4:15 
10 min   2:10 60 7:00 
15 min.  3:00 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5A Eff 6/1/68-Reed 5/13/68. 
A-Mon thru Sat-6-9 am. 11 san-1 pm & 4-7 pm. 
B-Mon thru Sat 9-11 am. 1-4 pm & 7 pm.sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 MINUTE-ROS 
PER WK: I wk 13 wk 26 vik 52 wk 
6 ti._ .............. _   6.00 5.00 4.60 4.20 
12 ti  5.60 4.80 4.20 4.00 
18 .............. ..... _  5.40 4.50 4.00 
24 ti  5.20 4.00 
Fixed position or less than 6 ti, flat  6736 

30 SECONDS-ROS 
ti  4.80 4.00 3.30 3.40 

12 ti  4.50 3.80 3.10 3.20 
18 ti  4.30 3.60 3.20 -.. 
24 ti  4.20 1.20 
Fixed position or less than 6 U. net- . 5.30 

KENTUCKY 
CLASS 11 

1 MINUTE-ROS 
PER WK: 1 wk 13 wk 26 wk 52 wk 
6 ti  5.20 4.30 4.10 3.60 
12 ti  4.80 4.10 3.60 3.50 
18 U.._ ...... ...... _   4.60 3.80 3.50 
24 ti  4.40 3.50 
Fixed position or less than 6 ti, flat-......-......... 5.70 

30 SECONDS-ROS 
6 ti 4.20 3.50 3.30 2.90 
12 ti.  3.80 3.30 2.90 2.80 
18 ti  3.60 3.10 2.80 
24 ti  3.50 2.80 _... 
Fixed position or less than 6 ti, Ilat________ 4.70 
10 sec ROS: 50% of applicable 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PI 1 PI 2 PI 3 
36 ti 24 ti 18 ti 
4.00 4.25 4.50 

PER WIC: 
1 min, ea.  
30 sec: 80% of applicable 1-min. 

8. PROGRAM TIME RATES 
(Mon thru Sun) 

X: 55 min 25 min 1/4 hr 10 min 
A   65.00 40.00 25.00 17.50 
  50.00 30.00 20.00 15.00 

10. SPECIAL FEATURES 
5-minutes Including News or Features-1-1/2 x ap-
plicable 1-min rate. 
Includes 1-min spot plus open & close EG's• 
2-minute Features (Weather, Sports, Etc.)-appli-
cable 1-min rate plus 1.00. 
Includes 30-second spot plus open & close ID's. 

WSAC-FM 
1966 

All Stereo 
Subscriber to the NAB Radio Code 

Media Code 4 218 1981 4.00 
Fort Knox Broadcasting Corp., Box 70, 1467 N. 

Wilson Rd., Fort Knox, Ky. 40121. Phone 502-
351-3121. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Byron Cowan. 
Sales Manager-J. R. Cowan. 
Program Director-Lynn McIntosh. 

3. FACILITIES 
ER.!' 6,000 w.; 105.5 mc. oteros. 
Operating schedule: 6 am-midinght. EST. 
Antenna ht.: 184 ft above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See WSAC listing for coded regulations. 
Minimum contract: 4 weeks. Mon thru Sun. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 1/1/69-Rec'd 12/26/68. 
A-Mon thru Fri 6-9 am & 5 pm-midnight; Sat á 
Sun 6 am-midnight. 
B-Mon thru Fri 9 am-5 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 MINUTE-ROS 
PER WK: 4 wk 13 wk 26 wk 52 Wk 
7 ti  5.75 5.50 5.25 5.00 
14 ti  5.50 5.25 5.00 4.75 
21 ti    5.25 5.00 4.75 - 
28 ti  5.00 4.75 ...... 
Fixed position or less than 7 ti, fiat _...-- 6.25 

30 SECONDS-ROS 
7 ti  4.50 4.25 4.00 3.75 
14 ti  4.25 4.00 3.75 3.50 
21 ti.......-.._ ..... _ ..... _   4.00 3.75 3.50 - 
28 ti  1,75 1.50 
Fixed position or less than 7 times, fiat______. 5.00 

CLASS B 
1 MINUTE-ROS 

7 ti  5.00 4.75 4.50 4.25 
14 ti  4.75 4.50 4.25 4.00 
21 ti  4.50 4.25 4.00 
28 ti  4.25 4.00 
Fixed position or less than 7 times, flat  5.50 

30 SECONDS-nos 
7 ti  4.00 3.75 3.50 3.25 
14 ti  3.75 3.50 3.25 3.00 
21 ti  3.50 3.25 3.00 
28 ti  3.25 3.00 _... 
Fixed position or less than 7 times. fiat.  4.50 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PLANS: 1 2 S 
Minimum ti per wk for 4 wk 35 01 28 01 21 ti 
1 min, ea  4.00 4.50 4.75 
30 sec: 80% of 1-min. 

FRANKFORT (1 AM; 1 FM) 
Franklin County-Map Location H-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WFKY 
1946 

R 

Media Code 4 218 2070 5.00 
Capital Broadcasting Corp., Radio Bldg., Main St., 

Frankfort, Ky. 40601. Phone 502-223-8281. 
STATION'S PROGRAMMING DESCRIPTION 

WFKY: Programmed for general interest MUSIC: 
country and western 5:30-7 am. general popular 7 
am-7 pm, pop rock 7 pm-12M M-Sat. Sun: Religious 
programs 7 am-noon & 5-9 pm. general popular 
music noon-5 pm. Jazz 9 pm-12M. All segments con-
ducted by personalities. NEWS: 2-1/2 min local and 
regional on hour, 15 min local, regional, world sum-
maries 7:45 am, noon, 5 pm, & 6:45 pm. 3 man news 
staff, 2 mobile units. Editorial daily. SPORTS: pro 
baseball, football, basketball, college and high school 
football and basketball, horse racing, and auto racing. 
TALK: interview program 8:05-8:55 am, woman's 
personality 9:35-10:30 am, telephone call-in 6:05-
6:30 pm. FARM: 5:30-5:35 am & 12:15-12:30 pm. 
Contact Representative for further details. Rec'd 
11/29/68. 

I. PERSONNEL 
Exec. Vice Pres. & Grn'l Mgr.-Bob Doll. 
Sta. & Com'l Mgr.-Russ Hatter. 

(This listing continuad on next page) 
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KENTUCKY 

Fran kfort-W F K Y-Continued 
2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 a. days, 250 w. nights; 1490 te. 
Non- di rectional. 

Operating schedule: 5:30-1:00 am. 
4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
FM facilities: WKYW (FM). 

TIME RATES 
Eft 1/1/67-Reed 1/3/67. 

AAA-Mon thru Fri 6:30-9 am & 4-6:30 pm. 
AA-Mon thru Fri 6-6:30 am, D am-4 pm & 6:30-7 
pm; Sat & Sun 6 am-7 pm. 
A--All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Open 250 50x I50x 250x 
1 min.  6.00 5.40 4.80 4.20 3.60 
30 sec  4.50 4.05 3.60 3.15 2.70 
10 sec  3.00 2.70 2.40 2.10 1.80 

CLASS AA 
1 rain  4.80 4.30 3.85 3.35 2.90 
30 sec  3.60 3.20 2.85 2.45 2.15 
10 sec  2.40 '1.15 1.95 1.70 1.45 

CLASS A 
1 min  3.90 3.50 3.10 2.70 2.30 
30 sec 2.90 2.70 2.40 2.10 1.80 
10 sec  1.95 1.75 1.55 1.35 1.15 

WKYW (FM) 
1967 

R 'A1B 

500x 
3.00 
2.25 
1.50 

2.40 
1.80 
1.20 

1.90 
1.50 
1.00 

Media Code 4 218 2160 4.00 
WKYW Division, Capital Broadcasting Corp., Radio 

Bldg.. Frankfort. Ky. 40601. Phone 502-223-8281. 
STATION'S PROGRAMMING DESCRIPTION 

WKYW(FM): Programmed for adults. 
MUSIC: film music. showtunes, standards, and semi-
classic. All music in 13 min segments. 1 vocal per 
segment. NEWS: 3-1/2 min local, regional, national 
7:30 am, 10:30 am, 1:30 pm. 4:30 pm, 7:30 Dm, 
10:30 pm. Editorial daily. 1 min community service 
features 12 times daily. Itec'd 7/19/67. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr.-Bob Doll. 
Sta. & Com'l Mgr.-Charles Milton. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 3,000 w.; 104.9 me. Stereo. 
Operating schedule: 6 am-midnight. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
AM facilities: WFICY. 

TIME RATES 
Eft 1/1/67-Ree'd 1/3/67. 

6. SPOT ANNOUNCEMENTS 
Flat 25x 502 1502 250x 500x 

1 min  5.00 4.50 4.00 3.50 3.00 2.50 
Specified position. extra 20%. 

FRANKLIN 
Simpson County-Map Location E-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WFKN 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 218 2250 3.00 
Franklin Favorite-WFK.N, Inc., Box 307, 103 N. 
High St.. Franklin. Ky. 42134. Phone 502-586-
4481. MX 586-4481 
STATION'S PROGRAMMING DESCRIPTION 

WFKN: Programmed for general interest. 
NEWS: local, state, world, 15 min, 7:30 am, noon, 
4:45 pm, 5 min 7 am, 10 am, 11 am, 3 pm & 
5:52 pm; world 5 min 6:02 am, 6:30 am, 11:30 am, 
1 pm As 2 pm. Headlines at :30. Weather 2 min 
6:07 am, 6:27 am, 7:45 am As 10:05 am, 5 min 
6:40 am; radar weather at :30. FARM: prices 5 min 
6:35 am, farm news 15 min 12:15 pm. SPORTS: 5 
min 7:25 am, 15 min 4:30 pm. Morning devotions 
15 min 8:30 am. 6-9 am middle-of-the-road music. 
9-11 am women's show fashions, hospital and church 
telephone reports, community announcements, middle-
of-the-road music. 11:05 am-noon country and west-
ern music. 12:30-2:30 pm raiddle-of-the-road music. 
2:30-4:30 pm current hits. 5-5:52 pm standards. 
Editorialization 7:47 am, 12:30 pm. 5 Dm W-T-F. 
Public affairs 15 min 1 pm Sun, 10:45 am, 12:30 
pm, 5 pm Mon. Contact Representative for further 
details. Rec'd 8/11/67. 

I. PERSONNEL 
General Manager-L. L. Valentine. 
Commercial Manager-Howard H. Ogles. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Regional-Kentucky Radio Sales-South. 

S. FACILITIES 
250 w. days: 1220 kc. Non-directional. 
Operating schedule: sunrise to local sunset. CST. 
DST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulatials 
General: la. 2b. 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14s, 15b. 
Basic Rates: 21a, 22a, 23a, 24b, 25e, 28b, 28c. 
Contracts: 40a. 45, 46, 47a, 51c. 
Comb.: Cont. Discounts: 601, 624. 
Cancellation: 71a, 730. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective December 1, 1965. 
Rates received °etcher 14, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti  3.00 2.25 260 ti  1.65 1.30 
13 ti  2.00 1.60 312 IL  1.55 1.20 
208 ti  1.75 1.40 624 ti  1.45 1.10 

FULTON (I AM; 1 FM) 
Fulton County-Map Location 11-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WFUL W F U L-FM 
1951 1351 

Subscriber Os the NAB Radio Code 
Media Code 4 218 2340 2.00 
Ken-Tenn Broadcasting Corp., Box 388, Hwy. 166, 

Fulton, Ky. 42041. Phone 502-472-1270. 1221. 
STATION'S PROGRAMMING DESCRIPTION 

WFUL: M-Sat general programming. NEWS: every 
hour. Music (c and w) 6-6:45 am. 6:45-7 am na-
tional news and sports. 7-7:50 am local news by 
beeper. 7:50-8:45 popular music. 8:45-9 am morn-
ing devotions (religious). 9:10-10 am popular music. 
10-11:55 am popular music (current hits). Noon-
12:35 pm news, markets. 12:45-1:15 pm religious 
music. 1:15-1:45 pm c and w. 1:45-3 pm popular 
music. 3 pm-sign-off current hits. 5 min weather 
5:55 am, 7:30 am, 11:55 am, 4:55 pm. RELIGIOUS: 
Programming Sun, music and services. Rec'd 7/12/67. 

I. PERSONNEL 
Pres. & (len'l Mgr.-Kenneth Z. Turner. 
Sta. As Com'l Mgr.-Tommy Kimbro. 

3. FACILITIES 
1.000 w. days; 1270 kc. Non-directional. 
Operating schedule: 6 am-sign-off. CST, DST. 
I'M FACILITIES 
EltP 500 w.: 104.9 mc. 
Operating schedule: 10 am-sign-off. CST. DST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 250, 26, 28b, 29a. 
Contracts: 40a. 445, 45, 46. 47c. 
Comb.: Cont. Discounts: 60e, 61e. 
Cancellation: 71a. 730. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective June 1, 1957. 
Rates received May 20. 1957. 

Rev. (Auto.) ree'd January 29, 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. (5) 

1 time  36.00 21.60 12.00 9.60 6.00 3.60 
13 times  32.40 19.40 10.80 8.70 5.10 3.20 
26 times  28.80 17.30 9.60 7.70 4.80 2.90 
52 times  27.00 16.20 s.nn 7.20 4.50 2.70 

104 times  25.20 15.10 8.40 6.70 4.20 2.50 
156 times  23.80 14.30 7.90 6.30 3.90 2.40 

(.1 1 minute or less. 

GEORGETOWN 
Scott County-Map Location H-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WAXU 
1957 

Media Code 4 218 2430 1.00 
WAXU Radio, Box 759, First Federal Bldg., 134 

N. Lime. Lexington, Ky. 40501. Phone 254-8888. 
STATION'S PROGRAMMING DESCRIPTION 

WAXU: Programmed for general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
modern country all segments sign-on-sign-off except 
Sun before noon. NEWS: 5 min network news at :45, 
3 min state and local at :15. 5 min local news at 
noon daily. Farm show noon-1 pm, weather reports 
in each newscast. SPORTS: 5 min network sports at 
7:30 am, 4:30 pm As 6:30 pm, local sports 10 rain at 
5 pm, 13 major stock car races and Indianapolis 
race, basketball and football, local and regional. 
TALK: trading post at 10:30 am, 10 min, M-Sat, 
bulletin board at 9:25 am, 12:55 pm, 4:05 pm. 
County agent at 12:30 pm. Remote mobile unit 
broadcasts. Religious programming Sun am. Contact 
Representative for further details. Itec'd 12/27/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Robert E. Johnson. 
Program Director-Jack Webb. 
Sales Manager-Ray Hooper. 

2. REPRESENTATIVES 
Gill-Perrn. Inc. 
Regional Reps Corp. 
Atlanta-Dora-Clayton Agency. Inc. 

3. FACILITIES 
10,000 w. days; 1580 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4s. 44, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a. 14a, 15a. 
Basic Rates: 20s, 215, 21b, 21d, 22a, 22b, 235, 24s, 

24b, 25a, 26, 27. 28b, 20e. 29a. 30, 320, 33d. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 45, 46, 47e, 

48, 49. 50, 51a, 51b, 51.e. 
Comb.: Cont. Discounts: 60a, 60g, 601, 61b, 62b. 
Cancellation: 70a. 704. 71a, 72, 73b. 
Prod. Services: 89, 81, 82. 
Affiliated with SIBS. 

TIME RATES 
Eft 4/1/62-Rec'd 4/9/62. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec (.) 
1 x  7.50 6.00 4.50 
26 2._  7.00 5.50 4.00 
52 x  6.50 5.00 3.50 
156 x  6.00 4.50 3.00 
260 x  5.50 4.00 2.50 
312 x  5.00 3.50 2.00 
500 x  4.50 3.00 1.50 
1000 x   4.00 2.50 1.23 

(.1 10-second ID's. 
(D) 

GLASGOW (2 AM; I FM) 
Barren County-Map Location F-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WC DS 
1962 

Subscriber Ce the NAB Radio Code 
Media Code 4 218 2520 9.00 
John M. Darrirk. Box 478, Glasgow, Ky, 42141. 
Phone 651-3132. 651-5552. 

STATION'S PROGRAMMING DESCRIPTION 
WCDS: NEWS: featured local news every hour on 
hour. Headline news, world and state headlines on 
half hour. Station features radar weather at :15 be-
fore and after each hour. MUSIC: keyed to variety, 
featuring selections from top 100, country and west-
ern, instrumentals, sign-on-sign-off. Rec'd 4/28/69. 

I. PERSONNEL 
General Manager-John M. Derrick. 
Program Director-Ann Morgan. 

3. FACILITIES 
1000 w.; 1440 kr. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
8. General: la, 2b, 3a, 4b, 44, 5, 6b, 7b, 

Rate Protection: 15b. 
Basic States: 21e, 28b, 28c, 
Contracts: 40a. 40c, 42b, 46. 
Comb.; Cont. Discounts: 60c. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

States effective   
Rates received July 23, 196.4. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sea 

1 ti  3.25 2.40 39 ti   2.80 2.10 
13 ti  3.10 2.30 52 2.65 2.00 
26 ti  2.95 2.20 78 ti  2.50 1.90 
104 2.35 1.80 208 U..-  1.90 1.50 
130 ti___  2.20 1.70 260 1.75 1.40 
156 ti....._  2.05 1.63 312 U..-- 1.55 1.25 
15 word announcements, 8 daily minimum (100 mini-
mum contract), .70 ea; (1000 minimum contract) 
.50 ea. 

8. PROGRAM TIME RATES 
1 hr 3/4 hr 1/2 hr l/4Ior 10 min 5 Min 

1 ti  . 30.00 24.00 18.00 12.00 10.00 6.00 
13 ti  28.50 22.80 17.10 11.40 9.50 5.70 
26 ti........_  27.00 21.60 16.20 10.80 9.00 5.40 
39 ti_____ 25.50 20.40 15.30 10.20 8.50 5.10 
52 24.00 19.20 14.40 9.60 8.00 4.80 
78 ti.......  22.50 18.00 13.50 9.00 7.50 4.50 
104 ti  21.00 16.80 12.60 8.40 7.00 4.20 
130 ....... 19.50 15.60 11.70 7.80 6.50 3.90 
156 ti  18.00 14.40 10.80 7.20 6.00 3.60 
208 ti  16.50 13.20 9.90 6.60 5.50 3.30 
260 ti  15.00 12.00 9.00 6.00 5.00 3.00 
312 ti  13.50 10.80 8.10 5.40 4.50 2.79 

WKAY WGGC (FM) 
1946 1961 

Subscriber to the NAB Radio Code 

Media Code 4 218 2610 8.00 
Glasgow Broadcasting Co., Inc., Park-to-Part Hwy.. 
1 mi. N. of Glasgow, Ky. 42141. Phone 502-651-
2141. 651-2142. 

I. PERSONNEL 
President-Jack Pedigo. 
General Manager-Clovis Sadler. 

3. FACILITIES 
1,008 w. days, 250 w. nights; 1490 kc. 

bon-directional. 
Operating schedule: 5:00 Lm. to 10:00 p.m. week 
days; 6:55 a.m. to 10:00 p.m. Sunday. CST. 
PM FACILITIES 
ERP 4,300 w.; 55.1 roc. 
Operating schedule: Same as AM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4b, 4d, 5, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 20, 28b, 20a. 
Contracts: 400. 46, 47a. 
Comb.; Cont. Discounts: 600, 61a. 
Cancellation: 70a, 10e. 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Hates effective December 1, 1961. 
Bates received December 4, 1961, 

6. SPOT ANNOUNCEMENTS 
1 min. 30 see. 1 min. 30 see. 

1 4.10 3.00 104 times.. 2.95 2.25 
13 timee.... 3.90 2.90 130 times_ 2.75 2.15 
26 times_ 3.70 2.75 156 times.. 2.60 2.00 
39 times._ 3.50 2.65 208 times.. 2.40 1.90 
52 times.... 3.35 2.50 260 times.. 2.20 1.75 
78 times_ 3.15 2.40 312 times- 2.10 1.60 
15-word plugs, 1,000.00 per thousand, to be used con-
secutively at 4 per day minimum. 50-spot package, 
75.00, 1 recorded 30-second announcement to be used 
within 1 week from starting date. 

8. PROGRAM TIME RATES 
1 3/4 1/2 

hr. hr. hr. 
1 time__ 37.50 30.00 22.50 

13 times.... 35.65 28.50 21.40 
26 times.... 33.75 27.00 20.25 
39 times.... 31.90 25.50 19.15 
52 times._ 30.00 24.00 18.00 
78 times._ 28.15 22.50 16.90 

104 times.... 26.25 21.00 15.75 
130 times.... 24.40 19.50 14.65 
156 times._ 22.50 18.00 13.50 
208 times.... 20.65 16.50 12.40 
zdO times._ 18.75 15.00 11.25 
312 times._ 16.90 13.50 10.15 

GRAYSON 
Carter County-Map Location K-4 

See SUDS consumer market map and data at begin-
ning of the State. 

1/4 
hr. 
15.00 
14.25 
13.50 
12.75 
12.00 
11.25 
10.50 
9.75 
9.00 
8.25 
7.50 
6.75 

10 
min. 
12.50 
11.90 
11.25 
10.65 
10.00 
9.40 
8.75 
8.15 
7.50 
6.90 
6.25 
5.65 

min. 
7.54 
7.15 
6.75 
6.40 
6.00 
5.65 
5.25 
4.90 
4.50 
4.15 
3.75 
3.40 

WGOH 
1959 

e 
Subscriber to the NAB Radio Code 

Media Code 4 218 2700 7.00 
Carter County Broadcasting Co., Inc.. Box 487, Gray-

son. Ky. 11143. Phone 606-474-5144. 
I. PERSONNEL 
President-H. E. Shufflebarger. 
General Manager-Mrs. Faye Bush. 

2. REPRESENTATIVts 
Continental Radio Sales 
Kentucky-Kentucky Radio Sales-South. 

3. FACILITIES 
5.000 w. days; 1370 be. Non-directional. 
Operating schedule: 4:30 a.m, to local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 4a, 4d, 5, 6a. 
Basic Rates: 20a, 23a, 25a, 26, 28b, 29a. 
Contracts: 40a. 45. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61e, 62b. 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Bates effective August 1, 1985. 
Rates received June 28, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 15 see 

1 ti 3.10 
13 ti 3.25 

184 ...... _ .... _ ...... - ..... 2.75 
156 ti....................... ......... _ ....... 2.60 
208 ti  2.40 
260 ti 2.20 
312 ti  2.00 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

1 Minute Spots 
PER WK: 
25 tl _ . 46.00 50 ti. 

8. PROGRAM TIME RATES 
1 hr 

1 ti  50.00 

104 ti  32.00 
156 ti  30.00 
260 ti...   28.50 
312 ti  . 26.00 

HARLAN 
Harlan County-Map Location K-6 

See SUDS consumer market map and data at begin-
ning of the State. 

2.75 
2.55 
2.40 
2.25 
2.10 
1.95 
1.75 
1.60 

1.65 
1.55 
1.45 
1.35 
1.25 
1.15 
1.00 
.85 

86.25 

1/2 hr 1/4 hr 5 min 
35.00 20.00 12.00 
20.00 15.00 9.00 
18.50 13.50 8.00 
16.00 12.00 6.00 
14.00 10.00 5.50 
13.10 9.00 5.00 

WHLN 
1941 

Subscriber to the NAB Radio Code 
Media Code 4 218 2880 7.00 

Radio Harlan, Inc., Box 890. Cumberland Ave., 
Harlan, Ky. 40831. Phone 606-573-2540, 

STATION'S PROGRAMMING DESCRIPTION 
WHLN: Programmed for general interest.. 
AIR PERSONALITIES handle all segments. NEWS: 
at least 5 min every 60 min, more depending on 
availability of news. 6-7 am country and western, 
middle-of-the-road music. 7-10 am mIddle-of-the-
road music, telephone interviews, mobile traffic re-
ports. 10 am-noon middle-of-the-road music, show-
tunes, some current hits, women's shows. Interviews. 
farm news, fashions. Noon-3 pm country and western. 
albums, standards. 3-4 pm albums, standards. 4-5 
pm rock and roll, standards, current hits. 5-6:30 
pm middle-of-the-road. 6:30 pm-sign-off. rock and 
roll, standards, current hits. 5 mobile units utilized 
for news, openings and current events locally. Con-
tact Representative for further details. Reed 8/23/67. 

I. PERSONNEL 
Pres. As Gen'l Mgr.-James T. Morgan. 

2. REPRESENTATIVES 
Kentucky Radio Sales-South, 

3. FACILITIES 
5,000 w. days; 1410 be. Non-directional. 
Operating schedule: 6 am-local sunset daily. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4s, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11.2, 12g, 13g. 14g, 15b. 
Basic Rates: 20b, 21a, 24b, 25a, 26, 20e, 292. 
Contracts: 40a, 41, 42e. 43, 44b, 45, 46, 47e, 50, 

5Ia. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 700. 70d, 71a, 72. 
l'rod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
No, 11 Err 10/1/68-Rec'd 8/9/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x 3 90 3.30 150 x 3.40 2.60 
7 x  3.85 3.15 180 x.............. 3.15 2.40 
30 x  3.80 3.05 260 x  2.95 2.20 
69 X.  3.75 2.95 312 2.70 2.00 
90 x  3.65 2.75 1224 x 2.60 5.85 
120 x  3.50 2.65 
10 sec: 50% of 1 min. Cannot be combined with 
other spots to earn lower frequency. 

8. PROGRAM TIME RATES 
I hr 3/4 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  43.90 36.30 25.05 14.30 10.45 6.60 
13 x  42.45 34.55 25.65 14.05 10.25 6.40 
26 x  41.15 33.70 24.05 13.70 9.95 6.35 
39 x  40.90 32.70 23.40 13.35 9.70 6.15 
52 x  39.55 31.70 22.70 13.05 9.10 6.05 
78 x  37.65 30.15 21.45 12.40 9.05 5.90 
104 x  35.05 28.05 20.15 11.65 7.45 5.70 
156 x  32.45 25.95 17.00 10.80 7.15 5.40 
260 x  25.95 21.35 15.70 8.80 7.10 4.95 
312 x  23.40 18.75 13.05 7.90 6.60 4.80 

HARRODSBURG 
Mercer County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WHBN 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 218 2970 6.00 
Fort Harrod Broadcasting Corp., Box 247. Opera 

House, Harrodsburg, Ky. 40330. Phone 734-4321. 
I. PERSONNEL 
Gen. Mgr -Robert L. Marlin. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional-Kentucky Radio Sales-South. 

3, FACILITIES 
1.000 w. days; 1420 Ice. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 
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Harrodsburg-W 1413-N-Continued 
4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 3d, 4b, 4d, 6a, 7a, 8. 
Rate Protection: 10e, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 21c, 23e. 24b, 250, 26, 28b, 28c, 30. 
Contracts: 40a, 44e, 45, 48, 51e, 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71a, 73a. 
Prod. Services: 81, 82. 
Unless advertiser has approved 'credit rating, estab-
lishing hie ability to pay short rate upon cancella-
tion, discounts will be allowed only as earned. 

TIME RATES 
Rates effective Starch 1, 1963. 
Rates received March 7, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti_ 4.50 3.10 104 ti _ 2.90 2.30 
13 ti  4.10 2.95 156 ti.. 2.50 2.00 
26 ti  3.75 2.65 260 2.10 1.50 
52 ti  3.30 2.50 312 1.50 1.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 42.00 25.00 15.00 10.00 7.00 
13 ti 40.00 22.50 12.00 9.25 6.25 
26 ti    36.00 20.00 10.50 8.75 5.50 
52 ti  4.85 
104 ti  28.00 16.00 8.00 7.50 
156 ti  24.00 14.00 7.50 7.00 
260 ti  20.00 12.00 7.00 6.50 
312 ti  16.00 10.00 6.50 5.00 

HAZARD (1 AM; 1 FM) 

Perry County-Map Location K-6 
See SRDS consumer market map and data at begin-
ning of the State. 

4.40 
4.00 
3.85 
8.50 

WK IC W K I C-FM 
1947 1958 

Subscriber to the NAB Radio Code 
Media Code 4 218 3060 5.00 
Mountain Broadcasting Service. Inc. . Peoples Rank 

Bldg.. Hazard, Ky. 41701. Phone 606-436-2121. 
STATION'S PROGRAMMING DESCRIPTION 

WKIC: Programmed for general interest. 5 min news 
each half hour. Country and western music three-
fourths of program day. Popular one-fourth of pro-
gram day. SPORTS: at 7:15 am & 4:45 Dm daily. 
Reed 7/12/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ernest Sparkman. 
Commercial Manager-Julius Lassie. 
Program Director-Norma Strong, 

3. FACILITIES 
5.000 w. days; 1390 Ise. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 
FM-ERP 31,000 w.; 101.1 me. 
Operating schedule: 5:30 am-10 pm. EST. 
Antenna ht.: 1150 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 3a. 40. 4d, 5, 6a, 713. 8. 
Rate Protection: 10a. 14a. 
Basic Rates: 20b, 21a, 22a. 23a, 24e, 25e. 26, 28e. 

29b, 30, 330. 
Contracts: 40a. 42b, 45, 46. 47e. 50. 51b. 
Comb.: Cont. Discounts: 60d, 61h, 62e. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 2/1/69-Rec'd 6/4/69. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
1 x  4.60 3.65 156 x  3.15 2.35 
13 x  4.50 3.55 208 a  ..75 2.15 
26 X  4.25 3.25 260 a  2.55 2.00 
52 x  3.85 3.00 312 ..... 2.35 1.85 
104 x  3.55 2.65 1248 x  2.15 1.65 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 25 min hr 10 min 5 min 

1 a  48.40 29.05 25.459.0 14..,5 9.70 
13 x  43.60 26.15 22.90 17.45 13.10 8.70 
26 a  41.15 24.70 21.60 16.45 12.35 8.25 
52 x  36.30 21.80 19.05 14.55 10.90 7.30 
104 a  33.90 20.35 17.80 13.55 10.20 6.80 
156 a  30.25 18.15 15.90 12.10 9.10 6.05 
208 X  29.05 17.45 15.25 11.60 8.70 5.85 
260 a  25.45 15.25 13.40 10.20 7.60 5.10 
312 x  24.20 14.55 12.70 9.70 7.30 4.85 

HENDERSON (1 AM; 1 FM) 

Henderson County-Map Location D-5 
flee SUDS consumer market map and data at begin-
ning or the State. 

e 
WSON WSON-FM 

1941 1846 

1212F MO 
A Lackey Steam 

Subseriber to the NAB Radie Code 
Media Code 4 218 3150 4.00 
Henderson Broadcasting Co.. Box 418, Henderson. 

KY. 42420. Phone 502-828-3923. 
STATION'S PROGRAMMING DESCRIPTION 

WSON: Programmed for adults and young adults. 
with emphasis on news and information programming. 
NEWS: network every hour, local report 5 times 
daily, area and state report 5 times daily. FARM: 
6-7 am & 12:15-1 pm daily, direct livestock and 
grain market reports (taped). county agent news. 
farm news, detailed weather information. MUSIC: 
6-7 am country and western. 7:35 am-8 pm general 
popular music featuring current middle-of-the-road 
hits, standards. film music, swing and popular jazz, 
and popular folk music. Contact Representative for 
further details. Itec'd 7/13/67. 

I. PERSONNEL 
Pres. & Gerel. Mgr.-Hecht S. Lackey. 
Sta. Dir. & Sales Mer.-Art Grunewald. 

2. REPRESENTATIVES 
Busby. Finch á Woods. Inc. 

S. FACILITIES 
500 w. days: 860 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST, DST. 
FM FACILITIES 
ERP 20.000 w.: 99.5 me. 
Operating schedule: 6:00 am-8:00 pm. 
Antenna ht.: 304 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e. 4a, 4d, 5, 6s, Tb, 8, 
Rate Protection: 10b, 1113. 12b, 13b, 14b, 15b. 
Basle Rates: 21a, 23e, 24b, 25e. 26, 28b, 28e, 29a. 
Contracts: 40e, 41, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60b, 60f, 601, 61e, 62d. 
Cancellation: 70b. 70e. 71a, 72, 73b. 
Prod. Serivices: 80, 82. 
Affiliated with CBS and %BS Radlo Networks. Pare-
age plans to be used within any consecutive 7 day 
period. 
I'm rates-one-half AM rates. 

TIME RATES 
Rates effective July 1, 1963. (Card No. 6.) 

Card received June 3, 1963. 
6. SPOT ANNOUNCEMENTS 1 min 30 see 10 see 
1 U - 6.00 4.00 2.50 
13 U   5.90 3.95 2.45 
26 ti  5.75 3.85 3.35 
52 ti... 5.60 3.80 2.30 
TS ti  ...... ...... 5.40 3.75 2.25 
104 ti ..... .......... _ ......... _._.._..___.... 5.30 3.65 3.15 
156 ti.___. ................... _..__._ .... 5.00 3.50 2.00 
208 ti  4.70 3.35 1.85 
260 ti  4.40 3.20 1.70 
312 ti  . 4.00 3.00 1.50 

7. PACKAGE PLANS 
1 min 30 sec 10 see 

20 or more per wk  . 4.50 3.50 - 
10. SPECIAL FEATURES 
"Rapid Report News"-5-minute, 10 per week, each 
5.00. 

(CR) 

HOPKINSVILLE (2 AM; 2 FM) 

Christian County-Map Location 1)-7 
See SRDS consumer market map and data at begin-
ning of the State. 

WHOP 
1940 

CBS Radio Network 
MID 

A Lackey Station 
Subscriber to the NAB Radio Cede 

Media Code 4 218 3240 3.00 
Hopkinsville Broadcasting Company, Inc., Box 709, 
Bass Arcade. 1102 S. Virginia St.. Hopkinsville. 
Ky. 42240. Phone 502-885-5331. 
STATION'S PROGRAMMING DESCRIPTION 

WHOP: Programmed for adults and commuters. 
FARM: 5-7 am. 2 men, interviewa, market reports, 
weather and news. National and local news 7-7:30 
am. Popular and standard music 7:30-10 am with 
personality. 10-11 am women's program, guests, inter-
views. telephone program. 11 am-12:30 pm, noon 
farm hour, weather and news, market reports, popu-
lar music. 12:30-5 pm popular music, national and 
local news on hour, features on half hour. 5-7 pm 
roadshow. 7 pm-12M popular and standard music. 
SPORTS: high school and college football anti basket-
ball, major league baseball. Mobile unit, weather 
station, news facilities. Contact Representative for 
further details. Reed 8/18/67. 

I. PERSONNEL 
Pres. & Gen'l. Mgr.-F. Ernest Lackey. 
Sales & Asst. Gen'l Mar.-Roger Jeffers. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 5 am-midnight. CST., DST. 
Partial simulcast operation. Simulcast 5-9 am and 
5-7 pm and newscasts. For non-simulcast facilities 
see WHOP-FM. 

4. AGENCY COMMISSION 
15/0 on net time. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3e, 4a, 4d, 5, 6e. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22e, 22b, 23e, 24e, 25a, 26, 20e, 

28e. 20e. 
Contracts: 40e. 45, 46, 47e. 48. 
Comb.: Cont. Discounts: 60e, 61e, 626. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 82. 
Affiliated with CBS Radio Network, 

TIME RATES 
No. 8 Eff 7/1/85-Itee'd 5/16/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6 ti 11 ti 16 it 21+ 
1 min or less ....... 6.00 5.75 5.60 5.00 4.00 
10 seconds-50% of 1-minute rate. 

W H O P-FM 
1948 

Media Code 4 218 3241 1.00 
Hopkinsville Broadcasting Co., Inc., Bor 700. 1102 

S. Virginia St., Hopkinsville, Ky. 42240. Phone 
502-885-5331, 
STATION'S PROGRAMMING DESCRIPTION 

WHOP-FM: Programmed for adults and commuters. 
FARM: 5-7 am, 2 men, interviews, market reports, 
employing air personalities. Entertainment 7-9 am, 
employing air personalities, middle-of-the-road music. 
9 am-5 pm, taped music. standards. middle-of-the-
road. 5-7 pm, standards, employing air personalities, 
middle - of - the - road music. 7 pm - 12M, general 
PoPular music. featuring standards, showtunes. film 
music, middle-of-the-road music. NEWS: 10 I1110 
on hour, national, international, local area and com-
munity. 2 man news department, 1 mobile unit. 
Contact Representative for further details. Rec'd 
9/12/68. 

I. PERSONNEL 
President-F, E. Lackey. 
Vice-President-Roger E. Jeffers. 
Sales Manager-Roger Jeffers. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
ERP 39,000 sr.; 98.7 mc. Stereo. 
Operating schedule: 5 am-midnight. CDT. 
Antenna ht.: 204 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-5 pm and 7 pm-midnight except newseasts. For 
slmuleast facilities see WHOP. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See toded regulation. 
See WHOP for coded regulations. 
Affiliated with CBS. 

TIME RATES 
Eff 9/1/68-Reed 8/19/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 tl 11 ti 16 ti 21 ti 
1 min.  5.00 4.00 3.50 3.00 2.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-mM. 

WKOA 
1954 

e 
Subscriber to the NAB Radio Code 

Media Code 4 218 3330 2.00 
Pennyrile Broadcasting Co., Inc., Box 22. 1107 S. 

Virginia SL, Hopkinsville, Ky. 42240. Phone 502-
886-1204, 
STATION'S PROGRAMMING DESCRIPTION 

WKOA: Programmed for general interest, with speci-
fic audience blocks. 
AIR PERSONALITIES handle all segment's. 5-6 
am farm announcements, news headlines, market, 
weather forecast, country and western music. 6-7:30 
am local news, weather summary, farm report sports 
review. 7:30-9 am middle-of-the-road music, news 
summary, classified. 9-10 am women's news, inter-
views, recipes, church, club annuoncements, semi-
classical music. 10-11 am standards, middle of-the-
read music. 11 am-noon farm announcements, news, 
market, weather summary, farm bureau report. Noon-
12:30 pm local news. 12:30-3 pm country and western 
music, news, weather headlines. 3-5 pm current hits, 
news, weather headlines. 5-5:30 pm local news, 
weather summary, sports review. 5:30 pm-sign-off 
middle-of-the-road music. Sun am religions, pm 
current hits. Contact Representative for further de-
tails. Reed 8/2/67, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William H. Higgins, 
Program Director-Marvin Mahoney. 
Sales Manager-John M. Higgins. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 1480 Ice, Non-directional. 
Operating schedule: 5 am-local sunset. CST, DST. 
Partial simulcast operation. Simulcast 5-10 sm. For 
non-simuleast funnies see WKOF (FM). 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 3d, 4e. 4d. 5, 6e, 7b, 8. 
Rate Protection: 10e. lla. 12a, 13a, 14a. 15c. 
Basic Rates: 20e, 21d, 22e, 24b, 25e, 26, 28a. 29a. 
Contracts: 40a, 41, 42d, 44a, 45, 46, 47e, 48, 19. 51e. 
Comb.: Cont. Discount,: 60a, 80f, 61e. 62e. 
Cancellation: 10e. 70e, 71h, 72. 73b. 
Prod. Services: 82. 
FM facilities: WKOF (FM). 
Affiliated with American Entertainment Network. 
Affiliated with ERS. 

TIME RATES 
Eff 1/1/69-Rec'd 11/14/68. 

6. SPOT ANNOUNCEMENTS 
*PER YR: 26x 52x 78x 156x 3I2x 624x 
1 min.  4.12 3.82 3.53 3.24 2.91 2.65 
20/30 sec  3.53 3.24 2.94 2.65 2.35 2.06 
10 sec ID._ 2.94 2.65 2.35 2.06 1.78 1.46 

(*) Specified times. 
7. PACKAGE PLANS 

RUN OF SCHEDULE 
PER MO: 10 ti 2011 30 ti 40 ti 50 ti 60 ti 
1 min .... 35.30 68.20 98.70 127.20 153.09 176.40 
20/30 sen... 29.40 56.40 81.30 103.60 123.50 141.00 
10 sec ID._ 23.60 44.80 63.60 80.00 94.03 105.60 

-Per day-  Per Wk 
10 ti 20 ti 10 ti 20 ti 30 II 40 tl 

1 min.  30.60 58.80 32.00 63.60 91.00 117.80 
20/30 see.... 24.70 47.00 27.10 51.80 74.10 94.00 
10 sec ID_ 18.80 35.20 21.20 40.00 56.40 70.40 

8. PROGRAM TIME RATES 
*PER YR: 1 hr 1/2 hr 1/4 hr 10 min 5 mln 
1 x  123.52 61.76 30.88 23.53 if 8 

(•) Specified times. 
DTSCOTJNTS 

52x-15% 104x-30% 156x-45% 312x-80% 

WKOF (FM) 
1960 

Media Cede 4 218 3420 1.00 
Pennyrile Broadcasting Co., Inc., Boa 22, 1107 S. 

Virginia SL, Hopkinsville, Ky. 42240. Phone 502-
886-1204. 

STATION'S PROGRAMMING DESCRIPTION 
WKOF (FM). Programmed for general interest, 
with specific audience blocks. 
AIR PERSONALITIES handle all segments. 5-6 am 
farm a.nnounrements. news headlines, market, weather 
forecast, country and western music. 6-7:30 am local, 
state and world news. weather summary, farm report, 
sports review. 7:30-9 am middle-of-road music, news 
summary. classifieds. 9-10 urn women's news, inter-
views. recipes, church and club announcements, semi-
classical music. 10 am-5 pm taped middle-of-road 
music 5-5:30 pm local, state and world news. 5:30-11 
Pm middle-of-road music. SPORTS: play-by-Play in-
cludes major league baseball, professional, college and 
high school football and basketball. Contact Rem-
sentatIve for further detalls. Reed 7/20/67, 

I. PERSONNEL 
Pres. fie Gen'l Mgr.-William H. Higgins. 
Sales Manager-John M. Higgins. 
Program Director-Marvin Mahoney, 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional Repo Corp. 

3. FACILITIES ERP 3,730 w.: 100.3 me. 
Operating schedule: 5 am-11 pm. CST. DST. 
Antenna ht.: 150 ft. above average terrain. 
Partial simulcast operation. Operated separately 10 
am-11 pm dally. For simulcast fatalities sin WKOA. 
WKOF (FM). 

4. AGENCY COMMISSION 
15% time only: payable In days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 3d, 4a. 4d. 5, 6a. 7b. 8, 
Rate Protection: 10a, lla. 120. 13e. 14a, 151. 
Basic Rates: 20e, 21d, 22a, 24b, 25a, 26. 281, 295. 

KENTUCKY 
Contracts: 40a, 41, 42d, 44a, 45, 46, 47e. 48, 49, 51e. 
Comb.; Cont. Discounts: 60e, 60f. 61e. 
Cancellation: 70a. 70c, 71b, 72, 73b. 
Prod, Services: 82. 
AM facilities: WKOA. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

Elf 1/1/69-Reed 11/14/68. 
6. SPOT ANNOUNCEMENTS 
*PER YR: 260 528 78x I56X 512x 624X 
1 2.06 1.91 1.76 1.62 1.47 1.33 
20/30 sec__ 1.76 1.62 1.47 1.33 1.18 1.03 
10 sec ID.... 1.47 1.33 1.18 1.03 .88 .74 
VI Specified times. 

7. PACKAGE PLANS 
RUN OF SCHEDULE 

PER MO: 10 ti 20 tl 30 ti 40 ti 50 ti 60 ti 
1 mint.------.. 17.65 34.10 49.35 63.60 76.50 88.20 
20/30 sec.... 14.70 28.20 40.65 51.80 61.75 70.50 
10 sec ID.... 11.80 22.50 31.80 40.00 47.00 52.80 

-Per day  Per wk 
10 ti 20 ti 10 ti 20 ti 30 ti 40 ti 

1 min.......... 15.30 29.40 16.45 31.80 45.90 58.80 
20/30 sec.... 12.35 23.50 13.55 25.90 35.05 47.00 
10 sec ID._ 9.40 17.60 10.60 20.00 28.20 35.20 

8. PROGRAM TIME RATES 
*PER YR: I hr 1/2 hr 1/4 hr 10 min 5 min 

11.77 8.09 
(") Specified times. 

DISCOUNTS 
52x-15% 104x-30% 150x-45% 

IRVINE 
Estill County-Map Location J-5 

See SRDS consumer market map and data at begin-
ning of the State. 

312x-80% 

WI RV 
1960 

• 
Subscriber to the NAB Radio Code 

Media Code 4 218 3510 9.00 
lrvenna Broadcasting Co., Inc.. 201 Main SL, Irvine, 
Ky. 40336. Phone 606-723-2550. 

I. PERSONNEL 
Pres. & Gen'l Mar.-James M. Gaskin. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days; 1550 Ice, Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3e, 3b, 5. Ca. 
Rate Protection: 10h, Ilh. 12g, 13g. 14a. 
Basic States: 20b, 11e. 21b, 23b. 24b, 25e. 28b, 29e. 
Contracts: 40e. 41, 42e. 44e. 46. 47e. 48, 49. 
Comb.; Cont. Discounts: 60b. 
Prod. Services: 80, 82. 
AMilated with Keystone Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1960. 
Ratee received July 5. 1960. 

6. SPOT ANNOUNCEMENTS 
(1 minute-100 word.) 

1 time. ..... _______ 4.00 104 time__ 2,15 
13 times  3.75 156 times  2.54 
26 times  3.50 260 2.00 
52 times  3.00 

8 PROGRAM TIME RATES 
3/4 1/2 1/4 10 

hr. hr. hr. hr. min. min. 
1 time__ 32.00 28.00 24.00 15.00 13.00 6.00 

13 times.... 31.00 27.00 23.00 13.50 12.00 5.75 
26 times.... 30.00 26.00 21.00 12.00 11.00 5.50 
39 times.... 29.00 25.00 18.00 10.00 9.00 5.25 
52 times.... 27.00 23.00 18.00 9.00 8.00 5.00 
78 time..,. 25.00 21.00 10 011 8.50 7.50 4.75 

104 times._ 23.00 19.00 14.00 8.00 7.00 4.50 
156 times.... 21.00 17.00 13.00 7.50 6.50 4.25 

JAMESTOWN (1 AM; 1 FM) 

Russell County-Map Location G-6 
See SRDS consumer market. map and data at beginning 
of the State. 

WJ KY 
1967 

GEM 
Media Code 4 218 3550 5.00 
Russell Broadcasting Corp.. Box 336, Jamestown, Ky, 

42642. Phone 502-866-7433. 
I. PERSONNEL 
President-Clayborn Scales, 
Manager-Bill Hines, 

3. FACILITIES 
1,000 w.: 1060 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded reatliatIone 
General: la, 2a. 2b, 3a, 31% 5. On. 
Basic Rates: 20b, 210, 23b, 24b, 28b, 20e. 
Contracts: 400. 41. 42e. 440. 46. 47e, 48, 49. 
Comb.: Cont. Discounta: 60b. 
Prod. Services: 80. 82. 
Affiliated with KISS. 

TIME RATES 
NATIONAL ANT) LOCAL RATES SAME 

Eff 2/28/69-Itec'd 3/3/69. 
6. SPOT ANNOUNCEMENTS 
1 min. ea  1.85 30 sec, ea  1.00 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 5 min 

1 .............. ..... _.._.._.._... 40.00 24.00 12.00 6.00 
13 x  38.00 23.00 11.25 5.50 
26 ...... _ ...... _ ..... _   36.00 21.50 10.50 5.00 
52 x  13.00 20.00 9.754.80 
104 ..........   31.50 19.00 9.25 4.20 
156 ........... _ .... _.-_____ 30.00 18.00 8.75 3.80 
260 x______ .... _ ............. 28.50 16.50 8.25 3.20 
312 x  27.00 15.00 7.25 3.00 
364 a  25.00 14.00 6.25 2.60 
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WJ RS (FM) 
1968 

Media Code 4 218 3600 8.00 
Russell County Broadcasters, Doi 263. Jamestown, 

Ky. 42629. Phone 502-343-6255. 
I. PERSONNEL 
President-Itichard Fryman 
General Manager-Welby Hoover. 
Program Director-Randy Marsh. 

S. FACILITIES 
ERP 3,000 w.; 103.1 me. 
Operating schedule: 5:30 am-9:30 pm. CST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff Reed 7/1/68. 
C. SPOT ANNOUNCEMENTS 

ID see 30 see 60 see 
Ea   .50 1.00 1.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

Plat   21.00 10.50 5.25 3.75 2.25 

LANCASTER 
Garrard County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

' WIXI 

1966 
Subscriber to the NAB Radio Code 

Media Code 4 218 3690 9.00 
Lancaster Broadcasters, 108-A Stanford St., Lan-

caster. Ky. 40449, Phone 606-792-2152. 
I. PERSONNEL 
Pres. & Gen'i Mgr.-South C. Berlin. 
Sales Mgr.-Mrs. Joetta Logan, 

3. FACILITIES 
1,000 w.; 1280 kc. Non-directional. 

500 w. pre-sunrise. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, lb, 4a. 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, 11b, 12b, 131). 14a. 15b. 
Basic Rates: 20b. 2Ia, 21b, 21d, 22a, 22b, 23a, 24b, 

25e. 26, 28b, 28e, 29a, 29b. 33e. 
Contracts: 40a, 40e. 41, 42b, 42d, 43, 44a, 45, 46, 

476. 48, 49, 50, 515, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 62b, 62d. 
Cancellation: 70b, 70e. 71a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 11/14/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min SO see 
1 x  3.00 2.50 156 x  2.10 1.90 
13 x.  2.85 2.35 260 x  2.00 1.80 
26 x  2.70 2.20 312 x  1.90 1.70 
39 x  2.55 2.15 364 x  1.80 1.60 
52 x 2.40 2.10 500 x. 1.60 1.40 
78 x  2.30 2.05 1000 x  1.50 1.20 
104 x  2.20 2.00 

8. PROGRAM TIME RATES 
1 hr 49 mis 1/2 hr 1/4 hr 10 mln 5 min 

1 x  32.00 28.00 24.00 15.00 13.00 6.00 
13 x  31.00 27.00 23.00 13.50 12.00 5.75 
26 x.........   30.00 26.00 21.00 12.00 11.00 5.50 
39 x  29.00 25.00 18.00 10.00 9.00 5.25 
52 x  27.00 23.00 16.00 9.00 8.00 5.00 
78 x  25.09 21.00 15.00 8.50 7.50 4.75 
104 x  23.00 19.00 14.00 8.00 7.00 4.50 
156 x  21.00 17.00 13.00 7.50 6.50 4.25 
260 x...__   19.00 15.50 12.00 7.00 6.00 4.00 
312 x  17.00 15.00 11.00 6.50 5.00 3.75 
364 x .......   15.00 14.00 10.00 6.00 4.75 3.50 

LEBANON 
Marlon County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WLBN 
1954 

Media Code 4 218 3780 8.00 
Lebanon-Springfield Broadcasting Co., Box 647, Leba-

non. Ky. 40033. Phone 692-3126. 
Other Studios: Springfield. Ky. Phone 336-7486. 
STATION'S PROGRAMMING DESCRIPTION 

WLBN: Diversified format. 
Local news at 7:45 am, 10 am, noon. 2 Om, & 5 pm. 
3 local news reporters. 2 male and 1 female. C and w 
muffle show sign-on-7:30 am. Popular music 7:30-
11:30 am. FARM: programs 11:30 am-1 pm. Standard 
music and air personality 1-3 pm. Rock and roll 
3-5 pm. C and w 5 pm-sign-off. News on hour. 
mobile and beejer news bulletins anytime necessary. 
Sun, religious music and programs sign-on-noon. 
Popular all Sun afternoon. Live ball games when 
available. Portable studios for store, promotions, etc. 
broadcasts. Contact Representative for further de-
tails. Rec'd 8/3/07. 

I. PERSONNEL 
General Msnager-J. T. Whitlock. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1.000 w. days; 1590 Ice. Non-directional. 
Operating sehertule: 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
None. net to station 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2b. 3a. 3d. 40. 5, 6a, 7e. 8, 
Rate Protection: 10a, lla. I2a. 13a, 14s, 
Basle Rates: 21c, 21d, 23a. 24b, 25a, 26, 28h, 28e, 

30. 
Contracts: 40a. 44a. 45, 46. 48. 51c. 
Comb.: Cont. Discounts: 60b, 60e, 61s. 
Cancellation: 71a. 73a, 73b. 
Prod. Service.: 81 82. 
Affiliated with KM Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1963. 
Rates received April 2, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

1 ti 3.80 2.90 312 ti   2.00 1.75 
13 ti 3 55 275 500 ti 1.75 1.50 
52 ti  3.05 2.30 1000 tl 1.50 1.25 
156 ti  2.45 2.00 

8. PROGRAM TIME RATES 
1/ hr 1/2 hr 1/4 Iv 10 min 5 min 

1 X.  36.00 23.50 14.65 11.30 7.35 
13x-16% 52x-30% 156x-40% 
261-23% 104x-36% 260x-44% 

LEITCHFIELD (1 AM; 1 FM) 
Grayson County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WMTL 
1959 

e 
Media Code 4 218 3870 7.00 
Rough River Broadcasting Company, 53 Public Square, 

Leitchfield. Ky. 42754. Phone 502-259-3165. 
STATION'S PROGRAMMING DESCRIPTION 

WMTL: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min. 7-7:30 am news, farm and 
weather reports, interviews. 7:30 am-noon middle-of-
the-road music. Noon-12:35 pm news, weather, farm 
reports, interviews. 12:35 pm music, current country 
hits. 3 pm-sign-off popular music and middle-of-the-
road. 4-4:30 pm news, neather, sports. SPORTS: 
week-end games of major league baseball, sports news 
hourly. Remote pick-ups available. Rec'd 8/7/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Porter Wallace. 
Sales Manager-Wayne C. Harvey. 

S. FACILITIES 
250 w.; 1580 ke. Non-directional. 
Oper,ting schedule' 6.00 am-meal sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WMTL-FM. 

4. AGENCY COMMISSION 
15%. R111s payable hv the tenth of the month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a. 4a, 4d. 5, 6a, 7b. 
Rate Protection: 10h. Ilh. 12h. 13h. 14h, 15b. 
Bash Rates: 21, 21b, 21c, 24b, 25a, 26, 28b, 28e, 

29b, 30, 32b. 
Contracts: 405, 42b, 44a, 45, 46. 47e, 48. 51a, 51e, 
Comb.: Cont. Discounts: 60a. 61a, 62d. 
Cancellation: 70a, 70e, 73a. 
Prod. Services: ze). 81. 82. 
Affiliated with KI3S Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAW' 

Elf Rec'd 1/18/68. 
6. SPOT ANNOUNCEMENTS 

WMTL/WMTL-FM COMBINATION 
Ix 250 150x 500+ 

1 min or less  4.00 3.50 3.00 2.50 
8. PROGRAM TIME RATES 

WMTL/WMTL-FM COMBINATION 
PER WK: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti. flat  50.00 25.00 13.00 10.00 6.00 
1 ti  40.00 20.00 10.00 7.50 5.00 
3 ti  35.00 16.00 8.00 6.00 4.50 
5 ti  30.00 14.00 7.00 5.00 4.00 
13-week contract. 

WMTL-FM 
1967 

e 
Media Code 4 218 3871 5.00 
Rough River Broadcasting Co., Inc.. 53 Public Sq., 

Leitchfield. Ky, 42754. Phone 502-259-3165, 
I. PERSONNEL 
Pres. & Gen'l afgr.-Porter Wallace. 
Sales Manager-Wayne C. Harvey. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 3,000 w.; 104.9 mc. 
Operating schedule: 5 am-10 pm daily. CST. 
Antenna ht.: 186 ft. above average terrain. 
Partial simulcast operation. Operated separately 5-6 
am & local sunset-10 pm daily. For simulcast facili-
ties see WMTL. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WMTL listing for coded regulations. 
Affiliated with KISS Rodin Netoork, 

TIME RATES 
Elf Itec'd 1/18/68. 

6. SPOT ANNOUNCEMENTS lx 25x 150x 500+ 
1 min or less  3.00 2.50 2.00 1.50 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 10 min 5 mit 
1 U. flat  30.00 15.00 7.50 6.00 4.00 
1 ti  25.00 12.50 6.00 5.00 3.50 
3 ti  20.00 10.00 5.00 4.50 3.00 
5 ti  18.00 9.00 4.50 4.00 2.50 
13-week contract. 

LEXINGTON (3 AM; 3 FM) 
Fayette County-Map Location H-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WAX U 
1957 

CITY OF LICENSE 
GEORGETOWN 

Modern Country Music 
(This is a paid duplicate of the listing appearing 
under Georgetown. Ky.) 
Media Code 4 218 2430 1.00 
WARP Radio. Box 759. First Federal Bldg., 134 

N. LIMP Lexington. Ky. 40501. Phone 254-8888. 
STATION'S PROGRAMMING DESCRIPTION 

WAXU: Programmed for general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 

modern country au segments sign-on-sign-off except 
Sun before noon. NEWS: 5 min network news at :45. 
3 min state and local at :15, 5 min local news at 
noon daily. Farm show noon-1 pm, weather reports 
in each newscast. SPORTS: 5 min network Sports at 
7:30 am, 4:30 pm & 6:30 pm, local sports 10 min at 
5 pm, 13 major stock car races and Indianapolis 
race, basketball and football, local and regional. 
TALK: trading post at 10:30 am, 10 min, M-Sat, 
bulletin board at 9:25 am, 12:55 pm, 4:05 pm. 
County agent at 12:30 pm. Remote mobile unit 
broadcasts. Religious programming Sun am. Contact 
Representative for further details. Rec'd 12/27/67. 

I. PERSONNEL 
' Pres. & Gen'l Mgr.-Robert E. Johnson, 

Program Director-Jack Webb. 
Sales Manager-Ray Hooper. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
Regional Reps Corp. 
Atlanta-Dora-Clayton Agency, Inc. 

3. FACILITIES 
10,000 w. days: 1580 ke. Directional. 
Operating schedule: Sunrise-local sunset EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4d, 5, 6a. 713, 8. 
Rate Protection: 10a. lia, 12a. 13a, 14a. 15a. 
Basic Rates: 200. 21a, 21b, 21d, 22a, 22b. 23a. 24a. 

24b, 25a, 26. 27. 28b, 28c, 29a. 30, 32s. 33d. 
Contracts: 400. 41, 421). 42d. 43, 44a, 45, 46, 47e. 

48. 49, 50, 51a, 51b, 51e. 
Comb.; Cont. Diamants: 60a, 60g. 601, 61b, 62b. 
Cancellation: 70a, nu. 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MRS. 

TIME RATES 
EH 4/1/62-Rec'd 4/9/62. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec (") 
1 x......... 7.50 600 4.50 
-6 x  7.00 5.50 4.00 
52 x  6.50 5.00 3.50 
156 X.  6.00 4.50 3.00 
260 X.    5.50 4.00 2.50 
312 x  5.00 3.50 2.00 

4.50 3.00 1.50 
4.00 2.50 1.25 

500 x  
1000 x  

(•) 10 second m's. 

WBLG 
1946 

e 

(D) 

Subscriber *a the NAB Radio Code 
Media Code 4 218 4050 5.00 
Lexingten Broadrasting Cern., 1 ao Barr St., Lezing• 

ton. KY. 40507. Phone 608-252-1300. 

I. PERSONNEL 
President-Roy B. White, Jr. 
Vice-Pres. & Sta. Mgr.-James H. Tomblin. 
Program Director-Ed Van Hook. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1.000 w.; 1300 kc. DIreetIonal-night on>. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b. la. 3d. 4a, 4d. 5. fia. 
Rate Protection: 10a, 14a. 15b. 
Basle Rates: 20h, 22a, 22b, 24b, 26, 28e, 29s. 
Contracts: 40a, 41. 45. 46. 47a. 
Comb.; Cont. Discounts: 60a, 60f, 61a, 62d. 
Cancellation: 71e, 72, 73b. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 16 Elf 3/1/69-Rec'd 7/7/69. 

6. SPOT ANNOUNCEMENTS 
SECTION I-SPECIFIED TIMES 
(News and other program adjacencies) 

Ix 10x 25x 500 100x 250x 500x 
I  11.00 9.15 7.40 7.00 6.60 6.25 5.90 
30 nee  7.70 6.40 5.20 4.90 4.60 4.95 4.15 
20 sec._ 6.60 5.50 4.45 4.20 3.95 3.75 3.55 
10 5.50 4.60 3.70 3.50 3.30 3.10 2.95 
SECTION II-SPECIFIED 1 HOUR POSITIONS 
1 min  10.00 8.35 6.80 6.40 6.00 5.65 5.30 
30 see  7.00 5.85 4.75 4.50 4.20 3.95 3.70 
20 sec  6.00 5.00 4.10 3.85 3.60 3.40 3.20 
10 sec  5.00 4.15 3.40 3.20 3.00 2.80 2.65 
SECTION III-SPECIFIED 3 HOUR POSITIONS 
1 min__ 9.00 7.55 6.20 5.80 5.40 5.05 4.70 
30 sec  6.30 5.30 4.35 4.05 3.80 3.55 3.30 
20 sec  5.40 4.55 3.75 3.50 3.25 3.05 2.85 
10 sec  4.50 3.80 3.10 2.90 2.70 2.50 2.35 

7. PACKAGE PLANS 
ROS 

I min 30 sec 20 see 10 see 
Section IV 6 am-7 pm  5.00 3.50 3.00 2.50 
Section V 5 am-midnight  4.40 3.10 2.65 2.20 

W LA P 
1922 

Media Code 4 218 4140 4.00 
Thoroughbred Broadcasters Co. Inc.. 177 N. Upper 

St. Lexington, KY, 40501, Phone 255-7751. 

I. PERSONNEL 
President-Merrill Lindsay. 
General Manager-Paul N. Lindsay. 
Operations Manager-Jim Allison. 

2. REPRESENTATIVES 
McGavren-Guild-PGIV Radio, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 830 kc. 

Directional. 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time: payable 1st of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, la, lb, 40, 4e, 5. Ca. 7a. 
Rate Protection: 10b, 11b. 12b, 13b, 141), 
Basic Rates: 20a, 220, 22b, 23a. 24b, 26, 28a, 29a. 
Contracts: 40a. 48. 
Comb.; Cont. Discounts: 60b. 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70e, 71b, 73a. 
Affiliated with NBC. 

TIME RATES 
No. 12A Eff 10/1/68-Reed 8/28/08. 

6. SPOT ANNOUNCEMENTS 
thru Fri 6-9 am & 3-7 pm. 

B-Mon thru Fri 9 am-3 pm; Sat 9 am-7 pm. 
C-Mon thru Sat 7 pm-midnight; Sun all day. 

1 MINUTE 
PER WK: I ti 6 tl 12 ti 18 ti 24 ti 
AA   12 11 10 9 8 
A   10 9 8 7 6 
  7 6 5 4 3 

30 sec: 80% of applicable 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

TAP TAP TAP 
I MIN: I 2 3 
Mon thru Sat 6-5 am & 3-7 pm.  6 8 10 
Mon thru Fri 9 am-3 pm & Sat 
6 am-7 nm  6 8 10 

Mon thru Sat 7 pm-midnight & 
Sun all day  6 8 10 

PER WK: 18 ti 24 ti 30 ti 
Ea   8.00 7.00 6.00 
30 see: 80% of applicable 1-min  

8. PROGRAM TIME RATES 
WKLY: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti  75 46 25 20 12 
8 ti  207 120 69 54 33 
5 ti  315 185 110 85 50 
6+   369 210 120 96 54 

PROGRAM FREQUENCY DISCOUNTS 
13 nk-10% 26 wk-15% 39 wk-17-1/2% 52 wk-20% 

W L A P-FM 
1950 

Media Code 4 218 4141 2.00 

Thoroughbred Broadcasting, Inc., 177 N. Meer St., 
Lexington. Ky. 40501. Phone 255-7751. 

I. PERSONNEL 
President-Merrill Lindsay. 
General Manager-Paul N. Lindsay. 
Operations Manager-Jim Allison. 

2. REPRESENTATIVES 
McGarren-Guild-POW Radio, Inc. 

3. FACILITIES 
ERP 3.500 w., 94.5 our. 
Operating schedule: 8:00 am-midnight. EST. 
Antenna ht.: 305 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 1st of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective June 1, 1984. 
Rates received May 25, 1964. 

6. SPOT ANNOUNCEMENTS 
ea 

10 or more. net.  1.25 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 le 5 min 
6 ti  100 90 60.00 35.00 20.00 

WLEX (FM) 
1969 

Of] F IMO 
Media Code 4 218 4175 0.00 
WLEX-TV, Inc., Box 1457, Russell Cavo Pike, 'Ar-

ington, Ky. 40501. Phone 606-255-4404, 
STATION'S PROGRAMMING DESCRIPTION 

WLEX (FM): Programmed for mass appeal, 10-50 
years old listening group. 
MUSIC: Ilitparade '69, progressive rock and general 
popular music. NEWS: 5 nain network at :15 past 
hour every alternating hour beginning at 8:15 am. 
SPORTS: live play-by-play local high school and 
college basketball and football. Religious talk and 
music programs Sun mornings. Contact Representative 
for further details. Rec'd 7/17/69. 

I. PERSONNEL 
President-Harry Barfield. 
Station Manager-William L. Pope. 
Program Director-Charla Rowe, 

2. REPRESENTATIVES 
New York-Meeker Radio. Inc. 
Atlanta, Dallas-Busby, Finch and Woods, Inc. 

3. FACILITIES 
ERP 50,000 w.; 98.1 mc. Stereo. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 353 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, la, 3b, 3d, 4a, 4d, 5, 6a, 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15d. 
Basle Rates: 20b, 210, 21b, 220. 22b, 230, 24e, 25a, 

26, 28b, 28e, 290, 30, 31, 32a. 
Contracts: 40a, 41, 42b, 42d, 44b, 45, 47e, 48, 49, 

51a. 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60g, 601, 610, 61b, 

62b, 62d. 
Cancellation: 700, 70c, 71a. 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 6/20/69-Rec'd 6/23/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 25 ti 15 ti 10 ti 5 ti 1 ti 
1 ask  2.50 3.25 4.00 4.75 6.75 
13 wk.  2.25 3.00 3.75 4.50 6.25 
27 wk  2.00 2.75 3.50 4.25 5.75 

30 SECONDS 
1 wk  2.00 2.60 3.20 3.80 5.40 
13 wk.  1.80 2.40 3.00 3.60 5.00 
27 wk  1.60 2.20 2.80 3.40 4.60 
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10 SECONDS 

PER WE: 25 ti 15 ti 10 ti 5 ti I ti 
1 wit  1.20 1.55 L90 2.30 3.25 
13 wk. ......   1.10 1.45 1.80 2.15 3.00 
27 wk  1.00 1.30 1.70 2.25 2.75 

8. PROGRAM TIME RATES 
PER WE: (*) I tl 2 ti 311 5 ti 6 ti 7 ti 
5 min  12.00 10.00 9.00 8.30 7.60 6.90 6.20 
10 min.__ 18.00 15.00 12.75 11.00 10.00 9.00 8.10 
1/4 hr  22.00 18.70 15.90 14.00 11.20 9.50 8.60 
1/2 hr. 30.00 24.00 21.60 17.80 14.60 12.40 10.50 
1 hr 50.00 39.00 33.15 28.20 28.00 25.20 22.70 

(•) lx per yr. 
DISCOUNTS 

13 wk-15% 27 wk-25% 

WVLK 
1947 

CBS Radio Network 
e 1:11:112 

Media Code 4 218 4230 3.00 

Bluegrass Broadcasting Co., Inc., Box 1559, 120 East 
Main St.. Lexington, Ky. 40507. Phone 606-251-
1151. TWX 606-255-8818. 

STATION'S PROGRAMMING DESCRIPTION 
WVLK: Programmed for general interest. AIR PER-
SONALITIES handle all time segments. NEWS: 
network and local every 30 min. 5:30 am-noon popular 
music with mobile unit traffic reports, sports news 
and weather observations, comedy, household hints, 
hospital reports. Noon-5:30 pm popular music, net-
work features, traffic reports. SPORTS: major league 
baseball, pro football, college football and basketball, 
high school football and basketball, horse racing. 
News on-the-spot coverage from 2 mobile units. Con-
tact Representative for further details. Reed 6/30/69. 

I. PERSONNEL 
Exec. V.-P. & Gen'l Mgr.-Itaymond P. Holbrook. 
Vice-Pros. & Sta. Mgr.-William Stakelin. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 590 ke. 

Directional-separate patterns day and night. 
Operating sehedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3b, 3d, 4a. 5, 8. 
Rate Protection: 10b. 1lb, 12b, 13b, 14e. 15a. 
Basic Rates: 20b, 228. 23a, 24b, 25e. 26, 27, 28e, 

29e, 32a, 33e. 
Contracts: 40e. 41, 42b, 42d, 94b, 45, 48, 47e, 49, 

51a, 51b, 51c. 
Comb.; Cont. Discounts: 60b. 60d, 60g, 601, 61e. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 90, 81, 82. 
Affiliated wills Eastman. 

TIME RATES 
No. 5 Eff 8/1/09-Reed 6/30/69. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm. 

other times. 
6. SPOT ANNOUNCEMENTS 

SECTION I 
PER WE: 1 ti 12 ti 18 01 24 ti 
1 min  17.00 15.00 14.00 13.00 
30 see  13.60 12.00 11.20 10.40 
10 sec  8.50 7.50 7.00 6.50 

SECTION II 
1 min  15.00 13.00 12.00 11.00 
30 see  12.00 10.40 9.60 8.80 
10 sec  7.50 6.50 6.00 5.50 

SECTION III 
1 min  12.00 10.00 9.00 8.00 
30 sec  9.60 8.00 7.20 6.40 
10 sec  6.00 5.00 4.50 4.00 

7. PACKAGE PLANS 
BEST BUY PLANS 

PER WE, EA: I min 
A-30 ti (151, 10II, 5111) 10 
B-15 tt (81, 511, 2111)  12 
30 sec: 80% of 1-min. 10 see: 50% of 1-min  
Not combinable with other weekly plans for tidied 
frequeley. 

8. PROGRAM TIME RATES 
5 mtn-1-1/2x applicable 1 min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-4% 52 wk-8% 

RATEHOLDER 
Rateholder: Minimum wkly ached of 6 1-min spots 
6 am-12 mid Mon-Son necessary to maintain costee 
wk advertising. 

W V L K-FM 
1961 

Media Code 4 218 4231 1.00 

Bluegrass Broadcasting Ce., 120 E. Main St., Lex-
ington, Ky. 40507. Phone 606-254-1151. 

I. PERSONNEL 
Exec. V.-P. & Gen'l Mgr.-Itaymond P. Holbrook. 
Vice-Pros. & Sta. Mgr.-William Stakelln. 

3. FACILITIES 
ERP 32,000 w.; 92.9 mc. 
Operating schedule: 7:00 a.m. to 1:00 a.m. daily. 
EST. 
Antenna ht.-290 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WVLK listing for coded regulations. 

TIME RATES 
Rates effective November 1, 1961. (Card No. 1.) 

Card reeelved August 20, 1962. 
6. SPOT ANNOUNCEMENTS 

1-minute announcement., as available. each__ 5.00 
35 10-second station breaks daily, per day  50.00 

8. PROGRAM TIME RATES 
1 hour. minimum once a week: 

7:00 a.m. to 6:00 p.m  25.00 
6:00 p.m. to 8:00 p.m  40.00 

10.00 p.m. to 1:00 am............_._. .....   30.00 
8:00 p.m. to 10:00 p.m  75.00 

LIBERTY 
Casey County-Map Location H-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WKDO 
1963 

Media code 4 218 4320 2.00 
Janie Ruth Broadcasting Co., Box 378, Liberty, KY. 

42539. 
I. PERSONNEL 
Owner-Cal Smith. 
Manager-Carlos Wesley. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
250 w.; 1500 kc. 
Operating schedule: Sunrise-local sunset. EST. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3b, 4b, 4d, 6e. 
Basle Rates: 21b, 21e, 24b. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective   

Rates received August 21, 1.964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti  5.40 3.60 156 11  380 2.50 
13 ti  5.15 3.40 208 tl ....... 3.50 2.35 
.6 ti  4.90 3.5 260 t1 3.25 2.15 
39 ti  4.60 3.10 312 ti  3.00 2.00 
52 ti  4.35 2.90 364 ti  2.70 1.80 
104 ti  4.05 2.70 

LONDON 
Laurel County-Map Location J-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WFTG 
1955 

Media Code 4 218 4410 1.00 

London Broadcasting Company, Inc., Box 333, London, 
Ky. 40741. Vo 4-2148. 

I. PERSONNEL 
General Manager-Elmo Mills. 
Station Manarer-Russell Henson. 
Commercial Manager-Ray E. Asher. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 a. days, 250 w. nights; 1400 ke. 

Nan-directional. 
Operating schedule: 6:00 am-8:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 3a. 4e, 5, 6a, 7b, 8. 
Rate Protection: 10e. 14e, 
Basic Rates: 28b. 28e. 
Contracts: 40a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70e. 70e, 71e. 73e. 
Prod. Services: 80, 81, 82. 
Member: Appalachian Network. 

TIME RATES 
Rates effective March 1, 1958. 
Rates received March 3. 1958. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 set 

1 ti  5.00 4.00 156 ti  4.00 3.20 
13 tl  4.90 3.90 260 ti  3.75 3.00 
26 U.  4.75 3.80 312   3.50 2.80 
5. ti  4.50 3.60 624 ti. 3.25 2.60 
104 ti  4.5 3.40 7.8 ti  3.00 2.40 
10 seconds or 15 words, no minimum required.... 3.20 

Automotive Spot Rates 
1 min  4.00 30 sec.  3.20 

LOUISVILLE (11 AM; 5 FM) 
(Including New Albany, Ind.; Jefferson-
ville, Ind.) 
Jefferson County-Map Location G-4 

See SltDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the illations provide equal coverage of 
the entire area or cities Involved. It is part of the 
time buying function to determine extent of in& 
vidual station coverage, audience delivered. etc. will-
in the area. 

WAKY 
1936 

LOUISVILLE 

A LIN Owned Station 

BJOHN C. BUTLER & COMPANY, INC. 
Media Code 4 218 4500 9.00 
WAKV. Inc., 554-558 S. Fourth St.. Louisville. 
Ky. 40202 Phone 502-583-8803. 

I. PERSONNEL 
President (LIN Broadcasting Corp.)-Donald A. Pets. 
Pres. dr Gen'l Mgr.-Al Smith. 
Commercial Manager-J, Douglas Kimble. 

2. REPRESENTATIVES 
John C. Butler & Company, sne. 
LIN Sta. Sales Office: See Rep & S/Is pages. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 790 ke. 
Directional-separate patterns day and ffignt. 

Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; payable on receipt. 

5. GENERAL ADVERTISING See cunee regulations 
General: la, 2b, 3a. 3b, 3d, 4a, 4d, 5, ea, 79, t. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: lob, 21a, 21b, 21e, 22a, 22b, 23e. 23b. 

24e. 241). 24e, 25a, 27, 28a, 25a, 30, 
Contracts: 40a, 41, 44b, 45, 46, 50, 51e. 51e. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 708. 70e, 71e, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf 4/1/68-Reed 4/1/68. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun noon-7 pm. 
13-Mon thru Sun 7 pm-midnight; Sun 6 am-noon. 
C-Daily midnight-6 am. 

6. SPOT ANNOUNCEMENTS 

CLASS AAA 
PER YR: PER WE: I min 20/30 ID's 
26 x  3 ti 40.00 32.00 24.00 
52 x 6 ti 38.09 30.40 22.80 
104 x.  37.00 29.60 22.20 
156 x  36.00 28.80 21.60 
260 x  15 ti  35.50 28.40 21.30 
312 x  18 ti  35.00 28.00 21.00 
5.0 x  21 ti 34 50 27.60 20.70 
780 x  24 ti  34.00 27.20 20.40 
1040 x  30 ti  32.50 26.00 19.50 

26 x  36.00 28.80 21.60 
52 x    34.00 27.20 20.40 
104 X..... _.._... 33.00 26.40 19.80 
156 x._  32.50 26.00 19.50 
260 x    32.00 25.60 19.20 
312 x  3L50 25.20 18.90 
520 x  31.00 24.80 18.60 
780 x  24 ti 10.50 24.40 18.30 
1040 1 ....... _  30 ti  29.00 23.20 17.40 

CLASS A 
3 ti  30.00 24.00 18.00 

52 x.  28.50 22.80 17.10 
104 x  9 ti  28.00 22.40 16.80 
156 x 12 t1 27 00 21.60 16.20 
260 x  15 It  26.50 21.20 15.90 
312 x.  18 tl  26.00 20.80 15.60 
520 x. ........ _... 21 ti  25.50 20.40 15.30 
780 x  24 ti  25.00 20.00 15.00 
1040 x  30 tt  24.00 19.20 14.40 

CLASS B 
3 ti  22.00 17.60 13.20 

52 x.  6 ti  21.00 16.80 12.60 
104 x 9 ti  20,50 16.40 12.30 
156 x  12 ti  19.50 15.60 11.70 
260 x__._ ....... 15 ti ..... _____..-.   19.00 15.20 11.40 
312 x  18 ti._ .............. _.._... 18.50 14.80 11.10 
520 x  21 t1  18.00 14.40 10.80 
780 x  24 tl 17.50 14.00 10.50 
1040 x  30 ti  16.50 13.20 9.99 
Class C, flat.  700 5.60 4.20 
All spots, regardless of length or time class, auto-
matically combine to earn lowest frequency or pack-
age discounts, whichever applies. 

CLASS AA 
3 ti  
6 U. 
9 ti 
12 ti  
15 ti 
18 ti 

KENTUCKY 
7. PACKAGE PLANS 

CONVERTIBLE SPOT PLANS 
PER WE; 

AAA AA A B I min 20/30 ID's 
3 ti  1 1 100.50 80.40 60.30 
6 G._ 2 2 1 1 189.00 151.20 113.40 
9 U.__ 3 3 2 1 270.00 216.00 162.00 
12 4 4 2 2 342.00 273.60 205.20 
15 ti  5 5 3 2 420.00 336.00 252.00 
18 ti  6 6 3 3 486.00 388.80 291.60 
21 tl  7 7 4 3 556.50 445.26 333.90 

8 4 4 624.00 489.29 174.40 
30 ti  10 19 5 5 750.00 600.00 450.00 
Conversion: Higher to lower time class-2 AAA. equal 
3 AA, 2 AA equal 3 A. Lower to higher class-3 A 
equal 2 AA, 3 AA equal 2 AAA. 
Weekly Package spots, In designated time classes, 
may be added to Convertible Spot Plans at applicable 
rates, also fully convertible. 

10. SPECIAL FEATURES 
NEWS PARTICIPATIONS 

CLASS AAA 
PER YR: lx 26x 52x 156x 
PER WE: 1 tl 3 ti 6 ti 12 tl 
1 min 55.00 44.00 42.00 40.00 
30 sec 44.00 35.20 33.60 32.00 

("LASS AA 
39.50 37.50 36.00 35.00 33.50 
31.60 30.00 28.80 28.00 26.80 

CLASS A 
1 42.09 33.00 31.50 30.00 29.00 27.50 
30 33.60 26.40 25.20 24.00 23.20 22.00 

CLASS B 
1 min _.._... 31.00 24.00 23.00 21.50 20.50 19.00 
30 sec   24.80 19.20 19.40 17.20 16.40 15.20 
All rates include ID's. 

WEA it Mt VIGNETTES 
Applicable 30-see spot rate plus 1.50 production 
charge; commisslonable. 

1 . 50.00 
30 sec 40.00 

WAVE 
1933 

LOUISVILLE 

Mr KATZ RADIO 
ei.1-1 EAST 

e 

260x 520+ 
15 tl 18 tl 
39.00 37.00 
31.20 29.60 

Subscriber to the NAB Radio Code 

Media Code 4 218 4590 0.00 

WAVE. inc., 725 South Floyd St.. Louisville. Ky. 
40203. Phone 502-585-2201. TWX 502-589-2328. 

I. PERSONNEL 
Exec. Vice-Proa. & Gen'l Mgr.-Ralph Jackson. 
Vice-Pres. & Sta. Mgr.-James Caldwell, 
Sales Manager-Tom De Muth. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
5,000 w.; 970 kc. Directional-separate patterns day 
and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3b, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 16. 
Basic Rates: 20a, 21b, 22a, 23a, 24a, 24b, 24e, 25a, 

26. 27, 28a, 29a, 30, 33e. 
Contracts: 40b, 41, 42a, 43, 44b, 45, 46, 47e, 49, 

50, 51b. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 61e, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC. 
Affiliated with Katz Radio AID. Plan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 28 Elf 3/1/69-Reed 1/20/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-lion thru Sat 5-6 am & 10 am-3 pm; Sun 5 am-
7 pm. 
B--All other times. 

(This listing continued on next Page) 

WVLK ... CONSISTENT CIRCULATION LEADERSHIP SINCE 1952 

e, 
LEXINGTON 

42-County WVLKland 

WVLK is again the NO. 1 Lexington 
coverage station. And according to the 
new Circulation Pulse 68* WVLK leads 
both inside and outside the Lexington 
Metro Area: 
Lexington Hornes Reached Metro 
Stations Total Metro Penetration 

WVLK 72,300 31,300 68% 

Sta. A 37,200 20,700 45% 

Sta. B 12,300 10,500 23% 

In fact, WVLK reaches more total homes in the 
state than any other Kentucky station located 
outside of Louisville. 

*InterViewing conducted during 1967 
To sell Lexington - Kentucky's first metro in 
retail sales/hh-and the surrounding 41 counties 
which account for over 22% of Kentucky's pop-
ulation and retail sales, you need Lexington's 
coverage leader ... 

Call your EASTMAN for further details 

WV LK 
5000 W • LEXINGTON 
CBS AR ve pE rReys .eicn Nt oodp Eby,. 
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KENTUCKY 

Louisville-W A V E-Continued 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WE: I ti 6 tl 12 ti 
AAA     30 29 28 
AA 28 26 25 
A     22 21 20 

 -  17 15 14 

18 ti 
27 
24 
19 
13 

24 ti 
26 
23 
18 
12 

50/50 TRAFFIC PLAN 
Advertiser scheduling at least 1/2 his combined 
AAA & AA weekly spots in AA earns AA rates on 
all AAA. & AA. spots, provided all AAA & AA spots 
in his schedule are spread equally Mon thru Sat. 
30 see: 75% of applicable 1-min. 
10 sec: 50% of applicable 1-min. Preemptible in 
AAA & AA. 

8. PROGRAM TIME RATES 
AA-Mon thru Sun 6 am-7 pm. 
A-All other times. 

CLASS AA 
PER YR, EA: Ix 52e 
1/2 hr._   85 80 
1/4 hr 56 53 
10 min.  46 44 
5 min.  35 33 

CLASS A 
1/2 hr   61 58 
1/4 hr  38 36 
10 min........_...._  32 30 
5   25 23 .22 "21 20 

10. SPECIAL FEATURES 

ALL NIGHT SHOW 
(bildnight-5 am) 

PER WE, EA: I ti 6 ti 
1 min or les  8.50 3.00 
52 consec %Ira discount, per spot .50. 

NEWSCASTS WITHIN ALL NIGHT SHOW 
PER WE, EA: 5 ti IOU 20 tl 30 ti 
5 min at ............. 9.00 8.00 7.00 6.00 
2 min at ............... 6.75 6.00 5.25 4.50 

2-MINUTE SPECIAL NEWS SUMMARIES 
Applicable minute rates plus 2.50 each, commission-
able. Includes 30-second spot plus opening and clos-
ing ID's. 

156X 260X 520e 

H 30 H 

COMBINABILITY 
All snots regardless of length or time classification 
and 2-minute Special News Summaries may be com-
bined for discount purposes. Program units may be 
combined with spots for discounts on spots only. Pro-
gram units of any length may be combined with each 
other for discount purposes, however, the All Night 
Show is not combinable with any other spots, news-
casts or programs. 

WFIA 
1946 LOUISVILLE 

Media Code 4 218 4680 9.00 
Radio 900, Inc., 310 W. Liberty SL, Suite B-3, 

Louisville. Ky. 40202. Phone 502-583-4811. 

STATION'S PROGRAMMING DESCRIPTION 
WFIA: Programmed for religious listening. 
National taped programs, religious and patriotic, 
daily and weekly. Local taped and live church pro-
grams daily and weekly. Sermons and music. Evan-
gelical and fundamental Christian. TALK: telephone 
conversation 1:30-2:30 pm M-F. Studio guest partici-
pation. Telephone participation swap-shop 5-3:30 Pm 
M-1r. NEWS: local, 5 min on half hour, 15 min at 
1 pm. Local civic and religious activities announced 
during heavenly music segments. Contact Represent-
ative for further detalls. Reed 11/10/67. 

I. PERSONNEL 
President-Douglas D. Kahle, 
General Manager-Russell E. Mane'''. 

2. REPRESENTATIVES 
R. S. Crane Company, Inc. 

3. FACILITIES 
1.005 w. days; 900 ke. Non-directional. 
Operating 'Module: Daytime EST. 

4. AGENCY COMMISSION 
15%; no cash discount. No rebates. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4b, 5, 6e, 7b, 8. 
Rate Protection: 10e. 11e. 12e, 13e, 14e, 16. 
Basic Rates: 20b, 21a, 21d, 22e, 23a, 24b, 2.5a, 26. 

28c. 29a, 33b. 
Contracts: 40e, 41, 42b, 44e, 45, 48, 47a, 48, 49, 

51a. 
Comb.; Cont. Discounts: 60s, 60d, 60e, 60f. 01e, 62d, 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Tobacco and theatre commercials unacceptable. 
Affiliated with EMS Network 

TIME RATES 
No. 3 Elf 9/68-Rec'd 10/28/68. 

S. SPOT ANNOUNCEMENTS 
PER WE, EA: le 104e 260e 3I2X 520e 1000e 
1 min  12 10 9 8 7 6 
30 sec  10 8 7 6 5 (') 

(') 4.50. 
20 see: 30-second rate. 
10 sec: 50% of applicable 1-min. 
All spots combined for plan and frequency discounts. 

7. PACKAGE PLANS 
WEEEDY SATURATION PLAN 

6 ti 12 tl 18 ti 24 ti 30 ti 
1 min  10 9 8 7 6 
30 sec.  8 7 6 5 (") 
(0) 4.50. 

8. PROGRAM TIME RATES 
lx 26e 52x I04x 

1 hr  93.50 89.00 84.00 79.50 
1/2 hr  56.00 53.00 50.50 47.50 
1/4 hr  37.50 35.50 34.00 32.00 
10 min..._   28.00 26.50 25.00 24.00 
5 min....._   19.00 18.00 17.00 16.00 
Programs and spots not combinable. 

10. SPECIAL FEATURES 
MONTHLY CAPSULE NEWS PACKAGE 

11 newscasts per wk, per mo  200 

156e 
75.00 
45.00 
30.00 
22.50 
15.00 

260e 
70.00 
42.00 
28.00 
21.00 
14.00 

WHAS 
1922 LOUISVILLE 

CBS Radio Network 
e 

Media Code 4 218 4770 8.00 
WHAS, Inc., 520 W. Chestnut, Louisville, Ky. 40202. 

Phone 502-582-7315. TWX 810-535-3326. 
STATION'S PROGRAMMING DESCRIPTION 

WILAS: Programmed for general interest, with young 
adult emphasis. 
MUSIC/PERSONALITIES: personality identification; 
youthful but adult music. NEWS: five 15 min local 
casts per day, 7-7:15 am, 7:45-8 am, noms-12:15 pm, 
5-5:15 pm, 10-10:15 pm, interspersed 5 min local 
newscasts, network news on hour. SPORTS: full 
college football, basketball schedule, seasonal horse 
racing. Features: network programming and brief local 
features of equal men/nomen interest, telephone par-
ticipation evenings 8:30-10 pm. Agricultural coverage, 
45 min per day. Contact Representative for further 
details, Rec'd 1/16/69. 

I. PERSONNEL 
President-Victor A. Sholls, 
Sales Director-James H. Topmiller, Jr. 
Program Director-Hugh Barr. 

2. REPRESENTATIVES 
Henry 1. Christel Co., Inc. 

3. FACILITIES 
50,000 w.; 340 he. Non.direetional. 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e, 4a, 4d, 5, Ob, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15a. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 23a, 23b, 24b, 

24e, 25a, 26, 27, 28a, 29a. 
Contracts: 40e. 41, 42a, 42e. 43, 44b, 45, 46, 47a, 

48, 50, 51e. 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60c, 60d, 60e, 60f. 601, 

61e, 62b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73s, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 

TIME RATES 
No. 19 ER 3/23/69-Itec'd 3/20/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm & Sat & Sun 10 am-
7 pm. 
B-7 pm- 6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 
1 MINUTE 

 Per wk  
1 ti IOU 15 ti 20 ti 30+ 

1 x  55 52 48 45 42 
100 x  52 49 46 43 40 
200 I  49 46 43 40 37 
500 x  46 43 10 37 35 

20/30 SECONDS 
1 x  44 40 38 36 34 
100 x  42 38 36 34 32 
200 x  40 36 34 32 30 
500 x  38 34 32 30 28 

CLASS AA 
1 MINUTE 

1 x  50 47 43 40 37 
1001  47 44 41 38 35 
200 x  44 41 38 35 32 
500 x  41 38 35 32 30 

20/30 SECONDS 
1 x  40 36 34 32 30 
100 x  38 34 32 30 28 
200 x  36 32 30 28 26 
500 x  34 30 28 26 24 

CLASS A 
1 MINUTE 

1 x  35 32 30 28 26 
100 x  33 30 28 26 24 
200 I  31 28 26 24 22 
500 x   29 26 24 22 20 

"20/30 SECONDS 
1 x  28 26 24 22 20 
100 x  26 24 22 20 18 
200 x  21 22 20 18 16 
000 x  22 20 19 16 14 

(•) Mon thru Fri 10 am-3 pm only. 
CLASS B 

1 MINUTE OR LESS 
1 x  25 23 21 19 17 
100 x  24 22 20 18 16 
200 x  23 21 19 17 15 
500 x  21 19 17 15 13 

ALL TIME CLASSES 
10 SECONDS 

1 x  20 19 18 17 16 
100 x  19 18 17 16 15 
200 x  18 17 16 15 14 
500 x  17 16 15 14 13 

AM/Phi TRAFFIC PLAN 
Schedule of spots may be divided equally between 
AM and PM traffic. If so, PM rate will prevail pro-
vided advertising is for single product and spots are 
same length and scheduled to run concurrently. 

7. PACKAGE PLANS 
JUNIPER 5-2385 

PER WE: I ti 5 ti 10 t1 
Mon thru Fri 8:30-10 pm  30 25 20 

TOTAL AUDIENCE PLAN 
Advertiser may request, but station cannot guarantee, 
specific days. 
Sold in multiples of 4; scheduled within 7 days. 
1 spot Mon thru Sat 6:30-10 am; Mon thru Fri 3-
7:30 pm. 
2 spots Mon thru Fri 10 am-3 pm; Sat and Sun 10 
am-7:30 pm. 
1 spot Mon thru Sun 7:30-8:30 pm; Mon thru Fri 
8:30-10 pm QC 5-2385); Mon thru Sun 10 Pm-
5:59 am. 
MAX. TOTAL SPOTS PLANS I mln 30 see 
36   1-9 . 106 85 

196   25-49 99 75 
396 .......... .....   50.99 ......... 94 70 
400+    100+   87 67 
TAP spots not combinable for discount, in any man-
ner with other spots but do earn their own frequency 
discounts, based solely en total number of plena 
completed within 1-year period. 

8. PROGRAM TIME RATES 
6 AM-10 PM 

Ix 104x I56x 260x 312e 
1/4 hr  100 95 93 87 85 
10 min  81 77 75 71 69 
5 min    63 61 58 55 53 

10 PM-6 AM 
1/4 hr 50 48 46 44 43 
10 min 40 38 37 35 34 
5 30 29 28 26 25 

1/4 hr 10 min 5 min 
Talent fees, net..   20 15 10 

10. SPECIAL FEATURES 
Farm Program-6-6:30 am & noon-1 pm, adjacent 
and participating spots, AAA rate. 

W H A S-FM 
1966 LOUISVILLE 

DA FWD 
Media Code 4 218 4771 6.00 
MIAS, Inc., 520 W. Chestnut, Louisville, Ky. 40202. 

Phone 502-582-7315. TWX 810-535-3326. 

I. PERSONNEL 
President-Victor A. Shells. 
Sales Manager-J. H. Topmiller, Jr. 
Program Director-Brench Boden. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3. FACILITIES 
ERP 100,000 w., 97.5 mc. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 505 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time. Bills payable 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
See WHAS listing for coded regulations. 
Length of commercial copy: Maximum 4 commercial 
insertions per hour; 2 per 1/2 hour; 1 for news. 

TIME RATES 
Err 1/15/68-Reed 1/22/68. 

O. SPOT ANNOUNCEMENT'S 
Ix 52x 104e 156e 208e 200e 3123520+ 

1 min 10 9 8 7 6 5 4. 3 

7. PACKAuE PLANS 
I MIN OR LESS 10 ti 20 01 
Per wk, ea'  6 4 
Maximum spots after 6 pm. 5 10 
If advertiser reaches 520 figure within 52 week 
period by purchases of weekly snot plans, he is 
entitled to the 520 rate. 

8. PROGRAM TIME RATES 
lx 52e 104e I56x 208e 260e 312x 520+ 

1 hr 50.00 45.00 42.50 40.00 35.00 32.50 30.00 25.00 
1/2 hr.. 30.00 28.00 26.00 24.00 22.00 20.00 18.00 16.00 

10. SPECIAL FEATURES 
Ix 52e 104e 156e 208e 2601 312x 5204-

News 20 19 18 17 16 15 14 13 

WHEL 
1949 

NEW ALBANY, IND. 

Media Code 4 218 4860 7.00 

Shell Broadcasting, Inc., Box 1196, Louisville, Ky. 
40201. Phone 812-944-5474. 
STATION'S PROGRAMMING DESCRIPTION 

WHEL: Programmed for adults. 
AIR PERSONALITIES emcee 100% of operation. 
MUSIC 85%: all standards. All programmed in 15 
min segments, all albums. NEWS 15%: 2 newsmen, 
5 min on half hour. COMMERCIAL POLICY: Com-
mercials clustered between 15 minute segments of 
uninterrupted music. Reed 3/5/69. 

I. PERSONNEL 
General Manager-Terry Garretson. 
Commercial Manager-Jim Nathan. 
Program Director-Phil Downs. 

2. REPRESENTATIVES 
AAA Representatives. 

3. FACILITIES 
1.000 w. days; 1570 he. Non-directional. 
Operating schedule: Sunrise-local unmet. EST. 

4, AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4e. 5, 6a, 7b. 
Rate Protection: 10c, lle, 12e, 13e, 14e. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 23a, 23b. 24a. 

25a, 29b, 20e. 29h, 31. 33e. 
Contracts: 40a, 42b, 42e, 14a, 15, 46, 48, 51e. 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61e, 62a, 

62d. 
Cancellation: 70b, 71a, 73e, 73b, 
Prod. Services: 80. 82. 

TIME RATES 
No. 2 Et! 1/1/69-Reed 11/4/68. 

AA-6-10 am & 3-7 pm. 
A-10 am-3 DIM 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE. I MIN: 1 wk 4 wk 
6 ti  15.00 14.50 
12 ti  14.00 13.50 
18 ti  13.00 12.50 
24 ti  12.00 11.50 
36 ti  11.00 10.50 

7. PACKAGE PLANS 
TOTAL AUDIENCE 

1 
9 
18 

6-10 am  
10 am-3 DM 
3-7 DM  
PER WE, 1 MIN: g6 ti 
1 ak  9.00 
4 wk  8.50 
13 vtic  8.00 
26 wk  
52 fait  7.00 8. 
30 sec: 80% of applicable 1-min. 

13 wk 26 wk 52 wk 
14.00 13.50 13.00 
13.00 12.50 12.00 
12.00 11.50 11.00 
11.00 10.50 10.00 
10.00 9.50 9.00 

PLAN 
 Pla 

II III 
6 5 

12 8 
6 5 
24 t1 18 ti 
10.00 11.00 
9.50 10.50 
9.00 10.00 
8.50 9.50 

9.00 

IV 
3 
e 
12 ti 
12.00 
11.50 
11.00 
10.50 
10.00 

e 

W INN 
1840 

LOUISVILLE 
mcgavren-guild 
pgw radio, inc. 

R A 

Media Code 4 218 4950 6.00 
Kentucky Central Broadcasting, Inc.. Tincestle 

Bldg., Louisville, Ky. 40202, Phone 502-585-5143. 
STATION'S PROGRAMMING DESCRIPTION 

WINN: Plogrammed for general interest. 
AIR PERSONALITIES handle all segments. 100% 
modern country music with traffic reports in drive 
times, hourly community interest announcements and 
regular audience participation contests. NEWS: local 
news on hour with a 6 man news staff. Network news 
on half hour. Editorial comments on items of commu-
nity interest. SPORTS: continuous sports and race 
results from UPI sports and race wire. Also featur-
ing live play-by-play sports. Contact Representative 
for further details. Itec'd 5/19/69. 

I. PERSONNEL 
President-H. Hart Hagan, Jr. 
Vice-Pres. & Gen'l Mgr.-Tom Moore, 
Sales Manager-Bill Jenkins. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 he. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15/0 thne only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, le, 3a, 4a, 4d, 5, 00, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b. 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b. 25a, 26, 28a, 

29a. 
Contracts: 40a. 42b. 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 000, 61b, 62b. 62e. 
Cancellation: 705, 70e, 71a, 710. 
Affiliated with American Entertainment Network. 

TIME RATES 
No, 3 ER 6/1/69-Ree'd 5/19/69. 

AAA-Mon thru Sat 6-10 am 8c 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: 6 ti 12 ti 18 ti 24 ti 
AAA   25.00 24.00 23.00 22.00 
AA   11.00 11.00 20.00 19.00 
  18.00 17.00 16.00 15.00 

20/30 SECONDS 
AAA   20.00 19.20 18.40 17.60 
AA   17.60 16.80 16.00 15.20 

12.80 12.00 14.40 13.60 
10 SECONDS 

AAA   12.50 12.00 11.50 11.00 
AA   11.00 10.50 10.00 9.50 
A   9.00 8.50 8.00 7.50 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN-1 MINUTE 

PER WE: Ea 
18 ti (10AA.A. OLA, 2A)._. ........ -..._..._ ........... 20 
24 ti (12AAA, 8AA, 4A) 19 
36 ti (16AAA, 12AA. SA)  - 17 

CONSECUTIVE WEEK DISCOUNT 
26 wk-4% 52 wk-10% 

10. SPECIAL FEATURES 
5-min news-1-1/2x 1-min rate. 

WKLO W K LO-FM 
1848 1988 

LOUISVILLE 

The Eastman Station 
Media Code 4 218 5000 9.00 
Mid-America Broadcasting Corp., 30T W. Walnut, 

Louisville. Ein 40202. Phone 502-583-4441. 

I. PERSONNEL 
Executive Ilee-Preeldent-.7. P. Williams. 
Viee-Pres. & Gen'l Mgr.-E, A. Gueldre. 
Sales Manager-William P. Pens. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
10,000 w. days, 1,000 w. nights; 1080 kc. 
Direetionel-seperete patterns day and night. 

Operating schedule: 24 hours daily except midnight 
Son-5:00 em Mon. EST. 
FM FACILITIES 
ERP 9.340 w.; 99.1 me. 
Operating schedule: 6:00 am-midnight. EST. 
Antenne ht.: 713 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 2b, la, lb, ea, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11e, 12e. 13e, 14e. 15e. 
Basic Rates: 20b. 21a, 220, 23a, 23b, 25a, 28b, 29a. 
Contracts: 40e. 41. 46, 47a. 
Comb.: Cont. Discounts: 60f. 
Cancellation: 70c. 71a, 73b. 
Affiliated with Eastman. 

TIME RATES 
No. 7 Et! 8/1/69-Reed 7/7/69. 

I-Mon thru Sat 6-10 am. 
II-Mon thru Sat 3-7 pm. 
III-Mon thru Sat 10 am-3 pm. 
IV-Mon thru Sat 7 pm-midnight; Sun 6 am-mid-
night. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: 1 tl 12 ti 18 ti 24 ti 
1 min  55.00 45.00 42.00 40.00 
30/20 sec  44.00 36.00 33.60 32.00 
10 sec.  27.50 22.50 21.00 20.00 

SECTION II 
1 min  45.00 40.00 39.00 38.00 
30/20 sec.  36.00 32.00 31.20 30.40 
10 sec  22.50 20.00 19.50 19.00 

(This listing continued on next page) 
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Louisville-W K L 0, W K L 0-FM-Cont'd 
SECTION III 

PER WK: 1 ti 12 ti 18 ti 24 tl 
1 min  35.00 30.00 29.00 28.00 
30/20 sec  28.00 24.00 23.20 22.40 
10 sec  17.50 15.00 14.50 14.00 

SECTION IV 
1 min  30.00 25.00 23.00 22.00 
30/20 sec  24.00 20.00 18.40 17.60 
10 sec  15.00 12.50 11.50 11.00 
BTA-MON THRU SUN 6 AM-MIDNIGHT 

12 ti 18 ti 24 ti 
1 min  36.00 33.00 30.00 
30/29 sec  28.80 26.40 24.40 
10 sec  18.00 16.50 15.00 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min rate. 

CONSECUTIVE WEEK DISCOUNT 
52 wit-10%. Not applicable to BTA. 

RATEHOLDER 
Minimum wkly ached of 6 1-min spots 6am-12mid 
Mon-Sun necessary to maintain consec wk advertising. 

WKRX (FM) 
1967 

LOUISVILLE 

Media Code 4 218 5130 4.00 

WKRX., Inc., Box 606, Louisville, Ky. 40201. Phone 
502-583-1177. 

STATION'S PROGRAMMING DESCRIPTION 
WKRX (FM): Programs for young adults and adults. 
AIR PERSONALITIES emcee entire operation. 
MUSIC 80%: featuring hits of past 10 years and 
current hits. Music played in solid 13 min blocks. 
NEWS 10%: local, national and international. 5 min 
news every hour. COMMERCIAL POLICY: 8 minutes 
per hour. Reed 8/10/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Keith L. Itching. 
Station Manager-Bill Evans. 
Sales Manager-M. L. Moore. 

2. REPRESENTATIVES 
linger Coleman, Inc. 

3. FACILITIES 
ERP 50,000 w. (horiz.), 50,000 w. (vert.); 106.9 mc. 
Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. No cash discount. 

5. GENERAL AUVERTIS1NU See coded regulations 
General: la, 2a, 3a. 4s. 5, 8. 
Rate Protection: 10h, lib, 121). 136, 14b, 15b. 
Basic Rates: 2619. 21e. 21b, 22a, 23a, 24b, 25e. 
Contracts: 40a, 41, 42b. 44e. 45. 46. 47e, 48, 51b. 
Comb.: Cont. Discounts: 60d, 62d. 
Cancellation: 70a, 70c. 71a, 72. 73a. 
Prod. Services: 82. 
Affiliated with American FM Network. 

TIME RATES 
No. 1 Eff I/1/67-Reed 1/9/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

1 x..._ ...... 12.00 7.50 104 x____... 8.00 5.50 
13 x  11.00 7.00 156 r .. 7.00 5.00 
26 x  10.00 6.50 260 x. 6.00 4.50 
52 x  9.00 6.00 312 x. 5.00 4.00 

8. PROGRAM TIME BATES 
I hr 1/2 hr 1/4 hr 

  60 40 22 
13 x  56 36 20 
26 x  52 32 18 
52 x  48 30 17 
104 x  46 28 16 
156 x  44 26 15 
260 x  42 24 14 
312 x  ....... 40 22 13 

WLOU 
1948 

LOUISVILLE 

Independent Negro 
Media Code 4 218 5220 3.00 

Rounsaville of Louisville. Inc.. Box 8278. 2549 S. 
3rd St.. Louisville, Ky. 40208. Phone 502-636-
3535. 

STATION'S PROGRAMMING DESCRIPTION 
WLOU: Programmed to Negro listener. MUSIC: 
popular rhythm and blues, gospel and some jazz. 
AIR PERSONALITIES handle all segments. Taped 
Commercials by air personalities interchangeable. 
NEWS: 5 min at :55, headlines at :30, is com-
munity oriented. Homemaker vignettes, 6 times daily. 
M-F, health and beauty tips, household and fashion 
hints. News, Negro community oriented, 5 min at 
:55, 15%, 10% local and regional. 5% national and 
international. Air personalities, popular and r & b 
music 60%. Religion and religious muslo (gospel 
and spiritual) 20%. Community service, 3 times 
daily, M-F, announcing future community activities. 
Community bulletin board, announcements 3 times 
daily. M-F, for clubs, churches and school activities. 
Editorializes when needed. Contact Representative 
for further details. Reed 11/4/68. 

I. PERSONNEL 
Owner at tres.-11ohert W. Bounzarille. 
General Manager-William E. Summers. 

2. REPRESENTATIV hn 
Bernard Howard & Co., Inc. 
Rounsaville Sta. Sales Ornce: See Rep & 5/0 pages. 

3. FACILITIES 
5.000 w. days: 1350 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4e, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10d, lid, 126. 136, 146. 15e, 18. 
Basic Rates: 20b. 20e. 22e. 23b. 24e. 24b, 24e. 25e. 

26, 27. 28b, 28c, 29a. 32b, 336. 
Contracts: 40a, 41, 42e. 43. 44b. 45. 46, 47e. 50, 

51b. 

Comb.; Cont. Discounts: 60e, 60g. 601, 626. 
Cancellation: 70a, 70e, 71a, 70b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 9 Elf 4/1/69-Rec'd 3/3/69. 

AA-Mon tiara Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-1 mm- -30 See-

PER YR: AA A AA A 
1 x  15.20 12.20 12.20 9.80 
50 x  14.40 11.80 11.60 9.40 
100 x  13.60 11.30 10.90 9.00 
150 x  13.10 10.90 10.50 8.70 
250 x  12.40 10.50 9.90 8.40 
500 x  11.60 9.70 9.30 7.80 
750 x  10.80 9.10 8.60 7.30 
1000 r  9.80 8.20 7.80 6.60 
ID's or Flash spots (10 seconds or less) sold at 50% 
of the 1-minute rate. They can be combined with 1-
minute or 30-second spots to earn lower rates for ID 
frequency only, Do not combine with Packages for 
frequency. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 10 ti 15 tl 20 ti 25 ti 30 ti 35 ti 
AA: 
1 wk.  14.50 13.70 13.00 12.20 11.50 10.60 
13 wk  13.40 12.80 12.00 11.30 10.60 9.80 
26 wk.  12.50 11.90 11.20 10.60 10.00 9.20 
39 wk  11.50 10.90 10.30 9.70 9.10 8.40 
52 wk  10.40 9.80 9.30 8.80 8.20 7.60 
A: 
1 %%lc  11.60 11.00 10.50 9.80 9.20 8.60 
13 uk  10.80 10.20 9.60 9.10 8.60 7.90 
26 wk  10.10 9.50 9.00 8.50 8.00 7.40 
39 wk  9.20 8.70 8.20 7.80 7.30 6.80 
52 wk.  8.30 7.90 7.50 7.00 6.60 6.10 

30 SECONDS 
AA: 
1 wk  11.60 11.00 10.40 9.80 9.20 8.50 
13 wit  10.70 10.29 9.60 9.00 8.50 7.80 
26 wk  10.00 9.50 9.00 8.50 8.00 7.40 
39 wit  9.20 8.70 8.20 7.80 7.30 6.70 
52 wk  8.30 7.86 7.40 7.00 6.60 6.10 
A: 
1 wk.  9.30 8.80 8.40 7.80 7.40 6.90 
13 wk.  8.60 8.20 7.70 7.30 6.90 6.30 
26 wit  8.10 7.60 7.20 6.80 6.40 5.90 
39 wk  7.40 7.00 6.60 6.20 5.80 5.40 
52 wk  6.60 6.30 6.00 5.60 5,30 4.90 
1-minute and 30-seconds cross-combine to earn maxi-
mum frequency. Each snot package stands alone. 
However, advertisers may earn a higher frequency 
(13 mks, 26 wits, etc.) co subsequent orders provided 
the schedules continue without interruption but no 
rebates are applicable on previous orders. Spot pack-
ages subject to short rate. 

8. PROGRAM TIME RATES 
Ix 50x 1001 150x 2500 500x 

1 hr  120.20 116.10 112.10 108.00 103.00 95.90 
1/2 hr  80.10 77.40 74.70 72.00 68.70 63.90 
1/4 hr  53.40 51.60 49.80 48.00 45.80 42.60 
5 min  26.70 25.80 24.90 24.00 22.90 21.30 
Do not combine with Packages for frequency. 

9. PARTICIPATING PROGRAMS 
Louise Jefferson Vignettes-1 per day rotating Mon 
thru Fri 10 am-3 pm, plus 15 1-min or 20 30-sec 
spots per wiz: 

13 wk 26 wk 52 wit 
Per wk  215 190 165 

W L RS (FM) 
1964 

LOUISVILLE 
Media Code 4 218 5310 2.00 
WLIt Stereo, 800 S. Fourth St., Louisville. Ky. 

40203. Phone 502-585-5178. 
I. PERSONNEL 
Manager-Joe Bell. 
Program Director-Susan Henson. 

2. REPRESENTATIVES 
Herbert E. Groakin & Co. 

3. FACILITIES 
ER? 3,000 w.: 102.3 me. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 3b, 3d, 4a. 5, 6a. 7b, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h, 15b. 
Basic Rates: 20a, 21a, 21d, 22b, 23a, 24b, 28b, 28c, 

29b, 33d. 
Contracts: 40a, 44b. 46, 48, 49, 51e. 51b. 
Comb.: Cont. Discounts: 60b, 60e, 61e, 626. 
Cancellation: 71a, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with 51BS. 
Member: The Groskin GLOM). 

TIME RATES 
No. 9 Eff 1/1/69-Reed 1/13/69. 

6. SPOT ANNOUNCEMENTS 
lx I5x 30x 60x 125x 250x 500x 

1 min 15.00 14.00 13.00 12.00 11.00 10.00 9.50 
8. PROGRAM TIME RATES 

Ix I5x 30x 60x I25x 250x 5001 
1 hr  105 100 95 90 86 82 78 
1/2 hr...   79 75 71 67 64 61 58 
5 min  44 42 40 38 36 34 32 

WREY 
1966 

NEW ALBANY, IND. 
Media Code 4 218 5400 1.00 
M. It. Lankford Broadcasting Co., Box 634, 4th & 

Spring St., New Albany, Ind. 47150. Phone 812-
945-9195. 

I. PERSONNEL 
President-11. It. Lankford. 
Seey. Treas.-Ray J. Lankford. 
General Manager-Mike Day. 

S. FACILITIES 
500 w. days; 1290 kc. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only; payable 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a, 46, 5, 6e, 7a. 
Rate Protection: 10b, 1lb, 12b, 13b, 1419. 15a, 156, 
Basic Rates: 201), 21b, 22a, 230. 24b, 25e. 20. 
Contracts: 41, 51b. 

Comb.: Cont. Discounts: 606, 60f, 601, 61e, 62b, 626. 
Cancellation: 70a, 70e, 71b, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 Eff 5/1/67-Reed 5/3/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec I min 30 sec 

I x..   7.00 5.00 104 r  .. 5.25 4.00 
13 x______. .... 6.50 4.75 156 x  5.00 3.75 
26 x...-......_ .... 6.00 4.50 260 x_____ 4.75 3.50 
52 x......._ ........ 5.50 4.25 312 x.....  4.50 3.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  65.00 45.00 30.00 20.00 15.00 
13 x.  60.00 42.00 28.00 19.00 14.00 
26 r  56.00 39.00 26.00 18.09 13.00 
52 x  5-.00 36.50 24.00 17.00 12.00 
104 x  48.00 33.50 22.00 16.00 11.00 
156 x..._ .............   45.50 31.50 20.00 15.00 10.00 
260 x  42.50 30.00 18.00 14.00 9.00 
312 x  40.00 28.00 10.00 13.00 8.00 

WSTM (FM) 
1966 

LOUISVILLE 
Media Code 4 218 5490 2.00 

J. W. Dunavent. 4140 Shelbyville Rd., Louisville, 
KY. 40207. Phone 502-895-9786. 
STATION'S PROGRAMMING DESCRIPTION 

WSTM (FM): Programmed for adults and young 
adults. 
MUSIC: middle-of-the-road 24 hours. NEWS: 5 
min every hour. 5 min each of news, weather, and 
business news 6-6:15 pm weekdays. Every lecord 
announced by live announcers until 9 pm. 9 pm-6 
am live announcers back-announce every 3 records. 
COMMERCIAL POLICY: 6 minutes per hour with 
20 minutes product protection. Weekend features 4 
programs incorporating middle-of-the-road music. 
each program 1 hour in duration. Contact Representa-
tive for further details. Rec'd 10/29/68. 

I. PERSONNEL 
President-J, W. Dunavent. 
Station Manager-Jon W. Alexander. 

2. REPRESENTATIVES 
Frederick W. Smith, 

3. FACILITIES 
ER? 3.000 w.: 103.1 mc. Stereo. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 186 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; 2% cash discount 10 days. Payable monthly, 

5. GENERAL ADVERTISING. See coded regulations 
General. la, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 22b, 23a, 24b, 25a, 26, 28e, 

290. 
Contracts: 40a, 41, 420. 43, 45, 46, 47a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 6/1/68-Rec'd 6/12/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1000 x  2.85 1.65 100 x 4 85 2.90 
750 x  3.00 1.75 50 x 5.40 3.25 
500 x  1.15 1.85 25 x 6.09 3.60 
400 x  3.50 2.10 10 x  6.60 4.00 
300 x 3.95 2.40 1 x  7.20 4.35 
200 x  4.35 2.65 

7. PACKAGE PLANS 
SATURATION PACKAGE 

(30 consec days) 
200 t1-500x rate. 100 11-400x rate. 

10. SPECIAL FEATURES 
Newscasts, minimum 65 ti, eu.........,.. ...... -..._._ 7.25 

WTMT 
1957 

LOUISVILLE 

adarn young inc. 

IMO 
Media Code 4 218 5580 0.00 
Jefferson Broadcasting Co., Inc., York Towers, 2nd 

and York St., Lotlsville, Ky. 40203. Phone 502-
583-3001. 

I. PERSONNEL 
General Manager-Richard Gundle. 
Commereial Manager-Lee Stinson. 

2. REPRESENTATIVES 
Adam Young Radio. Inc. 
Regional Reps Corp. 

3. FACILITIES 
500 w days; 620 itc. Directional. 
Operating schedule: 5:00 am-local sunset. ES9:. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 4a, 46. 5, 6e, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15e. 16. 
Basic Rates: 20a. 22a. 22b, 23a, 2319. 24a, 21b, 24e, 

25a, 27, 28a, 26e. 20a, 29b, 33a. 
Contracts: 40a, 41, 42e, 42e. 44b, 45, 46, 47e, 48, 

50, 51b, 51c. 
Comb.; Cont. Discounts: 600. 60e, 606. 60e. 601. 60g, 
601 61b, 62b. 

Cancellation: 70a, 79e. 71a, 72, 73a, 73b. 
Prod, Services: 80. 82, 

TIME RATES 
Rates effective December 15. 1965. (Card No. 5.) 

Card received November 26, 1965. 
Class AA-6:00-10:00 am and 3:00-7:00 Dm Mon 
thru Fri. 
Class A-All other times. 

7. PACKAGE PLANS 
MARKET BUSTER PLAN 

-Class AA- -Class A-
1 min 30 see 1 min 30 see 

Fixed position  24. 19. 22. 18. 
24 tl  15. 12. 13. 10. 
18 ti  16. 13. 14. 11. 
12 ti    17. 14. 15. 12. 
6 ti    18. 15. 16. 13. 
Less than 6 U  20. 16. 18. 15. 

KENTUCKY 
7 DAY SOUND VALUE PLAN 

PER WK: 1 min 30 sec 1 min 30 lee 
14 ti  15. 12. 28 ti 13. 10. 
21 ti  14. 11. 
Announcements must be spread proportionally over 7 
days. Seven Day Sound Value Plan announcements 
do not combine with Market Buster Plan for greater 
discounts. 

WEEKEND SPECIAL PLAN 
PER WKND: 

1 min 30 sec 1 min 30 see 
12 ti  14. 11. 24 ti_____ 12. 9. 
18 U  13. 10. 
Announcements must be equally divided between Sat 
and Sun. Weekend Special Plan MY combine with 
Market Buster Plan for greater discounts. 
ID's-50% of 1-minute rate. 
ID's combine at the rate of 2 ID's equal 1 minute 
for greater discounts  

Discounts 
26 come wk  505 52 censen wk. 10% 

WXVW 
1961 

JEFFERSONVILLE, IND. 
Media Code 4 218 5670 9.00 
Electrocast, Inc., Box 666, Jeffersonville, Ind. 47110. 
Phone 812-283-3577, 

STATION'S PROGRAMMING DESCRIPTION 
WXVW: Programmed for adults. 
Middle-of-the-road music 24 hours. 2 man local news 
staff. 10 min network and local news every hour. 
FARM: 5-6 am. 6-10 am entertainment, air person-
alities, traffic reports, general information. 10 am-
noon women's news and music. Noon-12:30 pm news, 
network and local, sports, business. 12:30 pm-12M 
entertainment, air personalities, middle-of-the-road 
music. 12M-6 am entertainment, middle-of-the-road 
music. SPORTS: live major league baseball, high 
school football and basketball, college football and 
basketball, golf, horse racing. RELIGIOUS: Sun 6 
Rea mc-pdoo7n/.24/67.  Contac t Representative for further details. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Joseph R. Bell. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Chicago-National Time Sales, 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 te. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
35/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 2b, la, 3b, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10b, lib. 12b. 13b, 14e, 15b. 
Basic Rates: 20a, 20b. 21a, 21b, 24b, 25b, 28b, 28e. 
Contracts: 40a, 41, 42s, 45, 46. 
Comb.: Cont. Discounts: 60a, 61b. 
Cancellation: 71e. 72. 73a. 
Prod. Services: 82. 
Affiliated with MRS Radio Network. 
Affiliated with American Information Network. 

TIME RATES 
Elf 2/1/69-Reed 1/31/69. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x 60x I25x 250x 500X 

I min  10.00 9.00 8.00 7.00 6.00 5.00 4.50 
30 sec  7.50 6.75 6.00 5.25 4.50 3.75 3.25 
10 sec  5.00 4.75 4.50 4.25 3.50 3.00 2.50 

8. PROGRAM TIME RATES 
lx I5x 30x 60x 125x 250x 500x 

1 hr..._   80.00 75.00 70.00 65.00 60.00 55.00 45.00 
1/2 hr.__ 60.00 55.00 50.00 45.00 40.00 35.00 25.00 
1/4 hr..._._ 27.00 25.00 22.50 20.00 17.50 16.50 15.00 
10 min.__ 22.00 20.00 18.00 17.00 15.09 13.00 11.00 
5 17.00 15.00 14.00 13.00 12.00 10.00 9.00 

MADISONVILLE (2 AM; í FM) 
Hopkins County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WFMW 
1949 

Subscriber to the NAB Radio Code 

Media Code 4 218 5760 8.00 
Sound Broadcasters, Inc., Box 338, Madisonville, Ky. 

42431. 

I. PERSONNEL 
Station Manager-Il. W. Wells. 
Commercial Manager-E. L. Kelley, Jr. 

2. REPRESENTATIVES 
Regional Reps Corp. 
South-R. S. Crane Company, Inc. 

3. FACILITIES 
500 w. days; 730 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash dierount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e. 3a. 4a, 4d, 5, 6a, 8. 
Rate Protection: 15h, 
Basic Rates: 20a. 21s. 22b, 23a, 24e. 33b. 
Contracts: 40e, 42b, 44b, 45, 46. 47a, 48, 51a. 
Comb.: Cont. Discounts: 60b, 60g. 626. 
Cancellation: 70b, 70e, 71b, 73b, 
Prod. Services: 80. 81. 82. 

TIME RATES 
El' 12/1/67-Reed 10/30/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 520 I04x 260x 3I2x 360e 

1 min 4.00 3.85 3.65 3.50 3.35 2.50 2.25 2.00 
30 sec 3 30 3.20 2.95 2.75 2.40 1.80 1.60 1.50 
10/15 

sec.. 1 00 1.70 1.60 1.50 1.40 1.10 1.00 .90 
7. PACKAGE PLANS 

-3 rays- -5 days- -10 days-
PER DAY: I min 30 see I min 30 see 1 mln 30 see 
5 ti  48.00 31.50 71.25 48.75 125.00 90.00 
8 ti  68.40 46.80 100.00 72.00 180.00 128.00 
10 ti  75.00 54.00 112.50 80.00 200.00 150.00 
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W F MW-FM 
1949 

Media Code 4 218 5800 2.00 
Sound Broadcasters, Inc., Box 338, Madisonville. Ky. 

42431. 
I. PERSONNEL 

Station Manager-H. W. Wells. 
Commercial Manager-E. L. Kelley, Jr. 

2. REPRESENTATIVES 
Regional Reps Corp. 
South-R. S. Crane Company, Inc. 

3. FACILITIES 
ERP 30,000 w.; 93.9 mc. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 370 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
See WFMNV listing for coded regulations. 

TIME RATES 
Elf Reo'd 7/7/69. 

6. SPOT ANNOUNCEMENTS 
1 min (minimum 1 per day, 13 wks)  3.50 

WTTL 
1956 

Media Code 4 218 5850 7.00 
Hopkins County Broadcasters, Box 387, 265 S. Main 

St.., Madisonville. Ky. 42431. Phone 502-821-1310. 

STATION'S PROGRAMMING DESCRIPTION 
WTTL: Programmed for adults and young adults. 
6 air personalities heard daily. MUSIC 90%; cur-
rent hits. NEWS 10%; every 30 min national, state 
and local. SPORTS: coverage of high school and 
college football and basketball. Facilities available 
for remote pickups from shopping centers, fairs and 
grand openings. Contact Representative for further 
details. Rec'd 7/19/67. 

I. PERSONNEL 
President-Conway M. Smith. 
Manager-Jerry McKonley. 
Operations Manager-Bob Wicks. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1,000 w. days. soon-directional; 500 w. nights, direc-
tional; 1310 kc. 
Operating schedule: 5:00 am-midnight. CST, DST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

IL GENERAL ADVERTISING See coded regulations 
General: la, St,. 3b. 3d, 4e. 5. 8e. 71). 8. 
Rate Protection: 10e. lle, 12c. 13e. 14e. 15b. 
Basle Rates 21e. 21b, 22b, 23e. 24b, 25e. 26, 29e. 

33e. 
Contracts: 40a. 42b. 43, 44a, 45. 46, 48. 
Comb.; Cont. Discounts: 60d. 601. 61e, 62d. 
Cancellation: 70e, 70e. 72, 73e. 73b. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective December 1, 1905. 
Rates received December 1, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 pee 

1 U 5.08 3.75 2.50 
26 ti  4.80 3.60 2.40 
52 U._ 4.50 3.37 2.25 
104 ti... 4.20 3.15 2.10 
156 U . 3.90 2.92 1.95 
260 ti  3.60 2.70 1.80 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 U....._____ 18.00 9.60 104 ti............ 14.40 7.80 
26 ....... 16.80 9.00 156 U.__ 13.20 7.20 
52 ....... 15.60 8.40 260 ti....._..... 12.00 0.60 

MANCH ESTER 
Clay County-Map Location J-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WWXL 
1956 

C. 
to the NAB Radio Coda 

Media Code 4 218 5940 6.00 
Wilderness Road Broadcasting Company, Inc.. P. 0. 

Box 368. Manchester, Ky. 40962. Ly 8-4694. 

I. PERSONNEL 
President-Joe L. ligue. 
General Manager-Cecil Corum. 
Sta. & Sales Me.-Luey Howard. 

S. FACILITIES 
1,(mn w.: 1450 hr. Non-directional. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: is. la. 3a. 3b. 4b, 4d, 5. 6a, 8. 
Rate Protection: 10a, lia. 12a. 13s. 14a. 
Basic Rates: 22b, 23a, 24b, 25a, 26. 
Contracts: 40a. 42a, 45, 46. 
Comb.; Cont. Discounts: 60c, 61b, 62b, 62e. 
Cancellation: 70a, 70e. 71b. 715. 

tIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective --. 
Rates received August 11, 1961. 

6. SPOT ANNOUNCEMENTS 
min. 30 sec. 1 min. 30 sae. 

1 tIme. _ 2.50 1.50 156 times_ 1.90 1.30 
13 times._ 2.40 1.45 208 times_ 1.60 1.15 
26 times_ 2.30 1.40 260 tinsel_ 1.70 1.10 
39 times__ 2.20 1.55 312 times__ 1.60 1.05 
52 times._ 2.10 1.30 364 times.... 1.50 1.00 

104 times.... 2.00 1.25 

8. PROGRAM TIME RATES 
1/2 hr. 
18.00 
17.10 
16.20 
15.30 
14.40 
13.50 
12.60 
11.70 
10.80 
9.90 
9.00 

1 time.... 30.0.0 
13 times.. 28.50 
26 times.. 27.00 
39 times_ 25.50 
52 times_ 24.00 

104 times_ 22.50 
156 times.. 21.00 
203 times_ 19.50 
260 times.. 18.00 
312 times_ 16.50 
364 times.. 15.00 

1/4 hr. 
9.00 
8.75 
8.50 
5.25 
7.50 
6.75 
8.50 
6.25 
5.00 
4.75 
4.50 

10 min. 
6.00 
5.75 
5.50 
5.25 
5.00 
4.75 
4.50 
4.25 
4.00 
3.75 
3.50 

MAYF I ELD (1 AM; 1 FM) 
Graves County-Map Location B-7 

See SRDS consumer market map and data at begin-
ning of the State. 

5 rain. 
4.00 
3.80 
3.60 
3.40 
3.30 
3.00 
2.80 
2.80 
2.40 
2.30 
2.00 

WNGO 
1947 

itgl> 
Media Code 4 218 6030 5.00 
West Kentucky Broadcasting. Inc., Box 431. Paducah 

Rd., Mayfield, Ky. 42066. Phone 502-247-5122. 

I. PERSONNEL 
Station Manager-Chattel W. Stratton. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1.000 w. days; 1320 he. Non-directional. 
Operating schedule: 5:30 am-local sunset. CST, DST. 
FM FACILITIES 
EltP 2.150 w.; 94.7 me. 
Operating schedule: 5:30 am-10:00 pm. CST, DST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4b, 4d, 5, Ca, 8. 
Rate Protection: 10b, 11b. 12b, 136, 14h. 
Basle Rates: 22b, 23a, 241), 25a, 285. 29a. 
Contracts: 40a. 45, 46. 
Comb.: Cont. Discounts: 60b. 61b, 62b. 62e. 
Cancellation; 70a, 70e, 71b, 73a. 

TIME RATES 
Eft 6/1/69-Rec'd 5/28/69. 

6. SPOT ANNOUNCEMENTS 
Ix 200 52x 104x I 56x 260x 

1 5.00 4.75 4.50 4.25 4.00 3.75 
30 4.00 3.75 3.50 3.25 3.00 2.75 

8. PROGRAM TIME RATES 
Ix 26x 520 I04x 156x 260x 

1/4 hr  16 15 14 13 12 10 
5 min.  10 9 8 7 6 5 

WNGO-FM 
1955 

F MIE1 

MAYSVI LLE (1 AM; 1 FM) 
Mason County-Map Location J-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WFTM 
1948 

e R A 

Subscriber to the NAB Radio Coda 
Media Code 4 218 6120 4.00 
Standard Tobacco Co., Inc., 626 Forest Ave.. Mays. 

ville. Ky. 41056. Phone 606-564-3361. 
I. PERSONNEL 
President-Charles P. Clark. 
General Manager-J. W. Betts. 
Sta. & Comml Mgr.-R. A. Redmond. 

2. REPRESENTATIVES 
Kentucky Radio Sales-South. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 ke. 

Non-directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. week-
days: 7:00 a.m. to 11:00 p.m. Sunday. EST, DST. 
Partial simulcast operation. For non-simuleast facil-
ities see WFTM-FM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 214 3e, 3d, 4e, 4d, 5, 6e, 7b. 8. 
Rate Protection: I0a, 14a. 15b. 
Basic Rates: 21e. 23a, Mb. 255, 28b, 28e, 29a. 
Contracts: 40a. 42a. 45. 46. 
Cancellation: 70e. 72, 73a. 
Affiliated with KBS and biBS Radio Networks. 

TIME RATES 
No. 4 BIT 7/1/66-Reed 8/1/66. 

6. SPOT ANNOUNCEMENTS 
(6 am-7 pm) 
1 MINIMS 
4.30 104 z 1 x    5.05 

13 x.   4.05 156 x   2.75 
26 x 3.05 260 z   2.45 
52 z  3.45 312 z  2.25 

100 WORDS OR LESS 
1 x__ ...... ..... 3.55 156 2.30 
13 x  3.45 300 x  2.00 

S 05 600 x 26 x. 1.85 
52 x...   2.75 1000   1.75 
104 x  ....... 2.50 

(7 pm-midnight) 
100 WORDS OR LESS 

1 z  2.95 156 x 1.00 
13 x   2.85 300 x  1.05 
26 z   2.55 600 x 1.55 
52 x  2.30 1000 x  1.45 
104 x  2.10 

8. PROGRAM TIME RATES 
(6 am-7 pm) 

hr 1/2 hr 1/4 hr 10 mln 5 min 
I z   36.00 21.60 14.40 9.60 7.20 
13 - 33.00 19.80 13.35 9.00 6.70 

29.70 17.85 11.90 7.90 5.95 
52 x  . 25.70 15.10 10.20 7.15 5.30 
104 x  23.15 13.90 9.30 6.60 4.75 
156 z  20.95 12.60 8.30 5.95 4.25 
260 x  312 x  18.90 11.35 7.55 5.35 3.85 

17.10 10.25 6.85 4.75 3.50 

WFTM-FM 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 218 6121 2.00 
Standard Tobacco Company, Inc., Box 100, 626 Forest 

Ave., Maysville. Ky. 41056. Phone 606-564-3361. 

I. PERSONNEL 
President-Chas. P. Clarke. 
General Manager-J. W. Betts, 
Station Manager-R. A. Redmond. 

2. REPRESENTATIVES 
Keltucky Radio Sales-South, 

3, FACILITIES 
ERP 3,000 w.• 05.9 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht. 200 ft. above average terrain. 
Partial simulcast operation. For simulcast facilities 
see WFTM. 

4. AGENCY COMMISSION 
15/8 on time. 

5. GENERAL ADVERTISING See coded regulations 
See WFTM listing for coded regulations. 

TIME RATES 
Eff 7/1/66-Ree'd 8/8/68. 

FM rate Is 50% of the AM rate. 

MI DDLESBORO 
Bell County-Map Location J-7 

See BRIM consumer market map and data at begin-
ning of the State. 

(2 AM) 

WAFI 
1969 

Subscriber to the NAB Radio Code 

Media Code 4 218 6175 8.00 
Tri-State Broadcasters, Box 447, 2118-1/2 Cumber-

land Ave., Middlesboro, Ky. 40965. Phone 606-
248-6768. 
STATION'S PROGRAMMING DESCRIPTION 

WAFT: Programed for general interest. 
MUSIC: Variety of country and western, 6 am-2 
pm, featuring 1 hour of gospel music. 2 pm-sign-off. 
general rock and roll and rhythm and blues. NEWS: 
on hour and half hour, emphasis on local news. 
Sports news following news on hour at. 7 am & 5 Pm 
AIR PERSONALITIES handle all segments. Beeper 
nena reports. interviews of public officials, civic and 
club activities. Contact Representative for further 
details. Rec'd 7/23/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Walt Powell. 
Commercial Manager-Orville Bailey, Jr. 
Prog. Dir. & Chief Eng.-Doug Hammons, 

2. REPRESENTATIVES 
William Murphy, 
Kentucky Radio Sales-South. 

3. FACILITIES 
1,000 w.; 1560 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4b, 4d, 5. Ca, 70, 
Rate Protection: 10a, 120, 14s, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 23e, 24b, 28b, 28e, 

30, 33d. 
Contracts: 40a. 425. 43, 45, 46, 51a. 
Comb.; Cont. Discounts: 600, 62b, 62d. 
Cancellation: 70b, 70d, 710. 730. 
Prod. Services: 80, 82. 

TIME RATES 
Eli' Reed 7/22/69. 

6. SPOT ANNOUNCEMENTS 
I min 

26 x  3.75 312 x  2.50 
52 x  3.50 624 x.. ... 2.25 
104 x  3.25 1000 x  1.75 
156 x  3.00 1240 x  1.60 
260 x  2.75 
30 sec: 75% of 1-min. 

8. PROGRAM TIME RATES 
20x 52x 104x I56x 2000 

1 hr  38.00 35.00 32.00 28.00 25.00 
1/2 hr  MOO 25.00 22.00 20.00 18.50 
1/4 hr  15.00 13.50 12.50 11.00 10.00 
5 min  6.25 5.15 5.00 4.75 3.50 

WMIK 
1948 

Media Code 4 218 6210 3.00 
Cumberland Gap Broadcasting Company, Box 698 N. 

19th St. Extension. Middlesboro, Ky. 40965. Phone 
606-248-5842. 
STATION'S PROGRAMMING DESCRIPTION 

WMIK: Programmed for all listeners. 
FARM: 6-7:30 am & 11 am-12:30 pm. Housewife 
7:30-11 am & 12:30-3:30 pm. Teens 3:30-5 pm. 
News, sports, weather, discussion, talk basic format 
with middle-of-the-road music. 4 air personalities 
with program and news director. Community service. 
NEWS: local, state, regional, national and inter-
national with local news 5 times daily. Daily com-
munity news calendar with daily devotional program. 
Contact Representative for further details. Rec'd 
3/31/69. 

I. PERSONNEL 
General Manager-Maurice K. Henry. 
Sales Manager-James Hillard, 
News Director-Dennis Estes. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
500 w. days; 560 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. DST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. 2b, 3e, 313, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 120, 13e. 14e, 15b. 
Basic Rates: 20a. 20b, 21a, 22e. 22b, 23e. 24b, 251. 

26, 20e, 29a, 29b. 30, 31, 33e. 
Contracts: 40a, 41, 43, 44e, 45. 46, 48, 49. 
Comb.: Cont. Discounts: 61s, 62d. 
Cancellation: 71a. 73a. 
Prod. Services: 80, 81, 82. 
Contracts must be signed 7 days before Ont scheduled 
program or announcement. 

Length of commercial copy (programs): 
5 min-_____1:45 min. 25 min  2:45 rain. 
10 min 2.00 min 30 min  3'00 min. 
15 min.__ ....... 2:30 min. 

TIME RATES 
Rates effective March 15, 1949. (Card Na. 1.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
3/4 hr. 1/2 hr. 1/4 hr. 5 min. (9) 

Open   48.00 36.00 24.00 18.00 8.00 
13 times  43.20 32.40 21.60 14,40 5.40 

20.70 13.20 4.80 
16.80 11.20 4.30 
15.36 10.24 3.110 
13.68 9.12 3.50 
12.84 8.16 3.00 
11.04 7.36 2.75 

26 times_ 36.90 
52 times_ 33.60 25.20 
73 timen.. 30.72 23.04 

156 times.. 27.36 20.52 
260 times.. 24.48 18.36 
312 times.. 22.08 16.56 
01 1 minute or less. 

MONTICELLO 
Wayne County-Map Location H-7 

See SRDS consumer market map and data at begin-
nirg of the State. 

WFLW 
Subscriber to thieg5N5AB Radio Cede 

Media Cede 4 218 6300 2.00 
Wolf Creek Broadcasting Company. P. 0. Box 36. 

Monticello, Ky. 42633. Phone 348-3166. 

I. GeneralS  an NmNEaLger-step 
Manager-Stephen Staples. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Regional Reps Corp. 

3. FACILITIES 
1.000 w. days; 1360 hr. Non-directional. 
Operating schedule: 5:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 2b. 3d, 4b, 4d, 5, 6a, 7b. 
Rate Protection: 10e, lle, 12e, 13e, 13g, 14e. 
Basic Rates: 23a, 24b. 
Contracts: 40e, 42d, 44b, 45, 46, 47e, 48. 55 51b, 

51e. 
Comb.; Cont. Discounts: 60b, 60f. 61b, 62b, 
Cancellation: 70b. 70d, 71a, 72, 73e. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1962. 
Card received Mare 28, DM. 

6. SPOT ANNOUNCEMENTS 
1 min. 20-30 sec. 10 see. 
3.80 2.75 1.90 

13 times  3.60 2.60 110 

52 times  3 30 2.50 1.65 

104 times  
_ 3.10 2.35 1.55 

2.90 2.25 1.45 
156 times.   2.70 2.10 1.31 
260 times  _ 2.50 2.00 1.18 
312 times ....... ..... 2.40 1.85 1.20 
4000 m0 ttimes  1.70 1.05 
5  2.05 1.80 1.00 
600 times  1.85 1.50 

1,000 times  1.55 1.20 tn .75 
Five cents less per spot on each 500 spots over 1,009 
used in one year. up to 5.000. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

I time.... 34.00 20.50 12.50 9.00 6.50 
13 times.. 31.00 18.50 11.50 8.00 6.00 
26 times.. 28.00 16.50 10.50 7.00 5.75 
52 times.. 25.00 14.50 9.50 6.00 5.25 

104 times.. 22.00 13.50 8.50 5.30 4.75 
156 times.. 20.00 12.50 8,00 5.00 4.25 
260 times.. 18.00 11.50 7.50 4.50 3.75 
312 times.. 16.00 10.50 7.00 4.00 3.25 
364 ttmes 14.00 9.50 6.00 3.50 3.00 
Special discounts on all religious broadcasts. 

MOREH EAD (1 AM; 1 FM) 
Rowan County-Map Location 1C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WMOR 
1955 

C 
Media Code 4 218 6390 3.00 
Morehead Broadcasting Co.. Inc.. Beg 40. 223-1/2 
Main St., Morehead, Ky. 40351. Phone 606-784-
4141. 

I. PERSONNEL 
General Manager-William Whitaker. 
Program Director-Ron Tompkins, 

2. REPRESENTATIVES 
Kentucky Radio Sales-South. 

3. FACILITIES 
1.000 w. days: 1330 hr. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast 6 am-noon. 
For non-simulcast facilities see WMOR-FM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulation 
General: la, 2b, 3e. 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11e, 12a, 13e. 14s, 15b. 
Basle Rates: 20e, 21b, 22b, 23e. 241), 25a, 26, 28e. 

20e. 290, 32a. 
Contracts: 40e, 41, 44a, 44b, 45, 46, 47e, 48, 49, 

51e, 51e. 
Comb.; Cont. Discounts: 60b, 60e. 60d, 60e, 60f, 60g, 

60h. 61h, 62d. 
Cancellation: 70e. 70e, 71e, 73a, 73b. 
Prod. Services: 80, 82. 
AMIlated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 7/15/67-Rec'd 10/2/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min 30 sec 
  2.75 •,.10 260 x.. 1.85 1.6( 

13 x  2.50 2.00 500 x  1.75 1.5( 
26 z______ 2.30 1.90 1000 L.-  1.50 1.2; 
52 x  2.20 1.80 1500 x..-- 1.25 - 
156 X  2.00 1.70 
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Morehead-W M O R-Continued 
7. PACKAGE PLANS 

SATURATION-ROS 
(50 spots to be used In 10 days) 

I min 30 see 10 see 
Ea   . 1.50 1.25 1.00 

3. PROGRAM TIME RATES 
Ix ISO 26x 52x 104x 260x 312x 

1 hr  30.00 27.50 24.75 21.40 19.30 15.75 14.25 
1/2 hr ...... 18.00 16.50 14.85 12.60 11.60 10.50 8.55 
1/4 hr  12.00 10.95 9.00 8.40 7.75 6.30 5.70 
10 min  8.00 7.50 6.60 5.95 5.50 4.45 3.95 
5 min  6.00 5.60 4.95 4.40 3.95 3.20 2.90 

W M 0 R-FM 
1965 

Media Code 4 218 6391 I.UU 

Morehead Broadcasting Co., Inc.. Box 40, 223-1/2 
Main St.. Morehead, Ky. 40351. Phone 606-784-
4141. 

I. PERSONNEL 
General Manager-William Whitaker, 
Program Director-Ron Tompkins. 

2. REPRESENTATIVES 
Kentucky Radio Sales-South. 

3. FACILITIES 
Litt' tous w.; 92.1 me. 
Operating schedule: noon-11 pm daily. EST. 
Antenna lit.: la fi. be,ew average terrain. 
Partial simulcast operation. Operated separately local 
sunset-II pm. For simulcast facilities see WMOR. 

4. AGENCY t.OMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WMOlt listing for coded regulations. 

TIME RATES 

Rates are identical to WMOR. See that listing. 

MORGANFIELD (1 AM; 1 FM) 
Union County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WMSK 
1960 

C 
Subseriber to the NAB Redis Code 

Media code 4 218 6480 2.00 

Union County Broadcasting Co., Inc., Box 178, Hwy. 
60, S., Morgantield, Ky. 42437. Phones 502-389-
1550. 1551. 

I. PERSONNEL 
Co-owners-J. B. Crawley and W. B. Kelly. 
Maaaler- Tkr ,. 

2. REPRESENTATIVES 
George t Lluat là. 111C. 

Kentucky Radio Sales-South. 
3. FACILITIES 
250 w. days; 1550 kg. Nun-directional. 
Operating schedule: Sunrise-local sunset. CST. DST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WMSK-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING. See coded regulations 
General: lb, 4b, 4d, 5, 6a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 22b, 25a, 28b, 28e. 
Cancellation: 71a. 
Prod. Services: 82. 
Affiliated with NAS. 

TIME RATES 
Eff 11/2/60-Reed 12/1/60. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 1 min 30 see 

1 x  5.60 3.35 130 x  3.05 2.35 
13 o  4.30 3.25 156 x 2.90 2.25 
26 x  4.15 3.05 208 x  2.65 2.05 
39 x  3.90 2.95 260 x  2.40 1.95 
5° x  3.70 2.75 312 x  2.30 1.75 
104 x  3.30 2.55 364 x  2.10 1.60 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  41.65 25.00 16.65 13.00 8.50 
11 x  39.55 23.75 15.05 13.20 7.90 
26 x  37.50 22.55 14.65 12.50 7.50 
30 x  34.20 21.25 13.35 11.80 7.10 
52 x  33.35 20.00 11.70 11.15 6.65 
104 x  29.15 17.50 10.85 9.75 5.85 
130 x  27.10 16.30 10.75 9.05 5.45 
156 x  25.00 15.00 10.00 8.35 4.75 
208 x  22.95 13.75 9.20 7.65 4.60 
260 x  21.00 12.50 8.30 6.95 4.20 
312 x  18.75 11.25 7.50 6.25 3.75 
364 z  7.10   3.55 

WMSK-FM 
1966 

Media Code 4 218 6481 0.00 
Union County Broadcasting Co., Inc., Box 178, Hwy. 

60. S. Morgantleld, Ky. 42437. Phones 502-389-
1550, 1551. 

I. PERSONNEL 
President-J. B. Crawley. 
General Manager-Bob Hite. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Kentucky Radio Sales-South. 

3. FACILITIES 
ERP 3,000 w.; 95.3 mc. 
Operating schedule: 5:43 am-10 pm. CST, DST. 
Antennn ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset- 10 pm. For simulcast facilities see WMSK. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See WMSK listing for coded regulations. 

TIME RATES 

Rates are identical to WMSK. See that listing. 

MT. STERLING (1 AM; 1 FM) 
Montgomery County-Map Location J-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WMST 
1957 

C GEE/ 
Media Code 4 218 6570 0.00 
Mt. Sterling Broadcasting Co.. Inc.. 34 Broadway. 

Mt. Sterling, Ky. 40353. Phone 1150. 
I. PERSONNEL 
President-R. J. Reynolds. 
Executive Vice-President-Bob Doll. 
General Manager-Bob Spradlin. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Regional Reps Corp. 

3. FACILITIES 
500 w. days; 1150 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. lb, 2e. lb, 3a, 3b, 3e, 3d, 4d, 5, 6a. 

7b, 8. 
Rate Protection: 10h, 11h. 1211, 13h, 14h. 15a. 
Basic Rates: 20b, 21a, 21b, 21e, 21d. 22b, 23a, 24b, 

24e. 25a, 26, 28a, 28e, 29e. 30. 
Contracts: 40a, 41. 42a, 42d, 44a, 44b, 45, 46, 48. 

50. 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 601. 

61e. 61b. 62b. 62d. 
Cancellation. 70b. 70d, 71a. 72, 73e. 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
Eff 6/27/67-Rec'd 6/29/67. 

6. SPOT ANNOUNCEMENTS 
I x 260 52e 156e 260e 

1 min  3.60 3.30 3.10 2.65 2.40 
30 sec  2.75 2.60 2.35 2.00 1.80 
10 see: 50% of 1-min. 

10. SPECIAL FEATURES 
News Service-AP & local; area correspondents-add. 
Per broadcast. 1.00. 

W MS 1-FM 
1968 

C 
Media Code 4 218 6571 8.00 

Mt. Sterling Broadcasting Co.. Inc.. Box 381, 34 
Broadway, Mt. Sterling, Ky. 40353. Phone 606-
498-1150. 

I. PERSONNEL 
General Manager-Bob Spradlin. 
Station Manager-Russ Drake. 
Office Manager-Mrs. Frances Denney. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Regional Reps Corps. 

3. FACILITIES 
EItP 3,000 w.; 105.5 me. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
See WMST listing for coded regulations. 

TIME RATES 

50% of WMST ratee. 

MUNFORDVILLE (1 AM; 1 FM) 
Hart County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WLOC WLOC-FM 
1948 1984 

C 
Subscriber to the NAB Radio Cede 

Media Code 4 218 6660 9.00 
hautin Central Kentucky Broadcasting Company, Inc.. 

Munfordville. Ky. 42765. Phone 502-524-4111; 4121. 
I. PERSONNEL 
Mgr. & Sales Mgr.-Jim Berry. 
Assistant Manager-Sallie J. Hammers. 
Program Director-Raybon Butler. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Kentucky Radio Sales-South. 

3. FACILITIES 
1,000 w. days; 1150 kg. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset. CST. 
FM FACILITIES ERP 3,000 w.; 102.3 mc. 
Operating schedule: 5:00 am-midnight. CST. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, lb, 2a. 2b, la, 3b, 41% 451. 5, 6e. 7e. 8. 
Rate Protection: 10a, Ila, 12s. 13e. 14e, 15e. 15b. 
Basic Rates: 21a, 22b, 23a, 24b, 25c, 26, 28a, 28c, 

29e, 29b, 30, 31, 32a. 33b. 
Contracts: 40a, 42e. 43. 44a, 44b, 45, 46, 47e, 

48, 53e. 
Comb.; Cont. Discounts: 60b, 6051. 60e, 60f, 60h. 

601, 61a, 62a, 62d. 
Cancellation: 70b, 7051. 71b, 72, 73b. 
Prod. Services: 80, 82. 
FM separate programming-night. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effectiv 

Card received July 27, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti  4.82 2.82 130 ti  2.60 2.00 
13 ti  3.63 2.75 156 ti- . 2.45 1.90 
26 ti. 3.50 2.60 208 ti   2.25 1.75 
39 ti  3.30 2.50 260 U______ 2.05 1.65 
52 ti  3.15 2.35 312 ti  1.95 1.50 
104 ti  2.80 2.15 

7. PACKAGE PLANS 
PACKAGE RATE FOR CONTRACT ADVERTISERS 

15- word plugs, 8 daily minimum, 100 minimum 
contract: 
Ea   .85 
15 word plugs. 8 daily minimum, 1000 minimum 
contract: 
Ea   .80 

8. PROGRAM TIME RATES 
1 br 1/2 hr 1/4 hr 10 min 1 min 

1 ti  35.30 21.18 14.12 11.77 7.06 
13 ti  33.53 20.12 12.41 11.20 6.70 
26 ti  31.80 19.10 12.75 10.60 6.35 
39 ti  29.00 18.00 12.00 10.00 6.00 
52 ti  28.25 16.95 11.30 9.45 5.65 
104 ti........ 24.70 14.95 9.90 8.25 4.95 
130 ti  22.95 13.80 9.20 7.65 4.60 
156 ti  21.20 12.75 8.50 7.10 4.25 
208 11  19.45 11.65 7.80 6.50 3.90 
260 ti  17.65 10.60 7.05 5.90 3.55 
212 ti  15.90 9.55 6.35 5.30 3.20 

MURRAY (1 AM; 1 FM) 
Callcway County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WAAW (FM) 
1967 

Media Code 4 218 6750 8.00 
Service Broadcasting Co., Box 548. Murray, K.Y. 

42071. Phone 502-753-5679. 3411. 
STATION'S PROGRAMMING DESCRIPTION 

WAAW (FM): Programmed- for adults. 
MUSIC: 75% instrumental, remainder group vocals. 
1 spot each quarter hour. NEWS: 15 min news 
roundup at 7:30 am, 12:30 pm & 5 pm. State uni-
versity sports. Rec'd 10/16/67. 

I. PERSONNEL 
Gen'l 51gr. & Chief Engr.-Pete Hulse. 
Commercial Manager-Chuck Shuffett. 
Womans Director-Bobs Hopper. 

3. FACILITIES 
ERP 100,000 w.: 103.7 mc. Stereo. 
Operating schedule: 6-1 am. CST. DST. 

4. AGENCY COMMISSION 

5. 1  GENERAL ADVERTISING See coded regulations 
See WNBS listing for coded regulations. 
AM facilities: WNBS. 

TIME RATES 

Rates are identical to WNBS. See that listing 

WN BS 
1948 

C 
Media Code 4 218 6840 7.00 
Service Broadcasting Co., Box 548, 401-1/2 Maple, 
Murray, Ky. 42071. Phone PI 3-3411. 
STATION'S PROGRAMMING DESCRIPTION 

WNBS: Programmed for general interest. 
MUSIC: country music 5-7 am, pop music 7-9 am, 
pop and standards 9-11 am, country music 11 am-
1 pm. 1-3 pm popular music, no top 40 until 3-5 
pin. Variety 5-6 pm. Night programs directed toward 
college audience. NEWS: world news at :55 local 
news 6 ans, 7 am, 8 am, noon, & 6 pm. All local 
high school and university football, and basketball, 
5-7 am & 11 am-1 pm periods contain farm pro-
gramming and news. Rec'd 12/1/67. 

I. PERSONNEL 
Gen'l & Com'l Mgr.-Chuck Shuffett. 
Chief Engineer-Pete Hulse. 
Womans Director-Bob Hopper. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kg. 

Non-directional. 
Operating schedule: 4:45-1 am. CST, DST. 

4. AGENCY COMMISSION 
15%: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 4d, 5, 6a, 71% 8. 
Rate Protection: 10f, Ilf, 12f, 13f, 14b, 15a, 15b, 16. 
Basle Rates: 2011, 21a, 21e. 22b, 23b, 24a, 25a, 26, 

27, 23a, 28e. 29a. 
Contracts: 40e, 42b, 44b, 46, 47a. 49, 50, 51a. 
Comb.: Cont. Discounts: 60b, 62d. 
Cancellation: 70a, 70e, 71e. 72, 73a. 
Prod. Services: 80, 82. 
FM facilities: WAAW (FM). 
Affiliated with NAS and KBS. 

TIME RATES 
Eff Rec'd 1/12/67. 

G. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

2.95 
2.75 
2.55 
2.20 
2.00 

1 x  
13 x  4.75 3.65 156 ..... 4.00 
26 x  4.50 3.50 260 ..... 3.75 
39 X.  3.25 312 3.25 
52 x_______ 4.25 3.10 365 . 3.00 

(0 pm-midnight) 
10% discount off above rates. 

8. PROGRAM TIME RATES 
(5 am-6 pm) 
I hr 1/2 hr 1/4 hr 10 mil 5 min 

30 18 14 10 
13x-5% 521-20% 156x-40% 
26x-10% 104x-30% 2601-50% 

NEON 
Letcher County-Map Location K-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WNKY 
1955 

Media Code 4 218 6930 6.00 
Headwaters Broadcasting Corp., Box 248, Mein St., 

Neon. KY. 41840. 
I. PERSONNEL 
General Manager-Charles Whitaker. 
Program Director-Sue Browning, 

2. REPRESENTATIVES 
Continental Radio Sales. 
Regional-Kentucky Radio Sales-South. 

3. FACILITIES 
1.000 w. days; 1480 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 Ume only: let of month. 

KENTUCKY 
5. GENERAL ADVERTISING See coded regulations 

General: 3a, 5, Ga. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 23a. 
Contracts: 40a, 46, 47a, 48. 
Comb.: Cont. Discounts: 62b. 
Cancellation: 71e. 73a. 

TIME RATES 
Rates effective 

listes received August 26. 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 
hr. le. hr. min. min. min. 

52 times.... 32.00 20.00 12.50 10.50 7.50 3.50 
104 times._ 30.00 18.75 11.75 9.75 7.00 3.25 
156 times.... 28.00 17.50 11.00 9.00 6.50 3.00 
208 times.... 26.00 16.25 10-25 8.25 6.00 2.75 
260 times.... 24.00 15.00 9.50 7.50 5.50 2.50 
312 times.... 22.00 13.75 6.75 6.00 4.50 2.25 
365 times.... 18.00 10.00 6.00 5.00 3.60 2.00 

NEWPORT 
Campbell County-Map Location 11-3 

See SUDS consumer market map and data at begin-
ning of the State. 

See Cincinnati, Ohio 
(Including Covington, Ky.; Newport, Ky.) 

NICHOLASVILLE 
Jessamine County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WNVL 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 218 7020 5.00 
Nicholasville Broadcasting Co., Box 247. 108 Main 

Nicholasville, Ky. 40356. Phone 885-4186. 
Studio-Versailles. Ky. 

I. PERSONNEL Owner-Katherine Peden. 
General Manager-Charlie Esposito. 

I. FACILITIES 
500 w. days; 1250 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulation 
General: /a, 2a, 30, 3b, 4a, 5, 6e. 8. 
Rate Protection: 15b. 
Basle Rates: 225, 22b, 23a, 24a, 255, 29a. 
Contracts: 40a, 420, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 610, 61b, 62b. 
Cancellation: 70s, 70e. 71a, 73a. 

TIME RATES 
Rates effective February 1, 1963. 
Bates received December 20. 1962. 

6. SPOT ANNOUNCEMENTS 
ea ea 

1 ti  4.20 250 ti.   2.80 
50 ti  3.85 400 3.43 
100 ti  3.50 600 or more tL___ 2.10 
150 ti  3.15 

7. PACKAGE PLANS 
10-SEC STATION BREAKS 

PER DAY: 
10 ti  14.00 40 42.00 
25 ti  29.75 50 LI  49.00 
PER WK: 
50 ti............... 57.50 100 98.00 
75 ti  78.75 200 ti____....___ 168.00 

SPOT PACKAGES 
PER DAY: 
3 t1  11.55 10 ti__________- 31.50 
5 ti 17.50 20 ti  56_00 
PER WK: 
10 ti. 38.50 50 ti  140.00 
25 ti  78.75 100 ti ....... _...-.- 245.00 

8. PROGRAM TIME RATES 1/4 hr 10 min 5 min. 
_._... 16.80 12.60 9.10 

13 ti  16.10 12.25 8.75 
26 ti______ ............ ......   14.70 11.55 8.40 

260 ti___._._ ......... _ ........ _ ..... 10.50 8.75 6.30 
365 ti  9.80 7.70 5.00 

10. SPECIAL FEATURES 
News Service-AP and local. Extra charge 20%. 

NEWS AND SPORTS 
-Der wk- -Der wk-

5 min 10 min 5 min 10 min 
13 wk_____ 63.70 90.65 52 wk___ ..... 49.00 65.60 
26 wk  58.80 84.20 

OWENSBORO (2 AM; 2 FM) 
Davies, County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WOMI 
1958 

C 
WO M I-FM 

1948 

R 4 1B 

Media Cede 4 218 7110 4.00 

Owensboro Broadcasting Company, Box 1330, 3121 
Frederica St., Owensboro, Ky. 42301. Phone 501-
633-1558. 

I. PERSONNEL 
President-Lawrenee W. Hager. 
General Manager-Muth O. Potter. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Kentucky-Kentucky Radio Sales-South. 

3. FACILITIES 
1,000 w. days: 250 w. nights; 1490 ke. 

Non-directional. 
Operating schedule: 6:00 am-midnight. CST, DST. 
FM-ERP 19,500 w.; 92.5 mc. 
Antenna ht. 375 ft. above average terrain. 

4. AGENCY COMMISSION 
15% cm time mgr. 

(This listing continued on next Page) 
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KENTUCKY 

Owensboro-W 0 M I, W 0 M I-FM-Coned 
5. GENERAL ADVERTISING See coded regulations 

General: la, lb. 2a. 2b, 3e., 3b, 41, 4d. 5, 6e. 7b, 8. 
Rate Protection: I0e. lle. 12b, 13b, 14b, 15e. 15b. 
Basic Rates: 20b, Ma, 21b, 21d, 22e. 22b, 23e, 23b, 

24b, 25e, 28a, 20e, 30. 
Contracts: 40e, 41, 49b, 45, 46. 47e. 48. 
Comb.; Cont. Discounts: 60e. 60f, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 

TIME RATES 
Rates effective October 1, 1983. 
Rates received July 30, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 lee I min 30 see 

1 ti  9.00 8.00 260 ti. 6.00 4.50 
13 ti.._ ........ __ 8.75 7.75 312 ti  5.50 4.00 
26 ti  8.50 7.50 365 ti  4.75 3.50 
52 ti 8.00 7.00 520 ti  4.25 3.35 
104 ti  7.00 6.00 1040 ti_____ 4.00 3.00 
156 ti  6.50 5.50 
10 seconds or less at 50% applicable 1-minute rate. 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PACKAGES 

(1 thru 12 weeks) 
PER WK: 1 min 30 sec 1 min 30 lee 
6 ti  7.50 0.50 36 ti  5.50 4.50 
12 ti  7.00 6.00 50 ti  5.00 4.00 
24 tl _ 6.00 5.00 100 ti  4.25 3.25 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 ti  60.00 35.00 15.00 
28 ti  45.00 30.00 12.00 
52 ti  35.00 28.50 11.50 

WSTO (FM) 
1948 

Subscriber to the NAB Radio Cede 
Media Code 4 218 7200 3.00 
Owensboro-on-the-Air. Inc.. Box 522. Rory. 60 West, 

Owensboro Ky. 42301. Phone 502-683-3521. 
STATION'S PROGRAMMING DESCRIPTION 

WSTO (FM): Programmed for adults and young 
adults. 
6 air personalities emcee entire operation. 5-min 
news every hour. MUSIC: 82% showtunes, standards, 
popular and jazz, 8% semi-classic and serious music. 
NEWS 10%; national, international and local with 
mobile equipment for on the spot broadcasts. 
High school artd college football and basketball. 
COMMEP.CIAL POLICY: not to exceed 18 minutes 
per hour. Contact Representative for further details. 
Reed 1/3/69. 

I. PERSONNEL 
President-Vincent J. Steele. 
Commercial Manager-Dennis J. Keller. 
Manager-Ruth B. Steele. 

2. REPRESENTATIVES 
Jack Moula & Co., Inc. 
South, Southeast-It. S. Crane Company, Inc. 
Regional Reps Corp. 

3. FACILITIES 
ERP 100,000 w.; 96.1 mc. Stereo. 
Operating schedule: 6 am-midnight. CST, DST. 
Antenna ht.: 370 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See toded regulations 
General: lb, 2b, 35, 3b. 3e. 3d, .4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12h. 13h, 14h, 15e. 
Basic Rates: 20b. 21s. 21d, 22a, 23a, 24a, 246, 24e. 

25e, 26, 28a, 29a, 30, 33a. 
Contracts: 40e, 41, 44a, 44b, 45, 46, 47d, 48, 49, 51e, 

51e. 
Comb.; Cont. Discounts: 60d, 60f, 60h, 61e, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 7315. 
Prod. Services: 80, 81, 82. 

(.) Wine advertising not accepted. 
AM facilities: WYSS. 
Affiliated with American FM Network. 

TIME RATES 
No. 3 Eft 10/1/68-Reed 8/28/68. 

6. SPOT ANNOUNCEMENTS 
I mie (1 1 min (*) • 

1 x  10.00 9.00 156 x  7.00 6.00 
13 x 950 850 208 x 650 5.00 
26 x  8.75 8.25 260 ...... 6.25 4.75 
52 x  8.50 7.50 312 x______ 5.75 4.25 
78 x...._  8.00 7.00 364 x  5.25 4.00 
104 x  7.50 6.50 520 x  4.50 3.50 

(*) 30 sec or less. 
7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 ti 25 ti 50 ti 100 ti 
1 min. . 8.00 7.50 7.00 6.50 5.75 4.50 
30 sec/less.. 7.00 6.50 6.00 5.00 4.25 3.50 

CONSECUTIVE WEEKS DISCOUNT 
4 wir-10% 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  110 70 45 30 21 
13 x  95 60 35 27 20 
26 x  90 25 19 
52 x  80 4'0 30 23 17 
78 x  75 35 26 21 14 
104 x .... _ ..._ ._   70 33 23 20 13 
156 x  60 30 21 19 12 
208 x  55 29 20 17 11 
260 x  45 28 19 16 10 
312 x  40 26 16 14 8 

WVJS 
1946 

e 
Subscriber to the NAB Radio Cede 

Media Code 4 218 7290 4.00 
Owensboro-on-the-Air, Inc., Box 522, Hwy. 60 West, 
Owensboro. Ky. 42301. Phone 502-683-3521. 
STATION'S PROGRAMMING DESCRIPTION 

WVJS: Programmed to reach general audience. 
Mostly middle-of-the-road music. Emphasis on news 
and sports. All local college basketball, home and 
away. Local high school sports, other colleges includ-
ing tournaments. Mobile news unit, 3 base stations. 
Newsmen gather, write, deliver news. Network news 
at :55. 5-6:30 am mostly country and western music. 
Livestock and produce market reports, local news. 
Middle-of-the-road music and network till 11:15 am. 
Religion 11-11:30 am. 30 min farm information 
11:30 am-noon. Commentary, farm news and news 
noon-1 pm. 1-6 pm top 100 and standards. Network 
news, commentaries and sports reports to 7 pm. 7 
pm-12M music for young adults, when no sports. 
Contact Representative for further details. Rec'd 
7/31/68. 

I. PERSONNEL 
President-V. J. Steele. 
Vice-l'res. & Gen'l Mgr.-Malcolm Greep, 
Commercial Manager-Dennis J. Keller. 

2. REPRESENTATIVES 
Jack Moula & Co., Inc. 
South, Southeast-R, S. Crane Company, Inc. 
Regional Reps Corp. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1420 Itc. 
Direetional-separate patterns day and night. 

Operating schedule: 5 am-midnight. CST. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3b, 4e, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a. 13e, 145, 15a. 15b. 
Basic Rates: 201. 21a, 21b. 21e, 22b, 23b, 24b, 25a. 

26, 28a, 29a, 22b. 
Contracts: 40a, 41, 42b, 44a, 44b, 45, 46, 47e. 48, 

49, 50. 51e. 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60i, 61c. 62e. 
Cancellation: 70a, 70e, 71a, 72, 730, 731.. 
Prod. Services: 81. 82. 
FM facilities: WSTO (FM). 
Affiliated with American Entertainment Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 7 Eft 3/1/69-Reed 1/31/69. 

6. SPOT ANNOUNCEMENTS 
1 min 

1 x 13.00 
13 ........... ________ ........  12.00 
26 x  11.50 
51 X................._._.._  11.00 00 
78 x 10.50 
104 x 10.00 
156 x  9.50 

260 x 850 
31° X.............._..._  8.25 25 
364 x  ...... ...... 8.00 
5.0 x 7.25 
1000 x  5.50 

7. PACKAGE PLANS 
PER WK: 10 tl 15 ti 20 tl 25 ti 50 ti 100 ti 
1 min.......... 10.50 10.00 9.50 9.00 8.25 7.25 
30 sec.....__ 9.50 9.00 8.00 7.50 6.50 5.75 
10 sec------... 5.75 5.50 5.00 4.50 4.15 3.75 
4 co:1sec wk-10% discount. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 .. .. 150 95 65 45 20 
13 x  135 85 50 40 28 
26 x  125 75 45 35 26 
52 x .   120 70 40 30 24 
78 x  105 60 35 28 21 
104 o. 100 55 32 26 19 
156 x----.._ . 85 50 30 25 17 

3D see 
12.00 
11.00 
10.50 
10.00 
0.50 
9.00 
8.00 
7.50 
7.00 
6.50 
6.00 
5.75 
4.50 

10 see 
7.00 
6.75 
6.50 
6.00 
5.75 
5.50 
5.00 
4.50 
4.25 
4.15 
4.00 
3.75 
3.50 

I hr 1/2 hr 1/4 hr 10 min 5 min 
208 x 75 45 28 23 16 
260 x  65 40 25 22 14 
312 x  55 35 23 20 13 

PADUCAH (3 AM; 2 FM) 
McCracken County-Map Location B-6 

See URDS consumer market map and data at begin-
ning of the State. 

WDXR 
1957 

NBC Radio Network 
Media Code 4 218 7380 3.00 
E. %%ealcs McKinney-Smith, Box 298. Irvin Cobb 

Hotel. Paducah, Es, 42001. Phone 502-443-1737. 
I. PERSONNEL 
Gen'l & Sta. higr.-E. Weeks McKinney-Smith. 
General Sales Manager-Sarah McKinney-Smith. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Ohio, Kentucky-Regional Reps Corn. 
R. S. Crane Company, Inc. 

3. FACILITIES 
10,000 w. days, 1,000 w. nights; 1560 Ire. Direc-
tional-separate patterns day and night. 

Operating schedule: 5:30-1:00 am Mon thru Sat, CST, 
DST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 3b, 4a, 4e, 5, 6a, 8. 
Rate Protection: 10b, 1lb, 12b. 
Basic Rates: 205, 22a, 22b, 23a, 24b, 28a. 29a. 
Contracts: 40e, 46. 
Comb.; Cont. Discounts: 60a, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71b. 
Affiliated with NBC Radio Network. 

TIME RATES 
Eff 4/1/67-Itec'd 2/21/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 312x 5201 

1 min  11.00 9.50 9.00 8.50 8.00 7.50 7.00 
30 sec-80% of applicable rate. 

7. PACKAGE PLANS 
ROS 

PER WK: 
12 Plan  8.50 24 Plan.  6.50 
18 Plan  7.50 36 Plan  5.50 
30-sec-80% of 1-min. 

WKYX 
1946 

Media Code 4 218 7470 2.00 
Kicks of Kentucky. Inc., Box 931, Paducah, Ky. 

42001. Phone 554-1567. 
I. PERSONNEL 

Gen'l & Nat'l Sales Mgr.-Ted L. Hite. 
Program Director-Larry Alexander. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
South-C. K. Beaver & Associates, Inc. 
Los Angeles-Norman Noyes. 
St. Louis-Eugene F. Gray Co. 
Kentucky-Kentucky Radio Sales-South. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 570 ire. Directional-
separate patterns day and night. 
Operating schedule: 5:50 am-midnight daily. CST, 
DST. 
Partial simulcast operation 6 pm-midnight. For non 
simulcast faellitiet see WKYX-FM. 

4. AGENCY COMMISSION 
15/0 net time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 31,, 4a, 4d. 5, 6e, 7b. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 22b, 230, 24b, 25a, 28e, 29a. 
Contracts; 400. 46, 47a. 
Comb.; Cont. Discounts: 600, 60k, 61a, 61b, 62b, 
Cancellation: 71e. 73s. 
Affiliated with RUS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/67-Itec'd 3/1/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 sec 1 Min 30 see 
1 x  6.25 5.75 260 .. 4.50 4.00 
26 ....... 6.00 5.50 312 x _ 4.25 3.75 
56 x  5.75 5.25 364 x  4.00 3.50 
78 x  5.50 5.00 520 x  3.75 3.25 
104 x  5.25 4.75 624 x.._.___._ 3.50 3.00 
130 x  5.00 4.50 936 x.. 3.25 2.75 
156 x  4.75 4.25 1200 x  3.00 2.50 

WDXR Overwhelms Paducah in Latest ARB Survey 
SHARE LEADER 
ARB figures* confirm WDXR's overwhelming 
share leadership in Paducah: 

WDXR 
Sta. A 
Sta. B 

6-10 AM 

50% 
17% 
30% 

Ratings Total 10 
Attempted Calls 1280 
Completed 53% 

Noon-2 PM 

52% 
15°4 
33% 
5 

1280 
49% 

4-6 PM 

39% 
27% 
25% 
6 

1280 
49% 

*An Coincidental Telephone Order, Jan. 6-10, 1969, 
5-day avg., M-F. 

POWER LEADER 
• 10,000 Watts - coverage of over 413,000 

people with $9.6 million CSI and $6.4 million 
retail sales 

• Only NBC outlet for nearly 100 miles 
• Market virtually unpenetrated by outside 

media (SRDS CM Data, 1-1-68) 

1560 kc. Clear Channel 

INDXR r..3 PADUCAH 
Call McGavren Guild-PGW for more facts! 

S. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  90.00 54.00 36.00 25.00 18.75 
13 x  85.50 51.00 34.20 23.75 17.65 
26 o  81.00 48.00 32.40 22.50 16.55 
52 x  76.50 45.00 30.60 21.25 15.45 
104 x ............... ___ 72.00 42.00 28.80 20.00 14.35 
156 x  67.50 39.00 27.00 18.75 13.25 
260 x - ....... -... 63.00 36.00 25.20 17.50 12.15 
312 x  58.50 33.00 23.50 16.25 11.05 

W K Y X-FM 
1947 

Media Code 4 218 7471 0.00 
Kicks of Kentucky, Inc., Box 531, Paducah. Ky. 

42001. Phone 551-1567. 
I. PERSONNEL 
Gen'l & Nat'l Sales Mgr.-Ted L. Hite. 
Program Director-Larry Alexander. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
South-C. K. Beaver & Associates, Inc. 
Los Angeles-Norman Noyes. 
St. Louis-Eugene F. Gray Co. 
Kentucky-Kentucky Radio Sales-South. 

3. FACILITIES 
ERP 32,000 w.; 93.3 mc. 
Antenna ht.: 435 ft. above average terrain. 
Operating schedule 6 am-midnight. CST. DST. 
Partial simulcast operation. Operated separately 
9:30 am-midnight. For simulcast facilities see WKYX 
listing. 

4. AGENCY COMMISSION 
15/0 net time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WKYX listing for coded regulations. 

TIME RATES 
Eff 1/1/67-Rec'd 3/1/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

1 r  6.25 5.75 260 x  . 4.50 4.00 
26 x  6.00 5.50 312 x  4.25 3.70 
56 x  5.75 5.25 364 x  4.00 3.50 
78 x  5.50 5.00 520 x  3.75 3.25 
104 x  5.25 4.75 624 x 1.50 3.00 
130 x  5.00 4.50 936 ....... 3.25 2.75 
156 x  4.75 4.25 1200 x  3.00 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  45.00 27.00 15.00 11.25 8.10 
13 x  38.25 22.95 12.75 9.55 6.90 
26 x  36.00 21.60 12.00 9.00 6.50 
52 x  33.75 20.25 11.25 8.45 6.05 
104 x  31.50 18.90 10.50 7.90 5.70 
156 x  29.25 17.55 9.75 7.35 5.30 
260 x  27.00 16.20 9.00 6.75 4.90 

WPAD W P A D-FM 
1930 1946 

CBS Radio Network 

A Fritts Station 
Subscriber to the NAB Radio Code 

Media Code 4 218 7560 0.00 
Paducah Broadcasters, Box 450, Pierce Lackey Bldg.. 

Paducah, Ky. 42001. Phone 502-442-8231. TWX 
502-591-7594. 

STATION'S PROGRAMMING DESCRIPTION 
WPAD: Programmed for total audience. 
MUSIC: 4:45 am-6 am, country. 6 ant-6 pm, middle-
of-the-road. 6:30 pm-sign-off, top 40. Sun: religious 
programming 6 am-12:15 pm. Middle-of-the-road 
music and/or play-by-play sports Oit 6 pm. 6 Pm-
12M, top 40 music. NEWS: own newsmen gather, 
write and deliver local and area news, supplemented 
with state, regional news from UPI. Network news 
on hour. FAR/d: livestock, grain market reports 5:54 
am, 12:20 pm. SPORTS: highlights 6:45 am, 7:45 
am, 8:45 am & 5:27 pm. Year round schedule play-
by-play sports, National Major League baseball, pro 
and area college football, basketball. High school 
football, basketball. Also auto races. Financial: clos-
ing prices on NY, Chicago and local stocks and bonds, 
5:20 pm. Community involvement: complete remote 
facilities. Contact Representative for further details. 
Reed 5/26/69. 

I. PERSONNEL 
Gen'l & Sales Mgr.-E, B. Fritts. 

2. REPRESENTATIVES 
John A. Potter & Company. 
Kentucky Radio Sales-South. 
Atlanta-Busby, Finch and Woods, Inc. 

3. FACILITI ES 
1,000 w. days, 259 w. nights; 1450 kg. 

Non-directional. 
Operating schedule: 4:45 am-midnight. CST, DST. 
FM FACILITIES 
ERP 36.000 w.; 96.9 me. 
Antenna ht-517 ft. above average terrain. 
Operating schedule: same as AM. 

4. AGENCY COMMISSION 
15%; 2% cash discount If paid within 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10e, lle, 12e, 13e, 19e. 
Basic Rates: 20b, 24b, 25a, 26, 29a, 
Contracts: 42a, 42c, 47e, 51b, 51e. 
Comb.; Cont. Discounts: 60f, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eff 8/1/68-Rec'd 6/24/68. 

AA-Mon Rau Fri 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR, I MIN: 1 ti Gil 12 tl 18 ti 24 ti 
1 wk.  9.50 9.25 9.00 8.75 8.50 
13 wit.................. 9.00 8.75 8.50 8.25 8.00 
26 wk. 8.50 8.25 8.00 7.75 7.50 
52 wk  8.00 7.75 7.50 7.25 7.00 

CLASS A 
... ...... _ .... 7.50 7.25 7.00 6.75 6.50 

il .  7.00 6.75 6.50 6.25 6.00 
26 wk. 6.50 6.25 6.00 5.75 5.50 
52 wk.  6.00 5.75 5.50 5.25 5.00 
20/30 sec: 80% of 1-min. 8/10 sec: 50% of 1-min. 
All spots regardless of length combine to earn fre-
quency, schedules do not have to run consecutively to 
earn number of weeks frequency. 
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PAINTSVILLE 
Johnson County-Map Location K-5 

See BEDS consumer market map and data at begin-
ning of the State. 

WSIP WS I P-FM 
1949 1065 

e RAB 

Subscriber to the NAB Radio Code 

Media Code 4 218 7650 9.00 
Big Sandy Broadcasting Co., Inc., Box 591, 121 Main 

St., Paintsville, Ky. 41240. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul G. Fyffe. 
Sales Manager-B111 Barker. 
Program Director-Bob Meek. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
South-Kentucky Radio Sales-South. 
Upstate New York, Pennsylvania - Regional Reps 

Corp. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1490 kc. 
Non-directional. 

Operating schedule: 5:30 Lm. to 11:00 p.m. EST. 
FM FACILITIES 
ERP 680 w.: 100.1 me. 
Operating schedule: 5:30 am-11:05 pm Mon tbru Sat; 
7:30 am-10:05 pm Sun. EST. 
Antenna ht.: 580 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 21). la, 3d, 4a, 4d, 5. 613. 8. 
Rate Protection: 109. 11g, 12g, 13g, 14g, 15e. 15b, 

15e, 16. 
Basle Rates: 20b, 21e, 21d, 22b, 23e. 24b, 25b, 26, 

28a, 28e. 29a, 29b, 32a, 33d. 
Contracts: 40a, 42a, 44b, 45. 46, 47.3. 48. 49. 51e, 
Comb.: Cont. Discounts: 60e, 60e. 60f, 601, 61e, 62b. 
Cancellation: 70e, 70e, 72, 730. 
Prod. Services: 82. 
Affiliated with CBS and NAO Radio Networks. 

TIME RATES 
No. 5 Eff 9/1/67-1Iec'd 7/31/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 x. 4.55 3.55 156 x  3.10 2.20 
13 x  4.35 3.35 260 x  2.70 1.80 
26 x  4.20 3.20 312 230 1.55 
52 x  3.90 2.95 364 x  2.10 1.40 
104 x  3.40 2.45 500 x  1.80 1.20 
10 sec or less: 50% of 1-min. Cannot be combinen 
with other spots to earn lower frequency. 
Production spots available. Extra charge of 1.25 
billed for snots recorded with special effects. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  30.60 18.35 1 . 5 6.10 
13 x  29.85 17.85 12.00 6.00 
26 x  29.20 17.50 11.70 5.80 
52 x  28.25 17.00 11.35 5.65 
104 X  27.50 16.40 10.95 5.50 
156 x  26.05 15.65 10.45 5.20 
260 x  24.45 14.00 9.75 4.90 
312 x  22.90 13.70 9.15 4.60 
364 x  21.60 12.00 8.55 4.20 

PARIS (1 AM; I FM) 
Bourbon County-Map Location J-4 

See BEDS consumer market map and data at begin-
ning cf the State. 

WPDE 
1955 

Subscriber to the NAB Radio Code 

Media Code 4 218 7740 8.00 

Paris Bourbon County Broadcasting, Inc., Box 440 
Enterprise Bldg., Paris, Ky. 40361, Phone 606-
987-1440. 

I. PERSONNEL 
General Manager-S. A. Alverson. 
Pres. & Sta. Mgr.-Jim Withrow. 
News Director-Leo Brauer. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1.000 w. days; 1440 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WPD E-F M. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 35. 3b, 3e, 3d, 4a, 4d. 5, 6a, 7b. 
Rate ProtectIon: 10e. 11e, 12e. 13e. 14e, 16. 
Basie Rates: 20a, 21e, 21b, 25a. 28b, 28e. 33e. 
Contracts: 40a, 42b, 42d, 44a, 45, 46, 49. 50, 51e. 
Comb.: Cont. Discounts: 60a. 60e. 60e, 601, 61e, 62d. 
Cancellation: 70e. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with 1113S. 

TIME RATES 
Eff 1/1/69-Reed 12/17/68. 

6. SPOT ANNOUNCEMENTS 
I x 250 50x 100x 250x 500x 

1 min  3.75 3.38 3.00 2.63 2.25 1.88 
30 sec  3.00 2.75 2.34 2.19 1.88 1.56 

8. PROGRAM TIME RATES 
Ix I3x 26e 52x I04x 156x 260x 3I2x 

1 hr  37.50   
1/2 hr.. 22.50   
1/4 hr_. 15.00 14.25 13.50 12.00 11.25 10.50 9.00 7.50 
5 min.. 7.50 6.75 6.00 5.50 5.38 5.25 4.50 3.75 

WPDE-FM 
1968 

• 
Media Code 4 218 7741 6.00 
Paris Bourbon County Broadcasting, Inc., Box 440, 

19 E. 4th St., Paris, Ky. 40361. Phone 606-987-
1440. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-James Withrow. 
Program Director-Russell W. Bell. 
News Director-Leo Brauer. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERS' 3,000 w. (horiz.), 3,000 w. (vert.); 96.7 me. 
Operating schedule: 6 am-11:05 pm. EST. 
Antenna ht.: 105 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset- 11:05 pm. For simulcast facilities see WPD E. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 30, 3d, 4a, 4d, 5, 65, 713. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 
Basle Rates: 21a, 21d, 22a, 24a, 25a, 26, 28b, 28e. 

330. 
Contracts: 40e, 42d, 43, 45, 46, 47a, 48, 49, 50, 51b, 
Comb.; Cont. Discounts: 60a, 61a, 62a, 62d. 
Cancellation: 70a, 70e, 715, 72, 73a. 
Prod. Services: 81, 82. 

TIME RATES 

Rates are identical to WPDE. See that listing. 

PIKEVILLE (2 AM) 
l'Ike County-Map Location L-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WLSI 
1949 

e 
Subscriber to the NAB Radio Code 

Media Code 4 218 7830 7.00 
Cumberland Publishing Co., North Mayo Trail, Pike-

ville, Ky. 41501. Phone 606-437-7323. 
I. PERSONNEL 
Vice-Pres. & Mgr.-James L. Balser. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Pittsburgh-Regional Reps Corp. 

3. FACILITIES 
5,000 w. days; 900 be, Non-directional. 
Operating schedule: Sunrise to local sunset. EST 

4. AGENCY COMMISSION 
15% on time only: no 'ash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4b, 4d, 5, 6a, 7b. 
Rate Protection: 10a, 11a, 12a, 135. 14e, 15b. 
Basic Rates: 20b, 22e, 24b, 28e, 29a. 
Contracts: 40e, 42d, 44e. 44b, 46, 51a, 51e. 
Comb.; COOL Discounts: 60a. 61a. 
Cancellation: `70a, 70e, 
Prod. Services: 82. 

(•) 14 days prior written notice. 
Member: Country Music Network. 

TIME RATES 
Rates effective April 1, 1962. (Card No. 3.) 

Card received March 12. 1962. 
6. SPOT ANNOUNCEMENTS 

1 30 20 15 10 6 see. 
min. sec. sec. see. sec. ID's. 

I time . 5.60 3.50 2.80 2.45 2.10 1.40 
13 times__ 5.55 ..._. ________ 
26 times__ 5.45 3.45 
39 times__ 5.40 3.35 2.75 
52 times__ 5.30 3.30 2.65 2.40 2.05 
104 times  5.05 3.10 2.50 2.30 1.95 
156 times__ 4.75 2.85 2.40 2.25 1.90 1.85 
208 times__ 4.502.65 2.25 2.15 1.80 1.25 
260 times  4.15 2.40 2.10 2.05 1.75 1.20 
312 times  3.85 2.25 1.95 1.80 1.60 1.10 
364 times__ 3.50 2.10 1.75 1.60 1.40 1.05 

728 ti DISCOUNTS 
5% 1456 ti._   15% 

1092 tl  10% 1820 U 20% 
1 minute-180 words. 
30 seconds or less-2-1/2 words per second. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 56.00 33.60 21.00 16.80 9.80 
13 times.. 55.25 33.10 20.65 16.50 9.75 
26 times.. 54.40 32.60 20.35 16.30 9.85 
39 times.. 53.60 32.15 20.00 16.05 9.80 
52 times_ 52.80 31.65 19.65 15.75 9.45 
104 times.. 49.75 29.70 18.25 14.75 9.10 
156 times.. 46.40 27.70 16.85 13.70 8.75 
208 times.. 43.20 25.75 15.45 12.75 8.35 
260 times.. 39.95 23.80 14.05 11.70 8.00 
312 times.. 36.75 21.70 12.60 10.70 7.65 
364 times.. 33.60 19.60 11.20 9.80 7.00 

WPKE 
1949 

- • - 

Subseriber to the NAB Radio Code 
Media Code 4 218 7920 6.00 
East Kentucky Broadcasting Corp.. Box 2200, Pike. 

ville. Kr. 41501, Phone 606-437-4051. 
I. PERSONNEL 
Station Manager-Walter E. May. 
Sales Manager-H. Gene SturgIll. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Regional-Kentucky Radio Sales-South. 

3. FACILITIES 
1.000 w.: 1240 be. Non-directional. 
Operating schedule: 5:30 am-11:00 pm weekdays: 
7:00 am-11:00 pm. Sun. EST. 

4. AGENCY COMMISSION 
15% nn time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2s, 2b, Is, 5, 6a, 8, 
Rate Protection: 16. 
Basle Rates: 20b, 21e, 286, 28e, 29a, 
Contracts: 40a. 
Prod. Services: 82. 
Affiliated with KISS and MBS Radio Networks. 
Minimum saturation contract 10 days. 

TIME RATES 
Rates effective -. (Card No. 3.) 

Card received May 27, 1964 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 15 see 
1 ti  4.62 2.60 1.61 

213 6 tti- 4.42 2.50 1.55 
4.22 2.40 1.49 

39 ti._   4.02 2.30 1.43 
52 ti   3.82 2.20 1.37 
104 ti 3.62 2.10 1.31 
2 _ . 2.00 1.25 
08 tl '''' --- 3.22 1.90 1.19 

326120 ttii...   3.02 1.80 1.13 
2.82 1.70 1.07 

364 ti...   2.60 1.61 .97 
8. PROGRAM TIME RATES 

1/2 hr 1/4 le 10 min 5min 
1 ti  43.55 27.30 17.45 13.00 7.80 

41.45 26.05 16.68 12.11 7.47 
26 ti    39.35 24.80 15.91 11.82 7.14 
39 ti _____ 37.25 23.55 15.14 11.23 6.81 
52 Li ....... __a__ 35.15 22.30 14.37 10.64 6.48 
104 ti  33.05 21.05 13.60 10.05 6.15 

30.95 19.80 12.83 9.46 5.82 
208 ti  29.00 18.55 12.06 8.87 5.49 
260 ti  27.20 17.30 11.29 8.28 5.16 
312 ti 26.00 10.05 10.52 7.69 4.83 
364 ti  24.18 14.61 9.75 7.07 4.45 

PINEVILLE 
Bell County-Map Location J-7 

See SRDS consumer market map and data at Mein-
fling of the State. 

WANO 
1957 

e 
Media Code 4 218 8010 5.00 
Ken-Te-Va Broadcasting Co., Radio Park, Pineville, 
Ky. 40977, Phone 606-337-2100. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-South C. Berlin. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 be. Non-élree-

Gone!. 
Operating schedule: 6:00 a.m. to 11:00 p.m. Monday 
through Friday; 6:00 am. to midnight Saturday; 
7:00 a.m. to 11:00 p.m. Sundays. EST. DST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, la. 4e, 5, 6e, 7b. 
Rate Protection: 10a, 1113, 12b. 13a, 14s, 15b, 
Basle Rates: 20s, 2Id, 22a, 22b, 23e, 24b, 25e, 26, 

28b, 28e, 29a, 30, 32a, 33a. 
Contracts: 400. 41, 42e, 42e, 43, 44e, 45, 46, 475. 

48. 510. 
Comb.: Cont. Discounts: 60a, 00e, 61b, 82d. 
Cancellation: 70a, 70e, 710, 72, 73b, 
Prod. Services: 80, 81, 82. 
Production by staff of special events, promozions. 
spots and programs at cost Plus 10%. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1957. 
Card received December 26, 1956. 

6. SPOT ANNOUNCEMENTS 
30 1 30 

min. see, min. see. 
1 time  3.00 2.50 156 times.. 2.10 1.90 

13 times  2.85 2.35 260 times.. 2.00 1.80 
26 times  2.70 2.20 312 times.. 1.90 1.70 
39 times  2.55 2.15 364 times.. 1.80 1.60 
52 times  2.40 2.10 500 times.. 1.60 1.40 
78 times  2.30 2.05 1,000 times.. 1.50 1.20 

104 times  2.20 2.00 
8. PROGRAM TIME RATES 

1 3/4 1/2 1/4 10 5 
hr. hr. hr. hr. min. min. 

1 time,.,, 32.00 28.00 24.00 15.00 13.00 6.00 
18 times.._ 31.00 27.00 23.00 13.50 12.00 5.15 
26 times 30.00 26.00 21.00 12.00 11.00 5.50 
39 times_ 29.00 25.00 18.00 10.00 9.00 6.25 
52 times-. 27.00 23.00 16.00 9.00 8.00 5.00 
78 times__ 25.00 21.00 15.00 8.50 7.50 4.75 

104 times._ 23.00 19.00 14.00 8.00 7.00 4.50 
156 times 21.00 17.00 13.00 7.50 6.50 4.25 
260 times._ 19.00 15.50 12.00 7.00 6.00 4.00 
312 time 17.00 15.00 11.00 8.50 5.00 3.75 
364 times 15.00 14.00 10.00 6.00 4.75 3.50 

PRESTONSBURG 
Floyd County-Map Location L-5 

See BEDS consumer market map and data at begin 
nine of the State. 

(2 AM; 1 FM) 

WDOC 
1957 

Subscriber to the NAB Radio Code 

Media Code 4 218 8100 4.0D 
WDOC Radio, Box 309, Prestonsburg, Ky. 41653. 
Phone 606-886-2338. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Gormon Collins. 
Ass't Mgr., Comm'l Mgr. & Chief Eng.- Herman Y. 
Harmon. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Kentucky Radio Sales-South. 

3. FACILITIES 
5.000 w.: 1310 be. Non-directional 
Operating schedule: 5:15 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded reguMtions 
General: la, lb. 2a, 2b. 3a, lb, le, 3d, 4a, 5, &a. 
Rate Protection; 10e. 150. 15b. 
Basic Rates: 214. 22b, 23e, 23b, 24b, 28a, 28c, 29a, 

33d. 
Contracts: 40a. 41, 42e. 44a, 46, 47e. 48, 51a, 51e. 
Comb.: Cont. Discounts: 60a. 60e, 601, 61e, 02e. 
Cancellation: 70a. 704. 71a, 73a, 73b, 
Prod. Services: 80, 82. 

KENTUCKY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 2/1/68-Reed 1/5/68. 

6. SPOT ANNOUNCEMENTS 
I min 90 see I min 30 sae 

1 x  5.00 3.75 156 x . ... 3.25 2.90 
13 x  4.50 3.00 260 x  . 3.15 2.80 
26 x   4.00 3.50 312 x... 3.05 2.75 
52 x.. 3.60 3.25 364 x....--.... 2.90 2.25 
104 x  3.40 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60.00 35.00 20.00 15.00 10.50 
13 x  50.00 33.00 19.00 14.00 10.00 
26 x  45.00 31.00 17.00 12.00 9.50 
52 x___   43.00 29.00 15.00 10.00 9.00 
104 x_._  40.00 27.00 14.00 9.50 8.50 
156 x  37.50 25.00 13.00 9.00 8.00 
260 x ............... _____ 35.00 23.00 12.00 8.75 7.50 
312 x  33.00 20.00 10.00 8.50 7.00 
»00 x  25.00 15.00 8.50 7.50 6.75 

WDOC-FM 
1962 

C 
Subseriber to the NAB Radio Code 

Media Code 4 218 8101 2.00 

WDOC Radio, Box 909, Prestonsburg. E.V. 
Phone 606-888-2338. 

I. PERSONNEL 
President-Gordon Collins. 
Gen'l & Sta. Mgr.-Gorman Collins. 
Sales Manager-Herman Harmon. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Kentucky Radio Sales-South. 

3. FACILITIES 
ERP 78,000 w.; 95.5 me. 
Operating schedule: 5:15 am-midnight Mon thru sat: 
11:oo am-midoloot. EST. 
Antenna ht.: 202 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2s, 2b, 35, 3b, 3e, 3d, 4e, 5, 6e. 
Rate Protection: 12e, 15b. 
Basle Rates: 20b, 21b, 21d, 22a, 22b, 23a, 23b, 24b. 

25s, 28a, 28e, 29e. 29b, 31. 33d, 
Contracts: 40a, 41, 42a, 42e, 44s, 45, 46, 47e, 48, 

51b, 51c. 
Comb.: Cont. Discounts: 60e. 601, 61e, 62a, 62d. 
Cancellation: 70a, 70d, 71a, 73a, 73b. 
Prod. Services: 81. 132. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 2/1/68-Rec'd 1/5/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 sec 
1 x  5.00 3.75 156 x... 3.25 2.90 
13 x  4.50 3.60 260 x  3.15 2.80 
26 x  4.00 3.50 312 X  3.05 2.75 
52 x ___ 3.60 3.25 364 x  2.90 2.25 
104 x  3.40 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60.00 35.00 20.00 15.00 10.50 
13 x  50.00 33.00 19.00 14.00 10.00 
26 o  45.00 31.00 17.00 12.00 9.50 
52 x  43.00 29.00 15.00 10.00 9.00 
104 X  40.00 27.00 14.00 9.50 8.50 
156 x  37.50 25.00 13.00 9.00 8.00 
260 x  35.00 23.00 12.00 8.75 7.50 
312 x  33.00 20.00 10.00 8.50 7.0b 
1000 x  25.00 15.00 8.50 7.50 6.75 

WPRT 
1952 

C 

41653. 

Media Code 4 218 8140 0.00 
Kentucky Mountain Broadcasting Co., 1024 South 
Lake Dr., Prestonsburg, KY. 41653. Phone 606-
886-2050. 

I. PERSONNEL 
President-D. C. Stephens. 
Mgr. & Sales Mgr.-David L. Stephens. 
AWL Manager-Dora S. Stephens, 

3. FACILITIES 
5,000 w. days; 960 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: lst of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a, 4d, 5, On. 7b, 8. 
Rate Protection: UM, 11b, 12b. 13b, 14b. 
Basic Rates: 200, 22b, 23a. 24b, 26, 29a. 
Contracts: 40a, 42b, 46, 470. 48. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, 61e, 62b, 

62e, 
Cancellation: 70a, 70e, 71a, 73s, 
Affiliated with KBS Radio Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 29, 1964. 
Rates received July 1, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 

1 ti ... 5.00 
13 4.62 
28 ti  4.25 
52 ti._ 3.87 
104 ti  3.50 
156 ti_____________________ 3.12 
260 ti--________-_______ 2.75 

30 sec 15 see 
3.35 2.24 
3.08 2.06 
2.84 1.90 
2.58 1.72 
2.34 1.56 
2.08 1.38 
1.84 1.22 
1.58 1.06 

364 ti ........... ..... ......... 2.00 1.35 .90 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 lw 10 min 5 min 
1 U.   . 36.00 22.00 12.50 10.00 8.00 

33.74 20.62 11.70 9.37 7.50 
31.50 19.50 10.93 8.75 7.00 

52 U. 29.25 17.87 10.15 8.12 6.50 
104 ti   27.00 16.50 9.37 7.50 6.00 

24.75 15.12 8.59 6.87 5.50 
260 22.50 13.75 7.81 6.25 5.00 

20.25 12.37 7.03 5.62 4.50 
384 ti  . 18.00 11.00 6.25 5.00 4.00 
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KENTUCKY RICHMOND 

PRINCETON 
Caldwell County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WPKY 
1950 

e 
Media Code 4 218 8280 4.00 

Princeton Broadcasting Co.. P. 0. Box 478. V. S. 
Hwy. 62, Princeton, Ky. 42445. Phone 502-385-
2072. 

I. PERSONNEL 
Manager-Leslie Goodaker. 
Commercial Manager-Ellis Burnam. 
Program Director-TwYman Boren. 

3. FACILITIES 
250 W. days; 1580 he. Non-directional. 
Operating schedule: 6:30 a.m. to 6:00 p.m. CST. 
DST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: 2b, 3d, 4b, 4d, 5„ 6a. 7b. 8. 
Rate Protection: 10a. 
Basic Rates: 20b, 21c. 24b, 250. 26, 28b, 29a. 
Contracts: 40e, 44a, 45. 
Comb.; Cont. Discounts: 60b, 61b, 62b. 
Prod. Services: 82. 
Advertising not accepted for Sunday. 
Affiliated with EBB Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective - 
Rates received April 19, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 U  
13 ti ....... ___ 2.50 156 ti ________ 1.50 
26 ti_  
52 ......... ..... 2.00 365 ti.......................... 1.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

14.50 10.00 5.00 
14.00 9.50 4.75 

26 ti  . 24.00 13.50 9.00 4.50 
52 U.__  22.00 12.50 8.50 4.00 
104 ti........_......   20.00 11.50 8.00 3.75 
156 ti  18.00 10.50 7.50 3.50 
312 II_ ....... _   14.00 9.50 6.50 3.00 

RADCLIFF 
Hardin County-Map Lamson Y-5 

See BEDS consumer market map and data at begin-
ning or the State. 

WSAC 
Licensed as a Radcliff. Ky. and It. Knox, Ky. 

station. 
See Hating under Ft. Knox, Ky. 

RENFRO VALLEY 
ilockestatie County-Map Location H-6 

See BEDS consumer market map and data at begin-
ning of the State. 

WRVK 
1956 

e 
Subseriber to the NAB Radio Code 

Media Code 4 218 8370 9.00 
Renfro Valley Broadcasters, Inc., Renfro Valley. KY. 

40473. 
!. PERSONNEL 
Pres. et Gen'l Mgr.-John Lair. 
Vice-President-Virginia Lair. 
Sales Manager-Ralph Gabbard. 

2. REPRESENTATIVES 
Kentucky Radio Sales-South. 

3. FACILITIES 
500 w. days; 1460 ke. Noes-directional. 
Operating schedule: sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4b, 4d, 5, 6a. 
Rate Protection: lob, 11b. 12b, 13b, 14b. 
Basic Rates: 226. 23a, 24a, 24b, 25a, 26, 28a. 
Contracts: 45, 46, 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62e. 
Cancellation: 73a. 

TIME RATES 
Bates affective April 2, 1957. (Card No. 1.) 

Card received March 14, 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 30 
hr. hr. hr. min. min. min. see. 

1 time... 46.00 25.30 16.10 9.20 6.90 4.60 8.86 
13 times.. 44.00 24.20 15.40 8.80 8.60 4.35 8.60 
26 times.. 42.00 23.10 14.70 8.40 6.30 4.10 2.40 
39 times.. 40.00 22.00 14.00 8.00 6.00 2.85 8.20 
52 times_ 38.00 20.90 12.30 7.80 5.70 8.60 3.00 

104 times_ 38.00 19.80 11.80 7.20 5.40 8.35 2.80 
156 times.. 34.00 18.70 10.90 6.80 5.10 3.10 2.60 
208 times_ 32.00 17.60 10.20 6.40 4.80 2.85 2.40 
260 times.. 30.00 16.50 9.50 6.00 4.50 2.60 2.20 
312 times.. 28.00 15.40 8.80 5.60 4.20 2.95 2.00 

7. PACKAGE PLANS 
10 spots maximum In any 1 day: 1 min. 30 lee. 
500 spots, each__ ..... ___________ 2.10 1.75 

1.000 spots, each  1.85 1.56 

Madison County-Map Location 3-5 
See SRDS consumer market map and data at begin-
ning of the State. 

WEKY 
1953 

ODD 
Subscriber to the NAB Radia Code 

Media Code 4 218 8460 2.00 
Rankin, Inc., McKee Bldg., Main St., Richmond. 
Ky. 40475. Phono 006-623-1340. 

I. PERSONNEL 
Exec V-P, Gen'l & Com'l Mgr-Ralph W. Gabbard. 
Program Director-Don Walker. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights. 1340 he. 

Non-directional. 
Operating schedule: 5:30-12:05 am. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulatIons 
General: la. la, 3a. 3b. 4a. 4e, 5. On, 7a. 
Rate Protection: I0a, 11a, 12a, 13a, 14s. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 26. 
Contracts: 40a. 42b, 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61c, 62b, 62e, 
Cancellation: 70a. 70e, 71a, 73a. 
Affiliated with KBS. 

TIME RATES 
Rates effectire January 1, 1966. 
Rates received October 4, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

1 ti.........._... 5.00 3.75 156 t1._ 3.25 2.90 
13 tL 4.50 3.60 260 ti   3.15 2.80 
28 ti 4.08 3.50 312 ti  3.05 2.75 
52 ti_ 3.60 3.25 364 tt_______ 2.90 2.25 
104 ti  3.40 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  80.00 35.00 20.00 15.00 10.50 
13 ti 50.00 33.00 19.00 14.00 10.00 
26 ti 45.00 31.00 17.00 12.00 9.50 

43.00 29.00 15.00 10.00 9.00 
104 LI  40.00 27.00 14.00 9.50 8.50 
156 II  37.50 25.00 13.00 9.00 8.00 
260 ti  35.00 23.00 12.00 8.75 7.50 
312 ti  33.00 20.00 10.00 8.50 7.00 
1000 Ii  25.00 15.00 8 50 7.50 6.75 

RUSSELLVILLE (1 AM; 1 FM) 
Logan County-Map Location E-7 

See BEDS consumer market map and data at begin-
ning of the State. 

WRUS 
1953 

e 
Media Code 4 218 8550 0.00 

South Kentucky Broadcasters, P. 0. Box 110. llus• 
Bernie, Ky. 42276. Phone 502-728-2471; 2472. 

I. PERSONNEL 
General Manager-W. P. Sash. 
Station Manager-Lon Sash. 
Sales Manager-Don Neagle. 

3. FACILITIES 
nno w. days: 610 hr. Non-directional. 
Operating schedule: 6 am-local sunset. CST. DST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb 3d, 4b. 4d. 5. 6a. 7b. 8. 
Rate Protection: 10h, llh. 12h, 13h. 14h. 
Basic Rates: 20b. 210. 24b. 25a, 28b. 
Contracts: 40a, 440. 45, 47e. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70a. 70e. 
Prod. Services: 82. 
Affiliated with KISS Radio Network. 

TIME RATES 
Eff Ree'd 5/13/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 260 520 156x 260x 

I min  2.50 2.02 2.75 2.50 2.25 2.00 
30 seconds-75% of applicable 1-minute rate. 
In seconds-5n% of 'malleable 1-minute rate. 

8. PROGRAM TIME RATES 
1/4 hr: 300% applicable 1-minute rate. 
5 min: 150% applicable 1-minute rate. 

WRUS-FM 
1965 

e 
Media Code 4 218 8551 8.00 
South Kentucky Broadcasters, Box 110, Russellville, 
Ky. 42276. Phone 502-726-2471. 

I. PERSONNEL 
General Manager-W. P. Soak'. 
Station Manager-Lon Sosh. 
Sales Manager-Don Neagle. 

3. FACILITIES 
ERE' 100,000 w.; 101.1 me. 
Operating schedule: 5 am-midnight. CST, DST. 
Antenna ht.: 513 ft. above average terrain. 

4 AGENCY COMMISSION 
16/0 on time: payable 10th of following month. 

5. GENERAL ADVERTISING See Coded Regulations 
General: lb, 3d, 40, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h. 
Basic Rates: 20b. 21a. 241% 25a, 28b. 
Contracts: 40a. 44a, 40, 47e. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancelleion: 70a. 70c. 
Prod. Services: 82. 

TIME RATES 
No. 6 Eff 9/1/68-Rec'd 10/9/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 78X I56x 312x 

1 min 2.60 3.25 3.05 2.95 2.80 2.60 2.35 
30 see 2.70 2.60 2.45 2.35 2.25 2.05 1.80 

8. PROGRAM TIME liAl ES 
Ix 132 260 52x lax 1560 3I2x 

14 min 12.00 11.25 10.50 9.75 9.00 7.50 6.40 
5 min 6.50 6.25 6.00 5.50 5.25 4.75 4.15 

SCOTTSVILLE (1 AM; 1 FM) 
Allen County-Map Location F-7 

See BEDS consumer market map and data at begin-
ning of the State. 

WLCK 
1957 

Media Code 4 218 8640 9.00 
State-Line Broadcasting Co., Inc., Box 158, Hal-
comb-Oliver Bldg. W. Main St., Scottsville, Ky. 
42164. Phone 23f-3148. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Redman L. Turner. 
Sta.. Sales Mgr. & Prog. Dir.-Joseph P. Hite. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
500 w. days; 1250 he. Non-directional. 
Operating schedule: Sunrise-local sumet. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
W LCK-F M. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2a, 2b. la. lb, 3e, 3d, 4b, 4d, 5, 6a. 

7b, 8. 
Rate Protection: 10g. 11g. 12g. 13g, 14e. 15a. 15e. 
Balle Bates: 201:4 21a, 21b, 21d, 22a. 22b, 23b, 24e. 

25s, 26, 28a. 28e. 29b, 30. 31, 321% 33e. 
Contracts: 40a, 41, 42b, 42e. 43, 44a, 45, 46, 47e, 

48, 49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 600. 00e, 60g, 601, 61a, 62a. 

62b, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with K.BR and NAB Radio Networks. 

TIME RATES 
Eff Rec'd 12/29/67. 

6. SPOT ANNOUNCEMENTS 
I min I mln 

1 x  3.55 156 x...... ....... 2.45 
13 x  3.35 208 
26 X.  3.20 260 x  2.10 
39 x  3.00 312 x  1.95 
52 x  2.80 364 x    1.75 
104 x  2.65 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  35.20 29.0 21.20 11.75 9.40 
12 x  33.50 28.00 20.10 11.15 8.95 
26 x  33.00 26.45 19.05 10.60 8.50 
39 x  30.00 25.00 18.00 10.00 8.00 
52 x  28.25 23.50 16.95 9.45 7.50 
104 x  26.50 22.00 15.85 8.25 7.05 
156 x  24.75 20.60 14.80 8.05 6.60 
208 x  23.09 19.20 13.75 7.65 6.10 
209 x  21.20 17.65 12.70 7.05 5.65 
312 x  19.40 16.40 11.65 6.45 5.15 
364 x  17.65 14.40 10.60 5.90 4.70 

WLC K-FM 
1967 

e 
Media Cede 4 218 8641 7.00 
State-Line Broadcasting Co.. Inc., Box 158, Halcomb-

Oliver Bldg., W. Main St., Scottsville, Ky 42164. 
Phone 237-3148. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Redman L. Turner. 
Ass't & Sales Mgr.-Marvin J. Nafus. 
Sta. Mgr. & Prog. Dir.-Bobby D. Colvin. 

2. REPRESENTATIVES 
Regional Reps Corp. 

9. FACILITIES 
ERP 3.000 w.: 99.3 mc. 
Operating schedule: 5:30 am-11 prn. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-11 pin. For simulcast facilities see WLCK. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WLCK listing for coded regulations. 

TIME RATES 

Rates are identical to WLCK. See that listing. 

SHELBYVILLE 
Shelby County-Map Location G-4 

See SIMS consumer market map and data at begin 
nine of the State. 

WCND 
1964 

e 
Media Code 4 218 8790 8.00 
WCND. Inc.. Box 248, Shelbyville, Ky. 40065. Phone 

002-633-3814. 
I. PERSONNEL 

Sta. & Comm'l Mgr.-Dean Harden. 
Ass't Manager-Dave bastard. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Regional Reps Corp. 

3. FACILITIES 
250 w.; 940 he. Non-directional. 
Operating schedule: -. EST. 

4. AGENCY COMMISSION 
10%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 7.13, la. 4b. 4d, 5, 6a, 7b. 8. 
Rate Protection: 10a. lia. 12a, 13a, 14e, 16. 
Bugle Rates: 21a, 21d, 22a, 24b, 29a, 29b, 30, 31, 

33b. 
Contracts: 40a. 41. 42b, 44e, 44b, 48. 
Comb.: Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70b. 70d, 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with %BS Radio Network. 

TIME RATES 
Et! Rec'd 10/18/68. 

6. SPOT ANNOUNCEMENTS 
Ix 102 50x 100x 365+ 

1 min.  5.85 5.25 4.75 3.90 3.50 
30 sec: 70% of 1-min. 

SOMERSET (2 AM; 1 FM) 
Pulaski County-Map Location H-6 

See BEDS consumer market map and data at begin-
ning of the State. 

WS EK (FM) 
1964 

Media Cede 4 218 8910 6.00 
Swartz Media Inc., Box 740, N. Hwy. 1247, Somer-

set, Ky. 42501. Phone 606-678-5151. 
I. PERSONNEL 
Station Manager-Jim Brown. 
Operations Manager-Jerry Padgett. 
Sales Manager-Roy Taylor. 

2. REPRESENTATIVES 
Louisville-Kentucky Radio Sales-South. 

3. FACILITIES 
ERP 3000 w.; 96.7 me. 
Operating schedule: 6:30 am-11:00 pm daily. EST. 
Antenna ht.: 215 ft. above average terrain. 

4. AGENCY COMMISSION 
None. all rates net to station. 

5. GENERAL ADVERTISING See meted regulations 
General: la, 2e. la. 3d, 4b, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 24b, 15e. 29a, 32a, 320, 
Contracts: 40e. 42a, 42e, 44a. 45, 47e. 48, 49, 50, 

51b, 
Comb.; Cont. Discounts: 601r. 601, (11a, 62d. 
Cancellation: 70a, 70c, 71a, 73a, 73b. 
Prod, Services: 80. 81, 82. 
Affiliated with RUS. 

TIME RATES 
Eft 11/1/67-Reed 10/23/67. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104x I58X 

1 min............ 1.95 1.75 1.65 1.50 1.40 1.20 
30 sec  1.60 1.50 1.40 1.30 1.20 1.00 

ROS 
1 min. ea  1.20 30 sec, ea. 1.00 

8. PROGRAM TIME RATES 
Ix 19x 26x 52x 104x 15130 

1 hr...... ........ 24.00 22.20 19.80 16.80 14.40 12.60 
1/2 hr  14.40 10.00 10.20 8.70 7.80 6.60 
1/4 hr  7.20 6.60 6.02 5.40 4.80 4.50 
5 min  3.60 3.30 3.00 2.90 2.55 2.30 

WSFC 
1947 

e 
Media Code 4 218 8820 7.00 
Swartz Media Inc., Box 740, Somerset, Ky. 42501. 
Phone 606-678-5151, 

I. PERSONNEL 
General Manager-Jim Brown. 
Operations Manager-Jerry Padgett. 
Sales Manager-Roy Taylor. 

2. REPRESENTATIVES 
Kentucky Itadlo Sales-South, 
David Carpenter Company. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 he. 

Non-directional. 
Operating schedule: 5:00 a.m. to 11:00 run. week-
days; 6:00 a.m. to 11:00 p.m. Sunday. EST. 

4. AGENCY COMMISSION 
16%: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: In, 2a. 2b. 3a, 3d, 4b, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 21e, 24b, 25a, 29a. 32a, 33a. 
Contracts: 40a, 42s, 42e. 44e. 45, 47a, 48, 49, 50, 

01 b. 
Comb.: Cont. Discounts: 60h. 601. 62d. 
Cancellation: 70a. 70e, 71a, 73a, 73b. 
Prod. Services: 81). 81, 82. 
Affiliated with MRS. 

TIME RATES 
Eff 11/1/67-Rec'd 10/23/67. 

6. SPOT ANNOUNCEMENTS 
lx 132 26x 520 I04x I56x 260x 312x 

1 min 6.75 5.90 5.45 5.10 4.70 4.20 3.75 3.40 
30 sec 1.20 3.75 3.40 3.10 2.90 2.70 2.55 2.35 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

x    40.00 20.00 10.00 
13 x 38.49 18.00 9.20 
26 o    35.90 17.55 8.35 
52 x  33.40 16.30 8.05 
104 x  31.70 15.45 7.05 
156 x  30.00 14.60 6.40 
260 x  27.50 13.75 5.35 
312 x  25.00 12.15 5.00 
364 x  23.35 10.45 4.40 

WTLO 
1953 

Media Code 4 218 9000 5.00 
Pulaski Broadcasting Corp.' Box 443, Borneront, Ky, 

42501. Phone 606-678-8151. 
I. PERSONNEL 
President-Ervin Buis. 
Gen'l & Sta. Mgr.-Oris Gowen. 
Commercial hianager-Howard Edwards. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regionnl Rens Corp. 

3. FACILITIES 
1.000 w. days; 1480 hr. Non-directional. 
Operating schedule: 5:30 a.m. to 7:00 p.m. EST. 

4. AGENCY COMMISSION 
15%: no each diaconat. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with KBS. 

TIME RATES 
Ratei effective   

Rates received November 22. 1961. 
6. SPOT ANNOUNCEMENTS 

1 time.  5.00 156 times__ 3.20 
13 times_________ 4.40 280 times.   3.00 
26 Um«.  _ 4.00 312 times._.___- 2.80 
52 times  3.60 384 times  2.50 
104 times  3.40 
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Somerset-W T L 0-Continued 
8. PROGRAM TIME RATES 

1/2 hr. 1/4 hr. 
I time.   36.00 18.00 

13 times  34.50 17.25 
26 Maas  32 25 16.20 
52 times  30 00 15.00 
104 times._ 28.50 14.25 
156 times  27.00 13.50 
260 timel  24.75 12.25 
312 times.   22.50 11.25 
364 times.-  21.00 10.50 

10 min. 
12.00 
11.50 
10.80 
10.00 
9.40 
9.00 
8.25 
7.50 
7.00 

STANFORD (1 AM; 1 FM) 
Lincoln Ccunty-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WRSL 
1961 

Media Code 4 218 9090 6.00 
Lincoln-Garrard Broadcasting Co.. Inc., Box 237 

Stanford. KY. 40484. Phone 606-365-2126. 
I. PERSONNEL 
Gent & Sales Mgr.-Lanier 13urchett. 
Frog. Dlr. & Sta. Mgr.-Cal Smith. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Regional-Kentucky Radio Sales-South. 

3. FACILITIES 
500 w. days; 1520 be. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: 113. 2b, 3a, 3b, 4b, 4d. 5, 6e, 7b. 
Rate Protection: 10e, Ili. 15b. 
Basle Rates: 20b, 21e. 21b, 21d, 22e. 23e. 2413. 25e. 

26, 28e. 29e. 
Contracts: 40a, 44b. 45, 47e, 49, 51a. 
Comb.; Cont. Discounts: 60e. 601. 61a. 
Cancellation: 70e. 70c, 71a, 72, 72e. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received August 30, 1985. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  4.50 156 ti 2.80 
13 ti  4.25 260 ti 2.40 
26 ti  4.00 312 ti  2.25 
52 ti _ 3.50 364 ti  2.00 
104 ti  3.00 
20/30 second spots-75% of 1-minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  40.00 25.00 15.00 8.00 
13 ti  38.00 22.00 14.00 7.50 
26 Ii  36.00 21.00 13.00 7.00 
52 ti  34.00 20.00 12.00 6.75 
104 ti  30.00 18.00 11.00 6.50 
156 ti  27.00 16.00 10.00 6.00 
260 ti  24.00 14.00 9.00 5.50 
312 ti  22.00 13.00 8.00 5.00 
364 ti  20.00 12.00 7.00 4.50 

5 min. 
9.00 
8.65 
8.10 
7.50 
7.10 
6.50 
6.00 
5.50 
5.10 

W R S L-FM 
Media Code 4 218 9091 4.00 
Lincoln-Garrard Broadcasting Co., Inc. ' Box 237. 

Stanford. Ky. 40484. Phone 606-365-2126. 
I. PERSONNEL 
Gen'l & Sales Mgr.-Lanier Burchett. 
Prog. Dir. & Sta. Mgr.-Cal Smith. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Regional-Kentucky Radio Sales-South. 

3. FACILITIES 
ERR 3,000 w.: 95.9 rec. 
Operating schedule: 7:00 am-11:00 pm. EST. 
Antenna ht.: 85 ft. above average terrain. 

4. AGENCY COMMISSION 
None. all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3e. 31). 4b. 4d. 5, ea. 713. 
Rate Protection: 100. Ill. 15b. 
Basic Rates: 20b, 21e. 21b, 21d, 22e. 23e, 24b, 25e. 

26, 28a. 29e. 
Contracts: 40e. 44b, 45, 47e, 49. 51a. 
Comb.; Cont. Discounts: 60e. 601, 61e. 
Cancellation: 70e. 70c, 71a, 72. 73e. 
Prod. Services: 80. 81. 82. 

TIME RATES 
ER 10/1/66-Reed 9/2/66. 

6. SPOT ANNOUNCEMENTS 
Minimum 10 per wk: 
1 min  1.50 30 sec. 1.00 

8. PROGRAM TIME RATES 
1 hr 20 1/4 hr.   
1/2 hr. 12 

TOMPKINSVILLE 
Monroe County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WTKY 
1960 

• 
Subscriber to the NAB Radio Gods 

Media Code 4 218 9180 5.00 
WMCV. Inc.. Box 434, Tompkinsville, Ky. 42167. 

I. PERSONNEL 
President-William C. Clark. 
Vice-President-Joe A. Clark. 
Station Manager-Marshall Bacon. 

2. REPRESENTATIVES 
Regional Reps Corp. 

S. FACILITIES 
1.000 w. days; 1370 be. Non-directional. 
Operating schedule: sunrise to local sunset. DST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: 5. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24b. 
Contracts: 46. 
Comb.: Cont. Discounts: 61a, 62b, 62e. 
Cancellation: 730. 
Affiliated with RAS Radio Network. 

TIME RATES 
Rates effective-, 

Rates received September 29. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 3/4 1/2 1/4 5 1 
hr. hr. hr. hr. min. min. 

1 time.... 43.00 34.40 25.80 17.20 8.60 4.30 
13 times.. 40.85 32.70 24.50 16.35 8.20 4.10 
26 times_ 38.'0 30.95 23.25 15.50 7.75 3.90 
39 times.. 36.55 29.25 21.95 14.65 7.30 3.70 
52 times.. 34.40 27.55 20.65 13.75 6.90 3.50 
78 times_ 32.25 25.80 19.35 12.90 6.45 3.30 

104 times.. 30.10 24.10 18.05 12.05 6.05 3.10 
156 times.. 27.95 22.35 16.80 11.20 5.60 2.90 
260 times.. 25.80 20.65 15.50 10.35 5.20 2.70 
312 times.. 23.65 18.95 14.20 9.50 4.75 2.50 

50 
sec 
9.50 
3.30 
3.10 
2.90 
2.70 
2.50 
2.30 
2.10 
1.90 
1.70 

VANCEBURG 
Lewis County-Map Location E-14 

See SRDS consumer market map and data at begin-
ning of the State. 

WK KS 
1958 

e 
Media Code 4 218 9270 4.00 
Karl Kegley. 1106 Fairlano, Vanceburg, Ky. 4117). 

I. PERSONNEL 
Gen'l á Com'l Mgr.-Karl Kegley. 
Station Manager-Roger Keller. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Reglonal-Kentucky Radio Sales-South. 

3. FACILITIES 
250 w. days; 1570 Ice. Non-directional. 
Operating schedule: sunset to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. Bills payable 
10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3c. 4e. 4e. 
Rate Protection: 151). 16. 
Basic Rates: 2.1b, 21e. 225. 22b, 24e. 25e. 26. 28b. 

28e. 30, 31, 33e. 
Contracts: 40e. 42e. 44a, 44b, 47a, 48, 49, 51e. 51e. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60h, (11a, 

62e, 62b 
Cancellation: 70a, 70e. 73e. 73b. 
Prod. Services: 80, 82. 
Affiliated with NAS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 15, 1958. (Card No. 1.) 
Card received Any 17. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM 
1 1/2 1/4 10 

hr. hr. hr. min. 
52 times._ 32.00 20.00 12.50 10.50 

104 times._ 30.00 18.75 11.75 9.75 
156 times.... 28.00 17.50 11.00 9.00 
208 times__ 26.00 16.25 10.25 8.25 
260 times.... 24.00 15.00 9.50 7.50 
312 times.._ 22.00 13.75 8.75 6.75 
365 times._ 20.00 12.50 8.00 6.00 

RATES 

min. min. 
7.50 2.50 
7.00 3.25 
6.50 3.00 
6.00 2.75 
5.50 2.50 
5.00 2.25 
4.50 2.00 

VANCLEVE 
Breathitt County-Map Location K-5 

Seo SRDS consumer market map and data at begin-
ning of the State. 

WMTC 
1948 

Media Code 4 218 9360 3.00 
Kentucky Mountain Holiness Assn., Vancleve, Ky. 

41385. Phone 606-666-5006. 

I. PERSONNEL 
President-Dr. Lela G. MeConnetL 
General Manager-Wilfred Fisher. 

3. FACILITIES 
1.000 w. days; 730 kc. Non-directional. 
Operating schedule: 8:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; bills rendered 1st. 

5. GENERAL ADVERTISING See eeded regulations 
General: la, 3e. 5, 0e. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 21b, 21d, 24b, 25e. 28a, 29a. 
Contracts: 40e. 44e. 45. 46, 47e. 51s. 
Comb.: Cont. Discounts: 60b. 61e. 62b. 
Cancellation: 72. 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective January 1, 1949. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 
hr. hr. hr. min. min. (e) 

1 time._ 40.00 23.35 13.35 10.00 6.70 3.75 
13 times__ 36.00 21.00 12.00 9.00 6.00 3.40 
26 times__ 34.00 19.85 11.35 8.50 5.70 5.00 
52 times__ 32.00 18.65 10.70 8.00 5.35 2.65 
104 times.... 28.00 16.35 9.35 7.00 4.70 2.25 
912 times.... 24.00 14.00 5.00 6.00 4.00 1.90 

(*) 1 minute announcement. 

WEST LIBERTY 
Morgan County-Map Location K-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WLKS 
1965 

Media Code 4 218 9450 2.00 

Morgan County Industries, Inc., 129 College St., West 
Liberty, Ky. 41472. Phone 606-743-3145. 

I. PERSONNEL 
President-Dr. C. C. Smith. 
Station Manager-Glenn Woodward. 
Program Director-Tom Kindell. 

2. REPRESENTATIVES 
Regional Reps Corp, Ohio Stations Representatives 

3. FACILITIES 
1,000 w. 1450 kc. Non-directional. 
Operating schedule: 5 am-11 pm. EST. 

4. AGENCY LOMMISSION 
None. Bills payable 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 
.Affillated with Keystone Broadcasting System. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 ER 7/1/66-Recd 5/25/66. 
6. SPOT ANNOUNCEMENTS 
1 3.00 104 x_________ 2.30 
13 x._   2.75 156 x  2 20 
26 x......._..._............. 2 60 260 2...  2.00 
52 x....   2.50 365 'v  1 75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mil 5 min 

1 ......... _ .... 40.00 25.00 15.00 8.00 6.00 
19.00 13.50 7.50 5.75 

26 x  . 32.50 18.50 13.00 7.25 5.50 
52 x.  . 30.00 17.50 12.00 7.00 5 25 
104 ......... ____...._ 29.00 16.50 10.00 6.75 5.00 
156 x    _ 28.00 15.50 9.50 6.50 4.75 

14.00 9.00 6.25 4.50 
265 x.. ......... ...... 25.00 13.00 8.50 6.00 4.00 

WH ITESBURG (1 AM; 1 FM) 
Letcher County-Map Location K-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WTCW 
1953 

Media Code 4 218 9540 0.00 
Folkways Broadcasting Co., Inc.. Box 660, Whites-

burg, Ky. 41858. Phone 606-633-2711. 

I. PERSONNEL 
Pres, and tien'l Mgr.-Don F. Croethwalte. 
Vice President-Thornas M. Crosthwaite. 
Commercial Manager-Ann Maggard. 

2. REPRESENTATIVES 
Kentucky Radio Sales-South. 

3. FACILITIES 
5,000 w. days; 920 kc. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of month. 

5. GENERAL ADVERTISING See coded rejulatIons 
General: la, 2b, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21s. 21b, 22a, 22b, 23e. 24b, 24e. 25e, 

28a. 230. 
Contracts: 40a, 44e. 45, 46, 47a, 48, 49. 
Comb.; Cont. Discounts: 6013, 601, 61e. 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
Member: Country Music Network. 

TIME RATES 
Rates effective February 1, 1963. (Card No. 4.) 

Card received March 4, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 nee 1 min 30 sec 
1 ti 6.00 5.50 104 3.90 3.40 
13 ti................ 5.40 4.90 156 3.50 3.00 
26 ti  4.80 4.30 312 U____ 3.00 2.50 
52 ti  4.30 3.80 
125 words will be allowed for a 1-minute commercial. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 
(within 7 consecutive days) 

25 ti . 2.40 1.95 75 ti. 1.85 1.35 
50 ti  2.00 1.50 100 or more- 1 50 1.25 

8. PROGRAM TIME RATES 1/4 Sor 10 min 5 min 
1 ti ........ _ .... ________. _ 24.00 20 00 16.00 
13 ti  21.60 1800 14.40 
26 ti  20.70 17.00 15.20 
52 ti  16.80 16.00 11.20 
104 ti  15.36 14.50 10.2. 
156 ti  13.68 12.50 9.11 
312   12.24 11.00 8.16 

W T C W-FM 
1964 

Media Code 4 218 9591 3.00 
Folkway' Broadcasting Co., Inc., Box 660, Whites-

burg, Ky. 41858. Phone 633-2711. 

I. PERSONNEL 
Pres., Gen'l & Sta. Mgr.-Donald F. Crocthwalte. 
Sales Manager--Homer Spangler. 
Program Director-Anna Lee Maggard. 

3. FACILITIES 
ERR 3,000 w.; 103.9 mc. 
Operating schedule: 4:00 pm-midnight. EST. 
Antenna ht: 103 ft. above average terrain 

4. AGENCY COMMISSION 
15/0 time only; 10 days 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 21). 3d, 41o. 4d, 5, 13a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 21b, 22e. 22b, 23a, 2413., 24e, Ise, 

28a. 290. 
Contracts: 40a, 44a. 45, 46. 
Comb.: Cont. Discounts: 601). 601, 61e. 62d 
Cancellation: 73b. 
Prod. Services: 80. 81. 82. 
FM simulcasts with AM 4:00 pm-local sunset; sepa-
rate programming from local sunset-midnight. 

KENTUCKY 
TIME RATES 

Rates effective   
Bates received August 13, 1961. 

6. SPOT ANNOUNCEMENTS 
30-seconds spots only (any number), per spot 2.90 
Commissionable. 

8. PROGRAM TIME RATES 
(8:00 pm-midnight) 

1/4 hr blocks of music with only 2 30-second com-
mercials in each 1/4 hr segment. 

WI LLIAMSBURG 
Whitley County-Map Location J-7 

See SIDS consumer market map and data at begin-
ning of the State. 

WEZJI 
1959 

Media Code 4 218 9630 9.00 

Whitley County Broadcasting Co.. Inc.. 107 8. 
Fourth St.. Williamsburg. KY. 40769. Phone 6125. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Keith Buck. 
Sales Manager-Gene Mosley. 
Program Director-Helene Cheek. 

S. FACILITIES 
1.000 w.; 1440 10. Non-direcUonaL 
Operating schedule: 6 am-6 pm. EST. 

4. AGENCY COMMISSION 
15% time only: 30 days after billing. 

5. GENERAL ADVERTISING See coded regulations 
General: la. lb, 2b, 3b, 3d, 5, 6s. 713. 8. 
Rate Protection: 10g. 11g, 12g. 132. 146. 
Basic Rates: 2013. 21a, 23e. 13e. 26, 28b. 
Contracts: 40a, 42e. 46, 47e, 49. 51e. 
Comb.; Cont. Discounts: 60b, 61b, 62b. 
Cancellation: 70e, 70e. 72. 
Prod, Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 3/27/67. 

6. SPOT ANNOUNCEMENTS 
I min I min 

1 y. 3.25 130 x___________-__ 2.20 
13 x. . 3.10 156 x... 2.05 
26 2  2.95 208 x...   1.90 
39 x.,_......_.._.._.._..... 2.80 260 2.--_____.. L75 
52 2. . _____  2.65 312 x._  1.65 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

18.00 12.00 
13 x  , 28.50 17.10 11.40 
26 x____-._ 27.00 16.20 10.80 
39 x..._ ...... .... 25.50 15.30 10.20 

14.40 9.60 
104 x_______ 21.00 12.60 &40 
130 L   19.50 11.70 7.80 
156 x..   18.00 10.80 7.20 

9.90 6.60 
260 L.._.............. 15.00 LOO 6.00 
312 r  13.50 8.10 5.40 
364 2. 12.50 7.50 5.10 

10 min 5 min 
10.00 6.00 
9.50 5.70 
9.00 5.10 
8.50 5.16 
8.00 4.80 
7.00 1.20 
6.50 3.90 
6.00 3.60 
5.50 3.30 
5.00 3.00 
4.50 2.70 
4.25 2.50 

WINCHESTER 
Clark County-Map Location 3-4 

See SRDS consumar market map and data at begin-
ning of the State 

WWKY 
1954 

Media Code 4 218 9720 8.00 
WWKY, Inc., Box 535, 17-1/2 W. Broadway, Win-

chester, Ky, 40391. Phone 606-744-2864. 

I. PERSONNEL 
President-Donald J. Horton. 
Gen'l & Sales Mgr.-David E. Griffith. 
Program Director-Jon Horton. 

3. FACILITIES 
1.000 w. days; 1380 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See eoded regulations 
General: Is, 2a, 3a, 45, 5, 6a. 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 146. 
Basic Rates: 22a, 230, 24b, 25a, 26, 29e. 
Contracts: 40e, 42b, 45. 46, 47e. 
Comb.: Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 11e. 73e. 

TIME RATES 
ER Rec'd 7/30/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 MINUTE OR LESS 
1 x  4.00 260 x.  2.90 
26 r  4.00 312 x_ 2.65 
52 x  3.75 624 x 2.40 
104 x  3,30 1000 x.  2.20 
156 x  310 2000 x 2.00 

7. PACKAGE PLANS 
PER DAY: 5 ti 10 ti 20 tl 25 ti 
1 min or less  3.00 2.65 2.25 2.00 
PER WK: 25 ti 50 81 75 ti 100 tl 
1 min or less  2.65 2.25 2.00 1.90 

8. PROGRAM TIME RATES 
-I ti per wk- -6 ti per wk-

Flat 13 wk 26 wk 52 wk 13 eilt 26 wk 52 wk 
5 min  10.10 9.70 9.20 8.25 6.45 5.90 5.40 
10 min  20.25 19.35 18.25 16.15 14.45 10.40 9.40 
1/2 hr  36.30 34.50 33.90 29.05 23.65 19.45 16.90 
1 hr  60.50 57.50 53.15 48.40 43.00 32.25 26.90 

September 1, 1969 Soot Rodio Stations 383 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), parish and city estimates are devel-
oped exclusively by Market Data division of SRDS. State, Parish, City, Metro Area Data LOUISIANA 

Alexandria-Rapides 
CITIES AND PARISHES - This list shows parishes in w hich cities are located. Cities are first, parishes next. 

Baton Rouge-East Baton Bogalusa-Washington Gretna-Jefferson Kenner-Jefferson Lake Charies--Calcasieu New Iberia-Iberia Opelousas-St. Landry 
Rouge Bossier City-Bossier Houma--Terrebonne Lafayette-Lafayette Monroe-Ouachita New Orleans-Orleans Shreveport-C,adda 

Estimates for: Consumer Spendable Income-1668 --  Retail Sales-1968  Passen- Farm Gross 
STATE oh Distribution of Families -Total Retail Sales-  By Selected Store Types  ger Popo- Farm 
PARISH-Map Loe. Population Households Per 3000 5000 8000 10000 15000 Per General Home Auto- Service Cars latino !mom 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furn. motive Station 1/1/69 1/1/69 1988 
Metropolitan Area (000) (000) ($000) (3) 4999 7999 9999 14999 over ($000) (3) ($000) ($0OO) ($000) ($000) ($000) ($000) ($000) (000) (000) 0000) 

LOUISIANA STATE 
TOTALS  3,739.4 1,052.19 8,733,289 8,300 17.6 16.4 15.7 19.9 14.8 5,081,082 4,829 1,055,458 180,237 698,404 309,149 266,883 1,055,618 378,682 1,368.15 172.8 783,536 

ACADIA C-5  52.7 14.61 98,185 6,720 20.5 17.0 11.5 14.4 10.9 62,949 4,309 11,546 2,320 6,841 2,173 2,728 13,799 4,226 20.21 6.6 36,401 
ALLEN C-4  20.7 5.87 38,951 6,636 22.8 14.4 15.9 16.8 8.2 22,617 3,853 5,051 1,008 1,931 1,020 857 6,099 2,579 8.21 1.5 9,734 
ASCENSION E-5  32.3 8.51 73,943 8,689 14.5 13.5 13.7 22.9 18.8 38,697 4,547 9,430 1,197 3,732 1,505 1,328 9,086 2,682 11.31 1.2 5,759 
ASSUMPTION D-5  18.8 4.79 30,405 6,348 21.7 13.4 13.6 14.8 8.6 13,632 2,846 2,715 674 2,988 180 462 2,945 1,597 6.91 .9 11,132 
AVOYELLES D-4  37.2 10.67 64,948 6,087 19.4 10.6 11.1 15.1 8.6 33,190 3,111 5,949 1,296 3,592 679 2,369 9,040 1,965 15.50 7.9 17,788 
BEAUREGARD B-4  20.0 5.77 40,667 7,048 19.5 16.9 12.0 18.8 10.2 28,524 4,944 5,351 723 2,003 1,083 640 8,053 2,128 8.23 1.5 6,713 
BIENVILLE B-2  14.3 4.16 34,420 8,274 19.6 12.1 11.5 16.5 12.3 11,105 2,669 3,392 412 1,392 591 251 2,312 1,268 6.65 13 4,654 
BOSSIER B-2t  69.0 18.85 144,983 7,691 20.6 19.9 15.7 19.7 10.7 66,784 3,543 10,349 2,074 7,420 2,606 1,730 18,159 7,917 22.95 1.8 14,907 

Bossier City  48.4 14.13 84,264 5,963 50,173 3,551 6,807 1,534 5,876 1,932 1,425 15,123 6,475   
CADDO B-2  259.8 79.89 694,366 8,692 15.7 16.5 15.3 21.4 18.0 440,925 5,519 89,262 15,238 58,206 38,262 31,097 95,696 29,748 98.96 3.3 25,810 

Shreveport2  184.9 57.86 555,097 9,594 409,227 7,073 74,780 14,612 57,016 38,027 30,097 95,529 27,570 
Shreveport Metro 
Area  328.8 98.74 839,349 8,501 16.7 17.5 15.3 21.0 16.4 507,709 5,142 99,611 17,312 65,626 40,868 32,827 113,765 37,665 121.91   

CALCASIEU B-5  181.2 49.86 401,191 8,046 17.4 15.9 17.9 26.4 13.9 214,466 4,301 46,197 8,133 29,117 11,065 9,301 47,425 19,258 63.63 1.5 25,385 
Lake Charles  80.1 23.12 196,124 8,483 148,049 6,404 27,974 5,655 25,718 8,904 7,530 37,300 8,887 
Lake Charles Metro 
Area  181.2 49.86 401,191 8,046 17.4 15.9 17.9 26.4 13.9 214,466 4,301 46,197 8,133 29,117 11,065 9,301 47,425 19,258 63.63   

CALDWELL C-2  7.4 2.09 17,040 8,153 20.3 11.5 9.6 18.3 12.2 7,927 3,793 1,952 410 166 672 74 2,125 995 3.72 1.7 4,663 
CAMERON B-5  7.1 1.96 18,037 9,203 18.8 17.5 16.2 22.9 14.4 5,491 2,802 1,446 114 50 61 253 789 958 2.77 .5 5,988 
CATAHOULA D-3  9.9 2.73 19,665 7,203 20.4 11.6 9.2 17.0 10.2 11,485 4,207 2,679 399 594 407 324 1,126 1,483 4.60 2.7 6,948 
CLAIBORNE C-2  15.1 4.59 44,004 9,587 16.3 9.2 11.9 22.7 16.7 18,221 3,970 4,382 872 1,203 1,261 238 6,483 1,744 7.77 2.2 5,335 
CONCORDIA D-3  26.0 7.07 37,257 5,270 20.6 14.8 15.3 15.7 6.0 23,638 3,343 5,914 756 1,224 1,387 582 5,856 2,548 8.91 2.6 8,648 
DE SOTO B-2  24.5 6.97 39,882 5,722 21.4 15.1 12.7 13.0 6.4 20,887 2,997 4,687 627 2,032 1,424 682 6,140 1,614 9.80 2.7 11,583 
EAST BATON 
ROUGE D-4  285.0 78.05 771,972 9,891 12.8 16.7 16.2 24.5 22.1 497,651 6,376 99,164 15,235 95,731 22,925 25,130 111,163 38,665 98.26 1.3 6,580 
Baton Rouge  176.7 51.08 555,621 10,877 444,208 8,696 84,957 12,450 92,481 22,153 24,572 103,902 29,865 
Baton Rouge Metro 
Area  285.0 78.05 771,972 9,891 12.8 16.7 16.2 24.5 22.1 497,651 6,376 99,164 15,235 95,731 22,925 25,130 111,163 38,665 98.26   

EAST CARROLL D-2 134 3.53 24,853 7,041 16.2 10.8 9.6 13.8 11.4 16,307 4,620 3,301 535 660 664 460 2,219 1,006 5.77 3.9 31,478 
EAST FELIC1ANA E-4... 21.0 3.81 23,210 6,092 20.6 13.8 12.8 13.2 7.9 7,143 1,875 2,072 114 394 161 296 561 1,044 5.47 1.5 5,794 
EVANGELINE C-4  32.8 9.40 50,917 5,417 20.8 11.3 11.2 13.6 7.1 29,467 3,135 4,811 888 3,457 769 1,679 7,469 2,227 13.41 6.4 24,886 
FRANKLIN D-2  24.5 6.38 40,373 6,328 19.5 10.8 11.9 13.8 8.2 31,778 4,981 5,388 1,239 1,064 1,874 989 5,591 2,832 9.77 8.6 23,597 

GRANT C-3  12.8 3.79 22,241 5,868 23.2 11.8 18.2 12.1 4.1 5,827 1,537 1,008 156 1,029 41 48 1,982 789 538 .9 5,561 
IBERIA D-5t  60.8 16.35 127,100 7,774 19.3 18.9 15.7 19.3 13.4 72,563 4,438 14,667 2,199 6,653 5,354 5,291 17,246 6,245 2136 2.1 16,050 
New Iberia  36.9 10.23 73,517 7,186 56,453 5,518 11,730 1,507 4,891 5,171 4,381 13,571 4,307 

IBERVILLE D-5  32.5 8.49 60,719 7,152 17.6 16.9 12.2 17.2 12.4 34,078 4,014 9,135 1,086 2,296 688 2,106 11,736 2,252 12.34 .9 8,056 
JACKSON C-2  16.0 4.79 33,606 7,016 19.8 15.7 17.3 17.6 8.0 17,150 3,580 3,882 674 936 920 1,381 4,333 1,932 6.49 3 2,540 
JEFFERSON E-5  292.7 80.91 789,246 9,755 13.4 16.3 20.4 26.2 20.1 450,549 5,569 133,499 14,702 65,911 22,879 22,212 75,384 31,658 90.51 .3 1,377 

Gretna  29.4 8.29 67,481 8,140 69,324 8,362 8,250 1,451 10,722 6,601 5,350 28,778 2,816 
Kenner  30.0 7.96 48,320 6,070 12,288 1,544 4,981 77 350 311 646 400 1,666   

JEFFERSON DAVIS C-5 32.7 9.09 69,931 7,693 18.5 18.3 13.0 18.5 13.5 41,885 4,608 7,286 1,560 1,942 1,551 1,447 12,094 2,543 12.44 2.7 33,255 
LAFAYETTE C-5  103.2 27.67 251,795 9,100 16.2 15.2 15.4 21.5 18.7 169,453 6,124 24,585 5,209 24,223 14,201 9,692 39,365 13,682 34.00 6.4 16,331 

Lafayette  70.0 20.49 142,393 6,949 152,896 7,462 20,297 4,367 24,927 14,524 9,635 40,566 11,045 
Lafayette Metro 
Area  103.2 27.67 251,795 9,100 16.2 15.2 15.4 21.5 18.7 169,453 6,124 24,585 5,209 24,223 14,201 9,692 39,365 13,682 34.00   

LA FOURCHE E-6  66.4 17.29 136,261 7,881 21.3 18.5 17.4 18.6 11.6 86,107 4,980 19,155 2,456 6,183 5,304 4,209 18,855 6,305 21.31 2.7 13,766 
LA SALLE C-3  13.1 4.04 25,557 6,326 22.5 17.2 15.9 16.4 7.8 13,359 3,307 3,091 616 1,053 737 378 4,275 1,692 1,421 
LINCOLN C-2  31.0 7.91 68,370 8,643 19.8 15.1 14.0 17.4 12.7 34,884 4,410 6,582 1,193 2,313 3,021 1,621 9,675 3,421 1Ó:P7 1..i 6,495 
LIVINGSTON E-4  32.7 8.82 58,012 6,577 19.7 15.9 17.1 18.8 8.0 23,310 2,643 4,923 753 873 844 337 6,365 2,598 10.84 2.1 6,622 
MADISON D-2  16.0 4.49 25,747 5,734 19.6 10.3 12.5 9.9 5.9 19,323 4,304 3,681 710 1,578 765 558 4,629 1,483 6.88 3.1 18,923 
MOREHOUSE D-1  36.2 9.83 66,944 6,810 18.5 16.6 12.0 17.2 10.0 33,880 3,447 7,563 1,363 3,735 1,305 1,454 7,711 2,660 1335 5.1 22,756 
NATCHITOCHES B-3 35.2 9.40 68,840 7,323 17.4 10.9 11.2 16.7 12.1 32,809 3,490 7,771 1,183 3,992 1,727 552 4,528 3,204 13.89 4.8 19,242 
ORLEANS F-5t  681.5 212.69 2,100,802 9,877 16.7 16.0 16.8 20.9 20.1 1,200,482 5,644 215,955 52,215 211,155 95,938 71,198 207,585 60,806 282.23   2,127 
New Orleans  681.5 212.69 2,100,802 9,877 1,200,482 5,644 215,955 52,215 211,155 95,938 71,198 207,585 60,806   
New Orleans Metro 
Area  1,082.0 322.53 3,061,977 9,494 16.4 17.1 17.8 21.4 18.6 1,753,445 5,437 382,701 71,237 284,622 121,550 95,133 300,120 102,385 402.92   

OUACHITA C-2  124.0 36.21 265,112 7,322 19.8 17.7 16.5 18.9 11.9 213,860 5,906 36,237 7,079 38,754 15,500 17,014 47,909 14,764 45.10 1.7 10,067 
Monroe  63.7 19.15 143,309 7,483 173,428 9,056 22,815 5,517 35,565 14,113 14,684 46,410 9,145 
Monroe Metro Area  124.0 36.21 265,112 7,322 19.8 17.7 16.5 18.9 11.9 213,860 5,906 36,237 7,079 38,754 15,5%, 17,5e 47,909 14,764 45.10   

PLAQUEMINES F-6  29.7 7.46 57,297 7,681 17.5 20.2 19.4 20.4 10.4 18,408 2,468 5,773 421 2,291 2,678 2,119 8.87 A 2,461 
POINTE Ce,UPEE D-4  23.3 5.91 38,709 6,550 18.1 12.2 11.9 16.3 10.8 18,740 3,171 4,792 656 1,468 566 448 3,889 1,851 8.71 3.3 12,336 
RAPIDES C-4t  128.1 34.89 265,792 7,618 204 16.3 14.6 18.9 11.6 170,200 4,878 34,828 4,554 26,591 10,919 11,443 34,617 13,939 46.04 3.4 23,801 

Alexandria  44.6 13.90 117,799 8,475 128,517 9,246 21,718 3,604 25,066 9,743 9,308 32,300 6,125 
Alexandria Meto Area  128.1 34.89 265,792 7,618 20.4 16.3 14.6 18.9 11.6 170,200 4,878 34,828 4,554 26,591 10,919 11,443 34,617 13,939 46,04   

RED RIVER B-2  8.6 2.46 15,523 6,310 19.8 9.5 11.7 16.8 6.4 8,715 3,543 2,042 97 1,292 149 308 2,535 832 4.04 1.2 9,174 
RICHLAND D-2  23.1 6.12 43,206 7,060 18.5 9.9 12.6 14.9 10.1 28,008 4,576 4,805 1,235 1,757 1,166 724 4,734 2,074 8.86 6.9 21,819 
SABINE B-3  16.3 4.69 41,056 8,754 18.9 12.3 12.7 18.3 14.5 18,124 3,864 3,363 580 2,932 1,053 951 5,445 2,092 7.47 1.7 6,231 
ST. BERNARD F-5  494 12.76 84,483 6,621 20.0 28.6 23.2 16.8 4.9 34,580 2,710 14,400 2,248 4,791 629 118 1,096 3,996 13.55 .1 607 
ST. CHARLES E-5  28.4 7.20 46,357 6,438 18.7 19.7 21.6 19.2 7.0 16,593 2,305 3,642 863 1,314 334 1,467 3,219 2,734 8.60 .3 1,484 
ST. HELENA E-4  9.1 2.18 23,588 10,820 15.9 13.4 4.7 20.5 18.1 3,518 1,614 758 433 827   770 2* 2.3 9 5,845 
ST. JAMES E-5  20.9 4.77 30,933 6,485 20.5 15.3 17.6 17.0 8.3 18,958 3,974 5,176 240 2,152 664 798 4,646 691 7,211 
ST. JOHN THE 

BAPTIST E-5  21.8 5.27 37,667 7,147 19.3 20.1 15.2 17.7 10.6 13,308 2,525 4,546 288 1,516 351 101 707 1,336 6.97 3 4,003 
ST. LANDRY D-4  91.9 23.13 129,809 5,612 20.3 16.9 10.2 10.9 6.2 88,871 3,842 17,234 2,700 7,043 6,435 5,488 20,402 9,817 29.67 15.3 26,669 

Opelousas  20.8 5.77 43,830 7,596 45,597 7,902 7,509 1,229 3,633 4,782 3,553 12,644 4,223   
ST. MARTIN D-5  31.6 7.87 46,358 5,890 20.6 12.4 14.4 13.1 6.6 18,358 2,333 4,182 574 1,097 497 494 4,957 1,435 10.63 4.0 9,619 
ST. MARY D-5  59.7 15.80 143,788 9,101 14.9 14.8 16.0 24.0 18.4 64,314 4,071 15,956 2,397 5,151 3,097 3,358 13,805 6,596 19.97 .9 14,852 
ST. TAMMANY F-4  58.4 16.17 87,446 5,408 26.4 20.5 13.5 7.5 4.5 67,834 4,195 18,847 2,072 2,765 2,104 1,605 16,055 5,925 16.63 1.4 5,786 
TANG1PAHOA E-4  65.5 18.09 107,906 5,965 21.2 15.6 12.6 14.2 7.6 99,902 5,522 18,437 2,513 9,997 3,744 3,162 26,495 7,464 24.40 5.8 27,240 
TENSAS D-3  10.1 2.72 16,008 5,885 17.5 10.7 8.5 12.5 8.1 10,058 3,698 1,443 317 747 251 401 2,284 673 5.02 3.4 16,013 
TERREBONNE E-6  74.0 18.45 162,195 8,791 16.8 17.0 17.9 22.4 16.0 88,650 4,805 21,917 2,402 10,726 3,550 5,351 16,466 7,500 23.30 .9 7,878 

Houma  42.0 11.49 81,546 7,097 74,096 6,449 17,022 1,986 9,475 3,552 5,256 14,895 5.814 
UNION C-1  18.0 5.24 33,579 6,408 21.4 14.2 16.8 12.9 5.7 14,075 2,686 2,072 531 700 418 321 4,075 1,487 7.07 1.7 6,970 
VERMILION C-5  42.3 12.32 89,617 7,274 20.8 14.0 15.7 15.1 11.0 50,310 4,084 8,435 2,092 2,530 2,116 2,068 10,844 3,850 16.63 5.6 42,260 
VERNON B-4t  17.6 5.26 40,675 7,733 19.4 12.3 11.8 20.5 12.7 27,952 5,314 6,195 539 1,375 1,303 821 7,160 2,738 7.77 1.6 5,435 
WASHINGTON E-4  49.1 13.99 96,944 6,930 19.4 15.4 17.6 17.3 10.0 60,318 4,312 11,831 2,070 4,379 3,698 2,320 14,331 4,809 18.18 4.7 12,548 

Bogalusa  24.8 7.58 54,367 7,172 39,934 5,268 8,555 1,536 3,713 2,893 1,945 10,229 3,026   
WEBSTER B-2  43.9 13.16 103,927 7,897 19.2 18.8 13.5 18.8 11.9 43457 3,302 10,178 1,247 3,645 2,682 2,373 11,050 4,039 16.37 1.7 5,996 
WEST BATON 
ROUGE D-4  17.3 4.44 32,576 7,337 16.5 15.4 16.9 19.6 11.9 10,067 2,267 3,438 450 609 618 84 368 2,037 6.10 .6 5,638 

WEST CARROLL D-2 12.3 3.41 24,489 7,182 19.9 9.4 12.1 15.6 8.2 13,317 3,905 1,641 433 1,632 402 333 2,479 932 5.28 5.3 16,085 
WEST FELICIANA D-4  14.2 2.48 17,143 6,913 18.6 13.9 11.0 13.3 8.7 7,332 2,956 2,298 102 795   282 2,101 848 3.44 1.5 5,807 
WINN C-3  15.3 4.62 36,666 7,936 20.1 12.3 10.6 19.9 12.6 14,712 3,184 3,171 765 1,859 789 549 3,462 1,580 6.95 .8 1,406 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts In these counties. 
(2) Includes portion in Bossier Parish. 
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LOUISIANA 

ABBEVI LLE 
Vermillion Parish-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KROF 
1948 

Subseriber to the NAB Radio Code 
Media Code 4 219 0105 9.00 
Abbeville Broadcasting Service, Inc., Box 610, Abbe-

ville, La. 70510. Phone 318-893-2531. 
STATION'S PROGRAMMING DESCRIPTION 

KROF: Programmed for adults and general interest. 
NEWS: 5 min national, state, local and sports at 20 
min before hour and at 7:20 am, 12:20 pm & 5:20 
pm. Weather: at :21 and :49 after hour. Weather 
will be incorporated in 20 after hour news. MUSIC: 
country western and French. 6-7 am. Current hits, 
standards, pop rock, country and western, 7 am-
sign-off. Air personality handle all segments. Com-
munity policy: emphasis on community coverage of 
fairs, parades, fishing rodeos, store openings, shop-
ping center sales, audience participation contests. 
Contact Representative for further details. 
Ree'd 6/23/69. 

I. PERSONNEL 
General Manager-Kirby A. Boudreaux. 
Program Director-Joe Martin. 

2. REPRESENTATIVES 
hfario :Messina Company. 

3. FACILITIES 
1,000 w.; 960 Ice days. Nondirectional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb. 211. 213. la, 4e. 5, 6e. 7a, 8. 
Rate Protection: 10b. 
Basic Rates: 20b, 21a. 21b, 21e. 22e, 24c, 25e. 
Contracts: 40a. 44b, 45. 46. 
Comb.; Cont. Discounts: 60a. 62d. 
Cancellation: 70b, 70d. 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eli 7/1/69-Itec'd 6/23/69, 
7. PACKAGE PLANS 

1 WEEK 
PER WK: 1 ti 10 ti 20 ti 40 ti 60 ti 100+ 
1 min.  5.00 4.80 4.60 4.40 4.20 4.00 
30 sec  4.00 3.85 3.70 3.55 3.40 3.25 
10 sec  3.10 3.00 2.90 2.80 2.70 2.60 

13 WEEKS 
1 min  4.80 4.60 4.40 4.20 4.00 3.80 
30 sec  3.85 3.70 3.55 3.40 3.25 3.10 
10 sec.  3.00 2.90 2.80 2.70 2.60 2.50 

26 WEEKS 
1 min.  4.60 4.40 4.20 4.00 3.90 3.60 
30 sec  3.70 3.55 3.40 3.25 3.10 2.95 
10 sec  2.90 2.80 2.70 2.60 2.50 2.40 

39-52 WEEKS 
1 min  4.40 4.20 4.003.80 3.60 3.40 
30 sec  3.55 3.40 3.25 3.10 2.95 2.80 
10 sec  2.80 2.70 2.60 2.50 2.40 2.30 
Consecutive weeks. 

8. PROGRAM TIME RATES 
PER WK: I ti 13 ti 26 tl 52 ti 104 ti 156 ti 260 ti 
1/2 hr........ 32.00 31.00 30.00 29.00 28.00 27.00 26.00 
1/4 hr  16.00 15.50 15.00 14.50 14.00 13.50 13.00 
10 min.  13.00 12.50 12.00 11.50 11.00 10.50 10.00 
5 min.  9.00 8.50 8.00 7.50 7.00 6.50 6.00 
3 min.  7.00 8.50 6.00 5.50 5.00 4.50 4.00 

ALEXANDRIA (3 AM; 1 FM) 
Rapides Parish-Map Location C-4 

Bee BRIMS consumer market map and data at begin. 
sting of the State. 

KALB 
1935 

CBS Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 219 0210 7.00 
Alexandria Broadcasting Company. Inc., Box 471, 

601 Washington St.. Alexandria. La. 71301, Phone 
318-443-2543. TWX 318-445-5308. 

I. PERSONNEL 
General Manager-Bruce Rainey. 
Station Manager-Donald L. Holcombe. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

S. FACILITIES 
5.000 w. days; 1.000 w. nights; 580 be. Directional 
-night only. 
Operating schedule: 4 am-midnight daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3d, 4e. 5, lib, 7a. 8. 
Rate Protection: 10b, 12e. 13c, 14e, 15a. 16. 
Basic Rates: 201). 215, 21b, 21e. 22a. 22b, 25s. 2414 

25a, 26, 27, 28a, 29b, 30, 32b, 33b. 
Contracts: 40a, 41, 42d, 43, 44b, 45, 48, 47a, 48, 

49. 51b. 51c. 
Comb.; Cont. Discounts: 60e, 60d. 60e, 60f. 601. 

61e. 62d. 
Cancellation: 70b, 70e, 710, 73e, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS. 

TIME RATES 
No. 10 El! 2/1/67-Rec'd 2/1/67. 

AAA - Mon thru Sat 5:30-10 am, noon-1 pm & 
4-7 pm. 
AA-Mon thru Sat 10 am-noon & 1-4 pm; Sun 6 am-
7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

lx 52x I04x 156x 3I2x 520x 10401 
AAA 12.00 11.00 10.00 9.50 9.00 8.50 8.00 
AA.... 11.00 10.00 9.00 8.50 8.00 7.50 7.00 
A.  9.00 8.00 7.00 6.50 6.00 5.50 5.00 
20/30 sec: 80% of 1 min. ID's: 50% of 1 min. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

1 MINUTE 
PER WK EA: 12 ti 18 ti 24 ti SC ti 
AAA 9.50 9.00 8.50 8.00 
AA 8.50 8.00 7.50 7.00 

6.50 6.00 5.50 5.00 
May be cross-combined to earn numerical frequency. 
Not subject to retro-active discounts. 

TOTAL AUDIENCE PLAN 
1 MIN PER WK: 

12 ti (4AAA, 4AA, 4A).________-__.-__ 92 
18 ti (6AAA, flAA. 8A)_....---.----- 129 
24 ti (8AAA, 8AA, 8A)   169 
36 ti (12AAA, 12AA, 12A)    222 

20/30 sec: 80% of 1-min. ID's: 50% of 1-min. 
S. PROGRAM TIME RATES 
A-Mon thru Sat 6:30-9 am; noon-1 pm & 4-7 Pm: 
Sun all day. 
B-5-6:30 am, 9 am-noon, 1-4 pm & 7 pm-midnight, 
1 HR: lx 26x 52x 100x 156x 112e 300e 
A__ 100.00 95.00 90.00 85.00 80.00 75.00 70.00 
B.... 50.00 47.50 45.00 42.50 40.00 37.59 35.00 
1/2 hr: 60% of hour. 10 min: 32.5% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

AM/FM COMBINATION 
No. 2 Elf 7/1/09-Reed 6/27/69. 

AAA-Mon thru Sat 6-10 am, noon-1 pm & 3-7 pm. 
AA-Mon thru Sat 10 am-noon & 1-3 pm; Sun 6 
am-7 pm. 
A-7 pm-sign-off. 

6 SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 52x 104x 156x 512x 520x 1040x 
1 min  18.00 17.00 16.00 15.00 14.00 13.00 12.00 
30 sec  14.40 12.60 12.80 12.00 11.20 10.40 9.60 
10 sec.  9.00 8.50 8.00 7.50 7.00 6.50 6.00 

CLASS AA 
1 min  16.00 15.00 14.00 13.00 12.00 11.00 10.00 
30 sec  12.80 12.00 11.20 10.40 9.60 8.80 8.00 
10 sec   8.00 7.50 7.00 6.50 6.00 5.50 5.00 

CLASS A 
1 mln.  14.00 13.00 12.00 11.00 10.00 9.00 8.00 
30 sec  11.20 10.40 9.60 8.80 8.00 7.20 6.40 
10 sec  7.00 6.50 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
12 ti 18 ti 24 11 36 11 

1 mln  15.00 14.00 13.00 12.00 
30 sec  12.00 11.20 10.40 9.60 
10 sec  7.50 7.00 6.50 6.00 

CLASS AA 
1 min  13.00 12.00 11.00 10.00 
30 sec  10.40 9.60 8.80 8.00 
10 sec  6.50 6.00 5.50 5.00 

CLASS A 
1 min  11.00 10.00 9.00 8.00 
30 see  8.80 8.00 7.20 6.40 
10 sec.  5.50 5.00 4.50 4.00 
Not combinable to earn frequency discounts. May be 
cross-combined to earn numerical frequency. Multi-
products are not subject to retroactive discounts. 

TOTAL AUDIENCE PLAN 
PER WK: 1 min 30 see 10 see 
12 ti (4AAA, 4AA, 4A)  144.00 115.20 72.00 
18 ti (6AAA, 8AA, 6A)  198.00 158.40 99.00 
24 ti (8AAA. 8AA. 8A)  240.00 192.00 120.00 
36 ti (12AAA, 12AA, 12A)  324.00 259.20 162.00 

KA L B-FM 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 219 0211 5.00 
Alexandria Broadcasting Co., Box 471, 6th & Wash-

ington Si.., Alexandria, La. 71301. Phone 318-
443-2543. 

I. PERSONNEL 
General Manager-Bruce Rainey. 
Station Manager-Donald L. Holcombe. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
ERP 100,000 w.; 96.9 mc. Stereo. 
Operating schedule: 8 am-midnight daily. CTS. 
Antenna ht.: 1.000 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a. 5, Ob, 7a, 8. 
Rate Protection: 10b. 12e, 13c, 14e, 15a. 16. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22a. 226, 23a. 

24b, 25a, 26. 27. 28e. 29b, 30. 321), 33b. 
Contracts: 40a, 41, 42d, 43, 44b. 45, 48. 47a, 48, 

49, 51b, 51c. 
Comb.; Cont. Discounts: 60e, 60d, 60e. 60f, 601, 

61e. 62d. 
Cancellation: 70b, 70e. 71e. 73e, 73b. 
Prod. Services: 89, 82. 
Sold in combination with KAL13. See that listing for 
rates. TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 2 Eff 2/19/66-Rec'd 9/28/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x 5 00 3.85 104 x  4. 15 2.95 
26 X.................. 4.70 3.55 156 x  3.85 2.65 
52 .......... 4.45 3.25 312 x  3.60 2.40 
Spots and programs may not be combined to earn 
larger discounts. 

7. PACKAGE PLANS 
(ROS-20 OR MORE PER WEEK) 

1 min. ea  3.60 30 sec, ea._____-- 2.40 
8. PROGRAM TIME RATES 

Ix 26x 52x I04x I56x 3120 
1 hr... 55 50 45 40 35 30 
1/2 hr  30 27 24 21 18 16 

10. SPECIAL FEATURES 
Newscasts: Billed at time cost plus 10% newswire 
service charge. 

KDBS 
1953 

American Contemporary Ntwk 

Subscriber to the NAB Radio Code 
Media Code 4 219 0315 4.00 
KDBS, Inc., Box 591, 1515 Jackson St., Alexandria, 

La. 71302. Phone 318-443-7454. 
I. PERSONNEL 
General Manager-Irving Ward-Steinman. 

2. REPRESENTATIVES 
Mario Messina Company. 
Southeast-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w.; 1410 kc. days. NondireetionaL 
Operating schedule: 5:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, 3e, 3c, 3d, 4a, 4d, 5, 60, 8. 
Rate Protection: 15b. 
Basie Rates: 20b, 21a, 21b, 21d, 220, 22b, 23b, 25a, 

26. 28c, 291% 30. 
Contracts: 40a, 41, 42b, 44a, 44b, 45, 46. 
Comb.; Cont. Discounts: 60e, 60c, 601, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 4 El! 6/1/69-Ree'd 8/5/69. 

A-Mon thru Sat 6-9:30 aro, noon-1:30 pm & 3:30-
6:30 pm. 
it-All other times. 

6. SPOT ANNOUNCEMENTS 
-1 min- -20/30 see- - 10 see - 
A B A B A B 

1 x  10.00 9.00 8.00 7.20 5.50 4.95 
52 a  9.50 8.55 7.60 6.85 5.25 4.70 
104 a   9.00 8.10 7.20 6.50 4.95 4.45 
156 a  8.50 7.65 6.80 6.10 4.70 4.25 
260 x.....-  8.00 7.20 6.40 5.75 4.40 3.95 
312 x........ 7.50 6.75 6.00 5.40 4.15 3.75 
500 x  7.00 6.30 5.60 5.05 3.85 3.45 

7. PACKAGE PLANS 
(1/3 in A if desired) 

PER WK, ROS: 10 tl 20 ti 80 ti 40 tl 
Applicable rate  52a 104x 156x 260x 
All spots combinable for frequency, but ROS cannot 
be counted toward frequency on annual plan. 

KSYL 
1943 

NBC Radio Network 
Subscriber to the NAB Radio Code 

Media code 4 219 0420 2.00 
KSYL, Inc., Box 1489, 3412 England Air Base Dr.. 

Alexandria. La. 71302. Phone 318-442-6611. 
STATION'S PROGRAMMING DESCRIPTION 

KSYL: Programmed for adults and young adults. 
FARM: 5-6:30 am, 3 men, interviews, agriculture 
experts, market and news reports, country music. 
News and information 6:30-8:15 am weather, edi-
torials. spurts, features, news network and local. 
ENTERTAINMENT: 8:15 ma-12M middle-of-the-
road music, telephone swap shop, news, weather, 
sports, air personalities, traffic, interviews. NEWS: 
3 man department, 5 mobile units. Network news on 
hour, local news at :15 & :45. SPORTS: sports 
director, major league network baseball, college and 
high school football and basketball. Reports at :25. 
Weekends: network, middle-of-the-road music, news, 
sports, weather and information. Contact Represen-
tative for further details. Rec'd 7/21/67. 

I. PERSONNEL 
General Manager-Sylvan Box. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
1,000 w.; 970 be. Directional-night only. 
Operating schedule: 5:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3e. 40. 5, 6a, 7e. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 160. 18. 
Basle Rates: 20b, 21e, 21d, 22e, 23s, 24b, 25a, 26, 

27. 28a, 28e, 29a, 30, 31. 32b, 33c, 
Contracts: 40s, 41, 42b, 42d, 43, 44a, 45, 46, 475, 

48, 49. 51b. 
Comb.; Cont. Discounts: 60e, 80e, 61c, (12d. 
Cancellation: 70b, 70d. 71a, 72b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 
Affiliated with American Entertainment Network, 

TIME RATES 
Rates effective July 1, 1984. 
Rates received May 20, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

I ti............. 7.50 5.50 104 ti. 6.00 4.75 
26 ti 7.00 5.25 156 ti  5.50 4.90 
52 ti  6.50 5.00 312 ti......._.- 5.25 4.25 
Before 6:00 am and after 8:00 pm-less 25% of 
above rates. 

7. PACKAGE PLANS 
PER WK: 20 11 SO ti 40 ti 
Earned frequency less  10% 15% 20% 

8. PROGRAM TIME RATES 
1 hr 1/3 hr 1/4 h 10 min 5 min 

1 ti  75.00 50.00 35.00 25.00 20.00 
26 ti  72.50 47.50 33.00 23.50 19.00 
52 ti. 70.00 45.00 31.00 22.00 18.00 
104 ti  87.50 42.50 29.00 20.50 17.00 
156 ti  65.00 40.00 27.00 19.00 16.00 
312 ti  82.50 37.50 25.00 17.50 15.00 
Before 6:00 am and after 8:00 pm-less 25% of 
above rates. 

AMITE 
Tankripahoa Parish-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WABL 
1955 

Media Code 4 219 0525 8.00 
Amite Broadcasting Company, P. 0. Box 611. 118 
NE. Railroad Ave., Amite, La. 70422, Phone 8385. 

I. PERSONNEL 
Sta. & Com'i Mgr.-C. W. Fits. 

3, FACILITIES 
500 w.; 1570 kc. days. Nondirectional. 
Operating schedule: sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective December 4, 1955. (Card No. 2.) 
Card received January 13, 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I 1/2 1/4 5 1 min. 
hr. hr. hr. min. or lose 

1 time., 60.00 32.00 16.00 8.00 4.00 
13 times.. 57.00 30.40 15.20 7.60 3.80 
26 times_ 54.00 28.80 14.40 7.20 3.60 
52 times.. 51.00 27.20 18.60 6.80 3.40 

150 times.. 48.00 25.60 12.80 6.40 3.20 
300 times.. 45.00 24.09 12.00 6.00 3.0b 

BASTROP (2 Atv) 
Morehouse Parish-Map Location D-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KTRY 
1948 

Media Code 4 219 0630 6.00 
George C. Shurden, Tommy B. Trotter, Dewey!» 

Kulbeth, Jesse A. James, Jr., dba Modern Com-
munications, Box 1075, 119 S. Vine St., Bastrop, 
La. 71220. Phone 318-281-3656. 
STATION'S PROGRAMMING DESCRIPTION 

KTRY: Variety programming. 
Middle-of-the-road, top 40 music. Negro 15 hours 
weekly. News on hour with complete local area 
coverage. Want ads, farm programs, bulletin boards, 
school menus, remote broadcasts, country and western 
music 30 hours weekly. Contact Representative for 
further details. Itec'd 6/30/69. 

I. PERSONNEL 
General Manager-George C. Shurden. 
Program Director-Jesse A. James, Jr. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Southeast & Southwest-C. K. Beaver & Associates, 

Inc. 
3. FACILITIES 

250 w. days; 730 ke. Clear channel. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

I. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 22e, 24b, 25a, 26, 28e. 29e, 
Contracts: 40e, 44a, 45, 46, 51a. 
Comb.; Cont. Discounts: 60e, 60e, 61a, 62d. 
Cancellation: 70a, 70e, 71e. 72, 73a, 
Prod. Services: 80, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective August 1, 1962. 
Rates received August 27, 1962. 

6. SPOT ANNOUNCEMENTS 
1 time ......_ 5.00 260 times________ 3.25 

52 times ..... 4.50 312 times ..... ______._ 9.00 
156 times  3.75 500 times or more.-- 2.75 
10-second TD's-50% of applicable rate. 

7. PACKAGE PLANS 
SATURATION PLANS 

20 announcements weekly-10% off earned frequency. 
30 announcements weekly-15% off earned frequency 
40 announcements weekly-20% off earned frequently 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

1 time  8.00 260 times  . 5.20 
52 times  7.25 312 times.........._._ 5.00 

156 times.....-   6,00 

KVOB 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 219 0735 3.00 
Hagan Broadcasting, Inc., 121 Haynie Ave., Bastrop, 

La. 71220. Phone 318-281-1383. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Stan Hagan. 
Snles Manager-J, B. Hagan. 
Program Director-Gerald Craven. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation, 
Atlanta-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 ke. Non-direc-
tional. 
Operating schedule: 5 am-11 pm. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s, 2b, 3a, 3c, 3d. 4a, 4c, 5, 6a. 7a. 
Rate Protection: 10a, Ila, 12e. 13a, 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 2113. 21e. 22e, 22b, 23a, 23b, 

24b, 24e, 25a, 28, 28a, 28e, 29b, 30, 33b. 
Contracts: 40b, 41, 43. 46. 47e, 49, 51a, 51b, 51e, 
Comb.; Cont. Discounts: tllid, 60e, 60f. 60h, 601, 61e, 

62d. 
Cancellation: 70h, 71a, 73e. 
Prod. Services: 80, 82. 
Affiliated with KBS and SOBS. 

TIME RATES 
Eff 4/1/69-Ree'd 4/23/59, 

6. SPOT ANNOUNCEMENTS 
1 ti 6 tl 12 ti 18 ti 24 11 30 ti 

1 min  6.00 5.00 4.50 4.00 3.50 3.00 
30 sec  4.80 4.00 3.60 3.20 2.80 2.40 
10 sec: 50% of 1-min. 

BATON ROUGE (7 AM; 3 FM) 
East Baton Rouge Parish-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WAIL 
1946 

Media Code 4 219 0840 1.00 
WAIL. Inc., 5700 Florida Blvd., Suite 604, Repub-

lic Tower Bldg., Baton Rouge, La. 70806. Phone 
504-926-7000, 

I. PERSONNEL 
President-Ralph L. Burge. 
General Manager-Harold G. Rerthum. 
Program Director-Charlie Arnold. 

2. REPRESENTATIVES 
Savall1/Gatee, Inc. 

3. FACILITIES 
1.000 w.: 1260 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

(This listing continued on next page) 
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Baton Rouge-W A I 1-Continued 
4. AGENCY COMMISSION 

15/0 time only: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

Basic Rates: 26. 
TIME RATES 

Elf 8/1/69-Itee'd 7/17/69. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 1040 I56x 260x 812x 
1 min  10.00 9.50 9.00 8.50 8.00 7.50 7.00 
30 sec: 70% of 1-min. 10 sec: 50% of 1-min. 
Time classifications may be combined for maximum 
frequency discount. 

7. PACKAGE PLANS 
1-MINUTE SATURATION 

PER WK, EA: 12 ti 18 ti 24 ti 30 ti 
1 wk  8.00 7.50 7.00 6.50 
5 wk  7.75 7.25 6.75 6.25 
13 wk.  7.50 7.00 6.50 6.00 
27 wk .......   7.25 6.75 6.25 5.75 
41 wk  7.00 6.50 6.00 5.50 

8. PROGRAM TIME RATES 

Ea   

WIBR 
1948 

mcgavren-gui Id 
pgw radio, inc. 

e 

50 01 
5.50 
5.25 
5.00 
4.75 
4.50 

1/2 hr 1/4 hr 5 min 
  38 28 15 

13:10 
Subscriber to the NAB Radio Code 

Media Code 4 218 0945 8.00 
Community Broadcasting Co.. Inc.. Boa 1226, 600 

Neosha, Baton Rouge, La. 70821. Phone 504-348-
6716. 
STATION'S PROGRAMMING DESCRIPTION 

WIBR: Programmed for adults. AIR PERSONALI-
TIES handle all segments. MUSIC: middle-of-the-
road. NEWS: 5 min local at :55, network at :30. 
Farm, local, national news 5:15-6:35 am. Entertain-
ment 6:35-9:55 am featuring air personalities. audi-
ence participation quiz, comedy dips. 9:55-10:05 am 
swap shop. 10:05 am-noon middle-of-the-road music. 
audience participation quiz. 15 min news at noon. 
12:15-5:45 pm middle-of-the-road music, air per-
sonality, audience participation. 5:45-5:50 pm sports 
show. 6-6:15 pm network commentator. 6:15-7 pm 
standard pop music. 7-8 pm telephone conversation 
program with air personality using open telephone 
lines. 9 pm-1 am middle-of-the-road and folk music. 
Weekend baseball. High school and college football 
nights only. Contact Representative for further de-
tails. Rec'd 3/31/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert Earle. 
Assistant Manager-Scott Erwin. 
Sales Manager-Randy Webster. 

2. REPRESENTATIVES 
McGavren-Guild-PGIV Radio, Inc. 

5. FACILITIES 
1,000 te.; 1300 he. Directional-separate patterns day 
and night. 
Operating schedule: 5:00-1:00 am. CST. 

I. AGENCY COMMISSION 
15% on time only: no cash discount: 

5. GENERAL ADVERTISING See ended regulations 
General: la, 12b, 3s. 40. 5, 6b. 7b, 8. 
Rate Protection: lOb. 11b. 12e, 13b, 14b, 15b. 
Basle Rates: 20b, 21a, 22b, 23a. 240, 28b, 29b, 30, 31. 
Contracts: 400. 41, 440, 45, 46. 48, 510. 
Comb.: Cont. Discounts: 60d. 61b, 62b. 62d. 
Cancellation: 70b, 70e, 710, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with D1BS Radio Network. 

TIME RATES 
Elf 1/1/67-Reed 12/22/66. 

7. PACKAGE PLANS 
AA-6-9 am & 4-7 pm. 
A-All other times. 

-AA----  A 
PER WK: I min 30 see 10 see I min 30 sec 10 see 
1 tL  11.00 8.25 5.50 9.00 6.75 4.50 
e u  10.00 7.50 5.00 8.00 6.00 4.00 
12 ti  9.00 6.75 4.50 7.00 5.25 3.50 
18 ...... 8.00 6.00 4.00 6.00 4.50 3.00 
24+ ....... 7.00 5.25 3.50 5.00 3.75 2.50 

DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
1/4 hr  

DISCOUNTS 
26 wk contract  5% 52 wk contract  10% 

10. SPECIAL FEATURES 
News Service-10% extra. 

WJ BO 
1934 

NBC Radio Network 

BJOHN C. BUTLER & COMPANY, INC. 

Subserlber to the NAB Radio Code 
Media Code 4 219 1050 6.00 
Baton Rouge Broadeseting Company. Inc, P. 0. Box 

456, 444 Florida St.. Baton Rouge, La. 70821. 
Dickens 2-5271. TWX BR 78. 
STATION'S PROGRAMMING DESCRIPTION 

WJFIO: Programmed for adults and young adults. 
Heavy emphasis on community involvement. MUSIC: 
middle-of-the-road, some current hits. Ant PER-
SONALITIES handle all music segments, use tele-
phone for call-ins. NEWS: network on hour. local 
news follows. Network features at :30. 15 min local 
noms at 7:45 am & 12:05 pm. 2 hour program. 
4:30-6:30 pm, includes network, local news, features, 
weather, sports, syndicated shows. SPORTS: pro 
football, major league baseball, live play-by-play 
coverage of college football and basketball and high 
school sports. COMMERCIAL POLICY: air person-

ethics available for remotes. Contact Representa-
tive for further details. Rec'd 8/14/67. 

I. PERSONNEL 
President-Douglas L. Manship. 
Station Manager-Roger S. Davison. 
Program Director-Lee Allen. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5,000 w.; 1150 kg. Directional - same pattern all 
hours. 
Operating schedule: 5:00-12:05 am weekdays; 6:00-
12:05 am Sun. CST. 

4. AGENCY COMMISSION 
15/0 net time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 151% 16. 
Basic Rates: 20b, 21b, 22b, 23a, 245, 250, 26, 27, 

28a, 29a, 30, 32a. 
Contracts: 40a, 41, 425, 42e. 43. 445. 45, 46, 47a, 48, 

51a. 
Comb.; Cont. Discounts: 60e, 61e, 62b. 
Cancellation: 70b, 70e, 710, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Elf 6/1/67-Ree'd 5/1/67. 

AA-Mon thru Sat 5:30-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x I04x 260x 312x 520x 1060x 
1 min.  15,00 14.00 13.00 12.09 11.00 10.00 9.00 
20/30 sec.... 11.25 10.50 9.75 9.00 8.25 7.50 6.75 

CLASS A 
1 min  13.00 12.00 11.00 10.00 9.00 8.00 7.00 
20/30 see_ 9.75 9.00 8.25 7.50 6.75 6.00 5.25 
ID's: 50% of 1-min. 

7. PACKAGE PLANS 
CLASS AA 

PER WK, EA: 6 ti 12 ti 18 tl 24 ti 30 01 
1 min  12.00 11.00 10.00 9.50 9.00 
20/30 sec 9.00 8.25 7.50 7.15 6.75 

CLASS A 
1 min.  10,00 9.00 8.00 7.50 7.00 
20/30 7.50 6.75 6.00 5.65 5.25 
ID's: 50% of 1-min. 
All spots are combinable. 

8. PROGRAM TIME RATES 
EA: lx 52x 104x 156x 260x 
5 min  20 19 18 17 15 

WJ BO-FM 
1941 

1230 rap Fiml] 

Media Code 4 219 1051 4.00 
Baton Rouge Broadcasting Co., Inc.. Box 496, 444 

Florida St., Baton Rouge, La. 70821. Phone 504-
342-5271. 
STATION'S PROGRAMMING DESCRIPTION 

W.T130-FM: Programmed for adults. Music 95%. 
NEWS 5%: M-F 7 network newscasts, local news 
12:05 pm. 5:45 pm, 10 min and 15 min. MUSIC: 
general popular music 5 am-12M. Programs include 
6-7 pm jazz-oriented, popular, mainstream. standards. 
8-10 pm classical. Sat: 5 network newscasts, general 
popular music 5 am-12M. Programs: noon-1 pm 
dixieland, military bands, 1-3 pm classical, 7-8 pm 
classical, 8-10 ptn jazz-oriented, popular. Sun: gen-
eral popular music 6 am-12M. Special programs: 
10-11 am classical, 6-7 pm authentic. contemporary 
folk, 9-10 pm classical. CONTINUITY POLICY: 
all commercials recorded. Contact Representative for 
further details. Rec'd 7/17/67. 

I. PERSONNEL 
President-Douglas L. Month'''. 
General Manager-Roger S. Davison. 
Program Director-Lee Allen. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
ERP 2,100 w.: 102.5 me. Stereo. 
Operating schedule: 5 am-midnight. Mon thru Sat. 
6 am-midnight Sun. 
Antenna Height: 475 feet above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
See WJ130 listing for coded regulations. 
Minimum contract la 30 days 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 6/1/64-Itec'd 9/29/66. 
6. SPOT ANNOUNCEMENTS 
1 min  4.71 30 sec  3.36 
No frequency discounts. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 a.   40.35 20.18 

WLCS 
1946 

lill Jack Masla & Company, Inc. 

e mu 
Media Code 4 219 1155 3.00 
Air Waves, Inc., Box 2546. 204 North St., Baton 

Rouge, La. 70821. Dickens 2-4411. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Lamar Simmons. 
Sales Manager-Wilbur Lewis. 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 

3. FACILITIES 
1,000 w.; 910 he. Directional-same pattern day and 
night. 
Operating schedule: 24 hours daily. CST. 

4, AGENCY COMMISSION 
15% on net time only: no cash dlieouot. 

5. GENERAL ADVERTISING Sea ceded regulationt 
General: la, 3d. 4a, 8. 
Rate Protection: 10c, 11e, 12e, 13e, 14e, 15b, 16. 
Basic Rates: 20b, 21a, 22b, 23a, 24e, 25a, 26, 27, 

285, 250. 30, 32b, 33a. 

Contracts: 40a, 41, 42a, 42e, 43, 44b, 45, 46, 47a, 
48. 49, 51e. 

Comb.; Cont. Discounts: 60a, COd. 60e, 601, 61e. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective April 1, 1964. 
Rates received April 17, 1964. 

Class AA-6:00-9:00 am and 4:00-7:00 pm Mor thru 
Sat. 
Class A-9:00 am-4:00 pm Mon thru Sat. 
Class B-7:00 pm-midnight Mon thru Sat; all day 
Sun. 
Class C-After midnight. 

6. SPOT ANNOUNCEMENTS 
1 51LNUTE 

CLASS AA CLASS A CLASS B 
PER WK: ea tot ea tot ea tot 
Fixed 
position._ 25.00 

Less than 
6 U  22.00   28.00   14.00 

6 ti  18.00 108.00 14.00 84.00 10.00 60.00 
12 ti  16.00 192.00 12.00 144.00 8.00 96.00 
18 ti  14.00 252.00 10.00 180.00 7.00 126.00 
24 ti 36 ti  12.00 288.00 9.00 216.00 6.00 144.00 

10.00 360.00 7.00 252.00 5.00 .,80.00 

CLASS C 
ID's-50% of applicable 1-minute rate. 
30-seconds-80% of 1-minute rate. 
All announcements may be combined for maximum 
frequency. 

7. PACKAGE PLANS 
SMART BUY PLAN 

Plan A 
24 announcements weekly, each 9.00 116.00 
12 announcements Mon thru Fri, 6:00-9:00 am and 
4:00-7:00 pm. 
12 announcements Sat and Sun, time person to be 
chosen by advertiser. 

Plan B 
36 announcements weekly, each 6.90. 248.00 
20 announcements Mon thru Fri. 8:00-9:00 am and 
4:00-7:00 pm. 
16 announcements Set and Sun, time periods at ad-
vertisers choice or Mon thru Sat. 9:00 am-4:00 pm. 

HAPPY WEEK-END PLAN 
12 or more announcements scheduled on Bat and Sun 
earn the Class B rates. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  60.00 42.00 35.00 28.00 

10. SPECIAL FEATURES 

5-MINUTE NEWSCASTS 
Class Class Class 

PER IVK: AA A B 
Len than 6 ti  35.00 30.00 24.00 
6 ti  33.00 29.00 22.00 
12 ti  30.00 26.00 17.00 
18 Ii  25.00 21.00 14.00 
24 ti  19.00 15.00 12.00 

-••-• _•-

FIRST 

PULSE 

Baton 
Rouge 
Adults 

Every Time 
Period 

6 A.M. to 12 Mid. 

MAY 1968 - Avg. 1/4•Iir. audiences 

HOOPER 
FEB.-APR. 1967 

ARB 

Every Time 
Period 

7 A.M.-6 P.M. 

4 County 
Circulation 

Study 
Total Adults APR./MAY 1968 

18+ 

BATON ROUGE 
1000 W 913 KC 

Represented by Jack Masla Co. 

LOUISIANA 

WLUX 
1963 

Media Code 4 219 1260 1.00 
Capital Cities Communications, Box 1186, Baton 

Rouge, La. 70821. Phone 504-356-4511. 
I. PERSONNEL 
President-Robert Watson. 
General Manager-George Jaspert. 
Program Director-Bill Carrigan. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Southern-C. K. Beaver & Associates. Inc. 

3. FACILITIES 
5.000 w. days; 1550 he. Non-directional. 
Operating schedule: 6 am-local sunset. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, Ga. 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21b, 21d, 22b, 23a, 24a, 250. 27. 

28b, 28e, 29a, 32b. 
Contracts: 40a, 41, 42a, 42e. 44b, 45, 46, 47a, 49, 

51b. 
Comb.; Cont. Discounts: 600. 60e, 60e, 61e, 62d. 
Cancellation: 70a, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with KBS. 

TIME RATES 
Rates effective July 1, 1963. 
hates received June 13, 1963. 

6. SPOT ANNOUNCEMENTS 
20/30 20/30 

1 min sec 1 min see 
1 ti  10.00 6.00 104 ti  7.50 4.50 
26 ti  9.50 5.70 260 ti  6.50 3.90 
52 ti  8.50 5.10 

10 SECONDS 
Les» than 50 Li  2.25 100 or moro tl 1.75 
50-99 ti  2.00 

7. PACKAGE PLANS 
Class A-6:00-9:00 am and 4:00-6:00 pm Mon thru 

Class B-9:00 am-4:00 pm Mon thru Fri. 
CLASS A 

-I tairb- -20/30 ceo-
PER WE: 1 wk () 1 wk (•• 
5 Plan.  . 8.50 8.00 5.10 4.80 
10 7.50 7.00 4.50 4.20 

6.50 4.20 3.90 
20 Plan .....   6.50 6.00 3.90 3.60 

5.50 3.60 3.35 
CLASS B 

5 Plan.   6.50 
10 Plan.__ ...... 6.00 

6.25 3.90 3.75 
5.75 3.60 3.45 
5.25 3.30 3.15 
4.75 3.00 2.85 

25 Plan  4.50 4.25 2.70 2.55 
(•) 13 weeks or more. 

All announcements can be combined for weekly plan 
purposes. Announcements of 20 seconds or more are 
combinable for frequency purposes. 10-second an-
nouncements must earn their own frequency discounts. 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
I ti 45.00 30.00 18.00 
26 ti  . 40.00 27.00 16.00 
52 ti 30,00 25.00 15.00 
104 ti  . 35.00 24.00 14.00 
760 ti 33.00 22.00 12 00 

WQXY (FM) 
1966 

Media Code 4 219 1365 8.00 
Sound Dimensions, Inc. ' Box 925, 1737 Wooddale 

Blvd., Baton Rouge, La. 70806. Phone 504-926-
7950. 
STATION'S PROGRAMMING DESCRIPTION 

WQXY (FM): Programmed for adults, particularly 
20-40 age group. 
MUSIC: light classic, standard pops, jazz showtunes, 
folk. Local news 6:30 am, 7 am, 7:30 am, 8 am, 
12:20 pin, 5:30 pm. Network news 7:55 am, noon 
15 min, 5:30 pm 15 min and 15 min past hour 10:15 
am-10:15 pm. Guaranteed single spotting to all 
advertisers with maxmlum content per hour of 12 
minutes. Contact Representative for further details. 
Iter'd 5/27/68. 

I. PERSONNEL 
Pres., Gen'l Mgr. & Dir. of Sales-Charles K. 

Winstanley. 
Director of Programming-Brian Wilson. 

2. REPRESENTATIVES 
Midwest-Quality Media incorporated. 

3. FACILITIES 
ERP 10,000 w.; 100.7 mc. Stereo. 
Operating schedule: 5-1 am. CST. 
Antenna ht.: 495 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 30, 3b, 3e. 3d. 43, 4e, 5, 6e, 8. 
Rate Protection: 100, lia, 12e, 13a, 14a. 
Basic Rates: 20b, 210. 21b. 21d, 22b, 23a, 24b, 26, 

28a. 28e. 29a. 
Contracts: 40e. 41, 42b, 42e. 445, 44b, 45, 46, 47a. 

48, 50, 51a. 
Comb.: Cont. Discounts: 60b, 60g, 601, 61b, 62d. 
Cancellation: 700, 70e, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with American FM Network, 

TIME RATES 
No. 1 Elf 8/10/66-Itec'd 11/21/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 a  6.00 4.00 312 a  5.00 3.30 
52 a  5.75 3.85 520 a  4.75 3.15 
104 a  5.50 3.60 1000 x.............. 4.50 3.00 
260 1  5.25 3.45 

7. PACKAGE PLANS 
PER WK: 1 min 30 see I min 30 see 
5 ti 5 25 3.45 15 ti  4.75 3.15 
10 ti  5.00 3.30 22 Li._ 4.50 3.00 

O. PROGRAM TIME RATES 
Ix 26x 52x 104x I56x 2600 

1 hr  40.00 38.00 36.00 34.00 32.00 30.00 
1/2 30.00 28.00 26.00 24.00 22.00 20.00 
1/4 20.00 18.00 16.00 14.00 12.00 10.00 
5 min.  8.00 7.50 7.00 6.50 6.00 5.50 

(Baton Rouge continued on next page) 
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WXOK 
1952 

Independent Negro 
An OK Group Station 

Media Code 4 219 1470 6.00 

WX0K, Inc., Box 2787, 3150 College Dr., Baton 
Rouge, La. 70821. Phone 504-342-9914. 

STATION'S PROGRAMMING DESCRIPTION 
WX0K: Programming for Negro listeners. 
Rhythm and blues 5-8:30 am, noms-12M. Gospel and 
spiritual 8:30 am-noon. Sun live gospel quartets and 
church services 5 ain-12:30 pm & 6-7 pm. Jazz 7-11 
pm Sun only. Alit PERSONALITIES handle all 
segments. Announcers can work from platform copy. 
5 min news at :55, headlines on half hour. Direct 
broadcasts from weather bureau with all newscasts. 
Community bulletin board at :15, split second sports 
at :45. Play-by-play of Negro college and high 
school football, basketball, and baseball. Editorial, 
10 times a day. Fortune tellers and palmista un-
acceptable. Personalities available for remote broad-
casts, store openings, etc. Contact Representative for 
further details. Itec'd 7/17/67. 

I. PERSONNEL 
General Manager-Lew Carter. 
President-Jules J. PagUn. 
Executive Vice-President-Stanley W. Ray, Jr. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 

3. FACILITIES 
5000 w, days, non-directional; 1000 w. night direc-
tional; 1460 kc. 
Operating schedule: 19 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21e. 23a, 24b, 25a, 28b, 28e. 29e, 

30. 
Contracts: 40a, 41, 428, 43, 44b, 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 60e. 60d, 60g, 601, 61e. 

62d. 
Cancellation: 70a, 70e. 710, 72. 
l'rod. Services: 82. 
Member: OK Group. 

TIME RATES 
No. 6 EH 5/1/67-Reed 4/17/67. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 5-6 am & 9 am-4 pm; Sun 6 am-
7 pm. 
B-Mon thru Sat 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
-AA- -A- --13-
1 min 30 seo I min 30 seo I min 30 see 

1 x 13.05 9.75 11.05 8.30 9.10 6.85 
50 x_  12.50 9.40 10.60 7.95 8.75 6.55 
100 x______ 12.00 9.00 10.20 7.65 8.40 6.30 
150 x..  11.50 8.65 9.75 7.30 8.05 6.05 
200 x______ 11.00 8.25 9.35 7.00 7.70 5.80 
250 X  10.50 7.90 8.90 6.70 7.35 5.50 
300 x-.  10.00 7.50 8.50 6.40 7.00 5.25 
500 x.___ 9.50 7.15 8.05 6.05 6.65 5.00 
750 x  9.00 6.75 7.65 5.75 6.30 4.75 
1000 x____ 8.50 6.40 7.20 5.90 5.95 4.45 
ID's or Flash spots (10 sec or less)-50% of 1-min. 
Can be combined with 1-minute or 30-second spots to 
earn lower rates for 11) frequency onto. 

7. PACKAGE PLANS 
1 MINUTE 

 Per wit  
AA: 10 tl 15 tl 20 tl 25 tl 30 tl 35 tl 
1 12.90 12.60 12.30 12.00 11.70 11.40 
13 wit............ 11.70 11.20 10.40 9.80 9.75 9.60 
26 wk.  10.40 9.80 9.40 9.2.5 8.90 8.45 
39 wk_____ 9.80 9.40 8.90 8.45 8.40 8.35 
52 wk..._........ 9.40 8.90 8.40 8.35 8.30 8.20 
A: 
1 wk.  10.95 
13 9.95 
26 wk  8.85 
39 wk.  8.35 
52 wk..._...... 8.00 

30 SECONDS 
AA: 

10.70 10.45 
9.50 8.85 
8.35 8.00 
8.00 7.55 
7.55 7.15 

10.29 
8.35 
7.85 
7.20 
7.10 

9.95 
8.30 
7.55 
7.15 
7.05 

9.70 
8.15 
7.20 
7.10 
6.95 

9.70 9.45 9.25 9.00 8.80 8.55 
13 wk.  8.80 8.40 7.80 7.35 7.30 7.20 
26 wk.  7.80 7.35 7.05 6.95 6.70 6.35 
39 wk___ ..... _ 7.15 7.05 6.70 6.35 6.30 6.25 
52 wk.  7.05 6.70 6.30 6.25 6.20 6.15 
A: 
1 wit  8.20 8.00 7.85 7.65 7.45 7.25 
13 wk..  7.45 7.15 6.65 6.25 6.20 6.10 
26 wk.  6.65 6.25 6.00 5.99 5.70 5.40 
39 wk..._ ..... _ 6.25 6.00 5.70 5.40 5.35 5.30 
52 wk......_   6.00 5.70 5.35 5.30 5.255.20 
1-minute and 30-seconds cross-combine to earn maxi-
mum frequency. No ID's available. Packages not 
combinable. However, advertisers may earn higher 
frequency on subsequent orders providing schedules 
continue without interruption but no rebates are 
applicable on previous orders. Packages subject to 
short rate. 

8. PROGRAM TIME RATES 
AA: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
lx .   90.00 60.00 40.00 30.00 18.00 
50 x.  86.15 57.45 38.30 28.70 17.25 
100 x   82.30 54.90 36.69 27.45 16.45 
150 x.  78.45 52.35 34.90 26.15 15.70 
200 x........... _..-.._   74.60 49.80 33.20 24.90 14.90 
250 x.  70.75 47.25 31.50 23.60 14.15 
300 x. ...... ___ .... _.  66.90 44.70 29.80 22.35 13.40 
500 x_. 63.05 42.15 28.10 21.15 12.60 
A: 
1 x 76.50 51.00 34.00 25.50 15.30 
50 x  73.25 48.85 32.55 24.40 14.65 
100 x 70.00 46.70 31.10 23.35 14.00 
150 x_____ ...... _   66.70 44.50 29.70 22.25 13.35 
200 x....._ .............. _  63.40 42.35 28.20 21.15 12.70 

40.15 26.75 20.00 12.00 
300 x... 56.85 38.00 25.35 19.00 11.40 
500 x  53.60 35.80 23.90 18.00 10.70 
B: 
40% less than AA. 

WYNK 
1956 

Country Music Network 
Media Code 4 219 1575 2.00 
Miss-Lou Broadcasting Corp., Box 2541, 820 Com-

merce Bldg., Baton Rouge, La. 70821. Phone 504-
343-8349. 
STATION'S PROGRAMMING DESCRIPTION 

WYNK: Country and western programmed for the 
adult blue collar worker. 5 min news on the hour. 
News headlines on half hour. Gospel music 5-8 am 
Sun morning. Contact Representative for further de-
tails. Reed 7/10/67. 

I. PERSONNEL 
Pres. & Mgr.-It. D. McGregor. 
News Director-Danny Cutrer. 
Program Director-Jim Horn. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Dora-Clayton Agency, Inc. 

3. FACILITIES 
500 w. days; 1380 kc. Nondirectional. 
Operating schedule: 5:00 a.m, to local sunset. CST. 
Partial simulcast operation. Simulcast 6 am-3 pm. 
For non-simuleast facilities see WYNK-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 12b, 14b, 156. 
Basic Rates: 21b, 25a. 28b, 28e, 29a, 30. 
Contracts: 40a, 42e. 44b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60e. 61e. 
Cancellation: 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Country Music Network. 

TIME RATES 
Eff 1/1/69-Rec'd 3/3/69. 

6. SPOT ANNOUNCEMENTS 
I min 

lx 16.00 
52 x  15.00 

156 x 13.00 

312 x. 10 00 
500 x.... 9.00 
1000 x 8.00 

7. PACKAGE PLANS 
WKLY: 

10 ti 15 ti 20 ti 25 ti 30 ti 35 ti 40 ti 50 ti 
1 min 12.50 12.00 11.50 11.00 10.50 10.00 9.50 8.50 
30 sec 10.50 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
10 sec 6.25 6.00 5.75 5.50 5.25 5.00 4.75 4.25 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 10 min 5 min 

1 x..  90 65 40 30 20 

W Y N K-FM 

30 see 
13.00 
12.00 
11.00 
10.00 
9.00 
8.00 
7.00 
6.50 
6.00 

10 sec 
8.00 
7.50 
7.00 
6.50 
6.00 
5.50 
5.00 
4.50 
4.00 

1968 
Media Code 4 219 1576 0.00 
Miss-Lou Broadcasting Corp., Box 2541, 333 Laurel 

St. ' Baton Rouge, La. 70821. Phones 504-343- 
8349-0. 

I. PERSONNEL 
Mgr. & Farm Dir.-It. D. McGregor. 
ROWS & Sporn Dir.-Danny Cutrer. 
Woman's Editor-Elizabeth Sullen. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Regional-Dora-Clayton Agency, Inc. 

3. FACILITIES 
ERP 100,000 w.; 101.5 me. Stereo. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 403 ft. above average terrain. 
Partial simulcast operation. Operated separately 5-6 
am & 3 pm-midnight. For simulcast facilities see 
WYN K. 

4. AGENCY COMMISSION 
15/0 time only; payable 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WYNK for coded regulations. 

TIME RATES 
1/1/69-Rec'd 3/3/69. 

60% of applicable WYNK rate. See that listing. 

BOGALUSA (2 AM) 
Washington Parish-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WBOX 
1954 

Media Code 4 219 1680 0.00 
Jerry Womack, Box 23204, New Orleans, La. 70123. 
Phone 504-732-4254. 55. 
STATION'S PROGRAMMING DESCRIPTION 

WBOX: Programmed for general interest. 
MUSIC: country and western except gospel 10-11 am. 
AIR PERSONALITIES handle all segments. Heavy 
emphasis on community involvement thru remotes, 
broadcast of fairs, high school football, pep rallies, 
etc. Continuous contests. Discussion programs. Swap 
shop. 5 min of news each hour plus headlines. Farm 
news, agriculture reports, market reports. Servicemen 
overseas. Church remotes each Sun, country music. 
Personalities available for remotes, store openings, 
etc. Remote studio available. Contact Representative 
for further details. Itec'd 11/1/67. 

I. PERSONNEL 
Pres. & Sales Manager-Jerry Womack. 
General Manager-Bill Jones. 

2. REPRESENTATIVES 
Southern-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days; 920 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 45. 
Member: Southeastern Key Market Network. 
Sold in combination with KPBC, Port Sulphur, La. 
See that listing for rates. 

TIME RATES 
Rates effective April 1. 1959. (Card No. Li 

Card received March 23, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 
hr. hr. hr. min. min. min. sec. 

1 time.... ........ 40.00 25.00 17.50 12.50 6.00 4.00 
13 times.. 58.00 38.00 23.00 15.50 11.50 5.50 3.50 
26 times.. 54.00 34.00 21.00 13.50 10.50 5.00 3.00 
52 times.. 50.00 32.00 18.00 11.00 9.50 4.50 2.50 
156 times.. 46.00 30.00 15.00 9.00 8.50 4.00 2.25 
260 times.. 44.00 28.00 12.00 8.00 7.50 3.50 2.00 
312 times.. 40.00 25.00 10.00 6.50 6.50 3.00 1.75 

WI KC 
1947 

Media Code 4 219 1785 7.00 
Curt Slegelin, Box 730, Rio Grande St., Bogalusa, 
La. 70427. Phone 504-735-1355. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 Ire Non-directional. 
Operating schedule: 5:30 am-midnight weekdays; 6:00 
am-midnight Sun. CST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3b, 4s, 4e, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22b, 23a, 24a, 28b, 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60k, 62e. 
Cancellation: 73a. 

TIME RATES 
Rates effective September 1, 1961. 
Rates received August 28, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 U 500 104 ti 380 
13 ti  
26 ti  4.40 260 ti__  3.25 
52 ti  410 312 ti 3 00 

8. PROGRAM TIME RATES 

1 ti 
13 ti 
26 ti 
52 ti - 
104 ti  
156 ti  
260 ti  
312 ti  

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour; headlines at :30. 

5 MINUTES 
1 ti  8.00 104 ti  6.00 
13 ti  7.50 156 ti   
26 ti  7.00 260 ti  5.00 
52 ti  6.50 312 ti  . 4.50 

HEADLINES 
1 ti  5.00 104 ti  3.80 
13 ti  4.70 156 ti 3.50 
26 ti  4.40 260 U._ 3.20 
52 ti  4.10 312 ti.   2.90 

1 hr 1/2 hr 1/4 hr 5 min 
  60.00 35.00 20.00 9.00 

58.00 34.00 19.00 8.75 
55.00 32.50 18.00 8.25 
51.00 30.50 17.00 7.50 
46.00 28.00 16.00 6.50 
40.00 26.00 15.00 5.25 

5.00 

COLUMB IA 
Caldwell Parish-Map location C-2. 

See SRDS consumer market map and data at begin-
ning of the State. 

KCTO 
1968 

Media Code 4 219 1820 2.00 
Caldwell Broadcasting Co., Inc., Box 757, Columbla, 

La. 71418. Phones 318-649-2331, 2756. 
STATION'S PROGRAMMING DESCRIPTION 

KCTO: Programmed for adults. 
MUSIC: country western and gospel, live and re-
corded. NEWS: 5 min on half hour, 10 min on hour 
daily. National, international, farm, market, local 
area and community. Agricultural information daily 
adjacent to sign-on. SPORTS: daily 8:30 am-4:45 
pm. Reed 3/10/69. 

I. PERSONNEL 
General Manager-Ed Marshall. 
Program Director-Gene King, 
News Director-Jim Crain. 

3. FACILITIES 
1,000 w.; 1540 kc. Non-Directional. 
Operating schedule: Sunrise-local sunset. ere. 

4. AGENCY COMMISSION 
15% time only; 2% discount if paid 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General; 2a, 3a, 40, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 20b, 21a, 28b, 28c, 338. 
Contracts: 40a, 420, 45, 46, 47e, 51a. 
Comb.; Cont. Discounts: 600, 62b. 
Cancellation: 71b. 
Prod. Services: 80, 82. 
Affiliated with KBS. 

TIME RATES 
Eff 1/1/69-Ree'd 3/10/69. 

6. SPOT ANNOUNCEMENTS 
Ix 5Ix 151+ 

1 min. 3.00 3.00 2.25 
30 sec   2.75 2.50 1.75 

8. PROGRAM TIME RATES 
1/4 hr 1/2 hr I hr 

25.00 45.00 

COVI NGTON 
St. Tammany Parish-Map Location 1?-4 

See SitDS eonsumer market map and data at begin-
ning of the State. 

WARB 
1953 

Subscriber to the NAB Radio Code 

Media Code 4 219 1890 5.00 
WAltil, Inc., 1'. 0. Box 568, Hammond Hwy., Cov-

ington, La. 70433. Phone 1600. 
I. PERSONNEL 
President-David C. Bitumen. 
Manager-Riek Webb. 

3. FACILITIES 
250 w.; 730 kc. days. Nondirectional. 
Operating schedule: local sunrise to local 'unmet. CST. 

4. AGENCY COMMISSION 
15/2 time only; 10th of following month. 

5. GENERAL RATE POLICY 
Length of commercial copy: 
5 min. .1:15 min 30 min. 

10 min. 1 hour  
15 min. ...2:30 mln. 
Member: Southeastern Key Market Network. 

TIME RATES 
Et?   Itec'd 5/27/66. 

6. SPOT ANNOUNCEMENTS 
IX I3x 26x 

1 rain____ 4.75 
30 sec.  4.25 

8. PROGRAM TIME 
Ix 

1 hr  45.00 
1/2 hr  27.00 
1/4 hr__   15.00 
5 min  9.00 

CROWLEY 
Acadia Parish-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

 3.00 min. 
6'60 min. 

520 104x 156x 
4.50 4.25 3.75 3.25 3.01 
4.00 3.75 3.50 3.00 2.75 
RATES 
13x 26x 52x 104x 156X 

42.50 40.00 37.50 35.00 32.50 
25.50 24.00 21.50 19.00 18.50 
14.25 13.50 12.00 10.50 9.00 
8.50 8.00 7.50 6.50 5.50 

KSIG 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 219 1995 2.00 
.19.81G Broadcasting Co., Inc., 320 N. Parkenon Ave., 

Crowley, La, 70526. Phone 318-783-2520. 
I. PERSONNEL 
General Manager-Louis M. Basso. 
Sales Manager-Shel Kanter. 
Program Director-Lee Boudreaux. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 5:30 am-11 pm. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3s, 3b, da, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a 22b, 23a, 24b, 25a, 26. 28a. 
Contracts: 400. 
Comb.: Cont. Discounts: 60b, 61b. 62b, 62e. 
Cancellation: 70a. 70c, 71a, 73a. 
Affiliated with MBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 El? 6/1/68-Reed 6/6/68. 
6. SPOT ANNOUNCEMENTS 

ix 52x lO4x 15Go 260x 520x 
1 min ....... 4.00 3.75 3.50 3.25 3.00 2.50 
30 sec_____ 3.25 3.00 2.75 2.50 2.25 2.00 
15 sec  2.25 2.10 1.95 1.80 1.65 1.50 
Fixed position. Guaranteed with 10 minute protection. 

7. PACKAGE PLANS 
PER MO, EA: 25 ti 50 ti 100 ti 150 ti 200 ti 
1 min  2.75 2.45 2.15 2.90 1.90 
30 sec  2.35 2.10 1.80 1.70 1.60 
Not usable Mon thru Fri 6:30-8:30 am. 

8. PROGRAM TIME RATES 
Ix 52x I56x 260x 

1 hr  50.09 45.00 40.00 35.00 
1/2 hr  3000 27.59 25.00 15.00 
1/4 hr  20.00 17.50 15.00 10.00 
5 min  7.00 6.00 5.00 4.00 

DENHAM SPRINGS 
Livingston Parish-Map Location E-4 

See SitDS consumer market map and data at begin-
ning of the State. 

WLBI 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 219 2100 8.00 
Avoyelles Broadcasting Corp., P. 0. Box 88, Denham 

Springs, La. 70726. No 5-5154. 
I. PERSONNEL 
Executive Vice-President-Chester J. Coco. 
Station Manager-Arnold Ford. 
Traffic Manager-Mabel Smith. 

3. FACILITIES 
250 watts; 1220 kilocycles. Non-directional. 
Operating schedule: local sunrise to sunset. CST. 

4. AGENCY COMMISSION 
15% on time; 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with EMS Radio Network. 

TIME RATES 
Rates effective August 1, 1960. 
Rates received August 8. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
. 13 ti. 26 U. 52 U. 104 ti. 

1 hour.... 36.00 34.50 33.00 31.50 30.00 
1/2 hour.... 18.00 17.00 16.00 15.00 14.00 
1/4 hour_ 12.00 11.00 10.00 9.00 8.00 
10 min___ 10.00 9.00 8.00 7.00 6.00 
5 min..... 7.50 7.50 6.50 6.00 5.50 
1 min  3.00 2.85 2.70 2.55 5.40 

Sn sec._ 2.60 2.45 2.30 2.16 2.00 

De RI DDER 
Beauregard Parish-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KDLA 
1951 

C 
Subscriber to the NAB Radlo Code 

Media Code 4 219 2205 5.00 
Sabine Broadcasting Co., Washington and 1st Sta., 
De [Odder. La. 70634. 

I. PERSONNEL 
Owners-C. W. Reddoch, Ralph L. Hooks & C. 
Winsett Reddoch. 

Com'l Mgr.-Wayne L. Sanders. 

(This listing continued on next page) 
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De Ridder-K D L A-Continued 
3. FACILITIES 

1.000 w.; 1010 ko. Non-directional. 
°periling schedule: local sunrise to local minuet. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 4b. 4d. 5. 7b, 8. 
Rate Protection: 10e. 11c, 12e. 33e. 14e. 
Basic Rates: 21d. 22e. 24b, 25a. 29e. 
Contracts: 40e. 41, 44a, 46, 47e, 48, 49. 
Comb.; Cont. Discounts: 60e. 61e. 
Cancellation: 71e. 72. 
Prod. Services: 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective September 1, 1959. 
Rates received August 31. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

I time.... 30.00 18.50 10.00 6.90 4.00 
13 times.. 28.50 17.75 9.50 6.30 3.80 
26 times_ 27.00 17.00 9.00 6.10 3.80 
52 times.. 25.50 16.25 8.50 5.90 3.40 
104 times.. 24.00 15.50 8.00 5.70 3.20 
260 times.. 22.50 14.75 7.50 5.50 3.80 
312 times.. 21.00 14.01) 7.00 5.30 2.80 

EUNICE 
St. Landry Parish-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KEUN 
1952 

• 
Subscriber to the NAB Radio Code 

Media Code 4 219 2910 3.00 
Tri -Parish Broadcasting Co., Inc., Box 1049. 211 

S. 2nd St., Eunice, La. 70535. Phone 318-457-
3041. 

I. PERSONNEL 
General Manager-Thomas C. Voinehe. 
Commercial Manager-Karl R. De Rouen. 

3. FACILITIES 
1.000 w.; 1490 kc. Non-directional. 
Operating schedule: 5:30 am-midnight weekdays; 7:00 
am-10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 5, 6a, 8. 
Rate Protection: 10a, 14e. 
Basic Rates: 21b. 

TIME RATES 
ES 11/1/68-Reed 9/30/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 260x 312x 

1 min  3.50 3.25 3.00 2.85 2.70 2.50 
30 sec  3.00 2.85 2.75 2.60 2.45 2.30 

FARMERVI LIE 
Union Parish-Map Location C-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KTDL 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 219 2415 0.00 
Union Broadcasting Co., Inc Box 64, Farmerville. 
La. 71241. Phone 318-368-2941. 

I. PERSONNEL 
President-Don M. Barron. 
Gen'l Mgr. As Sta. Mgr.-Doyle L. Barron. 
Sales Manager--john E. Bubon. 

2. REPRESENTATIVES 
Southeast-C. K. Beaver & Associates, Inc. 
Southwest-Marlo Messina Company. 

3. FACILITIES 
1.000 w. days; 1470 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30. 4a, 4d, 5, 6e. lb, 8. 
Rate Protection: 10a, lla, 120. 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 23a, 24e, 256, 27, 

28b, 28e, 29b, 30. 33b. 
Contracts: 40a. 42b. 428. 440. 45. 47e. 48, 51e. 
Comb.; Cont. Discounts: 60e. 60g, 6M, 61e, 62b. 62d. 
Cancellation: 70b. 70e. 71b, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective   

Rates received July 29, 1983. 
6. SPOT ANNOUNCEMENTS 1 50 

min words 
1 ti  4.50 3.50 
26 ti  3.90 3.05 
52 ti  3.70 2.90 
104 ti  3.50 2.75 
156 ti  3.30 2.60 
263 ti  3.10 2.45 
312 ti  2.80 2.30 

FERRI DAY 
Concordia Parish-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KFNV 
1956 

Media Code 4 219 2520 7.00 
Miss-Lou en:nu:lusting Co.. 120 Louisiana Ave.. 

Ferriday. La. 71334. Phone 7200. 
I. PERSONNEL 
Manager-George Wilson. 
Commercial Manager-Juanita Wilson. 

3. FACILITIES 
1,000 w.; 1600 lœ. days. Non-directional. 
Operating schedule: 6:00 a.m, to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent; 1st of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30, 4b, 48. 5, 6e, 8. 
Basic Rates: 230. 
Contracts: 46, 47a. 48. 
Comb.: Cont. Discounts: 61a. 62b. 
Cancellation: 71h. 73a. 
Affiliated with MRS and NAS Radio Networks, 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective January 1. 1961. 
Rates received November 25. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 ti. 13 ti. 28 52 ti. 104 U. 

1 hour_ 36.00 31.50 33.06  31.50 30.00 
1/2 hour.... 18.00 17.00 16.00 15.00 14.00 
1/4 hour_ 12.00 11.00 10.00 9.00 8.00 
10 mln..... 10.00 9.00 8.09 7.00 6.00 
5 min  7.50 7.50 6.50 6.00 5.50 
I min.._ 3.00 2.85 2.70 2.55 2.40 

30 sec  2.60 2.45 2 39 2.15 2.00 

FRAN KLI N 
St. Mary Parish-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State 

KFRA 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 219 2625 4.00 
KFRA, Inc., Box 427, 103 Wilson St., Franklin, La. 

70538. Phone 318-828-5372. 
I. PERSONNEL 
Exec. Vice-Proa. & Gen'l Mgr.-Chris Duplechain. 

3. FACILITIES 
500 w. days; 1390 ke. Directional. 
Operating schedule: 6 am-6 pm. CST. 

4. AGENCY COMMISSION 
15% time only 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30. 40, 48. 5. 6a. 8. 
Basic Rates: 200, 22e. 24b, 28b, 30. 
Contracts: 40a. 44a, 46, 470. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 71a. 7315. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 6 Elf 7/1/69-Reed 7/7/69. 

6. SPOT ANNOUNCEMENTS 
105 200 405 80x 160x 920x 640x 

1 min 2.90 2.80 2.70 2.60 2.50 2.40 2.30 
30 sec 2.00 1.95 1.90 1.85 1.80 1.75 1.70 
20 see 1.75 1.70 1.05 1.60 1.55 1.50 1.45 
10 sec 1.50 1.45 1.40 1.35 1.30 1.25 1.20 

8. PROGRAM TIME RATES 
lx 2x 50 10x 20x 40x 80x 160x 

5 min.. 10 9 8 7 6 5 4 3 
10 min 15 13 11 10 9 8 7 6 
1/4 hr 20 18 16 14 12 11 10 9 
1/2 hr 30 27 24 22 20 18 16 14 
1 hr  45 41 37 33 29 26 23 20 

FRAN KU I NTON 
Washington Parish-Map Location E-4 

See SRDS consumer market map and data at beginning 
of the State. 

WFCG 
1966 

Media Code 4 219 2677 5.00 

Gam Broadcasting Corp., Box 404, Franklinton, La. 
70438. Phone 504-839-4110. 

I. PERSONNEL 
President-J. A. Gatewood. 
Manager-John H. Knight. 

9. FACILITIES 
1,000 w.: 1110 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4c, 5, 6e, 7a, 8. 
Rate Protection: 10a, Ola, 12a, 13a, 140, 15b, 16. 
Basic Rates: 200, 21a, 22a, 23e, 24b, 26, 28b, 28e, 

29a. 
Contracts: 40a, 41. 420, 44a, 45. 46, 47e, 51a. 
Comb.; Cont. Discounts: 60a, 628. 
Cancellation: 700. 70e. 71a, 72, 73e. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ES Rec'd 7/28/67. 

6. SPOT ANNOUNCEMENTS 
lx 13x 265 520 I04x 156x 312x 

.1 min 2.50 2.25 2.00 1.85 1.70 1.60 1.50 
(.) or less. 

O. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
35.00 20.60 

13 x .......... _ ...... _ .... 58.00 33.50 19.00 8.50 
31.50 18.00 8.00 

52 x  50.00 30.00 17.00 7.50 
104 x  45.00 28.50 10.00 6.50 
156 ........   49.00 27.00 15.00 6.00 
312 x.. ....... ....... 35.00 25.00 12.00 5.00 

GOLDEN MEADOW 
(I AM; 1 FM) 
Lafourche Parish-Map Location E-6. 

See SRDS consumer market map and data at begin-
ning of the State. 

KLEB 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 219 2730 2.00 
BLEB Broadcasting, Inc., 1842 Henry St., Golden 
Meadow. La. 70357. Phone 504-475-5141. 
STATION'S PROGRAMMING DESCRIPTION 

KLEB: Programmed for general interest. 10% con-
centration ors French speaking population AIR PER-
SONALITIES handle all segments. NEWS: at :15 
hourly. 2 moblle news units. Cajun-French music 
6-8 am, country and western 8 ant-3 pm, current 
hits 3 pm-sign-off. Women's show 30 min weekly. 
School news 2-1/2 hours weekly. Noon M-Sat agri-
culture and business report. Weather daily on hour 
and at :30. County agent report 10 min weekly. 
SPORTS: local golf tournaments, fishing, rodeos. 
Ree'd 1/3/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-J. A. Egle'. 
Sales M. & Pene. Dir.-Alex J. Plaisance, Jr. 

3. FACILITIES 
1000 w.; 1600 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0: 10 days from invoice date. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e. 3e, 3d, 4e, 4d, 5, 6a, 7e, 8. 
Rate Protection: 10e, 11g, 12e. 12e. 14a, 15b. 
Basin Rates: 20e, 21d, 22b, 23e. 24e, 24e, 28b, 28e. 

29b, 30, 335. 
Contracts: 40a, 41, 4413, 45. 46, 49, 51e. 51e. 
Comb.; Cont. Discounts: 60h, 601, 610. 
Cancellation: 710, 72. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 1/65-Reed 3/28/66. 

6. SPOT ANNOUNCEMENTS 
PER 
WK: I tl 701 14 ti 21 ti 50 tl 75 11 100+ 
1 min 3.90 3.30 2.70 2.40 2.10 1.95 1.80 
30 sec 3.30 2.70 2.40 2.10 1.80 1.65 1.50 
1/2 AM spot schedule may be applied to FM spot 
schedule for FM frequency. 

15-SECOND QUICKIES 
Minimum 10 per day, per spot .....  1.25 

KLE B-FM 
1966 

ODD 
Media Code 4 219 2731 0.00 

KLEB Broadcasting Inc., 1842 Henry St.. Golden 
Meadow. La. 70357. Phone 504-475-5141. 
STATION'S PROGRAMMING DESCRIPTION 

KLEI3-FM: Programs middle-of-the-road music sign-
on-sign-off. NEWS: at 3 pm. 6 pm, 8 Om 8r 9:50 
pm, 2 mobile news units. SPORTS: local athletic 
events including baseball, football and baskttball. 
Reed 1/3/69. 

I. PERSONNEL 
General Manager-Jack Egle. 
Adv. Mgr. & Prog. Dir.-Alex Plaisance, Jr. 

3. FACILITIES 
ERP 3.000 w.: 94.3 me. 
Operating schedule: Noon-10 Pm, CST. 
Antenna ht.: 195 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. Monthly, 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3a, 3e, 3d, 4a, 48, 5, 60, 7b, 8. 
Bate Protection: 10a, 11e, 12a, 13a, 14a, 15b. 
Basic Rates: 20a. 21e. 21b, 21d, 226, 23a, 245, 24e, 
28b 28e, 29b, 30, 31, 33e. 

Contracts: 40a, 41, 43, 44a, 44b, 45, 46, 47e, 43, 49, 
510, 51e. 

Comb.; Cont. Discounts: 60e, 60d, 60e, 60f, 601, 61e. 
61b. 62b. 

Cancellation: 70b, 708. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Na. 4 ES 1965-Reed 8/22/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 

1 ti 7 ti 14 ti 21 ti 50 tl 75 ti 100+ 
1 min 3.90 3.30 2.70 2.40 2.10 1.95 1.80 
30 see 3.30 2.70 2.40 2.10 1.80 1.65 1.50 
1/2 AM spot schedule may be applied to FM spot 
schedule for FM frequency. 

GRETNA 
Jefferson Parish-Map Location E-5 

See SIMS consumer market map and data at begin-
ning of the State. 

KGLA 
1969 

ODD 
Subscriber to the NAB Rodio Code 

Media Code 4 219 2780 7.00 
West Jefferson Broadcasting, Inc., Box 508, Gretna, 

La. 70053. Phone 504-347-8491. 
STATION'S PROGRAMMING DESCRIPTION 

KOLA: Programmed for adults and young adults. 
MUSIC: 50% standards, 50% late releases. 30 min 
Hawaiian music on Sun. NEWS 15%: 5 min at :25 
and at :55. Wire service plus local news staff Fea-
tures international, national, regional and local, 
amounts depend upon news availability. Community 
news at 10 am, M-Sat. Local public affairs programs 
presented between 11 am and 3 pm, as available. 
Weather every 15 min. COMMERCIAL POLICY: 16 
minutes maximum permitted during any hour Per-
sonalities available for remote pickups from store 
openings, shopping centers, etc. Itec'd 7/3/69, 

I. PERSONNEL 
General Manager-Ralph M. Hartwell II. 
Sates Manager-Ray Eberhardt, 

3. FACILITIES 
500 w.: 1540 ice. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%; 10th of following month. 

5. GENERAL ADVERTISING Sea coded regulations 
General: la, 2a, 2b. 3a, 3b, 3c, 3d, 40, 48, 5, 6a, 7e, 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 21e, 23a, 23b, 24b, 25a, 28. 

28e, 29a. 
Contracts: 40a, 41, 44a, 47e, 49, 51e. 51b. 
Comb.: Cont. Discounts: 60a, 61b, 62a, 
Cancellation: 70e, 71a, 72, 730. 
Prod, Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Itec'd 3/26/69. 
6. SPOT ANNOUNCEMENTS 

lx 25x 50X 10112 250x 
1 min. 1.00 6.50 6.00 5.50 5.00 
30 see  6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 10 tl 20 ti 30 tl 40 ti 
1 wk  60.00 110.00 150.00 180.00 
2 wk  110.00 200.00 270.00 340.00 
3 wk..............-  ...... 150.00 270.00 382.00 498.00 
4 wk  180.00 340.00 498.00 640.00 

LOUISIANA 
30 SECONDS 

PER WK: 10 tl 20 tl 30 tl 40 tl 
1 wk. 50.00 90.00 127.00 160.00 
2 wk.._ ..... _..- ..... _...._ ...... 90.00 170.00 240.00 300.00 
3 wk.... 121.50 240.00 337.50 438.00 
4 wit.  160.00 300.00 438.00 560.00 

8. PROGRAM TIME RATES 
Ix 10x 25x 50x 100x 250x 

1 hr.......„ ..... 75.00 70.00 65.00 60.00 50.00 -- - 
1/2 hr_____ 45.00 41.00 37.00 33.00 28.00 -.. 
1/4 hr 25.00 23.00 20.50 18.00 15.50 12.50 
5 min.  15.00 12.00 10.00 9.00 8.00 7.50 

HAMMOND (1 AM; 1 FM) 
Tangipahoa Parish-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WFPR 
1947 

C 
Media Code 4 219 2835 9.00 
Airweb. Inc., Guaranty Bank Bldg., Hammond, La, 

70401. Phone-Studio 504-345-3588, 
I. PERSONNEL 
Pres. dc General Manager-John A. Chauvin. 
Sales Manager-Terrell (Foots) McCrory. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 he. Non-direc-

tional. 
Operating schedule: 4 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 5, 6a. 
Member: Southeastern Key Market Network. 

TIME RATES 
Elf 3/1/69-Ree'd 2/6/69. 

6. SPOT ANNOUNCEMENTS 
Ix 1565 3120 

1 min  5.00 4.00 3.00 
30 sec  3.00 2.50 2.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 mln 

1 x  35.00 15.00 9.50 
156 x  30.00 12.00 8.00 
312 x  25.00 10.00 7.00 

WTGI (FM) 
1965 

DI3 FIMU 
Media Code 4 219 2940 7.00 

Tangi Broadcasting Co., Inc., Box 70, HWY. 51 
North, Hammond, La. 70401. Phone 345-5922. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Edgar Sterns, Ir. 
Sales Manager-James F. Stange, 

3. FACILITIES 
BRU 100,000 w.: 103.3 mc. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 210 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 
Affiliated with SIRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received September 7, .1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min BO see 

1 ti  4.00 3.00 104 ti. 3.00 2.40 
13 ti  3.75 2.85 156 2.75 2.25 
26 ti  3.50 2.70 260 ti  2.50 2.10 
52 ti  3.25 2.55 365 ti  2.25 1.95 
Frequency discounts based on contractual year. 

HAYNESVI LUE 
Claiborne Parish-Map Location C-2 

See SIM consumer market map and data at begin-
ning of the State. 

KLUV 
1947 

Media Code 4 219 3045 4.00 
Haynesville Broadcasting Corp., Box 189, 108 E. 
Main St., HaynesvIlle, La. 71038, Phone 318-824-
0105. 

I. PERSONNEL 
Pres. & Dir.-Joseph F. Babillard. 
Treas.. Dir. & Gen'l Mgr.-Joseph P. llobillard. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 watts; 1580 kilocycles. 
Non-directional. 

Operating schedule: Sunrise-local sunset. CST. 
4. AGENCY COMMISSION 

15/0 time only: 10 days 
5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3a, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11e, 12e, 13e, 14e, 15b, 18. 
Basic Rates: 20. 22a, 231), 246, 25e, 28e. 33d. 
Contracts: 40e. 42d. 
Comb.: Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70a, 70e, 71b, 72. 
Prod. Services: 80, 82. 

TIME RATES 
ES 7/1/69-Reed 7/2/69. 

O. SPOT ANNOUNCEMENTS 
lx 26x 100+ 

3.00 2.75 2.50 
2.50 2.25 2.00 

1 min  
30 sec or less  

O. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1+   60 36 20 11 
DISCOUNT 

12 month contract-15%. 
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LOUISIANA 

HOUMA (I AM; 2 FM) 

Terrebonne Parish-Map Location E-6 
See SitDS consumer market map and data at begin-
ning of the State. 

KC I L (FM) 
1965 

Media Code 4 219 9151 0.00 
KC1L, Inc., Box 1031, Houma, La. 70361. Phone 

504-872-6828. 
I. PERSONNEL 
President-Denver T. Brennen. 
General Manager-James Branch. 
Station Manager-Anthony Rodrigue. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
Atlanta-Busby, Finch and Woods, Inc. 

3. FACILITIES 
ERP 3.000 w.: 107.1 mc. 
Operating schedule: 6 am-11 pm. CST. 
Antenna ht.: 160 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
AM facilities: KJIN. 

TIME RATES 

Rates are identical to KJIN. See that listing. 

KHOM (FM) 
1968 

Subscriber to the NAB Radio Code 
Media Code 4 219 3175 9.00 
La Terr Broadcasting Corp., Box 422. 2306 W. 

Main. Houma, Lo.. 70360. Phone 501-876-5466. 
I. PERSONNEL 
General Manager-Raymond Saadi. 

3. FACILITIES 
ERP 56,000 w.; 104.1 me. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4. 9d, 5, 6a, 7a. 
Rate Protection: 10b. 
Basle States: 20b, 210. 22a, 22b, 23a, 24a, 24e. 33e. 
Contracts: 400, 470. 
Comb.; Cont. Discounts: 60a, 60k. 
Cancellation: 70a. 70c, 710. 
Prod. Services: 82. 

TIME RATES 
No. 1 Eff 11/1/68-Rec'd 7/28/69. 

7. PACKAGE PLANS 
PER WK: loti 15 ti 20 ti 25 ti 
1 min  4.25 4.00 3.75 3.50 
30 see.  3.50 3.25 8.00 2.75 

KJIN 
1946 

Media Code 4 219 3200 5.00 
Kell.. Inc , Box 1031, Houma, La. 70961. Phone 504-

872-6828  
I. PERSONNEL 
President-Denver T. Brennen. 
General Manager-James Branch. 
Station Manager-Joel T. Brannen. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 watts days; 250 watts nights; 1490 kilocycles. 

Non-directional. 
Operating schedule: 5 am-11 pm. CST. 

4. AGENCY COMMISSION 
15%. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, In. 4a. 4d. 5, 8a. 7a, 8. 
Rate Protection: 10h, 116, 12b, 136, le, 15a. 
Basic Rates: 206. 21d. 22b, 23a, 246, 25a, 28b, 28c, 

29s. 336. 
Contracts: 40a, 41. 426, 44b, 45, 46. 47a, 51e. 
Comb.: Cont. Discounts: 60a, 60e. 61e, 62d. 
Cancellation: 70a, 70c. 71a. 72, 73a. 
Prod. Services: 80. 82. 
FM facilities: KCIL (FM). 
Affiliated with FEBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff 4/1/69-Rec'd 3/6/69. 

6. SPOT ANNOUNCEMENTS 
Ix 10x 200 65x 130x I95x 260x 

1 min 5.20 4.75 4.50 4.25 4.00 3.80 3.55 
10 see 3.50 3.00 3.00 3.00 2.65 2.65 2.35 
10 see 1.80 1.80 1.80 1.50 1.50 1.50 1.50 

8. PROGRAM TIME RATES 
Ix 10x 20x 65x 130x 195x 260x 

1/4 hr  19.90 17.70 16.50 15.75 15.30 14.70 14.20 
5 min  9.45 8.85 8.25 7.85 7.65 7.35 7.10 
2 min  7.10 6.50 5.30 5.00 4.70 4.45 4.15 

JENA 
LaSalle Parish-Map Location C-3 

See SUDS consumer market ...op ana data at begin-
ning of the State. 

KCKW 
1962 

NAD 

Media Code 4 219 3255 9.00 
LaSalle Broadcasters, Drawer KK, Jena, La. 71342. 
Phone 992-4155. 
STATION'S PROGRAMMING DESCRIPTION 

KCKW: Programming is block variety music, news, 
and weather with major segments of middle-of-the-
road, standard. country and western, gospel and rock 
and roll. NEWS: at :55. 3 major newscasts M-Sat 
7:15 am. 12:15 pm. & 5:15 pm. Contact Representa-
tive for further details. Rec'd 7/14/67. 

I. PERSONNEL 
Owners-It. W. Wagner, and Robert Wagner. 
General Manager-Robert Wagner. 
Station Manager-Matt Ray. 

2. REPRESENTATIVES 
South-C. K. Beaver & Associates. Inc. 

3. FACILITIES 
500 w. days: 1.480 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulutions 
General: lb, 2b, 3a, 4b, 5, 6a, 7a, 8. 
Rate Protection: 10a. 11a, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20a, 21a, 21d, 22a, 23a, 24e, 255, 26. 

28a. 28e. 296. 
Contracts: 40a 41, 426, 42d, 44a, 46, 47a. 51a, Me. 
Comb.: Cont. Discounts: 60a. 610. 
Cancellation: 70a, 70e. 71a. 72, 736. 
Prod. Services: 80. 82. 
Affiliated with 12199 Radio Network. 

TIME RATES 
Rates effective October 1. 1962. 
Rates received October 5, 1962. 

6. SPOT ANNOUNCEMENTS 
1 50 1 50 

min. words min. words 
1 time...... 4.50 3.50 158 Unies.... 3.30 2.60 

26 times__ 8.90 3.05 260 times.... 3.10 2.45 
52 times- 3.70 2.99 812 times.... 2.80 2.30 

104 Umes.... 3.50 2.75 
8. PROGRAM TIME RATES 

1 hr. 
1 45.00 
26 times_  38.25 
52 times 38.00 

104 times  33.75 
156 31.50 
260 times..-............_._ 29.75 
312 times_______....... 27.50 

1/2 hr. 1/4 hr. 5 mln. 
90.00 18.00 9.00 
25.50 15.30 7.15 
24.00 14.45 7.20 
22.50 13.50 8.85 
21.00 12.60 8.30 
19.50 11.70 5.95 
18.00 10.80 5.40 

JENNINGS (I AM; 1 FM) 

Jefferson Davis Parish-Map Location C-5 
See SRDS consumer market map and data at begin-
ning of the State. 

KJ EF 
1950 

Subscriber to the NAB Radio Code 

Media Code 4 219 3360 7.00 
Jennings Broadcasting Co.. 122 N. Market St., Jen-

nings. La. 70546. Phone 318-824-2934. 
I. PERSONNEL 
Pre,. & Gen'l Mgr.-Clovis L. Bailey. 
Commercial Manager-Jerry Dagas. 
Program Director-Clovis Bailey. 

3. FACILITIES 
1,000 w.: 1290 he. days. 
Operating schedule: 6:00 a.m. to Sunset weekdays: 
7:00 a.m, to sunset Sunday. CST. 

4. AGENCY COMMISSION 
'5%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 3b, 4a, 44, 5, 6a, 7a, 8. 
Rate Protection: 10b, 116, 12b, 13b, 14b. 
Basic Rates: 22b 23a. 26, 28a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60a, 61a, 62b, 62e, 
Cancellation: 70a. 70e. 71a. 
Affiliated with the Keystone Network. 

TIME RATES 
Rates effective December 1, 1954. 
Rates received December IT. 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 U. 26 el. 52 ti. 100 ti. 156 ti. 312 ti. 

1/2 hour._ 23.00 20.70 19.55 18.40 17.25 16.10 
1/4 hour  14.50 15.00 12.00 11.50 11.00 10.80 
10 minutes 10.35 10.00 9.50 9.00 8.65 8.25 
5 minutes 7.05 6.20 5.95 5.70 5.20 4.70 

Spots  3.20 3.05 1.87 2.70 2.50 2.35 

KJ EF-FM 
1963 

Subsidiser to the NAB Radio Code 
Media Code 4 219 3361 5.00 
Jennings Broadcasting Co., 122 N. Market St., Jen-

nings, La. 70546, Phone 318-824-2934. 

I. PERSONNEL 
Pres. & Prog. Dlr.-Clovis L. Bailey. 
Sale: Manager-Jerry Dimas. 

3. FACILITIES 
ERP 600 w.; 92.7 me. 
Operating schedule: 6:00 am-10:00 pm. 
Antenna ht.: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See ended regulations 
See KJEF listing for coded regulations. 

TIME RATES 
Eff Reed 9/15/66. 

10. SPECIAL FEATURES 
Automated, taped time signals (1 per 1/2 hr) ea .50 

JONESBORO 
Jackson Parish-Map Location C-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KTOC 
1958 

Media Code 4 219 3465 4.00 
Jackson Parish Broadcasters, P. 0. Box 550, Jones. 

boro. La. 71251. Phone 4600. 
I. PERSONNEL 
Co-owner & Gen'l unr.-A. H. Colvin, Jr. 
Co-owner & Prog. Dir.-T. L. Colvin, Sr. 

S. FACILITIES 
1,000 w. days; 920 Ire. Non-directional. 
Operating schedule: 5:30 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4b, 5, 13a, 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 156, 16. 
Basic Rates: 20a, 210. 21d, 22a, 230. 24e. 25a, 26, 

28e, 29b. 
Contracts: 40a, 41, 42b, 424, 44a. 46, 47a, 51a, 51e, 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e. 71a, 72, 736. 
Prod. Services: 80, 82. 
Affiliated with NAS and MRS. 

TIME RATES 
Rates effective   
Card received May 29. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 50 
hr. hr. hr. min. min. words 

1 time  45.00 90.00 18.00 9.00 4.50 3.50 
26 times._ 38.25 25.50 15.30 7.75 9.90 3.05 
52 times  58.00 24.00 14.45 7.20 3.70 2.90 

104 times  33.75 22.50 13.50 6.85 3.50 2.75 
156 times  31.50 21.00 12.60 6.30 3.30 2.60 
260 times  29.75 19.50 11.70 5.95 3.10 2.45 
312 times  27.50 18.00 10.80 5.40 2.80 2.30 

LAFAYETTE (3 AM; 2 FM) 

Lafayette Parish-Map Location C-5 
See SRDS eonsumer market map and data at begin-
ning of the State. 

e 
K P EL KPEL-FM 

1950 1965 

1:11:113 F 

Subscriber to the NAB Radio Code 
Media Code 4 219 3570 1.00 
Radio Lafayette, Inc., Box 52048, 319 Audubon 

Blvd., Lafayette, La, 70501. Phone 318-234-7418. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-George Crouehet, Jr. 
Vice-Pres. & Sta. Mar-Ron Gomez. 
Program Director-.71m Harris. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1.000 w. days, 500 w. nights; 1420 kc. Directional-
night only. 
Operating schedule: 5 am-midnight. CST. 
FM-ERP 38,100 w.; 99.9 me. 
Operating schedule: Same as AM. 
Antenna ht.: 196 ft. above average terrain. 

4. AGENCY COMMISSION 
15% Urne only. 

En\r(c)UCe happy voice! 
LAFAYETTE, LOUISIANA 5,000 WATTS 

NO. 1 PULSE RATED 
Metro Pulse* 6-10am 

48% 

Circulation More Counties 
Pulset 12 
-.Pulse, Lafayette Metro, Mar. '69. Home shares, M-F. 
Wire. l'ulse '68. Interviewing conducted in '67. 

Represented by Meeker Radio, Inc. 

10am-3pm 3-7pm 7pm-12Mid. 
47% 58% 66% 

Homes Adults Total Audience 
43,100 71,400 100,800 

5. GENERAL ADVERTISING See coned regulations 
General: la, 2b, 3a, 45, 4d, 5, 6a, 7a, 8. 
Rate Protection: 106. 116, 12b, 136, 14b, 156. 
Basic Rates: 206, 215. 21d, 226. 23a, 24e, 28e, 
Contracts: 40a, 41, 46. 
Comb.: Cont. Discounts: 60b, 62d, 
Cancellation: 70a, 70e, 71a, 72, 73a, 
Prod. Services: 80, 82. 
15 minute separation from competitive announcements 
guaranteed. 

TIME RATES 
Eff Rec'd 4/30/69. 

7. PACKAGE PLANS 
PER WK, EA: 5 ti 10 ti 15 ti 20 ti 30 ti 
1 min.  7.00 6.50 6.00 5.50 5.00 
30 see: 80% of 1-min. 10 sec: 60% of 1-min. 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1 x.     30 20 15 

KS M B (FM) 
1965 

Media Code 4 219 3675 8.00 
Communication Broadcasting, Inc.. Box 51928, 3209 

Johnston St., Lafayette, La. 70501, Phone 318 
232-1311. 

I. PERSONNEL 
General 5Ianager-Dave Wenger, Jr. 

3. FACILITIES 
ERP 29,500 w.: 94.5 me. 
Operating schedule: 8:00 am-midnight daily. CST. 
Antenna ht.: 234 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 66, 7b, 8. 
Rate Protection: 10b, lle, 12f, 13f, 146. 15e, 
Basic Rates: 20b, 21a, 22a, 24b, 295, 30, 
Contracts: 400. 42d, 446, 45, 46, 47e, 48, 50, 51a. 
Comb.; Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 71a, 72, 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 9/1/67-Reed 9/15/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 39x 52x 
10 see  1.50 1.50 1.50 1.50 1.50 
30 see   3.00 3.00 2.75 2.75 2.50 
1 min  4.05 4.00 3.75 3.75 3.50 

8. PROGRAM TIME RATES 
Ix 13x 26x 39x 52x 

5 min  8.00 8.00 6.75 6.75 5.50 
10 min.  15.00 15.00 12.50 12.50 10.00 
1/2 hr  20.00 20.00 17.50 17.50 15.00 
1 hr  35.00 35.00 30.00 30.00 25.00 

KVOL 
1935 

e 
Subscriber to the NAB Radio Code 

Media Code 4 219 3780 6.00 
KVOL, Inc., Box 9030, 123 E. Main. Lafayette, La. 

70504. Phone 318-234-5151. 2, 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Evan H. Hughes. Jr. 
Station Manager-Tom Galloway. 
Commercial Manager-Barry Thompson, 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Atlanta, Dallas-Busby, Finch and Woods, Inc. 
Michigan. Ohio, Pittsburgh-Pearse Sales, 

3. FACILITIES 
5,000 w. days. 1,000 w. nights: 1330 ke. 
Directional-night only. 

Operating schedule: 5:25 am-midnight weekdays: 
6:25 am-11:05 pm Run. CST. 

4, AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 35, 4a, 5, 6b, 7a, 8. 
Rate Protection: 1013, 116, 126, 13b, 14b, 15a, 15b. 
Basic Rates: 21a, 2113. 24e. 255, 28e, 30. 
Contracts: 40a, 45, 46, 475. 48. 49, 50, 51a, 151e. 
Comb.; Cont. Discounts: 60a, 60e. 60d, 601, fila. 

816. Me. 82d. 
Cancellation: 70c, 71a, 736. 
Prod. Services: 80. 81. 82. 
Affiliated with NB(' Radio Network, 

TIME RATES 
No. 9 Eft 7/1/68-Itec'd 6/6/68. 

6. SPOT ANNOUNCEMENTS 
I min 20/30 8/12 

1 x  14 11 7 
7. PACKAGE PLANS 
AA-Mon thru Fri 6:30-9 am & 4-6:30 pm. 
A-All other times. 

1 MINUTE 
PER WK, EA: 

5 ti 10 ti 15 ti 20 ti 25 ti 30 tl 
AA...... ...... 11.00 10.50 9.25 8.50 8.25 7.00 
A  10.00 9.25 8.50 8.00 7.00 6.50 

30 sec: 80% of applicable 1-mln. 
10 see ID's: 50% of applicable 1-min. 
Spots may be combined for maximum frequency. 

BEST BUY PLAN A 
10 spots 6:30-9 am & 4-6:30 pm Mon thru lori. 
10 spots Sat & Sun. 
20 1-min soots wkly. ea.....................__..._ 7 

BEST BUY PLAN B 
15 spots 6:30-9 am. noon-1 1>ra & 4-6:30 pm Mon 
thru Fri. 
15 spots Sat & Sun. 
30 1-min spots wkly, ea. 6 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

lx  60 45 35 25 20 
ID. SPECIAL FEATURES 

NEWS 
-AA-- -A-
5 ti 10 tl 5 tl 10 t1 

5 min  14 11 10 9 
FEATURES 

3-min weathercast at :15-75% of applicable 5-min 
rate. 
3-min sports scores at :45-75% of applicable 5-min 
rate. 

(Lafayette continued on next page) 
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Lafayette-Continued 

KXKW 
1960 

Country & Western Music 

Subscriber to the NAB Radio Code 
Media Code 4 219 3885 3.00 
General Communications, Inc., Box J. 611 S. Buch-
anan St., Lafayette, La. 70501. Phone 318-235-
1520. 
STATION'S PROGRAMMING DESCRIPTION 

KX_KW: Programmed for adults. 
Country and western music format, 60% current hits. 
40% past hits. NEWS: 5 min network news on half 
hour, local news headlines on hour, weather twice 
hourly on quarter hour. Farm and market news 
between 5 am & 7 am. SPORTS: major league 
baseball, major college and professional football, 
quarter horse and thoroughbred racing, basketball. 
track. 4 local 5 min sportscasts and 3 network 
sportscasts per day. 2 remote units for news, sports, 
and public interest programming. Personalities 
available for remote broadcasts, store openings, sales, 
etc. Contact Representative for further details. Reed 
9/8/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-James V. Hoffpauir, 

2. REPRESENTATIVES 
Mario Messina Company. 
Southeast-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
10,000 w. days (non-critical hours) non-directional; 
10,000 w. days (critical hours) directional; 500 w. 
nights 1520 ko Directional. 

Operating schedule: 5:25 am-midnight. 
4. AGENCY COMMISSION 

15/0; 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b. 3a, 4a, 5, 6s. 8. 
Rate Protection: 10b, 11c, 12c. 13b, 14b, 15b. 
Basle Rates: 20b, 21b. 21c, 22a, 24e, 25a, 29b. 
Contracts: 405, 44b, 45, 46. 
Comb.: Cont. Discounts: 60f. 
Cancellation: 70b, 70e, 72, 73b, 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Ratea effective October 1, 1960. (Card No. 1.) 

Rates received September 15, 1960. 
6. SPOT ANNOUNCEMENTS 

20/30 
1 min sec ID's 

6.00 4.00 
28 ti  5.70 3.80 
52 ti  . 7.20 5.40 3.60 
104 ti 6.80 5.10 3.48 
156 11  4.80 3.20 
260 II  6.00 4.50 3.00 

7. PACKAGE PLANS 20/30 
PER WK: 1 min see ID's 
5 it  4.50 3.00 
10 ti  5.50 4.12 2.75 
15 ti  5.00 3.75 2.50 
20 tL._ ........... _ _4.50 3.37 2.25 
30 ti _  3.00 2.00 
Continuing discounts granted. 

5-MINUTE SATURATION PLAN 
5 wk.  9.00 20 wk..........._.......,._.._ 8.25 
10 wk....-. .............. _.. 8.75 30 wk. .. ..... 8.00 
15 wk  8.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x .40 24 16 12 10 

LAKE CHARLES (3 AM; 1 FM) 
Calcasieu Pariah-Map Location B-5 

Bee SRDS eonzumer market map and data at begin-
ning of the State. 

KAOK 
1947 

Media Code 4 219 3990 1.00 
RIP Corp., Drawer S. Lake Charles, La. 70601. 
Phone 318-436-7541. 

Other Studio-645-15th St., Lake Charles, La. 
I. PERSONNEL 
President-Edward J. Prendergast. 
Manager-Jack O'Reilly. 

2. REPRESENTATIVES 
New York-Greener, Hiken, Sears. 
Southeast-C. K. Beaver & Associates, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 Ire. 

Non-directional. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Billed monthly, payable loon. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb. 2b, 3a, 3d, 4a, 5, 6a. 7a. 
Rate Protection: 10a, 11a, 12a, lia, 14a, 15a, 15b, 

16. 
Basle Rates: 20b. 21b. 21d, 22b, 23a, 23b, 24b, 27, 

28a, 28e, 290. 33a. 
Contracts: 40a. 41, 43, 44a, 45, 46, 47a, 50, 51a, 51c. 
Comb.; Cont. Discounts: 60a. 601, 61e, 62d. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Information Network. 
Affiliated with MRS. 

TIME RATES 
Rates effective December 6, 1984. (Card No. 9.) 

Rates received December 3, 1964. 
20/30 

6. SPOT ANNOUNCEMENTS I min see ID's 
Li  7.00 5.60 4.20 

13 6.70 5.40 4.00 
26 6.40 5.20 3.85 
52 ti 6.10 4.90 3.65 
104 ti 5.80 4.65 9.50 
156 U.._ .___ 5.50 4.40 3.30 
208 ti  ...... 5.35 4.30 3.20 

4.20 3.10 
312 ti  4.00 3.00 
500 ti  4.70 3.70 2.80 

7. PACKAGE PLANS 

PER WK: 1 min 
5 ti  5.60 

20/30 
see 
4.50 
4.00 

113l 
2.75 
2.50 

20/30 
PER WK: 1 min see ID's 
15 ti   4.50 3.50 2.25 
20 ti   4 25 3.25 2.15 

2.00 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
15.00 1.00 

13 43.00 26.50 19.00 14.50 11.50 
26 tl. 41.00 25.50 18.00 13.00 11.00 
52 ti 39.50 24.00 17.00 12.50 10.50 
104 tl___________ 38.50 23.50 16.00 12.00 10.00 
156 ____ 36.50 22.00 15.00 11.50 9.50 
208 ti__________ 34.50 20.50 14.00 11.00 9.00 
260 ti ______ 32.00 19.50 13.00 10.50 8.50 
311 ti____________ 30.00 18.50 12.00 10.00 8.00 

M. SPECIAL FEATURES 
Newscasts: 5 minutes before the hour. News-Info 
reports, every SO minutes. 

5 MINUTE NEWSCASTS 
1 ti 11.50 104 ti   850 

26 ti 10.00 260 tL   7.10 
52 ........ _...-... 9.50 312 t1._.-  6.00 

e 

KIKS 
1955 

CITY OF LICENSE 

SULPHUR 

R AB 

Subscriber to the NAB Radio Code 
(This is o paid duplicate of the listing appearing 
under Sulphur, La.) 
Media Code 4 219 9135 7.00 
Victor Radio Company. Box 324, Lake Charles, La. 

70601. Phone 318-527-5266. 
I. PERSONNEL 
General Manager-Don Sams. 
Program Director-Buddy King, 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 
Southeast-R. S. Crane Company, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
500 w. days; 1310 kc. Directional. 
Operating schedule: 5:00 am-local sunset weekdays; 
7:00 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 220, 23a, 24a, 25a, 26. 28b, 29a, 
Contracts: 40a, 45. 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 700, 79e. 71a, 73a. 
Affiliated with KBS Radio Network, 
Member: Country Music Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 10 RE 7/1/66-Reed 6/13/66. 
6. SPOT ANNOUNCEMENTS 

IX 26x 32x I56x 3I2x 560x 1000x 
1 min  6.00 5.50 5.00 4.00 3.50 3.00 2.50 
20/30 sec.__ 4.50 4.00 3.75 3.20 2.90 2.40 2.00 
10 sec  3.00 2.75 2.50 2.00 1.75 1.50 1.30 

7. PACKAGE PLANS 
PER WK, ROS: 10x 20x 30x 40x 
1 min.  50.00 80.00 105.00 130.00 
20/30 sec._.____________ 37.50 60.40 87.00 118.00 
10 sec  25.00 40.00 52.50 60.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  50 38 18 15 8 
10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour. 

5-MINUTE NEWS 
1 LI  12.09 156 ...... 9.00 
26 ti  11.25 260 ti  8.25 
52 ti  10.50 312 ti  7.50 
104 ti  9.75 

(D) 

KLOU 
1947 

e R A IB 

Media Code 4 219 4200 4.00 
Dixie Broadcasters, Inc., Box 1725, 1600 Harless 

St., Lake Charles, La, 70601. Phone 318-436-
7277 

I. PERSONNEL 
Pres., Gen'l Mgr.-Albert D. Johnson. 
Program Director-Johnny Janot. 
Sales Manager-Charles M. Trub. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1,000 w.; 1580 ke. Directional-night. 
Operating schedule: 4:55-1 ern. CST. 

4. AGENCY COMMISSION 
15% net time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la, 2b. 3a, 3b, 3d, 4a, 4d, 5, Oa, 7b, 8. 
Rate Protection: 10b, 11b, 12c. 13b, 14b. 
Basle Rates: 20b, 210. 22a, 22b, 23a, 24b, 24c, 25a, 

28b, 28e, 29a. 
Contracts: 40a, 41, 44a, 45, 46, 51a, 51e, 
Comb.; Cont. Discounts: 60s. 60e, 61a. 
Cancellation: 70a, 70e, 71a, 72, 725, 
Prod. Services: 82. 
Continuing week discounts anoint], wnen earned on 
frequency and plan loots: 5% for 26 weeks, 10% for 
52 weeks. Advertiser' who have completed 52 weeks 
of broadcasting may continue at applicable earned 
or plan frequency without being subject to short rate 
In event of cancellation after 52nd week. 

TIME RATES 
No. 4 Elf 6/1/69-Reed 5/1/69. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52e I04x I56x 260e 312x 

1 min.  10.00 9.50 9.00 8.50 8.00 7.50 7.00 
20/30 see__ 7.50 7.15 6.75 6.40 6.00 5.65 5.25 
10 sec.  5.00 4.75 4.50 4.25 4.00 3.75 3.50 

7. PACKAGE PLANS 
1 MINI= 

PER WK: 10 ti 15 ti 20 ti 25 ti 30 ti 
1 wk_  7.50 7.25 7.00 6.75 6.50 
13 wk. 7.25 7.00 6.75 6.50 6.25 
26 wk.  7.00 6.75 6.50 6.25 6.00 
52 wk_  6.75 6.50 6.25 6.00 5.75 

20/30 SECONDS 
PER WIC: 10 tl 15 ti 20 ti 25 t1 30 t1 
1 wk.._ .......... .... 5.65 5.45 5.25 5.05 4.90 
13 var.  5.40 5.20 5.00 4.80 4.65 
20 wk.  5.15 4.95 4.75 4.55 4.40 
52 wk.  4.90 4.70 4.50 4.30 4.15 

ID. SPECIAL FEATURES 
NEWSCASTS AT :55 

Ix 13x 26e 52x 104x 156x 260« 312x 
5 min 12.00 11.40 10.80 10.20 9.60 9.00 8.411 7.80 

KPLC 
1935 

Representatives, Inc. 

Subscriber to the NAB Radio Code 
Media Code 4 219 4305 1.00 
Calcasieu Radio, Inc., Box 1488, 320 Division St., 
Lake Charles, La. 70601, Phone 318-436-3631. 
TWX 510-971-7570. 

I. PERSONNEL 
President-Harry K. Renfro. 
Operations Manager-Kent Carter. 
National Sales-.1eb Swanson. 

2. REPRESENTATIVES 
H-It Representatives, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1470 kg. Directional 
-night only. 
Operating schedule: 5:31) am-midnight. (IST, 

4. AGENCY COMMISSION 
15% on net time only; no each discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 44. 5, 6a, 

7b, 8. 
Rate Protection: 10e, 111, 12c, 13e, 14e, 15a, 15e, 
Basle Rates: 20b, 21a, 21b, 21d, 22a, 22b, 225, 24a, 

24b, 24c, 25a, 26, 27, 28a, 29a, 30, 32a. 3312, 
Contracts: 40a, 41, 42a, 42e. 43, 44a, 44b, 46, 47a, 

48, 40, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 634, 60e, 6.0f, 60b, 

601, 61a, 62b, 624. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective March 1, 1960. 
Rates received March 7, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 26 52 104 156 363 312 
ti. ti. ti. ti. ti. ti. ti. 

I hour.... 50.00 47.50 45.00 42.50 40.00 37.50 35.00 
1/2 hour._ 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/4 hour.... 20.00 19.00 18.00 17.00 16.00 15.20 14.00 
10 min..... 17.00 16.15 15.30 14.45 13.60 12.75 11.90 
5 min.._ 14.00 13.30 12.60 11.90 11.20 10.50 9.50 
I min._ 9.00 8.55 8.10 7.65 7.20 6.75 6.30 

30 sec.__ 7.00 6.65 6.30 5.95 5.60 5.25 4.90 
10 see  3.50 3.33 3.15 2.98 2.80 2.53 2.45 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

(1 minute spots) 
Per spot: 1 wk. 6 wks. 13 wks. 

10 spots weekly  7.00 6.50 6.00 
15 sputa weekly  6.75 6.25 5.75 
20 spots weekly  6.50 6.00 5.50 
25 spot» weekly ....... _ ..... 6.2S 5.75 5.25 
30 spots weekly......................,. 6.00 5.50 5.00 

(30 seconds) 
10 spots weekly  5.50 5.00 4.50 
15 spots weekly 4.75 4.25 
20 spots weekly.... ____ 5.00 4.50 4.00 
25 spots weekly  4.75 4.25 3.75 
30 spots weekly  4.50 4.00 3.50 

7:00 p.m. to midnight-50% off above rates. 

K P L C-FM 
1935 

Subscriber to the NAB Radio Code 
Media Code 4 219 4306 9.00 
Calcasieu Broadcasting Corp., Box 1488, 320 Division 

St., Lake Charles, La. 70604. Phone 318-436-3631 
TWX 318-477-7545. 

I. PERSONNEL 
President-Harry K. Renfro. 
Operations Manager-Kent Carter. . 
National Sales-20h Swanson, 

2. REPRESENTATIVES 
Representatives, Inc. 

3. FACILITIES 
ERP 5.000 w.; 99.5 inc. 
Operating schedule: 18 hours daily. CST. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See ended reoulations 
See KPLC listing for coded regulations, 
Affiliated with NBC Radio Network. 

TIME RATES 
Eft   Reed 4/28/66. 

6. SPOT ANNOUNCEMENTS 1 min 30 see 10 see 
Flat   2.40 1.44 1.00 

8. PROGRAM TIME RATES 
*7 hr .3 hr .1 hr 1/2 tir 1/4 hr 

Plat   84.00 54.00 24.00 14.90 9.60 
(•) Weekly. 

LAKE PROVIDENCE 
East Carroll Parish-Map Location D-2 

See BRDS consumer market map and data at begin-
ning of the State. 

KLPL 
1957 

Media Code 4 219 4410 9.00 
Radio Services Co., P. 0. Box 342, Hwy. 65 N., 
Lake Providence, La, 71254, Phone 834. 

I. PERSONNEL 
Owner & Mgr -Emmet 31, Melifur17. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
250 w.: 1050 ke. Non-directional. 
Operating schedule: 6:00 a.m. to 6:00 p.m. COT. 

LOUISIANA 
4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when received. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4b, 44, 7b. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15b. 
Basic Rates: 21a, 21e, 21d, 220, 23a, 23b, 246, 28a, 

28c, 29a, 29b, 31e. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 48, 47a, 48, 49, 

50, 51a, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 60f, 61e, 624. 
Cancellation 71b, 73b. 
Prod. Services: 82. 
Affiliated with ICHS Radio Network. 

TIME RATES 
Rates effective June 1, 1957. 
Rates received July 5, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 100 50 

hr. hr. hr. min. wdo. wds. 
tame__ 50.00 26.80 14.00 8.00 5.50 4.50 

13 times.... 47.00 24.20 13.00 7.00 5.00 4.00 
26 times.... 41.00 22.40 12.00 6.00 4.50 3.50 
52 times.... 41.00 20.60 11.00 5.00 4.00 3.00 
104 times.... 38.00 18.80 10.00 4.50 3.50 2.50 
156 or more 

times.... 35.00 17.00 9.00 4.00 3.00 2.00 

LEESVILLE 
Vernon Parish-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State 

KLLA 
1956 

Subscriber to the NAB Radio Code 

Media Code 4 219 4620 3.00 

Leesville Broadcasting Co., Box 1323, Leesville, La. 
71446. Phone 318-239-3403. 

Studio & Office--Texas Highway, W. 
I. PERSONNEL 
Man'g Partner & Gen'l Mgr.-Irving Ward-Steinman, 
Commercial Manager-John Coburn. 

2. REPRESENTATIVES 
Marto Messina Company. 
Southeast-C. K. Beaver Ac Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1570 kc. Non-directional. 
Operating schedule: 5 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: le, 2a, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b, 15e. 
Basic Rates: 22b. 230, 245, 25s, 26, 29a. 
Contracts: 40a, 42a, 45, 46. 
Comb.: Cont. Discounts: 60a, 61b, 62b, 62e, 
Cancellation: 70a, 70e, 73a. 

TIME RATES 
No. 2 Eft 11/15/67-Rec'd 11/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52x I04x 156e 260x 3I2x 

4.00 3.80 3.60 3.40 3.20 3.00 2.80 310msionc  
3.55 3.35 3.15 3.00 2.75 2.55 2.35 

10 sec  3.20 3.00 2.80 2.60 2.40 2.20 2.00 
7. PACKAGE PLANS 
PER WK, ROS: 10 tl 20 II 30 tl 40 tl 
Applicable rate  52x 104x 156x 260x 
1-minute, 30 and 10-seconds combinable for frequency 
discount. 

MANSFIELD 
De Soto Parish-Map Location B-2 

See EIRDS consumer market map and data at begin-
ning of the State. 

KDXI 
1954 

e 
Subscriber to the NAB Radio Code 

Media Code 4 219 4725 0.00 

Heart of Dixie Broadcasting Corp., Drawer 740, Hwy. 
84 West. Mansfield, La. 71052. Phone 872-4414. 

I. PERSONNEL 
General Manager-Bennett Strange. 
Sales Manager-Buford Strange. 

3. FACILITIES 
1,000 w.; 1360 ke. days. Nondirectional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 5, 6a. S. 
Rate Protection: 10g. 11g. 14g. 15b. 
Basic Rates: 20b, 210. 21b, 21d, 23a, 24c, 25a, 28b, 

28e. 33c. 
Contracts: 40a. 42a, 45, 46, 51a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 73a. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eft 1/1/67-Reed 10/31/66, 

6. SPOT ANNOUNCEMENTS 
lx 25e 50x 100+ 

1 min  5.00 3.00 2.50 2.00 
8. PROGRAM TIME RATES 

Ix 7e 25x 50x 100+ 
1 hr... 70.00 55.00 45.00 38.00 30.09 
1/2 hr.- ............. 35.00 29.00 25.00 20.00 15.00 
1/4 hr.   18.00 15.00 13.00 11.00 9.00 
5 min  6.50 5.00 4.50 4.00 3.50 

10. SPECIAL FEATURES 
Live Wire News-Mon-Sat, 7-8 am. Per spot 5. 
Evening Gospel Train-Mon-Sat, 4-5 pm. Per Spot 5. 
(Limit of 2 per day on each show) 
Newscasts (on the hour). No frequency discount-
5.50 ea. 
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LOUISIANA 

MANY 
Sabine Parish-Map Location B-3 

See SRDS consumer market map and data at begin. 
nine of the State. 

KWLA 
1962 

NATI 

Media Cede 4 219 4890 8.00 
Sabine Broadcasting Co., Box 856. Many, La. 71449. 
Phone 256-5177. 

I. PERSONNEL 
Owners-D. T. Lyons & I. D. Murphy. 
Manager-Don Lyons. 

3. FACILITIES 
1,000 w. days; 1530 kg. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4b, 4d, 5, On. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a. 22b, 2.3a, 2.5a, 26, 28b, 29a. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 600. 
Cancellation: 70a, 70e. 71b, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective August 1, 1962. 
Rates received July 113, 1962. 

6. SPOT ANNOUNCEMENTS 
50 50 

1 min. wris. 1 min. wds. 
1 time  4.50 3.50 156 times-- 3.30 2.60 

26 times  3.90 3.05 260 times.... 3.10 2.45 
52 times  3.70 2.90 312 times.... 2.80 2.30 

104 times  3.50 2.75 
8. PROGRAM TIME RATES 

1 br. 1/2 hr. 1/4 hr. 5 rain. 
1 time.-.......---..... 45.00 30.00 18.00 9.00 

26 times_________ 38.25 25.50 15.30 7.75 
52 times_______ 36.00 24.00 14.45 7.20 

104 times..   33.75 22.50 13.50 6.85 
156 31.50 21.00 12.60 6.30 
260 timas.................. 29.75 19.50 11.70 5.95 
312 times......._........... 27.50 18.00 10.80 5.40 

MARKSVILLE 
Avoyelles Parish-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KAPB 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 210 4935 5.00 
Avoyelles Broadcasting Corp., Box 7. 110 W. Mark 

St., Marksville, La. 71351. Phone 253-7206. 
Other Studio: Btmkte. La. Phone 346-2932. 

I. PERSONNEL 
President-Guy C. Billups, Jr. 
Executive Vice-President-Chester J. Coco. 

3. FACILITIES 
1,000 w. days; 1370 kc. days. Non-directional. 
500 w. pre-sunrise. 

Operating schedule: 6 am-local sunset. CST. 
4. AGENCY COMMISSION 

None, all rates net to station. 
5. GENERAL ADVERTISING See coded regulations 

General: la. 3a, 4e, 5, 6a. 7a. 
Rate Protection: 10a, 12a, 14a, 15b. 
Basic Rates: 20h, 21b. 2213. 23a. 24a, 24c. 28c, 29a. 
Contracts: 40a, 42e. 44b, 47e. 51c. 
Comb.; Cont. Discounts: Gob, 61b, 62d. 
Cancellation: 70a, 72, 73a. 
Prod. Services: 82. 
Affiliated with KBS. 

TIME RATES 
Rates received Ma] 27, 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 80 
hr. hr. hr. min. min. min. see. 

1 time._ 34.50 17.25 11.50 9.20 6.90 2.88 2.30 
13 times.. 33.06 18.96 11.21 8.91 6.61 2.76 2.19 
26 times.. 31.17 15.53 10.35 8.05 6.33 2.59 2.01 
52 times.. 30.36 14.84 9.20 6.90 6.04 2.47 1.84 
104 or more 
times__ 28.75 13.80 8.05 5.75 5.46 2.30 1.13 

MINDEN 
Webster Parish-Map Location B-2 

See SRDS consumer market map and data at begin-
nine of the State. 

KASO 
1952 

Media Code 4 219 5040 3.00 
Cook Enterprises, Inc., Box 774, Lakeshore Drive, 

Minden. La. 71055. Phone 318-377-1240. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-H. R. "Boo" Cook. 
Program Director-M. S. "Digger" Odell. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1.000 w.; 1240 kc. Non-directional. 
Operating schedule: 6 am-10 um. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General lb, 20. 30. 3d, 4b, 4d, 5, 65, 7b, 8. 
Rate Protection: 100. 11h, 14h, 15b. 
Basic Rates: 20b, 210. 21b, 22e. 24b, 25a, 26, 28b, 

20e. 29a. 
Contracts: 41, 42d, 44a, 45, 47e, 49, 510. 
Comb.; Cont. Discounts: 60b, 60d. 
Cancellation: 70a, 70e. 710, 73b. 
Prod. Services: 81, 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Elf   Rec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
Flat 26e 104+ 

min._ 5 4 3 
30 sec 4 3 2 

7. PACKAGE PLANS 
30 DAYS: I min 30 see 
125 ti_... 350 225 

MONROE (4 AM; 4 FM) 
(including West Monroe) 
Ouachita Parish-Map Location C-2 

See «DS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imP17 
that all of the stations provide equal coverage of 
the entire area or cities involved. It la part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

KLIC 
1950 

MONROE 

C 
Media Code 4 219 5145 0.00 
KLIC, Inc., 1800-1802 Parkview Drive, Monroe, La 

71201. Phone 318-323-4617. 
I. PERSONNEL 
Exec. Vice-Pres. 8c Gen'l Mgr.-Frank P. Cemiglia, 

Jr. 
Sales Manager-Robert CernIglia. 
Program Director-Retha West. 

2. REPHESENTATIVES 
Southwest-Busby. Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 5:00-1:05 am. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See ended regelai 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22b, 230, 24a, 24b, 250, 26, 20e. 

29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k. 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with 111BS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective April 1, 1966. (Card No. 2.) 

Card received February 28, 1966. 
Class AA.-6:00-9:00 am and 4:00-7:00 pm Mon 
thru Fri. 
Class A-5:00-6:00 am and 9:00 am-4:00 pm Mon 
thru Fri; 5:00 ara-7:00 pm Sat; 6:00 am-7:00 pm 
Sun. 
Class B-7:00 pm-1:05 ant Mon thru Sun. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

(Fixed position) 
Class Class Clus Class 
AA A AA A 

1 ....... 8.50 7.25 156 ti........... 7.50 6.25 
26 tL   8.25 7.00 260 tL. 7.25 6.00 
52 U.__ ......... _ 8.00 6.75 312 7.00 5.75 
104 ti  7.75 6.50 
SO seconds-75% of applicable 1-minute rate. 

7. PACKAGE PLANS 
1 MINUTE ROTATING PACKAGES 

CLASS AA 
PER WK: 1 wk 13 wk 26 wk 39 wk 52 we 
36 ti  6.25 6.00 5.75 5.50 5.15 
24 ti.  6.50 6.25 6.00 5.75 5.50 
18 ti    6.75 6.50 6.25 6.00 5.75 
12 ti  7.00 6.75 6.50 6.25 6.01 

CLASS A 
36 U____ ............. 4.00 3.75 3.50 3.25 3.00 
24 ti 4.25 4.00 3.75 3.50 3.25 
18 ti  4.50 4.25 4.00 3.75 3.50 
12 ti  4.75 4.50 4.25 4.00 3.7o 

CLASS B 
50% of Class A rate. 
30 seconds-75% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
CLASS AA 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  75.00 45.00 30.00 18.00 11.00 
13 ti  71.30 42.75 28.50 17.00 10.45 
26 ti  67.50 40.00 27.00 16.10 9.90 
52 ti  63.70 38.00 25.50 15.25 8.50 

CLASS A 
ti ......... .... 57.00 34.00 23.10 14.00 8.20 

13 ti  53.25 32.40 21.85 13.40 7.90 
26 ti  50.35 10.60 20.75 12.60 7.50 
52 ti  47.60 28.90 19.50 11.90 7.10 

CLASS B 
50% of Class A rate. 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour and half-hour. 
News program add 10% to station rates. 

KMLB K M L B-FM 
1930 1946 

MONROE 
Media Code 4 219 5250 8.00 
ICM1,13. Inc., Sterlington Rd., Monroe, La. 71201. 

I. PERSONNEL 
President-R. L. Vanderpool, Jr. 
Vice-Pres. á Gen'l Mgr.-James R. Plaisance. 

2. REPRESENTATIVES 
New York, Chicago-Hal Walton & Company, Inc. 
Atlanta-Bernard I. Ochs Co. 
Southwest-Mario Messina Company. 

3. FACILITIES 
5,000 w. days, 1,000 nights; 1440 ke. Directional-
night only. 
Operating schedule: 5:00 a.m, to midnight. CST 
FM FACILITIES 
ERP 17,500 w.; 104.1 me. 
Antenna ht.-216 ft. above average terrain. 
Operating schedule: same as AM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4d, 5, 60, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 23a. 

Contracts: 40a. 46. 
Comb.; Cont. Discounts: 60b. 
Medical accounts accepted on approval of station man-
agement. 
Affiliated with NAS and KBS. 

TIME RATES 
Rates effective March 1, 1982. 
Rates received May 9, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 

hr. hr. hr. min. min. see. 
1 time.. 48.00 30.00 22.00 11.00 6.00 4.50 

26 times 45.00 28.00 20.00 10.50 5.70 4.20 
52 times 42.00 26.00 18.00 10.00 5.40 3.90 
104 times 39.00 24.00 16.00 9.50 5.10 3.60 
156 times 36.00 22.00 14.00 9.00 4.90 3.30 
312 times 33.00 20.00 12.00 8.50 4.50 3.00 
624 times 30.00 18.00 10.00 8.00 4.20 2.30 
936 times 3.90 2.60 

1,248 times 3.60 2.40 
1,560 times   3.30 2.20 

KNOE 
1944 

MONROE 

NATI R AB 

Subscriber to the NAB Radio Code 
Media Code 4 219 5355 5.00 
James A. Noe, Box 4067, KNOE Bldg., Monroe. La. 

71201. Phone 316-322-8155. TWIG 318-387-5313. 
I. PERSONNEL 
Chairman of Board-James A. Noe. Sr. 
President-James A. Noe, Jr. 
Vice-Pres. & Gen'l Mgr.-0111e W. Bales. 

2. REPRESENTATIVES 
McGavren-Gulld-POW Radio, Inc. 

3. FACILITIES 
5.000 w. days, LOCO w. nights; 540 ke. 

Directional. 
Operating schedule: 5-1 am. CST. 

4. AGENCY comrdissioN 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 2a, lb, 4a. 4d, 5, Ca, 713. 8. 
Rate Protection: 10b, 11b, 12b. 
Basle Rates: 20a, 22b, 230. 24a, 246, 25a, 26, 280, 

29a. 
Contracts: 40a, 45. 46. 47a. 
Comb.; Cont. Discounts: 606, 60k, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 7/1/69-Reed 6/11/69. 

AAA-Mon thru Sat 6-10 am & 4-7 pm. 
AA-Mon thru Sat 5-6 am, 10 am-4 pm & 7-10 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
1 WEEK 

PER WK: 6 ti 12 ti 18 ti 24 ti 36 ti 
AAA   14.00 13.00 12.00 11.00 10.00 
AA   11.00 10.00 9.00 8.00 7.00 
A   6.00 5.50 5.00 4.50 4.00 

26 WEEKS 
AAA   13.00 12.00 11.00 10.00 9.00 
AA   10.00 9.00 8.00 7.00 6.00 
A   5.50 5.00 4.50 4.00 3.50 

52 WEEKS 
AAA   12.00 11.00 10.00 9.00 8.00 
AA   9.00 8.00 7.00 6.00 5.00 
A   5.00 4.50 4.00 3.50 3.00 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

K N O E-FM 
1966 

cipumij 
Subscriber to the NAB Radio Code 

Media Code 4 219 5356 3.00 
Noe Enterprises. Inc., Box 4067, KNOE ltd., Monroe, 

La. 71201. Phone 918-322-8155. TWX 318-387-
5313. 
STATION'S PROGRAMMING DESCRIPTION 

KNOE-FM: Programmed for the young adult and 
adult audience. 
MUSIC: middle-of-the-road. 18 hours daily, 4 an-
nouncers. NEWS: AT', UPI, network, local with 
7 man newsstafr, mobile news. Sign-on and sign-off 
news, 5 min news every hour at 15 min past hour 
news. 5 mln news every hour at 15 min past hour. 
SPORTS: local high school and college, major league 
baseball, major college football, sportscasts. FARM: 
6:25 arn. COMMERCIAL POLICY: 8 minutes marl-
mum per hour scheduled 2 minutes each quarter hour 
break. 13 minute product protection. Contact Repre-
sentative for further details. Reed 3/31/69. 

I. PERSONNEL 
Chairman of the Board-James A. Noe, Sr. 
President-James A. Noe, Jr. 
Vice-Pros. & Gen'l Mgr.-Richard A. Moore. 

2. REPRESENTATIVES 
McGavren-Gulld-PGW Radio. Inc. 

3. FACILITIES 
PEP 100,000 w. (hertz. & vert.); 101.9 me. Stereo. 
Operating schedule: 5:50 am-midnight. CST. 
Antenna ht.: 1.650 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates 200, 22b, 23a, 24a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 400, 46, 47e. 
Comb.; Cont. Discounts: 60b, 60L 
Cancellation: 70s, 70e, 71a. 730. 
Affiliated with American FM Network. 

TIME RATES 
Eft 2/1/68-Reed 4/8/68. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

PER WE: 1 min 39 sec PER WK: 1 min 30 seo 
7 ti________ 5.00 3.00 28 ti_______ 4.00 2.40 
14 * 4.50 2.70 

MONTHLY SPOT PACKAGES 
PER MO: PER MO: 
60 ti_______ 3.50 2.25 120 U.._  3.25 2.00 

WEEKEND SPOT PACKAGES 
(Fri Sat and Sun) 

15 1-min spots, ea.... 4.00 15 30-sec spots, ea.. 2.40 
All announcements 110S, although 25% of any pack-
age will be scheduled in traffic times when available. 

8. PROGRAM TIME RATES 
1/2 HOUR 

PER WE: 4 wk 13 wk 28 vik 39 vik 52 wk 
1 tL .......... _____  20 18 16 14 12 
3 ti.__   17 16 15 13 10 
6 tl 14 13 12 11 9 

1 HOUR 
1 ti   35 33 31 28 25 
3 tL   30 28 28 24 22 

23 21 19 17 
10. SPECIAL FEATURES 

NEWS 
1/4 hr 5 min 1/4 hr 5 mln 

1-52 U  15.00 7.00 105-156 U.._ 12.00 5.00 
53-104 13.50 6.00 

NETWORK NEWS 
Ea 6 00 

KREB (FM) 
1966 

UJfl FMD 
Subscriber to the NAB Radio Code 

Media Code 4 219 5460 3.00 
Twin City Broadcasters, Inc., Box 1345, Monroe. La. 

71201. Phones 318-387-3922. 387-3923. 
STATION'S PROGRAMMING DESCRIPTION 

KREB (FM): Programmed for adult audience. 
MUSIC: modern country and western format, 6 an-
nouncers. NEWS: 5 min to hour every hour. Head-
lines and weather every half hour. Emphasis on local 
news. SPORTS: each hour at :20 to hour. Remote 
broadcasting equipment. Farm reporta every morning. 
Contact Representative for further details. Rec'd 
2/19/68. 

I. PERSONNEL 
President-Jimmy L. Terry. 
Commercial Sales Manager-Ed Marshall. 
Assistant Manager-Louise Strong, 

2. REPRESENTATIVES 
Frederick W. Smith. 
Clyde Melville Company. 

3. FACILITIES 
ERP 30.000 w.; 106.1 mc. 
Operating schedule: 5 am-9 pm. CDT 
Antenna ht.: 213 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10 of month following billing. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, Sc, 3d, 4a, 4d, 5, 6e, 7b, 8, 
Rate Protection: 10e, 11c. 12e, 13c, 14e. 15a, 16. 
Basic Rates: 20b, 22a, 23a, 28a, 28e. 295, 33e. 
Contracts: 400. 41, 44e, 46, 47a, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60e, 60d, 60e, 60f, 61e, 
. 61b, 62d. 
Cancellation: 70e. 70e, 71e. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Reed 2/19/68. 
6. SPOT ANNOUNCEMENTS 

lx 26e 52e 104e 260x 
5.50 5.25 5.00 

30 sec  4.00 3.75 3.50 3.25 3.00 
8. PROGRAM TIME RATES 

lx 26x 52x I04x 260e 
1 hr  60 58 56 54 52 
1/2 hr  45 43 41 39 37 
1/4 hr  30 28 26 24 22 
5 min  15 14 13 12 11 

KUZN 
1956 

WEST MONROE 

Media Code 4 219 5565 9.00 
Howard E. Griffith, Box 486, 1515 N. 7th St., West 
Monroe, La. 71291. Phone 318-322-1491. 
STATION'S PROGRAMMING DESCRIPTION 

KUZN: MUSIC: modern country. Country and west-
ern music with 5 air personalities. NEWS: 5 min 
every 30 min. News and sports director, 2 mobile 
units, news airplane. AP air service, 60% local, 40% 
national and regional news. FARM: news 6:30 am, 
12:30 pm & 5:30 pm. Farm director, remote broad-
casting equipment. COMMERCIAL POLICY: 18 
minutes maximum in any hour, 15 minute product 
protection, maximum of 2 commercials between ree-
ords. Contact Representative for further details. Itec'd 
2/23/68. 

I. PERSONNEL 
Owner-Howard E. Griffith. 
General Manager-Chuck Morgan, 
Program Director-Bruce Stratton. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Southwest-Riley Representatives, 
Southeast-R. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days; 1310 ke. Non-directional. 
Operating schedule: 5:00 a.m, to local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3. 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22a, 210, 24b, 25a, 26, 28b, 29a. 
Contracts: 400, 42b, 46, 47a. 
Comb.; Cont. Discounts: 60k. 61a, 61b, 626, 62e. 
Cancellation: 705. 70e, 71b, 730. 
FM facilities: KYEA (FM). 
Affiliated with American Entertainment Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Reed 5/26/66. 
6. SPOT ANNOUNCEMENTS 
AA-6-9 am & 4-7 pm. 
A-5-6 am, 9 am-4 pm & 7 pm-sign-off. 
AA • lx 26e 52x 104e 3I2x 600x 
1 min __ 8.00 7.50 7.00 8.50 6.00 5.00 
30 sec__ 6.00 5.65 5.25 4.90 4.50 3.75 
10 sec____ 4.00 9.75 3.50 3.25 3.00 2.50 
A: 
1 min..._.-.. 6.00 5.75 5.25 4.75 4.00 3.00 
SO sec  4.50 4.30 3.95 3.55 3.00 2.25 
10 sec  3.00 2.85 2.65 2.35 2.00 1.50 

7. PACKAGE PLANS 
10/wk-applicable 52e rate. 30/vvk-applicable 512e rate. 
20/wk-applicable 1041 rate. 40/wk-applicable 500e 
rate. 
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KY EA (FM) 
1968 

WEST MONROE 
Media Code 4 219 5600 4.00 
Howard E. Griffith. Box 547, 701 Parkwood Dr., 
West Monroe, La. 71291. Phone 318-322-1491. 
STATION'S PROGRAMMING DESCRIPTION 

KYEA (FM): Programmed for Negro listener. 
MUSIC: current rhythm and blues, jazz and spiritual. 
Rhythm and blues, 6 am-noon, 2 pm- 6 pm, 8 pm-
12M. Spiritual music. noon-2 pm, 6 pm-8 pm. Negro 
air personalities handle all segments. Commercials 
may be read live or produced. Public service and 
local information dealing with black community are 
stressed. Live Negro spiritual show Sun 6 am-noon. 
Live Negro high school record hop Sat 8 pm-12M. 
NEWS: 5 min on hour, highlights at half hour. 
SPORTS: at :45 plus live play-by-play area high 
school and college football in season. COMMERCIAL 
POLICY: 18 minutes maximum per hour. 15 minute 
product protection. Complete remote facilities for on 
scene broadcasts. Contact Representative for further 
details. Reed 4/14/69. 

I. PERSONNEL 
Owner-Howard E. Griffith. 
General Manager-Charles G. Morgan. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Southwest-Riley Representatives. 
Southeast-It. S. Crane Company, Inc. 

3. FACILITIES 
ERP 1.000 w.; 98.3 mc. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 647 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b. 3d, 40, 40, 5, 6a, 7b. 8. 
Rate Protection' 1013. 14b, 15a. 15b. 
Basic Rates: 20a, 210, 24b, 24e, 25e. 28b, 29a. 
Contracts: 40a, 42b, 42d, 44b. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 82. 
AM facilities: KUZN. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft  . Reed 4/14/69. 
6. SPOT ANNOUNCEMENTS 

I x 26x 52x 104x 210x 325x 
1 min  8.00 7.00 6.00 5.00 4.50 3.75 
30 sec  6.00 5.50 5.00 4.25 3.50 2.75 
10 sec  4.00 3.50 3.00 2.50 2.00 1.75 

7. PACKAGE PLANS 
PER WK: 20 tl 30 tl 40 (I 50 ti 
Applicable rate  52x 1041 2101 325x 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr 1 hr 

Ea   10 20 30 60 100 

MORGAN CITY (1 AM; 1 FM) 
St. Mary Parish-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KMRC 
1954 

Media Code 4 219 5670 7.00 

Tel-City Broadcasting, Inc., Box 1430. 602 Brashear 
Ave., Morgan City, La., 70380. Phone 504-384-
1430. 
STATION'S PROGRAMMING DESCRIPTION 

KMRC: Programmed for adults except Sat and Sun 
afternoons for teens. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour, 30 min at noon, 10 min at 5 pm. 
MUSIC 75%. News 20% with emphasis on local. 
Public affairs 5%. SPORTS: pro, college, and local 
high school football. Sportscast& 6:30 am, 7:05 am, 
12:20 pm & 5:10 pm. Personalities available for 
remote broadcasts from individual stores, shopping 
centers, fairs, etc. Rec'd 7/13/67. 

I. PERSONNEL 
General Manager-C, Ray Pliant. 
Program Director-Farrell Bonner. 
News Director-Cyril Guerrera. 

3. FACILITIES 
500 w. days; 1430 kv. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; payable by 10th. 2% per month on acconnts 
delinquent 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, 14s, 15b. 
Basic Rates: 20b, 21b, 220, 23b, 24e, 25a, 26, 28b, 

28e. 200. 30, 33d. 
Cancellation: 700, 70e, 71a, 73b. 
Contracts: 40a, 42a, 43, 44b, 45, 46. 47a, 48, 51e. 
Comb.; Cont. Discounts: 60b, 61e, 620. 
Prod. Services: 82. 

TIME RATES 
NATIONAL ANI) LOCAL RATES SADIE 

No. 5 Eff 8/I/67-Rec'd 11/8/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min MI see 
1 x. 4 25 2.50 364 x  2.50 1.90 
13 x  3.75 2.80 520 x  2.10 1.60 
52 x  3.00 2.25 728 x 1.75 1.30 
104 1..._ .... 2.75 2.10 1080+ ____ 1.50 1.10 

7. PACKAGE PLANS 1 WEEK 
20 ti 30 ti 50 ti 70 ti 100 ti 

1 min 55.00 79.50 120.00 157.50 200.00 
30 sec  42.00 60.00 90.00 119.00 150.00 

4 WEEKS 
40 ti 80 ti 120 ti 200 ti 300 ti 

1 min  100 180 240 350 450 
30 see  76 136 180 260 330 

10 SECONDS 
(Minimum 13 weeks) 

35 wkly, per wk  28 70 wkly, per wk..._---- 49 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 mih 
1 x    60.00 35.00 20.00 15.00 9.00 
13 X.  58.00 33.00 19.00 14.50 8.00 
52 x  55.00 30.00 18.00 14.00 7.00 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

(13 WEEKS MINIMUM) 
On the hour and at 7:30 and 8:30 am. 
WKLY: I tl tl 5+ 
Per program  7 6 5 

2 MINUTE NEWSBUIEFS 
On the half hour. 
WKLY: 3 ti 5+ 
Per program   3.75 3.00 

KMRC-FM 
1967 

Media Code 4 219 5700 2.00 
Tri-City Broadcasting, Inc., Box 1430, 602 Brashear 

Ave., Morgan City, La., 70380. Phone 504-384-
1430. 

I. PERSONNEL 
General Manager-C. Ray Pliant 
News Director-Cyril (buerrera. 
Program Director-Farrell Bonner. 

3. FACILITIES 
ERP 3,000 w.; 96.7 mc. 
Operating schedule: 5 pm-midnight. CST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
See KMRC listing for coded regulations. 

TIME RATES 

Rates are identical to KMRC. See that listing. 

NATCHITOCHES (1 AM; 1 FM) 
Natchitoches Parish-Map Location B-3 

See BRIM consumer market map and data at begin-
ning of the State. 

KNOC 
1947 

Media Code 4 219 5775 4.00 
Natchitoches Broadcasting Co., Inc.. Box 607. 720 
Front St., Natchitoches, La. 71457. 

STATION'S PROGRAMMING DESCRIPTION 
KNOC: Programmed for general interest of rural 
and urban people. 
Early am: country and western, gospel music. Mid-
am: middle-of-the-road music, community news, In-
terviews, features. 3-4:30 pm rock and roll, blues 
music for Negro audience. 4:30-5:30 pm country and 
western music. 5:30-7 pm middle-of-the-road music, 
news, weather. sports. 7-9 pm popular music for 
local college and teens. 9-11 middle-of-the-road 
music, ballads. Instrumentals. Major 15 min news-
casts: 7 am, 10 am. 12:30 pm, 6 pm, 10 pm. 5 min 
news at :60: Local sports events coverage play-by-
play, city council, community involvement programs. 
Sun: religious programs and sacred music am, middle-
of-the-road and semi-classic music afternoon and 
night. 1-3 pm classical music program. Contact Rep-
resentative for further details. Rec'd 10/16/67. 

I. PERSONNEL 
Pres. h Gen'l Mgr.-B. Hillman Bailey, Jr. 
Beey-Tress.-Sta. Mar.-Norman A. Fletcher. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
South-Harry J. Cannon Associates. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. Non-direc-

tional. 
Operating schedule: 5:30 am-11 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e, 2b, 30, 3b, 3d, 4a, 4d, 5, 6a, 8, 
Rate Protection: 10e, 10g, 12g, 13g, I5a, 15b. 
Basic Rates: 20b, 21s. 21b, 22a, 22b, 23a, 24b, 25a, 

28b, 28e, 29a. 
Contracts: 40a. 51a. 
Comb.; Cont. Discounts: 60e, 60e, 601, 61a, 626, 62d. 
Cancellation: 70a, 71a. 
Prod. Services: 81, 82. 

TIME RATES 
No. LEA EIS 5/1/66-Reed 5/23/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 mln 30 see 

1 x  3.46 2.76 156 x  2.49 2.07 
13 x  3.18 2.62 260 X.  2.35 1.94 
26 x  2.90 2.50 312 x  2.21 1.80 
52 x  2.76 2.35 624 x  2.07 1.66 
104 x  2.62 2.21 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1  ..... ....... _ 41.49 24.90 13.83 8.30 
10 24.20 13.14 7.95 

38..73 23.51 12.44 7.61 
52 x  37.34 22.91 11.75 7.26 
104 x  35.96 22.12 11.07 6.91 
156 x  34.57 21.44 10.37 6.12 
260 x   33 19 20.74 9.67 5.88 
312 x  31.81 20.05 8.98 5.53 
624 x  30.42 19.35 8.30 4.85 

KNOC-FM 
1966 

Media Code 4 219 5776 2.00 
Natchitoches Broadcasting Co.. Inc., Box 607. 720 

Front St. Natchitoches, La. 71457. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-B. Hillman Bailey, Jr. 
Seey-Treas.-Sta. Mgr.-Norman A. Fletcher. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
South-Harry J. Cannon Associates. 

3. FACILITIES 
ERP 3,000 w. & vert.) ; 97.7 me. 
Operating schedule: 5:30 am-11 pm. cer. 
Antenna ht.: 130 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2b, la. 3b, 3d, 4e, 40. 5, 6a, 8. 
Rate Protection: 10g. lia. 12g. 13g, 141, 15a, 15b. 
Basic Rates: 20b, 21s, 21b, 22a. 22b, 23a, 241% 25a. 

28b, 28e, 29a. 
Contracts: 40a, 51a. 51e. 
Comb.: Cont. Discounts: 60a. 60e. 601, 61a, 62b, 62d. 
Cancellation: 70a. 70e, 71a. 
Prod, Services: 81, 02. 

TIME RATES 
No. LE Eff 8/1/66-Iteed 8/1/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 r  2.94 2.35 156 x.  2.12 1.76 
13 x  2.70 2.23 260 x  2.00 1.65 
26 x  2.47 2.12 312 x  1.88 1.53 
52 x 2.35 2.00 6^4 r  1.76 1.41 
104 x.... 2.23 1.88 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  35.28 21.17 11.76 7.06 
13 x  34.10 20.58 11.17 6.76 

32.93 19.99 10.58 6.47 
52 x  31.75 19.40 9.99 6.17 
104 x    30.58 18.81 9.41. 5.88 
156 x.  29.40 18.23 8.82 5.29 
260 x  28.22 17.64 8.23 5.00 
312 x  27.05 17.05 7.64 4.70 

25.87 16.46 7.06 4.12 

NEW IBERIA (2 AM; 1 FM) 
Iberia Parish-Map Location I)-5 

See BEDS conzumer market map and data at begin-
ning of the State. 

KANE 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 219 5880 2.00 

New Iberia Broadcasting Co., Inc., Box 1240, D. H. 
Castille Bldg., New Iberia, La. 70561. Phone 318-
365-3434. 

I. PERSONNEL 
President-George R. Thomas. 
General Manager-Donald Bonin. 

2. REPRESENTATIVES 
Atlanta-David Carpenter. Company. 

3. FACILITIES 
1,000 w. days: 250 w. nights: 1240 he. 

Non-directional. 
Operating schedule: 5:25 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 4a, 4d, 5, 65. 7a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a. 24b, 25e. 26, 28b„ 29a. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61b, 6213. Me. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective June 1, 1957. (Card No. 3.) 

Card received May 20. 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RAIES 

CLASS A 
(6:30-8:30 am, noon-1:00 pro and 5:00-6:00 pm 

Mon thru Fri) 
1 1/2 1/4 10 5 
hr. hr. hr. min. min. (.) 

1 time.... 45.00 25.00 20.00 16.00 13.50 7.50 
26 times.. 43.00 24.00 18.00 15.50 13.00 7.25 
52 times_ 41.00 23.00 17.00 15.00 12.50 7.00 
100 times_ 39.00 22.00 16.00 14.50 12.00 6.50 
156 times.. 37.00 21.00 15.00 14.00 10.50 6.00 
260 times_ 35.00 20.00 14.00 12.50 9.00 5.50 
312 or more 
times__ 32.00 19.00 13.50 12.00 8.50 5.00 

CLASS B 
(6:00-6:30 am, 8:30 am-noon, 1:00-5:00 pm and 
6:00-11:00 pm Mon thru Fri; sign-on-sign .off 

Sat and Sun) 
1 time.... 40.00 22.00 19.00 13.00 8.00 4.75 6.00 

26 times_ 38.00 19.80 16.50 12.25 1.50 6.50 5.75 
52 times_ 96.00 18.70 15.00 11.75 7.00 6.25 5.50 
100 times_ 34.00 17.60 13.50 11.25 6.50 515 5.00 
158 times_ 32.00 16.50 12.00 10.75 6.00 525 4.50 
260 times.. 30.00 15.40 10.50 10.25 5.50 4.75 4.00 
312 or more 
times__ 27.00 14.40 10.00 9.75 5.00 425 3.50 

(*) 125 words live or 1 minute transcribed. 
(t) 30 words live or 20 seconds transcribed. sta-
tion break. 

Quickies 
10 seconds or less, 1/2 of station break rate, 5-day 
minimum or within week. Time fixed but not guar-
anteed. No earned frequency. 

7. PACKAGE PLANS 
Run-of-schedule or fixed and guaranteed within 1/4 
hour, days to be selected. Frequency applicable for 
subsequent spot buys of same product only. 

One Week Bale Package 
1 minute: 

15 times_____ 75.00 40 times_____ 188.00 
20 times_ ..... 98.00 

Two Week Bale Package 
30 times........... 144.00 60 times_  270.00 
50 times  230.00 

Four Week Sale Package 
CO times______ 258.00 120 times. _ 420.00 

100 times  400.00 
Shorties 

10-second ID's (15 words): 
Minimum 10 per day, per spot_________-__ 2.00 
Minimum 20 per day, per spot ...... --._ 1.75 

No earned frequency and not applicable on sny other 
type of announcement. 

KNIR 
1951 

ono 
Subscriber to the NAB Radio Code 

Media Code 4 219 5985 9.00 
Techeland Broadcasting, Inc., Box 1360 New Iberia, 
La. 70560. Phone 318-365-2401, 

I. PERSONNEL 
General Manager-S. A. Lopez. 
Commercial Manager-Guy Martin, Jr. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Harry Harkins, Inc. 

3. FACILITIES 
1.000 w. days; 1360 he. Non-directional. 
Operating schedule: 5 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded mutations 
General: lb, 2b, 40, 5, Ott, 8. 
Rate Protection: 15b. 
Basle Rates: 20b. 24b, 29a, 30. 
Contracts: 40a. 44a, 45, 51a, 51e. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 720 
Prod. Services: 02. 
Affiliated with MRS. 

TIME RATES 
Rates effective March 1, 1966. 
Rates received March 18, 1966. 

(1/ 
6.50 
6.25 
6.00 
5.50 
5.00 
4.50 

LOUISIANA 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 10 5 
hr. hr. min. min. (*) (t) 

1 time...... 30.00 20.00 16.00 10.00 8.00 5.00 4.00 
26 times_ 27.00 18.00 14.60 9.00 5.70 4.75 3.80 
52 times.... 24.30 16.20 13.20 8.10 5.40 4.50 3.60 
100 times- 21.90 14.60 11.90 7.30 5.10 4.25 3.40 
156 times._ 19.00 12.00 10.00 6.60 4.50 3.75 3.00 
312 or more 
times___. 18.00 11.00 9.00 6.00 4.20 3.50 2.80 
(.) 1 minute transcription or station break. 
(t) 100 words or 30-second transcription. 
a) 50 words or 15-second transcription. 

K N I R-FM 
1969 

Media Code 4 219 5986 7.00 
Techeland Broadcasting. Inc., Box 1360, New Iberia, 
La. 70560. Phone 318-365-2401. 
STATION'S PROGRAMMING DESCRIPTION 

1INIR-FM: 6 am-10 pm, programmed for an adult 
audience with the sound of traditional popular music. 
Popular music performed by artists of day, big bands. 
vocalists, instrumentalists and choral groups. Melo-
dies, rhythms and lyrics spiced by combos, latins, 
folk singers and outstanding hits of top entertainers. 
10 pm-12M, instruments predominate, about 75%. A 
blend of popular standards with an occasional light 
classic. NEWS: local and network are aired at prime 
times throughout day and night Contact Representa-
tive for further details. Reed 5/19/69. 

I. PERSONNEL 
General Manager-S. A. Lopez. 
Commercial Manager-Guy Martin, Jr. 

2. REPRESENTATIVES 
Hal Walton 8c Company, Inc. 

3. FACILITIES 
ERP 50,000 w.• 99.1 me. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.:   

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See KNIR. listing for coded regulations. 

TIME RATES 

Rates are identical to KNIIO. See that listing. 

NEW ORLEANS (10 AM; 6 FM) 
4.00 Orleans Parish-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WBOK 
1950 

Independent Negro 
An OK Group Station 

Media Code 4 219 6090 7.00 

WBOK, Inc., 505 Baronne St., New Orleans, La. 
70113. Phone 504-524-5363. 
STATION'S PROGRAMMING DESCRIPTION 

WBOK: Programmed 100% to the Negro audience. 
MUSIC: rhythm and blues, jive and lima. Negro dim 
jockeys do all shows including taped or live commer-
cials. NEWS: 5 min of international, national and 
local news hourly 5 min before hour. Weekly edi-
torials. Live high school football and basketball 
broadcasts, including pro-gramo and post-game inter-
views with coaches and players. Snorts personality 
participation shows Sun morning 10 am. Discussion, 
interviews, and panel debates on local problems Sun 
10:30 am. Mobile unit. Personalities available for 
remote broadcasts, store openings, etc. Contact Repre-
sentative for further details. Reed 7/5/68. 

I. PERSONNEL 
Exec. Vice-Pros. & Gen'I Mgr.-Stanley W. Ray, Jr. 
Sales Manager-Ed Mutt's. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 he. day». Non-
directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 30, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 205, 215, 215, 24b, 255, 28b, 28e, 290, 

30. 
Contracts: 40a, 41, 420. 43, 44b, 45, 46, 47a, 
Comb.; Cont. Discounts: 60a, 60e. 600. 60g, 601, 61a, 

62d. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 82. 
Member: The OR Group. 

TIME RATES 
No. 12 Eft 8/1/67-Rec'd 7/21/67. 

AA-6-9 am & 4-7 pm. 
A-4-6 am & 9 am-4 pm. 
B-7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
AA A B---

1 min 30 see I min 30 see I min 30 see 
1 x.  17.00 13.60 14.45 11.55 11.90 9.50 
50 x____ 18.35 13.10 13.90 11.10 11.45 9.15 
100 X...... 15.70 12.55 13.35 10.65 11.00 8.80 
150 x  15.05 12.05 12.80 10.20 10.55 8.45 
200 r  14.40 11.50 12.25 9.75 10.10 8.10 
250 r._ ....... 13.75 11.00 11.70 9.30 9.75 7.75 
300 13.10 10.45 11.15 8.85 9.30 7.40 
500 12.45 9.95 10.60 8.40 8.85 7.05 
750 11.80 9.40 10.05 7.95 8.40 6.70 
1000 x...  11.15 8.90 9.50 7.50 7.90 6.85 
ID's or Flash Spots (10 seo or less)-50% of 1-min. 
Can be combined with 1-minute or 80-second spots 
to earn lower rates for ID frequency only. 

(This listing continued on next page) 
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LOUISIANA 
New Orleans-W B O K-Continued 
7. PACKAGE PLANS 

1 MINUTE 
 Per Wk  

AA: 10 tl 15 tl 20 ti 25 01 30 ti 35 tl 
1 wk   16.65 16.00 15.40 14.60 15.80 13.00 
13 wk.  15.45 14.35 13.75 13.00 12.90 12.20 
26 wk__  13.75 13.00 12.15 12.10 11.55 11.50 

13.00 12.15 11.60 11.00 10.90 10.45 
52 wk.  12.15 11.60 10.95 10.45 9.95 9.45 
A: 
1 wk.  14.15 13.60 13.10 12.40 11.75 11.05 
13 wk.  13.15 12.20 11.70 11.05 10.95 10.85 
26 wk._  11.70 11.05 10.35 10.30 9.80 9.60 
39 wk.  11.05 10.35 9.85 9.35 9.25 8.90 
52 wk  10.35 9. 8.90 8.45 8.05 

30 SECONDS 
AA: 
1 wk... .....  13.30 12.80 12.30 11.70 11.05 10.40 

12.35 11.50 11.00 10.40 10.50 9.75 
26 vrk ..... _. 11.00 10.40 9.75 9.70 9.25 9.05 
39 wk  10.40 9.75 9.30 8.80 8.70 8.85 
52 wk... 9.75 9.30 8.75 8.35 7.95 7.55 
A: 
1 wk  11.50 10.90 10.50 9.93 9.40 8.85 
13 wk.  10.50 9.75 9.35 8.85 8.75 8.50 
26 wk  9.35 9.85 8.30 8.25 7.85 7.70 
39 wk  8.85 8.30 7.90 7.50 7.40 7.10 
52 wk._ 8.30 7.90 7.45 7.10 8.75 8.45 
1-minute and 30-seconds cross-combine to earn max-
imum [muffle. No ID's available. 
Packages not combinable. However, advertisers may 
earn higher frequency on subsequent orders providing 
schedules continue without interruption but no re-
bates are applicable on previous orders. 
Packages subject to short rate. 

8. PROGRAM TIME RATES 
AA: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x..... .............. ____ 110.00 73.00 49.00 37.00 22.00 
50 x  105.60 70.20 47.05 35.50 21.10 
100 x  101.20 67.15 45.10 34.00 20.20 
150 x  96.80 64.2543.15 32.50 19.30 
200 x.  92.40 61.30 41.20 31.00 18.40 
250 x  88.00 58.40 39.25 29.50 17.50 
300 x  83.60 55.45 37.30 28.00 16.60 
500 x  79.20 52.55 35.35 26.50 15.70 
A: 
1 x  93.50 62.05 41.65 31.45 18.70 
50 x..._..... ....... _   89.75 59.65 40.00 30.20 17.95 
100 x  86.00 57.10 38.35 28.90 17.15 
150 x  82.30 54.60 36.70 27.60 16.40 
200 1  78.55 52.10 35.00 26.35 15.65 
250 x  74.80 49.65 33.35 25.10 14.90 
300 x  71.05 47.15 31.70 23.80 14.10 
500 x  67.10 44.05 30.05 22.55 13.35 
B-40% less than AA. 

WDSU 
1923 

BLAIR e RADIO 
NBC Radio Network 

1:113E3 
Subscriber to the NAB Radio Code 

Media Code 4 219 6195 4.00 
Royal Street Corp., 520 Royal St., New Orleans, 

La. 70130. Phone 504-524-4371. TWX 504-823-
MG. 
STATION'S PROGRAMMING DESCRIPTION 

WDSU: Programmed for adults. 
News, air traffic reports, phone discussions, sports, 
general information and entertainment features 6:30-
9 am, noon-2 pm, 4-8 pm. Middle-of-the-road music, 
news, air personalities and phone discussions 5:30-
6:30 am, 9 am-noon, 2-4 pm, 8-12M. 16 man news 
department with mobile units. College and prep 
football. major league baseball. NEWS: 25%. TALK: 
20%. MUSIC: 20%. SPORTS: 10%. Information: 
5%. Commercial content: 20%. Contact Representa-
tive for further details. Itec'd 1/27/69. 

I. PERSONNEL 
President-A. Louis Read. 
vice-Pros. & Gen'l Mgr.-Harold M. Wheelahan. 
Commercial Manager-Jack A. Murray. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.; 1280 ke. Directional-same pattezn all 
hours. 
Antenna ht.: 210 ft. above arerage terrain. 
Operating schedule: 5:30 am-12:30 am daily. CST. 

4. AGENCY COMMISSION 
15%. Payable when rendered. 

5. GENERAL ADVERTISING See ended restitutions 
General: la, 2a. 3a. 31). 40, 4d, 5. 61), 7b, 8. 
Rate Protection: 10h, 11h. 
Basic Rates: 20e, 22a, 22b. 230, 25a, 26, 28a, 29a. 
Contracts: 40e, 42b, 45, 46, 47e. 48. 

Comb.; Cont. Discounts: 60b, 60k, (11a, 61e, 6213. 
Cancellation: 700, 70e. 710, 730. 
Affiliated with NBC and Blair Represented Network. 
Regular time charges apply to recorded programs and 
there are no restrictions as to broadcast time. 

TIME RATES 
No. 15 Eff 1/1/139-11ec'd 2/6/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-Mon thru Sat 7-9 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (*) (t) 6 tl 12 tl 18 ti 24 tl 30 ti 
1 min.  28,00 25.00 22.00 20.00 19.00 18.00 17.00 
30 our  23.00 20.00 18.00 16.00 15.00 14.00 13.00 
ID's   17.00 15.00 14.00 13.00 12.00 11.00 10.00 

CLASS A 
1 min.    24.00 20.00 18.00 17.00 16.00 15.00 
30 sec    19.00 16.00 14.00 13.00 12.00 11.00 
ID's     14.00 12.00 11.00 10.00 9.00 8.00 

CLASS B 
1 min.   16.00 15.00 14.00 13.00 12.00 11.00 
30 sec    13.00 12.00 11.00 10.00 9.00 8.00 
ID's     9.00 8.50 8.00 7.50 7.00 6.50 

CLASS C 
1 min.    12.00 11.00 10.00 9.00 8.00 7.50 
30 sec.    10.00 9.00 8.00 7.00 6.50 5.50 
ID's     7.00 6.50 6.00 5.50 5.00 4.00 

(.) Specified position. 
(t) Less than 6 ti. 

WDSU/WDSU-FM COMBINATION: 
1 min 90 see 10 see 

Flat, extra  5 4 3 
DISCOUNTS 

52 wk-8% 
.0. SPECIAL FEATURES 

5-MINUTE NEWSCASTS 
PER WK: (`") 6 ti 12 ti 18 tl 24 ti SO ti 
AA   32 31 30 29 28 27 
A   20 18 17 16 15 14 
  17 15 14 13 12 11 
  13 12 11 10 9 8 

() Less than 6 ti. 
May combine with spots for maximum frequency. 
Rates guaranteed only for length of contract (maxi-
mum 1 year). and may be withdravrn any time. 

AIRWATCH TRAFFIC REPORTS 
Mon thru Fri 8 per day 7:15-8:45 am; 8 per day 
4:45-6:15 pm. 
PER WK, EA: 

5 tl 10 tI 15 ti 20 ti 25 01 30 ti 50 ti 
13 wk   32 31 30 29 28 27 24 

WDSU-FM 
1948 

EILAIR eRADIO 

COD 
Subscriber to the NAB Radio Code 

Media Code 4 219 6196 2.00 
Royal Street Corp.. 520 Royal St., New Orleans. La. 

70130. Phone 504-524-4371, Ext. 252. TWX 504-
822-6166. 
STATION'S PROGRAMMING DESCRIPTION 

WDSU-FM: Programmed for affluent adults. 
Entertainment 98%. News and information 2%. Auto. 
mated with live inserts. News headlines daily 
throughout the day. MUSIC: general popular music 
76%, Broadway shows (complete) 5%, jazz (reviews 
of new releases) 1%, country and western 1%, fea-
tured artists 8%. and classIcal and opera 10%. 
Programming schedule: general popular music 6 am-5 
pm daily. Instrumental daily. 5-7 pm. Broadway 
shows 7-8 pm M-F. Jazz 7-8 pm Sat. Featured 
artists 8-10 pm M-F. Classical 10 pm-12M M-V. 
Opera 7-10 pm Sun. Contact Representative for fur-
ther details. Reed 11/27/68. 

I. PERSONNEL 
President-A. Louis Read. 
Vice-Pres. & Gen'l Mgr.-Harold Wheelahan. 
Manager-John Wilmot. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ER? 100.000 w.: 93.3 me. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 850 ft. above terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 
Contracts: 40a. 
Rix minutes of commercial content per hour maximum. 
Sold in combination with WDS17. See that listing. 

TIME RATES 
No. 2 Elf 1/1/69-Rec'd 2/5/69. 

7. PACKAGE PLANS 
PER WK: 10 tl 20 ti 40 tl 80 ti 
1 min  12 10 8 6 
30 see    10 8 6 4 
10 sec  7 6 5 4 

10. SPECIAL FEATURES 
Rates for news programs-150% of regular rates. 

EIi1 FIMU 

WJMR 
1946 

Media Code 4 219 6300 0.00 
Summit Broadcasting Co., Inc., Jung Hotel, 1500 
Canal St., New Orleans, La, 70112, Phone 504-
529-3111. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-George A. Mayoral. 
Commercial Manager-Sol Giangrosso. 
Over. & Frog. Mgr.-C, Hamann. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

5. FACILITIES 
250 w. days; 990 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3b, 3d, 4a, 4d, 5, Ca, 7e, 8. 
Bate Protection: 100. 11a, 12e. 13a, 14e, 15e, 15b, 

16. 
Basic Rates: 20b, 21e, 22a, 22b, 235, 24b, 250. 26, 

280. 290. 325. 235. 
Contracts: 40a, 41, 42b, 42d, 44a, 44b, 45, 46, 47a, 

48, 51b. 
Comb.; Cont. Discounts: 60b. 60e, 60f, 601, 61a, 62d. 
Cancellation: 70b, 70e, 71b, 71, 73a. 73b. 
Prod. Services: 80. 82. 
Member: The Amigo Spanish Group. 

TIME RATES 
No. B-1 Eft' 1/1/69-Reed 1/30/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 26x 52x 104x 156x 260x 3I2x 500x 
1 min.. 11.00 10.00 9.00 8.00 7.00 6.50 6.25 6.00 
30 sec.. 9 50 8.50 7.50 6.50 5.50 5.00 4.75 4.50 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 10 ti 15 ti 20 tl 25 ti 30 tl 40'11 50 tl 
1 wk  7.00 6.75 6.50 6.25 6.00 5.75 5.25 
4 wk  6.50 6.25 6.00 5.75 5.50 5.25 5.00 

30 SECONDS 
1 wk  5.50 5.25 5.00 4.75 4.50 4.00 3.75 
4 wk ... 5.00 4.75 4.50 4.25 4.00 3.75 3.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 x  100.00 70.00 50.00 
26 x  95.00 62.00 43.00 
52 x  90.00 60.00 41.00 
104 x  86.25 58.50 39.50 
156 x  82.50 51.25 33.00 
260 x  78.75 49.00 31.50 
312 x  75.00 46.75 30.00 
500 x  70.00 40.00 25.00 

10. SPECIAL FEATURES 
NEWSCASTS 
26x I04x 1560 260x 912x 5003 

5 rain  15 14 13 12 11 10 

WJ M R-FM 
1945 

N U FIMU 
Media Code 4 219 6301 8.00 
Summit Broadcasting Co., Inc., Jung Hotel. 1500 

Canal St.., New Orleans, La. 70112, Phone 504-
529-3131. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-George A. Mayoral. 
Commercial Manager-Sal Giangrosso. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
ER? 50.000 w.: 97.1 rec. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 436 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 41)8. 

TIME RATES 

Rates are identical to WJM11. See that listing. 

WNOE 
1922 

GEM 
Subscriber to the NAB Radio Code 

Media Code 4 219 6405 7.00 
WNOE, Inc., 529 Blenville St., New Orleans, La. 

70130. Phone 504-529-1212. 
STATION'S PROGRAMMING DESCRIPTION 

WNOE: Programmed for young adults and adults. 
MUSIC: general popular music including standards, 
current singles and albums. Flashbacks of last 10 
years. 7 air personalities. Consistent format. 24 
hours. NEWS: 5 min on hour. 2 min on half hour. 
Additional news, sports and weather capsules at :15 
and :45 during drIvetimes. COMMERCIAL POLICY: 
16 minutes or 18 units per hour, 6 am-7 pm. 10 
minutes or 12 units per hour, 7 pm-6 am. Contort 
Representative for further details. Reed 3/6/69. 

I. PERSONNEL 
President-James A. Noe, Jr. 
General Manager- Jack C. Fiedler. 
Program Director-Bill Stewart. 

after New Orleans consider tidewater virginia • america, s 31st market 
The Norfolk-Portsmouth/Newport News-Hampton Metro Areas, sep-
arated only by a small body of water, make up the vast Tidewater 
Market. SIX contiguous cities with a combined population of 
983,000 make up a market larger than such metros as Portland, 
Tampa-St. Petersburg, and Columbus, Ohio. 

WGH RADIO REACHES 
58% MORE PEOPLE 
EACH WEEK THAN ANY 
OTHER TIDEWATER 
RADIO STATION. 5 

Oct. '68-Jan. '69 Pulse, Norfolk-Portsmouth-Newport 
News-Hampton-Metropolitan Areas, Different Persons 
Reached in the Course of a Week, Mon-Sun 6 am-mid. 

• $2.6 billion Consumer Spendable Income - 
Ranks 36th 

• $1.3 billion Total Retail Sales - Ranks 43rd 
SRDS CM Data 1-1-69 

ghra.d1.01310 
5000 WATTS 1310 KC 24 HOURS A DAY Represented by BLAIR RADIO 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
50.000 w. days, 5,000 w. nights; 1060 ke. Directional 
-separate patterns day and night. 
Operating schedule: 24 hours daily. COT. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See toded regulations 
General: la, 213, 3e, lb, 3e, 3d, 4a, 5, 6a, 713, 
Rate Protection: 10g. 
Basic Rates: 201.. 21a, 21b, 21e. 21d. 22a, 22b, 23a, 

24c, 25a, 28b, 29e. 31. 
Contracts: 40c. 41, 42d. 446, 45, 46. 48, 51a. 
Comb.: Cont. Discounts: 63e. 60e, 60e, 601, 61e, 62d. 
Cancellation: 70b, 70e, 710. 72, 736, 
Prod. Services: 80, 81. 82. 
Package plan announcement discounts may be earned 
only through consecutive weekly scheduling. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective August 1, 1964. 
Rates received July 2, 1964. 

AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-Mon thru Fri 9 am-4 pm á 7-10 pm: Sat & 
Sun 6 am-10 pm. 
B-All other times. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

1 ti   39.00 24 ti...  34.00 
12 ti  38.00 30 ti._........................ 93.09 
18 ti 35.00 36 ti...._________ 92.00 
6 ti.. 30.00 

CLASS A 
1 ti 20.00 24 ti 24.00 
6 ti  27.00 30 ti...........---_-__. 23.00 

P6. 00 96 ti___________ 22.00 
25 nn 
CLASS B 

1 ti 14.00 24 ti.. 12.00 
6 ti.. 13.50 30 ti._--.......... 11.50 
12 ti...   13.00 96 ti...--..................... 11.00 
13 ti __  12.00 
30 sec: 80% of 1-min. 10 sec: 50% of I-min. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

 Clais-----
PER WE: AA A B 
1 ti  51.00 36.00 18.00 
6 ti  49.00 35.00 17.00 
12 ti  47.00 34.00 16.00 
18 ti  45.00 33.00 - 
24 ti  44.00 31,00_ 
30 G._ ............ _.................. ...... _--------41.00 30.00 - 
MI ti  42.00 29.00 ..._-

DI grnont 
13 wk  5% 52 wk. 15% 
2,1 wk  111% 
The shove discount amaties to newscasts only in 1 
contract year. Na continuing dIscount. 

WNOE-FM 
1969 

Modern Country & Western 
e on HMO 

Media Code 4 219 6406 5.00 
WNOE, Inc., 529 Bienville St., New Orleans, La. 

70130. Phone 504-529-1212. 
STATION'S PROGRAMMING DESCRIPTION 

WNOE-FM: Programmed for adults and young adulta. 
MUSIC: modern country and western music, 24 hours. 
NEWS: 5 min on hour. COMMERCIAL POLICY: 10 
minutes per hour maximum. Contact Representative 
for further details. Reed 5/19/69. 

I. PERSONNEL 
President-James A. Noe, Jr. 
General Manager-Jack C. Fiedler. 
Program Director-Dan Diamond. 

2. REPRESENTATIVES 
McGavren-Guild PGW Radio, Inc. 

3. FACILITIES 
ER? 100,000 w. (horiz.). 100,000 w. (vert.); 101.1 

me. Stereo. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, lb, 3e, 3d, 4a, 5, 6a, 7b. 
Rate Protection: 10g. 
Contracts: 40a, 40e, 41, 42d, 44b, 45, 46, 48, 510. 
Cancellation: 70e, 

TIME RATES 
No, 1 Eff 3/17/69-Rec'd 5/7/69. 

7. PACKAGE PLANS 
PER WK: 10 tl 25 ti 50 tl 
1 min  10 8 6 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

WNPS 
1965 

AVERY-KNODEL, INC. 
Media Code 4 219 6510 4.00 
Greater New Orleans Educational Television Founda-

tion, Box 24026. 916 Navarre Ave., New Orleans, 
L00a6.7.70124. Phone 504-488-2681. TWX 504-822- 

I. PERSONNEL 
President-Mrs. Melee W. Dennery. 
General Manager-W. S. Hart. 
Station Manager-Walter Bouche. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
250 as.: 1450 kc. Non-directionat 
Operating echedule: 24 hrs daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3b, 3e, 3d, 4a, 9d, 5, fib, 

7b, 8. 
Rate Protection: 15b. 

(This listing continued on next page) 
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New Orleans-W N P S-Continued 
basic Hates: 20b, 21b. 22a, 23e. 28b, 28e. 
Contracts: 40a, 44e. 45, 46, 11e. 51e. 
Comb.; Cont. Discounts: 60b, 60h, 61e. 02d. 
Cancellation: 70e. 71a. 73e. 73b. 
Affiliated with MBS Radio Network. 

TIME RATES 
Elf 4/1/68-Bee'd 4/24/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 6-10 am & 4-7 pm. 
A-Mon thru Fri 10 am-4 pm; Sat & Sun 9 am-
7 pm. 
B-All other times. 

1 MINUTE 
PER WK: I ti 6 ti 12 01 18 ti 24 ti 36 ti 
AA   20.00 16.00 14.00 12.00 11.00 10.00 
A 15.00 12.00 10.00 9.00 8.00 7.00 
B _ .... 10.00 8.00 7.00 6.00 5.50 5.00 

30/20/10 sec: 75% of 1-min. 
CONSECUTIVE WEEK DISCOUNTS 

52 wk-10%. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
I-1/3 Mon thru Fri 6-10 am; 1/3 Mon thru Fri 4-7 
Pm: 1/3 Mon thru Fri 10 am-4 pm. 
II-1/2 Mon thru Fri 6-10 am or 4-7 pm; 1/2 Mon 
thru Fri 10 am-4 pm and/or Sat & Sun 9 am- 7 pu.. 
III-1/2 Mon thru Fri 10 am-4 pm; 1/2 Sat & Sun 
9 am-7 pm. 
I MIN: 12 ti 18 tl 24 tl 36 tl 
TAP I  140 180 225 305 
TAP IL  125 175 200 275 
TAP III  100 150 175 200 
30/20/10 sec: 75% of 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk-10%. 

10. SPECIAL FEATURES 
NEWS PROGRAMS 

Ix 260 52x I04x 156x 260x 
5 min..._....... ...... 20 19 18 17 16 15 

WR N 0 (FM) 
1967 

Media Code 4 219 6575 7.00 
Gulf South Broadcasters, Box 6071, 3230 Patterson 

Dr., New Orleans, La. 70114. Phone 504-362-4624. 
STATION'S PROGRAMMING DESCRIPTION 

WRNO (FM): Programmed for adults and young 
adults. 
MUSIC: 50% albums, middle-of-the-road, 111m, show 
tunes, standards. 50% singles, current hits commer-
cially successful, of adult appeal. Programming: 
consistent throughout broadcast day. NEWS: network 
report at Noon and 6 pm. Contact Representative 
for further details. Itec'd 11/4/68. 

I. PERSONNEL 
General Manager--Joseph Mark Costello, III. 
Operations Manager-Joseph C. Pellet, Jr. 
Program Director-Robert Guarino. 

2. REPRESENTATIVES 
Frederick W. Smith. 
Louisiana Broadcast Representatives. 

3. FACILITIES 
ERP 30.000 w.; 99.5 me. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, Is. 3b, 3e, 3d, 40. 4d, 5, 6e. 7e. 
Rate Protection: 15b. 
Basic Rates: 200, 20h, 21a, 23a, 24b, 25a, 26, 28e. 

29a. 
Contracts: 40a, 41, 445. 470. 48a 51a. 51b. 
Comb. Cont. Discounts: 60a, 61b, 620. 
Cancellation: 70e. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Elf 6/1/69-Ree'd 7/28/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 20 ti 30 ti 40 tl 
1 min  17.00 15.00 13.50 12.00 
30 see  14.00 12.00 10.50 9.00 
10 sec  11.00 9.00 7.50 6.00 

WSHO 
1926 

Media Code 4 219 6615 1.00 
Americana Broadcasting Corp., John Mitchel Bldg., 

637 Common St., New Orleans, La. 70130. Phone 
504-524-8265. 

I. PERSONNEL 
President-H. C. Young, Jr. 
Vice-Pres. & Gen1 Mgr.-Don Kern. 
Production Director-John Bradley. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

S. FACILITIES 
1.000 w. days; 800 ke. Directional. 
Operating schedule: Daytime. CST. 

4. AGENCY COMMISSION 
15/0 net charges: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 40. 4d, 5, ea. 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25s, 26, 28a, 

29a. 
Contracts: 40c. 42b, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 61b, 61e, 621% 
Cancellation: 71a, 73a. 
Contracts not subject to cancellation on less than 2 
weeks' written notice. 

TIME RATES 
Eli' Rec'd 3/9/87. 

6. SPOT ANNOUNCEMENTS 
WKLY: C.) 10 ti 15 ti 20 tl 25 ti 
1 min  17.00 15.00 13.50 12.00 10.50 
20/30 sec  13.60 12.00 10.80 9.60 8.40 
10 sec  8.50 7.50 6.75 6.00 5.2r 

(*) 6 ti or less  
DISCOUNTS 

52 wk-10% 26 wk-5% 
8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 

125 75 40 
52 ti   95 55 39 

10. SPECIAL FEATURES 
NEWSCASTS 

1 ti  30 52 20 
26 25 

WSMB 
1925 

American Entertainment Ntwk 

maim METRO RADIO SALES 

R AB 

Subscriber to the NAB Radio Cede 
Media Code 4 219 6720 9.00 

WSMB, Inc. (Founders Corporation and Bankers 
Securities), Mahon Blanche Bldg.. New (teem 
La. 70112. Phone 504-523-5921. TWX 504.822 
5265. 

I. PERSONNEL 
General Manager-John L. Vath. 
Program Director-Marshall Pearce. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
6.000 w.; 1350 ke. Directional-night onlY.-
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 en time only. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 2b, 3e. 3d, 4a, 5, 66, 7b, 8. 
Rate Protection: lob, 1lb. 126, 13b, 14b, 18. 
Basic Rates: 20b. 21a, 21d, 22e, 23e, 2413. 24e. 27 

28e, 29s, 30, 31, 32b, 33d. 
Contracts: 40a, 41. 42b, 42d, 43, 44b. 45, 46, 47e. 48 

49. 50. 50e. 
Comb.; Cont. Discounts: 60a, 60e. 62b, 624. 
Cancellation: 70a, 70e, 71b, 73b. 
Prod. Services: 80. 81. 82. 
Blanket contracts accepted for purpose of establishIna 
an advertiser's contractual year and calculating of 
frequency earned. Such contracts will not be accepted 
for purpose of rate protection. 
Rates quoted guaranteed for 13 weeks from effective 
date of any increase providing ads equalling weekly 
expenditure of 100.00 are running at time of effec-
tive date of increase, and providing ads continue 
without interruption during rate protection period. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. B Elf 2/1/69-Rec'd 12/19/68. 

AA-Mon thru Sat 6-10 am. 
A-Mon thru Sat 3-7 pm. 
B-Mon thru Sat 10 am-3 pm; Sun 6 am-6 pm. 
C-Mon thru Sat 7 pm-midnight; Mon thru Sun 5-6 
am; Sun 6 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA: 
Specified hour or day  55 44 28 
PER WK: 
Less than 6 (rotating 50 40 25 
6 ti (1 per day Mon-Sat). 48 38 24 
12 ti (2 per day Mon-Sat) _ 44 35 22 

I min 20/30 10 see 

CLASS A: 1 min 20/30 10 see 
Specified hour or day  - 50 40 25 
PER WIC: 
Less than 6 (rotating Mon-Sat).____ 48 98 24 
6 ti (1 per day Mon-Sat) ....... _..-... 46 37 23 
12 ti (2 per day Mon-Sat).......-.......... 42 34 21 
CLASS B: 
Specified hour or day_____--- 44 35 22 
PER NVK: 
Less than 6 (rotating Mon-Sun).____ 40 32 20 
6 ti (1 per day any 6 days__ 38 30 19 
12 ti (2 per day any 6 days)_______ 36 29 18 
18 ti (3 per day any 6 days)_.--. 32 20 16 
24 ti (4 per day any 6 days)._____- 30 24 15 
30 ti (5 per day any 6 days)----. 26 21 13 
CLASS C: 
Less than 6 (rotating Mon-Sun) 20 16 10 
6 ti (1 per day any 6 days)___ 19 15 9 
12 U (2 per day any 6 days)______ 18 14 9 
18 ti (3 per day any 6 days)____ 16 13 8 
24 ti (4 per day any 6 days).--. 15 12 7 
30 ti (5 per day any 6 days)......._ 13 10 6 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

Spots must be scheduled equally over 7 day period 
and rotate within time classification. Offered on pre-
emptible basis at station's discretion for full rate 
card advertiser. In the event of preemption. spots 
will be made good in comparable or better time 
periods at earliest possible convenience and prior to 
expiration of schedule. Plans earn consecutive weeks 
discount. 
PER WK: 1 min 20/30 10 see 
Plan A: 12 Li (3AA, 3A, 4B, 2C) 384 312 192 
Plan B: 18 ti (5AA, 5A, 6B, 2C) 540 432 270 
Plan C: 24 ti (6AA, 6A, 813, 4C) 672 628 336 
Plan D: 36 ti (9AA, 9A, 12B, 13C) 936 750 468 

FREQUENCY COMBINATION 
Minutes. Newscasts, 20/30 seconds and IDs may com-
bine to earn weekly frequency discounts. Plans may 
combine with Minutes, Newscasts, 20/30 seconds and 
ID, to earn weekly frequency discounts. Plana do not 
combine with Plans for further weekly frequency. 

FREQUENCY DISCOUNT 
(With expenditure of 100.00 or more) 

52 consecutive weeks-10%. 
DRIVE TIME SPECIAL 
(Rotating minutes only) 

PER WK: 
Plan 1: 16 ti (8AA, 8A) 640 
Plan 2: 24 ti (12AA, 12A) flat   - 912 

HOUSEWIFE SPECIAL 
(Rotating minutes only) 

PER WK: (Mon thru Sat 10 am-3 pm) 
Plan 1: 15 U. flat-.... 450 Plan 2: 25 ti, fiat__ 700 
Flat rates, no further discounts. 
Drive Time. and Housewife Special offered on pre-
emptible basis at station's discretion for full rate 
card advertisers. They do not earn consecutivo weeks 
discounts, and do not contribute or combine with 
face of card rates or Weekly Circulation Plans to 
earn meekly frequency discounts. They do not com-
bine with each other. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

(Rotating Mon-Sat) 
PER WK: 1 ti 
AA . 60 
A ............__._._....,.._....._,.,......,,......,. 58 

5 ti 
Si 
55 

10+ 
53 
50 

IT'S NOT 
TEAT WE 
DON'T LAKE 
KIDS... 
(We just like being first with the adults). 

For two years, WSMB has been #1 in delivery of 
Total Adults in AM Drive-Time, Housewife-Time, 
and PM Drive-Time. That's because we're 

the station with The Modern Adult Sound. 
When you want to reach the grownups in 

New Orleans, cut the kid stuff. Buy WSMB. 

WSMB 
NEW ORLEANS 
5000 WATTS 1350 KC 
REPRESENTED BY METRO RADIO SALES 
New Orleans ARB 
Metro Area - Avg. 1/4-hr. delivery 
Oct./Nov. '66 thru Oct. '68 

LOUISIANA 

WT IX 
1951 

Independent 
The Eastman Station 

R A B 

A Storz Owned Station 
Subscriber to the NAB Radio Code 

Media Code 4 219 6825 6.00 
Storz Broadcasting Co., 332 Carondelet St., New 

Orleans. La. 70130. Phone 504-523-2401. 
I. PERSONNEL 
Chairman of the Board-Robert H. Stars. 
Vice Pres. & Gen'i Mgr.-Fred Bertheison. 
Program Director-Bob Mitchell. 

2. REPRESENTATIVES 
Rohert E. Eastman & Co.. Inc. 

3. FACILITIES 
10,000 w. days, 5,000 w. nights; 690 Ire. 

Directional-separate patterns day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10c, 11e, 12c, 13e, 14e. 15e. 
Cancellation: 70e. 
Station reserves right to demand each in advance 
where advisable in Judgment of station management. 
Affiliated with The Eastman Network. 

TIME RATES 
Rev. No. 9 Elf 7/1/69-Reed 7/7/69. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 7 pm-midnight: Sat 10 am-3 pm. 
III-Mon thru Fri 10 am-3 pm; Sat 10 am-midnight. 
IV-Mon thru Sat 5-6 am & midnight-1 am; Sun 
6-10 am. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I tl 12 ti 18 tl 24 ti 
I min.  50.00 40.00 38.00 36.00 
30/20 sec  40.00 32.00 30.40 28.80 
10 sec  25.00 20.00 19.00 18.00 

SECTION II 
1 min.  40.00 36.00 34.00 32.00 
30/20 sec.  32.00 28.80 27.20 25.60 
10 sec.  20.00 18.00 17.00 16.00 

SECTION III 
1 min  38.00 34.00 32.00 30.00 
30/20 sec  30.40 27.20 25.60 24.00 
10 sec  19.00 17.00 16.00 15.00 

SECTION IV 
1 min.  30.00 26.00 24.00 22.00 
30/20 sec  24.00 20.80 19.20 17.60 
30 nec  15.00 13.00 12.90 11.00 

7. PACKAGE PLANS 
•CUME PLANS 

PER WK, EA: I min 
Plan A-30 ti (121, 4H, 10III. 41V/• 28 
Plan B-15 ti (61, 211, 51II, 21V)....,............... 33 
30/20 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. Preemptible. 

(•) Fully preemptible for full rate advertisers. 
Rate protection is only for the length of the con-
secutive contract. Plans may be withdrawn at sta-
tion's discretion at any time. Plans available onto 
to single product advertisers and non-combinable with 
any other weekly section package for additional 
discount. 

8. PROGRAM TIME RATES 
5-min-1-1/2x applicable 1-min. 

WWL 
1922 

CBS Radio Network 
«KATZ RADIO 
um EAST 

R AB 

Subscriber to the NAB Radio Code 
Media Code 4 219 6990 4.00 
Loyola University of the South, Roosevelt Hotel, New 

Orleans. La. 70140. Phone 504-525-2194. 
I. PERSONNEL 
General Manager-J. Michael Early. 
General Sales Manager-Raymond M. Muro, Jr. 
Program Director-John S. Pela. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
50.000 w.: 870 Ire. Directional-same pattern all hours. 
Operating schedule: 24 hours Mon thru Fri; sign-on-
midnight Sat: 5:00 am-midnight Sun. 

4. AGENCY COMMISSION • 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3e. 3b, 3d, 4e. 44. 5, 6a, 7e. 8, 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 15d. 
Basle Rates: 20a. 21e, 21b, 21d, 22e. 23a. 24e, 28a, 

29a, 30, 32b, 33a. 
Contracts: 40a, 43, 44e. 46. 47a, 49. 
Comb.: Cont. Discount: 68e, 604. 00e. 60f. 601, 62a. 
Cancellation: 70e. 70e. 71e, 73b. 
Prod. Services: 81. 82. 
Affiliated with Katz Radio A.I.D. Plan, 

TIME RATES 
No. 1911 Elf 2/1/69-Iteed 1/16/69. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 6-10 am. 
A-Mon thru Fri 3-7 pm. 
B-Mon thru Fri 5-6 am, lw am-3 pm & 7-10:30 pm. 
C-All other times. 

1 MINUTE 
PER WK: 1 ti 601 12 tl 18 ti 24 ti 
AA   40 36 34 32 30 A     35 30 28 26 24 B   28 23 22 21 20 
 _  24 19 18 17 16 

20/30 sec-80% of applicable min. 
10 sec-50% of applicable min. 
All spots regardless of length or classification may 
be combined for discount purposes. 
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September 1, 1969 Spot Radio Stations 395 



LOUISIANA 

New Orleans-W W L-Continued 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
TAP 1-1/3 Mon thru Fri 6-10 am; 1/3 Mon thru 
Fri 3-7 pm; 1/3 Mon thru Fri 10 am-3 pm. 
TAP II-1/4 Mon thru Fri 6-10 am; 1/4 Mon thru 
Fri 3-7 pm; 1/2 Mon thru Fri after 7 pm and/or 
weekend. 
TAP III-1/2 Mon thru Fri 10 am-3 pm; 1/2 Mon 
thru Fri after 7 pm and/or weekend. 
PER WK: 12 tl 18 tl 24 ti 
TAP I    . 294 423 528 
TAP II  264 378 458 
TAP III  192 270 336 
20/30 sec-80% of applicable 
10 sec-50% of applicable min. 

8. PROGRAM TIME RATES 
6-1 AM DAILY 

PER YR. EA: lx 26x 528 104x 1568 280x 
1 hr  300 288 276 264 252 240 
1/2 hr  161 153 145 137 128 120 
1/4 hr  101 96 91 87 83 79 
10 min  85 80 76 72 68 64 
5 min  63 60 56 53 50 47 

1-5 AM 
50% of above rates. 
Spots and programs 
discount purposes. 

may not be cross-combined for 

WWMT (FM) 
1953 

En NAP 
Media Code 4 219 7035 1.00 
Flaelity Broadcasting Division of Custom Electronics, 

Inc., 328 Chartres SL, New Orleans, La. 70130. 
Phones 504-522-5854 or 5080. 

I. PERSONNEL 
President-George R. Montgomery. 
Vice-Pres. & Gen'l Mgr.-Macy O. Teetor, Jr. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

S. FACILITIES 
EltP 14.000 w.; 95.7 mc. 
Operating schedule: 8 am-midnight. 
Antenna ht.•. 233 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 3d, 4a, 4d, 5. 7b, 8. 
Rate Protection: 101'. 11b, 14b. 
Basic Rates: 20e, 21a, 21c, 22e. 235. 24b, 20e. 29e. 
Contracts: 40a. 45, 46. 
Comb.; Cont. Discounts: 60b. 601. 
Cancellation: 71a. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 
Eft 12/1/67-Reed 1/5/68. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 90x 608 125x 250x 500x 

•   10.00 9.50 9.00 8.50 8.00 7.50 7.00 
(*) 1 min or less. 

8. PROGRAM TIME RATES 
Ix 15x 30x 60e I25x 250x 5008 

1 hr  70 67 64 61 58 55 52 
1/2 hr  53 50 48 46 44 42 40 
5 min  30 29 28 27 26 25 24 

WWOM 
1950 

R A B 

Media Code 4 219 7140 9.00 
Wagenvoord Broadcasting Company, 344 Camp St., 
New Orleans, La. 70130. Phone 504-529-7516. 
STATION'S PROGRAMMING DESCRIPTION 

WWOM: Programmed for adults and mature young 
people. 
MUSIC: popular and light classical. 13 min of 
music in each 15 min segment. 2 minutes of com-
mercial time per 15 minutes. NEWS: 5 min of 
network news on hour, 5 min of local news on half 
hour. Time, temperature, stock market quotes and 
traffic reports woven into format. Popular and light 
classical music with cluster commercial format. Con-
tact Representative for further details. Recd 9/16/68. 

I. PERSONNEL 
President-David W. Wagenvoord. 
General Manager-Frank L. Aymanl. 
Program Director-Sam Ford. 

2. REPRESENTATIVES 
Gert Bunchez and Associates. 

3. FACILITIES 
1,000 w. days; 600 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6:30 am-5 
pm Mon thru Sat; midnight-4 am 6: 5 pm-mldnight 
Sun. For non-simulcast facilities see WWOM-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 3e, 4a, 4e, 5, On. 7b. 
Rate Protection: 108. 11a, 12a. 13a, 14a. 15b, 16. 
Basic Rates: 200. 20b, 21a, 22a. 22b, 23e, 240, 255, 

26, 28b, 28e. 33c. 
Contracts: 40a. 42b, 445, 45, 46, 48, 49. 50, 511 
Comb.; Cont. Discounts: 60e, 60g, 601, 61c, 62d. 
Cancellation: 7013. 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network, 
Member: Gert Banchez & Associates Group. 

TIME RATES 
No. 7 Eft' Rec'd 3/1/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1000 x  7.70 5.50 1500 ....... 6.60 4.40 
Must be used in 12 months or less. 

7. PACKAGE PLANS 
PER WE: (`) 12 tl 24 ti 36 ti 72 ti 
1 min  12.00 9.90 8.80 7.70 6.60 
30 sec  10.00 7.70 6.60 5.50 4.40 
10 sec  7.00 5.50 4.40 3.30 3.30 

(') 6 ti or less  

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 men 

1 x  100.00 60.00 35.00 17.50 

PROGRAM DISCOUNTS 
13 wk-5% 26 stk-10% 52 wk-15% 

10. SPECIAL FEATURES 
Church discount-25% on 52 week contract. 

WWOM-FM 
1965 

Media Code 4 219 7141 7.00 
Wagenvoord Broadcasting Co., Inc., 344 Camp St., 
New Orleans, La. 70130. Phone 504-529-7516. 

I. PERSONNEL 
President-David Wagenvoord. 
General Manager-Frank Aymani. 
Program Director-Sam Ford. 

2. REPRESENTATIVES 
Gert flanchez and Associates. 

S. FACILITIES 
ERP 54,000 w.; 95.8 me. Stereo. 
Operating schedule: 24 hrs. daily. CST. 
Antenna ht.: 305 ft. above• average terrain. 
Partial simulcast operation. Operated separately mid-
night-6:30 am & 5 pm-midnight Mon thru Sat: 4 
am-5 pm Sun. For simulcast facilities see WWOM. 
WW1) M-F M. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 
Member: Geri Bundles & Associates Group. 

TIME RATES 

Bates are identical to WWOM. See that listing. 

WYLD 
1949 

Independent Negro 
Media Code 4 219 7245 6.00 
Rounsaville of New Orleans. Inc., Box 19124. 2906 

Tulane Ave., New Orleans, La. 70119. Phone 504-
822-1945. 
STATION'S PROGRAMMING DESCRIPTION 

WYLD: Programmed for the Negro market. 
MUSIC: rhythm and blues principally. Some gospel 
minimum jazz and popular. News and editorials, 5 
min on hour, 24 hours a day. Public affairs pro-
grams 5 min at 7 pm. M-Sun. Phone 'requests nightly 
10 pm-1 am, M-Sun. Contact Representative for 
further details. Reed 11/27/68. 

I. PERSONNEL 
Owner & President-Robert W. RounsavIlle. 
General Manager-John J. Revisor°. 
Operations Manager-Bob Castle. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Rounsaville Sta. Sales Office: See Reps & 91/0 Pages. 

3. FAMLITI ES 
10,000 w. days, 500 w. nights; 940 kc. Directional-

separate patterns day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3a, 414 4d, 5, 6a, 7b. 8. 
Rate Protection: led, lid, 12d, 13d, 14d, 15e, 16. 
Basle Rates: 20b, 21a. 220. 23b, 24e. 24b, 24e. 25e. 

26, 27, 28b, 28e, 29a, 32b, 33d. 
Contracts: 40a, 41. 420. 43, 44b, 45. 46, 47e, 50, 510. 
Comb.: Cont. Discounts: 60e, 60g, 601, 02d. 
Cancellation: 70a, 70d, 710. 7313. 
Prod. Services: 80, 81, 82. 
Entire schedule devoted to Negro Market. 

TIME RATES 
ER 10/1/68-Reed 8/19/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm; Sun all day. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA- - A - 
I min 90 sec I min 30 see 

1 x  18.00 14.40 15.75 12.60 
50 a  17.40 13.90 15.25 12.15 
100 x  16.85 13.50 14.75 11.80 
150 X  16.15 12.90 14.15 11.30 
250 x  15.45 12.35 13.50 10.80 
500 a  14.40 11.50 12.60 10.05 
750 a  13.35 10.70 11.70 9.35 
1000 x  12.20 9.71 10.70 8.55 
1D's or Flash Spots (10 seconds or less) sold at 
1/2 the 1 minute rate. They can be combined with 
1 minute or 30 second spots to earn louer rates for 
ID frequency only. No ID's available under Package 
Plans. 

7. PACKAGE PLANS 
1 MINUTE 

PER WE: 
AA: 10 ti 15 tl 20 ti 25 ti 30 ti 95 ti 
1 uk .......  17.00 16.20 15.40 14.60 13.80 13.00 
13 wk.  15.75 15.00 14.30 13.55 12.80 12.00 
26 uk .....  14.75 14.05 13.35 12.65 11.95 11.25 
39 wk.  13.45 12.80 12.15 11.55 10.90 10.25 
52 wk  12.20 11.65 11.05 10.50 9.90 9.35 
A: 
1 wk  14.90 14.20 13.50 12.80 12.10 11.40 
13 uk.  13.80 13.15 12.50 11.85 11.20 10.50 
26 ult.  12.90 12.30 11.70 11.05 10.45 9.85 
39 wk.  11.75 11.20 10.65 10.10 0.55 8.95 
52 wk  10.70 10.20 9.65 9.20 8.65 8.20 

30 SECONDS 
AA: 
1 wk  13.60 12.95 12.30 11.70 11.05 10.40 
13 wk.  12.60 12.00 11.45 10.85 10.25 9.60 
26 wk.  11.80 11.25 10.70 10.10 9.55 9.00 
39 ttk  10.75 10.25 9.70 9.25 8.70 8.20 
52 wk.  9.75 9.30 8.85 8.40 7.90 7.50 
A: 
1 wk  11.90 11.35 10.75 10.25 9.65 9.10 
13 wit  11.00 10.50 10.00 9.50 8.95 8.40 
26 wk.  10.30 9.85 9.35 8.85 8.35 7.90 
39 oto.  9.40 8.95 0.50 0.107.60 7.20 
52 nk  8.55 8.15 7.75 7.35 7.00 6.55 
1 minute and 30 seconds cross-combine to earn maxi-
mum frequency. No ID's available. 
Each Announcement Package stands alone. However, 
advertisers may earn a higher frequency (13 wits. 26 
wks, etc.) on subsequent orders providing the sched-
ules continuo mahout interruption but no rebates are 
applicable on previous orders. Announcement Packages 
subject to short rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 a  121.70 81.10 54.10 40.60 27.00 
DISCOUNTS 

50x-3% 150x-10% 500x-20% 
100x-7% 250x-14% 

9. PARTICIPATING PROGRAMS 
Nola Parrish Vignettes-1 per day rotating Mon thru 
Fri 10 ans-3 pm plus 15 1-min or 20 30-sec spots 
per wit: 

13 wk 26 wk 52 wk 
Per mk.  275 260 210 

NEW ROADS 
Pointe Coupee' Parish-Map Location D-4 

See SRDS consumer market map and data at beginning 
of the State. 

KWRG 
1964 

Subscriber to the NAB Radio Code 

Media Code 4 219 7350 4.00 
Avoyelles Broadcasting Corp. Box 287. New Roads, 
La. 70760 Phone 638-9058. 

I. PERSONNEL 
President-Guy C. Billups, Jr. 
Vice-President-Chester J. Coco. 
Manager-Johnny Gauthier. 

3. FACILITIES 
1,000 w. days; 1500 ke. Non-directional. 
Operating schedule: Sunrise-sunset. COT. 

4. AGENCY COMMISSION 
15%. no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, is, 3a, 3b, 4a, 5, 6a, 7e. 
Basic Rates: 26. 28a. 
Contracts: 45, 48. 
Comb.; Cont. Discounts: 66b, 61b, 62e. 
Cancellation: 70a. 70e, 735. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective September, 1964. 
Card received October 5, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 tee 

28 ti...... 2.74 2.18 
52 LI 2 62 1.99 
104 or more ti   2 45 1.88 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  35.50 18.25 12.50 10.20 7.90 
13 tl________ 34.08 17.96 12.21 9.91 7.61 
26 U.______ 32.17 16.53 11.95 9.05 7.33 
52 ti  31.36 15.84 10.20 7.90 7.04 
104 or more ti  29:75 14.80 9.05 8.75 8.48 

OAKDALE 
Allen Parish-Map Location C-4 

See ORBS consumer market map and data at begin-
ning of the State. 

KREH 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 219 7455 1.00 

Louisiana Broadcasting Service, 10th St., Oakdale, 
La. 71463. 

I. PERSONNEL 
General Manager-C. Winsett Bedded'. 
Station Manager-Don A. Rose, Jr. 

3. FACILITIES 
250 w.; 900 he. days. Non-directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 4e, 4d, 5, 6a, 713, 8. 
Rate Protection: 10b. 11c, 13e. 14e. 
Basic Rates: 21d, 22a, 24b, 25e. 29a. 
Contracts: 40e. 41, 44a, 47e. 48, 49. 
Comb.; Cont. Discounts: 60b, 61e, 
Cancellation: 71a, 72. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network, 

TIME RATES 
Rates effective September, 1959. 
Rates received August 81. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 min. 

8.75 5.80 3.15 1 time.... 28.50 
13 times.. 27.00 
26 times.. 25.50 
52 times.. 24.00 
104 times. 22.50 
260 times.. 21.00 
312 times.. 19.50 

16.00 
15.25 
14.50 
13.75 
13.00 
12.25 

OAK GROVE 
West Carroll Parish-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

7.75 
7.25 
6.75 
6.25 
5.75 

5.40 3.35 
5.20 3.15 
5.00 2.95 
4.80 2.75 
4.80 2.55 

KWCL 
1958 

Subscriber to the NAB Radio Code 

Media Code 4 219 7560 8.00 
Carroll Broadcasting Company. Inc.. Box Iv. Oak 
Grove, La. 71263. Phone 318-428-2389. 

I. PERSONNEL 
Manager-Ivy Robinson. 
Traffic Manager-Edna Stover. 
Program Director-Bill Cooper. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
South-C. K. Bearer & Associates, Inc. 

3. FACILITIES 
1,000 w.; 1280 /cc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

8. PROGRAM TIME RATES 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4b, 4d, 5, 6e, 7a. 
Rate Protection: 10h, 14h. 15b. 
Basic Rates; 20b, 21c, 22b, 24e, 25a, 26, 27. 285, 

29b, 30. 
Contracts: 40e, 44a, 47a, 49, 51a. 
Comb.; Cont. Discounts: 60e, 61e, 62d. 
Cancellation: 736. 
Prod. Services: 80, 82. • 
Affiliated with KBS Radio Network. 

TIME RATES 
EF 1/1/68--Rec'd 11/30/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

1 ti -- 4.50 3.00 2.50 

1/2 hr 1/4 hr 5 min 
1 x    30 20 10 

10. SPECIAL FEATURES 
News service-AP and local. News service charge, 
63.00 weekly. 

OPELOUSAS (1 AM; 1 FM) 
St. Landry Parisn-Map Location D-4 

See !BIDS consumer market map and data at 
'ling of the State. 

KSLO 
1947 

e 

begin. 

Subscriber to the NAB Radio Code 
Media Code 4 219 7665 5.00 

KSLO Broadcasting Co., Box 1150, Opelousas, La. 
70570. Phone 318-942-2633. 

I. PERSONNEL 
General Manager-W. E. Jones, 
Station Manager-Wandell Allegood. 

2. REPRESENTATIVES 
Hal Walton et Company. Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1230 he, 
Non-directional. 

Operating schedule: 4:00 am-10:00 pm weekdays; 
7:00 am-10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See- coded regulations 
General: lb, 2b, 3a, 4e, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20e, 21a, 24b, 26, 28a, 29e. 
Contracts: 40a, 44e. 46, 47a, 48. 51a. 
Comb.: Cont. Discounts: 60a, 60f, 601, 62d. 
Cancellation: 11e, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective January 1, 1963. 

Class "A"-5:30 a.m. to 8:30 a.m., 11:30 a.m. to 
1:30 p.m. and 4:00 p.m. to 7:00 p.m. Monday 
through Saturday; noon to 6:00 p.m. Sunday. 
Class "B"-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS "A" 

1 ti. 26 II. 52 II. 100 ti. 156 ti. (*) 
1 minute.. 5.90 5.65 5.40 5.15 4.90 4.85 

30 seconds 5.25 5.05 4.85 4.65 4.454.25 
15 seconds 4.55 4.90 4.05 3.80 8.55 9.30 
10 seconds 4.40 4.15 3.90 3.65 3.40 3.15 

CLASS "B" 
1 minute.. 4.75 4.50 4.25 4.00 3.75 3.50 

30 seconds 4.00 3.80 3.60 3.10 3.20 3.00 
15 seconds 2.85 2.70 2.55 2.40 2.25 2.10 
10 seconds 2.70 2.55 2.40 2.25 2.10 1.95 

6. PROGRAM TIME RATES 
CLASS "A" 

1 ti. 26 ti. 52 ti. 
1/2 hour.- 42.00 41.50 40.00 
1/4 hour...-. 29.50 28.50 27.00 
10 minutes 22.50 22.00 21.00 
5 minutes 13.00 12.75 12.50 

CLASS "B" 
1/2 hour._ 38.00 37.00 38.00 
1/4 hour.... 25.50 24.50 23.50 
10 minutes 18.50 17.50 17.00 
5 minutes 10.00 9.75 9.50 
(*) 312 or more times. 

100 ti. 158 ti. 
38.50 37.00 
25.50 24.00 
20.00 18.50 
12.00 11.59 

KSLO-FM 
1965 

e 

95.00 33.50 
22.00 20.00 
18.00 15.00 
9.00 8.50 

(s) 
35.00 
21.00 
15.50 
10.50 

32.00 
11.00 
13.00 
7.50 

Subscriber to the NAB Radio Code 
Media Code 4 219 7666 3.00 
KSLO Broadcasting Co., Box 1150, Opelousas, La. 

70570. Phone 318-942-2633. 
I. PERSONNEL 
General Manager-W. E. Jones. 
Station Manager-Wandell Allegood. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
ERP 5.000 w.; 107.1 nic. 
Operating schedule: 7 am-11 pm. CST. 
Antenna ht.: 207 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4s, 4d, 5, fla, 7a, 8, 
Rate Protection: 15b. 
Basic Rates: 20a, 21e. 24b, 26, 28a, 29e. 
Contracts: 40e. 44e. 46, 47a. 48, 51e, 
Comb.: Cont. Discounts: 60a, 60f, 601, 62d. 
Cancellation: 71e. 72, 736. 
Prod, Services: 80, 81, 82. 

TIME RATES 
Eff Rec'd 4/30/69. 

AA-Mon thru Sat 7-8:30 am. 11:30 am-1:30 pm, 
4-7 pm & 9-11 pm; Sun Noon-6 pm & 9-11 pm. 
A-All other times. 

(This listing continued on next page) 
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KCIJ Opelousas-K S L 0-FM--Continued 
6. SPOT ANNOUNCEMENTS 

1 ti 
1 5.90 
30 sec______ 5.25 
15 4.55 
10 sec______ 4.40 

CLASS AA 
26 ti 52 ti 
5.65 5.40 
5.05 4.85 
4.30 4.05 
4.15 3.90 

CLASS A 
1 min___ 4.75 4.50 4.25 
30 see............ 4.00 3.80 3.60 
15 sec_____ 2.85 2.70 2.55 
10 sec._____. 2.70 2.55 2.40 

(.) 312 or more times. 
8. PROGRAM TIME RATES 

CLASS AA 
1 ti 2611 52 U 

1/2 hr.._ 42.00 41.50 40.00 
1/4 hr_____ 29.50 28.50 27.00 
10 min.......... 22.50 22.00 21.00 
5 13.00 12.75 12.50 

CLASS A 
1/2 hr.- 38.00 37.00 36.00 
1/4 hr...-...... 25.50 24.50 23.50 
10 min.....-_. 18.50 17.50 17.00 
5 mtn_____ 10.00 9.75 9.50 

(*) 312 or more times. 

PORT SULPHUR 
Plaquemines Parish-Map Location Ir-6 

See SRDS consumer market map and data at begin-
ning of the State. 

100 ti 158 ti (.) 
5.15 4.90 4.65 
4.85 4.45 4.25 
3.80 3.55 3.30 
3.65 3.40 3.15 

4.00 3.75 3.50 
3.40 3.20 3.00 
2.40 2.25 2.10 
2.25 2.10 1.95 

100 ti 156 ti (*) 
38.50 37.00 35.00 
25.50 24.00 21.00 
20.00 18.50 15.50 
12.00 11.50 10.50 

35.00 33.50 32.00 
22.00 20.00 17.00 
16.00 15.00 13.00 
9.00 8.50 7.50 

KPBC 
1966 

Media Code 4219 7770 3.00 
Plaquemine Broadcasting Corp., Box 95. Port Sul-

phur, La. 70083. Phone 504-564-3388. 
STATION'S PROGRAMMING DESCRIPTION 

KPBC: Programmed for general interest 75%, teens 
25%. 
MUSIC: country and western sign-on-sign-off. NEWS: 
5 min news each hour plus headlines. SPORTS: 2 
daily sports show. Live high school, college and 
professional football. Mobile news unit, Mobile studio 
available for remotes. Heavy emphasis on community 
involvement through broadcasts at fairs, parades. 
beauty contests, fishing rodeos, etc. Audience partici-
pation contests. Contact Representative for further 
details. Rec'd 5/2/69. 

I. PERSONNEL 
General Manager-Jerry Womack. 
Station Manager-Dick Morgan. 
Commercial Manager-J. J. McGinty. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w.; 1510 Irc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
Bills payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: in. 2b, 3b, 4e. 4d, 5, 6a, 76. 8. 
Rate Protection: 10c, 11c, 12c, 11e. 14e, 15a, 156, 

15c, 16. 
Basic Rates: 206, 21e, 2113. 21c, 214. 23a, 24a, 25a. 

26, 28b, 28c, 29s. 2913, 30. 
Contracts: 40a, 41, 44e. 46, 47e. 48, 49, 516, 51c. 
Comb.; Cont. Discounts: 605. 60d, 60e, 60f, 601, 

61a, 6113. 62b, 624. 
Cancellation: 70e, 70d, 71a. 72. 73a. 
Prod. Services: 80, 81, 82. 
KPBC and WBOX, Bogalusa, La. sold in combina-
tion. 15% discount. 

TIME RATES 
Eft  Rec'd 1/26/67. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26e 

1 min ... 6.00 5.50 5.00 
30 sec  4.00 3.50 3.00 

8. PROGRAM TIME RATES 
Ix 13e 26e 

1 hr    58.00 54.00 
1/2 hr.__ 40.00 38.00 34.00 
1/4 hr  25.00 23.00 21.00 
10 min____ 17.50 15.50 13.50 
5 min.  12.50 11.50 10.50 

RAYVILLE 
Richland Parish-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

52e 156x 260e 3I2x 
4.50 4.00 3.50 3.00 
2.50 2.25 2.00 1.75 

52e 156e 260e 312x 
50.00 48.00 44.00 40.00 
32.00 90.00 28.00 25.00 
18.00 15.00 12.00 10.00 
11.00 9.00 8.00 6.50 
9.50 8.50 7.50 6.50 

KRIH 
1957 

Media Code 4 219 7875 0.00 
Ewing Inc., Box 420. Rayville, La, 71269. Phone 

728-4855. 
I. PERSONNEL 
General Manager-Robyn Ewing, 
Program Director-John Warley. 

2. REPRESENTATIVES 
New York, Philadelphia, Chicago-Continental Radio 
Sales. 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
250 w.; 990 kv. days. Non-directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15/0 time and talent only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3s. 313. 4b, 4d, 5, 6a, 8, 
Rate Protection: 105, lla. 125, 13s, I4a, 
Basic Rates: 22b, 230, 24e. 246, 26, 28e. 29a. 
Contracts: 40a. 46, 470, 48. 
Comb.: Cont. Discounts: 60a, 61e, 61b, 62e. 
Cancellation: 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Elf 6/1/68-Ilec'd 7/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52e 104e 156x 312+ 

1 min  4.50 4.00 3.75 3.50 3.25 3.00 
30 sec: 75% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ............... .......... 75.00 40.00 22.50 

.7RUSTON -(1 AM; I FM) 
Lincoln Parish-Map Location C-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KRUS 
1947 

Media Code 4 219 7980 8.00 
Ruston Broadcasting Co., Inc., Radio Bldg., Box 430, 

105 E. Park Ave., Ruston, La. 71270. Phone 318-
255-2530. 

I. PERSONNEL 
General Manager-Dan Hollingsworth. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non-directional. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4d, 5, 6e. 
Rate Protection: 10e, lle, 15b. 
Basic Rates: 20b, 21e. 21c, 22e, 24b, 25a, 26, 28b, 

28c, 29a. 336. 
Contracts: 40a, 43, 446, 45, 46, 47a, 51b. 
Comb.; Cont. Discounts: 60b, 601, 131b, 62d. 
Cancellation: 70a, 70c, 71e. 
Prod Services: 82. 
Sports programs and other special events subject to 
adjusted rate over and above as herein listed. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eft I/1/67-Rec'd 2/24/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR 100 WORDS 

1 x _.... 4.50 104 x___-_-___ 3.60 
13 x  4.28 156 x  3.38 
26 x  
52 x   3.83 312 x - 2.93 
30 SECONDS/STATION BREAK OR 40 WORDS 
1 x. 3.00 104 x - 2.40 
13 x. 2.85 156 x  2.25 
26 x. 2.70 260 x 2.10 
52 x  2.55 312 x._ 1.75 

8. PROGRAM TIME RATES 
lx 13x 26e 52e 104e 

1 lw  75 70 65 60 55 
1/2 hr  40 (.) 35 32 30 
1/4 hr  25 22 20 18 16 
5 min.  10 9 7 6 6 

(.) 37.50. 

K R U S-FM 
1966 

Media Code 4 219 7981 6.00 
Ruston Broadcasting Co. Radio Bldg., Box 430. 
105 E. Park Ave., Elusion, La, 71270. Phone 318-
255-2530. 

I. PERSONNEL 
Manager-Dan Hollingsworth. 

3. FACILITIES 
ERP 3.000 w.; 107.1 mc. Stereo. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 

TIME RATES 

Rates are identical to KRITS. See that listing. 

SHREVEPORT (7 AM; 5 FM) 
Caddo Parish-Map Location B-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KBCL K B C L-FM 
1957 1959 

SHREVEPORT 

• A 

Subscriber to the NAB Radio Code 
Media Code 4 219 8085 5.00 
Good Music. Inc., Box 727. Shrevenort, La. 71102. 
Phone 318-423-1606, 

I. PERSONNEL 
President-Alvin Childs. 
General Manager-Allan Stoll, 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Southwest-Clyde Melville Company, 
South-R. S. Crane Company, Inc. 

3. FACILITIER 
250 w.; 1220 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. 
FM-ERP 100,000 w.; 96.5 me. Stereo. 
Operating schedule: 6 am-midnight. 
Antenna ht.: 480 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: In. 2b, 3a, lb, 3c. 3d, 45. 5. 6e, 713, 8. 
Rate Protection: lab. 146, 156. 16. 
Basic Rates; 20b, 21e, 226, 23b, 246. 25e. 28e, 29a, 

30. 
Contracts: 40e, 41, 42a, 43. 44a. 45, 46. 47e, 48, 51e 
Comb.; Cont. Discounts: 606, 60e, 601, 61c, 62a, 62d. 
Cancellation: 70a, 70e, 71a. 72, 73b. 
Prod. Services: 80. 

TIME RATES 
No. 4 Elf 6/1/69-Rec'd 5/2/69. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52e 104e 156e 260e 520e 

1 min 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
30 sec 8.00 7.60 7.20 6.80 6.40 6.00 5.60 

7. PACKAGE PLANS 
SATURATION PLANS 

WITHIN 7 DAYS: 10 ti 20 ti 30 ti 40 ti 50 ti 
1 min or less............ 7.50 6.80 6.00 5.00 4.40 

1950 

SHREVEPORT 

<Media Code 4 219 8190 3.01) 

Radiozark Broadcasting of Louisiana, Inc., Box 197, 
Shreveport, La. 71102. Phone 318-425-7724, 

I. PERSONNEL 
President-John Mahaffey. 
General Manager-Hal Sell. 
News & Farm Director-Harmie Smith. 

3. FACILITIES 
5,000 w. days. 980 tee. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2e. 3a, 4a, 5, 6a. 
Rate Protection: 10b, lib, 126, 136, 14b. 
Basic Rates: 220. 22b, 23a, 24b, 25a, 26, 28e, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60e, 61e, 616, 626, 62e. 
Cancellation: 70a, 70e, 71a, 730. 
Affiliated with MRS. 
Member: Country Music Network. 

TIME RATES 
Eft 1/1/69-Rec'd 12/2/68. 

6. SPOT ANNOUNCEMENTS 
lx 52e 104e I56x 

1 min 20.00 19.00 18.00 17.00 
30 sec 16.00 15.00 14.00 13.00 
10 sec 10.60 9.50 9.00 8.50 

7. PACKAGE PLANS 
PER WK: 10 ti 15 tl 
1 min_ . 14.00 13.00 
30 sec.____._____ 10.00 9.00 
10 ace ..... _________ 7.00 6.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

x  90 65 45 35 25 

208e 260x 312x 
16.00 15.1,0 14.00 
12.00 11.00 10.00 
8.00 7.50 7.00 

20 tl 25 ̀ II 30 t1 
12.00 11.00 10.00 
8.00 7.00 6.00 
6.00 5.50 5.00 

KEEL 
1922 

SHREVEPORT 

A LIN Owned Station 

BJOHN C.BUTLER & COMPANY, INC. 
Media Code 4 219 8295 0.00 
KEEL, Inc., Box 7, 710 Spring St., Shreveport, La. 

71102. Phone 318-425-8692. 
I. PERSONNEL 
President (LIN Broadcasting Corp.)-Donald A. Pelo. 
Pres. & Gerel Mgr.-Marie Gifford. 
Program Director-Larry Ryan. 

2. REPRESENTATIVES 
John C. Butler & Company. Inc. 
LIN Sta. Sales Office: See Rep & 8/0 pages. 

I. FACILITIES 
50,000 w. days, 5.000 w. nights: 710 tee. 

Directional--separate patterns day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0: payable on receipt, 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 213. 3a. 301. 4a, 4d, 5. 65, 7b, 8. 
Rate Protection: 10g. 11g, I2g, 13g. 14g. 
Basic Rates: 2013. 215. 216, 21c, 22a, 22b, 23a, 236, 

24a, 24b, 24e, 25a, 27, 28a, 29a, 30. 
Contracts: 40e. 41, 44b, 45, 46, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60a. 
Cancellation; 700, 70e. 71a, 72, 736. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Eft 9/1/69-Reed 7/30/69. 

AAA-5fon thru Sat 6-10 am & 3-7 pm. 
AA-Mon Him Sat 10 am-3 pm; Sun noon-7 pm; 
daily 7 pm-midnight. 
A-Sun 6 am-noon: daily midnight-6 am. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER YR: 52x 156e 3I2x 700e 
PER Wit: 6 ti 12 ti 19 ti 24 ti 
AAA   35 32 30 28 
AA   30 28 26 24 
A   23 21 18 16 

30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
PER WK: 1 mln 
12 ti (6AAA, 4AA, 2A)  312 
18 it (9AAA, 6AA, 3M  . 432 
24 ti (12AAA, 8AA, 4M  517 
All spots regardless of length or time claification 
automatically combine to earn lowest freopency or 
package discounts whichever apply. 

K E E L-FM 
1968 

SHREVEPORT 

A Lin Owned Station 

EllJOHN C. BUTLER & COMPANY, INC. 
EMT IMU 

Media Code 4 219 8296 8.00 

KEEL-FM. Inc., Box 7, 710 Spring St., Shreveport. 
La. 71102. Phone 318-425-8692, 

STATION'S PROGRAMMING DESCRIPTION 

KEEL-FM: Programmed for adults and young adults. 
MUSIC: 20% current popular and 80% middle-of-
the-road music. NEWS: every hour, plus 10 min 

LOUISIANA 
news in depth at 8 am, noon & 6 pm daily. Emphasis 
on entertainment and service, with a commercial limit 
of 8 minutes per hour. Contact Representative for 
further details. Rec'd 7/1/68. 

I. PERSONNEL 
President (LIN Broadcasting Corp.)-Donald A. Pela. 
Pres. & Gen'l Mgr.-Marie Gifford. 
Station Director-W, B. Berkey. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
LIN Sta. Sales Office: Bee Rep & 5/0 pages. 

3. FACILITIES 
ERP 100,000 w.; 93.7 me. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.:  

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
See KEEL listing for coded regulations. 

TIME RAIES 
No. 1 Elf Reed 6/13/68. 

6. SPOT ANNOUNCEMENTS 
Ix 50e 100e 200e 

9.60 9.20 9.00 
7.60 7.20 7.00 
5.60 5.20 5.00 

20/30 see-.........-......_ 8.00 
10 sec_   6.00 

10. SPECIAL FEATURES 
NEWSCASTS 

5-min sponsorship, flat-   20 
2-1/2-min sponsorship, fiat__ .....   15 
1-min participation, flat    14 
30-sec participation, fiat    10 
Newscasts sponsorship/participation may be combined 
with spots for frequency on spots. 

KJOE 
1954 

SHREVEPORT 
Media Code 4 219 8400 6.00 

Dynamic Broadcasting Corp., Box 1108, 526 lane 
Bldg., Shreveport, La. 71102. Phone 318-422-
0732. 

I. PERSONNEL 
President-C. Ronald Rogers, 
General Managor-Ron 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Southeast-David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1480 kg. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See eroded regulations 
General: lb, 2e. 2b, 3a, 3d, 4e, 4d, 5, 6e, 7b. 
Rate Protection: 10g, 11h, 12g, 14g. 15b, 
Basic Rates: 21e. 211, 21d, 24b, 24c, 25e, 28b, 28e, 

29e. 335. 
Contracts: 41, 44b. 45, 46, 51a, 516, 51c. 
Comb.; Cont. Discounts: 60a, 60g, 601. 621), 62d. 
Cancellation: 7001, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eft 1/1/68-Reed 1/3/68. 

AA-Mon titra Fri 6-10 am & 3-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I tl 10 tl 20-30 
AA   . 14.00 12.50 11.50 
A   . 12.00 10.50 9.50 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNT 

52 wk-10% 
10. SPECIAL FEATURES 
0 min news-1-1/2x applicable 1-min. 

KOKA 
1950 

SHREVEPORT 

Independent Negro 
Media Code 4 219 8505 2.00 

KOK.A Broadcasting Co.. Inc., Box 1754, Shreveport. 
La. 71102. Phone 318-422-3122. 

I. PERSONNEL 
President-Stuart J. Hepburn. 
General Manager-Al Brooks. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 
Southeastern-Bernard I. Ochs Co. 

3. FACILITIES 
10.000 w. days, 500 w. nights; 1550 kg. 
Directional-nights only. 

Operating schedule: 4 am-midnight. C81`. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 26. 3a, 4s, 5. 60. 8. 
Rate Protection: 10b, 111), 126. 13b, 14b, 15e, 16. 
Basic Rates: 20s, 21a, 22a, 23e, 246, 24c, 25e. 26, 

27, 280. 29a, 30, 33a. 
Contracts: 40a, 41, 445. 45. 46, 47s, 50, 511). 
Comb.: Cont. Discounts: 60a, 601, 6201. 
Cancellation: 70c, 71e, 73s. 
Prod. Services: 80, 81, 82. 
Continuing discount allowed provided same »eke 
schedule is maintained for both contract years. 

TIME RATES 
No. 10 Eft 1/1/69-Rec'd 12/5/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52e 104e 156e 260e 312e 

1 min  17.00 16.50 16.00 15.50 15.00 14.50 14.00 
7. PACKAGE PLANS 
ROS, PER WK, EA: 36 ti 30 ti 24 ti 18 ti 12 tl 
1 min.  11.00 11.50 12.00 12.50 13.00 
30 sec  8.90 9.20 9.60 10.00 10.40 

8. PROGRAM TIME RATES 
lx 26e 52e 104e 156e 260e 312e 

1 hr  90.00 85.00 80.00 75.00 70.00 65.00 60.00 
1/2 hr  55.00 52.50 50.00 47.50 45.00 42.50 40.00 
1/4 hr  40.00 38.00 37.00 35.00 34.00 32.50 30.00 
5 min  22.00 21.00 20.00 19.00 18.00 17.00 16.00 
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LOUISIANA 

Shreveport-Continued 
KRMD K R M D-FM 

1928 1948 
SHREVEPORT 

e 
Subscriber to the NAB Radio Code 

Media Code 4 219 8610 0.00 

Radio Station KRMD, Box 1739, Shreveport, La, 
71102. Phone 318-423-6171, 

STATION'S PROGRAMMING DESCRIPTION 
KRILD: Programmed for adults. 
General popular music throughout day with emphasis 
on standards 12M-6 am. Jazz 7-8 pm M-F. 10 min 
network and brai news on hour. Direct weathercasts 
from US Weather Bureau 6:15 am & 12:15 pm M-
Sat. Guest interviews and local affairs program 
9:05-10 am M-F. Year round sports programming 
including live college basketball, network major 
league baseball, high school and professional foot-
ball, World Series, and Indianapolis 500. Contact 
Representative for further details. Itec'd 8/11/67. 

I. PERSONNEL 
Owner-T, B. Lanford. 
General Manager-Thomas A. Gresham, 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Detroit-Pearce Sales. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 he. 

Non-directional. 
Operating schedule: 21 hours daily. 
FM FACILITIES 
EItP 11,000 w.: 101.1 me. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, in. 40, 5, Ca, 7b, 8. 
Rate Protection: 103. lis, 12a, 13a, 14a, I5a, 16. 
Basic Rates: 206. Ils, 21b, 21e, 214, 22a, 22b, 23a, 

24b, 25a, 28a, 29a. 
Contracts: 40a, 44a, 45, 46. 51b. 
Comb.: Cont. Discounts: 60b, 60g, 601, Ola. 
Cancellation: 70a, 70e, 71a. 
Station reserves the right to limit 50% of schedule 
to traffic times. 
Affiliated with NBC Radio Network, 

TIME RATES 
Rates effective November I, 1964. 
Rates received August 31, 1984. 

6. SPOT ANNOUNCEMENTS 
1 ti  10.00 208 ti  8.00 
13 ti 9 75 260 ti  7.75 
26 ti 9.50 312 ti 7.50 
52 ti 9.00 520 ti   7.25 

156 .......... .... 8.25 1040 6.75 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: ROS 
1 wk 2 wk 3 wk 4 wk 5 wk 6 wk 

25 C.. 225.00 425.00 618.75 800.00 981.25 1155.00 
30 ti.. 267 00 504.00 729.00 948.00 1155.00 1359.00 
35 ti.. 308.00 581.60 834.75 1085.00 1330.00 1564.00 
40 ti.. 348.00 656.00 948.00 1224.00 1500.00 1752.00 
45 ti.. 387.00 729.60 1053.00 1359.00 1665.00 1944.00 
50 ti.. 425.00 800.00 1155.00 1500.00 1812.50 2130.00 
60 ti.. 504.00 948.00 1359.00 1752.00 2130.00 2484.00 

10. SPECIAL FEATURES 
IDENTIFICATIONS OR TIME SIGNALS 

Maximum 15 seconds-50% of regular rate. 

e 
K TA L (FM) 

1948 

TEXARKANA-SHREVEPORT 

DU F 1M El 
Media Code 4 219 8715 7.00 
KCMC, Inc., 3150 N. Market, Shreveport, La. 71107, 
Phone 318-425-2422. 

Studios: Texarkana, Tex., Shreveport and Vivian, La. 
I. PERSONNEL 
President-Walter E. Hussman. 
General Manager-H. Lee Bryant. 

S. FACILITIES 
ERP 81.300 w.; 98.1 me. 
Operating schedule: 6 am-12 midnight. 
Antenna ht.: 1.447 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash diamant. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, 6b, 7b, 

8. 
Rate Protection: 10e. Ilh. 12h, 13h, 14e. 16. 
Basle Rates: 20a. 20b, 21b, 22a, 22b, 23a, 23b, 24b, 

24e, 255, 26. 20s, 29a. 31. 
Contracts: 40e. 41. 42a, 42e, 43, 44b, 45, 46, 47a, 

48, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a. 60e. 604. 60e, 61a, 62a. 
Cancellation: 70a, 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 
TV facilities: KTAL-TV. 
Affiliated with American FM Network. 

TIME RATES 
Eff 1/1/67-Reed 2/2/67. 

AA-Dally 9 am-9 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN OR LESS: lx 50x 100x 300x 500x 

2.50 2.25 2.00 
  2.00 1.75 1.50 1.25 1.00 

7. PACKAGE PLANS 
ROS PACKAGE PLAN 

(To be used within 30 days or less) 
90 II 120 ti 150 ti 

Ea   2.00 1.75 1.50 

KWKH 

The Big 1 

ItFitiemitipiett 

Dominant Coverage 
Shreveport's only full-time 50,000 
watt station 

Superior Programming 
Full-range Adult Programming 
3 full-time newsmen 
6 mobile news units 
2 full-time farm directors 
Women's editor 
Only Shreveport radio station 
with both AP and UPI wire 
services 

Lively, Bright Sound 
A full range of music includ-

ing best of currently popular 
tunes . . . news supremacy . . . 
pre-eminent sports coverage . . . 
weather reports . . . home-
makers' program . . . outstand-
ing farm service . . . audience 
participation discussion series... 
the famous Louisiana Hayride. 

It all adds up to a world of 
entertainment and information 
on Shreveport's advertiser-listen-
er oriented station. 

NAB Code Subscriber RAB 

KWKH 
CBS 50,080 watts 

at 1130 kg. 

RADIO Shreveport, Louisiana 

Henry I. Christal Co., Inc. 

KWKH 
1925 

SHREVEPORT 

e R.AIB 
Subscriber to the NAB Radio Code 

Media Code 4 219 8820 5.00 
International Broadcasting Corp. (The Shreveport 
Times), Box 1130. Shreveport, La. 71102. Phono 
318-422-8711. 

Studio-Petroleum Tower, Shreveport, La. 

STATION'S PROGRAMMING DESCRIPTION 
KWKII: Programmed for general interest. 
MUSIC: general popular music 7:15 am-6:30 pm. 
75% singles. Country and western and gospel 5-7 
am, 10:30 pm-12M. Network variety 9-10 am. NEWS: 
the 10 min local and network on hour. 15 min or 
more at 7 am, 8 am, 10 am, 11 am. noon, 4 pm. 
5 pm, 6:30 pm & 10 pm. 3 men. SPORTS: news at 
7:30 am, 12:40 pm, 5:25 pm, 6:40 pm, 7:20 pta. 
10:15 pm. Play-by-play of major lengua baseball, 
pro and college footbalL FARM: news at 5:50 am. 
6:15 am, 12:05-12:20 pm, markets at 6:05 am. 2 
men. Weather: all news programs, direct weather 
bureau at 6:25 am, 12:30 pm. Severe weather service. 
TALK: 11:40 am-noon call-ins, 1:30-2 pm interviews, 
7:35-9:30 pm Interview and call-ins. AIR PER-
SONALITIES: 5-9 am. 10 am-noon, 2:30-6:30 pm, 
10:30 pm-1 am. Contact Representative for further 
details. Ree'd 1/29/68. 

I. PERSONNEL 
President-William H. Bronson. 
Vice-President-Robert Ewing Brown. 
Gen. Mgr.-Jack Timmons (Phone 318-422-8721) 

2. REPRESENTATIVES 
Henry I. Chriatal Co., Inc. 

I. FACILITIES 
50.000 w.; 1130 kc. Directional-night only. 
Operating schedule: 5-1 am. CST. 
Partial simulcast operation. Sintulcast 7-7:15 am Sun 
thru Sat & 10-10:30 pm Mon thru Fri. For non. 
simulcast facilities see KWKH-FM. 

4. AGENCY COMMISSION 
15% time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 30, 3b. 3e. 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b. 11b. i2b. 13b, 14b. 
Basic Rates: 20a. 20b, 21a. 21b, 21d, 22b, 23a, 23b 

24h, 24e, 25a, 26, 27, 285, 29a, 32b. 
Contracts: 40e, 41, 42a, 42e, 43, 44b, 45, 46. 47a, 48. 

49. 50. 51a, 51b. 
Comb.: Cont. Discounts: 60a. 60d, 60e. 601, 61b, 62a 
Cancellation: DM, 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 

TIME RATES 
Na. 8 Eff 5/1/67-Rec'd 5/3/67. 

AA-Mon thru Sat 6:31-9 am; Mon thru Fri 4-7 pm. 
A-Mon thru Sat 6-6:30 am; Mon thru Fri 9 am-4 
pm & 7-10:30 pm; Sun 6 am-10.30 pm; Sat 9 am-
10:30 pm. 
B-Daily 10:30 pm-5:59 am, except fixed positions 
adjacent to farm programs (5:30-6 am) which take 
Class A rate. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER YR: lx 520 156x 260x 312x 624+ 
1 per wk... 33.00 31.35 29.70 28.05 28.40 24.75 
12 per wk.. 29.70 28.22 26.73 25.25 23.76 22.28 
15 per wk.. 28.05 26.65 25.25 23.84 22.44 21.04 
20 per wk_ 26.40 25.08 23.76 22.44 21.12 19.80 
30+   24.75 23.51 22.28 21.04 19.80 18.56 

30 SECONDS 
1 per wk  28.00 26.60 25.20 23.80 22.40 21.00 
12 por wk  25.20 23.94 22.68 21.42 20.16 18.90 
15 per wk  23.80 22.61 21.42 20.23 19.04 17.85 
20 per wk  22.40 21.28 20.16 19.04 17.92 16.80 
30+   21.00 19.95 18.90 17.85 16.80 15.75 

10 SECONDS 
1 per wk  16.50 15.68 14.85 14.03 13,20 12.38 
12 per wk  14.85 14.11 13.37 12.63 11.88 11.14 
15 por wk  14.03 13.33 12.62 11.93 11.22 10.52 
20 por wk  13.20 12.54 11.88 11.22 10.56 9.90 
30+ ....... 12.38 11.76 11.14 10.52 9.90 9.29 

CLASS A 
1 MINUTE 

1 per wk.._ 29.50 28.03 26.55 25.08 23.60 22.13 
12 per wk  28.55 25.23 23.90 22.57 21.24 19.92 
15 per wk._ 25.08 23.83 22.57 21.32 20.06 18.81 
20 per wk  23.60 22.42 21.24 20.06 18.88 17.70 
30+   22.13 21.02 19.91 18.81 17.70 16.60 

50 SECONDS 
1 per wk.._ 25.00 23.75 22.50 21.25 20.00 18.75 
12 per wk  22.50 21.38 20.25 19.13 18.00 16.88 
15 per wk  21.25 20.19 19.13 18.06 17.00 15.94 
20 por wk  20.00 19.00 18.00 17.00 16.00 15.00 
30+   18.75 17.81 16.88 15.94 15.00 14.06 

10 SECONDS 
1 per wk  14.75 14.01 13.28 12.54 11.80 11.06 
12 per wk  13.28 12.61 11.95 11.29 10.82 9.95 
15 per wk  12.54 11.91 11.29 10.66 10.03 9.40 
20 per wk  11.80 11.21 10.62 10.03 9.44 8.85 
30+ ..... 11.08 1051 9.96 9.41 8.85 8.30 

CLASS 11 
I MINUTE 

1 per wk  17.70 16.82 15.93 15.05 14.16 13.28 
12 per wk  15.93 15.14 14.34 13.55 12.74 11.95 
15 per wk  15.05 14.30 13.54 12.79 12.04 11.29 
20 per wk  14.16 13.46 12.74 12.04 11.33 10.62 
30+   13.28 12.62 11.95 11.29 10.62 9.96 

30 SECONDS 
1 per wk  15.00 14.25 13.50 12.75 12.00 11.25 
12 per wk  13.50 12.83 12.15 11.48 10.80 10.13 
15 per wk  12.75 12.11 11.48 10.84 10.20 9.56 
20 per wk 12.00 11.40 10.80 10.20 9.60 9.00 
30+   11.25 10.69 10.13 9.56 9.00 8.44 

10 SECONDS 
1 per wk  8.85 8.41 7.97 7.52 7.00 6.64 
12 per wk  7.97 7.57 7.17 6.77 6.37 5.98 
15 per wk  7.52 7.15 6.77 6.39 6.02 5.64 
20 per wk  7.08 6.73 6.38 . 5.66 5.31 
nn   6.645.04 5.51 4.98 
May add spots on KWKII-11111 at end rate per spot, 
2.00. 

7. PACKAGE PLANS 
A plan consists of four spots scheduled within a 7-
day period: 
1 spot-6:31-9:30 am Mort thru Sat; 4-7 pm Mon 
titre Fri. 
2 spots-9:30 am-4 pm Mon thru Fri; 9:30 am-7 pm 
Sat; 6 am-7 pm Sun. 
1 snot-7 taro-5:59 am Mon thru Sun. 
PER PLAN: I min 30 see 
1 ti (4-36 soots)._ 75 60 
lo ti (40-96 ....... 71 57 

PER PLAN: I min 30 See 
25 tl (100-198 69 65 
50 U (200-396 spots).   64 51 
100+ (400 or moro spots)  60 48 
10 sec TAP plan 50% of 1 min TAP rate. 
TAP spots may not bo combined with other spots in 
any manner. They earn their own frequency discounts 
based solely on the number of plans completed within 
one year. Spots adjacent to higher rate classifications 
shall take the higher rate. 
All spots, except TAP, regardless of length, may be 
combined to earn frequency and weekly quantity dis-
counts. 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 52x 1560 260x 312x 624+ 
1/4 lar 66.00 62.70 59.40 56.10 52.80 49.50 
10 min._ 50.00 47.50 45.00 42.50 40.00 37.50 
5 min........ 34.00 32.30 30.60 28.90 27.20 25.50 

CLASS A 
150.00 142.50 135.00 127.50 120.00 112.50 

1/2 hr........ 90.00 85.50 81.00 76.50 72.00 67.50 
1/4 hr........ 60.00 57.00 54.00 51.00 48.00 45.00 
10 min.  45.00 42.75 40.50 38.25 36.00 33.75 

30.00 28.50 27.00 25.50 24.00 22.50 
CLASS B 

I hr.._ ..... 90.00 85.50 81.00 76.50 72.00 67.50 
1/2 hr........ 54.00 51.30 48.60 45.90 43.20 40.50 
1/4 hr........ 36.00 34.20 32.40 30.60 28.80 27.00 
10 min._... 27.00 25.65 24.30 22.95 21.60 20.25 
5 mirs.  18.00 17.10 16.20 15.30 14.40 13.50 

10. SPECIAL FEATURES 
TALENT AND PRODUCTION CHARGES ON 

SPONSORED PROGRAMS 
Newscasts, Sportscasts, Open house-20% of earned 
rate. Farm programs, Louisiana hayride-30% of 
earned rate. 

K W K H-FM 
1948 

SHREVEPORT 
Media Code 4 219 8821 3.00 
International Broadcasting COM., Box 1130, 8th floor. 

Petroleum Tower, Shreveport, La. 71102. Phone 
318-422-8711. 
STATION'S PROGRAMMING DESCRIPTION 

KWICH-FM: Programming is current pop Top 40 
music tvith 2 min news at 8:30 am, 10:30 am, 12:30 
pm, 2:30 pm, 5:30 pm & 6:30 pm. Contact Repre-
sentative for further details. Rec'd 1/9/69. 

I. PERSONNEL 
General Manager-Jack P. Timmons. 
Program Director-Frank ruge. 
News Director-Ed de Forest. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3, FACILITIES 
ERP 13.500 w.: 94.5 me. Stereo. 
Operating schedule: 7 am-midnight. CST. 
Antenna ht.:   
Partial simulcast operation. ()berated separately 7:15 
am-11:50 pm Sun; 7:15 am-10 pm & 10:30 pm. 
midnight Mon thru Fri: 7:15 am.midnight Sat. For 
simulcast facilities see KWKH. 

4. AGENCY COMMISSION 
15/0 time only: net 30 slays. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4s. 4d, 5, 6b, 

7b, 8. 
Rate Protection: 10e, 11c, 12e. 13e. 14e. 
Basic Rates: 20a, 20b, 210. 21b. 214, 22a, 22b. 230. 

23b, 24b, 24e, 28a. 28e, 29a, 29h. 31, 32b. 
Contracts: eirte, 41, 42a, 42e. 43, 44b. 45, 46, 47a, 48, 

49, 50, 51a, 51b. 
Comb.: Cont. Discounts: 600. 60d, 600. 601. 61b. 

620. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
ESO  Ree'd 1/9/69. 

7, PACKAGE PLANS 
PER WK: 10 tl 20 ti 30 ti 50 ti 
1 min  50 80 90 100 
Le=s than 1-min: 80% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

Ea   50 30 20 10 
CONSECUTIVE WEEK DISCOUNT 

52 wk-5% 

SLIDELL 
St. Tammany Parish-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WBGS 
1963 

CIDDI 

Subscriber to the NAB Radin Code 
Media Code 4 219 8925 2.00 
B111 Garrett Broadcasting Co.. 3401 Pontchartrain Dr.. 

Slidell, La. 70458. Phone Slidell 643-1808; New 
Orleans 522-2118. 

I. PERSONNEL 
President-Bill Garrett. 
Gen'l. Sta. & Sales Mgr.-0. Blakey Adams. 

2, REPRESENTATIVES 
Mario Messina Company. 
Southeast-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days: 1560 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/e time Only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 213. 3s, 4a, 44, 5. 6a, 7b. 
Rate Protection: 104, 11d, 12d, 134, 14d, 15a, 151). 

15e. 
Basle Rates: 21b. 2211, 23a, 24e, 28e. 
Contracts: 40a, 41. 42b, 424, 51a. 51b. 
Comb.: Cont. Discounts: 60a. 62d. 
Cancellation: Mt. 70e. 71a, 72. 
Prod. Services: 80, 02. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 7/1/06-Ree'd 7/8/66. 
6. SPOT ANNOUNCEMENTS 
PER MO, 
ROS: 1-25 ti 26 11 51 ti 100 tl 156 ti 201 tl 

1 min..........„ 3.50 3.15 2.90 2.80 2.30 2.10 
30 2.30 2.10 1.95 1.75 1.60 1.50 
10  1.65 1.55 1.45 1.35 1.25 1.15 
For guaranteed commercial time add 10%. 
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Slidell-W B G S-Continued 
8. PROGRAM TIME RATES 
PER MO: I-4 ti SOI 
1 hr.____-..---._ 60.00 55.00 
1/2 hr...  35.00 30.00 
1/4 hr   18.00 15.00 
5 min....................... 7.00 6.50 

10. SPECIAL FEATURES. 
2 Minute News Briefs at :30-30-seo commercial 
time 2.50. 
5 Minute News at :60 (except main news)-1 min 
commercial Ume 4.00. 
15 Minute News, Sports. Weather 7:30 am. noon & 
5 pm-30-seo participation-3.50. 

II tl 
50.00 
27.50 
13.00 
5.25 

21 tl 
45.00 
25.00 
10.00 
4.50 

26+ 
40.00 
22.50 
8.00 
4.00 

SPRINGHILL 
Webster Parish-Map Location 11-2 

See SIIDS consumer market map and data at begin-
ning of the State. 

KBSF 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 219 9030 0.00 
Springhill Broadcasting Co.. P. O. Box 127, Plain 

Dealing Road. Springhill, La. 71075. Phone 539-
4616. 

I. PERSONNEL 
Owner & Can't Mgr.-John IL B111. 

3. FACILITIES 
1,009 w.; 1460 he. days. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset week-
days; 7:00 a.m, to local sunset Sunday. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 44. 5, 6a. 
Rate Protection: l013. 1lb, 12b, 13b, 14b. 
Basic Rates: 220. 22b, 230. 24a. 24b, 26, 28b, 29s. 
Contracts: 40a. 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b, 62e. 
Cancellation: 70a. 70e. 710. 73a. 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective July 1, 1956. 
Rates received July 27. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. Ann 

I ........ 20.00 12.00 6.00 4.0, 
26 times  18.00 10.80 5.40 3.69 
52 times  16.00 9.60 4.80 3.21 
104 ..... 14.00 8.40 4.20 2.81 
156 times 12.00 7.20 3.60 2.41 
Automotive rate__   2.41 

SULPHUR 
Calcasieu Parish-Map Location B-5 

See SRDS consumer market map and data at begin 
nine of the State. 

KIKS 
1955 

C112C1 
Subscriber to the NAB Radio Code 

Media Code 4 219 9195 7.00 
Victor Radio Company. Box 324. Lake Charles. La. 

70601. Phone 318-527-5266. 
I. PERSONNEL 
General Manager-Don Sams. 
Program Director-Buddy King. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Southeast-R. S. Crane Company. Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
500 vv. days; 1310 kc. Directional. 
Operating sehedule: 5:00 am-local sunset weekdays; 
7:00 am -toral sunset Son. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 45. 44, 5, 6a. 7b. 
Rato Protection: 10b, 111). 12b. 13h. 14h. 
Basic Rates: 22a. 23a. 24a. 250. 26, 28b. 29a. 
Contracts: 40a. 45. 46, 47a. 48. 
Comb.: Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70a. 70e. 71b, 73e. 
Affiliated with KBS. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No.10 Etr 7/1/66--Steed 6/13/66. 
6. SPOT ANNOUNCEMENTS 

lx 26x 52x 156x 312x 560x 1000x 
1 8.00 5.50 5.00 4.00 3.50 3.00 2.50 
20/30 sec-- 4.50 4.00 3.75 3.20 2.90 2.40 2.00 
10 sec..... 3.00 2.75 2.50 2.00 1.75 1.50 1.30 

7. PACKAGE PLANS 
PER WK. ROS: 10x 20x 30x 40e 
1 min______............. 50.00 80.00 105.00 190.00 
20/30 sec...  . 37.60 60.40 87.00 118.00 
10 see.-___................................ 25.00 40.00 52.50 60.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x  50 38 18 15 8 
10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour. 

5-MINUTE NEWS 
1 ti..........._.....  12.00 156 ti  
•6 ti 11.25 260 ti 
52 ti..........._. 10.50 312 ti. 
104 ti................... 9.75 

TALLULAH 
Madison Parish-Map Lotation D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

9.00 
8.21 
7.50 
(D) 

KTLD 
1954 

Media Code 4 219 9240 5.00 
Owned and operated by Sea-Kim. Inc., Tallulah, 

La. 71282. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Chris C. Kimball. 

3. FACILITIES 
500 w.; 1360 he. Non-directional. 
Operating schedule: 5:30 a.m. to local sunset. COT. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4a, 44, 6a. lb. 8. 
Basic Rates: 20a. 23a, 24b, 25a, 28b, 29a. 
Contracts: 41)a. 45. 46. 
Comb.; Cont. Discounts: 60a, 62b, 62e. 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with KISS. 

TIME RATES 
Rates effective September 4, 1954. 
Rates received December 20. 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 

hr. hr. hr. min. (•) (1) 
1 time.... 35.00 26.00 15.00 7.50 4.50 3.00 

13 times._ 28.50 17.10 11.40 7.13 1.28 2.85 
26 times.... 27.00 16.20 10.80 6.75 4.05 2.70 
52 times._ 25.50 15.30 10.20 6.38 3.83 2.55 
104 times._ 24.00 14.40 9.60 6.00 3.60 2.40 
156 times.... 22.50 13.50 9.00 5.63 3.38 2.25 
260 times_ 21.00 12.60 8.40 5.25 9.15 2.10 
312 times... 19.50 11.70 7.80 4.88 2.93 1.95 

(•) I minute or 100 words. 
(I) 1/2-minute. 50 words or station break. 

THIBODAUX (1 AM; 1 FM) 
Lnfourche Parish-Map Location E-6 

Soo SLUM consumer market map and data at begin-
ning of the State. 

KTIB 
1953 

C Ft I e I Et 
Subscriber to the NAB Radio Code 

Media Codo 4 219 9345 2.00 
Delta Broadcasters, Inc., Box 471, 108 Green St., 
Thibodaux. La. 70301. Phone 504-447-0006. 

I. PERSONNEL 
President-Ferd H. Block. 
General Manager -Bob Mahaffey. 
Chief Engineer-Hugh W. Smith. 

2. REPRESENTATIVES 
Louisiana Broadcast Representatives. 

3. FACILITIES 
500 w.; 630 ke. days. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 Urne only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General. 4a, 4d. 5, 6a, la. 8. 
Rate Protection: 10g, 11g, 12g. I3g, 14g, 15e. 16. 
Basle Rates: 2013. 21a, 214, 22a, 23a, 24b, 24e 25a, 

26, 28b, 28e. 25e. 30. 
Contracts: 40a, 41. 4213. 44a, 44b, 45, 46, 47a, 49. 

51a, 51e. 
Comb.: Cont. Discounts: 60a, 61e, 62b, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
RIT 1/1/69-Reed 12/9/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104e 156x 260x 520x 1040+ 

1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 3.00 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 15 ti 20 ti 25 II 
1 mln....._.._ ............... 4.50 4.25 4.00 3.75 3.60 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 260e 

1/2 hr  40 38 36 34 32 28 
1/4 hr._ 30 28 26 24 22 20 
5 mln._. 15 14 13 12 11 10 

KT I B-FM 
1966 

Media Code 4 219 9346 0.00 
Delta Broadcasters, Inc., Box 471, 108 Green St., 
Thibodaux, La. 70301. Phone 501-447-9006. 

I. PERSONNEL 
President-Ford H. Block. 
General Manager-Bob Mahaffey. 
Chief Engineer-Ilugh W. Smith. 

2. REPRESENTATIVES 
Louisiana Broadcast Representatives. 

3. FACILITIES 
Ellp 3,000 w.; 106.3 mc. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 295 ft. above average terrain. 
Partial simulcast operation. Operated separately ex-
cept during news. For simulcast facilities see KTIB. 

4. AGENCY COMMISSION 
15/0 tirne and talent; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d. 4a, 44. 5. Oa. 7a, 8. 
Rate Protection: 10a, 11d, 12a, 13a. 14a. 15e. 16. 
Basic Rates: 20a, 21a. 214. 22a, 23a, 24b, 24e, 25a, 

26, 28b, 28e, 29a, 30. 
Contracts: 40a, 41, 42b, 44a, 44b. 45, 46, 47e. 49, 

51a, 51e. 
Comb.; Cont. Discounts: 60a, 61e. 62b. 
Cancellation: 70a, lee, 71a, 72a, 73b. 
l'rod. Services: 80. 81. 82. 

TIME RATES 

Rates are identical to KT1B. See that listing. 

VILLE PLATTE 
Evangeline Parish-Map Localices C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KVPI 
1953 

C Ft A 113 

Subscriber to the NAB Radio Code 
Media Code 4 219 9450 0.00 
Ville Platte Broadcasting Co.. P. O. Lox 566, Villt 

Platte, La. 70586. Phone 318-363-2124, 
I. PERSONNEL 
President-Lionel B. Deville. 
General Manager-Jim Soliese. 

3. FACILITIES 
250 w.; 1050 he. Non-directional. 
Operating schedule: sunrise to local sunset. CDT. 

4. AGENCY COMMISSION 
15/2 time and talent: 10 days. 

5. GENERAL ADVERTISING See eroded regulations 
General: la, lb, 4a, 5, Ga. 7a, 8. 
Rate Protection: 10e. 14e, 15c. 
Basic Rates: 20b, 22a, 24b, 26, 28b, 29a, 30, 33b. 
Contracts: 40a. 41, 42a. 44a. 45, 47a, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 615, 624. 
Cancellation: 70e, 715, 73b. 
Prod. Services: 80. 
Affiliated with KBS. 
Member; Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 15, 1953. (Card No. 1.1 
Card received April 27, 1955. 

6. SPOT ANNOUNCEMENTS 
1 ti. 26 U. 51 U. 100 ti. 156 U. 519 U. 

I min- 3.50 3.25 3.00 2.75 2.50 2.25 
1/2 min  3.00 2.80 2.60 2.40 2.20 2.00 

8. PROGRAM TIME RATES 
l'er week: 1 U. 2 U. 3 ti. 5 U. 6 U. 7 U. 
30 min......... 18.00 17.00 16.00 14.60 13.80 13.00 
15 mln  12.00 11.00 10.00 8.50 8.00 7.50 
10 min.._ 9.00 8.50 8.00 7.30 6.90 6.50 
5 min  6.00 5.50 5.00 4.25 4.00 3.75 

WEST MONROE 
Outehlta Parish-Map Location C-2 

See SUDS consumer market map and date at begin-
ning of the State. 

See Monroe 
(including West Monroe) 

LOUISIANA 

WHITE CASTLE 
lberville Parish-Map Location D-5 

Sea mum consumer market map and data at begin-
ning of tho State. 

KEVL 
1955 

Media Code 4 219 9555 6.00 
Big League Broadcasting Co., Inc., Donaldsonville 

River ltd. HWY., Whito Castle, La. 70788. Phone 
504-257-3160. 

I. PERSONNEL 
Gnereal Manager-Terry Broussard. 
Open 5fgr. & Prog. Dir.-Marty McKay. 
Chief Engineer-Mike Marchand. 

9, FACILITIES 
1.000 w. days; 1590 he. Non-directIonal. 
Operating schedule: Sunrise-local sunset. CST. 

4 AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 313, 3d, 4a, 4c. 5, 6a. 7b. 
Rate Protection: 10a, 11a, 12e, 13a, 144. 15e. 15b, 

16. 
Basle Rates: 20a, 21a. 21c, 22b, 24a, 24t, 26, 28e. 

29b, 30, 31. 
Contracts: 40a, 41, 42b, 42d, 46, 47e. 48, 49, 51a, 

51e. 
Comb.; Cont. Discounts: 60a, 80e, 61e. 
Cancellation: 70b, 704, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with IBS. 

TIME RATES 
EIT Reed 6/16/67. 

6. SPOT ANNOUNCEMENTS 
1 _ 10 30 8 

05 Second Quickies 
Minimum 10 spots a day, 1.25 

7. PACKAGE PLANS 
mln 10 min 1/4 hr 1/2 hr I hr 

1 x  10 15 20 35 60 
10. SPECIAL FEATURES 

NEWSCASTS 
At :55 each hour, each 5.00. Includes 1-minute spot 
and 5-second open and close. Contract rate applicable 
on minimum contract only; 1 por day, 6 per week for 
13 weeks. 

WINNSBORO 
Franklin Parish-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KMAR 
1957 

Media Cede 4 219 9765 1.00 
KMAR Broadcasting Corp., Box 312, Winnsboro, La. 

71295. Phone 319-435-5141. 
STATION'S PROGRAMMING DESCRIPTION 

KMAR: Programmed for general interest. 
News at :55, 5 min. Country music sign-on-9 am. 
Sports 6:31 am. Religious programming 7-7:30 am. 
Local news 7:31 am for 10 min. 9 am-noon. middle-
of-the-road music. 10:45 am forestry weather news. 
11:50 am. local, regional and national newscast. 
Noon-12:30 pm, market news such as cattle, cotton. 
etc. 1:15 pm, forestry weather news. 2-3 pm. musk. 
showtunes, standard and middle-of-the-road, also, 
discussions, talk. 3 pm-sign-off, rock and rhythm 
and blues. 4:30 pm. stain and regional news for 
10 min. Sports 5-5:10 pm. Contact Representative 
for further details. Rec'd 8/14/67. 

I. PERSONNEL 
Pres. h Genet Mgr -SI Willing. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1570 he. Non-dIrectional. 
Operating schedule: Sunrise to local Rune. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 213, 3a. 4b. 4d, 5, 0e. 7b, 8. 
Rate Protection: I0a, lle, 12a. 135, 14a. 
Basic Rates: 20b. 21a, 28a, 28c, 29a, 30. 
Contracts: 40a. 440. 46, 49, 51c. 
Comb.: Cont. Discounts: 60a. 60i, 61b, 62a. 
Cancellation: 70a, 70e. 71a. 
Prod. Services: 82. 

TIME RATES 
Eft-Reed 7/5/68. 

6. SPOT ANNOUNCEMENTS 
lx 156x 3I2x 

1 min or less    7 6 5 
8. PROGRAM TIME RATES 

I hr 
I x 50 
156   85 
312 x    30 

1/2 hr 1/4 hr 5 mln 
40 25 15 
20 20 12 
25 18 9 
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A 8 D E G H 

MAINE 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. Them is no way at present to estimate 
transistor radio ownership — thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  4,700 Portland 
METRO AREAS (S.M.S.A.) 600 

Bangor Portland 
(County Basis)  1,100 (County BasIs).. 900 
Lewiston-Auburn Total Metros 
(S.M.S.A.)   100 (S.M.S.A.) ...... 700 
Lewiston-Auburn Total Metros 
(County Basis)  100 (County Basis).. 2,100 

2 

3 

4 

5 

6 

7 

8 

9 

10 

MASS. 
12 

MAINE 
O 25 50 
1 •R , ... , I i  

SCALE OF MIES 

Applkobto to MAINE only 

«IC 

FRANKLIN 

t. 

5 7 
1 

SOMERSET 

Bangor 

Farmington 
• ••••• 

Rumford A 
Berlin 

OXFORD 

Mt. Washington 

South Paris 

ochester 

STRAFFORD 

Dover 

Portsmouth 

ROCKINGHAM 

CUMBERLAND Brume 
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400 Spot Radio Stations September 1, 1969 



State, Standard Metropolitan Statistical Areas 
(SMSA's), count-y and city estimates are devel-
oped exclusively by Market Data division of SRI». 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Auburn-Androscoggin Augusta-Kennebec Bangor-Penobscot Biddeford-York Lewiston-Androscoggin Portland-Cumberland South Portland-Cumber-land 

State, County, City, Metro Area Data 

Estimates for: 
STATE 
COUNTY-Map Loe. Population Household. 

City 1/1/69 I/1/69 
Metropolitan Area (000) (000) 

--Consumer Spendable Income-1968--
'le Distributkn of Families 

Per 9000 5000 8000 10000 15000 
Household to to to to and 

($000) (Si 4999 7999 9999 14999 over 

MAINE STATE TOTALS. 979.0 289.91 2,424,573 8,363 21.8 22.9 18.0 19.8 10.7 

ANDROSCOGGIN C.8 88.0 27.50 218,067 
Auburn  25.6 8.13 67,730 
Lewiston  42.4 13.46 101,275 
Lewiston Auburn 
Metro Area 
(Official S.M.S.A.)  71.7 22.21 188,895 8,505 
Lewiston-Auburn 
Metro Area 
(county basis)  88.0 27.50 218,067 

AROOSTOOK F-21  106.3 26.48 227,090 
CUMBERLAND B-9t  191.9 58.96 512,109 

Portland  70.3 23.73 212,366 
Portland Metro Area 
(Official S.M.S.A.)  146.2 45.26 396,260 
Portland Metro Area 
(county basis)  191.9 58.96 512,109 
South Portland  23.6 6.89 61,316 

FRANKLIN C.7  19.5 5.69 49,208 

HANCOCK F-71  31.5 10.19 78,961 
KENNEBEC D-8  90.2 26.45 235,609 

Augusta  23.6 7.01 56,367 
KNOX E-8  27.0 8.72 68,363 
LINCOLN D-9  18.0 5.76 44,293 
OXFORD B-8  42.8 12.64 109,296 
PENOBSCOT F-6t  131.0 36.64 318,086 

Bangor  41.1 11.78 104,215 
Bangor Metro Area 
(county basis)  131.0 36.64 318,086 

PISCATAQUIS E-4  17.0 5.16 40,874 
SAGADAHOC D-9  22.9 7.08 59,656 
SOMERSET D-5  39.6 11.79 87,328 
WALDO E-8  22.4 6.66 44,089 
WASHINGTON G-7t 29.3 9.20 69,047 
YORK B-10t  101.6 30.99 262,497 

Biddeford   18.4 5.68 46,264 

  Re II Sales-1968  
-Total Retail Sate.-  By Selected Store lye..  

Per General Horne 
Houeehold Food Drug Mdse. Apparel Fore. 

(8000) (9) ($000) ($000) ($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

MAINE 

Papen- Faun 
oar Perm-
ear. Sallee 

1/1/69 I/1/69 
(000) (000) 

Grose 
Farm 

Income 
1968 

($000) 

7,930 24.3 25.6 18.3 18.1 8.8 
8,331 
7,524 

7,930 24.3 25.6 18.3 18.1 8.8 
8,576 21.4 16.6 17.0 22.8 12.8 
8,686 20.8 24.3 20.0 18.7 11.0 
8,949 

8,755 

8,686 20.8 24.3 20.0 18.7 11.0 
8,899 
8,648 22.0 19.2 16.8 23.1 13.2 

7,749 
8,908 
1.041 
7,840 
7,690 
8,647 
8,681 
8,847 

8,681 
7,921 
8,426 
7,407 
6,620 
7,505 
8,470 
8,145 

1,594,630 5,500 398,891 40,885 215,267 77,274 52,128 320,919 120,287 372.31 26.7 220,031 

150,712 5,480 35,501 2,794 17,726 11,736 5,297 32,546 9,422 34.95 1.3 11,291 
47,241 5,611 10,791 712 2,240 692 732 19,425 3,952 
82,098 6,099 17,530 1,608 14,414 10,481 4,088 10,257 3,614 

135,272 6,091 30,002 2,485 16,815 11,331 4,870 30,919 8,271 26.60 

150,712 5,480 35,501 2,794 17,726 11,736 5,297 32,546 9,422 34.95 
124,808 4,713 27,445 3,100 18,539 6,540 4,059 25,665 9,646 31.30 6.3 70,550 
363,296 6,162 86,200 8,750 62,828 16,701 13,033 71,340 23,034 74.89 1.8 13,475 
198,033 8,345 40,778 4,444 47,057 10,077 8,381 43,288 7,428 

298,554 6,596 70,277 7,451 55,927 14,800 11,725 59,647 16,312 51.46   

13,633 71,340 23,034 74.89   
901 8,355 2,645   
418 6,732 3,246 8.34 1.0 4,560 

363,296 
29,736 
33,571 

23.0 19.4 16.6 20.9 11.0 59,824 
20.7 21.3 19.1 21.6 12.4 166,047 

59,523 
22.4 22.7 15.2 20.9 9.8 48,405 
22.9 20.9 15.6 19.9 11.5 33,712 
20.8 23.3 17.8 20.1 11.1 66,766 
21.0 22.1 18.3 21.8 11.7 226,965 

108,864 

21.0 22.1 18.3 21.8 11.7 226,965 
24.2 30.0 14.3 15.8 8.9 24,421 
21.4 23.5 18.8 19.4 11.0 27,258 
25.4 26.6 17.1 15.1 6.6 56,970 
27.3 20.4 17.4 15.7 6.0 26,723 
21.4 16.2 15.3 19.9 10.3 39,267 
21.0 25.5 17.5 19.1 10.4 145,885 

40,275 

6,162 
4,316 
5,900 

5,871 
6,276 
8,491 
5,551 
5,853 
5,282 
6,194 
9,241 

6,194 
4,733 
3,850 
4,832 
4,012 
4,268 
4,707 
7,091 

86,200 
9,919 
9,387 

15,588 
39,552 
15,439 
11,732 
7,723 

17,865 
52,521 
19,853 

52,521 
6,549 
7,248 

20,186 
7,161 

14,089 
40,144 
11,342 

8,750 
1,082 
932 

1,724 
4,641 
1,472 
1,713 
891 

1,560 
4,805 
1,868 

4,805 
1,013 
679 

2,143 
655 

1,204 
4,281 
867 

62,828 
404 

3,091 

6,605 
23,442 
8,736 
5,348 
3,590 
6,420 

41,965 
30,733 

41,965 
2,094 
3,892 
3,655 
2,723 
5,162 
8,187 
3,267 

16,701 
917 

1,314 

2,232 
10,065 
3,762 
2,969 
649 

1,866 
12,594 
7,984 

12,594 
1,224 
800 

1,827 
646 

1,536 
4,575 
2,174 

841 
6,206 
2,548 
1,401 
803 

1,259 
7,650 
4,752 

7,650 
925 
658 

2,049 
576 
921 

6,032 
2,050 

11,732 
35,847 
15,338 
8,414 
7,009 
17,481 
47,567 
25,674 

47,567 
5,491 
4,675 
7,225 
5,509 
5,803 
27,883 
8,300 

(1') Consumer Market estimates for retail sales, (tDud and store types), do not include sales made in military commissaries, post exchanges and eating places on militay posts In these counties. 

MAINE 
See SUDS consumer market map and data st begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORKS 

Hildreth Network Stations 
Comprised of: 

WADS-Bangor WAGM-Presque Isle 
WPOR-Portland 
Media Code 4 220 0250 1.00 
Executive Offices-562 Congress St., Portland, Me. 

04101. Phone 773-8111. 
I. PERSONNEL 
Exec. Vice-Pres.-Welter Dickeon. 
National Sales Manager-Gordon Dunn. 

2. REPRESENTATIVES 
John C. Butler Co.. Inc. 
New England-Kettell-Carter. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 40, 5, Ga, 7a, 8. 
Rate Protection: 10e, lle. 12e. 13e. 14e. 
Basle Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 45. 46, 47a. 
Comb.: Cont. Discounts: 60b, 60k, Glu. 61b. 62b. 
Cancellation: 70a, 70e, 71a. 73a. 
See Individual hating' for rates. 

TIME RATES 
Rates effective June 1, 1960. 

DISCOUNTS 
Advertisers using 3 or more basis Hildreth Stations 
(WPOR, WAIST, WAGEI) earn 10% discount. Identi-
cal schedules not required but must run simultaneously 
to earn discount. 

Lobster Network 
Comprised of: 

WLOB-Portland WGITY-Banger 
WCOU-Lewiston WEGP-Preaque Isle 
WGFIM-Skowhegan WSME-Sanford 
WRUM-Itumford WABK- Augusta 
Media Gode 4 220 0500 9.00 
Executive Office-440 Forest Ave., Portland, Me. 

04101. Phone 207-774-6561. 
t. PERSONNEL 
General Manager-Melrin L. Stone. 
National Sales Manager-Barry potter. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio. Inc. 
Boston-Harold II Segal & Company. 

4. AGENCY COMMISSION 
15/0 on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 211. 3e, 4a. 5, Cu, 7a. 
Bate Protection: 12g, 15b. 

Basic Rates: 20e. 22a, 23e, 24e. 
Contracts: 40a, 43. 
Comb.: Cont. Discounts: 60f 
('ancellation: 70e. 
For separate rates lee individual listings. 

TIME RAT-ES 
No. 10G EH 1/1/69-Reed 1/6/69. 

AA-Mon thru Fri 6-9 am & 3-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
FULL NETWORK BUY 

CLASS AA 
PER WK; EA: 1 ti 6 ti 12 11 18 ti 24 ti 
1 min  69.00 61.50 55.00 50.00 46.00 

LESS THAN FULL NETWORK BUY 
WLOB   30.00 25.00 22.00 20.00 18.00 
WG1TY _________ 13.00 13.00 12.00 10.00 9.00 
WCOU   6.50 6.00 5.75 5.50 5.25 
WEGP   10.00 8.00 7.00 6.00 6.00 
WGIIM   12.00 11.00 10.00 9.00 8.00 
WABK ......... ........ _  7.00 6.00 5.50 5.00 4.50 
WRUM   5.75 5.50 5.00 4.75 4.50 
WSME   5.75 5.50 4.75 4.50 4.25 

FULL NETWORK BUY 
CLASS A 

1 min ... 60.00 53.50 49.50 45.00 41.00 
LESS THAN FULL NETWORK BUY 

WLOB  ... 25.00 21.00 20.00 18.00 16.00 
WGITY ........ ......._...... 12.00 11.09 10.00. 8.00 
WCOU .   6.00 5.75 5.50 5.25 5.00 
WEGP ... -  9.00 8.00 7.00 6.00 5.00 
WORM   10.00 9.00 8.00 7.00 6.00 
WABK   J. 50 4.00 4.00 
WRUM 5.50 5:00 1.25 4.50 4.25 

4.50 4.25 4.00 
30 see: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

DISCOUNTS 
From less than Full Network Buy: 
2 stations-5% 6 or 7 stations-15% 
3 or 5 stations-10% 

Maine Broadcasting System 
Comprised of: 

WCSII-Portland WRDO-Augueta 
WLBZ-Bangor 
Media Code 4 220 0750 0.00 
Executive Offices: 579 Congress St.. e/o WCSIL 

Portland, Mo. 04101. Phone 207-772-0181. 
I. PERSONNEL 
General Manager-Jack S. Atwood. 
National Sales Manager-lierbert W. Crosby, 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 45. 44, 5. Cu, S. 
Rate Protection: 10e, 11c. 12e, 13e. 14e. 
Basic Rates: 260, 220. 22b, 23a, 25a. 26, 28a, 290. 
Contracts: 400. 45, 46, 470. 
Comb.: Cont. Discounts: 60b, 60k, 61e. 62b. 
Cancellation: 700. 70e. 71a, 73a. 

TIME RATES 
Elf Reed 1/4/68. 

COMBINATION DISCOUNTS 
Any combination of 2 stations-10%. 
All 3 stations-15%. 

Maine State Network 
Comprised of: 

WQDY-Calals WLICN-Lincoln 
WDMF,-Dover-Foxcroft WMCS-Machlas 
WDEA-EllswerUt WMKR-Millinocket 
WHOU-lioulton 
Media Cade 4 220 0850 8.00 
Executive Office-68 State St., Ellsworth, Me. C4605. 
Phone 207-667-2523. 

L PERSONNEL 
President-Donald E. Knowles. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
New England-Nona Kirby Co., Inc. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulation. 
General: la, 2a, 3a, 45. 5. Oa, 8. 
'Rate Protection: 10e. Ile. 12e. 13e. 14e. 
Basic Rates: 22a. 22b, 230, 24b, 26, 28e, 29e. 
Contracts: 405. 45. 46, 470. 
Comb.; Cont. Discounts: G0b, 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70e. 710. 73a. 

TIME RATES 
Elf Reed 6/30/68. 

6. SPOT ANNOUNCEMENTS 
FULL NETWORK, PER WK: 1 tl 591 10+ 
1 min  35 30 25 

AUBURN 
Androscoggin County-Map Location C-8 

Seo SRDS consumer market map and data at beginning 
of the State. 

See Lewiston-Auburn 

AUGUSTA (2 AM; 1 FM) 
Kennebec County-Slap Location D-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WABK 
1960 

e 
CITY OF LICENSE 
GARDINER 

(This is a paid duplicate of the listing aim-miring 
under Gardiner, Maine.) 
Media Code 4 220 4125 1.00 
Abenaki Co., Box 740, Gardiner, Me. 04345. Phone 

207-582-3303. 
Other address-Box 782, Augusta, Me. 04330. 

I. PERSONNEL 
President-Jon Lund. 
General Manager-Don Roberts. 

2. REPRESENTATIVES 
New York-McGavren-Gullel-POW Radio. Inc. 
Boston-Harold rt. Segal & Company. 
Lobster Network. 

4,850 
10,941 
3,897 
2,534 
3,242 
5,757 

17,867 
6,230 

17,867 
1,812 
3,240 
5,193 
2,601 
3,321 

13,581 
2,921 

13.46 .8 4,524 
33.85 2.2 22,465 

12.53 
8.19 

17.01 
42.79 

42.79 
7.42 
9.00 

16.19 
8.70 

13.08 
40.61 

1.0 8,165 
.s 5,347 

1.6 9,474 
2.2 17,561 

.7 2,939 

.3 2,897 
2.3 12,495 
2.1 19,329 
.s 4,236 

1.5 10,723 

3. FACILITIES 
5,000 w.; 1280 kc. Non-directional days, directional 
nights. 
Operatinu schedule: 5:30 am-midnight. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, lb, 2a, 2b, 30, 3b, 3c, 34. 4a, 44, 5. 

Ga, 7a, 8. 
Bate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b, 

15e. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 230, 24a, 24b, 

24e, 25a, 28b, 20e. 290, 30, 325. 
Contracts: 40a, 41a, 42b, 42d, 43, 44a, 44b, 45, 46, 

470, 48. 49, 50. 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60f, 610. 621). 62d. 
Cancellation: 70a. 70e. 710, 72a, 73a, 73b, 
Prod. Services: 80. 81, 82. 
Member: Lobster Network. 

TIME RATES 
No. 1 Eff 7/I/68-Reed 5/31/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I56x 260x 520x 

1 min  7.00 6.50 6.00 5.00 4.00 
30 see: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
AA-Mon thou Sat 6-9 am & 4-7 pm. 
A-All other times. 

1 MINUTE 
PER WK: 6 ti 12 ti 18 tl 24 ti 30 91 

4.00 
A   5.00 4.50 4.00 ...... 

30 see: 80% of 1-min. 10 sec: 50% of 1-min. 
10. SPECIAL FEATURES 
5-min News & Features-1-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

WFAU WFAU-FM 
1946 1961 

CBS Raffle Network 

(D) 

Media Code 4 220 1000 9.00 
Capitol Communications Corp.. Box 307, 160 Bangor 

St.. Augusta. Me. 04330. Phone 207-623-3878. 

STATION'S PROGRAMMING DESCRIPTION 
WFAU: Programmed for adults. 
NEWS: features local voices. AP wire, 10 min local 
7:25 am, 25 min local 5:35 pm. local and network 
generally at. :55. 2 local reporters plus state house 
reporter. .Audience participation by phone program 
9:30-9:55 am St-F. Review of state news 11:35-11:55 
am Sat. SPORTS: local area high school and major 
league football, basketball, hockey and baseball. Lo-
cal reports on bowling, golf, eki, etc. 15 min local 
6:10 pm St-Sat. Live coverage of city council and 
school board meetings. MUSIC: standards, popular. 
Remote coverage of special events. Contact Represen-
tative for further details. Reed 5/27/68. 

(This listing continued en next page) 
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MAINE 

Augusto-W FA U, W FA U-FM-Cont'd 
I. PERSONNEL 
President-Harold Vigue. 
General Manager-Norman G. Gallant. 
Sales Manager-Paul F. McClay. 

2. REPRESENTATIVES 
New England-Kettoll-Carter, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 kg. 

Non-directional. 
Operating schedule: 5:25 am-midnight. EST. 

FM FACILITIES 
ERS' 4,800 w.; 101.3 me. 

4. AGENCY COMMISSION 
15/0 net Ume; monthly, 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, Is, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 

6a, 7a. 8. 
Rate Protecion: 10b, 11b, 12b, 13b, 14e. 15a, 15b, 

15e. 
Basic Rates: 20e. 206, 215. 21b, 21e, 22a, 23a, 24a, 

21b, 24e. 25a, 27. 29a. 29b, 30. 32a. 
Contracts: 40*, 41, 42b, 424. 43, 44a, 44b, 45, 46, 

47a, 48, 49, 51a, 51b, 61e. 
Comb.; Cont. Discounts: 60b, 604, 60g, 601, 61a, 62a, 

624. 
Cancellation: 70b, 704. 715, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
•Afffilated with CBS Radio Network, 
Member: French Program Group of New England. 
National AgRadio Groups, Inc. 

TIME RATES 
No. NCC-I Eff 7/1/66-Rec'd 7/26/66. 

6. SPOT ANNOUNCEMENTS 
I min 

x   700 
26 x.   6.80 
52 x.  

260 x . 6.10 
312 x. . 5.85 
520 x.________________________ 5.60 
1040 5.25 

7. PACKAGE PLANS 
PER WE: 5 ti 10 tl 15 tl 20 ti 
1 min__  6.00 5.50 5.25 5.00 
30 sec_____ 4.80 4.40 4.20 4.00 
ID's ...._-__ 3.00 2.75 2.85 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 min 

1 X. 60 36 24 

DISCOUNTS 

30 see ID's 
5.60 3.50 
5.45 3.40 
6.30 3.30 
5.10 3.20 
4.90 3.05 
4.70 2.95 
4.50 2.80 
4.20 2.65 

30 11 50 ti 
4.50 4.00 
3.60 3.20 
2.25 2.00 

13-2601-5% 

WRDO 
1932 

NBC Radio Network 
The Eastman Station 

Maine Broadcasting System 
RAB 

Subscriber to the NAB Radio Code 
Media Code 4 220 1250 0.00 
IVRDO, Inc. ' 251 Water SL, Augusta, Me. 04330 
Phone 207-623-4735. 

I. PERSONNEL 
President-William H. Rine,. 
General Manager-Jack B. Atwood. 
Station Manager-Leslie II. Robley. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 5:30-12:05 am weekdays: 8:00 
am-11:30 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10e, 11c, 12e, 13b, 14b. 
Basic Rates: 20b, 21a, 214, 22a, 23a, 24a, 24e, 25a, 

28b, 28e, 29a, 33d. 
Contracts: 40a, 42a, 41b, 45, 46, 47a, 48, 50, 51b. 
Comb.: Cont. Discounts: 60f. 61a, 62b. 
Cancellation: 70a, 70e, 710, 72, 73b. 
Prod. Services: 80, 81, 82. 
A6311ated with NBC Radio and Tho Eastman Net-
works. 
Member: Maine Broadcasting System. 

TIME RATES 
EIT 1/1/68-Reed 12/4/67. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-All other times. 

7. PACKAGE PLANS 

SECTION I 
PER WK: 1 mln 30/20 10 see 
1 tL  8.00 6.40 4.00 
12 ti  6.00 4.80 3.00 
18 tL  5.00 4.00 2.50 

SECTION II 
1 ti .......... 7.00 5.60 3.50 
12 tts  . .    5.00 4.00 2.50 
18 4.00 3.20 2.00 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

RATEFIOLDER 
Minimum wkly ached of 6 I-min spots 6 am-mid 
Mon-Sun necessary to maintain comae wk advertising. 

BANGOR (3 AM) 
Penobscot County-Map Location F-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WABI WAB I-FM 
1924 1961 

Hildreth Network Stations 
American Contemporary Ntwk 

Subscriber to the NAB Radio Code 
Media Code 4 220 1500 8.00 

Community Broadcasting Service. 35 Ifildreth St.. 
Bangor. Me. 04401. Phone 207-947-8321. TWX 
710-222-1645. 

I. PERSONNEL 

Exec_ Vice-Pres.-Walter L. Dickson. 
Sta. & Nat'l Sales Mgr.-John MacRae. 

2. REPRESENTATIVES 

John C. Butler & Company. Inc. 
New England-Kettell-Carter. Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 

5.000 w.; 910 kc. Directional-night only. 
Operating schedule: 5:45 a.m. to midnight week-
days. EST. 
FM-ERP 5,000 w.; 97.1 me. 
Antenna ht.: 1,228 It. above average terrain. 

4. AGENCY COMMISSION 

15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb, 2a, 3a, 3d, 4e, 4d, 5, 6a, 7b. 
Rate Protection: 10g, 11g. 126. 13g, 14g. 15a, 16. 
Basic Rates: 20b, 21a, 21b, 21e. 22a, 22b, 23a, 23b, 

24a, 24b, 24e. 25a, 26, 27, 284. 28c, 29a. 30, 33e. 
Contracts: 40a, 41, 42a, 42e. 43, 44b, 45, 46, 470. 

49, 50, Ma, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 00e. 60e, 60f, 601, Mb, 

6213. 62d. 
Cancellation: 70a. 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 

18 12 Affiliated with American Contemporary Network. 
Member: Hildreth Network Stations. 

TIME RATES 

No. 7 Eff 4/1/69-Itec'd 5/1/69. 
AA-Mon thru Sat 6-9 am 8c 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA 

FIXED 1 min 30/20 
1 x.  17.00 13.60 
52 x   16.00 12.80 
104 15.00 12.00 
260 x  13.00 10.40 
520 ....... 10.00 8.00 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WE: AA A 
EA: I min 30/20 ID's I min 30/20 ID's 
6 ti  13.00 10.40 6.50 11.00 8.80 5.50 
12 12.00 9.60 6.00 10.00 8.00 5.00 
18 ti  11.50 9.20 5.75 9.50 7.60 4.75 
24 ti......  11.00 8.80 5.50 9.00 7.20 4.50 
30 ti  10.50 8.40 5.25 8.50 6.80 4.25 
All spots are combinable for frequency purposes. 

8. PROGRAM TIME RATES 

1/4 hr  40 38 32 
10 min.  35 32 29 27 
5 rain.   30 26 22 18 

9. PARTICIPATING PROGRAMS 
Sports Today with George Hale-Rate card plus 2.50, 
talent per program. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

A 
ID's 1 min 90/20 
8.50 15.00 12.00 
8.00 13.00 10.40 
7.50 12.00 9.60 
6.50 10.00 8.00 
5.00 8.00 6.40 

Ix 52x I04x 260x 

WGUY 
1947 

Lobster Network 

ID's 
7.50 
6.50 
6.00 
5.00 
4.00 

Subscriber to the NAB Radio Code 
Media Code 4 220 1750 9.00 

Bangor Broadcasting Corp., 7 Main St., Bangor. 
Me. 04401. Phones 207-947-7354; 7355. 

I. PERSONNEL 
President-Melvin L. Stone. 
General Manager-Robert P. Mooney. 
l'rogram Director-Vie Martin. 

2. REPRESENTATIVES 
MeGarren-Guild-POW Radio, Inc. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
5,000 w.; 1250 be. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 20a, 23s. 
Contracts: 40a, 41, 43, 45, 46. 
Cancellation: 70e. 
Prod. Services: 82. 
Member: Lobster Network. 

TIME RATES 
No. 6 Eff 8/1/66-Reed 7/5/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: ANNUAL I min 
6 52 13 
12 Plan 104 Plan.. 12 
15 Plan________ 260 Plan._   11 
18   520 Plan.   10 
24 Plan______. 1000 9 
30 Plan. 1500 Plan.   8 
20/30-second announcements-80% of earned I-minute 
rate. 
10-second and ID announcements-50% of earned 1-
minute rate. 

8. PROGRAM TIME RATES 
1/4 30.00 5 min.  18.00 
10 24.00 

9. PARTICIPATING PROGRAMS 
You're On Tho Air-10-11 am. 15 

10. SPECIAL FEATURES 
News-every halt hour. 

5 51INIJTE NEWSCASTS 
ea per wk ea per wk 

3 tL 15. 45. 6 tl 13. 78. 
5 U 14. 70. 

WLBZ 
1926 

NBC Radio Network 
The Eastman Station 

Maine Broadcasting System 
Aii3 

Subscriber to the NAB Radio Code 
Media Code 4 220 2000 8.00 
Maine Broadcasting Company. 861 Broadway, Bangor. 
Mo. 04401. Phone 207-942-4656. 

I. PERSONNEL 
Preildent,-William H. Hines. 
General Manager-Jack S. Atwood. 
Station Manager-Edward E. Guernsey. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5.000 w.; 620 ice. Directional-night only. 
Operating schedule: 6-12:05 oto. EST. 

4. AGENCY COMMISSION 
15% on station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11c, 12e, 13b, 14b. 
Basic Rates: 20b, 21a, 21d, 220, 23a, 24a, 24e, 25a, 

28b, 28e. 29a, 33d. 
Contracts: 40a, 42a, 44b, 45. 46, 47a, 48, 50, 51b. 
Comb.: Cont. Discounts: 60f, 61a, 62b, 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio and The Eastman Net-
works. 
Member: Maine Broadcasting System. 

TIME RATES 
No. 19 Eff I/1/68-Rec'd 12/4/67. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Ali other times. 

7. PACKAGE PLANS 
SECTION I 

PER WE: I min 90/20 10 see 
1 ti  9.00 7.20 4.50 
12 ti    8.00 6.40 4.00 
18 U.    7.00 5.60 3.50 

SECTION II 
1 ti  8.00 6.40 4.00 
12 tL  7.00 5.60 3.50 
18 tL  6.00 4.80 3.00 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-I0% 

RATEHOLDER 
Minimum wkly seed of 6 1-mln spots 6 am-mid 
Mon-Sun necessary to maintain cansen wk advertising. 

10. SPECIAL FEATURES 
Let's Talk It Over (10:05-10:45 am). flat---__ 12 

BATH 
Sagadahoc County-Map Location D-9 

See SRDS consumer market map and data at begin-
ning of the State 

WJTO 
1957 

C R A B 

Media Code 4 220 2250 9.00 

Radio Maine, Drawer 329, 20 York St., Bath, Me. 
04,530. Phono 207-443-5542, 

I. PERSONNEL 
Owner/Manager-Catherine .f. Porter. 
Commercial Manager-Michael Gallant. 
Chief Engineer-T. R. Safford. 

2. REPRESENTATIVES 
New York-AAA Representatives. 
-Boston-Harold H. Segal & Company. 

3. FACILITIES 
1.000 w.; 730 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 30. 4a, 44. 5. 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 23a, 24b, 24e, 200. 290. 

Contracts: 40a. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 601, 61a. 
Cancellation: 71a, 72. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/69-Reed 2/3/69. 
6. SPOT ANNOUNCEMENTS 

Ix 104x 2600 3I2x 520x 728x 10400 
1 min 5.25 3.90 3.50 3.30 3.10 2.80 2.50 
30 sec 4.05 2.95 2.70 2.50 2.35 2.10 1.90 

7. PACKAGE PLANS 
PER WE: 12 ti 18 ti 24 tl 50 ti 75 11 
1 min  4.25 3.95 3.60 3.15 2.90 
30 sec  3.10 2.80 2.60 2.30 2.20 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x  29.10 19.45 8.45 
PROGRAM DISCOUNTS 

26 wk-15% 52 wk-20% 

BELFAST 
Waldo County-Map Location E-8 

Seo SRDS consumer market map and data at begin-
ning of the State. 

WBME 
1964 

Media Code 4 220 2500 7.00 
Belfast Broadcasting Corp.' Inc., School St., Belfast. 
Me. 01915, Phone 207-338-2278. 

I. PERSONNEL 
President-David F. Milligan. 
Manager-Scott Standiford. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
New England Spot Sales, Inc. 

3, FACILITIES 
250 w.• 1230 kc. Non-directional. 
Operating schedule: 5 am-10 pm. EST. 

4. AGENCY COMMISSION 
15%; on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. is. 4d, 5, 6a, 7a, 8. 
Rate Protection: lob. 11b, 12b, 13b, 14b. 
Basic Rates: 206, 21a, 22a, 230, 24a, 25a, 28e. 29a, 

33a. 
Contracts: 40s, 41, 42a, 43, 45, 46, 47a, 49, 50, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 60e, 62b. 
Cancellation: 70b, 70d, 71a, 73a. 
Prod. Services: 82. 
Program discounts may be used to obtain announce-
suent discounts, but announcements do not apply 
toward program discounts. 

TIME RATES 
No. 3 Eff 4/1/68-Reed 2/28/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 104x 156x 2600 500x 

1 min 5.00 4.45 4.30 4.15 4.00 3.85 3.70 3.50 
20/30 4.00 3.45 3.30 3.15 3.00 2.85 2.702.50 
10 sec 2.50 2.25 2.15 2.10 2.00 1.90 1.80 1.70 

7. PACKAGE PLANS 
PLAN: 10 20 30 50 
1 min 40 77 Ill 175 
20/30 sec...._.........,....,....,  30 57 81 125 
10 sec. 25 47 ___ 100 
To he used in 1 week. 

8. PROGRAM TIME RATES 
Ix I3x 260 52x 104x 1560 364x 

1 he.... 37.00 33.00 30.00 27.00 24.00 21.00 18.00 
1/2 hr 22.00 20.50 19.00 17.50 16.00 14.50 13.00 
1/4 hr 15.00 13.75 12.50 11.25 10.00 9.75 8.50 
5 min 7.50 6.50 6.00 5.50 5.00 4.50 4.00 

BIDDEFORD 
York County-Map Location B-I0 

See SRDS consumer market map and data at begin-
ning of the State. 

WIDE 
1948 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 220 2750 8.00 
Hoy Communications Corp., 124 Main St., Biddeford, 
Me. 04005. Phone 207-281-4566. 
STATION'S PROGRAMMING DESCRIPTION 

WIDE: Programmed for general Interest. 
MUSIC: current htts, general popular. NEWS: net-
work news on hour, local news at :05, extended 
newscasts at 7 am, noon, 5 pm & 6 pm, weather at 
:30. SPORTS: local reports daily at 7:10 am. 12:10 
pm & 5:10 pm, network reports at 6:10 pm daily and 
on world of sports feature weekends, local high school 
basketball, football & hockey, major league baseball. 
Special features and religious programs aired on 
weekends. Contact Representative for further details. 
Rec'd 6/2/69. 

I. PERSONNEL 
President-F. Parker Hoy. 
Sta. & Com'l Mgr.-Frank DeFrancesco. 
Program Director-Robert L. Dumais. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
New England-Kettell-Carter. Inc. 

S. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 5:55 am-11:05 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3b, 3e. 3d, 4a, 4d 5, Ca, 7a, 

8. 
Rate Protection: 10b, 1lb, 12b, 13b. 14b, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 21d. 220. 22b, 230. 

24b, 24e, 25a, 26, 28a, 28e, 29a, 30. 
Contracts: 40a, 41, 448, 44b, 45, 46, 47a, 48, 49, 50. 

51a, 51b. 
Comb.; Cont. Discounts: 00a, 60e, 60f, 60h, 601, 

610, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 

(This listing continued on next page) 
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Biddeford-W I D E-Continued 
TIME RATES 

No. 8 Eft 2/1/68-Rec'd 1/30/68. 
6. SPOT ANNOUNCEMENTS 
FIXED POSITION: I min 30 see 10 ses 
1 x. 7.00 5.25 3.50 

 -. 6.65 5.00 3.35 
52 X   -.. 6.30 4.75 3.15 
104 x  . 5.95 4.50 3.00 
156 x   - 5.60 4.20 2.80 

3.95 2.65 
312 x 4.90 3.70 2.45 
520 x  4.55 3.45 2.30 
1000 x  4.20 3.15 2.10 

7. PACKAGE PLANS 
SATURATION PLANS-1 MINUTE 

PER WK: 5 ti 10 ti 15 01 20 tl 30 ti 50 ti 
1 wk  6.00 5.70 5.40 5.10 4.80 4.50 
13 wk  5.70 5.40 5.10 4.80 4.50 4.20 
26 wk  5.40 5.10 4.80 4.50 4,20 3.90 
52 wk..._  5.10 4.80 4.50 4.20 3.90 3.60 
30 sec: 75% of 1-mln. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
lx 260 52X I04x 156X 260x 

5 min  10.00 9.50 9.00 8.50 8.00 7.50 
Fixed position. 

9. PARTICIPATING PROGRAMS 
French Jigs and Reels-Sat 6:30-7:30 pm. 
Greek Hour-Sun 9:05-10 am. 
Talent fee for foreign language programs per spot 
extra 1.00. 

BRUNSWICK (1 AM; 1 FM) 
Cumberland County-Map Location B-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WCME 
1955 

Media Code 4 220 3000 7.00 
Central Maine Broadcasting System. Inc.. Box 179. 
Brunswick, Me. 04011. Phone 207-725-5507. 
STATION'S PROGRAMMING DESCRIPTION 

WCME: Programmed for adults. 
MUSIC: standards, broadway showtunes. film music. 
6-9 am music, comedy, qulz, interviews, opinion polL 
9 am-noon music. Noon-6 pm music. 6-9 pm & 9 
pm-12M music. NEWS: 5 min on hour and 7:30 am, 
7:35 am, 12:05 pm. Weather 5 past hour. SPORTS: 
horse trotting racing, yacht racing, college and high 
school football, ice racing, amateur hockey from youth 
center, tuna tournament. Mobile unit and airplane. 
Contact Representative for further details. Rec'd 
2/5/68. 

I. PERSONNEL 
President-Maurice L. Goulet-
Gen'l & Sales Mgr.-William N. McKeon. 

2. REPRESENTATIVES 
New York-Vic Piano Associates, Inc. 
Boston-Nona Kirby Co. 

3. FACILITIES 
1,000 w.; 900 kg. Non-directional days. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WCME-FM. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4a, 4e, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11c, 12e, 13e. 14e. 15b. 
Basle Rates: 20b, 23e, 22b, 23a, 240, 24e, 26. 28b, 

28e. 290, 30, 31. 33a. 
Contracts: 40a, 42a, 44a, 45, 48, 47e, 48, 51b. 
Comb.; Cont. Discounts: 60a, 60e. 60e, 60f, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective April 11, 1965. 
Bates received May 27, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
1 wk 4 wk 13 wk 26 wk 52 wk 

1 ti  5.20 4.70 4.45 4.15 3.90 
7 ti  5.00 4.45 4.15 3.60 3.50 
13 ti  4.70 4.30 3.70 3.50 3.25 
19 ....   4.30 4.15 3.60 3.40 2.90 
25 ti  4.00 3.85 3.40 3.00 2.80 
31 ....... _ 3.70 3.50 3.20 2.80 2.50 
49 ti  3.60 3.25 2.90 2.65 2.90 

20/30 SECONDS 
1 ti  4.15 3.55 3.45 3.10 2.90 
7 ti  3.85 3.45 3.10 2.80 2.65 
13 ti  3.55 3.25 2.95 2.45 2.30 
19 ti  3.25 3.10 2.80 2.30 2.20 
25 ti  3.10 2.95 2.65 2.20 2.05 
31 ti  3.00 2.80 2.40 2.05 1.90 
49 ti  2.80 2.65 2.25 1.90 1.75 

10 SECONDS 
1 tl  2.90 2.65 
7 ft._ ...... _._ ..... _  2.65 2.45 
13 II  2.45 2.30 
19 ti   2.30 2.20 
25 ti    2.20 2.05 
31 ti  2.05 1.90 
49 ti  1.90 1.75 

2.45 
2.30 
2.20 
2.05 
1 90 
1.75 
1.55 

2.30 2.20 
2.20 2.05 
2.05 1.90 
1.90 1.75 
1.75 1.55 
1.55 1.45 
1.45 1.30 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x_____-______  60 35 19 13 8 
DISCOUNTS 

1.3x- 5,T 52x-15% I56x-25% 
26x-14 104x-20% 260x-30% 

9. PARTICIPATING PROGRAMS 
Variette Franca's° (French)-10 am-1 pm Sun. 1 

min, 8.00. 

W C M E-FM 
1965 

Media Code 4 220 3001 5.00 
Central Maine Broadcasting System, Inc., Box 179, 

River Rd., Brunswick, Me. 04011. Phone 207-725-
5507. 

I. PERSONNEL 
President-Maurice L. Goulet. 
Gen'l & Sales Mgr.-William N. McKeen. 

2. REPRESENTATIVES 
New York-Vle Plano Associates, Inc. 
Boston-Nona Kirby Co. 

3. FACILITIES 
ERP 80.000 w.; 98.9 nie. 
Operating schedule: 6 am-midnight. EST. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WCME. 

4. AGENCY COMMISSION 
15% time only; 10 days. 

5. GENERAL ADVERTISING See sudad reputations 
General: lb, 2e. 3a, 4a, 4c, 5, 6a, 7b, 8, 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15b. 
Basie Rates: 20b, 22e, 22b, 23e. 24a, 24e, 26, 28b, 

28e, 29a, 30, 31, 335. 
Contracts: 40a, 420. 44e. 45, 46, 47e. 48, 51b. 
Comb.; Cont. Discounts: 60e, 60e, 60e, 60f, 61e, 62d. 
Cancellation: 70a, 70e, 71e. 72, 73e. 73b, 
Prod. Services: 82. 
Simulcast with AM during daylight. 

TIME RATES 
Rates effeMtve April 11, 1965. 
Rates received May 27, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MIN: 1 wk 4 wk 13 wk 26 wk 52 wk 
1 4.70 4.20 4.00 3.70 3.50 
7 4.50 4.00 3.70 3.20 3.10 
13 ti_________ 4.20 3.90 3.40 3.10 2.90 
19 ti 3.90 3.70 3.20 3.00 2.60 
25 ti..........----........ 3.60 3.40 3.00 2.70 2.50 
31 U________ 3.40 3.10 2.90 2.50 2.30 

2.90 2.60 2.30 2.10 
61-75 ti________... 2.90 2.80 2.50 2.20 1.90 
20/30 SEC: 

7 ti_ 3.40 

25 ti______.___........ 2.80 
31 2.70 
49 ti__ ..... 2.50 
61-75 U._   2.30 
10 SEC & ID'S: 
I ti.__.----....._.__ 3.50 

13 ti   8.00 

25 ti..._...-.___._____ 2.60 
31 U_-_________ 2.50 

7. PACKAGE PLANS 
SATURATION PACKAGE RATES 

1 MINUTE 
ea tot ea tot 

5 ti_______ 4.70 23.50 25 ti  3.60 90.00 
10 ti_   4.50 45.00 50 ti_______ 3.20 160.00 
15 ti._______ 4.20 63.00 75 ti   2.90 217.50 
20 ti  3.90 78.00 

8. PROGRAM TIME RATES 
1 HR: 1 wk 4 wit 13 wk 26 wk 52 wk 
1 tL  52.00 51.30 50.70 50.00 49.10 
2 U.._ .......... _ .....   51.70 51.00 50.40 49.70 48.70 
3 ti ............... _._._  51.30 50.70 50.00 49.40 48.40 
4 ti....   51.00 50.50 49.70 49.10 48.10 
5 ti..._._ ..... _ ..... _  50.70 50.00 49.40 48.70 47.80 
6 ti ............... _....._  50.40 49.70 49.10 48.40 47.40 
7 ti  50.00 49.40 48.70 48.10 47.10 
1/2 ER: 
I ti  28.60 27.90 27.30 26.60 25.70 
2 ti  28.30 27.60 27.00 26.30 25.30 
3 ti.. 27.90 27.30 26.60 26.00 25.00 
4 ti.   27.60 27.00 26.30 25.70 24.70 
5 ti  27.30 26.60 26.00 25.30 24.40 
6 ti  27.00 26.30 25.70 25.00 24.00 
7 ti..- ........ ___   26.60 26.00 25.30 24.70 23.70 
1/4 HR: 
1 ti...__._. ..... _   15.60 14.90 14.30 13.60 12.70 
2 ti 15.30 14.60 14.00 13.30 12.30 
S ti  14.90 14.30 13.60 13.00 12.00 

14.00 13.30 12.70 11.70 
13.60 13.00 12.30 11.40 
13.90 12.40 12.00 11.00 
13.00 12.30 11.70 10.70 

8.20 
3.10 
2.90 
2.80 
2.70 
2.50 
2.30 
2.20 

2.90 
2.80 
2.70 
2.50 
2.40 
2.20 
2.10 
1.90 

8.10 
2.80 
2.70 
2.50 
2.90 
2.10 
2.00 
1.90 

2.80 
2.50 
2.40 
2.20 
2.10 
1.90 
1.80 
1.60 

2.80 
2.50 
2.20 
2.10 
1.90 
1.80 
1.70 
1.60 

2.60 
2.30 
2.00 
1.90 
1.80 
1.60 
1.50 
1.40 

2.60 
2.30 
2.10 
1.90 
1.80 
1.70 
1.60 
1.40 

2.40 
2.10 
1.90 
1.80 
1.60 
1.50 
1.40 
1.30 

5 ti 14.30 
6 ti 14.00 
7 ti ........... ____.__ 13.60 
10 MIN: 
1 ti 11.70 
2 ti 
3 ti  
4 ti 10.70 

6 ti  10.10 
7 ......   9.70 
5 111IN: 
1 ti......................_  7.80 
2 ti... 7.60 
3 ......   7.40 

5 ti  

ti.. ...... _ 6.60 

CALAIS 
Washington County-Map Location H-8 

See SRDS consumer market map and data at begin-
ning of the State. 

11.20 
10.90 
10.50 
10.20 
9.90 
9.60 
9.20 

7.50 
7.30 
7.10 
6.90 
6.70 
6.50 
6.30 

10.70 
10.30 
10.00 
9.70 
9.40 
9.00 
8.70 

7.10 
7.00 
6.80 
6.60 
6.40 
6.20 
6.00 

10.10 
9.80 
9.50 
9.20 
8.80 
8.50 
8.20 

6.80 
6.60 
6.40 
6.20 
6.00 
5.80 
5.60 

9.60 
9.30 
9.00 
8.60 
8.30 
8.00 
7.70 

6.50 
6.30 
6.00 
5.80 
5.60 
5.40 
5.20 

WQDY 
1959 

CEO 
Media Code 4 220 3250 8.00 
WQDY, Inc., 281 Main St., Calais, Me, 04619. 
Phone 207-454-7545. 

Other studios-120 Water St., Saint Stephen. Now 
Brunswick. Phone 506-454-7546, 

I. PERSONNEL 
Owner & Prez-Robert E. Smith, 
General Manager-Daniel F. Hollingdale. 

2. REPRESENTATIVES 
Vie Piano Associates. Inc. 
Boston-Nona Kirby Co., Inc. 
Canada-Andy McDermott Sales Ltd. 

e. FACILITIES 
1,000 w. days, 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 6:00 am-10:00 pm weekdays; 8:00 
am-10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on net station time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is. 3b, 4a, 5, 6a. 7s. 
Rate Protection: 10e. lle. 12e, 13e, 14e. 
Basle Rates: 22a, 22b, 23a. 24b, 25a, 29a. 
Comb.; Cont. Discounts: 60a, 61a, 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with CBS. 
Member: Maine State Network, 

TIME RATES 
No. 2DH Elf 1/1/67-Reed 1/23/67. 

Rev. rec'd 1/26/68. 

8. SPOT ANNOUNCEMENTS I min SO see i 0 see 
1 x.- 5.00 3.75 2.50 

52 x . 4.50 3.35 2.25 
104 x  4.25 3.20 2.15 
156 x.. 4.00 3.00 2.00 
260 x._ 3.75 2.85 1.90 

520 1 ..... ____--____.-___ 3.25 2.45 1.65 
1040 x ..... -- ...... ._._._.-.___ 3.00 2.25 1.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE 

10 ti 20 01 40 01 60 01 1110 01 
1 min    3.85 3.30 2.75 2.50 2.25 
30 see  3.35 2.80 2.25 2.00 1.75 
10 sec  1.95 1.65 1.40 1.25 1.15 

8. PROGRAM TIME RATES 
lx 52x I04x I56x 3I2x 

5 min  7.70 7.15 6.60 6.05 5.50 
1/4 hr  15.00 13.00 12.00 11.00 10.00 
1/2 hr 35.00 25.00 20.00 18.00 15.00 
1 hr 50 00 45.00 40.00 35.00 90.00 

CARIBOU 
Aroostook County-Map Location F-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WFST W F S T-FM 
1956 1956 

(1 AM; 1 FM) 

Media Code 4 220 3500 6.00 
Northern Broadcasting Co., Box 647. 2 miles N. E. 

of Caribou. Me, 04736, Phone 207-496-3731. 
I. PERSONNEL 
General Manager-Ronald D. Dagenais. 
Sales Manager-Milton Joy, 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 
Boston-Eckels & Queen, Inc. 

S. FACILITIES 
5.000 w. days; 600 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM-ERP 250 w.: 97.7 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 250 ft. above average terrain. 
Simulcast to sundown. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a, 5, 8. 
Rote Protection: 10a, Ila, 120. 
Basic Rates: 220. 226, 23a, 24b. 
Contracts: 40a. 45, 46. 
Cancellation: 71o. 73a. 
Member: Maine State Network. 

TIME RATES 
No. 4 Eff 12/1/67-Rec'd 1/2/68. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 
lx 52x I04x 156x 260x 3I2x 

I min  10.00 9.50 9.00 8.00 7.00 6.50 
30 see  8.00 7.50 7.25 6.50 5.50 5.25 
10 sec  5.00 4.75 4.50 4.00 3.50 3.25 

7. PACKAGE PLANS 
1-YEAR CONTRACT 

PER YR: 1 min BO see 10 see 
  4.00 3.20 2.00 

1000+   ...- 3.50 2.80 1.75 
Must be used within 52 weeks from start date, spots 
are run at station's discretion. 
SATURATION PLANS-STATION DISCRETION 
PER WK: 10 ti 20 tl 40 ti 60tI 80e 
1 min  5.00 5 . 3 
30 sec  4.00 3.60 3.40 3.20 3.00 
10 sec  2.50 2.25 2.12 2.00 1.87 

SATURATION PLANS-DRIVE TIMES 
1 min  6.00 5.50 5.00 4.50 4.00 
30 see  4.80 4.40 4.00 3.60 3.20 
10 sec  3.00 2.75 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
FIXED POSITION 

lx 52x I04x I56x 260x 9I2x 
1 hr    70 65 60 55 50 45 
1/2 hr  45 41 37 33 30 27 
1/4 hr  30 27 24 22 20 18 
10 min  18 16 15 14 13 12 
5 min._ ........... 14 13 12 11 10 9 

DOVER-FOXCROFT 
Piseataquis County-Map Location E-4 

See SRDS consumer market map and data at beginning 
of the State. 

W E) M E 
1967 

Media Code 4 220 8600 4.00 
Radio Voice of Dover-Folcroft, 30 E. Maio SL, 

Dover-Foscroft, Me. 04426. Phone 207-564-8246, 
I. PERSONNEL 
President-Frank A. Delle, Jr. 
Manager-Orrie Hancock. 
Program Director-Bill Mack. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 
New England Spot Sales, Inc. 

3. FACILITIES 
250 w. days; 250 w. nights: 1340 he. 

Non-directional. 
Operating schedule: 6 am-10 pm. EST. 

4. AGENCY COMMISSION 
15% time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3s. 4a, 40, 5, 6a, 7a. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15a. 
Basic Rates: 20b, 21a, 21b, 22a, 23a, 24e, 23a. 26, 

28b, 28c, 30, 33a. 
Contracts: 40a, 41, 440. 46, 49, 50, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70b, 71b, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS and KBS. 
Member: Maine State Network. 

TIME RATES 
ER -Reed 3/11/68. 

6. SPOT ANNOUNCEMENTS 
Ix 520 I04x I56x 260x 

1 min.  4.60 4.00 3.70 3.45 2.85 
30 sec.  3.10 2.85 2.55 2.30 2.00 
10-sec spots (no quantity discount) ea, 1.75. 

MAINE 
7. PACKAGE PLANS 

ROS WEEKLY SPOT PACKAGES 
10 ti 20 01 00 11 

1 mirk _ 4.00 3.45 2.85 
30 sec  3.00 2.50 2.05 

ROS MONTHLY SPOT PACKAGES 
I min 30 see 

50 spots to be used within 30 days, ea.... 2.75 1.95 
100 spots to be used within 30 days, ea.. 2.65 1.90 

8. PROGRAM TIME RATES 
SPECIFIED TIME 

Ix I3x 26X 52x 105x I46x 260x 
1 hr.._ ...... 50.60 49.30 48.00 46.80 45.40 43.00 38.00 
1/2 hr....._ 30.00 29.10 27.80 26.50 25.30 22.70 18.90 
1/4 hr  15.20 15.00 13.90 13.20 12.65 11.50 9.80 
10 min.  12.65 12.00 11.50 10.90 10.35 9.80 8.60 
5 min.  10.35 9.75 9.20 8.60 8.00 6.90 5.10 

ELLSWORTH (1 AM; 1 FM) 
Hancock County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WDEA W D E A-FM 
1958 1965 

CBS Radio Network 
e R AIB 

Media Code 4 220 3750 7.00 
Coastal BroadeasUng Co.. Inc.. 68 State St., Ella-

worth, Me. 04605, Phone 207-667-2523, 2524. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Donald E. Knowles, 
Sales Manager-Harvey E. DeVane. 

2. REPRESENTATIVES Weed Radio Corporation. 
Boston-Nona Kirby Co., Inc. 

3. FACILITIES 
5,000 w. Directional. Separate patterns day and night. 
1370 ke. 

Operating schedule: 5:30-1 am. 
FM FACILITIES 
ERP 50,000 w. (vert.). 50,090 w. (hertz.): 95.7 me. 
Operating schedule: 5:30-1:00 am. 
Antenna ht.: 316 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time. No cash discount. 

5. GENERAL ADVERTISING See coded reputations 
General: la, 2a, 2b, 3a, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 23e. 24b, 25s, 
Contracts: 40a, 41, 46. 
Comb.; Cont. Discounts: 60b, 60g. 
Prod. Services: 80. 
Affiliated with CBS. 
Member: Maine State Network. 

TIME RATES 
Rates effective September 20, 1962. 
Rates received October 16, 1982. 

6. SPOT ANNOUNCEMENTS 
1 minute 

(not to exceed 120 words) 
Flat, each.   7 00 
250 times per year each  6 50 
500 times per year, each...   6.00 
1000 times per year. each.  5.50 

1/2 minute 
(not to exceed 60 worth) 

Flat, each.   5.60 
250 times per year, each.  5.40 
500 times per year. each.   5 20 
1000 times per year. each.,.....  5 00 

10 leconds 
(not to exceed 20 words) 

Flat, each....--   3.50 
250 times per year. each  3 25 
500 times per year, each.. 3.00 
1000 times per year, 2.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

9 
DISCOUNTS 

26x-2% 104x-6% 260x-10% 
52x-4% 156x-8% 

FARMINGTON 
Franklin County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WKTJ 
1959 

e 
Media Code 4 220 4000 6.00 
Franklin Broadcasting Corporation, P. 0. Box 590. 

Voter Hill Road, Farmington, Maine 04938. Phone 
207-778-8000, 

I. PERSONNEL 
President-Elden H. Shute, Jr. 
General Manager-Linn Wells, 

2. REPRESENTATIVES 
AAA Representatives. 
New England-Kettell-Carter. Inc. 
Canada-Andy McDermott Sales Ltd. 

S. FACILITIES 
1000 w.; 1380 kc. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 timo only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s, 8a, 3d, 40, 44, 5, Ca. 7b. 
Rate Protection: 10a, 11a, 12s, 13a, 14e. 
Basic Rates: 20a, 21d, 22a, 23a, 24b, 25e, 28e. 

29a, 325. 
Contracts: 40a, 45, 46. 
Camb.; Cont. Discounts: 60b. 
Cancellation: 70e. 70e. 71a. 
Prod. Services: 82. 
Similar schedule on WKTQ, South Paris, earns a 
10% group discount off each. 

TIME RATES 
Rates effective November 1, 1960. (Card No. 2.) 

Rates received November 7. 1960. 
(This listing continued on next page) 
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W CO U-FM WPNO MAINE 
Farmington-W K T J--Continued 
6. SPOT ANNOUNCEMENTS 

Ix 260 52x 
1 mitt-- 6.00 5.70 5.40 
30 4.50 4.30 4.10 
Radio short/ 3.00 2.85 2.70 

7. PACKAGE PLANS 
R.O.S. SATURATION ANNOUNCEMENT PLANS 

 1 minute  
Per week: 1 wk. 
5 times 25.00 

10 times 47.50 
15 times 67.50 
20 times 85.00 
30 times 120.00 
35 times 131.25 
50 times 175.00 
Per unit: 
5 times 5.00 

10 Urnes 4.75 
15 times 4.50 
20 times 4.25 
30 times 4.00 
35 times 3.75 
50 times 3.50 

Per meek:   
5 times 18.75 

10 times 35.50 
15 times 50.25 
20 times 63.00 
30 times 88.50 
35 times 96.25 
50 times 127.50 
Per unit: 
5 times 

10 times 
15 times 
20 times 
30 times 

4 wks. 
23.75 
45.00 
63.75 
80.00 

112.00 
122.50 
162.50 

I04x 
5.10 
3.90 
2.55 

156x 2600 
4.80 4.50 
3.70 8.50 
2.40 2.25 

13 wks. 26 wks. 
22.50 21.25 
42.50 40.00 
60.00 56.25 
75.00 70.00 

105.00 97.50 
113.75 105.00 
150.00 137.50 

4.75 4.50 
4.50 4.25 
4.25 4.00 
4.00 3.75 
3.75 3.50 
3.50 3.25 
3.25 3.00 

30 seconds  
17.75 10.75 
33.50 31.50 
47.25 44.25 
59.00 55.00 
82.50 76.50 
89.25 82.25 

117.50 107.50 

3.75 3.55 
3.55 3.35 
3.35 3.15 
3.15 2.95 
2.95 2.75 

35 t mes 2.75 2.55 
50 times 2.55 2.35 

3.35 
3.15 
2.95 
2.75 
2.55 
2.35 
2.15 

4.25 
4.00 
3.75 
3.50 
3.25 
3.00 
2.75 

52 wks. 
20.00 
37.50 
53.50 
65.00 
90.00 
90.25 
125.00 

4.00 
3.75 
3.50 
3.25 
3.00 
2.75 
2.50 

15.75 
29.50 
41.25 
51.00 
70.50 
75.25 
97.50 

3.15 
2.95 
2.75 
2.55 
2.35 
2.15 
1.95 

14.75 
27.50 
38.25 
47.00 
64.50 
68.25 
87.50 

2.95 
2.75 
2.55 
2.35 
1.95 
1.95 
1.75 

R.O.S. RADIO SHORT ANNOUNCEMENTS 
Per week:  1 minute  
5 times 12.50 12.00 11.25 10.75 10.00 

10 times 24.00 22.50 21.50 20.00 19.00 
15 times 33.75 32.25 30.00 28.50 26.25 
20 times 42.50 40.00 37.50 35.00 32.50 
30 times 60.00 55.25 52.50 48.75 45.00 
35 times 66.50 81.25 57.75 52.50 49.00 
50 times 87.50 81.25 75.00 68.75 62.50 
Per unit: 
5 times 2.50 2.40 2.25 2.15 2.00 
10 times 2.40 2.25 2.15 2.00 1.90 
15 times 2.25 2.15 2.00 1.90 1.15 
20 times 2.15 2.00 1.90 1.75 1.65 
30 times 2.00 1.00 1.75 1.65 LSO 
35 times 1.90 1.75 1.65 1.50 1.40 
50 times 1.75 1.65 1.50 1.40 1.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 30 24 18 12 9 

DISCOUNTS 
26x-5% 104x-15% 260x-25% 
52x-10% 156x-20% 

10. SPECIAL FEATURES 
News service-5 minute news show-scheduled at :60. 
News wire service fee, 1:25 for 5 mnutes. Subject to 
discount. 

GARDINER 
Kennebec County-Map Location D-8 

See SRDS consumer market map and data at beginning 
of the State. 

WABK 
1968 

e 
Media Cede 4 220 4125 1.00 
Abenaki Co., Box 740, Gardiner, Me, 04345, Phone 

207-582-3303. 
Other address-Box 782, Augusta. Me. 04330. 

I. PERSONNEL 
President-Jon Lund. 
General Manager-Don Roberts. 

2. REPRESENTATIVES 
New York-MeGavren-Guild-PGW Radio, Inc. 
Boston-Harold H. Segal & Company. 
Lobster Network. 

3. FACILITIES 
5,000 w.: 1280 he. Non-directional days, directional 
nights. 
Operating schedule: 5:30 am-midnight. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulatlons 
General: la, lb, 2a, 213. 3a, 3b, 3e. 301. 9a, 4d, 5, 

6e, 7tt. 8. 
Rate Protection: 10b. 11b. 12b, 13b, 14b, 155, 15b, 

15c. 
Basic Rates: 20b, 21a, 2113. 21d, 22a, 23a, 24a, 

24b, 24e. 25a, 28b, 28e, 29a, 30, 32e. 
Contracts; 40a, 415. 42b. 42d, 43, 44a. 44b, 45, 46, 

47a, 48, 49, 50, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60f, 61a, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 75b. 
Prod. Services: 80. 81, 82. 
Member: Lobster Network. 

TIME RATES 
No. 1 Eff 7/1/68-Reed 5/31/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 156x 260x 5203 

1 min............ 7.00 6.50 6.00 5.00 4.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-All other times. 

1 MINTJTE 
PER WIC: 6 ti 12 01 18 ti 24 ti 30 ti 
AA  6.00 5.50 5.00 4.50 4.00 
A  5.00 4.50 4.00 --

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
10. SPECIAL FEATURES 
5-min News & Features-1-1/2x applicable 1-min. 

CONSECUTIVE Vi'EEK DISCOUNTS 
26 wk-5% 52 vrk-10% 

(D) 

HOULTON 
Aroostook County-Map Location T-2 

See SIDS consumer market map and data at begin-
ning of the State. 

WHOU 
1950 

Media Code 4 220 4250 7.00 
WHOU, Inc., Box 71, North Rd., Moulton, Me. 

04730. Phone 207-532-6587. 
I. PERSONNEL 
President-Robert E. Smith. 
General Manager-Daniel F. Hollingdale. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Boston-Nona Kirby Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 ko 

Non-directional. 
Operating schedule: 6:(10 am-midnight weekdays; 8:00 
am-10:00 pm Sunday. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL AU .ERTISING See ended regulations 
General: is, 2a, lb, 3a, 3b, 3e. 3d, 4a, 4d, 5, 60, 

7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15b, 16. 
Basie Rates: 20a, 20b, 21a, 21b, 22a, 23a, 24b, 25a, 

26, 28b, 285, 29a, 30, 335. 
Contracts: 400, 41, 49b, 47e, 60, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 61b, 

62b, 62d. 
Cancellation: 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 
Member: Maine State Network. 

TIME RATES 
No. 8 Eft 2/1/67-Rec'd 2/3/67. 

Rev. rec'd 1/26/68. 
6. SPOT ANNOUNCEMENTS 

lx 50x 
1 min 4.00 3.75 
30 sec  3.00 2.75 
10 sec  2.50 2.25 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE 

10 ti 20 tl 40 tl 60 tl 
1 rain. ............. 3.85 3.30 2.75 2.50 
30 sec  3.35 2.80 2.25 2.00 
10 sec  1.95 1.65 1.40 1.25 

8. PROGRAM TIME RATES 
lx 52x 104x I56x 

5 min.  7.70 7.15 6.60 6.05 
1/4 hr____ ......... 15.00 13.00 12.00 11.00 
1/2 hr  35.00 25.00 20.00 18.00 
1 hr  50.00 45.00 40.00 35.00 

100x 250x 500x 
3.50 3.25 3.00 
2.50 2.25 2.00 
2.00 1.75 1.50 

LEWISTON-AUBURN 
(3 AM; 1 FM) 
Androscoggin County-Map Location C-8 

See SUDS consumer market map and data at begin-
ning of the State. 

100 ti 
2.25 
1.75 
115 

312x 
5.50 

10.00 
15.00 
30.00 

WCOU 
1938 

LEWISTON 
Media Code 4 220 4500 5.00 
Androscoggin Radio Corp., 223 Lisbon St., Lewiston. 

Me. 04241. Phone 207-784-6921. 
I. PERSONNEL 
Genera. Manager-John C. Libby. 

2. REPRESENTATIVES 
McGarren-Guild-PG1W Radio, Inc. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights. 1240 irc. 

Non-directional. 
Operating schedule: 6:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. Bills payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, lb, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 21e, 21d, 22a, 22b, 23b, 24a, 

24b, 24e, 28a, 29a, 30, 32b. 
Contracts: 40a, 41, 445, 45, 47a, 48, 51a. 
Comb.: Cont. Discounts: 61e. 61b, 62b. 
Cancellation: 705. 705, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
Member: The Lobster Network, French Program 
Group of New England. 

TIME RATES 
Rates effective January 1, 1963. (Card No. 8.) 

Card received March 18, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec ID 
1 ti 6.58 4.20 3.25 

2.90 
52 ti  3.45 2.85 
104 ti  5.45 3.40 2.80 
156 ti    5.30 3.35 2.75 
208 ti  5.15 3.30 2.70 
260 ti  . 5.00 3.25 2.65 
312 ti  4.85 3.20 2.60 
364 ti --..-.- ....... - 4.70 3.15 2.55 
416 ti -..___ 4.55 3.10 2.50 
468 tl  4.40 3.05 2.45 
520 ti  3.00 2.40 

2.95 2.35 
1040 11  3.95 2.90 2.30 

2.85 2.20 
1560 ti  3.65 2.80 2.10 

7. PACKAGE PLANS 
PER WE: 
5 ti....   30.00 20 ti  105.00 
10 ti  57.50 30 ti. 150.00 
15 ti  82.50 50 U._ 200.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ....   60.00 37.00 22.50 16.00 11.00 
26 U.__ __._._ 54.00 34.00 20.50 14.80 10.40 
52 Um- ......... 50.00 31.25 19.00 13.80 9.80 
104 ti  46.00 28.50 17.50 12.80 9.20 
156 ti  42.00 25.75 16.00 11.80 8.60 
208 ti  38.00 23.00 14.50 10.80 8.00 
260 ti  34.00 20.25 13.00 9.80 7.40 
312 ti  30.00 17.50 11.50 8.80 6.80 
384 ti  26.00 14.75 10.00 7.80 6.20 

1548 
LEWISTON 

Media Code 4 220 4501 3.00 
Androscoggin Radio Corp., 233 Lisbon St., Lewiston. 
Me. 04241, Phone 207-781-6921. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John C. Libby. 

2. REPRESENTATIVES 
New York-Radio-TV Representatives, Inc. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
ERP 13.500 w.; 93.9 me. 
Antenna ht.-267 ft. above average terrain. 
Operating schedule: 8 am-midnight. EST. 

4. AGENCY COMMISSION 
IVO time only; 10 days, rendered 1st. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 6, 6a. 8. 
Rate Protection: 14b. 
Basle Rates: 22a, 23a, 24a, 24b, 26, 28a, 295. 
Contracts: 40a, 42b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e. 71a. 73a, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective Jane 1, 1981. (Card No. 1.) 

Card received May 2, 1961. 

The following rates apply to WCOU-IPM and WEA1J-
FM. Augusta, Me., as a unit only. 

8. PROGRAM TIME RATES 
 Per week  

1 time per day: 13 wks. 26 wks. 39 wks. 52 who. 
5 minutes-__ 30.00 25.00 20.00 15.00 
55 minutes_____ 45.00 40.00 35.00 30.00 

WLAM 
1947 

LEWISTON 

• F2 A Et 

Subscriber to the NAB Radie Code 
Media Code 4 220 4750 6.00 
Lewiston-Auburn Broadcasting Corp., Box 929, Lewis-

ton, Me. 04240. Phone 207-784-5401. 
Office-Washington Street. Auburn. Me. 
STATION'S PROGRAMMING DESCRIPTION 

WLAhl: Programmed for general interest. 
AIR PERSONALITIES all segments. NEWS: 5 min 
network at :55, 5 min local on hour, 15 min local and 
network 7:45 am, 30 min network and local 12:15 
pm, 45 min local, network news, and commentary 
5:55 pm. SPORTS: live high school, college, pro 
basketball, football, pro hockey, local reports M-Sat 
7:25 am & 6:15 pm. MUSIC: current hits 6 am-
5:55 pm, standards 7:05-10:55 pm. 3 hours French-
Canadian weekly. TALK: live broadcast city council, 
eight 5 min local commentary weekly, job opportuni-
ties program, 1 min homemaking hints and non-profit 
club notices daily, free time major candidates local 
elections. FARM: news and hints M-Sat 6:25 am, 
county agent Sat 7:30 am. RELIGIOUS: taped 
local church services. Contact Representatives for 
further details. Rec'd 1/31/68. 

I. PERSONNEL 
General Manager-F. Parker Hoy. 
Commercial Manager-Romeo E. Sansoucy. 
Sta. Mgr. & Prog. Dir.-Harold W. Dutch. 

2. REPRESENTATIVES 
Grant Webb & Company. Inc. 
New England-Kettell-Carter, Inc. 

3. FACILITIES 
5.000 w.; 1470 kc. 
Directional-same pattern day and night. 

Operating schedule: 6:00 am-11:15 pin weekdays; 
7:30 am-11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3a, 313, 3d, 4a, 4d, 5, 6b, 7a, 8. 
Rate Protection: 1013, 11b, 12b, 13b, 14b, 16. 
Basic Rates: 29b. 21a, 21b, 21e, 21d, 22a, 125, 235, 

24b, 14e, 25a, 26, 28a, 28e, 29a, 30, 13e. 
Contracts: 40a, 41, 42a. 43, 44a, 45, 46, 47a, 48, 49, 

50, 51a. 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60h, 601. 

61a, 62b, 62d, 
Cancellation: 700, 70e, 71a, 72, 735, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Member: French Program Group of New England. 

TIME RATES 
No. 9 Eff 8/1/67-Reed 7/3/67. 

AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x 104x 260x 312x 5200 1000x 
1 min  12.00 11.50 11.00 10.00 9.50 9.00 8.00 
30/20 sec  9.00 8.65 8.25 7.50 7.15 6.75 6.00 
ID's   6.00 5.75 5.50 5.00 4.75 4.50 4.00 

CLASS A 
1 min  10.00 9.50 9.00 8.00 7.50 7.00 6.00 
30/20 sec  7.50 7.15 6.75 6.00 5.65 5.25 4.50 
ID's   5.00 4.75 4.50 4.00 3.75 3.50 3.00 

7. PACKAGE PLANS 
CLASS AA 

5 ti 10 ti 15 ti 20 tl 30 tl 50 ti 
1 min  10.00 9.50 9.25 9.00 8.50 8.00 
30/20 sec  7.50 7.15 6.95 6.75 6.40 6.00 
ID's   5.00 4.75 4.65 4.50 4.25 4.00 

CLASS A 
1 rain.  8.00 7.50 7.25 7.00 6.50 6.00 
30/20 see  6.00 5.65 5.45 5.25 4.90 4.50 
ID's   4.00 3.75 3.65 3.50 3.25 3.00 
All spots are combinable. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 mln 

1 x.   . 38 28 20 17 
snallOUNTS 

262-5% 104x-15% 260x-25% 
522-10% 1561-20% 

9. PARTICIPATING PROGRAMS 
"French Jigs and Reels"-Sat 7-7:55 pm and "French 
Revue"-Sun 10 am-noon, add 1.00 per moot talent 
fee for all French programs. 

1968 
AUBURN 

Media Code 4 220 4875 1.00 
88 Court St., Auburn. Me. 04210. Plum 207-781-

1531. 

STATION'S PROGRAMMING DESCRIPTION 
WI/NO; Programmed for adults and mature young 
people. 
AIR PERSONALITIES all time periods. NEWS: 
network news on hour, local news on half hour. 
Weekdays, 12:30 pm. Local interview, 15 min. 
SPORTS: 7:25 am network, 8:25 am local, 5:15 pm 
syndicated sports. MUSIC: selected current hits. 
played with pop standards. Sun afternoon music, live 
broadcast-local group or featured artist, recorded. 
TALK: Sat morning, telephone audience participation, 
3 hours, 10 am-1 pm. Business: 4:45 pm weekdays. 
Contact Representative for further details. Rec'd 
5/19/69. 

I. PERSONNEL 
Sta. & Com'l Mgr.-James M. Aikman. 
General Manager-John J. Pineau, 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
New England Spot Sales, Inc. 

3. FACILITIES 
1,000 w.; 1530 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, Its, le, 3d, 4a, 4d, 5, 6a, 

70, 8. 
Rate Protection: 10e, lle, 11e, 13c, 14e, 15a. 
Basle Rates: 20b, 21a, 21b, 22e. 23a, 23b, 24s, 255, 

26, 28e, 29a, 29b, 30, 31, 32a. 
Contracts: 40s, 41, 42b, 42d, 45, 49. 50, 51, 51b, 

515. 
Comb.; Cont. Discounts: 60a, 60e, 61a. 61b, 62a, Old. 
Cancellation: 700. 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf 7/9/68-Ree'd 7/11/68. 

Class AA-
6. SPOT ANNOUNCEMENTS 
CLASS AA: I min 30 see 10 sec 

52 2  9.00 6.70 4.30 
104 x  8.75 6.50 4.20 
260 1    . 8.25 6.25 4.10 
312 X.  7.60 5.50 3.70 
520 x ..... _ ............ ....._ ............ _.._.-... 7.00 5.00 3.50 
1000 x  6.00 4.50 3.00 

7. PACKAGE PLANS 5 ti 10 ti 20 ti 50 ti 
1 min  8.25 7.75 7.25 6.25 
30 sec 6.20 5.80 5.50 5.00 
10 sec............._ ....... -......._  4.10 3.90 3.50 3.00 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 x    35 25 15 

DISCOUNTS 
6 mir-5% 13 wk-10% 26 wk-15% 52 wk-20% 

10. SPECIAL FEATURES 
News-at :60 and :30, extra 1.00. 
Community Bulletin Board, extra 1.00. 

LINCOLN 
Penobscot County-Map Location F-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WLKN 
1964 

Media Code 4 220 5000 5.00 
The Radio Voice of Lincoln, Box 1450, Park St., 

Lincoln, Me, 04457. Phone 207-794-6555. 
I. PERSONNEL 
Gen'l & Sales Mgr., Chief Eng.-Frank A, Delle, Jr. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
New England-New England Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ire. 

Non-directional. 
Operating schedule: 6:00 am-10:00 pm Mon thru Fri; 
6:00 am-11:00 pm Sat; 7:00 am-10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 2a, 3a, 4a, 4e. 5, 6a, To, 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15a. 
Basic Rates; 20b, 21a, 21b, 225, 23a, 24c, 25a, 26. 

28b, 28e. 30, 335. 
Contracts: 40a, 41, 44a, 46, 49, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 615, 625. 
Cancellation: 70b, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Affiliated with KBS and CBS. 
Member: Maine State Network. 

TIME RATES 
No. 2 Elf 9/1/66-Rec'd 8/31/66 

6. SPOT ANNOUNCEMENTS 
I-51x 52x I04x I56x 260x 

1 min  4.60 4.00 3.70 3.45 2.85 
30 sec    3.10 2.85 2.55 2.30 2.00 
10-second spots (no quantity discount) ea. 1.75 

7. PACKAGE PLANS 
ROS WEEKLY SPOT PACKAGES 

10 tl 20 tl 30 tl 
1 min 4.00 345 2.85 
30 sec  3.00 2.50 2.05 

ROS MONTHLY SPOT PACKAGES 
1 min 30 see 

50 spots to be used within 30 days, ea 2.75 1.95 
100 spots to be used within 30 days. ea 2.65 1.90 

8. PROGRAM TIME RATES 
SPECIFIED TIME 

hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  .... 50.60 30.00 15.20 12.65 10.35 
13 x._. 49.30 29.10 15.00 12.00 9.75 
26 x.- . 48.00 27.80 13.90 11.50 9.20 
52 x  46.80 26.50 13.20 10.90 8.60 
105 X  45.40 25.30 12.65 10.35 8.00 
156 x..........._ 43.00 22.70 11.50 9.80 6.90 
260 x  . 38.00 18.90 9.80 8.60 5.10 

404 Spot Radio Stations September 1, 1969 



MACHIAS 
Washington County-Map Location G-7 

See SRDS consumer market map and data at begin-
ning of tho State. 

WMCS 
1965 

Media Cede 4 220 5250 6.00 
Washington County Broadcasting Co.. Inc., 12 Cooper 

St.. Machias, Maine 04654. Phone 207-255-4452. 
STATION'S PROGRAMMING DESCRIPTION 

WMCS: Programmed for general interest. 
NEWS: 5 min every 30 min. 6-8 am farm and 
weather reports, entertainment, popular music in-
cluding middle-of-the-road and country and western. 
8-10 am entertainment, comedy, audience participa-
tion quiz, guest interviewa, middle-of-the-road music. 
10 am-3:30 pm entertainment, middle-of-the-road 
music, drama. 3:30-5 pm entertainment for teens, 
dedications, requests. Popular music. 15-5:30 Pm 
entertainment, country and western music. 5:30-10 
pm serious music, news commentary, public affairs, 
country and western music, general and popular 
music. Sat music similar. Sun primarily serious 
and middle-of-the-road music. Contact Represen-
tative for further details. Reed 7/21/67. 

I. PERSONNEL 
Pres.. Gen'l Mgr. & Prog. Dir.-Winston D. Chapman. 
Music Director-Bruce Mathews. 

2. REPRESENTATIVES 
Boston-Nona Kirby Co., Ina 
New York-Vic Plano Associates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 be. 

Non-directional. 
Operating schedule: 8 am-10:15 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4d, 5, 6a. 
Rate Protection: 10b, lib, lib, 13b, 14b, 15e, lib. 
Basic Rates: 20b, 21b, 22e, 25e. 30. 
Comb.; Cont. Discounts: 60h, 62d. 
Cancellation: 73a. 
Prod. Services: 81. 
Affiliated with CBS. 
Member: Maine State Network. 
10% below each rate card for joint broadcast time 
with WDEA. Ellsworth. Maine. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 5/1/68-Reed 5/6/68. 
6. SPOT ANNOUNCEMENTS 

lx 260x 520x 1040x 
1 min  5.00 4.75 4.50 4.25 
30 sec  3.50 3.25 3.00 2.75 
10 sec  2.50 2.00 1.75 1.50 

WEEKLY VOLUME DISCOUNT 
(Subtract from contract rate for cost of each spot) 
PER WK: Sti 6 ti 12 tl 
1 min 50 1.00 2.00 
30 sec.  .25 .50 1.00 
10 sec..._._.._ ..... .... .......... .25 .50 .75 

DAILY VOLUME DISCOUNT 
(Subtract from contract rate for cost of each spot) 
PER DAY: 3 ti 5 tl 10 ti 
1 min  1.00 2.00 2.50 
30 sec-    .50 1.00 1.75 
10 sec  .50 .75 1.00 
Advertiser may take either weekly or daily volume 
discount, but not both in combination. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  50.00 25.00 12.50 9.00 6.00 
52 x. 45.00 22.50 11.25 
260 x.  40.00 20.00 10.00 8.50 5.50 
1040 x    8.00 5.00 

WEEKLY VOLUME DISCOUNT 
(Subtract from contract rate 
for cost of each program) 

PER WE: 1/2 hr 1/4 hr 10 min 5 min 
3 ti  5.00 1.00 1.00 1.00 
6 ti  6.00 1.50 1.50 1.50 
12 ti  ...... 2.00 2.00 2.00 

DAILY VOLUME DISCOUNT 
(Subtract from contract rate 
for cost of each program) 

PER DAY: 3 ti 5 ti 10 ti 

5 min    1.50 2.00 2.50 
Advertiser may take either weekly or daily volume 
discount, but not both in combination. 

MADAWASKA 
Aroostook County-Map Location F-1 

See SRDS consumer market map and data at begin-
ning of the State. 

WSJR 
1962 

Media Code 4 220 5500 4.00 
Mel Yoe. Inc., Box 160, 6 Tenth Ave., Madawaska, 
Me. 04756. Phone 207-728-4000. 
STATION'S PROGRAMMING DESCRIPTION 

WSJR: Programmed for adults and young adults. 
News services, Associated Press and Canadian Press. 
M-Sat 6-7 am modern country music, world. U.S. and 
Canadian news, farm, market and county agent re-
ports, weather and sports. 7-11 am popular music, 
news, weather, sports for general interest. 11 am-1 
pm & 5-6 pm same as 6-7 am. 1-5 pm same as 7-11 
am. Sun-Sat 6 pm-1251 programmed for young adults, 
pop rock. Sun 8 am-1 pm 100% religious. 1-6 pm 
same as M-It' 1-5 pm. SPORTS: features local high 
school basketball. Contact Representative for further 
details. Reed 8/7/67. 

I. PERSONNEL 
President-Dr. Melvin Aungst. 
General Manager-Bernard L. Talbot. 
Sales Manager-Gerald Akerley. 

2. REPRESENTATIVES 
John C. Butler & Company. Inc. 
Kettell-Carter, Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1,230 kc. 

Non-directional. 
Operating schedule: 6:00 am-10:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e. 2b, 3a, 3b, 3d, 4e, 4e. 15, Sa. 

Rate Protection: 10e, lia, 12e, 13e, 14e, 15b, 15e, 
18. 

Basic Rates; 20e, 20b, 21b, 21d, 22e, 24a, 24b, 24e, 
25e. 26, 28b, 28e. 33e. 

Contracts: 40e. 41, 44e, 46, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60e. 61a, 62d. 
Cancellation: 70e. 70e, 71b, 72, 733. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. G-66-N Eft 8/1/66-Ree'd 1/12/67. 

8. SPOT ANNOUNCEMENTS I min 30 see 10 see 
1 x... 5.00 8.75 2.50 
26 x__________________. 4.75 3.55 2.40 

3.35 2.25 
104 x 4.25 3.20 2.15 
156   4.00 3.00 2.00 
260 x 9.75 2.85 1.90 

2.65 1.75 
520 x._ . 3.25 2.45 1.65 
1040 ...... ......   3.00 2.25 1.50 

7, PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLANS 

(ROS within specified time segments) 
1 MINUTE 

5 10 15 20 30 50 
PER WE: wkly wkly wkly wkly wkly wkly 
1 tL__._ ...... 4.50 4.00 3.75 9.50 3.25 3.00 
13 ti____ 4.25 3.75 3.50 3.25 3.00 2.75 
26 tL 4.00 3.50 3.25 3.00 2.75 2.50 
52 3.75 3.25 3.00 2.75 2.50 2.25 

30 SECONDS 
3.40 3.00 2.85 2.65 2.45 2.25 

13 ti.............. 3.25 2.85 2.65 2.45 2.25 2.05 
3.10 2.65 2.45 2.25 2.05 1.85 

52 ti-- 2.95 2.45 2.25 2.05 1.85 1.70 
10 SECONDS 

1 ti...-__ 2.25 2.00 1.90 1.75 1.65 1.50 
13 U  2.15 1.90 1.75 1.65 1.50 1.40 
26 tL.___  2.00 1.75 1.65 1.50 1.40 1.25 
52 ti  1.90 1.65 1.50 1.40 1.25 1.15 

8. PROGRAM TIME RATES 
I x lox 52x 104x 156x 260x 

5 10.00 9.50 9.00 8.50 8.00 7.50 

MILLINOCKET 
Penobscot County-Map location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WMKR 
1963 

Media Code 4 220 5750 5.00 
WMKR, Inc., Box 508, Millinocket, Me. 04462. 
Phone 207-723-9657, 

I. PERSONNEL 
Owner & Pres.-Robert E. Smith. 
General Manager-Don Rollingdale. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
Boston-Nona Kirby Co., Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1240 ke. 

Non-directional. 
Operating schedule: 6:00 am-10:00 pm Mon thru Sat: 
7:00 am-10:00 pm Sun. 

4, AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: Is, 2e, 2b. 0e, 3e, 3d, 4a, 4d, 5, 6e, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 21e, 231. 24b, 25a, 28, 28b, 

29a. 
Contracts: 40e. 41. 44b, 45, 49, 51b. 
Comb.; Cont. Discounts: 60a, 61b, 024. 
Cancellation: 71e. 72, 73e. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 
Member: Maine State Network. 

TIME RATES 
No. 1 Elf 12/7/63-Rec'd 7/13/64. 

Rev. reed 1/26/68. 
6. SPOT ANNOUNCEMENTS 

TIME SPECIFIED PROGRAMS 
52x I04x 156x 260x 

1 min_    4.50 4.00 3.75 3.50 
20/30 see  3.25 3.00 2.75 2.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE 

10 ti 20 ti 40 tl 60 tl 100 ti 
1 min.  3.85 3.30 2.75 2.50 2.25 
30 sec  3.35 2.80 2.25 2.00 1.75 
10 sec  1.95 1.65 1.40 1.25 1.15 

8. PROGRAM TIME RATES 
Ix 52x 104x I56x 312x 

5 min  7.70 7.15 6.60 6.05 5.50 
1/4 hr  15.00 13.00 12.00 11.00 10.00 
1/2 hr  35.00 25.00 20.00 18.00 15.00 
1 hr  50.00 45.00 40.00 35.00 30.04 

PORTLAND (5 AM; 3 FM) 
(including Westbrook) 
Cumberland County-Map Location B-9 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indl• 
vldual station coverage, audience delivered, etc. with. 
In the area. 

WCSH 
1925 

PORTLAND 

NBC Radio Network 
Maine Broadcasting System 

The Eastman Station 
Iu 

Subscriber to the NAB Radio Code 
Media Cede 4 220 6000 4.00 
Maine Radio & Television Co.. 579 Congress SL, 

Portland, Me. 04101. Phone 207-772-0181. 

I. PERSONNEL 
President-William H. Rinse. 
General Manager-Jack S. Atwood. 
Station Manager-Herbert W. Crosby. 

2. REPRESENTATIVES 
Robert E. Eastman á Co., Inc. 

3. FACILITIES 
5,000 w.; 970 be. Directional-night only. 
Operating schedule: 5:30-1:30 am. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See sided regulations 
General: la, 2b, 3e, 4a, 44. 5, 6a, 7b, 8. 
Rate Protection: 10e, 11c, 12e, 13b, 14b. 
Basic Rates: 20b, 21e, 21d, 22a, 231, 24a, 24e, 28b, 

28c, 29a, 33d. 
Contracts: 40a, 42e, 44b, 45, 46, 47a, 48, 50, 51b. 
Comb.; Cont. Discounts: 60f, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod Services: 80, 81, 82. 
Affiliated with NBC Radio and The Eastman Net-
works. 
Member: Maine Broadcasting System. 

TIME RATES 
No. 14 Elf 1/1/68-Ree'd 12/4/67. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm; Sun all day. 

other times. 
7. PACKAGE PLANS 

SECTION I 
PER WK: 
1 ti 
12 tL  
18 ti  

12 tL 
18 ti-

. --

SECTION II 

1 min 
18.00 
16.00 
15.00 

15.00 
13.00 
12.00 

30/20 10 see 
14.40 9.00 
12.80 8.00 
12.00 7.50 

12.00 
10.40 
9.60 

7.50 
6.50 
8.00 

SECTION III 
1 tL..   12.00 9.60 6.00 
12 ti_ 10.00 8.00 5.00 
18 tL  9.00 7.20 4.50 

8. PROGRAM TIME RATES 
5 min-1-1/2 x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

RATEHOLDER 
Minimum wkly ached of 6 1-min spots 6 em-mid 
Mon-Sun necessary to maintain consec wk advertis-
ing. 

WGAN 
1938 

PORTLAND 

BLAIR e RADIO 
Subscriber to the NAB Radio Code 

Said In Combination: Programmed Separately. 

Media Code 4 220 6250 5.00 
Guy Gannett Broadcasting Services, Gannett Bldg., 

390 Congress St., Portland, Me. 04111, Phone 
207-772-4661, 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-George Anderson. 
Station Manager-Charles It. Sanford. 
Merchandising Director-W. O. Sawyer. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
3,000 w.; 560 be, Directional-same pattern day and 

night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See sedad rail:Wiens 
General: la, 3a, 3d. 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 14b, 15a. 
Basic Rates: 200, 26, 27, 290. 29b. 32b, 331). 
Contracts: 40a, 40e, 45, 46, 470. 51e. 
Comb.; Cont. Discounts: 60b, 60f. 60h, 601, 61b. 
Cancellation: 700, 70e, 710. 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with Blair Represented Network. 

TIME RATES 
WGAN and WGAN-F11 COMBINATION 

No. 9 Eff 8/1/69-Reed 7/7/69. 

6. SPOT ANNOUNCEMENTS 

WGAN and WGAN-FM COMBINATION 
(lion thru Fri 6-10 am & 3-7 pm) 

PER WE: (") 1 ti 601 12 ti 18 ti 24 ti 30 ti 
1 min.  34 29 26 24 23 22 21 
Sta brk  27 23 21 19 18 17 16 
ID's   20 17 16 15 14 13 12 

(Mon thru Fri 10 am-3 nm; Sat 6 am-7 'mn) 
1 min. ...... 26 23 21 20 19 18 
Sta brk  21 18 17 16 15 14 
ID's   16 14 12 11 10 9 

(Daily after 7 pm; Sun all day) 
1 min  19 16 14 13 12 11 
Sta brk.  .... 15 13 11 10 9 8 
ID's   11 10 9 8 7 6 

(') Specified position. 
May be combined for maximum frequency. 
3 spots per week must be maintained to earn annual 
discount. 

DISCOUNT 
52 wk-8%. 

10. SPECIAL FEATURES 
AM ONLY 

5-MINUTE NEWSCASTS 
I tl 6 ti 12 ti 

5fon thru Fri 6-10 am & 3-7 pm...... 30 26 24 
Mon thru Fri 10 am-3 pm; Sat 

6-7 pm  26 23 21 
After 7 pm; Sun all day  18 15 13 

MAINE 

W GA N-FM 
1967 

PORTLAND 

BLAIR f RADIO 

Media Code 4 220 6251 3.00 
Guy Gannett Broadcasting Services, Gannett Bldg., 

390 Congress St., Portland, Me. 04111. Phone 207-
772-4661. 

I. PERSONNEL 
Vice-Pres.-George Anderson. 
Station Manager-Charles R. Sanford. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 100,000 w. (Mule.), 100.000 w. (vert.); 102.9 me. 
Operating schedule: 24 hour» daily. EST. 
Antenna ht.: 1,470 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See ceded regulations 
See WOAN listing for coded regulations. 
Sold in combination with WGAN. See that listing 
for rates. 

TIME RATES 
Elf 1/1/67-Rec'd 1/3/67. 

6. SPOT ANNOUNCEMENTS 
1 ti 8 ti 15 tl 22+ 

1 min......._.___._..... 10.00 9.65 9.30 8.95 
30 sec.  8.00 7.75 1.50 7.25 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 5 min 
1 U  - 62.50 40.00 25.00 16.00 
6 U____-__._____ 60.00 39.00 24.00 15.50 
13 ti  -..-._. 58.50 37.50 23.00 15.00 
26 57.00 38.00 22.01) 14.50 
12 ti........- 54.00 34.50 21.00 14.00 
104 ti  51.00 33.00 20.00 13.50 
156 t1 ......... _______-- 48.00 31.50 19.00 13.00 
260 ti  45.00 30.00 18.00 12.50 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 wk-10% 02 wk-15% 
Minimum 5 30-sec per wk. 

WJAB 
195g 

WESTBROOK 
Media Code 4 220 6500 3.00 
Chandler Broadcasting, Inc., 841 Main St., West-

brook, Me., 578 Congress St., Portland, Me. 04106. 
Phone 207-854-8409. 

I. PERSONNEL 
President-Chester C. Steadman, Jr. 
Vice-President-Robert Gold. 
General Manager-John Dollar. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
New England-Bill Creed Associates, Inc. 

3. FACILITIES 
5.000 w. days: 1440 ke. Non-directional. 
Operating schedule; 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 
Comb.: Cont. Discounts: 60f, 
Rate Protection-6 months. 
Weeks need not be consecutive to earn cumulative 
weeks frequency. 
Affiliated with 51:13S Radio Network, 

TIME RATES 
Eft 2/1/68-Rec'd 1/5/68. 

AA-Mon thru Fri 6:30-9 am & 3:30-6:30 pm. 
A-All other times. 

7. PACKAGE PLANS 
PER WE: 6 ti 12 ti 18 ti 24 ti 
AA   16 15 14 13 
A ....... - ...... ....... ........14 13 12 11 

IMPACTAN 
1/2 AA, 1/2 A  12 11 10 9 
20-30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

DISCOUNTS 
26 wk-5% 52 wk-10% 

WLOB 
1956 

PORTLAND 

CEO 
Media Code 4 220 6750 4.00 
Portland Broadcasting Corp., 779 Warren Ave., Port-

land, Me. 04103. Phone 207-775-2335. 
I. PERSONNEL 
President-Ralph Guild. 
General Manager-Barry Potter. 
Station Manager-Robert E. Dow. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
5.000 w., 1310 be, Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2e, 3a, lb, 4a, 4d, 5, 6e, 7b, 8, 
Rate Protection: 12e. 
Basic Rates: 20a. 22e, 22b, 23a, 24a, 25e, 
Contracts: 40a. 45. 46. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70e. 70c, 71a, 73a. 
Member: Lobster Network, 

TIME RATES 
Elf 4/1/68-Rec'd 4/2/68. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx I56x 3I2x 500x 750x 1000e 
PER WE: I ti 6 ti 12 ti 24 ti 
AA.   30 25 22 20 18 17 
  25 21 20 18 16 15 

7. PACKAGE PLANS 
TAP PLANS-1/2 AA 

24 ti 432 30 tl--._  490 

(Portland continued on next page) 
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Portland-Continued 
W L 0 B-FM 

1960 
PORTLAND 

Media Code 4 220 6751 2.00 
Portland Broadcasting Corp., 779 Warren Ave.. 

land. Me 04103. Phone 207-775-2338. 
I. PERSONNEL 
General Manager-Barry Potter. 
Station Manager-Robert E. Dow. 

2. REPRESENTATIVES 
MeGavren-Gulld-POW Radio, Inc. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
EllP 3,700 w.; 97.9 me. 
Operating schedule: 24 hrs. daily. 
Antenna height-305 feet above average terrain. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3a, 4a, 4d, 5. 6a, 7e. 8. 
Bate Protection: 10b, 11b. 
Basle Rates: 22b, 235, 26, 28a, 29,. 
Contracts: 40a, 46. 47a. 
Comb.; Cont. Discounts: 60b 60k. 
Cancellation; 700, 70c. 71a. 73a. 

TIME RATES 
Eft - Reed 3/2/67. 

AA-Mon thru Sat 6-10 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
--AA A 

PER WK: I min 20/30 10 see I min 20/S0 10 see 
1 ti_ ..... 25.00 20.00 12.50 20.00 16.00 10.00 

22.00 17.50 11.00 19.00 15.00 9.50 
12  21.00 17.00 10.50 18.00 14.00 9.00 
18 ti  19.00 16.00 9.50 16.00 12.00 8.00 
24 ti  18.00 15.00 9.00 15.00 11.00 7.50 

WMTW (FM) 
1958 

CITY OF LICENSE 

MT. WASHINGTON, N. H. 

e 
(This is a paid duplicate of the listing appearing 
under ML Washington. N. H.) 
Media Code 4 230 6600 0.00 
Mt. Washington TV, Inc.. 615 Congress St.. Port-

land, Me. 04101. Phone 207-773-5665. TWX 710-
221-1708. 

Studio: Poland Spring, Me. 04264. Phone 207-774-
4561. 
STATION'S PROGRAMMING DESCRIPTION 

WMTW (FM): Programmed for general interest. 
NEWS: 18 times daily. UPI wire coverage. MUSIC: 
6:45 am-8 pm middle-of-the-road music, 8-9 pm 
light classical musk, 0-10 pm serious music, 10 pm-
sign-off middle-of-the-road music. Sat night jazz 
show. College football. Contact Representative for 
further details. Rec'd 10/2/68. 

I. PERSONNEL 
Station Manager-John M. McGorrill. 
Program Director-Arthur Owens. 

2. REPRESENTATIVES 
Herbert E. Grosldn & Co. 
New England-Eekels & queen, Inc. 
Canada-Andy McDermott, Sales Ltd. 

S. FACILITIES 
ERP 49,000 w.; 94.9 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 3.940 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2b, la, 4e. 44. 5, 6a, 7b. 8. 
Rate Protection: 10e, lle, 12e. 13e, 156. 
Basle Rates: 20b, 22b, 24a, 24e, 25a, 28c„ 30, 53e. 
Contracts: 40a. 41. 4413. 45. 
Cancellation: 71e, 72. 73b. 
Prod. Services: 80. 81, 82. 
Member: The Groskln Group. 
Affiliated with American FI! Network. 

TIME RATES 
Eff 2/1/69-Ree'd 2/26/69. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 80x 80x I25x 250X 500x 

1 min  10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

Ix I5x 30e 60x 125e 250e 500e 
I hr  75 71 67 64 61 58 55 
1/2 hr  56 53 50 48 46 44 42 
5 min.  32 30 28 27 26 25 24 

(D) 

@puma 

Port-

WPOR 
1946 

PORTLAND 

Hildreth Network Stations 
CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 220 7250 4.00 
Hildreth Broadcasting Co., Baxter Bldg., 562 Con-

gress SL, Portland, Me. 04101, Phone 207-773-
8111. 
STATION'S PROGRAMMING DESCRIPTION 

WPOR: Programmed for adults. Employ 6 air per-
sonalities. 75% MUSIC: general popular. 10% 
NEWS: 5 min national, 3 min local hourly, plus 5 
reports daily. 5 min broadcasts live from weather 
bureau twice daily. 10% SPORTS: nights and week-
ends, major league baseball, professional and high 
school basketball, local boxing, college and high 
school football. Capsule sports reports hourly. 5% 
TALK: public opinion telephone interview 10-11 am 
M-F. COMMERCIAL POLICY: 18 minutes commer-
cial time per hour. No triple spotting in music shows. 
Contact Representative for further details. Reed 
7/17/67. 

I. PERSONNEL 
Exec, Vice-Pres.-Walter L. Dickson. 
Vice-Pres., Gen'l & Nat'l Sales Mgr.-James A. 

iVinters. 
2. REPRESENTATIVES 

John C. Butler & Company. Inc. 
New England-Kettell-Carter. Inc 
Canada-Andy McDermott Sales Ltd. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1490 be, 

Non-directional. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3a. 4a, 4d, 5, 6a, 7b, S. 
Rate Protection: 10f. llf. 12f. 13f, 14e. 
Basic Rates: 20b, 21a, 21b. 21d, 22a, 22b, 23e, 24b, 

24e, 250. 27. 28e. 29e, 29b, 30, 32e. 33a. 
Contracts: 405, 41, 42a, 42e, 43, 440, 45, 46, 470, 

48, 49, 50, 51e, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f. 130h. 601, 

61a. 62d. 
Cancellation: 70b. 70c, 71a, 73e, 73b, 
Prod. Services: 80, 81. 82. 
Blanket contracts accepted for purpose of establishing 
an advertiser's contractual year and the calculating 
of frequency earned. Blanket contracts not accepted 
for the purpose of rate protection. 
Affiliated with CBS. 
Member: Hildreth Network Stations. 

TIME RATES 
Na. 9 Rif 5/1/69-Reed 4/24/69. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

FIXED POS: I x 52x 104x 260e 520e 
1 min  17.00 16.00 15.00 13.00 10.00 
30/20 sec  13.50 12.75 12.00 10.50 8.00 

CLASSA 
1 min  15.00 14.00 13.00 11.00 8.00 
30/20 sec  12.00 11.25 10.50 8.75 6.50 

7. PACKAGE PLANS 
SATURATION PLAN 

CLASS AA 
WKLY: 6 ti 12 81 18 tl 24 ti 30 ti 
1 min  10.00 9.00 8.50 8.00 7.50 
30/20 sec  8.00 7.25 6.75 6.50 6.00 

CLASS A 
1 min  8.00 7.00 6.50 6.00 5.50 
30/20 sec  6.50 5.50 5.25 4.75 4.50 
10/15 see: 50% of applicable 1-min rate. 

DISCOUNT 
26 wk-5% 52 mk-10% 

8. PROGRAM TIME RATES 
Ix 52e I04x 260e 

1/4 hr  40 36 32 32 
10 min  30 28 26 22 
5 min  20 19 17 15 

W P 0 R-FM 
1967 

PORTLAND 
Media Code 4 220 7251 2.00 
Hildreth Broadcasting Co., 562 Congress St., Port-

land, Me. 01101. Phone 207-773-8111. 
I. PERSONNEL 
President-Walter L. Dickson. 
Ass't to Pres. & Nat'l Sales Mgr.-Stanley A. Lyons. 
Operations Manager-Robert L. Caron. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Kettell-Carter. 
Canada-Andy McDermott Sales Ltd. 

S. FACILITIES 
EltP 5.900 w.; 101.9 me. 
Operating schedule: 7-1 am. EST. 
Antenna ht.: 492 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See WPOR listing for coded regulations. 

TIME RATES 
No. 1 Eff 7/28/69-Iteed 7/31/69. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 
lx 26e 520 104x 260e 500x 

1 min  5.50 5.25 5.00 4.75 4.25 3.75 
30 sec  4.25 4.00 3.75 3.50 3.25 3.00 
15 see  2.75 2.60 2.50 2.40 2.10 1.90 

7. PACKAGE PLANS 
WKLY: 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min  4.75 4.25 3.75 3.50 3.25 3.00 
30 sec  3.75 3.50 3.25 3.00 2.75 2.50 
15 sec  2.40 2.10 1.90 1.75 1.60 1.50 

DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
5 min, flat.  10 

PRESQUE ISLE (2 AM) 
Aroostook County-Map Location F-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WAGM 
1931 

Hildreth Network Stations 
Subscriber to the NAB Radio Code 

Media Code 4 220 7500 2.00 
Aroostook Broadcasting Corp.. Box 1149. Washburn 

Rd., Presque Isle, Me, 04769, Phone 207-764-4466. 
TWX 710-229-1631. 

I. PERSONNEL 
President-Waiter L. Dickson. 
Gen'l & Sales Mgr.-Stanley Lyons. 

2. REPRESENTATIVES 
John C. Butler & Company. Inc. 
New England-Kettell-Carter, Inc. 
Canada-Andy McDermott, Sales Ltd. 

S. FACILITIES 
5,000 w.; 950 be, Directional. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 on net time. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 2b, la, 3d, 4a, 44, 5, 6e, 7e, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 
Basle Rates: 20b. 210. 2113. 21e, 21d, 226, 23e, 24b, 

24e, 25a, 26, 28e, 29e. 32b. 
Contracts: 400. 41, 42e, 43, 440, 45, 46, 47e, 48, 49, 

51a, 51b, 51c. 
Comb.; Cont. Discounts: 60b, 604. 60e, 60f, 60h, 601, 

61a, 61b, 62e. 624. 
Cancellation: 700, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
TV facilities: WAGM-TV. 
Affiliated with American Information Network. 
Member: Hildreth Network Stations. 

TIME RATES 
No. 9 ET 5/1/69-Rec'd 4/24/69. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

FIXED POS: lx 52e 104x 260e 520e 
1 min  12.00 11.50 11.00 9.00 7.00 
30/20 sec 9 50 9 25 8.75 7.25 5.50 

CLASS A 
1 min  10.00 9.50 9.00 7.00 5.00 
30/20 sec.  8.00 7.50 7.25 5.50 4.00 
10/15 sec: 50% of applicable 1-min rate. 

7. PACKAGE PLANS 
SATURATION PACKAGE 

CLASS AA 
WKLY; 6 ti 12 tl 18 tl 24 ti 30 ti 
1 min_  10.00 9.00 8.50 8.00 7.50 
30/20 sec  8.00 7.25 6.75 6.50 6.00 

CLASS A 
1 min 8.00 7.00 6.50 6.00 5.50 
30/20 sec.  6.50 5.50 5.25 4,75 4.50 

DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
IX 52x 104e 260e 

  35 32 29 29 
10 min  30 28 26 22 
5 min.  20 19 17 15 

WEGP 
1960 

Media Code 4 220 7750 5.00 
K 3: M Corp., 489 Main St., Presque Isle, Me. 

04769. Phono 207-768-5141. 
I. PERSONNEL 
President-Frank Carroll. 
General Manager-Dewey DeWitt. 
Program Director-Clayton Smith. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Boston-liarold H. Segal & Company. 

3. FACILITIES 
5.000 w.; 1390 kc. Non-directional days; directional 

nights. 
Operating schedule: 5:30 am-midnight, weekdays; 
7:30 am-midnight Sun. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3b, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b. 
Basle Rates: 22a, 22b, 23a, 24b, 28a, 
Contracts: 408. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 62b, 60e. 
Cancellation: 70a. 70e, 71e. 
Affiliated with NAB Radio Network. 
Member: Lobster Network. 

TIME RATES 
Rates effective-. 

Rates received April 19. 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 
1 U 10 00 
10 ti.- 8.00 

50 ti_ 6.00 
100 ti___ _ _____ ....... 5.00 
200 U._.._._.._....._...__.... 4.75 
500 ti    4.00 

10. SPECIAL FEATURES 
News Service-AP and local. Service fee per pro-
gram. 2.00. 

ROCKLAND 
Knox County-Map Location E-8 

See SRDS consumer market map and data at begin-
ning of the State. 

30 gee 20 sec 10 see 
7.50 6.00 4.00 
6.50 5.50 3.50 
6.00 5.00 3.25 
5.05 4.50 3.00 
4.25 4.00 2.75 
4.00 3.50 2.50 
3.50 3.00 2.00 

WRKD 
1952 

C 
Subscriber to the NAB Radio Code 

Media Code 4 220 8000 2.00 
Knox Broadcasting Company. 415 Main St., Rockland, 
Me, 04841. Phone 594-8451. 

I. PERSONNEL 
President-Carleton Brown. 
Manager-Paul R. Huber. 
Commercial Manager-Terry Economy. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Kettell-Carter. Inc. 

3. FACILITIES 
1000 w. days; 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 6 am-11:30 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, lb, 4a, 4d, 5, Ca, 7e. 8. 
Rate Protection: 10b. 11b. 12b. 13b. 14b. 
Basie Bates: 200, 22a, 22b, 230, 24e, 24b, 25e. 28b, 

29a. 
Contracts: 40a. 45, 46, 48. 
Comb.; Cont. Discounts: 61b, 62b. 
Cancellation: 70a, 70e, 710. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective June 1. 1960. (Card No. CB-1) 

Card received June 6, 1960. 
Rev. (Freq. Pins.) rec'd March 30, 1982. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 13 26 52 101 156 260 
ti. ti. ti. ti, ti. ti. ti. 

1 hour.... 60.00 57.00 54.00 51.00 48.00 45.00 42.00 
1/2 hour._ 36.00 34.20 32.40 30.60 28.80 27.00 25.20 
1/4 hour._ 24.00 22.80 21.60 20.40 19.20 18.00 16.80 
10 minutes 18.00 17.10 16.20 15.50 14.40 13.50 12.60 
6 minutes 12.00 11.40 10.80 10.20 9.60 9.00 8.40 
1 minute.. 7.50 7.50 7.10 6.70 6.30 5.90 5.50 

Station Brk. 5.65 5.65 5.35 5.05 4.75 4.45 4.15 
Radio Short 3.75 3.75 3.55 3.55 3.15 2.95 2.75 

7. PACKAGE PLANS 
FREQUENCY PLANS 
•(All time periods) 

1 minute: Each Total Each Total 
5 times.. 6.00 30.00 20 times.. 4.50 90.00 

10 times.. 5.00 50.00 30 times.. 4.25 127.50 
15 times.. 4.75 71.25 50 times.. 3.75 187.50 

20/30 seconds: 
u thnes.. 4.50 22.50 20 times_ 3.45 69.00 

10 times.. 3.75 37.50 30 times.. 3.30 99.00 
15 times.. 3.60 54.00 50 times.. 3.00 150.00 

ID's: 
5 times.. 3.00 15.00 20 times.. 2.25 45.09 

10 times.. 2.50 25.00 30 times.. 2.15 64.50 
15 times.. 2.40 36.00 50 times.. 1.90 95.00 
(•) Fixed position not guaranteed; advertisers ad-
vised prior to pre-emption. 

RUMFORD 
Oxford County-Map Location B-8 

See SRDS consumer market map and data at begin-
ning oi the State. 

WRUM 
1953 

Lobster Network 
121:31C1 

Subscriber to the NAB Radio Code 
Media Code 4 220 8250 3.00 
Rumford Broadcasting Co.. Inc.. 80 Congress St.. 

Rumford. Me. 04276. Phone 207-364-3701. 
I. PERSONNEL 
President-Melvin L. Stone. 
General Manager-Kenneth J. Ellis. 
National Sales Mgr.-1.1. L. Stone. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
1.000 w.; 700 be. Non-directional. 
Operating schedule: 6 am-local sunset. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a, 5, 0e, 7a. 
Rate Protection: 15b. 
Basic Rates: 10a. 23a. 
Contracts: 40e, 41, 43, 45, 46. 
Cancellation: 70e. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 
Member: Lobster Network. 

TIME RATES 
No. 5 Elf 3/1/67-llec'd 2/13/67. 

6. SPOT ANNOUNCEMENTS 
1 min  5.75 

7. PACKAGE PLANS 
PER WK: 6 tl 12 tl 18 ti 24 tl 30 ti 50 tl 
1 min............ 33.00 60.00 85.50 108.00 127.50 200.00 
20/30 sec: 80% of 1-min. 
10 sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/2 ........... 24 10 .... ..... 12 
1/4 hr  18 5 min  8 

10. SPECIAL FEATURES 
3 ti 5 tl 6 ti 

5 min newscasts, ea___________. 7.50 7.25 7.00 

SANFORD 
York County-Map Location B-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WSME 
1957 

01:113 

Media Code 4 220 8500 1.00 
Sound Enterprisers, Inc., Box 1220, School St.. San-

ford, Me. 04073. Phone 207-324-2464. 

I. PERSONNEL 
President-William R. Sweeney. 
General Manager-Robert A. Canty. 

2. REPRESENTATIVES 
McGavren-Guild-PGIV Radio. Inc. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
1,000 w.; 1220 kc. days. Nondirectional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 40, 4d, 5, 6a, 
Rate Protection: 15b. 
Basic Rates: 200, 22a, 23a, 24b, 250. 26. 28b, 29e. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 606, 60k, 61a, 6113, 
Cancellation: 71a. 
Affiliated with CBS. 
Member: Lobster Network. 

TIME RATES 
Eff - Rec'd 5/29/69. 

6. SPOT ANNOUNCEMENTS 
Ix 10x 26e 52x 104e 260e 520e 1040e 

1 min.... 5.25 4.95 4.50 4.25 4.00 3.75 3.50 3.25 
30 see.... 4.25 3.95 3.75 3.45 3.25 3.05 2.90 2.75 
10 sec.... 2.75 2.60 2.55 2.50 2.45 2.40 2.35 2.25 

(This listing continued on next page) 
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Sonford-W S M [-Continued 
7, PACKAGE PLANS 

4 WEEK SATURATION 
WKLY, EA: 1 min 30 see 10 see 
24 U. 3.35 2.00 2.38 

8. PROGRAM TIME RATES 
1/2 hr._   36 10 min  15 

 ._ 24 5 min_____  10 

10. SPECIAL FEATURES 
LOCAL NEWSCASTS 

PER WK, EA: 3 ti 5 ti 781 
8 7 

SKOWHEGAN 
Somerset County-Map Location D-5 

See BADS consumer market map and data at begin-
ning of the State. 

e 
WGHM 

1958 

R /031 

Media Code 4 220 8750 2.00 
Kennebec Valley Broadcasting System, Inc.. 61 Water 

St., Skowhegan, Me. 04976, Phones 207-474-2727; 
474-9094. 
STATION'S PROGRAMMING DESCRIPTION 

WGIIM: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
15 min every hour 6-9 am. 5 min news every 30 
min 9 am-noon. Expanded 10 min newscast' at noon 
& 5 pm. 12:30 pm-sign-off news every 30 min. 
5:30-9 am middle-of-the-road music, quips, sports, 
weather, farm reports. 9 am-3 pm middle-of-the-road 
music, women's show 5 min daily. 3-5 pm rock 
and roll. 6-6 pm middle-of-the-road music. 6-7 pm. 
middle-of-the-road instrumentals. 7 pm-sign-off 
middle-of-the-road music. Showtunes 2 hours weekly. 
SPORTS: live high school and pro football. RE-
LIGION: 2-1/2 hours Sun. Air personalities avail-
able for remote pick-ups. Contact Representative 
for further details. Reed 8/16/67. 

I. PERSONNEL 
Pres. & Gen'l Mer.-John J. Pineau. 
Sales Manager-Linwood O. Barker. 
Promotion Managor-Norman GetcheU. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio. Inc. 
Boston-Harold IL Segal & ComPear. 

S. FACILITIES 
5.000 w.; 1150 ke days. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 Ume only: lit of month. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 21, 2b, 3a, 3b, 3e. 3d, 4a, 4d, 5, 6e, 7e, 

8. 
Rate Protection: 10e, lle 12e, 13e, 14e, 15a. 
Basle Rates: 20b, 21e. 21b, 22a, 23a, 23b, 24a, 25a, 

26, 28e, 29e. 29b, 30, 31, 32a. 

Contracts: 405, 41, 42b, 42d, 45, 49, 50, 51a, 51b, 
51e. 

Comb.: Cont. Discounts: 60à, 60e, 61a, 61b, 62e. 62d. 
Cancellation: 70a, 70e, 71b, 72, 730, 73b. 
Prod. Services: 80, 81, 62. 
Affiliated with American Information Network. 
Member: Lobster Network, National AgRadle Groups, 
Inc. 

TIME RATES 
Eft Rec'd 9/20/67. 

7. PACKAGE PLANS 
tl 601 12 ti 24 ti 36 tl 

1 min____  12.00 11.00 10.00 9.00 8.00 
30 sec.  9.60 8.80 8.00 7.20 6.40 
10 nec..............._... 6.00 5.50 5.00 4.50 4.00 

EXTENDED CONTRACT DISCOUNTS 
6 wk-5% 26 wk-15% 13 wk-10% 52 wk-20%, 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

I x._ 60 30 15 12 8 
9. PARTICIPATING PROGRAMS 
Sun: **Broadway Playhouse"-Flat 1-time rate. 

10. SPECIAL FEATURES 
Sports: At :15, 1-1/4 times applicable 1-minute rate. 
News Headlines: 5 times daily, 1-1/4 times appli-
cable 1-minute rato. 
Weather reports: At :60, 1-1/4 times applicable 1-
minute rate. 

SOUTH PARIS 
Oxford County-Map Location B-8 

See SUDS consumer market map and data at begin-
ning of the State. 

WKTQ 
1955 

Media Code 4 220 9000 1.09 
Oxford Broadcasting Corp., Alpine St., South Paris, 

Mo. 04281. Phone 207-743-2311, 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Gerald T. Higgine. 
Treasurer-Elden H. Shute, Jr. 
Station Manager-Dick Dean. 

2. REPRESENTATIVES 
AAA Representatives. 
Kettell-Carter, Inc. 

S. FACILITIES 
1,000 w. days. 250 w. nights; 1450 key. Non-diree-

tionai 
Operating schedule: 6:30 am-10 pm. EST. 

4. AGENCY COMMISSION 
IVO Ume only: monthly. 

5. GENERAL ADVERTISING See toded regulations 
General: la, 3a, 3b, la, 4e, 5, 6a, 7a, 8. 
ltate Protection: 10b. lib, 12b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a. 26, 

28a, 29a. 
Contracts: 40a, 42a, 46. 48. 
Comb.: Cont. Discounts: 60s, 61e. 62e. 
Cancellation: 70e. 70e, 71a, 73a. 
.Affillated with MRS Radio Network. 
Equal advertising echedules on both WKTP. South 
Paris, Me., and WILTJ, Farmington, Me.. earn 10% 
discount oft each station. 

TIME RATES 

Rates effective November 1. 1960. (Card No. 2.) 
Card received September 14, 1964, 

6, SPOT ANNOUNCEMENTS 

1 min 50 sec 
1 ti   5.00 3.75 
26 U   475 3.55 
52 U   450 3.35 
104 ti_   4.25 3.15 
156 U   4 00 2.95 
260 U   3 75 2.75 

7. PACKAGE PLANS 
ROS ANNOUNCEMENT PACKAGES 

WKLY: (•) (I) 
15 mi   3 60 2.70 
80 II 3 20 2.40 
50 U   280 2.10 

(•1 1-minute (150 words) 
(2) 30-seconds (75 words) 
(I) ID's (25 words) 

WATERVILLE (1 AM; 1 FM) 

2.50 
2.40 
2.25 
2.15 

1.90 

(i) 
LSO 
1.60 
1.40 

Kennebec County-Map Location D-8 
See SUDS consumer market map and data at ¡stain-
obig of the State. 

WTVL WTVL-FM 
1946 1968 

C R A ,B 

Subscriber to the NAB Radio Code 

Media Cade 4 220 9250 2.00 
Kennebec Broadcasting Co., Box 557, 36 Silver St., 

Ratenglle, Me. 04901. Phone 207-873-3311 

STATION'S PROGRAMMING DESCRIPTION 
WTVL: Programmed for general interest. 
NEWS: state and local on hour, world and national 
network on half hour. Full news summaries 8 am, 
noon, & 6 pm. Mobile unit news coverage. W.tather: 
forecasts at :59 of each hour. saimmaries at 7:1.5 am, 
8 am, noon. & 6 pm. SPORTS: live major league 
basebaU, basketball, hockey. Live local schoolbay and 
college football, basketball, hockey. Sportscast. at 15 
past each hour, summaries at 8 am, noon, & 6 pm. 
MUSIC: middle-of-the-road handled by air personali-
ties. RELIGION: daily devotions 6 ara, 8:20 am, & 
11:55 pm. 1 hour French programming each Sun, plus 
variety of non-commercial religious programs directed 
to spectra tYpe religious groups. Opera. Sat in season 
and concerts. Contact Representative for further de-
tails. Reed 8/30/68. 

MAINE 
I. PERSONNEL 
General Manager--Carleten D. Brown. 
Station Manager--David D. Brown. 

2. REPRESENTATIVES 
Grant Webb & Company. Inc. 
Boston-KeUell-Carter. Inc. 

3- FACILITIES 
1,000 w. days, 250 w. nights: 1490 kg. 
Non-directional. 

Operating schedule: 6 am-midnight. EST. 
FM-ERP 3,000 w.; 98.3 me. 
Operating schedule: Same as AM. 
Antenna ht.: 223 ft. atroce average terrain. 

4. AGENCY COMMISSION 
15/0 net Ume only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 44, 5, 6a. 

7a, 8. 
Rate Protection: 10b, 1lb, 126, lab, 14a, 15a, 15b, 

15c. 
Basic Bates: 20a, 20b, 21a, 21b, !le. 22a, 23a, 24a. 

24b, 24c, 25a, 27, 29a, 29b, 30. 32s. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 44b, 45, 46, 

47a, 48. 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 601. 61a, 62a, 

62d. 
Cancellation: 70b, 704. 71a, 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 
.Afilliated, with American Entertainment Network. 

TIME RATES 
No. 3 Elf 9/1/68-Rec'd 8/30/68. 

6. SPOT ANNOUNCEMENTS 
I ti 13 ti 26 ti 52 ti 104 ti 156 ti 260 11 

1 min 7.50 7.35 7.20 7.00 6.75 6.50 6.20 
30 sec 6.00 5.90 5.75 5.50 5.25 5.00 4.75 
Radio shorts: 50% of 1-min. 

7. PACKAGE PLANS 
FREQTJF"',..ICY PLANS 
'(Ait time periods) 

PER WK: 5 ti 10 ti 15 ti 20 ti 30 ti 50 ti 
1 min______ 6.50 5.50 5.25 5.00 4.50 4.00 
30 sec.  5.00 4.25 4.00 3.75 3.50 3.25 
Radio shorts: 50% of applicable 1-min. 

(.) Fixed position not guaranteed: advertisers ad-
vised prior to preemption. 

Saturation Packages do not combine to earn frequency 
discounts. Multi-products do not combine, unless pur-
chased on one contract through one agency. 

WESTBROOK 
Cumberland County-Map Location B-9 

See SUDS consumer market map end data at begin-
ning of the State. 

See Portland 
(including Westbrook) 

September I, 1969 Spot Radio Stations 407 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

State, County, City, Metro Area Data MARYLAND 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Annapolis-Anne Arundel Baltimore-Baltimore Cumberland-Allegany Frederick-Frederick Hagerstown-Washington Rockville-Montgomery Silver Spring-Montgomery 

Estimates for: Consumer Spendable Income-1968--  Retail Sales 1968   Patten- Farm Grose 
STATE ok Distribution of Familles -Total Retail Sales-  By Selected Store Types  cor Popes- Farm 
COUNTY-Map Loe. Population Households Per 9000 5000 8000 10000 15000 Per General Home Auto- Service Care lotion 111•011111 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furn. motive Station I/1/69 1/1/69 1968 
Metropolitan Area (000) (0110) ($000) (5) 4999 7999 9999 14999 over ($000) (i) ($000) ($000) ($ono) ($000) ($0OO) ($0oo) ($0OO) tam (000) ($000)  

MARYLAND STATE 
TOTALS  3,777.5 1,062.53 11,744,284 11,053 13.2 23.3 15.6 22.0 21.4 6,327,347 5,955 1,298,700 243,754 956,992 296,266 264,581 1,067,628 390,367 1,457.06 98.0 407,277 

ALLEGANY C-2  88.4 27.54 247,929 9,003 18.6 30.2 13.7 17.5 11.9 146,979 5,337 38,250 5,593 26,441 12,338 7,327 28,556 10,342 33.16 1.2 2,672 
Cumberland  33.9 11.32 107,370 9,485 92,126 8,138 19,112 3,262 13,652 9,118 6,758 19,879 4,315   

ANNE ARUNDEL H-4t.. 280.6 71.66 705,177 9,841 13.9 24.4 18.9 23.3 16.1 434,961 6,070 78,133 15,700 85,466 12,853 12,566 66,414 31,082 112.13 5.2 9,431 
Annapolis  33.5 9.88 90,267 9,136 113,019 11,439 22,460 5,041 16,561 5,745 5,861 23,764 4,256   

BALTIMORE' H-3  1,561.2 455.94 5,305,372 11,636 12.5 19.0 17.6 24.7 23.2 2,609,429 5,723 514,475 115,207 461,662 138,264 135,958 394,948 135,886 522.07 5.4 21,385 
Baltimoret 925.2 275.11 3,334,026 12,119 1,654,569 6,014 368,423 76,633 314,837 120,199 111,731 309,734 93,249 
Baltimore 
Metro Area  2,066.1 587.82 6,530,029 11,109 13.3 21.3 17.6 23.5 20.8 3,334,558 5,673 654,903 139,567 558,584 159,064 159,472 525,075 192,160 725.05   

CALVERT H-5  18.6 4.47 34,827 7,791 21.0 22.4 14.9 17.1 11.8 19,911 4,454 5,921 246 1,286 326 168 5,478 1,643 6.58 3.9 7,070 
CAROLINE K-4  20.7 6.45 43,446 6,736 23.2 21.2 15.2 14.8 7.7 26,929 4,175 7,206 567 1,178 820 885 3,738 1,552 8.35 3.8 21,608 
CARROLL G-2  66.1 17.96 153,240 8,532 19.9 30.6 14.2 15.7 10.6 103,454 5,760 20,241 2,960 3,944 2,827 3,584 17,365 9,051 27.42 6.8 25,886 
CECIL K-2t  57.5 14.46 141,627 9,794 18.1 24.3 15.7 22.3 14.3 66,731 4,615 11,844 1,102 3,954 922 1,467 16,932 8,436 18.21 3.2 12,988 
CHARLES G-5t ..... _...._ 39.6 9.49 88,753 9,352 16.8 21.4 16.7 21.2 15.4 72,514 7,641 13,984 1,760 3,129 472 645 12,501 6,901 14.77 5.0 9,389 
DORCHESTER J-6  30.9 9.53 70,618 7,410 21.6 20.1 15.2 17.8 10.7 42,128 4,421 10,856 1,038 5,324 1,790 1,362 6,472 2,227 11.56 2.8 12,969 
FREDERICK F-3t  82.2 23.24 214,944 9,249 20.0 24.3 16.1 18.7 13.8 139,891 6,019 24,242 4,006 11,157 5,955 7,508 22,208 7,676 33.41 8.2 41,435 

Frederick  26.0 8.09 75,388 9,319 94,115 11,633 21,014 3,234 10,538 5,817 5,368 15,609 5,090   
GARRM B-2  22.2 6.05 38,349 6,339 24.3 31.6 7.3 7.3 4.7 31,046 5,132 6,844 843 801 947 1,548 7,977 1,686 6.63 4.5 9,633 
HARFORD J-2t  106.1 28.47 235,829 8,283 20.2 30.6 17.4 15.3 8.2 129,489 4,548 28,101 3,919 5,354 4,609 6,347 31,255 10,244 41.10 5.8 17,498 
HOWARD H-3  52.1 13.79 130,411 9,457 16.1 35.6 12.3 15.4 14.1 57,225 4,150 13,953 1,781 2,158 511 1,017 15,093 5,897 22.33 2.8 10,820 
KENT K-3  17.5 5.24 38,109 7,273 24.6 20.8 15.3 14.7 10.3 31,945 6,096 7,288 673 1,932 898 1,033 4,116 1,639 6.63 2.4 14,541 
MONTGOMERY G-4t..._ 458.0 125.81 2,170,385 17,251 2.4 12.3 10.4 24.0 50.1 950,131 7,552 199,784 31,313 151,930 45,374 38,283 204,504 55,121 233.53 3.9 17,993 

Rockville  42.2 10.32 105,695 10,242 130,111 12,608 34,844 5,001 10,660 6,233 8,974 36,330 7,306 
Silver Spring  112.6 33.98 417,203 12,278 

PRINCE GEORGES 
H-5t  579.1 155.72 1,396,986 8,971 13.5 37.5 13.9 20.2 11.2 923,151 5,928 210,675 43,958 133,270 36,876 20,538 147,515 63,962 249.63 6.8 12,309 

QUEEN ANNES K-4  18.9 5.64 40,420 7,167 22.8 21.1 14.9 14.8 8.9 19,060 3,379 3,004 333 1,145 128 420 1,769 2,764 6.91 3.4 16,146 
ST. MARYS H-6t  46.9 10.89 96,518 8,863 21.3 21.2 15.5 18.2 12.9 52,444 4,816 12,829 1,463 4,412 1,925 3,234 10,588 3,772 13.00 5.0 9,477 
SOMERSET L-7  18.2 5.42 42,732 7,884 19.1 15.7 12.8 19.7 13.4 29,725 5,484 8,089 779 1,330 717 963 3,539 2,468 6.23 2.3 20,673 
TALBOT K-5  23.2 7.35 70,144 9,543 19.1 18.6 14.0 18.2 18.0 73,420 9,989 10,212 2,274 2,233 3,761 2,475 10,683 2,736 10.09 2.6 14,966 
WASHINGTON E-2t  107.1 32.34 273,220 8,448 21.2 28.7 15.0 16.3 11.1 180,720 5,588 30,777 4,030 31,807 8,311 8,388 24,775 13,880 41.41 5.5 23,372 

Hagerstown  39.8 13.32 129,024 9,686 116,562 8,751 17,824 3,282 24,993 7,383 5,248 19,490 7,356   
WICOMICO K-6  56.8 17.15 149,389 8,711 19.2 21.3 16.9 19.1 13.8 124,533 7,261 25,362 2,952 14,423 13,453 6,284 22,895 6,832 22.47 3.9 41,500 
WORCESTER L-6  25.6 7.92 55,859 7,053 22.4 24.0 11.9 12.7 9.2 61,531 7,769 16,630 1,257 2,656 2,189 2,581 8,307 4,590 9.44 3.6 33,516 

(t) Consumer Market estimates foi- retail sales, (total and store types), do not Include sales made In military commissaries, post exchanges and eating places on militzry posts In these counties. 
(I) Baltimore County data Includes Independent city of Baltimore data. 
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MARYLAND 

MARYLAND 
See BEDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

ABERDEEN 
Hanford County-Map Location J-2 

See SIMS consumer market map and data at beginning 
of the State. 

WAMD 
1957 

Media Code 4 221 0200 4.00 

John L. Allen, Box 516, Aberdeen, Md. 21001. Phono 
301-272-4400. 

I. PERSONNEL 
General Manager-John L. Allen. 

3. FACILITIES 
500 w.; 970 kg. Directional-separate patterns day 
and !fight. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3e. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection 10a, 11e, 12a, 13e, 14a, 15b. 
Basic Rates: 20b, 21e. 21e. 22b, 23a. 24e, 25e. 26, 

28b, 29b, 30. 31. 33b. 
Contracts: 40a, 42a, 42d, 43, 44e. 45. 46, 47e. 48, 

51e. 51b, 51e. 
Comb.: Cont. Discounts: 604, 601, 61a, 62b. 
Cancellation: 70b, 70d, 71e. 73b. 
Prod. Services: 80. 82. 
Affiliated with KIM 
Affiliated with American Contemporary Network. 

TIME RATES 

Eff 1/15/66-nec'd 4/8/66. 

6. SPOT ANNOUNCEMENTS I 30 10/15 
min see see 

1 x  3.25 2.75 2.35 
13 x  3.10 2.70 2.20 
26 x  3.00 2.65 2.10 
52 x  2.90 2.60 2.00 
104 x  2.50 1.90 
156 r  2.65 2.40 1.80 
260 x  2.50 2.35 1.70 
260 + 2.48 2.30 1.65 

ANNAPOLIS (3 AM; 2 FM) 
Anne Arundel County-Map Location H-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WAN N WXTC (FM) 
1947 1960 

Independent Negro 

Subscriber to the NAB Radio Code 
Media Coda 4 221 0400 0.00 
Annapolis Broadcasting Corp., Box 631. Bay Ridge 
Road, Annapolis, Md. 21404. Phone 301-269-0700. 

STATION'S PROGRAMMING DESCRIPTION 
IVANN: Programmed for negro listener. 
MUSIC: popular, rhythm and blues, jazz, gospel and 
spirituals. News and weather every half hour. Sports 
at 8:25 am & 4:55 pm. Radio News Central 8-8:45 
am. World news, marine and area weather, local 
and regional news, sports, farm news and financial 
news. Personality interviews and community affairs 
programs featuring leaders in government, civic and 
business in the city, county and state. Contact Rep-
resentative for further details. Rec'd 6/20/69. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Morris H. Blum. 

2. REPRESENTATIVES 
Zimmer. Inc. 

3. FACILITIES 
10,000 w.; 1190 ke. days. Direeticeial. 
Operating schedule: Sunrise-local sunset. EST. 
FM-ERP 20.000 w.; 107.9 me. 
Operating schedule: Sunrise-local sunset. EST. 
Antenna ht.: 205 feet above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 2b, 3e. lb, 3d, 4e. 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 1313. 141% 15e. 16. 
Basic Rates: 20e. 21e. 22e, 23e. 24e. 25e. 
Contracts: 40e. 41, 45, 46, 47e, 51e. 
Comb.; Cont. Diamants: 63e, 60g. 
Cancellation: 70a, 70e, 72, 73a, 73b. 

TIME RATES 
No. 4-D Rev. 1/1/69-Rec'd 1/2/69. 

6. SPOT ANNOUNCEMENTS 
min 20/30 (*) 

Flat (fixed position) ................. 8 6 4 
(.) 8/10 sec ID's. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

(Within 7-day period) 
PER WK, 
EA: 10 ti 15 ti 20 ti 25 01 30 ti 50 ti 
1 min.  7.50 7.00 6.50 6.00 5.50 5.00 
20/30 sec  5.50 5.00 4.50 4.00 3.50 3.00 
8/10 sec ID's. Hat  2.50 
Minutes and 30-seconds, 5-10 per wk, take 10x rate. 
Minutes and 20/30-seconds may be combined for 
earned frequency. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

Flat     50 30 20 10 

WN AV 
1949 

Mutual Network 
Media Code 4 221 0600 5.00 
Capital Broadcasting Co., Box 829, Admiral's Dr., 
Admiral Heights, Annapolis. Md. 21404. Phones 
301-263-2639. Baltimore: 301-974-0730. 

STATION'S PROGRAMMING DESCRIPTION 
WNAV: Programmed for mass appeal, emphasis on 
18 to 40 age group. 
NEWS: network on hour and half hour, local news 
15 min after every hour, bay and local weather 
following every newscast. Stock market report 5 
times daily. Heavy emphasis on community involve-
ment thru local interviews and live broadcasts of 
civic club activities and store openings. Live high 
school and college basketball. football, major league 
baseball and professional football. plus 5 sports shows 
daily. MUSIC: 70% singles, 30% albums, featuring 
current selling hits and standards. Station employs 
local news staff. Contact Representative for further 
details. Rec'd 11/25/68. 

I. PERSONNEL 
President-Henry Rau. 
Vice-President-Lloyd S. Smith. 
Station Manager-Daniel K. Lavelle. 

2. REPRESENTATIVES 
New York, Chicago. Los Angeles. San Francisco-
UBC Sales. 

Pennsylvanta-Dome-Messervey Co., Inc. 
Atlanta-David Carpenter Company. 

3. FACILITIES 
5.000 w. days. 1,000 w. nights; 1430 kg. 
Directional-night only. 

Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e. 2b, 3e, 3b, 3e, 3d, 4e. 5, 6e. 7b, 8. 
Rate Protection: 10g, 11g. 12g. 13g, 14g. 15e. 16. 
Basie Rates: 20b, 21a, 23a, 24b, 24e, 25e. 26. 28e. 

20e, 29a, 30. 32e. 
Contracts: 40a. 41. 44e. 44b. 46. 48. 49, 51c. 
Comb.; Cont. Discounts: 60e. 60c, 601, 61c, 62d. 
Cancellation: 70c. 71e. 73e, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with WARK, Hagerstown, Md.; WDOV, 
Dover. Del.; WATO, Oakridge, Tenn. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective July 1, 1964. 

Card received August 3, 1964. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

1 min 
312 ti, ea  5.00 
156 ti, ea  5.50 
104 ti, ea  6.25 
26 ti. ea.  7.00 
1 ti. en  8.00 

30 sec 10 sec 
3.95 2.50 
4.40 2.75 
5.10 3.15 
5.60 3.50 
6.50 4.00 

7. PACKAGE PLANS 

MARKET SATURATION PACKAGES 
ROS 

PER WE: I min 30 sec 10 sec 
12 ti  69.00 57.00 35.08 
18 ti  99.00 79.00 49.50 
30 ti  150.00 120.00 79.50 
50 ti  238.00 175.00 120.00 
Market Saturation Packages and 10-second announce-
ments do not combine to earn additional frequency 
discounts. 

B. PROGRAM TIME RATES 
5 MINUTES ea 

312 tl  10.50 
156 U  _ 11.00 
104 ti    11.75 
26 ti  

W N A V-FM 
1948 

Media Code 4 221 0601 3.00 

Capital Broadcasting Co., Box 829, Admiral Drive, 
Annapolis, Md. 21404. Phone 301-263-2639. Bal-
timore 301-974-0730. 

STATION'S PROGRAMMING DESCRIPTION 
WNAV-FM: Programmed for general interest. 
Instrumental album music: Capsule news and sports. 
Local civic announcements given each 15 min period. 
COMMERCIAL POLICY: 2 one minute announce-
ments permitted in 15 min segments. Contact Rep-
rensentative for further details. Reed 11/25/68. 

I. PERSONNEL 
President-Henry Rau. 
Mgr. h Prog. Dir.-Elizabeth Straubel Smith. 
General Manager--Daniel K. Lavelle. 

2. REPRESENTATIVES 
New York. Chicago-UBC fieles. 
Pennsylvania-Dome-Messervey Co., Inc. 
Atlanta-David Carpenter Company. 

3. FACILITIES 
ERP 50,000 w.; 99.1 me. 
Operating schedule: 6-2 am. 
Antenna ht.: 385 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2e, 2b, 3e, 3b, 3c. 3d, 4e, 7b, 8. 
Rato Protection: 10g. 11g, 12g, 13g. 14g. 16. 
Basic Rates: 20b, 23e. 
Contracts: 40e. 41, 46, 48, 51e. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 70c, 73e. 

TIME RATES 
ELI  Ree'd 5/6/66. 

7. PACKAGE PLANS 
Plan I-Sun 7:30-2 am; Mon. Tues, Wed, Sat 7:45-
8:45 am & 6:30 pm-2 am; Thum. Fri 7:45-8:45 am 
& 9 pm-2 am. 
66 ti per wk, per mo . 500 
Plan II-Sun 7:30-2 am; Mon. Wed 7:45-8:45 em & 
6:30 pm-2 am; Fri 7:45-8:45 am & 9 pm-2 am. 
42 ti per wk, per me_  _ 300 
1 minute spots only. Minimum purchase, 1 month. 

WYRE 
1946 

e 131:312 
Media Code 4 221 0800 1.00 
Radio Cheaapeake, Inc.. Box 1551, Annapolis. Md. 

214110. Phone 301-263-9211; Baltimore Phone 301-
269-0400; Washington Phono 202-776-6622. 

I. PERSONNEL 
President-Erny Tannen. 
Executive Vice President-Marvin Minds. 
Vico-Pres. & Gen'l Mgr.-Carl S. Marcocct 

2. REPRESENTATIVES 
The MEDIAmerIca Co. 
Midwest-Walton Broadcasting Sales Corporation. 

3. FACILITIES 
250 w. days; 810 kg, Non-directional. 
Operating schedule: -. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 4d, 5, 7b, 8. 
Rate Protection: 10b, lib, 12b. 
Basic Rates: 20a, 22a, 21e. 24a, 28b, 29e. 
Contracts: 40e. 45, 46. 
Comb.; Cont. Discounts: 62b. 
Cancellation: 71e. 73e. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
Eff Reed 1/6/69. 

AA-6-9:30 am & 3:30-6:30 pm. 
A-9:30 am-3:30 pm. 

7. PACKAGE PLANS 
1 MINUTE-ROS 

PER WE: 
1 ti  17 30 tL  360 
6 ti  84 40 ti  460 
12 ti  162 50 ti  550 
18 ti  234 60 ti _... 630 
24 ti  300 70 tL  700 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
Scheduled 50% AA and 50% A. Spots may be con-
centrated in fewer days for greater frequency where 
possible. 1-minute spots preempt all shorter spots. 

CONSECUTIVE WEEK DISCOUNT 
4 wk-5% 13 wk-10% 26 wk-15% 52 wk-20% 
Apply only as earned. 

10. SPECIAL FEATURES 
Newscasts-1-1/2x applicable 1-min. 

BALTIMORE (12 AM; 10 FM) 
(including Glen Burnie, Towson) 
Baltimore County-Map Location H-3 

See SRDS conrumer market map and data at begin-
ning et the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities Involved. It is part of the 
time buying function to determine e-tent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WAYE 
1955 

BALTIMORE 

News-Talk-Information 
Media Code 4 221 1000 7.00 
Adler Communications Corp., 1111 Park Ave.. Pent-

house Sutton Place, Baltimore, Md. 21201. Phone 
301-728-7570, 
STATION'S PROGRAMMING DESCRIPTION 

WAVE: News - talk - information, programmed for 
adults. 
Emphasis on community involvement with studio 
listener discussion via telephone. Public affairs in 
city and suburbs about problems of concern. Edi-
torials 5 times a day. NEWS: local news 5 min 
before hour. Network national and international news 
on hour. Features: network feature 10 min before 
hour. Contact Representative for further details. 
Rec'd 1/31/69. 

I. PERSONNEL 
President-Warren Adler. 
Executive Vice-President-W. Ronald Smith. 
General Manager-John F. Bargreen. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1.000 w. days; 860 hr. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 2b, 3a, 3b, 3d, 4e. 5, 6e. 8. 
Rate Protection: 10b, 11b. 12b, 13b, 141% 16. 
Basic Rates: 20b, 21e. 21b, 21d, 22e. 22b, 23e, 27, 

28e. 28c. 29a, 30. 33a. 
Contracts: 40e. 41, 42b, 42d, 45, 46, 48, 51b, 
Comb.; Cont. Discounts: 65b, 601, 61e, 62b. 
Cancellation: 70c, 71a, 73b. 
Prod. Services: 80, 81. 
Affiliated with CBS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 14 Eft 5/1/69-Itec'd 5/29/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

FIXED: 1 ti 
1 wk    24 
13 wk. 23 
26 wk.  22 
52 wk.  20 

CLASS A 

601 
22 
21 
20 
18 

13 wir..._._ ............. ...... ......... 21 19 
26 wk.    20 18 
52 wk.  18 16 
10 see: 50% of 1-min. Not combinable. 

7. PACKAGE PLANS 
IMPACT PLANS 

PER WK: 
10 ti 15 tl 20 ti 25 ti 30 ti 95 ti 40 ti 

"1 min.. 155.00 230.00 245.00 309.00 369.00 429.00 489.00 
30 see 124.00 184.00 196.00 247.20 276.00 343.20 391.20 
10 sec 93.00 138.00 147.00 185.40 207.00 257.40 293.40 

(*) Scheduled on rotating basis, all segments with-
in 7-day period. 

Packages combinable to earn frequency discount. 

8. PROGRAM TIME RATES 
Ix ISO 26x 52x 156x 2600 

1 hr__. ........ _._.. 150 145 140 135 130 125 
1/2 hr............_... 80 78 76 74 72 70 
1/4 hr..._ .......... _... 54 52 50 48 46 44 
5 mln  29 28 27 26 25 24 
Fixed position and Feature adjacencies, extra 2.00. 

DISCOUNT 
13 wk-5% 52 wk-10% 
Itateholder: Minimum per week 25.00. 

(Baltimore continued on next page) 

12 ti 
20 
19 
18 
16 

18 ti 
18 
17 
16 
14 

18 
17 
16 
14 

16 
15 
14 
12 

FARM PROGRAMMING 

Another Special Feature 

To Provide a Shortcut 

in Buying Radio Time 

To aid users of the monthly edition 

of Spot Radio Rates and Data who 

are particularly concerned with reach-

ing the farm audience, SRDS has a 

section devoted especially to farm 

radio programming. Check the con-

tents page for its location. 

This section enables time buyers 

to locate more easily those radio sta-

tions that devote part of their program 

time to shows for the farm audience. 

Information given for all or most of 

these stations includes the total num-

ber of hours of regularly scheduled 

farm programs per week. Stations are 

listed alphabetically by state and city. 

Once the desire I stations have been 

located in this st ction, the user can 

turn to the static ns' regular listings 

in Spot Radio .1 ates and Data, for 

rates and other d Lta. 

A similar secti on, on farm televi-

sion programmin ;, appears in Spot 

Television Rates and Data. 
2R-12-/66 
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Baltimore—Continued 

WBAL 
1925 

BALTIMORE 

NBC Radio Network 
mcgavren-guild 
pgw radio, inc. 

A Hearst Owned Station 
Media Code 4 221 1200 9.00 
Hearst Corp., 3800 Hooper Ave., Baltimore, Md. 

21211. Phone 301-467-3000. 
Studios: Maryland Broadcasting Center, Baltimore, 
Md. 21211. Phone 301-467-3000. 
STATION'S PROGRAMMING DESCRIPTION 

WBAL: Variety programming for general interest of 
adults and young adults. 
AIR PERSONALITIES featured on all programs. 
NEWS: 30 min nema, weather and sports 6 pm, 15 
min 7 am, 8 am, noon, 11 pm. 10 min network. 
regional, local on hour balance of day. 5 min on hour 
12M-6 am. SPORTS: play-by-play major league 
baseball and basketball, pro hockey. ENTERTAIN-
MENT: programs include varied music, current, 
standards, albums, shovdunes with public service, in-
formation, humor and brief occasional 2-way phone 
features. Farm program 5-6 am. Contact Representa-
tive for further details. Reed 11/6/68. 

I. PERSONNEL 
Vice-Prez. & Gen'l. Mgr.—Alfred E. Burk. 
General Sales Manager—Thomas E. Moore. 
l'rogram Manager—Jack Lacy. 

2. REPRESENTATIVES 
McGavren-Guild—POW Radio, Inc. 
Canada—Andy McDermott Sales Ltd. 

3. FACILITIES 50.000 sr.; 1090 ke. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3, 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10d. I4d. 
Basle Rates: 20e. 20b, 21b, 21d, 22a, 22b, 24e, 25a, 

27, 28a, 290. 32b, 33b. 
Contracts: 40a, 40e, 41, 42e, 42e, 43, 44b, 45, 46, 

47a, 49, 50, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60c, 60g, 601, 62b, 62d. 
Cancellation: 708, 70e, 71.s, 72, 73a, 73b. 
Prod. Services: 81, 82. 
All rebate, payable so additional time only. No re-
bates allowed to accumulate beyond a contract year. 
Militated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 32 Elf 711/68—Ree'd 6/16/68. 
AA—Dally 6-10 am. 
A—Daily 4-8 pm. 
13—Daily 10 am-4 pm & 5-6 am. 
C—Dallv 8 mn -5 am 

6. SPOT A'NNOUNCEMENTS 
CLASS AA 

PER WK, 1 MIN: 1 II 6 ti 12 ti 18 ti 
tt   67 62 

20 sob  67 64 59 —. 
52 .............   63 61 56 — 

CLASS A 
mic  65 62 57 

59 54 — 
52 mk    59 56 51 '••• 

1 wk  
26 wk 
52 sob 

1 mk 
20 wk  33 30 26 22 
52 Ilk  31 28 24 20 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
20 sec: 75% of 1-min. 
All units of less than 1-minute in AA also take 
I-minute rate, except for 10-seconds mhich is 50%. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 
(Mon thru Sat-1 Minute) 

12 ti (IAA, 1A, 711, 2C)  432 
18 ti (3AA, 3A, 9B, ....... -   612 
24 ti (4AA, 4A. 12B, 4C)  768 
TAP Plans do not combine with other spots for fre-
quency. There are no further discounts on TAP'S. 
Placement of spots in time periods and days is at 
the option of the station. 

CLASS B 

CLASS C 

40 56 32 
38 34 30 
36 32 28 

28 
27 
25 

35 32 28 24 

WBAL-FM 
1958 

BALTIMORE 

e 
Media Code 4 221 1201 1.00 
WBAL,FM, 3800 Hooper Avenue, Baltimore. Md. 

21211. Phone 301-467-3000. 
STATION'S PROGRAMMING DESCRIPTION 

WBAL-FM: Programmed for adults interested in 
serious music and arts. 
Semi-classical and serious music all day long, with 
programs of drama, readings, lectures, discussions and 
talk related to arts, preferably in Baltimore-Wash-
ington area. 9:05 pm, M-F, feature taped perform-
ances by major orchestras. Opera. Sat 2 pm. Also 
chamber music, folk music, comedy and Broadway 
shows. NEWS: 6:30 em, 7 am, 8 am, 9 am, noon, 
1 pm, 5 pm, 6 pm, 9 pm, 11 pm. Contact Repre-
sentative for further details. Rec'd 2/29/68. 

I. PERSONNEL 
General Manager—Alfred E. Burk. 
Station Manager—Thomas H. O'Connor. 
Program Supervisor—Robert E. Benson. 

2. REPRESENTATIVES 
McGarren-Guild—PGW Radio, Inc. 
Canada—Andy McDermott Sales Ltd. 

(This listing continued on next page) 

Would Western Electric 
waste its time? 

Not for a minute. 

If you're trying to sell Baltimore without WBAL Radio, you're wasting 
your time. 

• • 

And time is precious especially to Western Electric ... the Company 
that spends its radio dollars on WBAL Radio in Baltimore. 

WBAL Radio is the only full power 50,000 watt station in Maryland. Not only do 
we blanket the state, but we deliver a bonus audience in 4 neighboring states. 

Local advertisers don't have any time to waste either. That's why better than 
one out of every four local radio advertising dollars* is invested in WBAL 
Radio. The results are amazing. And who can argue with results? 

If you want to make your mark in Baltimore, call 301 -467-3000**. 
Do it now. There's no time to waste. 

WBAL Radio, Baltimore... 
makes every minute count. 

»Based on latest available FCC reports. NBC Affiliate. °` Call 301-457-moo or contact McGavren-Guild 
POW Inc. In Canada, contact Andy McDermott, McDermott Sales Limited, E. Toronto, Ontario. 

. - 
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MARYLAND 

Baltimore—W B A L-FM—Continued 
s. FACILITIES 
ERP 50,000 w.; 97.9 me. 
Operating schedule: 6:30-1 am. EST. 
Antenna ht.: 946 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3b, 45, 4d. 6a, 7b, 8. 
Basic Rates: 201). 22a. 
Contracts: 41. 42a, 45, 46. 
Cancellation: 73a. 
Prod. Services: 80, 82. 
FM programmed separately from AM. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 2/1/66—Rec'd 2/14/67. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
Equal participations available to maximum of 7 
patron sponsors. Each receives a minimum of 25 1-
minute spots and 4 hours of sponsored programming 
each week on a rotating schedule. 
Per yr_................... 15,000 1/2 part, per yr...... 8,000 

WBMD 
1947 

BALTIMORE 

Country Music Network 

Media Code 4 221 1400 9.00 
Key Broadcasting Corp., 5350 Moravia Blvd., Balti-

more, Md. 21206. Phone 301-485-2400. 
STATION'S PROGRAMMING DESCRIPTION 

WBMD: Programmed for general interest. 
AIR PERSONALITIES handle all segments, featur-
ing modern country music. NEWS: 5 min every hour. 
M-F, 1:30-2:30 pm live remote broadcast with 
women's director interviewing stars and personalities 
from downtown restaurant. SPORTS: hourly reports 
plus remote reports on Sat, from station's yacht on 
bay, on boating and fishing news. Personalities 
available for remote broadcasts for store openings, 
shopping centers, sales events. Live talent, bands, 
singers, comedians, available for live shows also. 
Contact Representative for further details. Rec'd 
8/9/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.—Carl G. Brenner. 
Program Director—Robert Hudson. 
Women's Editor—Miss HarrietL 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 
West Coast—J. A. Lucas & Co., Ine./JALCO. 

3. FACILITIES 
1.000 w. days; 750 lee. Non-directional. 
Operating schedule: Sunrise-local sunseL EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 2b, 3a. 313, 3c, 3d, 45, 4d, 5, 13a, 7a, 

8. 
Rate Protection: 10b, 11b, 126, 13b, 14e, 15b, IS. 
Basis Rates: 21)a, 2(1b, 21e, 21b, 21d, 22b, 24a, 24b, 

24c, 25a, 28b, 28e, 29a, 33a. 
Contracts: 40e. 441, 44b, 45, 46, 47e, 49. 
Comb.; Cont. Discounts: 60e, 60d, 60e, 60f, (1011. 601, 

61e. 01e. 62d. 
Cancellation: 70b, 70d, 71e. 72, 73b. 
Prod. Services: 80, 82. 
Member: Country Music Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1966. 
Rates received February 28, 1965. 

6. SPOT ANNOUNCEMENTS 
1 ti 52 ti 156 ti 312 ti 624 ti 1000 ti 

1 mm n  18.00 17.00 16.00 15.00 14.00 13.00 
20 see.  13.00 12.50 12.00 11.50 11.00 10.50 
10 see.  10.00 9.50 9.00 8.50 8.00 7.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

PER WK: 1 min 20 sec 10 see 
10 ...... _ .......... -___....--...— 16.00 12.00 9.00 
20 U  15.00 11.50 8.50 
30 ti  14.00 11.00 8.00 
40 ti  13.00 10.50 7.50 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x I56x 312x 

1 165 155 145 135 123 115 105 
1/2 hr  95 90 85 80 75 70 65 
1/4 hr  70 65 60 55 50 45 40 

9. PARTICIPATING PROGRAMS 
"Here's Harriett"-2-minute women's capsule: 
1 tl_....--_—....... 19.00 312 ti....  16.00 
26 ti  _ 18.50 624 II  15.00 
52 ti._....._____ 18.00 1000 Li  14 00 
156 tl ..... _____—_ 17.00 
Includes 10-second opening, 1-minute middle, 10. 
second closing commercials. 

Ducount 
Extra e% If used consecutively for 26 weeks; 10% 
for 52 weeks. 

10. SPECIAL FEATURES 
5 MINUTE NEWS, WEATHER, SPORTS 

PER WIC: 

4-6 ti  26. 11-15 ti  22. 
News, weather, sports or traffic flashed tied-in with 
1-minute spots at regular spot rate. 

WBMD-FM 
1963 

BALTIMORE 

Media Code 4 221 1401 7.00 
Key Broadcasting Corp., 5350 Moravia Blvd., Balti-

more, Md. 21206. Phone 301-485-2400, 
STATION'S PROGRAMMING DESCRIPTION 

WBMD-FM: Programmed for general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
modern country. NEWS: 5 min every hour. M-F, 
1:30-2:30 pm live remote broadcast with women's 
director interviewing stars and personalities from 
downtown restaurant. SPORTS: hourly reports plus 
remote reports on Sat from station's yacht on bay, on 
boating and fishing news. Personalities available for 

remote broadcasts for store openings, shopping 
centers, sales events. Live talent, bands, singers, 
comedians, available for live shows also. Contact 
Representative for further details. Rec'd 7/29/68. 

I. PERSONNEL 
Vice-Proa. & Gen'i Mgr.—Carl G. Brenner. 
Continuity Director—Bob Hudson. 
Women's Editor—Miss Harriett. 

2. R EPRESENTATI VES 
Charles Bernard Co., Inc. 
West Coast—J. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
ERP 2,820 w.; 105.7 me. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3e. 4s. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 14c, 15b, 16. 
Basic Rates: 205, 20b, 21a, 21b, 21d, 24a, 24b, 24c, 

255, 28b, 28e, 29a, 335. 
Contracts: 40a, 44a, 44b, 45, 46, 47e, 49. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601m. 601, 

61a, 61c, 62d. 
Cancellation: 701). 70d, 71s, 72, 73b. 
Prod. Services: 80, 82. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft' 3/1/66—Rec'd 7/11/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 156x 3I2x 6245 1000x 
1 min 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
30 sec 7.00 6.50 6.00 5.50 5.00 4.50 4,00 
10 sec 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
lx 113g 26x 52x 104x I56x 312x 

1 120 108 06 84 72 63 54 
1/2 hr ..... 68 61 54 47 40 33 27 
1/4 hr  38 34 30 26 20 17 14 

WCAO 
1922 

BALTIMORE 

STONE REPREZENTATIVIIII. INC. 

C Ft A IB 

A Plough, Inc. Station 
Media Code 4 221 1600 4.00 
Plough Broadcasting Co., Inc., 40 W. Chase SL, 

Baltimore, Md. 21201. Phone 301-685-0600, 
Studios: 8001 Park Heights Ave.. Baltimore, Md, 

21208. 
I. PERSONNEL 
President—Harold It. Kreistein (Memphis). 
Tice-Pres. & Gen'l Mgr.—Byron MIllenson. 
General Sales Manager—Joseph M. Cahill. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 
Boston—New England Spot Sales, Inc. 

3. FACILITIES 
5,000 w.; 600 ko. Directional—same pattern all hours. 
Operating schedule: 24 hour daily. EST. 

4. AGENCY COMMISSION 
15% time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 104), 111), 12b, 13b, 15c, 16. 
Basle Rates: 20e, 2013, 21e, 21b, 21d, 22e, 22b, 23a, 

24b, 24c, 25a, 28e, 29a, 33b. 
Contracts: 40e. 41, 44s. 45, 46, 475, 49, 50, 51e, 51e. 
Comb.; Cont. Discounts: 605, 60d, 60e, 601, 61a, 62b. 
Cancellation: 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL ANO) LOCAL RATES SAME 

No. 28 Elf 1/1/69—Ree'd 1/16/69. 
AAA—Mon thru Sat 6-10 am & 3-7 pm. 
.AA—Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A—Sun thru Sat 7 pm-midnight. 
B—Sun thru Sat midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
I MIN, ROTATING: AAA 
1 x 58 
52 x . 56 

260 
312 x    48 
364 x.  46 
520 x . 42 
1040 x..... 
Fixed posiircI—Wrt.h.lit-ii7e.clerj. 39 

1/2 hr..._ ... 
7. PACKAGE PLANS ----- 66 

1-MINUTE SATURATION PACKAGE 
PER WK: 6 ti 12 ti 18 ti 24 t1 30 ill 96 ti 
AAA __-__ 124 624 900 1152 1380 1584 
AA ..---__ 264 504 720 su 1080 1224 
A ..._____ 246 468 666 816 960 1080 

Not combinable to earn frequency discounts, multi-
products do not combine unless purchased in 1 con-
tract through 1 agency, Not subject to retroactive 
discounts. May be cross combined to earn numerical 
frequency. 

AA 
48 
46 
44 
42 
40 
38 
36 
34 
32 

55 

A 
45 
43 
41 
39 
27 
34 
32 
30 
28 

32 
31 
30 
29 
28 
27 
26 
24 
23 

50 35 

TOTAL AUDIENCE PLAN 
PER WK, I MIN: WKLY 
6 U (2AAA, 2AA, 2A).........._......_._.._._._. 258 
12 ti (4AAA, 4AA, 4A)_ 492 
13 ti (6AAA, 6AA, 6A)  702 
24 ti (8AAA, 8AA, 8A)  888 
30 ti (IOAAA, IAA, 10X)._ 1080 
36 ti (I2AAA, 12AA. loA) 1260 
30 one: 60% of 1-min. 10 sec: 50% of 1-min. 
20 sec: 70% of 1-min. 

ROS—BTA 
Sun thru Sat, preemptible, 50 per wk, ea 30.00. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

(4 weeks minimum) 
WKLY: 6 ti 7 ti 12 ti 14 ti 18 ti 21 ti 
AAA   456 518 864 980 1224 1365 
AA   378 427 708 798 990 1113 
A ..... 300 336 552 616 756 840 

  234 259 420 462 558 609 
CONSECUTIVE WEEKS DISCOUNT 

13 wk-5% 26 wk-10% 52 wk-15% 

WC AO-FM 
1947 

BALTIMORE 

HERBERT E. GROSKIN 
& COMPANY 

MCI 
Media Code 4 221 1601 2.00 
Plough Broadcasting Co., Inc., 40 W. Chase SL. 

Baltimore, Md. 21201. Phone 301-685-0600. 
I. PERSONNEL 
President—Harold R. Krelstein (Memphis). 
Vice-Pres. & Gen'l Mgr.—Byron Millenson. 
Asst. to Tice-President--Charles W. Purcell. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 20,000 watts; 102.7 mc. 
Operating schedule: 7-1 am. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: .15, 25, 3a, 3b, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 28s. 29a, 
Contracts: 40a. 42a, 45, 46, 48. 
Comb.: Cont. Discounts: 605, 61a, 61b, 61e. 62b, 62e, 
Cancellation: 705, 70e, 73a. 

(*I For 5 minute Program 1:10, 
Member: The Groskin Group. 

TIME RATES 
No. 6 Elf 6/1/66—Rec'd 4/14/66. 

6. SPOT ANNOUNCEMENTS 
lx 15x 30x 60x 125x 250x 500x 

1 min..._. 12.00 11.00 10.00 9.50 9.00 8.50 8.00 
8. PROGRAM TIME RATES 

Ix I5x 30x 60x 125x 250x 500x 
1 hr  72 68 65 62 59 56 53 
1/2 hr  54 51 48 46 44 42 40 
5 min__ 30 29 28 27 26 25 24 

WCBM 
1924 

BALTIMORE 

erg 
METRO RADIO SALES 

Metromedia Radio 

Media Code 4 221 2000 6.00 

Metromedia Radio, A Metromedia Company. 
Business Office & Studio: 2610 N. Charles St., Bal-

timore, Md. 21218, Phone 301-235-8400. TELEX 
087-708. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.—Donald J. He'll. 
General Sales Manager—William L. Lauer. 
Sales Prom. & Mdsg.—.I. Joseph Clarke. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
10,000 w. days, 5.000 w. nights; 680 kc. 
Directional—separate patterns day and night. 

Operating schedule: 24 hours daily, except 1:00-5:00 
am Mon. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 3a, 4e. 4d, 5, Ob. 7b, 8. 
Basic Rates: 20a. 22s. 23s, 24e, 25e, 281% 29a. 
Rate Protection: 10d, 11d, 12d, 13d, 14d. 
Contracts: 45, 46. 47a. 
Comb.; Cont. Discounts: 60b, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Rate Protection—Rates quoted herein are guaranteed 
for 26 weeks from effective date of any increase 
providing that advertising equalling a weekly expen-
diture of 100.00 is actually running at the time of 
effective date of increase, and providing that these 
broadcasts continue without interruption during rate 
protection period. 

TIME RATES 
C Elf 8/1/67—Rec'd 7/14/67. 

AA—Mon thru Sat 6-10 am. 
A—Mon thru Sat 3-7 pm. 
B—Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
C—Dally 7 pm-midnight. 
D—Daily midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
PER WK: CLASS AA I mln 20/30 10 
Specified (Hour or day).-- ....... 55 44 
Less than 6 ti (Rotating Mon thru 

see 
28 

38 24 
6 ti (1 per day Mon thru Sat) -- 46 37 23 
12 ti (2 per day Mon thru Sat)........ 42 94 21 

CLASS A 
Specified (Hour or day).___________ 45 36 22 
Less than 6 ti (Rotating Mon thru 

Sat)   38 30 19 
8 ti (1 per day Mon thru Sat)  36 29 18 
12 ti (2 per day Mon thru Sat) — 34 27 17 
18 ti (3 per day Mon thru Sat)____ 32 26 16 

CLASS B 
Specified (Hour or day)—.........____ 40 32 20 
Less than 6 ti (Rotating any 6 days) 36 29 18 
6 U. (1 per day any 6 days)._______ 34 27 17 
12 ti (2 per day any 6 days).______ 32 26 18 
18 ti (3 per day any 6 28 22 14 
24 ti (4 per day any 6 daY5).---. 26 21 13 
30 ti (5 per day any 6 days)..---- 24 19 12 

(This listing continued on next page) 

A media buyer's 
view 
of media 

advertising 
Some spokesmen for media tell 

us information makes poor adver-
tising . . . that common sense is a 
drab motive for which advertisers 
grudgingly give up their cash . . . 
that there is no use insisting on 
formulae for copy which do not 
appeal to the emotions. 

If a medium insists on appeal-
ing to this human weakness to the 
exclusion of telling something 
useful about the space or time for 
sale, it greatly underestimates the 
intelligence of SRDS subscribers. 

We users of SRDS publications 
are not opposed to the emotional 
appeal in advertising. Our lives 
are largely guided by emotion. 

We do not deny that some of our 
purchases are and will continue 
to be influenced by emotion. We 
do not deny the right of media 
nor of ourselves to employ with-
in the limits of good taste and 
honesty an emotional appeal that 
will sell advertising or goods or 
services at minimum cost. 

But to say that the sum total of 

advertising is the emotional ap-

peal is like saying that the sum 

total of woman is her beauty 

appeal. Advertising, as well as 

some women, would have a hard 

time qualifying if that was all 

there was to the argument. 
12/65 
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Baltimore-W C B M-Continued 
CLASS C 

PER WK: I min 20/30 10 see 
Less than 6 ti (Rotating file 6 days) 18 15 9 
6 ti (1 per day any 6 ...... 17 14 9 
12 ti (2 per day any 6 days)._---- 16 13 8 
18 ti (3 per day any 6 days).---___ 14 12 7 
24 ti (4 per day any 6 days) ..... 13 11 7 
30 t1    12 10 6 

CLASS D 
8 5 

7. PACKAGE PLANS 

WEEKLY CIRCULATION PLANS 
Spots must be scheduled equally over 7-day period 
and rotate within time classification. 
PER WK: I min 20/30 10 sec 
Plan A, 12 ti (2AA, 2A, 4B. 4C).... 324 260 162 
Plan B. 18 ti (3AA. 3A, 6B, 6C)..- 432 346 216 
Plan C. 24 ti (4AA. 4A, 8B. 8C).... 552 442 276 
Plan D, 36 ti (6AA. 6A. 12B, 12C) 792 634 396 
Weekly Circulation Plans are offered on a preemptible 
bests at station's discretion for a full rate card 
advertiser. 
In the event of preemption, spots will be made good 
in comparable or better time periods at the earliest 
possible convenience and prior to expiration of schedule. 
Weekly Circulation Plans do not earn 52 Consecutive 
Weeks Discount. Weekly Circulation Plans do not 
contribute to Weekly Circulation Plans for further 
Weekly Frequency. 
Weekly Circulation Plans may combine with minutes, 
newscasts, 20/30 seconds and ID's to earn Weekly 
Frequency Discounts on the face of card rates only. 

9. PARTICIPATING PROGRAMS 
Dialing for Dollars-Mon thru Fri 9:40-10 am. 
30-sec participation rotating daily, flat 50 
Minimum Contract-13 weeks. 
All Night Show-Tues thru Sun midnight-6 am. 
18 1-min spots rotating weekly, per wiz fiat......._. 75 

10. SPECIAL FEATURES 

5 MINUTE NEWSCASTS 
PER WK: AAA BC D 
Less than 8 ti  60 50 45 35 20 
6 ti  55 45 40 30 
12 ti  50 40 35 25 

NEWS HEADLINES 
Less than 6    50 40 
6 ti  48 36 
12 ti    44 33 

38 
35 
31 

28 
25 
22 

FREQUENCY COMBINATION 
Minutes, Newscasts, 20/30 seconds and ID's may 
combine to earn Weekly Frequency Discounts. 
Weekly Circulation Plans may combine with Minutes. 
Newscasts, 20/30 seconds and ID's to earn Weekly 
Frequency Discounts on the face of card rates only. 
Weekly Circulation Plans do not combine with Week-
ly Circulation Plans for further Weekly Frequency. 

FREQUENCY DISCOUNT 
52 consec wks-10% 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discounts indicated above. 

WEBB 
1955 

BALTIMORE 

Media Code 4 221 2200 2.00 
Webb, Inc., Clifton and Denison Sts., Baltimore, Md. 

21216. Phone 301-947-1245. 

I. PERSONNEL 

President-Norman Fisher. 
Vice-Pres. & Gen'l Mgr.-Berruird Stevens. 
Program Director-Les Anderson. 

2. REPRESENTATIVES 

Dore & Allen, Inc. 

3. FACILITIES 
5.000 w. days; 1360 loe. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 20. 2e. 36, 3d, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 12b, 13b, 14f, 15e, 15b. 
Basle Rates: 20b, 21e, 22a, 23e. 24e. 25b, 26, 28e. 

28e, 29a. 33b. 
Contracts: 40a. 42b, 42d, 44a, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61e. 
Cancellation: 70b, 70e, 71a, 72. 
Prod. Services: 81, 82. 

TIME RATES 

No. 6A Eff 6/1/65-Itee'd 3/7/68. 
AA-6-9 am 8c 3-6 pm. 
A-9 am-3 pm & 6 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I min 90 see 1 min 30 see 
I x  15.00 12.00 31. x 11.50 8.50 
26 x  14.00 11.00 410 x  11.00 8.00 
52 x  13.50 10.50 520 x  10.50 7.50 
104 x  13.00 10.00 624 x  10.00 7.00 
156 x  12.50 9.50 780 x  9.50 6.50 
260 x  12.00 9.00 1000 x  8.50 5.50 

7. PACKAGE PLANS 
CLASS AA 

PER WE. EA: I 01 6 tl 11 ti 16 ti 21 11 
1 wk  15.00 14.00 13.50 13.00 12.00 
14 wk  14.50 13.50 13.00 12.50 11.50 
27 wk  14.00 13.00 12.50 12.00 11.00 

CLASS A 
Plan  

PER WK, EA: 10 15 25 35 50 
1 wk.  12.00 11.50 11.00 10.00 9.00 
14 wk  11.50 11.00 10.50 9.50 8.50 
27 uk  11.00 10.50 10.00 9.00 8.00 
30 sec: 75% of earned 1-min 
AA & A rates may be combined to earn lowest fre-
quency rate. 

WFBR 
1922 

BALTIMORE 

BLAIR e RADIO 
NAB 

Subscriber to the NAB Radio Code 
Media Code 4 221 2400 8.00 
Baltimore Radio Show, Inc., 13 E. 20th St., Balti-

more, Md. 21218. Phone 301-685-1300. 

STATION'S PROGRAMMING.DESCRIPTION 
WFBR: Programmed for adults. 
MUSIC: middle-of-the-road. NEWS: 8 man news 
staff reports 5 min at :30, every 30 min during 
traffic. Helicopter traffic reports, 5I-F. 7-9 am & 4-6 
pm. 5 min sports reports 4 times daily in am and 
pm drive time. 30 min discussion of current events 
and issues by 4 man news panel. M-F, noon-12:30 
pm. Midday movie revivas, lost pet and community 
service bulletins. week-end marine weather and ac-
tivity reports. Sports. talk program with audience 
participation via telephone. M-F, 7-8 pm. Contact 
Representative for further details. Reed 7/7/69. 

I. PERSONNEL 
President-Robert S itlasiin. Jr. 
Vice-Pres. & Gen'l Mgr.-John A. McVeigh. 
Director of Sales-Dudley TP.henor. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.: 1300 toc. DIrertional-same pattern. all hours. 
Operating schedule: 5:30-1 am daily. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4a, 5, 6b, 76. 8. 
Rate Protection: 10e, 12e. 13e, 14e, 15b, 16. 
Basle Rates: 20a, 22a, 25a, 32b. 
Contracts: 40a, 41, 44h. 45. 46, 47e. 
Comb.; Cont. Discounts: 60b. 60g. 601, 61a, 612d. 
Cancellation: 70a. 70e, 710, 72, 73b. 
Prod. Services: 80. 81 82. 
Afffilated mith Blair Represented Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na. 33 Eff 7/1/69-Reed 7/7/69. 
AA-5fon thru Fri 6-10 am. 
A-Mon thru Fri 3-7 pm. 
B-Mon thru Fri 10 am-3 pm; Sat 6 am-7 pm; Sun 
7 ans -7 pm. 
C-Sun thru Sat 7 pm-midnight. 

O. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
EA: Ix 520 1580 3120 520x 6245 1040x 
1 min  48.00 46.00 44.00 42.00 40.00 38.00 36.00 
30 sec  38.40 36.80 35.20 33.60 32.00 30.40 28.80 

CLASS A 
1 min. ...... 44.00 42.00 40.00 38.00 36.00 34.00 32.00 
30 sec  35.20 33.60 32.00 30.40 28.80 27.20 25.60 

.10 sec  26.40 25.20 24.00 22.80 21.60 20.40 19.20 
CLASS B 

1 min  36.00 34.00 32.00 30.00 28.00 26.00 24.00 
30 sec  28.80 27.20 25.60 24.00 22.40 20.80 19.20 
10 sec  21.60 20.40 19.20 18.00 16.80 15.60 14.40 

CLASS C 
1 min  18.00 17.00 16.00 15.00 14.00 13.00 12.00 
30 sec  14.40 13.60 12.80 12.00 11.20 10.40 9.60 
10 sec  10.80 10.20 9.60 9.00 8.40 7.80 7.20 

(•) 10-second spots in 3-7 pm period subject to 
preemption without notice. Make-goods provided 
on earliest date possible. 

No additional discounts. Combinable with Package 
Plans to earn weekly frequency on Plans only. 

7. PACKAGE PLANS 
SATURATION PLANS 

(To be scheduled on rotating basis in respective 
segments within 7-day period) 

CLASS AA 
PER WE, 
EA: I ti 6 ti 12 ti 18 ti 24 ti 30 ti 

1 min  42.00 40.00 38.00 26.00   
30 sec  33.60 32.00 30.40 28.80   

CLASS A 
1 min_  39.00 37.00 35.00 33.00   
30 sec  31.20 29.60 28.00 26.40 

.10 sec  23.40 22.20 21.00 19.80   
CLASS B 

1 min  32.00 31.00 30.00 28.00 26.00 24.00 
30 sec  25.60 24.80 24.00 22.40 20.80 19.20 
10 sec  19.20 18.60 18.00 16.80 15.60 14.40 

CLASS C 
1 min_  16.00 15.50 15.00 14.00 13.00 12.00 
30 sec  12.80 12.40 12.00 11.20 10.40 9.60 
10 sec  9.60 9.30 9.00 8.40 7.80 7.20 
(.1 Offered in 3-7 pm period subject to preemption 
mithout notice. Make-goods provided at earliest 
possible date. 

MAXIMUM AUDIENCE PLANS 
(To be scheduled on rotating basis in respective seg-
ments within a 7-day period. No additional discounts) 
PER WE: I min 30 see 
12 ti )IAA, 2A, 5B. 3C)  312.00 250.00 
18 ti (3AA. 3A, 7B. 5f1)  423.00 339.00 
24 ti (4AA, 4A, 10B, 6r)  546.00 437.00 

  645.00 516.00 
10. SPECIAL FEATURES 

5-5IINUTE NEWS. WEATHER, SPORTS 
WKLY: 1 ti 3 ti 6 tl 12 ti 18 01 24 01 
AA   55 53 51 49 47 45 
A   50 48 46 44 42 40 
  40 38 36 34 32 30 
  20 19 18 17 16 15 

Rates Include time, talent and production. 
HELICOPTER TRAFFIC REPORTS 
(Mon thru Fri 7-9 ern & 4-6 Pm) 

WKLY, EA: I ti 3 ti 601 12 ti 18 tl 
AA   50 48 46 44 42 
  46 44 42 40 38 

50/50   43 41 39 
DISCOUNTS 

All schedules of 50.00 or more weekly subject to 
10% 52 CWD. Does not apply to Fixed Position 
snots or Maximum Audience Plans. 
ID's do not earn lower rates for longer snots: spots 
do not earn lower rate for Helicopter Traffic Reports 
or 5-minute and longer programs or features. Satura-
tion Plans and MAP's do not earn lower rates for 
Fixed Position spots. 

WFMM (FM) 
1959 

BALTIMORE 

G IV,LI II QUALITY MEDIA 
INCORPORATED 

Subscriber to the NAB Radio Code 
Media Code 4 221 2600 3.00 
Commercial Radio Institute, Inc., 44 W. Biddle St., 

Baltimore, Md. 21201. Phone 301-837-2227. 
STATION'S PROGRAMMING DESCRIPTION 
WFMM (FM): Programmed for general interest, 
young adults, and adults. 
AIR PERSONALITIES handle all segments through 
day and early evening. AP news 3 min on half hour 
6-9 am, hourly 9-1 am. No editorials Spate in-
cluded with news and traffic reports in morning and 
late afternoon. Community Interest announcements 
glven. MUSIC: 6 am-1 am. All segments include 
standards, middle-of-the-road, and vocals. Contact 
Representative for further details. Rec'd 7/31/67. 

I. PERSONNEL 
President-Julinn S. Smith. 
Vice-Pres. & flen'l Mgr.-Frederick M. Himen. Jr. 

2. REPRESENTATIVES. 
Quality Media Incorporated. 

3. FACILITIES 
ERP 20.000 w.: 93.1 mc. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 4a, 5, 8. 
Rate Protection: 15h 
Basle Raies' 22e. 28b, 28c, 29a, 33b. 
Contracts: 405. 41, 46. 
Cancellation: 73b. 

TIME RATES 
No. 6 Eft 10/1/68-Rec'd 11/27/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

1 ti  12.00 11.00 5.50 
5 ti  11.00 10.00 5.00 
8+   10.00 9.00 4.50 
Spots do not earn lower rde for programs. 

8. PROGRAM TIME RATES 
PER WE: I hr 55 mln 1/2 hr 25 mln 1/4 hr 
1 ti  62 56 37 31 25 
2 ti  56 50 33 28 22 
3 ti  53 47 31 26 21 
5-7 ti  50 45 30 25 20 

10. SPECIAL FEATURES 
PER WK: I ti 2 tl 301 5-7 
News Headlines  14 12 11 10 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 wk-10% 39 scie-15% 52 wk-20% 
Not applicable to spots. 

WISZ W I S Z-FM 
1969 1965 

GLEN BURNIE 
Media Code 4 221 2800 9.00 
WISE. Inc.. Box 159, Glen Burnie, Md. 21061. 
Phone 301-761-1598. 
STATION'S PROGRAMMING DESCRIPTION 

WISE: Programmeq and presented to reach adult 
audience between ages of 18 & 49. 
MUSIC: format consists of modern country music 24 
hours a day. Music played compiled from trade 
magazines, listener requests and records selling at 
area record shops and distributors. Contact Represen-
tative for further details. Reed 8/11/67. 

I. PERSONNEL 
President-L. Weston Gregory. 
Gen'l & Nat'l Sales Mgr.-Charles N. Doll. 
Assistant Manager-Norman H. Cannon, Jr. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
500 w.. 1590 kc. Directional. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 3.000 w.; 95.9 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 120 ft. ahane average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ceded reoulatIons 
General: la. 2e. lb, 3a. 3b. 3e. 3d. 4e, 4d. 5. ta. 7b. 
Rate Protection: 10c. 11c, 12e. 13c, 14c. 
Basle Rates: 220. 240, 28b. 28e, 30, 33d, 
Contracts: 40a, 40e, 42b, 42d, 44e, 44b, 45. 46, 48, 

51a. 51b. 
Comb.: Cont. Discounts: 604, 60e, 60f, 60h, 61a, 624. 
Cancellation: 70a, 70c. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 11/1/66.-Ree'd 11/1/66. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm: Sun 6 am-7 pan. 
B-Mon thru Sun 7 pm-midnight. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: 6 ti 12 01 18 tl 24 II SO 01 
17 10 15 

A   . 16 15 14 13 12 
B  - ....... ...... 13 12 11 10 9 
C   10 

30 SECONDS 
AA 16 15 14 13 12 
A   13 12 11 10 9 
  10 9 8 7 6 

C (flat)  
7. PACKAGE PLANS 
PER WE • 1 mln 30 see 
Plan I-12 ti (6AA, 6A)  15 12 
Plan II-18 ti (8AA, 6A. 411). 
Plan III-24 ti (I2AA, 8A. 411).......---   12 9 
Plan IV-36 ti (I8AA. I2A. 6111  II 8 

DRIVE TIME SPECIALS 
PER WK: 
10 AA  17.50 14 50 
20 AA  15 50 9.50 
IDs: 50% of I-min-combine at 2 for 1 for frequency. 

CUMULATIVE WEEK DISCOUNT 
26 wk: 5% 52 Mr: 10% 

MARYLAND 
8. PROGRAM TIME RATES 
1 HR: Ix 50 50 
A 130 122 108 
B   121 113 99 

1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 35% of hour. 

WITH and WITH-FM 
1941 

BALTIMORE 

Good Music 

Media Code 4 221 9000 5.00 
Sold In Combination Only; Programmed Separately. 
Reeves Broadcasting Corp.. 7 E. Lexington St., 

Baltimore, Md. 21202. Phone 301-539-7808. 

I. PERSONNEL 
Exec. Vice-Pres.. & Nat'l Sales Mgr.-John E. 

Barrett. 
Director of Operations-Lester *rum. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 toc. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4, AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a. 35, 4a, 4d, 5, Ob, 7b, 8. 
Rate Protection: 10c, 11c, 12c, 13e. 14e, 15a. 
Basle Rates: 20b, 21e, 21b, 22e. 23a, 24a, 24e, 25a, 

25e. 
Contracts: 44a. 
Comb.; Cont. Discounts: 60a. 60e, 6011, 01e, 62b. 
Cancellation: 70e, 71a, 72, 73a. 
Affiliated with American Information Network. 

TIME RATES 
WITH and WITH-FM COMBINATION 
Na. P-1 Eff 7/1/69-Rec'd 6/30/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm. 
A-Mon thru Sat 7 pm-midnight; Sun 6 am-mid-
night. 

O. SPOT ANNOUNCEMENTS 
WITH and WITH-FM COMBINATION 

CLASS AAA 
PER WE: (*) 1 ti 6 ti 12 ti 
1 min.  40.00 35.00 33.00 31.00 
20/30 sec___ 28.00 26.00 25.50 25.00 
10 sec  21.00 20.00 19.00 18.50 

CLASS AA 
1 min    33.00 30.00 29.00 29.00 27.00 
20/30 sec    26.00 24.00 23.00 22.00 21.50 
10 sec    20.00 18.00 17.00 16.50 16.00 

CLASS A 
1 min.    26.00 25.00 24.00 23.00 22.00 
20/30 sec    21.00 20.00 19.00 18.00 17.00 
10 sec    15.50 15.00 14.50 14.00 13.00 

(°) Specified position. 
1-minute, 20/30 second and ID's may be combined 
to earn discounts. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-I0%. 

7. PACKAGE PLANS 
WITH and WITH-FM COMBINATION 

TOTAL AUDIENCE PLANS 
I mln 20/50 

12 Plan (6AA.A. 4AA, 2A)  324 252 
18 Plan (9AAA. 5AA, 4A)  450 360 
24 Plan (12AAA. 6AA. 6A)  552 432 
Most be scheduled over a 7-day period and rotate 
within time classifications. Combinable with all 
meekly spots. 

10. SPECIAL FEATURES 
WITH and WITH-FM COMBINATION 

5-MINUTE NEWSCASTS 
(Drive Time) 

I tl 3 ti 6 tl 
AAA   50 48 46 
Includes 1 1-minute or 2 30-second spots plus open-
ing and closing billboards. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

WITH-FM 
1948 

BALTIMORE 

Stereo 

18 ti 
30.00 
24.00 
18.00 

24 ti 
29.00 
23.00 
17.00 

Subscriber to the NAB Radio Code 
Media Code 4 221 9001 3.00 
WITH. Inc.. A Division of Reeve's Broadcasting 

Corp., 7 E. Lexington SL, Baltimore, Md. 21202. 
Phone 301-539-7808. 

I. PERSONNEL 
Exec. V.-P. & Nat'l Sales Mgr.-John I/ Barrett, 

3. FACILITIES 
ERP 20.000 w.; 104.3 soc. 
Antenna ht.-500 ft. above average terrain. 
Operating schedule: 24 hours daily. 

(This listing continued on next page) 
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MARYLAND 

Baltimore-W 1 T H-FM-Continued 
4. AGENCY COMMISSION 

15/0 time only: payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3e, 4e, 4d, 5, Ob. 7b, 8. 
Rate Protection: 10e. 11c. 12e. 13e. 14e, 15e. 
Basic Rates; 20b, 21e, 21b, 22e. 23e, 24a, 24e, 25a. 

29e. 
Contracts: 445. 
Comb.; Cont. Discounts: 60e, 60h, 61e, 62b. 
Cancellation: 70e, 71a, 72, 73a. 

TIME RATES 

Sold in combination only: Programmed separately. 

WLPL (FM) 
1960 

BALTIMORE 
Media Code 4 221 3050 0.00 
United Broadcasting Co., 4340 Park Heights Ave. 

Baltimore. Md, 21215. 
STATION'S PROGRAMMING DESCRIPTION 

WLPL (FM): News, weather and sports at :20 and 
nt :40. MUSIC: 60% popular music (old top hits), 
25% popular music (current top hits), 15% novelty. 
Contact Representative for further details. Reed 
2/3/69. 

I. PERSONNEL 
President-Richard Eaton, 
General Manager-Anthony M. Giordano. 
Chief Engineer-William Reichardt. 

2. REPRESENTATIVES 
BBC Sales, Inc. 
Dallas-Mario Messina Company. 

3. FACILITIES 
ERP 5120 w.; 92.3 me. 
Operating schedule: 3 pm-midnight. EST. 
Antenna ht.: 400 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WSID 
listing. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 2b, 3e, Sb, Sc, 3d. 4a, 4c), 5, ea. 

7b. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, I5a. 
Basic Rates: 20e. 20b, 215, 21b, 2.2e. 22b, 23e, 23b, 

24e, 25a, 28e, 29e, 33a, 
Contracts: 40e, 41, 44a, 4414 46, 47a, 48, 50, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 60b. 60e, 60f. 81a, fib, 826 
Cancellation: 70a, 70e, 71a. 72, 73a. 73b. 
Prod. Services: 80. 82. 
AM facilities: WSID. 

TIME RATES 
Rates effective   

Rates received February 12, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 
1 ti  5.00 4.00 
104 ti  4.00 3.50 

WMAR (FM) 
1960 

BALTIMORE 

31 KATZ RADIO 
em EAST 

R AB 

Media Code 4 221 31003.00 
The A. S. Abell Co., 6400 York Rd.. Baltimore, Md. 

21212. Phono 301-377-22= TWX 710-232-1804. 
Telex 087-835, 

I. PERSONNEL 
President-William Ir. Sehmick, Jr. 
'Vice-President-Donald P. Campbell. 
General Manager-Robert C. Embry. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
ERP 20.000 w.: 108.5 me. 
Operating schedule:   
Antenna ht.: 908 ft shore average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
Bate Protection: 10e, Ile, 12e. 13e, 14c. 
Contracts: 40a. 
Cancellation: 70e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eft 9/1/68-Iteed 8/6/68. 

6. SPOT ANNOUNCEMENTS 
I min 20/90 10 see 

1 x.. 12.00 11.00 6.00 
13 x  11.50 10.50 5.75 
26 x  11.00 10.00 5.50 
52 x    10.60 9.50 5.25 
104 a  10.00 9.00 5.00 
156 x.  9.50 8.50 4.75 
260 a ._ ...... _... 9.00 8.00 4.50 
312 x  8.00 7.00 4.25 
Spots of any length may be combined to earn fre-
quency discounts. 

7. PACKAGE PLANS 
1-MINUTE-ROTATING 

PER WK: Ea 
7 ti (1 per day)  
14 ti (2 per day)... ........ -..--__. ..... -______-. 6.50 
21 ti (3 per day) 6.00 
28 ti (4 per day)  5.50 

WEEKEND SATURATION PLANS 
(75% Sat, 25% Sun) 

EA: 10 tl 15 01 
1 min.  6.50 6.00 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 
1 ti  55 35 20 
2 ti _ ... 50 30 18 
5 Li  45 25 16 
Spots and programs may be combined to earn lowest 
frequency. 

10. SPECIAL FEATURES 
PER WK, EA: I tl 2 ti 3 ti 5-7 
5 min News  15 13 12 11 
5 min Sports  20 15 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-20% 
Only consecutive weeks with expenditures of 20.00 or 
more weekly may combine to qualify for discount. 
Applied as earned. 

W R BS (FM) 
1960 

BALTIMORE 

A Peter and John Radio Fellowship Station 

Media Cede 4 221 9200 1.00 

1130 E. Cold Spring Lane, Baltimore, Md, 21212. 
Phone 301-433-6800, 

I. PERSONNEL 
President-John O. Bisset. 
Station Manager-Gilbert Miller. 
Chief Engineer-Frank L. White. 

S. FACILITIES 
ERP 20,000 sy, (hula). 20,000 w. (vert); 95.1 me. 

Stereo. 
Operating schedule: 18 hrs. daily. 
Antenna height: 215 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 3d. 4b, Co. 8. 
Rate Protection: lib. 
Basic Rates: 21b, 22a, 24b, 25a, 23e. 
Contracts: 41. 45, 47a. 51e, 
Como.; Cont. Discounts: 60e. 62b, 62d. 
Cancellation: 70d. 71a. 72, 73e. 
Prod. Services: 80. 
Length of commercial copy: 
5 min.......,.....,,. 1:30 min. 30 mln...______ 4:00 min. 

15 min......._....... 2:30 min. 60 min  8:00 min. 

TIME RATES 
Elf Reo'd 1/9/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

26 ...... 7.00 260 x 4.00 
52 x 6.00 312 3.50 
104 z  5.50 520 x 3.00 
30 sec: 75% of 1-min. 10 sec: 50% of 1-rain. 
Fixed position, extra 10%. 

7. PACKAGE PLANS 
7 DAY PACKAGE 

I MINUTE 
EA: 
10 ti. 4.00 30 ti._. 9.00 
20 ti  3.50 50 ti 2. 50 

8. PROGRAM TIME RATES 
la 26x 520 104x 156x 260x 312x 

5 min.  11.00 10.00 9.00 8.50 8.00 7.00 6.80 
1/4 hr  21.00 19.00 17.00 16.00 15.00 13.00 12.00 
1/2 hr 27.00 25.00 23.00 22.00 21.00 19.00 18.00 
I hr 52.00 48.00 43.00 41.00 38.00 33.00 30.00 

WS ID 
1947 

BALTIMORE 

Negro 
Media Code 4 221 3400 7.00 
United Broadcasting Co., 4340 Park Heights Ave.. 

Baltimore, Md. 21215. Phone 301-542-1021. 
STATION'S PROGRAMMING DESCRIPTION 

WSID: Programmed for Negro audience. 
AIR PERSONALITIES handle all segments. NEWS: 
national, international, local area and community 5 
min every 30 min at :15 & :45. Sign-on-8:30 am 
rhythm and blues, entertainment contests for all age 
groups, time, weather, sports. 8:30 am-1 pm folk 
music, Inspirational household hints and community 
announcements, 1 pm-sign-off entertainment after-
noon and evening rhythm and blues, time, weather, 
various contests for all ago groups. SPORTS: items 
throughout afternoon 5 min. Sports program 4:50 pm 
& 5:25 pm 54-F. Contact Representative for further 
details. Rec'd 3/25/68. 

I. PERSONNEL 
President-Richard Eaton. 
General Manager-Anthony M. Giordano. 

Engineer-11111lam P. Reichardt. 
2. REPRESENTATIVES 
New York, Chicago, Atlanta. Eollywood-U13e Sales, 

Inc. 
Dallas-Mario Messina Company. 

3. FACILITIES 
1.000 w.: 1010 /tr. days. Non-directional. 
Operating schedule: Sunrise-local sunset, EST. 
Partial simulcast operation. Simulcast 5 pm-local 
sunset. For non.simuleast facilities see WLPL (FM). 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eorled regulations 
General: Is, 2s, 2b, 3a, 3b, 3e, 3d. 4a, 4d, 5, 6a, 

7b. 8. 
Rate Protection: »b. 1lb. 12b. 13b. 14b. 15a. 
Basin Rates: 20s, 20b, 21a, 21b, 22a„ 221% 23s, 23b, 

24e. 25a, 28e. 29a, 55e. 
Contracts: 40e, 41, 44e, 44b, 46, 47a, 48. 50, 51a, 

51b. 51e. 
Comb.; Cont. Discounts: 60b. 60e. 60f, 615, 61b, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod, Services: 80, 82. 
FM facilities: VVLPL (FM). 

TIME RATES 
No. 16 Eff 6/1/68-Ree'd 6/10/68. 

AAA-Mon thru Fri 9 am-1 pm. 
AA-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 6 ti 12 01 18 tl 24 tl 
AAA   16.00 15.00 14.00 13.00 12.00 
AA   14.00 13.50 13.00 12.00 10.50 

20/30 sec: 80% of 1-min. 8/10 sec: 60% of 1-min. 
CONSECUTIVE WEEK DISCOUNT 

26 wk-5% 52 wk-10% 

WTOW 
1955 

TOWSON 

CEO 
Subscriber to the NAB Radio Code 

Media Code 4 221 3600 2.00 
WTOW, Inc.. 1 Investment Place, Baltimore, Md. 

21204. Phono 301-823-1570. 

STATION'S PROGRAMMING DESCRIPTION 

WTOW: Programmed for adults and young adults. 
MUSIC: 40% popular vocal albums and 60% popular 
instrumental albums. NEWS; 5 min at :15. headlines 
at :45. SPORTS: 5 min show daily plus scores are 
available throughout day and night. Contact Re-
presentative for further details. Reed 1/31/88. 

I. PERSONNEL 
President-T. E. Paisley, Jr. 
General Sales Manager-W. Wall Matthews, 
Operations Director-Richard A. Foreman. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
5.000 w. days; 1570 hr. Directional. 
Operating schedule: Sunrise-local suniet EST. 
Simulcast during WTOW-AM operational hours. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3e, 3a, 3b, 3e, 3d. 4e, 5, Ob, 7b. 
Rate Protection: I0h, 11h. 12h, 13h, 14h, 15e. 16. 
Basic Rates: 21a, 220, 24e. 24b, 25s, 2813, 28e, 29a, 

30, 33s. 
Contracts: 40a, 41, 45, 47a. 
Cancellation: 70e, 70e, 71a, 72, 73a, 73b. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 8 Eff 1/1/69-Ree'd 12/2/68. 

AA-Mon thru Fri 6-10 am & 3-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 tl 50 tl 
1 15.00 13.00 12.00 11.00 10.00 8.00 
20/m30in sec__ 10.50 9.50 8.50 7.50 6.50 5.50 

CLASS A 
I 13.00 11.00 10.00 9.00 8.00 8.00 
20/30 sec.... 9.00 8.00 7.00 6.00 5.00 4.00 
Fixed position: per spot, extra 2.00. 
ID: 50% of 1-min. 
Bateholder: 1 1-min AA Spot. per wk. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 wk-10% 39 wk-15% 58 wk-20% 
Discounts apply to !Dote or packages but may not 
be combined for frequency discount purposes. 

8. PROGRAM TIME RATES 
19x 26x 520 156x 260g 

1 hr  100 80 70 60 50 
1/2 60 55 50 45 40 
1/4 40 35 30 52 20 
5 min ...._...-..--. 20 18 16 14 12 

WTOW-FM 
1960 

BALTIMORE 

American FM Network 
13101 FAO 

Subscriber to the NAB Radio Code 
Media Code 4 221 3601 0.00 
WTOW, Inc., 1 Investment Place, Baltimore. Md. 

21204. Phone 301-823-1570. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-T. E. Paisley, Jr. 
General Sales Manager-W, Wall Matthews. 
Operations Director-Richard A. Foreman, 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

S. FACILITIES 
ERP 20.000 w.: 101.9 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 280 ft. above average terrain. 
Operated separately from WTOW-AM after AM also. 
a. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2a, 2b. 3a, 3b, 3e. 3d, 4a, 5. Ob, 7b. 
Rate Protection: 10h, Ilh, 12h, 13h, 14h, 15e, 16. 
Basic Rates: 21a, 21b, 22e. 24a, 2413. 25a, 28b. 28e. 

29a, 30. 33a. 
Contracts: 40e. 41, IL 41e. 
Cancellation: 70a, 70e, 71a, 72. 735, 73b. 
Affiliated with American FM Network. 

TIME RATES 

Rates are identical to WTOW. See that listing. 

WWI N 
1948 

BALTIMORE 

Negro 
Media Code 4 221 3800 8.00 
National City Bank Bldg., 101 Light Bt.. Cornet 
Lombard, Baltimore Md. 21202. Phone 301-717-
1400. 

STATION'S PROGRAMMING DESCRIPTION 

WWIN: Programmed for the Negro listener. MUSIC: 
rhythm and blues at all times except gospel Bun 
morning 9 am-noon and Jazz 2:30-4 am. NEWS: 5 
min at :55 every hour. Station employs full Ume 
public service director with all types of public service 
for the community. These programs featured 7 dus a 
week. SPORTS: capsules featured throughout day and 
night 7 days a week. Contact Representative for fur-
ther details. Rec'd 7/12/67. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr. H. Shelton Earp, 
Sales Manager-Ken Quortin. 
Program Director-Al Jefferson. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

S. FACILITIES 
1.000 w.; 1400 he. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 thno only. 

6. GENERAL ADVERTISING See coded regulations 
General: lb, 2e, 2b, 30, 3b, 3e, 3d, 4e, 4d, 5, 6b, 

7b. 8. 
Rate Protection: lob. 12a, 13a, 14a, 155. 
Basic Rates: 20e, 20b, 21a, 21b, 21e, 21d. 23a, 23b, 

24e, 28c, 29a, 33d. 
Contracts: 40e, 41, 42b, 42d, 44e, 44b. 45, 46, 47e, 

48, 49, 51b. 51e. 
Comb.; Cont. Discounts: 00s, 60c, 60d, 601, 61b, 62d. 
Cancellation: 70a, 70e, 710, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 

No, II Eft 5/1/69-11ec'd 3/31/69. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Sun thru Sat 10 am-3 pm & 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 WEEK 
AA 

PER WK: I min 
6 ti.............. 20.00 
12 ti ....... _ 19.50 
18 U.._ ....... 19.00 
24 ti_ ....... 18.50 
30 ti  18.00 

A 

SO see ID's I min SO see 
16.00 15.00 17.00 13.60 
15.60 14.65 16.50 13.20 
15.20 14.25 16.00 12.80 
14.80 13.85 15.50 12.40 
14.40 13.50 15.00 12.00 

36 tl..  17,0 14.00 13.10 14.50 11.60 
42 U.__   17.00 13.60 12.75 14.00 11.20 
48 ti  16.50 13.20 12.35 13.50 10.80 
54 ti  16.00 12.80 12.00 13.00 10.40 

26 WEEKS 
19.00 15.20 14.25 16.50 13.20 12.40 
18.50 14.80 13.90 16.00 12.80 12.00 
18.00 14.40 13.50 15.50 12.40 11.60 
17.50 14.00 13.10 15.00 12.00 11.25 
17.00 13.60 12.75 14.50 11.60 10.85 
16.50 13.20 12.40 14.00 11.20 10.50 
16.00 12.80 12.00 13.50 10.80 10.15 
15.50 12.40 11.60 13.00 10.40 9.75 
15.00 12.00 11.25 12.50 10.00 9.35 

52 WEEKS 
14.40 13.50 16.00 12.80 12.00 
14.00 13.10 15.50 12.40 11.60 
13.60 12.75 15.00 12.00 11.25 
13.60 12.35 14.50 11.60 10.85 
12.80 12.00 14.00 11.20 10.50 
12.40 11.60 13.50 10.80 10.15 
12.00 11.25 13.00 10.40 9.75 
11.60 10.90 12.50 10.00 9.35 
11.20 10.50 12.00 9.60 9.00 
for maximutn frequency discounts. 

6 ti  
12 ....... 
18 ti  
24 ti  
30 ti  
30 ti  
42 ti  
48 ti  
54 ti  

6 ti  18.00 
12 ti  17.50 
18 ti  17.00 
24 U.__ 16.50 
30 ti  10.00 
36 ti  15.50 
42 ti  15.00 
48 ti  14.50 
51 ti  14.00 
AA and A combine 

ID's 
12.75 
12.40 
12.00 
11.60 
11.25 
10.85 
10.50 
10.15 
9.75 

8. PROGRAM TIME RATES 
Ix 26x 52x 1040 I56x 260x 3I2x 

1 hr... 250.00 237.50 225.00 212.50 200.00 187.50 175.00 
1/2 hr 150.00 142.50 135.00 127.50 120.00 112.50 105.00 
1/4 hr 100.00 95.00 90.00 85.00 80.00 75.00 70.00 
10 min 75.00 71.25 67.50 03.75 60.00 56.25 52.50 
5 min_ 50.00 47.50 45.00 42.50 40.00 37.50 35.00 

BEL AIR 
Herford County-Map Location 3-2 

See EIRDS consumer market map and data at begin-
ning of the State. 

WVOB 
1963 

GEM 
Media Code 4 221 4000 4.00 
Bel Air Broadcasting Co., Inc.. 2 Haya St., Bel Air. 
Md. 21014, Phones 301-838-2770, 879-1520. 

I. PERSONNEL 
President-John D. Worthington, III. 
Secretary-James V. McMahan. Jr. 
Sales Manager-Robert I. Callahan. 

S. FACILITIES 
250 w. days: 1520 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2s, 2b, 3e. 35, 3e, 3d, 45, 4d, 5, ea. lb. 

8. 
Rate Protection: 15s, 155. 
Basic Rates: 20s, 20b, 215, 21b, 22a, 22b, 23a, lea, 

24b, 24e, 25a, 26, 28a, 20s. 30. 
Contracts: 40e. 42e. 42e. 44a, 45, 46, 49, 51e, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60g. 0011, 

601, 61c. 62d. 
Cancellation: 701e, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network 

TIME RATES 

No. 4(a) Elf 11/68-Reed 12/9/68. 
A-Mon thru Fri 6:30-10 am & 3:30-6 pm. 
B-AU other times. 

6. SPOT ANNOUNCEMENTS 

CLASS A 
PER YR: Ix 105x 26Ix 52Ix 7800 1040+ 

3.75 3.15 2.70 2.55 2.15 
30 sec.  2.85 2.30 2.20 2.10 1.80 1.50 

CLASS B 
1 min.  3.80 3.00 2.55 2.20 2.00 1.90 
30 sec._ ........ 2.35 1.90 1.55 1.35 1.25 1.15 
20 sec.  1.90 1.55 1.30 1.20 1.10 1..00 

7. PACKAGE PLANS 

14 DAYS. BTA: 28 ti 56 ti 84 ti 100 tl 
1 min._ ..... _ ..... _ ...... _ _ 91 168 231 250 
30 sec  (•) 134 185 200 

(") 72.80. 
(Thls listing continued on next page) 
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Bel Air-W V 0 B-Continued 
B. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  50.00 30.00 20.00 15.00 10.00 
15 x 47.50 28.50 39.00 14.25 9.50 
26 x  45.00 27.00 18.00 13.50 9.00 
52 x  42.50 25.50 17.00 12.75 8.50 
104 x  90.00 24.00 16.00 12.00 8.00 
156 x  37.50 22.50 15.00 11.25 7.50 
260 x ....... _._ ...... _ 35.00 21.00 14.00 10.50 7.00 
312 x  32.50 19.50 13.00 9.75 6.50 

10. SPECIAL FEATURES 
5-MINUTE NEWS, SPORTS, WEATHER 

WKLY: 4 wk 13 wk 26 wk 52 wk 
2-3 ti ........12.00 10 00 8.50 7.00 
4-7 ti  9.50 8.50 7.50 6.50 
Commercial continuity: 90 seconds. 
3-min headlines (50 sec spot), flat . 5.00 
2-min weather (30 sec spot), fiat.- .............. -... 3.50 

BETHESDA 
Montgomery County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg, 
Silver Spring, Wheaton, Md.) 

BLADENSBURG 
Prince Georges County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Washington, D. C. 
(including Alexandri3, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg, 
Silver Spring, Wheaton, Md.) 

BRADDOCK HEIGHTS 
Frederick County-Map Location P-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WMHI 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 221 4200 0.00 
Musical Heights, Inc.. Route 5, Frederick, Md. 

21701. Phone 301-662-2148. 

I. PERSONNEL 
Pres. & Sales Mgr.-Leo L. Shank. 
Vice. Pres. & Gen'l Mgr.-John T. Staub. 
National Sales Manager-Eugene 1'. Smith. 

3. FACILITIES 
500 w. days; 1370 ke. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3a, 3b, 3e. 3c1. 4a, 4d, 5, (lb, 7b, 
8. 

Rate Protection: 15a, 15b, 
Basle Rates: 20b, 21a, 21b, 21e, 21d, 22a, 22b, 23a, 

24b, 24e, 25a, 26, 28b, 28e. 29a, 32a, 33a. 
Contracts: 40a, 41, 42a, 420. 43, 440. 44b, 45, 46. 

47a, 48, 49, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60b, 60g, 601, 61c, 62b, 62d. 
Cancellation: 70a, 70d, 710, 72, 735, 73b. 
Prod, Services: 80. 81. 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 5 Eft 6/1/68-Rec'd 5/29/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 52x I04x 260x 364x 520x 
1 min.- ...... 6.00 5.00 4.50 4.00 3.75 3.50 
30 sec..._.__ 4.00 3.75 3.50 3.25 3.00 2.75 
10 sec..._-__ 3.00 2.75 2.50 2.25 2.00 2.00 

7. PACKAGE PLANS 

(7 calendar days) 
PER WK: I min SO see 10 see 
10 ti 4.25 3.25 2.75 
15 ti.    4.10 3.10 2.50 
20 ti  4.00 3.00 2.50 
25 ti  3.90 2.90 2.25 

2.80 2.00 
40 tL 5.70 2.70 2.00 
50 tL 3.60 2.60 2.00 
75 tL 3.50 2.50 2.00 
100 ti 8.25 2.40 2.00 

8. PROGRAM TIME RATES 

PER YR: Ix 520 
2 min.   7.00 6.00 
5 min  10.00 9.00 
10 min  18.00 15.00 
1/4 hr 25.00 22.00 
1/2 hr  40.00 35.00 
1 hr  65.00 55.00 

10. SPECIAL FEATURES 

I04x 
5.00 
8.00 
12.00 
20.00 
32.50 
50.00 

260x 
4.50 
6.50 
10.00 
15.00 
30.00 
45.00 

5640 
4.25 
6.50 

520x 
4.00 
6.50 

WEA.L.B.r.RPHONE 
Per day   7 
With 260x contract, per day.........___....__._....__....._ 6 
With 520x contract, per day  5 

BRUNSWICK 
Frederick County-Map P-3 a 

See SRDS consumer market map and data at beginning 
of the State. 

WTRI 
1966 

Media Code 4 221 4300 8.00 
Elektra Broadcasting Corp., Box 67, Brunswick, Md. 

21716. Phone 301-834-8141. 
STATION'S PROGRAMMING DESCRIPTION 

WUTtl: Programmed for adults. young and housewives. 
AIR PERSONALITIES handle all segments. Heavy 
emphasis on community involvement thru fund drives 
for community activities, kid sports, clubs, etc. MUSIC: 
Modern country music sound. NEWS: Features local, 
regional, national and International; 4 man local news 
staff; worldwide actuality news feeds; 15 min 4 times 
dolly, headlines at :25 and :55. FARM: Farm direc-
tor interviews county agents, market and shipping 
reports. Women's features; daily 15 min. household 
hints, fashions, community affairs, personality inter-
views. COMMERCIAL POLICY: 10 min maximum 
permitted per hour, Rec'd 4/5/68. 

I. PERSONNEL 
President-George J. Gillespie. 
Gen'l & Sales Mgr.-Frank N. Menthes. 
Station Manager-Patrick P. O'Donnell. 

3. FACILITIES 
500 w., 1520 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3d. 4a, 5, 6b, 7b. 
Rate Protection: 10b, 11b, 12a, 13a, 14b, 15c, 16. 
Basic Rates: 20a, 21a, 21b, 21d, 220, 23a, 24b, 25c, 

28a, 29b, 33a. 
Contracts: 40a, 41, 42c, 43, 44b, 45, 46, 48, 51a. 
Comb.: Cont. Discounts: 60h, 61b. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
Eff 2/20/68-Rec'd 2/28/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1500x 1000x 500x 250x 100x 
1 min  8 9 10 11 12 
30 sec  6 7 8 9 10 
20 sec  4 5 6 7 8 

7. PACKAGE PLANS 
7-DAY WEEKLY PACKAGE 

100 ti 75 ti 50 ti 40 ti 30 ti 20 ti 10 ti 
1 min 7.00 7.50 8.00 8.50 9.00 9.50 10.00 
30 sec 6.00 6.30 6.60 6.90 7.20 7.70 8.00 
20 sec 4.00 4.30 4.60 4.90 5.20 5.70 6.00 

8. PROGRAM TIME RATES 
15000 1000x 500x 250x 

1 hr  94.00 105.50 111.00 117.00 
1/2 hr..   58.50 64.00 68.00 70.00 
1/4 hr  33.00 37.50 42.00 47.00 
5 min  16.40 17.60 18.80 20.20 

10. SPECIAL FEATURES 
News Headlines at :25 & :55-extra 5%. 
15-min newscasts 4 times daily-extra 5%. 

CAMBRIDGE 
Dorchester County-Map Location J-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WC EM 
1947 

1:11:113 
Subscriber to the NAB Radio Code 

Media Code 4 221 4400 6.00 

WCEM, Inc., The Pines. Cambridge. Md. 21613. 
Phone 228-4800. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Samuel M. Cannon, Jr. 
Program Director-Bette B. Robbins. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kg. 

Non-directional. 
Operating schedule: 6:00 a.m. to 11:00 p.m. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 25. la, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10c, 12e, 13e, 14c, 15b. 
Basic Rates: 20b, 21a, 22b, 230. 24b, 25a, 28a, 29a, 

32b. 336. 
Contracts: 40a, 41, 42c 43, 44b, 46, 470. 49, 51a. 
Comb.; Cont. Discounts: 600, 61c, 62d, 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No, 5 Eff 10/1/66-Rec'd 8/11/66. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I04x I56x 2600 

.1 min.  6.00 5.75 5.50 5.25 5.00 
CI Or less. 

7. PACKAGE PLANS 
20. 1-minute spots used in 7 day period 

8. PROGRAM TIME RATES 
Ix 52x I04x 1560 260x 3120 

I hr...  40.00 36.00 34.00 12.00 30.00 28.09 
1/2 hr  30.00 27.00 25.00 24.00 22.00 21.00 
1/4 hr  20.00 18.00 17.00 16.00 15.00 14.00 
10 min_  15.00 13.50 12.75 12.00 11.25 10.50 
5 min 12.00 11.50 11.00 10.50 10.00 9.50 

912x 
4.75 

CHESTERTOWN 
Kent County-Map Location K-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WCTR 
1969 

1:11313 
Media Code 4 221 4600 1.00 
WCTR, Inc.. Box 368, Chestertown, Md. 21620. Phone 

301-778-1530. 
Other studio: Flatland Rd., Chestertown, Md. 21620. 

I. PERSONNEL 
President-Russell H. Morgan. 
General Manager-George F. Thorne. 

3. FACILITIES 
250 w. days; 1530 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. Is. 3b, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 12a, 13a, 14a, 15a, 15b. 
Basle Rates: 20a. 2013, 210, 21b, 21d, 22a, 23a, 24b, 

25b, 28a, 28c, 29a. 
Contracts: 40a. 44a, 45, 47a, 48. 
Comb.: Cont. Discounts: 60t. 

TIME RATES 
No. 4 Eff 4/1/69-Itec'd 5/7/69. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104x 260x 3120 

30 sec  4.71 4.12 3.83 3.53 2.95 
7. PACKAGE PLANS 

10 DAY PERIOD: 30 tl 40 01 50 ti 90 tl 
30 sec  123.58 153.00 176.47 254.72 

8. PROGRAM TIME RATES 
PER WK: 1/4 hr 10 min 5 min 
1 ti  21.20 17.65 11.78 
3 ti  14.12 11.78 9.41 
5+   11.78 9.41 7.06 

CUMBERLAND (3 AM; 2 FM) 
Allegany County-Map Location C-2 

See SRDS consumer market map and data at begin. 
¡tiny of the State. 

WCUM W C U M-FM 
1948 1948 

Media Code 4 221 4800 7.00 

WCUM, Inc.. Box 360. Cumberland. Md. 21502. 
Phone 301-724-5400. 

STATION'S PROGRAMMING DESCRIPTIOU 
WCUM: Programmed for adults and young adults. 
5 AIR PERSONALITIES emcee entire operation. 
MUSIC: 70% top 40, 30% middle-of-the-road. 
NEWS: station news director with national ne -vs at 
:55, local at :25. Remote facility available on re-
quest. Airplane traffic reports. SPORTS: all live 
major league baseball home end away, live profe,sion-
al and college football, local live high school sports. 
COMMERCIAL POLICY: 18 minutes per hour. Con-
tact Representative for further dotais. Reed 3/24/69. 

L. PERSONNEL 

Pres. & Gen'l Mgr.-Tom C. Feldman. 
Sales Manager-John Sherry. 
Program Director-Charles Offutt. 

2. REPRESENTATIVES 

Bernard Howard & Co., Inc. 
Philadelphia-Selective Broadcasting Advertising, Inc. 
Pittsburgh-Regional Reps Corp. 

3. FACILITIES 

1,000 w. days, 250 w. nights; 1230 kg. 
Non-directional. 

Operating schedule: 24 hours daily. EST. 
PH-ERS' 1,250 w; 102.9 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 176 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0 net time; payable when rendered. 

S. GENERAL ADVERTISING See coded reguldions 

General: 3a. 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15h. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62b. 
Cancellation: 70a, 70c, 71a. 
Affiliated with American Contemporary Network 

TIME RATES 

Eff 10/1/68-Rec'd 8/30/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 260 520 

1 min 7.00 6.70 6.40 6.10 
30 sec: 80% of earned min. 
10 sec: 60% of earned min. 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE PLANS 

PER WIC: 12 tl 24 ti 32 01 
Ea   6.00 5.50 5.00 
No further discounts. 
30 sec: 80% of earned package rate. 
10 sec: 60% of earned package rate. 

104x 208x 312x 6240 
5.80 5.50 5.20 5.00 

MARYLAND 

WTBO W T BO-FM 
1928 1962 

NBC Radio Network 

Media Code 4 221 5200 9.00 
Cumberland Valley Broadcasting Corp., Box 510, 
Byrd Ave., Cumberland, Md. 21502. Phone 301-
722-6666. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-A. William German. 
Vice-Pres. & Nat'l Sales Mgr.-F. V. "Sam" Cozad. 
Vice-President-Roy H. Knott'. 

2. REPRESENTATIVES 
Burn-Pinith Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kg. 

Non-directional. 
Operating schedule: 6:00 am-midnight Mon thru Fri; 
6:00-1:00 am Sat; 8:00 am-midnight Sun. 
FM FACILITIES 
ERS' 6300 w.; 106.1 me. 
Antenna ht.: 1,403 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40e. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective April 1. 1960. 
Rates received March 31, 1900. 

6, SPOT ANNOUNCEMENTS/PROGRAM RATES 
10 5 1 

hr. hr. hr. min. min. min. 
I time...... 60.00 38.00 26.00 10.00 13.00 6.00 

13 times._ 58.00 36.00 25.00 18.00 12.50 5.70 
26 times__ 56.00 34.00 24.00 17.00 12.00 5.40 
52 times.... 53.00 32.00 23.00 16.00 11.00 5.10 
104 times._ 50.00 30.00 22.00 15.00 10.00 4.80 
208 times.... 48.00 28.00 21.00 14.00 9.50 4.50 
312 times__ 45.00 26 00 20.00 13.00 9.00 4.20 
624 times.... 42.00 24.00 18.00 12.00 
10-second ID's-50% of applicable 1-minute rate. 

7. PACKAGE PLANS 
(Run-of-Schedule) 

SPECIAL WEEKLY PACKAGES 
10 announcements per week, each  5.00 
20 announcements per week, each  4.50 
30 announcements per week, each  4.00 
40 announcements per week, each  3.59 
50 announcements per week, each.  3.0f 
Not subject to further discount. 

WUOK 
1953 

Media Code 4 221 5300 7.00 

Reams Communications Corp.. 134 N. Mechanic St., 
Cumberland, Md. 21502. Phone 301-724-5000. 

STATION'S PROGRAMMING DESCRIPTION 
WUOK: Programmed for adults and young adults. 
MUSIC: 85%, modern country and western music 
during all broadcast hours with greatest emphasis 
on currently popular hits. AIR PERSONALITIES: 
6 entertainers emcee presentation of all musical pro-
grams with an emphasis on humor and informality. 
NEWS: 5 min of national, regional and local news 
each hour. SPORTS: coverage of local high school 
athletic events and regional college athletic events. 
COMMERCIAL POLICY: personality endorsetnents 
by entertainers are premitted. Station personalities 
are available for remote broadcasts, special events and 
regularly schedule station community activities. Con-
tact Representative for further details. Reed 9/18/68. 

I. PERSONNEL 
President-Frazier Ileums, Jr. 
General Manager-Robert Cornell. 
Program Director-Todd Ravin. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1270 kg. Directional. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a. 110, 12a, 13b, 14s. 15b, 15d. 
Basie Rates: 20a. 21a, 21d, 22b. 23a, 24b, 25a, 26, 

28b. 28e, 29a, 30, 33c. 
Contracts: 40a, 44a, 45, 46, 47a, 48, 49, 50, 51a, 51b, 

51c. 
Comb.; Cont. Discounts: 60a. 601, 61b, 62b, 62e. 
Cancellation 70a, 70b, 70d, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with CBS. 

TIME RATES 
Eff 12/1/68-Rec'd 11/14/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 520 104x 208x 312x 624x 

42 tl 1 min 6.00 5.70 5.40 5.10 4.80 4.50 4.20 4.00 
4.50 30 sec: 75% of 1-min. 10 sec ID's: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 ti 30 ti 40 ti 50 ti 
Ea .. 5.00 4.50 4.00 3.50 3.00 
No further discount. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x.. 60.00 38.00 26.00 
13 x. 58.00 36.00 25.00 
26 x. 56.00 34.00 24.00 
52 x_.   53.00 32.00 23.00 
104 x..... 50.00 30.00 22.00 
208 x-- 48.00 28.00 21.00 
312 x._ 45.00 26.00 20.00 
624 x 42.00 24.00 18.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 60.00 38.00 26.00 19.00 13.00 
13 x  58.00 36.00 25.00 18.00 12.50 
26 x  56.00 34.00 24.00 17.00 12.00 
52 x  53.00 32.00 23.00 16.00 11.00 
104 x  50.00 30.00 22.00 15.00 10.00 
208 x..  48.00 28.00 21.00 14.00 9.50 
312 x. 45.00 26.00 20.00 13.00 9.00 
624 x  42.00 24.00 18.00 12.00 8.00 

10 min 
19.00 
18.00 
17.00 
16.00 
15.00 
14.00 
13.00 
12.00 

5 min 
13.00 
12.50 
12.00 
11.00 
10.00 
9.50 
9.00 
8.00 
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MARYLAND FREDERICK (1 Ali; 1 FM) FROSTBURG (i Am; 1 FM) GAITHERSBURG 

EASTON 
Talbot County-Map Location J-5 

See FIRES consumer market map and data at begin-
ning of the State. 

WEMD 
1960 

Media Code 4 221 5400 5.00 
Easton Broadcasting Co., Point Rd.. Easton, Md. 

21601. Phone 301-822-3301. 

I. PERSONNEL 

Partners-Richard B. Cobb & M8117 Cobb. 
Gent Mgr. & News Dir.--George Dietrich. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w. days; 500 w. nights; 1460 ke. Directional. 
Operating schedule: 6:00 am-11:00 pm Mon thru 
Sat; 8:00 am-11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See ecded regulations 
General: la, 2b, le, 3d, 4e. 4d, 5, Co. 7b, 8. 
Rate Protection: 105, 11a, 12a, 13e. 14a. 15a. 
Basic Rates: 20b, 21c, 22b, 24b, 28e. 
Contracts: 51e. 51e. 
Comb.; Cont. Discounts: 60a, 60e. 807, 62d. 
Cancellation: 70e. 
Affiliated with KBS Radio Network. 

TIME RATES 

Rates effective May 1. 1965. (Card No. 4.) 
Card received October 7, 1965. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 1 wk 4 wk 
6 ti____________ 6.00 5.75 
12 ti _ 5.75 5.50 
18 tL  5.50 5.25 
24 ti- 5.25 5.00 
30 ti_ 5.00 4.75 

30-SECONDS 

6 U 4.75 4.60 
12 ti 4.65 4.50 
18 ti______ ........ __  4.50 4.35 

30 ti  4.20 4.05 

10-SECONDS 
12 wkly. ea.....---------. 2.75 48 wkly, ea.----- 2.25 
24 wkly. ea  . 2.50 75 wkly, ea....-......... 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti____-...---- 60.00 95.00 20.00 10.00 
4 ti .......58.00 32.00 19.00 9.00 
13 ...... 52.00 80.00 18.00 8.00 
26 .......... _____-_____ 48.00 28.00 17.00 7.00 
52 ..... _._._.__--_ 44.00 26.00 16.00 6.00 

13 wk 26 wk 52 wk 
5.50 5.25 5.00 
5.25 5.00 4.75 
5.00 4.75 4.50 
4.75 4.50 4.23 
4.50 4.25 4.00 

ELKTON 

4.45 4.30 4.20 
4.35 4.20 4.05 
4.20 4.05 3.90 
4.05 3.90 3.75 
3.90 3.75 3.60 

Cecil County-Map location 

See SRDS consumer market map and data at begin-
ning of the State. 

WS ER 
1963 

American Entertainment Ntwk 

Subscriber to the NAB Radio Code 
Media Code 4 221 5600 0.00 
WSER, Inc., Box 38, Maloney Rd.. Elkton, Md. 

21921. Phone 301-398-3883. Wilmington, Del. 
Phone 302-737-2205. 

I. PERSONNEL 
President-Roy E. Morgan. 
General Manager-William S. Roemer. 
Sales Manager-Dennis Lamb. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
1,000 w. days; 1550 ke. Directional. 
Operating schedule: Sunrise-local sunset. EST. DST. 

4. AGENCY COMMISSION 
15/0 time; 1st of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. lb. 4a, 5, 6a. 
Rate Protection: 10a, 11e, 12e, 13a, 14a, 15a. 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 246, 25e, 26, 27, 

28c, 29b, 31, 33a. 
Contracts: 40e. 41, 42b, 42d, 44a, 45, 48, 49, 51a. 
Comb.: Cont. Discounts: 6014 60e, 610, 62b. 
Cancellation: 70a, 70e. 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eft 3/l/69-Recd 2/24/69. 

AA-Mon thru Sun 6-9 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
WKLY, I MIN: 6 ti 12 ti 1801 24 ti 
AA - 8 7 6 5 

20/30 sec: 80% of 1-min. ID'a 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNT 

52 wk-10% 
(CR) 

Frederick County-Map Location F-3 
See SRDS consumer market map and data at begin-
ning of the State. 

WFMD 
1935 

CBS Radio Network 
C R AB 

Media Code 4 221 5800 6.00 
Jim Gibbons Radio, Box 151, 1 W. 7th St., Fred-

erick, Md. 21701. Phone 301-663-4181. 
I. PERSONNEL 
General Manager-Jim Gibbons. 
Program Director-Al Rogers. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Pennsylvania-Dome-Messervey Co.. Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 930 kc. 

Directional. 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 on net time. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3e. lb, 3e. 3d, 4e, 4d, 5, ea, 7b, 8. 
Rate Protection: 15a, 15b. 
Basle Rates: 20b, 21e, 21b, 22a, 22b, 23e. 24b, 25e. 

26, 29e. 
Contracts: 40a, 41, 44e. 45, 46, 47e, 48, 49, 50, 51e. 
Comb.; Cont. Discounts: 60e, 60e, 60g, 61c. 62a, 62d. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS. 
Member: National Agliadio Groups, Inc. 

TIME RATES 
Eff . Rec'd 1/4/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 

1 tL________ 10.00 7.00 
13 IL  9.85 6.90 
26 tL 9.70 6.80 
52 IL  9.55 6.70 
104 ti..._-__ 9.40 6.60 

7. PACKAGE PLANS 
PER 7 DAYS: 10 ti 20 ti 30 ti 
1 min........_ _._._.__ 9.00 8.85 8.65 
30 sec. 6.30 6.20 6.05 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I04x 156x 

1/4 hr._ ..... 40.00 39.40 38.80 38.20 37.60 37.00 
10 min__ 28.00 27.60 27.20 26.80 26.40 20.00 
5 min. 17.00 16.75 16.50 16.25 16.00 15.75 

156 tL 
208 ti 
260 
312 tL____ 

WFMD-FM 
1959 

111EIF 1M 1:1 
Media Code 4 221 5801 4.00 
Jim Gibbons Radio, Box 151, 1 W. 7th St., Fred-

erick, Md. 21701. Phone 301-663-4181. 

I. PERSONNEL 
General Manager-Jim Gibbons. 
Program Director-Richard Canter. 
Operations Manager-Mrs. Peggy Wagner. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Pennsylvania-Dome-Messervey Co_ Inc. 

3. FACILITIES 
RAP 9,000 w.: 99.9 me. 
Operating schedule: 5 am-midnight. EST. 
Antenna ht.: 1.123 ft. above average terrain. 

1 min 30 see 
9.25 6.50 
9.00 6.30 
8.50 5.95 
8.00 5.60 

40 tl 50 tl 
8.35 8.00 
5.85 5.60 

260X 
34.00 
23.80 
14.45 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. lb, 3a, 3b, 3e. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15a, 15b. 
Basic Rates: 20b. 21e, 21d, 22b, 23a, 24b. 25a, 26. 

27. 28b. 28e, 29a, 30, 31. 
Contracts: 40e. 41. 42a, 44e, 45, 46, 47a, 48, 49. 50, 

51e. 
Comb.: Cont. Discounts: 60e, 80c, 60g, 61e, 62a, 62d. 
Cancellation: 70e. 70e. 75e, 72. 73e. 73b. 
Prod. Services: 80, 82. 
Affiliated with CBS. 

TIME RATES 
Eff 9/1/68-Rec'd 9/10/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 x. .......7.09 4.00 156 x 5.40 4.05 
13 X. _._..._ 6.60 4.45 208 x. 5.20 3.90 
26 x  6.20 4.35 260 x... 5.10 3.75 
52 x  6.00 4.25 312 x 4.95 1.55 
104 a_   5.60 4.15 
Spots and programs may be combined to earn fre-
QuencY discounts on spots. Short rate applies. 

8. PROGRAM TIME RATES 
PER WK: I hr 
1 ti 54.00 
o-4 ti. 48.00 
5-6 Lt. 42.00 

1/2 hr 1/4 hr 5 mis 
16.08 24.50 9.00 
31.00 19.50 8.00 
28.00 10.00 7.50 
24.75 17.00 7.00 

10. SPECIAL FEATURES 
10-minute Newscasts-8 am. noon, 6 pm, each 12.00. 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 

WM H I 
BRADDOCK HEIGHTS 

Media Code 4 221 6000 2.00 
City of license, Braddock Heights, Md. 
Frederick-Route 5. Frederick. Md. Monument 2-2148 
See listing under Braddock Heights. Md. 

Allegany County-Map Location C-2 

See SAES consumer market map and data at begin-
ning of the State. 

WFRB 
1958 

Media Code 4 221 6000 2.00 

Western Maryland Broadcasting Co. Ino.. 351 Frost-
burg. Md. 21532. Phone 301-689-8871. 

L PERSONNEL 
General Manager-D. C. Loughs's'. 
Commercial Manager-R. Dean Milleges. 
Program Director-Robert Kerr. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1.000 w.; 560 he. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 
Simulcast during AM operational hours. For non-
simulcast facilities see WFRB-FM. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3e, 3b, le, 3d, 4b, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10a, 11a, 12a, 13e, 14e, 156. 
Basic Rates: 20a, 22e. 22b, 23e. 24b, 25a, 26, 28b, 

18e. 29a, 31, 33b. 
Contracts: 40e. 41, 42a, 43. 4413. 45, 46, 47c, 49, 51e. 
Comb.; Cont. Discounts: 60a, 601, 61b, 132a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 71e, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 7, 1982. 
Card received October 4, 1982. 

6. SPOT ANNOUNCEMENTS 
(100 words or 1 minute) 

1 time. 5.60 156 times 
13 times________ 4.60 
26 times.................... 4.20 
52 times________ 3.80 
104 times 3.40 

(50 words or 
1 time 3.50 

13 times  3.25 
26 times  3.00 
52 times 2.75 
104 times  2.50 

312 times.--
624 times.------

1.000 times_______ 

1/2 minute) 
156 times___-.. 
312 times._..-
624 times.  

1.000 times  

3.10 
2.90 
2.60 
2.25 

2.25 
2 00 
1 75 
1.50 

7. PACKAGE PLANS 
Newscasts Package 

6-month minimum contract. 
5 minute news. Monday through Saturday, per week 
30.00. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

1 time.... 50.00 29.00 
13 times 40.00 
26 times_ 38.00 
52 times_ 36.00 
65 times.. 34.00 

104 times.. 32.00 
156 times.. 30.00 
312 times.. 28.00 

1/4 hr. 10 min. f. min. 
21.00 12.00 9.00 

25.80 15.10 11.50 8.65 
23.60 14.60 11.00 8.30 
22.40 13.90 10.50 7.95 
21.20 13.20 10.00 7.60 
20.00 12.50 9.50 7.25 
18.80 11.80 9.00 6.90 
17.60 11.10 8.50 6.55 

WFRB-FM 
1965 

Media Code 4 221 6001 0.00 

Western Maryland Broadcasting Co. Inc., 354 Frost-
burg, Md. 21532. Phone 301-689-8871. 

I. PERSONNEL 
Owner, Gen'l & Sta. Mgr.-D. C. LoughrY. 
Sales Manager-R. Dean Hillegu. 
Program Director-Robert P. Kerr. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 13.000 w.; 105.3 mo. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 860 ft. above average terrain. 
Partial simulcast operation with WFRB. For simul-
cast rates and facilities see WFRB. WFRB-FM. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 3a, 3b, 3c, 3d, 4b, 4d, 5, 6e. 

7b, 8. 
Rate Protection: 10a, Ila, 12a. 13e, 14a, 15b. 
Basic Rates: 20e, 22a, 2214 23a, 24b, 25a, 26, 28b, 

28e, 29a, 31, 33b. 
Contracts: 401, 41, 42a, 43, 44b, 45, 46, 47e. 49, 51e. 
Comb.: Cont. Discounts: 60a, 601, 61b, 62a, 62d. 
Cancellation: 70a. 70e, 71e, 72, 73a, 736. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff   Ree'd 9/22/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 

Flat ... .... _... -. _. _____ _ ... _ ..... 2.25 1.75 .. 1 per day, .. . 2.00 1.65 
3 per day, 13 wks...- .... .... 1.75 1.25 

(3 per 
1 min. 3/6 50 30 see..._._______ 3/4.50 

8. PROGRAM TIME RATES 
(Daily broadoasts. 13 wk period) 

1/4 hr 25 min 1/2 hr 5.9 min I hr 
Flat   5 8 10 18 20 

10. SPECIAL FEATURES 
5-minute 3.50 

Montgomery County-Map Location G-4 
See SIDS consumer market map and data at begin-
ning of the State. 

WHMC 
1962 

C 
Media Code 4 221 6200 8.00 
Nick J. Chaconas, Watkins Mill Rd., Gaithersburg, 
Md. 20760. Phone 301-948-9400. 

I. PERSONNEL 

Owner & Gen'l Mgr.-Niek J. Chacones. Sr. 
Sales-Nicholas J. Chaconas, Jr. 

B. FACILITIES 
1,000 w. days, 500 w. nights; 1150 kc. Directional. 
Operating schedule: 5:30-2 am. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 

TIME RATES 
No. 3 Eff 4/i/68-Recd 8/5/68. 

7. PACKAGE PLANS 
AA-Mon thru Sat 6-9 am; Sun all day. 
A-Mon thru Sat 3-7 pm. 
B-Mon thru Sat 9 am-3 pm. 
C-Mon thru Sat 7 pm-6 am. 

CLASS AA 
1 MINUTE 

WKLY: I ti 6 ti 12 ti 18 ti 24 ti 30 tl 
2 wk 10.00 8.50 8.00 7.50 7.00 8.50 
13 wk  8.50 8.00 7.50 7.00 8.50 6.00 
26 wk.  7.50 7.00 6.50 6.00 5.50 5.00 
52 wk 7.00 6.50 6.00 5.50 5.00 4.50 

30 SECONDS 
2 Mt  8.50 8.00 7.50 7.00 6.50 0.00 
11 wk 8.00 7.50 7.00 8.50 6.00 5.50 
20 wk 7.00 6.50 6.00 5.50 5.00 4.50 
52 wk 6.50 6.00 5.50 5.00 4.50 .4.00 

CLASS A 
1 MINUTE 

wk  10.00 8.00 7.50 7.00 6.50 6.00 
8.00 7.50 7.00 6.50 6.00 5.50 

26 ult.  7.00 6.50 6.00 5.50 5.00 4.50 
52 wk.  6.50 6.00 5.50 5.00 4.50 4.00 

30 SECONDS 
2 wk  8.00 7.50 7.00 6.50 6.00 5.50 
13 wk....,, 7.50 7.00 6.50 6.00 5.50 5.00 
26 wk  6.50 6.00 5.50 5.00 4.50 4.00 
52 wOo 6.00 5.50 5.00 4.50 4.00 .3.50 

CLASS B 
1 MINUTE 

2 wk  9.00 7.00 6.50 6.00 5.50 5.00 
13 wk.  7.00 6.50 6.00 5.50 5.00 4.58 
26 wk.  6.00 5.50 5.00 4.50 4.00 3.50 
52 wk..  5.50 5.00 4.50 4.00 3.50 3.25 

SO SECONDS 
8.00 6.50 0.00 5.50 5.00 4.50 
6.50 6.00 5.50 5.00 4.50 4.00 
5.50 5.00 4.50 4.00 3.50 3.00 
5.00 4.50 4.00 3.50 3.00 .2.70 

2 wk.  8.00 
13 wk____ 6.50 
26 wk....._.. 5.50 
52 wk.......... 5.00 

CLASS C 
1 MINUTE 
8.50 6.00 5.50 5.00 4.50 
6.00 5.50 5.00 4.50 4.00 
5.00 4.50 4.00 3.50 9.00 
4.50 4.00 3.50 3.00 2.70 

30 SECONDS 
2 vat ...... 7.00 5.50 5.00 4.50 4.00 3.50 
13 wk.  5.50 5.00 4.50 4.00 3.50 3.00 
26 wk  4.50 4.00 3.50 3.00 2.50 2.25 
52 4.00 3.50 3.00 2.50 2.25 .2.10 

(°) Time check 20 words. 
20 sec, 10 sec & ID's: 75% of 1-min. 

WEEKEND IMPACT PLAN 
(Fri 7 pm-Sun midnight) 

I min 30 see 10 see 
15 ti, fiat 75.00 45.00 30.00 
Cannot be combined with other spots for frequency 
discounts. 

8. PROGRAM TIME RATES 
PER WK: 5 min 10 min 1/4 hr 

ti  20 25 35 
3 U.  15 20 30 
6 CL 10 15 25 

10. SPECIAL FEATURES 

5-MINUTE NEWSCASTS 
(6-9 am) 

PER WK: 
1 ti  10 6 tL. 8 

(3-7 pm) 
7 

(All other times) 
1 ti 6 6 U. 5 
3 min headlines-60% of 5-min rate. 
52 wk contract-75% applicable rate. 

GLEN BURNIE 
Anne Arundel County-Map Location /1-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Baltimore 
(including Glen Burnie, Towson) 

416 Spot Radio Station September 1, 1969 



HAGERSTOWN (3 AM; 3 FM) 
(including Halfway) 
Washington County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It le part of the 
time buying function to determine extent of Indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WARK W A R K-FM 
1947 1957 

HAGERSTOWN 

CBS Radio Network 
Media Code 4 221 6400 4.00 
WARE. Inc.. 880 Commonwealth Ave.. Hagerstown, 
Md. 21740. Phone 301-733-4500. 

STATION'S PROGRAMMING DESCRIPTION 
WARE: Programmed for adults and young adults. 
AIR PERSONALITIES: handle all segments and in-
terchange on taped commercials. MUSIC: 6 am-8 pm 
middle-of-the-road general popular music plus cur-
rent non-rock hits. 8:10-10:45 pm current hits and 
rock. 12M-5 am general popular music and current 
hits. NEWS: 5/10 min on hour, features on half 
hour. Local news 5 times daily. FARM: 5-6 am. 
12:35-12:45 pm. SPORTS: live play-by-Play coverage 
of high school football and basketball, college foot-
ball. TALK: telephone classified 2:10-2:30 pm M-F. 
Community service news featured throughout day. 
Remotes available. Contact Representative for further 
details. Rec'd 11/11/68. 

I. PERSONNEL 
President-Henry Rau. 
General Manager-B111 W. FlBingham. 
Assistant Manager-Richard Collyer. 

2. REPRESENTATIVES 
New York. Chicago, Los Angeles, San Francisco-
UBC Sales. 

Pennsylvania-Dome-Messervey Co., Inc. 
Atlanta, Dallas-David Carpenter Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kg. Non-directional. 
Operating schedule: 24 hours daily. EST. 

PM-ER? 2,200 w.; 106.9 me. 
Operating schedule: Same as AM. 
Antenna ht.:   

4. AGENCY COMMISSION 
15/0. 

GENERAL ADVERTISING See coded regulations 
General: la. la. 3a. 40. 44, 5. 6a. 7b, 8. 
Rate Protection: 10b, 11b, 13b, 14b. 
Basic Rates: 20b. 210. 22b, 23a. 24b. 28a, 28c, 29a. 
Contracts: 40a, 41, 42b, 42c, 43, 94a, 44b, 45. 46, 

47a. 
Comb.: Cont. Discounts: 60b, 60g. 601. 61e, 62b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73s. 73b. 
Prod. Services; 85. 81, 82. 
Affiliated with CBS. 

TIME RATES 
Elf 4/1/69-Rec'd 3/3/69. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 39x 52x I04x 208x 

1 min 9.00 8.25 7.50 7.00 6.50 6.00 5.75 
30 sec 7.50 7.15 6.75 6.40 6.00 5.65 5.40 
10 sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  85 50 35 25 20 
DISCOUNTS 

13x- 5% 52x-20% 156x-30% 
26x-10% 104x-25% 2601-35% 

WHAG 
1962 

HALFWAY 

Media code 4 221 6601)9.00 
Regional Broadcasting Co.. Inc., 1250 Downsville 

Pike, Hagerstown, Md, 21740. Phone 301-739-8016. 

STATION'S PROGRAMMING DESCRIPTION 
WHAG: Programmed for adults and young adults. 
MUSIC: current selling middle-of-the-road popular 
music. AIR PERSONALITIES handle all segments 
and taped commercials by them are interchangeable. 
NEWS: 5 min network on hour. 3 min local and 
regional news on half hour. Mobile news unit. Com-
munity service features include birth and anniversary 
announcements, school closings, finding lost pets, local 
meetings, fire reports, church suppers and bake sales, 
2-4 local live PSA's an hour. SPORTS: 3 snorts 
shows daily. Live play-by-play pro football. Per-
sonalities available for remote broadcasts, store open-
ings, shopping center sale days, etc. Rec'd 11/8/68. 

I. PERSONNEL 

President-Warren Adler. 
Exec. Vice-Pres.-W. Ronald Smith. 
General Manager-J. Strider Moler. 

3. FACILITIES 
1.000 w. days: 1410 irc. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 

15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 3e. 4a, 4d, 5. 6a, lb, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14a, 15a. 15b, 

15e. 
Basic Rates: 20b, Ma. 21c, 22b, Ma, 24b, 25b, 26, 

28h, 28c, 29a, 29b, 30, 030. 
Contracts: 40a, 41, 42b, 44a, 45, 46. 48. 49, 50. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 601, 61a, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 6/1/69-Reed 7/11/69. 

AA-7-9 am & 3-6 pm. 
A-9 am-3 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

lx 26x 10Ix 25Ix 50Ix 1000x 
AA   6.00 4.25 3.70 3.20 2.80 2.50 
A   5.00 4.00 3.50 3.00 2.60 2.40 
B ...___.   4.50 3.75 3.30 2.73 2.40 2.25 

30 SECONDS 
AA   4.00 3.25 2.80 2.40 2.10 1.90 
A   3.75 3.00 2.65 2.25 2.00 1.80 

  3.50 2.90 2.50 2.10 1.90 1.70 
10 SECONDS 

AA   2.75 2.45 2.30 2.00 1.75 1.50 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/41w 10 min 
1 x  100 68 52 44 

10. SPECIAL FEATURES 
5-MINUTE NEWS ON THE HOUR 

PER WK: 13 wk 26 wk 39 wk 52 wk 
1 ti ............... .......... 6.60 6.30 5.95 5.60 
4 ti  6.25 5.90 5.75 5.35 
8-10 ti  5.95 5.60 5.30 5.00 

W H A G-FM 
1965 

HALFWAY 
Media code 4 221 6601 7.00 
Regional Broadcasting Co.. Box 481, 1250 Downs-

villa Pike, Hagerstown, Md. 21740. Phone 301-739-
8016. 
STATION'S PROGRAMMING DESCRIPTION 

WHAG-FM: Programmed for adults. 
MUSIC: general standards. 51 min of music each 
hour. NEWS: 5 min on hour, community oriented. 
COMMERCIAL POLICY: maximum of four 1 mlnute 
announcements permitted in each 55 minute segment. 
Itec'd 7/19/67. 

I. PERSONNEL 
President-Warren Adler. 
Exec. Vice-Pros.-W. Ronald Smith. 
General Manager-J, Strider Moler. 

3. FACILITIES 
ER? 3.000 w.: 96.7 mc. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 160 ft. above average terrain. 
FM programmed separately from AM. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. lb, 3a, 3e, 48, 44, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 150, 156. 
Basic Rates: 20b, 21a, 21c, 22b, 23a, 24b, 25b, 26, 

28b, 28c, 29a, 29b, 30, 33e. 
Contracts: 40a, 41. 42b, 44a, 45. 46, 48, 49. 50. 
Comb.: Cont. Discounts: 60d, 60e, 60f, 601. 624. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod, Services: 80, 81, 82. 

TIME RATES 
No 2 Elf 3/1/67-Rec'd 3/30/67. 

8. PROGRAM TIME RATES 
EA: lx I3x 26x 52x 104x 208+ 
55 min  16 15 14 13 12 11 
4 minutes of commercial time per 55 minute period. 

WJEJ WJEJ-FM 
1932 1947 

HAGERSTOWN 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 221 6800 5.00 
Hagerstown Broadcasting Company. Inc., Franklin 

Court. Hagerstown. Md. 21740. Regent 9-2323. 

I. PERSONNEL 
Pres. & Gen'l Mgr.--Grover C. Crilley. 
Sta. & Com'l Mgr.-Boger Keller. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kg. 

Non-dIrectional. 
Operating schedule: 5:00 a.m. to 12:45 a.m. EST. 
FM FACILITIES 
ER? 10.000 w.: 104.7 mc. 
Antenna ht.-1.600 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 If paid within 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 44, 5, 6a, 

7b, 8. 
Rate Protection: 10h. 11b, 14b, 150, 16. 
Basle Rates: 2013. 21a, 21h, 21d, 22a, 22b, 23a, 24b, 

25a, 26, 28a, 29a, 30. 
Contracts: 40a. 41, 44b, 46. 47a, 48, 51a. 51b. 
Comb.: Cont. Discounts: 600. 60g. (11a. 62d. 
Cancellation: 70a. 71b, 72, 730. 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS. 

TIME RATES 
Elf 8/1/68-Rec'd 7/15/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 520 I04x 208x 

1 min 7.59 7.26 6.93 6.38 5.83 5.28 
.... 6.49 6.16 5.83 5.28 4.73 4.18 

CI Station break. 
10 sec ID's: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 104x 208x 3I2x 624x 

1 hr.... 66.00 63.80 61.60 55.00 61.70 49.50 48.40 45.10 
1/2 hr 41.80 39.60 37.40 33.00 30.80 29.70 28.60 25.30 
1/4 hr 28.60 27.50 26.40 24.20 22.00 20.90 19.80 17.60 
10 min 20.90 19.80 18.70 17.05 15.95 14.85 14.30 13.20 
5 min.. 14.30 13.75 13.20 12.10 11.00 10.45 9.90 8.80 

HALFWAY 
Washington County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

312x 624x 
4.95 4.73 
3.85 3.63 

See Hagerstown 
(including Halfway) 

HAVRE DE GRACE (1 AM; 1 FM) 
Harford County-Map Location J-2 

See SUDS consumer market map and data at begin-
ning of the State. 

WASA 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 221 7000 1.00 
Chesapeake Broadcasting Corp.. Box 97. Havre de 

Grace. Md. 21078. Phone 301-939-0800, 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Virginia F. Pate. 
Sales Manager-Charles W. Irwin. 
Program Manager-John H. Little. 

3. FACILITIES 
5,000 vo.; 1330 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 30. 4n. 4d, 5, 6, 7b, 8. 
Rate Protection: 10a, lia. 12a. 13a. 14a. 
Basic Rates: 20b. 212. 21b, 214, 22a, 22b, 23a, 240. 

24c. 25a, 28b, 29s, 30. 
Contracts: 40a. 41, 44a, 45, 46. 47e. 49, 51a. 
Comb.: Cont. Discounts: 60a, 60c, 601, 61b. 
Cancellation: 705, 711d, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1. 1964. (Card No. 5.) 
Card received October 18, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 20 sec 10 sec 

1 ti 6.00 4.80 4.20 3.00 
13 ti.........._...  5.70 4.56 4.00 2.85 
26 ti  5.40 4.32 3.80 2.70 

4.08 3.60 2.55 
104 ti 4.80 3.84 3.40 2.40 
312 ti  4.50 3.60 3.15 2.25 
525 ti  4.20 3.36 2.95 2.10 

7. PACKAGE PLANS 
PER WK, EA: I min 30 see 20 see 10 see 
15 ti   4.07 3.25 2.85 2.45 
20 ti  3.95 3.16 2.73 2.31 
25 ti  3.80 3.05 2.62 2.17 
30 ti  3.60 2.89 2.52 2.11 
40 ti  3.38 2.72 2.41 2.04 
50 ti  3.23 2.59 2.26 1.93 
60 ti  3.07 2.45 2.15 1.84 
SO ti  2.89 2.31 2.02 1.73 
100 ti  2.72 2.17 1.90 1.63 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10/mln 5 min 

I ti  50. 30. 20. 15. 10. 
DISCOUNTS 

13x- 5% 521-15% 312x-25% 
26x-10% 104x-20% 

WA SA-FM 
1959 

C 
Subscriber to the NAB Radio Code 

Media Code 4 221 700! 9.00 
Chesapeake Broadcasting Corp.. Box 97. Havre de 

Grace, Md. 21078. Phone 301-939-0800. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Virginla F. Pate. 
Sales Manager-Charles W. Irwin. 
Program Manager-John H. Little. 

3. FACILITIES 
REP 3,000 ev.: 103.7 mc. 
Operating schedule: 7 am-11 pm. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WASA listing for coded regulations. 
Affiliated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 4/1/65-Rec'd 5/28/69. 

6. SPOT ANNOUNCEMENTS 
1 min  1.50 30 sec.  

6. PROGRAM TIME RATES 
lx 26x 52e 156x 312x 

1 hr  35 34 33 :2 SO 
1/2 hr  20 19 18 17 16 
1/4 hr  12 11 10 9 8 

LA PLATA (1 AM; 1 FM) 
Charles County-Map Location H-5 

See SRDS consumer market map and data al begin-
ning of the State. 

WSMD 
1965 

Media Code 4 221 7200 7.00 
Charles County Broadcasting Co., Inc. Box 776. 
La Plata, Md, 20646. Phone 301-939-4612. 

STATION'S PROGRAMMING DESCRIPTION 
WSMD: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min national on hour. local on half hour. Weather 
every 15 min. 2 man local news department. SPORTS: 
high school, college, little league, regional. MUSIC: 
6-10 am contemporary hits, classified ads. 10 am-
noon middle-of-road, guest interviews. Noon-1:30 pm 
news: national, local. sports, farm, commodities. 
fishing, marine weather, tobacco market, country and 
western music. 1:30-3 pm interviews, current hits. 
3-5 pm top 40 music, school reporters, drive time 
news. 5-6 pm public affairs, audience participation, 
discussion, interviewe. open telephone lines_ 6 pm-
sign-off middle-of-the-road music, requests, public 
affairs. Rec'd 7/18/67. 

I. PERSONNEL 
President-David P. Samson, Jr. 
General Manager-Kitty Dlerken Samson. 

MARYLAND 
3. FACILITIES 

1,000 w.; 1560 Itc. Non-mean:mat. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WSMD-FM. 

4. AGENCY COMMISSION 
Net: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la, Is. 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b. 22a, 23a, 24c, 28a. 29b, 30. 
Contracts: 400. 41, 44a, 45. 46. 49, 51a, 51b. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 71a, 735. 
Prod. Services: 80, 82. 

TIME RATES 
AM/FM COMBINATION 

NATIONAL AND LOCAL RATES SAME 
El' 2/1/66-Reed 4/4/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 601 15 ti 30 tt 
1 min  5.00 4.50 4.00 3.50 
30 sec  3.00 2.50 2.25 2.00 
15 sec   200 3.50 1.25 

7. PACKAGE PLANS 
PER 4 WK PERIOD: I min 30 see 15 see 
100 ti 250 150 - 
115 ti _ ...... 100 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x..............._... 40  30 20 10 
More than 1 per week-15% discount. 

FREQUENCY DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 

10. SPECIAL FEATURES 
National news at :60-applicable 5-minute rate. 
Local news at :30-anplicable 5-minute rate. 
Fishing news with Marine forecast, flat 5.00. 
Weather check at 1/4 bra, 1 1/2x 30 second rate. 

WSMD-FM 
1961 

Media Code 4 221 7201 5.00 
Charles County Broadcasting Co., Inc., Box 776, 
La Plata. Md, 20646. Phone 301-934-4612. 

I. PERSONNEL 
President-David P. Samson, Jr. 
General Manager-Kitty Dierken Samson. 

3. FACILITIES 
ER? 1.780 w.: 104.1 mc. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately 
local sunset-11 pm. For simuleast facilities see 
WSMD. 

4. AGENCY COMMISSION 
Net: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulation 
See WSMD listing for coded regulations. 

TIME RATES 

FM only (after AM sign-off)-deduct 15% from 
WSMD rates. 

LAUREL 
Prince Georges County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WLMD 
1965 

Media Code 4 221 7400 3.00 
Interurban Broadcasting Corp., Box 42, Old Bowl° 

Rd.. at Briarcroft, Laurel, Md, 20810. Phone 301-
776-5500. 

I. PERSONNEL 
President-Carita B. Sandler. 
Vice-Pros. & Gen'l Mgr.-Thomas S. Carr. 
Sales Manager-Rufus K. DeVane. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3. FACILITIES 
_ 1.00 1.000 w.; 900 he. Directional. 

Operating schedule: Sunrise-local sunset. EST. 
4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3d, 4a, 4d, 5, (la, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. Ib. 
Basic Rates: 20b, 22a, 23a, 24b, 26, 28e, 29a, 30, 

32a, 33a. 
Contracts: 40a, 41, 420. 43, 44a, 45, 46, 47a. 48, 49. 

50, 510. 
Comb.; Cont. Discounts: 60a, 60e, 60b, 601. 81e. 

62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS. 

TIME RATES 
Rates effective October 1, 1965. (Card No. 1.) 

Card received November 1, 1965. 
6. SPOT ANNOUNCEMENTS 

20/30 20/30 
1 min sec 1 min see 

I 6.00 4.50 260 ti.....__.... 4.80 8.60 
26 ti 5.70 4.25 312 4.50 8.40 
52 5.40 4.00 624 4.20 3.20 
104 el.--  5.10 3.80 

7. PACKAGE PLANS 
SPOT SATURATION PACKAGES ROS 

(Used within any 7 day period) 
20/30 20/30 

1 min sec 1 min sec 
10 ti 5.75 4.30 30 4.75 3.55 
15 5.50 4.15 35 ti  4.50 3.35 
20 ti...._-- 5.25 3.95 50 ti.--- 4.25 3.28 
25 Li  5.00 3.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 mIe 

1 x  85.00 50.00 30.00 20.00 12.50 
(This listing continued on next page) 
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MARYLAND 

Laurel-W L M D-Continued 
10. SPECIAL FEATURES 
Newscasts: On the hour: headlines at :30. 

5 MINUTES NEWS 
(News, Weather. Sports) 
3 TIMES WEEKLY 

PER WK: 
13 cosser wit 36.50 29-52 conoce wk._ 34.011 
26 consto wk __....-.. 35.25 

6 TIMES WEEKLY 
13 conoce wk ....____ 70.50 39-52 consto wk ___ 68.00 
26 conoce wk ..... 68.25 

LEONARDTOWN 
St. Marys County-Map Location H-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WKIK 
1953 

Media Code 4 221 7600 8.00 

Tidewater Broadcasting Company. Leonardtown. Md. 
20650. Phone 301-475-8937. 

STATION'S PROGRAMMING DESCRIPTION 

VVK1K: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour and headlines on half hour. 10 min 
reports at 8 am, noon, & 5 pm. MUSIC: 6-7:30 am 
country and western. 7:30 am-3 pm middle-of-the-
road pop music. 3-4:30 pm rock and roll. 4:30-sign-
off. middle-of-the-road. Weather: every half hour 
with marine at :15. RELIGION: daily 9-9:30 am 
and Sun morning. Woman's: 10-10:30 am. SPORTS: 
professional baseball and football plus local sports 
with station sports director, 7:50-8 am & 4:45-4:55 
pm. plus headlines at :45. Sat: country and western 
6-9 am, religion, 9-9:30 am. rock 9:30 am-noon, 
middle-of-the-road to sign-off. Sun: religion to 
noon. middle-of-the-road to sign-off. Ree'd 8/9/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Richard A. Myers. 
Commercial Manager-Richard 7. Bowman. 

3. FACILITIES 
1.000 w. days: 1370 Ice. Non-dtrectional. 
Operating schedule: 6:00 a.m, to local sunset week-
days; 7:30 a.m, to local sunset Sundays. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 35. 45. 4d, 5. 6a, 8. 
Rate Protection: 10a, 11a, 12a, 130. 14a. 156. 
Basle Rates: 21b, 2413, 26. 28a, 28e, 29a, 30, 83s. 
Contracts: 405, 42b. 44a, 44b, 45, 46. 47a. 48, 51c. 
Comb.: Cont. Discounts: 60b. 601, 615. 61b, 62b, 
Cancellation: 70b. 71a, 72, 73a, 73b. 
Prod. Services: 80. 

TIME RATES 
Eft Ree'd 6/5/68. 

6. SPOT ANNOUNCEMENTS 
ix 13e 26e 52e I04x 312e 500e 

1 min 5.25 5.00 4.75 4.50 4.25 4.00 3.50 
30 sec 4.00 3.95 3.90 3.80 3.70 3.55 3.00 

8. PROGRAM TIME 
lx 

1 hr  40.00 
1/2 hr  30.00 
1/4 hr  18.50 
5 min  9.25 

RATES 
13e 26X 

39.00 36.00 
28.00 26.00 
18.00 17.50 
9.00 8.75 

52e 104e 512e 
34.00 32.00 30.00 
24.00 22.00 20.00 
17.00 16.50 16.00 
8.50 8.25 8.00 

LEXINGTON PARK 
St. Mary's County-Map Location H-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WPTX 
1953 

Media Code 4 221 7800 4.09 

Key Broadcasting Corp., 109 Coral Place, Lexington 
Park. Md 20653. Phone 862-1031. 

I. PERSONNEL 
Mgr. & Chief Engr.-Blake Hawkins. 
Program Director-Rocky Willis. 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 

3. FACILITIES 
500 w. days: 920 kc. days. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4a, 5, 6a, 70. 
Rate Protection: 1013, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 23s. 24a, 24b, 26. 29a. 
Contracts: 400. 46. 470. 48. 
Comb.: Cont. Discounts: 60a, 60k, 61b, 61e, 62e. 
Cancellation: 73a. 
Member: Country Music Network, 

TIME RATES 
No. 27 Elf 3/1/67-Rec'd 5/29/67. 

O. SPOT ANNOUNCEMENTS 
ix 20e 52e 104e 208e 312x 624e 1000e 

1 min 7.50 7.25 7.00 6.50 6.00 5.50 5.00 4.50 
30 sec 6.00 5.80 5.60 5.20 4.80 4.40 4.00 3.60 
10 sec 4.00 3.90 3.80 3.20 2.80 2.50 2.35 2.25 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104e 312e 

1 150 145 140 135 130 125 
1/2 hr 125 120 115 110 105 100 
1/4 hr  100 95 90 85 80 75 

10. SPECIAL FEATURES 
WKLY: I ti 13 ti 26 ti 52 ti 105 ti 312 tl 
5 min.  50 45 40 35 30 25 

OAKLAND (I AM; 1 FM) 
Garrett County-Map Location B-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WMSG 
1963 

e 
'subscriber to the NAB Radio Code 

Media Code 4 221 8000 0.00 
°extend Radio Station Corp., Oakland, Md 21550. 
Phone 301-334-3800. 

I. PERSONNEL 
Gen'l & Sta. Mgr.-Thomas B. Butscher. 
Commercial Manager-Gary Daniels. 
NOW,' Director-Gary Watson. 

3. FACILITIES 
500 w. days; 1050 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. DST. 
Simulcast during AM operational hours. For eon. 
simulcast facilities. see WMSG-FM. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Sold in combination with WCST. Berkeley Springs. 
W. Va. Announcements purchared on WCST may be 
added to those purchased on WMS0 to earn the most 
favorable rate on both stations. Schedules need not 
be identical. 1.000 or more times on each station 
earns the minimum rate less 10%. 

TIME RATES 
No. 2 Eff 3/1/66-Reed 3/28/66. 

6. SPOT ANNOUNCEMENTS 
lx 100e 500e 1000+ 

1 min..   2.70 2.30 1.80 1.50 
30 sec  . 2.25 1.90 1.50 1.25 

8. PROGRAM TIME RATES 
lx 100e 500+ 

1 hr 21,50 1/2 10.50hr  13.50 11.50 
1/4 hr  9.10 6.90 5.40 
5 min. 5.40 4.60 3.60 

W M S G-FM 
1966 

Media Code 4 221 8001 8.00 
Oakland Radio Station Corp., Oakland, Md. 21550. 
Phone 301-334-3800. 

I. PERSONNEL 
Gen'l & Sta. Mgr.-Thomas B. Butscher. 
Commercial Manager-Gary Daniels. 
News Director-Gary Watson. 

3. FACILITIES 
ERP 430 w. (vert.), 430 w. (hone.); 92.1 mc. 
Operating schedule: 6 am-11 pm Mon thru Sat; 
am-10 pm Sun. 
Antenna ht.: 690 ft. above average terraria. 
Partial simulcast operation with WMSG-AM. For 
simulcast funnies see WMSG. WMSG-FM. 

4. AGENCY COMMISSION 
15%, 

5. GENERAL RATE POLICY 
TIME RATES 

Elf Rec'd 8/8/66. 
6. SPOT ANNOUNCEMENTS 

ix 
rnsien  

  1.60 
2 00 

8. PROGRAM TIME RATES 

990 500e 1000+ 
1.75 1.40 1.15 
1.40 1.15 1.00 

Ix 99e 500+ 
13.75 10.00 _ 

1/2 hr  8.50 7.00 
1/4 hr  5.25 4.35 3.60 
5 min  3.25 2.85 2.35 

OCEAN CITY 
Worcester County-Map Location L-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WETT 
1960 

MCI 
Media Code 4 221 8200 6.00 
Broadcast Div. Public Serv, Enterprises, Inc., Box M. 

Ocean City, Md. 21842. Phone 289-6770. 
STATION'S PROGRAMMING DESCRIPTION 

WETT: Programmed for adults and young adults. 
MUSIC: middle-of-the-road. NEWS: network 5 min 
every half hour, plus commentary, farm, sports and 
financial reports daily, Baseball and football. Local 
news capsules daily, weather every half hour. Live 
coverage of special events. Reed 1/8/68. 

I. PERSONNEL 
General Manager-Leonard P. Grazier. 

3. FACILITIES 
1,000 w.; 1590 ke. Directional. 
Operating schedule: 24 hours date. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 30, 3d, 4a, 4e, 5, 6a, 7b, 8, 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 21e, 236, 24a, 24b, 24e, 25a, 

27, 32b. 
Contracts: 49. 
Comb.: Cont. Discounts: 60f, 601, 61b. 
cancenation »D. 700. 71b, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS and KBS Radio Networks. 

TIME RATES 
Eff 1/1/68-Ree'd 6/25/67. 

6. SPOT ANNOUNCEMENTS 
PEAK POPULATION-MAY 1-SEPTEMBER 30 

Ix 13e 20e 52x 104e 260x 
1 min__ 6.50 6.25 6.00 5.50 5.00 4.50 

ALL OTHER-OCTOBER 1-APRIL 30 
1 min__ 5.00 4.50 4.00 3.50 3.00 2.50 

8. PROGRAM TIME RATES 

PEAK POPULATION-MAY 1-SEPTEMBER SO 
Ix 13x 26e 52x 104x 260x 

1 hr  50 
1/2 hr..- ............ 32 
1/4 hr._____   20 
10 min.   15 
5 min..._  12 

ALL 01.11.R-OCTOBER 1-APRIL 30 
1 hr  40 36 34 32 30 
1/2 hr 26 24 22 21 19 
1/4 hr  16 14 13 11 10 
10 min.  13 12 10 9 8 
5 min_  10 9 8 7 6 

30 28 26 24 22 
18 17 14 13 12 
14 13 11 10 
11 10 9 8 7 

POCOMOKE CITY 
Worcester County-Map Location L-6 

See SRDS consumer market map and data at begin-
ning of the State. 

26 
18 
9 

57 

WDMV 
1955 

IZICI 
Media Code 4 221 8400 2.00 

Eastern Shore Broadcasting Company, Inc.. Box 210 
Pocomoke City, Md. 21851. Phone 301-742-5400. 

Other office: 114 W. Main St., Salisbury, Md. 21801. 
Phone 301-742-5400. 

I. PERSONNEL 
Owner-Ernie Tannen. 
Vice-Pres. & Gen'l Mgr.-Charles W. Stewart. 
Office Manager-Mary Elizabeth Jackson. 

2. REPRESENTATIVES 
The MEDIAmerica Co. 

3. FACILITIES 
500 w. days: 540 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. ET. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 9b, 4a, 4d, 5. 7b. 8, 
Rate Protection: 10b. 11h, 12b. 
Basic Rates: 20s. 22a, 23a, 24a, 28b, 290, 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 601, 62b, 
Cancellation: 71a. 73a. 
All package rates run of schedule. Packages non-
cancellable. 
Affiliated with American Information Network. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
No. 4 Eft 6/1/66-Ree'd 5/23/66. 

AA-Mon thru Sat 6-9 am, noon-1 pm & 4-6 pm. 
A-All other times. 

8 6. SPOT ANNOUNCEMENTS 
I MIN: 1 ti 6 ti 12 01 18 tl 24 ti 
AA. 17 15 13 11 10 

One-minute spots preempt all shorter spots. 
30/20 sec: 75% of minute rates. 
10 sec: 50% of minute rates. 

DISCOUNTS 
13 cons wk................_ 5% 52 eons 15% 
26 cons 10% 
Only consecutive weeks with expenditures of 50.00 
or more may combine to qualify for above discount/. 

7. PACKAGE PLANS 
TOTAL IMPACT PLANS 

(Total Impact Plan Spots scheduled 50% in 
AA and 50% In A times) 
6 ti 12 ti 18 ti 24 ti 30 ti 50 ti 70 tl 

PER WK: 72 120 162 204 240 375 490 
(CR) 

ROCKVILLE 
Montgomery County-Map Location G-4 

See SRDS consumer market map and data at begin. 
ulna' of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg, 
Rockville, Silver Spring, Wheaton, Md.) 

SALISBURY (3 AM; 1 FM) 
Wieomico County-Map Location K-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WBOC 
1940 

Subscriber to the NAB Radio Code 
Media Code 4 221 8600 7.00 
WBOC, Inc., Radio-TV Park, Salisbury. Md, 21801. 
Phone 301-749-1111. TWX 710-861-9672. 

I. PERSONNEL 
President-William F. Schmidt. Jr. 
Vice-Pres. & Gang Mgr.-Charles J. Truitt. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 980 ke. Directional 
night only. 
Operating schedule: 5:45-12:05 am. EST. 
Partial simulcast operation. Simulcast 6-9 am & 
4:30-6 pm. For non-simulcast facilities see WBOC-
FM. 

4. AGENCY COMMISSION 
15% time only; payable by 20th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 4a, 4d. 5, 6a, 7b, 8, 
Rate Protection: 10b, 11g. 12g, 13g, 14b. 
Basle Rates: 206, 21a, 23a, 24b, 28, 27, 28a, 29a, 30. 

Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47e, 49, 51a, 
51b, 51e. 

Comb.: Cont. Discounts: 60a, 60e, 60d. 60e, 601, 61e. 
Cancellation: 70b, 704. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
TV facilities: WBOC-TV. 
Affiliated with CBS. 

TIME RATES 
ER 10/1/68--Reed 0/24/68. 

D-1-6:30-9:30 am & 4:30-6 pm. 
D-2-9:30 am-4:80 pm & 6-7 um. 
N-1-Sign-on-0:30 am & 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS D-1-AM/F51 COMBINATION 

ix x I56e 2001 365x 624e 1000e 
1 min.. 12.00 11.60 11.10 10.60 10.10 9.60 8.75 
30 sec.. 10.00 9.60 9.10 8.60 8.10 7.60 6.75 

CLASS D-2 
1 min.. 0.00 8.60 8.20 7.80 7.25 6.50 5.75 
30 sec.. 7.00 6.70 6.40 6.10 5.60 5.00 4.50 

CLASS N-1 
1 min.. 8.00 7.50 7.20 6.80 6.40 6.00 5.00 
30 sec.. 6 00 5.60 5.20 4.80 4.40 4.00 3.50 

7. PACKAGE PLANS 

CLASS D-2 
PER WE: 15 tl 20 ti 25 ti 30 ti 40 ti 50 01 
1 min  8.00 7.50 7.00 6.50 6.00 5.50 
30 sec  6.00 5.60 5.20 4.75 4.25 3.75 

CLASS N-1 
1 min  6.50 6.00 5.50 5.00 4.50 4.00 
30 see  4.50 4.10 3.70 3.30 3.00 

8. PROGRAM TIME RATES 

CLASS B-1-AM/PM CO5IBINATION 
1 x 13e 26x 65e 104e 150e 

5 min.. 22.00 21.25 20.50 19.75 19.00 18.00 
CLASS D-2 

1 hr 100.00 97.00 94.00 91.00 88.00 84.00 
1/2 hr 60.00 58.00 56.00 54.00 52.00 50.00 
1/4 hr 36.00 35.25 34.50 33.50 32.50 31.25 
5 min_ 20.00 19.25 18.50 17.75 17.00 16.00 

CLASS N-1 
1 hr  60.00 58.00 56.00 54.00 52.00 50.00 
1/2 hr  36.00 35.00 34.00 33.00 3,2.00 30.50 
1/4 hr  22.00 21.25 20.50 19.75 19.00 18.00 
5 min  14.00 13.50 13.00 12.50 12.00 11.50 

WBOC-FM 

260e 
17.00 

80.00 
48.00 
30.00 
15.00 

48.00 
29.00 
17.00 
11.00 

1965 
Media Code 4 221 8601 5.00 

WBOC, Inc., Box 2057. N. Salisbury Blvd., Salis-
bury, Md. 21801, Phone 301-749-1111, TVVX 710-
864-9672, 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Charles J. Truitt, 
Ass't Gen'l Mgr.-Bobby O. Beach. 
Program Director-John W. Downing, Ir. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
ERP 30,000 w. (hertz.), 30,000 w. (vert.) ; 104.7 me. 

Stereo. 
Operating schedule: 6 am-midnight daily. EST. 
Antenna ht.: 610 ft. above average terrain. 
Partial slmuleast operation. Operated separately 9 
am-4:30 pm & 6 pm-midnight. For simulcast facili-
ties see WBOC. 

4. AGENCY COMMISSION 
15% time only; 20th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3e, 2d. 4a, 4d, 5. 6a, 7b, 9, 
Rate Protection: 10e, 11c, 12c, 13e, 14e. 15a, 15e. 
Basic Rates: 20b, 21a. 21b, 21d. 22a, 22b. 230. 23b, 

24b, 24e. 25a, 26, 27, 280, 29a. 30, 33b. 
Contracts: 40a, 41, 42e, 43, 44a, 44b, 45, 46, 47a, 

48, 49. 510. 51e. 
Comb.; Cont. Discounts: 60a, 60c, 604. 60e, 601, 61a, 

62b, 62d. 
Cancellation: 700, 70e. 71a, 72, 720, 
Prod, Services: 80, 81, 82. 
Affiliated with CBS. 
Sold In combination with WBOC. See that listing 
for rates. 

TIME RATES 
No. 2 Elf 10/1/68-Ree'd 9/24/68. 

AA-9 am-4:30 pm. 
A-6 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
-AA- - A - 
I min 30 see 1 min 30 see 

1 x  5.00 3.50 4.00 3.00 
52 x  4.95 3.45 3.95 2.05 
65 x  4.05 3.40 3.85 2.85 
104 x  4.80 3.35 3.80 2.80 
208 x  4.70 3.25 3.70 2.70 
260 x  4.60 3.15 3.60 2.60 
312 x  4.50 3.05 3.50 2.50 
624 x  4.35 2.95 3.35 2.35 
1000 x  4.20 2.80 3.20 2.20 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 15 ti 20 tl 25 ti 30 tl 40 tl 50 tl 
1 min.  4.70 4.60 4.50 4.40 4.30 4.20 
30 sec  3.25 3.15 3.05 2.95 2.85 2.75 

1 min............ 3.70 
30 sec.  2.70 

8. PROGRAM TIME 

lx 
1 hr...... ........ 60.00 
1/2 hr  36.00 
1/4 hr........_ 28.00 
5 min.  20.00 

1 h   50.00 
1/2 hr.......... 30.00 
1/4 hr..._..... 20.00 
5 min______ 14.00 

CLASS A 
3.60 3.50 3.40 3.30 3.20 
2.60 2.50 2.40 2.30 2.20 
RATES 
CLASS AA 
26e 52e 65x 104e 156x 
57.00 54.00 50.00 47.00 44.00 
34.00 32.00 30.00 28.00 26 00 
26.50 25.00 23.50 21.50 10.00 
19.00 18.00 16.50 15.00 13.50 

CLASS A 
48.00 46.00 43.00 40.00 37.00 
28.00 26.00 24.00 22.00 20.00 
19.00 18.00 17.00 16.00 14.00 
13.25 12.50 11.75 11.00 10.00 

WDMV 
POCOMOKE CITY 

City of license, Pocomoke City, Md. 
Salisbury office: 114 W. Main St., Salisbury, Md, 

21801. Phone 301-742-5400. 
See listing under Pocomoke, Md. 

(Salisbury continued on next page) 
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Salisbury-Continued 

WIC() 
1956 

Country Music Network 

Media Code 4 221 8800 9.00 
Delmarva Broadcasting Corp., 127 E. Carroll St., 

Salisbury. Md. 21801. Phone 301-742-3212; 3213. 
STATION'S PROGRAMMING DESCRIPTION 

WICO: Programmed for adults. Country music ex-
clusively. AIR PERSONALITIES handle all segments 
under format. NEWS: 5 min hourly, headlines 1 min 
hourly. 5 min local news 4 times daily. 1 man local 
news staff. Mobile unit covers on-the-spot reports. 
FARM: news 5 min twice daily. Weather hourly. 
SPORTS: 3 min hourly. Contact Representative for 
further details. Rec'd 7/21/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-William B. Phillips. 
Vice-President-Robert C. Doyle. 
Sales Manager-B. C. Hargreaves. 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 

S. FACILITIES 
1,000 w. days; 1320 be. 
Operating schedule: 5:45 a.m, to local sunset. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2b, 3d, 4a, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 22a, 22e, 24b, 25a, 2..6, 29e, 

32b, 33a. 
Contracts: 40a, 41, 42a. 42e, 44b, 45, 46, 47a, 51c. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 60f, 61b, 62d. 
Cancellation: 70e. 70e. 71a, 73b. 
Prod. Services: 80, 82. 
Member: Country Music Network. 

TIME RATES 
Eff 11/1/66-Reed 10/3/66. 

6. SPOT ANNOUNCEMENTS 1 min 30 see 10 see 
1 x  10.00 8.00 5.00 
52 x  9.50 7.50 4.75 
104 x. ........9.00 7.00 4.50 
156 x  8.50 6.50 4.25 
208 x 8.00 6.00 4.00 
260 x  75D 5.50 3.75 
312 x    7.00 5.00 3.50 

7. PACKAGE PLANS 
PER WK: I mIn 30 see 

8.00 5.50 
15 plan   7.50 5.25 
20 plan__ 7.00 5.00 
25 plan   6.50 4.75 
30 plan  6.00 4.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mill 

1 x..--___ ........... _ ..... 100 60 35 25 
DISCOTJNTS 

501-10% 200x-20% 4001-30% 
100x-15% 300x-25% 500x-35% 

WJDY 
1958 

Media Code 4 221 9000 9.00 
Salisbury Broadcasting Co., 106 W. Circle Ave.. 

Salisbury, Md. 21801. Phone 301-742-5191. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Norman Glenn. 

2. REPRESENTATIVES 
New York. Los Angeles. San Francisco, Chicago, 
Dallas-UBC Sales. 

Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-
ington, D. C.-Dome-Messervey Co., Inc. 

3. FACILITIES 
5.000 w. days; 1470 Ire. 
Operating schedule: 5:25 am-local sunset. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

I. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 5, 6a, 7a. 
Basle Rates: 22a. 22b, 23a, 24b, 28a, 29a. 
Contracts: 40e, 45. 46, 47e. 
Comb.: Cont. Discounts: 60b, 60k, 610, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71a. 73a. 

TIME RATES 
Rates effective January 1, 1958. 
Rates received March 31. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 • 

hr. hr. hr. min. min. sec. 
1 time ..... 80.00 55.00 35.00 18.00 9.00 7.50 

52 times.... 77.00 53.00 32.00 16.50 8.65 7.25 
104 times__ 73.00 50.00 29.00 15.00 8.15 6.75 
156 times._ 69.00 47.00 26.00 14.00 7.70 6.35 
260 times.... 65.00 st.no 23.00 13.00 7.00 8.00 
365 times__ _ _ 6.50 5.50 
730 times_ .._ 6.00 5.09 

SILVER SPRING 
Montgomery County-Map Location G-4 

See SRDS consumer market map and data at begin. 
nine of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg 
Rockville, Silver Spring, Wheaton, Md.) 

THURMONT 
Frederick County-Map Location F-3 

See SRDS consumer market map and data at beginning 
of the State. 

WTHU 
1967 

111) 

Media Code 4 221 9100 7.00 
Leisner Broadcasting Corp., Radio Ln., Thurmont, 
Md. 21788. Phone 301-271-7417. 
STATION'S PROGRAMMING DESCRIPTION 

WTHU: MUSIC: 50% country and western, 50% top 
40 songs. NEWS: at :15 & :45 with emphasis on local 

10 see news. Live remotes of little league, basketball, soccer, 
4.00 parades, talent shows, etc. Heavy community in-
3.75 volvement. FARM: 15 min at 6 am & noon. RELI-
3.50 GIOUS: live church services Sun rotating local church 
3.25 services, morning, noon and evening devotions 5 min 
3.00 each. SPORTS: live major league baseball. Reed 

3/28/68. 

min I. PERSONNEL 
15 President-Victor A. Leisner. 

Vice-Fees. & Gen'l Mgr.-William A. Leisner. 
Program Director-Mabel L. Leisner. 

3. FACILITIES 
100 w.: 1450 be. Non-directional. 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 10th following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20a, 21a, 22b, 23a, 24b, 24e. 25e. 26, 

28e. 290. 33b. 
Contracts: 41, 44a, 46. 47a, 51a. 
Comb.; Cont. Discounts: 60a, 60g, 601, 62b. 
Cancellation: 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 1 EIS 5/1/67-Reed 4/5/68. 

A-Mon this Sat 6.30-9 am, noon-1 pm & 3:30-7 
pm; Sun 8 am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
 A 13 
I min 30/20 10 see 1 mln 90/20 10 see 
4.00 2.80 2.00 3.20 2.25 1.60 

3.00 2.10 1.50 
2.85 2.05 1.45 
2.80 1.80 1.30 
2.25 1.60 1.20 
2.10 1.50 1.15 
1.95 1.40 1.10 
1.80 1.25 1.05 

I x 
52 x  3.80 2.65 1.90 
104 x  3.40 2.55 1.80 
156 x______ 3.20 2.25 1.60 
260 x  2.80 1.95 1.40 
312 x  2.60 1.85 1.35 
624 x  2.40 1.70 1.20 
936 x......_   2.20 1.55 1.15 
1248 x  2.00 1.40 1.10 1.60 1.15 
A and B may be combined to earn frequency raie. 

7. PACKAGE PLANS 
1 MINUTE OR LESS ROS PACKAGES 

Per wk Per wk 
3 ti ........9.60 30 ti 60.00 
6 ti    16.80 50 tL  96.00 
12 ti  28.80 75 ti 132.05 
20 ti  48.00 100 ti 160.00 
Spots subject to change without notice. Total pack-
age must be scheduled wihtin 7 consecutive days. 
Up to 1/3 may be scheduled in A. All A. extra 
10%. 
May not be combined with annual contracts to earn 
higher discount. 

8. PROGRAM TIME RATES 

CLASS A 
lx I3x 260 520 104x 156x 260x 

1 hr  40.00 38.00 36.00 34.00 30.00 28.00 26.00 
1/2 hr  24.00 22.50 21.50 20.50 18.00 16.80 15.60 
1/4 hr  16.00 15.25 14.50 13.60 12.00 11.20 10.40 
10 min.  12.00 11.10 10.80 10.20 9.00 8.50 7.80 
5 min  8.00 7.60 7.20 6.80 6.00 5.60 5.20 

CLASS B 
1 hr  32.00 30.50 28.50 26.00 24.00 22.50 20.80 
1/2 hr  19.00 18.25 17.25 16.35 14.50 13.50 12.50 
1/4 hr  13.00 12.50 11.50 10.80 9.60 9.00 8.35 
10 min.  9.60 9.15 8.75 8.15 7.50 7.00 6.50 
5 min.  6.50 6.00 5.75 5.40 4.80 4.50 4.20 
Programs and spots may not be combined to earn 
frequency. 

10. SPECIAL FEATURES 
News Programs, extra 10%. 

TOWSON 
Baltimore County MU) Location H-3 

See SRDS consumer market map and data at begin 
rang of the State. 

See Baltimore 
(including Glen Burnie, Towson) 

WESTMINSTER (I AM; 1 FM) 
Carroll County-Map Location G-2 

See SRDS consumer market map and data at begin 
nine of the State. 

WTTR 
1953 

Subscriber to the NAB Radio Code 

Media Code 4 221 9200 5.00 
Carroll County Broadcasting Corp., Box 828, West-

minster, Md. 21157. Phone 301-848-5511. 
STATION'S PROGRAMMING DESCRIPTION 

WTTR: Programmed for adults. 
MUSIC: middle-of-the-road featuring standards and 
some showtunes. SPORTS: professional baseball, foot-
ball and basketball. NEWS: world, regional and local 
news on hour and half hour. Local and reglonsd civic 
affairs broadcast live or delased. Rec'd 10/16/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Russell H. Morgan. 
Program Dlrector-Kaye G. Kolb. 

MARYLAND 
3. FACILITIES 

1,000 w. days; 1470 ke. Non-directIonaL 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast 6-10 am, 
noon-I pm, & 4-6 pm. For non-simulcast facilities 
see WTTR-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2b, 3a, 4b, 9d, 5, 6a, /b. 8. 
Rate Protection' 10g. 
Basle Rates: 20b, 21b, 225, 22b, 23a. 24b, 25a, 21, 

2815. 20e. 29a. 
Contracts: 40a, 41. 44a, 44b, 45, 46, 51e. 51e. 
Comb.; Cont. Discounts: 6015. 60d, 60f. 61b, 62d. 
Cancellation: 72, 73a, 73b. 
Prod. Services: 82. 
Tobacco advertising not acceptable. 
Affiliated with MRS. 

TIME RATES 
Elf 1/1/69-Reed 11/13/68. 

A-Mon thru Fri 6-10 am, noon-1 pm & 4-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
Ix 105e 260e 

A   5.00 4.25 3.75 
  4.00 3.50 3.00 

WTTR-FM 
1959 

Ellrj F IMO 

Media Code 4 221 9201 9.00 

Carroll County Broadcasting Corp.. Box 828, West-
minster. Md, 21157. Phone 301-848-5511. 

I. PERSONNEL 
Vice-Pros.. Mgr. & Sta. Mgr.-Russell H. Morgan. 
Program Director-Kaye G. Kolb. 
Sales-Paul H. Smith. 

3. FACILITIES 
ERP 20,000 w.: 100.7 rae. Stereo. 
Operating schedule: 5 am-midnight. 
Antenna ht.: 350 ft. above average terrain. 
Partial simulcast operation. Operated separately 545 
am, 10 am-noon, 1-4 pm & 6 pm-midnight. For 
simulcast facilities see WTTR. 

4. AGENCY COMMISSION 
15/0 time only. Payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 4b, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, Ila, 12a. 13a. 14a, 
Basic Rates: 20b, 21d, 221), 230. 24b, 25a, 28b. 29b. 
Contracts: 400. 41, 421). 44a, 46, 47a. 48, 51a. 
Comb.: Cont. Discounts: 60e, 6115. 62d, 
Cancellation: 71b, 72, 73b. 
Prod. Services: 80, 82. 
Tobacco advertising not acceptable. 
Affiliated with MBS. 

TIME RATES 

Rates are identical to WTTR. See that listing. 

WHEATON 
Montgomery County-Map Location 6-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg, 
Silver Spring, Wheaton, Md.) 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Arlington Town-Middlesex 
Attleboro-Bristol 
Belmont Town-Middlesex 
Beverly-Essex 
Boston-Suffolk 
Braintree Town-Norfolk 
Brockton-Plymouth 

CITIES AND 
Brookline Town-Norfolk 
Cambridge-M 1 dd lesex 
Chelsea-Suffolk 
Chicopee-Hampden 
Dedham Town-Norfolk 
Everett-Middlesex 
Fall River-Bristol 

State, County, City, Metro Area Data 
COUNTIES - This list shows 

Fitchburg-Worcester 
Framingham Town-Middle-

sex 
Gloucester-Essex 
Greenfield Town-Franklin 
Haverhill-Essex 
Holyoke-Hampden 

counties in 
Lawrence-Essex 
Leominster-Worcester 
Lexington Town-Middlesex 
Lowell-Middlesex 
Lynn-Essex 
Malden-Middlesex 
Marlborough-Middlesex 
Medford-Middlesex 

which cities are loc 
Melrose-Middlesex 
Methuen Town-Essex 
Milton Town-Norfolk 
Natick Town-Middlesex 
New Bedford-Bristol 
Newton-Middlesex 
Northampton-Hampshire 

ated. Cities are first, 
Peabody-Essex 
Pittsfield-Berkshire 
Quincy-Norfolk 
Revere-Suffolk 
Salem-Essex 
Somervi I le-M Iddiesex 
Springfield-Hampden 

MASSACHUSETTS 

counties next. 
Taunton-Bristol 
Wakefield Town-Middlesex 
Waltham-M iddlesex 
Watertown Town-Middlesex 
Wellesley Town-Norfolk 
Westfield-Hampden 

West Springfield Town-
Hampden 

Weymouth Town-Norfolk 
Winthrop Town-Suffolk 
Woburn-Middlesex 
Worcester-Worcester 

Estimates for: 
STATE 
COUNTY-Mao Lee. 

City 
Metropolitan Area 

Population Households 
1/1/69 1/1/69 
(000) (000) ($0OO) 

Consumer Spendable Income-1968--
% Distribution of Families 

Per 8000 5000 8000 10000 15000 
Household to to to to and 

(8) 4999 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($000) (8) 

Retail Sales-1968 

Food Drug 
(8000) (8000) 

  By Selected Store Typon  
General Home 
Mdse. Apparel Furn. 
(M100) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Pennon- Farm 
cor Pepsi-
Cara lotion 

1/1/69 1/1/69 
(0oo) (0oo) 

Grose 
Farm 

Income 
1968 

($000) 

MASSACHUSETTS 
STATE TOTALS ...... - 5,451.4 1,651.38 17,796,963 10,777 13.7 25.0 16.8 22.7 19.4 9,705,000 5,877 2,193,786 315,769 1,495,501 612,648 453,799 1,611,388 557,040 2,065.21 28.4 172,993 

BARNSTABLE L-6t....... 
BERKSHIRE B-4  

Pittsfield  
Pittsfield Metro Area 
(Official S.M.S.A.)..._ 
Pittsfield Metro Area 
(county basis)  

BRISTOL J-6t  
Attleboro  
Fall River  
Fail River Metro Area 

85.8 27.27 224,513 
146.8 45.36 473,280 
58.2 18.06 212,378 

79.1 23.80 271,587 

146.8 
422.7 
30.0 
98.4 

45.36 
134.24 

9.28 
32.67 

473,280 
1,141,303 

90,790 
285,692 

(Official S.M.S.A.)  146.5 46.36 388,760 
Neme Bedford  102.4 35.19 295,861 
New Bedford 
Metro Area 
(Official s.rn.s.A.)  151.8 49.61 407,257 
New Bedfcid-
Fall River Metro Area 
(county ba,'; is)  422.7 134.24 1,141,303 
Taunton_   42.1 12.09 115,539 

8,233 20.8 27.5 15.6 17.7 13.0 
10,434 13.7 24.2 16.9 23.4 19.0 
11,760 

11,411 

10,434 13.7 24.2 16.9 23.4 19.0 
8,502 20.0 28.3 17.3 18.9 10.8 
9,783 
8,745 

8,386 
8,408 

8,209 

8,502 
9,557 

219,776 8,059 49,314 7,926 20,275 11,409 6,770 28,298 17,199 25.85 .5 2,002 
277,116 6,109 66,187 7,734 38,785 16,536 13,618 48,335 18,124 61.76 2.2 11,382 
134,833 7,466 31,888 3,432 28,086 8,471 7,630 22,968 7,292 

167,499 7,038 39,110 4,183 30,645 9,580 8,909 29,684 11,928 23.94   

277,116 6,109 66,187 7,734 38,785 16,536 13,618 48,335 18,124 61.76   
648,494 4,831 169,588 20,442 71,116 46,709 37,357 101,908 42,475 166.60 2.8 16,235 
48,806 5,259 15,192 1,103 1,629 4,314 2,164 11,043 2,209 

155,834 4,770 35,607 5,459 20,270 17,328 15,821 21,784 8,389 

213,299 
169,743 

4,601 51,956 7,147 
4,824 39,294 6,445 

233,180 4,700 

20.0 28.3 17.3 18.9 10.8 648,494 4,831 
63,043 5,214 

59,715 9,086 

169,588 20,442 
18,286 1,980 

22,379 20,218 18 639 
30,898 12,650 8,864 

30,944 13,178 45.18 
25,041 9,913 

35,934 14,929 10,582 34,301 14,438 47.98 

71,116 46,709 
1,986 4,249 

37,357 101,908 42,475 166.60 
3,932 7,824 4,579 

DU) ES K-P   
ESS EX J -3g   

Beverly  
Chucester  
Haverhill   
Lawrence   
Lawrenc, Haverhill 
Metro Aima 
(Official 5.M.S.A.)  
Lynn  
Methuen Town 
Peabodj  
Salem  

5.9 
6231 
40.6 
27.2 
45.0 
66.8 

216.4 
90.8 
33.2 
44.7 
41.1 

2.10 
194.72 
11.97 
8.63 

14.91 
21.98 

67.39 
30.06 
10.05 
13.49 
13.30 

16,562 7,887 
1,940,677 9,967 
127,648 10,664 
72,701 8,424 

161,091 10,804 
208,162 9,471 

633,335 9,398 
319,612 10,632 
93,174 9,271 
98,832 7,326 

127,048 9,552 

19.8 25.2 16.5 19.4 12.8 
14.4 26.6 17.6 21.7 16.2 

18,299 
1,128,925 

65,717 
47,510 
85,587 

130,784 

8,714 
5,798 
5,490 
5,505 
5,740 
5,950 

355,547 5,276 
154,753 5,148 
36,277 3,610 

124,624 9,238 
100,510 7,557 

4,935 
258,351 
16,468 
12,416 
19,947 
21,721 

678 
36,525 
2,053 
1,457 
2,415 
4,926 

86,005 12,341 
37,868 5,807 
13,282 1,517 
23,393 3,494 
21,926 2,630 

1,069 
204,948 

8,960 
6,850 
13,532 
20,201 

45,558 
20,420 
4,195 

47,644 
16,139 

1,094 
79,593 
1,396 
3,128 
4,368 

12,471 

168 
45,371 
2,078 
2,333 
4,552 
8,785 

22,615 17,346 
12,838 8,154 

241 882 
21,638 3,462 
8,676 4,189 

2,493 
163,058 
15,979 
7,177 

18,342 
24,516 

61,793 
25,389 
2,613 
8,110 

15,696 

866 2.67 .2 536 
69,025 234.74 1.6 12,177 
4,153 
2,703 
5,579 
8,600 

24,860 65.01 
7,365 
3,004 
6,510 
5,093 

FRANKLIN D-3  58.0 18.32 158,470 
Greenfield Town  20.7 7.06 58,049 

HAMPDEN D-5t  450.1 138.27 1,472,881 
Chicopee  69.6 19.42 182,092 
Holyoke  52.6 17.71 170,751 
Springfield  172.2 55.33 565,938 
Sprin-ifield-Chicopee-
Holyoke Metro Area 
(Official S.M.S.A.)  517.8 154.11 1,550,054 
Sprirrifield-Chicopee-
Holyoke Metro Area 
(county basis)  566.6 169.74 1,772,890 
Westfield  30.3 9.15 86,229 
West Springfield 
Town  27.5 8.43 83,656 

HAMPSHIRE D-4  116.5 31.47 300,009 
Northampton  30.0 8.00 88,152 

8,650 
8,222 

10,652 
9,377 
9,642 

10,228 

10,058 

10,445 
9,424 

9,924 
9,533 

11,019 

20.4 27.5 18.4 18.9 10.5 91,775 
54,403 

12.4 23.7 17.1 25.0 20.0 800,467 
80,536 

103,893 
348,864 

887,227 

5,010 
7,706 
5,789 
4,147 
5,866 
6,305 

21,174 
11,102 

173,496 
27,435 
21,123 
65,676 

2,297 
1,087 

27,516 
3,036 
3,558 

11,914 

5,757 196,107 30,540 

13.3 24.8 17.3 24.1 18.6 938,227 5,527 
60,437 6,605 

84,333 10,004 
17.6 28.1 18.3 20.3 12.7 137,760 4,378 

67,637 8,455 

207,721 31,916 
14,380 1,893 

12,600 1,148 
34,225 4,400 
17,690 1,862 

8,891 
7,152 

145,310 
2,902 

17,777 
75,146 

5,139 
4,098 

42,730 
2,725 
6,055 

24,792 

3,519 
2,604 

40,125 
2,565 
7,372 

19,598 

17,003 
12,340 

151,704 
13,634 
19,802 
74,318 

6,687 25.19 2.8 11,782 
3,222 

44,936 177.47 1.7 14,915 
7,394 
4,167 

15,623   

156,334 48,066 43,397 170,101 49,112 156.10 

159,079 50,667 
4,652 2,807 

45,105 
2,818 

178,699 52,876 215.67 
13,286 2,610 

33,169 3,574 2,808 15,825 4,372 
13,769 7,937 4,980 26,995 7,940 38.20 2.6 15,983 
11,181 5,056 2,321 13,084 3,004   

MIDDLESEX H-4t  1,334.5 386.00 4,745,498 
Arlington Town  52.7 15.85 208,672 
Belmont Town  29.4 9.04 162,517 
Cambridge  104.0 33.70 424,206 
Everett  40.2 12.50 140,972 
Framingham Town  55.7 15.67 162,423 
Lexington Town  34.4 8.82 129,548 
Lowell  86.6 27.25 275,147 
Lowell Metro Area 
(Official S.M.S.A.)  176.7 50.59 484,787 
Mald.n  56.5 17.60 194,048 
Marlborough  24.8 7.53 57,682 
Medford  61.6 17.79 232,046 
Melrose  33.1 9.92 123,559 
Natick Town  34.9 9.63 107,692 
Newton  94.9 26.88 572,144 
Somerville  85.9 26.15 302,962 
Wakefield Town  26.9 7.91 88,840 
Waltham  59.3 16.07 184,327 
Watertown Town  40.1 11.85 148,921 
Woburn  37.3 10.11 95,889 

12,288 
13,165 
17,978 
12,588 
11,278 
10,365 
14,688 
10,097 

9,583 
11,025 
7,660 

13,044 
12,456 
11,183 
21,285 
11,586 
11,231 
11,470 
12,567 
9,485 

10.9 22.8 16.5 24.0 24.4 2,094,380 
55,612 
39,697 

293,198 
37,698 

159,224 
42,773 

160,485 

259,763 
90,838 
41,749 

126,893 
31,772 
64,377 

144,732 
96,041 
34,827 

134,972 
59,114 
60,516 

5,423 499,914 
3,509 15,752 
4,391 8,019 
8,700 59,415 
3,016 12,358 

10,161 30,519 
4,850 7,121 
5,889 35,704 

5,135 
5,161 
5,544 
7,133 
3,203 
6,685 
5,384 
3,673 
4,403 
8,399 
4,989 
5,986 

62,998 
17,451 
11,192 
36,824 
11,259 
14,071 
40,762 
22,288 
7,359 

26,908 
8,113 

17,208 

72,994 273,487 102,991 113,800 
2,265 1,157 1,732,725 
2,386 1,226 6,111 72 
6,847 42,604 13,919 38,124 
3,104 2,095 711 1,988 
5,260 49,536 10,258 5,233 
1,786 1,212 1,942 1,247 
5,313 22,670 9,575 7,873 

9,155 
3,558 
943 

2,582 
1,336 
1,470 
6,753 
4,545 
1,546 
3,852 
2,176 
1,287 

40,662 
10,086 
4,397 

21,998 
1,156 

16,490 
12,374 
7,810 
3,154 

24,475 
1,690 

16,891 

12,654 
6,285 
2,1E5 
3,813 
564 

2,143 
14,423 
2,218 
1,348 
6,245 
552 

1,9:55 

10,451 
4,889 
879 

3,529 
2,554 
4,236 
6,775 
2,757 
1,085 
7,352 
1,221 
1,879 

364,223 129,792 478.99 3.1 28,301 
20,163 4,016 
11,369 2,922 
43,179 11,567 
3,062 4,175 

22,870 9,582 
13,011 2,696 
26,153 8,311 

39,830 16,275 41.68   
17,789 4,614 
7,103 2,977 

17,761 4,367 
5,217 2,288 

12,886 4,767 
24,496 8,620 
22,003 6,970 
9,078 3,387 
21,708 5,620 
13,918 5,466 
6,531 3,050   

NANTUCKET M-8t  3.6 1.22 11,759 
NORFOLK H-5t  585.3 168.12 2,137,887 

Braintree Town  36.0 9.95 114,418 
Brookline Town  54.0 19.29 379,713 
Dedham Town  28.0 7.87 93,537 
Milton Town  29.0 8.29 142,026 
Quincy  88.3 27.23 324,559 
Wellesley Town  29.8 8.02 174,535 
Weymouth Town  57.3 15.62 154,712 

PLYMOUTH K-6  310.0 92.85 763,443 
Brockton  81.4 26.06 247,868 
Brockton Metro Area 
(Official S.M SA.)  185.2 53.99 438,744 
Brockton Metro Area 
(county basis)  310.0 92.85 763,443 

9,639 
12,716 
11,499 
19,684 
11,885 
17,132 
11,919 
21,762 
9,905 
8,222 
9,511 

8,126 

8,222 

16.4 23.7 15.8 21.3 18.1 13,371 
9.4 23.3 16.4 23.9 25.9 1,003,171 

84,875 
140,307 
58,984 
17,619 

183,488 
67,664 
54,036 

18.9 32.4 17.1 17.1 9.6 460,138 
176,839 

273,070 

18.9 32.4 17.1 17.1 9.6 460,138 

10,960 
5,967 
8,530 
7,274 
7,495 
2,125 
6,738 
8,437 
3,459 
4,956 
6,786 

3,097 
232,321 
17,352 
26,617 
14,171 
2,943 

38,781 
14,594 
16,769 

116,981 
41,329 

459 
33,887 
1,156 
3,809 
1,272 
1,127 
7,182 
2,137 
2,845 

13,721 
4,757 

5,058 66,274 8,768 

4,956 116,981 13,721 

336 
109,987 
13,265 
1,521 

18,540 
265 

39,399 
1,908 
1,671 

57,593 
38,502 

778 224 1,887 566 1.66   107 
62,688 34,544 242,558 58,703 216.11 2.5 9,129 
15,135 3,742 10,547 4,135 
7,746 6,472 59,777 7,187 
2,230 2,372 7,611 3,229   

94 8,091 1,313 
10,270 7,727 27,412 10,188 
11,455 2,085 18,289 2,307 
1,150 1,508 9,762 4,087 

24,317 15,705 78,129 29,830 115.64 2.5 16,335 
14,474 9,963 27,670 8,206 

39,923 16,417 11,393 48,106 16,604 45.20   

57,593 24,317 15,705 78,129 29,830 115.64 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on mi,itary posts In these counties. 
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MASSACHUSETTS 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY-Map Loe. 

City 
Metropolitan Area 

Population Households 
1/1/69 1/1/69 
(000) (000) 

Consumer Spendable Income-1968--
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to le and 

($000) (5) 4999 7999 9999 14999 over ($000) 

-Total Retail Sales-
Retail Sales-1968 

Per 
Household Food 

(3) ($0OO) 
Drug 

($000) 

  By Selected Store Types  
General Heme 
Mdse. Apparel Fern. 
($000) ($0OO) ($000) 

Passen- Farm Brou 
ger Point- Farm 

Auto- Service Cars lation lemma 
motive Station I/1/69 1/1/68 1868 
($0N) ($000) (000) (000) ($000) 

SUFFOLK J-4t  698.6 227.03 
Boston  610.0 200.34 
Boston Metro Area 
(Official S.M.S.A.)  2,332.6 694.43 
Boston - Lawrence - 
H ave rh i I I - Lowell 
Metro Area 
(county basis)  
Chelsea.  
Revere  
Winthrop Town  

2,561,000 
2,282,082 

9,885,163 

11,280 13.0 20.7 15.3 25.3 23.3 1,793,253 
11,391 1,622,564 

14,235 5,267,367 

3,241.5 976.07 11,385,062 11,664 11.7 23.5 16.4 23.8 22.7 
25.6 7.81 98,626 12,628 
42.5 12.78 112,801 8,826 
20.5 6.10 67,491 11,064 

7,899 317,978 
8,099 278,267 

7,585 1,135,306 

56,922 
49,843 

173,633 

432,340 
416,675 

929,066 

145,625 91,288 
141,321 85,410 

350,761 250,823 

195,148 66,777 285.45   1,130 
150,198 57,106   

837,270 272,304 828.17   

6,019,729 6,167 1,308,564 200,328 1,020,762 390,900 285,003 964,987 324,297 1,219.29 
68,703 8,797 19,411 2,782 7,957 2,850 2,203 13,880 2,812   
84,760 6,632 15,168 2,809 7,183 890 3,523 25,729 5,939   
17,226 2,824 5,132 1,488 525 564 152 5,341 920   

WORCESTER F-4  610.5 184.21 1,849,681 
Fitchburg  43.5 13.63 135,097 
Fitchburg- Leominster 
Metro Area 
(Official S.M.S.A.)  94.3 28.16 280,939 
Leominster  28.6 8.71 94,672 
Worcester  180.7 55.95 620,480 
Worcester Metro Area 
(Official S.M.S.A.)  344.1 100.82 1,061,455 
Worcester-
Fitchburg -LeOminster 
Metro Area 
(coivity hails)  610.5 184.21 1,849,681 

10,041 15.5 26.1 17.9 22.5 15.8 
9,912 

9,977 
10,869 
11,090 

10,528 

10,041 15.5 26.1 17.9 22.5 15.8 

1,018,075 5,527 246,224 30,268 117,595 65,099 46,330 189,649 64,129 234.88 5.9 32,979 
98,282 7,211 23,531 2,708 15,320 7,819 3,712 16,873 4,986 

156,425 5,555 38,091 4,731 19,373 10,645 6,891 27,183 9,938 16.12 
38,648 4,437 11,031 1,473 2,777 2,294 2,467 6,085 2,863 

378,043 6,757 73,227 9,977 59,811 36,738 18,920 81,644 20,740 

596,163 5,913 132,953 17,204 77,634 42,275 26,763 117,183 35,604 103.99 

1,018,075 5,527 246,224 30,268 117,595 65,099 46,330 189,649 64,129 234.88 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 

MASSACHUSETTS 
Sue SIMS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

AMHERST 
Hampshire County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WTTT 
1963 

Media Code 4 222 0260 6.00 
WTTT, Inc., Box 67, Route 9, Amherst, Mass. 

01002. Phone 413-256-6794. 

STATION'S PROGRAMMING DESCRIPTION 

WTTT: Programmed for adults and collegiate listen-
ers. 
NEWS 30%: minimum 10 min en hour, 15 min in 
traffic hours. and half hour noon report. SPORTS: 
10 min 7:45 am, 12:20 pm, & 5:30 pm when day-
light hours permit. College football. MUSIC: mixed 
all day including showtunes, standards, film music, 
trend, jazz, folk, light classic, both vocal and instru-
mental. Sun pm. blocks of original cast. pap concert, 
and serious music concert. 8:30 am daily half hour 
open phone show. Mobile broadcast car available. 
12:30 pm interview show. Contact Representative for 
further details. Reed 8/4/67. 

I. PERSONNEL 
Pres. & Garet Mgr.-Ted Pecan. 

2. REPRESENTATIVES 
Boston-Eckels & Queen, Inc. 
New York-C. Otis Rawalt, Inc. 

3. FACILITIES 
5.000 w. days; 1430 ke. Directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 

15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: Is. 3e, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15e. 
Basle Rates: 20a, 21e, 23a, 25e. 28b. 
Contracts: 405. 46, 48. 51c. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 73b 
Prod. Services: 80, 82. 

TIME RATES 

No. 3 Eff 8/1/66-Ree'd 6/30/66. 

6. SPOT ANNOUNCEMENTS 

1 min_  5 SD sec. 4 
Rates apply regardless of frequency or duration of 
contract. Guaranteed position subject to move within 
the hour. 

TRAFFIC TIMES 
(6:30-9 am & 4-7 Pm) 

Add 1.00 to applicable rate. 

B. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 3 min 

1 x.  75 60 30 22 15 10 

II). SPECIAL FEATURES 
NEWSCASTS ADJACENCIES 

Add 1.50 to applicable spot rate for guaranteed news-
cast adjacencies. 

ATTLEBORO 
Bristol County-Map Location 7-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WARA 
1950 

Subseriber to the NAB Radio Code 
Media Code 4 222 0390 1.00 
Attleboro Radio Assn., Inc., 8 N. Main St., Attle-

boro, Mass. 02703. Phone 617-222-1320. 
STATION'S PROGRAMMING DESCRIPTION 

WARA: Programmed with direct line local news 
broadcasts during drive times, 6 am-8:30 am & 4 
pm-6:30 pm. gathered by 7 local newsmen. 30 min 
at 8 am, noon & 6 pm. 2 mobile news units. MUSIC: 
standard entire broadcast day. Local features, birth 
announcements direct from local hospital, soclal calen-
dar, interviews, contests, etc., are interspersed with 
music. 8:30 am-4 pm. Local snorts are aired at 6:40 
am, 7:40 am & 6:20 pm with live play-by-play of 
local high school basketball and football. Contact 
Representative for further details. Ree'd 8/21/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Keith S. Field. 
Sales Manager-Stan Morgan. 

2. REPRESENTATIVES 
Boston-Bill Creed Associates. Inc. 
New York-C. Otis Rawalt, Inc. 

3. FACILITIES 
1.000 w.; 1320 kg. Directional-separate patterns, day 
and night. 
Operating schedule: 6 nm-10 pm. EST. 

4. AGENCY COMMISSION 
10/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, 3a, 45. 4d, 5, Ob. 7b. 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 26, 28a, 29a, 

30. 
Contracts: 400. 41, 42a. 43, 440. 45. 46, 47e, 48, 51a. 
Comb.: Cont. Discounts: 60b, 60f. 601, 61a, 62a. 
Cancellation: 70e, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 20 Eff 3/69-Rec'd 4/7/69. 

A-6 am-12:30 pm & 4-6:30 pm. 
B-12:30-4 pm & 5:30-10 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

PER YR: I x 50x 150x 300x 500x 1000x 2000x 
1 min_ ..... _ 13.00 11.00 9.00 8.00 7.50 7.00 6.50 
30 sec____ 12.00 10.00 8.00 7.00 6.50 6.00 5.50 

CLASS B 
1 min____ 12.00 10.00 8.00 7.00 6.50 6.00 5.50 
30 sec____ 11.00 9.00 7.00 6.00 5.50 5.00 4.50 

7. PACKAGE PLANS 
BEST TIMES AVAILABLE 

1 WEEK 
PER WK: 6 ti 12 ti 24 01 36 tl 48 ti 
1 min  11.00 9.00 8.00 7.50 7.00 
30 sec..._.- .... -   10.00 8.00 7.00 6.50 6.00 

4 OR MORE WEEKS 
1 min. 9.00 8.00 7.50 7.00 6.50 
30 sec ........... _._._.  8.00 7.00 6.50 6.00 5.50 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr I hr 

Percentage of I-min rate  200 400 600 1000 
Spots and programs may not be combined for dis-
counts. 

10. SPECIAL FEATURES 
NEWS 
CLASS A 

PER YR: Ix 50x 150x 300x 500x 100ers 2000x 
1 min  14.00 12.00 10.00 9.00 8.50 8.00 7.50 
30 sec  13.00 11.00 9.00 8.00 7.50 7.00 6.50 

CLASS B 
1 min  13.00 11.00 9.00 8.00 7.50 7.00 
30 sec  12.00 10.00 8.00 7.00 6.50 6.00 

NEWS PACKAGES-BTA 
1 WEEK 

PER WK: 6 ti 12 tl 24 tl 36 tl 48 tl 
1 min   12.00 10.00 9.00 8.50 8.00 
30 sec  11.00 9.00 8.00 7.50 7.00 

4 OR MORE WEEKS 
1 min..._.__   10.00 9.00 8.50 
30 see  9.00 8.00 7.50 
News and spots may be combined. 

BEVERLY 
Essex County-Map Location J-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WMLO 
1960 

Media Code 4 222 0520 3.00 
Algonquin Broadcasting Corp., Box 344, Beverly, 

Mass. 01915. Phone 617-774-7000. 
STATION'S PROGRAMMING DESCRIPTION 

WMLO: Programmed for general interest. 
NEWS: 5 min on hour, 2 min on half hour. Sign-
on-8 am middle-of-the-road music personality show. 
8-9 am audience participation talk show. 9 am-5 pm 
middle-of-the-road music personality shows. 5-5:15 
pm sports round-up. Contact Representative for fur-
ther details. Itec'd 1/2/68. 

I. PERSONNEL 
President-Joseph I. Alfano, Jr. 
Station Manager-John Weld. 
Program Director-George Erwin. 

2. REPRESENTATIVES 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
500 w. days; 1570 lre. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 30, 3e, 4a, 5, 613. 7b, 8. 
Rate Protection: 10b. 11b. 12b, 13b, 14b, 150. 
Basic Rates: 20b, 21b, 22a, 23a, 24a, 25e. 26, 29a, 

30. 33b. 
Contracts: 40a, 41, 42b, 42d, 43, 44a. 45, 46. 47a, 

49. 50. 51b. 
Comb.: Cont. Discounts: 60a, 60c, 60d. 60e. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Member: French Program Group of New England. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1985. 
Rates received January 27. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

1 ti 7.50 0.00 260 ti 6.60 5.10 
13 ti_.___ 7.35 5.85 312 6.45 4.95 
26 ti 7.20 5.70 700 ti ....... ___ 4.50 3.35 
52 ti_______. 7.05 5.55 1000 ti_._ 4.00 3.00 
104 ti  6.90 5.40 1500 ti..-..-.. 3.50 2.75 
156 ti  6.75 5.25 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 
-1 minute- -30 seconds-

YER WK: 1 wk 13 wk 52wk 1 wk 13 wk 52 wk 
12 ti_____ 5.00 4.75 4.50 3.75 3.55 
18   4.85 4.60 4.35 3.85 3.45 3.25 
24 4.70 4.45 4.20 3.55 3.35 3.15 
30 ti  4.50 4.30 4.05 3.45 3.25 3.05 
36 4.40 4.15 3.90 3.35 3.15 2.95 
42 ti______ 4.25 4.00 3.75 3.25 8.05 2.85 
48 ti  4.10 3.85 3.60 3.15 2.95 2.75 
60 or more  3.75 3.50 3.25 3.00 
10 second announcements-50% of 1-minute rate. 
Minimum buy 18 weekly. 

DOOR BUSTER 
10 sec Saturation pkg, 75 wkly... ..... --._.- 112.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 mln 

1 x. .. 75 60 30 22 15 
DISCOUNTS 

13x-5% 52x-I2-1/2% 156r-20% 
26x-10% 104x-15% 260x-25% 

9. PARTICIPATING PROGRAMS 
6.50 Telephone and Audience Participation Mon thru Fri: 
5.50 "Open House"- 9:05-10 am. 

"Dialogue"-12:05-12:30 am. 
PER WIC: ea ea 
2 ti.  7.50 4 ti  6.50 
3 ti  7.00 5 ti  6.00 
May run from 2 to 4 minutes. 

10. SPECIAL FEATURES 
8.00 7.50 5 MINUTE NEWS/SPORTS/FEATURES/PACKAGES 
7.00 6.50 PER WK: 5 ti 10 ti 15 tl 21 ti 

Ea   8.00 7.50 7.00 6.50 

BOSTON (13 AM; 11 FM) 

(including Brookline, Cambridge, Me.dford, 
Waltham) 
Boston, Suffolk County-Map Location 3-4 
Brookline, Norfolk County-Map Location H-5 
Cambridge, Middlesex County-Map Location H-4 
Medford, Middlesex County-Map Location H-4 
Waltham, Middlesex Counts-Hap Location H-4 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This Is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It Is part of the 
time Inning function to determine ertent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WBCN (FM) 
1958 

BOSTON 

GEE go Elmo 
Media Code 4 222 0650 8.00 

WBCN. Inc., 312 Stuart St., Boston, Mass. 02116. 
Phone 617 482-6410. 
STATION'S PROGRAMMING DESCRIPTION 

WBCN (FM): MUSIC: rock, folk rock, jazz, blues, 
folk, gospel and a small amount of classical. It is 
oriented towards 18-34 age bracket. Each individual 
announcer spontaneously programs his own daily 
broadcasting slot. Exposure is given to new or un-
known artists, provided music is in accord with sta-
tion's programming. Reed 5/16/69. 

I. PERSONNEL 
Pres. & Gen'l R. Moen. 
Gen'l & Gen'l Sales Mgr.-Leonard A. Cohen. 

3. FACILITIES 
ERP 50,000 w. (hertz.), 50,000 w. (vert.); 104.1 me. 
Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 567 ft_ above sea level. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la, 2b, 30. 3b, 3d, 4a. 4e. 5. 6a, 7a, 8. 
Rate Protection: 10b, 11b. 12b, 13b. 14b, 15e, 15b. 
Basic Rates: 20a, 22a, 22b, 24a, 24b, 24e, 25a, 26. 

28b, 28e, 29a, 33e. 
Contracts: 40a, 41, 42b, 45, 46. 47e. 
Comb.; Cont. Discounts: 61a, 61b. 62b. 
Cancellation: 70a, 70e. 71a, 72, 73e, 73b. 
Commerciale delivered In stereo upon request. 
Member: CN FM Group. 
Maximum saturation per advertiser: 1 minute per 
hour. 
Commercial limit: 8 minutes per hour. 

TIME RATES 
No. 12 Eff 5/15/69-Rec'd 5/5/69. 

AA-Mort thru Fri 4 pm-midnight; Sat & Sun 10 
am-midnight. 
A-Mon thru Fri 6 am-4 pm: Sat & Sun 6-10 am. 
B-Dally midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 ti 12 tl 18 ti 24 ti 50 tl 
AA   20 19 10 17 16 15 
A   17 16 15 14 13 12 

B. flat 10. 
30 see: 80% of 1-min. 
AA & A allots combine for frequency discounts; maxi-
mum saturation per advertiser 1 minute per hour; 
commercial limit 8 minutes per hour. 

WBOS 
NOTE: The call letters of this station have been 
changed to: 

WUNR 
(Boston continued on next page) 
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Boston-Continued 

W B 0 S-FM 
1959 

BROOKLINE 

Fimrj 
Media Code 4 222 0781 1.00 
Champion Broadcasting System, Inc., 275 Tremont 

St.. Boston, Mass, 02116. Phone 617-357-8677. 
I. PERSONNEL 
President-Herbert S. Roffman. 
Vice-Pres. & Gen'l Mgr.-Ralph Weinman, 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

3. FACILITIES 
ERS 50,000 w.; 92.9 mc. Stereo. 
Operating schedule:   EST. 
Antenna ht.:  

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
See WUNR listing for coded regulations. 
AM facilities: WUNR. 

TIME RATES 

Except for 8. PROGRAM TIME RATES, which do 
not apply to FM, rates are identical to WUNR. See 
that listing. 

WBZ WBZ-FM 
1921 1957 

BOSTON 

FI RADIO ADVERTISING REPRESENTATIVES. INC. 

e 
A Group W Station 

RAB 

Subscriber to the NAB Radio Code 
Media Code 4 222 0910 6.00 
Westinghouse Broadcasting Co., Inc., WBZ Radio 

and TV Center. 1170 Soldiers Field Rd., Boston, 
Mass. 02134. Phone 617-254-5670. TWX 710-330-
6316. 
STATION'S PROGRAMMING DESCRIPTION 

VIBE: Programmed for general mass appeal. 
5 music personalities, 6-10 am. 10 am-2 pm, 2-6 pm. 
6:30-10 pm, 12M-6 am. Telephone talk program 
10 pm-12M. NEWS: 5 mln on hour except 10 rnin at 
7 am, 8 am, noon. Half hour news 6-6:30 pm. Head-
lines on half hour except 5 min at 6:30, 7:30 & 8:30 
am. SPORTS: professional football and college foot-
ball play-by-Play. MUSIC: 60% popular, 20% al-
bums, 20% past hito. Public affairs Sun 8 pm-12M. 
Contact Representative for further details. Reed 
12/3/68. 

I. PERSONNEL 
General Manager-James R, Lightfoot. 
General Sales Manager-Sy Vane. 
Sales Service Manager-Horace P. Bolts. 

2. REPRESENTATIVES 
Radio Advertising Representatives, Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
50.1100 ..; 11130 kc. Directional-same pattern, all 
hours, clear channel. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES 
EltP 2,800 w.; 106.7 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna tit.: 1,035 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3d. 4a, 5, 613, 7b, 8. 
Rate Protection: 10e, lle, 12e, 14e, 16. 
Basic Rates: 20b, 22b, 23a, 24a, 25e, 315. 
Contracts: 40b, 41. 42e, 45, 46, 
Comb.; Cont. Discounts: 601. 61a, 62b. 
Cancellation: 71e, 73h. 
Announcement contracts subject to cancellation on 14 
days prior written notice, but no such notice shall be 
effective until 14 days after start of broadcasts. 
Program contracts subject to cancellation on 28 days 
prior written notice, but no such notice shall be 
effective until 28 days after start of broadcasts. 
FM programmed separately noon-6:00 pm and 8:05 
pm-midnight. 
Time sold under WBC standard terms and conditions 
printed on NVBC facility contract forms only and no 
conditions, printed or otherwise, appearing on orders, 
copy instrueuuns, or on contract forms, which conflict 
with station's policies, will be binding on station. 
Announcements and program periods may not be 
combined for discount purposes except for incentive 
discounts. 

Incentive Discounts 
Minimum weekly expenditure-100.00. news or an-
nouncements. 
26 consec wks  5% 52 consec wks 10% 
Class AA excluded except under M.A.N. and M.A. 
plans. Class 5 news excluded. 

TIME RATES 
No. 15A Eff Rec'd 7/17/69. 

7. PACKAGE PLANS 
AA-Mon thru Sat 6-10 am. Rotating 6:30-10 am 
or 6-9:30 am. 
A-Mon thni Fri 3-8 pm. 
13-Mon thru Fri 10 am-3 pm; Sat 10 am-8 pm; 
Sun 7 am-8 pm. 
C-Mon thru Sat 5:30-6 am; Sun 5:30-7 am; Mon 
thru Sun 8 pm-midnight. 

CLASS AA 
PER WE: I ti 6 It 12 ti 20 tI 32 ti 40 tl 
1 min  125   
30 sec  105 
10 sec  75   

CLASS A 
I min  85 72 68 60 55 51 
30 sec  72 61 58 51 47 43 
10 sec  51 43 41 36 33 31 

CLASS B 
1 min  70 60 56 49 46 42 
30 sec  60 51 48 42 39 36 
10 sec  42 36 34 30 28 25 

CLASS C 
1 min  40 34 32 28 26 24 
30 sec  34 29 27 24 22 20 
10 sec  24 20 19 17 16 14 

BULK RATE PLAN 
1500 1-min spots used within 52 who, ea 41.00. 
1820 1-min spots used within 52 wks, ea 38.00. 
Same distribution as M.A.N. Plan. Preemptible to 
weekly plan advertiser. Subject to weekly plan short 
rates if cancelled. Must be contracted for in advance. 
Not combinable with other package plans. 

M.A.N. PLAN 
(25% AA, 25% A, 25% B, 25% C and/or Sun) 

PER WE. EA: 8 ti 12 ti 20 01 82 tl 40 ti 
1 .......... _ .... 64 59 53 48 45 
30 sec  54 50 45 41 38 
10 sec  38 35 32 29 27 
When a combination of 1 minute. 30 and/or 10 
second spots is purchased under the M.A.N. or M.A. 
Plans, each length spot must be used in units of 4, 
with percentage distribution as shown. 
M.A.N. Plans contribute toward further discounts 
under weekly plan only. 
M.A. Plans contribute toward further discounts under 
M.A.N. and weekly plan, but not vice-versa. 

M.A. PLAN 
(25% AA, 25% A (10 pm-midnight, subject to 

avallabilities), 50% B) 
PER WE. EA: 8 tl 12 ti 20 ti 
1 min.  7 67 59 
3(I sec  61 57 50 
10 sec.  43 40 35 

PREMIUM RATE 
l'or spot, flat  135 
1 minute spots within News 7:05-7:10 am, 8:05-8:10 
am. Not subject to Incentive discounts. 

It.O.S. PLAN 
CLASS A 

(except Mon thru Sat 10 pm-midnight) 
PER WE. EA: 12 01 18 ti 24 tl 
1 min  51 48 43 
30 sec  43 41 37 

CLASS B 
1 min.  42 39 35 
30 sec  36 33 30 

CLASS C 
1 min.  24 22 20 
30 sec  20 19 17 
Times and days are non-selective within time classi-
fication ordered. Preemptible without notice. Spots 
do not combine and do not earn additional discounts. 

NIGHTLIGHT 
(Tues thru Sun midnight-5:30 am) 

PER WK: 1 t1 10 tl 20 01 
1 min - 15 12 8 
30 sec  . 13 10 7 
Spots In this plan do not earn any additional dis-
counts and do not combine with other spots or pro-
grams for discount purposes. 

10. SPECIAL FEATURES 
NEWS 

1-Mon thru Sat 7, 7:30, 8. 8:30 am, 6:55 am 
weather. 
2-Mon thru Sat 6:30. 9 am, 5, 6 pm. 
3-Mon thru Sat 6, 10, 11 am, noon, la, 2, 3, 4, 
7 pm; Sun 6 am-7 pm. 
4-Dally 8, 9, 10, 11 pm. 10 & 11 pm rotate daily 
& hourly. 
5-Dally midnight rotates daily & hourly; Mon 1, 2, 
3, 4, 5 am. Not combinable. 
PER WK: I 2 3 4 5 
1 ti  150 115 85 50 20 
6 ti    150 100 72 43 17 
12 ti  150 100 68 40 15 
18 ti  150 100 60 35 13 

BZ COPTER TRAFFIC REPORTS 
1 strip Mon thru Fri between 6:35 and 9 am on a 
rotating basis. 
1 strip Mon thru Fri between 3:35 and 6 pm on a 
rotating basis. 
10 programs per wk.  _______________ ....... 1000 
Includes 5-second open and close and 1-minute spot. 
Combinable with weekly plan only. Regular Incentive 
discounts will apply, same as with Standard News 
and spots services. 
Discount: 52 vik-10% 

DISCOUNTS 
Spots and News periods may not be combined for 
discount purposes except for incentive discounts. In-
centive discounts apply to consecutive weeks of broad-
cast. 
Incentive Discounts: Minimum weekly expenditure 
before discounts 100.00 news or snots. 
52 conoce wk-10% 26 consec wk-5% 
AA spots excluded except under M.A.N. and M.A. 
plans: 5 News and BE Canter Traffic Reports ex-
cluded. 

CONTINUING DISCOUNTS 
After an advertiser has earned an incentive discount. 
the discount earned will continue to apply so long 
as a consecutive weekly schedule of at least 100.00 
gross per week is maintained, excepting Night Light, 
AA. ROS Plans. 5 News and BZ Coiner Traffic 
Reports, 

WCAS 
1948 

CAMBRIDGE 

A Kaiser/Globe Station 
R AB 

Subscriber to the NAB Radio Code 

Media Code 4 222 1040 1.00 

Kaiser-Globe Broadcasting Corp. 620 Massachusetts 
Ave., Cambridge, Mass. 02139, Phone 617-492-
6450. TWX 710-331-0851. 

I. PERSONNEL 
General Manager-Donald S. Shaw, Jr. 
Program Manager-Tony Cennamo. 

2. REPRESENTATIVES 
Michael Nichter Associates. 
New England-Bill Creed Associates. Inc. 

3. FACILITIES 
250 w.: 740 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. ES. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 4a, 4d. 5. Ca, 7b, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 148. 
Basic Rates: 20a, 22a, 22b, 23e, 24b, 25e. 285, 29a. 
Contracts: 40s, 42a, 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 60a, 60k, 61a. 61b, 62b. 
Cancellation: 70a, 70e, 71a. 73a. 
Cancellation notice required 14 days before in writ-
ing 
.Affillated with American Information Network. 

TIME RATES 
Eff 7/1/68-Reed 7/10/68. 

AA-Dion thru Sat sign-on-10 am & 3 pm-sign-off. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 265 52x I04x 1508 260x 312x 
1 min..... ..... 15.00 13.50 12.75 12.50 12.00 11.75 11.25 
30 see.- 12.00 10.50 10.25 9.75 9.50 9.09 8.75 

CLASS A 
1 min  12.00 10.50 10.25 9.75 9.50 9.00 8.75 
30 sec.  9.75 9.00 8.25 8.00 7.50 7.25 6.75 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
CLASS AA 

PER WK I ti 6 tl 12 tl 18 tl 24 ti 30 ti 
1 rain.  15.00 14.75 13.25 12.00 11.25 10.60 
30 sec.  12.00 11.75 10.50 9.75 9.00 8.25 

CLASS A 
1 min  12.00 11.75 10.50 9.50 9.00 8.25 
30 sec.  9.75 9.50 8.25 7.50 7.25 6.75 
10 see: 50% of 1-min. 

Fli,xY-FIFTY PLANS-50% AA. 50% A. 
FLAT: lx 26x 52x 104x I56x 260x 812x 
1 min_  13.50 11.75 10.50 10.25 9.75 9.50 8.75 
30 sec  11.00 9.50 8.75 8.25 8.00 7.50 8.75 
PER WE: 1 ti 6 ti 12 II 18 tl 24 ti 30 ti 
1 min.  13.50 12.50 11.25 10.25 9.75 9.00 
30 sec.__   11.00 9.75 9.00 8.25 8.00 7.25 
10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
NEWS 

I tl 2 tl 3 ti 4 ti 5 tl 6 ti 7 ti 
AA.. 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
A  24.00 22.75 21.50 20.50 19.25 18.00 10.75 

COMMUNITY REPORTS 
AA A  

PER WK: 5 ti 10 tl 15 tl 5 ti 10 ti 15 tl 
1 ..... 112.50 221.25 298.00 90.00 176.25 236.25 
30 sec-  90.00 176.25 236.25 73.00 142.50 185.50 

tra e 

WCOP 
1935 

BOSTON 

NBC Radio Network 
STONE REPRISSENTATIVES. INC. 

RIAB 

A Plough. Inc. 
Media Code 4 222 1170 6.00 
Plough Broadcasting Corporation, 234 Clarendon St., 

Boston. Mass. 02116. Phone 617-267-0123. 
I. PERSONNEL 
President-Harold It. Krelstein (Memphis). 
Vice-Pres. & Gen'l Mgr.-John F. Crohan. 
Sales Manager-John P. X. Darts. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
5,000 w.; 1150 kc. Directional-separate patterns dal 

and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: is. 2a. 3e, 3b, 3d, 4e. 9d, 5, 6e, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13.13, 14b, 15a, 160, 

Basi16.c Rates: 2.0e. 20b, 21a, 21b, 21d, 22e. 22b, 23a, 
24b, 24e, 285, 29a, 33e, 

Contracts: 40e. 41, 44s. 45. 46, 47a. 49, so. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60f, 601. 

61a, 62e, 
Cancellation: 705, 71e, 72, 73e, 73b, 
Prod, Services: 80, 81, 82. 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 14 Elf 1/1/69-Rec'd 1/15/69. 
AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm: Sun 6 am-7 Mi. 
A-Sun thru Sat 7 Pm-midnight. 
B-Sun thru Sat midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AAA AA A B 
1 x  50 48 ‘6 44 
52 x.    48 46 44 42 
104 1..   46 44 42 40 
156 x  44 42 40 38 
260 x.  38 36 32 SO 
312 x   36 33 30 29 
364 x _ 34 30 28 27 

27 26 25 
1040 x  30 25 24 23 

FIXED POSITION 
Within specified 1/2 hr  50 48 46 44 

7. PACKAGE PLANS 
1-MINUTE SATURATION PACKAGE 

PER WE: 6 tl 12 ti 18 ti 24 tl 80 ti 36 tl 
AAA ....... 276 528 688 864 leo 1152 
AA   264 504 648 792 900 972 
A .... 256 480 576 720 810 930 

Not combinable to earn frequency discounts, and 
multi-products do not combine, unless purchased on 
one contract through one agency. Not subject to 
retro-active discounts. May be cross combined to 
earn numerical frequency. 

TOTAL AUDIENCE PLAN 
1 MIN: WKLY 
6 ti (2AAA, 2AA, 252 
12 ti (4AAA, 4AA, 4A) 420 
18 ti (6AAA, 6AA, 6A) . 594 
24 ti (8AAA, 8AA, 8A) __________ 720 
30 ti (10AAA. 10AA, 10A)  
36 ti (12AAA, 12AA, 12A)  _ -- 936 

ROS SUNDAY THRU SATURDAY 
(ETA-Pre-emptible) 

40 ti per wk. ea  27 50 ti per wk. es_-__ 25 
30 see: ao% of 1-min  10 sec: 50% of 1-min. 
20 sec: 70% of 1-min  

IS. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

WKLY: I tl 6 tl 7 ti 12 ti 14 ti 18 ti 21 tl 
AAA .... 85 300 350 576 644 792 882 
AA . 82 288 336 552 616 756 840 
A   80 276 322 528 588 720 798 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wit-10% 52 wk-15% 

Station 

MASSACHUSETTS 

WCOP-FM 
1948 

BOSTON 

STONE REPREBENTATIVZ13. INC. 

Media Code 4 222 1171 4.00 
Plough Broadcasting Co.. Inc.. 234 Clarendon St.. 

Boston. Mass. 02116, Phone 617-267-0123. 
I. PERSONNEL 
President-Harold R. Krelstein (Memphis). 
Vice-Sees. & °ern Mgr.-John F. Crohan. 
Station Manager--Gus Saunders. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 20,000 w.; 100.7 mc. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 490 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3s. 3b, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basle Rates: 208. 225. 22b, 23a, 24a, 28a, 29a. 
Contracts: 405, 42a, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e. 713. 

TIME RATES 
No. 1 Eff 7/1/68-Rec'd 7/15/68. 

Ix 5x 10x 

8. PROGRAM TIME RATES 
10 min 1/4 hr 25 min 50 mln 

1 x._ - 35 50 75 100 
5+   25 40 65 90 

10. SPECIAL FEATURES 
Boston Kitchen Show-flat ea 20 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 

WCRB WCRB-FM 
1947 1953 

BOSTON-WALTHAM 

îaii FIMO 
Media Code 4 222 1300 9.00 
Charles River Broadcasting Co. 
Boston Studio and Sales Office-Sheraton Plaza Hotel, 

Boston, Mass. 02116. Phone 617-893-7080. 
Send all copy and billing to WCRB, 750 South St.. 
Waltham. Mass. 02154. 
STATION'S PROGRAMMING DESCRIPTION 

WCRB: Programmed for general interest. 
MUSIC: serious music featuring symphonies, concer-
tos, cantatas, motets, chamber music, opera, baroque, 
ballet and solo instruments featured 10 am-noon, 1-4 
pm & 7 pm-1 am. Lighter music including waltzes, 
polkas, marches, classical excerpts. Light classical 
pieces featured 6-9 am & 4-6 pm daily. Music from 
standard popular favorites noon-1 pm & 6-7 pm. 
NEWS: 7:55 am, noon & 11 pm, all 10 min, 5 
min summary newscasts scheduled at 6 am, 6:30 am, 
7 am, 7:30 am, 9 am, 11 am, noon, 1 pm, 4 pm. 
5 pm, 6 pm, 7 pm, 8 pm, 1 am. Discussion nightly 
at 6:50 pm, Sun at 2:25 pm. Contact Representative 
for further details. Rec'd 1/2/69. 

I. PERSONNEL 
President-Theodore Jones. 
Vice-Pres. & Gen'l Mgr.-Richard L. Kaye. 
Sales Manager-Charles G. Pye. Jr. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5.000 watts; 1330 kc. Directional. 
Operating schedule: 6:00-1:00 am. EST. 
FM-ERP 11.000 w.; 102.5 me. 
Operating schedule: 6:00-1:00 am. EST. 
Antenna ht.: 920 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, Sa, Sb, 3d, 4a, 4d. 5, 6b, 7b, 8. 
Rate Protection: 10a, 11e, 12a. 13a. 14a, 15b. 
Basle Rates: 20e, 22s, 25e, 280. 29b, 30. 
Contracts: 40e, 41, 46, 50. 
Cancellation: 71e, 72, 73a, 
Prod. Services: 80, 81. 82. 
Following rates are for AM and FM combined. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 14 Eff 9/1/65-Rec'd 5/4/66. 
7. PACKAGE PLANS 
AA-Mon thru Sat 6:58-9 am; Mon thru Fri 4-11 
pm; Sat & Sun noon-11 pm. 
A-All other times. 

1 MINUTE 
AA, PER WE: 

1 ark 7 wk ISwk 26 wk 
28.00 26.00 24.00 22.00 

6 ti __ 27.00 25.00 23.00 21.00 
12 26.00 24.00 22.00 20.00 
18 ti____ 25.00 23.00 21.00 19.00 
24 ti  24.00 22.00 20.00 18.00 
30   23.00 21.00 19.00 17.00 
A: 
• ..... - 25.00 23.00 21.00 18.00 15.00 

ti  24.00 22.00 20.00 17.00 14.00 
12 ti____ 23.00 21.00 19.00 16.00 13.00 
18 22.00 20.00 18.00 15.00 12.00 
24 ii  21.00 19.00 17.00 14.00 11.00 
30 ti  20.00 18.00 16.00 13.00 10.00 

(*) Less than 6 ti. 
10 SECOND ID'S 

AA: 
6 ..... 16.20 15.00 13.80 11.00 10.00 
12 ti..._...._ 15.60 14.40 13.20 10.00 9.00 
18 ti  13.80 12.60 9.50 8.50 
24 ti  14.40 13.20 10.00 9.00 8.00 
30 ti.._ _ 13.80 12.60 9.50 8.50 7.50 
A: 
6 ti  14.40 13.20 12.00 8.50 7.00 
12 Li__ 13.80 12.60 11.40 8.00 6.50 
18 ti  13.20 12.00 10.80 7.50 6.00 
24 U.._   12.60 11.40 8.50 7.00 5.50 
30 ti  12.00 10.80 8.00 6.50 5.00 

(This listing continued on next page) 

52 wk 104 wk 
20.00 18.00 
19.00 17.00 
18.00 16.00 
17.00 15.00 
16.00 14.00 
15.00 13.00 

14.00 
13.00 
12.00 
11.00 
10.00 
9.00 

9.00 
8.00 
7.50 
7.00 
8.50 

6.50 
6.00 
5.50 
5.00 
4.50 
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MASSACHUSETTS 
Boston-W C R B, W C R B-FM-Continued 

SPECIAL EVENTS 
(Cinema, Concerts, Theatre etc.) 

1 minute, ea.- .. _ 12.00 
Annual pkg. fó  t.ar -n) ea...   10.00 

8. PROGRAM TIME RATES 
CLASS AA 

(7:00-9:00 am Mon thru Sat; 4:00-11:00 pm Mon 
thru Fri; noon-11:00 pm Sat and Sun) 

1 hr 25/30 
PER Yll: 55 min min 1/4 hr 10 min 5 min 
1 U.__ ..........   120.00 75.00 50.00 40.00 35.00 
13 ..... 115.00 70.00 47.00 38.00 33.00 
26 ti -----110.00 65.00 45.00 36.00 31.00 
52 ti_ ....... ...... 105.00 60.00 42.00 35.00 30.00 
104 U.__ ........ 100.00 55.00 40.00 34.00 29.00 
156 ti  95.00 52.00 38.00 32.00 27.00 
260 ii---------......_ 90.00 50.00 36.00 31.00 26.00 
312 ti  85.00 47.00 35.09 30.00 25.00 

CLASS A 
(All other times) 

1 ti -________ 100.00 60.00 43.00 35.00 30.00 
13 ti _.........._...... 95.00 57.00 4L00 33.00 28.00 
26 ti  90.00 54.00 39.00 31.00 26.00 
52 ti  85.00 51.00 37.00 29.00 24.00 
104 ti  80.00 48.00 35.00 27.00 22.00 
156 ti 75.00 46.00 33.00 25.00 20.00 
260 70.00 44.00 32.00 23.00 18.00 
312 ti    65.09 42.00 31.00 22.00 17.00 
Programs and announcements may be combined to 
earn frequency discounts. 

9, PARTICIPATING PROGRAMS 
MON THRU FBI: 
WCRB Second Program with Dave MacNeill-9:05-
10 am. A rates plus 10%. 
Morning Concert with Rob Stuart-Vail-10:05 am-
noon. Class A plus 10%. 
Evening Symphony with Rob Stuart Va11-8:05 pm-
midnight. Class AA plus 10%, 
WCRB at Midday with Dave Tucker-12:10-2 pm. 
Gourmet Guide-6D word participation. 3 participa-
tions per week: 
13 wk.    26 52 wk.  20 
26 wk-- 23 
TUE: 
Record Review with John Cameron-10 pm. Class 
AA plus 10%. 
PEURS: 
Boston-Symphony-9 pm. Class AA Plus 10%. 
SAT: 
Afternoon At Opera with Dave Tucker-2-5:30 pm. 
A rate plus 10%. 
Boston Symphony Orchestra conducted by Erich Lana-
dort. with Richard L. Kaye and William Pierce-
8:05-10 pm. Full sponsorship 400.00, half sponsor-
ship 210.00. 
SUN: 
Concert Time: 
Boston Pops Orchestra-5-7 pm. Arthur Fiedler con-
ductor. Full sponsorship 375.00, half sponsorship 
195.00. 
Showtime In Stereo with Dave Tucker-7:05-8 pm. 
Class AA plus 10%. 

10. SPECIAL FEATURES 
NEWSCASTS PACKAGES 

AA, PER WE: 7 wk 13 wk 26 wk 52 wk 104 wk 
6 ti .. . ........ 35 33 31 27 23 
12 tL 34 32 30 26 22 
18 ti 33 31 29 25 21 
24 ti32 30 28 24 20 
A: 
6 ti 29 27 25 20 16 

24 19 15 
18 ti ........... _ ........ 27 25 23 18 14 
24 ti  26 24 22 17 12 

WEEI 
1924 

BOSTON 

CBS Owned 

1, CBS RADIO 
SPOT SALES 

News- Talk -Information 

Subscriber to the NAB Radio Code 
media Cede 4 222 1490 4.00 
CBS Radio, a division of Columbia Broadcasting Sys-

tem, Inc., 4450 Prudential Tower, Boston, Mess. 
02199. Phone 617-262-5900. 

STATION'S PROGRAMMING DESCRIPTION 
WEEI: Programmed for general interest. 
All news and talk format: M-F, 5:30 am-11:30 pm, 
Sat, 5:30 am-11 pm, Sun, 6:30 am-6 pm & 7-9 pm. 
2 expanded news programs, featuring news, sports, 
weather, traffic and special features, M-Bat, 5:30-9 
am and M-F, 6-7:30 pm. Hourly local and national 
news plus network features and public affairs pro-
grams. Classical and semi-classical music broadcast 
M-Sot. 11:30 pm-5:30 am. Talk programs with 
talkmasters handling phone broadcast in blocks. M-F, 
9-11:20 am, 2-6 pm & 7:30-11:30 pm, Sat, 9-11:30 
am, noon-2 pm & 7-11 pm. Sun, 6:30-9:30 am, 10 
am-2 pm, 2-6 pm & 7-9 pm. News 45%, Tble-
phone and talk 37%. Music 18%. Contact Represen-
tative for further details. Reed 1/8/69. 

I. PERSONNEL 
Vice-Pres. h Gen'l Mgr.-Donald J. Trageser. 
General Sales Manager-Ronald E. Bain, Jr. 
National Sales Manager-Robert W. Allen. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
5,000 w.; 590 kg. 
Licensed to operate full time on regional channel. 
Operating schedule: 24 hours dally except 12:05-5:30 
am Mon. EST. 

4. AGENCY COMMISSION 
15% on net charges. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4a, 4d. 5, 6b, 7b, 8. 
Rate Protection: 10c, 11e, 12e, 13e. 14c. 
Basic Rates: 201, 21b, 21e, 21d, 22a, 22b, 24a, 24e, 

22e, 27, 28a, 29a. 
Contracts: 40b, 41, 44b, 45, 46, 48, 51b. 
Comb.; Cont. Discotmta: 60a, 69f, 601, 61b, 82d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
l'rod. Services: 80, 81, 82. 
All rates quoted are dollar cost per unit unless other-
wise specified. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
No. 32 EE 12/29/68-Rec'd 12/5/68. 

AM Drive-Mon thru Sat 6-10 am. 
PM Drive-Mon thru Sat 3-7 pm. 
Daytime-Mon thru Sat 10 am-3 pm. 
Nighttime/Weekend-Mon thru Sun 7-11:30 pm: Sun 
6:30 am-11:30 am. 
Early AM-Mon thru Sat 5:30-6 am. 

6. SPOT ANNOUNCEMENTS 
SECTION I-ANNOUNCEMENTS 

(Rotate within Specified Time Class) 
1 MINUTE 
AM DRIVE 

 Per wk  
PER CONSEC WE: I ti 6 tl 12 tI 18 tl 24+ 
1 wk...   90 80 73 66 60 
26 ....... _ ....... 85 76 69 63 57 
52+   81 72 66 59 54 

PM DRIVE 
1 wk____ ...... _ .... ...... 82 75 69 63 57 
26 wk... 78 71 66 60 54 
52+   74 67 62 57 51 

DAYTIME 
1 wk  70 63 56 49 44 
26 %..k.  66 60 53 47 42 
52+   63 57 50 44 40 

NIGHTTIME/WEEKEND 
1 wk  42 39 36 
26 wk  40 37 34 
52+     38 35 32 
EARLY AM-Flat 20. 

20/30 SECONDS 
AM DRIVE 

1 wk  72 64 58 
26 wit.  68 61 55 
52+   65 58 52 

PM DRIVE 
1 wk  66 60 
26 ............   63 57 
52+ 

DAYTIME 
1 wk  56 50 45 39 35 
26 wk.  53 47 43 37 33 
52+   50 45 40 35 31 

NIGHTTIME/WEEKEND 
1 wk  34 31 29 26 24 
26 wk.  32 29 28 25 23 
52+   31 20 26 23 22 
EARLY AM-Flat 16  

10 SECONDS 
AM DRIVE 

1 wk  54 48 44 40 36 
26 wk  51 46 42 38 34 
52+   49 43 40 36 32 

PM DRIVE 
1 wk  49 45 41 38 34 
26 wk  47 43 39 36 32 
52 wit  44 40 37 34 31 

DAYTIME 
1 wk  42 38 34 29 26 
26 wit  40 36 32 28 25 
52+   39 34 31 26 23 

NIGHTTIME/WEEKEND 
1 wit  25 23 22 20 18 
26 wk  24 22 21 19 17 
52+   22 21 20 18 16 
EARLY AM-Flat 12. 

7. PACKAGE PLANS 
SECTION II-SPECIAL FEATURES 

NOTE: Additional spots may be added to these 
plans. Add spots to below MIP plans in this se-
quence: evenings/weekends 10 am-7 pm Mon thru 
Sat: 6-10 am Mon thru Sat. 

A. MAXIMUM IMPACT PLANS 
PER WK: (*) (t) (I) 1 mln 20/30 10 See 
Plan I. 6  1 3 2 336 270 186 
Plan II. 12  3 5 4 612 492 336 
Plan laI, 18._   5 7 6 828 666 450 
Plan IV. 24  7 9 8 984 792 552 
Plan V, 36.......- 10 13 13 1404 1116 ..._ 
MIP may not combine with other packages for lower 
rates but may count numerically toward obtaining 
lower rates for spots in Section I. 

(.) Mon thru Sat 6-10 am. 
(9) Mon thru Sat 10 am-7 pm. 
(i) Evening/Weekends. 

B. DAYTIME PLANS 
(Mon thru Sat 10 am-3 Dm) 

PER WK, EA: 6 tI 12 tl 18 tl 24 ti 
1 min.  50 46 42 38 
20/30 sec  40 37 34 30 
10 sec.  30 28 25 23 

C. NIGHTTIME/WEEKENDS 
(Mon thru Fri 7-11:30 pm; Sat & Sun 6 am-

11:30 Dm) 
1 min  30 28 26 24 
20/30 sec  24 22 21 19 
10 sec  18 17 16 14 

10. SPECIAL FEATURES 
SECTION II 

D. 5/10/15 MINUTE NEWS PLANS 
5 MINUTES 

PER WE: -Per Casses Wit-
AM DRIVE: I wk 26 wk 52+ 
1 ti  92 87 83 
6 ti  87 83 78 
PM DRIVE: 
1 ti.  88 84 79 
6 ti  84 80 76 
DAYTIME: 
1 ti  74 70 67 
6 ti  70 66 63 
NIGHTTIME/WEEKEND: 
1 ti  46 44 41 
6 ti  42 40 38 

10 MINUTES 
AM DRIVE: 
1 ti  141 134 127 
6 ti  134 127 121 
PM DRIVE: 
1 ti  135 128 121 
6 ti    128 122 115 
DAYTIME: 
1 ti  111 105 100 
6 ti  105 100 94 
NIGHTTIME/WEEKEND: 
1 ti  73 69 66 
6 ti   67 64 61 

15 MINUTES 
PER WE; -Per Canoes Wk-
AM DRIVE: 1 %Ws 26 wk 52+ 
1 ti  169 161 152 
6 ti    161 153 145 
PM DRIVE: 
1 ti    162 154 146 
6 Li  154 146 139 
DAYTIME: 
1 ti  135 128 121 
6 ti  128 122 115 
NIGHTTIME/WEEKEND: 
1 tL  86 82 77 
6 ti  78 74 70 
Rates do not Include Production or News Service 
charges. 

• 

W E E I-FM 
1948 

BOSTON 

CBS Owned 
Subscriber to the NAB Radio Code 

Media Code 4 222 1431 2.00 
CBS/FM Broadcasting, A Service of CBS Radio, a 

division of Columbia Broadcasting System, Inc.. 
4450 Prudential Tower, Boston. Mass, 02199. Phone 
617-262-5900. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Donald J. Trageser. 
Program Director-Daniel K. Griffin. 
Sales Manager-David A. McLaughlin. 

2. REPRESENTATIVES 
CBS/FM National Sales: See Rep & S/0 pages. 

3. FACILITIES 
33 30 ERP 20,000 w.; 103.3 mc. 
31 28 Operating schedule: 6-2 am daily. EST. 
30 27 Antenna ht.: 430 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

53 48 5. GENERAL ADVERTISING See coded regulations 
50 46 General: lb, 2a, 3a, 4a, 4d, 6b, 7b, 8. 
48 43 Rate Protection: 15b. 

Basic Rates: 20a, 21b, 21d, 22a, 22b, 24e, 24e, 31. 
55 50 46 Contracts: 40b. 41. 
52 47 44 Comb.; Cont. Discounts: 60e, COL 62d. 
40 45 41 Cancellation: 73a. 

Member: CBS/FM Broadcasting. 

TIME RATES 
No. 4 EE 12/29/68-Rec'd 12/26/68. 

AA-Mon thru Sun 4-11 pm. 
A-Mon thru Sat 9 am-4 pm; Sun 6 am-4 pm. 
B-Mon thru Sun 11 pm-2 am. 

G. SPOT ANNOUNCEMENTS 
-AA- -A- -B--
I min 30 see I min 30 see I min 30 see 

1 ti  15 12 12 9 9 7 
6 ti  13 10 10 8 8 6 
12 ti  12 9 9 7 7 5 
18 a  10 8 8 6 6 4 
24 ti.... ......... _ 9 7 7 5 5 3 

7. PACKAGE PLANS I min 30 see 
6 ti (3AA, 3A)  59 46 

82 
107 
122 

Dfl FMU 

12 ti (6AA, 6A)......._........................... 107 
18 tl (9AA. 9A)  
24 ti (12AA, 12A)  

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 
Minimum expenditure 15.00 per week. 

WEZE 
1922 

BOSTON 

The Eastman Station 
Media Code 4 222 1560 8.00 
Easy Industries, Inc., Statler Office Bldg., 10 Arcade 

Boston, Mass, 02116. Phone 617-542-1717. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Arthur E. Haley. 
Vice-President-M. .1. Williams. 
Sales Manager-Vernon L. Goodwin. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w.; 1260 kr. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 21). 3a, 3c, 3d, 4a, 4d, 5, 6a, Tb, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15a. 
Basic Rates: 200, 20b, 21a, 21b, 21d, 22b, 23a, 24a, 

24c, 25a, 27. 28a, 29a. 33d. 
Contracts: 40a, 41. 42b, 42d, 44a, 45, 46, 47e. 50, 

51a. 
Comb.: Cont. Discounts: 60a, 601, 615, 62b. 
Cancellation: 70a, 70c, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with The Eastman Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 ES 7/1/67-Ree'd 6/2/67. 
AAA-Mon thru Sat 6-10 am & 4-7 DM. 
AA-Mon thru Sat 10 am-4 pm. 
A-Mon thru Sat 7 pm-midnight; Sun all day. 

7. PACKAGE PLANS 
CLASS AAA 

PER WK: I tl 6 ti 12 ti 18 tl 24 tl 30 tl 
1 min  55.00 50.00 45.00 43.00 40.00 
3/20/10._ 44.00 40.00 36.00 34.40 32.00 

CLASS AA 
1 min.  50.00 45.00 40.00 38.00 35.00 
30/20 see  40.00 36.00 32.00 30.40 28.00 
10 sec . 30.00 27.00 24.00 22.80 21.00 

CLASS A 
1 min.  32.00 27.00 26.00 25.00 24.00 23.00 
30/20 sec__ 25.60 21.60 20.80 20.00 19.20 18.40 
10 sec____. 19.20 16.20 15.60 15.00 14.40 13.80 

FAMILY PLAN 
6 spots (6-10 am Mon thru Sat). 
6 spots (4-7 pm Mon thru Sat). 
4 spots (7-10 pm Mon thru Sat). 
4 spots (10 am-4 pm Sat). 
4 spots (noon-7 pm Sun). 
24 1-min spots, ea  32 
30/20 sec: 80% of 1-min. .10 sec: 60% of 1-min. 
(1 AAA 80% of 1-min. 

Not combinable with other weekly packages. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 
Batchelder: Minimum expenditure 6 1-minute spota 
weekly, any time period 6 am-midnight. 
Family Plan not combinable with outer weekly plans 
for added frequency. 

10. SPECIAL FEATURES 
NEWSCASTS 

5 minutes. 1-1/2 times applicable 1-minuta rate. 

WHDH 
1929 

BOSTON 

BLAIR e RADIO 
Independent 

Subscriber to the NAB Radio Code 
Media Code 4 222 1690 3.00 
WHD11, Inc.. 50 Morrisoe Blvd.. Boston, Mass. 

02125. Phone 617-298-5000, TWX 710-331-0172. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-1ffarold E. Clancy. 
Sales Manager-Paul Kelly, Jr. 
Assistant Sales Manager-William J. Collins. 

2. REPRESENTATIVES 
Blair Radio. 

S. FACILITIES 
50,000 w.: 850 ke. Directional-separate patterns, 
day and night. Clear channel. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b, 3a. 3c, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e. 11c, 12c, 13c, 14e. 16. 
Basic Rates: 20a, 21a, 21b, 21d, 22b, 24e. 24b, 24e, 

25a, 27, 28a, 29a, 30, 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 45, 46, 47a, 50, 

51a. 
Comb.; Cont. Discounts: 60a. 601, 61a, 62b. 
Cancellation: 70b, 70c, 71a, 72, 73a, 73b, 
Prod. Services: 80. 81. 82. 
Affiliated with Blair Represented Network. 

TIME RATES 
No. 20 E@ 7/1/69-Ree'd 6/3/69. 

AA-Mon thru Fri 6-10 am. 
A-Mon thru Fri 3-8 Pm. 
B-Mon thru Fri 10 am-3 pm; Sat 6 am-8 Dm; Sun 
9 am-8 pm. 
C-Mon thru Sun 8 pm-midnight. 
D-Mon thru Sat midnight-6 am; Sun midnight-
9 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE-FIRM 

AA, flat.  160 
Ix 156e 012e 624e 

A   138 121 110 105 
30 sec: 80% of 1-min. 10 see: 60% of 1-min. 
Firm time periods: 20% of lx firm rate. 

7. PACKAGE PLANS 
ROS 

1 MINUTE 
PER WE: A BCD 
6 ti  88 65 44 13 
12 U  83 60 39 12 
24 01  77 55 33 11 

30 SECONDS 
6 tl  70 52 35 11 
12 t1  66 48 31 10 
29 ti  62 44 26 9 

10 SECONDS 
6 ti  53 39 26 8 
12 ti  50 36 23 7 
24 ti  46 33 20 8 
Preemptible by firm spots without notice. 

DUO PLAN 
(1 firm fixed & 1 8 pm-midnight) 

I MIN, MON THRU SUN: lx 156e 312e 624e 
A   150 135 121 110 

Combinable for weekly and yearly discounts. 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

AROUND Tub CLOCK 
I min 30 sec It) see 

Per plan.  1285 1028 771 
24 spots broadcast in a 7 day period, plan has a 
spot in each hour of the 24 hour clock. Subject to 
availability all spots may be broadcast in a 24 hour 
period. 

VOLUME 
1000e per year; 5% discount on lx rate or firm spots 
except AA time; 5% discount on 6e rate or ROS 
spots. 

10. SPECIAL FEATURES 
5-MINUTE NEWS/WEATHER/SPORTS 

PER WE: AAA B CD 
1 ti  184 149 110 88 31 
5 U.__ .......... ............ 160 143 105 83 29 
10 ti  150 138 99 77 26 
Different time classes may be used in making weekly 
packages with minimum of 5 newscasts. 

NEWSCASTS 
PER WK, EA: (Mon Ulm Sun) 5 min 
10 am-3 DM  79 
3:30-8 pm.    94 
8:30-11:30 pm   50 
Mldnight-5:30 am  17 
Preemptible by firm plans. 
Different time classes may be used in making weekly 
packages with minimum of 5 newscasts. 

SKYWAY PATROL 
1 pkg  1375 2 pkg  2541 
A strip rotating Mon thru Fri 6:45-9 am & 
pm. Each strip consists of 10 reports per week, 5 
morning and 5 afternoon. Includes 5-second open and 
closing billboard, approximately 40 seconds traffic, 
weather and/or news and 1-minute snot. 

(Boston continued on next page) 
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Boston-Continued 

W H D H-FM 
1948 

BOSTON 

BLAIR e RADIO 
Independent 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 222 1691 1.00 
WHEW., Inc., 50 Morrissey Blvd., Boston, Maas. 

02125. Phone 617-288-5000, TIVX 710-333-0172. 
I. PERSONNEL 
Pres. & Gen'l Manager-Harold E. Clancy, 
Sales Manager-Paul Kelly, Jr. 
Assistant Sales Manager-Stephen Decatur. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 9,800 w.; 94.5 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 980 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; payable when rendered: 

5. GENERAL ADVERTISING See coded regulations 
See WEIDEl listing for coded regulations. 

TIME RATES 
No. 4 Eff 9/1/68-Ree'd 8/20/68. 

A-Mon thru Sun 3 pm-midnight. 
B-Mon thru Sun 6 am-3 pm. 
C-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
MINUTE 

Ix 156x 3I2x 624x 
  30.00 28.00 26.00 24.00 
  24.00 22.00 20.50 19.00 
  10.00 9.00 8.50 8.00 

30 SECONDS 
  24.00 22.00 20.50 19.00 
  19.00 17.50 16.00 15.00 
  8.00 7.00 6.50 6.00 

10 SECONDS 
  15.00 14.00 13.00 12.00 
  12.00 11.00 10.00 9.50 
  5.00 4.50 4.20 4.00 

ADDITIONAL VOLUME DISCOUNT 
1,000 spots per yr: 5% off the lx rate on spots. 
5% off the 6x rate on ROS spots. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 6 tl 12 II 24 ti 48 ti 
A   15.00 14.00 13.00 12.00 
  12.00 11.00 10.25 9.50 
  5.00 4.50 4.25 4.00 

30 SECONDS 

O
l
e
>
 

n
t
d
>
 

n
t
i
i
>
 

A   12.00 11.00 
B 9.50 8.75 
C   4.00 3.50 

10 SECONDS 
A    7.50 7.00 6.50 6.00 
13     6.00 5.50 5.00 4.75 
C   2.10 2.00 

ROS in any combination, preemptibie by firm spots 
without notice. 

8. PROGRAM TIME RATES 
1 HOUR 

PER WK: 1 tl 2 ti 9 tl 5 tl 6 ti 
A   150.00 140.00 130.00 110.00 100.00 
B   120.00 112.00 104.00 88.00 80.00 
C   50.00 46.50 43.00 36.50 33.00 

A   

52 wk-5% off 1 

e 

10.25 
8.00 
3.25 

9.50 
7.50 
3.00 

1/2 HOUR 
90.00 84.00 78.00 60.00 60.00 
72.00 67.00 62.00 52.50 48.00 
30.00 28.00 26.00 22.00 20.00 
5 MINUTES 
37.50 35.00 32.50 27.50 25.00 
30.00 28.00 26.00 22.00 20.00 
12.50 11.50 10.75 9.00 8.25 

ti rate. 

WHIL 
1951 

MEDFORD 

DDD 
Media Code 4 222 1820 6.00 
Conant Broadcasting Co.. Inc., 99 Revere Beach 
Parkway, Boston. Mass. 02155. Phone 617-396-1430, 
STATION'S PROGRAMMING DESCRIPTION 

WEIL: Programmed for adults. 
6-7 am country music. 7-9 am middle-of-the-road 
music with air personality. News every half hour 
with 15 min news, sports and weather at 8 am. 
9:05 - 10 am interview program. 10 am - sign - off 
middle-of-the-road music with news every hour on 
half hour with 15 min news at noon. 5 min news 
at 4 pm, 5 pm & 6 pm. SPORTS: live play-by-
play of area high school football, basketball and 
hockey. Also feature horse races Apr-Sept. Thora, 
10-11 am, home garden show with open telephone 
lines for audience questions. Contact Representative 
for further details. Reed 10/3/68. 

I. PERSONNEL 
President-Sherwood J. Tarlow. 
General Manager-Joseph Kruger. 
Operations Manager-Ken Manley. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
5,000 w.; 1430 kc. Nondireetional. 
Operating schedule: 6 ern-local sunset. EST. 
Partial simulcast operation. Simulcast 6-7 am. For 
non-simulcast facilities see WHIL-FM. 

4. AGENCY COMMISSION 
15% un time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a. 8. 
Ilote Protection: 1013. 12b, 13b, 14b. 15a, 15b, 16. 
Basie Rates: 20a, 20b, 21a, 2113. 21d, 22.1. 22b, 24e, 

25a, 26, 27, 29a, 29b, 30. 
Contracts: 40a, 44a, 44b, 45, 46, 47e. 48, 49, 50, 

51a, 51b, 51e. 

Comb.; Cont. Discounts: 60b, 80d, 60e, 60f. 
61c, 62d. 

Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 2/1/68-Rec'd 1/4/68. 
AA-Traffic time 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

EA: lx I3x 26x 52x I04x 1561 200x 
1 min 22 21 20 18 16 15 14 

7. PACKAGE PLANS 
ROS 
AA A 

PER WK: I min 30 see 10 see I mln 30 see 10 see 
5 ti  70 60 45 65 55 35 
10 ti  135 110 70 120 95 130 
15 ti  195 145 95 160 125 85 
20 ti  250 190 125 210 160 110 
25 ti  300 230 150 255 195 180 
30 ti  350 270 175 300 230 150 
40 ti  450 340 230 375 275 185 
50 ti  495 375 250 425 325 215 

GOOD MUSIC SEGMENTS 
I ti 3 tl 601 9t1 12 tl 15+ 

Ea   36 33 30 28 26 24 
10. SPECIAL FEATURES 

12 tl 24 ti 
Per wk.  85 150 265 

3 ti  

HEADLINES 
3 ti 6 ti 
55 

NEWS 
75 6 ti 

W H I L-FM 
1961 

MEDFORD 

  130 

Media Code 4 222 1821 4.00 
Conant Broadcasting Co., Inc.. 99 Revere Beach 
Parkway, Boston, Mass. 02155. Phone 617-396-1430. 

STATION'S PROGRAMMING DESCRIPTION 
WHIL-FM: 7:05 am-1 am country and western music 
with 5 min news on hour and headline news on half 
hour. Contact Representative for further details. 
Reed 1/4/68. 

I. PERSONNEL 
President-Sherwood J. Tarlow, 
General Manager-Joseph Kruger. 
Operations Manager-Ken Manley, 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
ERP 50,000 w.• 107.9 mc. 
Operating schedule: Sign-on-1 am. EST. 
Antenna ht.:  
Partial simulcast operation. Operated separately ex-
eept 6-7 am. For simulcast facilities see WHIL. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 313. 3e, 3d, 45, 4d, 5, 6a, 8. 
Rate Protection: 10b, 1213, 13b, 15a, 1513. 16. 
Basic Rates: 20a. 20b, 21a. 21b, 21d, 22a, 22b, 24e, 

2.5a, 26, 27, 29a, 29b, 30, 33a. 
Contracts: 40a, 445, 44b, 45, 46, 47e. 48, 49, 50, 

51e, 51b, 51e. 
Comb.; Cont. Discounts: 60h, 60d, 60e, 60f, 60b, 

61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective-. 
Rates received February 3. 1966. 

7. PACKAGE PLANS 
1 MINUTE WEEKLY PACKAGES 

PER WK: 
5 ti    40. 20 ............. 130. 
10 ti  75. 30 ti..   180. 
15 ti  105. 40 ti  200. 

WHRB (FM) 
1957 

CAMBRIDGE 

Op FAD 
Medla Code 4 222 1950 1.00 
Harvard Radio Broadcasting Co., Inc., 45 Quincy 

St.. Csmhridge. Mass. 02138. Phone 617-064-9550, 
STATION'S PROGRAMMING DESCRIPTION 

WHRB (FM): Programmed for adults. 
MUSIC: serious music 55%, maintaining a balance 
of all 5 historical eras and orchestral and chamber 
works. 3 special concerts weekly. Jazz 20%, Includ-
ing all eras. Live jazz on Fri evening. Folk 5%. 
mainly Negro blues and country and western. NEWS; 
scattered broadcasts, plus cemplete summary nt 11:30. 
News specials on Sun. SPORTS: coverage of college 
football, hockey and basketball. Contact Represen-
tative for further details. Rec'd 11/29/67. 

I. PERSONNEL 
President-Kenneth Bechls. 
Station Manager-Paul Perkovic, 
Program Manager-Mark Levinson. 

2. REPRESENTATIVES 
Frederick %V. Smith. 

3. FACILITIES 
ERP 3.000 w.: 95.3 mc. Stereo. 
Operating schedule: 8:90-2:00 am Mon thru Fri; 
10-3:00 am Sat: 9:30-2:00 am Sun. 
Antenna ht.: 110 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4s, 4c. 5, 61), 8, 
Rate Protection: 100, lia. 12a, 13a, 14a, 15b, 15c, 
Basic Rates: 20a, 21a, 21d, 22a, 23a, 241). 25a, 26, 

27, 28a, 29a 
Contracts: 40a, 41, 44a, 45, 46, 47a, 51a, 51c. 
Comb.: Cont. Discounts: 60a, 60c, 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services* 80. 82. 
Affiliated with Major Market Radio Network, 

TIME RATES 
Rates effective August I. 1961. (Card No. 7a.) 

Card received September 11, 1901. 
Class AA-5:00 pm-1.00 am Mon thru Sun. 
Class A-8:00 am-5:00 pm and 1:00-2:00 am Mon 
thru Fri; 8:00 am-5:00 pm and 1:00-3:00 am Sat; 
11:30 am-5:00 pm and 1:00-2:00 am Sun. 

13011. 6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 30 1 
min. see. min. 

1 time._ 8.00 6.00 101 times.... 7.25 
26 times__ 7.75 5.75 201 times 
51 times__ 7.50 5.50 or more.... 7.00 

CLASS A 
1 time_ 6.00 4.00 101 times__ 5.60 

26 times.... 5.85 3.85 201 times 
51 times__ 5.75 3.75 on more.... 5.50 3.50 

260x 1-min & 30-sec spots may be combined to earn disecunts. 
13 8. PROGRAM TIME RATES 

CLASS AA 
1/2 hr. 1/4 hr. 10 min. 5 min. 
35.00 25.00 20.00 14.00 
33.25 24.00 19.25 13.50 
31.50 23.00 18.50 13.00 
29.75 22.00 17.75 12.50 

28.00 21.00 17.00 12.00 
CLASS A 
25.00 20.00 15.00 9.00 
24.00 19.25 14.50 8.75 
23.00 18.50 14.00 8.50 
22.00 17.75 13.50 8.25 

1 hr. 
1 time.. 50.00 

14 times 47.50 
27 times 45.00 
53 times 42.50 

105 times or 
more _ 40.00 

1 time.. 35.00 
14 times 33.25 
27 times 31.50 
53 times 29.75 
105 time: or 
more _. 28.00 

80 
sec. 
5.25 

5.00 

8.80 

21.00 17.00 13.00 8.00 

WILD 
1946 

BOSTON 

Independent Negro 
Media Code 4 222 2080 6.00 
Dynamic Broadcasting, 719 Boylston St., Boston. 
Mass. 02116. Phone 617-267-1900. 
STATION'S PROGRAMMING DESCRIPTION 

WILD: Programmed for Negro listener. 
AIR PERSONALITIES handle all segments. Rhythm 
and blues music format. NEWS: 5 min at :55, 
headlines at :25. Negro community news 75%. 
national and other local news 25%. 3 man news 
department, 1 mobile toilt. SPORTS: at 7:30 um & 
5:30 pm. Station participates in fund driven for 
community activities. Personalities available fcr re-
mote broadcasts and endorsements. Contact Repre-
sentative for further details. Itec'd 7/21/67. 

L PERSONNEL 
President-Leonard E. Walk. 
Exec. Vice-Pses. & Nat'l Sales Mgr.-Joe Bassett. 
Vice-Pres. & Gen'l Mgr.-Norman Kruglak. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Southern-Bernard I. Ochs, Co. 

3. FACILITIES 
1.000 w. days; 1090 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only, 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3d, 4a, 5. 6a. 8. 
Rate Protection: 10d, Ild, 12d, 13d. 14d. 16e. 
Basle Rates: 20a, 22e, 23a, 25a, 28b, 28e. 29a, 
Contracts: 40a, 44a, 46. 
Comb.; Cont. Discounts: 60b, 60f, 601. 
Cancellation: 70e, 71a. 
Prod. Services: 80. 
Sold in combination with WUFO-Buffalo, WITO-
MIami and WAMO and WAMO-FM-Pittsburgh. See 
WA310 for discounts. 

TIME RATES 
Eff 8/1/69-11ec'd 8/4/69. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 521 104x 156x 260x 312x 

1 min 18.00 17.10 16.20 15.30 14.40 13.50 12.60 11.70 
30 sec: 25% of 1-min. 10 see: 50% of 1-mn. 

7. PACKAGE PLANS 
SATURATION PACKAGE-ROS 

PER WK: 1 min 1 min 
60 tL.._.._  504.00 30 ti  324.00 
54 ti  486.00 24 ti  2136.4-n 
48 ti  460.80 /8 ti  205.20 
42 ti  422.40 12 ti  144.00 
36 ti  375.60 
Must he used within 1 week. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x  150.00 90.00 60.00 45.00 80.00 
13 x  145.00 87.00 58.00 43.50 29.00 
26 x  140.00 84.00 56.00 42.00 28.00 
52 x  135.00 81.00 54.00 40.50 27.00 
104 x  130.00 78.00 52.00 39.00 26.00 
156 x  125.00 75.00 50.00 37.50 25.00 
260 x  120.00 72.00 48.00 36.00 24.00 
312 x  115.00 69.00 46.00 34.50 23.00 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

12 per wk.  216 6 per wk  120 

WJ I B (FM) 
1945 

BOSTON 

A Kaiser/Globe Station 

II1C411 QUALITY MEDIA 
INCORPORATED 

Media Code 4 222 2210 9.00 
Raiser-Globe Broadcasting Corp., 68 Commercial 

Wharf, Boston, Mass. 02110. Phone 817-523-
6611. TWX 710-331-0851. 
STATION'S PROGRAMMING DESCRIPTION 

'MIR (FM): Programmed for adults. 
MUSIC: popular album format at all times. Music 
Primarily instrumental of definite adult appeal and 
includes standards, film, and middle - of - the - road. 
NEWS: hearty capsules at :58. Contact Representa-
tive for further details. Itee'd 10/18/67. 

I. PERSONNEL 
General Manager-Peter V. Taylor, 
General Sales Manager-Charles M. Pickering 
Traf. & Sales/Seer. Mgr.-Pru Smith, 

2. REPRESENTATIVES 
Quality Media Incorporated. 

MASSACHUSETTS 
3. FACILITIES 
ERP 8,700 w. (horiz.), 8,700 w. (vert.); 96.9 me. 

Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1010 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 313, 4a, 4d, 5, Ob. 7b, 8. 
Rate Protection: 10e. 12e. 14e, 16, 
Basic Rates: 20a, 21a, 22a, 22b, 23a, 24e, 25e, 30, 

33a. 
Contracts: 40a, 41, 42a, 43, 45, 46, 47c, 48, 49, 50, 
Ma, 51b, 

Comb.; Cont. Discounts: 60a, 00e. 60f, 601, 62b, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Commerclal policy: 6 minutes per hour. 

TIME RATES 
No. 4A Eff 7/1/69-Rec'd 7/14/69. 

AAA-Mon thru Sun 10 am-8 pm. 
A-Mon thru Sun 6-10 am & 8-11 pm. 
A-Mon thru Sun 11 pm-6 am. 

7. PACKAGE PLANS 
PER WK: (*) 5 ti 10 ti 15 ti 20 ti 
AAA   50 45 40 35 30 
AA   40 35 30 25 20 
A   30 25 20 15 10 

(') 1 ti and fixed  
WEEKEND PLAN 

AAA AA A 
Minimum of 8 spots Sat or Sun.  25 20 10 
Combinable with weekday spots for frequency dis-
count. 
30/20 see: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr: 8 x 1-min. 1/2 hr. 5 x 1-min. 

10. SPECIAL FEATURES 
Newscasts-1-1/2 x applicable 1-min. 

WMEX 
1934 

BOSTON 

IIIKATZ RADIO 
IEM EAST 

C 
A Richmond Bros. Station 

Media Code 4 222 2470 9.00 
Richmond Brothers, Inc., 115 Broadway, Boston, 

Mass. 02116. Phone 017-426-1700. 

I. PERSONNEL 
President-M. Evans Richmond. 
General Manager-Horner Odom. 
Program Director-Warren Duffy. 

2. REPRESENTATIVES 
Katz Radio. East. 

5. FACILITIES 
5.000 w.: 1510 be. Directional-same pattern, all 

hours. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
Ise, on time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is, 3a, 4a, 5, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15d. 
Basic Rates: 20e, 22a, 22b, 23a, 24a, 29a, 
Contracts: 45, 46. 
Cancellation: 71a. 
Time sold under WMEX standard terms and condi-
tions printed on WMEX facility contract forms only 
and no conditions, printed or otherwise, appearing on 
order, ropy instructions, or on contract, which con-
flict with station's valides, will be binding on sta-
tion. 
Affiliated with Katz Radio A.I.D. Plan. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 7 Eft' 5/1/68-Rec'd 4/19/68. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm & 7-11 pm; Sun 8:30 
am-4 pm & 8:45 pm-midnight. 
B-Tues thru Sat 5-6 am; Sun 5-8:30 am á 4-8:45 
pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: •I tl 6 tl 12 ti 18tI 24 II 
AA ........ _ ....... 50 48 45 42 42 
A   45 43 40 37 94 
  30 25 23 21 19 

(•) 1 U or fixed position. 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK: 
18 ti (7AA, 8A. 3B) ..... .......... ....... ________. 594 
24 ti (IAA. 10A, 4B) ............... __________-_ 744 

COMBINABILITY 
All announcements except those in "The Steve Fred-
ericks Show," program units and newscasts may be 
cross-combined for discount purposes. 

ROS PLAN 
(Mon thru Sun 1 am-7 pm) 

PER VIK: 12 tl 20 
1 min, ea  30 25 
20/30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

SPECIAL ADULT AUDIENCE PACKAGE 
1 MINUTE 

PER WK. EA: 12 ti 18 ti 24 11 
1/2 AA or A: 1/2 Steve Fredericks 
Show   35 30 27 

20/30 sec' 80% of 1-min. 10 sec: 50% of 1-min. 
9. PARTICIPATING PROGRAMS 

STEVE FREDERICKS SHOW 
(Rotating 1-min snots, Mon thru Sat 11 pm-6 am) 
PER WK: 1 II 6 tl 12 11 
4 wks  75 270 456 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
Newscasts: At :55: headlines at :25 every hour. 

5 MINUTE NEWSCASTS 
PER WK: 5 ti 10 tl 15 tl 20 tl 
AA   67 63 60 56 
A   60 57 54 50 
  37 35 33 30 

Includes 1-minute spot plus open & close billboards. 
(Boston continued on next page) 
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WRKO 
1922 

BOSTON 

OKO RADIO REPRESEMAnVES, INC 

An RICO General Station 
Media Code 4 222 2600 1.00 
RHO General Broadcasting, Inc.. RHO General Bldg. 

Gov't Center, Boston, Mass. 02114. Phone 617-742-
9000. TWX 710-321-0469. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Perry S. Cry. 
Director of Sales-H. W. "Bud" Simmen. 
Program Director-Mel Phillips. 

2. REPRESENTATIVES 
RK0 Radio Representatives, Inc. 

S. FACILITIES 
50,000 w.; 680 kc. Directional-separate pattern day 
& night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. la, 4a, 44. 5, 6a, 8. 
Rate Protection: 10e. 11c. 12e. 
Basic Rates: 20a. 22a, 22b, 23a, 25a, 28a, 29a. 
Contracts: 40e. 42a. 45, 46. 47a. 
Comb.: Cont. Discounts: 605, 60k, 61a. 61b, 62b. 
Cancellation: 70a, 70e, 715, 73a. 
FM facilities: WROR (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 5/1/69-Rec'd 3/31/69. 
AA-Mon thru Fri 6-10 am & 3-7 pm; Sat 6 am-
7 Pm: Sun noon-6 pm. 
A-Mon thru Fri 10 am-3 pm & 7-10 pm; Sat & Sun 
7-10 pm; Sun 6 am-noon. 
B-Mon thru Sun 5-6 am and 10 pm-1 am. 
C-Tues thru Sun 1-5 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

EA: 6 ti 12 tl 18 tl 24 tl 20 tl 
AA   90 84 80 76 72 
A  _ ..... 75 69 65 61 57 
B   65 68 57 54 50 
C 9 18 17 16 

30 SECONDS 
AA ............... _..-._-.  72 67 64 61 58 
A   60 55 52 48 45 
  52 48 46 43 40 
  16 15 14 13 12 

10 sec: 50% of 1-min, when available. 
Must run evenly over 6-day period. 

ROS 
Applicable rate less 20%. Moveable and preemptible 
without notice. Na other discounts apply. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

WROR (FM) 
1948 

BOSTON 

[an F imp 
Media Code 4 222 2665 4.00 
RHO General Broadcasting. Inc., RICO General Bldg., 
Government dr., Boston, Mass. 02114. Phone 617-
742-9000. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Perry S. try. 
Sales Manager-Daniel L. McCabe. 
Program Director-Mel Phillips. 

2. REPRESENTATIVES 
REO Radio Representatives, Inc. 

3. FACILITIES 
ETtP 11.000 w. (horiz.), 11,000 w. (vert.) ; 98.5 mc. 

Stereo. 
Operating schedule: 6-2 am dully. EST. 
Antenna ht.: 915 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
Cancellation: 70e. 
AM facilities: WRICO 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 7/7/69-Reed 7/30/69. 
AA-Mon thru Sun 3-11 pm. 
A-Mon thru Sun 6 am-3 pm. 
B-Tues thru Sun 11 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK, EA: 6 ti 12 ti 24 ti 36 ti 
AA   14 13 12 11 
  12 11 10 9 

9 8 7 6 
30 SECONDS 

AA   11 10 9 
A   9 8 7 6 
  8 7 6 5 

10 sec: 50% of 1-min. 
DISCOUNT 

52 wk-5% 
RATEHOLDER 

Minimum 6 spots per week. 

II   

WRYT 
1050 

BOSTON 
Media Code 4 222 2730 6.00 
Pilgrim Broadcasting Co.. 312 Stuart St.. Boston. 

Mass. 02116. Phone 617-423-0210. 
STATION'S PROGRAMMING DESCRIPTION 

WRYT: Programmed for adults. 
Interviews, discussions and talks. subject matter rang-
ing from political and religious to educational and 
social. NEWS: network at 5 min before hour with 
special 15 min news at noon. MUSIC: consists of 
segmented general popular music, featuring standards 
and shontunes. Weekend format includes local college 
football. Contact Representative for further details. 
Rec'd 11/14/67. 

I. PERSONNEL 
President-Ralph Guild. 
Pres./Sta. Div.-George R. Fitzlnger. 
General Manager-Kenneth R. Carter. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
California-J. C. Gates & Company. 

3. FACILITIES 
5,000 w.; 950 Ire. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, Ilb, 12b, 13b, 14b. 
Basic Rates: 20a, 22b, 23a, 24a, 25a, 28a. 29a. 
Contracts: 40a, 45. 46, 47a. 
Comb.: Cont. Discounts: 600, 60k, 61a, 6113. 61e. 
Cancellation: 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Bates effective July 1, 1964. 
Rates received July 6, 1961. 

7. PACKAGE PLANS 
SPECIAL PACKAGE PLANS FOR CONSECUTIVE 
ADVERTISING 120 WORD ANNOUNCEMENTS 
PER WK: 1 wk 4 wk 8 wk 13 wk 26 wk 52 wk 
6 ti  32.00 31.00 30.00 29.00 28.00 27.00 
12 31.00 30.00 29.00 28.00 27.00 26.00 
20 ti -. 30.00 29.00 28.00 27.00 26.00 25.00 
30 ti  29.00 28.00 27.00 26.00 25.00 24.00 

60 WORD ANNOUNCEMENTS 
6 ti  25.00 24.00 23.00 22.00 21.00 20.00 
12 ti  24.00 23.00 22.00 21.00 20.00 19.00 
20 23.00 22.00 21.00 20.00 19.00 18.00 
30 ti  22.00 21.00 20.00 19.00 18.00 17.00 

20 WORD ANNOUNCEMENTS 
6 Li  17.00 16.00 15.00 14.00 13.00 12.00 
12 ti_____ 16.00 15.00 14.00 13.00 12.00 11.00 
20 U.__   15.00 14.00 13.00 12.00 11.00 10.00 
30 it 14.00 13.00 12.00 11.00 10.00 9.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 250.00 165.00 110.00 75.00 50.00 
13 ti  235.00 154.00 105.00 72.50 47.50 
26 ti  225.00 148.50 99.00 67.50 45.00 
52 ti_.   200.00 132.00 88.00 60.00 40.00 
65 ti 185.00 125.00 82.50 57.50 37.50 
130 175.00 115.60 77.00 52.20 35.00 
260 ti  150.00 99.00 66.00 45.00 30.00 

10. SPECIAL FEATURES 
ABC News at :55. 

5-MINUTE NEWSCASTS 
1 U   50.00 65 tl.. _ 37.50 
13 11-  47.50 130 ti  35.00 
26 ti  45.00 260 U 30.00 
52 ti  40.00 
Rates include 5.00 per newscast tal,nt and production 
charge. Subject to availability, orders will be accepted 
for "major-minor" alternate sponsorship of newscast 
strips at 60% of applicable earned rates. Major spon-
sor receives full 1-minute commercial plus 10-second 
opening billboard: alternate sponsor receives 20-second 
commercial plus 10-second closing billboard. 

WUNR 
(formerly WBOS) 

1947 
BROOKLINE 

Jack Masla & Company, Inc. 

e CEO 
Media Code 4 222 2845 2.00 

Champion Broadcasting System, Inc., 275 Tremont 
St.. Boston. Mass. 02116. Phone 617-357-8677. 

I. PERSONNEL 
President-Herbert S. Hoffman. 
Vice-Urea. & Gen'l Mgr.-Ralph Weinman. 

2. REPRESENTATIVES 
Jack Mesta & Co.. Inc. 

3. FACILITIES 
5.000 w. 1600 he. Directional-same pattern, all 
hours. 
Operating scheule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10h, 11b, 12b, 13b, 14b. 
Contracts: 45. 
Comb.; Cont. Discounts: 00e, 
FM facilities: WBOS (FM). 
Affiliated with MRS. 
No more than 10 commercials per hour during the 
day and 6 per hour during the evening. 1/4 hour or 
1/2 hour musical segments are not interrupted. 

TIME RATES 
Elf Itec'd 1/8/69. 

AA-Mon thru Fri 3-11 pm; Sat & Sun noon-8 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE-FIXED POSITION 

YRLY: lx 50x 100x 250x 500x 
AA   45 41 37 33 30 
A   30 28 27 24 22 

7. PACKAGE PLANS 
CLASS AA 
-I min-- -10 see-

PER WE; 6 ti 12 11 18 41 6 ti 12 tl 18 ti 
1 wk  38 33 28 23 21 17 
13 nk  27 25 24 17 16 15 
26 wk  25 24 23 16 15 13 
52 wk  23 22 20 14 13 12 

ALL OTHER TIMES 
1 wk  22 20 18 13 12 
13 nk  17 16 15 11 10 
26 wk  16 15 14 10 9 
52 wk  14 13 12 9 8 7 

8. PROGRAM TIME RATES 
FIXED POSITION 

1/4 HOUR 
YRLY: lx 50x 100x 
AA   75 70 66 
A   60 57 54 

25/30 MINUTES 
AA   112 106 99 
A   90 85 81 

55/60 MINUTES 
AA   150 142 135 
A   120 114 108 

11 
9 
8 

250x 500x 
60 52 
48 42 

90 78 
72 63 

120 105 
96 80 

10. SPECIAL FEATURES 
NEWS-FEKED POSITION 

YRLY: lx 50x 100x 250X 500x 
AA   60 57 54 48 42 
A   48 45 42 37 33 

BROCKTON 
Plymouth County-Map Location K-6 

See SitDS consumer market map and data at begin-
ning of the State. 

(2 AM; 1 FM) 

WHET WBET-FM 
1945 1948 

Subscriber to the NAB Radio Code 
Media Code 4 222 2860 1.00 
Enterprise Publishing Co., 60 Main St., Brockton. 

Mass. 02403, Phone 617-586-1460. 
I. PERSONNEL 
General Manager-Charles A. Fuller. 
Station Manager-Reinhold Steinhilber, 
Program Director-Arthur B. Jones. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
New England-Bill Creed Associates. Inc. 

3. FACILITIES 
5,000 w. days; 1.000 watts nights; 1460 kg. Direc-
tional-nights only. 
Operating schedule: 6:00 a.m. to 11:15 p.m. week-
days: 7:00 a.m. to 11:15 p.m. Sunday. EST. 
FM FACILITIES EltP 800 w.; 97.7 me. 
Antenna ht.-275 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3b, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 13b, 14b. 
Basic Rates: 21b, 22a, 23a, 24a, 24b, 28b, 29e. 
Contracts: 40e, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 60e, 60d, 60e. 601, 61e. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
No. 6 Eft 9/1/68-Reed 7/29/68. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 6-9 am & 4-7 pm 

AND FIXED POSITION 
I x 26x 52x 104x I56x 260x 312X 

1 min 9.00 8.75 8.50 8.25 8.00 7.75 7.50 
(*) .... 7.50 7.25 7.00 6.75 6.50 6.25 6.00 

(*) 30 sec or less. 
8. PROGRAM TIME RATES 

DRIVE TIME 6-9 am & 4-7 pm 
AND FIXED POSITION 
Ix 26x 52x I04x 156x 260x 312x 

1 hr  88 81 00 76 72 67 62 
1/2 hr  55 52 48 45 42 39 36 
1/4 hr  38 36 34 32 30 28 26 
10 min  27 26 25 24 23 22 20 
5 min  18 17 16 15 14 13 12 

10. SPECIAL FEATURES 
MUSICAL PARTICIPATION 

Ix 26x 52x 104x 156x 260x 3I2X 
1 min 7.50 7.25 7.00 6.75 6.50 6.25 6.00 
30 sec: 80% of 1-min. 10/15 sec: 50% of 1-min. 
20 sec: 75% of 1-min. 

WOKW 
1961 

Media Code 4 222 2990 6.00 
WOKW. Inc., Box 401, Brockton. Mass. 02403. Phone 

617-587-1410. 
STATION'S PROGRAMMING DESCRIPTION 

WOKW: Programmed for adults and young adults. 
ENTERTAINMENT; 4 personalities emcee broadcast 
schdule. 7 min news broadcast every 30 min. MUSIC 
80% albums, 20% singles, featuring standards, show-
tunes, and selected current hits, middle - of - the - 
road. NEWS: 14 min per hour. 10 min national and 
international from network and 4 min of local and 
regional delivered by local news staff. Noon hour fea-
tures 6 min local and regional news. Live sports, 
play-by-play high school football. Contact Represen-
tative for further details. Ree'd 3/31/69. 

I. PERSONNEL 
General Manager-John J. Sullivan. 
Program Director-Thomas Roulstone. 

2. REPRESENTATIVES 
Boston-TCettell-Carter, Inc. 

3. FACILITIES 1,000 w., 1410 kc. Directional. 
Operating schedule: 6 am-local sunset. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2s, lb, 3a, 3b, 3c. 3d, 4s, 4d, 5, 6a, 

la, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 20a, 21a, 214, 22h, 23a, 24b, 25a, 27, 

28a, 29a, 30. 
Contracts: 40a, 41, 42a, 45, 46, 47a, 48, 50, 51a, 

51b. 
Comb.: Cent_ Discounts: 60a, 60e, 601, 61e, 62a. 
Cancellation: 706, 704. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. 6 Eft 12/1/68-Rec'd 10/16/68. 

AA-Mon thru Sat 6-9 am. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
FINED POSITION 

CLASS AA 
I x 50x 100x 2000 300x 500x 

1 min  11.00 10.45 9.90 9.35 8.80 8.25 
30 sec__  8.80 8.35 7.90 7.45 7.00 6.55 
10 sec...-   5.50 5.25 4.95 4.70 4.40 4.15 

CLASS A 
1 min  9.00 8.55 8.10 7.65 7.20 6.75 
30 see  7.20 6.85 6.50 6.15 5.80 5.45 
10 sec  4.50 4.30 4.05 3.85 3.60 3.40 

7. PACKAGE PLANS 
SATURATION PLANS 

CLASS AA 
1 MINUTE 

PER WK: 5 ti 10 ti 20 ti 35 tl 
1 wk. 10. 00 9.50 9.00 8.50 
13 wk.  9.50 9.00 8.50 8.00 
26 wk  9.00 8.50 8.00 7.50 
52 wk  8.50 8.00 7.50 7.00 

30 SECONDS 
1 wk  8.00 7.60 7.20 6.80 
13 wk.  7.60 7.20 6.80 6.40 
26 wk  7.20 6.80 6.40 6,00 
52 wk  6.80 6.40 6.00 5.60 

CLASS A 
1 MINUTE 

PER WE: 5 ti 10 ti 20 t1 35 ti 
1 wk.  8.00 7.60 7.20 6.80 
13 wk  7.60 7.20 6.80 6.40 
26 wk  7.20 6.80 6.40 6.00 
52 wk.  6.80 6.40 6.00 5.60 

30 SECONDS 
k.  6.40 6.10 

13 wk.    6.10 5.75 
26 wk 575 545 
52 wk  5.45 5.10 

8. PROGRAM TIME RATES 
FIXED POSITION 

5 MIN: lx 500 100x 200x 
AA ..._ 20.00 19.00 18.00 17.00 
A ...... 18.00 17.10 16.20 15.30 

BROOKLINE 
Norfolk County-Map Location H-5 

See SitDS consumer market map and data as begin-
ning of the State. 

See Boston 
(including Brookline, Cambridge, Medford, 
Waltham) 

5.75 
5.45 
5.10 
4.80 

300x 
16.00 
14.40 

5.45 
5.10 
4.80 
4.50 

500x 
15.00 
13.50 

CAMBRIDGE 
Middlesex County-Map Location H-4 

See SitDS consumer market map and data at begin-
ning of the State. 

See Boston 
(including Brookline, Cambridge, Medford, 
Waltham) 

CH ICOPEE 
Hampden County-Map Location D-5 

See SltDS consumer market map and data at begin. 
fling of the State. 

See Springfield-Holyoke-
Chicopee 
(including East Longmeadow, Westfield, 
West Springfield) 

EAST LONGMEADOW 
Hampden County-Map Location D-5 

See SIMS consumer market map and data at begin-
ning of the State. 

See Springfield-Holyoke-
Chicopee 
(including East Longmeadow, Westfield, 
West Springfield) 

FALL RIVER (2 AM) 
Bristol County-Map Location J-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WALE 
1948 

Media Code 4 222 3120 9.00 
Keynote Broadcasting, Inc., Box 208, 374 Central St., 

Fall River. Mass. 02722. Phone 617-674-3535. 
STATION'S PROGRAMMING DESCRIPTION 

WALE: Programmed for adults. 
NEWS: 4 man news staff, 2 mobile units. 1 hour 
news blocks, network and local news, sports, weather. 
commentary, 7-8 am & 6-7 pm. 45 min newsblock at 
noon. 7 min network, local and regional news every 
30 min. 5 editorials daily. TALK: open live telephone 
with call-ins, questions and answers, guests, inter-
views, panels, education, public affairs, swap shop 
6-1/4 hours daily 8 am-noon, 12:45-2 pm, 10-11 pm. 
MUSIC: air personalities with general popular music, 
contests, news, sports, weather, stock, guests, comedy 
other features 5-7 am, 2-6 pm, 7-10 pm. SPORTS: 
college, professional, high school football, basketball, 
baseball. Network: news, sports, entertainment fea-
tures. Polish, French, Portuguese program Sun. 
Contact Representative for further details. Itec'd 
5/26/69. 

I. PERSONNEL 
President-Col. Milton E. Mittel., USAF'. 
Vice-Urea. & Gen't Mgr.-Raymond J. Cheney 
Vice-Pres. Sales & Oper.-Bill Tuft. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
New England-Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 ke. 

Non-directional. 
Operating schedule: 5:00-12:05 am weekdays: 7:00-
12:05 am Sun. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 2b, la, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: lob. 11h, 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21b, 22a, 23a, 24a, 25a, 28a, 28c, 

29a, 32a, 33c. 
Contracts: 40a, 41, 45, 46, 47e, 51a, 
Comb.: Cont. Discounts: 60b. 60d. 61e. 
Cancellation: 70a, 70e, 71a, 730, 73b, 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. N-8 Eff 3/1/68-Rec'd 1/30/68. 

7. PACKAGE PLANS 
AA-Mon thru Sat 6-10 am & 4-7 pm. 
A-Mon thru Sat 10 am-4 pm & 7 pm-midnight; Sun 
all day. 

1 MINUTE 
CLASS AA 

PER WK: 10 tl 20 ti 30 ti 40 tl 50 tl 
1 wk    10.00 9.50 9.00 8.50 8.00 
13 mk_  9.50 9.00 8.50 8.00 7.50 
26 wk  9.00 8.50 8.00 7.50 7.00 
52 wk.  8.50 8.00 7.50 7.00 6.50 

(This listing continued on next Me) 
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Fall River-W A L E-Continued 
CLASS A 

PER WK: 10 ti 20 tl 30 ti 40 ti 50 ti 
8.00 7.50 7.00 6.50 6.00 

13 wk.  7.50 7.00 6.50 6.00 5.50 
26 wk._ ...... -.__.._ 7.00 6.50 6.00 5.50 5.00 
52 wk  6.50 6.00 5.50 5.00 4.50 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  100 60 40 30 20 
DISCOUNTS 

26x-5% 1040-15% 260x-25% 
52x-10% 1561-20% 312x-30% 

10. SPECIAL FEATURES 
Party Line AM-Mon thru Fri 8:05-9:30 am. 
Party Line-PM-Mon thru Fri 12:45-2 pm. 
Sounding Board-Mon thru Fri 10:05-11:30 pm. 

I min BO see 10 see 
Flat   12.00 9.60 6.00 
Portuguese, Polish, French Programs. 
Flat     10.00 8.00 5.00 

WSAR 
1921 

11:10:1 
Knight Quality Station 

Media Code 4 222 3250 4.00 
Quality Radio Corp., fleme St., Somerset, Mass. 
Phone 617-677-9477. 

Mailing address: Box 927. Fall River, Mass. 02722. 
STATION'S PROGRAMMING DESCRIPTION 

WSAR: Programmed for mass appeal. 
MUSIC: top 40 twenty hours per day. Music and 
commercial content pre-programmed. News 20 min 
before & 20 min after hour. Sports and weather each 
half hour. Play-by-play sports. News reporters. 
broadcasters and mobile milts. Contact Representative 
for further details. Reed 1/2/69. 

I. PERSONNEL 
General Manager-Robert Sinnett. 
Sales Manager-Sidney S. Lechan. 
Program Coordinator-Tom McMurray. 

2. REPRESENTATIVES 
Boston-Knight Quality Stations Sales Offices: See 
Rep & S/C) pages. 

3. FACILITIES 
5,000 vr.• 1480 Ire. Directional-separate pattern day 
and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 3a, Sc. 3d, 4e, 4d, 5. 6a, 7a. 8. 
Rate Protection: 10e. 11e, 12e. 13e. 14e. 
Basic Rates: 20a. 21a, 21d, 22b, 23a, 24a, 24b, 24e. 

25a, 26, 27, 28b, 28e. 29a. 29b, 30, 31. 32b. 
Contracts: 40b, 41. 44a, 45, 46, 47a, 49, 50, 51a, 51b, 

51e. 
Comb.: Cont. Discounts: 60a. 60d, 60e, 601, 61b. 62d. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: The Knight Quality Stations, French Pro-
gram Group of New England. 

TIME RATES 
Elf 1/1/69-Reed 12/4/68. 

6. SPOT ANNOUNCEMENTS 
FIXED: lx 52x 104x 156x 2601 3I2x 
1 min  25.00 23.00 21.00 19.00 17.00 15.00 
30 sec  20.00 18.00 16.00 14.00 13.00 12.00 
10 sec_ __ 12.50 11.50 10.50 9.50 8.50 7.50 

7. PACKAGE PLANS 
DRIVE TIMES WEEKLY VOLUME PLANS 

(Rotate 6-10 am: 4-8 pm) 
PER WK: 10 tl 20 tl 30 ti 40 ti 
1 min.  _ ....... ________ 13.00 12.00 11.00 10.00 
30 sec _ ...... 10.40 9.60 8.80 8.00 
10 sec........ .... . 6.50 6.00 5.50 5.00 

  --&..ifALF PLANS 
(50% Drive Rotate; 50% ROS) 

I min_  11.50 10.75 10.00 9.00 
30 sec. 9',1) 8.60 8.00 7.20 
10 sec.  5.75 5.37 5.00 4.50 

ROS VOLUME PLANS 
1 min.   10.00 9.50 9.00 8.00 

7.20 6.40 
10 sec  5.00 4.75 4.50 4.00 

8. PROGRAM TIME RATES 
FIXED: lx 52x I04x I56x 260x 312x 
1 hr ..... _ ..... _....-... 150 140 130 120 110 100 
1/2 hr  90 85 80 75 70 60 

50 45 (.) 40 
10 min.  45 42 39 36 33 30 
5 min.  30 29 28 25 23 20 

(*) 42.50. 

FITCHBURG-LEOMINSTER 
(3 AM; 1 FM) 
Worcester County-Map Location F-4 

Bee SitDS consumer market map and data at begin-
ning of the State. 

WEIM 
1941 

FITCHBURG 

1:1E10 
Knight Quality Station 

Media Code 4 222 3380 9.00 
Radio Fitchburg. Inc., 762 Water St., Fitchburg, 

Mass. 01420, Phone 617-343-3766. 68. 
STATION'S PROGRAMMING DESCRIPTION 

WEIM: Programmed for adults and teens. 
NEWS: 5 min at :55, headlines on half hour. Ex-
panded news coverage 11:55 am & 5:55 pm. AP wire, 
RNI audio, 2 mobile units, local news department. 
Telephone audience participation 10-11 am M-F. 
SPORTS: major league baseball and local sports 
including football, basketball, and hockey. MUSIC: 
blending of popular and top 40. Contact Representa-
tive for further details. Rec'd 5/2/69. 

I. PERSONNEL 
Station Manager-Stuart H. Flanders, Jr. 
Sales Manager-Francis A. Filippone. 
Program Coordinator-Michael W. Ivers. 

2. REPRESENTATIVES 
Boston-Knight Quality Stations Sales Offices: See 
Rep & 5/0 pages. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights: 1280 kg. 
Operating schedule: 5-1 am. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 2b, 3a, 3e. 3d, 4a, 4d, 5, 6e. 7e. 8. 
Rate Protection: 10e, 13e. 12e, 13e. 14e. 
Basic Rates: 200, 21a, 21d, 22b, 23a, 24a. 24b. 24c. 

25a, 26, 27, 28b, 28c, 29a. 29b, 30. 31, 32b. 
Contracts: 40b, 41, 44a, 45, 46, 473. 49, 50, 51e. 51b, 

51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e. eol. 61b, 

62d. 
Cancellation: 71a, 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 
Member: The Knight Quality Stations. 

TIME RATES 
Eff 1/1/69-Reed 12/6/68. 

6. SPOT ANNOUNCEMENTS 
FIXED: Ix 521 I04x 156x 260x 3121 
1 min. 15.00 14.00 13.00 12.00 11.00 10.00 
30 12.00 11.20 10.40 9.60 8.80 8.00 
10 sea  7.50 7.00 6.50 0.00 5.50 5.00 

7. PACKAGE PLANS 
Drive Time-6-10 am & 4-8 pm. Rotating. 

VOLUME PLANS 
DRIVE TIME 

PER WK, EA: 10 ti 20 tl 30 tl 40 ti 60 ti 
1 min ..... -   10.00 9.00 8.50 8.00 
30 sec__ ______ 8.00 7.20 6.80 6.40 
10 sec___ ....... 5.00 4.50 4.25 4.00 

1/2 DRIVE TIME, 1/2 ROS 
1 min  9.00 8.00 7.50 7.00 6.00 
30 sec _..._.. 7.20 6.40 6.005.60 4.80 
10 sec_________ 4.50 4.00 3.75 3.50 3.00 

ItOS 
1 min_ 8.00 7.00 6.50 6.00 5.50 
30 sec..... 7.40 6.50 5.20 4.80 4.40 
10 sec.  4.00 3.50 3.25 3.00 2.75 

8. PROGRAM TIME RATES 
FIXED: lx 52x 104x 156x 2601 312 x 
1 hr....... 100.00 90.00 80.00 70.00 60.00 55.00 
1/2 hr ........ 60.00 55.00 50.00 45.00 40.00 35.00 
1/4 40.00 37.50 35.00 32.50 30.00 27.50 
10 rnin___ 30.00 28.00 25.00 24.00 22.00 20.00 
5 min  20.00 19.00 18.00 17.00 16.00 15.00 

WFGL 
1950 

FITCHBURG 

111:13 
Media Code 42228510 1.00 
WFGL, Inc., 170 Prichard St., Fitchburg, Mass. 

01420. l'hone 617-343-4897. 
STATION'S PROGRAMMING DESCRIPTION 

WFGL: Programmed for adults. 
MUSIC: middle-of-the-road. Telephone talk shows 
twice daily. 10:30 am-noon & 6:30-7 pm. NEWS: 
every half hour. Weather 4 times an hour, UPI wire 
and audio services. Stock market reports 5 times 
daily. Country and western show nightly 7-11 pm 
M-F, Sun 7 pm-1200. SPORTS: high school sports 
all year long. Station editorializes frequently. Per-
sonalities available for remote pick-ups from shopping 
centers, etc. Contact Representative for further de-
tails. Reed 2/28/69. 

I. PERSONNEL 
President-George I. Chatfield. 
General Manager-John O'Day. 
Program Director-Edward S. Brooches'. 

2. REPRESENTATIVES 
PILO Times Sales, Inc. 
Boston-Eckels & Queen. Inc. 

3. FACILITIES 
1,000 w.; 960 ha 
Operating schedule: 5-1 am. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2a, 3a, lb, 4a. 44, 5, 6a. 71% 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14to. 
Basic Rates: 22a. 22b, 23a, 24b, 25a, 28a. 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 61h, 62b. 
Cancellation: 70a, 70e, 71e. 73e. 
FM facilities: WFMP (FM). 

TIME RATES 
Eff 8/1/69-Reed 7/7/69. 

6. SPOT ANNOUNCEMENTS 
FIXED: lx 5x 10x 15x 20x 25x 30+ 
1 min.  18.90 17.00 16.00 15.00 14.00 12.00 11.00 
30 sec.  14.00 13.00 12.50 11.75 11.00 10.00 9.00 
10 sec  10.00 9.00 8.50 8.00 7.00 6.50 6.00 

7. PACKAGE PLANS 
ROS, PER WK, EA: 10 ti 20 ti 30 tl 40 ti 50 tl 
1 min.  12.00 11.00 10.00 9.00 8.00 
30 sec _ ........ ..... 10.00 9.00 8.00 7.00 6.00 
10 sec.  8.00 7.00 6.00 5.00 4.00 

8. PROGRAM TIME RATES 
FIXED: lx 5x lox 15x 20x 30+ 
1 hr. ............ _....... 110 100 90 80 70 60 

1/2 hr  65 60 55 52 50 48 
1/4 hr  45 40 38 37 36 35 
10 min  35 33 31 29 27 25 
5 min.  25 24 23 22 21 20 

WFMP (FM) 
1960 

FITCHBURG 

IMO EIL1 F I MU 
Media Code 4 222 3640 6.00 
Music Service Corp.. 170 Prichard St., Broadcast 
House, Fitchburg, Mass. 01420. Phone 617-343-
4897. 

Other Offices: 544 Main St., Worcester, Mass. Phone 
617-791-4556. 
STATION'S PROGRAMMING DESCRIPTION 

WFMP (FM): See WFGL listing for programming 
description. 

I. PERSONNEL 
President-George I. Chatfield. 
General Manager-John O'Day. 
Program Director-Edward Broughey. 

2. REPRESENTATIVES 
West Coast-Lee F. O'Connell Company. 

3. FACILITIES 
ERP 50.000 w.; 104.5 me. 
Operating schedule: 5-1 am. EST. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
Basic Ratee: 290. 
AM facilities: WEGL. 

TIME RATES 
Elf 8/1/69-Itec'd 7/7/69. 

6. SPOT ANNOUNCEMENTS 
FIXED: Ix 5x 10x I5x 2111 270 30+ 
1 min.  18.00 17.00 16.00 15.00 14.00 12.00 11.00 
30 sec  14.00 13.00 12.50 11.75 11.00 10.00 9.00 
10 sec.....   10.00 9.00 8.50 8.00 7.00 6.50 6.00 

7. PACKAGE PLANS 
ROS, PER WK, EA: 10 ti 20 ti 30 ti 40 ti 50 ti 
1 min.  12.00 11.00 10.00 9.00 8.00 
30 sea__ ........ _.._ ...... 10.00 9.00 8.00 7.00 6.00 
10 sec.  8.00 7.00 6.00 5.00 4.00 

8. PROGRAM TIME RATES 
FIXED: ix 5g 10x I5x 20x 30+ 
1 hr  110 100 90 80 70 60 

1/2 hr  65 60 55 52 00 48 
1/4 hr  45 40 38 37 36 35 
10 min.  35 33 31 29 27 25 
5 min.  25 24 23 22 21 20 

(Di 

WLMS 
1967 

LEOMINSTER 

Media Code 4 222 3705 7.00 
Nashua Valley Broadcast. Inc., 19 Water St., Leo-

minster, Mass. 01453. Phone 617-537-4141, 
I. PERSONNEL 
Vice-Pees. & Gen'l Mgr.-James A. Fitzgerald, Jr. 
Sales Manager-John J. Pierce. 
Program Director-Don Stevens. 

2. REPRESENTATIVES 
Harold IL Segal & Company. 

3. FACILITIES 
1,000 w. days; 1000 kc. Non-direcUonal. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% time & talent, 2% cash discount; payable _within 
30 days. 

5. GENERAL ADVERTISING See coded regulatIons 
General: la, lb, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, lla. 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21d, 22a, 23a, 24b. 25a, 26, 28a, 

29a, 30, 32a. 
Contracts: 40a, 41, 42b, 440, 45, 46, 470, 48, 50, 

51a. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71a, 72, 730, 
Prod Services: 80, 82. 
Affiliated with American Information Network. 
Member: French Program Group of New England. 

TIME RATES 
Elf Reed 4/3/68. 

6. SPOT ANNOUNCEMENTS 
I x 521 I04X I56x 260X 312x 

1 min 7.50 7.25 6.75 6.25 5.75 5.50 
30 5.65 5.45 5.10 4.70 4.35 4.15 
10 sea__ ...... 3.75 3.65 3.40 3.15 2.90 2.75 
MON THRU FRI: 500x 1000x 
Fixed Position  5.00 4.50 
SUN THRU SAT: 
Fixed Position  4.50 4.00 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
VOLUME PLAN-ROS 

(Run within one month of start) 
50 spots ....... ..... 285 200 spots.-_____ 875 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x..._ ...... _ ............. _....... 75 45 30 18 15 
DISCOUNTS 

52x-7% 156x-20% 312x-30% 
1040-12-1/2% 2601-25% 

FRAMINGHAM (1 AM; 1 FM 
Middlesex County-Map Location H-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WKOX 
1947 

• 
Subscriber to the NAB Radio Code 

Media Code 4 222 3770 1.00 
WKOX, Inc., 100 Mt. Wayte Ave.. Framingham, 
Mass. 01701. Phone 617-879-1190. 

Other Studio: Shopper's World, Framingham. Male. 
I. PERSONNEL 
President-Richard E. Adams. 
Vice-Pros. & Gen'l Mgr.-Richard L. Chalmers. 
Operations Manager-Dick Stephens. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Boston-Kettell-Carter, Inc. 

II. FACILITIES 
1,000 w.; 1190 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded:regulations 
General: lb, 2a, 3a, 4e. 4d, 5, 6b, 7e, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15b. 
Basic Rates: 20b. 21b, 22a, 23a, 24a, 24b, 26c, 25e. 

28c, 290. 30, 11e, 
Contracts; 40a, 41, 424. 43, 44a, 44b, 45, 46, 470. 

51e. 
Comb.: Cont. Discounts: 60b, 604, 60f. 61c, 62.1. 
Cancellation: 70a, 70d, 71a, 72, 730. 73b. 
l'rod. Services: 80, 82. 

TIME RATES 
No. 11 Eff 4/1/69-Rec'd 4/14/69. 

AA-Mon thru Sat 7-10 am & 3-6 pm. 
A-Mon thru Sat 10 am-3 pm & all other times; 
Sun all day. 

6. SPOT ANNOUNCEMENTS 
-AA- -A-
1 min 30 sec I min 30 see 

Flat   13.00 10.60 10.011 8.25 
52 x  12.60 10.30 9.6% 7.95 
104 x  12.25 10.00 9.311 7.65 
156 ..... ...... ..... 11.90 9.70 8.95 7.35 
260 x.    11.55 9.40 8.611 7.05 
312 X ............ - ...... -.._.._  11.20 9.10 8.25 6.75 
500 x  10.85 8.80 7.90 6.45 
750 x    10.50 8.50 7.52 6.15 
1000 x  10.15 8.30 7.20 5.85 

MASSACHUSETTS 
7. PACKAGE PLANS 

CLASS AA 
ROS: I mie-
PER WK: 10 tl 20 ti 35 tl 
4 wk  11.80 11.20 10.60 
13 wk  11.20 10.60 10.00 
26 wk  10.60 10.00 9.40 
52 wit ..... _  10.00 9.40 8.80 

CLASS A 
4 wk ....... _.. 8.80 8.35 7.9 
13 wk  8.35 7.90 7.45 
26 wk  7.90 7.45 7.00 
52 wk  7.45 7.00 6.55 

10. SPECIAL FEATURES 
NEWS 

-------30 see-
10 ti 20 tl 35 ti 
9.40 8.95 8.50 
8.95 8.50 8.05 
8.50 8.05 7.60 
8.05 7.60 7.15 

7.05 
6.70 
6.35 
6.00 

-AA-
5 min (") 

Flat   23.50 18.25 17.70 
52 x  22.40 17.75 17.20 
104 x  21.80 17.30 16.70 
156 x  21.20 16.85 16.25 
260 x  20.60 16.40 15.75 
312 o  20.00 15.95 15.25 
500 x  19.40 15.50 14.75 
750 x  18.80 15.00 14.30 
1000 x  18.20 14.50 13.85 

(.) Headlines. 
5-minute Newscast rate includes 2.00 news charge. 

6.70 
6.35 
6.00 
5.65 

6.35 
6.00 
5.65 
5.30 

WKOX-FM 
1959 

A 
(*) 

13.55 
13.25 
12.95 
12.65 
12.35 
12.05 
11.75 
11.45 
11.15 

Subscriber to the NAB Radio Code 
Media Code 4 222 3771 9.00 
WKOX, Inc.. 100 Mt. Wayte Ave., Framingham, 
Mass. 01701. Phone 617-879-1190. 
STATION'S PROGRAMMING DESCRIPTION 

WKOX-FM: Programmed for adult and young adult. 
MUSIC: middle-of-the-road albums. Broadway tunes, 
standards, general popular music. Specialty programs 
include: traditional jazz show Sun 7-9 pm, modern 
jazz show Sun 9:15 pm-12M, big bands Sat 8 pm-
12M. NEWS: 5 min before hour, except for expanded 
news 7-7:15 am. 8-8:15 am, noon-12:15 am & 5:45-
6 pm. Includes 5 min stock report at 5:55 pm. 4 man 
news department. 3 newswagons, police, fire monitors, 
walkie talkies. Local, regional, national, and world 
news, utilizing audio network. SPORTS: area sports 
presented in season. Football, hockey and basketball. 
Live coverage of area teams in state tournament play. 
Contact Representative for further details. Rec'd 
5/1/68. 

I. PERSONNEL 
President-Richard E. Adams. 
Vice-Pres. & Gen'l Mgr.-Richard L. Chalmers. 
Program Director-Bernie Silva. 

2. REPRESENTATIVES 
New York-Savalli/Gates. Inc. 
Boston-Kettell-Carter, Inc. 

3. FACILITIES 
ERP 50,000 w.; 105.7 mc. 
Operating, schedule: 6-1 am. Mon thru Fri; 8 am-
midnighteSat & Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. Sa, 3b, 40, 44, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a. 24b, 25a, lob. 29a. 
Contracts: 40a, 42b. 
Comb.; Cant. Discounts: 60a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e. 71s. 73a. 

TIME RATES 
No. 7 Elf 5/1/68-Reed 5/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x I04x 156x 312x 500x 1000x 

1 min 6.00 5.70 5.40 5.10 4.80 4.50 4.20 
30 sec 4.80 4.50 4.30 4.10 3.90 3.70 3.55 

8. PROGRAM TIME RATES 
lx 26x 104x 156x 912x 

5 min.  10.00 9.50 9.00 8.50 8.00 
1/4 hr  28.00 26.60 25.20 23.80 22.40 
1/2 hr.........-______ 42.00 39.90 37.80 35.70 
1 hr  60.00 57.00 54.00 

GARDNER 
Worcester County-Map Location F-4 

Bee. SRDS consumer market map and data at begin-
ning..of. the State. 

WGAW 
1946 

A New England BroadeastIng Station 
Subscriber to the NAB Radio Code 

Media Code 4 222 3900 4.00 
The Gardner Broadcasting Co., Box 87. Green Bt.. 

Gardner, Mass. 01440. Phone 617-632-1340. 
STATION'S PROGRAMMING DESCRIPTION 

WGAW: Programmed for community involvement 
with adults and young adults. 
MUSIC: 6 am-9 pm middle-of-the-road with 1 out 
of 3 songs an album hit of past 10 years. 9-11 pm 
Country and western. 6 air personalities. NEWS: 
national and local news on hour and at :30. Business 
and stock market reports. Live city council meetings 
twice monthly. SPORTS: regular 1 min national and 
local reports hourly. Live coverage of 40 local high school 
basketball and 20 local football games, plus snow-
mobile and dog sled contests. Features: contests, free 
listener trade-sell-buy program, local citizens voice 
their own civic-service activities, outstanding area 
citizen salute daily. Religion & hymns: 7:30 am-
noon every Sun. Contact Representative for further 
details. Reed 3/3/69. 

I. PERSONNEL 
President-Douglas J. Rowe. 
General Manager-Kenneth Patch. 
Vice-Pros. & Managing Dir.-Thomas M. McAuliffe. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
Boston-liarold H. Segal & Company. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 5:55 am-11:05 pm; 7:30 am-
10:05 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0: Payable when rendered. 

(This listing continued on next page) 
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MASSACHUSETTS 

Gardner-W G A W-Continued 
5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a, 4e, 5, 6a, 7a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22b, 23a, 24b, 25a, 26, 28b, 29a, 
Contracts: 45. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 626. 62e. 
Cancellation: 71a, 730. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/I/66-Rec'd 12/1/67. 
6. SPOT ANNOUNCEMENTS 

ANNUAL AND FIXED POSITION 
1 min 30 see 1 mln 30 see 

1 x  5.00 4.00 312 x. 2.75 2.25 
26 x  4.50 3.75 500 x .......2.50 2.00 
52 x 4.00 3.25 1000 x  2.25 1.75 
156 I  3.50 2.75 1500 L.._ 2.00 1.50 
260 x  3.00 2.50 

7. PACKAGE PLANS 
7 DAY-SPOT SATURATION PACKAGE 

60 ti 50 ti 40 ti 30 ti 20 tl 10 ti 
1 min.  2.40 2.50 2.60 2.70 2.85 3.00 
30 sec.  1.75 2.00 2.20 2.30 2.40 2.50 

13 WEEKS-SUSTAINING PACKAGE PLAN 
PER WE: 10 tl 20 ti 50 ti 
1 min  275 2.50 2.25 

8. PROGRAM TIME RATES 
ANNUAL AND FIXED POSITION 

1/4 hr 10 min 5 min 
I x  21 19 10 
26 x  19 15 9 
52 x  17 13 8 
156 x  15 11 7 
260 x  13 9 6 
312-1500 x ........................... _.._._..._  9 7 5 

GLOUCESTER 
Essex County-Map Location J-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WVC A (FM) 
1964 

Media Code 4 222 4030 9.00 
Simon Geller, 185 Main St., Gloucester, Mass, 01930, 
Phone 617-283-3700. 
STATION'S PROGRAMMING DESCRIPTION 

WVCA (FM): MUSIC: complete symphonies, chamber 
works, and Baroque. Jingles not acceptable. Sun 
public service and religious features. Reed 11/29/67. 

I. PERSONNEL 
Sta. & Gen'i Mgr.-Simon Geller. 

3. FACILITIES 
ERP 1,200 w.•, 104.9 me. 
Operating schedule: 5:30 am-11:30 pm Mon thru Sat. 
EST. 

Antenna ht.•. 50 ft. above average terrain. 
4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 40, 4e. 
Contracts: 40a. 
Cigarette & tobacco advertising not acceptable. 
Maximum 8 minutes commercial copy per hour. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/69-Reed 1/6/69. 
6. SPOT ANNOUNCEMENTS 
1 min, flat  6.80 
Minimum 5 spots each time. 

GREAT BARRINGTON 
Berkshire County-Map Location B-4 

See SltDS consumer market map and data at begin-
ning of the State. 

WS RS 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 222 4160 4.00 
Berkshire Broadcasting Co., Rt. 7, Great Barrington, 

Mass. 01230. Phone 413-528-0860. 
STATION'S PROGRAMMING DESCRIPTION 

WSBS: Programmed for adults and young adults. 
Music 70%. News, special features, weather, time 
30%. MUSIC: middle-of-the-road, albums, selected 
singles, general popular, showtunes, semi-classical, 
standards, country and western. Sun morning classi-
cal program. NEWS: network on hour and half hour, 
local and regional throughout day, plus wire head-
lines. Sports, business and stock market. Daily hos-
pital reports, birthday greetings, comedy features, 
community social-civic bulletins, lost-found, free 
listener want-to-buy-or-sell program. 1 daily M-P 
religious programs. Weekends: discussion programs, 
news in review. CONTINUITY POLICY: product 
or service separation for competitive accounte and 
no double-spotting. Contact Representative for fur-
ther details. Rec'd 2/6/69. 

I. PERSONNEL 
President-Donald A. Thurston. 
Manager-John T. Ryan. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Boston-Nona Kirby Co., Inc. 

3. FACILITIES 
250 w. days; 860 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21b, 23b, 24a, 24b, 25a, 26, 286, 28e, 

2911. 33a. 
Contracts: 400. 41, 42b, 44b, 45, 46, 47a, 50, 51b. 
Comb.; Cont. Discounts; 60b, 60d, 60f, 601, 61c, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 9/15/68-Reed 9/18/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I56x 3I2x 520x 1040x 

1 min. 6.00 5.75 5.50 4.75 4.25 4.00 3.75 
20/30 sec  4.00 3.75 3.50 3.25 3.00 2.75 2.50 
To be used in consecutive weeks within 12 months. 

7. PACKAGE PLANS 
ROS: 60 ti 30 ti 15 ti 
1 min.  255.00 142.50 82.50 
20/30 sec  180.00 97.50 52.50 
10 sec  120.00 67.50 37.50 
To be used within 7 days. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I56x 3I2x 

1 hr  42.00 39.25 38.50 36.75 31.50 28.00 
1/2 hr  24.00 23.00 22.00 21.00 18.00 16.00 
1/4 hr  15.00 14.50 13.75 13.00 11.25 10.00 
10 min.  12.00 11.50 11.00 10.50 9.00 8.00 
5 min  9.00 8.00 8.25 7.75 6.75 6.00 

10. SPECIAL FEATURES 
Sports-1-min or 20/30-sec spot during regularly 
scheduled sports programs, contract rate plus 1.50 
per spot. 
News-1-min during regularly scheduled news pro-
grams, contract rate plus 1.50 per spot. 
News & Sports Adjacencles-20/30-see spots before 
or after regularly scheduled news or sports programs. 
contract rate plus 10%. 

GREENFIELD (I AM; I FM) 
Franklin County-Map Location D-3 

See SltDS consumer market map and data at begin. 
ning of the State. 

WHAI W H A I-FM 
1938 1943 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 222 4290 9.00 
Haigh Broadcasting Corp., Box 32, 486 Main St, 

Greenfield, Mass. 01301. Phone 413-774-4301. 
STATION'S PROGRAMMING DESCRIPTION 

WHAI: Programmed for general interest. 
ENTERTAINMENT: M-F 5:30-9 am general popular 
music, 9-10 am information and popular music, 10-
11:30 am network, 1-6 pm middle-of-the-road music. 
9 pm-12M general pouter music. Sat 9:30-11 ana & 
7-10 pm country and western. Sun 7-11 pm jazz 
standards. NEWS: network news on hour. Local and 
regional 10 times daily. SPORTS: high school foot-
ball and basketball, pro and college football, major 
league baseball. Contact Representative for further 
details. Reed 8/5/68. 

I. PERSONNEL 
President-John W. Haigh. Jr. 
Station Manager-Charles D. Prentice, Jr. 
Operations Manager-A. Clifford Anderson. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Boston-Nona Kirby Co.. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kc. 

Non-directional. 
Operating schedule: 5:30-12:05 am weekdays; 8-12:05 
am Sun, EST. 
FM FACILITIES 
ERP 1,000 w.: 98.3 me. 

4. AGENCY COMMISSION 
15% time only, bill monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 12b, 14b. 
Basic Rates: 20b, 21h, 24a, 25a, 28b, 28e, 33a. 
Contrac(s: 400. 41, 44b, 45, 46, 47e, 49, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 71a, 73a, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective September 1, 1964. (Card No. 11.) 

Card received August 27, 1964. 
6. SPOT ANNOUNCEMENTS 

(5:45 am-midnight daily) 
20/30 20/30 

1 min see 1 min sec 
1 ti  7.50 5.80 260 U.__ 5.75 4.40 
26 ti 7.00 5.25 312 ti.   5.50 4.15 
52 ti............ 6.75 5.05 520 tl_ -_ 5.00 3.75 
156 ti  6.25 4.90 

7. PACKAGE PLANS 
ROS SATURATION 

1 MINUTE 
(Must be consecutive to earn lower rates) 

1-12 13-25 26-51 52 
PER WK: wk wk wk wk 
10 ti...._ ....  _...-- ............ _ 6.25 5.75 5.25 4.75 
15 ti  6.00 5.50 5.00 4.50 
20 ti  5.75 5.25 4.75 4.25 
25 ti  5.50 5.00 4.50 4.00 
30 ti  5.25 4.75 4.25 3.75 
50 ti   4.25 3.75 3.25 2.75 

20/30 SECONDS 
10 ti  4,79 4.193.95 3.55 
15 ti  4.50 4.15 3.75 3.40 
20 ti  4.30 3.95 3.55 3.20 
25 ti -  4,15 3.75 3.40 3.00 
30 ti  . 3.95 3.55 3.20 2.80 
50 ti.................... 2.45 2,10 
10-second ID's-nofre-q-u-incy3.231sco2u.n8t0, flat 2.50. 

HAVERHILL (1 AM; 1 FM) 
Essex County-Map Location J-3 

che SRDS consumbr market map ana data at begin-
ning of the State. 

WHAV 
1947 

Media Code 4 222 4420 2.00 
WHAV Broadcasting Co., Inc.. 30 HOW St, Haver-

hill, Mass. 01830. Phone 617-374-4733. 
I. PERSONNEL 
Sta. Mgr. &Tre as.-Edward Cetlin. 
Assistant Manager-Al Carter. 

2. REPRESENTATIVES 
New England-Eckels & Queen, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 he. 

Non-directional. 

4. AtiENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3d, 4a, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 25a. 
Contracts: 40a, 48. 
Comb.; Cont. Discounts: 60f, 62d. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 82. 

TIME RATES 
Eff 12/1/66-Reed 4/10/67. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I04x 156x 260x 

1 mln  10.00 9.50 9.00 8.50 8.00 7.50 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
lx 26x 52x 104x 1560 260x 

1 hr  100.00 95.00 90.00 85.00 80.00 75.00 
1/2 hr  60.00 57.00 54.00 51.00 48.00 45.00 
1/4 hr..._  40.00 38.00 36.00 34.00 32.00 30.00 
10 min_   30.00 28.50 27.00 25.50 24.00 22.50 
5 min.  20.00 19.00 18.00 17.00 16.00 15.00 

1:11213 

W HA V-FM 
1959 

Ei1FIMU 
Media Code 4 222 4421 0.00 
WHAV Broadcasting Co., Inc., 30 How St, Haver-

hill, Mass. 01830. Drake 4-4733. 
I. PERSONNEL 
Sta. Mgr. & Tress.-Edward Cetlin. 
Assistant Manager-Al Carter. 

2. REPRESENTATIVES 
New England-Eckels & Queen, Inc. 

3. FACILITIES 
ERP 20,000 w.; 92.5 mc. 
Operating schedule: 7:00 am-midnight. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WHAV listing for coded regulations. 

TIME RATES 

Ilotes are identical to WRAP. See that listing. 

HOLYOKE 
Hampden County-Map Location D-5 

See SIMS consumer market map and data at begin. 
ning of the State. 

See Springfield-Holyoke-
Chicopee 
(including East Longmeadow, Westfield, 
West Springfield) 

HYANNIS 
Barnstable County-Map Location L-6 

See SltDS consumer market map and data at begin-
ning of the State. 

W C 0 D (FM) 
1967 

Media Code 4 222 4550 6.00 
Charter Broadcasting Corp., 28 Barnstable Rd., Hy-

annis, Mass. 02601. Phone 617-775-6800. 
I. PERSONNEL 
General Manager-Edward T. Sullivan. 
Program Director-Floyd Pratt. 
Sales Manager-John Mesmer, 

2. REPRESENTATIVES 
New England Snot Sales, Inc. 

3. FACILITIES 
ERP 25,000 w.: 106.1 me. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 4a. 5, 6a, 7a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15a, 15b, 

16. 
Basic Rates: 20b, 21d, 23a, 23b, 24a, 24b, 24e, 25a, 

29a, 29b, 30, 33a. 
Contracts: 4,0a, 41. 

TIME RATES 
Elf 4/1/67-Reed 4/25/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE-ROS-DAY/NIGHT 

Flat 13 wk 26 wk 52 wk 
4.25 3.50 2.25 
4.05 3.30 2.15 

10 x_ 4.55 3.85 3.10 2.05 
15 x    - 4.30 3.65 3.00 2.00 

3.50 2.85 1.95 
3.30 2.65 1.90 
3.10 2.45 1.80 
2.85 2.25 1.60 
2.70 2.10 1.40 

25 x  3.90 
30 x  3.70 
40 x ...... _ .... _.-...._...._   3 50 
50 x. 3.40 
30 sec: 75% of 1-min. 

ID. SPECIAL FEATURES 
News Participation-Applicable rate plus .50. 

LAWRENCE (1 AM; 1 FM) 
Essex County-Map Location J-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WCCM 
1947 

C 
WCCM-FM 

1959 

CEO 
Media Code 4 222 4680 1.00 
Curt Gowdy Broadcasting Corp., 32 Lawrence St, 

Lawrence, Moss, 01840. Phone 617-683-7171. 

STATION'S PROGRAMMING DESCRIPTION 
WCCM: Programmed for adults and young adults 
with emphasis on local community involvement. 
MUSIC: middle-of-the-road. NEWS: 3 newsmen and 

z moolle units. 5 min news on each half hour and 
news capsules of 2-1/2 min on each hour. Block 
report of 15 min at 7:30 am, 8:30 am & 5:30 pm. 
SPORTS: 25 play-by-play high school football. Sports 
daily 7:40 am & 8:40 am. Bowling, ski watch, fishing 
and hunting shows. TALK: talk shows 9:05-9:30 am, 
noon-1 pm, & 3:05-3:30 pm. Guests and open tele-
phone lines. Local birth announcements, death an-
nouncements, job avallabilities, household tips, etc. 
COMMERCIAL POLICY: average of 18 minutes an 
hour. 10 minute protection for products. Contact 
Representative for further details. Itec'd 4/8/68. 

I. PERSONNEL 
President-Curt Gowdy. 
Commercial Manager-William Curtin. 
Program Director-Bruce Arnold. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
New England-Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days; 800 toc, Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM-EltP 1,350 w.; 93.7 mc. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on set time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 45, 4d, 5, 7b, 8. 
Rate Protection: 101). 1lb, 12b, 13b, 1413, 15b. 
Basic Rates: 21a, 22a, 23a, 24e, 25a, 28b, 33a. 
Contracts: 40a, 41, 42e, 43, 44b, 46, 51b. 
Comb.; Cont. Discounts: 60b, 60g, 62d. 
Cancellation: 70b, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with WIS. 

TIME RATES 
Eff Reed 3/6/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: (") 6 ti 12 01 18 tl 24 tl 30+ 
1 min  10.00 9.00 8.50 8.00 7.50 7.00 

(.) Fixed position or less than 6 times. 
30 see: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  80 60 40 16 12 

WLLH 
1934 

(This is a duplicate of the listing appearing under 
Lowell, Mass.) 

Media Code 4 222 5070 4.00 
Station WLLII, Lawrence and Station WLLH, Lowell 
are operated synchronously and simultaneously. 
WLLH. Box 1400, 4 Broadway St. Lowell, Mass, 

01853. Phone 617-458-8456. 
Other Studios & Offices: 46 Amesbury St., Lawrence, 
Mass. Phone 617-682-2148. 
STATION'S PROGRAMMING DESCRIPTION 

WI.1,11: Programmed for general interest. 
MUSIC 70%: popular music with emphasis on current 
hits. Sun night only previous current hits played. 
NEWS 20%; 5 min every hour at :30 & :55. 10 
min summaries at 6:55 am, 7:30 am, 7:55 am, 8:30 
am, 4:55 pm M-Sat, and 30 min summaries at noon, 
6 pm & 10 pm, M-Sun. 30 min open forum program 
daily. SPORTS 10%; live coverage of high school 
football plus local professional football, home and 
away, station originated. Four 5 min sportscasts 
daily. 6 air personalities plus 4 newsmen handle all 
on-the-air functions. Personalities available for play-
by-play sports and other remote broadcasts. Contact 
Representative for further details. Reed 4/29/68. 

I. PERSONNEL 
Partner & Mgr.-Arnold S. Lerner. 
Partner-Daniel M. Lerner. 
Station Manager-Albert N. Armstrong, Jr. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kg. 

Non-directional. 
Operating schedule: 5:00 am-1:00 am daily. EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3, 4a, 5, 6s, 713. 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 21b, 22a, 23a, 25a. 
Contracts: 40a, 41, 42b, 45, 46, 47a, 51b. 
Comb.; Cont. Discounts: 60a. 60f, 601, (11a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b, 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 
NOTE: Rates Include simultaneous broadcasts over 
WILII's synchronized AM transmitters in both Low-
ell and Lawrence. 

TIME RATES 
Eft 1/1/67-Rec'd 12/5/66. 

.AA-6-9 am & 3-6 pm. 
A-All other times. 

7. PACKAGE PLANS 
ROS WEEKLY SATURATION 

AA: 10 ti 19 ti 20 ti 25 ti 30 tl 
1 min  9.00 8.75 8.50 8.25 8.00 
30 sec.  7.00 6.75 6.50 6.25 6.00 
A: 
1 min  7.50 7.25 7.00 6.75 6.50 
39 sec....._.._   6.00 5.75 5.50 5.25 5.00 
AA and A may be combined to earn frequency. 

8. PROGRAM TIME RATES 5 min 

DISCOUNTS 
52x-5% 104x-10% 1561-15% 260x-20% 

(D) 

WLLH-FM 
1947 

(Thls is a duplicate of the listing appearing under 
Lowell, Mass.) 
Media Code 4 222 5071 2.00 
Radio Station WLLH. Box 1400, 4 Broadway, Lowell, 

Mass. 01853. Phone 617-458-8486. 
Other studios & Offices: 46 Amesbury St., Lawrence, 

Mass. 01840. Phone 617-682-2148, 
I. PERSONNEL 
Partner & Gen'l Mgr.-Arnold S. Lerner. 
Partner & Sta. Mgr.-Daniel M. Lerner. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Boston-Eckels & Queen, Inc. 

(This listing continued on next page) 
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Lawrence-W L L H-FM-Continued 
3. FACILITIES 
Ent, 29,000 w.; 99.5 mc. 
Operating schedule: 7-1 am. EST. 
Antenna ht.: 600 ft. above aver. terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5. 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 22a. 23a, 25a. 
Contracts: 40a, 41, 42b, 45, 46, 47a, 51b. 
Comb; Cont.. Discounts: 60a, 60f, 601. 61a, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
ER 6/1/66-Reed 5/2/60, 

7. PACKAGE PLANS 
PER WE, ROS: 10 II 

30 sec 4 00 

LEOMINSTER 
Worcester County-Map location F-4 

See SRDS consumer market map and data at beginning 
of the State. 

See Fitchburg-Leominster 

20 ti 
4.50 
3.68 

30 ti 
4.00 
8.28 
(D) 

LOWELL (2 AM; 1 FM) 
Middlesex County-Map Location H-4 

See SILDS consumer market map and data at beaks-
fling of the State. 

WCAP 
1951 

Media Code 4 222 4940 9.00 
Northeast Radio, Inc., 243 Central St., Lowell. Mau. 

01852. Phone 617-454-0404. 
I. PERSONNEL 
Pres. A Gen'l Mgr.-Israel Cohen. 
Sales Manager-Maurice Cohen. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Boston-Kettell-Carter. 
South. Southwest-Busby, Finch and Woods, Inc. 

3. FACILITIES 
1.000 w. days: 980 hr. Non-directional. 
Operating schedule: 6 are-local sunset daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 4a. 44. 5, 6h. 7b. 8. 
Rate Protection: 1011. llh. 12h. 13h, 14h. 
Basic Rates: 22a. 22b, 23a, 24b, 25a, 28e, 29a. 
Contracts: 400. 46. 
Comb.: Cent. Discounts: 60a, 60e. 60k, 61a, 61b. 
Cancellation: 71a. 73a. 
Member: National Annuli!" Groups, Inc. 

TIME RATES 
No. 8 Eff 8/1/69-Ree'd 8/4/69. 

AA-Mon thru Sat 6-10:30 am. 
A-All other times. 

G. SPOT ANNOUNCEMENTS 
CLASS AA 

la 50e 1000 2005 3002 500e 
1 min  11.00 10.50 10.00 0.50 9.00 8.50 
30 sec  8.80 8.40 8.00 7.60 7.20 6.80 
10 sec  5.50 5.25 5.00 4.75 4.50 4.25 

7. PACKAGE PLANS 
SATURATION PLANS-CLASS A 

I MINUTE 
WKLY, EA: 5 tl 10 ti 15 ti 20 ti 40 ti 
1 wk  9.00 8.50 8.00 7.50 7.00 
4 wk  8.50 8.00 7.50 7.00 7.00 
13 wk  8.00 7.50 7.00 7.00 7.00 
26 vac  7.50 7.00 7.00 7.00 7.00 
52 wk  7.00 7.00 7.00 7.00 7.00 

30 SECONDS 
1 wit  7.20 6.80 6.40 6.00 5.60 
4 wit  6.80 6.40 6.00 5.60 5.60 
13 wit  6.40 6.00 5.60 5.60 5.60 
26 wk  6.00 5.60 5.60 5.60 5.60 

4vk  5.60 5.60 5.60 5.60 5.110 
10 sec: 50% of 1-min. For discount purposes, 2 10-
seconds equal I 1-minute spot. 
Consecutive weeks of advertising required to earn 
weekly discounts. 

8. PROGRAM TIME RATES 
5 MINUTES 

WKLY: 1 wk 13 wk 26 wk 52 wk 
I ti  ,2.50 21.00 20.00 19.00 
3 ti  °2.00 18.00 17.00 16.00 
5 ti  21.50 17.00 16.00 15.00 

Ill. SPECIAL FEATURES 
NEWSCASTS 

(Fixed position after 10:30 am) 
1 min, fiat. 11.50 30 sec, fiat.  9.20 

CALL CAP PROGRAM 
(Mon thru Fri 12:30-2 pm) 

1 min. flat  12.50 30 sec, flat  10.00 

WLLH 
1934 

Media Code 4 222 5070 4.00 
Station WLLH, Lawrence and Station WLLH. Lowell 
are operated synchronously and simultaneously. 
WLLH. Box 1400. 4 Broadway St., Lowell, Mass. 

01853. Phone 617-458-8486. 
Other Studios & Offices: 46 Amesbury St., Lawrence. 

Mass. Phone 617-682-2148. 
STATION'S PROGRAMMING DESCRIPTION 

WLLH: Programmed for general interest. 
MUSIC 70%: popular music with emphasis on current 
hits. Sun night only previous current hits played. 
NEWS 20%: 5 min every hour at :30 & :55. 10 
min summaries nt 6:55 am. 7:30 am, 7:55 am, 8:30 
am. 4:55 pm 50-Sut, and 30 min summaries at noon, 
6 pm & 10 pm, M-Sun. 30 min open forum program 
daily. SPORTS 10%: live coverage of high school 
football plus local professional football, home and 
away, station originated. Four 5 min sportscasts 
daily. 6 air personalities plus 4 newsmen handle all 
on-the-air functions. Personalities available for play-
by-play sports and other remote broadcasts. Contact. 
Representative for further details. Rec'd 4/29/68. 

OVER THREE TIMES THE AUDIENCE OF THE COMPETITION 
Lowell, Mass., Biggest Metro ... One Market North of Boston 

Nat'l Reps.-The Meeker Co. Boston Rep. - Kettell-Carter, Inc. 

I. PERSONNEL 
Partner & Gen'l Mgr.-Arnold S. Lerner, 
Partner--Daniel M. Lerner. 
Station Manager-Albert /4. Armstrong, Jr. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 5:00 am-1:00 am daily. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, la, 4a, 5, Ga, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 22a, 23a, 250. 
Contracts: 40a, 41, 42b, 45, 46. 470. 51b. 
Comb.: Cont. Discounts: 60a. 60f. 601, 61a, 62d, 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with American Contemporary Network, 
NOTE: Rates include simultaneous broadcasts over 
WLLFI's synchronized AM transmitters in both Low-
ell and Lawrence. 

TIME RATES 
Elf I/1/67-Rec'd 12/5/66. 

AA-6-9 am & 3-6 Pm. 
A-All other times. 

7. PACKAGE PLANS 
ROS WEEKLY SATURATION 

AA: 10 tl 10 tI 20 ti 2511 30 ti 
1 min...................... 9.00 8.75 8.50 8.25 8.00 
30 sec  7.00 6.75 6.50 6.25 6.00 
A: 
1 mitt ...... ..... _..._  7.50 7.25 7.00 6.75 6.50 
30 nec  6.00 5.75 5.50 5.25 5.00 
AA and A 131219 be combined to earn frequency. 

8. PROGRAM TIME RATES 5 min 
1 y_ 113 

DISCOUNTS 
521-5% 104x-10% 156x-15% 2602-20% 

(D) 

W L L H-FM 
1947 

Media Code 4 222 5071 2.00 
Radio Station WLLH. Box 1400, 4 Broadway, Lowell, 

Mass. 01853. Phone 617-458-8486. 
Other studios & Offices: 46 Amesbury St., Lawrence, 

Mass, 01840. Phone 617-682-2148. 

I. PERSONNEL 
Partner & Gen'l 31gr.-Arnold S. Lerner. 
l'artner & Sta. Mgr.-Daniel M. Lerner, 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
EltP 20.000 w.: 99.5 
Operating schedule: 7-1 am. EST. 
Antenna ht.•. GOO ft. above aver. terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 200. 21b, 225, 23a, 25a. 
Contracts: 40a. 41, 42b, 45. 46, 47a, 51b, 
Comb.; Cont. Discounts: 60a, 601, 601, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72. 73b. 
Prod. Services: 82. 

TIME RATES 
Elf 6/1/6G-Rec'd 5/2/66. 

7. PACKAGE PLANS 
PER WK, ROS: I() ti 
1 min   5.00 
30 sec  4.00 

LYNN 
Essex County-Map Location .1-3 

See SitDS consumer market map and data at begin-
ning of the State. 

(1 AM; 1 FM) 

20 01 90 ti 
4.50 4.00 
3.60 3.20 

(D) 

WLYN 
1946 

Subscriber to the NAB Radio Code 

Media Code 4 222 520E1 7.00 
Puritan Broadcast Service, Inc.. 156 Broad St., Lyon, 

Mass. 01901. Phone 617-595-6200. 

I. PERSONNEL 
l»resident-Theodore Feinstein. 
Gent & Sales Sign-Harry D. Goodwin. 
Program Director-Morgan Baker, 

3, FACILITIES 
1.000 w. days; 1360 be. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For Non-simulcast facilities see 
WLYN-FM. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, in, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 1313, 14b, 150. 
Basic Rates: 20h, 21b, 220, 22b, 23a, 24a, 24b, 240, 

28a, 29b, 30, 31, 32b, 
Contracts: 400. 41, 42b, 424, 44b, 45, 48, 49, 50 
Comb.; Cont. Discounts: 604, 60e, Gla, 
Cancellation: 70e, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 16 Elf 2/1/68-Rec'd 2/26/68. 

6. SPOT ANNOUNCEMENTS 
PER TOI: 

lx 26e 52e 164e I56x 260e 812x 624+ 
1 min 8.00 7.75 7.50 7.25 7.00 6.75 6.50 6.00 
30 sec 6.50 6.25 6.00 5.75 5.50 5.25 5.00 4.75 
10 sec: 60% of 1-min. 

7. PACKAGE PLANS 
ROS 

PER WE. 
EA: 6 tl 12 ti 18 01 24 ti 30 ti 36 ti 
1 min  7.50 7.00 6.50 6.00 5.50 5.00 
30 sec  6.50 6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
PER YR: Ix 26e 52e 156x 26114 
I hr  85.00 80.00 75.00 70.00 65.00 
1/2 hr  60.00 55.00 50.00 45.00 40.00 
1/4 hr  40.00 37.50 35.00 32.50 30.00 
5 min  20.00 17.5015.00 13.50 12.00 

9. PARTICIPATING PROGRAMS 
1 MINUTE PREMIUM ADJACENCIES 
(Preceding or following programs below) 

Party Line-9:30-10 am. 
Lynn Item News-12:30-12:45 pm. 
Morgan Baker Program-2-4 pm. 
ABC Newscasts at :30. 
Paul Harvey Show-1:05-1:20 pm. 
3 ti per wk, ea  10 5 ti per wk, ea.  
Above rates apply within Morgan Baker Show, 

WLYN-FM 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 222 5201 5.00 
Puritan Broadcast Service, Inc., 156 Broad St., Lynn, 

Mass. 01901. Phone 617-595-6200, 
I. PERSONNEL 
President-Theodore Feinstein. 
Gen'l & Sales Mgr.-Harry D. Goodwin, 
Program Director-Morgan Baker, 

3. FACILITIES 
EltP 1.000 w.: 101.7 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 267 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WLYN. 

4. AGENCY COMMISSION 
15/0 net time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WLYN listing for coded regulations. 

TIME RATES 
No. 2 ER 2/1/68-Ree'd 2/26/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: ix 26e 52e 78e 156e 260+ 
1 min  5.00 4.75 4.50 4.00 3.50 3.00 

030 sec  4.00 3.75 3.50 3.00 2.50 2.00 
(•1 or less. 

7. PACKAGE PLANS 
PER WE. EA: 12 ti 18 ti 24 01 96 ti 
1 min  4.00 3.75 3.50 3.00 
30 sec  . 3.00 2.75 2.50 2.00 

8. PROGRAM TIME RATES 
PER YR: Ix 26e 52e 156e 
1 hr  40.00 36.00 32.00 30.00 
2/2 hr  28.00 25.00 22.50 20.00 
1/4 hr  20.00 18.00 16.0D 14.00 
5 min  12.00 11.00 10.011 9.00 

MARLBORO 
Middlesex County-Map Location H-4 

Bee SltDS consumer market map and data et begin-
ning of the State. 

WSRO 
1958 

A New England Broadcasting Station 
Media Code 4 222 5330 2.00 
WSRO, Inc., Curtis Ave., Marlboro, Mass. 01752. 
Phone 485-1470. 
STATION'S PROGRAMMING DESCRIPTION 

WSRO: Programmed for adults and mature young 
adults. 
MUSIC: Middle-of-the-road. standard pops format 
leaning toward adult tastes. NEWS: headlines on hour 
and half hour. 30 min news reports at 7 am & 12:30 
pm, Including school lunch menus, birth reports, stock 
market sutntnary, job opportunities, sports and weather, 
as well as world, national, regional and local news. 

MASSACHUSETTS 
Weather at :15 and :45. 50 min talk program 3I-F. 
Telephone trading program, 30 rain M-F. SPORTS: 
coverage of high school football, hockey, basketball 
and baseball. plus coverage of ladles, and men's 
professlotml golf tournaments. Remote broadcasts avail-
able. Contact Representative for further details. 
Reed 1/14/69. 

I. PERSONNEL 
President-Douglas j. Rowe. 
Tice-Breo. & Gen'l 3Igr.-Thomas M. McAuliffe, 

2. REPRESENTATIVES 
Weed Radio Corporation. 
New England-Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days; 1470 kc. Directional. 
Operating schedule: 6 am-local sunset. EST 

4. AGENCY COMMISSION 
15/0 time only. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b, 
Basic Rates: 20a, 220, 22b, 23a, 2411, 25a, 26, 28b. 

29a. 
Contracts: 40a, 42a, 45, 47a. 
Comb.; Cont Discounts: 60b, 61a, 61e, 62e, 
Cancellation: 70a, 70e, 71b, 73a, 

TIME RATES 
No. 9 Elf 6/1/69-Reed 6/27/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 sae 

1 X.  9.00 7.00 312 x 6.25 5.00 
26 x.  8.50 6.50 500 x  6.00 4.75 
52 x 8.25 6.25 1000 x. 5.50 4.25 
156 x  8.00 6.00 1500 x 5.00 2.75 

9 260 x......_...._ 7.00 5.50 2000 X......., 4.50 3.25 
7, PACKAGE PLANS 

ROS 
PER  I min-- --30 sec 
WE: 4 wk 13 wk 26 wk 52 wk 4 wk 13 wk 26 wk 52 wk 

10 ti.. 5.50 5.25 5.00 4.75 4.50 4.25 4.00 3.75 
20 ti.. 5.25 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
40 ti.. 4.75 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
Must be consecutive. 

8. PROGRAM TIME RATES 
5 min 5 min 

I x  19.00 312 x  9.00 
26 x  16.00 500 x  7.50 
51 x  13.00 1000 x 1.50 
156 x  11.00 1500 x 750 
260 x  10.00 2000 x 750 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
Ea   125 75 45 35 20 

MEDFORD 
511ddlesex County-Map Location H-4 

See SitDS consumer market map and data at begin-
ning of the State. 

See Boston 
(including Brookline, Cambridge, Medford, 
Waltham) 

MILFORD 
Worcester County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WMRC 
1956 

Subscriber to the NAB Radio Code 

Media Cede 4 222 5460 7.00 
Milford Radio Corp., 197 Main St., Milford, Mass. 

01757, Phone 617-473-1490. 

STATION'S PROGRAMMING DESCRIPTION 
WISIRC: Programmed for adults and young adults. 
Emphasis on community involvement through parades, 
band concerts, high school and legion baseball, town 
meetings, graduations, etc. 15 min news twice a day 
7:30-7:45 am & 12:30-12:45 pm with local, regional, 
national, international and sports. Daily woman's 
show 10:10-10:30 am. Daily sports show with local 
and national coverage 5:30-5:45 pm. RELIGIOUS: 
programs for all faiths once a week. Italian hour 
Sun 1-2 pm. MUSIC: general popular including 
showtunes and standards and middle-of-the-road. 
Public service announcements, including timo, weather, 
appeals, etc., anytime. Contact Representative for 
further details. Rec'd 3/4/68. 

I. PERSONNEL 
President-Daniel B. Ruggles, III. 
General Manager-Lawrence Shane, 
Program Director-Donald J. Kelley, 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Harold H. Segal & Company, 

(This listing continued on next page) 

WCAP No. 1 ee 
16th CONSECUTIVE YEAR k 20% 

10% 

WCAP STATION B 
Oct. 1968 Lowell, Mass., Metro Hooper 
7 AM-6 PM-among Lowell Stations 

See Lowell Pulse Surveys from 1953-1964; Hooper 1965, 1967 & 1968 

September 1, 1969 Spot Radio Stations 429 



MASSACHUSETTS 

Milford-W M R C-Continued 
3. FACILITIES 

1.000 w. days. 250 w. nights; 1490 ke. Non-dio-
Ronal. 
Operating schedule:.... ....... ...... ...... -...--_.. EST. 

.4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING see coded regulations 
General: la. la, 3a. 4e, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 
Basic Rates: 20a, 25e, 22a, 23a, 24a, 24e, 26, 28b, 

28e, 291), 30, 31, 33b. 
Contracts: 40e. 41, 42e. 43, 44a, 45, 46, 47a, 48. 

49, 50. 51e. 
Comb.: Cont. Discounts: 605. 60e. 61e, 62d. 
Cancellation: 70e. 70e. 71e. 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 4 ER 10/1/68-Rec'd 9/30/68. 

7. PACKAGE PLANS 
1 MINUTE-BTA 

PER WK, EA: 
10 tl 20 ti 30 ti 40 ti 50 ti 

1 oh  6.50 6.00 5.80 5.60 5.40 
9 wk  5.50 5.00 4.80 4.60 4.40 
13 wk  5.00 4.50 4.30 4.10 3.90 
26 lilt  4.90 4.40 4.20 4.00 3.80 
52 wk  4.80 4.30 4.10 3.90 3.70 
Drive Time-6-9 am & 4-7 pm, extra 10%. 

30 SECONDS 
1 wk  6.10 5.60 5.40 5.20 
9 wk  5.10 4.60 4.40 4.20 
13 ask  4.60 4.10 3.90 3.70 
26 wk..._.   4.50 4.00 3.80 3.60 
52 wit  4.40 3.90 3.70 3.50 
10/15 sec: 70% of armilrable 1-min. 

8. PROGRAM TIME RATES 
le 13e 52e 156e 

1 hr  60.00 50.00 40.00 35.00 
1/2 hr  40.00 35.00 30.00 25.00 
1/4 hr  20.00 15.00 12.00 11.00 
5 min._  8.00 7.00 6.00 5.50 

NEW BEDFORD (2 AM; 2 FM) 
Bristol County-Map Location J-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WBSM 
1949 

C112C1 
Media Code 4 222 5590 1.00 
Southern Massachusetts Broadcasters, Inc., fit. 6, 
New Bedford, Mass. 02740. Phone 617-993-1767. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-George Gray. 
Vice-Pros, of Operations-Stanley Lipp. 
Program Director-Brian flush. 

2. REPRESENTATIVES 
Grant Webb & Company. 
lioston-Kettell-Carter, Inc. 
Detroit-Pearse Sales. 

3. FACILITIES 
5.000 w. days; 1,000 w. nights. 1420 ke. 

Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0: 15 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb, 3a, 4e. 4c, 5. 6e. 7e. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 1413, 15a. 16. 
Basic Rates: 20e. 21a, 21b. 21d, 228, 22b, 23e, 24e. 

24c, 25a, 28a, 20e, 29a, 30, 31. 32b, 33e. 
Contracts: 40a, 41, 42c1, 44a, 45, 46, 47e, 48, 49, 

51a, 51e. 
Comb.; Cont. Discounts: 60e, 60e, 60d„ 60g, 601, 611, 

61b. 626. 
Cancellation: 70e. 70e, 71e, 72, 73e, 73b, 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 11 Eff 6/1/69-Reed 4/24/69. 

AA-Mon thru Sat 6 am-noon & 4-7 pm. 
A-Mon thru Sat 5-6 am, noon-4 pm & 7-9 Pm; 
Sun noon-9 pm. 
fl-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: I ti 6 ti 12 ti 18 ti 24 ti 30 ti 
1 ask...., 13.00 12.50 12.00 11.50 11.00 10.50 
5 wk_ ..... 12.50 12.00 11.50 11.00 10.50 10.00 
13 ask..., ..... 12.00 11.50 11.00 10.50 10.00 9.50 
26 wk.__ ..... 11.50 11.00 10.50 10.00 9.50 9.00 
52 wk  11.00 10.50 10.00 9.50 9.00 8.50 

CLASS A 
1 wit,  11.00 10.50 10.00 9.50 9.00 8.50 
5 ask  10.50 10.00 9.50 9.00 8.50 8.00 
13 ask  10.00 9.50 9.00 8.50 8.00 7.50 
26 wk.....   9.50 9.00 8.50 8.00 7.50 7.00 
52 wk  9.00 8.50 8.00 7.50 7.00 6.50 

CLASS B 
1 wit........,.,, 8.00 7.50 7.00 
5 wit.......,,., 7.50 7.00 6.50 
13 wk  7.00 6.50 6.00 
26 wk.__ 6.50 6.00 5.50 
52 wk._   6.00 5.50 5.00 
30 sec: 80% of 1-min. 10 sec: 
Minimum rateholder 6 per week. 

6.50 6.00 5.50 
6.00 5.50 5.00 
5.50 5.00 4.50 
5.00 4.50 4.50 
4.50 4.50 4.50 
50% of 1-min. 

7. PACKAGE PLANS 
1420 PLAN 

(15 spots per week-5AA, 5A. 5B) 
CONSEC WKS: I wk 5 wk 13 wk 26 wk 52 wk 
1 min. ea  9.00 8.50 8.00 7.50 7.00 

1420 PLUS PLAN 
(30 spots per week-10AA, 10A. 10B) 

1 min, ea  7.50 7.00 6.50 6.00 5.50 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Must be consecutive to earn discounts. 

9. PARTICIPATING PROGRAMS 
Echoes of Portugal-Sun 6-9 pm. 

1 min 30 see 10 see 
Flat   10 8 5 

5.00 
4.00 
3.50 
3.40 
3.30 

60 ti 
5.20 
4.20 
3.70 
3.60 
3.50 

4.80 
3.80 
3.30 
3.20 
3.10 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WIC: I ti 2 ti 3 tl 5 ti 6 ti 10 ti 12 tl 
1 wk.__ ....... 15.00 14.50 14.00 13.50 13.00 12.50 12.00 
6 wk.  14.50 14.00 13.50 13.00 12.50 12.00 11.50 
13 wk  14.00 13.50 13.00 12.50 12.00 11.50 11.00 
26 wk.  13.50 13.00 12.50 12.00 11.50 11.00 10.50 
52 vdr.. 13.00 12.50 12.00 11.50 11.00 10.50 10.00 

WBSM-FM 
1949 

1311313 DII FIMU 

Media Code 4 222 5591 9.00 
Southern Massachusetts Broadcasters, Inc., Rt. 6, 
New Bedford, Mass. 02740. Phone 617-993-1767. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-George Gray. 
Vice-Pros. of Operations-Stanley Lipp. 
Program Director-Brian Rush. 

2. REPRESENTATIVES 
Grant-Webb & Company. 
Boston-Kettell-Carter, Inc. 

3. FACILITIES 
ERP 50.000 w.: 97.3 me. 
Operating schedule: 6:00 am-midnight Mon thru Sat: 
7:30 pm-midnight Sun. EST. 
Antenna ht.: 387 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 15 days. 

5. GENERAL ADVERTISING See elided regulations 
General: 2b, 3a, 4e, 4c. 5, 6e. 7e. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 146, 15e, 16. 
Basle Rates: 20a, 21e. 21b, 21d, 22e, 22b, 23e. 24e. 

24c, 25e. 28a, 28e, 29e. 30. 31, 32b, 33e. 
Contracts: 40e, 41, 42d, 44e, 45, 48, 47e, 48, 49, 

3I2x 364e 51e, 51e. 
30.00 25.00 Grob.; Cont. Discounts: 60a, 60e, 60d, 60g, 661, 61e, 
20.00 15.00 61b. 62d. 
10.00 9.00 Cancellation: 70a, 70c, 71e. 72, 73e. 73b. 
5.00 4.50 Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective April 1, 1954. (Card No. 8.) 

Card received April 1, 1954. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
1 ti  3.00 2.40 260 ti  2.25 1.80 
52 ti  2.75 2.20 520 ti............. 2.00 1.60 
104 ti  2.50 2.00 1000 Li  1.75 1.40 
All announcements are icheduled in 3-minute doter" 
every quarter hour. Announcement' are ocheduled on 
a rotation plan. No Seed positions sold. 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 
1 ti  35.00 21.00 14.00 
26 ti  32.50 19.50 13.00 
52 ti  30.00 18.00 12.00 
104 ti  27.50 16.50 11.00 
156 ti  25.00 15.00 10.00 
260 ti  22.50 13.50 9.01) 

WNBH WNBH-FM 
1921 1945 

Media Code 4 222 5720 4.00 

New Bedford Radio, Inc.. 432 County St.. New Bed-
ford. Mass, 02744. Phone 617-998-5228, 
STATION'S PROGRAMMING DESCRIPTION 

WNBH: Programmed for young adults and adults. 
Middle-of-the-road music entertainment 5 am-12M 
with air personalities. contests. Network news and 
sports. 4 local newsmen. SPORTS: pro basketball, 
college basketball and football, high school football, 
basketball and soccer, and pro lights. Contact Repre-
sentative for further details. Reed 7/14/67. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Harold E. Carpenter. 
Sales Manager-Paul Levesque, 
Program Director-Lee Vogel. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 
Boston-Eckets & Queen, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 ke. 

Non-directional. 
Operating schedule: 6:00-midnight weekdays; 7:06 
am-m1dnight Sun. EST. 
FM FACILITIES 
ERP 20,000 w.: 98.1 me. 
Antenna ht.-375 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 220, 22b. 23a, 25a, 28a, 29a, 
Contracts: 40a. 46, 47a, 48, 
Comb.; Cont. Discounts: 60a. 60e. 60k, 61e, 61b. 
Cancellation: 70a, 70e. 71a. 73a. 
.AfIlliated with American Information Network. 

TIME RATES 
No. 15 Eff 2/1/67-Reed 2/22/67. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104x 156e 260x 500x 

1 min. 9.00 8.55 8.10 7.65 7.20 6.75 
30 soc....,,,,.... 6.75 6.45 6.10 5.75 5.40 4.95 
10 sec  4.50 4.30 4.05 3.85 3.60 3.40 

7. PACKAGE PLANS 
AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-All other times. 

SATURATION PLANS 

1 MINUTE 

CLASS AA 
PER WK, EA: 

5 ti 10 ti 15 01 20 ti 30 11 50 ti 
1 wk.  8.00 7.60 7.20 6.80 6.40 6.00 
4 wk  7.60 7.20 6.80 6.40 6.00 5.80 
13 wit. _ 7.20 6.80 6.40 6.00 5.60 5.20 
26 wk.  6.80 6.40 6.00 5.60 5.20 4.80 
52 wk.  6.40 6.00 5.60 5.20 4.80 4.40 

CLASS A 
1 wk_  7.00 6.65 6.30 5.95 5.60 5.25 
4 wk.  6.65 6.30 5.95 5.60 5.25 4.90 
13 wk.. ...... ___ 6.30 5.95 5.60 5.25 4.90 4.55 
26 wk  5.95 5.60 5.25 4.90 4.55 4.20 
52 wk  5.60 5.25 4.90 4.55 4.20 4.00 

30 SECONDS 
CLASS AA 

PER WE, EA: 
5 ti 10 ti 15 tl 20 ti 30 ti 50 ti 

1 wk.  6.00 5.70 5.40 5.10 4.80 4.50 
4 wk.  5.70 5.40 5.10 4.80 4.50 4.20 
13 wk  5.40 5.10 4.80 4.50 4.20 9.90 
26 nk. 5.10 4.80 4.50 4.20 3.90 3.60 
52 wk. ... 4.80 4.50 4.20 3.90 3.60 3.30 

CLASS A 
1 wk_. -.. 5.25 5.00 4.75 4.45 4.20 9.95 
4 wk ....... ____ 5.00 4.75 4.45 4.20 3.95 3.70 
13 wk ... 4.75 4.45 4.20 3.95 3.70 3.40 
26 wk.  4.45 4.20 3.95 3.70 3.40 3.15 
52 wk.   4.20 3.95 3.70 3.40 3.15 3.00 

10 SECONDS 
CLASS AA 

1 wk._..... ...... 4.00 3.80 3.60 3.40 3.20 3.00 
4 wk  3.80 3.60 3.40 3.20 3.00 2.80 
13 wk  3.60 3.40 3.20 3.00 2.80 2.60 
26 wk  3.40 3.20 3.00 2.80 2.60 2.40 
52 vik  3.20 3.00 2.80 2.60 2.40 2.20 

CLASS A 
1 wit  3.50 3.35 3.15 3.00 2.80 2.65 
4 ask  3.35 3.15 3.00 2.80 2.65 2.45 
13 wk. ._ 3.15 3.00 2.80 2.65 2.45 2.30 
26 ;rk  3.00 2.80 2.65 2.45 2.30 2.10 
52 wk  2.80 2.65 2.45 2.30 2.10 2.00 
Advertising need not be consecutive to earn the weekly 
discounts. All snots combinable for frequency purposes. 

8. PROGRAM TIME RATES 
Ix 52e 104e 1560 260e 500x 

5 min  18.00 17.10 16.20 15.30 14.40 13.50 

NEWBURYPORT 
Essex County-Map Location J-3 

See SltDS coneumer market map and data at begin-
nine of the State. 

WNBP 
1957 

A Feinstein Station 
Media Code 4 222 5850 9.00 
Tri -City Broadcasting Co., 54 Pleasant St., New-

buriport, Mass, 01950. Phone 617-462-6654. 
I. PERSONNEL 
Pres dens-Theodore Feinstein. 
General Manager-Trying W. Kaiser. 

2. REPRESENTATIVES 
Vic Plans Associates, Inc. 

3. FACILITIES 
500 w.• 1470 ke. Non-directional. 
Operating srhedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: Is. lb, 2a, 21). Is, Tb, 3e, 3d, es, 4c, 5, 6e, 

7e. 8. 
Rate Protection: 10c. Ile. 12e. 13e. 14e, 16. 
Basic Rates: 20e, 20b. 210. 21b, 21e, 21r1. 22e. 23e. 

23b, 24a, 24b, 24e, 25a, 28a. 29a, 30. 32e. 33e. 
Contracts: 40e. 43, 44a, 44b, 45, 48, 49, 50, 53e, 51b, 

51e. 
Comb.•. Cont. Discounts: 60e. 60c. 61a. 62a. 62b. 
Cancellation. 70e. 70e. 71a, 72, 73e, 731). 
Prod. Services: 1110. 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 4 ER 8/1/69-Reed 7/30/69, 

6. SPOT ANNOUNCEMENTS 
BEST TIMES AVAILABLE 

I min 30 see 10 see 
26 x  5.50 4.40 2.90 
52 X  5.25 4.20 2.70 
104 x  5.00 4.00 2.50 
208 x  4.75 3.80 2.30 
312 X  4.50 3.60 2.10 
624 x  4.25 3.40 1.90 
1040 e  4.00 3.20 1.70 
1500+   3.75 3.00 1.50 

7. PACKAGE PLANS 
SATURATION PACKAGE-110S 

(Must be used in 8 consecutive days) 
15 ti 25 ti 35 tl 50 ti 

I min  67.50 106.25 140.00 187.50 
30 see  54.00 85.00 112.00 150.00 
10 sec  31.50 47.50 59.50 75.00 

BUSINESS BUILDER PACKAGE 
PER WE: 6 wk 13 wk 26 wk 52 wk 
1 min. 6 11  27.00 25.50 24.00 22.50 

8. PROGRAM TIME RATES 

1 x 
52 x  80 40 24 
156 x  70 35 22 
312 x  60 30 20 

10, SPECIAL FEATURES 
CAPE ANN NEWSCASTS , 

PER WK: 2 ti 5 ti 4 ti 5 ti 
I min  14.50 21.00 27.00 32.50 
Guaranteed news adjacencies, extra .50. 
Ipswich News, Amesbury News, Party Line-per spot 
6.50. 

NEWTON 
Middlesex County-Map Location 11-4 

See SRDS consumer market map and data at begin-
ning of the State. 

I hr 1/2 hr 1/4 hr 10 min 5 min 
19 12 
17 11 
15 10 
13 9 

WNTN 
1968 

Media Code 4 222 5980 4.00 
Newton Broadcasting Co.. 143 Rumford Ave.. Newton, 
Mass, 02166. Phone 617-969-1550. 

I. PERSONNEL 
President-Charles A. Bell. 
Sales Manager-Roger Strawbridge. 

2. REPRESENTATIVES 
Regional-Nona Kirby Co., Inc. 

3. FACILITIES 
10.000 w.; 1550 he. Non-directional. 
Operating schedule: Sunrise to sunset. EST. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b. 3d, 4a, 4d, 5, 6a. 
Rate Protection: 10e. lle, 12e, 13e, 14e, 15e. 
Basic Rates: 20b, 21a, 22b, 23ft„ 24e, 25a, 26, 27, 20e. 
Contracts: 40a, 41, 44e, 45, 47a, 51b, 
Comb.: Cont. Discounts: 60h, 601. 61b, 62d. 
Cancellation: 70e. 701. 71a, 72, 73a, 73b. 
Prod. Service,: 80. 81, 82, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Et! 11/1/68-Reed 7/30/69. 
AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm & 7 pm-algn-off; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
AA A 

PER WK: I min 20/30 10 see 1 min 20/30 SO see 
(*)   18.00 14.50 9.00 10.00 12.75 8.00 
1 ti  16.00 12.75 8.00 14.00 11.25 7.00 
6 ti  15.00 12.00 7.50 13.00 10.50 6.50 
12 tL.-.   14.00 11.25 7.00 12.00 9.50 6.00 
18 ti  13.00 10.25 6.50 11.00 9.00 5.50 
24 ti  12.00 9.50 6.00 10.00 8.00 5.00 
30 ti  11.00 9.00 5.50 9.00 7.25 4.50 
48 ti ....... _  10.00 8.00 5.00 8.00 6.50 4.00 
60 ti....... _  9.00 7.25 4.50 7.00 5.50 3.50 

(.1 Specified position. 
May be combined for maximum frequency. 

DISCOUNTS 
26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE 

PER WK, EA: 
6 ti 12 ti 18 ti 24 ti 30 ti 48 ti 60 ti 

1 min  11.00 10.00 9.00 8.00 7.00 6.00 5.00 
20/30 see  9.00 8.00 7.50 6.50 5.50 4.75 4.00 
10 sec  5.50 5.00 4.50 4.00 3.50 3.00 2.50 
MINIMU51 ANNUAL EXPENDITURE PLAN 

PER YR: 300x 600e 1000e 1500x 2000x 30000 
1 min.  8.00 7.50 7.00 5.00 4.50 4.00 
20/30 sec..._... 6.50 5.50 4.75 4.00 3.50 3.25 

WEEKEND PACKAGES 
(Fri 4 pm thru Sun sign-off) 

1 min I min 
12 plan, ea  8 24 plan, ea  a 
As available. 

MOVIE TAKE ALL PACKAGE-ROS 
1 MINUTE 
3 daYs 7 daYs 

25 e  125 100 x    350 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 mln 5 min 
1 x  150.00 90.00 60.00 45.00 30.00 
13 x  145.00 87.00 58.00 43.50 29.00 
26 x  140.00 84.00 56.00 42.00 28.00 
52 x  135.00 81.00 54.00 40.50 27.00 
104 a  130.00 78.00 52.00 39.00 26.00 
156 x  125.00 75.00 50.00 37.50 25.00 
260 x  120.00 72.00 48.00 36.00 24.00 
312 x  155.00 69.00 40.00 34.50 23.00 

10. SPECIAL FEATURES 
5-minute Newscasts - 1-1/2x applicable 1-minute 
package rate. 
Traffic, weather. skiing, news headlines, sports score-
boards, fashion highlights, school lunch menus-1-
1/4x applicable 1-minute package rate. Includes 
opening billboard and closing 1-minute spot. 

DISCOUNT 
26 wk-5% 52 wk-10% 

NORTH ADAMS (1 AM; 1 FM) 
Berkshire County-Map Location B-d 

See SUDS consumer market map and data at begin-
ning of the State. 

WMNB 
1947 

e 
Subscriber to the NAB Radio Code 

Media Code 4 222 6110 7.00 
Berkshire Broadcasting Co.. Inc., Box 707, 466 
Curran Hwy., North Adams, Mass. 01247. Phone 
413-663-6567. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Donald A. Thurston, 
Commercial Manager-Richard J. O'Brien. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Boston-Nona Kirby COMPIM.Y. 

3. FACILITIES 
1.000 «. days. 250 w. nights; 1230 kc. 

Nan-directional. 
Operating schedule: 5:30-1 am. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 3a, 4a, 4d, 5, 6a, 7e, 8. 
Rate Protection: 151). 
Basic Rates: 20e. 23a, 24b, 25e. 28a, 28c. 25e, 30. 
Contracts: 40a, 41, 42d, 44b, 45, 46, 47a, 48, 50, 

51a, 51e, 
Comb.: Cont. Discounts: 60b, 60d, 60e, 601. 61c, 82d. 
Cancellation: 70e, 70c, 71e, 72, 73b 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 9/1/68-Ree'd 7/25/68. 
6. SPOT ANNOUNCEMENTS 

le 26x 52e 156x 3I2x 520x 1040+ 
1 min 6.00 5.75 5.50 4.75 4.25 4.00 3.75 
20/30 

see_ 4.00 3.75 3.50 3.25 3.00 2.75 2.50 
To be used in consecutive weeks, within 12 months. 

7. PACKAGE PLANS 
(ROS-must be used in 7 consecutive days) 

60 ti 30 tl 15 ti 
255.00 142.50 82.50 
180.00 97.50 52.50 
120.00 67.50 37.50 

1 min  
20/30 sec.  
10 sec  

8. PROGRAM TIME RATES 
lx 130 260 

42.00 39.25 38.50 
24.00 23.00 22.00 
15.00 14.50 13.75 
12.00 11.50 11.00 

1 hr  
1/2 hr  
1/4 hr  
10 min  
5 min  9.00 8.50 8.-5 

10. SPECIAL FEATURES 
NEWS 

1 min only, during regularly scheduled news programs, 
extra, per spot 1.50. 

SPORTS 
1 min or 20/30 sec during regularly scheduled sports 
programs, extra per spot 1.50. 

NEWS AND SPORTS ADJACENCIES 
20/30 sec spot preceding or following any regularly 
scheduled news or sports programs, extra 10%. 

(North Adams continued on next Page) 

52e 
36.75 
21.00 
13.00 
10.50 
7.75 

156x 
31.50 
18.00 
11.25 
9.00 
6.75 

312x 
28.00 
16.00 
10.00 
8.00 
6.00 
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North Adams-Continued 

W M N B-FM 
1964 

e 
Subscriber to the NAB Radio Coda 

Media Code 4 222 6111 5.00 
Berkshire Broadcasting Co., Inc., Box 707, 466 
Curran Hwy., North Adams, Mass. 01247. Phone 
413-663-6567. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Donald A. Thurston. 

2. REPRESENTATIVES 

Vie Plano Associates, Inc. 
Boston-Nona Kirby Co. 

3. FACILITIES 

ERS' 1,000 w.; 100.1 me. Stereo. 
Operating schedule: 7:30-1 am Mon thru Sat; 8-1 
am Sun. EST. 
Antenna ht.: 480 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4e. 4d, 5, 6a, Ta, 8. 
Rate Protection: 15b. 
Basic Rates: 22e, 235. lib, 25e, 20e. 28e. 29a. SO. 
Contracts: 4014 41, 42d, 44b, 45, 46, 47a, 48, 50. 

51e. 51e. 
Comb.: Cont. Discounts: 60b. 60d, 60e, 601, 61e, 62d. 
Cancellation: 70e. 30e. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Member: French Program Network Group. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 3 Eff 8/1/66-Rec'd 7/29/66. 

6. SPOT ANNOUNCEMENTS 
Ix 260 520 I56x 312x 

1 min or loas........... 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
15 ti SO ti 60 ti 

1 min or less  78.75 135.00 240.00 
Spots purchased under Package Plans must be used 
within 7 consecutive days. 

8. PROGRAM TIME RATES 
I x 260 520 156x 3122 

1 hr  24.00 19.25 18.00 15.75 14.00 
1/2 hr  12.00 11.00 10.50 9.00 8.00 
1/4   7.50 6.75 6.50 5.75 5.00 

NORTHAMPTON (1 AM; 1 FM) 
Ilampshire County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WHMP WHMP-FM 
1950 1966 

• 
Media Code 4 222 6240 2.00 

Pioneer Valley Broadcasting, 78 Main St., North-
ampton, Mass. 01060. Phone 413-584-4275. 

I. PERSONNEL 

President-Charles W. DeRose. 
General Manager-Alexander W. Milne. 
Treasurer-Charles N. DeRose. 

2. REPRESENTATIVES 

Vic Piano Associates, Inc. 
Boston-Nona Kirby Co., Inc. 

3. FACILITIES 

1.000 w. days, 250 w. nights; 1400 ke. Non-directional. 
Operating schedule: 6 am-midnight. EST. 
FM-ERS' 1,000 w.; 95.3 me. 
Operating schedule: 6 am-midnight. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 

15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b, 3e, 3d, 4a, 4d, 5, Ca, 7e, 8. 
Rate Protection: 10a, lia, 12a. 13a, 14a, 15b. 
Basic Rates: 208. 20b, 21e, 21b, 21d, 22a, 23e, 25s, 

26, 28b, 29e. 33e. 
Contracts: 40a, 41, 42a, 42e, 43, 44b. 45. 46. 47e, 50, 

51b. 
Comb.; Cont. Discounts: 60h, 60f, 61a, 62b, 62d. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80. 
Affiliated with RES. 

Affiliated with American Information Network. 

TIME RATES 

No. 2 Eff 6/1/68-Reed 7/26/68. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 X  0.50 156 5.25 
13 x  6 260 x 5.00 
26 n  6.00 312 s  4.75 
50 x  5.75 520 .......... 4.50 
104 x  5.50 
30/20 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

7. PACKAGE PLANS 
PER WK: 10 II 15 ti 20 tl 30 ti 
1 ....... 5.50 5.25 5.00 4.75 
13 wk.  5.25 5.00 4.75 4.50 
26-52 wk  5.00 4.75 4.50 4.25 
Must be consecutive for lower rates. 

40 ti 50 *II 
4.50 4.25 
4.25 4.00 
4.00 3.50 

ORANGE 
Franklin County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WCAT 
1956 

Media Code 4 222 6370 7.00 
Tri-State Radio, Inc., East Main St., Orange, Mass. 

01364. Phone 617-544-2825. 

I. PERSONNEL 
General Manager-Ralph Mellon. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
New England Spot Salts. Inc. 

3. FACILITIES 
1,000 w. days; 1390 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4d. 
Rate Protection: 16e. Ile, 12e, 13c, 14e. 
Basic Rates: 20e. 22a, 24b, 25a, 28e, 29a. 
Contracts: 40a, 41, 44a, 46, 47e, 51e. 
Comb.; Cont. Discounts: 605, 61a, 62b. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 81, 82. 
Tobacco or patent medicine advertising not acceptable. 

TIME RATES 
Na. 6 Err 4/1/68-Reed 2/28/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

13 x  5.00 624 x._ 3.00 
26 o  4.50 936 x. 2.75 
52 x    4.00 1248 x    2.50 
312 x  3.50 1560 x. 2.25 

STATION BREAKS 
Ix 300x 

30 sec  3.00 2.50 
20 sec  
10 sec  2.50 2.00 

7. PACKAGE PLANS 
SPECIAL 1-WEEK PROMOTIONS 

(1 min-ROS within come 7-day period) 
PER WK: 60 ti 
Ea     2.50 

PITTSFIELD (2 AM; 1 FM) 
Berkshire County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning o: the State. 

WBEC 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 222 6500 9.00 
WBEC, Inc., Box 958, 211 Jason St., Pittsfield, 

Mass. 01201. Phone 413-443-9595. 

I. PERSONNEL 
President-Richard S. Jackson. 
Vice-Pros. & Gen'l Mgr.-Ronald A. Stratton. 

2. REPRESENTATIVES 
Vie Piano Associates. Inc. 
BOSton- Kettell-Carter. Inc. 

3. FACILITIES 
1,000 w.: 1420 tic. 
Non-directional days, directional nights. 

Operating schedule; 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General; is, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15a. 
Basic Bates: 206, 21a, 21b, 214, 23a, 29b, 24e, 25e. 

27, 28e, 28e, 29a, 30, 33e. 
Contracts: 40a, 41, 44s. 45, 46, 47a, 48, 49, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 61e, 62d. 
Cancellation: 70e, 71a, 72, 73s. 73b. 
Prod. Services: 80, 82. 
FM facilities: WQRB (FM). 
Affiliated with American Contemporary Network. 

TIME RATES 
Eft 5/1/69-Rec'd 4/7/69. 

AA-Mon thru Fri 6-10 am. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

lx 500 100x 200x 300e 5002 
1 min  10.00 9.40 8.80 8.20 7.60 7.00 
Class AA-Add 1.00 per minute spot. 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
CLASS A 

1 MIN: 5 ti 10 ti 15 tl 20 tl 30 tl 
1 wk.  8.00 7.40 6.80 6.20 5.60 
IS wk  7.40 6.80 6.20 5.60 5.00 
26 oh  6.80 6.20 5.60 5.00 4.40 
52 .. . 6.20 5.60 5.00 4.40 3.80 
Class AA-.Add 1.00 per minute spot. 
30 sec: 80% 1-min. 10 see: 50% 1-mtn. 

50 ti 
5.00 
4.40 
3.80 
3.20 

9. PARTICIPATING PROGRAMS 
Sound Off-12:10-12:30 pm, audience participation, 
flat 10.00. No frequency allowed. 
Italian-American Hour-Sun 11:30 am-1 pm. Regu-
lar rates aPP1Y, subject to special charge of 2.00 per 
spot if broadcast in Italian. 
Trading Post-6:30-6:55 pm. audience participation, 
flat 10.00. No frequency allowed. 

10. SPECIAL FEATURES 
5-minute news programs sold in packages of 7 per 
week only. 
1-minute Class AA rates apply per program. No 
combined frequency with spot announcement allowed. 

WBRK 
1938 

CBS Radio Network 

Media Code 4 222 6630 4.00 
Greylock Broadcasting Corp., 8 Bank Row, Pittalleld, 

Mass. 01203. Phone 413-442-1553. 

I. PERSONNEL 
President-Joseph K. Close. 
Vice-Pres. & Clen'i Mgr.-Walter Keeney. 
Sales Manager--Howard Shultis. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Boston-New England Spot Sales. Inc. 
South, Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 ke. 

Non-directional. 
Operating schedule: 6:00 am-midnight weekdays; 7:30 
am-midnight Sun. EST. 

4, AGENCY COMMISSION 
15/0 net time only; let of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a. 4a, 44, 5, 6a, 7a. 8. 
Rate Protection: 15b. 16. 
Basic Rates: 25a. 21a, 21e, 22b, 23a, 24b, 24c, 25a, 

26, 28b, 29a, 33e, 
Contracts: 40a, 41, 44b, 45, 46. 47a, 49, 50, 51a, 51b. 
Comb.; Cont. Discounts: 601), 61e, 62d. 
Cancellation: 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective June 1, 1980. 

Rates received April 29. 1960. 

600+ 6. SPOT ANNOUNCEMENTS 
2.00 I x I3x 260 52x 104x I 56x 
1.75 1 min.. 9.00 8.55 8.10 7.65 7.20 6.75 
150 20/30.. 7.20 6.85 6.50 6.15 5.80 5.45 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENTS 

(1 minute) 
PER WK: 5 ti 10 tl 15 tl 

100 ti 1 vik  6.80 6.40 6.00 
2.25 13 wk.  6.40 6.00 5.60 

26 wit  6.00 5.60 5.20 
52 mk  5.60 5.20 4.80 
20/30 sec: 80% of 1-min. 
8/10 sec: 3.00 each flat. No frequency discount. Not 
combinable for discount. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min I min 

1 x  90 54 36 27 18 9 
DISCOUNTS 

13x-5% 52r-15% 1561-25% 
26x-10% 104x-20% 2602-30% 

20 ti 25 ul 30 tl 
5.60 5.20 4.80 
5.20 4.80 4.40 
4.80 4.40 4.00 
4.40 4.00 3.60 

WQR B (FM) 
1967 

[31IF'MU 

260:: 3I2x 
6.34 5.85 
5.10 4.75 

Media Code 4 222 6700 5.00 

WBEC, Inc., Box 958, 211 Jason St., Pittsfield. 
Mass. 01201. Phone 413-443-9598. 

I. PERSONNEL 
President-Richard S. Jackson. 
Gen'i & Sales Mgr.-Ronald A. Stratton. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 
Boston-Kettell-Carter, Inc. 

3. FACILITIES 
ERS' 3,000 w.; 105.5 mc. 
Operating schedule: 9 am-midnight daily. EST. 
Antenna ht.. 92 ft. below average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See ended mutations 
General: lb, 2b, 3a, lb, 3e. 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b. 14b, 15a, 
Basic Rates: 20b, 21a. 21b, 214, 23a, 23b, 14e, 25s. 

27. 2813, 20e. 295, 280, 30, 33e. 
Contracts: 40s. 41, 44b, 45. 46. 47a, 48, 49, 51b. 51e. 
Comb.; Cont. Discounts: 60a, 6113, 624. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
AM facilities: WBEC. 

TIME RATES 
Elf  Rec'd 11/29/67. 

S. SPOT ANNOUNCEMENTS 
PER WK: 1 tl 7 ti 14 tl 
1 min.  5.90 

CONTRACT DISCOUNT 
52 wk-I0%. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x    29.40 17.60 11.75 6.90 
No frequency available for continuing weeks. 

10. SPECIAL FEATURES 
Concert Hall-Mon thru Fri 8-9 pm, Sat & Sun 
8-10 pm. 
1 min (1/3 of program), ea  9.46 

YOUR ONE GIFT 

works many wonders 

MASSACHUSETTS 

PLYMOUTH (1 AM; 1 FM) 
Plymouth County-Map Location IC-6 

See «DS consumer market map and data at been-
:sing of the State. 

WPLM WPLM-FM 
1955 1961 

C R A 113 

Media Code 4 222 6760 9.00 
Plymouth Bock Broadcasting Co., Inc.. Route 3. Ply-

mouth. Mass. 02360, Pilgrim 6-1390. 
I. PERSONNEL 
Pres. & Gen»! Mgr.-John Campbell. 
Program Director-Gary Collard. 

2. REPRESENTATIVES 
Vie Plano Associates. Inc. 
Boston-Nona Kirby Co. 

3. FACILITIES 
5,000 w.; 1390 kc. Directional. 
Operating schedule: 6:00 am-midnight Mon thru Sat; 
8:00 am-midnight Sun. EST. 
FM FACILITIES 
50,000 w.; 119.1 me. 
Operating schedule: Same as AIL 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 

TIME RATES 
Rates effective December 1, 1965. 
Rates received December 7, 1965, 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLANS 

10 ti. 15 ti. 20 ti. 25 U. 35 ti. 50 IL 
1 wet:L.__ 65.00 94.00 120.00 145.00 192.50 260.00 

13 weeks__ 62.00 90.00 114.00 137.50 182.00 245.00 
26 weeks__ 59.00 85.50 108.00 130.00 171.50 230.00 
52 weeks._ 56.00 81.00 102.00 122.50 161.00 215.00 

QUINCY 
Norfolk County-Map Location II-5 

Bee SRDS consumer market map and data at begin-
ning of the State. 

WJ DA 
1947 

Subscriber In the NAB Radio Code 
Media Code 4 222 6890 4.00 
Television & Radio Broadcasting Corp.. Box 130, 

Quincy, Mass. 02169. Phone 617-479-1300. 
I. PERSONNEL 
Pres. & Treas.-James D. Asher. 
Commercial Manager-Kenneth P. Fallon, Jr. 

3. FACILITIES 
1,000 w.; 1300 kc days. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 3b, 3e, 34, 4b, 4d, 5, 7b, 8. 
Rate Protection: 104, 11d. 12d, 13d, 144. 
Basic Rates: 205, 21b, 21d, 22a, 23a, 24e, 26, 28e, 

32b. 
Contracts: 40a, 41, 46, 47e, 49. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 61b, 62d. 
Cancellation: 71e, 72, 720. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 4/1/68-Reed 4/1/68. 
6. SPOT ANNOUNCEMENTS 
I min or loss  . 8 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

Ea   80 48 32 24 16 

SALEM 
Essex County-Map Location J-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WESX 
1939 

C 
4.70 3.55 Subscriber to the NAB Radio Code 

Media Code 4 222 7020 7.00 
Television & Radio Broadcasting Corp., Box 710. 

Salem, Man. 01970. Phone 617-744-1230. 
I. PERSONNEL 

Pres. & Treas.-James D. Asher. 
Sales Manager-Warren L. Shields, 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 
Directional-day only. 

Operating schedule: 6:00 am-10:00 pm. EST. 
4. AGENCY COMMISSION 

15/0 time only; payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 40, 5, 6a, 7b, 8. 
Rate Protection: 11d. 124. 134, 14d, 15a, 15e. 
Basic Rates: 20b, 21b, 21d, 22a, 22b, 23a, 23b, 24e, 

26, 28b, 28e. 29b, 32b. 
Contracts: 40a. 41, 45. 46. 47e, 48, 49, 51e, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 601, 61b, 62d. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/68-Reed 4/1/68. 
6. SPOT ANNOUNCEMENTS 
1 min or less  . 4.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

Ea   45.00 27.00 18.00 13.50 9.00 
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MASSACHUSETTS 

SOUTHBRIDGE (1 AM; I FM) 
‘Vorcester County-Map Location P-4 

See BRUN consumer market map and data at begin-
ning of the State. 

WESO 
1955 

MCI 
Media Cede 4 222 7150 2.00 
WESO Broadcasting Corporation, 399 Main St., 

Southbridge, Mass. 01550. Phone 764-4391. 
Other Studios: ICI Main St., Webster, Mass. Phone 
943-4500; Oxford. Mass. 
STATION'S PROGRAMMING DESCRIPTION 

WESO: Programmed for general interest. General 
popular music 6 am-2 pm, 5:30-8 pm in summer. 
Current hits 2-5 pm. FARM; report 5:45 am M-F. 
NEWS: on hour and half hour with emphasis on local 
developments 15 min at 7:30 am & noon. 30 min at 
5 pm with news, sports, weather, commentary and 
stock report. Sat afternoon jazz 1-4 pm. Sun de-
dicated to ethnic groups: French, Polish, Greek and 
Puerto Rican programs. RELIGIOUS: programs Sun 
as well as M-F in the form of 5 min shows. 
SPORTS: in season, play-by-play live of baseball, 
football, basketball. Panel shows of local and na-
tional interest Sun. Contact Representative for further 
details. Reed 7/14/67. 

I. PERSONNEL 
President-Peter A. Bordes. 
Station Manager-Roger E. Le 'rattle. 
Program Director-Robert W. Clark. 

2. REPRESENTATIVES 
Boston-Bill Creed Associates, Inc. 
New York-C. Otis Rawalt. Inc. 

3. FACILITIES 
1,000 w.; 970 ke. days. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See ended regulations 
General. lb. 2b, 3a, 3b, 4a. 4c, 5, 6a, 7a, 8. 
Rate Protection: 10a, 120, 14a, 15b. 
Basic Rates: 21a, 21d, 22e, 23a. 
Contracts: 43, 45. 49, 51a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70e, 71a. 
Prod. Services: 82. 
Member: French Program Group of New England. 

TIME RATES 
Bates effective September 1, 1963. 

Rates received August 29, 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
PER WE: 
1 ti  7.00 20 or more ti_._._._. 5.60 
10 ti  6.30 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x  65 33 22 17 11 
9. PARTICIPATING PROGRAMS 

Foreign Language Programs 
All commercials given in foreign language. Per an-
nouncement. eommissionable, 6.00. 

10. SPECIAL FEATURES 
News charge, per 5-minute newscast, 2:00. 

WESO-FM 
1968 

Media Code 4 222 7151 0.00 
WESO Broadcasting Corp., 399 Main St., South-

bridge, Mass. 01550. Phone 617-764-4381. 
I. PERSONNEL 
President-Peter A. Bordes. 
Station Manager-Roger E. Lataille. 
Program Director-Robert W. Clark. 

2. REPRESENTATIVES 
Bill Creed Associates, Inc. 

9. FACILITIES 
REP 3,000 w. (horiz.), 3,000 w. (vert.); 100.1 mc. 

Stereo. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
Seo WESO listing for coded regulations. 

TIME RATES 

Rates are identical to WESO. See that listing. 

SPRINGFIELD-HOLYOKE-
CHICOPEE (8 AM; 3 FM) 

(including East Longmeadow, Westfield, 
West Springfield) 
Hampden County-Map Location D-5 

See SILOS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This le 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of Individual station coverage, audience delivered, etc. 
within the area. 

WACE 
1946 

CHICOPEE 

1:11:113 
Media Code 4 222 7280 7.00 
Tele-Measurementa. Inc., WACE Radio Center, 326 

Chicopee St., Chicopee. Mass. 01013.. Phone 413-
594-6654. 

I. PERSONNEL 
President-J. R. Poppele. 
Vice-President-William Endres. 
General Manager-John R. Kress. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Regional Reps Corp. 

New England-New England Spot Sales, Inc. 
Philadelphia-Dome-Messerrey Co., Inc. 
Southeast-C. K. Beaver & Associates, Inc. 
Southwest-Mario Messina Company. 
Canada-Andy McDermott Sales Ltd. 

9. FACILITIES 
5,000 w. days; 730 kg. Non-directional. 
Operating schedule: 5:30 am-sign-off. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 40, 4d, 5, 6a, 70. 
Rate Protection: 15b. 
Basic Rates: 2.0a, 22a, 23a, 24a, 25a. 28a, 29a, 
Contracts: 40a. 46, 47a. 
Comb.; Cont. Discounts: 60a. 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
All rates quoted are dollar cost per unit. unless 
otherwise apecified. 
5-minute program-1:40 minute commercial limita-
tion. 
Affiliated with CBS. 

TIME RATES 
Elf 6/1/68-Ree'd 5/10/68. 

AA-6-10 am & 4-7 pm. 
A-10 am-4 PM & 7 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
(Fixed or specified position) 

AA A 
1 min 30 see 10 see I min 30 see 10 see 

1   . 25.00 19.50 16.00 22.00 18.00 14.00 
26 x  24.00 17.00 15.50 21.00 16.00 13.50 
52 x  23.00 16.00 15.00 20.50 15.50 13.25 
104 ....... 22.00 15.50 14.00 20.00 15.09 13.00 
156 X  21.00 15.00 13.50 19.00 14.50 12.75 
260 x  20.00 14.00 13.00 18.00 13.50 12.50 
312 x  19.00 13.50 12.50 16.00 13.00 1100 
520 x  17.00 13.00 12.00 15.00 12.00 11.50 

7. PACKAGE PLANS 
TOTAL MARKET SATURATION 

(Mon thru Fri) 
10 spots (6-9 am) 
5 spots (9 am-noon) 
5 spots (noon-4 pm) 
10 snots (4-7 pm) 
30 1-min spots, ea 16.00 

ROS SATURATION PACKAGES 
PER WK: 10 ti 15 ti 20 tl 30 tl 50 tl 
1 min  20.00 19.00 18.50 17.00 15.00 
30 sec  19.00 18.00 17.00 15.00 13.00 
10 sec  17.50 16.50 14.50 12.50 11.50 

8. PROGRAM TIME RATES 
CLASS AA 
I hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x  160 108 70 54 32 
26 x  154 100 64 48 30 
52 x  144 DO 60 42 28 
104 x  136 84 56 38 28 
150 x.  128 78 50 34 25 
260 x  120 72 46 32 24 
312 x  112 66 42 30 23 
520 x  106 60 40 28 22 

CLASS A 
1 x  128 96 61 46 30 
26 x  118 88 60 44 24 
52 x  112 80 56 40 23 
104 x  108 76 52 36 21 
156 x  102 70 48 32 20 
260 x  96 64 44 30 19 
312 x  92 60 40 28 18 
520 x  98 56 36 26 16 

DISCOUNTS 
Spots and programs may not be combined for discount 
purposes except for incentive discounts. 
Incentive Discounts: minimum weekly 100.00 news or 
spots. 
26 consec wks-5% 52 consec wks-10% 

It. SPECIAL FEATURES 
FOREIGN LANGUAGE PROGRAMS 

(1 min, flat 15.00) 
Polish Melody Time with Andy Szuberla-Sat & Sun 
8:30 am-noon. 

WCRX (FM) 
1966 

SPRINGFIELD 
Media Code 4 222 7410 0.00 
WCRB, Inc., Stonehaven Motor Inn, 70 Chestnut St., 

Springfield, Mass. 01103. Phone 413-737-4344. 3141. 

STATION'S PROGRAMMING DESCRIPTION 
WCRX (FM): Programmed for those interested in 
serious music. 
Standard popular music 2 hours daily. Otherwise it's 
symphonies, opera, cantatas, concertos, and other 
forms of serious music, including concerts by major 
symphony orchestras. NEWS: broadcast 70 times 
weekly. Contact Representative for further details. 
ltec'd 5/26/69. 

I. PERSONNEL 
President-Theodore Jones, 
Vire-President-Richard L. Kaye. 
Program Director-Steve Small. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

3. FACILITIES 
SRI' 50.000 w.: 102.1 me. Stereo. 
Operating schedule: 8 am-11 pm daily. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3c, 4a, 4d. 5. 6a. 7b. 
Rate Protection: 104, Ild, 124. 13d, 14d, 15e. 15b. 
Basic Rates: 20b, 21b, 21e, 214, 22b, 23e. 245, 24b, 

24e, 25e. 27, 28e. 29b, 334. 
Contracts: 40a, 41, 42b, 42d, 44b, 46, 47e, 48, 51c. 
Comb.; Cont. Discounts: 60f, 601, 61a. 
Cancellation. 710, 72. 73b. 
Prod. Services: 80, 82. 
Tobacco advertising not accepted. Singing Jingles not 
accepted, but no extra charge for modification of 
jingles to conform to station standards. 

TIME RATES 
EIS Itee'd 10/24/66. 

AA-Mon thru Sat 6-11 pm; Sun noon-11 pm. 
A-All other times. 

7. PACKAGE PLANS 
CLASS AA 
1 MINUTE 

PER WK: I wk 7 wit 
1 U._   6.30 6.00 
7 ti  5.90 5.60 
14   5.50 5.20 
21 ti  5.10 4.80 
28 ti  4.70 4.40 

13 wk 28 wk 52 wk 
5.70 5.40 5.10 
5.30 5.00 4.70 
4.90 4.60 4.30 
4.50 4.20 3.90 
4.10 3.80 3.50 

10 SECONDS 
PER WK: 1 wk 7 wk 
1 ti 3.30 3.15 
7 U.._ 3.10 2.95 
14 ti  2.90 2.75 
21 tl..-... ........ _  2.70 2.55 
28 ti    2.50 2.35 

CLASS A 
1 MINUTE 

1 ti  4.80 4.50 
 ... 4.40 4.10 

14 LI 4.90 3.70 
21 ti  3.60 3.30 
28 ti._......__..._.._  3.20 2.90 

10 SECONDS 
1 ti.   2.60 2.45 
7 ti_.- . ... _ .... ____ 2.40 2.25 
14 ti 2.20 2.05 
21 ti   2.00 1.85 
28 ti 1.80 1.65 

8. PROGRAM TIME RATES 
CLASS AA 

PER YR: lx 130 
55/60 min_______ 40.00 38.00 
25/30 min............... 24.00 22.80 
1/4 hr  . 16.00 15.20 

CLASS A 
55/60 min....----- 30.00 28.50 
25/30 min . 18.00 17.10 
1/4 hr    . 12.50 11.40 

9. PARTICIPATING PROGRAMS 
Boston Symphony Orchestra-8:30 pm Sat. 2 hour live 
concerts from Symphony Hall in Boston. 
PElt WK: 
Full sponsorship __... 115 Half sponsorship---- 65 
Boston Pops Orchestra-5:05 pm Sun. 2 hour concerts. 
PElt WE: 
Full sponsorship  115 Half sponsorship_____ 65 
Cleveland Orchestra-9 pm Mon. 2 hour concerts. 
PElt WK: 
Full sponsorship...-- 105 Half sponsorship.„........ 65 

10. SPECIAL FEATURES 
THE MORNING REPORT 
(Mon thru Sun 7:55 am) 

-Per wk-
PER WK: 13 wk 26 wk 52 wk 
7 newscasts (6 10-min. 1 5-min)., 70.00 60.00 50.00 

CAPSULE REPORT 
(Mon thru Sat 9 am) 

6 capsules  34.20 32.80 30.60 
MID-MORNING NEWS 
(Mon thru Sun 11 am) 

7 newscasts  49.00 42.00 35.00 
NEWS AT NOON 
(Mon thru Sun noon) 

7 newscasts ....... ............... 49.00 42.00 35.03 
MID-AFTERNOON NEWS 

(Mon thru Sat 4 pm; Sun 5 pm) 
7 newseasts.......- ...... ........... 49.00 42.00 35.00 

TILE SIX O'CLOCK REPORT 
(Mon thru Sat 6 Dm) 

6 newscasts  ...... „ 42.00 38.00 30.00 
THE EVENING REPORT 

(Mon thru Fr1; 8 pm; Sat 8:23 pm; Sun 7:55 pm, 
7 newscasts  59.50 52.50 45.50 

ELEVENTH HOUR NEWS 
(Mon thru Sun 11 pm) 

7 newscasts (6 10-min. 1 5-min)  85.00 75.00 65.00 
SUNDAY NEWS 

(2:55, 7' and 10 Ine) 
3 newscasts_______ ......... _ ........ 27.00 25.50 24.00 
Commercial content: open, close, 1 1-minute spot (2 
spots in 10-minute newscasts). 
Sponsorship or 2 or more strips earns lower rate. 

13 wk 26 wk 52 wk 
3.00 2.85 2.70 
2.80 2.65 2.50 
2.60 2.45 2.30 
2.40 2.25 2.10 
2.20 2.05 1.90 

4.20 3.90 3.60 
3.80 3.50 3.20 
3.40 3.10 2.80 
3.00 2.70 2.40 
2.60 2.30 2.00 

2.30 2.15 2.00 
2.10 1.95 1.80 
1.90 1.75 1.60 
1.70 1.55 1.40 
1.50 1.35 1.20 

W DEW 
1957 

WESTFIELD 

R AIR 

26x 52x I04x 
36.00 32.00 30.00 
21.65 19.50 18.00 
14.50 13.05 12.50 

27.00 24.30 22.00 
16.25 14.65 14.00 
10.95 10.00 9.60 

Media Code 4 222 7540 4.00 
Radio Westfield Inc.. 90 Elm St.. Itm 7. Westfield. 
Mass. 01085. Phone 413-568-8643. 

STATION'S PROGRAMMING DESCRIPTION 
WDEW: Programmed for general interest. 
AIR PERSONALITIES handle all segments. Sign-on-
10 am middle-of-the-road music, quips, school lunch 
menus. 10-11 am conversation with guests and celeb-
rity host. 11 am-noon middle-of-the-road music. 
12:10-12:20 pm swap program. 12:20 pm-sign-off 
middle-of-the-road music, audience participation for 
contests and games telephone. NEWS: 10 min 
every half hour sign-on-9 am. 5 mln on hour, 2 min 
on half hour 9 am-noon. 10 min at noon. 5 min on 
hour, 2 min on half hour 12:30-3 pm, 10 min each 
half hour 3-6 pm. 2 man news staff, staff meteor-
ologist. SPORTS: live major league baseball, live 
local schoolboy sports, four 5 min sportcasts daily. 
Sun ethnic music, 1 hour each for Italian and Ger-
man. Contact Representative for further details. 
Ree'd 9/9/68. 

I. PERSONNEL 
President-Sherwood J. Tarlow. 
General Manager-John Wallace Spencer. 

2. REPRESENTATIVES 
New York-Vic Piano Associates, Inc. 
Boston-Harold E. Segal & Company. 

3. FACILITIES 
1,000 w. days; 1570 ke. Non-directional. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2b, 3d, 4a, 5, 6a, 7a, 8, 
Rate Protection: 10g. 11g, 12g, 136, 146, 15e, 16. 
Basic Rates: 21b. 22a, 23a, 24b, 24e. 26, 27, 28a, 

29a, 33a. 
Contracts: 40a, 44a, 45, 46. 49, 50, 51b. 
Comb.; Cont. Discounts: 60h, 61a, 62d. 
Cancellation: 70a, 70c. 71a, 72, 73b. 
Prod. Services: 80, 81, 92, 

TIME RATES 
No, 1 Elf 8/1/66- Reed 9/5/68. 

6. SPOT ANNOUNCEMENTS 
1 x 260 52x 1040 156x 260+ 

Spot,   10.00 9.50 9.25 9.00 8.75 8.25 

7. PACKAGE PLANS 
SATURATION PLANS 

--Consecutive.-
PER WK: 13 wk 26 wk 52 wk 
12 ti  96 90 75 
18 ti  140 130 125 
24 ti   180 170 165 
1-minute spots scheduled ROS within specified how. 

SHORTS 
(10-second ROS Spots) 15 tl 30 tl 60 ti 

Per week.   55 100 180 
Limit 1 per 1/4 hour. 

8. PROGRAM TIME RATES 
I x 290 52x 

1 hr..... ....... 110.00 105.00 100.00 
1/2 hr..._... 65.00 62.00 60.00 
1/4 hr  35.00 32.00 30.00 
5 min.  15.00 14.50 14.00 

10. SPECIAL FEATURES 
Newscasts: every 1/2 hour. Earned rate plus 1.00 
news charge. 
Sports 6 times daily. Earned rate plus .50 feature 
charge. 

104x 1500 
98.00 92.00 
58.00 56.00 
28.00 25.00 
13.00 12.00 

260+ 
89.00 
54.05 
23.00 
11.00 

WHYN 
1941 

SPRINGFIELD 

BLAIR e RADIO 
Independent 

Subseriber to the NAB Radin Code 
Media Code 4 222 7670 9.00 

The WHIN Stations Corp., 1300 Liberty St., Spring-
field. Mass. 01101. Phone 413-785-1911. TWX 
413-781-3566. 

Other Studio: 180 High St., Holyoke, Mass. Jeffer-
son 8-8344. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-William A. Creed. 
Operations Manager-Phillip G. Drumheller. 
Traffic Manager-Patricia Mercure. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w. days; 1,000 w. nights. 560 kg. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10c. 11e, 12e, 13c, 14e. 15b. 
Cancellation: 70e. 
Affiliated with Blair Represented Network. 

TIME RATES 
Elf 9/1/68-Reed 8/8/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Mon thru Sun 7 pm-
midnight; Sun 6 am-7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

(*) I tl 6 tl 12 tl 18 tl 24 tl 30 ti 
1 min 50.00 40.00 34.00 32.00 30.00 27.00 24.00 
(t) 40.00 32.00 27.25 25.50 24.00 21.75 19.25 
ID's 30.00 24.00 20.50 19.25 18.00 16.25 14.50 

CLASS A 
1 min ..... 35.00 27.00 26.00 24.00 22.00 20.00 
(t) 28.00 21.75 20.75 19.25 17.50 16.00 
m's   21.00 16.25 15.50 14.50 13.25 12.00 

(.) Specified position. 
(11 Station break. 

Except for fixed or specified position, all spots will 
be staggered within time period. 
Minutes, station breaks and ID's may be combined 
for maximum frequency. 

WHYN .AM/F13 COMBINATION 
I min 30 see 10 see 
6 5 4 Flat   

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: 1 tl 6+ 
AA   42 35 

Class A-some as regular 1 min rate. 
CONSECUTIVE WEEKS DISCOUNT 

.26 wk-4% 52 wk-8% 
(`) Applies to spots and newscast.. 

WHYN-FM 
1947 

SPRINGFIELD 

Media Code 4 222 7671 7.00 

The WHIN Stations Corp., 1300 Liberty St.. tiering-
field. Mass. 01101. Phone 413-785-1911. TWX 413-
781-3566. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-William A. Creed. 
Operations Manager (1. Drumheller. 
Traffic Manager-Patricia Mercure. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 20,000 w.: 93.1 mc. 
Operating schedule' 24 hours daily. EST. 
Antenna ht.: 970 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See WHYN listing for coded regulations. 
Sold in combination with WHYN. See that listing. 

TIME RATES 
Elf 9/1/68-Ree'd 8/8/68. 

6. SPOT ANNOUNCEMENTS 
I tl 6 ti 12 ti 18 tl 24 tl 30 tl 

1 min  20 15 13 12 11 10 
30 see  16 12 11 10 9 8 
10 see.  12 9 8 7 6 5 

(Springfield-Holyoke-Chleopee continued on next page) 
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WMAS 
1932 

SPRINGFIELD 
Media Code 4 222 7800 2.00 
Masscom Broadcasting Corp., 101 West St.. Spring-

field. Mass. 01101. Phone 413-737-1414. 
STATION'S PROGRAMMING DESCRIPTION 

WMAS: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
half hour, hour and quarter of hour, network. Local 
news: 8 am, noon & 6 pm. News hour: 6-7 Pm 
with local news, 2 networks news personalities com-
mentary, race results, and network sports commen-
tary. SPORTS: professional and college football, 
basketball, hockey, golf, baseball all live at home 
and away. MUSIC: middle-of-the-road. Telephone 
interviews. Contact Representative for further de-
tails. Rec'd 9/27/68. 

I. PERSONNEL 
President-Edward R. Newman. 
Ass't Vice-Pees. & Gen'l Mgr.-W. Richard Martin. 

2. REPRESENTATIVES 
Greener, Hikes, Sears. 
New England. Boston-Rebels & Queen, Inc. 

3. FACILITIES 
1,000 w.; 1450 ire. Non-directional. 
Operating schedule: 5:30-12:30 am. EST. 
Partial simulcast operation. Simulcast 5:30-9 am. 
For non-simulcast facilities see WMAS-FM. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6e, 7a. 
Rate Protection: 10b, 11b. 12b, 13b. 14b, 15d. 
Basic Rates: 20b, 21b, 22s, 24s, 24b, 24e, 25a. 28b. 

29a, 29b, 30, 33d. 
Contracts: 40a, 41, 42a, 44a, 46, 49, 51a 
Cancellation: 70b, 70e, 71a, 73a, 73b, 
Prod. Services: 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with MSS. 

TIME RATES 
No. 16 Eft 8/1/68-Rec'd 9/30/68. 

.AA-Mon thru Sat 5:30-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 8 am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I tl 7 ti 14 ti 28 ti 
1 min.  35 30 25 
30 sec.  35 30 25 20 

CLASS A 
1 min 
30 sea 

35 30 25 20 
30 25 20 15 

CLASS B 
1 min/30 sec  25 20 15 10 
10 sec: 50% of 1 rain. 
All classes may be combined for frequency discounts. 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 

7. PACKAGE PLANS 
ROS 5:30 am-7 pm-1 min/30 sec, 81 ti per wk, 13.50 

10. SPECIAL FEATURES 
Newscasts/Weathercasts-flat, ..... 35.00 

WMAS-FM 
1947 

SPRINGFIELD 

Media Code 4 222 7801 0.00 
Masscom Broadcasting Corp., 101 West St., Spring-

field. Mass. 01101. Phone 413-737-1414. 
I. PERSONNEL 
President-Edward R. Newman. 
Ass't Vice-Pres. & Gen'l Mgr.-W. Richard Martin, 

2. REPRESENTATIVES 
Greener, Bitten, Sears. 
New England, Boston-Eckels & Queen, Inc. 

3. FACILITIES 
ERP 1,300 w.; 94.7 me. Stereo. 
Operating schedule: 5:30-12:30 am. EST. 
Antenna ht.: 360 ft. above average terrain. 
Partiel simulcast operation. Operated separately 9-
12:30 am. For simulcast facilities see WMAS. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WMAS listing for coded regulations. 
Affiliated with American FM Network, 

TIME RATES 

50% of WMAS rates. 

WREB 
1950 

Clan 
HOLYOKE 

Media Code 4 222 7930 7.00 
Algonquin Broadcasting Corp., Box 507, 300 High 

SL. Holyoke. Mass. 01040, Phone 413-536-3930. 

STATION'S PROGRAMMING DESCRIPTION 
WREB: Programmed for general interest. AIR PER-
SONALITIES handle all segments. NEWS: 5 min 
on hour. 4 weather reports daily. Middle-of-the-road 
music 6 am-6 pm M-'. Boca ana roll 6-8:50 in.. 
M-F & 2-6 pm Sat. Woman personality 9-11 am & 
1-2 pm M-F, with music, recipes, fashions, household 
hints, beauty tips. Foreign language 9-9:30 am & 
10 am-noon Sat & 9-4:30 pm Sun. Foreign languages 
Include French, Polish, Greek, Spanish. Sun 4:30-
8:30 pm middle-of-the-road music. News: national, 
international, local, regional daily. News specials 
M-S half hour commentaries on local news at 7:30 am 
& 12:30 pm. SPORTS: 5 min 8:30 am, 10 min 4:05 
pm. 5 min 5:05 pm summers. Play-by-play high 
school football. Personalities capable of doing remote 
broadcasts. Contact Representative for further details. 
vtec'd 7/17/67. 

I. PERSONNEL 
President-Joseph J. Altano, Jr. 
Station Manager-Edward G. Connell. 

2. REPRESENTATIVES 
New York-Breen & Ward. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
500 w. days; 930 ke. Non-directional 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 2b, la, 3b, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 15b, 
Basic Rates: 20a, 21a. 21b, 22a, 23a, 24a, 21b, 25a, 

28a, 28e. 295, 32e, 
Contracts: 40a, 41, 42d, 44a, 44b, 45, 48, 49, 51b, 

51c, 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 61b, 

62a, 62d. 
Cancellation: 70b. 70d, 71e. 72, 73a, 73b. 
Prod. Services: 80, 82. 
Member: French Program Group of New England. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1965. 
Rates received August 4, 1965. 

6. SPOT ANNOUNCEMENTS 
ROS 

Flat   5.50 
7. PACKAGE PLANS 

ROS 
PER WK: 4 wk 13 wk 26 wk 52 wk 
5 Li . 4.50 4.25 3.75 3.50 

4.00 3.50 8.25 
3.75 3.25 3.00 
3.50 3.00 2.75 
3.25 2.75 2.50 

20 ti - 4.00 
35 ti 1.75 
50 ti  3.50 
Up to 4 weeks, fiat  

FIXED POSITION 
5 ti  5.40 5.15 4.65 4.40 
10 ti. 5.15 4.90 4.40 4.15 
20 ti. 4.90 4.65 4.15 3.90 
35 ti  4.65 4.40 3.90 3.65 
50 ti  4.40 4.15 3.65 3.45 

FIXED POSITION AVAILABLE 
1 ti  6.00 260 ti 5.20 
52 ti  5.85 500 ti..--___ 4.80 
104 ti 
30-seconds-Station break or news programs sold 
only at fixed position rate. 
1-4 weeks without discount  5.20 
5 ti  4.00 2.75 3.50 3.25 

3.50 3.25 3.00 
20 ti  3.50 3.25 3.00 2.75 
35 ti....  3.25 3.00 2.75 2.50 

10. SPECIAL FEATURES 
5-minute newseaste-commissionable to 5 minute rate. 

WS PR 
1936 

SPRINGFIELD 

The Eastman Station 
Independent 

Media Code 4 222 8060 2.00 
%%Sint, Inc., WSPR Bldg.. 63 Chestnut St., Spring-

field. Mass. 01103. Phone 413-732-4182. TWX 
411-781-3576. 

I. PERSONNEL 
Pres. á Gen'l Mgr.-Alan C. Tindal, 
Program Director-Bud Chin. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

England-Kettell-Carter, 
3. FACILITIES 

5,000 w. days, 1.000 w. nights; 1270 be. Directional-
same pattern day and night. 
Operating schedule: 5:30-1:00 am weekdays: 8:00 am-

ght Sun. EST. 
4. AGENCY COMMISSION 

15/0 net time only: terms on contract. 
5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 3h. 3d. 45, 4d, 5. 6b, 7b, 8, 
Rate Protection: Ills, 12b. 13b. 14b, 15e. 
Basic Bates: 20b, 21b, 22a, 245, 255. 28b, 29e, 29b, 

30, 33d. 
Contracts: 405. 41, 42s. 44a, 46. 51b. 
Comb.: Cont. Discounts: 60a. 60e, 624. 
Cancellation: 70a. 70e. 71a, 73a, 
Prod. Services: 81, 

TIME RATES 
Eft' 10/1/68-Ree'd 9/5/68. 

I-Mon thru Sat 6-10 arn. 
II-Mon thru Sat 3-7 pm. 
III-Mon thru Sat 10 am-3 pm; Sun all day. 
IV-All other times. 

6. SPOT ANNOUNCEMENTS 
-.Section I-- II - 

PER WK: 1 min 30/20 10 see 1 min 30/20 10 see 
1 ti. 34.00 27.00 17.00 30.00 24.00 15.00 
12 ti  30.00 24.00 15.00 25.00 20.00 12.60 
18 ti._ 28.00 22.40 14.00 23.00 18.40 11.50 

-Section III- -Seaton IV-
1 ti  25.00 20.00 12.50 19.00 15.20 9.50 
12 ti  23.00 18.40 11.50 17.00 13.60 8.50 
18 ti  22.00 17.60 11.00 16.00 12.80 8.00 

7. PACKAGE PLANS 
BEST BUY PLANS 

PER WK, EA: I min 
Plan A-30 ti (61, GIL 12111, (114) ..... ....... __..._. 19 
Plan B-15 ti (31. III. 6111, 3IV)  ...... 21 
Not combinable with other weekly plans for added 
frenuency. 

8. PROGRAM TIME RATES 
5 min-1-1/2x 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 
Not applicable to Best Buy Plan. 
Rateholder: Minimum wkly sched of 6 1-min spots, 
6 am-I2 mid Mon-Sun, necessary to maintain consec 
wk advertising. 

WTXL 
1949 

WEST SPRINGFIELD 
Media Code 4 222 8190 7.00 
Communication Industries, Inc., 34 Sylvan St.. West 

Springfield, Mass. 01089. Phone 413-785-1513, 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Zachary W Land. 

2. REPRESENTATIVES 
MeGavren-Guild-POW Radio. Inc. 
Boston-Bill Creed Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 be, 

Directional daytime. Non-directional nlghts. 
Operating schedule: 5-1 am weekdays; 7 ara-midnight 
Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, Sb, 9a, 4d, 5, 65, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 20a, 22a, 22b, 23a, 24a. 24b, 26, 28a, 

295. 
Contracts: 40a, 46, 47a. 
Comb.: Cont. Discounts: 60a, 61b, 626, 62e. 
Cancellation: 70a, 70c, 71a. 73a, 
All rates listed include 25% production cost. 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf 11/1/67-Rec'd 9/13/67. 

AA-Mon thru Sat 6-10 am & 4-7 pm. 
A-Mon thru Sat 10 am-4 pm; Sun all day. 
B-All other times. 

7. PACKAGE PLANS 
AA: 1 ti 6 ti 12 ti 18 ti 24 tl 
1 min.. .. . 22.00 20.00 18.00 17.00 16.00 
20/30 sec 18.00 16.00 14.00 13.01 12.00 
10 nec...................... 11.00 10.00 9.00 8.50 8.00 
A: 
1 min- ._ . 20.00 18.00 16.00 15.00 14.00 
20/30 sec. . . 16.00 14.00 12.00 11.00 10.00 
10 sec_  . 10.00 9.00 8.00 7.55 7.00 
B: 
1 min ..... ___.__._. 15.00 13.00 12.00 11.011 10.00 
20/30 see_______ 12.00 10.00 8.00 7.00 6.00 
10 sec.  7.50 6.50 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
5 min: 1-1/2 x 1-min.. 

WTYM 
1947 

EAST LONG MEADOW 
Media Code 4 222 8320 0.00 
Executive Broadcasting Corp., Inc., Box 545, East 
Longmeadow, Mass, 01028. Phone 413-525,-4141. 
STATION'S PROGRAMMING DESCRIPTION 

WTYM: Programmed for adults and maturo young 
adults. 
6 announcers emcee entire operation. NEWS: 5 min 
hourly, except morning Mettle 10 & 15 min per-
sonality newscasts. Stock market beeper repart daily 
at 4:30 pm. SPORTS: show daily at 4:55 pm. 
COMMERCIAL POLICY: 12 minutes per hour. 
MUSIC 90%: showtunes, film music, big orchestra-
tions, standards. 3 man news department. 1 mobile 
unit. Sat and Sun music all day. Contact Repre-
sentative for further details. Rec'd 7/17/67. 

I. PERSONNEL 
Co-Sta. Mgrs.-Donald WIlks & Michael Schwartz. 
Sales Manager-Bob Mills. 
Operations Manager-Mort Roberts. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
5,000 w.: 1600 kc. Non-directional. 
Operating schedule: 6:00 am-sign-off. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 3b, 3d, 4a, 4d, 5, 6a, 7h, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 16. 
Basic Rates: 21s, 20b, 22b, 23a, 24e, 25e. 26, 27, 

28b, 28e. 29a, 32a, 33a. 
Contracts: 40a, 41, 44b, 46, 48. 
Comb.; Cont. Discounts: 60b, Old, 60e, 60f, 60h, 601, 

61a. 
Cancellation: 701. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf 2/1/64-Ilee'd 1/20/64. 

AA-6-9 am & 4-7 pm. 
A-9 am-4 pm & all other times. 

6. SPOT ANNOUNCEMENTS 
MORNING AND EVENING OVERTURE 

CLASS AA 
1 MINUTE 

1 wk 13 wk 26 wk 52 wk 
12 ti 14.00 13.00 12.00 11.00 

12.00 11.00 10.00 
11.00 10.00 9.00 
10.00 9.00 8.00 

24 ti 12.00 
36 ti  11.00 

30 SECONDS 
12 ti______-_______ 12.00 11.00 10.00 9.00 
18 ti._ ...... ........ 11.00 10.00 9.00 8.00 
24 ti___________-__-_ 10.00 9.00 8.00 7.00 
36 ti.........__.._..............__.  9.00 8.00 7.00 6.00 
MORNING CAROUSEL AND MIDDAY SERENADE 

CLASS A 
1 MINUTE 

12 ti. 11.00 10.00 9.00 8.00 
9.00 8 00 7.00 

24 Li 9.00 8.00 7.00 6.00 
36 ti 7.00 600 5.00 

30 SECONDS 
12 ti   9.00 8.00 7.00 6.00 
18 tl  8.00 7.00 6.00 5.00 
24 Li  7.00 6.00 5.00 4.00 
36 ti  6.00 5.00 4.00 3.00 
10 seconds-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
lx 26x 52x 1048 260x 

1 hr  100 90 85 80 70 
1/2 hr  75 65 60 50 40 
1/4 hr _  50 40 35 25 20 
5 min  20 15 17 15 12 

TAUNTON 
Bristol County-Map Location .1-6 

See SRDS consumer market map and data at begin-
ning of the State. 

(I AM; 1 FM) 

WPEP 
1949 

• 
Subscriber to the NAB Radio Cods 

Media Code 4 222 8450 5.00 
Sliver City Broadcasting Corp., Box 1228, 49 Broad-
way, Taunton. Mass. 02780. Phone 617-821-7528. 

MASSACHUSETTS 
I. PERSONNEL 
Pres. & Gen'l Mgr.-J. Marshall McGregor. 
Sta. & C,om'l Mgr.-Ronald H. Mendler. 
Chief Engineer-William E. Aldrich-Ames. 

2. REPRESENTATIVES 
New England-Nona Kirby Co.. Inc. 

3. FACILITIES 
1,000 w. days; 1570 be. Non-dlrectional. 
Operating schedule: 6:30 am-sign-off weekdays; 8:00 
am-sign-off Sun. EST. 

4, AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General la, 2a, 3d, 4a. 41, 5, 6a, To. 8. 
Rata Protection: 10b, 11b, 13b, 14b, 15b. 
Basle Rates: 20b, 21b, 22b, 23a, 24b, 25a, 28e, 29a, 

32b, 
Contracts: 41, 43, 440, 45, 46, 47a, 48. 50, 510. 
Comb.; Cont. Discounts: 60h, 601, 61e. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 15, 1964. 
Rates received October 5, 1964. 

7. PACKAGE PLANS 
1 MINUTE RCS 

PER. WIC: 1 wk 4 wk 13 wk 26 wk 52 wk 
1 ti________ 5.00 19.00 58.50 110.50 208.00 
7 ti  33.25 126.00 373.10 682.50 1274.00 
12 54.00 204.00 561.60 1060.80 1996.80 
18 76.50 288.00 795.60 1497.60 2808.00 
25 ti_____ 100.00 375.00 1040.00 1950.00 3640.00 
30 ti_____ 112.50 420.00 1170.00 2184.00 4056.00 
40 ti  140.00 520.00 1456.00 2740.00 4992.00 
50 ti  150.00 560.00 1560.00 2860.00 5200.00 
60 ti   168.00 624.00 1716.00 3120.00 5616.00 

30 SECONDS 
5 ti   65.00 195.00 377.00 715.00 
10 ti  120.00 357.50 689.00 15011.00 
15 ti ____ 165.00 487.50 936.00 1755.00 
20 ti  200.00 624.00 1170.00 2184.00 
30 ti  288.00 877.50 1638.00 3120.00 

ONE WEEK 30 SECOND SATURATION 
10 ti 25.00 25 ti  69.75 
15 ti ______ 45.00 50 ti  325.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 ti__________________ 30.00 18.50 15.00 10.00 
26 ti  29.00 18.00 14.50 9.50 
52 ti   28.00 17.50 14.00 9.00 
104 ti._ ............... __._  27.00 17.00 13.50 8.50 
156 it  25.50 18.50 13.00 8.00 
260 ti   24.00 16.00 12.50 7.50 
312 ti  22.50 15.50 12.00 7.00 

WRLM(FM) 
1966 

e 
Media Code 4 222 8580 9.00 
Audio-Air, Inc., Box 2, Taunton, Mass. 02780. Phone 

617-822-5341, 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Joseph G. Quill. 
Treas. ,ve Sales Mgr.-John F. McCarthy. 

2. REPRESENTATIVES 
Call station direct. 
Regional-New England Spot Sales, Inc. 

3. FACILITIES 
ERP 14.000 hertz_ 4830 vert.; 93.3 me. 
Operating schedule: 6 am-midnight daily. EST. 
Antenna ht.: UM ft. shove average terrain. 

4. AGENCY COMMISSION 
None. All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2b. 31, 3b, 3e. 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b. lle. 12e, 13b, 15b. 16, 
Basle Rates: 20b, 21a, 21b, 21e, 22a. 22b, 23a, 2313, 

24a, 25e, 26, 28a, 29a. 
Contracts: 40a. 44a, 45, 46, 51a. 51e, 
Comb.: Cont. Discounts: 60a, 62b. 
Cancellation: 70a. 70e, 71a, 72. 
Prod. Services: 82. 

TIME RATES 
Elf 5/1/69-Ree'd 4/30/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 sec PER YR: I min SO see 
1 z  5.75 4.30 260 sr  3.75 3.00 
26 x 5.50 4.10 312 z 350 2.60 

104 z  4.75 3.55 780 z____ 2.50 1.85 
2 75 2.15 52 z  5 25 3 90 5.0 x 

156 x  4.25 3.25 
10 sec ID's, flat 1.50. 

7. PACKAGE PLANS 
1 WEEK 

10 tl 15 ti 20 ti 
5.00 4.00 3.75 
4.00 3.00 2.75 
4 WEEK 

1 min.  4.50 4.25 4.00 3.50 
30 sec  3.50 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
lx 26x 52x I04x 

1 hr  40.00 36.00 33.00 30.00 
1  25.00 24.00 23.00 22.00 
1%2 hr 4 hr........_ 16.00 15.00 14.00 13.00 
5 min.  10.00 9.00 8.50 7.75 

10. SPECIAL FEATURES 
News Rate - (includes wire, telephone, tape, 
newsmen & acquisition)  ...... _ ... _._..-. 11.00 

PER WE. EA: 
5 ti 

1 min ....... 
30 sec  

WALTHAM 
Middlesex County-Map Location 11-4 

See SUDS consumer market map and data at begin-
ning of the State. 

See Boston 
(including Brookline, Cambridge, Medford, 
Waltham) 

25 tl 500 
3.50 3.20 
2.60 2.30 

3.25 3.00 
2.25 2.00 

I56x 260x 
28.00 26.00 
20.00 18.00 
12.00 11.00 
7.00 6.50 
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MASSACHUSETTS 

WARE 
Hampshire County-Map Location D-4 

See BEDS consumer market map and data at begin-
ning of the State. 

WARE 
1943 

OEM 
Media Code 4 222 8710 2.00 
Central Broadcasting Corp., 90 South St., Ware, 

NTAIS. 01082. Phone 413-987-8231. 
STATION'S PROGRAMMING DESCRIPTION 

WARE: Programmed for general interest. 
AIR PERSONALITIES handle all shows. NEWS: 
concentration of news from area towns. Maintain 
staff of 4 local newsmen, 2 mobile units. equipped 
with 2 way radio plus staff of 26 stringer reporters 
in area towns. Telephone call in. In person guest 
show daily 12:15-1 pm. SPORTS: major league 
baseball, basketball and hockey, pro football, high 
school basketball, baseball and football, plus little 
league games. MUSIC: middle-of-the-road. Contact 
Representative for further details. Rec'd 9/25/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Allan W. Roberto. 
Vire-Pres. & Sta. Mgr.-Itichard Vaughan. 

2. REPRESENTATIVES 
Vic Plano Associates. Int. 
New England-Harold II. Segal & Company. 

3. FACILITIES 
1,000 w.; 1250 kc. Directional-nlght only. 
Oneratine schedule: 5-ms-v am. EST. 

4. AGENCY COMMISSION 
15/0 net time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2s. Is. 4a, 40. 5, Ca. la, 8. 
Rate Protection. 10h. 11h. 12h. 13h. 14h. 15b, 16. 
Basic Rates: 20e, 21b, 22a, 23a, 24b, 25a, 28, 27, 

28b. 29b. 20. 31. 33a. 
Contracts: 4na. 41. 42b, 44a, 45. 47e. 48, 49, 50, 51e. 
Comb.: Curt. Discounts: 00e, 81e. 621. 
Vanrenation: lib. 704. 71a. 72. 73a. 
Prod. Services: 80, 91. 62. 

TIME RATES 
No. 3 Eff 6/2/68-Reed 5/31/68. 

6. SPOT ANNOUNCEMENTS 
FIXED: IX 260 52x I04x 156x 260+ 
1 min  15 14 13 12 11 10 

7. PACKAGE PLANS 
PER WK, ROS: 12 tl iSti 24 tl 
13 consec wks  9.50 9.00 8.50 
26 emcee wks  9.00 8.50 8.00 
52 consec wks  8.50 8.00 7.50 

SHORTS 
ROS PER 1/4 HR, PER WE, EA: 15 tl 30 11 60 tl 
ln sec  5.00 4.50 4.00 

8. PROGRAM TIME RATES 
Ix 260 52x I04x 156x 260+ 

1 hr  100 95 90 85 80 75 
1/2 hr  75 70 65 60 55 50 
1/4 hr  50 45 40 35 30 25 
5 min.....   35 30 25 20 17 15 

WESTFIELD 
Hampden County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Springfield-Holyoke-
Chicopee 
(including East Longmeadow, Westfield, 
West Springfield) 

WEST SPRINGFIELD 
Hampden County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Springfield-Holyoke-
Chicopee 
(including East Longmeadow, Westfield, 
West Springfield) 

WEST YARMOUTH (1 AM; 1 FM) 
Barnstable County-Map Location L-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WOCB WOCB-FM 
1940 1948 

CEICI 
Media Code 4 222 8840 7.00 
Ottawas, Stations, Inc., South Sea Ave.. West Yar-
mouth, Cape Cod, Mass. 02673. Phone 617-775-
0500. 

Other studios-Hyannis. Falmouth. Mass. 
STATION'S PROGRAMMING DESCRIPTION 

WOCB: Programmed for adults. 
News: on the hour. 15 min at 13 am, 1 pm, 6 pm, & 
11 pm. All other news on hour. 5 min UPI service. 
Tides and weather casts 7:25 am, 8:15 am. 12:35 
pm, 7:05 pm. SPORTS: 7:35 am, 4:05 Dm, 6:20 
pm. Play-by-play local hockey, football and basket-
ball. Women's show 9:05-10 am, 11:30 am-12:30 pm 
with male personality. Guest interviews conducted. 
General popular music, featuring standards, show-
tunes, jazz, middle-of-the-road. Classical music 2-3 
pm & 10-11 pm. Vacation information all day in 
summer. Prominent newsmakers interviewed by news-
men panel each meek. Contact Representative for 
further details. Rec'd 7/14/67. 

I. PERSONNEL 
Vice-Pres. & (kill Mgr.-Chester S. Miller. 
Sales Manager-Donald A. Steele. 
Program Director-G. Wesley Stidstono. 

2. REPRESENTATIVES 
New England-Kettel-Carter, Inc. 
New York-Ottaway Advertising Sales. 
Call station collect. 

3. FACILITIES 
1,000 w. days; 250 w. nights. 1240 kg. 

Non-directional. 
Operating schedule: 6:30 am-midnight. EST. 
FM-ERP 13,500 w.; 94.9 mc. 
Operating schedule: 6:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General; 213. 3a, 4a. 5, 8a, 8. 
Rate Protection: 15b. 
Basic Rates: 21e, 22b, 23a, 24a, 25a, 26, 33c. 
Contracts: 40a, 41, 44a, 45, 46, 475, 51a. 
Comb.: Cont. Discounts: 60a, 60d. 60e, 601, 61e, 62d. 
Cancellation: 71a, 72. 735. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na. 10 Eff 6/1/69-Itee'd 6/2/69. 
SUMMER RATES Eff 6/1/69 thru 9/30/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 
I ti 5 tl 10 ti 15 ti 20 ti 30 tl 40 ti 50 ti 

Open 12.70 12.10 11.55 10.95 10.35 9.80 9.20 8.65 
4 wk 12.05 11.45 10.90 10.30 9.70 9.15 8.55 8.00 
13 wk 10.70 10.10 9.55 8.95 8.35 7.80 7.20 6.65 
26 wk 8.80 8.20 7.65 7.05 6.45 5.90 5.30 4.75 

30 SECONDS 
Open 9.55 9.15 8.75 8.25 7.80 7.40 6.90 6.50 
4 wk 9.05 8.60 8.20 7.70 7.30 6.90 6.45 6.00 
13 wk 9.05 7.80 7.20 6.70 6.30 5.90 5.45 5.00 
26 wk 6.65 6.15 5.75 5.30 4.90 4.50 4.09 3.60 

10 SECONDS 
Open 6.35 6.10 5.85 5.50 5.20 4.95 4.60 4.35 
4 wk 6.05 5.65 5.50 5.15 4.90 4.60 4.30 4.00 
13 wk 5.35 5.10 4.80 4.50 4.20 3.95 3.60 3.35 
26 wk 4.40 4.15 3.85 3.55 3.25 3.00 2.95 2.40 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 156x 260x 312x 

1 hr  102 95 88 81 75 68 61 54 
1/2 hr.__   68 61 57 53 49 45 41 37 
1/4 hr  41 38 36 33 30 27 25 22 
10 min  36 33 30 27 25 22 19 17 
5 min  22 19 17 14 13 11 10 9 

RATES FOR BALANCE OF YEAR 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 

1 ti 5 ti 10 ti 15 ti 20 ti 30 ti 
Open 9.40 8.95 8.55 8.10 7.65 7.25 
4 wk 8.90 8.45 8.05 7.60 7.15 6.75 
13 wk 7.90 7.45 7.05 6.60 6.15 5.75 
26 wk 6.50 6.05 5.65 5.20 4.75 4.35 
52 wk 5.50 5.05 4.65 4.20 3.75 3.35 

30 SECONDS 
Open 7.05 6.75 6.45 6.10 5.75 5.45 5.10 4.80 
4 wk 6.70 6.35 6.05 5.70 5.40 5.10 4.75 4.45 
13 wk 5.95 5.60 5.30 4.95 4.65 4.35 4.00 3.70 
26 nic 4.90 4.55 4.25 3.90 3.60 3.30 2.95 2.65 
52 wk 4.15 3.80 3.50 3.15 2.85 2.55 2.20 1.90 

10 SECONDS 
Open 4.70 4.50 4.30 4.05 3.85 3.65 3.40 3.20 
4 wk 4.45 4.25 4.05 3.80 3.60 3.40 3.15 2.95 
13 wk 3.95 3.75 3.55 3.30 3.10 2.90 2.65 2.45 
26 wk 3.25 3.05 2.85 2.60 2.40 2.20 1.95 1.75 
52 wit 2.75 2.55. . 1.70 1.45 1.25 

8. PROGRAM TIME RATES 
lx 130 26x 520 104x 1560 2600 312e 

1 hr  75 70 65 60 55 50 45 40 
1/2 hr  50 45 42 39 36 33 30 27 
1/4 hr  30 28 26 24 22 20 18 16 
10 min ....... 26 24 22 20 18 16 14 12 
5 min  16 14 12 10 9 8 7 6 

10. SPECIAL FEATURES 
News participation add .50 to applicable rate. 
Minimum rate holder: 5 spots per week, limited to 
some length. 

40 ti 
6.80 
6.30 
5.30 
3.90 
2.90 

50 ti 
6.40 
5.90 
4.90 
3.50 
2.50 

For your convenience .. . 

The Contents Page of this issue 
now carries the names and ad-
dresses of the various associations 
with which radio stations are affil-
iated. 

e 
National Association of Broadcasters 

1812 K St., N. W., Washington, D. C. 20006 

ono 
Radio Advertising Bureau, Inc. 

555 Madison Ave., New York, N. Y. 10022 

SRA 

Station Representatives Association 

230 Park Ave., New York, N. Y. 10017 

F MO 

National Association of FM Broadcasters 

The Jensen Building 

665 Fifth Ave., New York, N. Y. 10022 
Ro2A-1/3 

WORCESTER (4 AM; 2 FM) 
Worcester County-Map Location F-4 

See SRDS concomer market map and data at begin-
ning of the State. 

WAAB 
1931 

• IMO 
Media Code 4 222 8970 2.00 
WAAB Inc., 34 Mechanic St., Worcester, Mass. 

01608. Phone 617-752-5611. 
STATION'S PROGRAMMING DESCRIPTION 

WAAB: Programmed for adults and young adults. 
5 Air personalities. NEWS: 5 min every 30 min. 
Staff meteorologist with weather morning and after-
noon. MUSIC: 85%. featuring current selling general 
popular music. News and meteorological weather re-
ports 15%. Personalities available for remote broad-
casts from mobile broadcast studio. Contact Represen-
tative for further details. Itec'd 6/13/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Gordon H. Hastings. 
General Sales Manager-Aden McElveen. 

2. REPRESENTATIVES 
Doro & Allen. Inc. 
New England-Bill Creed Associates, Inc. 

3. FACILITIES 
5.000 w.; 1440 kg. Directional-different pattern day 
and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 

15/0 net time: 10th of following month. 

5. GENERAL ADVERTISING See aorta regulations 
General: lb. 2s, 2b, 3a, 3b, 3d, 4e, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b. 13b, 14b. 15b, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22b, 23a, 

24a, 25a. 26, 27, 28b, 28c, 29a. 29b, 31, 32b, 335. 
Contracts: 40a, 41. 42b, 42d, 43, 44a, 44b, 46, 48, 
51e. 51b, 510. 

Comb.; Cont. Discounts: 60b, 60d, 60e, 63f. 60h, 601, 
61b. 61c, 62b. 62d. 

Cancellation: 70b, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 9/1/69-Itee'd 7/2/69. 

AA--Man thru Sat 6-10 am & 3-7 pm. 
A- Mon thru Sat 10 am-3 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 

PER WE: CLASS 1A2Ati 18 ti 24 tl 30 ti 
1 wk  19.00 17.00 16.00 15.00 14.00 
13 wk  18.00 16.00 15.00 14.00 13.00 
26 wit  52 wk.  17.00 15.00 14.00 13.00 12.00 

16.00 14.00 13.00 12.00 11.00 

CLASS A 
1 wk  18.00 17.00 16.00 15.00 14.00 
13 wk  17.00 16.00 15.00 14.00 13.00 
26 wk  16.00 15.00 14.00 13.00 12.00 
52 wk.  15.00 14.00 13.00 12.00 11.00 

CLASS B 
1 wk  13.00 12.50 12.00 11.00   
13 wk.  12.50 12.00 11.00 10.00 
26 wk  12.00 11.00 10.00 9.00   
52 uk  11.00 10.00 9.50 9.00 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
I MIN : S 6 DAY PLAN-MON THRU SAT 

12AA and 12A Per 300 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

WA A F (FM) 
1961 

Media Code 4 222 8985 0.00 
WAAB. Inc., 34 Mechanic St., Worcester, Mass. 

01608. Phone 617-798-8637. 

I. PERSONNEL 
Vire-Pres. & Gen'l Mgr.-Gordon H. Hastings. 
Sales Manager-Aden McEiveen. 

2. REPRESENTATIVES 

Dore & Allen. Inc. 
New England-Bill Creed Associates, Inc. 

3. FACILITIES 
ERP 18,500 w.; 107.3 inc. Stereo. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 800 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash disevunt. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2e, 2b. la. 3b, 3d, 4e. 44, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21c, 214. 22b, 23a, 

24a, 25a, 28. 27, 28b. 28c, 29e, 29b. 31, 32b, 33a. 
Contracts: 40a, 41, 42b. 424, 43, 44a, 44b, 48, 48, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 606, 60d, 60e, 60f, 6011, 60i, 

61b. 61e. 62b, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73s. 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American FM Network. 

TIME RATES 

Eff Rec'd 12/4/68. 

7. PACKAGE PLANS 
1 MINUTE 

PER WE: 6 ti 12 ti 18 ti 24 tl 36 tl 
1 wk... 10.00 9.00 8.00 7.00 6.00 
13 wk. 8.00 6.80 5.75 4.50 3.75 
26 wk.   6.00 5.25 4.59 3.50 2.75 
52 wk.  5.00 4.75 5.75 2.75 2.50 
ID's: 50% of 1-min. 20/30 sec: 80% of 1-min. 

WF MP (FM) 
1950 

CITY OF LICENSE 

FITCHBURG 

RAB F 1M ti 
(This is a paid duplicate of the listing appearing 
under Fitchburg-Leominster, Mass.) 
Media Code 4 222 3640 6.00 
Music Service Corp., 170 Prichard St., Broadcast 
House, Fitchburg, Mass. 01420. Phone 617-343-
4897. 

Other Offices: 554 Main St., Worcester, Mass. Phone 
617-791-4556. 
STATION'S PROGRAMMING DESCRIPTION 

WFMP(FM): See WAIL listing for programming 
description. 

I. PERSONNEL 
President-George I. Chatfield. 
General Manager-John O'Day. 
Program Director-Edward 13roughey. 

2. REPRESENTATIVES 
West Coast-Lee F. O'Connell Company. 

3. FACILITIES 
ERP 50,000 w.: 104.5 mc. 
Operating schedule: 5-1 am. EST. 
Antenna ht.: 280 ft. above sea level. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
Basic Rates: 29a. 
AM facilities: WFGL, Fitchburg-Leominster. 

TIME RATES 
Eff 8/1/69-Reed 7/7/69. 

6. SPOT ANNOUNCEMENTS 
FIXED: lx 5x 10x 15x 200 25x 30+ 
1 min.  18.00 17.00 16.00 15.00 14.00 12.00 11.00 
30 sec  14.00 13.00 12.50 11.75 11.00 10.00 9.00 
10 sec....   10.00 9.00 8.50 8.00 7.00 6.50 6.00 

7. PACKAGE PLANS 
ROS, PER WE, EA: 10 ti 20 ti 30 ti 40 11 50 ti 
1 min.  12.00 11.00 10.00 9.00 8.00 
30 sec.  10.00 9.00 8.00 7.00 6.00 
10 sec.  8.00 7.00 6.00 5.00 4.00 

8. PROGRAM TIME RATES 
FIXED: lx 50 10x I5x 20x 30+ 
1 hr  110 100 90 80 70 60 

1/2 hr  65 60 55 52 50 48 
1/4 hr  45 40 38 37 38 35 
10 min.  35 33 31 29 27 25 
5 min.  25 24 23 22 21 20 

(D) 

WNEB 
1946 

Media Code 4 222 9230 0.00 
WNEB, Inc., 405 Main St., Worcester, Mass. 01608. 
Phone 617-756-4672. 

STATION'S PROGRAMMING DESCRIPTION 
WNE13: Programmed for adults. 
12M-5 am general popular music and standards with 
personality. 5-9:30 am news, general popular music. 
personality, and programming meteorologist with 
weather. 9:30-10 am women's personality. 10-10:30 
am network news and entertainment. 10:30 am-12:25 
pm telephone talk show with personality and guests. 
30 min news 12:30-1 pm. Afternoon general popular 
music with personality. 5:30-6:30 pou local and net-
work news, sports and weather, 6:30-7:30 pm week-
nights local and network news and sports. Evenings 
and weekends local and big league sports, pm basket-
ball, hockey, football. Contact Representative for 
further details. Reed 8/4/69. 

I. PERSONNEL 
President-Joan V. Steffy. 
Station Manager-Edward T. Deedy. 

2. REPRESENTATIVES 
McGarren-Guild-POW Radio, Inc. 
New England-Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kg. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 25, 2b, la, 4a, 4d, 5, 8b, 7a. 
Rate Protection: 101). 11b, 12f, 13b, 14b, 15a, 15b. 
Basic Ratea' 21e, 21b, 21e, 21d, 22s. 224, 23a, 24a, 

24e, 25c. 27. 30. 
Contracts: 40e, 41, 42d. 44a, 45, 46, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 60f, 60h, 

601, 61e, 61b, 62b, 624. 
Cancellation: 70e, 71e, 72, 73s, 73b, 
Prod. Services: 80. 81. 82. 
Affiliated with CBS. 

TIME RATES 
Eff 1/68-Rec'd 1/5/68. 

AA-Mon thru Sat 6-9 am; noon-12:30 pm & 4-6:45 
pm. 
A-Mon thru Sat 9 am-4 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

PER YR: lx 520 I56x 312x 
1 min  30.00 28.00 27.00 26.00 
30 sec.....   24.00 22.40 21.60 20.80 
10 15.00 14.00 13.50 13.00 

7, PACKAGE PLANS 
AA A 

PER WE: 1 min 90 see 10 see I min SO see ID see 
6 ti  20.00 16.00 10.00 19.00 15.20 9.50 
12 ti  19.00 15.20 9.50 18.00 14.40 9.00 
18 ti  18.00 14.40 9.00 17.00 13.20 8.50 
24 ti  17.00 13.60 8.50 16.00 12.80 8.00 
30 ti  15.00 12.00 7.50 14.00 11.20 7.00 
B-50% of AA. 

TOTAL AUDIENCE PLANS 
(1/3 rotation in each time period. 7 days weekly.) 
24 ti  288 36 ti  398 

(Woreester continued on next page) 

500x 1000x 
24.00 22.00 
19.20 17.60 
12.00 11.00 
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Worcester-Continued 

WORC 
1925 

DDD 
Subscriber to the NAB Radio Code 

Media Code 4 222 9360 5.00 

Slate Broadcasting Co., Inc., 8 Portland St., Wor-
cester, Mass. 01608. Phone 617-799-0581. 

I. PERSONNEL 
President-Sam Slate. 
Vice-Pres. & Gen'l Mgr.-Robert F. Bryan 
Commercial Manager-Alvin M. Salde. 

2. REPRESENTATIVES 
Representatives, Inc. 

New England-Eckels & Queen, Inc. 
3. FACILITIES 

5,000 w. days, 1,000 w. nights; 1310 kg. Directional-
same pattern all hours. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3e, 3d, 4a, 4d, 5, Ca, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 20b, 21b, 22a, 22b, 23a, 24a, 25a, 290, 

33d. 
Contracts: 40a, 92b, 42d, 44b, 45, 46, 97e, 49, 51b, 

51c. 
Comb.; Cont. Discounts: 60a, 60e. 60g. 601, 610, 62d. 
Cancellation: 70a, 70e, 71a, 730, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective May 1, 1965. (Card No. 12.) 

Rates received March 24, 1965. 
6. SPOT ANNOUNCEMENTS 

DRIVE TIME 
(3:00-9:00 am and 3:00-7:00 Put Hon Ulna Sat) 
PElt WK: 
Fixed position or 1 min 90 see 10 seo 

less than 6 ti, flat.  24.00 18.00 12.00 
6 20.00 15.00 10.00 
12 ti  18 00 13.50 9.00 
18 U.  16 00 12.00 8.00 

HOUSEWIFE TIME 
(9:00 am-3:00 pm Mon thru Sat; 6:00 am-

7'00 pm Sun) 
Fixed position or 

less than 6 ti, fiat 
8 ti 
12 Li.. 
18 ti  
24 U.   13.00 9.75 6.50 

NIGHT TIME 
(7:00 pm-midnight Sun thru Sat) 

Less than 12 tt  10.00 9.75 6.50 
12 ti. 12 00 9.00 6.00 
18 ti-. 11.00 8.25 5.50 
24 U 10.00 7.50 5.00 

DISCOUNTS 
26 conuco wIt 4% 52 consec wk. 8% 
Minimum xkly ached of 6 1-min spots 65m-12mid 
Mon-Sun necessary to maintain comae wit advertiaing. 

7. PACKAGE PLANS 
FAMILY PLAN 

Mon thou Sat: 
6 spots from 8:00-9:00 am. 
8 spots from 4:00-7:00 pm. 
4 spots from 7:00-10:00 pm. 
Sat: 
4 spots from 9:00 am-4:00 pm. 
Sun: 
4 spots from noon-6:00 pm. 

ea tot 
24 1-minute announcements per vdt............. 13. 312. 

PERSONALITY PACKAGE 
Sun thru Sat: 
I spot from 6:00-9:00 am. 
1 spot from 9:00 am-noon. 
1 spot from noon-3:00 pm. 
1 spot from 3:00-7:00 pm. 
1 spot from 7:00-9:00 pm. 
1 spot from 9:00 pm-midnight. 

20.00 15.00 10.00 
18.00 13.50 9.00 
18 00 12.00 8.00 
14.00 10.50 7.00 

ea tot 
42 1-minute announcements per wk______ 11. 462. 
All announcements and packages, except personality 
package and family plan, are cross-combinable for 
purposes of figuring frequency. 

WS RS (FM) 
1940 

Knight Quality Station 

Media Code 4 222 9490 0.00 

Radio Fitchburg, Inc., Box 288, West Side Station, 
Worcester, Mass. 01602. Phone 617-757-6321. 

I. PERSONNEL 
Station Manager-John I. Flynn. 

2. REPRESENTATIVES 
Boston-Knight Quality Stations Sales Offices: See 
Rep & 5/0 pages. 

3. FACILITIES 
REP 25.000 w.; 96.1 me. Stereo. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 650 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 2a, 2b, Is. 3c, 3d. 40, 4d, 5, 6s. 7a, 

Ra8.te Protection: 10e. 11c, 12c, 13c, 14e. 
Basic Rates: 20a, 21a, 2Id, 22b, 230, 24a, 24b, 24e, 

25a, 26, 27, 28b, 28e. 29a, 29b, 30, 31, 32b. 
Contracts: 40b, 41, 44a, 45, 96, 47a, 49, 50, 510, 51b, 

51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61b, 62d. 
Cancellation: 71a, 72. 73e. 73b. 
Prod. Services: 80, 81, 82. 
Member: The Knight Quality Stations. 

TIME RATES 
Rif 1/1/69-Rec'd 12/2/68. 

6. SPOT ANNOUNCEMENTS 
FIXED: lx 52x 104x 156x 2630 512x 
1 min......._... 25.00 23.00 21.00 19.00 17.00 15.00 
30 see. . 20.00 18.00 16.00 14.00 13.00 12.00 
10 sec..._ 12.50 11.50 10.50 9.50 8.50 7.50 

7. PACKAGE PLANS 
DRIVE TIME WEEKLY VOLUME PLANS 

(Rotate 6-10 am: 4-8 DM) 
PER WK: 10 tl 20 ti 30 tl 40 tl 
1 min. 13.00 12.00 11.00 10.00 
30 sec 11.40 9.60 8.80 8.00 
10 6.50 6.00 5.50 5.00 

rtAI.F & HALF PLANS 
(50% Drive Rotate: 50% ROS) 

1 min 11.50 10.75 10.00 9.00 
30 see  9.20 8.60 8.00 7.20 
10 sec.....  _ ....... _______ 5.75 5.37 5.00 4.50 

ROS VOLUME PLANS 
1 min.. 10.00 9.50 9.00 8.00 

6.40 
4.00 

8. PROGRAM TIME RATES 
FIXED: lx 52x 104x I56x 260x 9122 
1 hr. . 150 140 130 120 110 100 
1/2 hr......._-..- 90 85 80 75 70 60 
1/4 hr...__ .......... 60 55 50 45 (*) 40 
10 min-- 45 42 39 36 33 SO 
5 min___________ 30 29 28 25 23 20 

(•) 42.50 

WTAG 
1924 

NBC Radio Network 
BLAIR e RADIO 
Subscriber to the NAB Radio Code 

Media Code 4 222 9620 2.00 
Worcester Telegram and Gazette. Inc.. 20 Franklin 

St., Worcester, Mass. 01601. Phone 617-755-4321. 
TWX 617-799-4942. 

I. PERSONNEL 

Vice-Pres.. Radio h Exec. Dir.-Robert W. Booth. 
General Manager-Herbert L. Krueger. 
Sales Manager-Herman H. Kramer. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.: 580 ire. Directional-separate patterns day 
and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net Ume charges; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a. 3d. 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 14b. 
Basic Rates: 21e, 22b. 23s, 24b, 24e, 25a, 26, 28e, 

290. 330. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 48, 50, 

51b. 
Comb.; Cont. Discounts: 60e, 60d, 60e, 60f. 1301, 61b, 

62d. 
Cancellation: 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC and Blair Represented Network. 

TIME RATES 
No. 24 EH 3/1/69-Rec'd 2/5/69. 

6. SPOT ANNOUNCEMENTS 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-6:30 pm. 
A-Mon thru Fri 10 am-3 pm & 6:30-8 pm; Sat 10 
am-8 pm; Sun sign-on-8 pm. 
B-Mon thru Sun after 8 pm. 

CLASS AAA 
WKLY: I ti 6 t1 12 11 18 ti 24 ti 
1 min.  32.00 31.00 29.00 27.00 25.00 
30 ... 25.50 25.00 23.00 21.50 20.00 
10 sec  19.00 18.50 17.50 16.00 15.03 

CLASS AA 
1 min  27.00 25.00 24.00 23.00 22.09 
30 sen 21.50 20.00 19.00 18.50 17.50 
10 sec  16.00 15.00 14.50 14.00 13.00 

CLASS A 
1 min  20.00 10.00 18.00 17.00 
30 sec.  16.00 15.25 14.50 13.75 
10 see  12.00 11.50 11.00 10.25 

CLASS B 
1 min  14.00 13.00 12.00 11.00 
30 sen  11.25 10.50 9.75 9.00 
10 sec_  8.50 8.00 7.25 6.75 

DISCOUNT 
26 wk-5% 52 wk-30% 

16.011 
13.01) 
9.75 

10.00 
8.08 
6.00 

50 ti 
23.00 
18.50 
14.00 

21.00 
17.00 
12.50 

15.00 
12.00 
9.00 

9.00 
7.25 
5.50 

7. PACKAGE PLANS 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-6:30 pm. 
A-Mon thru Fri 10 am-3 pm & 6:30-8 pm: Sat 10 
am-8 pm; Sun sign-on-8 pm. 
B-Mon thru Sun after 8 pm. 

YEARLY BULK RATES 
CLASS AAA 

300x 500x 7500 1000x 1250x 1500x 
1 min.  22.00 21.00 20.00 19.00 18.00 17.00 
30 sec.  17.50 17.00 16.00 15.00 14.Z0 13.50 
10 sec  13.00 12.50 12.00 11.50 11.00 10.00 

CLASS AA 
1 min  20.00 19.00 18.00 17.00 16.00 15.00 
30 sec  16.00 15.00 14.50 13.50 13.00 12.00 
10 sec  12.00 11.50 11.00 10.00 9.50 9.00 

CLASS A 
1 min  14.50 11.00 13.50 13.00 12.50 12.00 
30 sen  11.50 11.00 10.50 10.00 9.50 9.00 
10 sec _ 8.50 8.00 7.50 7.00 6.50 6.00 

1 min.  
30 sec. ...... 
10 sec.  
No further 
schedules. 

CLASS B 
8.75 8.50 8.25 8.00 
7.00 6.80 6.60 6.40 
5.25 5.05 4.85 4.65 

discounts. Not combinable 

7.75 
6.20 
4.15 
with 

7.50 
6.00 
4.25 

other 

8. PROGRAM TIME RATES 
AAA, AA & A-Mon thru Sat 6 am-8 pm; Sun 
sign-on-8 pm. 
B-Mon thru Sun 8 pm-sign-off. 

CLASS AAA, AA & A 
5 min 10 min 1/4 hr 1/2 hr Ihr 

Ea   40 55 75 110 175 
CLASS B 

Ea   20 28 40 05 58 

WEEKLY DISCOUNTS 
6 ti-5% 18 ti-15% 
12 ti-10% 24 01-25% 

30 ti-30% 

MASSACHUSETTS 

MEXICAN STATIONS 
(Adjoining Ariz., Tex., and Calif.) 

XEAZ 
TIJUANA, MEXICO 

See listing under San Diego, Calif. 

XEF 
CIUDAD JUAREZ, MEXICO 

See listing under El Paso, Tex. 

XEFV 
CIUDAD JUAREZ, MEXICO 

See listing under El Paso, Tex. 

XEGM 
TIJUANA. MEXICO 

See listing under San Diego, Calif. 

XEHF 
NOGALES. MEXICO 

See listing under Nogales, Ariz. 

XEJ 
CIUDAD JUAREZ. MEXICO 

See listing under El Paso, Tex. 

XEK 
NUEVO LAREDO, MEXICO 

See listing under Laredo, Tex. 

XELO 
CIUDAD JUAREZ. MEXICO 

See listing under El Paso, Tex. 

XEMO 
TIJUANA, MEXICO 

See listing under San Diego, Calif. 

XENU 
NUEVO LAREDO. MEXICO 

See listing under Laredo, Tex. 

XERB 
TIJUANA. MEXICO 

See listing under San Diego, Calif. 

XERF 
COAHUILA. MEXICO 

See listing under Del Rio, Tex. 

XETRA 
TIJUANA, MEXICO 

See listing under San Dlego, Calif. 

XEWG 
CIUDAD JUAREZ. MEXICO 

See listing under El Paso, Tex. 

XEWR 
CIUDAD JUAREZ, MEXICO 

See listing under El Paso, Tex. 

XEXX 
TIJUANA. MEXICO 

See listing under San Diego. Calif. 
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MICHIGAN  

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Pnnetration has reached at least 
95% with little vaiation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 

STATE TOTAL  933,300 
METRO AREAS 

Ann Arbor   15,500 
Battle Creek   13,100 
Bay City   1,000 
Detroit   725,900 
Flint   48,800 
Grand Rapids  19,600 

I, 1969) 
Jackson   9,300 
Kalamazoo   7,600 
Lansing   9,800 
Muskegon-

Muskegon 
Heights   16,000 

Saginaw   23,800 
Total Metros  890,400 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Adrian-Lenawee 
Allen Park-Wayne 
Ann A rbor-Washtenaw 
Batt le Creek-Calhoun 
Bay City-Bay 
Benton Harbor-Berrlen 
Berkley-Oakland 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This 

Birmingham-Oakland 
Dearborn-Wayne 
Detroit-Wayne 
East Detroit-Macomb 
East Lansing-Ingham 
Ferndale-Oakland 
F I Int-Genesee 

Garden City-Wayne 
Grand Rapids-Kent 
Grosse Pointe Woods 
-Wayne 

Hamtramck-Wayne 
Harper Woods-Wayne 
Hazel Park-Oakland 

list shows counties in 

Highland Park-Wayne 
Ho land--Ottawa 
Inkster-Wayne 
Jackscn-Jackson 
Kalamazoo-Kalamazoo 
Lansing-.Ingham 
Lincoln Park-Wayne 

which cities are located. Cities are first, counties next. 

Livonia-Wayne 
Madison Heights-Oakland 
Marquette-Marquette 
Midland-Midland 
Monroe-Monroe 
Mount Clemens-Macomb 
Muskegon-Muskegon 

Muskegon Heights-Muske-
gon 

Oak Park-Oakland 
Pontiac-Oakland 
Port Huron-St. Clair 
Rosevi I le-Macomb 

Royal Oak-Oakland 
Saginaw-Saginaw 
St. Clair Shores-Macomb 
Southfield-Oakland 
Southgate-Wayne 
Trenton-Wayne 

MICHIGAN 

Troy-Oaklana 
Warren-Macomb 
Wayne-Wayne 
Wyandotte-Wayne 
Wyoming-Kent 
Ypsilantl-Washtenaw 

Estimates for: 
STATE 
COUNTY-Map Loe. ,-Population Households 

City 1/1/69 1/1/69 
Metropolitan Area (000) (000) 

Consumer Spendable Income-1968--- 
l'as Per % Distribution of Familles 

3000 5000 8000 10000 15000 
Household to to to to and 

($000) (5) 4999 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($000) (3) 

Retall Sales-1968 

Food Drug 
($000) ($000) 

  By Selected Store Types  
General Home 
Mdse. Apparat Furn. 
($000) ($080) ($000) 

Auto. 
motive 
($000) 

Service 
Station 
($000) 

Passen- Farm Grose 
sor Popu- Farm 
Gars latIon lamine 

1/1/69 1/1/89 1968 
(000) (000) ($000) 

MICHIGAN STATE 
TOTALS  8,725.3 2,557.58 27,217,314 10,642 12.9 21.1 18.3 22.9 20.2 15,745,308 6,156 3,421,802 597,029 2,483,329 815,581 797,210 3,424,006 1,148,984 3,705.03 306.8 1,037,528 

ALCONA G-6______ 
ALGER D-4  
ALLEGAN D-10  
ALPENA G-6  
ANTRIM E-6  
ARENAC 
BARAGA B-3  
BARRY E-10  
BAY F-8  

Bay 
Bay City Metro Area-

BENZIE D-6  

5.7 1.75 15,570 8,897 23.7 19.7 17.0 16.9 8.6 8,765 
7.8 2.21 19,498 8,823 17.7 18.3 19.6 22.6 12.0 10,489 

63.7 18.41 146,678 7,967 20.6 24.3 21.0 17.6 9.2 95,998 
32.8 9.27 67,947 7,330 22.3 26.2 22.2 15.2 6.3 53,551 
9.0 2.73 22,928 8,399 21.2 15.0 18.5 20.7 13.6 18,515 

10.2 3.08 20,993 6,816 25.3 17.2 17.7 15.1 8.9 19,696 
5.6 1.61 16,393 10,182 16.0 13.6 17.0 25.2 18.2 10,969 

35.4 10.73 86,340 8,047 18.7 25.7 20.7 17.0 9.1 41,749 
118.2 34.94 306,421 8,770 15.7 23.0 21.3 22.4 13.1 206,153 
58.0 17.61 153,781 8,733 124,798 

118.2 34.94 306,421 8,770 15.7 23.0 21.3 22.4 13.1 206,153 
6.2 1.95 19,118 9,804 17.6 14.1 19.6 26.6 16.2 14,063 

5,009 1,274 413 501 245   2,416 1,023 
4,746 3,046 412 494 418 263 1,218 1,478 
5,214 19,943 3,038 3,029 3,133 1,614 27,645 7,492 
5,777 13,890 1,756 5,340 4,677 2,276 9,457 3,754 
6,782 5,364 560 577 2E5 162 1,264 2,210 
6,395 3,892 457 502 1,2E7 314 4,377 2,839 
6,813 2,222 285 1,062 305 177 1,800 1,464 
3,891 8,894 1,247 2,350 1,180 1,305 7,087 3,583 
5,900 45,462 6,956 40,426 16,177 11,813 41,306 16,221 
7,087 26,189 5,426 24,446 12,043 8,106 26,303 8,187 
5,900 45,462 6,956 40,426 16,177 11,813 41,306 16,221 
7,212 3,281 744 749 3E5 224 2,700 1,215 

3.06 
3.25 

26.03 
12.78 
4.95 
4.55 
3.26 

14.56 
47.79 

1.3 
.8 

9.2 
2.3 
1.7 
2.3 
.8 

4.8 
5.6 

47.79   
3.63 .9 

2,268 
1,367 

36,568 
3,965 
4,430 
5,506 
1,019 

15,595 
19,159 

2,817 

BERRIEN C-11  
Benton Harbor  
Benton Harbor; St. 
Joseph Combined  

BRANCH E-11  
CALHOUN E-11t  

Battle Creek  
Battle Creek Metro 
Area  

CASS D-11  
CHARLEVOIX E-5  
CHEBOYGAN F-5  
CHIPPEWA E-4t  
CLARE E-7  
CLINTON F-9  

169.7 51.27 474,298 
17.5 5.66 52,027 

30.1 
36.7 

149.3 
49.8 

149.3 
42.3 
12.0 
14.8 
34.6 
11.9 
42.7 

9.86 
10.53 
46.00 
16.81 

46.00 
12.58 
3.63 
4.25 
9.63 
3.63 
11.83 

102,580 
90,941 

456,393 
148,048 

456,393 
96,452 
37,189 
31,664 
75,160 
23,465 
102,154 

9,251 
9,192 

10,404 
8,636 17.8 19.8 
9,922 12.8 21.1 
8,807 

9,922..:„ 12.8rj  
7,667 " 2 25.1 

10,245 16.5 15.4 
7,450 23.0 18.4 
7,805 23.4 25.0 
6,464 23.1 19.6 
8,635 17.9 23.0 

19.8 24.7 17.6 
19.8 17.8 9.6 
17.6 25.4 20.1 
16.8 175 9.7 
17.8 171 7.4 
19.5 16.0 5.9 
20.7 20.3 11.8 

14.7 22.9 20.8 21.7 14.5 294,149 
87,846 

119,648 
21.9 19.5 12.1 56,727 
19.8 24.7 17.6 267,165 

176,397 

267,165 
50,442 
26,831 
33,279 
45,154 
31,752 
63,911 

5,737 66,985 10,394 
15,520 20,181 1,942 

12,135 
5,387 
5,808 
10,494 

5,808 
4,010 
7,391 
7,830 
4,689 
8,747 
5,402 

27,925 
9,551 

58,318 
39,700 

58,318 
12,387 
7,557 
7,615 
9,115 
7,601 
12,977 

3,756 
1,640 
9,822 
7,276 

9,822 
1,470 
843 

1,272 
962 

1,021 
1,077 

42,179 11,912 12,604 52,020 27,988 
23,772 7,018 5,083 15,491 5,121 

27,671 
4,643 

36,628 
33,267 

36,628 
893 
760 

1,191 
8,205 
1,176 
2,159 

9,559 
2571 

12,228 
9,570 

12,228 
1,667 
1,195 
1,521 
1,824 
1,507 
1,647 

6,664 
2,596 

13,365 
9,170 

13,365 
2,188 
1,715 
727 

1,205 
1,095 
2,097 

18,248 
10,428 
57,460 
40,626 

57,400 
12,661 
5,174 
6,248 
8,595 
3,972 
14,648 

7,973 
4,589 

23,690 
13,350 

23,690 
4,622 
2,586 
4,421 
3,509 
5,551 
6,013 

74.58 9.8 46,001 

15.25 4.4 18,232 
63.18 6.1 21,393 

63.18 
18.23 
6.97 
6.43 

12.52 
6.47 

16.52 

4.4 
1.3 
1.5 
2.1 
1.7 
5.8 

13,443 
3,020 
2,425 
2,631 
4,727 
23,865 

CRAWFORD F-6  
bIELTA D-4  
DICKINSON C-4  
EATON E-10  
EMMET E-5  
GENESEE G-9  

Flint  
Flint Metro Area  

GLADWIN F-7  
GOGEBIC A-3  
GRAND TRAVERSE D-6 
GRATIOT F-9  
HILLSDALE F-11  
HOUGHTON B-3  

5.2 
34.4 
23.1 
56.1 
14.7 

443.5 
216.5 
491.1 
10.8 
21.6 
38.5 
38.8 
36.2 
31.3 

1.52 
10.10 
7.36 

16.29 
4.41 

128.98 
65.68 

141.44 
3.16 
7.04 

10.59 
1L23 
10.90 
9.67 

11,313 
80,356 
59,071 

143,469 
38,214 

1,262,183 
720,803 

1,361,056 
23,542 
50,865 
86,913 

101,025 
96,417 
77,603 

7,443 
7,956 
8,026 
8,807 
8,665 
9,786 

10,974 
9,623 
7,450 
7,225 
8,207 
8,996 
8,846 
8,025 

24.0 17.7 
2L7 21.2 
22.1 20.5 
17.5 20.7 
19.7 19.3 
14.2 25.7 

14.8 25.8 
18.9 18.0 
28.2 22.7 
22.1 28.1 
18.6 20.2 
18.7 17.4 
24.4 19.8 

21.1 18.0 9.5 
21.4 19.0 9.2 
20.1 18.7 8.8 
22.6 20.7 12.2 
22.5 19.7 10.3 
18.3 23.1 15.7 

18.4 22.4 15.1 
16.5 22.7 11.6 
17.8 17.9 5.9 
15.9 15.5 10.0 
20.6 19.5 13.4 
19.5 21.0 13.8 
18.2 18.0 9.1 

13,738 
70,001 
39,362 
91,082 
47,104 

837,289 
566,702 
907,461 
17,593 
34,046 
92,520 
63,427 
60,108 
54,254 

9,038 
6,931 
5,348 
5,591 

10,681 
6,492 
8,628 
6,416 
5,567 
4,836 
8,737 
5,648 
5,514 
5,611 

3,182 
19,787 
9,631 

30,564 
8,633 

167,618 
121,514 
182,382 

4,860 
8,848 

15,346 
15,169 
12,400 
13,143 

448 
1,435 
898 

3,153 
1,551 

33,942 
23,239 
35,490 

522 
1,016 
2,422 
1,276 
1,326 
1,506 

705 
6,617 
4,133 
3,001 
6,736 

144,714 
109,186 
146,922 

750 
2,769 

15,000 
8,264 
6,657 
4,183 

407 
2,812 
3,640 
2,378 
3,745 

39,749 
37,884 
43,715 

480 
3,695 
3,660 
2,128 
1,763 
3,449 

244 
3,396 
2,227 
3,758 
2,865 

52,222 
50,498 
54,567 

621 
1,796 
6,538 
2,168 
3,385 
2,277 

2,829 
13,902 
7,809 
18,726 
6,646 

199,172 
153,183 
220,428 

3,649 
6,164 

21,725 
12,709 
11,041 
10,131 

2,654 
4,072 
3,154 
9,022 
3,734 

59,780 
34,303 
65,095 
1,657 
2,100 
6,453 
6,011 
5,450 
4,183 

2.50 
13.77 
10.67 
24.31 
7.63 

186.53 

204.68 
4.73 
8.46 

17.30 
15.86 
15.94 
12.90 

.2 
1.9 
.8 

5.9 
1.9 
6.9 

2.5 
1.0 
2.5 
5.3 
5.8 
2.1 

55 
4,175 
1,838 

23,913 
2,186 

14,914 

3,637 
784 

8,724 
29,033 
21,476 
3,390 

HURON G-8  
INGHAM F-10  

East Lansing  
Lansing  
Lansing Metro Area  

IONIA E-9  
IOSCO G-7t  
IRON B-4  
ISABELLA E-8 ....... 
JACKSON F-11  

Jackson  
Jackson Metro Area  

33.6 9.56 74,815 7,826 21.3 17.2 17.5 17.0 12.2 57,896 
243.5 71.16 800,843 11,254 12.4 22.0 17.8 23.7 21.3 556,479 
38.7 9.09 122,752 13,504 42,778 

130.5 41.40 444,122 10,728 414,100 
342.3 99.28 1,046,466 10,541 13.9 22.3 18.9 22.7 18.5 711,472 
45.2 12.28 99,789 8,126 21.3 25.2 18.7 17.4 9.3 70,687 
20.3 6.09 37,292 6,123 28.2 23.2 20.4 8.8 4.7 40,811 
15.6 4.91 36,747 7,484 20.8 19.6 24.4 17.8 6.7 21,987 
38.9 9.85 73,334 7,445 22.7 23.9 19.1 14.3 7.7 66,567 

143.7 42.27 474,458 11,224 10.5 17.9 19.1 26.9 22.9 268,513 
53.0 17.19 209,901 12,211 169,382 

143.7 42.27 474,458 11,224 10.5 17.9 19.1 26.9 22.9 268,513 

6,056 
7,820 
4,706 
10,002 
7,166 
5,756 
6,701 
4,478 
6,758 
6,352 
9,854 
6,352 

11,156 
108,882 

9,478 
83,182 

152,423 
16,759 
10,314 
5,853 

16,055 
59,359 
32,088 
59.359 

1,380 
16,042 
2,868 
9,698 

20,272 
1,938 
1,907 
599 

1,810 
8,810 
6,127 
8,810 

2,299 
104,571 

3,647 
98,276 

109,731 
3,674 
1,542 
989 

8,258 
39,566 
35,405 
39,568 

2,177 
23,246 
4,574 
18,648 
27,271 
2,435 
1,561 
1,570 
2,639 

14,275 
12,400 
14,275 

2,563 
26,887 
1,143 

23,480 
32,742 
2,275 
2,074 
1,488 
3,733 

11,722 
10,462 
11,722 

13,146 
128,580 

5,596 
112,568 
161,954 
17,744 
8,453 
3,636 

14,431 
54,648 
40,098 
54,648 

3,989 14.55 7.7 40,035 
35,958 110.70 6.3 24,956 
4,389 

23,196 
50,993 151.53   
5,248 17.63 5.3 23,195 
3,532 9.23 1.0 2,476 
2,277 6.41 .8 1,550 
4,366 13.26 5.1 17,622 

19,427 59.54 5.3 21,289 
9,511 
19,427 59.54   

WKMI 5-County 
Primary Coverage  496.9 148.48 1,386,855 9,340 

KALAMAZOO'S 

Big One 
is 

Number ONE 

Advertisement 

844,643 5,688 193,002 28,777 

Number ONE in Total Home Shares 
Number ONE in Total Adults 18-34 
Number ONE in Adult Men 18-49 
Humber ONE in Adult Women 18-34 
Pulse - Kalamazoo Metro Area, Feb '69, 6 am-Mid, avg 1/4 hour M-F. 

94,101 42,978 44,127 180,623 69,272 210.66 32.7 114,498 

5000 WATTS-AM 

MUSIC • NEWS • SPORTS 
Call your McGAVREN-GUILD-PGW man 

STEERE BROADCASTING CORP. 

Sçptember 1, 1969 Spot Radio Stations 437 



MICHIGAN State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY-man Loe. 

City 
Metropolitan Area 

Population Households 
1/1/69 1/1/69 
(000) (000) 

-Consumer Spendable Income-1968 
% Distribution of Families -Total Retail Sales-

Per 3000 5000 8000 10000 15000 Per 
Household to to to to and Household 

($000) (5) 4999 7999 9999 14999 over ($000) (5) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

  By Seleeted Store Types  
General Home 
Mdse. Apparel Fur. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Faison-
per 
Cars 

1/1/69 
(000) 

Farm 
Popu-
lation 
I/1/69 
(000) 

Gross 
Farm 

Ineeme 
1968 

($000) 

KALAMAZOO 0-11=, 
Ka la mazoo.-
Kalamazoo Metro 
Area.  

194.5 56.72 572,514 10,094 12.8 22.9 20.1 23.2 17.7 360,373 
94.8 28.06 289,549 10,319 236,167 

194.5 56.72 572,514 10,094 12.8 22.9 20.1 23.2 17.7 360,373 

WKZO 13-County 
Market  1,362.3 404.29 3,843,488 9,507 

6,354 84,660 11,917 49,939 24,316 24,572 68,453 27,231 82.92 5.2 17,733 
8,417 51,422 7,788 45,247 20,567 23,462 57,150 15,532 

6,354 84,660 11,917 49,939 24,316 24,572 68,453 27,231 82.92   

Advertisement 

2,270,601 5,616 546,263 79,751 278,839 110,586 128,777 486,310 182,908 582.14 74.2 248,097 

WKZO is the BIG BUY in Western Michigan 
For example, look at Kalamazoo 

•Circi.lation Pulse 1968, Mich. Station Report. Interviewing conducted during 1967. 

WKZO reaches 13 counties-nearest competitor only 4* 
WKZO reaches 27% more homes than all 

Kalamazoo stations combined* 

WKZO has 197% more weekly circulation than next station* 
WKZO reaches 3 times more homes than next station* 

WKZO reaches 248% more adults than next station* 
CBS Radio for Western Michigan Avery.Knodel. Inc., Exclusive National Representatives 

se etie sdien4 
RADIO 
IMO KALAMAZOO-RATTLE CREEK 
WM? GAUD RAPIDS 

111111 CRUM RAPIDS-KLLAMAZOO 
InvaiinnYni CADILLAC 

TELEWS1011 
1110,0-111 GRAND RAPIDS-KAI-AMMO 
WILLY/ CADILIALTRAVERSE 

inrumv SOUL? STE. MARIE 
ROURIV/el uscout NEBRASKA 

ta111.111 GRAND ISLAND. flEE. 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 

KALKASKA E-6 4.4 1.39 8,531 6,137 19.0 14.8 18.3 23.5 13.0 5,372 
KENT D-9  407.7 122.15 1,314,340 10,760 12.5 20.9 18.8 24.5 20.7 731,038 

Grand Rapids  221.3 70.73 683,483 9,663 472,594 
Grand Rapids Metro 
Area  522.7 154.64 1,599,111 10,341 13.8 22.2 19.4 23.3 18.6 892,353 
Wyoming - 61.8 16.97 143,032 8,429 120,798 

KEWEENAW C-2  2.0 .70 5,182 7,403 21.3 14.1 15.6 33.0 11.9 1,790 
LAKE D-7  5.4 1.86 8,966 4,820 25.9 17.0 14.7 10.4 4.2 6,332 
LAPEER G-9  47.6 12.46 98,873 7,935 21.8 23.0 19.3 16.1 8.9 70,172 
LEELANAU D-6......_  9.9 2.89 19,001 6,575 27.2 17.5 19.1 12.9 6.7 17,598 

3,865 1,702 320 137 205   
5,985 182,535 28,611 126,019 36,350 48,696 
6,682 108,889 20,106 89,466 30,135 38,614 

5,771 219,154 33,263 138,724 43,044 57,332 
7,118 30,931 2,234 19,057 5,650 10,691 
2,557 473   
3,404 1,921 73 118 123 104 
5,632 14,764 1,548 2,208 3,966 2,345 
6,089 8,250 400 687 276 790 

845 
153,353 
100,616 

189,771 
32,518 

251 
351 

21,256 
1,324 

937 
55,277 
33,949 

2.25 .8 1,209 
176.94 9.0 27,065 

69,040 229.87   
8,620   
306 .88 .1 2_3 
685 2.23 .7 1,055 

5,315 18.15 6.4 25,460 
1,447 4.19 2.1 5,680 

LENAWEE F-11  
Adrian  

LIVINGSTON F-10  
LUCE E-3  
MACKINAC E-4  
MACOMB H-9t  

East Detroit.  
Mount Clemens  
Roseville  
St. Clair Shores  
Warren  

MANISTEE D-7  
MARQUETTE C-4t  

Marquette  
MASON D-7  
MECOSTA E-8 ......... 

86.4 
22.5 
45.8 
7.2 

11.5 
580.4 
50.0 
22.6 
71.4 

101.2 
178.3 
18.6 
61.0 
27.5 
22.3 
21.5 

24.87 
6.77 

13.15 
1.57 
3.15 

156.84 
13.35 
6.77 

17.96 
25.47 
48.77 
5.85 

17.22 
7.26 
7.01 
5.93 

208,097 
60,168 

108,567 
15,532 
22,415 

1,332,777 
192,551 
83,984 

165,632 
317,370 
280,183 
50,834 

136,236 
53,056 
52,831 
52,125 

8,367 
8,887 
8,256 
9,893 
7,116 
8,498 

14,423 
12,405 
9,222 

12,461 
5,745 
8,690 
7,911 
7,308 
7,537 
8,790 

18.4 21.0 22.7 19.7 10.7 144,326 
67,867 

17.6 22.8 21.6 19.2 11.7 74,600 
14.8 19.3 17.6 23.1 16.3 11,123 
24.1 24.6 18.0 15.0 6.8 18,855 
12.3 31.0 22.2 20.0 10.6 920,819 

113,077 
108,488 
96,138 

100,314 
269,905 
31,572 
78,492 
40,475 

23.0 21.9 19.9 16.9 8.5 39,466 
19.2 16.4 17.5 20.9 14.0 36,548 

20.2 20.5 20.0 21.8 12.6 
24.8 21.2 21.7 19.0 8.1 

5,803 
10,025 
5,673 
7,085 
5,986 
5,871 
8,470 

16,025 
5,353 
3,939 
5,534 
5,397 
4,558 
5,575 
5,630 
6,163 

27,970 
15,634 
18,919 
3,188 
4,436 

219,759 
39,325 
24,042 
18,414 
37,247 
57,016 
9,587 

17,219 
7,523 
9,342 
8,178 

4,061 
1,985 
2,626 
582 
568 

38,891 
3,172 
6,261 
4,514 
5,014 

13,043 
1,226 
2,232 
3,218 
1,473 
1,383 

13,554 
11,365 
2,421 
134 
619 

139,087 
10,919 
15,036 
43,171 
5,591 

49,755 
3,600 

10,282 
2,543 
3,199 
3,069 

6,319 
4,434 
1,813 
743 
665 

30,232 
905 

4,969 
5,741 
3,280 

16,080 
809 

6,813 
3,123 
1,631 
1,936 

5,327 
4,062 
2,995 
365 
477 

38,391 
3,762 
9,707 
6,861 
6,012 

10,720 
1,442 
4,711 
3,566 
1,761 
1,398 

35,260 
14,761 
19,392 
3,199 
1,085 

192,455 
48,456 
32,610 
8,582 

20,287 
33,970 
5,713 
12,147 
7,287 
6,674 
6,243 

10,074 35.00 7.3 42,765 
3,960 
6,274 20.37 4.2 15,625 
635 2.40 .3 362 

3,559 3.45 .7 G20 
75,904 255.11 5.6 18,881 
7,262 
7,968 
8,378 

11,411 
23,483 
2,332 8.33 1.9 4,294 
7,295 23.92 .8 1,468 
3,405 
3,220 9.37 3.1 7,155 
4,478 9.40 3.9 8,159 

MENOMINEE C-5...._.... 
MIDLAND F.8_....... 

Midland  
M1SSAUKEE E-7 ..... 
MONROE G-11  

Monroe  
MONTCALM E-9 ...... 
MONTMORENCY F-6  
MUSKEGON D-9 ...... 

Muskegon  
Muskegon-Muskegon 
Heights Metro Area  
Muskegon Heights  

NEWAYGO D-8............. 
OAKLAND G-9 ......... 

Berk ley . 
Birmingham  
Fe rnda le  
Hazel Park  
Madison Heights  
Oak Park  
Pontiac  
Royal Oak  
Southfield  
Troy  

33.9 
62.4 
36.0 
6.1 

115.4 
26.2 
38.2 
4.5 

166.0 
53.5 

9.98 
16.78 
9.91 
1.73 

32.06 
7.69 
11.83 
1.43 

48.96 
17.25 

45,177 
151,085 
102,302 
12,324 

279,260 
76,228 
88,700 
8,981 

446,193 
139,026 

166.0 48.96 446,193 
20.8 5.94 51,752 
26.0 7.71 53,618 

840.2 236.72 3,570,351 
26.5 7.10 101,313 
32.9 10.01 218,506 
34.1 10.64 141,587 
30.4 8.73 95,175 
39.5 10.31 159,437 
41.5 11.16 199,977 
87.0 25.07 321,438 

101.2 29.18 418,372 
57.1 16.07 165,309 
26.5 6.99 101,445 

4,527 29.3 22.8 19.7 10.6 4.5 24,392 
9,004 13.0 26.6 24.0 17.9 12.1 107,105 
10,323 97,428 
7,124 24.7 13.8 19.1 15.6 9.3 8,850 
8,711 17.5 23.9 21.5 20.3 11.9 138,637 
9,913 70,075 
7,498 21.4 19.8 20.7 18.4 9.5 67,243 
6,280 19.5 15.2 18.6 17.8 7.2 9,070 
9,113 15.9 27.2 18.6 21.6 13.4 264,616 
8,059 133,511 

9,113 264,616 
8,712 41,323 
6,954 32,171 

15,083 1,798,233 
14,269 31,446 
21,829 171,468 
13,307 122,666 
10,902 56,269 
15,464 46,929 
17,919 56,033 
12,822 250,139 
14,338 218,793 
10,287 310,849 
14,513 28,426 

15.9 27.2 18.6 21.6 13.4 

23.9 21.9 18.7 14.2 7.3 
5.0 14.2 13.7 25.8 40.1 

2,444 7,149 251 2,531 433 1,830 3,150 2,103 10.31 3.2 6,961 
6,383 26,146 5,594 11,279 4,449 5,797 25,927 8,406 28.16 3.7 7,133 
9,831 26,105 5,147 10,596 4,084 5,741 24,968 6,853 
5,116 1,848 211 458 83 424 907 1,485 2.83 1.9 5,345 
4,324 32,306 3,551 15,887 4,818 5,627 35,001 12,292 48.15 8.4 27,802 
9,112 22,766 2,465 11,072 4,714 4,220 14,515 5,171 
5,684 17,755 1,985 2,587 2,374 2,341 16,979 5,551 17.39 5.7 20,069 
6,343 1,789 468 120 161 329 1,453 929 2.46 .7 1,325 
5,405 69,216 10,272 33,226 14,286 15,915 53,079 21,189 66.53 3.1 8,385 
7,740 29,744 4,788 28,881 13,373 9,767 22,932 9,068 

5,405 69,216 10,272 33,226 14,286 15,915 53,079 21,189 66.53   
6,957 13,633 1,169 1,133 1,340 4,986 13,329 2,476 
4,173 6,788 1,043 1,939 1,215 1,063 6,101 3,146 11.49 4.4 10,817 
7,596 343,461 73,952 328,281 110,454 84,682 372,449 118,658 397.64 4.7 13,769 
4,429 8,938 2,277 2,487 724 1,658 4,054 4,379 

17,130 27,621 9,484 8,481 24,567 12,880 55,394 7,387 
11,529 14,815 3,773 7,217 2,717 5,881 61,716 5,932 
6,445 19,922 1,574 10,781 1,647 1,985 2,274 4,023 
4,552 19,456 2,223 8,876 1,973 721 1,304 3,388 
5,021 15,870 4,402 7,172 3,134 860 6,680 5,353 
9,978 45,326 8,232 44,648 14,843 15,900 81,077 14,889 
7,498 40,046 10,417 14,140 11,049 21,956 72,281 15,811 

19,343 21,617 5,627 168,458 36,929 7,140 7,066 9,295 
4,067 10,204 530 5,139 209   919 3,142   

OCEANA D-8  
OGEMAW F-7  
ONTONAGON B-3  
OSCEOLA E-7  
OSCODA F-6  
OTSEGO F-6  
OTTAWA 0-9  

Holland  
PRESQUE ISLE F-5._  
ROSCOMMON F-7 ..... 
SAGINAW F-9..._  

Saginaw............. 
Saginaw Metro 
Area  

16.1 
10.1 
.10.9 
14.1 
3.5 
7.8 

115.0 
28.0 
13.3 
7.6 

215.3 
106.2 

4.80 
3.06 
3.28 
4.19 
1.11 
2.25 

32.49 
8.37 
3.58 
2.56 

61.19 
31.42 

35,295 
18,893 
22,741 
27,514 
8,519 
15,793 

284,771 
84,556 
30,557 
17,944 

638,432 
350,413 

7,353 
6,174 
6,933 
6,567 
7,675 
7,019 
8,765 

10,102 
8,535 
7,009 

10,434 
11,153 

20.9 18.7 22.3 17.6 
22.4 20.4 16.0 13.2 
24.7 22.5 18.9 16.1 
26.1 22.0 18.2 12.1 
18.3 16.1 18.6 21.9 
26.1 21.0 19.1 16.1 
18.6 25.4 21.8 19.4 

20.5 23.5 18.6 16.3 
18.8 17.2 19.5 17.8 
13.9 20.7 19.7 24.3 

8.5 
7.7 
6.5 
3.1 

12.4 
7.0 

11.2 

9.9 
11.5 
18.7 

28,193 
19,713 
12,918 
22,786 
6,268 

29,115 
161,315 
70,854 
17,150 
24,456 

384,699 
226,247 

215.3 61.19 638,432 10,434 13.9 20.7 19.7 24.3 18.7 384,699 

5,874 
6,442 
3,938 
5,438 
5,647 

12,940 
4,965 
8,465 
4,791 
9,553 
6,287 
7,201 

7,946 
5,687 
3,622 
5,541 
1,723 
6,821 

36,619 
20,356 
4,867 
7,100 

82,168 
46,357 

685 
727 
163 
740 
198 
422 

4,652 
2,462 
516 

1,105 
13,551 
8,491 

765 
1,190 
206 
945 
42 
796 

12,705 
8,336 
228 
720 

61,772 
40,806 

1,212 
622 
676 
366 
120 
857 

6,694 
3,412 
686 
362 

23,006 
21,005 

423 
302 
663 
427 
73 

62E 
8,636 
5,473 
435 
641 

22,979 
16,298 

6,102 
3,939 
2,634 
3,441 
776 

4,237 
36,418 

4 268 
3;054 

73,082 
55,225 

2,872 
1,354 
1,476 
3,002 
973 

3,905 
13,763 
5,853 
1,342 
3,391 

25,669 
14,678 

6.48 3.7 11,305 
4.59 1.9 4,240 
4.03 1.4 1,415 
6.02 2.8 6,095 
1.95 .6 1,864 
4.15 .8 1,070 

52.93 7.4 25,877 

4.86 2.1 4,407 
5.05 .3 146 

88.11 8.9 36,397 

6,287 82,168 13,551 61,772 23,006 22,979 73,082 25,669 88.11 

ST. CLAIR H-9 116.0 
Port Huron  38.0 

ST. JOSEPH E-11..... 47.1 
SANILAC H-8  32.7 

34.45 
12.06 
14.84 
9.74 

293,463 8,519 
116,466 9,657 
126,175 8,502 
73,302 7,526 

18.3 22.0 19.7 19.5 12.1 192,954 5,601 
100,843 8,362 

18.2 23:1 20.7 19.3 11.8 87,496 5,896 
21.8 18.8 19.6 16.1 9.4 51,647 5,303 

46,713 
25,483 
21,011 
10,782 

5,086 
2,675 
2,303 
1,536 

34,867 
25,349 
5,517 
1,846 

8,016 10,991 
6,680 8,999 
3,699 5,454 
1,430 2,507 

39,031 12,622 48.60 7.1 21,133 
24,883 4,991 
20,229 7,519 21.25 4.2 13,512 
10,715 3,715 13.85 8.3 39,015 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts is these counties. 
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State, County, City, Metro Area Data MICHIGAN 

Estimates for: 
STATE 
COUNTY-Map Lot. Population Households 

City I/1/69 1/1/69 
Metropolitan Area (000) (000) 

Consumer Spendable ineome-1968--
0/0 Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (5) 4999 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($000) (5) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

  By Selected Story Types  
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Pausen. Farm Gross 
per Pawl- Farm 
Cars lotion Income 

1/1/69 1/1/69 1968 
(090) (009) ($000) 

SCHOOLCRAFT D-4  8.2 2.37 19,029 
SHIAWASSEE F.9  57.9 17.04 160,164 
TUSCOLA G-8  46.0 12.86 115,973 
VAN BUREN D-10  54.0 16.62 124,930 
WASHTENAW G-10  206.7 57.70 681,964 

Ann Arbor  98.7 26.82 362,720 
Ann Arbor Metro 
Area  206.7 57.70 681,964 
Ypsilanti  26.5 7.79 75,677 

WAYNE G-10t  2,802.7 849.67 10,069,751 
Allen Park  44.6 11.37 143,629 
Dearborn. 120.4 37.11 525,430 
Detroit.  1,647.0 517.17 5,909,762 
Detroit Metro Area  4,223.3 1,243.23 14,972,879 
Garden City  53.0 12.90 114,144 
Grosse Pointe Woods  22.6 6.47 125,970 

8,029 21.6 18.2 21.0 19.3 9.6 12,733 
9,399 16.5 22.2 21.3 21.3 14.0 99,540 
9,018 18.9 18.4 19.6 22.0 14.9 66,539 
7,517 19.9 23.3 20.1 17.0 9.1 79,358 

11,819 10.7 21.5 17.3 23.5 23.4 428,419 
13,524 270,041 

11,819 10.7 21.5 17.3 23.5 23.4 428,419 
9,715 99,168 

11,851 10.0 18.3 17.3 25.2 24.8 5,122,306 
12,632 57,574 
14,159 320,540 
11,427 3,044,019 
12,044 9.2 19.4 17.2 24.6 25.9 7,841,358 
8,848 73,928 
19,470 32,014 

5,373 3,313 552 475 1,324 548 1,419 1,591 3.48 .7 523 
5,842 20,612 2,943 11,995 3,772 5,178 24,316 7,712 25.21 6.0 22,558 
5,174 17,819 1,796 2,881 2,231 2,059 14,863 5,866 18.21 8.1 35,777 
4,775 21,187 2,753 2,155 2,121 3,271 20,038 7,276 23.97 7.4 29,209 
7,425 88,119 16,913 50,763 35,882 29,791 94,616 28,713 89.51 6.3 23,835 
9,593 57,126 12,722 42,364 29,814 21,121 50,603 13,947   

7,425 88,119 16,913 50,763 35,882 29,791 94,616 28,713 89.51   
12,730 20,508 3,307 8,535 4,509 8,616 29,057 7,425 
6,029 1,062,648 219,285 1,019,668 286,108 259,251 1,183,918 326,518 1,138.43 3.9 9,710 
5,064 28,208 3,111 10,773 1,396 2,623 309 4,277 
8,638 65,210 12,233 65,067 22,520 28,633 78,094 21,249 
5,1386- 711,285 133,859 548,604 178,551 158,879 833,984 184,473 
6,307 1,625,868 332,128 1,487,036 426,794 382,324 1,748,822 521,080 1,791.18   
5,731 16,136 3,119 9,051 1,884 2,782 32,161 4,017 
4,948 10,629 2,819 833 782 2,377 5,632 2,265 

Hamtramck  
Harper Woods  
Highland Park.. 
Inkster  
Lincoln Park.  
Livonia  
Southgate 
Trenton  
Wayne  
Wyandotte  

WEXFORD D-7  

34.3 11.01 108,553 9,859 70,744 
25.0 6.83 86,306 12,636 110,504 
38.1 14.06 152,585 10,852 107,446 
50.0 12.17 110,641 9,091 40,760 
65.9 18.17 184,835 10,173 162,580 

105.8 27.50 215,408 7,833 206,994 
34.4 8.61 85,934 9,981 64,855 
25.0 6.66 69,238 10,396 31,127 
28.0 7.55 48,282 6,395 96,132 
45.0 13.05 156,599 12,000 80,863 
17.8 5.42 51,743 9,547 18.1 15.7 18.7 25.0 16.1 46,088 

6,425 14,995 3,243 7,669 6,865 5,451 22,655 3,062 
16,179 15,464 1,631 82,743 17,040 3,281 347 1,902 
7,642 24,803 3,913 45,362 6,340 5,800 17,422 4,188 
3,349 15,762 1,635 7,993 1,826 1,892 968 5,355 
8,948 28,776 4,375 75,402 13,356 12,579 27,298 7,709 
7,527 45,016 8,142 67,089 15,843 12,718 14,607 12,293 
7,533 11,216 2,639 39,028 4,442 3,196 6,936 3,221 
4,674 6,298 1,825 2,451 4,821 1,072 7,739 2,804 

12,733 16,463 4,187 3,735 1,608 3,906 40,840 8,579 
6,196 19,913 3,505 7,767 3,017 7,438 31,836 4,193 
8,503 11,210 1,515 5,116 1,944 3,595 8,303 3,662 8.55 1.9 2,401 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

MICHIGAN 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE DOES NOT 

OBSERVE DAYLIGHT SAVING TIME 

STATE NETWORKS 

Lemon Network 
Comprised of: 

WLEN (FM)-Adrian WVMO (F51)-Monroe 
Media Code 4 223 0900 5.00 
Business Office: Lenawee Broadcasting Co., 149 Main 

St., Adrian. Mich. 49221. Phone 313-263-1039. 
2. RERESENTATIVES 
John W. Koehn Company. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4a, 5, 6e. 7a, 
Rate Protection: 15b. 
Basic Rates: 20b, 21e. 22a, 23e, 24e, 25a, 29b, 31. 
Contracts: 40e, 41, 49b, 45. 40, 48, 51b. 
Comb.; Cont. Discounts: 601, 61e. 62d. 
Cancellation: 71a, 72. 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Eff 1/1/68-Reed 1/11/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 10 ti 21 ti 41+ 
1 min    6.00 5.50 5.00 

CONSECUTIVE WEEK DISCOUNTS 
13 mk-10% 26 wk-15% 52 wk-20% 

Michigan Must-Buy Network, The 
Comprised of: 

WTRX-Flint WICNX-Saginaw/Bay 
City 

Media Code 4 223 0120 0.00 
Business Office: Robert E. Eastman & Co., Inc., 1 

Rockefeller Plaza, New York, N. Y. 10020. 
Send CODY and instructions to both stations. 

I. PERSONNEL 
Bob Eastman II (WTRX). 
Boll Chandler tWKNX). 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL RATE POLICY 
See individual station listing for coded regulations. 
This network Is sold only through Robert E. Eastman 
& Company, Inc. Smallest schedule on either station 
is to be used as basis for applicable discount. 

TIME RATES 
No. 2 Eff 11/1/68-Rec'd 1/20/69. 

10% discount when bought in combination. 

Northern Power Network 
Comprised of: 

WHGR-Houghton Lake WCCW-Tr ..... City 
WHAK-Rogers City WIML-Petoskey 
Media Code 4 223 0180 4.00 
Business Office: 346 E. State St., Traverse City, 

Mich. 49E04. Phone 616-946-6211. 
I. PERSONNEL 
Manager-John Anderson, 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation, 
Michigan-Michigan Spot Sales. Inc. 

4. AGENCY COMMISSION 
15/0 time only 10 days 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3e, 4a, 4d, 5, 6a, 7b, 8, 
Rate Protection: 10a, lie, 125, 13a, 14a, 15b. 

Basic Ratee' 20b, 21a, 21b, 21e. 21d, 22e. 23e, 24b, 
24e, 25s. 28b, 28e. 

Contracts: 40a, 41, 44a, 45. 46, 47e. 51b. 
Comb.; Cont. Discounts: 60b, 130g. 61b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff 4/1/69-Reed 3/10/69. 

G. SPOT ANNOUNCEMENTS 
lx 26x 52x I 56x 260x 

1 min  20.00 18.15 16.50 14.55 13.70 
7. PACKAGE PLANS 
PER WK: 1 ti 5 tl 10 tl 20 11 30 ti 
1 min.  20.00 18.25 15.80 14.15 13.10 
30 sec: 90% of 1-min. 10 see: 75% of 1-min. 

Paul Bunyan Network 
Comprised of: 

WTCM-Traverse City. WATZ, WATZ-FM-
Mich. Alpena, Mich. 

WATT-Cadillac, Mich. WhIlIN-Petoakey, Mich. 
WATC-Gaylord. Mich, 

Media Code 4 223 0240 6.00 
Business Office: Midwestern Broadcasting Co.. Paul 
Bunyan Bldg., Tr  City. Mich. 49684. Wind-
sor 7-7675. 

I. PERSONNEL 
l'res. & Gen'l Mgr.-Les Biederman. 
Commercial Manager-R. E. Detwiler. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 22b, 23s. 24a, 25e. 26, 27, 

28b, 29e, 30, 31, 33e, 
Contracts: 40e, 41, 42e, 43, 440, 45, 46, 47e, 48, 49. 

50, 51a. 
Comb.; Cont. Discounts: 60a, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Eff 2/1/67-Rec'd 12/20/66. 

AA-6:30-9 am & 4-6 pm. 
A-All other times. 

7. PACKAGE PLANS 
PER WK: I ti 6 tl 12 ti 18 tl 24 11 30+ 
AA.   32 31 30 28 26 24 
A   26 25 24 22 20 18 

20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
CONTRACT DISCOUNTS 

26 wk  4% 52 wk - 8% 
For less than full network, see individual listings 
with following combination discounts: 
2 sta-5% 3 eta-10% 4 ata-15% 

8. PROGRAM TIME RATES 
Ix 260 52x 104x 260x 312x 

1/4 hr  110 88 84 82 78 72 
10 min.  60 56 52 50 48 45 
5 min.  42 38 35 34 32 30 

CONTRACT DISCOUNTS 
26 wk- 4%. 52 wk- 8%. 

ADRIAN (1 AM; 1 FM) 
Lenawee County-Map Location F-11 

See BROS consumer market map and data at begin-
ning of the State. 

WABJ 
1946 

• CVO 
Subserlber to the NAB Radio Code 

Media Code 4 223 0300 8.00 
Clarity Broadcasting Co.. 121 W. Maumee, Adrian, 

Mich, 49221. Phone 313-255-7123. 

STATION'S PROGRAMMING DESCRIPTION 
WABJ: Programmed for general interest. 
MUSIC: primarily middle-of-the-road. NEWS: is 
primary, with coverage based on a combination of 
network and local. Information, chiefly of a local 
nature, part of daily programming. Local community 
events given every hour throughout day. FARM: 
12:15-12:40 pm M-F, market reports and local inter-
views. SPORTS; local interviews, live professional 
football, college and high school football and basket-
ball. Air personalities available for remote broad-
casts. COMMERCIAL POLICY: personality endorse-
ments not permitted. Maximum of 18 commercial 
minutes per hour. Contact Representative for further 
details. Reed 7/13/67. 

I. PERSONNEL 
Pres. & Mgr.-James Gasify, Jr. 
Vice-Pros. & Sta. Mgr.-Cecelia E. Gauss. 
Sales Manager-Donald Aspacher, 

2. REPRESENTATIVES 
Michigan-Michigan Spot Sales, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 kc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 4e, 4d, 5, 613, 7b, 8. 
Rate Protection: 10a, lia, 12a, 131, 14a. 15b. 
Basic Rates: 20a, 21a, 22b, 23a, 24b, 25a, 28e, 29a. 
Contracts: 40a, 44b, 45, 46, 47e, 
Comb.; Cont. Discounts: 60e, 60f, 62d. 
Cancellation: 70e. 71a. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Elf 10/15/67-Rec'd 2/8/68. 
6. SPOT ANNOUNCEMENTS 

lx 52x 104x 260x 312x 6242 1040x 
1 min 7.70 6.95 6.50 4.85 4.50 3.85 3.60 
30 sec 5.85 4.85 4.40 3.65 3.30 2.85 2.65 
10 sec 3.85 3.50 3.25 ...... _ 

7. PACKAGE PLANS 
PER WK: 10 tl 20 ti 30 tl 40 ti 
1 min 5.50 4.95 4.40 3.85 .  
30 sec  ........ 3.85 3.65 3.30 2.85 
WEEKEND PLAN-Sat 5:30 am-Sun 11:59 pm 

I min 30 see 
Plan 1, 10 spots  50.00 30.00 
Plan 2. 20 spots  90.00 50.00 
NIGHT TIME PLAN-Mon thru Fri 7-11:59 pm 

Plan 1. 10 mots  27.50 20.00 
Plan 2, 20 spots  50.00 35.00 

8. PROGRAM TIME RATES 
1 hr, fiat  65.00 1/2 hr. flat  45.00 

lx 52x 1561 260x 
1/4 hr  31.00 27.50 23.50 22.00 
10 min  21.00 16.50 14.50 13.00 
5 min.  15.00 11.00 10.00 9.00 

10. SPECIAL FEATURES 
NEWSCASTS 

52x 156x 260s 3121 
1/4 hr  20 25 23 21 

17 15 14 13 510.min.in  
  12 10 9 8 

WLEN (FM) 
1965 

e 
Media Code 4 223 0360 2.00 
Lenawee Broadcasting Co.. Box 374, Adrian, Mich. 

49221. Phone 313-263-1039. 
STATION'S PROGRAMMING DESCRIPTION 

WLEN (FM): Programmed for adults and teens. 
MUSIC: country and western 6-9 am & 6-11 pm, 
M-F, 5-11 pm Sat and Sun. General popular 9 ara-
6 pm, M-F, 8 am-12:30 pm Sun. SPORTS: live 
college and high school football and basketball, high 
school baseball. Live auto racing. Coaches' reports, 
Sat mornings following high school games. NEWS: 
5 min on hour and half hour, 10 min at 8 am, 15 

min at noon. FARM: beginning at 12:30 pm, M-F, 
local interviews and market reports. Features: hospi-
tal reports, daily local Interviews, stock market re-
ports, daily downtown remote broadcasts. Reed 
6/30/69. 

I. PERSONNEL 
Station Manager-Richard D. Lackle. 

2, REPRESENTATIVES 
John W. Koehn Company, 

3. FACILITIES 
ERP 3000 w.; 103.9 me. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 264 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3e. 4e, 5, 6e, 71. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 24c, 25a. 28a, 

29e. 
Contracts: 40a, 41, 44a, 45, 46, 47e, 48, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 601, ele, 62d. 
Cancellation: 70e. 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MRS. 
Member: Lemon Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eft' 1/1/69-Reed 1/16/69. 
6. SPOT ANNOUNCEMENTS 

Ix 260x 520x 1040x 
1 min 4.00 2.90 2.65 2.20 
30 sec  3.00 1.95 1.80 1.60 

7. PACKAGE PLANS 
(To be used within 2 weeks) 

10 tl 20 ti 30 ti 50 II 100 ti 
1 min  3.50 2.75 2.55 2.35 1.90 
30 sec  2.75 2.20 1.85 1.70 1.40 

ALB ION 
Calhoun County-Map Location E-11 

See «DS consumer market map and data at begin-
ning of the State. 

WALM 
1952 

Media Code 4 223 0420 4.00 
Triad Stations, Inc., Irwin Ave., Albion, Mich. 49224. 
Phone 517-629-3945. 

Other Studio: Marshall, Mich. Phone 615-781-2500. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-C. Wayne Wright. 
Station Manager-Lewis It. Watson. 
Production Manager-Cecile Shultz, 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
1,000 w. day', 500 w. nighta; 1260 be. 
Operating schedule: 6:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General la, 2b, 2a, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 22e, 22b, 23e, 24b, 25e, 29a, 
Contracts: 40a, 43, 44a, 45, 46, 47a, 48, 49, 50, 51e. 
Comb.; Cont. Discounts: 60a, 62b, 62d. 
Cancellation: 70a, 70e, 71a. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Keynes» Network, 

TIME RATES 
Rates effective April 1, 1962. (Card No. 5.) 

Card received March 27, 1962. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 
hr hr. hr. min. min. (•) 

I time..,. 30.00 24.00 16.00 12.00 10.00 6.00 
52 times_ 26.00 22.00 15.00 11.00 9.50 5.50 

104 times.. 24.00 20.00 14.00 10.00 9.00 5.00 
156 times.. 22.00 18.05 13.00 9.00 8.00 4.50 
260 times.. 20.00 16.00 12.00 8.00 7.00 4.00 
312 times_ 18.00 14.00 11.00 7.00 6.00 3.50 
520 times_   10.00 6.00 5.00 3.00 

1,040 times.. ...... 9.00 5.00 4.00 2.75 
(*) 1 minute or 140 words. 
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MICHIGAN 

ALMA (I AM; 1 FM) 
Gratiot County-Map Location F-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WFYC 
1948 

dD AIB 

Subscriber to the NAB Radio Code 
Media Code 4 223 0480 8.00 
WFYC, Inc., it. K, 1, Alma, Mich. 48801. Phone 

517-463-3175. 
I. PERSONNEL 
Gen'l & Sales Mgr.-Gilbert E. Thomas. 
Station Manager-David W. Sommerville. 
Program Director-Gary L. Randall. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Michigan, Ohio-John C. Butler Co., Inc. 

3. FACILITIES 
1,000 w.; 1280 kc. days. Non-directional. 
Operating schedule: 6:00 a.m. to sunset. EST. 

4. AGENCY COMMISSION 
15/0; bills rendered let of month. 

5. GENERAL ADVERTISING See coded regullttlons 
General: lb, 3a, 3d, 4a, 5, 6a, 8. 
Itate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 220. 24b, 24e, 250. 28b, 28e, 29a. 
Contracts: 40a. 41, 440. 46. 
Comb.; Cont. Discounts: 60b, 624. 
Cancellation: 70e, 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective May 1. 1951. 
Card received April 4, 1951. 

Rev. (Sat. Pkgs.) reed Nov. 29, '57. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time.... 60.00 36.00 24.00 12.00 6.00 

13 times. 57.00 34.20 2.0 11.40 5.70 
26 times.. 54.00 32.40 21.60 10.80 5.40 
52 times.. 51.00 30.60 20.40 10.20 5.10 
104 times.. 48.00 28.80 19.20 9.60 4.80 
150 times. 45.00 27.00 18.00 9.00 4.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(Fixed position, but not guaranteed) 
10 announcements per week 45.00 
15 announcements per week  60.00 
20 announcements per week  75.00 
Combinable with regular announcements to earn fre-
quency discounts on regular announcements. 

W F Y C-FM 
1965 

Subseriber to the NAB Radio Code 
Media Code 4 223 0481 6.00 
WFYC, Inc. Box 429, Alma, Mich. 48801. Phone 
517-463-315. 

I. PERSONNEL 
General Manager-Gilbert E. Thomas. 
Station Manager-David W. Sommerville. 
Program Director-Gary L. Randall. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Michigan. Ohio-John C. Butler Co., Inc. 

3. FACILITIES 
ERP 3,000 cr.; 104.9 roc. 
Operating schedule: 6 san-11:15 pm Sat thru Sun 
EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
None, all rates are net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 3e. 3d, 4e. 5, 6a, 8. 
Rate Protection: 10b. 1lb, 12b. 13b, 14b. 
Basic Rates: 20a, 22a, 24b, 24e, 25a, 28b, 28e. 29a. 
Contracts: 400. 41, 44a, 46. 
Comb.: Cont. Discounts: 130b, 62d. 
Cancellation: 70e, 71a, 73a. 
Prod. Services: 80. 82. 
AM scheduled over FM at no additional charge. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective  . (Card No. L) 

Card received February 17, 1065. 
6. SPOT ANNOUNCEMENTS 

ea et 
1 ti  3.00 100 ti  2.25 
25 ti  2.85 250 ti  2.00 
50 ti 2.43 500 ti  1.85 
Announcements are not combinable with announce-
ments contracted for on WFYC-AM. 

10. SPECIAL FEATURES 
5 MINUTE NEWS AND FEATURE PROGRAMS 
Per program, ea   5.00 

ALPENA o AM; 2 FM) 
Alpena County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WATZ WATZ-FM 
1946 1968 

Subscriber to the NAB Radio Code 
Media Code 4 223 0540 9.00 
Midwestern Broadcasting Co., Paul Bunyan Bldg.. 

Traverse City, Mich. 49684. Phone 616-947-7875. 
STATION'S PROGRAMMING DESCRIPTION 

WATZ: General interest programming. 
National and regional network originated newscasts, 
major league baseball and football. Local news de-
partment covers meetings of city and county govern-
ment boards and commissions. Local sports coverage 
includes live broadcasts of all away football and 
basketball games of two high schools and community 
college. Other local interest features include daily 
program of free classified ads for householders, lost, 
round and give-away pets, club news and interviews, 
weekly broadcasts by agricultural agent, 4H agent, 
director of community schools, etc. Middle-of-the-
road music except one hour of rock each evening. 
Weekly Polish hour, and other specials. Contact 
Representative for further details. Rec'd 8/7/67. 

I. PERSONNEL 
President-Les Biederman. 
General Manager-Jack Walkmeyer. 
Station Manager-Drew MeClay. 

2. REPRESENTATIVts 
Alan Torbet Associates. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1450 kg. 

Non-directional. 
Operating schedule: 6 am-11:15 pm. EST. 
FM-ERP 3,000 w. (hurle.), 3,000 w. (vert.); 93.5 mc. 
Operating schedule: Same as All. 
Antenna ht.: 270 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 40. 44, 5, 6a. 7b, 8. 
Rate Protection: 10a. ils, 12a, 13a, 14a 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 25a, 26, 27, 

28b, 29a. 30. 31, 33a. 
Contracts: 40a, 41. 42a, 43. 44a, 45, 46, 47e, 48, 49, 

50. 51a. 
Comb.; Cont. Discounts: 60a, 61b. 624. 
Cancellation: 70a, 70e, 71a, 72, 73a, 
Prod. Services: 82. 
Affiliated with NBC. 
Member: Paul Bunyan Network. 

TIME RATES 
Elf 2/1/67-Rec'd 12/20/66. 

AA-6:30-9 am & 4-6 pm. 
A-All other times. 

7. PACKAGE PLANS 
PER WK: 1 ti 6 t1 12 t1 18 ti 24 tl 30+ 
AA .......... 8.00 7.75 7.50 7.00 6.50 6.00 
A   6.50 6.25 6.00 5.50 5.00 4.50 

20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
CONTRACT DISCOUNTS 

26 wk-4% 52 wk-8% 
8. PROGRAM TIME RATES 

Ix 26e 52x 104x 260e 312x 
1/4 27.00 25.00 24.00 23.00 22.00 20.00 
10 min__ 17.00 16.00 15.00 14.00 13.50 13.00 
5 min  12.00 11.00 10.00 9.50 9.00 8.50 

CONTRACT DISCOUNTS 
26 wk-4% 52 wk-8% 

WHSB (FM) 
1965 

Media Code 4 223 0600 1.00 
Huron Shore Broadcasters, Corp. ' 101 S. Third Ave., 

Alpena, Mich. 49707. l'hone 517-354-4611. 
STATION'S PROGRAMMING DESCRIPTION 

WIISB(F51): Programmed for adults and young adults. 
NEWS: 5 min on hour, headlines and weather on 
half hour. 6:30-9 am personality DJ. Noon block fea-
tures news, sports, weather and market report. 1-2 
pm western music. 5:30 pm evening information 
block. 6-7:30 pm light instrumental and vocal music. 
7:30-8 pm children's stories and songs. 8-8:30 pm 
foreign music. 9-10 pm classic hour. Sun afternoon 
and Sat all day features weekend with short break-
ins of information, traffic, fishing, hunting, weather. 
Sun morning religious. All other times not listed, 
middle-of-the-road, popular music. Reed 10/6/67. 

I. PERSONNEL 
General Manager-Harvey Shinn. 

3. FACILITIES 
ERP 100,000 w.; 107.7 me. 
Operating schedule: 6:30 am-11:30 pm. EST. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 2b. lb. 3d, 4b. 44, 5, 6a, 70. 8. 
Rate Protection: 10a, 15b. 
Basic Rates: 220, 23a, 24b, 24e, 25a, 26, 28a, 29a, 

29b. 
Contracts: 400. 41. 44a, 45. 46, 470. 48. 
Comb.; Cont. Discounts: 60b, 60e, 61a, 62c. 
Cancellation: 71a, 73b. 
l'rod. Services: 80, 82. 

TIME RATES 
No. IN Et! 6/1/67-Rec'd 5/18/67. 

6. SPOT ANNOUNCEMENTS 
lx 20e 52e 104e 156x 260e 520e 

1 min 4.00 3.75 3.65 3.45 3.25 3.00 2.80 
7. PACKAGE PLANS 
I MIN: 5 ti 10 ti 25 ti 50 ti 
Per day  3.60 3.30 
Per wk.  3.80 3.55 3.10 2.90 
Per mo    3.50 3.18 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
lx 26x 520 104e 156e 260x 

5 min.  7.50 7.00 6.50 6.00 5.66 5.40 

ANN ARBOR (4 AM; 1 FM) 
(including Ypsilanti) 
Washtenaw County-Map Location G-10 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to Imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WAAM 
1947 

ANN ARBOR 

Media Code 4 223 0660 5.00 
Babcock Companies, Inc., Box 1600, 4230 Packard 

ltd., Ann Arbor, Mich. 48136. Phone 313-971-1600, 

STATION'S PROGRAMMING DESCRIPTION 
WAAM: Programmed for adults and young adults. 
Music with air personalities, 24 hours 6 days a week, 
popular. Special music Programming: 10 pm-1 am. 
spectrum, a program of progressive rock, folk and 
blues aimed at university student. NEWS: local news 
on hour. network on half hour. with local headlines. 
Extended local news during drive times. Newsday 6-7 
am, featuring news, sports, weather and business 
news. 4 man news team, I mobile units, 1 plane. 
SPORTS: live play-by-play university and high school 
football, basketball and hockey, Various daily sports 
reports and interviews. Sat morning sports round-up 
9-10:30 am. Women's program: daily 9:55 am. Con-
tact Representative for further details. Reed 7/31/69. 

I. PERSONNEL 
General Manager-Wayne W. Adair. 
Commercial Manager-Stephen Filiplak. 
Program Director-James Cutler. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1800 kg. Directional 
-separate patterns. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3c, 3d, 4a, 4d, 5, 6a, O. 
Rate Protection: 15b. 
Basic Rates: 200. 21a, 21d, 22b, 230, 24a, 24e. 25a, 

20e, 29b, 32b, 33a. 
Contracts: 40a, 41, 46. 48, 51b. 
Comb.; Cont. Discounts: 60b, 60f, 61b, 62b, 624. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MISS. 

TIME RATES 
No. 8 EH 8/1/68-Reed 7/3/68. 

AA-Mon thru Fri 6-9 am & 3-7 pm. 
A-Mon thru Fri 9 am-3 pm; Sat 6 am-7 pm. 
B-Mon thru Sat 5-6 am & 7-9 pm; Sun 6 am-9 pm. 
C-Dally 9 pm-1 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: I ti 5 ti 10'II 
1 ....... 12.00 11.00 10.00 
13 mir  11.00 10.00 9.00 
26 wit  10.00 9.00 8.00 
52 wk.  9.00 8.00 7.00 

20 ti 
9.50 
8.50 
7.50 
6.50 

30 ti 
0.00 
8.00 
7.00 
6.00 

40 ti 
8.50 
7.50 
6.50 
5.50 

CLASS A 
1 ult.  10.00 9.00 8.00 7.50 7.00 6.50 
13 mir  9.00 8.00 7.00 6.50 6.00 5.50 
26 wk  8.00 7.00 6.00 5.50 5.00 4.50 
52 Ntk. ...... _  7.00 6.00 5.00 4.50 4.00 3.50 

CLASS B 
1 uk  8.00 7.00 6.50 6.00 5.50 5.00 
13 ult.  7.00 6.00 5.50 5.00 4.50 4.00 
26 seto  6.50 5.50 5.00 4.50 4.00 3.50 
52 uk  6.00 5.00 4.50 4.00 3.50 3.00 

CLASS C 
1 wk  7.00 6.00 5.50 5.00 4.50 4.00 
13 uk  6.00 5.00 4.50 4.00 3.50 3.00 
26 uk  5.50 4.50 4.00 3.50 3.00 2.50 
52 %tit  5.00 4.00 3.50 3.00 2.50 2.00 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

YEARLY CONTRACT 
AA A B C 

250 x  8.00 6.00 5.00 4.00 
500 x  7.50 5.50 4.50 3.50 
1000 x  7.00 5.00 4.00 3.00 

e 
WO I A (FM) 

1962 
ANN ARBOR 

MUFF-Imp 
Subscriber to the NAB Radio Code 

Media Code 4 223 0720 7.00 

Felty Broadcasting Co.. Box 5, Ann Arbor, Mich. 
48107. Phone 313-663-0569. 

I. PERSONNEL 
President-Ronald E. Felty. 
General Manager-George Sproule. 

2. REPRESENTATIVES 
New York, Chicago. Los Angeles, San Francisco-

Frederick W. Smith. 
Pearse Sales. 

3. FACILITIES ERP 10,000 w.: 102.9 me. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.-174 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WOIB, 
Saline. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 40, 44, 5, 6a, 7a, 8. 
Bate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22s, 23a. 24b, 26, 28a, 29a. 
Contracts: 40a, 42a, 45, 46, 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70c. 71a, 730. 
All facilities: WO1B, Saline. 

TIME RATES 
Eft 2/22/68-Reed 3/29/68. 

6. SPOT ANNOUNCEMENTS 
10 see 30 see 1 min 

1 x  3.94 6.66 7.88 
13 x  3.66 6.10 7.32 
26 x  3.45 5.68 6.90 
52 x  3.17 5.12 6.34 
104 x  2.96 4.70 5.92 
156 x  2.68 4.14 5.36 
260 x  2.40 3.58 4.80 
31° x  2.19 3.16 4.38 
624 z._  1.91 2.60 3.82 
1248 x  1.10 2.18. 
1-minute, 30-second and 10-second spots may be com-
bined for maximum discount. 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 1 hr 

1 x  12.90 19.86 36.00 55.00 
13 x  12.06 18.70 33.00 50.00 
26 x  11.22 17.54 30.00 45.00 
52 x  10.38 16.38 27.00 40.00 
104 x  9.54 15.22 24.00   
156 x  8.70 14.06 21.00   
260 x  7.86 12.90 18.00   
312 x  7.02 11.74   
624 x  6.18 10.58   
1248 x  5.34 0.42 
Programs may not be combined with spot schedules 
for greater program frequency discounts; however, 
spots may be combined with program schedules for 
increased spot frequency discount. Discounts allowed 
retroactively on programs and spots run in any 52 
consecutive weeks. 

WPAG 
1945 

ANN ARBOR 

American Information Network 
C 

Subscriber to the NAB Radio Code 
Media Code 4 223 0780 1.00 
Wastnenaw Broadcasting Company, Inc., 3rd ff., 
Hutzel Bldg., Ann Arbor, Mich. 48108. Phone 
Normandy 25517. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Edward F. Baughn. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Michigan-Michigan Snot Sales. 
South, Southwest-Busby, Finch and Woods, Inc. 

3. FACILITIES 
5.000 w. days; 1050 kg. Directional. 
Operating schedule: Sunrise-local sunset.. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 111), 121), 13b, 14b, 150, 15b. 
Basic Rates: 200. 21b, 221). 210, 24b, 24e. 25a, 26. 

28a, 29a. 
Contracts: 400. 41, 44b, 46, 47a. 
Comb.: Cont. Discounts: 60a, 615, 624. 
Cancellation: 70b, 70e, 71a, 72. 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
Eff 2/1/69-Rec'd 1/30/69. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52e 104x 260e 

1 min.  9.50 9.10 8.70 8.30 7.90 
30 sec: 75% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 tl 30 ti 
Ea   8.50 8.25 8.00 7.50 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
1 x  60 51. 38 19 

DISCOUNTS 
26x-5% 52x-10% 104x-15% 260x-20% 

9. PARTICIPATING PROGRAMS 
'Tarns Breakfast Hour"-7:00-8:00 am. 
"Farm and Home Hour"-12:15-1:15 pm. 
1 time rate, not subject to frequency discount re-
gardless of number used. 

WS DS 
1962 

YPSILANTI 

American Entertainment Ntwk 
Modern Country Music 

Subscriber to the NAB Radio Code 
Media Code 4 223 0795 9.00 
Koch Broadcasting Corp., Box 436, 580 W. Clark 

Rd.. Ypsilanti, Mich. 48197. Suburban 313-484-
1480. Detroit phone 313-722-1480. 
STATION'S PROGRAMMING DESCRIPTION 

WSDS: Programmed for adults. 
Music 80%. 5 air personalities handle all segments 
featuring modern country music. NEWS 20%: local 
news on hour, network news every half hour. Complete 
weather report at :15 every hour. COMMERCIAL 
POLICY: 18 minutes per hour. Personalities avail-
able for remote broadcasts. Ree'd 8/5/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert W. Koch. 
Station Manager-Jack Wilkerson. 
Program Manager-Bill Bich. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
500 o. days; 1480 kc. Directional. 
Operating schedule: 6 am-local sunset. 

4. AGENCY COMMISSION 
15/0: payable uhen rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a. 3b. 4a, 44, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b. 13b, 14b. 
Basic Rates: 200. 220. 22b, 23a, 24b, 250. 26, 280. 

29. 
Contracts: 40a. 45, 46. 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 730. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 2 Eft 5/1/69-Iteed 4/4/69. 

AA-Mon thru Sat 6-10 am & 3-6 pm. Rotating. 
A-Mon thru Sat 10 am-3 pm & after 6 pm; Sun 
all day. Rotating. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (*) 6 ti 12 ti 18 tl 24 ti 30 ti 
1 min  13.00 12.50 12.00 11.50 11.00 10.50 
30 sec....._  10.40 10.00 9.60 9.20 8.80 8.40 
10 sec  7.80 7.50 7.20 6.90 6.60 6.30 

CLASS A 
1 min....   11.00 10.50 10.00 9.50 0.00 8.50 
30 sec  8.80 8.40 8.00 7.60 7.20 6.90 
10 sec  6.60 6.30 6.00 5.70 5.40 5.10 

(•) Fixed or 1 ti. 
Minutes, 30-seconds and 10-seconds all combine for 
frequency. 

7. PACKAGE PLANS 
ANNUAL BULK RATE 

CLASS AA 
PER YR: 150e 2600 520e 1040e 2080x 
1 min  12.50 12.00 11.50 11.00 10.00 
30 sec  10.00 9.60 9.20 8.80 8.00 

CLASS A 
1 min  10.50 10.00 9.50 9.00 8.00 
30 sec  8.40 8.00 7.60 7.20 6.40 

10. SPECIAL FEATURES 
NETWORK NEWS-ROTATING 

-AA- tA - 
PER WK: I min 30 see 1 min 30 sec 
6 ti  13.50 10.80 11.50 9.20 

(This listing continued on next page) 
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Ann Arbor-W S D S-Continued 
- AA - - tA - 

PER WK: I min 30 sec I min 30 see 
12 ti  13.00 10.40 11.00 8.80 
18 ti  12.00 9.60 10.00 8.00 

(I) Also applies to Ralph Emery Show. 
5-MINUTE LOCAL NEWS 

AA   22 A   20 

WYNZ 
1962 

YPSILANTI 
Medra Code 4 223 0810 6.00 
WOltD Broadcasters. Inc., Box 1520, Ypsilanti, Mich. 

48197. Phone 313-482-4000. 
Studio: 17 N. Huron St Ypsilanti. Michigan. 
STATION'S PROGRAMMING DESCRIPTION 

WYNZ: Programmed for adults. 
NEWS: 14 times daily on hour and half hour. 6-8 
am sacred and gospel music: 8-10 am regional re-
ligious broadcasts. 10 am-1 pm music and listener 
phone in. 1 pm-sign-off, gospel and sacred music. 
3 air personalities handle daily music segments. 
Weather and sports each hour. Remotes available 
from stores, shopping centers, etc. Rec'd 5/5/69. 

I. PERSONNEL 
General 5fanager-Edgil }Toward. 
Sales Manager-Peter Uzelac. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
250 w. days: 1.520 he. Non-directional. 

4. AGENCY COMMISSION 
150, 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 126. 13b, 140. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a. 26, 28a, 

29a. 
Contracts: 40a. 45. 46. 47a. 
Comb.: Cont. Discounts: 60b, 601r. 61e. 6213. 62e. 
Cancellation: 70a, 70c. 71a, 730. 
Tobacco commercials unacceptable. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eft 5/1/68-Reed 8/1/68. 
6. SPOT ANNOUNCEMENTS 52x 26x I3x 5x 
1 min  4.00 5.00 6.00 7.00 
30 sec 3.00 4.00 5.00 6.00 
10 ser  2.00 3.00 -- --

8. PROGRAM TIME RATES 
x I3x 5e 

1 hr  42.50 49.50 54.50 60.00 
1/2 hr  27.50 32.50 39.50 40.00 
1/4 hr  20.00 22.00 23.50 24.50 
5 min.  10.00 12.00 14.00 16.00 

BAD AXE 
Huron County-Map Location G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WLEW 
1950 

NAD 

Subscriber to the NAB Radio Code 
Media Code 4 223 0840 3.00 
Thumb Broadcasting Co, 935 S. Van Dyke lid.. Bad 

Axe. Mich. 48413. 517-269-9931. 
I. PERSONNEL 
Station Manager-71m Dfuehlenbeck. 
General Alanager-.Tahn Wismer, 

2. REPRESENTATIVES 
AfIchlgan-Michigan Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 Ice. 

Non-directional. 
Operating schedule: 5:30 am-11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 
60-day protertion on rate changes. 
Affiliated wills MRS. 
Sold in combination with WIILS, Port Huron. See 
that listing for retes. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/69-Reed 1/15/69. 
6. SPOT ANNOUNCEMENTS 

1 mln 
1 x  
26   4 80 
59 x  4.45 

260 x  
365 x   
624 x  3.50 
1248 x ......... _ ................ 3.25 

7. PACKAGE PLANS 
PER WE: 1 min 
10 ti  5.00 

30 ti  4.25 

30 see 10 see 
4.75 2.75 
4.45 2.55 
4.10 2.40 
3.75 2.25 
3.60 2.15 
3.45 2.10 
3.15 1.90 
2.75 1.75 

30 see 10 see 
4.00 2.50 
3.75 2.25 
3.50 2.00 

BATTLE CREEK (3 AM; 1 FM) 
Calhoun County-Map Location E-11 

See SRDS consumer market map and data 
fling of the State. 

WBCK 
1948 

at 

NBC Radio Network 

begin-

lack Masla & Company, Inc. 

e 
Subscriber to the NAB Radio Code 

Media Code 4 223 0900 5.00 
Michigan Broadcasting Co., 390 Golden Ave., Battle 

Creek Mich. 49015. Phone 616-963-5555. 
I. PERSONNEL 
General Manager-Eugene Cahill. 

2. REPRESENTATIVES 
Jack Alesta & Co., Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 930 hr. 
Directional-separate patterns day and night_ 

Operating schedule: 5:30 am-midnight. EST. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 5. 6a, 7b, 8. 
Rate Protection: 10d, Ild, 12d, 13d, 14d. 
Basic Rates: 20b, 21a, 21d, 24b, 25a. 2Ua. 
Contracts: 40a, 41, 44b, 45. 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated wills NBC. 

TIME RATES 
Eff 9/1/69-Itec'd 6/24/69. 

AA-Mon thru Sat 6-9 ant & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 52x 1041 156e 260x 312x 
1 min__  17.00 16.50 16.00 15.50 15.00 14.00 
30 sec  14.00 13.60 13.20 12.80 12.40 11.60 

CLASS A 
I min.....   15.00 14.50 14.00 13.50 13.00 12.00 
30 sec.  12.00 11.60 11.20 10.80 10.40 9.00 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
CLASS AA 
6 ti 12 ti 18 ti 24 ti 30 ti 

1 min 15.00 14.50 14.00 13.50 13.00 
30 sec  12.40 12.00 11.60 11.20 10.80 

CLASS A 
1 min.  13.00 12.50 12.00 11.50 11.00 
30 sec  10.40 10.00 9.60 9.20 8.80 
10 sec: 50% of 1-min. 
All spots are combinable. 

8. PROGRAM TIME RATES 
lx 261 52e 104x 260e 312x 

5 min  22 21 20 19 18 17 
1/2 hr  50 47 45 40 35 32 

WKFR 
1925 

e 
WKF R-FM 

1963 

Subscriber to the NAB Radio Code 
Media Code 4 223 0960 9.00 
Engineering Investment Corp., 710 Michigan National 
Bank Bldg., Battle Creek, Mich. 49017. Phone 
616-964-7173. 

I. PERSONNEL 
President-Joseph A. Waldsclunitt. 
Station Manager-Kent Kanaga. 
Program Director-Jay Walker. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Michigan Spot Sales. Inc. 
Regional Reps Corp. 
South, Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 5 am-1 am. EST. 
F51 FACILITIES 
ERP 20.000 w.; 103.3 me. 
Operating schedule: 5 am-1 am Mon thru Sat; 7:30 
am-1 ans Sun. EST. 
Antenna ht.: 210 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: In. 2b, 3a, 3b. 3c, 3d. 4a. 4d, 5, 65, 7b, 8. 
Rate Protection: 15b, 
Basic Rates: 22b. 
Contracts: 40a. 44e. 46. 51a. 
Comb.: Cont. Discounts: 60g. 65e, 62d. 
Cancellation: 70e, 72, 73a, 73b. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 2 Elf 9/1/67-Reed 8/4/67. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 520 104e 156x 2601 312e 5200 
1 min  13.00 12.50 12.00 11.50 11.00 10.50 10.00 
20/30 sec-  11.00 10.50 10.00 9.50 9.00 8.50 8.00 

CLASS A 
1 min  10.00 9.50 9.00 8.50 8.00 7.50 7.00 
20/30 sec  9.00 8.50 8.00 7.50 7.00 6.50 6.00 

7. PACKAGE PLANS 
--AA- --A---

PER WE: I min 20/30 I min 20/30 
12 tL  11 10 9 8 
18 ti  10 9 8 7 
24 ti   9 8 7 6 

10. SPECIAL FEATURES 
10-MINUTE NEWSCASTS 

PER YR: lx 52x 150e 260x 
AA   27.00 25.50 24.00 22.50 
A   24.00 23.50 21.00 19.50 

5-MINUTE NEWSCASTS 
AA   18.00 17.00 16.00 15.00 
A   16.00 15.00 14.00 13.00 

HEADLINES 
(at :25 & :55) 

AA   12.00 11.00 10.00 9.00 
A   10.00 9.00 8.00 7.00 

5-Minute Sports Show-Mon thru Sat 7 am; Sat 8 
& 9 am, 5-Minute Newscast rate applies. 
Sportscope-2-minute sports capsule at :35, and :05 
on weekends. Headline rates apply. 

WVOC 
1963 

e 
Subscriber to the NAB Radlo Code 

Media Code 4 223 1020 1.00 
WVOC. Inc., Box 17, 6-1/2 Mile Rd., Battle Creek, 

Mich. 49016. Phone 6111-982-6267. 
STATION'S PROGRAMMING DESCRIPTION 

WVOC: Country and western. MUSIC: c and w for-
mat with religious. Sign-on-8:30 am e and w. 8:30 
am-noon variety, home type programs. Including re-
ligion and audience participation. Noon-sign-off c 
and w format. Religion and music Sun. No commer-
cials. Reed 7/13/67. 

I. PERSONNEL 
Pres., Gen'l Mgr. & Sta. Mgr.-Don F. Price. 

Pros. & Sales Mgr.-D. Burdette Price. 
Operations 5Ianager-Joseph Uhrig. 

3. FACILITIES 1000 w.; 1500 ice. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4b. 4d, 7b. 
No tobacco advertising accepted. 
Affiliated with MRS. 

TIME RATES 
Eff 4/1/69-Rec'd 4/4/69. 

6. SPOT ANNOUNCEMENTS 
1 x  _ 7 

7. PACKAGE PLANS 
30+, Per me  - 5.25 
1 min.  6.00 30 see 5.00 

8. PROGRAM TIME RAI ES 1/2 hr 1/4 hr 5 min 
1 ti  40.00 25.00 18.50 
52 ti ................. ____.____ ..... ..... _ 35.00 20.00 14.00 
260 or more ti  31.00 16.00 10.00 

10. SPECIAL FEATURES 
News at :60 and :30. 

5 MINUTE NEWSCASTS 
6 or more, ea   15.00 

BAY CITY (2 AM; 2 FM) 
Bay County-Map Location Ic-g 

See SUDS consumer market map and data at begin-
ning of the State. 

WBCM 
1925 

Jack Masla & Company, Inc. 

Subserlber to the NAB Radio Code 
Media Code 4 223 1080 5.00 
Michigan Broadcasting Co.. 814 Adams, Bay City, 
Mich. 48706. Phone 517-893-7551. 
STATION'S PROGRAMMING DESCRIPTION 

WIICM: Programmed for adults and young adults. 
MUSIC 70%: 50% albums, 20% singles. NEWS 
20%: 2 newsmen concentrate on local and nelonal 
developments. 5 min news at :55 & :25, 15 min at 
8 am, noon & 6 pm M-F. SPORTS 10%: live high 
school, college, and professional football, high school 
basketball. FARM: 2 daily farm reports M'F. 1 Sat. 
COMMERCIAL POLICY: 18 minutes maximum all 
periods. Contact Representative for further letalls. 
Reed 7/14/67, 

I. PERSONNEL 
General Alanager-Leo A. 3ylha. 
Program Director-Jack Loehr. 

2. REPRESENTATIVES 
Tack Multi & Co., Inc. 

3. FACILITIES 
1.000 w. days. 500 w .nights; 1440 kc. Non-directional. 
Operating schedule: 5:00 am-midnight weekday': 7:00 
am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regclations 
General: la, 2a. 3e. 45, 4d. .5. 6a. 
Rate Protection: 104, 11d, I2d, 13d, 14d. 
Basic Rates: 20b. 220, 22h. 23a, 
Contracts: 400. 46, 470, 51a. 
Cancellation: 70e, 71a. 
Prod. Services: 80. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
Elf 3/1/67-Iteed 1/25/67. 

AA-5fon thru Fri 6-9 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 30/20 I min 30/20 
1 x  15.00 11.25 260 x  12.00 9.00 
26 x  14.00 10.10 312 x 11.00 8.25 
52 x  13.00 9.75 520 x 10.511 7.90 
104 x. 12 50 9.40 1000 x. 9.50 7.15 

CLASS A 
1 x. . . 12.00 9.00 260 9.50 7.15 
26 x 11.50 8 Cl 312 x 0.00 6.75 
52 x  11.00 8 25 520 x. 8.00 6.00 
104 x  10.00 7.50 1000 x..._ ....... 7.00 5.25 
ID's: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

CLASS AA 
511 1011 15 Il 20 tl 30 ti 50 11 

I min..._   12.00 11.50 11.00 10.50 10.00 9.50 
30/20 sec   9.00 8.65 8.25 7.90 7.50 7.15 

CLASS A 
I 9.50 9.00 8.50 8.00 7.50 7.00 
30/20 sec   7.15 6.75 6.40 6.00 5.65 5.25 
ID'.: 50% of I-min. 

8. PROGRAM TIME RATES 
lx 26e 52e I04x 156x 280e 312x 

1 hr.... 75.00 71.00 67.00 63.00 59.00 51.00 47.00 
1/2 hr 44.00 42.00 40.00 38.00 36.00 32.00 30.00 
1/4 hr 30.00 28.50 27.00 25.50 24.00 22.50 20.00 
5 min 20.00 19.00 18.50 18.00 17.00 16.00 15 00 

(CR) 

WBCM-FM 
1947 

CM Phil] 
Subscriber to the NAB Radia Code 

Media Code 4 223 1081 3.00 
Michigan Broadcasting Co., 814 Adams, hay CID', 

Such. 48706, Phone 517-893-7551. 
STATION'S PROGRAMMING DESCRIPTION 

WBCM-FM: Programmed for adults. MUSIC 90%: 
stendard albums 80%. serious 10%. NEWS 10%: 
network and local. COMMERCIAL POLICY: 10 min-
utes maximum 7 am-12 M. Contact Representative for 
further details. Reed 7/13/67. 

I. PERSONNEL 
Geneest Manager-Lel A. Jylha. 

2. REPRESENTATIVES 
Jerk Mash & Co., Inc. 

3. FACILITIES 
EltP 41.000 w.: 00.1 mc. 
Antenna ht.-43n ft. ahore average terrain. 
Operating schedule: 7 am-11 pm. EST. 

MICHIGAN 
4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See WISCM listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 6/1/67-Reed 5/25/67. 
6. SPOT ANNOUNCEMENTS 

lx 26e 52x 104e 260e 312e 
1 min  6.00 5.00 4.00 3.50 3.00 2.75 
30 sec  5.00 4.00 3.00 2.75 2.50 2.25 

7. PACKAGE PLANS 
ID ti 20 tl 30 tl 50 tl 

1 min   4.00 3.50 3.00 2.75 
30 sec  3.50 3.25 2.75 2.50 

WGER (FM) 
(formerly WNEM (FM) 

1961 

PIMP 
Subscriber to the NAB Radio Code 

Media Code 4 223 1140 7.00 
Cerny Broadcasting Co., 100 Wenonah Park Bldg., 
Bay City, Mich. 48706, Phone 517-892-4501, 

I. PERSONNEL 
Pres. & Gen'l 5fgr.-James Gerity, Jr. 
Station Manager-Gale H. Sullivan. 

3. FACILITIES 
ERP 86,000 as.; (ham. & vert.) ; 102.5 me. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 890 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4n. 5, 6a, 
Basic Rates: 23a, 
Contracts: 47a. 
Cancellation: 73a, 

TIME RATES 
No. 4 Eft 6/1/68-Reed 6/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52e 104e 260x 312x 

1 min  8.00 7.50 7.00 6.50 6.00 5.50 
8. PROGRAM TIME RATES 

Ix I3x 260 52x 104x 2600 312x 
1 hr  65.00 60.00 57.00 53.00 48.00 43.00 37.50 
1/2 hr _.. 40.00 36.25 34.00 32.00 27.50 25.00 23.00 
1/4 hr-. . 27.50 24.25 23.00 21.25 19.25 17.00 15.75 
5 min._...... 15.00 12.50 11.75 10.75 0.25 8.00 7.00 

WSAM 
SAGINAW 

City of license. Saginaw, Mich. 
Considered by NBC Radio Network as the Bay City-
Saginaw outlet. 
See listing under Saginaw, Mich. 

WSGW 
SAGINAW 

City of license. Saginaw. Mich. 
Considered by CBS Radio Network as the Bay City-
Saginaw outlet. 

Sea listing under Saginaw. Mich, 

WXOX 
1956 

BJOHN C. BUTLER & COMPANY, INC. 
Subscriber to the NAB Radia Code 

Media Code 4 223 1200 9.00 
Water Wonderland Broadcasting Co., Inc., 306 Phoe-

nix Bldg., Bay City. Mich. 48706. Phone 517-893-
4588. 
STATION'S PROGRAMMING DESCRIPTION 

WX0X: Programmed for young adults and adults. 
MUSIC: 80% modern country mute. NEWS: local 
news department. 3-15 min local, regional reports 
daily, 7:45 am, 12:15 pm & 5:45 pm. Network news 
on hour and half hour. FARM: 2-1/2 hours weekly, 
12:30-1 pm, grain/bean reports at 6:59 am, 12:45 
pm & 5:35 pm. Women's show, 2-1/2 hours weekly. 
10:05-10:30 am. SPORTS: 5 min at 7:25 am, 11:55 
am & 4:25 pm. COMMERCIAL POLICY: 18 min-
utes all periods. Contact Representative for further 
details. Reed 3/10/69. 

I. PERSONNEL 
President-Patrick J. Trahan, 
General Manager-Paul R. Pigeon. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
1,000 w.; 1250 he. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 15b. 
Basic Rates: 20b, 215. 21d, 22a, 22b, 23a, 23b, 24b, 

25a, 26, 27, 28a, 2ga, 32b, 33e. 
Contracts: 40a, 41. 42b, 44a, 45, 46, 47a, 48, 49, 50, 

51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 60h, 600, 

6113, 62a. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with AIRS. 

TIME RATES 
Elf 8/1/66-Reed 3/22/68. 

6. SPOT ANNOUNCEMENTS 
I min I rnm 

1 x  7.00 156 x  5.25 
13 x  6.50 260 x  5.00 
20 x  6.25 319 x 4.50 
52 x  6.00 520 x  4.00 
104 x  5.50 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

(This listing continued on next gage) 
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MICHIGAN 

Bay City-W X 0 X-Continued 
7. PACKAGE PLANS 

WEEKLY SATURATION RATES 
PER WK: 5 ti 10 ti 15 ti 20 tl 25 tl 30 tl 
Each   6.50 5.00 4.75 4.50 4.25 4.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr  50. 
1/2 hr: 60% of hour: 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

DISCOUNTS 
26x- 5% 104x-15% 260x-25% 
52x-10% 1561-20% 

(CR) 

BENTON HARBOR-
ST. JOSEPH (2 AM; 2 FM) 

Berrion County-Map Location C-11 
See SUDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc.. 
within the area. 

WHFB 
1947 

BENTON HARBOR 

American Information Network 
mic3 

Subscriber le the NAB Radio Code 
Media Code 4 223 1260 3.00 

Palladium Publishing Co., Box 628, Fairplain Ave.. 
Benton Harbor. :Mich. 49022. Phone 616-927-3581. 

STATION'S PROGRAMMING DESCRIPTION 
WHI•11: Programmed for general interest. 
NEWS: network. national, international, local on 
hour. State. regional, area, local on half hour. Mobile 
unit. 4 man news department. AIR PERSONALITIES 
handle all segments. Sign-on-11 am entertainment 
employing comedy, audience participation. talk. 11 
ata -noon women's show, fashions, discussions. cooking. 
Noon-1 pm farm and market reports, agricultural 
weather. Interviews, county agent reports. 1 cm-sign-
off entertainment features, music. discussions. 
MUSIC: middle-of-the-road. standards. general popu-
lar. SPORTS: professional and collegiate football, 
major league baseball, high school football and 
basketball, local coverage. Contact Itepresentative for 
further details. Rec'd 1/22/68. 

I. PERSONNEL 
Getter,11 Manager-J. P. Scherer. 
Director of Operations-James Blake. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Detroit-Michigan Spot Sales, Inc. 

3. FACILITIES 
5,000 w. days: 1060 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a, 4d. 5, 6e. 7e, 
State Protection: 10a, 14a, 15b. 
Basic Itates: 20b, 22b, 23e. 24b, 24e, 25e, 28b, 28e, 

29a, 
Contracts: 40a. 44a, 45, 46, 47a, 51e. 
Comb.; Cont. Discounts: 60b, 60g, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 73e, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
El? 5/1/69-Rec'd 4/1/69. 

AA-Mon thru Fri 6-9 am, 12:15-1 pm & 4-7 pm. 
A-Mon thru Fri 9 am-4 pm; Sat & Sun 6 am-
7 sam. 

S. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 6 ti 12 ti 18 ti 24 tl 36 ti 
AA ................. 12.00 11.00 10.00 9.00 8.00 
A   10.00 9.50 8.50 7.50 7.00 

30 sec; 80% of 1-min. 10 sec: 50% of 1-min. 
8. PROGRAM TIME RATES 
5 min-1-1/2x earned 1-min rate. 

CONSECUTIVE WEEK DISCOUNT 
13 tek-5% 26 m11-10% 52 wk-15% 

W H F B-FM 
1947 

BENTON HARBOR 

OnE MEI 

Subserlber to the NAB Radio Code 

Media Code 4 223 1261 1.00 
Palladium Publishing Co., Box 628, Fair Plain Aye.. 
Benton Harbor. Mich. 49022. Phone 618-927-3581. 
STATION'S PROGRAMMING DESCRIPTION 

IVIIFII-FM: Programmed for adults. 
5:30-11 am network news, local on hour. State. 
regional, area, local on half hour. 15 min news 8 am, 
noon, 6 pm. Mobile unit, 4 man news department. 
AIR PERSONALITIES handle all segmenta employ-
ing comedy, audience participation, talk. 11 =-
noon music. showtunes, standards, network news, local 
on quarter hour. SPORTS: major league baseball. 
professional and collegiate football, high school foot-
ball and basketball, local coverage. COMMERCIAL 
POLICY: 6 breaks per hour. Contact Representative 
for further details. Rec'd 1/25/68. 

I. PERSONNEL 
General Manager-I. P. Scherer. 
Operations Manager-Jim Mitchell. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Detroit-Michigan Snot Sales, Inc. 

3. FACILITIES 
ERP 9,250 w.: 99.9 me. Stereo. 
Operating schedule: 5:30 am-midnight Mon Uuti Sat. 
EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3e, 3b, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection lea, 11a, 12e, 13e. 14e. 
Basle Rates: 20b, 22b, 23e. 24b, 24e, 25a, 26. 28b, 

28e. 29a. 
Contracts: 40e, 44a, 45, 46, 47a, 51c. 
Comb.: Cont. Discounts: 60b. 60g. 61e. 62d. 
Cancellation: 70a, 70c, 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 

TIME RATES 
ER 12/1/67-Itec'd 11/6/67, 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 260x 520x 1040x 

•   7.00 6.00 5.25 4.50 4.25 4.00 3.50 
(.) 1 min or less. 

10 sec: 50% of 1-min. 
D. PROGRAM TIME RATES 

Ix 13x 26x 52x 104g 
.1 hr  45.00 35.00 30.00 27.50 25.00 
f1/2 hr  27.50 22.50 20.00 17.50 15.00 

(•) Includes 6 1-min spots, plus credits. 
(T) Includes 3 1-min spots, plus credits. 

DISCOUNTS 
2 or more per alt-5% 

10. SPECIAL FEATURES 
NEWSCASTS 

5 min every hr. ea  7.50 
2 or more per mk-5% 

WSJM 
1956 

ST. JOSEPH 

Mutual Network 
Subscriber to the NAB Radio Code 

Media Code 4 223 1320 5.00 

WS.Idi, Inc., Box 28. 414 State St., SL Joseph. 
Mich. 49085. Phone 616.933-3992. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Joseph D. Mackin. 
hales Manager-Ted Falle. 
Program Director-Ted Tillotson. 

2, REPRESENTATIVES 
Nevr York, Chicago, Detroit-Stone Representatives, 
Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 ke. 
Non-directional. 

Operating schedule: 5:00 am-midnight Mon thru Bat: 
7:30 am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 2d. la, 5, 6a, lb, 8. 
Rate Protection: 10b, lib, 12b, 13b. 141), 15a, 156, 

11e, le. 
Basic Rates: 2013. 21a, 21b, 22e, 23a, 23b, 24b, 25e. 

26, 28a, 29a, 29b, 30, 31, 32a, 33e. 
Contracta: 40e. 41. 42a, 42e. 43, 44a, 45, 46, 48, 49, 

50, 51e, 51b, 51e. 
Comb.: Cont. Discount': 60e. 60e, 601, 62d, 
Cancellation: 70e, 70d, 71a, 72, 73a, 
Prod, Services: 80, 81, 82. 
Affiliated with SIBS Radio Netvronr. 

TIME RATES 
El? 7/1/66-Reed 6/27/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 520 104x 156x 260x 320x 

I min 9.30 8.80 8.30 7.80 7.30 6.80 6.30 
30 see 8.30 7.80 7.30 6.80 6.30 5.80 5.30 
10 second announcements-50% of 1 minutia rate. 

7. PACKAGE PLANS 
PER %VIC, ROS: 

6 ti 12 ti 18 ti 24 81 30 tl 36 tl 
1 8.70 8.20 7.70 7.20 6.70 6.20 
30 sec._ .... 7.70 7.20 6.70 6.20 5.70 5.20 

6. PROGRAM TIME RATES 
I hr 1 hr 

1 x.  72.00 104 x.  64.00 
13 x  70.00 156 x_._ _ 57.00 
26 x   68.00 260 ..... 46.50 
52 x  66.00 312 x  43.00 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 he: 40% of hour. 5 min: 20% of hour. 

10. SPECIAL FEATURES 
Weathereasts at :15. 
15 min. 2.80 5 min 0. 
10 min  1.50 

WSJ M-FM 
1966 

ST. JOSEPH 

Subscriber to the NAB Radio Code 

Media Code 4 223 1321 3.00 
WWII, Inc., Box 28, 414 State Street, SL Joseph, 
Michigan 49085. Phone 616-983-3992. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Joseph D. Mackin. 
Station Manager-Ronald 'I'. Hutson. 
Sales Manager-Edward T. Falle. 

2. REPRESENTATIVES 
Stone Renresentatives, Inc. 

J. FACILITIES 
ERP 3,000 w.; 107.1 me. Stereo. 
Operating schedule: 5 am-midnight. EST. 
Antenna ht.: 308 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See boded renulatioas 
General: 1. 2, 7„ 8, 10, 11, 12a, 13, 23, 24, 30. 

31. 39. 
Rate Protection: 4, 6, 19. 
Contracts: 3, 16, 29, 37. 
Basle Batea: 5. 14, 15, 18, 
Comb. Cont. Discount': 0e, lb, 17. 21, 27. 
Cancellations: 32. 33. 

TIME RATES 
Eff 11/1/66-Iteed 10/17/66. 

6. SPOT ANNOUNCEMENTS 
lx 26e 520 104x 156x 

1 min 4.65 4.40 4.15 3.90 3.65 
30 sec 4.15 3.90 3.65 3.40 3.15 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
ROS PACKAGES 

PER WK. 
EA: 6+ 12 tl 18 01 24 ti 

1 mln  4.35 4.10 3.85 3.60 
30 sec  3.85 3.60 3.35 3.10 
10 sec  2.18 2.05 1.93 1.80 

8. PROGRAM TIME RATES 
1 HOUR 

1 x.  36.00 104 x  32.00 
13 x  35 . 00 156 x 20.50 
26 x  34.00 260 x  23.25 
52 x  33.00 312 x  21.50 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

260e 520x 
3.40 3.15 
2.90 2.65 

BIG RAPIDS (I AM; 1 FM) 
Iterasta County-Map Location E-8 

See SRDS consumer market map and data at begin-
ning of the State. 

30 ti 36 tl 
3.35 3.10 
2.85 2.60 
1.68 1.55 

WBRN 
1953 

Subscriber to the NAB Radio Code 

Media Code 4 223 1380 9.00 

WBRN, Inc., Box 825, 13574 Northland, Big Rapids, 
Mien. 49307. Phone 616-796-7684, 

I. PERSONNEL 
President-John A. White. 
Gen'l & Sta. Mgr.-Jack White. 

2. REPRESENTATIVES 
Michigan Spot Sales, Inc. 

3. FACILITIES 
1.000 w. days; 1460 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 
Simulcast during AM operational hours. For non-
simulcast facilities see WBRN-FM lilting. 

4. AGENCY COMMISSION 
15% time only: parable in 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21, 3a. 3d, 4a, 5, 6a, 
Rate Protection: 15b. 
Basic Rates: 24b, 25a. 28b, 28c. 
Affiliated with KI3S Radio Network. 

TIME RATES 
Elf 1/1/66-Reed 5/5/66. 

6. SPOT ANNOUNCEMENTS 
Ix 100x 300x 500x 1000e 

1 min  4.00 3.80 3.60 3.40 3.20 
30 sec_  3.50 2.80 2.60 2.40 2.20 

DOUBLE IMPACT 

IN NORTHERN 

MICHIGAN 

WWAM7WW17-FM 

The ONE-BUY 
combination for dominance 

in the rich 
Northern Michigan market 

Double AM-FM coverage in the 
vital 11-county Cadillac area gives 
you heart-of-the-market saturation. 
24-county FM reach-out completes 
your dominance of Northern 
Michigan. 

Effective coverage in Northern 
Michigan means INWAM / WWTV-
FM, and you get it with one buy! 
Ask Avery-Knodel for complete 

Information on WWAM/WWTV-FM, 
and the rest of the Fetzer stations 
... serving all of Michigan outside 
Detroit. 

WBRN-FM 
1964 

Media Code 4 223 1381 7.00 
W13101. INC., Box 825, 13574 Northland Drive, Big 

Rapids, Mich. 49307. Phone 616-796-7684. 
I. PERSONNEL 
President-John A. White. 
Gen'l & Sin Mgr.-Jack White, 

2. REPRESENTATIVES 
Michigan Spot Sales. Inc. 

3. FACILITIES ERP 8,000 w.: 100.9 me. 
Operating schedule: 6 am-10 pm. 
Simuleast with WBRN.AM 6 am-loeal sunset. Far 
Simuleast rates sat WBRN-AM, WBRN-Fit listing. 

4. AGENCY COMMISSION 
15% on time; payable in 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a, 3d, 4a, 5, 6e, 
Rate Protection: 15b. 
Basic Rates: 24b, 25e, 28b, 28e, 

TIME RATES 
ER 1/1/66-Reed 5/5/66. 

6. SPOT ANNOUNCEMENTS 
In 100x 300e 

1 min  4.00 3.80 3.60 
30 sec  3.50 2.80 2.60 

BIRMINGHAM 
Oalcland County-Map Location G-9 

See SUDS consumer market map and data at beginning 
of the State. 

See Detroit Urban Area 

500e 
3.40 
2.40 

1000e 
3.20 
2.20 

CADILLAC (2 AM; 1 FM) 
Wexford County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WATT 
1945 

Subscriber to the NAB Radio Code 
Media Code 4 223 1440 1.00 
Miduestern Broadcasting Co., Paul Banyan Bldg.. 

Traverse City, Mich. 49684. Phone 616-947-7675. 
STATION'S PROGRAMMING DESCRIPTION 

WATT: Programmed for adults and young adults. 
4 air personalities 6 am-6 pm. NEWS: network, re-
gional and local. 6-9 am music middle-of-the-road. 
sports, weather, farm show. 9-10 am guest interviews, 
birthdays, hospital news, want-ads. 10 am-noon music 
standards, middle-of-the-road, women't show. Noon-
1 pm news, network, local, farm and regional. 1-4 
pm music standards. 4-6 pm middle-of-the-road music. 
local and business news. 6-7 pm news regional, net-
work and sports. Teen, religious show. 7-9:30 pm 
current selling general popular music. 2 local news 
on week-ends. SPORTS: all live major league base-
ball home and away, live professional and college 
football. Live high school football and basketball. 
Contact Representative for further details. Rec'd 
7/00/67 

I. PERSONNEL 
General Mansger-Les Biederman. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 Ise, 

Non-directional. 
Operating schedule: 5:15-12:15 am. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protect:on: 10e. 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21e, 22b, 23a, 24a, 25e. 26, 27. 

28b, 29a, 30. 31, 33e. 
Contracts: 40a, 41, 42e. 43. 44a, 45, 46, 47e, 48, 49, 

50. 51a. 
Comb.: Cont. Discounts: 60a, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 
Member; Paul Runyan Network. 

TIME RATES 
Elf 2/1/67-Iteed 12/20/66. 

AA-6:30-9 am dc 4-6 pm. 
A-All ether times. 

7. PACKAGE PLANS 
PER WK: I ti 6 tl 12 ti 18 ti 24 ti 30+ 
AA ..... 8.00 7.75 7.50 7.00 6.50 6.00 
A ....... 6.50 6.25 6.00 5.50 5.00 4.50 

20/30 Zee: 75% of 1-min. 10 sec: 50% of 1-min. 
CONTRACT DISCOUNTS 

20 wk-4% 52 wk-8% 
8. PROGRAM TIME RATES 

Ix 26e 520 104x 2600 312x 
1/4 hr......... 27.00 25.00 24.00 23.00 22.00 20.00 
10 min..._ ..... 17.00 16.00 15.00 14.00 13.50 13.00 
5 min__ 12.00 11.00 10.00 9.50 9.00 8,50 

CONTRACT DISCOUNTS 
26 wk-4% 52 wk-8% 

W W AM vi( vv ir v (FM) 
1968 1961 

R A113 

CBS Radio Network 
A Fetzer Owned Station 

Media Code 4 223 1480 7.00 

Fetzer Broadcasting Co., Box 627. Cadillac, Mich. 
49601. Phone 616-775-3478. 
STATION'S PROGRAMMING DESCRIPTION 

WWAM: Programmed for adults and young adults. 
6 air personalities, 5 newsmen, 14 stringers. 5:30-
6:30 am, modern country music, farm reports, news and 
weather. 6:30 am-7 pm, middle-of-the-road music, 
news, weather, sports, farm reports, community events 

(This listing continued on next page) 
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Cadillac-W WA M,WWTV (FM)-Cont'd 
and tourist Information. 7 pm-12M, current hlts, 
netts, beather, sports, community events and tourist 
information. Tourist information includes hunting, 
fishing, skiing, camping, boating, snowinobiling, hik-
ing and road reports. Sports include baseball, college 
football. contact Representative for further details. 
Ree•cl 2/13/69. 

I. PERSONNEL 
President-John E. Fetzer. 
Vice-rres. & Gen'l Mgr.-Gene Ellerman. 
General Sales Manager-Ly.e C. Poag. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5,009 tv. days, 1,000 w. nights; 1370 kc. Directional. 
Operating schedule: 5:30 am-midnight. EST. 
FM-ERP 100,000 w.; 92.9 inc. Stereo. 
Operating schedule: Same as AM. 
Antenna ht.: 995 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10e, 111, 12e, 13e, 14b, 16. 
Basic Rates: 211b, 21b, 22e, 23a, 24a, 24b, 24e. 25a, 

26, 28e. 20e. 29e, 33a. 
Contracts: 40e. 41, 42e, 43. 45, 46. 47e, 48, 49, 

50, 51c. 
Comb.; Cont. Discounts: 60b, 601 60g, 601, 61b, 

62b. 62d. 
Cancellation: 70a, 70e, 715, 73b. 
Prod. Services: 80, 81, 82. 
An:hinted with CBS. 

TIME RATES 
No. 2 Elf 1/1/69-Ree'd 11/19/68. 

AA-Mon thru Fri 5:30-9:30 am & 4-7 pm; Sat 
am-midnight; Sun 1-8 pm. 
A-Mon thru Fri 9:30 am-4 pm & 7 pm-midnight; 
Sun 8 am-1 pm & 8 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x 104e 156x 260x 312e 520x 
I min  11.00 10.00 9.00 8.00 7.00 6.00 5.00 
30 sec.  8.80 8.00 7.20 6.40 5.60 4.80 4.00 

CLASS A 
1 min  9.00 8.00 7.00 6.00 5.00 4.00 3.00 
30 sec  7.20 6.40 5.69 4.80 4.00 3.20 2.40 
10 sec flat, ea 3.50. Not combinable for spot fre-
quency discounts. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-10%. 1-min and 30-sec spots only. 

7. PACKAGE PLANS 
CLASS AA 

PER WE; 6 ti 12 tl 18 ti 24 ti 30 ti 
1 min  10.00 9.00 8.00 7.00 6.00 
30 sec  8.00 7.20 6.40 5.60 4.80 

CLASS A 
1 min.  8.00 7.00 6.00 5.00 4.00 
30 sec  6.40 5.60 4.80 4.00 3.20 

10. SPECIAL FEATURES 
NEWS 
1-52x 104x 156e 208x 260e 

1/4 hr  24 23 22 21 20 
10 min  10 18 17 16 15 
5 min  15 14 13 12 

CARO 
Tuscola County-Map Location G-8 

See SRDS consumer market map and data at beght-
fling of the State. 

WKYO 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 223 1560 6.00 
Tuscola Broadcasting Co.. 101 N. State SL, Caro, 

Mich. 48723. Phone 517-673-2136. 
STATION'S PROGRAMMING DESCRIPTION 

WKYO: Programmed for adults and young adults. 
Emphasis on local and farm news. News and agri-
cultural directors. Farm service 6-7 am M-Sat. 
Farm reporter program noon-12:30 pm M-Sat. 5 min 
newscasts each half hour until 9 am. then news 
highlights on hour, 5 min reports on half hour. Four 
15 min roundups at 7:30 am, 8:30 am, 12:30 pm & 
5:30 pin. Talk and listener phone programs, women's 
program, interviews, remotes. MUSIC: middle-of-
the-road new 45's and albums. heed 1/3/69. 

I. PERSONNEL 
Pres. & Can't Mgr.-Robert Benkelman. 
Sales Manager-J. F. McMullen. 

3. FACILITIES 
500 w. days; 1360 be. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time only; 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 2b, 3e, 3b, 4e. 4d, 5, 6e. 7e. 8. 
Rate Protection: 10e. lia. 12e. 13e, 14e. 
Basle Rates: 20b, 21e, 21b. 22e. 22b, 23e. 24e. 24e. 

25a, 26, 28a, 28e, 29a, 29b. 
Contracts: 40a. 44a, 441). 45, 46, 471. 48. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 601. 61e. 

61b, 62d. 
Cancellation: 71e. 72, 73e, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 4 ER 7/69-Reed 7/23/69. 

6. SPOT ANNOUNCEMENTS 
PER WE: 10 ti 15 ti 20 ti 25 ti 40 ti 50 ti 
1 mln  5.25 4.95 4.65 4.35 4.00 3.60 
30 sec  3.50 3.30 3.10 2.90 2.60 2.40 
10 sec  1.75 1.65 1.55 1.45 1.30 1.20 

CONSECUTIVE WEEK DISCOUNT 
13-25 wk-10% 26-52 uk-20% 

CHARLOTTE (1 AM; 1 FM) 
Eaton County-Map Location E-I0 

See SUDS consumer market map and data at begin-
ning of the State. 

WCER 
1056 

Media Code 4 223 1620 8.00 
Eaton County Broadcasting Company. Box 269. 1615 
W. Laurence. Charlotte, Mich. 48813. Phone 517-
543-0340; 0341. 

I. PERSONNEL 
1.  • ent-Buy W. McLean. 
Sta. et Court ItIgr.-Datid L. Hicks. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 
Micingan Spot Sales, Inc. 

3. FACILITIES 
5,000 w. days; 1390 kc. Directional. 
ukeratitta setieutoe: u:ou a.m. W sunset weekdays; 
8:ou a.m, to sunset Sunday. EST. 

4. AGENCY COMMISSION 
15% on time uno : nu cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 34, 4a, 44. 5, 6a, 7b. 8. 
Rate Protection: lua. 12e. 13e. 14e. 
Basic Rates: DM, 21a, 25a, 26, 28e. 
Contracts: 40a, 45, 46, 49. 
Comb.: Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a, 78e, 71s, 72. 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Et! Itec'd 1/2/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x  5.95 104 x  4.70 
13 x  5.60 156 x  4.45 
26 x  5.35 260 x  3.80 
52 x  5.00 312 x    3.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  60.00 36.75 25.30 11.60 
13 x  58.50 34.45 23.90 11.05 
26 x  54.00 32.90 22.45 10.45 
52 x  49.50 29.95 20.90 9.75 
104 x  44.25 28.10 19.40 8.90 
156 x  38.60 26.25 17.90 8.35 
260 x  37.50 24.75 16.40 7.85 
312 x  36.75 22.45 14.90 7.40 

W C E R-FM 
1065 

Medla Code 4 223 1621 6.00 
Raton County Bruatteastmg Co., Box 218, Charlotte. 

Mich. Plume 517-543-uattL 
I. PERSONNEL 
President-Roy W. McLean. 
Manager-David L. Hicks. 

3. FACILITIES 
Bite 3,090 w.; 02.7 mc. 
Operating schedule: 6 am-10 pm. EST. 
Antenna nt.: lao ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 400. 

TIME RATES 
Rates eductive 

listel received April 23, 1:165. 
6. SPOT ANNOUNCEMENTS 
1 tl  3.25 100 ti 2.25 
25 ti  50 ti  U. í 5 250 58 50U   2 15 2.  2.00 

10. SPECIAL FEATURES 
NEWS AND FEATURE PROGRAMS 

5 min  . 5.50 

CHEBOYGAN 
Cheboygan County-elap Location F-5 

See SUDS column market map and date. at begin-
ning of the State. 

WCBY 
1954 

Media Code 4 223 1680 2.00 
Straits Broadcasting Company. Inc., Mackinaw Ave.. 

Cheboygan, Mich. 49721. Phone 616-627-2341. 
Brunch omee: Si. Ignace, Such. Pnone BAIL 

I. PERSONNEL 
President-Richard E. Hunt. 
General Manager-Bob Benedict. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1,000 w.; 1240 kc. Non-directional. 
Operating scnedule: 0:00 a.m. to 11:00 p.m. week-
days; 7:00 a.m. to 10:U0 p.m. Sunday. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, lb, 4a, 5, Ga, 7e. 8. 
Rate Protection: 111a, lia. 12a, 130. 14a. 
Basic itates: 205, 22a, 22b, 23a, 24b, 28e. 29a. 
Contracts: 40a, 45. 472. 
Cobb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 710. 

TIME RATES 
Rates effective May 1, 1958. 

Rates received March 14. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. Ann. 

1 time...... 43.00 26.00 11.00 11.75 8.25 4.25 
13 times.... 3U IA 24.110 10.50 9.50 7.60 4.00 
26 times._ 36.08 23.00 10.00 11.25 7.00 3.75 
52 times._ 33.00 21.110 9.75 9.00 6.75 3.50 
104 times._ 30.00 19.00 9.25 8.50 6.50 3.25 
156 times._ 28.00 17.00 9.00 8.25 6.00 3.00 
Station break rates are same as 1-minute spots. 

CLARE (1 AM; I FM) 
Clare County-Map Location E-7 

See SUDS consumer market map and data at begin-
ning of the State. 

WCRM 
1961 

Media Code 4 223 1740 4.00 
BI-County Broadcasting Corporation. North Mission 

St. Clare. Mich. 48617. l'hone 517-386-9907. 
I. PERSONNEL 
General Manager-Russell Holcomb. 
Commercial Manager-Jim Sands. 

3. FACILITIES 
25i.) tv. days: 090 kc. Directional. 
Operating schedule: 6 am-10 pm. EST. 
Partial simulcast opera:inn. simulcast during AM 
operational hours. For non-simulcast facilities see 
WCRM-FM. 

4. AGENCY COMMISSION 
15% un time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, 41. 4d, 5, 6a, 7b, 8. 
Rate Protection: 105, lla. 12e, 13a. 14e. 15b, 16. 
Basic itates: 20b, 21a, 220. 23e. 24b, 26, 27, 281. 

29a, 30, 33a. 
Conuacts: 40a, 41, 43, 44e, 45, 46, 47e. 48, 49, 54. 

51a. 
Comb.; Cont. Discounts: 60f. 61e. 62b. 
Cancellation: 78e. 70e. 71e. 72, 73b. 
Prod. Services: 80, 81. 82. 
Afilliated with 1(13S Radio Network. 

TIME RATES 
No. 4 Elf - Steed 2/8/68. 

6. SPOT ANNOUNCEMENTS 
lx 13e 26e 38e 52e 104x 

1 min  4.00 3.50 3.25 3.00 2.75 2.50 
30 sec  3.00 2.50 2.25 2.00 1.75 1.50 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr 1 hr 

1 x  5 10 15 20 30 
10. SPECIAL FEATURES 
Business Briefs-per line of copy .25. 
Business Briefs are run together (more than 1 client) 
up to 16 lines or 1 minute. 

WCRM-FM 
1967 

Media Code 4 223 1741 2.00 
Bi-County Broadcasting, Inc., 11170 N. Mission St., 

Clare. Mich. 48617. Phone 517-386-9907. 
I. PERSONNEL 
General Manager-Russell Holcomb. 
Commercial Manager-Jim Sands. 

3. FACILITIES 
EEP 3,000 x.•' 05.3 mc. 
Operating schedule: 6 am-10 pm. EST. 
Antenna ht.: 186 ft. above average terrain. 
Partial simulcast operation. Operated separatuly sun-
set-10 pm. For simulcast facilities see WCRM. 

4. AGENCY COMMISSION 
15/0: time only. 30 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 35. 40. 4d. 5, 60, 71). 8. 
Rate Protection: 10e, lia, 12a, 13a. 14a„ In. 16. 
Basic Rates: 20b, 21e. 220. 23a, 24b, 26, 27, 28e, 

29a. 30, 33a. 
Contracts: 40s. 41, 43, 44a. 45, 46, 47a, 48. 49, 

50, 510. 
Comb. Cont. Discounts: 60f, 61a. 62b. 
Cancellation: 70e, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 

Rates aro identical to WCRM. Seo that listing. 

COLDWATER (1 AM; 1 FM) 
Branch County-Map Location E-11 

See SitDS consumer market map and data at begin-
ning of the State. 

WANG (FM) 
1950 

Media Code 4 223 1800 6.00 
Zarc, Inc. ' Box 32, Coldwater, Mich. 49036. Phone 

517-279-9119. 

I. PERSONNEL 
Vice-President-Dick Peterson. 
Office Manager-Marilyn Champion. 

2. REPRESENTATIVES 
Bernard Ihmard & Co., Inc. 

3. FACILITIES 
ERP 58,000 w.; 98.5 mc. 
Operating schedule: 6:00 am-11:30 pm. EST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
1.5%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a, 4e. 5, 6a, 71). 8. 
ltate Protection: 15b. 
Basic Rates: 20b, 21b, 22a. 22b, 23e. 24b, 25e, 26, 

28a, 28e, 29a, 30. 
Contracts: 401. 41, 44b, 45, 46, 47a, 49. 
Comb.; Cont. Discounts: 60g. 601, 61b. 
Cancellation: 711a, 70e. 71e, 72, 73b. 
Prod. Services: 80. 
Tobacco advertising acceptable. 
AM facilities: 04TVIL 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 14F En' 6/1/66-Rec'd 6/2/66. 
6. SPOT ANNOUNCEMENTS 

lx 52x 104e 156x 260e 
1 min  8.50 7.75 7.00 6.25 5.50 
30 sec  6.00 5.50 5.00 4.50 4.00 
20 sec  4.70 4.40 4.10 3.80 3.50 
5200 minimum-10% additional discount. 

7. PACKAGE PLANS 
*SATURATION SPOT SCHEDULE 

PER DAY: 1 min 30 one 20 see 
3 ti, 15 minimum, each  7.00 5.00 4.10 
5 ti, 25 minimum, 6.50 4.63 3.90 
7 ti, 35 minimum, *6.00 4.23 3.70 

ilt•altesROS-deduct 10% from Saturation Schedule 

Schedules specifying broadcasts only on Thursday & 
Friday add 25% to above rates. Earned Shun Rate 
will apply if contract is not fulfilled. 
Rates after 7 pin 65% of above rates. 

8. PROGRAM TIME RATES 
1/2 hr  1 x 52e I04x 1564 260e 

35.00 33.50 30.00 27.09 24.00 
1/4 hr  25.00 23.50 22.00 20.511 19.00 
10 min  20.00 18.75 17.50 16.25 15.00 
5 min  12.75 11.75 10.75 9.75 8.75 

WTVB 
1949 

Media Code 4 223 1860 0.00 
Zarc, Inc.. Box 32, Coldwater, Mich. 49030. Phone 

517-279-0119. 
I. PERSONNEL 
Vice-President-Dick Peterson. 
Office Manager-Marilyn Champion. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

MICHIGAN 
3. FACILITIES 

5,000 w. days. 1,000 w. nights; 1590 Ice. 
Directional-night only. 

Operating schedule: 6:11t1 a.m. to 11:30 p.m. EST. 

4. AGENCY COMMISSION 

15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 2b, la. 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 22a, 22b, 230, 24b. 25a, 26, 

28e, 28e, 29a, 30. 
Contracts: 40e. 41, 44b, 45, 46, 47a. 49. 
Comb.; Cont. Discounts: 60g, 601, 61b. 
Cancellation: 70e, 78e. 71a, 72. 73b. 
Prod. Services: 80. 
No cash rebates. 
FM facilities: WANG (FM). 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
El! Reed 8/20/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52e 

1 min  10.00 9.00 
20/30 see  8.00 7.20 
10/15 see........- 5.00 4.50 
520 a-10% additional discount. 

7. PACKAGE PLANS 
SATURATION PLANS 

(Preemptible by fixed announcements) 

I min 20/30 10/15 
3 tl, 15 minimum  8.00 6.40 4.00 
5 ti, 25 minimum  7.00 5.60 3.50 
7 ti, 35 minimum  6.00 4.80 3.00 

104e 
8.00 
6.40 
4.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 x  70.00 42.00 28.00 
52 x  65.00 39.00 26.00 
104 x  60.00 36.00 24.00 
156 x....__.   55.00 33.00 22.00 
260 x  50.00 30.00 20.00 

DEARBORN (I AM; 1 FM) 

156e 
7.00 
5.60 
3.50 

260x 
6.00 
4.80 
3.00 

10 min 5 min 
21.00 14.00 
19.50 13.00 
18.00 12.00 
16.50 11.00 
15.00 10.00 

Wayne County-Map Location G-10 

See SltDS consumer market map and data at begin-
ning of the state. 

See Detroit Urban Area 

DETROIT (and) 
DETROIT URBAN AREA 
STATIONS IN DETROIT: 
WABX (FM) 
WBFG (FM) 
WCAR, WCAR-FM 
WCHD (FM) 
WGPR (FM) 
W.IBK, W1BK-FM 
WILD 
WJR, WJR-FM 

WLDM (FM) 
WMUZ (FM) 
WMZK (FM) 
WOMC (FM) 
WQRS (FM) 
WW1, WW1-FM 
WWWW (FM) 
WXYZ, WXYZ- FM 

STATIONS IN DETROIT URBAN AREA: 
Detroit Urban Area stations are listed immediately 
following the listings for Detroit stations. 
CKLW. CKLW-FM, WHFI (FM), Birming-

n sor. Canada 
WBRB, WBRB-FM. 
Mount Clemens. Mich. 

WCHB, Inkster. Mich. 
WEXL, Royal Oak, Mich. 

WKNR, Wit.NR-FM 
Dearborn, Mich. 

WPON. Pontiac. Mich. 
WTAK. Garden CRY. 

Mien. 

• • 

Prevent heartbreak and hunger 
across the world - •each dollar 
sends a Food Crusade package 
through CARE, New York 10016. 
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Detroit's our town, and we are 
proud to be the TOP CAT. The 
housewives' favorite . . . the 
guys' in-car radio companion .. 
and very "PAW-PULAR" with 
the teens. You might say we're 
a member of the family. Now, 
when you're welcome in that 
many households and by sa 
many attentive ears-the word 
might get around that you're a 
FAT CAT. Not so! Never! Never! 
Never! 
We've been around a long time 
and seen the rise and fall of 
many a FATCAT leader, who 
FORGOT Ihis responsibilities. 
'TOPCAT, CKLW is just as anx-
ious to please you, today, 
as we were before we achieved 
our long standing dominant 
position. 
Things are purring along for 
us, because we're doing what's 
expected: - 
TOP CATS DON'T PUSSY FOOT 
AROUND. AGREED? 

9.st 
IN HOMES-WOMEN-

MEN-TEENS 
PULSE SURVEY: 

JAN., FEB., MARCH, 1969 

RADIO EIGHT 

53,000 PERSUASIVE WATTS 
1450 GUARDIAN BLDG. 

DETROIT, MICHIGAN 48226 

PHONE (313) 961.7200 

•Average 1/4 hour 

MICHIGAN 

STATIONS IN DETROIT 
DETROIT (6 AM; 15 FM) 
WINDSOR (1 AM; 1 FM) 
Wayne County-Map Location CI-10 

See SUDS consumer market map and data at begin-
ning of the State. 

CKLW C K L W-FM 
1932 1949 

CITY OF LICENSE 
WINDSOR 

RKO RADIO REPRESUITAINES.INC 
(This is a paid duplicate of the listing appearing 
under Detroit Urban Area.) 

Media Code 4 223 3060 5.00 
Business office: Essex Broadcasters. Inc., 1450 
Guardian Bldg.. Detroit, Mich. 48226. Phone 31:-
961-7200. TELEX 023-5398. 

STATION'S PROGRAMMING DESCRIPTION 
CKLW: Programmed for 20 to 49 age bracket and 
youth audience. 
MUSIC: Today's most popular hits are played 24 
hours daily. NEWS: Local, regional, national and 
international 6 min summaries including sports and 
weather every hour, 6-9 am. M-Sat at 20 min before 
hour. Every 3 hours at all other times. Traffic and 
weather reports are broadcast around clock. 3 pm-
12M Sun. station programs greatest hits of all 
time. Contact Representative for further details. 
Reed 11/29/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-R. J. Buss. 
Sales Manager-Harold S. Tower. 

2. REPRESENTATIVES 
ItKO Radio Representatives, Inc. 

3. FACILITIES 
50,050 w.; 800 ke. International clear channel. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 50,000 w.; 93.9 me. 
Operating schedule: Same as AM separate program-
ruing 6 pm-midnight. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 31). 4a, 4d, 6a. 7b, 8. 
Rate Protection: 10e, 11c, 12e. 13e, 
Basic Rates: 200, 22a, 22b. 23a, 26, 28a, 29a. 
Contracts: 40a. 425, 45, 46. 
Comb.: Cont. Discounts: 60a, 61a. 61b, 62b. 
Cancellation: 70a. 70e, 71a. 738. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Err 7/1/69-Ree'd 6/19/69. 
AA-Mon thru Fri 6-10 am & 3-7 pm; Sat 6 am-
7 pm: Sun 10 am-7 pm. 
A-Mon thru Fri 10 am-3 pm; Mon thru Sun 7-10 
pm. 
B-Mon thru Sun 10 pm-1 am. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK, EA: 
I ti 6 ti 12 ti 18 ti 24 ti 30 ti 

AA   125.00 115.00 110.00 105.00 100.09 95.00 
A   105.00 95.00 90.00 85.00 80.00 75.00 

85.00 75.00 70.00 65.00 60.00 55.00 
30 SECONDS 

AA   100.00 92.00 88.00 84.00 80.00 76.00 
A   84.00 76.00 72.00 68.00 61.00 60.00 

68.00 60.00 56.00 52.00 48.00 44.00 
10 SECONDS 

AA   62.50 57.50 55.00 52.50 50.00 47.50 
A   52.50 47.50 45.00 42.50 40.00 37.50 

42.50 37.50 35.00 32.50 30.00 27.50 
1-minute, 30-seconds and Newscasts combine with 10. 
second spots for maximum frequency on 10-second 
spots only. Spots must rotate equally over not less 
than 6 days. 

ROS PLAN 
When available, 20% discount on applicable rates. 
Spots preemptible without notice. Not combinable 
with other schedules. Does not earn consecutive week 
discounts. 

10. SPECIAL FEATURES 
NEWS/FIXED 

PER WK. 1 MIN: 3 ti 
AA   135 
A   115 
JO   95 

WA B X (FM) 

6 ti 12 ti 18 tt 
130 125 120 
110 105 100 
90 85 80 

(D) 

1960 
DETROIT 

Media Code 4 223 1980 6.00 

Century Broadcasting Corp., 3307 David Stott Bldg.. 
Detroit. Mich, 48226. Phone 313-961-8888. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Howard Grafman. 
Manager-John Detz. 
Traffic Manager-Edith Chiroka. 

2. REPRESENTATIVES 
Gert Bunches and Associates. 

3. FACILITIES 
ERP 36,000 w.: 99.5 me, Stereo. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: Da. la, 3d. 4a. 5. 
Rate Protection: 10a, Ila, 12a, 13a, 14e. 
Basle Rates: 22a, 23a. 
Contracts: 40a, 41. 
Comb.: Cont. Discounts: 60d. 
Cancellation: 71a. 72, 73a. 
Prod. Services: 80. 81. 82. 
Member: Gee. Bunches & Associates Group. 

TIME RATES 
Eff 2/2/69-Ree'd 1/29/69. 

AA-Mon thru Sun noon-midnight. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 52x 156x 260x 520x 
AA   24 `v, 19 17 15 
A   19 17 15 13 11 

30 SEC: 
AA...........-   18 16 14 12 10 
A   14 12 10 8 6 

7. PACKAGE PLANS 
PER WK, I MIN: 12 ti 18 11 24 tl 30 ti 40 ti 
AA   18 16 14 12 11 
A   14 13 11 10 9 

30 SEC: 
AA   14 13 11 19 9 
A   10 9 8 7 6 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 260x 312x 

1 .... 140 135 130 125 118 110 100 
1/2 hr: 60% of hour. 1/4 hr: 40% of hour. 

WBFG (FM) 
1962 

DETROIT 

111› MCI 
Media Code 4 223 2040 8.00 

The Trinity Broadcasting Corp., 8009 Lyndon Mo.. 
Detroit. Mich. 48238. Phone 313-863-5650. 

STATION'S PROGRAMMING DESCRIPTION 
WBFG (FM): Programmed for adults and young 
adults. 
Complete religious programming with exception of 
general news show. NEWS 10%: local, national 
and international. 8 air personalities with gospel 
DJ shows. Live remote broadcasts 4-1/2 hours a day 
Reed 10/26/67. 

I. PERSONNEL 
President-Joe Ninowski. 
Gen'l & Sales Mgr.-Dan Milewski. 

3. FACILITIES 
ERP 100,000 w.; 98.7 me. Stereo. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 497 ft. above average terrain. 

4. AGENCY COMMISSION 
None. Bills payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, 3a, 4b, 4d, 6e, 7a. 
Rate Protection: 15b. 16. 
Basic Rates: 20b, 21b, 21e. 22a, 235. 246, 25a„ 26, 

28a, 29a, 33e. 
Contracts: 40e. 41, 42a, 42c. 45. 46, 47e, 48. 51e. 
Comb.; Cont. Discounts: 60b, 60e, 60h, 61b, 625. 
Cancellation: 70a. 70d, 71a, 72, 73a. 
Prod. Services: 82. 

TIME RATES 
Elf Reed 2/26/68. 

6. SPOT ANNOUNCEMENTS 
13x 265 52x 104x I56x 260x 312x 

1 min  12.00 11.50 10.75 10.50 10.00 9.00 8.50 
30 sec  7.75 7.50 7.00 6.75 6.50 5.75 5.00 

IL PROGRAM TIME RATES 
13x 26x 52x 104x I56x 260x 312x 

1 hr  66.00 62.00 57.00 54.00 51.75 49.25 46.25 
1/2 hr  40.00 35.00 31.00 28.00 26.00 23.00 21.00 
1/4 hr  24.75 21.25 18.00 17.00 16.25 15.50 15.00 
5 min  16.50 14.75 13.75 13.00 11.25 10.50 8.50 

10. SPECIAL FEATURES 
NE1VSCASTS 
(6 days a week) 

(*) 5 min 1/4 he 
13 wk  22.25 36.00 102.50 
26 ask  20.00 34.50 84.00 
52 wk  18.00 30.00 79.50 

(*) Headlines. 

Earl F11410 

WCAR W C A R-FM 
1999 1964 

DETROIT 

RADIO ADVERTISING REPRESENTATIVES,INe 
Media Code 4 223 2100 0.00 

WCAR, Inc.. 18900 James Couzens Hwy., Detroit, 
Mich. 48235. Phone 313-345-8600. 

I. PERSONNEL 
Gen'l & Sales Mgr.-H. Y. Levinson. 
Sales Service-S. Sam Bobrocky, Pat Furton. 

2. REPRESENTATIVES 
Radio Advertising Representatives, Inc. 

3. FACILITIES 
55,000 w. days, 10.000 w. nights; 1130 kc. Directional 
-day and night. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 10,000 w.; 92.3 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 480 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; payable whoa rendered. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10d, lid, 12d, I3d. 
Basic Rates: 29b. 
Contracts: 40e. 46. 48. 
Cancellation: 73a. 
In event of revision of station rates or discounts, any 
continuous broadcasts under advertiser's contract may 
be extended at rates and discounts herein shown with-
out penalty of short-rate or loss of discounts on pre-
vious broadcasts for a period of not more than 26 
weeks from effective date of such revision. 
Announcement schedules accepted by station subject 
to change within same rate classification. 
Station programs music for best listening effect; ac-
cordingly, time of fixed position announcements may 
vary slightly in accordance therewith. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 17 Elf 5/16/69-Reed 7/7/69. 
AA-Mon thru Fri 6-9 am & 3:30-7 pm. 
A-Mon thru Fri 9 am-3:30 pm; Sat & Sun 6 am-
7 pm. 
B-Daily 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
AA A-

1 min 30 see 10 see I mln 30 ass 10 tee 
Open   49 39 25 39 32 20 
50 x  48 38 24 38 31 19 
100 x  47 37 23 37 30 18 
250 1  46 36 22 36 29 17 
500 x  45 35 21 35 28 16 

7. PACKAGE PLANS 
A 

PER WK, EA: 
1 min 30 see 10 see 1 min 30 ses 10 ses 

5 ti  37 30 19 21 17 12 
12 ti  36 29 18 19 16 11. 
24 ti  36 ti  34 27 17 18 15 10 

32 25 15 17 14 9 
May consist of part AA, A and B. The number of 
spots in each class may be combined to earn lowest 
rate for each. 

ROS 
(Daily 9 am-8:30 pm) 

WKLY, 
EA: 5 ti 10 ti 15 ti 20 ti 25 ti 30 tl 36 tit 

1 min  30 28 26 24 22 20 10 
30 see ..... 24 22 21 19 18 16 15 
10 sec  18 17 16 15 13 12 11 
Includes spots in all time classifications, subject 
to station availabilities. Class AA & A contribute 
to ROS for lowest rate. 

WCHB 
INKSTER 

Independent Negro 
City of license, Inkster, Michigan. 
Detroit office: 278 E. Forest, Detroit Mich. 48201, 
Phone 321-0590. 

See listing under Detroit Urban Area. 

  Advertisement   
Bell Broadcasting Company, 32790 Henry Ruff Road. 

Inkster, Michigan 48141. (313) 278-1440. 
I. PERSONNEL 
President-Dr. Haley Bell. 
Vice-Pres. & Gen'l Mgr.-Dr. Wendell Cor. 
Vice Pres.-Sales-Gary Arnold. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Los Angeles-San Franciseo-Savalli/Gates, Inc. 
South-Bernard I. Ochs Company. 

3. FACILITIES 
Operating schedule-24 hours daily, 1000 w; 1440 ke. 

6. SPOT ANNOUNCEMENTS 
1 minute-

AAA AA A 
1 ti  50.00 40.00 35.00 
6 ti  45.00 35.00 30.00 
12 ti  38.00 32.00 28.00 
24 ti  37.00 31.00 27.00 
36 ti  36.00 30.00 26.00 
48 ti  35.00 29.00 25.00 
30 sec or less: 80% of 1-min. 
10 sec or less: 60% of 1-min. 
Above minute rates apply for 1-12 weeks. See 
WCHB listing, Detroit Urban Area, for rate schedule 
with further frequency discounts. 

WCH D (FM) 
1960 

DETROIT 

Media Cede 4 223 2160 4.00 
Bell Broadcasting Co., 278 E. Forest, Detroit, Mich, 

48201 Phone 313-321-0590, 

I. PERSONNEL 
President-Haley Bell. 
Vice-Pres. & Gen'l Mgr.-Wendell CPI. 
Sales Manager-Gary Arnold. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
DM Angeles-San Francisco-Savalli/Gates, Inc. 
South-Bernard I. Ochs Co. 

3. FACILITIES 
REP 34,000 w.: 105.9 me. 
Operating schedule: 9-5:45 am, EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulatione 
General: 2a, 3a, 31). 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 1111. 12b, 13b, 14b, 
Basic Rates: 20a, 22a, 235, 241a, 25a, 26, 28a. 29a. 
Contraes: 40a, 42a, 45, 46. 475, 48. 
Comb.: Cont. Discounts: 60k, 61e, 62b, 62e. 
Cancellation: 70a. 70e. 71a, 73a. 
AM facilities: WCHB, Inkster. 

TIME RATES 
No. 4 Eff 2/1/69-Rec'd 2/10/69. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 520 104x 

1 min  13.00 12.00 11.00 10.00 
30 see  10.00 9.00 8.00 7.00 

7. PACKAGE PLANS 
AA-Mon thru Sun 7 pm-midnight. 
A-All other times. 

MLNIMUM 8 WEEKS 
CLASS AA 

PER WK: 5 ti 10 ti 15 tl 20 tl 30 ti 50 ti 
1 min.  12.00 11.00 10.00 9.00 8.00 7.00 
30 sec  9.00 8.00 7.00 6.00 5.50 5.00 

CLASS A 
1 min  10.00 9.00 8.00 7.00 6.50 6.00 
30 sec  7.00 6.00 5.50 5.00 4.50 4.00 
All Night Show: half sponsorship, Mon thru Sat 

(rotate between midnight-3 am & 3 am-6 am) 150 
8. PROGRAM TIME RATES 

Ix 26x 52x I04x I56x 260K 312x 
1 hr  90 85 80 75 70 65 60 
1/2 hr  55 52 50 47 45 42 40 
1/4 hr  40 38 37 35 34 32 30 
5 min  18 17 16 15 14 13 12 

(Detroit continued on next page) 

156x 260x 
9.00 8.00 
6.00 5.50 

312x 
7.00 
5.00 
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MICHIGAN 

Detroit-Continued 

WEXL 
1923 

CITY OF LICENSE 

ROYAL OAK 

Alan Torbet 
Associates, Inc. 

NAB 

(Titis is a paid duplicate of the listing appearing 
under Detroit Urban Area. Michigan.) 

Media Code 4 223 3240 3.00 
Sparks Broadcuting Company, Box X-I00, Detroit, 

Mich. 18220. Phone 313-564-6521. 
Other Studio: Ferndale. Mich. 
STATION'S PROGRAMMING DESCRIPTION 

WEXL: Programmed for adult audience. 
MUSIC: country and western. AIR PERSONALI-
TIES handle all segments: NEWS: network news on 
hour. Sl'OltTS: G times per day. Community news 
30 min per day. RELIGIOUS: 1 hour per day and 
all day Sun. COMMERCIAL POLICY: 16 minutes 
per hour maximum. Remote broadcasting available. 
Contact Representative for further details. Reed 
2/12/68. 

I. PERSONNEL 
Prestdent--Gamet G. Sparks. 
General Manager-Gordon A. Sparks. 
Sales Manager-Ernie Bolder. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1000 w. days, directional; 250 w. nights, non-direc-
tional. 1340 kc. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only: weekly or monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 313, 3d, 4a, 44, 5, 6a, 7b, S. 
Rate Protection: 10e. 11e, 12e. 13e. 14e. 15b. 
Basic Rates: 20b, 215. 21b, 21e. 21d, 22a. 22b, 23e. 

24b, 24e. 25a, 26, 27, 28a. 29a, 30, 33b. 
Contracts: 40a, 41, 4213. 42d, 44a, 45, 46, 47e. 48, 

51a. 51b. 
Comb.: Cont. Discounts: 60b. 60g, 61a, 024. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf 6/1/67-Reed 5/1/67. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 ans-3 pm & 7-8 pm; Sat & Sun 
6 am-8 DM. 
B-Daily 8 pm•midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 5 ti 10 tl 15 ti 20 ti 
AA .......... 35.00 30.00 26.00 24.00 22.00 
A   30.00 25.00 22.05 20.00 18.00 
  21.00 17.50 15.50 14.00 12.50 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
CONSECUTIVE WEEKS DISCOUNT 

52 wks-10% 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
(1 min) 

PER WE: 
18 ti (6AA. 631, 612), ea  16.39 
24 tl (8AA, 8A. 813). ea  14.79 

8. PROGRAM TIME RATES 
1 ti 

or less 52 ti 156 Li 260 ti 
than or or or 

5 MIN: 6/wk 6/wk 12/wk 18/wk 
Class AA  50.00 45.00 40.00 35.00 
Class A    45.00 40.00 35.00 30.00 
1/4 SIR: 
Class AA  75.00 70.00 65.00 60.00 
Class A  70.00 65.00 60.00 55.00 
1/2 Illt: 
Class AA  100.00 90.00 80.00 70.00 
Class A  95.00 85.00 75.00 65.00 

SIR: 
Class AA  150.00 140.00 130.00 120.00 
Class A  140.00 120.00 120.00 110.00 
B-70% of A rates. C-50% of A rates. 

(D) 

WGPR (FM) 
1961 

DETROIT 

C 
Media Code 4 223 2340 2.00 
WCIPR, Inc.. 2101 Gratiot Ave.. Detroit. Mich. 

48207. Phone 313-961-8833. 
STATION'S PROGRAMMING DESCRIPTION 

WGI'lt (FM): Programmed for the adult black listen-
ers, playing rhythm & blues, jazz and gospel music 
for listeners between the ages of 25 and 60. Itee'd 
1/21/69. 

I. PERSONNEL 
President-Dr. William V. Banks. 
General Manager-George L. Carter. 
General Sales Manager-Jim Pane Gos. 

3. FACILITIES 
Eltl' 35.000 w.: 107.5 me. 
Operating schedule: 24 hours dallys. EST. 
Antenna ht.: 380 ft. ahnve average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General lb, 2h. 3a. 3d: 4a, 44. 6a, 7a. 
Rate Protection: 10e, lie. 120. 13a, 14a. 
Basle Rates: 20b. 21a. 22a, 22b, 24e, 26. 28e, 29b, 

32a. 
Contracts: 40a. 42a, 42d, 45, 46, 47e. 49, 51h, 51e. 
Comb.: Cont. Discounts: 60h. 60d, 600. 60f, 601. 
Cancellation: 70a. 70e, 71a. 73b. 
Prod. Services: 80, 82. 

(This listing continued on next Page) 

You Cannot Effectively Cover 

OVER e% Of 'TM DETROIT CITY 
POPULATION NEGRO,  M4D 

IOU CANNOT EffECTIVEVI SEtt 

THAT MARKET UNI.ESS THE 

NEGROES RESPOND 

National Representatives: 

DORE & ALLEN, INC. 
ASSOCIATES NEW YORK a CHICAGO 

SAVALLI/GATES, INC. 
LOS ANGELES-SAN FRANCISCO 

BERNARD I. OCHS CO. 
SOUTH - ATLANTA 

11, 

DETROITLAND 
Unless You Use 

Dominant in All General Market 
And Negro Ratings 

All Day Leader in Negro Audience 

WCHB 
Station A 

Station B 

6AM-12 Noon 
NI-F 

45 
7 

29 

12 Noon-6PM 

69 
12 

9 

WCHB has over 20,000 listeners per average quarter 

hour at 1/30 the cost/thousand of Station A and 

1/3 that of Station B. (1-min. 1-time rate 6AM-6PM) 

Pulse: Detroit City, Mich. Negro Audience Mar.-Apr., 1966 

63.6-
.t 

Mare   

Commanding General Market Dominance 
Check WCHB's BIG share of the general Detroit audience 

Mon.-Fri. Household Shares 

6AM-10AM 10AM-3PM 3PM-7PM 

21 20 15 

WCHB delivers 83,100 unduplicated households daily - 
101,600 weekly. 

Pulse: Detroit City, Mich., Oct.-Dec., 1967 

Audience and related data provided are estimates and 
not absolute measurements. 

Cover Detroit's 725,900 Negro Metro Market (SRDS 1-69) 
thru . . . 

DIETROITLAND'S Only 24 Hour 
Negro Programmed Station 

SOUL RADIO 

, A M, 

_e M 

TI-3E VOICE OF PROGRESS FM COMPANION TO WCHB 

Inkster, Michigan 48141 - Detroit, Michigan 48201 

e.• 

September I, 1969 445 Spot Radio Stations 



MICHIGAN 
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TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Ree'd 12/4/68. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26e 52x I04x 156x 
1 min.  15.00 14.00 13.00 12.00 11.00 10.00 
30 sec  10.50 9.50 8.50 7.50 6.50 5.50 
10 sec: 80% of 30-sec. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 1  150 80 45 25 

Mal 
BaMati 

t'11- 
11111 1 e 
111111 II 

WJBK 
1925 

DETROIT 

A Storer Station 

MAJOR MARKET 
RADIO, INC. 

EEO 
Subscriber to the NAB Radio Code 

Media Code 4 223 2400 4.00 
Storer Broadcasting Company, 7441 Second Blvd.. 

Detroit, Mich. 48202. Phone 313-873-7400, TWX 
810-221-7091, 

I. PERSONNEL 
General Manager-Leonard N. Sable. 
General Sales Manager-M. Robert Baldrica. 

2. REPRESENTATIVES 
Major Market Radio, Inc. 
Storer Sta. Sales Office: See Rep & 5/0 pages. 

3. FACILITIES 
50,000 w. days, 5,000 w. nights; 1500 Itc. Directional. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 6-9 am & 7 
pm-midnight Mon thru Sat; 6 am-noon & 4 pm-
midnight Sun. For non-simulcast facilities see 
WJBK-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3e. 4e. 4d, 5, 6e. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 

15b, 16. 
Basic Rates: 20b. 21e, 21b, 21d, 22e, 22b, 23e. 24e, 

25a, 28b, 30, 33a. 
Contracts: 40s. 41, 42e. 46. 47a. 51e. 51e. 
Comb.: Cont. Discounts: 60c, 601, 61a, 62b. 
Cancellation: 70e. 70e, 71a, 73b. 
Prod. Services: 80. 
TV facilities: WJBK-TV. 
Affiliated with American Contemporary Network. 

MULTIPLE PRODUCT ANNOUNCEMENTS 
Piggybacks: 1-min spot rate applies only to products 
or services of a single advertiser, and does not apply 
to spots for more than two products or services of 
the advertiser in the 1-min period unless fully 
integrated into a single complete spot. Piggybacks 
are not entitled to product protection separation 
from either station or network spots. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 16 Eff 5/1/68-Itec'd 4/5/68. 
AA-Mon thru Fri 5:30-10 am & 3-7 11111. 
A-Mon thru Fri 10 am-3 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
WKLY: 
I MIN: 1 ti 12 01 18 ti 24 tl 30 tl 
AA   48 44 40 37 34 
  37 33 30 27 24 
  25 22 20 18 16 

20/30 SEC: 
AA   38 35 32 30 27 
A   30 26 24 22 19 
  20 18 16 14 13 

AA   24 ^^ 20 19 17 
10 SEC: 
A 19 17 15 14 12 
  13 11 10 9 

10-second spots are preemptible by 20, 30-second or 
1-minute spots. 
Spots between rate classifications take the rate of 
higher classification. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN-ROS 

(5:30 am-midnight) 
PER WE: 5 ti 10 ti 16 11 24 ti 40 01 80 ti 
1 min..._ ..... 24.00 22.00 20.00 17.50 15.00 12.50 
This plan may he withdrawn without notice. 
Advertisers using these packages guaranteed these 
rates for 6 months from effective date of rate in-
crease, providing schedule is uninterrupted. 

WEEKEND PACKAGE 
(1 minute only-ROS) 

8. PROGRAM TIME RATES 
PER YR: ix 52x 156e 260e 
1 hr  220 210 200 190 
1/2 hr  160 150 140 130 
1/4 hr  120 110 100 90 

(midnight-5:30 am) 
PER WE, EA: 6 ti 12 01 18 ti 24 ti 
1/2 hr  10 9 8 7 
Includes onen and clove. ID and 4 1-minute spots. 

10. SPECIAL FEATURES 
10-MINUTE NEWSCASTS 

(per newscast) 
Mon thru Fri 6:15 am: 151 5-min 40.00, 2nd 5-min 
40.00, full 10-min 70.00. 
Mon thru Fri 7:15 & 8:15 am with Carl Cederberg; 
4:15 & 5:15 pm with Jac LeGoff: 1st 5-min 60.00„ 
2nd 5-min 40.00. full 10-min 90.00. 
Mon thru Fri 11:15 am, 12:15 & 2:15 pm: 1st 5-min 
30.00, 2nd 5-min 30.00, full 10-min 50.00. 
Mon thru Sat 8:15 & 11:15 pm; Sat 6:15, 7:15. 
8:15 am, 12:15. 5:15 pm: Sun 12:15, 5:15, 11:15 
pm: lut 5-min 20.00, Sod 5-min 20.00. full 10-min 
30.00. 
Includes sponsor ID. open and close and 1-minute 
spot in each 5-minute newscast. 

JIM HENDRICK SPORTSCAST 
Mon thru Fri 6:25, 7:25, 8:25 am. 4:25, 5:25 pm: 
fiat 36.00 per snortseast. Includes ID, open and 
close and 1-minute spot. 

W J B K-FM 
1947 

DETROIT 

Ale 

Subscriber to the NAB Radio Code 

Media Code 4 223 2401 2.00 

Storer Broadcasting Co., 7441 Second Blvd., Detroit. 
Mich. 48202. Phone 313-873-7400. TWX 810-221-
7091. 

I. PERSONNEL 
General Manager-Leonard N. Sable. 
General Sales Manager-M. Robert Baldrica. 

2. REPRESENTATIVES 
Storer Sta. Sales Office: See Rep & pages. 

3. FACILITIES 
ERP 20,000 w. (horiz.), 20,000 w. (vert.); 93.1 me. 
Operating schedule: 18 hours daily. EST. 
Antenna ht.: 500 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-7 pm Mon thru Sat; noon-4 pm Sun. For simul-
cast facilities see WJBK. 

4. AGENCY COMMISSION 
15/0 time only; weekly or monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, lb. 3e. 3d, 4e. 411. 5. 6e. 

7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. lib. 

15e, 16. 
Basic Rates: 20b. 21e. 21e, 2Id, 22a, 221), 23a, 23b. 

24e. 25a, 26, 27, 28b. 28e. 30, 33b. 
Contracts: 40e, 41, 42a, 43, 45, 46. 47e. 48, 49, 51a. 

5113. 51e. 
Comb.; Cont. Discounts: 60d, 60f, 601. 62e. 
Cancellation: 700. 70d, 71e. 72, 73b. 
Prod. Services: 80. 
TV facilities: W.TBK-TV. 
Member: The Groskin Group. 

MULTIPLE PRODUCT ANNOUNCEMENTS 
Piggybacks: 1-min spot rate applies only to products 
or services of a single advertiser, and does not apply 
to spots for more than two products or services of 
the advertiser in the 1-min period unless fully 
integrated into a single complete spot. Piggybacks 
are not entitled to product protection separation 
from either station or network spots. 

TIME RATES 
No. 3 Eff 5/1/66-Reed 5/12/66. 

6. SPOT ANNOUNCEMENTS 
I 30 1 30 

WKLY min see min mo 
1 ti  25 20 18 ti  15 15 
6 tl  22 18 24 ti  . 12 10 
12 ti  18 14 30 Li  10 8 

8. PROGRAM TIME RATES 
PER WE: I ti 6 ti 12 ti 18 ti 24 ti 
1 ............ 120 105 90 75 60 
1/2 hr  90 75 60 45 30 
25 min  85 70 55 40 25 
All FM announcements and FM programs regardless 
of length may be cross combined to determine weekly 
frequency. 

WJ LB 
1926 

DETROIT 

Independent Negro 
BERNARD HOWARD 

& CO., INC. 

C 
A Booth Owned Station 

Media Code 4 223 2460 8.00 

Booth Broadcasting Company, 3100 David Broderick 
Tower, Detroit. Mich. 48226. Phone 313-965-2000. 
TWX 313-222-5093. 
STATION'S PROGRAMMING DESCRIPTION 

WJLB: Programmed mainly for Negro listener with 
partial ethnic programming. 
MUSIC: popular rhythm and blues with early morning 
spirituals. AIR PERSONALITIES handle all seg-
ments and taped commercials by them are inter-
changeable. NEWS: 5 min at :20 and 1 min high-
lights at :50. News community oriented. Editorialize. 
Heavy emphasis on community involvement. Con-
tact Representative for further details. Rec'd 
1/31/68. 

I. PERSONNEL 
President-John L. Booth. 
Gen'l Mgr. de Salem Mgr.-Thomas J. Warner. 

2. REPRESENTATIVES 
Relined Howard 6c Co.. Inc. 

3. FACILITIES 
Moe w. days. 250 w. nights; 1400 he. 

Non-directional. 
Operating srhedule• 24 hnun daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: weekly or monthly. 

5. GENERAL ADVERTISING See coded regulations 
General. 20. 3a. 41, 44. 5, 6a, 7e, 8. 
Rate Protection: 10e, 11c, 12c. 13e. 14e. 15a. 
Basic Rates: 20e. 220. 24e, 25e. 28e. 29a. 
Contracts: 40a, 42e. 42c, 44a, 441). 45, 46, 47a, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 60g, 62d. 
Cancellation: 70a, 70e. 71e. 73a. 
Prod. Services: 80. 02. 

TIME RATES 
Eff Rec'd 6/4/69. 

AAA-Mon thru Sun 6-9 am & 3-7 pm. 
AA-Mon thru Sun 9 am-3 pm. 
A-Mon thru Sun 7 pm-midnight. 
B-Mon thru Sun midnight-6 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AAA 

1 ti  40 6 ti  38 
PER WE: I wk 13 wk 26 wk 52 wk 
12 ti  36 85 34 33 
24 ti  35 34 33 32 
36 ti  34 33 32 31 
48 ti  33 32 31 30 

CLASS AA 
1 ti  35 6 ti  33 
PER WK: I wk 13 wk 26 wk 52 wk 
12 ti  30 20 28 27 
24 tL  29 28 27 26 
36 tL  28 27 26 25 
48 ti__  27 26 25 24 

CLASS A 
1 ti  30 6 ti  28 
12 ti  26 25 24 23 
24 ti  25 24 23 22 
36 ti  24 23 22 21 
48 ti  23 22 21 20 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

W J R 
1922 

DETROIT 

A Capital Cities Station 

C AIR 

Subscriber to the NAB Radio Code 
Media Code 4 223 2520 9.00 

Capital Cities Broadcasting Corp., Fisher Bldg.. 
Detroit. Mich. 48202. Phone 313-875-4440. TWX 
313-222-5532. 
STATION'S PROGRAMMING DESCRIPTION 

WJR: Programmed for adults. 
5-6 am farm interest with farm director. 6-9 am 
entertainment with air personality. 15 min news at 
7 am, 8 am, 9 am. Live music with personality and 
women's show 9-10 am. Classical music and live 
discussion with air personalities 10 am-noon. Noon-
2 pm live studio audience talk with air personality. 
2:15-6 pm music and talk with air personality. 6-7 
pm news, sports, talk block. 7-10 pm entertainment. 
Professional baseball and football, live, in season. 
10-11 pm news and talk block. 11-11:30 pm news 
and sports. 11:30 pm-5 am classical music with air 
personality. Contact Representative for further details. 
Rec'd 11/2/67, 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'i Mgr.-Daniel B. Burke. 
General Sales Manager-Paul O. LaGasse, 
National Sales Manager-James E. Long. 

2. REPRESENTATIVES 
Henry I. Christal Co.. Inc. 

3. FACILITIES 
50,000 w.; 760 kg. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: In, 2e, 3a, 4a, 4d. 5. Ob, Tb, 8. 
Rate Protection: 10c, Ile, 12c, 15e, 14e. 16. 
Buie Rates: 20b, 21b, 9.2b, 23e, 24b, 24e. 25e. 26, 

27, 28b, 29a, 33a. 
Contracts: 40e, 41, 42e, 42e, 43, 44e. 45, 46, 47e, 

49. 50, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 601. 62b. 
Cancellation: 70e. 70e, 71e. 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 

Multiple Product Announcement 
A multiple product announcement is defined as two 
clearly distinct commercials earning a frequency of 
two, yet sharing a 1 minute announcement and Is 
available on station 150% of the earned minute rate. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 35 Eft 11/4/68-Reed 11/27/68. 
AA-Mon thru Fri 6-10 am & 3-7 pm; Sat 6 am-
1 pm. 
A-Mon thru Sun 5:30-6: am: Mon thru Fri 10 am-
3 pm & 7-8:30 pm; Sat 1-8:30 pm; Sun 6 am-8:30 
pm. 
11-Mon thru Sun 5-5:30 am; Mon thru Sat 8:30-
11:30 pm; Sun 8:30 pm-Mon 1:30 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: I ti 501 10 ti 15 01 20 ti 25 tl 30+ 
1 x  200 195 185 180 170 165 155 
100 x  195 185 180 170 165 155 150 
200 x  185 180 175 165 160 150 145 
400 x  180 175 170 160 150 145 140 

CLASS A 
1 y  125 120 115 110 105 100 95 
100 x  120 115 110 105 100 95 90 
200 x .....   115 110 105 100 95 90 85 
400 x  110 105 100 95 DO 85 80 

CLASS B 
1 x  70 ..._. 65 60 
52 y  65 60 ...... 55 
200+   60   50 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

TAP I: IX 30x 900 150e 3500 600x 
Ea.. 110.00 105.00 100.00 95.00 90.00 85.00 
TAP 2: 
Ea.. 95.00 92.50 90.00 87.50 85.00 82.50 

W J R-FM 
1948 

DETROIT 

N F.imp 

55 
50 
45 

7500 
80.00 

90.00 

Media Code 4 223 2521 7.00 
Capital Cities Broadcasting Corp.. Fisher Bldg., De-

troit. Mich. 48202. Phone 313-875-4440. TWX 
313-222-5532, 

I. PERSONNEL 
Exec. Vice-Free. & Gen'l Mgr.-Daniel B. Burke. 
General Sales Manager-Paul O. LaGasse. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 24,000 w.: 96.3 mc. 
Antenna ht.: 480 ft. above average terrain. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 30, 4e, 4d, 5. 6b, 7b. 8. 
Rate Protection: 10e, 11e. 13e, 14c. 15b. 16, 
Basic Rates: 20h, 21b. 22b, 23e, 24b, 24e, 25e, 26, 

27, 28a, 28c, 25e. 33e, 

Contracts: 400, 41, 42e, 42e, 43, 44e. 45, 46, 97e, 
49. 50, 51c. 

Comb.: Cont. Discounts: 60a, 60e, 60f, 601, 61e, 62b. 
Cancellation: 70a, 7:e, 71e, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 2 Eff 3/1/68-Rec'd 2/23/68._ 
I-Mon thru Fri 6-10 am & 3-7 pm. 
II-Mon thru Fri 10 am-3 pm & 7-9 pm; Sat & Sun 
6 am-6 pm. 
III-Mon thru Fri 15 pm-midnight; Sat & Sun 6 pm-
midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
Ix 50x 100x 200x 400x 600+ 

  25 23 21 19 17 15 
II ............... 20 18 16 14 12 10 
III   14 13 11 10 9 8 
30 sec: 80% of 1-min.; preemptible. 
Fixed position: 125% of 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

Sold in multiples of 6 and scheduled within 7 days: 
(21. 311, 11II) 
PLANS: 1 10 20 40 60 80 100 
Cost   108 102 96 90 84 78 72 
30 sec: 80% of 1-min; preemptible. 
Fixed position: 125% of 1-min. 
Not combinable with other rates. 

10. SPECIAL FEATURES 
Newscasts-125% of 1-min. 

WKNR 
1946 

CITY OF LICENSE 

DEARBORN 

METRO RADIO SALES 

A Keen. Station 
Subscriber to the NAB Radio Cods 

(This is a paid duplicate of the listing appearing 
under Detroit Urban Area, Mich.) 
Media Code 4 223 3300 5.00 
Knorr Broadcasting Corp., 15001 Michigan Ave.. 

Dearborn. Mich. 48126, Phone 313-846-8500. 
I. PERSONNEL 
President-Mrs. Fred A. Knorr. 
Exec. Vice-Pres. á Sta. Mgr.-Walter Patterson. 
Sales Manager-Jack Davidson. 

2. REPRESENTATIVES 
Metro Radio Sales, 

3. FACILITIES 
5,000 w. 1310 kg. Directional-separate patterns day 
and night. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 6 am-noon 
Mon thru Fri and 6-10 am Sat. For non-simulcast 
facilities see WKNR-FM. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulation. 
General: la, 2e, 2.13, 3a, 3d, 4s, 44, 5. Ob. lb, 8. 
Rate Protection: 10d, Ild, 12d. 
Basic Rates: 20e. 20b, 24e, 24e. 
Contracts: 40a, 41, 44b, 45, 51e. 
Cancellation: 70e, 730, 
Rate Protection: Rates quoted herein are guaranteed 
for a period of 26 weeks from effective date of any 
increase In these rates providing that advertising 
equalling a weekly expenditure of 100.00 Is actually 
running at the time of effective date of Increase, 
and providing that these broadcasts continue without 
interruption during rate protection period. 

TIME RATES 
No. A Elf 11/15/66-Reed 11/17/66. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 10 am-7 pm. 
B-Mon thru Sun 7-10 pm. 
C-Mon thru Sat 10 pm-midinght. 
D-Tues thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA: 1 min 20/30 10 see 
Specified hour or day  80 64 40 
PER WK: 
Less than 6 (rotating Mon-Sat)  75 60 38 
6 ti (1 per day Mon-Sat)  70 56 35 
12 ti (2 per day Mon-Sat)  64 51 32 
18 ti (3 per day Mon-Sat)  60 48 30 
CLASS A: 
Specified hour or day    70 56 35 
PER WK: 
Less than 6 (rotating Mon-Sun)  65 52 33 
6 ti (1 per day any 6 days)..._....   60 48 30 
12 ti (2 per day any 6 days)  58 46 29 
18 ti (3 per day any 6 dais)  56 45 28 
24 ti (4 per day any 6 days)  54 43 27 
30 ti (5 per day any 6 days)  52 42 26 
CLASS B: 
Specified hour or day  60 48 30 
PER WK: 
Less than 6 (rotating Mon-Sun)  50 40 25 
6 ti (1 per day any 6 days)  48 313 24 
12 t1 (2 per day any 6 days)  46 37 23 
18 ti (3 per day any 6 days)  44 35 22 
24 ti (4 per day any 6 days)  42 34 21 
30 tI (5 per day any 6 days)  40 32 20 
CLASS C: 
Specified hour or day  50 40 25 
PER WK: 
Less than 6 (rotating Mon-Sun)  40 32 20 
6 ti (1 per day any 6 days)  32 26 16 
12 ti (2 per day any 6 days)...._-___ 30 24 15 
18 LI (3 per day any 6 days)  28 22 14 
24 ti (4 per day any 6 days)...........,  26 21 13 
30 ti (5 ner day any 6 days)  24 19 12 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

Spots must be scheduled equally over 7 day period 
and rotate within time classification. Offered on pre-
emptible basis at station's discretion for full rate 
card advertiser. In the event of preemption, spots 
will be made good in comparable or better time 
periods at earliest possible convenience and prior to 
expiration of schedule. Plans earn 52 consecutive 

(This listing continued on next Pain) 

416 Spot Radio Stations September 1, 1969 



Detroit-W K N R-Continued 
weeks discount. Weekly Circulation Plans do not 
contribute to Weekly Circulation Plans for further 
weekly frequency. May be combined with minutes, 
newscasts, 20/30 seconds and ID's to earn Weekly 
Frequency Discounts on the face of card rates only. 
PER WK: I min 20/30 10 see 
Plan A: 12 ti (3 AM Drive, 3 PM 
Drive, 6 A)  695 553 348 

Plan B: 18 ti (5 AM Drive, 4 PM 
Drive. 9 A)  940 753 474 

Plan C: 24 ti (6 AM Drive, 6 PM 
Drive, 12 A)  1162 928 581 

Plan D: 36 ti (9 AM Drive, 9 PM 
Drive, 18 A)  1612 1296 806 

FREQUENCY DISCOUNT 
52 consecutive wks-10%. 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discount above. 
Minutes, newscasts, 20/30 seconds and ID's may com-
bine to earn weekly Frequency Discounts. 

AM DRIVE TIME PACKAGE 
(Minutes only-rotating Mon thru Sat 6-9 am) 

PER WK: 
10 ti, flat  500 15 ti, flat  675 
No further discounts. 
Does not earn 52 consecutive week discount. 
Does not combine with minutes, 20/30 seconds, news-
casts, ID's or Weekly Circulation Plans to earn 
Weekly Frequency Discounts. 
Offered on a preemptible basis at station's discretion 
for full rate card advertisers. 

ALL NIGHT SHOW PACKAGE 
(Tues thru Sun midnight-6 am) 

Complete sponsorship (36 hours per wk)  750 
1/2 sponsorship (18 hours per wk)  400 
1 min or less, ea, flat  13 

10. SPECIAL FEATURES 
"Contact News"-5 minutes at :15 and :45 from 
5:45-8:45 am Mon thru Sat. 5 minutes at :15 and 
headlines at :45 at all other times. Commercial 
format for 5-minute newscasts consists of billboard 
open, 1-minute commercial and billboard close. Com-
mercial format for news headlines consists of bill-
board open and 30-second commercial. No commercial 
announcements sold immediately preceding or follow-
ing newscasts. 

5-MINUTE NEWSCASTS 
PER WK: AA B C 
5 ti  85 75 58 46 
10 ti  80 70 54 37 
15 tl  75 68 52 35 
20 ti  70 64 50 32 
Features & Ileadlines-applIcable rate plus 2.00 fiai. 
Newscasts and features may be combined with minutes 
and 20/30 seconds for maximum frequency. 
"Sportscope"-scheduled around the clock at :35. 
Commercial format consists of billlboard open, 1-
minute sports news and 1-minute commercial. 
"Entertainment Billboard"--Scheduled at 6:05 am. 
10:55 ans. 2:05 pm and 6:25 pm. 1-minute news 
about local movies, theaters, show business in De-
troit. Commercial format consists of billboard open 
1-minute show business news and 30-second corn. 
mental. 

"Stock Talk"-scheduled at 4:55 and 5:55 pm. 
Closing quotations on New York and Detroit boards. 
Commercial format consists of billboard opening. 
stock report and 1-minuta commercial. 
"Weather Tower 13"-Scheduled 6 times per hour at 
:10. :20, :30, etc. Up-to-the-minute Detroit Metro-
politan Area weather forecast from U. S. Weather 
Bureau teletype service. Commercial format consists 
of billboard opening. weather and 30-second an-
nouncement. 
All features take applicable rate plus 2.00 flat. 

(D) 

For Busy Media Buyers: 

MORE INFORMATION 

IN LESS TIME 
In half a century of publishing a large service 

for the people who exercise advertising's media. 
buying function, SRDS has learned a lot about 
the information that media buyers want and 
need. And one of their needs is Service-Ads. 

The agency media director, space buyer, ac-
count man, and advertising manager, all want to 
know what they're buying. It's impossible to 
keep all the information they need in their 
media files, and they can't afford to waste time 
or make errors. When they're looking for in-
formation they want it - fast! Consequently, 
they need complete-information ads. 

SRDS catalogs are current and timely. The 
Service-Ads are not "puffs"; they are as con-
cise and to the point as you would have 
them. They are up-to-date, qualitative informa-
tion about media to aid you in your comparisons 
and selections. 

Service-Ads and the regular listings offer a 
"double exposure." The regular listings give the 
quantitative information, while the Service-Ads 
give the needed information relative to editorial 
trends, current market trends, circulation and 
distribution, and other qualitative data which 
may not be in the regular listings. Service-Ads 
work with the regular listings-they give you 
the information you need, when you need it. 

Use the Service-Ads in SRDS 

1-3-G-6/66 

VIKNR-FM 
1950 

CITY OF LICENSE 

DEARBORN 

A Knorr Station 

(This is a paid duplicate of the listing appearing 
under Detroit Urban Area.) 
Media Code 4 223 3301 3.00 
Knorr Broadcasting Corp.. 15001 Michigan Ave., 

Dearborn. Mich. 48126, Phone 313-846-8500. 
I. PERSONNEL 
President-Mrs. Fred A. Knorr. 
Exec. Vice-Pres. & Sta. Mgr.-Walter Patterson, 
Sales Manager-Frank Marilee, 

2. REPRESENTATIVES 
Metro Radio Sales, 

3. FACILITIES 
ERS' 50,000 w. (boric.). 50,000 w. (vert.); 100.3 me. 
Operating schedule: 6-2 am. EST. 
Antenna ht.: 368 ft. above average terrain. 
Partial simulcast operation. Operated separately 
noon-2 am Mon thru Fri, 10-2 am Sat, 6 am-mid-
night Sun. For simulcast facilities see WKNR. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
See \VKNR listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 4/1/69-Reed 3/26/69, 
AA-Mon Unit Sun 5 pm-midnight. 
A Mon thru Sat midnight-2 am; Mon thru Fri 
noon-5 pm; Sat 10 am-5 pm; Sun noon-5 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 

1 min.  18 17 16 15 11 13 
30 sec..._.. 15 14 13 12 11 10 

CLASS A 
1 min____ ...... _ ...... 15 14 13 12 11 10 
30 sec 12 11 10 9 8 7 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

1 ti 6 tl 12 ti 

All spots and Newscasts may combine to earn weekly 
frequency discount. 
Other than Newscasts, advertising can be purchased 
only on a spot basis. 
No additional discounts. No combined rate structure 
or discount in conjunction with WKNR. 

e 

(D) 

WLDM (FM) 
1949 

DETROIT 

QUALITY MEDIA 
INCORPORATED 

1319 FAD 
Suburiber to the NAB Radio Code 

Media Code 4 223 2647 0.00 
Lincoln 13roadcasting Co., 15401 W. Ten Mlle Rd.. 

Detroit, Mich, 48237. Jordan 4-5835. Lincoln 3-
1000. 
STATION'S PROGRAMMING DESCRIPTION 

WLDM (FM): Programmed for adults and young 
adults. 
MUSIC format: middle-of-the-road, albums, popular, 
showtunes, film music, standards, light classics. 
Emphasis on instrumental arrangements and chorus or 
vocal ensembles. NEWS: limited to 4 periods daily. 
Contact Representative for further details. Itec'd 
7/19/67. 

I. PERSONNEL 
General Manager-Harold I. Tanner. 
National Sales Manager-Richard E. Burris. 
Sales Manager-Robert J. Conger. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 165,000 vr. haro.. 43,000 w. vert.; 95.5 mc. 
Antenna ht-430 ft. above average terrain. 
Operating schedule: 6:00 a.m. to 2:00 a.m. EST. 

4. AGENCY COMMISSION 
15/0 Ume only; 10 days. 

I. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a. 4d, 5, ea, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 146. 
Basic Rates: 220. 22b, 230, 24b, 25s, 26. 28a, 29s. 
Contracts: 40a, 42b, 45. 46. 48 
Comb.; Cont. Discounts: 60a, 60c, 601r. 61a, 61b, 62b, 

62e. 
Cancellation: 70a. 70e. 71a, 73a. 
Rates include bade recorded and transcribed library 
only. Live talent, special transcriptions and special 
recordings are additional. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1. 1960. (Card No. I.) 
Card received July 15. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/1 5 1 30 10 
hr. hr. hr. min. min. see. see. 

1 ti. 200.00 110.00 65.00 50.00 25.00 20.00 15.00 
13 tl. 190.00 104.50 61.75 47.90 24.50 19.50 14.50 
26 ti. 180.00 99.00 58.50 42.50 24.00 19.00 14.00 
39 ti. 172.00 95.70 56.55 41.00 23.75 18.75 13.75 
52 ti. 166.00 92.40 54.45 39.50 23.50 18.50 13.50 

104 ti. 160.00 89.10 52.50 38.00 23.25 18.25 13.25 
208 it. 154.00 85.80 50.55 36.50 23.00 18.00 13.00 
312 ti. 148.00 82.50 48.60 35 00 22.75 17.75 12.75 

WMUZ (FM) 
1959 

DETROIT 
A Crawford Owned Station 

Media Code 4 223 2700 7.00 
Crawford Broadcasting Co., 12300 Radio Place, De-

troit, Mich. 48228. Phone 313-272-3434. 

STATION'S PROGRAMMING DESCRIPTION 
WMUZ(FM): Programmed for adults. 
RELIGIOUS: 6 am-12:30 pm gospel messages, Bible 
study, news and weather. 12:30-3 pm telephone con-
versations. 3-7 pm sacred music, public affairs, news 
and weather. 7-10 pm gospel music, news and weather 
10 pm-12M sacred and gospel music, public Interest 
programs. CONTINUITY POLICY: tobacco advertis-
ing not acceptable. Personality endorsements per-
mitted. Rec'd 7/24/67. 

I. PERSONNEL 
Program Director-Charles Cossin, Ir, 
Station Manager-Charles Cousin. Sr. 
tleneral Manager-Donald B. Crawford. 

3. FACILITIES 
ERP 115,000 w.; 103.5 me. 
Operating schedule: 24 hours daily. EST. 
Antenna height: 368 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 6a. 
Basic Rates: 20a. 
Contracts: 45. 
Programs and announcements subject to censorship 
by station and do not combine with each other to 
earn frequency discounts. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Rec'd 4/6/67. 
6. SPOT ANNOUNCEMENTS 
PER YE: 1 MINUTE 
13 x  14.50 208 x 11.50 
26 x_  14.00 260x. __ 11.00 
52 x  13.00 312 x.  10.50 
104 x  12.50 500 x______._._. 10.00 
156 x  12.00 1000 .... 9.50 

8. PROGRAM TIME RATES 
PER WK: I ti 2 ti 5 ti 7 ti 
1 hr  75 72 70 68 
1/2 hr  40 38 35 33 
1/4 hr  25 23 21 19 

WMZK (FM) 
1941 

DETROIT 

e 0 9E'L eOlerlan, 912.2. 

e 
Media Code 4 223 2760 1.00 
Booth Broadcasting Company. 2808 David Broderick 

Tower, Detroit. Mich. 48226. Phone 313-222-5093. 
Other Studios: 3100 David Broderick Tower. Detroit. 

Mich. 40226. 
I. PERSONNEL 
President-John L. Booth. 
Gen'l & Sales Mgr.-Thomas J. Warner. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERP 10,000 tr.; 97.9 me. 
Operating schedule: 7:30-12:30 am. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: is. la, 3a. 3b. 4a, 40. 5, 6a, 7s, 8. 
Rate Protection: 10b, 11h, 12b, 13b, 14b. 
Basic Rates: Ma, 22b, 21s, 24b, 26, 28a, 290. 
Contracts: 400. 42h, 45. 46, 47a. 
Comb.; Cont. Discounts: 60a. 61b, 61e, 62b, 
Cancellation: 70a. 70e. 71a, 735. 
Member: Fine Music Group. 

TIME RATES 
Eli' 7/69-Rec'd 6/4/69. 

6. SPOT ANNOUNCEMENTS 
POLISH 

lx 130 260 520 156x 260x 312x 
1 min 35.00 33.00 31.00 29.00 27.00 25.00 23.00 

OTHER NATIONALITIES 
1 min 30 see 

Arabic, Armenian, Greek, Hungarian, 
Lithuanian or Romanian.  13.00 10.40 

German or Italian.  14.75 11.80 
Polish-Mon thru Fri 6-8 am; sat 9 am-noon: Sun 
3-5 pm. 

7. PACKAGE PLANS 
POLISH SATURATION PACKAGE 

PER WK: 10+ 15+ 20+ 
Ea   20.50 19.25 18.00 

COMBINATION NATIONALITY PACKAGE 
WKLY: 1 min 30 sec i min 30 see 
10 ti  12.00 9.60 20+   11.00 8.80 

8. PROGRAM TIME RATES 
POLISH 

Ix 130 260 520 I56X 260x 312x 
1/4 hr  90.00 86.00 82.00 78.00 74.00 70.00 65.00 
10 min.  70.00 66.00 63.00 58.00 55.00 52.00 48.00 
5 min.  50.00 46.50 44.00 41.50 37.50 35.00 32.50 

OTHER NATIONALITIES 
1/4 hr 10 min 5 min 

Arabic, Armenian, Greek, Hun-
garian, Lithuanian or Romanian 65.00 48.75 32.50 

German or Italian.  70.00 52.50 35.00 

WOMC (FM) 
1948 

DETROIT 

American FM Network 

DDD 
Media Code 4 223 2820 3.00 
Sparks Broadcasting Co.. Box X100, 2201 Woodward 

Heights Blvd- Detroit, Mich. 48220. Phone 313-
564-6524. 

Alan Torbet 
Associates, Inc. 

MUM] 

MICHIGAN 

STATION'S PROGRAMMING DESCRIPTION 
WOMC (FM): Programmed for adults. 
MUSIC: general popular. 17 newscasts a day. 2 
sportscasts a day. Stock market, community news, 
and weather reports also part of daily format. COM-
MERCIAL POLICY: 6 minutes per hour. Contact 
Representative for further details. Rec'd 2/1/68. 

I. PERSONNEL 
President-Garnet G. Sparks. 
General Manager-Gordon A. Sparks. 
Sales Manager-Ernie Holder. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Regional Reps Corp. 

3. FACILITIES 
ERP 215,000 w. (horiz. & vert.) ; 104.3 rac. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 435 ft. above average terrain. 

4 AGENCY COMMISSION 
1.-.% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 9a, 40, 5, 6a, 7b, 8. 
Rate Protection: 10d, lid, 120, 13d, 144, 155. 15b. 
Basic Rates: 20a, 21a, 21b, 20e. 210, 22a. 22b, 235, 

24a, 24b, 24c, 25a, 26. 27, 28a, 28e, 29a, 29b, 30, 330. 
Contracts: 40a, 41, 42a, 42d, 44a, 45, 46. 470, 48. 50, 

51a. 
Comb.; Cont. Discounts: 60b, 60g, 601, Ola, 61b, 62b, 

620. 
Cancellation: 705. 70e, 71a, 72, 73s, 73b. 
Prod. Services: 80. 82. 
Cigarette advertising is accented. 
Affiliated with American FM Network. 

TIME RATES 

Ed 9/1/66-11ec'd 8/24/66 

6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 

13 x  29 208 x  25 
26 x  28 312 x  24 
Mx  27 624 x ....... ____  23 

7. PACKAGE PLANS 

IMPACT PLAN 
PER WK: 501 ION 15 tl 30 tl 
1 mln  25 23 21 20 

(Detroit continued on next page) 

i THE POWER 
STATION 
n Detroit 

'WOMC 

• 215,000 WATTS 
OF POWER 

• Full-Time "Stereo" 

• "Foreground" 
Programming 

• Ratings 
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Advertisement 

Walt 
THE 

GOOD MUSIC 
STATION 

City of license: Monroe, Michigan. 
Whittier Hotel, 415 Burns Drive, Detroit, Mich. 

48214. 822-9400. 

PERSONNEL 
Pres. & Gen'l Mgr.-Richard E. Jones. 
Vice-Pres.-Thomas 51. Jones. 
Operations Mgr. & Chief Eng.-Irving Laing. 

REPRESENTATIVES 

John C. Butler Co. 

FACILITIES 

500 w. days; 560 he. Directional. 
Operating schedule: 6:00 a.m, to local sunset. EST. 
Transmitter: Monroe, Michigan. 

AGENCY COMMISSION 

15% on net time only; no cash discount. Bills 
payable when rendered. Talent and remote charges 
billed separately. Short rate billing If frequency 
is not earned. 

GENERAL 
Accepts AAAA copyrighted contract. 
Rates include music copyright fees. 
MIL ASCAP and SESAC licenses. 
United Press International and UPI audio serv-
ices. 

TIME RATES 

Rate Card No. 12. 
Rates received January 2, 1968. 
Rates effective February 1, 1968. 

Class AA-6:30 AM to 9:30 AM Monday through 
Friday; 3:00 PM to 7:00 PM Monday through 
Friday. 
Class A-6:00 AM to 6:30 AM Monday through 
Friday 9:30 AM to 3:00 P51 Monday through 
Friday 7:00 PM to Sign-off Monday through 
Friday AND All Day Saturday and Sunday. 

60-Second Announcements 

Per Week Class 
6 times AA 

A 
12 times AA 

A 
18 times AA 

A 
24 times AA 

A 
30 or more AA. 

A 

Consecutive Broadcast 
Weeks In Contract Year 

1-13 14-26 27-39 40-52 
mks mks wks mks 
48.00 47.00 46.00 45.00 
32.00 31.00 30.00 29.00 
45.00 44.00 43.00 42.00 
31.00 30.00 29.00 28.00 
42.00 41.00 40.00 39.00 
30.00 29.00 28.00 27.00 
39.00 38.00 37.00 36.00 
29.00 28.00 27.00 26.00 
36.00 35.00 34.00 33.00 
28.00 27.00 26.00 25.00 

30-Second Announcements 

6 times AA 
A 

12 times AA 
A 

18 times AA 
A 

24 times AA 
A 

30 or more AA 
A 

38.00 
28.00 
35.00 
26.00 
32.00 
24.00 
29.00 
22.00 
26.00 
20.00 

37.00 
27.00 
34.00 
25.00 
31.00 
23.00 
28.00 
21.00 
25.00 
19.00 

36.00 
26.00 
33.00 
24.00 
30.00 
22.00 
27.00 
20.00 
24.00 
18.00 

35.00 
25.00 
32.00 
23.00 
29.00 
21.00 
26.00 
19.00 
23.00 
17.00 

10-Second Announcements 

6 times AA 20.00 19.00 18.00 17.00 
A 13.50 13.00 12.50 12.00 

12 times AA 19.00 18.00 17.00 16.00 
A 13.00 12.50 12.00 11.50 

18 times AA 18.00 17.00 16.00 15.00 
A 12.50 12.00 11.50 11.00 

24 times AA 17.00 16.00 15.00 14.00 
A 1-.00 11.50 11.00 10.50 

30 or more AA 16.00 15.00 14.00 13.00 
A 11.50 11.00 10.50 10.00 

10 Second announcements cannot be combined with 
other announcements for frequency discounts. 

5-Minute Newscasts 

6 times AA 

12 times AA 
A 

18 times AA 
A 

24 times AA 
A 

30 or more AA 
A 

60.00 
54.00 
56.00 
50.00 
52.00 
46.00 
48.00 
42.00 
44.00 
38.00 

56.00 
50.00 
52.00 
46.00 
48.00 
42.00 
44.00 
38.00 
40.00 
34.00 

52.00 
46.00 
48.00 
42.00 
44.00 
38.00 
40.00 
34.00 
36.00 
30.00 

48.00 
42.00 
44.00 
38.00 
40.00 
34.00 
36.00 
30.00 
32.00 
26.00 

MICHIGAN 

Detroit-Continued 

WQ RS (FM) 
1960 

DETROIT 

HERBERT E. GROSKIN 
& COMPANY 

Media Code 4 223 2880 7.00 

Fine Arta Broadcasters, Inc., 424 Detroit Trade 
Center, Detroit, Mich. 48226. Phones 313-962-
8281 8283. 
Business Office-901 Livernois, Ferndale, Mich. 
48220. Phone 313-548-2500. 

STATION'S PROGRAMMING DESCRIPTION 
WCIliS (POI): Programmed for fine arts. 
MUSIC: 51-F, 7-11 am, classical music. 11 am-noon 
Broadway showtunes. Noon-12:30 pm BBC news and 
commentary. 12:30-7 pm classical music. 7-8 pm 
folk music. 8-11 pm classical music. 11 pm-12M live 
jazz. Sat and Sun classical music. Contact Represen-
tative for further details. Reed 10/2/68. 

I. PERSONNEL 
President-Stanley R. Akers. 
Gen'l Mgr. & Prog. Dlr.-Phyllis M. Akers. 
Secretary-Janet M. Blackwood. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
Eli]? 31,000 w. (horiz. & vert.); 105.1 mc. Stereo. 
Operating schedule: 7 am-midnight daily. EST. 
Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; weekly or montnir. 

5. GENERAL ADVERTISING See ended regulations 
General: On. 7a. 
Rate Protection; 15b. 
Changes in rates will not apply to advertisers who 
are on the air at the time of increase until 6 months 
after effective date of new rates, providing service is 
uninterrupted. 
Tape or disc acceptable for recorded commercials. 
Member: The Groskin Group. 

TIME RATES 
Eff  Reed 7/19/68. 

6. SPOT ANNOUNCEMENTS 
Ix 150 30x 600 1250 2500 500x 

1 min...-. 15.00 14.00 13.00 12.00 11.00 10.00 9.50 
30 sec  11.25 10.50 9.75 9.00 8.25 7.50 7.13 

8. PROGRAM TIME RATES 
lx 155 300 600 I25x 2500 500x 

1 hr  125 120 115 110 105 100 95 
1/2 hr  79 75 71 67 64 61 58 
5 min  44 42 40 38 36 34 32 

WQTE 
MONROE 

City of license, Monroe, Mich. 
Detroit-Whittier Hotel, 415 Burns Dr., Detroit 
Mich. 48214. Phone 313-822-9400. 

See listing under Monroe. Mich. 

WWJ WWJ-FM 
1920 1941 

DETROIT 

NBC Radio Network 
mcgavren-guild 
pgw radio, inc. 

IMO 
Subscriber to the NAB Radio Code 

Media Code 4 223 2940 9.00 
Evening News Association, 622 Lafayette Blvd., 

Detroit, Mich. 48231. Phone 313-222-2000. TWX 
810-221-11140 
STATION'S PROGRAMMING DESCRIPTION 

WWJ: Programmed for adults and young adults. 
MUSIC: current hits with adult appeal. Emphasis 
on news and community involvement. News, weather, 
sports 6-6:30 am, 7-7:30 urn, 8-8:30 am together 
with music during 5:30-9 am segment handled by air 
personality. News 9-9:15 am. Women's open line 
phone program 9:15 am-noon. News noon-12:15 pm. 
Air personality 12:15-4 pm. News sports, news fea-
tures 4-7 pm. Air personality/sportscaster handles 
sports and music 7-11:30 pm, with news 10:30-10:45 
pm & 11-11:15 pm. Air personality 11:30 pm-5:30 
am. Network news and local nemsbriefs on hour 9 am-
1251. Pro hockey, college football. Contact Represen-
tative for further details. Reed 6/2/69. 

I. PERSONNEL 
General Manager-Don F. DeGroot. 
Station Manager-Nat A. Slhhold. 
National Sales Manager-Arthur T. Underwood, Jr. 

2. REPRESENTATIVES 
McGarren-Guild-PGW Radio. Inc. 
Canada-Andy McDermott Sales, Ltd. 

3. FACILITIES 
5.000 w.; 950 kc. Directional-night only. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES 
ERP 50.000 w.: 97.1 me. 
Antenna ht.-540 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0 time only: bills rendered monthly. payable 15th 
following month Terms net cash. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 25. 30. 40. 4d, 5, 613, 7b, 8, 
Rate Protection: 100. 11b. 12h, 131). 1413, 16. 
Basic Rates: 203. 220. 240, 24e, 255, 280, 20e, 29a, 

30, 33a. 
Contracts: 40c. 41, 41a, 42e. 43, 44b, 45, 46, 47a. 48, 

49, 50. 51b, 01e. 
Comb.; Cont. Discounts; 60a. 60e. 60d, 60g, 601, 

610. 62h. 
Cancellation: 70a, 70e, 71a, 72, 73b, 
Prod. Services: 80, 81. 82. 

DETROIT 
NBC Affiliate 

On WWJ Detroit... 

saw/0 6 
the best soundf around 

E, Morrie 
1 - Carlson 

• and Morning 
Newstime. 

h•--- Left-handed fun and 
,....,..- ..... . music plus news, sports, 

weather, traffic reports. 
5:30-9:00 AM 

Ask Your 
Neighbor 

with Bob Allison 
Phone information 

exchange. "How to" be. 
for housewives. 
9:15-12 Noon 

Bob Beasley 
The latest in 

pffl, afternoon fun, 
with surprises, 
conversation and 

772:7 ."right-now"music. 
12:15-4:00 PM 

Evening 
Nevvstime 

Rapid-fire news, "It 
weather, sports, 
business. Headed 

by Les Martens. 

4:00-7:00 PM 

Sportsline 
Running report 
on all sports. 
Expert coverage 

r and comments by 
Norm Plumer. 

7:00-11:30 PM 

Owned and Operated by 
The Detroit News 

National Representatives: 
McGavren-Guild-PGW Radio, Inc. 

TIME RATES 
No. 44 El! 5/1/69-itec'd 4/4/69. 

AA-Mon thru Fri 6-9 am & 3-6 pm. 
A-Mon thru Fri 9 am-noon & 6-7 pm. 
B-Mon thru Frl noon-3 pm; Sat & Sun 6 am-7 pm. 
C-Mon then Sun 7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: Fixed I ti 5 ti 10 ti 15 ti 20 ti 30 ti 
PER YR: ..... - . ... 150x 250x 5000 750x 10000 
AA -..100 90 82 77 72 67 62 
A ........ 85 75 70 65 60 55 50 
B ....... 52 48 45 42 39 36 

35 32 29 26 23 20 
30 see: :in% of 1-min. 10 sec: 50% of 1-min. 
1-min and/or 30-sec spots may be combined with 10-
seo spots to earn discounts for 10 sec spots only. To 
qualify for any Annual Plan spots must be ordered 
as a specific plan at the time of purchase. When an 
Annual Plan schedule is increased the additional dis-
count is applicable beginning with the date of the 
increased schedule. Annual Plan advertisers qualify 
for the 5 wkly rate for fixed spots. Spots adjacent to 
higher time classifications take the rate of the higher 
time classification. 1-min or 30-sec spots may preempt 
10-sec spots. 

7. PACKAGE PLANS 
10-SECOND PLAN-ROS 

WKLY: 20 ti 30 tl 40 ti 50 ti 
Flat   375 500 625 750 
20% rotating in AA time when available. 
May not be combined with any other advertising for 
further discounts. 

T-D-N PLANS-ROS 
(50% Traffic, 30% Day, 20% Night) 

1 min 30 see 
5 Plan (2 Traffic. 2 Day, 1 Night)  275 225 
10 Plan (5 Traffic. 3 Day, 2 Night)----  550 440 
15 Plan (8 Traffic, 4 Day, 3 Nlght)_____ 775 620 
20 Plan (10 Traffic, 6 Day, 4 Night)  925 740 
30 Plan (15 Traffic, 9 Day, 6 Night)___1250 1000 
Subject to preemption and may not be combined with 
any other advertising for further discounts. 

8. PROGRAM TIME RATES 
1/4 110ITR 

PER WK: AA A B 

5 ti . 205 

10 MINUTES 

185 
170 
155 

160 
145 
130 

90 
85 
80 

155 140 80 
3 ti  155 145 130 75 
5 ti  145 135 120 70 

5 MINUTES 
1 ti    100 90 80 50 
3 tl 95 85 75 45 
5 . ........ - ... . .. .   90 80 70 40 
Spots for any 1 product of any 1 advertiser will be 
scheduled at least 15-min apart. 
Programs and spots may not be combined to earn 
discounts. 

10. SPECIAL FEATURES 
NEWS SERVICE CHARGE 

10 min or teso.............. 10 1/4 hr  15 
Commissionable. 

5-MINUTE WEEKEND NEWSCASTS 
5 ti lOti 

Per wknd ..... . ... . .. ............... __ __ .. _-... 300 550 
Service charge ......... 

WWWW (FM) 
1960 

DETROIT 

RADIO SALES 

Media Code 4 223 2965 6.00 
WDTM. Inc.. Radio House, 2930 E. Jefferson, 

Detroit. Mich. 48207. Phone 313-567-8250. 

I. PERSONNEL 
Chairman of the Board-Barton It. McLendon. 
President-Gordon 13. McLendon. 
General Manager-Dean A. Phelps. 

2. REPRESENTATIVES 
Avco Radio Sales. 

3. FACILITIES 
ERE' 61,125 w.: 106.7 me. 
Operating schedule: 24 hours daily. 
Antenna ht.: 508 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a. 44, 5. 6b, 7b. 8. 
Rate Protection: 10h, 11b, 12b, 13b, 14b. 
Basic Rates: 205. 22a, 22b, 230, 240, 25a, 28a, 29a. 
Contracts: 40a. 42b, 45, 46. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71a, 73a. 
Length of commercial copy: 

60 minutes  5:00 minutes 
30 minutes  2:30 minutes 
15 minutes  1:30 minutes 
5 minutes  1:20 minutes 

Member: McLendon Stations. 

TIME RATES 

No. 2 Et! 9/15/69-Reed 8/1/69. 
AAA-Mon thru Sat 6 am-10 pm. 
AA-Mon thru Sat 10 pm-6 am; Sun noon-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: Fixed 6 ti 12 ti 18 ti 24 ti 36 ti 
PER YR: in 52x 1560 312x 5200 1000x 
1 min.  35 29 26 23 20 17 
30 sec  28 22 20 18 16 14 

CLASS AA 
1 oils  28 22 20 18 16 14 
30 sec  22 18 16 14 12 9 
10 sec: 50% of 1-min. 

BEST TIME AVAILABLE 
All ROS, flat  17 

DISCOUNT 
13 wk-2% 26 wk-4% 39 wk-6% 52 wk-8% 

10. SPECIAL FEATURES 
News Capsules, Sports Highlights, Stocks Summary-
earned 1-min rate plus 5.00. 

(Detroit continued on next page) 
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Detroit-Continued 

WXYZ 
1925 

DETROIT 

BLAIR e RADIO 
R . A El 

Subseriber to the NAB Radio Code 
Media Code 4 223 3000 1.00 
An Owned Radio Station of American Broadcasting 
Companies, Inc., WXYZ Radio, Broadcast House, 
Detroit, Mich. 48231. Phone 313-444-1111. TWX 
313-357-4605. 

I. PERSONNEL 
Vice-Free. & Gen'l Mgr.-Charlee D. Into. 
General Sales Manager-Lee M. Vanden-Handel. 
Sales Manager-James J. Gastrin. 

2. REPRESENTATIVES 
Blair Radio. 

S. FACILITIES 
5,000 w.; 1270 kg. Directional-night only. 
Operating schedule: 24 hours daily. Lax. 

4. AGENCY COMMISSION 
15/0: gross billings less applicable discounts. 

5. GENERAL ADVERTISING See eoded regulation 
General: Ia. 213, 3a. 2e. 3d. 1a, 4d, 5, ea. 713. 8. 
Rate Protection: .10e, lle, 12e, 136. 146. I5a. 
Basle Rates: 20e. 21a. 21b, 21d, 22e. 23a. 246, 24e, 

256. 286. 29a, 30, 33d. 
Contracts: 406. 41. 42a, 42c, 440. 45. 47e. 50. 51b. 
Comb.; Cont. Discounts: 60a. 60e. 60d. 80g, 606, 601, 

626 
Cancellation: 70a, 70e. 71a, 73a, 73b. 
Prod. Services: 80. 81. 82. 

(•) Minimum of 6 1-minute or 20-second spots 
per week. 

Affiliated with American Entertainment Network. 
Affiliated with Blair Represented Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 21 Elf 7/1/69-Rec'd 7/7/69. 
.AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7:30 pm. 
A-Mon thru Frl 10 am-3 pm; Sat 10 am-6 pm; Sun 
9 ani-6 pm. 
13-Mon thru Fri 5-6 am & 7:30 pm-midnight; Sat 
& Sun 6 tam-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: t ti 6 ti 12 ti 18 ti 24 ti 30 ti (*) 
1 min  100 05 92 89 86 83 110 
30 sec  80 76 74 71 69 66 88 
ID's   60 57 55 53 52 50 66 

CLASS AA 
85 83 80 
68 66 64 
51 50 48 

CLASS A 
1 min.  65 60 57 54 51 48 70 
30 sec  52 48 46 43 41 38 56 
ID's   39 36 34 32 31 29 42 

CLASS B 
1 min  35 30 28 26 24 22 40 
30 sec  28 24 22 21 19 18 32 
ID's   21 18 17 16 14 13 24 

(.) Specified Position. 
Minutes and 30 seconds combine for frequency on 
ID's only. 

7. PACKAGE PLANS 
PLAN Wkly 

SECTION 1 
12 (2AAA, SAA, 5A, 313)  650 
18 (3AAA, 3/SA. 8A. 4B)  950 
24 (4AAA, IAA. 11A, 5B) 1200 

SECTION II 
12 (9A. 313)  550 
18 (13A, 5B)  750 
24 (18A. 6B)  950 
30 sec: 80% of I-min. 

10. SPECIAL FEATURES 
NEWSCASTS 

5 min AAA  120 5 min AA  110 
2-1/2 min A  75 

NEWSCOPE FEATURES-MON THRIT FRI 
6 o'clock Detroit Newscope  195 
Dave Mies Sportscope, 6:15-6:20 pm  115 
Business Newscope, 6:30-6:25 pm  115 
Dick Osgood Show World, 6:25-6:30 pm  125 
Newscasts and Features may combine for weekly fre-
quency on spot schedules only. 

NEWSCAST AND FEATURE DISCOUNT 
26 wk-2-1/2% 52 wk-5% 

1 min.  90 
30 sec...  72 
ID's   54 

W X YZ-FM 

78 
62 
47 

75 
60 
45 

100 
80 
60 

1943 
Media Cede 4 229 3001 9.00 
An Owned Radio Station of American Broadcasting 

Companies, Inc.. 20777 W. Ten Mlle Rd.. South-
field, Mich. 48231. Phone 313-44-1111. 

STATION'S PROGRAMMING DESCRIPTION 
WXYZ-FM MUSIC: progressive rock. PROGRAM-
MING: one continuous program, 24 hours per day. 
employing progressive rock music. Interspersed with 
topical comment and thought. Contact Representa-
tive for f trt her details. Rood 5/1/69. 

I. PERSONNEL 
Vire-Pres. & Gen'l Mgr.-Charles D. Fritz. 
General Sales Manager-Lee M. Vanden-Handel. 
Sales Manager-James J. Gaskin, 

2. REPRESENTATIVES 
Blair Radio. 

S. FACILITIES 
FIRP 27,200 w.: 101.1 me. Stereo. 
Operating schedule: 24 boors daily. EST. 
Antenna ht.: 880 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: cross billings less annlicable discounts. 

5. GENERAL RATE POLICY 
Rate Protection: 90 days. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 2/15/69-Ree'd 4/4/69. 
6. SPOT ANNOUNCEMENTS 
PER WK: 601 12 ti 18 ti 24 ti 30 tl 

  12 10 8 7 6 
(•) I-min or less. 

AM snots combine with FM schedule only. 

STATION 
IDENTIFICATION 

Every station's programming 

is different. Find out how it's 

different from the Program-

ming Description at the top of 

the station's listing. If there's 

no description there, let the 

station or its rep know how 

useful it would be to you. 

RODA-1/3 

STATIONS IN 
DETROIT URBAN AREA 

CKLW CKLW-FM 
1932 1949 

WINDSOR 

INO RAND REPRESENTAINES, INC 

(This is a paid listing.) 
Media Code 4 223 3060 5.00 
Business office: Essex Broadcasters, Inc., 1450 
Guardian Bldg.. Detroit, Mich. 48226. Phone 31:-
961-7200. TELEX 023-5398. 

STATION'S PROGRAMMING DESCRIPTION 
CKLW: Programmed for 20 to 49 age bracket. and 
youth audience. 
MUSIC: Today's most popular hits are played 24 
hours daily. NEWS: Local, regional, national and 
international 6 min summaries including sports and 
weather every hour, 6-9 am. M-Sat at 20 min before 
hour. Every 3 hours at all other times. Traffic and 
weather reports are broadcast around clock. 3 pm-
12M Sun, station programs greatest hits of all 
time. Contact Representative for further details. 
Rec'd 11/29/68. 

I. PERSONNEL 

Vice-Pres. & Gen'l Mgr.-R, J. Buss. 
General Sales Manager-Harold S. Tower. 

2. REPRESENTATIVES 
11K° Radio Representatives, Inc. 

3. FACILITIES 

50,000 w.; 800 ke. International clear channel. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 50,000 w.; 93.9 me. 
Operating schedule: Same as AM. Separate program-
ming 6 pm-midnight. EST. 

4. AGENCY COMMISSION 

15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 

General: la, Is, 3a, 3b. 4a, 1d, 6a. 7b, 8. 
Rate Protection: 10e. 11c, 12e. 13e. 
Basic Rates: 20a, 22a. 226, 23a, 26, 28a, 29a. 
Contracts: 40a, 42a, 45, 46. 
Comb.; Cont. Discounts: 60a, 61a. 616, (Kb. 
Cancellation: 70a. 70e. 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 7/1/69-Reed 6/19/69. 
AA-Mon thru Fri 6-10 am & 3-7 pm; Sat 6 am-
7 pm; Sun 10 em-7 pm. 
A-Mon thru Fri 10 am-3 pm; Mon thru Sun 7-10 
pm. 
B-Mon thru Sun 10 pm-1 am. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK. EA: 
I ti 6 ti 12 tl 18 ti 24 ti 30 ti 

AA   125.00 115.00 110.00 105.00 100.00 95.00 
A   105.00 95.00 90.00 85.00 80.00 75.00 

85.00 75.00 70.00 65.00 60.00 55.00 

30 SECONDS 
AA   100.00 92.00 88.00 84.00 80.00 76.00 
A 84.00 76.00 72.00 68.00 64.00 60.00 

  68.00 60.00 56.00 52.00 48.00 44.00 
10 SECONDS 

AA   62.50 57.50 55.00 52.50 50.00 47.50 
A   52.50 47.50 45.00 42.50 40.09 37.50 
B .  42.50 37.50 35.00 32.50 30.00 27.50 

1-minute, 30-seconds and Newscasts combine with 10-
second spots for maximum frequency 071 10-seoond 
spots only. Spots must rotate equally over not, less 
than 6 days. 

ROS PLAN 
When available, 20% discount on applicable -rates. 
Spots preemptible without notice. Not combinable 
with other schedules. Does not earn consecutive week 
discounts. 

10. SPECIAL FEATURES 

NEWS/FIXED 
PER WK. 1 MIN: 3 tl 6 ti 12 ti 18 ti 
AA   135 130 125 120 
A   115 110 105 100 

  95 90 85 80 
(S/fl) 

WBRB 
1956 

MOUNT CLEMENS 

R A lEt 

A Malrite Owned Station 
Media Code 4 223 3120 7.00 

Wright and Maltz. Inc., Box 189. Gratiot Ave. at 
Metropolitan Beach Parkway. Mt. Clemens, Mich. 
18043. Phone 313-791-1430. 
Direct Detroit line: Phone 293-1430. 

STATION'S PROGRAMMING DESCRIPTION 
%VERB: Community adult Programming. 
NEWS: 4 man news staff. 75% local. 25% regional, 
national, international. News every hour, eateries. 
9-10 ata women's show, interviews. 10-11 am tele-
pb.ma discussion format. SPORTS: live high school 
and college football and basketball play-by-play, live 
hydroplane races, major car race descriptions. 8 
sports shows daily. Air personalities and mobile 
studios available for remote broadcasts. ENTER-
talnment: 6-9 am, 11 am-noon, 12:30-sign-off using 
air personalities, interviews and general popular 
music, 60% albums, 40% singles. Contact Repre-
sentative for further details. Rec'd 7/17/67. 

I. PERSONNEL 
President-Milton Maltz. 
Secretary-Trenurer--Robert G. Wright. 
General Manager-Charlea Park, Jr. 

MICHIGAN 
2. REPRESENTATIVES 
PRO Time Sales. 

3. FACILITIES 
500 w. days; 1430 kg. Directional. 
Operating schedule: 5:00 am-total sunset. EST. 
Shauleast during AM operational hours. Fer gen. 
stamina faellitim see WBREI-FM listing. 

4. AGENCY COMMISSION 
15% on time any; no cub discount. 

S. GENERAL ADVERTISING See ended regulations 
General: Sa, 26, 3e, 3b, 3d, 4a, 4d, 5. 6a. 713. 8. 
Rate Protection: 10b, 116, 12b, 136, 1413. 
Basic Rates: 205, 20b, 220. 
Contracts: 45s. 
Comb.; Cont. Diacounts: 606, 60e. 
Cancellation: 71a, 73a, 73b. 
Prod. Servires: 82. 
Affiliated with MISS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

ER 3/1/68-Reed 3/1/68. 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 

7. PACKAGE PLANS 

CLASS AA 
PER WK: 6 ti 12 ti 18 II 24 41 30 01 
1 min.    18 17 16 14 12 
30 sec  16 15 14 12 10 

CLASS A 
1 min,.   15 14 13 11 9 

  13 12 11 9 
3CO sembeination of AA and A earns frequency discount. 

W B R B-FM 
1960 

MOUNT CLEMENS 

R AB 

A Malabo Owned Station 
Media Code 4 223 3121 5.00 
Box 489, Gratlot Ave. at Metropolitan Beach Park-

way, Mt. Clemens, Mich. Phone 313-701-1430. 
Detroit Phone 293-1430. 

STATION'S PROGRAMMING DESCRIPTION 
WBRB-FM: See WB1113 for programming description. 

I. PERSONNEL 
President-Milton Maltz. 
Secretary-Treasurer-Robert G. Wright. 
General Manager-Charles Park. Jr. 

2. REPRESENTATIVES 
PRO Time Sales. 

3. FACILITIES 
ERP 17.000 w. (boric.), 17,000 w (cert.); 102.7 Inc. 
Operating schedule: 5:00-1:00 iun Mon thru Fri; 
5:00-2:00 am Sat; 7:00 am-midnight Sun. EST. 
Partial simulcast operation with WBRB-AM. 

4. AGENCY COMMISSION 
15% on time on; no cash discount. 

5. GENERAL ADVERTISING See ended regulation' 
General: 2a 26, la, 3b, 3d, 4a, 4c1. S. 13a, 7b, 8. 
Rate Protection: 10b, 1lb, 126, 13b, 146. 
Basic Rates: 20a, 20b, 225. 
Contracts: 40a. 
Comb.: Cont. Discounts: G013. 60e. 
Cancellation: 71a, 73e, 736. 
Prod. Services: 82. 

TIME RATES 

60% of applicable WBRB rates. 

WCHB 
1955 

INKSTER 

Independent Negro 

DORE & ALLEN, INC. 

Media Code 4 223 3180 1.00 

Bell Broadcasting Company, 32780 Henry Ruff Rd., 
Inkster, Mich, 48141. Phone 313-278-1440. 

Other office: 278 E. Forest. Detroit. Mich. 48201. 

I. PERSONNEL 
President-Dr. Haley Bell. 
Vice-Prou, & Gen'l Mgr.-Dr. Wendell P. Cox. 
General Sales Manager-Gary Arnold. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 
Los Angeles, San Francisco-Savalli/Gates, Inc. 
South-Bernard I. Ochs Co. 

S. FACILITIES 
1.000 w. days; 1440 kc; Directional-separate pattern 
day and night. 
Operating schedule: 21 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulation 
General: lb, 2e, 3c, 4e, 4c1. 5, 6a, 7b. 8. 
Rate Protection: Kb. lle, 12b. 13e. 146. 15a, 15b. 
Basic Rates: 20a, 21a. 2Id, 22b, 23e. 246. 25c, 28e, 

292. 33a. 
Contracts: 40a, 41, 42d. 43, 44a, 45, 46, 47a. 50, 

51a, 5113, 
Comb.; Cor.:. Discounts: 60b, 60d, 60e, 601, 61a, 62a. 
Cancellation • 70e. 70c, 71a, 72, 73e, 73b. 
Prod. Services: 80, 82. 
FM facilities: WCHD (FM), Detroit. 
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MICHIGAN 
Detroit Urban Area-W C H B-Continued 

TIME RATES 

No. 8 Eff 2/1/69-Reed 12/23/68. 

AAA-Mon thru Sun 6-10 am & 3-7 pm. 
.AA-Mon thru Sun 10 am-3 pm. 
A-Mon thru Sun 7 pm-midnight. 
B-Mon thru Sunday-midnight-6 am. Rates on 
request. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 
•I ti *6 ti 12 ti 

1 wk. 38 
13 wk 37 
26 wk.  . .... 36 
52 wk.  50 45 35 

CLASS AA 
1 wk._ 32 
13 n It_  

52 wk  40 35 29 
CLASS A 

24 ti 
37 
36 
35 
34 

31 
30 
29 
28 

27 
26 

26 wk. 26 25 
52 wk ......... 35 30 25 24 

(*) Flat. 
30 sec: 80% of 1-min. 10 sec: GO% of 1-min. 

(CR) 

WEXL 
1923 

ROYAL OAK 

American Information Network 
Alan Torbet 

Associates, Inc. 

e 
Media Code 4 223 3240 3.00 
Sparks Broadcasting Company. Box X-100, Detroit. 

Mich. 48220. Phone 313-564-6524. 

Other Studio: Ferndale. Mich. 

STATION'S PROGRAMMING DESCRIPTION 
WEXL: Programmed for adult audience. 
MUSIC: country and western. AIR PERSONALI-
TIES handle all segments: NEWS: network news on 
hour. SPORTS: 6 times per day. Community news 
30 min per day. RELIGIOUS: 1 hour per day and 
all day Sun. COMMERCIAL POLICY: 16 minutes 
per hour maximum. Remote broadcasting available. 
Contact Representative for further details. Reed 
2/12/68. 

I. PERSONNEL 
President-Garnet G. Sparks. 
General Manager-Gordon A. Sparks. 
Sales Manager-Ernie Bolder. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, directional; 250 cr. nights, non-direc-
tional. 1340 hr. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, lb, 3d, 4a, 4d, 5, 611. 7b, 

8. 
Bate Protection: 10e. 11c. 12e. 13e, 14e. 156. 
Basic Rates: 20b, 210, 21b, 21e, 21d, 22a, 22b, 23a. 

24b, 24e. 25a, 26, 27. 28a, 29a, 30. 33b. 
Contracts: 400, 41, 42b, 42d, 44a, 45, 46, 47e. 48. 

51a, 51b. 
Comb.: Cont. Discounts: 60b, 60g. 61a, Old. 
Cancellation: 70a, 70e, 710, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 

Eft 6/1/67-Reed 5/1/67. 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon Ohm Fri 10 am-3 pm & 7-8 am; Sat 8c Sun 
6 am-8 nm. 
B-Dally 8 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 5 ti 10 tl 15 ti 20 tl 
AA ..._..- ............. 35.00 30.00 2600 24.00 22.00 
A   30.00 25.00 22.00 20.00 18.00 
  21.00 17.50 15.50 14.00 12.50 

20/30 sec: 80% of 1-min. 10 see: 50% of 1-min. 
CONSECUTIVE WEEKS DISCOUNT 

52 wks-10% 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
(1 min) 

PER WK: 
18 ti (6AA, 6A, 613), ea........................._. 16.39 
24 ti (8AA, 8A, 8B), ea..... ...... ......... 14.79 

8. PROGRAM TIME RATES 
1 ti 

or less 52 ti 158 ti 260 ti 
than or or or 

5 MIN: 6/wk 6/wk 12/wk 16/wk 
Class AA  50.00 45.00 40.00 35.00 
Class A   1/4 Mt: 45.00 40.00 35.00 30.00 

Class AA  75.00 70.00 65.00 60.00 
Class A  70.00 65.00 60.00 55.00 
1/2 Hlt: 
Class AA  100.00 90.00 90.00 70.00 
Class A  93.00 85.00 75.00 65.00 

I  Class 'AA  150.00 140.00 130.00 120.00 
Class A  140.00 130.00 120.00 110.00 
B-70% of A rates. C-50% of A rates. 

(D) 

36 ti 48 ti 
36 35 
35 34 
34 33 
33 32 

30 
29 
28 
27 

29 
28 
27 
26 

WH FI (FM) 
1958 

BIRMINGHAM 

C 
Subscriber to the NAB Radio Code 

Media Code 4 223 3270 0.00 

Jamar Broadcasting, Inc., Box 404, Birmingham, 
Mich. 48012. Phone 313-588-9494. 

I. PERSONNEL 
Station Manager-Don Bosco. 
Sales Manager-Rick Minnick. 
Program Manager-Tom Coleman. 

3. FACILITIES 
ERP 20,000 w. (horiz.), 20,000 w. (vert.) ; 94.7 mc. 
Stereo. 
Operating schedule:  EST. 
Antenna ht.: 270 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 20. 3a, 4a, 5, 7b, 8. 
Rate Protection: 10b, 11b. 

26 25 Basic Rates: 20a, 224, 23a, 246, 25a, eta, 28e. 200. 
25 24 Contracts: 40a, 420, 45, 46, 470. 
24 23 Comb.; Cont. Discounts: 60f, 62b. 
23 22 Cancellation: 70a, 70c, 71a, 730. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 12 Elf 1/1/69-Reed 1/7/69. 

AA-Mon thru Fri 6-8 pm. 
A-Mon thru Fri 8 am-6 Pm; Sun 8 am -110011. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
Open   18.00 

20/30 SECONDS 
5x 50x 100x 200x 500x 1000x 

AA   14.00 12.00 10.50 9.00 8.00 7.00 
A   10.00 8.50 7.50 7.00 6.00 5.00 
  5.00 4.00 3.00 2.50 2.25 2.00 

1 min: 125% of 30-sec. 10/15 sec: 80% of 30-sec. 
Fixed position, extra 10%. 
All spots ROS in time period. 
All time classifications may be combined to earn 
lowest rate. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

8. PROGRAM TIME RATES 
ALL NIGHT PROGRAM 

(Midnight-6 am) 
Sold by hours only. Each hour Includes 4 1-minute 
spots and 4 sponsor mentions. In addition, 1 15-sec-
ond Class A promo included for each hour. Hours 
must be specified  

5e 50x 100x 200x 500x 1000x 
1 hr  35 25 20 18 16 14 

WKNR 
1946 

DEARBORN 

Ilal imam METRO RADIO SALES 

C FO%[Et 

A Knorr Station 

Subscriber to the NAB Radio Code 
Media Code 4 223 3300 5.00 
Knorr Broadcasting Corp.. 15001 Michigan Aye.. 

Dearborn. Mich. 48126. Phone 313-846-8500. 

I. PERSONNEL 
President--Mrs. Fred A. Knorr. 
Exec. Vice-ires. & Sta. Mgr.-Walter Patterson. 
Sales Manager-Jack Davidson. 

2. REPRESENTATIVES 
Metro Radio Sales. 

S. FACILITIES 
5,000 w.; 1310 kc. Directional-separate patterns day 
and night. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 6 am-noon 
Mon thru Fri and 6-10 am Sat. For non-simulcast 
facilities see WKNR-FM. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25. 2b, 3a, 3d, 40. 4d, 5, 6b, lb, 8. 
Rate Protection. 104. Ild, 12d. 
Basic Rates. 26a, 20b, 24a, 24e. 
Contracts: 40a. 41, 44b, 45, 515. 
Cancellation: 70e, 73a. 

Rate Protection: Rates quoted herein are guaranteed 
for a period of 26 weeks from effective date of any 
mercase in these rates providing that advertising 
equalling a weekly expenditure of 100.00 is actually 
running at the time of effective date of increase, 
and providing that these broadcasts continue without 
interruption during rate protection period. 

TIME RATES 
No. A Eff 11/15/66-4teed 11/17/66. 

AA-Men thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 10 am-7 pm. 
B-Mon thru Sun 7-10 pm. 
C-Mon that Sat 10 pm-nddinght. 
D-Tues thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA: I min 20/30 10 see 
Specified hour or day  80 64 40 
PER WE: 
Less than 6 (rotating Mon-Sat)  75 60 
6 ti (1 per day Mon-Sat)  70 56 
12 ti (2 per day Mon-Sat)  64 51 
18 tl (3 per day Mon-Sat)  60 48 

38 
35 
32 
30 

CLASS A: I min 20/30 10 sec 
Specified hour or day  70 56 35 
PEit WK: 
Less than 6 (rotating Mon-Sun)  65 52 
6 ti (1 per day any 6 days)  60 48 
12 ti (2 per day any 6 days)  58 46 
18 ti (3 per day any 6 days)  _ 56 45 
24 ti (4 per day any 6 days)  54 43 
30 ti (5 per day any 6 days)  52 42 
CLASS B: 
Specified hour or day  60 48 
Less than 6 (rotating Mon-Sun)  50 40 
6 ti (1 per day any 6 days)  48 38 
12 ti (2 per day any 6 days)  46 37 
18 ti (3 per day any 6 days)  44 35 
24 ti (4 per day any 6 days)  42 34 
itO ti (5 per day any 6 days)  40 32 

CLASS C: 
Specified hour or day  50 40 
PER WE: 
Less than 6 (rotating Mon-Sun)  40 32 
6 ti (1 per day any 6 days)  32 26 
12 ti (2 per day any 6 days)  30 24 
18 ti (3 per day any 6 days)  28 22 
24 ti (4 per day any 6 days).......   26 21 
30 ti (5 per day any 6 days)  24 19 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

Spots must he scheduled equally over 7 day period 
and rotate within time classification. Offered on pre-
emntible basis at station's discretion for full rate 
card advertiser. In the event of preemption, spots 
will he made good in comparable or better time 
periods at earliest possible convenience and prior to 
expiration of schedule. I'lans earn 52 consecutive 
weeks discount. Weekly Circulation Plans do not 
contribute to Weekly Circulation Plans for further 
weekly frequency. Mar be combined with minutes. 
newscasts, 20/30 seconds and ID's to earn Weekly 
Frequency Discounts on the face of card rates only. 
PER WE- I min 20/30 10 see 
Plan A: 12 H. (3 AM Drive, 3 PM 

Drive, 6 A)  695 553 348 
Plan It; 18 ti (5 AM Drive, 4 PM 

Drive. 9 A)  940 753 470 
Plan C: 24 ti (6 AM Drive, 6 PM 

Drive. 12 A)  1162 028 581 
Plan D: 36 ti (9 AM Drive, 9 PM 

Drive, 18 Al _ 1612 1296 806 
FREQUENCY DISCOUNT 

52 consecutive wks-I0%. 
Discounts applied se earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discount above. 
Minutes, newscasts. 20/30 seconds and ID's may com-
bine to earn weekly Frequency Discounts. 

AM DRIVE TIME PACKAGE 
(Minutes only-rotating Mon thru Sat 6-9 am) 

PER WE: 
10 ti, flat  . 500 15 ti, flat  675 
Na further discounts. 
Does not earn 52 consecutive week discount. 
Does not combine with minutes, 20/30 seconds, news-
casts. ID's or Weekly Circulation Plans to earn 
Weekly Frequency Discounts. 
Offered on a preemptible basis at station's discretion 
for full rate card srlyertisnrs. 

ALL NIGHT SHOW PACKAGE 

(Tues thru Sun midnight-6 am) 
Complete sponsorship (36 hours per wk)  750 
1/2 sponsorship (IR hours per wk)  400 
1 min or less, ea, flat  13 

10. SPECIAL FEATURES 
"Contact News"-5 minutes at :15 and :45 from 
5:45-8:45 am Mon thru Sat. 5 minutes at :15 and 
headlines at :45 at all other times. Commercial 
format for 5-minute newscasts consists of billboard 
open. 1-minute commercial and billboard close. Com-
mercial format for news headlines consists of bill-
board open and 3n-second commercial. No commercial 
announcements sold immediately preceding or follow-
ing newscasts. 

5-MINUTE NEWSCASTS 
PER WE: 
5 ti  
10 ti 
15 ti 
20 ti 
Features & Headlines-applicable rate plus 2.00 fat. 
Newscasts and features may he combined with minutes 
and 20/10 seem% for maximum frequency. 
"Sportsrope"-scheduled around the clock at :35. 
Commercial format consists nf billboard open. 1-
minute sports news and 1-minute commercial. 
"Entertainment Billboard"-Scheduled at 6:05 am, 
10:55 am. 2:05 pm and 6:25 pm. 1-minute news 
about toral movies, theaters, show business In De-
troit. Commercial format consista nt' billboard open. 
1-minute show business news and 30-second com-
mercial. 
"Stock Talk”-scheduled at 4:55 and 5:55 pm. 
Closing nuntatinns on New York and Detroit boards. 
Commercial format consiste nf billboard opening, 
stork resort and 1-minute enmmereial. 
"Weather Tower 13"-Fleheduled 6 times per hour at 
:ln. :211. :311. eft. Up-tn-the-mlnute Detroit Metro-
politan Area weather foreenst from U. S. Weather 
Buren., teletype serriee. Commercial format mules 
of billhosrd opening. weather and 30-second an-
rinnormheet 
All features take applicable rate plus 2.00 flat. (D) 

33 
30 
29 
28 
27 
26 

30 
25 
24 
23 
22 
21 
20 

25 

20 
16 
7.5 
L4 
13 
12 

05 75 58 46 
80 70 54 37 
75 68 52 35 
70 64 50 32 

WKNR-FIN 
1950 

DEARBORN 

C J26.1B 

A Knorr Station 
Media Code 4 223 3301 3.00 

Knorr Broadcasting Corp., 15001 Michigan Ave.. 
Dearborn, Mich. 48126. Phone 313-846-8500. 

I. PERSONNEL 
President-Mrs. Fred A. Knorr. 
Exec. Vice-Pres. & Sta. Mgr.-Walter Patterson. 
Sales Manager-Frank Mantes. 

2. REPRESENTATIVES 
Metro Radio Sales. 

450 Spot Radio Stations 

3. FACILITIES 
ERP 50,000 w. (horiz.). 50,000 w. (veil.); 100.3 me. 
Operating schedule: 6-2 am. EST. 
Antenna ht.: 368 ft. above average terrain. 
Partial simulcast operation. Operated separately 
noon-2 am Mon thru Fri, 10-2 am Sat, 6 am-mid-
night Sun. For simulcast facilities see WKNR. 

4. AGENCY COMMISSION 

15/0; time only. 

S. GENERAL ADVERTISING See coded regulations 

See WK>Ilt listing for coded regulations. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 2 Elf 4/1/69-Rec'd 3/26/69. 

AA-Mon thru Sun 5 pm-midnight., 
A - Mon thru Sat midnight-2 am; Mon thru Fri 
noon-5 pm; Sat 10 am-5 pm; Sun noon-5 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
I ti 6 ti 12 ti 18 ti 24 ti 30 tl 

1 min_  18 17 16 15 14 13 
30 sec 15 14 13 12 11 10 

CLASS A 
1 min  15 14 13 12 II 10 
30 sec  12 11 10 9 8 7 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

I ti 6 ti 12 ti 
AA   22 21 20 
A   19 18 17 
All spots and Newscasts may combine to earn weekly 
frequency discount. 
Other than Newscasts, advertising can be purchased 
only on a spot basis. 
No additional discounts. No combined rate structure 
or discount in conjunction with WKNR. 

(D) 

WPON 
1954 

PONTIAC 

MCI 

Media Code 4 223 3360 9.00 
WPON. Inc.. Waldron Hotel. 7 S. Perry, Pontiac, 
Mich. 49058, Phone 313-338-0444. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-II. Allen Campbell. 
Vice-Pees. J.; Sta. Mgr.-William E. Morgan, 

2. REPRESENTATIVES 

Meeker Radio. Inc. 
Pearse Sales. 

3. FACILITIES 
1.000 w.: 1460 ke. Directional-night only. 
Operating schedule: 4:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lh, 20, 2b, 3a, 4a, 5, 7b, 8. 
Rate Protection: 101,, 11b, 1213, 13b, 14b. 
Basic Rates: 20b, 21a, 235. 24a, 24e, 25a. 26, 28e. 

29a. 
Contracts: 41. 420, 45. 46. 47a. 
Comb.: Cont. Discounts: 60a, 60g. 61a. 
Cancellation: 70a, 70c, 71e, 72, 73a. 
Prod. Services: 82. 

TIME RATES 

No. 3 Elf 8/1/69-Reed 8/1/69. 
AA-6 am-8 pm. 
A-Before 6 am & after 8 lam. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER YR: 26x 52e 1560 312e 520e 1040x 
1 min.  19.10 18.20 17.00 16.00 14.75 13.85 
30/20 sec: 80% of 1-min. 10 sec: 65% of 1-min. 
Class A: 70% of AA. 

7. PACKAGE PLANS 
PER CONSEC WE, I MIN: 1 wit 
10 ti  17 
20 ti  16 
30 ti  15 
30/20 sec: 80% of 1-mln. 10 sec: 

IL PROGRAM TIME RATES 

CLASS AA 
PER YR: 26e 52e 
1 hr  109.40 144.95 
1/2 hr  01.30 82.60 
1/4 hr  60.90 55.05 
5 min  30.50 27.55 
Class A: 70% of AA. 

13 wk 26 wk 52 wit 
16 15 14 
15 14 13 
14 13 12 

65% of 1-min. 

WQTE 
1956 

CITY OF LICENSE 

MONROE 

156e 3120 

73.95 
49.30 43.45 
24.65 21.80 

(This is a paid duplicate of the listing appearing 
under Monroe, Mich.) 

Media Code 4 223 7380 3.00 
560 Broadcasting Corp., Whittier Hotel, 415 Burns 

Dr.. Detroit. Mich. 48214. Phone 313-822-9400. 

STATION'S PROGRAMMING DESCRIPTION 
IVQTE: MUSIC: only standard popular albums used, 
programmed in 7-10 min uninterrupted segments. No 
personalities. Time and temperature given every 2 
records in drive time and bracketed by clustered 
commercials. NEWS: 5 min segments at quarter to 
each hour. UPI and UPI audio service. 8:15 am & 
4:15 pm 5 min sports featurette. Contact Representa-
tive for further details. Rec'd 2/29/68. 

(This list'rto continued on next page) 
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Detroit Urban Area-W Q T E-Continued 
I. PERSONNEL 

Pres. & Gen'l Mir-Richard E. Jones. 
Vice-President-Thomas M. Jones. 
Operations Mar. & Chief Eng.-Irving Latin. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
508 w. days; 560 ke. Directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See eaded regulations 
General: la, lb, 2a, 3a, 3d, 4a. 4d. 5, 6a, 7b, 8. 
Bate Protection, Lib, 11b, 1413. 16. 
Basic Rates: 20e, 23a, 24a, 25a, 28a, 28e, 29e, 33e. 
Contracts: 40e, 41, 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 60e, 60g. 
Cancellation: 71a. 
Talent and remote charges billed separately. 
For ilzed position spots add 10% to applicable ratel. 

TIME RATES 
Elf 2/1/68-Rec'd 1/2/68. 

Class AA-6:30-9:311 am and 3:00-7:00 pm Mon thris 

Class A-6:00-6:30 am, 9:30 am-3:00 pm. and 7:00 
pm-sign-off Mon thru Fri; all day Sat and Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Consecutive Broadcast Weeks in Contract Year 
1 MINUTE 

PER WK: 6 ti 12 ti 18 ti 24 ti 30+ 
1 xk  48.00 45.00 42.00 39.00 36.00 
14 wk.  47.00 44.00 41.00 38.00 35.00 
27 mk  46.00 43.00 40.00 37.00 34.00 
40-52 wk.  45.00 42.00 39.00 36.00 33.00 

30 SECONDS 
1 wk  38.00 35.00 32.00 29.00 26.00 
14 wk  37.00 34.00 31.00 28.00 25.00 
27 wk  36.00 33.00 30.00 27.00 24.00 
40-52 wk  35.00 32.00 29.00 26.00 23.00 

10 SECONDS 
1 wk  20.00 19.00 18.00 17.00 16.00 
14 oh  19.00 18.00 17.00 16.00 15.00 
27 wk.  18.00 17.00 16.00 15.00 14.00 
40-52 wk  17.00 16.00 15.00 14.00 13.00 

CLASS A 
1 MINUTE 

1 "vie  32.00 31.00 30.00 29.00 28.00 
14 wk  31.00 30.00 29.00 28.00 27.00 
27 vas  30.00 29.00 28.00 27.00 26.00 
40-52 oh  29.00 28.00 27.00 26.00 25.00 

30 SECONDS 
1 wk  28.00 26.00 24.00 22.00 20.00 
14 wk  27.00 25.00 23.00 21.00 19.00 
27 uls  26.00 24.00 22.00 20.00 18.00 
40-52 wk.  25.00 23.00 21.00 19.00 17.00 

10 SECONDS 
1 xk  13.50 13.00 12.50 12.00 11.50 
14 wk  13.00 12.50 12.00 11.50 11.00 
27 wk.  12.50 12.00 11.50 11.00 10.50 
40-52 wir  12.00 11.50 11.00 10.50 10.00 
10 second spots cannot be combined with other spots 
for frequency discounts. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

Consecutive Broadcast Weeks in Contract Year 

PER WK: 6 ti 12 01 18 ti 24 ti 30+ 
1 mk  GO 56 52 48 44 
14 wk  . 56 52 48 44 40 
27 oh.  52 48 44 40 36 
40-52 vat  48 44 40 36 32 

CLASS A 
1 vbk  54 50 46 42 38 
14 wit  50 46 42 38 34 
27 oh  46 42 38 34 30 
40-52 wk  42 38 34 30 26 

(D) 

WTAK 
1963 

GARDEN CITY 

1:11:1C1 
A Mairite Station 

Media Code 4 223 3480 5.00 

WTAK. Inc.. Box 2069 Livonia, Mich. 48151. Phones 
313-535-6333. 313-425-4003, 

STATION'S PROGRAMMING DESCRIPTION 
WTAK: Programmed for adults. 
Total talk format: news, commentons, telephone open 
forums, interview discussions, telephone questions and 
answers. 5-9 am comic personality, utilizing comedy 
albums and phone calls from listeners. 9 am-noon, 
liberal personality using open telephone lines. Noon-
1 pm, news. commentarys. 1-2 pm celebrity inter-
views. 2-5 am, conservative personality using open 
telephone lines. 5-6 pm. news. commentarys. 6-8:15 
pm. black personality using open telephone lines. 
NEWS: network and local on hour, network on half 
hour. SPORTS: college football, sports car and stock 
car races. Personalities available for remote pick ups 
from places of business for special promotional sales 
events. Sun, religion. Contact Representative for fur-
ther details. Iteed 6/2/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Harvey Grace. 
Sales Manager-Mike Wurster. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

5. FACILITIES 
250 w. days; 1090 he. Directional. 
Operating schedule: Sunrise-beat sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ,tided regulations 
General; lb, 2a, 30, 3e. 3d, 40, 4e, 5. 6a, 7b. 8. 
Rate Protection: 15a. 15b. 
Basle Rates: 20b. 21e. 21b, 22b, 23a, 24e, 24b, 24e, 

25e, 28a, 18e, 29a, 30. 
Contracts: 40a, 40e, 41. 42a, 42e, 44a, 44b, 45, 46, 

47a, 48, 49, 51e. 51b, 51e. 
Comb.: Cont. Discounts: 60d, 60e, 60f, 00h, 601, 61e, 

62e, 62b. 62d. 
Cancellation: 70e, 70e, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81. 82. 
Fixed time periods subject to higher rate. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 31 Elf 6/1/69-Reed 6/2/69. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
CLASS AA 

WKLY: 6 ti 12 ti 18 ti 24 ti 50 ti 
1 min...   30 28 26 21 22 

CLASS A 
1 min.  21 19 17 15 13 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
20/30 seconds may be cross combined to establish 
times per week. 

50/50 PLAN 
An advertiser who schedules at least half his AA 
spots in A earns A rates un his AA spots, provided 
the schedule rotates evenly Monday thru Saturday. 

DOWAGIAC 
Cass County-Map Location D-11 

See SRDS consumer market map and data at begin. 
sting of the State. 

WDOW 
1960 

Media Cede 4 223 3540 6.00 

Dowagiae Broadcasting Co., Inn.. Marcellus Hwy. 
Bout. 3, Dovraglac, Mich. 49047, Phone 616-782-
5106. 

Direct all salea correspondence to: WDOW, e/e 
Radio Station WFUR. Grand Rapids, Mich. 

I. PERSONNEL President-William Kutner, Sr. 
Vice-President-William Kulper, 
Manager-Thomas Prather. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1000 w. days; 1440 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISINU See coded regulations 
General: la, lb, 2a, 2b, 3a, 3b, 3e, 3d, 4b, 40. 5. 

6e. 7e, 8. 
Rate Protection: 101, 14a, 15b. 
Basle Rates: 2013, 21a, 2113, 22e, 22b, 23e, 23b, 24e. 

25a, 26. 28b, 28e. 29a, 29b, 30, 33a. 
Contracts: 40a, 41. 42a, 42e. 43, 44a, 45, 46, 47e, 49. 

50, 51e, 51b, 51c. 
Comb.; Cont. Discounts: 60b. 62a. 
Cancellation: 70b, 70d, 72, 73a. 
Prod, Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 16-A Elf 12/1/68-Reed 1/2/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK, EA: 1 wk 13 wk 26 wk 52 wit 
6 ti  4.50 4.25 4.00 3.75 
12 ti  4.25 4.00 3.75 3.50 
18 ti  4.00 3.75 3.50 3.25 
24 ti  3.75 3.50 3.25 3.00 
30 sec: 25% off 1-min. 10 sec: 50% off 1-min. 
20 sec: 33-1/3% off 1-min. 

MEMEMMEMIIMEM.MMIMMEMMEMMIOMMMM 

PROTECTING YOUR 

MEDIA SELECTION, 

SRDS HOLDS FIRM 

ON A POLICY OF 
ACCEPTING ONLY 
VERIFIED RATING 

INFORMATION 

Our responsibility to present objective, authentic rating 

information, which in no way misleads or misrepresents, has 

resulted in a strictly enforced copy acceptance policy. 

For all copy referring to or incorporating ratings . . . 

1) rating claims must be fully identified as to rating service, 

title and date of report. 

2) exact market areas of the rating service must be identified, 

and 

3) competing stations must be referred to as stations "A," 

"B," and "C," not by call letters. 

Trained SRDS personnel carefully check all advertising copy 

submitted, and reserve the right to turn down any advertising 

which doesn't meet these rigid requirements. 

Buyers are assured of truthful statements to back their 

station evaluations. Therefore, every station is encouraged to 

use current and authoritative data as a valuable service to 

buyers of time. 

IITOILA 

MICHIGAN 
8. PROGRAM TIME RATES 

26-52 WEEKS 
WKLY: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti  40.00 22.50 15.00 11.50 8.50 
3 ti  30.00 20.00 13.50 10.00 7.00 
6 ti  28.50 18.00 12.50 8.50 6.00 

EAST LANSING 
Ingham County-Map Location F-10 

See SUDS consumer market map and data at begin-
ning of the State. 

See Lansing 
(including East Lansing) 

ESCANABA (2 Am) 
Delta County-Map Location D-4 

See SIMS consumer market map and data at begin-
ning of the State. 

WDBC 
1941 

R A Et 

Subseriber to the NAB Radio Code 

Media Code 4 223 3600 8.00 

Communications Properties, Inc., Box 419, 606 Lud-
ington St., Escanaba, Mich. 49829. Phone 906-786-
6144-5. 

I. PERSONNEL 
Vice-Prey. & Gen'l Mgr.-James L. Zimmermann. 
Sales Manager-Lilli G. Traverse. 
Promotion Manager-Joseph De5lay. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Minneapolis, St. Paul-Communications Sales, 

S. FACILITIES 
10,000 w. days, 1,000 w. nights; 680 he. Directional-
separate patterns day and night. 
Operating schedule: 5:45 am to midnight. EST. 

4. AGENCY COMMISSION 
15/0 net time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la, 4a, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 22a, 23a. lib, 28a, 28e. 29a. 
Contracts: 40a, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60k, 61b, 61e. 
Cancellation: 70a. 70e, 71a. 73a. 
Affiliated with CBS. 

TIME RATES 
Rates effective March 1, 1965. 

Rates received February 10, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 U  12.00 104   8.00 
13 ti  11.00 156 7.50 
26 ti  10.00 312 ti.... 7.00 
52 ti  9.00 

7. PACKAGE PLANS 
(Best Avalleble Times) 

-1 min- -30 sec--
PER WIC: ea tot ea tot 
10 ti  5.60 56.00 4.20 42.00 
15 ti_ ............. --...-. ......... 5.30 79.50 3.95 59.25 
2   4.90 98.00 3.65 73.00 
25 ti    4.20 105.00 3.15 78.75 
30 ti  4.00 120.00 3.00 90.00 
40 ti  3.80 152.00 2.85 114.00 
50 It  3.50 175.00 2.60 130.00 
PER MO: 
25 ti    4.50 112.50 3.35 83.75 
50 ti  4.00 200.00 3.00 150.00 
75 ti  3.85 287.00 2.90 217.50 
100 ti  3.25 325.00 2.45 245.00 
10 sec. fie   2.80 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 mln 
1 ti   125 75. 45. 30. 
13 ti  115. 72. 43. 29. 
26 ti  105 69. 41. 28. 
52 ti  95. 66. 99. ST. 
104 ti ............... ....... 85. 63. 37. 26. 
156 ti  80. 60. 35. 25. 
312 ti   75 57. 33. 24. 

WLST 
1958 

e 
Subserlber to the NAB Radio Code 

Media Code 4 223 3660 2.00 
Lake Michigan Broadeasting Co.. 800 Ludington 

Escanaba, Mieh. 49829. State 6-4118, 
I. PERSONNEL 
Station Manager-David J. Pinorek. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 1,000 w. days; 600 kg. Directional. 
Operating schedule: 6:00 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See faded regulations 
General: 2a, 4a, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a. 23a, 25a, 213a. 29a, 
Contracts: 40a. 46, 47a. 
Comb.; Cont. Discounts: 60k, 62e. 
Cancellation: 701. 70e, 71a. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective November 1. 1900. 
Rates received October 31, 1980. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 10 min. 5 min. (') 

1 time 26.45 15.28 12.93 10.58 4.46 
100 times 18.87 13.72 11.46 9.05 3.95 
900 time. 14.68 11.15 8.89 7.05 3.65 
300 times 10.47 8.55 6.35 3.05 BM 
(6) 1 minute or 30 seconds. 
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MICHIGAN 

FLINT (6 AM; 2 FM) 
Genessee County-Map Location G-9 

See SitDS consumer market map and data at begin-
ning of the State. 

WAMM 
1955 

ISgreener, hiken, sears 

Media Code 4 223 3720 4.00 
WAMM, Inc., 740 S. Saginaw St., Flint, Mich. 

48502. Phone 313-239-8631. 
I. PERSONNEL 
President-Neal Mason. 
General Manager-Jerry Jacob. 
Program Director-Tony King. 

2. REPRESENTATIVES 
Greener, Silken. Sears. 
Detroit-Max Goldfarb. 
South, Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 
500 w. days; 1420 be. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 40, 5, Ca, 7b, 8. 
Rate Protection: 10f, llf, 12f, 141, 15e. 
Basic Rates: 26b, 210. 22b, 23a, 24a, 24b, 24c, 250. 

28b, 28e, 30, 31, 33d. 
Contracts: 40a, 42a, 42c, 43, 44a, 45, 46, 47e, 48, 49, 

50, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 601, 60k, 62d. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf 12/1/68-Ree'd 11/29/68. 

AA-6-9 am & 2-6 pm. 
A-9 am-2 pm & all other times. 

6. SPOT ANNOUNCEMENTS 
YEARLY BULK PLAN 

500x 1000X 1500x 2000x 
1 min    10.00 9.50 9.00 8.50 
30 sec  8.50 8.00 7.50 7.00 
10 sec  7.50 7.00 6.50 6.00 
25% of AA time guaranteed in Bulk Plan. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 6 ti 12 ti 18 ti 24 ti 36 tI 48 ti 
1 min  13.00 12.50 12.00 11.50 11.00 10.50 
30 sec.  11.00 10.50 10.00 9.50 9.00 8.50 
10 sec  9.00 8.50 8.00 7.50 7.00 6.50 
PER WK: 1 min 30 see 
1-5 ti  16 12 

CLASS A-ROS 
PER WK: 6 ti 12 ti 18 tl 24 ti 36 ti 48 ti 
1 min.  11.00 10.50 10.00 9.50 9.00 8.50 
30 sec  9.00 8.50 8.00 7.50 7.00 6.50 
10 sec.  7.00 6.50 6.00 5.50 5.00 4.50 
PER WK: 1 min BO see 
1-5 11 ....   .............. --... 14 10 
1-min and 30-sec spots .1;;;;b1-na- 131-e for frequency 
diamants 

8. PROGRAM TIME RATES 
1/4 hr 1/2 hr hr 

.Io. spaairafülia-  " 90 140 
NEWSCASTS 

lx Ox I2x I8x 
Ea   15.00 14.50 14.00 13.50 

DISCOUNTS 
13 wk-2% 26 wk-5% 39 wk-7% 52 wk-10% 

WFDF 
1922 

NBC Radio Network 
CEICI 

Media Code 4 223 3780 8.00 
WFDF Flint Corp., Garland at PIrst Ave., Flint. 

Mich. 48502. Phone 313-232-7158. TWX FL 01. 
I. PERSONNEL 
General Manager-Elmer A. Knopf. 
Co-Manager-Sales-Marvin Levey. 

2. REPRESENTATIVES 
Katz Radio, East. 
Canada-Andy McDermott Sales, Ltd. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 910 kg. 

Directional-same pattern all hours. 
Operating schedule: 4:45-1:00 am Mon thru Sat; 
7:30-1:00 am Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 60. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, I5d. 
Basle Rates: 20a. 22a, 22b, 23a, 25a. 28a. 29a. 
Contracts: 400, 42a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 700. 70e, 71a, 73a. 
!titillated with NBC Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 16 Eft 3/1/69-Itec'd 1/24//69. 

AA-Mon thru Sat 6-10 am. 
A-Mon lieu Sat 3-7 pm. 
11-Mon thru Sat 5:30-6 am & 10 am-3 pm; Sun 6 
am-7 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
PER Wit, I MIN: I ti 6 ti 12 ti 18 ti 24 ti 
AA.   34 31 29 28 27 
A   27 24 23 22 21 
  23 21 20 19 18 
  15 14 13 12 11 

20/30 see: 80% of 1-min. 10 sec: 50% of 1-min. 
Spots between time class take higher rate. 

8. PROGRAM TIME RATES 
PER YR: lx 26x 52x I04X 156x 260x 
1 hr  115 114 113 112 111 110 
1/2 hr  80 79 78 77 76 75 
1/4 hr  60 59 58 57 56 55 
5 min.  40 39 38 37 36 35 

10. SPECIAL FEATURES 
NEWS OR WEATHER 
-5 min- - 10 min - 

PER WK: 3 ti 5 ti 6 tl 3 tl 5 ti 601 
Sign-on-7 Pm  40 38 36 50 48 46 
7 pot-sign-off  20 18 16 25 23 21 
Rates include time and production charges. 
Betty Clark Party Line, fiat, per spot  . 25 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
All spots, regardless of length or time classification, 
may be cross-combined for discounts. Spots and pro-
grams, however, may not be combined for diamants. 
Applicable to entire rate card. 

WGMZ (FM) 
1962 

on mil] 
Media Code 4 223 3840 0.00 
Metrocom. Inc.. 903 Stevens St., Flint, Mich. 48503. 
Phone 313-767-7800. 

I. PERSONNEL 
General Manager-David Mendelsohn. 

2. REPRESENTATIVES 
McLendon Stations. 

3. FACILITIES 
ERS' 19,000 w.: 107.9 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3a, 3b, 4a, 4d, 5, 6a, 713. 8. 
Rate Protection: 10b. 1lb, 12b, 13b, 14b. 
Basic Rates: 23a, 21b, 250, 28a, 250. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 610. 
Cancellation: 70a, 70e, 71a. 730. 
Affiliated with American FM Network. 

TIME RATES 

No. 1 Elf 2/1/08-Reed 6/5/68. 

AA-Daily 10 am-10 pm. 
Dally-7-10 am. 
B-Dally 10 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: Fixed 611 12 ti 18 ti 30 ti 
PER YR: I x 52x I56x 3I2x 520x 
AA . 14.00 13.00 12.00 11.00 10.00 
A   12.00 11.00 10.00 9.00 8.00 
  9.00 8.50 8.00 7.50 7.00 

30 zee; 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk-5% 52 wk-10% 
Retroactive discounts payable in air time only. 

8. PROGRAM TIME RATES 
1 HOUR 

Ix 13x 26x 52x 
85 80 75 

  80 75 70 65 
1/2 HOUR 

63 60 55 
A   53 50 45 

11). SPECIAL FEATURES 
NEWS PROGRAMS 

CLASS AA 
3 ti 5 ti 601 12 01 

5 min    27 25 24 22 
10 min_ 31 29 28 26 

CLASS A 
5 min _   22 20 19 17 
10 min  24 22 21 19 
News Capsules-1-min rate plus 20%. 

WKMF 
1953 

RIA1 
Media Code 4 223 3900 2.00 
WIMP, Inc., division of Beck-Ross Communications, 

Inc., 505 Citizen's Bank Bldg., Flint, Mich. 48502. 
Phone 313-239-7608. 

STATION'S PROGRAMMING DESCRIPTION 
WKMF: Programmed for general interest. 
MUSIC: 90% country and western. AIR PERSON-
ALITIES handle all segments. NEWS: 5 min at :55. 
News features at :2.5. Program directed at shift 
workers 6-7 am 3:30-4:30 pm St-F. SPORTS: college 
and pro football play-by-play. Sport capsules at :45 
In traffic. Religion, discussion, and public affairs 
Sun 7-10 am and 8-11 pm. Contact Representative 
for further details. Reed 11/4/68. 

I. PERSONNEL 
Vim-Pres. & Gen'l Mgr.-Allan William (Bill) Lee. 
Program Director-James Harper. 

2. REPRESENTATIVES 
Jack Mania & Co.. Inc. 
New England-Bill Creed Associates, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1470 kg. 
Directional-same pattern day and night. 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 

15/0 net timo only. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 3d, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 15c. 
Basic Rates: 20b, 21b, 22a, 2213, 24a, 24b, 24c. 25a, 

26, 28b, 28c, 29b, 30. 
Contracts: 40a, 42c, 440. 44b, 45. 46, 47a, 48, 49, 

51a. 
Comb.; Cont. Discounts: 60d. 60e, 60f, 61c, 62a. 
Cancellation: 70e, 710, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Na. 12A Elf 7/1/69-Rec'd 6/4/69. 

AA-Mon thru Sat 5-10 am & 3-7 pm. 
A-Mon Ohm Sat 10 am-3 pm; Sun 7 am-7 pm. 
B--Sun thru Sat 7-10 pm. 
Country All Night-10 pm-5 am. 

C 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 ti 12 ti 18 ti 24 ti 36 01 
AA   30 29 28 27 26 .... 
A   26 24 22 21 20 19 
  21 20 18 17 16 15 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Ail spots combinable for frequency. 

COUNTRY ALL NIGHT 
1 min, flat.  8 30 sec, flat.  . 6 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK, EA: 12 tl 18 ti 24 tl 36 ti 
Tap I (1/2AA, 1/2A)  25 23 21 20 
Tap II (1/3AA, 1/3A, 

•1/3B)   22 20 18 16 
(*I And/or weekend. 

8. PROGRAM TIME RATES 
SUNDAY 6 AM-NOON 

1/2 hr  50 1/4 hr  35 

10. SPECIAL FEATURES 
SPECIAL FEATURES 

AA, 3 wkly  90 

SPORTS-WEATHER CAPSULES 
AA, 6 witty  150 
Includes 1-minute capsule and 1-minute closing com-
mercial and opening ID. 

WMRP 
1946 

Media Code 4 223 3960 6.00 
WMItP, 3217 Lapeer ltd., Flint, Mich, 48503. Phone 

313-233-5112. 

I. PERSONNEL 
President of Board of Directors-Arthur Howard. 
General Manager-Niler R. Pyeatt. 

3. FACILITIES 
1.000 w. days: 1570 Icc, Non-directional. 
Operating schedule:  . EST. 

4. AGENCY COMMISSION 
15% time only; rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 30. 3b, 4b, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, )4b. 
Basic Rates: 220. 23a. 21b, 25a. 
Contracts: 40b, 42a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 62b, 62e. 
Affiliated with SIRS. 

TIME RATES 
Eft Rec'd 7/14/69. 

6. SPOT ANNOUNCEMENTS 
lx 13x 260 

1 min....... 7.00 6.00 5.50 
30 sec.  6.50 5.50 5.00 
10 sec..____ 3.50 3.00 2.75 

2500 312x 500x 
1 min__ ....... 4.25 4.10 3.80 
30 sec 3.50 3.30 3.10 
10 see  2.15 2.05 1.90 

7. PACKAGE PLANS 

SHORT TERM SATURATION 
(14 days or less) 

I Ox 200 30x 40x 50x 75x 100x 
1 min 6.00 5.50 5.30 5.00 4.85 4.75 4.50 
30 sec 5.00 4.85 4.75 4.50 4.35 4.25 4.00 
10 sec 3.00 2.75 2.65 2.50 2.40 2.30 2.20 

8. PROGRAM TIME RATES 
1-10x 26x 520 

5 min__ ...... 14 13 12 
10 min  18 16 14 
1/4 hr  26 25 23 
25 min.  36 33 30 
50 min  50 45 43 

520 104x I56x 208x 
5.25 5.00 4.75 4.50 
4.50 4.25 4.00 3.75 
2.65 2.50 2.40 2.25 
750x 1000x 1500x 21100x 
3.50 3.20 3.00 2.75 
2.75 2.50 2.35 2.25 
1.75 1.60 1.50 1.35 

I 04X 
11 
13 
20 
27 
40 

156x 208x 250x 
10 9 8 
12 11 10 
17 15 12 
25 23 20 
38 35 30 

W M R P-FM 
1964 

Media Code 4 223 3961 4.00 
WB1BP, 3217 Lapeer St., Flint, hitch. 48503. Phone 

313-233-5112. 

I. PERSONNEL 
President of Board of Directors-Arthur Howard. 
General Manager-Niler Pyeatt. 

S. FACILITIES 
ERS' 3,000 w.; 105.5 me. 
Operating schedule: 6-12:30 am. EST. 

4. AGENCY COMMISSION 
15% time only; rendered monthly. 

5. GENERAL RATE POLICY 

TIME RATES 

Rates are identical to W'MRP. See that listing. 

WTAC 
1946 

mcgavren-guild 
pgw radio, inc. 

RIAIB 
Media Code 4 223 4020 8.00 
Fugua Communications. Inc., Box 600, Flint, Mich. 

48501. Phone 313-694-4146. 
Saginaw Office-Service Bldg., 107 Hayden St. Phone 

517-755-6567. 

STATION'S PROGRAMMING DESCRIPTION 
WTAC: Programming for young adults and young 
marrieds. MUSIC 80%: current hits and hits of the 
past. NEWS 12%; 5 min at :55 and 3 min at :27. 
Emphasis on local and regional news. UPI and UPI 
audio news service. News director and 5 short wave 

mobile units. Emergency message service each hone 
at :30. 9 editorials per day. FARM: 4-6 am M-Sat. 
Remote broadcast unit for store openings, shopping 
centers, etc. College football play-by-play. Discussion. 
religion, panel shows and public affairs Sun 5-10:30 
am. Contact Representative for further details. Itec'd 
7/24/67. 

I. PERSONNEL 
President-Asa Stallworth, Jr. 
Vice-Pres. & Gen'l 51gr.-Charles E. Speights. 
Sales Manager-Donald K. Mule. 

2. REPRESENTATIVES 
McGavren-Guild-PGAV Radio, Inc. 

S. FACILITIES 
1,000 w. days. 500 w. nights; 600 kg. 
Directional-same pattern day and night. 

Operating schedule! 24 hours daily, except midnight-
4:45 am Mon. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 1013. 11b, 12b, 13b, 14b, 15a, 16. 
Basle Rates; 200. 20b, 21a, 21b, 21d, 220. 22b, 23a, 

240. 24c, 25a, 26, 28b, 28c, 29b, 30, 33a. 
Contracts: 40a, 41, 45, 46, 47a, 48, 49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 601, 61c, 62b, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network, 

TIME RATES 

Elf 3/1/69-Rec'd 2/3/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

0. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 1 ti 601 12 ti 18 ti 
AA   32 30 28 26 
A   26 24 22 20 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
I MIN: TAP I TAP 2 TAP 3 
Mon thru Sat 6-10 am & 3-7 pm.... 9 12 15 
Mon thru Sat 10 am-3 pm & 7 pm-
midnight; Sun all day  9 12 15 

18 ti 24 ti 30 tl 
Ea   21 20 19 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
5 min-1-1/2x 1-min. (D) 

WTRX 
1947 

The Eastman Station 
ClIMICI 

Media Code 4 223 4080 2.00 
Eastman Broadcasting Co., Inc., Box 1330, G-3076 

E. Bristol ltd., Flint. Mich. 48501. Phone 313-
743-1150. 

I. PERSONNEL 
Pres. & Gen'! Mgr.-Robert E. Eastman, II. 
General Sales Manager-Bill Bowling. 
National Sales Manager-Dallas C. Dort. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5.005 w. days. 1.000 w. nights; 1330 kg. 

Directional-separate patterns day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, la, lb, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 1lb, 121% 13b. 
Basic Rates: 22a, 22b, 23a, 24b. 26, 28a. 29a. 
Contracts: 400. 4213. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61c, 6213. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with The Eastman Network. 
Affiliated with American Information Network, 
Member: Michigan Must-Buy Network. 
10% discount when bought In combination with 
WKNX Saginaw. 

TIME RATES 

No. 2 Elf 11/1/67-Rec'd 11/2/67. 
I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm & 7-10 pm. 
III-Mon thru Sat 10 pm-midnight & 5-6 am; Sun 
all day. 
IV--All other times. 

7. PACKAGE PLANS 

PER WK: 1 min sono io see I min 
1 t1  20.00 16.00 10.00 18.00 
12 a  18.00 14.40 9.00 16.00 
18 ti  17.00 13.60 8.50 15.00 

III 
1 tL ......... 15.00 12.00 7.50 11.00 
12 t1  13.00 10.40 6.50 10.00 
18 ti_  12.00 9.60 6.00 9.00 

BEST BUY PLAN 
30 ti (121, 1211, 6111), ea  - 13.00 
15 ti (61, 611, 3111), ea.__ ................ ________ 15.00 
Not combinable with other weekly plans for added 
frequency. 

B. PROGRAM TIME RATES 
5 min-1-1/2 x applicable 1-min rate. 

CONSECUTIVE WEEKS DISCOUNTS 
26 wk-4% 52 wk-8% 
Not applicable to Best Buy Plan, 

RATEHOLDER 
Minimum wkly ached of 6 1-min spots 6 am-12 mid 
Mon-Sun necessary to maintain comae wk advertising. 

 II-
30/20 
14.40 
12.80 
12.00 
 IV 
8.80 
8.00 
7.20 

10 see 
9.00 
8.00 
7.50 

5.50 
5.00 
4.50 
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If you need 
skilled workers, 
try some unemployed 
coal miners. 

Nautilus Industries did. 

Nautilus needed skilled 
metal-workers in an area where the natives 

were coal miners, mostly unemployed. So they 

f trained the coal miners. Now they have skilled 
metal-workers. 

Nautilus solved its own problem by helping out with the 
problems of others. Many other companies-large and 
small-are doing the same. So can you. 

There's no profit in poverty. 
advertising contributed for the public good 

URBAN 
AMERICA 
INC. 

FOR A DE7AILED RUNDOWN ON HOW COMPANIES LIKE YOUR OWN HAVE TURNED PROBLEMS INTO 

OPPORTUNITIES. SEND FOR THE FREE BOOKLET. ••SOLVING THE CRISIS IN OUR CITIES.** 

WRITE, AMERICAN BUSINESS PRESS. INC.. DEPT. C. 205 E. 42ND ST.. NEW YORK. N.Y. 10017 

NAME 

FIRM 

CITY STATE ZIP  

• 

MICHIGAN 

FREMONT 
Newaygo County-Map Location D-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WS H N 
1961 

e 
Subscriber to the NAB Radio Code 

Media Code 4 223 4140 4.00 
Stuart P. Noordyk, Box 191. 517 Beebe St., Fremont, 

Mich. 49412. Phone 616-924-4700. 
STATION'S PROGRAMMING DESCRIPTION 

WSI1N: Popular music. Contact Representative for 
further details. Rec'd 8/29/67. 

I. PERSONNEL 
Pres. & Gets'! Mgr.-Stuart I'. Noordyk. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1.000 w. days; 1550 ire. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2b. 3d, 40, 4d. 5. 60, 7b. 
Rate Protection: 10e. 11e. 12f. 13e. 14e. 15e, 16. 
Basic Rates: 20b. 215. 22b, 23a, 24b. 25e. 26, 28b, 

28e. 29b, 30, 32b. 330. 
Contracts: 40a. 41. 42b, 42d. 43, 440. 44b, 46, 47a. 

48. 51b. 
Comb.: Cont. Discounts: 60h. 601. 61a, 626, 62d. 
Cancellation: 70a. 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KI1S. NAS and BIBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Err  Reed 3/28/69. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 20 see 10 see 
Ea   4.00 3.00 2.50 2.00 

DISCOUNTS 
624x-10% 936x-15% 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 20 see 10 see 
10+   3.25 2.60 2.00 1.75 
20+   3.00 2.40 1.75 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 

Ea:   50 30 20 15 
PER WK: I ti 201 3 ti 4 ti 5 Id 6 ti 
5 min .._ ... 10.00 8.50 7.00 6.00 5.50 5.00 

10. SPECIAL FEATURES 
PER WK: 6 ti 
Noues at :60-Includes open and close credit 

plus 1 1-min spot............ ...... 25.00 
Weather. Feature Show-5 25.00 
PER WK: I ti 2 ti 3+ 
Community Speaks.. ..... 5.00 4.50 4.00 

GARDEN CITY 
Wayne County-Map Location G-10 

See BROS consumer market map and data at begin• 
ning of the State. 

See Detroit Urban Area 

GAYLORD 
Otsego County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WATC 
1950 

Subseriber to the NAB Radio Code 
Media Code 4 223 4200 6.00 
Midwestern Broadcasting Co., Paul Bunyan Bldg., 

Traverse City. Mich. 49684. Phono 616-947-7675. 
STATION'S PROGRAMMING DESCRIPTION 

WATC: Programmed for adult and young adult au-
diences. 
AIR PERSONALITIES sign-on-sign-off. NEWS: 
network, regional and local. Sign-on-10 am news, 
weather, sports and a variety of music for all ages. 
10 am-noon standard. middle-of-the-road music, baby 
and hospital reports and want ads. Noon-1 pm news, 
weather, farm information and musical standards. 
1-2 pm country music, polkas and news releases. 2-5 
pm current hits and popular music. 5 pm-sign-off 
news and middle-of-the-road music. SPORTS: major 
league baseball, pro -football, local high school sports. 
Sun morning, religious programs. Contact Representa-
tive for further details. Rec'd 2/27/68. 

I. PERSONNEL 
General Manager-Les Biederman. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

S. FACILITIES 
1.000 w.: 900 kg. days. Nondlrectional. 
Operating oehedule: sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 lave 

5. GENERAL ADVERTISING See ended regulations 
General: la. 20. 3a, 4a, 4d, 5. 6s, 7b, 8. 
Rato Pro.ection: 10a. lia, Ils. 13a, 14a. 15b, 
Basle Rates: 20h, 21a, 22b, 23a. 24a. 25a, 26, 27'. 

28b. 29a. 30. 31. 33a. 
Contracta: 40a, 41, 42*. 43, 445, 45, 46, 47e, 48. 49. 

50. 51a. 
Comb.: Cont. Discounts: 60a. 61b. 62d. 
Cancellation: 70a, 70e, 71a. 72, 73a. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 
Member: Paul Bunyan Network. 

TIME RATES 
Elf 2/1/67-Reed 12/20/66. 

AA-6:30-9 am & 4-6 pm. 
A-All other times. 

7. PACKAGE PLANS 
PER WK: I ti 6 ti 12 ti 18 ti 24 ti 30+ 
AA ..... 8.00 7.75 7.50 7.00 6.50 6.00 
A 6.50 6.25 6.00 5.50 5.00 4.50 

20/30 sec: 75% of 1-min. 10 sec: 50% of 1-rain. 

(This listing continued on next pace) 
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MICHIGAN 

Gaylord-W A T G-Continued 
CONTRACT DISCOUNTS 

26 wk-4% 52 wk-8% 
8. PROGRAM TIME RATES 

lx 260 520 104x 
1/4 27.00 25.00 24.00 23.00 
10 17.00 16.00 15.00 14.00 
5 12.00 11.00 10.00 9.50 

CONTRACT DISCOUNTS 
26 wk-4% 52 wir-8% 

260x 
22.00 
13.50 
9.00 

312x 
20.00 
13.00 
8.50 

GRAND HAVEN (1 AM; I FM) 
Ottawa County-Map Location D-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WGHN 
1956 

e 
Subscriber to the NAB Radio Code 

Media Code 4 223 4260 0.00 
Community Broadcasters, Inc., 228-1/2 Washington 

St.. Grand Haven, Mich. 49417. Phone 616-842-
8110. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Douglas J. Tjapkes. 
See'y-Treas. & Sales Mgr.-George H. Riels. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
500 w. days; 1370 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during news-
casts, 6:35, 7:45 am. noon & 5 pm. For non-simul-
cast facilities see WGHN-FM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, lb, 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, lib, 12b. 13b. 1413. 
Basic Rates: 22b, 230, 24b, 25a, 26, 280, 29a. 
Contracts: 40a. 42b, 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60b, 60k, Ola. 61b, 61c, 62b, 

62e. 
Cancellation: 71a. 720. 
Cigarette advertising not acceptable. 

TIME RATES 
Rif 7/1/68-Reed 4/28/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

Ix I3x 26x 39x 520 500x 750x 1000x 
1 min 4.25 4.00 3.75 3.50 3.25 3.00 2.85 2.70 
30 sec 3.60 3.35 3.10 2.85 2.60 2.40 2.25 2.10 
10 sec (no minimum) 1.75 Teasers (no minimum) 1.25 

7. PACKAGE PLANS 
IMPACT PACKAGES 

PER WK: 20 ti 35 ti 50 ti 
1 min  65.00 102.50 135.00 
30 sec  50.00 82.50 105.00 

8. PROGRAM TIME RATES 
PER YR: lx I3x 
1 hr  55.00 50.00 
1/2 hr  32.50 30.00 
1/4 hr  18.75 17.50 
10 min  17.50 16.00 
5 min  14.00 13.00 

26x 
45.00 
27.50 
16.25 
14.50 
12.00 

WC H N-FM 
1969 

e 

39x 
40.00 
25.00 
15.00 
13.00 
11.00 

52x 
35.00 
22.50 
13.75 
11.50 
10.00 

Media Code 4 223 4261 8.00 

Community Broadcasters, Inc., Box 330, 228 Wash-
ington St., Grand Haven, Mich. 49417. Phone 616-
842-8110 

I. PERSONNEL 
General Manager-Douglas J. Tjapkes. 
Sales Manager-George H. Kleis. 
Production Manager-J. C. Howe. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
EltP 3,000 w.; 92.1 me. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
am-midnight except during newscasts. For simulcast 
facilities see WGHN. 

4. AGENCY COMMISSION 
15/0 time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See WGIIN listing for coded regulations. 

TIME RATES 
Eff 7/1/68-Reed 3/17/69, 

6. SPOT ANNOUNCEMENTS 
PER WK: iii 2 tl 3 ti 4 ti 5 ti 
1 min.  5.00 4.75 4.50 4.25 4.00 

8. PROGRAM TIME RATES 
PER WK: 1 ti 2 tl 
1 hr  30.00 25.00 
1/2 hr  20.00 18.00 
1/4 hr  12.50 11.50 
5 min.  8.00 7.50 

3 ti 
20.00 
16.00 
10.50 
7.00 

4 ti 5 ti 
17.50 14.00 
14.00 12.00 
9.50 8.50 
6.50 6.00 

The WJEF Countrypolitans 
The Joneses try to keep up with them 
Today's WJEF Countrypolitan family 
is setting a fast pace. 

Typically, they're under thirty, 
own their own home, have two cars 
and three children. If they live in 
Kent County they have a family 
income of approximately $10,117. 
Ottawa County Countrypolitans 
have an average family income of 
$9,193. This makes them solid 
citizens, with buying power to get 
what they want. 

WJEF-ers may be bankers, busi-
nessmen or farmers. But more 
likely, they're among the 70 thou-

454 

sand or so working in the area's 
880 manufacturing plants, which 
provide a solid base for an ever-
expanding economy accounting for 
$902,087,000 in retail sales. 

Ask Avery-Knodel how you can 
keep up or catch up with the WJEF 
Countrypolitans. 

WJEF 
CIS RADIO FOR GRAND RAPIDS AND KENT COUNTY 

Avery-Knodel, Inc., Exclusive National Representatives 

GRAND RAPIDS (7 AM; 7 FM) 

(including Wyoming) 
Kent. County-Map Location D-9 

See BADS Consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WAFT 
1954 

Media Code 4 223 4290 7.00 
Hill-hfeadowcroft, Inc., Suite 212, Federal Square 

Bldg., Grand Rapids, Mich. 49502. Phone 616-453-
6397. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Garvin H. Meadowcroft. 
News Director-Paul Daniel Ido. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5,000 w.; 1480 Ito. days. Nondirectional. 
Operating schedule: 6 am-local sunset daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 40, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 14b. 
Basic Rates: 20b, 21a, 21b, 220. 22b, 230. 24e. 
Contracts: 400. 41, 45, 46, 47b. 
Comb.; Cont. Discounts: 600. 60e. 
Cancellation: 70a, 70e, 73a, 73b. 
Prod. Services: 80, 81. 
Affiliated with MBS. 

TIME RATES 
No. 3 Eft 4/1/68-Ree'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 5 ti 10 ti 15 tl 20 tl 25 ti 30 01 
Fixed   9.50 8.25 7.00 5.75 5.25 4.75 
30 see or less; 80% of applicable 1-min. 
1-minute fixed position spots may preempt any 30-
second spot. 

7. PACKAGE PLANS 
PER WK: SU 10 ti 15 ti 20 ti 25 ti 30 tl 
1 min.  6.00 5.50 5.00 4.75 4.50 4.25 
30 sec or less: 80% of applicable 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

Flat ............   95 57 46 19 

WERX 
1964 

WYOMING 

Media Code 4 223 4320 2.00 
Radio WERX. Inc., Box 9082, 2860 52nd St.. S. W.. 
Wyoming, Mich. 49509. Phone 616-538-1530. 

I. PERSONNEL 
Manager-Wayne Corey. 
Program Director--James King. 
News Director-William Jarrell. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
500 w. days; 1530 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. 2a, 30. 4a, 4d, 5, 00. 7b, 8. 
Rate Protection: 10h, 11b, 1213. 13b. 14b. 
Basle Rates: 20a, 220. 22b, 23s, 25a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60a, 60k. 
Cancellation: 70a, 70e, 71s, 73a. 
Affiliated with American Information Network. 

TIME RATES 
Eff 6/1/69-Rec'd 5/26/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 wk 13 wk 26 wk 52 wk 
1 ti  7.00 6.50 6.00 5.50 
10 ti  6.00 5.50 5.00 4.50 
20 ti  5.00 4.50 4.00 3.50 
30 ti  4.00 3.50 3.00 2.75 

30 SECONDS 
1 ti  6.00 5.50 5.00 4.50 
10 ti  5.00 4.50 4.00 3.50 
20 ti  4.00 3.50 3.00 2.50 
30 ti  3.00 2.75 2.50 2.25 
15 sec: 50% of 1-min. 

9. PARTICIPATING PROGRAMS 
Dr. Soul Show with Lloyd Brown-Sat 3-5 pm; Sun 
3-6 pm, applicable rate plus 1.25. 
Kaleidoscope with Wayne Corey-Mon thru Fri 1-2 
pm. applicable rate plus 1.00. 

WFUR 
1947 

GRAND RAPIDS 

Media Code 4 223 4380 6.00 
The Furniture City Broadcasting Corp.. 399 Gar-

field Ave., S.W., Grand Rapids, Mich. 49504. 
Phone collect 616-456-9541. 

Direct all sales correspondence to Sales Manager. 
c/o WFUR. same as business address. 

I. PERSONNEL 
l'res. Gen't Mgr.-William Kutner, Sr. 
Vice-President-WHIlam E. Kuiper. 
Sales Manager-Charles Gentian. 

2. REPRESENTATIVES 
Call station collect. 

I. FACILITIES 
1.000 w. days - 1570 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

Soot Radio Stations 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 4b, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Ba2ssica, R2a9tae.s: 20a, 22a, 22b, 23a, 245. 24b. 25a, 26, 

Contracts: 40a, 42b, 46. 48. 
Comb.; Cont. Discounts: 60s, 61a, 61b, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Bates include services of scheduled announcer. 

TIME RATES 

Eff 9/1/66--Reed 10/14/66. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 wk 13 wk 26 wk 52 wk 

6 ti  7.50 7.00 6.50 6.25 
12 ti  7.25 6.75 6.25 6.00 

24 ti  7.65 6.25 5.75 5.50 
10 sec: 50% of 1-min. 30 sec: 25% of 1-min. 
20 sec: 33-1/3% of 1-min. 

8. PROGRAM TIME RATES 
26-52 WEEK PROGRAM RATES 

PER WK: 1 hr 1/2 hr 1/4 hr 10 mln 5 min 
1 ti  70 45 25 19 14 
3 ti  60 40 24 17 13 
6 ti  55 35 23 15 12 

WF U R-FM 
1960 

Media Code 4 223 4381 4.00 

Furniture City Broadcasting Corp.. 399 Garfield Ave., 
S. W.. Grand Rapids, Stich. 49504. Phone collect 
616-456-9541. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William Kutner, Sr. 
Vice-President-William E. Kutner. 
Sales Manager-Charles Genhart. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 40,000 w.: 102.9 mc. 
Operating schedule: 6-12:30 am daily. EST. 
Antenna ht.: 257 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is, 3a, 4b. 4d, 5, Ca. 8. 
Rate Protection: 10b, 11h. 12b. 13b. 14b. 
Basle Rates: 20a, 22a, 22b, 23a, 24s, 24b. 25a, 28a. 

21s. 
Contracts: 40s, 42b. 46, 48. 
Comb.: Cont. Discounts: 000. 
Cancellation: 70a, 70e, 71a, 73a. 
Rates include services of scheduled announcer. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 8/9/68. 

(This listing continued en next page) 

HALF A MILLION WATTS 

WJF 
COVERS METRO 

WESTERN MICHIGAN 

• Michigan's 
biggest market 
outside Detroit 

• 25,000 sq. mile coverage 

• City-grade signals in Musk-
egon, Kalamazoo, Grand 
Rapids, Battle Creek 

• 21 hours a day 

• Local staff programming, 
plus the best of CBS 

the most 
powerful 

commercial 
FM station 
in the US 

Ask Avery-Knodel about WJFM and 
the rest of the Fetzer family of sta-
tions. FM, AM, and TV serving all 
of Michigan outside Detroit. 

September 1, 1969 



Grand Rapids-W F U R-FM-Continued 
6. SPOT ANNOUNCEMENTS 

lx I3x 26x 52x I04x 
1 min.  6.00 5.75 5.50 5.25 5.00 
30 sec: 25% off 1-min. 10 sec: 50% off 1-min. 
20 sec: 33-1/3% off 1-min. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I04x 

llar 95 90 35 30 
1/2 hr 35 30 25 20 (*) 
1/4 hr................_..._....._. 20 18 16 14 12 
(a) 17.50. 

WGRD 
1947 

GRAND RAPIDS 

132C1 

Media Code 4 223 4440 8.00 
Regional Broadcasters of Michigan. Inc., 35 Lafay-

ette N. E., Grand Rapids, Mich. 49503. Phone 
616-459-4111. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Frederick P. Tescone. 
Program Director-Ron White. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 

3. FACILITIES 
1.000 w. days; 1410 kc. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset week-
days; 6:00 a.m. to local sunset Sunday. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISIHG See coded regulations 
General: la, lb. la, 9a, 4d. 5, 6a. 71). 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a. 15b. 
Basle Rates: 20b. 210. 21d, 22b, 23a, 24a, 24e. 25a, 

28b, 28e. 29b, 30, 32a. 33d. 
Contracts: 40a, 41, 42b, 12d, 43, 44b, 45, 46, 47e. 

48, 51a. 
Comb.; Cont. Discounts: 60a. 60e. 60f, 601, 60e. 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff 11/1/67-Reed 10/2/67. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other hours. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 1 ti 10 ti 20+ 
AA     12 10 9 
A     .. 11 9 8 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
WGRD-WTRU COMBINATION 

Spots purchased on WTRU. Muskegon. Michigan may 
be added to WGRD weekly total to earn most 
favorable package rate for both stations. Identical 
schedules not required. 

WJ EF 
1945 

GRAND RAPIDS 

CBS Radio Network 

A Fetzer Owned Station 

Subscriber to the NAB Radin Code 

Media Code 4 223 4500 9.00 
WJEF Broadcast Place, 280 Ann St., N. W., Grand 

Rapids, Mich. 49504. Phone 616-363-7701. 
I. PERSONNEL 
President-John E. Fetzer. 
Station & Sales Mgr.-Roger L. Hoffman. 
Program Director-Robert L. Quinn. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 
Non- directional. 

Operating schedule: 5:30-1:00 am weekdays; 7:30-
1:00 am Sun. EST. 

4. AGENCY COMMISSION 
15%. no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, Pb, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15a. 
Basic Rates: 20b, 21b, 22a. 23a, 24b, 24c, 25a, 28a, 

29a, 30. 32a. 
Contracts: 40a, 40e. 41, 42a, 42c, 43, 440, 45, 46, 

47a, 48. 49. 51b. 
Comb.; Cont. Discounts: 60a, 60h, 601, 61b, 62b, 62d. 
Cancellation: 70a. 70e. 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
Also sold in combination with WKZO, Kalamazoo. 
Mich. Spots purchased on WJEF may be added to 
WKZO weekly total to earn most favorable package 
rate for both stations. For example, an advertiser 
using 18 spots per week on WKZO may add 6 spots 
per week on WJEF and earn 24 per week package 
rate on each station. Schedules do not have to be 
identical. 

TIME RATES 
Eft 4/1/67-Rec'd 2/20/67. 

7. PACKAGE PLANS 
A-Mon thru Sat 6-9:30 am; Mon On Fri 3-6 pm. 
B-Mon thru Sat 9:30 am-3 pm; Sat 3-7 pm; Mon 
Obre Fri 6-7 pm. 
C-All other times. 

CLASS A 
PER WK: I tl 6 tl 12 ti 18 tl 24 tl 30 ti 
1 min.  14 13 12 10 8 7 

CLASS B 
1 .........._...12 11 10 8 7 6 

CLASS C 
1 min. flat ........... _ .... _________ ..... ........ _ ........... 6 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
1 minute and 30 seconds combine for best weekly 
plan. 10 seconds combine with 1 minute and 30 
seconds on a 2 for 1 basis. 
Spots purchased on WJEF may be added to WKZO. 
Kalamazoo weekly totals to earn most favorable pack-
age rate for both stations. Both schedules must be 
concurrent but need not be identical. 

8. PROGRAM TIME RATES 
A-6 am-10:30 pm. 
B-All other times. 
1 HR: Ix 52x I04x I56x 260x 520x 
A ....... _....-__ 80 72 68 64 60 56 
B   40 36 34 32 30 28 

1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 
WJEF and WKZO programs may be combined for 
most favorable frequency. 

WJ FM (FM) 
1954 

GRAND RAPIDS 

• FM 
A Fetzer Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 223 4560 3.00 
WJF5I, Broadcast Place, 280 Ann St., N. W., Grand 

Rapids, Mich. 49504. Phone 616-363-7701. 
I. PERSONNEL 
President-John E. Fetzer. 
Exec. Vice-Pres. & Gen'l Mgr.-Carl E. Lee. 
Operations Manager-Bruce M. Glycadgis. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
ERP 500,000 w.: 93.7 roc. 
Operating schedule: 6:00-3:00 am Mon thru Sat; 
7:30-3:00 am Sun. EST. 
Antenna ht.: 895 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4e, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21b. 22a, 23a, 24e. 2.5a. 33e. 
Contracts: 40e. 41, 42a, 42e. 43, 45, 46. 47c. 48. 49. 

51b. 
Comb.; Cont. Discounts: 60a, 61b, 62b. 
Cancellation: 70a, 70e. 71a. 73b. 
Prod. Services: 80, 81. 82. 
FM operated separately from AM. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eff 1/67-Rec'd 1/12/67. 

7. PACKAGE PLANS 
PER WK: 30 tl 24 tl 18 tl 12 tl 6t1 
1 ........ 5 6 7 9 11 
30 sec: 80% of 1-min. ID's: 50% of 1-min. 
ID's may be combined with regular spots at ratio of 
2 to 1. 

8. PROGRAM TIME RATES 
PER WK: 18 ti 12 ti 6 ti 
1 hr  25 35 45 
1/2 hr: 50% of 1-hour rate. 

10. SPECIAL FEATURES 
10 MINUTE NEWSCASTS 

PER WK: 30 tl 24 ti 18 ti 12 ti 6 ti 
Ea   10 12 14 18 22 
Includes 15 second open & close plus 2 1-minute 
spots. 

WLAV 
1940 

GRAND RAPIDS 

e 
Subscriber to the NAB Radio Code 

Media Code 4 223 4620 5.00 
Shepard Broadcasting Corp., Waters Bldg.. Grand 

Rapids, Mich. 49502. Phone 616-456-5161. 
I. PERSONNEL 
President-John J. Shepard. 
Vice-l'res. & Gen'l Mgr.-Harold C. Sundberg. 

2. REPRESENTATIVES 
Sleeker Radio, Inc. 
Detroit-McGavern-Guild-PGW Radio, Inc. 
South. Southwest-Busby. Finch and Woods, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 kg. Non-

directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3s. 4a, 4d, 5, 6a. 8. 
Rate Protection: 10e. 11c. 12c, 13e. 14c, 15a. 16. 
Basic Rates: 20b. 21b, 24b, 24c, 27, 28a, 29a, 33c. 
Contracts: 44b, 45, 46. 50, 51a. 51c. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70b, 70d, 71a, 72. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 15 Eff 7/1/69-Reed 6/3/69. 

AA-Mon thru Sat 5:30-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 6 ti 12 ti 18 ti 24 tl 
AA   31 20' 27 25 
A   25 23 21 19 

20/30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
DISCOUNTS 

26 wk-4% 52 wk-8% 

W LA V-FM 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 223 4621 3.00 
Shepard Broadcasting Corp., 1010 Waters Bldg., 
Grand Rapids, Mich. 49502. Phone 616-456-5461. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John J. Shepard. 
Station Manager-Frank J. Nachazel. 
Program Director-Dick McKay. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Detrolt-McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 28,000 w.; 96.9 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable monthly. 

5. GENERAL ADVERTISING See coded regniations 
See WLAV listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 7/1/68-Ree'd 6/27/68. 
6. SPOT ANNOUNCEMENTS 
30 SEC: I ti 6 ti 12 ti 18 ti 24 tl 
1 wk.  7.00 6.75 6.50 6.25 6.00 
13 wk- 6.00 5.75 5.50 5.25 5.00 
26 wk_________-__ 5.00 4.75 4.50 4.25 4.00 
52 wk.  4.00 3.75 3.50 3.25 3.00 
Maximum 8 30-second spots per hour, in clustere of 
2 every 15 minutes. No 1-minute spots. 

WOOD 
1924 

GRAND RAPIDS 

NBC Radio Network 
larn KATZ RADIO 
emi EAST 

Ft I Al 13 
A Time-Life Broadcast Station 

Subscriber to the NAB Radio Code 
Media Code 4 223 4740 1.00 
Time-Life Broadcast, Inc., 120 College Ave.. S. E., 
Grand Rapids. Mich. 49502. Phone 616-459-4125. 
TWX 810-273-6920. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Willard Schroeder. 
Station Manager-Michael O. Lareau. 
National Sales Manager-Charles Breihof. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
5.000 w.; 1300 ke. Directional-night only. 
Operating schedule: 5-1 am. EST. 
Partial simulcast operation. Simulcast 5-8 am. For 
non-simulcast facilities see WOOD-FM. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b. 38, 3d, 4a, 4d. 5, 6a. 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15d, 

16. 
Basic Rates: 20a, 20b, 21a, 21c. 21d, 22e. 23s, 23b, 

25a, 28a. 295. 33a. 
Contracts: 40a, 41. 42a, 42e. 43, 445, 44b, 15, 46, 

47s. 49, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 661, 61e, 

62b. 
Cancellation: 70a, 70e, 72, 735. 73b. 
Prod. Services: 81, 82. 
Affiliated with NBC. 
Affiliated with Katz Radio AID. Plan. 

TIME RATES 
No. 22 Elf 7/1/69-Reed 6/11/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 5:30-6 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
AM/FM COMBINATION RATES 

PER WK, I MIN: I ti 6 ti 12 ti 18 ti 24 tl 
AAA   47.00 44.50 41.50 40.50 37.00 
AA   38.00 35.50 32.50 31.50 29.00 

  34.00 32.50 30.50 29.50 27.00 
  28.00 25.50 24.50 22.50 20.00 

°AM ONLY 
PER WK: I ti 6 ti 12 ti 18 tl 24 tl 
Deduct   10.00 9.00 8.50 8.00 7.00 
PER YR: 2600 500x 750+ 
Deduct   7.00 6.00 5.00 

(*) Rates also ninny to FM only. 
7. PACKAGE PLANS 

AM/FM COMBINATION RATES 
TOTAL AUDIENCE PLAN 

PER WK, I MIN: 12 ti 18 ti 24 ti 
Plan I (1/3 AA. 1/3 A. 1/3 B)  324 452 564 

1 MINUTE BULK RATES 
PER YR: 260x 3120 500x 7500 1000x 1250x 15000 
AAA   37.00 36.50 36.00 35.50 34.75 34.01 33.25 
AA   29.00 28.50 28.00 27.50 27.00 26.51 26.00 
A   27.00 26.75 26.25 25.75 25.25 24.75 24.25 
  20.00 19.75 19.50 19.25 19.00 18.50 18.00 

30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
8. PROGRAM TIME RATES 

AM ONLY 
PER YR, AAA: lx 520 I5Ex 260x 
10 min.  74 70 66 62 
5 min  47 46 45 42 
AA- 90% of AAA. A-60% of AAA. B-50% of 
AAA. 

COMBINABILITY 
All spots combinable for discounts. 
Spots and programs may not be combined for dis-
counts. AM only neither combines nor contributes for 
higher earned frequency on 173.9 only. and vice-versa. 
AM/FM combination contributes to higher earned 
frequency on AM only or FM only, but not vice-versa. 
TAP Plans contribute to weekly frequency plans but 
not vice versa. 

WOO D-FM 
1962 

121013 D .F.MO 
A Time-Life Broadcast Station 

Subscriber to the NAB Radio Code 
Media Code 4 223 4741 9.00 
Time-Life Broadcast, Inc., 120 College Ave., S. E., 
Grand Rapids, Mich. 49502. Phone 616-455-4125. 
TWX OR 281. 

I. PERSONNEL 
General Manager-Willard Schroeder. 
Station Manager-Michael Laceas. 
National Sales Manager-Charles Brelhot. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
ERP 264,000 w. (hertz.), 264,000 w. (cert.) 105.7 

mc. Stereo. 
Operating schedule: 5-1 am. EST. 
Antenna ht.: 811 ft. above average terrain. 
Partial simulcast operation. Operated separately 8-1 
am. For simulcast facilities see WOOD. 

MICHIGAN 
4. AGENCY COMMISSION 

15/0 on time only. 
5. GENERAL ADVERTISING See coded regulations 

See WOOD listing for coded regulations. 
Sold in combination with WOOD. See that listing 
for rates. 

TIME RATES 
No. 22 Eff 7/1/69-Ree'd 6/11/69. 

6. SPOT ANNOUNCEMENTS 
I ti 6 ti 12 ti 18 ti 24 ti 

Per wk.  10.00 9.00 8.50 8.00 7.00 
2600 5000 750+ 

Per yr  7.00 6.00 5.00 

WXTO (FM) 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 223 4800 3.00 
The Aquinas Broadcasting Society, 1607 Robinson 

Rd., S. E.. Grand Rapids, Mich. 49506. Phone 
616-459-3553. 

STATION'S PROGRAMMING DESCRIPTION 
WXTO (FM): Programmed for general interest. 
News and weather: 6:30. 7. 8. 9 am, Noon, 3, 5, 
6. 11 pm & 12:55 am. Interview and discussion, 
week nights 7-7:30 pm. Women's world 9:30 am. 
M-W-F, date book 11:30 am T-m, community ac-
tivities 11:30 am, M-W-F, religion in news 8:30 
am, 4:30 pm, 11-F, 2 min human interest spots 6 
times daily, serious music M-F 10-10:30 am, 2-2:30, 
3:30-4 & 8-8:30 pm. Other times blend of showtunes, 
album, pop standards, semi-classics. 11 pm-1 am 
modern folk and jazz. Grand opera Sunday 2:30 pm. 
Contact Representative for further details. Ree'd 
11/13/68. 

I. PERSONNEL 
Pres. á Gen'l Mgr.-Hugh M. Beahan. 
Bus. & Sales Mgr.-Robert Antrim. 
Program Director-David G. Huhn. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 20.000 w.; 97.9 mc. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.-180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la. 2b, la, 3b, 3d, 4a, 4d, 5, 6b, 7b. 
Rato Protection: 10e. lle, 12e, 13e, 14e, 15a. 
Basic Rates: 20a, 21a, 22a, 2.2b, 23a, 23b, 24a, 24b, 

24e, 25b, 26, 28e, 29a, 330. 
Contracts: 40a, 41, 92b, 42d, 44b, 45, 46, 47e, 49, 

51a, 51b. 
Comb.; Cont. Discounts: 60a, 61b, 62a. 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Product protection policy: No competitors' spots within 
I hour of spot. 
Member: The Groskin Group. 

TIME RATES 

No. 4 Elf 11/1/68-Reed 11/13/68, 
6. SPOT ANNOUNCEMENTS 

Ix I5x 30x 60x I25x 250x 500x 
1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
Ix I5x 30x 

1 ........ 55 52 50 
1/2 hr  41 39 37 
5 min  23 22 21 

60x I25x 250x 500x 
48 46 44 42 
35 33 31 29 
20 19 18 17 

WYON (FM) 
1965 

EI3 FMU 
Media Code 4 223 4860 7.00 
Radio Station WION. Box 143, Ionia. Mich. 48846. 
Phone 616-527-4400. 

I. PERSONNEL 
Manager-Dean Aldrich. 
News Director-Thomas L. Mix. 

2. REPRESENTATIVES 
Hal Walton ge Company. 

3. FACILITIES 
ERP 50,000 w., 101.3 me. 
Operating schedule: 5 ara-1 am. EST. 
Partial simulcast operation with WION, Ionia. For 
simulcast facilities see WION. 

4. AGENCY COMMISSION 
15% on time only. payable 10th of month. 

5. GENERAL RATE POLICY 
AM facilities: WION, Ionia. 

TIME RATES 
No. 2 Eff 5/1/68-Itee'd 4/30/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 20 see 

4.80 4.40 
52 4.70 4.30 3.80 
104 a  4.40 4.00 3.60 
156 x  4.10 3.70 3.30 
260 a  3.80 3.40 3.00 
312 x  3.60 3.20 2.90 
520 x 5.30 2.90 2.60 
1000 x 3.00 2.60 2.30 
2000 a  2.80 2.30 2.10 

7. PACKAGE PLANS 
PER WK: I mln 
10 ti  4.90 
20 ti  4.50 

50 ti  3.70 
8. PROGRAM TIME RATES 

lx 520 I04x 
1 hr  40.00 35 00 ..._... 
1/2 hr  25.03 20.00 
1/4 hr  18.00 16.00 14.00 13.00 
5   10.00 9.00 8.00 7.00 

30 see 
4.50 
4.10 
3.70 
3.30 

20 see 
4.10 
3.70 
3.30 
2.90 

10 see 
2.90 
2.60 
2.30 
2.10 

156x 260x 3120 

12.00 21.00 
6.00 5.50 
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WZ ZM (FM) 
1962 
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But money can also buy stability. The choice is yours. You 
and thousands of other businessmen can have a say in our 

economy. 
It happens every time an employee purchases a U.S. 

Savings Bond through a company-sponsored Payroll Sav-

ings Plan. 
It happens every time you reward a person for good work 

or good work habits through an incentive program based 

on Bonds. 
U.S. Savings Bonds foster thrift through systematic in-

stallment-plart saving. "When you don't see it, you don't 
spend it" is the time-honored success formula of the Pay-
roll Savings Plan. And today, Savings Bonds offer 4.25% 
when held to maturity of seven years, and Freedom Shares 
- offered only in combination with Series E Bonds - pay 
5% when held to maturity of 41/2  years. 

Promote Bonds - and you'll be promoting stability. For 
information on how to set up a Payroll Savings Plan in your 
plant, write to The Department of The Treasury, Savings 
Bonds Division, Washington, D.C. 20226. 

U.S. Savings Bonds, 
new Freedom Shares 

In your plant...promote the PAYROLL SAYINGS PLAN for U. S. Savings Bonds 

The U.S. Government does not pay for this advertisement. It is presented as a public service 
in cooperation with The Department of The Treasury and The Advertising Council. 

Media Code 4 223 4890 4.00 
Box 13. Grand Rapids, Mich. 49501. Phono 616-

459-3182. 

STATION'S PROGRAMMING DESCRIPTION 
IVEZ31 (F51): Programmed for general interest.. 
MUSIC: Rock and roll. NEWS: on hour and half 
hour. SPORTS: quarter after and quarter to hour. 
FARM: report 7-7-10 am SI-F. Sat night polka 
show 6 pro-121.1. Live play-by-play night snorts. 
Contact Representative for further details. Reed 
10/30/68. 

I. PERSONNEL 
Manager-Russell D. Ochsankehl. 
Program Director-William Holton. 
Sports Director-Michael Nolan. 

2. REPRESENTATIVES 
New York-Frederick W. Smith. 

3. FACILITIES 
ERP 50,000 w.: 95.7 mc. 
Operating schedule: 5-1 am. EST. 

4. AGENCY COMMISSION 
15% time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 3b, 4b, 4d. 6a, 7a, 8. 
Rate Protection: 10a, lia. 12a. 13a, 14a. 
Basic Rates: 200. 22a, 221;4 23a. 240. 28b. 
Contracts: 40a. 42a, 45. 
Comb.; Cont. Discounts: 60b, 61a, 62e. 
Cancellation: 70e, 71a. 

TIME RATES 
Eff 7/1/69-Reed 6/27/69. 

7. PACKAGE PLANS 
PER WK: oti 12 ti 18 ti 24 ti 30 ti 
1 min. 6 50 6.00 5.50 5.00 4.50 
30 see   5.50 5.00 4.50 4.00 3.50 
10 sec.-   4.50 4.00 3.50 3.00 2.50 

10. SPECIAL FEATURES 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 ti 
News d; Sports__   6.00 5.50 5.00 4.50 4.00 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 wit-15% 

GREENVILLE (1 AM; 1 FM) 
Montcalm County-Map Location E-9 

See BROS consumer market map and data at begin-
ning of the State. 

WPLB 
1960 

Subscriber to the NAB Radio Code 

Media Code 4 223 4920 9.00 
Flat River Broadcasting Co.. South M-91. Green-

ville, Mick 48838. Phones 616-754-3656, 3657. 

I. PERSONNEL 
Owner and Pres.-Mrs. Pearl Lewis. 
Owner, Vieo-Pres. dr Gehl Mgr.-Earl Petereon. 
Station Manager-Robert Lewis. 

2. REPRESENTATIVES 
Detroit-Michigin Spot Sales. Inc. 

3. FACILITIES 
1,000 w. dus, non-dIrectional. 500 w. nights, direc-

tional: 1380 Ise, 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 3d, 4a, 44. 5, 6a. 7b. 
Rate Protection: 10a, 155. 15b. 
Basic Rates: 20b, 21b, 21c, 220. 22b, 23a, 24b. 25s. 

26, 281). 28c. 
Contracts: 40a. 41, 4413. 45. 46, 470. 48, 49, 51e. 
Comb.; Cont. Discounts: 600. 60f, 61b. 62d. 
Caneellation: 70b, 70d. 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SANE 

Elf 1/15/69-Reed 1/23/69. 

6. SPOT ANNOUNCEMENTS 

13 x   320 
26 r   3.00 
52 x - 2.90 
104 x-.-.- ° 80 
156 z...  270 

312 x.........   2.50 
520 x  2.40 

I min 30 tee 20 see 
9,00 2.00 
2:90 1.95 
2.80 L90 
2.70 1.85 
2.60 1.80 
2.50 L75 
2.40 2.70 
2.30 1.65 
2.20 1.60 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 min 

1 45.013 30.00 15.00 10.00 5.00 
13 x.....---__-_. 44.00 29.00 14.60 9.60 4.96 
26   43 00 28.00 14.20 9.20 4.86 
52 x.-........-_-_---... 42.00 27.00 13.80 8.80 4.66 
104 x-............---.. 41.00 26.00 13.40 8.40 4.4( 
156 40.00 25.00 13.00 8.00 4.26 
260 x._.---..._ 39.00 24.00 12.60 7.60 4.06 
312 38.00 23.00 12.20 7.20 3.86 
520 z  37.00 22.00 11.80 6.80 3.6( 

(Greenville continued on next page) 
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W P L B-FM 
1962 

e 
Subscriber to the NAB Radio Code 

Media Code 4 223 4921 7.00 
Flat River Broadcasting Co., Box 9, South M-91. 

Greenville Rd., Greenville, Mich. 48838. Phones 
616-754-3656, 3657. 

. PERSONNEL 
President-Mrs. Penne C. Lewis. 
General Manager-Earl N. Peterson. 
Station Manager-Robert G. Lewis. 

REPRESENTATIVES 
Detroit-Michigan Spot Sales, Inc. 

FACILITIES 
ERP 5.300 w.: 107.3 me. 
Operating schedule: 7:30 am-midnight. EST. 
Antenna ht. 180 ft. above average terrain. 

AGENCY COMMISSION 
15/0. 

. GENERAL ADVERTISING See coded regulations 
See WPI.13 listing for coded regulations. 
Affiliated with KIIS. 

TIME RATES 

Rates are identical to WPLB. See that listing. 

HANCOCK (1 AM; 1 FM) 
Houghton County-Map Location B-3 

lee SRDS consumer market map and data at begin-
Ina of the State. 

WMPL 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 223 4980 3.00 

Copper County Broadcasting Co_ Inc., 326 Quincy 
St., Hancock, Mich. 49930. Phones 482-1330, 482-
1331. 

. PERSONNEL 
General Manager-Francis Locatelli. 

. REPRESENTATIVES 
George T. Hopewell. Inc. 
Michigan-Pearse Sales. 

. FACILITIES 
1.000 w.; 920 be. Nondireetional. 
Operating schedule: 6 am-local sunset Mon thru Sat; 
7:30 am-local sunset Sun. EST. 
Simulcast during AM operational hours. For non-
simulcast facilities see WMPL-FM. 

. AGENCY COMMISSION 
15/0 time only; 15 days. 

. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, fa, 7a, 8. 
Rate Protection: 10a, lia. 
Basic Rates: 23a, 25a. 
Contracts: 40a. 
Cancellation: 71a. 

TIME RATES 

Eft 1/1/67-Reed 1/4/67. 

. SPOT ANNOUNCEMENTS 
I min 

13 x  3.75 

52 x_._ ......   3.00 
104 x ........... _._..._.._ ..... .....   2.75 
156 x._.................. ...._  2.55 55 
260 ..... _ ....... _...._._ ....... _ ....... 2.40 
312 x  2.25 

30 see 15 see 
3.00 2.00 
2.80 1.90 
2.45 1.65 
2.25 1.50 
2.05 1.10 
1.90 1.30 
1.80 1.20 
1.70 1.15 

W M P 1-FM 
1966 

Subscriber to the NAB Radio Code 

Media Code 4 223 5040 5.00 

Copper Country Broadcasting Co., 326 Quincy St. 
Hancock. Mich. 49930. Phones 482-1330, 1331. 

, PERSONNEL 

Pres. ts Gen'l Mgr.-Francia Locatelll. 

REPRESENTATIVES 

George T. Hopewell. Inc. 
Michigan-Pearse Sales. 

FACILITIES 

ERP 3,000 w.: 93.5 me. 
Operating sehedUle: 6 am-10 pm Mon thru Sat; 7:30 
am-10 Dm Sun. EST. 
Antenna ht.: 250 ft. above average terrain. 
Partial simulcast operation. Operated separately, 
sunset-I0 pm daily. For simuleast //Willies see 
WMPL, WMPL-FM. 

AGENCY COMMISSION 

15/0 time only; bills payable 15 days. 

GENERAL ADVERTISING See coded regulations 
Contracts: 400. 

TIME RATES 

Rates Identical to WMPL. See that listing. 

HASTINGS (1 AM; 1 FM) 
Barry County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State 

WBCH 
1957 

1:EICI 
Subscriber to the NAB Radio Code 

Media Code 4 223 5100 7.00 
Barry Broadcasting Co., Inc., Box 88, 119 W. State 

St.. Hastings. Mich. 49058. Phone Windsor 5-3414. 
STATION'S PROGRAMMING DESCRIPTION 

WBCH: Programmed for general interest. 
Emphasis on community Involvement and local cover-
age. Appeal also made to tourists with weather and 
highway reports. MUSIC 65%: middle-of-the-road. 
NEWS 17%: 20 min newscasts at 8 am, noon, 4:55 
pm daily. State, local and regional news at :60. 
Network news at :30. Contact Representative for fur-
ther details. Reed 12/30/68. 

I. PERSONNEL 
Sta. & Sales Mgr.-Ken Radant. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
250 w. days; 1220 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WBCH-FM. 

4. AGENCY COMMISSION 
15/0 time only: payable following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b. 40, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 225. 23e. 24b. 26, 298. 
Contracts: 405, 42b, 45, 46, 470. 
Comb.: Cont. Discounts: 60e. 60k, 62e. 
Cancellation: 71a. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective April 1, 1963. 
Rates received April 1, 1963. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 
a minute or less) 

1 ti  5.00 20 or more ti 3.30 
10 ti  4.15 

8. PROGRAM TIME RATES 
1/2 hr  25.00 5 min  10.00 
1/4 hr  15.00 

WBC H-FM 
1968 

Media Code 4 223 5101 5.00 
Barry Broadcasting Co., Inc., Box 88. 119 W. State 

St., Hastings, Mich. 49058. Phone 616-945-3415. 
I. PERSONNEL 

Sta. & Sales Mgr.-Ken Radant. 
2. REPRESENTATIVES 
The Devney Organization. Inc. 
Michigan Spot Sales. Inc. 

9. FACILITIES 
ERP 3,000 w.; 100.1 mc. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 153 ft. above average tetrain. 
Partial simulcast operation. Operated separately local 
sunset. Ii pm. For simulcast facilities see WBCH. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WBCH listing for coded regulations. 

TIME RATES 

Rates are identical to WBCH. See that listing. 

HILLSDALE 
Hillsdale County-Map Location F-11 

See SRDS consumer market map and data at begin-
ning of the State. 

WCSR 
1955 

C 
Media Code 4 223 5160 1.00 
Flynn Enterprises. Inc.. 168 N. West, Hillsdale, 

Mich. 49242. Phone 517-437-4444. 
I. PERSONNEL 
President-Fahey J. Flynn. 
Vice-Pres. & Gen'l Mgr.-Tony Flynn. 

2. REPRESENTATIVES 
Michigan Spot Sales, Inc. 

3. FACILITIES 
500 w. days; 250 w. nights; 1340 ke. Non-direc-

tional. 
Operating schedule: 6:00 am-midnight Mon Rim Sat; 
6:30 am-midnight Sun. EST. 

4. AGENCY COMMISSION 
Rates net to station, add commission. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a. 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12e, 13e, 14b, 15a, 15b. 
Basic Rates: 20b, 21a, 214, 22a, 23a. 23b, 25a, 28b, 

28e, 30. 
Contracts: 40s. 44a, 44b, 45, 46, 47a, 51b. 
Comb.: Cont. Discounts: 60b. 60g. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective December 1, 1965. 
Rates received October 25. 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti... 4.45 156 t.L.. 3.35 
13 ti.... 
26 ti..._ 4.15 312 tt____._____ 2.80 
52 ti 3.80 500 II 270 
104 ti ........... _._.._.-.. 3.65 
30 seconds or less-75% of I-minute rate. 

7. PACKAGE PLANS 
SHORT SATURATION 

PER WK: I min 30 sec 1 min 30 sec 
10 tl______ 40.55 27.05 40 ti  114.05 86.45 
20 ti  67.60 48. 00 se ti 135.25 101.15 
30 tt..._._   94.65 68.80 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 br 5 min 

1 ti ...... _ .... _.--____  50.00 27.00 21.75 13.50 
13 ti  47.50 -5.00 20.30 12.10 
26 ti  45.50 23.00 18.95 10.80 
52 ti  43.00 21.00 17.45 9.40 
104 ti  40.50 19.00 16.20 8.10 
156 ti  38.00 17.00 14.85 6.75 
260 ti  35.50 16.00 13.50 5.40 
312 ti  33.50 15.00 12.10 4.70 

HOLLAND (2 AM; 2 FM) 
Ottawa County-Map Location D-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WHTC 
1948 

CE11:1 
Media Code 4 223 5220 3.00 
Holland Broadcasting Co 4th & Central. Holland, 

Mich. 49423. Phone 616-392-3121. 
STATION'S PROGRAMMING DESCRIPTION 

WHTC: Programmed for adults and young cdults. 
80% music. 12% news and sports, 8% public affairs 
and talk shows. NEWS: every 30 min including local 
and network. News and sports staff. General and 
popular music plus current best sellers. 18 minutes 
maximum commercials permitted each hour. 1 hour 
Spanish program weekly. High school and college 
football, basketball and major league football. Con-
tact Representative for further details. Rec'd 8/7/67. 

I. PERSONNEL 
Sta. Mgr. & Pro. Dir.-Wm. Gargano, 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIFS 
1.000 w. days, 250 w. nights; 1450 kc. 
Operating schedule: Mon-Sat. 5 am-midnight. EST. 
Simulcast 10 am-2 pm & 10 pm-midnight For 
non-simulcast facilities see WHTC-FM. 

4. AGENCY COMMISSION 
15% on net time; on cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, In, 2b, la, 3b, 3d, 4a, 4d, 0, 0e. 

75. 8. 
Rate Protection: 10g. 11g, 12a, 13a, 145, 15e, 15b. 
Basic Rates: 20b, 21b, 21d, 22a, 22b, 23a, 23b, 24a, 

24b. 25a, 28b, 28c, 29a. 29b, 30. 32a. 33a. 
Contracts: 40a, 41. 42a, 42c, 43, 44s. 44b, 45. 46. 

47a, 48. 49. 50, 51a. 51b. 51e. 
Comb.; Cent. Discounts: 60a. 60b. 60f, 601, 61b, 62b, 

62d. 
Cancellation: 70e. 710, 72. 73a, 
Prod. Services: 80. 81. 82. 
Affiliated with MRS. 

TIME RATES 
Elf 1/1/69-Itec'd 9/27/68. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sat 5 am-midnight; Sun programs by 

special arrangements only) 
lx 26x 52x 104+ 

1 min or less  6.25 6.00 5.75 5.50 

WH TC-FM 
1963 

LIJIjIF 
Media Code 4 223 5221 1.00 
Holland Broadcasting Company. Box 911. Holland, 
Mich. 49423. Phone 616-392-3121, 
STATION'S PROGRAMMING DESCRIPTION 

WHTC-FM; Programmed for young adults and adults. 
85% music. NEWS: every half hour including local 
and network news and commentary. News and epees 
staff. Programming includes local high school and 
college football and basketball. Contact Representa-
tive for further details. Rec'd 8/7/67. 

I. PERSONNEL 
President-W. A. Butler. 
Sta. Mgr. & Frog. Dir.-Wm. Gargano. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
20,000 w. (hertz.) 20,000 w. (vert.) 96.1 mc. Stereo. 
Operating schedule: 3:00-10:15 pm Sun thru Sat. 
EST. 
Antenna ht.: 293 It. above avenge terrain. 
Partial simulcast operation. For simulcast realities, 
see WHTC. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, lb, 2a, 2b, 3a, 3b, 3d, 4s, 4d, 5, 6a, 

7a, 8, 
Rate Protection: 10g, 11g, I2a. 13e, 14a. 15a, 15b. 
Basic Rates: 20b. 21b. 214. 22b, 23a, 23b, 24a, 24b, 

25a, 28b, 28e, 290. 29b, 30, 32e, 335. 
Contracts: 400, 41, 42a, 42e. 43, 44e. 445, 45, 46, 

47a, 48. 49. 50. 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60b, 60f, 601. 61b, 62b. 

62d. 
Cancellation: 70b. 70e, 71a, 72, 73e, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Races effective   

Rates received October 10. 1.983. 
6. SPOT ANNOUNCEMENTS 

104 or 
PER HR: 1 ti 26 ti 52 ti mare ti 
4 ti  7.00 6.25 5.50 5.00 

WJBL 
1956 

Media Code 4 223 5280 7.00 
Ottawa Broadcasting Corp., Holland, Mich. 49428. 
Phone 616-396-5281, 

I. PERSONNEL 
Pres.. Gang Mgr. & Prog. Dir.-Peter 3. 
Vanden Bosch. 

Vice-Pros. & Sales Mgr.-John S. Helder. 
2. REPRESENTATIVES 
Michigan-Michigan Spot Sales, Inc. 
Call station collect. 

S. FACILITIES 
5.000 w. days; 1260 ke. Directional. 
Operating schedule: 6 am-local sunset. EST. 

MICHIGAN 
4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b. 
Cigarette advertising not accepted. 

TIME RATES 
Eff 11/1/68-Rec'd 11/8/68. 

6. SPOT ANNOUNCEMENTS 
AA-6 :30-9 am, noon-1 pm & 3:30-6 pm. 
A-All other times. 

1 MINUTE 
CLASS AA 

PER WK: I wk 6 wk 13 wk 26 wk 39-I-
I ti  12.00 11.00 10.50 10.00 9.50 
7 tl  10.00 9.50 9.00 8.50 8.25 
13+   9.00 8.50 8.00 7.75 6.75 

CLASS A 
1 ti  9.50 8.40 7.15 6.50 6.15 
7 ti  8.25 7.90 6.90 6.15 5.90 
13+   7.55 6.75 6.50 5.90 5.50 

30 SECONDS 
CLASS AA 

I ti___ ........... __ 8.50 7.25 6.60 6.25 5.60 
7 tL._ 8.00 7.00 6.25 6.00 5.00 
13+   7.65 6.60 6.00 5.60 4.50 

CLASS A 
1 ti  6.30 6.00 5.40 5.10 4.80 
7 ti  5.90 5.60 5.20 4.80 4.50 
13+   5.65 5.20 5.00 4.60 4.20 

7. PACKAGE PLANS Ix 25x 52x 104+ 
1 min.  14.00 13.00 '2.00 10.50 
30 see  10.50 9.50 9.00 8.50 
All spots ROS. 
ID's-50% of 1-minute rate. 

WJ B 1-FM 
1961 

Media Code 4 223 5281 5.00 

Ottawa Broadcasting Corp., Holland, Mich. 49428. 
Phone 616-396-5281, 

I. PERSONNEL 
Pres., Gen'l Mgr. & Frog. Dir.-Peter J. Vanden 

Bosch. 
Vice-Pros. & Sales Mgr.-John S. Helder. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 37.500 w.; 94.5 mc. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht-215 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2s, 3a, lb, 4b, 4d, S. 6a, 7b, 8. 
Rate Protection: 10b, 11h, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 240. 25a, 26. 28b. 29a. 
Contracts: 42b, 46, 47a. 48. 
Comb.: Cont. Discounts: 600. 61e. 62b, 62e. 
Cancellation: 70a. 70c, 710, 73a. 
Special separate programming 9:00 am-6:00 

TIME RATES 
Elf 11/l/60-Rec'd 11/8/68. 

AA-3:30-11 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

30 SEC: 1 wk 6 wk 13 wk 26 wk 39+ 
1 ti  6.35 6.10 5.90 5.65 5.40 
7 tL  6.10 5.90 5.65 5.40 5.15 
13+   5.90 5.65 5.40 5.15 4.90 

CLASS A 
1 ti  5.10 4.90 4.55 4.30 4.10 
7 ti  4.90 4.70 4.40 4.20 3.95 
13+   4.70 4.55 4.30 4.10 3.85 

8. PROGRAM TIME RATES 
MON T131111 SAT 

CLASS AA 
Ix I3x 260 39x 52x 

1 hr  57.00 54.50 50.40 46.00 43.00 
1/2 hr..... ...... _ .... 30.00 28.00 26.00 24.50 22.50 
1/4 hr  16.20 15.25 14.25 13.60 12.50 
5 min  9.00 8.30 7.507.20 6.50 

CLASS A 
1 hr  48.00 45.50 42.00 38.50 36.00 
1/2 hr  25.00 24.25 21.50 20.00 19.20 
1/4 hr  13.50 12.75 11.85 11.40 10.50 
5 min  7.50 6.90 6.20 6.00 5.40 

HOUGHTON 
Houghton County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

Dm. 

WHDF 
1929 

Media Code 4 223 5340 9.00 
Upper Michigan Broadcasting Company, Douglass 

House, Houghton. Mich. 49931. Phone 906-482-2442. 
Other Studios: 515 Scott St., Calumet, Mich. Phone 869. 

I. PERSONNEL 
General Manager-Roland B. Burgan. 

S. FACILITIES 
250 w.; 1400 kc. Non-directional. 
Operating schedule: 6:00 am-10:30 pm weekdays; 7:30 
am-10:30 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a. 3b, 4a, 4d, 5. 6a. 7e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b. 230. 2413. 25a, 26, 290. 
Contracts: 40a, 42b, 45, 48. 
Comb.: Cont. Discounts: 60b, 61b, 61e, 62b, 62e. 
Cancellation: 70s. 70e, 71b, 73a. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective December 1, 1953. (Card N's. 6.) 

Card received November 4, 1953. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
1 ti  6.00 104 ti 4.80 
13 ti  5.70 156 ti  _ 4.50 
26 ti 5.40 260 ti 4.20 
52 ti  5.10 312 

(This listing continued on next page) 
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MICHIGAN 

Houghton-W H D F-Continued 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti  ...... . 50.00 30.00 20.00 10.00 
13 ti  47.50 28.50 19.00 9.50 
26 ti._ .... _ .....   45.00 27.00 18.00 9.00 
52 . 42.50 25.50 17.00 8.50 
104 ti  40.00 24.00 16.00 8.00 
156 ti. 37.50 22.50 15.00 7.50 
260 ................... 35.00 21.00 14.00 7.00 
312 ti 30.00 18.00 12.00 6.00 

HOUGHTON LAKE (1 AM; 1 FM) 
Roscommon Cunty-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WHGR 
1954 

Media Code 4 223 5400 1.00 
Sisares Broadcasting Co., 3431 Boughton Lake Dr., 

Houghten Lake, Mich. 48629. Phone 517-366-5364. 
I. PERSONNEL 
President-Garnet G. Sparks. 
General Manager-Gordon A. Sparks. 
Station Manager-Norman Pike. 

2. REPRESENTATIVES 
Walton 13roadeasting Sales Corporation. 
Michigan Spot Sales, Inc. 

3. FACILITIES 
5,000 w.; 1290 ke. Directional nights. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3b, 30, 3d, 4a, 5, 6a, 7e, 8. 
Rate Protection: 10a, 11e. 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 22a, 22b, 23a. 24b, 25e. 28e, 

29a. 
Contracts: 40a. 44n, 51c. 
Comb.: Cont. Discounts: 600. 61e, 62d. 
Cancellation: 70a, 70d. 71a, 72, 73b. 
Prod. Services: 82. 
FM facilities: WJGS (FM). 
Affiliated with American Information Network. 
Member: Northern Power Network. 

TIME RATES 
Eff 6/1/54-Reed 6/3/54. 

6. SPOT ANNOUNCEMENTS 
I x 130 26x 52x I04x 208x 312X 

1 min/less.. 6.00 5.50 5.25 5.00 4.75 4.50 4.00 
8. PROGRAM TIME RATES 

lx 13x 26e 52x 104x 208x 312x 
1 hr 58.00 56.00 53.00 50.00 47.00 44.00 41.00 
1/2 hr..._ 35.00 34.00 32.00 30.00 28.00 27.00 25.00 
1/4   23.00 22.00 21.00 20.00 19.00 17.00 16.00 
5 min.  11.00 10.50 10.00 9.50 9.00 8.50 8.00 

10. SPECIAL FEATURES 
News Service-AP. 10% extra for newscaster. 

WJ GS (FM) 
1961 

Media Code 4 223 5469 5.00 
Sparks Broadcasting Co., 3431 Houghton Lake Dr.. 

Houghton Lake, Mich. 48629. Phone 517-366-5364. 
I. PERSONNEL 
President-Garnet G. Sparks. 
General Manager-Gordon A. Sparks. 
Strrion Manager-Norman F. Pike. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Michigan Spot Sales, Inc. 

3. FACILITIES 
ERP 19,000 w.; 98.5 me. Stereo. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 175 ft. above average terrain. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
Gem•ral: 2a, 2b, la, 3d. 4a, 5, t3a. 7a, 8. 
Rate Protection: 100, lla. 12a, 13e. 14e, 15b. 
Basis Rates: 20h, 21a. 22a, 22b, 23e. 24b, 25a, 28e, 29e. 
Contrans: 40a. 44a, 51e. 
Comb.; Cont. Discounts: 60c, 61e. 62d. 
Cancellation: 70a. 70d, 71a, 72, 73b. 
Prod. Services: 82. 
AM facilities: WHGR. 

TIME RATES 
Eff 11/1/61-Reed 10/30/61. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104X 156x 208x 260g 

1 min/less.. 4.00 3.75 3.50 3.00 2.75 2.50 2.25 

HOWELL 
Livingston County-Map Location F-10 

See SRDS consumer market map and data at begin-
ning of the State. 

e 
WHMI 

1957 

R AjEt 

Subscriber to the NAB Radio Code 
Media Code 4 223 5520 8.00 
B. & 11. Broadcasting Co.. 201-1/2 W. Grand River 
Ave_ Howell, Mich. 48843. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Frank Bignell. 

2. REPRESENTATIVES 
Miehlgan-Michigan Spot Sales. 

3. FACILITIES 
500 w. days. 1350 ke. Non-directional:. 
Operging schedule: 6:00 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
None 

5. GENERAL ADVERTISING See coded regulations 
General' 3e. 4a, 4d. 5. 6e, 7h, 8. 
Rate Protection: 10h. 11b. 12h. 13h. 
Basic Rates: 22h. 23e. 24b, 28e. 29e. 
Contracts: 400. 46. 47e. 
Comb.: ('ont. Discounts: 60b. 62b. 
Cancellation: 70e. 70e. 71e, 73a. 

TIME RATES 
Et! 6/1/66-Ree'd 7/29/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 

1 g  4. 00 3.50 
Surcharge for fixed position 25%. 

DISCOUNTS 

5% 151-15% 25X-25% 
10x-10% 20x-20% 
52 come wk. 20% 

7. PACKAGE PLANS 
(SATURATION PACKAGE) 

50 times, per week, discount 30%. 

INKSTER 
Wayne County-Map Location G-10 

See SRDS consumer market map and data at begin. 
ning of the state. 

See Detroit Urban Area 

10 us 
3.00 

ION IA 
Ionla County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WION 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 223 5580 0.00 
Radio Station WION, Box 143. Ionia. Mich. 48846. 
Phone 616-527-4400. 

I. PERSONNEL 
General Manager-Monroe Mac Pherson, Jr. 
Sales Manager-Dean Aldrich. 
News Director-Thomas L. Mix. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
5,000 w. days; 1430 kc. Directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. For non-slmuleast fa-
cilities see WYON (FM). Grand Rapids listing. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL RATE POLICY 
FM Facilities: WYON (FM), Grand Rapids. 

TIME RATES 
No. 9 Rif 1/1/68-Rec'd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 20 sec 

1 x..  5.20 4.80 4.40 
52 x  . 4.70 4.30 3.80 
104 x  4.40 4.00 3.60 
156 x    4.10 3.70 3.30 
260 x  - 3.80 3.40 3.00 
312 ....................... ......._ ...... 3.60 3.20 2.90 
520 x  3.30 2.90 2.60 
1000 x  3.00 2.60 2.30 
2000 x  2.80 2.30 2.10 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 20 tee 10 see 
10 ti  4.90 4.50 4.10 2.90 
20 ti  4.50 4.10 3.70 2.60 
30 ti  4.10 3.70 3.30 2.30 
50 ti  3.70 3.30 2.90 2.10 

8. PROGRAM TIME RATES 
lx 52x 104x 156x 260x 312x 

1 hr  40 35 
1/2 hr  
1/4 hr  18 16 14 13 12 11 
5 min  10 9 8 7 6 (*) 

(*) 5.50. 

IRON MOUNTAIN 
Dickinson County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WMIQ 
1947 

e 
Subscriber to the NAB Radio Cede 

Media Code 4 223 5640 2.00 
Iron Mountain-Kingsford Broadcasting Co., Inc., 211 

E. Ludington Si.. Iron Mountain, Mich. 49801. 
Phone 906-774-4321. 

I. PERSONNEL 
General Manager-William C. Johnson. 

2. REPRESENTATIVES 
Detrolt-Pearse Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non-directional. 
Operating schedule: 6:00 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 net cost only. 

5. GENERAL ADVERTISING See coded regulations-
General: la, 2e, 5e. lb, 4a, 4d, 5, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20e, 22a, 22b, 23a, 24b, 25a, 26, 28b, 

29a. 
Contracts: 40e, 42a, 45, 48, 47e, 48. 
Comb.; Cont. Discounts: 60b, 80k, 61e. 61b, ale, 

62b. 62e. 
Cancellation: 70a, 700. 71a. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 

Rates effective July 1, 1957. 
loves received June 14. 1057. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
(Sign-on-7:00 Pm) 

1 ti. 26 ti. 52 ti. 104 IL 156 ti. 260 ti. 
1 hour__ 50.00 47.50 45.00 42.50 40.00 37.50 

1/2 hour__ 30.00 28.50 27.00 25.50 24.40 22.50 
1/4 hour  20.00 19.00 MOO 17.00 16.00 15.00 
5 minutes 12.50 11.87 11.25 10.62 10.00 9.37 
1 minute or 35-word station. 
break  7.50 7.12 6.75 6.37 8.00 5.62 

(7:00 pm-sign-off) 
Above rates less 15%. 

IRON RIVER 
Iron County-Map Location B-4 

See SRDS consumer market map and daft at begin-
ning of the State. 

WIKB 
1949 

NBC Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 223 5700 4.00 
Northland Advertising. Inc., Iron River National 
Bank Bldg., Iron River, Mich. 49935. Phone 906-
265-4104. 

I. PERSONNEL 
General Manager-Bud Shields. 
Program Director-Jay Barry. 
Sales Manager-Paul Dries. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 6 am-10 pm weekdays; 8 am-
10 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on net time only: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30. 4e, 5, 6a, 7a, 8. 
Rato Protection: 15h. 
Basle Rates: 22a, 22b. 230. 24b, 25a, 28a. 
Contracts: 40e, 44e. 45. 46. 47e, 51a. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 70e. 710. 72, 73b. 
Prod. Services: 82. 
Affiliated with NBC Rodio Network. 

TIME RATES 
Et! 11/1/67-Rec'd 10/27/67. 

6. SPOT ANNOUNCEMENTS 
I x 520 I56x 3120 520x 1040x 

1 min  4.75 3.75 2.60 2.25 2.10 1.80 
8. PROGRAM TIME RATES 

Ix 52x 156x 312x 
5 min  9.00 6.00 5.00 4.40 
1/4 hr  14.75 10.25 9.60 7.40 
1/2 hr  26.50 19.25 17,75 13.25 

IRONWOOD 
Gngebie County-Map Location A-3 

See SRDS consumer market map and data at begin-
ning of the State. 

W1 MS 
1931 

Subscriber to the NAB Radio Code 
Media Code 4 223 5760 8.00 
Upper Michigan Wisconsin Broadcasting COIIIDIMY, 

Inc.. St. James Hotel Annex, Ironwood, Mich. 
49938. Phone 932-2411. 

I. PERSONNEL 
Pees. h Gen'i Mgr.-William L. Johnson. 
Station Manager-Robert Knutson. 
Sales Manager-Edward McCullough. 

2. REPRESENTATIVES 
Pearce Soler. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 590 kc. 

Directional-night only. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 2b. 3b, 3e, 3d 4a, 4d, 5, 6e, 8. 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 20h, 21e, 21b, 21d, 22a, 22b, 23e, 23b. 

24b, 25e, 26, 28a, 28c, 29a. 
Contracts: 40a. 41. 42b, 445, 44b, 45, 46. 47e. 51b. 
('stab.: Cont. Discounts: 60e. 60e, 60f. 601, 61e. 62d. 
Cancellation: 70e. 70c, 71e, 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf 6/1/68-Ree'd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE. 30/10 SECONDS 

*ROS: lx 52x 156x 260x 520x 1040x 
Ea ......... 7,65 7.12 6.40 4.98 

(.) Special placement, extra 50%. 
8. PROGRAM TIME RATES 

Ix 
5 min.  13 
1/4 hr  24 
1/2 hr._ ............   36 
1 hr  60 

ISHPEMING (2 AM) 
Marquette County-Map Location C-4 

See SRDS consumer market map and data at begin. 
nine of the State. 

52x I56x 260x 
12 10 8 

WCKD 
1959 

Media Code 4 223 5820 0.00 
Canyon Broadcasters, Inc.. IT. S. Hwy. 41, Ishpem-

ing. Mich. 49849. Phone 906-486-9711. 
STATION'S PROGRAMMING DESCRIPTION 

WCKD: Country and western with albums and 
standards. Reed 7/19/67. 

I. PERSONNEL 
President-Frank Blotter. 
General Manager-Wes Larson. 
Program Director--William 

3. FACILITIES 
5.000 w.•, 970 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/n time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 40, 5. 6a, 7e. 
Rate Protection: 10e. 11b. 12b, 13e, 14h, 15b. 
Basic Rates: 20b, 21a, 22h, 23a, 24a, 26, 27, 28a, 

29a. 30, 
Contracts: 40e. 41, 42e, 43, 44b, 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 60d, 60e, 61b, 62d. 
Cancellation: 70e, 70e, 71a, 
Prod Services: 80, 82, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received December 27. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 ser 1 min 30 see 

1 U ..... ____ 4.50 4.00 104 ti _. 3.50 3.00 
13 ti  4.25 3.75 156 ti ..... _..__ 3.25 2.75 
26 U  4.00 3.50 260 ti  3.00 2.59 
52 tl  3.75 3.25 

8. PROGRAM TIME RATES 1 hr 
1 U.-- ....... _ ....... _..__.._ .... 37.50 
13 ti   33.50 
26 ti 29.50 

104 U. 21.50 
156 U.__ ....... ....... _ ..... 17.50 
260 U... 13.50 

WJPD 
1947 

1/2 hr 1/4 hr 5 min 
22.50 15.00 9.90 
18.00 13.00 8.25 
14.50 12.00 7.15 
13.00 10.00 6.35 
12.00 9.00 5.80 
11.00 8.00 5.25 
10.00 7.00 4.50 

NBC Radio Network 
Media Code 4 223 5880 4.00 
WJPD, Inc., Ishpeming, Mich, 49849. Phone 906-

486-9937, 
1. PERSONNEL. 
President-Gene Balker, 
Exec. Vice-Pros. & Gen'l Mgr.-Bud Shields. 
Sales Manager-Paul E. Petosky, 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1240 ke. Non-diree-
tional. 
Operating schedule: 5:24 am-10:05 pm. EST. 

4. AGENCY COMMISSION 
15/0; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4e. 5, 6a, 7e, 8. 
Rate Protection: 15b. 
Basle Rates: 22e. 22b, 23a, 24b, 25e, 20e. 
Contracts: 40a, 44e, 45, 46, 47e. 51a. 
Comb.: Cont. Discounts: 61e. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 

TIME RATES 

Et! 4/i/67-Recd 4/21/67. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
30.00 15.00 5.00 .... . . 

13 times.. 54.00 32.40 27.00 13,50. 
26 times.. 51.00 30.60 25.50 12.75 4.50 
52 times.. 48.00 28.80 24.00 12.00 4.25 
104 times.. 46.50 27.90 23.25 11.60 4.00 
260 times.. 45.00 27.00 22.50 11.20 3.75 

7. PACKAGE PLANS 
(1 minute or chainbreak. run-of-station) 

Per week: Per week: 
10 spots._____ 40.00 30 spots  110.00 
20 spots.-...__._ 80.00 50 spots.-.-  150.00 

Package rates are non-commissionable. 

JACKSON (3 AM; 2 FM) 
Jackson County-Map Location F-11 

See SRDS consumer market map and data at begin-
ning of the State. 

WBBC (FM) 
1958 

Media Code 4 223 5900 0.00 
Booth Broadcasting Co- 2511 Nibby Rd.. Jackson. 

Mich, 49203. Phone 517-782-7176. TWXJS 19. 
I. PERSONNEL 
President-John L. Booth. 
General Manager-Robert B. Lees. 

2. REPRESENTATIVES 
Fine Music 111-F1 Broadcasters, Inc., N. T. 

3. FACILITIES 
ERP 6,000 w.: 94.1 me. 
Antenna Height: 342 ft. above average terrain. 
Operating schedule: 9:00 a.m. to midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b. 

4.26 2.85 Contracts: 45. 
Maximum contract one year. Contracts are subieet 
to station's approval and all government regulations. 
Member; Golden FM Triangle Group; Fine Music 
Group. 

TIME RATES 

Rates effective   
Rates received May 2, 1060. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (A) 

1 time_ 50.00 30.00 18.00 9.00 6.00 
13 times.. 47.50 28.50 17.00 8.50 5.75 
26 timt.s.. 45.00 27.00 16.00 8.00 6.50 
52 times.. 42.50 25.50 15.00 7.50 5.25 
104 times.. 40.00 24.00 14.00 7.00 5.00 
260 times.. 37.50 22.50 13.00 6.50 4.75 
312 times.. 35.00 21.00 12.00 6.00 4.50 

Pr) 1 minute, 100 words, or 20 second transcrip-
tion. 

WIBM 
1958 

A Booth Owned Station 

Media Code 4 223 5940 6.00 
Booth Broadcasting Company, 2511 Hibbs' ltd., Jack-

son, Mich. 49203. Phone 517-787-1450. 

I. PERSONNEL 
President-John L. Booth, 
General Manager-Robert B. Lees. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Detroit-Pearse Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non-directional. 
Operating schedule: Men thru Sat 5-1 am; Sun 7 
am-midnight. EST. 

4. AGENCY COMMISSION 
15% nn time only: no cash discount, 

5. GENERAL ADVERTISING See coded regulations 
General. la, 2e, in, 3b, 4e, 4d, 5, 6a, 8. 
Rate Protection: 100, Ile. 12e, 13e, 14c. 
Basic Rates: 22e, 22b, 23e, 24b, 25e. 26, 28a, 29e. 
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JackSon-W I B M-Continued 
Contracts: 40a. 42b, 45. 46. 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b. 
Cancellation: 70e. 70c, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective February 1, 1964. 
Rates received December 1, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti ... 13.00 10.40 260 9.00 7.20 
52 ti ___ 12.00 9.60 312 8.00 6.40 
104 1.1_____ 11.00 8.80 520 ti   7.00 5.80 
156 ti  10.00 8.00 
ID's (10-seconds or less) sold at 1/2 the 1-minute 
rate on frequency card only. 
ID's are combinable with 1-minute or 30 seconds 
to earn lovrer rates. 
No ID's available under package plans. 

7. PACKAGE PLANS 
Class AA-6:30-9:00 am and 3:30-6:00 pm. 
Class A-All other times. 

1 MINUTE 
CLASS AA 

1-12 
PER WE: wits 
5-9 ti   12.35 
10-19 ti____._______  10.80 
20-29 ti    9.90 
30-34 9.00 

13-25 
wks 
11.40 
9.90 
9.00 
8.10 
6.80 

26-38 
wks 
10.45 
9.00 
8.10 
7.20 
5.95 

39-52 
wits 
9.50 
8.10 
7.20 
6.30 
5.10 

CLASS A 
5-9 ti  __. 10.90 10.00 9.00 8.10 

8.55 7.65 6.75 
20-29 tL_______________ 8.55 7.65 6.75 5.95 
30-34 ti 7.25 6.35 5.55 4.65 
95-50 ti. 6.40 5.55 4.70 4.00 

35 SECONDS 
CLASS AA 

5-9 ti  10.80 9.10 8.35 7.60 
10-19 ti   8.65 7.90 7.20 8.50 
20-29 ti . - 7.90 7.20 6.50 5.75 
30-34 ti  7.20 6.50 5.75 5.00 
35-50 ti  6.55 5.75 5.00 4.10 

CLASS A 
5-9 ti 8.70 8.00 7.20 6.50 

6.85 6.10 5.40 
20-29 ti  6.85 6.10 5.40 4.75 
30-34 ti_______ ..... _ ........ 5.80 5.10 4.45 3.75 
35-50 ti  5.15 4.45 3.80 3.50 

8. PROGRAM TIME RATES 
5 MINUTES 

1 ti ............. ................. 20.00 260 ti ..... ________ 15.00 
52 ti  18.00 312 ti  14.00 
104 ti  17.00 520 ti  13.00 
156 ti  16.00 

WJCO 
1963 

Country and Western 
RiAle 

Subscriber to the NAB Radio Code 
Media Code 4 223 6000 8.00 
Television Corporation of Michigan. Inc., Box 380, 

1510 Springport Rd.. Jackson, Mich. 49204. Phones 
Jackson 517-783-2621: Lansing 517-487-3729. 

Other office: 555 Stoddard Bldg., Lansing, Michigan. 
STATION'S PROGRAMMING DESCRIPTION 

WJCO: Programmed for adults and young adults. 
5 air personalities. NEWS: 5 min at :55 & 15 min 
at 8 am. noon & 5 pm. MUSIC: country and west-
ern. 75% singles, 25% albums. Programming spe-
cials: 11 am-noon women's show. 12:15-12:45 pm 
public service prograh. COMMERCIAL POLICY: 18 
commercial minutes per hour. Contact Representative 
for further details. Rec'd 10/13/67. 

I. PERSONNEL 
General Manager-William J. Hart. 
Station Manager-Stuart S. Hazard. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
5,000 w. days; 1510 kc. 
Operating schedule: sunrise-local sunset. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 44. 5. 
Basic Rates: 20b, 21b, 22a. 
Contracts: 45. 
Prod. Services: 82. 
Affiliated with ICBS. 
Cancellation notice 14 days on programs and an-
nouncements. 

TIME RATES 
No. 3 Elf 6/1/67-Rec'd 5/29/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: (*) 6 ti 12 ti 18 ti 24 ti 
1 min. ea   8.00 7.75 7.50 7.00 6.00 

(•) Less than 6 It. 
ID's: 50% of 1-min. 
All spots BTA. Guaranteed position in all classifica-
tions, per spot extra 1.00. 

B. PROGRAM TIME RATES 
PER WK: 5 min 1/4 hr 5 min 1/4 hr 
1 ti  18.00 24.00 5 ti  15.00 20.00 
3 ti._.._...._... 16.50 22.00 

(CR) 

WKHM WKHM-FM 

NAB 

1951 1963 

Mutual Network 
ciao 

A Knorr Station 
Subscriber to the NAB Radio Code 

Media Cede 4 223 6060 2.00 
Jackson Broadcasting Corp., 1700 Glenshire Dr., 

Jackson, Mich. 49201. Phone 517-784-7181. 

I. PERSONNEL 
Vice-Pres. & Gen'l Huse. 

2. REPR EgENTA1-1 VES 
John C. Butler & Company. Inc. 
Regional-Michigan Spot Sales, Inc. 

3. FACILITIES 

1.000 w.; 970 kc. Directional-separate patterns day 
and night. 
Operating schedule: 5-1 am. EST. 

FM FACILITIES 
EltP 20.000 w.; 106.1 mc. 
Antenna ht.-180 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only; monthly. 

5. GENERAL ADVERTISING See ended regulations 

General: la, 2a. 3a, 40, 44. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a. 24b, 24e, 

25a, 28a. 29a. 30. 
Contracts: 40a. 41, 44a. 46, 47a. 48, 49, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 60g, 601, 61a. 62d. 
Cancellation: 70a, 70e, 71a, 72. 73e, 73b. 
Prod. Services: 80, 82. 
Affiliated with SOBS Radio Network. 

TIME RATES 

No. 6 Eff 1/1/68-Rec'd 10/18/68. 
AA--Mon thru Sat 6-10 am Se 3:30-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 tl 12 ti 18 ti 24 ti 
AA   14.00 13.00 12.00   
A   12.00 11.00 10.00 9.00 8.00 

30/20 SECONDS 
AA   11.20 10.40 9.60 
A   9.60 8.80 8.00 7.20 6.40 

10 sec: 50% of 1-min. 

DISCOUNTS 
13 wk-5% 26 wk-7% 52 wk-10% 

(CR) 

KALAMAZOO 
(including Portage) 
Kalamazoo County-Slap Location D-11 

See SUDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

(5 AM; I FM) 

WKMI 
1947 

KALAMAZOO 

mcgavren-guild 
pgw radio, inc. 

Media Code 4 223 6180 8.00 
Steer° Broadcasting Corp., Box 911. 1360 Melody 

Lane, Kalamazoo, Mich. 49005. Phone 616-344-
0111. 

STATION'S PROGRAMMING DESCRIPTION 

WKMI: Programmed for adults and young adults. 5 
air personalities. NEWS: 5 min at :55 and 3 min 
news at :30. MUSIC: 90%, 75% singles, 25% al-
bums. MUSIC: 6 am-7 pm 90% middle-of-the-road 
and 10% current hits. 7 pm-12M 100% current hits. 
12M-5 am 100% standards. 5-6 am 100% country 
and western. COMMERCIAL POLICY: 18 commercial 
minutes per hour. Contact Representative for further 
details. Rec'd 7/12/67. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-David E. Steere. 
Sales Manager-Robert M. Salmon. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3, FACILITIES 
5,000 w. days, 1,000 w. nights; 1360 kg. Directional 
-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 313. 4a, 44, 5, 6a. 7a. 8. 
Rate Protection: 10b, 1lb, 1213. 13b, 14b. 
Basle Rates: 22a, 22b, 23a, 24a, 250. 26. 28e. 29a. 
Contracts: 40a. 42a. 45. 46. 470, 48. 
Comb.; Cont. Discounts: 600. 61a. 61b. 62b. 
Cancellation: 700 70e. 710. 73e. 
FM facilities: WSEO(FM). 
Affiliated with American Entertainment Network 

TIME RATES 
Elf 6/1/69-Rec'd 5/2/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, 1 MIN: I ti 6 ti 12 ti 18 ti 
AA  26 24 22 20 
A   22 20 18 13 

30 see: 80% of 1-min. 10 sec: 50% of 1-mon. 

YOU MAY NEVER SEE A 450 TON TRUCK* 

BUT ... in Greater Western Michigan 
you'll see WKZO outpull them all. 

With more than 3 times as many 
Ford, Chevy and Plymouth 
dealers in our primary area as 
compared to the No. 2 station, 
WKZO has the horsepower to 
speed up sales for you in Greater 
Western Michigan. 

Your Avery-Knodel man can put 
you in the driver's seat for more 
car sales with WKZO. 

WKZO 
CBS RADIO FOR KALAMAZOO 

AND GREATER WESTERN MICHIGAN 

Avery-Knodel, Inc., 

Exclusive National Representatives 

The Army's 572-foot long overland 
train can carry a 168 ton payload. 

MICHIGAN 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
- Plan-

I MIN: I II III 
Mon (bru Sat 6-10 am & 3-7 pia__ 9 12 18 
Other times (Specify)   3 12 18 

18 01 24 01 36 ti 
Ea   15 14 13 

8. PROGRAM TIME RATES 
5-MINUTE PROGRAMS 

1 ti.._......_.....,,..,........ 22.50 104 ti  18 00 
26 ti.--...___- 20.00 156 ti   17.00 
52 it  19.00 

WKPR 
1960 

KALAMAZOO 

Media Code 4 223 6240 0.00 
Kalamazoo Broadcasting Co.. Inc., 2244 Ravine Rd. 
N.W., Kalamazoo. Mich. 49001. Phone 616-345-
6179. 

I. PERSONNEL 
President-William Kutner, Sr. 
General Manager-William E. Kutner. 
Station Manager-Ken Byle. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1.000 w. days; 1420 be. Directional. 
Operating schedule: 6:50 a.m. to local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a. Is. 4b, 4d. 5, 6e, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20e. 22a, 22b, 230. 24a, 24b, 25s, 26. 

285, 280. 
Contracts: 40a, 42b, 46, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b. 
Cancellation: 70a, 70e. 710. 73a. 
Rates include services of scheduled announcer. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13-A Eff 4/1/67-Rec'd 9/5/68. 
6. SPOT ANNOUNCEMENTS 
P 1 MINUTE 
ER WK:  1 wk 13 wit 26 wk 52 wk 

6 ti  5.25 5.00 4.75 4.50 
12 ti  5.00 4.75 4.50 4.25 
18 ti  4.75 4.50 4.25 4.00 
24 tL______ ....................... 4.50 4.25 4.00 3.75 
30 sec: 25% off 1-min. 10 sec: 50% off 1-min. 
20 sec: 33-1/3% off 1-min. 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti___ .... ...... 60.00 30.0t1 18.00 14.00 10.00 
3 ti  50.00 27.00 15.00 12.00 8.00 
6 ti  40.00 20.00 12.00 10.00 6.50 

WKZO 
1923 

KALAMAZOO 

CBS Radio Network 
CEO 

A Fetzer Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 223 6300 2.00 
Fetzer Broadcasting Company. 590 W. Maple St. 
Kalamazoo, Mich. 49004. Phone 616-345-2101. TWX 
616-381-2960. 
STATION'S PROGRAMMING DESCRIPTION 

WKZO: Programmed for adults and young adults. 
MUSIC: general popular, albums, middle-of-the-road 
music. Air personalities. NEWS: hourly 5, 10, 15 
min segments, all phases covered, local and network. 
Music and farm 5:30-6 am. FARM: 6-6:30 am mar-
ket reports, beepers, interviews, analysis. Music 6:30-
10 am & 11:30 am-noon. Farm 12:10-1 pm. Music 
1:10-2 pm. Telephone call-in 2:10-3 pm guests, 
Interviews. Music 3:15-5:30 pm. News, sports 5:30-
6 pm. Music 6-6:30 pm. News, weather 6:30-6:45 
pm. Music 8:15 pm-1 am. Religious programs Sun 
am. Audio news center, 10 man news and sports 
department, 100 stringers. 2 mobile units, walkie-
talkie and portable recording units. SPORTS: play-
by-play, pro baseball and football, college and high 
school football and basketball. Contact Represen-
tative for further details. Rec'd 9/18/67. 

I. PERSONNEL 
President-John E. Fetzer. 
Exec. Vice-Pres. & Gen'l Mgr.-Carl E. Lee. 
Sta. & Sales Mgr.-Otis T. Gaston. 

2. REPRESENTATIVES 
Avery-lilodel. Inc. 

3. FACILITIES 
5,000 w.; 590 kc. Directional-night only. 
Operating schedule: 5:30-1:05 am. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 1313, 14b, 15a. 
Basic Rates: 20b, 21b, 22a, 23a, 24b, 24e. 25a, 28a, 

29a, 30, 32a. 
Contracts: 40e, 41, 42a, 42e. 43, 44a, 45, 46, 47a, 48, 

49. 51b. 
Comb.; Cont. Discounts: 60a, 60h, 601, 61a, 62b. 

62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with CBS. 
Also sold in combination with WJEF. Grand Rapids, 
Mich. Spots purchased on WJEF may be added to 
WKZO meekly total to earn most favorable package 
rate for both stations. For example, an advertiser 
using 18 spots per meek on WKZO may add 6 spots 
per week on WJEF and earn 24 per week package 
rate on each station. Schedules do not have to be 
identical. 
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MICHIGAN 

Kalamazoo-W K Z 0-Continued 
TIME RATES 

Eff 10/1/68-Rec'd 9/6/68. 
7. PACKAGE PLANS 
A-Mon thru Sat 6-9:30 am; Mon thru Fri noon-
1 pm & 3-6 pm. 
B-Mon thru Sat 5:30-6 am, 1-3 pm & 6-7 pm; 
Mon thru Sat 9:30 am-noon; Sat noon-6 pm; Sun 
6 am-7 pm. 
C-7 pm-sign-off. 

CLASS A 
PER WK: I ti 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min.  27 25 23 21 19 17 

CLASS B 
1 min_ ...... _..._... 23 21 19 17 15 14 

CLASS C 
1 min, fiat  - 10 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
1 minute and 30 seconds combine for best weekly 
plan. 10 seconds combine with 1 minute and 30 sec-
onds on a 2 for 1 basis. 
Spots purchased on WJEF, Grand Rapids may be 
added to WKZO weekly totals to earn most favorable 
package rate for both stations. Both schedules must 
be concurrent but need not be identical. 

8. PROGRAM TIME RATES 
A-Mon thru Sun 6 am-10:30 pm. 
B-Ail other times. 
I HR: lx 52x I04x 156x 260x 520x 
A   120 108 102 96 90 84 
  60 54 51 48 45 42 

1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 
WKZO and WJEF programs may be combined for 
most favorable frequency. 

10. SPECIAL FEATURES 
PRODUCTION CHARGES 

5 min  9.00 1/4 hr .......10.00 
10 min.  7.50 

WS E 0 (FM) 
1964 

KALAMAZOO 

American FM Network 
[315.F IMU 

Media Code 4 223 6360 6.00 
Steere Broadcasting Corp., Box 911. 1360 Melody 

Lane, Kalamazoo, Mich. 49005. Phone 616-344-
0111. 
STATION'S PROGRAMMING DESCRIPTION 

WSEO (FM): Programmed for adults and young 
adults. 
NEWS: network news every hour 11:15 am-11:15 pm. 
Local news periodically throughout day. MUSIC 95%: 
90% albums, 5% singles. Music 6 am-12M 100% 
middle-of-the-road, 12M-6 am 100% standards. 4 
voices (2 men, 2 women) introduce all musical selec-
tions. COMMERCIAL POLICY: 10 commercial min-
utes per hour. Contact Representative for further 
details. Reed 2/27/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-David E. Steere. 
Sales Manager-Robert M. Salmon. 

2. REPRESENTATIVES 
MeGavren-Guild-PGIV Radio. Inc. 

3. FACILITIES 
ERP 23,500 w.; 106.5 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 304 ft. above average terrain. 

5. GENERAL RATE POLICY 
AM facilities: WKMI. 
Affiliated with American FM Network. 

TIME RATES 
Eff 1/2/66-Reed 4/4/66. 

6. SPOT ANNOUNCEMENTS 
1 ti  8.50 104 ti 6.50 
13 ti  8.00 156 tl  6.00 
26 ti ..........7.50 260 ti  5.50 
52 ti....................... ..7.00 312 ti 5.00 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

13 x  10.00 156 z. 00 
26   9.50 260 x  7.50 
52 o  9.00 312 x  7.00 
104 x  8.50 

WTPS 
1966 

PORTAGE 

JOHN C. BUTLER & COMPANY, INC. 

Media Code 4 223 6420 8.00 
Portage Broadcasting Corp., Bor 248, 7942 S. West-
nedge St., Portage, Mich., 49081. Phone 616-327-
7051. 
STATION'S PROGRAMMING DESCRIPTION 

WTPS: Programmed for young adults and young 
marrieds. 
MUSIC: 85% current hits and past bits. NEWS: 
10%. 5 min at :55 and 3 min at :25. Emphasis on 
local and regional news. 3 newsmen. UPI, weather 
wire, mobile unit. Editorials broadcast on a com-
munity need basis. Capsule sports reports broadcast 
hourly. 6 air personalities emcee entire operation. 
Contests scheduled year round. Religion till 11 am 
Sun. COMMERCIAL POLICY: 18 units per hour. 
Remote facilities available. Contact Representative 
for further details. Re& 5/8/69. 

I. PERSONNEL 
President-Robert D. VanderRoesL 
General Manager-Nell Rogers. 
Sales Manager-Carl Young. 

2. REPRESENTATIVES 
John C. Butler & Company. Inc. 

3. FACILITIES 
1,000 w. days; 1560 kc. Directional. 
500 w. pre-sunrise. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a. 4s, 4d, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 21a, 21b, 225, 22b, 23b, 24b, 25a, 26. 

28e. 29a, 30, 33d. 
Contracts: 40a, 41, 425, 44b, 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70, 70e, 71a, 73a. 
Prod. Services: 80. 
Affiliated with American Contemporary Network. 

TIME RATES 
No, 4 Eff 8/1/69-Reed 6/5/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri all other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: Fixed 1 ti 6 ti 12 ti 18 ti 24 ti 
1 min  16.00 12.00 11.00 10.00 9.00 8.00 
30 sec  13.00 9.50 8.50 8.00 7.50 6.50 

CLASS A 
1   13.00 0.50 8.50 8.00 7.56 7.00 
30 sec  10.00 7.50 7.00 6.50 6.00 5.50 
10 sec: 50% of 1-min. 

DISCOUNTS 
13 wk-5% 26 wk-7% 52 wk-10% 
Paid as earned. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 

1 hr  60 55 50 40 
1/2 hr  45 40 35 30 
1/4 hr  35 30 25 20 

WYYY 
1956 

KALAMAZOO 

tt' 
Media Code 4 228 6440 6.00 
Circle Lore., 2315 Schippers, Ln., Kalamazoo, Mich. 

45001. Phone 616-381-1470. 
STATION'S PROGRAMMING DESCRIPTION 

WYYY: Programmed for adults and young adults. 6 
air personalities mc entire operation. News every 
hour on half hour, plus ois hour drive time reports. 
MUSIC 90%: 45% albums and 45% singles, featur-
ing popular music and standards. NEWS: 10% local 
and network. 4 sports reports daily. COMMERCIAL 
POLICY: 18 minutes maximum each hour. Personali-
ties available for remote broadcasts from all locations. 
Contests scheduled year around. Teen programs Sat. 
Music all day Sun. Contact Representative for further 
details. Steed 8/3/67. 

I. PERSONNEL 
Pres. zic Genl Mgr.-Emil J. Papke. 
Station Manager-Robert S. Hamilton. 
Sales Manager-Max Keyes. 

2. REPRESENTATIVES 
PRO Tinto Sales, Inc. 
Michigan Spot Sales, Inc. 

3. FACILITIES 
500 w. days; 1470 Ice. Non-directional. 
Operating schedule: 6 am-local sunset daily. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 3b, 40, 4d, 5, 65. 
Rate Protection: lob. 11b. 12b, 13b, 
Basic Rates: 20a, 22a. 221). 23a, 24a, 24b, 255, 26, 

28a, 28b, 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 615, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MES. 

TIME RATES 
Rates effective July 1, 1964. 
Rates received July 27, 1964. 

6. SPOT ANNOUNCEMENTS 
Within one year: 
1 MIN: 
1 ti_ 9.00 156 U_____-__ 6.25 

260 ti.-------- 6.00 
312 U.   5.75 

52 ti.._.................. 7.00 024 ti . 5.50 
104 ti.  6.50 
30 seconds-deduct 15%. 
One minute und 30 seconds cannot be combined to 
earn frequency discount. 

7. PACKAGE PLANS 
1 minute spots on a 52 week contract: ea per wk 
18 ti  5.25 94.50 
24 ti 4.75 114.00 
36 ti  4.60 153.00 

SATURATION CAMPAIGN PACKAGES 
To be used within one contract week. 
20 U.-   5 90 118 00 
24 ti  5.75 138.00 
48 ti  .... ............ .... 5.60 268.80 
All rates are for run-of-schedule. Por special posi-
tion add 10%. 

LANSING (4 AM; 5 AM) 
(including East Lansing) 
Ingham County-Map Location P-10 

See SRDS consumer market :nap and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of the 
entire area or cities involved. It is part of the time 
buying function to determine extent of Individual sta-
tion coverage, audience delivered, etc., within the 
area. 

WI LS 
1946 

LANSING 

Media Code 4 223 6480 2.00 
Lansing Broadcasting Co., 600 W. Cavanaugh, Lan-

sing, Mich. 48910. Phone 393-1320. TWX 810-
251-0805. 

t. PERSONNEL 
Gen'l & Sales Mgr.-E. L. Byrd. 
Assistant Sales Manager-E. A. Miller. 
Program Manager-Erik Furseth. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 nights; 1320 ke. Directional-
separate patterns day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a, 5, 6a, 8. 
Rate Protection: 10h, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 54e, 29a, 33e, 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 62d. 
Cancellation: 700, 71a, 72, 73a. 
Prod. Services: 80, 82, 
Affiliated with American Information Network. 

TIME RATES 
No. 8 Eff 1/1/69-Reed 2/5/69. 

6. SPOT ANNOUNCEMENTS 
(6 am-10 Pm) 

Ix 26x 52x I56x 260x 3I2x 
1 min.  14.00 13.30 12.60 11.90 11.20 10.50 
20/30 sec: 80% of 1-min. ID's: 50% of 1-min. 

7. PACKAGE PLANS 
(6 am-10 pm) 

PER WE, 
EA: I wk 4 wk 13 wk 26 wk 39 wk 52 wk 

10 ti ....... 12.60 12.00 11.40 10.80 10.20 9.60 
15 ti  12.00 11.40 10.80 10.20 9.60 9.00 
20 ti  11.40 10.80 10.20 9.60 9.00 8.40 

8. PROGRAM TIME RATES 
(6 am-10 pm) 
lx 2fix 52x I56x 260x 3I2x 

1/4 hr  42 41 40 39 38 37 
10 min  35 34 33 32 31 30 
5 min. 27 26 25 24 23 22 

WI L S-FM 
1967 

LANSING 
Media Code 4 223 6481 0.00 
Lansing Broadcasting Co., 600 W. Cavanaugh, 

Lansing, Mich. 48910. Phone 517-393-1320. TWX 
810-251-0865. 

I. PERSONNEL 
Gen'l & Sales Mgr-E. L. Byrd. 
Assistant Sales Manager-E. A. Miller. 
Program Manager-Erik Furseth. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
KR? 3,000 w. (horiz.), 3,000 w. (vert.); 101.7 mc. 
Operating schedule: 6 ara-midnight. EST. 
Antenna ht.:  

4. AGENCY COMMISSION 
15/0 net time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a. 4a, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 22a, 22h, 23a, 24a, 24e, 29a, 33e. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 62d. 
Cancellation: 70a, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

116 National Advertisers 
use WILS to reach 

on the grow Lansing 

9 th in per household retail sales 
($6,251) for metros with 
over 200,000 population. 

• Retail Sales, $613,850,000 - up 
$20,015,000 over last year. 

• Effective Buying Income, 
$980,447,000 - up 
$40,947,000 over last year. 

116 National Advertisers 
now reach all 
three Metro 
Counties, plus 
most of another 
seven, with our 
5,000 watt pri-
mary signal. 
For complete 
cost/M and 
other audience 
data, write or 
call: 

ALAN TORBET 
ASSOCIATES INC. 

o 

RADIO ID 1320 

ANSING 
5,000 WAITS / 24 HOURS A DAY 

8 I R 

TIME RATES 
No. 1 Eff 7/I/67-Rec'd 2/3/69. 

6. SPOT ANNOUNCEMENTS 
lx 520 I56x 812x 624x 9360 I248x 

(*) - 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
(*.) 1 min or 30 see. 

7. PACKAGE PLANS 
WEEKLY IMPACT PLAN 

PER WK: 20 ti 30 ti 40 ti 50 ti 
1 min or 30 see-  4.75 4.50 4.25 4.00 

WEEKEND PACKAGE 
Minimum of 10 spots to be used on Saturday and/or 
Sunday. 
1 min or 30  --- --- - 3.50 

8. PROGRAM TIME RATES --- 
() (7) 1/4 hr 10 min 5 min 

1 x..   35.00 26.00 19.00 15.00 12.00 
52 X....._....__,  54.50 25.50 18.50 14.50 11.50 
156 x -....... 34.00 25.00 18.00 14.00 11.00 

17.50 13.50 10.50 
624 x........_......  33.00 24.00 17.00 13.00 10.00 

(*) 55 min or 1 hr. 
(1) 25 rain or 1/2 hr. 

W IT L 
1961 

LANSING 

Subseriber to the NAB Radio Code 
Media Code 4 223 6540 3.00 
Metropolitan Radio Corp., Top of the Michigan Na-

tional Tower, Lansing, hitch. 48533. Phone 517-
482-1333. 

I. PERSONNEL 
Manager-Chuck Mefferd. 
Program Manager-Tom Allen. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 
Michigan-Michigan Spot Sales, Inc. 

3. FACILITIES 
500 w., 1010 kc. Directional. Canadian clear channeL 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3e, 3d, 4a. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14e, 15e. 15b. 
Basic Rates: 20a, 21b, 20e, 22e, 23a, 24e. 25e. 27. 

28, 29a, 30, 33d. 
Contracts: 40a, 41, 44b, 45, 46, 47e. 48, 49, 51s. 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 60f, 601. 

61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with SOBS. 

TIME RATES 
No. 2 Eff 7/1/69-Rec'd 6/16/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA-A-

I  min 20/30 10 seo 1 min 20/30 10 see 
1 x  12.00 9.00 6.00 11.00 8.25 5.50 
52 x  11.00 8.25 5.50 10.00 7.50 5.00 
156 x____ 10.00 7.50 5.00 9.00 6.75 4.50 
260 x___   9.00 6.75 4.50 8.00 6.00 4.00 
520 x__   8.00 6.00 4.00 7.00 5.25 3.50 

7. PACKAGE PLANS 
SATURATION PACKAGE 

AA A 
1 min 20/30 10 see 1 min 20/30 10 see 

12 ti  10.00 7.50 5.00 9.00 6.75 4.50 
18 ti  9.00 6.75 4.50 8.00 6.00 4.00 
24 ti  8.00 6.09 400 7.00 5.25 
May be cross-combined to earn numerical frequency. 
Not subject to retroactive discounts. 

W I T L-FM 
1961 

LANSING 

Media Code 4 223 6541 1.00 
Metropolitan Radio Corp., Top of the Michigan 
National Tower, Lansing, Mich. 48933. Phone 517-
482-1333. 

I. PERSONNEL 
President-Chuck Mefferd. 
Program Manager-Tom Allen. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 
Michigan-Michigan Spot Sales, Inc. 

3. FACILITIES 
ERS' 55,000 w.; 100.7 me. 
Operating schedule: Sunrise-midnight daily. EST. 
Antenna ht.-378 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, le, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15e. 15b. 
Basic Rates: 20a, 21b, 21e, 22a, 23a, 24e. 25a, 27,, 

28e, 29a, 30, 33d. 
Contracts: 40a, 41, 44b, 45, 46, 47e. 48, 49. 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 60f. 601. 

61a, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 

TIME RATES 
Rates effective April 1. 1964. (Card No. 1.) 

Rates received December 13, 1965. 

6. SPOT ANNOUNCEMENTS 
Class AA-6:00-9:00 am and 3:00-6:00 Dm. 
Class A-All other times. 

-Class AA- -Class A-
20/30 20/30 
sec 10 see 1 min sec 10 sec 
7.50 5.00 8.00 6.00 4.00 
6.75 4.50 7.50 5.65 3.75 
6.00 4.00 7.00 5.25 3.50 
5.25 3.50 6.00 4.50 3.00 

1 min 
1 ti  10.00 
52 U.__   9.00 
156 ti  8.00 
260 ti  7.00 
520 ti  6.00 4.50 3.00 5.00 3.75 2.50 
For each announcement specifically scheduled on 
WITL-FM only, advertiser will receive two addi-
tional comparable announcements at no extra charge. 
26x-30% 104x-45% 260x-60% 

(This listing continued on next page) 
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Lansing-W 1 T 1-FM-Continued 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x 50.00 30.00 17.50 15.00 12.50 

DISCOUNTS 
13x-20% 52x-40% 1561-50% 

WJCO 
JACKSON 

City of license, Jackson, Michigan 
Lansing-555 Stoddard Bldg., Lansing 22, Michigan. 
See listing under Jackson, Michigan. 

WJIM 
1934 

LANSING 

NBC Radio Network 
The Eastman Station 

Media Code 4 223 6600 5.00 
Gross Telecasting, Inc., Box 1226, Saginaw and How-

ard Sts.. Lansing, Mich. 48904. Phone 517-372-
8282. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-H. F. Gross. 
Program Director-Bryan Halter. 
Traffic Manager-Rick Grams. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 
Canada-Andy McDermott Sales, Ltd. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 he. 
Non-directional. 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, la, 3e. 3d, 40, 5. 6a, 7b, 8. 
Rate Protection: 12d. 13d, 14d. 
Basic Rates: 20b. 21e. 24e. 24e. 25a, 28e. 33a. 
Contracts: 40a. 45, 46. 49. 50. 
Comb.: Cont. Discounts: 60e. 60f, 601, 62d. 
Cancellation: 70a. 71a, 72. 73a. 
Prod. Services: 80, 82. 
Rate holders require minimum of 75.00 schedule 
weekly. 
Affiliated with NBC Radio Network. 

TIME RATES 
Eff 8/1/67-Ree'd 7/10/67. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm & 7-10 pm; Sun 8 
am-7 DM. 
B-All other times. 

7. PADKAUE PLANS 
_AA- -A---- 13--

PER WK: 1 min (') 1 min () I min (*) 
1 ti  14.00 10.00 12.00 9.00 10.00 8.00 
6 ti  12.00 9.00 11.00 8.50 8.50 7.00 
13 ti __ 11.50 8.50 10.50 8.00 8.00 6.75 

(*) 30 see or less. 
DISCOUNTS 

26 cons wks-5% 52 cons vvks-10% 
8. PROGRAM TIME RATES 
5 minutes-1-1/2 times applicable 1-minute rate. 
10 minutes-2 times applicable 1-minute rate. 
Programs and announcements do not combine for 
additional discounts. 

10. SPECIAL FEATURES 
NEWS PROGRAMS 

Extra 5.00 per program to program rates to cover 
news service and talent. 

NEWS PARTICIPATIONS 
Extra 3.00 per spot to applicable spot rate for spots 
within news programs. 
Programs and spots do not combine for additional 
discounts. 

W J I M-FM 
1960 

LANSING 

[an FIMU 

Media Code 4 223 6601 3.00 
Gross Telecasting, Inc., Box 1226. Saginaw and 
Howard Sts., Lansing, Mich. 48904. Phone 517-
372-8282. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-H. F. Gross. 
Program Director-Bryan Halter. 
Traffic Manager-Rick Grams. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Canada-Andy McDermott Sales, Ltd. 

3. FACILITIES 
ERP 28.000 w.: 97.5 mc. 
Operating schedule: 6:45 am-midnight Mon thru Fri; 
7:30 am-midnight Sat and Sun. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WJIM listing for coded regulations. 
Affiliated with NBC Radio Network. 
TV facilities: wmt-Tv. 

TIME RATES 
Rates effective   

Rates received December 5, 1963. 
6. SPOT ANNOUNCEMENTS 
1 min  8.00 30 sec  6.00 

ANNOUNCEMENT DISCOUNTS 
(52-week period) 

260 ti  10% 1000 ti 20% 
500 ti  15% °OKI ti 30% 

S. PROGRAM TIME RATES 
1 hr  50.00 1/4 hr 20 OD 
1/2 hr  30.00 5 min.  . 10.00 

PROGRAM DISCOUNTS 
52 programs. 1 per wk............------ _ 10% 
104 programs, 2 per wk. 15% 
260 programs. 5 per wk._   . 20% 
A 25% discount from the 1-time FM announcement or 
program rate will be allowed to advertisers ordering 
duplicate schedules on Radio WJIM-AM and FM. 

WKHM W K H M-FM 
JACKSON 

City of license-Jackson. Michigan. 
Considered by SOBS Radio Network u their Lansing 
outlet. 
See listing under Jackson, Michigan. 

WSWM (FM) 
1959 

EAST LANSING 
A PANAX Station 

Media Code 4 223 6660 9.00 
PANAX Corporation. Box 289, East Lansing, Mich. 

48824. Phone 517-337-1318. 
STATION'S PROGRAMMING DESCRIPTION 

WSWII (FM): Programmed for general intereat. 
NEWS: network 5 min at :15, 1 min weather at :30, 
1 min local and state sports at :50, 1 min local news 
at :05. AIR PERSONALITIES handle all segments. 
M-Sat, middle-of-the-road music 6 am-12M. Sun 8 
am-6 pm, middle-of-the-road music. 6-pm-10 pm. 
classical music. 10 pm-12M, conversation, guests, in-
terviews. SPORTS: high school and college football, 
high school basketball, pro golf tourney. Indianapolis 
500. COMMERCIAL POLICY: spots limited to 10 
Der hour. Contact Representative for further details. 
Itec'd 5/29/69. 

I. PERSONNEL 
President-John P. McCloft. 
Gen'l & Sales Mgr.-Francis A. Martin. 
Station Manager-John F. Casey. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
F.RP 116,000 w.: 99.1 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 340 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a. 5, 6a, 7b. 8. 
Rate Protection: 10a. lia. 12e. 13a, 14e. 15b. 
Basic Rates: 20a. 20b, 21e. 22a. 23e, 24b, 25a, 26, 

28a. 20e. 30, 32b. 
Contracts: 40e, 41, 44e. 45, 46, 47e, 48, 49, 51e. 

51b, 51c. 
Comb.: Cont. Discounts: 60b. 60d. 60g, 601, 01e, 62d. 
Cancellation: 70e. 70e. 71e. 72. 73e. 
Prod. Services: 80. 82. 
Affiliated with American I'M Network. 
Member: The Groskin Group. 

TIME RATES 
Eff Rec'd 11/9/66. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx I5x 90x 60x 125x 250x 500x 
1 min..._ ..... 12.00 11.50 11.00 10.50 10.00 9.50 9.00 

8. PROGRAM TIME RATES 
PER YR: Ix I5x 30x 60e 125x 250x 900x 
1 hr  84 80 76 72 68 65 62 
1/2 hr  63 60 57 54 51 48 46 
5 35 33 31 29 28 27 26 

Like a library of 
market-media information 

SERVICE-ADS in 
Standard Rate 
& Data Service 

. give you data you want 
when you want it ! 

EVERY MONTH, media of all kinds add 
to your library of market and media in-
formation by furnishing you with additional 
data in their Service-Ads, which are de-
signed to aid you in evaluating and 
selecting media. 

The media represented by Service-Ads 
in Standard Rate realize your need for 
usable information, for factual working 
tools that enable you to select media 
more profitably for your client. They 
place this information in your hands at 
the time you need it most, when you 
are making buying decisions. 

Read, and use, the Service-Ads in Standard 
Rate to help you in your selection cd mar-
kets and media. You'll find they save you 
time and work, because they work for you. 

(1102D-1/4 

WVIC 
1965 

EAST LANSING 
Media Code 4 223 6720 1.00 
W. G. S. .13, Broadcasting Co_ 2517 E. Mt. Hope, 

Lansing, Mich. 48910. Phone 517-487-5913. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Gary Brookhart. 
Commercial Manager-Joe D. Buys. 
Comptroller-Fred Moye. 

2, REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
500 w.; 730 toc. Directional. 
Operating schedule: Sunrise-local zunset. EST. 
Portal simulcast operation. Simulcast during AM 
operational hours. For non-simulcast faellihes see 
WVIC-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a, 4d. 5, 6a, 7e. 
Rate Protection: 10b, 11b. 12b. 13h, 14a, 15a, 15b. 
Basie Rates: 20b, 21e, 21b, 22a. 24b, 24e. 25s, 29e. 

30. 
Contracts: 40a. 41, 42b. 45, 47e. 48. 51b. 51c. 
Comb.: Cont. Discounts: 605. 60d. 60g, 61c, 622. 
Cancellation: 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80, 131. 82. 
Affiliated with American Contemporary Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective   

Rates received December 28. 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 it  9.00 156 ti  6.00 
13 ti 8 50 312 ti 5.75 
26 ti  8.00 624 ti 5.50 
52 ti  7.00 750 ti 5.00 
104 ti  6.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

1 MINUTE 
PER WK: ea el 
.0 ti 6 50 40 ti 5.00 
30 ti  6.00 

8. PROGRAM TIME RATES 
1 hr 

1 Li  57.60 
13 ti.   54.72 
25 ti  51.84 
52 ..................... 48.96 
tot ti 
156 ti  
312 ti  

1/2 hr 1/4 hr 5 min 
33.60 21.00 13.20 
31.92 19.92 12.55 
34.24 18.91 12.87 
28.56 17.88 11.23 

16.80 10.98 
15.79 9.91 

  14.40 9.24 

W V I C-FM 
1663 

EAST LANSING 

Media Code 4 223 6721 9.00 
W. G. S. B. Broadcasting Co., 2517 E. Mt. Hope, 
Lansing, Mich. 48910. Phone 517-487-5913. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Gary Brookbart. 
Sales Manager-Joe D. Buys. 
Comptroller-Fred Mayo. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
ERP 20,000 w.; 94.9 me. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 263 ft. ahoye average terrain. 
Partial simulcast operation. Operated separately loeal 
sunset-sunrise. For simulcast facilities see WVIC. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Seo WVIC listing for coded regulations. 

TIME RATES 

Rates are identical to WVIC. See that listing. 

LAPEER ci AM; 1 FM) 
Lapeer County-Map Location 6-9 

See SRDS consumer market map and data at legin-
fling of State. 

WTHM 
1962 

Media Code 4 223 6780 5.00 
Lapeer Broadcasting Company. Inc.. 1150 Morris 
Road, Lapeer. Mich. 48416. Phone 313-664-8555. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr.-Edward Oyste-. 
President-Robert Tripp. 
Sales Manager-Fred Korte. 

3. FACILITIES 
sun w.: 1530 he. Directional. 
Operating schedule: Sunrise-local sunset. EST.. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulttions 
General: lb, 2a, 2b, 3a, 3b, 3e, 3d, 414 4d. 5, 6a, 

la. 8. 
Rate Protection: 15b. 
Basic Rates: 23a, 24e, 24b, 24e, 25a. 26, 27, 28b. 

28c, 30. 
Contracts: 44a, 44b, 47a, 48, 49. 50. 51b. 
Comb.: Cont. Discounts: 60d. 60e, 601„ 62d. 
Cancellation: 71a, 72. 73e, 73b. 
Prod. Services: 80, 81. 82. 

Eft 7/17/16M8E_IRter d S6/3/68. 

MICHIGAN 
6. SPOT ANNOUNCEMENTS 

ix 26x 52x 104x 260x 312e 
1 min  5.45 5.25 4.85 4.50 4.35 3.55 
30 sec  4.10 3.95 3.70 3.45 5.15 2.85 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

PER WK: 5 ti 10 ti 2011 25 ti 30 11 50 ti 
1 min.  4.50 4.40 4.25 4.20 4.10 3.55 
30 see____ 3.05 3.70 3.55 3.40 3.30 2.85 
20 see  3.50 3.30 3.10 3.00 2.90 2.40 

8. PROGRAM TIME RATES 
lx 26e 52e 104x I56x 3I2x 

1 hr.. 
1/2 hr_____ 35.00   
1/4 hr_____ 28.40 26.40 22.45 19.15 17.30 14.55 
10 min_____ 20.20 19.10 17.95 16.40 15.10 11.90 
5 min_____ 10.80 10.00 9.25 8.40 7.80 6.60 

W T H M-FM 
1968 

Media Code 4 223 6781 3.00 
Lapeer Broadcasting Co., 1150 Morris Rd.. Lapeer, 

Mich. 48446, Phone 313-664-8555. 
I. PERSONNEL 

Exec. Vice-Pros. & Gen'l Mgr.-Edward Oyster. 
President-Robert Tripp. 
Sales Manager-Fred Morte. 

3. FACILITIES 
ERP 3.000 w.: 103.1 mc. 
Operating schedule: 6 am-9 pm. EST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See ceded regulation 
See WTIIM listing for coded regulations. 

TIME RATES 

70% of applicable AM rates. 

LINCOLN PARK 
Wayne County-Map Location G-I0 

See SRDS consumer market map and 
ning of the State. 

See Detroit Urban Area 

LUDINGTON 
Mason County-Map Location D-7 

See SRDS consumer market map and 
fling of the State. 

• 
WKLA 

1944 

data at begin-

data at begin-

PliAtEt 

Subscriber to the NAB Radio Code 

Media Code 4 223 6840 7.00 
Raymond A. Plank, E. Ludington Ave., Ludington, 

Mich. 49431. Phone 616-843-3438. 
STATION'S PROGRAMMING DESCRIPTION 

WKLA: UPI news service. Pro baseball and foot-
ball. Local sports coverage Including play-by-play. 
15% news (30% local and regional). 3% public 
affairs, 65% entertainment, 15% other. MUSIC: 
personality type programs covering all categories of 
popular music. Mobile and remote broadcast facil-
ities. Aircraft for promotions, news coverage. Con-
tact Representative for further details. Rec'd 7/13/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Raymond A. Plank. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Michigan-Michigan Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days: 250 w. nights: 1450 kg. 
Non -d Irect tonal. 

Operating schedule: 7 am-10 pm. EST. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

General: ha. 2s, 3a, 4e, 5, 6a, 8. 
Rate Protection: 10b, 14b, 16. 
Basic Rates: 20a, 20b. 21a, 21b. 21e, 21d, 22a, 226, 

23a, 24a, 25e. 26, 28c, 29a, 29b. 
Contracts: 40a. 440. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 71a. 
Prod. Services: 81. 82. 

TIME RATES 
No. 4 Eft 5/1/69-Rec'd 4/28/69. 

6. SPOT ANNOUNCEMENTS 
Ix 100e 500+ 

1 min  3.50 3.00 2.50 
8. PROGRAM TIME RATES 

3 min 5 min 10 min 1/4 hr I hr 
1 x  3.50 5.75 8.50 11.50 30.00 
100 x  5.50 7.50 10.50 --

MANISTEE 
Manistee County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WMTE 
1951 

R Ain 

Subscriber to the NAB Radio Code 

Media Code 4 223 6900 9.00 • 
Manistee Radio Corp., Box 128. Radio Rd., Manistee. 

Stich. 49660. Phone 616-723-9906. 

I. PERSONNEL 
Pres. & Gen'l Mgr.--Charles E. Hedstrom. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Detroit-Michigan Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 he. 

Non-directional. 
Operating schedule: 6:30 am-10:30 pm. EST. 

(This listing continued on next page) 
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MICHIGAN 

Manistee-W M T E-Continued 
4. AGENCY COMMISSION 

15/0 time only; 10 days. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: lib. 
Basic Ratos: 20b, 21b, 23b, 28c. SO. 
Contracts: 45, 46, 49, 51e. 
Comb.; Cont. Discounts: 60c, 62d. 
Cancellation: 71b, 73e. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 EtT 7/1/67-Rec'd 5/8/67. 
6. SPOT ANNOUNCEMENTS 
ROS A Et C 
1 min...-.   4.00 3.00 2.50 
52 sake maximum length of contract. 
10 sec...  2.00 30 gee-  . 3.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

10 1-min spots__ 30.00 25 1-min spots__ 62.50 
Contract written on 1-minute spots or over. 
Holders of contracts are entitled to lower retell on 
10-sec and 30-sec spots. 

10 see 30 see 10 see 30 let 
  1 75 2.25 C ........... 1.50 2.00 

8. PROGRAM TIME RATES 
ROS 5 min 10 min 1/4 hr l/hr 
A   5.75 8.00 10.75 30.00 

4.75 7.00 9.75 - 
C   3.75 5.75 8.75 

MANISTIQUE 
Schoolcraft County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WTIQ 
1965 

Media Code 4 223 6960 3.00 
Manistlque Broadcasting Co., 1501 Deer St., Man-

istique. Mich. 49854. Phone 908-341-2024. 

STATION'S PROGRAMMING DESCRIPTION 
WTIQ: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS 
15%: 10 min at 6:30 am, 7:311 am, 8:30 am, 10:30 
am, 12:30 pm. 3:30 pm & 4:30 pm, 51-Sat includes 
local. state, national, sports and weather news. Sun. 
8:30 ant, 9:30 am. 10:30 am, 12:30 pm, 3:30 pm & 
4:30 pm. AP wire, beeper phone and remote unit 
utilized. SPORTS 2%: 5 min twice daily. M-Sat, 
7:15 am & 6:15 pm, Sun 9:15 am & 6:15 pm. Play-
by-play local high school football and basketball in 
season. MTJSIC 80%: pop hits 40%, middle-of-the-
road 30%, standards 30%. Contact Representative 
for further details. Rec'd 6/2/69. 

I. PERSONNEL 
Owners-Edmund Selleck, David M. Kelly. 
General Manager-Edmund Salle*. 

2. REPRFRENTITIVES 
George 'I'. Hopewell. Inc. 
Detrolt-Mirhigan Snot Sales, Inc. 

9. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kg. Non-

di rectional. 
Onerating schedule: 6 am-7:05 pm (specified hours). 
EST. 

4. AGENCY COMMISSION 
15/0 time only. ososhle "hen rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: le. 25. Sto. 3e. 3d. 45. 5. Oa. 
Rate Protection: 19b, 11h. 12h. 131). 14b. 
Basle Rates: 23h. 21e. 22a, 22b, 24b, 29a, SO, 
Contract.: 40e. 421). 44b. 45. 40. 
Comb.: Cont. Discoonts: 00a, 60e. 01e. 62d. 
cancellation: 70e. 70e, 71a. 
Prod. Services: 80. al, 82. 

TIME RATES 
NATTONAL ANT) LOCAL RATES Siam 

No. 3 Eff 3/1 /07-Reed 2/27/67. 
6. SPOT ANNOUNCEMENTS 

Ix 260 520 104x 131)x 2601 
I min  3.50 3.30 3.10 2.80 2.50 2.20 
30 see  .. 2.55 2.45 2.35 2.10 1.85 1.65 

7. PACKAGE PLANS 
PER DAY: I min 30 see PER WK: I min 30 see 
5 ti  15 12 95 it  60 48 
10 ti  95 20 50 tt  115 92 

10/20 ANNUAL PLAN 
PER YR: 
In 20-see snots per ...... _   10 
Non-cancellable. 1 station cony change per month. 

20/20 SEASONAL PLAN 
13 WKS: 
20 20-see mess per wk 25 
Nrm-r-,nmlinhi... O ststi,my copy changes, maximum. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  00 30 15 13 11 
11 ......... .......... __.._.._  50 25 13 11 9 
28 x________ ............. 4n 20 11 9 7 
52+ ......... _ ......... 30 15 9 7 5 

MARINE CITY 
St. Clair County-Map Location 1T-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WSMA 
1950 

Medie Code 4 223 7020 5.00 
Scromerville Broadcasting Co.. 5300 Marine City Hwy., 
Marine City. Mich. 48039. Phone 313-765-8893. 
STATION'S PROGRAMMING DESCRIPTION 

WSMA: Programmed for country and western listener. 
AIR PERSONALITIES handle all segments. NEWS: 
UPI news on hour, 5 min. 2 min headlines on half 
hour. national, state and local news. Phone beeper 
and remote facilities. Weather forecasts part of every 
newscast. 10% of programming. Public service: com-
munity bulletin board every half hour. Trading post 
telephone call in show for people buying, selling. 
trading general flema of merchandise. SPORTS: In-
cluded in part of newscasts. Rec'd 4/29/68. 

I. PERSONNEt 
President-Richard S. Sommerville. 

3. FACILITIES 
1,000 w. days: 1590 kg. Directional. 
Operating schedule: 6:00 am-local sunset.. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3b, 4a, 4d, 5, 0e. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21b, 21e. 
Contracts: 40a, 47e. 
Comb.; Cont. Discounts: 60e, 
Cancellation: 70a, 70c, 710, 72, 73e. 
Prod. Services: 82. 
Affiliated with NAS and KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft  Rec'd 10/31/68. 
6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 5 tl 10 ti 15 ti 20 ti 25 tl 
1 min_____ 5.50 5.00 4.50 4.25 4.00 3.75 
30 sec____ 4.50 4.00 3.60 3.40 3.20 3.00 
10 sec.  3.25 3.00 2.70 2.55 2.40 2.25 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 2 min 
30 15 12 8 6 

MARQUETTE (1 AM; 1 FM) 
Marquette County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WDMJ 
1931 

e 
Subseriber to the NAB Radio Code 

Media Code 4 223 7080 9.00 
Lake Superior Broadcasting Company, Inc., Mining 

Journal Bldg., Marquette, litigio. 49855. Canal 6-3524. 
I. PERSONNEL 
President-Frank J. Russell, Jr. 
General Manager-Robert J. Luke. 

2. REPRESENTATIVES 
Pearce Sales. 

3. FACILITIES • 
1.000 w.: 1320 kg. Directional-night only. 
Operating schedule: 5:50 a.m. to midnight. EST. 

4. AGENCY COMMISSION 
15/0; rendered on 1st. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 3b. 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10a. lia. 12a. I3a, 14a. 
Basle Rates: 22e. 22b. 23a, 24b, 25a, 26. 28a, 29a. 
Contracts: 40a, 48e, 42b, 45, 46. 47a. 48. 
Comb.: Cont. Discounts: 60b, 60k, 62b, 62e. 
Cancellation: 700, 70e, 710. 73e. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective July I. 1957. 
Rates received June 17. 1957. 

(Sign-on to 7:00 p.m.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr 1/2 hr. 1/4 hr. 5 min. V') 

1 time.... 50.00 30.00 20.00 12.50 7.60 
26 times.. 47.50 28.50 19.00 11.87 7.12 
52 times.. 45.00 27.00 18.00 11.25 6.75 

104 times.. 42.50 25.50 17.00 10.62 6.57 
156 times.. 40.00 24.40 18.00 10.00 6.00 
260 times.. 38.50 22.50 15.00 9.37 5.62 

(•1 I minute or 35-word station break, 
f7:00 p.m. to sign-off) 

Above rates less 15%. 

WDMJ-FM 
1966 

Medie Code 4 223 7081 7.00 
Lake Superior Broadcasting Co.. Box 700, Marquette, 

Mich. 49855. Phone 906-225-1313. 
I. PERSONNEL 
President-Frank J. Russell, 
General Manaeer--Rohert J. Luke. 

2. REPRESENTATIVES 
Detrolt-Peerse Sales. 

3. FACILITIES 
ERP 100.000 w.: 95.7 mc. 
Operating schedule: 7:30 am-11 pm. EST. 
Antenna ht.. 010 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: rendered on 1st. 

5. GENERAL ADVERTISING See coded regulations 
See WDMJ listing for coded regulations. 

TIME BATES 
Elf 9/1/66--Ree'd 9/16/66. 

6. SPOT ANNOUNCEMENTS 
lx 100x 200x 300x 

1 min or less  6.00 5.50 5.00 4.50 
8. PROGRAM TIME RATES lx 100x 
1 hr  70 60 
1/2 hr  48 40 
1/4 hr  36 30 
5 min  15 13 

MENOMINEE 
Menominee County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

2001 3000 
48 38 
32 24 
24 16 
11 9 

WAGN 
1952 

Media Code 4 223 7200 3.00 
Men-Mar Broadcasting Corp.. Glickman Bldg.. 

Menominee. Mich. 49858. Phone 906-863-5551. 
I. PERSONNEL 
Pres. & Can't Mgr.-Loren B. Koesling. 

2. REPRESENTATIVES 
Detrolt-Pearse Sales. 
Philadelphia, New York, Chicago-Continental Radio 

Sales. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 kg. 

Non-directional. 
Operating schedule: 5:55 am-10:30 pm. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 5, 6a, 713. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 400, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a. 73a. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1964. 
Rates received November 26, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

1 tl.____  5.00 4.00 156 ti___ 4.00 3.25 
26 4.70 3.70 260 ti_______ 3.50 3.95 
52 ti......._.._  4.50 3.55 520 3.00 2.50 
104 ti  4.25 3.40 
ID's-75% of 30-second rate. 

7. PACKAGE PLANS 
SALES MAKER PACKAGE RATES 

(Spots used in one week) 
1 min 30 see 1 min 30 set 

10 Plan  42.50 35.00 20 Plan  60.00 50.00 
15 Plan  52.50 44.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 U..-   50.00 25.00 16.00 8.00 
28 45.00 22.00 14.00 7.85 
52 40.00 21.00 12.00 7.20 
104 ti 37.00 18.00 11.00 6.7b 
156 Q.-    36.00 17.00 10.00 6.40 
260ti....................___.._   35.00 16.00 9.50 5.65 

MIDLAND (1 AM; 1 FM) 
Midland County-Map Location F-8 

See SRDS consumer market map and data at heal 
ning of the state. 

WMDN 
1945 

Subssriber to the NAB Radio Code 

Media Code 4 223 7260 7.00 
Midland Broadcasting Co., 1510 Bayliss Si.. Mid-

land, Mich. 48640. Phone 517-631-5851. 

STATION'S PROGRAMMING DESCRIPTION 
WMDN: Programmed for adults and young adults. 
MUSIC: general middle-of-the-road music, also popu-
lar music and ballads. Early morning, country and 
western with farm news. Telephone conversation for-
mat 10-11 am, live interviews and audience partici-
pation, emphasis on local community coverage. NEWS: 
on hour and half hour. News blocks noon-12:40 Dm 
& 5:30-6:15 pm including local, sports and financial. 
Play-by-play high school sports. Concert music and 
standard tunes 9 pm-12M. Religious programming 
Sun. COMMERCIAL POLICY: 18 minutes maximum 
per hour. Remote pickups from shopping centers, 
fairs and special promotions. Contact Representative 
for further details. Rec'd 8/30/67. 

I. PERSONNEL 
President-Donald Sherman. 
General Manager-Peter A. Wolf. 

2. REPRESENTATIVES 
Detroit Cleveland-Pearse Sales. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1490 ire. 
Non-directional. 

Operating schedule: 6:09 a.m, to midnight weet-
dayl: 8:00 a m. to midnight Sunday. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 3d, 4a. 4d. 5, fia, 713, 8. 
Rate Protection: 10e, Ile, 12e, 13e, 14e, I5a, 16. 
Basic Rates: 20b, 21e. 21b, 22a, 23a, 24b, 27, 28c. 

29e. 
Contracts: 40s. 41. 44e. 45. 46, 47a. 51b. 
Comb.: Cent. Discounts: 600. 60c, 61a, 62d, 
Cancellation: 72, 735. 731). 
Prod. Services: 80. 81. 82. 
Affiliated with KTIS Radio Network. 

TIME RATES 
Elf 7/1/66--Ttec'd 5/29/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 520 1040 260x 312x 500x 

1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec 3.75 3.60 3.45 3.30 3.10 3.00 2.80 
10 sec: 60% of 1-min. 

8. PROGRAM TIME RATES 
lx 26x 52x 1041 260x 512x 

1 hr  42 40 38 36 32 50 
1/2 hr  30 28 26 24 22 20 
1/4 hr  20 18 17 16 14 12 
5 min  11 10 9 8 7 6 

WQ DC (FM) 
1961 

1:11211:1 punkin 
Media Code 4 223 7320 9.00 
Hahn, Inc.. 229 E. Main St., Midland, Mich. 48640. 
Phone 517-695-8971. 

I. PERSONNEL 
General Manager-William E. Moore. 

2. REPRESENTATIVES 
ITerher. E firoskin & Co. 

3. FACILITIES 
ERP 40,000 w.: 99.7 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht. • 147 ft. :then average terrain. 

4. AGENCY COMMISSION 
15/0 time only, following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, la, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11c, 12h, 13h, 14e, 15a, 16. 
Basle Rates: 21b. 22b, 241), 24c, 25a, 26, 28a, 28c, 

29a. 
Contracts: 40a, 42a, 42e, 43, 44a, 45, 46, 47a, 48, 

50. 51a. 
Comb.: Cont. Discounts: 60a, 60g. 61a. 62a. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Member: The Gro.kin Gratin. 

TIME RATES 
Elf 1/10/69-Reed 2/11/69. 

6. SPOT ANNOUNCEMENTS 
Ix 151 500 60x 

1 min 10.00 9.50 9.00 8.50 

8. PROGRAM TIME RATES 
Ix I5x 301 

1 hr.-. ..... 70 67 64 
1/2 hr  53 50 48 
5 min-___ 30 29 28 

125x 
8.00 

250s 
7.50 

5011). 
7.00 

601 I25x 250x 500x 
61 58 55 52 
46 44 42 40 
27 26 25 24 

MONROE (1AM; 1 FM) 
Monroe County-Map Location G-Il 

See SRDS consumer market map and data at begin-
ning of the State. 

WQTE 
1956 

Media Code 4 223 7980 3.00 
560 Broadcasting Corp., Whittier Hotel. 415 Burns 

Dr., Detroit. Mich. 48214. Phone 313-822-9400. 
STATION'S PROGRAMMING DESCRIPTION 

WQTE: MUSIC: only standard popular albums used, 
programmed in 7-10 min uninterrupted segments. No 
personalities. Time and temperature given every 2 
records in drive time and bracketed by clustered 
commercials. NEWS: 5 min segments at quarter to 
each hour. UPI and UPI audio service. 8:15 am & 
4:15 pm 5 min sports featurette. Contact Representa-
tive for further details. Rec'd 2/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Richard E. Jones. 
Vice-President-Thornas If, Jones. 
Operations Mgr. & Chief Eng.-Irving Laing. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
500 w. days; 580 ko. Directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. lb, 2a. 3e. 3d, 4e, 4d, 5, Ca, 7b, 8. 
Rate Protection: 10b, 11b. 14b. 16. 
Basie Rates: 20a, 23a, 24a, 25a, 28e, 28e, 29a, 53e. 
Contracts: 40a, 41, 45, 46, 47e, 
Comb.: Cont. Discounts: 60a, 60e, 602. 
Cancellation: 71a. 
Talent and remote charges billed separately. 
For fixed position spots add 10% to applicable rates. 

TIME RATES 
No. 12 Elf 2/1/68-Ree'd 1/2/68. 

Clete AA-6:30-9:30 am and 3:00-7:00 pm Mon thru 
Fri. 
Class A-6:00-6:30 am. 9:30 am-3:00 pm, and 7:00 
pm-sign-off Mon thru Fri; all day Sat and Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Consecutive Broadcast Weeks in Contract Year 
1 MINUTE 

PER WK: 6 ti 12 ti 18 ti 24 91 30+ 
I wk  48.00 45.00 42.00 39.00 36.00 
14 wk.  47.00 44.00 41.00 38.00 35.00 
27 wk  46.00 43.00 40.00 37.00 34.00 
40-52 wk  45.00 42.00 39.00 36.00 33.00 

30 SECONDS 
1 wk  38.00 35.00 32.00 29.00 26.00 
14 wk  37.00 34.00 31.00 28.00 25.00 
27 wk  30.00 33.00 30.00 27.00 24.00 
40-52 wk  35.00 32.00 29.00 26.00 22,00 

10 SECONDS 
1 wk  20.00 19.00 18.00 17.00 16.00 
14 wk  19.00 18.00 17.00 16.00 15.00 
27 wk  18.00 17.00 16.00 15.00 14.00 
40-52 wk  17.00 16.00 15.00 14.00 13.00 

CLASS A 
1 MINUTE 

1 wk  32.00 31.00 
14 wk  81.00 30.00 
27 wk  30.00 29.00 
40-52 wk  29.00 28.00 

30 SECONDS 
1 wk  28.00 26.00 24.00 22.00 20.00 
14 wk  27.00 25.00 23.00 21.00 19.00 
27 wig  20.00 24.00 22.00 20.00 18.00 
40-52 wk  25.00 23.00 21.00 19.00 17.00 

10 SECONDS 
1 wk  13.50 13.00 12.50 12.00 
14 wk  13.00 12.50 12.00 11.50 
27 wk  12.50 12.00 11.50 11.00 
40-52 wk  12.00 11.50 11 00 10.50 
10 second spots cannot be combined with other 
for frequency discounts. 

30.00 
29.00 
28.00 
27.00 

29.00 
28.00 
27.00 
26.00 

28.00 
27.00 
26.00 
25.00 

11.50 
11.00 
10.50 
10.00 
spots 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

Consecutive Broadcast Weeks in Contract Year 
CLASS AA 

PER WK: 6 ti 12 01 18 tl 24 ti 30+ 
1 wk  60 56 52 48 44 
14 wk  56 52 48 44 40 
27 wk.  52 48 44 40 36 
40-52 wk  48 44 40 36 32 

CLASS A 
1 wk  54 50 46 42 38 
14 wk   50 46 42 38 34 
27 wk  46 42 38 34 SO 
40-52 wk.  42 38 34 30 26 

(D&C11) 

WVMO (FM) 
1967 

Media Code 4 223 7440 5.00 

Monroe Broadcasting Co.. Box 701, Monroe, Mich. 
48161. Phone 313-242-7373. 

I. PERSONNEL 
President-Paul Braunlich. 
Station Manager-Ed Fortin. 

3. FACILITIES 
ERP 3.000 w.: 98.3 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 336 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 10th of following month. 

(This listIng continued on next page) 
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Monroe-W V M O (FM)-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: 2b, 3a, 3d. 4e, 5, 6e. 
Rate Protection: 15b. 
Basic Rates: 20b. 218. 22e. 23s, 24c, 
Contracts: 40e, 41, 44b, 45, 46. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 71a. 72. 73b. 
Prod. Services: 82. 
Member: Lemon Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 EH 5/1/69-Reed 3/19/69. 

6. SPOT ANNOUNCEMENTS 

PER WK: 6 tl 25 ti 50 ti 100 tl 
1 min  4.20 3.80 3.55 3.15 
30 see  3.15 2.85 2.65 2.30 
10 see 2.10 1.80 1.80 1.60 

CONSECUTIVE WEEK DISCOUNT 
6 wk-5% 13 wk-10% 26 wk-15% 52 wk-20% 

MOUNT CLEMENS 
Macomb County-Map Location /I-9 

See REDS consumer market map and data at begin-
ning of the State. 

See Detroit Urban Area 

MT. PLEASANT (1 AM; 1 FM) 
Isabella County-Map Location E-8 

See BEDS consumer market map and data at begin-
ning of the State. 

WCEN 
1949 

Subscriber to the NAB Radio Cede 

Media Code 4 223 7500 6.00 

Central Michigan Broadcasters, Inc., Box 407, Blue-
grass Rd., Mt. Pleasant, Mich. 48858. Phone 773-
5961. 

I. PERSONNEL 
President-Anthony F. Bielawski. 
General Manager-Charles Anthony. 

2. REPRESENTATIVES 

George T. Hopewell, Inc. 
Michigan-Michigan Spot Sales. 

3. FACILITIES 
1.000 w.; 1150 ke. Directional nights. 
Operating schedule: 5:45 Lm. to 11:15 p.m. EST. 

4. AGENCY COMMISSION 

15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3e. lb. 3d, 4e, 4d, 5, 6a, Th. IL 
Rate Protection: lib. 
Basic Rates: 22s, 24b, 24e. 25a, 20e. 29a. 
Contracts: 40a, 44e. 46, 47a. 48, 51a. 
Comb.; Cont. Discounts: 60f, 62d. 
Cancellation: 71s, 72, 73a. 
Prod. Services: 82. 
Affiliated with MRS. 

TIME RATES 
No. 10 Eff 7/1/69-Reed 6/16/69. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 260x 

1 min    7.00 6.50 6.00 5.50 5.00 
30 sec  5.50 5.00 4.50 4.00 3.50 

7. PACKAGE PLANS 
PER WK: 1 min 30 see I min 30 see 
10 ti  6.00 5.00 20 ti  5.00 4.25 
10 sec, 30+ per wit.  .. 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  40 33 25 20 15 
52 x  17 14 
104 x  15 12 
156 x  13 10 

CAUTION: 

It is inadvisable to use listing in-

formation from SRDS Publications 

for more than 30 days from their date 

of issue. A single mistake caused 

through use of out-of-date informa-

tion can be far more costly than the 

price of a subscription. Make certain 

you are working with current infor-

mation from the latest issue, because 

current information is safe informa-
tion. 2/8 
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W C E N-FM 
1963 

Media Cede 4 223 7501 4.00 
Central Michigan Broadcasters, Inc. Box 407, Blue-

29b. grass Rd., Mt. Pleasant, Mich. 48958. Phone 773-
5961. 

I. PERSONNEL 
President-Anthony F. Bielawsid. 
General Manager-Charles Anthony, 

3. FACILITIES 
ERP 16.000 le.; 94.5 me. 
Operating schedule: 5:40 am-11:15 pm. EST. 
Antenna ht: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, lb, 3d, 4e, 4d, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 24b, 24e, 25e. 28c„ 25e. 
Contracts: 40e. 44e. 46, 47e. 48, 51a. 
Comb.; Cont. Discounts: 601, 62d. 
Cancellation: 71a, 72, 73e. 
Prod. Services: 82. 
Member: Fine Music Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Card received July 6, 1964. 

6. SPOT ANNOUNCEMENTS 
1 mln 30 sec 1 min 30 see 

1 ti  5.00 4.25 260 ti.._...._ 3.75 3.00 
52 4.75 4.00 312 3.50 2.75 
104 ti  4.50 3.75 365 U.__ 3.25 2.50 
156 ti  4.25 3.50 130 ti  2.40 1.90 

MUNISING 
Alger County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WGON 
1956 

Media Code 4 223 7560 0.00 
Pictured Rocks Radio Corporation, First Nat'l Bank 

Bldg., Munising and Elm St., Munising. Mich. 
49882. Phone 906-387-2518. 

I. PERSONNEL 
Gen'l & Sales Mgr.-James E. Poeske. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 ke. Non-direc-
tional. 
Operating schedule: 6:00 am-10:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 3d, 4a, 5, 65, 7a, 8. 
Rate Protection: 10a. 11a, 12a, 13e. 14s, 150, 15b. 
Basle Rates: 21a, 21d, 220. 23a, 24b. 25a, 28e. 28e, 

29a. 
Contracts: 40a, 41, 44e. 45. 
Comb.; Cont. Discounts: &Ob. 62b. 
Cancellation: 710. 72, 73b. 
Prod. Services: 82. 
Affiliated with ICBS Radio Network. 

TIME RATES 
Eft 6/1/65-Reed 4/11/66. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 260x 520x 

1 min  4.00 3.70 3.55 3.40 3.25 2.95 2.50 
20/30 sec  3.20 3.00 2.85 2.70 2.60 2.35 2.00 
10 sec  2.40 2.20 2.15 2.05 1.95 1.70 1.50 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 15 ti 20 ti 
1 min_  _ ........................ _______ 32.50 44.25 50.00 
20/30 sec ...... ____-_ ..... _ ..... _ 26.00 35.25 40.00 
10 sec  19.50 25.50 30.00 

8. PROGRAM TIME RATES 
lx 26e 52x 104x I56x 312x 

1 hr  35 29 27 25 23 20 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

MUSKEGON (3 Am; Fm) 
Muskegon County-Map Location D-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WF FM (FM) 
1962 

Media Code 4 223 7620 2.00 

Greater Muskegon Broadcasting, Inc., 517 W. Giles 
Rd., Muskegon, Mich. 49445. Phone 616-744-1671. 

STATION'S PROGRAMMING DESCRIPTION 
WFIral (FM): Programmed for adults and young 
adults. 
MUSIC: 60% country and 36% standard. Classics 3 
hours Sun pm. NEWS: hourly. Station broadcasts all 
weather alerts for area. COMMERCIAL POLICY: 
maximum 5 minutes hourly except during 6-9 am 
simucast and 6 pm-12M. Contact Representative for 
further details. Reed 12/2/68. 

I. PERSONNEL 
Station Manager-James A. Fleischer. 
Program Director-John A. Sicard. 
Sales Manager-Howard Sicard. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
ERP 2,900 w.; 106.9 me. 
Operating schedule: 6 am-midnight. EST. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast operation see WMUS. 

4. AGENCY COMMISSION 
15% on net time only; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, lb, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b. 
Basle Rates: 20a, 228, 23a, 
Contracts: 40a. 
Cancellation: 73a. 

AM facilities: WMUS. 
Affiliated with MRS and NAS. 

TIME RATES 
Elf Ree'd 1/4/67. 

6. SPOT ANNOUNCEMENTS 
I5x 300 60e 90x 120r. 

1 min._ ...... 8.00 6.75 6.00 5.25 5.09 

WKBZ 
1926 

180x 
4.75 

American Information Network 
Subscriber to the NAB Radio Code 

Media Cede 4 223 7680 6.00 
Reams Communications Corp., Box 238. 192 W. 

Pontaluna Rd.. Muskegon. Mich. 49143. Phone 616-
798-2141. 

I. PERSONNEL 
President-Frazier Reams, Jr. 
Vice-n'es. & Gen'l Mgr.-Hal Waddell. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Detrolt-Mtchigan Spot Sales. 
South. Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1.000 w.; 850 ke. Directional-same pattern all hours. 
Operating schedule: 5:30 Lm, to midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regolatlons 
General: la, 2e. 3a, 3d, 4e, 4d, 5, 6e. Tb, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 16. 
Basics Rates: 20b, 21a, 22e. lib, 23e. 23b, 24e, 28e, 

29a, 32b. 33a. 
Contracts: 40a, 41, 42a, 42e, 44a, 45, 46, 47a, 48, 

49, 50. 
Comb.; Cont. Discounts: Ola, 60d, 60e. 601, 601, 61a, 
Cancellation: 70e, 70e, 71a, 72. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective August 1, 1960. 
Rates reeeived July 29, 1960. 

Rev. (Comb. Pkg. Die.) reed June 6. 1962. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 ti. 13 ti. 28 ti. 52 U. 104 U. 260 ti 
1/2 hour__ 36.00 34.20 32.40 30.60 39.80 37.08 
1/4 hour__ 24.00 22.80 21.60 20.40 19.20 13.00 
5 minutes 12.00 11.40 10.80 10.20 9.60 9.00 
1 minute.. 7.00 6.65 6.30 5.95 5.60 5.50 

7. PACKAGE PLANS 
Run-of-schedule, floating within 1/2-hour periods. 
Per week: 1 min. 31.1 'sc. 

10 announcements, each__ ....... 5.50 4.00 
20 announcements, each  4.75 'JO 
30 announcements. each__ ....... .... 4.00 3.00 

WMUS 
1947 

Media Code 4 223 7740 8.00 

Greater Muskegon Broadcasters, Inc.. 517 W Giles 
Rd., Muskegon, Mich. 49445. Phone 616-744-167L 

STATION'S PROGRAMMING DESCRIPTION 
WMUS: Programmed for adults and young adults. 
MUSIC: 75% country and western sign-on-sLgn-off. 
Personalities available for remote broadcasts. Station 
sponsors country and western shows. SPORTS: 8% 
local sports figure and network sports. RELIGIOUS: 
Sun music, drama, services. Contact Representative 
for further details. Reed 12/2/68. 

I. PERSONNEL 
Station Manager-James A. Fleischer. 
Program Director-John A. Sicard. 
Sales Manager-Howard Sicard. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 w. days; 1090 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simuleast facilites see 
WFFM (FM). 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b. 4a, 5, 6s, 70. 8. 
Rate Protection: Rib, 11b, lib, 13b, 146. 
Basic Rates: 20e, 225, 23a. 
Contracts: 40a. 
Cancellation: 730. 
FM facilities: WFFM (FM). 
Affiliated with MBS and NAS. 

TIME RATES 
Eff Rec'd 1/4/67. 

6. SPOT ANNOUNCEMENTS 
lx 52x I04x 208x 312x 5024 

1 min_____ 7.25 7.03 6.75 6.50 6.00 5.50 
30 sec: 80% of 1-min 10 sec: 50% of 1-min-

o. PROGRAM TIME RATES 
I hr 1/2 hr 551m 

1 x. 70.00 52.50 25.00 
52 x    65.00 45.00 20.00 

10. SPECIAL FEATURES 
1 ti 52 ti 104 ti 312 ti 

Per week  15 12 10 

WTRU 
1949 

NBC Radio Network 
=El 

Media Code 4 223 7800 0.00 
Regional Broadcasters of Michigan, Inc., Summitt 
and Getty Sts., Muskegon Ins., Mich. 49444. 
Phone 616-733-2126. 

Mailing address: Box 248, Muskegon Ms., Mich. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Frederick P. Tascont. 
Program Manager-Skip Knight. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

MICHIGAN 
3. FACILITIES 

5,000 w.; 1600 kc. Non-directional-days. Directional 
-nights. 
Operating schedule: 5:30-12:30 am, EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb, 4a, 5, 65, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 24a, 24b, 25a, 28a, 29a. 
Contracts: 40e, 45. 46, 48. 
Comb.; Cont. Discounts: 60e. 60k. 61e, 62b. 
Cancellation: 705, 10e. 71a, 73e. 
Affiliated with NBC Radio Network. 
In combination with WGRD. see that listing. 

TIME RATES 
No. N-4 Eff 1/1/68-Reed 2/5/68. 

AA-Mon thru Fri 6-9 am & 3-6 pm. 
A-Mon thru Fri 9 am-3 pm & 6-8 pm; Sat & Sun 
all day. 
B-Daily 5:30-6 am & 8 pm-midnight. 

7. PACKAGE PLANS 
CLASS AA 

PER WE: I ti 12 ti 18 ti 24 ti 30 tit 
1 min............., 7.50 7.25 7.00 6.75 6.50 
30 sec...   6.00 5.80 5.60 5.40 5.20 
10 sec-  4.50 4.35 4.20 4.05 3.90 

CLASS A 
1 min__ 7.00 6.75 6.50 6.25 6.00 

5.20 5.00 4.80 
10   4.20 4.05 3.90 3.75 3.60 

CLASS B 
1 5.00 4.75 4.50 4.25 4.00 
30 sec________-._ 4.00 3.80 3.60 3.40 3.20 
10 sec_   3.00 2.85 2.70 2.55 2.40 

MUSKEGON HEIGHTS 
Muskegon County-Map Location D-9 

See BEDS consumer market map and data at begin-
ning of the State. 

WKJR 
1963 

Media Code 4 223 7860 4.00 

Muskegon Heights Broadcasting Co., Inc.. Box 178, 
Seaway at Glendale, Muskegon lits.. Mich. 49444. 
Phone 616-733-2631. 

I. PERSONNEL 
General Manager-William E. Kuiper. 
Sales Representative-Judson E. Richardson III. 
Sta. & Sales Mgr.-James R. Stapleton. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1,000 w. days; 1520 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
IVO. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4b, 4d, 5, 6a. 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 20s. 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28a, 29a. 
Contracts: 40a, 42b, 46, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b. 
Cancellation: 700. 70e, 710, 73a. 
Rates Include service of scheduled announcer. 

TIME RATES 
Elf Ree'd 8/8/68. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 1 wk 13 wk 26 wk 52 wk 
6 ti  5.25 5.00 4.75 4.50 
12 ti  5.00 4.75 4.50 4.25 
18 ti... 4.75 4.50 4.25 4.00 
24 tL. ...... - ....... 4.50 4.25 4.00 3.75 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 LL.- 60 30 18 14 10 
3 LL   50 27 15 12 8 
6 ti. ........ ...... 45 25 14 11 7 
26 to 52 weeks, 6 am-sign-off. 

NEWBERRY 
Luce County-Man Location E'S 

See SRDS consumer market map and data at begin-
ning of the State. 

WNBY 
1966 

Subscriber to the NAB Radio Code. 
Media Code 4 223 7920 6.00 
Newberry Broadcasting Co., Box 1, Newberry, Mich. 

49868. Phone 1000. 
I. PERSONNEL 

Gen'i & Sales Mirr.-Lee Van Dam. 
Traffic Director-Barbara McCallumore. 

3. FACILITIES 
1.000 w.; 1450 be. Non-directional. 
Operating schedule: 6 am-10 pm. CST. 

4. AGENCY COMMISSION 
15/0 time; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 
Rate Protection: 10e. 11a, 12a, 13a, 14a. 15e, 15b. 
Basle Rates: 21d, 22b, 23e. 24h, 25a, 28b, 28e, 30, 

23b. 
Contracts: 40a. 41, 43, 44e. 45. 46, 47e, 51e. 51e. 
Comb.: Cont. Discounts: 60h, 60d, 60g, 62b. 
Cancellation: 70a, 70c, 11e. 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. R-1 Eft   Reed 7/20/66, 

6. SPOT ANNOUNCEMENTS 
312x 260x 208x I56x 104x 52x Ix 

1 min 2.60 2.95 3.20 3.55 3.80 4.10 4.65 
7. PACKAGE PLANS 

10 ti 15 ti 20 tl 
Per wit.  32.00 44.25 52.00 

SATURATION PACKAGE 
20 1-min; 10 30-sec; 15 92.50 

10. SPECIAL FEATURES 
SPORTS 

(Net to Station) 
Per 1/4 hr 17 Single sponsor..-.- 58. 
Plus line charge. 
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MICHIGAN 

NILES 
Berrien County-Map Location C-11 

See SRDS consumer market map and data at begin-
ning of the State. 

WNIL 
1956 

R A ES, 

Subscriber to the NAB Radio Code 

Media Code 4 223 7980 0.00 
Niles Broadcasting Company, 210 S. Philip 

Niles, Mich. 49120. Phone 616-683-5432. 

I. PERSONNEL 
General Manager-James H. Mitchell. 
Bales Manager-Charles Frey. 

2. REPRESENTATIVES 
. Continental Radio Sales. 

3. FACILITIES 
500 w.; 1290 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, in. 3a, 3d, 45. 5, 65, 7b, 8. 
Itate Protection: 10h, 1111. 12h, 13h. 14h. 
Basic Rates: 20b. 215. 22a, 23a, 24b, 25a, 28c, 29a. 
Contracts: 40a, 44b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60f. 61e, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with EBB. 

TIME RATES 
No. 4 Elf 4/1/69-Reed 4/3/69. 

6. SPOT ANNOUNCEMENTS 
Ix 130 26x 52x 104x 1560 2600 5000 

1 min 7.85 6.95 6.50 6.10 5.75 5.30 4.90 4.30 
30 see 6.95 6.10 5.65 5.30 4.90 4.45 4.00 3.60 
10 see 5.15 4.75 4.30 3.95 3.60 3.20 2.80 2.40 
Minute 30 and 10-second spots may be combined 
to earn lower frequency discount on all spots. 

7. PACKAGE PLANS 
OPERATION SATURATION- ROS 

(7 consecutive days) 
30 1-min spots  - 129.00 
60 10-see spots    144.00 
15 1-min spots 136.50 
30 30-sec spots   _ 108.00 
May be combined with regular spots to earn frequency 
discount. 

8. PROGRAM TIME RATES 
Ix 130 261 520 1040 156x 260x 5000 

1 hr.._ 79.00 73.15 67.70 62.35 55.45 51.50 47.50 39.60 
1/2 hr.. 47.50 44.35 41.10 38.05 34.85 31.70 28.50 25.35 
1/4 hr.. 31.70 35.15 28.50 25.35 23.80 20.60 19.05 15.85 
5 min.... 15.85 14.30 13.45 12.65 11.90 11.10 10.30 7.90 
Programs of 5 minutes, or longer, may be combined 
to earn lower frequency discounts On all Programs. 
Spots and programs may be combined to earn fre-
quency discounts. 

OTSEGO 
Allegan County-Map Location D-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WAOP 
1962 

Subscriber to the NAB Radio Code 

Media Code 4 223 8040 2.00 
Allegan County Broadcasters, Inc Box 980, Otsego, 
Mich. 49078. Phone 616-692-6851 (Otsego); 616-
673-3131 (Allegan). 

I. PERSONNEL 
Manager-A. R. Workman. 

2. REPRESENTATIVES 
Michigan Spot Sales, inc. 

S. FACILITIES 
1,000 w. days; 980 Ise. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no each discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 3a, 3b, 4a. 4d. 5, 60, 713. 8. 
Rate Protection: 10b, 1lb, 12b, 13b. 
Basic Rates: 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 400. 46. 47a. 
Comb.: Cont. Discounts: 60b, 61b, 62e. 
Cancellation . 700. 70e, 71b, 73a. 
Affiliated with American Information Network. 

TIME RATES 

Rates effective April 1, 1964. 
Card received June 29, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

1 ti  4.40 4.00 2.25 
26 ti  4.10 3.50 2.05 
52 ti  3.90 3.15 1.90 
104 t1  3.60 2.85 1.75 
260 ti  3.30 2.55 1.60 
312 ti  3.00 2.30 1.45 
365 ti  2.75 2.05 1.30 
624 ti  2.45 1.80 1.15 
1248 ti  2.15 1.40 1.00 

7. PACKAGE PLANS 
PER WK: 1 min 30 sec 10 see 
10 ti, ea . .......   3.50 2.75 1.75 
20 ti, ea  3.25 2.50 1.50 
30 ti. ea    3.00 2.25 1.25 

OWOSSO 
Shlawassee Counly-Map Location P-9 

See SIMS consumer market map and data at begin-
ning of the State. 

WOAP 
1947 

• 
Subscriber to the NAB Radio Code 

Media Code 4 223 8100 4.00 
Owosso Broadcasting Co., 2301 N. Shlaw • Owosso, 

Mich. 48867. Phone 517-725-8196. 
I. PERSONNEL 
Station Manager-Merrill Walker. 

2. REPRESENTATIVES 
The Donley Organisation, Inc. 

3. FACILITIES 
1,000 w. days; 1080 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 3b, 40, 4d, 5, 60, 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 290. 
Contracts: 400, 45, 46, 48. 
Cancellation: 71a, 735. 

TIME RATES 
Rates effective May 1, 1965. (Card No. 4.) 

Card received June 3, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 sec 
1 ...... 6.95 5.55 104 U 5.65 4.55 
13 ti « 6.60 5.30 208 ti......---- 5.35 4.30 
26 ......... 6.40 5.15 312 5.00 4.00 
52 ti........_..... 6.00 4.80 

PETOSKEY (2 AM; 2 FM) 
Emmett County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WJML 
1966 

Media Code 4 223 8160 8.00 
Harrington Broadcasting Co., Perry-Davis Hotel, 

Petoskey, Mich. 49770. Phone 616-347-8191. Studio 
phone 616-347-8705. 

I. PERSONNEL 
President-John Harrington. 
General Manager-Glenn H. Casey. 
Sales Manager-David K. Williams. 

2. REPRESENTATIVES 
Michigan Spot Sales. Inc. 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
10,000 w.; 1110 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General; lb, 2a, 2b, 35, 3d, 4a, 4d, 5, 6a. 
Rate Protection: 10e. 
Contracts: 40a, 41, 45, 46, 47e, 49. 
Cancellation: 72, 730. 
Prod. Services: 80. 81, 82. 
Member: Northern Power Network. 

TIME RATES 
Elf 1/1/67-Ree'd 12/20/66. 

6. SPOT ANNOUNCEMENTS 
Ix 260 020 I56x 2600 5200 1000x 

1 min __ 7.05 6.60 6.35 5.50 5.30 5.05 4.70 
30 sec _ 5.65 5.30 5.10 4.40 4.25 4.05 3.75 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK: I tl 10 ti 20 ti 30 tl 
1 min  7.05 5.50 5.05 4.70 
50 sec  5.65 4.40 4.05 3.75 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1 x  - 35.30 26.50 17.65 
DISCOUNT 

3 ti per wk.  10% 5 ti per wk...._-_. 15% 

W1 ML-FM 
1965 

Media Code 4 223 8161 6.00 
John licrrington, Perry Davis Hotel, Petoskey', Mich. 

49770. Phone 616-347-8191. Studio phone 616-
347-8705. 

I. PERSONNEL 
President-John Harrington. 
General Manager-Glenn H. Casey'. 
Sales Manager-David K. Williams. 

2. REPRESENTATIVES 
Michigan Soot Sales. Inc. 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
ERP 28,000 w. (hertz.), 28.000 w. (rert.); 
Operating schedule: 18 hours. EST. 
Antenna ht.: SOO ft. above average terrain. 

4. AGENCY COMMISSION 
15%: payable when rendered. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf Rec'd 5/19/66. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
PER WK: 1 ti 6 ti II ti 16 tl 21+ 
Ea   4.00 3.75 3.50 3.25 3.00 
10-second ID's-50% of minute rate. 

98.9 me. 

WMBN WMBN-FM 
1946 1967 

Subscriber to the NAB Radio Code 
Media Code 4 223 8220 0.00 
Midwestern Broadcasting Co., Paul Bunyan Bldg., 
Traverse City, Mich. 49684. Phone 616-947-7675. 

STATION'S PROGRAMMING DESCRIPTION 
WHEN: Programmed for general interest. 
ALKPERSONALITLES handle all segments. NEWS: 
on hour and half hoar. 6 am-noon middle-of-the-road 
music, interviews, comedy, weather, community news. 
Noon-1 pm news. weather, snorts, farm, religion. 1-6 
pm middle-of-the-road music. SPORTS: major league 
baseball, professional, college, high school football 
and basketball NC personality endorsements. PM: 
week-ends middle-of-the-road music with news on 
hour. Contact Representative for further details. Reed 
8/7/67. 

I. PERSONNEL 
General Manager-Les Biederman. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non-directional. 
Licensed to operate full time. EST. 
FM-ERP 2,200 w.; 96.7 me. Stereo. 
Antenna ht.: 212 ft. above average terrain. 
Operating schedule: 6 am-11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0 station time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a„ 3a, 45, 5, 6a. 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15h, 16. 
Basic Rates: 20a, 215, 220, 23a, 24b, 25a, 26, 27, 

28b, 290. 30, 31, 33a. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47e, 48, 49, 

50, 510. 
Comb.; Cont. Discounts: 60a, 61a. 624. 
Cancellation: 70a, 70e, 715, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 
Member: Paul Bunyan Network. 

TIME RATES 
Elf 2/1/67-itec'd 12/20/66. 

AA-6:30-9 am & 4-6 pm. 
A-All other times. 

7. PACKAGE PLANS 
PER WK: I ti 6 tl 12 ti 18 ti 24 tl 30+ 
AA. __ ..... 8.00 7.75 7.50 7.00 6.50 6.00 
A _____ 6.50 6.25 6.00 5.50 5.00 4.50 

20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
CONTRACT DISCOUNTS 

26 wk-4% 52 wk-8% 
8. PROGRAM TIME RATES 

Ix 260 52x 1040 260x 312x 
1/4 hr.._... 27.00 25.00 24.00 23.00 22.00 20.00 
10 17.00 16.00 15.00 14.00 13.50 13.00 
5 min____ 12.00 11.00 10.00 9.50 9.00 8.50 

CONTRACT DISCOUNTS 
26 wk-4% 52 wk-8% 

PONTIAC 
Oakland County-Map Location G-9 

See SRDS consumer market map and data at bee:In-
ane of the State. 

See Detroit Urban Area 

PORTAGE 
Kalamazoo County-Map location D-10 

See SRDS consumer market map and data at beginning 
of the State. 

See Kalamazoo 

PORT HURON (2AM) 
St. Clair County-Map Location H-9 

See SUDS consumer market map and data at begin-
ning of the State. 

WHLS 
1938 

Subscriber to the NAB Radio Code 

Media Code 4 223 8280 4.00 
Stevens-Wismer Broadcasting. Inc., 932 Military St.. 
Port Huron. Mich. 48060. Phone 313-982-8536. 

I. PERSONNEL 
General Manager-John F. Wismer. 

2. REPRESENTATIVES 
Michigan Spot Sales. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1450 kc. 

Non-directional. 
Operating schedule: 5-1 am. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL RATE POLICY 
60-day protection on rate changes. 
Affiliated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/i/60-Reed 1/15/69. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 10 see 
1 x  6.50 5.50 3.75 
26 x  
52 x 5.50 4.85 3.30 
104 x  
260 o.,.............. ......... ...... _____-_ 4.90 4.25 3.00 
365 X....._.._   ....... ....... 4.75 4.10 2.90 
624 x  
1248 x _____ . 50 3.50 2.70 

  4.00 3.25 2.50 
7. PACKAGE PLANS 
PER WK: I min 30 see 11) see 
10 ti _ ....... _-_--... 6.00 5.00 3.60 
20 ti -  _____ 5.50 4.75 3.40 
30 ti . 15 

WILLS, PORT IIURON/WLEW, BAD AXE 
COMBINATION 

8.50 5.50 

30 ti.....,...._.._.  . 9.00 7.50 4.50 

WPHM 
(formerly WTTI) 

1947 

C) 
Subscriber to the NAB Radio Code 

Media Code 4 223 8340 6.00 
Enterform, Inc., 905 6th St., Port Huron. Mich. 

48060. Phone 313-985-5171. 

STATION'S PROGRAMMING DESCRIPTION 
WPHM: Programmed for general interest, adults and 
housewives. 
NEWS: local at :55 except 6:50 am, 7:50 am, noon, 
6 pm, & 11 pm. Network news on hour. MUSIC: 
current hits, film, showtunes, standards, jazz-oriented, 
middle-of-the-road 7-9 am, 11 am-noon, 2-6 pm. 
M-S. Country and western music 5:30-6:30 am & 7 
pm-12M. Women's variety show with music 9-10 am. 
M-F. Phone opinion shows 10-11 am & 1-2 pm M-F. 
SPORTS: high school football, basketball and little 
league baseball. Music and religious programs along 
with news discussion on Sun. 3 man news department. 
Remote facilities. Contact Representative for further 
details. Rec'd 12/2/63. 

I. PERSONNEL 
President-Woodruff B. Crouse. 
Operations Director-John Hill. 

2. REPRESENTATIVES 
Pearse Sales. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
5,000 w.; 1380 kc. Directional-all hours. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 205, 21b, 21d, 244. 24e, 255, 29a. 
Contracts: 400. 41. 440. 45, 46, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 624. 
Cancellation: 70e. 710. 72. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 10/1/68-Recd 7/31/68. 
Gateway Get Up-Mon thru Sat 7-9 am. 
Exposure Time-Mon thru Sat 6:30-7 am & 9 am-7 
pm; Sun noon-7 pm. 
Select Time-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 3 ti 6 ti 12 tl 20 t1 40 11 
(•) ......... 9.00 8.70 8.40 7.80 7.00 6.00 
(t) 8.00 7.70 7.40 6.80 6.00 5.00 

  5.60 5.39 5.18 4.76 4.20 3.50 
Fixed positions at :60 between local and national 
news when available. All other minutes scheduled in 
rotation within hour time segment requested. 

30/20/10 SELONDS 
  6.40 6.16 5.92 5.44 4.80 4.00 
  4.48 4.31 4.14 3.80 3.36 2.80 

Fixed positions between features when available. All 
other 30-seconds scheduled in rotation within hour 
segments requested. 

(•) Gateway Get UD. 
(t) Exposure Time. 
(I) Select Time. 

O. PROGRAM TIME RATES 
GATEWAY GET UP/EXPOSURE TIME 

PER WK: I ti 2 ti 3 ti 5 ti 6 tl 10 tl 
1 hr  60 
1/2 hr..........._..._ 40 38 36 
1/4 hr  25 24 23 21 20 18 
10 min..._ ......   22 21 20 18 17 15 
5 min.-- ..... -.._.._  19 18 17 15 14 12 
Select Time-70% of above. 
All Spots and Programs sold at weekly quantity dis-
count earned within 7-day period. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 52 wk-15% 
Short rated if not earned. 

ROCKFORD 
Kent County-Map Location D-9 

See SRDS consumer market map and data at begin-
ning of tile State. 

R A kEt 

WJPW 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 223 8400 8.00 
Jack Lee Payne, Box 810, 3691 10 Mlle lid. N.E., 

Itecktord. Mich. 48838. Phone 616-866-1501. 
I. PERSONNEL 

Pres. & Gen'i Mgr.-Jack Lee Payne. 
Program Director-Ellis ShotwelL 

3. FACILITIES 
500 w.; 010 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 

5. GENERAL RATE POLICY 
Affiliated with Keystone Radio Network. 

TIME RATES 
Rates effective March 15, 1964. (Card No. Is 

Card received June 17, 1965. 
6. SPOT ANNOUNCEMENTS 

GUARANTEED TIMES 
1 min 30 see 10 see 

1 ti  ......... 5.00 4.00 3.00 
52 ti..._  ..... _ ...... 4.50 3.65 2.65 
105ti........,......_  ..... 4.00 3.30 3.40 
156 U.__ .....  _ .... 3.60 3.00 2.20 
260 ti - 3.25 2.75 2.00 

7. PACKAGE PLANS 
ROS 

PER WK: 1 min 30 sec 1.0 see 

10 ti _ .... ...... 3.75 3.15 2.2: 
20 ti - 3.25 2.75 2.0( 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 mir 

1 ti  40.00 32.00 25.00 12.51 
52 ti  36.00 29.00 22.50 11.21 
105 ti  32.00 26.00 20.00 10.0( 
156 ti  29.00 23.50 18.00 9.01 
260 ti  25.00 21.00 16.00 8.01 

Spot Radio Stations September 1, 1969 
464 



ROGERS CITY 
Presque Isle County-Map Location F-5 

See SRDS con.sumer market map and data at begin-
ning of the State. 

WHAK 
1948 

Media Code 4 223 8460 2.00 
Huron Shore Broadcasting Corp., MoIke Dr., Roger, 

City, Mich. 49779. Phone 517-734-2175. 
I. PERSONNEL 
General Manager-Harvey A. Klann. 
Commercial Manager-Albert Klann, 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Michigan Spot Sales. Inc. 

3. FACILITIES 
5.000 w.; 960 ke. days. Non-directionaL 
Operating schedule: 6:15 a.m. to local sunset week-
days; 7:55 a.m. to local sunset Sundays. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la. Ob. Or. 3d, 4a, 4d. 5, tht, 7a. 8. 
Rate Protection: 10a, lib. 
Basle Rates: 22a, 23a, 24b, 24e, 251. 26, 28a, 29a. 

29b. 
Contracts: 40a, 41, 44a, 45. 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 130e, 81a, 62e. 
Cancellation: 71a. 73b. 
Prod. Services: 80, 82. 
Member: Northern Power Network. 

TIME RATES 
No. ON Eft 6/1/67-Reed 5/18/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 156x 260x 520e 

1 min 4.00 0.75 3.65 3.45 3.25 3.00 2.80 
7. PACKAGE PLANS 
I MIN: 5 tl 10 ti 25 ti 50 ti 
Per day  3.60 2.30 
Per wk.  3.80 3.55 3.10 2.90 
Per mo    3.50 3.10 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
Ix 280 52e 104x 156X 260e 

5 min.  7.50 7.00 6.50 6.00 5.60 5.40 

ROYAL OAK 
Oakland County-Map Location 6-9 

See SRDS consumer market map and data at begin-
ning or the State. 

See Detroit Urban Area 

SAGINAW (3 AM; 2 FM) 
Saginaw County-Map Location F-9 

See SIMS consumer market map and data at begin-
ning of the State. 

WBCM 
BAY CITY 

City of license-Bay City, Michigan. 
Considered by American Entertainment Network as 

their Saginaw-Bay City outlet. 
See listing .under Bay City. 

WKNX 
1947 

The Eastman Station 

Subseriber to the NAB Radio Code 
Media Code 4 223 8520 3.00 
Lake Huron Broadcasting Corporation. 5200 State 

Rd., Saginaw, Mich. 48602. Phone 517-799-1000. 
TWX 810-265-9093. 

I. PERSONNEL 
Pres. & Goal Mgr.-William I. Edwards. 
Station Manager-Howard H. Wolfe. 
Vice-President. Sales-Robert M. Chandler. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
10.000 w. days; 1210 ke. Directional. 
Operating schedule. Sunrlse-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 30, 31), 4a, 4d, 5. 6a, 71), 8. 
Rate Protection: 10b, 11b, 12b. 13b. 
Basle Rates: 20a, 22a, 22b, 23a, 24a, 25a, 26, 28b. 

29a. 
Contracts: 40a. 4213. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, 61c, 62b, 

62e. 
Cancellation: 70e. 70e, 71a, 73a. 
Affiliated with Eastman. 
Member: Michigan Must-Buy Network. 
10% discount when sold in combination with WTRX, 
Flint, Mich. 

TIME RATES 
Elf 11/1/67-Reed 11/2/67. 

I-Mon thru Sat 6-10 am & S-7 pm. 
II-Mon thru Sat 10 am-3 pm & after 7 pm; Sun 
all day. 

7. PACKAGE PLANS 

PER WK: I min 30/20 10 see I min 30/20 10 see 
1 ti  17.00 13.60 8.50 14.00 11.20 7.00 
12 ti  15.00 12.00 7.50 12.00 9.60 6.00 
18 LL  14.00 11.20 7.00 11.00 8.80 5.50 

BEST PLAN BUY 
I-Mon thru Sat 6-10 am. 

thru Sat 10 am-3 pm. 
III-Mon thru Sat 3-7 pm. 
IV-After 7 pm & Sun all day. 
30 ti (71, 811, 8111, 71V), ea_________ 10.50 
15 ti (41, 411, 4111, 3IV), 12.00 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min-1-1/2 x applicable 1-min rate. 

CONSECUTIVE WEEKS DISCOUNTS 
26 wk-4% 52 wk-8% 
Not applicable to Best Buy Plan. 

RATEI1OLDER 
Minimum wkly ached of 6 1-min spots 6 am-12 mid 
Mon-Sun necessary to maintain come wk advertising. 

WSAM W S A M-FM 
1940 1947 

C 
Media Code 4 223 8580 7.00 
MacDonald Broadcasting Co., 2000 Whittier St., Sag-

inaw, Mich. 48601, Phone 517-752-8161. 
I. PERSONNEL 
Pres. & Gen'i Mgr.-Kenneth MacDonald. 
Program Director-Dave Hollis. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest-Busby, Finch and Woods, Inc. 
Michigan-Michigan Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kg. 

Non-directional. 
Operating schedule' 24 hours daily, EST. 
FM-ERP 1,700 w.; 98.1 mc. 
Antenna ht-330 ft. above average terrain. 
Operating schedule: same as A.M. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 

7b. 8. 
Rate Protection: 10e. lia, 12e, 13e. 14e, 15a, 1513. 

15e, 16. 
Basic Rates: 20a, 20b. 21a, 21b. 21e. 22e. 23a, 231% 

24a, 24e, 25a, 26, 27, 28b, 18e. 29b, 30, 31, 32a, 
33d. 

Contracts: 40a. 41. 42e. 42e, 43, 44a, 44b, 45, 46. 
47a, 48. 49, 50, 51a, 51c. 

Comb.: Cont. Discounts: 60d, 601, 61a, 62b. 
Cancellation: 70b. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Elf 7/1/67-Reed 6/28/67. 

7. PACKAGE PLANS 
PER Wit: 6 ti 12 tl 18 tl 24 tl 
I min  9.00 8.00 7.00 6.00 
20/30 sec  7.20 6.40 5.60 4.80 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  60.00 48.00 32.00 24.00 16.00 
(CR) 

WSGW WSBM (FM) 
1950 1969 

CBS Radio Network 
A Booth Owned Station 

Media Code 4 223 8640 9.00 
Booth Broadcasting Company, 4th fl.. Mason Bldg., 

Saginaw, Mich. 48607. Phone 517-753-4456. 
STATION'S PROGRAMMING DESCRIPTION 

WSGW: Programmed for general interest. 
NEWS: network and local news every hour. network 
features on half hour. ENTERTAINMENT: 6-10 am, 
1:30-6 pm air personalities with middle-of-the-road 
and trend music, features, guests, recreational news. 
traffic. 7:30 pm-12M news, music, shovrtunes, film 
music, standards. TALK: 9 am-1:3D pm telephone 
discussions with housewives, audience participation, 
homemaking features. 6-7:30 pm news and commen-
tary, telephone discussions of public affairs. FARM: 
5:45-6 am & 12:15-12:30 pm farm markets and farm 
agency reports. SPORTS: live major league baseball. 
live college football and basketball, live high school 
football and basketball. Ethnic music for Spanish 
speaking 9-11 am Sat. Contact Representative for 
further details. Reed 7/31/67. 

I. PERSONNEL 
President-John L. Booth. 
Vice-Pres. & Gael Mgr.-Robert W. Phillips. 
Program Director-Jerry Schroeder. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 

S. FACILITIES 
5,000 w. days, 1.000 w. nights; 790 ke. 
Directional-separate patterns day and night. 

Operating schedule: 5:45 am-midnight. EST. 
FM-ERP 3,000 w. (hertz.), 3,000 w. (vert.): 106.3 

me. 
Operating schedule: 5:45 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulation* 
General: la, la, 3a, 4a, 5, 6a, 8. 
Rate Protection 10b, 1lb, 12b, 13b, 14b, 15a, 15b, 
Basic Rates: 20b, 21a, 21d, 22a, 22b, 23a, 221). 2413, 

25a. 26, 27, 28a, 29a, an, 32e. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47a, 48, 49, 50, 

51a, 51b. 

Comb.; Cont. Discounts: 60b, 60d, 60g, 6f1, 601, 
61b, 02a. 

Cancellation: 70a. 70e, 71e, 72, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 12 Elf 7/1/68-Ree'd 6/5/68. 

Drive Time-Mon thru Fri 6-10 am & 3-7 pm. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
(*) (t) (*) (t) 

1 x 15 00 13.00 156 x 11.00 9.00 
13 tL 14.00 12.00 260 x 10.00 8.50 
26 ti... . 13.00 11.00 10.00 8.00 
52 tL  12.50 10.50 520 x  9.00 7.00 
104 ti 11.10 9.50 780 x 8.75 6.75 
(a) Drive Time. 
(t) All other times. 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Not combinable with other spots for frequency dis-
counts but earn frequency discounts of their own. 

7. PACKAGE PLANS 
ROS 

DRIVE TIME 
PER WK: 5 ti 10 tl 15 ti 20 ti 25 ti 30 01 
1 min  13.00 12.00 11.00 10.00 9.50 8.50 
20/30 sec  10.40 9.60 8.80 8.00 7.60 6.80 

ALL OTHER TIMES 
1 min  11.00 10.00 9.00 8.00 7.00 6.50 
20/30 sec__ 8.80 8.00 7.20 6.40 5.60 5.20 
Not subject to further discounts. Plans are Roe. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52e 104x 156x 260x 

1 hr  80 76 72 00 66 63 60 
1/2 64 60 57 54 50 44 42 
1/4 hr  40 38 36 34 32 3e 28 

5 MINUTES 
Drive Time  22 21 20 19 18 16 15 
All other ti  20 19 18 17 16 14 13 

WTAC 
1946 

CITY OF LICENSE 

FLINT 

C R AIB 

(This is a paid duplicate of the listing aPoearing 
under Flint, Mich.) 
Media Code 4 223 4020 8.00 
Fugua Communications. Inc., Box 600, Flint, Mich. 

48501. Phone 313-694-4146, 
Saginaw Office-Service Bldg.. 107 Hayden SL Phone 

517-755-6567. 
STATION'S PROGRAMMING DESCRIPTION 

WTAC: Programming for young adults and young 
marrieds. MUSIC 80%: current hits and hits of the 
past. NEWS 12%; 5 min at :55 and 3 min at :27. 
Emphasis on local and regional news. UPI and UPI 
audio news service. News director and 5 short wave 
mobile units. Emergency message service each hour 
at :30. 9 editorials per day. FARM: 4-6 am M-Sat. 
Remote broadcast unit for atore openings, shopping 
centers, etc. College football play-by-play. Discussion, 
religion, panel shows and public affairs Sun 9-10:30 
am. Contact Representative for further details. Ree'd 
7/24/67. 

I. PERSONNEL 
President-Asa Stallworth, Jr. 
Vice-Pres. & Gen'l Mgr.--Charles E. Speights. 
Sales Manager-Donald K. Mayle. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights: 600 kc. 
Directional-same pattern day and night. 

Operating schedule: 24 hours daily, except midnight-
4:45 am Mon. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 30, 3c, 4a, 4d, 5, 8a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b, 15e. 16. 
Basic Rates: 200. 20b, 21a, 21b, 21d. 22a, 227, 23a, 

24a, 24e, 25a, 26, 28b, 18e, 29b, 30, 33a. 
Contracts: 400, 41, 45, 46, 47a, 48, 49, 50, 51a, 51c, 
Comb.; Cont. Discounts: 60b, 60d. 60g, 801, 61c, 62b, 

62d. 
Cancellation: 700, 70e. 71a, 72, 73b, 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Networh, 

TIME RATES 
Eft 3/1/69-Itec'd 2/3/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 6 ti 12 11 18 tl 
AA   32 30 28 26 
A   26 24 22 20 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 
1 MIN: TAP I TAP 2 TAP 3 
Mon thru Sat 6-10 am & 3-7 pm.... 0 12 15 
Mon thru Sat 10 am-3 pm & 7 pm-
midnight; Sun all day 9 12 15 

18 ti 24 ti 30 tl 
Ea   21 20 19 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
5 min-1-112x 1-min. 

(D) 

MICHIGAN 

WXOX 
BAY CITY 

City of license, Bay City, Mich. 
Considered by Mutual Broadcasting System as their 
Saginaw outlet. 
See listing under Bay City, Mich. 

ST. IGNACE 
Mackinac County-Map Location E-4 

See SILOS consumer market map and data at begin-
ning of the State. 

WI DG 
1966 

Media Code 4 223 8760 5.00 
Mighty-Mac Broadcasting Co., Box 216, 334 N. State 

St., St. Ignace, Mich. 49781, Phone 940. 
I. PERSONNEL 
President-Donald E. Benson. 
Gen'l Sta. & Sales Mgr.-Ben E. Morrow. 

3. FACILITIES 
5,000 w.; 940 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf Rec'd 9/26/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 5.00 3.00 156 x  _ 4.00 2,00 
13 x 4 75 2.75 260 x 8.7.5 200 
26 x............_ 4.50 2.50 520 x_._.... 3.50 2.00 
52 x.  4.25 2.25 780 3.25 2.00 
104 x  4.10 2.00 1000 x. 3.00 2.00 

7. PACKAGE PLANS 
PER WK: 15 ti 20 tl 25 ti 50 tl 
1 min & 30 see  60 70 75 140 

8. PROGRAM TIME RATES 
1/2 hr I/4 hr 5 min 

1 x  .... ............... 35.00 18.00 9.00 
13 .............. - ...... 33.00 17.00 8.50 
26 x  31.00 16.00 8.00 
52 x. 29.00 14.00 6.50 
104 x _ ............ ...... ...... 27.00 13.00 6.25 
156 x    25.00 12.00 6.00 

ST. JOHNS 
Clinton County-Map Location F-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WRBJ 
1959 

ciao 
Media Code 4 223 8820 7.00 
Ditmer Broadcasting Co., Box 276, 1363 Parks Bd, 
SL Johns, Mich.. 48879. Phone. 517-224-3237. 

STATION'S PROGRAMMING DESCRIPTION 
WRBJ: Programmed for general interest. 
FARM: sign-on-7:30 am, 2 men, interviews, market 
reports, weather. Entertainment 7:30-10 am em-
ploying air personalities, bargain basement. Local 
news roundup 9 am. 10-11 am personality show. 11 
am-noon entertainment employing air personalities 
civic calendar events program, middle-of-the-road 
music. Noon-1 pm news roundup, county agent re-
port, farm market reports, stock market report, agri-
cultural show with 3 man farm and new, team. 1-
3:30 pm entertainment, country and western music, 
mall-in and telephone request time. Music 3:30-sign-
off, current hits, telephone and mall-in request time. 
SPORTS: local high schools basketball and football 
coverage. NEWS: 5 min on hour, including local, 
regional, state, national, and world. Contact Repre-
sentative for further details. Itec'd 7/14/67. 

I. PERSONNEL 
Pres. & Gent Mgr.-Robert D. Darner. 

2. REPRESENTATIVES 
Michigan Spot Sales, Inc. 

3. FACILITIES 
1,000 w days; 1580 ke. 
Operating schedule: SunrIse-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time Only: 10 days 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 4a. 5, 6a. 
Rate Protection: 10a, 11a, 120. 
Basic Rates: 22a, 23a. 24b, 28b, 29e, 
Contracts: 40a, 42b, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 601), 60k. 61a, 61b, 01e. 
Cancellation: 70a, 70e. 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective Auguit 1, 1961. 
Rates received June 29, 1961. 

(This listing continued on next page) 

SAGINAW STATIONS DO NOT DELIVER BAY CITY! 
SHARES 

Monday-Friday 
6:00-10:00 AM Homes % 

WBCM AM-FM 50 

Saginaw Stations 
combined 17 

FACTS ABOUT BAY CITY 
1. There are 93,000 homes in the combined 

Saginaw-Bay City markets. 
2. Bay City represents 36% of the com-

bined area (34,000 homes). 
3. To sell both cities you must use stations 

in both markets. 

"Turn To Our Listing In Bay City" 

‘eelssurteem 

Pulse - 
Bay City Metro Area, 
February 1969 

WBC11111 
PIONEER RADIO 
BAY CITY, MICHIGAN 
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MICHIGAN 

St. Johns-W R B .1-Continued 
7. PACKAGE PLANS 

1-MINUTE ANNOUNCEMENT PACKAGES 
PER WK: ea ea 
1 ti  5.50 20 ti  4.50 
5 ti 5.25 30 ti. 4.00 
10 ti  5.00 50 ti 3.50 
15 ti ................. ______ 4.75 
20/30-second spots-75% of applicable 1-minute rate. 
8/10 second ID's-50% of applicable 1-minute rate. 

ST. JOSEPH 
Berrien County-Map Location C-11 

See SRDS consumer market map and data at begin-
ning of the State. 

See Benton Harbor-
St. Joseph 

SALINE 
Washtenaw County-Map Location 6-11 

See MIDIS consumer market map and data at begin-
ning of the State. 

WOIB 
1958 

e 
Subscriber to the NAB Radio Code 

Media Code 4 223 8880 1.00 
Folly Broadcasting Co., 3001 Brassow Rd., 5 miles 
North of Saline. Mich. Phone 313-663-0569. 

Mailing address: Bor 5, Ann Arbor. Mich. 48107 
I. PERSONNEL 
President-Ronald E. Petty. 
General Manager-George Sproule. 

2. REPRESENTATIVES 
New York. Chicago. Lou Angeles, San Francisco-

Frederick W. Smith. 
Pearce Sales. 

3. FACILITIES 
500 w.• 1290 Ice. Directional, days. 
Operating schedule; 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simuicast facilities see 
WOIA (FM), Ann Arbor. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 8b. 4a. 4d, 5, 6a, 7a. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24b, 26, 28a, 295. 
Contracts: 40a, 42e. 45. 46. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a. 70e. 710. 730. 
FM facilities: WOIA (PM). Ann Arbor. 

TIME RATES 
Eff 2/22/68-Reed 3/29/68. 

6. SPOT ANNOUNCEMENTS 
10 see 30 see I min 

7.88 
13 x 3.66 6.10 7.32 
26 x ....3.45 5.68 6.90 
52 x  3.17 5.12 6.34 
104 a_  2.96 4.70 5.92 
156 x    2.68 4.14 5.36 
260 ....... ..... _ ..... _ ......   2.40 3.58 4.80 

4.38 
624 x 1.91 2.60 3.82 
1248 .. - ..... _. .. _ ..   1.70 2.18 3.40 
1-minute. 30-second and 10-second spots may be com-
bined for maximum discount. 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr I hr 

1 x  12.90 19.96 36.00 55.00 
13 x  12.06 18.70 33.00 50.00 
26 x  11.22 17.54 30.00 45.00 
52 ...... _ ..... ...... 10.38 16.38 27.00 40.00 
104 r  9.54 15.22 24.00 
156   8.70 14.06 21.00 
260 L  7.86 12.90 18.00 _._... 
312 a  7.02 
624 x  

Programs may not be combined with spot schedules 
for greater program frequency discounts; however, 
spots may be combined with program schedules for 
increased spot frequency discount. Discounts allowed 
retroactively on programs and spots run in any 52 
consecutive weeks. 

SAN DUSKY 
Sanilac County-Map Location 11-8 

See SRDS consumer market map and data at beginning 
of the State. 

WMIC 
1965 

Media Code 4 223 8895 9.00 
Sardine Broadcasting Co., 19 S. Elk St., Sandusky, 
Mich. 48471. Phone 313-648-2700. 

I. PERSONNEL 
Sales Manager-Tim Huteinson. 
Program Director-Ed Stimpson. 

3. FACILITIES 
1,000 w. days; 1560 Ire. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3d, 45. 4e, 65. 70. 
Rate Protection: 10a, 12a, 13a, 14e, 15b, 16. 
Basic Rates: 20b, 21e, 21d. 22b, 23b, 24b, 24e, 25e. 

26, 28b, 28e, 29a, 29b, 30, 31, 334. 
Contracts: 40a, 41, 43, 44a, 44b, 46, 48, 50, 51a, 51b. 
Comb.: Cont. Discounts: 600. 61b, 62a, 82d. 
Cancellation: 70a, 70e, 71b, 72, 735. 
Prod. Services: 80. 82. 
Affiliated with KB& 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/68-Rec'd 10/28/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 x  5.25 4.75 2.75 
26 x  4.75 4.45 2.50 
52 x  4.40 4.10 2.35 
104 x  4.10 3.75 2.20 
260 x  3.80 3.40 2.05 
312 x  3.55 3.05 1.90 
365 x   _ 3.30 2.70 1.75 
624 x  3.05 2.35 1.60 
1248 x  2.65 2.00 1.45 

7. PACKAGE PLANS 
PER WK, EA: 1 min 30 see 10 see 
10 ti  4.25 3.50 2.25 
20 ti  4.00 3.25 2.00 
30 ti  3.75 3.00 1.75 

8. PROGRAM TIME RATES 
lx 52x 104x 156x 2600 3I2x 

I hr  40 38 36 34 32 20 
1/2 hr  30 24 22 20 18 16 
1/4 hr  20 17 16 15 14 13 
10 min ....... _____ 15 12 11 10 9 8 
5 min  10 9 8 7 6 () 

(*) 5.50. 

SAULT STE. MARIE 
Chippewa County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WS00 
1941) 

e 
Subscriber to the NAB Radio Code 

Media Code 4 223 8940 3.00 
Hiawathaland Broadcasting Company. P. 0. Box 400, 

208 Ashmun St.. Sault Ste. Marie, Mich. 49783. 
Phone 906-632-2231. 

Canadian Office: P. 0. Box 175„ Sault Ste. Marie, 
Ont. Phone 705-253-0241. 
STATION'S PROGRAMMING DESCRIPTION 

WS00: Programmed for general interest, M-F. 
News every half hour. 6-9 am middle-of-the-road 
music, time, weather checks. 9:05-9:25 am telephone 
participation, trade, buy and sell. 9:30-9:55 am 
women's show, recipes, household hints, telephone 
participation. Half hour gospel songs. Noon-1 pm 
news, stock market, sports. 1:05-1:30 Dm social 
notes. 1:30-2 pm showtunes. 2-4 pm current hits. 
4-6 pm rock. 6-7 pm news, sports. 8-9 pm serious 
music. 9:05 pm-12M showtunes or sports, play-by-
play. Sat am: country music, reports, county agent, 
weather, farm bureau. PM: dance bands. Sun 7:30 
am-noon religious programs. 1-6 pm pro sports. 
9:05-10 pm Broadway shows. 10-11 pm showtunes. 
Contact Representative for further detallo. Rec'd 
2/13/69. 

1. PERSONNEL 
President-Stanley R. Pratt. 
General Manager-Russell J. Staffeld. 

2. REPRESENTATIVES 
Northern Broadcast Sales. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 he. Non-directional. 
Operating schedule: 6:00 Lm, to midnight. EST. 

4. AGENCY COMMISSION 
15/0: bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a. 3b, Sc. 3d, 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, Ils, 12e. 13a, 14e, 15b. 
Basic Rates: 20a, 21a, 21b, 21e, 22b, 23a, 21b, 25a, 

26, 28a, 29a, 32b. 
Contracts: 40a, 41, 42e. 43, 44b, 45, 46, 47a, 48, 

49, 50, 51a. 
Comb.: Cont. Discounts: 60b, 61e. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective January I, 1955. 

Rates received November 14, 1954. 
6. SPOT ANNOUNCEMENTS 
1 min/ lx 260 52x 1040 I56x 260x 
Sta bric...... 8.00 7.60 7.20 8.80 6.40 6.00 

SOUTH HAVEN 
Van Buren County-Map Location D-10 

See SRDS consumer market map and data st begin-
ning of the State. 

WJOR 
1961 

Media Code 4 223 9000 5.00 
The Van Buren County Broadcasting Co., Inc., Box 

405, 559 Phoenix St., South Haven, Mich. 49090. 
Phone 616-637-1138. 

I. PERSONNEL 
President-Dee O. Coe. 
General Manager-Kenneth S. Coe. 
Chief Engineer-John Hinton. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1.000 w. days; 940 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, la, 2b, 3a, 3b, 3c, 3d, 4e, 4d, 5. 

65, 70. 8. 
Rate Protection: 10a, 11a. 12e. 13e. 14e, 15a, 1513. 

16. 
Basic Rates: 20b, 21e, 21d. 22b, 23e. 24b, 24e, 25s, 

26, 28a, 290. 
Contracts: 40a, 41, 42b. 42d, 44e, 45, 46, 975. 48, 

49, 51b, 51e. 
Comb.: Cont. Discounts: 60b, 60e. 60f, 61e, 62d. 
Cancellation: 70e, 71a, 72, 73e, 73b. 
Prod. Services: 80. 82. 
Frequency discounts apply to 1 unit of broadcasting 
time. 
Affiliated with American Entertainment Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 11/15/67-Rec'd 11129/67. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION 
1 min 30 sec 1 min 30 see 

1 x...... ..... ......... 5.00 4.25 260 x______. 3.25 2.75 
13 x._  4.50 4.00 312 x........-....... 3.00 2.50 
26 x  4.25 3.75 400 x......-........ 2.75 2.25 
52 x...._ ....... __ 4.00 3.50 500 x ...... __.._ 2.50 2,00 
104 x  3.75 3.25 1300 x______. 2.00 1.50 
156 x  3.50 3.00 
10 sec or less: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

(ROS WITHIN HOUR) 
Wkly: 10 ti 15 ti 20 ti 30 ti 40 ti 50 ti 100 ti 
1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.50 
30 sec 3.00 2.75 2.50 2.25 2.00 1.75 1.50 

FREQUENCY DISCOUNTS 
13 wk-10% 26 wk-15% 39 wk-17-1/2% 52 wk-20% 

8. PROGRAM TIME RATES 
WKLY: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti  40 30 15 10 8 
3 tL  115 82 41 27 18 
5 tL 180 125 68 43 SO 
6 Li.  215 150 75 58 34 

FREQUENCY DISCOUNTS 
13 wk-10% 26 wk-15% 39 wk-17-1/2% 52 wk-20% 

10. SPECIAL FEATURES 
Fixed position plus 10%. 

STURGIS (1 AM; 1 FM) 
Si. Joseph County-Map Location E-11 

See SRDS consumer market map and data at begin-
ning of the State. 

WSTR W S T R-FM 
1951 1953 

Subscriber to the NAB Radio Code 
Media Code 4 223 9060 9.00 
Water Wonderland Broadcasting Co., Inc., Box TO. 

Sturgis, Mich. 49091, Phone 616-651-2383, 2384. 

1. PERSONNEL 
President-Patrick J. Trahan, 
Manager-Lee Driver. 

2. REPRESENTATIVES 
M. A. Sales Company, Inc. 
Michigan Spot Sales. Inc. 

3. FACILITIFS 
1.000 w. days. 250 w. nights: 1230 he. 

Non-directional. 
Operating schedule: 24 hours. EST. 
F5f-ERP 1,000 w.; 99.3 me. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 225 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only: payable when rendered. 

TIME RATES 
Elf 1/1/69-Itee'd 11/27/68. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 35, 3e, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, iba, 12a, :30, 14e. 15a, 15b. 

15e, 16. 
Basic Rates: 20b. 21a, 23a, 24b, 24e. 25e, 26, 28e. 

29a, 29b, 30, 32b, 33a. 
Contracts: 41, 44a, 44b, 46, 47e. 51e. 
Comb.: Cont. Discounts: 60d. 60e, 60f, 601, 61a. 
Cancellation: 70b. bd. 71a, 72. 730, 73b. 
Prod. Services: 80. 82. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 200 52x 156x 260x 

5.50 5.00 4.50 
7. PACKAGE PLANS 

WEEKLY SATURATION 
PER WK, EA: 10 ti 15 ti 20 ti 25 ti 
1 min  5.50 5.00 4.50 4.00 
30 sec: 66-2/3% of 1-min  10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
lx 26x 52x 156x 260x 

1 hr........._ ....... 50.00 45.00 40.00 35.00 30.00 
1/2 hr....._ ....... 35.00 30.00 26.00 23.00 20.00 
1/4 ........ 20.00 18.00 17.00 16.00 14.00 
5 min  11.50 10.50 9.50 8.50 7.50 

TAWAS C ITY-
EAST TAWAS 

Iosco County-Map Location G-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WIOS 
38 

Media Code 4 223 9120 11.090 
Carroll Enterprises, Inc., Tawas City, Mich. 98763. 
Phone 517-362-3417. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Larry Jean, 
Program Director-Sandy Curtis. 
Chief Engineer-Harold Holmes. 

2. REPRESENTATIVES 
Michigan Spot Sales, Inc. 

3. FACILITIES 
1.000 w. days; 1480 ke. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: be. 2e. 3d, 4s, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10e. 11e. 12e. 13e, 14e, 15b. 
Basic Rates: 20b, 22a, 22b, 21e, 24b, 25a, 20s. 32b. 
Contracts: ea. 44e, 45, 46. 47b, 48. 49, 51a. 
Comb.: Cont. Discounts; 60b, 601, 61h, 62d, 
Prod. Services: 80, 82. 
Affiliated with MRS. 

TIME RATES 

No. 3 Eff 3/1/69-Reed 3/10/69. 
AA-Mon thru Sat 6-10 am & 2 pm-sign-off. 
A-Mon thru Sat 10 am-2 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 1 ti 601 12 81 18 ti 24 ti 36 tl 
AA ....... 7.00 8.50 6.00 5.50 5.00 4.50 
A   6.50 6.00 5.50 5.00 4.50 4.00 
  6.00 5.50 5.00 4.50 4.00 ..._ 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

DISCOUNTS 
52 wk-6% 

7. PACKAGE PLANS 
(1/3AA, 1/3A, 1/3B) 

PER WK: 12 tl 18 ti 
1 .... ........... ........ 5.00 4.75 
30 sec  4.00 3.80 
All spots rotate during time segments. 

THREE RIVERS 

24 tl 30 ti 
4.50 4.00 
3.60 3.20 

St. Joseph County-Map Location D-11 
See SRDS consumer market map and data at begin-
ning of the State. 

WLKM 
1952 

Media Code 4 223 9180 5.00 

Voice of Three Rivers, Incorporated, Box 1510. 
48-1/2 N. Main St., Three Rivers, Mich. 49093. 
Phone 616-278-1915. 

STATION'S PROGRAMMING DESCRIPTION 
WLKM: Programmed for general interest. 
MUSIC 50%: popular, evenly divided among sub-
categories. NEWS 20%: 30% local and area. 70% 
national and international. Locally gathered plus wire 
service. SPORTS 10%; over 95% play-by-play of 
local and area high school sports plus M-F 5 min 
report. Also Indy 500 from network. Open line dis-
cussion 30 min M-F, Weather: with each news from 
weather bureau teletype, local reports from CD dur-
ing severe conditions. Continuous dial-the-weather 
telephone service. FARM: 30 min M-Sat, local and 
major markets. RELIGIOUS: local and syndicated 
sermons. COMMERCIAL POLICY: up to 18 minutes 
per hour. Remote pick-ups by special order. Reed 
8/29/68, 

I. PERSONNEL 
President-Joseph F. Butler, 
General Manager-Larry J. Simon. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
500 w. days; 1510 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3e. 3d. 4e. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1213, 14b, 16. 
Basic Rates: 20b, 22s, 22b, 235. 24s, 24b, 25a, 28e, 

29b. 
Contracts: 40e. 44s, 45, 46. 
Comb.; Cont. Discounts: 60a. 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
No. 4C Elf 12/15/67-Rec'd 12/28/67. 

6. SPOT ANNOUACEMENTS 
lx 26x 52x I56x 260x 520x 1040x 

I min 5.75 5.20 4.60 4.30 3.75 3.50 3.25 
30 sec 4.75 4.25 4.00 3.50 3.00 2.75 2.50 
10 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
PER WK, EA: 25 ti 50 tl 100 ti 
1 min.    3.75 3.25 ..._ 
30 see  3.00 2.75 2.50 
10 see  2.25 2.00 1.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 x    65.00 35.00 20.00 
Ix 260 520 156x 2600 520x 1040x 

5 min 11.50 10.40 9.20 8.60 7.25 7.00 6.50 

DISCOUNTS 
26x-12% 52x-15% 156x-25% 260x-30% 

TRAVERSE CITY (2 AM; 2 FM 
Grand Traverse County-Map Location D-6 

See SRDS consumer market map and data at begin. 
ning of the State. 

WCCW 
1960 

Subseriber to the NAB Radio Code 
Media Code 4 223 9240 7.00 

WCCW. Inc.. 346 E. State St., Traverse City. Mich. 
49684. Phone 616-946-6211. 
STATION'S PROGRAMMING DESCRIPTION 

WCCW: Programmed for general interest. AIR 
PERSONALITIES handle all segments. MUSIC: 
middle-of-the-road all day except current hits 4-5 tam. 
NEWS: 5 min every hour on hour, headlines every 
hour on half hour. Weather to include agricultural 
forecast every hour at :45 with marine weather sea-
sonal. RELIGIOUS programming Sun mornings with 
devotional programs each weekday. SPORTS: daily 
capsule reports and college football. Public affairs 
daily. COMMERCIAL POLICY: cigarette advertis-
ing unacceptable. Contact Representative for further 
details. Rec'd 7/14/67. 

I. PERSONNEL 
General Manager-John R. Anderson, 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation, 
Michigan Spot Sales, Inc. 

3. FACILITIES 
5,000 w. days; 1310 he. 
Operating schedule: 6:00 am-local sunset. EST. 
Partial simulcast operation. Simuleast 6-9 am. For 
non-simulcast facilities see WCCW-FM. 

4. AGENCY COMMISSION 
15/0 on time only. 

(This listing continued on next page) 
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Traverse City-W C C W-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5. 6a, fa. 
Rate Protection: 10b. 11h. 12h, 13b, 14b, 15b. 
Basic Rates: 20a. 20b, 21a, 21b, 21e, 22a, 23s. 

29b, 25a, 28b, 28e, 29a, 29b. 
Contracts: 40a, 41, 44a, 45, 46, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 601, 61a, 

61b, 62d. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Member: Northern Power Network. 

TIME RATES 

No. 4 Eft Reed 3/10/69. 

6. SPOT ANNOUNCEMENTS 

lx 28e 52e 156e 260e 520e 1000x 
1 min 4.50 4.25 4.00 3.50 3.40 3.25 2.85 
30 sec 4.25 3.75 3.50 3.10 3.00 2.80 2.60 
10 sec 3.00 2.35 2.25 1.95 1.80 1.80 1.80 

7. PACKAGE PLANS 

PER WK: I tl 
1 min_ . 4.50 
30 sec  4.25 
10 sec  3.00 

5 ti 
4.35 
3.75 
2.75 

10 ti 
4.00 
3.50 
2.50 

WC C W-FM 

20 tl 
3.75 
3.00 
2.25 

SO ti 
3.50 
2.80 
2.00 

1966 
Subscriber to the NAB Radio Code 

Media Code 4 223 9241 7.00 

WCCW, Inc., Box 666, 346 E. State St., Traverse 
City, Mich, 49684. Phone 946-6211. 

I. PERSONNEL 
Pres. & Gen'! Mgr.-John R. Anderson, 
Program Director-Jerry Meyer. 

2. REPRESENTATIVES 

Walton Broadcasting Sales Corporation. 
Michigan Spot Sales, Inc. 

3. FACILITIES 

ERP 840 w.; 92.1 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 251 ft. above average terrain. 
Partial simulcast operation. Operated separately 9:05 
am-midnight. For simulcast facilities see WCGW. 

4. AGENCY COMMISSION 

None. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3a, 3b, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, Ilh, 12h, 13b, 14b, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21e. 22a, 23a. 
Contracts: 400. 41, 44a, 45, 46, 51a, 51b, 51e. 
Comb.: Cant. Discounts: 60b, 60g, 601, 61e. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 

Eff 7/1/67-Rec'd 11/9/67. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104x 260x 520e 

1 min  4.50 3.80 3.60 3.50 3.00 
30 sec  4.00 3.70 3.50 3.25 2.75 
10 sec  3.50 3.00 2.75 2.50 2.00 

8. PROGRAM TIME RATES 

1 hr (following news on the hr)  10 

WTCM WTCM-FM 
1941 1965 

Subscriber to the NAB Radio Code 

Media Code 4 223 9300 9.00 
Midwestern Broadcasting Co., Paul Bunyan Bldg., 

Traverse City. Mich. 49684. Phone 616-947-7675. 

STATION'S PROGRAMMING DESCRIPTION 

WTCM: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
every hour, local every half hour. 6-9 am weather, 
news, sports and road information, and a variety of 
music for all ages. 9 am-noon middle-of-the-road 
music. Noon-1 pin report of news, weather and epacta. 
7-11:15 pm all live major league baseball, local high 
school football and basketball, middle - of - the - road 
muisc when there are no sports. Also carry pro foot-
ball. Station carries week-end network service. Con-
tact Representative for further details. Itec'd 8/4/67. 

I. PERSONNEL 
General Manager-Les Biederman. 

2. REPRESENTATIVES 

Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1400 ke. 

Non-directional. 
PM-ERP 38.200 w.; 103.5 mc. Stereo. 
Antenna ht.: 715 ft. above average terrain. 
Operating schedule: 6 am-11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded replations 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 146, 15b, 16. 
Basic Rates: 20s, 21a, 22a, 23a, 24b, 25a. 26. 27. 

2.8b, 29a, 30, 31, 33a. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47e, 48, 

49, 50, 51a. 
Comb.: Cont. Discounts: 694. 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 
Member: Paul Bunyan Network. 

TIME RATES 

Eft 2/1/67-Ree'd 12/20/66. 
.AA-6:30-9 am & 4-6 pm. 
A-All other times. 

7. PACKAGE PLANS 

PER WK: 1 ti 6 ti 12 ti 18 ti. 24 ti 30+ 
AA ... 8.00 7.75 7.50 7.00 6.50 6.00 
A ......._.. 6.50 6.25 6.00 5.50 5.00 4.50 

20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

CONTRACT DISCOUNTS 
26 wk-4% 52 wk-8% 

8. PROGRAM TIME RATES 
Ix 26e 52x 

1/4 hr.__ 27.00 25.00 24.00 
10 min__ 17.00 16.00 15.00 
5 min____ 12.00 11.00 10.00 

104e 260e 312x 
23.00 22.00 20.00 
14.00 13.50 13.00 
9.50 9.00 8.50 

CONTRACT DISCOUNTS 
26 wk-4% 52 wk-8% 

WHITEHALL 
Muskegon County-Map Location D-9 

See SUDS consumer market map and data at begin-
ning of the State. 

WLRC 
1968 

Media Code 4 223 9330 6.00 
Whitelake Radio Corp., Box 158, 6956 Blank Rd., 

Whitehall, Mich. 49461. Phone 616-893-1465. 

I. PERSONNEL 
General Manager-Thomas J. Ambrose. 
Sales Manager-Al Goddard. 
Program Director-Dave Harper. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

MICHIGAN 
3. FACILITIES 

1,000 w. 250 w. nights; 1490 be. 
Non-direCtiOnal. 

Operating delledUle: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time ès talent: payable 10 days. 

5. GENERA). ADVERTISING See coded regulations 
General: la, 28, Sa, Sc, 3d, 4a, 4e. 5, Ca, 7b. 
Rate Protection: 10e, 14e, 15a, 1513, 15e, 16. 
Basic Rates: 20b, 21b, 22a, 23a, 23b, 24a, 246, 24e, 

25s, 2813, 28c, 29b, 30. 
Contracts: 408, 41, 42b, 42d, 44a, 46, 47a, 48, 

51a, 51c. 
Comb.; Cont.- Discounts: 60a, 60e. 61b, 626, 62d. 
Cancellation: 70d, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network, 

TIME RATES 

ElI Reed 1/19/68. 

6. SPOT ANNOUNCEMENTS 
Ix 100e 200e 300+ 

1 min. 4.00 3.75 3.50 3.25 
lx 100x 290+ 

30 sec._   3.00 2.75 2.50 

10. SPECIAL FEATURES 
NEWS 

lx 100e 200+ 
  7.50 6.75 5.20 

WYOMING 
Rent County-Map Location D-9 

See SUDS consumer market map and data 
fling of the State. 

See Grand Rapids 
(including Wyoming) 

YPSILANTI 
Washtenaw County-Map Location G-10 

See SRDS consumer market map and data at begin-
ning of the State. 

at begin-

See Ann Arbor 
(including Ypsilanti) 
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CAUTION--page numbers break here 

No pages are missing! 

Should you detect a break in the continuity of page numbers between 

this page and the succeeding one, you need not be concerned. There 

have been no pages omitted—only page numbers. The break in page 

numbers is the result of a production procedure designed to step up 

the production of Spot Radio Rates and Data, so it will reach you 

at the earliest possible moment after its forms close. 

Similar breaks in page numbers will occur at about this point in future 

issues. It will not indicate that any pages are missing. 

We think you will agree that the contents and the cutting of production 

time of Spot Radio Rates and Data are far more important to 

you than maintaining the continuity of page numbers. 

Note that, in this issue, the first page after number 468 is page number 501. 
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CHANGE 
BULLETIN 
Aug. 21, 1969 Number 48 

SUPPLEMENT TO 

spot radio 
rates and data 

use with issues dated 

Aug. 1, 1969 
and 

Sept. 1, 1969 

Latest available Rates and Data. (R) 

ALABAMA-Andalusia 
WCTA 
TIME RATES 

ER Reed 8/11/69. 
6. SPOT ANNOUNCEMENTS 

la 215 52e 1045 2805 312e 
1 min........... 2.80 2.70 2.60 2.50 2.30 2.20 
30 sec or less: 80% of 1-min. 

8. PROGRAM TIME RATES 
lx 28e 525 104e 2605 9125 

1 hr  35.00 28.00 26.00 24.00 22.00 20.00 
1/2 hr.   24.00 20.00 17.00 14.00 12.00 10.00 
1/4 hr  15.00 12.00 9.00 8.50 8.00 7.00 
5 min 6.00 5.50 5.00 4.50 4.00 3.50 

ALABAMA-Andalusia 
W N EX (FM) 

TIME RATES 

Rates are identical to WCTA. See that listing 

ALABAMA-Birmingham 
WE RC 

6. SPOT ANNOUNCEMENTS 
A-Mon thru Sat 10 am-3 pm. 
11-Mon thru Sat 7 pm-mIdnight; Sun all day. 

NEW LISTING 
ALABAMA-Boaz 

WBSA 
1959 

Radio Sand Mountain, Inc., Box 597, McVille Rd., 
Boaz. Ala. 35957, Phone 205-593-4264. 

I. PERSONNEL 
Pres. & Gang Mgr.-Glenn M. Cornelius. 
Vice-President-Alton M. Landers 
See'y/Treas.-Mary S. Cornelius. 

3. FACILITIES 
1.000 w.; 1300 In Non-directional. 
Operating schedule: 6 ant-local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station 

(Thin listing continued on next column) 

If you have to lend your copy of SRDS (or borrow someone's) you are depriving yourself of 

rate information that should be on your desk at all times. Additional subscriptions will end 

inconvenience and time loss. Send your order to SRDS circulation department-TODAY-your 

PERSONAL copy can be on your desk within one week. NO CHARGE is made for basic 

listings of media and/or their representatives in SRDS publications. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb. 2a, lb. la, 3b. 3e, 3d, 4a. 4d, 5. 6a. 7b. 
Rate Protection: 10a, 11a, I2a, 13a, 14a, 15a, 15b, 

15e. 15d, 16. 
Basle Rates: 20a. 20b, 21a, 21b, 21e, 22a. 22b, 23a, 

24b, 25a, 26, 28a, 28e. 29a, 30 31, 32b. 33a. 
Contracts: 40e, 41, 420, 43. 440, 44b. 45, 46, 47a, 

48, 49, 50, 51a, 51b, 51e. 
Comb.; cont, Discounts: 60d, 60e, 60h, 61b, 62b. 

62d. 
Cancellation: 709, 70e, 710, 72. 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 8/1/69. 
6. SPOT ANNOUNCEMENTS 

In 28e 525 1645 1565 312e 
1 min  2.30 1.95 1.70 1.60 1.50 1.40 
30 sec..._  1.90 1.05 1.40 1.30 1.20 1.10 
20 see  1.55 1.30 1.05 .95 .85 .75 

8. PROGRAM TIME RATES 
lx 260 52e 104x 1585 3125 

1 hr  35.00 25.00 20.00 19.00 17.00 13.00 
1/2 hr  13.25 12.75 12.50 12.00 11.00 9.00 
1/4 hr  6.50 6.10 5.90 5.70 5.40 5.00 
5 min  4.50 4.10 3.90 3.70 3.40 3.00 

NEW LISTING 
ALABAMA-Montgomery 

WC 0V-FM 
1969 

WCOV, Inc.. Box 2505, Montgomery, Ala. 36105. 
Phone 205-288-7020. TWX 810-728-6246. 

I. PERSONNEL 
Station Manager-Karl Richards. 
Program Director-Don Markwell. 
General Manager-Frank Itagsdale. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest-Bushy, Finch and Woods. Inc. 

3. FACILITIES 
ERP 50,000 w.: 92.3 me. Stereo. 
Operating schedule: 7-1 am. CST 
Antenna ht.: 390 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: 10th of month. 

5. GENERAL ADVERTISING See coded renulations 
General: lb, 2b, 3a, la, 44, 5, 6b, 7b, 8. 
Rate Protection: 10e. 
Basle Rates: 20a, 21d. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60a, 601. 
Cancellation: 70e. 710. 
Prod. Services: 82. 
TV facilities: WCOV-TV. 
Affiliated wills NBC. 

TIME RATES 
Eff 8/1/69-Reed 8/1/69. 

7. PACKAGE PLANS 
PER WK: 10 ti 15 tl 20 tl 25 11 30 tl 

7.50 7.00 6.00 
30 see 5 50 5.00 450 4.00 3.50 

8. PROGRAM TIME RATES 
PER WK: I tl 301 501 
1/2 hr   30 80 125 
1 hr   50 140 225 

CALIFORNIA-San Francisco-
Oakland 

KCBS 
SAN FRANCISCO 

6. SPOT ANNOUNCEMENTS 
PRIM E VI 

20/30 SECONDS 

PER WK: ix 
to ti 33 

Per yr 
150x 3000 5000 900+ 
32 31 25 26 

COLORADO-Denver 
K 0 A 

TIME RATES 
No. 24 Elf 8/18/69-Reed 8/11/69. 

AAA-Mon thru Sat 6-10 am & noon-1 pm. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am -noon & 1-3 pm. 
B-Most thru Sat 7-10 pm; Sun all day. 
C-All other Dram 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: I 01 601 12 01 18 01 24 01 50+ 
1 min  62.00 58.00 55.00 50.00 46.00 43.00 
30/20 sec  49.50 46.50 44.00 40.00 37.00 34.50 
10 see..... 37.00 35.00 33.00 30.00 27.50 26.00 

50/50 PLAN 
Schedule of spots may be divided equally between 
AAA and AA. If so, AA rate prevails providing spots 
are for a single product, same length and AAA and 
AA schedules are running concurrently, 

CLASS AA 
1 min  50.00 45.00 41.00 38.00 35.00 33.00 
30/20 sec  40.00 36.00 33.00 30.50 28.00 28.50 
10 sec  30.00 27.00 24.50 23.00 21.00 20.00 
Preferred rotation in trait times, per spot extra 3.00. 

(This little. continued on next column) 

CLASS A 
PER WK: I 01 801 12 81 18 tl 24 tl 30+ 
1 min  41.00 38.00 35.00 32.00 29.00 26.00 
30/20 see  33.00 30.50 28.00 25.50 23.00 21.00 
10 sec  24.50 23.00 21.00 19.00 17.50 15.50 

CLASS B 
1 min  32.00 20.00 27.00 25.00 23.00 21 00 
30/20 see  25.50 23.00 21.50 20.00 18.50 17.00 
10 see  19.00 17.50 16.00 15.00 14.00 12.50 

CLASS C 
1 min  26.00 22.00 19.00 18.00 17.00 16.00 
30/20 see  21.00 17.50 15.00 14.50 13.50 13.00 
10 sec....   15.50 13.00 11.50 11.00 10.00 9.50 

TUES THRU SUN MIDNIGHT-5 AM 
I min 90/20 see 10 see 

Ea   5.00 3.50 2.50 
1 min/less-60 ti (1 per 1/2 hr), per wk  150.00 
1 min/less-30 ti (1 per hr), per wk  90.00 
Not combinable with any other service for discounts. 

7. PAOKAGE PLANS 
TOTAL AUDIENCE PLAN 

Scheduled within 7-day period. Sold in multiples of 
4 spots: 
2 CI 6-10 am/3-7 pm Mon thru Fri. 
2 ll 10 am -3 pm Mon thru Fr( or weekend. 
PER WK. EA: 401 8 ti 12 01 16 01 26 81 
1 min.  32.50 31.25 30.00 28.75 27 50 
30 sec  26.00 25.00 24.00 23.00 22 00 
Does not combine with any other snot service for 
discounts. 

TOTAL AUDIENCE PLAN-AM/FM 
COMBINATION 

Sold in multiples of 4. Equal or greater number of 
spots will be placed on FM in BTA at 3.00 per spot. 
FM only. 3.00 per spot. 

8. PROGRAM TIME RATES 
No. 23 Err 8/18/69-Reed 8/11/89. 

AAAA-Mon thru Sat 6-10 am & tboon-1 pm. 
AA-Mon thru Sat 3-7 pm: Sun all day. 
A-Mon thru Sat 10 atn-noon & 1-3 pm. 
/3--Mon thru Sat 7-10 pm. 
('-All other nines. 

CLASS AAA 
Is 52e 104e 1585 2805 912+ 

1 hr   350 294 278 264 250 235 
1/2 hr  191 183 174 165 156 147 
1/4 hr  133 128 121 116 110 105 
10 min.  108 103 99 94 89 84 
5 min  60 63 61 57 54 52 

CLASS AA 
1 hr  320 267 253 240 227 214 
1/2 hr  174 166 158 150 142 134 
1/4 hr  121 116 110 105 100 95 
10 min.  98 94 90 85 81 76 
5 min  60 57 55 52 49 47 

CLASS A 
1 hr  255 243 231 219 207 :95 
1/2 hr  159 152 145 137 130 123 
1/4 hr .   Ill 106 101 97 92 87 
10 min  90 86 82 78 74 70 
5 min... ............. _  55 53 50 48 45 43 

CLASS B 
1 hr  230 219 209 198 187 176 
1/2 hr  144 138 131 125 118 112 
1/4 hr  101 97 92 88 84 80 
10 min  82 78 74 71 67 64 
5 min.  50 48 46 44 42 40 

CLASS C 
1 hr  195 186 177 168 159 150 
1/2 hr  123 118 112 107 101 96 
1/4 hr  87 83 80 76 73 69 
10 min.  70 67 64 61 58 55 
5 min  43 41 39 38 38 34 

NEW LISTING *-

FLORIDA-West Palm Beach 
W EA T-FM 

1969 
WEST PALM BEACH 

Gardens Broadcasting t'o., Box 70, West Palm Beach, 
Fla. 33402. Phone 305-842-1538, 

I. PERSONNEL 
General Sales Manager-James O'Rourke 
Operations Director- -James E. Connor. 
Program Director-Eleanor Larsen. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Detroit-Pearse Sales. 
South, Southwest-Busby, Finch and Woods, Inc. 

3. FACILITIES 
ERP 100,000 w. (horiz.), 100,000 w. (vert.); 104.5 
me. Stereo. 

Operating schedule: 6-1 am. EST. 
Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, 8b, 7b, 8. 
Rate Protection: 101, 111, 121, 131, 14g, 15a, 16. 
liaste Rates: 21a, 21b, 22a, 230, 24a, 25a, 28e. 

30, 33a, 
Contracts: 40e, 41, 429, 42e, 440, 45, 46, 50, Mc, 
Comb.; Cont. Discounts: 60a, 60e, 60t, 601, 61e, 

820, 624. 
Cancellation: 70a, 70d, 71a, 73a. 
Prod. Services: 82. 
Affiliated with MRS. 

TIME RATES 
No. 1 ER 7/30/69-Itee'd 7/25/69. 

6. SPOT ANNOUNCEMENTS 
I ti 6 ti 12 01 24 ti 48 01 

1 min  12.00 10.00 9.00 7.00 3.00 
30 sec  0.00 7.50 6.75 5.25 2.25 
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B--Spot Radio Rates and Data 4 

HAWAII-Honolulu 
K G U 

TIME RATES 
ES Rec'd 8/11/69. 

AA-Mon thru Sat 5:30-9 am. 
A-Mon thru Sat 9 am-7 pm. 
B-All other times. ROS (except sport.) 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I TI PER WK: I wk 4 wk 13 wk 26 wk 
1 min  16.00 15.50 15.00 14.50 
30 sec  11.50 11.00 10.50 10.00 
6 TI: 
1 min.  15.00 14.50 14.00 
30 sec  10.50 10.00 9.50 
12 TI: 
1 min.  14.00 13.50 13.00 
30 sec  9.50 9.00 8.50 
24 TI: 
1 min.  13.00 12.50 12.00 
30 sec.........- ..... 8.50 8.00 7.50 

CLASS A 
1 TI: 
1 min.  14.00 13.50 13.00 
30 sec  10.00 9.50 9.00 
O TI: 
1 min  13.00 12.50 12.00 
30 see ............ 9.00 8.50 8.00 
12 TI: 
1 min  12.00 11.00 10.50 
30 sec.  8.00 7.50 7.00 
24 TI: 
1 min  11.00 10.50 10.00 
30 sec 7.00 6.50 600 

CLASS B--ROB 
1 TI: 
1 min. 12.00 11.50 11.00 10.50 
30 sec  8.50 8.00 7.50 7.00 
6 TI: 
1 min  10.00 9.50 9.00 
30 see  7.00 6.50 6.00 
12 TI: 
1 min.  8.00 7.50 7.00 8.50 6.00 
30 see  6.00 5.50 5.00 4.50 4.00 
24 TI: 
1 min  6.00 5.50 5.00 4.50 4.00 
30 see  4.50 4.00 3.50 3.50 3.50 

ILLINOIS-Peoria 
WXCL 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

IOWA-Waterloo 
KCFI 

CEDAR FALLS 
No. 5 Eli 9/1/69-Reed 8/14/89. 

AA-Mon thru Fri 8-9 am & 3 pm-sign-off; Mon 
thru Sat Swap Shop 11:30 am-noon. 
A--Mon thru Fri 9 am-3 pm; Sat sign-on-sign-off. 
B-Sun sign-on-sign-off. 

7. PACKAGE PLANS 
PER WK, I MIN: I ti 6 ti 12 ti 18 ti 24 ti 
AA   12 11 10 9 8 
A   11 10 9 8 7 

  10 9 8 7 6 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Programs and spots may be combined to earn dis-
counts on spots only. 

DISCOUNT 
26 wk-5% 52 wk-10% 
No rate lower than 24 ti. 

TOTAL AUDIENCE PLAN 
PER WK: I min 30 see 10 see 
Plan I. 6 ti (IAA, 2A, 3B)  54 43 27 
Plan II, 12 ti (2AA, 4A, 6B)....._  96 77 48 
Plan III, 18 ti (3AA, 6A, 9B)  126 100 83 
Plan IV, 24 ti (4AA, 8A. 12B)  144 115 72 

COMMUTER PLAN 
(Mon thru Fri 6-9 am & 3 pm-sign-off) 

I min 30 see 10 sae 
5 AM & 5 PM  110 88 55 

8. PROGRAM TIME RATES 
CLASS AA 

PER WK: 3 min 1/4 hr 1/2 hr I hr 
1 ti ..... ........ - ...... ........ 19 34 68 130 
3 ti  18 32 64 128 
6 ti  17 30 60 120 

CLASS A 
1 ti  17 
3 ti  16 
6 ti  15 

CLASS B 
1 ti  15 26 52 104 
3 ti  14 24 48 96 
6 ti  13 22 44 88 
Programs and spots may be combined to earn dis-
counts on spots only. 

30 
28 
26 

60 
56 
52 

120 
112 
104 

MAINE-Houlton 
WHOU 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
ES Reed 8/11/69. 

6. SPOT ANNOUNCEMENTS 
I-10x 52x 130x 196x 260x 390x 

1 min 4.00 3.50 3.25 2.95 2.80 2.65 
30 sec 3.50 3.00 2.75 2.45 2.30 2.15 
10 sec 2.00 2.00 1.65 1.50 1.40 1.30 
To be used in 52 weeks. 

500X 
2.55 
2.05 
1.25 

NEW LISTING 'le 

MINNESOTA-Anoka 
KTWN (FM) 

1956 
Northwest Broadcasting Co., Box 1470. K.K. 13. 

Anoka. Minn. 55303. Phone 612-421-2600. 
I. PERSONNEL 

52 wk President-J. Warren Burke. 
14.00 Oper. & Prog. Mgr.-Paul W. Dennett. 
9.50 Chief Engineer-John Nelson. 

2. REPRESENTATIVES 
13.50 13.00 Charles Bernard Co., Inc. 
9.00 8.50 3. FACILITIES 

ER? 57.000 w. (hone.). 57,000 w. (vert.); 107.9 
12.50 12.00 me. Stereo. 
8.00 7.50 Operating schedule: 6-2 am daily. CST. 

Antenna ht.: 420 ft. above average terrain. 
11.50 11.00 Partial simulcast operation. Operated separately 6-2 
7.00 6.50 am Mon thru Sat & 8-2 am Sun. For simulcast 

facilities see KANO. 
4. AGENCY COMMISSION 

12.50 12.00 15/0 time only; 30 days. 
8.50 8.00 5. GENERAL ADVERTISING See coded regulations 

See KANO listing for coded regulations. 
11.50 11.00 AM facilities: KANO. 
7.50 7.00 Member: Country Music Network. 

TIME RATES 
10.00 9.50 NATIONAL AND LOCAL RATES SAME 
6.50 6.00 Eff 9/1/68-Rec'd 8/6/69. 

6. SPOT ANNOUNCEMENTS 
9.50 9.00 PER WK: 13 wk 26 wk 39 wk 52 wk 
5.50 5.00 PER YR: 2605 520x 780x 1040x 

1 min  8 7 6 5 
Sold on a participating sponsorship basis with guar-

10.00 anteed product exclusively on 52-week contracts only. 
6.50 1 participation consists of 20 1-minute spots weekly 

with equal scheduling guaranteed on all time periods 
8.50 8,00 unless otherwise specified by advertiser. Product 
5.50 5.00 exclusively guaranteed only on 52-week firm con-

tracts. Rates are guaranteed for length of contract 
only. 

MINNESOTA-Minneapolis-St. Paul 
WCCO 
MINNEAPOLIS 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 32 Eff 9/15/69-Rec'd 8/13/69. 
6. SPOT ANNOUNCEMENTS 

SECTION I 
Morning Drive-Mon thru Sat 5:59-10 am: 
PER WE: I min 30 see 20 see *10 see 

6 ti  154 130 109 ..._ 
12+   144 122 104 65 
Afternoon Drive-Mon thru Fri 2:59-7 pm: 
1 ti  148 125 106 
6 ti  142 120 100   
12+   133 112 96 61 
Noon Hour-Mon thru Sat 11:59 am-1 Dm: 
1 ti  144 120 104 
It ti  138 115 98   
12+   129 107 93 59 
Daytime-Mon thru Sat 10-11:59 am & 1-2:59 pm; 
Sat 2:59-6 pm; Run 5:59 am-6 Pm: 
1 ti  100 85 71 ..._. 
titi  85 72 61   
12+   77 65 55 34 
Nighttime-Mon thru Fri 7 pm-5:59 am; Sat & Sun 
6 pm-5:59 am: 
1 ti  70 60 58 
6 ti.  60 51 45   
1.+ 55 46 42 26 

(•) Minimum of 12 per week. 
Preferred position, extra 20%. 

DISCOUNTS 
26 wk-4% 52 wk-6% 
Percentages rounded to the nearest dollar. 
1 minute, 30 and 20 seconds may be combined with 
each other to earn lower rates. 10 seconds do not 
combine with other spots. Facilities in this section 
may not he combined with those in sections II and 
III to earn lower rates. All rates based on use of 
racilities within each 7-day period on fixed, uninter-
rupted schedules. Starting time of spots determines 
classificat ion. 

7. PACKAGE PLANS 
SECTION III 

WEEKEND SATURATION PLAN-SAT AND SUN 
PER WE, ROS: 4 ti 8 tl 12+ 
1 mln.  75 65 60 
20 sec  60 50 45 
May not be combined with each other nor with any 
other facilities to earn lower rates. 

6. PROGRAM TIME RATES 
SECTION II 

Morning Drive-Mon thru Sat 6-10 am: 
PER WE: I ti 211 3 ti 4 ti 3 ti 6 ti 7+ 
1/4 hr  291 283 276 269 262 254 247 
10 min  238 232 227 220 214 208 202 
5 min  149 146 143 137 134 130 116 
Afternoon Drive-Mon thru Frl 3-7 pm: 
1/4 hr..._  264 257 251 245 238 231 225 
10 min__ 216 211 206 201 194 189 184 
5 min  135 132 129 125 122 118 105 
Noon Hour-Mon thru Sat noon-I pm: 
1/4 hr  251 245 239 233 227 220 214 
10 min.  206 201 196 191 185 180 175 
5 min  129 126 123 119 116 112 100 
Daytime-Mon thru Sat 10 ar11-110011 & 1-3 pm; Sat 
3-6 pm: 
1/4 hr  194 190 185 180 175 170 166 
10 min  156 153 149 148 142 138 134 
5 min__ 102 100 97 95 92 88 86 
Nighttime-Mon thru Sun 7 pm-6 am: 
1/4 hr  156 153 149 146 142 138 134 
10 min.  123 120 117 113 Ill 108 105 
5 min__ 82 80 78 76 74 71 69 
Weekend-Sat 6-7 pm; Sun 6 am-7 pm: 
1/4 hr  156 153 149 146 142 138 134 
10 123 120 117 113 Ill 108 105 
5 min  82 80 78 76 74 71 69 

(This listing continued on next roiumn) 

DISCOUNT 
26 wk-8% 52 wk-I2% 
Facilities in this section may be combined with eat 
other but not with those in sections I and III to eat 
lower rates. All rates based on use of facilith 
within each 7-day period on fixed. uninterrupti 
schedules. 

MINNESOTA-Rochester 
KWEB 

2. REPRESENTATIVES 
Jack Made & Co.. Inc 

NEW LISTING '0-
MISSOURI-Marshall 

KMFL(FM) 
1969 

KMMO, Inc.. Box 513, U. S. Hwy. 65, 1 mi. N. 
of Marshall, Mo. 63340, Phone 816-426-4422. 

I. PERSONNEL 
Manager-Harold Douglas. 
Assistant Manager-Bill Williams. 

3. FACILITIES 
ER? 56,000 w. (horiz.), 56,000 w. (vert.); 102. 

me. Stereo. 
Operating schedule: 4:30-11 pm. CST. 
Antenna ht.: 375 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulatiot 
See KMMO listing for coded regulations. 
AM facilities: KMMO. 

TIME RATES 

Rates are Identical to 104/40. See that listing, 

NEW MEXICO-Clovis 
KTQM (FM) 

TIME RATES 
Eff  Reed 8/8/69. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 260x 312 

30 see..._ ..... 3.00 2.70 2.55 2.40 2.30 2.20 2./ 
8. PROGRAM TIME RATES 

Ix 26x 52x 104x 156x 260x 312 
1 hr............ 30.00 27.00 25.50 24.00 22.80 21.90 21.0 
1/2 hr  18.00 15.00 14.40 13.80 13.20 12.60 12.0 
1/4 hr..._  10.80 9.00 7.80 7.50 7.20 6.90 6.0 
5 min  6.00 5.70 5.40 5.25 5.10 4.95 4.8 

NEW MEXICO-Los Alamos 
KRSN 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

NEW MEXICO-Los Alamos 
K RS N-FM 

2. REPRESENTATIVES 
Adam Young Radio 

NEW YORK-Geneva 
WGVA 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No, 13 ES 7/1/69-Reed 8/13/69. 

Premium Drive-Mon thru Sat 5:30-10 am & 3-7 pit 
Key Housewife Time-Mon thru Sat 10 am-3 pm 
Sun 6 am-7 Pm. 
Evening Times-Sun thru Sat 7 pm-1 am. 

6. SPOT ANNOUNCEMENTS 
PREMIUM DRIVE 

PER WE: I ti 6 ti 12 ti 18 ti 24 ti 30 ti 96 1 
1 . 11.00 8.25 7.70 7.15 6.60   
30 sec. 8.25 6.05 5.78 5.39 4.95   

KEY HOUSEWIFE TIME 
1 min. .... 8.80 6.60 6.27 5.94 5.61 5.28 5.0 
30 sec  6.60 4.95 4.68 4.40 4.18 3.96 3.7 

EVENING TIMES 
1 min. 5.28 3.96 3.74 3.52 3.30 3.08 2.8 
30 sec  3.96 2.97 2.78 2.64 2.47 2.31 2.1 
10 see: 50% of I-min. 
Fixed position, extra 20%. 

7. PACKAGE PLANS 
(5:30-1 am-25% guaranteed Drive Time) 

ONE WEEK SATURATION 
15 ti 20 ti 25 ti 30 ti 40 ti 50 ti 70 1 

1 min 74.25 93.60 115.50 137.70 176.00 209.00 277.2 
30 sec 74.80 92.25 108.90 140.80 170.50 215.6 

TWO WEEK SATURATION 
80 ti 90 ti 100 ti 125 1 

1 min.  312.80 336.60 358.00 412.5 
30 ser  237.60 257.40 275.00 330.0 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/4 hr.. ..... ....... 50.00 28 min  75.0 

to. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: 
I ti 6 ti 12 ti 18 ti 24 ti 30 ti 96 1 

el.. 15.40 13.20 12.65 12.10 11.00 
(t). 11.00 9.90 8.80 8.53 8.25 7.98 7.7 
(0).. 6.60 6.23 6.05 5.78 5.50 5.23 4.9 

(') Mon thru Sat 5:30-10 am & 3-7 pm. 
(t) Mon thru Sat 10 am-3 pm; Sun 7 am-7 Mn. 
(t) Sun thru Sat 7 pm-I am. 

10-min Newscasts-2x 5-min rate. 
CONSECUTIVE WEEK CONTRACT DISCOUNT 
13 wk-5% 25 wk-10% 52 wk-159, 
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IORTH CAROLINA-Greensboro 
WCOG 
TIME RATES 

ES 0/1/60-Reed 8/14/69. 
AAA-Mon lieu Fri 6-10 am & 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm & 7-10 pm. 
A-All other times. 
SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 30 ti 24 tl 18 (l 12 ti 8 U 
AAA   14.00 15.00 16.00 18.00 20.00 
AA   11.00 12.00 13.00 14.00 15.00 
A   9.00 9.50 10.00 11.00 12.00 

20/30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
coNsEcumvs WEEK DISCOUNT 

26 wk-4% 52 wk-8% 
PROGRAM TIME RATES 
5 min-1-112x applicable 1-min rate. 

11-110-Greenville 
WDRK (FM ) 

REPRESENTATIVES 
Frederick W. Smith. 

)H 10-J ackson 
WLMJ 

SPOT ANNOUNCEMENTS 
20/30 sec: 80% of 1-min. 
10-see It00 billboard spots ea 1.00, 5 Per 
minimum. 

*110-Portsmouth 
WPAY WPAY-FM 

NOTE: WPAY-FM is partially simulcast with 
WPAY and will be listed separately. 

day 

WPAY-FM 
1948 

PORTSMOUNI 
WPAY. Inc.. 1009 Gallia St., Portsmouth. Ohio 

45682. Phone 614-353-5176. 
. PERSONNEL 
President-Paul F. Braden. 
Vice-Pres. & Gen'l Mgr.-Earl W. Francis. 
FACILITIES 
ERP 93,000 w.; 104.1 me. Stereo. 
Operating schedule: 5-2 am. EST. 
Partial simulcast operation. Operated seParateill 7.2 
am. For simulcast facilities see WPAY. 
. AGENCY COMMISSION 
15/0 time only. 
GENERAL ADVERTISING See &dad regulations 

See WPAY listing for coded regulations. 
TIME RATES 

Rates are Identical to WPAY. See that listing. 

)HIO-Sidney 
WMVR 

NOTE: WMVR-FM is no longer operated in con-
junction with WMVR and will be listed separately. 
. AGENCY COMMISSION 
15% time only. 

TIME RATES 
Eft  Reed 8/7/69. 

. SPOT ANNOUNCEMENTS 
Ix 52x 156x 260x 520x 

1 min  5.50 4.75 4.25 3.75 3.25 
30 sec  4.40 3.80 3.40 3.00 2.60 
PACKAGE PLANS 

7-DAY PLAN 
PER WK, EA: 6 ti 12 ti 18 ti 24 ti 50 ti 
1 min. 4.75 4.25 3.75 3.25 3.00 
30 sec  3.88 3.40 3.00 2.60 2.40 
, PROGRAM TIME RATES 

Ix 52x 156x 260x 520x 
I ........ 50.00 47.50 45.00 42.50 40.00 
1/2 hr.......  35.00 31.00 29.00 27.00 2100 
1/4 hr 20.00 18.00 16.00 14.00 12.00 
5 min  15.00 13.50 12.50 11.50 10.00 

O. SPECIAL FEATURES 
News Headlines-1-1/2x 1-min rate. 
Includes open, close and 1-minute spot. 
All equal AM-FM combination spot buys subject to 
10% discount. 

WMVR-FM 
1964 

Dean Miller Broadcasting Corp., R.R. 1. Russell 
Rd., Sidney. Ohio 45365. Phone 513-492-4101. 

. PERSONNEL 
President-Dean Miller. 
General Manager-Jack Meyers. 
. REPRESENTATIVES 
Pearse Sales. 
FACILITIES 
ERP 3.000 w.; 105.5 me. 
Operating schedule: 8 am-midnight. EST. 
Antenna ht.: 155 ft. above average terrain. 
. AGENCY COMMISSION 
15% time only. 
. GENERAL ADVERTISING See coded regulations 
See WMVR listing for coded regulations. 

TIME RATES 
ER Reed 8/7/69. 

SPOT ANNOUNCEMENTS 
Ix 521 156n 2600 520x 

1 min  3.50 3.10 2.75 2.40 105 
30 sec . 2.80 2.40 2.20 1.95 1.75 

(This listing continued en next eolumn1 

7. PACKAGE PLANS 
7-DAY PLAN 

PER WE, EA: 6 ti 12 ti 18 ti 24 ti 90 ti 
1 min  3.10 2.75 2.40 2.10 1.90 
30 sec...  2.40 2.20 1.95 1.75 1.50 

8. PROGRAM TIME RATES 
Ix 52x 156x 260x 520x 

1   40.00 35.00 30.00 25.00 20.00 
1/2 22.00 19.00 17.50 16.00 14.50 
1/4 hr..   15.00 13.50 12.50 10.00 8.50 
5 min.  9.00 8.50 7.75 7.00 6.25 
All equal AM/FM combination spot buys subject to 
10% discount. 

OREGON-Portland 
KO IN 
TIME RATES 

No. 16 ER 9/1/69-Reed 8/11/69. 
AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am -3 Pm; Sat & Sun 6 
7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 
-----I -40/20 ase-
Ix 150x SOO+ lx 150x 3004-

1 ti  39 37 34 29 28 26 
6 ti  36 34 31 27 26 24 
12 ti.  34 32 29 25 24 22 
18 ti . 32 30 27 24 23 21 
24+   30 28 25 23 22 20 

CLASS AA 
1 ti  35 33 30 26 25 23 
4 ti  33 31 28 24 23 21 

31 29 26 23 22 20 
18 tL  29 27 24 22 21 19 
24+   28 26 23 21 20 18 

TRAFFIC PLAN 
Schedule of spots may he divided equally between 
AAA and AA. If so, AA rate will prevail provided 
as is for single product, spots are of same length 
and AAA and AA schedules are running concurrently. 

CLASS A 
1 ti  30 28 24 24 22 18 
6 ti  28 26 22 22 20 16 
12 ti  26 24 20 20 18 14 
18 ti.....   24 22 18 19 17 13 
24+   22 20 16 18 16 12 
10 sec ID's: 50% of 1-min. Combine only with 
themselves for yearly and weekly discounts. 

CLASS 5-1 MINUTE OR LESS 
I ti et' 12 ti 18 ti 24+ 

1 x ..... ....   20 19 18 17 16 
150 x 18 17 16 15 14 
300+   16 15 14 13 12 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

Schedule within 7-day period. Sold in multiples 
of 4: 
2 ti 6-10 am/3-7 pm Mon thru Fri. 
2 ti 10 am-3 pm Mon thru Fri or wknd. 
PER WK: 4 ti 8 ti 12 ti 16 ti 20 ti 24 ti 24+ 
1 min. ea.... 27 26 25 24 23 22 22 
30/20 sec.... 22 21 20 19 18 17 17 
May be combined with each other for discount pur-
poses, but may not be combined with any other spots 
for discounts. 

OREGON-Portland 
KPAM 
TIME RATES 
 Reed 8/8/69. 

Drive Time--Mon thru Fri 6-9 am & 3-6 psi. 
Spot Time-6 am-midnight. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

PER WE: I ti 10 ti 20 ti 30 ti 40 ti 
PER MO:   25 01 55 ti 50 tl 75 01 
PER YR:   100x 150x 250x 550x 

16.00 14.00 13.50 13.00 12.00 
30 sec  13.00 12.00 11.00 10.00 9.50 

SPOT TIME 
1 min  13.00 11.00 10.50 9.50 9 00 
30 sec....._  10.00 9.50 8.50 8.00 7.00 
10 sec: 00% of 1-min. 

8. PROGRAM TIME RATES 
5 min (other than Drive Time News)  

10. SPECIAL FEATURES 
Drive News-5 min   

am-

50 ti 
100 ti 
500x 
11.00 
9.00 

TOTAL AUDIENCE PARTICIPATION 
(1/3AAA, 1/3AA, 1/3A(FM) 

PER WE: 12 ti 24 ti 96 tl 48 tl 
Ea   22 20 16 14 

SINGLE WEEKEND PLAN 
1 MIN: 15 01 20 tl 
Total   240 290 

8. PROGRAM TIME RATES 
5 min 10 mln 1/4 hr 1/2 hr I he 

Open   40 70 120 200 320 
10. SPECIAL FEATURES 

NEWS 
WKLY: 5 ti 10 ti 15 ti 201125 ti 
Ea   40 36 32 28 24 
ANNUAL CONTRACT: Wkly 
5 min AAA. AA News (5x strip)  200 
5 min Jim O'Brien Sports Show    250 
15 min Trading Post- .... .- ....... ---------  450 

WEEKEND NEWS PLAN 
Per broadcast.    28 
NEWS HEADLINES & WEATHER SUMMARIES 
Mon Om Fri, per broadcast -  24 
Sat & Sun, per broadcast  16 
Includes 1-minute spot at open & close. 

NEW LISTING 
PUERTO RICO-Ponce 

W LEO-FM 
1966 

Ponce Broadcasting Corp- Box 31 Playa Ponce, 
P. R. 00731. Phones 842-3038, 1170. TWX 843-
1170. 

I. PERSONNEL 
Pres. & Gen'l Mgr.--Charles Cordero. 
Vice-Pros. & Tech. Dir.-1 H. Cortese. 

3. FACILITIES 
ERP 50.000 w. (hortis.), 8,000 w. (vert.) ; 101.9 me. 

Stereo. 
Operating schedule: 7 am-midnight. AST. 
Antenna ht.: 51 ft. below average terrain. 

4. AGENCY COMMISSION 
15% time only; 2% cash discount 30 days. 

5. GENERAL ADVERTISING See eoded regulations 
See WLEO listing for coded regulations. 

TIME RATES 
No. 1 Eff 10/1/68-Reed 7/14/69. 

6. SPOT ANNOUNCEMENTS I min 50 see 15- see 
1 x  1.25 .85 .60 

7. PACKAGE PLANS 
MON THRU SAT, PER MO. I min SO see 15 see 
5 ti  125 100 60 
10 ti  200 175 100 
Minimum 13 weeks. 

8. PROGRAM TIME RATES 
1 hr  30 1/2 hr  15 

RHODE ISLAND-Westerly 
WERI W E R I-FM 

2. REPRESENTATIVES 
AAA Representative:. 

NEW LISTING 1P-
SOUTH DAKOTA-State Networks 
Dakota Dynamo Group 

Comprised of: 
KGFX-Pierre KLOH-Pipestone, Minn 
KEZU-Rapid City 
Business Office: KOVC, Inc., Broadcast House, Valley 

City, N. D. 58072. Phone 701-845-2531. 
I. PERSONNEL 
President-Robert E. Invited. Jr. 

2. REPRESENTATVES 
PRO Time Sales. Inc 

4. AGENCY COMMISSION 
15/1 

8.00 5. GENERAL RATE POLICY 
6.50 TIME RATES 

Elf 1Ftee'd 8/11/69. 
GROUP DISCOUNT 

10 2 stations  10% 3 stations  15% 

15 

PENNSYLVANIA-Pittsburgh 
WEEP WEEP-FM 

TIME RATES 
No. Al7 Eff 10/15/69-Reed 8/8/69. 

AAA-41-10 am & 3-7 pm. 
AA-10 am-3 pm. 
A (FM)-Sat & Sun 7 pm-midnight. 

7. PACKAGE PLANS 
WEEKLY PACKAGE 

min- -30 MO--
PER WK: AAA AA A. AAA AA A. 
1 ti  32 28 20 26 22 14 
13 ti  28 24 16 22 18 12 
25-36 ti  24 20 12 18 14 8 
10 sec: 50% of 1-min. 

ANNUAL PACKAGE 
260 o  30 26 18 24 20 14 
520 1  28 24 16 22 18 12 
780 x  26 22 14 20 16 10 
1040 X 24 20 12 18 14 8 
10 sec: 50% of 1-min. 

(s) FM. 
(Thls listing eontInued an next column) 

SOUTH DAKOTA-Rapid City 
KIMM 
TIME RATES 

No. 3 En' 8/1/1,.. -Rec'd 8/11/89. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 1561 260x 9I2x 
1 min 10.40 10.19 9.98 9.78 9.57 9.15 8.74 

7. PACKAGE PLANS 
SATURATION PLAN 

A-Mon thru Sat 6:30-9:30 am, noon-1 
Pm; Sun noon-3 pm. 
B-All other times. 
PER WK, EA: 

A 
1 min 30 see 10 am 

1. ti  7.80 6.24 3.90 
18 ti.  7.28 5.82 3.64 
24 ti  6.76 5.41 3.38 
30 ti  6.24 4.99 3.12 
36 ti  

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 158x 280x 

1 hr.... 80.00 78.40 76.80 75.20 73.60 70.40 
1/2 hr 48.00 47.04 46.08 45.12 44.16 42.24 
1/4 hr 32.00 31.36 30.72 30.08 29.44 28.16 
10 min 24.00 23.52 23.04 22.56 22.08 21.12 
5 min 16.00 15.68 15.36 15.04 14.72 14.08 

624x 
8.32 

pm & 4-7 

1 min 30 see 10 see 
6.24 4.99 1.12 
5.72 4.58 2.86 
5.20 4.16 2.60 
4.68 3.74 2.34 
4.16 3.33 2.08 

9I2x 624x 
67.20 61.00 
40.32 38.40 
26.88 23.60 
20.16 13.20 
13.44 12.80 
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NEW LISTING 'V" 

SOUTH DAKOTA-Sioux Falls 
KXRB 

itadio One Inc.. Box 1101, Sioux Falls, S. D. 57101. 
Phone 605-836-7393. 

I. PERSONNEL 
President-John L. Breece. 
Sales Manager-Kay Douglas 

3. FACILITIES 
10,000 w.; 1000 ke. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% time only; payable by 10th of following month. 

5. GENERAL ADVERTISING See Coded regulations 
General: Is. 2b, 3a, 41. 5. 
Bate Protection: 105. Ila, 12a. 13a. 16. 
Basic Rates: 20b, 22a. 28b, 29b, 33b. 
Contracts: 40s. 45, 46. 515. 
Comb.: Cont. Discounts: 601, 61b. 
Cancellation: 70e, 71a, 73b. 

nmi RATES 
NATIONAL AN]) LOCAL RATES SAME 

No. 1 Elf Rec'd 8/6/69. 
7. PACKAGE PLANS 

SPECIFIED TIMES 
PER WK, 
EA: 6 ti 12 tl 18 ti 24 tl 30 ti 36 ti 48 ti 

1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 see 4.75 4.50 4.25 4.00 3.75 3.50 3.25 

SPECIAL SATURATION PLAN-ROS 
PER WK. 
EA: 12 ti 18 ti 24 ti 96 II 48 ti 60 ti 

I min.  4.00 3.75 3.50 3.25 3.00 2.75 
30 sec  3.75 3.50 3.25 3.00 2.75 2.50 
10 sec ID's: 2.00. 

IS. SPECIAL FEATURES 
NEWS PARTICIPATION 

PER WK, 
EA: Sti 6 ti 12 tl 18 ti 24 ti 36 ti 48 ti 

1 min 7.25 7.00 6.75 6.50 6.25 6.00 5.73 

TENN ESSEE-Chattanooga 
WGOW 
TIME RATES 

No. 2 Elf 6/1/69-Ree'd 8,11/69. 
6. SPOT ANNOUNCEMENTS 

lx 26x 52x 104x 156x 260x 520x 1040x 
1 min 9.60 9.00 8.40 7.80 7.20 6.00 5.40 4.80 
30 sec 7.80 7.50 7.20 6.60 8.00 4.80 4.20 3.60 
10 sec 4.80 4.50 4.20 3.90 3.60 3.00 2.70 2.40 

FIXED POSITION 
Ix 26x 52x 260x 

1 min.  15.00 10.00 9.00 8.00 
30 see  12.00 8.00 7.00 6.00 

7. PACKAGE PLANS 
ROS 

(Must be run in 7 days) 
6 ti 12 ti 24 ti 36 ti 

1 min..............._..  6.00 5.40 4.80 4.20 
30 sec  5.40 4.80 4.20 3.60 
10 sec  3.00 2.70 2.40 2.10 
PER MO: 1 min 30 see 10 see 
100 ti  3.80 3.15 1.90 
50 ti  4.90 4.20 2.45 

BLOCK BUSTER PACKAGE 
(13 weeks firm) 

WKLY: 15 ti 25 ti 35 ti 50 ti 
1 min  3.80 3.50 3.15 2.50 
30 sec  3.15 2.80 2.50 2.00 
10 see  1.90 1.75 1.60 1.55 

8. PROGRAM TIME RATES 
Ix 19x 26x 52x 260x 

1 hr  100 95 90 85 80 
1/2 hr  75 70 65 60 55 
1/4 hr  60 55 50 45 40 
10 min  45 40 35 30 25 
5 min ............. . 35 30 25 20 15 

TEXAS-Dallas 
KLIF 

TIME RATES 
No. 25 KIT 7/1/69-Ree'd 8/8/69. 

7. PACKAGE PLANS 
A-Mon thru Fri 6-10 am & 3-7 pm; Sat 6 am-
7 pm. 
B-Mon thru Fri 10 am-3 pm; Sun noon-7 pm. 
C-Mon thru Sun 7 pm-midnight; Sun 6 am-noon. 

CLASS A 
PER WE: I min Sta brk ID's 
Specified position  85 68 51 
1 ti, staggered.....- ......... _..._  70 56 42 
6 ti    85 52 39 
12 ti, 2 per day  60 48 36 
18 ti. 3 per day_.. . ........ 58 46 35 
24 ti, 4 per day  55 44 33 

CLASS B 
WKLY: I ti 6 ti 12 ti 18 ti 24 ti 90 ti 96 ti 
1 min..... ...... 60 58 52 50 48 44 40 
Sta brk..._... 48 46 42 40 38 35 32 
ID's ...... 36 35 31 30 29 26 24 

CLASS C 
I min.  45 40 36 35 34 33 32 
Sta brk.. _... 36 32 29 28 27 26 25 
ID's   27 24 22 21 20 19 18 

KLIF. Dallas/KFJZ, Fort Worth 
COMBINATION RATES 

No. 25 Eft' 7/1/69-Reed 8/8/89. 
(This listing continued on next eolumn) 

7. PACKAGE PLANS 
A-Mon thru Fri 6-10 am & 3-7 pm; Sat 6 am-
7 pm. 
B-Mon thru Fri 10 am-3 pm; Sun noon-7 pm. 
C-Mon thru Bun 7 pm-midnight; Sun 6 am-noon 

CLASS A 
PER WK: I min Sta brk 
Specified pos., 1 per station (6-10 am)...... 115 92 
1 U per station  93 75 
6 ti per station, staggered   87 70 
12 ti per station.    80 65 
18 ti per station.  83 
24 ti per station  74 60 

CLASS B 
1 ti per station.  81 65 
6 ti per station.  76 61 
12 ti per station.  70 56 
18 ti per station.    65 52 
24 ti per station. 61 49 
30 ti per station. 57 46 
36 II per station.... ........ .. ...................... ____. 53 42 

CLASS C 
1 U per station.  64 48 
6 LI per station.  56 43 
12 U per station    50 39 
18 ti per station.    48 37 
24 ti per station.-- -   46 35 
30 it per station  44 33 
so ti per station.  42 31 

NEW LISTING ',-

TEXAS-El Paso 
K I Z Z-FM 

1969 
Sunland Broadcasting Co., Inc., Box 10035, 470 S. 
Glenwood Dr., El Paso. 'Pea. 79991. Phone 915-
772-5211. 

I. PERSONNEL 
President-I. T. Cohen. 
Operations Manager-Doug Matthew, 
Program Director-Jerry Ernest. 

3. FACILITIES 
ERP 28.000 w.: 102.1 me. Stereo. 
Operating schedule: 6 am-midnight. MST. 
Antenna ht.: 289 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KIZZ listing for coded regulations. 

TIME RATES 
- 

30'; of AM. 

TEXAS-Fort Worth 
KFJZ 

TIME RATES 
No 25 lEtT 7/1/69 -Ree•d 8/8/69 

7. PACKAGE PLANS 
A-Mon thru Fri 6-10 am & 3-7 pm; Sat 6 am 
7 901. 
B-Mon thru Fri Pi am-3 pm; Sun noon-7 pm. 
C-Mon thru Sun 7 pm-midnight; Sun 6 am-noon. 

CLASS A 
PER WK: min Ste brk ID's 
Specified pos. (6-10 ant only)  40 32 24 
1 ti  30 24 19 

ti  28 23 18 
12 ti  27 22 17 
18 ti  28 21 16 
24 ti  25 20 15 

CLASS It 
WKLY: 1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 96 ti 
1 ...... 27 25 24 23 22 21 20 
Sta hrk  22 21 20 19 18 17 16 
ID's   17 16 15 14 13 12 11 

CLASS C 
1 min. .... 25 22 20 19 18 17 16 
Sta hrk  20 18 16 15 14 13 12 
ID's   15 13 12 11 10 9 8 

TEXAS-Houston 
KODA 

2. REPRESENTATIVES 
Jack Masts & (o., Inc. 

TEXAS-Lubbock 
KDAV 
TIME RATES 

Elf 'J/1/69-Recd 8/11/69. 
8. PROGRAM TIME RATES 
PER YR: ix 26x 52x 104x 
1 hr..._._ .... 88.00 80.00 72.00 64.00 
1/2 hr..... 52.80 48.00 49.20 38.40 
1/4 hr......... 35.20 32.00 28.80 25.60 
5 min ... 17 60 16.00 14.40 12.80 

156x 
56.00 
33.60 
22.40 
11.20 

2600 
48.00 
28.80 
19.20 
9.60 

VIRGINIA-Norton 
WNVA 

NOTE: WNVA-FM is taso oseran.,1 1,11)1 nctiun 
with WNVA. 

WNVA WNVA-FM 

NEW LISTING ',-

WASH I NGTON-Longview 
KLYK(FM) 

1968 
LOMGVIEW 

Garner Investors. Inc., Box 614, Loniniew. Wash 
98632. Phone 206-636-0310. 

I. PERSONNEL 
President-James Hammer. 

S. FACILITIES 
ERP 3,000 w.; 105.5 me. Stereo. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 21 ft. below average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 5. 6a, 7b. 
Basie Rates: 20a, 23a. 
Contracts: 44b, 46. 

TIME RATES 
No. 1 Elf 5/1/68-Reed 8/4/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: Ix 100x 

3.00 2.75 
2.75 2.50 
30 ti 50 ti 
2.50 2.25 

I min.  
30 see  
`PER MO: 
1 min  
30 sec  2.25 2.00 

(*) To be used in 30-day neriOd. 

WISCONS I N-Medford 
WIGM 
TIME RATES 

Rit - --Reed 8/11/69. 
6. SPOT ANNOUNCEMENTS 

Ix I9x 26x 52x 104x 280x 312s 
I soin 4.00 3.65 3.20 2.80 2.40 2.20 2.00 

350x 501h 
2.50 2.25 
2.25 2.0C 
100 ti 150 tl 
2.00 1.75 
1.75 1.50 

WISCONSIN-Milwaukee 
W E M P-FM 

NOTE: The eall letters of this station have been 
changed to: 

WN UW (FM) 
TIME RATES 

No. 1 Elf 8/15/69-Reed 8/8/69. 
AAA-Mon thru Sat 6-10 pm; Sun 4 pm-midnight. 
AA-Mon thru Sat 4-6 pm & 10 pm-midnight; Sun 
9 am -4, pm. 
A-Mon thru Sat 6 ant-4 pm. 
B-Mon thru Sat midnight-6 ant. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: I ti 6 ti 12 ti 18 ti 24 ti 30 ti 
.1.1   14 12 11 10 9 8 
.1A   12 10 9 8 7 
A   11 9 8 7 d 5 

13, 1 or more, 4.00. 
30 see: 80% of 1-min. 10 sec: 60% of 1-min. 

7. PACKAGE PLANS 
1 MINUTE-ROS 

PER WE: 12 ti 18 ti 24 ti SO ti 
Wkly   72 90 108 120 
Representation in all available time periods. 

10. SPECIAL FEATURES 
5-min News package-1-min rate plus 20% news 
production cost. 
All spots and Newscasts combine for frequency dis-
counts. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10%. 
Applied as earned. Only consecutive weeks with 
expenditures of 50.00 or more may combine to qualify 
for discount indicated above. 

WISCONSIN-Shawano 
WTCH 
TIME RATES 

A-6-8:30 am, 11:30 am-1:15 pm & 5-7 pm 
B-All other times. 

8. PROGRAM TIME RATES 
CLASS A 
Ix I9x 26x 52x I04x 

1/2 hr  38.00 36.00 34.00 32.00 30.00 
CLASS B 

1/2 hr  34.00 32.00 30.00 26.00 24.00 

Standard Rate & Data Service makes every effort to 
secure information from reliable sources and to be cor-
rect in everything it publishes but assumes no liability 
if any inaccuracies are contained herein. 



CAUTION page numbers break here 

No pages are missing! 

Should you detect a break in the continuity of page numbers between 

this page and the preceding one, you need not be concerned. There 

have been no pages omitted—only page numbers. The break in page 

numbers is the result of a production procedure designed to step up 

the production of Spot Radio Rates and Data, so it will reach you 

at the earliest possible moment after its forms close. 

Similar breaks in page numbers will occur at about this point in future 

issues. It will not indicate that any pages are missing. 

We think you will agree that the contents and the cutting of production 

time of Spot Radio Rates and Data are far more important fro 

you than maintaining the continuity of page numbers. 
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MINNESOTA 

ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 
NEWSPAPER 
Waseca—Waseca County 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership — thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 

STATE TOTAL  32,100 
METRO AREAS 

Du luth-
Superior   800 

Fargo-Moorhead   

1, 1969) 
M inneapol is - 

St. Paul  25,800 
Rochester   100 
St. Cloud   
Total Metros— 26,700 

10 

11 

KITTSON 

Roseau 

ROSEAU 

MARSHALL 

, 

GRAND East -...AThiel elver Falls 

FORKS Grand Forks  PENNINGTON 

Grand Forks . as—.- -••••••• * 
4, *--...- RED LAKE Ji— 

*A --.-   
  Crookston 

o 

POLK 
Fosston • 

LAKE 

OF 

THE 

WOODS 

CLEAR 

WATER. 

NORMAN MAHNOMEN 

BELTRAMI 

Bemidji 

CANADA 

International Falls 

KOOCHICHING 

CASS CLAY BECKER 

Fargo Moorhead Detroit Lakes 

RICHLAND 

Wahpeton 

Watertown 
ID* 

WILKIN 
Fergus Falls 

-•••• 
Breckenridge 

TRAVERSE 

OTTER TAIL 

HUBBARD 

Park 
.Rapids 

4AtIENJ 

Wadena 
• 

GRANT DOUGLAS 

Alexandria 

TODD 

Long 
Prairie 

`+' 
'Walker 

CASS 

ITASCA 

A 
Grand Rapids 

Map geplastatioa 
Read figures in THOUSANDS 

* . • -.. • CITY POPULATION 
Market Data 

• A® • • a ei With Daily Media. 

0 0 0 Without Daily Media. 

Symbols Designate Types of Media. 

*Newspaper .—"-Radio (--PTelevision 
COUNTY NAMES ARE IN ITALIC TYPE 

— Designates Metropolitan Areas within this state 

Ely 

Virginia *® 
Ott, 
Hibbing Eveleth 

CROW 
WING 

*0 -"`" 
Brainerd 

MORRISON 

Little Falls 

Cl, 

BROOKINGS 

Brookings  

ID 
STONE' 

rtonv Ile 

STEVENS 

Morn; 

POPE 

Albany 

STEARNS * 
St. Cloud 

.Benson 
SWIFT 

LAC 
OUI PARLE 

CHIPPEWA 
Montevideo 

YELLOW MEDICINE 

LINCOLN 

PIPE-
STONE 

Pipeston 

Marshall 

LYON 

KANDIYOMI 

Willmar 

RENVILLE 

Redwood Falls 

REDWOOD 

AITKIN 

Xitkin 

MILLE KAN-

AREC 

ST. LOUIS 

LAKE 

**  

Cloquet 

Su pejr>„•-•••" 

CARLTON 

PINE 

Pine 
.City 

BENTON Pr neeton 
Sauk Rapids •  ISANTI 

SHERBURNE 

ANOKA 

ST. CROIX 

  A  tillwaler* -••- 

VVR GHT 
MEEKER 

-.....A Litchfield oidenvido a Deaplewood -.Ir. 

_ eRvERZrS 
Huts inson 
M: l halop.!e --.- 

MINNEAPOLIS D stpaei  
St.Louis Pk. Ili . St Paull— v•-*4" 

, 

5C0TT11 Hastings PIERCE 
DAKOTA 

DOUGLAS 

BURNETT 

ri 
POLK 

HISAGO 

SIBLEY 

N/CO LET 
St. Peter. 

 New Nim0 N..M..?kato 
BROWN *ê_ 

Mankato 
BLUE EARTH MURRAY COTTON-

WOOD WATON-
WAN 

Northfield 
LE SUEUR RICE 

* 
Faribault 

ed Wing 
-* GOODHUE 

PEPIN 1 

WABASHA 

0* 
WASECA owe. DODGE 

STEELE 

OLMSTED 

Roc ester 

BUFFALO 

Winona 
WINONA 

Eau Claire 
* 

T
R
E
M
P
E
A
L
E
A
U
 

• 
MINNEHAHA ROCK NOBLES JACKSON 

MARTIN FREEBORN MOWER FILLMORE 
HOUsTON 

Sioux Falls 
_......*.<> or 

--••••A* 
Worthington 

........A* 
Fairmont 

FARIBAULT .-.... 
Blue Earth 

---•••®* 
Albert Lea 

E —.--e-t.' 
Austin 

....... 
Preston 

SHERBURNE 

WRIGHT 

2 
CARVER 

SIBLEY 

ANOKA 

Anoka 

CHISAGO 

POLK 

*-•••••- I 
A Estherville 
EMMET 

WASHINGTON   

Brooldyn 0 Coon Rapids WLhaiktee Bear 
Center 1:1Fridle 
Co lombia Crystal  OHeighis AMSEY o 

--..."*4,MINNEAPOLIS nRosevillme i A Stillwater 
— E -allewclod --: "."...ST. CROIX 

ENNEPIN 

--...• Golden Valley El 3 ig st ,1,.±,,. 
Minrietonkan Ost. Louis — -- ' 1%— 1 - 

I Edinad.-0P,ark 
BI ominton0Riciitield E  

Shakopee 

SCOTT 

LE SUEUR 

S. St. Paul 

A 
Hastings 

DAKOTA 

I-1 RICE   HUE 
ANorthfield GOOD 

PIERCE 

0* 
Red Wing 

IOWA 

A Algona 

VVINNE-
SHIEK 
-•••«-A 
Decorah 

LA 
CROSSE 
a Crosse 

*c_t, 

COOK 

MINNESOTA 
25 5,0 

SCALE OF MILES 

Applicable I. MINNESOTA only' 

7,5 

Copyright by Condon, Rare d Dora Service, Inc.,eivel by Rand McNally 4 Co. 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-

oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

Austin-Mower Columbia Heights-Anoka Duluth-Saint Louis Golden Valley-Hennepin 
Bloomington-Hennepin Coon Rapids-Anoka Ed i na-He nnep in Mankato-Blue Earth 
Brooklyn Center-Hennepin Crystal-Hennepin Frid ley-Anoka Maplewood-Ramsey 

MINNESOTA 

Minneapolis-Hennepin Richfield-Hennepin St. Cloud-Stearns South St. Paul-Dakota 
Minnetonka-Hennepin Rochester-Olmsted St. Louis Park-Hennepin Winona-Winona 
Moorhead-Clay Roseville-Ramsey St. Paul-Ramsey 

Estimates for: 
STATE 
COUNTY-Map Loe. Population Households 

City I/1/69 1/1/69 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable % Income-I960Distribution of Families 
Per 3000 5000 8000 10000 15000 

Household to to to to and 
(9) 4999 7999 9999 14999 over 

-Total Retail Sale.-
Per 

Household 
($000) (s) 

Retail Sales-1968 

Food Drug 
($0OO) ($000) 

 Sy Selected Store Types  
General Home 
mdse. Apparel Furs. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Pausen. Farm 
ser Popu-
Gars lation 

1/1/69 1/1/69 
(000) (000) 

Gross 
Farm 

Income 
1968 

($000) 

MINNESOTA STATE 
TOTALS  3,657.9 1,091.29 10,401,735 9,532 14.7 17.9 18.4 24.5 18.2 6,554,000 6,006 1,149,474 215,895 920,456 318,791 280,887 1,067,488 545,411 1,656.12 404.1 2,104,699 

AITKIN E-6  11.2 3.59 22,398 6,239 21.3 13.9 16.6 18.6 6.6 17,882 4,981 3,882 387 1,496 907 448 2,459 2,040 5.38 3.6 9,170 
ANOKA E-8  137.2 35.00 232,966 6,656 19.1 43.8 17.1 13.9 2.8 117,795 3,366 33,294 5,317 9,864 3,i.9414 3,2? 11,N 13,192 39.47 1.7 9,622 

Columbia Heights.- 26.0 7.10 61,917 8,721 22,933 3,230 8,966 1,983 2,608 3,193   
Coon Rapids  30.0 7.13 39,261 5,506 12,740 1,787 5,192   305 1,615 
Fridley  29.5 7.46 50,379 6,753 23,908 3,205 7,942   1,305 256 1,065 1,916   

BECKER C-5  24.2 6.99 48,828 6,985 20.6 13.1 21.2 18.0 10.4 39,465 5,646 6,493 1,028 2,233 2,810 909 5,648 4,610 10.94 6.4 19,927 
BELTRAMI C-4  24.5 6.99 44,862 6,418 19.6 12.8 19.5 24.2 13.0 41,672 5,962 8,725 1,239 1,377 3,963 1,019 7,632 4,800 9.81 3.4 6,898 
BENTON D-7  18.0 4.79 39,010 8,144 19.7 13.9 19.8 24.8 13.9 26,582 5,549 4,786 628 1,871 163 2,326 1,915 5,362 7.55 4.1 13,725 
BIG STONE B-8  8.0 2.37 15,365 6,483 21.8 13.5 12.8 20.5 10.9 17,373 7,330 2,962 534 432 1,079 1,036 1,900 1,632 4.12 2.6 11,521 
BLUE EARTH D-10  47.3 13.81 124,674 9,028 17.6 14.4 19.2 24.1 17.0 96,838 7,012 15,598 2,767 14,656 6,036 5,551 15,849 7,245 21.52 6.8 41,961 

Mankato  31.0 9.02 76,961 8,532 81,806 9,069 13,060 2,485 14,450 6,083 5,004 13,581 5,460   

BROWN 
CARLTON E-6  
CARVER D-9  
CASS D-5  
CHIPPEWA C-8  
CHISAGO E-8  
CLAY B-5  

Moorhead  
Fargo-Moorhead 
Metro Area  

CLEARWATER C-5  
COOK G-4  
COTTONWOOD C-10 
CROW WING D-6  
DAKOTA E-9  

South St. Paul  

28.3 
29.9 
22.9 
13.1 
15.2 
13.2 
43.5 
30.0 

116.2 
7.0 
3.5 

15.9 
32.1 

114.1 
25.4 

8.42 
8.37 
6.40 
4.03 
4.72 
4.11 

12.05 
8.23 

34.18 
2.07 
1.10 
4.89 
9.99 

30.87 
7.45 

72,604 
68,912 
59,533 
33,445 
34,525 
36,571 

108,743 
67,699 

336,082 
16,929 
8,535 

39,507 
80,180 

224,983 
78,806 

8,623 
8,233 
9,302 
8,299 
7,315 
8,898 
9,024 
8,226 

9,833 
8,178 
7,759 
8,079 
8,026 
7,288 

10,578 

18.4 12.3 18.2 23.7 17.0 
17.9 18.4 23.2 24.3 11.7 
15.2 14.1 18.2 25.8 19.8 
17.4 10.7 10.9 24.3 18.6 
22.0 15.2 17.2 21.3 10.2 
15.6 13.3 16.8 25.2 18.9 
14.2 17.1 18.0 28.6 19.3 

15.4 22.1 18.6 23.4 16.7 
17.8 10.3 12.0 26.5 17.5 
19.3 15.7 22.0 27.7 14.6 
20.7 13.4 15.3 22.3 15.4 
18.5 16.9 18.7 23.1 14.7 
17.1 43.3 13.4 14.1 6.4 

57,971 
43,261 
31,070 
23,723 
33,826 
25,690 
70,641 
55,494 

256,914 
12,115 
6,728 

29,697 
61,754 

130,917 
28,066 

6,885 
5,169 
4,855 
5,887 
7,167 
6,251 
5,862 
6,743 

7,517 
5,853 
6,116 
6,073 
6,182 
4,241 
3,767 

10,850 
9,092 
4,532 
5,422 
5,444 
4,237 

13,348 
10,487 

38,290 
2,749 
1,649 
3,947 

12,682 
29,117 
6,663 

1,957 
1,089 
958 
817 

1,003 
661 

2,064 
1,375 

9,033 
391 
141 
679 

1,708 
3,341 
706 

3,667 
4,688 
1,503 
1,294 
3,103 
1,000 
2,049 
1,266 

29,207 
1,196 
760 

1,945 
4,715 

11,170 
1,162 

3,942 
2,29]. 
679 
463 

1,586 
707 

1,755 
1,601 

2,380 
1,279 
1,399 
314 

1,295 
646 

6,218 
5,780 

15,210 15,801 
157 530 
243   

1,176 717 
3,558 1,446 
2,650 5,835 
396 1,343 

9,506 
9,404 
4,229 
4,767 
5,348 
5,990 
13,889 
11,767 

52,883 
1,189 
741 

5,463 
9,634 
18,580 
7,979 

3,492 
3,145 
4,289 
2,282 
3,065 
2,655 
7,359 
5,778 

18,240 
1,490 
1,524 
3,203 
7,524 

13,063 
3,002 

13.33 5.6 36,716 
12.82 3.0 6,597 
10.57 4.9 23,558 
7.28 3.3 6,651 
7.63 4.1 27,155 
8.43 3.7 14,051 
19.41 4.9 32,197 

50.03   
3.61 3.1 7,261 
1.59 .1 10 
7.61 4.9 36,217 
16.07 2.7 7,168 
44.64 4.7 26,855 

DODGE E-10  13.1 3.82 29,687 7,771 18.9 12.5 15.7 24.5 16.0 19,811 5,186 3,924 401 707 657 305 2,149 2,550 5.88 4.3 26,776 
DOUGLAS C-7  20.2 6.15 48,026 7,809 18.8 13.0 14.1 23.6 15.4 44,206 7,188 7,951 1,069 1,883 2,247 2,562 5,754 3,891 10.94 5.4 21,078 
FARIBAULT D-10  22.5 6.88 55,175 8,020 20.9 12.7 18.3 23.7 14.3 43,178 6,276 6,752 1,302 987 2,321 1,273 6,026 4,163 10.84 6.1 50,910 
FILLMORE F-10  22.1 6.77 49,459 7,306 18.6 11.7 16.6 24.5 14.2 45,489 6,719 6,890 1,172 2,033 998 1,552 9,395 3,946 11.01 7.1 46,130 
FREEBORN E-10  38.4 11.60 100,857 8,695 17.9 14.4 18.3 26.9 17.0 70,072 6,041 11,471 2,053 8,825 3,136 2,358 11,958 5,312 17.99 7.3 50,442 
GOODHUE E-9  32.9 10.15 89,147 8,783 17.1 14.3 18.8 26.4 17.3 61,129 6,023 10,326 1,783 4,028 3,686 2,517 10,524 3,753 16.41 7.0 44,737 
GRANT El -7  7.7 2.34 18,313 7,826 8.2 15.8 18.7 28.2 27.3 16,585 7,088 2,558 534 330 444 184 3,778 1,331 4.15 3.1 17,905 
HENNEPIN E-8t  926.3 293.68 3,488,313 11,878 20.3 11.9 14.4 22.0 15.9 1,976,961 6,732 329,176 68,610 448,928 104,317 102,380 311,771 144,630 447.90 4.4 25,704 

Blaomington  73.5 18.04 149,315 8,277 96,202 5,333 24,954 2,976 39,699 2,328 3,212 3,927 10,729   
Brooklyn Center  34.9 8.61 72,605 8,433 39,434 4,580 7,746 1,004 21,689 1,699 338 109 2,148 
Crystal  32.2 8.02 73,710 9,191 43,849 5,467 10,578 1,751 12,692 1,234 3,241 1,208 3,796 
Edina.  405 11.30 196,409 17,381 98,799 8,743 14,380 3,291 20,374 8,755 6,836 5,494, 3,789 
Golden Valley  24.3 6.63 63,460 9,572 32,445 4,894 12,270 1,783   390   2,183 
Minneapolis  490.4 173.48 1,974,469 11,382 1,137,726 6,558 154,024 34,898 246,299 64,530 66,513 204,432 73,857 
Minneapolis-St. Paul 
Metro Area  1,712.5 520.57 5,796,686 11,135 10.1 20.9 18.0 26.0 22.9 3,172,177 6,094 565,779 114,974 645,203 151,845 155,669 506,166 241,913 768.78   
Minnetonka  34.1 9.05 104,764 11,576 7,769 858 2,946 919   2,534 
Richfield  50.2 13.23 159,243 12,037 55,959 4,230 16,930 4,428 10,357 1,421 3,501 754 5,321 
St. Louis Park  53.6 15.54 191,837 12,345 100,003 6,435 18,250 3,485 25,483 9,994 4,532 13,482 6,354   

HOUSTON G-10  18.4 5.20 34,706 6,674 19.8 14.4 19.6 22.1 10.6 19,907 3,828 3,374 423 710 482 531 1,898 2,558 7.92 4.6 21,504 
HUBBARD C-5  9.5 2.96 20,090 6,787 20.0 11.2 18.2 22.1 9.4 14,606 4,934 3,016 468 1,212 161 526 2,230 1,921 5.04 1.7 3,625 
ISANTI E-7  14.3 3.77 30,074 7,977 17.9 15.5 16.8 22.5 14.8 23,415 6,211 3,900 810 338 809 753 3,882 2,602 6.84 3.7 10,036 
ITASCA D-5  39.8 11.68 84,949 7,273 20.2 14.3 21.6 23.9 12.4 58,198 4,983 14,188 1,581 5,856 2,861 1,308 9,257 7,766 15.69 2.7 3,857 
JACKSON C-10  13.5 4.10 34,143 8,328 17.9 12.3 15.3 21.8 15.1 24,554 5,989 3,600 614 949 655 739 4,075 1,585 6.77 5.6 49,025 
KANABEC E-7  8.8 2.66 18,889 7,101 19.4 11.5 14.5 23.9 14.1 13,653 5,133 2,293 313 787 477 267 2,930 1,713 4.48 3.3 8,589 
KANDIYOHI C-8  30.0 8.64 72,638 8,407 18.7 13.4 17.3 25.3 14.1 56,608 6,552 8,537 1,420 5,659 3,667 2,191 10,763 5,119 14.54 6.5 39,849 
KITTSON B-3  6.9 2.10 18,351 8,739 18.5 11.7 18.8 24.6 14.5 11,865 5,650 1,540 394 1,070 201 82 1,657 1,008 3.44 2.7 15,573 
KOOCHICHING D-4  18.8 5.40 42,997 7,962 17.5 19.5 23.9 23.6 12.5 27,882 5,163 5,846 809 2,930 1,060 759 5,125 3,778 7.12 1.5 2,593 
LAC QUI PARLE 13-8  12.0 3.63 24,255 6,682 20.6 11.3 16.2 20.2 9.6 20,712 5,706 4,474 416 1,127 1,063 460 1,922 2,080 5.49 4.7 26,180 
LAKE F-5  12.8 3.79 36,998 9,762 24.9 23.2 22.8 18.6 7.3 17,089 4,509 3,889 657 514 735 238 3,612 2,620 5.59 .3 218 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

Advertisement 

There Are a Million people-plus Served by the Under Radio Group in Minnesota's richest farm market. One order 

/one billing for any combination of six AM and/or FM Linder stations will bring your sales story to Minnesota's 2nd 

million in a 60 - county/tristate area that has 555 of Minnesota's farms, 635 of the crop income and 735 of 

livestock earnings. Every schedule merchandised like a "test campaign". 

THE LINDER GROUP 
HARRY W. LINDER - PRESIDENT 

EXECUTIVE OFFICES 

WILLMAR, MINN. 

612-235-1340 

KWLM wilimar KDMA Montevideo DAHL Marshall 
KTOE Mankato KMHL FM Marshall KWLM FM Willmar 

REPRESENTED NATIONALLY BY SAVALLI/GATES, INC. NEW YORK, CHICAGO, DALLAS, SAN FRANCISCO 

September 1, 1969 Spot Radio Stations 503 



MINNESOTA State, County, City, Metro Area Data 

RED LAKE B-4 
REDWOOD C-9  
RENVILLE C-9  
RICE E-9  
ROCK B-10  
ROSEAU C-3 ......... 
ST. LOUIS F-5t  

Duluth  
Duluth-Superior 
Metro Area  

SCOTT E-9  
SHERBURNE D-8 ...... 
SIBLEY D-9  
STEARNS D-7  

St. Cloud°  
St. Cloud Metro Area. 

STEELE E-10  
STEVENS B-7  
SWIFT C-8  
TODD C-7  
TRAVERSE B-7  
WABASHA F-9  
WADENA C-6  
WASECA D-10  
WASHINGTON E-8  
WATONWAN D-10  
WILKIN B-6  
WINONA F-10  

Winona  
WRIGHT D-8  
YELLOW 

MEDICINE B-9  

Estimates for: 
STATE 
COUNTY-Map Los. Population Households 

City 1/1/69 1/1/69 
Metropolitan Area (000) (000) 

Consumer Spendable Income-1968--  Retail Sales-1968   
% Distribution of Families -Total Mail Sales-  By Selected Store Types 

Per 3000 5000 8000 10000 15000 Per 
Household to to to to and Household Food Drug 

(*000) (9) 4999 7999 9999 14999 over ($000) (9) (9000) MOO) 

General Home 
Mdse. Apparel Furo. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Patten- Farm 
ger Pops-
Cire !Mien 

I/1/69 I/1/69 
(000) (000) 

Gross 
Farm 

lissome 
1968 

($000) 

LAKE OF THE 
WOODS C-3  3.3 

LE SUEUR D-9  20.3 
LINCOLN B-9  9.0 
LYON B-9  21.9 
McLEOD D-9  26.9 
MAHNOMEN C-5  5.6 
MARSHALL B-4  14.6 
MARTIN D-10  25.5 
MEEKER D-8  18.8 
MILLE LACS D-7 ...... _  15.7 
MORRISON D-7  26.8 
MOWER E-10  49.3 

Austin  30.5 
MURRAY B-10  13.6 
NICOLLET D-9  23.8 
NOBLES C-10  23.5 
NORMAN B-5  9.2 
OLMSTED F-10  75.5 

Rochester  52.1 
Rochester Metro 
Area  75.5 

OTTER TAIL C-6  47.0 
PENNINGTON B-4  12.3 
PINE E-7  15.0 
PIPESTONE B-10  12.7 
POLK B-5  36.4 
POPE C-7  10.7 
RAMSEY E-8  462.0 

Maplewood  24.9 
Roseville  35.1 
St. Paul  319.0 
Minneapolis-St. Paul 
Metro Area  1,712.5 

5.8 
20.6 
20.7 
40.0 
11.9 
9.6 

243.4 
109.0 

287.1 
26.6 
14.8 
15.9 
88.5 
40.4 
88.5 
27.1 
11.2 
12.9 
19.3 
6.3 

16.5 
11.2 
16.7 
72.9 
14.0 
10.5 
41.1 
28.2 
30.4 

.99 
6.15 
2.74 
6.36 
8.11 
1.48 
4.25 
7.88 
5.59 
4.79 
7.18 

14.45 
9.23 
3.74 
5.88 
6.81 
2.86 

22.04 
15.85 

22.04 
13.66 
3.71 
4.43 
3.88 

10.68 
3.26 

141.41 
6.11 
9.03 

103.36 

520.57 
1.57 
6.17 
6.11 

10.27 
3.40 
2.78 

78.05 
36.19 

91.59 
7.05 
3.82 
4.62 

21.54 
10.04 
21.54 
8.15 
3.11 
3.83 
5.76 
1.87 
4.84 
3.25 
5.10 

19.61 
4.21 
2.89 

12.19 
8.68 
8.72 

8,450 
49,306 
15,320 
51,532 
63,465 
10,045 
28,885 
62,677 
39,771 
29,450 
47,987 
137,626 
82,012 
27,998 
59,487 
51,953 
24,203 

222,694 
167,843 

222,694 
94,742 
32,076 
34,789 
29,375 
85,349 
28,260 

1,690,789 
56,015 
86,314 

1,252,354 

5,796,686 
12,123 
41,111 
47,996 
94,562 
30,530 
24,337 

617,441 
323,937 

741,782 
51,579 
30,342 
34,866 
165,418 
90,341 

165,418 
67,528 
21,985 
35,729 
42,663 
13,677 
41,958 
23,094 
42,671 

159,635 
32,299 
21,593 

109,833 
68,736 
71,945 

13.5 4.17 30,954 

8,535 21.5 14.7 19.0 23.1 10.6 
8,017 18.1 12.5 19.0 21.1 15.3 
5,591 24.5 14.7 12.8 20.1 7.2 
8,103 18.6 14.0 16.3 24.2 15.3 
7,826 20.0 17.7 18.0 20.5 11.3 
6,787 20.8 16.5 15.8 17.0 4.6 
6,796 24.0 18.9 18.4 15.6 5.0 
7,954 21.0 14.7 19.7 22.1 11.9 
7,115 20.7 13.2 18.7 21.4 9.6 
6,148 17.8 11.4 16.7 24.8 15.4 
6,683 20.7 12.1 17.1 22.6 11.1 
9,524 10.0 17.5 17.7 27.2 21.0 
8,885 
7,486 20.4 12.4 16.0 22.1 13.7 

10,117 13.9 11.6 15.6 28.5 25.7 
7,629 20.2 17.1 16.3 21.6 13.2 
8,463 20.5 13.7 14.6 24.7 14.9 

10,104 13.4 16.9 21.6 25.0 18.5 
10,589 

10,104 13.4 16.9 21.6 25.0 18.5 
6,936 22.2 13.3 17.7 19.7 9.7 
8,646 18.1 13.5 17.6 27.2 15.6 
7,853 19.4 11.8 15.4 25.3 13.7 
7,571 20.2 14.3 15.6 22.7 12.4 
7,991 21.2 14.7 22.0 20.6 11.7 
8,669 19.6 12.2 13.3 23.7 16.1 

11,957 9.1 16.6 18.2 29.1 25.7 
9,168 
9,559 

12,116 

11,135 10.1 20.9 18.0 26.0 22.9 
7,722 21.6 19.1 20.2 15.8 8.7 
6,663 21.7 13.7 16.0 21.9 10.4 
7,855 19.7 12.0 14.2 24.9 16.1 
9,208 16.9 14.2 19.5 25.1 17.2 
8,979 17.9 13.1 17.9 22.8 17.2 
8,754 22.4 16.8 16.9 19.6 3.8 
7,911 18.3 16.5 23.1 24.2 14.0 
8,951 

8,099 18.0 17.0 22.5 24.4 14.1 
7,316 17.2 18.9 21.7 20.5 10.5 
7,943 18.9 17.5 21.1 21.9 12.9 
7,547 21.3 14.0 16.1 18.1 14.5 
7,680 21.9 19.3 18.2 20.0 11.0 
8,998 
7,680 21.9 19.3 18.2 20.0 11.0 
8,286 18.4 16.0 20.8 24.5 14.3 
7,069 24.1 16.0 16.9 17.2 9.8 
9,329 15.7 12.8 12.9 25.0 19.8 
7,407 18.9 11.2 12.6 22.5 13.9 
7,314 21.4 12.2 15.2 23.0 13.4 
8,669 17.7 13.9 17.1 25.4 17.8 
7,106 22.3 12.4 15.4 20.4 10.1 
8,367 18.8 13.6 16.8 24.6 17.6 
8,140 16.5 33.4 17.7 18.1 10.0 
7,672 20.5 12.7 20.3 20.1 12.2 
7,472 20.6 16.1 18.5 21.3 12.5 
9,010 18.5 16.6 21.0 22.0 14.8 
7,919 
8,251 18.9 15.4 16.3 23.1 15.7 

7,423 20.0 12.2 16.2 23.1 12.4 

5,686 
31,340 
15,352 
50,361 
61,448 
7,003 

16,097 
53,181 
35,715 
27,147 
39,513 
86,064 
61,362 
19,010 
24,204 
50,600 
16,207 

136,377 
122,471 

5,743 
5,096 
5,603 
7,918 
7,577 
4,732 
3,788 
6,749 
6,389 
5,667 
5,503 
5,956 
6,648 
5,083 
4,116 
7,430 
5,667 
6,183 
7,727 

1,256 
5,213 
2,154 
7,134 

10,208 
1,061 
2,423 
7,692 
5,650 
4,325 
6,423 

16,441 
13,331 
3,413 
5,610 
7,073 
3,556 

19,075 
17,835 

144 
970 
483 

1,386 
1,758 
423 
402 

1,351 
936 
943 
964 

3,053 
2,774 
428 

1,050 
1,208 
562 

7,312 
7,262 

495 
1,848 
1,063 
2,507 
3,532 
540 
857 

4,156 
1,343 
2,204 
3,033 
7,391 
7,047 
1,322 
777 

4,698 
831 

26,102 
24,308 

136,377 6,188 19,075 7,312 26,102 
69,413 5,081 12,102 2,142 6,486 
23,055 6,214 4,169 820 2 625 
24,202 5,463 3,868 485 2,263 
27,994 7,215 4,623 475 1,876 
61,115 5,722 9,803 1,926 1,891 
15,081 4,626 3,280 513 599 

877,003 6,202 157,367 35,407 172,819 
14,653 2,398 6,607   
53,230 5,895 20,404 1,279 15,919 

612,161 5,923 97,816 24,047 129,024 

3,172,177 
8,198 

40,934 
39,622 
62,720 
21,660 
16,325 

370,895 
200,448 

6,094 565,779 
5,222 976 

6,485 
6,107 
6,371 
5,872 
4,752 
5,539 

4,857 
11,206 
2,637 
3,060 

76,747 
35,971 

114,974 
401 
956 

1,118 
2,242 
439 
487 

11,444 
5,773 

645,203 
1,087 
2,339 
1,270 
5,126 
1,150 
846 

51,190 
33,106 

380 
979 
169 

3,167 
2,098 
215 
382 

3,983 
1,050 
641 

2,453 
3,745 
3,510 
422 
859 

2,959 
454 

10,191 
9,838 

10,191 
3,263 
1,277 
668 

1,299 
2,688 
666 

39,265 
316 

4,055 
27,497 

151,845 
154 

2,306 
1,176 
4,070 
1,540 
833 

28,688 
17,222 

1,714 
291 

1,853 
2,178 

273 
2,087 
772 
543 

1,204 
3,881 
2,613 
497 

1,005 
2,305 

56 
6,271 
5,446 

6,271 
2,456 
1,269 
359 

1,203 
1,985 
341 

41,026 
861 
956 

29,895 

155,669 
264 

1,041 
588 

2,114 
557 
410 

20,038 
13,320 

308 
5,784 
2,203 
9,279 

10,652 
1,128 
4,348 
8,633 
6,491 
5,838 
4,555 

14,003 
11,906 
1,798 
2,243 
6,400 
1,737 

23,699 
21,413 

23,699 
12,059 
4,134 
5,357 
4,188 
9,324 
2,514 

151,769 
397 
270 

113,492 

506,166 
1,754 
6,792 
6,218 

10,848 
3,265 
3,450 

62,503 
33,085 

508 
2,571 
1,580 
3,614 
4,270 
598 

1,147 
3,565 
2,493 
2,651 
5,922 
6,499 
4,491 
1,998 
2,954 
4,061 
1,061 
9,224 
7,413 

9,224 
6,495 
1,747 
2,791 
2,725 
8,770 
1,436 

62,258 
1,855 
3,857 

39,321 

241,913 
851 

3,385 
4,756 
5,273 
1,744 
1,533 

27,462 
13,989 

1.74 
9.83 
4.17 

11.27 
13.43 
2.49 
6.06 

12.37 
8.81 
7.75 
11.39 
21.62 

6.04 
8.74 

11.32 
5.06 

34.75 

34.75 
21.56 
5.70 
7.71 
6.33 
15.99 
5.35 

209.04 

768.78 
2.47 
9.77 

10.63 
16.69 
5.65 
5.04 

96.37 

1.1 
5.1 
3.7 
4.9 
6.0 
2.3 
5.5 
6.0 
6.1 
3.9 
8.2 
6.6 

5.7 
4.4 
6.0 
4.0 
6.2 

13.2 
2.7 
5.1 
3.7 
8.3 
4.0 
.3 

2.2 
6.4 
7.9 
5.9 
3.7 
4.4 
4.0 

2,938 
22,107 
23,074 
35,528 
31,312 
6,873 

26,184 
59,040 
27,843 
11,079 
24,460 
45,070 

39,043 
25,997 
44,851 
22,210 
37,867 

52,300 
8,928 

14,162 
26,433 
55,146 
19,516 
4,709 

6,401 
45,204 
55,035 
28,772 
30,585 
14,162 
6,960 

443,067 4,838 91,720 13,803 57,104 32,645 21,826 76,611 33,145 112.50   
44,696 6,340 7,183 1,277 1,220 239 1,911 9,838 6,542 13.37 4.0 18,384 
19,078 4,994 2,799 246 406 227 486 4,012 3,193 6.48 2.1 7,929 
38,916 8,423 4,040 629 1,706 186 465 3,866 2,355 7.23 5.8 36,112 

168,375 7,817 18,993 5,413 15,214 9,845 4,588 27,200 9,288 35.07 14.6 50,977 
125,520 12,502 11,054 4,626 12,959 8,647 4,517 17,832 7,140 
168,375 7,817 18,993 5,413 15,214 9,845 4,588 27,200 9,288 35.07   
46,886 5,753 8,702 1,276 3,527 1,782 1,623 6,765 3,837 12.43 4.9 27,159 
21,086 6,780 3,580 833 670 1,492 705 4,012 767 4.97 3.4 21,522 
28,988 7,569 4,652 660 1,904 1,055 737 3,819 2,940 6.96 4.0 24,180 
27,896 4,843 4,484 784 3,186 606 743 4,563 3,219 9.76 8.5 26,484 
13,679 7,315 2,148 306 727 446 533 1,699 1,064 3.09 2.5 13,681 
28,172 5,821 4,596 709 1,096 723 602 3,900 1,909 8.02 4.2 24,386 
31,910 9,818 3,612 805 3,173 1,090 1,238 6,952 3,142 5.91 3.3 8,085 
25,828 5,064 3,532 937 2,031 1,012 1,024 4,682 2,172 7.53 4.2 26,622 
69,501 3,544 16,825 2,299 2,422 2,015 2,598 10,773 8,770 27.73 3.7 18,924 
31,593 7,504 4,299 811 1,001 843 1,194 5,931 2,828 6.89 3.7 28,596 
15,560 5,384 2,807 551 334 256 360 1,746 1,797 4.17 2.9 19,864 
82,601 6,776 22,370 2,375 7,034 4,784 2,830 12,149 4,215 18.23 5.0 28,267 
69,061 7,956 20,440 1,956 6,823 4,683 2,616 10,820 3,053 
48,944 5,613 7,215 1,289 1,396 1,385 1,703 11,518 5,079 16.11 9.3 36,013 

25,849 6,199 4,943 929 1,251 863 803 4,667 2,054 7.21 4.9 31,734 

(5) Includes portions in Benton and. Sherburne *Unties: 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts in these counties. 

MINNESOTA 
See SRDS consumer market map and data at begin-
ning of the state. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Linder Group, The 
Comprised of: 

RWLM-Willmar KTOE-Mankato 
KM IIL-Marshall EDMA-liontevideo 
Media Code 4 224 0290 5.00 
Business Office-1340 N. 7th Bt., Willmar, Minn.. 
Phone 235-1340. 

Address all communications to Harry W. Linder. 
Box 838. Willmar, Minn. 56201. 

I. PERSONNEL 
President-liarry W. Linder. 
Manager-Williard Linder. 

2. REPRESENTATIVES 
Savaill/Gates, Inc. 

4. AGENCY COMMISSION 
155.: no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a. 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, lib. 12b. 13b, 14b, 156. 
Basic Rates: 20b, 21a, 22b, 23a, 25e, 26, 28a. 29a. 
Contracts: 40a, 41, 42d, 45, 46, 47a. 48, 50. 510. 
Comb.: Cont. Discounts: 60b, 61a, 626, 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Following is composite rate of 4 member stations. 

TIME RATES 
EST   Reed 6/1/86. 

7. PACKAGE PLANS 5 ti 10 ti 15 tl 20 tl 25 tl 
1 wk ............. 28 26 24 22 20 
13 uk    26 24 22 20 18 
26 uk  24 22 20 18 16 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  280 168 88 72 56 
DISCOUNTS 

13x-5% 52e-15% 156x-25% 
26x-10% 1041-20% 260x-30% 

Minnesota Farm Network 
(formerly Dairyland Network, The) 

Comprised of: 
KWLM-Willmar NI,(11t-Redwood Falls 
KM ill.-Marshall KAGE-Winona 
KTOE-Mankato K FA NI-St. Cloud 
N DMA-Montevideo KQAQ-Austin 
I-Celle-Red Wing 
Media Code 4 224 0260 2.00 
Address all communications to H. Willard Linder, 

c/o KWLM. Box 838, Willmar, Minn. 56201. 
I. PERSONNEL 
See Individual listings. 

2. REPRESENTATIVES 
SavallI/Gates. Inc. 

4. AGENCY COMMISSION 
15/0 time only. Invoices mailed monthly unless 
other., Ise agreed. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 25, 3a, 44. 5, 6b, 7b, 8. 
Rate Protection: 10b, lib. 12b, 13b, 141% 15b. 
Baste Rates: 20b. 21a. 22b, 23e. 25a, 26, 28a, 29a. 
Contracts: 40a, 41, 42d, 45. 46. 47a. 48, 50, 510. 
Comb.: Cont. Discounts: 60b, 610. 
Cancellation: 7t1a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Following is composite rate of D member stations. 

TIME RATES 
Eft 6/16/69-Ttee'd 6/25/69. 

6. SPOT ANNOUNCEMENTS 
Ix 520 

1 min_  54.00 51.75 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
5-min-Ix 1-min. 

Minnesota Star Network 
Comprised of: 
AM STATIONS 

KSTP-Minneapolls- KMRS-Morris 
St. Paul KXRA-Alexandria 

KW0A-Worthington KLIZ-Brainerd 
KBEW-Blue Earth KPRM-FM-Park Rapids 
KQAQ-Austin KROX-Crookston 
KROC-Rochester KTRF-Tblef River Falls 
KYSM-Mankato ROBS-International 
KCUE-Red Wing Falls 
KFAM-St. Cloud 

FM STATIONS 
KSTP-FM-Minneapolls- KCUE-FM-Red Wing 

St. Paul KFAM-FM-St. Cloud 
KW0A-FM-Worthington KLIZ-FM-Brainerd 
KBE'W-FM-Blue Earth KPRM-FM-Park Rapids 
KYSM-FM-Mankato KXRA-FM-Alexandria 
Media Code 4 224 0300 6.00 
Executive Offices: 3415 University Ave., Minneapolis-

St. l'aul. Minn. 55114. Phone 612-645-2724. 
I. PERSONNEL 
President-Donald F. Jones. 
Manager-Garfield Clark, 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation, 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 28, 3a. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 14b, 16. 
Basic Rates: 20a, 21b, 23e, 24a, 250. 280, 29a, 33a, 

Contracts: 40s, 42a, 43, 44b, 45, 48, 47a, 48. 
Comb.: Cont. Discounts: 60b, 600. 601, 61b. 
Cancellation: 70e, 71a, 73b. 

104e I56x Prod. Services: 80. 
49.50 47.25 TIME RATES 

Elf 7/1/69-Ree'd 6/26/69. 

6. SPOT ANNOUNCEMENTS 
AM STATIONS ONLY 

1 min 30 see 
10 stations. 91 68 
15 statIons  130 98 

DISCOUNTS 
26 uk-5% 52 wk-10% 

AITKIN 
Altkin County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KKIN 
1962 

Media Code 4 224 0945 1.00 
Upper Minnesota Broadcasting Corp., Bor 287, Ait-

kin, Minn. 56431. Phone 218-927-2344. 

STATION'S PROGRAMMING DESCRIPTION 
RICIN: Programmed for general interest. 
NEWS: national and international news every 30 min. 
Local and regional news 5 times daily. National and 
local sports, farm and market news morning and 
afternoon. MUSIC: middle-of-the-read, showtunes, 
standards. 3 hours country and western daily, except 
Sun when programming is religious with music. 
Remote broadcasts on request for store sales, fishing 
marathons, sports events. Local, state and national 
oublie service time, daily. Contact Representative for 
further details. Rec'd 8/23/67. 

(This listing continued ors next page) 
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Atkin-K K I N-Continued 
I. PERSONNEL 

Vice-Pres. & Gen'l Mgr.-Jim CourseIle. 
Sales Manager-Bob Hansen. 
Program Director-Mike Jaye. 

2. REPRESENTATIVES 
Bal Walton & Company. Inc. 

3. FACILITIES 
1.000 w. days: 930 kg. Non-directional. 
Operating schedule: 6 am-local sunset daily. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2e. lb. 3a, 3b, 3e. 3d, 4a, 4d, 5, 6a. 

7e. 8. 
Rato Protection: 15b. 
Basle Rates: 20b, 2.1a, 21b, 21e, 22a, 23a. 24e, 25e, 

26, 28b, 28e, 32b, 33c. 
Contracts: 40e. 41, 42d, 44a. 46, 47e. 48, 51c. 
Comb.; Cont. Discounts: 60b, 60e. 60f. 601, 62b. 
Cancellation: 70e. 70c. 71e, 73e. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS and MBS. 

TIME RATES 
Eff---Itee'd 3/24/69. 

6. SPOT ANNOUNCEMENTS 
Ix 130 26x 52x 104+ 

1 min. 2.50 2.35 2.25 2.15 2.10 
30 sec  1.40 1.30 1.20 1.15 1.10 

7. PACKAGE PLANS 
30-SECOND SATURATION PACKAGE 

40 ti per wk (to be used within 7-day period) 45.00 
SPECIAL WEEKEND SATURATION 

15 1-min spots 25.00 15 30-sec spate.- 18.00 
*TOTAL IMPACT PACKAGE 

25 1-min spots plus 1-hr remote broadcast__ 65.00 
(•) Not Including lino charges and talent fees. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z  25.00 15.00 10.00 7.50 3.50 
10. SPECIAL FEATURES 
News at :60  3.50 

ALBANY 
Steams County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KASM 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 224 0460 8.00 
Stearns County Broadcasting Co., Albans', Minn. 

56307. Phone 5-3305. 
I. PERSONNEL President-W. H. Blattner. 
General Manager-U. J. Reppere. 
Sales Manager-Dan Viehauser. 

2. REPRESENTATIVES 
Continental Radio Bales. 

5. FACILITIES 
1000 w.: 1150 be. days. Nondirectional. 
Operating schedules: 8:09 em. to local sunset week-
days: 8:00 a.m. to local sunset Sundays. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 313, 4a. 4d. S. 6e. 75. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 24b, 28b, 29e. 
Contracts: 42b. 45, 47a. 
Comb.: Cont. Discounts: Cob, 61e. 61b, 62e. 
Cancellation: 71b. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective June 1957 (Card No. 1.) 

Rates received March 27, 1959. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 1 min. 30 see. 

1 time__ 5.00 4.00 104 times_ 4.00 3.00 
13 times._ 4.55 3.55 158 timed_ 3.90 2.85 
26 times__ 4.40 3.40 280 times_ 3.75 2.75 
39 timee._ 4.30 3.25 312 times_ 3.60 150 
52 times__ 4.10 3.15 385 times__ 3.45 2.35 

7. PACKAGE PLANS -1 minute- -30 seconds-
Per week: Each Total Each Total 

3.00 90.00 1.90 19.00 
15 times__________ 2.80 42.00 1.80 21.00 
20 times.   2.60 52.00 1.70 34.00 
25 times._  2.40 60.00 1.60 40.00 
30 times  2.20 66.00 1.50 45.00 
40 times  2.10 84.00 1.40 58.00 
50 times  2.00 100.00 1.30 65.00 
60 times  . 1.90 114.00 1.25 75.00 

ALBERT LEA 
Freeborn County-Map Location E-10 

See SRDS consumer market map and data at begin. 
rang of the State. 

KATE 
1937 

American Information Ntwk 
R AIR 

Subscriber to the NAB Radio Code 
Media Code 4 224 0575 9.00 
Communications Properties, Inc.. Kate Division, W. 

7th St. Albert Loa, Minn. 56007. Phone 507-373-
2338. 

I. PERSONNEL 
President-Hart Cardoso. 
General Manager-Richard Voight, 
Program Director-Paul Kern. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Minneapolis. St. Paul-Communications Sales. 

3. FACILITIES 
1.000 w.: 1450 kc. Non-directional. 
Operating schedule: 5•00 am-midnight. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 4a, 5, 60, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20e. 22b, 23a, 24a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61b, 62b, 62e. 
Cancellation: 71a. 73a. 
Affiliated with American Information Network. 

TIME RATES 
Elf 6/l/67-Recd 4/21/67. 

6. SPOT ANNOUNCEMENTS 
(6 am-11 pm) 

Ix 26x 52x 104x 156x 260x $12x 
1 min 6.50 6.20 6.05 5.60 5.30 5.00 4.70 
30 sec 4.00 3.80 3.70 3.40 3.20 3.00 2.80 

8. PROGRAM TIME RATES 
(6 am-11 pm) 

Ix 26x 52x 104x I56x 260x 517x 
1 hr......._ 50.00 48.00 46.00 44.00 42.00 40.00 38.00 
1/2 hr____ 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/4 hr___ 18.00 17.00 16.00 15.00 14.00 13.00 12.00 
min____ 13.00 12.40 12.10 11.20 10.60 10.00 9.40 

ALEXANDRIA (I AM; 1 FM) 
Douglas County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KXRA 
1949 

Substriber to the NAB Radio Code 
Media Code 4 224 0690 0.00 
Alexandria Broadcasting Corp.. Alexandria. Minn. 

56308. Phono 763-3131. 

STATION'S PROGRAMMING DESCRIPTION 
KXRA: l'rogrammed for general interest. 
News 25%, air personalities 25%. sports 8%. popular 
music 42%. FARM: country and western music and 
farm news and interviews programmed 6-7 am & 
11:30 am-1:30 pm. NEWS: network news at :55, 
regional and local news at :30 min marks every hour. 
News specials and public affairs programs aired as 
events occur. Telephone discussions aired 10-11 am 
and on high school programs at 9-10 pm. RELI-
GIOUS: local clergymen rotate on morning medita-
tions. Local worship services and religious music on 
Sun mornings. SPORTS: high school, university and 
pro football, high school basketball. got( tournament, 
interviews with coaches and players-of-the-week. 
Contact Representative for further debits. Steed 
10/18/67. 

I. PERSONNEL 
Pres. & Coral Mgr.-E. Q. Walters. 

2. REPRESENTATIVES 
Donald Cooke. Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1490 kg. 

Non-directional. 
Operating schedule: 6 am-midnight. CST. 
Partial simulcast operation. Simulcast 6 am-1:10 pm. 
4-7:05 pm & 10 pm-midnight. For non-simuleast 
facilities see KXRA-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b. 3b, 3d, la, 4d, 5, Oa. 
Rate Protection: 10h. 11h. 12h, 13h. 15b, 15e. 
Basle Rates: 20a, 20b, 22b, 23a, 23b, 24b, 25a, 27, 

28h. 28e. 29a, 29b. 
Contracts: 40a, 44e, 45, 46. 47a, 48. 51e 5111. 51e. 
Comb.; Cont. Discounts: 60b, 60g. 601. 61e. 02b. 62d. 
Cancellation: 70a, 70c. 71a, 72. 73a, 73b. 
Pratt. Services: 81. 82. 
Affiliated with American Information Network. 
Member: Minnesota Star Network. 

TIME RATES 
Elf 9/1/66-Reed 9/29/66. 

A-Weekdays 6 am-1 pm & 5-7 pm. 
Il-Weekdays 1-5 pm & 7 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
(1 minute) 
30 sec 1 mln 30 sec 
5.25 104 5.75 4.50 
5.15 156 ti______ 5.50 4.25 
5.00 260 ti..  5.25 4.15 
4.75 312 ti  5.00 4.00 

CLASS It 
I 4.75 3.25 104 
13 4.70 3.20 156 
26 ti   4.60 3.15 260 
52 tL  4.50 8.10 312 

7. PACKAGE PLANS 

SPECIAL SATURATION RATES 
(Best time available) 1 min 30 sec 

200 spots in 4 weeks 520.00 350.00 
120 spots in 3 weeks 350.00 240.00 
00 spots in 2 .... 200.00 140.00 
30 spots in 1 100.00 75.00 

1 min 
I U.__ 6.50 
13 6.40 
26 ti 6.20 
52 6.00 

8. PROGRAM TIME RATES 

CLASS A 
1 hr 1/2 hr 1/4 hr 
85.00 58.00 32.50 
78.00 52.00 29.00 

26 U.   71.50 45.00 27.00 
52 ti___________. 65.00 39.00 35.00 

61.75 38.00 21.00 
58.50 34.00 19.00 

260 ti.   52.00 31.00 17.00 
45.00 28.00 15.00 
CLASS 13 

1 ......... 65.00 39.00 
13 ti 63.00 35.00 

52 tl ........... _.____ 52.00 30.00 
104 U.- 49.00 29.00 
156 tt. 45.00 27.00 
260 U._ ...... _ ...... ..... 39.00 25.00 
312 ti.._ ...... _ ..... _.. 32.00 18.00 

23.00 
51.00 
17.00 
16.00 
15.00 
14.25 
13.00 
10.00 

4.30 
4.20 
4.00 
3.75 

10 rain 
24.00 
22.00 
21.00 
19.00 
17.00 
16.00 
13.00 
12.00 

16.00 
14.50 
13.00 
12.50 
11.00 
10.50 
9.50 
9.00 

3.05 
3.00 
2.95 
2.90 

5 min 
13.00 
12.00 
11.00 
10.50 
9.75 
9.00 
8.50 
8.00 

8.50 
8.00 
7.75 
7.50 
7.15 
6.80 
6.25 
5.75 

0 

K X RA-FM 
1968 

R A'Ei F M(EI 
Media Code 4 224 0691 8.00 
Alexandria Broadcasting Corp., Box 26, 1312 Broad-

way. Alexandria, Minn. 56308. Phone 612-763-3131. 
I. PERSONNEL 
Pres. & Coral Mgr.-Everette Q. Walters. 
Seey-Treas. & Mgr.--Kenneth A. Tessmer. 
Vice-Pros. & News Dir.-Ercel Aga. 

2. REPRESENTATIVES 
Donald Cooke, Inc. 

3. FACILITIES 
ER? 3,000 w.; 92.7 me. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 150 ft. above average terrain. 
Partial simulcast operation. Operated separately 1:10-
4 pm & 7:05-10 pm. For simulcast facilities see 
KXRA. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulationus 
See KXRA listing for coded regulations. 
Member: Minnesota Star Network. 

TIME RATES 

Rates are Identical to KXRA. See that holing. 

ANOKA 
Anoka County-Map Location E•8 

See SRDS consumer market map and data a. begin-
ning of the State. 

KANO 
1956 

Country Music Network 
GEM 

Subscriber to the NAB Radio Code 

Media Code 4 224 0805 4.00 
Northwest Broadcasting Co., Box 1470, Anokt., Minn. 

55303. Phone 612-421-2600. 

I. PERSONNEL 
President-J. Warren Burke. 
Oper. & Prim. Mgr.-Paul W. Dennett. 
Chief Engineer-John U. Nelson. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 1.000 w.; 1470 ke. Nondirectional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded resUlations 
General: la. 2e. 3e, 3b, 4a, 4d, 5. 6a. 7e. 
Rate Protection: 10b. 111), I2b, 13b, 14b. 
Basic Rates: 20a. 220. 22b, 23a, 24b, 25a. 28b. 
Contracts: 40a, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 61a, 61e, 62e. 
Cancellation: 71a. 73a. 
Member: Country Music Network. 

TIME RATES 
Elf 9/1/69-Reed 8/6/69. 

6. SPOT ANNOUNCEMENTS 
100x 200x 300x 400x 

1 min 6.00 5.50 5.00 4.50 
30 sec 4.50 4.15 3.75 3.50 
Loss than 30 sec: 50% of 1-min. 

7. PACKAGE PLANS 
SATURATION IMPACT PACKAGES 

500x 
4.00 
3.00 

750e 
3.50 
2.70 

10011x 
3.00 
2.25 

I min 
36 ti, 1 day  108 
72 ti, 3 days  216 
144 ti, 7 days  432 

AUSTIN (2 AM; 1 FM) 
Slower County-Map Location E-I0 

See SRUS consumer market map and data al begin-
ning of the State. 

KAUS 
1948 

R AB 

Subscriber to the NAB Radio Code 

Media Code 4 224 0920 1.00 
Minnesota-Iowa Television Co.. Box 547, Amain. 

Minn. 55913. Phone 507-433-8836. 

I. PERSONNEL 
President-Robert Buckmaster. 
Vice-Pres. & Gen'l Mgr.-Richard V. Taber. 
Station Manager-Edward Roehling. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Minneapolis, St. Paul-Wayne-Evans & Associates. 
Inc. 

9. FACILITIES 
1.000 1480 Ice. Directional-separate putains day 
and night. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5. 6a. 8. 
Rate Protection: 10b. 11b, 12b. 13h. 
Basle Rates: 20a, 22a, 23a, 24b. 26, 28a. 29a. 
Contracts: 40a. 42a, 45. 46. 
Comb.: Cont. Discounts: 606, 60k. Glu, 61b. 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with MItS. 

TIME RATES 
Elf Reed 6/25/68. 

AA-6-9 am, noon-1 pm & 3-6 pm. 
A-All other times except 6 pm-midnight. 

MINNESOTA 
7. PACKAGE PLANS 

CLASS AA 
1 MIN: Iwk 6 wk 13 wk 26 wk 99 ark 52 wk 
1 ii.  6 75 6.50 6.25 5.15 
6 ti-- 6.25 6.00 5.75 5.25 4.75 4.25 
12 5.75 5.50 5.25 4.75 4.25 3.75 
18 tL..-- 5.00 4.75 4.50 4.00 3.75 3.25 
24 tL._._ 4.50 4.25 4.00 3.50 3.25 2.75 

CLASS A 
1 min. discount per spot .50. 
30 sec: 80% of 1-min. 
10 sec: 50% of 1-min. 
7-11:59 pm: 50% of AA. 

KA U S-FM 
1968 

Media Code 4 224 0921 9.00 
MinnesoM-Iowa Television Co., Box 577. Austin. 
Minn. 55912. Phono 507-433-8830. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Itichard V. Taber. 
Station Manager-Ed Itoehling. 
Sales Manager-Ken Soderberg. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
ERP 100,000 w. 99.9 mc. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 1,000 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
See KAUS listing for coded regulations. 

TIME RATES 
Eff 4/1/69-Ree'd 4/28/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: le 100x 150x 250x 350x 
1 min  4.00 3.75 3.50 3.25 3.00 
30 sec: 80% of 1-min. 

KQAQ 
1960 

time sales inc. 

0 
Subscriber to the NAB Radio Code 

Media Code 4 224 1035 7.00 
KQAQ, Inc., Box 97, Austin, Minn. 55912. Phone 

507-437-4511. 
Studios-127 N. Main St. Phone 507-437-4567 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Donald F. Jones. 
Sales Manager-Tad Anthony. 
Program Director-Dan Davies. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
5,000 as. days, 500 w. nights; 970 kc. Directional. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 2b. 3e, 3d, 4a, 4d, 5, 6e, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 21d, 22e. 24b, 24e. 25a, 26, 

28b, 29a. 
Contracts: 40a, 41. 44b, 45, 46. 47e, 51e, 51b, 51e. 
Comb.: Cont. Discounts: 60e, 601, 61a, 62d. 
Cancellation: 70a, 70e. 71a, 72. 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Member: Minnesota Perm Network, Minnesota Star 
Network. 

TIME RATES 
No, 5 Elf 4/1/67-Ree'd 3/2/67. 

7. PACKAGE PLANS 
1 MIN: I ti 

12 mks._....,..,,.._....... 7.00 
26 wks____--_ 6.50 
39 wIts_._____ 6.00 
52 ..... .... 5.50 
30 sec: 80% of 1-min. 

5 ti 
7.00 
6.50 
6.00 
5.50 
5.00 

10 ti 15 ti 
6.50 6.00 
6.00 5.50 
5.50 5.00 
5.00 4.50 
4.50 4.00 

20+ 
5.50 
5.00 
4.50 
4.00 
3.50 

DISCOUNTS 
Midnight-4:59 am.... 50% 

10. SPECIAL FEATURES 
Farm Program-5-7 am & noon-I:30 pm, earned rate 
plus 1.00. 

BEMIDJI 
Beltrami County-Man Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KBUN 
1946 

Subseriber to the NAB Radio Code 
Media Code 4 224 11504.00 
Paul Bunyan Broadcasting Co.. 502-1/2 Beltrami 

Are., Bemidji, Minn. 56601. Plaza 1-4120. 

STATION'S PROGRAMMING DESCRIPTION 
KRUN: Programmed for adults and young adults. 
NEWS- headlines every 30 min. 5 min every 55 min, 
and 15 mm n at 7:30 am, 8:30 am. noon, 5'35 pm. & 
10 pm. MUSIC: popular 6 am-noon, middle-of-the-
road 1-3 pm, western 3-4 Pm, rock 4-5 pm, Popular 
7 pm-alga-off. SPORTS: all live major league base-
ball homo and away. Local play-by-play of both 
college and high school football and basketball. 7 air 
personalities available for remoto pick-ups. Contact 
Representative for further details. Roc'd 7/19/67. 

(Thls listing continued on next page) 
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MINNESOTA 

Bemidji-K B U N-Continued 
I. PERSONNEL 
General Manager-Ned J. Goodwin. 

2. REPRESENTATIVES 
M. A. Sales Company, Inc. 

3. FACILITIES 

1.000 watts days, 250 watts nights; 1450 kc. 
Non-directional. 

Operating schedule: 6:00 a.m. to midnight. CST. 

4. AGENCY COMMISSION 

15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 4e. 5, Ca, 7e. 8. 
Rate Protection: 11)b, 12b, 13b, 14b, 15b. 
Basle Rates: 23e, 24e. 25a. 26, 28b, 28e. 
Contracts: 40a, 41, 420. 43, 44a, 45. 46, 47e, 51e. 

51b. 
Comb.: Cont.. Discounts: 60b, 60d, 61a. 
Cancellation: 70a, 70e. 71b. 
Prod. Services: 80, 82. 
Affiliated with /CBS Radio Network. 

TIME RATES 

Rates effective January 1. 1960. (Card No. 2.) 
Card received December 23, 1959. 

O SPOT ANNOUNCEMENTS 

CLASS "A" 
(Sign-on to 7:00 p.m.) 

Oer week: 1 minute 
1 time................._ 5.00 10 times________ 2.85 
3 times 4.00 20 times 2.25 
5 times.._   3.50 

30 seconds 
1 time_________ 3.00 10 times___________ 2.10 
3 times_________ 2.70 20 times-...-- 1.70 
5 times . 2.50 

à 

5 

CLASS "B" 
(7:00 p.m. to midnight) 

1 minute 
time___________ 3.75 10 times  2.40 
times  3.00 20 times... 1.90 
times__ 2.85 

30 seconds 
time__________ 2.35 10 tImes_______ 1.60 

  2.00 20 tlmes._._____ 1.25 
times.-_ 1.90 

8. PROGRAM TIME RATES 

5 minutes-1-1/2 times spat earned rate. 
10 minutes-2 times spot earned rate. 

1/4 hour-3 times spot earned rate. 
1/2 hour--5 times spot earned rate. 
1 hour-8 times spot earned rate. 

IC second spot rate-50% of 1 minute rate. May nu! 
combined with 1 minute or 30 seconds. 

BENSON 
Swift County-Map Location C-8 

See SRDS consumer market map and data at beginning 
of the State. 

KBMO 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 224 1265 0.00 
North Star Broadcasting Co., Box 355, 1205 Pacific 

Ave.. Benson. Minn. 56215. Phone 842-4601. 

I. PERSONNEL 
President-George J. McCarthy. 
General Manager-Ron C. Ouerlander. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
500 w.; 1290 ke. Non-directional. 
Operating schedule: 6:00 a.m. to sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 2a. 4e. 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20b. 23a, 24b, 25a, 28b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 6/1/68-Ree'd 6/12/68. 

S. SPOT ANNOUNCEMENTS 
I mis 30 see 20 see 

Open.  3.50 2.45 2.10 
6 x  3.40 2,40 2.06 
13 x  3.30 2.35 2.00 
26 x  3.20 2.30 1.95 
39 x  3.10 2.05 1.90 

2.15 1.80 
78 x  2.90 2.05 1.70 
104 x  2.80 1.95 1.60 

1.85 1.50 
208 x  2.60 1.75 1.40 
312 x  2.40 1.65 1.30 
468 x  2.30 1.55 1.20 
624 x  2.20 1.45 1.10 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

Open  . 24.20 13.75 8.80 5.50 
6 x  23.60 13.50 8.50 5.40 
13 x  20.20 13.10 8.35 5.30 
26 x ........... _ .... - ..... ___.__ 19.60 12.75 8.15 5.20 
39 x  19.00 12.50 7.90 5.10 
52 x  18.40 12.00 7.70 5.00 
78 x  17.80 11.75 7.50 4.90 
104 x 17 20 11.50 7.25 4.80 
156 x  16.60 11.10 7.05 4.70 
208 x  16.00 10.75 6.80 4.60 
312 x  15.40 10.45 6.60 4.50 
468 X.  14.80 10.10 6.40 4.40 
624 x  14.20 9.75 6.15 4.30 

BLUE EARTH (1 AM; 1 FM) 
Faribault County-Map Location D-10 

See SRDS consumer market map and data at begin-
ning of the State. 

KBEW 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 224 1380 7.00 
Faribault County Broadcasting Company, Box 306. 
Blue Earth. Minn. 56013. Phone 507-526-2181. 
STATION'S PROGRAMMING DESCRIPTION 

KBEW: Programmed for farm audience, adult. 
MUSIC: general popular plus 3 hours of country and 
western, 6-7 am & 5-7 pm daily. NEWS: on hour 
and half hour, plus four 15 min newscasts, 7:45 am, 
12:15 inn. 6 pm 8c 10 pm. Farm and stock markets 
glven on every major newscast. Broadcasts daily from 
5 neighboring farm communities. Talk and interviews 
on broadcasts from neighboring towns, as well as 
telephone participation, 10:30-11 am daily. Descrip-
tion includes FM non-simulcast programming. Con-
tact Representative for further details. Reed 9/1/67. 
tails. Rec'd 9/1/67. 

I. PERSONNEL 
Pres. & Sta. Mgr.-Paul C. Hedberg. 
Sales Manager-Erie Oothoudt. 
Program Director-William N. Merrill. 

2. REPRESENTATIVES 
Minnesota Star Radio Network. 

3. FACILITIES 
1.000 w.: 1560 loe. Non-directional. 
Operating schedule: 6 am-local sunet. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KBEW-FM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3e. 3d. 4a, 4d, 5, Ca, 7a, 8. 
Rate Protection: 101, 111, 121, 131, 14b, 15b, 15e. 16. 

16. 
Basic Rates: 206, 21a, 21b, 21e. 220. 22b, 23e, 23b, 

24e. 25e. 26, 27, 28b. 29b. 30, 31. 
Contracts: 40a, 42b, 43, 440. 45, 46, 49, 50, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 600, 60e, 60e, 602, COL 620. 

62b. 62d. 
Cancellation: 70b, 70d, 71b, 72, 730. 73b. 
Prod. Services: 80, SI. 82. 
Affiliated with American Entertainment Network. 
Member: National AgRadlo Groups. Inc.. Minnesota 
Star Network. 

TIME RATES 
Elf 5/1/68-Ree'd 3/25/68. 

7. PACKAGE PLANS 
I min 30 see 

Less than 20 spots   2.30 2.40 
Package A, 20 ti  3.00 2.05 
Package B, 30 ti  2.90 1.95 
Package C. 40 ti  50+ ti  2.80 1.85 

2.70 1.75 
15 sec ID's: minimum package 30 spots, ea 1.55. 
Minimum order 46.50. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 r  49.00 24.50 15.00 10.00 6.00 
10. SPECIAL FEATURES 

NEWSCASTS AND SPORTSCASTS 
it min   5.00 15 min  19.00 
Farm market shows. participating, minutes only. 
2.85. 

K B EW-FM 
1966 

Media Code 4 224 1981 5.00 
Farlbault County Broadcasting Company. Box 306, 
Blue Earth. Minn. 56013. Phone 597-526-2181. 
STATION'S PROGRAMMING DESCRIPTION 

KBEW-FM: See KBEW for programming descrip-
tion. 

I. PERSONNEL 
Pres. & Sta. Mgr.-Paul C. Hedberg. 
Sales Manager-Erie Oothoudt. 

2 REPRESENTATIVES 
Minnesota Star Radio Network. 

3. FACILITIES 
ERP 3,000 w.; 100.9 mc. 
Operating schedule: 6 am-10:30 pm. CST. 
Partial simulcast operation. Operated separately local 
sunset-10:30 pm. For simulcast facilities one KBEW. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
This station reserves the right to charge for taping 
facilities on all programs. 
All rates quoted on monthly basis. 
Member: Minnesota Star Network. 

TIME RATES 

Rates are identical to KBEW. See that listing. 

BRAINERD (2 AM; 1 FM) 
Crow Wing County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KLIZ 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 224 1495 3.00 
Brainerd Broadcasting Co., 2700 E. Oak St.. Brain-

erd, Minn. 56401. Phone 218-829-2853 or 54. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-E. Thomas O'Brien. 
Sales Manager-Chester Hanson, 

2. REPRESENTATIVES 
Minneapolis-Wayne-Evans & Associates. 

3. FACILITIES 
5,000 w., 1380 Ire. Directional at night. 
Operating schedule: 6-1:05 am. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

a. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a, 5, 6a, 7a. 
Rate Protection: 10a, 110, 12b, 13b, 14a, 15b. 
Basic Rates: 200. 20b, 22a, 24a, 24b, 280, 290. 
Contracts: 400, 440. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60g, 61e. 
Cancellation: 70b, 70d, 710. 72, 730. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Member: Minnesota Star Network. 

TIME RATES 
No. 7 Elf 7/1/69-Reed 7/21/69. 

6. SPOT ANNOUNCEMENTS 
(Sign-on-7 Pm) 

PER YR: lx 250x 400e 6000 900x 
1 min__ 3.00 2.75 2.50 2.00 1.75 
30 sec..._...... 2.25 2.00 1.85 1.50 1.30 

(7 pm-sign-off) 
Above rates less 25% 

7. PACKAGE PLANS 
(Sign-on-7 Pm) 

WKLY: 20 ti 40 ti 60 01 
1 min  2.5(I 2.00 1.75 
30 sec  1.85 1.50 1.30 

(7 pm-sign-off) 
Above rates less 25%. 

9. PARTICIPATING PROGRAMS 
SPOTS IN FEATURE PROGRAMS 

1 min. 3.00 30 sec  
13 week minimum. 

K L I Z-FM 
1960 

Media Code 4 224 1496 1.00 

Brainerd Broadcasting Co., 2700 E. Oak St., Brain-
erd, Minn. 56401, Phone 218-829-2853. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-E. T. O'Brien. 
Sales Manager-Chester Hanson. 

2. REPRESENTATIVES 
Wayne-Evans & Associates. 

3. FACILITIES ERP 36,000 w.; 95.7 mc. 
Operating schedule: 6-1 am Mon thru Sat; 7:30 am-
11 pm Sun. CST. 
Antenna ht.: 386 ft, above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See KLIZ listing for coded regulations. 
Member: Minnesota Star Network. 

TIME RATES 
No. 1 Elf 2/1/69-Itee'd 3/24/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

Ix 50x 100x 150x 260x 9I2x 624e 
1 min 3.50 3.00 2.75 2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
(within 7 days) 

WKLY: 10 tl 20 tl 30 ti 40 tl 
1 min.  3.25 2.75 2.25 1.75 

8. PROGRAM TIME RATES 
(13 week minimum) 

 Times  
13 26 52 104 156 260 512 624 

1 hr ..... 25.00 23.88 22.75 21.38 20.38 19.13 18.13 16.88 
1/2 hr.. 15.00 14.33 13.65 12.83 12.23 11.47 10.88 10.13 
1/4 hr.. 10.00 9.55 9.10 8.55 8.15 7.65 7.25 6.75 

KVBR 
1964 

Subscriber to the NAB Radio Code 

Media Code 4 224 1610 7.00 
Greater Minnesota Broadcasting Corp.. 1340 Ramsford 
Bldg., Brainerd, Minn. 56401. Phone 218-829-8747. 

I. PERSONNEL 
Pres., Gen'l & Sales Mgr.-Charles B. Persons. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1340 kc. Non-direc-
tional. 
Operating schedule: 5:45 am-midnight daily except 
Sun 8-11 Dm, CST. 

4. AGENCY COMMISSION 
15%; no cash discount-

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3e. 3d, 4e, 5, 6s, 7b, 8. 
Rate Protection: 10e. lle. 12e. 13e. 14b, 15a, 
Basic Rates: 206, 21b, 21e, 22a, 23e, 23b, 24e. 25e. 

26, 28a, 28e, 29a, 30. 31, 33e. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 47e, 48, 49. 

50. 51a, 51e. 
Comb.: Cont. Discounts: 60b, 60f, 601, 61a, 62b. 
Cancellation: 70b, 70d. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
ltates include guaranteed Merchandising Service in 
Brainerd Area. 
National and Regional advertisers given fixed post-

schedules in highest audience periods. 
Affiliated with KBS. 

TIME RATES 
Elf 5/1/08-Reed 4/23/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104e 156x 260x 3I2x 

1 min  4.81 4.55 4.25 3.95 3.65 3.35 

8. PROGRAM TIME RATES 
lx 52x 104x 156x 260x 9I2x 

5 min  6.30 6.00 5.70 5.40 5.10 4.80 

1200x 
1.50 
1.10 

75 ti 
1.50 
1.10 

BRECKENRIDGE 
Wilkin County-Map Location B-6 

See SRDS consumer market map and data at begin. 
fling of the State. 

KBMW 
1948 

e 
Subscriber to the NAB Radio Code 

Media Code 4 224 1725 3.00 
Interstate Broadcasting Corp., 605 Dakota Ave., 
Wahpeton, N. D. 58075. Phones 701-642-6639, 6630. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert E. Ingstad. 
Sta. & Com'l 512r.-George F. Kaufmann. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kg. 

Non-directional. 
Operating schedule: 6:00 am-11:00 pm weekdays; 
7:00 am-10:00 pm Sun. CST. 

4. AGENCY COMMISSION 

15% on net time; no cash diamant. 

5. GENERAL ADVERTISING See ended regulations 

General: la, 2a, 3a, 4a, 5, 611. 7a, 8. 
Rate Protection: 104, lld, 12d, 13d, 14d, 15b, 16. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24b, 25a, 28e, 

2.21 29a, 30, 33a. 
Contracts: 40a, 420. 43, 44b, 46, 47e. 48, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 61a, 65, 62a. 
Cancellation: 700, 70e, 71a, 73b. 
Prod. Services: 80, 81. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective December 1, 1958. 
Rates received November 26, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/4 hr. 

1 time__________ 15.00 
26 times___.___ 14.00 
52 times . 13.00 

156 times.   12.00 
260 times.. 11.00 
312 times_._   10.00 

10 min. 5 min. 1 min. 
12.00 10.00 6.00 
11.00 9.00 5.70 
10.00 8.00 5.55 
9.00 7.00 4.80 
8.00 6.00 4.50 
7.00 5.00 4.20 

7. PACKAGE PLANS 

1-minute or less per week: 
1 time  6.08 15 times 4 00 

10 times  4.50 20 times_________ 3.50 

CLOQUET 
Carlton County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WKLK 
1950 

e 
Subseriber to the NAB Radio Code 

Media Code 4 224 1840 0.00 
Cloquet Broadcasting Co., Box 309, Cloquet. Minn. 

55720. 879-6725. 

I. PERSONNEL 

President-Harry Newby. Sr. 
Gen'l Mgr. & Pros. Dlr.-Duane G. Kerttula. 

3. FACILITIES 

1.000 watts days; 250 watts nights. 
1230 kilocycles. Nondirectional. 
Operating schedule: 5:55 a.m, to midnight daily. 

4. AGENCY COMMISSION 

15/0 timo only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 

General: 2a, 3a, 3b, da, 4d, 5, 6a, 7a, 8, 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 22b, 23a, 241% 25a, 26, 28s, 290. 
Contracts: 40a. 42a, 45, 46, 47a. 
Comb.; Cont. Discounts: 600. 61b, 62b, 62e. 
Cancellation: 70a, 78e. 
Affiliated with American Information Network, 

TIME RATES 

Rates effective February 1, 1958. 
Rates received July 12, 1961. 

6, SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 10 min. 

1 ti 40.00 24.00 15.00 
26 times.. 36.00 21.60 13. 50 
52 times.. 34.00 20.40 12.75 
156 times.. 32.00 19.20 12.00 
260 times.. 30.00 18.00 11.25 
520 times.. 28.00 16.80 10.50 

5 min. 
10.00 
9.00 
8.50 
8.00 
7.50 
7.00 

1 min. 
5.00 
4.50 
4.25 
4.00 
3.75 
3.50 

7. PACKAGE PLANS 

100 spots, 1 minute or less, used within 7 days, each 
3.25. 

9. PARTICIPATING PROGRAMS 
Foreign Language Programs 

"Polish Hour" - 1:00 p.m. to 2:00 p.m. Sunday. 
Announcement in English only, each 5.50. No ire-
queses discount. 
"Swedish Hour"-2:30 p.m. to 3:00 p.m. Sunday. 
Announcement in Swedish and English, each 6.50. 
No frequency discount. 
"Finnish Hour"-6:05 p.m. to 8:00 p.m. Sunday. 
Announcement in Finnish and English, each 6.50. 
No frequency discount. 
All foreign language announcement costs Include 
talent and/or translation fees. 
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CROOKSTON 
Polk County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KROX 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 224 1955 6.00 
The Crookston, Broadcasting Co., Box 820, Eagles 

Bldg., Crookston. Minn. 56716. At 1-1140. 

I. PERSONNEL 
General Manager-William J. Kiewel. 
Program Director-Jerome A. Dahlberg. 
Technical Director-Earl Handyside. 

2. REPRESENTATIVES 
Donald Cooke, Inc. 
Canada-Andy McDermott. Sales. Ltd. 

3. FACILITIES 
1.000 w.; 1260 kc. Directional-night only. 
Operating schedule: 6:00 am-midnight Mon thru Fri. 
6:00-1:00 am Sat; 8:00 am-midnight Sun. CST. 

4. AGENCY COMMISSION 
15/0 Hum only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 4a. 5, 6a, 7e. 
Rate Protection: 15b. 
Basic Rates: 29e. 
Contracts: 40a. 41. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 72. 73b. 
Affiliated soils MRS. 
Member: Minnesota Star Network. 

TIME RATES 
Eff 8/1/63-Ree'd 9/14/63. 

6. SPOT ANNOUNCEMENTS 
CLASS "A" 

(Sign-on to 7:00 p.m. Monday through Sunday) 
1 min. 30 see. 1 min. 30 sec. 

1 time...... 8.00 4.65 260 times 6.30 3.00 
52 times.... 7.40 4.00 020 times 8.00 2.75 
104 times.... 7.00 3.75 1.040 times 5.75 2.50 
156 times.... 6.75 9.50 

CLASS "B" 
(All other times) 

50% of Class "A" rates. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS "A" 
(Station option time) 

1 min. 30 u•e. 
10 to 19 per week, each  540 4.00 
20 to 29 per week, each  5.15 3.75 
30 or more per week, each  4.95 3.50 

CLASS "13" 
10 or more per week, each  3.00 2.00 
Class "A" and Class "B" may be combined to earn 
package rates but saturation spots may not be com-
bined with regular announcements for frequency dis-
count. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  60 40 25 20 11 
DISCOITNTS 

13x- 5% 52x-12% 156x-20% 
261-10% 104x-15% 260x-25% 

DETROIT LAKES 
Becker County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KDLM 
1951 

e R AB 

Subscriber to the NAB Radio Code 

Media Code 4 224 2070 3.00 
Detroit Lakes Broadcasting Corp., 1340 Richmond 

Rd.. Detroit Lakes, Minn. 56501. Phone 218-847-
5624. 

I. PERSONNEL 
General Manager-Alcor Leighton. 
Account Executive-David Knutson. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1340 kc. 

Non-directional. 
Operating schedule: 5:30 am-midnight. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 1a, 5, 6a, 8. 
Rate Protection: 10e. Ila, 12a. 13a, 14e. 16. 
Basic Rates: 20a, 22b, 23a, 24b, 26e, 29a. 
Contracts: 40a. 445. 45, 46. 47e. 
Comb.; Cont. Discounts: 63b, 61b. 
Cancellation: 71e. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
EU 1/1/09-Reed 6/11/69. 

6. SPOT ANNOUNCEMENTS 
lx 650 130x 195x 2600 3250 455x 650x 

(.) .... 4.80 4.70 4.55 4.40 4.25 4.10 3.95 3.80 
(.) 1 min or less. 

8. PROGRAM TIME RATES 
Ix 650 195x 260X 

1 hr  28.75 25.60 24.50 23.35 
1/2 hr  17.25 15.35 14.70 14.00 
1/4 hr   10.40 9.20 8.80 8.40 
5 min.  6.00 5.25 5.00 4.75 

10. SPECIAL FEATURES 
Newscasts: 5-minute every hour on the hour. Earned 
5-minute rate applies. 

DULUTH (Minn.)-
SUPERIOR (Wis.) 

(7 AM; 1 FM) 
Duluth, Minn.-SL Louis County-Map Location F-5 
Superior, Wis.-Douglas County-Map Location C-3 

See SRDS consumer market maps and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the aren. 

KAOH 
1963 

DULUTH, MINN. 
Media Cede 4 224 2185 9.00 

IC-0 Corp., 407 Christie Bldg., Duluth, Minn. 55802. 
Phone 218-727-1521. 

I. PERSONNEL 
General Manager-Don Lelfasurier. 
Sales Manager-Jerry Karkkainen, 
Operations Manager-June Sipola. 

2. REPRESENTATIVES 
Savalli/GateL Inc. 
Mid-West Time Sales. 
Minneapolis-Wayne-Evans & Associates, Inc. 

3. FACILITIES 
500 w. days; 1390 he. Non-directional. 
Operating schedule: It am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a. 5, 6a, 8. 
Rate Protection: 10e, lle, 12e. 13e. 14e, 15a. 
Basic Rates: 21a, 214. 22b, 23a, 25a, 26, 28a, 30, 

33a. 
Contracts: 40a, 41, 44e, 44b, 46, 47a, 49, 51b. 
Comb.: Cont. Discounts: 60d, 60f, 60h. 601, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72. 73a, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 

TIME RATES 

No. 6 EU 1/1/69-Rec'd 11/27/68, 

6. SPOT ANNOUNCEMENTS 
1 MINUTE-FIXED 

1 x  15 312 x  
26 x  13 500 x  
52 x  11 1000 x  
156 x  9 1500 x  
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK, ROS: 12 ti 18 tl 24 ti 30 ti 
1 min  9.50 9.00 8.50 8.00 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

DISCOUNTS 
13 mle-10% 26 wk-20% 52 wk-30% 

8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  75 55 40 30 25 
5 U per wk, 10% discount. 

DISCOUNTS 
13 wk-10% 26 wk-20% 

KDAL 

8 

52 wk-30% 

1936 

DULUTH, MINN. 

CBS Radio Network 

e RFA1B 

A WGN Continental Group Station 

Subscriber to the NAB Radio Code 
Media Code 4 224 2300 4.00 
KDAL, Inc., 425 W. Superior, Duluth. Rim]. 55802. 
Phono 218-727-8911. Teletype 910-561-2522. 

I. PERSONNEL 
General Manager-Odin S. Ramsland, 
Sales Manager-Cal Haworth. 
Promotion Manager-Carl C. Caspersen. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 
New England-Bill Creed Associates, Inc. 
Minneapolis-Harry S. Hyett Co., Inc. 
Denver-Bob Ilia Co., Inc. 

3. FACILITIES 
5,000 w.: 610 kc. Directional-night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10e, lle. 12e, 13e, 14e. 16. 
Basic Rates: 20b. 21a, 21d, 22b, 23a, 24a, 24b, 24e, 

25a, 26, 27, 28a, 29a, 33a. 
Contracts: 400. 41, 44a, 44b, 46, 47a, 48, 50, 51a, 
51b. 51c. 

Comb.; Cont. Discounts: 60b, 60d. 60f, 601, 6Ia. 
Cancellation: 70a, 70e, 71e, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 

No. 15 Err 1/1/68-Reed 12/12/67. 
AA-Mon (bru Sat 6-10 am & 4-7 pm. 
A-Mon thru Sun 10 am-4 pm; Sun 4-7 Pm 
B-Mon thru Sun 7 pm-midnight; Sun 7-10 aro. 
C-Mon thru Sat midnight-6 am. 

IL SPOT ANNOUNCEMENTS 
FIXED POSITION 

Ix 26x 520 104x I56x 260x 520x 
AA.. 30.00 29.00 28.00 27.00 26.00 25.00 24.00 
A....., 23.00 22.00 21.00 20.00 19.00 18.00 17.00 
B___ 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
C: 30% of A. 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
IMPACT PLAN 
(7-day rotation) 
6 Plan 12 Plan 18 Plan 24 Plan 

AA   26.00 25.00 24.00 23.00 
A   21.00 20.00 19.00 18.00 

  8.50 8.00 7.51) 7.00 
TOTAL AUDIENCE PLAN 

(7-daY rotation) 
Plan I, 12 ti (6AA, 4A, 2B)  240.00 
Plan II. 18 ti (9AA. 6A, 3B)_-__ ........ 
Plan III, 24 ti (12AA, 8A, 4B)-   . 108.00 

8. PROGRAM TIME RATES 
6 AM-7 PM: I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  157.50 82.50 45.00 37.50 32.00 
All other times: 40%. 
5 Programs per week, 10% discount. 
1-minute, 20/30-second spots and Programs may 
combine to earn weekly frequency discounts. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

WAKX 
1959 

SUPERIOR, WIS. 
Media Code 4 224 2415 0.00 
Quality Radio, Inc., House of Vas, 1810 N 16th 
SL Superior, Wis. 54880. Phones Duluth-218-727. 
7271: Superior 715-394-6695. 
STATION'S PROGRAMMING DESCRIPTION 

WARN: Programmed for adults. 
MUSIC: general popular such as showtunes„ standards 
and middle-of-the-road. NEWS: network and local 
on hour. Daily telephone discussion programs with 
appeal to housewives. M-F, 9-10 am & 1-2 pm. Ac-
tive in community affain through frequent editorials. 
Sun: music and news. Contact Representative for 
further details. Reed 5/24/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Lewis M. Latto. 
Operations Manager-Roy W. Ilarnish. 
Sales Manager-Hugh C. McKay, 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
500 w. days; 970 ka. Non-directional. 
Operating schedule: 6 am-local sunset, 7 days a 
week. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 2a, 2b, 3e. 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15a, Lie, 16. 
Basic Rates: 20a, 21a, 21b, 22a, 23a, 24a, 241,, 24e, 

25c, 28b, 28e, 29a, 30, 32e. 33a. 
Contracts: 40e. 41, 42b, 44a, 44b, 46, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60e, COL 61b, se, 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod, Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective January 1, 1962. 
Rates received December 8, 1961. 

6. SPOT ANNOUNCEMENTS 
Per week: 1-1 5-12 13-25 26-38 33-52 
5 times: wks. who. wire, irks. who, 
1 minute__ 9.75 8.25 7.50 6.75 8.25 

30 seconds .._ 7.80 6.60 6.00 5.40 5.00 
10 times: 
1 minute  7.70 7.10 6.60 6.25 5.75 

30 seconds   6.20 5.70 5.30 5.00 4.80 
15 times: 
1 minute__ 7.30 6.60 6.10 5.65 5.25 

30 seconds   5.80 5.30 4.90 4.50 4.20 
20 times: 
1 minute  6.50 6.20 5.30 5.00 4.75 

30 seconds   5.20 5.00 4.20 4.00 3.80 
8. PROGRAM TIME RATES 

1 hr. 
1 time..   75.00 

50 ...... _ 67.50 
150 times..--   57.50 
250 times  48.75 
350 times  41.25 
550 times..._....- 37.25 

1,050 times  33.50 

1/2 hr. 
39.75 
35.75 
30.50 
28.00 
22.25 
21.00 
18.75 

WDSM 
1939 

SUPERIOR, WIS. 

1/4 hr. 
22.50 
20.25 
17.25 
14.75 
13.25 
11.75 
10.25 

NBC Radio Network 

5 min. 
15.00 
19.50 
11.75 
9.75 
8.25 
7.50 
8.75 

Subscriber to the NAB Radio Code 
Media Code 4 224 2530 6.00 
Northwest Publications, Inc., WDSM Bldg.. Duluth, 

Minn. 55802. Phones 218-727-8484; 715-394-9238, 
TWX 218-820-0275. 

Studies: Duluth & 921 Tower Ave., Superior, Wis. 

STATION'S PROGRAMMING DESCRIPTION 
WDSM: Programmed for general interest. 
NEWS: 30 min local and regional news at 7 am. 
12:30 pm & 5 pm. 10 min local news at 8 am. Local 
news headlines 4 times an hour 6-8 am. 1 nor hour 
8 am-5 pm. 5-1/2 min network news on lour. 15 
min network news at 6:30 am & 10:15 pm. Council 
proceedings broadcast whenever councils schedule 
sessions. Average 15 local high school. college and 
professional sporting events per month covering area 
Participating 73130n. Music policy concentrates on full 
orchestra arrangements of standards sign-on-10:30 nm, 
light classical 10:30 pm-sign-off. Contact Representa-
tive for further details. Rec'd 12/28/67. 

MINNESOTA 
I. PERSONNEL 
President-Robert B. Ridden 
General Manager-Robert J. Rich. 
Station Manager-W, J. Buesgen, 

2. REPRESENTATIVES 
MeGavren-Guild-PGW Radio, Inc. 
klinneanolls-W. L. Hurley. 

3. FACILITIES 
5,000 w.; 710 he, Directional-night only. 
Operating schedule: 5:30 am-midnight Mon Obeso 
Fri; 6:30 am-midnight Sat and Sun. CST. 

4. AGENCY COMMISSION 
15/0 time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e, 3b, Sr, 34. 4a, 5, 6a, 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 
Basic Rates: 20b, 21a, 21b, 21e, 22b, 23a, 23b, 24e. 

25a, 28b, 28c, 29e, 29b, 32e. 
Contracts: 40a, 42a, 42e, 43, 44b, 45, 46, 47e, 48, 49, 

50, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60b, 60d. 60e, 60f, 601, 61b, 

62b. 624. 
Cancellation: 70b, 70d, 71a, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 16 Eff 8/1/68-Reed 9/9/68. 

AA-6-9 am. 
A-5-6 am & 9 am-7 pm. 
B-7 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK, FIXED POS: 1 ti 
1 min_  12.00 
30 sec  9.50 

CLASS A 
1 min  8.00 6.00 
30 sec  6.50 5.00 

CLASS B 

10.00 
8.00 

6 ti 
10.00 
8.00 

12 ti 
8.00 
6.50 

Flat: 
1 min.  4.00 
30 sec  3.20 

7. PACKAGE PLANS 
SPECIAL SATURATION-BTA 

PER WK: 6 ti 12 01 18 ti 24 ti 
1 min    0.00 6.00 5.50 5.00 
30 see  7.00 5.00 4.50 4.00 

I min 30 see 
100 per wit  400.00 350.00 

8. PROGRAM TIME RATES 
MON THRU FRI: I hr 1/2 hr 1/4 hr 10 min 5 mln 
AA   70 39 25 21 11 
A   46 25 15 12 
.13   30 16 9 7 5 

DISCOUNTS 
3 days wkly-10% 5 days wkly-20% 

10. SPECIAL FEATURES 
NBC MONITOR PROGRAM SCHEDULE-

SATURDAY AND SUNDAY ONLY 
PER DAY: 9 tl 12 tl 18 ti 36 ti 
Sat or Sun 5.00 4.50 4.25 3.25 
Sat and Sun  4.50 4.25 4.00 3.00 

NBC MONITOR PROGRAM SCHEDULE-
SATURDAY AND SUNDAY 

AA-6 am-1 pm. 
A-1 pm-sign-off. 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
AA   100 39 26 21 15 
A   46 25 16 14 9 

DISCOUNTS 
3 per weekend-10% 5 per weekend--20% 

WEBC 
1924 

DULUTH, MINN. 

Subscriber to the NAB Radio Code 

Media Code 4 224 2645 2.00 
Roy H. Park Broadcasting of the Midwest, Inc., 

1001 E. 9th Sc., Duluth, Minn. 55805, 

STATION'S PROGRAMMING DESCRIPTION 
WEBC: Programmed for adults and teens. 
5 air personalities program top 40 single records, 
popular selling albums, old top 40 pop hits. Reach 
for adult and teen audience 6-9 am & 3-6 pm, house-
wives 9 am-3 pm, and teens after 6 pm. Some folk 
and folk rock after 12M. so% music and entertain-
ment. 15% news, 5% public affairs and religion. 
NEWS: from network at :55 past hour, local and 
regional at :25 past. Broadcast 1 local sports event 
per week, when in season, usually a high school 
event. Use audience participation: contests, phone 
requests, etc. Contact Representative for further 
details. Rec'd 11/27/67. 

I. PERSONNEL 
President-Roy H. Park. 
Executive Vice-President-Elmer F. Smith. 
Station Manager-Tom Wynn, 

2. REPRESENTATIVES 
Katz Radio, West. 

3. FACILITIES 
5,000 w.; 560 kg, Directional-separate patterns day 
and night. 
Operating schedule: 18 hours daily, CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 35, 3b, 4a, 4d, 5, 6e, 711. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 15c, 

I5d. 
Basic Rates. 20a, 20b, 21b, 22b, 23e, 24c, 25a, 26, 

27, 28a, 29e, 30, 32b, 33b. 
Contracts: 40a, 41, 44b, 46, 47s, 48, 49, 51a, 51e, 
Comb.; Cont. Discounts: 60b, 60f, 60h. 601, 61a, 61b, 

62b. 
Cancellation: 711e, 71a, 72, 730. 73b. 
Prod. Services: 81. 
Affiliated with American Contemporary Network. 
Affiliated with Katz Radio A.I.D. Plan. 
Schedules may be combined with Kiln Minneapolis-
St. Paul, Minn., to determine applicable frequency 
rate. 

(This listing continued on next page) 
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MINNESOTA 
Duluth (Minn.) -Superior (Wis.)-
W E B C-Continued 

TIME RATES 
No. 12 Eff 4/1/69-Reed 4/7/69. 

AAA-Mon thru Fri 7-10 am. 
AA-Mon thru Fri 3 pm-midnight; Sat & Sun 6 am-
7 pm. 
A-All other times except midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK, EA: I ti 6 ti 12 ti 18 ti 24 ti 
AAA   24 22 20 18 16 
AA     22 20 18 16 14 
A .   19 16 15 14 13 

30 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK, I MIN: 12 ti 18 ti 24 ti 30 tl 36 ti 
Tap I 
(1/2AAA/AA, 112M .... 144 198 240 270 288 
Tap II 
(1/3AAA/AA, 2/3A) .... 132 190 216 210 252 
30 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
5-min-150x applicable 1-min. 

10. SPECIAL FEATURES 
56-SECOND NEWS CAPSULES 

Applicable 1-minute rate plus: 
112 x 2.00 18+ 1.50 
Includes open, 1-minute spot and close. 

COMBINABILITY 
All spots regardless of length of classification may be 
combined for discount purposes as long as TAP spots 
of each length are properly distributed by time 
classes. 

WWJC 
1965 

SUPERIOR, WIS. 

Subscriber to the NAB Radio Code 
Media Code 4 224 2875 5.00 
WWJC Incorporated. 1120 E. EfeCuen St.. Duluth, 
Minn. 55808. Phone 218-626-2738. 
STATION'S PROGRAMMING DESCRIPTION 

WWJC: Programmed for adults. 
6:30-7:50 ans middle-of-the-road. 7:50-9 am reli-
gious programming, 9-10 am variety programming, 
11-11:30 am women's talk program. Noon block: 
commentary, world, regional and local news, middle-
of-the-road mum til 2:30 pm. 2:35-3:30 pm serious 
music, 4-5 pm folk, 5 pm-sign-off standard, middle-
of-the-road music. 65% music and entertainment, 
10% news, 25% public affairs and religion. NEWS: 
network at half hour, local :35 past hour, 5 min 
public affairs features hourly. Contact Representative 
for further details. Steed 5/27/68. 

I. PERSONNEL 
President-Floyd Bernard. 
General Manager-Roger Elm. 

2. REPRESENTATIVES 
East Coast-Gene Bolles Company. 
West Coast-Harlan G. Oakes, Inc. 

3. FACILITIES 
5000 w. days; 1270 kc. Non-directional. 
Operating schedule: 6:30 am-local sunset. CST. 
Partial simulcast operation. Simulcast 4.6 pm. For 
non-simulcast facilities see WWJC-FM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Is. 4b, 4d, 5, Ca, 7b, 8. 
Rate Protection: 10e, 12e. 13e, 14e, 15b. 16. 
Basic Rates: 203, 21a, 22a, 23a, 24b, 25b, 26, 28e. 

29b, 31, 33d. 
Contracts: 40a, 41. 42a, 43, 44e. 46, 47a, 48, 49, 

50, 51e. 
Comb.; Cont. Discounts: 60, 61b, 62a. 
Cancellation: 71a. 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with KIM Radio Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Elf 11/11/68-Reed 11/14/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 10/20 
1 X  2.00 1.50 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  50 25 14 8 

WWJC-FM 
1966 

SUPERIOR, WIS. 

Subscriber to the NAB Radio Code 
Media Code 4 224 2876 3.00 
WWJC, Inc., 1120 E. McCuen St.. Duluth. Minn. 

55808. Phones 218-626-2738. 715-394-7833. 
STATION'S PROGRAMMING DESCRIPTION 

WWJC-FM: Programmed for adults. 
4-5 pm folk, 5-6 pm middle-of-the-road music, 6-7 
pm religious, 7-8:30 pm standard, middle-of-the-road 
music, 8:35-9:30 pm classical music, 10 pm-12M 
semi-classical, standard. 75% music. 20% public 
affairs and religion. 5% news. NEWS: network at 
half hour, local and regional at :35 past hour, 5 min 
public affairs hourly. Contact Representative for 
further details. Reed 5/27/68. 

I. PERSONNEL 
President-Floyd Bernard. 
General Manager-Roger Elm. 

2, REPRESENTATIVES 
West Coast-Harlan G. Oakes, Inc. 
East Coast-Gene Bolles Company. 

3. FACILITIES 
ERP 100,000 w.: 105.1 mc. 
Operating schedule: 4 pm-midnight. CST. 
Antenna ht.: 749 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm-midnight. For simulcast facilities see WWJC. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25. 30, 4b. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. 12c, 13e. 14e, 15b, 16. 
Basic Rates: 200. 21a, 22e, 23e. 24b, 25b, 26. 28e. 

296. 31. 33d. 
Contracts; 40a, 41, 42a, 43, 440, 46. 47e, 48. 49. 

50. 510. 
Comb.: Cont. Discounts: 601), 61b. 62a. 
Cancellation: 71s. 72. 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 

Rates are identical to WWJC. See that listing. 

EAST GRAND FORKS 
Polk County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Grand Forks, N. D. 
(including East Grand Forks, Minn.) 

ELY 
St. Louis County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WELY 
1954 

• 
Subscriber to the NAB Radio Code 

Media Code 4 224 2990 2.00 
Northern Lakes Corp., Box 540, Ely, Minn. 55731. 
Phone 365-3285. 

I. PERSONNEL 
Pres. & Gang Mgr.-Vincent T. Hallett. 
Vice-President-It. M. Sever. 
Chief Engineer-Elliott Smith. 

2. REPRESENTATIVES 
William L. Hurley. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ire. Non-direc-
tional. 
Operating schedule: 6 am-I0 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3d, 4c, 5. 6a, 8. 
liste Protection: 15b. 
Basic Rates: 20a, 24b, 25a. 28b. 29a, 33d, 
Contracts: 42e. 42e. 43, 44s, 45, 46, 47e, 51a. 
Comb.: Cont. Discounts: 60e, 610. 
Cancellation: 701). 70e, 71a. 73b. 
Prod. Services: 82. 
Affiliated with KBS and NAB. 

TIME RATES 
Elf 1/1/69-Reed 12/30/68. 

6. SPOT ANNOUNCEMENTS 
ix 135 260 520 156x 260x 520x 

1 min 3.50 3.35 3.20 3.05 2.90 2.75 2.60 
7. PACKAGE PLANS 

SATURATION PACKAGE PLAN 
PER WK: 20 ti 90 tl 50 ti 100 ti 
1 min.-- ............ ......... 62.50 90.00 145.00 200.00 

8. PROGRAM TIME RATES 
lx I3x 26x 52e 156x 2600 5200 

1 hr.._ 30.00 25.00 22.50 21.25 20.00 18.00 - 
1/2 hr.. 18.00 17.00 16.25 15.50 15.00 14.75 ...-
1/4 hr.. 14.00 12.50 11.00 10.00 9.60 8.75 
10 min.. 10.00 9.00 8.50 8.00 7.50 7.00 6.50 
5 min.... 6.50 6.00 5.75 5.50 5.00 4.50 4.25 

EVELETH 
St. Louis County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WEVE 
1947 

• 
Subscriber to the NAB Radio Code 

Media Code 4 224 3105 6.00 
Carl Bloomquist, WEVE Bldg., Eveleth, Minn. 55731. 

Sh1-5922. 
I. PERSONNEL Owner-Carl BloomquisL 
General Manager-Ray E. Kent. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kg. 

Non-directional. 
Operating schedule: 6:15 a.m. to 10:15 p.m. Monday 
through Friday 6:15 a.m. to 11:30 p.m. Saturday; 
7:30 a.m. to 10:30 n.m. Sundays. CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL RATE POLICY 
Affiliated with RUS and SOBS. 

TIME RATES 
Rates effective May 1, 1959. 

Rates received December 11. 1950. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time__ 45.00 2.00 1.00 9.00 4.50 

13 times.. 42.00 25.20 16.80 8.40 4.25 
26 times.. 39.00 23.40 15.60 7.80 4.00 
52 times.. 38.00 21.60 14.40 7.20 3.75 
104 times.. 33.00 19.80 13.20 6.60 3.50 
156 times.. 30.00 18.00 12.00 6.00 3.25 
260 times.. 27.00 16.20 10.80 5.40 3.00 

FAIRMONT 
Martin County-Map Location D-I0 

See SRDS consumer market map and data at begin-
ning of the State. 

KSUM 
1949 

e 
Subscriber to the NAB Radio Code 

Media Code 4 224 9220 9.00 
Woodward Broadcasting, Inc., 300 N. Park St., Fair-
mont. Minn. 56031. Phone 507-235-5595. 

I. PERSONNEL 
Pres. & Gen"! Mgr.--Charles V. Woodward. 
Commercial Manager-Frank Endersbe. 

2. REPRESENTATIVES Grant Webb & Company. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w.; 1370 loe. Directional-separate patterns day 
and night. 
Operating schedule: 5:30 a.m. to midnight weekdays: 
7:00 a.m. to midnight Sundays. CST. 

4. AGENCY COMMISSION 
15/0 limo only; 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 20. 3a, 3b, 45, 44, 5, 6a, 7a. 
Bate Protection: 1013, 11b, 12b. 13b, lib. 
Basic Rates: 20a, 22a. 22b, 23a, 21b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 426, 45, 46. 470, 48. 
Comb.; Cont. Discounts: 60a, 60k, 61a, 61b, 62b. 
Cancellation: 705, 70e, 71a, 73a. 

TIME RATES 
Rates effective July 1. 1958. 
Rates received July 2. 1958. 

Rev. rates received August 29, 1980. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS -.6." 

(6:30 a.m. to 8:30 a.m., 11:30 a.m. to 1:00 
0.m., 5:30 p.m. to 8:60 p.m. weekdays; noon 

to 2:00 p.m. Sundays) 
1 1/2 1/4 10 5 1. 
hr. hr hr. min.irL 

1 time.,.. 65.00 40.00 25.00 24.00 16.00 9.50 
26 times_ 61.60 38.80 24.80 22.80 15.20 9.00 
52 times_ 60.00 37.00 24.60 22.20 14.80 8.90 
78 times.. 58.50 36.00 24.40 21.60 14.40 8.60 
104 times_ 55.30 33.70 24.20 20.20 13.60 8.10 
156 times_ 52.00 32.00 24.10 19.20 12.80 7.60 
260 times_ 48.80 30.30 24.00 18.00 12.00 7.10 
312 times_ 45.50 28.00 23.00 16.80 11.20 6.70 

1 time.... 
26 times.. 
52 times_ 
79 times.. 

104 times_ 
156 times_ 
260 times.. 
512 times_ 

CLASS "B" 
(All other times) 

50.00 30.00 20.00 18.00 
47.50 28.50 19.00 17.10 
46.90 27.70 18.50 16.65 
45.00 27.00 18.00 16.20 
42.50 25.50 17.00 15.30 
40.00 24.00 16.00 14.40 
37.50 22.50 15.00 13.50 
35.00 21.00 14.00 12.60 

12.00 
11.40 
11.10 
10.80 
10.20 
9.60 
9.00 
8.40 

7.50 
7.10 
6.90 
6.80 
6.40 
6.00 
5.60 
5.30 

30 
sec. 
7.50 
7.10 
6.90 
6.80 
6.40 
6.00 
5.60 
5.30 

5.50 
5.20 
5.10 
5.00 
4.70 
4.40 
4.10 
3.9c 

7. PACKAGE PLANS 
SATURATION PACKAGE PLAN 

(Run-of-schedule) 
Per week: 1 min. 30 see. 1 min. 30 sec. 

15 times 100.00 75.00 30 times.... 165.00 125.09 
25 times 150.00 112.00 50 times__ 240.00 180.00 

Additional Discounts 
Package Plan Only 

Consecutive weeks: 
13 weeks._-. 5% 52 wecks________ 10% 
26 weeks_....... 7.1/2% 

FARIBAULT (1 AM; 1 FM) 
Rice County-Map Location E-9 

See SUDS consumer market map and data at begin. 
nine of the State. 

KDHL 
1947 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 224 9935 9.00 
KDHL Broadcasting Co., Faribault, Minn. 55021. 
Phone 334-4345. 

I. PERSONNEL 
General Manager-J. E. Hyde, Jr. 
Commercial Manager-Palmer Dragsten. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
5.000 w.; 920 kc. Directional-separate patterns du 
and night. 
Operating schedule: 5-2 am daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35, 4a, 4d, 5, On, 7b, 8. 
Rate Protection: 10a, lla. 12a, 13a, 14a, 15a, 15n. 
Basic Rates: 20a, 21d, 22b, 24b, 250, 26. 
Contracts: 40a. 47a. 
Comb.: Cont. Discounts: 60b, 61b. 
Cancellation: 705, 70e, 710, 73b. 
Prod. Services: 89. 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Eff 5/1/66-Reed 5/9/66. 

6. SPOT ANNOUNCEMENTS 
thru Sat 6:29-8:30 am, 11:29 am-1 pm, 

& 5:29-8 pm; Sun 11:59 am-2 pm. 
B-All other times. - I 14 14 - - 30 See-

1 x   0.50 7.50 7.50 5.58 
26 x  . 9.00 7.10 7.10 5.20 
52 x  8.90 6.90 6.90 5.10 
78 x__ .................. ...... _ ....... _  8.60 6.80 6.80 5.00 

6.40 6.40 4.70 
6.00 6.00 4.40 

260 x   7.10 5.60 6.60 4.10 
312 x ............... ___ ..... __.___ 6.70 5.30 5.30 3.90 

7. PACKAGE PLANS 
PER WK, ROS: 15 ti 25 ti 30 ti 50 11 

30 sec... 75 112 125 180 
DISCOUNTS 

13 comae wk-5% 52 comae wk-10% 
26 conoce wk-7-1/2% 

8. PROGRAM TIME RATES 
A-Mon thru Sat 5:29-8:30 am. 11:29 am-1 pm. & 
5:29-8 pm; Sun 11:59 am-2 pm. 
B-All other times. 
I HR: A B 
1 a  95.00 70.00 
26 x     90.25 66.50 
52 x   87.88 64.75 
78 x   85.50 63.00 
104 x.  _ 80.75 59.50 
156 x.  . 76.00 56.00 
260 x.. 71.25 52.50 
312 3.   66.50 49.00 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

KDH L-FM 
1968 

e 
Media Code 4 224 3336 7.00 
KDHL Broadcasting Co., Faribault. Minn. 55021. 
Phone 334-4345. 

I. PERSONNEL 
General Manager-J. E. Hyde, Jr. 
Commercial Manager-Palmer Dragsten, 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
ERP 3,000 w. vert., 3,000 w. boric.; 95.9 mc. Stereo. 
Operating schedule: 9 am-10 pm. CST. 
Antenna ht.: 278 ft. above average terrain. 

4. AGENCY COMMISSION 
15% thee only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, at, 3a, 4a, 44, 5, 6a, 7b, S. 
Rate Protection: 10a. 
Basle Rates: 20a, 21d, 22b, 24b, 26. 
Contracts: 40a, 47a. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Elf 12/1/67-Reed 6/6/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x  6.65 156 x 4.85 
26 x  6.20 200 x 4.20 
52 x  6.00 312   4.00 
78 x.  5.60 468 x.    3.85 
104 x  5.35 624 z 3 75 

8. PROGRAM TIME RATES 
1 HOUR 

1   55.50 156 x  40.50 
26 x  51.70 260 x 35.00 
52 x  50.00 312 x  33.30 
78 x. 46,70 468 x 32.20 
104 x  44.40 624 x.   31.30 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

FERGUS FALLS (1 AM; 1 FM) 
Otter Tall County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KBRF 
1926 

C 
Subscriber to the NAB Radie Cede 

Media Code 4 224 3450 6.00 
Empire Broadcasting Stations, Inc., Box 494, Fergus 

Falls, Minn. 56537. Phone 218-736-7596. 
STATION'S PROGRAMMING DESCRIPTION 

KBRF: Programmed for adult rural and farm 
audience. 
FARM: 6-8 am, noon-2 pm, 6-8 pm. interviews, 
county agent reports, market reports, farm news, area 
news. 8 am-noon entertainment, middle-of-the-road 
music, community news, hospital notes. Noon-6 pm 
open mike and discussion shows, local news, guest 
interviens, remote broadcasts, road reports. 8 DM-
12M top 40, air personalities, music requests. NEWS: 
community action news at :55, national, regional, 
international on hour and at :30, weathercests at 
:15 & :45. SPORTS: national, regional, and local 
coverage as regular features, pro football and base-
ball, college football, basketball and local football, 
basketball, baseball play-by-play. Weather, tem-
perature reports and time signals. Contact Rerpesen-
motive for further details. Ree'd 12/1/67. 

I. PERSONNEL 
Pres. & Can't 5fgr.-Otto A. Korp. 
Vice-Pres. & Sales Mgr.-Don It. Fritzell. 
Program Director-Larry Nornos. 

2. REPRESENTATIVES 
Savaill/Gates. Inc. 
blinnespolls-Willism L. Hurley. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 1.000 w.; 1250 kc. 
Directional-night only. 

Operating Schedule: 5:00 a.m, to midnight, daily, 
4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 30, 40. 44, 5, ea. 70, 8. 
Rate Protection: 10a, Ila, 12a, 130, 14a, 15a, 151), 16. 
Basic Rates: 20a, 21a, 21b, 214, 22b, 23a, 24b, 25a, 
26. 28a, 29a, 32a, 33a. 
Contracts: 40a, 40c, 41, 42b, 42d, 44a, 44b, 45, 46. 
470. 49, 50, 510, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 601, 
61e, 62a, 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with MUS Radio Network. 
Member: National AgRadio Groups. Inc. 

(This listing continued on next Page) 
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Fergus Falls-K B R F-Continued 
TIME RATES 

En' 4/1/59-Ree'd 2/24/59. 
6. SPOT ANNOUNCEMENTS 

(All times Mon thru Sat except 11 am-1 pm) 
1 min 30 see I min 90 see 

1 x  7.55 5.45 156 x_  5.05 4.20 
13 x  7.35 5.30 260 x... 5.80 4.10 
26 x ........ ___ 6.85 4.90 312 ..... 5.45 3.80 
52 x.   6.50 4.65 624 x- 5.25 3.60 
104 x  6.15 4.35 1248 x  5.10 3.55 
Mon thru Sat 11 am-1 pm-extra 10%  

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  75.65 39.95 21.35 15.15 10.55 
13 x  73.40 38.75 20.75 14.80 10.25 
26 x.  68.20 36.05 19.95 13.75 9.60 
52 o  64.45 34.15 18.30 13.05 9.20 
104 x  60.65 32.20 17.30 12.35 8.70 
156 x  58.45 31.05 16.70 11.95 8.40 
260 x  58.04 30.25 16.30 11.65 8.20 
312 x  53.25 28.30 15.30 10.95 7.75 
624 x    10.55 7.45 
Mon Ohm Sat 11 am-1 pm-extra 10%  

K B R F-FM 
1967 

Media Code 4 224 3451 4.00 
Empire Broadcasting Stations. Inc., Box 494, 112 E. 

Lincoln Ave_ Fergus Falls, Minn. 56537. Phone 
218-736-7596. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Otto A. Karp. 
Station Manager-Donald W. Sampson. 
Sales Manager-Donald H. Fritzell. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Regional-William L. Hurley. 

3. FACILITIES 
ERP 28,700 w.: 103.3 mc. Stereo. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.; 270 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. Payable 10th of following 
month. 

5. GENERAL RATE POLICY 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff  Rec'd 12/1/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x  4.60 156 x  3.80 
13 x  4.45 260 x  3.60 
20 x  4.30 312 x  3.40 
52 x  4.20 624 o  3.00 
104 o 4.00 1248 x  2.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1 hr 1/2 hr 

1 x  25.00 13.20 156 x  19.40 10.70 
13 x  23.80 12.70 260 x  18.00 10.00 
26 x  22.40 12 .20 312 x 17.00 9.50 
52 x  21.60 11.80 024 x  14.60 8.30 
104 x  20.59 11.25 1248 x  12.20 7.10 

10. SPECIAL FEATURES 
5-min News-Applicable 1-min rate. 

FOSSTON 
Polk County-Map Location B-5 

See SRDS consumer market map and data at beginning 
of the State. 

KEHG 
I 966 

Media Code 4 224 9505 7.00 
E. P. De La Hunt Fosston Broadcasting Co.. Hwy. 

2. E., Fosston, Minn. 56542. Phone 218-435-2875. 

I. PERSONNEL 
Pres., Gen'l & Sta. Mgr.-E. P. De La Hunt. Jr. 

3. FACILITIES 
5,000 w.; 1480 ke. Non-directional. 
Operating schedule: 6 am-7 pm. CST. 

4. AGENCY COMMISSION 
15% net time; 2% cash discount with order. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Any combination of spots on KEHG and KPRM. 
Park Rapids, earns maximum discount on both sta-
tions. 

TIME RATES 
Eff Rec'd 9/27/68. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 
6 ti 12 ti 18 ti 24 tl 30 ti 96 ti 42 ti 48 tl 

1 wk.. 5.50 5.25 5.05 4.80 4.50 4.15 3.55 3.00 
4 wk.. 5.35 5.10 4.90 4.50 4.20 3.75 3.30 2.80 
8 wk.. 5.25 5.05 4.75 4.30 3.85 3.55 3.15 2.70 
13 wk 4.65 4.30 4.15 3.90 3.55 3.15 2.95 2.65 
26 wit 4.20 4.05 3.90 3.55 3.30 2.95 2.65 2.50 
52 wk 3.90 3.60 3.45 3.10 2.95 2.70 2.50 2.40 

30 SECONDS 
1 wk_ 4.15 4.00 3.85 3.70 3.55 3.40 3.00 2.70 
4 wk.. 4.05 4.00 3.75 3.45 3.40 3.15 2.80 2.55 
8 wk.. 3.90 3.75 3.60 3.30 3.15 3.00 2.70 2.50 
13 wk 3.75 3.60 3.45 3.15 3.00 2.80 2.65 2.40 
26 wk 3.60 3.45 3.30 3.00 2.80 2.65 2.40 2.35 
52 wk 3.40 3.25 3.00 2.80 2.50 2.50 2.25 2.25 

15 SECONDS 
1 wk.. 3.45 3.30 3.15 3.00 2.85 2.70 2.55 2.40 
4 wk.. 3.30 3.15 3.00 2.85 2.70 2.55 2.40 2.35 
8 wk.. 3.15 3.00 2.85 2.70 2.55 2.40 2.35 2.25 
13 wk 3.00 2.85 2.70 2.55 2.40 2.35 2.25 2.20 
26 wk 2.85 2.70 2.55 2.40 2.35 2.25 2.20 2.10 
52 wk 2.70 2.55 2.40 2.35 2.25 2.20 2.10 1.95 

SPECIAL 1-WEEK PACKAGE 
I min 30 see 15 see 

100 ti  .. 240 225 195 
8. PROGRAM TIME RATES 

COST PER MONTH 
PER WK: 5 MINUTES 3 mo 6 mo 12 ma 
1 11  35 25 20 
3 ti  85 75 60 
6 ti  125 115 100 

10 MINUTES 
1 ti  45 35 
3 ti  100 90 
6 ti  155 145 

1/4 HOUR 
1 tl  50 45 40 
3 ti  120 110 95 
6 ti  190 180 165 
6 day a week, 12-month program sponsors entitled 
to end rate on all spots. 

GOLDEN VALLEY 
Hennepin County-Map Location E-8. 

See SRDS consumer market map and data at begin-
ning of the State. 

See Minneapolis-St. Paul 
(including Golden Valley, Maplewood, 

Richfield, St. Louis Park, South St. Paul) 

30 
75 

130 

GRAND RAPIDS 
Itasca County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KOZY 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 224 3565 1.00 
Itasca Broadcasting Co.. 213-1/2 N. First Ave., W.. 
Grand Rapids. Minn. 55744. 218-326-3446. 

I. PERSONNEL 
General Manager-Robert D. Kennedy. 

3. FACILITIES 
1,000 w.; 1490 Ice. Non-directional. 
Operating schedule: 6:30 a.m. to 11:00 p.m. CST. 

4. AGENCY COMMISSION 
15/0 net time only: 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2h. la. 3b. 3d. 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 15h. 
Basic Rates: 200. 21a. 21b, 21e. 214. 22a, 22b, 23s. 

24b. 25a. 28a, 29e. 
Contracts: 40a. 41, 44a, 45. 46. 47a. Ma. 
Comb.: Cont. Discounts: 60a, 60f. 61e, 62d. 
Cancellation: 710. 72. 73a. 
Prod. Services: 80. 82. 
Affiliated with BIBS Radio Network. 

TIME RATES 
No. 3 Elf 5/1/67-Reed 2/22/67. 

6. SPOT ANNOUNCEMENTS 
lx 260 52x I04x 156x 260x 912x 

1 min 6.00 5.70 5.40 5.10 4.80 4.50 4.20 
30 sec 4.80 4.50 4.25 4.00 3.80 3.60 3.40 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti 50 30 20 15 10 
13x-5% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-30% 

HASTINGS 
Dakota County-Map Location E-9 

See SIMS consumer market map and data at begin-
ning of the State. 

KDWA 
1963 

Media Code 4 224 3680 8.00 
Hastings Broadcasting Co.. Box 186. 1800-1/2 Ver-

million St., Hastings, Minn. 55033. Phone 612-
437-3182. 

I. PERSONNEL 
General Manager-David L. Baudoln. 
News Director-Lew Jaquis. 

3. FACILITIES 
1.000 w. days; 1460 Ice. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, la, lb. 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, lla. 12e. 13a, 14e. 
Basle Rates: 20a. 220. 2213. 23a, 24b, 25a, 28e. 29a. 
Contracts: 40a. 45, 46, 47e. 
Comb.: Cont. Discounts: 60e. 61a, 61b. 
Cancellation: 70a, 70e, 71e. 73a. 
Affiliated with Keystone Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/68-Rec'd 1/30/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 1560 9I2X 
1 min......._... 6.00 5.50 5.00 4.50 4.00 3.00 
30 sec.  4.50 4.00 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
PER WK: 5 tl 10 tl 15 ti 20 tI 25 tl 
1 min  4.50 3.50 3.00 2.75 2.50 
30 sec  3.50 2.75 2.25 2.00 1.75 
PER DAY: 
10 sec  2.00 1.75 1.50 1.25 1.00 
30 sec  2.50 2.00 1.75 
1 min.  2.75 2.50 2.00 

8. PROGRAM TIME RATES 
I x 26x 52x 

1 hr  50.00 47.50 45.00 
1/2 hr  30.00 28.00 25.50 
1/4 hr  20.00 17.25 15.00 
10 min  12.50 11.75 10.75 
5 min  8.00 7.00 5.75 

HIBBING 
St. Louis County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

I04x I56x 
42.50 40.00 
23.00 21.50 
11.00 10.25 
9.75 8.75 
5.00 4.75 

3I2X 
37.50 
19.00 
9.50 
7.75 
4.50 

WMFG 
1995 

Subscriber to the NAB Radio Code 
Media Code 4 224 3795 4.00 
flubbing Broadcasting Co., WMFG Bldg., Hibbing, 

Minn. 55746. Phone 218-263.7531. 
I. PERSONNEL 
President-Frank Befera. 
Gen'l & Sales Mgr.-Lester A. Rutstein. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Los Angeles-Lee F. O'Connell Co. 

Hurley. 
3. FACILITIES 

1.000 w. days. 250 w. nights; 1240 kc. 
Non-directional. 

Operating schedule: 6:00 a.m. to 11:00 D.M. CST. 
4. AGENCY COMMISSION 
15% on net time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. la. 3b, 40. 5, 6a. 
Rate Protection: 15b. 
Basle Rates: 20b. 21e, 21d, 22a, 221). 23a, 24b. 25e, 

29a. 
Contracts: 40a. 42a. 43, 44e, 45. 50, 510. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 70b. 70d. 71b, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective November 1, 1958. 
Card received November 7. 1956. 

Rev. (effective date) reed October 15, 1958 
6. SPOT ANNOUNCEMENTS 

I x 26x 520 650 130x I56x 2604-
1 min 5.75 5.45 5.30 5.15 4.85 4.55 4.25 

HUTCHINSON 
McLeod County-Map Location D-9 

See SRDS consumer market map and data at begin 
sting of the State. 

KDUZ 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 224 3910 9.00 
North American Broadcasting Co.. Hwy. 15, Hutchin 

son, Minn. 55350. Phone 896-1555. 
I. PERSONNEL 
General Manager-Heinz R. Fruck. 
Sales Manager-Larry Graf. 
Program DIrector-Wally Sylvester. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1,100 w; 1260 lac. days. Nondirectional. 
Operating schedule: 5:30 a.m. to local sunset week-
day.: 7:00 a.m to local sunset Sundays. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded copulation, 
General: 1h, 2b, 3a. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10h. 11h. 12h, 13h. 14h. 15b. 
Basle Rates:. 20b. 211), 21d, 22a, 22b, 23a, 24e, 24b, 

25c, 26, 28b, 28e. 29a, 30, 31. 32b. 33b. 
Contracts: 40a, 41, 42a, 42c. 43. 440. 44b, 45, 46, 

47e, 48. 50, 51b. 
Comb.: Cont. Discounts: 60a, 00e, 60f, 60g, 60h, 

601. 61a, 61h. 
Cancellation: 700, 70e, 71.0, 72, 730, 73b. 
Prod. Services: 80. 82. 
Member: National Ag Radio Groups, Inc. 

TIME RATES 
Rates effective December 1, 1954. 
Rates received November 15, 1954. 

6. SPOT ANNOUNCEMENTS 
(.1 (t) (*) 

1 x 5.75 3.75 156 x  4.55 
28 x  5.45 3.55 260 x ..... _._... 4.25 
52 x  5.30 3.45 312 x..._......«.. 4.00 
65 x  5.15 3.35 624 +...-.- 3.75 
130 x  4.85 3.15 

(*) 100 words. (t) 50 words. 

INTERNATIONAL FALLS 
Koochiching County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

(t) 
3.05 
2.85 
2.60 
2.85 

KGHS 
1959 

Media Code 4 224 4140 2.00 
KGHS. Inc.. Box 591. International Falls. Minn. 

56649, Phone 218-283-3481. 

STATION'S PROGRAMMING DESCRIPTION 
NOBS: Programmed for general interest. 
NEWS: 5 min on hour. headlines on hall hour. 
Major newscasts at 7:30 am. noon, 6 pm & 10 pm. 
Middle-of-the-road music format including mostly 
standard and popular music, with a little country 

MINNESOTA 
and current popular music included. SPORTS: cover-
age includes play-by-play of pro baseball and foot-
ball, college football and local high school and junior 
college. Special programa each week on hunting or 
fishing, community events, farm news, and free want 
ad service to listeners. Emphasis on local news and 
sports coverage. Local air personalities handle all 
programs, except network feeds and selected special 
programs. Contact Representative for further details. 
Reed 7/14/67, 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Daniel D. Ganter. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 

3. FACILITIES 
250 w.; 1230 ke. Non-directional. 
Operating schedule: 6:00 am-midnight Mon thru Sun. 
CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2a, 2b, 3a, 3b, 3d. 4a, 5, 6a. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15a, 15b. 
Basle Rates: 20b, 21a, 21d, 22a, 22b, 23b, 24b, 24c, 

25a, 26, 28h, 28c, 29a. 
Contracts: 40a. 41, 42b, 42d, 44a, 94b, 45, 46, 470, 

48, 51e. 
Comb.; Cont. Discounts: 60b, 601, 61a, 61b, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with NAS Radio Network. 
Member: Minnesota Star Network, 

TIME RATES 
Rates effective July 1, 1963. 
Rates received June 6, 1963. 

6. SPOT ANNOUNCEMENTS 
(1 Minute or less) 

1 ti  . 5.50 156 ti__________ 4.25 
13 ti  5.25 260 ti_____.- 4.00 
26 ti  5.00 520 ti   3.50 
52 ti  4.50 1040 ti  3.00 

7. PACKAGE PLANS 
(1 minute or less) 

PER WK: ea ea 
10 t I  4.40 20 ti  3.90 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

I ti  40.00 25.00 15.00 9.00 
13 ti  38.00 23.00 14.00 8.50 
26 ti    36.00 21.00 19.00 8.00 
52 Li  34.00 19.00 12.00 7.50 
156 LI  32.00 17.50 10.00 7.00 
260 ti  30.00 16.00 9.00 6.00 

LITCHFIELD 
Meeker County-Stop Location D-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KLFD 
1958 

Subserlber to the NAB Radio Code 
Media Code 4 224 4255 8.00 
Litchfield Broadcasting Corp.. Box 919, Litchfield, 
Minn. 55355, Phone 693-3212. 

I. PERSONNEL 
President-Herb Gross. 
General Manager-Itob Miller. 

2. REPRESENTATIVES 
Minneapolis-Herb Gross, 2212 Foshay Tower, Min-

neapolis. Minn. Phone 336-5522. 
3. FACILITIES 
500 w. days; 1410 lac. Non-directional. 
Operating schedule: 6:00 am to local sunset Mon thru 
Sat: 7:30 am to local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

(This listina continued on next nags) 
5. GENERAL ADVERTISING See coded regulations 

General: la. 213, la. 3b, 3d. 4a, 4d, 5. 6a, 7b, S. 
Rate Protection: 10b. lib, 121). 13b, 14b. 
Basle Rates: 20a. 21a, 23a, 24b, 25c, 28a, 290. 31, 

330. 
Contracts: 40a, 42a, 42c, 43, 44a. 44b, 45, 46, 47a, 

48, 51a, 51b, 
Comb.: Cont. Discounts: 60b, 626, 60e, 60f. 60h, 

61a, 61b, 62h. Old. 
Cancellation: 70a. 710. 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effectIve--. 

Rates received April 21, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE on LESS 

I ti  6.00 156 ti  5.25 
26 ........ _ ..... _ 5.75 260 ti  
52 ti  5.50 500 ti..................._.._._ 4.75 
Special bonus merchandising service available, mini-
mum schedule of 10 announcements or programs per 
week or more on a consecutive 4-week or more sched-
ule or 50 announcements or programs used within a 
30-day period. 

LITTLE FALLS 
Morrison County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KLTF 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 224 4970 5.00 
The Little Falls Broadcasting Co., 70 N. E. let 

Ave., Little Falls, Minn. 56345. Phone 612-632-
5414. 

(This listing continued on next page) 

September 1, 1969 Spot Radio Stations 509 



MINNESOTA 

Little Falls-K LT F-Continued 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John H. Lemme. 
Commercial Manager-R. J. Rudeek. 

3. FACILITIES 
5000 w. days: 960 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3a, 31). 3d, 4e, 44. 5, 6a, 7e. 8. 
Rate Protection: 10e, lie. 12e. 13e. 14e, 15e. 
Basle Rates: 20e. 21a. 21d, 22a, 22b, 23e. 24b, 2514 

26. 27. 28a. 29a. 33e. 
Contracts: 40e. 41, 42b, 424. 43, 44b, 45, 46, 47e, 

40, 51e. 
Comb.; Cont. Discounts: 60b, 604. 60e, 61e, 621). 

624. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 80. 82. 

TIME RATES 
No. 4 Elf 5/1/69-Reed 4/24/69. 

A-7-8:30 am, 11:30 am-1 pm, 5:30 pm-sign-off. 
B-6-7 am, 8:30-11:30 am, 1-5:30 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

lx 260 52e 104e 156x 260X 
1 min  4.20 4.10 4.00 3.75 3.50 2.75 
30 sec  3.50 3.40 3.30 3.10 2.65 2.40 

CLASS B 
1 min.  3.40 3.25 3.15 2.85 2.65 2.20 
30 sec  2.60 2.50 2.40 2.30 2.10 1.90 

SHORT SPOTS 
Maximum 35 words. minimum 130e. ea  1.60 

TIME SIGNALS 
Maximum 15 words, minimum 260x, ea-  .75 
13-week contracts. 

8. PROGRAM TIME RATES 
CLASS A 

Ix 265 525 
1 hr  37.50 33.50 31.50 
1/2 hr  23.90 21.45 20.35 
1/4 hr  15.05 12.90 12.20 
10 min  11.00 9.90 9.45 
5 min..._   6.85 6.25 5.95 

104x 
29.70 
19.25 
11.55 
8.90 
5.65 

156e 
28.00 
18.10 
10.70 
8.50 
5.25 

260x 
26.40 
17.00 
10.25 
8.15 
4.95 

CLASS B 
1 hr  32.00 29.00 27.50 25.85 25.00 23.25 
1/2 hr  19.80 18.25 17.40 10.40 15.55 14.50 
1/4 hr  12.00 11.10 10.50 10.00 9.35 8.80 
10 min  9.60 8.80 8.05 7.75 7.25 6.85 
5 min.  5.40 4.80 4.60 4.40 4.20 3.95 

FREQUENCY DISCOUNTS 
CLASS A 

-3 ti per wk- -6 ti per wk-
PER WK: 1/4 hr 10 min 5 min 1/4 hr 10 min 5 min 
13 wk  36.90 27.75 18.15 54.90 37.50 29.70 
26 ask  33.30 21.30 16.50 50.10 35.55 27.60 
39 wk..  30.60 21.75 15.15 48.75 35.00 26.40 
52 vat  27.75 20.10 13.80 46.80 33.00 25.20 

CLASS B 
13 wk.  33.15 23.85 14.85 49.50 35.00 28.50 
26 wk  27.75 22.25 13.95 46.20 34.00 26.40 
39 wit  -5.05 19.50 12.45 44.70 32.40 23.10 
52 wk  22.35 18.15 11.00 43.80 28.80 19.80 

LONG PRAIRIE 
Todd County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KEYL 
1959 

C DD 
Subscriber to the NAB Radio Code 

Media Code 4 224 4485 1.00 
Dalryland Broadcasters, Inc.. 23 Second St.. S., 
Long Prairie, Minn. 56347. Phone 612-732-2164. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ken Eidenschink. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 hr. 

Non-citrectional. 
Operating schedule: Mon thru Sat 5:40 am-11 pm; 
Sun 7 am-11 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. lb. 3a, 4a, 4d, 5. 6a, 7a. 8. 
Rate Protection: 1051. Ild, 12d. 1351, 14d. 
Basle Rates: 20b, 22b. 24a, 24b, 25a, 28e. 29a, 33a. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 45, 46, 47e. 

51b. 
Comb.; Cont. Discounts: 60b. 60d, 61a, 61b, 62b, 

624. 
Cancellation: 70a, 70c. 71a. 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
No. 3 Eff 2/1/67-Itee'd 2/22/67. 

6. SPOT ANNOUNCEMENTS 

Ix 26e 52e 156x 260x 500x 
1 min or less 6.00 5.75 5.50 5.25 5.00 4.75 
Special bonus merchandising service available, mini-
mum schedule of 10 spots or programs per week or 
more on a consecutive 4 week or more schedule or 50 
spots or programs used within a 30 day period. 

8. PROGRAM TIME RATES 

Ix I3x 26e 520 156e 260x 
1 60.00 57.50 55.00 52.50 50.00 47.50 
1/2 hr.____. 36.00 34.50 33.00 31.50 30.00 28.50 
1/4 24.00 23.00 22.00 21.00 20.00 19.00 
5 min..... ..... 12.00 11.50 11.00 10.50 10.00 9.50 
Special bonus merchandising service available, mini-
mum schedule of 10 announcements or programs per 
week or more on a consecutive 4 week or more sched-
ule or 50 announcements or programs used within a 
30 day period. 

MANKATO (2 AM; 2 FM) 
Blue Earth County-Hap Location D-19 

See SRDS consumer market map and data at begin-
ning of the State. 

K EYC (FM) 
1968 

Media Code 4 224 4535 3.00 
Lee Enterprises. Inc., hoz 1210, Mankato, Minn. 

56001. Phone 507-387-7905. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Walter 2. Rothschild. 
Station Manager-Donald G. Herren 
National Sales Manager-Wayne W. Cribb. 

2. REPRESENTATIVES 
11-R Representatives, Inc. 

3. FACILITIES ER? 100.000 w.: 99.1 me. Stereo. 
Operating schedule: 8 am-midnight. CST. 
Antenna ht.: 864 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2h, 3a. 3d. 4a, 5, 6b, 8. 
Rate Protection: 10b, 14b. 
Basle Rates: 20b. 22a. 22b, 23a, 24e. 
Contracts: 40a, 41, 42a. 45, 46. 
Comb.: Cont. Discounts: 61a, 62e. 
Cancellation: 70b. 70c. 71a, 72, 73a. 
Prod. Services: 82. 
TV facilities: KEYC-TV. 

TIME RATES 
No. 1 Elf 4/1/68-Rec'd 5/2/68. 

6. SPOT ANNOUNCEMENTS 
(Based on 3 months) 

PER WK: 7 II 
1 min, per mo  59 
30 sec. per mo  36 

7. PACKAGE PLANS 
PER WK: 15 ti 20 ti 
1 min  41 49 
30 sec.  25 29 
No fixed positions all units rotated. 

10. SPECIAL FEATURES 
NEWS ON THE HOUR 

PER WK: 3 tI 7 ti 14 ti 
5 min  16.50 32.00 55.00 
Includes 1-minute spot. 

WEATHERCASTS AT :35 
2-1/2 min  12.50 23.00 42.50 
Includes 1-minute spot. 

KTOE 
1950 

C 

5 ti 3 ti I ti 
46 36 16 
31 22 9 

Media Code 4 224 4600 5.00 
Minnesota Valley Broadcasting CO.. Hwy. 14. Man-

kato, Minn. 56001. Phone 507-345-4537. 
Other Studios: St. Peter. Minn. 

STATION'S PROGRAMMING DESCRIPTION 
KTOE: Programmed for general interest. 
NEWS: 5 min news programs every hour. Summary 
of news 7:45 am. 11:50 am & 6 pm. Country and 
western music, farm news and markets 5:30-6:50 am. 
6:50-11:45 am. 1:05-5:45 pm & 6:30 pm-12:30 am. 
middle-of-the-road music featuring air personalities. 
11:45 am-1:05 pm news, weather, farm news and 
market programs. 5:45-6:30 pm news and weather 
programs. SPORTS: live baseball games, high school 
and college football and basketball games. 2 man 
news department, with 2 mobile units. Contact Repre-
sentative for further details. Rec'd 10/20/67. 

I. PERSONNEL 

President-1i. W. Linder 
Vice-President-Donald O. Linder. 

2. REPRESENTATIVES 
Savalli/Gates, 

3. FACILITIES 

5,000 w.: 1420 isc. days. Directional-night only. 
Operating schedule: 5:30 a.m. to 12:30 a.m. CST. 

4. AGENCY COMMISSION 

15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 20, 3a, 4d, 5, 6a, 7e. 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15b, 
Basic Rates: 20b, 21a, 22b, 23a, 25e. 26, 28a, 29a. 
Contracts: 40a, 41, 42d, 45. 46. 47e, 48, 50, 51a. 
Comb.: Cont. Discounts: 60b, 61a, 62b, 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS. 
Member: The Linder Group, Minnesota Farm Net-
work. 

TIME RATES 
Elf 4/I/69-Rec'd 2/10/69. 

6. SPOT ANNOUNCEMENTS 

PER WK: 5 ti 10 ti 15 ti 
1 wk.  8.00 7.50 7.00 
13 ask  7.50 7.00 6.50 
26 wit  7.00 6.50 6.00 
52 wk  6.50 6.00 5.50 

8. PROGRAM TIME RATES 

Ix 13e 26x 
1 hr  75 70 65 

45 40 38 
1/4 hr  25 22 20 
10 min   20 18 17 
5 min  16 15 14 

52e 
60 
36 
19 
16 
13 

104x 
57 
34 
18 
15 
12 

20 tl 25 ti 
6.50 6.00 
6.00 5.50 
5.50 5.00 
5.00 4.50 

KYSM K YS M-FM 
1938 1948 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 224 4715 1.00 
KYSM Radio, Box 1240. 101 N. Second, Mankato, 
Minn. 56001. Phone 507-345-4673. 
STATION'S PROGRAMMING DESCRIPTION 

KYSM: Programmed for adults, young adults and 
teens. 
NEWS: 5 min news on hour, headlines on half hour, 
major newscasts at 8 am, 12:05 pm, 5:45 pm & 10:05 
pm. News staff with mobile units. Special reports 
inserted in regular programming. MUSIC: combina-
tion of standards and pop formulized from 5:30 am-6 
pm. All pop from 6:05 pm-sign-off. AIR PERSON-
ALITIES handle all segments. Contact Representative 
for further details. Rec'd 4/24/69. 

I. PERSONNEL 
General 5ianager-Dick Painter. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1230 he. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 
17M-ERP 81,000 w.; 103.5 me. 
Antenna ht.: 540 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4e. 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20a, 22a, 22b, 23a, 241), 25a, 26, 28a, 

29a. 
Contracts: 40a, 44b, 46, 47a, 48. 
Comb.: Cont. Discounts: 60h, 601, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 73a, 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 
Member: Minnesota Star Network. 
FM offered as a bonus to sponsors using facilities 
of AM pending determination of separate FM rates. 

TIME RATES 
No. 3 ES 5/1/69-Reed 5/6/69. 

AA-6:30-8:30 am, noon-1 pm & 4-6 pm. 
A-All other times & Sun all day. 

6. ySRPLOT:ANNOUNCEMENTS 
-AA- - A - 

y  1 min 30 sec 1 min 30 see 
1 x  5.50 4.50 4.30 3.40 
52 x  5.00 4.10 3.85 3.00 
156 x  4.50 3.70 3.40 2.60 
312 x  4.00 3.30 2.95 2.20 
621 x  3.50 2.90 2.50 1.80 

7. PACKAGE PLANS 
WEEKLY PACKAGES/BTA 

PER WK: 
10 ti 15 ti 20 ti 25 II 30 tl 35 ti 40 it 

1 min 3.40 3.30 3.20 3.10 3.00 2.90 2.80 
30 sec 2.60 2.50 2.40 2.30 2.20 2.10 2.00 

8. PROGRAM TIME RATES 
CLASS AA 

PER YR: 624x 3120 260e 156e 52x lx 
1 hr    4 .00 44.80 51.80 56.00 
1/2 hr    23.50 25.20 26.90 31.10 33.60 
1/4 hr 15.70 16.80 17.90 10.70 22.40 
10 min.  11.75 12.60 13.45 15.55 16.80 
5 min  7.30 7.85 8.40 8.95 10.35 11.20 

1 hr  CLASS A 
  31.50 33.60 38.85 42.00 

1/2 hr.......,...   17.65 18.90 20.15 23.25 25.20 
  11.75 12.60 13.45 15.55 16.89 

10 min    8.80 9.45 10.10 11.65 12.60 
15/4.1iihr  

  5.45 5.90 6.30 6.70 7.70 8.40 

MAPLE WOOD 
Ramsey County-May Location E-8. 

See SRDS consumer market map and data at beginning 
of the State. 

See Minneapolis-St. Paul 
(including Golden Valley, Maplewood, 
Richfield, St. Louis Park, South St. Paul) 

MARSHALL 
Lyon County-Map Location B-9 

See SRDS consumer market map and data at begin-
ning of the State. 

KMHL 
1946 

Subscriber to the NAB Radio Code 
Media Cede 4 224 4830 8.00 
KMIIL Broadcasting Co., Marshall, Minn. 56258. 

I. PERSONNEL 
President--Harry W. Linder. 
General Manager-Gihnore F. Frayseth. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 he. 

Non-directional. 
Operating schedule: 6-1 am daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la. la, 3a, 4d, 5, 6a, 7b, 8, 
Rate Protection: 101), 111). 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a. 22b, 23a. 25e, 26, 28e. 29e. 

I56x 260e Contracts: 40a, 41. 4251. 45, 46, 47a. 48, 50, 51e. 
53 50 Comb.; Cont. Discounts: 60b, 61a, 62b. 
32 30 Cancellation: 70e, 70e. 71a, 72, 73b. 
17 16 Prod. Services: 80. 82. 
14 13 Affiliated with MRS Radio Network. 
11 10 Member: Ltnder Group, Minnesota Farm Network. 

TIME RAVES 
Err   Reed 6/1/66. 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti IS ti 20 ti 25 ti 
1 7.00 6.50 6.00 5.50 5.00 
13 wk...   6.50 6.00 5.50 5.00 4.50 
28 wk.  6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 70 42 22 18 14 
DISCOUNTS 

13x-5% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-30% 

MINNEAPOLIS-ST. PAUL 
(14 AM; 7 FM) 
(including Golden Valley, Maplewood, 
Richfield, St. Louis Park, South St. Paul) 
Hennepin County-Map Loeation E-8 
Ramsey County-Map Location E-8 
Watonwan County-Map Location D-6 

See SUDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

KDWB 
1951 

ST. PAUL 

mcgavren-guild 
pgw radio, inc. 

Subscriber to the NAB Radio Code 
Media Code 4 224 4945 4.00 
Yellen, Inc., Executive Offices. 63 S. First St., 

Minneapolis, Minn. 55401. Phone 612-332-8943. 
Studios: Box 7-630, St. Paul, Minn. 55119. Phone 

612-739-7755, 
I. PERSONNEL 
President-Victor Armstrong. 
Vice-pres. & Gen'l Mgr.-Harold Greenberg. 
Program Director-Deane Johnson, 

2. REPRESENTATIVES 
McGavren-Guild-PGIV Radio, Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights: 630 kg. 

Directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; rendered weekly or monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3b, 3e. 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: 10e, Ile, 12e, 13e. 14e, 15b. 
Basle Rates: 20a. 20b, 21a, 21b, 214, 22a, 22b, 23a, 

24c, 25e, 27, 28a, 30, 33a. 
Contracts: 40a, 41, 45, 46. 510. 51e. 
Comb.: Cont. Discounts; 60f, 601, 62d. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 11 Elf 6/1/28-Reed 6/2/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm & 7 pm-midnight; 
Sun 9 am-midnight. 
B-Tues thru Sat midnight-6 tun; Sun midnight-9 
am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
PER WK, 1 MIN: 1 ti 6 ti 12 ti 18 ti 24 ti 
AA 45 40 37 34 31 
A   35 30 27 25 23 

30 see: 80% of 1-min. 10 sec: 60% of 1-min. 
10. SPECIAL FEATURES 

NEWS 
PER WK: 1 ti 6 tl 12 ti 
AA   50 45 40 
A   40 35 30 

KEEY (FM) 
1969 

ST. PAUL 

11111 Fim 
A Malrite Station 

Media Code 4 224 5000 7.00 
Malrite of Minnesota. Inc., 611 Frontenac Pl., St. 

Paul, Minn. 55104. Phone 612-645-7757. 
STATION'S PROGRAMMING DESCRIPTION 

KEEY (PM): Programmed for 18-49 age grouts. 
MUSIC 95%: Hit Parade '69, preponderantly current 
popular hits and favorites from past 14 years. NEWS: 
5 min every hour including sports and weather. COM-
MERCIAL POLICY: 12 minutes per hour. Contact 
Representative for further details. Rec'd 4/24/69. 

I. PERSONNEL 
President-Milton Maltz. 
See'y/Treas.-Robert G. Wright. 
Vice-Pres. & Gen'l Mgr.-David R. Milian, 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 100,000 w. (hertz.), 100,000 w. (vert.) ; 102.1 

inc. Stereo. 
Operating schedule: 24 hours. CST. 
Antenna ht.: 445 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15a, 15h. 
Basic Rates: 200. 22a, 22b, 23a, 24a, 24b, 24e, 25a, 

26, IT, 188. 28c, 20a, 29b, 30, 33a. 
(This listing continued on next page) 
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Minneapolis-St. Paul-K E E Y (FM)-Cont'd 
Contracts: 408. 41, 428, 42d, 44a, 45, 46, 47a, 48, 

51a. 
Comb.; Cont. Discounts: 60f, 60g, 6014 601, 61a, 61b, 

62b, 62d. 
Cancellation: 70a, 70e, 718, 72, 73a, 73b. 
Prod. Services: 80. 
AM facilities: WMIN. 

TIME RATES 
No. 1 Eff 6/1/69-Rec'd 4/23/69. 

AA-Mon thru Fri 8-10 am & 5-10 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-I min--

YRLY: WKLY: AA A 
1 x  1 ti 12.00 10 00 
50 x 5 ti 11.00 9.00 
100 x . 10 ti._ .. ._.. 10.00 8.00 
150 x  20 ti 9 00 7.00 
250 x .....   30 ti ....... _.._._.. 8.00 6.00 
500 x..._  40 ti. 7.00 5.50 
1000 x  50 ti. 6.00 5.00 
10 see: 60% of 1-min. 

••••30 Itee• 
AA 
9.00 
8.00 
7.00 
6.08 
5.00 
4.50 
4.00 

7. PACKAGE PLANS 
7-DAY PENETRATION PLAN 

(1/3 AA, 2/3 A) 
PER WK: 10 ti 20 ti 30 ti 
1 min.  8.00 7.00 6.00 
30 sec  5.00 4.50 4.00 

KQRS KQRS-FM 

A 
7.00 
6.00 
5.00 
5.50 
4.00 
3.50 
3.00 

50 tl 
5.00 
3.00 

1948 1962 
GOLDEN VALLEY 

Media Code 4 224 5060 1.00 
Minneapolis-St. Paul Radio Broadcasters, 917 N. 

Lilac Dr., Minneapolis. Minn. 55422. Phone 612-
545-5801. 

STATION'S PROGRAMMING DESCRIPTION 
KQRS: Programs for adults 18 to 34 years of age. 
MUSIC: format ranges over middle-of-the-road, folk, 
rhythm and blues and popular Jazz. AIR PERSON-
ALITIES program all segments from established 
music lists. Top selling singles and albums are fea-
tured between 5 am-10 pm. 10 pm-5 ant: Nightwatch 
features-progressive rock. NEWS: every 20 min dur-
ing am and pm traffic times, twice each hour in 
other time periods. Announcers confine their brief 
comments to weather, sports, commercials and public 
service Items. Special features: Fudge Factor, a 
tongue-in-cheek estimate of the accuracy of the 
weather forecast. Contact Representative for further 
details. Reed 7/2/69. 

I. PERSONNEL 
Gen'l & Sales Mgr.-Richard A. Poe. 
Chief Engineer-John Tollefson. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

B. FACILITIES 
5.000 w. days: 500 watts nights; direetlonal-nights 
only. 1440 ke. 
Operating schedule: 24 hours. CST. 
FM-ERP 33,800 w.; 92.5 me. 
Operating schedule: 24 hours. CST. 
Antenna ht.: 263 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 40, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 1lb, 12b, 13b. 
Basic Rates: 200. 221). 23a, 24a. 250. 26. 28b, 29e. 
Contracts: 400. 46. 47a. 
Comb.; Cont. Discounts: 60a. 61b. 
Cancellation: 7016 70e. 71a, 73e. 

TIME RATES 
Elf 4/1/69-Rec'd 3/3/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm & 7-11 pm; Sat & 
Sun 7 am-11 pm. 
B-Mon thru Fri 11 pm-6 am; Sat & Sun 11 pm-
7 am. 

6. SPOT ANNOUNCEMENTS 
-AA--- -A- -B-

PER WK: I min SO see 1 min 30 see I min 80 see 
5 ti  14.00 12.00 12.00 10.00 5.00 4.00 
10 11  13.00 11.00 11.00 9.00 4.00 3.00 
15 ti  12.09 10.00 10.00 8.00 3.25 2.75 
20 ti  11.00 9.00 9.00 7.00 2.75 2.25 
10 sec: 50% of Class AA. A. 
May be combined for frequency discount. 

7. PACKAGE PLANS 
IMPACT PLANS 

(1/3 traffic AA, 1/3 housewife A, 1/3 evening A) 
WKLY: 18 II 24 ti 30 ti 36 tl 
1 min.  9.00 8.00 7.00 6.25 
30 sec  7.00 6.00 5.25 4.75 

CAUTION: 
It is inadvisable to use listing in-

formation from SRDS Catalogs for 

more than 30 days from their date 

of issue. A single mistake caused 

through use of out-of-date informa-

tion can be far more costly than the 

price of a subscription. Make certain 

you are working with current infor-

mation from the latest issue, because 

current information is safe informa-

tion. 
GO2A-7/ 

KRSI K R S I-FM 
1958 1962 

ST. LOUIS PARK MINNEAPOLIS 

KATZ RADIO 
WEST 

Subscriber to the NAB Radio Code 
Media Code 4 224 5175 7.00 
Roy IL Park Broadcasting of the Midwest, Inc., 4500 

Excelsior Blvd., Minneapolis, Minn. 55416. Phone 
612-926-1677. 

I. PERSONNEL 
Piesident-Roy H. Park. 
Executive Vice-President-Elmer F. Smith. 
General Manager-Gene C. Loftier, IT. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
1,000 w.: 950 he. Directional. 
Operating schedule: 24 hours daily. CST. 
F5I-ERP 30,000 w.; 104.1 me. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb, 45. 4d, 5. 6a, 7e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 

15e, 15d. 
Basic Rates: 20e, 20b, 21b, 22b, 23a, 24c, 25a, 26, 

27, 28a, 29a, 30, 32b, 33b. 
Contracts: 40e. 41, 44b, 46. 47e. 48, 49, 51e, 51e.. 
Comb.; Cont. Discounts: 60b, 60f, 60h, 691. 61a, 61b, 

62b. 
Cancellation: 70e. 71a, 72. 73e. 73b. 
Prod. Services: 81. 
Affiliated wItIt American Entertainment Network. 
Affiliated with Katv Radio A.I.D. Plan. 

TIME RATES 
No. 13 Elf 8/1/69-Rec'd 7/28/69. 

AA-Mon thru Fri 6-10 am es 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat 6 am-7 Pm: 
Sun noon-7 pm. 
B-Mon thru Sun 7 pm-midnight; Sun 6 am-noon. 
C'-Ail other times. Rates on request. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK, EA: I ti 6 ti 12 ti MG 24 01 
AA   40 36 34 32 30 
A   34 30 28 26 24 
  20 17 16 15 14 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PER WK: 12 tl 18 ti 24 01 
TAP I (1/3AA, 1/3A, 1/3B)  228 324 408 
TAP II (1/2AA. 1/2A)  288 414 528 
20/30 see: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr-flat 75.00. 10 min-175% of 1-min. 
1/4 hr-200% of 1-min. 5 min-150% of 1-min. 

COMBINABILITY 
All spots, regardless of length or classification. may 
be combined for discount purposes. Spot and program 
units may be combined for discounts on spots only. 

KSTP 
1923 

ST. PAUL 

NBC Radio Network 
411e. R Ai El 

A Hubbard Broadcasting Inc. Station 
Subscriber to the NAB Radio Code 

Media Code 4 224 5290 4.00 
Hubbard Broadcasting. Inc.. 3415 University Ave.. 

St. Paul, Minn. 55114. Phone 612-645-2724. T1,VX 
612-551-0918. 

Address all copy. copy instructions. transcriptions 
and records to Operation Desk, same address. 

I. PERSONNEL 
Pres. & Gent Mgr.-Stanley S. Hubbard. 
Station Manager-Gartleld Clark. 
Sales Manager-lark Nugent. 

2. REPRESENTATIVES 
Edward Petry & Company. Inc. 

3. FACILITIES 
50.000 w.; 1500 ka. Directional-nights only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2e, 3a, 4a, 5, 6e. It. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 16. 
Basic Rates: 20a, 21b, 23a, 24e. 24e. 25a, 28e, 29a, 

31. 13e. 
Contracts: 40a. 42a, 43, 44b, 45. 46, 47a. 48. 
Comb.; Cont. Discounts: 60b, 60g, 601, 61b. 
Cancellation: 70a. 70e, 710, 73b. 
Prod. Services: 80. 
Affiliated with NBC. 
Member: Minnesota Star Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 48 Eft 9/1/67-Rec'd 12/1/67. 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 um; Sat 6 am-7 pm. 
B-Mon thru Sun 7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA CLASS A. 

20/30 20/30 
PER WK: 1 min sec I min see 
1 ti  29.00 21.75 22.00 16.50 
6 ti  28.00 21.00 21.00 15.75 
12 ti  27.00 20.25 20.00 15.00 
18 ti  26.00 19.50 19.00 14.25 
24 ....... ..... _ .... 25.00 18.75 18.00 13.50 
30 ti  24.00 18.00 17.00 12.75 
36 or more ti  23.00 17.25 16.00 12.00 

ID ANNOUNCEMENTS 
ID's 15-seconds or less-50% uf the applicable 1-
minute rate. 

CLASS B 
50% of Class A rates. 

MAXIMUM 
EXPOSURE 
LOYAL  

LISTENERS 

UNTAPPED 

BUYERS-

In Metropolitan Minneapolis - St. 
Paul, KSTP's adult audience is hard 

to beat for frequency and reach. 

ADULT LOYALTY 
6 AM-Mid., Mon-Sun: 

Reach 63,600 unduplicated total 
men listening 21.4 1/4-hrs. a week 
Reach 91,100 unduplicated total 
women listening 26.6 1/4-hrs. a weak 

6 AM-10 AM, Mon-Fri, 
Morning Drive-Time: 

Reach 33,200 unduplicated total 
men listening 9.9 1/4 -hrs. a week 
Reach 50,000 unduplicated toial 
women listening 15.8 1/4 -hrs. a week 

10 AM-3 PM, Mon-Fri, 
Housewife Time: 

Reach 45,000 unduplicated total 
women listening 16.7 1/4 -hrs. a week 

3 PM-7 PM, Mon-Fri, 
Evening Drive Time: 

Reach 73,400 unduplicated total 
adults listening 11.4 1/4 -hrs. a week 

Source: ARB Minneapolis-St. Paul, Apr.-May '69, 
Metro Survey Area 

Represented 
Nationally 

by 

Edward Petry 

50,000 Watt Clear Channel 

MINNESOTA 
COMBINABILITY 

1-minute and 20/30 seconds may combine for dis-
count and combine with 15-seconds for 15-second 
frequency only. 

DISCOUNT 
52 mks-20%. 

KTCR 
1962 

MINNEAPOLIS 
Media Code 4 224 5405 8.00 
Albert S. and Patricia W. Tedesco, dba Hennepin 
Broadcasting Associates, 3701 Whinetka Ave., 
Minneapolis, Minn. 55427. Phone 612-544-1558. 
STATION'S PROGRAMMING DESCRIPTION 

KTC11: Modern country and western music for adults, 
city and rural. Early am and noon farm reports. 
ENTERTAINMENT: throughout day employing air 
personalities, weather, contests, and features. Country 
music star interviews M-F 2-3 pm, Sat 3-4 pm. 
NEWS: 5 min on hour, 2 min on half hour, local 
news accented, mobile unit employed. Sun, sign-on-
10 am religious music and talk, balance same as 
above. Facilities for on location broadcasts. Contact 
Representative for further details. Itec'd 8/14/67. 

I. PERSONNEL 
General Manager-Robert J. Rock. 
Sales Manager-Kenneth Firnstahl. 
Program Director-Gerald D. Cunning. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
Harlan G. Oakes, Inc. (Religious). 

3. FACILITIES 
500 w. days; 690 Ire. Directional. 
Operating schedule: 6:00 am-local sunset. CST. 
Partial simulcast operation. Simulcast 10 am-5 pm 
daily. For non.simuleast facilities see KTCR-FM. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2b, 3e. 4a. 5, 6a, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d. 
Basle Rates: 20b, 21a, 22b, 23e. 24e. 25a, 28b, 

29e. 30. 
Contracts: 40a. 41, 46. 47e. 50, 51a. 
Comb.; Cont. Discounts: 60e. 601. 62b. 
Cancellation: 70b, 70d, 71e. 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 4 Elf 12/1/66-Reed 11/1/66. 

AA-51on thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

(Within specified 1/2 hr periods) 
CLASS AA 

6 ti 12 ti 18 ti 24 ti 30 ti 
1 min................  18 16 15 14 13 
20/30 nec............. ..... 15 14 13 12 11 

CLASS A 
1 min 16 15 14 13 12 
20/30 sec  12 11 10 9 8 
10 sec: 50% of 1-min. 

Discount 
26 wk within year.... 5% 52 come wk. 10% 

FLOATING SCHEDULES 
CLASS AA 

1 min.. ......... ...... 16 15 14 13 12 
20/30 sec   12 11 10 9 8 

CLASS A 
1 min  15 14 13 12 11 
20/30 see  11 10 9 8 7 
10 sec: 50% of 1-min. 

Discount 
26 wk with year ........ 5% 52 consec wk 8% 

7. PACKAGE PLANS 
MIGHTY MITE 

40 ti. within 72 hours 400.00 
10. SPECIAL FEATURES 
National and Regional news on the hour (5 minutes) 
open and close: 1-minute commercial. 
PER WIC: AA A 
8 ti  35. 30. 
12 ti  30. 25. 
18 ti 25 20. 
24 ti  20. 15. 
Metro news on the half hour (2-1/2 minutes) open 
and close: 30-second commercial. 
Sports 5 minutes past the hour. 
6 ti .......18.00 16. 00 
12 ti 16.00 14.00 
18 ti    14.00 12.00 

K T C R-FM 
1956 

MINNEAPOLIS 
Media Code 4 224 5415 7.00 
Albert S. and Patricia W. Tedesco, dba Hennepin 

Broadcasting Associates, 3701 Whmetka Ave., Min-
neapolis. Minn. 55427. Phone 612-544-1558. 

I. PERSONNEL 
General Manager-Robert J. Rock. 
Sales Manager-Kenneth FIntstahl. 
Program Director-Gerald D. Cunning. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 
Harlan G. Oakes. Inc. (Religious). 

3. FACILITIES 
ERP 21,000 w.; 97.1 mc. Stereo. 
Operating schedule: 10 am-midnight Mon tbru Sat; 
10 am-midnight Sun. CST. 
Partial simulcast operation. Operated separately 5 
pm-midnight. For simulcast faclIties see KTCR. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See KTCR listing for coded regulations. 
Commercial continuity limited to 6 minutes per half-
hour. 

TIME RATES 
Elf Rec'd 3/1/68. 

6. SPOT ANNOUNCEMENTS 
lx 100x 250x 1000x 

8.00 7.50 7.00 5.00 
6.50 6.00 5.00 4.00 

1 min  
30 sec  
ID's-flat 3.50. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x  50 30 20 
10. SPECIAL FEATURES 

NEWSCASTS 
5-min at :60-flat 9.00. 
Includes opening and closing billboard and 1-minute 
spot. 

(Minneapolis-St. Paul continued on next page) 
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Minneapolis-St. Paul-Continued 

KUXL 
1961 

GOLDEN VALLEY 

A Universal Owned Station 

Media Cede 4 224 5520 4.00 

Universal Broadcasting Co. of Minneapolis-St. Paul, 
Inc.. 5728 Wayzata Blvd., Minneapolis, Minn. 
55416. Phone 612-544-3196. 

I. PERSONNEL 
President-Marvin Burton Kosofsky. 
Executive Vice-President-Lawrence Brandon. 
Station Manager-I. Fryer. 

2. REPRESENTATIVES 
Universal Broadcasting Corporation. 
Atlanta-Dora-Clayton Agency. Inc. 

3. FACILITIES 
1,000 w.; 1570 he. Non-directional. 
Operating schedule: 5:00 am-9:00 pm. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a, 5, 6a, 7a. 
Rate Protection: 10b, 111). 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 400. 45, 46. 475, 48. 
Comb.; Cont. Discounts: 60a. 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
Rates effective February 1. 1965. 
Rates received January 4, 1965. 

6. SPOT ANNOUNCEMENTS 
1 ti  11.50 260 ti 9.00 
26 ti  11.00 312 ti  8.50 
52 ti  10.50 520 ti  8.00 
104 ti  10.00 624 ti    7.50 
156 ti  9.50 1248 ti  7.09 
30 seconds-80% of applicable minute rate. 
ID's-50% of applicable minute rate. 

I. PACKAGE PLANS 
WEEKLY SATURATION 

PER WE: 1 min 1 min 
10 ti  95.00 20 ti 170.00 
15 ti  . 135.00 25 ti. 200.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  80.00 64.00 40.00 24.00 18.00 
26 ti  76.50 62.00 38.00 23.00 17.00 
52 ti  73.00 60.00 36.00 22.00 16.00 
104 ti  69.50 58.00 34.00 21.00 15.00 
156 ti  66.00 56.00 32.00 20.00 14.00 
260 Li  62.50 54.00 30.00 19.00 13.00 
312 ti  59.00 52.00 28.00 18.00 12.00 

e 

WAY L (FM) 
1960 

MINNEAPOLIS 

CM QUALITY MEDIA 
INCORPORATED 

F IMO 

Media Code 4 224 5750 7.00 
Contemporary Radio Inc., 3470 Highway 8. New 
Brighton, Minn. 55112. Phone 612-633-8667. 

I. PERSONNEL 
Pres. & G•el Mgr.-Jack I. Moore. 
Program Director-Buzz Robison. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 53,000 w.; 93.7 me. Stereo. 
Operating schedule: 6-2 am. CST. 
Antenna ht.: 421 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4a, 5, 6a, 7b. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15b, 
Basle Rates: 20b, 21a, 22a, 22b, 23a, 24b, 25a, 26, 

27, 28a. 29a, 30. 
Contracts: 40a, 41. 44a. 45, 47e, 51a, 51e. 
Comb.: Cont. Discounts: 60a, 60b, 6011. 60e, 601, 

61b. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Guaranteed minimum separation of 10 minutes be-
tween commercials on all programs. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 9/1/68-Rec'd 8/2/68. 
AA-Mon thru Sat 9 am-10 pm; Sun noon-sign-off. 
A-mi other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: 
lx 50x 100x I50x 250x 500x 1000x 

PER WK: 
I ti 6 ti 12 ti 18 ti 24 ti 96 ti 50 ti 

AA 14.40 13.70 12.95 12.25 10.80 9.35 7.95 
A.. 12.25 11.50 10.80 10.10 8.65 7.20 5.75 

30 SECONDS 
AA 8.65 8.25 7.90 7.55 7.20 6.50 5.75 
A.... 7.20 6.85 6.50 6.15 5.75 5.05 4.35 

7. PACKAGE PLANS 
PENETRATION PLANS 

PLAN I 
(2/3 AA, 1/3 A) 

WKLY: 12 ti 18 81 24 ti 96 ti 
1 min  11.50 10.80 9.35 7.95 
30 sec  ........ -. 7.20 6.85 6.50 5.75 

Pak II 
(1/2 AA, 1/2 A) 

1 min_ 10.80 10.10 8.65 7.20 
30 sec  6.50 6.15 5.75 5.00 

VVCCO 

makes 
Minneapolis 

St. Paul a 
One-Station Buy! 

8. PROGRAM TIME RATES 
I HR: lx 13x 26x 52x I04x I56x 260x 
AA 72.00 68.40 64.80 63.00 61.20 57.60 54.00 
A_ 57.60 54.75 51.85 50.40 48.95 46.10 43.20 

1/2 hr: so% of 1-hr. 10 min: 30% of 1-hr. 
1/4 hr: 40% of 1-hr. 5 min: 25% of 1-hr. 

WC C 0 
1924 

MINNEAPOLIS 

Rep.dLyCBS RADIO 
SPOT SALES 

CBS Radio Network 

Media Code 4 224 5865 8.00 
Midwest Radio & Television, Inc., 625 Second Ave. 

So., Minneapolis, Minn. 55402. Phone 612-332-
1202. 
STATION'S PROGRAMMING DESCRIPTION 

WCCO: Variety programming for general interest. 
AIR PERSONALITIES featured on all programs. 
NEWS: 30 min news-weather-sports 7 am, 5 pm & 
10 pm. 12-1/2 min local-regional-network news and 
weather on hour balance of day. Frequent docu-
mentaries and specials. SPORTS: play-by-play major 
league baseball, football and hockey games. college 
football. basketball and high school sports FARM: 
2 farm directors. ENTERTAINMENT: programs in-
clude varied music (current, standards, albums, show-
tunes) with public service and informational fea-
tures. Air personalities with humor-skits-parodies 
1:10-2 pm. Telephone discussion 2:10-2:55 pm. Con-
tact Representative for further details. Reed 7/12/67. 

I. PERSONNEL 
Executive Vice-President-Larry Haeg. 
cialea Manager-Phil Lewis. 
Commercial Manager-Robert E. Woodbury. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
50,000 w.; 830 Ire., Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 20. 2b, Is. 3b, 3e, 3d. 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10e. 12e. 13e. 14e. 15b. 
Basic Rates: 20a. 20b, 22a, 23a, 24a, 24e, 27, 29a, 

33a. 
Contracts: 40b, 41, 42a, 45, 46. 47a, Ma, 51b. 
Comb.; Cont. Discounts: 60a, 60d, Ella, 82a, 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 81, 82. 
Only 1 product or service may be advertised per 
commercial. 
Affiliated with CBS Radio Network. 

* 52.1% SHARE OF ADULT AUDIENCE! 

In most markets, you need two, three or more stations to 
reach 50% share of the radio audience. But in Minneapolis-
St. Paul, WCCO Radio does it alone. With 52.1% share of 
adult listeners. More than all other Twin Cities stations 
COMBINED! Makes time-buying easy. The one-
station buy! 

Persons 18+ per avg. Y. hr., 6 AM-12 Mid, Mon-Sun. 

* BIGGER AUDIENCES THAN TV! 

All Day . . . All Week: WCCO Radio attracts larger 
audiences than any television station in the Minneapolis-
St. Paul market. 

Persons 12+ per avg. Y. hr., 6 AM-12 Mid, Mon-Sun. 

Daytime: The WCCO Radio audience is greater than all 
four Minneapolis-St.Paul television stations COMBINED! 

Persons 12+ per avg. Y. hr., 6 AM-6 PM, Mon-Fri. 

Prime Time: WCCO Radio's morning audience tops the 
evening audience of any television station in the Twin 
Cities market. 

Persons 12+ per avg. Y. hr., Mon-Fri, 6-10 AM for WCCO Radio; 

6:30-10:30 PM for TV. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 31 Eft 8/1/68-Reed 7/1/68, 

6. SPOT ANNOUNCEMENTS 
Morning Drive-Mon thru Sat 5:59-10 am: 
PER WK: I tl 681 12 ti 21+ 
1 min 154 148 138 122 
30 see  130 125 117 103 
20 sec  Ill 105 100 88 
7 sec  50 45 
Afternoon Drive-Mon thru Fri 2:59-7 PM: 
1 min  . 148 142 133 118 
30 see  125 120 112 98 
50 sec..........-- .......................... -  106 100 96 84 
7 see  49 44 
Noon Hour-Mon thru Sat 11:59 am-1 pm: 
1 min.  144 138 129 114 
30 sec  120 115 107 93 
20 sec..... .............. .. ..... .__._. ..... _  104 98 93 82 
7 see  47 42 
Daytime-Mon thru Sat 10-11:59 am & 1-2:59 pm; 
Sat 2:59-6 pm; Sun 5:59 am-6 pm: 
1 min  100 85 77 65 
30 see  85 72 65 55 
20 sec  71 61 55 47 
7 sec  27 24 
Pogntume-Mon thru Fri 7 pm-5:59 am: Sat & Sun 
6 pm-5:59 am: 
1 min  70 60 55 47 
30 see  60 51 46 40 
26 sec  58 45 42 35 
7 sec  21 18 
10 sec: 7-see rate plus 25%  
Preferred position, extra 20%  
Minimum 13 per week on 7/10 sec spots. 

DISCOUNTS 
26 wk-4% 52 wk-6% 
Percentages rounded to nearest dollar. 
1-minute and 26/30-second spots may be combined 
with each other to earn lower rates. 7/10-second spots 
do not combine with other spots. Facilities In this 
section may not be combined with other sections to 
earn lower rates. Rates based on use within 7-day 
period, fixed, uninterrupted schedules. Starting time 
of spot determines classification. 

7. PACKAGE PLANS 
WEEKEND SATURATION PLAN-SAT & SUN 
PER WK. ROS: 4 ti 8 ti 12+ 
1 min  70 60 54 
20 sec  57 45 42 
May not be combined with each other, nor any other 
facilities to earn lower rates. 

8. PROGRAM TIME RATES 
Morning Drive-Mon thru Sat 6-10 am: 
PER WK: I ti 2 h 0ti 4 ti 5 ti 6 ti 
1/4 hr  269 262 256 249 243 235 
10 min  220 215 210 204 198 193 
5 min  138 135 132 127 124 120 
Afternoon Drive-Mon thru Fri 3-7 pm: 
1/4 hr.__ 264 257 251 245 238 231 
10 min  216 211 206 201 194 189 
5 min  135 132 129 125 122 118 

(This listing continued on next page) 

* 1.4 MILLION CIRCULATION 

WCCO Radio's net weekly circulation totals 1,406,400 
listeners. 90% adults. Nearly one million more adults 
than next station. 

Cume total persons 12+, 6 AM-12 Mid, Mon-Sun. 

* GIANT 110-COUNTY COVERAGE 

WCCO Radio serves a 110-county region. Population 
3.8 million. Buying income $9.9 billion. Actually TWO 
MARKETS IN ONE: Twin Cities metro center plus vast, 
rich non-metro area. Adds up to WCCO-Land. 
Circulation Pulse '68; 1968 Sales Management Survey of Buying Power 

* FULL-SIZE, COMPLETE RADIO 

24 hours a day with all major league sports, quality news, 
weather, farm, music, entertainment and CBS network 
programs. 30 top-talented local personalities. 

* SETTING OF TOP ACCEPTANCE 

Your sales message featured on WCCO Radio is sure of 
massive impact in a setting of outstanding acceptance. 
At a remarkably low cost-per-thousand. By any measure 
-quantitative or qualitative-WCCO Radio is one of the 
great stations of the nation. 

MICCO RaDIO MINNEAPOLIS-ST. PAUL 
Source: Audience data based on ARB estimates. April-May 1969 for Radio; May 
1969 for TV.Total survey areas. All data subject to qualifications which WCCO Radio 
will supply on request. 

REPRESENTED BY 

C.13S RADIO SPOT SALES 

7+ 
229 
187 
107 

225 
184 
105 
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Minneapolis-St. Paul-W C C 0-Continued 
Noon Hour-Mon thru Sat noon-1 pm: 
PER WK: 1 ti 2 ti 3 ti 4 ti 5 ti 6 ti 7+ 
1/4 hr  251 245 239 233 227 220 214 
10 min  206 201 196 191 185 180 175 
5 min  129 126 123 119 110 112 100 
Daytime-Mon thru Sat 10 am-noon & 1-3 pm; Sat 
3-6 pm: 
1/4 hr  194 190 185 180 175 170 166 
10 min  156 153 149 146 142 138 134 
5 min  102 100 97 95 92 88 86 
Nighttime-Mon thru Sun 7 pm-6 am: 
1/4 hr  156 153 149 146 142 138 134 
10 min   123 120 117 113 111 108 105 
5 min  82 80 78 76 74 71 69 
1Veekend-Sat 6-7 pm; Sun 6 am-7 pm: 
1/4 hr  156 153 149 146 142 138 134 
10 min.  123 120 117 113 Ill 108 105 
5 82 80 78 76 74 71 69 

DISCOUNTS 
26 wk-8% 52 wk-I2% 
Percentages rounded to nearest dollar. 
May be combined with each other but not with other 
sections to earn lesser rates. Rates based on use 
within 7-day period, fixed, uninterrupted schedules. 

10. SPECIAL FEATURES 
Hobbs House-Mon thru Sat 10:30 put-5 am. 
PER WK: 12 tl 2481 36 ti 60+ 
1 min  14 13 12 11 
Rates also for Mon 12:05-5 am. 
May not be combined with each other, nor any 
other facilities to earn lower rates 

WDGY 
1923 

MINNEAPOLIS 

BLAIR e RADIO 
012113 

A Store Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 224 5980 0.00 
Store Broadcasting Co., Box 6606, Minneapolis, 

Minn. 55420. Phone 612-881-2633. 

I. PERSONNEL 
Chairman-of- the-Board-Robert H. Stem 
General Manager-Dale G. Weber, 
Program Director-Scott Burton. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50.000 w. days, 25.000 w. nights: 1130 kr 

Directional-separate patterns day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net time only; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 3d. 40. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 1113, 14b. 
Basic Rates: 20b, 21e. 240, 25e, 33a. 
Contracts: 400. 44a, 45, 46, 50, 51b. 
Comb.: Cont. Discounts: 60e, 61e, 62d. 
Cancellation: 70e, 71a. 
Affiliated with Blair Represented Network. 
Talent-all rates include a 20% talent and produc-
tion charge. 

TIME RATES 
No. 5 Elf 3/1/69-Rec'd 1/23/69. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Fri 6-10 am & 3-7 pm) 

WKLY: (*) (t) #6 ti 12 ti 18 ti 24 ti 30 ti 
1 min  60 50 40 36 34 32 30 
20/30 sect  48 40 32 29 27 26 "4 
ID's   36 30 24 22 20 19 18 

(Mon thru Fri 10 am-3 pm) 
1 min  35 30 27 25 23 21 
20/30 sec  28 24 22 20 18 17 
ID's   13 

(Mon thru Fri after 7 pm; Sat & Sun all day) 
1 min.  36 34 32 30 28 26 
20/30 sec 29 27 25 24 22 21 
ID's   22 20 19 18 17 16 

Specified position. 
(4) Less than 6 wkly. 
(t) I per day. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

WKLY: 6 ti 12 ti 
Mon thru Fri 6-10 am & 3-7 pm  42 38 
All other times  33 30 

DISCOUNT 
52 wk-8% 

WJSW 
1964 

MAPLEWOOD 

Media Code 4 224 6010 5.00 
B & G Broadcasting, he.. 498 S. Century Ave.. St. 

Paul, Minn. 55119. Phone 612-739-1111. 

STATION'S PROGRAMMING DESCRIPTION 
WJSW: MUSIC: 90% polka and 10% country 
western. Features, all request and yap line. NEWS: 
5% local news with 15 reporters from suburban 
newspapers, also UPI. Recd 11/4/68, 

I. PERSONNEL 
President-Paul Glass. 
General Manager-Ser Widman, 
Office Manager-Joyce Ileffken. 

3. FACILITIES 
250 w.: 1010 kc. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, la, 4a, 4d, 5. 6e, 8, 
Rate Protection: 10a, 12a, 14e. 
Basic Rates: 22a, 23a, 24b, 29a, 30. 
Contracts: 40e, 46, 
Cancellation: 70e, 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf 10/29/68-Rec'd 11/4/68. 

6. SPOT ANNOUNCEMENTS 

7 ti 14 ti 21 ti 28 ti 35 ti 
1 min  6.00 5.50 5.00 4.50 4.00 
20/30 sec.  5.00 4.50 4.00 3.50 3.00 

42 ti 49 ti 
3.50 3.00 
2.50 2.00 

7. PACKAGE PLANS 

75 ti 100 ti 75 ti 100 tl 
1 min  300 400 20/30 sec  225 200 

8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  75 55 40 30 15 

::1116 

WLOL 
1939 

MINNEAPOLIS 

MAJOR MARKET : 

RADIO, INC. 

COD 
Subscriber to the NAB Radio Code 

Media Code 4 224 6095 6.00 
BFR Broadcasting Corp., Midwest Plaza, 801 Nicol-

let Mall, Minneapolis, Minn. 55402. Phone 612-333-
0406. 

STATION'S PROGRAMMING DESCRIPTION 
WLOI.: Programmed primarily for adults. 
Conversation, news, information. AIR PERSONALI-
TIES in live discussions with guests and listeners 
on important subjects of day. 5-9 am conversation 
with news, sports and weather features. 9 am-noon 
conversation with listeners on housewife topics, audi-
ence participation features: housewife of day. news. 
weather, stocks and road reports. Noon-2 pm inter-
views with newsmakers and personalities. 2-6 pm con-
versation with news, sports, stocks. 6-7 DM conversa-
tion on sports. 7 pm-5 am conversation with news, 
sports. weather features. Sat and Sun open forum 
conversation with news, sports, weather features. 
SPORTS: college and high school football. basketball, 
hockey, professional basketball. Contact Representative 
for further details. Reed 1/30/68. 

I. PERSONNEL 

President-N. L. Bentsen. 
Vire-Pres. & Gen'l Mgr.-Wayne "Red" Williams. 
Program Director-Brad Johnson. 

2. REPRESENTATIVES 
Major Market Radio, Inc. 

3. FACILITIES 

5,000 w.: 1330 kg. Directional-some pattern day and 
night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 

15% time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 2a, 2b. 3a. 40. 5. 65. 7b. 8. 
Rato Protection: 10b. 12b. 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 240, 24b, 24e, 25a, 26, 

28a, 29a. 
Contracts: 40e. 41, 42a, 42e, 440. 44b, 46, 47e. 48, 

49. 51b. 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60g, 60h, 601, 610. 

61e, 62b, 
Cancellation: 70a, 70e, 710, 72, 73b. 
Prod. Service: 80. 82. 
Affiliated with 51135. 

TIME RATES 

Elf 11/1/68-Reed 10/9/68. 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm: Sat 6 am-7 pm. 
B-Mon thru Sat 7 pm-midnight; Sun 6 am-mid-
night. 
C-Tues thru Sun midnight-6 ara. 

6. SPOT ANNOUNCEMENTS 

-AA- -A- - B - 
1 min 30 sec 1 min 30 sec I min 30 see 

1 x  40 32 30 24 25 20 
52 x  35 28 25 20 21 17 
104 x  30 24 20 16 17 14 
156 x  26 21 18 14 15 12 
260 x  520 x  22 18 16 13 13 11 

18 14 14 11 12 10 
780 x  16 13 12 10 11 9 

14 11 11 9 10 8 
11300400 x  x  12 10 10 8 8 7 

CLASS C 
1 min, flat  5 30 sec, flat_ 4 
ID's, 10/15 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 

-AA- -A- - B - 
PER WK: I min 30 see 1 min 30 see I min 30 see 
5 tl  ",i4 18 18 14 16 13 
10 ti  20 16 16 13 14 11 

10h   5 ti i  18 14 14 11 13 10 
2  15 12 13 10 12 9 
30 ti  14 11 12 9 10 8 

IMPACT PLAN 

PER WK: I min 
10 Plan (4AA, 4A, 2B)  16 
15 Plan (CAA. 6A, 313)  14 
20 Plan (9AA, 8A, 313)  13 
30 Plan (13AA, 12A. 5B)  12 
ID's, 10/15 sec: 50% of applicable 1-min. 

10. SPECIAL FEATURES 

5-MINUTE NEWSCASTS 
6+ per wk: 
EA: 13 tl 26 ti 52 tl 
AA   35 30 25 
A or It  30 25 20 

W L 0 L-FM 
1956 

MINNEAPOLIS 

Classical 
ODD DU F IMO 

Subscriber to the NAB Radio Code 
Media Code 4 224 6096 4.00 
WIOL-FM Corp.. Midwest Plaza, 801 Moen Mall, 

Minneapolis, Minn. 55402. Phone 612-333-006. 

STATION'S PROGRAMMING DESCRIPTION 
WLOL-FM: Programmed for business and profes-
sional adults. 
MUSIC: serious, including music of pre-Baroque. 
Baroque, classic., romantic, modern eras. M -Ir 6 am-
12M serious. Sat 7-11 am serious, 11 am-1 pm 
showtunes, 1-2 pm plays, readings, 2 pra-127ii 
serious. Sun 7 am-3 pm serious, 3-5 DM German 
classics and semi-classics. 5 PM-12M serious. 
NEWS: 5 min 51-F, 7 am, 8 am. 4 pm, 5:15 Pm, 
10 pm. Sat 1 pm, 4 pm, 5:55 pm. Contact Repre-
sentative for further details. Reed 4/30/68. 

I. PERSONNEL 
President-N, L. Bentsen. 
General Manager-Merle L. Carlson. 

2. REPRESENTATIVES 
Herbert E. GrosIdn & Co. 

3. FACILITIES 
ERP 66,000 w.; 99.5 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 412 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. 

I. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b, la, 5, 8. 
Rate Protection: 10b, 11b, 12b, 1311. 14b, 15a, "..5b, 
Basle Rates: 20b, 21b, 21d, 2414. 25e. 26, 27, 28e. 

28c, 29a. 
Contracts: 400. 41, 44a, 45. 46, 47e, 51b, 51e. 
Comb.: Cont. Discounts: 60b, 60g, 62b, 02d. 
Cancellation: 70a, 70e, 710. 
Prod. Services: sn. 82. 
hlernber: The Groskin Group. • 

TIME RATES 
No. 8 Elf 6,1/68-Reed 4/30/68. 

6. SPOT ANNOUNCEMENTS 
is I5x 30x 60x I25x 250x 500x 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
30 see 7.50 7.15 6.75 6.40 6.00 5.65 5.25 

O. PROGRAM TIME RATES 
Ix I5x 30x 

1 hr..., .. 70 67 64 
1/2 hr 53 50 48 
5 min  30 29 28 

60x I25x 250x 500x 
61 58 51 52 
46 44 42 40 
27 26 25 24 

WMIN 
1936 

ST. PAUL 

ODD 
A Mainte Station 

Media Code 4 224 6210 1.00 

Mainte of Minnesota. Inc., 611 Frontenac Place, St. 
Paul, Minn. 55104. Phone 612-645-7757. 

STATION'S PROGRAMMING DESCRIPTION 
WHIN: Programmed for general interest. 
Modern country and western music format. 6 Air 
personalities handle all segments. 5 rain network 
news each hour at :45. 5 min local news during 
morning and afternoon drive time at :15. Complete 
weather reports at 5 min past each hour. Sports cap-
sules at 10 min past each hour during drive times. 
Audience request lines open each hour, Mobile studio. 
Personalities available for remote broadcasts store 
openings, shopping center sales days, fairs, etc. 
COMMERCIAL POLICY: 18 minutes per hour, all 
hours. Contact Representative for further details. 
Reed 12/11/68. 

I. PERSONNEL 
President-Millon Maltz. 
Seey-Treas.-Robert G. Wright. 
Vice-Pros. & Gen'l Mgr.-David R. Milian. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3b, 3d, 4e, 4e. 5, 0e. 7b, 8. 
Rate Protection: 106. 11g, 12g, 13g, 14g, 15a. 
Basic Rates: 21a, 21d, 23a, 24e, 25a, 28b, 28e. 30, 31. 
Contracts: 40a, 41, 42b, 42d, 44b, 45, 46, 47e, 50, 

51a, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 62d. 
CancelLtion: 70b, 70e, 71a, 73a, 73b, 
Prod. Services: 80. 81, 82. 
FM facilities: IIEEY (FM). 
Affiliated with American Information Network. 

TIME RATES 
No. 2 ES 5/1/68-Ree'd 5/1/68. 

AA-Mon thru Fri G-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 6 ti 12 ti 18 ti 24 11 30 ti 
1 30.00 28.00 27.00 26.00 24.00 
30 sec__ .......... 24.00 22.50 21.50 20.50 19.50 

CLASS A 
1 min  21.00 20.00 19.00 18.00 
30 sec  17.00 16.00 15.00 14.00 

DISCOUNTS 
26 wk in 52-4% 52 consec wk-10% 

10. SPECIAL FEATURES 
5-min newseasts-1-1/2x 1-min. 

MINNESOTA 

WMKT 
1965 

SOUTH ST. PAUL 

Media Code 4 224 6325 7.00 

So. St. Paul Broadcasting, Inc., Box 1370, So. St. 
Paul, Minn. 55075. Phono 612-459-5581. 
STATION'S PROGRAMMING DESCRIPTION 

WMKT: Programmed for adults and young adults. 
5 air personalities emcee. Music 70%, news 12%. 
sports 5%, weather 2%, information and talk 11%. 
NEWS: 5 min every 60 min, news headlines every 
half hour. Local, regional, national and international 
news. Use UPI and mobile units. SPORTS: pro 
golf, high school football and basketball, state high 
school basketball tournament. MUSIC: 90% albums 
featuring current middle-of-the-road top sellers, 10% 
middle-of-the-road singles. 40% instrumental, 40% 
vocal groups, 20% male and female vocals. COM-
MERCIAL POLICY: 18 minutes maximum any 60 
minute period. Personalities available for remote 
pickups at shopping centers, fairs. etc. Rec'd 8/18/67. 

I. PERSONNEL 
President-Stanley H. Krinsky, 
General Manager-A. G. (Ed) Thomson. 

3 FACILITIES 
500 w.; 1370 he. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a, 4e, 5, 6e, 7b, 8. 
Rate Protection: 14a, 15b. 
Basle Rates: 210, 21b, 22b, 23e. 24b, 250. 26, 28b, 

28e. 29b. 30. 
Contracts: 42b, 42d, 44a. 45. 46, 48, 51e. 
Comb.; Cont. Discounts: 60h, 601, 61a. 62d. 
Cancellation: 70e. 70e. 71e. 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Elf 6/15/67-Rec'd 6/29/67. 

7. PACKAGE PLANS 

1-12 CONSECUTIVE WEEKS 
PER WK: I min 30 sec 1 min 30 see 
1 ti  4.75 3.00 25 ti 3.55 2.75 
10 ti  4.10 3.15 30 ii  3.35 2.60 
15 ti  3.90 3.05 50 ti  3.20 2.50 
20 tL 3 75 2.50 70 ti  3.09 2.30 

13 CONSECUTIVE WEEKS 
1 ti  4.35 3.30 25 ti  3.15 2.40 
10 ti  3.70 2.85 30 ti  3.00 2.30 
15 ti  3.55 2.70 50 ti  2.80 2.10 
20 ti  3.35 2.55 70 ti  2.60 2.00 

26 CONSECUTIVE WEEKS 
1 ti  4.15 3.15 25 ti  3.00 
10 ti ......3.55 2.70 30 U.  2.80 
15 ti ..._..._......3 35 2.55 50 Li  2.60 
20 ti  3.15 2.40 70 ti  2.40 

52 CONSECUTIVE WEEKS 
1 tL  4.00 3.05 25 tI  2.80 
10 ti 3.35 2.55 30 ti 2.60 
15 ti  3.15 2.40 50 01  2.40 
20 ti  3.00 2.30 70 U..-- 2.25 
15 sec or less: 50% of 1-min. 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 5 mln 
1 CL  60.00 40.00 18.50 9.00 
3 ti  50.00 34.00 17.50 7.50 
5 ti  40.00 24.00 15.00 6.00 

CONSECUTIVE WEEK DISCOUNT 
(Programs only) 

13 wk-5% 26 wk-7-1/4% 39 wk-10% 52 suie-15% 

WPBC 
1949 

WPBC-FM 

RICHFIELD 

1959 

2.30 
2.10 
2.00 
1.85 

2.10 
2.00 
1.85 
1.75 

JOHN C. BUTLER & COMPANY, INC. 

11:1131:1 
Media Code 4 224 6440 4.00 

People's Broadcasting Co., Richfield Town House, 
6425 Nicollet Ave., Minneapolis, Minn. 55423. 
Phone 612-869-7503. 

Studio Office: Cliff Road at Cedar, Minneapolis, 
Minn. Phone 454-4703. 

STATION'S PROGRAMMING DESCRIPTION 
WPBC: Programmed for adults. 
MUSIC: semi-classical, pop concert, standards, show-
tunes, from albums. 6-9 am, personalities, humor, 
information, entertainment. 9-11 am. music and per-
sonalities, features. 11-11:45 am woman's show, 
personality, music, household hints, club news. 11:45 
am-1251 music, personalities, news, features. Special 
features: 1:30 pm & 10:30 pm, music, personality, 
philosophy. NEWS: every hour on half hour, 10 min 
during traffic hours, 1-5 min other times. Sat 11 pm-
12M informational talk features, discussion. Sun 
7-10 am & 11 pm-12M talk, religion, drama. educa-
tion, news, discussion. Contact Representative for 
further details. Reed 11/13/67. 

I. PERSONNEL 
Pres. & Oen'l Mgr.-William V. Stewart. 
General Sales Manager-Merle Forland. 
National Sales Manager-Joe Fife. 

2. REPRESENTATIVES 
John C. Butler & Company. Inc. 

17.00 3. FACILITIES 
13.00 5,000 w. days and nights: 980 kc. Directional. 

Operating schedule: 5:55 am-midnight. CST. 
FM-ERP 100,000 w.; 101.3 me. Stereo. 
Operating schedule: Same as AM. 
Antenna ht.: 253 feet above average terrain. 
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MINNESOTA 

Minneapolis-St. Paul-
W P B C, W P B C-FM-Continued 
4. AGENCY COMMISSION 

15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. 2b, 3a, 3b, 4b, 4d, 5, 6e. 7b, 8. 
Rate Protection: 30e, 11e. 12e. 12e. 14e. 
Basle Rates: 20a, 20b, 21e, 21b, Md, 22e, 22b, 23e, 

23b, 24e, 24b, 24c, 25e. 28, 27, 28a, 29a, 29b, 
32b, 33d. 

Contracts: 40a, 41, 42b, 42d, 44e, 45, 46. 47a, 51b, 51e. 
Comb.; Cont. Discounts: 60e. 60e, 604. 60f, 60h, Mi. 

tab. 62b, 62d. 
Cancellation: 70e. 70e, 71e, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 

No. 13N Eff 1/1/69-Reed 11/8/68. 
AA-Mon thru Fri 6-9:30 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
OPEN/FIXED 
CLASS AA 

lx 52x 156x 260x 965x 
1 min  20.00 19.50 19.00 18.50 18.00 
20/30 sec  15.00 14.75 14.50 14.25 14.00 
10/15 sec  10.00 9.85 9.70 9.55 9.40 

CLASS A 
1 min.  18.00 17.50 17.00 16.50 16.00 
20/30 see  13.50 13.25 13.00 12.75 12.50 
10/15 sec  9.00 8.85 8.70 8.55 8.40 
May be used as adiacencles or within 1/4 hour 
blocks. 

7. PACKAGE PLANS 
CLASS AA 
1 MINUTE 

ROTATING. PER WK: 
5 ti 10 ti 15 ti 20 01 

1 wk  16.00 15.75 15.50 15.25 
13 wk  15.75 15.50 15.25 15.00 
26 wk  15.50 15.25 15.00 14.75 
52 wk....-  15.25 15.00 14.75 14.50 

25 ti 30 tl 35 ti 
15.00 14.75 14.50 
14.75 14.50 14.25 
14.50 14.25 14.00 
14.25 14.00 13.75 

20/30 SECONDS 
k  12.00 1L80 11.60 11.40 11.20 11.00 10.80 

13 wk  11.80 11.60. _ 11.00 10.80 10.60 
26 vat  11.60 11.40 11.20 11.00 10.80 10.60 10.40 
52 wk  11.40 11.20 11.00 10.80 10.60 10.40 10.20 

10/15 SECONDS 
1 wk  8.00 7.85 7.70 7.55 7.40 7.25 7.10 
13 wk.  7.85 7.70 7.55. 7.25 7.10 6.95 
26 vdc .....   7.70 7.55 7.40 7.25 7.10 6.95 6.80 
52 wk.  7.55 7.40 7.25 7.10 6.95 6.80 6.65 

CLASS A 
1 MINUTE 

I wk  14.00 13.75 13.50 13.25 13.00 12.75 12.50 
13 wk  13.75 13.50 13.25 13.00 12.75 12.50 12.25 
26 wk  13.50 13.25 13.00 12.75 12.50 12.25 12.00 
52 wk  13.25 13.00 12.75 12.50 12.25 12.00 11.75 

20/30 SECONDS 
I wk  10.50 10.30 10.10 9.90 9.70 9.50 9.30 
13 wk  10.30 10.10 9.90 9.70 9.50 9.30 9.10 
26 wk  10.10 9.90 9,0 9.50 9.30 9.10 8.90 
52 wk  9.90 9.70 9.50 9.30 9.10 8.90 8.70 

10/15 SECONDS 
1 wk.  7.00 6.85 6.70 6.556.40 6.25 6.10 
13 6.85 6.70 6.55 6.40 6.25 6.10 5.95 
26 wk  6.60 6.45 6.30 6.15 6.00 5.85 5.70 
52 wk  6.45 6.30 6.15 0.00 5.85 5.70 5.55 

7-DAY ROS SPOT PACKAGES 
1 MINUTE 

(5) (f) AA A 1 wk 13 wk 26 wk 
1 ti 7 ti 2 5 13.00 12.75 12.50 
2 tl 14 ti 4 10 12.75 12.50 12.25 
3 it 21 ti 6 15 12.50 12.25 12.00 
4 ti 28 ti 8 20 12.25 12.00 11.75 
5 ti 35 ti 10 25 12.00 11.75 11.50 
6 ti 42 ti 12 30 11.75 11.50 11.25 
7 ti 49 ti 14 35 11.50 11.25 11.00 
8 ti 56 ti 16 40 11.25 11.00 10.75 
9 tl 63 ti 18 45 11.00 10.75 10.50 
10 ti 70 ti 20 50 10.75 10.50 10.25 

1 ti 
2 ti 
3 ti 
4 ti 
5 ti 
6 ti 
7 ti 
8 ti 
9 ti 
10 ti 

7 ti 
14 ti 
21 ti 
28 ti 
35 ti 
42 ti 
49 ti 
56 ti 
63 ti 
70 ti 

1 tl 7 ti 
2 ti 14 ti 
3 ti 21 ti 
4 ti 28 ti 
5 ti 35 ti 
6 ti 42 ti 
7 ti 49 ti 
8 ti 56 ti 
9 ti 63 ti 
10 ti 70 ti 

(') Per day. 
(t) Per week. 

20/30 SECONDS 
5 9.75 

4 10 9.55 
6 15 9.35 
8 20 9.15 
10 25 8.95 
12 30 8.75 
14 35 8.55 
16 40 8.35 
18 45 8.15 
20 50 7.95 

10/15 SECONDS 
2 5 6.50 
4 10 6.35 
6 15 6.20 
8 20 6.05 
10 25 5.90 
12 30 5.75 
14 35 5.60 
16 40 5.45 
18 45 5.30 
20 50 5.15 

9.50 
9.30 
9.10 
8.90 
8.70 
8.50 
8.30 
8.10 
7.90 
7.70 

6.35 
6.20 
6.05 
5.90 
5.75 
5.60 
5.45 
5.30 
5.15 
5.00 

9.35 
9.15 
8.95 
8.75 
8.55 
8.35 
8.15 
7.95 
7.75 
7.55 

6.20 
6.05 
5.90 
5.75 
5.60 
5.45 
5.30 
5.15 
5.00 
4.85 

9. PROGRAM TIME RATES 

CLASS AA 
I hr 1/2 hr 25 min 1/4 hr 10 min 5 min 

lx.... 168.00 96.00 84.00 54.00 42.00 30.00 
52x.. 166.00 94.50 82.50 53.00 41.25 29.50 
1561 164.00 93.00 81.00 52.00 40.50 29.00 
260x 162.00 91.50 79.50 51.00 29.75 28.50 
365x 160.00 90.00 78.00 50.00 39.00 28.00 
5001 158.00 88.50 76.50 49.00 38.25 27.50 

Ix__ 152.00 92.00 
52x_ 150.00 90.50 
156e 148.00 89.00 
260e 146.00 87.50 
365e 144.00 86.00 
5001 142.00 84.50 

CLASS A 
80.00 50.00 
78.50 49.00 
77.00 48.00 
75.50 47.00 
74.00 48.00 
72.50 45.00 

40.00 
39.25 
38.50 
37.75 
37.00 
36.25 

28.00 
27.50 
27.00 
26.50 
26.00 
25.50 

52 wk 
12.25 
12.00 
11.75 
11.50 
11.25 
11.00 
10.75 
10.50 
10.25 
10.00 

9.20 
9.00 
8.80 
8.60 
8.40 
8.20 
8.00 
7.80 
7.60 
7.40 

6.05 
5.90 
5.75 
5.60 
5.45 
5.30 
5.15 
5.00 
4.85 
4.70 

2-1/2 
24.00 
23.50 
23.00 
22.50 
22.00 
21.50 

WWTC 
1931 

MINNEAPOLIS 

Media Cede 4 224 6670 6.00 
Buckley Broadcasting Corp. of Minnesota, 609 Second 

Avenue, S., Minneapolis, Minn. 55402. Phone 612-
333-2363. 

I. PERSONNEL 
General Manager-Charles R. Tyler. 
Sales Manager-Lee E. Zanin. 
Operations Director-Randy Cook. 

2. REPRESENTATIVES 
20K0 Radio Representatives, Inc. 

3. FACILITIES 
5,000 w. days, non-directional, 5,000 w. nights, di-

rectional: 1280 be. 
Operating schedule: 5:30-1 am daily. CST. 

4. AGENCY COMMISSION 
15/0 net time only: 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b. 3s. 3b. 3d, 4e, 44, 5, 6e, 7b, b. 
Rate Protection: 10d, 12g, 14d. 
Basic Rates: 20b, 21d. 22h, 24e. 24e, 27, 30, 32b. 
Contracts: 41, 44b, 47e. 49. 51b. 
Cumb.: Cont. Discounts: 604. 601, 61, 61b. 
Cancellation: 70e. 71e. 72, 73b. 
Prod. Services: 82. 

RATE PROTECTION 
Rates quoted herein are guaranteed for period of 
26 weeks from effective date of any increase in 
these rates, provided that advertising equalling a 
weekly expenditure of 100.00 is actually running 
at time of effective date of increase, and providing 
that these broadcasts continue without interruption 
during rate protection period. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 2/1/69-Ree'd 1/23/69. 
AA-Mon Ohm n Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am- 7 

r:Daily 7 pm-midnight. 
C-Dally midnight-6 am. RaMs on request. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6 tl 12 ti 18 ti 24 tl 36 ti 
1 min  32.00 30.00 28,00 27.00 25.00 24.00 
20/30 sec  26.00 24.00 22.00 21.00 20.00 19.00 
10 sec  21.00 20.00 19.00 18.00 17.00 16.00 

CLASS A 
1 min  26.00 24.00 22.00 21.00 20.00 19.00 
20/30 sec  21.00 19.00 18.00 17.00 18.00 15.00 
10 sec  17.00 16.00 14.00 13.00 12.00 11.00 

CLASS B 
1 min  13.00 12.00 11.00 10.50 10.00 9.50 
20/30 sec  10.50 9.50 9.00 8.50 8.00 7.50 
10 sec  8.50 8.00 7.00 6.50 6.00 5.50 

7. PACKAGE PLANS 
(1/IAA. 1/3 A. 1/3B) 

PER WK: 12 ti 18 ti 24 ti 96 ti 
1 min  20.00 18.00 17.00 16.00 
20/30 sec.  16.00 14.00 13.00 12.00 
10 sec  13.00 12.00 11.50 11.00 

ALL CLASS A 
1 min  20.00 18.00 17.00 16.00 
20/30 sec  16.00 14.00 13.00 12.00 
10 sec  13.00 12.00 11.50 11.00 

10. SPECIAL FEATURES 
NEWSCASTS 

5-min nt :30-1-1/2x 1-min. Includes 25% news 
service charge. 

NEWS HEADLINES 
2-min capsules at :60-1-min plus 5.00 commission-
able. 

MENU MINDERS, WEAlitElt, MARICET 
REPORTS 

1-min plus 5.00, commissionable. 

MONTEVIDEO 
Chippewa County-Map Location C-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KDMA 
1851 

e 
Subscriber to the NAB Radio Code 

Media Cede 4 224 6785 2.00 
Midwest Broadcasting Corp., Box 471, Montevideo, 
Minn. 56265. 
Medea. Minn. 56265. Phone 612-269-8815. 

I. PERSONNEL 
president-Harry W. Linder. 
General Manager-Willard Linder. 
Station Manager-Byron Zurn. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1.000 w.: 1460 ke. Directional-night only. 
Operating schedule: 6:00 a.m, to midnight weekday.; 
7:00 a.m, to midnight Sunday. 

4. AGENCY COMMISSION 
15% net Ume only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 4d, 5. 6e, 7b, 8. 
Rate Protection: 101% 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b. 21e, 22b, 23a, 25e, 28, 28s. 29e. 
Contracts: 40e. 41, 424. 45. 48, 47a, 48, 50, 51e. 
Comb.: Cont. Discounts: 60b. 61a, 62b. 
Cancellation: 70e, 70e, 11e, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS Radio Network. 
Member: Dairyland Network, Minnesota Farm Net-
work. 

TIME RATES 
Eft   Reed 8/1/66. 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 15 ti 20 tl 25 ti 
1 wk.   7.00 6.50 6.00 5.50 5.00 
13 wk.-   8 50 6.00 5.50 5.00 4.50 
26 wk.......--............ 6.00 5.50 5.00 4.50 4.00 

22.00 8. PROGRAM TIME RATES 
21.50 I hr 1/2 hr 1/4 hr 10 min 5 min 
21.00 1 x..   70 42 22 18 14 
20.50 DISCOUNTS 
20.00 13x-5% 52:-.115% 156x-25% 
19.50 261-10% 1041-20% 260x-30% 

MOORHEAD 
Clay County-Map Location B-5 

Bee SRDS consumer market map and data at begin-
ning of the State. 

See Fargo, N. D.-Moorhead, 
Minn., under North Dakota 

MORRIS 
Stevens County-Map Location B-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KMRS 
1956 

Media Code 4 224 6900 7.00 
Western Minnesota Broadcasting Co., Inc., Morris, 
Minn. 56267. Phone 589-3131. 

I. PERSONNEL 
President-Clifford L. Hedberg. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 6:00 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. 3e. 4a, 44. 5, 6e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22e, 22b, 23a, 28b, 28e. 
Contracts: 40e. 46. 47e, 48. 
Comb.: Cont. Discounts: 600. 60k, 61b, 62e, 
Cancellation: 71e. 73e. 
Affiliated with MBS. 
Member: Minnesota Star Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1960. 
Rates received January 7. 1960. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

13 U.._  3.75 2.75 104 ti______ 3.25 2.35 
26 3.65 2.65 156 ti._-___ 3.00 2.25 
52 11  3.50 2.50 312 2.75 2.15 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 br 5 mln 

1 ti -•.• 45.00 22.50 15.00 9.00 
41.25 21.75 14.25 8.25 

26 ti  38.25 21.00 13.50 7.50 
52 ti  33.75 20.25 12.75 7.15 
104 ti  33.40 19.85 12.40 6.95 
156 ti  33.00 19.50 12.00 6.75 
260 ti  31.50 18.00 10.50 6.00 
312 ti  30.00 16.50 9.00 5.25 

NEW ULM 
Brown County-Map Location C-9 

See SRDS consumer market map and data at begin. 
fling of the State. 

KNUJ 
1949 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 224 7015 9.00 
KNI1.1. Inc.. 510-1/2 3rd North St., New 'Ulm, 
Minn. 56073. Phone 354-2115. 

I. PERSONNEL 
Pres & Gen'l Mgr.-George E. Korenchen. 

2. REPRESENTATIVES 
Minneapolis-Bill Hurley. 

3, FACILITIES 
1.000 w. • 860 ke. daye. Nondireetional. 
Operating schedule: local sunrise to local smug 
CST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4e. 4d, 5, 6e. 7e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22e. 22b, 23e. 24b, 20e, 29e. 
Contracts: 400. 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 60c, 601r. 61a, 61b, 

62b, 82e, 
Cancellation: 70e. 70e, 71e, 73a. 
Affiliated with NAB Radio Network. 

TIME RATES 
Rates effective July 1, 1958. (Card No. 9.) 

Card received August 25, 1958. 
6. SPOT ANNOUNCEMENTS 

CLASS "A" 
125 65 INS 85 

words words words words 
1 time.- 10.50 7.00 104 times.... 9.25 8.00 

13 times_ 10.25 6.80 156 times.... 9.00 5.80 
26 times.. 10.00 6.60 260 times.- 8.75 5.80 
39 times.. 9.75 8.40 312 times.... 3.50 5.40 
52 times.. 9.50 8.20 

CLASS "B" 
1 time,,,. 7.50 6.00 104 times.._ 6.25 5.00 
13 times.. 7.25 ISM 156 times_ 6.00 4.80 
26 times.. 7.00 5.60 260 times__ 5.75 4.60 
39 times.. 6.75 5.40 312 times.... 5.50 4.40 

5.20 52 times.. 6.00 
7. PACKAGE PLANS 

SATURATION PLAN 
(Additional discount baled on frequency earned) 

Per week: 
lo announcements.. 5% 30 announcements.- 15% 
20 announcements.. 10% 

8. PROGRAM TIME RATES 
CLASS "A" 

(7:00 a.m. to 9:00 a.m.; 11:30 a.m. to 1:00 
pan. and 5:00 p.m. to 7:00 p.m. Monday 
through Saturday. Noon to 6:00 p.m. Sunday) 

r. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.... 84.00 62.50 38.00 30.00 20.00 

13 times.. 81.00 60.00 34.00 28.50 19.00 
26 times_ 79.00 57.50 32.00 27.00 18.00 
39 times.. 78.00 55.00 30.00 25.50 17.00 
52 times_ 73.00 52.50 28.00 24.00 16.00 

104 times_ 70.00 50.00 26.00 22.50 15.00 
156 times.. 67.00 47.50 24.00 21.00 14.00 
260 times.. ecno 45.00 22.00 19.50 13.00 
312 times_ 61.00 42.50 20.00 18.00 12.00 

CLASS "l3-
10:00 a.m. to 7:00 a.m.; 9:00 a.m. to 11:30 
a.m. and 1:00 p.m. to 5:00 p.m. Monday 
through Saturday. 9:00 a.m, to noon and 0:00 

p.m. to 8:00 p.m. Sunday) 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 62.50 36.00 30.00 20.00 11.50 
13 times.. 60.00 34.00 28.50 19.00 11.00 
26 times.. 57.50 32.00 27.00 18.00 10.50 
39 times. 55.00 30.00 25.50 17.00 10.00 
52 times.. 52.50 28.00 24.00 16.00 9.50 
104 times.. 50.00 26.00 22.50 15.00 9.00 
158 times.. 47.50 24.00 21.00 14.00 8.50 
260 times.. 45.00 22.00 19.50 13.00 8.00 
312 times.. 42.50 20.00 18.00 12.00 7.50 

NORTH FIELD 
Rice County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

KYMN 
1968 

Media Code 4 224 7020 3.00 
National Communications, Inc., Box 201, Northfield, 
Minn. 55057. Phone 507-645-5695. 
STATION'S PROGRAMMING DESCRIPTION 

ICYMN: MUSIC: middle-of-the-road. NEWS: every 
half hour. Major newscasts at 7-7:30 am, 8-8:10 am, 
8:30-9:45 am, noon-12:30 pm, 6-6:15 pm. Rec'd 
10/18/68. 

I. PERSONNEL 
President-Milton D. Price, Jr. 
Vice-Pros. & Gen'l Mgr.-Stan Stydnicki. 
Program Director-Wayne Eddy. 

3. FACILITIES 
1.000 w.•, 1080 kc. Non-directional. 
500 w. pre-sunrise. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; payable 10th. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 3e, 313, 3d, 4e, 4d, 5. 6e. 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15e. 
Basic Rates: 20e, 20b. 21e. 21b, 21o, 22e, 22b, 23e, 

24b, 24c, 25a, 26, 27, 20e, 23e. 29b. 
Contracts: 40e, 41, 42b, 44e, 4413, 49, 50, 
Comb.; Cont. Discounts: 60a, 60e. 60f, 
Cancellation: 700. 70e, 710, 72, 73e, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 9/1/68-Reed 10/18/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 ...... 4.95 3.95 104 3.95 2.95 
156 3.75 2.75 
260 x...........-- 3.55 2.55 
312 x  3.35 2.35 

26 X.............._. 4.55 3.55 
39 x  4.35 3.35 
52 x  4.15 3.15 
7-8 am & noon-1 pm, extra 10%. 
15 sec, ea 2.00. 

7. PACKAGE PLANS 
YEARLY PLAN 

500x 600e 700x 1000e 2000e 
1 min.   3.15 3.00 2.85 2.80 2.25 
30 aec  2.25 2.20 2.15 2.00 1.75 

10-DAY PACKAGE 
10 tl 16 ti 26 01 50+ 

1 min.. 3.25 3.00 2.75 2.25 
30 sec  2.50 2.25 2.00 1.85 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr I hr 

1 X................._.._... 7.90 12.00 16.50 28.00 49.00 
13 e...........___._..... 7.60 11.00 15.50 27.00 47.00 
26 x..........._..._.......- 7.30 10.50 14.80 26.00 45.00 
39 x  7.00 9.50 14.00 25.00 43.00 
52 .............. 6.70 9.00 13.20 24.00 41.00 

12.40 23.00 39.00 
156 x. 6.10 8.00 11.60 22.00 37.00 
260 x.  5.80 7.50 10.80 21.00 35.00 
312 x  5.50 7.00 10.00 16.50 33.00 

Information for 

busy media men 

You'll find useful data in 

every edition of SRDS. 

Hundreds of Service-Ads, 
packed with informative 
copy - the kind of copy 
that has the data to help 
you solve your media-
market problems. 
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ORTONVILLE 
Big Stone County-Map Location B-8 

Bee SRDS consumer market map and data at begin-
ning of the State. 

KDIO 
1956 

Media Code 4 224 7130 0.00 

Tri-State Broadcasting Co., Ortonville, Minn. 56278. 
Phone 612-839-2581. 

I. PERSONNEL 
President-Richard S. Schultz. 
General Manager-Cy McCormick. 
Program Director-Donald P. Exert. 

2. REPRESENTATIVES 
Donald Cooke, Inc. 

3. FACILITIES 
1,000 w.; 1350 kc. days. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b. 3a, :lb. 3d, 4a, 5, 6a, 75, 8. 
Basle Rates: 2tla, 20b, 21b, 21e. 235. 245. 24b, 25e, 

26, 28h, 28e. 290, 30. 
Contracts: 40a, 42b, 44a, 44b, 48. 
Cancellation: 70a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 12/1/67-Rec'd 11/7/68. 
A-Mon thru Sat 7-9 am, 11:30 am-1 pm & 5:30-7 
pm; Sun noon-6:30 pm. 
il-Ail other times. 

6. SPOT ANNOUNCEMENTS 
-I mis- - 30 see 
A 

Open   3.95 3.25 2.75 2.30 
6 x  3.80 3.15 2.76 2.25 
13 a    3.70 3.00 2.65 2.25 
26 x  3.60 2.85 2.60 2.20 
39 a  3.45 2.75 2.55 2.15 
52 x  3.30 2.70 2.50 2.15 
78 a  3.20 2.65 2.50 2.10 
104 x  3.10 2.60 2.45 2.05 
156 a  3.00 2.50 2.40 2.00 
208 a  2.50 2.40 2.35 1.95 
260 a  2.80 2.30 2.25 1.90 
312 x  2.70 2.25 2.20 1.85 
364 a  2.60 2.15 2.15 1.65 
624 x  2.40 2.10 2.05 1.55 
936 a  2.20 2.05 1.95 1.45 
1248 a  2.10 2.00 1.80 1.30 

8. PROGRAM TIME RATES 
CLASS A 
1 hr 1/2 hr 1/4 hr 10 mln 5 mln 

1 a  38.90 21.50 11.35 9.20 7.05 
13 X.  35.85 20.40 10.90 8.90 6.70 
26 a  33.90 19.35 10.60 8.55 6.45 
39 x  33.00 18.65 10.20 8.10 6.10 
52 x  32.00 18.00 9.60 7.80 5.75 
78 x  30.10 16.85 9.30 7.60 5.50 
104 x  28.10 15.65 9.10 7.30 5.25 
156 a  24.15 13.95 8.65 6.65 4.80 
260 x  20.25 11.80 7.75 5.45 4.35 
312 a  18.45 10.65 6.75 4.85 3.80 

CLASS B 
1 a  34.30 19.40 10.20 8.25 6.55 
13 a  32.50 18.60 9.80 7.75 5.95 
26 x  30.75 17.60 9.45 7.65 5.55 
39 x  20.90 16.85 9.00 7.25 5.30 
52 x  28.90 16.30 8.70 6.85 5.20 
78 a  27.10 15.258.40 6.65 4.85 
104 x. ...... _._ ....... _  25.40 14.15 8.10 6.45 4.65 
156 x  21.90 12.65 7.65 5.80 4.35 
260 a  18.40 10.55 6.65 4.75 3.90 
312 x  16.55 7.35 5.75 4.20 3.45 

OWATONNA (1 AM; 1 FM) 
Steele County-Map Location E-10 

Bee SRDS consumer market map and data at begin-
ning of the State. 

KRFO 
1950 

COD 
Subscriber to the NAB Radio Code 

Media Code 4 224 7245 6.00 
Owatonna Broadcasting Co., 301 N. Cedar St., Owa-

tonna, Minn. 55060. Phone 507-451-2250. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Duane Allen. 
Station Manager-Gerald J. Boon. 
Sales Manager-Duane Allen. 

3. FACILITIES 
500 w.; 1390 ice. days. Nan-directional. 
Operating schedule: 5:30 am-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KRFO-FM. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3b, 4a, 5, 6a, 7b. 8. 
State Protection: 10a, 11a, 12f, 13a, 14a, 15a. 15b. 

16. 
Basle Rates: 20b, 210, 21b. 21e, 21d. 22s, 22b, 23a, 

24b, 24e, 25s, 26, 27, 28a, 28e, 29a, 29b, 30, 32a, 
33a. 

Contracts: 40a, 41, 420. 43, 445. 45, 46, 49. 51e. 
Comb.; Cont. Discounts: 60a, 60d. 60e, 601, 61a, 62a. 
Cancellation: 70b, 70e. 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 4/1/69-Reed 4/29/69. 
A-6:30-9:45 am, 11:30 am-1 pm & 4:30-6:30 pro. 
B-5:30-6:30 am, 9:45-11:30 am & 1-4:30 pm; Sun 
5:30 am-6:30 pm. 
C-6:30 pm -sign-off. 

6. SPOT ANNOUNCEMENTS 
-A-

PER YR: I min 30 see I min 30 see I min 30 sec 
1 x  4.10 3.00 3.00 2.20 2.20 1.65 
13 n  4.00 2.90 2.90 2.15 2.15 1.60 
26 a  3.90 2.85 2.85 2.10 2.10 1.55 
39 a  3.80 2.80 2.80 2.05 2.05 1.50 

A B C-
PER YR: 1 min 30 sec I min 30 sec 1 min 30 sec 
52 1  3.75 2.70 2.70 2.00 2.00 1.45 
65 a  3.65 2.65 2.65 1.95 1.95 1.40 
104 a  3.50 2.55 2.55 1.90 1.90 1.35 
130 x  3.35 2.45 2.45 1.80 1.80 1.30 
156 z.  3.15 2.30 2.30 1.70 1.70 1.25 
260 x  2.95 2.15 2.15 1.60 1.60 1.15 
312 x  2.70 1.95 1.95 1.45 1.45 1.05 
468 a  2.45 1.80 1.80 1.25 1.25 .95 
624 a  2.25 1.70 1.70 1.10 1.10 .85 
15 see: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK, EA, BTA: 10 tl 25 ti 50 ti 100 tl 
1 min  2.50 2.25 2.00 1.75 
30 sec  2.00 1.80 1.55 1.35 
15 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
CLASS A 

PER YR: I hr 1/2 hr 1/4 hr 10 mln 5 min 
1 a  40.60 24.40 12.20 5.15 6.10 
13 a  39.80 23.90 11.90 8.95 6.00 
26 a  39.00 23.40 11.70 8.80 5.85 
39 a  38.20 22.90 11.45 8.60 5.75 
52 x  37.40 22.40 11.20 8.40 5.60 
65 a  36.60 21.95 11.00 8.25 5.40 
104 a  35.20 21.10 10.55 7.95 5.30 
130 a  33.60 20.40 10.10 7.55 5.05 
156 x  31.00 18.70 9.30 7.00 4.65 
260 a  29.40 17.60 8.80 6.60 4.40 
312 a  26.90 16.10 8.10 6.05 4.05 

CLASS B 
1 a  29.60 17.75 8.90 6.65 4.45 
13 a  29.00 17.40 8.70 6.50 4.35 
26 a  28.40 17.05 8.50 6.40 4.25 
39 a  27.80 16.70 8.35 6.25 4.15 
52 a  27.10 16.30 8.15 6.15 4.10 
65 a  26.60 15.95 7.95 6.00 4.00 
104 x  25.70 15.40 7.70 5.75 3.85 
130 x  24.40 14.70 7.35 5.50 3.70 
156 a  22.60 13.60 6.80 5.10 3.45 
260 x  21.40 12.85 6.45 4.85 3.20 
312 x  19.60 11.75 5.55 4.40 2.95 

CLASS C 
1 x  21.60 12.95 6.50 4.85 3.25 
13 x  21.20 12.70 6.35 4.75 3.20 
26 a  20.80 12.45 6.20 4.65 3.10 
39 x  20.30 12.20 6.10 4.55 3.05 
52 a  19.80 11.90 5.05 4.50 3.00 
65 a  19.40 11.65 5.80 4.40 2.95 
104 a  18.80 11.20 5.60 4.25 2.90 
130 x  17.85 10.70 5.35 4.05 2.70 
156 x  16.50 9.00 4.95 3.75 2.50 
260 a  15.65 9.30 4.70 3.55 2.35 
312 a.  14.30 8.60 4.35 3.20 2.15 

KRFO-FM 
1966 

Media Code 4 224 7246 4.00 
Owatonna Broadcasting Co., Drawer K. 301 N. Cedar 

St.. Ouatoona. Minn. 55060. Phone 507-451-2250. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Duane Allen. 
Sta. & Sales higr.-Gerald J. Boos. 
Program Director-Todd Hale. 

3. FACILITIES 
ERP 3,000 w.; 104.9 me. 
Operating schedule: 5:30 am-11 pm. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset- II pm. For simulcast facilities see KRFO, 

4. AGENCY COMMISSION 
15/0 time and talent; payable 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
See KRFO listing for coded regulations. 

TIME RATES 

I'M only rates same as KRFO. 

PARK RAPIDS (1 AM; 1 FM) 
Hubbard County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KPRM 
1962 

Media Code 4 224 7360 3.00 
De La Hunt Broadcasting Corp., HWY. 34, E., Park 

Rapids, Minn. 56470. Phone 218-732-3306. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-E. P. De La Hunt. Jr. 
Sta. & Sales 1.1gr.-John Ginther. 

2. REPRESENTATIVES 
Minnesota-Don Cavitt. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 Ice. 

Non-directional. 
Operating schedule:   
Partial simulcast operation. Simulcast during news-
casts. For non-simulcast facilities see KPRM-FM. 

4. AGENCY COMMISSION 
15/0 time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 4s, 5, 6a. 
Rate Protection: 15h. 
Basic Rates: 23a. 
Cancellation: 710. 
Any combination of spots on KPRM and KEHG. 
Fosston, earns maximum discount on both stations. 

TIME RATES 
Elf Rec'd 9/27/68, 

7. PACKAGE PLANS 
1 MINUTE 

PER WE: 
6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 42 ti 

1 wk.. 4.35 4.20 4.00 3.80 3.55 3.20 2.65 
4 wit.. 4.25 4.05 3.85 3.55 3.25 2.85 2.45 
8 irk_ 4.20 4.00 3.75 3.35 2.95 2.65 2.35 
13 site 3.65 3.35 3.20 3.00 2.65 2.45 2.5 
26 wit 3.25 3.15 3.00 2.65 2.45 2.15 2.00 
52 wk 3.00 2.65 2.35 2.20 2.05 2.00 1.85 

30 SECONDS 
1 site.. 3.25 3.15 3.00 2.85 2.75 2.60 2.35 
4 nk.. 3.20 3.05 2.95 2.65 2.60 2.40 2.20 
8 3k.. 3.05 2.95 2.80 2.55 2.43 2.25 2.15 
13 site 2.95 2.80 2.65 2.40 2.25 2.05 2.00 
26 nk 2.80 2.65 2.55 2.25 2.00 1.95 1.85 
52 vac 2.75 2.45 2.20 2.05 1.95 1.85 1.75 

48 ti 
2.35 
2.25 
2.20 
2.05 
1.95 
1.80 

2.20 
2.15 
2.05 
1.95 
1.80 
1.65 

15 SECONDS 
6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 42 ti 48 ti 

1 wit.. 2.80 2.65 2.55 2.40 2.25 2.15 2.00 1.85 
4 site.. 2.65 2.55 2.40 2.25 2.15 2.00 1.85 1.80 
8 mk.. 2.55 2.40 2.25 2.15 2.00 1.85 1.83 1.75 
13 mic 2.40 2.25 2.15 2.00 1.85 1.80 1.75 1.65 
26 wk 2.25 2.15 2.00 1.85 1.80 1.75 1.65 1.60 
52 site 2.15 2.00 1.85 1.80 1.75 1.65 1.65 1.55 

SPECIAL 1-WEEK PACKAGE 
I min 30 see 15 see 

100 ti  210 190 150 
8. PROGRAM TIME RATES 

COST PER MONTH 
5 MINUTES 

PER WK: 3 mo 6 mc 12 mo 
1 el  35 25 20 
3 ti  85 75 60 
6 ti  125 110 100 

10 MINUTES 
1 ti  45 35 
3 ti  100 90 
6 ti  155 141 

1/4 HOUR 
1 ti  50 45 40 
3 ti  120 lit 95 
6 ti  190 Iiit 165 
6 day a meek. 12 month program sponsors entitled to 
end rate on all spots. 

KPRM-FM 

30 
75 

130 

1967 
Media Code 4 224 7361 1.00 
De La Hunt Broadcasting Corp., Boa 49, Hwy. 34 

East, Park Rapids, Minn. 56470. Phone 218-732-
3306. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-E. P. De La Hunt, Jr. 
Vice-Pres. & Sta. Mgr.-John Ginther. 
Chief Announcer-Al Peterson. 

3. FACILITIES 
ERP 100,000 w.; 103.7 me. Stereo. 
Operating schedule: 6 am-10 pm. CST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separataly ex-
cept during newscasts. For simulcast facilities see 
KPRM. 

4. AGENCY COMMISSION 
15/0 time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regolations 
General: la, 25, 3a, 4a, 4d, 5, 60, 7b. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 200. 21b, 21d, 22a, 24a, 245, 24e, 

25a, 28e. 
Contracts: 400. 42e. 45, 46. 
Comb.; Cont. Discounts: 604. 61e, 62a. 
Cancellation: 71a, 730. 
Member: Minnesota Star Network. 

TIME RATES 
Eff Reed 10/4/68. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 
6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 42 tl 48 ti 

1 31c.. 6.25 6.00 5.65 5.40 5.00 4.45 3.65 3.50 
4 irk.. 6.20 5.85 5.50 5.10 4.70 4.10 3.45 3.30 
8 mk.. 6.10 5.80 5.40 4.90 4.50 3.90 3.55 3.00 
13 wit 5.85 5.10 4.85 4.60 4.25 3.75 3.15 2.80 
26 3k 5.45 4.90 4.65 4.25 4.05 3.55 2.95 2.70 
52 vat 5.05 4.50 4.25 3.85 3.65 3.35 2.E0 2.65 

30 SECONDS 
1 wk.. 4.65 4.50 4.40 3.80 3.65 3.55 3.9 2.95 
4 vat. 4.60 4.45 4.30 3.60 3.55 3.35 3.00 2.80 
8 vac_ 4.30 4.25 4.20 3.45 3.35 3.20 2.1,5 2.75 
13 nk 4.20 4.10 4.05 3.35 3.20 3.00 2.05 2.65 
26 site 4.05 4.00 3.90 3.20 2.95 2.85 2.115 2.60 
52 3k 3.85 3.80 3.65 3.00 2.85 2.75 2.60 2.55 

15 SECONDS 
1 wk.. 3.75 3.60 3.45 3.35 3.20 3.05 2.55 2.80 
4 wk.. 3.60 3.45 3.35 3.20 3.05 2.95 2.110 2.75 
8 nk.. 3.45 3.35 3.20 3.05 2.95 2.80 2.75 2.65 
13 site 3.35 3.20 3.05 2.95 2.80 2.75 2.65 2.60 
26 site 3.20 3.05 2.95 2.80 2.75 2.65 2.00 2.55 
52 wk 3.05 2.95 2.80 2.75 2.65. .: 2.40 

SPECIAL 1-WEEK PACKAGE 
I min 30 sae 15 see 

100 ti  265 255 240 
8. PROGRAM TIME RATES 

COST PER MONTH 
5 MINUTES 

PER WE; 3 mo 6 rno 12 mo 
35 111  15 20 

3 tl  85 15 60 
6 ti  125 115 100 

10 MINUTES 
45 55 30 

3 ti  100 110 75 
6 ti  155 145 130 

1 ti  1/4 HOUR 
50 45 40 

3 tL  120 110 95 
6 ti  190 130 165 
AM/FM coverage 50% discount. 

PINE CITY 
Pine County-Map Location E-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WCMP 
1957 

Media Code 4 224 7475 9.00 
WC511' Broadcasting Co., Box 230. Pine Cite. Minn. 

55063. Phone 612-629-2525. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Gerry Robbins. 
Program Director-Larry Severson. 
National Sales Manager-Jane Robbins. 

3. FACILITIES 
1,000 w. days; 1350 kc. Non-directional. 
Operating schedule: 5:55 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d. 4a, 44, 5, 6a, 7e. 8. 
Rate Protection: 105, Ila, 12a, 13a, 14a, 15a, 15b. 
Basle Rates: 20a 201% 21a, 21d, 22e, 24e, 25a, 20, 

23e, 290, 33e. 
Contracts: 40a. 42a, 42e, 43, 44a. 441). 45, 46. 49. 

310, 51b, 51e. 
Comb.; Cont. Discounts: 60e, 60f, 60h, 61, lib, 62d, 
Cancellation: 71e. 72. 73a. 73b. 
Prod. Services: 80, 81, 82. 

MINNESOTA 
TIME RATES 

EIT  Reed 5/27/68. 
6. SPOT ANNOUNCEMENTS 

(Mon thru Sat 6-9 am & noon-1 pm) 
I x 13x 26x 522 104x I56x 2602 3I2x 

1 min  5.46 5.12 4.95 4.72 4.58 4.43 4.26 4.03 
30 sec.  3.28 3.05 2.97 2.83 2.74 2.65 2.55 2.42 

(Mon thru Sat 9 am-noon & 1 pm-sign-off; 
Sun all Jay) 

1 min.  4.91 4.60 4.45 4.24 4.17 3.98 3.83 3.62 
30 see  2.94 2.74 2.67 2.51 2.46 2.38 2.30 2.17 

8. PROGRAM TIME RATES 
(Stun thru Sat 6-9 am & noon-1 pm) 

I x I3x 262 522 I04x 1562 2602 3I2x 
5 min  9.14 8.51 8.22 7.82 7.62 7.42 7.07 6.73 

(Mon thru Sat 9 am-noon & 1 Pm-sign-off: 
Sun all day) 

5 min  8.22 7.66 7.39 7.04 6.85 6.67 6.36 6.05 
(Mon thru Sat 9 am-sign-off; Sun all day) 

lx I3x 262 52x 1562 260x 512X 
1 hr  38.24 36.34 34.50 32.78 -._... 
1/2 hr  22.94 21.79 20.70 19.67 
1/4 hr  13.69 12.77 12.36 11.73 11.16 10.58 10.06 
10 ruin.  10.93 10.18 9.89 9.43 8.91 8.51 8.17 

PIPESTONE 
Pipestone County-Slap Location B-10 

See SRDS consumer market map and data at begin-
ning of the State. 

KLOH 
1955 

Subscriber to the NAB Radio Code 

Media Code 4 224 7590 5.00 
KLOH, Inc., Box 512, Plpestone, Minn. 56164. Phone 

825-3363. 

I. PERSONNEL 
President-Robert C. Ingstad. 
Vice-Pros. & Cen'l Mgr.-Glenn R. Olson. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1,000 w. days; 1050 kc. Directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 20. 35, 4a. 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b. 1lb, 12b, 13b, 14b. 
Basic Rates: 220, 22b, 230. 240. 24b, 26, 28b, 29a. 
Contracts: 400, 42b, 46. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 61e. 62e. 
Cancellation: 710. 730. 
Affiliated 31th American Contemporary Network. 

TIME RATES 
Elf Reed 1/23/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER CONSEC WK: I ti 5 ti 10 ti 15 ti 25+ 
1 site  12.00 11.00 10.00 9.00 8.00 
13  11.50 10.50 9.50 8.50 7.50 
26 irk  11.00 10.00 9.00 8.00 7.00 
39 vac  10.00 9.00 8.00 7.00 
30 sec: 75% of 1-min. 10 sec: 60% of 1-min. 

8. PROGRAM TIME RATES 
I x 26x 52x 1042 1562 260X 3I2x 

1 hr  70 66 63 60 57 55 50 
1/2 hr  48 45 43 41 39 36 30 
1/4 hr  35 34 33 31 30 27 22 
10 min...   25 24 23 21 20 18 16 
5 min  16 15 14 13 12 11 10 

PRESTON 
Fillmore County-Map Location F-10 

See SRDS consumer market map and data at begin-
fling of the State. 

KFIL 
1966 

Media Code 4 224 7650 7.00 
KFIL, Inc., Box 377, Preston, Minn. 55905. 

I. PERSONNEL 
President-Obed Borgen. 
General Manager-Russ Chesney. 

2. REPRESENTATIVES 
Minneapolis-William L. Hurley. 

3. FACILITIES 
6,000 w. days; 1060 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 100. lla. 120. I3a, 145, 15e, 16. 
Basic Rates: 200. 210. 22a, 23a, 24b, 27, 33a. 
Contracts: 400, 45. 46. 
Comb.: Cont. Discounts: 600. 
Cancellation: 70b, 70d, 710. 

TIME RATES 
Eft   Reed 4/26/68. 

6. SPOT ANNOUNCEMENTS 
lx 13x 262 522 1042 156x 260x 3I2x 

1 min 7.80 7.15 6.50 6.20 5.85 5.55 5.20 5.00 
Fixed position. 

7. PACKAGE PLANS 
PER WE. ROS: I ti 75 ti 150+ 
1 min (120 nds)  5.10 4.75 4.30 
30 sec (60 wds)  3.25 2.95 2.75 
20 sec (40 wds)   3.05 2.75 2.00 

8. PROGRAM TIME RATES 
FIXED POSITION: I hr 1/2 hr 1/4 hr 5 min 
1 z  63.75 39.00 23.40 11.70 
13 a  57.20 32.50 21.85 10.95 
26 x  50.70 30.45 20.30 10.15 
52 a  40.40 28.50 18.75 9.40 
104 z  42.90 25.75 17.15 8.60 
156 x  39.00 23.40 15.60 7.80 
260 x  35.10 21.00 14.10 7.00 
312 x  31.20 18.75 12.50 6.65 
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MINNESOTA 

PRINCETON 
Mille Lacs County-Map Location D-7 

See SRDS consumer market map and data at beginning 
of the State. 

WKPM 
1967 

Subscriber to the NAB Radio Code 

Media Codo 4 224 7675 4.00 
P. M. Broadcasting Co., Box 188, Princeton, Minn. 

55371. Phone 612-389-1300. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Terry Montgomery. 
Station Manager-Bruce Salberg. 
Program Director-Mark Schneider. 

3. FACILITIES 
1,000 w.; 1300 kc. Non-dtrectional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, la, 8b, 3e, 3d, 4a, 4e, 5, 

6a, 7a. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15a, 15b, 

15e, 16. 
Basic Rates: lob, 21a, 21b, 21e, 21d, 22e. 23a, 23b, 

24a, 25e. 26, 28a, 28e. 29e. 30, 31, 32e. 33b. 
Contracts: 40a, 41, 420. 42e, 440, 44b, 45, 46, 47e, 

48, 49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 601, 

61e. 61b. 62n, 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a. lob. 
Prod. Services: 80, 81, 82. 
Affiliated with 

TIME RATES 
Elf Itec'd 6/25/69. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 104x 208x 416x 832x 

1 min 4.50 4.40 4.35 4.00 3.80 3.50 3.30 3.00 

7. PACKAGE PLANS 
WKND PACKAGE, FRI NOON-SUN: 15 01 25 tl 
1 min.  . 45 65 
30 see (min 25 per uk cent) ea... - 2 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I04x 208x 416x 832x 

1 hr.... 40.00 35.00 30.00 25.00 20.00 
1/2 hr 22.00 21.00 20.00 19.00 18.00 17.00 16.00 -..-
10 min 10.00 9.80 9.50 9.00 8.50 8.00 7.00 --... 
5 min 6.50 6.40 6.35 6.00 5.80 5.50 5.30 5.00 

RED WING (I Am; Fm) 
Goodhue County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

KCUE 
1949 

1301:1 
Subscriber to the NAB Radio Code 

Media Code 4 224 7705 9.00 
Hiawatha Valley Public Service Broadcasters, Box 

102, Red Wing, Minn. 55066. Phone 388-3511. 

I. PERSONNEL 
Pres. & Glen'i Mgr.-George Brooks. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Minneapolis-Minnesota Star Radio Network. 

3. FACILITIES 
1,000 w. days; 1250 Ice. Non-directional. 
Operating schedule: 6:00 am-local sunset weekdays; 
7:00 am-local sunset Sun. CST. 
Simulcast during AM operational hours. For non. 
simulcast facilities see KCUE-FM listing. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See. coded regulations 
General: la, 3a, 3b, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, 110. 120. 130. 14a. 
Basle Rates: 22a, 22b, 23a, 24a, 24b, 25a. 26. 28b, 

29a. 
Contracts: 40a, 4.20. 45, 46, 470. 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 61c, 62b. 
Cancellation: 70.1, 70e, 71a, 730. 
Member: Linder Group, Minnesota Farm Network, 
Minnesota Star Network. 

TIME RATES 
Eff 10/15/65-Reed 10/7/65. 

Class A-6:30-8:00 am and 11:30 am-1:00 pm Mon 
thru Fri. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 see 1 min SO sec 
1 ti 6.00 4.50 156 ti  4.50 3.25 
26 ti  5.75 4.25 260 ti  4.25 3.10 
5, ti 5.50 4.09 312 ti  3.75 3.00 
130 ti  4.75 3.50 

CLASS B 
1 ti  5.00 4.00 156 ti  4.00 3.20 
26 ti  4.75 3.75 260 tl  3.50 3.00 
52 II  4.65 3.50 312 ti  3.25 2.85 
130 ti  4.40 3.30 

8. PROGRAM TIME RATES 

CLASS A 
1/2 hr 1/4 hr 10 min 5 min 

1 ti  30.00 15.00 12.00 9.00 
26 ti  29.00 14.50 11.00 8.00 
52 ti  28.00 14.25 10.50 7.50 
130 ti  26.00 13.50 9.50 6.75 
156 II _.._ .... 25.00 13.00 9.00 6.25 
260 it  23.00 12.00 8.50 5.85 
312 ti  21.00 11.00 8.00 5.50 

CLASS B 
1/2 hr 1/4 hr 10 min 5 min 

1 ti  27.00 13.50 10.00 7.00 
26 ti  25.60 12.80 9.50 6.65 
52 tl  25.00 12.50 9.25 6.50 
130 ti  23.60 11.80 8.75 8.15 
156 ti.   23.00 11.50 8.50 5.95 
260 ti  21.60 10.80 8.00 5.60 
312 ti  20.95 10.45 7.75 5.00 

KC U E-FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 224 7706 7.00 
Hiawatha Valley Public Service Broadcasters, Inc., 
Box 102, Hwy. 58 S., Red Wing. Minn. 55066. 
Phone 612-388-3511. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-George L. Brooks. 
Sales Manager-Jack Turnbull. 
Program Director-Jan Ovens. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Minneapolis-Minnesota Star Radio Network. 

3. FACILITIES 
ERP 3,000 w.; 105.5 mc. 
Operating schedule: 6:00 am-midnight. CST. 
Antenna ht.: 340 ft. above average terrain. 
Partial simulcast operation with KCIJE-AM. For 
simulcast rates. see KCUE-AM, KCUE-FM listing. 

4. AGENCY COMMISSION 
15/0 time and talent: 15 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40e. 
Member: Linder Group, Minnesota Farm Network, 
Minnesota Star Network. 

TIME RATES 
Eff 10/15/65-Rec'd 10/7/65. 

Class A-6:10-8:00 am and 11:30 am-1:00 pm Mon 
thru Fri. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 ti  6.00 4.50 156 ti........ 4.50 3.25 
26 ti  5.75 4.25 260 ti  4.25 3.10 
52 ti  5.50 4.00 312 3.75 3.00 
130 ti  4.75 3.50 

CLASS B 
1 ti  5.00 4.00 156 ti  4.00 3.20 
26 ti  4.75 3.75 260 ti 3.58 1.00 
52 ti... 4.65 3.50 312 ti  3.25 2.85 
130 ti  4.40 3.30 

8. PROGRAM TIME RATES 
CLASS A 

1/2 hr 1/4 hr 10 min 5 min 
1 ii  30.00 15.00 12.00 9.00 
26 ti  29.00 14.50 11.00 8.00 
52 ti  28.00 14.25 10.50 7.50 
130 ti   26.00 13.50 9.50 6.75 
156 ti  25.00 13.00 9.00 6.25 
260 ti  23.00 12.00 8.50 5.85 
312 ti   21.00 11.00 8.00 5.50 

CLASS B 
1 ti  27.00 13.60 10.00 7.00 
26 ti  25.60 12.80 9.50 6.65 
52 ti  25.00 12.50 9.25 8.50 
130 ti  23.60 11.85 8.75 6.15 
156 ti  23.00 11.50 8.50 5.95 
260 ti  21.60 10.80 8.00 5.60 
312 ti  20.95 10.45 7.75 5.00 

10. SPECIAL FEATURES 
Extra charge for news programs 15%. 

REDWOOD FALLS 
Redwood County-Map Location C-9 

Seo SRDS consumer market map and data at begin-
ning of the State. 

KLGR 
1954 

Subscriber to the NAB Radia Cede 
Media Code 4 224 7820 6.00 
Itedvrood Broadcasting Company, Inc., 209 S. Wash-

ington St., Redwood Falls. Minn. 56283. Phone 
507-637-2989. 
STATION'S PROGRAMMING DESCRIPTION 

KLOR: Programmed for mass audience. 
FARM: 5:45-8 am, 2 men, interviews, markets, news, 
weather. 15 min national, regional, local news at 7 
am & sign-off. 30 min national, regional, local news, 
sports and weather 8 am & 6 pm. 1 hour news noon-
1 pm national, regional, local news, sports, weather, 
farm county agents and markets. Livestock and grain 
markets 6:15 am, 6:45 am. 10 am, 12:05 pm, 12:30 
pm, 2 pm, 6:05 pm. 8:30-10:30 urn area remote 
newscasts with middle-of-the-road music. 10:30 ant-
noon, air personality, entertainment, phone discussion. 
1-3 pm, 2 man show, phone discussion and interviews. 
3-6 pm drive time features and middle-of-the-road 
music. 6:30-7:30 pm middle-of-the-road and swing 
albums. 7:30-sign-off top 40 and country western. 
Live high school football, basketball, baseball. Con-
tact Representative for further details. Rec'd 9/12/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Gene G. Randolph. 
Station & Sales Mgr.-Don Schiel. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights: 1490 kg. 

Non-directional 
Operating schedule: 5:45 am-11 pm weekdays; 7:45 
am-11 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. la. 3c, 4a, 4d. 5, 6n. 7b, 8. 
Rate Protection: 10b. I in, 12b, 131a. 14b, lib, 16. 
Basle Rates: 2013. 21b. 2Id, 22b, 230. 24b, 25s, 26, 

27, 28e. 28e. 29a, 30. 33e. 
Contracts: 40a, 41, 42b, 42d, 44e. 45, 46, 47e, 48. 

49, 50. 51e. 
Comb.; Cont. Discounts: 60, 60f. 601, 61a, 62b, 62d. 
Cancellation: 70a. 70e, 710. 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with MISS Radio Network. 
Member: Linder Group, Minnesota Farm Network. 
AgRaello Groups, Inc. 

TIME RATES 
Eli 1/1/67-Ree'd 12/21/66. 

U. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260x 5001 

1 min or less 6.00 5.75 5.50 5.25 5.00 4.75 
8. PROGRAM TIME RATES 

lx 26x 52x 156e 260x 
5 min.- 12.00 11.00 10.50 10.00 9.50 
1/4 hr.. .... _ 24.00 22.00 21.00 20.00 19.00 
1/2 hr 36.00 33.00 31.50 30.00 28.50 
1 hr    55.00 52.50 50.00 47.50 

RICHFIELD 
Hennepin County-Map Location E-8 

See SRDS consumer market map and data at beginning 
of the State. 

See Minneapolis-St. Paul 
(including Golden Valley, Maplewood, 

Richfield, St. Louis Park, South St. Paul) 

ROCHESTER (3 AM; 1 FM) 
Olmsted County-Map Location F-10 

See SitDS consumer market map and data at begin-
ning of the State. 

KNXR(FM) 
1965 

C DD 
Media Code 4 224 7870 1.00 
United Audio Corp., Sheraton Hotel, Rochester, Minn. 

55901. Phone 507-288-7700. 
STATION'S PROGRAMMING DESCRIPTION 

KNXIt (FM): Programmed for adults and young 
adults. 
MUSIC: emphasis on general popular and middle-of-
the-road music presented by 6 air personalities. 
Standards. Elm music and showtunes presented in 
uninterrupted groups of 3 selections. 67% instru-
mental, 33% vocal. NEWS: 5 min summary on hour. 
headlines on half hour. Classical music both recorded 
and local live performances on weekends. Features: 
business noes, detailed weathercasts. Inca! business-
men salutes, community activities placed with musi-
cal programs. Personalities available for remote 
broadcasts. COMMERCIAL POLICY: 8 minutes per 
hour. liec'd 11/27/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Thomas H. Jones. 
Commercial Manager-Donald H. Anderson, 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 91,000 w.: 97.5 inc. Stereo. 
Operating schedule: 6-1 am. CST. 
Antenna ht.: 400 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e, 2b, 3a, 3b, 3c, 3d, 4e, 4e, 5, 6e, 7b, 

8. 
Rate Protection: 10b, 1113, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23e, 24a, 

250. 26, 28b, 28c, 29e. 30, 33c, 
Contracts: 40a, 4213, 44a, 45, 46, 47e, 48, 51b. 
Comb.; Cont. Discounts: 600. 620, 
Cancellation: 705, 70e, 71a, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 2 Eft 5/1/68-Rec'd 5/21/69. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

Ix I3x 26x 52x 104x 208x 312x 624x 
1 min 6.25 5.60 5.00 4.70 4.40 4.10 3.70 3.40 
30 sec 5.30 9.70 4.10 3.75 3.45 3.15 2.85 2.65 

ROS 
1 min 5.00 4.40 3.75 3.45 3.15 2.80 2.70 2.50 
30 sec .1.40 3.75 3.15 2.80 2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
PElt 1111., EA: 
1 x  00.00 156 x 37.50 
13 x  47.50 208 x  - 35.00 
26 x  45.00 260 x 12.50 
52 x  42.50 312 x ......... _______ 30.00 
104 x  40.00 365 x  27.50 
1/2 hr: 60% of hour. 10 mm: 30% of hour. 
1/4 hr: 40% of hour 5 mm: 25% of hour. 

KOLM 
1963 

MBS Radio Network 
time sales inc. 

Media Code 4 224 7935 2.00 
Olmsted County Broadcasting Company, 114 S. Broad-
way St., Rochester, Minn. 55901, Phone 507-288-
2411. 
STATION'S PROGRAMMING DESCRIPTION 

KOLM: Programmed for mass audience. 
NEWS: 5 min network on half hour. 5 min regional 
and local on hour. 3 major 15 min regional and local 
newscasts daily. Weather: 10 direct weather reports 
daily from US weather station at airport. FARM: 
6:06-6:30 am & 12:35-1 pm daily including livestock 
market reports, farm interviews, county agent. Stock 
market: direct reports 5 times daily. AIR PER-
SONALITIES handle all segments. Music 80%, na-
tional, regional and local news 15%, public affairs, 
sports and talk 5%. MUSIC: country and wsetern. 
SPORTS: network and local play-by-play broadcasts. 
Contact Representative for further details. Itec'd 
2/21/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Howard G. Bill. 

2. REPRESENTATIVES 
PRO Time Salee, Inc. 

3. FACILITIES 
10,000 w. days (1,000 w, critical hours); 1520 kc. 

Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast 6 am-4 pm. 
For non-simulcast facilities see KOLM-FM. 

4. AGENCY. COMMISSION 
15/0 net time only: 15th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la,. 2b. 3a, 4e, 5, tia. 7b, 8. 
Rate Protection: 10a, 11e. 12c, 13e, 14c, 15b, 16, 
Basic Rates: 22e, 23a. 25e, 28a, 28c, 29a. 
Contracts: 40a. 44a, 45, 46, 48. 51a. 
Comb.: Cont. Discounts: 600, 60g, 601, 51a, 62e. 
Cancellation: 70b, 70e, 71a, 72, 73a, 
Prod. Services:. 80, 81, 82. 
Affiliated with MRS. 

TIME RATES 
Eft 6/1/67-Itec'd 3/13/67. 

AA-6 am-6 pm. 
A-6 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 52x I04x 156e 260x 3121 
1 min  12.00 11.00 10.00 9.00 8.00 7.00 
30 sec 9.00 8.50 8.00 7.50 7.00 6.50 

CLASS A 
1 min.-   10.00 9.00 8.00 7.00 6.00 5.00 
30 see   8.00 7.50 7.00 6.50 5.00 4.00 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 10 tl 20 tl 25 tl 30 tl 
1 min .................... 8.00 7.50 7.00 6.00 
30 see.  7.00 6.50 6.00 5.30 

CLASS A 
  7.00 6.50 6.00 5.30 

30 sec.  5.00 4.50 4.00 3.50 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  100 60 40 30 20 

K 0 L M-FM 
1967 

Media Code 4 224 7836 0.00 

Olmsted County Broadcasting Co.. 114 S. Broadway 
St.. Rochester. Minn. 55901. Phone 507-288-2411. 
STATION'S PROGRAMMING DESCRIPTION 

KOLM-FM: MUSIC: middle-of-the-road. NEWS: 
network on half hour, 3 min regional and local on 
hour. WEATHER: quarter before and after hour. 
COMMERCIAL POLICY: 8 minutes per hour. Con-
tact Representative for further details. Itee'd 10/16/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Howard G. Bill. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
ERP 3,000 w.; 96.7 mc. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 160 ft. above average terrain. 
Partial simulcast operation. Operated separately 4 
pm-midnight, For simulcast facilities see KOLM. 

4. AGENCY COMMISSION 
15/0 time only: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d. 4a, 5, 6a, 7b, 8, 
Rate Protection: 15b. 
Basic Rates: 20a, 24b, 24e, 25e, 26. 28e. 28c, 296. 
Contracts: 400, 41, 44a, 45, 48. 
Comb.: Cont. Discounts: 60a. 60g, 61a. 
Cancellation: 70e, 71a, 72, 73a. 

TIME RATES 
Eff 4/1/67-Itec'd 3/13/67. 

A-6 pm-midnight. 
B-6 am-6 tom. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 52x I04x 156x 
7.00 6.50 6.00 5.55 

30 5.25 4.90 4.50 4.10 
CLASS B 

.1 min.  5.25 4.90 4.50 
30 sec....._.. 3.95 3.65 3.35 
01 Guaranteed times. 

10 sec: 50% of 1-min Class A. 
7. PACKAGE PLANS 
PER WK. 10 ti 15 11 
1 min.    6.00 5.50 
30 sec. 4.50 4.10 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  50 30 20 15 10 
DISCOUNTS 

52 x-5% 156 x-10% 260 x-15% 312 x-20% 

KROC 
1935 

260x 312x 
5.00 4.50 
3.75 3.40 

4.10 3.75 3.40 
3.05 2.80 2.55 

20 tl 30 tl 
5.00 4.50 
3.75 3.40 

NBC Radio Network 
0 RA 

Subscriber to the NAB Radio Code 

Media Code 4 224 8050 9.00 

Southern Minnesota Broadcasting Company. 602 S.W. 
lot Ave.. Rochester, Minn. 55901. Phone 507-288-
4444. TWX 507-840-8232. 

STATION'S PROGRAMMING DESCRIPTION 
KROC: Programmed for general interest. 7 ale per-
sonalities emcee entire operation. NEWS: 5 min net-
work on hour, 9 local newscasts daily. 5 man news 
staff. FARM: programming 5-7 am, noon-1 pm with 
market reports, weather, county agent. bilddle-of-the-
road music. SPORTS: play-by-play plus 2 sportscasts 
daily. Personalities available for remote pickups from 
shopping centers, fairs, etc. Contact Representative 
for further details. Reed 7/13/67. 

I. PERSONNEL 
President-G. David Gentling. 
Manager--Robert A. Fick. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Barry S. Hyett Co., Inc. 

3. FACILITIES 
1,000 w. days; 25U w. nights: 1340 Ire. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

(This listing continued on next page) 
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Rochester-K R O C-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la, la, 2b, la, 4a, 4d, 5, 6a, lb, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15b. 
Basic Rates: 20a, 21a, 21b, 21d, 22a, 22b, 23a, 23b. 

24a, 24e. 25a, 26, 27, 28a, 29a. 30, 33a. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 44b, 45, 47a, 

48, 49, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 601, 

612, 61b, 62a. 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with NBC. 
Member: Minnesota Star Network. 

TIME RATES 

No. 15 ES 5/1/68-Itec'd 3/26/68. 

AA-Mon thru Sat 6:30-9 aso & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

AA A 
I min 30/20 10 see 1 min 80/20 10 see 

1  12.00 9.00 6.00 10.20 7.20 5.40 
26 x____  11.40 8.40 5.70 9.60 6.60 5.10 
52 x.  11.10 8.10 5.40 9.30 6.30 4.80 
156 a  10.20 7.20 5.50 8.40 5.40 4.20 
260 a.--   9.60 6.60 4.80 8.10 5.10 3.90 
312 x  9.30 6.30 4.50 7.80 4.80 3.60 

CONTINUOUS WEEK DISCOUNTS 
26 wk-10% 52 wk-20% 

7. PACKAGE PLANS 
-AA- A 

PER WK: 1 min 30/20 10 see I min 30/20 10 see 
10 10 9.00 7.80 4.80 7.20 6.00 3.90 
20 ti  8.70 7.50 4.50 6.90 5.70 3.60 
25 ti  8.40 7.20 4.20 6.60 5.10 3.30 
30 tL  8.10 6.90 3.90 6.30 4.80 3.00 

CONTINUOUS WEEK DISCOUNTS 
26 wk-10% 52 k-20% 

KWEB 
1957 

American Information Network 

Media Code 4 224 8165 5.00 
North Central Video, Inc., 326 Northwestern Bank 

Bldg., Rochester, Minn. 55901. Phone 507-288-
3888. 

STATION'S PROGRAMMING DESCRIPTION 
KWEB: Programmed for broad appeal. 
MUSIC: predominantly middle-of-the-road except-
ing 8:30 am-noon Sat country and western. 1-3 pm 
Sun classical, semi-classical. Weather bureau reports, 
sports, farm information, commerce. NEWS: extended 
newscasts, half hour, with news, weather, sports and 
markets at 7 am, noon, 5 pm & 10 pm. Local, 
regional news on half hour. Network news every hour. 
Mobile news car. SPORTS: live play-by-play sports, 
football and basketball in evening hours and flat and 
Sun afternoons. Personalities available for remote 
broadcasts. Contact Representative for further de-
tails. Reed 12/26/68. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-Joseph C. Poire. 
Commercial Manager-Joseph Burnham. 

2. REPRESENTATIVES 

Gill-Perna, Inc. 
Minneapolis-St. Paul-Communications Sales. 

3. FACILITIES 

5,000 w. days, 1.000 w. nights: 1270 kc. Directional. 
Operating schedule: 5 am-midnight daily. CST. 

4. AGENCY COMMISSION 
15% time only; payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 4a, 5. 6a, 7b, 8. 
Rate Protection: 10e, 11c, 12c, 13e, 14e. 15a, 156. 
Basic Rates: 20b, 21a, 22a, 24e, 250, 26, 27, 28a. 

28e. 29a, 
Contracts: 40a. 41, 44a, 45. 46, 47a, 48, 510. 
Comb.: Cont. Discounts: 60b, 60d. 60f, 61a, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS. 
Affiliated with American Information Network. 

TIME RATES 

No. 2 Elf 8/1/68-Rec'd 7/20/68. 
AA-Mon thru Not 6-9 am, noon-1 pm & 4-6 pm. 
A-Mon thru Sat 5:30-6 am, 9 am-noon, 1-4 pm & 
6-7 DM; Sun 7 am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 260 52x I56x 260x 
AA   10.00 9.50 9.25 8.50 8.00 
A   8.50 8.00 7.75 7.00 6.75 

20/30 SEC: 
AA   7.50 7.00 6.75 6.00 5.50 
A   6.00 5.50 5.25 4.50 4.25 

10 SEC: 
AA   5.00 4.75 4.50 4.25 4.00 
A   4.50 4.25 4.00 3.50 3.25 

Fixed position, when available, extra 20%. 
CLASS B 

50% of AA rate. 

312X 
7.75 
6.50 

5.25 
4.00 

3.75 
3.00 

Disco-Er-rue 
26 continuous wks._..10% 52 continuous wks.._.20% 

7. PACKAGE PLANS 

-AA- A 
WKLY: 1 min 20/30 10 sec I min 20/30 10 see 
10 ti  7.50 6.50 4.00 6.00 5.00 3.25 
20 ti  7.25 6.25 3.75 5.75 4.75 3.00 
25 ti  7.00 6.00 3.50 5.50 4.25 2.75 
30 ti  6.75 5.75 3.25 5.25 4.00 2.50 

DISCOUNTS 
26 continuous wks 10% 52 continuous wks._..20% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x......    100 60 40 33 25 
DISCOUNTS 

13x- 5% 52x-15% 156x-25% 
261-10% 104x-20% 260x-30% 

ROSEAU 
Roseau County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KRWB 
1963 

Media Code 4 224 8280 2.00 
Martin T. Oble & Henry G. Tweeten, Box 130. 
Roseau. Minn. 56751. Phone 463-1410. 

I. PERSONNEL General Manager-Hal Bakke. 
Women's Director-Carol Blenkln. 

3. FACILITIES 
1.000 w.; 1410 kv. 
Operating schedule-6 am-11 pm Mon thru Sat, 7 
am-11 pm Sun. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4s, 5. 6, 8. 
Rate Protection: 10b. 11b, 12b, 13b. 14b. 
Basie Rates: 23a. 24b. 
Contracts: 40a. 46, 47a. 
Cancellation: 71s. 
Affiliated with MBS. 

TIME RATES 
Rates effective April 1. 1963. (Card No. 1.) 

Card received April 25, 1963. 
6. SPOT ANNOUNCEMENTS 

CLASS A 
(7:00-9:00 am, noon-I:00 pm and 5:00-6:00 pm) 

1 wk 4 wk 13 wls 26 wk 52 wk 
5 ti  4.00 3.80 3.60 3.40 3.20 
10 ti  3.80 3.60 3.40 3.20 3.00 
15 ti  3.60 3.40 3.20 3.00 2.80 
20 ti  3.40 3.20 3.00 2.80 2.60 
25 CL ....... 3.20 3.00 2.80 2.60 2.40 

CLASS B 
(9:00 pm-noon. 1:00-5:00 pm and 7:00 pm-sign-off) 
5 tl  3.70 3.50 3.30 3.10 2.90 
10 ti  3.50 3.30 3.10 2.90 2.70 
15 ti  3.30 3.10 2.90 2.70 2.50 
20 tl  3.10 2.90 2.70 2.50 2.30 
25 ti  2.90 2.70 2.50 2.30 2.10 

Discounts 
30 sec spots  25% 10 sec spots. 50% 

7. PACKAGE PLANS 
ROS SATURATION SCHEDULE 

(Within 1 week) 
10 ti  3.25 50 tl  2.50 
25 tl  2.70 100 tl - 2.25 

8. PROGRAM TIME RATES 
(6:00-9:00 am, nonn-1:00 pm and 5:00-7:00 pm) 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti  35.00 23.00 17.00 11,50 
26 ti  32.00 21.50 16.00 11.00 
78 ti  29.00 20.00 15.00 10.50 
106 ti  26.50 18.50 14.00 9.50 
260 ti  23.00 17.00 13.00 9.00 
25% discount Class 13 time. 

ST. CLOUD (2 AM; 1 FM) 
Stearns County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KFAM 
1938 

Subscriber fo the NAB Radio Code 
Media Code 4 224 8395 8.00 
The Times Publishing t'o., Fernwood Addition. Hwy. 

152. St. Cloud, Minn. 56301. Phone 612-251-
1450. 

I. PERSONNEL 
Manager-Dave Sherwood. 
Ass't Mgr. & Prog. Dir.-Jerry Marshall. 
Sales Manager-Dick Walter. 

2. REPRESENTATIVES 
Savant/Gates, Inc. 
Wayne-Evans & Associates. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kg. 

Non-directional. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 30. 4a, 4d, 5, Ca, 7b. 8. 
Rate Protection: 10b, 11b. 12b. 13b, 14b. 
Basic Rates: 20a. 220, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a. 45, 46, 470. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61b, 626. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with NBC Radio Network. 
Member: Minnesota Farm Network, Minnesota Star 
Network. 

TIME RATES 
Eft 6/1/66-11ec'd 5/2/66. 

6. SPOT ANNOUNCEMENTS 
I min I min 

13 x  7.t0 260 x.... 4.50 
312 ....... ...... 4.00 

52 x................   6.00 624 x.......... ...... 3.50 
104 a__ ......   5.50 

7. PACKAGE PLANS 
PER WIG: I MIN. I wk 6 wk 13 wk 26 wk 52 wk 
5 ti  7.25 6.25 5.75 5.25 4.50 
10 ti  7.00 5.75 5.25 4.50 3.75 
15 11 6.75 5.50 4.75 4.00 3.20 
20 it  6.50 5.25 4.50 3.75 3.00 
25 ti  6.25 5.00 4.25 3.50 2.75 
30 seconds-70% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 X  00 30 20 15 10 
DISCOUNTS 

131- 5% 52x-15% 156x-25% 312x-35% 
26x-10% 104x-20% 260x-30% 

K F AM-FM 
1948 

RIAIES 

Media Code 4 224 8396 6.00 

The Times Publishing Co., 20 6th Ave., N., St. 
Cloud. Minn. 56301. Phone 612-251-3121. 

I. PERSONNEL 
Manager-Dave Sherwood. 
Asst Mgr. & Prog. Dir.-Jerry Marshall. 
Sales Manager-Dick Walter. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Wayne-Evans & Associates, Inc. 

3. FACILITIES 
ERP 40,000 w.: 104.7 mc. Stereo. 
Operating schedule: 9 am-midnight. CST. 
Antenna ht.: 488 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 36. 40, 4d, 5, 6a, 7a. 
Rate Protection: 15b. 
Basle Rates: 20b, 21b, 214, 220, 23a, 25b, 29e, 33e. 
Contracts: 40a, 42a, 42d, 44a, 45, 48. 
Comb.; Cont. Discounts: 60e, 61b, 62a. 
Cancellation: 700, 70e, 710, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC. 
Member: Minnesota Star Network. 

TIME RATES 

ES 1/1/69-Reed 6/30/69. 

6. SPOT ANNOUNCEMENTS 
1 x  7.00 156 x  6.00 
26 x  6.75 312 x  5.75 
52 x  6.50 624 x  5.50 
104 x  6.25 936 x  5.25 

8. PROGRAM TIME RATES 
1041 156x 

1 hr  40 35 
1/2 hr 24 21 

WJON 
1950 

208x 
30 
18 

2611x 
25 

CUM 

3121 
20 
12 

Subscriber to the NAB Radia Code 
Media Code 4 224 8510 2.00 
‘VJON Broadcasting Co., Inc., Lincoln Ave. & South-

east St., St. Cloud, Minn. 56301. Phone 112-251-
4422. 

STATION'S PROGRAMMING DESCRIPTION 

WJON: Programmed for housewives 30%, commuters 
30%, farmers 20%. young adults 20%. 
AIR PERSONALITIES all segments. Audience par-
ticipation discussion programs, sports, community pro-
motions, news, commentary reports on events of local 
importance. FARM: 5-7:30 am, 2 men, interviews, 
market reports, comedy, :ountry and western, polka 
music. Entertainment 7:30-9 am, news, sports, 
weather, music. Talk 9-11 am, audience participa-
tion by phone, discussion. 11-11:30 am music, news. 
birth report. 11:30 am-1:15 pm farm news, market 
reports, news, interviews. 1:15-5 pm entertainment, 
top pops, gulps. news. 5-5:35 pm news and sports. 
5:35-6 pm top pops. 6-7:30 pm news, sports, com-
mentary. 7:30 pm-1211 rock and roll. SPORTS: 
play-by-play high school and college football, basket-
ball, wrestling. Farm director, 5 man news staff. 
Editorials. Contact Representative for further details. 
Reed 12/29/67'. 

I. PERSONNEL 
Pres. & Gen'l higr.-Andy Hilger. 
Sales Promotion Manager-Dick Woods, 
Sales Manager-Don Koenig. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Minneapolis, St. Paul-Communications Sales. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1240 kc. 
Non- directional. 

Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2a. 2b. 3a, 3d, 4a, 4d, 5, 6a. 
Rate Protection: 10e. 
Contracts: 400. 41, 45. 46, 47c, 49. 
Cancellation: 72, 73a. 
Prod. Services: 80. 81, 82. 

TIME RATES 
ES I/15/69-Reed 1/10/69. 

7. PACKAGE PLANS 
PER WK: I ti 5 tl 10 ti 15 ti 20+ 
1 min  12 11 10 3 8 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8, PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x.  75 50 35 25 15 
No further discounts. 

ST. LOUIS PARK 
Watonwan County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the state. 

See Minneapolis-St. Paul 
(including Golden Valley, Maplewood, 
Richfield, St. Louis Park, South St. Paul) 

MINNESOTA 

ST. PAUL 
Ramsey County-Map Location E-8 

See SRDS consumer market map and data at begin-
ning of the State. 

See Minneapolis-St. Paul 
(including Golden Valley, Maplewood, 
Richfield, St. Louis Park) 

ST. PETER (1 AM; 1 FM) 
Nicollet County-Map Location D-9 

See SRDS consumer market map and data at begin-
ning of the State. 

KRBI 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 224 8625 8.00 
Seehafer & Johnson Broadcasting Corp., 1031 W. 

Grace St., St. Peter, Minn. 56082. Studio in Le-
Sueur & New Prague. 

STATION'S PROGRAMMING DESCRIPTION 
hi-Sat. MUSIC: middle-of-the-road daytime 

Network programming at 7:30 am & 12:30 pm. 
NEWS: network every hour on half hour. local and 
regional news on hour. 6-7 am farm news, markets, 
music. 7-8 am news, sports, weather. music. 9 am-
noon music, news, weather. Noon-1 pm news, sports, 
markets, farm, music. 1-5 pm music, news weather. 
5 pm-sign-off news, sports, stocks, weather. music. 
Sun: 7 am-noon music, news, weather, sports, church. 
Noon-sign-off news, sports. weather, music. SPORTS: 
local college and high schcol football, basketball, 
some baseball and hockey. Contact Representative 
for further details. Reed 6/26/68. 

I. PERSONNEL 
Pres. & Gen. Mgr.-Don Seehafer. 
V. P. & Sales Mgr.-Bob Johnson. 

2. REPRESENTATIVES 
Gene Bolles Company, 

3. FACILITIES 
1,000 w.: 1310 kc. Directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KRBI-FM. 

4. AGENCY COMMISSION 
15/9. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 2a, 2b. 3a, 3d, 40, 5. 611, 75, 8. 
Rate Protection: 10b, 11b, 12b, 18b, 14b, 15b. 
Basic Rates: 21a, 22a, 22b, 23a, 23b, 28e, 30. 33b. 
Contracts: 40a, 42c, 44a, 45, 49, 51a. 
Comb.: Cont. Discounts: 60c, 60f, 61e, 
Cancellatioh: 70a. 70d, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with JOBS. 

TIME RATES 
Elf 5/1/62-Ree'd 3/22/62, 

7. PACKAGE PLANS 
PER WK: 581 10 ti 15 tl 20 tl 30 tl 50 ti 
1 min.._ ..... 4.50 4.25 4.00 3.50 3.00 2.50 
30 see_____ 3.38 3.19 3.00 2.63 2.25 1.88 
20/30 sec: 75% of 1-min. 8/10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60 40 25 18 10 
131- 5% 52x-15% 156x-25% 
24x-10% 104x-20% 260x-30% 

KRB I-FM 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 224 8626 6.00 
Seehafer & Johnson Broadcasting Corp.. 1031 W. 
Grace St., St. Peter, Minn. 56082, Phone 507-
931-3220. 
STATION'S PROGRAMMING DESCRIPTION 

KRIII-FM: See KRBI for programming description. 
KRBI-FM programs middle-of-the-road music plus 
news and sports from AM sign-off to FM sign-off. 
Network programming at 7:30 am & 12:30 pm. Net-
work news every hour on the half hour. Local and 
regional news on hour. Contact Representative for 
further details. Reed 6/26/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Don Seehafer. 
Sales Manager-Bob Johnson, 
Program Director-LaMar Hay. 

2. REPRESENTATIVES 
Gene Bolles Company. 

3. FACILITIES 
ERP 3,000 w.: 105.5 me. 
Operating schedule: 5:55 am-11:05 pm. CST. 
Antenna ht.:   
Partial simulcast operation. Operated separately local 
sunset. 11:05 pm. For simulcast facilities see KRBI. 

4. AGENCY COMMISSION 
15% Gina only; 30 days. 

5. GENERAL ADVERTISING See coded regulations 
See KRBI listing for coded regulations. 

TIME RATES 
Kif 5/1/62-Reed 2/6/67. 

7, PACKAGE PLANS 
PER WK: 5 tl ION 15 ti 20 ti 30 tl 50 tl 
1 min  4.50 4.25 4.00 3.50 3.00 2.50 
30 sec _  3.38 3.19 3.00 2.63 2.25 1.88 
20/30 sec: 75% of 1-min. 8/10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60 40 25 18 10 
13 x-5% 52 x-15% 156 x-25% 
26 x-10% 104 x-20% 260 x-30% 
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MINNESOTA 

SAUK RAPIDS 
Benton County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WVAL 
1963 

• 
Subscriber to the NAB Radio Code 

Media Code 4 224 8740 5.00 
Tri-County Broadcasting Co., Box 255, 2nd St., N., 
Sauk Rapids, Minn. 56379. Phones 612-252-6200. 1. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Herbert M. Hoppe. 

3. FACILITIES 
250 w. days; 800 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time sub,: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 3d, 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b, 

16. 
Basic Rates: 20b. 21a, 21d. 22a. 22b, 23a, 24b, 25c, 

26, 28a, 28b. 29a. 29b, 32b, 33d. 
Contracts: 40a, 42b. 42d, 43, 44b, 45, 46, 476. 48, 

49, 51b. 51c. 
Comb.: Cont. Discounts: 602, 60c, 601, 61a, 62b, 62d. 
Cancellation: 70b, 70e, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 15, 1965. (Card No. 2.) 
Card received February 12. 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

ea Ott 
1-25 ti  8.88 156-259 ti 6 40 

260-311 ti  6.00 
52-64 ti  7.40 312-519 ....... 5.60 
65-129 ti  . 7.20 520-999 ti  5.00 
130-155 ti  6.80 

7. PACKAGE PLANS 
1 MINUTE SPOT PACKAGE 

PER WK: ea tot ea tot 
10 ti  5.00 50.00 20 ti  4.00 80.00 
15 II  4.50 67.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti . 80. 48. 25. 24. 16. 
"t6 ti  76. 46. 23. 22. 15. 
52 ti.   74. 44. 22. 21. 14. 
65 ti  72 43. 21. 20. 13. 
130 ti  68. 41. 20. 19. 12. 
156 ti  64. 38. 19. 18. 11. 
260 ti  60. 36. 18. 17. 10. 
312 ti  56. 33. 17. 16. 9. 

SHAKOPEE 
Scott County-Map Location E-9 

See SRDS consumer market map and data at begin 
sting of the State. 

KSMM 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 224 8855 1.00 
Progress Valley Broadcasters Co., Box 66. 119 Lewis 

St.. Shakopee, Minn 55379. Phone 612-445-1866. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Ray M. Foslld. 
Station Manager-Bernie Gerlach. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
500 w.; 1530 kg. Non-directional. 
144 w. pre-sunrise. 
Operating schedule! 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 113. lb. 3a. 4a. 5, 6a, 7a. 
Rate Protection: 10a, 11a, 12a. 13a, 145. 156, 16. 
Basic Rates: 20b. 21b, 22a. 23a. 24b, 25e. 26. 28b. 

2913. 30. 33b. 
Contracts: 40a. 41, 42a, 42e. 43, 44a. 47e, 48, 51a. 
Comb.: Cont. Discounts: 60h, 610. 
Caneelletion: 700, 70e, 71b, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Il/l/65-Recd 4/25/66. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 4.50 260 2.75 
13 4.00 365 .r  2.50 
26 z.  3.75 520 v• 2.25 
52 3.25 624 x.   2.00 
156 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x   55 95 25 15 10 
DISCOUNTS 

13x-9.1% 521-23.6% 280x-34.0% 
261-16.4% 156x-30.9% 

9. PARTICIPATING PROGRAMS 
Coaches Roundtable-Sat 9-10 am, flat 55.00 or tat 
per snot 4.50. 

10. SPECIAL FEATURES 
Newscasts: on the hour-1-1/4 times applicable 5-
minute rate: headlines at :30-1-1/4 times applicable 
1-minute rate. 

SOUTH ST. PAUL 
Ramsey County-Map Location E-8 

See SRDS consumer market map and data at beginninst 
of the State. 

See Minneapolis-St. Paul 
(including Golden Valley, Maplewood, Rich-
field, St. Louis Park, South St. Paul) 

STI LLWATER 
Washington County-Map Location E-8 

See SRDS consumer market map and data at begin. 
ning of the State. 

WAVN 
1949 

e 
Subscriber to the NAB Radio Code 

Media Code 4 224 8970 8.00 
WAVN, Inc., 104 N. Main St., Stillwater, Minn. 

55082. Phone 612-439-1220. 
I. PERSONNEL 
General Manager-Henry L. Sampson. 
Sales Manager-Larry U. Kindle. 
Program Director-Eddie S. Cary. 

3. FACILITIES 
5.000 w. days; 1220 kg. Non-directional. 
Operating schedule! Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. lia. 12a. 13a, 14a. 15b. 
Basic Rates: 20a, 21a, 21b, 21c, 22a, 22b, 23a, 24b, 

25a, 26, 28a, 28c. 29a. 
Contracts: 40a. 41, 42a, 43, 44a, 45. 48, 51a. 
Comb.: Cont. Discounts: 60b, 61e, 62b. 62d. 
Cancellation: 71a, 736. 
Prod. Services: 90. 81. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective   

Card received February 24, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
I tl 6.00 104 ti  4.60 
13 ti   5.61) 156 ti....... 4.20 
26 tl  5.30 260 ti 3.80 
52 ti  4.90 312 3.5a 

7. PACKAGE PLANS 
- 1 -so see- - 10 see - 

PER WK: ea tot ea tot ea tot 
10 ........ 5.60 56.00 4.20 42.00 2.80 28.00 
15 ...... 5.30 79.50 3.95 59.25 2.65 45.75 
20 ti  90 08.00 3.65 73.00 2.45 49.00 
25 ti  4.20 105.00 3.15 78.75 2.10 52.50 
30 ti  4.00 120.00 3.05 90.00 2.00 60.00 
40 ti  3.80 152.00 2.85 114.00 1.90 76.00 
50 ti  3.50 175.00 2.60 130.00 1.75 87.50 
PER MO: 
25 ti  4.50 112.50 3.35 83.75 2.25 56.25 
50 ti  4.00 2051.00 3.00 150.00 2.00 100.00 

  3.85 287.50 2.90 217.50 1.90 142.50 
100 ti  1.25 325.00 2.45 245.00 1.60 160.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z ........... _ ............ 56.00 23.75 16.25 12.80 9.20 
13 x______ ............. 33.75 22.25 15.50 12.20 8.80 
26 x  31.50 20.75 14.60 11.00 9.00 
52 x  29.25 19.55 13.70 10.40 7.60 
104 19.20 12.80 9.80 7.20 
156 x    16.85 11.80 9.20 ..._.. 
260 x  11.00 8.60 - 

THIEF RIVER FALLS 
Pennington County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State 

KTRF 
1946 

e 
Subscriber On the NAB Radio Code 

Media Code 4 224 9085 4.00 
KTRF Radio Corp.. Box 40, Thief River Falls, 

Minn. 56701. Phone 218-681-1230. 
STATION'S PROGRAMMING DESCRIPTION 

ICTRF: Programmed generally for young adults. 
General popular music with some country and west. 
ern. 1 hour each evening of current hits. FARM: 
programming 6-8 am & noon. Several women's pro-
grams with local female personality in mornings. 
General music in afternoons with some talk pro-
gramming. NEWS: blocks from 6:50-7:15 am, noon-
12:45 pm, 6-6.45 pm. 5 min newscasts on hour. 
Professional baseball and football, college basketball. 
local high school play-by-play on baseball, football, 
basketball and hockey. Local religious on Sun. Con-
tact Representative for further details. Reed 7/17/67. 

I. PERSONNEL 
Pres. & Gen'l Mar.-Don L. Olson. 

2. REPRESENTATIVES 
Minneapolis-Wayne-Evans & Associates. 

3. FACILITIES 
1000 w. days; 250 w. nights; 1230 kg. 

Non-directional. 
Operating schedule: 6:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15% nn time only: no rash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, 3a. 416 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a. 2Id, 22b, 23a, 246. 26, 27, 

28b, 28e, 29a, 30, 33a. 
Contracts: 40a, 41, 43. 44b. 46, 47c. 48. 49, 50, 51e. 
Comb.: Cont. Discounts: 60h, 61e, 62d. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Minnesota Star Network. 

TIME RATES 
Ilotes effective July 1. 1964. 
Rates received June 1, 1964. 

Class AA-7:00-9:00 am. 11:30 am-1:00 pm and 
4:30-6:30 pm Mon thru Sat. 
Class A-All other times Mon thru Sat: all day Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
20/30 20/30 

1 min sec 1 min sec 
1 ti  4.50 3.25 52 ti  4.00 2.90 
13 ti  4.30 3.10 150 ti  5.60 2.70 
26 ti 4.10 2.95 280 3.40 2.50 

CLASS A 
1 ti  4.00 2.75 53 ti.............. 3.50 2.40 
13 ti 3.80 2.60 150 Li  3.20 2.20 
26 ti  3.60 2.50 260 ti  5.00 2.05 
10-second itrs-30% oft applicable 1-minute rate. 

8. PROGRAM TIME RATES 
5 MINUTES 
CLASS AA 

1 tl 950 52 ti   8.00 
13 ti  8.60 150 ti   7.00 
26 ti  815 260 Li 6.35 

CLASS A 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti.   50.00 30.00 20.00 14.00 9.00 
13 to   45.00 27.00 18.00 12.60 8.10 
28 ti   42.50 25.50 17.00 11.90 7.65 
53 ti...._.- ............... _ 40.00 24.00 16.00 11.20 7.50 
150 ti....____ - 35.00 21.00 14.00 9.80 6.30 
260 ti  32.50 19.50 13.00 9.10 5.85 

VIRGINIA 
St. Louis County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the state. 

WH LB 
1936 

e 
Media Code 4 224 9200 9.00 
Virginia Broadcasting Company. WIlL13 Bldg.. Vir-

ginia, Minn. 55792. Phone 218-741-2233. 
STATION'S PROGRAMMING DESCRIPTION 

WHLB: Programmed for general interest. 
FARM: 6-6:30 am. ENTERTAINMENT: 6:30 am-
noon & 3-7 pm employing air personalities, news, 
oporto, middle-of-the-road music. News, sports and 
weather in noon hour. Middle-of-the-road 1-2 pm & 
9-11 pm. Public affairs 2-3 pm, telephone participa-
tion. Teen music 7-9 pm, current hits, local news 
and sports. SPORTS: live major league baseball and 
football and college football. Contact Representative 
for further details. Ree'd 8/2/67. 

I. PERSONNEL 
President-Frank Briers. 
General Manager--James Parise. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Los Angeles-Lee F. O'Connell Co. 
Minneapolis-Bill Hurley. 

3. FACILITIES 
1.000 w. days, 250 w. nights: 1400 ke. Non-directional. 
Operating schedule: 6:00 am. to 11:00 p.m. 

4. AGENCY COMMISSION 
75/5 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 40. 4d, 5, 65, 7b, 8. 
Rate Protection: 15h. 
Basic Rates: 20a, 225. 2413, 29a. 
Contracts: 40a. 41, 42b, 45. 46. 51a. 
Comb.: Cont. Discounts: 60f, 61b, 02b, 62d. 
Cancellation: 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective November 1. 1958. (Card No. 1.) 

Card received November 13, 1956. 
Rev. fetter, date) reed October 15, 1958. 

6. SPOT ANNOUNCEMENTS 
lx 265 52x 65x 1306 I56x 260+ 

1 min 5.75 5.45 5.30 5.15 4.85 4.55 4.25 
50 see: 80% of 1-min. 10 see: 50% of 1-min. 

WADENA (1 AM; 1 FM) 
Wadena County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

K KWS (FM) 
1968 

Media Code 4 224 9250 4.00 
KWAD Broadcasting Co., Box 551, Wadena, Minn. 

56482. Phono 218-631-1803. 
I. PERSONNEL 
President-Robert busted. Sr. 
Vice-Pres. & Sta. Mgr.-Dick Grewe. 

3. FACILITIES 
ER? 50,000 w.; 105.9 mc. Stereo. 
Operating schedule: 8 am-11 pm. CST. 
Antenna ht.: 251 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See KWAD listing for coded regulations. 
AM facilities: KWAD. 

TIME RATES 

Rates are identical to KWAD. See that listing. 

KWAD 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 224 9315 5.00 
KWAD Broadcasting Co., Phoenix Bldg., Wadena, 
Minn. 56482, Phone 218-631-1803. 

I. PERSONNEL 
President-Robert E. Ingstad. 
Vice-Pees. & Sta. Mgr.-Dick Creme. 

S. FACILITIES 
1.000 w. 920 hr. Directional-night only. 
Operating schedule: 5:30 am-I1:00 pm. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 36, 3d. 4e. 4d. 5, Ela. 8. 
Rate Protection: 10e. lie. 12e, 13e, 14e. 18. 
Basle Rates: 206, 22a, 22b, 255, 26, 28b, 28c, 30, 

535. 
Contracts: 41, 421% 45, 475, 51b. 
Comb.; Cont. Discounts: 60e. 60g, 601. 61a, 61b. 

61e. 62b, 62d. 
Cancellation: 70a. 10e. 71a, 72, 73a. 
Prod. Services 80, 81. 82. 
FM facilities: K_KWS (FM). 
Affiliated with American Information Network 
Affiliated with KBS Rodio Network. 

TIME RATES 
Rates effective July 1, 1958. (Card No. 5.) 

Card received November 7. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 31) 
hr. hr. hr. min. min. min. see. 

1 time  52.00 31.00 18.00 13.00 9.50 5.50 4.75 
26 times  46.00 28.00 16.00 12.00 9.00 5.25 4.50 

1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. 

52 times.... 42.00 26.00 15.00 11.00 8.50 4.75 
156 times.... 36.00 22.00 14.00 10.00 7.50 4.50 
260 timea-. 32.00 18.00 13.00 9.00 6.50 4.25 
312 times.... 26.00 16.00 11.00 8.00 4.50 4.00 
624 times.... 22.00 14.00 10.00 7.50 4.00 3.75 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

1 minute: 
10 times.___ 42.50 60 times  
15 times_____ 56.25 80 times  
20 times  70.00 100 times  
40 times....-.. 130.00 

30 
sec. 
4.25 
4.00 
5.50 
3.25 
2.75 

180 00 
200.00 
225.00 

WI LLMAR (1 AM; 1 FM) 
Kandlyohl County-Map Location C-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KWLM 
1940 

Media Code 4 224 9430 2.00 
Lakeland Broadcasting Co., Box 938, 1340 N. 7th St., 

Willmar. Minn. 56201. Phone 235-1340. 
I. PERSONNEL 
President-H. W. Linder. 
Station Manager-Willard Linder, 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kg. 

Non-directional. 
Operating schedule: 5:30 am-midnight. CST. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb. 12b, 13b, 14b, 15b, 
Basle Rates: 20b, 210. 22b, 23a, 15e, 26. 28a, 29a. 
Contracts: 40a, 41, 42d, 45, 46. 47a. 48, 50, 151a. 
Comb.; Cont. Discounts: 60b, 131a. 62b. 
Cancellation: 70a, 70ac, 71a, 72. 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS Radio Network, 
Member: Minnesota Farm Network, Linder Group. 

TIME RATES 
Elf  Reed 6/1/68. 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 15 ti 20 ti 25 tl 
1 ....... 7.00 6.50 6.00 5.50 5.00 
13 6.50 0.00 5.50 5.00 4.50 
26 wk  6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  70 42 22 18 14 
DISCOUNTS 

13x-5% 52x- 15% 156x-25% 
26x-10% 104x-20% 260x-30% 

K W L M-FM 
1965 

Media Code 4 224 9431 0.00 
Lakeland Broadcasting Co.. Box 838, 1340 N. 7th 

St. Willmar, Minn. 56201. Phone 612-235-1340. 
I. PERSONNEL 
President-H, W. Linder. 
Station Manager-Willard Linder. 

2. REPRESENTATIVES 
Savalli /Gates. Inc. 

3. FACILITIES 
ERP 35.000 w.; 102.5 mc. 
Operating schedule: 6-1 am. CST. 
Antenna ht.: 300 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
See KWLM listing for coded regulations. 
Member: Dairyland Network: Linder Group, 

TIME RATES 
Eff Reed 6/1/66. 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 15 ti 20 ti 52 ti 
1 wk  7.00 6.50 6.00 5.50 5.00 
13 wk  6.50 0.00 5.50 5.00 4.50 
26 wk  6.09 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z  70 42 22 18 14 
DISCOUNTS 

131-5% 52x-15% 1562-25% 
26x-10% 104x-20% 2606-50% 

WINDOM 
Cottonwood County-Map Location C-I0 

See SRDS consumer market map and data at begin-
ning at the State. 

KDOM 
1958 

Media Code 4 224 9545 7.00 
Sterling Broadcasting, Inc., Wolff Lake Rd., Win-
dom. Minn. 56101. Phone 507-831-3908. 

I. PERSONNEL 
President-Ralph W. Sterling. 
General Manager--Joseph D. Coral. 

B. FACILITIES 
250 w.: 1.580 ke. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a, 3b. 4b, 4d. 5, (la. 7b, 8. 
Rate Protection: 10b. 11b. 
liaste Rates: 20a. 22a, 22b, 23a, 24a, 24b, 15e, 26, 

280, 29a. 
Contracts: 42b, 45, 46, 470. 48. 
Comb.•. Cont. Discounts: 60b. 61b. 61c. 62b, 
Cancellation: 700. 70e, 71a. 73a. 
Affiliated with ERR. 
Member: National AgTtadlo Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 6/1/69-Itec'd 5/27/69, 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I56x 260x 365x 

I 4.25 4.10 3.90 3.40 3.15 2.90 
30 see  3.25 3.10 2.90 2.65 2.40 2.15 
15 sec: 75% of 30-see (minimum 1.00 ea). 
11:30 am-1:30 pm, extra 10%. 

(This listing continued on next page) 
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Windom-K D 0 M-Continued 
7. PACKAGE PLANS 

SATURATION PACKAGES 
PER WK: 10 ti 15 *II 20 ti 35 ti 50 ti 
1 min.  25.09 36.00 45.00 71.75 95.00 
30 see._ ...... 18.75 27.00 33.75 53.80 71.25 
15 sec: 75% of 30-sec (minimum 1.00 ea). 
11:30 am-1:30 pm, extra 10%. 

8. PROGRAM TIME RATES 
lx 26x 52x 

1 hr............_ 44.00 38.50 33.00 
1/2 hr  33.00 27.50 25.85 
1/4 22.00 19.80 17.60 
10 16.50 13.75 12.65 
5 min.__ 11.00 9.90 8.80 
11:30 ana-1:30 pm, extra 10%. 

WINONA (2AM) 

I56x 
27.50 
22.50 
13.75 
11.00 
7.70 

260X 
24.75 
19.80 
11.00 
9.90 
6.60 

100 ti 
175.00 
131.25 

365x 
22.00 
17.60 
10.00 
8.80 
5.50 

Winona County-Map Location F-10 
See SRDS consumer market map and data at begin-
ning of the State. 

KAGE 
1956 

e R AB 

Subscriber to the NAB Radio Code 
Media Code 4 224 9660 4.00 

RAGE, Inc., Box 767, Winona, Minn. 55987. Phone 
2867, 

I. PERSONNEL 
Gen'i Mgr. & Seey-Treas.--Jerry Papenfuss. 
Sales Manager-Russ Rent. 
Operations Manager-J. Peder Boysen. 

3. FACILITIES 
1.000 w. days; 1980 kc. Non-directionaL 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of month. 

5. GENERAL ADVERTISING See toned regulations 
General: la, 2b, 3a, 3d, 4a, 44. 5, Ca, 70. 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14a, 15e. 15b. 

16. 
Basic Rates: 20a, 21a, 22a, 230. 2414 25a, 28a, 28e. 

29a. 
Contracts: 40a, 44b, 46, 48, 51a. 
Comb.: Cont. Discounts: 600, 601, 60k, 61a, 624. 
Cancellation: 71a. 72, 73b. 
Prod. Services: 80. 82. 
Member: Minnesota Farm Network. 

TIME RATES 
Eft Itec'd 8/6/69. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 1560 260x 3I2x 

1 min 6.00 5.70 5.40 5.10 4.85 4.60 4.35 
30 sec 4.80 4.50 4.30 4.10 3.90 3.70 3.50 

KWNO 
1938 

American Information Network 
• 

Subscriber to the NAB Radio Code 
Media Code 4 224 9775 0.00 
KWNO, Inc.. 216 Center St., Winona, Minn. 55987. 
Phone 3313. 

STATION'S PROGRAMMING DESCRIPTION 
KWNO: Programmed for general interest. 
MUSIC: general popular and standard 80%, country 
and western 10%, rock 10%. NEWS: local and re-
gional 60%. network 40%. Network at :60, local and 
regional at :30. Expanded local at 7:30 am, 12:15 
pm. 5:05 pm, & 10 pm. Mobile and beeper equipped. 
FARM: 5-6:30 am & 12:30-1:30 pm. County ex-
tension agents, markets, weather, interviews. 
SPORTS: 4 local, 4 network programs daily. Live 
high school and college football and basketball, local 
schools. Contact Representative for further details. 
Rec'd 4/29/68. 

I. PERSONNEL 
President-B. R. Hurd. 
Vice-President-E. M. Allen. 
Station Manager-C. E. Williams. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 4:55 am-midnight weekdays; 
7:30 am-midnight Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, la. 3d, 4a, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10c, 11e. 12e. 13e, 14e, 15a. 15b. 
Basic Rates: 22a, 226, 23a, 25a, 28:4 28c, 29a, 30. 
Contracts: 40e. 44a, 45, 46, 47a. 
Comb.; Cont. Diamants: 60. 61b. 
Cancellation: 71a. 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective July 1. 1959. 
Rates received June 24, 1959. 

Rev. (Pkg. Rates) reed June 19. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
FIXED POSITION RATES 

CLASS "A" 
(7:00 a.m. to 12:59-1/2 p.m. and 5:00 p.m. 

to 6:59-1/2 p.m.) 
1 13 26 52 104 156 260 
ti. ti. Li. ti. U. ti. ti. 

1 hour_ 51.00 45.90 40.80 37.75 34.70 31.60 28.50 
1/2 hour_ 30.60 27.50 25.50 22.65 20.80 18.95 17.10 
1/4 hour.- 20.40 18.35 16.30 15.10 13.85 12.65 11.45 
10 minutes 15.30 13.75 12.25 11.30 10.40 9.50 8.60 
5 minutes 10.20 9.20 8.15 7.55 6.90 6.35 5.70 
1 minute.. 6.00 5.70 5.45 5.15 4.90 4.50 4.20 

30 words.... 4.20 4.00 3.30 3.60 3.40 3.20 3.00 

CLASS "B" 
(All other times) 

1 13 26 52 104 
ti. ti. ti. ti. ti. 

1 hour__ 42.50 38.25 34.00 31.45 28.90 
1/2 hour__ 25.50 22.95 20.40 18.90 17.35 
1/4 hour__ 17.00 15.30 13.60 12.60 11.55 
10 minutes 12.75 11.50 10.20 9.15 8.70 
5 minutes 8.50 7.65 6.80 6.30 5.75 
1 minute.. 5.00 4.75 4.50 4.25 4.00 

30 words... 3.50 3.35 3.20 3.05 2.90 
7. PACKAGE PLANS 

(Best times available) 
1 min. 30 sec. 1 min. 

52 times.... 4.00 2.75 156 times.... 3.50 
104 times.... 3.75 2.60 

WORTHINGTON (I AM; 
Nobles County-Map Location C-10 

See SUDS consumer market map and data at begin. 
ning of the state. 

156 260 
ti. 11. 

26.35 23.85 
15.8e 14.25 
10.51 9.50 
7.911 7.15 
5.3e 4.75 
3.75 3.50 
2.75 2.60 

MINNESOTA 
7. PACKAGE PLANS 

WEEKLY SPOT PACKAGES 
PER WK: 10 tl 15 01 20 tl 30 tl 50 ti 
1 min or less__ 87.50 123.75 140.00 195.00 300.00 

8. PROGRAM TIME RATES 
1/2 Hit: ix 26x 52x 156x 260x 312s 
AA ..... 60 55 50 45 42 40 
A   45 42 39 35 31 28 

1/4 hr: 65% of 1/2-hr. 5 min: 35% of 1/2-hr. 
30 see. 10 mm: 50% of 1/2-hr. 

2.45 

1 FM) 

KWOA 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 224 9890 7.00 
Worthington Broadcasting Co.. Box 592, Worthington, 
Minn. 56187. Phone 507-176-6165. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-It. W. Olson. 
Vice-Pres. & Sta. Mgr.-James J. Wychor. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Minneapolis-Wayne-Evans and Associates. 
Canadian-Andy McDermott Sales, LTD. 

3. FACILITIES 
1.000 w.: 730 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 40, 5, 6a. 7b, 8. 
Rate Protection: 10b, 1113, 12b. 131). 14b. 15e. 
Basie Rates: 20a, 21b, 22b, 23a, 241). 25a, :•6, 28e. 

29a. 30. 
Contracts: 40a, 41, 42d, 44a, 45. 46, 47a. 48, 50, 51c. 
Comb.; Cont. Discounts: 60b, 60g. 61a, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b, 
Prod. Services: 80, 81. 82. 
Member: Minnesota Star Network. 

TIME RATES 
No. 6 Et! 2/1/67-11ec'd 1/3/67. 

AA-Sign-on-1:30 Pm & 4-7 pm. 
A-Mon thru Fri 1:30-4 pm & 7 pm-sign-alT; Sun 
1:30 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x I56x 261):: 312x 
1 min  10.00 9.60 9.35 8.80 8.25 7.50 
30 sec  8.00 7.70 7.50 7.00 6.60 6.00 

CLASS A 
1 min  8.00 7.75 7.50 7.25 6.75 6.25 
30 sec  6.00 5.80 5.60 5.40 5.20 4.90 

K W 0 A-FM 
1961 

CMI Fin] 
Subscriber to the NAB Radio Code 

Media Code 4 224 9891 5.00 
Worthington Broadcasting Co., Box 592, Worthington, 
Minn. 56187. Phone 507-376-6165. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-R. W. Olson. 
Vire -Pros. & Sta. Mgr.-James J. Wychor. 

2. REPRESENTATIVES 
Grant Webb 8c Company. 
Minneapolis-Wayne-Evans and Associates. 

3. FACILITIES 
ERP 39,000 w.; 95.1 me. 
Operating schedule: 6:00 am-midnight. CST'. 
Antenna ht.•. 665 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2b, la, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 
Basle Rates: 20a, 21b, 22b, 23a, 24b, 25a, 26, 28e. 

29a. 30. 
Contracts: 40a, 41, 42d, 44e, 45, 46, 47a, 48, 50, 51e. 
Comb.•, Cont. Discounts: 60b, 60g. 61a. 62d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Minnesota Star Network. 
FM programmed separately from AM, 8:00 am-mid-
night daily. 

TIME RATES 
Rates effective December 1, 1963. (Card No. 5.) 

Card received December 6, 1963. 
7. PACKAGE PLANS 

PLAN I 
One 30 second announcement each hour from 8:00 
am-6:00 Dm 7 days per week, total 70 announcements 
per week. 
PER WK: 
13 wks   117.60 
26 wks   109.20 
52   ........ 100.80 

PLAN II 
One 30 second announcement each hour, 5 hours per 
day (rotated in 8:00 am-6:00 pm time period). Total 
35 announcements per week. 
PER WK: 
13 wks   66 50 
26 wks   61 25 
52 wks 
Cole may be changed every 2 weeks. 
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MISSISSIPPI 

ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 
RADIO 

Carthage-Leaky County 
NEWSPAPER 

Brookhaven-Lincoln County 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  976,900 Lee   12,800 
METRO AREAS Le Flore   34,100 

Biloxi-Gulfport.. 22,800 Lowndes   20,300 
Greenville   46,900 Madison   24,500 
Jackson   102,200 Marshall   18,100 
Meridian   26,600 Monroe   12,100 
Total Metros  198,500 Noxubee   12,800 

COUNTIES Oktibbeha   13,500 
Adams   19,200 Panola   17,600 
Bolivar   39,200 Pike   15,200 
Coahoma   33,900 Quitman   14,200 
Copiah   14,400 Rankin   14,600 
De Soto   16,300 Sun Flower   33,400 
Forrest   16,700 Tallahatchie .... 16,600 
Harrison   22,800 Tate   13,400 
Hinds   87,600 Tunica   13 100 
Holmes   20,000 Warren   20,400 
Humphreys   14,400 Washington   46,900 
Jackson   13,400 Yazoo   19,900 
Jones   16,400 Total Counties 714,400 
Lauderdale   26,600 
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MISSISSIPPI State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Biloxi-Harrison 
Clarksda I e-Coahoma 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are fint, counties next. 

Columbus-Lowndes Greenwood-Let ore Hattiesburg-Forrest Laurel-Jones Natchez-Adams Tupelo-Lee 
Greenville-Washington Gulfport-Harrison Jackson-Hinds Meridian-Lauderdale Pascagoula-Jackson 

Vicksburg-Warren 

Estimates for:  Consumer Spendable Income-1968--  Retail Sales-1968   Passen- Farm Gross 
STATE % Distribution of Families -Total Retail Sales-  By Selected Store Types  ler Popu- Farris 
COUNTY-Map Loe. Population Households Per 8000 5000 8000 10000 15000 Per General Home Auto- Service Cars lotion Income 

City 1/1/6-9 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furs, motive, Station I/1/69 1/1/69 1968 
Metropolitan Area (0(101 (000) ($000) (9) 4999 7999 9999 14999 over ($000) (t) ($000) ($000) ($000) ($000) ($1)00) ($000) ($0001 (000) (000) ($000) 

MISSISSIPPI STATE 
TOTALS  2,346.9 631.86 4,364,024 6,907 18.6 15.3 13.2 16.3 10.9 2,737,355 4,332 619,738 91,219 294,989 186,06-1 131,240 603,447 243,252 830.09 412.0 1,008,729 

ADAMS B-9  45.2 12.56 94,460 7,521 16.4 19.9 13.1 18.2 15.2 67,664 5,387 15,546 2,152 12,174 5,643 3,255 15,256 4,921 14.23 1.1 2,439 
Natchez  30.4 8.95 63,927 7,143 63,213 7,063 14,089 1,968 11,466 5,643 3,069 14,686 4,346   

ALCORN G-2  26.2 7.92 55,300 6,982 19.0 13.2 13.3 18.9 11.8 43,240 5,460 8,632 1,484 2,675 3,305 2,533 9,195 3,967 13.00 5.2 6,551 
AMITE C-9  13.2 3.41 22,306 6,541 19.5 13.5 9.0 15.2 10.0 8,125 2,383 2,462 355 1,273 269 187 2,230 754 4.75 4.5 6,211 
ATTALA E-5  18.8 5.21 37,282 7,156 18.3 11.1 10.5 17.7 11.4 25,405 4,876 6,226 799 1,524 2,605 1,381 5,654 1,635 7.02 6.3 9,158 
BENTON E-1  7.6 1.88 8,976 4,774 20.1 11.5 8.4 8.7 4.3 3,122 1,661 403 53 269   145 526 688 2.69 3.8 4,891 
BOLIVAR C-4  55.6 14.03 78,254 5,578 17.7 10.4 10.4 12.3 7.2 57,674 4,111 14,007 1,662 2,845 3,297 1,376 11,139 4,310 13.82 21M 67,152 
CALHOUN E-4  15.5 4.35 23,015 5,291 22.1 12.4 10.9 11M 5.6 13,305 3,059 3,639 505 1,016 912 107 2,846 1,526 5.38 5.2 8,074 
CARROLL D-5  8.5 2.11 12,651 5,996 18.9 9.2 7.4 14.2 8.0 3,730 1,768 1,175 58 523 73 69 188 894 3.00 49 8,590 
CHICKASAW F-4  16.6 4.59 28,192 6,142 20.0 12.5 13.1 16.5 8.6 20,882 4,549 4,720 661 2,549 755 1,194 3,740 2,393 6.57 4.3 8,000 
CHOCTAW E-5  6.4 1.82 11,901 6,539 19.3 11.3 8.8 17.2 10.3 4,736 2,602 1,144 157 1,018 186 159 947 606 2.92 2.4 2,991 
CLAIBORNE 8-8  11.0 2.79 13,155 4,715 16.6 11.9 8.9 11.4 6.9 8,232 2,951 2,502 288 471 460 169 837 1,079 2.88 1.7 5,967 
CLARKE G-8  15.3 4.24 25,915 6,112 19.8 13.4 11.7 16.8 9.3 12,630 2,979 3,251 359 1,312 513 683 1,645 1,600 5.61 2.4 3,855 
CLAY F-4  22.0 6.01 34,460 5,734 21.3 19.4 11.7 12.4 7.2 17,851 2,970 3,209 789 1,074 1,111 1,006 5,666 2,112 6.50 3.7 5,808 
COAHOMA C-3  47.2 12.58 80,558 6,404 16.4 12.1 9.8 14.5 12.8 53,868 4,282 12,457 1,382 2,468 4,393 2,480 10,852 3,517 12.60 9.3 47,457 

Clarksdale  27.0 8.09 46,250 5,717 48,723 6,023 10,020 1,227 2,128 4,340 2,264 3,190 
COPIAH C-8  27.0 7.34 45,040 6,136 18.7 12.1 11.4 15.8 9.3 24,574 3,348 7,096 1,060 2,531 1,168 794 4,582 3,222 8.62 4.7 9,550 
COVINGTON E-8  12.6 3.36 20,738 6,172 19.8 12.7 11.0 16.6 8.4 11,974 3,564 4,071 467 2,897 211 48 2,362 1,497 5.36 5.0 6,379 
DE SOTO D-2  26.2 6.30 43,712 6,938 16.5 12.1 11.4 16.1 13.3 15,732 2,497 4,618 219 1,102 330 183 4,844 1,259 12.49 7.5 23,537 
FORREST F-10  61.8 17.77 132,606 7,462 18.3 18.8 15.7 19.1 12.1 103,810 5,842 19,507 3,666 12,797 6,799 7,445 25,780 7,955 23.66 1.3 4,692 

Hattiesburg  41.0 11.89 94,868 7,979 87,371 7,348 14,718 2,965 12,780 6,784 6,904 25,503 5,183 

FRANKLIN B-9  9.2 2.59 15,495 5,983 20.5 16.7 13.4 15.8 8.3 6,622 2,557 1,268 203 570 105 260 2,223 456 3.27 1.1 2,341 
GEORGE G-10  12.7 3.38 20,234 5,986 22.3 18.3 15.2 15.2 7.2 14,617 4,325 3,491 644 1,484 195 571 2,240 1,968 4.68 2.3 2,686 
GREENE G-9  9.8 2.41 11,491 4,768 21.5 13.9 12.4 12.0 5.1 5,342 2,217 1,841 239 671 57 326 684 1,019 2.80 1.4 1,904 
GRENADA D-4  20.5 5.80 36,325 6,263 19.3 15.6 14.8 14.9 9.2 27,837 4,799 6,193 1,135 1,991 1,635 848 6,298 2,408 7.46 3.2 6,733 
HANCOCK E-11  17.0 4.85 28,285 5,832 19.6 16.4 16.4 13.8 9.2 13,854 2,856 5,169 493 1,000 260 215 2,342 2,014 7.28 M 2,022 
HARRISON F-lit  143.3 38.30 375,311 9,799 18.6 17.0 16.7 213 16.2 180,804 4,721 38,540 6,178 32,326 12,825 11,968 43,480 14,791 53.68 M 2,215 

Biloxi  66.5 15.70 155,648 9,914 68,563 4,367 12,965 2,148 6,021 4,765 4,511 17,616 4,240 
8 I loxl- Gulfport 
Metro Area.  143.3 38.30 375,311 9,799 18.6 17.0 16.7 23.3 16.2 180,804 4,721 38,540 6,178 32,326 12,826 11,968 43,480 14,791 53.68   
Gulfport  39.7 11.58 93,583 8,081 93,303 8,057 16,562 2,432 22,496 7,991 7,110 24,858 5,671 

HINDS C-7  228.1 62.91 582,321 9,256 15.1 16.6 16.1 20.8 18.7 366,477 5,825 67,306 13,864 42,017 35,880 19,719 89,260 30,478 94.06 8.2 14,909 
Jackson  172.9 50.21 505,707 10,072 334,181 6,656 60,761 12,477 41,640 35,829 19,234 89,038 26,643 
Jackson Metro Area  270.1 72.51 643,732 8,878 15.8 17.1 16.2 20.3 17.1 390,386 5,384 74,001 14,847 43,621 36,0% 21,219 93,631 34,300 110.47   

HOLMES D-5  24.4 6.30 33,938 5,387 17.5 10.5 9.1 12.6 8.7 25,022 3,972 6,662 907 1,613 850 1,069 7,048 2,015 6.16 7.4 18,373 
HUMPHREYS C-5  17.0 4.16 24,549 5,901 17.6 10.8 8.5 12.6 11.3 15,968 3,838 4,256 550 1,043 670 323 1,946 1,670 4.16 3.6 24,710 
ISSAQUENA B-6  1.9 .46 3,121 6,785 18.0 14.8 6.8 9.7 8.1 818 1,778 365   280   147 .90 1.4 9,500 
ITAWAMBA G-3  14.7 4.23 26,440 6,251 23.3 13.7 13.1 16.1 6.6 11,545 2,729 2,810 268 684 812 654 2,986 1,548 7.88 4.4 8,145 
JACKSON G-11   75.2 20.44 165,033 8,074 17.9 19.0 18.2 23.2 13.7 79,511 3,890 23,725 3,018 7,775 4,296 3,617 15,172 8,521 32.96 .8 1,759 

Pascagoula  32.2 9.13 58,218 6,377 74,788 8,191 22,680 2,657 5,913 4,041 3,540 14,155 5,983   
JASPER F-8  16.6 4.23 25,098 5,933 19.8 13.0 12.4 15.3 7.5 13,633 3,223 3,644 550 915 161 175 2,281 1,622 5.49 4.5 6,059 
JEFFERSON B-8  10.3 2.68 10,145 3,785 19.4 12.3 8.0 9.6 4.5 5,199 1,940 1,367 179 619 56   1,103 504 2.36 2.1 3,341 
JEFFERSON 

DAVIS D-9  13.2 3.33 15,458 4,642 19.5 10.1 10.9 11.9 4.8 10,088 3,029 1,771 401 1,694 572 77 2,178 740 4.36 5.0 5,917 
JONES F-9  64.9 17.92 124,356 6,940 21.4 17.7 19.0 15.8 8.2 71,109 3,968 17,479 2,712 10,379 6,858 3,842 14,792 6,520 23.58 5.1 11,162 

Laurel  29.5 8.73 69,676 7,981 61,163 7,006 13,414 2,381 10,315 6,491 3,730 13,898 4,825 

KEMPER G-6  11.2 2.79 12,740 4,566 20.1 9.1 9.5 10.2 2.9 5,685 2,038 1,935 392 1,475 117 123 985 310 2.80 5.5 4,569 
LAFAYETTE E-3  22.7 5.58 42,751 7,661 19.6 13.0 12.4 16.0 12.0 27,233 4,880 6,375 1,339 1,693 2,471 1,463 4,767 3,003 7.89 5.1 8,008 
LAMAR E-9  15.1 4.23 23,589 5,577 23.1 16.8 16.0 14.1 5.4 9,091 2,149 2,851 560 351 533 255 2,174 1,587 6.18 2.2 5,396 
LAUDERDALE G-7t  76.6 22.74 157,719 6,936 20.0 22.5 13.7 15.4 9.7 108,109 4,754 20,299 3,158 20,047 10,924 5,804 26,808 11,123 29.08 2.7 4,802 

Meridian  58.5 18.05 128,765 7,134 95,510 5,291 16,069 3,043 18,842 10,323 5,445 25,561 7,961 
Meridian Metro Area  76.6 22.74 157,719 6,936 20.0 22.5 13.7 15.4 9.7 108,109 4,754 20,299 3,158 20,047 10,924 5,804 26,808 11,123 29.08   

LAWRENCE D-9  9.3 2.53 17,256 6,821 18.6 12.2 12.5 17.9 8.9 10,985 4,342 3,920 239 1,901 197 347 2,355 751 3.95 2.5 3,352 
LEAKE E-6  18.2 4.87 24,987 5,131 21.8 11.5 10.6 12.8 5.2 14,637 3,006 3,384 488 1,447 1,019 447 2,394 1,151 6.38 73 11,705 
LEE F-3  46.4 13.77 108,035 7,846 18.2 15.8 13.7 19.5 14.5 89,429 6,494 17,809 2,343 8,079 5,927 5,639 23,380 8,217 22.45 6.9 11,035 

Tupelo  21.7 6.94 67,907 9,785 76,014 10,953 12,124 2,169 7,903 7,007 5,156 24,158 5,519 
LEFLORE D-4  48.2 12.64 83,900 6,638 17.0 12.7 11.7 14.0 10.8 72,868 5,765 10,542 1,944 3,606 4,176 3,744 16,575 4,165 13.93 13.7 41,718 

Greenwood  28.2 8.75 47,275 5,403 _   63,831 7,295 8,540 1,764 3,287 4,176 3,452 16,375 3,809 
LINCOLN C-9  29.1 8.19 54,602 6,667 18.8 16.8 14.1 16.2 10.4 42,863 5,234 10,880 1,711 3,019 2,555 1,599 10,449 3,452 10.80 3.2 5,921 
LOWNDES G-5t  57.6 15.23 107,505 7,059 19.6 17.6 15.2 16.1 10.3 66,488 4,366 12,793 1,737 8,169 5,574 4,912 16,124 5,031 18.63 5.9 10,284 

Columbus  32.4 9.24 65,403 7,078 59,191 6,406 11,209 1,577 7,231 5,574 4,452 15,196 3,887   
MADISON D-6  35.8 8.45 49,405 5,847 17.4 13.1 10.0 14.1 10.0 35,679 4,222 9,249 581 2,246 1,778 1,489 9,950 3,492 9.72 9.3 14,964 
MARION D-9  25.6 7.01 46,306 6,606 19.2 13.7 13.0 15.5 10.7 26,858 3,831 5,698 1,077 4,948 1,442 1,255 4,060 1,735 8.44 5.1 7,651 
MARSHALL E-2  26.8 5.86 27,814 4,746 20.3 11.3 11.7 9.2 3.9 16,699 2,850 3,885 635 2,517 897 263 1,596 1,672 6.15 9.6 13,825 
MONROE G-4  35.6 10.06 69,774 6,936 19.3 14.3 13.8 18.7 11.1 38,807 3,858 11,479 1,576 2,402 2,089 2,499 8,814 2,757 13.74 6.9 13,461 

MONTGOMERY E-4  15.4 4.32 19,170 4,438 19.5 13.6 13.0 10.6 2.3 12,426 2,876 3,521 185 361 1,141 601 2,305 1,319 4.49 3.4 4,301 
NESHOBA F-6  19.8 5.63 40,177 7,136 19.4 11.7 12.5 17.4 10.3 19,185 3,408 5,194 824 3,007 1,528 763 2,672 1,514 7.53 6.5 7,368 
NEWTON F-7  19.1 5.37 33,645 6,265 20.8 13.1 13.5 15.8 7.7 17,593 3,276 4,628 706 1,266 1,261 726 4,446 1,888 7.39 5.1 9,849 
NOXUBEE G-5  15.6 3.84 19,189 4,Ç97 19.7 10.9 8.8 11.4 5.1 10,789 2,810 4,061 541 1,583 483 347 1,339 927 3.61 7.2 11,418 
OKTIBBEHA F-5  30.4 7.26 50,929 7,015 18.0 13.9 12.1 15.9 10.5 29,141 4,014 6,570 808 2,064 2,465 1,172 5,296 2,899 9.49 3.5 8,156 
PANOLA D-e   30.1 7.67 39,772 5,185 19.2 11.2 9.7 11.8 6.1 37,012 4,826 8,124 931 1,876 1,725 791 9,788 2,758 8.35 12.0 21,515 
PEARL RIVER E-10  25.5 7.13 51,559 7,231 20.0 16.1 15.1 18.3 11.5 31,759 4,454 7,830 1,406 3,060 1,191 2,043 7,569 2,614 11.17 2.6 10,817 
PERRY F-9  8.9 2.39 13,332 5,578 19.7 15.9 11.4 14.2 8.4 6,413 2,683 2,199 198 2,015 133 80 1,046 751 3.33 1.5 2,732 
PIKE C-10  39.1 11.12 72,528 6,522 19.3 16.4 14.2 16.5 10.0 47,120 4,237 9,736 1,672 5,371 3,447 2,488 11,476 4,384 12.69 3.4 6,209 
PONTOTOC F-3  16.8 5.00 27,015 5,403 20.4 11.5 9.9 13.9 6.3 20,666 4,133 4,266 748 1,063 444 681 5,828 1,707 7.18 6.6 10,548 
PRENTISS G-2  17.6 5.18 29,308 5,658 21.6 13.6 11.3 13.0 6.2 20,721 4,000 5,672 1,144 1,805 1,011 780 4,615 1,695 8.61 6.2 8,917 
QUITMAN D-3  18.9 4.57 26,149 5,722 17.7 10.1 8.2 13.3 10.0 16,038 3,509 3,790 653 896 740 976 2,576 1,069 5.15 7.4 26,917 
RANKIN D-7  42.0 9.60 61,411 6,397 20.5 18.4 17.0 17.2 7.6 23,909 2,491 6,695 983 1,604 216 1,500 4,371 3,822 16.41 4.5 17,089 
SCOTT E-7  23.0 6.14 31,976 5,208 21.8 14.6 11.6 11.5 5.4 31,247 5,089 7,787 882 1,721 1,626 897 8,019 2,661 8.07 5.7 34,205 
SHARKEY C-6  9.7 2.41 14,060 5,834 18.4 11.6 8.6 11.4 7.9 12,159 5,045 1,994 302 1,003 232 193 659 844 2.48 4.5 15,784 
SIMPSON D-8  21.8 5.70 36,230 6,356 19.1 13.1 12.7 16.8 9.1 21,569 3,784 4,269 587 3,696 1,197 771 5,771 1,895 7.82 5.2 11,248 
SMITH E-8  13.2 3.53 22,637 6,413 20.8 11.7 11.3 16.4 7M 9,524 2,698 2,641 397 734 165 438 2,536 493 4.98 5.4 19,545 
STONE F-10  8.5 2.33 12,429 5,334 24.9 19.7 12.7 10.9 5.6 10,783 4,628 1,783 339 2,011 293 340 2,384 1,967 3.27 M 1,817 
SUNFLOWER C-4  41.8 9.79 60,056 6,134 17.5 11.0 9.7 13.0 10.0 38,786 3,962 7,948 1,021 1,808 1,745 903 8,188 2,688 10.74 10.4 64,420 
TALLAHATCHIE D-4  21.4 5.33 27,265 5,115 18.4 10.6 7.3 9.8 7.3 17,209 3,229 4,957 508 809 963 614 1,918 2,191 5.67 7.2 31,606 
TATE D-2  19.4 4.75 21,075 4,437 19.8 10.4 11.2 8.5 4.0 19,257 4,054 4,828 523 2,437 1,266 381 4,513 1,795 5.77 8.0 15,697 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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MISSISSIPPI 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY-Map Loc. 

City 
Metropolitan Area 

Population Households 
1/1/69 1/1/69 
(000) (000) 

-Consumer Spendable Income-1968--
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) ($) 4999 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($000) (5) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

 By Selected Store Types  
General Home 
Mdse. Apparel Furn. 
($000) ($000) 0000 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passen-
ger 
Cars 

I/1/69 
(000) 

Farm 
Popu-
lation 
1/1/69 
(000) 

Gross 
Farm 

Income 
1968 

($000) 

TIPPAH F-2  
TISHOMINGO G-2  
TUNICA C-2  
UNION F-2  
WALTHALL D-10  
WARREN C-7  

Vicksburg  
WASHINGTON B-5t 

Greenville  
Greenville Metro Area 

WAYNE G-9  
WEBSTER E-4  
WILKINSON B-10  
WINSTON F-5  
YALOBUSHA E-3  
YAZOO C-6   

14.7 4.16 24,864 5,977 
13.7 4.15 24,810 5,978 
14.0 3.44 19,124 5,559 
19.8 5.84 32,665 5,593 
13.2 3.42 19,567 5,721 
48.0 14.47 111,708 7,720 
34.6 10.93 87,015 7,961 
89.3 23.92 165,912 6,936 
48.7 13.91 102,532 7,371 
89.3 23.92 165,912 6,936 
17.3 4.52 25,135 5,561 
10.5 2.99 15,068 5,039 
13.3 3.34 17,477 5,233 
18.7 4.96 30,794 6,208 
10.6 2.97 21,690 7,303 
32.1 8.41 52,794 6,278 

20.6 12.1 10.9 13.5 7A 16,837 
20.6 12.5 12.1 16.6 7.8 18,007 
17.3 8.9 6.8 9.2 8.1 13,499 
21.8 13.1 12.0 13.5 7.0 22,517 
21.1 11.4 11.8 13.4 6.7 13,009 
14.9 14.9 14.4 18.8 16.7 75,467 

71,483 
17.4 16.5 12.5 15.5 12.6 107,811 

85,367 
17.4 16.5 12.5 15.5 12.6 107,811 
21.8 15.1 12.5 14.3 7.1 16,749 
21.7 12.9 10.4 10.5 5.6 11,726 
17.3 10.5 9.3 12.9 10.4 10,233 
20.4 19.3 9.6 10.9 6.6 19,441 
17.9 12.1 9.8 18.2 12.6 13,287 
16.6 11.0 11.8 14.6 10.8 35,035 

4,047 4,545 509 1,338 641 1,070 3,333 2,058 6.73 6.1 7,512 
4,339 5,283 658 984 893 950 4,110 1,255 6.16 3.7 4,763 
3,924 2,892 244 755 471 241 1,746 1,066 3.29 8.0 24,560 
3,856 5,937 870 1,390 1,765 378 4,505 1,407 8.81 6.1 8,642 
3,804 2,434 520 1,590 394 422 2,876 842 4.98 5.3 8,792 
5,215 17,082 1,480 10,542 5,078 1,935 13,062 7,683 16.65 .3 5,185 
6,540 15,773 1,480 10,277 5,075 1,935 11,006 7,194 
4,507 24,830 2,893 11,118 11,042 7,348 23,541 7,274 24.21 5.3 50,499 
6,137 18,686 2,382 10,516 10,786 6,296 22,766 5,273 
4,507 24,830 2,893 11,118 11,042 7,348 23,541 7,274 24.21   
3,706 4,808 510 809 1,115 1,108 2,387 2,007 5.74 2.8 5,182 
3,922 2,686 296 1,250 595 465 3,206 1,209 4.01 3.3 4,855 
3,064 2,184 205 1,616 214 247 2,336 1,234 314 2.2 3,363 
3,920 5,501 808 1,957 893 1,143 3,709 1,883 6.11 6.3 7,252 
4,474 3,479 567 1,908 733 603 2,032 1,432 4.14 4.1 6,055 
4,166 7,933 1,064 2,063 1,921 1,128 6,536 3,219 9.60 8.4 22,142 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

MISSISSIPPI 
See SIMS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Mid-South Network 
Comprised of: 

1VONA-Winona WNAG-Grenada 
WCBI-Columbus WELO-Tupelo 
WROX-Clarksdale WELO-FM-Tupelo 
Media Cede 4 225 0105 6.00 
Business Office-c/o Station WELO, Tupelo, Miss. 

38801. Phone 601-842-7658. 
L PERSONNEL 
General Manager-Bob Evans, Tupelo, Miss. 38801, 
WELO. 

2. REPRESENTATIVES 
M. A. Sales Co.. Inc. 
South-C. K. Beaver & Associates. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d, 45, 5. 
Rate Protection: 15b. 
Basic Rates: 29a. 
Contracts: 40a. 
Cancellation: 70a, 70d, 71a. 
Affiliated with MRS. 

TIME RATES 
Eff 3/1/68-Ileed 2/26/68. 

6. SPOT ANNOUNCEMENTS 
lx 130 26x 52x 150x 300x 

1 min  21.75 20.25 19.15 17.25 15.40 13.50 
Group rates apply for purchase of all stations, where 
schedules are equal In number of announcements used. 
For application of group rates where schedules are 
not of equal size, the smallest number of announce-
ments purchased on any station determines the dis-
count which will apply to all schedules. 

LESS THAN ENTIRE NETWORK 
Discounts allowed from individual station rates: 
2 stations-5% 4 stations-15% 
3 stations-10% 5 stations-25% 

Skyline Network 
Comprised of: 

VVBIP-BoonevIlle WGCM-Gulfport 
WTIIP-Tupelo 

Media Code 4 225 0315 1.00 
Business Office-c/o Radio Station WHIP, Box 352. 

Bonneville. Miss. 38829, Park 8-5301. 
I. PERSONNEL 
General Manager-E. O. liuden. Booneville. Miss.. 
WHIP. 

2. REPRESENTATIVES 
Mil F. Best Company. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
Any contract may be cancelled upon two weeks notice. 
Liquor advertising not accepted. Beer and wine 
advertising accepted in Yazoo City only. 
All program time units 30 seconds less than indicated. 
The following rates are for each station. 
All stations are inter-connected. 

TIME RATES 
Rates effective August 1, 1954. (Card No. 2.) 

Card received October 5. 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 5 1 
hr. hr. hr. min. min. min. 

I time.. 60.00 36.00 24.00 18.00 12.00 3.50 
13 times 55.00 32.50 22.00 16.00 11.00 3.40 
26 times 50.00 30.00 20.00 14.00 10.00 3.30 
52 times 45.00 27.50 18.00 13.00 9.00 3.20 

104 times 40.00 25.00 16.00 12.00 8.00 3.10 
:56 times 35.00 22.50 14.00 11.00 7.00 3.00 
208 times 30.00 -0.00 13.00 10.00 6.50 2.90 
260 times 27.50 18.00 12.00 9.00 6.00 2.80 
312 times 25.00 17.00 11.00 8.00 5.50 2.10 
520 times 22.50 16.00 10.00 7.00 5.00 2.60 

1.000 times 20.00 15.00 9.00 6.00 4.50 2.50 
Additional Discounts 

2 stations._______ 5% 4 stations_   15% 
3 stations ......... 10% 5 stations._ ...... _ 20% 
Discounts apply to total amount of time purchased. 

ABERDEEN 
Monroe County-Map Location G-4 

See SHIM consumer market map and data at begin-
ning of the State. 

WMPA 
1952 

Media Code 4 225 0420 9.00 
.1. W. Furr, Box 98. WMPA Bldg., Aberdeen, Miss. 

39730. Phone 601-369-4561. 
STATION'S PROGRAMMING DESCRIPTION 

WMPA: Programmed for general interest,. 
FARM: 5:30-6 am with 2 men. Interviews, markets, 
county agent reports. MUSIC: 6-6:45 am modern 
country with weather, news headlines. 6:45-11:30 am 
standards. showtunes, middle-of-the-road with 5 min 
news each hour on hour. Music 11:30 am-noon gospel 
with weather. news headlines. News, weather, business 
news, markets and gospel music noon-1 pm. 1-3 pm 
modern country. 2:30-6 pm standards. showtunes. 
middle-of-the-road, with 5 min news each hour on 
hour. 6-7 pm current hits. 7-8:30 am standards, 
showtunes, middle-of-the-road. 8:30-9:30 am stand-
ards. Contact Representative for further details. 
Reed 1/15/68. 

I. PERSONNEL 
General Manager-Jim Buffington. 
Pregram Director-Phil Fleming. 

2. REPRESENTATIVES 
'Tolman Company, Incorporated. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 hr. 

Non-directional. 
Operating schedule: 5:30 am-9:30 pm. CST. 

4. AGENCY COMMISSION 
15% time only: 10 days 

5. GENERAL ADVERTISING See coded regulations 
General; la, 2a. 30, 3b, 4d, 5. 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b, 15b. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a. 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62b, 62e. 
Cancellation: 71a. 73a. 
Affiliated with NBC. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective May 1, 1959. (Card No. 3.) 

Rates received May 27, 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

5 
hr. hr. hr. min. min. Ann. 

1 time  60.00 36.00 24.00 18.00 12.00 3.50 
13 times  55.00 32.50 22.00 16.00 11.00 3.40 
26 times__ 50.00 30.00 20.00 14.00 10.00 3.30 
52 times  45.00 27.50 18.00 13.00 9.00 3.20 
104 times_ 40.00 25.00 16.00 12.00 8.00 3.10 
156 times_ 35.00 22.50 14.00 11.00 7.00 3.00 
208 times  30.00 20.00 13.00 10.00 6.50 2.90 
260 times_ 27.50 18.00 12.00 9.00 6.00 2.80 
312 times  25.00 17.00 11.00 8.00 5.50 2.50 
Automotive rate: 1 to 52 spots. each 3.00; 53 or 
more spots. each 2.50. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGE 

60 spots within any 7-day period earn lowest rate 
published and an additional 10% discount. 

AMORY 
Monroe County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WAMY 
1955 

Media Code 4 225 0525 5.00 
General Office - Bob McRaney Enterprises, Inc., 
Henry Clay Hotel, West Point, Miss. 38821 Phone 
1450. 

Business Office and Studio-Dalrymple Bldg., Amory, 
Miss. 38821. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Bob McRaney, Sr. 
Steller' Manager-Charles C. Boren, Jr. 
Sales Manager-Jim Wells. 

2, REPRESENTATIVES 
George T. Hopewell, Inc. 
South-C. K. Beaver and Associates. 

3. FACILITIES 
5.000 w. days; 1580 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, is. 3b. la. 4d, 5. 6a. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 

Basic Rates: 20a. 22a, 23a, 24b, 26, 28b, 29a. 
Contracts: 400, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 730. 
Affiliated with MBS and IIBS Radio Networks. 
Member: Mid-South Network. 

TIME RATES 
Rates effective March 1, 1961. 
Rates received March 13. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.... 32.45 18.29 12.98 6.49 4.00 
13 times_ 29.20 17.52 11.68 5.84 3.75 
26 times.. 25.96 15.57 10.38 5.19 3.50 
52 times.. 22.71 13.62 9.08 4.54 3.25 
100 times.. 19.47 11.68 7.78 3.89 3.00 
150 tinsel.. 16.22 9.96 6.49 3.25 2.75 
300 times.. 1198 7.78 5.19 2.59 2.50 

BATESVILLE 
Panela County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WBLE 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 225 0630 3.00 
Patio's Broadcasting Co.. Box 73, WBLE Bldg.. High-
way 6 West, Batesville, hilss. 38606. Phone 7266. 

I. PERSONNEL 
General Manager-Harold B. McCarley, 

3. FACILITI ES 
1.000 w. days; 1290 kc. Non-directional. 
Operating schedule: 5:30 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3s. 313, 4b, 4d, 5, Ca, 8. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 28a, 29a, 
Contracts: 40a. 45. 46. 470. 
Comb.: Cont. Discounts: 60a. 600. 
Cancellation: 70a, 70e, 710. 730. 

TIME RATES 
Rates effective May 1, 1955. 

Rates received April 25. 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 10 min. 5 min. Ann. 
1 time.... 35.00 20.00 15.00 10.00 5.00 

4.50 
4.00 
3.50 
3.00 
2.75 

13 times.. 31.50 18.00 13.50 9.00 
26 times.. 28.00 16.00 12.00 8.00 
52 times_ 24.50 14.00 10.50 7.00 

104 times.. 21.00 12.00 9.00 6.00 
208 times.. 19.25 11.00 8.25 5.50 
312 or more 

times  17.50 10.00 7.50 5.00 2.50 

BELZONI 
Humphreys County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WELZ 
1959 

Media Code 4 225 0735 0.00 
Humphreys County Broadcasting Co., Box 215, Bel-

mull, Miss. 39038. 
L PERSONNEL 
Manager-Herbert Guthrie. 
Sales Manager-Reedy McLellan. 
Program Director-John Mitchell. 

3. FACILITIES 1,000 w.: 1460 kc. Non-directional. 
Operating schedule: 5:00 a.m. to local sunset. CST. 

4, AGENCY COMMISSION 
15% time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General; 3a. 4a, 4d. 5, 60, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic Rates: 22b. 240. 26. 
Contracts: 40a. 46. 470, 48. 
Comb.•. Cont. Discounts: 60b. 
Cancellation: 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Et? Reed 5/13/66. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 1562 2602 
1 min  3.50 3.00 2.75 2.50 2.25 2.00 
30 seconds-75% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
1/4 hr: 300% applicable 1-minute rate. 
5 min: 150% applicable 1-minuto rate. 

BILOXI-GULFPORT (4 AM; 2 FM) 
Harrison County-Map Location F-11 

See SRDS coniumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This Is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience dellvered, etc. 
within the area. 

WBIL (FM) 
1966 

BILOXI 
Media Code 4 225 0785 5.00 
New South Communications, Inc.. Drawer S, Trade 
Winds Hotel, Biloxi, Miss. 39533. Phone 601-
432-7001. 

I. PERSONNEL 
General Manager-Gee. Egeditch. 
Station Manager-Jack Beadle, 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 3,000 w.: 106.3 me. Stereo. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20b. 210. 21b, 220, 22b, 23a, 24b, 25a, 

27, 28b, 28e. 29a, 29b, 30, 32b. 
Contracts: 40a, 44a, 45, 47e. 48, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 60h, 601, 

61b, 62d. 
Cancellation: 70a. 70e. 71a, 73a, 73b, 
Prod. Services: 80, 81, 82. 
Commercial time limit 8 minutes per hour. 
AM Facilities: WITMI. 
Affiliated with American Contemporary Network. 

TIME RATES 
El! Reed 2/12/68. 

6. SPOT ANNOUNCEMENTS 
1 x per yr. ea  2.75 500 -I- per yr. ea- 2.25 
30 sec: 80% of 1-min. 

7. PACKAGE PLANS 
PER WK: 1 ti 10 tl 25 .1-
Ea   2.75 2.50 2.25 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
(13 week minimum) 

PER DAY, MON THRIJ Fill: 
1/2 hr, per mo ....... 240 1/4 hr. Der mo..._ ... 135 

WGCM 
920 

GULIFPORT 

Media Code 4 225 0840 8.00 
WGCM Broadcasting Co.. Box 1570. WGCM Bldg., 

15th Ave. and 22nd St., Gulfport, Miss. 39502. 
Phone 601-863-3522. 

L PERSONNEL 
General Manager-James E. Reese. 
National Sales Manager-James E. Reese. 
Program Director-Dave Melton. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Southeastern-R. S. Crane Company, Inc. 

3. FACILITI ES 
1,000 w. days, 250 w. nights; 1240 tic. 

Nos. directional. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15% en station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3d, 4a, 4d, 5, 6s, 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 15b. 

(This listing continued on next page) 

522 Spot Radio Stations September 1, 1969 



Biloxi-Gulfport-W G C M-Continued 
Basic Rates: 20b, 21a, 216. 21e, 21d, 22a, 226, 23a. 

24a, 25a, 26, 27, 28b, 28e, 29a, 291). 30, 31, 32b. 
3M. 

Contracts: 40a, 41, 42d, 446, 45, 46, 47a, 48, 49, 
50, 51a, 51b, 51c. 

Comb.: Cont. Discounts: 606. 60d, 601, 61a, 6113. 
626, 62d. 

Cancellation: 70a, 70e. 71a, 72, 73a, 736. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member: Skyline Network and Southeastern Key 
Market Network. 

TIME RATES 
Rates effective June 1, 1958. 
Rates received May 26. 1958. 

O. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 208x 312x 1000x 

1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec 4.00 3.75 3.50 3.25 3.00 2.75 £.50 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 mln 5 min 

1 X.  .. 50.00 30.00 20.00 15.00 12.50 
DISCOUNTS 

13x-5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

WLOX 
1948 

BILOXI 

e RAB 
Media Code 4 225 0945 5.00 
‘VLOX Broadcasting Co.. Buena Vista Hotel, Biloxi. 

Miss. 39530. Phone 601-432-5581. 
I. PERSONNEL 
General Manager-Ray Butterfield. 
Sales Manager-Charles V. French. 
Program Director-Shelly Blunt. 

2. REPRESENTATIVES 
Jack Elasla & Co.. Inc. 
South-Busby. Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 Ica 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% time only: Sat of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 4d, 5. 6a, 7a, 8. 
Rate Protection: 10a. 11a, 12a, 13a, 14a. 
Basic Rates: 22a, 23a. 246. 26. 29a. 
Contracts: 40a. 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 62b, 62e. 
Cancellation: 71a, 73a. 
Affiliated with MBS Radio Networx. 
Beer advertising acceptable. 

TIME RATES 
Eft 4/1/68-Rec'd 3/27/68. 

AA-Mon thru Fri 6-9 am & 3:30-7 pm. 
A-Mon thru Fri 9 am-3:30 pm & 7 pm-midnight; 
Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 x 52x 260x 365x 1000x 

1 min  7.00 6.50 6.00 5.50 5.00 
30 sea  6.50 6.25 5.75 5.25 4.75 
Specified times, if available. may be requested. 

CLASS A 
1 min.- ..... _ ..... 6.00 5.50 5.00 4.50 4.00 
30 sec.__ .......... -   5.50 5.25 4.75 4.25 3.50 

8. PROGRAM TIME RATES 
Ix 19x 26x 52x 

5 min__  13.50 12.50 11.25 10.00 
10 min  18.00 16.00 14.50 12.00 
1/4 hr  22.00 20.25 19.00 15.00 
1/2 hr............ .... .......... _ 40.00 38.50 36.00 30.00 
Class AA-Extra 20%. 

DISCOUNTS 
26 wk-5% 52 wk-15% 

WROA 
1955 

GULFPORT 
Media Code 4 225 1050 3.00 
Radio Station WROA, Box 370, 1410 N. Broad St., 

Gulfport, Misa. 39501. Phone 601-863-7133. 
I. PERSONNEL 
Pres. & Gen'l Sales Men-Charles W. Dowdy. 

3. FACILITIES 
1.000 w. days; 1390 ke. Non-directional. 
Operating schedule: 5:00 am-suniet. CST. 

4. AGENCY COMMISSION 
15%; no cash diaeount. 

5. GENERAL ADVERTISING Ses 'tided regulations 
General: la, 2a. 4a. 4d. 5. 8. 
Rate Protection: 106, 116, 12b, 136. 14b. 
Basic Rates: 20a. 225. 23a, 24a, 28b, 28e. 
Contracts: 40a, 426, 45, 46. 47a. 48. 
Comb.; Cont. Discounts: 80k. 626, 62e. 
Cancellation: 70a. 70e. 71a. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eli 11/1/66-Reed 11/11/66. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 26e 52x 104x 208x 312x 1000x 
1 min ... 5.25 5.00 4.75 4.60 4.25 4.00 3.50 
30 see  . 4.00 3.75 3.50 3.25 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
I hr I/2 1/4 hr 10 min 5 min 

1 50.00 30.00 20.00 15.00 12.50 
DISCOUNTS 

13 wk-5% 26 wk-10% 52 wk-15% 

W R 0 A-FM 
1965 

Media Code 4 225 1051 1.00 
Radio Station WROA-FM. Box 370, 1410 N. Broad 

Ave.. Gulfport, Miss. 39501. Phone 601-863-7133. 

I. PERSONNEL 
Pres. & Gen'l Sales Mgr.-Charles W. Dowdy. 

3. FACILITIES 
ERP 3,000 w.•' 107.1 me. Stereo. 
Operating schedule: 7 am-midnight. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 
Affiliated with American FM Network. 

TIME RATES 
Eff Ree'd 6/27/66. 

September I, 1969 

Prod. Servires: -80, 81. 82. ' 
Member: National AcTtadlo Groups, Inc. 

TIME RATES 
Rates effective September I. 1963. (Card No. 5.) 

Card received September 3. 1963. 

IL SPOT ANNOUNCEMENTS 
PER MO, EA: 

20 ti  3.25 100 2.25 
40 ti  3.00 120+   2 00 
60 ti  2.75 

WVMI 
1950 

BILOXI 
Media Code 4 225 1155 0.00 
P.ew South Communications. Inc. Trade Winds Hotel. 

Biloxi. Mies. 39533. Idlewoori 2-7001. 
I. PERSONNEL 
President-F. E. Holladay. 
Seey-Treas.-Joe W. Carson. 
Station Manager-G. E. Egeditch. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 

3. FACILITIES 
1.000 w. days; 570 kc. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash diamant. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 213. 3a, 3b, 4a, 4d, 5, 6a, 76, 8. 
Rate Protection: 105. Ils. 12b, 136, 14a. 156. 16. 
Basle Rates: 206, 21a, 216, 21d, 226, 22b, 23a, 24a. 

25a, 26, 286, 28e, 296, 30, 31. 33e. 
Contracts: 40a, 41, 45, 46. 47e. 
Comb.; Cont. Discounts: 60d, 60h, 601. 
Cancellation: 715. 
Prod. Services: 80. 82. 
FM Facilities: WBIL (FM). 
Member: Country Music Network and Southeastern 
Key Market Network. 

TIME RATES 
Rates effective   

Rates received October 10, 1960. 
O. SPOT ANNOUNCEMENTS 

I time_______ 5.50 156 times  4.00 
26 times_________ 5.00 260 times  3 75 
52 times ......... _...._- 4.50 

7. PACKAGE PLANS 
Packages-ROS 

Per week: 
10 times  4.00 20 times_______ 3.25 
15 times  3.75 25 times--.-- 3.00 

BOONEVILLE 
Prentiss County-Map Location G-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WBIP 
1950 

e 
Media Code 4 225 1260 8.00 
Buonerille Broadcasting Co., U. S. Highway 45 

South, Booneville, Miss. 38829. Park 8-5301. 
I. PERSONNEL 
owner & Gen'l Mgr.-E. O. Roden. 
Station Manager-it. J. Bonds. 

2. REPRESENTATIVES 
Bernard I. Ochs Co. 

3. FACILITIES 
250 w.; 1400 ke. Non-dlrectional. 
Operating schedule: 5 am-10:30 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL RATE POLICY 
Time contracted for must be used within one year 
Programs take precedence over annotmeementa. 
Affiliated with American Contemporary Network. 
Affiliated with KBS Radio Network. 
Member: Skyline Network and Southeastern Key 
Elarket Network. 

TIME RATES 
Rates effective 

listes received November 1, 1951. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time__ 60.00 40.00 25.00 10.00 3.50 

13 times_ 52.00 28.50 15.25 0.60 3.40 
26 times.. 49.00 27.00 14.50 8.20 3.30 
52 times.. 46.00 25.50 13.75 7.00 3.20 
104 times_ 43.00 24.00 13.00 7.40 3.00 
208 times.. 40.00 22.50 12.25 7.00 2.75 
312 times.. 38.00 21.00 11.50 6.60 2.50 

BRANDON 
Rankin County-Map Location D-7 

See SRDS consumer market map and data at beginning 
of the State. 

WRKN 
1967 

Media Cede 4 225 1365 5.00 
Martin Broadcasting Co., Box 145, Hwy. 471, N., 
Brandon, Miss. 39042. Phone 601-825-5045. 
STATION'S PROGRAMMING DESCRIPTION 

WREN: MUSIC: country and western music format. 
Gospel music 3-1/2 hours Sun am. FARM: early 
morning and noon farm program segment. NEWS: 
on hour and half hour, wire service, remote broadcast 
facilities. SPORTS: sports news in brief each hour. 
Sports in depth early morning and late afternoon. 
College and professional football. Contact Represen-
tative for further details. Ree'd 10/9/68. 

I. PERSONNEL 
Owner & Gen'l Mgr.-W. J. Martin, Sr. 
Station Manager-W. J. Martin, Jr. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 

3. FACILITIES 
1,000 w. days; 970 kc. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection 156. 
Basic Bates: 206, 21e. 22b, 23a, 24a, 26, 29a, 33e. 
Contracts: 40a, 42d, 44b, 45. 46. 47a, 49, 51a, 51b, 
Comb.: Cont. Discounts: 60s, 601, 61s, 62a. 
Cancellation: 70b, 70e, 71a, 72, 736, 
Prod. Services: SO, 82. 
Affiliated with KBS. 

TIME RATES 
Elf Ree'd 4/21/69. 

6. SPOT ANNOUNCEMENTS 
I x 13e 26x 52x I04x 208x 

1 min 5.00 4.90 4.80 4.70 4.50 4.25 
30 sec 4.00 3.90 3.80 3.70 3.50 3.25 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 208x 

1 hr...- ....... 50 42 39 36 33 30 
1/2 !In.__ 35 33 31 28 26 24 
1/4 hr..._... 20 19 18 16 14 12 
5 min  12 11 10 9 7 6 

BROOKHAVEN (2 Am) 
Lincoln County-Map Location C-9 

See SIMS consumer market map and data at begin-
ning of the State. 

312x 
400 
3.00 

312x 
28 
22 
10 
5 

WCHJ 
1955 

e 
Subscriber to the NAB Radio Code 

Media Code 4 225 1470 3.00 
Buret Broadcasting Co., 224 S. First St., Brook-

haven, Miss, 39601. Phone 601-833-6221. 
I. PERSONNEL 
General Manager-W, M. Jones. 
Commercial Manager-Cranter Roberts. 
Program Director-Vera Jones. 

2, REPRESENTATIVES 
Broadcast Associates. 

3. FACILITIES 
1,000 w. days; 1470 be, Non-directional. 
Operating schedule: 5:30 a.m. to local sunset week-
days: 7:00 a.m. to local sunset Sunday. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is, 3a, 46, 5, 6a, 7b, 8. 
Rate Protection: 156. 
Basic Rates: 20b, 21a, 22a, 23a, 246, 25a, 28, 286, 

28c, 296, 30, 31. 3213. 33d, 
Contracta: 40a, 41, 42a, 43, 44a, 45, 46, 47e. 48, 

49, 51e. 
Comb.; Cont. Diamants: 60a, 60e, 604, 60e. 60f, 

61a, 62d, 
Cancellation: 70a, 70c, 71a, 72, 736, 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1955. (Card No. 1.) 
Rates received September 30. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 6 min. Ann. 

I time.- 40.00 20.00 10.00 5.00 3.50 
13 timea_ 36.00 10.00 9.00 4.50 3.15 
26 times_ 32.00 16.00 8.00 4.00 2.80 
52 times_ 28.00 14.00 7.00 3.50 2.40 
156 times.. 24.00 12.00 6.00 3.00 2.10 
312 or more 
times__ 20.00 10.00 5.00 2.50 1.75 

WJMB 
1948 

Media Code 4 225 1575 9.00 
Brookhaven Broadcasting Co., 217 West Chickasnaw 

St., Brookhaven, Miss. 39601. Phone 601-833-6911. 
I. PERSONNEL 
General Manager-Aubrey H. Felder. 
Traffic Manager-Wilma Abrams. 
Program Director-Karl Austin. 

2, REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 kg. 

Non-directional. 
Operating schedule: 5:30 am•10:00 pm weekdays; 8:00 
am-10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 4b, 4d, 5. 6a, 713, 8. 
Rate Protection: In, 116. 
Basle Rates: 22b. 23a, 24b, 25a, 26, 29a. 
Contracts: 40a, 45. 46. 47a. 
Comb.; Cont. Discounts: 606, 60k, 61a, 616, 62b, (.2e. 
Cancellation: 711). 73a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective August 1, 1960. 
Rates received July 11, 1960. 

O. SPOT ANNOUNCEMENTS 
lx 13x 26x 52e 156e 

1 min  2.50 2.00 1.75 1.50 1.25 
30 sec 2.00 1.75 1.50 1.25 1.00 

CANTON 
Madison County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WMGO 
1953 

Media Code 4 225 1680 7.00 
Canton Broadcasting Co., Box 182, Canton, Miss, 

39046. Phone 859-2373. 
I. PERSONNEL 
General Manager-James Lollin, 
Commercial Manager-Noel Pass. 

2. REPRESENTATIVES 
Breen & Ward. 

3. FACILITIES 
Loon w. days; 1370 ke. Non-directional. 
Operating schedule: 5:00 am-local sunset. CET. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulitions 
General: lb, 2b, 313, 4a, 4d, 5, 6a, 7b, 8, 
Rate Protection: 156. 
Basle Rates: 206, 21d, 22a, 23a, 24b, 25a, 2E, 27, 

28a, 29a, 30, 31, 32a, 336, 
Contracts: 40a, 41, 42e. 43, 41a, 45, 46, 47a, 43, 49, 

50, 51e, 
Comb.; Cont. Discounts: 606, 60e. 601, 61e, 626. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Affiliated with KBS Radio Network. 

Spot Radio Stations 

Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast 6 pm-local 
sunset. For non-simulcast facilities see WDMS. 

4. AGENCY COMMISSION 
15/0; net on time. 

1-25 wk  5.00 
26-51 Ilk  4.75 
52 wk  4.50 
30-second or less-80% of minute rate. 
10-second or less-50% of minute rate. 

MISSISSIPPI 
TIME RATES 

Rates effective June 1, 1960. (Card No. 2.) 
Card received May 3, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time........ ...... 30.00 15.00 7.50 5.00 
7. PACKAGE PLANS 

ANNOUNCEMENT PACKAGE PLANS 
Per week: Each Each 
5 times______ 4.50 20 times  3.00 
10 times______ 4.00 30 times_  2.50 
15 times_ ..... 3.50 

20 or 30 second spots-75% of applicable 1-minute 
rate. 
8 or 10 second ID's-50% of applicable 1-minute rate. 

CARTHAGE 
Leake County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WECP 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 225 1725 0.00 
Meredith Colon Johnston, Drawer L, 106 E. Franklin 

St., Carthage, Miss, 39051. Phone 601-267-7949, 
STATION'S PROGRAMMING DESCRIPTION 

WECP: Programmed for general interest. 
NEWS: every hour and half hour in 5 min durations. 
Emphasis on local news, farm news and weather re-
ports. Broadcast sports activities. Blocked programmed 
with country western, gospel, middle-of-the-road, 
rock and roll music at titnes of day for a maximum 
audience. Reed 4/28/69. 

I. PERSONNEL 
Manager-Colon Johnston. 
Bookkeeper-Elsie Johnston. 

3. FACILITIES 
500 w.; 1480 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 313, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 120, 13a, 14a, 156. 
Basle Rates: 20b, 21b, 21e, 22a, 236, 24a, 25a, 26, 

28b, 28e, 290. 30, 31, 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 96, 47a, 48, 49, 

510, 5113, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 601, 61e, 

62b. 62d. 
Cancellation: 70a, 70e, 71b, 73, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with EDS. 

TIME RATES 
Eff Reed 5/8/69. 

6. SPOT ANNOUNCEMENTS 
30 DAYS: I tl 29 ti 60 ti 100+ 
1 min  . 2.30 2.10 1.90 1.70 

CENTREVILLE 
Amite County-Map Location C-9 
Wilkinson County-Map Location B-10 

See SRDS consumer market map and data at begin-
ning of the State. 

WLBS 
1051 

Media Code 4 225 1785 4.00 
La-Miss Broadcasting Co., Box 9728, Hwy. 24, 

Centreville, Miss. 39631. Phone 645-2681. 
I. PERSONNEL 
Pres. & Gen'i Mgr.-E, AI Robinson. 

3. FACILITIES 
250 w. days; 1580 be, Non-directional. 
Operating schedule' Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb, la. 26. 3a, Sc, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 155, 15b, 16. 
Basie Bates: 206, 21a, 211), 21e, 22b, 23a, 24e, 25a, 

26. 28b, 28c, 296, 30. 
Contracts: 40a, 44a. 446, 45, 46, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 606, 604. 60f, 601, 61a, 61e, 

614. 
Cancellation: 70e, 71b, 72, 730. 
Prod. Services: SO, 82. 
Affiliated with JIBS Radio Network. 

TIME RATES 
Rates effective   

Rates eeceived February 27, 1983 
Rey, rates for announcements received April 21, 1965. 

O. SPOT ANNOUNCEMENTS 
1 ti.... 4.00 52 ti_________- 0.25 
13 ti._ . 3.75 156 tl._  - 3.00 
26 tl  3.50 260 U.-   2.75 

8. PROGRAM TIME RATES1 hr 1/2 hr 1/4 hr 5 min 
1 ti  40.00 20.00 10.00 5.00 
13 ti  .00 18.00 9.00 
26 ti  28.00 18.00 8.00 4.50 
52 ti  20.00 14.00 7.00 4.00 
156 ti  20.00 12.00 6.00 3.50 
260 ti. 19.00 10.00 5.50 3.00 

CLARKS DALE (2 Au 
Coahoma County-Map Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WKDL 
1955 

DD 
Subseriber to the NAB Radio Cods 

Media Code 4 225 1890 2.00 
Coahoma Broadcasting Co., Box 1216, Bobo Insurance 
Bldg., Clarksdale, Miss. 38614. Phone 601-624-
4908. 
STATION'S PROGRAMMING DESCRIPTION 

WICDL: Programmed for general Interest. 
PERSONALITIES handle all segments. MUSIC 
policy: middle-of-the-road. Network and local news 
on hour. Editorials at :15. Agricultural weather at 
:30. FARM: sign-on-8:30 am & noon-1 pm, 36 hours 

(This listing continued on next page) 

4.50 4.00 9,‘0011003. 955, 9411. 9.1, 990, 90, 90, 9., De, 
4.25 3.75 Comb.: Cont. Discounts: 60a. 61a. 
4.00 3.50 Cancellation: 70a, 70e, 71a, 72, 73a, 

Prod. Services: 80. 81, 82. 

(This listing continued on next page) 
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MISSISSIPPI 

Clarksdale-W K D L-Continued 
In. .1,1 envy ImIrcœol ty, remntv ownt 

MISSISSIPPI 
Greenwood-W SW G (FM)-Continued 

TIME RATES 
Rates effective January 1. 1965. (Card No. 1.) 

Card received July 19, 1965. 
7. PACKAGE PLANS 

WEEKLY SPOT PACKAGES 
PER WIC: 1 min 30 sec 1 min SO see 
7 ti 5.00 3.00 28 ti - 4.00 2.40 
14 ti ....... -.._ 4.50 2.70 

MONTHLY SPOT PACKAGES 
60 ti  3.50 2.25 120 3.25 2.00 

CLASS B PACKAGE SPECIALS 
(11:00 pm-6:00 am) 

15 ti..._  1.50 1.00 30 ti...--____ 1.25 .90 
WEEKEND SPOT PACKAGES 

(Fri, Sat and Sun) 

All announcements ROS. although 25% of any pack-
age will be scheduled in Traffic Times when avail-
able. 

10. SPECIAL FEATURES 
NEWS RATES 

5 min 1/4 hr 5 min 1/4 hr 
1-52 tL___   5.00 15.00 105-156 4.00 12.00 
53-104   4.50 13.50 

TIME-WEATHER-1D ANNOUNCEMENTS 
Open rate (1 or more). ea- 1.50 
Time-Weather-ID announcements may not be com-
bined with 1-minute or 30-second spots to earn fre-
quency discounts. 

GRENADA 
Grenada County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WNAG 
1949 

• 
Media Code 4 225 3885 0.00 
Grenada Broadcasting Co.. Inc., Box 920, Grenada, 

Miss. 38901. Phone 226-1400. 
STATION'S PROGRAMMING DESCRIPTION 

WNAG: Programmed for general interest. 
NEWS: local news 8 am, noon, 5 pm & 10 pm. 
National and state on other hours. Headlines and 
sports on half hour. MUSIC: 80% middle-of-the-
road, 10% country and western, 10% current hits. 
FARM: news, agricultural hints and weather. 
SPORTS: high school sports, little league baseball 
and college football and basketball broadcast live. 
Contact Representative for further details. Rec'd 
8/21/67. 

I. PERSONNEL 
General Manager-Bob Evans. Sr. (Tupelo, Miss.) 
Station & Com'l Mgr.-Bob Evans, Jr. 

2. REPRESENTATIVES 
M. A. Sales Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 ke. Non-direc-

tional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d, 4a, 5. 
Rate Protection: 15b. 
Basic Rates: 29a. 
Contracts: 40a. 
Cancellation: 70a, 70d, 71e. 
Member: Mid-South Network and Southeastern Key 
Market Network. 

TIME RATES 
Rates effective April 1, 1965. 

Rates received December 22, 1985. 
6. SPOT ANNOUNCEMENTS 

20 ti 52 ti 150 ti 300 U 
1-minuto or less.................. 4.50 4.00 3.50 3.00 

GULFPORT 
Harrison County-Map Location F-11 

See SRDS consumer market map and data at begin. 
ning of the State. 

See Biloxi-Gulfport 

HATTIESBURG (4 AM) 
Forrest County-Map Location F-10 

See SIMS consumer market map and data at begin 
nine of the State. 

WBKH 
1954 

Media Code 4 225 9990 8.00 
Deep South Radio, Inc., Box 1508, 305 Bay St., 

Hattiesburg. Miss. 39402. Phone 601-582-8224. 
I. PERSONNEL 
General Manager-Kenneth L. Bailey, 
Chief Engineer-Dean Evans. 
Traffic Manager-Mrs. Luelene Fairchild. 

2. REPRESENTATIVES 
The Derney Organization, Inc. 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
5.000 w. days; 950 ke. Non-directional. 
Operating schedule: 6 am to local sunseL CST. 

4. AGENCY COMMISSION 
15% on station time only: no euh discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Sa, Sb, 4s, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10b, 1113. 12b, ISb, 14b. 
Basic Rates: 22a, 23e. 25a, 26. 28b. 
Contracts: 40a, 42e. 45, 475. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70e, 71b. 73e. 

TIME RATES 
Rates effective September 1, 1962. 
Rates received January 28, 1963. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Atlanta, Dallas, Memphis-C. K. Beaver & Asso-

ciates, Inc. 
3. FACILITIES 

1,000 W.; 1490 kc. Non-directional. 
Anêrotino 4.10 nm-rnlankrht 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGES 

(1 minute or less) 
Per week: 
1 time.................... 6.00 15 4.50 
5 times  5.50 20 or more times- 4.00 

10 times  5.00 
30 sec: 75% of 1-min. 
No further discounts. 

8. PROGRAM TIME RATES 
1/2 hour  30.00 10 minutes.. 15.00 
1/4 hour  20.00 5 minutes  10.00 

WFOR 
1924 

Media Code 4 225 4095 5.00 
J. W. Furr, 2414 W. 7th St., Hattiesburg, Miss. 

39401 Phone 601-582-5517. 
I. PERSONNEL 
General Manager-E. E. "Doe" Chasten. 
Program Director-Earl Hart. 

2. REPRESENTATIVES 
Holman Company, Incorporated. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kc. Non-direc-
tional. 
Operating schedule: 5:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2b, 3e. 4h, 4d. 5, 6a, 7b. 
Rate Protection: 10e, lle. 12e. 13e, 14e, 15b. 
Basic Rates: 205. 21a. 21b, 21d, 23a, 24e. 25a, 26, 

281). 28e. 29e. 30. 32b. 33c. 
Contracts: 40a. 42b, 42d. 445, 44b. 46, 475. 
Comb.•. Cont. Discounts: 60a. 60e. 60f, 61a, 61b, 62e. 
Cancellation: 70b, 70c. 71a, 72, 73b. 
Prod. Services: 80. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 8 Eff 11/1/66-Itee'd 10/3/66. 

O. SPOT ANNOUNCEMENTS 
PER WK: I min 30 see I min 30 see 
1 ti  5.00 4. 00 lI ti 4.00 3.20 
6 ti  4.50 3.00 16+ ti 3.50 2.80 
10 sec: 505, of 1 min. 

WHSY 
1948 

MCI 
Subscriber fo the NAB Radio Code 

Media Code 4 225 4200 1.00 
Hub City Broadcasting Co., Inc., Box 1008, High-
way II, N., Hattiesburg, Miss. 39402. Phone 601-
583-1741. 

I. PERSONNEL 
Pres. & Gen'l Mgr.--Charles W. Bolt. 
Vi re - President-Stanley Lightsey. Jr. 
&Isles Manager-Bob French. 

3. FACILITIES 
1,000 w. days: 250 w. nights; 1230 be. 

Non-directional. 
Operating rehedule• 5.0n am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: le. 2a, 3a. 3h, 4e. 4d, 5. 6a, 8. 
Rate Protection: 10h, 1lb. 12b. 13h. 14h. 
Basic Rates: 22a. 22h, 23a, 24b, 25s, 28a. 29a. 
Contracts: 40c, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70c, 71a. 73a. 
Affiliated with American Contemporary Network. 
Affiliated with KBS Radio Network. 
Rates do not include talent or production fees. 

TIME RATES 
Rates effective January 1. 1964. 
Rates received January 6, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  4.50 156 if  3.60 
26 ti  4.25 200 ti 3.011 
52 51   

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 mfr. 

1 ti._ ..... ......  _ ..... ..... 30.00 10.00 10.00 
26 ti.....21. 50 16.80 8.50 
52 ti...   26.00 15.75 7.75 
156 ti. _.._........_._._.__......._ 20.60 14.00 2.00 
209 it... ........ _ .... _ ..... ..... 24.00 13.75 6.75 
312 ti. _ 23.50 12.50 6.00 

WX X X 
1957 

Media Code 4 225 4305 8.00 
Echo Broadcasting Corp.. Box 471, 103 Broadway 

Dr. Hattiesburg, Miss. 39401. Phone 601-583 
2a13. 
STATION'S PROGRAMMING DESCRIPTION 

WXXX: Programmed for young adults and adults. 
MUSIC: currently popular music, albums, hits from 
past 10 years. NEWS: at :20 after and :20 before 
hour.  2 mobile news units in use. SPORTS: at 
:28-30. Weather at :10 after and :10 before hour. 
Community spotlight at :15. Farm show 6-6:30 am. 
Editorials. All segments handled by air personalities. 
Personalities available for appearances. Mobile re-
mote studio. Emphasis on community involvement. 
Contact Representative for further details. Rec'd 
o/21 /93 

I. PERSONNEL 
General Manager-Buddy Van Cleave. 
Program Director-Wayne Chapman. 

2. REPRESENTATIVES 
0111-Perna. Inc. 
Atlanta, South, Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days: 1310 kg. Non-directional. 
Operating schedule: 6 am-local sunset daily. CFI. 

4. AGENCY COMMISSION 
15% an time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, la, 3b. 3c. ad, 4a. 4e. 5, 6a. 8. 
Rate Protection: 10g, 11g, 12g, 13g. 14g, 15e, 15b, 

16. 
Basic Rates: 20b. 21a, 21b, 22e, 2313, 24b, 25e, 28, 

28b. 28e, 29s, SO, 32a. 535. 
Contracts: 40a. 41, 42b, 43. 44b, 45, 47e. 48, 49, 51b. 
Comb.: Cont. Discounts: 60a, (101, 610, 626, 62d. 
Cancellation: 70e, 70e, 75e, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff Reed 9/10/61. 

WFFF 
1961 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti. 6.00 104 ti 5.00 
13 U._ 5.75 156 ti  4.75 
26 ti  5.50 260 ti  4 25 
52 ti  5.25 312 tL---.  4 00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
20 sec: 70% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 6 min 

I ti  60.00 36.00 24.00 20.00 18.00 
13 ti  55.00 93.00 22.00 18.30 14.50 
26 ti  50.00 30.00 20.00 16.60 13.60 
52 ti  45.00 27.00 18.00 15.00 12.00 
104 ti  40.00 24.00 16.00 13.30 10.65 
156 ti ......... ______ 35.00 21.00 14.00 11.60 9.15 
263 LI  28.00 17.00 11.00 9.00 7.00 
312 ti  25.00 15.00 10.00 8.90 6.65 

HAZLEHURST 
Caplet County-Map Location C-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WMDC 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 225 4410 6.00 
Southwestern Broadcasting Co. of Mississippi, High-
way 51. North, Ilazlehurst. Miss. 39083. 

I. PERSONNEL 
Station Manager-A. 50. Smith. 
Sales Manager-Mal Jones. 

3. FACILITIES 
250 w. days: 1220 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective . 

Rates received May 8, 1953. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

I min. 
1 hr. 1/2 hr. 1/4 hr. 5 min. sir less 

1 time.... 00.00 30.00 24.00 10.00 5.00 
13 times.. 52.00 34.20 22.80 9.50 4.79 
26 times.. 54.00 32.40 21.60 9.00 4.50 
52 times.. 51.09 30.09 20.40 8.50 4.25 
150 times_ 411.00 26 90 10.20 8.00 4.00 
300 times.. 45.00 27.00 18.00 7.50 3.75 

HOLLY SPRINGS 
Marshall County-Map Location E-2 

Flee SRDS consumer market map and data at begin-
ning of the State. 

WKRA 
1966 

e 
Subs.riher Cs the NAB Radio Code 

Media Code 4 225 4515 2.00 
Sue A. Wallace, Box 398, Van Dorn Ave., Holly 

Snrings. Miss. 38635. Phone 601-252-1110. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Sue A. Wallace. 
Sta. & Sales Mgr.-30e J. Cassette. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
C. K. Beaver & Associates. Inc. 

3. FACILITIES 
1.000 w.: 1110 kc. Non-directional. 
Oner.tine schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
Nene: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff---Rec'd 2/15/67. 
6. SPOT ANNOUNCEMENTS 

I MINUTE OR 30 SECONDS 
1   2.00 104 3.... 1.65 
26 x.  1.85 260 x  160 
52 x  1.75 312 x  150 

7. PACKAGE PLANS 
1 min or 30 sec, flat, per mo  1.50 

8. PROGRAM TIME RATES 
I ti 5 ti IOU 15 ti 30 11 6fIti 100 ti 

1 hr. 50 30 28 26 24 22 20 
1/2 hr  25 15 14 13 12 11 10 
1/4 hr  10 10 10 10 10 10 10 
5 min.  5 5 5 5 5 6 5 

HOUSTON 
Chickasaw County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WCPC 
1955 

e 
Media Code 4 225 4620 0.00 
WCPC Broadcasting Co., Box 569, Houston, Miss. 

38851. Phone 456-3071. 
I. PERSONNEL 
Gen'l, Sta. & Comm'l Mgr.-Robin H. Mathis. 

2, REPRESENTATIVES 
South-C, it, Beaver & Associates, Inc. 

9. FACILITIES 
50.000 w. days; 940 ke. Directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 4b, 4d, 5. 6a, 7a. 
Rate Protection: 10e. lle. 12e. 13c. 14e. 
Basic Rates: 20a. 22e. 22b. 235. 24b, 28, 29e, 
Contracts: 40a, 421:4 46. 475, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b, 

62e. 
Cancellation: 700. 70e, 71b, 73s. 
Affiliated with EBB and HAS Radio Network,, 

TIME RATES 
Rates effective September 15, 1964. 

Rates received October 1, 1954. 

CORINTH (2 AM; 1 FM) 
Alcorn County-Map Location G-2 

See SRDS consumer market map and data at begin-
ning or the State. 

%AI r kA J. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti ... _ 10.00 260 ti  7 00 
13 ti  9.50 312 ti_   6.50 
26 ti  9.00 520 ti.  6.00 
52 ti  8.50 780 ti._  5.50 
104 ti  8.00 1000 ti  5.00 
156 ti  7.50 
30-second-80% of 1-minute rate. 
10-second-50% of 1-minute rate. 

7. PACKAGE PLANS 
Special Discount on Spot Saturation, 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mIll 

1 x    75 45 30 24 15 
DISCOUNTS 

13x-8% 52x-24% 156x-40% 
261-16% 104x-32% 260x-48% 

INDIANOLA 
Sunflower County-Map Location C-4 

See SltDS consumer market map and data at begin-
ning of the State. 

WNLA 
1953 

e RAB 

A Fritts Station 
Subscriber to the NAB Radio Code 

Media Code 4 225 4725 7.00 
Fritts Broadcasting, Inc., Box 667. Maya. 82E & 

491V, Indianola, Miss. 38751, Phone 601-887-1380. 
1, PERSONNEL 
Pres. & Gen'i Mgr.-Edward O. Fritts, 

2. REPRESENTATIVES 
John A. Potter Company. 
South-C. K. Beaver & Associates. 

3. FACILITIES 
500 w. days; 1380 be. Non-directionaL 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, 3a, 4a. 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 211% 23s. 25a, 26. 20e. 28e. 29b, 80. 
Contracts: 40a, 41, 44a, 45, 46. 47a, 51e. 
Comb.: Cont. Discounts: 601, 62d. 
Cancellation: 71. 72, 73b. 
Prod. Services: 82. 
Affiliated with KI3S. 

TIME RATES 
Eff 5/30/66-Reed 4/11/06. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 312x 

1 min.  5.00 4.50 4.25 3.80 3.40 3.00 
20/30 sec...... 3.50 3.10 2.90 2.65 2.45 2.25 

DISCOUNTS 
26 cons wk-5% 52 cons wk-10% 

7. PACKAGE PLANS 
PER WK, ROS: 

1 ti 10 ti 20 ti 30 81 50 ti 70 ti 
1 min.._ ....... 5.00 4.50 3.40 3.00 2.75 2.50 
20/30 sec  3.50 3.10 2.45 2.15 1.75 1.50 

8. PROGRAM TIME RATES 
1 HR: lx 26x 52x 104x 260x 312x 
1 .......... _ ... 60 54 51 48 44 40 
1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 45% of hour. 5 min: 20% of hour. 

10. SPECIAL FEATURES 
Agricultural weathercasts. UPI news headlines at :SO 
le Action sports at :15-1-1/2 times applicable 
minute rate. 
Society news adiacencles-1-1/2 times applicable rate 
earned. 

IUKA 
Tishomingo County-Map Location G-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WVOM 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 225 4830 5.00 
E. C. Holtsford, 125-1/2 Front SL, Mat Miss. 

20852. Phone 601-423-2251. 
I. PERSONNEL 
Ovrner-Manager-E. C. Holtsford. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1,000 w. days; 1270 be. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 313. 5. 6a, 7b, 8. 
Rate Protection: lob, 1lb. 12b, 13b, 14b. 
Basic Rates: 23a. 24a, 28b. 
Contracts . 40a, 46. 
Comb.: Cont. Discounts: 60h. 61e, 61b. 62b, 62e. 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective September 1, 1960. (Card No. 1.1 

Card received September 28. 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

hr. hr. hr. min. min. 
1 time....., 45.00 27.00 18.00 11.50 7.75 

13 times._ 40.00 25.50 16.75 10.75 7.50 
26 times._ 36.00 24.00 15.75 10.25 6.25 
52 times.... 33.00 21.00 13.50 9.00 6.00 

156 times__ 30.00 19.50 11.25 7.75 5.00 
280 times._ 28.00 17.00 8.00 5.75 4.75 
312 times.... 25.00 15.00 7.50 5.00 4.50 

JACKSON (7 AM; 4 FM) 
Hinds County-Map Location C-7 

See SRDS consumer market map and data at. begin-
ning of the State. 

min. see. 
3.50 3.00 
3.25 2.50 
3.00 2.00 
2.75 1.75 
2.25 1.60 
1.50 1.40 
1.25 1.15 

e 
WJDX 

1929 

RAB 

Subserlher to the NAB Radio Code 
Media Code 4 225 4935 2.00 
Lamar Life Insurance Co., 715 S. Jefferson SL, 

Jackson, Miss, 39205. Phone 601-948-3333. TWX 
810-966-2616. 

(This listing continued on next page) 
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Jackson-W J D X-Continued 
I. PERSONNEL 
General Manager-Bob Meltaney, Jr. 
Station Manager-Monroe Looney, 
General Sales Manager-Homer Mann. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 620 kc. 

Directional-night only. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, lb, 3e, 3d, 4a, 4d. 5. 6a. 

7b. 8. 
Rate Protection: loa. 11a, 12a, 13a, 14a, 15a. 15e. 
Basle Rates: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 23a, 

24a, Mb, 24e. 25a, 28a, 29a, 30. 
Contracts: 40a, 41. 420. 42e. 43, 44a, 44b, 45, 47a, 

48, 49, 515, 51c. 
Comb.: Cont. Discounts: 600. 60f, 60h, 651, 61a, 61b, 

132b. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC. 
Blanket contract accepted for the purpose of establish-
ing an advertisers contractual year and the calculating 
of frequency earned. Not accepted for the purpose of 
rate protection. 

TIME RATES 
No. 12 ES 1/1/64-Rec'd 11/12/63. 

AA-Mon thru Fri 5:30-9 am, noon-1 pm & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA A 

1 min 20/30 10 see 1 min 20/30 10 see 
1 x  15.00 11.25 7.50 12.00 9.00 6.00 
52 x  14.00 10.50 7.00 11.00 8.25 5.50 
104 x  13.00 9.75 6.50 10.00 7.50 5.00 
156 x  12.00 9.00 6.00 9.50 7.25 4.75 
260 x  11.00 8.25 5.50 0.00 6.75 4.50 
312 a  10.00 7.50 5.00 8.00 6.00 4.00 
520 x  9.00 6.75 4.50 7.00 5.25 3.50 
1000 x  8.00 6.00 4.00 6.00 4.50 3.00 

7. PACKAGE PLANS 
SATURATION PLANS 

PER WE.  AA A 
EA: 1 min 20/30 10 sec I min 20/30 10 see 
5 ti  11.00 8.25 5.50 9.00 6.75 4.50 
10 ti  10.00 7.50 5.00 8.00 6.00 4.00 
15 ti  9.50 7.15 4.75 7.50 5.65 3.75 
20 ti  9.00 6.75 4.50 7.00 5.25 3.50 
30 ti  4.90 3.25 
50 It  8.00 6.00 4.00 6.00 4.50 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 mln 

1 x  100 70 50 30 
DISCOUNTS 

13x-5% 52x-15% 156x-25% 
26x-I0% 104x-20% 260x-30% 
Regular spots and saturation spots of any length may 
be combined for same advertiser to earn lower rates 
during contractual year. 

WJ DX-FM 
1948 

D?i FIMU 
Subscriber to the NAB Radio Code 

Media Code 4 225 4936 0.00 
Lamar Life Insurance Co.. 715 EL Jefferson St., 

Jackson Miss. 39205. Phone 601-948-3333. TWX 
810-966-2616. 

I. PERSONNEL 
General Manager-Bob MeRaney, Jr. 
Station Manager-Monroe Looney, 
General Sales Manager-Homer Mann. 

2. REPRESENTATIVES 
John C. Butler & Company. Inc. 

3. FACILITIES ERS' 77,000 w.; 102.9 me. 
Operating schedule: 6:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WJDX listing for coded regulations. 

TIME RATES 
Rates effective December 1, 1960. (Card No. 1.) 

Rates received January 31, 1961. 
6. SPOT ANNOUNCEMENTS 
Per week: 1 min. 30 sec. 1 min. 30 see. 

1 time.. 3.50 2.65 28 times.... 1.55 1.15 
5 times 2.65 2.00 35 times- 1.35 1.00 

10 times 2.20 1.65 50 or more 
20 times 1.75 1.30 times- 1.10 .60 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time 40.00 20.00 10.00 8.00 5.00 
13 times 37.75 19.00 9.50 7.50 4.75 
26 times 35.50 18.00 9.00 7.00 4.50 
52 times 33.25 17.00 8.50 6.50 4.25 

104 times 31.00 16.00 8.00 6.00 4.00 
156 times 28.75 15.00 7.50 5.50 3.75 
260 or more 

times  26.50 14.00 7.00 5.00 3.50 

WJQS 
1947 

Modern Country Music 

Media Code 4 225 5040 0.00 
Radio Station WJQS. Box 22604. Jackson. Miss. 

39205. Phone 601-948-2401. 
I. PERSONNEL 
General Manager-G. Lee Hodges. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1400 he. 

Non-Directional. 
Operating schedule: 5:00-1:00 am. CST. 

4, AGENCY COMMISSION 
15% on net station charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, ;in, 3b, 3e, 3d, 4a. 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10a. lla. 12a. 13a, 14a. 
Basic Rates: 21a, 21d, 22b, 23a. 24b, 24e, 25a, 26. 

28a. 29a. 
Contracts: 40a, 41, 45, 46. 48. 

Comb.; Cont. Discounts: 60h, 60i, 61a, 
Cancellation: 70a, 70e. 71a, 72, 73b, 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
ES 5/1/67-Reed 7/7/67. 

6. SPOT ANNOUNCEMENTS 
lx 52X I56x 

1 min   6.00 5.50 5.00 
30 see  3.60 3.30 3.00 

7. PACKAGE PLANS 
PER WK: 10 01 
1 min  5.00 
30 sec  3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1x   60 36 24 
PROGRAM DISCOUNTS 

13x-15% 52x-25% 260x-35% 
260-20% 156x-30% 

WJ X N 
1945 

260x 312x 
4.50 4.00 
2.70 2.40 

20 tl 25 tl 
4.50 4.00 
2.70 2.40 

10 min 5 min 
18 12 

worl masse!! &go Jnc. 
Media Code 4 225 5145 7.00 
Jackson Broadcasting Co.. Box 786 Radio Ranch, 

corner Moody and Foley Sts., Jackson, Miss. 39205. 
Phone 601-352-6673. 
STATION'S PROGRAMMING DESCRIPTION 

WJXN: Programmed for adults. Open telephone lines 
to air personalities during hours station if on air. 
5-9 am news, traffic conditions and music for com-
muter. 9 am-noon programmed to housewife with 
telephone participation. Noon-2 pm music. 2-4 pm 
programmed to housewife with telephone participa-
tion. 4-6 pm programmed to commuter. 6 pm-1 am 
musical pace gradually slows. Country and western 
music. Contact Representative for further details. 
Reed 7/13/67. 

I. PERSONNEL 
Pres.. Gen'i & Sta. Mgr.-James H. Laper. 
Vice-President-Mrs. Elva I. Upton. 
Sec'y & Treas.-Roger E. Ownbi. 

2. REPRESENTATIVES 
New York-Mort Bassett & Co., Inc. 
Atlanta-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1450 hr. Non-directional. 
Operating schedule: 5:00-1:00 am. CST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 40, 5, 6a. 7a, 8. 
Rate Protection: 10a, Ila, 121, 13a, 14a, 150. 15b. 
Basic Rates: 100. 21a, 21b. 22a, 2211. 23a, 24b, 25a, 

26, 27, 28a, 28e. 30, 31, 33a. 
Contracts: 40a, 44a. 45, 46, 51a. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 601, 61a, 61b, 

61e. 
Cancellation: 70a, 70e, 71a, 73a, 
Prod. Services: 80, 82. 

TIME RATES 
Eff 2/1/69-Rec'd 12/23/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: 6 ti 12 tl 18 tl 24 01 30 ti 
AA   15 13 12 11 10 
A   13 11 10 9 8 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 
PER WE, ROS: 6 ti 12 ti intl 24 ti 30 tl 
1 min.  11.00 0.00 8.50 8.00 7.00 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

WOKJ 
1954 

Independent Negro 

Subscriber to the NAB Radio Code 
Media Code 4 225 5250 5.00 
Jomac Jackson Corporation, Box 3228, Jackson, Miss. 

39207. Phone 601-948-1515. 
I. PERSONNEL 
President-John M. McLendon, 
General Manager-Charles Fletcher. 

2. REPRESENTATIVES 
Bernard Howard dc Co.. Inc. 

3. FACILITIES 
50,000 w. days, 10.000 w. nights; 1550 ke. 

Directional. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3a, 4a, 4d, 5, 6a. 7b. 
Rate Protection: 10b, 12b, 13b, 14b, 15b. 
Basic Rates: 206, 22b, 23b, 24b. 250. 28a, 29a, 
Contracts: 40a, 41. 42d, 44b, 45, 46, 47e. 
Comb.: Cont. Discounts: 600, 60g, 601, 62d. 
Cancellation: 70d, 710. 
Prod. Services: 80, 81. 82, 

TIME RATES 
No. 10 Elf 6/1/68-Rec'd 9/30/68. 

AA-Mon thru Sat 5 am-7 pm. 
A-Mon thru Sat 7 pm-1 am; Sun all day. 

G. SPOT ANNOUNCEMENTS 
AA A 

I min 30 see 10 see I min 30 see 10 see 
1 x  23.00 18.40 13.80 14.00 1 8.40 
26 x  22.00 17.60 13.20 13.50 10.80 
52 1  21.00 16.80 12.60 13.00 10.40 
104 ....... 20.00 16.00 12.00 12.50 10.00 
156 X.  19.00 15.20 11.40 12.00 9.60 
260 x  18.00 14.40 10.80 11.50 9.20 
312 1  17.00 13.60 10.20 11.00 8.80 
520 x.  16.00 12.80 9.60 10.50 8.40 
780 x . 15.00 12.00 0.00 10.00 8.00 
1000 x..._   14.00 11.20 8.40 9.50 7.60 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 tl 25 ti 30 tl 
Rate   260e 312e 520e 780e 1000e 

8. PROGRAM TIME RATES 
AA  A 

1/2 hr 1/4 hr 5 min 1/2 hr 1/4 hr 5 min 
1 x  100.00 60.00 35.00 55.00 35.00 21.00 
26 x  96.00 57.00 33.00 53.00 33.50 20.25 
52 ....... 91.00 54.00 31.50 51.50 32.50 19.50 
104 x  87.00 52.00 30.00 49.00 31.00 18.75 
156 x  83.00 50.00 28.50 47.50 30.00 18.00 
260 x  78.00 47.00 27.00 45.50 29.00 17.25 
312 x  74.00 44.00 25.50 43.50 27.50 16.50 

W R BC 

7.80 
7.50 
7.20 
6.90 
6.60 
6.30 
8.00 
5.70 

Media Code 4 225 5355 2.109047 
Rebel Broadcasting Co., Box 9801, Jackson, Miss. 

39206. Phone 601-362-9669. 
I. PERSONNEL 
President-W. B. McCarty, Jr 
Chairman of the Board-T. E. Wright. 
General Manager-Robert B. Rall, Jr. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southern-Barry ;Jerkins, Inc. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 1300 kc. 
Non-di rectlonal. 

Operating schedule: 21 hours daily Mon thrn sat: 
20 hours Sun. CST. 

4. AGENCY COMMISSION 
15% on net station charges only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 40. 4e, 5, 6a, 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 230. 24b, 26. 280. 29a. 
Contracts: 40a. 47a. 
Comb.: Cont. Discounts: 60b, 60k, 626. 
Cancellation: 710, 730. 
Affiliated souls American Contemporary Network, 

TIME RATES 
Rates effective June 1, 1965. 
Rates received April 22, 1965. 

6. SPOT ANNOUNCEMENTS 
DRI V ETIME 

(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 
PER WK: 1 min 30 sec 10 see 
6 ti  12.00 9.60 6.00 
12 ti  10.00 8.00 5.00 
18 tI  9.00 7.20 4.50 
24 ti  8.00 6.40 4.00 

6 ti  61211  ALL OTHER TIMES 10.00 8.00 5.00 
8.00 6.40 4.00 

18 ti  24 Li  7.00 5.80 3.50 
6.00 4.80 3.00 

DISCOUNTS 
4% 52 conuco8% 26 eonsec wk  

7. PACKAGE PLANS 
FAMILY PLAN 

G spots from 6:00-9:00 am Mon thru Sat. 
6 spots from 4:00-7:00 pm Mon thru Sat. 
4 spots from 7:00-10:00 pm Mon thru Sat. 
4 spots from 9:00 am-4:00 pm Sat. 
4 spots front noon-6:00 pm Sun. 
24 minutes, per week (6.00) ......... 144.09 

PERSONALITY PLAN 
(7 days per week) 

1 spot from 6:00-9:00 am. 
1 spot from 9:00 am-noon. 
1 spot from noon-3:00 pm. 
1 spot from 3:00-6:00 pm. 
1 spot from 6:00-9:00 pm. 
1 spot (rote 9:00 pm-midnight. 
42 minutes, per week (5.00)  2 
Family Plan and Personality Plan not combinable e 
with other weekly plans for added frequency. 

8. PROGRAM TIME RATES 
(6:00-9:00 ant and 4:00-7:00 pm Mon thru Sat) 

PER WK: 6 1n 5 min 
16 2ti 11  181n.00 18 tL. 

  1123.,0609 15.00 24 
(All other times) 

6 ti 1   15.00 18 ti 10.50 
12 00 24 ti 121  9.00 

MISSISSIPPI 

WSLI 
1938 

GEM 
Media Code 4 225 5460 0.00 
Capitol Broadcasting Co. Bor 8187, Battlefield 
Station, Jackson, Miss. 39204. Phone 601-372-6311. 

I. PERSONNEL 
Station Manager-Richard IL Voorhis. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
5,000 w.; 930 kg. Directional-night only. 
Operating schedule: 5:10 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 3a. 3b, 4a, 4d, 5. OIL 7b, 8. 
Rate Protection: 10b, 11h, 12b. 13b. 
Basic Rates: 22a. 230, 24b. 26, 28a. 29a. 
Contracts: 40s. 45, 46. 
Comb.: Cont. Discounts: 600, 610, 
Cancellation: 700, 70e, 710, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 14 Elf 6/15/69-Reed 6/6/69. 

AAA-Mon thru Sat 5:30-9:30 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 9:30 am-3 pm; Sun 6 am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER YR: in 120 104x I56x 260x 5200 
1 min  25.00 24.00 23.00 22.00 21.00 20.00 
30 sec  20.00 19.20 18.40 17.60 16.80 16.00 
20 sec  17.50 16.80 16.10 15.40 14.70 14.00 
10 sec  12.50 12.00 11.50 11.00 10.50 10.00 
Number of spots in AAA must be equalled in other 
time periods; otherwise rate is 25.00 flat. 

CLASS AA 
1 min  18.00 17.00 16.00 15.00 14.00 13.00 
30 sec  14.40 13.60 12.80 12.00 11.20 10.40 
20 sec  12.60 11.90 11.20 10.50 9.80 9.10 
10 sec  9.00 8.50 8.00 7.50 7.00 6.50 

CLASS A 
1 min  15.00 14.00 13.00 12.00 11.00 10.00 
30 see  12.00 11.20 10.40 9.60 8.80 8.00 
20 sec  10.50 9.80 9.10 8.40 7.70 7.00 
10 sec  7.50 7.00 6.50 6.00 6.50 5.00 

CLASS B 
1 min.  10.00 9.50 9.00 8.50 8.00 7.50 
30 sec  8.00 7.60 7.20 6.80 6.40 6.00 
20 sec  7.00 6.65 6.30 5.95 5.60 5.25 
10 see  5.00 4.75 4.50 4.25 4.00 3.75 

7. PACKAGE PLANS 
CLASS AAA 

PER WE, EA: 6 tl 12 ti 18 ti 24 ti 
1 min.  24.00 23.00 22.00 21.00 
30 sec  19.20 18.40 17.60 16.80 
20 sec  16.80 16.10 15.4014.70 
10 sec  12.00 11.50 11.00 10.50 
Number of spots in AAA must be equalled in other 
time periods; otherwise rate is 25.00 flat. 

CLASS AA 
1 min.  17.00 16.00 15.00 14.00 
30 sec  13.60 12.80 12.00 11.20 
20 sec  11.90 11.20 10.50 9.80 
10 sec  8.50 8.00 7,50 7.00 

CLASS A 
1 min.  14.00 13.00 12.00 11.00 
30 sec.  11.20 10.40 9.60 8.80 
20 sec  9.80 9.10 8.40 7.70 
10 sec.  7.00 6.50 6.00 5.50 

CLASS B 
1 min  9.50 9.00 8.50 8.00 
30 sec.  7.60 7.20 6.80 6.40 
20 sec  6.65 6.30 5.95 5.60 
10 sec  4.75 4.50 4.25 4.00 

WS L I-FM 
1966 

Media Code 4 225 5461 8.00 
Capitol Broadcasting Co., Box 8187, Battlefield Stu.. 

Jackson, Miss. 39204. Phone 601-372-6311, 
I. PERSONNEL 
Station Manager-Richard H. Voorhis, 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 80,000 w.• 96.3 mc. Stereo. 
Operating schedule: 10 am-11:30 um. CST. 
Antenna ht.: 1.430 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL RATE POLICY 
Affiliated with American FM Network. 

TIME RATES 
Na. I Et! 3/1/66-Reed 3/27/67. 

6. SPOT ANNOUNCEMENTS 
PER WE: 7 ti 14 ti 21 01 
1 min  3.50 3.25 3.00 
30 sec  3.00 2.75 2.50 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 wk-10% 39 wk-15% 52 wk-20% 

(Jackson continued on next page) 
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MISSISSIPPI 

Jackson-Continued 

W W H 0 (FM) 
1964 

Media Code 4 225 5565 6.00 
Dr. Marvin H. Osborne. Box 22525. Jackson, Miss. 

39205. Phone 601-373-1000. 

I. PERSONNEL 
Owner-Dr. Marvin H. Osborne. 
General Manager-Mrs. Marvin H. Osborne. 
Program Director-Marvin Osborne, Jr. 

2. REPRESENTATIVES 
Herbert E. Groskln & Co. 

3. FACILITIES 
SUP 100,000 w.; 94.7 me. Stereo. 
Operating schedule: 5:45 am-10:00 pm. CST. 
Antenna ht.: 365 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 415. 4d, 6. 6a. 
Rate Protection: 10. 11c, 12b, 1313. 14b, 15b. 
Basle Rates: 20a, 21e, 22b, 23a, 24b, 29b. 32a. 
Contracts: 40a, 42e. 43. 44a, 47e, 48. 
Comb.; Cont. Discounts: 60a, 61b, 62a. 
Cancellation: 70b. 71b, 73a. 
Prod. Services: 80, 81, 82. 
Member: The Groskin Group. 

TIME RATES 
Rates effective   

flotes received May 28, 1965. 
6. SPOT ANNOUNCEMENTS 
1 ti 8.00 156 ti...-_-_-______ 6.00 
13 ti  
26 ti  7.00 312 5.00 
52 ti   6.50 624 3.00 

WWU N 
1965 

All Jack Masla & Company, Inc. 

0 
Media Code 4 225 5670 4.00 

WWUN Inc., Box H. Delta Station, Jackson, Miss. 
00213. Phone eel-362-8854. 

I. PERSONNEL 
President-Lamar Simmons. 
Generat Manager-Tim LeBlanc. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 1590 kc. 
Directional-nights only. 
Operating schedule: 21 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b, 3a, 3d, 4a, 5, 8. 
hate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basle Rates: 2015. lia, 2215, 23a, 241). 25a, 29a. 
Contracts: 40a, 46, 475. 
Comb.; Cont. Discounts: COL 
.,:ancellation: 71a, 73a. 

TIME RATES 
Rates effective April 1, 1965. 
Rates received April 5, 1965. 

Class AA-6:00-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class A-9:00 am-4:00 pm Mon thru Sat. 
Class 13-7:00 pm-midnight Mon thru Sat; all day 
Sun. 
Class C-After midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: ea tot ea tot 
Fixed position.. 25. _ 18 14. 252. 
Less than 6 ti.. 22.   24 12. 288. 
6 ti  18. 108. 36 ti____-__3e. 360. 
12 ti  16. 192. 

CLASS A 
Fixed position _... ..._. 18 tl_______ 10. 180. 
Less than 6 ti  18. ...... 24 ti................._ 9. 216. 
6 tl  14. 84. 36 ti...........--- 7. 252. 
12 ti. - 12. 144. 

CLASS B 
Fixed position   7. 126. 
Less than 6 ti.. 14....- 24 6. 144. 
6 ti... . 10. 60. 36 ti   5. 180. 
12 ti  8. 96. 
ID's: 50% or 1-min. 30 see: 80% of I-min. 
Ail announcements may be combined for maximum 
frequency. 

7. PACKAGE PLANS 
SMART BUY PLAN 

PLAN A. ea tot 
18 ti  9.00 162.00 
12 ti. 6:00-9:00 am and 4:00-7:00 pm Mon thru Fri. 
6 U. Sat. and Sun, time period to be chosen by ad-
vertiser. 

PLAN B 
30 ti  . 6.50 195.00 
20 ti, 6:00-9:00 am and 45)6;7:00 im Mon titre FrL 
10 ti, Sat and Sun, time periods at advertisers choice 
or 9:08 am-4:00 pm Mon thru Sat. 

HAPPY WEEK-END PLAN 
12 or more announcements scheduled on Sat and Sun 
earn the Class B rate. 

8. PROGRAM TIME RATES 
lhr 1/2 hr 1/4 he 5 min 

1 ti  60. 42. 35, 28. 
10. SPECIAL FEATURES 

5-MINUTE NEWSCASTS 
Class Class Clus 

PER WK: AA A B 
Less than 6 ti    35. 30. 24. 
6 ti 33 29 22 

18 ti _ 25. 21. 14. 

KOSCIUSKO (1 AM; I FM) 
Attala County-Map Location E-5 

See SRI»; consumer market map and data at begin-
ning of the State. 

WKOZ 
1947 

Media Code 4 225 5775 1.00 

R. Mims Boswell, Jr., Box A. Golf Course Rd., 
Kosciusko, Miss. 39090. Phone 601-289-1340. 

I. PERSONNEL 
Owner-General Manager-Mims Boswell, Jr. 
Assistant Manager-Mims Boswell, Sr. 
Program Director-Deleita Leach. 

3. FACILITIES 
Lew w. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 5:30 am-10:00 pm. CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2b, 3e. 3d, 45, 4d, 5, Oa. Tb, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 14g, 14h, 141. 
Basle Rates: 20b, 21a, 21b, 21d, 22a. 22b, 23a, 24b. 

25c. 26, 28a, 28e. 29a, 325. 
Contracts: 40a, 41. 42b, 42d, 43. 44a, 441). 45, 46. 

47e, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60e. 601. 61b. 62s. 
Cancellation: 70a, 70e. 71a, 73a, 73b. 
Prod. Services: 81, 82, 
Member: Southeastern Key Market Network. 

TIME RATES 
listes effective January 1. 1960. 
ltates received January 27. 1960 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 rain. 

1 time... 45.00 30.00 16.00 12.50 4.99 
13 times.. 42.50 28.50 15.80 12.25 6.60 
26 times.. 40.00 27.00 15.50 12.00 6.25 
52 times.. 38.50 26.50 15.40 11.75 6.00 

104 times- 34.50 25.50 15.20 11.50 5.75 
156 times 11.25 5.50 
208 times_ 34.00 25.00 15.10 
260 times 10.75 5.00 
312 times.. 26.00 24.50 15.00 10.00 4.50 

W K 0 Z-FM 
1965 

Media Cede 4 225 5776 9.00 
H. Mims Boswell, Jr., Box A, Golf Course Rd., 

Kosciusko. Min. 39090. Phone 601-289-1340. 

I. PERSONNEL 
General Manager-H. Mims Boswell, Jr. 
Sales Manager-Mims Boswell, Sr. 
Program Direetor-Delena Leach. 

3. FACILITIES 
EH!' 28.500 w.; 105.1 me. 
Operating schedule: 6:45 am-10 pm daily. CST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2b, 3a, 3d, 4s, 4d. 5, 6a, 715. 8. 
Rate Protection: 10g, nr, 12g, 13g. 14g, 14h. 141. 
Basle listes: 2015. 21e. 21b, 21d, 22a, 2215. 23a. 24b, 

25e, 26, 28a. 28e, 29s, 3313. 
Contracts: 40a. 41, 42b, 42d, 43, 44a, 44b, 45, 46, 

47e, 51a. 51b. 
Comb.; Cont. Discounts: 60e, 60c, 601, 131b, 62a. 
Cancellation: 705. 70e, 71a, 73a, 73b. 
Prod. Services: 81. 82. 

TIME RATES 
Rates effective   

Rates received October 11, 1965 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti  4.99 156 ti-- 5.50 
13 ti  6.50 208 ti 
26 ti    6.25 260 
52 ti  6.00 312 4.50 
104 ti  5.75 

LAUREL (3 AM; 1 FM) 
Jones County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WAML 
1932 

0 
Media Code 4 225 5880 9.00 
New Laurel Radio Station. Inc., 318-320 Fifth St.. 

Laurel, Miss. 39440. Phone 428-5601 and 428-5737. 
STATION'S PROGRAMMING DESCRIPTION 

WAML: Programmed for adults and young adults. 
4 air personalities emcee complete operation. MUSIC: 
middle-of-the-road 100% of broadcaat day, 90% 
albums, 10% singles, 60% instrumentals, 40% vocals. 
NEWS; hourly each hour from network followed by 5 
min of local and state news. Sports approximately 
20%. 2 man local news department with portable 
recorders, beeper phone and 1 mobile news unit. Con-
tact Representative for further details. Reed 11/29/67. 

I. PERSONNEL 
General Manager-Frank Sumrall 
Commercial Manager-M. M. Carer. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
Regional-R. S. Crane Company, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1340 kc. 
Non- directional. 

Operating schedule: 5 am-midnight. CST. 
4. AGENCY COMMISSION 
15% on net station charges; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: is. 21), la. 3d, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10e, lla. 12d, 13d. 14d. 15e. 15b. 
Basic Rates: 20b, 21a, 2Id, 23a, 24b, 25e. 26, 29a. 
Contracts: 40a. 41. 42b, 44e. 45, 46, 48, 51e. 51b. 
Comb.; Cont. Discounts: 60b, 62d. 
Cancellation: 70a, 70d. 71b, 72. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective   

Rates received June 2. 1947. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

(5:38 a.m. to 10:30 p.m. Monday through Sunder) 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

I time.... 40.00 24.00 16.00 8.09 4.00 
13 times.. 38.00 22.80 15.20 7.69 3.80 
-6 times_ 36.00 21.90 14.40 7.20 3.80 
52 times.. 34.00 20.40 13.60 6.80 3.40 
100 times.. 32.00 19.20 12.80 6.40 3.20 
150 times.. 30.00 18.00 12.00 5.00 3.00 
300 or snore 

timws  28.00 16.80 11.20 5.80 2.80 
10. SPECIAL FEATURES 

POLITICAL 
1 hour 40.00 

1/2 hour  _ 24.00 
1/4 hour   16.00 

WLAU 
1946 

0 
Subscriber to the NAB Radio Code 

Media Code 4 225 5985 6.00 
Southland Inc., 424 S. Magnolia St., Laurel, Miss. 

30440. Phone 601-428-7227. 
I. PERSONNEL 
Vice-Pros. it Gen'l Mgr.-F. M. Saillis. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
5,000 w. days; 1430 kc. Non-directional. 
Operating schedule: 5:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15% to recognized advertising agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3b, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 100. lia, 14a, 15b, 16. 
Basic Ilotes: 20a, 20b, 21a, 21b, 21c, 21d, 22a, 22b, 

23a. 24e, 26, 28b, 28e, 30, 31, 33a. 
Contracts: 40a, 41, 42b, 42d, 44b, 45, 46, 47e, 48, 

49, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 601, 61b, 6215. 

62d. 
Cancellation: 70a, 70e, 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff 7/1/66-Reed 5/26/66. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: I ti 601 II tl 16+ 
1 min  6.00 5.50 5.00 4.50 
30 sec  4.80 4.40 4.00 3.60 
10 sec: 50% of 1-min. 

WNSL 
1957 

e 12130 
Media Code 4 225 6090 4.00 
Voice of the New South, Inc., Box 2336, 1260 Vic. 

tory Rd.. Laurel, Miss. 39440. Phones 601-426- 
3182, 425-1491. 
STATION'S PROGRAMMING DESCRIPTION 

WNSL: Programmed for adults and young adults, 
with 2 hour teen show 3-5 pm M-F. 4 air personali-
ties emcee complete operation. General popular music 
80% of broadcast day, 40% albums, 40% singles. 
Hourly news from network preceded by 3 min local 
and state news. Sports events approximately 10%. 
FARM: feature 5:30-6 am daily. 2 man local news 
department, 1 mobile unit. Contact Representative for 
further detail. Reed 7/19/67. 

I. PERSONNEL 
General Manager-Granvnle Walters. 
Commercial Manager-Teck Jones. 

2. REPRESENTATIVES 
Savant/Gates, Inc. 

3. FACILITIES 
5,000 w. days; 1260 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 5-9 am & noon-
1 pm. For non-simulcast facilities see WNSL-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3d, 4e. 5, 6a, 7b, 8. 
Rate Protection: 10a, lie, 12a. 13e, 14a. 
Basle Rates: 20b, 21a. 21b. 21e, 21d, 2215, 23a, 2414 
28b, 28e. 29a, 30, 32a, 330. 
Contracts: 41)a, 41, 42b, 42d. 43, 44a, 45, 46, 48, 49, 

50. 51a. 
Comb.; Cont. Discounts: 60d, 60e, 60f. 60h, 601, 

61e. 61b, 62e. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod, Services: 80, 81, 82. 

TIME RATES 
No. 1 Eff 3/1/57-Iteed 2/4/57. 

6. SPOT ANNOUNCEMENTS 
(Daily 5 am-6 Pm) 

Ix I3x 26x 52x 100X 150x 300+ 
1 min/less..". 4.00 3.80 3.60 3.40 3.20 3.00 2.80 

7. PACKAGE PLANS 
WEEKLY SATURATION-ROS 

PER WK: 10 ti 15 ti 20 tl 25 01 
1 min  34 48 64 75 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 100x 150x 300+ 

1 hr ___ 40.00 38.00 36.00 34.00 32.00 30.00 28.00 
1/2 hr_____ 24.00 22.80 21.60 20.40 19.20 18.00 16.80 
1/4 hr  16.00 15.20 14.40 13.60 12.80 12.00 11.20 
5 min _ 8.00 7.60 7.20 6.80 6.40 6.00 5.60 

WNSL-FM 
1959 

e 
Media Code 4 225 6091 2.00 
Voice of the New South, Inc., Box 2336, 1260 Victory 

Rd., Laurel, Miss. 39140. Phones 601-426-3182, 
425-1491. 

I. PERSONNEL 
General Manager-Granville Walters, 
Sales Manager-Teck Jones. 
Program Director-Mel Morriss. 

2. REPRESENTATIVES 
Severn/Oates, Inc. 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 9,700 w.; 100.3 mc. Stereo. 
Operating schedule: 5 osa-11 pm. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-noon & I-11 pm. For simulcast facilities see 
WNSL. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3b, 3c, 3d, 4a, 5, 6a. 
Rate l'rotection: 15a, 15b. 
Basic Rates: 210, 24b, 26, 27, 33a. 
Affiliated with American FM Network. 

TIME RATES 

Rates are identical to WNSL. See that listing. 

LELAND 
Washington County-map Location H-5 

Seo SRDS consumer market map and data at begin-. 
nIng of the State. 

WESY 
1958 

Media Code 4 225 6195 1.00 
Miss-Ark Broadcasting Co., Box 599, May Bldg., 

Greenville, Miss. 38701. Phone 601-332-0770. 
STATION'S PROGRAMMING DESCRIPTION 

WESY: Programmed for the Negro population. Music 
is rhythm and blues and spiritual. AIR PERSON-
ALITIES handle all segments and taped commercials 
by air personalities are interchangeable. NEWS 5 
min at :55. Community news 3 times daily, 5 min 
at 8:25 am, 12:25 & 4:25 pm. SPORTS: Local and 
national 3 times daily, 5 min at 7:30 am, 1:30 & 
5:30 pm. College football live. FARM: Mon-Sat 6:30 
am. Negro county agent 15 rain live. Mon noon. 
Negro Agriculture Field Day, 3 hours live. first Wed 
in Aug yearly. Contact Representative for further 
details. Rec'd 7/14/67. 

I. PERSONNEL 
Gen'i & Com'l Mgr.-Miller Abraham, 

2. REPRESENTATIVES 
Greener, Silken, Sears. 
South. Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days; 1580 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 220, 22b, 230, 241). 26, 28a, 2815. 29a. 
Contracts: 400. 45, 46. 470. 48. 
Comb.: Cont. Discounts: 600, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective June 1, 1962. 
Rates received April 27. 1962. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE ANNOUNCEMENTS 

1 time  7.00 104 5.50 
26 times  6.50 156 times__  5.00 
52 times  6.00 312 times  4.50 

7. PACKAGE PLANS 
NYEEKLY SATURATION PACKAGE 

Per week: 
10 times  5.00 25 times________._ 4.25 
15 times  4.75 30 times _... 4.00 
20 times  4.50 

30 seconds-80% of 1-minute rate. 
20 seconds-75% of 1-minute rate. 
10 seconds-50% of 1-minute rate. 

(CR) 

LEXINGTON 
Holmes County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WXTN 
1959 

Media Code 4 225 6300 7.00 
'IVXTN. 100 Radio ltd.. Lexington, Miss. 39095. 

Phones 834-1666. 1254. 
I. PERSONNEL 
Station Manager-Fanny M. Cothran. 

2. REPRESENTATIVES 
Southeast-C. K. Beaver and Associates, Inc. 

3. FACILITIES 
5,000 w. days; 1,000 Ito. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4a, 5, 6a. 
Rate Protection: 10a. 
Basic Rates: 20b, 25a. 30. 
AMIlated with KBS Radio Network. 

TIME RATES 
Eft' 5/1/67-Reed 3/1/67. 

6. SPOT ANNOUNCEMENTS 
Ix 30x 60x 100x 200x 500x 1000x 

1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.50 

LOUISVILLE (1 AM; 1 FM) 
Winston County-Map Location F-5 

See SRDS consumer market map and data at bell-
ning of the State. 

WLSM 
1953 

Media Code 4 225 6405 4.00 

Louisville Broadcasting Corp., Box 111, Louisville, 
Miss 39339. Phone 773-3481. 

I. PERSONNEL 
General Manager-Fred Vice. 
l'rogram Director-John W. Jenkins. 

(This listing continued on next page) 

528 Spot Radio Stations September 1, 1969 



Louisville-.-W L S M-Contmued 
2. REPRESENTATIVES 

SavaIll/Gates, 

3. FACILITIES 
5,000 w. days; 1270 he. Non-directional. 
Operating schedule: 4 am-local sunset. CST. 
Partial simuleast operation. Simulcast 4-7 am. For 
non-simulcast facilities see WLSM-FM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 5, 8. 
Basic Rates: 20a. 22s. 22b, 23s. 24b, 25e. 26. 29e. 
Contracts: 40a„ 45, 47a. 
Cancellation: 71e. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective March 1. 1953. (Card No. 1.) 

Bates received March 7, 1953. 

O. SPOT ANNOUNCEMENTS 
1 ti. 13 ti. 26 U. 52 U. 150 U. 300 U. 

1 minute 3.50 3.25 3.00 2.75 2.50 2.25 

7. PACKAGE PLANS 
WEEKLY SATURATION RATES 

(Run-of-schedule) 
10 times per week.. 34.00 20 time' per week.. 64.00 
15 times per week.. 48.00 25 times per week_ 75.00 

WLSM-FM 
1967 

Media Code 4 225 6450 0.00 

Louisville Broadcasting Corp.. Box 111, Louisville, 
Miss. 39339. Phone 601-773-3481. 

I. PERSONNEL 
President-F. E. Holladay. 
Sec'y/Treas.-Joe Carson. 
Station Manager-Fred Vice. 

2. REPRESENTATIVES 
SavaIli/Gates, Inc. 

S. FACILITIES 
ERP 3.000 w.; 107.1 Inc. Stereo. 
Operating schedule: 4 am-midnight. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately 7 
am-midnight. For simulcast facilities see WLSM. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3d. 4a, 44. 5. Eitt. 7b. 
Rate Protection: 10b. 11b, 126. 13b. 15e. 15b. 
Basic Rates: 20b. 21a. 21b, 22e. 22b, 23e. 24b, 25e. 

27, 28b. 28e. 29a, 29h. 30, 32b. 
Contracts: 40a, 44a. 45, 47e. 48. 51e. 
Comb.: Cont. Discounts: 60b, 60d, 60f, 60h, 601. 

61b. 62d. 
Cancellation: 70a, 71e, 73e, 73b. 
Prod. Services: 80. 81. 82. 
Commercial time limit 8 minutes per hour. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff Reed 2/12/68. 

6. SPOT ANNOUNCEMENTS 
1 a per yr. ea  2.75 500 -F Per yr, ea...-. 2.25 
30 sec: 80% of 1-min. 

7. PACKAGE PLANS 
PER WK: 1 ti IOU 25 + 
Ea     2.75 2.50 2.25 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
(13 meek minimum) 

PER DAY. MON THRU FRI: 
1/2 hr, per mo............ 240 1/4 hr. per mo  135 

LUCEDALE 
George County-Map Location G-10 

See SIMS consumer market map and data at begin-
ning of the State. 

WRBE 
1960 

e 
Media Code 4 225 6510 1.00 
Allen Broadcasting Co„ Inc.. Box 827, 1/2 mile N. 

on TT.Y. 98, Lucedale, Miss. 39452. Phone 601-
947-3228. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Allen Embury. 

2. REPRESENTATIVES 
Atlanta-Robert C. Whitehead Associates. 

S. FACILITIES 
5.000 w. days; 1440 hr. Non-directional. 
Operating schedule: 5 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on station time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 213. 4b. 4d, 5. 60. 7b. 
Rate Protection: 15b. 
Basle Rates. 22a. 221). 23a. 24a. 
Contracts: 42a. 45. 46. 
Comb.: Cont. Discounts: 600, 60k. 
Cancellation: 71a. 
Affiliated with KBS. 

TIME RATES 
Rates effective   

Rates received November 18, 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti  3.50 105 ti 2.25 
26 it  3.25 156 or more Li- 2.50 
52 if  3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 it  60.00 35.00 18.50 10.00 
31.00 17.00 9.00 

52 ti__ ..... _ ...... ________ 52.50 28.00 15.50 8.00 
105 ti...   48.75 26.00 14.00 7.00 
156 or more ti._____.  45.00 25.00 12.50 6.00 

MAGEE 
Simpson County-Map Location D-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WSJC 
1957 

e 
Media Code 4 225 6615 8.00 
Southeast Mississippi Broadcasting Co., Box 426, 
Hwy. 28 East, Magee, Miss. 39111. Phone 849-
2413. 3426. 

I. PERSONNEL 
General Manager-J. S. Mathis. 

2. REPRESENTATIVES 
South-C. K. Beaver and Associates, Inc. 

3. FACILITIES 
60,000 w. days, 250 w. nights; 810 ke. Non-diree-

Uonal. 
Operating schedule: 4 am-11:10 pm. CST. 

4. AGENCY COMMISSION 
15% on time; no each discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3e. 3b. 3d, 4b, 44. 5, 13a. 
Rate Protection: 106. 11g. 12g, 13g, 14g. 15a. 15b. 
Basle Rates: 200, 20b, 215, 214, 220, 23a, 24b, 26. 
Contracts: 40a. 41, 44a, 46, 47e. 51b. 
Contracts: 400. 41. 44a, 46. 47e. 51b. 
Comb.: Cont. Discounts: 60e. 62d. 
Cancellation: 73a. 73b. 
Prod. Services: 80. 82. 
Affiliated with JIBS Radio Network. 

TIME RATES 
Eft 1/1/67-Reed 11/4/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x.   8.00 200 x.   6.00 
50 7.50 500 X.  5 50 
60 x.. ________ 7.00 1000 x.   5 00 
100 6.50 

McCOMB (2 AM) 
Pike County-Map Location C-I0 

See • SUDS consumer market map and data at begin-
ning of the State. 

WAPF 
1948 

e 
Media code 4 225 6720 6.00 
Southwestern Broadcasting Co. of Mississippi, Box 

604. 317 Canal St.. McComb, Miss. 39648. Phone 
601-684-7470. 7971. 
STATION'S PROGRAMMING DESCRIPTION 

WAPF: Diversified programming for mass appeal. 
NEWS: three 15 min newscasts daily 6:45 am, 
12:15 pm. 5 pm, UPI. Two 15 min local newscasts 
M-F 9:45 am & 5:15 pm. News headlines on hour 
and half hour. Rural news from 4 rural communities 
9-9:30 am Sat. FARM: 6-7 am & 11 am-12:30 pm 
market reports. county agent reports, farm and home 
information. Grand ole opry 2-3 pm M-F. MUSIC: 
standard pop 7-11 am & 3-5 pm. Country and western 
6-7 am and 11 am-noon. TALK: 2 way telephone 
public affairs program 8:30-9 am M-F. Classified 
column 2 way telephone show 1:30-2 pm M-F. 
Negro: 6-10 am Sun. Negro funeral announcements 
3:25-3:30 pm M-F. COMMERCIAL POLICY: 22 
minutes per hour. Contact Representative for further 
detalla. Ilec'd 2/26/68. 

I. PERSONNEL 
General Manager-Phillip D. Brady. 
Farm Director-George Mullendore. 
Neo, A- Snorts-Tack Lazarus. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
South-ft. K. Beaver and Associates. Inc. 

S. FACILITIES 
1.000 w. days; neo kv. Non-directional. 
(»crating schedule. 0 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Concret: Is. 45. 44. 5. 6a. 8. 
Rate Protection: 15b. 
Contracts: 40a. 47e. 
Cancellation: 70e. 70e. 71a. 
Prod. Services: 82. 
Member: Country Music Network. 

TIME RATES 
Rates effective July 15. 1948. (Card No. 2.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 

hr. hr. hr. min. V.) (t) 
1 time._ 50.00 35.00 20.00 12.50 4.00 3.00 

Kt times... 45.111 31.50 19.00 11.25 3.30 2.95 
20 times.... 42.50 29 71 17.00 10.62 3.60 2.70 
52 times.... 49.00 28319 11.00 10.00 3.40 2.55 
104 times__ 35 nn 24 sn 14.00 8.75 9.20 2.40 
150 times.... 22.50 22.75 11.00 615 8.00 2.25 
312 times_ 30.00 21 nn 12.00 7.50 2.80 2.10 

(*) one minute tninserlhed: 170 words live. 
(ti 30 seconds transcribed: 80 words live. 

WHNY 
1959 

1:11:11:1 
Media Code 4 225 6825 3.00 
Broadcast Service, Inc.. Drawer E. McComb. Mlis. 

39840. Phone 601-084-8149. 8141. 
STATION'S PROGRAMMING DESCRIPTION 

WIINY: Programmed for general interest. NEWS 5 
min at :55, headlines at :28. 15 min at 7 am. noon. 
5:30 & 10 pm. Live broadcasts at news scene through 
use of 2 remote units. Rural and farm audience 
reached 5-7:45 am, 11 am-noon. 3-4 pm. and noon-
1 pm. M -Ir broadcasts by 3 county agents. 5:55 am. 
6:25 am. 12:45 pm. Middle-of-the-road music 7:45-
11 am, 1-3 pm. 6-7 pm. Rock. 4-5:30 pm. 7-10 pm. 
General popular 10:15-11 pm. Womens show, local 
news, 8:30-855 M-F. SPORTS: local and college 
football, baseball. basketball. Personalities available 
for remote pickups from shopping centers, stores, 
special events. Contact Representative for further 
details. Reed 7/14/67. 

I. PERSONNEL 
Prerident-Charles W. HolL 
General Manager-Cornell Tucker. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1250 kg. 
Directional-night only. 

Operating schedule: 5:00 a.m. to 11:00 p.m. Mens-
day through Sunday. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3a. 4e, 5, 6a, 8. 
Rate Protection: 12b, 15b. 
Basic Rates: 20b. 22a, 23a. 241% 28. 29a. 
contracts: 40a, 41, 42a, 44a. 45, 46. 
Cancellation: 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective (Card No. 3.) 

Rates received June 29. 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 6 min. 1 min. 
1 time._ 50.00 27.50 15.00 12.50 4.00 

13 times.. 42.50 25.00 13.50 11.00 3.75 
26 times_ 40.00 22.50 12.00 9.75 3.80 
52 times_ 37.50 20.00 11.00 9.00 3.30 
104 times_ 35.00 17.50 10.00 8.25 8.10 
156 times_ 32.50 15.00 9.00 7.00 8.00 
312 times_ 30.00 12.50 8.00 6.00 2.75 

MERIDIAN (5 AM; 1 FM) 
Lauderdale County-Map Location G-7 

See SUDS consumer market map and data at begin-
ning of the State. 

WCOC 
1926 

Media Code 4 225 6930 1.00 
Mississippi Broadcasting Co., WCOC Building. 

Meridian. Miss. 39301. Phono 482-7714. 
I. PERSONNEL 
Manager-Withers Gavin. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 910 Ice. 

Non-directional. 
Operating schedule: 5:00 a.m. to 12:15 a.m. daily. 
CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective Mar 1, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I ti. 13 it. 28 ti. 52 ti. 

1 hour ..... _____ 42.50 40.38 38.25 38.13 
1/2 hour_______. 21.25 20.19 19.12 15.00 
1/4 hour ____ 12.75 12.11 11.48 10.84 
5 minutes____ 7.50 7.13 6.75 6.33 
1 minute. 3.40 3.23 3.05 2.89 

WDAL 
1958 

Subscriber Ce the NAB Radlo Code 
Media Code 4 225 7035 8.00 
Broadcasters and Publishers, Inc., Box 121, Studios 

and Offices located in The Lamar Hotel, 410 21st 
Ave.. Meridian. Miss. 39302. Phone 601-483-4891. 

I. PERSONNEL 
Pres. & fleet Mgr.-Paul D. Nichols, 

2. REPRESENTATIVES 
Breen & Ward 
Southern-C, K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1330 he. Non-directlonal. 
Operating schedule' 4.00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b. 3e. 3d, 4a. 4d, 5, 6a. 

7b, 8. 
Rate Protection: 10c. 11c. I2r, I3c. 14c. 15h. 
Basic Rates: 2013. 210. 21b, 24e. 25b, 26, 28b, 28e. 

29a. 32b, 33c. 
Contracts: 40a. 41. 420. 43. 441). 46, 47e. 50, 515. 

51b. 
Comb.: Cont. Discounts: 60b. 601, 61a, 62b. 
Cancellation: 70a. 70e. 710. 710. 
Prod. Services: 80 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Eft' 7/1/61-Ttec'd 5/31/66. 

8. SPOT ANNOUNCEMENTS 
Ix 26x 52e 104x 

1 min  &no 4.75 4.50 4.25 
20 sec  3.50 3.25 3.00 2.75 
8 sec  2.50 2.30 2.10 1.90 

7. PACKAGE PLANS 
WEEKLY SATURATION RATES 

10 ti 15 ti 20 ti 25 01 
Per wk. ROS  34 48 64 75 

156e 
4.00 
2.60 
1.70 

260e 
375 
2.25 
1.50 

WMOX 
1945 

American Contemporary Ntwk 
Media Code 4 225 7140 6.00 
Lauderdale Broadcasting Company, Inc.. Box 1511, 
WMOX Illdg., Hwy. 11 & 80 E.. Meridian, Miss. 
39301. Phone 601-482-0171. 

I. PERSONNEL 
Station Manager-Eddie Smith. 
Sales Manager-Len Maith. 

2. REPRESENTATIVES 
M. A. Sales Company. Inc. 

3. FACILITIES 
10,000 w. days, 1,000 w. nights: 1010 kg. 

Directional-separate patterns day and night. 
Operating schedule: 4:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on station time only. No cash discount. 

MISSISSIPPI 
5. GENERAL ADVERTISING See eoded regulations 

General: 2b, 3d, 4e, 5. 
Rate Protection: 15b . 
Basic Rates: 29a. 
Contracts: 40a. 
Cancellation: 70a, 70d, 71a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 1/1/69-Reed 12/20/68. 

6. SPOT ANNOUNCEMENTS 
13x 260 52x 150x 300x 

1 min............._...... 12.50 12.00 11.50 11.00 10.00 
7. PACKAGE S 

(4 wk minimum) 
PER WK, EA: 10 ti 15 ti 20 ti 
1 min  _ 10.00 9.50 9.00 
20 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 60 36 24 18 15 
DISCOUNTS 

13x-5% 26x-10% 52x-12-1/2% 

WOKK 
1948 

Media Code 4 225 7245 9.00 
New South Broadcasting Corp., Box 5797, Meridian, 

Miss. 39302. Phone 482-6133. 
I. PERSONNEL 
Co-owners-Ed Holladay and Joe Carson. 

2. REPRESENTATIVES 
Savaill/Gates. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1450 he. 

Non-directional. 
Operating echedule: 4:0t) am-midnight. CST. 
Partial simulcast operation. Simulcast 4-6 am. For 
non-simuleast facilities see WOKK-FM. 

4. AGENCY COMMISSION 
15/0 net station charges; 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb, 2b, 3b. 3d, 4a, 4d, 5, 0e. 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15b. 
Basle Rates: 21a, 21b, 22a, 22h, 23a, Ma, 25s, 26s, 

20e, 29a. 30. 
Contracts: 40a. 44b. 47e. 
Comb.: Cont. Discounts: 60a, 601. 
Cancellation: 71e. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 1/1/57-Reed 4/22/57. 

6. SPOT ANNOUNCEMENTS 
lx 260 52x 1042 I56x 260x 

1 min........... 5.00 4.75 4.58 4.25 4.00 3.75 
20 sec  3.50 3.25 3.00 2.75 2.50 2.25 
8 sec.  2.50 2.30 2.10 1.90 1.70 1.50 

7. PACKAGE PLANS 
wy.rwLY SATURATION RATES 

10 ti 15 ti 20 tl 25 tl 
Per wk, ROS....._........... 34.00 48.00 64.00 75.00 

WOKK-FM 
1967 

Mum(' 
Media Code 4 225 7246 1.00 
New South Broadcasting Corp.. Box 5797, Meridian, 

Miss. 39301, Phone 601-482-6133, 
I. PERSONNEL 
President-F. E. Holladay. 

2. REPRESENTATIVES 
Savallf/Gates, Inc. 

3. FACILITIES 
ER? 40.000 w.; 97.1 mc. Stereo. 
Operating schedule: 4 am-midnight. CST. 
Antenna ht.: 330 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
am-midnight. For simulcast facilities see WOKK. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection' 10b, 11b. 12b, 13b, 15a. 15b. 
Basic Rates: 20b. 21a, 21b, 22a. 22b, 23a, 24b, 25a, 

27. 2.8b, 28e. 29a, 29b, 30, 32b. 
Contracts: 40a, 44a, 45, 47e. 48, 51e. 
Comb.; Cont. Discounts: 60b, 60d, JUL 60h, 601, 

61b. 62d. 
Cancellation: 70a. 70e. 71e, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Commercial time limit 8 minutes per hour. 
Affiliated with American FM Network. 

TIME RATES 
Elf Reed 2/12/68. 

6. SPOT ANNOUNCEMENTS 
1 x per yr, ea  2.75 500 per yr, ea__ 2.25 
30 sec: 90% of 1-min. 

7. PACKAGE PLANS 
PER WK: ItI 10 tl 25 + 
Ea   2.75 2.50 2.25 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
(13 week minimum) 

PER DAT, MON TIIRU FRS: 
1/2 hr, per mo  240 1/4 hr, per mo..-... 135 

WQIC 
1957 

Independent Negro 

Subscriber to the NAB Radio Code 
Media Code 4 225 7350 1.00 
Torgerson Broadcasting Company, Inc., Box 5353, 

hierldlan, Miss. 39301, Phone 001-483-9232. 

I. PERSONNEL 
President-Stan Torgerson. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

(This listing continued on next page) 
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MISSISSIPPI 

Meridian-W Q I C-Continued 
3. FACILITIES 

5,000 w. days; 1390 Itc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 Ume only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 5, 60, 70, 
Rate Protection: lob. 1lb, 12b, 13b, 14b. 
Basic Rates: 22b, 24b, 26. 28b, 290. 
Contracts: 40a, 46. 470. 
Comb.: Cont. Discounts: 60k, 61a. 
Cancellation: 71a. 73a. 
Entire schedule programmed for Negro market. 

TIME RATES 
Elf 11/1/68-Rec'd 10/1/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 250x 500x 1000x 2000x 
1 min  6 5 4 3 
30 see  5 4 3 2 

7. PACKAGE PLANS 
PER 
WK: I ti 5 ti 10 ti 15 ti 20 ti 30 ti 40 ti 50 tl 

1 min 8.00 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 7.00 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

NATCHEZ (2 AM; 1 FM) 
Adams County-Map Location B.9 

See SltDS consumer marks. map and data at begin. 
fling of the State. 

WMIS 

1941 

e 
Media Code 4 225 7560 5.00 
Natchez Broadcasting Co.. Drawer 1248. City Bank 

Bldg.. Natchez, Miss. 39120. Phone 601-442-2522. 

I. PERSONNEL 
Pres. & Women's Dir.-Diana Ewing. 
Mgr. & Farm Dir.-W. M. (Bill) Wall. 
News & Sports Dir.-Robert C. Ewing. 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1240 kc. Non-directional. 
Operating schedule: 5-12:20 am. CST. 

4. AGENCY COMMISSION 
15% on time only unless otherwise agreed. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 5, 6a. 
Basie Rates: 22a, 23s. 26, 28b, 29a. 
Contracts: 400. 46, 47a. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 730. 
Affiliated with NBC and KBS. 
Affiliated with American Entertainment Network. 
Member: Country Music Network. 

TIME RATES 
Elf 1/1/69-Ree'd 2/18/69. 

AA-7-8:30 am & 4:30-6:30 pm. 
A-5-7 am. 8:30 am-4:30 pm & 6:30 pm-12:30 am. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx I3x 26x 52x 1040 I56x 9I2x 
AA.. 5.25 5.00 4.75 4.50 4.25 4.00 3.75 
A. 4.00 3.75 3.60 3.30 3.10 3.00 2.75 

8. PROGRAM TIME RATES 
lx I3x 26x 52x I04x I56x 9I2x 

1 hr  50.00 42.50 40.00 37.50 35.00 32.50 30.00 
1/2 hr  27.50 25.00 22.50 20.00 17.50 15.00 12.50 
1/4 hr  15.00 13.50 12.00 11.00 10.00 9.00 8.00 
5 mln  12.50 11.00 9.75 9.00 8.25 7.00 6.00 

WNAT WQNZ (FM) 
(formerly WNAT. FM) 

1949 1968 

Media Code 4 225 7665 2.00 
Old South Broadcasting Co.. Inc., Bor 768, 2 

O'Ferral St., Natchez, Miss. 39120. Phone 601-
442- 4895. 

I. PERSONNEL 
President--Joseph S. Zuccaro. 
General Manager-Mrs. William S. Perkins. 
Farm Director-Al Britt. 

2. REPRESENTATIVES 
Gene Bolles Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 hr. 
Non-directional. 

Operating schedule: 6 am-midnight. CST. 
FM-ERP 100.000 w.; 95.1 me. Stereo. 
Operating schedule: Some as AM. 
Antenna ht.: 406 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 35, 4a, 5, 60, 8. 
Rate Protection: lob, 11b, 12b, 13b. 
Basic Rates: 22a, 230. 24a, 24b, 25a, 28b, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Cancellation: 700. 70e, 71a, 73a. 
Affiliated with MRS. 

TIME RATES 

Elf 9/1/69-Itec'd 7/30/69. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 156x 3I2x 

1 min  7.00 6.50 6.00 5.50 5.00 4.50 

8. PROGRAM TIME RATES 
1 le 1/2 hr 1/4 hr 5 min 

Flat    65 36 24 12 

NEW ALBANY (1 AM; 1 FM) 
Union County-Map Location F-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WNAU WNAU-FM 
1955 1966 

Subscriber to the NAB Radio Code 
Media Code 4 225 7770 0.00 
New Albany, Miss. 38652. Phone 601-534-4361; 
534-5977. 
STATION'S PROGRAMMING DESCRIPTION 

WNAU: Programmed for farmers 5-6 am. for factory 
commuters 6-7:3)1 am, for housewives 7:30-11 am 
with music, local news and homemaker's news. 
11-11:15 am trading pest. 11:15 am-noon program 
religious. News at noon, gospel music until 1 pm. 
Country music 1-2:15 pm. Personality disc jockey 
show 2:15-5 pm with market report at 4:30 pm. 
Instrumental music 5-8 pm. Ton 40 program 8-10 
pm. Instrumental music 10 pm-12M. Newscast of 5 
min before hour, 2 min before half hour. Contact 
Representative for further details. Rec'd 8/2/67. 

I. PERSONNEL 
General Manager-V. Keith Wroten, 
Sales Managers-Joe Bryant. Charles Stepp. 
Program Director-tMrs.) Wynez Wroten. 

2. REPRESENTATIVES 
Southern-C. K. Bearer & Associates, Inc. 

3. FACILITIES 
500 w.; 1470 he. Directional-night only. 
Operating schedule: 6 am-midnight. CST. 
FM-ERP 26,000 w.; 103.5 mc. 
Operating schedule: Noon-midnight. 
Antenna ht.: 170 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 5, 6a, lb, 8. 
Rate Protection: 10a, 11a, 120. 13a, 140. 151), 16. 
Basic Rates: 20b, 21a, 22a, 23a, 241). 25a, 26. 295. 

30. 335, 
Contracts: 400. 41. 44e. 45. 46. 47e, 50, 51a. 
Comb.: Cont. Discounts. 60h, 601, 61a. 
Cancellation: 70e. 71b, 73s. 
Prod. Services: 80. 82. 
Affiliated with KilS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective August 1, 1962. 
Rate« received June 11, 1002. 

6. SPOT ANNOUNCEMENTS 
I min I mln 

1 x. 8.50 208 x... . 2.90 
13 x. 3.40 260 -- 280 
26 x. 3.30 312 x._   2.70 
52 x..   8.20 520 x....   . 2.60 
104 x.   3.10 1000 x.   2.50 
156 3.00 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 10 min 5 min 1 min 

1 x.  60.00 38.00 24.00 18.00 12.00 3.50 
DISCOUNTS 

12x- 9% 52x-25% 156x-42% 
26x-16% 104x-33% 260x-50% 

NEWTON 
Newton County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WBKN 
1955 

e 
Media Code 4 225 7875 7.00 
Newton County Broadcasting Co.. 110 S. Main St., 

Newton. 111155, 39345. Phone 683-3331. 

I. PERSONNEL 
Pres.. Gen'l & Sta. Mgr.-Aubrey L. Underwood. 

3. FACILITIES 
500 w. days; 1410 kc. Non-directional. 
Operating schedule: 5:09 am-local sunset daily. CST. 

4, AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 36, lb, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10e. lle. 12e, 13e, 14e. 
Basic Rates: 20a, 22a, 235, 25s. 28b, 290. 
Contracts: 400, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 70a, 70e, 735. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective February 1, 1963. 

Rates received February 4, 1963. 
6. SPOT ANNOUNCEMENTS 
PER YE: 1 min 1 min 
1 ti   3.00 156 ti 2.40 
13 ti.   2.90 .60 ti 2.30 
26 ti  2.80 312 ti  2.20 
52 ti  2.70 624 tl 2.10 
78 ti  260 1000 ti 2.00 
104 ti  2.50 2000 ......1,90 
30-second announcements, per year, 10% less above 
rates. 

7. PACKAGE PLANS 
SHORT TERM SATURATION 

PER DAY: 1 min 30 see 1 min 30 sec 
5 ti  1.20 1.15 20 ti  1.05 1.00 
10 ti  1.15 1.10 25 Li 1.00 .95 
PER WE: 
25 ti........._  1.20 1.15 75 ti..............- 1.00 .95 
50 ti  1.10 1.05 100 ti._____ .90 .85 

8. PROGRAM TIME RATES 
PER WE: 
1 ti: 1 hr 1/2 hr 1/4 hr 5 min 

40.00 20.00 12.00 6.00 
13 wk  37.50 18.50 11.00 5.50 
26 wk  36.50 17.50 10.50 5.25 
52 wk ......... .......... 35.00 16.50 10.00 5.00 
6 or more ti: 

30.00 18.00 8.00 
26 wk  25.00 14.00 7.00 
52 wk  20.00 12.00 6.00 
Specified times add 10%  

4.00 
3.50 
3.00 

OXFORD 
Layfayette County-Map Location E-3 

See SRDS consumer market soap and data at begin. 
ning of the State. 

WSUH 
1955 

Media Code 4 225 7980 5.00 
Leroy E. Kilpatrick. Box 511, University Ave. East, 

Oxford, Miss 38655. Phone 234-6881. 

I. PERSONNEL 
General Manager-Leroy E. Kilpatrick, 
Commercial Manager-Tom Hearn. 

2. REPRESENTATIVES 
South-C. K. Beaver and Associates. Inc. 

3 FACILITIES 
1,000 w. days; 1420 kc. Non-directional. 
Operating schedule: 5:30 a.m, to local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4s, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 24b, 26, 29a. 
Contracts: 40a, 46, 470. 
Comb.; Cont. Discounts: 60b, 61a, 131b. 
Cancellation: 71a, 730. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective May 1. 1955. (Card No. 2.) 

Card received June 27, 1955, 

6, SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr 1/4 hr 10 min 5 min 1 min 30 sec 

1 time._ 36.00 24.00 18.00 12.00 3.50 2.50 
13 times.... 32.50 22.00 16.00 11.00 3.40 2.40 
26 times__ 30.00 20.00 14.00 10.00 3.30 2.30 
52 times__ 27.50 18.00 13.00 9.00 3.20 2.20 
156 times.... 22.50 14.00 11.00 7.00 3.00 1.90 
260 times.... 18.00 12.00 9.00 6.00 2.80 1.50 
312 times.... 17.00 11.00 8.00 5.50 2.70 1.25 

PASCAGOULA (2 AM; 2 FM) 
Jackson County-Map Location G-11 

See SRDS consumer market map and data at begin-
ning of the State. 

WCIS 
1967 

e MID 
Media Code 4 225 8025 8.00 
Standard Broadcasting, Inc., Box 1365, Radio Park, 

Pascagoula, Miss, 39567. Phone 601-762-1821. 

I. PERSONNEL 
President-Tom S. Thornhill. 
General 5Ianager-Charles It. Mayfield. 
Ass't Mgr. & Prog. Dir.-Fred C. Strother. 

2. PREPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w.; 1460 kc. Directional - separate patterns 
day and night. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-almuleast facilities see 
WCIS-FM. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See 
General: la, 40, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 21c, 28b, 28e. 
Contracts: 400. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Itee'd 10/14/68, 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I04x 

1 min.... 2.75 2.65 2.55 2.45 
30 sec.... 2.20 2.10 2.05 1.95 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
lx 26x 520 I04x 156x 260x 

1 hr.... 45.00 42.50 40.00 37.50 36.00 35.00 
1/2 hr.... 30.00 28.00 26.00 25.00 23.00 21.50 
1/4 hr._. 17.00 16.00 15.00 14.00 13.00 12.00 
5 min 8.50 8.00 7.50 7.00 6.50 6.00 

coded regulations 

I56x 260x 
2.30 2.15 
1.85 1.70 

3I2x 5200 
2.00 1.65 
1.60 1.30 

3120 5200 
34.00 -. 
20.00 
11.00   
5.50 5.00 

IMPORTANCE OF MEDIA-
ADVERTISER COOPERATION 
. . . as an inescapable matter of 
policy has come about through the 
realization that such a program is 
as good business for media as it 
is for advertisers . . . and that a 
sound program of advertiser rela-
tions is an operating necessity. 

GlOD-3/3 

WC I S-FM 
1967 

Media Code 4 225 8026 6.00 
Standard Broadcasting, Inc., Box 1365, Radio Paik, 

Pascagoula, Miss. 39567. Phone 601-762-1821. 
I. PERSONNEL 
President-Tom S. Thornhill. 
General Manager-Charles R. Mayfield. 
Ass't Mgr. & Prog. Dlr.-Fred C. Strother. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 3,000 w.: 104.9 mc. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 172 ft. above average terrain. 
Partial simulcast operation. Operated separately 5 
am-sunrise and local sunset-midnight. For simulcast 
faellities see WCIS. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WCIS listing for coded regulations. 

TIME RATES 

Rates are identical to WCIS. Seo that listing. 

WPMP 
1951 

PASCAGOULA-MOSS POINT 

e 
Media Code 4 225 8085 2.00 
Crest Broadcasting Co., Inc.. Box 789, Telephone 

ltd., Pascagoula, Miss. 39567. Phono 601-762-3113. 
I. PERSONNEL 
President-W, R. Guest, Jr. 
Vice Pres. & Gen'l Mgr-Walter Smith. 

2. REPRESENTATIVES 
Dallas, Atlanta-Harry Harkins, 

3. FACILITIES 
1,000 w. days; 1580 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, lb, 4a, 4d, 5, On, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 22a, 22b, 23s, 28b, 29a. 
Contracts: 40a, 46, 48. 
Comb.: Cont. Discounts: 60b, 60k, 61b. 62b, 62e. 
Cancellation: 70a, 70e, 71a, 730. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Ree'd 6/6/66. 
6. SPOT ANNOUNCEMENTS 

lx 26x 52x I05x 1560 
I min   3.50 3.25 3.00 2.75 2.50 
sn sec...........   2.75 2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  60.00 36.00 18.00 12.50 7.50 
DISCOUNTS 

13x- 7% 52x-50% 150x-50% 
26x-13% 104x-50% 260x-50% 

W P M P-FM 
1964 

PASCAGOULA-MOSS POINT 
Media Code 4 225 8086 0.00 
Crest Broadcasting Co., Inc., Box 789, Telephone 

Rd., Pascagoula, Miss, 39567. Phone 601-762-3113. 
I. PERSONNEL 
President-W. R. Guest Jr. 
Gen'l & Sales Mgr.-Walter L. Smith, 

2. REPRESENTATIVES 
Dallas, Atlanta-Harry Harkins, Inc. 

3. FACILITIES 
ERP 26.200 w., 99.1 me. 
Operating schedule: 5:02 am-11:55 ffin. 
Antenna ht.: 204 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on time; paystble by lath of month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 400. 
Cancellation: 70e. 

TIME RATES 
Elf  Rec'd 6/6/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 520 100x 156x 312x 

1 min  4.50 4.25 4.00 3.75 3.50 3.25 
8. PROGRAM TIME RATES 

Ix 26x 52x 100x I56x 3I2x 
1 hr  60.00 56.00 52.00 47.50 43.50 37.50 
1/2 hr....._  36.00 34.00 31.50 29.00 27.00 25.00 
1/4 hr  24.00 22.50 21.00 19.50 18.00 16.50 
10 min.  15.00 14.00 13.00 12.00 11.00 10.00 
5 min  9.00 8.50 8.00 7.50 7.00 6.50 
Specific spots-25% additional. 

PHILADELPHIA 
Neshoba County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WHOC 
1948 

• 
Subscriber to the NAB Radio Code 

Media Code 4 225 8190 0.00 
William Howard Cole, P. 0. Box 26, Hwys. 15 & 

16 (Beacon St. extension). Philadelphia. Miss. 
39350. Phone 601-656-1490. 

I. PERSONNEL 
Owner & Manager-William Howard Cole. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 he, 

Non-directional. 
Operating schedule: 5:25 am-10:00 Pm. CST.. 

4. AGENCY COMMISSION 
15% on net charges for station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4b, 4d, 5. 6a. 8. 
Rate Protection: 10g, 11g, 12g. 13g. 14g. 16. 
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Philadelphia-W H O C-Continued 
Basic Rates: 20b, 21a, 21d, 22b, 23b, 24b, 25a, 26, 

28a, 29b. 
Contracts: 40a, 41, 42e, 45. 46, 47e, 48, 50, 51b. 
Comb.; Cont. Discounts: 60d, 61a, 62b. 
Cancellation: 70a, 70e. 712, 72, 73b. 
Prod. Services: 80, 82. 
Member: Southeastern Key Market Network. 
Affiliated with 1{.13S. 

TIME RATES 
Rates effective   

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. () 

I time  24.00 12.00 8.00 4.00 
13 times.............. 22.80 11.40 7.80 3.80 
26 times.--   21.60 10.80 7.20 3.60 
52 times. 20.40 10.20 6.80 3.40 

104 19.20 9.60 6.40 3.20 
156 times  18.00 9.00 6.00 3.00 

(•) One minute or less. 

PICAYUNE 
Pearl River County-Map Location E-10 

See SUDS consumer market map and data at begin• 
fling of the State. 

WRJW 
1949 

R A16 

Media Code 4 225 8295 7.00 
Tung Broadcasting Co., Box 849, Plcayune, 

39466. Phone 601-798-4835. 

I. PERSONNEL 
President-Hugh O. Jones. 
General Manager-James O. Jones, II. 
Commercial Manager-Dares O. Moeller. 

2. REPRESENTATIVES 
Atlanta-ilarry Harkins, Inc. 

3. FACILITIES 
5.000 w. days; 1320 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3e, 3d. 4b, 4d, 5. 6a, 7e, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15b, 
Basic Rates: 21e, 21b, 22a, 24b, 25e. 26, 27, 28a, 

28e, 25e. 29b. 
Contracts: 40e, 91. 42b, 44e. 44b, 46, 47a. 48, 49. 
Comb.; Cont. Discounts: 60a. 61e. 62d. 
Cancellation: 70b. 70d, 710. 72, 73e. 
Prod. Services: 81, 82. 
.Affillated with ABC Network Program Service Plan. 
Affiliated with KBS. 

TIME RATES 
Elf 4/1/61-Reed 4/19/61. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 105x 156+ 

1 min  3.50 3.25 3.00 2.75 2.50 
30 sec  2.75 2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
Ix 26x 52x 105x 156+ 

1 hr  60.00 56.25 52.50 48.75 45.00 
1/2 hr  35.00 31.00 28.00 26.00 25.00 
1/4 hr  18.50 17.00 15.50 14.00 12.50 
5 min.  10.00 9.00 8.00 7.00 6.00 

Miss. 

PONTOTOC (I AM; 1 FM) 
Pontotoc County-Map Location F-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WSEL W S E L-FM 
1962 1962 

Subscriber to the NAB Radio Code 
Media Code 4 225 8400 3.00 
Pontotoc Broadcasting Co. Box 240. Hwy. 6 E., 

Pontotoc. Miss. 38863. Phone 489-1440. 

I. PERSONNEL 
General Manager-Bill Bridges. 
Station Manager-Mrs. Ruth Bridges. 
Sales Manager-Danny WalL 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days; 1440 Ito Non-directional. 
Operating schedule: 5:00 am-local sunset. 
FM-ERP 1.000 w.: 96.7 me. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. 21). 3d. 4b, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10g, 15b. 
Basic Rates: 21e, 22a, 24e, 33b. 
Contracts: 40e, 42e. 46. 
Comb.; Cont. Discounts: 604. 61b, 62d. 
Cancellation: 73a. 
Prod. Services: 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective January 1, 1963. 
Rates received April 28, 1983. 

6. SPOT ANNOUNCEMENTS 
1 ti  1.75 30 ti 1.25 
10 ti  1.50 
120 1-minute spots in 30 days......... ......... ....... 1.00 
30-second spots-75% of applicable 1-minute rate. 
IDs-50% of applicable 1-minute nee. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  .......... 30.00 15.00 10.00 6.00 
10 ti ....... _ ......... ---...... 25.00 12.50 7.00 4.00 
30 ti  20.00 11.00 8.00 3.50 

POPLARVILLE 
(1 AM; 1 FM) 
Pearl River County-Map Location E-10 

See SUDS consumer market map and data at beginning 
of the State. 

WRPM 
1963 

Media Code 4 225 8450 8.00 
Ben O. Griffin, Box 352, Poplarville, Miss. 39470. 

Phone 601-795-4900. 
I. PERSONNEL 
Manager-Ben O. Griffin. 
Assistant Manager-Mrs. Ben O. Griffin. 

2. REPRESENTATIVES 
South, Southeast, Southwest-C. K. Beaver & Asso-

ciates, Inc. 
3. FACILITIES 

10,000 w.; 1530 he. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4b, 5, 

6a, 70. 
Rate Protection: 100, 11a, 12a, 13a, 140. 150. 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22a, 24e. 26. 

28b, 28e. 
Contracts: 44a, 45, 46, 48, 49, 51b, 
Comb.: Cont. Discounts: 60a, 601, 61e, 62d. 
Cancellation: 71a, 72, 730, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 5/1/68-Ree'd 12/27/68. 
6. SPOT ANNOUNCEMENTS 
ROS: I x 2x I4x 27x 53-104 
1 min  2.75 2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
ROS: lx 2x I4x 27x 53-104 
1 hr  50.00 45.00 40.00 37.50 35.00 
1/2 hr  35.00 30.00 27.50 25.00 22.50 
1/4 hr  20.00 17.50 15.00 13.50 12.00 
10 min.  13.50 11.25 10.00 8.00 6.00 
5 mln  10.00 8.50 7.50 6.00 4.50 

WRPM-FM 
1966 

e 
Media Code 4 225 8451 6.00 
Ben O. Griffin. Box 352, Poplarville, Miss. 39470. 

Phone 601-795-4900. 
I. PERSONNEL 
hfanager-Ben O. Griffin. 
Assistant Manager-Mrs. Ben O. Griffin. 

3. FACILITIES 
ERP 100,000 w.: 107.9 me. 
Operating schedule. 6 am-10 pm. 
Antenna ht.: 171 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
See WRPM listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Rec'd 12/27/68. 
6. SPOT ANNOUNCEMENTS 
EA: I min 30 see I mln 30 see 

1 X  8.00 6.00 312 x  gg 3:65 13 x  7.50 5.50 520 x  
26 x  7.00 5.00 780 e  4.75 3.35 
5. x .......6.50 4.50 1040 x  4.58 1.25 
104 e  6.00 4.00 1500 x  4.25 3.00 
156 x  5.75 3.90 2000 e  4.00 2.75 
260 x  5.50 3.75 
10 sec: 60% of 1-min. 
Guaranteed position per spot, extra 1.00. 

7. PACKAGE PLANS 
PER WK, EA: 10 ti 
1 min  6.00 
30 sec  4.00 

8. PROGRAM TIME RATES 
EA: ix 13x 
1 hr  50.00 45.00 

SENATOR IA 
Tate County-Map Location D-2 

See SIDS consumer market map and data at begin-
ning of the State. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 tL...._.------- 60.00 30.00 
13 ti- 50.00 26.00 
26 ti..________ 47.50 25.00 
52 ti..- 46.00 24.00 
104 44.50 23.00 
208 43.00 22.00 
312 ti.. 40.00 20.00 
Special Discount on Spot Saturation. 

STARKVILLE (2 AM) 

1/4 hr 5 mln 
15.00 10.00 
13.00 9.00 
12.50 8.75 
12.00 8.50 
11.50 8.25 
11.00 8.00 
10.50 7.50 

Oktibbeha County-Map Location F-5 

See SUDS consumer market map and data 
ning of the State. 

WKOR 
1968 

at begin-

Media Code 4 225 8550 5.00 

C. K. Irby, 201 Lampkin St.. Starkville, 
39759. Phone 601-323-4980. 

I. PERSONNEL 
General Manager-G. G. Boyd, Jr. 

2. REPRESENTATIVES 

David Carpenter Company. 

3. FACILITIES 

1,000 w.; 980 he. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

Miss. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 4e, 5, 0e. 7b. 
Rate Protection: 10e. lie, 12e, 13e, 14c. 
Basic Rates: 20b, 21c. 22b, 23a, 24a, 25a, 29b, 

30, 33c. 
Contracts: 40a, 41, 42b. 43, 44h. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, Old. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eft 10/15/68-Reed 2/10/69. 
AA-6-9 am, 11 am-1 pm & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

- 1 wk - -13 wk- -26 trk-
ROS: I min 30 see I min 30 sec I min 30 see 
1 ti  2.20 1.90 2.00 1.80 1.80 1.70 
10 tL  2.10 1.80 1.90 1.70 1.70 1.50 
20 ti  2.00 1.70 1.80 1.60 1.60 1.40 
30 ti  1.85 1.00 1.70 1.50 1.50 1.30 
Class AA-extra 10%. 

7. PACKAGE PLANS 
ROS: 25 ti 50 tl 100 tl 150 tl 200 tl 
1 min  46.25 85.00 160.00 217.00 270.00 
To be used within 30 days. 

3 DAY BLOCKBUSTER 
SUN/MON/TUES: 20 01 30 tl 40 ti 
1 min  32.00 45.00 56.00 
30 sec  29.00 40.50 52.00 

WSSO 
1948 

Subscriber to the NAB Radio Code 
20 tl 40 ti 80 ti Media Code 4 225 8610 7.00 
5.50 5.00 4.50 Starkville Broadcasting Co., WSSO Bldg.. Stark-
3.50 3.25 3.00 ville, Miss. 39759. Phone 601-323-1230. 

Other Studio-Mississippi State University, State 
26x 52x 104x College, Miss. 

40.00 37.50 35.00 STATION'S PROGRAMMING DESCRIPT1011 

WSAO 
1962 

C 
Media Code 4 225 8505 9.00 
Northwest Mississippi Broadcasting Company, Box 

68, Senatobia, Miss. 38668. Phone 562-5311. 
I. PERSONNEL 
Manager-Mel Chrestman. 

2. REPRESENTATIVES 
C. K. Beaver & Associates. Inc. 

3. FACILITIES 
5,000 w. days; 1.550 kc. Non-directional. 
Operating schedule: sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40e. 
Affiliated with EMS Radio Network. 

TIME RATES 
Rates effective   

Rates received January 10. 1963. 
6. SPOT ANNOUNCEMENTS 

1-MINUTE ANNOUNCEMENTS 
I ti. 4.50 109 ti  4.00 
13 ti  4.50 208 ti_.-_-__ 3.90 
26 t1  4.25 312 ti..............---- 3.75 
52 ti  4.10 

WSSO: Programmed for general interest. 
Teen 30%. hegro 10%, general interest 60%. FARM: 
5-6 am reports. AIR PERSONALITIES 5:30 am-
10:45 pm. Sun all religious air personalities. NEWS: 
local, regional, national 5 min at :55. 2 min at :30. 
Four 15 min local newscasts daily. SPORTS: college 
football, basketball, baseball, high school foctball, 
basketball, baseball. TALK: programs 8 am-noon 
hi-Sat. Public affairs noon-1 pm M-Sat. Reed 
7/17/67. 

I. PERSONNEL 
General Manager-Joe Phillips. 

9. FACILITIES 
1,000 w. days; 250 w. nights; 1230 Ire, 

Non-directional. 
Operating schedule: 5:30 am-11:00 pm weekdays: 
7:00 am-11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 net charges for time; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, lb, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13IL 14b. 
Basic Rates: 200. 22a, 22b, 23a, 24b, 26, 28e, 29e, 
Contracts: 40a. 46, 48. 
Comb.: Cont. Discounts: 60b. 61b, 61e, 62b. 
Cancellation: 70s, 70e. 71b, 73a. 
Affiliated with !CBS and NBC. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 6 Eft 1/1/67-Reed 5/1/67. 

6. SPOT ANNOUNCEMENTS 
I x I3x 26x 52x 150x 300x 

1 min.._ ...... 5.00 4.75 4.50 4.25 4.00 3.75 
8. PROGRAM TIME RATES 

Ix I3x 26x 
1 hr  60.00 57.00 54.00 
1/2 hr  36.00 34.20 32.40 
1/4 hr  24.00 22.80 21.60 
5 min  10.00 9.50 9.00 

52x 
51.00 
30.60 
20.40 
8.50 

I50x 
48.00 
28.80 
19.20 
8.00 

300x 
45.00 
27.00 
18.00 
7.50 

MISSISSIPPI 

TAYLORSVILLE 
Smith County-Map Location E-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WSCO 
1968 

Media Code 4 225 8665 1.00 
Taylorsville Broadcasting Co.. Inc., Box 646, Taylors-

ville, Miss, 39168. Phone 601-785-6576. 
STATION'S PROGRAMMING DESCRIPTION 

WSCO: Programmed for mass appeal. 
AM PERSONALITIES handle all segments. NEWS: 
5 min on hour. Headlines, sports and weather on 
half hour. Three 15 min news blocks daily. FARM: 
farm news, two 5 min programs daily. ENTER-
TAINMENT: gospel music 10%, 30 min after sign-
ori, hymn at 45 min past each hour. 2 hour gospel 
programming Sundays. Music-country and western 
70%. Popular music Including current hits and 
country rock oriented 20%, 3 pm-5 pm daily. COM-
MERCIAL POLICY: 18 minutes per hour. Equipped 
for remote broadcasts such as sports, store openings. 
etc. Contact Representative for further details. Rec'd 
12/30/68. 

I. PERSONNEL 
General Manager-Frank W. Jennings. 
Sales Manager-James W. Douglas. 
Program Director-Tommy C. Phillips. 

2. REPRESENTATIVES 
C. IC. Beaver & Associates, Inc. 

3. FACILITIES 
500 w.: 1280 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None: all sates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 30, 31o. 3d, 4a, 5, (3a, 7b, 8. 
Basle Rates: 20e, 20b. 21a, 21b, 21e, 204. 22a, 22b. 

23a, 24a, 26, 28b, 28e, 30, 31, 33a. 
Contracts: 40e. 41, 42b, 42d, 44b, 45, 96, 47e. 48, 

49. 51b. 
Comb.; Cont. Discounts: 60e, 60e. 60e, 601, 61b, 62b, 

62d. 
Cancellation: 70s, 70e, 71a, 72, 73b. 
Prod, Services: 80, 81, 82. 
Affiliated with KI3S. 

TIME RATES 
Elf 12/5/68-Reed 12/23/68, 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 156x 260x 3I2x 

1 min.. 5.00 4.75 4.50 4.25 4.00 3.75 3.50 3.00 
30 see: 80% of 1-min. 10 sec: 50% of 1-min. 
20 sec: 70% of 1-min. 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 104x 156x 260x 3121 

1 hr.. 60.00 55.00 50.00 45.00 40.00 35.00 30.00 25.00 
1/2 

hr.. 36.00 33.00 30.00 27.00 24.00 21.00 17.00 14.00 
1/4 

hr.. 24.00 22.00 20.00 18.00 16.00 14.00 12.00 10.00 
10 
mln 20.00 18.25 16.50 14.75 13.00 11.25 9.50 7.50 

5 min 16.00 14.50 13.00 11.50 10.00 8.50 7.00 5.50 

TUPELO (2 AM; 1 FM) 
Lee County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WELO 
1944 

Media Code 4 225 8715 4.00 
Tupelo Broadcasting Co., Inc, Box 410. WELO 

Bldg.. 212 S. Spring St., Tupelo. Miss, 58801. 
Phone 601-842-7658. 

I. PERSONNEL 
Prealdent-Birney Imes, Jr. 
General Manager-Bob Evans. 
Station Manager-Ernest Bowen. 

2. REPRESENTATIVES 
M. A. Sales Co., Inc. 
Southeast-C. K. Beaver de Associates. Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 580 Ise. 
Directional-separate patterns day and night. 

Operating schedule: 3:59-1:00 am. CST. 
4. AGENCY COMMISSION 

15/0 national business only. 
5. GENERAL ADVERTISING See ended regulations 
General: 2b. 3d, 40. 5. 
Rate Protection: 15b. 
Basle Mates: 29a. 
Contracts: 400. 
Cancellation: 70a. 70d, 71a. 
Affiliated with MRS Radio Network. 
Member: Mid-South Network 

TIME RATES 
No. 4 Elf 4/1/66-Reed 3/1/67. 

6. SPOT ANNOUNCEMENTS 
I x I3x 26x 52x 150x 300x 

1 min or less 7.00 6.00 5.50 5.00 4.50 4.00 

WELO-FM 
1968 

Media Code 4 225 8716 2.00 
Tupelo Broadcasting Co., Inc., Box 410. Tupelo, Miss. 

38801. Phone 601-842-7658. 
I. PERSONNEL 
President-Birney Imes, Jr. 
General Manager-Bob Evans. Sr. 
Station Manager-Ernest Bowen. 

2. REPRESENTATIVES 
M. A. Sales Co., Inc. 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 100,000 w.; 98.5 mc. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 499 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
See WELO listing for coded regulations. 
Member: Mid-South Network. 

(This listing continued on next page) 

September 1, 1969 Spot Radio Stations 531 



MISSISSIPPI 

Tupelo-W E L 0-FM-Continued 
TIME RATES 

No. 1 Eft 3/1/69-Rec'd 3/5/69. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE Olt LESS 
1 x 7.50 156 x  4.55 
13 x.  8.75 260 x   4.00 
26 x    6.20 312 x.  3.45 
52 x  565 364 x 2.95 
104 x...... ........ ____   5.10 

WT U P 
1953 

Media Cade 4 225 8820 2.00 
Lee Broadcasting Corp., Box 258, Hotel Tupelo, 

Tupelo, Mies. 38801. Phone 601-811-1490. 

I. PERSONNEL 
General Manager-Tommy Estes:. 
Commercial Manager-Beatrice Plukard. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Bernard I. Ochs Co. 
R. S. Crane Company, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights: 1490 kc. 

Non-directional. 
Operating schedule: 24 hours a day. CST. 

4. AGENCY COMMISSION 
15% en station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 4e. 4d, 5, 6e, 7b, 8. 
Rate Protection: 10e. 11c, 12c, 13c, 14e. 15b. 
Basic Rates: lob, 21a, 21b. 21c. 21d, 12e. 23s, 24b, 

25e. 26. 28b, 28c, 29a, 29b, 30, 33d. 
Contracts: 40a, 42b, 42d, 44e. 45, 46, 47e. 48. 49. 

51e. 
Comb.: Cont. Discounts: 60e. 61e. 62e, 62d. 
Cancellation: 70e. 70e. 71e. 72, 734. 
Prod. Services: 82. 
Member: Skyline Network. 

TIME RATES 
Elf 2/1/68-Reed 1/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix 156x 2600 364x 

1 min or less  3.50 3.10 3.30 3.20 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti  60.00 36.00 24.00 12.00 
28 ti_  . 50.00 30.00 20.00 10.00 
52 45.00 27.50 18.00 9.00 
156 ti...... .. 35.00 22.50 14.00 7.00 
312 ti  . 25.00 17.00 11.00 5.50 

VICKSBURG (2 AM; 1 FM) 
Warren County-Map Location C-7 

See SRDS consumer market map and data st begin-
ning of the State. 

WQBC 
1931 

Subscriber to the NAB Radio Code 
Media Code 4 225 8925 9.00 
Delta Broadcasting CO., Inc., Post-Herald Bldg.. 

Vicksburg, Miss. 39181. 
I. PERSONNEL 
Commercial Manager-L. L. Miller. 

S. FACILITIES 
1,000 w. days, 500 w. nights; 1420 kc. Stereo. 

Non-directional. 
Operating schedule: 6:00 am-11:00 pm. CST 

4. AGENCY COMMISSION 
15/0 time and announcements only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, lb, 4e. 5. 6a, 7b, 8. 
Rate Protection: lob, lia, 12b, 131% 141). 25e. 15b. 
Basic Rates: 21b, 220. 22b, 24b, 25e. 28e. 28e. 
Contracts: 40e. 47e. 
Comb.; Cont. Discounts: 61e. 
Cancellation: 73s. 73b. 
Affiliated with SOBS and KBS Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective January 1, 1957. 
Rates received December 31. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hour.  65.00 10 minutes  13.00 

1/2 38.00 5 minutes  9.50 
1/4 hour  26.00 1 minute or less.... 3.00 

DISCOUNTS 
1 to 12 times- Net 100 to 149 times.- 20% 

13 to 25 times.__ 5% 150 to 299 times_ 25% 
26 to 51 times._ 10% 300 or more times__ 30% 
52 to 99 times_..... 15% 

WQMV (FM) 
1966 

Media Code 4 225 9030 7.00 
WQMV Radio Co., Box 1111, 2845 Clay St., Vicks-

burg, Miss. 39180. Phone 636-5250. 
STATION'S PROGRAMMING DESCRIPTION 

WQMV (FM): Programmed for adults of all ages 6:30 
am-10:30 pm M-Sun. Middle-of-the-road music, fea-
turing top artists, current hits, standards, ahowtunes 
and film music. NEWS: 5 min on hour, news head-
lines on half hour. National, international, regional 
and local news. Community news and public affairs 18 
times daily. 5 air personalities emcee entire opera-
tion. SPORTS: football local and live college football. 
RELIGIOUS: taped programs Sun. 5 min farm show 
daily M-Sat. Detailed weather forecast daily. COM-
MERCIAL POLICY: only 5 one minute announce-
ments permitted in 10 min segment. Rec'd 7/13/67. 

I. PERSONNEL 
Pres., Gen'l Mgr. & Prog. Dir.-Waymond Eugene 

linden% ood. 

2. REPRESENTATIVES 
Regional-R. S. Crane Company, Inc. 

3. FACILITIES 
Ella' 56,000 w.: 98.7 mc. 
Operating schedule: 6 am-11 pm. CST. 
Antenna ht.: 310 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30, 4a, 5, 6e. lb, 8. 
Rate Protection: 10e. lla. 12e. 13e. 14a, 15b. 
Basle Rates: 20b, 210, 22b, 23e, 21a, 25a, 26. 
Contracts: 40e. 43, 44b, 
Comb.; Cont. Discounts: 60e. 

TIME RATES 
Elf. 3/1/66-Rec'd 3/23/88. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26 x 52x 1040 156+ 

100 words  8.00 7.50 7.00 6.50 6.00 5.50 
50 words or 

less _  4.50 4.00 3.50 3.00 2.50 2.00 
8. PROGRAM TIME RATES 

li 13x 260 52x 104x 156+ 
1 hr - 100.00 90.00 80.00 70.00 60.00 50.00 
1/2 60.00 55.00 50.00 45.00 40.00 35.00 
1/4 hr _ 35.00 32.50 30.00 27.50 25.00 22.50 
5 16.00 14.00 12.00 10.00 8.00 6.00 
Announcements and programs cannot be combined to 
earn larger discounts. 

WVIM 
1948 

Media Code 4 225 9195 4.00 
Radio Mississippi, Inc.. 908 Cie,' St., Vicksburg. 

Miss. 39180. Phone 636-1494. 
I. PERSONNEL 
Station Manager-John F. Shea. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Southeast-Dora-Clayton Agency. Inc. 

S. FACILITIES 
250 w.; 1490 kc. Non-directional. 
Operating schedule: Sundays 7:00 a.m. to 11:00 p.m.: 
weekdays 6:00 a.m. to midnight. CST. 

4. AGENCY COMMISSION 
15% time only: 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
General: la. 30, 40. 4d, 5, fie. 8. 
Rate Protection: 10b, 11b, 12b, lab, 14b. 
Basic Rates: 22a, 230. 24a, 26, 28e. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 000, 616, 61c, 626. 
Cancellation: 70a, 70c, 71b, 730. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1957. 
Rates received December 4, 1957 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. Spots 

1 22.00 13.00 6.00 3.50 
26 times______ 20.00 12.00 5.50 3.25 
52 times_____ 18.00 11.00 5.00 3.00 

104 times   16 00 10.00 4.50 2.75 
260 times  14.00 9.00 4.00 2.50 
365 times.....  12.00 8.00 3.50 2.25 
500 times  10.00 7.00 3.00 2.00 

1.000 times  _ 1.75 

WATER VALLEY 
Yalobusha County-Map Location E-3 

See SRDS consumer market map and data at beginning 
or the State. 

WVLY 
1968 

Media Code 4 225 9175 0.00 
Tri-Lake Broadcasting Co., Box 587, Water Valley. 

Miss. 38965. Phone 601-473-1164. 
I. PERSONNEL 
Manager-George Willhite. 
Program Director-Sonny Lee. 
News Director-Robbie Roberts. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
500 w.; 1320 be. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%. Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3d, 4a, 5, 6a. 
Rate Protection: 10a, 11a, 12e. 130. 14a, 15a. 
Basic Rates: 20e. 20b, 211), 220. 23b, 246, 25a, 26, 

27. 31, 32. 
Contracts: 400. 42a, 42e, 43, 45, 49, 50, 51c. 
Prod. Services: 82. 

TIME RATES 
Elf Reed 12/27/68. 

6. SPOT ANNOUNCEMENTS 
I min 50 see 10 see 

1 x  3.50 3.00 2.50 
5 x  2.50 2.00 1.75 
10 x  2.00 1.75 1.50 
20 x  1.75 1.50 1.25 
30 x  1.60 1.30 1.00 
40 x  1.50 1.15 .85 
50 x  1.40 1.00 .75 
60 x  1.30 .90 .70 
70 x  1.20 .85 .65 
80 x  1.10 .80 .60 
90 x  1.05 .75 .55 
100 x  1.00 .75 .50 
150 x  .90 .70 .45 
200 x  .85 .65 .40 
300 1  .75 .60 .35 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  35.00 18.00 12.00 5.00 
5 x  30.00 16.00 10.00 4.50 
10 x  28.00 15.00 8.00 4.00 
20 x  26.00 12.00 7.00 3.75 
30 x  25.00 8.00 6.00 3.25 
40 a  25.00 8.00 6.00 3.00 
50 x  25.00 8.00 6.00 2.75 
60 x  24.00 7.50 5.50 2.65 
70 x    7.50 5.50 2.55 
80 x  7.00 5.00 2.0 
90 x  6.50 5.00 2.50 
100 x  4.50 2.50 
150 x - ..... ... 2.40 
200 x  2.30 
300 x  2.25 

WAYNESBORO 
Wayne County-Map Location G-9 

See SRDS consumer market map and data at begin-
ning of the state. 

WABO 
1954 

Media Code 4 225 9240 2.00 
Martin Broadcasting Co., Box 507, Waynesboro, Miss. 

39367. Phono 601-735-4331. 

I. PERSONNEL 
President-Wilbur J. Martin, Sr. 
General Manager--Chuck Burgess. 
Production Manager-Bill Martin. 

2. REPRESENTATIVES 
Hal %Yellen & Company. Inc. 
Southeast-C. K. Beaver & Associates, Inc. 

8. FACILITIES 
250 w. days; 990 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b. 3d, 4e, 4d, 5, 6a, lb, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21e, 22b, 22e, 24a, 26. 29a, 33c. 
Contracts: 40e, 42d, 44b, 45, 46, 47e. 49, 50e, 51b. 
Comb.; Cont. Discounts: 60a. 601, 61a, 62e. 
Cancellation: 70b, 70e. 71a, 72. 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Affiliated with KBS. 

TIME RATES 

Elf 2/1/67-Bee'd 6/24/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: ItI 50 tl 100+ 
1 min  3.50 3.00 2.50 
30 sec 2.50 2.00 1.50 
15 sec  2.00 1.50 1.25 

8. PROGRAM TIME RATES 
PER MO: 1 ti 6 tl II ti 16 tl 21 tl 26+ 
1 hr  45.00 43.09 41.00 39.00 37.00 95.00 
1/2 hr  28.00 26.00 24.00 22.00 21.00 20.00 
1/4 hr  15.00 14.00 13.00 12.00 11.00 10.00 
5 min  6.50 6.25 6.09 5.75 5.50 5.00 

WEST POINT 
Clay County-Map Location F-4 

See SRDS consumer market map and data at begin. 
nine of the State. 

WROB 
1947 

Media Cede 4 225 9945 9.00 
Bob McRaney Enterprises, Inc., WROB Bldg., Henry 

Clay Hotel, West Point, Miss. 39773. Phone 494-
1450. 

I. PERSONNEL 
Pres. Jr Gen'l Men-Bob Mcltaney, Sr. 
Station Manager-Jack Ring. 
Sales Manager-Jack Dalton. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
South-C. K. Beaver and Associates, Inc. 

3. FACILITIES 
250 w.; 1450 kg. Non-direcUonal. 
Operating schedule: 5:30 am-10:15 pm weekdays; 
6:00 am-10:15 pm Sat and Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 3b, 4e, 4d, 5, 6e. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 
Basic Rates: 20a, 220. 23a, 246, 26, 28b, 28e. 
Contracts: 40e, 45, 46, 47a. 
Comb.; Cont. Discounts: 606, 61a. 
Cancellation: 700, 70c, 71a, 73a. 
Affiliated with MRS and MIS Radio Networks, 

TIME RATES 

Rates effective March 1, 1961. 
Rates received March 13. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time__ 32.45 18.29 12.98 8.49 4.00 
13 times_ 29.20 17.52 11.63 5.84 3.75 
26 times.. 25.96 15.57 10.38 5.19 3.50 
52 times_ 22.71 13.62 9.08 4.54 3.25 
100 times.. 19.47 11.68 7.78 3.89 3.00 
150 times.. 16.22 9.96 6.49 3.25 2.75 
900 times_ 12.98 7.78 5.19 2.59 2.50 

SRDS publications 
give two sets of data 

in the advertisements . . . rates and 

other data in the listings. Both are 

. . . market and audience information 

essential. 
6/6-G 
12/65 

WINONA 
Montgomery County-Map Location G-8 

See SRDS consumer market map and data at brin• 
nIng of the State. 

WONA 
1958 

Media Code 4 225 9450 7.00 
Southern Electronics Co., Inc.. Telephone Bldg., 
Summit Si.. NVinons, Miss. 38967. Phone 283-15TO. 

I. PERSONNEL 
General Manager-Bob Evans, 

2. REPRESENTATIVES 
M. A. Sales Company, Inc. 

3. FACILITIES 
1.000 w. days; 1570 ka. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See toded regulations 
General: 2b, 3d. 4a, 5. 
Rate Protection: 15b. 
Basle Rates: 29e. 
Contracts: 40e. 
Cancellation: 70e. 70d. 71e. 
Affiliated with KBE; Radio Network, 
Member: Mid-South Network. 

TIME RATES 
Rates effective   

Rates received December 22, 1965, 
O. SPOT ANNOUNCEMENTS 

26 tl 52 ti 150 ti 300 SI 
1 minute or less.....__......... 4.50 4.00 3.50 3.00 

YAZOO CITY (1 AM; 1 FM) 
Yazoo County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WAZF 
1947 

Media Code 4 225 9555 3.00 
1230, Inc. Box 47, Yazoo City, Misa, 39194. Phone 

601-746-2371. 
I. PERSONNEL 
Manager/Owner-Frank Bonfield, 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

S. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kc. Non-direc-

tional. 
Operating schedule: 5:30 am-11:00 pm. CST. 

4, AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, Sa, 3b, Sc, 3d, 4e, 4d, 5, fla. 

7b, 8. 
Rate Protection: 10a, 12e, 13e. 14a. 15b. 16. 
Basic Rates: 20a, 20b, 21e. 21b, 21c, 21d, 220, 22b, 

23b, 24b, 25a. 26, 28a, 28c, 29a, 29b, 30, 33b. 
Contracts: 40e, 41, 44a, 411:4 45, 46, 47a, 48, 49, 

51a, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61e, 

62a. 62b. 62d. 
Cancellation: 700. 70c, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81. 22. 

TIME RATES 
Rates effective May 1, 1951. (Card No. 2./ 

Card received May 28, 1951. 
6. SPOT ANNOUNCEMENTS 

1 minute 1 ti. 13 ti. 26 U. 52 ti. 156 ti. 312 ti 
or less... 5.00 4.75 4.50 4.25 4.00 3.71 

8. PROGRAM TIME RATES 
1 ti. 15 U. 26 U. 52 tL 158 U. 312 tl. 

1 hour_ 60.00 57.00 54.00 51.00 48.00 45.01 
1/2 hour__ 36.00 34.20 32.40 30.60 28.60 27.0( 
1/4 hour  24.00 22.80 21.60 20.40 19.20 WOO 
5 minutes 10.00 9.50 9.00 8.50 8.00 7.5( 

WJ NS (FM) 
1968 

Media Code 4 225 9600 7.00 
Gateway Broadcasting Co., Inc., Box 312, Yazoo City, 

Miss. 39194. Phone 601-746-5921. 
STATION'S PROGRAMMING DESCRIPTION 

WJNS (FM): Programs country music in a top 10( 
format. 7:30 pm-12M standard pop middle-of-the• 
road. NEWS: network on hour and half hour, loca 
news at 8 am, noon & 8 pm. SPORTS: local base 
ball play-by-play during season Mon & Fri nights 
Local high school football and live college football 
Religious programs are 9-9:15 am, M-F, morning de• 
votions. Sun live local church broadcasts. Weather a, 
:25 past hour. Contact Representative for further de. 
tails. Rec'd 6/13/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Joel Netherland. 
Sales Manager-Jerry Praiser. 

2. REPRESENTATIVES 
R. S. Crane Company, Inc. 

3. FACILITIES 
ERP 3.000 w.: 92.1 mc. Stereo. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 tme only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulation' 
General: la, 215, 3a, 3d, 40. 4d, 5, 6a, 76. 
Rate Protection: 10a, 11a, 12a. 13d. 14a, 15b, 16. 
Basic Rates: 20b, 21a, 226, 23a, 240. 250, 26, 28e 

29a. 
Contracts: 40a, 42a, 43, 44b, 46, 47c, 49, 50, 51a. 
Comb.: Cont. Discounts: 60b, 61a. 61.b, 
Cancellation: 70e, 710, 73a. 

TIME RATES 
Elf Reed 3/10/69. 

6. SPOT ANNOUNCEMENTS 
Ix 260 52x I04x I56x 260: 

(*)   4.35 4.00 3.75 3.50 3.30 3.11 
(.) 1 min or less. 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260: 

1/2 hr  32.00 28.00 27.00 26.00 25.00 24.01 
1/4 hr  20.00 19.00 18.00 17.00 15.00 14.01 
5 min  10.00 9.50 9.00 8.50 8.25 8.01 

532 Spot Rodio Stations September 1, 196S 
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MISSOURI 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Bellefontaine Neighbors- Cape Girardeau-Cape Ferguson-St. Louis Hannibal-Marion Jennings-St. Louis Kirkwood-St. Louis St. Charles-St. Charles Sedalia-Pettis 

St. Louis Girardeau Florissant-St. Louis Independence-Jackson Joplin-Jasper Overland-St. Louis St. Joseph-Buchanan Springfield-Greene 
Berkeley-St. Louis Columbia-Boone Gladstone-Clay Jefferson City-Cole Kansas City-Jackson Raytown-Jackson St. Louis-St. Louis University City-St. Louis 

Webster Groves-St. Louis 

Estimates for: 
STATE 
COUNTY-Map Loe. 

City 
Metropolitan Area 

Consumer Spendable Income-1968--  Retail Sales-1968   Passes- Farm Gross 
% Distribution of Familles -Total Retail Sales-  By Selected Store Types  ser Papi. Farm 

Population Households Per 3000 5000 8000 10000 15000 Per General Home Auto- Service Cars lotion Income 
I/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furo. motive Station 1/1/69 1/1/69 1968 
(000) (000) (6000) (6) 4999 7999 9999 14999 over ($000) ($) ($000) ($000) ($000) ($000) ($000) ($000) ($000) (000) (000) ($000)  

MISSOURI STATE 
TOTALS  4,645.5 1,497.79 13,004,151 8,682 18.4 23.8 16.1 17.4 12.3 8,454,000 5,644 1,539,045 308,226 1,323,816 406,754 365,207 1,517,160 684,059 2,026.73 321.6 1,505,211 

ADAIR F-2  21.1 7.00 46,467 6,638 22.7 20.6 14.6 12.7 7.2 37,895 5,414 7,045 1,293 5,144 1,857 2,105 5,954 3,362 8.60 2.3 10,922 
ANDREW C-2  11.3 3.74 25,505 6,820 25.3 19.2 13.1 12.0 6.2 15,784 4,220 2,242 281 411 232 158 3,684 2,142 4.60 2.7 14,902 
ATCHISON B-1  7.4 2.46 21,899 8,902 21.2 16.8 13.0 16.8 12.0 20,607 8,377 2,402 499 916 326 614 2,389 2,404 4.38 2.1 26,699 
AUDRAIN F-3  27.9 9.00 70,220 7,802 22.3 24.3 17.4 16.0 9.0 67,868 7,541 10,843 2,131 5,863 2,919 3,329 12,392 5,472 12.40 2.8 24,143 
BARRY D-7  16.5 5.63 38,251 6,794 21.7 16.0 12.3 13.9 7.8 34,629 6,151 6,756 937 2,422 1,583 1,020 5,663 2,944 9.61 4.7 15,734 
BARTON C-5  9.6 3.43 22,564 6,578 23.1 17.0 12.3 14.3 7.6 18,811 5,484 2,730 421 1,053 590 102 3,670 1,609 4.67 2.6 14,014 
BATES D-4  14.4 5.18 35,585 6,870 21.8 17.4 13.6 15.4 8.2 24,008 4,635 4,129 553 1,569 797 1,321 3,452 2,370 7.55 3.3 20,502 
BENTON E-4  8.9 3.24 16,337 5,042 27.0 17.5 11.0 9.0 3.7 14,925 4,606 2,205 311 611 148 58 2,422 1,455 4.65 2.3 9,591 
BOLLINGER J-6  7.4 2.29 13,808 6,030 22.2 13.0 9.7 11.4 4.4 10,881 4,752 1,258 185 757 288 357 4,008 613 3.02 3.1 5,325 

BOONE F-3  65.5 19.28 153,568 7,965 22.7 27.5 15.6 12.9 8.4 130,079 6,747 24,063 4,245 13,426 10,172 6,622 22,543 10,435 30.58 3.8 14,126 
Columbia  53.0 14.84 128,808 8,680 112,622 7,589 20,723 3,845 12,097 9,693 6,291 20,550 7,902 
Columbia Metro Area_ 65.5 19.28 153,568 7,965 22.7 27.5 15.6 12.9 8.4 130,079 6,747 24,063 4,245 13,426 10,172 6,622 22,543 10,435 30.58   

BUCHANAN C-3  92.6 31.74 284,152 8,952 18.2 24.8 17.6 19.7 12.9 163,984 5,166 32,413 7,576 29,199 10,560 9,238 26,423 11,876 41.74 3.1 13,691 
St. Joseph  82.7 28.23 255,783 9,061 144,509 5,119 28,701 7,170 25,746 9,992 8,426 24,305 8,536 
St. Joseph Metro 
Area  92.6 31.74 284,152 8,952 18.2 24.8 17.6 19.7 12.9 163,984 5,166 32,413 7,576 29,199 10,560 9,238 26,423 11,876 41.74   

BUTLER H-7  32.2 1036 66,991 6,466 21.5 16.5 11.9 12.8 8.0 63,657 6,144 11,377 1,833 8,214 3,378 3,329 13,048 6,471 12.86 5.5 12,929 
CALDWELL D-2  7.2 2.67 17,066 6,392 24.4 16.0 12.2 14.5 5.7 11,998 4,494 2,412 216 803   98 1,273 1,646 4.50 1.9 13,275 
CALLAWAY F-3  24.6 6.76 51,911 7,679 24.1 22.9 16.5 15.1 7.1 36,593 5,413 4,920 1,113 2,388 1,337 901 4,638 6,029 9.80 3.6 14,232 
CAMDEN E-5  10.9 3.77 18,474 4,900 27.4 18.1 9.9 7.0 5.1 17,064 4,526 3,518 176 539 235 310 3,018 2,111 5.30 1.6 3,763 
CAPE GIRARDEAU J-6_ 47.3 14.78 110,764 7,494 22.5 25.7 14.8 12.8 8.1 107,965 7,305 15,783 3,187 11,504 6,176 7,713 17,699 6,604 20.92 3.7 14,255 

Cape Girardeau  33.7 10.54 72,837 6,911 83,819 7,952 12,390 2,610 9,691 5,629 6,768 15,257 4,742 

CARROLL E-3  12.4 4.34 32,624 7,517 21.4 17.8 13.4 15.7 10.5 25,375 5,847 4,774 503 1,337 712 717 4,038 2,897 6.12 2.8 25,820 
CARTER G-6  3.2 1.07 5,821 5,440 21.8 14.1 9.9 12.9 5.0 3,242 3,030 506 82 889 40 96 570 591 1.50 .7 1,082 
CASS D-4t  44.6 13.78 74,104 5,378 29.1 37.5 4.9 4.5 2.1 46,241 3,356 7,635 1,532 1,119 748 1,611 9,0-69 8,178 17.09 3.6 20,059 
CEDAR D-5  7.6 2.81 19,556 6,959 21.5 15.5 11.3 14.1 8.9 18,349 6,530 2,860 397 392 915 582 3,926 1,701 4.66 2.3 6,950 
CHARITON E-3  10.8 3.73 26,087 6,994 21.2 16.9 12.3 14.0 7.9 20,128 5,396 2,993 458 1,116 421 196 3,712 1,594 4.72 3.3 22,550 
CHRISTIAN E-6  12.9 4.19 24,084 5,748 26.3 17.9 12.0 9.8 5.5 13,842 3,304 2,169 290 807 8 39 2,897 2,578 6.56 3.3 10,980 
CLARK F-1  8.9 2.96 17,318 5,851 27.3 19.2 12.6 10.3 6.1 15,105 5,103 2,301 215 541 54 505 1,174 2,824 3.36 1.9 11,719 
CLAY C-3  122.1 36.97 302,372 8,179 16.2 35.7 17.9 17.4 8.3 270,312 7,312 41,281 9,113 25,376 7,242 7,161 48,333 15,934 53.56 2.2 20,876 

Gladstone  25.5 6.79 49,038 7,222 16,086 2,369 10,720   322 2,169 
CLINTON D-3  11.8 4.11 27,155 6,607 22.5 21.1 15.4 14.6 7.2 21,029 5,117 2,844 797 879 762 275 4,180 2,523 6.59 1.6 22,181 
COLE F-4  46.0 13.13 119,311 9,087 19.7 25.2 17.7 17.7 11.9 80,557 6,135 13,941 3,211 10,283 5,335 4,262 16,514 6,384 20.46 2.6 7,141 

Jefferson City  38.4 11.31 87,862 7,769 71,860 6,354 13,435 3,208 9,669 5,329 3,741 14,459 4,251   
COOPER E-4  14.6 4.77 38,888 8,153 21.9 20.3 16.0 16.9 10.5 26,278 5,509 3,943 1,033 2,083 901 1,076 3,741 2,412 6.39 2.7 18,529 

3,155 1,825 CRAWFORD G-5  14.4 4.79 24,683 5,153 27.0 20.7 13.8 9.2 2.9 17,618 3,678 1,015 497 945 582 330 
13:086708 DADE D-6  5.8 2.06 12,660 6,146 22.1 13.0 9.6 12.5 6.0 8,917 4,329 196 338 10 84 2,913 1,067759 5.59 2.1 4,352 

DALLAS E-5  8.7 3.07 15,013 4,890 23.8 14.7 9.8 8.9 3.6 15,210 4,954 1,945 2,033 503 399 286 902 3.25 2.4 6,531 
DAV1ESS D-2  7.9 2.87 18,572 6,471 22.3 15.1 10.6 12.9 8.4 13,103 4,567 363 559 185 3.59 2.9 3.84 2.6 195,.04;89 2,070 214 3,212 1,913 

1,983856 
DE KALB C-2  5.6 1.96 14,622 7,460 22.0 16.1 12.0 16.3 9.4 9,624 4,910 188 405 142 78 478 4..7 ,14 1? 
DENT G-5  10.6 3.60 18,908 5,252 24.6 17.6 11.6 9.4 3.7 18,328 5,091 3,661 627 1,816 807 989 1,762 2,341 2.74 3.6 143;281024 DOUGLAS F-6  7.1 2.20 14,162 6,437 22.1 13.1 8.7 11.7 6.5 8,993 4,088 1,368 94 

2,509838 3e 2,2r6 555 7,263 DUNKLIN 11-7  34.5 10.53 70,627 6,707 20.9 15.4 11.5 13.1 8.6 55,067 5,230 9,879 1,200 
4,850 12,772 6,075 12.79 6.8 39,330 FRANKLIN G-4  52.8 16.27 113,802 6,995 24.0 26.4 17.7 13.7 6.1 94,074 5,782 17,153 2,610 4,091 3,378 2,893 19,378 10,397 23.53 4.5 14,652 GASCONADE G-4  12.4 4.16 27,111 6,517 25.7 21.8 15.4 13.5 5.6 25,599 6,154 2,458 391 2,077 1,027 1,050 4,954 

11;563148 4:le 18 145,,288756 GENTRY C-2  6.4 2.37 18,721 7,899 19.2 15.9 11.8 18.8 11.7 18,269 7,708 419 396 679 539 3,930 
GREENE E-6  144.8 48.16 359,199 7,458 23.3 25.3 16.8 14.4 8.7 290,920 6,041 42,891 18,870 43,035 17,152 13,377 62,218 22,582 72.38 5.6 16,727 

Springfield  118.0 40.18 283,896 7,066 268,251 6,676 40,030 18,984 40,934 17,228 13,534 60,149 16,952 
Springfield Metro 
Area  144.8 48.16 359,199 7,458 23.3 25.3 16.8 14.4 8.7 290,920 6,041 42,891 18,870 43,035 4,110 1 17;105032 13,377 62,218 22,582 72.38   

GRUNDY D-2  11.6 4.24 28,689 6,766 21.8 18.3 13.0 13.8 8.4 28,072 6,621 864 2,784 821 4,801 2,164 6.08 2.0 11,923 

HARRISON D-2  9.7 3.55 22,263 6,271 21.8 15.5 11.2 12.9 6.6 20,178 5,684 3,228 324 1,058 208 436 2,213 2,092 5.07 3.1 17,517 
HENRY D-4  19.2 6.85 45,931 6,705 22.1 19.7 14.7 14.2 7.5 35,193 5,138 6,237 1,325 2,455 1,693 1,543 7,180 3,145 9.63 3.0 14,809 
HICKORY E-5  3.5 1.25 7,909 6,327 20.6 14.4 10.5 13.9 6.6 3,767 3,014 525 254 217   154 56 780 1.82 1.5 3,795 
HOLT C-2  5.6 1.99 17,731 8,910 19.6 15.4 11.8 20.1 14.4 17,104 8,595 1,542 218 758 313 222 3,275 1,432 3.48 1.9 17,933 
HOWARD E-3  10.1 3.27 24,695 7,552 22.6 19.0 14.1 14.9 7.9 20,804 6,362 3,170 482 1,141 569 126 1,847 1,585 4.51 1.9 12,382 
HOWELL F-7  21.4 6.94 41,427 5,969 24.9 17.6 12.5 11.2 5.5 46,651 6,722 7,086 1,802 4,238 2,031 2,776 8,849 5,516 9.68 4.6 8,464 
IRON H-5  6.4 1.98 15,556 7,857 18.9 16.0 13.3 18.3 11.3 13,989 7,065 4,286 167 1,780 421 100 1,883 1,441 3.93 1.3 1,731 
JACKSON C-3  675.8 233.51 2,303,417 9,864 14.9 24.5 17.7 21.6 16.4 1,492,196 6,390 247,163 67,847 293,906 103,928 61,807 257,877 93,600 330.92 2.2 18,507 

Independence  114.2 37.18 262,117 7,050 140,555 3,780 33,435 5,565 12,267 4,224 5,436 33,683 16,007 
Kansas City°  606.3 215.63 1,739,015 8,065 1,240,145 5,751 192,887 57,999 260,506 95,572 52,227 199,052 60,660 
Kansas City Metro 
Area  1,295.6 421.14 3,980,194 9,451 14.9 26.3 17.8 20.7 15.2 2,409,047 5,720 429,814 107,605 396,548 136,658 100,961 453,070 181,726 608.05   
Raytown  29.2 8.41 63,063 7,499 49,552 5,892 14,793 1,123 9,787 1,787 1,603 6,694 7,021   

JASPER D-6  81.6 28.82 210,044 7,288 22.7 22.3 16.4 15.4 9.4 150,678 5,228 24,342 5,867 26,120 5,970 6,267 30,894 15,221 42.88 3.6 14,652 
Joplin°  44.9 16.43 123,808 7,535 89,061 5,421 11,223 3,931 18,688 4,114 3,851 20,686 6,522 
Joplin Metro Area  81.6 28.82 210,044 7,288 22.7 22.3 16.4 15.4 9.4 150,678 5,228 24,342 5,867 26,120 5,970 6,267 30,894 15,221 42.88   

JEFFERSON H-4  91.9 26.20 181,407 6,924 22.1 36.4 16.3 12.4 4.3 94,640 3,612 23,999 3,088 5,404 5,275 2,626 17,390 11,377 38.29 3.3 5,317 
JOHNSON D-4T  35.7 10.60 66,175 6,243 27.2 23.2 14.0 10.1 5.0 40,151 3,788 7,550 1,707 2,297 1,360 1,432 7,488 4,188 11.81 3.6 19,651 
KNOX F-2  5.7 2.01 13,760 6,846 24.1 16.1 11.0 12.0 9.0 9,994 4,972 1,347 57 1,196 318 357 2,263 1,012 2.90 1.7 13,426 

LACLEDE F-5  19.3 6.28 39,066 6,221 22.8 18.2 12.9 12.1 6.9 42,393 6,750 6,780 865 5,227 1,183 1,185 10,780 3,988 8.66 3.3 7,668 
LAFAYETTE D-3  25.0 8.26 63,297 7,663 23.7 20.7 15.3 15.2 10.2 52,408 6,345 8,180 2,291 3,819 1,891 2,247 9,415 5,688 11.80 3.6 28,608 
LAWRENCE D-6  23.4 7.86 50,664 6,446 24.4 19.4 13.9 13.0 6.6 34,328 4,367 5,906 1,127 2,056 1,051 1,186 7,394 4,761 11.17 3.9 13,910 
LEWIS F-2  11.7 3.80 24,910 6,555 26.4 22.0 14.7 11.9 5.5 16,703 4,396 2,349 243 554 8 16 5,085 1,896 5.26 1.9 13,368 
LINCOLN G-3  16.7 5.56 33,280 5,986 25.7 21.3 14.7 12.0 5.6 29,597 5,323 5,509 469 2,035 768 310 7,047 1,959 7.34 2.6 17,483 
LINN E-2  16.1 5.80 37,175 6,409 21.9 18.9 15.8 12.6 6.0 30,765 5,304 5,839 1,410 3,808 1,026 808 6,273 1,903 8.41 2.3 16,673 
LIVINGSTON D-2  16.0 5.50 35,263 6,411 23.8 19.6 14.1 12.7 6.5 42,316 7,694 5,996 1,315 4,327 1,639 1,283 6,699 2,531 7.87 2.1 13,452 
McDONALD C-7  10.5 3.59 19,835 5,525 24.8 14.3 12.3 9.7 4.3 16,097 4,484 2,301 336 4,000 133 105 3,237 1,161 4.70 3.1 9,779 
MACON F-2  14.8 5.32 35,143 6,606 23.4 17.6 13.6 14.6 6.6 27,916 5,247 4,884 812 1,383 1,548 905 5,685 3,154 7.94 3.3 17,246 
MADISON H-5  9.0 2.92 18,524 6,344 24.5 20.1 15.8 13.2 4.1 14,110 4,832 2,792 23 445 969 464 1,804 1,955 3.95 1.5 1,804 
MARIES F-5  7.4 2.26 12,041 5,328 27.9 17.3 10.8 8.2 3.7 6,354 2,812 1,343   526 83 270 803 760 2.16 2.1 4,696 
MARION G-2  27.6 9.47 81,720 8,629 18.8 22.3 14.2 22.4 12.9 48,160 5,086 9,459 1,580 2,135 3,273 1,768 10,224 5,875 13.10 2.1 11,727 

Hannibal4  22.8 8.04 51,582 6,416 39,196 4,875 7,671 1,034 1,792 3,122 1,899 7,597 3,824 

(4 Includes portion In Clay County. 
(3) Includes portion In Newton County. 
(4) Includes portion In Rails County. 
(T) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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State, County, City, Metro Area Data MISSOURI 

Estimates for: 
STATE 
COUNTY-Map Loe. Population Households 

City 1/1/69 1/1/69 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable Income-1968---
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($) 4999.7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($0OO) (5) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

 By Selected Store Types  
General Home 
Mdse. APparel Fora. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Pausen- Farm Gross 
ser Pope- Farm 
Cars lotion Income 

1/1/69 1/1/69 1968 
(000) (000) ($000) 

MERCER D-1  4.8 1.70 10,342 
MILLER F-4  14.4 4.65 29,070 
MISSISSIPPI J-6  18.1 5.10 34,199 
MON1TEAU F-4  10.7 3.62 21,590 
MONROE F-3  10.9 3.73 22,213 
MONTGOMERY G-3  11.3 3.89 23,605 
MORGAN E-4  8.7 3.04 19,395 
NEW MADRID J-7  25.8 6.91 45,268 
NEWTON D-6  31.8 10.29 70,744 
NODAWAY C-1  20.8 6.48 45,922 
OREGON G-7  8.0 2.67 16,578 
OSAGE F-4  11.1 3.19 20,663 
OZARK F-7  5.9 1.90 9,917 
PEMISCOT J-7  32.1 8.97 62,702 
PERRY J-5  15.2 4.44 27,596 
PETTIS E-4  38.5 13.15 89,600 

Sedalia  29.5 10.33 
PHELPS F-5  28.6 8.64 
PIKE G-3  16.9 5.75 
PLATEE C-3  30.9 9.25 
POLK E-5.,. ........ _  12.1 4.21 
PULASKI F-5t  55.1 936 
PUTNAM E-1  5.2 1.90 

6,084 
6,252 
6,706 
5,964 
5,955 
6,068 
6,380 
6,551 
6,875 
7,087 
6,209 
6,477 
5,219 
6,990 
6,215 
6,814 

59,485 6,885 
37,701 6,557 
68,979 7,457 
24,827 5,897 

157,061 16,780 
11,758 6,188 

23.1 16.2 12.0 
24.1 19.5 13.9 
20.9 15.5 11.5 
24.9 19.3 13.0 
24.4 18.9 12.2 
26.1 19.4 13.0 
24.2 17.9 12.0 
19.4 13.0 9.8 
24.6 21.3 14.9 
24.5 18.1 13.2 
21.1 14.0 10.2 
26.0 21.1 14.8 
20.3 11.6 10.0 
19.5 13.3 9.7 
28.7 20.0 13.1 
24.8 23.3 15.7 

13.0 5.9 
11.3 5.6 
13.6 9.5 
11.6 5.8 
10.9 6.3 
11.4 5.9 
11.9 7.4 
12.4 8.1 
13.3 7.3 
13.5 8.2 
11.7 6.3 
13.2 5.1 
6.0 2.0 

11.9 10.3 
10.3 5.2 
13.0 7.0 

25.0 23.9 15.6 12.7 6.9 
24.0 19.8 14.4 13.6 8.1 
19.4 30.5 18.1 14.7 7.9 
22.0 15.5 11.1 12.1 5.3 
23.8 293 13.9 17.3 8.5 
22.0 14.2 10.2 13.4 6.2 

8,480 
31,717 
29,124 
20,645 
14,880 
21,567 
17,688 
28,301 
53,442 
38,681 
12,327 
15,439 
7,669 

31,416 
26,163 
67,056 
61,184 
48,651 
40,667 
26,187 
24,682 
39,348 
10,199 

4,988 
6,821 
5,711 
5,703 
3,989 
5,544 
5,818 
4,096 
5,194 
5,969 
4,617 
4,840 
4,036 
3,502 
5,893 
5,099 
5,923 
5,631 
7,073 
2,831 
5,863 
4,204 
5,368 

1,242 
4,908 
4,566 
3,523 
2,666 
3,642 
4,314 
5,050 

10,104 
5,089 
1,940 
2,829 
1,271 
6,768 
2,620 

11,597 
11,155 
8,142 
7,242 
6,72f, 
2,493 
7,771 
1,836 

221 
590 
607 
338 
546 
37 
52 

755 
752 

1,660 
33 
176 
105 

1,007 
463 

1,631 
1,619 
1,689 
1,141 
486 
511 
937 
227 

2,656 
2,150 
939 
511 

1,121 
675 

1,497 
2,104 
5,192 
1,338 
250 

1,238 
1,551 
5,506 
6,754 
6,534 
2,838 
2,077 
781 

1,447 
1,604 
1,533 

8 170 
693 
938 
499 
794 
438 
305 

1,377 
1,752 
1,443 
557 
91 
106 

1,695 
199 

3,780 
3,778 
2,643 
1,511 

4 
650 
814 
199 

13 
1,362 
1,026 
756 
819 

1,268 
513 

1,221 
1,843 
1,343 
613 

1,489 
124 

1,213 
995 

1,899 
1,842 
4,627 
1,130 
451 
932 

1,589 
409 

1,844 
5,953 
5,003 
4,873 
1,690 
2,804 
1,845 
3,468 
14,055 
6,319 
2,508 
4,010 
1,123 
5,552 
2,976 

13,678 
12,956 
8,893 
5,894 
4,820 
7,260 
8,775 
1,359 

679 
3,077 
2,957 
1,330 
1,374 
2,793 
1,898 
3,157 
5,682 
4,277 
972 

1,407 
1,138 
3,038 
3,117 
7,205 
5,887 
4,452 
3,843 
5,175 
1,831 
5,907 
614 

1.96 
6.57 
6.17 
4.79 
4.68 
5.50 
4.67 
7.67 
11.99 
9.56 
3.14 
4.08 
2.07 
8.61 
6.12 

15.12 

11.48 
7.28 

13.79 
7.16 

11.87 
2.78 

1.7 
2.9 
3.3 
2.1 
2.6 
2.1 
2.1 
5.9 
4.7 
4.4 
2.6 
3.0 
2.6 
8.4 
3.1 
33 

2.8 
2.6 
2.1 
3.5 
1.7 
2.1 

9,162 
8,151 

25,234 
9,556 

17,793 
12,544 
7,285 

45,700 
10,169 
29,582 
6,256 

11,538 
5,157 

44,692 
11,285 
20,120 

6,398 
21,623 
13,894 
14,511 
3,879 
7,956 

RALLS G-3  7.2 2.37 17,734 
RANDOLPH F-3  21.4 7.76 56,786 
RAY D-3  16.4 5.58 39,821 
REYNOLDS G-6  4.8 1.47 9,049 
RIPLEY H-7  8.8 2.90 12,545 
ST. CHARLES H-4  80.5 22.60 147,342 

St. Charles  36.3 10.89 68,368 
ST. CLAIR D-5  7.1 2.66 14,191 
ST. FRANCOIS H-5  38.1 11.69 82,683 
ST. LOUIS5 H-4t  1,613.5 517.26 5,392,067 

Belief Ontai ne 
Neighbors  24.3 7.04 52,115 
Berkeley  28.0 7.16 61,307 
Ferguson  22.7 6.17 83,188 
Florissant  67.8 17.00 125,126 
Jennings  21.9 6.70 76,014 
Kirkwood  38.1 10.93 138,470 
Overland  30.0 8.38 79,125 
St. Louis  699.2 236.36 2,407,405 
St. Louis Metro Area  2,380.5 745.79 7,321,214 
University City...... . 57.0 18.66 283,901 
Webster Groves  30.7 9.01 162,237 

7,483 23.8 19.6 15.0 16.0 7.2 13,840 
7,318 20.5 19.8 15.0 15.9 10.2 42,472 
7,136 22.8 21.2 16.3 15.4 7.8 23,348 
6,156 21.5 21.1 6.2 9.8 1.3 6,391 
4,326 20.0 13.0 10.1 14.2 5.6 9,484 
6,520 25.8 35.9 18.6 8.7 2.3 122,007 
6,278 76,917 
5,335 21.6 12.2 11.6 9.2 4.3 10,980 
7,073 26.4 23.6 16.7 14.8 7.1 55,259 

10,424 13.5 24.1 17.8 21.5 18.2 2,943,500 

7,403 17,559 
8,562 16,927 

13,483 28,211 
7,360 72,702 

11,345 88,178 
12,669 62,271 
9,442 45,584 

10,185 1,227,237 
9,817 14.7 25.2 18.1 20.7 15.9 4,017,708 

15,214 54,246 
18,006 40,682 

5,840 
5,473 
4,184 
4,348 
3,270 
5,399 
7,063 
4,128 
4,727 
5,691 

2,494 
2,364 
4,572 
4,277 

13,161 
5,697 
5,440 
5,192 
5,387 
2,907 
4,515 

2,671 
8,204 
4,232 
1,363 
1,525 

26,510 
17,585 
2,407 

14,657 
593,506 

5,381 
9,353 

19,685 
11,101 
16,144 
9,848 

219,246 
845,540 
19,375 
17,586 

394 
957 
838 
43 
337 

4,089 
3,215 
173 

1,631 
112,734 

223 
1,788 
6,078 
2,733 
4,162 
1,911 

41,778 
150,171 

3,803 
4,256 

9 
4,841 
1,318 
811 
370 

11,294 
6,634 
259 

2,815 
662,746 

342 
2,585 
6,304 

50,392 
1,537 
7,749 

288,882 
764,566 

2,638 
1,430 

977 
2,007 
508 
24 
450 

3,491 
3,282 

6 
3,321 

139,638 

329 
330 

1,876 
5,225 
1,809 
2,498 

69,102 
189,861 

1,530 
824 

633 
2,888 
431 
39 
850 

5,745 
3,374 
231 

2,794 
146,472 

215 
623 
787 

1,043 
1,215 
1,636 

76,158 
199,441 

1,903 
1,352 

1,068 
8,336 
3,342 
1,319 
1,652 

22,309 
16,715 
2,170 

13,706 
512,951 

364 
5,856 

18,164 
2,509 

20,848 
8,090 

203,239 
735,670 

979 
4,624 

1,726 2.71 
3,931 10.81 
2,273 6.70 
837 2.27 
739 3.10 

11,622 36.96 
5,511 
1,193 3.44 
5,101 16.28 

208,726 652.63 

1,204 
3,793 
2,290 
6,114 
2,424 
5,668 
3,017 

67,444 
301,994 965.31 

5,421 
2,371 

2.1 
2.1 
2.8 
1.7 
2.3 
3.1 

2.4 
2.0 
3.2 

11,262 
10,196 
19,328 
1,940 
3,822 

15,486 

8,790 
5,193 

12.196 

STE. GENEVIEVE H-5  
SALINE E-3  
SCHUYLER F-1  
SCOTLAND F-1  
SCOTT J-6  
SHANNON G-6  
SHELBY F-2  
STODDARD J-6  
STONE E-7  
SULLIVAN E-2  
TANEY E-7  
TEXAS F-6  
VERNON D-5  
WARREN G-4  
WASHINGTON H-5  
WAYN E H-6  
WEBSTER E-6  
WORTH C-1  
WRIGHT F-6  

12.9 
23.5 
4.2 
5.6 

34.0 
6.6 
8.4 

27.3 
6.4 
7.4 

10.9 
17.4 
18.5 
10.6 
14.5 
7.2 

13.3 
2.9 

12.8 

3.56 
7.66 
1.50 
1.98 

10.18 
2.08 
2.99 
8.27 
2.10 
2.71 
3.64 
5.53 
6.00 
3.27 
4.10 
2.39 
4.35 
1.04 
4.25 

25,821 
62,071 
8,321 

13,794 
72,543 
10,124 
20,045 
52,752 
15,195 
16,542 
20,253 
30,782 
44,003 
20,766 
23,420 
13,337 
22,918 
6,734 

24,413 

7,253 
8,103 
5,547 
6,967 
7,126 
4,867 
6,704 
6,379 
7,236 
6,104 
5,564 
5,566 
7,334 
6,350 
5,712 
5,580 
5,269 
6,475 
5,744 

27.2 24.1 15.7 13.8 7.4 
22.4 20.1 15.6 16.7 9.8 
21.9 14.4 10.8 11.7 5.7 
22.7 16.9 11.4 13.2 10.8 
22.4 20.8 15.5 13.5 8.1 
27.7 14.9 12.2 5.9 0.4 
25.3 18.0 12.6 12.7 7.3 
23.1 16.2 13.0 11.8 5.9 
23.4 15.8 11.4 14.0 7.6 
24.8 13.0 13.2 9.4 3.5 
23.7 17.5 11.0 9.9 5.5 
25.7 16.5 13.8 9.4 3.6 
20.6 17.7 13.7 15.5 9.9 
27.5 23.3 14.3 9.4 5.8 
26.8 19.5 14.0 11.6 4.0 
24.6 14.9 10.8 11.0 4.8 
23.1 15.6 10.8 9.7 3.9 
23.8 16.7 11.9 15.7 5.5 
22.7 15.9 11.5 11.4 5.0 

16,617 
49,567 
7,494 
11,476 
49,124 
5,762 

12,701 
39,727 
11,746 
10,392 
24,304 
23,835 
31,738 
13,232 
14,898 
9,170 

21,255 
6,002 

25,853 

4,668 3,748 250 1,136 231 492 3,686 
6,471 9,674 2,121 10,028 2,073 1,210 9,361 
4,996 754 225 7 6   2,076 
5,796 1,823 332 866 247 683 1,988 
4,826 10,105 1,377 2,996 2,618 2,469 7,856 
2,770 885 147 1,145 63 175 1,165 
4,248 2,497 306 952 197 149 1,559 
4,804 6,625 473 2,268 1,209 1,534 6,735 
5,593 1,285 535 1,105 492 298 1,116 
3,835 1,718 172 890 232 395 2,073 
6,677 3,709 735 1,642 515 811 4,403 
4,310 3,134 749 1,476 508 268 6,259 
5,290 6,505 893 3,593 1,417 1,864 4,402 
4,046 2,341 30 554 429 214 1,615 
3,634 4,560 152 939 793 219 2,877 
3,837 2,352 71 1,063 226 460 1,276 
4,886 2,920 283 820 369 797 3,661 
5,771 992 758 255 196 452 939 
6,083 5,019 438 3,037 931 1,229 3,578 

1,666 
3,667 
1,090 
1,779 
4,279 
484 

1,492 
2,955 
1,162 
773 

1,741 
2,804 
3,493 
1,853 
1,849 
975 

1,991 
534 

2,072 

4.65 1.6 6,432 
10.92 3.1 31,024 
2.67 1.2 6,157 
2.66 1.6 10,083 

14.28 2.8 19,698 
2.04 2.0 3,693 
4.57 1.9 16,804 

10.41 6.6 32,879 
3.71 2.6 7,441 
3.69 2.6 12,669 
5.83 1.7 3,192 
7.00 4.7 8,560 
8.11 3.6 14,241 
4.09 1.5 6,657 
5.20 2.1 2,671 
3.39 2.0 3,352 
7.86 3.9 10,917 
1.75 1.1 6,052 
6.35 3.5 8,001 

(a) St. Louis County data includes Independent City of St. Louis data. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 

MISSOURI 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

AURORA (1 AM; 1 FM) 
Lawrence County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KSWM 
1961 

Media Code 4 226 0085 8.00 
Galen O. Gilbert, dba Radio Station KSWM, 126 S. 

Jefferson, Aurora, Mo. 65605. Phone 678-4131. 
I. PERSONNEL 
Owner-Galen 0. Gilbert. 
General Manager-Joe L. McCullah. 
Operations Manager-Everette D. Archer. 

3. FACILITIES 
500 w. days; 940 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6-8 am. 
For non-simulcast facilities see KSWM-FM. 

4. AGENCY COMMISSION 
15/2-when paid by 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 313, 41). 4d, 5, 6a. 
Rate Protection: 10a, 14a. 
Basic Rates: 20a, 22e. 24b, 25a, 25e, 29b. 

Contracts: 40a, 43, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e. 715. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 4/1/66-Rec'd 3/31/66. 
6. SPOT ANNOUNCEMENTS 
PER MO: I min I min 
 -..- 3.75 30 x ............... 2.15 

4 x  3.00 50 x. 1.95 
8 x  2.80 75 x..._ ...... 1.85 1.85 
12 x  2.65 100 x ....... 1.75 
16 x  

10% discount on total billing when like amount of 
snots purchased for AM and FM. 

8. PROGRAM TIME RATES 
PER MO: 1/2 hr 1/4 hr 5 min 

15.95 8.00 
4 x.   23.00 12.85 6.15 
8 x  21.25 10.95 5.80 
12 x  19.65 10.00 5.55 
16 x. . 18.00 9.65 5.30 
20 x --.- ....... ....... .... 17.15 9.00 5.05 
24 x  15.75 8.45 4.35 
30 x. . 14.35 8.00 3.70 
50 x.  12.50 7.15 3.45 
75 x  10.95 6.85 3.10 

KS W M-FM 
1968 

Media Cede 4 226 0100 5.00 
KSWM, Inc., Box 410, 126 S. Jefferson, Aurora, Mo. 

65605. Phone 417-678-4131. 

I. PERSONNEL 
Manager-Joe McCullah. 
Operations Manager-Everette D. Archer. 
Chief Engineer-Bill Bopp. 

3. FACILITIES 
REP 2,700 w. (hertz. & vert.); 100.1 me. Stereo. 
Operating schedule: 6 am-11 pm daily. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately 8 
am-10 pm. For simulcast facilities see KSWM. 

4. AGENCY COMMISSION 
15% time only: payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 3d, 4b, 41. 5, 6a, 75. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 
Basic Rates: 20b, 21e, 21d, 225. 25a, 28b, 20e. 29a. 
Contracts: 40a, 41. 42e. 43, 44a, 44b, 45, 46, 47e. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e. 715. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 11/1/67-Reed 2/7/68. 
6. SPOT ANNOUNCEMENTS 
PER MO: I min (*) I min (*) 
1 ti.  3.75 3.15 30 ti................. 2.15 1.80 
4 Li.  3.00 2.65 50 tL............... 1.95 1.65 
8 ti  2.80 2.25 75 ti  1.85 1.55 
12 ti  2.65 2.15 100 1.75 1.45 
16 ti 2.50 2.10 150 .... 1.60 1.35 
20 tL  2.35 2.00 200 1.50 1.25 
24   2.25 1.90 

(.) 30 sec or less. 
10% discount on total billing when like amount of 
spots purchased for AM and FM. 

7. PACKAGE PLANS 
1 min, 20 ti (1 day)  42,50 
1 min, 10 ti (1, 2 days)  22.75 
1 min, 15 ti (1, 2. 3 days)  33.75 
1 min, 20 ti (1 wk)   43.75 

1 min, 25 ti (1 wk)  52.50 
1 min, 30 ti (1 wk)    60.00 
30 see, 20 ti (1, 2, 3 days)  37.00 
30 sec. 30 ti (1 wk)  49.50 
10 words, 10 ti (1 day)  15.00 
10 words, 20 ti (1, 2 days).   25.00 
10 words, 30 ti (1 wk)  35.00 

8. PROGRAM TIME RATES 
PER MO: 1/2 hr 1/4 hr 5 min 
1 tL .......28.00 15.05 8.00 
4 ti  23.00 12.85 6.15 
8 ti  21.25 10.95 5.80 
12 ti  19.65 10.00 5.55 
16 ti  18.00 9.65 5.30 
20 ti  17.15 9.00 5.05 
24 ti  15.75 8.45 4.35 
30 ti.  14.35 8.00 3.70 
50 ti  12.50 7.15 3.45 
75 ti  10.95 6.85 3.10 

BOLIVAR 
Polk County-Map Location E-5 

See BEDS consumer market map and data at begin-
ning of the State. 

KBLR 
1961 

Media Code 4 226 0170 8.00 
Shepherd of the Hills Broadcasting Co., 114 E. 

Division, Bolivar. Mo. 65613. Phone 417-326-5257. 
I. PERSONNEL 
General Manager-Paul Rheuark. 
Program Director-Carolyn Luther. 
Farm Services Director-Paul Rheuark. 

(This listing continued on next page) 
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MISSOURI 
Bolivar-K B L R-Continued 
2. REPRESENTATIVES 
Magic Circle Time Sales. 

3. FACILITIES 
250 w. days; 1130 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b, 3c. 4a, 4d. 5, 6a, 7a, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e. 15a. 
Basic Rates: 20b, 21b, 21e. 23a, 24a, 241]. 24c, 25a, 

28e. 30, 33s. 
Contracts: 41, 44a, 44b, 46, 47a. 49. 
Comb.; Cont. Discounts: 60d, 61b. 
Cancellation: 706. 70e, 71h, 73b. 
Prod. Services: 80. 81, 82. 
Member: Magic Circle Network. 

TIME RATES 
Eff Reed 3/24/69. 

6. SPOT ANNOUNCEMENTS 
PER YR, ROS: Ix 52e 260e 
1 min. 3.00 2.75 2.50 
PER DAY, RCS: I min 30 see 10 see 
10 ti 2.50 2.00 1.25 

BOONVILLE 
Cooper County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

e 
KWRT 

1953 

RFA 

Media Code 4 226 0255 7.00 
William It. Tedriek, KWRT Bldg., Radio Hill Rd., 

Boonville. Mo. 65233. Tuxedo 2-6505. 
Other Studios-Fayette. Mo. Phone 848-2110. 
STATION'S PROGRAMMING DESCRIPTION 

ENVRT: Programmed for general interest. 
FARM: 6-8 am market reports, weather, county agent 
reports, university extension reports, farm news, in-
terviews, world, state and local news, sports. 8-10 am 
middle-of-the-road music and news on hour. 10-11 
am local news, discussions, interviews and audience 
participation. 11 am-noon news, weather, farm fea-
tures, sports, markets, music. 1-3:30 pm news on 
hour, middle-of-the-road music, light classicala and 
show music. 3:30-4 pm current hit music. 4-5 pm 
top hit tunes. 5 pm-sign-off, news, weather, sports, 
general popular music. Reed 8/7/67. 

I. PERSONNEL 
Owner & Gen'l Mgr.-William R. Tedrick. 

3. FACILITIES 
1,000 w. days; 1370 lee. Non-directional. 
Operating schedule: 5:45 am-local sunset daily and 
Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 3b, 4a, 5, 6a. 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 408, 45, 46. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 71a, 73a. 

TIME RATES 
Rates effective June 1, 1953. (Card No. N-1.) 

Card received August 31. 1953. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 min. 
hr. hr. hr. min. or less 

1 time.... 50.00 32.00 18.00 9.00 6.00 
26 times. 47.50 30.00 17.00 8.50 5.85 
52 times.. 45.00 28.00 16.00 8.00 5.70 
104 times._ 42.50 26.00 15.00 7.50 5.40 
156 times.. 40.00 24.00 14.00 7.00 5.10 
260 times.. 37.50 22.00 13.00 6.50 4.80 
312 times 35.00 20.00 12,00 6.00 4.50 

7. PACKAGE PLANS 
SATURATION SPOTS 

10 or more used in one day, 25% discount. 

BOWLING GREEN 
Pike County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KPCR 
1966 

Media Code 4 226 0340 7.00 
Pike County Broadcasting Co.. Bor 1, U. S. Hwy 54 

at County Rt. AA, Bowling Green, Mo. 63334. 
Phone 324-2283. 
STATION'S PROGRAMMING DESCRIPTION 

EPCR: Programmed for general interest. 
Country and western music and agricultural pro-
gramming featured. 4 air personalities using informal 
approach. Heavy emphasis on local public affairs. 
MUSIC 75%. NEWS: national, local and regional 
20%. FARM: interviews and reports 5%. Country 
and western music sign-on-10 am. Middle-of-the-
road and e and w 10 am-2 pm. Middle-of-the-road 
2-5 pm. C and w 5-sign-off. Farm market report 
15 min after sign-on 8c 12:15 pm. Opening markets 
(farm and Wall Street) 9:30 am, closing markets 
4:30 pm. Community bulletin board 4 times per 
day, 2 in am. 2 in pm. Vital statistics 9:15 am & 
3:15 pm. Farm interviews M-Sat 12:30 um. Rec'd 
7/12/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-J. Paul Salta.. 
Station Manager-Betty A. Sabots. 

3. FACILITIES 
1,000 w. (250 critical hours); 1530 kc. Non-direc-
tional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b, 16. 
Basle Rates: 20a, 21a, 21e, 22b, 25a, 26, 28b, 20e. 

30, 33a. 
Contracts: 40a. 41, 45, 46, 47e, 48, 49. 51b. 

Comb.; Cont. Discounts: 60b, 601, 62d. 
Cancellation: 70e, 72, 73b. 
Prod. Services: 80, 81. 82 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 5/22/67. 
6. SPOT ANNOUNCEMENTS 
PER WK: I min 30 see 20 see 

Specified time-add .25 per spot. 
7. PACKAGE PLANS 
PER MO: I min 30 see 
50 + , 3.58 2.00 
100 +  3.00 1.75 

8. PROGRAM TIME RATES 
(1 a week minimum) 

1 hr 50 1/4 hr 15 
1/2 hr  27 5 min- 6 

10. SPECIAL FEATURES 
NEWSCASTS 

6 per wk minimum ........... - ...... -...--....--.----. 6 
WEATHER 

6 per wk minimum 5 

BRANSON 
Taney County-Map Location E-7 

See SUDS consumer market map and data at begin-
ning of the State. 

KBHM 
1956 

Media Code 4 226 0425 6.00 
Shepherd of the Hills Broadcasting Co., 111 W. 

Pacific, Branson, Mo. 65616. Phone 334-3133, TWX 
AP. 

I. PERSONNEL 
Station Manager-Orville Barton. 
Sales Manager-Terry Clear. 

2. REPRESENTATIVES 
Regional-M. Richard Bradley. 
Magic Circle Time Sales. 

3. FACILITIES 
1,000 w. days; 1220 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4d. 5, 6a, 7b, 8. 
Basic Rates: 20a, 22a, 23a, 24b, 25a. 28b. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 60a. 60e, 60k, 61a. 
Cancellation: 73a. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective   

Rates received August 14, 1963. 
7. PACKAGE PLANS 

1 MINUTE 
(ROS) 

1 ti  3.00 260 ti 2.25 
52 ti    2.50 

(ROS) 
PER DAY: 1 min 30 sec 20 sec 10 see 
10 ti  2.00 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

.0 
13 ti.. ......... _ .... ________ 17.50 10.00 7.50 
52 Li  15.00 8.00 6.25 
104 ti._ ............ ____._. 12.70 6.65 5.05 
156 ti  11.55 6.15 5.00 
208 ti    10.35 5.75 4.35 
260 ti ................... --..-.-..__ 9.45 5.55 4.15 
312 ti 8 65 5.40 3.95 
364 ti... ..........   8.05 5.25 3.85 

BROOKFIELD 
Linn County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

5.25 
4.50 
3.45 
3.10 
2.90 
2.75 
2. 60 
2.45 

KGHM 
1955 

Media Code 4 226 0510 5.00 
Green Hills Broadcasting Co., 308 N. Main, Brook-

field. Mo. 64628. Clearwater 8-4477. 
I. PERSONNEL 
Manager-Calvin Miller. 
Chief Engineer-Bill Stegner. 
News Director-Erwin Chenowith. 

3. FACILITIES 
500 w. days; 1470 kg. Directional. 
Operating schedule: 6:00 a.m, to local sunset week-
days: 8:00 a.m, to local sunset Sunday. CST. 

4. AGENCY COMMISSION 
15/0; rendered 1st; payable 25th. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a. 4a, 8. 
Rate Protection: 15b. 
Basle Rates: 205, 22a, 25a, 26, 28b. 
Contracts: 40a. 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71b. 73a. 
Multiple products by same corporation may not com-
bine for monthly rate discounts. Each product takes 
own rate for amount of spots and/or programs used 
during each period. 
Member: Magie Circle Network. 

TIME RATES 
Rates effective March 1. 1958. (Card No. N-2.) 

Card received January 30, 1958. 
6. SPOT ANNOUNCEMENTS 

(1-minute or less) 
Per month: Each Each 

1- 4 times.___ 6.00 20-49 times  5.00 
5- 9 times.......... 5.70 50-99 times 4.50 
10-19 times--..- 5.40 100 or more times.... 4.00 

7. PACKAGE PLANS 
10-seconds transcribed or 20 words live. 
Each   3.50 
50 spots in a 5-day period.   125.00 

100 spots in a 12-day 187.50 
200 spots in a calendar 300.00 

8. PROGRAM TIME RATES 
Per month: 1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1- 3 times. 50.00 32.00 19.00 14.00 9.00 
4- 7 times.. 40.00 26.00 16.00 13.25 9.50 
8-11 times.. 37.50 24.00 15.00 12.50 8.00 
12-15 times.. 35.00 22.00 14.00 11.75 7.50 
16-19 times.. 32.50 20.00 13.00 11.00 7.00 
20-23 times.. 30.00 19.00 12.00 10.25 6.50 
24-27 times.. 27.50 18.00 11.00 9.50 6.00 
28 or more ti. 25.00 16.00 10.00 8.75 5.50 

BUTLER 
Bates County-Map Location D-4 

See SUDS consumer market map and data at begin-
ning of the State. 

KMAM 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 226 0595 6.00 
B. D. Thornton. E. E. Summers & Woodrow Behan-

non, dba Bates County Broadcasting Co., Box 191, 
E. Nursery, Butler, Mo. 64730. Phone 816-679-
4191. 
STATION'S PROGRAMMING DESCRIPTION 

KMAM: Adult programming. 
Farm 6 am through 30 min news block 7-7:30 am. 
Drive time 7-8 am includes news block, middle-of-
the-road music. Entertainment 8 am-noon features 
sports, area and local news, middle-of-the-road music, 
30 min telephone talk time. News and farm noon-
12:30 pm. Entertainment 12:30-4:30 pm includes 
1 hour middle-of-the-road, 1 hour gospel, and 2 hours 
country music. News block 4:30-5 pm. Entertain-
ment 5-6 pm offers 30 min original songs and stars 
of 20's and 30's. followed by standard and light clas-
sic music to sign-off. Contact Representative for fur-
ther details. Itec'd 8/2/67. 

I. PERSONNEL 
General Manager-B. D. "Bill" Thornton. 
Program Director-J. D. Thornton. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
500 w. days; 1530 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded repute te^ 
General: lb, 3a. 3b, 3e, 41). 4d, 5, ths, 8. 
Rate Protection: 10g, 11g, 14g. 
Basic Rates: 22b. 24a, 25a, 26, 28b. 
Contracte: 41, 46, 47s, 49, 51b. 
Comb.: Cont. Discounts: 60s, 62d. 
Cancellation: 72, 73a, 73b. 
Member: Magie Circle Network. 

TIME RATES 
Eft- Ree'd 8/12/68. 

6. SPOT ANNOUNCEMENTS lx 52x 156x 365e 
1 min  3.00 2.80 2.75 2.50 
30 sec  2.50 2.40 2.20 2.00 
20 sec.  2.25 2.00 1.90 1.75 
10 see  2.00 1.75 1.65 1.50 

7. PACKAGE PLANS 
All spots, 10 per day (minimum 100)-365r rate. 

8. PROGRAM TIME RATES lx 52e I56x 3650 
4-1/2 min  8.00 7.00 6.50 5.00 

CAPE GIRARDEAU (3 AM; 2 FM) 
Cape Girardeau County-Map Location .1-6 

See SUDS consumer market map and data at begin-
ning of the State. 

KFVS 
1925 

e MOM 
Subscriber to the NAB Radio Code 

Media Code 4 226 0680 6.00 
Hirsch Broadcasting CO., EF'VS Radio -Television 

Bldg., 324 Broadway, Cape Girardeau, Mo. 63701. 
Edgewater 5-5511. 

I. PERSONNEL 
President-Oscar C. Hirsch. 

2. REPRESENTATIVES 
New York. Chicago, Los Angeles-Meeker Radio, Inc. 
South & Southeast-C. K. Beaver & Associates, Inc. 
Missouri. Kansas, Nebraska-Eugene F. Gray Co. 

3. FACILITIES 
5,000 w. days; 500 w. nights; 960 kc. 

Directional-night only. 
Operating schedule: 6:00 am-midnight weekdays; 6:30 
am-midnight Sun. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3e, 4a. 4d, 5, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a. 16. 
Basic Rates: 20a. 21a. 22a, 23a, 241). 25a, 26, 28a, 

29a, 30. 31, 33b. 
Contracts: 450, 41, 42b, 42d, 440, 45, 46, 47a, 48, 

49, 50, 51a. 
Comb.: Cont. Discounts: 60a, 60e, 601, 62b. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eft" Reed 2/3/67. 

6. SPOT ANNOUNCEMENTS 
lx 260 52x 104e 156x 312x 

100 wds..._... 8.50 8.00 7.75 7.50 7.25 7.00 
8. PROGRAM TIME RATES 

lx 20e 520 I04x 156e 312x 
1 hr  80.00 75.00 70.00 64.00 62.00 56.00 
1/2 hr  50.00 47.50 45.00 40.00 39.00 35.00 
1/4 hr  35.00 34.00 33.00 30.00 27.50 25.00 
10 min  31.00 30.00 29.00 26.00 23.50 21.00 
5 min  17.50 17.25 17.00 15.00 14.00 12.50 

KGMO 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 226 0765 5.00 
KGMO Radio-Television, Inc., South Eingshighway. 
Cape Girardeau, Mo, 63701, Phone 314-335-8228. 

I. PERSONNEL 
President-William M. Bryan. 
General Manager-Kenneth H. Liles. 
News Director-Bill Royce. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Southeast-R. S. Crane Company, Inc. 

3. FACILITIES 5,000 w. days; 1550 kc. Directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast during Mutual 
News on the hour and Local News at 7 am, noon & 
5 pm. For non-simulcast facilities see KGMO-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, la. 3d. 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: lea. Ils. 12a, 130, 14a, 15a. 
Basle Rates: 20a, 21s, 22a, 23a, 24b, 250, 26, 27, 

28b. 28e, 29a, 33e. 
Contracts: 40a, 41, 44a, 45, 46, 47a, 48, 51a. 

Comb.; Cont. Discounts: 60h. 601., 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with MRS. 

TIME RATES 
Rates effective April 1. 196a. 
Rates received April 5, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  7.50 156 ti  6.61) 
26 ti  7.00 260 ti  5.75 
52 ti  6.50 312 ti    5.50 
104 ti  6.25 
30 seconds-80% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

KGMO-FM 
1969 

Media Code 4 226 0766 3.00 
KGMO Radio-Television, Inc., South KingshIghway, 
Cape Girardeau, Mo. 63701. Phone 314-335-8228. 

I. PERSONNEL 
President-William M. Bryan. 
General Manager-Kenneth H. Linn 
News Director-Bill Royce. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Southeast-R. S. Crane Company, Inc. 

3. FACILITIES 
ERP 28,500 w.; 100.7 me. 
Operating schedule: 6-1:30 am. CST. 
Antenna ht.: 690 ft, above average terrain. 
Partial simulcast operation. Operated separately ex. 
cent for Mutual News on the hour and Local Nevis 
at 7 am, noon & 5 pm. For simulcast facilities see 
KGMO. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See KGMO listing for coded regulations. 

TIME RATES 

Rates are identical to KGMO. See that listing. 

KZYM KZYM-FM 
1966 1969 

Modern Country Music 
con 

Media Code 4 226 0850 5.00 
Missouri-Illinois Broadcasting Co., 1025 Broadway, 
Cape Girardeau, Mo. 63701. Phone 314-335-8291. 

I. PERSONNEL 
President-Jerome B. Zimmer. 
Station Manager-L. D. Speidel. 

3. FACILITIES 
250 w. days: 1220 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
FM-ERP 5,000 se.; 102.9 me. 
Operating schedule: 6 am-10:30 pm. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4e, 5, 6, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 130. 140. 
Basic Rates: 20a, 22a, 22b, 220, 24b, 26, 29a. 
Contracts: 40a. 45, 46, 470, 48. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a. 70e, 710, 73a. 
Affiliated with ERS. 

TIME RATES 
Eff 1/1/67-ford 12/22/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x  6.00 4.80 156 x  4.25 3.40 
26 x  5.25 4.25 260 x  3.75 3.00 
52 x  5.00 4.00 312 x  3.50 2.80 
104 x  4.75 3.80 500 x  3.25 2.60 

8. PROGRAM TIME RATES 
Ix 260 52x 104x 156x 260x 

5 min  13.00 10.50 9.75 8.75 7.75 6.50 

CARROLLTON 
Carroll County-Map Location E-3 

See SUDS consumer market map and data at begin' 
ning of the State. 

KAOL 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 226 0935 4.00 
Homeland Enterprises. Inc., 8th and Jefferson Sta.. 

Carrollton, Mo. 64633. Phone 542-0404. 

I. PERSONNEL 
President-It. Hamilton Staten. 
General Manager-Edward E. Staten. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w. days; 1430 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4a. 4d, 5, 60, 

lb. 8. 
Rate Protection: 15a, 15b. 
Basic Rates: lea, 20b, 21a, 21b. 21e, 21d. 22a, 221'. 

24a, 24b, 24e. 25a, 26, 28b, 28e. 29a, 30, 320, 33a. 
Contracts: 411a, 41, 46, 48, 49, 51a, 51b. 
Comb.; Cont. Discounts: 60e, 601. 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with HISS. 

TIME RATES 
Rates effective   

Rates received April 23, 1965, 
6. SPOT ANNOUNCEMENTS 
PER WK: 1 min 30 see 1 min 30 sec 
1 ti  4.00 3.00 15 ti  2.80 2.25 
5 tl  3.60 2.75 20 ti 2.40 2.00 
10 ti  3.20 2.50 25 ti..._.._.._.. 2.00 1.75 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
t ti  48.00 7.0 15.00 9.00 
2 ti  44.00 22.80 12.65 7.20 
3 ti  40.00 20.40 11.40 6.30 
4 ti  36.00 19.10 10.70 5.95 
5+   32.00 18.00 10.20 5.70 
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CARTHAGE 
Jasper County-Map Location D-6 

See SUDS consumer market map and data at begin-
ning of the State. 

KDMO 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 226 1020 4.00 
Carthage Broadcasting Co.. The Radio House, Box 

426, Carthage. Mo. 64836. Phones 417-358-2648. 
4881. 
STATION'S PROGRAMMING DESCRIPTION 

KDMO: Programmed for general Interest. 
FARM: 5-7 am 1 man interviews, market reports, 
county agent reports. 7-9 am for city and rural 
audience. Daily editorial. Homemaker programs 9 
am-noon. 9:30-10:30 am telephone format with air 
personality using local lines. Noon-1 pm for city and 
rural audience. 3:30-6 pm drive time. MUSIC: mid-
dle - of - the - road featuring general popular music. 
standards. showtunes and modern serious music. 
NEWS: 5 min on hour, national, international, local, 
and five 15 min major newscasts a day, greater por-
tien comprised of local, area and community news. 
News director with staff reporters. 2 mobile units. 
SPORTS: major league and local baseball, college 
and local football and basketball. Reed 7/20/67. 

I. PERSONNEL 
Owners & Managers-George & Ruth Ifelpin. 

2. REPRESENTATIVES 
Call station collect. 

S. FACILITIES 
250 w.; 1490 Ice. Non-directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. CST. 

4. AGENCY COMMISSION 
15% net to recognized agencies on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4a. 4d, 5, On. 7e. 8. 
Rate Protection: lob. 1113. 12b. 13b, 14b. 
Basic Rates: 20b, 2113. 22a, 2.3b, 24e. 25a, 26, 28a, 

29a, 31. 
Contracts: 40e, 42b. 426, 445, 45. 46. 47a, 48, 49, 

50. 510. 
Comb.: Cont. Discounts: 60a, 6111. 61e, 62a. 
Cancellation: 700. 70e, 710. 73e. 
Prod. Services: 80. 82. 
Affiliated with KBS. 

TIME RATES 
Rif 6/1/66-Reed 6/3/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 8 tl II ti 16 ti 21 01 
1 min  6.00 5.70 5.40 5.10 4.80 
10 seconds-50% of 1-minute rate. 

9. PARTICIPATING PROGRAMS 
111)110 Switchboard-Mon thru Fri 9:15-10:30 am 
20% of rate. 
Fenn & City Time-Mon thru Sat 6-9 am & noon-
1 pm add 20% of rate. 

10. SPECIAL FEATURES 
Drive Time Road Reports-20% of rate. 

CARUTHERSVILLE 
Pemlscot County-Map Location J-7 

See SRDS consumer market map and data at begin • 
fling of the State. 

KCRV 
1950 

Media Code 4 226 1105 3.00 
Pemiscot Broadcasters. 142 W. Third, Caruthersville, 
Mo. 63830. Phone 314-333-1370. 

I. PERSONNEL 
General Manager-Cleatus Stanfill. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Southeast. Southwest-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1370 kc. Non-directional. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
None; ail rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 35. 3b. 4e. 4e. 5. 6b. 70. 8. 
Basic Rates • 220. 22b, 230. 24b. 
Contracts: 48. 
Comb.: Cont. Discounts: 600. 
Cancellation: 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 6/1/69-Rec'd 5/28/69. 
6. SPOT ANNOUNCEMENTS 

Ix 260 52x 156x 260x 3125 5005 10005 
1 min 2.10 2.00 1.90 1.85 1.80 1.75 1.60 1.50 
30 see 1.40 1.40 1.30 1.25 1.20 1.20 1.10 1.00 
20 sec/less: flat .75. 

8. PROGRAM TIME RATES 
I x 260 520 I56x 2800 3120 

1 hr  35.60 32.60 32.10 29.10 27.60 26.10 
1/2 hr  21.90 20.10 18.90 17.05 16.10 15.00 
1/4 hr  14.90 12.95 12.20 9.85 8.00 8.00 
5 min  6.50 6.00 5.50 4.50 4.25 4.00 

CHARLESTON 
Mississippi County-Map Location J-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KCHR 
1953 

Media Code 4 226 1190 5.00 
South Missouri Broadcasting Co., Inc., South Main 

St.. Charleston. Mo. 63834. 
I. PERSONNEL 
General Manager-Kermit Barker. 
Proeram Manager-James L. Byrd, III. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days: 1350 Ire. Non-directional. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 45. 
Affiliated with KBS Radio Network. 
Diseounts in case of cancellation allowed only as 
earned. 

TIME RATES 
Rates effective September 1. 1953. (Card No. 2.) 

Ilates received September 25, 1953. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (•) 

1 time.... 33.75 22.50 15.00 7.50 4.50 
13 times.. 28.87 20.25 13.50 6.75 
26 times.. 27.00 18.00 12.00 6.00 
52 times_ 25.13 15.75 10.50 5.25 
104 times.. 20.25 13.50 9.00 4.50 
156 them. 18.75 12.38 8.25 4.13 
311 or more 
times .... 16.88 11.25 7.50 3.75 2.25 
(") Announcements-100 words or less. 

CHILLICOTHE 
Livingston County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

3.75 
3.37 
3.00 
2.53 

KCHI 
1950 

Media Code 4 226 1275 4.00 
Cecil W. Roberts and Jane Roberts, Inc., Chillicothe, 
Mo. 64601. 

I. PERSONNEL 
Station Manager-Howard C. Rion. 
Commercial Manager-Vernon Gastineau. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
250 w. days; 1010 kc. Non-directional. 
Operating schedule: Sunrise to local sunet. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3s. 3b. 45, 4d, 5, 60, 7b, 8. 
Rate Protection: 15b. 
Basic Rateo- 22a. 22b. 23a, 26. 28b, 290. 
Contracts: 400. 421% 45, 46. 47a. 
Comb.: Cent. Discounts: 600. 61a, 61b, 62b, 62e. 
Cancellation: 71a. 730. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates eff. November 15. 1981. (Card No. N-L-1.) 
Card received November 20. 1981. 

O. SPOT ANNOUNCEMENTS 
(8 months or more) 

-I minute- -1 minute-
Per wk: Per wk. Per mn. Per wk. Per me. 
I time.... 5.00 21.60 8 times_ 29.20 126.70 
2 times.. 9.60 41.80 9 times.. 32.50 141.00 
3 times_ 13.40 50.20 10 times.... 34.80 151.20 
4 times.. 16.30 70.70 11 times.... 37.40 162.30 
5 times.. 19.50 84.50 12 times._ 40.00 173.50 
6 times.. 23.00 99.70 13 times.... 42.70 185.00 
7 times.. 26.00 112.80 14 times_ 45.30 196.50 

15 times.... 47.80 207.00 21 times._ 61.30 268.00 
18 times.... 53.60 232.50 24 times.... 69.60 302.00 

(Less than 6 months) 
I time.... 6.70 29.20 10 times.... 45.10 
2 times.. 12.40 53.80 11 times.... 48.40 
3 times.. 17.20 74.60 12 times.... 51.60 
4 times.. 21.10 91.50 13 times.... 54.70 
5 times.. 26.30 114.20 14 times.... 57.50 
6 times.. 30.40 130.23 15 times__ 60.30 
7 times.. 34.30 148.30 18 times._ 70.60 
8 urnes.. 37.50 162.60 21 times.... 80.30 
9 times.. 41.30 179.20 24 times.... 89.80 

7. PACKAGE PLANS 
SALES PRODUCING PACKAGE 

Within 1 day: 
5 announcements.. 21.50 10 announcements.... 38.20 
T announcements.. 28.80 15 announcements._ 50.20 

30 seconds-75% of 1-minute rate. 
15 seconds-60% of 1-minute rate. 

8. PROGRAM TIME RATES 
(6 months or more) 

-5 minutes- -1/4 hr.- -1/2 hr.-
Per Per Per Per Per Per 

Per week: wk. mo. wk. mo. wk. mo. 
1 time., 11.20 48.80 15.90 69.00 30.10 150.50 
2 times 15.60 67.80 28.50 114.90 53.60 232.50 
3 times 20.40 38.50 38.90 160.00 72.20 312.80 
4 times 25.50 110.60 45.90 199.20 87.50 379.00 
5 times 30.50 132.20 55.10 239.00 99.80 432.50 
6 times 34.40 149.00 64.60 277.00109.10 473.20 
7 times 38.20 165.8073.60 319.00 119.20 517.00 

(Less than 6 months) 
t time_ 13.60 59.10 23.90 103.80 41.110 181.80 
2 times 22.00 95.40 39.90 173.10 75.70 328.50 
3 times 28.70 115.80 47.80 200.20 94.00 407.50 
4 times 32.90 142.50 59.60 258.50 117.80 511.90 
5 times 30.80 155.20 70.10 303.90 131.60 572.40 
6 times 29.60 171.50 77.40 335.20 101.80 658.50 
7 times 43.50 188.20 87.60 379.60 162.00 703.00 

1 hour-170% of 1/2-hour rate. 

CLAYTON 
St. Louis County-Map Location H-4 

See SIMS consumer market map and data at begin-
ning of the State. 

195.50 
210.00 
224.00 
237.00 
240.20 
262.00 
300.10 
348.00 
389.00 

See St. Louis 
(including Clayton, Mo.; Granite City, Ill.) 

CLINTON 
Henry County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KDKD 
1951 

Media Code 4 226 1360 4.00 
Osage Broadcasting Co. Inc.. Box 113. Highway 13, 

N., Clinton, Mo. 64735. Phone 816-885-4801. 
I. PERSONNEL 
General Manager-William R. Tedrick. 
Station Managelyle Lemen. 

3. FACILITIES 
1,000 w. days; 1280 Ice. Nan-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4e. 5. 60. 8. 
Rate Protection: 10b. 11b. 12h. 13h. 14b. 
Basic Rates: 22b. 23a. 24b, 25a, 28b, 29a. 
Contracts: 400. 45, 46, 48. 
Cancellation: 700. 70e, 73a. 

TIME RATES 
Itates effective April 1, 1951. (Card No. I.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. A min. 11 

1 time.... 50.00 32.00 18.00 9.00 6.00 
26 times.. 47.50 30.00 17.00 8.50 5.85 
52 times.. 45.00 28.00 16.00 8.00 5.70 
104 times_ 42.50 26.00 15.00 7.50 5.40 
156 times.. 40.00 24.00 14.00 7.00 5.10 
260 tintes.. 37.50 22.00 13.00 6.50 4.8(1 
312 times.. 35.00 20.00 12.00 8.00 4.50 

(•I One minute or less. 
7. PACKAGE PLANS 

SATURATION PACKAGE 
10 or more spots used in one day, discount.-- 25% 

COLUMBIA (2 AM; 1 FM) 
Boone County-Map Location F-3 

See SIMS consumer market map and data at begin-
ning of the State. 

KFRU 
1925 

American Information Network 

Subscriber to the NAB Radie Code 
Media Code 4 226 1445 3.00 
KFRU, Inc., Box 718. U. S. 40 E. at Jena. U. S. 

63 (Southbound), Columbia, Mo. 65201. Phone 
314-449-4141. 

I. PERSONNEL 
President-H. J. Waters, Jr. 
General Manager--Mahlon R. Aldridge, Jr. 

2. REPRESENTATIVES 
Grant Welsh & Company. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kg. 

Non-directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only: no rash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2a, 2b, 3a. 3b, Sc. 3d, 4a. 4d, 5. thi. 

7b. 8. 
Rate Protection: 15h. 
Basic Rates: 20h. 21a, 21b. 21d, 22a, 22b, 23a, 24b, 

27. 28a, 28c. 29a. 
Contracts: 40a. 41. 44a. 45. 46. 50, 51b, 51e. 
Comb.: Cont. Discounts: 606, 00g. 601. 131a. 
Cancellation: 71a. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
Eft 5/1/68-Reed 4/3/68. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

WKLY: 60 120 18x 24x 360 
AA   8.00 7.00 6.00 5.00 4.50 
A   6.00 5.00 4.50 4.25 4.00 

30 sec: 80% of 1-min. 
CONSECUTIVE WEEK DISCOUNTS 

13 wk-5% 26 wk-10% 52 wk-15% 

KTGR 
1955 

e 
Subscriber On the NAB Radio Code 

Media Code 4 226 1530 2.00 
Tiger Broadcasting Co.. RUM, Box 412. Tiger 

Hotel. Columbia. Mo. 65201. Phone 314-449-2433. 
I. PERSONNEL 
General Manager-Louis W. Shelburne. 
Commercial Manager-Norbert Evers. 
Program Director-Robert C. Finot, Jr. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
South-C. K. Beaver and Associates. Inc. 

3. FACILITIES 
250 w. days: 1590 ice. Non-directional. 
Operating schedule: sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
onerational hours. For non-simulcast facilities see 
KTGR-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a. 40. 4d, 5. 6a. 713. 8. 
Rate Protection: 10g. 11g. 12g, 13g, 14g, 15b, 15d. 
Basic Rates: 2011. 21a, 22b, 23a, 24b, 25e, 23. 28h 

20e. 29b. 50. 33a. 
Contracts: 40a, 41. 42a. 43. 44a. 45. 47a, 49, 510. 
Comb.: Coot. Discounts: 600. 61b, 62a. 
Cancellation: 700. 70e, 71a, 73a. 
Prod. Services: 80. 82. 
Member: Magic Circle Network. 

TIME RATES 
Rif 6/1/69-Ree'd 4/25/69. 

AAA-Mon thru Sun 6:30-9 am & 3-6 pm. 
6. SPOT ANNOUNCEMENTS 

5 tl 10 tl 15 ti 20 tl 25 tl 
I min.  6.50 5.50 4.50 4.00 3.50 
30 see  5.20 4.40 3.60 3.20 2.80 

10. SPECIAL FEATURES 
WEATHER & BULLETIN BOARD REPORTS 

Ix 50x 130x 160e 
AAA   6.00 5.00 4.50 3.75 
Includes 40 seconds of commercial time. 

FEATURES 
40 see: 30 sec rate plus 20%. 
960x-5% 1920x-10% 2880x-15% 

KTGR-FM 
1967 

Media Code 4 226 1531 0.00 
Tiger Broadcasting Co., Box 412, Columbis, Mo. 

65201. Phone 314-449-2433, 2434. 
I. PERSONNEL 
General Manager-Louis W. Shelburne. 
Commercial Manager-Norb Evers. 
Program Director-Robert C. Pinot, Jr. 

MISSOURI 
2. REPRESENTATIVES 

George T. Hopewell, Inc. 
South-C. K. Beaver & .Associates, Inc. 

3. FACILITIES 
ERP 3,000 w.; 96.7 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 150 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
am-local sunrise and sunset-mIdnight. For simulcast 
facilities see KTGR. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
See KTGR listing for coded regulations. 
Member: Magic Circle Network. 

TIME RATES 

Bates are identical to KTGR. See that listing. 

DE SOTO 
Jefferson County-Map Location H-4. 

See SltDS consumer market map and data at beginning 
of the State. 

KHAD 
1968 

Media Code 4 226 1485 9.00 
De Soto Broadcasting Co., Inc., De Soto, Mo. 63020. 

Phone 314-586-8577. 
I. PERSONNEL 
General Manager-Pinkney B. Cole. 
Commercial Manager-Gene Presson. 
Prog. & News Dir.-Iton West. 

3. FACILITIES 
1,000 w.; 1190 kc. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11h, 12b. 13b, 14b. 
Basic Rates: 200, 22a, 22b, 23a, 24a, 241). 26, 28b, 

250. 
Contracts: 40a, 45, 46, 47e. 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61c. 62b, 62e. 
Cancellation: 70a, 70t, 71a, 73a. 
Affiliated with KBS and MRS. 

TIME RATES 
No. 1 Eff 9/1/68-Reed 7/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 200 52x 780 I56X 312e 

1 min.. 4.00 3.75 3.50 3.00 2.75 2.25 
7. PACKAGE PLANS 

10 ti 20 ti 30 tl 45 01 
Per wk  37.50 70.00 97.50 120.00 

8. PROGRAM TIME RATES 
Ix I3x 260 52e 78x 1560 312e 

1/2 hr  20.00 19.00 18.00 16.00 15.00 14.00 13.00 
1/4 hr   10.00 9.50 9.00 8.50 8.00 7.50 7.00 
5 min  7.00 6.50 6.00 5.50 5.00 4.50 4.00 

10, SPECIAL FEATURES 
Time, Temperature, Weather-20 wds (max) includes 
20 word spot (min 15). 2.00. 

DEXTER 
Stoddard County-Map Location J-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KDEX 
1955 

Media Code 4 226 1615 1.00 
Dexter Broadcasting Co_ Box 380, Dexter, Mo. 

63841. Phone 312-624-3591. 

I. PERSONNEL 
Partner & Gen'l Her-Jerry Grojean. 

2. REPRESENTATIVES 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1590 kc. Non-directional. 
Operating schedule: 5:50 am-local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2b, 3s. 3d, 4a, 4d, 5, 6a, 8, 
Rate Protection: 15a, 15b. 15e, 16. 
Basle Rates: 210, 21b. 21c, 21d, 22a, 22b, 23a, 2.3b, 

24a, 24b. 24c, 25a, 26, 27. 28a, 28e. 29a, 29b. 
30, 32a, 33b. 

Contracts: 40a, 420, 42e. 46, 47a, 47e, 48, 49, 51b. 
Comb. Cont. Discounts: 60a, 60d. 
Cancellation: 705. 70e. 
Prod. Services: 80, 82. 
Member: Magic Circle Network. National Agltadlo 
Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 2/1/69-Rec'd 1/20/69. 
6. SPOT ANNOUNCEMENTS 
PER YR: 80x 160x 260x 
1 min.  1.95 1.60 1.65 
30 sec.  1.40 1.30 1.20 
12 sec or less, ea  .55 

7. PACKAGE PLANS 
PER WK: 10 ti 20 tl 40 ti 
30 sec  1.40 1.30 1.20 

8. PROGRAM TIME RATES 
PER WK: 2 min 5 min 10 min 1/4 hr 1/2 hr 
1 _... 2.50 5.00 7.50 10.50 16.00 
3 U____________-_ 2.25 4.50 6.50 8.50 14.00 
6 U.............__......_... 2.00 4.00 5.50 6.50 11.00 

DONIPHAN 
Ripley County-Map Location H-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KDFN 
1963 

Media Code 4 226 1700 1.00 
Jack G. Hunt, Hunt Bldg., 204 Washington St., 

Doniphan, Mo. 63935. Phone 996-8311. 
I. PERSONNEL 
Manager-Jack G. Hunt. 

(This listing continued on next page) 
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MISSOURI 

Doniphan-K D F N-Continued 
2. REPRESENTATIVES 
Magie Circle Tune sates 
Continental Radio Sales. 

3. FACILITIES 
1.000 w.; 15UU lie. Non-directional. 
Opera t I ng schedule: Daytime. 

4. AGENCY COMMISSION 
15% en time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 38, 3b, 4a, 4e, 5, 6e, 7b. 
Rate Protection: 100. lia, 12a, 13a, 14a. 
Basic Rates: 20a. 22b, 23a, 246, 250, 26, 28b, 29a. 
Contracts: 40a, 48. 
Comb.; Cont. Discounts: 606, 60k, 61a. 616, 61e, 626, 

62e. 
Cancellation, 71a, 73a. 
Affiliated with KBS Radio Network. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective February 1. 1963. 
Rates received January 18. 1963. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE 

5. ti 4.25 260 tl 35e 
156 ti  5.75 31', ti 3.25 

8. PROGRAM TIME RATES 
1 hr 1/2 lw 1/4 hr 5 min 

52 ti  . 42.50 25.50 17.00 8.50 
156 ti  ..... _ 37.50 22.50 15.00 7.50 
260 ti..._._ ...... _  ________ 35.00 21.00 14.00 7.00 
312 ti    32.50 19.50 13.00 6.50 

EAST PRAIRIE 
Mississippi County-Map Location J-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KYMO 
(formerly KGCL) 

1965 
Media Cede 4 226 1785 2.00 
Usher Broadcasting, Box 123, East Prairie, Mo. 

63845. Phone 314-649-3597. 
I. PERSONNEL 
President-James Glanville. 
Vice-Pros. & Sta. Mgr.-Barney Webster. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 
Magic Circle Time Sales. 

3. FACILITIES 
250 w.; 1080 kc. Non-directional. 
Operating schedule: 6 am-5 pm. CST. 

4. AGENCY COMMISSION 
No rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, la, 3h. 5. 6a, 7b. 
Rate Protection: 10b, lie, 12a. 13a, 14a, 15e. 
Basic Rates: 216. 
Contracts: 42e. 516. 
Comb.: Cont. Discounts: 606, 610. 
Cancellation: 70d. 73a. 
Prod. Services: 80. 
Member: Magic Circle Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October, 1965. 
Rotes received December 10, 1965. 

6. SPOT ANNOUNCEMENTS 
I min (•) 1 min (*) 

1 ti  2.00 1.50 624 ti  1.00 .80 
52 ti... 1.75 1.35 936 ti  .85 .70 
156 ti  1.50 1.29 1248 ti 75 .60 
312 ti  1.25 1.00 

(") Less than I minute. 
8. PROGRAM TIME RATES 

I hr 1/2 ht 1/4 hr 10 min 5 min 
1 ti._ ...... ... _ 28.00 14.00 7.00 6.00 4.00 
52 ti  24.00 12.00 6.50 5.50 3.50 
156 ti  22.00 11.00 6.00 5.00 3.00 
312 ti  20.00 10.00 5.00 4.00 2.50 
624 ti  4.00 3.00 2.00 
Programs and spots cannot be combined to earn fre-
quency discounts. All prices net. 

10. SPECIAL FEATURES 
Sunday religious programs-10% discount. 

ELDORADO SPRINGS 
(1 AM; 1 FM) 
Cedar County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KESM 
1961 

Media Code 4 226 1870 2.00 
Paul Vaughn. Box 129, 200 Radio Lane, Eldorado 

Springs. Mo. 64744. Phone 417-876-4422. 
STATION'S PROGRAMMING DESCRIPTION 

NEsisi; programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every hour with national, international. local 
area, and community news. Extended newscasts at 
7:30 am, noon, 4:45 pm. 7:45-11 am middle-of-the-
read music with time out at 10 am for swap shop 
and women's program. 11 am-1:30 pm country and 
western with news, farm markets, farm show, and 
weather. 1:30-4 Dm middle-of-the-road music. 4-4:45 
pm rock music. 5 pm sports. 5:10-6 pm light classic 
music. Sun programming, religious 7 am-1 pm, light 
classic 1-4:45 pm. M-Sat 6-7:30 am country and 
western music with farm markets, weather, and news. 
Contact Representative for further details. Reed 
9/29/67. 

I. PERSONNEL 
Station Manager-Ainslee Fowler. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Magic Circle Time Sales. 

3. FACILITIES 
500 w. days; 1580 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4d, 5, Ga. lb. 
Rate Protection: 10e. 11c. 12e, 13e. 14e, 
Basle Rates: 20b. 220. 25a, 286, 28e. 
Contracts: 40a, 46. 47e, 48, 49, 51b. 

Comb.: Cont. Discounts: 80a, 62d. 
Cancellation: 73a. 
Prod. Services: 81, 82. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective November 1, 1965. 
Rates received October 8, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti 2.50 2.00 104 ti. 2.00 1.50 
52 ti  2.25 1.75 260 ti+..._._ 1.75 1.25 

7. PACKAGE PLANS 
(Hp to 1 minute, minimum 5 announcements a day) 
10 ti ..... ____  2.25 50 ti ..... ___-___-_ 1.75 
25 ti  2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

I ti  30.00 17.50 10.00 5.00 
13 ti  26.00 15.00 8.00 4.00 
26 ti  25.00 14.00 7.50 3.75 
52 ti  24.00 13.00 7.00 3.50 
104 ti  22.00 12.00 6.00 3.25 
156 ti  20.00 10.00 5.50 3.00 
260 ti  18.00 9.00 5.00 2.75 
312 ti  16.00 8.50 4.75 2.60 
365 ti  15.00 8.00 4.50 2.50 
Rate conditions: 15% added for guaranteed time. 
Maximum contract term, 1 year. 

KESM-FM 
1965 

Media Code 4 226 1871 0.00 
Paul Vaughn, Box 129, 200 Radio Lane, El Dorado 

Springs, Mo. 64744. Phone 417-876-4422. 
STATION'S PROGRAMMING DESCRIPTION 

KESM-FM: See KESM for programming description. 
I. PERSONNEL 
Station Owner-Paul Vaughn. 
Station Manager-Ainslee Fowler, 
Women's Director-Lucille Hardison. 

3. FACILITIES 
ER? 3.000 w.; 107.1 me. 
Operating schedule: 6 am-6 pm daily. CST. 
Antenna ht.: 145 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 30. 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10e. lle. 12e. 13e, 14e, 
Basic Rates: 20b, 22a, 25a, 28b, 28e. 
Contracts: 40e. 46, 47e, 48a, 49, 51b. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 73a. 
Prod. Services: 81, 82. 

TIME RATES 
Rates effective November 1, 1965. 
Rates received October 8, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

1 ti... 2.50 2.00 104 ti........... 2.00 1.50 
52 tl  2.25 1.75 260 1.1-1-....-- 1.75 1.25 

7. PACKAGE PLANS 
(Up to I minute, minimum 5 announcements 

per day) 
10 ti_____  _ ......... 2.25 50 1.75 
25 ti  2.05 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
I ti  . 30.00 17.50 10.00 5.00 
13 ti... ...... ......... 26.00 15.00 8.00 4.00 
26 ti.   25.00 14.00 7.50 3.75 
52 U._   24.00 13.00 7.00 3.50 
104 tt 22.01 12.00 6.00 3.25 
1513 ti.. 20.00 10.00 5.50 3.00 
260 ........ _ .... 18.00 9.00 5.00 3.00 
312 ti. 18.00 8.50 4.75 2.80 
365 ti  15.00 8.00 4.50 2.50 
Rate conditions: 15% added for guaranteed time. 
Maximum contract term, 1 year. 

FARMINGTON 
Si, Francois County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KREI 
1947 

Media Code 4 226 1955 1.00 
Midwest Broadcasting System. Box 270, Farmington, 
Mo. 63640. Phone 314-756-5125. 

I. PERSONNEL 
Owner-Cecil W. Roberts. 
Gen'l & Com'l Mgr.-James It. Roberts. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1.000 w. days; 800 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with KISS. 
Member: Magic Circle Network. 

TIME RATES 
No. 1 Eff 11/1/47-Ilee'd 10/19/56. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 

1 min  4.50 4.20 3.90 

8. PROGRAM TIME RATES 
Ix 13x 26x 

1 hr......_ 60.00 56.25 52.50 
1/2 hr___ 37.50 34.50 31.50 
1/4 hr.-_ 18.75 17.25 15.75 
5 min. _ 7.50 6.75 6.00 

FESTUS 
Jefferson County-Map Location 11-4 

See SRDS consumer market map and data at begin. 
sing of the State. 

52x 1048 156x 
3.60 3.30 3.00 

52x 
48.75 
28.50 
14.25 
5.25 

I04x 
45.00 
25.50 
12.75 
4.50 

156x 
41.25 
22.50 
11.25 
4.15 

KJCF 
1961 

Media Code 4 226 2040 1.00 
United Broadcasting, Inc.. Box 192. N. Mill St., 

Festus, Mo. 63028. Yellowstone 7-3810. 

I. PERSONNEL 
Gen'l & Sta. Mgr.-Raymond C. Davis. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1,400 Ice. Non-direc-
tional. 
Operating schedule: 6 am-10 pm. C.S.T. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 

TIME RATES 
' Rates effective May I. 1961. (Card No. 1.) 

Card received March 13. 1962. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 30 
hr. hr. min. min. min. sec. 

1 time  35.00 20.00 16.00 12.00 ___ 4.00 
13 times._ 33.50 19.50 15.50 11.75 - 9.85 
26 times__ 32.00 19.00 15.00 11.50 3.70 
52 times  30.50 18.50 14.50 11.00 C6.6 3.55 

104 times._ 29.00 18.00 14.00 10.75 4.85 8.40 
156 times  27.50 17.50 13.50 10.50 4.65 3.25 
260 times._  26.00 17.00 13.00 10.00 4.50 3.00 

FLAT RIVER 
St. Francois County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KFMO 
1947 

e 
Subscriber to the NAB Radio Code 

Media Code 4 226 2125 0.00 
Oscar C. Hirsch, St. Joseph Dr., Flat River, Me. 

63602. Phone 314-431-2000. 
STATION'S PROGRAMMING DESCRIPTION 

KFMO: Programmed for general interest. 
NEWS: 5 min on hour, headlines on half hour. 
Weather every 15 mm with 5 complete weather. 
casts daily. 6-9 am air personalities, religious topics, 
news, telephone participation programs, women's pro-
grams. 10 am-noon middle-of-the-road music, local 
news. Noon-3 pm religious music, world news, 
country and western music. 3-6 pm local news, snorts. 
middle-of-the-road music. 6-9 pm local, national, 
international, and regional news. 9-11 pm teenage 
music, news and middle-of-the-road music. SPORTS: 
live national baseball, professional football, high 
school and college basketball and football. Contact 
Representative for further details. Reed 7/13/67. 

I. PERSONNEL 
Owner-Oscar C. Hirsch 
Menem-Jews. F Collins. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3, FACILITIES 
1,000 w days, 250 w. nights. 1240 kc. Non-direc-

tional. 
Operating schedule: 6 am-11 pm. CST, 

4. AGENCY COMMISSION 
15/0: lime only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 2b, Sa, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. lla. 12a, 13a, 14e, 15b. 16. 
Basie Rates: 2013, 210. 21b, 22a, 23a, 28a, 28e. 290. 

2913, 30, 31, 33a. 
Contracts: 40a, 41, 42a, 420. 43, 44b, 45, 46. 47a. 

49, 50, 51a. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 61b, 62a, 62d. 
Cancellation: 1.70a, 70e, 71){1, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

(*) 14 days' prior written notice. 
TIME RATES 

Eff 12/1/68-Rec'd 11/4/68. 
6. SPOT ANNOUNCEMENTS 

lx 26x 52x 104x 156x 312x 
100 wds  7.00 6.75 8.50 6.00 5.50 5.00 
30 sec  5.00 4.50 4.25 4.00 3.50 3.25 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x I56x 312x 

1 hr  60.00 57.00 54.00 48.75 44.00 39.50 
1/2 hr  36.00 34.50 32.75 29.50 26.50 23.75 
1/4 hr  24.00 22.75 21.00 18.75 16.75 15.00 
5 min.  12.00 11.50 10.75 9.50 8.00 7.00 

FREDERICKTOWN 
Madison County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KFTW 
1963 

Media Code 4 226 2210 0.00 
Robert F. Neathery, Box 71, Fredericktown, Mo. 

63645. Phone 314-783-4481. 
STATION'S PROGRAMMING DESCRIPTION 

KFTW: Programmed for all family. 
5-8 am e and w music, 2 men, market reports, inter-
views, county agents reports, local livestock market 
coverage. 8-10 am middle-of-the-road music, air per-
sonalities, audience participation. 10 am-noon gospel, 
country and western music, request. Noon-4 pm air 
personalities, standards music. 4-10 pm top 40 music, 
air personality. NEWS: 5 min at :30. Extended 
newscasts early, midmorning, noon, late afternoon, 
night. Daily editorials. Mobile news units. SPORTS: 
high school football. basketball, baseball play-by-
play, college football. Games home and away, live. 
Contact Representative for further details. Rec'd 
8/2/67. 

I. PERSONNEL 
General Manager-John Billingsley. 

2. REPRESENTATIVES 
Magic Circle Time Sales. 

9. FACILITIES 
1000 w.; 1450 kg, Non-directional. 
Operating schedule: 5:00 am-11:00 pm daily. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 405. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective   

Rates received April 20, 1.965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 

8. PROGRAM TIME RATES 
1 le 1/2 hr 1/4 hr 10 min 5 min 

60 ti  32.00 18.00 11.00 7.50 5.60 
125 ti  28.00 16.00 9.75 6.50 5.20 
250 ti  24.00 15.00 8.50 5.50 4.80 

FULTON 
Callaway County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KFAL 
1950 

IMO 
Media Code 4 226 2295 1.00 

KFAL, Inc., Box 581. 1805 Westminster Ave., Ful-
ton, Mo. 65251. Phone 314-642-3341. 

STATION'S PROGRAMMING DESCRIPTION 
KFAL: Programmed for general interest. 
AIR PERSONALITIES handle all segments on in-
formal basis. MUSIC: 6-8 am country and western, 
8-11:30 urn middle-of-the-road and talk shows, 11:30 
am-2:30 pm country and western, 2:30-7 pm middle-
of-the-road and current popular. NEWS: extended 
regional news and weather broadcasts, 6:15 am, 7 
am, 8 am, 10 am, noon & 5 pm. FARM: 6:30 am 
12:15-1 pm, live and taped farm and market reports 
with regional farm representatives. Contact Repre-
sentative for further details. Rec'd 3/31/69. 

I. PERSONNEL 
clonerai Manager-Bud Pratt. 

2. REPRESENTATIVES 
Savaill/Gates. Inc. 

3. FACILITIES 
1,000 w. days; 000 ke. Non-directIonal. 
Operating schedule:  . CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3s. 3d. 4a, 4d, 5, 13a, 7b, 8. 
Rate Protection: 10a, 12e. 130, 14a, 15b. 
Basic Rates: 20b, 21d, 22b, 23a. 25a, 26, 28b, 

28e. 29a. 
Contracts: 400, 42d, 45, 46. 470. 48. 
Comb. Cont.. Discounts: 60a, 61b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/68-Reed 3/31/60. 
6. SPOT ANNOUNCEMENTS 

26x 52x 104x 156x 260x 312x 365x 
1 min 7.00 6.80 6.80 6.40 0.20 5.00 4.80 
30 sec 5.00 4.80 4.60 4.40 4.20 4.00 3.80 
15 sec 4.00 3.80 3.60 3.40 3.20 3.00 2.80 

7. PACKAGE PLANS 
7-DAY PLAN 

10 tl 15 ti 20 tl 90 ti 50 tl 
I min  65.00 93.50 120.00 174.00 275.00 
30 sec  45.00 64.50 80.00 114.00 175.00 
15 sec.   35.00 49.50 60.00 84.00 125.00 

8. PROGRAM TIME RATES 
26x 52x I04x 156x 260x 312+ 

1/4 hr  22.00 20.80 19.80 16.80 14.60 12.60 
10 min  16.50 15.60 14.90 12.80 10.90 9.50 
5 min.  11.00 10.40 9.90 8.40 7.30 6.90 

HANNIBAL (1 AM; I FM) 
Marlon County-Map Location G-2 

See SRDS consumer market map and data at begin' 
ning of the State. 

K G RC (FM) 
1968 

Media Code 4 226 2340 5.00 
Great River Communications, Inc., Box 1017, 3702 
Palmyra ltd., Hannibal, Mo. 63401. Phone 314-
221-2221. 

I. PERSONNEL 
Operations Manager-Frank E. Laughlin. 
Sales Manager-Mel Eizea. 
Traffic Manager-Ted Hogge. 

S. FACILITIES 
ER? 100,000 w. (horiz.), 100,000 W. (vert.); 92.9 

me, Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 490 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d. 4a, 5, 6b, 7b, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21e. 22a, 22b, 23a, 24a, 

24b, 24e. 250. 26, 27, 280, 28e. 29a, 
Contracts: 40a, 41, 42a, 4413. 46, Mb, 51e. 
Comb.; Cont. Discounts: 651, 60f, 601, 61a, 61b, 

62b, 62d. 
Cancellation: 70b, 70e 71a, 72a, 73b. 
Prod, Services: 80, 81, 82. 
Affiliated With American FM Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME• 

Eff Rec'd 4/1/69. 
AA-6 am-6 pm. 
A-6 pm-11 pm. 
B-il pm-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

WKLY: 1 ti 201 13 ti 28 ti 52 ti 104 tl 
AA   12.00 8.00 7.00 6.00 5.50 4.50 

7.00 6.00 5.00 4.50 3.50 
B ....... 6.00 4.00 3.50 3.00 2.75 2.25 

PER YR: AA A 
8.00 7.00 4.00 

  7.50 6.50 3.75 
156 x 7.00 6.00 5.50 

6.50 5.50 3.25 
6.00 5.00 3.00 

312 x. 5.50 4.50 2.75 
364 x. 5.00 400 2.50 
728 x  . 4.00 3.00 2.00 
1092 x  3.50 2.50 1.75 
30 sec: 75% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

AA ------................ -______ 60.00 30.00 22.50 15.00 
  45.00 22.50 16.50 11.25 

)3 .... __._...-   25.00 12.50 9.25 6.25 
(Hannibal continued on next page) 
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KHMO 
1941 

Media Code 4 226 2380 1.00 
Mark Twain Broadcasting Co.. 413 Broadway, Hanni-

bal. Mo. 63401. Phone 314-221-3450. 
STATION'S PROGRAMMING DESCRIPTION 

KHMO: Programmed for adults. FARM; 5-7 am & 
noon-1 pm 21-Sat. 4 man farm and news morning 
block with interviews, live markets, county agent 
reports. NEWS: on hour in 5, 10 & 15 min segments 
except 7-8:15 am & 11:55 am-12:30 pm. 4 man 
news. 4 auto, 1 aircraft mobile units. Audience 
phone participation 10:05-11 am M-Sat. SPORTS: 
local area high school football and basketball and 
college football. MUSIC: 5-7 am & 1-3 pm country 
and western. Other times general popular except 
M-Sat 7-10 pm rock and roll. Contact Representa-
tive for further details. Rec'd 7/10/67. 

I. PERSONNEL 
President-Jarrell A. Shepherd. 
General Manager-James F. Jae. Jr. 
Salem Manager-Joe Gross. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

3. FACILITIES 
5,000 w. days; 1.000 w. nights; 1070 kn. 

Directional-separate patterns day and night. 
Operating schedule: 5 am-10:15 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only: month's,. 

5. GENERAL ADVERTISING See coded regulation 
General: la. 2b, 3a. 4a. 5, 60. 7a, 8. 
Rate Protection: 10d, lid, 12d. 13d, 14d, 15b. 16. 
Basic Rates: 20b, 21e, 22a, 23a, 24e. 24b, 24e. 25a, 

27, 28a. 20e. 285. 2913. 
Contracts: 40a. 41, 45. 46. 47e, 515. 
Comb.: Cont. Discounts: 60a. 61e. 
Cancellation: 70a. 70e. 73e. 72. 73a, 73b. 
Prod. Services: 80, 81. 82, 

TIME RATES 
No. 15 Eft 4/1/69-Rec'd 3/14/69. 

AA-5:30-9 am, noon-1 pm & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 x 52x 104x 156X 
1 min  13.00 12.50 12.25 12.00 
30/20 sec  9.00 8.60 8.20 7.85 
10 sec  6.00 5.75 5.50 5.25 

CLASS A 
1 min  12.75 9.50 9.00 8.50 
30/20 sec  7.50 7.10 6.75 630 
10 sec  5.00 4.75 4.50 4.25 
All spots combinable. 

7. PACKAGE PLANS 
AA A 

PER WK: I min 30/20 10 see 1 min 30/20 10 see 
6 11  12.75 7.50 5.00 11.70 6.00 4.00 
12 ti  12.50 7.10 4.75 11.00 5,60 3.75 
18 ti  12.00 6.75 4.50 10.40 5.20 3.50 

8. PROGRAM TIME RATES 
1/2 hr 25 min 1/4 hr 5 min 

ix  90 50 30 20 
52   54 43 29 19 

WGEM 
QUINCY 

City of license, Quincy. Ill. 

Considered by American Entertainment Network as 
their Quincy, Ill.-liannibal, Mo. outlet. 

See listing under Quincy. Ill. 

HOUSTON (1 AM; 1 FM) 
Texas County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KBTC K B T C-FM 
1962 1965 

Subscriber to the NAB Radio Code 

Media Code 4 226 2465 0.00 
Radio Company of Texas County. Inc., Box C. E. 
Hay. T. Houston, Mo. 65433. Phone 417-967-3353. 

I. PERSONNEL 
Manager-Kenneth W. Henderson. 
Program Director-Don Ross. 

2. REPRESENTATIVES 
Magic Circle Time Sales. 

3. FACILITIES 
1,000 w.: 1250 he. Non-directional. 
Operating schedule: 5:30 am-7:30 pm. CST. 
FM-EltP 3.(100 w.: 99.3 mc. 
Operating schedule: 6 arn-11 pm. 
Antenna ht.: 270 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, la, 3a, lb. 4a. 4d. 5, On, 7b. 
Rate Protection: 10b, 11b. 12b. 13b. 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b. 26, 28b, 

29a. 
Contracts: 40a, 45, 46, 47e. 48. 
Comb.; Cont. Discounts: 60a. 61a, 61b, 61e. 62b, 620 
Cancellation: 70a. 70e. 71a. 73a. 
Affiliated with ERS and MRS. 
Member: Magic Circle Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 5/1/69-Rec'd 5/26/69. 
6. SPOT ANNOUNCEMENTS 
PER MO: I ti 6 ti 11 ti 80+ 
1 min  3.00 2.50 1.40 1.25 
30/20/10 sec  2.50 2.00 1.20 1.10 

DISCOUNTS 
10% on 13-meek contract, 1-minute spots only. 
Minimum 80+ spots per month. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60.00 30.00 15.00 8.00 6.50 
13 x  40.00 20.00 7.50 6.00 4.50 
26+   35.00 19.00 5.50 4.00 3.75 

Jackson County-Map Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

See Kansas City, Missouri 
(including Kansas City, Kans.; Independ-
ence, Mo.; Liberty, Mo.; Fairway, Kans.; 
Merriam, Kans.; Mission, Kans.) 

JEFFERSON CITY (2Am) 
Cole County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KLIK 
1953 

.et( 
AVERY-KNODEL, INC. 

A Panax Station 

Media Code 4 226 2550 9.00 

Panax Corporation, Box 414, 410 E. Capitol St., 
Jefferson City, Mo. 65101. Phone 635-4136. 

I. PERSONNEL 
President-John P. McGoff. 
General Manager-Stan G. Grieve. 
Program Director-Don R. Grady. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
5,000 w. days; 950 ke. Non-directional. 

4. AGENCY COMMISSION 

15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded 

General: lb, 2a. la. 4a, 5, 6a, 8. 
Rate Protection: 10d, 14d. 
Basic Rates: 23a, 24a, 24e. 25e, 29e. 
Contracts: 40a. 45, 47a. 
Comb.: Cont. Discounts: 60f, 601. 
Cancellation: 70a, 70e. 71e. 
Prod. Services: 82. 
Sold in combination with KFEQ. St. Joseph. Mo 
Announcements purchased on KFEQ may be added 
to the KLIK total to earn most favorable rate for 
both stations: 1.e.. 20 spots per week on KLIK, add 
5 snots on KFEQ and earn 25 per week package rate. 
Schedules do not have to be IdenticaL 
The above also applies to program rates. 

TIME RATES 

Rates effective June 1, 1964. (Card No. 3.) 
Card received April 1. 1964. 

Class AA-6:00-9:00 am and 11:30 am-1:00 pm Mtn 
thru Sat; 4:00-6:00 pm Mon thru Fri. 
Class A-5:30-6:00 am and 9:00-11:30 am Mon thru 
Sat; after 1:00 pm Sat; 1:00-4:00 pm and after 6:00 
Pm Mon thru Fri; all day Sun. 
Class B-All times. 

regulations 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

- 26 wk - - 52 wk --
PER WK: ea tot ea tot ea tot 
1-5 ti  16.00   14.00   13.00   
6 ti  14.00 84.00 13.00 78.00 12.00 72.00 
12 ti  13.00 156.00 12.00 144.00 11.00 132.00 
18 ti  12.00 216.00 11.00 198.00 10.00 180.00 
24 ti  11.00 264.00 10.00 240.00 9.00 216.00 
36 ti  8.00 288.00 

20/30 SECONDS 
1-5 ti  14.00   12.00 
6 ti  12.00 72.00 11.00 66.00 
12 ti  11.00 132.00 10.00 120.00 
18 it  10.00 180.00 9.00 162.00 
24 ti  9.00 216.00 8.00 192.00 
36   8.00 288.00 7.00 252.00 

CLASS A 
1 MINUTE 

1-5 ti-------- 14.00   12.00   11.00 
6 ti  12.00 72.00 11.00 66.00 10.00 60.00 
12 ti  9.00 108.00 
18 ti  10.00 180.00 9.00 164.00 8.00 144.00 
24 ti  9.00 216.00 8.00 192.00 7.00 168.00 
56 ti  8.00 288.00 7.00 252.00 6.00 216.00 

20/30 SECONDS 
1-5 ti  12.00   10.00 9.00   
6 ti  10.00 60.00 9.00 54.00 8.00 48.00 
12 ti  9.00 108.00 8.00 96.00 7.00 84.09 
18 ti  8.00 144.00 7.00 126.00 6.00 108.00 
24 ti  7.00 168.00 6.00 144.00 5.00 120.00 
36 ti  6.00 216.00 5.00 180.00 4.00 144.00 
Minutes and 20/30 seconds may be combined for fre-
quency discounts. Advertisers may earn number-of-
weeks discount within contract year. Multiple products 
of the same parent company may combine for all 
applicable discounts, as if placed by a single product 
advertiser. 

8. PROGRAM TIME RATES 

ALL TIMES 
30 5IINUTBS 

PER WK: (.) 13 wk 26 wk 52 wk 
1 ti  90.00 75.00 65.00 60.00 
3 ti  75.00 60.00 55.00 50.00 
5 ti  65.00 50.00 45.00 40.00 
6 ti  60.00 45.00 40.00 35.00 

15 MINUTES 
1 ti  60.00 48.00 44.00 40.00 
3 ti    54.00 42.00 38.00 30.00 
5 ti  46.00 36.00 32.00 22.00 
6 ti  42.00 32.00 28.00 20.00 

5 MINUTES 
1 ti  38.00 
3 ti  32.00 
5 11  28.00 
6 il  26.00 
CI Less than 13 weeks  

1937 

Subscriber to the NAB Radio Code 

Media Code 4 226 2635 8.00 
Mid-America Television Co., Monroe at Capital. 

Jefferson City, Mo. 65102. Phone 314-636-3137. 
STATION'S PROGRAMMING DESCRIPTION 

MVOS: Programmed for adults, young adula and 
teens. 
NEWS: 20% local and regional. 10% network na-
tional and international, 10% 15 min news at 7 am, 
12:30 pm, 5:30 pm. Otherwise 5 min every 30 min. 
2 man news staff. MUSIC 65%: middle-of-ths-road, 
except 3-5 pm when rock and roll is used. Country 
and western 5:30-7 am. AIR PERSONALITIES han-
dle all segments. SPORTS 10%: all live major 
league baseball home and away, live college football. 
local play-by-play basketball and football. FARM 
5%: county agent reports, livestock markets and 
rural interest features. County fair remotes. Sat and 
Sun music primarily middle-of-the-road. Public 
affairs and serious music programmed Sun night. 
Reed 8/14/67. 

I. PERSONNEL 
President-William A. Batos. 
General Manager-William It. Natsch, Jr. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1240 he. 

Non-directional. 
Operating schedule: 5:30 am-midnight. CST. 

4, AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b. la. lb, Se, 3d. 45. 4d, 5, 6a, 

7b, 8. 
Rate Protection: 105. Ild, 12d, 13d, 14d. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22a, 23a, 24b, 

25a, 26, 28a, 29e. 
Contracts: 40a, 41, 44a, 44b, 45, 46. 47a. 48, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 601. 61a, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 82. 
Affiliated with MRS and EDS. 

TIME RATES 
Et! 6/1/68-Rec'd 5/22/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x I56x 260x 365: 500e 

1 min 6.00 5.50 5.20 4.85 4.50 4.10 3.05 3.65 
30 sec 5.00 4.50 4.00 3.65 3.35 3.10 2.;-.0 2.75 

7. PACKAGE PLANS 
10 DAYS OR LESS-ROS 

10 ti 20 tl 30 ti 40 ti 50 ti 
1 min__ ....... ..... 5.00 4.50 3.75 3.40 3.00 
30 sec  4.00 3.00 2.75 2.50 2.25 

10 SECONDS-ROS 
PER WK: 1 ti 15 ti 25 ti 
13 wk.  1.75 1.40 1.10 

8. PROGRAM TIME RATES 
lx 13x 26x 52x 104x 156x 260x 

1/4 hr  25.00 22.50 19.50 16.00 13.50 11.00 9.00 
10 min  20.00 17.50 15.00 13.00 11.50 10.010 8.00 
5 min.  14.00 12.00 10.50 9.25 8.25 7.00 6.00 

JOPLIN (4 AM; 1 FM) 
Jasper County-Map Location D-6 

See SIIDS consumer market map and data at begin-
ning of the State. 

KFSB 
1948 

American Entertainment Ntwk 

Media Code 4 226 2720 8.00 
Four States Broadcasters, Inc., Box 1395. 401 Schlf-

ferdecker St., Joplin, Mo. 64801. Phone 417-624-
1310. 

I. PERSONNEL 
President-ilarry Easley. 

10.00 60.00 Tice-Pres. & Gen'l Mgr.-W. H. Clark. 
0.00 108.00 Program Director-Ed Johnson. 
8.00 144.00 2. REPRESENTATIVES 
7.00 168.00 Meeker Radio. Inc. 
6.00 216.00 South, Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 1310 ke. 
Directional-separate patterns day and night. 

Operating schedule: 6:00 a.m. to 11:00 p.m. week-
days: 7:00 a.m. to 11:00 p.m. Sunday. CST. 

4. AGENCY COMMISSION 
15% on time only: nn cash discount. 

5. GENERAL ADVERTISING See coded relulations 
General: la, la, lb. 3a, 3d, 4a, 4d. 5. 6a. 7b. 8. 
Rate Protection: 10a, Ila, 121, 131, 14b. 15a, 15b. 

16. 
Basic Rates: 20b. 21a, 21b, 220, 22b, 23a, 24b, 24e. 

25a. 26. 27, 28a, 28e. 29e, 32b. 
Contracts: 400. 41, 42b. 42e, 44e, 44b. 45, 46, 47d, 

48, 49. 50, 510. 51b, 51e. 
Comb.: Cont. Discounts: 60b, 60g. 601, Me, 62b. 
Cancellation: 70b. 70d, 71a, 72. 73a. 73b. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 5 Et! 12/1/67-Rec'd 1/30/68. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104: 156x 260x 

1 min  15.00 14.00 13.00 12.00 11.00 9.90 8.00 
30 sec  9.00 8.50 8.00 7.50 6.60 600 5.00 

7. PACKAGE PLANS 
PER WK, EA: 10 ti 15 tl 20 ti 30 tl 
1 min  95.00 127.50 160.00 210.00 
30 sec.  67.50 90.00 115.00 150.00 
Multi-Spot Plan spots are subject to no further dis-
count and do not combine with other spots to earn 
frequency discounts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 mln 

1 z  110.00 65.00 40.100 25.00 
13 x  100.00 60.00 37.90 24.00 

26.00 24.00 20.00 26 x  95.00 55.00 35.00 23.00 
20.00 18.00 15.00 52 x  90.00 50.00 32.50 22.00 
18.00 16.00 12.00 104 x  85.00 45.00 30.000 19.00 
16.00 14.00 10.00 150 x  80.00 42.50 27.50 17.50 

260 x  75.00 40.00 25.00 15.00 

KOAM 
PITTSBURG, KANSAS 

City of license, Pittsburg, Kansas. 
Considered by NBC as their Joplln. Mo. outlet.. 
See listing under Pittsburg, Kansas. 

KODE 
1946 

CBS Radio Network 
Subscriber to the NAB Radlo Code 

Media Code 4 226 2805 7.00 
Gilmore Broadcasting Corp., 1928 W. 13th St., Joplin, 
Mo. 64801. Phone 417-623-7260. TWX 417-781-
0209. 
STATION'S PROGRAMMING DESCRIPTION 

KODE: Daytime programmed for adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
standard and popular format. NEWS: 10 min every 
hour, public affairs, programming, weather reports. 
lost and found pet reports, fishing reports, farm news 
and weather. SPORTS: carry baseball and football 
schedule, local stock car races. Public affairs include 
women's programs and local interview programs with 
city manager, school superintendent, social security, 
state employment service, county extension agent, etc. 
Nighttime format aimed at young audience with top 
40 featuring local disc jockey presentation 7-11 pm. 
Contact Representative for further details. Reed 
8/29/67. 

I. PERSONNEL 
Pres. es< Treas.-James S. Gilmore, Jr. 
Vice-Pres. & Gen'l Mgr.-D. T. Knight. 
Assistant Manager-Jay Corrington. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
1,000 w. Sayo, 250 w. nights; 1230 kg. 

Non-directional. 
Operating schedule: 5:30 a.m. to 11:05 p.m. CST. 

4. AGENCY COMMISSION 
15%. no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is. 313, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 1213, 13b, 101. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 420. 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 60k, 62b. 
Cancellation: 70a, 70e, 71a, 73e. 
Affiliated with CBS Radio Network. 

TIME RATES 
Err 1/1/65-Reed 2/26/65. 

6. SPOT ANNOUNCEMENTS I min 20/30 10/15 
6.80 4.25 

13 x  8,15 6.50 4.05 
26 x 7.80 6.25 3.90 

5.90 3.70 
104 z  6.80 5.45 3.40 
156 x   6.20 4.95 9.10 
260 x 5.35 4.30 2.70 
312 ..... ...... .......... _ ..... 5.00 4.00 2.50 

7. PACKAGE PLANS 
PER WK, ROS: 6 ti 12 01 18 tl 24 01 
1 m in 8.25 800 7.50 7.00 
20/30 sec...-....._ .............. _ .... 6.60 6.40 6.00 5.60 
10/15 sec  4.15 4.00 3.75 3.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln min 

1   68 38 25 20 15 
DISCOUNTS 

13x-5% 52x-15% 156x-25% 312x-35% 
26x-10% 104x-20% 260x-30% 

KQYX 
1962 

Media Code 4 226 2890 9.00 
William B. Neal Broadcasting Co., Box 152, 2510 
W. 20th St., Joplin. Mo. 64802. Sunset 1-1313. 
STATION'S PROGRAMMING DESCRIPTION 

KQYX: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
at :55, mobile negs reports each hour, news head-
lines at :28. 6 am-sign-off top 40 music. 2:30 pm 
interviews. 5 roen sports show. SPORTS: all local 
high school and college football and basketball games 
as broadcast schedule permits. Contact Representa-
tive for further details. Rec'd 6/17/68. 

I. PERSONNEL 
President-William B. Neal. 
National Sales Manager-Claud Taylor. 
Station Manager-Fred Botching. 

2. REPRESENTATIVES 
Bal Walton & Company. Inc. 

3. FACILITIES 
250 a. Saya; 1560 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% nn time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, lb, 3d, 4a, 4d, 5. 600. 7b. 8. 
Rate Protection: 10d, lle. 12e, 13e, 14e, 15a, 15b. 
Basic Rates: 20b, 21a, 21b. 21e, 22e, 22b, 23a, 24b. 

24e. 25a, 26. 28b, 28e. 29b, 30. 32a, 33b. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46. 47e, 48, 

49, 51s, 51b. 51c. 
Comb.; Cont. Discounts: 60b, 60e. 60d, 60e, 60f, 60h, 

601, 61e, 61b, 620, 62d. 
Cancellation: 705, 70d, 71a, 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with HAS Radio Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
EST 1/1/68-Rec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS I mln 30 see 10 sec 
1 z  15.00 12.00 6.00 
11 x    14.08 11,585.50 
26 x  13.00 11.25 5.25 
52 x  12.00 10.50 5.00 
104 x  11.00 9.50 4.75 
208 g  10.00 9.00 4.50 
416 x  9.00 8.00 4.35 
832   8.00 7.00 4.25 
1000 x  6.00 5.00 4.05 

(This listing continued on next page) 
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MISSOURI 

Joplin-K Q Y X-Continued 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
50 ti 75 01 100 ti 

1 min  600 750 90-1 
10. SPECIAL FEATURES 

NEWSCASTS 
PER WK: Ea PER MO: Ea 
3 x  10 30 x  - 8 

KSYN (FM) 
1960 

e 
Media Code 4 226 2975 8.00 

William B. Neal Broadcasting Co., Box 152, 2510 
West 20th St.. Joplin, Mo. 64802. Phone 417-781-
1313. 
STATION'S PROGRAMMING DESCRIPTION 

KSYN (FM): Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
at :55. 6 am-5 pm middle-of-the-road music. 5 pm-
12M top 40 music. 10:30 am & 2:30 pm public inter-
view programs. SPORTS: local high school and college 
football and basketball games. Firecracker 400 stock 
race plus 6 URN stock car races. Contact Representa-
tive for further details. Rec'd 6/17/68. 

I. PERSONNEL 
Owner-William B. Neal. 
Sales & Sta. Mgr.-Claud Taylor. 

2. REPRESENTATIVES 
Gert Banchez and Associates. 

3. FACILITIES 
ERP 100,000 w. (hertz.). 100,000 w. (vert.); 92.5 me. 
Operating schedule: 6:00 eta-mitinight daily. CST. 

4. AGENCY COMMISSION 
15% on time on,). no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KQYX listing for coded regulations. 
Affiliated with American FM Network. 
Member: Geri Bunchez & Associates Group. 

TIME RATES 
Eff 8/1/69-Reed 7/30/69. 

6. SPOT ANNOUNCEMENTS 
I x 1 Ix 26e 52e I04x 

1 min.  15.00 14.00 13.00 12.00 11.00 
30 sec  12.00 11.50 11.25 10.50 9.50 
10 see  6.00 5.50 5.25 5.00 4.75 

2082 4I6x 832e 1000e 
1 min  10.00 9.00 8.00 6.00 
30 sec  9.00 8.00 7.00 5.00 
10 sec  4.50 4.35 4.25 4.05 

7. PACKAGE PLANS 
WKLY: 50 tl 75 tl 100 ti 
1 min.  600 750 900 
PER MO: 31) ti 60 tl 
1 min or less  3.45 2.88 

8. PROGRAM TIME RATES 
I x 7e 14e 28e 

55 min  57.50 51.75 46.00 40.25 
1/2 hr  40.25 35.65 31.05 26.45 
1/4 he  28.75 24.15 19.55 14.95 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK, EA: PER MO, EA: 
3 ti  10 30 ti  8 

WMBH 
1927 

Subscriber to the NAB Radio Code 

Media Code 4 226 3060 8.00 
Joplin Broadcasting. Inc., 13th and Monroe, Joplin, 
Mo. 64801. Phono 417-781-1777. 

I. PERSONNEL 
President- -David R. Fransen. 
Station Manager-Ray Lacey. 

2. REPRESENTATIVES 
Alan Turbot Assoclates, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net charges for station facilities. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 5, 6a. 
Rate Protection: 10e, 11a, 12a, 13e, 14a, 15b. 
Basic Rates: 20a, 21a, 21b, 226, 24a, 24b, 24e, 25a, 

27, 28b, 28e. 29e, 296. 30, 31. 32b. 
Contracts: 40a, 40c, 41, 426, 42d, 43, 44b, 46, 49, 

51e. 51b. 51e. 
Comb.: Cont. Discounts: 60h. 
Cancellation: 70b. 70d, 716, 73a. 736. 
Prod. Services: 80, 81. 82. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective April 5, 1560. (Card No. T.) 

Card received April 6, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 min. 
hr. hr. hr. min. or less 

1 time 60.00 38.00 25.00 15.00 7.50 
13 flutes 57.00 36.10 23.75 14.25 7.13 
26 times 54.00 34.20 22.50 13.50 6.75 
52 times 51.00 32.30 21.25 12.75 6.38 
104 times 48.00 30.40 20.00 12.00 6.00 
156 titnes 45.00 28.50 18.75 11.25 5.65 
260 times 42.00 26.60 17.50 10.50 5.30 

7. PACKAGE PLANS 
Per tv.. ek : 1 min. 30 days: 1 min. 

10 times  67.50 26 times  152.10 
15 nines  95.70 52 times  296.40 
20 times  120.00 78 thnes  429.00 
SO times  169.50 104 times  504.40 

130 Umes___--- 548.00 
NOTE: Station break announcements same rate as 
1-minute announcements, hut copy must be confined 
to 40 words or less except by special arrangement. 

KANSAS CITY no AM; 9 FM) 
(including Kansas City, Kans.; Independ-
ence, Mo.; Liberty, Mo.; Fairway, Kans.; 
Merriam, Kans.; Mission, Kans.) 
Kansas City, Mn.. Jackson County-Map Location 
C-3. 
Kansas City, Kans., Wyandotte County-Map Loca-
tion C-3. 
Independence, Mo., Jackson County-Map Location 
C-3. 
Liberty, Mo., Clay County-Map Location C-3. 
Fairway, Kans., Johnbon County - Map Location 
L-3. 
Merriam. Kans., Johnson County-Map Location 
L-3. 
Mission, Kans.. Johnson County-Map Location C-8 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This Is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities Involved. It is part of the 
time buying function to determine e•tent of indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

KB EA KBEY (FM) 
1957 1961 

MISSION, KANS. KANSAS CITY, MO. 

NBC Radio Network 

A King Louie Station 
Media Code 4 226 3145 7.00 
K. L. Broadcasting Corp., 5829 Outlook, Minden, 
Mans. 66202. Phone 913-432-1480. 
STATION'S PROGRAMMING DESCRIPTION 

KBEA: Programmed for adults and young adults. 
MUSIC: middle-of-the-road albums interspersed with 
general popular hits. NEWS: 5 min network on 
hour, 7 am-11 pm. 5 min local 7:05, 8:05 am & 
4:05, 5:05 & 10:05 pm. 5 min sports 7:25 am & 
5:10 pm. Sports headlines 7:10, 8:10 am & 5:45. 
6:10 pm. Local and national news headlines on half 
hour Sat and Sun. Live major college football. 
Baseball - World Series. ENTERTAINMENT: Big 
band dance party Sat 10 pm-12M, Children's stories 
and music Sun 8-9 am. Pre-recorded local symphony 
orchestra Sun 1-2 pm. COMMERCIAL POLICY: 14 
minutes maximum permitted 6-9 am, 4-7 pm. All 
other periods permit 12. Contact Representative for 
further details. Reed 11/22/68. 

1. PERSONNEL 
Pres. & Gen'l Mgr.-Ken Qualfe, 
Program Director-Keith Painton. 
Station Manager-Ruth Young (KBEY-FM). 

To Cover 

KANSAS 

/Dorn\ 
STOP 

\ HERE / 

Turn to the Topeka Market Sec-
tion for the full story on the big, 
bustling, beautiful Eastern Kan-
sas Coverage Story. 

Only WIBW Radio DOMINATES 
the Topeka trade area-45 coun-
ties with nearly two-thirds of the 
population, the prime Kansas 
market, according to Sales Man-
agement's Surveys of Buying 
Power. Call Avery-Knodel...or 
913 CR 2-3456. 

IC 
RADIO • 580 • TOPEKA 

Broadcast Service of Stauffer Publications 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
South, Southeast, Southwest-Mario Messina Ceno-
Roots'. 

3. FACILITIES 
1.000 w. days. 500 a'. nights; 1480 kc. 
Operating schedule: 6:00 am-midnight Mon thru Sun. 
CST. 
FM-ERP 160,060 w; 104.3 me. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, 3a. 3d, 4e, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10a, lid, 12g, 13g, 14a. 15e. 15b. 
Basle Rates: 206, 216, 22a, 22b, 23a, 24b, 24e, 25e, 

28b, 28e. 29b, 30. 
Contracts: 40a. 41. 426, 446. 45, 46. 47e. 48, 51e, 
Comb.: Cont. Discounts: 606, 60e, 601, 61e. 626, 62d, 
Cancellation: 70b, 70e, 71e, 72, 73e, 736. 
Affiliated with NBC. 

TIME RATES 
No. 3 Elf 11/1/68-Rec'd 11/6/68. 

AA-Mon thru Fri 6-9 am. 
A-Mon thru Friday 4-7 pm. 
B-Mon thru Fri 9 am-4 pm; Sat & Sun 6 am-7 pm. 
C-Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 01 10 ti 20 ti 30 ti 40 ti 
AA   16 15 14 13 12 

  14 13 12 11 10 
  12 11 10 9 8 
  10 9 8 7 6 

30 SECONDS 
AA   14 13 12 11 10 
A   12 11 10 0 8 
  10 9 8 7 6 
  8 7 6 5 4 

10 see: 50% of 1-min. 
10. SPECIAL FEATURES 

NEWSCASTS OR PROGRAMS 
5-min: 150% of 1-min. 1/4 hr: 300% of 1-min. 
10-min: 200% of 1-min. 

KB IL 
1967 

LIBERTY 

DUD 
Subscriber to the NAB Radio Code 

Media Code 4 226 3175 4.00 
Clay Broadcasters, Inc., Box 256, Liberty, Mo. 64068, 
Phone 816-781-6600. 
STATION'S PROGRAMMING DESCRIPTION 

KBIL: Programmed for listeners in 20-40 age group. 
MUSIC: middle-of-the-road albums integrated with 
current popular singles. NEWS: 5 min on half hour, 
local, national and international. Headlines on hour. 
10 min at 7:30 am, 12:30 pm & 5:30 pm. SPORTS: 
10 min at 7:45 am. 12:45 pm & 5:45 pm. Weather: 
at :15 after and at :15 before hour. Religious pro-
gramming 8:15 am-noon on Sun. Contact Representa-
tive for further details. Reed 5/26/69. 

I. PERSONNEL 
General Manager-Robert C. Floyd, 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 500 w.: 1140 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0: time only: 10 days after billing. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 2a, 213, 3a, lb, 3d, 4a, 4d, 5, 6a, 76. 8. 
Rate Protection: 106, lib, 12b, 136, 146. 16. 
Basle Rates: 20a, 206, 21a, 211). 21d, 220, 22b, 230, 

246, 24c. 25c, 28a, 28c, 29a, 30, 31, 33c. 
Contracts: 40a. 41, 42a, 42c. 43. 44b, 45, 46. 47a, 

516, 51e, 
Comb.: Cont. Discounts: 60c1, 60e, 60f, 601, 61b, 62a. 

62d. 
Cancellation: 70a, 70d, 71a, 72, 73b. 
Prod. Services: 89, 81. 82. 

TIME RATES 
No. 5 Elf 7/1/69-Rec'd 7/7/69. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x I56x 3I2x 500x 1000x 

1 min 7.00 6.70 6.40 6.00 5.70 5.50 5.30 5.00 
30 sec 5.60 5.35 5.10 4.80 4.60 4.40 4.20 4.00 
10 see 3.50 3.35 3.20 3.01) 2.85 2.75 2.65 2.50 
Combinable for discount. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK, EA: 18 ti 24 ti 36 ti 48 ti 60 ti 
1 min.  6.00 5.70 5.50 5.30 5.00 
30 sec.  4.80 4.60 4.40 4.20 4.00 
Spots combinable within thls package. 
PER MO, EA: 72 ti 96 ti 144 ti 192 ti 240 tl 
1 min  5.70 5.50 5.30 5.00 4.70 
30 sec  4.60 4.40 4.20 4.00 3.80 
Spots combinable within this package. 

NORTHLANDER SPECIAL 
I min 30 see 10 see 

1000 x  4.70 3.80 2.35 
Minimum of 15 spots per week must be run. 

KBIL 1140 PACKAGE 
30 sec  114 
Must be run in 2 consecutive days, 15 spots per day. 

10. SPECIAL FEATURES 
NEWS AT :3(1 

1 mo 4+ 
5 min  495 425 
Includes open and close and 1-minute spot  
Guaranteed minimum of 75 broadcasts per month. 
WEATHER AT :15 and :45-HEADLINES AT :60 
I mo  325 4+   300 
Includes open and close and 30-second spot. 
Guaranteed minimum of 75 broadcasts per month. 

KCCV 
1947 

INDEPENDENCE, MO. 
Media Code 4 226 3230 7.00 
1G‘Yr. inc.. 43 Concourse Bldg., Blue Ridge Center, 
Kansas City. Mo. 64108. Phone 816-353-8600. 
STATION'S PROGRAMMING DESCRIPTION 

KCCV: Programmed for adults. 
.AIR PERSONALITIES handle all segments. NEWS: 
5 min local on hour, 5 min network on half hour, 15 
min network at noon. 5 man staff, 2 mobile units. 
6-7:30 am gospel music, traffic reports, instant news 
reports. 7:30 am-1 pm religious, drama, sermons, 
services, education, news. 1-2 pm entertainment, 
network programming. 2-3 pm talk, employing air 
personalities, guest interviews, discussions, telephone 

call-Ins, panels, public affairs. 3-7 pm gospel music, 
spirituals, sacred, traffic reports, joutant news re-
ports, audience participation. Contact Representative 
tor further details. Itec'd 5/6/68. 

I. PERSONNEL 
President-Richard Butt. 
Gen'i It Sales Mgr.-Gary Coulter, 
Program Director-Jerry ,lessen. 

2. lit.eriESENIA (IVES 
Luttanental Radio Sales. 

S. FACILITIES 
1.000 w. days; 1510 kc. Non-dlrectional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, lb, 3e, 3d, 4b, 4cl, 5, 61, 

71), 8. 
Rate Protection: 10c, 11e, 12e, 13c, 14e. 
Basle Rates: 206. 21e, 236, 24e, 24b, 24e. 25e. 26. 

28b, 28c, 29e, 29b, 30. 
Contracts: 40a, 41, 42d, 440, 45, 46, 47e. 49, 50, 516, 
Comb.; Cont. Discounts: 606, 60d, 60g, 61e. 62d. 
Cancellation: 70a, 711(1, 71a, 72, 736. 
Cigarette advertising unacceptable. 
Affiliated with lilt& 

TIME RATES 
Rates effective June 15, 1963. 
hates received June 28. 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 time._-_-____ 9.00 208 6.00 
52 tuues....-_____ 8.00 312 tunes.--- 5.00 

104 times  7.00 
7. PACKAGE PLANS 

1-AtiNUTE WEEKLY SATURATION PLAN 
Per week: 
6 times. 9.00 30 times_____-___ 6.00 

12 times  8.50 36 times_________ 5.00 
18 times  8.00 42 times..._-_____ 4.50 
24 times  7.50 
On above spot schedutes 10%, 15% and 20% addi-
tional discount granted for uninterrupted schedules 
of 13, 26 and 52 weeks respectively. 
30-second spots-75% of 1-minute rate. 
1000 time spot special: 1 minute minimum of 10 
spots per week. 
52 week contract: 4.00, each. 

WEEKEND SATURATION PLAN 
30 announcements (15 Saturday and 15 Sunday) 180.00 

ROS DAILY SATURATION PLAN 
(Minimum of 30 per day, maximum of 50 per 

day; maximum 2 days) 
Total for 1 Package Per day- 80.00 

ID TIME CHECK PACKAGE 
Per day: Per month 

10 times (maximum of 6 words)-   290.00 
20 times (maximum of 6 words)  540.00 

Limit of 50 per day. 
10-second, 3u-second and 1-minute announcement, 
rnay he combined to earn maximum discounts. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 65.00 35.00 20.00 15.00 15.00 
52 times   13.50 

104 times   12.00 
208 times 10.50 
312 times.. ...... 9.00 

10. SPECIAL FEATURES 
NEWS PACKAGES 

(5-minute nevrscasts on the hour Monday 
through Saturday) Each Total 

6 times per week.  22.00 132.00 
12 times per  -- 20.00 240.00 
18 times per week____-________ 19.00 342.00 
24 times per week 18.00 432.00 
30 times per week--_____________ 17.00 510.00 

NEWS HI-LIGHTS 
Full sponsorship-60 times per 300.00 
1/2 sponsorship-30 times per week  175.00 
1/4 sponsorship-15 times per week  90.00 

KCJC (FM) 
1959 

KANSAS CITY-MERRIAM, KANS. 

MUM FIMU 
Media Code 4 226 3315 6.00 
Starr Broadcasting Group of Kansas, Inc., 6230 Eby 

St., Merriam, Kans. 66202. Phone 913-722-2505. 

STATION'S PROGRAMMING DESCRIPTION 
KCJC (FM): MUSIC: middle-of-the-road. Program-
ming includes college and high school football and 
basketball, professional soccer games. 3 man news staff 
gives on hour reports, Other programs include: 25 
min M-F women's program of recipes, shopping 
hints, contest and music. Several short, 2-1/2 min, 
features: women's show, fashion, etc. Business news 
5:50 pm M-F. Contact Representative for further 
details. Rec'cl 5/31/68. 

I. PERSONNEL 
President-Peter H. Starr. 
Vice-Pres. & Gen'l Mgr.-James E. Edwards. 

2. REPRESENTATIVES 
Roger Coleman, Inc 

3. FACILITIES 
ERP 75,600 w.; 98.1 me. 
Operating schedule; 24 hours daily. CST. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: is, la, 3a. 36. 4d, 5, 6a, 7b, 8. 
Rate Protection: 106, 11.b. 126, 136, 14b. 
Basic Rates: 200. 22a, 226, 23a, 24a, 24b, 25a, 26, 

286. 290. 
Contracts: 40a, 426, 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 60s, 61a, 61b, 61c. 
Cancellation: 700. 70e, 71a. 73a. 
AM facilities: KUDL. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective October 1. 1965. 
Rates received October 4, 1965. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

Ix 50x 100X 250X 500x 
1 min.  14.00 12.00 11.00 10.00 8.50 
30 sec  12.00 10.00 9.00 8.00 7.00 
10 sec.  7.00 6.00 5.50 5.00 4.25 

ROS ANNOUNCEMENTS 
1 mln  
30 nec................... 7.00 6.00 5.00 4.50 
10 sec  4.50 4.00 3.50 3.00 

(This listing continued on next once) 
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Kansas City-K CJ C (FM)-Continued 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 Mln 

1 50 30 20 DISCOUNTS 
50x-5% 100x-10% 200x-15% 

KCKN and KCKN-FM 
1925 1953 

KANSAS CITY, KANSAS 

e RAB 

Sold In Combination Only: Programmed Separately. 
Media Code 4 226 3420 4.00 
S. P. and S. Radio, Box 1165, 4121 Minnesota Ave.. 
Kansas City. Kans. 66117. Phone 913-321-3200. 

I. PERSONNEL 
Executive Director-Lester M. Smith. 
Station Manager-Glen M. George. 
Program Director-Ted Cramer. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

S. FACILITIES 
1.030 w. days. 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 
FM-ERP 54.000 w.: 94.1 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.:   

4. AGENCY COMMISSION 

5. 15/0 GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 3b, 4a. 4d, 5, ea, 7b, 8. 
Rate Protection: 10b, lib. 
Basic Rates: 20a, 22b, 23e, 29a. 
Contracts: 40e. 45. 46. 
Comb.: Cont. Discounts: 60k. 
Cancellation: 700. 70e. 710. 73e. 
Affiliated with American Information Network. 

TIME RATES 
KCIU,7 and IICKN-FM COMBINATION 

No. 13 Et! 11/1/68-Reed 11/14/68. 
AA-Mon thru Sat 6-9:30 am & 4-7 pm. 
A-Mon thru Sun 9:30 am-4 pm. 
B - Mon thru Sun 7 Pm-6 am; Sun 6-8:30 em & 
4-7 pm. 

6. SPOT ANNOUNCEMENTS 
KCKN & KCKN-FM COMBINATION 

PER WK, I MIN: I ti 601 12 ti 18 ti 24 ti 
AA 40 35 33 30 27 
A....._.._...._.._.._........_...55 30 27 24 21 

20 17 15 13 11 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
KCKN & KCKN-FM COMBINATION 

TOTAL AUDIENCE PLANS 
(1/3 AA, 1/3 A. 1/3 B) 

WKLY: 12 ti 24 ti 36 ti 
Ea   23 19 17 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

CONTINUOUS WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 
All spots combine for frequency discounts. 

KCKN-FM 
1963 

KANSAS CITY, KANSAS 
Sold In Combination Only: Programmed Separately. 
Media Code 4 226 3421 2.00 
S. P. and S. Radio, Box 1165, 4121 Minnesota Ave., 
Kansas City. Kans. 66117. Phone 913-321-3200. 

I. PERSONNEL 
Executive Director-Lester M. Smith. 
Station Manager-Glen M. George. 
Program Director-Ted Cramer. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radlo, Inc. 

3. FACILITIES 
ERP 54,000 w.: 94.1 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.:   

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See KCKN listing for coded regulations. 

TIME RATES 

Sold in combination with KCIIN. 
See that listing for rates. 

KCMO 
1936 

KANSAS CITY, MO. 

CBS Radio Network 
Representen, CBS RADIO 

SPOT SALES 

• 
A Meredith Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 226 3570 6.00 
Keht0 Broadcasting. Division-Meredith Broadcamt-

Ins Co., 125 E. 31st St.. Kansas City, Mo. 64108. 
Phone 816-531-6789. TWX 816-556-0450. 

I. PERSONNEL 
Vice-l'res. & Gen'l Mgr.-E. K. (Joe) Hartenbower. 
Station Manager-R. W. Evans. 
Program Director-Lynn Higbee. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
50.000 w. days. »moo w. nights; 810 te. 
DI rectional-night only. 

Operating schedule: 24 hours daily except Mon mid-
night-5.00 am. CST. 

4. AGENCY COMMISSION 
15/n. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2h, la. 3d. 4a, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10c, 11e. 12e. 13e, 14e. 
Basic Rates: 20a, 21d, 2213. 230, 24b. 25a, 26, 29a. 

31. 32a. 33a. 
Contracts: 40a, 41, 42a. 44a, 45, 46. 47a, 48, 49, 

51b, 51c. 
Comb.: Cont. Discounts: 60b, 60d, 60f, 60h, (tol. 

61a, 626. 

Cancellation: 700. 70e, 71e. 72, 73a, 73b. 
Prod. Services: 80. 82. 
FM facilities: KFMU (FM). 

TIME RATES 
No. 26 Et! 12/17/67-Reed 12/8/67. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3:30-7 pm. 
A-Mon thru Fri 10 am-3:30 Dm; Sat & Sun 6 
7 pm. 
B-Daily 5-6 am & 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AAA 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 tl 
42 40 38 

52 wk.__   42 40 38 36 34 
CLASS AA 

1 wk 40 38 36 34 32 
23 32 30 

CLASS A 
I wet.  32 30 28 26 24 
52 wir.  28 26 24 22 20 

CLASS B 
1 wk..... ...... ........... _ .22 20 18 16 14 
52 wk.  20 18 16 14 12 

20/30 SECOND 
CLASS AAA 

1 wk   37 35 33 31 29 
52 wk.  33 31 29 27 25 

CLASS AA 
1 ................. 32 30 28 26 24 
52 wk.._ ......... ...... 28 26 24 22 20 

CLASS A 
1 wk.  26 24 22 20 18 
52 wk.   23 21 19 17 15 

CLASS B 
1 wk..... ...... .......... 18 17 15 14 13 
52 wk_  15 14 13 12 11 

10 SECOND 
CLASS AAA 

1 wk    23 22 21 20 19 
52 .............. 21 20 19 18 17 

CLASS AA. 
1 wk  20 19 18 17 16 
52 wk  18 17 16 15 14 

CLASS A 
1 wk  17 16 14 13 12 
52 wk.  15 13 12 11 10 

CLASS B 
1 wk  11 10 9 8 7 
52 wk.  9 8 7 6 5 
Spots between classifications take the rate of the 
higher classification. Soots in this section may earn 
frequency discounts from spots in Section II. 

7. PACKAGE PLANS 
MAXIMUM IMPACT PLANS 

Plan I-1/3 Mon thru Fri 6-10 am and/or 3:30-7 
ism: 1/3 Daily 10 am-3:30 pm; 1/3 Sat and Sun 
6-10 am & 3:30-7 pm and/or Daily 5-6 am & 7 
pm-midnight. 
Plan II-ROS Weekend Package pre-emptible with-
out notice. Fri 5 pm thru Sun midnight. 

PLAN I 
PER WK: 12 ti 18 ti 24 ti 36 ti 
1 min.  264 378 480 648 
30/20 sec  216 306 384 504 
10 sec.  132 189 240 32..4 

PLAN II 
PER WK: 6 ti 12t1 18 ti 
1 min.  126 228 270 
30/20 se     102 180 216 
10 sec  66 130 144 
Spots in Section II earn discounts for spots in Sec-
tion I but do not them ,elves earn lower rates. 
Minutes, 30/20 seconds and 10 second spots may be 
cross-combined for MIPs: however, they must be 
properly distributed by time classifications. An ad-
vertiser buying 36 or more MIP spots per week for 
52 weeks earns a 10% discount. 

8. PROGRAM TIME RATES 
A-Dally 6 am-7 pm. 
B-All other times. 

CLASS A 
lx 260 525 I04x I56x 260x 

1/2 hr  180 171 162 154 146 139 
1/4 hr  120 114 108 103 98 93 
10 min  100 95 90 86 82 78 
5 min 60 57 54 51 48 46 

CLASS B 
1/2 hr_________ 108 103 98 93 88 84 
1/4 hr  72 68 64 61 58 55 
10 min  60 57 54 51 48 46 
5 min  36 34 32 30 29 28 

10. SPECIAL FEATURES 
NEIVS-SPORTS-AGRICULTURE 

5 MINUTE 
PER WK: AAA AA A B 
1 ti 65 60 55 40 
4 +    55 50 45 30 

10 MINUTE 
1 
4 + 80 70 60 40 

KFMU (FM) 
1948 

KANSAS CITY, MO. 

70 50 

glie QUALITY MEDIA 
INCORPORATED 

e 1:11:10 pp Fin] 
Subscriber to the NAB Radio Code 

Media Code 4 226 3571 4.00 
KFMU Broadcasting Division-Meredith Broadcasting 

Co.. 125 E. 31st St.. Kansas City. Mo. 64108. 
Phone 816-531-6789. 

STATION'S PROGRAMMING DESCRIPTION 
KFMU (FM): Programmed for adults and young 
adults. 
MUSIC: 90%: general popular with standards, show. 
tunes and middle-of-the-road. 80% instrumental, 
20% single and group vocal. 100% albums, no pro-
gram segments. No personalities. NEWS: 7%: local, 
regional and international on hour 10 times daily. 
Network 7 am & noon. Emphasis on community 
affairs. Weather on hour and half hour. Local and 
national business news with stock market report, 5:05 
pm, II-F. TALK: 3%; editorials 3 times daily, 
analysis and commentary. Sun 10 am & 11:30 pm. 
Public affairs 12:30 pm 51-Sat. COMMERCIAL 
POLICY: 8 commercial minutes per hour maximum. 
Contact Representative for further details. Rec'd 
9/5/68. 

I. PERSONNEL 
Vice-Free. á Gen'l Yign-E. K. Hartenbower. 
Program Director-George Stump. 

2. REPRESENTATIVES 
Quality Media. Incorporated. 

am- 3. FACILITIES 
ERP 100,000 w.; 94.9 mc. Stereo. 
Operating schedule: 6:00-1:00 am Mon thru Bat; 8:00 
am-midnight Sun. CST. 
Antenna ht.-850 ft. above average terrain. 

4. AGENCY COMMISSION 

15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 

General: lb, 2a, 3e. 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: lab. 11h. 12h, 13b, 14b, 15a, 16. 
Basic Rates: 205, 20b, 21b. 21d. 22b. 23a, 24b. 24e. 

25e. 26, 29e. 28c, 295, 32a. 
Contracts: 40a, 41. 42a, 42c, 44a, 45, 46, 475, 48. 

49, 50, 51e. 
Comb.; Cont. Discounts: CM, 60d, 60e. 40f. 60i, 

61a, 62b. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 

Et! 9/1/67-Reed 9/29/67. 

6. SPOT ANNOUNCEMENTS 

Ix 52x 1048 260x 521Ix 1040: 
1 min______ 14.00 12.00 10.00 8.00 7.00 6.00 
30 sec.__ 11.00 9.00 7.00 6.00 5.50 4.00 
10 sec_-__ 5.50 4.50 3.50 3.00 2.50 2.00 
Guaranteed times day or night. 
Spots of any length may be cross-combined for max-
imum frequency. 

7. PACKAGE PLANS 
PER MO: 39 01 
1 min  8.00 

60 tl 90 ti 
7.910 6.00 
5.00 4.00 

10 sec  4.00 3.50 3.00 
BTA day or night. 
Fixed but preemptible. lengths cross-combinable. 

8. PROGRAM TIME RATES 
•I hr 11/2 hr 1/4 hr 5 min 

1 x 70.00 45.00 80.(0 15.00 
13 x   66.50 42.75 28.10 14.25 
26 x  63.00 40.50 27.00 13.50 
39 x. ......... _.-_____  -.._ 59.50 38.25 25.10 12.75 
52 x.... .................... _______ 56.00 36.00 24.00 12.00 
104 x  52.00 32.00 20.00 10.80 
156 x  48.00 28.00 18.00 9.60 
260 x    44.00 24.00 16.00 8.00 
CI or 55 min. 
(t) or 25 min. 

No further discounts. 

KMBR (FM) 
1962 

KANSAS CITY, MO. 

»aim METRO RADIO SALES 

• DOM 
Subscriber to the NAB Radio Code 

Media Code 4 226 3655 5.00 
A Division of Bonneville International Corp., 1049 

Central, Kansas City. Mo. 64105. Phone 816-471-
0980. TWX KC 816-556-3330. 

I. PERSONNEL 
President-Arthur M. Mortensen. 
General Manager-johne Pearson. 

2. REPRESENTATIVES 

Metro Radio Sales. 

3. FACILITIES 
ERP 100,000 w. (hertz.), 100,000 w. (vert.); 99.7 mc. 

Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 950 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 

General: la, 2e, 2b, la. 3b, 3e, 3d, 4a, 5. On. 71). 8. 
Rate Protection: 10b, 11g, 12g, 13g. 14b, 15b. 
Basic Rates: 20b, 21b. 2Id, 221, 22b, 23a, I3b, 246, 

250. 26, 29b, 28e, 29b. 30. 31. 13e. 
Contracts: 40e, 42b, 42d, 43, 45, 46, 47a, 48, 49, 50, 

51a. 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60e. 60d, 00e, 60g. 

601, 61b, 62a. 62b. 638. 
Cancellation: 70b. 70e. 710, 72. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 

No. 4 Et! 9/15/67-Rec'd 10/30/67. 

6. SPOT ANNOUNCEMENTS 
DAY Olt NIGHT 

Ix 52x 104x 260x 506x 1000x 
  15.00 12.00 10.00 9.00 8.00 7.00 

21. 1)/m30in sec_ 13.00 10.00 8.50 7.50 6.00 5.00 
10 sec  6.00 5.00 4.50 3.50 2.10 2.00 

7. PACKAGE PLANS 

DISCOUNTS 
26 wk.  10% 
Advertisers must spend a minimum of 100.00 weekly 
to earn discounts. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

1 x  .2 
Newscasts sold at flat rate, includes time and talent. , 
with no discount for frequency. Minimum-5 per wk. 

MISSOURI 

KMBZ 
1921 

KANSAS CITY, MO. 

»slam METRO RADIO SALES 

RA B 

Subscriber to the NAB Radio Code 

Media Code 4 226 3740 5.00 
A Division of Bonneville International Corp.. 1049 

Central, Kansas City, Mo. 64105. Phone 816-471-
0980. TWX 816-556-3330. 

I. PERSONNEL 
President-Arthur M. Mortensen. 
Vice-Pros, & Gen'l Mgr.-Walt M. Lachman. 
Program Director-Jon A. Holiday. 

2. REPRESENTATIVES 

Metro Radio Sales. 

3. FACILITIES 
5.000 w.; 980 he. DIrectional-night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 3a, 5, 8. 
Rate Protection: 1.0d, 11d, 12d, 13d. I4d. 
Basic Rates: 23a. 
Contracts: 40c, 46. 
Comb.•. Cont. Discounts: 60b. 60k. 
Cancellation: 70e, 73a. 
RATE PROTECTION: Rates quoted herein are guar-
anteed for a period of 13 weeks from the effective 
date of any increase in these rates providing that 
advertising equalling weekly expenditures of 100.00 is 
actually running at time of effective date of increase, 
and providing that these broadcasts continue without 
interruption during rate protection period. 

TIME RATES 

No. B Et! 7/1/68-Reed 7/1/68. 
AA-Mon thru Fri 6-10 am. 
A-Mon thru Fri 3-7 pm. 
B-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-7 
pm. 
C-Dally 7 Dm-1 am & 5-6 am. 
D-Dally 1-5 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
.CLASS AA 1 min 20/30 10 see 

Specified hour or day..- . . . 60 45 30 
PER WE. ROTATINGMON-FRI: 
Less than 6    55 41 28 
6 tL  50 38 25 
12 ti    45 34 23 
18 ti  40 30 20 

CLASS A 
Specified hour or day  55 41 28 
PER MC, ROTATING MON-FBI: 
Less than 6  50 38 25 
6 ti  46 35 23 
12 ti  42 32 21 
18 ti  38 29 19 

CLASS B 
PER WK, ROTATING MON-SUN: 
Less than 6    42 
6 ti (1 per day any 6 days)__-._ 40 
12 ti (2 per day ens, 6 days)-____ 36 
18 ti (3 per day any 6 days)._____ 34 
24 ti (4 per day any 6 days).------ 32 

CLASS C 
PER WE. ROTATING MON-SUN: 
Less than 6  
6 ti (1 per day and 6 days) _......... 
12 ti (2 per day any 6 days).-----
18 ti (3 per day any 6 days) ....... 17 13 9 
24 ti (4 per day any 6 days)  16 12 8 

îe 

32 
30 
27 
26 
24 

21 
20 
18 
17 
16 

21 16 11 
15 10 
14 9 

DISCOUNTS 
Applicable to weeks with expenditure of 100.00 or 
more. Discount applied as earned. 
52 consec uks-10% 

7. PACKAGE PLANS 
PER WEEKLY CIRCULATION PLANS 

WK  1 min 20/30 10 see 
Plan A. 12 ti (2AA, 2A, 4B, 4C).... 336 252 168 
Plan B. 18 ti (IAA. 3A, 6B, 6C).... 468 360 234 
Plan C, 24 ti (4AA, 4A. 8B. 8C).... 552 408 288 
Plan D. 36 ti (6AA. 6A, 12B, 12C) 756 576 396 
Plan E. 48 ti (8AA, 8A, 16B. 16C) 912 672 480 
Must be schedule equally over 7 day period and 
rotate within time classification. 
Offered on a preemptible basis at stations discretion 
for a full rate card advertiser. 
In event of preemption spots will be made good in 
comparable or better time periods at the earliest 
possible convenience and prior to expiration of 
schedule. 
Weekly Circulation Plans earn 52 conoce wks discount. 
Do not contribute to Weekly Circulation Plans for 
further meekly frequency. 
May combine with minutes, newscasts, 20/30. seconds 
& ID's to earn meekly frequency discounts on the 
face of card rates only. 

10. SPECIAL FEATURES 

NEWSCASTS 
10 MIN: AA A B 
1t1  100 90 70 
4+   85 75 60 
5 MIN: 
Iti  65 60 50 
4+   55 50 41, 

FREQUENCY COMBINATION 
Minutes, newscasts, 20/30 seconds and ID's may com-
bine to earn weekly frequency discounts. 

(Kansas City continued on next page) 
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MISSOURI 

Kansas City-Continued 

KPRS 
1949 

KANSAS CITY, MO. 

Independent Negro 

DORE & ALLEN, INC. 

e 
Media Code 4 226 3825 4.00 

KPRS Broadcasting Corp., 2301 Grand Ave., Kansas 
City. Mo. 64108. Phone 816-471-2100. 

STATION'S PROGRAMMING DESCRIPTION 
KPRS: Programmed for adults and young adults. 
MUSIC: popular, rock, rhythm and blues, jazz and 
gospel. AIR PERSONALITIES handle all segments. 
Taped commercials by them are interchangeable. 
NEWS: emphasis on local items every hour at :30. 
Editorialize frequently and are involved in commun-
ity activities. 2 mobile units for on the scene broad-
casting. Air personalities available for remotes. Con-
tact Representative for further details. Rec'd 11/6/67. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-Andrew R. Carter. 
Sales Manager-Jay Carter. 
Program Director-M. M. Carter. 

2. REPRESENTATIVES 

Dore & Allen, Inc. 
South-Bernard I. Ochs Co. 

3. FACILITIES 
1.000 w. days; 1590 kg, Non-directional. 
Operating schedule: 5 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on station tithe only; no each discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2b. 3e. 3d. 4a, 5, 6e. 7b, 8. 
Rate Protection: lob, lib, 1213. 13b, 14b, 15a. 
Basic Rates: 20b, 21a, 21d, 23a, 24b, 25a, 26, 27. 

28e. 
Contracts: 40a, 41, 42d, 45. 46, 47a, 49, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60f, 601, 62d, 
Cancellation: 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS. 

KPOS soul lever 
is up 111 dale 

lu Kansas City 
TODAY'S SOUND 
FOR TODAY'S 
ADVERTISER 

KPRS - Kansas City's 
only all-Negro, 

all-Soul station. 

KPRS signal reaches 
23 counties totalling 

158,689 Negro residents. 

Serving the Kansas City area for more 
than 18 years, KPRS is the city's only 
all-Negro station providing 100% Negro 
programming. 

KPOS 
1000 Watts - AM 
1590 Kc. 

18.5 Kw-FM 
103.3 Mc. 

Represented by 

DORE & ALLEN, INC. 
SOUTH - BERNARD I. OCHS, CO. 

TIME RATES 
No, 7 Eff 6/1/69-Itec'd 5/19/69. 

AA-Mon thru Fri 6-9 am & 3-6 pm; Sat all day. 
A-Mon thru Frl 9 am-3 pm; Sun all day. 

7. PACKAGE PLANS 
CLASS AA 
1 MINUTE 

WKLY: 1 II 12 ti 18 tl 24 ti 30 ti 
1 wk  20.00 19.50 19.00 18.50 18.00 
13 wk  19.50 19.00 18.50 18.00 17.50 
26 wk.  19.00 18.50 18.00 17.50 17.00 
40 wk  18.50 18.00 17.50 17.00 16.50 

30 SECONDS 
1 wk  16.00 15.50 15.00 14.50 14.00 
13 wk  15.50 15.00 14.50 14.00 13.50 
20 wk  15.00 14.50 14.00 13.50 13.00 
40 wk  14.50 14.00 13.50 13.00 12.50 

10 SECONDS 
1 wk  12.00 11.50 11.00 10.50 10.00 
13 wk  11.50 11.00 10.50 10.00 9.50 
26 wk  11.00 10.50 10.00 9.50 9.00 
40 wk.  10.50 10.00 9.50 9.00 8.50 

CLASS A 
1 MINUTE 

1 wk  16.00 15.50 15.00 14.50 
13 wk.  15.50 15.00 14.50 14.00 
26 wk.  15.00 14.50 14.00 13.50 
40 wk.  14.50 14.00 13.50 13.00 

30 SECONDS 
1 wk.  13.00 12.50 12.00 11.50 
13 wk.  12.50 12.00 11.50 11.00 
26 wk.  12.00 11.50 11.00 10.50 
40 wk  11.50 11.00 10.50 10.00 

10 SECONDS 
1 wk.  9.50 9.00 8.50 8.00 
13 wk.  9.00 8.50 8.00 7.50 
26 wk  8.50 8.00 7.50 7.00 
40 wk  8.00 7.50 7.00 6.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 

I x  150 100 75 50 
10. SPECIAL FEATURES 
5 min newseasts-2x applicable 1-min. 

KPRS-FM 

14.00 
13.50 
13.00 
12.50 

11.00 
10.50 
10.00 
9.50 

7.50 
7.00 
6.50 
6.00 

1963 

KANSAS CITY, MO. 
Media Code 4 226 3826 2.00 
KPRS Broadcasting Corp., 2301 Grand Ave., Kansas 

City, Mo. 64108. Phone 816-471-2100. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Andrew It. Carter. 
Sales Manager-Jay Carter. 
Program Director-M. M. Carter. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 

3. FACILITIES 
ERP 18,500 w.• 103.3 me. 
Operating schedule: 6-2 am. CST. 
Antenna ht.-150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KPRS listing for coded regulations. 
Affiliated with MRS. 

TIME RATES 
No. 2 KIT 6/1/67-Ree'd 6/18/67. 

A-All other times. 
7. PACKAGE PLANS 

1 MINUTE 
WKLY: 1 ti 12 ti 18 tl 24 tl 90 tl 
1 wit  10.00 9.50 9.00 8.50 8.00 
13 wk  9.50 9.00 8.50 8.00 7.50 
26 wk  9.00 8.50 8.00 7.50 7.00 
40 wk..   8.50 8.00 7.50 7.00 6.50 

30 SECONDS 
1 ......... _.._  8.00 7.50 7.00 6.50 6.00 
13 wit  7.75 7.25 6.75 6.25 5.75 
26 wk  7.50 7.00 6.50 6.00 5.50 
40 wk  7.25 6.75 6.25 5.75 5.25 

10 SECONDS 
1 wk  6.00 5.75 5.50 5.25 5.00 
13 vik  5.75 5.50 5.25 5.00 4.75 
26 wk.  5.50 5.25 5.00 4.75 4.50 
40 wk  5._5 5.00 4.75 4.50 4.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 

Flat   100 60 40 30 
10. SPECIAL FEATURES 

5-MINUTE NEWSCASTS 
PER WK: 1 wk 13 wk 
5 ti  25.00 22.50 

KUDL 
1953 

FAIRWAY, KANSAS 

Alan Torbet 
Associates, inc. 

Independent 
ciao 

Media Code 4 226 5910 4.00 
Kansas Broadcasting, 6230 Eby, Merriam, Rang. 

62203. Phone 913-722-2866. 
STATION'S PROGRAMMING DESCRIPTION 

KTIDL: Programmed for adults, young adults and 
teens. 
MUSIC: popular. rock, rhythm and blues. Emphasis 
on music. Total of only 12 minutes per hour com-
mercial time. NEWS: at 20 nain before and after 
hour. Contact Representative for further details. 
Itec'd 3/8/68 

I. PERSONNEL 
President-Peter H. Starr. 
Vice-Pres. & Gen'l Mgr.-James E. Edwards. 
Director of Operations-Mike D'Arcy. 

2. REPRESENTATIVES 
Alan Turbot Associates. Inc. 

S. FACILITIES 
5.000 w. days, 500 w. nights; 1380 kc. 

Directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded mulations 
General: In, 2a. 3a. lb, 4a, 44. 5, 6a, 7b, 8. 
Rate Protection: 10e. 11c, 12c, 13e, 14e. 
Basle Rates: 20a, 22a, 22b, 23a, 24a. 24b, 25a, 26, 

28a, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Cancellation: 71a. 73a. 
Prod. Services: 80. 
Talent charges included in time costs are 20% thereof. 
Rates include 25% for production and service 
FM facilities: KCJC (nu. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 2 Eff 5/1/69-Reed 5/9/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
13-Mon thru Sat 7 pm-1 am; Sun all day. 

7. PACKAGE PLANS 
CLASS AA 

(') 1 ti 6 ti 12 ti 18 ti 24 ti 30 tl 
1 min 35 33 31 27 24 .... 
20/30 sec  32 30 27 23 20 

CLASS A 
1 min  30 27 25 23 20 
20/30 sec  28 24 21 20 18 

CLASS B 
1 1   28 26 23 20 19 18 
20/30 sec  .... 26 23 20 18 16 14 

(°) Specified position. 
ID's: 50% of 1-min. 
1-minute station breaks and ID's may be combined 
for maximum frequency. 
Except for specified position, all spots will be 
staggered in time period. 

CONSECUTIVE WEEK DISCOUNT 
52 wit- 5%. 

KW K I (FM) 
1957 

KANSAS CITY, MO. 

FIMU 
Media Code 4 226 3950 0.00 
KWIC' Radio, 1100 E. Meyer Blvd., Kansas City, 
Mo. 64131. Phone 816-333-1820. 

I. PERSONNEL 
President-John B. Ewing. Jr. 
General Manager-Clark Van Dyke, 
Program Director-Bill Morse. 

3. FACILITIES 
ERP 70.000 w.; 93.3 me. 
Operating schedule: 6 am-midnight Mon thru Sat; 
7 am-11 pm Sun. CST. 

4. AGENCY COMMISSION 
35/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3e. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20s. 
Contracts: 40a, 

TIME RATES 
No. 2 Err 10/15/67-Reed 10/30/67. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x I56x 312x 500x 1000x 

1 min 6.00 5.80 5.50 5.30 5.00 4.80 4.50 4.30 
30 sec 4.50 4.35 4.15 4.00 3.75 3.60 3.40 8.25 
10 sec 3.00 2.90 2.75 2.65 2.50 2.40 2.25 2.15 

7. PACKAGE PLANS 

WEEKLY SATURATION PACKAGES 
EA: 18 ti 24 ti 36 tl 48 ti 
I min..............., 5.30 6.00 4.80 4.50 
30 sec.   4.00 3.75 3.60 3.40 

MONTHLY SATURATION PACKAGES 
72 ti 96 ti 144 ti 192 tl 240 ti 

a min- ............... _.  5.00 4.80 4.50 4.30 4.00 
30 sec  3.75 3.60 3.40 3.25 3.00 
Spots combinable with Weekly and Monthly packages. 

CHARTER SPONSOR PACKAGE 
MINIMUM 10 TI PER WK: I min 30 see ID see 
1000 x  3.00 2.25 1.50 

93.3 PACKAGE 
2 CONSEC DAYS, 15 SPOTS PER DAY: 
30 30-sec spots  93.30 

10. SPECIAL FEATURES 
26 wk 40 wk 55 NEWS 
20.00 18.50 5 min news at :55. 

GUARANTEED MINIMUM 100 TI PER MO: 
Per mo  . 495 
Includes sponsor open, news, sponsor 1-minute, news, 
sponsor close. Clients share equally with other anon-
ISOM 

WEATHER 
Weathercasts at :15 & :45. 
GUARANTEED MINIMUM 100 TI PER MO: 
Per mo  300 
Includes sponsor open, weather, sponsor 30 seconds, 
weather, sponsor close. Clients share equally with 
other sponsors. 

DATELINES á WEATHER 
Headlines & Weather at :30. 
GUARANTEED MINIMITM 100 TI PER MO: 
Per mo. 300 
Includes sponsor open, news, sponsor SO seconds. 
weather, sponsor close. Clients share equally with 
other sponsors. 

DISCOUNTS 
After 3 mon-5% After 6 mus-10% 

60 tl 
4.30 
3.25 

K X T R (FM) 
1959 

KANSAS CITY, MO. 
Media Code 4 226 9995 5.00 
Senthesound Broadcasting Association. 15501 Swear-

ingen, Independence, Mo. 64050. Plume 816-257-
4700. 
STATION'S PROGRAMMING DESCRIPTION 

ILXTR (FM): Programmed for adults and young 
adults. 
Music and news station with 5 music commentators. 
NEWS: 5 min every 3 hours. MUSIC: serious (from 
pre-Baroque through classic and romantic to modern), 
90% & semi-classical, showtunes and standards, 9%. 
RELIGIOUS (on Sundays). 1%. COMMERCIAL 
POLICY: maximum of 6 ntinutes per hour. Reed 
7/11/67. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-James A. Christenson, 
Sales Manager-John T. McLean. 

3. FACILITIES 

ERS' 28,000 w.; 96.5 me. Stereo. 
Antenna ht.: 650 ft. above average terrain. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 

15% on net time: no cash discount. 

b. GENERAL ADVERTISING See ended regulations 
General: lb, 3a, 3, 3d, 4b, 44, 5. Ca, 8. 
Rate Protection: 11a, 12h, 13h. 15b. 
Basic Rates: 20a. 21a, 21e, 21d, 23a, 24a, 24b, 24c, 

25s, 27, 28e, 29a, 20. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47a, 48, 49, 50, 
Comb.; Cont. Discounts: 60e, 60h, 61c, 62d. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 81, 82, 

TIME RATES 
No. 7 Elf 4/1/66-Reed 3/30/66. 

A-Mon thru Fri 5-11 pm; Sat & Sun noon-11 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE ANNOUNCEMENTS 

CLASS A 
1 6 13 26 

Per week: wk. wks, wks. wks. 
1-7 times 12.50 11.50 10.50 9.50 
8-13 times 12.00 11.00 10.00 9.00 

14 times 11.50 10.50 9.50 8.50 
21 times 10.50 9.50 8.50 7.50 

CLASS B 
80% of Class A. 

7. PACKAGE PLANS 

ROS MONTHLY PLAN 
-1 minute- -30 seconds-
Each Total Each Total 

30 times........,,., 6.00 180.00 5.00 150.00 
60 times  5.00 300.00 4.00 240.00 
90 times  4.00 360.00 3.50 315.00 
20-second announcements-75% of 1 minute rate. 

8. PROGRAM TIME RATES 

CLASS A 
I HR: lx I3x 26x 

A,,..,_....., 65 60 55 
  50 45 41 

1/2 hr: 80% of hour rate. 

10. SPECIAL FEATURES 

NEWS & WEATHER 
lx I3x 260 52x 104x 156x 260x 312x 

1/4 hr  25 23 21 19 17 15 14 13 
10 min  22 21 19 17 15 13 11 9 
5 min---- , 15 14 13 12 11 10 9 8 

39 
mks. 
9.00 
8.50 
8.00 
7.00 

52 
wks. 
8.50 
8.00 
7.50 
6.50 

WDAF 

52x I04x 
50 45 
37 33 

1922 

KANSAS CITY, MO. 

al KATZ RADIO 
EAST 

I56x 3123 
40 35 
29 25 

Tait Stations 
Media Code 4 226 4080 5.00 
Taft Broadcasting Co.. Signal 11111. Kansas City, Mo 

64108. Phone 818-753-4567. TWX 910-771-204T. 

I. PERSONNEL 

Vire-Pres. & Gen'l Mgr.-Nick Bolton. 
Sales Manager-Bill Kaletta. 
Program Director-Jack Elliott. 

2. REPRESENTATIVES 
Katz Radio. East. 
Taft Sta, Sales Offices: See Rep & 51/0 pages. 

3. FACILITIES 
5.000 w.; 610 ke. Non-directional. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, Sa. 4a, 44, 5, 6a, 76, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 15a, 15d. 16. 
Basic Rates: 200, 20b, 21a, 21b, 214, 22a, 22b, 23a, 

25a. 2813, 20b, 32b, 33a. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47a, 48, 49, 

51e, 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601, 61a, 

62b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 30 Elf 8/1/69-Rec'd 8/6/69. 

6. SPOT ANNOUNCEMENTS 

AA-Mon thru Sat 6-10 am. 
A-Mon thru Sat 3-7 pm. 
B-Mon thru Fri 10 am-3 pm; Sat & Sun all day. 
C-All other times. 
PER WK, 1 MIN: I ti 6 tI 12 tl 18 tl 24 ti 
AA   50 47 45 42 41 
A   46 44 42 39 38 
  36 35 34 32 30 
  26 25 24 22 20 

20/30 sec: 80% of 1-min. 10 see: 50% of 1-min. 
All spots, regardless of length or class, may be 
combined for discount purposes. 

8. PROGRAM TIME RATES 

AA-Mon thru Sat 6-10 am. 
A-Mon thru Sat 3-7 pm. 
B-All other times. 

--AA-- --A--
PER WK: 10 min 5 min 10 min 5 min 10 min 5 min 
2 ti  95 65 85 60 65 50 
6 ti  80 55 70 50 55 40 

(Kansas City continued on next page) 
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Kansas City-Continued 

W D A F-FM 
1961 KANSAS CITY, MO. 

Taft Stations 
Media Code 4 226 4081 3.00 
Taft Broadcasting Co., Signal 11111, Kansas City, Mo. 

64108. Phone 816-753-4567. TWX 910-771-2047. 
I. PERSONNEL 
Division General Manager-John Lawrence, Jr. 
Station Manager-Bryce Cooke. 
Program Director-Jane Pryor. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 
Taft Sta. Sales Offices: See Rep. & 5/0 pages. 

3. FACILITIES 
ERP 31,000 w.; 102.1 me. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht ? 950 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 3a, 4a, 44, 5. 6. 7b, 8. 
Rate Protection: 10h, 12h, 14h, 15a, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 214. 220. 22b, 23e, 

28b, 32b. 
Contracts: 40a, 41, 42a, 43, 44a, 45. 46, 48, 49, 51e. 
Comb.; Cont. Discounts: 60b, 604. 60e, 60f, 601, 61a, 

62b. 
Cancellation: 70a, 70e, 71e. 72, 73e. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment. Network. 
Member: The Groskin Group. 

TIME RATES 
Elf Reed 1/2/68. 

6. SPOT ANNOUNCEMENTS 
lx I5x 300 60e 125e 250e 800e 

1 min 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
8. PROGRAM TIME RATES 

lx 150 30e 60x 125e 250e 508e 
1 hr  63 60 57 54 51 48 46 
1/2 hr  47 45 43 41 39 37 35 
5 min  26 25 24 23 22 21 20 

WH B 
1922 

KANSAS CITY, MO. 

BLAIR e RADIO 
• R IB 

A Stan Owned Station 
Subscriber to the NAB Radio Code 

Media Code 4 226 4165 4.00 
Stern Broadcasting Co.. 106 W. 14th St., Kansas 

City, Mo. 64105. Phone 816-221-8300. 

Send continuity instructions to Operations Desk at 
above address. 

I. PERSONNEL 

Chairman-of-the-Board & President-Robert H. Stars. 
General Manager-R. G. Reames. 
National Sales Manager-Ed Schulz. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
10,000 w, days, 5.000 w. nights; 710 ke. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily. CST. 
4. AGENCY COMMISSION 

15/0 net chargea for time; payable when rendered. 
5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 3b, 4e. 5. 6a, 713. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle ltates: 20a, 23a, 24a. 24e. 25e. 
Contracts: 40c, 42e, 45, 46. 
Comb.: Cont. Discounts: 60e, 62b. 
Cancellation: 70b, 70e, 71a, 72. 
Prod. Services: 80. 
Affiliated with Blair Represented Network. 

TIME RATES 
Elf 7/1/68-Rec'd 5/31/68. 

AA-Mon thru Fri 6-10 am. 
A-Mon thru Fri 3-7 pm. 
B-Mon thru Fri 10 am-3 pm & 7-10 pm; Sat 6 am-
10 pm. 
C-Sun 7 am-10 pm. 
D-Mon thru Sun 10 pm-1 am. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: (a) 1 ti 6 ti 12 ti 18 ti 24 tl 30 tl 
1 min...... 90.00 70.00 65.00 60.00 55.00 - 
20/30 sec 72.00 56.00 52.00 48.00 44.00 --
ID's 59.00 42.00 39.00 36.00 33.00 _.-- - 

CLASS A 
1 min.    65.00 60.00 55.00 50.00 -.-
20/30 sec..   52.00 48.00 44.00 40.00 -._. 
ID's   39.00 36.00 33.00 30.00 

CLASS B 
1 min.    55.00 50.00 45.00 42.00 39.00 36.00 
20/30 sec_   44.00 40.00. .60 31.50 28.80 
ID's     33.00 30.00 27.00 25.25 23.60 21.50 

CLASS C 
1 min_  42.00 37.00 35.00 34.00 33.00 32.00 
20/30 sec_   33.60 29.60 28.00 27.20 26.40 25.60 
ID's   . 25.25 22.25 21.00 20.50 20.00 19.25 

CLASS D 
1 min_    20.00 17.00 16.00 15.00 14.00 13.00 
20/30 sec   16.00 13.60 12.80 12.00 11.20 10.40 
ID's   . 12.00 10.25 9.50 9.00 8.50 8.00 

(*) Specified position. 
Minutes, station breaks and ED's may be combined 
for maximum frequency. All spots will be staggered 
within time period except specified position. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: (f) (X) 
Mon thru Sat 6-10 am & 4-7 pm_______ 100 90 
Mon thru Sat 10 am-4 pm..._ ...... ..... 70 60 
Mon thru Sat after 7 pm.........._..___ 60 50 
Sun all day    40 35 

(t) Less than 6 ti. 
(t) 6 per vac, 1 per day. 

KENN ETT (2 AM; 1 FM) 
Dunklin County-Map Location H-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KBOA KBOA-FM 
1947 1948 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 226 4250 4.00 
Studio Station KBOA, Kennett, Mo. 63857. Tuxedo 

8-4616. 

STATION'S PROGRAMMING DESCRIPTION 
KBOA: Programmed for primarily rural adults. 
8 announcers. 80% music, 20% news. MUSIC: 40% 
middle-of-the-road, 20% middle-of-the-road stand-
ards. 20% general pop. 20% western. NEWS: 50% 
local and regional, 50% national and world. Extended 
agriculture news and weather. FM separately pro-
grammed afternoons with showtunes, middle-of-the-
road standards, swing and popular jazz. Play-by-play 
National League baseball, little league ball, college 
and high school football and basketball. Nighttime 
music general pop. 1 mobile unit. Contact Repre-
tentative for further details. Reed 7/24/67. 

I. PERSONNEL 
Exec. Vice-Pres, 8c Oen'l Mgr.--Charles C. Earls. 
Commercial Manager-C. L. Priant. 
Program Director-Robert M. Goldsmith. 

2. REPRESENTATIVES 
IL S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days; 830 kc. Non-directional. 
FM-ERP 6,900 w.; 98.9 mc. 
Operating schedule: sunrise to 10:15 p.m. Separate 
programming-1:00 p.m. to 6:00 p.m. Monday through 
Friday. 
Antenna ht.-320 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 3d, 4a, 4d. 5, 6e. 8. 
Rate Protection: 15b. 
Basic Rates: 25a. 29a. 
Contracts: 40e, 44e, 46. 
Comb.; Cont. Discounts: 60b, 624. 
Prod. Services: 82. 
FM operated in conjunction with AM from sun-up to 
1:00 p.m. F'M operation continues until 10:15 p.m.. 
with advertising rates 1/2 of AM rates shown below. 
Member: Arkansas Radio Network. TIME RATES 

No. 4 Elf 9/1/68-Ree'd 8/30/68. 
6. SPOT ANNOUNCEMENTS 

lx 26e 52x 156e 260e 3I2x 500g 1000e 
1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 4.00 
30 sec 7.00 6.50 6.00 5.50 5.00 4.50 4.00 3.00 

8. PROGRAM TIME RATES 
lx 26e 52e 156x 260e 312x 

1 hr  100 90 85 80 75 70 
1/2 hr  60 55 52 48 45 40 
1/4 hr  35 32 30 28 26 24 
5 min.  15 14 13 12 11 10 

KBXM 
1964 

R A113 
Media Code 4 226 4335 3.00 
William L. Miller, Box 569, North By-Pass, Ken. 

nett, Mo. 63857. Phone 314-888-5333. 
I. PERSONNEL 
Owner-Mrs. Hazel Miller. 
General Manager-Larry Robinson. 
Commercial Manager-Jack Allen. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1540 ke. Non-directional. 
Operating schedule: 6:00 am-6:00 pm. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf 10/1/68-Rec'd 11/1/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 x 3.00 2.00 200 x........ 1.90 1.45 
13 x...-______ 2.75 1.85 300 x..._. 1.80 1.30 
26 x 2.50 1.65 500 x  . 1.70 1.20 
52 x  2.10 1.55 1000 x.. . 1.50 1.10 
100 x  2.00 1.50 

7. PACKAGE PLANS 
PER WK: I min 30 see I min 30 see 
50 ti  2.00 1.75 100+   1.50 1.30 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  50.00 35.00 16.00 4.50 
13 x  25.00 14.00 4.50 
26 a  20.00 12.00 4.00 

10. SPECIAL FEATURES 
NEWSCASTS 

Ix 12x 
5 min..... ...... _ ...... ................... 4.50 4.00 
1/4 hr..   12.00 10.00 
Time & Temperature, plus 10 words. 1.00. 

KIRKS VILLE 
Adair County-Map Location F-2 

See SUDS consumer market map and data at begin-
ning of the State. 

(1 AM; 1 FM) 

26e 
3.75 
9.00 

K I RX 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 226 4420 3.00 
Community Broadcasters, Inc., KIRX Bldg., Kirks-

ville. Mo. 63501. Phone 816-665-3781. 
I. PERSONNEL 
General Manager-Sam A. Burk. 
Sales Manager-Don Blokes,. 

2. REPRESENTATIVES 
Call station direct. Phone 816-665-7748. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non-directional. 
Operating schedule: 5 am-11 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e, 2b, 3a, 3b, 3d, 40, 44, 5, 60, Tb, 8. 
Ilote Protection: 15b. 
Basic Rates: 20b, 21a, 21e. 22b, 23a, 24b, 251. 27, 

29a. 
Contracts: 40a, 41. 45. 46, 47a, 51a. 
Comb.; Cont. Discounts: 60b, 61e, 624. 
Cancellation: 705, 70e, 71a, 72, 73a, 73b. 
Prod, Services: 82. 
Affiliated with American Entertainment Network 
Affiliated with KTIS. 
FM facilities: Knxurm). 

TIME RATES 
No. 8 Elf 6/1/69-Rec'd 5/20/69. 

6. SPOT ANNOUNCEMENTS 
Ix 52e I04x 156x 260x 312+ 

1 min______ 6.00 5.75 5.50 5.25 4.75 4.50 
30 sec  5.00 4.75 4.50 4.25 3.75 3.50 

O. PROGRAM TIME RATES 
lx 52e 104e I56x 260e 312+ 

1 hr..........._ 60.00 50.00 -_ 
1/2 hr_....... 30.00 27.50 
1/4 hr.......... 18.00 17.50 15.75 
5 min........ 12.00 11.00 10.50 

1-5-.715 13.50 12.75 
10.00 9.00 8.50 

KRXL (FM) 
1967 

Media Code 4 226 4480 7.00 

Community Broadcasters, Inc., Box 130, N. Hwy. 63 
& 6, Kirksville, Mo. 63501. Phone 816-665-9828. 

I. PERSONNEL 
Pres. & Gent Mgr.-Sam A. Burk. 
Station Manager-J. F. Way. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
ER? 54,000 w.: 94.5 mc. 
Operating schedule: 7 am-11 pm. CST. 
Antenna ht.: 430 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, la. 3b. 3d, 4a, 44. 5, 6e. 71). 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21e. 21e, 22b, 230. 24b, 25a. 

27, 29a. 
Contracts: 40a, 41, 45, 47e. 51a. 
Comb.; Cont. Discounts: 60b, 61e, 62d. 
Cancellation: 70b, 704. 71e, 72, 73a, 73b, 
Prod. Services: 82. 
AM facilities: KIRX. 

TIME RATES 
No. 1 Elf 4/1/68-Rec'd 4/8/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104e 

1 min.  5.00 4.50 4.25 
30 seo__ ..... 4.00 3.50 3.25 

156x 
4.00 
3.00 

8. PROGRAM TIME RATES 
lx 52e 104e 156e 

1 hr  40.00 35.00 
1/2 hr  25.00 20.00   
1/4 hr  15.00 12.00 11.00 10.00 
5 min.  8.00 7.00 6.50 6.00 

LEBANON 
Laclede County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

280e 
3.75 
2.75 

9I2X 
3.50 
2.50 

MISSOURI 
6. SPOT ANNOUNCEMENTS 

(*) (a) 
1 x.. 3.00 260 x. 2.25 
26 x ........2.00 500 a  2.20 
100 x   2.75 1090 x 2.30 
156 X.  2.50 1200+   2.00 

V') 30 sec to 1-min. 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr 1/4 hr 
1 ti  35.00 25.00 15.00 
26 ti    32.00 22.00 12.75 
52 tl .............. -___ ......   28.09 19.00 11.00 
125 ti..     24.00 16.00 9.00 
240 ti  20.00 13.00 8.00 
300 ti  18.50 10.00 7.00 

LEXINGTON 
Lafayette County-Map Location D-3 

See SRDS consumer market map and data at begin 
fling of the State. 

5 min 
7.50 
7.00 
6.50 
6.00 
5.00 
4.00 

KLEX 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 226 4590 3.00 
Lexington Broadcasting Co.. Inc.. Box 188. TIMEX 

Bldg., East U. S. Hwy. 24, Lexington, Mo. 64067. 
Phone 816-259-3232. 

Other studlos-Richmond and Higginsrille. Mo. 

I. PERSONNEL 
Gen'l & Prom. Mgr.-Ralph E. Meador. 
Program Director-Don Sibley. 

S. FACILITIES 
250 w. days; 1570 ke. Non-directional. 

4. AGENCY COMMISSION 
Net, agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. 3a, 3b, 4b, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b. 12b. lab, 14b. 
Basic Rates: 200, 220. 22b, 23a, 2413. 25a. 28a, 20e. 
Contracto: 40a. 45, 46. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 71a. 73a. 

TIME RATES 
Elf 1/1/68-Ree'd 1/4/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13e 26e 52e 104e I56x 312e 

120 wd_ ........3.50 3.05 2.85 2.55 2.35 2.05 1.85 
60 wd ...... 3.00 2.75 2.50 2.25 2.00 1.75 1.55 
25 wd  2.00 1.80 1.60 1.40 1.20 1.10 1.00 
Noon Hour-11:45 am-1 pm. 
30 sec, minimum reto......................._.._.. 3.00 

7. PACKAGE PLANS 
TO BE USED IN 30 DAYS 

25 60 120 
wd wd wd 

100 ti.  140 165 
TO BE USED EV 14 DAYS 

50 ti 85 105 
TO BE USED IN 7 DAYS 

25 Li  35 50 65 
8. PROGRAM TIME RATES 

260e 312e lx 13e 26e 52x I04x 156e 312e 
1/2 hr. 25.00 23.00 21.00 19.00   
1/4 hr. .... _ 15.00 14.00 13.00 12.00 11.00 10.00 9.00 

8.00 7.50 10 min  10.00 9.50 9.00 8.50 8.00 7.50 7.00 
5.50 5.00 5 min  7.50 7.00 6.50 6.00 5.50 5.00 4.50 

KLWT 
1947 

Media Code 4 226 4505 1.00 
Lebanon Broadcasting Co., 221 E. Commercial SL, 
Lebanon, Mo. 65536. Phone 417-532-2962. 
STATION'S PROGRAMMING DESCRIPTION 

KLWT: Programmed for adults and young adults. 
5 air personalities emcee entire operation with ex-
ception of news given by news director. NEWS: 
every hour either 5 or 15 min. General popular music, 
showtunes, standards. 2 sports shows daily plus local 
basketball, football, and major league baseball. 
FARM: shows total 3 hours M-F'. Personalities avail-
able for remote pickups at all points. COMMER-
CIAL POLICY: 4 minutes within 15 minute seg-
ment. Contact Representative for further details. Rec'd 
7/10/67. 

1. PERSONNEL 
General Manager-O. R. Wright. 
Sta. & Sales Mgr.-Jack A. Sellers. 

2. REPRESENTATIVES 
Magic Circle Time Sales. 

3. FACILITIES 
1000 w. days, 250 w. nights. 1230 ke. 
Non-directional. 

Operating schedule: 6:00 am-11:00 pm weekdays; 7:00 
am-11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15%. 

S. GENERAL ADVERTISING See ended regulations 
General: la. 2b. 5e. 3d. 4a, 5, 6a. 7b, 8. 
Rate Protection: 100. 11e, 12a. 13e. 14a, 15b. 
Basle Rates: 2013, 21b. 21e, 22b, 22e. 24b, 25s, 26, 

28b, 28e, 29b, 30, 334. 
Contracts: 40e. 92b, 424. 44s, 45, 46, 47e, 49. 51a, 

51b, 51e. 
Comb.: Cont. Discounts: 60e. 61e, 824. 
Cancellation: 70b. 71a, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with JOBS Radio Network. 
Member: Magi° Circle Network. 

TIME RATES 

Eft  Reed 7/1/68. 

LIBERTY 
Clay County-Map Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

See Kansas City, Missouri 
(including Kansas City, Kans.; Independ-
ence, Mo.; Liberty, Mo.; Fairway, Kans.; 
Merriam, Kans.; Mission, Kans.) 

MACON 
Macon County-Map Location F-2 

See SUDS consumer market map and data at beginning 
of the State. 

KLTI 
1966 

Media Code 4 226 4675 2.00 
KLTM Radio, Inc.. Box 266, Highway 63 S., Macon, 
Mo. 63552, Phone 816-351-3588. 

I. PERSONNEL 
Pres., Sta., Gen'l & Sales Mgr.-Leland E. Ebert. 
Program Director-Imogene Ebert. 

3. FACILITIES 
250 w.; 1560 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. DST. 

4. AGENCY COMMISSION 
15/0 Ume only; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 3d, 4b, 9d, 5, 8e, 76. 
Rate Protection: 15b. 
Basic Rates: 20a. 21a, 214. 22e, 22b, 23a. 2313. 24a, 

25a, 26, 31, 330. 
Contracts: 40e. 41, 45. 46, 47a, 49, 51a. 
Comb.: Cont. Discounts: 60e. 60e, 61a. 
Cancellation: 70e. 71a, 72e. 73b. 
Prod. Services: 81, 82. 
Affiliated with KISS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Et! 10/1/65-Reed 3/9/67. 
Prime Time-Mon thru Sat 7-9 am, noon-1 pm & 
4-6 pm: Sun 7-9 am & noon-1 pm. 
Regular Time-All other times. 
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MISSOURI 

Macon-K L T I-Continued 
7. PACKAGE PLANS 

PRIME TIME 
- 1 min ace. -20 He-
t ti 4+ I tl 4+ I ti 4+ 

Per wk.__ ... 3.80 3.60 3.20 3.00 2.80 2.60 
REGULAR TIME 

Per wk.......... 3.20 3.00 2.60 2.40 2.20 2.00 
SATURATION PACKAGE 

30 sec, ea.   2.25 1 min. ea_............... 2.75 
10 spots or more to be run In 7 day period. Must 
run a minimum of 4 spots per day each day the 
spots run. SatunUon Spot Package is sold on a 
floating spot schedule only. 

8. PROGRAM TIME RATES 
PRIME TIME 

PER WK, EA: 5 min 10 min 1/4 hr 1/2 hr I hr 
1 U-.____.- 6.50 9.25 13.00 24.00 44.00 
4+ -- 5.50 8.25 11.00 20.00 30.00 

iiËGULAR TIME 
1 ti__-_-___ 6.00 8.25 11.00 20.00 36.00 
4+  5.00 7.25 9.00 16.00 28.00 
All program times Usted are less 30 seconds for 
station break. 

MAIDEN 
Dunklin County-Map Location 11-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KTCB 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 226 4760 2.00 
Tri -County Broadcasting Co., North Highway 25, 

Malden, Mo. 63863. 

I. PERSONNEL 
General Manager-Dick Wiethan. 

3. FACILITIES 
1.000 w. days; 1470 kc. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset. CST. 

4. AGENCY COMMISSION 
15% on timo only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4s. 4d, 5. 60. 8 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basle Rates: 2213, 23a. 24b. 25a, 28a, 29a. 
Contracts: 40s. 421). 45. 46. 47a. 
Comb.: Cont. Discounts: 61a, 61b. 62b. 62e. 
Cancellation: 70a. 70e, 71a, 73a. 
Affiliated with KISS Radio Network. 
Member: Magic Circle Network. 

TIME RATES 

Rates effective October 1, 1955. (Card No. 54 
Card received October 5. 1955, 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (a) 

1 time.... 50.00 30.00 20.00 10.00 5.00 
13 times.. 47.00 28.00 19.00 9.00 4.76 

26.00 18.00 8.50 4.50 
21.00 16.00 8.00 4.00 
22.00 15.00 7.50 3.76 
20.00 13.00 7.00 3.50 

12.00 6.50 3.00 

26 times.. 42.50 
52 times.. 40.00 

104 times.. 35.00 
156 times.. 32.50 
260 timer_ 30.00 18. 

(•) 100 words or less. 
Class "A" tirne, 11:59 a.m. until 1:01 p.m. No 
frequency discounts. 

MARSHALL 
Saline County-Map Location 5-3 

See SIM consumer market map and data at begin-
ning or the State. 

KMMO 
1949 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 226 4845 1.00 

K31510, Inc.. P. 0. Box 513, U. S. Hwy. 65, one 
mile northwest of Marshall, Mo. 63340.. Phone 40. 

I. PERSONNEL 
5fanager-Ilarold Douglas. 

3. FACILITIES 
1,000 w. days; 1300 he. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset week. 
days; 7:30 a.m. to local sunset Sunday. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 2b. In, Ca, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic listes: 20b, 21a, 21b, 22a, 22b, 23a, 24b, 25a, 

28a, 28e, 29a. Mb. 
Contracts: 40a, 41, 42a. 43, 44a, 45, 47a, 48, 51b. 

51e. 
Comb.; Cont. Discounts: 60a, 60d, 62d. 
Cancellation: 70a, 70d. 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
listes effective November 1, 1953. (Card No. 3.) 

Card received October 5. 1953. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I hr. 1/2 hr. 1/4 hr. 10 min. 5 min. (a) 

1 time  10 30 30.00 20.00 15.00 10.00 6.00 
26 times._ 47.50 28.50 19.00 14.25 9.50 5.70 
52 times  45.00 27.00 18.00 13.50 9.00 5.10 
150 times  42.50 25.50 17.00 12.75 8.50 5.10 
260 times  40.00 24.00 16.00 12.00 8.00 4.80 
312 thnes  37.50 22.50 15.00 11.25 7.50 4.50 
CI One minute or less. 

MARYVILLE 
Nodaway County-Map Location C-I 

See SRDS consumer market map and data at begin-
ning of the State. 

KNIM 
1953 

Media Code 4 226 4950 1.00 
Clark Broadcasting Co.. Box 278, Maryville, Missouri. 

64468. Justice 2-2151. 

I. PERSONNEL General Minuet-Roger Moyer. 
2. REPRESENTATIVES 
Omaha-Soderlund Company, 
Magic Circle Time Sales. 

3. FACILITIES 
250 w. days; 1580 he. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

i. GENERAL ADVERTISING See coded repulations 
General: la, 2a, 213. 3e. 3b, 3d, 41, 5, 61, Tb, 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b. 
[taste Rates: 20b, 21b, 221, 22b, 23a, 24b, 25b, 26. 

29a, 29b, 33e. 
Contracts: 40a. 41, 42b. 44b, 45, 46, 47a, 49, 50, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 80b, 60d, 601, Ola. 61b, 62b, 
Cancellation: 70*, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: Magic Circle Network. 

TIME RATES 

Rates effective May 1. 1959. 
Rates received May 27, 1959. 

Rev. (Ann.) received October 5, 1959. 

6. SPOT ANNOUNCEMENTS 1 minute or less: 
1 time  6.00 156 times  3.50 

26 times  4.56 260 times  3 25 
52 time'  4.00 312 times   3.00 

104 times  3.75 

MEXICO (1 AM; 1 FM) 
Audrain County-Map Location }7-3 

See SUDS consumer market map and data at begin-
ning of the State. 

KWWR (FM) 
1966 

• DM 
Media Code 4 226 4960 8.00 

Audrain Broadcast Corp., Box 475, 1705 E. Liberty 
St.. Mexico, Mo. 65265. Phone 314-581-5500. 

I. PERSONNEL 
Vice-Pros, & Gen'l Mgr.-W. Earl Dougherty. 
Sales. Bier. & Chief Engr.-Jerry Lee Johnson. 

3. FACILITIES 
ERP 55,000 w. (boric.), 55,000 w. (cert.); 95.7 mc. 

Stereo. 
Operating schedule: G am-midnight. CST. 
Antenna ht.: 305 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 2b, 3b, 3d, la, 44, 5, 614 lb, 8. 
Rate Protection: 15b, 16. 
Basle Rates: 20a, 21a, 21e, 22a, 22b, 23a, 24a, 24e, 

26, 28b, 29b. 
Contracts: 408, 41, 42a, 42e. 43, 44a, 44b, 45, 46, 

47e, 48, 49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e. 61a, 620. 
Cancellation: 70b, 70e, 71a, 72, 73a, 731). 
Prod. Services. 80, 82. 
Maximum commercial time 8 minutes per hour. 1/2 
hour separation beta-eon competitive advertising. 
AM facilities: KXEO. 
Affiliated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 2/1/68-Reed 9/30/68. 
Premium-Mon thru Sat 6-8:30 am, noon-1 pm & 4 
pm-sign-off: Sun all day. 
Regular-All other times. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

Premium   6.65 4.95 Regular -......5.65 3.95 
7. PACKAGE PLANS 
EA: 10 ti 15 ti 20 01 25 ti 50 tl 
Spots/1 day . 3.71 3.66 3.61 __ 
Spots/1 ult.  3.66 3.61 

8. PROGRAM TIME RATES -- 
1/2 hr 1/4 hr 

Premium     20.00 12.00 
Special production time, per hour. extra 5.00. 

10. SPECIAL FEATURES 
5-minuto Nees, Weatherman, Markets - 6.00, plus 

3.00 news service. (Commercial copy: 1:15.) 
15-minute News-12.00, plus 4.00 news service. 
10-minute Sports-8.00, plus 4.00 news service. 

DU F IMO 

10% rebate at end of 52-week non-cancellable con-
tract of 15.00 per week, minimum. 

KXEO 
1947 

C RIA IB 

Media Code 4 226 5015 0.00 
Audrain Broadcasting Corp., Box 260, Mexico, Mo. 

65265. Phone 314-581-2340, 
I. PERSONNEL 
Vice-Pres. h Gen'l Mgr.-W. Earl Dougherty. 
Operations Manager-Jerry Johnson. 
Program Director-Gary IIollingsworth. 

S. FACILITIES 
1.000 w. days: 250 w. nights; 1340 kc. Non-directional. 
Operating schedule: 5:00 a.m. to midnight week-
days; 8:00 a.m. to midnight Sunday. CST, 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3e, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 21a, 22a, 22b, 23a, 24s, 24e, 25a. 

27, 20e, 28e, 2916 29b, 80, 31, 33e. 
Contracts: 40a, 92a, 42e. 44e, 45, 48, 47a, 48, 51a, 

51b, 01e. 
Comb.; Cont. Discounts: 60a, 80d, 60h, 61a, 62a, 62b, 

024. 
Cancellation: 70a, 70b, 10e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: KWWIL (FM). 
Affiliated with MRS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 8/1/66-Reed 8/31/66. 

Prime Time-Mon thru Sat sign-on-7 pm; Sun sign-
on-6:30 pm. 
Regular Time-AU other times. 

7. PACKAGE PLANS 
MONTHLY SATURATION PLANS 

PRIME TIME 
PER MO: 50 tl 100 ti 150 tl 200 11 310 ti 
30 see.  2.90 2.75 2.50 2.30 2.05 
1 min.   4.35 4.15 3.75 3.45 3.10 

REGULAR TIME 
30 sec___ ...... 2.55 2.35 2.20 1.95 1.75 
1 rain____ ..._- .   3.85 3.55 3.30 2.95 2.65 

...... SATURATION 
-Prime-- -Regular-

PER WK: 30 see I min 30 see I min 
1 tL . 4.95 7.45 4.50 
2 tL... -..._.. 4.65 7.00 4.15 6.25 
3 ti  . 4.30 8,45 3.80 5.70 
4 1.1_ 3.95 5.95 3.40 5.10 
5 U. 3.80 9.70 3.20 4.80 
6 ti 3.10 555 3.15 4.15 
7 3.60 5.40 3.10 4.70 
14 tL____  2.75 4.15 
21 3.20 4.80 2.65 4.00 

8. PROGRAM TIME RATES 
PRIME TIME 

Per week 
I ti 2 ti 3 tl 5+ 

1/4 hr    13.75 12.55 11.25 10.15 
10 min_ . 10.45 9.45 8.40 7.80 
5 min.  7.15 6.25 5.65 5.10 

REGULAR TIME 
1/4 hr  11.00 10.80 9.80 8.80 
10 min  8.55 8.20 7.35 6.60 
5 min.  6.05 5.45 4.90 4.40 

10. SPECIAL FEATURES 
NEWS-WEATHER-SPORTS 

Per each 5 minute period, extra.______-__ 1.25 
Per each 10 or 15 minute period. extra.........._ 2.25 

CONSECUTIVE WEEK DISCOUNTS 
Contract discounts provide 10% discount from rate 
card for contracta of 12.00 or more net per week for 
a period of 52 weeks; 5% for 26 weeks. 
Incomplete schedules short-rated to earned rate. 

MOBERLY (1 AM; 1 FM) 
Randolph County-Map Location F-3 

See SitDS consumer market map and data at begin-
ning of the State. 

KRES (FM) 
1966 

021 HMO 

Media Code 4 226 5195 6.00 
KliES Radio, Box 279, Moberly, Mo, 65270. Phone 

816-263-1600, 
I. PERSONNEL 
Oener & Gen'l Mgr.--Jerrell A. Shepherd. 
Sales Manager-Kermit Womack. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
ERP 50,000 w. (horiz.), 50,000 w. (vert.); 104.7 me. 

Stereo. 
Antenna ht.: 480 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING Sea ended regulations 
See KWIX listing for coded regulations. 
AM facilities: KWIX 
In combination with KWIX. See that listing for 
rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 1/1/69-liec'el 1/17/69. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 
1 x 

7. PACKAGE PLANS 
-Per day-- -Per wk-
10 ti 20 ti 30 ti 40 ti 70 ti 100 ti 

30 2.90 2.80 2.75 2.90 2.80 2.75 
SPECIAL BIG K RATE 

30 see 6:30-7:30 am, ...... _ ..... 4.00 
30 sec all other times, ea______----._______ 3.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 mln 

1 x  34 18 12 8 
10% rebate at end or 52-wit contract on contracted 
amount of 15.00 or more per week. 

KWIX 
1950 

C 
Subscriber to the NAB Radio Code 

Media Code 4 226 5100 0.00 
Moberly Broadcasting Co.. KWIX Bldg., MoberlY, 
Mo. 65270. Phone 816-263-1230. 

Other studios and office-Macon, Mo. 63552. Phone 
816-351-2828. 

STATION'S PROGRAMMING DESCRIPTION 
KWIX' Programmed flees, service. Information, 
sports with local and area etnphasis. 
NEWS: 15 min newscasts 7:30 am, 8:30 am, 10:30 
am. 12:30 pm, 2:30 pm, 6:30 pm & 10 pm. 5 min 
each half hour. Weather 5 min each hour. SPORTS: 

15 min 7:45 am de 5:05 pm. College and high school 
play-by-play. FARM: daily market reports. Stock. 
yards broadcasts. 8 county markets. Extension agent 
shoes. 
MUSIC: current hits plus million sellers. 5 am-11 
pm. Sun religious. noes and sports. TALK: daily 
telephone show, daily sports, public affairs, feature 
interviews. Contact Representative for further details. 
Reed 2/1/68. 

I. PERSONNEL 
Ovrrer á Gen'iMgr.-Jerrell A. Shepherd. 
Sales Manager-Kermit Womack. 
Program Director-Larry Weller. 

2. REPRESENTATIVES 
R. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 5 am-11 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, Si, 4a, 44, 5, 6a, lb, 8. 
Rate Protection: lib. 
Bailo Rates: 21b, 21e, 21d, 22a, 22b, 26. 
Contracts: 49e, 45, 46, 47e, 51e, 51e. 
Comb.: Cont. Discounts: 67.41. 
Cancellation: 72, 73a, 73b. 
Prod. Services: 80. 
FM facilities: TIRES (FM). 

TIME RATES 
No, 7 Eft 2/1/69-Ree'd 1/21/69. 

6. SPOT ANNOUNCEMENTS 
1 min, fiat .. 10 30 sec, flat. 6 
AAA-6:55-8:05 am. 30 sec only, ea.  8 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

Flat   90 60 30 15 
KWLX/KRES (FM) COMBINATION 

7. PACKAGE PLANS 
--Per day- -Per wk 
5 ti 10 ti 20 ti 20 ti 50 ti 100 ti 

30 sec  30.50 60.00 116.00 119.00 292.00 570.00 

MONETT 
Barry County-Map Location D-7 

See SRDS consumer market map and data at begin 
fling of the State. 

KRMO 
1950 

131:11:1 
Media Code 4 226 5185 1.00 
Monett Broadcasting Co., Bor 270, North Highway, 

51onett, Mo. 65108. 
I. PERSONNEL 
General Manager-L. C. McKenney. 
Station Manager-Floyd V. Stewart. 
Saito 511enager-Marlon J. Pliant. 

2. REPRESENTATIVES 
Magic Circle Time Sales, 

3. FACILITIES 
250 w. days; 990 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 3d, 4a, 4d, 5, 6e, lb, 8. 
Rate Protection: 10e. Ila, 12a, 13a, 15b. 
Basic Rates: 20b, 33e. 
Contracts: 400. 44b, 47a. 
Cancellation: 70e. 71a. 
Prod. Services: 82. 
Member: Slagle Circle Network. 

TIME RATES 
Eff   Reed 3/27/69. 

7. PACKAGE PLANS 
MIN, ROS: lx 52x 260x 

Plan   3.00 2.75 2.50 
PER DAY. ROS: I min 30 see 10 see 
10 ti, ea  2.50 2.00 1.25 

8. PROGRAM TIME RATES 
(3 months or more) 

 Per mont 
Per week: 5 mln. 10 min. 1/4 hr. 
7 times  75.00 117.50 160.00 
6 times  67.50 103.75 140.00 
5 times 60.00 90.00 120.00 
4 times  50.00 75.00 100.00 
3 times  40.00 65.00 90.00 
2 times 30.00 43.75 57.50 
1 time 22.00 27.25 32.50 

(Less than 3 months) 
 Per program  

Per week: 5 min. 10 min. 1/4 hr. 
1 time  6.00 9.00 12.00 

13 times  5.00 7.50 10.00 
52 times ....... _ ...... _  4.00 6.00 8.00 

MOUNTAIN GROVE 
Wright County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

1/2 br. 
245.00 
225.00 
205.00 
180.00 
150.00 
110.00 
60.00 

1/2 hr. 
20.00 
17.50 
15.00 

KLRS 
1954 

Media Code 4 226 5270 1.00 
KILLS Broadeasung Co., Mountain Grove, Mo. 65711. 

I. PERSONNEL 
Manager-Emery Caudill. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Springfield, Mo. - M. Richard Bradley, 1718 E. 
Meadowmere St. 

Magic Circle Time Sales. 
3. FACILITIES 

1.000 w. days; 1380 he. Non-directional. 
Operating schedule: 6:00 a.m. to local sunsot. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 
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Mountain Grove-K L R S-Continued 
5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b. 3e. lb, 3e. 3d, 5, 6e. 7b. 
Rate Protection: 11b, 14c, 150. 15b. 
Basic Rates: 20b, 21e, 21d, 22e, 221). 24b, 25e. 28, 

28b, 28e, 29b, 30. 
Contracts: 40e, 44a, 44b, 46, 48. 49, 51b, 51c. 
Comb.: Cont. Discounts: 60e. 601. 61e. 61b, 62e. 
Cancellation: 70a, 70e, 71b, 72, 73e, 73b. 
Prod. Services: 80, 81. 82. 
Alcoholic beverage advertising: beer only. 
Affiliated with KBS Radio Network. 
Member: Magic Circle Network. 

TIME RATES 

Rates effective November 16, 1954. (Card Na. 1.) 
Card received November 15. 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 mtg. 

1 time.... 30.00 17.50 10.00 5.00 9.08 
13 times_ 26.00 15.00 8.00 4.00 2.50 
26 times.. 25.00 14.00 7.50 3.75 2.90 
52 times.. 24.00 13.00 7.00 3.50 2.30 

104 times.. 22.00 12.00 6.00 3.25 9.20 
156 times.. 20.00 10.00 5.00 3.00 2.15 
260 times.. 18.00 9.00 4.50 2.75 2.10 
312 times.. 16.00 8.50 4.25 2.60 2.05 
385 times.. 15.00 8.00 4.00 2.50 2.00 
Automotive rate  2.15 

7. PACKAGE PLANS 
(lias-of-schedule) 

10 announcements. to be used within 2 days_ 19.50 
20 announcements, to he used within 3 days___ 35.00 
30 announrements, to be used within 5 days.....- 45.00 

NEOSHO 
Newton County-Map Location D-6 

See SUDS consumer market map and data at begin-
ning of the State. 

KBTN 
1954 

Media Code 4 226 5355 0.00 
KBTN, Inc., P. 0. Box 512, 216 E. Spring St., 

Neosho, Mo. 64850. Phone 417-451-1420. 

I. PERSONNEL 
Manager-Bill Bentley. 
General Manager-Galen O. Gilbert. 

3. FACILITIES 
500 w. days; 1420 kr. Non-directional. 
Operating schedule: 6:00 a.m, to local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b. 4d. 5, 60. lb. 8. 
Rate Protection: 10b. 1lb, 12b, 13b, 14b. 
Basic Rates: 22b. 23a, 25e. 26, 28b, 28e. 29a. 
Contracts: 40a. 47a. 
Comb.: Cont. Discounts: 60a, 60k, 62e. 
Cancellation: 700. 70e. 
Affiliated with KBS Radio Networks. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective April 1, 1960. (Card No. 1.) 

Card received May 2, 1960. 
Rev, rates received October 3. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 
hr hr. hr. min. min. 

1 time  30.00 20.70 13.80 6.90 3.45 
28 times  28.75 18.75 12.50 6.25 3.90 
52 times._ 25.00 17.25 11.50 5.75 3.10 

104 times._ 23.00 12.65 8.05 4.60 2.65 
156 times  20.70 11.50 6.90 4.00 2.45 
260 times__ 19.55 10.35 6.35 3.45 2.10 

NEVADA 

30 
sec. 
3.10 
3.00 
2.80 
2.95 
2.10 
1.95 

Vernon County-Map Location D-5 

See SUDS consumer market map and data at begin-
ning of the State. 

KNEM 
1949 

e 
Subscriber to the NAB Radio Code 

Media Code 4 226 5440 0.00 
Radio KNEM, Inc.. Box 447, Nevada, Mo. 64772. 
Phone Normandy 7-3113. 

I. PERSONNEL 
General Manager-Kenneth E. White. 

3. FACILITIES 
250 w.; 1240 kc. Non-directional 
Operating schedule: 6:00 am-10:00 pm. CST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 3, 4e. 4d, 5. On. 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 22b, 23a, 24b, 28a. 29a. 
Contracts: 40a, 45. 46. 
Cancellation: 71a, 73a. 
Affiliated with KBS Radio Network. 
Member: Magic Circle Network. 

TIME RATES 

Rates effective March 1, 1950. (Card No. N-2.) 
Rates received March 28, 1950. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52e 104x 156x 312 

1 min or 
less 5.40 5.10 4.85 4.55 4.35 4.05 3.25 

OSAGE BEACH (1 AM; 1 FM, 
Camden County-Map Location E-5 

See SUDS consumer market map and data at begin-
ning of the State. 

KRMS K R MS-FM 
1952 1984 

• 
Subscriber to the NAB Radio Code 

Media Code 4 226 5525 8.00 
James L. and Ella Mae Risner. dba Central Mis-

souri Broadcasting Co.. Highway 54, 3 mile, West 
of Osage Beach. Mo. 65065, Phone 314-348-2222. 

I. PERSONNEL 
General Manager-Jim Rimer. 
Partner-Ellamae Risner. 

3. FACILITIES 
1,000 w. days; 1150 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
FM FACILITIES 
ERP 2.450 w.; 93.5 me. 
Operating schedule: 6 am-11 pm Sun thru Fri and 
midnight Sat. CST. 
Antenna ht.: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 45. 4d. 6a. lb, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22a. 23a, 24a, 24b, 25a. 26, 28a. 

29a. 
Contracts: 40a. 420, 45, 46, 47a, 48. 
Com.; Cont. Discounts: 60b, 61a, 61e. 6213, 
Cancellation: 70a, 70e. 71h, 75e. 

TIME RATES 
Elf 11/1/66-Rec'd 11/7/66. 

6. SPOT ANNOUNCEMENTS 
PER MO: 1 ti 20 tl 30 tl 60 tl 
1 min  4.00 3.50 3.25 3.00 
30 second snots. flat__. 2.00 

7. PACKAGE PLANS 
AM or FM 

(Oct. 1 thru Apr. 30) 
15 50 ti. per wk 5 ti, daily  100 

10 ti in 3 days  30 
SPECIAL SUMMER PACKAGE 

(May 1 thru Sept. 30) 
35 AM & 15 FM spots, per ........ 100 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr I hr 

1 x.  9 20 38 65 
WEEKLY 

1 ti  8 13 24 45 
3 ti  7 11 20 35 
O tt  6 9 15 28 
Spots and programs are combinable to earn lowest 
rate. 

PIEDMONT 
Wayne County-Map Location H-6 

Mee SRDS consumer market map and data at beginning 
of the State. 

KPWB 
1966 

Media Code 4 226 5610 8.00 
Wayne County Broadcasting Company, Inc., Hwy. H.. 

Piedmont, Mo. 63957. Phone 223-4218. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Gaylon Watson. 
Program Director-Jimmy Haggett. 

3. FACILITIES 
1,000 w : 1140 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Elf 4/1/66-Rec'd 2/6/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec I min 30 see 

1 x  3.00 2.50 156 x  2.30 1.80 
13 x  2.85 2.35 260 x  2.25 1.70 
26 x  2.70 2.20 312 x  2.00 1.60 
52 x  2.50 2.00 500 x  1.75 1.50 
104 x  2.40 1.00 1000 x  1.50 1.30 

8. PROGRAM TIME RATES 
r r 1/4 hr 5 min 

1 x  45.00 22.50 14.00 6.00 
13 x  42.00 21.00 13.00 5.50 
26 x  40.00 20.00 12.50 5.00 
52 x  35.00 18.00 11.00 4.50 
104 I  32.00 16.50 10.50 4.00 
156 x  29.00 15.00 10.00 3.75 
260 x  27.00 14.00 9.00 3.50 
312 x  26.00 13.50 8.00 3.25 

POPLAR BLUFF (2AM; 1 FM) 
Butler County-Slap Location H-7 

See SUDS consumer market map and data at begin-
ning of the State. 

KLID 
1961 

Media Code 4 226 5695 9.00 
Don M. Lidenton, KLID Bldg., 102 N. llth St., 

Poplar Bluff, Mo. 63901. Sunset 5-9630. 

STATION'S PROGRAMMING DESCRIPTION 
KLID: Programmed for young adults and general 
interest. 
6-7 am, country and western music, 7 am-3 pm cur-
rent hits. 3-10 pm rock, 10 pm-12m folk, popular 
music. NEWS: 5 min at :55, headlines at :28. 2 
mobile units. SPORTS: local high school, local golf, 
remote college and major league football. 8 air per-
sonalities handle all segments and are available for 
remotes at sock hops, fashion shows, etc. RELI-
GIOUS: segments Sun am only. Contact Representa-
tive for further details. Rec'd 12/30/68. 

I. PERSONNEL 
Sales Manager-"Pres" Semar. 
Program ,Director-William B. Steiger. 
News Director-Jerry McDaniel, 

2. REPRESENTATIVES 
G1R-Perna, Inc 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 he. 

Non-directional. 
Operating schedule: 6:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 9a, 5, 8e. 8. 
Rate Protection: 15b. 
Basic Rates: 22e. 23e. 
Contracts: 40a, 41, 44b, 45, 46. 
Comb.; Cont. Discounts: 615, 62d, 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/66-Rec'd 6/22/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 seo 20 see 10 see 
1 x.  _ 4.00 3.20 2.80 2.40 
13 x.  3.80 3.05 2.65 2.30 
26 x  3.60 2.90 2.50 2.15 
52     3.40 2.70 2.40 2.05 
104 x  3.20 2.55 2.25 1.90 
156   3.00 2.40 2.10 1.80 
260 x  2.80 2.25 2.00 1.70 
312 x.  2.60 2.05 1.85 1.55 
520 x  2.40 1.90 1.70 1.95 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x . 40 24 16 
DISCOUNTS 

18x-5% 52x-15% 1561-25% 
26x-10% 104x-20% 26Dx-30% 520x-40% 

KWOC K W 0 C-FM 
1938 1952 

Media Code 4 226 5780 9.00 
Poplar Bluff Broadcasting Corp., Valley Plaza Shop-

ping Center, Poplar Bluff, Mo. 63901. Phone 314-
785-8950. 

I. PERSONNEL 
Manager-John R. Morris. 
Program Director-Jerry Patterson. 
Commercial Manager-James Cartee. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 930 he. 
Directional-separate patterns day and night. 

Operating schedule: 6:00 am-midnight. CST. 
FM FACILITIES 
ERP 16,000 w.; 94.5 me. 
Antenna ht.: 253 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regalalcrs 
General: la, 3a, 3b, 4a, 4d. 5. 6a, EC 
Rate Protection: lOb. 11b, 12b, 13b, 14b. 
Basic 'Rates: 220, 22b, 23a, 24b, 25a, 26, 28b, 290. 
Contracts: 400. 45. 46, 47e. 
Comb.: Cont. Discounts: 60a, 61a, 61b. 
Cancellation: 71a. 73s. 
FM operated separately. 

TIME RATES 
Rates effective -. 

Rates received October 31. 1960. 

6. SPOT ANNOUNCEMENTS 
I min. 30 sec. 20 see. 10 see. 

1 time.   5.00 4.00 3.00 2.50 
13 times  4.75 3.80 2.75 2.90 
26 times  4.50 3.60 2.65 2.30 
52 times  4.25 3.40 2.50 2.20 
104 times  4.00 3.20 2.35 2.10 
156 times  3.75 3.00 2.25 2.00 
260 times  3.50 2.80 2.10 1.80 
312 times  3.25 2.60 2.00 1.60 

8. PROGRAM TIME RATES 
CLASS "A" 

(6:30 a.m. to 8:30 a.m. and 11:59 p.m. to 1:03 p.m.) 
1 time rates apply, no frequency discounts. 

CLASS "II" 
(All other times) 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
1 time  50.00 30.00 20.00 10.06 

13 times  47.50 28.50 19.00 9.50 
26 times  45.00 27.00 18.00 9.00 
52 times  42.50 25.50 17.00 8.50 
104 times  40.00 24.00 16.00 8.00 
156 times  37.50 22.50 15.00 7.50 
260 times  35.00 21.00 14.00 7.00 
312 times  32.50 19.50 13.00 6.50 

PORTAGEVILLE 
New Madrid County-Map Location J-7 

See ORBS ron•umer market man and data at begin-
ning of the State. 

KM IS 
1960 

Media Code 4 226 5865 8.00 
J. Shelby McCallum and Smith J. Dunn. dim. New 
Madrid County Broadcasting Co., Box 250, St. HWY. 
162, Portageville, Mo. 63873. Phone 314-379-5436. 

STATION'S PROGRAMMING DESCRIPTION 
ICMIS: Programmed in public interest. 
Country and gospel music, sign-on-9 am. Dramas 
and woman's program until 10 am. Gospel music un-
til noon. Noon-1 pm news (world, regional,, local. 
weather, stocks. farm). 1 pm-sign-off country music 
requests. NEWS at :55, local 7:15 am, 8:50 am & 
12:10 pm. Calendar. 9 daily on half hour (church, 
club meet etc). SPORTS 7:30 am high school and 
pro football. Sun-church programs until 9 am, gos-
pel musk until noon. country music requests noon-
sign off. PERSONALITIES available on and off air. 
Contact Representatives for further details. Rec'd 
7/10/67. 

MISSOURI 
I. PERSONNEL 
General Manager-Smith Dunn. 
Sta. & Comm'l Mgr.-Harry Moreland, 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days; 1050 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
All rates commissionable. 

5. GENERAL ADVERTISING See coded regula ens 
General: la, 2b, 30, 4a, 5, 6a, 7b. 
Rate Protection: 10a, lia, 12s. 13a, 14a, 15b. 
Basic Rates: 20b, 21b, 240, 25a, 28e, 280. 29a, so, 

32b, 33b. 
Contracts: 40a, 41, 42b, 42d, 43, 94a, 45, 45, 47e, 

48, 49, 50, 51e, 51e, 
Comb.; Cont. Discounts: 60e, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 89, 81, 82. 
Member: Magic Circle Network, National AgRadio 
Groups. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/64--Rec'd 9/21/64. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min SO see 
1 x  4.00 3.20 104 x. 2.80 2.20 
13 x  3.80 3.00 156 x  2.50 2.00 
26 z  3.40 2.70 260 x   2.25 1.80 
52 x  3.10 2.40 312 1.80 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 9 mIn 

10 mlm 5 inin lx,    40 24 16 12 10 
12 8 DISCOUNTS 

131-5% 52x-12-1/2% 
312x-35% 26z-10% 104x-15% 

POTOSI 
Washington County-Map Location H-5 

See SUDS consumer market map and data at begin-
ning of the State. 

KYRO 
1959 

Media Code 4 226 5950 8.00 
Franklin County Broadcasting Co., Inc., Box 280. 

Potosi. Mo. 63664. Phone 314-438-2136. 
280, Potosi, Mo, 63664, Phone 314-438-2136. 

I. PERSONNEL 
President-Les Ware. 
Vice-President-Frank Lohmyer. 
Station Managers-Joe W. Duty & Bill Perry, 

2. REPRESENTATIVES 
Continental Radio Sales 

3. FACILITIES 
500 w. days: 1280 hr. Non-directional. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded regulagers 
General: la. 2a. 30, 3b. 4a, 5. 6s. 8. 
Rate Protection: 10b. 1lb. 12b. 13b, 14b. 
Basic Rates: 200, 22a, 23a, 24b, 25e, 26, 28a, 29a, 
Contracts: 40a. 45, 46. 47a. 48. 
Comb.•, Cont. Discounts: 60b. 61a, 62b, 
Cancellation: 70a, 70c, 71b, 73a. 
Member: Magic Circle Network. 
Also sold in combination with KOKO. Warrensburg, 
Mo., KLPW, Union, Mo. All 3 stations, double the 
below rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 6/1!68-Rec'd 11/29/68. 
6. SPOT ANNOUNCEMENTS 

13x 260 520 781: I56x 312e 
1 min.  3.25 3.00 2.75 2.50 2.25 2.00 
30 sec  1.75 1.65 1.55 1.40 1.35 1.10 

7. PACKAGE PLANS 
MERCHANDISING PLANS 

PER WK: 
10 ti 15 tl 20 ti 25 ti 30 tl 40 tl 50 tl 

1 min 19.00 27.75 36.00 43.75 51.00 64.00 75.00 
30 see 10.50 15.00 19.80 24.00 28.00 35.20 42.50 

8. PROGRAM TIME RATES 
13x 26x 52x 78x 156x 3I2x 

1 hr  36.00 34.00 32.00 30.00 26.00 24.00 
1/2   20.00 19.00 18.00 17.00 15.00 14.00 
1/4 hr  14.00 13.00 12.00 11.00 10.00 8.00 
5 min  7.00 6.50 6.00 5.50 5.00 4.00 

ROLLA (2 AM; 1 FM) 
Phelps County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KCLU 
1960 

Subscriber On the NAB Radio Code 
Media Code 4 226 6035 7.00 
itoy D. Stanley, dba Rolla Broadcasters, Box 728, 
Junction 1-44 and US 63, Rolla, Mo. 65401, Phone 
314-364-1590. 

I. PERSONNEL 
Owner & Gen'l Afgr-Roy D. Stanley, 
Station Manager-Donna F. Stanley, 
Program Director-Doug Gary. 

3. FACILITIES 
1,000 w. days; 1590 lee. 
Non- directional. 

Operating schedule: 5:00 am-local sunset weekdays; 
6:00 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 311, lb, 3e, 3d, 4e, 5, 6a. la, 8. 
Rate Protection: 10a. lia. 12b, 13b. 14a. 
Basic Rates: 200, 21a, 21d, 2211, 22b, 23a, 24a, 25a, 

26, 27. 28a, 290, 29b. 31, 33a. 
(This listing continued on next page) 
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MISSOURI 

Rolla-K C L U-Continued 
Contracts: 40a, 41, 42b, 45, 46, 47e. 48. 49, 50, 51a. 

51c. 
Comb.; Cont. Discounts: 60b, 60f. 
Cancellation: 70b, 70d, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MBS. 
Member: Magic Circle Network. 

TIME RATES 
Elf 1/1/68-Reed 9/1/66. 

6. SPOT ANNOUNCEMENTS 
120 wd 60 wd 120 wd 60 Wd 

1 x  3.50 2.65 260 r  2.20 1.05 
26 r  3.20 2.40 312 x  2.00 1.50 
52 x  2.90 2.20 500 x  1.85 1.40 
104 x  2.60 1.95 1000 x  . 1.60 1.20 
156 x  2.40 1.80 1500 1.45 - 
20-seconds based on 30-second rate. 

8. PROGRAM TIME RATES 
1 hr 

1 x  34.00 
26 x  28.00 
52 x  26.00 
104 ........... ........ _ 24.00 
156 x  23.00 
260 x  22.00 
312 x  21.00 

1/2 hr 1/4 hr 5 min 
22.00 13.60 7.00 
18.00 11.20 6.40 
16.50 9.90 5.80 
14.60 8.80 5.20 
13.60 7.90 4.80 
12.50 7.40 4.40 
11.50 6.90 4.00 

KC L U-FM 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 226 6036 5.00 
Roy D. Stanley, dba Rolla Broadcasters, Box 728, 

Junction I-44 & US 63, Rolla, Mo. 65401, Phone 
314-364-1590. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Roy D. Stanley. 
Station Manager-Donna F. Stanley. 
Program Director-Doug Gory. 

3. FACILITIES 
ERP 2.840 w.; 94.3 mc. 
Operating schedule: 6 am-midnight, CST. 
Antenna ht.: 295 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulatie.s 
General: la, 2a, 2b, 3a, 31). 3e. 3d, 4a, 4d, 5, Oa. 7a. 

Rat8.e Protection: 10a. 11a, 12b. 13b. 140. 
Basic Rates: 200. 21a, 21d, 22a. 22b, 23a, 24e. 25e. 

26, 27. 28s. 290. 291% 31. 33a. 
Contracts: 40a, 41, 4213. 45. 46. 47a. 48. 49, 50, 51e. 

51e. 
Comb.; Cont. Discounts: 60b, 60f. 601, 61a, 62a, 62d. 
Cancellation: 70b. 70d. 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Militated with Mutual Broadcasting System. 
Member: Magic Circle Network. 

TIME RATES 
Elf 1/1/66-Reed 9/1/66. 

6. SPOT ANNOUNCEMENTS 
260 520 104x 156x 260x 312x 500x 

1 min 3.50 3.20 2.90 2.60 2.40 2.20 2.00 
30 sec (60 web): 80% of 1 min. 

7. PACKAGE PLANS 
PER MO: 6 ti 12 tl 18 tl 24 tl 36 tl 48 41 
1 min.  3.09 2.70 2.60 2.50 2.40 2.20 

KTTR 
1947 

Media Code 4 226 6120 7.00 
Phelps County Broadcasting. Inc., Box 727, Rolla. 
Mo. 65401. Phone 314-364-2525. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Itobert McKune. 
Station Manager-George Wilburn. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1,000 w. days. 250 w. nighsa; 1490 ke. 
Non-directional. 

Operating schedule: 5:25 am-11 pm. CST. 
4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, la, 4a. 5, 6a, 7a. 8. 
Rate Protection: 10b, 11b, 12e. 12e. 14e. 15b, 16. 
Basle Rates: 20b, 21a, 21d, 221). 230. 24b, 25a. 2813. 

29a, 30. 33a. 
Contracts: 400. 41. 42e. 440. 45. 46, 470. 48. 49, 50, 

51a. 
Comb.: Cont. Discounts: 60b, 60e. 61a. 62a. 
Cancellation: 70b. 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf--Rec'd 4/4/66. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 1 min 
Under 1.000.00  5.00 1.000.00 or more_.- 4.00 
30 seconds-90% of 1-minute rate. 
20 seconds-85% of 1-minute rate. 
10 seconds-75% of 1-minute rate. 

STE. GENEVIEVE 
Ste. Genevieve County-Man Location H-5 

See BADS consumer market map and data at begin-
ning of State. 

K SGM-FM 
1967 

Media Code 4 226 6150 4.00 

Dance Enterprises. Inc- Box 428, Ste. Genevieve, Mo. 
63670. Phone 314-883-2980. 

I. PERSONNEL 
General Manager-Eimer L. Donn. 
Program Director-Art Schwent. 

3. FACILITIES ERP 27,300 w.; 105.7 me. 
Operating schedule: 6 am-I0 pm. CST. 
Antenna ht.: 825 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3a, 3b, 4a, 4e. 5. fia, 71). 8. 
Rate Protection: 10b. 1lb, 12b, 1313. 14b. 
Basic Rates: 20a, 22a, 22b, 230. 24a, 24b, 25a, 26, 

28a. 28a. 
Contracts: 40a. 42a. 45. 46. 47a, 48. 
Comb.; Cont. Discounts: 600. 61b, 61e. 62b. 62e. 
Cancellation: 705. 70e. 71a. 73a. 
AM facilities: KSGM, Chester, III. 

TIME RATES 

Elf 11/1/68-Rec'd 10/25/68. 

6. SPOT ANNOUNCEMENTS 
Ix ISO 260 52x 104x 156x 260x 3I2x 

1 min 5.20 4.90 4.70 4.40 4.15 3.90 3.60 3.35 
30 sec 4.20 4.10 3.95 3.70 3.50 3.15 2.05 2.65 

8. PROGRAM TIME RATES 
lx Ile 280 520 104x I56x 2600 3I2x 

1/2 hr.. 50.00 47.50 45.00 42.50 40.00 37.50 35.00 32.50 
1/4 hr.. 26.00 25.00 24.00 23.00 22.00 21.00 19.00 17.00 
5 min__ 11.00 10.50 10.00 9.50 9.00 8.50 8.00 7.50 

ST. CHARLES 
St. Charles County-Map Location 11-4 

See SRDS consumer market map and data at beginning 
of the State. 

KIRL 
1958 

Media Code 4 226 6175 1.00 
Contemporary Media, Inc.. Box 1460. St. Charles, 
Mo. 63301. Phones 314-291-4488, 724-3300. 

STATION'S PROGRAMMING DESCRIPTION 
KIRL: Programmed for a mass audience of adults, 
young adults, teens, primarily age 16-49. 
MUSIC: 90% familiar hits, alternating current top 
25 lilts with greatest hits of all time every day, 
pre-scheduled by program director. Air personalities, 
acappella jingles, maximum music, mlnirnum talk. 
NEWS and Information 10%: network at :50, fol-
lowed by local news and weather, 5 min drive times. 
2 min housewife and evening. Frequent weather. 
Traffic cars report drive times. Network sports drive 
times. Local sports covered from scene. COMMER-
CIAL POLICY: maximum 12 minutes per hour, six 
130 second clusters separated by 3-4 records. Contact 
Representative for further details. Rec'd 5/28/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-5fike Rice. 
General Sales Manager-Vince Garnit. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5,000 w.; 1460 kc. Directional. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 21). 3b. 40. 5, 6a, 70. 
Pate Protection: 10a, lia. 12a, 13a, 14b. 
Basic Rates: 2013. 21b, 22a. 23b, 240. 20e. 29a. 
Contracts: 40a, 41, 45. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 70a. 70e. 71a. 73a. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No, 3 Eft 1/1/69-Iteed 1/10/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mou thru Sat 10 am-3 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: 

AA A 
I min 30 see 10 see I min 30 see 10 see 

1 ti  30.00 24.00 15.00 27.00 21.50 13.50 
6 ti  26.00 21.00 13.00 23.00 18.00 11.50 
12 ti  22.00 17.50 11.00 19.00 15.50 9.50 
18 ti  21.00 17.00 10.50 18.00 14.50 9.00 
24 U._   20.00 16.00 10.00 17.00 13.508.50 
30 ti  19.00 15.50 9.50 16.00 13.00 8.00 
40 ti  18.00 14.50 9.00 15.00 12.00 7.50 
50 ti ....... 17.00 13.50 8.50 14.00 11.00 7.00 
Programs, 1-minute and 30-seconds may be combined 
for total per week discount. 10-seconds are not com-
binable and earn their own discount. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 52 wk-15% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PENETRATION 

PER WK, EA: I min 30 see 
1 ti  28.50 22.50 
6 ti  24.50 19.50 
12 ti  20.50 16.50 
18 ti............._ ... 19.50 15.50 
24 ti  18.50 14.50 
30 ti  17.50 14.00 
40 ti  16.50 13.00 
50 ti  15.50 12.00 
Distributed between 6 am and 6 pm 7 days a 
1/2 AA, 1/2 A, subject to availabilittes. 

10 see 
14.00 
12.00 
10.00 
9.50 
9.00 
8.50 
8.00 
7.50 

week; 

8. PROGRAM TIME RATES 
AA  A  

1 hr 1/2 hr 1/4 hr 1 hr 1/2 hr 1/4 hr 
1 x  250.00 175.00 156.25 235.00 168.50 151.50 
13 L___  187.50 152.00 136.00 182.50 149.50 133.00 
26 x  180.00 149.50 133.00 177.50 148.00 130.00 
52 x ....   175.00 148.00 130.00 172.00 144.00 128.00 
104 x.  172.00 146.00 128.00 170.00 138.00 116.00 
156 x  167.50 144.00 126.00 162.00 135.00 112.00 
260 x  162.00 138.00 122.00 158.00 128.00 110.00 
312 x  158.00 135.00 120.00 151.50 125.50 100.80 
Programs, 1-minute and 30-seconds may be combined 
for total per week discount. 

5 MINUTES Olt LESS 

With 1-min spot: 140% of 1-min. 
With 30-sec spot: 125% of 1-min. 
Programs. minutes and chain-breaks are combinable. 

CONSECUTIVE WEEK DISCOUNT 

13 wk-5% 20 wk-10% 52 wk-15% 
Rateholder: 1 spot per day for 6 days 1-minute or 
30-seconds only. 

(D) 

ST. JOSEPH (3 AM; 1 FM) 
Buchanan County-Slap Location C-3 

See SUDS consumer market map and data at begin. 
fling of the State. 

KFEQ 
1923 

.e1(. 
AVERY-KNODEL, INC. 

Media Code 4 226 6205 6.00 

KFEQ Radio, Box 879, St. Joseph, Mo. 64502. Phone 
816-M3-8881. 

I. PERSONNEL 

Gen'l & Sales Mgr.-Ted Griffin. 
Program Manager-Tom Lawson. 

2. REPRESENTATIVES 

Avery-Knodel. Inc. 

3. FACILITIES 

5.000 w.; 680 he. Directional-separate patterns day 
and night. 
Operating schedule: 5:00 am-midnight Mon thru 
Sat; 7:00 am-midnight Sun. CST. 

4. AGENCY COMMISSION 

15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, la. 2b, 3a, 3b. 3c, 3d, 4a, 4d, S. On, 
7b. 8. 

Rate Protection: 10a, 12b, 1313. 140. 
Basic Rates: 21a, 21d, 22a, 22b, 23a, 24a, 24e, 25a, 

26, 27, 28a, 29a, 29b. 31, 32a. 33a. 
Contracts: 405, 41, 421). 44b, 45, 46, 47a, 48. 49, 

50, 510. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 601, 61a, 

61b, 62a. 
Cancellation: 706, 70e. 71a, 72, 73b. 
Prod, Services: 80. 81, 82. 
Sold in combination with KLIK, Jefferson City. 
Missouri. Announcements purchased on KLIK may be 
added to KFEQ weekly total to earn most favorable 
rate for both stations. For example, an advertiser 
using 20 spots per week on KFECI, may add 5 spots 
per week on KLIK and earn 25 per week package rate 
on each station. Schedules do not have to be iden-
tical. Same practice applies to program rates. 

TIME RATES 

No. 14 Elf 1/1/68-Itec'd 11/10/67, 

AA-Farm Time-Mon thru Sat 6-7 am & 11:30 am-
1 pm. 

A-Drive Time-Mon thru Sat 7-9 am; Mon thru Fri 
4-6 pm. 

B-Mon thru Sat 5-6 am & 9-11:30 am: Mon thru 
Fri 1-4 pm & 6 pm-midnight; Sat 1 pm-midnight; 
Sun all day. 

6. SPOT ANNOUNCEMENTS 

CLASS AA-FARM TIME 
1 WEEK 

WKLY, EA: I ti 6 tl 12 tl 
1 min.  _ 25 22 20 
20/30 sec  23 20 18 

52 WEEKS 
1 min  22 19 17 16 15 14 
20/30 sec.  20 17 15 14 13 12 

CLASS A-DRIVE TIME 
1 WEEK 

1 min  23 20 18 17 
20/30 sec  21 18 16 15 

52 WEEKS 
I min.   20 17 15 14 
20/30 sec  18 15 13 12 

CLASS B 
1 WEEK 

1 min. 21 18 16 
20/30 see  19 16 14 

52 WEEKS 
1 min  18 15 13 
20/30 sec.. 16 13 II 

18 ti 
19 
17 

15 
13 

12 
10 

24 ti 36 ti 
18 17 
16 15 

16 15 
14 13 

13 12 
11 10 

14 13 
12 11 

11 10 
9 8 

7. PACKAGE PLANS 

WEEKEND SATITRATION PLAN 

(Fri 7 pm- Sun midnight ROS) 

PER' WKND, EA: 6 tl 12 tl 18 ti 24 tl 
1 min. ..... ...... _________ ----.._. 16 14 12 10 
20/30 sec__-___---- -..._ 14 12 10 8 

8. PROGRAM TIME RATES 

1/2 HOUR 
PER WK, EA: I ti 3 tl 
1 wk. 100 85 
13 wk.   85 70 
26 wk_    80 65 
52 uk_ ___------. 70 55 

1/4 HOUR 
1 wk..  ........ 68 60 
13 wk. ........ - ......... 60 48 
26 wk.  56 44 

48 36 
5 MINUTES 

1 wk_ - 42 36 
13 wk .................. 30 24 
26 Ink    28 22 
52 wir  24 18 

546 Spot Radio Stations 

5 ti 
80 
65 
60 
50 

56 
44 
40 
32 

6 ti 
75 
60 
55 
45 

52 
40 
36 
28 

10 tl 
70 
55 
50 
40 

48 
36 
32 
24 

34 32 30 
22 20 18 
20 18 16 
16 14 12 

KKJO 
1946 

e 
Media Code 4 226 6290 8.00 
Elkins Broadcasting Corp., Box 166, 1101 So. Belt, 

St. Joseph. Mo. 64501. Phone 816-279-6346. 

STATION'S PROGRAMMING DESCRIPTION 
KKJO: Programmed for mass appeal. MUSIC: cur-
rent hits and standards. NEWS: 5 min each 30 min. 
Dally editorial. 3 mobile cars plus mobile airplane. 
TALK: 9-10 am telephone conversation program about 
community affairs. FARM information broadcast on 
spot basis from 5:30 am-2 pm. SPORTS: scoreboard 
every hour, live local high school football and basket-
ball. Air personalities and portable console available 
to broadcast complete segments from remote locations. 
School news nightly 9 pm-12M. Teen dance with live 
music Fri nights. Contact Representative for further 
details. Reed 7/13/67. 

I. PERSONNEL 
Pres. á Gen'l Mgr.-Tom Elkins. 
Sales Manager-Robert M. Mosiman. 
Program Director-Gregory Everett. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Southwest-Mario Messina, Company, 

3. FACILITIES 
5,000 w.; 1550 km. Directional-night only. 
Operating schedule: 5:30 am-midnight Mon thru 
Sat; 7:00 am-11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on station time charges only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, 30, 3b, 3m, 2d, 4e. 4d, 5, lia, 

7b, 8, 
Rate Protection: 10a. ils, 12e, ils. 14a. 15e, 15b. 
Basic Rates: 20a. 21s, 21b, 21d, 220, 22b, 23a, 24b, 

24e. 25a, 27, 28a, 28c, 29a. 
Contracts: 40a, 41, 44a, 441). 45, 46, 48, 49. 50, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 60e. 60f. COL 61s, 62d. 
Cancellation: 70a, 70e. 71e, 72, 73e, 73b. 
Prod. Services: 80. 81. 82 

TIME RATES 
Rates effective March 1, 1966. (Card No. 2.) 

Card received December 13. 1965. 
6. SPOT ANNOUNCEMENTS 

1 MIN'UTE 
1 ti  7.50 156 ti  6.00 
13 ti  7.2b 260 ti  5.70 
26 ti  6.90 312 ti  5.40 
52 ti  6.60 624 ti........... 5.00 
104 ti  6.30 1000 ti  4.60 

7. PACKAGE PLANS 
1 MINUTE 

PElt WK: ea ea 
20 ti  6.00 40 ti  5.40 
30 ti  5.70 50 ti  5.00 
30 seconds-80% of 1-minute rate. 
10 seconds-50% of 1-minute rate. 

(This listing continued on next page) 

NO KANSAS CITY BUY 
DELIVERS ST. JOSEPH 

YOUNG ADULTS 
Your Kansas City buy can't match KKJO, 

St. Joseph, in effective reach and influ-

ence among adults 18-24 in the prosper-

ous St. Joseph Metro Area. 

STRONG IN ST. JOSEPH 
Pulse figures* show KKJO ranks No. 1 in: 

• avg. 1/4-hr. adults 18-24 during each 

day-part, 6 AM-7 PM, M-F 

• avg. 1/4-hr. rating and total persons 

during combined drive-times-6-10 AM 

and 3-7 PM, M-F 

• total persons cumes 24-hours-a-day 

*Pulse, St. Joseph Metro Area, Mar.-Apr. 
1969 

PRIME ADVERTISING MARKET 
With a CSI/HH above the state average, 

St. Joseph is a lucrative market for adver-

tisers. Programmed for mass appeal in 

St. Joseph, KKJO delivers your message 

to big-spending young adults. 

ELKINS BROADCASTING 
CORPORATION 

St. Joseph, Mn, 

REPRESENTED BY 
MEEKER RADIO, INC. 

September 1, 1969 



St. Joseph-K K J 0-Continued 
O. PROGRAM TIME RATES 

1/4 hr 5 min 1/4 hr 5 min 
1 ti  25.00 10.75 156 U.__  20.65 9.00 
13 ti  24.15 10.45 260 U.__  19.65 8.75 
26 ti  23.25 9.90 312 ti_____ 18.90 8.45 
52 ti  21.40 9.45 624 ti... 8.20 
104 ti  21.30 9.25 1000 ti  8.00 

KUSN 
1955 

Media Code 4 226 6375 7.00 
KUSN Corp.. KUSN Bldg.. 8th and Frederick, Si. 

Joseph, Mo. 64501. Phone 816-233-2577. 

STATION'S PROGRAMMING DESCRIPTION 
KUSN: Programmed for mass appeal. 
MUSIC: modern country and western. NEWS: 5 min 
before hour and headlines 25 min after hour. FARM: 
reports 6:25 am & 7:25 am. AIR PERSONALITIES 
handle all segments. Remote broadcasts available. 
Editorialization. Professional and college. football 
Personalities available for remotes. Contact Repre-
sentative for further details. Rec'd 3/11/68. 

I. PERSONNEL 
Vice Pres. á Gen'l Mgr.-Warren Miner. 
Prog. & News Din-Don Register. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1270 kg. Non-directional. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulatIont 
General: la. 113. 3a, 4e. 4d, 5, 6a. 7b, 8. 
Rate Protection: 101o, 15b. 
Basic Rates: 22b, 23a, 28e. 29e. 
Contracts: 40a, 43, 45. 49. 50. 
Comb.; Cont. Discounts: 60a, 60f, 601. 61b. 
Cancellation: 71a, 73b. 
Prod. Services: 82. 
Purchase of time on KUSN, St. Joseph, Mo. & 
KEW', Topeka, Mans. can be combined to gain fre-
quency discount. 

TIME RATES 
Rates effective February 1, 1964. (Card No. 7.) 

Card received February 3, 1984. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

1 MINUTE 
1 wk 13 wk 

6 ti  6.50 6.00 
12 ti  6.00 5.50 
18 U...   5.50 5.00 

30 SECONDS 
o ti... 4.50 4.00 
12 ti . 4.00 3.50 

3.00 

8. PROGRAM TIME RATES 1 hr 
1 ti  60.00 
13 ti  . 57.00 
26 ti............ .... ..... _____ 54.00 
52 ti  . 51.00 
104 ti..................................... 48.00 
156 U._ . 45.00 

10. SPECIAL FEATURES 
Newscasts-5-minute rate. 
News Headlines-1-minute rate. 

1/2 lar 
36.00 
34.00 
32.00 
30.00 
28.00 
26.00 

KUSN-FM 

26 wk 52 wk 
5.50 5.00 
5.00 4.50 
4.50 4.00 

3.50 3.00 
3.00 2.50 
2.50 2.00 

1/4 hr 5 min 
24.00 12.00 
22.00 11.25 
20.00 10.50 
18.00 9.75 
16.00 9.00 
14.00 8.75 

1962 

Media Code 4 226 6376 5.00 

KUSN Corp., Inc.. 8 Frederick, St, Joseph, 
Phone 816-233-2577. 

I. PERSONNEL 
General Manager-Warren Rhyner. 

3. FACILITIES 
ERP 3,900 w.; 105.1 mc. 
Operating schedule: 6:00 a.m. to midnight Monday 
through Saturday; 7:00 a.m. to midnight Sunday. 
CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See KUSN listing for coded regulations. 

TIME RATES 
Rates effective June 1, 1962. 
Rates received May 17, 1982. 

Class "A"-6:00 p.m. to midnight Monday through 
Saturday; noon to midnight Sunday. 
Class "B"-Sign-on to 6:00 p.m. Monday through 
Saturday. 

6. SPOT ANNOUNCEMENTS 

Class 

26 times.... 3.40 
52 times.... 3.20 
104 times.... 3.00 
156 times.... 2.80 

Class Class 

3.00 260 times.... 2.60 
2.80 312 Urnes.... 2.40 
2.60 500 times._ 2.20 
2.40 

ST. LOUIS (11 AM; 8 FM) 
(including Clayton, Mo.; Granite City, Ill.) 

St. Louis, Clayton, St. Louis County-Map Location 
H-4 

See SRDS consumer market map and data at begin 
ulna of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

Class 
-B-

2.20 
2.00 
1.80 

KA D I (FM) 
1959 

ST. LOUIS 

1:1120 

Media Code 4 226 6460 7.00 

Vanguard Broadcasting Corp., 2735 Bompart St.. 
St. Louis, Mo. 63144. Phone 314-968-1900. 
STATION'S PROGRAMMING DESCRIPTION 

KADI (FM): Programmed for adults and young 
adults. 
MUSIC: Jazz oriented. Popular jazz, instrumental 
and vocal. News and weather on hour. AP, local, 
national and radio news international interview fea-
tures. Continuity policy: commercials live or per-
sonalized production provided. Contact Representative 
for further details. Rec'd 2/17/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Richard J. Miller. 
Assistant Manager-Woodrow Cummings. 

2. REPRESENTATIVES 
New 'York, Chicago-Greener, Hiken, Sears. 
Southeast-Bernard I. Ochs Co; 
Kansas City-Eugene F. Gray Co. 

3. FACILITIES 
ERP 50,000 w.; 96.5 mc. 
Operating schedule: 24 hours. CST. 
Antenna ht.: 366 ft. above average terrain.. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, 3a, 3b, Sc. 3d, 45, 4c1. 5, 65. 

70. 8. 
Rate Protection: 10e, lle. 12e. 13e, 14e, 15a. 15b. 
Basic Rates: 200. 210, 21b, 21c, 21d, 22a, 23a, 2313. 

241). 25a, 26, 28b, 28e. 295. 291). 30, 31. 
Contracts: 40a, 41. 42b, 42d, 44a, 44b, 45, 46, 47e, 

51b. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 601, 62b, 62d. 
Cancellation: 70a, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 1 Eff 2/1/66-Itee'd 4/26/66. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 260 52x 

1 min 7.50 7.25 7.00 6.75 
30 see 5.50 5.25 5.00 4.75 
10 sec 3.50 3.25 3.00 2.75 

7. PACKAGE PLANS 
1 MINUTE 
1 wk 4 wks 

10 ti  7.00 6.50 
20 ti...   6.50 6.00 
30 ti    6.00 5.50 
50 tl   5.50 5.00 

30 SECONDS 
10 ti--. 5.00 4.50 4.00 
20 4.50 4.00 3.50 
30 ti  4.00 3.50 3.00 
50 ti  3.50 3.00 .._ 
10-second ID's-80% of 30-second rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 mln 

I x.    80 50 30 16 
75 45 27 13 

26 1._ ........ _._..._ ....... _ .... 70 40 24 11 
52 x.  ..... ........ _ .... 65 35 21 9 

KATZ 
1954 

ST. LOUIS 

104x 208x 312x 
6.50 6.25 6.00 
4.50 4.25 4.00 
2.50 2.25 2.00 

13 wks 26 wks 52wIts 
6.00 5.50 5.00 
5.50 5.00 - 
5.00 

3.50 
3.00 

-•^ 

Negro Independent 
Mo. Media Code 4 226 6545 5.00 

Laclede Radio, Inc., Arcade Bldg., 812 Olive St.. 
St. Louis, Mo. 63101. Phone 314-241-8000. 

New York ()Mee: 393 Seventh Ave., New York, N. Y. 
10001. Phone 212-736-2242. 

STATION'S PROGRAMMING DESCRIPTION 
KATZ: Programmed primarily for Negro audience. 
MUSIC: 11-Sat rhythm and blues with 6 personali-
ties. NEWS: 5 min on hour, headlines on half hour, 
65% local, 35% national and international. 3 news-
men. Mobile unit. Sports in newscasts with 5 min 
at 5:30 pm, M-F, 6:30, Sat. Daily community calen-
dar and job opportunities. Daily audience opinions 
telephone call-back. Half hour discussions and panel 
programs. Sat and Sun. Other Sun programming: 
gospel music, church remotes, religious features. Per-
sonalities available for personal appearances and re-
motes. Contact Representative for further details. 
Reed 6/25/69. 

I. PERSONNEL 
President-Allen Wolin. 
General Manager-George Lasker. 
Sales Manager-Carlton J. Mertens. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
5,000 w.; 1600 Ice, Non-dIreetional. 
Operating schedule: 24 hrs. daily. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b. 3a, 3b, 3d, 45. 4e. 5. Ga, 7b, S. 
Rate Protection: 10e. Ile, 12c, 13e, 14e, 15b, 16. 
Basic Rates: 20b, 22a, 23a. 24b, 24e. 25e, 27, 2813. 

29a. 33e. 
Contracts: 40a. 41. 43, 44e. 44b, 45. 46, 51a, 51c. 
Comb.: Cont. Discounts: 60e. 60e. 60e, 62d, 
Cancellation: 70b, 700, 71a, 72, 73a. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 12 Eff 2/1/69-Reed 12/28/68. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm & 7 pm-midnight; Sun 
9 am-midnight. 
B--All other times. 

3.00 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA A AA A 
1 x 25.00 22.00 260 x  19.00 17.00 
26 x  23.00 21.00 312 x  17.75 16.00 
52 x  22.00 20.00 520 x  16.50 15.00 
104 x  21.10 19.00 x  14.25 13.00 
156 x  20.25 18.00 1040 x.......... 13.00 11.00 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKLY SATURATION SCHEDULES 

PER WK, EA: 12 ti 18 tl 24 ti 36 ti 48 ti 
1 min, AA   20.00 10.00 18.00 17.00 15.00 
1 min, A______   17.50 16.50 15.50 14,00 12.50 
30 sec: 75% of 1-min. 10 sec: 50% of 1-mis.  
Class B: 50% of A. 

8. PROGRAM TIME RATES 
CLASS AA 

lx 26x 52x 104x 
1 hr  165 152 145 142 
1/2 hr ..... 100 92 88 86 
1/4 hr  66 61 58 57 
10 min  50 46 44 43 
5 min  40 37 35 34 

CLASS A 
1   145 133 128 124 
1/2 hr  87 80 76 74 
1/4 hr  58 53 51 49 
10 min  44 40 38 37 
5 min.  36 33 31 30 

• 
KC FM (FM) 

1955 
ST. LOUIS 

I56X 260x 3I2x 
134 125 117 
81 76 71 
53 50 47 
40 38 35 
32 30 28 

117 110 103 
70 66 61 
47 44 41 
25 33 31 
29 27 25 

opium° 
Media Code 4 226 6630 5.00 
Commercial Broadcasting Co., 532 De Baltviere, 

St. Louis, Mo. 63112. Phone 314-726-1077, 

STATION'S PROGRAMMING DESCRIPTION 
KCFM (FM): MUSIC: Format is popular music, 
with 2 vocals each half hour. NEWS: 1 min before 
each hour. No personalities. COMMERCIAL POLICY: 
4 interruptions per hour, 53 minutes of music hourly. 
8 commercials per hour, 13 minutes of music and 2 
commercials. All spots not produced by ageacies, 
produced at station. Contact Reprsentative for further 
details. Itec'd 7/7/69. 

I. PERSONNEL 
president-Harry Eldelman. 
Program Director-Sibley Smith. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 100,000 w. (horiz.) 100.000 w. (veil); 93.7 

mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a. 2b. 3a, 4a. 40. 5. 6b. 7b. 8. 
Rate Protection: 100. ils. 12a, 13a, 14a. 
Basic Rates: 20b, 21b, 22e, 23a, 24b, 26, 28a, 28c, 

29a, 32a. 
Contracts: 40a. 41, 42h. 44h. 45. 46. 47e, 50. 
Comb.; Cont. Discounts: 60f, 601, 620. 
Cancellation: 700. 70e, 71a. 736. 
Prod. Services: 82. 

TIME RATES 
Eff Ree'd 6/24/69, 

7. PACKAGE PLANS 
SPOT SATURATION 

1 MINUTE 
PER WE. EA: 

10 ti 15 ti 20 ti 25 ti SO tl 40 ti 50 tl 
1 wk.. 15.00 14.50 13.50 12.50 12.00 11.00 10.00 
26 wk 13.85 13.40 12.45 11.55 11.00 10.00 9.00 
52 wk 12.75 12.25 11.25 10.25 9.75 8.75 7.75 

30 SECONDS 
Ink.. 12.00 11.60 10.80 10.00 9.60 8.80 8.00 
26 wk 11.05 10.70 9.90 9.20 8.80 8.00 7.20 
52 wk 10.15 9.75 8.95 8.15 7.75 6.95 6.15 
Programs and/or spots may be combined in any way 
to calculate maximum frequency discounts. 
Weekly packages to be used 7 consecutive days and 
aro non-cancellable within any week. 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 
1 x  100.00 50.00 38.40 
52 x  79.50 46.80 36.00 

K DNA (FM) 
1969 

Media Code 4 226 6650 3.00 
Jeremy D. Lansman & Lorenzo W. Milani, 4285 Olive 

St., St. Louis, Mo. 63108. Phone 314-652-6771. 

I. PERSONNEL 
Manager-Jeremy D. Lansman. 
Business Manager-Paul P. Lacey. 
Program Manager-F. W. Reuterman. 

3. FACILITIES 
ERP 63,000 w.; 102.5 me. 
Operating schedule: 8-2 am. CST. 
Antenna lit.: 372 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, Sc, 4a, 4e, 5, Oh, 7b, 8. 
Ilote Protection: 15b. 
Basle Rates: 20b, 23a, 26, 27, 28b, 28c, 32b. 
Contracts: 40a, 445. 44b, 46, 51a. 
Cancellation: 71a, 72, 73a, 73b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff - Itec'd 6/17/69. 

6. SPOT ANNOUNCEMENTS 
(6 am-midnight) 

1 min 30 see 
5-9 pm  
All other times  5 4 
Specified times extra 30%. 

MISSOURI 
DISCOUNT 

250.00 or more more: 5% 5000.00 or more: 15% 
1000.00 or more: 10% 

8. PROGRAM TIME RATES 

1 hr-3x applicable 1-min, proportional to actual 
length of program. 

KIRL 
1958 

CITY OF LICENSE 

ST. CHARLES 

(This is a paid duplicate of the listing appearing 
under St. Charles, Mo.) 
Media Code 4 226 6175 1.00 

Contemporary Media, Inc., Box 1460, St. Charles, 
Mo. 63301. Phones 314-291-4488, 724-3300. 

STATION'S PROGRAMMING DESCRIPTION 

KIRL: Programmed for a mass audience of adults, 
young adults, teens, primarily age 16-49. 
MUSIC: 90% familiar hits, alternating current top 
25 lilts with greatest hits of all timo every day, 
pre-scheduled by program director. Air personalities, 
acappella jingles, maximum music, minimum talk. 
NEWS and information 10%: network at :50, fol-
lowed by local news and weather, 5 min drive times, 
2 min housewife and evening. Frequent weather. 
Traffic cars report drive times. Network sports drive 
times. Local sports covered from scene. COMMER-
CIAL POLICY: maximum 12 minutes per hour, six 
130 second clusters separated by 3-4 records. Contact 
Representative for further details. Reed 5/28/69. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-Mike Rice. 
General Sales Manager-Vince Garufl. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

S. FACILITIES 
5,000 w.: 1460 kc. Directional. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 

15/0 time only; 80 days. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3b, 4a, 5, 6a, 7a. 
Rate Protection: 10a, 11a, 12a, 13a, 14b. 
Basic Rates: 20b, 21b, 22a, 23b, 240. 28e, 290. 
Contracts: 400, 41, 45. 
Comb.•, Cont. Discounts: 60e. 
Cancellation: 70a. 70e, 71a, 73a. 
rrod. Services: 80, 82. 
Affilated with American Contemporary Network. 

TIME RATES 

No, 3 Eff 1/1/69-Reed 1/10/69. 

AA-Mon thru Sat 6-10 urn & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
PER WE, EA: 

AA  A 
I min 30 sec 10 sec I min 30 see 10 see 

1 ti  30.00 24.00 15.00 27.00 21.50 13.50 
6 ti  26.00 21.00 13.00 23.00 18.00 11.50 
12 22.00 17.50 11.00 19.00 15.50 9.50 
18 21.00 17.00 10.50 18.00 14.50 9.00 
24 ti  20.00 16.00 10.00 17.00 13.50 8.50 
30 tL.......   19.00 15.50 9.50 16.00 13.00 8.00 
40 ti.  18.00 14.50 9.00 15.00 12.00 7.50 
50 ti  17.00 13.50 8.50 14.00 11.00 7.00 
Programs, 1-minuto and 30-seconds may be combined 
for total per week discount. 10-seconds are not com-
binable and earn their own discount. 

CONSECUTIVE WEEK DISCOUNT 

13 wk-5% 20 wk-10% 52 wk-15% 

7. PACKAGE PLANS 

TOTAL AUDIENCE PENETRATION 

PER WIC, EA: 1 min 30 see 
1 ti ..... _._...._ ........ _ ............. _.._..._.. 28.50 22.50 
6 ti  24.50 19.50 
12 tL.   20.50 16.50 
18 tL...._ ....... ...... _ ....   19.50 15.50 
24 ti 18.00 14.50 
30 ti 17.58 14.00 
40 ti_. 16.50 13.00 

  15.50 12.00 
Distributed between 6 am and 6 pm 7 days a 
1/2 AA, 1/2 A, subject to avallabilities. 

10 see 
14.00 
12.00 
10.00 
9.50 
9.00 
8.50 
8.00 
7.50 

week; 

8. PROGRAM TIME RATES 

AA  A 
1 hr 1/2 hr 1/4 hr 1 hr 1/2 hr 1/4 hr 

1 x 250.00 175.00 156.25 235.001 168.50 151.50 
13 x..._...... 187.50 152.00 136.00 182.50 149.50 133.00 
26 ....... 180.00 149.50 133.00 177.50 148.00 130.00 
52 ....... 175.00 148.00 130.00 172.00 144.00 128.00 
104 x........... 172.00 146.00 128.00 170.00 138.00 116.00 
156 x..._._.... 167.50 144.00 126.00 162.00 135.00 112.00 
200 162.00 138.00 122.00 158.00 128.00 110.00 
312 x  158.00 135.00 120.00 151.50 125.50 100.80 
Programs, I-minute and 30-seconds may be combined 
for total per week discount. 

5 MINUTES OR LESS 
With 1-min spot: 140% of 1-min. 
With 30-see spot: 125% of 1-min. 
Programs, minutes and chain-breaks are combinable. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 20 wk-10% 52 wk-15% 
Rateholder: 1 spot per day for 6 days 1-minute or 

6 5 30-seconds only. 
(D) 
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MISSOURI 
St. Louis-Continued 

KMOX 
1925 

ST. LOUIS 

CBS Owned 

RePre>cnie b) CBS d  RADIO 
SPOT SALES 

News-Talk-Information 
Sports 

R A IB 

Subscriber to the NAB Radio Code 
Media Code 4 226 6715 4.00 
CBS Radio. a division of Columbia Broadcaating 

System, Inc., No. 1 Memorial Drive, St. Louis, 
Mo. 63102. Phono 314-621-2345. 

STATION'S PROGRAMMING DESCRIPTION 
KMOX: Programmed for general interest. 
5:30-6 am town and country news, market and weather 
reports, interviews. 6-9 am news and information. 
air personalities, weather, sports, news. 9-11 am 
middle-of-the-road music, air personalities. 11 am-
noon network. Noon-7 pm talk information air per-
sonalities, guest interviews, listener phone-ins. News 
at :00, air personalities, sports, weather features. 
7 pm-5:30 am news at :00, air personalities, middle-
of-the-road music. NEWS: national, regional, local 
1 hellcopter, editorializes. Remotes throughout week, 
interviews, discussions, debates. SPORTS: pro base-
ball, football, hockey, soccer. College basketball, 
football. Sat am: discussions information, listener 
phone-ins. PM: Middle-of-the-road music. Sun am: 
taped sports and news features, listener phone-ins. 
PM: middle-of-the-road music. Contact Represen-
tative for further details. Reed 6/5/68. 

I. PERSONNEL 

General Manager-Robert Hyland. 
General Sales Manager-Robert Cunene. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
50,000 w.; 1120 kc. Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb, la, la. 4a, 4d, 5, 6b, 7b. 8. 
Rate Protection: 10e. 11c, 12e, 13e, 14e. 
Basle Rates: 20a, 21b, 21e, 21d, 22a, 22b, 24a, 24e, 

25a. 27, 28s, 29a. 
Contracts: 40b. 41. 44b, 45. 46, 48, Silo. 
Comb.; Cont. Discounts: 60b, 69f, 601. 61b, 62d. 
Cancellation: 70a. 70e, 71e. 72. 73b. 
Prod. Services: 89, 81, 82. 
Affiliated with CBS. 

TIME RATES 
No. 28 Eft 6/1/69-Reed 5/28/69, 

Alf Drivetime-Mon thru Fri 6-10 am. 
PM Drivetime-Mon thru Fri 3-7 pm. 
Daytime-Mon thru Fri 5:30-6 am & 10 am-3 pm; 
Sat & Sun G am-7 pm. 
Nighttime-Sun thru Sat 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
SECTION I 
1 MINUTE 

FIXED: Per wk -Per wk----
CONSEC WKS: I ti 3 ti 12 ti 20 ti CONSEC WKS: I ti 2 ti 4+ 
AM DRIVE: AM DRIVE: 
1 wk  130 90 85 80 1 wk  110 09 89 
52 wk  117 81 77 72 26 wk  104 94 85 
PM DRIVE: 52 wk  99 89 80 
1 wk  100 70 65 61 PM DRIVE: 
52 wk  90 63 59 55 1 wk    104 94 85 
AM/PM DRIVE: 26 wk  99 89 80 
1 wk  115 78 73 68 52 wit  01 85 76 
52 wk  103 70 66 61 DAYTIME: 
DAYTIME: 1 wk  99 89 80 
1 wk  92 61 58 55 26 wk.    94 85 76 
52 wk  83 55 52 49 52 wk  89 80 72 
NIGHTTIME: 
1 wk  65 42 40 38 
52 wk.  59 39 36 34 

30 SECONDS 
AM DRIVE: 
1 wk  98 68 64 60 
52 uk  88 61 58 54 
PM DRIVE: 
1 wk  75 52 49 46 
52 wk  08 47 44 41 
Alf/P11 DRIVE: 
1 wk  85 58 54 51 
52 wk  77 52 49 46 
DAYTIME: 
1 wk  70 46 44 42 
52 wit  63 41 40 38 
NIGHTTIME: 
1 wit  49 32 30 29 
52 wk  44 29 27 26 

10 SECONDS 
AM DRIVE: 
1 wk  45 42 40 
52 wk  41 38 36 
PM DRIVE: 
1 wk  
52 wit  
.AM/P11 DRIVE: 
1 wk  39 36 34 
52 wk  35 33 31 
DAYTIME: 
1 ak  31 29 27 
52 wk  28 26 24 
NIGHTTIME: 
1 wk  21 20 19 
52 wk   20 18 17 
AM and PM Drive spots rotate within time classes. 

7. PACKAGE PLANS 
SECTION III-MAXIMUM IMPACT PLANS 

CLASS A 
PLAN: 1 min 30 see 10 see 
6 (2 AM/PM Drive, 2 Daytime, 
1 Wknd, 1 Nighttime)  360 270 179 

12 (4 All/PM Drive, 4 Daytime, 
2 Wknd, 2 Nighttime)  678 514 336 

20 (8 AM/PM Drive, 6 Daytime, 
3 Wknd, 3 Nighttime)  1096 828 544 

CLASS B 
6 (2 Alf/PM Drive. 3 Daytime, 
1 Wknd)   378 284 188 

12 (2 AM/PM Drive, 8 Daytime. 
2 Wknd)   686 522 338 

20 (4 AM/PM Drive, 12 Daytime, 
4 Wknd)   1092 832 544 

CLASS C 
6 (4 AM/PM Drive, 1 Wknd, 
1 Daytime)   408 304 202 

12 (8 AM/PM Drive, 2 Wkntl, 
2 Daytime)   764 576 380 

20 (12 AM/PM Drive, 4 Wknd, 
4 Daytime)   1196 896 592 

WEEKEND SPECIAL 
(ROS, 6 am Sat-midnight Sun) 

PER WKND: 3 ti 6 ti 12 ti 20 ti 
1 mln  49 47 45 43 
30 sec  39 37 35 33 
10 sec  27 25 23 21 
Spots combine for times per week and/or lower con-
secutive weeks discounts. Programs combine for times 
per week and/or lower consecutive week discounts. 
Programs combine with spots and plans for lower 
consecutive week discounts. Spots combine with pro-
grams for lower times per week and consecutive week 
rates on spots only. 

8. PROGRAM TIME RATES 
SECTION II 
5 MINUTES 

10 MINUTES 
AM DRIVE: • 
1 wk   176 159 143 
26 %tic  167 151 136 
52 wk  150 143 129 
Pll DRIVE: 
1 wk  167 151 136 
26 wk  159 143 129 
52 wk  151 136 122 
DAYTIME: 
1 wit  159 143 129 

  151 136 122 
52 wk  143 129 116 

1/4 HOUR 
AM DRIVE: 
1 wk  220 199 179 
26 wk  209 189 170 
52 wk.  199 179 161 
PM DRIVE: 
1 wk  209 189 170 
26 wk    199 179 161 
52 wk  189 170 153 
DAYTIME: 

35 32 30 1 wk  199 179 161 
31 29 27 26 wk   189 170 153 

52 wk  179 161 145 

K M 0 X-FM 
1962 

ST. LOUIS 

F IMU 
CBS Owned 

Subscriber to the NAB Radio Code 
Media Code 4 226 6716 2.00 
CBS Radio, a division of Columbia Broadcasting 

System, Inc.. No. 1 Memorial Drive, St. Louis, 
Mo. 63102. Phone 314-231-2345. 

STATION'S PROGRAMMING DESCRIPTION 

1C110X-FM: Programmed for adults and young adults. 
MUSIC: 75% Instrumental, 25% vocal. Middle-of-
the-road, with emphasis on newer albums and singles. 
Music attuned to mood of hour. NEWS: network on 
hour. COMMERCIAL POLICY: every 7 to 15 min-
utes. Contact Representative for further details. Itec'd 
12/5/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Robert Hyland. 
Sales Manager-Robert CaneMs. 

2. REPRESENTATIVES 
CBS/FM National Sales: See Rep & 8/0 pages. 

3. FACILITIES 
ERP 47,000 w.: 103.3 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 998 ft. above average terrain. 

4. AGENCY COMMISSION 

15% net time only. 

Advertisements in SRDS 
are valuable ... 
. to all media which invest in them as a means to 

promote sales of space and time. 

. to all buyers of media who need on-the-spot information 
in addition to the listing data. 

. to all SRDS subscribers, by making it possible to furnish 
a unique service at surprisingly low 
cost. All listings in SRDS are at no 
cost to insure inclusion of all 
information. Frequent bulletins, between 
issues, report important changes-
a plus service to all subscribers. 

G28D-4/4 

5. GENERAL ADVERTISING See coded ct.tlationt 
General: lb, 2a, 3a, 40, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15d. 
Basic Rates: 200, 21a, 21d, 220, 22b, 240. 24e, 28a, 

290. 
Contracts: 40b, 41, 46, 48, 51b. 
Comb.; Cont. Discounts: 600. 60f, 601, 62d. 
Cancellation: 7m. 70e, 71a, 72, 735. 
Affiliated with CBS Radio Network. 
Member: CBS/F11 Broadcasting. 

TIME RATES 
No. 2 ER 1/18/68-Reed 6/5/58. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: ItI 12 tl 18 tl 24+ 
1 wk.  8.00 7.50 7.00 6.00 
26 wk    7.00 6.50 6.00 5.00 
52 wk  6.00 5.50 5.00 4.00 

30 SECONDS 
1 wk.  6.00 5.50 5.00 4.00 
26 wk  5.50 5.00 4.50 3.50 
52 wk  500 4.50 4.00 3.00 

8. PROGRAM TIME RATES 
Ix 130 26x 52x 156x 2600 

1/4 hr  40 38 34 30 24 20 
5 min.  20 18 16 14 12 10 

KRCH (FM) 
(formerly KSTL-FM) 

1960 
ST. LOUIS 

1:1131:1 1:311 F IM[1 

Media Code 4 226 6800 4.00 
Foreground Music, Inc., Ill S. Bemiston, St. Louis, 
Mo. 63105. Phone 314-726-6635. 
STATION'S PROGRAMMING DESCRIPTION 

KROH (FM): Programmed for adults. 
MUSIC: strings, standards, vocals. Broadway show-
tunes, light instrumentals. Sportscar newscast. 6 pm 
& 10 pm M-Sun, Contact Representative for further 
details. Reed 8/31/67. 

I. PERSONNEL 
President-S. G. Mollner. 
Vice-Pros. & Gen'l Mgr.-Richard H. Friedman. 
Program Director-Conrad 3. Kay. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERP 80.000 w.; 98.1 me. 
Operating schedule: 24 hrs. daily. CST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; time only. 7% discount tor casn. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, Is, 35, 40, 4c, 5. 
Rate Protection: 10b, 11b, 14b, 15a, 15b, 16. 
Basic Rates: 200, 21a, 220. 240, 24e, 25b, 28e. 330. 
Contracts: 40e, 41. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 71a, 73b. 
Contracts may be signed for 52 weeks, within 90 days 
of starting date. 

TIME RATES 
No. 2 Eft Reed 1/2/68, 

6. SPOT ANNOUNCEMENTS 
Ix 52x I04x 1561 360x 

1 min.  16.00 15.00 14.00 13.00 12.00 
30 sec.  13.00 12.50 12.00 11.50 11.00 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 t1 
1 min _  14 13 12 
30 see  12 11 10 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 
1 x  100 50 35 

KS D 
1922 

ST. LOUIS 

BLAIR e RADIO 
NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 226 6885 5.00 
Pulitzer Publishing Co., St. Louis Post-Dispatch; 
KSD-Radio Bldg., 1111 Olive St., Si. Louis, Mo. 
63101. Phone 314-621-1111. 
STATION'S PROGRAMMING DESCRIPTION 

ICSD: Programmed for general interest of adults 
and young adults. 
5-6 am & 6-10 am feature air personalities combin-
ing popular music and current hits. Emphasis on 
news, weather and helicopter reports. 10 am-2 pm & 
2-5 pm personality programming with middle-of-the-
road ancl current hits. 5-6:30 pm news wrap-up with 
helicopter, business and sports reports, weather in-
terviews, and personality sports show, 6:30 pm-12M 
general popular music. Live coverage of college foot-
ball and basketball. Contact Representative for further 
details. Reed 6/25/69. 

I. PERSONNEL 
General Manager-Harold Grams. 
General Sales Manager-E, L. Franciscos. 
Traffic Manager-Larry Wright. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
MOO w.; 550 kc. Directional-night only. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, lb. 4a, 4d, 5. 6b, 71), 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 
Basie Rates: 22a. 22b, 23a, 26, 28a, 29e. 
Contracts: 40a. 420. 45, 46, 47a. 
Comb.; Cont. Discounts: 60k. 61a, 61b. 
Cancellation: 70a. 70e. 710. 73a. 
Affiliated with NBC and Blair Representive Network. 
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St. Louis-K S D-Continued 
TIME RATES 

No. 38 Elf 4/1/69-Ree'd 2/20/69. 
A-Mon thru Fri 6-10 am & 3-7 pm. 
B-Mon thru Fri 10 am-3 pm. 
C-Mon thru Fri 7 pm-6 am; Sat & Sun an day. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

PER WK, EA: 
1 ti 5 ti I() ti 15 ti 20 tl 30 ti 40 ti 

1 min  55 50 48 46 44 42 40 
30/20 sec  41 36 34 32 30 28 26 
10 sec. 30 26 25 24 23 22 21 

CLASS B 
1 min  40 35 33 31 29 27 25 
30/20 sec  30 26 24 22 20 18 16 
10 sec.  22 18 17 16 15 14 13 

CLASS C 
1 min.....   30 25 24 23 22 21 20 
30/20 sec.  23 20 19 18 17 16 15 
10 sec.......-  17 14 13 12 11 10 9 
Spots between classifications take rate of higher clas-
sification. Spots of varying lengths, and all time 
classifications, may be combined for per week dis-
count. 
Contracts for 500+ spots within contractual year take 
20 per week rate. Contracts for 1000+ spots within 
contractual year take 40 per week rate. 
Orders for 39+ weeks within contractual year en-
titled to rate of the next week times per week rate. 

7. PACKAGE PLANS 
PER WK, ROS: 12 ti 18 ti 24 ti 3D ti 42 ti 
1 min. 34 30 28 26 24 
30/20 sec.. ... _ ...... 26 23 21 19 17 
10 sec.  18 16 15 14 13 
Subject to availability. Maximum 1/3 in A time. 
May be combined with regular spot schedules for 
frequency purposes on per week basis; 500 or 1000 
spot rate not included. 

8. PROGRAM TIME RATES 
A-Mon thru Fri 6 am-7 pm. 
B-Mon thru Fri 7 pm-6 am; Sat & Sun all day. 

CLASS A 
PER YR: Ix I3x 26x 52x 104x 260x 
10 min.  105 100 96 92 88 85 
5 min............_... 80 75 70 65 60 66 

CLASS B 
10 min.  70 66 62 58 56 54 
5 min.  50 45 42 39 36 34 

10. SPECIAL FEATURES 
Trafilcopter-Flat 55.00. May be combined with regu-
lar spots or ROS plans for per week discounts for 
additional spots only. 

KS H E (FM) 
1961 

ST. LOUIS 

F IMO 
Media Code 4 226 6970 5.00 
Century Broadcasting Corp., 9434 Watson Rd.. St. 

Louis. Mo. 63126. Phone 314-842-1111. 
I. PERSONNEL 
President-Howard Grafman. 
General Manager-Sheldon Grafman. 

2. REPRESENTATIVES 
Gert Banchez and Associates. 

3. FACILITIES 
ERP 100,000 w. (hertz.), 100,000 w. (vert.); 94.7 me. 
Stereo. 
Operating schedule: 24 hours daily. Full time stereo. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b. 311. 3d. 4e, 5. 
Rate Protection: 105, lia. 12e. 13e. 14e. 
Basle Rates: 22e. 23e. 
Contracts: 40a, 41. 
Comb.: Cont. Discounts: 60d. 
Cancellation: 75e. 72. 73s. 
Prod. Services: 80. 81, 82. 
Member: Gert Bunchez & Associates Group. 

TIME RATES 
No. 6 Elf 7/1/67-Rec'd 6/13/67. 

6. SPOT ANNOUNCEMENTS 
lx 150 30x 60x 125x 250x 500x 

1 min.  17 16 15 14 13 12 11 
8. PROGRAM TIME RATES 

lx I5x 30e 60e 125x 2500 500x 
1 hr  119 113 107 102 97 92 87 
1/2 hr  89 85 81 77 73 69 66 
5 min.  50 48 46 44 42 40 38 

KSTL 
1948 

ST. LOUIS 

Country Music Network 

Media Code 4 226 7055 4.00 
Radio St. Louis. Inc., 814 N. 3rd St.. St. Louis. 
Mo. 63102. Phone 314-621-5785. 

I. PERSONNEL 
Station Manager-Art Ford. 
Ass't Mgr. & Farm Dir.-William L. Vietmeler. 
News & Sports Director-Paul Pepper. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
1,000 w. days; 690 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15%; no cash discounL 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 3e. 4e, 5, 6e, 78. 
Rate Protection: 10e. 13a, 15b. 
Basle Rates: 20b. 21e. 22e. 23e, 24b, 25a, 26, 25e. 

29b, 32e. 
Contracts: 40a. 41. 44b, 45, 47e. 49. 51b. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60g, 60h, 601. 

61e, 62d. 
Cancellation: 70e, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: Country Music Network. 

TIME RATES 
Eff 5/1/69-Reed 5/5/69. 

6. SPOT ANNOUNCEMENTS 
lx 52e 104x 156e 208e 260e 312e 

1 min 16.00 15.00 14.00 13.00 12.00 11.00 10.00 
30 see 13.50 12.50 11.50 10.50 9.50 8.50 7.50 
10 sec 8.00 7.50 7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 ti 25 ti 30 ti 
1 min  13.00 12.00 11.00 10.00 9.00 
30 sec. 10.50 9.50 8.50 7.50 6.50 
10 sec.  6.50 6.00 5.50 5.00 4.50 

8. PROGRAM TIME RATES 
Ix 13e 26x 52e 104x 156e 260x 

1/2 hr  70.00 66.50 63.00 59.50 56.00 52.50 49.00 
1/4 hr..._  42.00 39.90 37.80 35.70 33.60 31.50 29.40 
10 min  28.00 26.60 25.20 23.80 22.40 21.00 19.60 
5 min  21.00 19.95 18.90 17.85 16.80 15.75 14.70 

KWK 
1927 

ST. LOUIS 

Media Code 4 226 7140 4.00 
Radio Thirteen Eighty. Inc., 1215 Cole, St. Louis, 
Mo. 63106. Phone 314-621-1380. 

I. PERSONNEL 
General Manager-W. Byron Bellville. 
Program Director-Charles Montgomery. 
Administrative Assistant-Carol J. Lineberger. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 sr.; 1380 he. Directional-night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 26, 3e, 4e, 5, 6s. 7b, 8. 
Rate Protection: 10c, 11c, 12e. 13e, 14c. 16. 
Basic Rates: 20a, 21a, 23s, 24a, 14e. 27, 28e. 29b. 

30. 33a. 
Contracts: 40s. 41, 42e. 43. 44e, 45, 46. 48, 49. 
Comb.: Cont. Discounts: 60b. 60f. 60h, 61a. 
Cancellation: 70e. 70e, 71e, 72, 73e. 
Prod. Services: 80, 81, 28. 
Affiliated with MRS. 

TIME RATES 
No. 2 Eff 11/15/68-Itec'd 11/6/68. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 ern: Sun 6 am-7 pm. 
B-Mon thru Sun 7 pm-midnight. 
C-Tues thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
NON-PREEMPTIBLE 

1 MINUTE 
PER WK: Fixed I ti 6 ti 12 ti 18 ti 24 tl MI ti 
AAA   40 37 35 33 3- 31 30 
AA   36 33 31 30 29 28 27 
A   30 26 25 24 23 22 21 
13   23 20 19 18 17 16 15 
 •  15 12 10 10 10 10 10 

30 SECONDS 
AAA   32 30 28 27 26 25 24 
AA   29 27 25 24 23 22 21 
A   24 22 20 19 18 17 16 
 •  18 16 15 14 13 12 11 
 •  12 10 8 8 8 8 8 

10 SECONDS 
AAA   21 19 18 17 16 15 14 
AA   19 17 16 15 14 13 12 
A   15 14 13 12 11 10 9 
 •  12 11 10 9 8 7 6 
 •  8 7 5 5 5 5 5 

.P1FlEEMPTIBLE 
1 MINUTE 

PER WK: 6 ti 12 ti 18 ti 24 ti 30 tl 
AAA   21 20 19 18 17 
AA   19 18 17 16 15 
A   16 15 14 13 12 
  12 11 10 9 8 
  6 6 6 6 6 

30 SECONDS 
AAA   17 16 15 14 13 
AA   15 14 13 12 11 
A   13 12 11 10 9 
  10 0 8 7 6 
  5 5 5 5 5 

10 SECONDS 
AAA   12 11 10 9 8 
AA   11 10 9 8 7 
A   8 7 7 6 6 
  6 6 6 5 5 

(.1 Subject to availability. 
7. PACKAGE PLANS 

WEEKEND SPECIAL-SAT 6 AM-SUN 
MIDNIGHT 

PER WKND: 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min  13 12 11 10 9 
30 sec  10 9 8 7 6 
10 sec  7 6 5 5 5 
Preemptible, subject to availability. 

8. PROGRAM TIME RATES 
10 MINUTES 

PER WK: AAA AA A B 
1 tl  60 54 51 23 
5 ti  57 51 47 22 
10 ti  54 48 44 20 

5 MINUTES 
1 ti  40 36 34 16 
5 ti  38 34 31 14 
10 ti  36 32 29 13 
Spots and programs combine for consecutive week 
discounts. Spots do not earn any time-per-week dis-
counts for programs. 

DISCOUNTS 
52+ wk-10%. 
Rateholder: 25.00 per wk. 

KXEN 
1951 

ST. LOUIS 

Country & Western 
Media Code 4 226 7225 3.00 
KXEN, Inc., Box 28, St. Louis, Mo. 63166. Phone 

618-797-0100. 
STATION'S PROGRAMMING DESCRIPTION 

=EN: Programmed for adults and young adults. 
MUSIC: country and western. NEWS: 5 min at :45. 

AIR PERSONALITIES handle all segments and are 
available for remote broadcasts, store openings. shop-
ping centers. etc. COMMERCIAL POLICY: Three 1 
minute announcements permitted in 15 minute seg-
ment. Sun 60% commercial religious broadcasts, 40% 
gospel and country and western music. Reed 7/28/67. 

I. PERSONNEL 
President-Harold S. Schwartz. 
General Manager-Dick J. Kasten. 
Program Director-Brad Harrison. 

2. REPRESENTATIVES 
Universal Broadcasting Corporation. 

3. FACILITIES 
50,000 w. days; 1010 he. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 20, 3a. 4a, 4d, 5, 6a. 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 235. 
Contracts: 40b. 46. 
Cancellation: 73e. 

TIME RATES 
Rates effective August 1, 1961. 
Card received July 5, 1961. 

O. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 20 see. 10 sec. 

I time _____ 15.00 10.50 9.00 7.50 
13 times__ 14.10 10.00 8.50 7.00 
26 times- 13.60 9.50 8.15 6.80 
52 times._ 12.90 9.00 7.75 6.50 
104 12.30 8.50 7.40 6.15 
156 times  11.70 8.00 7.00 9.85 
260 times_ .... 11.10 7.50 6.65 5.55 
312 10.50 7.00 6.30 5.25 
5% additional discount as earned for 26 consecutive 
week spot advertisers. 
10% additional discount as earned for 52 consecutive 
week spot advertisers. 

7. PACKAGE PLANS 
-1 minute-

Per week: Each Total 
12 times_ 11.00 132.00 
24 times....... ..... 10.25 246.00 
36 times  9.50 342.00 
48 times  0.50 400.00 
60 times  7.50 450.00 

8. PROGRAM TIME RATES 
A-6:30-9 am. 
B-9 am-4 pm. 

-30 see. or less, 
Each Total 
7.50 90.00 
6.85 164.00 
6.30 226.00 
5.60 268.00 
5.00 300.00 

I hr 1/2 hr 1/4 hr 
A   87 50 55.00 35.00 
  65.00 50.00 30.00 

Sunday   110.00 75.00 40.00 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS & HEADLINES 

PER WK: 6 ti 12 ti 18 tl 24 tl 30 tl 
Ea   12.00 11.00 10.25 9.50 8.50 
Includes time and talent, fully commissionable Each 
5-Minute Newscast provides for 1-minute commercial 
plus open and close billboard. 

KXLW 
1946 

CLAYTON, MO. 

Media Code 4 226 7310 3.00 
Big Signal Radio Broadcasting Co., Inc., 2735 Born 

part. St. Louis. Mo. 63144. Phone 314-961-1320. 

I. PERSONNEL 
Pres. & 13en'l Mgr.-Richard J. Miller. 
Assistant Manager-Philip F`, O'Brien. 
Program Director-Marshall Zwick. 

2. REPRESENTATIVES 
New York, Chicago-Greener, liken, Sears. 
Southeast-Bernard T. Ochs, Co. 
Kansas City, Mo-Eugene F. Gray CO. 

3. FACILITIES 
1.000 w. days: 1320 he. Non-directional. 
Operating schedule: 5 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 35, 40. 4e. 5, 6a, 7b, 8. 
Basle Rates: 22b. 230. 26. 
Contrscts: 40a. 45, 46. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 

Elf 4/30/68-Itec'd 12/4/68. 

7. PACKAGE PLANS 
PER WK. EA: 12 ti 18 ti 24 
1 min. ...............................................15 13 1 
30 see: 75% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  150 90 55 40 30 
52 x  140 80 54 38 28 
104 x  130 75 53 36 26 
260 x  120 70 52 34 24 

KXOK 
1938 

ST. LOUIS 

II 30 ti 
1 10 

rr,0 ADVERTISING REPRESENTATIVES,INC. 

e R A BI 

Subscriber to the NAB Radio Code 

Media Code 4 226 7395 4.00 

Storz Broadcasting Co.. KXOIC Radio. 4255 W. Pine 
Blvd.. St. Louis, Mo. 63108. Phone 314-534-3400. 
TWX 910-761-0457. 

I. PERSONNEL 
Vico-Pres. & Gen'l Mgr.-Jack S. Sampson. 
Sales Promotion Manager-John Corrigan. 
National Sales Manager-R. Thomas Cronk. 

2. REPRESENTATIVES 
Radio Advertising Representatives. Inc. 

MISSOURI 
3. FACILITIES 

5,000 w.; 630 he. DIrectional-separate patterns day 
and night. 
Operating schedule: 24 hours daily. CST. DST. 

4. AGENCY COMMISSION 
15% on station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3e. 4e. 4d, 5, 6a, lb. 8. 
Rate Protection: 10e, lle. 12e, 13e, 14e, 15e, 16. 
Basle Ratos: 20e. 21d, 22e, 22b, 23e, 24e, 24b, 24e. 

25e. 27. 29e, 30, 53e. 
Contracts: 40e. 41, 441). 45, 46, 51e. 
Comb.; Cont. Discounts: 60b. 60f, 62b, 62d. 60e. 
Cancellation: 70a, 70e, 71a, 72, 73b. 

TIME RATES 

Rev. No. 22 Elf 1/1/69-Reed 12/4/68. 

AM Drive-Mon thru Sat 6-10 am. 
PM Drive-Mon thru Fri 3-7 pm. 
AA-Mon thru Fri. 10 am-3 pm; Sat & Sun 10 am-
7 pm. 
A-Mon thru Sun 7 pm-midnight; Mon thru Sat 5-6 
am: Sun 5-10 am. 
Cloud Club-Mon thru Sun midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
- 1 minute ---
(0) (t) AA A 

1 x  90 85 80 60 
50 x  85 80 74 54 
150 x  81 76 69 50 
2101  76 72 63 46 
500 x  72 66 57 44 
750 x  67 61 51 40 
1000 x  56 50 46 36 45 40 37 
1500 x_._   50 44 40 33 40 35 32 
2000 x  45 39 34 30 36 31 27 
All Night Cloud-fiat, combinable  

(*) AM Drive. (t) PM Drive. 
7. PACKAGE PLANS 

WEEKLY PACKAGE ANNOUNCEMENTS 
- I minute - -30 seconds or less-

(t) AA A () (t) AA A 
(0)   90 83 74 f3 72 66 59 50 
1 ti  82 73 67 53 66 58 54 42 
6 ti  73 66 61 49 58 53 49 39 
12 ti  67 58 53 44 54 46 42 35 
18 ti  62 54 48 40 50 43 38 32 
24 ti  57 51 46 38 46 41 37 30 
30 ti  53 47 43 36 42 38 34 29 

(.) AM Drive. (t) PM Drive. 
Mil Fixed Position. 

10. SPECIAL FEATURES 
WEEKLY NEWS PROGRAMS 

NEWSCASTS-(4-1/2 MINUTES) 
News at :55. 1 minute snot plus open and close. 

AM DRIVE 
1 ti 6 ti 12 ti 18 ti 24 ti 90 ti 

1 wk  90 70 74 69 64 50 
.26 ark  86 75 70 66 61 55 
.52 wk  81 71 67 62 58 52 

PM DRIVE 
1 wk  79 71 66 62 57 53 

.26 ask  75 67 63 59 54 50 

.52 wk  71 64 59 56 51 48 
CLASS AA 

1 wk  71 63 57 53 49 46 
.26 ask  67 fin 54 50 47 44 
*52 wit  64 57 51 48 45 41 

CLASS A 
1 wk  57 52 47 44 40 38 

*26 wk  54 49 45 42 38 36 
.52 wk  51 47 42 40 36 34 

NEWS FEATURES 
20/20 Weather. News, Sports-2 minute capsule re-
ports, twice hourly at :20 and :40. 
30 second spots, plus open and close. 

AM DRIVE 
1 wk  76 67 63 59 54 49 

.26 ak  72 64 60 56 51 47 

.52 ask.  68 60 57 53 49 44 
PM DRIVE 

1 wk  67 60 56 53 48 45 
.26 wk  64 57 53 50 46 43 
052 ask  60 54 50 48 43 41 

CLASS AA 
1 wk  60 54 48 45 42 39 

.26 wk  57 51 46 43 40 37 

.52 wk  54 49 43 41 38 35 
CLASS A 

1 wk  48 44 40 37 34 32 
.26 ask  46 42 38 35 32 30 
.52 wk  43 38 34 33 31 29 

(.) Multiple weeks must he consecutive. 
All Night Cloud Club Newscasts (4-1/2 minutes) 
flat, each 18. 
Newscasts are combinable in all time classifications 
and can he added toward greater discounts on snots, 
but not vice versa. 

WEW 
1921 

ST. LOUIS 

%AB 

-30 seconds or less-
(t) AA A 

72 68 64 48 
68 64 59 44 
65 61 55 40 
61 58 50 37 
58 53 46 35 
54 49 41 32 

29 
26 
24 
13 

Media Code 4 226 7480 4.00 
WEW Radio, Inc., 517 Stadium Plaza, St. Louis, 
Mo. 63102. Phone 314-436-7077. 

STATION'S PROGRAMMING DESCRIPTION 
WEW: Programmed for adults. 
Music personality-middle-of-the-road music. NEWS: 
network news on half hour followed by 77 sec of local 
news. 5 min of local news at :55. Hourly reports 
from weather corporation at :15. Stock and sport 
summaries in afternoon. Reed 5/26/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.--Charles P. Stanley. 
General Sales Manager-It. Joseph Adams. 
Program Director-Paul Warner. 

3. FACILITIES 
1.000 w. days; 770 he. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on gross charge, for station facilities. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10b. 11b. 
Cancellation: 70e, 70e. 
Affiliated with American Entertainment Network. 

(This listing continued on next page) 
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MISSOURI 

St. Louis-W E W-Continued 
TIME RATES 

No. 14 Elf 6/1/69-Rec'd 4/30/69. 
AA-Mon thru Fri 6-9 am á 3-6 pm. 
A--Mon thru Fri 9 am-3 pm; Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 8 ti 12 tl 18 ti 24 tl 30 ti 36 ti 
1 min.  25 23 21 19 17 15 
20/30 sec  18 17 15 14 13 11 

CLASS A 
1 min.  22 20 18 16 14 12 
20/30 see  18 15 14 12 11 10 
10 sec: 50% of 1-min. when available. 

CONTRACTS 
560+-18 ti rate 1000+-30 ti rate 
Within contractual year. 

10. SPECIAL FEATURES 
4-1/2-min Newscasts at :55: 
AA, fiat.  30 A, flat  25 
1-min spot plus open and close. 
1-1/2-min Weather Forecasts at :15-Applicable 1-
min rate plus 7.00; 1-min spot plus open and close. 

WGNU 
1961 

GRANITE CITY, ILL. 
Media Code 4 226 7565 2.00 

Norman Broadcasting Co., Box 92, Nameoki Sta-
tion, Granite City, IU. 62040. Phone 618-451-9950. 

STATION'S PROGRAMMING DESCRIPTION 
WONU: Programmed for adult and young adult 
country music fan. 
MUSIC: features top 50 country and western survey 
every week. Emphasis on current country and western 
hits sign-on-sign-off. NEWS: 5 min international. 
national and local news on hour. with AP news 
headlines and local experts on half hour. Local 
emphasis news at ;15 & :45. Remote equipment and 
talent available for promotions, civic events and on-
the-spot programming for public service or enter-
tainment purposes. Contact Representative for further 
details. Rec'd 11/6/67. 

I. PERSONNEL 
General Manager-Charles N. Norman. 
Program Director-Robert Baker. 
Sales Manager-Charles .7. Loges. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
500 w. days; 920 ke. Directional. 
Operating schedule: 6 am-local sunset. COT. 
Partial simuleast operation. Simulcast during AM 
 tienal hours. For non-simuleast fateillties see 
WGNU-FM. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4a, 5, 6a, 7e. 
Rate Protection: 10b. 1lb. 12b. 13b, 14b. 15e. 
Basic Rates: 21a, 21b. 22e, 22b, 23e. 23b, 24b, 259, 

29a. 
Contracts: 405. 45. 
Comb.: Cont. Discounts: 60e, 60f. 601 
Cancellation: 71a. 72. 
Prod. Services: 82. 

TIME RATES 
AM/FM 

Eff 1/1/68-Rec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
1 min I min 

1 x  30 156 x  . 25 
13 x  29 
26 x.   28 312 x  . 23 
52 z  27 500 x  . 22 
104 x  26 1000 0  2(1 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
5-minute Newscasts: 1-1/2 x 1-min. 

W G N U-FM 
1965 

GRANITE CITY, ILL. 

Media Code 4 226 7566 0.00 
Chartism H. Norman. Box 92, Nameold Station. 

Granite City, Ill. 62040. Phone 618-451-9950. 

STATION'S PROGRAMMING DESCRIPTION 
WGNU-FM: See WGNU for programming descrip-
tion. 

I. PERSONNEL 
General Manager-Charles H. Norman. 
Program Director-Robert Baker. 
Sales Manager-Charles J. Loges. 

3. FACILITIES 
ERP 50,000 w.; 106.5 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 200 ft above average terrain. 
Partial simulcast operation. Operated separately Irons 
local sunset to 6 am. For simulcast faellities eee 
WGNU. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WGNU listing for coded regulations. 

TIME RATES 
FM ONLY 

Elf 1/1/68-Rec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
1 MIN: lx 26x I04x 260x 5(10x 
6 pm-midnight  15.00 14.00 13.00 12.00 11 00 
Midnight-6 am._   7.50 7.00 6.50 6.00 5 50 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
5-minute Newscasts: 1-1/2 x 1-min. 

WI L 
1922 

ST. LOUIS 

A LIN Owned Station 

BJOHN C. BUTLER & COMPANY, INC. 

Modern Country Music 
Media Code 4 226 7650 2.00 
Radio Station WIL. 300 N. Twelfth Blvd., St. Louis, 
Mo. 63101. Phone 314-436-1600. 

I. PERSONNEL 

President (LIN Broadcasting Corp.)-Donald A. Pela. 
Pres. & Gen'l Mgr.- Tom Perryman. 
General Sales Manager-Tom ileapes. 

2. REPRESENTATIVES 
John C Butler & Company, Inc 
LIN Station Sales Office: See Rep & 8/0 pages. 

3. FACILITIES 

5.000 w.: 1430 Ire. Directional-separate patterns 
day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3e, 4e. 4d, 5, 8e, 7b. 8. 
Rate Protection: 10b, 1lb, 12b, 13b. 14b. 
Basic Rates: 20b, 21b, 21d, 22b, 25a, 27, 28c, 29b, 

30, 32b, 33d. 
Contracta: 40e, 41, 44b, 45, 46. 50, 51e. 
Comb.: Cont. Discounts: 80e, 601, 61a, 62b, 
Cancellation: 70e, 70e. 71e, 72, 73b. 
Prod. Services: 80. Si. 82. 
Affiliated with American Information Network, 

TIME RATES 

No. 3 Rev 6/15/69-Reed 5/26/69. 
AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm: Sun noon-7 pm. 
A-Mon thru Sun 7 pm-midnight; Sun 6 am-noon. 

6. SPOT ANNOUNCEMENTS 

PER PER -AAA-- -AA-- -A-
YR: WK: I min 30 see I min 30 see I min 30 see 
Open 1 54 44 44 36 32 26 
52 r 6 ti.... 44 36 36 29 26 It 
156 x 12 U.. 42 34 34 27 25 20 
312 x 18 M. 40 33 33 26 24 19 
520 r 24 ti.. 38 31 31 25 23 18 
780 x 30 tL. 36 29 29 23 21 17 
Daily midnight-6 am rates on request. 
10 sec: 60% of applicable rate (limited availability). 

7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 

WKLY PLAN: I min 30 see 
12 ti (6AAA. 4AA. IA)   35 28 
18 ti (9AAA. 6AA. 8A)...   33 26 
24 ti (12AAA, 8AA. 4A)... - 31 25 
90 ti (15AAA. IAA. 5A)  29 23 

10. SPECIAL FEATURES 

NEWS, WEATHER. SPORTS 
News at :60 and :30. Weather & sports every hour. 
Applicable 1-min rate. plus 15%. (Annual frequency 
discounts only.) Includes 10-second open, 10-second 
close, 1 1-minute spot per 5-minute segment. All 
spots, regardless of length or time classification, 
automatically combine to earn lowest frequency or 
package discounts, whichever apply. 

W I L- FM 
1962 

ST. LOUIS 

A LIN Owned Station 

HERBERT E. GROSICIN 
& COMPANY 

Media Code 4 226 7651 0.00 
Radio Station WIL-FM, 300 N. Twelfth Blvd., St. 

Louis, Mo. 63101. Phone 314-436-1600. 

STATION'S PROGRAMMING DESCRIPTION 

WIL-FM: Programmed for young adults and adults. 
NEWS: 5 man local news staff suppliments network 
news. MUSIC: middle-of-the-road, primarily fea-
turing only best known recording artists. Contact 
Representative for further details. Reed 9/3/68. 

I. PERSONNEL 

President (LIN Broadcasting Corp.)-Donald A. Pets. 
Pres. & Geril Men-Tom Perryman, 
Station Manager-Homer Griffith. 

2. REPRESENTATIVES 

Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 38.000 w.; 92.3 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0 time only. 

Just as this 
guitar won't 
make music 

because it has 
no strings... 

your 

St. Louis 

radio buy 

won't 

be complete 

without 

6%4TID-
1430 

• 6-10 MON-FRI 

2ND IN fteDULTS 

• 10 AM-3 P.1 - MON-FRI 

2ND IN TOTAL ADULTS 

• 3 PM-7 PM - MON-FRI 

2ND IN TOTAL ADULTS 

• 6 AM-7 PM j•-• MON-. 
ND IN T9TLADU 

ilii 

CONTstynti)il 
&Mitt 

1111e2-9. 

RING ALlerb WITH 

ST. LOUIS, JAN.- MAR. 69 PULSE 
Avg. 1/4-hour audiences. 

BJOHN C. BUTLER 
& COMPANY. INC 
the everywhere. 
all the time rep. 

........... 

;err« cummon. ) 
......... 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic Rates: 20b, 21b, 21d. 22b, 23b, 25s. 26, 27, 

28e. 29b, 30, 32b, 33d. 
Contracts: 405. 41, 441). 45. 48, 50, 51c. 
Comb.: Cont. Discounts: 60b, 60e, 61a. 62b. 
Cancellation: 70e, 70e, 71a, 72, 73b, 
Prod. Services: 80, 81. 82. 
Affiliated with American FM Network. 
Member: The Groskln Group. 

TIME RATES 
Eft Rec'd 12/16/68, 

6. SPOT ANNOUNCEMENTS 
lx 15x 30x 60e 125e 250e 5001 

1 min 15.00 14.00 13.00 12.00 11.00 10.00 9.50 

8. PROGRAM TIME RATES 
Ix 15x 30e 602 

1 hr......_.  105 100 95 90 
1/2 hr  79 75 71 67 
5 min  44 42 40 38 

WRTH 
1961 

WOOD RIVER 

125e 250e 1000 
86 82 78 
64 61 58 
38 34 32 

/ RA010 BALES 

e 
(This is a paid duplicate of the listing appearing 
under Alton, Ill.) 
Media Code 4 214 0165 4.00 
Arco Radio Corp., Lennox Hotel, 825 Washington 

Blvd., St. Louis, Mo. 63101. Phone 314-621-5995, 

STATION'S PROGRAMMING DESCRIPTION 
WRTH: Programmed for young adults, adults and 
teens. 
MUSIC: 85%: popular music 100%. NEWS 15%: 
local. regional, international and national. 5 min of 
news 5 min before each hour and 5 min at 6:25 am, 
7:25 am. 8:25 am & 5:25 pm. Stock market reports 
5 min at 4:25 pm & 6:25 pm plus capsules through-
out day. Public service. Special programs of local 
interest Sun 6-9 am & 7-10 pm. Daily salutes to 
local personalities and organizations. Promote various 
attractions of area. COMMERCIAL POLICY: com-
mercials clustered every 15 minutes 5 am-8 pm, every 
30 minutes 8 pm-5 am. Contact Representative for 
further details. Reed 2/26/68. 

I. PERSONNEL 
General Manager-Robert Howe. 
General Sales Manager-Wally Renck. 
Operations Director-Jerry Irvine. 

2. REPRESENTATIVES 
Avco Radio Sales. 

3. FACILITIES 
500 w. days, 1,000 w. nights: 590 kc. 

Directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 on station time. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3a, 3b, 4a. 4d, 5, 6a, 8. 
Rate Protection: 10e. lle, 12e. 13c, 14e. 
Basic Rates: 22a, 22b. 23e. 25a, 28e. 
Contracts: 40e, 42b, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 61e. 61b, 61e, 62b, 62e. 
Cancellation: 70e, 70e, 71a, 73a.. 

TIME RATES 
No. 5 Elf 3/ 1/139-Ree'd 1/20/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm & 7-8 pm: Sun 7 am-
8 pm. 
B--Gaslight Mon thru Sun 8 pm-midnight. 

S. SPOT ANNOUNCEMENTS 
CLASS AA 
-I wk - 52 wks - 
I min 30 see ID I min 30 see ID 

x ...... ..__..._ .......... 70 56 42 65 52 39 
6 x    54 43 32 49 39 30 
12 x    50 40 30 45 36 27 

CLASS A 
x...._..- ...... _   62 50 37 57 48 34 

6 x  46 37 28 42 34 25 
12 x  43 34 26 89 31 23 
18 z  40 32 24 36 29 21 
CI or axed. 

CLASS B 
Gaslight, fiat, ea  36 
Combinable with other classes for frequency discount. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

8 tl (SA-A, 2A, 1B), ea...........,. .......... 44 
12 ti (8AA, 4.4, 211), ea. 41 
18 ti (9AA, 6A, 3B), ea  _ 37 
24 ti (12AA, 8A, 4B). ea    84 
TAP', do not combine with spots for frequency dis-
counts. 
30 sec: 80% of 1-min. Combinable. 
Minimum rate holder: 3 per week. 

(D) 

SALEM 
Dent County-Map Location G-5 

See SUDS consumer market map and data at begin-
ning of the State. 

KSMO 
1953 

Media Code 4 226 7820 1.00 

KSMO. Em Erl Ann Broadcasting Co., Box 580, 
Salem, Mo. 65560. 

I. PERSONNEL 
Owner & Gen'l Mgr.-W. Eul Dougherty, 
Sales Manager-Betty C. Glenn. 

S. FACILITIES 
1,000 w.; 1340 ke. Non-directional. 
Operating schedule: 6:00 am-10:15 pm weekdays: 
7:00 am-8:00 pm Sun. CST. 

4. AGENCY COMMISSION 
All rates net to station. 
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Salem-K S M 0-Continued 
5. GENERAL ADVERTISING See coded regulations 

General; 2a, 3a, 36, 40, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23e, 24a, 25a, 26, 28b, 29a. 
Contracts: 40a, 42a, 45, 46, 47e. 48. 
Comb.; Cont. Discounts: 60e. 61e, 62b. 
Cancellation: 70a, 70c, 71e, 73a. 
Affiliated with MBS Radio Network. 

TIME RATES 
NATIONAL. AND LOCAL RATES SAME 

Elf Rec'd 8/28/67. 
6. SPOT ANNOUNCEMENTS 

Ix 52x I56x 365x 520x 1040x 2600x 31206 
1 min.. 3.50 2.80 2.15 1.90 1.80 1.65 1.60 1.55 
75 wds 2.50 2.05 1.80 1.60 1.50 1.35 1.30 1.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 mln 

1 x 42.00 21.00 14.00 12.00 7.50 
52 X...................... 27.00 16.00 10.00 9.00 6.25 
156 x  24.00 14.00 8.00 6.00 5.00 
365 x  21.00 11.00 7.00 5.40 3.75 

SEDALIA (2 AM; 1 FM) 
Pettis County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KDRO 
1939 

Subscriber to the NAB Radio Code 
Media Code 4 226 7905 0.00 
Sedalia Broadcasting Corp.. West Highway 50. Seda-

lia, Mo. 65301. Phone Ta 6-5005. 

I. PERSONNEL 
Pres. & Sales Mgr.-James F'. Glenn. 
Viee-Pres. & Gen'l Mgr.-Herbert W. Brandes. 
Program Director-Bill Byron. 

3. FACILITIES 
1,000 w. day, 250 w. night. 1490 kg. 

Non-directional. 
Operating schedule: 5:00 a.m. to 11:00 p.m. week-
days; 7:00 a.m. to 11:00 p.m. Sunday. CST. 

4. AGENCY COMMISSION 
15% on station time only; no euh discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213, 3e, 4e, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 21a, 21b, 22a, 22b, 23a, 24e. 25a, 28e. 

28c, 29a. 30. 
Contracts: 40e. 41. 43. 45. 46, 475, 48, 51b. 
Comb.: Cont. Discounts: 60a, 60d. 62b, 62d. 
Cancellation: 70a. 70d. 71e. 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 
Member: Magic Circle Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective June 1, 1946. 

6. SPOT ANNOUNCEMENTS 
Day and night 

1 time.   4.00 78 times.. 3.25 
13 times 3.75 150 times.... 3.15 
26 times  3.60 250 times_-_-___-. 3.00 
52 times.   3.49 
10% additional discount on spot expenditures of 50.00 
or more per week. 

7. PACKAGE PLANS 
SATURATION PLAN 

10 spots per day, each   2.715 
8 spots per day, eaeh____  2.85 
5 spots per day, each  11 00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  55.00 30.00 17.50 12.50 10.00 
10. SPECIAL FEATURES 
News-every hour before the hour. 
Package plan: 5-minute news programs, per day (S 
daily) 20.00 on a minimum 13 week contract, 5 days 
per week. 

For your convenience .. . 

The Contents Page of this issue 
now carries the names and ad-
dresses of the various associations 
with which radio stations are affil-
iated. 

National Association of Broadcasters 
1771 N St., N. W., Washington, D. C. 20036 

CEO 
Radio Advertising Bureau, Inc. 

555 Madison Ave., New York, N. Y. 10022 

S R A 

Station Representatives Association 
230 Park Ave., New York, N. Y. 10017 

DU F IMfl 
National Association of FM Broadcasters 

The Jensen Building 
665 Fifth Ave., New York, N. Y. 10022 

RO2A-3/3 

KSIS 
1953 

American Information Network 
• DDB 

Subscriber to the NAB Radio Code 
Media Code 4 226 7990 2.00 
Yates Broadcasting Co., Box 1056, KSIS Bldg., 
North U. S. Hwy. 65, N. Sedalia, Mo. 65301. 
Phone 816-826-1050. 
STATION'S PROGRAMMING DESCRIPTION 

KSIS: Programmed for adults. 
2 man mobile equipped local news staff. All air work 
handled by personalities. Woman's director. 6-7 am 
country music, news, weather, markets. 7-9 am local 
news and weather, middle-of-the-road music, time. 
temperature, quips, sports. 9 am-noon middle-of-the-
road music, local news, women's program, hospital 
notes, local women's show, interviews, swap shop. 
Noon-2 Pm news, commentary, local news and weather, 
band music, markets, area news, country music. 2-4 
pm middle-of-the-road music, local events, social 
calendar, district next', weather, news features. 4-7 
pm middle-of-the-road music, local news, weather, 
sports, commentary, standard music. Reed 11/3/67. 

I. PERSONNEL 
Pre.. & Caen 1 Mgr.-Carl W. Yates. Jr. 
Program Director-Mrs. Carl Yates. 
Sales Manager-Nelson Nix. 

3. FACILITIES 
1,000 w. days; 1050 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly, payable 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 106, 11b, 121), 13b, 14b, 15a, 15b, 
Basic Rates: 20a, 21e. 22b, 23e, 24b. 25a, 26. 28a, 

29e, 32b, 33a. 
Contracts: 40a, 41, 42b, 42d, 44e. 45, 46, 47e, 48, 

51a, 51b, 51c. 
Comb.; Cont. Discounts: 600. 60d, 601, 61a, 61b. 

62b, 62d. 
Cancellation: 70a, 70c, 71e, 72, 73a, 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Affiliated wit's American Information Network. 

TIME RATES 
No. 4 Elf 6/1/68-Reed 4/29/68. 

6. SPOT ANNOUNCEMENTS 
ix 13x 260 520 104x I56x 2600 

1 min /less 8.50 8.25 8.00 7.50 7.00 6.50 6.00 

7. PACKAGE PLANS 
PER WE: 10 tl 20 ti 30 tl 40 ti 50 ti 
1 min.  70.00 130.00 180.00 220.00 250.00 
30 sec  50.00 90.00 120.00 140.00 162.50 
To be used within 7 consecutive days. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x I56x 2600 

1 hr  53.00 50.00 47.00 44.00 41.00 39.00 36.00 
1/2 hr..._  37.00 35.00 33.00 31.00 29.00 27.00 25.00 
1/4 29.00 27.50 25.50 23.50 21.50 19.50 17.50 
10 min__ 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
5 min.  14.00 12.75 11.75 11.00 10.25 9.50 8.75 

KSI S-FM 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 226 7991 0.00 
Yates Broadcasting Co., Box 1056, KSIS 

North U. S. Hwy. 65, Sedalia, Mo. 65301. 
816-826-1050, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Carl W. Yates, Jr. 
Sta. Mgr. & Prog. Dir.-Mrs. Bettie Yates. 
News Director-Neal E. Plantz. 

S. FACILITIES 
ERP 2,600 w.; 92.1 mc. 
Operating schedule: 6:00 am-midnight Mon thru Sat; 
8 am-midnight Sun. CST. 
Antenna ht.: 278 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 4a, 4d, 5, 6a, lb, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 15b. 
Basic Rates: 20e, 21a, 22b, 23e. 24b, 25a, 26, 28a, 

29a, 32b, 33a. 
Contracts: 400. 41, 42b, 42d, 44e, 45, 46. 47e, 48, 

51a, 51b, 51c. 
Comb.; Cont. Discounts: 60e, 60d, 601. 61a, 131b, 

62b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a, 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Reed 7/11/68. 
6. SPOT ANNOUNCEMENTS 

lx 13x 26x 52x 1040 156x 3120 365+ 
1 min/ 

less.. 2.50 2.35 2.25 2.15 2.05 1.95 1.85 1.75 

7. PACKAGE PLANS 
5 ti 6 ti 7 ti 8 ti 9 ti 

Daily 11.25 12.90 14.35 15.60 16.65 
25 ti 

7 days  40.00 
14 days, 40 ti  
PER DAY: 2 ti 3 ti 
PER MO: 60 01 90 ti 
30 days, ea  1.75 1.05 

8. PROGRAM TIME RATES 
lx 130 260 52x 104x 156x 312x 365+ 

5 min.. 4.25 4.15 4.00 3.85 3.70 3.55 3.40 3.25 
10 min 6.50 6.25 6.00 5.75 5.50 5.25 5.00 4.75 
1/4 hr.. 8.00 7.75 7.50 7.25 7.00 6.75 6.50 6.25 
1/2 hr.. 13.00 12.50 12.00 11.50 11.00 10.50 10.00 9.50 

Bldg., 
Phone 

10 ti 
17.50 
40 ti 
60.00 
65.00 

4 ti 5 ti 
120 ti 150 ti 
1.55 1.45 

SIKESTON (2 AM) 
Scott County-Map Location J-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KMPL 
1966 

CBS Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 226 8075 1.00 
Semo Broadcasting Corp., llar 907, 125 S. Kings-
highway, Sikeston. Mo. 63801. Phone 314-471-1520. 

I. PERSONNEL 
General 31anager-B. K. Hawkins. 
Program Director-Alan Dale. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
R. S. Crane Company, Inc. 

3. FACILITIES 
5,000 w. day; 500 w. night; 1520 Ice 
Operating schedule: 5 am-11 pm Mon thru Sat; 7 
am-10 pm Sun. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regniations 
General: la, 2b. Sa, 4a, 5, 6a, 8. 
Rate Protection: 104. 11d, 12d, 13d, 144, 15b. 
Buie Rates: 20b, 21a, 22a, 23a, 20e, 27. 
Contracts: 40e, 42e, 43, 45, 46, 47e, 51a. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 701), 704. 71e. 72, 73a, 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 2 Err 9/15/66-Reed 10/13/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

To 1,000.00 per yr.... 6.50 Over 1,000.00 per yr 5.50 
8. PROGRAM TIME RATES 

(To 1,000.00 per year) 
5 min 1/4 he 1/2 hr 

x  8 16 29 
(Over 1,000.00 per year) 

1 x  7 15 28 

KS 1M 
1948 

American Contemporary Ntwk 
Media Code 4 226 8160 1.00 
Sikeston Community Broadcasting Co., 1501 West 
Malone Ave., Sikeston, Mo. 63801, Phone 214-471-
1400. 
PERSONNEL 
Manager-R. L. Watkins. Jr 
Assistant Sales Manager-Malcolm Lee. 
Program Director-Merlin Hagy, 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Regional-i'. K. Beaver & Associates. Inc. 

5. FACILITIES 
1.000 w. days, 250 w. nights; 1400 he. 

Non-directional. 
Operating schedule: 5:30 am-midnight. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. Sa. 3b, 3c, 3d, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10e, lle, 12e. 13e. 14e, 155, 16. 
Basic Rates: 20b, 21a, 21b, 21c, 22e. 22b, 23e. 24a, 

25a, 26, 28e, 29a, 29b, 31, 334. 
Contracts: 40a, 41, 42a, 44a, 44b, 45, 46, 47b, 47e, 

48, 49, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60e, 60e, 60d, 601, 61b, 

62a. 62b. 62.4. 
Cancellation: 70b, 70e, 71e, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Et!  Rec'd 2/24/69, 

6. SPOT ANNOUNCEMENTS 
Ix 26x 520 I04x 156x 3112x 

1 coin............ 6.00 5.75 5.50 5.00 4.50 4.00 
SO sec: 80% of 1-min. 20 sec: 50% of I-min. 

8. PROGRAM TIME RATES 
lx 26x 52x 

1 hr _ 60.00 57.00 54.00 
1/2 hr.. ........36.00 34.50 32.75 
1/4 hr..... ..... 24.00 22.75 21.00 
5 min....... 12.00 11.50 10.75 

I04x 
48.75 
29.50 
18.75 
9.50 

156r 312x 
44.00 39.50 
26.50 23.75 
16.75 15.00 
8.00 7.00 

SPRINGFIELD (4 AM; 4 FM) 
Greene County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KGBX 
1926 

NBC Radio Network 
• 

Subscriber to the NAB Radio Code 
Media Code 4 226 8245 0.00 
Springfield Broadcasting Co. 605 Boonville Ave., 

Springfield, Mo. 65801. Phone 417-869-2122 

STATION'S PROGRAMMING DESCRIPTION 
KGBX: Programmed for adults and young adults. 
FARM: 5-7 am agriculture interviews, markets, 
weather. county agent, news, country and western 
music M-Sat. 7-9 am middle-of-the-road 11111E1C, news. 
sports, weather, quips, traffic reports. 9-11 am open 
lino telephone conversation. discussion. Interviews, 
panels. public affairs, swap shop, women's features, 2 

MISSOURI 
personalities. 11 am-12M air personalities middle-of-
the-road music, humor, traffic reports, mobile unit, 
local, regional, national and international news, com-
mentary. editorials, financial news. Live sports: 
professional baseball, basketball, football, statewide 
football and basketball. Weekends, network continuous 
type broadcasts, middle-of-the-road music, documen-
taries, religion, weather and fishing news. Contact 
Representative for further details. Reed 10/5/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Don C. Dailey. 
Ass't Sales Mgr.-William DeLange. 
Program Director-Jerry Higley. 

2. REPRESENTATIVES 

Alan Torbet Associates, Inc. 

S. FACILITIES 
5,000 w.; 1260 kc. Directional-nlght only. 
Operating schedule: 5:00 a.m. to midnight. CST. 

4. AGENCY COMMISSION 
15% on time ell nly; no «oh discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3d, 4e, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 11c, 12c, 13e, 14a, 15a. 
Basic Rates: 20b. 21a, 22b, 23a, 24a, 24b, 24c. 25a, 

26, 28b, 28e, 29a, 30, 33a. 
Contracts: 400, 41, 42a, 44b, 45, 46, 47e, 49, 50, 

51a. 
Comb.: Cont. Discounts: 60b, 60e, 62a, 62c. 
Cancellation: 70a, 70d, 71a, 73e, 73b, 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective March 1, 1961. 

Rates received January 30, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 3 1 min. 

hr. hr. hr. min. or less 
1 time.... 80.00 55.00 32.50 18.00 11.00 

13 times.. 77.50 50.00 30.00 17.00 10.50 
26 times.. 75.00 45.00 27.50 16.00 10.00 
52 times.. 70.00 40.00 25.00 15.00 9.50 

104 times_ 67.50 37.50 22.50 14.00 9.00 
156 times_ 62.50 35.00 20.00 13.00 8.00 
260 times.. 60.00 32.50 18.50 12.00 7.00 

7. PACKAGE PLANS 

1-MINUTE SATURATION PLAN 
(Consecutive weeks) 

Per week: 5 ti. 10 ti. 15 IL 20 ti. 25 ti. 
1 week.... 9.00 8.50 8.00 7.50 7.00 
4 weeks... 8.55 8.10 7.60 7.15 6.65 

13 weeks__ 8.10 7.65 7.20 6.75 6.30 
26 weeks.... 7.65 7.25 6.80 6.40 5.95 
39 weeks_ 7.20 6.80 6.40 6.00 5.60 
52 weekg... 6.75 6.40 6.00 5.65 5.25 
20 or 30 seconds-80% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

KICK 
1949 

Media Code 4 226 8330 0.00 
KIckapoo Prairie Broadcasting Co., Inc., 610 College 

St., Springfield, Mo, 65806. Phone 417-869-1561. 

I. PERSONNEL 
General Manager-Robert Vinyard. 
Program Director-Jim Stanley. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

S. FACILITIES 
1.000 w. days, 250 w. nights; 1340 kg. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3e, 3b, Sc. 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 101), Ilb, 121,, 13b, 14b, 15b. 
Basic Rates: 20a, 21a, 21e. 214, 22a, 22b, 230, 24b, 

25a. 26, 28e. 290, 32b. 
Contracts: 40a, 44a, 45, 46. 413. 50. 51e, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 601, 61b, 024. 
Cancellation: 71s, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 
Member: The Magic Circle Network. 

TIME RATES 
Rates effective September 1, 1984. 

Rates received August 28, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  5.50 156 ti    4.25 
26 ti  5.00 208 ti  4.00 
52 ti  4.75 260 U   3.75 
104 ti  4.50 
20/30 seconds-80% of the applicable 1-minute rate; 
minimum 2.50. 
10-seconds-80% of the applicable 1-minute rate: 
minimum 2.50. 

7. PACKAGE PLANS 

1 MINUTE SATURATION PLAN 
10 or more in 1 day, 1-minute or less, best time 
available. ea  3.00 

8. PROGRAM TIME RATES 
59 min 29 min 

1 ti  65.00 39.00 
26 ti  62.00 37.00 
52 ti______ ...... ............ _ 59.00 35.00 
104 ti  56.00 33.00 
156 ti  50.00 29.00 
208 tl  44.00 25.00 
260 ti  38.00 21.00 

14 min 5 min 
23.00 13.00 
22.50 12.50 
21.50 12.00 
20.50 11.50 
18.50 10.50 
16.50 9.50 
14.50 8.50 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

Co-sponsorship plan, minimum of 4 Drivetimes. 
10 30-sec spots per day, ea. 3.00 

(Springfield continued on next page) 
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KTTS KTTS-FM 
1941 1948 

CBS Radio Network 
The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 226 8415 9.00 

Radio 14, Inc., Box 1716, S.S.S., 411 S. Jefferson, 
Springfield, Mo. 65805. Phone 417-865-6614. 

STATION'S PROGRAMMING DESCRIPTION 

KTTS: Programmed for general interest of young 
adults and adults 18-49. 
NEWS: 15 min newscasts 7 am, 7:30 am, noon, 6 
pm, 10 pm, other on hour newscasts 10 min, national 
network, local news or both. 135 Weather Bureau 
reports 8:25 am, 4:30 pm. Meteorologist reports 5:25 
pm. 5 min local or national network features on half 
hour. MUSIC: middle-of-Use-road plus showtunes and 
big band. 5:30-6:30 pm national and local news, 
weather, sports and business information. SPORTS: 
AFL and network college football plus heavy local 
schedule of high school football and basketball. Con-
tact Representative for further details. Rec'd 5/1/68. 

I. PERSONNEL 

Vice-Pres. & Gen'l Mgr.-0. Pearson Ward. 
Sta. & Sales Mgr.--Curtis W. Brown, 

2. REPRESENTATIVES 

Robert E. Eastman & Co., Inc. 

3. FACILITIES 

1,000 w. days, 250 w. nights; 1400 Ire. 
Non-directional. 

Operating schedule: 6 am-midnight. CST. 
FM-ERP 10,130 w.; 94.7 mc. 
Antenna ht.: 659 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0; monthly. 

5. GENERAL ADVERTISING See coded regIdations 

General: la, 2a, 3a, lb, 4a, 4d, 5, 6a, 71), 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23e, 24a. 24b, 25e, 26, 

286, 29a. 
Contracts: 40m, 42b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 621). 
Cancellation: 70a, 70c, 715, 73a. 
Affiliated with CBS and Eastman Radio Networks, 

TIME RATES 
No. O Elf 4/i/60-Rec'd 4/10/69. 

AA-6:30-9 am & 4:30-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA. 

Ix 26x 52x 104x 156e 260x 
1 min.  11.00 10.00 0.50 8.50 8.00 6.00 
30/20 sec  9.00 7.00 6.00 5.00 4.50 4.00 
10 sec__.   5.50 5.00 4.75 4.25 4.00 3.00 

CLASS A 
1 mLn___ 8.00 7.50 7.00 6.50 6.00 5.00 
30/20 sec__ 7.00 6.00 5.00 4.00 3.50 3.00 
10 sec..._.._  4.00 3.75 3.50 3.25 3.00 2.50 
All spots combinable for frequency discounts. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

CLASS AA 
5 ti 10 ti 15 t1 20 tl 25 ti 30 ti 50 (1 

1 min  8.51 8.00 7.50 7.00 6.00 5.50 5.00 
30/20 sec.__ 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

CLASS A 
1 min  6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30/20 sec  5.00 4.50 4.00 3.50 3.00 2.50 2.00 
Do not combine for frequency discount. 

8. PROGRAM TIME RATES 
CLASS AA 
Ix 26e 52x 104x 156x 260e 

1 hr  70 65 60 55 50 45 
1/2 hr  40 38 35 30 28 26 
1/4 h   25 23 22 21 20 19 
5 min  20 18 16 14 12 10 

CLASS A 
1 hr  50 48 45 40 35 30 
1/2 hr  30 28 25 23 20 18 
1/4 hr  18 17 16 15 14 12 
5 min  15 13 11 10 9 8 

KTXR (FM) 
1962 

R AB 

Media Code 4 226 8500 8.00 
Stereo Broadcasting, Inc., Box 1102 S.S.S., 807 
Empire Bldg., Springfield, Mo. 65805. Phone 417-
862-3751. 

STATION'S PROGRAMMING DESCRIPTION 
KTER(FM): Programmed for general interest, on-
ended primarily primarily to adults and young adults. 
MUSIC 90%: featuring current. selling general pop-
ular music, film and showtunes, standards, and mid-
dle-of-the-road, plus 8 hours per week classical. 
NEWS 20%: 5 min news and weathercast every 60 
min including local, AP national and international, 
and weather. COMMERCIAL POLICY: 8 total min-
utes maximum in 60 minute segments. Contact Rep-
resentative for further details. Rec'd 2/5/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Kenneth E. Meyer. 
Englneer-U, W. George. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 6.129 w.; 101.5 me. 
Operating schedule: 6-1 am. CST. 
Antenna ht.: 255 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4b, 4d, 5, 6a, 71% 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 20a, 22a, 23a, 24a, 24b. 25a, 26, 28a, 

29a. 
Contracts: 40a, 42b, 45, 46. 47e, 48, 
Comb.: Cont. Discounts: 60a, 61a, 61b, 61c, 62b, 

62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Member: The Groskin Group. 

TIME RATES 
No. 5N Elf 9/1/69-Rood 7/22/69. 

6. SPOT ANNOUNCEMENTS 
lx 15e 30x 60x 125e 250e 500e 

1 min.  10.00 9.50 9.00 8.50 8.00 7.50 7.00 

8. PROGRAM TIME RATES 
lx 15e 30x 60x 125e 250e 500x 

1 hr.__   70 67 64 61 58 55 52 
1/2 hr  53 50 48 46 44 42 40 
5 min  30 29 28 27 26 25 24 

KW FC (FM) 
1968 

Media Code 4 226 8540 4.00 
Baptist Bible College. Inc., Box 905, Springfield, 
Mo. 65801, Phone 417-866-0836, 

STATION'S PROGRAMMING DESCRIPTION 
KWFC (FM): Programmed for families. 
NEWS: 5 min every hour, with 4-15 min newscasts 
per day, weather reports hourly. Religious music 
53%, netts and public affairs 15%, religious and 
educational talk programs 20%. Music includes tra-
ditional and current. sacred selections. gospel songs 
and modern religious music, performed by soloists, 
quartets, ensembles, choirs, orchestras and Instrumen-
tal groups. Reed 3/14/69. 

I. PERSONNEL 

Gen'l Mgr. & Chief Eng.-William F. Askew, 
Ass't Mgr. & Prog. Dir.-James E. Price. 

3. FACILITIES 

ERP 100,000 w. (herir.), 100,000 w. (vert.); 97.3 
me. Stereo. 

Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 481 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4b, 4d, 5, 6a, 
Rate Protection: 10b, 1lb, 12b, lab, 14b, 15b, 16. 
Basle Rates: 20b, 21a, 21d, 22b, 24b, 250. 29b. 
Contracts: 43, 45, 46, 47e, 49, 51L 
Comb.; Cont. Discounts: 60a, 61b, 62b. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Rec'd 12/9/68, 

6. SPOT ANNOUNCEMENTS 

le 13x 52e 156e 260x 312x 
1 min  7.00 5.25 4.25 3.50 2.75 2.50 

7. PACKAGE PLANS 

PER WK: 6 tl II ti 16 01 21+ 
1 min  2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 

Ix 15e 52e 156x 260e 312e 
10 min.__ 13.00 11.00 9.00 8.00 6.50 6.25 
1/4 hr.--... 21.00 16.00 13.00 11.00 8.50 8.00 
1/2 hr  28.00 22.00 18.00 15.00 12.50 11.00 
1 hr...-_.   49.00 38.50 31.50 26.25 21.00 18.00 

10. SPECIAL FEATURES 

NEWS 
I x 13e 52x 156x 260e 312x 

5 min  11.00 9.00 6.50 5.50 5.00 4.75 
1/4 hr. ......   22.00 17.00 14.00 12.00 9.50 9.00 

KWTO 
1933 

American Information Network 

Media Code 4 226 8585 9.00 
Ozarks Broadcasting Co., 1121 S. Glenstone, Spring-

field, Mo. 65804. Phone 417-862-4422. 

STATION'S PROGRAMMING DESCRIPTION 

KWTO: Programmed for general interest of entire 
family. 
Local or network news each hour. FARM: service 
programs, market reports, agriculture interviews 8 
times daily. Air personalities. MUSIC: general pop-
ular 7-11:30 am. 2:30-5:45 pm, country and western 
5-7 am, 11:30 am-1 pm, top 40 7:30-12M. SPORTS: 
local fishing news 5 min. 15 min sportscast daily. 
Local college play-by-play basketball and football, 
at home and amity, including tournaments. University 
football. network sports. Contact Representative for 
further details. Rec'd 11/25/68. 

I. PERSONNEL 
Pres. & Gen'l Mer.-R. D. Fauter. 
Vice-Pres. & Ase't Mgr.-Leslie L. Kennon. 
Program Director-Ben Atwell. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
5,600 560 ke. Directional-night only. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 

General: Ia. 2a, 2b, 3e, 3d, 4b, 4d, 5, Os, 7b, 8. 
Rate Protection: 1019, lib, 12b, 13b, 14b, 
Basic Rates: 20b, 21a, 22a, 22b, 24b, 24e, 29e. 
Contracts: 40a, 41, 44e, 45, 46, 47e. 50, 51e, 
Comb.; Cont. Discounts: 60b, 601. 
Cancellation: 71a, 72, 73e. 
Prod. Services: 80, 82. 
Affiliated with American Information Network, 

TIME RATES 
El! 8/1/68-Rec'd 6/24/68. 

A-Daily 5:59 am-7:29 pm. 
B-Dally 5-5:59 am & 7:30 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 26e 52e 104e 156e 260x 3I2x 
21023itr  20.00 19.00 18.00 17.00 16.00 15.00 14.00 

sec  16.00 15.00 14.00 13.00 12.00 11.50 11.00 
CLASS B 

1 min  16.00 15.50 15.00 14.00 13.00 12.00 11.00 
20/30 sec._ 12.00 11.40 10.80 10.20 9.60 9.00 8.40 
ID's available on frequency portion of card at 60% 
of applicable 1-min. May not be combined with min-
ute and/or 30-see spots to earn frequency discount. for 
either. 

7. PACKAGE PLANS 
AA-Mort thru Sat 6-8:30 urn. 
A-Daily 8:30 am-7:29 pm; Sun 6-8:30 am. 
B-Dally 5-5:59 am & 7:30 pm-midnight. 

CLASS AA 
10 (I 15 ti 20 (1 
14.00 13.00 12.00 

20/30 sec.  11.00 10.40 9.60 
CLASS A 

PER WK: 
1 min  

07'301 sec  10.40 9.60 8.80 
  13.00 12.00 11.00 2.  

CLASS B 
I min  11.00 10.00 9.00 
20/30 sec.    8.80 8.00 7.20 
ID's available on plan rates at 60% of 1-min. May 
not be combined with minute or 30-see spots to earn 
frequency discount for either. 

8. PROGRAM TIME RATES 

CLASS A 
ix 26e 52e 104e 156e 260e 512e 

1 hr.... 120.00 114.00 108.00 102.00 96.00 90.00 84.00 
1/2 hr 72.00 68.00 64.00 61.00 58.00 55.00 52.00 
1/4 hr 48.00 45.00 42.00 39.00 36.00 33.00 30.00 
10 min 36.00 34.00 32.00 30.00 28.00 26.00 24.00 
5 min 30.00 28.00 26.00 24.00 22.00 21.00 20.00 

CLASS B 
1 hr.... 96.00 91.00 86.00 81.00 76.00 71.00 66.00 
1/2 hr 58.00 55.00 52.00 49.00 46.00 43.00 40.00 
1/4 hr 38.00 36.00 34.00 32.00 30.00 29.00 28.00 
10 min 28.00 26.50 25.00 23.50 22.00 20.50 19.00 
5 min 24.00 23.00 22.00 21.00 20.00 19.00 18.00 

KWTO-FM 
1967 

Media Code 4 226 8586 7.00 
Ozarks Broadcasting Co., Box 907, 1121 S. Glen-

stone, Springfield, Mo. 65804. Phone 417-862-4422. 
STATION'S PROGRAMMING DESCRIPTION 

KWTO-FM: MUSIC: country music. NEWS: 3 major 
local newscasts and 14 Live min network newscasts 
daily. 2 weather broadcasts daily. Contact Repre-
sentative for further details. Rec'd 2/27/69. 

I. PERSONNEL 
Pres, & Gen'l D. Foster. 
Vice-Pres. & Ass't Mgr.-Leslie L. Kennon, 
Program Director-Ben Atwell. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

S. FACILITIES 
ERP 100,000 w.; 98.7 mc. Stereo. 
Operating schedule: 5 am-midnight Sun thru Sat. 
CST. 
Antenna ht.: 291 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. Payable by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3a, 3d, 4b, 4d, 5, fib, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 22b, 24b, 24c, 25s, 29a. 
Contracts: 40m. 41, 49a, 45, 46, 47a, 50, 51a. 
Comb.; Cont. Discounts: 60b, COL 
Cancellation: 70e, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American PM Network. 

TIME RATES 
El! 11/1/67-Rec'd 11/1/67, 

B. SPOT ANNOUNCEMENTS 
le 26e 52x 156e 260e 312e 

1 min  6.00 5.75 5.50 5.00 4.75 4.50 
20/30 sec  4.80 4.55 4.30 4.00 3.80 3.50 

7. PACKAGE PLANS 

WEEKLY SATURATION PLAN 
PER WK: 10 ti 15 tl 20 (I 25 ti 30+ 
1 min    5.00 4.50 4.00 3.75 3.50 
20/30 sec_.   4.00 3.75 3.50 3.25 3.00 
ID's: 60% of applicable frequency on plan rates. 

8. PROGRAM TIME RATES 
Ix 260 52e 

1 hr  60.00 57.00 54.00 
1/2 hr _ 36.00 33.00 30.00 
1/4 hr _ 24.00 22.00 21.00 
10 min  18.00 16.00 15.00 
5 min  15.00 14.00 13.00 

SULLIVAN 
Franklin County-Map Location G-4 

See SRDS consumer market map and data at beginning 
of the State. 

I56x 260x 512e 
51.00 48.00 45.00 
28.00 26.00 24.00 
20.00 19.00 18.00 
14.00 13.09 12.00 
12.00 11.50 11.00 

KTUI 
1966 

Media Code 4 226 8625 3.00 
Hemmer Valley Broadcasting Co., Box 151. Sullivan, 
Mo. 63080. Phone 314-468-4100, 

I. PERSONNEL 
Pres. & Sales Mgr.-Glynn J. Rice. 
General Dianager-Jerry W. Scantian, 
Station Manager-Charles Strauser, 

3. FACILITIES 
1,000 w.; 1560 kg. Non-directional. 
500 w. pre-sunrise. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% time only. Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2s, 2b. 3a, lb, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11c, I2a, 13a, 14a, 15a, 15b. 
Basic Ratea: 20b, 21a, 21b, 21d, 22b, 23a, 23b, 24a, 

24b, 24c, 26, 28b, 28c, 30, 31, 32b, 33a. 
Contracts: 40b, 42b, 42d, 45, 413. 47a, 48, 49, 51e. 

51b, 51c. 
Comb.; Cont. Discounts: 60a, 60e. 
Cancellation: 70d, 71a, 73a, 73b. 
Prod, Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

El!   Reed 8/14/67. 
6. SPOT ANNOUNCEMENTS 

312e 260e I56x 78e 52x 26e lx 
30 sec  2.00 2.50 2.75 3.00 3.25 3.50 3.75 
1 min  2.75 3.00 3.25 3.50 3.75 4.00 4.25 

8. PROGRAM TIME RATES 
3I2x 260x 156x 78e 52e 26X IX 

5 min......_ 4.50 5.00 5.50 6.00 6.50 7.00 7.50 
1/4 hr  7.50 8.50 9.50 10.50 11.50 12.50 13.50 
1/2 hr   12.50 13.50 14.50 16.50 17.50 18.50 19.50 
1 hr  20.50 22.50 24.50 26.50 28.50 30.50 32.50 

THAYER 
Oregon County-Map Location G-7 

See SUDS consumer market map and data at begin-
ning of the State. 

KALM 
1953 

Media Code 4 226 8670 9.00 
KALM, Box 15, North Hwy. 63, Thayer, Mo. 65574. 

I. PERSONNEL 
General Manager-Carlie Hamilton, 
Neus Director-Henry Hamilton. 
Program Director-Kathy Pliinns. 

2. REPRESENTATIVES 
Springfield, Mo.-11, Richard Bradley, 1718 Meadow-

mere. 
Magic Circle Time Sales, 

3. FACILITIES 
1,000 w. days; 1290 he. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 5, 6a. 
Rate Protection: 10a, lia, 12s, 13a, 14a. 
Basic Rates: 22b, 23a, 29b, 28c, 29a. 
Contracts: 40a. 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a. 62e. 
Member: Magic Circle Network. 

TIME RATES 
Eff  Rec'd 5/2/68. 

6. SPOT ANNOUNCEMENTS 
60e 125e 250e 

1 min  2.80 2.60 2.40 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 mls 
60 x  32.00 18.00 11.00 7.50 
125 x  28.00 16.00 9.75 6.50 
250 x  24.00 15.00 8.50 5.50 

TRENTON 
Grundy County-Map Location D-2 

See SitDS consumer market map and data at begin-
ning of the State. 

KTTN 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 226 8755 8.00 

Luehrs Broadcasting Company, 804 Stain St.. 
Trenton, Mo. 64681 Phone 816-359-2261. 

I. PERSONNEL 
General Manager-Marvin E. Lucius, 
Commercial Manager-Robert P. Dennis. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
500 w. days; 1600 ire. Non-directional. 
Operating schedule: 6:00 Lm, to local sunset. CST. 

4. AGENCY COMMISSION 
15% on net station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e, 2b, 3a, 3b, 3d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 13b, 14b, 15b. 
Basle Rates: 20e, 21e. 21b, 21c, 21d, 22e, 23a, 23b, 

24b, 26, 28e. 28c, 29e. 
Contracts: 40e, 42b, 44a, 45, 46, 47e, 48, 49, 50. 51a, 
Comb.: Cont. Discounts: 60d, 60e, 60f, 61a, 61b, 
Cancellation: 70a, 70c, 71a, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS. 

TIME RATES 
Eft' 6/1/68-Reed 7/2/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 ti  6.10 4.10 104 ti  4.85 3.30 
13 ti  5.85 4.10 156 ti  4.60 3.10 
26 ti  5.60 3.90 260 ti  4.35 2.90 
39 ti  5.35 3.70 312 ti  4.10 2.70 
52 ti  5.10 3.50 

7. PACKAGE PLANS 
SATURATION RATES 

(Used in 1 week) 
10 ti 20 ti 50 ti 40 tl 

1 min  2.95 2.85 2.75 2.65 
30 sec  2.20 2.10 2.00 1.90 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  40.00 25.00 18.00 10.00 
13 x  38.00 24.00 17.25 9.50 
26 x  36.00 23.00 16.50 0.00 
39 x  34.00 22.00 15.75 8.50 
52 x  32.00 21.00 15.00 8.00 
104 x....._._ ..... ___._   30.00 20.00 14.25 7.50 
156 x  28.00 19.00 13.50 7.00 
260 x  26.00 18.00 12.75 6.50 
312 x  24.00 17.00 12.00 6.00 
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UNION (1 AM; 1 FM) 
Franklin County-Map Location G-4 

See SUDS consumer market map and data at begin 
ning of the State. 

KLPW 
1954 

Media Code 4 226 8840 8.00 
Franklin County Broadcasting Co., Inc.. P. 0. Box 

72, Union, Mo. 63084. Phone 314-583-5155. 
Other Studios-RFD 2. Washington, Mo. Boreal' 

9-3355 
I. PERSONNEL 
President-Les Were. 
General Manager-Frank Lohmeyer. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days; 1220 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast 12:15 pm-local 
sunset Sun and special events. For non-simulcast 
facilities see KLPW-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL PkilVERTISING See ended regulations 
General: in. 2a. 3a. 3b, 40, 5. 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a. 22a. 2.3a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45, 46. 47a. 48. 
Comb.: Cont. Discounts: 60b. 61a, 62b. 
Cancellation: 70a. 70c, 71b. 730. 
Member: Magic Circle Network. 

TIME RATES 
Eft 7/1/68-Reed 6/21/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 260 520 78x 156x 260x 3I2x 

1 min 5.50 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 see 4.40 4.00 3.80 3.60 3.40 3.20 3.00 2.80 

7. PACKAGE PLANS 
1220 MERCHANDISING PLAN 

PER WK: 10 11 15 tl 20 ti 30 ti 5001 
609 sec  55.00 67.50 80.00 105.00 150.00 
30 sec  44.00 54.00 64.00 84.00 120.00 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 x  36.00 20.00 10.50 
13 o  32.60 18.00 9.50 
26 x  30.00 17.00 9.00 
52 x  28.00 16.00 8.50 
78 x  26.00 15.00 8.00 
156 o  24.00 14.00 7.50 
260 x  22.00 13.00 7.00 
312 x  20.00 12.00 6.50 

KLPW-FM 
1966 

Media Code 4 226 8842 4.00 
Franklin County Broadcasting Co., Inc., Box 72, 
Union. Mn. 63084. Phone 314-583-5155. 

I. PERSONNEL 
Mgr., Chief Etter. & Sales Mgr.-Frank Lohmeyer. 
Program Director-John Emmons. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
ERP 2.100 w.: 101.7 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 340 ft. above average terrain. 
Partial simulcast operation. Operated separately full 
time Mon thru Sat: 6 am-12:15 pm Sun. For simul-
cast facilities see KLPW. 

4. AGENCY COMMISSION 
15/0 time and talent: payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 21), 2a, 40. 4d. 5. 8. 
Rate Protection: 10a. Ila, 12a. 13a. 14a. 
Basle Rates: 20a, 21b. 21d, 22b, 23a. 2413. 250. 26, 

28h. 29a, 30. 33a. 
Contracts: 40a, 41a. 42b. 45. 46, 47e. 48. 49. 510. 
Comb.: Cont. Discounts: 60h, 601. 61b, 62d. 
Cancellations: 70h. 701, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 7/1/68-Reed 6/28/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 78x 1584 260x 312x 

1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.50 2.25 
30 sec 2.20 2.10 1.95 1.80 1.65 1.50 1.40 1.25 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 x  20.00 15.00 7.50 
13 x  19.00 13.00 7.00 
26 o  18.00 12.00 6.50 
52 x  17.00 11.00 6.00 
78 x  16.00 10.00 5.50 
156 x  15.00 9.00 5.00 
260 x  14.00 8.00 4.50 
312 x  13.00 7.00 4.00 

WARRENSBURG 
Johnson County-Map Location D-4 

See SUDS consumer market map and data at begin-
ning of the State. 

KOKO 
1959 

e 
Subscriber to the NAB Radio Code 

Media Code 4 226 8925 7.00 
Johnson County Broadcasters, Inc.. Warrensburg, Mo. 

64093. Phone 747-9191. 

I. PERSONNEL 
Preisdent-Avis G. Tucker. 
General Manager-Jim ltiteollurn. 
Business Manager-Gladys Brown. 

5. FACILITIES 
1,000 w. days, 250 w. nights: 1450 ke. 

Non-directional. 
Operating schedule: 5:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 3d, 45. 4d, 5, 6a. 7b, 8. 
Rate Protection* 10g, 11g, 12a. 13g, 14a. 16. 
Basle Rates: 20b, 21a. 22b, 23a, 24b, 24e, 25e. 26. 

28b, 28c, 30. 
Contracts: 42b, 42d, 44a. 44b, 45, 46. 47a, 48, 51a, 

51e. 

Comb.; Cont. Discounts: 60d, 60e„ 601, 61a, 61b, 
62d. 

Cancellation: 701. 
Prod. Services: 80, 82. 
Member: Magic Circle Network. 

TIME RATES 
EIT 7/1/69-Reed 6/30/69. 

AA-Mon thru Fri 6 am-12:30 pm & 3-7 pm; Sat 
7 am-12:30 pm & 4:45-5:15 pm. 
A-Mon thou Fri 12:30-3 pm & 7-10:45 pm; Sat 
6-7 am, 12:30-4:45 pm & 5:15-8 pm; Sun 8 am-7 
pm. 
B-Mon thou Fri 5-6 am & 10:45 pm-midnight; Sat 
5-6 am & 8 pm-midnight; Sun 6-8 am & 7 pm-
midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 see I min 90 see 
1 x 5 75 4.60 156 x  4.65 3.45 
13 x  5.65 4.50 260 x  3.30 2.30 
26 x  5.55 4.25 312 x  2.90 2.10 
52 x  5.20 4.05 500 x.  '1.60 1.65 
104 x  4.95 3.75 1000 x  2.30 1.55 

CLASS A 
1 x  3.45 3.20 156 x  2.75 2.35 
13 x  3,35 2.75 260 x  2.70 2.20 
26 x  3.15 2.70 312 x 2.60 1.60 
52 x  2.90 2.60 500 o  2.30 1.55 
104 x  2.80 2.10 1000 x  2.10 1.35 

CLASS B 
1 x  3.35 2.85 156 x  2.30 2.10 
13 x  2.80 2.55 260 x  2.25 1.85 
26 x  2.75 2.50 312 x  2.15 1.55 
52 x  2.65 2.40 500 x  2.10 1.45 
104 x  2.50 2.30 1000 x  2.00 1.30 

8. PROGRAM TIME RATES 
CLASS AA 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  86.25 36.80 23.00 16.00 11.50 
13 x  80.50 34.50 17.25 13.80 9.25 
26 x  78.20 33.55 14.95 12.95 8.05 
52 x  75.90 28.75 14.65 10.35 6.90 
104 x  69.00 27.60 14.40 9.55 6.30 

CLASS A 
1 x  63.25 24.15 
13 x  43.70 23.00 
26 o  42.50 22.00 
52 x  40.90 21.25 
104 x    21.10 

CLASS B 
1 x  57.50 20.70 13.80 
13 x  39.25 19.55 11.50 
26 x  34.50 18.70 11.20 
52 x    18.05 10.35 
104 x  9.80 

WARRENTON 
Warren County-Map Location (1-4 

See SUDS consumer market map and data at begin 
fling of the State. 

17.25 
16.10 
13.50 
12.35 
10.90 

11.10 
10.35 
9.75 
9.20 
8.50 

11.50 
9.20 
8.35 
8.20 
6.90 

9.20 
8.05 
6.65 
6.35 
5.45 

8.05 
7.45 
5.75 
5.45 
5.00 

KWRE 
1949 

Media Code 4 226 9010 7.00 
Kaspar Broadcasting Company of Missouri. Box 220, 
Warrenton, Mo. 63383. Phone 314-456-3311 

Sales Offices: 
St. Charles-516 Clay St. Randolph 4-6822. 
Washington. Mo.-112 Oak St. Beverly 9-4211. 
Troy-351 5fonre. Lakeview 8-4025. 

I. PERSONNEL 
President-Vernon Kasper. 
General Manager-Edward W. Moynahan. 

3. FACILITIES 
1.000 w. days: 730 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL RATE POLICY 
Member: Magic Circle Network. 

TIME RATES 
Rates effective February 1, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
Class "AA"-Sign-on to 9:00 a.m., noon to 1:00 p.m. 
and 4:00 p.m. to 6:00 p.m. 
Class "A"-All other times. 

CLASS "AA" 
1/2 hr. 1/4 hr. 5 min. 1 min. 30 sec. 

1 time._ 55.00 25.00 15 on 7.00 5.50 
26 times.. 53.00 33.00 14.50 6.75 5.25 
52 times.. 51.00 21.00 14.nn 650 5.00 

104 times.. 49.00 29.00 13.50 6.25 475 
15G times 47.00 57.00 13.00 6.00 4 50 
060 times.. 45.nn 25.00 12.50 5.75 4.25 
312 times.. 43.00 23.00 12.00 5.50 4.00 

CLASS "A" 
1 time.... 50.00 30.00 12.50 

25 times.. 48.00 20.00 12.00 
52 times.. 46.00 26.00 11.50 

104 times.. 44.00 24.00 11.00 
156 times_ 42.00 22.00 10.50 
260 times.. 40.00 20.00 10.00 
312 times.. 38.00 18.00 9.50 

6.50 
6.25 
6.00 
5.75 
5.50 
5.25 
5.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

1 min. 30 sec. 
10 6.50 3.75 
20 times______________ 8.25 3.50 
30 times  6.00 3.25 
40 times_ 5.75 3.00 
50 times...........- .-_ 5.50 2.75 

10. SPECIAL FEATURES 
Newscasts: 5 minutes at :55. 5 minutes (local) at :25. 
"Loral News Roundup"-12:25 p.m. to 12.40 p.m. 
and 4:25 p.m. to 4:40 p.m. Monday through Friday. 
Full sponsorship. per program. eaeh__----....- 15.00 
ro-snonsorshIn. per program. each _ 10.00 
Weathercasts: 30 seconds following newscasts. 
1-minute announcement, each  8.00 

5 00 
4.75 
4.50 
4.25 
4 00 
3.75 
150 

10 see. 
2.90 
2.80 
2.70 
2,60 
2.50 

WAYNESVILLE (2 AM; 2 FM) 
Pulaski County-Map Location F-5 

See SUDS consumer market man and data at begin-
ning of the State 

KFBD 
1968 

e 
Media Code 4 226 9050 3.00 
Fred BrIesacher, Jr., Boo 666, Waynesville, Mo. 

65583. Phone 314-336-4600. 

I. PERSONNEL 
Owner & Chief Engineer-Fred Briesacher, Jr. 
Sec'Y & Prog. Dir.-Jo Anne De Anglo. 

3. FACILITIES 
500 w.: 1270 ke. 
Operating schedule: 6 am-local sunset. CST 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a. 3d. 4a, 5, 7a. 
Rate Protection: 10a, lia. 12a, 13a. 15b. 
Basic Rates: 21a, 21e, 240, 25a, 33b. 
Contracts: 40a, 42b, 44a, 51a. 
Cancellation: 73b. 
Prod. Services: 82. 

TIME RATES 
Eft Recd 4/29/68. 

6. SPOT ANNOUNCEMENTS 
350+ 250 109 60 

20 ser-- 1.00 1.20 1.30 1.40 
30 sec___._------- 1.25 1.45 1.00 1.75 
1 min_ 1.80 2.00 2.20 2.50 

7. PACKAGE PLANS 
WKLY; 10 ti 20 01 35 ti 
1 min .. 30 50 70 
DAILY: 5 ti 10 tl 
1 min... _ . . - 12.50 20.00 

10. SPECIAL FEATURES 
NEWS 

5 mln 10 min 1/4 hr 
Ea     4.50 6.50 8.50 

KFB D-FM 
1964 

e CiafeAr.i 
Subscriber to the NAB Radio Code 

Media Code 4 226 9095 8.00 
Fred Briesacher, Jr.. Box 666, Rt. No. 2, Waynes-

ville. Mo. 65583. Phone 314-336-4600. 
I. PERSONNEL 
Station Mgr. & Chief Engineer-Fred Briesecher, Jr. 
Program Director-Jo Anne De Anzio. 

3. FACILITIES 
ER? 3.000 w.: 97.7 me. 
Operating schedule: 5:00 am-midnight daily. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See KFBD listing for coded regulations. 

TIME RATES 

Rates aro identical to KFBD. See that listing. 

KJPW 
1962 

Media Code 4 226 9180 8.00 
South Central Broadcasters, Inc.. Box 518. Wayne,-

ville, Mo 65583.\ Phone 314-3313-4913. 

I. PERSONNEL 
President-John B. lahaffey. 
General Manager-Donald E. Coates. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w. days; 1390 kc. Non-Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%: no rash diseount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2a, 2b. 3s. 3d. 4a, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10e. lle. 12e. 13c, 14c, 16. 
Basle Rates: 206, 21a. 21d, 22a, 226, 23a, 24b, 25a, 

26. 28a. 28e. 290. 
Contracts: 40a. 41, 44b, 45, 40, 47a, 49, 50. 51a. 

51b. 
Comb.: Cont. Discounts: 60b. 601, 61a, 61b, 12d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 82. 
AMIlated with MRS. 

TIME RATES 
Eff 1/1/69-Ttec'd 2/17/69. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I56x 3650 500x 

I min.  6.00 4.75 3.50 3.00 2.75 
30 sec  4.75 3.50 2.50 2.00 -.. 

7. PACKAGE PLANS 
-Delly--

20 ti 30 ti 40 ti 5 ti 10 ti 
1 min.  75.00 90.00 100.00 17.50 30.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  50.00 30.00 18.00 15.00 11.00 
52 x  45.00 25.00 15.00 11.50 9.00 
156 x  35.00 20.00 12.00 9.50 7.25 
365 x  30.00 18.00 10.00 7.75 5.50 

KJ P W-FM 
1968 

Media Code 4 226 9182 4.00 
South Central Broadcasters. Inc.. Box 518, Waynes-

ville, Mo, 65583. Phone 314-336-4913. 
I. PERSONNEL 
President-John B. Mahaffey. 
General Manager-Donald E. Coates. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 1,000 w.• 102.3 sac. Stereo. 
Operating schedule: 5:15-12:15 am. CST. 
Antenna ht.: 475 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b. 3a. 3d. 4a, 41, 5. 6a. 713, 8. 
Rate Protection: 10e, lle. 12e. 13e, 14e. 16. 
Basic Rates: 20b, 21a, 211. 220, 22b, 230. 24b, 25a. 

26. 28a, 28e. 29a. 
Contracts: 400, 41. 44b, 45. 46. 47a. 49, 50, 51a. 51b. 
Comb.: Cont. Discounts: 60b, 601, 61a, 61b, 62d. 
Cancellation: 700, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 

TIME RATES 
Eff 1/1/69-Rec'd 2/17/69. 

6. SPOT ANNOUNCEMENTS 
lx 520 1584 

1 min.  4.75 3.50 2.50 
30 sec  3.50 2.50 2.00 

3E5x 730x 
2 25 2.00 
175 -... 

MISSOURI 
7. PACKAGE PLANS 
PER MO: 30 ti 60 ti 90 01 
PER DAY: 1 ti 2 ti 3 ti 
1 min....._........._...._.._...,........... 75.00 120.00 157.50 

8. PROGR AM     --  
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 X.  20.00 20.00 12.00 10.50 9.00 
52 o......... ............... _ 25.00 18.00 10.50 9.00 7.25 
156 o  20.00 15.00 9.00 7.25 5.50 
365 x   18.00 11.50 7.25 5.50 3.50 

WEST PLAINS (1 AM; 1 FM) 
Howell County-Map Location F-7 

See SUDS consumer market map and data at begin-
ning of the State. 

KWPM 
1947 

e 
Media Code 4 226 9265 7.00 
Robert F. Neathery, Abe Taylor Blvd.. West Plains, 
Mo. 65775. 

I. PERSONNEL 
Owner-Robert E. Neathery. 
Station Manager-Laurel Thompson. 

2. REPRESENTATIVES 
Missouri-M. Richard Bradley, 1718 Meadowmere, 

Springfield. Me. 
Magic Circle Time Sales, 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 
Operating schedule: 5:00 a.m. to 11:00 p.m. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 40, 5. 6a. 
Rate Protection: 10a, Ila, 12a. 13a, 14a. 
Basic Rates: 22b, 23a, 241). 28e, 29a. 
Contracts: 40a, 47a. 
Comb.; Cont. Discounts: 60b, 60k. 61a, 62e. 
Member: Magic Circle Network. 

TIME RATES 
Rates effective   

Rates received December 13, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 

hr. hr. hr. mln. min. Spots 
60 times._ 32.00 18.00 11.00 7.50 4.00 2.80 

125 times_ 28.00 16.00 9.75 6.50 3.75 2.60 
250 times.... 24.00 15.00 8.50 5.50 3.50 2.40 

K W P M-FM 
1951 

Media Code 4 226 9266 5.00 
Robert F. Neathery, Abe Taylor Blvd.. West Plains, 
Mo. 65775. 

I. PERSONNEL 
Owner-Robert F. Neathery. 
Station Manager-Laurel Thompson. 

2. REPRESENTATIVES 
Missouri-M. Richard Bradley, 1718 Meadowmere. 

Springfield, Mo. 
3. FACILITIES 
ERP 39,000 w. thoriz), 39.000 w. (vert.); 93.9 me. 
Operating schedule: 5 am-11 pm. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 4a. 5, (3a. 
Rate Protection: 10a. Ila, 12a, 13a, 14a. 
Basle Rates: 22b. 23a, 24b, 29a. 
Contracts: 40a, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a. 62e. 

TIME RATES 

Rates are identical to KWPM. See that listing. 

WILLOW SPRINGS 
Howell County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KUKU 
1957 

Media Code 4 226 9350 7.00 

Robert F. Neathery dc Robert Neathery, Jr., Box 
250, Willow Springs. Mo. 65587. 

Other studio: Mountain View. Mo. 

I. PERSONNEL 
Owners-Robert F. Neathery de Robert Neathery. Jr. 
Station Manager-Robert Neathery, Jr. 

2. REPRESENTATIVES 
Springfield. Mo.-M. Richard Bradley, 1718 Meadow-

mere. 
Magic Circle Time Sales. 

3. FACILITIES 
1.000 w. days: 1330 kc. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 4a. 
Basic Rates: 22b, 28e, 29a. 
Contracts: 47a. 
Comb.; Cont. Discounts: 61a, 61b, 6213. 62e. 
Member: Magic Circle Network. 

TIME RATES 
Eff Reed 4/29/68. 

6. SPOT ANNOUNCEMENTS 
1 min. open 1.70 10 per day.______ 1.50 

7. PACKAGE PLANS 
ANY COMBINATION-10 PER DAY 

30 see  1.15 10 sec_______. .80 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

60 x  32.00 18.00 11.00 7.50 4.00 
125 X  28.00 16.00 9.75 6.50 3.75 
250 o  24.00 15.00 8.50 5.50 3.50 
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MONTANA 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the. 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL 1,600 Great Falls   500 
METRO AREAS Total Metros  700 

Billings   200 

- 1Seridpoint 

Kellogg 
*k. 

Wallace 

3 

LINCOLN 

Libby 
de-se, 

SANDERS 

FLATHEAD 

Kalispell 

GLACIER 
TOOLS 
Shelby 
•-•••• 

71:;;LA/ 

LEWIS Great Falls 

L AND CASCADE 

M/SSOULA POWELL CLARK 

Missoula Deer 4, Helena 
Lodge *CI'''. GRANITE 

Hamilton 

RAVALLI 

9 25 5.0 7.5 1?0 
SCALE OF MILES 

Applicable la MONTANA only 

BROAD 
JEFFERSON WATER Ana*co,.....nda ® 

LODGE DEER S el'elf•-c-P GALLATIN! SWEET YELLOWSTONE-
- GRASS Hardis •STILL- Billing s 

Bozeman Livingston 
BIG HORN 

MADISON i 
PARK lj re Red Lodge r ......Dillo*n. 

CARBON 
BEAVERHEAD 

CANADA 

CliOUTEAU 

IBLAJNE PHIWPS ' VAUEY 

FERGUS 

JuDrai Lewistown 

BASIN 

MEAGHER WHEATIAND 
FALLOt;i. 

Baker 

MUSSELSHELL 
GOLDEN 
t/AL1EY 

GARFIELD 

ROSEBUD 

MONTANA 

Thic ,no specially designed by ô Standard 0,1.5 Doha Service, /no.  

A 

YELLOW 
STONE 

NATIONAL 
PARK 

Poiver1 e 

Cody.-"*. 

WYOMING 
Sheridan 

*A•-•+, Mae  eirplanaliat 
Read figures Ici THOUSANDS 

Designates Metropolitan Areas within this state 

D E 

DANIELS !' 
Plentywood 

Li SHERIDAN 

LI  
ROOSEVELT 

....Wolf Point  

McCONE 

RICHLAND 
S 

DAWSON 

Glendive 

cP 
PRAIRIE 

Miles City 

CUSTER 

POWDER 

RIVER 

CARTER 

efe'Belle 
Fourche 

iîfrryr.r./.§,,e MY POPULATION t 
ad .2 C:5 Current I Cm Estimate 

e .41 0 IS 0 • NM With Daily Media, 

I:1 0 o , Without Daily Media. -1 

Symbols Designate Types of Media, 
* Newspaper --.- Radio 47 Television 

COUNTY NAMES ARE IN ITALIC TV? 

G H 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Billings-Yellowstone Butte-Silver Bow Great Falls-Cascade Helena-Lewis and Clark Missoula-Missoula 

Estimates for:  Consumer Spendable Income-1968--  Retail Sates-1968   Passen- Farm Drew 
STATE % Distribution of Familles -Total Retail Sales-  By Selected Store Types  ger Pops- Farm 
COUNTY-Map Lee. Population Households Per 9000 5000 8000 10000 15000 Per General Home Auto- Service Cars lotion Income 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furn. motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) (5) 4999 7999 9999 14999 over ($000) (5) ($000) ($000) ($000) ($000) ($000) ($000) ($000) (000) (000) ($000) 

MONTANA STATE 
TOTALS  699.3 216.38 1,811,189 8,370 19.3 23.6 18.8 19.3 12.1 1,229,765 5,683 262,461 42,587 113,191 61,133 41,187 257,952 99,275 311.89 77.4 586,411 

BEAVERHEAD C-5  7.4 2.49 19,290 7,747 22.3 22.8 18.4 16.0 10.3 15,526 6,235 2,997 331 573 1,160 425 3,415 1,452 3.35 1.3 17,720 
BIG HORN F-4  10.0 2.59 21,025 8,118 20.4 19.2 17.9 18.0 10.9 17,116 6,608 4,480 300 774 687 254 2,933 2,077 3.76 2.3 18,141 
BLAINE E-1  7.5 2.17 18,606 8,574 18.8 18.0 15.8 20.7 16.0 10,597 4,883 2,186 369 133 710 133 2,409 894 2.26 1.9 15,645 
BROADWATER D-3  2.8 .86 6,643 7,724 25.9 19.6 15.5 14.5 11.7 4,336 5,042 989 115 144 40 49 668 245 1.40 .6 6,294 
CARBON E-4  7.2 2.44 18,641 7,640 22.8 20.6 18.3 19.4 6.6 10,226 4,191 2,361 386 1,062 423 118 1,278 843 3.55 2.0 12,381 
CARTER H-4  1.7 .52 6,893 13,256 13.9 13.5 11.9 23.6 30.6 1,955 3,760 637 46 107 36   186 88 .85 1.1 7,964 
CASCADE D-2t  86.9 27.16 210,259 7,741 20.0 28.7 20.3 15.8 9.0 170,468 6,276 36,404 6,378 22,376 8,636 8,621 38,644 10,463 37.78 2.6 23,415 

Great Falls  66.5 21.87 163,917 7,495 165,475 7,566 35,878 6,412 22,319 8,531 8,531 39,418 9,716 
Great Falls 
Metro Area  86.9 27.16 210,259 7,741 20.0 28.7 20.3 15.8 9.0 170,468 6,276 36,404 6,378 22,376 8,636 8,621 38,644 10,463 37.78   

CHOUTEAU D-2  7.0 2.17 23,760 10,949 14.3 17.4 15.7 23.2 25.9 9,567 4,409 1,565 438 554 159   2,403 582 3.18 2.6 32,422 
CUSTER G-4  13.2 4.27 34,799 8,150 21.1 22.3 18.4 18.5 12.0 27,625 6,470 5,871 985 2,730 1,531 780 5,738 1,840 5.67 1.4 11,540 

DANIELS G-1  3.6 1.12 8,353 7,458 20.3 18.6 18.2 22.2 11.2 6,877 6,140 1,329 192 120 368 83 1,527 447 1.55 .9 7,602 
DAWSON H-2  13.4 3.90 32,039 8,215 18.2 23.4 17.4 21.9 13.4 20,011 5,131 4,178 505 2,117 684 448 4,733 1,465 5.24 1.6 7,965 
DEER LODGE C-4  18.9 5.27 40,972 7,775 27.2 25.5 21.5 17.3 7.0 20,408 3,872 6,388 574 1,484 1,485 509 3,048 2,373 6.00 .3 1,990 
FALLON H-3  3.8 1.14 9,415 8,259 20.1 19.2 18.9 23.0 11.0 9,038 7,928 1,300 222 279 500 339 2,702 851 2.03 .9 5,729 
FERGUS E-21.  12.9 3.99 34,934 8,755 17.5 19.4 17.9 22.5 15.2 28,848 7,230 5,905 917 2,052 1,733 768 5,926 2,384 5.89 2.7 21,302 
FLATHEAD B-1  34.4 10.91 83,787 7,680 20.2 23.7 20.8 18.8 9.0 62,044 5,687 13,922 2,212 7,263 2,587 2,508 12,088 4,818 17.34 2.6 8,968 
GALLATIN D-4  28.2 8.65 67,854 7,844 19.6 23.6 20.1 18.9 9.3 52,820 6,106 11,405 1,444 5,100 2,774 1,739 7,788 5,021 13.34 2.7 19,603 
GARFIELD F-2. 1.3 .39 4,396 11,272 15.0 12.3 9.4 20.2 26.9 2,283 5,854 325 128 580   507 226 .72 .9 7,848 
GLACIER C-it  12.9 3.45 27,850 8,072 18.9 21.9 17.4 16.6 12.1 17,226 4,993 4,385 594 1,278 724 319 2,821 1,443 3.72 1.1 8,965 
GOLDEN VALLEY E-3_ 1.2 .39 2,938 7,533 21.2 18.9 15.8 16.1 13.7 752 1,928 480   80 .48 .5 3,836 
GRANITE B-3... ....... -... 3.0 1.00 7,770 7,770 22.0 23.3 20.1 20.7 9.2 4,804 4,804 1,454 238 93 109   551 530 1.38 .5 4,105 
HILL E-1t  19.6 5.64 69,244 12,277 12.8 20.3 15.5 24.8 23.2 30,521 5,412 6,227 1,460 2,583 2,184 940 4,950 2,714 7.07 2.0 25,638 
JEFFERSON C-3  4.1 1.07 10,096 9,436 17.3 17.8 17.0 22.0 17.4 4,527 4,231 1,020 137 152   58 912 373 1.83 .7 3,085 
JUDITH BASIN D-3  3.1 .99 9,295 9,389 17.6 19.1 16.0 20.6 20.8 2,905 2,934 330 98 244 139 26 762 363 1.44 1.2 11,696 

LAKE B-2  11.3 3.45 28,543 8,273 19.7 17.8 16.2 22.5 13.3 16,363 4,743 2,809 735 753 1,026 107 3,856 2,363 6.07 3.2 11,710 
LEWIS 8. CLARK C-2  29.2 9.63 85,873 8,917 14.6 24.1 20.6 22.6 14.4 55,742 5,788 10,380 1,194 4,504 3,116 2,287 13,310 3,979 15.21 1.2 10,060 

Helena  24.0 8.27 64,582 7,809 51,628 6,243 9,858 1,003 4,275 3,118 2,121 13,310 3,080 
LIBERTY D-1  3.2 .93 10,416 11,200 19.5 23.5 15.8 16.2 18.4 5,035 5,414 700 93 120 68   1,122 247 1.10 .5 13,565 
LINCOLN A-1  14.7 4.38 33,651 7,683 23.0 25.0 21.0 18.2 7.0 15,303 3,494 5,138 516 488 931 839 2,762 1,460 7.39 .6 1,306 
McCONE G-2  3.3 .95 7,270 7,653 18.4 16.7 16.6 19.2 13.6 3,465 3,647 566 115 292   97 453 213 1.29 1.6 6,971 
MADISON C-4  3.5 1.17 13,333 11,396 13.3 12.7 12.3 27.9 26.2 5,558 4,750 1,292 289 479 138   949 570 2.26 1.5 11,135 
MEAGHER D-3  3.2 1.03 7,090 6,883 26.8 27.9 17.7 11.8 6.5 3,977 3,861 1,147 102 261 150   817 702 1.00 .5 5,078 
MINERAL A-2  3.3 1.01 8,886 8,798 19.1 24.3 21.9 21.3 10.8 4,011 3,971 1,344 78 196 111   306 862 1.17 .2 660 
MISSOULA B-3  50.1 15.66 124,370 7,942 20.2 25.8 20.5 17.5 9.5 103,592 6,615 22,047 3,653 12,748 4,151 3,527 20,100 8,961 26.38 1.2 4,625 

Missoula  35.7 11.78 77,488 6,578 94,253 8,001 20,892 3,496 12,970 4,000 3,119 18,785 7,766   
MUSSELSHELL F-3  3.1 1.03 12,876 12,501 11.5 12.2 13.5 28.7 27.8 6,788 6,590 1,534 225 188 109 214 1,758 688 1.75 .6 4,938 
PARK D-4  12.6 4.27 36,643 8,581 17.8 22.2 17.1 25.0 12.9 21,161 4,956 4,649 762 1,468 969 278 4,161 2,478 6.18 1.3 8,470 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts In these counties.  
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State, County, City, Metro Area Data 
MONTANA 

Estimates for: 
STATE 
COUNTY-Map Loc. 

City 
Metropolitan Area 

Population Households 
1/i/69 1/1/69 
(000) (000) 

-Consumer Spendable Income-1968-
% Distribution of Families -Total Retail Salmi-

Per 3000 5000 8000 10000 15000 Per 
Household to to to to and Household Food 

($000) (5) 4999 7999 9999 14999 over ($000) ($) ($000) 

Retail Sales-I968 

Drug 
($000) 

 BY Selected Store Types  
General Home 
Mdse. Apparel Furo. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Puses- Farm Gross 
ser Pope- Farm 
Cart lation Income 

1/1/69 I/1/69 1968 
(000) (000) ($000) 

PETROLEUM F-2  .9 .28 2,392 
PHILLIPS F-1  5.1 1.60 14,639 
PONDERA C-1  8.7 2.42 19,863 
POWDER RIVER G-4 1.7 .49 7,758 
POWELL C-3  6.9 2.05 18,650 
PRAIRIE G-3  2.3 .74 5,657 
RAVALLI B-4  10.5 3.47 27,059 
RICHLAND H-2  9.5 2.84 23,299 
ROOSEVELT H-1  12.6 3.40 25,585 
ROSEBUD G-3  5.2 1.50 14,684 
SANDERS A-2  5.9 1.98 19,820 
SHERIDAN H-1  6.2 1.87 15,144 
SILVER BOW C-4  46.8 15.98 113,104 

Butte  26.4 9.74 68,394 

8,543 
9,149 
8,208 

15,833 
9,098 
7,645 
7,798 
8,204 
7,525 
9,789 
10,010 
8,098 
7,078 
7,022 

19.8 22.7 20.4 21.6 12.1 
19.0 16.8 15.5 23.6 16,6 
20.6 21.2 16.4 18.9 15.4 
11.2 12.6 11.5 23.5 35.0 
21.4 22.8 20.5 20.2 10.0 
19.6 20.1 16.7 20.1 13.4 
19.9 16.9 15.0 20.6 12.6 
18.9 18.2 17.3 21.7 14.5 
21.5 20.7 16.9 17.0 10.4 
16.9 16.0 14.9 23.8 18.1 
18.4 18.1 17.6 25.6 16.8 
22.5 19.8 17.5 20.6 12.2 
24.1 27.4 18.5 15.3 7.3 

655 2,339 267   
10,647 6,654 2,079 310 1,172 77 175 
13,905 5,746 2,897 548 869 334 267 
1,566 3,196 89 70 176 52   
8,258 4,028 2,256 468 298 439   
4,172 5,638 774 ao   
15,971 4,603 3,620 439 1,038 568 117 
24,893 8,765 4,363 673 1,500 758 566 
24,063 7,077 4,654 649 1,013 1,072 655 
8,163 5,442 1,922 111 868 122 97 
6,196 3,129 645 279 1,463 28   

12,656 6,768 2,115 515 562 846 440 
85,680 5,362 21,629 3,309 8,020 6,467 4,541 
74,518 7,651 18,136 3,122 7,818 5,902 4,423 

1,536 
2,765 
554 
871 
631 

3,837 
8,008 
5,994 
1,475 
1,357 
855 

16,724 
15,909 

197 
1,167 
815 
130 

1,280 
403 

1,380 
1,588 
1,733 
1,098 
709 

1,285 
5,655 
4,107 

.31 A 3,241 
2.24 1.7 13,054 
2.97 2.0 16,067 
1.73 1.2 9,105 
3.16 .6 6,629 
.84 .7 6,161 

6.12 2.7 11,187 
4.53 2.1 13,769 
3.95 1.8 11,070 
2.09 1.2 12,179 
2.85 1.2 3,292 
3.02 2.0 11,382 

18.51 .3 1,011 

STILLWATER E-4  
SWEET GRASS E-4  
TETON C-2  
TOOLE D-1  
TREASURE F-3  
VALLEY G-1t  
WHEATLAND E-3  
WIBAUX H-3  
YELLOWSTONE F-4  

Billings  
Billings Metro Area  

5.0 
2.5 
6.1 
8.4 
1.3 

20.4 
3.0 
.9 

87.8 
60.2 
87.8 

1.58 
.85 

1.84 
2.41 
.39 

5.73 
.96 
.26 

27.65 
19,66 
27.65 

15,143 
8,472 

21,714 
24,419 
2,837 

45,770 
8,740 
3,350 

235,280 
165,257 
235,280 

9,584 16.3 20.5 13.3 28.3 18.1 
9,967 15.2 15.6 14.9 25.2 22.1 
11,801 13.5 15.0 14.1 23.8 27.1 
10,132 17.3 22.8 18.9 20.8 17.4 
7,274 18.3 20.2 17.4 21.8 9.3 
7,988 20.6 24.3 19.0 17.4 9.6 
9,104 18.7 20.2 17.1 20.2 16.8 

12,885 14.8 13.5 8.9 25.1 25.0 
8,509 17.1 24.7 20.4 20.2 13.2 
8,406 
8,509 17.1 24.7 20.4 20.2 13.2 

6,892 
5,529 
9,677 

11,467 
1,589 

27,312 
4,220 
1,623 

173,156 
140,682 
173,156 

4,362 
6,505 
5,259 
4,758 
4,974 
4,766 
4,396 
6,242 
6,262 
7,156 
6,262 

1,320 
966 

1,704 
2,232 
302 

4,663 
950 
212 

35,068 
28,407 
35,068 

239 
376 
604 
368 
59 

880 
128 
83 

6,568 
3,834 
6,568 

380 
247 
247 
754 
181 

2,260 
328 

18,520 
17,473 
18,520 

261 
274 
140 
424 

1,246 
186 
121 

10,280 
9,914 

10,280 

37 
159 
166 
231 

2,287 
918 

2,538 
1,968 
243 

925 7,510 
221 512 

658 
7,124 
6,626 
7,124 

41,128 
36,037 
41,128 

586 2.30 1.6 10,842 
877 1.59 1.1 5,887 
513 3.22 2.4 19,680 

1,414 2.77 1.2 14,362 
57 .48 .6 4,532 

1,991 6.34 2.3 13,661 
358 1.30 .3 5,595 
116 .77 .6 3,182 

11,828 41.17 2.6 28,151 
8,745 
11,828 41.17   

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 

MONTANA 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Intermountain Montana Group 
Intermountain Network 

KXXL-Bozeman 
KBOW-Butte 
KDBM-Dillon 
KLTZ-Glasgow KATL-Mlles City 
KMON-Great Falls KYSS-Missoula 
Rates: See Intermountain Network under Regional 
Radio Networks and Groups. 

Comprised of: 
KBLL-Helena 
KGEZ-Kalispell 
KXL0-Lewistown 
KPRK-Livingston 

Montana Metro Group 
Intermountain Network 

Comprised of. 
KGHL-Billings KBOW-Butte 
SIMON-Great Falls 
Rates: See Intermountain Network under Regional 
Radio Networks and Groups. 

Montana Radio Empire Group 
Western States Radio Empire 

Comprised of: 
KANA-Anaconda KO.III-Havre 
KBMY-Billings KYLT-Missoula 
KB51N-Bozeman KSEN-Shelby 
KARR-Great Falls KVCK-Wolf Point 
Rates: See Western States Radio Empire under Re-
gional Radio Networks and Groups. 

Silver Dollar Network 
Comprised of: 

KFBB-Great Falls KOOK-Billings 
KCAP-Helena KXLF-Butte 
KGVO-Missoula 
Media Code 4 227 0150 8.00 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 
Seattle, Portland-Art Moore & Assoc., Inc. 
Denver-John L. McGuire & Co. 

4. AGENCY COMMISSION 
15/0 net time; payable 10th of month. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, la. 2b, 35. 3b, Sc. 3d, 4a. 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10g, 11g, 126, 13E. 142. 15a. 
Basic Rates: 20b, 21e. 21b, 21d, 225. 23a, 23b, 24b, 

24c. 25a, 26, 28c, 29a, 30, 32b, 33d. 
Contracts: 40a, 41, 42a, 42e. 43, 44s. 45, 46, 47e, 

49, 51b, 51c. 
Comb.; Cont. Discounts: 60b. 60c, 60d, 60e, 60f, 601, 

61c, 62b, 62d. 
Cancellation: 7lja, 70c, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Must be purchased as a group. 

TIME RATES 
ER Rec'd 1/13/69. 

7. PACKAGE PLANS 
FREQUENCY IMPACT PLAN 

A-Mon thru Sat 7-9:30 am, 11:59 am-1 pm & 4:3(1-
7 pm. 
B-All other times. 

CLASS A 
PER WK: 601 12 ti 1801 
1 min ....... 25.85 24.15 22.60 
30 sec__  20.70 19.45 18.25 
15 sec  13.00 12.15 11.40 

CLASS B 
1 min  20.15 18.90 17.60 
30 sec.._   16.15 15.25 14.30 
15 sec.__   10.15 9.50 8.90 

8. PROGRAM TIME RATES 
24 01 30 ti 36 tl I x 260 52x 
21.15 19.50 18.30 1 hr  25.00 24.50 24.00 
17.00 15.80 14.90 1/2 hr  15.00 14.70 14.40 
10.55 9.75 9.20 1/4 hr  10.00 9.80 9.60 

10 min.  7.50 7.45 7.20 
16.40 15.20 14.25 5 min  5.00 4.90 4.80 
13.30 12.15 11.40 
8.20 7.55 7.15 

8. PROGRAM TIME RATES 
Ix 26x 522 I04x I56x 

1 hr  225.00 220.50 216.00 211.50 207.00 
1/2 hr  135.00 132.30 129.60 126.90 124.20 
1/4 hr  90.00 88.20 86.40 85.10 82.80 
10 min__ 67.50 67.05 64.80 63.45 62.10 
5 min  45.00 44.10 43.20 42.30 41.40 

KOOK 

7. PACKAGE PLANS 

FREQUENCY IMPACT PLAN 
A-Mon thru Sat 6:30-9:30 am & 4:30-6 pm. 
13-All other times. 

CLASS A 
PER WK: (*) I ti 6 ti 12 tl 18 ti 24 ti 30 01 
1 min.  6.80 6.40 5.95 5.45 5.10 4.70 4.25 
20/30 sec.  5.45 5.10 4.80 4.45 4.10 3.75 3.40 
15 sec ....... 3.40 3.20 3.00 2.80 2.55 2.35 2.10 

CLASS 13 
1 soin............   4.50 4.15 3.90 3.55 3.30 3.00 
20/30 sec.    3.60 3.35 3.10 2.85 2.65 2.40 
15 ..._  2.25 2.10 1.95 1.80 1.65 1.50 

(v) Specified position. 
KF13B 

A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-All other times. 

260x 
198.00 
118.80 
79.20 
59.40 
39.60 

PER WK: 601 
1 min  5.00 
30 sec  4.00 
15 sec 2.50 

1 min  4.10 
30 sec  3.30 
15 sec  2.05 

CLASS A 
12 tl 18 tl 
4.70 4.35 
3.75 3.50 
2.35 2.20 
CLASS B 
3.75 3.40 
3.00 2.70 
1.90 1.70 

24 ti 
4.05 
3.25 
2.05 

3.10 
2.50 
1.55 

30 ti 
3.75 
3.00 
1.90 

2.80 
2.25 
1.40 

B. PROGRAM TIME RATES 

lx 26x 52x I04x 156x 
1 hr  50.00 49.00 48.00 47.00 46.00 
1/2 hr  30.00 29.40 28.80 28.20 27.60 
1/4 hr  20.00 19.60 19.20 18.80 18.40 
10 min.  15.00 14.90 14.40 14.10 13.80 
5 min  10.00 9.80 9.60 9.40 9.20 

K.XLF-KOVO 

7. PACKAGE PLANS 

FREQUENCY IMPACT PLAN 
A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-All other times. 

36U 
3.40 
2.75 
1.70 

2.50 
2.00 
1.25 

2602 
44.00 
26.40 
17.60 
13.20 
8.80 

CLASS A 
PER WK: 6 ti 12 ti 18 01 24 01 30 91 36 tl 
1 min  5.95 5.60 5.25 4.95 4.60 4.25 
30 sec  4.75 4.50 4.25 4.00 3.75 3.50 
15 sec  3.00 2.80 2.65 2.45 2.30 2.15 

CLASS B 
1 min  4.75 4.50 4.25 4.00 3.75 3.50 
30 sec  3.80 3.65 3.50 3.25 3.00 2.80 
15 sec  2.40 2.25 2.15 2.00 1.85 1.75 

8, PROGRAM TIME 
lx 

1 hr  50.00 
1/2 hr  30.00 
1/4 hr____ 20.00 
10 min  15.00 
5 min  10.00 

RATES 
260 52x 
49.00 48.00 
29.40 28.80 
19.60 19.20 
14.90 14.40 
9.80 9.60 
KCAP 

104x 
47.00 
28.20 
18.80 
14.10 
9.40 

156x 
46.00 
27.60 
18.40 
13.80 
9.20 

7. PACKAGE PLANS 
FREQUENCY IMPACT PLAN 

A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-All other times. 

CLASS A 
PER WK: 6 ti 12 ti 18 01 24 ti 
1 min.  3.00 2.80 2.65 2.50 
30 sec  2.40 2.25 2.15 2.00 
15 sec__   1.50 1.40 1.35 1.25 

CLASS B 
1 min.  2.40 2.25 2.15 2.00 
30 sec  1.90 1.85 1.75 1.65 
15 sec  1.20 1.15 1.10 1.00 

260x 
44.00 
26.40 
17.60 
13.20 
8.80 

SO ti 36 tl 
2.30 2.15 
1.90 1.75 
1.15 1.10 

ANACONDA 
Deer Lodge County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KANA 
1946 

Media Code 4 227 0300 9.00 
Magicland Broadcasting Co., Box 1180, Anaconda, 

Mont. 59711. 
I. PERSONNEL 
Manager-Rex K. Jensen. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland--Feltis/Dove/Croghan, Inc. 
Denver, Salt Lake-Bob Mx CO.. Inc. 

3. FACILITIES 
1,009 w. days; 580 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. MST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a. 3b. 4a, 5. 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 245, 24b, 25a, 

28a, 29a. 
Contracts: 400. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 61a, 61b, 62b, 62e. 
Cancellation: 70a, 705, 71a, 73a. 
Two advertisers sharing programs or announcements. 
15% additional, 3 or more sharing, 25% additional. 
Programs with commercial content exceeding NAB 
standards will be charged "Talk Rate" which is 50% 
above earned rate. 
Member: Western States Radio Empire. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/86-Reed 8/22/66. 
7. PACKAGE PLANS 
PER YR: 520 1042 I56x 2600 3122 
PER WK: • 12 wk 18 wk 24 wk 30 wk 
1 min  5.00 4.75 4.50 4.25 4.00 
30 sec  4.00 3.80 3.60 3.40 3.20 
10 sec ID's: 50% of 1-min. 

(*) 6 weeks or less. 
8. PROGRAM TIME RATES 

5 min 
6 per wk or 52 ti  10.00 
12 per wk or 104 ..... _ ...........   9.50 
18 per wk or 156 ti    9.00 
24 per wk or 260 ti  8.50 
1/4 hour-2 times 5-minute rate. 
1/2 hour-3 times 5-minute rate. 

BAKER 
Fallon County-Map Location H-3 

See SRDS consumer market map and data at beginning 
of the State. 

KFLN 
1964 

e 
Media Code 4 227 0450 2.00 
Empire Broadcasting Corp., Bor 539, Moore Lane, 

Baker, Mont. Phone 406-778-3373. 
I. PERSONNEL 
President-Eldon Mengel. 
Gen'l & Station Mgr.-Gary N. Petersen. 
Sales Monster-Cliff Davis. 

2. REPRESENTATIVES 
San Francisco, Los Angeles-Advertising Sales West, 

1.90 1.75 3. FACILITIES 
1.50 1.40 5000 w.; 960 kc. Non-directional. 
.95 .90 Operating schedule:  . MST. 

4. AGENCY COMMISSION 
104x 156x 260x 15/2 time; 10th of following month. 
23.50 23.00 22.00 5. GENERAL ADVERTISING See coded regulations 
14.10 13.80 13.20 General: 5. 
9.40 9.20 8.80 Contracts: 40a. 
7.05 6.90 6.60 TIME RATES 
4.70 4.60 4.40 Rates effective January 1, 1965. (Card No. 2.) 

Card received March 25, 1965. 
6. SPOT ANNOUNCEMENTS 

15 sec 80 sec 1 mln 
1 U....._______ ...... _._____ 3.00 5.00 7.50 

 _________. 2.80 4.507.00 
52 U... 2.60 4.25 6.75 
104 ti. 2.40 4.00 6.50 
156 ti. 2.20 3.75 6.25 
208 ti  6.00 
260 ti. 1.80 3.25 5.75 
312 ti 1.60 3.60 5.50 
624 ti  1.40 2.75 5.25 

B. PROGRAM TIME RATES 
5 min 1/4 hr 5 min 1/4 hr 

1 U.__ ...... _ 12.50 20.00 208 ti_____ 10.00 15.00 
26 ti..........._ 12.00 19.00 260 ti_____ 9.50 14.00 
52 ti._ . 11.50 18.00 312 ti--__ 9.00 13.00 
104 Li  11.00 17.00 624 ti.-......... 8.50 12.00 
156 ti  10.50 16.00 

10. SPECIAL FEATURES 
Newscasts: on the hour. Add 53-1/3% to regular 
rates for spot participation in news broadcasts or for 
program sponsorship. 
Time Signals-Add 20% to regular spot rate. 
U. S. Weather Reports-Add 20% to commercial rate 
for one minute-includes both weather report and copy. 

BELGRADE (1 AM; 1 FM) 
Gallatin County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KGVW K G V W-FM 
1959 1963 

Media Cede 4 227 0600 2.00 
Christian Enterprises. Inc., Rt. 1 H-72. Belgrade, 
Mont. 59714. Phone 587-7603. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Harold L. Erickson. 
Station Manager-Richard Goheen. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
1,000 w.: 630 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 
FM-ERP 2,900 w.; 96.7 me. 
Antenna ht.: 195 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4b, 4d, 5. 65, lb. 8. 
Rate Protection: 10h, Ilh. 12h, 13h. 14h, 15b. 
Basic Rates: 20a, 21e. 22b, 24e. 25a. 26, 285. 
Contracts: 405, 44e, 44b, 45, 47s, 51b. 
Comb.; Cont. Discounts: 60a. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with American FM Network. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Rec'd 9/29/66. 
6. SPOT ANNOUNCEMENTS I mie 30 see 10 see 
1 ...... ....... .............. 4.00 3.00 2.00 
13 x    3.50 2.50 1.75 

2.75 1.90 1.38 
104 x.    2.50 1.80 1.25 
156 a.  2.25 1.70 1.13 

2.00 1.60 1.00 
312 x   1.90 1. 50 .95 
1000 x  1.70 1.25 .85 
2000 x   1. 50 1.60 .75 

8. PROGRAM TIME RATES 
Ix 132 52x I04x 156x 260x 312x 

1 hr  40.00 38.00 
1/2 hr...   26.00 24.70 22.10 20.80 19.80 18.00 16.50 
1/4 hr___ 19.50 18.50 16.50 15.50 14.50 13.50 12.50 
10 min  12.00 11.40 10.20 9.60 9.00 8.40 7.50 
5 min.  8.00 7.50 6.25 5.75 5.25 4.75 4.25 

September 1, 1969 Spot Radio Stations 555 



MONTANA 

BILLINGS (5 AM; 2 FM) 
Yellowstone County-Map Location F-4 

See SitDS consumer market map and data at begin-
ning of the State. 

KBMY 
1946 

• 
Subscriber to the NAB Radio Code 

Media Code 4 227 0750 5.00 
Billings Broadcasting Co., Box 20316, Billtngs, Mont. 

511103. Phone 406-259-9586, 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Ken Nybo. 
Commercial Manager-Don Jones. 
Program Director-Bill limer. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire DRUM' 
Denver, Salt Lake-Bob nix Co.. Inc. 
Seattle, Portland-Hugh Pettis & Associates. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 ka. 
Non' directional, 

Operating schedule: 6-2 am. MST. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See ended regulations 
General: la. 31. 3b. 4a, 4d. 5. 65. 7b. 
State Protection, 10g , 11g. 12g, 13g, 14g, 
Basic Rates: 20a. 22a, 22b, 230, 24b, 25a, 28b, 29e. 
Contracts: 40a. 45, 46. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70e, 71a, 730. 
Affiliated with American Information Network. 
Member: Western States Radio Empire. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Elf 6/1/69-Reed 6/25/69. 
6. SPOT ANNOUNCEMENTS 

lx 25x 500 100x 150e 250e 300e 600e 
1 min 4.80 4.60 4.45 4.30 4.20 4.10 3.90 3.60 
30 see 3.20 3.05 3.00 2.90 2.80 2.70 2.60 2.40 
10 sec 2.45 2.30 2.25 2.20 2.05 1.95 1.80 1.70 

7. PACKAGE PLANS 
EA: 6 ti 12 ti 18 ti 24 ti 30 ti 96 ti 
1 min.  4.45 4.30 4.10 3.90 3.60 3.35 
30 see  3.00 2.90 2.70 2.60 2.40 2.20 
10 sec.  2.23 2.20 2.05 1.95 1.80 1.70 
To be used in 7 days. 
All spots, regardless of length, may be combined to 
earn frequency rate. 

8. PROGRAM TIME RATES 
Ix 25e 50e 100e 150e 250x 300e 600e 

5 min 7.20 6.85 6.65 6.50 6.10 5.75 5.40 5.05 

KGHL 
1928 

pun 
Subscriber to the NAB Radio Code 

Media Code 4 227 0900 6.00 
Copper Broadcasting Corp.. Bor 1657, Billings, Mont. 

59103. Phone 656-1410. 
I. PERSONNEL 
President-Otorge C. Hatch. 
General Manager-Homer K. Peterson. 
Station Manager-Richard Kober. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
5,000 w.; 790 Ice. Directional-nighttime only. 
Operating schedule: 24 hours. MST. 

4. AGENCY COMMISSION 
15/0 net charges; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3b, 4a, 44. 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 24b, 25a, 29a. 
Contracts: 40c, 45, 46. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a, 73a. 
Affiliated with NBC and MRS. 
Member: Intermountain Network. 

TIME RATES 
No. 14 Elf 3/1/64-Rec'd 2/12/64. 

A-Mon thru Sat 6:30-9:30 am, noon-1 pm & 4-7 
Pm; Sun noon-3 pm. 
B-All other times. 

7. PACKAGE PLANS 
SATURATION PLAN 

CLASS A 
PER WK: 12 ti 18 01 24 ti 30 01 36 ti 
1 min.  7.80 7.28 6.76 6.24 5.72 
30 sec  6.24 5.82 5.41 4.99 4.58 
15 sec  3.90 3.61 3.38 3.12 2.86 

CLASS B 
1 min  6.24 5.72 5.20 4.68 4.16 
30 sec.  4.99 4.58 4.16 3.74 3.33 
15 sec  3.12 2.86 2.60 2.34 2.08 

KOOK 
1951 

Subscriber to the NAB Radio Code 
Media Code 4 227 1050 9.00 
The Montana Network, Box 2557. 3203 3rd Ave., 

N., Billings, Mont. 59103. Phone 406-252-5611. 
TWX 406-248-7218. 
STATION'S PROGRAMMING DESCRIPTION 

KOOK: Programmed for young adults, 18-39. 
MUSIC: current hits and popular albums 6 am-7 pm, 
rock, folk and current hits 7 pm-12M. NEWS: 7 min 
local, regional, world news every hour on hour. Sports 
and other features on quarter hour. 9:30-10 am, M-
F, telephone audience parItcipation and discussion of 
current events. SPORTS: live high school and college 
games. Religion, public affairs Sun 6 am-noon, 
school news 9:15-9:20 pm. Personalities available for 
remotes. COMMERCIAL POLICY 18 minutes per 
hour. 15 minutes product protection. Contact Repre-
sentative for further details. Rec'd 9/14/67. 

I. PERSONNEL 
General Manager-Cliff Ewing. 
Sta. & Nat'l Sales Mgr.-William Beier. 
Program Director-Dan Miller. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Seattle-Portland-Art Moore & Assoc.. Inc. 
Denver-John L. IdeGuire & Co. 

3. FACILITIES 
5.000 w.; 970 he. Directional-night only. 
Operating schedule: 6 am-midnight daily. MST. 

4. AGENC( COMMISSION 
15/0 net time only: payable 10th of mouth. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 34, 4a, 44, 5, 6e. 

7b, 8. 
Rate Protection: 10g. 11g. 12g. 13g. 14g, 15a. 
Basic Rates: 205, 21e, 21b, 220, 22b, 23a. 23b, 246. 

24e, 25s, 26. 28a, 28c, 29a. 30, 32b, 33d. 
Contracts: 40a, 41, 42b, 424, 44a, 46, 47a. 49, 51g. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 601, 61c. 62b, 

624. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80, 81. 82. 
Member: Silver Dollar Network. 

TIME RATES 
No. 7 Elf 1/1/69-Iteed 12/11/68. 

A-Mon thru Sat 6:30-9:30 am & 4:30-6 pm. 
B-All other times. 

7. PACKAGE PLANS 
CLASS A 

PER WK: 
(") 1 ti 6 ti 12 tl 18 ti 24 ti 

1 min 8.00 7.50 7.00 6.50 6.00 5.50 
20/30 6.40 6.00 5.60 5.20 4.80 4.40 
15 sec 4.00 3.75 3.50 3.25 3.00 2.75 

CLASS B 
1 min   5.25 4.90 4.55 4.20 3.85 3.50 
20/30   4.20 3.90 3.65 3.35 3.10 2.80 
15 sec ..._  2.65 2.45 2.30 2.10 1.95 1.75 

(*) Specified position. 
8. PROGRAM TIME RATES 
FLAT: I hr 1/2 hr 1/4 hr 10 mln 5 min 
A   50 30 20 15 10 

40 24 16 12 8 

KOYN 
1955 

Alan Torbet 
Associates, Inc. 

1:1121:1 

30 tl 
5.00 
4.00 
2.50 

Subscriber to the NAB Radio Code 
Media Code 4 227 1200 0.00 
Meyer Broadcasting Company. Box 956, Billings, 

Mont. 59102. Phone 406-295-4177. 
I. PERSONNEL 
President-William A. Ekberg. 
Station Manager-Charles Tibor. 
Nat'l Sales & Sta. Mgr.--Charles Tibor. 

2. REPRESENTATIVES 
Alan Turbot Associates, Inc. 
Minneapolis-Blair Radio. 
Seattle, Portland-Cam-Co Broadcast Media Sales. 

3. FACILITIES 
1,000 w. days' 910 ka. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KOYN-FM. 

4. AGENCY COMMISSION 
15/0 time only; Payable 10th of following 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 4a, 44, 5, 6b. 7b. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 220, 22b, 23a, 24b, 28a, 29a, 
Contracts: 40a, 42b, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 6/1/69-Rec'd 6/4/69. 
6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 
1 min  6.00 5.75 5.50 5.25 5.00 4.75 4.50 
20/30 sec  4.00 3.75 3.50 3.25 3.00 2.75 2.50 
10 see......._  3.00 2.90 2.75 2.65 2.50 2.40 2.25 

CONSECUTIVE WEEKS DISCOUNTS 
26 wk-5%. 52 wk-10%. 

7. PACKAGE PLANS 
ROS: lx 20e 52e 156e 312e 500e 1000x 2000x 
1 min 4.50 4.25 4.00 3.75 3.50 3.25 2.75 2.25 
20/30 

sec.. 3.00 2.80 2.60 2.40 2.20 2.00 1.80 1.60 
10 see 2.00 1.80 1.70 1.50 1.35 1.20 1.00 .85 

8. PROGRAM TIME RATES 
I x 13e 26e 52e 104e 156e 312e 

5 min 7.00 6.75 6.50 6.25 6.00 5.75 5.50 

KOYN-FM 
1969 

C 
Media Code 4 227 1201 8.00 
Meyer Broadcasting Co., Box 956, Billings, Mont. 

59102. Phone 406-245-4177. 

I. PERSONNEL 
President-William A. Ekberg. 
Sta. & Nat'l Sales Mgr.-Charles Tibor. 

2. REPRESENTATIVES 
Alan 'rochet Associates, Inc. 
Minneapolis-Blair Radio. 
Seattle, Portland-Cam-Co Broadcast Media Sales. 

3. FACILITIES 
ERP 26,500 w.; 93.3 me. 
Operating schedule: 6 ern-midnight. 5fST. 
Antenna ht.: 64 ft. below average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities use KOYN. 

4. AGENCY COMMISSION 
15/0 Unto only: payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KOYN listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 6/1/69-Reed 7/3/69. 
7. PACKAGE PLANS 

ROS ONLY 
Ix 26x 520 150e 312e 500e 1000x 

1 min 2.50 2.40 2.30 2.10 1.90 1.80 1.60 
30 sec 1.65 1.60 1.50 1.30 1.20 1.10 1.00 
10 sec 1.00 .95 .90 .80 .70 .65 .55 

8. PROGRAM TIME RATES 
ix I3x 26x 52x 104x 156x 3I2x 

5 min 7.00 6.75 6.50 6.25 6.00 5.75 5.50 

KURL 
1959 

Media Code 4 227 1350 3.00 
Christian Enterprises, Inc., Box 1875, Billings, Mont, 

59103. Phone 406-245-3121. 
I. PERSONNEL 

Pres. & Genl Eigr.-Harold L. Erickson. 
Station Manager-Al Ortmann. 
Oper. Mgr. & Prog. Dir.-Donald Kuntz. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
500 w. days; 730 he. Non-directional. 
Operating schedule: 11 am-midnight. MST. 
Partial Simulcast operation with KURL-FM during 
AM operational hours. 

4. AGENCY COMMISSION 
15/0 not time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, 3a, 4b, 44, 5, 6a, 7a, 8, 
Rate Protection: 100. 11a, 1.2a, 13e. 14e, 15b. 
Basic Rates: 200, 11e, 22b, 23e, 24b, 26, 28b, 28c. 

295. 32b. 
Contracts: 42d. 44b, 45, 47a, 50, 51e. 
Comb.; Cont.. Discounts: 60f, 601, 61a. 
Cancellation: 70e. 72. 
Affiliated with JOBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received July 20. 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 see 

1 tl 4.00 3.00 2.00 
13 ti. 3.50 2.50 1.75 
26 ti..   3.00 2.00 1.50 
52 U  - 2.75 1.90 1.38 
104 ti 2.50 1.80 125 
156 ti...............,,,,..,,....,,.._,............ 2.25 1.70 1.13 
2 2.00 1.60 1.00 

1.90 1.50 95 
. 1.80 1.40 .90 
1.70 1.25 .85 
1.60 1.10 80 
1.50 1.00 .75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  40.00 20.00 19.50 12.00 8.00 
13 U.-- ....... _ .... 38.00 24.70 18.50 11.40 7.50 
26 ........ - ... 36.00 23.40 17.50 10.80 6.75 
52 34.00 23.10 16.50 10.20 6.25 
104 ti.........,,....., 30.00 20.80 15.50 9.60 5.75 
156 ti  28.00 19.80 14.50 9.00 5.25 
260 ti  25.00 18.00 13.50 8.40 4.75 
312 tl. 16.50 12.50 7.50 4.25 
624 ti ............. -. 11.00 6.50 3.50 

312 ti  
624 ti... 
1000 11 
1500 ti  
2000 ti  

K U R L-FM 
1963 

Media Code 4 227 1351 1.00 
Christian Enterprises. Inc.. Box 1875, Billings. 

5font. 59103. Phone 406-245-3121. 

I. PERSONNEL 
pres. & Gen'l Mgr.-Harold Erickson. 
Sta. & Sales Mgr.-Al Ortmarm. 
Oper. Mgr. & Prog. Dir.-Donald Kuntz. 

2. REPRESENTATIVES 
Advertising Sales West, 

3. FACILITIES 
ERP 17.500 w.; 97.1 mc. Stereo. 
Operating schedule: 11 am-midnight. 51ST. 
Antenna ht.: 30 ft. above average terrain. 
Partial simulcast operation. For simulcast rates, see 
KURL. 

4. AGENCY COMMISSION 
15/0 time only; monthly, 

5. GENERAL ADVERTISING See coded regulations 
See KURL listing for coded regulations. 
Attillated with American FM Network. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

En' 9/1/68-Reed 8/28/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 30 see I min 
156 x (3 per wit)  2.00 2.50 
312 x (1 per day)  1.50 2.00 
624 x (2 per doy)  1.25 1.75 
936 x (3 per day)  1.15 1.65 
1248 x (4 per day)  1.00 1.50 

7. PACKAGE PLANS 
(To be used in 30 days or less) 

25 tl 50 ti 100 tl 
15 sec  2.00 1.50 1.25 
30 sec  3.00 2.00 1.50 
1 min  3.50 2.50 2.00 

8. PROGRAM TIME RATES 
EXCLUSIVE SPONSORSHIP 

(25-30 minute program 26 days a month-
rotated 4:30-11:30 pm) 

Open & close plus 31- I mo 3 mo 6 mo 12 mo 
min spots daily  140.40 132.60 124.80 117.00 

CO-SPONSORSHIP 
(25-30 minute program 26 days a month-

rotated 4:30-11:30 pm) 
Open & close plus 2 1-
min spots daily  88.40 78.00 70.20 65.00 

10. SPECIAL FEATURES 
NEWS 

Open & close 1-min spot, rotated  52.00 

BOZEMAN (2Am) 
Gallatin County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KBMN 
1950 

ODD 
Subscriber to the NAB Radio Code 

Media Code 4 227 1500 3.00 
KBMN, Inc., Box 1228, N. 7th Ave., Bozeman. Mont. 

59715. l'hone 406-586-2394. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-William A. Merrick. 
Program Director-Hal Phelps, 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Denver, Salt Lake-Bob Hie Co., Inc. 
Seattle, Portland-Hugh Pettis & Associates. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kg. 
Non-directional. 

Operating schedule: 5:30 am-midnight. 51ST. 
4. AGENCY COMMISSION 

15/0 net charges for time. 
5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5. 6a, 7b, 8. 
Rate Protection: 10a, 11c, 12c, 13c, 14a, 15b. 
Basic Rates: 20a, 21e, 22a. 23a, 24b, 250, 26, 28b. 

29a, 31, 330. 
Contracts: 40a, 44a, 45, 46, 47a, 48, 49, 50, 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70e. 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network, 
Member: Western States Radio Empire. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 10/68-Reed 10/7/68. 
7. PACKAGE PLANS 
PER YR: 100e 250e 301e 600x 750e 
PER WK: 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min.  4.30 4.10 3.90 3.60 3.35 
30 sec  2.90 2.70 2.60 2.40 2.20 

8. PROGRAM TIME RATES 
PER YR: 250x 300e 600e 
PER WK: 12 ti 18 ti 30 ti 
5 min  5.75 5.40 5.05 
1/2 hr-3x 5-tain. 1/4 hr-2x 5-min. 

KXXL 
1939 

Media Code 4 227 1650 6.00 
XX Broadcasting Corp.. Box 149, Rt. 2, Bozeman, 

Mont. 59715. Phono 406-587-3188, 

I. PERSONNEL 
President-Richard D. Smiley. 
General Manager-51. D. Itapkoch, 

2. REPRESENTATIVES 
Edward l'etry & Co., Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1450 kc. 
Operating schedule: 5:30 am-midnight. MST. 

4. AGENCY COMMISSION 
15%, 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2a, la, 3b, 45, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 200, 22a, 22b, 23a, 24a, 24b, 26, 

286, 29a. 
Contracts: 40a, 45, 46. 475. 
Comb.; Cont. Discounts: 60k, 61e, 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 27 Elf 2/1/68-Rec'd 2/14/69, 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52e 104e 156x 200e 912x 624e 

1 min 6.50 6.37 6.24 6.11 5.98 5.72 5.46 5.20 
7. PACKAGE PLANS 
A-Mon thru Sat 7-9:30 any & 4:30-7 pm. 
B-All other times. 

SATURATION PLAN 
A 8-_ 

PER WK, EA: 
I min 30 see 10 see I min 30 see 10 sec 

12 ti  4.88 3.90 2.44 3.90 3.12 1.95 
18 ti  4.55 3.64 2.28 3.58 2.86 1.79 
24 ti  4.23 3.38 2.12 3.25 2,60 1.63 
30 U  3.90 3.12 1.95 2.93 2.34 1.47 
36 ti..........._  3.58 2.86 1.79 2.60 2.08 1.30 

8. PROGRAM TIME RATES 
Ix 26e 52x 104e 156e 260e 8I2x 624x 

1 hr.... 50.00 49.00 48.00 47.00 46.00 44.00 42.00 40.00 
1/2 hr 30.00 29.40 28.80 28.20 27.60 26.40 25.20 24.00 
1/4 trr 20.00 19.60 19.20 18.80 18.40 17.60 16.80 16.00 
10 min 15.00 14.70 14.40 14.10 13.80 13.20 12.60 12.00 
5 min 10.00 9.80 9.60 9.40 9.20 8.80 8.40 8.00 

BUTTE 
Silver Bow County-Map Location C-4 

See SRDS consumer market map and data at begin-
nie of the State. 

(2 AM) 

KBOW 
1947 

CBS Radio Network 
American Information Network 

LED 
Media Code 4 227 1800 7.00 
KBOW. Inc., 720 Yale Ave., Box 1932, Butte, Mont. 

59701. Phone 406-723-7429, 
STATION'S PROGRAMMING DESCRIPTION 

KBOW: Programmed for general interest. 
Local and regionally oriented. AIR PERSONALITIES 
handle all segments. Network news on hour, local 
and regional at :25. FAR51: 5-7 am. Telephone 
talk 2-4 pm. Women's show 10:55 am daily. MUSIC: 
middle-of-the-road with current hits and country and 
western. ENTERTAINMENT: comedy classics, 3 per 
6 hour segment. SPORTS: live play-by-play local 
high school, university, network. 3 mobile news units, 
news director and staff. COMMERCIAL POLICY: 
personality endorsements permitted. Contact Repre-
sentative for further details. Ree'd 7/17/67. 

I. PERSONNEL 
l'res. & Mgr.-"Shag" Miller. 
Program Director-Bill Thomas. 
Operations Manager-Steve Serener, 

2. REPRESENTATIVES 
Edward l'etry & Co, Inc. 
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Butte-'--K B 0 W-Continued 
3. FACILITIES 

5.000 w.; 550 he. Directional-night only. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0: due when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 3b, 4a, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 26. 
Contracts: 400. 40, 48. 
Cancellation: 71a. 
Affiliated with CBS. 
Affiliated with American Information Network. 
Member: CBS Radio Mountain Network; Intermoun-
tain Network, Inc. 

TIME RATES 
No. 26 Eff 6/1/66-Reed 11/7/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

(100 words or less) 
1 ti  8.45 156 11  7.77 
26 ti  8.28 260 ti    7.44 
52 11  8.11 312 ti  7.10 
104 ti  7.94 624 ti  6.78 

7. PACKAGE PLANS 
A-Mon thru Sat 6-9:30 am & 4-7 pm. 
B-All other times. 

SATURATION ANNOUNCEMENT PLAN 
CLASS A 

PER WK: 12 tl 18 ti 24 tl 30 tl 36 tl 
1 min  7.50 7.00 8.50 6.00 5.50 
30 sec  6.00 5.60 5.20 4.80 4.40 
10 sec  3.75 3.50 3.25 3.00 2.75 

CLASS B 
1 min  6.00 5.60 5.20 4.80 4.40 
30 sec  4.80 4.50 4.15 3.85 3.50 
10 sec  3.00 2.80 2.60 2.40 2.20 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  65.00 39.00 26.00 19.50 13.00 
26 ti.   63.70 38.22 25.48 19.11 12.74 
52 ti  62.40 37.44 24.90 18.72 12.48 
104 ti  61.10 36.66 24.44 18.33 12.22 
156 ti  59.80 35.88 23.92 17.94 11.98 
200 ti  57.20 34.32 22.88 17.16 11.44 
312 ti  54.60 32.78 21.84 10.38 10.92 
624 ti  52.00 31.20 20.80 15.60 10.40 

KXLF 
1929 

e 
Subscriber to the NAB Radio Code 

Media Code 4 227 1950 0.00 
Garryomen Butte Radio, Inc., Box 3500. 1003 S. 

Montana. Butte. Mont. 59701. Phone 406-792-9111. 
TWX 406-729-6741. 
STATION'S PROGRAMMING DESCRIPTION 

KXLF: Programmed for young adults and teens. 
MUSIC 80%: featuring country and western 6-7 am 
& 12:30-1 pm. Current hits during remainder of 
daytime hours. Rock 6 pm-12hr. NEWS: on hour 
and half hour. SPORTS: headlines at 1/4 hour and 
at :45. Live sports coverage of football, basketball 
and baseball both high school and college. 4 air per-
sonalities handle mike work. If-Ir sports roundup 
5:45-6 pm. Remote on scene broadcasting by air 
staff. Contact Representative for further details. 
Reed 12/27/68. 

I. PERSONNEL 
General Manager-Erimund L. Petos. 

2. REPRESENTATIVES 
Saralli/Gates. Inc 
Seattle and Portland-Art Moore and Associates, Inc. 
Denver-john L. McGuire & Co. 

9. FACILITIES 
5.000 w.: 1370 Ive. Non-directional. 
Operating schedule. n•nn am-midnight daily. MST. 

4. AGENCY COMMISSION 
we. nn net statinn time theme; no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: Is. la. Ss. 4s. 5. 6a. 7h, 8. 
Rate Protection: 10e. 11c. 12e. 13e, 14e, 15a, 16. 
Basle Rates: 20a, lia, 22a. 23b, 24a, 24b, 250. 20, 

28a. 29a, 30. 31. 32n. 
Contracts: 40a. 41, 42b. 43, 44a, 45, 46. 47a, 48, 

49. 51a. 
Comb.: Cont. Disenunts: 60a. 60e. 60f, 601, 61e, 62d. 
Caneellatinn: 70a. 70e. 71a. 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC. 
Member: Silver Dollar Network. 

TIME RATES 
No. 4 F.ff 3/1/67-Ree'd 4/7/67. 

7. PACKAGE PLANS 
FREQUENCY IMPACT PLAN 

A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-All other times. 

CLASS A 
PER WK: 6 ti 12 ti 18 ti 24 t1 30 ti 36 81 
1 min  7.00 6.60 6.20 5.80 5.40 5.00 
30 sec  5.60 5.30 5.00 4.70 4.40 4.10 
15 see  3.50 3.30 3.10 2.90 2.70 2.50 

CLASS B 
I min  5.60 5.30 5.00 4.70 4.40 4.10 
sn sec  4.50 4.50 4.10 3.80 3.50 3.30 
15 see  2.80 2 ns 2.50 2.35 2.20 2.05 

8. PROGRAM TIME RATES 
Ix 260 529 1049 1569 260x 

1 hr  60.00 58.50 57.00 56.40 55.20 52.80 
1/2 hr  36.00 35.30 34.60 33.90 33.20 51.80 
1/4 hr  24.110 23.50 23.00 22.50 22.00 21.00 
10 min  18.00 17.65 17.50 10.95 16.60 15.90 
5 min  12.00 11.75 11.50 11.25 11.00 10.50 

DEER LODGE 
Powell County-Mop Location C-3 

See SUDS consumer market map and data at begin-
ning of the State. 

KDRG 
1963 

Media Code 4 227 2100 1.00 
Powell County Broadcasting Co., Box 231, Deerlodge, 

Mont. 59722. Phone 846-1221. 
I. PERSONNEL 
Pres. & Gen'l Mer.-F. Demcy Mylar. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
250 w.: 1400 1m. Non-directional. 
Operating schedule. O am-10:15 pm. MST. 

4. AGENCY COMMISSION 
15%, net charge in 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 13a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 200. 23a, 28b, 290. 
Contracts: 40a, 45, 46, 
Comb.; Cont. Discounts: 60a, 61b. 
Cancellation: 73a. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1. 1965. (Card No. 4.) 
Rates received April 30, 1965. 

6. SPOT ANNOUNCEMENTS 
ea ea 

1-10 ti  3.50 201-1000 ....... 2.25 
11-50 ti  3.00 1000 or more  2.00 
51-200 11  2.50 

8. PROGRAM TIME RATES 
1 -10 
ti 
ea 

1 hr (12 1-minute commercials)  45.00 
1/2 hr (6 1-minute commercials)  24.00 
1/4 hr (3 1-minute commercials)  12.00 
10 min (2 1-minute commercials)  8.00 
5 min (1 1-minute commercial)  4.50 

DILLON 
Beaverhead County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

10 or 
more 
ea 

35.00 
20.00 
10.00 
6.00 
3.00 

KDBM 
1957 

C 
Subscriber to the NAB Radio Code 

Media Code 4 227 2250 4.00 
Vigilante Broadcasting Co., Box 950, Dillon. Mont. 

59725, Phono 406-083-2800, 5664. 
STATION'S PROGRAMMING DESCRIPTION 

KDBM: 6 am news, country and western munie 'til 
8 am. segment for farmer-rancher. farm news in-
cluded. 8 am-noon news at :55, women's program. 
10 am middle-of-the-road music. Noon-1 pm news, 
national, local, regional, farm, weather. 1-2 pm 
country and western MUM, 2-5 pm personality pro-
gram. 5-7 Dm middle-of-the-road music. 7-9 pm 
top 100. 9-10 pm middle-of-the-road music. 2 men 
on local news. 1 mobile unit. Contact Representa-
tive for further details. Rec'd 8/21/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Burt H. Oliphant. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. Non-direc-
tional. 
Operating schedule: 6 am-10:30 pm. MST. 

4. AGENCY COMMISSION 
15% net charge: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4,1, 5. 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b. 
Basle Rates: 22a. 25a, 26, 28a, 29a. 
Contracts: 40a, 420. 45. 46, 470. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 61e, 62b. 
Cancellation: 710, 730. 
Affiliated with American Information Network. 
Affiliated with SOBS. 
Member: Intermountain Network. 

TIME RATES 
Rates effective June 1, 1960. (Card No. 26.) 

Card received June 23, 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. () 

1 time  35.00 21.00 14.00 10.50 7.00 5.00 
26 times  34.50 20.58 13.72 10.29 6.86 4.9e 
52 times  33.60 20.16 13.44 10.08 6.72 4.81I 
104 times  32.90 19.74 13.16 9.87 8.58 4.70 
156 titnes  32.20 19.32 12.88 9.66 6.44 4.80 
260 times  30 80 18.48 12.32 9.24 6.16 4.40 
312 times__ 29.40 17.64 11.76 8.82 5.88 4.20 
624 times  28.00 16.85 11.20 8.40 5.60 4.00 

1•1 1 minute or 100 words or less. 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
(All times) 

-1 minute- -30 seconds- -10 seconds-
Per week: Each Total Each Total Each Total 

12 times__ 3.75 45.00 3.00 30.00 1.88 22.58 
18 times... 3.50 03.00 2.80 50.40 1.75 31.50 
24 times.... 3.25 78.00 2.60 62.40 1.63 39.12 
30 times  3.00 90.00 2.40 72.00 1.50 45.00 
36 times _ 2.75 99.00 2.20 79.20 1.38 49.68 

GLASGOW 
Valley County-Map Location G-1 

See SUDS consumer market map and data at begin-
ning of the State. 

KLTZ 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 227 2400 5.00 
Glasgow Broadcasting Co., Box 671, Brorklund Bldg., 

Glasgow. Mont. 59230, Phone 228-9336. 
I. PERSONNEL 
Owner & Gen'l Mgr.-W. L. Molter. 

2. REPRESENTATIVES 
Edward Pesco & Co.. Inc. 

3. FACILITIES 
250 w.: 1240 ke. Non-directional. 
Operating schedule: 6 am-11:05 pm. MST. 

4. AGENCY COMMISSION 
15% on time oniy: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 8. 
Rate Protection: 15b. 
Basic Rates: 21e. 22h, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 6013, 60k. 
Cancellation: 71a, 73a. 
Affiliated with American Information Network. 
Affiliated with MRS. 
Member: Intermountain Network. 

TIME RATES 
No. 26 Eff 10/1/64--Ree'd 9/28/66. 

6. SPOT ANNOUNCEMENTS 
100 WORDS OR 1 MINUTE OR LESS 

1 X  6.50 156 x  5.98 
26 x  6.37 260 x  5.72 
52 x  5.48 104 X  8.24 312 x..   

6.11 624 x.  5.20 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-All other limes. 

CLASS A 
PER WK: 12 ti 18 01 24 tl 30 ti 36 ti 
1 min.  4.88 4.55 4.23 3.90 3.58 
30 sec  3.90 3.64 3.38 3.12 2.86 
10 sec.  2.44 2.28 2.12 1.95 1.79 

CLASS B 
1 min.  3.90 3.58 3.25 2.93 2.60 
30 sec.  3.12 2.86 2.60 2.34 2.08 
10 sec  1.95 1.79 1.63 1.47 1.30 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

10.00 1 x_  50.00 30.00 20.00 15.00 
26 x  49.00 29.40 19.60 14.70 9.80 
52 x  48.00 28.80 19.20 14.40 9.60 
104 x  47.00 28.20 18.80 14.10 9.40 
156 x  40,00 27.60 18.40 13.80 9.20 
260 x  44.00 26.40 17.60 13.20 8.80 
312 x  42.00 25.20 16.80 12.60 8.40 
624 x  40.00 24.00 16.00 12.00 8.00 

GLENDIVE (2 AM) 
Dawson County-Map Location H-2 

See SUDS consumer market map and data at begin-
ning of the State. 

KGLE 
1962 

Media Code 4 227 2550 7.00 
Christian Enterprises, Inc.. Box 931, Glendive, Mont. 

59330. Phone 406-365-3331. 
I. PERSONNEL 
General Manager-Harold L. Erickson. 
Station Manager-Dale Dalbey. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
500 w. days; 590 kc. Non-directional. 
Operating schedule: . MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 4b, 4d, 5, Oa. 
Rate Protection: 15b, 
Basle Rates: 21a, 23b. 25a, 28b, 28c, 30. 
Contracts: 46, 47a. 48. 
Tobacco advertising not accepted. 
Affiliated with ABC Network Program Service Plan. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

6. SPOT ANNOUNCEMENTS 
No, 7 Eff 9/69-Reed 7/18/69. 

I min 30 set 10 see 
1 x  4.0.0 3.00 2.00 
13 x  3.50 2.50 1.75 
52 x  2.75 1.90 1.38 
104 x  2.50 1.80 1.5 
156 x  2.25 1.70 1.13 
260 x  2.00 1.60 1.00 
312 x  1.90 1.50 .95 
1000 x  1.70 1.25 .85 
2000 x  1.50 1.00 .75 

7. PACKAGE PLANS 
PER MO: 25 ti 50 ti 100 tl 150 ti 
PER WK: 10 ti 25 ti 50 ti 100 ti 
1 min   3.50 2.50 2.00 1.70 
30 se  3.00 2.00 1.50 1.25 

1.50 1.25 1.00 
To be used in 30 days or less. 

8. PROGRAM TIME RATES 
Ix 13x 520 1040 I56x 2600 312x 

1 hr  40.00 38.00   
1/2 hr  26.00 24.70 22.10 20.80 19.80 18.00 16.50 
1/4 hr  19.50 18.50 16.50 15.50 14.50 13.50 12.50 
5 min  8.00 7.50 6.25 5.75 5.25 4.73 4.25 

KXGN 
1948 

Media Code 4 227 2700 8.00 
The Glendive Broadcasting Corp., Box 200, 122 S. 

Merrill Ave., Glendive, Mont. 59330. Phone 406-
365-3377. 

I. PERSONNEL 
President-Lewis W. Moore. 
General Manager-George S. Blunt. 
Chief Engineer-Donald Powers. 

2. REPRESENTATIVES 
New York, San Francisco, Chicago. Kansas City-
The Devney Organization. Inc. 

Seattle, Portland-Hugh Feltis & Associates. 
3. FACILITIES 
250 w.: 1400 he, Non-directional. 
Operating schedule: 6 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 3a, 3b, 3d. 4a. 5, 6, 71), 8, 
Rate Protection: 106, lib. 12b, 13b, 14b, 15a. 
Basle Rates: 206. 21a. 21b, 22a, 22b, 23a. 24b, 25a, 

27. 28a, Me, 29a, 29b, 30, 32a. 33b. 
Contracts: 40e. 41, 44a, 45. 46. 47e. 48, 51e. 
Comb.: Cont. Discounts: 600. 60e, 601, 61b. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
No. 5 Eff 7/1/69-Ree'd 7/10/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 5 tl 10 tl 15 tl 20 ti 
1 min  6.50 6.00 5.50 5.00 4.50 
30/2.0 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 x, no discounts  30 24 15 12 

MONTANA 

GREAT FALLS (4 AM; 1 FM) 
Cascade County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KARR KOPR(FM) 
1947 1963 

C 
Media Code 4 227 2850 LOO 
Radio-TV Enterprises, Inc. Box 2204, Great Falls, 

Mont. 59401. Phone 406-452-2453. 
I. PERSONNEL 
Pres.. Gen'l & Nat'l Sales Mgr.-Pat II. Goodover. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-Hugh Feltis & Associates. 
Denver, Salt Lake-Bob Biz Co., Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kc. 

Non-directit.nal. 
Operating schedule: 5:30-2 am. MST. 
FM-ERP 3,000 w.; 100.3 me. 
Operating schedule: 5:30-2 am. 

4. AGENCY COMMISSION 
15/0: time only. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2b, Sa, 4a. 5, 6a, 71). 8. 
Rate Protection: 10b, lib, 1215. 13b, 14b, 159. 
Basle Rates: 22b, 23a. 24e, 25a. 281% 28e, 
Contracts: 40a. 46. 47a. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 82. 
Affiliated with NBC. 
Member: Western States Radio Empire, National 
AgRadio Groups, Inc. 

TIME RATES 
Eff 10/68-Reed 10/7/68. 

7. PACKAGE PLANS 
PER YR: 100x 250x 3000 6000 750x 
PER WK: 12 ti 18 ti 24 ti 30 01 36 ti 
1 min  5.40 4.80 4.50 4.20 3.90 
30 sec  3.55 3.15 2.95 2.75 2.55 

8. PROGRAM TIME RATES 
PER YR: 250x 300x 6000 
PER WK: 12 ti 18 ti 30 tl 
5 min  7.20 6.75 6.30 
1/2 hr-3s 5-min. 1/4 hr-2x 5-min. 

KFBB 
1921 

Media Codo 4 227 300112.00 
liarriscope Broadcasting Corp.. Box 1139, 

Falls, Mont. 59401. Phone 406-453-4377. 
406-761-1613. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Don McClintock. 
Program Director-Mark May, 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Northwest-Art Moore & Assoc.. Inc. 
Denver-John L. McGuire & Co. 

3. FACILITIES 
5.000 w.; 1310 ke. Directional-night only. 
Operating schedule: 0 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 3c, 4a, 5, 6e, 7a, 8. 
Rate Protection: 101, 111, 121, 131, 141, 150. 
Basic Rates: 20b, 21a, 21b, 22a, 23s, 29a, 246, 24e. 

25a. 26. 27, 29b, 30. 
Contracts: 40a, 43, 44b, 45, 46, 47a, 48, 49, 50, 515. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60h. 61e. 

62b. 62d. 
Cancellation: 705. 70d, 71a, 73a. 
Prod. Services: 80, 82. 
Member: Silver Dollar Network, 

TIME RATES 
No. 5 Eff 3/1/67-Reed 4/3/67, 

7. PACKAGE PLANS 
FREQUENCY IMPACT PLANS 

A-Mon thru Sat 7-9:30 am, 11:59 am-1 pm & 4:30-
7 pm. 
B-All other times. 

PER WIC: I min 
6 11  5.90 
12 ti 
18 ti 
24 11 
30 11 
38 ti 

5.50 
5.10 
4.75 
4.40 
4.00 

8. PROGRAM TIME 
IX 

1 hr  60.00 
1/2 hr  36.00 
1/4 hr.... 24.00 
10 min ..... 18.00 
5 min  12.00 

 A  
30 sec 10 see 
4.70 2.95 
4.40 2.75 
4.10 2.55 
3.80 2.40 
3.50 2.20 
3.20 2.00 
RATES 
26x 52x 

58.50 57.60 
35.30 34.60 
23.50 23.00 
17.65 17.30 
11.75 11.50 

KMON 
1947 

C 

Great 
TiVX 

min 
4.80 
4.40 
4.00 
3.65 
3.30 
2.95 

104x 
56.40 
33.90 
22.50 
16.95 
11.25 

30 see 
3.85 
3.50 
3.20 
2.95 
2.65 
2.35 

136x 
55.20 
33.20 
22.00 
16.60 
11.00 

10 see 
2.40 
2.20 
2.00 
1.85 
1.65 
1.50 

2601 
52.80 
31.80 
21.00 
15.90 
10.50 

Subscriber to the NAB Radio Code 
Media Code 4 227 3150 5.00 
KMON, Int... Box 2285. Holiday Village, Great Falls, 

Mont. 59401 Phone 406-453-0336. 
I. PERSONNEL 
Owners-Allen Donohue & George Bursas, 
General Manager-Alien Donohue, 
Sales Manager-Howard Trovatten, 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
5,000 w.: seo he. Directional-nightume only. 
Operating schedule: 24 hours daily. MST. 

(This listing continued on next vase) 
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MONTANA 

Great Falls-K M O N-Continued 
4. AGENCY COMMISSION 

15/0 net charges for time: 10th of month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 3a. 4a. 5. On. 7b. 
Member: The Intermountain Network. 

TIME RATES 
No. 26 Elf 6/1/68-Rec'd 8/1/69. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52e 104e 156e 260e 312e 624e 

1 min.... 13.00 12.75 12.45 12.25 11.95 11.45 10.90 10.40 

7. PACKAGE PLANS 
SATURATION PLAN 

A-Mon thru Sat 6:30-9:30 am & 4-7 pm. 
13-All other times. 
PER WK. A 
EA: 1 mln 30 see 10 see I min 30 see 10 see 

12 ti  9.75 7.80 5.00 7.80 6.25 3.95 
18 ti  9.10 7.25 4.55 7.15 5.70 3.60 
24 ti  8.45 6.75 4.25 6.50 5.20 3.25 
30 ti  7.80 6.25 3.95 5.85 4.65 2.96 
36 ...... 7.15 5.70 3.60 5.20 4.15 2.60 

8. PROGRAM TIME RATES 
lx 26e 52x 104e 150e 260x 3I2x 624x 

1 hr  80.00 78.40 76.80 75.20 73.60 70.40 07.20 64.00 
1/2 hr  52.80 51.75 50.70 49.65 48.60 46.45 44.35 42.25 
1/4 hr  32.00 31.36 30.72 30.08 29.44 28.16 26.88 25.60 
10 min  24.00 23.52 23.04 22.56 22.08 21.12 20.16 19.20 
5 min  20.00 19.60 19.20 18.80 18.40 17.60 16.80 16.00 

KUDI 
1955 

Media Code 4 227 3309 6.00 
Sherlee T. Graybill, Box 2888, Smelter Ave.. Great 

Falls, Mont. 50401. Phone 406-761-2800. 

I. PERSONNEL 
President-Gayle C. Kirby. 
General Manager-Sherlee T. Graybill. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1.000 w.: 1450 ke. Non-directional. 
Operating schedule: 6 am-midnight. MST. 

4. AGENCY COMMISSION 
15%; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3e, 31). 4e, 4e, 5, (lb, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 22b, 23a, 24b, 280. 290. 
Contracts: 40a, 45, 46, 
Comb.; Cont. Discounts: 60k. 
Cancellation: 71e. 735. 

TIME RATES 
Rates effective February 1, 1960. 
Rates received February 1, 1960. 

O. SPOT ANNOUNCEMENTS/PROGRAM RATES 
5 min. 1 min. 30 sec. 10 sec. 

1 time  10.00 7.00 5.60 4.20 
50 times  9.65 6.00 5.45 4.10 
100 times__   9.25 6.45 5.15 3.90 
300 times  8.50 5.90 4.75 3.55 
500 ...... 7.75 5.50 4.40 3.30 
700 times  7.00 5.25 4.20 9.15 

1,000 times____  6.75 5.00 4.00 3.00 
7. PACKAGE PLANS 

GROUP VOLUME PLAN 
(1 Week) 

Per week: 1 mln. SO see. 10 sec. 
10 times._ .... _ ........ 62.50 50.00 37.50 
15 times  88.50 70.80 53.10 
20 tImes  108.50 88.80 65.10 
30 times  157.50 126.00 94.50 

(13 Weeks) 
10 times  59.00 47.20 
15 times ___ 83.25 66.60 
20 times  104.25 83.40 
30 times  153.25 122.60 

(26 Weeks) 
10 times  :moo 44.40 33.15 
15 times  75.75 63.80 47.85 
20 times  100.50 80.40 60.30 
30 times  149.00 119.20 89.40 

HAMILTON (1 AM; 1 FM) 
Recant County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KLYQ 
1961 

CEO 
Subscriber to the NAB Radio Code 

Media Code 4 227 3450 9.00 
Bitter Root Broadcasting Co., Box 668, 106 B. 2nd 

St.. Hamilton, Mont. 59840. Phone 406-363-3010. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Stan Hooper. 
Sta. Mgr. & Pron. Dir.-Dex Dexter. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
1.000 w. days; 980 ice. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-slmuleast facilities see 
KLYQ-FM. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount 

5. GENERAL ADVERTISING See eases regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d. 5. 
Basle Rates: 21a. 214. 2413. 25a, 29a. 
Contracts: 40e. 45, 46. 
Comb.: Cont. Discounts: 131.a. 
Cancellation: 70e. 

TIME RATES 
Err 5/1/69-Itec'd 3/19/69. 

6. SPOT ANNOUNCEMENTS 
I x 40e 100e 409e 1090e 

1 min  2.90 2.60 2.30 1.95 1.75 
20/30 sec  2.35 2.15 1.90 1.65 1.50 
10 sec  1.65 1.55 1.40 1.30 1.20 

7. PACKAGE PLANS 
SATURATION PACKAGE 

WITHIN 13 WE: 1 ti 10 ti 25 tI 
1 min  2.00 2.60 2.30 
20/30 sec  2.35 2.15 1.90 
10 sec  1.65 1.55 1.40 

8. PROGRAM TIME RATES 

100 ti 250 01 
1.95 1.75 
1.65 1.50 
1.30 1.20 

1/2 hr 1/4 hr 5 min 
1 z  18 12 6 

DISCOUNTS 
10x-10% 25x-15% 40x-20% 100x-25% 

KLYQ-FM 
1969 

Media Code 4 227 3451 7.00 
Bitter Root Broadcasting Co., Box 668, 106 S. Second 

St., Hamilton, Mont. 59840. Phone 406-363-3010. 
I. PERSONNEL 
Gen'i & Sales Mgr.-Stan Hooper. 
Sta. Mgr. & Frog. Dir.-Dex Dexter. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
ERP 2,000 w. (horiz.), 2,000 w. (vert.) ; 95.9 me. 
Operating schedule: 6 am-10 pm. MST. 
Antenna ht.: 910 ft. below average terrain. 
Partial simulcast operation. Operated separately local 
sunset-ID pm. For simulcast facilities see KLYQ. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See KLYQ listing for coded regulations. 

TIME RATES 

Rates are identical to KLYQ. See that listing. 

HARDIN 
Big Horn County-Map Location F-4 

See SIMS consumer market map and data at begin-
ning of the State. 

KHDN 
1962 

RAB 

Media Code 4 227 3600 9.00 
Empire Broadcasting Corp., Box 389. 408 N. Center, 
Hardin, Mont. 59034. Phone 406-665-1277. 

I. PERSONNEL 
Manager-C. W. Wilcox. 
Nat'l & Reg. Sales Mgr.-Al Sargent. 
Program Director-Jerry Mann. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
1000 w. days; 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 5:45 am-10 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
All discounts must be earned within 1 year from con-
tractural starting date. 

TIME RATES 
Rates effective May 1. 1964. (Card No. 2.) 

Card received June 17. 1964. 
6. SPOT ANNOUNCEMENTS 

(*) (t) (t) 
1 ti 4.00 500 156 ti 3.30 400 
13 ti  3.80 4.80 261 ti._____ 8.00 9.80 
26 ti  3.60 4.50 1044 tl_____ 2.75 9.50 
52 ti  3.40 4.25 

(•) 30-second or 60 words. 
(t) 1-minute or 120 words. 

8. PROGRAM TIME RATES 
5 mln 10 min 1/4 hr 1/2 hr lhr 

1 ti______________ 6.50 11.50 16.00 29.50 50.00 
35.40 13 ti. . 6.25 11.25 15.75 24.00 47.50 
49.95 26 U.__ ............. 5.75 10.75 15.25 28.00 44.00 
62.55 52 ti  5.25 10.25 13.75 24.50 40.00 
91.95 156 ti  5.00 9.50 12.00 22.00 .___ 

261 ti... ....... 4.50 8.00 10.00 18.00 
Spots and programs may be combined to earn lower 
rate. 

10. SPECIAL FEATURES 
Newscasts: 5-minute newscasts on the hour; 15 
minutes at 7:00 am, 12:15 pm and 0:00 pm. 

NEWSCASTS 
1 ti 13 ti 28 ti 52 ti 156 ti 281 ti 

5 min  6.50 6.25 6.00 5.50 5.00 4.50 
15 min___ 13.50 13.25 13.00 11.50 10.50 9.00 

HAVRE 
11111 County-Map Location E-I 

See SRDS consumer market map and data at begin-
ning of the State 

KOJM 
1947 

e R Aie 

Subscriber to the NAB Radio Code 
Media Code 4 227 3750 2.00 
North Montana Broadcasters, Inc., II0J1K Bldg., Box 

70, Havre, Mont. 59501. Phone 406-265-7841. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Carlyle D. Leeds. 
Station Manager-Stanley G. Stephens. 
Program Director-Bud Iwen. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle. Portland-Hugh Feltis & Associates. 
Denver, Salt Lake-Bob Hie Co.. Inc. 

3. FACILITIES 
1,000 w.; 610 kc. 
Directional-separate patterns, day and night. 

Operating schedule: 6:00 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b. 3e. 3b, 3e, 3d. 4a, 44, 5, 6a. 8. 
Rate Protection: 10a, 11a, 12e, 13a, 14a, 15b. 
Basic Rates: 21e, 21b. 21d. 220, 22b, 23e. 241). 24c, 

25e, 26. 28s, 28c, 29e. 
Contracts: 40a. 44e. 44b, 45, 46, 47e, 48, 51c. 
Comb.: Cont. Discounts: 60d, 60e, 601, 61e. 
Cancellation: 70a, 70e, 71a, 720, 73b. 

Prod. Services: 80. 81, 82. 
Affiliated with NBC. 
Member: Western States Radio Empire. 

TIME RATES 
Eff 10/68-Ree'd 10/7/68. 

7. PACKAGE PLANS 
PER YR: 100x 250e 300x 
PER WE: 12 ti 18 ti 24 ti 
1 min  4.30 4.10 3.90 
30 sec. .... ........ 2.90 2.70 2.60 

8. PROGRAM TIME RATES 
PER YR: 250e 
PER WK: 12 01 
5 min  . 5.75 

HELENA (2 AM) 
Lewis and Clark County-Map Location C-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KBLL 
1937 

e elAle 
Media Code 4 227 3900 3.00 
Capital City Broadcasting, 2433 N. Montana Ave., 

Ilelena, Mont., 59601. Phone 442-6620, TWX 406-
443-2007. 

I. PERSONNEL 
General Manager-David R. Greene. 
Program Director-Ron Davison. 
News Director-Lee Conti. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1.000 w; 1240 ice. Non-directional. 
Operating schedule: 5:30-12:20 am. MST. 

5. GENERAL ADVERTISING See coded regulations 
General: 20, 3a, 4e, 4e, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 26e. 22b, 23e. 24b, 26, 28b, 295. 
Contracts: 40e, 45. 47a. 
Comb.; Cont. Discounts: Cob. 61b, 132b. 
Cancellation: 70a, 70e, 71b, 73a. 
Affiliated with American Information Network. 
Affiliated with NBC. 
Affiliated with The Intermountain Network. 
TV facilities: EBLL-TV. 

TIME RATES 
No. 26 Elf 4/15/61-Reed 5/12/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE/100 WORDS OR LESS 

1 x  5.46 156 x 5.02 
26 e  5.25 260 x.. 4.80 
52 r  5.24 312 z.   4.58 
104 z  5.13 ell   4 57 

7. PACKAGE PLANS 
A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-All other times. 
I MIN: 6e 12e 18e 24x 30x 36x 
A   5.00 4.10 3.80 3.55 3.25 3.00 
  4.00 3.25 3.00 2.70 2.45 2.15 

20/30 SEC: 
A   4.00 3.25 3.05 2.80 2.60 2.40 
  3.50 2.60 2.40 2.15 1.95 1.75 

10 SEC: 
2.05 1.90 1.75 1.85 1.90 

  2.60 1.65 1.50 1.35 1.20 1.10 
8. PROGRAM TIME RATES 

hr 1/2 hr 1/4 hr 10 min 5 min 
1 z  42.00 25.20 16.80 12.60 8.40 

DISCOUNTS 
26x-2% 104x-6% 260x-12% 
52x-4% 156x-8% 

KCAP 
1949 

e 
Media Code 4 227 4050 6.00 
KCAP Broadcasters, Inc., 9 North Last Chance Gulch. 
Helena. Mont. 59601. Phone 406-442-4490. 

I. PERSONNEL 
President-Dale G. Moore. 
General Manager-Lee Wahl. 
Program Director-James Schaffer. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Seattle-Portland-Art Moore & Assoc.. Inc. 
Denver-John L. McGuire & CO. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 6 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 40. 44. 5, 6e. 
Rate Protection: 15b. 
Basle Rates: loo, 22a, 24e, 29e. 
Contracts: 40e. 
Comb.; Cont. Discounts: 60f, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 82. 
Affiliated with CBS. 
Member: Silver Dollar Network. 

TIME RATES 
Eff 5/1/68-Reed 4/22/68. 

7. PACKAGE PLANS 
FREQUENCY IMPACT PLAN 

A-Mon thru Fri 7-9:30 am. 11:59 am-1 pm & 
4:30-7 pm. 
B-All other times. 

CLASS A 
PER WE; 6 ti 12 01 18 ti 24 01 30 01 56 01 
1 min__ ... 3.70 3.50 3.30 3.10 2.90 2.70 
30 sec  3.00 2.85 2.70 2.55 2.40 2.25 
15 sec  1.95 1.85 1.75 1.65 1.55 1.45 

CLASS B 
1 mln.  3.00 2.85 2.70 2.55 2.40 2.25 
30 see  2.45 2.35 2.25 2.10 1.95 1.85 
15 sec  1.60 1.55 1.45 1.40 1.30 1.25 

8. PROGRAM TIME 
le 

1 hr.__ ....... 30.00 
1/2 hr___ 18.00 
1/4 hr......... 12.00 
10 min_...... 9.00 
5 min  6.00 

600e 
SO ti 
3.60 
2.40 

Subscriber to the NAB Radio Code 
300x 600e Media Code 4 227 4200 7.00 
18 tl 30 tl Skyline Broadcasters, Inc., Box 600, Kalispell. Mont. 
5.40 5.05 59901. Phone 406-756-4331. 

I. PERSONNEL 
General Manager-Gene P. Leffler. 
Sales Manager-Orville D. Shock. 
Program Director-Bob Perry. 

2. REPRESENTATIVES 
Donald Cooke, Inc. 
Edward Petry & Co.. Inc. 

3. FACILITIES 
1,000 w.; 600 ice. 

Directional-separate patterns day and night. 
Operating schedule: 5:45 am-midnight Mon thru Sat. 
7:45 am-midnight Sun. MST. 

4. AGENCY COMMISSION 
15% on time cost. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 2b, 3a. 3d. 4a, 5, 6e, 8. 
Rate Protection: 10e. lle, 12e, 12m. 14e. 
Basic Rates: 20b, 21a, 22b, 23a, 24e, 25a. 
Contracts: 40a, 41, 44e, 45, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60b. 62d. 
Cancellation: 71e, 73b. 
Prod, Services: 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 20 El' 6/1/65-Ree'd 4/14/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR 100 WORDS OR LESS 

1 x  5.50 156 x... 
26 x  5.35 260 x.-

104 x  5.15 624 x  
7. PACKAGE PLANS 
PER WE; 12 01 18 01 
1 min  3.70 3.45 
30 sec  2.95 2.75 
10 sec..... ...... _   1.85 1.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 z  42.00 25.20 
26 x  41.20 24.70 
52 x._ ............. -___ 40.35 24.20 
104 x... ............   39.50 23.70 
156 x  38.65 23.20 
260 x  37.00 22.20 
312 x  35.30 21.20 
624 x  33.60 20.20 

10. SPECIAL FEATURES 
Speeches-1-time rate applies. 

750e 
36 ti 
9.35 
2.20 

KALISPELL (2 AM) 
Flathead County-Map Location B-1 

See SRDS consumer market map and data at begin-
ning et the State. 

KGEZ 
1927 

MCI 

KOFI 
1955 

5.05 
4.80 
4.60 
4.40 

24 ti 50 ti 36 ti 
3.15 2.90 2.60 
2.55 2.30 2.10 
1.60 1.45 1.30 

1/4 hr 10 min 5 min 
16.80 12.89 
16.50 12.35 8.25 
16.15 12.10 8.10 
15.90 11.85 7.90 
15.45 11.60 7.75 
14.80 11.10 7.40 
14.15 10.60 7.05 
13.45 10.10 6.75 

Subscriber to the NAB Radio Code 
Media Code 4 227 4350 0,00 
Flathead Valley Broadcasters, Box 680, Kalispell. 

Mont. 59901. Skyline 6-6900. 
I. PERSONNEL 
Dianager-W. II. Patterson. 
Program Director-L. L. Sterling. 
Sales Manager-M. L. Oliver. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Seattle, Portland-Hugh Feltis & Associates. 
Denver-Bob Ills Co_ Inc. 

S. FACILITIES 
10,000 w.; 1180 kc. Non-directional days, directional 

nights. 
Operating schedule: 6 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. In. 3b, 4a, 4d, 5, 0e. 713. 8. 
Rate Protection: lib, 11b, 12b, 13b, 14b. 
Basic Rates: 22e, 22b. 23a. 24b, 255, 28a, 29e. 
Contracts: 400, 45, 46, 47e. 
Comb.: Cont. Discounts: 60a, 60k, 
Cancellation: 70a, 70e, 71e. 73e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eft 6/1/69-Ree'd 7/14/69. 
6. SPOT ANNOUNCEMENTS 

lx 25e 50e 100e 150e 250e 300e 600e 
1 min 4.80 4.60 4.45 4.30 4.10 3.90 3.60 3.35 
30 see 3.20 3.05 3.00 2.90 2.70 2.60 2.40 2.20 
10 see 2.45 2.30 2.25 2.20 2.05 1.95 1.80 1.70 

7. PACKAGE PLANS 
(To be used in 7 days) 

PER WK, EA: 12 ti 18 01 24 01 50 01 36 t1 
1 min.  4.30 4.10 3.90 3.60 3.35 
30 sec  2.90 2.70 2.60 2.40 2.20 
10 see  2.20 2.05 1.95 1.80 1.70 

8. PROGRAM TIME RATES 
Ix 25e 500 109e 150e 250e 300x 600e 

5 min 7.20 6.85 6.65 6.50 6.10 5.75 5.40 5.05 

LEWISTOWN 
Fergus County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KXLO 
1947 

C 
Media Code 4 227 4500 0.00 
KEW Broadcasting Co., Inc., Box 620, Lewistown, 

RATES Mont. 59457. 
26e 52e I04x 156e 260x I. PERSONNEL 

29.25 28.80 28.20 27.60 26.40 General Manager-David L. Sather. 
17.65 17.30 16.95 16.60 15.90 Sales Manager-Lew Boucher. 
11.75 11.50 11.25 11.00 10.50 2. REPRESENTATIVES 
8.85 8.65 8.50 8.30 7.95 Edward Petry & Co- Inc. 
5.90 5.75 5.65 5.50 5.25 (This listing continued on next page) 
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Le wistown-K X L 0-Continued 
3. FACILITIES 

1,000 w.; 1230 kc. Non-directional. 
Operating schedule: 5:55 am-10 pm weekdays; 7:15 
am-7 pm Sun. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 9d, 5, 6a, 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14e. 
Basic Rates: 22b, 235. 200, 200. 
Contracts: 40a. 
Comb.; Cont. Discounts: 62e. 
Cancellation: 735. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective February 1, 1960. (Card No. 25.) 

Rates received March 21, 1960. 
G. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 10 5 
hr. hr. hr. min. min. (a) 

1 time  35.00 21.00 14.00 10.50 7.00 5.00 
26 times  34.50 20.58 13.72 10.29 6.86 4.90 
52 times  33.60 20.16 13.44 10.08 6.72 4.80 

104 times__ 32.90 19.74 13.16 9.87 6.58 4.70 
156 times  32.20 19.32 12.88 9.66 6.44 4.60 
260 times  30.80 18.48 12.32 9.24 6.16 4.40 
312 times._ 29.40 17.64 11.76 8.82 5.88 4.20 
624 times  28.00 16.80 11.208.40 5.60 4.00 

(•) I minute or 100 words or less. 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
-1 Min.- -30 See.- -10 See.-

Per week: Each Total Each Total Each Total 
12 times_ 3.75 45.00 3.00 36.00 1.88 22.58 
18 times  3.50 63.00 2.80 50.40 1.75 31.50 
24 times.... 3.25 78.00 2.60 62.40 1.63 39.12 
30 times.... 3.00 90.00 2.40 72.00 1.50 45.00 
36 times.... 2.75 99.00 2.20 79.20 1.38 49.68 

LIBBY 
Lincoln County-Map Location A-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KLCB 
1950 

Media Code 4 227 4650 3.00 
Lincoln County Broadcasters, Inc_ Box 730. 1230 

Cedar and Main. Libby, Mont. 59923. 

I. PERSONNEL 
Manager-Robert Knickerbocker. 
Sales Manager-Paul E. Robinson. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 ke. 
Non-directional. 

Operating schedule: 13:00 am-10:05 pm. 
4. AGENCY COMMISSION 
15% time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3e. 3d, 4e, 4d, 5, 6e, 7b, 8. 
Rate Protection: 15e. 15b. 
Basic Rates: 20b, 21a. 21b, 21d„ 22e, 2214 23a, 24e. 

29b, 25e. 26. 28e. 295. 
Contracts: 40a, 42e. 42e. 44e. 44b, 45, 46, 47e, 48, 

49. 51b. 
Comb.; Cont. Discounts: 60d, 60e, 601, 61e, 62d. 
Cancellation: 70e. 70c, 71e, 73b. 
Prod. Services: 80. 
Member: Intermountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Igo. 1 Et! 12/1/65-Reed 4/1/66. 
6. SPOT ANNOUNCEMENTS 

30 SECONDS 
Monthly service-3 month minimum contract. 
PER DAY: 3 mo 6 mo 12 mo 
1 ti 1.90 1.75 1.60 
2 ti 1.65 1.50 1.40 
3 tl 1.60 1.45 1.35 
4 tl 1.55 1.35 1.30 
1-minute-add 1/3 to above rate. 

BULK ANNOUNCEMENTS 
Ix 100x 30Dx 500x 1000x 1500x 20()Ox 

1 mln 4.80 3.20 2.90 2.40 2.00 1.85 1.75 
30 sec 3.60 2.45 2.15 1.80 1.50 1.40 1.30 
10 sec 2.10 1.60 1.45 1.20 1.05 .95 .90 

7. PACKAGE PLANS 
SATURATION PACKAGES 

25 ti in 10 days. 2.10 
40 ti in 15 days . 2.05 
1 minute-Add 1/3 to above 30 second rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x ..... _ ...... _ ..... _.._ 36.00 22.50 13.50 9.00 7.20 
26 x  27.00 16.50 10.80 7.65 5.40 
52 x  22.95 13.50 9.20 6.85 4.60 
104 x  22.30 13.00 8.90 6.70 4.50 
156 x___ ......   21.60 12.60 8.65 6.50 4.30 
260 x ..... _ ........ 20.90 12.35 8.35 6.30 4.20 
312 x  20.25 12.15 8.10 6.05 4.05 
500 x  7.55 5.65 3.80 

10. SPECIAL FEATURES 
5 minute news._  117.50 News participation 52.50 

LIVINGSTON 
Park County-Man Location R -4 

See SRDS consumer market map and data at begin-
ning of the State. 

KPRK 
1947 

e 
Subscriber to the NAB Radio Code 

Media Code 4 227 48M 4.00 
K.PRK, Inc., Box 691, East edge of Livingston on 
Rwy. 10, Livingston, Mont. 59047. Phone 222-2841. 

I. PERSONNEL 
Pres. & Sta. Mgr.-Jack F. Hinman. 
Sales Manager-Terry Misuse. 

2. REPRESENTATIVES 
Edward l'etry & Co., Inc. 

9. FACILITIES 
1,000 w. days, 250 w. nights; 1310 ka. 

Non-directional. 
Operating schedule: Mon thru Sat 6 am-9 pm; Sun 
8 am-6 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 2b, 3e, 3e. 3d, 4a, 4d, 5, 6a. 
Rate Protection: 10a, 120, 13a. 145. 15a, 150. 
Basle Rates: 20a, 20b, 2113. 21d, 22a, 23e. 24b, 25a. 

26, 28a, 28c, 29a, 29b, 316. 
Contracts: 40a, 41. 42a, 42e. 43, 44a, 45, 46, 47a, 

48. 49, 51e. 51b, 51e. 
Comb.; Cont. Discounts: 60f, 61e. 62d. 
Cancellation: 70a, 710. 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Elf   Rec'd 3/23/67. 

A-Mon thru Fri 6:30-9:30 am & 4-7 pm. 
B-All other times. 

7. PACKAGE PLANS 
Par week  

1 MIN: 12 ti 18 11 24 ti 30 11 36 ti 
A   3.22 3.00 2.78 2.57 2.36 
B   2.58 2.36 2.15 1.93 1.72 

20/30 SEC: 
A   2.58 2.40 2.22 2.05 1.89 
a   2.06 1.88 1.72 1.54 1.38 

10 SEC: 
A _ .... .....- ....... -..._ 1.61 1.50 1.39 1.29 1.18 
B   1.29 1.18 1.08 .97 .88 

8. PROGRAM TIME RATES 
1 hr  30. 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

)3'8cl:it-rem 
131-4% 104x-12% 260x-20% 
52x-8% 156x-16% 

MILES CITY 
Custer County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KATL 
1941 

C 
Subscriber to the NAB Radlo Code 

Media Code 4 227 4950 7.(10 
Star Printing Co., Box 700, Haynes Ave.. Mlles 

City, Mont. 59301. Phone 406-232-2280. 
I. PERSONNEL 
Gen'l & Com'l Mgr.-Fred B. Holmes. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1340 he. 

Non-directional. 
Operating schedule: 7:30 am-11:00 pm Sun; 6:00 
am-11:05 pm weekdays. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, la. 3e, 3d. 4e. 4d, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20e. 20b, 21a, 21b, 21d, 22e. 221% 25e, 

2813. 28e. 30, 3213. 
Contracts: 40a, 41. 43, 45. 46, 47e, 48, 50. 51a. 
Comb.; Cont. Discounts: 60b, 62d. 
Cancellation: 70e. 70d, 11e. 72, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 101 Elf 9/1/67-Reed 8/3/67. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 156x 2600 312x 624x 

.1 min 3.90 3.83 3.74 3.59 3.44 3.28 3.12 
(•) Or less. 

7. PACKAGE PLANS 
A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
/3-All other times. 
PERWK A  
EA: I min 30 see 10 see I min 30 see 10 see 
12 ....... 3.50 2.80 1.75 2.98 2.38 1.49 
18 ti______ 3.33 2.66 1.67 2.80 2.24 1.40 
24 tL.. . 3.15 2.52 1.58 2.63 2.10 1.32 
30 . 2.98 2.38 1.49 2.45 1.96 1.23 
36 ti- . 2.80 2.24 1.40 2.28 1.82 2.14 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 X........................ 30.00 18.00 12.00 9.00 6.00 
26 x  29.40 17.64 11.76 8.82 5.88 
52 x 28.80 17.28 11.52 8.64 5.76 
104 X.............._. 28.20 16.92 11.28 8.46 5.64 
156 X.    27.60 16.56 11.04 8.28 5.52 
260 x  26.40 15.84 10.56 7.92 5.28 
312 x  25.20 15.12 10.08 7.56 5.04 
624 x  24.00 14 90 9.60 7.20 4.80 

MISSOULA (4 AM) 
Missoula County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KGMY 
1947 

Media Code 4 227 5100 8.00 
Mission Broadcasters, Inc., Box 1495, Missoula, 

Mont. 59801. Phone 406-549-6489. 

STATION'S PROGRAMMING DESCRIPTION 
KGMY: Programmed for adults and mature students. 
NEWS: UPI on hour, network on half hour. Morning 
midday and evening report. Music: 100% country 
western 6 am-12M. Contact Representative for further 
details. Reed 11/27/68. 

I. PERSONNEL 
President-Carl E. Perry. 
General Manager-Robert H. Larson. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
250 w.; 1450 kg. Non-directional. 
Operating schedule: 6:00 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3e, 4b, 4d, 5, 6e. lb, 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21b, 21d, 23a, 246, 29a. 
Contracts: 40a, 44a, 46, 51b. 
Comb.: Cont. Discounts: 60e. 60f, 601, 62d. 
Cancellation: 70s. 70c, 71a, 73b. 
Prod. Services: 82. 
Affiliated with KBS. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 2 Eff 1/1/69-Reed 1/10/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: 150x 3005 
PER MO: BO tl 60 ti 
PER WK: 10 ti 20 ti 
1 min.  3.60 3.30 
30 sec.  3.00 2.75 

8. PROGRAM TIME RATES 
lx 26x 52x I04X 

1 hr.... 40.00 38.00 36.00 34.00 
1/2 hr 29.00 27.50 25.00 23.50 
1/4 hr 19.00 18.00 17.00 16.00 
5 min._ 14.50 13.50 12.50 11.00 

KGVO 
1931 

C 

450x 600X 750x 
100 ti 150 11 200 ti 
30 ti 40 11 50 ti 
3.00 2.70 2.40 
2.50 2.25 2.00 

I56x 260x 312x 
32.00 29.00 26.00 
21.00 19.50 17.00 
15.00 13.50 11.00 
9.50 8.00 6.50 

DOM 
Media Code 4 227 5250 1.00 
KGVO Broadcasters, Inc.. Box 1405. 340 Main St.. 

Missoula, Mont. 59801. Phone 406-543-8813. Tele-
type 406-543-8313. 

STATION'S PROGRAMMING DESCRIPTION 
KGVO: Programmed for general interest and adults. 
NEWS: network with 6 man local news staff. 2 hours 
continuous news and information period 5-7 pm daily. 
Weekly editorials. FARM: daily 5-7 am. Daybreak 
St-Sat, featuring news, weather, markets, farm and 
ranch news, tips and area reports. Weekly county 
agent reports and livestock sale reports. MUSIC: 
70% middle-of-the-road, 10% country and western 
early morning. 20% standards and semi-classical Sun, 
20% standards and Jazz evenings 30-Sat. Contact 
Representative for further details. Reed 4/28/69. 

I. PERSONNEL 
President-Dale G. Moore. 
General Manager-Germ Peterson. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Seattle, Portland-Art Moore & Assoc., Inc. 
Denver-John L. McGuire & Co. 

S. FACILITIES 
5,000 w.; 1290 kg. 
Directional-same pattern day and: night. 

Operating schedule: 5-1 am. MST. 

4. AGENCY COMMISSION 

15/0 net time. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, 3e. 4e. 4c1. 5, 6a. 7b, 8. 
Rate Protection: 10g, Ilh, 12g, 13g, 14g, 15e. 
Basic Rates: 2013. 21e, 22e, 23e, 24e. 25e, 26, 27. 

28a, 28c, 29e. 30, 32e. 33b. 
Contracts: 40a, 41. 42b. 44a, 45, 46, 47e, 48, 49, 

51e. 
Comb.: Cont. Discounts: 60s. 61a, 62b. 
Cancellation: 70e, 70e, 71a, 72, 73e. 
Prod. Services: 80, 81. 82. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Mountain Network, Silver Dol-
lar Network. 

TIME RATES 
No. 17 Elf 3/1/67-Reo'd 4/7/67. 

7. PACKAGE PLANS 
FREQUENCY IMPACT PLAN 

A-Mon thru Sat 7-9:30 am de 4:30-7 pm. 
B-All other times. 

PER WK: 6 tl 
1 min............ 7.00 
30 sec 5.60 
15 nec........... 3.50 

30 sec_____ 4.50 
15 sec............ 2.80 

8. PROGRAM TIME 
Ix 

1 hr  60.00 
1/2 hr  36.00 
1/4 hr   24.00 
10 min__   18.00 
5 min.  12.00 

CLASS A 
12 ti 18 ti 
6.60 6.20 
5.30 5.00 
3.30 3.10 
CLASS B 
5.30 5.00 
4.30 4.10 
2.65 2.50 
RATES 
26x 

58.50 
35.30 
23.50 
17.65 
11.75 

52X 
57.60 
34.60 
23.00 
17.30 
11.50 

KYLT 
1955 

R A113 

Media Code 4 227 5400 2.00 

Scottie Broadcasting Co., Box 1202, Missoula. Mont. 
59801. Phone 406-549-6456. 

I. PERSONNEL 
Partner-W. L. Holler. 
Partner & Manager-Steve A. Schoen. 

2. REPRESENTATIVES 
Adam Young-Western States Radlo Empire Didsion. 
Denver, Salt Lake-Bob nix Co.. Inc. 
Seattle, Portland-Hugh Feltis & Associatra. 

3. FACILITIES 
250 w.: 1340 kc. 
Operating schedule: 5:45-1 am. MST. 

4. AGENCY COMMISSION 
15% net; time only. 

24 ti 
5.80 
4.70 
2.90 

4.70 
3.80 
2.35 

30 ti 
5.40 
4.40 
2.70 

4.40 
3.50 
2.20 

36 ti 
5.00 
4.10 
2.50 

4.10 
3.30 
2.05 

MONTANA 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 106, 11b, 12b, 131). 14b, 15a. 
Basic Rates: 21d, 22b, 23a, 24c, 25a, 26, 28b, 28c. 
Contracts: 40a, 46, 475. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 70a. 70c, 71a, 73a. 
Prod. Services: 82. 
Member, Western States Radio Empire. 

TIME RATES 
Elf 10/68-Itec'd 10/7/68. 

7. PACKAGE PLANS 
PER YR: 100x 250x 300x 600x 750x 
PER WE: 12 ti 18 tl 24 ti 30 tl 36 ti 
I min  5.40 4.80 4.50 4.20 3.90 
30 see  3.55 3.15 2.95 2.75 2.55 

8. PROGRAM TIME RATES 
PER YR: 250x 300x 6011x 
PER WK: 12 ti 18 ti 30 ti 
5 min  7.20 6.75 6.30 
1/2 hr-3x 5-min. 1/4 hr-2x 5-min. 

KYSS 
1959 

Media Code 4 227 5550 4.00 
Garden City Broadcasting, Inc., Box 1383, 112 W. 

Front, blissoula, Mont. 59801. Phone 406-543-3105. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Chester M. Murphy. 
Ass't. Mgr. & Prog. Dir.-James Goodrich. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

S. FACILITIES 
5,000 w. days; 930 kc. Non-directional. 
Operating schedule: 6 am-local sunset daily. MST. 

4. AGENCY COMMISSION 
15% on net time only; 30 days. 

5. GENERAL ADVERTISING Ste eoded regulations 
General; la, 2e. 2b, 3a. 4e, 5, 135,, 7b, 8. 
Rate Protection: 10a, 16. 
Basle Rates: 201, 21b, 22a, 22b, 23a, 24e. 26, 28c. 
Contracts: 40a, 44e, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 60f. 60h, 601. 62b. 
Cancellation: 70e, 730, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Affiliated with MRS Radio Network. 
Member: Intermountain Network. 

TIME RATES 
No. 27 Elf 6/1/68-Rec'd 8/26/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 260x 312x 624x 

1 min 8.10 7.95 7.80 7.65 7.45 7.15 6.80 6.50 
7. PACKAGE PLANS 

SATURATION PLAN 
A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-All other times. 

A 
PER WE: I min 30 see 10 see I min 30 see 10 see 
12 ti  6.10 4.85 3.05 4.85 3.90 2.45 
18 IL  5.70 4.55 2.85 4.45 3.55 2.25 
24 ti  5.25 4.20 2.65 4.05 3.25 2.05 
30 ti ....... 4.85 3.90 2.45 3.65 2.90 1.85 
36 ti  4.45 3.55 2.25 3.25 2.60 1.65 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  50.00 30.00 20.00 15.00 12.50 
26 x  49.00 29.40 10.60 14.70 12.25 
52 x  48.00 28.80 19.20 19.40 12.00 
104 x  47.00 28.20 18.80 14.10 11.75 
156 x  46.00 27.60 18.40 13.80 11.50 
260 x  44.00 26.40 17.60 13.20 11.00 
312 x  42.00 25.20 16.80 12.60 10.50 
624 x  40.00 24.00 16.00 12.00 10.00 

PLENTYWOOD 
Sheridan County-Map Location 11-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KPWD(FM) 
1962 

Media Code 4 227 5700 5.00 
Empire Broadcasting Corp., lot & Main, Plentywood. 
Mont. 59254. 

I. PERSONNEL 
Gen'l & Nat'l Sales Mgr.-Lee J. Lomas. 
Sales Manager-Jay Michael. 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
ERP 884 w.; 100.1 mc. 
Operating schedule: 6 am-6:30 pm. MST. 

ig.sx 156x 260g 4. AGENCY COMMISSION 
56.40 55.20 52.80 15/0 time only. 
33.90 33.20 31.80 5. GENERAL ADVERTISING See toiled regulations 
22.50 22.00 21.00 General: la, 2a. 31. 4e. 5, 6e. 7b. 
16.95 16.60 15.90 Rate Protection: 10e. lia, 12e. 13e, 14a. 
11.25 11.00 10.50 Basic Rates: 20e. 22a, 2E3, 255, 28c. 

Contracts: 40a. 41, 45. 
Comb.; Cont. Discounts: 80e. 60e. 
Cancellation: 70a. 70d. 71a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received March 20, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

1 ti  5.00 4.00 156 ti_______ 2.75 2.25 
13 ti ____ 4.50 3.75 260 ti_____ 2.50 2.00 
26 ti________ 4.00 2.50 312 rt.__ 2.25 1.75 
52 3.50 3.00 624 2.00 1.50 
104 tl______ 3.00 2.50 1248 LI-- 1.50 1.25 
10 seconds-50% of 1-minute rete. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti.   50.00 28.50 15.00 12.50 10.00 
13 46.00 24.00 13.00 11.25 8.50 
26 Li  42 00 22.00 12.00 10.50 8.00 
52 ti  38.00 20.00 11.00 9.50 7.50 
104 ti  32.00 17.00 9.50 8.25 7.00 
156 ti_._........... 28.00 15.00 8.50 7.50 6.50 
260 20.00 11.00 6.50 5.75 5.00 
312 tL  18.00 10.00 6.00 5.25 4.50 
624 16.00 9.00 5.50 4.75 4.00 
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MONTANA 

RED LODGE 
Carbon County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KRBN 
1961 

Media Code 4 227 5850 8.00 
Carbon County Broadcasters, Inc., Box 908, Red 

Lodge, Mont. 59068. Phone 406-446-2710. 

I. PERSONNEL 
Gen'i Mgr. & Chief Eng.-Lee Fields. 
Prog. Dir./01T. Mgr.-Gary Anderson. 
Commercial Manager-Bob Davies. 

2. REPRESENTATIVES 
Continental Radio Sales. 

S. FACILITIES 
1.000 w. days, 250 w. nights; 1450 kg. 
Operating schedule: 6 am-10 pm. MST. 

4. AGENCY COMMISSION 
15/0 net time only within 30 days. 

5. GENERAL RATE POLICY 
Affiliated with American Information Network. 

TIME RATES 
Elf Iteed 4/27/61 

6. SPOT ANNOUNCEMENTS 
Ix 13e 26e 52e 104e I56x 260x 3I2x 

1 4.75 4.60 4.25 4.15 3.85 3.70 3.55 3.40 
30 sec-- 3.25 3.15 3.00 2.80 2.60 2.45 2.35 2.25 

8. PROGRAM TIME RATES 
I hr 1/2 lw 

1 37.75 18.85 
13  ....... 36.75 18.35 
26 35.75 17.85 
52 U.... 33.75 16.65 
104 .... 31.75 15.60 
156 ti 30.75 15.10 
260 ti 29.75 14.55 
312 U  27.75 13.55 

SHELBY 
Toole County-Map Location D-1 

See SltDS consumer market map and data at begin-
ning of the State. 

1/4 hr 10 Mln 5 min 
10.35 7.25 6.30 
10.00 7.00 6.10 
9.70 6.75 5.90 
9.10 6.45 5.55 
8.45 6.20 5.20 
8.15 6.05 5.00 
7.80 5.75 4.80 
7.20 5.50 4.45 

KSEN 
1947 

e 
Media Code 4 227 6000 9.00 
Tri -County Radio Corp.. Toole County State Bank 

Bldg.. Shelby. Mont. 59474. Phone 406-434-5541. 
STATION'S PROGRAMMING DESCRIPTION 

KSEN: Program for adults and general interest. 
FARM: 6-8 am, five 15 min network and local news, 
county agent reports, weather, school bus schedules. 
8 am-noon air personalities with road reports. quiz, 
comedy, mobile unit reports, local and network news, 
general popular music. Noon-1 pm farm news, grain 

and livestock reports. 1-5 pm entertainment with air 
personalities, stock market, network and local news 
and sports hourly, women's features, general popular 
music. 5-7 pm news, sports, interviews, stock market, 
weather, commentary. 7 pm-12M air personality with 
sports, network and local nous, current hits and 
general popular music. SPORTS: local area football, 
basketball and baseball play-by-play, network sports 
events. NEWS: 2 man news department, 8 stringers, 
4 mobile units, I plane. Contact Representative for 
further details. Rec'd 8/7/67. 

I. PERSONNEL 
President-John Lyon. 
General Manager-Jerry W. Black. 
Sec'y & Treas.-Jean Lyon. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-thigh Fettle & Associates. 
Denver. Salt Lake-Bob Ills Co., Inc. 

3. FACILITIES 
5,000 w.; 1150 he. Directional. 
Operating schedule: 6 atn-midnight. 51ST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. lb, 2e 2b, 3a, 3b, 3e. 3d, 4a. 4d, 5, 68. 

7b. 8 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15a, 15b, 

15e. 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a. 22b. 23a, 

24b, 24e, 25a. 27, 28a, 28e, 29a, 29b. 
Contracts: 40a, 44a. 44b, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60e, 61a. 
Cancellation: 70e, 71a, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 
Member: Western States Radio Empire. 

TIME RATES 
Eff 10/68-Reed 10/7/68. 

7. PACKAGE PLANS 
PER YR: 100x 250e 300x 600e 750e 
PER WK: 12 ti 18 ti 24 tl 30 tl 66 tl 
1 min.. 4.30 4.10 3.90 3.60 3.35 
30 sec_ ....... _____ 2.90 2.70 2.60 2.40 2.20 

8. PROGRAM TIME RATES 
PER YR: 250e 500e 600x 
PER WK: 12 11 18 ti 30 11 
5 min  .. 5.75 5.40 5.05 
1/2 hr-3x 5-min. 1/4 hr-2x 5-min. 

SIDNEY 
Richland County-Map Location H-2 

See SitDS consumer market map and data at begin-
ning of the State. 

KGCX 
1926 

e 
Subscriber to the NAB Radie Code 

Media Code 4 227 6150 2.00 
KGCX. Inc., Box 31, Sidney, Mont. 59270. Phone 

482-2115. 

Studio: Hann) Bldg.. Williston, N. D. Phone 572-
3778. 

I. PERSONNEL 
General Manager-E. C. Krebsbach. 
Station Manager-Dale C. Wilson. 

2. REPRESENTATIVES 
Jack Mania & Company, Inc. 
Seattle, Portland-Hugh Feltis & Associates. 

3. FACILITIES 
5,000 w.; 1480 kg. Directional-same pattern all 
hours. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb, 3a. 4a, 4d, 5, 6a, 8. 
Bate Protection: 15b. 
Basic Rates: 22a. 
Contracts: 40a. 41, 42a, 45, 47a. 
Comb.; Cont. Discounts: 60e. 60e. 
Cancellation: 71a. 72, 73e. 
Affiliated with MBS. 
Member: Dakota Saiesmaker Stations. 

TIME RATES 
Elf 5/1/66-Reed 4/22/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

1 6.70 4.70 156 4.20 3.10 
26 x________ 5.80 4.40 260 x 3.70 2.75 
52 x.............. 5.00 3.75 312 3.20 2.40 
104 x_______ 4.55 3.45 
10 seconds-50% of applicable 1-minute rate. 

7. PACKAGE PLANS 
SATURATION PACKAGE 
(Must be used in 7 days) 

5 ti IOU 25 (I 50 ti 
1 ......... 6.00 4.50 3.75 3.30 
30 sec. 4.50 3.40 2.75 2.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

I 62.00 37.50 20.00 15.00 12.50 
(CR) 

WEST YELLOWSTONE 
Gallatin County-Map Location D-4 

See SRDS consumer market map and data at beginning 
of the State. 

KWYS 
1968 

Media Code 4 227 6225 2.00 
XX Broadcasting Corp., Box 9, West Yellowstone, 

Mont. 59758. Phone 406-646-7361. 
I. PERSONNEL 
President-Richard D. Smiley. 
General Manager--Jon Hanson. 

2. REPRESENTATIVES 
Eduard Petry & Co., Inc. 

3. FACILITIES 
1,000 sr.; 920 kc. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 48, 5, (la, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b. 14b. 
Basle Rates: 20a, 22s, 22b, 23a, 24a, 24b, 26, 28b, 

290. 
Contracts: 405, 45, 46, 47a. 
Comb.; Cont. Discounts: 60k, 61e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 1 Eff 1/1/69-Ree'd 1/6/69. 

NOTE: All listed rates doubled May 1 thru Sept. 30. 
6. SPOT ANNOUNCEMENTS 

lx 26e 52e 104e 156x 260e 312e 624x 
I min 3.25 3.18 3.12 3.05 2.99 2.86 2.73 2.60 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK, EA: 12 ti 18 ti 24 tl 30 ti 36 ti 
1 min___________ 2.44 2.28 2.11 1.95 1.78 
30 sec.  1.95 1.82 1.68 1.56 1.42 
10 sec  1.22 1.14 1.06 .98 .89 

8. PROGRAM TIME RATES 
1 hr  25 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 

WOLF POINT 
Roosevelt County-Map Location H-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KVCK 
1957 

Media Code 4 227 6300 3.00 
Broadcasting Co., Radio Block, Wolf Point, 

Mont. 59201. Phone 406-653-1900. 

STATION'S PROGRAMMING DESCRIPTION 

EYCK: Programmed for adults and general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
standard, middle-of-the-road, and country. Feature 
sports, news, personalities, farm programming, public 
service. Also feature telephone interviews, daily edi-
torials. women's show, weather and road reporte. 
Reed 8/9/67. 

I. PERSONNEL 
General Manager-IL E. Coffey. 
Station Manager-Clare Hekkel. 

2. REPRESENTATIVES 
Contact station direct. 

S. FACILITIES 
1.000 w. days; 250 w. nights; 1450 he. 
Operating schedule: 6:00 am-10:00 pm. MST. 

4. AGENCY COMMISSION 
15% to recognized agencies. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 28. 2b, 3a, 3b, 3e, 3d, 411. 4e. 5, 6a. 

7a. 8. 
Rate Protection: 10g. 11g, 12g. 13g, 14g. 15a, 15b. 
Basle Rates: 20b, 218, 21b, 21d, 22a, 22b, 23a, 23b, 

24b, 25a. 26, 28a, 29e. 30, 32a, 33b. 
Contracts: 408. 41. 42a, 43, 448, 44b, 45, 46, 47a, 

49, 518. 51b, 51e. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 62b. 
Cancellation: 70e. 
Prod. Services: 80. 82. 
Affiliated with SIBS Radio Network. 
Member: Western States Radio Empire. 

TIME RATES 
Eff 3/1/66-Reed 3/4/66. 

7. PACKAGE PLANS 

6 per wk or 52 .... 
12 per %lc or 104 ti  
18 per uk or 156 ti  
24 per ulc or 260 ti  
30 per ask or 312 ti  

8. PROGRAM TIME RATES 

1 min 
3.50 
3.35 
3.20 
3.05 
2.90 

30 sec 
2.80 
2.68 
2.56 
2.44 
2.32 

5 min 
6 per wk or 52 ti...........-_________________ 7.00 
12 per ask or 104 ti.   6.70 
18 per uk or 156 ti  6.40 
24 per ask or 260 ti 6.10 
1/4 hour-2 times 5-minute rate. 
1/2 hour-3 times 5-minute rate. 

560 Spot Radio Stations September 1, 1969 
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NEBRASKA 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES-- This list shows counties in which cities are located. Cities are first, counties next. 

Fremont-Dodge Grand Island-Hall Hastings-Adams Lincoln-Lancaster Omaha-Douglas 

Estimates tor: 
STATE 
COUNTY-Map Lou. 

City 
Metropolitan Area 

Popyllyeen Households 

(000) (000) 

--Consumer Spendable Income-1968--
1,4 Distribution of Families 

Per 9000 5000 8000 10000 15000 
Household to to to to and 

($000) (9) 4999 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($000) (5) 

Retail Sales-1968 

Food Drug 
($000) (9000) 

  By Selected Store Types  
General Home 
Mdse. Apparel Furs. 
($000) ($000) ($000) 

Auto-
motive 
(9000) 

Service 
Station 
00001 

Panses- Farm Gross 
ser Popu- Farm 
Cars 'anon Income 

1/1/69 1/1/69 1900 
(000) (000) ($009) 

NEBRASKA STATE 
TOTALS  1,460.3 459.48 4,119,912 8,966 18.3 18.0 19.3 22.2 13.8 2,691,080 5,857 456,279 85,786 351,442 130,035 133,235 490,639 238,228 611.16 213.4 1,891,658 

ADAMS E-4t  
Hastings  

ANTELOPE F-2  
ARTHUR C-3  
BANNER 8-3  
BLAINE D-2  
BOONE F-3  
BOX BUTTE 
BOYD E-1  
BROWN D-2 .. . ....... 
BUFFALO E-4  
BURT G-2  

29.0 9.20 82,064 8,920 20.8 17.5 21.0 22.9 11.6 62,217 
25.2 8.58 63,360 7,385 58,205 
8.2 2.63 19,451 7,396 21.0 11.9 13.7 22.3 13.6 20,626 
.7 .20 2,227 11,135 29.2 17.5 20.7 18.6 11.3 424 

1.3 .36 3,520 9,778 18.3 15.8 18.9 21.1 14.3 124 
1.0 .33 2,238 6,782 20.8 15.5 18.4 19.6 7.2 1,211 
7.7 2.36 17,371 7,361 21.2 12.3 15.5 22.3 11.1 15,126 

11.2 3.54 33,425 9,442 17.9 16.3 19.0 23.5 16.8 26,877 
4.3 1.33 6,686 5,027 23.4 12.0 14.2 17.1 6.0 5,783 
3.4 1.16 11,987 10,334 18.5 11.2 14.0 23.9 20.2 9,378 

27.0 8.49 66,068 7,782 22.4 16.2 18.8 19.5 10.8 60,977 
8.2 2.75 24,337 8,850 17.8 11.9 14.8 26.1 17.5 18,447 

6,763 
6,784 
7,919 
2,120 
344 

3,670 
6,409 
7,592 
4,348 
8,084 
7,182 
6,708 

9,607 
8,971 
2,585 
261 

129 
2,681 
4,937 
923 

1,307 
8,740 
3,201 

2,549 
2,334 
425 

280 
806 
155 
135 

1,412 
378 

7,199 
6,869 
259 

428 
238 

1,871 
194 
870 

5,991 
1,053 

4,703 3,206 
4,703 3,209 
639 367 

671 
1,846 
124 
248 

3,001 
497 

505 
1,174 

89 
410 

2,336 
390 

13,238 
12,425 
5,709 

2,675 
5,975 
701 

2,812 
10,738 
2,386 

4,703 13.37 2.7 18,696 
4,432 
2,122 3.97 3.7 27,065 

95 .29 .3 3,988 
59 .57 .8 7,402 
173 .40 .5 4,437 
629 3.54 3.7 21,850 

1,836 4.70 1.6 17,408 
580 1.65 1.6 7,435 
842 1.80 1.2 8,288 

7,140 12.04 3.7 32,643 
1,225 4.15 2.7 36,470 

BUTLER F-3  8.9 2.88 20,433 7,095 21.1 12.3 15.5 21.6 10.2 12,642 4,390 2,027 597 609 174 349 1,269 1,577 4.36 3.3 24,497 
CASS G-3  18.6 5.85 46,259 7,908 20.2 16.1 20.1 22.2 10.7 22,542 3,853 5,300 490 598 315 445 3,810 2,357 7.45 3.6 22,885 
CEDAR F-2  13.2 3.62 22,581 6,238 23.7 13.6 15.8 18.5 8.8 19,840 5,481 2,960 531 1,191 177 168 2,826 2,508 4.66 5.5 33,995 
CHASE C-4  3.3 1.11 10,813 9,741 16.7 11.2 15.1 27.9 18.3 11,010 9,919 2,107 366 1,241 2,084 1,208 1.75 1.2 10,956 

U1.4 1e4 CHERRY D-2  7.7 2.36 23,284 9,866 19.1 14.3 17.6 22.8 18.5 18,636 7,897 2,923 481 1,228 4,610 1,522 3.06 2.7 36,066 
CHEYENNE B-3t  16.9 5.06 45,240 8,941 19.7 19.0 21.9 22.1 12.6 29,009 5,733 5,108 773 1,032 1,882 1,154 6,198 2,156 5.39 2.0 22,014 
CLAY F-4  8.3 2.79 20,111 7,208 22.2 13.9 18.1 22.3 10.0 11,640 4,172 2,572 167 285 67 218 1,023 2,134 3.68 1.8 22,488 
COLFAX F-3  9.1 3.12 21,115 6,768 21.4 13.4 16.8 19.3 9.9 19,494 6,248 2,975 361 1,361 441 620 2,794 2,563 4.11 2.7 23,182 
CUM1NG G-2  11.9 3.62 24,946 6,891 23.3 14.4 17.9 19.4 9.5 20,995 5,800 3,243 408 892 501 448 2,142 1,247 5.03 4.5 79,688 
CUSTER E-3  13.5 4.43 37,983 8,574 19.0 12.8 14.8 24.2 15.0 27,075 6,112 4,756 945 1,428 1,340 1,159 4,816 2,724 6.66 3.7 39,024 
DAKOTA G-2  13.7 4.01 31,467 7,847 20.1 19.6 22.7 22.7 8.3 21,135 5,271 5,168 612 298 247 1,819 2,275 2,065 5.42 1.6 14,498 
DAWES 8-2  8.8 2.83 25,258 8,925 19.9 15.2 18.7 23.7 12.5 24,014 8,486 3,605 447 385 1,375 777 8,021 2,223 3.79 1.5 10,360 
DAWSON E-4  19.7 6.31 48,890 7,748 23.4 16.7 19.5 19.8 10.3 42,842 6,790 7,407 1,523 2,868 1,767 2,384 6,417 3,875 8.90 3.6 55,648 
DEUEL C-3  2.9 1.00 9,009 9,009 19.7 13.8 19.9 25.5 15.6 6,855 6,855 746 209 350 133 55 2,380 698 1.38 .7 9,380 

DIXON G-2  6.6 2.03 15,080 7,429 21.3 13.3 15.5 23.7 10.6 11,454 5,642 2,317 257 1,398 30 138 1,798 1,375 3.03 2.8 25,003 
DODGE G-3  36.8 11.93 95,384 7,995 20.3 18.8 21.2 20.5 11.1 76,550 6,417 12,022 1,899 6,095 3,910 2,540 12,599 6,646 15.59 3.9 42,150 

Fremont _ 22.8 7.55 69,783 9,243 42,842 6,790 7,407 1,523 2,868 1,767 2,235 11,568 4,225   
DOUGLAS G-3t  388.7 121.76 1,285,026 10,554 13.9 21.3 20.4 23.3 17.7 708,007 5,815 127,935 25,757 140,576 43,106 50,769 122,956 47,493 143.62 3.8 46,065 
Omaha  367.4 116.56 1,135,061 9,738 648,304 5,562 110,056 23,926 139,210 41,908 50,214 120,419 38,929   
Omaha Metro Area.  529.6 162.57 1,665,595 10,245 14.4 21.1 20.5 23.5 17.0 845,466 5,201 156,881 30,593 149,775 48,760 56,340 149,847 63,458 206.79   

DUNDY C-4  2.6 .87 8,282 9,520 16.8 10.5 12.6 26.3 21.2 6,936 7,972 1,082 60 580 293 17 1,829 1,314 1.45 1.2 11,111 
FILLMORE F-4  8.7 2.97 21,096 7,103 22.1 13.6 17.1 21.8 11.3 16,055 5,406 2,754 374 83 541 745 2,282 1,396 3.96 2.4 26,586 
FRANKLIN E-4  3.4 1.22 11,281 9,247 17.9 11.0 11.4 27.5 17.9 9,056 7,423 1,547 242 302 233 120 741 618 2.31 1.6 10,321 
FRONTIER D-4  2.5 .85 9,282 10,920 15.5 10.8 8.9 29.2 26.0 5,576 6,560 751 130 297 11 10 829 1,030 1.62 1.6 11,261 
FURNAS D-4  5.6 1.95 17,957 9,209 19.1 12.2 13.3 25.3 18.1 14,623 7,499 2,853 511 440 2,999 2,073 121 1.9 17,909 
GAGE G-4  25.8 8.07 63,138 7,824 21.7 15.2 18.2 21.0 11.6 44,989 5,575 8,426 1,579 4,057 2,M Z2'96; 8,093 4,966 11.45 4.9 29,294 
GARDEN C-3  2.5 .84 9,631 11,465 16.5 10.9 13.5 28.8 24.3 4,304 5,124 845 143 581 182 91 702 767 1.44 1.2 10,543 
GARFIELD E-2  2.5 .79 5,504 6,967 21.4 11.8 16.3 20.4 10.9 4,655 5,892 998 79 375 67 226 638 132 1.06 .8 6,469 

GOSPER D-4  2.5 .77 5,248 6,816 25.6 16.3 19.6 18.0 6.6 3,110 4,039 261 180 1,716 190 1.03 1.2 9,939 
GRANT C-1  1.0 .35 3,285 9,386 16.6 15.3 18.0 21.2 20.1 1,996 5,703 584 274 199   789 294 .46 .5 6,467 
GREELEY E-3  2.8 .83 8,020 9,663 16.1 9.9 8.3 23.9 21.8 6,539 7,878 876 218 124   2 439 1,060 1.72 1.6 11,418 
HALL E-4  38.8 12.59 104,631 8,311 22.3 18.2 20.6 19.7 11.5 92,896 7,379 15,567 4,101 12,357 4,606 5,738 16,687 7,997 19.21 2.8 32,488 

Grand island  27.6 9.18 79,226 8,630 65,837 7,172 11,783 3,653 10,891 4,113 5,309 11,311 4,241   
HAMILTON F-4  8.2 2.65 20,266 7,648 22.3 14.7 19.3 24.3 12.0 14,440 5,449 2,459 304 650 253 500 4,938 907 3.97 3.0 31,177 
HARLAN E-4  3.0 1.01 12,833 12,706 15.7 10.7 11.1 30.7 25.5 6,850 6,782 1,224 154 524 157 194 1423 1,264 2.15 1.5 10,799 
HAYES D-4  1.9 .59 4,027 6,825 23.2 16.3 19.1 20.0 7.1 890 1,492 243   439 .71 1.1 8,173 
HITCHCOCK D-4  3.5 1.16 11,385 9,815 19.4 12.0 16.5 27.8 15.6 7,498 6,464 1,097 179 222 18   259 1,002 1.89 1.3 12,063 
HOLT E-2  12.9 3.96 27,439 6,929 21.5 12.9 15.4 19.2 10.7 22,650 5,720 3,935 538 1,072 1,174 856 4,544 2,583 5.29 4.5 29,217 
HOOKER D-2  1.1 .36 3,178 8,828 23.6 16.6 19.6 19.1 12.7 3,766 10,461 149 53 947   1,672 51 2,424 
HOWARD E-3  5.0 1.67 13,526 8,099 18.5 11.9 12.6 22.7 15.7 9,866 5,908 1,156 227 674 210 299 2,429 672 2.89' 2:; 13,018 
JEFFERSON F-4  9.4 3.26 27,482 8,430 19.7 13.2 16.1 24.6 13.9 23,455 7,195 3,782 446 2,754 896 1,255 4,367 1,311 5.00 2.5 18,299 
JOHNSON G-4  5.1 1.73 12,593 7,279 19.7 11.9 13.7 22.2 11.8 9,851 5,694 1,241 408 507 315 74 1,398 1,501 2.70 1.9 9,916 

KEARNEY E-4  6.3 2.02 16,632 8,234 20.8 14.9 18.7 23.8 12.2 11,333 5,610 1,451 414 377 205 358 2,103 937 2.95 1.9 20,199 
KEITH C-3  7.6 2.39 23,016 9,630 20.0 15.5 19.7 24.9 15.2 19,457 8,141 3,155 326 1,348 886 754 3,902 3,091 3.99 1.3 16,185 
KEYA PAHA E-1  1.7 .52 4,488 8,631 22.4 12.8 14.8 14.0 8.6 1,838 3,535 600   410   148   274 6,225 
KIMBALL B-3  10.8 3.11 26,938 8,662 17.5 21.4 23.2 22.0 12.2 17,591 5,656 3,763 96 917 881 629 3,974 1,547 2..998 :91 12,615 
KNOX F-2  12.1 3.77 24,845 6,590 21.7 12.5 16.6 21.1 9.6 18,763 4,977 2,773 593 1,337 533 62 2,149 1,543 4.92 5.0 32,456 
LANCASTER G-4f  180.2 56.86 546,005 9,603 16.9 20.0 21.6 22.4 14.2 284,001 4,995 45,264 11,419 73,933 16,862 13,652 52,381 21,649 63.01 4.6 26,758 

Lincoln  151.0 49.75 462,868 9,304 263,238 5,291 42,860 11,034 69,343 16,071 13,332 49,911 17,856 
Lincoln Metro Area  180.2 56.86 546,005 9,603 16.9 20.0 21.6 22.4 14.2 284,001 4,995 45,264 11,419 73,933 16,862 13,652 52,381 21,649 63.01   

LINCOLN D-3  29.3 9.39 81,774 8,709 19.1 17.6 21.2 23.2 11.6 59,204 6,305 9,529 3,499 6,499 4,293 3,264 10,411 8,201 13.43 3.7 30,279 
LOGAN D-3  1.1 .35 2,908 8,023 19.5 14.9 18.2 18.1 13.3 1,040 2,971 251   262 .42 .5 3,921 
LOUP E-2  1.1 .34 2,348 6,906 25.4 12.6 14.1 12.1 10.0 480 1,412 69 48 230   171 .45 .6 5,265 
McPHERSON D-3  .7 .22 1,498 6,809 28.2 16.8 19.3 17.8 5.8 281 1,277   310   .5 3,394 
MADISON F-2  5.9 1.81 18,095 9,997 22.9 17.1 21.2 19.4 9.1 60,133 7,210 8,774 1,432 6,084 4,495 3,015 10,508 4,5e. 11:}372 3.4 25,904 
MERRICK F-3  26.1 8.34 62,123 7,449 20.6 13.5 17.6 22.6 11.6 16,146 6,282 2,200 304 650 359 303 3,118 2,050 3.77 2.5 21,313 

MORRILL B-3  7.9 2.57 19,302 7,511 19.5 13.2 16.3 25.5 17.5 13,623 7,527 2,241 325 845 167 282 1,137 1,246 2.65 2.2 16,350 
NANCE F-3  4.5 1.45 11,366 7,839 20.2 12.5 13.8 23.6 13.7 7,970 5,497 1,342 290 715 115 349 910 1,230 2.19 1.9 11,137 
NEMAHA G-4  7.0 2.33 19,440 8,343 18.7 12.6 14.4 24.4 13.6 12,738 5,467 2,519 382 431 404 299 2,554 986 3.65 2.0 13,701 
NUCKOLLS F-4  7.0 2.34 18,065 7,720 23.6 14.7 17.4 22.5 10.0 18,048 7,713 2,603 413 894 639 1,002 3,996 1,666 3.47 2.2 19,047 
OTOE 0-4  16.2 5.34 44,017 8,243 20.1 14.9 17.3 20.7 14.2 31,940 5,981 6,095 935 3,081 1,577 1,100 6,704 3,084 7.22 3.7 21,778 
PAWNEE G-4  3.6 1.20 10,382 8,652 18.3 10.4 10.2 23.2 16.0 5,742 4,785 1,600 72 1,338 58 83 802 707 2.05 1.9 10,234 
PERKINS C-4  3.2 1.02 12,148 11,910 17.3 11.7 15.2 28.1 23.5 6,892 6,757 671 196 2,533 637   1,523 275 1.79 1.5 14,553 
PHELPS E-4  10.2 3.34 26,665 7,984 21.3 16.4 20.1 19.9 10.3 24,908 7,457 3,613 642 1,901 1,092 1061 4,932 2,051 4.55 2.1 26,340 
PIERCE F-2  8.0 2.51 16,424 6,543 21.0 12.4 15.2 19.8 10.8 15,249 6,075 2,431 256 479 2,720 2,485 3.62 2.7 21,720 
PLATTE F-3  26.8 7.85 60,291 7,680 21.2 18.2 21.1 20.7 9.5 49,423 6,296 8,441 1,110 8,080 2,N3 2,11)88 6,913 6,905 11.45 4.6 35,196 
POLK F-3  5.7 1.84 15,876 8,628 20.3 13.5 15.5 25.7 15.0 13,064 7,100 1,674 361 382 67 248 1,585 2,345 3.07 2.6 26,887 
RED WILLOW D-4  13.1 4.38 40,007 9,134 19.0 16.8 20.3 23.5 14.5 34,464 7,868 5,497 830 5,172 1,864 1,530 8,485 2,823 5.81 1.6 12,841 
RICHARDSON G-4  11.2 3.84 34,499 8,984 18.6 12.0 14.7 23.6 16.2 25,810 6,721 3,374 456 2,106 685 1,272 5,419 1,742 5.69 3.0 23,448 
ROCK E-2  2.5 .81 5,407 6,675 22.6 12.6 19.1 19.0 11.2 4,306 5,316 744 33 619 152 18 186 469 .95 .9 8,904 

SALINE F-4  11.4 4.10 30,056 7,331 21.8 13.0 17.7 22.0 9.9 27,919 6,810 3,469 876 
SARPY G-3t  52.0 13.27 121,696 9,171 17.9 23.0 22.3 20.6 12.2 22,219 1,674 5,539 921 
SAUNDERS G-3  17.6 5.69 39,325 6,911 21.7 14.9 18.4 20.5 8.9 28,397 4,991 5,451 689 

814 
450 
485 

328 
1,174 
768 

1,671 
1,263 
1,970 

8,174 
4,431 
7,672 

1,903 
3,189 
2,746 

5.76 
24.10 
7.66 

2.7 
1.6 
4.9 

20,315 
24,974 
31,132 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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NEBRASKA 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY-Map Loc. 

City 
Metropolitan Area 

Population Households 
1/1/69 1/1/69 
(000) (000) 

 Consumer Spendable I ncorne-1968--- 
./c. Distribution of Familles 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) ($) 4999 7999 9999 14999 ever 

-Total Retail Sales-
Per 

Household 
($000) (S) 

Retail Sales-1968 

Food Drug 
($000) ($0oo) 

  By Selected Store Types  
General Home 
Mdse. Apparel Fore. 
($000) ($000) ($0OO) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passen-
ger 
Cars 

1/1/69 
(000) 

Farm 
Popu-
lation 
1/1/69 
(000) 

Grose 
Farm 

lissome 
1968 
(8000) 

SCOTTS BLUFF B-2 33.7 10.52 97,598 
SEWARD F-4  14.1 4.33 30,726 
SHERIDAN C-2  8.5 2.62 23,087 
SHERMAN E-3  4.3 1.37 9,793 
SIOUX B-2  2.5 .75 7,009 
STANTON F-2  5.4 1.67 11,234 
THAYER F-4  7.7 2.61 18,189 
THOMAS D-2  1.1 .36 3,056 
THURSTON G-2  5.1 1.49 14,013 
VALLEY E-3  6.2 2.07 13,302 
WASHINGTON G-3  12.8 3.95 30,610 
WAYNE F-2  9.9 2.92 21,900 
WEBSTER E-4  4.2 1.44 14,468 
WHEELER E-2  1.3 .38 2,417 
YORK F-4  13.3 4.45 34,637 

9,277 
7,096 
8,812 
7,148 
9,345 
6,727 
6,969 
8,489 
9,405 
6,426 
7,749 
7,500 

10,047 
6,361 
7,784 

18.9 
20.9 
19.9 
20.2 
16.1 
19.9 
22.7 
19.0 
17.1 
22.1 
21.1 
22.3 
16.9 
19.7 
22.9 

16.6 20.1 23.9 
14.2 16.5 18.4 
14.0 17.8 23.4 
11.8 13.0 22.7 
13.0 20.1 24.3 
12.8 15.5 20.3 
12.3 15.4 2L4 
14.0 16.6 19.5 
11.8 13.0 27.5 
13.0 15.4 18.4 
16.1 19.4 20.5 
15.4 18.2 20.3 
11.2 11.1 26.6 
14.6 17.8 18.3 
15.5 18.4 21.0 

14.6 
10.9 
15.9 
11.2 
14.5 
9.3 
8.8 

15.6 
19.2 
10.0 
11.2 
9.3 

20.6 
6.0 

10.8 

79,453 
23,432 
18,342 
6,038 
770 

3,644 
18,245 
1,235 

10,335 
11,628 
16,598 
17,485 
9,518 
935 

25,322 

7,553 
5,412 
7,001 
4,407 
1,027 
2,182 
6,990 
3,431 
6,936 
5,617 
4,202 
5,988 
6,610 
2,461 
5,690 

13,594 
4,083 
3,499 
1,198 
194 
838 

2,614 
212 

1,456 
1,823 
3,621 
2,549 
1,412 
247 

4,434 

2,108 
851 
719 
216 
84 
22 

499 
146 
39 

182 
452 
372 
76 

179 
760 

10,626 
1,031 
1,283 
421 

3,953 4,965 
673 249 

1,275 986 
166 205 
114 152 

423   25 
557 370 754 

83 
376 99   
850 337 520 
638 559 669 

1,177 459 478 
473 340 431 
140 

2,628 1,260 1,077 

16,841 
5,436 
3,622 

254 50 
2,202 2,511 

333 
1,835 1,114 
2,262 1,304 
2,976 1,274 
3,327 1,165 
2,012 928 

16 189 
3,852 1,909 

6,839 16.26 
2,169 5.92 
1,762 3.26 
991 1.98 
284 .87 

2.35 
3.75 
.41 

2.56 
2.66 
5.55 
3.82 
2.53 
A8 

6.14 

4.7 
2.7 
2.7 
2.2 
1.2 
2.3 
2.7 
.4 

1.7 
2.1 
2.7 
3.0 
1.7 
.7 

3.1 

57,631 
24,280 
24,978 
11,651 
12,554 
30,891 
19,214 
3,361 

16,858 
13,170 
27,186 
37,248 
9,587 
5,536 

31,969 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military coMMiSsarieS, past exchanges and eating places on military posta in these cOuntieS. 

NEBRASKA 
See Sitio consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORKS 

Beef Empire Stations 
Comprised of: 

KCSR-Chadron, Neb. KVSH-Valentine, Neb. 
WJACI-Norfolk, Neb. KCOL-Fort Collins, Colo. 

Media Code 4 228 0195 1.00 
Business Office: c/o WJAG, 309 Braasch Axe.. Nor-

folk. Neb. 68701. Phone 402-371-2432. 
I. PERSONNEL 
Vice-President-Bob Thomas. 

2. REPRESENTATIVES 
See individual station listings. 
Omaha, Lincoln-Paul Abets. 
Denver-Bob His Co., lise. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: is. 2b, 3d, 45. 5, 6a, 7b. 
State Protection: 10b, 111). 12b, 131). 14b, 16. 
Basic Rates; 20b, 21a. 22b, 23a, 24a, 24c, 25c, 28a. 

295, 33b. 
Contracts: 40a, 41, 45, 46, 47a. 49, 50, 51b. 
Comb.: Cont. Discounts: 60f, 61a, 61b, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Bates effective May 1, 1965. 
Rates received April 5, 1965. 

Comparable schedules on 3 stations 5%; 
tiros 10%. 

Home Town Radio Group 

ou 

Comprised of: 
ICCSR-Chadron BODY-North Platte 
KRGI-Grand Island KOLT-Scousbluft 
ElrOR-Lincoln 10'8E1-Valentine 
WJAG-Norfolk BIENS-Sioux City, Ia. 

Media Code 4 228 0390 8.00 
Business Office-Box 391, Stuart Bldg., Lincoln, 
Neb. 68501. Phone 402-432-6606. Omaha phone 
402-345-4339. 

I. PERSONNEL 
Co-ordinator-Paul "Red" Abois. 

2. REPRESENTATIVES 
McGavren-Guild-PGSV Radio. Inc. 
Kansas City. Omaha, Lincoln-Paul "Red" Abele. 

4. AGENCY COMMISSION 
15% on net Ume only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, 3d, 45, 5, 6a, 7b. 
Rate Protection: 10b. 1lb, 12b, 13b, 14b, 16. 
Basic Rates; 20b, 21a, 22b, 23a, 24a, 24e, 25e, 28a, 

29a. 33b. 
Contracts: 405. 41, 45, 46, 47a, 49, 50, 51b. 
Comb.; Cont. Discounts: 60f, 61a, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eff  Reed 10/29/62. 

Hometown Stations combine to earn these &manta, 
from the earned frequency rates: 

DISCOUNTS 
2 italicise._  6 statIons_____ 20% 
3 stationz  5% 7 statIons........._ 25% 
4 stations  10% 8 stations..........._,.,__ 30% 
5 stations__ ..... 15% 
If minimum of 10 spots weekly is used on each sta-
tion. discount will be allowed on full number of spots 
used on every station. If less than 10 are used on 
some stations, discount will apply only on the number 
of announcements used on every station; remaining 
announcements will earn 1-station rates. 

Nebraska Rural Radio Stations 
Comprised of: 

KRVN-Lexington KEYR-Terrytown 
Media Code 4 228 0585 3.00 
Business Office-c/o KIWN, Lexington, Nebr. 68850. 
Phone 308-324-2371. 

I. PERSONNEL 
General Manager-Max Brown. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 
Omaha, Lincoln-Soderlund Company. 
Denver-John I.. McGuire & Co. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 21). la, 4a, 5, 6a, 7b. 
Rate Protection: 10b, 1lb, 12b, 13b, 141% 15b. 
Basic Rates: 20b. 21d, 22s, 22b. 23a, 24b, 25a, 27, 

28b, 28c. 29a, 3.0, 32a. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47a, 50, 51a, 

51b. 
Comb.: Cont. Discounts: 60b. 60e, 60f, 64h, 131a, 62d. 
Cancellation: 70a. 20e. 71a, 73a. 
Prod. Services: 80. 82. 

TIME RATES 

SPECIAL DISCOUNTS 
Total frequency discount on KEYS. may be earned by 
combining KRVN frequency and KEYR frequency. 

ALLIANCE 
Box Butte County-Map Location B-2 

See SUDS consumer.market map and data at begin-
ning of the State. 

KCOW 
1949 

4 eta- Subscriber to the NAB Radio Code 

Media Code 4 228 0780 0.00 
KLOE, Inc., Box 600, Alliance, Neb. 69301. Phone 

308-762-1400. 
STATION'S PROGRAMMING DESCRIPTION 

KCOW: Programmed for general interest. 
AIR PERSONALITIES handle all segments. 6 am-
6 pm general popular music, current hits, middle-of-
the-road, country and western. 6:30-7 pm standards, 
string orchestra. 7:30-10 pm current hits, rock. 
rhythm and blues. NEWS: network at :55 most 
hours. News director edits 4 local newscasts daily. 
All segments have brief features. FARM: 6:15 am 
daily university .report. Livestock 7:15 am & 12:15 
pm daily. Farm news 12:25 pm daily. Closing 
grain and markets 1 pm daily. Stock market 6:15 
pm. Weekly reports by county agent and state 
agronomist. SPORTS: all college and high school 
sports, pro football, network events. Audience partici-
pation M-F 3-3:30 pm. Contact Representative for 
further details. Rec'd 7/10/67. 

I. PERSONNEL 
General Manager-Don Gill. 

2. REPRESENTATIVES 
Denver-Intermountain Network. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 6:00 am-10:00 pm weekdays; 7:00 
am-9:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 3b, 3c, 3d, 4a, 5, 6a, 7b. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 201). 21a, 21c, 22b, 23a. 24b, 24e. 25a, 

26, 28a, 28e, 295. 
Contracts: 40a, 41, 44a, 45, 46. 47a. 49, 50, 51b. 
Comb.; Cont. Discounts: 60a, 60f, 61.a. 61b. 
Cancellation: 70e, 70c, 715. 72, 73b. 
Prod. Services: 80. 
Affiliated with KBS. 
Member: Intermountain Network. 

TIME RATES 
Eft 5/1/67-Reed 5/29/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52:s I04x I56x 3I2x 965x 1000x 

1 min 4.10 3.70 3.40 3.20 2.95 2.70 2.60 2.35 
30 sec 3.30 2.95 2.70 2.55 2.3,5 2.15 2.05 1.75 

7. PACKAGE PLANS 
PER WK: 12 ti 24 tl 96 ti 48 ti 
1 min. ...... ...... ..... 3.25 2.95 2.65 2.40 
30 sec  2.70 2.45 2.15 1.95 
BTA; all spots must be run within 7 days. 

8. PROGRAM TIME RATES 
Ix 26x 52x 1040 156x 9I2x 965x 

1 hr..... ....... 38.90 35.3.5 32.40 29.45 27.10 23.55 20.60 
1/2 hr  24.75 22.40 20.60 17.70 15.90 14.15 12.95 
1/4 hr  16.50 15.30 14.55 12.95 11.80 9.45 8.85 
10 min.  12.40 11.50 10.60 9.75 8.85 7.05 6.75 
5 min.....   8.25 7.65 7.05 6.50 5.00 4.70 4.45 

AURORA 
Hamilton County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

K ROA (FM) 
1967 

Media Code 4 228 0850 1.00 
Capitol Broadcasting Inc., 1111 K St.. Aurora. Neb. 

68818. Phone 402-694-2104. 
I. PERSONNEL 
President--James E. Xmas. 
Station Manager-Herbert Roszhart. 

3. FACILITIES 
ERP 3,000 w.; 103.1 rec. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded reputations 
General: is. la, 4a, 4d, 5, 6a, 7b. 
Basic Rates: 20b, 21b, 230, 24b, 29a. 
Contracts: 40a, 44a, 
Comb.; Cont. Discounts: 60b, 60e. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 82. 

TIME RATES 
Eff 1/1/68-Reed 4/15/68. 

Hometown Radio Group 
blankets the Great Plains 
90% of Nebraska PLUS 83 counties in South 
Dakota, Iowa, Minnesota, Wyoming & Kansas. 

• Over 2 Million People 
• 750,690 Radio Homes 
• Retail Sales $4.5 Billion 
• Gross Farm Income $3.9 Billion 

SODS CM Data 1-1-69 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 x  6.50 6.00 &50 
251 x  5.75 5.25 4.75 
501+   5.00 4.50 4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 x    50 40 
27+   40 30 

BEATRICE 
Gago County-Map Location G-4 

See SUDS consumer market map and data at begin-
ning of the State. 

(1 AM; 1 FM) 

KW B E 
1949 

Subscriber to the NAB Radlo Code 

Media Code 4 228 0975 6.00 
MIA Enterprises, Inc., Box 1450. Sherman and Mary 

Sts., Beatrice, Neb. 68310. Phone 402-228-5923. 

I. PERSONNEL 
Pres. & Gent Mgr.-Gordon C. Bud Pentz. 
Nat'l & Reg. Sales ligr.-Mrs. Maxine Pentz, 

2. REPRESENTATIVES 
Grant Webb & Company. 
Omaha-Al Larson. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 ttme only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3a, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15a. 16. 
Basic Rates: 2013, 21d, 22b, 23a, 241). 25s, 26, 27. 

28a, 28e. 290, 3213. 
Contracts: 40a, 41, 42b, 44a, 45, 46. 47a, 48, 49, 51b. 
Comb.; Cont. Discounts: 60b, 60g, 601, 61e, 62b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 736. 
Prod. Services: 80, 82. 

TIME RATES 

No, 7 Eff 1/8/68-Reed 1/4/68. 

6, SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 3 ti 5 ti 
1 wk.._....-. 8.00 7.75 7.50 
13 wk  7.75 7.50 7.25 
26 wk  7.50 7.25 7.00 
52 wk  7.25 7.00 6.75 

30 SECONDS 
1 wk  7.00 6.75 6.50 
13 wk  6.75 6.50 6.25 
26 wk.  6.50 6.25 6.00 
52 wk.  6.25 6.00 5.75 
All spots scheduled BTA. 

(Beatrice continued on next page) 

10 ti 
7.25 
7.00 
6.75 
6.50 

20 ti 
7.00 
6.75 
6.50 
6.25 

6.25 6.00 
6.00 5.75 
5.75 5.50 
5.50 5.25 

30 fl 
6.7j 
6.50 
6.25 
6.00 

5.75 
5.50 
5.25 
5.00 

KCSR Chadron, Neb. 

KFOR Lincoln, Neb. 

KMNS Sioux City, Iowa 

KOLT Scottsbluff, Neb. 

KRGI Grand Island, Neb. 

KODY North Platte, Neb, 

KVSH Valentine, Neb. 

WJAG Norfolk, Neb. 
Schedules bought in combina-
tiles of three or more stations 
achieve substantial savings - 

Represented by 

McGavren-Guild-PGW Radio, Inc 

September 1, 1969 Spot Radio Stations 563 



NEBRASKA 

Beatrice-Continued 
K W B E-FM 

1962 

Subseriber to the NAB Radio Code 
Media Code 4 228 0976 4.00 
DIM Enterprises, Inc., Box 1450, Sherman and Mary 

Sts.. Beatrice, Neb. 68310. Phone 402-228-5923. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Gordon C. Bud Pente. 
National Sales Manager-Mrs. Maxine Pentz. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Omaha-Al Larson. 

3. FACILITIES 
ERP 97,000 w.; 92.9 mc. Stereo. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KWBE listing for coded regulations. 

TIME RATES 
No. 2 Eff 3/1/69-Ree'd 3/5/69. 

6. SPOT ANNOUNCEMENTS 
.30 SECONDS/BTA 

PER WK: I ti 3 tI 6 ti 9 ti 12 ti 
12 mo  2.00 1.40 1.20 1.00 .80 
6 mo  1.20 1.00 
3 mo  2.80 1.80 1.60 1.40 1.20 
30 day  3.20 2.00 1.80 1.60 1.40 
1 wk  3.60 3.20 2.80 2.40 

(•) per day, 2 per hour maximum. 7 days per wk, 
consecutive month/days contract. 

1 mm: lx 30-see rate. 

BROKEN BOW 
Custer County-Map Location E-3 

Pee suns consumer market map and data at begin-
r ing of the State. 

KC NI 
1949 

• 
Subscriber to the NAB Radio Code 

Media Code 4 228 1170 3.00 
Custer Country Broadcasting Co., Box 561, Broken 
Bow. Neb. 68822. Trojan 2-5881. 

1. PERSONNEL 
Manager-Georgia A. Crawford. 

2. REPRESENTATIVES 
Soderlund Company. 

3. FACILITIES 
1,000 w. days; 1280 kg. Non-directional. 
Operating schedule: 6:00 am-6:45 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
Political-Itegular rates apply. 

TIME RATES 
Rates effective November 1, 1953. 
Rates received October 29. 1953. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS ".6.-

6:00-8:00 am and neon-1:00 Pm) 
1/2 1/4 10 5 100 
r. br. min. sain. wds. 

1 time  36.00 21.00 18.00 12.00 7.00 
13 times  32.40 18.90 16.20 10.80 6.80 
26 times  30.60 17.85 15.30 10.20 6.00 
52 times._ 28.80 16.80 14.40 9.60 5.60 
104 times._ 27.00 15.75 13.50 9.00 5.25 
156 times  25.00 14.70 12.60 8.40 4.90 
260 tunes._ 23.40 13.65 11.70 7.80 4.55 
312 times  21.60 12.O0 10.80 7.20 4.20 

CLASS - 13" 
18:00 am-noon • and. 1:00-6:45 pm) 

time  28.80 16.80 14.40 9.60 5.60 
13 times  25.92 15.12 12.96 7.64 5.04 
26 times._ 23.48 13.28 12.24 3.16 4.80 
52 times._ 23.04 13.44 11.52 7.58 4.48 
104 times__ 21.60 12.60 10.80 7.20 4.20 
156 times  20.00 11.76 10.08 6.72 3.92 
60 times  18.72 10.92 9.36 6.24 3.65 

312 times  17.28 10.08 8.64 5.76 3.313 

CHADRON 
Dawes County-Map Location B-2 

See SRDS consumer market map and data at begin-
ning of the State. 

50 
wds. 

4.20 
3.78 
3.60 
3.26 
3.15 
2.84 
2.73 
2.52 

KCSR 
1954 

Subscriber to the NAB Radio Code 
Media Cede 4 228 1365 9.00 
Community Service Radio Co., Box 931, 212 Bordeaux 

St. Chadron. Neb. 69337. Phone 308-432-5545. 
STATION'S PROGRAMMING DESCRIPTION 

KCSR: Programmed for adult appeal. 
MUSIC 48%: general popular with emphasis on 
standards. Country and western and folk about 25%. 
TALK 10%: women's public affairs, commentary, 
telephone call-in. NEWS 21%: 5 min on hour, 
weather summary at :29. Major reports; 7-7:15 
am, 8-8:15 am, noon-1 pm, 5:45-6 pm. Heavy local 
mobile units. FARM 5%: livestock and grain re-
ports, news. RELIGIOUS 9%; sermons, services. 
ENTERTAINMENT 4%: comedy and variety. 
SPORTS 3%: university football, news. 6-7:30 am 
music, farm. 7:30-8:30 am news, entertainment, talk. 
8:30-9 am religion. 9 am-noon music, talk, enter-
tainment. 1-3:30 pm music, talk. 3:30-4 pm re-
ligion, music, talk. 4-5:45 pm music, talk. Product 
protection 10 minutes. Contact Representative for 
further details. Reed 1/27/69. 

I. PERSONNEL 
Slanager-Jack Sillier. 
Vice-President-Bob Thomas. 
Sales Manager-Irvin Burkey, 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGavren-Guild-
PGW Radio, Inc. 

Kansas City, Omaha, Lincoln-Paul "Ited" Abels. 
Mountain States-Bob Mx Co., Inc. 

3. FACILITIES 
1.000 w. days; 610 ke. Non-directional. 
Operating schedule: 6 am-6 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4e, 4d, 5, 6e, 7b. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 18, 
Basic Rates: 201). 21e. 22b, 23a, 24c, 25a. 28e 

29e, 331›. 
Contracts: 40e. 41, 45, 46, 47e, 49, 50, 51b. 
Comb.; Cont. Discounts: 60f. 61a, 61b, 62d. 
Cancellation: 70e, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Time considered saleable when not renewed at least 2 
weeks before expiration date. 
Member: Beef Empire Stations; Hometown Radio 
Group. 

TIME RATES 
Eff 3/1/67-Reed 1/25/67. 

AA-Mon thru Sat sign-on-9 am, 11:45 am-1:15 pm 
& 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I MIN: 1 ti 6 ti 12 ti 18 ti 24 01 
1 wk  7.00 6.50 6.00 5.50 5.25 
13 wk... 6.50 6.00 5.50 5.00 4.75 
26 wk  6.00 5.50 5.00 4.50 4.25 
52 wk  5.50 5.00 4.50 4.00 3.75 

CLASS A 
1 wk 6 00 5.10 500 4.75 4.50 
13 wk 5.50 5.00 4.56 4.25 4.00 
26 wk............._...   5.00 4.50 9.00 3.75 3.50 
52 wit ..... _ ........ 4.50 4.00 3,50 3.25 3.00 
20/30 see: 80% of 1-min. 8/10 sec: 50% of 1-min. 
All spots, regardless of length, combine for frequency. 
Schedules do not have to run consecutively to earn 
number of weeks frequency. 
Rateholders: minimum 2 per week. ID's may not be 
used. 

COLUMBUS (2 AM; 1 FM) 
Platte County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KJSK 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 228 1560 5.00 
KJSK, Inc. Box 99, Columbus, Neb. 68801. Phone 

564-2891. 

I. PERSONNEL 
President-George Basil Anderson. 
Station Manager-Milo Kincaid. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
West Coast-Biddick Company, 

3. FACILITIES 
1,000 w. days; 900 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, la, 3d, 4b, 4d, 5. 6e. 7a, 8. 
Rate Protection: 10e, 11c, 12e. 13f, 14f. 
Basic Rates: 201,, 21e. 21b, 22a, 22b, 23s. 24b, 25a, 

2813. 28e, 29e, 33b, 
Contracts: 40a, 41. 42d, 44e, 45, 46. 50, 51a. 
Comb.: Cont. Discounts: 60b. 60g, 61e. 62d. 
Cancellation: 70a, 70e, 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
E   

6. SPOT ANNOWUNCEMENITIeSed 7/25/65' 

1 min  
30 sec........... . 

8. PROG RAM R32Aii:x5x5T55ES 2222:6627:55 2266.2,2556:5 

1/2 hr  30.00 28.50 21.00 
1/4 hr  18.00 17.00 15.00 
5 min   9.00 8.00 7.00 

114e 156x 
2.40 2.25 
1.90 1.75 

104x 156x 
25.00 22.00 
14.00 13.60 
6.00 5.00 

KJ S K-FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 228 1561 3.00 
KISK Inc., Box 99, Columbus, Neb. 68601. Phone 

564-2891. 

I. PERSONNEL 
President-George Basil Anderson. 
Station Manager-Milo Kincaid. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
ERP 100,000 w.; 101.1 me. Stereo. 
Operating schedule: 6:30 am-10:00 pm Mon tbru Sat; 
7:31., am-8 pm Sun. 

4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: in, 2e. 3e. 3d, 413, 4d, 5, 6e. 7e. 8. 
Rate Protection: 10e, lle, 12e, 13f, 14f. 
Basic Rates: 20b, 21e, 21b, 22a. 22b, 23e, 24b, 25e. 

28b. 28e. 29a, 33b. 
Contracts: 40a, 41, 424, 44e. 45, 46, 50, 51e. 
Comb.; Cont. Discounts: 606, 60g. 61e, 62d. 
Cancellation: 70a, 70e, 11e, 72, 73b. 
Prod, Services: 80, 81, 82, 

TIME RATES 
Eff Reed 8/4/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 

1 min.  2.25 2.00 
30  1.75 1.60 

8. PROGRAM TIME RATES 
ix 26e 

1/2 hr  14.00 12.50 
1/4 hr  10.00 8.00 
5 min  6.00 5.00 

KTTT 

523 104e 1560 
1.75 1.65 1.45 
1.50 1.35 1.25 

52e 104e 156e 
10.00 7.50 5.00 
6.00 4.50 3.00 
4.00 3.00 2.50 

5. (iLeltHAL ADVERTISING See coded regulations 
General: la. 3e. 4e. 4d, 5, fla, 8. 
Rate Protection: 15b. 
Basle Rates: 200, 221). 23e. 246, 25a, 28e, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 131e, 82b. 
Cancellation: 70a, 70e, 71e, 73a. 
Affiliated with 1113S Studio Network. 

TIME RATES 

Rates effective January 1. 1961. (Card No. B-1.) 
Rates received January 31, 1961. 

1963 6. SPOT ANNOUNCEMENTS/PROGRAM 

e 
Subscriber to the NAB Radio Code 

Media Code 4 228 1755 1.00 
City and Farm Broadcasting, Inc., Box 464. 1229 27th 

Ave.. Columbus, Neb. 68601. Phone 564-2866. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Ken Kilmer. 
Sales Manager-Joe Staves. 
Prog. & Prod. Mgr.-Ralph Nettland. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Omaha-Soderlund Company. 

3. FACILITIES 
500 w.; 1510 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 2b, 3a, 4e. 4d, 5, 6e, 7e. 
Rate Protection: 10a, 135, 14a, 15b. 
Basic Rates: 21a, 22b, 23e, 24b, 25a, 28a. 
Contracts: 40a. 44a, 45. 46. 
Comb.: Cont. Discounts: 60e. 60e. 
Cancellation: 70e, 71a. 

TIME RATES 
Eff Reed 8/9/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6 ti 12 ti 18 01 24 tl 36 01 
1 min.  9.00 8.00 6.50 6.00 5.50 5.00 
30 sec  8.00 7.00 6.00 5.50 5.00 4.50 

CONTINUOUS WEEK DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 
Minimum 5 30-second spots per week. 

COZAD 
Dawson County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KAMI 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 228 1950 8.09 
Damson County Broadcasting Corp., Box 206, 732-1/2 

Meridian Ave., Cozad, Neb. 69130. Phone 308-
784-3665. 

I. PERSONNEL 
President-Wayman E. May, 

3. FACILITIES 
1,000 w. days; 1580 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e. 5, 6a. 
Rate Protection: 10a, 14e. 
Basic Rates: 20a, 21e, 23e, 24b, 24e, 25e, 29e. 
Contracts: 40e, 44e. 47e, 
Comb.; Cont. Discounts: 60e. 60f. 
Cancellation: 705. 70e, 71a. 
Prod. Services: 80, 82. 
Affiliated with KBS. 

TIME RATES 

Eff 8/1/67-Reed 9/27/67. 

6. SPOT ANNOUNCEMENTS 
13x 263 523 1563 512e 

1 min  3.50 3.35 3.15 2.60 2.35 
30 see  2.80 2.70 2.50 2.05 1.90 
15 see    2.30 2.15 2.00 1.85 1.55 

7. PACKAGE PLANS 
BULK SPOT PACKAGES 

1 min 30 see 15 see 
14 tl    . 3.20 2.35 1.80 
26 ti  3.05 2.00 1.65 
51-100 ti    2.80 1.80 1.50 
To be used within 7 days. 

8. PROGRAM TIME RATES 
13e 26x 

1 hr..... ...... 35.30 33.55 
1/2 hr  24.71 24.10 
1/4 hr  17.30 16.90 
5 min.  8.50 8.25 

FAIRBURY 
Jefferson County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KGMT 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 228 2145 4.00 
Great Plains Broadcasting Co., Inc., Box 425. 316-1/2 

Fifth St., Fairbury, Neb. 68352. Phone 1782. 

I. PERSONNEL 
Manager-George E. Powers. 
Sales Manager-Darrel Junker. 
Program Director-Don Trimm. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Soderlund Company. 

3. FACILITIES 
500 w. days; 1310 Ire. Non-directional. 
Operating schedule: 6:00 am-local sunset Mon thru 
Sat: 7:00 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0. 

520 
31.75 
22.35 
15.60 
7.65 

1560 312e 
25.90 23.55 
18.25 16.45 
12.75 11.75 
6.25 5.75 

1/4 hr. 
1 time  15.50 

13 times_ . 14.75 
26 times  14.00 
52 times  12.35 
104 times_. 10.85 
156 times...._ ......... _..._ ........ _.  10.00 
260 times 8 50 
312 times____ ............ -_.-- 7.75 

FALLS CITY 

5 min. 
7.50 
7.10 
6.75 
6.00 
5.25 
4.85 
4.15 
3.75 

RATES 
1 min. 
or less 

5.00 
4.75 
4.50 
4.25 
4.00 
3.75 
3.25 
3.00 

Richardson County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KTNC 
1957 

Media Code 4 228 2340 1.00 
Falls City Broadcasting Co.. Falls City, Neb. 68355. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Wm. Hardt. 
Vice-President-Zeta Hardt. 
Program Director-Eleanor Holmes. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Omaha-Soderlund Company. 

3. FACILITIES 
100 w.: 1230 ke. Non-directional. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e, 40, 4e. 5, 6e. 7e. 
Rate Protection: 10b. 11b, 12b, 13b. 14b. 
Basic Rates: 22b, 23e. 240, 24b, 26, 29e. 
Contracts: 40a, 45. 46, 48. 
Comb.: Cont. Discounts: 60b. 61a, 61e, 82e, 
Cancelltaion: 70a, 70e, 710. 73a. 
Affiliated with KBS and MBS. 

TIME RATES 
Eff Reed 10/9/68. 

6. SPOT ANNOUNCEMENTS 
Ix 10x 20x 50x 100x 

1 min  2.50 2.40 2.30 2.25 2.15 
30 sec___-__ .......... 1.75 1.65 1.55 1.50 1.40 

8. PROGRAM TIME RATES 
Ix lOx 

28.00 
18.00 
10.50 
8.00 
5.00 

1/2 hr  20.00 
1/4 hr  12.00 
10 mln..._ ...... _ ...... 9.00 
5 min__   6.00 

20x 
26.00 
17.00 
9.75 
7.50 
4.75 

50x 
24.00 
15.00 
8.00 
7.00 
4.50 

100X 
21.50 
13.00 
7.50 
8.50 
4.00 

7. PACKAGE PLANS 
(Used in one day) 

10 spots, each__ 5.40 50 spots, each__ 4.50 
21 spots. 4.80 

10. SPECIAL FEATURES 
Time signais-10-seconds, each 1.00. Sold only in 
packages of 100 or more. 

FREMONT 
Dodge County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KHUB 
1939 

• 1:1131:1 
Subscriber to the NAB Radio Code 

Media Code 4 228 2535 6.00 
KHUB. Inc., 118 E. 5th St., Fremont, Neb. 68025. 
Phone 402-721-5012. 

I. PERSONNEL 
President-H. C. Snyder. 
Vice-Pres. & Sta. Mgr.-Vern Stedry. 
Sec'y & Oper. Mgr.-F. A. Gossett. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Omaha, Lincoln-Al Larson. 

3. FACILITIES 
500 w. days; 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 5:30 am-10 pm. CST. 

4. AGENCY COMMISSION 
15/0 net charges; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 3d, 4e. 5, 6a, 7e, 8. 
Rate Protection: 10c, 11c, 12e, 13e, 14e, 15a, 16. 
Basic Rates: 20b, 21b, 21e, 214. 22e, 22b, 23a, 24b. 

25a, 28e, 28e, 29e. 
Contracts: 40e, 41, 44e. 45, 46, 47a, 48, 50, 51e. 
Comb.; Cont. Discounts: 60b, 604, 60e, 624. 
Cancellation: 70a, 70e. 70e, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Contemporary Network. 
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Fremont-K H U B-Continued 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 9/1/68-Reed 8/28/68. 

AA-6:30-9 am. 11:45 am-1 pm & 4:30-6 pm. 

7. PACKAGE PLANS 
CLASS AA 
52x 1550 260x 312x 

1 mln...._ ......   6.25 5.85 5.45 5.10 
30 sec. 4.35 4.05 3.80 3.55 

SATURATION ADVERTISING 
1 min.  4.50 4.25 4.00 3.75 
30 sec_   ... 3.05 2.85 2.65 2.50 

WEEKLY IMPACT SATURATION 
PER WK: 12 ti 24 tl 
1 min.. 4.10 3.90 
30 sec  2.75 2.55 
10 sec ID's. each 2.00. 

8. PROGRAM TIME RATES 
52x 156x 260x 312x 

5 min.. 8.00 7.50 7.00 6.50 
1/4 hr  17.50 16.80 16.10 15.40 

GRAND ISLAND (2 Am) 

624x 
4.70 
3.30 

KRGI 
1953 

American Information Network 
win 

Stuart Broadcasting Company 
Subscriber to the NAB Radio Code 

Media Code 4 228 2925 9.00 
3.50 Grand Island Broadcasting Co. Ltd., Box G. 311 
2.25 S. Locust St., Grand Island, Neb, 68801. Phone 

808-382-5420. 

STATION'S PROGRAMMING DESCRIPTION 

KROI: Programmed for general interest. 
FARM: farm director with agriculture, news, markets, 
interviews 6:10-6:20 am. Markets at 6:35 am & 
11:45 am. Weather: *US Weather Bureau local, area 

624x reports. NEWS: network, local news every hour and 
6.00 half hour, live mobile reports. 6-6:45 pm news block, 

14.70 stocks, editorials. SPORTS: 4 daily snorts shows. 
Play-by-play college and high school football, basket-
ball. etc. TALK: daily women's show, program fea-
tures. sports, hobbles, human interest, business. 
public affairs. ENTERTAINMENT: major and minor 
contests, audience participation games. promotions. 
MUSIC: general popular featuring current hits, 
middle-of-the-road. Sat night country and western 
show. Contact Representative for further details. 
Reed 1/30/68. 

I. PERSONNEL 
Executive Vice-President-Richard W. Chapin. 
General Manager-Roger Batley. 
Operations Manager-Roger Illemmer. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGavren-Gulld-
POW Radio, Inc. 

Omaha, Lincoln, Kansas City-Paul "Red" Abets. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1430 be. 

Directional-night only. 
Operating schedule: 18 hours daily. CST. 

4. AGENCY COMMISSION 
15% time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 3d. 4a, 4d, 5, 6a, 7b, 

Ra8.te Protection: 10g, 11g, 12g, 13g, 14g. 150. 
Basic Rates: 20a, 210. 21b, 21d, 22a, 22b, 23b, 24e. 

25a, 26, 27, 285, 290, 291). 33e. 
Contracts: 400. 41, 420. 42e, 43, 44a, 45, 46, 47a, 48, 

49, 51b. 
Comb.: Cont. Discounts: 60b, 60d. 61a, 61b, 620. 
Cancellation: .70a, 70e, 710. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

(.) 4 weeks. 
Affiliated with American Information Network. 
Member: Home Town Radio Group, Stuart Broadcast-

ing Company. 
TIME RATES 

No. 10 Elf 7/1/09-Rec'd 6/4/69. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-9 am, 11:45 am-1:15 pm & 4-6 
pm. 
A-All other times. 

48 ti 
3.70 
2.35 

Hall County-Map Location E-4 
Gee SRDS consumer market map and data at begin-
ning of the State. 

KMMJ 
1925 

MID 
Media Code 4 228 2730 3.00 

United Communications, Inc., Box 1847, Division at 
Cedar St., Grand Island, Neb. 68801. Phone 308-
382-2800. 

STATION'S PROGRAMMING DESCRIPTION 
KM3.17: Programmed for general interest. 
FARM: sign-on-8 am and 11:30 am-1 pm. Agri-
businessman, farm director, markets, livestock auction 
consignments, interviews, weather, news, general pop-
ular music. Entertainment and information, 8-11:30 
am and 1 pm-sign-off. Mlddle-of-the-road, current 
releases, standards, showtunes, 5 min news on hour. 
headlines on half hour. Extended news 6:45 arn, 8 
am & noon. 3 hour teen show Sat afternoon, sym-
phony orchestra Sunday afternoon. NEWS: UPI audio, 
UPI wire, correspondents throughout area. Contact 
Representative for further details. Reed 12/23/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Rex H. Lathen. 
Exec. Vice-Pres. & Com'l Mgr.-Willard Morton. 
Vice-Pres./Programs & Prod.-Lew Cole. 

2. REPRESENTATIVES 
H-R Representatives, Inc. 
Denver-Bob Ilia Co., Inc. 
Kansas City-Eugene F. Gray Co. 
Omaha, Lincoln-Al Larson. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
10.000 w. days; 750 loe. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 40, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15e. 16. 
Basic Rates: 201). 21a, 21d, 220, 22b, 23a, 23b, 24a, 

24b, 24e, 25a, 27, 28a, 28e, 29a, 29b, 30, 32b, 330. 
Contracts: 40a, 41, 42e, 43, 44b, 45, 46, 47d, 48, 49, 

50, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61b, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No, 15 Elf 1/1/69-Rec'd 12/23/68. 

AA-Mon thru Sat sign-on-9 am Ss 11:30 am-1:30 
pm. 
A-Mon thru Sat 9-11:30 am 8s 1:30 pm-sign-off: 
Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

500x 260x 156x 52x 26x lx 
1 min 16.75 17.90 19.05 20.20 21.35 22.50 
30 sec ....... 13.35 14.10 15.25 16.15 17.10 18.00 

CLASS A 
1 min._____. 13.50 14.40 15.30 16.20 17.10 18.00 
30 sec  10.80 11.50 12.25 12.95 13.70 14.40 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
ROS ECONOMY RATES 
(A only-preemptible) 

PER WK: 24 ti 18 ti 12 ti 6 ti 
1 min.  10.00 11.25 12.50 15 00 
30 sec 8.00 0.00 10.00 12.00 

TOTAL AUDIENCE PLAN 
1 MLN, PER WK: 
18 ti (9AA, 9A).... 259.50 12 ti (6AA. OA)._ 189.50 
30 sec: 80% of 1-min. Combinable. 
10 see: 50% of 1-min. Combinable. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10%. Applies to ROS Economy Package and 
TAP only. 

8. PROGRAM TIME RATES 
-AA- A 
1/4 hr ID min 5 mln 1/4 hr 10 min 5 min 

260 x  41.35 31.25 22.50 36.00 25.00 19.50 
156 ....... 49.75 37.50 26.25 42.00 30.00 22.25 
52 x..._____. 58.15 43.75 30.00 48.00 35.00 24.75 
26 x..._  66.50 50.00 33.75 54.00 40.00 27.50 
1 x  75.00 56.25 37.50 60.00 45.00 30.00 
1/2 hr, A, lx rate only._ 84.50 

10. SPECIAL FEATURES 
WEATHER, MARKETS, NEWS 

& SERVICE PROGRAMS 
1/4 hr, time plus.... 8.00 5 min, time plus........ 5.00 
10 min, time plus.... 6.50 

-AA-- A - 
PER WK: I min 30 see I min 30 see 
6 ti  15 12 13 11 
12 ti  13 11 12 10 
18 ti  12 10 11 9 

ROS 
24 per wk  10 

DISCOUNT 
52 wk-15% 

HASTINGS 
Adorns County-lisp Location E-4 

See SRDS consumer market mac, and data at begin-
ning of the State. 

(2 AM; 1 FM) 

KHAS 
1940 

r);Ari 

Subscriber to the NAB Radio Code 
Media Code 4 228 3120 6.00 

The Nebraska Broadcasting Co., Tribune Bldg.. 
Hastings, Neb, 68901. Phone 402-462-5101. 

STATION'S PROGRAMMING DESCRIPTION 
KHAS: Programmed for general interest. 
MUSIC: general popular 6 am-6:30 pm M-S. Cur-
rent hits 6:30-8 pm M-S. Country and western 8-9 
pm 1st-S. Standards 9-11 pm M-S. Weather, local, 
world, and mort news 7-7:15 am, 7:30-8 am, noon-
12:40 pm, 5:30-6 pm M-S. FARM: market reports 
6:30-6:35 am, 12:40-12:50 pm M-S. 5 min news at 
:60, 1 min news at :30. weather briefs at :15 & :45 
M-S. 2 man news staff. 1 mobile unit. SPORTS: 
180 local live high school, college, baseball, basket-
ball. football games. Live telephone and guests dis-
cussion 9:30-10:30 am M-S. Sun: religious program-
ming 8-9:30 am. 11 am-noon, 7:30-8:30 pm, classics 
5:30-7:30 pm, showtunes and standards 8:30-10 pm, 
general popular music 7 am-5:30 pm. Contact Repre-
sentative for further details. Itee'd 2/23/68. 

I. PERSONNEL 
General Manager-John W. Powell 
Director of Radio Operations-Roy Crocker. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
Regional-Soderlund Company. 

3. FACILITIES 
1.000 17. days, 250 w. nights; 1230 be. 

Non-directional. 
Operating schedule: 6 am-11 pm. CST. 

4. AGENCY COMMISSION 
15%; no cash diamant. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, Ela, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14a, 15a, 15e, 
Basic Rates; 20b, 22a, 22b, 23a, 24b, 25a, 23, 27, 

28a, 28c, 29a, 30, 33e. 
Contracts: 40a, 41, 42a, 44e, 45, 46, 47a, 43, 49, 

50, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 601, 60h, 601, 

61a. 61b, 62s. 62b, 62d. 
Cancellation: 70a. 70c, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with 14135. 
TV facilities: KILAS-TV. 

TIME RATES 
Rates effectise August 1, 1964. 
Rates received July 6, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec (.) 

1 tl 4.40 2.50 
6.15 4.20 2.40 

26 ti 5.80 4.00 2.30 
52 ti   5 45 3.80 2.20 
104 U.._ 5.10 3.60 2.10 
158 ti.   4.75 3.40 2.00 
260 ti 4 40 3.20 1.80 
312 ti. 4.05 3.03 1.60 
500 ti 3.70 2.80 1.50 
1000 3.35 2.60 1.40 

7. PACKAGE PLANS 
SHORT TERM PACKAGES 

PER DAY: 1 min 30 aec 
5 tl  
10 ti  
15 ti 
20 tt  
PER WK: 
10 ti  
15 ti 
25 ti..   
10 ti 

25.50 18.00 
44.00 32.00 
60.00 43.50 
72.00 54.00 

60.00 41.50 23.50 
84.75 58.50 33.75 

132.25 87.50 91.23 
  136.50 99.00 57.01 

189.00 139.50 76.50 
231.00 174.00 93.00 

(a) 
10.50 
18.00 
23.25 
29. 110 

(•) 15 seconds or less. 
BULLETS 
(ROS) 

10 words, 10 ti per day  15.00 

KICS 
1964 

• 
Media Code 4 228 3315 2.00 
Hastings Broadcas'ing, Inc., llar 1005. 500 E. 

St., Hastings, Ne.. 68901. Phone 463-1314 

I. PERSONNEL 
President-3'. A. Dinsdale. 
General Manager-John McMillan. 
Program Director-Brian Carr. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
500 w.: 1550 ke. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6 am-1 pm. 
For non.simuicast facilities see KICS.FM. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL RATE POLICY 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective  

Rates received January 5, 1666. 
7. PACKAGE PLANS 

1 Mll's 1..) IS, 
1-12 13-25 26-51 52 

PER WE: PER YR: wk wk sets wk 
I tl 52 ti  6.00 5.60 5.25 4.85 
2 ti 104 tt 5.65 5.25 4.85 4.50 
3 ti 156 if 5.25 4.05 4.50 4.10 
5 ti 260 ti  4.90 4.50 4.10 3.75 
6 tt 212 ti  4.50 4.10 3.75 3.35 

3.75 3.35 3.15 
30 SECONDS 

1 ti 52 ti  4.50 4.20 
2 ti 104 It  4.30 4.05 
3 ti 156 ti 4.05 8.80 
5 ti 260 ti 3.85 5.60 
6 ti 312 ti  3.60 3.35 
12 ti 624 ti________. 3.35 3.15 

SATURATION PACKAGES 
PER WIZ: I mln 30 see PER YR: 1 min 
24 ti __.  3.15 2.50 1000 tL____._ 2.25 
48 it  2.85 2.30 
06 ti. 2.50 2.15 

4.05 
3.89 
3.69 
3.35 
3.15 
2.55 

KICS-FM 
1964 

3.80 
3.60 
3.35 
3.15 
2.95 
2.75 

SO see 
2.00 

Media Code 4 228 3316 0.00 
Hastings Broadcasting, Inc., Box 1005. 510 E. 7 

St., Hastings, Neb, 68901. Phone 463-1314. 

I. PERSONNEL 
President-J. A. Dinsdale. 
General Manager-John McMillan. 
Program Director-Brian Carr. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
ERP 3.000 w.: 93.5 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 149 ft. above average terrain. 
Partial simulcast operation. Operated separately I 
pm.midnight. For simulcast facilities see KICS. 

4. AGENCY COMMISSION 
15% on time. 

S. GENERAL RATE POLICY 

TIME RATES 
Rates effective   

ltates received January 5. 1.966. 

NEBRASKA 
7. PACKAGE PLANS 

1 MINUTE 
1-12 

PER WK: PER YR: wk 
3.00 

2 tL____-..104 2.85 
3 ti._._____156 U._ 2.65 
5 ....... 2,45 
6 ti._ 312 2.25 
12 2.10 

30 SECONDS 
1 ti..52 ti. 2.25 
2 ti._____ 2.15 
3 ti  .156 ti ..... 2.05 
5 tt 260 ti. 1.95 

12 _624 ti. 1.70 

HOLDREGE 
Phelps County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

13-25 28-51 52 
wk wk wk 

2.80 2.65 2.45 
2.65 2.45 2.25 
2.45 2.25 2.05 
125 2.05 1.90 
2.05 1.99 1.70 
1.90 1.70 1.60 

9,10 2.05 1.90 
2,05 1.90 1.80 
1.90 1.80 L70 
1.80 1.70 1.60 
1.70 1.60 1.50 
1.60 1.50 1.40 

K R N Y-FM 
Licensed as a Kearney-Holdrege Station. 
See listing under Kearney, Nebraska. 

KUVR 
1956 

American Contemporary Ntwk 

Subscriber to the NAB Radio code 
Media Code 4 228 3510 8.00 
W. W. Broadcasting Co., Inc., 613 4th Ave., Hold-

rage, Neb. 68949, Phone Wyman 5-4122. 
I. PERSONNEL 
Pres. & Uen'i Mgr.-William Whitlock. 
Sta. & Sales Mgr.-Moe Milliken, 

2. REPRESENTATIVES 
Soderlund Company, 

3. FACILITIES 
500 w. days; 1380 bu. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4b, 4d, 5, 61), 7a. 
Rate Protection: 10a, 11a, 120, 13a, 140. 15a, 151), 

16. 
Basic Rates: 20b, 21a, 21b, 21d, 22s, 22b, 23e, 241% 

25e, 26. 281), 28e, 290, 
Contracts: 40a, 44b, 45, 46, 47a, 48, 49, 51a, 51b, 

51e. 
Comb.: Cont. Discounts: 60b. 60d. 601, 61e, 62d. 
Cancellation: 70a, 70e, 310, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network, 

TIME RATES 
Elf Rec'd 4/28/69. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 104x 156x 260x 3I2x 

1 min 4.70 4.50 4.35 4.25 3.80 3.65 3.40 3.10 
30 sec 4.30 4.10 3.95 3.85 3.40 3.25 3.00 2.70 

7. PACKAGE PLANS 
SATURATION RATES 

DISCOUNT: 10 ti 20 tl 
1 per day  10% 15% 
2 cameo days  15% 20% 
3 consec days or mere.............. ...... 20% 25% 
8/10 sec: 50% of applicable 1-min rate. 

All spots regardless of length combine for frequency; 
schedules do not have to run consecutively to earn 
frequency. 

KEARNEY (2 AM; 1 FM) 
Buffalo County-Map Location E-4 

See SUDS consumer market map and data at begin-
ning of the State. 

KGFW 
1927 

Mutual Broadcasting System 
Subscriber to the NAB Radio Code 

Media Code 4 228 3705 4.00 
Central Nebraska Broadcasting Co., Box 666. Platte 

Valley Bldg., Kearney, Neb. 68847. Phone 7-2131. 
STATION'S PROGRAMMING DESCRIPTION 

KGFW: MUSIC: middle-of-the-road 5:30 am-8 pm, 
rock 8 pm-12M. NEWS: emphasis on local news, 10 
telephonic newscasts from area towns weekly. Major 
newscasts 35 min 8 am, noon & 5 pm daily, special 
news reports and election coverage. Country and 
western 2 hours daily. Farm news and weather every 
half hour. 5 min news and weather on hour. News 
director, farm director. Religious programs Sun. Talk 
show 1 hour daily. Network, university, college. 
public and parochial sports broadcast in season. Live 
music shows from local clubs and talent shows weekly. 
Weekly public service programs, boy scouts, girl 
scouts, Jaycees and area school news. Contact Repre-
sentative for further details. Rec'd 1/22/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John C. Mitchell. 
Exec. Vice-Pres. & Mgr.-John A. Howard. 
Assistant Manager-Dick Yantzle, 

2. REPRESENTATIVES 
Burn-Smith Company. Inc. 
Nebraska-Soderiund Company. 

3. FACILITIES 
1,000 w.; 1340 be, Non-directIonal. 
Operating schedule: 5:30-12:05 am. CST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 
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NEBRASKA 

Kearney-K G F W-Continued 
5. GENERAL ADVERTISING See coded regulations 
General: 3a. 4d, 5, 6a, 8. 
Rate Protection: 10a, 11e. 12a, 13e, 14a. 
Basic Rates: 23e, 24b, 25e. 29a. 
Contracts: 425. 45, 46, 47e. 48. 
Comb.: Cont. Discounts: 60b, 61e. 61b, 62e. 
Cancellation: 71e. 73e. 
Affiliated with MRS. 
Member: National AgRadlo Groups. Inc. 

TIME RATES 
Eft 8/1/68-Reed 7/11/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x I56x 812x 

1 min.  6.50 6.25 5.70 5.40 4.75 4.25 
30 sec 5.00 4.50 4.00 3.75 3.30 3.00 

8. PROGRAM TIME RATES 
Ix I9x 26x 52x 1560 912x 

1 hr  42.50 41.50 40.00 39.00 38.00 37.00 
1/2 hr  25.00 24.50 24.00 23.50 22.50 21.50 
1/4 hr  20.00 19.50 19.00 18.50 17.50 18.50 
5 min.  10.00 9.70 9.40 9.10 8.50 7.10 

KRNY 
1956 

Media Code 4 228 3900 1.00 

Radio Kearney. ABC Drug Bldg.. IrearneY, 
68847. Phone 308-237-7235. 

I. PERSONNEL 
President-John Payne. 
General Manager-W. S. Abbott. 
Farm Director-Lloyd Oliver. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Omaha-Al Larson. 
South. Southwest - Busby, Finch and Woods, Inc. 

5. FACILITIES 
5.000 w. days; 1460 kc. Non-directional. 
Operating schedule: 6 am-local sunset weekdays; 
6:00 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b. 3a. 4e. 4d, 5. 6a. 8. 
Rate Protection: 10a, lla. 12e. 13a. 14a, 15b. 
Basic Rates: 20b, 21e. 250. 22a, 23a, 24b, 25a, 26, 

27. 28e. 28e. 29e. 29b. 
Contracts: 40a. 41, 42b. 42d, 44a, 44b, 51b, 51c. 
Comb.: Cont. Discounts: 60b, 60g, 601, 61c. 
Cancellation: 71a. 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective January 1, 1965. 

Rates received September 4, 1962. 
6. SPOT ANNOUNCEMENTS 

1 min. (.) 1 min. (*) 
1 time.... 7.25 5.20 156 times.. 5.25 3.10 

13 times.. 6.60 4.60 260 times.. 4.80 2.80 
26 times.. 6.35 4.35 312 times.. 4.55 2.60 
52 times.. 6.00 4.00 365 or 

104 times.. 5.60 3.60 more ti... 4.35 2.45 
(.) 30 seconds or less. 

7. PACKAGE PLANS 
ROS PACKAGES 

1 min. 30 sec. 10 sec. 
10 spots in 1 week.  4.55 3.25 2 25 
25 spots in 1 week  4.20 2.90 2.05 
50 spots in 2 weeks  3.25 2.25 1.95 

100 spots in 1 month.. 2.90 1.95 1.60 
500 spots in 1 year  2.90 1.95 1.40 

1.000 snots in 1 year or more 2.60 1.60 1.15 
8. PROGRAM TIME RATES 

1 1/2 1/4 6 
hr. hr. hr. min. 

40.00 26.20 10.90 
13 times  81.40 38.40 24.00 10.00 
26 times  55.95 35.00 21.80 9.10 
52 times  50.00 31.40 19.65 8.15 

101 times  45.00 28.20 17.45 7.25 
150 times  42.30 26.35 10.35 6.80 
260 times  39.10 24.55 15.25 8.35 
312 times  36.40 22.75 14.20 5.90 
365 or more times 33.65 20.90 11.35 5.45 

Neb. 

K RN Y-FM 
1960 

Media Code 4 228 3901 9.00 

Radio Kearney, Inc., 2101-1/2 Central, Kearney, Neb. 
68847. Phone 388-237-7235. 

I. PERSONNEL 
President-John Payne. 
General Manager-W. J. Abbott. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Omaha-Al Larson. 
South, Southwest -Busby, Finch and Woods, Inc. 

5. FACILITIES 
ERP 50,000 w. 98.9 me. 
Operating schedule: 9 ara-midnight Mon thru Sun. 
CST. 
Antenna ht.: 1,100 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
See KRNY listing for coded regulations. 

TIME RATES 

Rates effective   
Rates received July 19. 1981. 

8. PROGRAM TIME RATES 
1 hr. 

18 times  _.- 10.70 
26 times _ 9.35 
52 times._ .- 8.00 
78 7.15 

104 times_ ....... ....... 6.80 
156 times  6.35 
260 times 
312 times .. 5.35 

1/2 hr. 1/4 hr. 
6.70 4.30 
6.00 4.00 
5.55 3.55 
4.65 3.15 
4.00 3.00 
3.55 2.70 
3.15 2.40 
3.00 2.00 

KIMBALL 
Kimball County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KIMB 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 228 4095 9.00 
KIMB, Inc., Box 1006, 414 W. 2nd St.. Kimball, 
Neb. 69145. Phone 308-235-3834. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Norton E. Warner. 
Station Manager-Tom Southard. 

2. REPRESENTATIVES 
Bob Illx Co., Inc. 

3. FACILITIES 
1.000 w. days: 1260 he. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d. 5, 6a, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 
Basic Rates: 20a, 220, 22b, 23a, 24b, 25a, 26, 

28a, 29a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60b, 61a. 62b, 62e. 
Cancellation: 705. 70e, 710, 73a. 
Affiliated with KBS. 

TIME RATES 
No. 2A Rev 5/1/68-Ree'd 5/23/69. 

7. PACKAGE PLANS 
PER WK, EA: 

6 ti 12 ti 18 ti 24 01 30 ti 36 tl 
1 min.  2.70 2.60 2.50 2.40 2.30 2.20 
30 sec  2.20 2.10 2.00 1.90 1.80 1.70 
10 see__   1.60 1.50 1.40 1.30 1.20 1.10 

ANNUAL PLAN 
Contract advertisers using 156. 260, 312, 624 spots 
within 52-week period earn 18, 24, 30, 36 plan rate, 
regardless of number run within any 1 week. If con-
tract not fulfilled. schedules adjusted to rate earned 
each week. 
All spots, regardless of length, may be combined to 
earn frequency. 

8. PROGRAM TIME RATES 
PER WK, EA: 1/4 hr 10 min 5 min 
1 tL  9.00 7.00 5.00 
3 ti  8.20 6.10 4.40 
6 ti.  7.40 5.30 3.80 
13 week minimum. 

LEXINGTON 1 AM; 1 FM) 
Dawson County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KRVN 
1950 

AVERY-KNODEL, INC. 

C 
Subscriber to the NAB Radio Code 

Media Code 4 228 4290 6.00 
Nebraska Rural Radio, Inc.. 104 W. 8th St., Lex-

ington, Neb. 68850. Phone 308-324-2371. 

STATION'S PROGRAMMING DESCRIPTION 

KRVN: Programmed for farm and rural families. 
FARM: 27 hours weekly. Farm segments 6-8 am & 
11:30 am-1:30 pm. 3 farm reporters. 9 remote live-
stock and grain markets daily. Features from general 
farm organizations, farm related groups. and county 
agents. Daily agricultural college programs. Interim 
market reports throughout day. NEWS and weather: 
22 hours weekly. News and weather on hour, weather 
on half hour. SPORTS: college and high school play-
by-play. ENTERTAINMENT: general pop music 6 
am-3:30 pm. country and western 3:30 pm-sign-off. 
Women's show 9:30-11 am. AIR PERSONALITIES 
handle all segments. Contact Representative for fur-
ther details. Itec'd 8/7/67. 

I. PERSONNEL 
General Manager-Max Brown. 
Sales Manager-Gordon Bennett. 
Program Director-Jerry Bryan. 

2. REPRESENTATIVES 
Avery-Knodel. Inc 
Omaha. Lincoln-Soderlund Company. 
Denver-John L. McGuire & Co. 

9. FACILITIES 
25.000 w. days; 1010 kc. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 2b, 3e, 4a. 5, 6e. 7b. 
Rate Protection: 10b, 11b. 1213. 13b, 14b, 15b. 
Basic Rates: 20b. 21d, 22e, 22b, 23e. 24b, 25a, 27, 

28b, 28c, 29a, 30, 32e. 
Contracts: 40s, 41, 42b, 44a, 45. 40, 47e. 50. 51e. 

51b. 
Comb.; Cont. Discounts: 60b. 60e, 60f, 60h, 61a, 62d. 
Cancellation: 70e, 70e, 71a, 73a. 
Prod. Services: 80. 82. 
Member: Nebraska Rural Radio Stations. 

TIME RATES 
No. 6 Eft 6/1/66-Reed 5/25/66. 

Class A-6-8:30 am & 11:30-1:30 pm. & Sundays. 
Class B-8:31-11:29 am and 1:31-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 
1 U.._ ....... 18.00 14.00 156 ti............ 
26 ti. 17.00 13.00 260 ti-__ 
52 ti_........... 16.00 12.00 312 ti____ 

CLASS B 
1 It  14.00 11.00 156 ti 
26 ti_____ 13.00 10.00 260 ti_.... 
52 It  12.00 9.00 312 ti._...... 
10 seconds-50% of minute rate. 

7. PACKAGE PLANS 
FIXED POSITION PACKAGES 

CLASS A 
1 min 30 sec 1 min BO sec 

li ti.......___ 15.00 12.00 24 12.00 9.00 
12 ti __. 14.00 11.00 30 ti _  11.00 8.00 
18 U____ .... 13.00 10.00 

CLASS B 
6 ti _. 12.00 9.00 24 ti______ 9.00 6.00 
12 ti  11.00 9.00 30 ti____ 8.00 5.00 
18 ti  10.00 7.00 
1 minute, 30 second and 10 second announcements 
may be combined to earn higher discount rates. 
Program and announcements may be combined to 
earn larger discounts on announcements only. 

YEARI,Y PACKAGE DISCOUNTS 

26 wk-10% off above package rates. 
52 wk-15%, off above package rates. 

8. PROGRAM TIME RATES 
I HR: lx 26x 520 I56x 260x 312x 
A   100 95 90 85 80 75 
13   80 76 72 68 64 60 

1/2 hr: 65v. of hour. 10 min: 33% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

C 
K R V N-FM 

1962 

1 min 30 sec 
15.00 11.00 
14.00 10.00 
13.00 9.00 

11.00 8.00 
10.00 7.00 
9.00 6.00 

grj Fiml] 
Subseriber to the NAB Radio Code 

Media Code 4 228 4291 4.00 

Nebraska Rural Radio Association, 104 W. 8th St., 
Lexington, Neb. Phone 308-324-2371, 

I. PERSONNEL 
Gen'l & Sales Mgr.-Max Brown. 
Program Director-Jerry Bryan. 
Chief Engineer-R. J. Bliner. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

9. FACILITIES 
ER!' 46.000 w.: 93.1 mc. 
Operating schedule: 6:00 am-11:00 pm. 
Antenna ht.: 600 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulatiots 
General: la, 2a, 2b, Is, la, 5, 60, 7b. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21d. 22a, 22b, 22a, 24b, 25a, 27, 

28b, 28e, 29a, 30, 320. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47a, 50, 511, 

51b. 
Comb.; Cont. Discounts: 60b. 60e, 60f, 60h, 61e. 62d. 
Cancellation: 70e. 70e, 71a, 735. 
Prod. Services: 80. 82. 
FM Bonus: FM Is bonus to AM snonsors when simul-
casting with KR17N-AM 6:00-8:30 am. Also, news 
programs on the hour and weather programs on the 
half hour plus adjacent spots from 8:30 am-6:30 pm. 

TIME RATES 

Rates effective  • 
Rates received April 2, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

(6:30-11:00 pm only) 
1 ti  5.00 104 ti  4.00 
13 ti  4 75 156 ti  3.75 
26 ti  4 50 260 ti  3.50 
52 tl  4.25 312 ti  3.25 

8. PROGRAM TIME RATES 
(6:30-11:00 pm only) 

(.) (a) 
1 ti  14.00 104 ti  11.00 
13 ti  13.25 156 ti  10.25 
26 ti  12.50 260 tl  9.50 
52 ti  . 11.75 312 ti  8.75 

(*) 1/2 hour-3 commercials. 

LINCOLN (4 AM; 3 FM) 
Lancaster County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KECK 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 228 4350 8.00 

J-P Enterprises, Inc.. Box 6006, Lincoln, Neb. 
68506. Phone 402-489-6575. 

I. PERSONNEL 
Preqident-James C. Treat. 
General Manager-Fred L. Scott. 

3. FACILITIES 
5,000 w.; 1530 he. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; payable 10th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, 3a, 3b, 3e, 3d, 4e, 4d, 5, 6e, 711, 8. 
Rate Protection: I0a, la, 12a, 13a. 14a, I5a, 15b, 16. 
Basle Rates: 20b, 21e, 21d, 22b, 23a, 24b, 25a, 26, 

28a, 28c, 29a. 

Contracts: 40a, 44b, 46, 48, 50, 51e, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 601, 61e, 61b, 62d. 
Cancellation: 70a, 70e, 71e. 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 

Elf 3/1/68-Rec'd 2/23/68. 

7. PACKAGE PLANS 
FIXED 

(6-9 am and 4-6 pm) 
PER WK: 1 ti 6 tl 12 ti 18 ti 24 ti 
1 min. 15.00 14.00 12.75 11.75 10.75 
30 sec.  12.00 11.25 10.25 9.40 8.60 

ROS 
1 min.  12.00 11.00 10.00 9.00 8.25 
30 sec.._...........,... 9.60 8.80 8.00 7.20 6.60 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 1560 3120 

1 hr_._. ...... _ 60.00 58.00 56.00 54.00 52.00 50.00 
1/2 hr  40.00 39.00 38.00 36.50 35.00 33.00 
1/4 hr.__   25.00 24.50 24.00 23.50 23.00 22.00 
5 min.  15.00 14.75 14.50 14.25 14.0013.75 
Talent and Production charges not included. 

KFAB 
OMAHA 

City of license, Omaha. Neb. 
Considered by NBC Radio Network as their Lincoln-
Omaha outlet. 

See listing under Omaha. Neb. 

KFMQ (FM) 
1958 

cIO FIMEI 
Subscriber to the NAB Radia Code 

Media Code 4 228 4485 2.00 
KFMC). Inc., 1025 Terminal Bldg., Lincoln, Neb. 

68508. Phone 402-432-8565. 

STATION'S PROGRAMMING DESCRIPTION 
/WW1 (FM): Programmed for general interest. 
MUSIC 95%: jazz and rock 20%. Middle-of-the-
road, standards, showtunes 60%. Classical 15%. News 
5%. 6 am-8 pm film music, standards, showtunes. 
jazz. 8-10 Dm serious classical. 10 pm-1 am rock. 
News analysis 6 pm. Stock market 2:45, 6:05 & 8 
pm. M'eather 7:30 & 8:30 am. 12:30, 3, 5:30, 7:30, 
D & 10:30 pm. Programs: Sunday Bible in daily 
living 8:45-9 am. UN feature 10-10:15 am. Sym-
phony orchestra concert 7-9 pm. Public affairs dis-
cussion 9-10 pm. COMMERCIAL POLICY: maximum 
8 minutes an hour. Contact Representative for further 
details. Reed 11/14/68. 

I. PERSONNEL 
General Manager-S. L. Agnew. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 1.000 w.; 95.3 me. Stereo. 
Operating schedule: 6-1 am daily. CST. 
Antenna ht.: 125 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 2b, 3a, 4s. 4d, 5, 613. 7b. 
Rate Protection: 10a, lia. 12e. 13e. 14e, 15b, 16. 
Basic Rates: 20e. 21e, 21b, 22b, 23a, 24b, 25e, 26. 

27. 28a. 29a, 29b, 320. 
Contracts: 40a. 44e, 44b, 46. 47e. 48, 49, 51e. 51b. 
Comb.; Cont. Discounts: 60e. 60e. 60f. 601. 61c, 62d. 
Cancellation: 70e. 70e, 7113. 73e. 
Prod. Services: 80, 82, 
Member: The Groskin Group. 

TIME RATES 

Eff 7/1/69-Rec'd 6/2/69. 

6. SPOT ANNOUNCEMENTS 
lx I5x 30x 60x I25x 2500 5000 

1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
lx I5x 300 600 125x 250x 0000 

1 hr  55 52 50 48 46 44 42 
1/2 hr  41 39 37 35 33 31 29 
5 mln  23 22 21 20 19 18 17 

KFOR 
1924 

American Information Network 
GEM 

Stuart Broadcasting Company 

Subseriber to the NAB Radio Code 

Media Code 4 228 4680 8.00 

Cornbelt Broadcasting Corp., Box 391. 814 Stuart 
Bldg., Lincoln, Neb. 68501. Phone 402-432-6606. 

STATION'S PROGRAMMING DESCRIPTION 
KFOR: Programmed for general interest. 
FARM: farm director with agriculture news, markets, 
interviews 5:30-6:30 am. 12:50-1 pm. Weather: US 
Weather Bureau local, area reports. Weatherwire serv-
ice. NEWS: network and local news every hour, live 
mobile unit reports 6-7 pm news block. Dally edi-
torial, stocks. SPORTS: play-by-play college, high 
school football, basketball, etc. 4 sports shows daily. 
AIR PERSONALITIES: 2 voice mornIng show. 
Women's show discussions, fashions, current and com-
munity events. TALK: program features sports, hob-
bles, human interest, business. ENTERTAINMENT: 
major and minor contests, audience participation 
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Lincoln-K F 0 R-Continued 
games. MUSIC: general popular featuring current 
hits, middle-of-the-road. Country and western show, 
10-12 pm Sat night. Contact Representative for fur-
ther details. Recd 2/23/68. 

I. PERSONNEL 

Exec. Vice-Pres.-Richard W. Chapin. 
General Manager-Roger T. Larson. 
Operations Manager-Albert K. Mangum. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGavren-Guild-
POW Radio, Inc. 

Omaha, Lincoln, Kansas City-Paul "Red" Abets. 
Mountain States-Bob Rix Co., Inc. 

3. FACILITIES 

1,000 w. days, 250 w. nights; 1240 kc. 
Non-directional. 

Operating schedule: 15:30 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 2b, 3e, 3b, 3e, 3d, 4a, 4d, 5, 6e. 

7b, 8. 
Rate Protection: 10g, 11g. 12g, 13g. 146, I5g. 
Basic Rates: 20a, 21a, 21b, 21d. 22a, 22b, 23b, 24e. 

25a, 26, 27, 28a. 29a, 29b, 33b. 
Contracts; 40a, 41, 42a, 42e, 43, 44a, 45, 46, 47a, 48. 

49. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 61a, 61b, 62a. 
Cancellation: •70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

(•) 4 weeks. 
Affiliated with American Information Network. 
Member: Dome Town Radio Croup, Stuart Broadcast-
ing Company. 

TIME RATES 

No. 12 Eff 7/1/69-Itec'd 6/4/69. 
AA-Mon thru Sat 6-10 am, 11:45 am-1:15 Dm & 
4-7 pm. 
A-Mon tara Sat 10-11:45 am & 1:15-4 pm; Sun 6 
am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA-- A - - B - 
I min 30 see 1 min 90 see 1 min 30 see 

6 ti  15 12 14 11 10 8 
12 ti  14 11 13 10 9 7 
18 ti  13 10 12 9 8 6 
24 ti  11 8 7 5 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(1/3AA, 1/3A, 1/3B) 
18 ti  10 30 ti  9 

KLIN 
1947 

American Entertainment Ntwk. 

ti me sales inc. 

Subseriber to the NAB Radio Code 

Media Code 4 228 4875 4.00 
Shurtleff-Schorr Broadcasting Corp., 400 S. 13th St., 

Lincoln. Neb. 68508. Phone 402-475-4567, 

STATION'S PROGRAMMING DESCRIPTION 

BUN: Programmed for adults sign-on-sign-off. 
NEWS: 6:45-7 am. Local news on hour, 5 min net-
work news at :30. 2 news wagons, broadcast lines to 
statehouse. Weather: official local weather all news-
casts and on quarter hour. Teletype and weather 
bureau line. SPORTS: local emphasis. Play-by-play 
university and high school games. Daily sportscast with 
radio-TV sports director 7:30-7:35 am, 8-8:05 am, 
5:05-5:15 pm. TALK: daily program open-end tele-
phone discussion 6:35-7:30 pm. Women's shows: 10-
10:30 am & 1:05-1:10 pm. Alit PERSONALITIES 
all programs. Commercials: special remote broadcasts 
available. Contact Representative for further details. 
Reed 1/29/69. 

I. PERSONNEL 

General Manager-Marc Howard. 
Production Director-Dave Geler. 
News Director-Randy Krumland. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 
Non- directional. 

Operating schedule: 5:30-1 am. CST. 
Partial simulcast operation. Simulcast 520-9 am. For 
non-simulcast facilities see KLIN-FM. 

4. AGENCY COMMISSION 
15/0 net time only; rendered monthly. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, la, 3b, 4a, 4d, 5, (la, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b. 
Basie Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 

28a. 29a. 
Contracts: 40a, 42b, 45, 47a, 48. 
Comb.: Cont. Discounts: 60b, 60k, 61b, 61e, fin. 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 

Rates effective December 15. 1985. (Card No. 11.) 
Card received January 26, 1966, 

Class AA-6:30-9:00 am. 
Class A-All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

-Class AA- -Class A-
1 min 30 sec 10 sec 1 min 30 sec 10 sec 

624 Li  5.90 4.90 4.05 4.150 3.50 2.70 
312 ti..._.._  6.15 5.10 4.10 4.80 3.75 2.75 
260 ti  6.45 5.25 4.25 5.05 3.90 2.85 
156 ti....... 6.70 5.45 4.35 5.35 4.05 2.95 
52   7.25 5.85 4.50 5.85 4.50 3.10 
26 ti______ 8.25 6.80 4.60 7.25 5.60 3.25 

7. PACKAGE PLANS-
ROS SATURATION PLANS 
 1 min - - 30 sec 
12 ti 25 ti 50 ti 12 ti 25 ti 50 ti 

Per wk.  56.55 113.45 222.30 40.50 81.45 159.10 

10. SPECIAL FEATURES 
NEWSCASTS AND SPORTSCAST 

-Class AA- - Class A - 
1/4 hr 10 min 5 min 1/4 hr 10 min 5 min 

312 ti  15.00 11.00 7.00 13.00 10.00 6.00 
260 tl 17.00 12.00 7.50 15.00 11.00 6.50 
156 ti....._. 19.00 13.00 8.50 17.00 11.50 7.00 
52 ti___ 21.00 15.00 9.50 19.00 13.50 8.00 
26 U._   24.00 16.00 11.50 22.00 14.50 10.00 

K L I N-FM 
1968 

Media Code 4 228 4876 2.00 

Shurtleff-Schorr Broadcasting Corp.. 400 S. 13th St.. 
Lincoln, Neb. 68508. Phone 402-475-4567. 

I. PERSONNEL 
General Manager-Marc Howard. 
Production Director-Dave Geier. 
News Director-Randy Krumland. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

S. FACILITIES 
ERP 100.000 w.; 107.3 me. Stereo. 
Operating schedule: 5:30-1 am. CST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately 9-
I am. For simulcast facilities see KLIN. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See KLIN listing for coded regulations. 

TIME RATES 
No. 1 Eff 9/1/68-11ec'd 11/29/68. 

O. SPOT ANNOUNCEMENTS 
lx 10x 25x 100x 250x 500x 1000x 

1 min.  10 9 8 6 5 4 3 
30 see  9 8 7 5 4 3 2 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: 10 ti 20 ti 50 tl 
1 min_  33 63 142 
30 sec.  23 43 92 
To be used within 7 days. 

8. PROGRAM TIME RATES 
lx 10x 25x 100x 250x 500x 1000x 

1 hr  75.00 68.00 61.00 47.00 40.00 33.00 26.00 
1/2 hr  53.00 48.00 43.00 33.00 28.00 23.00 18.00 
1/4 hr  3100 28.00 25.00 19.00 16.00 13.00 10.00 
5 min  14.50 13.00 11.50 8.50 7.00 5.50 4.00 

KLMS 
194s 

Media Cede 4 228 5070 1.00 
Lincoln Broadcasting Co., Box 1804, Lincoln, Neb. 

68501. Phone 402-489-3855. 

I. PERSONNEL 
Comel & Sta. Mgr.-Harvey Swenson. 
Program Director-Lee Thomas. 
Operations Director-Ken Berg. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Omaha-Soderlund Company. 
St. Louis, Kansas City-Eugene F. Gray Co. 
South, Southwest-Busby, Finch and Woods, Inc. 

S. FACILITIES 
1.000 w.; 1480 kc. Directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b, 4e, 5, tia, 7a. 
Rate Protection: lia, 12a, 13a, 14a, 15a, 15b, 18. 
Basle Rates: 20b, 21b, 22e, 22b, 23b, 24a, 24e. 25a, 

26, 27, 28a, 29a, 33e. 
Contracts: 40e, 41, 42d, 44a, 46, 47a, 49, 51b. 
Comb.; Cont. Discounts: 60d. 60e, 60f, 601, 61a, 62b. 
Cancellation: 70b, 70d, 71e, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS. 

TIME RATES 
No. 7 Elf 1/1/69-Rec'd 1/29/69. 

AA-Mon Ulm Sat 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 tl 6 ti 12 ti 18 ti 24 tl 
1 min. ...... _...._  10.00 9.50 9.00 8.50 8.00 
30 sec....._ ....... 8.00 7.50 7.00 6.50 6.00 

CLASS A 
I min. 8.00 7.50 7.00 6.50 6.00 
30 sec._ ........ __.._ 6.50 6.00 5.50 5.00 4.50 
10 sec: 50% of applicable 1-min. 
All spots regardless of length may combine for fre-
quency discounts. 

DISCOUNTS 
26 wk-5% 52 consec wk-10% 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: 5 min 10 min 
1 ti  . 15.00 23.00 
7 days  ._ . ...... 9.50 11.00 
5-minute Newscasts include-  ..a 1-minute and a 30-
second spot. 
10-minute Newscasts include a 2-minute and a 30-
second spot. 

KWHG (FM) 
1965 

Media Code 4 228 5460 4.00 
Capitol Broadcasting, Inc., 443 S. 13th St., Lineoln, 
Neb. 68508. Phone 402-477-1333. 

I. PERSONNEL 
President-James E. Ramas. 
Station Manager-Barton Lewis. 

3. FACILITIES 
ERP 25,000 w.; 102.7 mc. Stereo. 
Operating schedule: 6:00 ans -midnight Sun tbru 
mura; 6:00-2:00 am Fri and Sat. CST. 
Antenna ht.: 125 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded revile/ Ions 
General: la, Sa. 45, 4d, 5, 6a, 7b. 
Basic Rates: 20b, 21b, 23a, 24b, 29a. 
Contracts: 40a, 44a. 
Comb.; Cont. Discounts: 60b, 60e. 
Cancellation: 70a. 70e, 71a. 
Prod. Services: 82. 
Affiliated with American FM Network. 

TIME RATES 

Rates effective June 1, 1985. 
Rates received September 7, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 sec 

1-250 it  6.50 6.01 5.50 
251-500 ti  5.75 5.25 4.75 
501 or more ti  5.00 4.51) 4.00 

8. PROGRAM TIME RATES 
1 Fr 1/2 hr 

27 or more ti  40. 30. 

wow 
OMAHA 

City of license, Omaha, Neb. 

Considered by CBS Radio Network as their Lincoln-
Omaha outlet. 

See listing under Omaha. Nebraska. 

McCOOK (2 AM) 
Red Willow County-Map Location D-4 

See SUDS consumer market map and data at begin-
ning of the State. 

KBRL 
1947 

Mutual Network 

Subscriber to the NAB Radio Coda 
Media Code 4 228 5655 9.00 
The McCook Broadcasting Co.. Box 371. 320-1/2 Nor-

ris Ave., McCook, Neb. 69001. Phone 345-2400. 

STATION'S PROGRAMMING DESCRIPTION 
KBRL: Programmed for general interest. 
NEWS: 5 min every 30 min, news staff. 6-7 am 
farm news and weather reports. 7 am-noon munie for 
housewife, hints, quips, day-to-day topics, etc. Noon-
1 pm local and area news, live market reparta from 
major markets (cattle, hogs, sheep and grain). 1-2 
pm country and western music. 2-6 pm topics and 
music for afternoon. 6 pm-sign-off programmed for 
teenager. Contact Representative for further details. 
Rec'd 7/26/67. 

I. PERSONNEL 
President -LeRoy W. Lenwell. 

2. REPRESENTATIVES 

Gill-Perna. Inc. 
Omaha, Lincoln-Al Larson. 
Mountain States-Bob Rix Co., Inc. 

3. FACILITIES 
5.000 w; 1300 kg. Directional. 
Operating schedule: 6:00 am-local sunset weekdays; 
8:00 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 

15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See ended relulations 
General: la, 2a, 35, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia. 12a, 13a, 14e, 15%, 15b. 
Basic Rates: 21b, 23a, 24b, 25a, 26, 29a. 
Contracts: 40a, 44a, 45, 46. 470, 51a, 51b. 
Comb.; Cont. Discounts: 606, 61a. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 81, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective November 1, 1947. (Card No. 2.) 

Rev. (Pkg.) rates received September 4, 1964. 

6. SPOT ANNOUNCEMENTS 
la) 

1 ti  1%00 
13 ti 4.75 
26 ti 4.50 
52 ti  
78 ti  
158 ti  
312. ti  
500 ti  

4.25 
. 4.00 
3.75 
S.50 
3.2. 

1.000 Li 1.00 
(") One minute spot announcements. 
(t) 20 second station breaks. 

7. PACKAGE PLANS 
PER WK: 1 min 30 sec 
10 ti. 4.00 2.70 
15 ti  3.75 2.55 
20 U._   3.50 2.30 

(t) 
3.36 
3.15 
3.00 
2.85 
2.70 
2.55 
2.30 
2.15 
2.00 

1 min SO sec 
25 ti_______ 3.25 2.15 
30 U______ 3.00 2.00 

NEBRASKA 

8. PROGRAM TIME RATES 
1 13 26 52 78 156 312 
ti. ti. ti. ti. ti. ti. ti. 

1/2 hr....-. 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/4 hr  20.00 19.00 18.00 17.00 16.00 15.00 14.00 
10 mtn.  17.00 16.50 15.75 14.75 14.00 13.00 12.00 
5 min  10.00 9.50 9.00 8.50 8.00 7.50 7.00 

KICX 
1961 

Subscriber to the NAB Radio Code 

Media Code 4 228 5850 6.00 
Semeco Broadcasting Corp., Box 333, Norris Ave., 
McCook. Neb. 69001. Phone 345-5400. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-W. O. Carrick. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Omaha-Soderlund Company, 

S. FACILITIES 
1,000 w. days; 1360 itc. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, Sa, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 12a, 13e, 14a, 15b, 16. 
Basic Rates: 20b, 21a, 21b. 22a, 23a, 24b, 25a, 26, 

28b, 18e. 29a, 29b, 30, 33a, 
Contracts: 40a, 41, 42a, 42e, 44a, 45, 46, 47e. 49, 

50, Ma, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 61a, 62e. 
Cancellation: 7013, 70d, 71a, 72, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with ABC Network Program Service Plan. 

TIME RATES 
Elf 9/1/61-Reed 9/18/61. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
5.00 156 X.  ..... _ 3.50 

13 x. _  4.75 260 x____________ 3.25 
26 x____ ......... ..... 4.50 312 x_________ 5.00 
52 x 4.25 624 x. 2.75 
104 x  4.00 936 2.25 

NEBRASKA CITY 
Otee County-Map Location G-4 

See SUDS consumer market map and data at begin-
ning of the State. 

KNCY 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 228 6045 2.00 
KNCY Radio Corporation, 123 N. 8th, Nebraska City. 

Neb. 68410. Phone 402-873-3348. 
STATION'S PROGRAMMING DESCRIPTION 

KNCY: Programmed for general interest. 
MUSIC: middle-of-the-road. Each selection chosen 
to suit the mood and time of day. NEWS: local and 
area news broadcast once each hour at 15 min past 
hour 6:15 am-sign-off. 15 min local newscasts at 
7:15 am, 8:15 am, 12:15 pm & 5:15 pm. Local news 
director, mobile news cruiser, additional reporters 
employed In neighboring counties. Local grain market 
reports daily 6:55 am, 9:55 am & 12:05 pm. Tele-
phone call-in program daily 10-10:30 am. Country 
and western spotlight-1 selection each hour. 60 sec-
ond announcements of local and area events 10 times 
daily. Contact Representative for further details. 
Reed 12/27/68. 

I. PERSONNEL 
Vice-Pres., Gen'l & Com'l Mgr.-Bob Clark. 
Operations Manager-Russell Seals. 

2. REPRESENTATIVES 
Omaha, Lincoln-Soderlund Company. 

3. FACILITIES 
500 w.; 1600 kc. 
Operating schedule: 6 am-local sunset. CST. 

4. 1A5/G0E.NCY COMMISSION 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, la. 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10c, 11c. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 415, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 82b. 
Cancellation; 70a, 70e, 70e, 735, 

TIME RATES 
Eft' 4/1/68-Ree'd 3/25/68. 

6. SPOT ANNOUNCEMENTS 
(to be used longer than 1 month) 

1 min 30 see I Min 50 see 
1 ..... 3.90 2.95 156 x.......____ 2.70 2.05 
13 ......... 3.50 2.65 208 x................ 2.50 1.90 
26 x________ 3.20 2.40 260 x____-____ 2.40 1.80 
39 x 3.10 2.35 312 2.30 1.75 
52 2.90 2.20 365 2.20 1.65 
104 x_ 2.80 2.10 520 x  . 2.00 1.50 

7. PACKAGE PLANS 
ROS 

(to be used within 1 week) 
PER WK, 
EA: 5 ti 10 ti 20'II 30 ti 40 ti 50 ti 
10 sec  1.65 1.45 1.30 1.25 1.15 1.10 
30 sec  2.50 2.20 1.95 1.90 1.75 1.65 
1 min.  3.30 2.90 2.60 2.50 2.30 2.20 

(to be used within 1 month) 
PER MO. 
EA: 13 ti 26 ti 52 ti 78 ti 104 tl 130 ti 
10 sec__ ....... 1.65 1.45 1.30 1.25 1.15 1.10 
30 sec  2.50 2.20 1.95 1.90 1.75 1.65 
1 min  3.30 2.90 2.60 2.50 2.30 2.20 
If the volume of programs or spots specified above 
is not used within the respective annual, monthly or 
weekly time periods advertiser will be back-billed 
to the applicable earned rate. 
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NEBRASKA 

NORFOLK 
Madison County-Map Location F-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WJAG 
1822 

CEO 
Subscriber to the NAB Radio Code 

Media Code 4 228 6240 9.00 
WJAG, Inc.. Box 892, Norfolk, Neb, 68701. Phone 

402-371-2432. 
STATION'S PROGRAMMING DESCRIPTION 

WJAG: l'rogrammed for adults. 
FARM: 6-9 am, 11:30 am-1:30 pm. Farm director 
and assistant produce 22-25 hours of farm program-
ming weekly. 23 direct livestock and grain market 
broadcasts weekly. Current livestock, grain, and poul-
try markets broadcast throughout day. 11:30 am-1:30 
put poultry news, livestock and grain markets. Direct 
weather bureau broadcasts 3 times daily, news and 
farm meeting announcements. NEWS: on hour. 50 
stringers. Emphasis on local and regional news. 
Mobile unit. MUSIC: middle-of-the-road, general 
popular music, showtunes, separate country and west-
ern and old time segments. SPORTS: reports twice 
daily. University football. Contact Representative 
for further detalla. Itec'd 10/27/67. 

I. PERSONNEL 
'Vice-Fies. á Gen'l Mgr.-Bob Thomas. 
Met Mgr. á Sales Mgr.-Hollis Francis. 
Farm Director-Gene Williams. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGarren-Guild-
POW Radio. Inc. 

Kansas City, Omaha, Lincoln-Paul AbeIs, 
Mountain States-Bob Mix Co., Inc. 

3. FACILITIES 
1.000 w. days; 780 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a, 4d, 5, 65, 7b. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 16. 
Basic Rates: 20b, 21a, 22b, 23a, 24s, 24e, 25e, 28a, 

29a, 33b. 
Contracts: 40a. 41, 45, 46, 47a. 49, 50, 51b. 
Comb.; Cont. Discounts: 60f. 61a. 61b, 62d. 
Cancellation: 700. 70e. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Beef Empire Stations; Home Town Radio 
Group. 

TIME RATES 
Elf 7/1/69-Reed 6/23/69. 

AA-Mon thru Sat sign-on-9 am, 11:30 am-1:30 pm 
& 4-7 pm. Fixed position or within hour segment. 
Farm rotation plan-6-9 am, 11:30 am-1:30 pm & 
4-7 pm. To be rotated at station's discretion. 
A-9-11:30 am & 1:30-4 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK, EA: I ti 6 ti 12 ti 18 ti 24 ti 
1 wk  16.00 15.75 15.50 15.25 15.00 
13 wk  15.50 15.25 15.00 14.75 14.50 
26 wk  15.03 14.75 14.50 14.25 14.00 
52 wk.  14.50 14.25 14.00 13.75 13.50 

20/30 SECONDS 
1 wk  13.80 13.60 13.40 13.20 13.00 
13 wk  13.40 13.20 13.00 12.80 12.60 
26 wk  13.00 12.80 12.60 12.40 12.20 
52 wk  12.60 12.40 12.20 12.00 11.80 

FARM ROTATION PLAN 
1 MINUTE 

1 wk  14.00 13.75 13.50 13.25 13.00 
13 wk.  13.50 13.25 13.00 12.75 12.50 
26 ult.  13.00 12.75 12.50 12.25 12.00 
52 wk.  12.50 12.25 12.00 11.75 11.50 

20/30 SECONDS 
I wk  11.80 11.60 11.40 11.20 11.00 
13 wk  11.40 11.20 11.00 10.80 10.60 
26 wk   11.00 10.80 10.60 10.40 10.20 
52 wk.  10.60 10.40 10.20 10.00 9.80 

CLASS A 
1 MINUTE 

1 wk.......... ..... _....   12.75 12.50 12.25 12.00 11.75 
13 wk.  12.25 12.00 11.75 11.50 11.25 
26 mIe  11.75 11.50 11.25 11.00 10.75 
52 wk.  11.25 11.00 10.75 10.50 10.25 

20/30 SECONDS 
1 wk  10.80 10.60 10.40 10.20 10.00 
13 wk.  10.40 10.20 10.00 9.80 9.60 
26 wk  10.00 9.80 9.60 9.40 9.20 
52 wit  9.60 9.40 9.20 9.00 8.80 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
CLASS AA 

lx 20e 52x I04x 
5 min.  28 27 25 24 
10 min.  35 33 32 30 
1/4 hr  49 47 44 42 
1/2 hr.__ 84 80 76 71 
1 hr..._   140 133 126 119 

I56x 260x 
22 21 
28 26 
39 37 
67 63 

112 105 

312x 
20 
24 
34 
59 
98 

lx 
5 min  22 
10 min  28 
1/4 hr  39 
1/2 hr__ 66 
hoc__   110 

CLASS A 
26e 52e I04x 
21 20 19 
27 25 24 
38 35 33 
63 59 56 
105 99 94 

156e 260e 3120 
18 17 15 
22 21 20 
31 29 27 
53 50 44 
88 83 77 

NORTH PLATTE (2 AM) 
Lincoln County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KNOP 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 228 6435 5.00 
North Platte Television, Inc., Box 248, 414 N. Dewey, 

North Platte, Neb. 69101. Phone 308-532-1120. 

I. PERSONNEL 
President-Richard F. Shively. 
General Manager-Harry D. Peck. 
Station Manager-Darrell E. Baade. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Regional-Soderlund Company. 
South, Southwest-Mario Messina Company. 

3. FACILITIES 
1,000 w. days. 500 w. nights; 1410 kg. 

Directional night only. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a. 40, 4d, 5. 6. 7b, 8. 
Rato Protection: 10a, Ila, 12a, 13a, 14a, 15a, 15b, 

16. 
Basle Rates: 20b, 21a. 21d, 22a, 22b, 23a, 24b, 25a, 

26, 28a, 28c, 29a. 30, 32b. 
Contracts: 405. 41, 42a, 42e, 43, 44a, 44b, 45, 46, 

47a, 48, 49, 50, 51a, 51c. 
Comb.; Cont. Diacounts: 60b, 60d, 60e, 60f, 601, 61a. 

61b, 62b. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 2/1/66-11ec'd 2/22/66. 

Class AA-7:00-9:00 am and 11:45 am-1:15 pm. 
Class A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 see I mln 30 see 
624 z  3.90 2.75 104 x______ 4.85 3.40 
312 x  4.15 2.90 52 x_______ 5.05 3.55 
260 a  4.35 3.05 26 a............., 5.30 3.70 
116 x  4.60 3.20 1 x........---- 5.50 3.85 - 

CLASS A 
624 x  3.00 1.95 104 x 3 90 2.75 
312 x  3.20 2.20 52 4.15 2.95 
260 a  3.45 2.40 26 x____-_-__ 4.35 3.10 
156 x  3.70 2.60 1 X................._ 4.60 3.20 
10-second ID's-1.50 each. 

8. PROGRAM TIME RATES 
5 min 1/4 hr 5 min 1/4 hr 

624 ti._   6.60 11.05 5.20 8.65 
5.45 8.90 

260 ti ........... ______._-_ 7.50 12.15 5.75 9.50 
156 ti   _ 7.80 12.50 6.35 9.80 
104 ti ..... _ ........ ____-____ 8.30 13.55 6.60 10.65 
52 ti._ 8.90 14.30 6.90 11.20 
26 ti ...... ___-__._._ 9.20 15.00 7.20 11.80 
1 ti  9.80 16.10 7.75 12.65 

10. SPECIAL FEATURES 
Newscasts: 5 minutes at :30. 

1. 

KODY 
1930 

NBC Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 228 6630 1.00 
RODS Radio, Inc., Box 1085, 308 W. 4th St., North 

Platte. Neb. 69101. Phone 308-532-3344. 
I. PERSONNEL 
President-Robert Lau. 
General Manager-Joseph di Natale. 

2. REPRESENTATIVES 
Hometown Radio GrP.- McGavren-Cluild--
POW Radio. Inc. 

Kansas City, Omaha, Lincoln-Paul Abels. 
Mountain States-Bob Hie Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non-directional. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 106. 116, 126. 136, 146, 13b. 
Basic Rates: 20b, 210. 22b, 235, 24e. 25c, 27, 280. 

29a, Sib. 
Contracts: 400. 41, 45, 46, 47a, 49, 50, 51b. 
Comb.; Cont. Discounts: 600. 60f, 601, 61a, 62d. 
Cancellation: •70a, •70c, 710, 72, 73b. 
Prod. Services: 80, 82. 

(.) 4 weeks. 
Affiliated with NBC. 
Member: Home Town Radio Group. 

TIME RATES 
Eft 7/1/69-Rec'd 6/4/69. 

6. SPOT ANNOUNCEMENTS 
AA-6-9 am, 11:45 am-1:15 pm & 4-6 um. 
A-All other times. 

-AA- A - 
PER WK: 1 min 30 see I min 30 see 
6 ti  12 10 11 9 
12 ti ____.____ ........ ........ 11 9 10 8 
18 ti_______ ................. ...... 10 8 9 7 
24 U.  9 7 8 6 
10 sec: 50% of 1-min. 

DISCOUNT 
52 wk-15%. 

OGALLALA 
Keith County-Map Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KOGA 
1954 

C 
Subscriber to the NAB Radio Code 

Media Code 4 228 6825 7.00 
()salads Broadcasting Corp., Box 509, 111 W. 4th 

St., Ogallala, Neb. 69153. Phone 308-284-3633. 

I. PERSONNEL 
General Manager-Ray H. Lockhart. 
Program Director-Bob James. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
500 w. days; 930 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, is. 40, 4d, 5, 60. 7b, 8. 
Rate Protection: 10a, 11a, 13a, 140. 15a, 15b. 
Basle Rates; 20a, 21a, 21b, 22s. 23a, 24b, 25a, 26. 

28b, 28c, 29a, 30, 33a. 
Contracts: 40a, 41, 42a, 42e, 43, 44a, 45, 46, 47e. 48, 

49, 50, 51a, 51c. 
Comb.; Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Rates effective July 1, 1962. (Card No. 5.) 

Rates received August 3, 1962. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 time_________ 7.00 52 times- 5.50 

13 times..._.___ ..... 6.50 104 times____.-- 5.00 
26 times__ ..... ..... 6.00 156 times__..-..-- 4.50 
1-time rate applies to all announcements in noon hour. 
30 seconds-1/2 of 1-minute rate plus 50%. 

OMAHA (7 AM; 5 FM) 
(including Council Bluffs, Iowa) 
Omaha. Douglas County, Neb.-Map location G-3 
Council Bluffs, Pottawattomie County, la.-Map 
location 0-3 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heeding. This Is not to imply 
that all of the stations provide equal coverage of the 
entire area or cities involved. It is part of the time 
buying function to determine extent of individual 
station coverage, audience delivered. etc., within the 
area. 

KBON 
1942 

OMAHA 

Fi' A I r3 
Media Code 4 228 7020 4.00 
Division of Blaustein Industries, Inc., 511 S. 17th 

St.. Omaha. Neb. 68102. Phone 402-342-8282. 
STATION'S PROGRAMMING DESCRIPTION 

KBON: Programmed for general interest. 
5:30-6 am [arm news, markets and weather. 6-9:15 
am news and information, air personalities, weather, 
sports, news, culture. 9:15-9:55 am, want ads of air. 
10 am-noon personality homemaker show, cooking, 

D I 0 

90 

NEWS: 11 hours every day 

SPORTS: Kansas City Royals and Omaha Royals 
Baseball; Cornhusker Football and Mustang 
Football; Creighton Basketball 

TALK: Our phones turn you on. 

Designed to "face the music" in Omaha, •Nebr. 
402-342-8282 511 South 17th Street  1 

guests, telephone conversation, news 10 min at :55. 
Noon-1:15 pm all news, sports, weather. 1:15-4 pm 
telephone conversation, guests, news 20 min at :55. 
4-7:15 pm news, markets, sports, commentary network 
and local. 7-8 pm listener phone-in sports show, 
guests. 8-12M live sports broadcasts or listener phone-
in snorts show, guests. 12M-5:30 am music. jazz & 
big band. 5 man news department. 3 mobile units. 
SPORTS: pro baseball, pro and college football and 
basketball, thoroughbred racing. Contact Representa-
tive for further details. Rec'd 1/10/69. 

I. PERSONNEL 
General Manager-Frank Scott. 
Sales Manager-Donald Perazzo. 
News & Operations Mgr.-Bryce Brasel. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

8. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 
Non-Directional. 

Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net time charges; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21d, 22b, 23a, 25c, 27, 28a, 28e. 

29a, 32a, 33a. 
Contracts: 40a, 41, 42a, 42e, 43, 45, 46, 47b, 48, 49, 

50. 51e. 
Comb.: Cont. Discounts: 60a, 60g, 601, 61a. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 3/1/68-Rec'd 2/28/68. 
AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 Pm; Sun 6 am-7 
B-Dally 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: I wk 6 wk 
1 IL  15.00 14.00 
6 lL  14.00 13.00 
12 tL----______ 13.25 12.25 
24+   12.75 11.75 

30 SECONDS 
1 tL ........ _...-.._   12.00 11.20 
6 IL  11.20 10.40 
12 ti  10.60 9.80 
24+   10.20 9.40 

CLASS A 
1 MINUTE 

1 IL  12.00 11.00 10.25 9.75 
6 to  11.00 10.00 9.25 8.75 
12 U.  10.25 9.25 8.50 8.00 
24+   9.75 8.75 8.00 7.50 

30 SECONDS 
1 IL  9.60 8.80 8.20 7.80 
6 U.  8.80 8.00 7.40 7.00 
12 tL....... ............ __ 8.20 7.40 6.80 6.40 
24+   7.80 7.00 6.40 6.00 

CLASS B 
1 MINUTE 
8.00 7.00 6.25 
7.50 6.50 6.00 

30 SECONDS 
1 ti  6.40 5.60 5.00 4.60 4.20 
6 ti  6.00 5.20 4.80 4.40 4.00 
10 sec, when available: 50% of applicable 1-min. 
Fixed position or specific programs: AA rate. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS-BTA 

6 am-midnight 
PER WK: 7 ti 1441 21.ti 40 ti 
1 min  9.00 8.00 7.00 6.00 
30 sec  7.20 6.40 5.60 4.80 
PER MO: 50 tl 75 tl 100 01 150 ti 
1 min.   8.00 7.00 6.00 5.50 
30 Sor  6.40 5.60 4.80 4.40 
PER YR: 250x 500x 1000x 
1 min. .......... ____ ....... _.__ _.... ..... 7.00 6.00 5.50 
30 sec    5.60 4.80 4.40 
Weekend, Fri 3 pm-Sun midnight: 10 ti 20 ti 30 ti 
1 min. - 6.00 5.50 5.00 
30 sec  4.80 4.40 4.00 
10 sec, when available: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
(When available) 
CLASS AA 
1 hr 25 min 1/4 hr 10 min 5 mln 

1 x  135 90 48 35 24 
26 x  128 86 45 33 23 
52+   118 82 42 31 22 

CLASS A 
1 x  115 80 41 30 21 
26 x _____ 110 76 39 28 20 
52+ _  105 72 37 27 19 

CLASS B 
1 x  100 70 36 26 18 
26 x  95 65 34 24 16 
52+   90 60 32 22 14 
Fixed position or specific programs: AA rate. 

(Omaha continued on next page) 

I IL  
6 IL  

13 wk 
13.25 
12.25 
11.50 
11.00 

10.60 
9.80 
9.20 
8.80 

26 wk 
12.75 
11.75 
11.00 
10.50 

10.20 
9.40 
8.80 
8.40 

52+ 
12.25 
11.25 
10.50 
10 00 

9.94 
9.5,4 
8. 0.à 
8.04 

9.25 
8.25 
7.50 
7.00 

7.40 
6.60 
6.00 
5.60 

5.75 5.25 
5.50 5.00 

YOU'RE NOT DOING 
YOUR FRIEND A FAVOR 

... by passing along outdated copies 
of SRDS catalogs! You may be 
jeopardizing his job and your friend-
ship. He can incur costly mistakes by 
preparing lists, estimates, etc., on the 
basis of data that no longer apply. 
Use only current copies of SRDS 
catalogs. Pass along only current 
copies. 003A-2/ 
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Omaha-Continued 

KFAB 
1924 

OMAHA 

NBC Radio Network 
• MGM 

Subscriber to the NAB Radio Code 
Media Code 4 228 7215 0.00 
KFAB Broadcasting Co.. 5010 Underwood Ave., Omaha. 
Neb. 68132. Phone 402-556-8000. TWX OM 84. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Lye11 Bremser. 
Station Manager-Ken Headrick. 
General Sales Manager-E, R. Morrison. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
50.000 w; 1110 he. Directional-nighttime only. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15/0 time, talent and service; due when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 3e. 3d. 4a, 4d, 5. On. 7b, 8. 
Rate Protection: 10d, 11d. 12d, 13d, 14d. .15e. 
Basic Rates: 20a, 22a, 23a, 24a, 24e, 25a, 26, 2813. 

32b. 
Contracts: 40c, 420, 43. 45, 46. 47a. 
Comb.: Cont. Discounts: 60e. 60g, 601, 61a. 
Cancellation: 70a, 70e, 71e, 73a. 
Prod. Services: 81. 

(.) Requires continuous advertising. 
Affiliated with NBC. 

TIME RATES 
No. 1-68 Eft 9/1/68-Rec'd 8/2/68. 

AA-Mon thru Sat 6-10 am & noon-1 pm; Mon thru 
Fri 3-7 pm. 
A-Mon thru Sat 10 am-noon; Mon thru Fri 1-3 
pm; Sat 1-7 pm; Sun 6 am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6 tl 12 ti 18 tl 24 ti 
1 mln_____ 45.00 42.00 41.00 40.00 39.00 
20/30 sec__ 36.00 34.00 33.00 32.00 31.00 
10 sec__  22.50 21.00 20.50 20.00 19.50 - 

CLASS A 
1 min  40.00 37.00 36.00 35.00 34.00 33.00 
20/30 sec  32.00 30.00 29.00 28.00 27.00 26.00 
10 sec..._   20.00 18.50 18.00 17.50 17.00 16.50 
Class B-50% of AA. 

(•I Fixed position hour of day or day of week. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PER WK: I min 20/30 
12 ti (5AA, 5A, 2B)  395 316 
18 ti (8AA, 8A, 2B) .... ............. _______  590 472 
24 Li (10AA, 10A, 4B)._.................755 604 
Must be scheduled equally over 7-day period and 
rotate (unspecified) within time class. Combinable 
with all meekly soots and programs. 

8. PROGRAM •rIME RATES 
PER WK. 5 MIN: AA A B 
1 ti  . 60 48 30 
3 ti  . 57 46 28 
6 tl    54 44 27 
Sponsored program talent or service charge, 7.50. 

10. SPECIAL FEATURES 
FARM FEATURE SPONSORSHIP 

Mon thru Sat 6-6:30 am; Mon thru Fri noon-1 pm: 
Sat noon-12:30 pm: I tl 3 ti 6 tl 
3 min  48 45 42 
Mon thru Sat 5:30-6 am: 
3 min.  27 24 21 
Minutes, 20/30-second spots, 5-minute programs and 
features may combine to earn weekly frequency dis-
count. These. plus ID's, may combine on basis of 
2 ID's equalling I longer snot. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-10% 
Applied as earned. Applicable providing minimum 
expenditure of 100.00 per week is maintained. 

(CR) 

KFAB-FM 
1959 

OMAHA 

Subscriber to the NAB Radio Code 
Media Code 4 228 7216 8.00 
KPAB Broadcasting Co.. 5010 Underwood Ave., Omaha. 
Neb. 68132. Regent 8000. TWX OM 84. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Lyell Bremser. 
Station Manager-Ken Headrick. 
General Sales Manager-E. R. Morrison. 

2. REPRESENTATIVES 
Edward Petry & Co- Inc. 

3. FACILITIES 
ERP 115,000 w.; 99.9 me. Stereo. 
Operating schedule: 24 hours daily, except from 2:00 
-6:00 am Sun. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 4a, 4d, 5, 60. 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 20s. 220. 230. 24b, 250. 26, 29a. 
Contracts: 40a, 40e, 42a, 45, 46. 47a. 
Comb.: Cont. Discounts: 601), 60k, Ola. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective September 1. 1960. 

Rates received July 8, 1960. 
Class A-6:00-10:00 pm. 
Class R-6:00 am-noon and 10:00 pm-midnight. 
Class C-midnight-6:00 am. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

-Class A- -Class B-
1 min. Sta. Brk. 1 min. Sta. Brk. 

1 time  8.00 6.00 7.00 5.00 
26 times  7.75 5.75 6.75 4.75 
52 times  7.50 5.50 8.50 4.50 
104 times  7.25 5.25 6.25 4.25 
156 times  7.00 5.00 6.00 4.00 
260 times  6.50 4.50 5.50 3.50 
312 times  6.00 4.00 5.00 1.00 
500 times  5.00 3.50 4.00 2.50 

8. PROGRAM TIME RATES 
-Class A-
55 1/2 25 
min. hr. min. 

1 time  50.00 38.00 35.00 
26 times  47.00 35.00 32.00 
52 times  44.00 32.00 29.00 

104 times  41.00 29.00 213.00' 
156 times  38.00 26.00 23.00 
260 times  35.00 23.00 20.00 
312 times._ 32.00 20.00 17.00 

-Class B-
55 1/3 25 
min. hr. rain. 
40.00 32.00 29.00 
37.00 29.00 26.00 
31.00 26.00 23.00 
31.00 23.00 20.00 
28.00 20.00 17.00 
25.00 17.00 14.00 
22.00 14.00 11.09 

KOIL 
1925 

OMAHA 

A Star Station 

Independent 

Representatives, Inc. 

IB 
Subscriber to the NAB Radio Code 

Media Code 4 228 7410 7.00 
Central States Broadcasting, Inc., 8901 Indian 111110 

Dr., Omaha, Neb. 68114. Phone 402-397-1290. 
I. PERSONNEL 
Chairman of the Board-Don W. Burden. 
Vice-Pres. & Gen'l Mgr.-Donald E. Tawzer. 
Chief Engineer-Gerald E. Weist. 

2. REPRESENTATIVES 
H-R Representatives, Inc. 

3. FACILITIES 
5.000 w.: 1290 he. Directional-night only. 
Operating schedule: 24 hours daily. COT. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 24b. 25a. 
Contracts: 40a, 45. 
Comb.; Cont. Discounts: 600, 60g. 
In the event the advertiser contracts with the station 
for additional broadcast time. the time rates and 
discounts shown on the rate card on which this con-
tract is based shall apply to such additional time for 
a period of 13 weeks from the effective date of any 
revision of station time or discounts. 
Plan announcements in all categories are combinable. 
Plan announcements do not contribute toward fre-
quency or fixed position announcements. 
Rate holders are not avallahle 

TIME RATES 
Eff 11/1/65-Reed 10/12/65. 

AA-líen thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm & 7-11 Ism; Sun 6 am-
10 pm. 
B-All other times. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

- Plan-
I II III 

5:30-10 am  6 4 3 

3-7 Pm 6 4 3 
7 pm-midnight and/or weekends__ 121 8 6 
PER WK, EA: 36 ti 2401 18 tl 
1 min.  18 19 20 

1-511NUTE ROTATING PLAN PACKAGES 
PER WK: 36 tl 24 ti 18 ti 12 tl 
AA   24.00 25.00 26.00 27.00 
A   22.00 23.00 24.00 25.00 
  10.50 11.00 11.50 12.00 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

lx 26x 520 104x I56x 260x 3I2x 500x 
AA .... 52 50 48 46 44 42 40 38 
A  42 40 38 36 34 32 30 28 
B  27 26 25 24 23 22 21 20 

K 0 I L-FM 
1959 

OMAHA 

DDD 
Media Code 4 228 7411 5.00 
Central States Broadcasting, Inc., 8901 Indian Hills 

Dr., Omaha, Neb, 68114. Phone 402-397-1290. 
I. PERSONNEL 
President-Don W. Burden. 
Vice-Pres. & Sta. Mgr.-Donald E. Tawzer. 
Vice-President Engineering-Gerald E. Waist. 

2. REPRESENTATIVES 
17-R Representatives, Inc. 

3. FACILITIES 
ERP 200,000 w.: 96.1 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 273 ft. shove average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See KOIL listing for coded regulations. 

TIME RATES 
Eff 5/1/67-Reed 4/10/67. 

AA-Mon thru Sat 4 pm-midnight; Sun noon-mid-
night. 
A-Mon thru Sat 6 am-4 pm; Sun 6 am-noon. 
B-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I wk 4 wk 

7 tL---.--- 7.50 7.00 
14 ti  6.50 6.00 
21 ti._   5.50 5.00 

CLASS A 

7 ti______ ...... _ ...... _ 6.50 5.50 
14 tL.. ........ _ ..... 6.00 5.00 
21 ti   . 5.50 4.50 

CLASS B 

13 wk 26 vik 52 wk 
7.50 7.00 6.50 
6.50 6.00 5.50 
5.50 5.00 4.50 
4.50 4.00 3.50 

5.50 5.00 4.50 
5.00 4.50 4.00 
4.50 4.00 3.50 
4.00 3.50 3.00 

50% of AA rates. 
30 see: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
SATURATION ROS PLANS 

(52 mks) 
500x 1000g 2000x 

Best Times Available (AA & A) 4.50 4.00 3.50 
10. SPECIAL FEATURES 

NEWS CAPSULES 
AA A 

(*) 1/4 hr 1/2 hr (*) 1/4 hr 1/2 hr 
1 x.   9.50 20.00 32.00 8.00 18.00 22.00 
10   9.00 18.00 27.00 7.50 16.00 19.50 
25 z ..... _..._  8.50 16.00 24.50 7.00 14.00 17.00 
50 z  8,00 14.00 22.00 6.50 12.00 14.50 
100 x....._   7.50 12.00 19.50 6.00 10.00 12.00 
360 ..... 7.00 10.00 17.00 5.50 8.06 9.50 
720 x ..... 6.50 8.50 14.50 -.-
1095 6.00 8.00 12.00 - 
CI On the hour. 

K 0 0 0 
1957 

OMAHA 
A Mask Sanders Station 

Media Code 4 228 7605 2.00 
Pler-San of Nebraska Corp.. Box 37. 102 N. 48th St.. 
Omaha. Neb. 68132. Phone 402-556-6700. 

I. PERSONNEL 
President-Mack Sanders. 
General Manager-Bol Treat. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 

3. FACILITIES 
1.non w.: 1420 kr. Direetional. 

4, AGENCY COMMISSION 
15/0: lOth of following month. 

5. GENERAL ADVERTISING See Ceded Regulations 
Rate Protection: 10h, lib, 12b. 
Affiliated with BIBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1965. (Card No. 8.) 
Card received December 21. 1964. 

7. PACKAGE PLANS 
Fixed Position 

(6:00-9:00 am and 4:00-6:00 pm) 
PER WIC: 1 min 30 sec 30 see 
Less than ea tot ea tot ea tot 
6 ti  15.00   12.00   7,50 

8 ti  14 On 84.00 11.25 07.50 7.00 42.00 
12 ti  12.75 153.00 10.25 123.00 6.40 78.80 
18 ti  11.75 211.50 9.40 169.20 5.90 106.20 
24 ti  10.75 250.00 8.60 208.40 5.40 129.60 
90 ti  9.75 292.50 7.80 284.00 4.90 147.00 

ROS Less than 
6 Li  12.00 

e II  11.00 00.00 0.80 52.80 5.10 33.90 
12 c1  10.00 120.00 0.60 110.00 5.00 60.00 
18 ti  9.00 182110 7.20 129.60 4.50 81.00 
24 ti  8.25 100.00 0.00 158.40 4.15 99.110 
30 ti  7.50 220.00 6.00 180.00 3.75 112.50 

Discounts 
13 eons. wks  ln% 29 cons. wks______ 20% 
26 cons. wks  15% 52 cons. wks  25% 

KOWH (FM) 
1959 

(formerly KQAL (FM) 

OMAHA 

s"otis Code 4 228 7811I 7.no 
The Starr Broadcasting Group. Inc., 7000 Badge St.. 
Omaha, Neb. 68132. Phone 402-556-8500. 
STATION'S PROGRAMMING DESCRIPTION 

KOWIT(F'51): Programmed for adults. 
MUSIC: 100% serious music. Concerts, overtures and 
encores 6 am-noon. Noon-1 pm showtunes. 1-2 pm 
semi-classic. 2-6 nm concerts and overtures. 6-7 pm 
showtunes. 7-8 pm serni-classlc. 8-10 pm classical. 
10 pm-12M jazz concert. Opera 2 Dm Sat. NEWS: 
5 min every 2 hours from 8 am. Book reviews at 11 
nm & 4 pm. Fine arts interview at 7:45 pm. Contact 
Representative for further details. Rec'd 2/19/68. 

I. PERSONNEL 
President-Peter H. Starr. 
General Manager-LeRoy Okerlund, 
Program Director-Rick Stewart. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 100,000 w.; 94.1 me. 
Operating schedule: 6 am-midnight Mon thru Sat. 
CST. 
Antenna height: 510 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded mutations 
See KOZN listing for coded regulations. 
AM facilities: ICoZN. 
Affiliated with MBS. 
Affiliated with American FM Network. 

TIME RATES 
Err Rec'd 10/6/67. 

AA-6 pm-midnight. 
A-6 am-6 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: I wk 4 wk 13 wk 26 wk 52 wk 
1 ti  8.75 8.25 7.75 7.25 6.75 
7 ti  7.75 7.25 6.75 8.25 5.75 
14 ti  6.75 6.25 5.75 5.25 4.75 
24 ti  5.75 5.25 4.75 4.25 3.75 

CLASS A 
1 ti  7.25 6.25 5.75 5.25 4.75 
7 ti.  6.75 5.75 5.25 4.75 4.00 
14 ti  6.25 5.25 4.75 4.25 3.75 
24 ti  5.75 4.75 4.25 5.75 3.25 

NEBRASKA 
7. PACKAGE PLANS 

SPECIAL PACKAGES 
(52 week contract only) 

1 MINUTE 
105 announcements per wk (5.460)............--- 6000.00 
50 announcements per wk (2.600) ..... 3000.00 
29 announcements per wk (1,500).- .......... 2250.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti9.00 
13 ti  52.00 33.00 18.00 8.50 
28 ti  50.00 31.00 17.00 8.00 
52 ti ______ ...... _ .... _... 48.00 29.00 16.00 7.50 
104 ti  46.00 27.00 15.00 7.00 

ID. SPECIAL FEATURES 
Newscasts or features extra 20%. 

KOZN 
1922 

OMAHA 

1:11:11:1 
Media Code 4 228 7850 4.00 
The Starr Broadcasting Group, Inc., 7000 Dodge St., 
Omaha, Neb, 68132. Phone 402-556-8500. 
STATION'S PROGRAMMING DESCRIPTION 

KOZN: Programmed for adults. 
Religious and educational 6-6:30 am. NEWS: 5 min 
every :55. 3 min at :25. AIR PERSONALITIES 
6:30 am-noon & 12:15 pm-sign-off. MUSIC: 100% 
modern country. Noon-12:15 pm direct report from 
livestock exchange. Features: stock market. beef fu-
tures, air force base report. Contact Representative 
for further details. Rec'd 2/19/68. 

I. PERSONNEL 
President-Peter IT. Starr. 
General Manager-LeRoy Okerlund. 
Program Director-Rick Stewart. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days: 660 kc. Non-directional. 
Operating schedule: 8.00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4e. 6a, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 13b. 
Basic Rates: 20s. 22a. 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 42b, 45, 46, 47a, 
Comb.; Cont. Discounts: 60a, 60c, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
FM facilities: KOWH (F51). 
Affiliated with American Entertainment Network 

TIME RATES 
Eff 4/l/60-Rec'd 5/6/68. 

6. SPOT ANNOUNCEMENTS 
AA-7-9 am, noon-1 pm & 4-6 pm. 
A-All other times. 
1 MIN: lx fix I2x 18x 24x 36x 
AA ..... 14.00 13.00 12.00 11.00 10.00 9.00 
A   12.00 11.00 10.00 9.00 8.00 7.00 

20/30 SEC: 
AA   11.50 11.00 10.50 9.50 8.50 7.50 
A   10.50 9.00 8.50 7.50 6.50 6.00 

9. PARTICIPATING PROGRAMS 
The Noon time Farm Report-Adjacencies-add 10% 
to Class AA. 
The Joy Pyne Show-7:30-8:50 am-add 10% to 
Class AA. 

10. SPECIAL FEATURES 
Newscasts: 5 minutes. hourly at :SO. 5 times 75.00. 

KRCB K R C B-FM 
1947 1969 
COUNCIL BLUFFS, IOWA 

1.'01% Code 4 220 7905 7.00 
MICE. Inc.. Box 586, Council Bluffs, Ia. 51501. 
Phone 712-322-4041; Omaha, Neb. Phone 402-341-
6700. 

I. PERSONNEL 
President-James J. Conroy. 
Vice-Then. & Gen'l Mer.-James R. Lowenberg. 
Program Director-Mike Bethel. 

2. REPRESENTATIVES 
Gill-Perna, One. 
Southeast, Southsvest-Mario Messina Company. 

3. FACILITIES 
1.005 w. days; 1060 he, Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Simulcast during AM operational hours. 
FM-ERP 100.000 w. (hertz.). 100.000 w. (vert.): 

98.5 me. 
Operating schedule: 6 am-midnight. cm% 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb, 2a, 3a. 3d. 4a, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 1213. 13b, 14b, 15d. 
Basic Rates: 20s, 20b, 21a. 21d, 220, 23b, 24a, 25a, 

28b, 29a, 29b, 80, 32b, 33d. 
Contracts: 40a, 42a, 43, 445, 45, 46, 48, 49, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60f, 62a, 62d, 62e. 
Cancellation: 700. 70e. 710, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with K135. 
Affiliated with American Contemporary Network, 
Member: National AgRadio Groups, Inc. 

TIME RATES 
No. 8 Eff 5/1/69-Ree'd 4/7/69. 

AA-Mon thru Sat 7-9 am & 4-6 pm. 
A-Mon thru Sat 6-7 am, 9 am-4 pm & 6-7 pm; 
Sun 6 am-7 pm. 
B (FM)-Mon thru Sun local sunset-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: (*) 6t1 12 01 Intl 24 01 30 tl SON 
1 min  16.00 15.00 14.00 13.00 12.00 11.00 10.00 
30 sec  12.80 12.00 11.20 10.40 9.60 8.80 8.00 
10 sec  8.00 7.50. .50 6.00 5.50. 00 

CLASS A 
1 min  13.50 12.50 11.50 10.50 9.50 8.50 7.50 
30 sec  10.80 10.00 9.20 8.40 7.60 6.80 6.00 
10 see  6.75 6.25 5.75 5.25 4.75 4.25 3.75 

(This Elating continued on next page) 
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NEBRASKA 
Omaha-K R C B, K R C B-FM--Continued 

CLASS B (FM) 
PER WK: (*) 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min  8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec  6.40 6.00 5.60 5.20 4.80 4.40 4.00 
10 sec  4.00 3.75 3.50 3.25 3.00 2.75 2.50 
CI Less than 6 ti or fixed. 

DISCOUNTS 
13 wk-4% 26 wk-6% 52 wk-10% 

7. PACKAGE PLANS 
ROS 

(1/3 AA, 1/3 A. 1/3 13) 
PER WK: (t) 6 ti 12 ti 18 ti 24 tl 30 ti 36 01 
1 min  10.00 9.00 8.00 7.00 6.00 5.00 4.00 
30 sec  8.00 7.20 6.40 5.60 4.80 4.00 3.20 
10 sec  5.00 4.50 4.00 3.50 3.00 2.50 2.00 

(t) Less than 6 ti. 
DISCOUNTS 

13 wk-4% 26 wk-6% 52 wk-10% 
8. PROGRAM TIME RATES 

lx 130 26x 52x 156x 312x 
1 hr  100 95 90 80 70 60 
1/2 hr  60 55 50 45 40 35 
1/4 hr  40 37 35 32 30 28 

9. PARTICIPATING PROGRAMS 
Nancy's Notebook-Mon thru Fri. Women's feature. 
1 min, 14.00. 
Polka Joe (Polish, American, Czech, German)-Sun 
9 am-1 pm. AA rates apply. 

10. SPECIAL FEATURES 
NEWS 

Network avallabilities-applicable rate plus 1.00. 
Local avallabilities-applicable rate plus 1.00 . 

THIS AGRICULTURE BUSINESS 
Eddie Collins cattle and hog market predictiona 6:15-
6:30 am. AA 1-minute rates apply. 

WOW 
1923 

OMAHA 

A Meredith Owned Station 

CBS Radio Network 
gn-IKATZ RADIO 

WEST 

113r3C1 
Subscriber to the NAB Radio Code 

Media Code 4 228 8190 4.00 
Meredith WOW, Inc., 3501 Farnam St., Omaha. 
Neb. 68131. Phone 402-346-3400, TELEX 910-
622-0488. 

I. PERSONNEL 
Vice-Free, & Gen'l Mgr.-Howard L. Stalnaker. 
Sta. & Sales Mgr.-Russell G. Gast. 
Program Manager-Ray Olson. 

2. REPRESENTATIVES 
Katz Radio, West, 
New York-Sal Agovino, 245 Park Ave., New York, 
New York 10017. 

Canada-Andy McDermott Sales Ltd. 
S. FACILITIES 

5.000 w.: 590 he. Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 on time. Program charges: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 2b, 3a, It, Sd, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 101), 1113. 12b, 13b, 14b. 
Basic Rates: 20a, 20b. 210. 21b, 22a, 23e. 23b, 24b, 

24e. 27, 28a, 29a, 32a. 
Contracts: 40a, 41, 42a, 43, 44a, 44b, 45, 48, 47a, 

50, 51a, Mb. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 601. 

61a. 62d. 
Cancellation: 70a, 70e. 71a. 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 
Affiliated with Katz Radio A.I.D. Plan. 
Advertisers will be billed at earned or anticipated 
earned rate. Exact times will not be listed on bill-
ings for ROS buys. ROS buys will be billed "as 
ordered." Rates quoted are for time only, except 3-
minute WOW reports where program costs are in-
cluded In the rate. Station offers Feature Merchan-
dising Service to advertisers who spend a minimum 
of 2,000 in a 13-week period. Details on request. 
Station may commit Its station personalities (such as 
farm directors, sportscasters. Dl's etc.) exclusively 
to non-competitive advertisers when dollar volume 
and/or length of schedule warrants. 

TIME RATES 
No. 1-A Eft 5/1/68-Reed 4/17/68. 

AA-Mon thru Sat 6-9 am, noon-1 pm & 4-7 pm. 
A-Mon thru Sat 9 am-noon & 1-4 pm; Sun 7 am-
7 pm. 
B-Mon thru Sat 5-6 am; Mon thru Sun 7-11 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

WKLY: (*) 6 ti 12 ti 18 ti 24 ti 
1 min  36.00 34.00 32.00 30.00 28.00 
20/30 sec  29.00 27.00 25.50 24.00 22.50 
ID's   18.00 17.00 16.00 15.00 14.00 

CLASS A 
1 min  28.00 26.00 24.00 23.00 22.00 
20/30 ser  22.50 21.00 19.00 18.50 17.50 
ID's   14.00 13.00 12.00 11.50 11.00 

CLASS B 
1 min  19.00 18.00 17.00 16.00 14.00 
20/30 sec-  15.00 14.50 13.50 13.00 11.00 
ID's   9.50 9.00 8.50 8.00 7.00 

(*) Less than 6 weekly. 
CLASS C 

50% of A. 
Minutes, station breaks and ID's may be combined 
for maximum frequency. 

DISCOUNTS 
52 wk-8%. 
Spots adjacent to time in higher rate classifications 
are charged at rate of higher classification. 

7. PACKAGE PLANS 
BEST TIMES AVAILABLE ROS PLAN 

PER WK: I tl 601 12 tl 18 ti 24 tl 30 ti 48 ti 
1 min.  SO 28 26 24 22 20 18 
30 sec__ ....... 25 23 21 19 18 16 14 
10 seconds-50% of 1-minute rate. 

Regular and BTA Plan spots may be fully combined 
for frequency discount. 
1 minute-150 words live. 
30 seconds-75 words live. 
10 seconds-25 words live. 
No further discounts. 

8. PROGRAM TIME RATES 
CLASS AA 

(t) 5 min 10 min 1/4 hr 
1 ti... 44. 55. 
12 ti  43. 50, 71. 101. 
24 ti.. 42. 47. 68. 98. 
48 ti    40. 46. 64. 92. 
96 ti._  58. 44. 62. 86. 
156 ti    36. 42. 60. 83. 
260 ti 35. 40. 56. 80. 
312 ti. . 33. 35. 49. 70. 
624 tL  31. _ 

CLASS A 
(t) 5 mln 10 min 1/4 hr 1/2 hr 

1 ti............,  39. 45. 60. 80. 122. 
12 .... 36. 41. 58. 7. 119. 
24 ti 35 38 53. 75. 117. 
48 ti_._ ..... .... 34. 37. 51. 72. 115. 

48. 70. 105. 
156 tL 30 34 47. 68. 100. 
260 ti__________ 29. 32. 
312 ti...-______ ........... 28. 28. 

• • 
39. 56. 80. 

(t) 3 minute Reports include program charges. 
Class B-50% of Class AA. 
Class C-50% of Class A. 
Sunday only-Programs longer than 5-minutes take 
Class A rate. 

PROGRAM AND/OR SERVICE CHARGES 
(Unless otherwise specified) 

5 min 10 min 1/4 hr 1/2 hr 
1 ....... ..... _ ...... 7.50 10.00 15.00 30.00 

10. SPECIAL FEATURES 
WOW News Reports-International, national. regional 
and local news available as 3, 5, 10 or 15-minute 
)rograms-6:00-6:10 am, 6:55-7:30 am and noon-
12:30 pm and Traffic Hour News 5:00-6:00 pm-at 
applicable program rates. 

WOW-FM 
1961 

OMAHA 

punkin 
Subscriber to the NAB Radio Code 

Media Code 4 228 8191 2.00 
Meredith Corp., 3501 Farnam St.. Omaha. Neb. 

68131. Phone 346-3400. TWX 910-622-0488. 
I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Howard L. Stalnaker 
Sta. & Sales Mgr.-Itussell G. Gast. 
Program Manager-Ray Olson. 

S. FACILITIES 
ER? 40,300 w.: 92.3 mc. Stereo. 
Antenna ht.-482 ft. above average terrain. 
Operating schedule: 6 am-midnight daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WOW listing for coded regulations. 

TIME RATES 
Ratee effective May 1, 1961. (Card No. 1.) 

Rates received April 19, 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 20.30 5 1/4 1/2 1 
min. sec. min. hr. hr. hr. 

1 time.. 11.00 10.00 16.50 33.00 55.00 77.00 
10 times 10.00 9.00 15.00 30.00 50.00 70.00 
25 times 9.00 8.00 15.50 27.00 45.00 63.00 
100 times 7.00 6.00 10.50 21.00 55.00 49.00 
250 times 8.00 5.00 9.00 18.00 90.00 42.00 
500 times 5.00 4.00 7.50 15.00 25.00 35.00 

1,000 time« 4.00 3.00 6.00 12.00 20.00 28.00 

O'NEILL 
Holt County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State 

KB RX 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 228 8385 0.00 
Ranchland Broadcasting Co., Box 150. ERR% Bldg., 

O'Neill, Neb. 68763. Phone 336-1612. 
I. PERSONNEL 
Manager-Gilbert Pease. 

2. REPRESENTATIVES 
Broadcast Associates. 

S. FACILITIES 
1.000 w. days: 1350 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
All rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a. Ss, 4a, 4d. 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21b, 22a, 23a, 24b, 25a, 26, 27, 

28a, 28e, 29a, 33a. 
Contracts: 40a, 42b, 44a, 47e, 48, 51b. 
Comb.; Cont. Discounts: 60f, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with liBS. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Rates effective   
Rate received April 16, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

I Li._ 3.45 3.20 156 if . . 2.50 2.20 
26 ti_  3.15 2.90 260 U._ 2.30 2.00 
52 ti_______ 2.85 2.65 312 ti ...... 2.00 1.80 
104 ti........-- 2.55 2.30 

ORD 
Valley County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KN LV 
1965 

Media Code 4 228 8450 2.00 
Loup Valley Broadcasting Co., Box 273, 103 N. 

16th.. Ord, Neb. 68862, Phone 402-728-3263. 
I. PERSONNEL 
General Manager-Andy Andersen. 
Sales Manager-Allan Bundy. 

S. FACILITIES 
1,000 w.: 1060 ke. Non-directional. 
Operating schedule: 6 am-6 pm. CST. 

4. AGENCY COMMISSION 
15/0: time only. Monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: 2b, 3a, 3d. 4a, 44. 5, 6a, 
Rate Protection: 10a, 140. 15b. 
Basle Rates: 23a, 24b, 29a. 
Contracts: 440, 45, 46, 47a, 51e. 
Comb.; Cont. Discounts: 600, 61b. 
Cancellation: 71e, 73b. 

TIME RATES 

No. L-2 Eff 8/15/66-Ree'd 4/15/68. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 260 52x 104x 156x 260x 312x 
1 min 3.00 2.95 2.90 2.80 2.60 2.40 2.20 2.00 
30 sec 2.75 2.70 2.65 2.55 2.35 2.15 1.95 1.75 
All spots at noon. flat 3.00. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 X . 29.00 17.00 10.75 8.50 6.00 
13 L._ 28.50 16.75 10.50 8.40 5.90 
26 1.  27.00 16.50 10.25 8.25 5.80 
52 x.  26.00 16.00 10.00 8.00 5.60 
104 x  ..... 24.00 15.00 9.50 7.50 5.20 
156 x  22.00 14.00 9.00 7.00 4.80 
260 x......_ 20.00 13.00 8.50 6.50 4.40 
312 x  18.00 12.00 8.00 6.00 4.00 
Frequency discount on spots or programs, but not on 
a combination of the two. 

SCOTTSBLUFF (3 AM; 1 FM) 

(including Terrytown) 
Scotts Bluff County-May Location B-2 

Bee SRDS conaumer market map and data at begin-
ning of the State 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of the 
entire area or cities involved. It is part of the time 
buying function to determine extent of individual 
station coverage, audience delivered, etc.. within the 
area. 

KEYR 
1961 

TERRYTOWN 

Media Code 4 228 8580 6.00 
Western Nebraska Broadcasting Co. Der 1263, 

Scottsbluff, Neb. 69361. Phone 508-832-4119. 

STATION'S PROGRAMMING DESCRIPTION 

KEYR: Programmed for farm and rural families. 
FARM: 20 hours weekly. Farm segments 6-8 am, 
11:30 am-1 pm. Farm director. Remote livestock and 
grain markets daily. Features from general farm 
organizations, farm related groups, and county agents. 
Daily agricultural college programs. Interim market 
reports throughout day. News and weather 22 hours 
weekly. News and weather on hour, weather on half 
hour. SPORTS: college play-by-play. MUSIC: coun-
try music. AIR PERSONALITIES handle all seg-
ments. Contact Representative for further details. 
Itec'd 7/1/68. 

I. PERSONNEL 
Manager-G. W. "Doc" Embree. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 
Denver-John L. McGuire & Co. 
Omaha, Lincoln-Soderlund Company. 

S. FACILITIES 
1.080 w. days: 690 Ire. Directional. 
Operating schedule: Sunrise to local sunset. MET. 

4. AGENCY COMMISSION 
15% on net time: no cash discounts. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2a, 2b, 3a, 4a, 5, 6a. 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basle Rates: 20b, 21d, 22a, 22b, 23a, 24b, 25a, 27, 

28b, 18e, 29a, 30, 32a. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47a, 50, 51a, 

51b. 
Comb.; Cont. Discounts: 606, 60e, 60f, 60h, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 73a, 
Prod. Service: 80. 82. 
Member; Nebraska Rural Radio Stations. 

TIME RATES 

No. 2 Eff 10/1/38-Ree'd 10/6/86. 
6. SPOT ANNOUNCEMENTS 

lx 26x 520 I56x 260x 312e 
1 min  7.00 6.50 6.00 5.50 5.00 4.50 
30 sec  6.00 5.50 5.00 4.50 4.00 3.50 
10 see: 509:, of 1-min. 

7. PACKAGE PLANS 

FIXED POSITION PACKAGES 
6 ti or 

PER WK: less 12 ti 18 ti 24 ti 30 ti 
1 mln  6.00 5.50 5.00 4.50 4.00 
SO sec.  5.00 4.50 4.00 3.50 3.00 
1 minute, 30 second and 10 second spots may be 
combined to earn a higher discount rate. Program 
and spots may be combined to earn larger discounts 
on spots only. 

YEARLY DISCOUNTS ON PACKAGES 
26 wk-I0% 52 wks-15% 

8. PROGRAM TIME RATES 
Ix 260 520 156x 260x 312x 

1 hr  50 48 46 44 42 40 
1/2 hr: 65% of hour. 10 min: 53% of hour 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

KNEB 
1947 

SCOTTSBLUFF 

Subscriber to the NAB Radio Code 
Media Code 4 228 8775 2.00 
Platte Valley Broadcasting Corp., Box 239, 2110 
Broadway. Scottsbluff, Neb. 69361. Phone 632-
7121, 7122. 

I. PERSONNEL 
President-Russell M. Stewart. 
Vice-President-Byron R. Joachim. 
General Manager-George H. Haskell. 

2. REPRESENTATIVES 
Grant Webb & Company. 

S. FACILITIES 
1,000 w. days; 500 w. nights: 960 he. 
Directional-separate patients. 

Operating schedule: 5:15 am-midnight. MST. 
4, AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3e, 3b, 3d, 4a, 4d, 5, 6a, 7a, S. 
Rate Protection: 10a, 11e, 12a, 13a, 14a, 155. 
Basic Rates: 200. 20b, 21e. 21e, 22e, 22b, 23s, 24e, 

25e, 27, 28b, 28e, 29a. 
Contracts: 400, 41, 42a, 44a, 45, 46. 48. 
Comb.; Cont. Discounts: 60e. 618. 62a. 
Cancellation: 70a, 70e, 72, 73e. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective January 1, 1952. 

Rev. (effective date) rec'd May 25, 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 5 min. (') 
1 time................... 48.00 32.00 16.00 7.00 
13 times  45.60 30.40 15.20 6.65 
26 times __...___  43.20 28.80 14.40 6.30 
52 times  40.80 27.20 13.60 5.95 
73 times.__ ..... 38.40 25.60 12.80 5.60 
156 times......  36.00 24.00 12.00 5.25 
512 times.._  33.60 22.40 11.20 4.90 

(•) 100 words or less. 

K N E B-FM 
1960 

SCOTTSBLUFF 

Media Code 4 228 8776 0.00 
Platte Valley Broadcasting Corp., Box 239, 2110 
Broadway, Scottsbluff, Neb. 69361. Phone 632-7121. 
7122. 

I. PERSONNEL 
President-Russell M. Stewart. 
Vice-President-Byron R. Joachim. 
General Manager-George H. Haskell. 

2. REPRESENTATIVES 
Grant Webb & Company. 

S. FACILITIES 
ERP 69,000 w.• 94.1 mg. 
Operating schedule: 6 am-11 pm. MST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
See KNEB listing for coded regulations. 
Special combination rates in conjunction with AM. 
Musical programs sold only in 1/4 hour or longer 
segments, with commercial time limited to 6 minutes 
per hour. 

TIME RATES 
Rates effective January 1, 1961. 
Rates received June 1. 1961. 

O. SPOT ANNOUNCEMENTS/PROGRAM RATES 
r. . C.) 

1 time 40,00 25.00 13.00 4.00 
13 times  37.00 20.00 12.00 3.90 
26 times.....-   34.00 15.00 11.00 3.60 
52 times  31.00 13.50 10.00 9.40 
78 times.........- 29.00 12.00 9.00 3.20 
156 times  25.00 11.50 8.00 3.00 
312 times  22.50 11.00 7.00 2.80 

(') 1 min or less. 

KOLT 
1930 

SCOTTSBLUFF 

CBS Radio Network 
1331:1 

Subscriber to the NAB Radio Code 

Media Code 4 228 8970 9.00 
The Ililliard Co., West 20th St., Scottsbluff, Neb. 

69361. Phone 632-6155. 
STATION'S PROGRAMMING DESCRIPTION 

KOLT: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
local 3 men, 2 mobile units, 19 times daily. Network 
news 10 min hourly and features on half hour. 
FARM: 5-7 am & noon-1 pm local, regional markets, 
direct reports included. SPORTS: local 2 men, full 
schedule of 2 local colleges, high school and univer-
sity football. Four 5 min and 8 capsule reports daily. 
Women's news 9-10 am cooking, fashions and inter-
views by woman's director. Weather 2 hourly, four 
5 min reports direct daily. MUSIC: 5 am-7:30 pm 
middle-of-the-road. 7:30 pm-121,1 top 40. Inter-
view programs 1-3 pm. Remote studio facilities 
available. Contact Representative for further details. 
Rec'd 8/28/67. 

I. PERSONNEL 
Manager-L. L. Hilliard. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGavren-Guild-
POW Radio, Inc. 

Lincoln, Omaha. Kansas City-Paul "Red" Abets. 
Denver-Bob Hix Co.. Inc. 

S. FACILITIES 
5.000 w. days. 1.000 W. nights: 1320 kc. 
Non-directional days, directional nights. 
Operating schedule: 5 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

(This listing continued on next page) 
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Scottsbluff-K O L T-Continued 
5. GENERAL ADVERTISING See ceded regulations 
General: la, 2e, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11g, 12g, 13h, 14h, 15b. 
Basic Rates: 20a, 21e, 21b, 20e, 22e. 22b, 23e. 2414 

25s, 26, 28a, 28e, 29a, 29b, 320. 33b. 
Contracts: 40a, 41. 42b, 42d, 43, 44b, 45, 46, 47e, 

48, 49, 50, 51e, 51c. 
Comb.; Cont. Discounts: 60b, 60g, 62e, 62b. 
Cancellation: 70d, 71e. 72, 73e, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with CBS. 
Member: Home Town Radio Group. 

TIME RATES 
No. 14 Eff 7/1/69-Reed 5/26/69. 

AA-Mon thru Sat 6-9 am, 11:45 am-1:15 pm & 4-6 
IM11. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 
1 min  
30 sec 

ti 12 tl 
13 12 
11 10 

18 tl 24 11 
11 10 

8 
CLASS A 

1 min   12 11 10 9 
30 sec  10 9 8 7 
10 sec: 50% of 1-min. 

DISCOUNTS 
52 wk-I5%. 
All spots regradless of length, combine for fre-
quency; schedules do not have to run consecutively 
to earn number-of-weeks frequency. 
Rateholder: minimum of 2 per week and ID's may 
not be used. 

8. PROGRAM TIME RATES 
Ix I3x 36e 52x I04x 156x 260x 

1 hr  80 78 76 72 68 64 60 
1/2 hr: 60% of hour. 10 min: 25% of hour. 
1/4 hr: 35% of hour. 5 min: 20% of hour. 

SIDNEY 
Cheyenne County-Map Location B-3 

See SRDS consumer market map and data at begin 
fling of the State. 

KS ID 
1952 

e 
Subscriber to the NAB Radio Code 

Media Code 4 228 9165 5.00 
KSID Radio Inc., Legion Park, Sidney, Neb. 69162. 
Phone 254-5803. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-David W. Young. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 6:00 am-10:30 pm weekdays; 
8:00 am-10:30 pm Sun. MST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3e, 3d. 4e. 5, 6e. 8. 
Rate Protection: 10e, lia. 12e, 13e, 14e. 
Basic Rates: 20a, 21b, 22a, 22b, 23e, 24e. 26, 28b, 

28e. 29e, 33a. 
Contracts: 40e, 445, 44b, 45, 46, 47e, 50, 51e. 51b. 
Comb.; Cont. Discounts: 60a, 61e, 
Cancellation: 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective October 1, 1952. 
Rates received October 6, 1952. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS A 

(6:30-9:00 am and noon-1:00 pm) 
1 hr. 1/2 hr. 1/4 hr. 5 min. Ann. 

1 time.... 40.00 24.00 16.00 8.00 4.00 
13 times_ 39.00 23.40 15.60 7.80 3.90 
26 times.. 38.00 22.80 15.20 7.60 3.80 
52 times.. 37.00 22.20 14.80 7.40 3.70 
104 times.. 36.00 21.60 14.40 7.20 360 

CLASS B 
(6:00-6:30 am, 9:00 am-noon and 1:00-10:30 pm) 

1 hr. 1/2 hr. 1/4 hr. 5 min. Ann. 
I time.... 30.00 18.00 12.00 6.00 3.00 

13 limes.. 29.25 17.55 11.70 5.85 2.92 
26 times.. 28.50 17.10 11.40 5.70 2.85 
52 times.. 27.75 16.65 11.10 5.55 2.77 
104 times.. 27.00 16.20 10.80 5.40 2.70 

SUPERIOR 
Nuckolls County-Map Location F-4 

See SRDS consumer market map and data at begin 
ning of the State. 

KRFS 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 228 9360 2.00 
The Valley Broadcasting Co.. Box 100, Superior. 
Neb, 68978. Phone 402-879-3207. 

I. PERSONNEL 
Pres. & Sta. Mgr.-Robert J. Kelly. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
500 w.; 1600 kc. Non-directional. 
Operating schedule: 6:00 am-sunset Mon thru Sat; 
8:00 am-5:00 pm Sun. CST. 

4. AGENCY COMMISSION 
Nono; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 3e. 4e, 4c, 5, 6e. 7e. 
Rate Protection: 10a, Ila, 12e. 130, 14a, 15e. 16. 
Basle Rates: 20b. 21e, 22b, 23a, 241). 25a, 27, 28b, 

28e, 29a, 30. 33a. 
Contracts: 40a, 41, 42b, 42d. 44a. 44b, 45. 47e, 49, 

51e. 
Comb.: Cont. Discounts: 60b, 60f, 61b, 62d. 
Cancellation: 70b, 70d, 71b, 72. 73b. 
Prod. Services: 82. 
Affiliated with %BS Radio Network. 

TIME RATES 
No. R-2 Eft 1/1/63-Reed 9/28/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 Sec 

1 x.  3.50 3.00 104 x.   2.80 2.10 
13 x  3.30 2.90 156 x  _ 2.60 1.90 
26 x  3.20 2.80 208 z................ 2.40 1.80 
39   3.10 2.70 260 x. 2.20 1.70 
52 x.  3.00 2.50 312 x 2.00 1.45 
78 z  2.90 2.30 365 x.  1.90 1.35 

8. PROGRAM TIME RATES 

1 x. _____ ...... 30.00 
13 x.  29.00 
26 x ....... __ ....... _.._. 28.00 
39 x.___._ ...... _ ...... 26.50 
52 x.  25.00 
78 x______ ............ 23.50 
104 x.  22.00 
156 x  20.00 
260 x............   18.00 
312 x  16.50 

TERRYTOWN 

1/2 hr 
22.50 
21.40 
20.25 
19.15 
18.00 
16.75 
15.75 
14.50 
10.50 
9.00 

1/4 hr 10 min 5 min 
12.50 8.55 5.70 
11.85 8.15 5.40 
11.20 7.65 5.10 
10.60 7.25 4.80 
9.90 6.80 4.50 
9.25 6.30 3.85 
8.70 5.85 3.55 
8.00 5.40 3.25 
5.50 4.45 2.80 
5.00 4.00 2.50 

Scottsbluff County-Map Location B-2 
See SECS consumer market map and data at begin-
ning of the State. 

See Scottsbluff 
(including Terrytown) 

VALENTINE 
Cherry County-Map Location C-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KVSH 
1961 

DOM 
Subscriber to the NAB Radio Code 

Media Code 4 228 9555 7.00 
Valentine Broadcasting CO., Valentine, Neb. 
Phone 402-376-2400. 

I. PERSONNEL 
Manager-Larry Russell. 
Vice-President-Bob Thomas. 
Farm Director-Wally Baryn. 

2. REPRESENTATIVES 
Hometown Radio Grp.-McGavren-Guild-
PGIV Radio, Inc. 

Kansas City, Omaha, Lincoln-Paul Abels. 
Mountain States-Bob Mx Co.. Inc. 

3. FACILITIES 
5.000 w. days; 940 be. Non-directional. 
Operating schedule: 6 am-local sunset daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb. 3d, 4a, 4d. 5, 6e. 76. 
Rate Protection: 10b, lib, 121e. 13.1), 14b, 18. 
Basic Rates: 20b, 21a, 22b, 23e, 25e. 28e. 295. 336. 
Contracts: 40a, 41, 45. 46, 47, 49, 50. 51b. 
Comb.; Cont. Discounts: 60f, 61a, 61b. 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Beef Empire Stations; Homo Town Radio 
Group. 

TIME RATES 

Eff 5/1/65-Reed 5/5/65. 
AA-6-9 am & 11:45 am-1:15 pm. 
A-All other times. 

7. PACKAGE PLANS 

CLASS AA. 
(1 minute) 

PER WK: 1 ti 6 tl 
1 wk...   6.00 5.85 
13 wk_____________ 5.75 5.65 
26 wk. _______.- 5.50 5.35 
52 wk. 5.25 5.10 

12 II 
5.70 
5.45 
5.20 
4.95 

18 tl 
5.55 
5.311 
5.05 
4.80 

2441 
5.40 
5.15 
4.90 
4.65 

CLASS A 
1 wk.............._....... 5.50 5.35 5.20 5.05 4.90 
13 wk-___________ 5.25 5.10 4.95 4.80 4.65 
26 wk......._-_______ 5.00 4.85 4.70 4.55 4.40 
52 ........... _ 4.75 4.60 4.45 4.30 4.1.5 
20/30 sec: 80% of 1-min. 8/10 sec: 50% of 

8. PROGRAM TIME RATES 
CLASS AA. 

1/4 hr 5 min 1/4 hr 5 min 
1 ti  22.15 13.85 156 tL 16.6.0 10.50 
26 19.95 12.40 260 15.50 9.25 
62 ti _.... 18.85 11.85 312 tL- 15.00 8.40 
104 17.75 11.25 

CLASS A 
1 ti.-...._ ...... 15.50 9.70 »156 ft._ 11.60 7.35 
26 13.95 8.70 260 Li 10.85 6.50 
52 ti______ 13.20 8.30 312 t 10.50 5.90 
104 tL  12.45 7.90 

WAYNE 
Wayne County-Map Location F-2 

See SRDS consumer market map and data at beginning 
of the state. 

KTCH 
1968 

Media Code 4 228 9650 6.00 

Wayne Radio, Inc., KTCH Bldg., Wayne, Neb. 68787. 
Phono 402-375-3700. 

I. PERSONNEL 
Sta. & Sales Mgr.-Robert J. Wilson. 

NEBRASKA 
2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w.; 1590 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
69201. General: lb, 2b, 2e, 36, 9a, 5, 6a, 8. 

Rate Protection: 101, 121. 131, 141, 15b. 
Basic Rates: 21b, 21d, 220, 22b, 23e, 24b, 25a, 28e, 

29a, 29b, 30. 
Contracts: 40e. 44a, 44b, 45. 
Comb.; Cont. Discounts: 60b, 60d. 60e, 610, 61b. 
Cancellation: 70a, 10e. 71a, 730. 
Prod. Services: 80, 81, 82. 

TIME RATES 

No. R-5 Eft 1/1/67-Rec'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 528 104x 156x 260e 312x 

01-- 5.00 4.75 4.50 4.25 4.00 3.75 3.25 3.00 
(.) 1 min or less. 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 mln 

1 x... 15.50 7.50 104 x______ 10.85 5.25 
13 x  14.75 7.10 156 x  10.00 4.85 
26 14.00z   6.75 260 x 8.80 4.15 
52 x  12.35 6.00 312 X.  7.75 3.75 

YORK 
York County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KAWL 
1954 

Media Code 4 228 9750 4.00 

Prairie States Broadcasting Co., Inc., RAWL Bldg.. 
York. Neb. 68467. Phone 362-4433. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-M. L. Gleason. 
Station & Sales Mgr.-Glen C. Pfenning. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w.; 1370 lœ. Non-directional. 
Operating schedule: 6:00 am-local sunset Mon thru 
Sat; 8:00 am-5:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 3e. 4a, 4d, 5, Ga, 7b, 8. 
Rate Protection: 10a, lla. 
Basle Rates: 22b, 21e, 24b, 25a, 26, 28e, 29e. 
Contracts: 40a, 42b, 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 60k, 61e, 61b, 61e. 

(12b. 02e. 
Cancellation: 71e. 73e. 

TIME RATES 
Rates effective February 1. 1960. (Card No. R4.) 

Card received February 29, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/4 
r. min. or less 

15.50 7.50 5.00 
33 times  14.75 7.10 4.75 
26 times  14.00 6.75 4.50 
52 12.35 6.00 4.25 
104 times...  10.85 5.25 4.00 
156 times    10.00 4.85 3.75 
260 times.   8.50 4.15 3.25 
312 7.75 3.75 3.00 
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NEVADA A B C D 
Twin Falls _'__J Burley 

G N 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  26,500 
METRO AREAS Reno   3,100 

Las Vegas   21,900 Total Metros.... 25,000 

NEVADA 
See SRDS consumer market map and data at begin-
ning of the State. 
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E G H 

2 

3 

5 

6 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Carson City-Ormsby Las Vegas-Clark North Las Vegas-Clark Reno-Washoe Sparks-Washoe 

Estimates for:  Consumer Spendable Income-1968-  Retail Sales-1968   Passes- Farm Gross 
STATE % Distribution of Families -Total Retell Sales-  By Selected Store Types  cor Popu- Farm 
COUNTY-Map Lee. Population Households Per 8000 5000 8000 10000 15000 Per General Home Auto- Service Cars latins Income 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furo, motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) (5) 4999 7999 9999 14999 over ($000) ($) ($000) ($000) ($000) ($000) ($000) ($000) ($000) (000) (000) ($000) 

NEVADA STATE 
TOTALS  467.7 151.18 1,517,086 10,035 12.6 26.1 16.3 22.7 18.1 925,831 6,124 194,803 45,353 104,607 56,090 39,546 198,164 96,018 225.71 10.1 65,774 

CHURCHILL C-3t  11.0 3.33 27,171 8,159 26.3 26.4 18.8 10.2 5.7 20,847 6,260 4,209 973 3,156 506 512 5,980 1,671 4.22 2.3 8,015 
CLARK D-5t   261.4 83.81 739,242 8,820 13.0 28.5 16.4 22.3 15.3 489,145 5,836 101,679 21,473 60,433 33,431 23,537 104,639 47,523 123.33 1.0 2,655 

Las Vegas  153.8 52.10 464,592 8,917 474,422 9,485 89,534 20,179 54,766 32,839 23,144 99,932 35,922   
Las Vegas Metro Area. 261.4 83.81 739,242 8,820 13.0 28.5 16.4 22.3 15.3 489,145 5,836 101,679 21,473 60,433 33,431 23,537 104,639 47,523 123.33   
North Las Vegas  30.3 9.10 88,931 9,773 11,705 1,286 5,391   304 2,660 972   

DOUGLAS B-3.............._ 4.7 1.56 17,037 10,921 11.6 22.5 16.7 20.1 21.4 12,106 7,760 1,300 764 1,350 262   1,656 1,137 4.35 .6 3,431 
12.2 3.90 56,308 14,438 12.2 18.9 16.1 23.0 25.3 33,047 8,474 7,358 1,130 549 2,273 907 7,241 6,872 5.82 1.7 13,510 

ESMERALDA C-4.......... .3 .12 3,762 31,350 13.5 30.3 21.4 14.6 20.2 438 3,650   260 .26 .2 334 
EUREKA D-3  .8 .29 2,756 9,503 21.9 21.0 19.0 16.7 9.4 1,207 4,162 391   59   211 203 .33 .2 1,739 
HUMBOLDT C-1  5.7 1.89 28,968 15,327 11.5 18.5 17.5 24.3 26.4 17,540 9,280 2,974 876 489 821 422 3,112 4,262 2.88 .7 7,735 
LANDER C-3  1.5 .48 5,074 10,571 16.9 20.0 16.6 21.3 17.9 3,577 7,452 223 241 30 184   629 1,313 .98 .1 1,531 
LINCOLN E-4  .8 .26 7,502 28,854 4.7 7.7 2.1 20.3 63.7 5,210 20,038 1,131 340 535 72   1,093 1,326 .99 .1 1,176 
LYON B-3  7.7 2.39 20,281 8,486 18.9 27.5 19.2 17.3 8.1 14,067 5,886 2,771 434 817 540 120 3,345 1,197 3.14 .9 8,736 
MINERAL C-4t  6.3 1.86 22,395 12,040 12.2 19.0 19.0 27.2 19.9 10,178 5,472 3,740 258 446 123 492 2,011 1,435 3.04 .1 166 
NYE D-4  5.6 1.94 19,610 30,108 19.8 24.4 21.3 18.8 9.0 7,660 3,948 1,521 148 919 238   1,732 1,636 2.86 .5 2,812 
ORMSBY B-3  11.2 3.30 38,893 11,786 8.5 21.9 16.1 25.9 25.5 23,096 6,999 6,335 1,256 431 1,414 221 4,460 2,982 6.99 .1 354 

Carson City  11.8 3.95 27,638 6,997 22,316 5,650 6,335 1,256 427 1,414 221 4,460 2,830 

PERSHING C-2  3.0 1.08 14,646 13,561 12.6 17.3 20.1 25.1 23.1 6,017 5,571 491 265 77 149   1,360 1,529 1.24 .4 5,814 
STOREY B-3  .6 .21 1,901 9,052 15.9 18.4 15.8 18.7 18.6 1,425 6,786 231 100   100 .44   68 
WASHOE B-2t  125.0 41.68 479,759 11,511 10.0 22.8 15.2 25.0 24.2 263,695 6,327 55,197 16,406 34,067 15,815 12,883 55,110 21,059 60.76 .8 5,018 

Reno  75.5 27.47 333,194 12,129 226,599 8,249 46,605 14,793 33,112 15,560 12,574 54,368 16,575 
Reno Metro Area  125.0 41.68 479,759 11,511 10.0 22.8 15.2 25.0 24.2 263,695 6,327 55,197 16,406 34,067 15,815 12,883 55,110 21,059 60.76   
Sparks  25.0 7.56 83,559 11,053 31,773 4,203 10,026   3,179 3,989   

WHITE PINE E-3..... ..... 9.9 3.08 31,781 10,319 19.2 22.3 21.9 22.5 13.5 16,576 5,382 5,252 689 1,249 262 452 5,585 1,513 4.08 .4 2,680 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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CARSON CITY 
Ormsby County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KRWL 
(formerly KPTL) 

1955 
Media Code 4 229 0400 3.00 
Carson City Broadcasting Corp., Box 653, Carson 

Mall, Carson City, Nev. 89701. Phone 702-882-
1319. 

I. PERSONNEL 
General Manager-Gene W. Robinson. 
Traffic Manager-Betty "B L" Backlund. 
Chief Engineer-T. D. Webster. 

3. FACILITIES 
5.000 w. days, 500 w. nights: 1300 kc. 

Directional-night only. 
Operating schedule: 6 am-10 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 35. 4a, 4d, 5. 6a, Pb. 8. 
Rate Protection: 15b. 
Basic Rates; 2013. 21c. 22b, 23a, 24b, 25b, 28a, 28e. 

29b, 30. 
Contracts: 40a. 42a. 42c. 43. 44b, 45, 46, 47e, 49, 

51e. 
Comb.; Cont. Discounts: 60a, 60e, 61c, 62b, 62d. 
Cancellation: 705. 70e, 71a. 72. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 

Rates effective January 1. 1965. (Card No. 4.) 
Card received February 22, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti 4.70 3.83 300 ti 4. 50 3.65 
25 ti 4.65 3.80 500 ti 4.45 3.60 
50 ti  4.60 3.75 700 ti  4.40 3.55 
100 ti  4.55 3.70 1000 ti..___- 4.35 3.50 

13. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti.........._.............................. 40.00 20.00 10.00 
13 LI.-  ....... 38.00 19.50 9.50 
26 ti_____ ... .... 36.00 19.00 9.00 
52 ti  34.00 18.50 8.50 
104   32.00 18.00 8.00 
156   30.00 17.50 7.50 
260 .... ....... _   28.00 17.00 

ELKO 
Elko County-Map Location D-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KELK 
1943 

Media Code 4 229 0800 4.00 
Elko Broadcasting Co., Bor 790. 1800 Idaho St., 

Elko, Nev. 89801. Phone 702-738-7118. 

STATION'S PROGRAMMING DESCRIPTION 
KELK: Programmed for general interest. 
MUSIC: middle-of-the-road music all segments except 
as otherwise noted. NEWS: network on hour. Addi-
tional news on half hour during drive time. Local 
news 5 times daily. Specialty segments; noon-1 pra. 
except Sun, country and western music, agriculture 
news and markets, farm and home features, extended 
newscast. SPORTS: live coverage of all high school 
sports activities. 7 pm-10 pm M-Sat, rock and roll 
request program. Announcements of area interest, 
weather information and timo broadcast throughout 
day. Basque language program Sun 12:15-1:30 pm. 
Contact Representative for further details. Reed 
2/24/69. 

I. PERSONNEL 
President-Chris Sheerin. 
General Manager-D. Ray Gardner. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1240 ke. 

Non-directional. 
Operating schedule: 6 am-11 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3h, 4a, 5, 6a, 7a. 
Rate Protection: 10b, 11b, 12b, lab. 14b, 15b. 
Basic Rates: 20a, 22s. 22b, 23a, 29a, 29b, 25a, 26, 

28s, 29a. 
Contracts: 405. 42a, 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61c, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 82. 
Length of commercial copy: 
5 minutes ................... _._.._.._ .............. ______1:30 min. 
10 minutes 2.30 min. 
Affiliated with American Information Network, 
Member: Intermountain Radio Network. 

TIME RATES 
No. 5 Eff 1/1/69-Rec'd 1/6/69. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 520 

1 min.  7.50 7.15 6.75 6.40 
30 sec  6.00 5.65 5.25 4.90 

7. PACKAGE PLANS 
SPECIAL HITCHERS 

12 sec. less than 100, ea  2.50 
100   225.50 
Within 30 days. 

8. PROGRAM TIME RATES 
Ix I9x 26x 

1 hr  48.75 45.00 42.75 
1/2 hr  31.50 28.50 27.75 
1/4 h,"  20.25 18.75 17.25 
5 min_  13.50 12.75 12.00 

520 
41.25 
26.25 
15.75 
11.25 

I04x 
6.00 
4.50 

I04x 
38.25 
24.75 
14.25 
10.50 

156+ 
5.65 
4.15 

156+ 
35.25 
23.25 
12.75 
9.75 

KVLV 

52 wks. 
20.50 
38.00 
52.50 
96.00 
130.50 

12.00 
22.00 
30.00 
54.00 
72.00 

8.50 
16.00 
22.50 
42.00 
58.50 

5 min. 
6.00 
5.70 
5.40 
5.10 
4.80 
4.50 

52 wks. 
54.00 
32.40 
21.60 
16.20 

50.00 
30.00 
20.00 
15.00 

TIME RATES 
NATIONAL AND LOCAL RATES RAME 

Rates effective   
Rates received March 4, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti  4.00 3.00 480 ti  3.00 2.25 
30 ti  3.80 2.85 720 ti______ 2.80 2.10 
60 ti  3.60 2.70 960 ti.......-..... 2.60 1.95 
120 ti.. ........ _  3.40 2.55 1200 tL___ 2.40 1.80 
360 tL  3.20 2.40 

7. PACKAGE PLANS 
(To be used in 1 month or less) 

1 min 30 sec 1 min 80 sec 
20 ti.......   3.10 2.50 90 ti..._._- 2.80 2.20 
30 ti  3.00 2.40 120 U______ 2.70 2.10 
45 ti  2.95 2.35 150 ti______ 2.60 2.00 
60 tL  2.90 2.30 210 ti.- _. 2.50 1.90 

(To be used in 7 days) 
25 LI  2.70 2.10 50 ti  . 2.50 1.90 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I04x 156x 270x 

1 hr....... 30.00 27.00 25.50 24.50 24.00 23.75 23.00 
1/2 hr  16.50 15.50 15.00 14.75 14.50 14.25 14.00 
1/4 hr ..... 10.75 10.25 9.75 9.25 8.75 8.25 7.50 
5 min _ 6.00 5.50 5.25 5.00 4.75 4.50 4.25 

AM-FM COMBINED 
Combined rates, less 20%. 

KV LV-FM 
1966 

Media Code 4 229 1601 5.00 
Lahontan Valley Broadcasting Co., Gummow Drive, 

Garden City (subdivision), Fallon, Nev. 89406. 
Phone 702-423-2243. 

I. PERSONNEL 
Manager-Lester W. Pearce. 

3. FACILITIES 
ERP 2.900 w.; 99.3 mc. 
Operating schedule: 6 am-10 pm daily. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; due when rendered. 

5. GENERAL ADVERTISING See coded reputations 
See KVLV listing for coded regulations. 
In combination with KVLV. See that listing. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Et7 Rec'd 4/26/67. 

6. SPOT ANNOUNCEMENTS 
I ti 10 ti 20 tl 30 tI 

1 min  3.00 2.00 1.85 1.70 
30 sec  2.00 1.50 1.35 1.25 

B. PROGRAM TIME RATES 
1 hr  12 1/4 hr --.-- 4 
1/2 hr  7 

HENDERSON 
Clark County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. • 

KTOO 
1056 

Media Code 4 229 2000 9.00 
KTOO Broadcasting Co., Inc.. Bank of Las Vegas 

Bldg., Henderson, Nev. 89015. Phone 702-565-1280. 

I. PERSONNEL 
President-Hank Crosby. 
General Manager-Duke Hoover. 
Program Director-Bob Joyce. 

2. REPRESENTATIVES 
East, Midwest-Vic Piano Associates, Inc. 
West Coast-Ewing/Radio. 

3. FACILITIES 
5,000 w. days; 1280 loe. Non-directional. 
Operating schedule: 5:00 am-local sunset. PET. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 3d, 4a, 44, 5, 6s, Pb. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 214, 22a, 22b, 23a, 24b, 

33.00 24e, 25c, 26, 28b, 28e, 29a, 29b, 33a. 
19.80 Contracts: 40a, 41, 42a, 42c, 43, 44a, 44b, 46, 51a, 
13.20 51e. 
9.90 Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 601, 

61b, 62a. 
Cancellation: 700, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 
Member: Country Music Network. 

TIME RATES 

No. 5 Eff 6/1/67-Rec'd 8/31/67. 

AA-6-0 am & 4-7 pm. 
A-All other times. 

1957 6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 500 100x 250x 500:: 1000x 
1 min.  6.00 5.50 5.25 4.75 4.25 4.00 

Subscriber to the NAB Radio Code 30 sec.  4.80 4.40 4.20 3.80 3.40 3.20 
Media Code 4 229 16007.00 CLASS A 
Lahontan Valley Broadcasting Co., Gurninow Dr.. 1 min..... ....... 5.00 4.75 4.50 4.25 3.75 3.50 

Garden City (subdivision), Fallon, Nev. 89406. 30 sec  4.00 3.80 3.60 3.40 3.00 2.80 
Phone 702-423-2243. 10 sec: 50% of 1-min. 

I. PERSONNEL 
Manager-Lester W. Pearce. 

3. FACILITIES 
5.000 w. days; 980 he. Non-directional. 
Operating schedule: 6:00 a.m. to local sunset daily. 
PST 

4. AGENCY COMMISSION 
15/0 time only: due when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a. 3b, 45. 4d, 5. On, 70, 8. 
Rate Protection: 10b. 11h. 12b, 13h. 
Basic Rates: 20a. 22b, 23a, 24b, 25a, 26. 28b, 29a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60k, 61a, 61b, 62b, 62e. 
Cancellation: 70e, 71b, 73a. 
Any 30-second or 1-minute snot contracted for broad-
cast on KVLV will be duplicated on KVLV-FM at 
no extra charge. 

e 

ELY 
White Pine County-Map Location E-3 

See BEDS consumer market map and data at begin 
ning of the State. 

KELY 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 229 1200 6.00 
White Pine Broadcasting Co., Box 600, Ely, Nev. 

89301. Phone 702-264-2077. 
STATION'S PROGRAMMING DESCRIPTION 

RELY: Programmed for general interest. 
6 air personalities emcee entire operation. News and 
weather 7 times daily. MUSIC 85%: eo% albums, 
25% singles, featuring middle - of - the - road music, 
classical, country and western, current hits. News 
10%: local. state, national and international. 2 sports 
shows daily, local sports, women's show and nursery 
notes. Extended national and area weather reports. 
Other programming 5%. Rec'd 7/19/67. 

I. PERSONNEL 
Owner & Mgr.-David I. Hansen. 

3. FACILITIES 
250 w. days; 1230 kg. Non-directional. 
Operating schedule: 6 ani-6 Dm Mon-Sat. PST. 

4. AGENCY COMMISSION 
All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia. 12a, 13e, 14a, 15b. 
Basle Rates: 21a, 22a, 24a, 24b, 24e, 25a. 26, 28b, 

28e. 
Contracts: 40a. 403, 45, 46. 47a. 51a. 
Comb.; Cont. Discounts: 60h, 61b, 
Cancellation: 705, 70e, 71b, 73b, 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1965. 
Card received October 4, 1965. 

6. SPOT ANNOUNCEMENTS 
(f) (t) 

1 time  4.00 2.40 1.60 
2.25 1.50 
2.10 1.40 
1.95 1.30 
1.80 1.20 
1.65 1.10 
1.50 1.00 

26 times________ 3.50 
52 times  3.25 
104 times_.._...,...........,  9.00 
156 times    2.75 
260 times.. _ .  _ 2.50 
Cl 1 minute or 140 words. 
(t) 30 seconds or 70 words. 
(9) 10 seconds or 15 words. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

(1 minute) 
Per week: 1 wk. 13 wits. 26 wits. 

10 times____ 25.00 23.50 22.00 
20 times__ 47.00 44.00 41.00 
30 times____ 66.00 61.50 57.00 
60 times_____ 123.00 114.00 105.00 
90 times ..... 171.00 157.50 144.00 

(30 seconds) 
11 times_-_ 15.00 14.00 13.00 
20 timea_._ 28.00 26.00 24.00 
30 times_____ 39.00 36.00 33.00 
60 times______ 72.00 66.00 60.00 
90 times.....,,.... 99.00 90.00 84.00 

(10 seconds) 
10 times____. 10.00 9.50 9.00 
20 times___ 19.00 18.00 17.00 
30 times______. 27.00 25.50 24.00 
60 51.00 48.00 45.00 
90 times  72.00 67.50 63.00 

IL PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

1 time.............._ 20.00 12.00 8.00 
13 tImes.___ 19.00 11.40 7.60 
26 tImes_. ___. 18.00 10.80 7.20 
52 times______ 17.00 10.20 6.80 

104 times________ 16.00 9.60 6.40 
260 times  15.00 9.09 6.00 

WEEKLY PROGRAM PACKAGE 
6 days per week: 13 mica. 26 wks. 

1 60.09 Rom 
1/2 hour   _ 39.60 36.00 
1/4 hour___-_________ 26.40 24.00 
5 minutes _ ......... 19.80 18.00 

5 days per week: 
I hour.   80.00 55.00 

1/2 hour.----........ ......... 38.00 31.08 
1/4 hour______________ 24.00 22.00 
5 minutes  _ 18.00 16.50 

days per week: 
1 hour______._.___ 39.00 38.00 

1/2 hour  23.40 21.60 
1/4 hour_ ...... ........... _ 15.60 14.40 

minutes..-.____ 11.70 10.80 

FALLON (1 AM; 1 FM) 
Churchill County-Map Location C-3 

See BEDS consumer market map and data at begin-
ning of the State. 

60+ 
1.60 
1.15 

7. PACKAGE PLANS 
CLASS AA 

PER WK: II) ti 
1 min. ...... _._._..__ ............... 5.50 
30 sec.  4.40 

CLASS A 

30 sec  3.80 

8. PROGRAM TIME RATES 
hr 1/2 hr 

1 x  100.00 60.00 
52 x.  90.00 55.00 
104 ...... _   80.00 50.00 
156 x.. - 70.00 45.00 
208 x. 60.00 40.00 
260 r... ....... --..._. 50.00 35.00 
312 x  40.00 30.00 

20 ti 30 ti 40 tl 
5.25 5.00 4.75 
4.20 4.00 3.80 

4.50 4.25 3.75 
3.60 3.40 3.00 

1/4 hr 10 min 5 min 
40.00 22.50 16.00 
37.50 21.50 15.00 
35.00 20.50 14.00 
32.50 19.50 13.00 
30.00 18.50 12.00 
27.50 17.50 11.00 
25.00 16.50 10.00 

NEVADA 

LAS VEGAS (6 AM; 4 FM) 
Clark County-Map Location D-5 

See SRDS consumer market map and data at begin. 
ning of the State. 

KENO 
1940 

Media Code 4 229 2400 1.00 
Lotus Broadcasting Corp.. Radio Center. Flamingo & 

Paradise Rois., Las Vegas, Nev. 89109. Phone 702-
735-3511. 

I. PERSONNEL 
President-Howard A. Kalmenson. 
General Manager-Albert Files. 
National Sales Director-Norman Posen. 

2. REPRESENTATIVES 
Advertising Sales West. 
Eastern, Midwestern-Jack Masla & Co., Inc. 
Los Angeles-KWKW, 6233 Hollywood Blvd.. 

wood, Calif. 90028. Phone 213-465-8171. 
San Franciseo-Sandeberg-Glenn COMD8113% 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1460 loe. 

Direetional-night only. 
Operating schedule: 24 hours daily. PST. 

4, AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
General" la, 2b, 3a. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 20s. 29a, 
Contracts: 40a. 46. 
Can-ellation: 70e. 71a, 73e. 
Affiliated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 4/1/68--Rec'd 5/24/68. 
6. SPOT ANNOUNCEMENTS 

7x 26x 52x 1560 3I2x 624x 1000x 
1 min 9.00 8.00 7.50 7.00 0.50 5.50 4.50 
30 sec 7.00 G 50 6.00 5.50 5.00 4.25 3.50 
10 see: 50% of 1-min. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK: 28 ti 35 01 42 tl 49 t1 56 tl 70 ti 
PER DAY: 4 ti 5 tI 6 ti 7 tl 8 ti 10 ti 
1 min  6.50 6.00 5.75 5.50 5.00 4.50 
30 sec  5.00 4.75 4.50 4.25 4.00 3.80 
Minimum contract 4 weeks. 
Fixed spot times have 15-minute float on either sit, 
of stated time. 

10. SPECIAL FEATURES 
5-min newscasts, ea 9.50. 
Sportsline sponsorship, ea 5.00. 

KLAV 
1947 

Rally. 

Media Code 4 229 2800 2.00 
Radio KLAV, 2634 State St., Las Vegas, Nev. 89109 
Phone 702-735-6633. 

I. PERSONNEL 
Owner Licensee-Arthur Powell Williams. 
General Manager-Maury Stevens. 
Program Director-Tony Brown. 

2. REPRESENTATIVES 
J. A. Lucas & Company/JALCO. 

3. FACILITIES 
250 w.: 1230 ka, Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 on net time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 7b. 
Este Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24a, 25a, 28b, 29a. 
Contracts: 40a, 42b. 
Comb.: Cont. Discounts: 60a, 61e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with CBS Radio Network. 
Affiliated with American Information Network. 

TIME RATES 
Eff 7/1/66-Ree'd 6/1/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 

25 ti... 5.75 4.75 
50 ti..-._ ........ 5.50 4.25 
100 ti...._  5.00 4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 min 5 mln 

1 x.  70 40 30 20 15 

DISCOUNTS 
26x-5% 104x-15% 260x-25% 
52x-10% 156x-20% 312x-30% 

1 min 30 sec 
250 ti___ 4.75 3.75 
500 ti_---... 4.25 3.25 
1000 4.00 3.00 

KLUC KLUC-FM 
1956 196$ 

Media Code 4 229 32004.00 
Mike Gold. Kay-Luck Broadcasting Co.. Box 14781, 
Las Vegas, Nev. 89102. Phone 702-735-5147. 

I. PERSONNEL 
Owner & Manager-Mike Gold. 
Assistant Manager-Sylvia Gold. 
Program Director-Steve Gold, 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
San Francisco-Radio Time Sales/International, 

3. FACILITIES 
10,000 w. days: 1140 kc. Non-directional. 
FM FACILITIES 
ERP 5.780 w.; 98.5 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

(This listing continued on next pap) 
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NEVADA 

Las Vegas-K L U C, K L U C-FM-Cont'd 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 40, 4d, 5, 60. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24a, 26, 28a, 29a. 
Contracts: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 60k. 
Cancellation: 70a, 70e, 710, 730. 
FM sold and programmed separately from sunset to 
midnight; FM sold in conjunction with AM from 
sunrise to suneeL 

TIME RATES 
Eff 10/1/68-Reed 8/19/68. 

G. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6 ti 12 tl 18 tl 24 tl 30 ti 
1 wk.  10.00 9.50 9.00 8.50 8.00 7.50 
13 wk.  9.50 9.00 8.50 8.00 7.50 7.00 
26 wk ..._------9,00 8.50 8.00 7.50 7.00 6.50 
52 ult.  8.50 8.00 7.50 7.00 6.50 6.00 
30/20 see: 80% of above. 10 sec: 50% of above. 

8. PROGRAM TIME RATES 
lx 2fix 52x I04x I56x 260x 312x 

1 hr  80.00 76.00 72.00 68.00 64.00 60.00 56.00 
1/2 hr..._._ 48.00 45.60 43.20 40.80 38.40 36.00 33.60 
1/4 hr. 32.00 30.40 28.80 27.20 25.60 24.00 22.40 
10 min  24.00 22.80 21.60 20.40 19.20 18.00 16.80 
5 min  16.00 15.20 14.40 13.60 12.80 12.00 11.20 

KORK 
1951 

RIAIB 
Media Code 4 229 9600 5.00 
Southwestern Broadcasting Co., 1950 Sandhill Rd., 
Las Vegas, Nev. 89104. Phone 702-737-5511. 

I. PERSONNEL 
President-Mnald W. Reynolds. 
Vice-Pres. & Gen'l Mgr.-Robert N. Ordones. 
°Mee Manager-Ruth Ann Waite. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 225 w. nights; 920 he. Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net station time; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d. 5, 6a. 7b, 8. 
Rate Protection: Inc. 11e, 12e. 13e, 14e. 
Basle Rates: 200. 22a, 23a. 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 42b. 45. 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 610. 
Cancellation: 70a, 70e, 71a. 
Affiliated with NBC. 
Member: All-Cal Sales Network. 
For combination rates see ROLO. Reno. 
KORK, KORK-FM combination earns 10% discount 
from total cost on both stations. 

TIME RATES 
Eff 9/1/68-Reed 3/3/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm & 7-10 pm: Sat & 
Sun all day. 

6. SPOT ANNOUNCEMENTS 
AA A 

PER WK: I min 30 sec 10 see 1 min 30 see 10 see 
1 t1  8.50 6.80 4.25 7.25 5.80 3.65 
10 11  8.00 6.40 4.00 6.75 5.40 3.40 
20 ti  7.50 6.00 3.75 6.25 5.00 3.20 
30 ti  7.00 5.60 3.50 5.75 4.60 2.90 
PER YR: 

I04x I56x 260x 312x 624x 1000x 2000x 
I min 8.85 8.55 8.30 8.00 7.50 7.00 6.30 
30 sec 7.10 6.85 6.65 6.40 6.00 5.60 5.05 
10 see 4.45 4.30 4.15 4.00 3.75 3.50 3.15 

KORK-FM 
1961 

Media Code 4 229 3601 3.00 
Western Communications, Inc., Box 2927, 1950 Sand-

hill Bd., Las Vegas, Nev. 89104. Phone 702-737-
5511. 

I. PERSONNEL 
President-Donald W. Reynolds. 
Vice-Pres. & Gen'l Mgr.-Robert N. Ordonez. 

2. REPRESENTATIVES 
MeGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 44.000 w.; 97.1 me. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See SCORN listing for coded regulations. 
KORK. KORK-FM combination earns 10% discount 
from total cost on both stations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 6/69-Reed 6/3/69. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104e 260x 500e 1000x 
1 min 5.50 5.00 4.50 4.25 4.00 3.50 3.00 
30 see: 85% of 1-min. 
1 minute, 30 seconds and programs may be combined 
for greater frequency discounts. 

7. PACKAGE PLANS 
1 MINUTE-ROS 

PER 
WK, EA: I wk 6 wk 

12 ti  4.50 4.25 
18 ti  4.25 4.00 
24 tl  4.00 3.75 
36 ti  3.75 3.50 
50 ti ....... ____  3.50 3.25 
70 ti  3.25 3.00 
30 sec: 85% of 1-min. 

13 wk 
4.00 
3.75 
3.50 
3.25 
3.00 
2.75 

KRAM 
1947 

26 wk 
3.75 
3.50 
3.25 
3.00 
2.75 
2.50 

39 wk 
3.50 
3.25 
3.00 
2.75 
2.50 
2.25 

52 wk 
3.25 
3.00 
2.75 
2.50 
2.25 
2.00 

A Sovereign Station 
Subscriber to the NAB Radio Code 

Media Code 4 229 4000 7.00 
Sovereign Broadcast, Inc., 5441 Paradise Rd., Las 
Vegas, Nev. 89109. Phone 702-736-1920. 

I. PERSONNEL 
Vice-President-Robert D. Hanna. 
General Manager-Lee Roger Shoblom. 
Program Director-Dave Kushler. 

2. REPRESENTATIVES 
Alan rochet Associates. Inc,. 

3. FACILITIES 
1,000 w.; 1340 he. Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 30. 3b, 4a, 5, 6a, 8. 
Rate Protection: 10e. lle. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 400. 45, 46. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 700, 70e 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 3 Elf 8/1/69-Reed 8/1/69. 

AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 10 ti 20 ti 30 tI 40 ti 
1   10 9 8 7 6 
30 sec  8 7 6 5 4 

CLASS A 
1 min.  8 7 6 5 4 
30 see  7 6 5 4 3 

7. PACKAGE PLANS 
CUME PLAN 

PER MO: 100 ti 200 ti 100 ti 200 ti 
1 min  5 4 30 sec  1 3 
10 see: 50% of 1-min. 

KRGN (FM) 
1963 

DU F IMO 
Media Code 4 229 4400 9.00 

Gilday Broadcasting Co., 850 E. Sahara Ave., Las 
Vegas. Nev. 89105. Phone 702-735-4611. 
STATION'S PROGRAMMING DESCRIPTION 

RIME (FM) MUSIC: entire music format utilizes 
Hit Parade '69 programming service-pop standards. 
Top 40, rock and current hit music, 24 hours a day, 
7 days a week. Network news aired every hour from 
7:15 am-8:15 pm. Contact Representative for further 
details. Rec'd 6/27/69. 

I. PERSONNEL 
President-Donald S. Gilday. 
Viee-President-Angelina Gilday. 
Sales Manager-Jack Gilday. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 20,000 w.; 101.9 mc. Stereo. 
Operating schedule: 24 hours. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

Listen. 
K-RAM's got a 
new format... 

Modem Country. 
24 HOURS A DAY 

RAD1011340AM 
5441 Paradise Road (702) 736-1920 

A Sovereign Broadcast Station 
represented nationally by 

Alan Torbet Associates, Inc. 

American 
Entertainment Network 

5. GENERAL ADVERTISING See coded reputations 
General: la, 23. 3a. 4a. 5. 
Rate Protection: 10b, 11b, 12b, lab, 14b. 
Basle Rates: 2411. 26, 28b, 
Contracts: 400. 45. 46. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Maximum length of cony: 12 minutes per hour. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 4/1/69-Reed 4/4/69. 

6. SPOT ANNOUNCEMENTS 
Ix I4x 301 90x 180x 965x 

.1 min.  10.00 9.50 9.00 8.50 8.00 7.50 
20/30 sec.... 8.50 8.00 7.50 7.00 6.50 6.00 

(.) 1-min spots and hourly newscast program spon-
sorship offered at same rate. Time and positioning 
guaranteed as requested when available. 

7. PACKAGE PLANS 
ROS-1 MINUTE 

PER WK: 
14 ti 25 ti .51 ti .76 ti .116 ti .250 ti 5350 ti 

Ea.... 7.00 6.60 6.20 5.80 5.40 4.50 3.50 
(•) May extend to 30 days. 

8. PROGRAM TIME RATES 
lx 52x I04x 156x 2001 365x 520x 

1 hr....... 48.00 43.20 38.90 35.00 31.50   
1/2 hr  29.50 20.55. .19.35   
1/4 hr  21.00 18.90 17.00 15.30 13.80   ..._... 
10 min  17.00 15.30 13.80 12.50 11.25 10.15 9.15 
5 min.  13.50 12.15 10.94 9.85 8.85 7.75 7.00 

KU LA (FM) 
1966 

Media Code 4 229 4600 4.00 
Las Vegas Electronics. Inc.. Castaways Rote, Las 

Vegas, Nev. 89109. Phone 702-735-8644. 

I. PERSONNEL 
General Manager-Bat Henderson. 
Program Director-Johnny Gunn. 
National Sales Manager-Len C. Smith. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
ERP 27,000 w.: 92.3 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 179 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-6 am. For simulcast facilities see KVEG. 

4. AGENCY COMMISSION 
15/0 time only; payable 30 days. 

5. GENERAL ADVERTISING Sae coded regulations 
Contracts: 40a.   
AM facilities: KALG. 

TIME RATES 

Rates are identical to KVEG. See that listing. 

KVEG 
1962 

Country & Western 

Media Code 4 229 4800 0.00 

Las Vegas Electronics, Inc., Castaways Hotel, Las 
Vegas. Nev. 89109. Phone 702-735-8644. 
STATION'S PROGRAMMING DESCRIPTION 

KVEG: Programmed for general audience. 
MUSIC: country and western 100%. NEWS: 5 min 
on half hour, headlines on hour. Traffic reports, time 
signals, and weather reports frequently throughout 
broadcast day. AIR PERSONALITIES handle all 
segments, and taped commercials by them are inter-
changeable. Personalities available for remote broad-
casts, store openings, shopping center sales, etc. 
Contact Representative for further details. Reed 
7/28/67. 

I. PERSONNEL 
General Manager-Bat Henderson. 
Program Director-Johnny Gunn. 
National Sales Manager-Len C. Smith. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
500 w. days; 970 kv. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simuleast facilities see 
KULA (FM). 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3d, 4a, 4d, 5, 6a, 7b, 8, 
Rate Protection: 10a, 14a, 15b. 
Basic Rates: 20a. 22a, 22b, 23a, 240. 25a. 
Contracts: 400. 46, 50, 51a. 
Comb.; Cont. Discounts. 60a, 
Cancellation: 738. 
Prod. Services: 80, 82. 
FM facilities: KULA (FM). 

TIME RATES 
Eft 1/1/69-Reed 1/27/69, 

6. SPOT ANNOUNCEMENTS 
130x 260x 520x 1040X 1500X 

1 8.80 8.25 7.70 7.15 6.60 
30 sec._......--_____. 6.60 6.05 5.50 4.95 4.10 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

5 tl 10 ti 15 tl 20 tl 30 tl 
1 9.35 8.55 7.95 7.70 6.60 
30 sec....---.....-... 7.15 6.35 5.75 5.50 4.95 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour; headlines at :30. 

1561 208x 260x 912x 520e 
5 18.50 17.00 16.50 15.50 14.50 
3 min.__ ..... 11.55 10.75 10.50 9.90 9.00 

RENO (6 AM; 2 FM) 
(including Sparks) 
Washoe County-Map Location B-2 

Bee SRDS consumer market map and data at begin-
ning of the State. 

KBET 
1946 
RENO 

Media Code 4 229 5200 2.00 
R. L. Stoddard/dba Sierra Broadcasting Co., Manee 

Hotel. Box 1170, Reno, Nev. 89504. Phone 702-
322-4501. 

I. PERSONNEL 
Owner-Manager-Robert L. Stoddard, 
Sales Manneer-W. L. States. 

2. REPRESENTATIVES 
The Sancleherg-Glenn Company. 

3. FACILITIES 
1.000 w.; 1340 hr. Non-directional. 
Operating schedule: 0:00-1:00 am daily. PST. 

4. AGENCY COMMISSION 
15%: nn cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 40. 4d, 5. 6a. 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 148. 
Basic Rates: 22a, 22b, 23a, 24a, 26, 28a, 29a. 
Contracts: 40a, 420. 45, 46, 470, 48. 
Comb.: Cont. Discounts: 60k. 61a, 61b, 65e, 62e. 
Cancellation: 700, 70e, 71a, 73a. 
Affiliated with KBS and CBS, 

TIME RATES 
Err 12/1/67-Reed 11/28/67. 

6. SPOT ANNOUNCEMENTS 
(6 am-6 tnn) 

Ix 26x 52x 104x 156x 260x 312x 
(•).... 4.50 4.25 4.00 3.75 3.50 3.25 3.00 

(.) 1 min or 30 sec, guaranteed times. 
7. PACKAGE PLANS 

WEEKLY SATURATION-ROS 
PER WK: 10 ti 15 ti 20 tl 25 tl SO tl 
1 min  4.00 9.75 3.50 3.25 3.00 
20/30 sec  3.20 3.00 2.80 2.60 2 40 
10 sec  2.00 1.90 1.80 1.70 1.50 

8. PROGRAM TIME RATES 
Ix 52x 260x 365x 

1 hr.__ ............ ........... 40.00 36.00 32,00 28.00 
1/2 hr  24.00 22.00 20.00 18.00 
1/4 hr  16.00 15.00 14.00 13.00 
5 min  9.00 8.50 8.00 7.50 

KBUB 
1960 

SPARKS 

GEC 
Media Code 4 229 son 9.00 
KBUB Inc., Box 1270, 910 Glendale ltd., Sparks, 

Nev. 89431. Phone 702-358-8211. 
I. PERSONNEL 
President-Lisle Sheldon. 
Vice President-Alan C. Lisser. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 w. days: 1270 Ice Non-direetionat. 
Operating schedule: 6 am-local sunset. PST. 

4, AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 5e, 3b. 4a. 4d. 5, 6b, 7b, 8. 
Rate Protection: 10b, 1155, 12b. 13b, 14b, 
Basle Rates: 22a, 25e, 24a, 24b, 25a, 28b, 29a. 
Contracts: 400. 45, 46. 
Comb.: Cont. Discounts: 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70e. 71e, 79a. 

TIME RATES 
No. 6 Eff 5/1/09-Reed 5/1/69. 

7. PACKAGE PLANS 
-Specified- -ROS----

PER WK: 1 min 30 see 15 see I min 30 see 15 see 
1-14 ..... 12.00 8.40 5.85 8.00 5.60 3.90 
21 ti...___ ..... 10.00 7.00 4.90 7.00 4.90 3.49 
28 ti  8.09 5.60 3.95 6.00 4.20 2.95 
35 ti  7.00 4.90 3.45 5.50 3.80 2.65 
42 6.00 4.20 2.95 5.00 3.50 2.45 
50 Li  5.00 3.50 2.45 4.50 3.15 2.20 

SATURATION PLAN 
15% discount when any of the above are used within 
7 consecutive days. 

ANNUAL BULK PLANS-ROS 
PER YR: 1 min 30 see 15 see 
300 x (minimum 15 monthly)........ 3.75 2.60 1.80 
500 x (minimum 25 monthly)  3.25 2.25 5.60 
10000 x (minimum 50 monthly)  3.00 2.10 1.50 
Weekly packages cannot be combined to earn higher 
frequency. 

KCBN 
1963 

RENO 

The Eastman Station 
Media Code 4 229 6000 5.00 
B B. C., Inc.. Box 5998, 674 N. Arlington Ave.. 

Reno, Nev. 89503. Phone 702-786-1230. 
STATION'S PROGRAMMING DESCRIPTION 

KOBE: Programmed for teens and young adults. 
MUSIC: top 12, selected by program director and 
music director weekly. Also play additional 30 tunes 
which have best chance of reaching top 12. 12:01 am-
6 pm pop rock. 6 pm-1251 pop rock. 13 air per-
sonalities. News director, associate news director, 
and sports director. Contact Representative for 
further details. Itee'd 12/1/67. 

I. PERSONNEL 
President-Richard W. Brown, M.D. 
Exec. Vice-Pros. & Gen'l Mgr.-Lorraine Walker. 
Program Director-Dave Price. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days,: 250 w. nights; 1230 ke. Non-Direc-
tional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/2 net time; 15 days from date of invoice. 

(This listing continued on next page) 
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Reno-K C B N-Continued 
5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 36, 3e, 3d, 4e. 5. 6a, 7b. 
Rate Protection: 106, 126. 13b, 14b, 15e. 
Basle Rates: 20b, 216, 24e. 24b, 24e, 25e. 29e. 
Contracts: 40e, 41, 42e. 42e, 43, 44e. 44b, 45, 48, 

51e. 51b. 
Comb.; Cont Discounts: 60e, 60f. 60h, 61b, 62(1. 
Cancellation: 70e, 71e. 72, 73b. 
Prod. Services: 81. 82. 
Affiliated with Eastman. 

TIME RATES 

Eff 1/1/69-Itec'd 12/2/68. 

7. PACKAGE PLANS 
PER WK: 70 ti 95 ti 
1 min 6.30 7.50 
30 sec..._.-- 5.04 6.00 
15 sec....... 3.78 4.50 
PER MO: 300 ti 150 ti 
1 min--._ 5.90 7.10 
30 sec  5.00 5.96 
15 sec____ 3.56 4.28 
PER YR: 20800 
1 min.... 5.90 
30 sec.  ..... 4.70 

28 ti 21 ti 14 ti 7 ti 
8.10 8.40 8.70 9.00 
6.48 6.72 6.96 7.20 
4.86 5.04 5.22 5.40 
120 ti 90 ti 60 ti 30 ti 
7.70 8.00 8.30 8.60 
6.44 6.68 6.92 7.16 
4.64 4.82 5.00 5.18 
10405 5200 260x 1040 
6.50 7.10 7.70 8.30 
5.18 5.66 6.14 6.62 
3.88 4.24 4.60 4.96 

11). SPECIAL FEATURES 
NEWS 
1 x 26x 520 1040 2600 

5 min  13.20 12.00 10.80 9.60 8.00 
2-1/2 min..........._  9.615 9.00 8.40 7.80 7.20 

minutes includes 90-second snot. 2-1/2 minutes 
includes 50-second spot. 

K N EV (FM) 
1953 

RENO 

e 
Media Code 4 229 6400 7.00 

Everett B. Cobb. 1100 Kletzke Lane, Reno, Nev. 
89502. Phone 702-322-2127. 

I. PERSONNEL 
General Manager--Everett B. Cobb. 
Sales Manager-Robert L. Sabin. 

2. REPRESENTATIVES 
The Sandebers-Glenn Company. 

3. FACILITIES 
ERP 50,000 w.; 95.5 inc. Stereo. 
Operating schedule: 7 am-11 pm daily. PST. 

4. AGENCY COMMISSION 
15%: 5% discount by 20th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a. 3d, 4e. 4d. Ob. 7b, 8. 
Rate Protection: 10e, lia. 12a, 13e. 14e. 15a, 156, 

15e. 
Basic Rates: 20b, 21e, 21b, 21d. 22a, 22b, 23e, 23b, 

246, 25e. 26, 28b, 28e. 29e. 296, 30, 31, 33e. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 44b, 45, 46, 

51e. 
Comb.; Cont. Discounts: 60h, 601, 616. 
Cancellation: 70e. 70c, 71b, 72, 73e. 736. 
Prod. Services: 80. 81, 82. 
Affiliated with American FM Network. 

TIME RATES 
No. 10 Eff 5/1/68-Reed 5/23/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 260 52e 100x 250x 500e 1000e 

1 min 5.50 5.00 4.50 4.00 3.50 3.00 2.50 2.00 
30 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
I min 30 see 10 see 

1 daily Mon thru Sat, per mo  75 50 20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x   33.00 28.00 18.00 13.80 
13 x 30.09 24,05 16.00 12.00 
26 x    27.00 21.00 14.00 10.50 
52 x  24.00 18.00 12.00 9.00 
100 x  21.00 15.00 10.00 7.50 
250 x  18.00 12.00 8.00 6.00 
500 x  15.00 9.00 6.00 4.50 
1000 x  10.00 5.00 4.00 3.00 

10. SPECIAL FEATURES 
MUSICAL PROGRAMS 

(1 Daily) 
I hr 1/2 hr 1/4 hr 10 mln 

PER MO: *6 min *4 min .3 min °2 min 
Mon thru FrL  220 140 110 90 
Sat or Sun  80 60 40 30 

(*) Commercial time. 

K 0 H 
1928 

RENO 

A McClatchy Beeline Station 

FthAlB 

Subscriber to the NAB Radio Code 

Media Code 4 229 6800 8.00 
MeClatchy Broadcasting, Reno, Nev. 89505. Phone 

702-32.3-5106. TWX 702-358-0252. 
NOTE: Address correspondence to Box 2271, Reno, 

Nev. 89505. 

I. PERSONNEL 
Manager--liewitt Kees. 

2. REPRESENTATIVES 
Katz Radio, West. 
McClatchy Sta. Sales Office: See Rep 8s 81/0 pages. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 630 kc. 

Directional-nighttime Only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3b, 3d, 4e. 4d. 5, 6e. 7b, 8. 
Bate Protection: 10b, 111), 126, 131). 14b, 15d. 
Basic Rates: 20a, 206. 22a, 22b, 23e. 24b, 24e. 25a, 

26. 27, 28e, 295, 30. 32a. 136. 
Contracts: 40e, 41, 42e. 44a, 446, 45, 46, 47e. 48. 

51e. 51e. 
Comb.; Cont. Discounts: 60e, 60f, Ella. 61b. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC. 
Affiliated with Katz Radio A.I.D. Plan. 
Member: Beeline. McClatchy. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 25A Eft 3/15/69-Reed 5/12/69. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat .6-10 am; Mon thru Fri noon-
1 pm & 3:30-7 pm. 
A-Mon thru Fri 10 am-noon, 1-3:30 pm & 7-8 pm. 
B-All other times. 

(*) Advertiser may choose 6-9 am or 7-10 am. 
PER WK, I MIN: I ti 6 tl 12 ti 18 ti 24 ti 
AA _ ........... 10.00 9.50 9.00 8.50 8.00 
A  _ 8.00 7.50 7.00 6.50 6.00 

  6.50 0.00 5.50 5.00 4.50 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
TOTAL ATJDIENCE PLANS 

AA-Mon thru Sat .6-10 am; Mon thru Fri noon-
1 pm & 3:30-7 pm. 
A-Mon thru Fri 10 am-noon. 1-3:30 pm & 7-8 pm. 
B-All other times. 

(•) Advertiser may choose 6-9 am or 7-10 am. 
PER WK: TAP I 
12 ti (6AA, 6B)........ 78 24 ti (12AA. 132 
18 ti (9A.A. 108 

TAP II 
12 ti (4AA, 4A. 4B) 68 24 tl (8AA, 8A. 8B) 112 
18 ti (6AA. 6A, 6B) 93 
20/30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

8. PROGRAM TIME RATES 
AA-6-9 am, noon-1 pm & 4-7 pm. 
A-9 am-noon, 1-4 Pm & 7-0 pm. 
All other times (after 8 pm). Rates on request. 

CLASS AA 
I x 26x 520 104x I 56x 260x 

1 hr. 75 65 60 55 48 40 
1/2 hr  40 37 34 32 28 24 
1/4 hr.__   22 20 19 17 16 14 
10 min.  18 17 16 14 13 12 
5 min  12 11 CI 10 9 8 

(*) 10.50  
CLASS A 

15% discount on above rates. 

9125 
38 
23 
13 
11 
7 

10. SPECIAL FEATURES 

NEWS & FARM CHARGES 
(Fully commissionable) 

1/2 hr 1/4 hr 10 min 5 min 
Ea   12.50 7.50 6.00 3.50 

COMBINABILITY 
All spots, regardless of length or classification. may 
be combined for discounts. 
Snots and programs may not be combined for dis-
counts. 

KOLO 
1946 

RENO 

RAB 

Media Code 4 229 7200 0.00 
Western Broadcasting Co.. Box 821, El Cortez Hotel, 

239 W. 2nd St., lleno, Nev. 89504. Phone 702-
786-0920. TWX RENO 38. 

STATION'S PROGRAMMING DESCRIPTION 
KOLO: Programmed for general interest of adults 
aged 20-45. 
MUSIC: middle-o(-the-road music with personality 
format. NEWS: local on hour, network on half hour. 
7:30 am, noon & 5:10 pm 20 min news summaries-
national, regional, local. spode, stock market reports 
and weather. Ness's department, mobile remote unit, 
production facilities. 18 commercial minutes per 
hour. Contact Representative for further details. 
Rec'd 4/30/69. 

I. PERSONNEL 
President-Donald W. Reynolds, Sr. 
Vice-Pres. & Gen'l Mgr.-Stan Weisberger. 
General Sales Manager-Pat Ritchie. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

9. FACILITIES 
5,000 w. days, 1,000 w. nights; 920 he. 
Directional-night only. 

Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3d, 4a, 4d, 5, 66. 7b. 8. 
Rate Protection: 10b, 1113. 12b, 136. 14b, 1514 16. 
Basic Rates: 21b, 225. 22b, 23e. 23b, 24b, 20e. 25a, 

26, 27, 28b, 29a, 30. 32b, 33b. 
Contracts: 40a, 41, 426, 42d, 43, 44e. 45, 46, 47a. 

48. 49. 516. 51e. 
Comb.: Cont. Discounts: 60b. 60f. 601. 61a, 626, 62d. 
Cancellation: 70a, 70e. 71a, 71e, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MRS. 

TIME RATES 
Eff 9/i/68-Rec'd 3/3/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Frl 10 am-3 pm & 7-10 pm; Sat and 
Sun all day. 

6. SPOT ANNOUNCEMENTS 
AA A 

PER WE: I min 90 see 10 see 1 min 30 see 10 see 
1 ti  8.50 6.80 4,25 7.25 5.80 3,65 
10 ti  8.00 6.40 4.00 6.75 
20 ti  7.50 6.00 3.75 6.25 5.00 3.20 
30 ti  7.00 5.60 3.50 5.75 4.60 2.90 

PER YR: 
I04x 156e 260e 312x 624x 1000e 2000x 

1 min 8.85 8.55 8.30 8.00 7.50 7.00 6.30 
30 sec 7.10 6.85 6.65 6.40 6.00 5.60 5.05 
10 sec 4.45 4.30 4.15 4.00 3.75 3.50 3.15 

KOLO/KORK, LAS VEGAS. 
COMBINATION RATES 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm & 7-10 pm; Sat 8c 
Sun all day. 

 AA 
PER WK: 1 min 30 see 10 see 1 min 30 se: 10 sec 
1 ti_ ......... 11.30 12.25 7.65 13.00 10.46 6.60 
10 ti  14.50 11.50 7.20 12.10 9.80 6.20 
20 ti  13.50 10.80 6.75 11.25 9.15) 5.80 
30 ti  12.60 10.10 6.30 10.40 8.30 5.30 
PER YR: 104x I56x 200e 312e 624x 1000x 2000x 
1 min.  15.90 15.40 14.90 14.40 13.50 12.60 11.30 
30 see  12.80 12.30 12.00 11.50 10.80 10.10 9.10 
10 sec  8.00 7.70 7.50 7.20 6.80 6.30 5.70 

KONE 
1955 

RENO 

Media Code 4 229 7600 1.00 
Lotus Radio Corp., 325 West St., Reno, Nev. 89505. 
Phone 702-329-9261. 

I. PERSONNEL 
President-Howard A, Kalmenson. 
General Manager-David T. Newman. 
National Sales Director-Norman Posen. 

2. REPRESENTATIVES 
New York, Chicago, Dallas-Jack Masla & Co., Inc. 
Atlanta-Dora-Clayton Agency, Inc. 
San Francisco-Advertising Sales West. 
Los Angeles-Lotus Theatre Corp. 

3. FACILITIES 
250 w.: 1450 he. Non-direetional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 4a, 5, Oa, 8. 
Rate Protection: 106, 1lb, 12b, 13b, 146. 
Basic Rates: 20b, 2113, 22b, 23a, 24b, 28e. 295, 30. 
Contracts: 40e, 41, 44b, 45, 46. 
Comb.: Cont. Discounts: 61. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 1 Eft 9/7/67-Reed 9/20/67. 

6. SPOT ANNOUNCEMENTS 
7x 20e 52x 156e 3128 624x 1000x 

1 min 5.00 4.50 4.00 3.50 3.00 2.75 2.50 
30 sec 3.25 3.00 2.75 2.50 2.25 2.15 2.00 
10 sec: 50% of 1-min. 
Fixed spot times have 15 minute float on either side 
of stated time. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WE: 28 01 35 ti 42 tl 49 II 56 II 70 ti 
PER DAY: 4 ti 5 ti 6 ti 7 ti 8 ti 10 ti 
1 min.  3.00 2.90 2.80 2.70 2.60 2.50 
30 sec.  2.25 2.20 2.15 2.10 2.05 2.00 
Minimum contract 4 weeks. 

10. SPECIAL FEATURES 
5-minute Newscasts, eu............ 9.50 
Sportsline Sponsorship. ea___________------........ 5.00 

KSRN (FM) 
1956 

RENO 

Media Code 4 229 8000 3.09 

RAESCO, Inc., Ponderosa Hotel, 515 S. Virginia, 
Reno. Nev. 89501. Phone 702-786-1045. 
STATION'S PROGRAMMING DESCRIPTION 

KSRN (FM); Programmed for adults and young 
adults. 
5 air personalities emcee entire operation. Middle-of-
the-road music format, with 5 min news neadlines 
every 2 hours beginning at 7 am, supplemented by 
one 10 min newscast at 10 pm. 6-10 am popular 
music, 10 am-noon women's show, fashions, inter-
views, discussion, popular music. Noon-6 pm. popular 
music. 6 pm-12M, semi-classic and popular muslo. 
MUSIC policy: 95% albums, 1 selection from each to 
insure variety, 5% singles limited to current middle-
of-the-road popular. COMMERCIAL POLICY: limited 
to 8 minutes total per hour. Contact Representative 
for further details. Rec'd 3/10/69. 

NEVADA 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Carl E. Reiff. 
Sales Manager-Mrs. Martha I. Boyd. 
News Director-Don White. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
ERS' 25,000 w.; 104.5 mc. Stereo. 
Operating schedule: 6 am-midnight. 
Antenna ht.: 2980 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

Eft' Reed 5/25/67. 
6. SPOT ANNOUNCEMENTS 

Ix 12e 104e 2-60x 520e 780x 1040e 
1 min  6.00 5.75 5.50 5.00 4.75 4.50 4.25 
30 sec  4.80 4.60 4.40 4.00 3.80 3.60 3.40 
15 sec  3.60 3.45 3.30 3.00 2.85 2.70 2.55 

7. PACKAGE PLANS 
PER WK: I ti 15 ti 25 ti 95 tl 50 41 
1 min  6.00 5.00 4.75 4.50 4.25 
30 sec  4.80 4.00 3.80 3.60 3.40 
15 ..._._. ................ 3.60 3.00 2.85 2.70 2.51 
Spots on weekly frequency must run within a 7-day 
period. 

WEEKLY CONTRACT DISCOUNTS 
Advertiser may deduct following discounts for firm 
contracts: 
13 wks-5% 26 wks-10% 52 wks-15% 

8. PROGRAM TIME RATES 
be 13e 26e 528 I04x 260e 

1 hr  40,00 37.50 35.00 32.50 30.00 27.50 
1/2 hr  25.00 22.50 20.00 18.00 16.00 14.00 
1/4 hr.._   15.00 14.00 12.00 10.00 9.00 7.00 

SPARKS 
Washoe County-Map Location B-2 

See SRDS consumer market map and data at begin-
ning of the State. 

See Reno (including Sparks) 

WINNEMUCCA 
Humboldt County-Map Location C-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KWNA 
1955 

Media Code 4 229 8400 5.00 
Northwest Radio & Television, Box 591, Winnemucca, 

Nev. 89445, Phone Madison 3-2030. 
STATION'S PROGRAMMING DESCRIPTION 

KWNA: Programmed for local, general interest. 
Middle-of-the-road music. 7-8:30 am world, farm, 
regional, local news. 8:30-9:30 am music. 9:30-10 
am women's programs, 10 am-noon music and news, 
noon-1 pm state, local, regional, farm news and 
weather report, 1-4 pm music and news. 4-5 pm 
country and western. 5-6 pm teenage music, 6-6:15 
pm local, state, national news, 6:15-7 pm standards. 
Fri-Sat 7-8 pm all types music. Station active in 
community affairs with weekly interviews covering 
local events. Contact Representative for further de-
tails. Rec'd 7/14/67. 

I. PERSONNEL 
President-Frank Walters. 
General Manager-Lee Boner. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
1,000 w. days, 250 w. night; 1400 he. 

Non-directional. 
Operating schedule: 7:00 am-7:00 pm Mon thru 
Thurs; 7:00 am-8:00 pm Fri and Sat; 8:00 am-7:00 
pm Sun. 

4. AGENCY COMMISSION 
15%. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10e, 11a, 14e, 15b. 
Basic Rates: 20b, 21a, 21d, 22e. 23b, 24b, 25e, 28e, 

29e. 33a. 
Contracts: 4es, 44b, 46, 47a, 48, 49. 51b. 
Comb.; Cont. Discounts: 606, 60f, 616, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73e. 
Prod. Services: 82. 
Tobacco advertising accepted. 

TIME RATES 
Rates effective May 1, 1960. (Card No. 3.) 

Card received June 29. 1960. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec I min 30 seo 
1 z...   4.00 3.50 158 8 50 3.00 
18 3.90 3.40 260 3 85 2.85 
26 x  3.80 3.30 312 3.25 2.75 
52 x... 3.75 3.25 364 X.  3.00 2.50 
104 x  3.60 3.10 728 2.00 1.75 

7. PACKAGE PLANS 
SATURATION PACKAGE PLANS 

1 min. 30 see. 
25 spots, in 5 days   85.00 72.50 
50 spots, in 5 days.   154.00 121.00 
50 spots, in 10 days  176.00 154.04 
100 spots, in 10 days 290.00 246.59 
150 spots, in 30 days   360.00 205.50 
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A D E G I H NEW HAMPSHIRE 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the, 
advent and wide-spread use of the transistor, 
Radio Housahold Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  3,000 (County Basis).. 
METRO AREAS Total Metros 

Manchester (S.M.S.A.) .-
(S.M.S.A.)   300 Total Metros 
Manchester (County Basis).. 

500 

300 

500 

2 

3 

4 

5 

6 

7 

8 

NEW HAMPSHIRE 

IP ap S AF 

SCALE OF MILES 

Appliobk O NEW HAMPSHIRE on!), 

Map ge121424faii0/5 

Read figures in THOUSANDS 

CITY POPULATION 

CIACbgtiemeate 
• A® CI 0 • a 0 With Daily Media. 

D 0 0 Without Daily Media. 

Symbols Designate Types of Media. 

*Newspaper -Radio 4 -)Television 
COUNTY NAMES ARE IN ITALIC TYPE 

Cooed* bp Slenderer Role d Dole Smke, /ne, ond lay dark 'WW1/ d Co.  

A  

Brattleboro 
crarr 

D 

White River 
Junction 

Mt Washington 

Rumford 

Zouth Paris 

Brume* 
**A 

ee 

Biddeford AR= 
0* 

Hewharyport 
Haverhill I. 

Lawrence 

MASSACHUSETTS 
.1 E 

State, County, City, Metro Area Data 

*0 .1;arrell G H 

1 

2 

3 

4 

5 

6 

7 

8 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Concord-Merrimack Manchester-HI I Isborough Nashua-H I I Isborough Portsmouth-Rockingham 

Estimates for: 
STATE 
COUNTY-Map Loe. Population Households 

Gib/ 1/1/69 1/1/69 
metropolitan Area (000) (000) ($000) (5) 

Consumer Spendable Income-1968--
% Distribution of Familles -Total Retail Sales-

Per 9000 5000 8000 10000 15000 Per 
Household to to to to nod Household 

4999 7999 9999 14999 over ($000) (F) 

Retail Sales-1968 

Food Drug 
(5000) ($000) 

 By Selected Store Types  
General Home 
Mdse. Apparel rum. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passen- Farm 
ger Pepa. 
Cars lotion 

1/1/69 1/1/69 
(000) (000) 

Gross 
Farm 

Ineruns 
1968 

($000) 

NEW HAMPSHIRE 
STATE TOTALS  706.4 213.13 2,001,514 9,391 16.7 20.9 18.7 24.6 16.7 1,167,705 

BELKNAP F-6  32.7 9.90 89,455 9,036 18.5 23.5 20.3 21.4 13.4 70,071 
CARROLL F-5  17.1 5.58 44,097 7,903 20.5 20.7 17.3 20.9 13.5 37,615 
CHESHIRE E-7  50.7 15.73 141,153 8,973 17.8 21.5 20.1 23.7 14.6 82,944 
COOS F-2  39.3 11.73 100,457 8,564 22.9 25.0 17.7 21.4 11.6 59,429 
GRAFTON E-4  53.6 15.84 148,731 9,390 19.2 20.3 18.0 22.6 15.9 90,072 
HILLSBOROUGH F-8 _ 208.0 64.12 641,784 10,009 14.4 19.5 18.4 26.8 19.7 358,286 

Manchester  95.5 30.43 337,903 11,104 180,120 
Manchester 
Metro Area 
(Official S.M.S.A.)  120.3 36.27 366,526 10,105 
Manchester 
Metro Area 
(county basis)  208.0 64.12 641,784 10,009 14.4 19.5 18.4 26.8 19.7 358,286 
Nashua  45.2 13.88 151,110 10,887 90,877 

MERRIMACK F-6  77.0 22.79 226,160 9,924 16.3 20.6 18.6 24.7 18.0 116,541 
Concord  30.7 9.00 108,502 12,056 70,855 

ROCKINGHAM G-7t  125.2 36.82 335,933 9,124 15.6 20.1 18.8 25.0 17.2 196,271 
Portsmouth  33.0 9.67 87,828 9,083 71,005 

STRAFFORD G-6  71.3 20.85 189,553 9,091 16.6 20.3 20.7 25.1 14.5 103,814 
SULLIVAN E-6  31.5 9.77 84,191 8,617 20.3 21.0 18.5 22.9 13.8 52,662 

5,479 
7,078 
6,741 
5,273 
5,066 
5,686 
5,588 
5,919 

302,081 
15,959 
10,240 
20,321 
17,804 
23,916 
87,629 
42,021 

24,932 
968 
800 

1,888 
1,154 
2,538 
7,389 
3,929 

130,476 
8,394 
2,330 
9,595 
4,009 
7,263 
57,361 
36,731 

63,957 
3,264 
2,247 
3,858 
3,328 
4,828 

23,321 
13,027 

41,774 
2,770 
953 

2,626 
1,802 
3,291 

13,725 
6,338 

230,164 
17,892 
5,965 
17,606 
12,603 
16,909 
68,894 
32,036 

78,308 
3,819 
3,086 
6,568 
4,030 
6,041 

20,447 
9,855 

297.26 
13.92 
10.79 
23.33 
14.19 
23.53 
82.91 

205,786 5,674 48,232 4,331 40,834 15,390 7,645 40,745 11,660 36.92 

9.2 64,531 
.5 3,320 
.5 1,412 
.8 5,000 

1.0 4,381 
1.5 8,174 
1.3 14,848 

5,588 87,629 7,389 57,361 23,321 13,725 68,894 20,447 82.91   
6,547 22,862 1,805 13,426 6,890 5,028 18,143 4,126 
5,114 30,524 2,963 13,291 5,272 3,740 21,771 8,806 31.34 1.1 7,1185 
7,873 17,700 1,911 10,238 4,178 2,452 14,508 3,947 
5,331 52,534 3,671 14,377 8,682 6,624 40,650 15,165 55.59 1.5 10,512 
7,343 14,806 1,155 8,879 5,230 3,744 16,876 6,219 
4,979 30,486 2,354 9,135 5,883 3,862 17,516 7,296 27.07 .4 4,842 
5,390 12,668 1,207 4,721 3,274 2,381 10,358 3,050 14.59 .6 4,157 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts In these counties. 
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NEW HAMPSHIRE 
bee SIMS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Good Neighbor Stations, Inc. 
Comprised of: 

WKBR, WKBR-FM- WLNII, WLNII-FM-
Manchester Leconte 

WTSN-Dover WMOU, WMOU-FM-
WKNE, WKNE-FM- Berlin 
Keene WBNC, WENC-FM-

Conway 
Media Code 4 230 0300 3.00 
Business Of:Ice-155 Front St., Manchester, N. H. 

03102. Phone 603-669-1250. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ralph Gottlieb. 
National Salsa alanagsr-James M. McCann. 

2. REPRESENTATIVES 
New England-B111 Creed Associates, Inc. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Rates guaranteed for 6 months from date of lit 
broadcast, if schedule is not interrupted for more 
than 30 days. Announcements and programs may not 
be combined to earn frequency dizeounts. 

TIME RATES 
Eff 12/1/67-Reed 12/12/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS-ALL STATIONS 

PER WK. EA: 
WKBR WTSN WKNE WLNH WMOU WBNC 

10 ti 11.00 7.00 6.40 6.50 5.75 4.00 
15 ti  10.00 6.50 6.00 6.00 5.50 3.75 
20 +  9.00 6.00 5.60 5.75 5.25 3.50 

DISCOUNTS 
Any 3 etc-5% 4 or 5 eta-10% Full network-15% 

Knight Quality Stations, The 
Comprised of: 

WTSV, WTSV-FM- WIIEB, wpm (FM)-
Claremont, N. IL Portsmouth. N. H. 

WTSL-Hanover. N. H. WEIM-Fitchburg, Mass. 
WGIR. WGIR-FM- WSRS (FM)-Worcester, 

Manchester. N. H. Mass. 
WSAR-Fall River, 
Mass. 

Media Code 4 230 0600 6.00 
Sales office: Room 350. 400 Commonwealth Ave., 

Boston. Mass. 02215. Phone 617-262-1950. 

I. PERSONNEL 
President-Norman Knight. 
Eastern Sales Manager-Bill Fallon. 
Account Supervisor-N. Scott Knight. 

2. REPRESENTATIVES 
Boston-Knight Quality Stations Sales Offices: 

• See Rep & 5/0 pagos. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff 12/1/66-Reed 2/10/67. 
7 MARKET PLAN 

6. SPOT ANNOUNCEMENTS 
WTSV, WTSV-FM-Claremont, N. H. 
WTSL-Hanover. N. H. 
WGIR. WGIR-FM-Manchester, N. H. 
WSAR-Fall River. Mass. 
WITER, WPFM (FM)-Portsmouth, N.H. 
WEIM-Fltchburg, Mass. 
WSItS (FM)-Worcester, Mass. 

20% bonus offered in additional spots for a purchase 
scheduled simultaneously on all stations at rates 
below. 

FIXED POSITIONS 
lx 52x 104x 156x 260x 312x 

1 min____ 106.00 100.00 94.00 87.00 77.00 68.50 
30 sec.__ 84.80 80.00 75,20 69.60 61.60 53.20 
10 53.00 50.00 47.00 43.50 38.50 93.25 

7. PACKAGE PLANS 
DRIVE TIMES WEEKLY VOLUME PLANS 

(Rotate 6-10 am: 4-8 Pm) 
Ea Sta. *All Sta. 1 min 30 see 10 see 
10 ti 70 x. 605 484 302 
20 ti 140 x_.-......________ 1110 888 555 
30 ti 210 x  1585 1268 792 
40 ti 280 x  1960 1568 980 

HALF & HALF PLANS 
(50% Drive Rotate; 50% ROS) 

10 ti 70 x. 540 432 
20 ti 140 x 995 796 
30 ti 210 x_____________ 1417 1133 
40 ti 280 x 1770 1416 
60 ti 420 x ..... _________ 2460 1968 
80 ti 560 x__-__________ 3020 2416 

ROS VOLUME PLANS 
10 ti 
20 ti 
30 ti 
40 ti 
60 ti 

140. 880 704 
210 X......._...._.._._ 1250 1000 
280 x____________ 1580 1284 
420 x._____________ 2190 1752 

80 ti 560 x..._.-______ 2680 2144 
C.) FM Duplicate and bonus not included. 

S. PROGRAM TIME RATES 
FIXED POSITIONS 

lx 52x I04x 
1 hr.... 690 640 605 
1/2 hr 430 399 368 
1/4 hr_ 280 261 240 
10 min..._.._...__... 206 189 174 
5 min....-_______ 138 130 122 

270 
497 
708 
885 
1230 
1510 

237 
440 
625 
790 
1095 
1340 

I56x 260x 312x 
570 520 470 
337 308 279 
221 202 181 
159 144 129 
114 106 98 

5 MARKET PLAN 
6. SPOT ANNOUNCEMENTS 

WGIR, WGIR-FM-Manchester, N. H. 
WHEB, WPFM (FM)-Portsmouth, N. E. 
WSRS-Worcester, Mass. 
WEIM-Fitchburg, Mass. 
WSAR-Fall River, Mass. 

20% bonus offered in additional spots for a purchase 
scheduled simultaneously on all stations at rates 
below. 

FIXED POSITIONS 
I x 52x 104x I56x 260x 8124 

1 min............ 86.00 81.00 76.00 71.00 63.00 53.50 
30 see--___ 68.80 64.80 60.80 58.80 50.40 42.80 
10 sec_____ 43.00 40.50 38.00 35.50 31.50 26.75 

7. PACKAGE PLANS 
DRIVE TIMES WEEKLY VOLUME PLANS 

(Rotate 6-10 am; 4-8 pm) 
Ea Sta. *All Sta. I min SO sea 10 see 
10 ti  50 x   485 388 242 
20 ti 100 x.   890 712 445 
30 ti 150 x_.   1275 1020 637 
40 ti 2,00 x._  1560 1248 780 

HALF & HALF PLANS 
(50% Drive Rotate; 50% ROS) 

10 ti 50 x________._._......_. 430 344 215 
20 ti 100 x......... . 795 636 897 
30 ti 150 x ..... ...._.--...._ 1132 905 566 
40 ti 200 X. 60 ti 300 x..  1400 1120 700 

  1950 1580 975 
80 ti 400 x.....___-..-.-_. 2400 1920 1200 

ROS VOLUME PLANS 
50 x --________ 375 SOO 
100 x 700 560 
150 x_________-___ 990 792 
2000 L _________ 0 x _.__ 1240 902 
3  1710 1368 

10 ti 
20 ti 
30 ti 
40 ti 
60 U 
80 ti 

(.1 FM Duplicate and bonus not included. 
S. PROGRAM TIME RATES 

FIXED POSITIONS 
Ix 524 I04x 156x 

1 hr. 550 510 458 460 
1/2 hr_________ 340 317 294 271 
1/4 hr_______ 220 207 192 177 
10 ..... 170 157 144 131 
5 min..-.-._ ....... 110 104 98 92 

260x 
420 
248 
162 
118 
86 

187 
350 
495 
620 
855 
1040 

3123 
380 
225 
145 
105 
80 

New Hampshire State Network, Inc. 
Comprised of: 

WSMN-Nashua WEMJ-Laconia 
WKBK-Keene WBBX-Portsmouth 
Media Code 4 230 0900 0.00 
Business Office-Laconia National Bank Bldg.. 581 
Main St.. Laconia, N. H. 03246. Phone 603-524-
4900. 

I. PERSONNEL 
President-Louis Auelair. 
Vice-President-Stephen W. Pollock, Jr. 
Treasurer-Albert L. Auclair. 

2. REPRESENTATIVES 
New York-Vic Plano Associates, Inc. 
Boston-Harold B. Segal & Company. 

5. GENERAL RATE POLICY 
TIME RATES 

6. SPOT ANNOUNCEMENTS 
1 ti  30.00 260 ti  22.00 
52 ti  28.50 312 it  20.00 
104 ti  26.00 520 ti  18.00 
156 ti  24.00  

7. PACKAGE PLANS 
PER WK: ea tot ea tot 
12 ......... 24. 288. 432. 
18 ti  20. 360. 
Saturation Packages may he cross combined to earn 
numerical frequency. Not subject to retroactive dis-
counts. 

10. SPECIAL FEATURES 
5-minute Newscasts-1-1/2 times earned rate. 

BERLIN (2 AM; 1 FM) 
Coos County-Map Location F-2 

See BADS consumer market map and data at begin-
ning of the State. 

WBRL 
1962 

Media Code 4 230 1200 4.00 
C. S. Enterprises. P. 0. Box B. 40 Main St., Ber-

lin. N. II. 03570. Phone 603-752-2670. 
I. PERSONNEL 
President-Chester C. Steadman, Jr. 
General Manager-Marcel Moore. 

2. REPRESENTATIVES 
Vie Plano Associates. Inc. 
Boston-Harold U. Segal & Company. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
250 w.• 1400 kc. 
Operating schedule: 6:00 am-11:00 pin Mon thru Sat: 
8:00 am-9:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 5, 8. 
Rate Protection: 1013. 1lb, 12b. 13b, 14b. 
Contracts: 400. 
Comb.; Cont. Discounts: 605. 
Affiliated with KIIS. 

TIME RATES 
Rates effective August 8, 1962. 

Rates received September 6, 1962. 

6. SPOT ANNOUNCEMENTS 
1 minute or less: 
1 time 7.50 104 times 8.00 

26 times 7.00 156 times 5.50 
52 times  6.50 260 times  5.00 

7. PACKAGE PLANS 
1105 

1. minute 
10 weekly.... 60.00 20 
15 weekly  83.00 30 
25 words: 
20 weekly  55.00 40 

weekly__ 100.00 
weekly- 135.00 

weekly 90.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 60.00 36.00 24.00 18.00 12.00 
26 times.. 57.00 34.20 22.80 17.10 11.40 
52 times.. 54.00 32.40 21.60 16.20 10.80 

104 times.. 51.00 30.60 20.40 15.30 10.20 
156 times.. 48.00 28.80 19.20 14.40 9.60 
260 times.. 45.00 27.00 18.00 13.50 9.00 

10. SPECIAL FEATURES 
Newscasts: every hour on the hour. 

NEWSCASTS 
1/4 hour, card rate plus.-   4.00 
10 minutes, card rate plus   3.00 
5 minutes, card rate plus_   2.00 

WMOU WMOU-FM 
1946 1952 

Subscriber to the NAB Radio Code 
Media Code 4 230 1500 7.00 
White Mountain Broadcasting Co., Ine., 40 Main St., 

Berlin. N II. 03570. Phone 603-752-1230. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Robert IL Powell. 
Commercial Manager-Robert T. Dale. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Boston-Bill Creed Associates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 hr. 

Non-directional. 
Operating schedule: 6 am-11 pm. EST. 
FM-ERP 10,000 w.: 103.7 rac. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4a, 4e, 5, 6a. 7a. 
Rate Protection: lea, 11a, 12a, 131, 14a, 15b. 
Basic Rates: 20b. 21b, 29a. 
Contracts: et, 45. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70e. 
Prod. Services: 82. 
Affiliated with NBC. 
Member: Good Neighbor Stations, Inc., French Pro-
gram Group of New England. 

TIME RATES 
No. 5 Elf 5/1/68-Ree'd 5/9/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 520 I04x 15fix 260x 

I mm/leas.... 8.00 7.75 7.50 7.25 7.00 6.75 
7. PACKAGE PLANS 
SATURATION PLANS-1 MINUTE OR LESS-BTA 
PER WK: 10 tl 15 tI 20 ti 25 ti 30 ti 35 ti 
1 wk... 7.60 6.75 6.50 6.25 6.00 5.75 
13 wk.  6.75 6.50 6.25 6.00 5.75 5.50 
26+  6.25 6.00 5.75 5.50 5.25 5.00 

10. SPEnIAL FEATURES 
5-minute News-Service charge, 1.00. 
French Spots-1.00 ea plus time charge. 

CLAREMONT (1 AM; 1 FM) 
Sullivan County-Map Location E-6 

See SIDS consumer market map and data at begin-
ning of the State. 

WTSV W T S V-FM 
1948 1948 

Knight Quality Station 
Media Code 4 230 1800 1.00 
Radio Claremont. Inc.. 221 Washington St., Clare-

mont. N. H. 03743. Phone 603-543-3082. 

I. PERSONNEL. 
General Manager-George R. Batman. 

2. REPRESENTATIVES 
Boston-Knight Quality Stations Sales Offices: 

See Rep & 5/0 pages. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 6 am-11:30 pm. EST. 
FM-ERP 2,500 w.; 106.1 me. 
Operating schedule: Same as AM. 
Antenna ht.: 1,000 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 3e. 3d, 4a, 4d, 5, da, 70. 8. 
Rate Protection: 10e. Ile, 12e, 13e. 14e. 
Basic Rates: 200. 21a, 21d, 22b. 23a. 24a, 24b, 24e., 

25a, 26, 27. 28b, 28e. 290, 29b, 30, 31, 32b. 
Contracts: 40b, 41, 445. 45, 46. 470. 49, 50, 51e. 

51b, 51e. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 601, 61b, 

62d. 
Cancellation: 71a, 72. 735, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC. 
Member: The Knight Quality Stations. 

TIME RATES 
Eft 1/1/69-11cc'd 11/27/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 520 I04x I56x 250x 3I2x 
1 min__ 13.00 12.00 11.00 10.00 9.00 8.00 
30 sec  10.40 9.60 8.80 8.00 7 20 6.40 
10 sec.  6.50 6.00 5.50 5.00 4 50 4.00 
Fixed position. 

7. PACKAGE PLANS 
Drive Time-6-10 am & 4-8 pm. 

(Drive Time-Rotating) 
PER WK, EA: 

10 ti 20 ti 30 ti 40 01 63 ti 80 ti 
1 min  7.00 6.50 6.25 6.00 ___ 
30 sec  5.60 5.20 5.00 4.80 _ 
10 see   3.50 3.25 3.12 3.00 

(50% Drive Time-Rotating/50% nos) 
1 min  6.50 6.00 5.75 5.50 5.00 4.50 
30 sec  5.20 4.80 4.60 4.40 4.00 3.60 
10 see  3 25 3.00 2.87 2.75 2.50 2.25 

ROS 
1 min_  6.09 5.50 5.25 5.00 4.50 4.00 
30 sec  4.80 4.40 4.20 4.00 3.60 3.20 
10 sec.. 3.00 2.75 2.62 2.50 2.25 2.00 

NEW HAMPSHIRE 
O. PROGRAM TIME RATES 
PER YR: lx 52x 104X 156x 260x 312x 
1 hr______ 80.00 75.00 70.00 65.00 60.00 55.00 
1/2 hr........ 50.00 46.00 42.00 38.00 34.00 30.00 
1/4 hr  85.00 33.00 30.00 27.00 24.00 20.00 
10 min.  25.00 23.00 21.00 19.00 17.00 15.00 
5 ...... 17.50 16.00 14.50 13.00 11.50 10.00 
Fixed position. 

CONCORD 
Merrimack County-Map Location F-6 

See SRDS consumer market map and data at begin. 
nine of the State. 

WKXL 
1946 

e 
Subscriber to the NAB Radio Code 

Media Code 4 230 2100 5.00 
Capitol Broadcasting Corp., Inc.. 37 Itedington Ed., 

Concord, N. H. 03301. Phone 603-225-5521. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Frank B. Estes. 
Sta. & Sales Mgr.-Richard W. Osborne. 
Chief Engineer-Leslie Le Blanc. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco-

Vic Plano Associates. Inc. 
Boston-New England Spot Sales, Inc. 

S. FACILITIES 
1,000 w. days. 250 w. nights; 1450 ke. 

Non-directional. 
Operating schedule: 8:00 am-11:15 pm. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia. 12a. 13a. 14e, 15b, 16. 
Basle Rates: 20a. 21a. 21b, 21e, 21d, 22a, 22b, 23a, 

24b, 25a, 26, 27. 28a. 29a, 30. 33a. 
Contracts: 40a, 40e, 41, 42b. 421. 44a. 44b, 45, 46, 

47b, 47e, 48. 49, 50, 51a. 51b. 
Comb.: Cont. Discounts: 60b. 60g. 61a. 62b. 
Cancellation: 70a. 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 
Duplicate contracts on WKXL and WKXR Exeter. 
N. H., earn additional 10% discount from earned rate. 

TIME RATES 
No. 10 Elf 6/1/69-Reed 5/2/69. 

6. SPOT ANNOUNCEMENTS 
Traffic Times-6-9:30 am & 3:30-7 pm Mon thru Sat, 
earned rate plus 1.50 per stmt. 

lx 26x 520 104x I56x 3I2x 520X 
1 min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec 6.50 6.10 5.70 5.30 4.90 4.50 4.10 

7. PACKAGE PLANS 
WEEKLY PACKAGES/ROS 

10 ti 15 tl 20 tl 30 01 
1 min.  7.00 6.50 6.00 5.50 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
ix 261 52x 1040 156x 3I2x 520x 

5 min.  16.00 15.25 14.50 13.75 13.00 12.25 11.50 
10 min.__ 24.00 22.80 21.60 20.40 19.20 18.00 16.80 

10. SPECIAL FEATURES 
Newa & Weather-Earned rate plus 2.00. 

CONWAY (1 AM; 1 FM) 
Carroll County-Map Location F-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WBNC 
1955 

WBNC-FM 
1967 

time sales inc. 

Subscriber to the NAB Radio Code 

Media Code 4 230 2400 9.00 
North Country Radio. Inc.. East Main St., Conway. 

N. H. 03818. Phone 603-447-5988. 

I. PERSONNEL 
Pres. & Getel Mgr.-Lawrence H. Sherman. 
Commercial Manager-Joan Sherman. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
New England-Bill Creed Associates, Inc. 

3. FACILITIES 
1.000 w. deys: 1050 ke. Non-directional. 
FM-Kill' 3,000 w.: 93.5 me. 
Operating schedule: 6 am-7 pm. EST. 
Antenna ht.: 231 ft. below average terrain. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 30. 3e. 4a, 4d, 5, Sa. 7b, 8. 
Rate Protection: 10e. 11c, 12e, 13e, 14e. 
Basie Rates: 20s. 21a, 21d, 2213, 23a, 240. 24b, 241e, 

25a, 26. 27. 28b, 290, 29b, 30, 31, 32b. 
Contracts: 40b, 41, 44a, 45. 46, 47a. 49, 50, 510. 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61b, 82b. 
Cancellation: 710. 72. 73a. 73b. 
Prod. Services: 80. 81, 82. 
Member: Good Neighbor Stations, Inc. 

TIME RATES 

Eff 10/1/61-Itee'd 9/5/61. 
(This listing continued on next page) 
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Conway-W 8 N C, W B N C-FM-Cont'd 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

GUARANTEED TIME 
5 1 

min. min. 
1 8.00 4.50 

26 7.50 4.25 
52 7.00 4.00 

104 times,.   6.50 3.75 
156 times  6.00 3.50 
260 times_   5.00 3.00 
ID's, flat, each 2.00. No frequency discount. 
for longer time segments on request. 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE PLAN 

(1 minute) 
Per week: 

50 times_ ..... 137.50 20 
35 times  105.00 15 
25 times  81.25 10 times______ 

20/30 seconds-70% of rates shown. 
10 seconds-50% of rates shown. 

DOVER 
Stafford County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

20/30 
sec. 
3.50 
3.25 
8.00 
2.75 
2.50 
2.00 

Rates 

70 00 
56 25 
40.70 

WTSN 
1956 

e 
Media Code 4 230 2700 2.00 
1VTSN. Inc.. 155 Front St., Manchester, N. H. 03102. 

1. PERSONNEL 
Pres. & Gen'l Mgr.-Ralph Gottlieb. 
Station Manager-Jerry Lipman. 
Nat'l Sales Mgr.-James M. McCann. 

2. REPRESENTATIVES 
Boston-Bill Creed Associates, Inc. 

3. FACILITIES 
5000 w.: 1270 kc. Directional. 
Operating schedule: 5:50 am-12:05 pm. EST. 

4. AGENCY COMMISSION 
15% on net station time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 5. 
Rate Protection: 10b, 11b, 12b, 136. 
Basic Rates: 22a, 25a, 250. 
Contracts: 40a. 
Comb.: Cont. Discounts: 80ft, fila. 
Cancellation: 70e. 
Prod. Services: 82. 
Member: Good Neighbor Stations, Inc. 

TIME RATES 
Eft 8/1/67-Reed 6/30/67. 

7. PACKAGE PLANS 
PER WK: 12 ti 13 ti 24 tl 
Ea     7.50 7.00 8.50 

10. SPECIAL FEATURES 
NEWSCASTS 

1/4 hour, card rate plus  4.00 
10 minutes. card rate plus- 3.00 
5 minutes, card rate plus_ 2.00 

All regular news periods are scheduled on the hour 
every hour. 

EXETER 
Rockingham County-Map Location G-7 

See SRDS consumer market map and data at beginning 
of the State. 

WKXR 
1966 

Media Code 4 230 3000 6.00 
Coastal Broadcasting Co., Inc., 11 Downing Court. 

Exeter, N. II. 03833. Phone 772-4757. 
STATION'S PROGRAMMING DESCRIPTION 

MOM: Programmed for adults. 
MUSIC: includes middle - of - the - road, showtunes, 
standards, film music, light classics. NEWS: 5 min 
network news on hour and half hour. Local news 
follows hourly news. Additional local news 6:35 and 
7:35 am, al-Sat. 40 min report at noon, 7 days per 
week. SPORTS: at 12:20, 7 days. Sports headlines 
at :20 in early morning and late afternoon, 7 days. 
Stocks at 12:36 pm, M-F. Farm report Sat at 12:35 
pm. Community events at :50. Community interview 
8:45 am, M-F. Local and area high school and col-
lege football live. Remotes with personalities from 
store openings, sales, etc. Contact Representative for 
further details. Itec'd 11/1/68. 

I. PERSONNEL 
Pres. & Treas.-Frank B. Estes. 
Vice-Pres. & Gen'l Mgr.-Ronald P. Allard, 
Program Director-Leonard IL Batty. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 
Boston-New England Spot Sales, Inc. 

3. FACILITIES 
1,000 w.: 1540 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, Is. 4s. 5, Ca, 7a. 
Rate Protection: 100. 11a, 12a, 13a, 14s, 15e, 16. 
Basic Rates: 20a, 206, 21b, 22a, 22b, 23a, 24b, 25e. 

28a, 29a, 29b, 330. 
Contracts: 40a, 41, 45. 46. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 71a, 73a. 
Prod. Services: 81, 82. 
Special events broadcasts at 1-time rate. No dis-
counts. Station reserves the right to deduct from any 
time period of ten minutes or longer, not more than 
70 seconds for station break purposes. For a program 
of less than ten minutes, not more than 30 seconds. 
Duplicate contracts on wroure and WKXL, Concord. 
N. H. earn 10% additional discount from earned 
rate 
Affiliated with IIBS and MRS. 

TIME RATES 
No. 1 Et? 5/1/65-11ec'd 4/11/66. 

G. SPOT ANNOUNCEMENTS I 
1 x.  6. 
26 x..... 5 
52 x______   5 
104 x_ 5. 
156 x 4 
260 L. -------___ 4. 
312 x_....--._............_.......--- 4. 

min 30 see ID's 
00 5.00 3.00 
70 4.75 2.95 
40 4.50 2.70 
10 4.25 2.55 
80 4.00 2.40 
50 3.75 2.25 
20 3.50 2.10 

Premium Time-Mon thru Sat 7-9 am & noon-1 Dm, 
earned rate plus 20%. 

7. PACKAGE PLANS 
(Best time available) 

PER WK, EA: 10 ti 20 ti 30 II 
1 min._ ... .. 4.80 4.50 4.20 
SO seconds-75% of minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

38.00 24.00 18.00 12.00 
34.20 22.80 17.10 11.40 
32.40 21.60 16.20 10.80 
30.60 20.40 15.30 10.20 
28.80 19.20 14.40 9.60 
27.00 18.00 13.50 9.00 
25.20 16.80 12.60 8.40 
23.40 15.60 11.70 7.80 
Sat 7-9 am & noon-1 Pm, 

1 ..... 60.00 
26 57.00 
52 a._  54.00 
104 51.00 
156 x________ 48.00 
260 45.00 
312 ......   42.00 
468 x  39.00 
Premium Time-Mon thru 
earned rate plus 20%. 

10. SPECIAL FEATURES 

40 tl 50 tl 
3.90 3.60 

News and weather programs-earned rate plus 1.00. 

FRANKLIN 
Merrimack County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WFTN 
1966 

A New England Broadcasting Station 
Media Code 4 230 3300 0.00 
Franklin Broadcasting Corporation. Sanborn Street, 
Franklin, N. H. 03235. Phone (603) 934-2500. 
STATION'S PROGRAMMING DESCRIPTION 

WPTN: Programmed for adults. 
MUSIC: includes middle-of-the-road, showtunes, film 
track, old standards. 11 am Sat teen hour with top-
10. 4 air personalities. NEWS: 10 min on hour, 5 
min headlines at :30, expanded to 15 min at 6 am, 
8 am. noon & 6 pm. SPORTS: 6 am, 8 am, noon & 
6 pm, al-Sat. Daily ski reports in season. Local 
schoolboy sports remotes. Weather every 15 min. 
Community events: 8:33 am, 12:33 pm & 3:33 pm 
trading program. 8:16, 11:16 am & 3:16 pm. Remotes 
with store openings, sales, etc. Interviews with com-
munity and state officials. Contact Representative for 
further details. Itec'd 3/3/69. 

I. PERSONNEL 
President-Douglas J. Rowe. 
Vice-Pros. & Managing Dir.-Thomas M. McAuliffe, 
Station Manager-Paul K. Laubl. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
New England-Eckels & Queen, Inc. 

S. FACILITIES 
250 w.: 1240 Ire. Non-directional. 
Operating schedule: 6 am-11 pm weekdays; 8 am-11 
am Sun. EST 

4. AGENCY COMMISSION 
15/0 payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3e, 4a. 5, On. 
Rate Protection: 10z, 11g, 12a, 13g, 14g, 15e. 
Basic Rates: 20b, 21a, 21d. 230, 23b, 24a, 24b, 24e, 

25a, 26, 28b. 28c. 29a, 33a. 
Contracts: 40e, 42b, 42e, 43, 44a, 44b, 45. 
Comb.; Cont. Discounts: 601s, 60e, 601, 61b, 61e. 62b, 

62d. 
Cancellation: 70b, 76e, 71b. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 10/1/66-Rec'd 12/1/67. 
6. SPOT ANNOUNCEMENTS 

ANNUAL AND FIXED POSITION 
1 min 30 see I min 30 see 

1 x  4.50 3.50 312 x  2.50 2.00 
26 x  4.00 3.25 500 x  2.00 1.75 
52 x  3.50 3.00 1000 x  1.75 1.50 
156 x  3.00 2.50 1500 x  1.50 1.25 
260 x  2.75 2.25 

7. PACKAGE PLANS 
7 DAY-SATURATION PACKAGE 

60 tl 50 ti 40 ti SO ti 20 ti 10 ti 
1 min  2.30 2.40 2.50 2.60 2.75 2.90 
30 sec  1.50 1.75 1.95 2.05 2.15 2.25 

13 WEEKS-SUSTAINING PACKAGE PLAN 
PER WK: 10 tl 20 tl 50 ti 
1 min  2.50 2.25 2.00 

8. PROGRAM TIME RATES 
ANNUAL AND FIXED POSITION 

S12-
lx 26x 520 156x 260x 1500 

1/4 hr  19 17 15 13 11 8 
10 min  14 13 12 10 8 6 
5 min  9 8 7 6 5 4 

HANOVER (2 AM) 
Grafton County-Map Location E-4 

See SRDS consumer market map and data at begin• 
nine of the State. 

WDCR 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 230 36003.00 
The Trustees of Dartmouth College: operated by 

Undergraduates of Dartmouth College. Box 957, 
Hanover. N. IT. 01755. Phone 603-643-4300. 
STATION'S PROGRAMMING DESCRIPTION 

WDCR: Programmed for area residents and college 
students. 
MUSIC: varies during day, morning is middle-of-the-
road, afternoon mostly top 40. Early evening jazz and 
middle-of-the-road, then classical. Late evening top 
40. NEWS: on hour and half hour, extended news-
casts at 7-8 am, noon, 10 pm, hour at 6 pm. 

SPORTS: twice in am drive, 6:25 pm & 10:10 pm. 
College football, hockey, basketball, home and away. 
Stocks at 12:30 Dm, 5:25 pm 8. 6:20 pm. Special 
events via mobile transmitter. Interviews. Late night 
phone-in show weekly. Contact Representative for fur-
ther details. Rec'd 4/23/68. 

I. PERSONNEL 
President-Stuart G. Zuckerman. 
Chrmn. of Bd. & Gen'i Mgr.-Paul M. Gambaceini. 
Sales Director-Kenneth M. Jones, Jr. 

2. REPRESENTATIVES 
Boston-Harold H. Segal & Company. 
Ivy Network, 242-a, Yale Station, New Haven, Conn. 

S. FACILITIES 
1,000 w. days: 250 w. nights: 1340 kg. 

Non-directional. 
Operating schedule: 6-1 am. EST. 

4. AGENCY COMMISSION 
15% on net time only; no cub discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle, 12e. 13e, 14e, lib. 
Basic Rates: 20b, 21e. 22a. 23a, 24b, 25a, 26, 27. 

28b, 28c, 29a, 29b, 30, 31, 33b. 
Contracts: 40e. 42b, 420, 45, 47a, 50, 51a, 51b, 
Comb.; ConL Discounts: 60b, 60d, 60e. 60f, 61e, 62d. 
Cancellation: 70a, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Member: Ivy Network Corporation. 

TIME RATES 

Eft 11/67-Itec'd 12/7/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 x  6.00 3.60 1.50 
5.75 3.50 1.45 

26 x  5.50 3.40 1.40 
52 x  5.25 3.35 1.35 
78 x  490 3.25 1.30 
150 x  4.50 3.15 1.20 
250 x    4.00 2.90 1.15 
400 x  3.75 2.80 1.10 
600 +  3.50 2.70 1.00 

7. PACKAGE PLANS 

IMPACT PLANS 
PER WK: 10 ti 15 ti 
1 min  50 70 
30 see  32 45 
To be used within 7 days or less. 

8. PROGRAM TIME RATES 

KEENE (2 Mv1; I FM) 
Cheshire County-Map Location E-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WKBK 
1959 

• 
Subscriber to the NAB Radio Code 

Media Code 4 230 4200 1.00 
Monadnock Broadcasting Corp., 39 Vernon St., Keene, 
N. H. 03431. Phone 603-352-6113. 

I. PERSONNEL 
Pres. & Treas.-David F. Shurtleff. 
General Manager-Talbot It. Hood. 
Program Manager-Robert Y. Brand. 

2. REPRESENTATIVES 
New York-Vic Piano Associates, Inc. 
New England-Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days: 1220 kc. Non-directional. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4a, 9d, 5, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 23a. 24b, 25a, 26, 29a. 
Contracts: 40a, 45, 46, 475, 48. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 71a, 730. 
Member: New Hampshire State Network. Inc. 

TIME RATES 

ER 11/1/67-Reed 11/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 260 52x 104x 156x 260x 

.1 ..... 8.50 8.00 7.50 7.00 6.50 6.00 
(•) or less. 

7. PACKAGE PLANS 
ROS SPECIAL PACKAGES 

1 MINUTE 
PER WK: 1 wk 13 wk 26 wk 52 wk 
12 ti  95 70 68 54 

20 ti 25 ti 50 ti 18 ti  126 108 90 72 
90 105 190 24 ti  156 132 108 84 
55 65 120 30 tl  180 150 120 90 

10 SECOND ID's 
20 wkly  ..... 80 40 wkly  120 

SPONSORED PROGRAMS 
8. PROGRAM TIME RATES 

Ix 260 52x 104x 
Ix 20x 35x 110X I65x 215x 1 hr  60.00 57.00 54.00 51.00 

10 min  15.00 12.00 10.50 9.00 7.75 7.50 1/2 hr.. 36.00 34.20 32.40 30.60 
5 min  12.00 9.00 7.50 7.25 6.00 5.75 1/4 hr 24.00 22.80 21.60 20.40 

10 min  18.00 17.10 16.20 15.30 
FLAT RATE SHOWS 5 min  12.00 11.40 10.80 10.20 

1 hr 3/4 hr 1/2 hr 1/4 hr 
1 x  50.00 40.00 30.00 20.00 

WTSL 
1950 

Knight Quality Station 
Media Code 4 230 3900 7.00 

Radio Hanover, Inc., Box 827, Hanover, N. H. 03755. 
Phone 603-643-2200. 

I. PERSONNEL 
General Manager-Robin Bonneau. 
Sales Manager-Philip H. Spillane. 
Program Director-Ken Stein. 

2. REPRESENTATIVES 
Boston-Knight Quality Stations Sales Offices: 

See Rep 8. 5/0 pages. 

3. FACILITIES 
LOGO w. days, 250 w. nights; 1400 Ir. Non-direc-

tional. 
Operating schedule: 5:45 am-11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s, 2b, 30,, 3e, 3d. 4s. 4d, 5, 60, 7a, 8. 
Rate Protection: 10e. 11e. 12e, 13e, 14e. 
Basic Rates: 20a, 21e, 21d, 22b, 23a, 24s, 24b, 24e, 

255. 26. 27, 28b, 28c. 29a. 29b. 30, 31, 32b. 
Contracts: 406, 41, 44a, 45, 46, 47e. 49, 50, 51a, 

51b, 51e. 
Comb.: Cont. Discounts: 605, 60d, 60e, 601, 61b, 62d. 
Cancellation: 71a. 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC. 
Member: The Knight Quality Stations. 

TIME RATES 

Et? 1/1/69-Rec'd 11/27/68. 
6. SPOT ANNOUNCEMENTS 
PER YR: lx 520 I04x I56x 
1 min  13.00 12.00 11.00 10.00 
30 sec  10.40 9.60 8.80 8.00 
10 sec  6.50 6.00 5.50 5.00 
Fixed position. 

7. PACKAGE PLANS 
Drive Time-6-10 am & 4-8 pm. 

(Drive Time-Rotating) 
PER WK, EA: 

10 ti 20 ti 30 ti 40 ti 60 ti 80 ti 
1 mln  7.00 6.50 6.25 6.00 
30 sec 5.60 5.20 5.00 4.80 ..-
10 sec....._  3.50 3.25 3.12 3.00 ..._ 

(50% Drive Time-Rotating/50% ROS) 
1 min____ 6.50 6.00 5.75 5.50 5.00 4.50 
30 sec....._  5.20 4.80 4.60 4.40 4.00 3.60 
10 see .... 3.25 3.00 2.87 2.75 2.50 2.25 

ROS 
1 min  6.00 5.50 5.25 5.00 4.50 4.00 
30 sec  4.80 4.40 4.20 4.00 3.60 3.20 
10 ser  3.00 2.75 2.62 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
PER YR: lx 52x 1040 
1 hr  80.00 75.00 70.00 
1/2 hr  50.00 46.00 42.00 
1/4 hr  35.00 33.00 30.00 
10 min....._  25.00 23.00 21.00 
5 min.  17.50 16.00 14.50 
Fixed position, 

260x 
9.00 
7.20 
4.50 

I56x 260x 
65.00 60.00 
38.00 34.00 
27.00 24.00 
19.00 17.00 
13.00 11.50 

312x 
8.00 
6.40 
4.00 

10. SPECIAL FEATURES 
NEWSCASTS 

1/4 hr-rate card plus 4.00. 
10 min-rate card plus 3.00. 
5 min-rate card plus 2.00. 

1560 
48.00 
28.80 
19.20 
14.40 
9.60 

260x 
45.00 
27.00 
18.00 
13.50 
9.00 

WKNE WKNE-FM 
1927 1964 

DUO 
Media Code 4 230 4500 4.00 

WKNE Corp., Box 460, Keene, N. H. 03431. Phone 
603-352-9230. 

I. PERSONNEL 
President-Joseph K. Close. 
Manager-John M. Keys. 
Program Director-Michael Scott. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
New England-Bill Creed Associates, Inc. 

S. FACILITIES 
5,000 w.: 1290 Ice. 
Directional-same pattern, all hours. 

Operating schedule: 8:00 am-11:15 pm Sun; 6:00 am-
midnight weekdays. EST. 
FM-ERP 18,500 w.; 103.7 me. 

4. AGENCY COMMISSION 
15% on net time only; no cub discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 141% Mb. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 25e, 22b, 23a, 

24a, 24b, 14e. 28a, 29a, 
Contracts: 40a, 41, 42d, 44a, 45, 46, 47e, 48, 50, Ma. 

51b, 51e. 
Comb.; Cont. Discounts: 60b, 601, 61a, 
Cancellation: 70e. 70e, 710, 72, 73a, 73b. 
Prod, Services: 80, 81, 82. 
Affiliated with CBS Radis Network. 
Member: Good Neighbor Stations Inc. 

TIME RATES 
Rates effective June 1, 1960. 
Rates received May 2, 1960. 

G. SPOT ANNOUNCEMENTS/PROGRAM RATES 
WKNE only 

1/2 1/4 10 
hr. hr. min. 

1 time ...... 54.00 36.00 27.00 
...... 13 times.... 51.30 34.20 25.65 

26 times.... 48.60 32.40 24.30 
52 times__ 45.90 30.60 22.95 

104 times.... 43.20 28.80 21.60 
156 times.... 40.50 27.00 20.25 
260 times.... 37.80 25.20 18.90 

7. PACKAGE PLANS 
SATURATION PLAN 

1 wk 13 wks 26 wks 52 wks 
10 times ......... _..-.-. ..... ..... 6.40 6.00 5.60 5.20 

312x 15 times ......... ........ 6.00 5.60 5.20 4.80 
55.00 20 times  5.60 5.20 4.80 4.40 
30.00 25 times ..... .............. 5.20 4.80 4.40 4.00 
20.00 30 times  4.80 4.40 4.00 3.60 
15.00 20-30 second announcements-80% of 1-minute rate. 
10.00 8-10 seconds-3.00 each flat-no frequency discount-

not combinable for discounts. 

5 

18.00 
17.10 
16.20 
15.30 
14.40 
13.50 
12.60 

1 
min. 
9.00 
8.55 
8.10 
7.65 
7.20 
6.75 
6.30 

Sta. 
brk. 
7.20 
6.85 
6.50 
6.15 
5.80 
5.45 
5.10 

578 Spot Radio Stations September 1, 1969 



LACONIA (2 AM; 1 FM) 
Belnap County-Map Location F-6 

See SIMS consumer market map and data at beg-in-
ning of the State. 

WEMJ 
1961 

• 
Subscriber to the NAB Radio Code 

Media Code 4 230 4800 8.00 
Belknap Broadcasting Corp., Laconia Nat'l Bank 

Bldg., Laconia, N. H. 03246. Phone 603-524-2262. 
I. PERSONNEL 

Pres., Treas. & Nat'l Sales Mgr.-Albert L. Amlair. 
Station Manager-Gary A. Howard. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 ka. 

Non-directional. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 7b, 8. 
Rate Protection: 151. 
Basic Rates: 20a, 23a, 24b, 25a, 28, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60s. 82b. 
Cancellation: 70e, 71a, 73a. 
Member: New Hampshire State Network, Inc. 

TIME RATES 

Eff 11/1/67-Reed 10/30/67. 
6. SPOT ANNOUNCEMENTS 

Ix 26e 52x 104e 156e 260x 
1 mm/less.... 8.50 8.00 7.50 7.00 6.50 6.00 

7. PACKAGE PLANS 
SPECIAL PACKAGES ROS 

1 MINUTE 
PER WK: 1 wk 13 wk 26 wk 52 wk 
12 ti_______--.______ 90 78 86 54 
18 ti..._ _.- 126 108 90 72 
24 ti 156 132 108 84 
30 tL____.-. _ 180 150 120 90 

rá "i31-65-iii5 ID's 
20 wkly -.. 80 40 wkly___----- 120 

8. PROGRAM TIME RATES 
lx 26x 52e 

1 hr 60.00 57.00 54.00 
1/2 hr_____ 36.00 34.20 32.40 
1/4 hr  24.00 22.80 21.80 
10 min_____ 18.00 17.10 16.20 
5 min______ 12.00 11.40 10.80 

10. SPECIAL FEATURES 
Newscasts-every hour on the hour. 
1/4 hr: extra...   4.00 5 min: extra  2.00 
10 min: extra__  3.00 

I04x 
51.00 
30.60 
20.40 
15.30 
10.20 

I56x 260e 
48.00 45.00 
28.80 27.00 
19.20 18.00 
14.40 13.50 
9.60 9.00 

WLNH 
1922 

R 

Media Code 4 230 5100 2.00 
WLN1L Inc., Parade Rd., Laconia, N. 
Phone 603-524-1323. 

I. PERSONNEL 
General Manager-William M. Allison. 
News Director-Neal Seavey. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Boston-Bill Creed Associates, Inc. 
Philadelphia-Dome-Diesservey Co., Inc. 

3. FACILITIES 
5,000 w. days; 1350 kv. Non-direetionaL 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WLNH-FM. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, 2b, la, 3d, 4a, 5, 8a, la. 8. 
Rate Protection: 10e. 11c, 12c. 13c, 14e. 15a. 
Basic Rates: 21a, 221, 23a, 295, 30, 32b. 
Contracts: 40a, 41, 45, 46, 47a, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 60d, 60g, 60h. 
Cancellation: 70a, 70d. 715, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
Member: Good Neighbor Stations, Inc. 
Charge of 5.00 per month for certified billing. 

TIME RATES 
Ell 10/1/66-Reed 8/29/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

26 X 8.00 156 ..... 6.50 
52 x  7.50 260 x  _ 6.00 

7. PACKAGE PLANS 
1 MINUTE 

5x 10x 15x 20x 30x 
1 wk..   40 75 98 115 150 
13 wk.__  37 72 95 112 145 
26 wk.   34 69 92 109 140 
52 wk.__  30 65 88 105 135 
30 seconds-75% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 ..................... 90 50 32 24 17 
26 ..... 86 46 29 22 16 
52 ti....  82 42 26 20 15 

9. PARTICIPATING PROGRAMS 
All programs are participating unless sold. Station 
reserves the right to remove participating announce-
ments from any program if it is sold. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: 13 wk 28 wk 52 wk 
10.50 10.00 
10.00 9.50 

15 U._ ..............   10.50 9.50 9.00 

WLN H-FM 
1965 

Media Code 4 230 5101 0.00 
WLNH, Inc., Parade Rd., Laconia. N. H. 03246. 
Phone 603-524-1323. 

I. PERSONNEL 
President-Mrs. Marion Lewis. 
Sta., Gen% Sales Mgr. & Prog. Dlr.-Wm. M. 

Allison. 
2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Regional-Bill Creed Associates, Inc. 

3. FACILITIES 
ERP 3,000 w.; 98.3 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 235 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WLNH. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See WLNH listing for coded regulations. 
Member: Good Neighbor Stations, Inc. 

TIME RATES 
Eff 10/1/66-Rec'd 3/9/67. 

6. SPOT ANNOUNCEMENTS 
I x 26x 52x 104x 156x 260x 

1 min.  4.25 4.00 3.75 3.50 3.25 3.00 
7. PACKAGE PLANS 

1 MINUTE 
5 ti 10 ti 15 tl 20 tl 30 ti 

1 wk.  20.00 37.50 49.00 57.50 75.00 
13 wk. 18.50 36.00 47.50 56.00 72.50 
26 wk.    17.00 34.50 48.00 54.50 70.00 
52 wk.  15.00 32.50 44.00 52.50 67.50 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 10 min 5 min 

1 x. 45.00 25.00 16.00 12.00 8.50 
26 x  43.00 23.00 14.50 11.00 8.00 
52 x  41.00 21.00 13.00 10.00 7.50 

LITTLETON 
Grafton County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WLTN 
1963 

e 
Media Code 4 230 5400 6.00 
Littleton Broadcasting Co., 20 Main St., Littleton, 
N. II. 03561. Phone 603-444-3911. 

I. PERSONNEL 
President & Gen'l Mgr.-John Bowman. 
Vice President-Elizabeth Bowman. 
Com'l Mgr.-John Bowman. 

2. REPRESENTATIVES 
Boston-Eckels & Queen, Inc. 
Canada-Andy McDermott Sales Ltd. 
New York-Call station direct. 

3. FACILITIES 
250 w.; 1,400 kg. Non-directional. 
Operating schedule: 6 am-11 pm. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s. 2b, 3b, 4a, 4d, 5, 6s, 7b, 8. 
Rate Protection: 100, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b. 21c, 21d, 22a, 22b, 23s. 

H. 03246. 24b, 25a, 26, 28b, 28e. 31. 
Contracts: 40a, 42b, 42d, 43, 44s, 44b, 45, 46, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 60a, 62a, 82d. 
Cancellation: 70b. 70d, 71a, 72, 73a, 73b. 
Prod, Services: 80, 81, 82. 

TIME RATES 
No. L-2 EE-Rec'd 8/1/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ...... 4.75 156 ti  3.50 
3.25 

104 ti.. 3.75 520 ti. 2.75 

7. PACKAGE PLANS 
(Best time available) 

PER WK: 12 tl 18 tl 24 ti 
1 min.  _ 45 83 78 

8. PROGRAM TIME RATES 
1 hr 

1 x 26e 52x 104x 156x 2500 
15 min____ ...... 18 16 14 12 10 8 
5 min.  9 8 7 6 5 4 
Announcements and programs may not be combined 
to earn larger discounts. 

MANCHESTER (3 AM; 2 FM) 
Hillsborough County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WFEA 

riEki 
The Eastman Station 

Media Code 4 230 57009.00 
Century Broadcasting Group, Inc.. Box 149, Man-

chester, N. H. 03105. Phone 603-625-5491. 
Other office: The Warwick Hotel, 65 W. 54th St., 
New York 10019. 
STATION'S PROGRAMMING DESCRIPTION 

WFEA: Programmed for adults and young adults. 
NEWS: 10 min at :50, local and network. Additional 
5 min news drive time at :25. Local personality disc-
Jockeys with general popular and standard music. 
Emphasis on community envolvement, station edi-
torializes. Contact Representative for further details. 
Rec'd 5/29/69. 

I. PERSONNEL 
President-5111ton Herson. 
Vice-Pres. & Gen'l Mgr.-Rudolph S. Nelson, Jr. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w.; 1370 Ica. Directional-same pattern day and 
night. 
Operating schedule: 24 hours Mon thru Sat. EST. 

4. AGENCY COMMISSION 
15/0 net charges on time. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, la, 3b, 3d, 40, 4d, 5, lb, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 141. 15d. 
Basle Rates: 20b, 21b, 22a, 24a, 25a, 28b, 29a, 29b, 

30, 33d. 
Contracts: 40a, 41, 42a, 440. 45. 46, 51b. 
Comb.; Cont. Discounts: 600, 60e, 60e, 62d. 
Cancellation: 70a, 70c. 71a, 73a, 73b. 
Prod. Services: 81. 
Affiliated with Eastman Network. 
Affiliated with American Contemporary Network. 

TIME RATES 

No. 2 Eft 6/15/68-Ree'd 5/31/68. 
I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm. 
III-Mon thru Sat 5-6 am & 7 pm-midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION 

PER WK:  I ti 
1 min_____ ....... _ ..... 12.00 
30/20 sec_  
10 sec  7.20 

SECTION II 
1 min. .................. _______ 10.00 
30/20 sec............._ ...... 8.00 
10 sec. 6.00 

1 min.  SECTION III 
8.00 

30/20 sec__ 6.40 
10 sec 4.80 

7. PACKAGE PLANS 
BEST BUY PLAN 

30 spots (151, 10H, 5111). ea  5.75 
15 spots (81, 511, 2111), ea  . 7.75 
Non-combinable with other weekly plans for added 
frequency. 

10. SPECIAL FEATURES 
ACTION LINE NEWS-5 MINUTES 

At :55 and :25. Mon thru Sat 6-10 am & 3-7 pm. 
At :55, Mon thru Sat 10 am-3 pm & 7 pm-mid-
night; Sun all day. I II III 
6 ti  18.00 15.00 12.00 
12 ti  15.00 12.00 10.50 
18 ti  13.50 10.50 9.00 

wk-4% 
WEEK DISCOUNTS 

26  52 wk-8% 
Not applicable to Best Buy Plan and news programs. 
Rateholder: Minimum witty schedule of 6 1-mn spots 
6 am-mid Mon-Sun necessary to maintain comae wk 
advertising, or spots equivalent in length and wkly 
frequency to the existing schedule. 

12 tl 
10.00 
8.00 
6.00 

8.00 
6.40 
4.80 

7.00 
5.60 
4.20 

18 ti 24 tl 
9.00 8.00 
7.20 8.40 
5.40 4.80 

7.00 6.00 
5.60 4.80 
4.20 3.60 

6.00 5.00 
4.80 4.00 
3.60 3.00 

WGIR W G I R-FM 
1941 195$ 

Knight Quality Station 

Media Code 4 230 6000 3.00 
Knight Radio, Inc., Box 487, Stark Ln., Manchester. 
N. H. 03105. Phone 603-625-6915. 

I. PERSONNEL 
President-Norman Knight. 
General Manager-Bernie Mack. 
Program Director-Donn Tibbetts. 

2. REPRESENTATIVES 
Boston-Knight Quality Stations Sales Offices: 

See Rep & 5/0 pages. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 610 kv. 

Directional-separate patterns, day and night. 
Operating schedule: Sun 7:45 am-midnight; weekdays 
5:30 am-midnight. EST. 
FM-ERP 5,000 w.•' 101.1 me. 
Operating schedule: 5:30-12:05 am Mon thru Sat: 
7:30-12:05 am Sun. EST. 
Antenna ht.: 920 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regJlations 
General: la, 2a. 2b, la, 3c, 3d, 45, 4d, 5, 60. 7a, 8. 
Rate Protection: 10e, 11e, 12c, 13c, 14c. 
Basic Rates: 200. 215, 21d, 22b, 23a, 245, 241, 24c. 

250. 26, 27. 28b, 28c, 29a, 291), 30, 31, 321. 
Contracts: 40b, 41, 44a, 45, 46, 47a, 49, 50, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 611, 62d. 
Cancellation: 71a, 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 
Member: The Knight Quality Stations. 

TIME RATES 
ER 1/1/69-Rcc'd 12/2/68. 

6. SPOT ANNOUNCEMENTS 
FIXED: lx 52e 104x 156e 260e 312e 
1 min.  25.00 23.00 21.00 19.00 17.00 15.00 
30 sec_____ 20.00 18.00 16.00 14.00 13.30 12.00 
10 sec  12.50 11.50 10.50 9.50 8.50 7.50 

7. PACKAGE PLANS 
Drive Time-6-10 am & 4-8 pm. Rotating 
DRIVE TIMES WEEKLY VOLUME PLANS 

PER WK: 10 tl 20 tl 30 ti 40 ti 
1 min._.._..................... 13.00 12.00 11.00 10.00 
30 sec  10.40 9.60 8.80 8.00 
10 sec 6.50 6.00 5.50 5.00 

HALF & HALF PLANS 
(50% Drive Rotate: 50% ROS) 

1 min 11,50 10.75 10.00 9.00 
30 see 9.20 8.60 8.00 7.20 
10 ...... 5.75 5.37 5.00 4.60 

›Ïe76§ -V0515-filE PLANS 

30 see 8.00 7.60 
10 sec  5.00 4.75 

8. PROGRAM TIME RATES 
FIXED: I x 52e 
1 hr. 150 140 
1/2 hr 90 85 
1/4 hr... 60 55 
10 min..... ........ _... 45 42 
5 min._ _... 30 29 

(.) 42.50 

9.00 
7.20 
4.50 

104e I56x 260e 
130 120 110 
80 75 70 
50 45 (a) 
39 36 33 
28 25 23 

8.00 
6.40 
4.00 

312e 
100 
60 
40 
30 
20 

NEW HAMPSHIRE 

WKBR WKBR-FM 
1946 1947 

C R AB 

A Good Neighbor Station 

Media Code 4 230 6300 7.00 

Granite State Broadcasting Co., Inc.. 155 Front St., 
Manchester. N. H. 03102. Phone 603-669-1250. 

I. PERSONNEL 
President-Ralph Gottlleb. 
Manager-James M. McCann. 
Program Director-Dick Booth. 

2. REPRESENTATIVES 
McGarren-Guild-PGW Radio, Inc. 
Boston-Bill Creed Associates, Inc. 

3. FACILITIES 
5,000 w.; 1250 kc. Directional-separate patterns day 
and night. 

Operating schedule: 5:30 am-1 am. EST. 
FM-FatP 1,600 w.; 95.5 inc. 
Antenna ht.: 940 ft. above average terrain. 
Operating schedule: 5:30 am-1 am. EST. 

4. AGENCY COMMISSION 
15/0 net time only: payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 40, 5. 
Rate Protection: 10b, 11b, 12b, 13b. 
Basic Rates: 200, 22a, 25a, 29a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 600, 61a. 
Cancellation: 70e. 
Prod. Services: 82. 
Member: Good Neighbor Stations, Inc. 
Member: French Program Group of New England. 

TIME RATES 
Eff 3/1/69-Rec'd 2/7/69. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A--All other times. 

7. PACKAGE PLANS 
12 ti 18 tl 24 ti 

AA   15 13 12 
A   12 11 10 

ROS 
(1/3 Traffic) 

30 x, ea  11 
10. SPECIAL FEATURES 

Newscasts: 
1/4 hour, rate card plus__  4.00 
10 minutes, rate card plus  3.00 
5 minutes. rate card plus.  2.00 

All regular news periods are scheduled on the hour 
every hour. 

MT. WASHINGTON 
Coos County-Map Location F-2 

See SRDS consumer market map and data at begin. 
fling of the State. 

W M TW (FM) 
1958 

HERBERT E. GROSKIN 
& COMPANY 

UlFil F IMO 
Media Code 4 230 6600 0.00 
Mt. Washington TV. Inc., Sales Office: 615 Congress 

St.. Portland, Me. 01101. Phone 207-773-5665. 
TWX 710-221-1708. 

Studio: Poland Spring, Me. 04261. Phone 207-774-
4561. 

STATION'S PROGRAMMING DESCRIPTION 
WMTW (FM): Programmed for general interest. 
NEWS: 18 times daily. UPI wire coverage. MUSIC: 
6:45 am-8 pm middle-of-the-road Mt181C, 8-9 pm 
light classical music, 9-10 pm serious music, 10 pm-
sign-off middle-of-the-road music. Sat night jazz 
show. College football. Contact Representative for 
further details. Rec'd 10/2/68. 

I. PERSONNEL 
Station Manager-John M. McGorrill. 
Program Director-Arthur Owens. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 
New England-Eckels & Queen, Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
ERP 49,000 w.; 94.9 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 3,940 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle. 12e, 13e, 15b. 
Basic Rates: 20b, 22b, 24s, 24c, 25a, 28e. 30, 33e. 
Contracts: 40a, 41, 44b, 45. 
Comb.; Cont. Discounts: 601. 62d, 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
TV facilities: WMTW-TV. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 

Eff 2/1/69-Reed 2/26/69. 
6. SPOT ANNOUNCEMENTS 

lx 15x 30e 60X I25x 250x 500X 
1 min.__ 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

8. PROGRAM TIME RATES 
lx 

1 hr 75 
1/2 hr  56 
5 min  32 

15e 30e 
71 67 
53 50 
30 28 

60e 
64 
48 
27 

I25x 250e 500e 
61 58 55 
46 44 42 
26 25 24 

September 1, 1969 Spot Radio Stations 579 



NEW HAMPSHIRE 

NASHUA (2AM; 1 FM) 
Hillsborough County-Map Location lr-11 

See SRDS consumer market map and data at begin. 
fling of the State. 

WOTW WOTW-FM 
1947 1047 

e 
Media Code 4 230 6900 4.00 
Eastminster Broadcasting Corp., Lund Rd., Nashua. 
N. H. 03060. Phone 603-882-2781. 

I. PERSONNEL 
President-Herbert Miller. 
Treasurer-Samuel Bronstein. 
General Manager-Maury Parent. 

2. REPRESENTATIVES 
Grant Webb & Company, /ne. 
Boston-Eckels & Queen. Inc. 

3. FACILITIES 
1.000 w. day': 900 kc. Non-directIonaL 
Operating schedule: Sunrise to local sunset. 1ST. 
FM-ERP 1,000 w.; 106.3 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.-410 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net station Ume only; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a, lb, 40, 4c, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, lib. 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a„ 26, 

28b, 29a. 
Contracts: 400. 420. 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61c, 62b, 62e. 
Cancellation: 70a. 70c, 71a, 731. 
Member: French Program Group of New England. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Eft 8/1/68-Rec'd 9/25/68. 
S. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52X 104x 312x 
1 min.._  7.50 7.00 6.50 6.00 5.50 5.00 
30 sec.  5.00 4.75 4.50 4.25 4.00 3.75 

7. PACKAGE PLANS 
I min 30 see I min 30 see 

10 ti  5.00 4.50 50 tL. ......... 4.00 3.50 
To be used within 10 days. 

8. PROGRAM TIME RATES 
Ix I3x 26 

1 hr  .. 80.00 75,00 
1/2 hr  50.00 47.50 
1/4 30.00 27.50 
5 min  12.00 10.90 

70.00 
45.00 
26.00 
9.90 

WSMN 
1958 

52x 
65.00 
42.50 
22.50 
8.90 

104x 
60.00 
40.00 
21.00 
8.45 

312x 
50.00 
35.00 
20.00 
7.90 

Media Code 4 230 7200 8.00 
1590 Broadcasting Corp., Box 1590, 502 West Hollis 

St.. Nashua, N. II. 03060. Phone 603-882-5107. 
I. PERSONNEL 
President-Gerald Q. Nash. 
Gen'i Mgr.-D. A. Rock. 
Station Manager-Ed Ledo. 

2. REPRESENTATIVES 
New York-Vie Plano Associates, Inc. 
Boston-Harold H. Segal & Company. 

S. FACILITIES 
5,000 w.; 1590 ice. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, Si. 4a. 4d, 5, 6e. 7a, 8. 
Bate Protection: 10e. 111, 121, 131, 14e. 
Basic Rates: 20b, 2Ia, 22b, 25a, 28e, 29a. 
Contracta: 40a, 41, 44e, 46. 47a. 
Comb.; Cont. Discounts: 600. 
Cancellation: 70e, 710. 72. 73a. 
Prod. Services: 80. 
Affiliated with American Entertainment Network. 
Member: New Hampshire State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Efr 6/1/68-Bec'd 7/10/68. 
6. SPOT ANNOUNCEMENTS 

GUARANTEED TIME 
I min 10 see I min 10 see 

1 x  10.00 5.00 100 x   8.00 3.00 
10 x__. ...... 9.50 4.50 300   7.50 2.50 
26 x 9.00 4.00 500 x.  7.00 2.00 
52 8.50 3.50 6.00 1.50 

7. PACKAGE PLANS 
(To be used in 10 days) 

EA: 10 tl 20 tl 30 tl 40 ti 
1 min  8.00 7.00 6.00 5.00 
ID's   4.90 3.50 3.00 2.50 

8. -PROGRAM TIME RATES 
GUARANTEED TIME 
IX 10x 26x 528 100X 300x 

1/4 hr...- ..... 45.00 40.00 35.00 30.00 20.00 15.00 
5 min............ 25.00 20.00 15.00 12.50 10.00 9.00 

NEWPORT 
Sullivan County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WCNL 
1960 

Media Code 4 230 7500 1.00 
Chandler Enterprises. Box 389, 120 Belknap Ave., 

Newport, N. FL 03773. Phone 603-863-1010. 
I. PERSONNEL 
President-Chester C. Steadman, Jr. 
General Manager-John 5L Johnston, Jr. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Boston-Harold IL Segal & Company. 
Canada-Andy McDermott Sales Ltd. 
Newport--Call station collect. 

3. FACILITIES 
250 w. days; 1010 ke. Non-directional. 
Operating schedule: 6:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 2213, 230. 24b, 29a. 
Contracts: 400. 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71a, 73e. 
Affiliated with Keystone Network. 

TIME RATES 

No. 4 Eft 7/1/68-Itec'd 7/29/68. 

8. SPOT ANNOUNCEMENTS 
WKLY: I min 30 see 
1 ti 7.50 

30 ti 600 
35 ti    5.50 
40 ti ..... _ .... _   5.00 

5.10 
4.90 
4.70 
4.55 
4.20 
3.85 
3.50 
3.15 

ID see 
3.75 
3.60 
3.50 
3.40 
3.25 
3.00 
2.75 
2.50 
2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60 36 30 18 15 

PLYMOUTH 
Grafton County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WPNH 
1965 

Media Code 4 230 7800 5.00 

Pemigewasset Broadcaster,. Inc., 2 High SL, Plym-
outh. N. H. 03261. Phone 603-536-2500. 

I. PERSONNEL 
General Manager-J. Gordon Reyworth, 

2. REPRESENTATIVES 
Grant Webb & Company. 
Boston-Nona, Kirby Co., Inc. 

3. FACILITIES 
1,000 w.; 1300 kg. 
Operating schedule: 6:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 25. 3a, 3d. 4a, 5, 6e, 7b, 8. 
Rate Protection: 10a, lld. 12a, 13a. 14a, 15b. 
Basic Bates: 2Ub, 21a, 21b, 21e. 21d. 22a, 231, 24b, 

25a, 26, 27, 28b, 28e, 29a, 30, 33c. 
Contracts: 40a, 41, 42c, 43, 44e, 45, 46, 47a, 48, 51a. 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61b, 62a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73e, 73b„ 
Prod. Services: 80. 81, 82. 

TIME RATES 

Elf  Reed 5/6/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 

1 x_______ 4.00 3.00 
13 x.   3.80 2.90 
26 x   3.60 2.80 
52 3.40 2.70 
78 x.  3.25 2.60 

7. PACKAGE PLANS 
ROS 

(Within any 7 consecutive days) 
-I min- -30 see or less-
12 ti 20 ti 40 ti 12 ti 20 ti 40 ti 

Per wk.    36 56 96 24 40 75 

1 mln 30 see 
156 x........_...._ 3.00 2.40 
312 x______ 2 75 2.10 
520 x_____ 2.50 1.75 
1000 x.__ 2.25 1.50 

PORTSMOUTH (2AM; 1 FM) 
Rockingham County-Map Location G-7 

See SRDS coniumer market map and data at begin-
ning of the State. 

WBBX 
1960 

Media Code 4 230 8100 9.00 
Curt Gowdy Broadcasting Corp., Inc., 1555 
SL, Portsmouth, N. H. 03801. Phone 
1380. 

I. PERSONNEL 
President-Curtis E. Goody. 
General Manager-George A. Lovejoy. 
Program Director-Robert Connelly. 

2. REPRESENTATIVES 
Boston-Harold II. Segal & Company. 

3. FACILITIES 
1,000 w.; 1380 kc. 

Directional-nights. 
Operating schedule: 5:30-midnight weekdays; 7:30-
1:00 am Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 25. 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Bate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 25a, 26, 28e, 29a. 
Contracts: 400. 42b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60k, 61a. 61b. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with American Information Network. 
Member; New Hampshire State Network. 

TIME RATES 

Eft 12/1/67-Reed 1/2/68. 
6. SPOT ANNOUNCEMENTS 

lx 26x 52x 104x 156x 260x 
1 min.. 8.50 8.00 7.50 7.00 6.50 6.00 

7. PACKAGE PLANS 
1-MINUTE-BTA 

PER WK: I wk 13 wk 26 wk 52 wk 
12 tL -- 90 78 66 54 
18 ti _ 126 108 90 72 
24 tL. _ 156 132 108 84 
30 tL  180 150 120 90 

10-SECOND ID'S 
20 per wk (6-9 am)__________-____________ 80 
40 per wk (4:30-6 Pm)    120 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1 hr  60.00 57.00 54.00 
1/2 hr.._   36.00 34.20 32.40 
1/4 hr _ 24.00 22.80 21.60 
10 min. .........18.00 17.10 16.20 
5 min  12.00 11.40 10.80 

9. PARTICIPATING PROGRAMS 
PER WK: 
Sibbey Allen Show-10:05-10:15 am 
Mon thru Fri, 1-min.  45 60 

View Point-8:30-9 am & 12:30-
1 pm Mon thru Fri. 1-min.  45 60 

104x 
51.00 
30.60 
20.40 
15.30 
10.20 

156x 
48.00 
28.80 
19.20 
14.40 
9.60 

260x 
45.00 
27.00 
18.00 
13.50 
9.00 

3 ti 5 ti 10 ti 

100 

100 
10. SPECIAL FEATURES 
PER WK: 3 ti 501 10 ti 
5-Minute News packages 60 90 160 

WHEB WPFM (FM) 
1932 1964 

Knlght Quality Station 

Media Code 4 230 8400 3.00 
Knight Broadcasting of New Hampshire, Inc., Lafay-

ette ltd., Portsmouth, N. H. 03802. Phone 603-
436-7300, 

STATION'S PROGRAMMING DESCRIPTION 
WHEB: Programmed for young and mature adults. 
Entertainment. Air personalities, middle-of-the-road 
music 6-8 am, 9 am-noon, 1-5 pm. NEWS: 5 min 
on hour, 30 min at 8 am, noon & 5 pm. Telephone 
forum 8:30-9 am. 12:30-1 pm. In season, daily ski 
reports, marine weather. MUSIC: general popular 
music, film, standards, showtunes. SPORTS: 5 min 
morning and afternoon, high school and college foot-
ball, high school basketball. Contract Representative 
for further detalls. Rec'd 3/24/69. 

I. PERSONNEL 
General Manager-Walt Emery. 
Program illrector-lioward Leonard. 
Sales Manager-Cliff Taylor. 

2. REPRESENTATIVES 
Boston-Knight Quality Stations Sales Offices: 

See Rep & t3/0 pages. 
3. FACILITIES 

1,000 w. days; 750 Ire. Non-directional. 
Operating schedule: Sunrise Portsmouth-local sunset 
Atlanta. Ga. EST. 
FM-ERP 5.900 w.; 100.3 mc. 
Operating schedule: 6:00 am-midnight. 
Antenna ht.: 140 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 35. Sr, 30. 45, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e. 11c, 12e, 13e. 14e. 

Basie Rates: 20a„ 21a, 2Id, 22b, 23a, 24a, 24b, 21e, 
25e. 26, 27, 28b, 28e, 29a, 29b, 30. 31, 32b. 
51e. 

Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 61b, 62d. 
Cancellation: 71a. 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 
Member: The Knight Quality Stations. 

TIME RATES 

Elf 1/1/69-Itec'd 12/5/68. 
6. SPOT ANNOUNCEMENTS 

lx 520 104x 156x 260x 312x 
1 min___ 15.00 14.00 13.00 12.00 11.00 10.00 
30 see.  12.00 11.20 10.40 9.60 8.80 8.00 
10 see  7.50 7.00 6.50 6.00 5.50 5.00 

Islington 7. PACKAGE PLANS 
693-436- Drive Time-6-10 am & 4-8 pm. Rotating. 

DRIVE TIME WEEKLY VOLUME PLANS 
PER WK: 10 ti 20 ti 30 01 40 ti 60 ti 
1 min.  . 10.00 9.00 8.50 8.00 --. 
30 sec______-__ 8.00 7.20 6.80 6.40 
10 sec...   5.00 4.50 4.25 4.00 --

HALF & HALF PLANS 
(50% Drive Rotate; 50% ROS) 

1 9.00 8.00 7.50 7.00 6.00 
5.60 4.80 
3.50 3.00 

30 ...... 7.20 6.40 6.00 
10 sec.__ . 4.50 4.00 3.75 

«Ka-VOLUME PLANS 
1 min 8.00 7.00 6.50 
10 sec ........... 6.40 5.60 5.20 
10 sec  4.00 3.50 3.25 

8. PROGRAM TIME RATES 
Ix 52x 104x I56x 

1 hr _. 100.00 90.00 80.00 70.00 
1/2 hr  60.00 55.00 50.00 45.00 
1/4 hr...__  40.00 37.50 35.00 32.50 
10 min__ 30.00 28.00 25.00 24.00 
5 min  20.00 19.00 18.00 17.00 

ROCHESTER 

6.00 
4.80 
3.00 

260x 
60.00 
40.00 
30.00 
22.00 
15.00 

5.50 
4.40 
2.75 

312x 
55.00 
35.00 
27.50 
20.00 
13.00 

Stafford County-Map Location 6-6 
See SitDS consumer market map and data at begin-
Inn of the State. 

WWNH 
1948 

Media Code 4 230 87006.00 
Strafford Broadcasting Corp.. Route 16. Rochester, 
N. H. 03867. Phone 603-332-0930. 

North Country Studios-John Nores, Carroll Cowie 
Independent, Center Ossipee, N. IL 03814. 

I. PERSONNEL 
Owner, Pres. & Gen'l Mgr.-Marcia L. Malin. 

2. REPRESENTATIVES 
New York-Call station collect. Phone 603-332-0930 
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
5,000 w.: 1130 he. Non-directional days, directional 
nights. 
Operating schedule: 5:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15% not time only. 

5. GENERAL ADVERTISING See eroded regulations 
General: la, 2a, 213. 3a, 3b, 3c, 3d, 4a, 5, 6a, 7a, 8, 
Bate Protection: 15b. 
Basic Rates: 200. 20b, 21b, 21e. 22b, 23a, 24b, 24e. 

25a, 28b, 28e, 29a, 30. 
Contracts: 405, 42b, 42d, 45, 46, 51e. 51b. 
Comb.; Cont. Discounts: 60e, 601, 61e, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 735, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Elf 11/15/65-Reed 8/12/66. 
6. SPOT ANNOUNCEMENTS 

Ix 50x 100e 200x 300x 5000 700x 
1 min ..... 10.50 9.50 8.50 7.50 6.00 5.50 5.00 
20/30 sec_ 8.40 7.60 6.80 6.00 4.80 4.40 4.00 
10 sec .........5.25 4.75 4.25 3.75 3.00 2.75 2.50 

1000x 1500x 2000x 2500x 3000x 3500x 5000x 
1 mln ...... 4.50 3.75 3.50 3.25 3.00 2.75 2.50 
20/30 sec__ 3.60 3.00 2.80 2.60 2.40 2.20 2.00 
10 sec  2.25 1.85 1.75 1.65 1.50 1.35 1.25 

7. PACKAGE PLANS 
WEEKLY VOLUME PACKAGES 

PER WK: I min 20/30 10 see 
10 ti  6.00 4.80 3.00 
20 U  5.75 4.60 2.85 
30 Li 5.50 4.40 2.75 
40 tL   5.25 4.20 2.00 
50 ti  5.00 4.00 2.50 
60 Li  4.75 3.80 2.35 
70 ll  4.50 3.60 2.25 
80 ti    4.25 3.40 2.10 
90 ti.........._.._.._.._ ........   4.00 3.20 2.00 
100 ti  3.75 3.00 1.85 

8. PROGRAM TIME RATES 
Ix 520 1040 156x 2600 312x 363x 

1 hr _. 100 95 90 85 80 75 70 
1/2 hr  75 70 65 60 55 50 45 
1/4 hr..._  50 45 40 35 30 25 20 
10 min__ 40 35 30 25 20 15 10 
5 min  25 20 15 12 10 9 it 

10. SPECIAL FEATURES 
PREMIUM SPOT RATES 

Within Newscope, extra  3 
Within Hourly News, Headlines, Weathervanes  

extra   
News or Feature adjacency, extra  1 
Select Evening Exposure (8:00 pm-midnight)  

2 
NORTFI COUNTRY NEWS WITH JOHN*- NOYES 
Per wk: 1 min 30 see 
5 ti 55 40 
3 ti  39 30 
1 ti 15 12 
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NEW JERSEY 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With thel 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership — thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  692,600 
METRO AREAS 

Atlantic City  37,400 
Jersey City   54,300 
Newark   295,300 
New Brunswick-

Perth Amboy  23,000 

Paterson-Clifton-
Passaic   57,500 

Trenton   44,600 
Vineland-

Miliville-
Bridgeton   16,000 

Total Metros  528,100 
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NEW JERSEY 

Atlantic City-Atlantic 
Bayonne-Hudson 
Belleville-Essex 
Bergenfield-Bergen 
Bloomfield-Essex 
Bridgeton-Cumberland 
Camden-Camden 
Carteret-M iddlesex 

CITIES AND 
Clifton-Passaic 
Cranford Township-Union 
Dumont-Bergen 
East Orange-Essex 
East Paterson-Bergen 
Edison Towns hip-M iddlesex 
Elizabeth-Union 
Eng lewood-Bergen 

State, County, City, Metro Area Data 
COUNTIES - This list 

Fair Lawn-Bergen 
Fort Lee-Bergen 
Garfield-Bergen 
Hackensack-Bergen 
Hillside Township-Union 
Hoboken-Hudson 
Irvington-Essex 
Jersey City-Hudson 

shows counties in which cities are located. Cities are first, 
Kearny-Hudson 
Linden-Union 
Lodi-Bergen 
Long Branch-Monmouth 
Lyndhurst Township-Bergen 
Maplewood Township-Essex 
Millville-Cumberland 
Montclair-Essex 
Morristown-Morris 

Newark-Essex 
New Brunswick-Middlesex 
New Milford-Bergen 
North Bergen Township-

Hudson 
Nutley-Essex 
Orange-Essex 
Paramus-Bergen 
Passaic-Passaic 

Paterson-Passaic 
Pennsauken Township-

Camden 
Perth Amboy-Middlesex 
Plainfield-Union 
Rahway-Union 
Ridgewood-Bergen 
Roselle-Union 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devil-
oped exclusively by Market Data division of SRDS. 

counties next. 
Rutherford-Bergen 
Sayrev I I e-M idd lesex 
South P la infield-M idd lesex 
Summit-Un ion 
Teaneck Township-Bergen 
Trenton-Mercer 
Union City-Hudson 
Union Township-Union 

Vineland-Cumberland 
Wayne Township-Passaic 
Westfield-Union 
West New York-Hudson 
West Orange-Essex 
Wi I I ingboro-Burl ington 
Woodbridge Township-
M iddlesex 

Estimates for: 
STATE 
COUNTY-Map Loc. Population Households 

City 1/1/69 1/1/69 
Metropolitan Area (000) (000) 

Per 
Household 

($6OO) (5) 

Consumer Spendable lucarne--1968 
% Distribution of Families 
9000 5000 8000 10000 15000 
to to to to and 

4999 7999 9999 14999 over 

-Total Retail Sales-
Retail Sales-1968 

Per 
Household Food 

($000) (5) ($000) 
Drug 

($000) 

 By Selected Store Types  
General Home 
Mdse. Apparel Fern. 
($0OO) MOO/ ($0OO) 

Auto-
motive 
MOM 

Service 
Station 
(soOO) 

Passes. Farm 
tier Popu-
Cars latine 

1/1/69 1/1/69 
(000) (000) 

Grou 
Farm 
Income 
1968 

($000) 

NEW JERSEY STATE 
TOTALS  7,118.8 2,127.66 23,968,517 11,265 11.6 21.3 18.0 23.8 22.4 12,200,098 5,734 2,865,944 324,989 1,776,800 832,900 665,610 2,198,111 779,487 2,950.07 53.9 302,057 

ATLANTIC D-10  
Atlantic City  
Atlantic City Metro 
Area...   

BERGEN F-2  
Bergenfield  
Dumont  
East Paterson Boro 
Englewood  
Fair Lawn  
Fort Lee  
Garfield  
Hackensack.  
Lodi  
Lyndhurst Township  
New Milford  
Paramus  
Ridgewood  
Rutherford  
Teaneck Township  

181.8 60.50 509,223 
63.0 22.40 169,772 

181.8 60.50 
949.7 282.60 
34.2 9.80 
22.1 6.24 
22.0 
29.3 
43.3 
28.5 
31.2 
31.8 
28.7 
23.7 
28.0 
32.2 
31.4 
23.6 
48.8 

6.44 
9.07 
12.34 
10.10 
10.16 
10.43 
8.53 
7.12 
8.15 
7.92 
9.27 
7.69 

14.32 

509,223 
3,985,245 
119,946 
84,324 
77,614 

171,369 
182,826 
121,871 
111,977 
152,909 
85,693 
90,903 
76,060 
97,330 

194,848 
113,408 
272,809 

8,417 18.4 21.0 17.5 20.5 14.5 380,918 
7,579 189,870 

18.4 21.0 17.5 20.5 14.5 8,417 380,918 
14,102 5.5 16.5 15.9 26.9 34.4 1,609,258 
12,239 62,432 
13,513  

2120:526540 12,052 
18,894 84,470 
14,816 43,126 
12,066 49,583 
11,021 51,636 
14,660 170,422 
10,046 32,409 

2 12,767 7,165 
9,333 22,369 

12,289 350,518 
21,019 90,693 

4 14,747 4,489 
19,051 59,227 

6,296 81,825 10,898 38,080 28,114 
8,476 28,063 6,237 27,619 21,964 

6,296 81,825 
5,694 400,862 
6,371 17,537 
1,643 4,840 
3,504 6,875 
9,313 15,574 
3,495 11,529 
4,909 22,999 
5,082 12,979 

16,340 20,563 
3,799 18.479 
3,815 8,298 
2,745 14,316 

44,257 45,148 
9,783 14,292 
5,785 12,511 
4,136 23,668 

10,898 
41,180 
2,173 
206 

2,506 
1,774 
1,046 
1,231 
2,259 
399 
901 

1,317 
2,630 
3,596 
1,003 
2,359 

38,080 
267,169 

1,832 
185 

1,895 
1,787 
393 

59,956 
534 
684 
146 

209,159 
1,858 
2,201 
1,203 

28,114 
100,460 

4,159 
133 

2,824 
7,400 
1,558 
1,139 
197 

20,215 
503 
396 
62 

36,113 
9,659 
3,815 
1,304 

13,365 46,843 21,421 
7,319 18,137 5,278 

13,365 46,843 
81,512 307,779 
2,421 20,649 
157 143 
509 

4,049 
1,814 
1,021 
471 

7,755 
1,503 
930 
602 

25,622 
5,030 
1,000 
2,249 

1,933 
29,609 
3,814 
8,059 

18,252 
44,562 
1,738 
6,791 
782 

25,369 
43,566 
16,415 
1,653 

21,421 
113,802 

2,734 
1,785 
3,189 
8,462 
3,945 
7,796 
2,319 
5,591 
2,186 
2,621 
1,404 
9,439 
2,324 
4,079 
4,618 

80.72 1.9 19,188 

80.72   
419.09 .5 9,371 

BURLINGTON D-8t  310.1 76.87 668,469 8,696 20.1 32.2 18.6 15.5 7.6 362,906 
Willingboro2  34.7 8.68 45,836 5,281 23,019 

CAMDEN C-9  458.8 134.19 1,312,064 9,778 13.7 24.6 19.4 22.9 15.8 850,986 
Camden  116.2 35.15 312,140 8,880 204,467 
Pennsauken Township  43.1 12.35 112,849 9,138 124,032 

CAPE MAY D-11  56.8 18.78 152,173 8,103 19.1 19.2 17.4 20.0 14.9 140,713 
CUMBERLAND C-11  124.5 37.05 306,009 8,259 18.9 24.5 19.5 18.7 10.6 212,216 

Bridgeton  23.7 7.21 63,114 8,754 63,417 
MIllville  22.6 7.20 60,059 8,342 43,578 
Vineland  50.4 14.68 106,137 7,230 108,847 
Vineland-Millville-
Bridgeton Metro 
Area  124.5 37.05 306,009 8,259 18.9 24.5 19.5 18.7 10.6 212,216 

4,721 
2,652 
6,342 
5,817 

10,043 
7,493 
5,728 
8,796 
6,053 
7,415 

85,946 
9,276 

179,793 
35,439 
17,160 
35,662 
49,605 
14,451 
12,065 
22,767 

8,301 
1,400 

21,013 
4,304 
3,282 
3,786 
4,614 
1,430 
827 

2,512 

47,659 
6,518 

180,438 
42,808 
16,063 
11,510 
27,753 
5,075 
1,941 

22,303 

14,595 
1,704 

45,795 
10,538 
3,394 
6,500 

12,981 
5,183 
2,417 
6,761 

15,266 
479 

44,408 
1.5,299 
10,901 
5,905 
11,574 
4,736 
2,548 
5,230 

92,467 30,621 
1,433 

168,099 51,724 
49,478 10,047 
53,777 3,616 
22,100 9,521 
41,186 12,981 
12,688 3,682 
11,679 3,109 
18,572 5,020 

5,728 49,605 4,614 27,753 12,981 11,574 41,186 12,981 

80.43 4.8 26,717 

177.92 1.6 5,504 

26.81 .9 2,191 
56.06 4.1 35,639 

56.06 

'ESSEX E-4t  987.8 
Belleville  38.6 
Bloomfield  54.8 
East Orange  78.2 
Irvington  61.9 
Maplewood Township  25.1 
Montclair  44.0 
Newark  406.7 
Newark Metro Area  1,909.7 
Nutley  31.8 
Orange  35.6 
West Orange  47.7 

310.84 3,806,441 12,246 12.3 19.9 16.8 22.9 24.8 1,852,517 
11.63 129,047 11,096 55,574 
17.65 221,072 12,525 81,348 
27.83 354,956 12,754 139,961 
21.95 231,806 10,561 124,505 
7.71 137,748 17,866 45,491 

14.00 284,037 20,288 83,573 
129.17 1,234,990 9,561 893,685 
579.24 7,417,628 12,806 9.8 19.4 16.6 24.1 27.7 3,440,417 

9.55 125,509 13,142 43,963 
11.78 138,535 11,760 63,486 
13.93 207,434 14,891 89,944 

5,960 
4,779 
4,609 
5,029 
5,672 
5,900 
5,970 
6,919 
5,940 
4,603 
5,389 
6,457 

393,968 
16,729 
20,884 
32,919 
27,125 
13,920 
20,364 

157,547 
764,735 
14,843 
21,188 
21,830 

52,668 
1,350 
3,293 
3,629 
3,796 
1,361 
2,147 

24,914 
95,478 
1,632 
2,506 
2,075 

326,058 
1,404 
3,385 

13,717 
5,464 
384 

9,765 
230,420 
504,586 

3,609 
3,564 

171,424 
1,708 
8,674 

12,756 
11,085 

876 
5,088 

92,174 
274,920 

1,540 
6,135 
5,547 

104,690 
2,093 
4,652 
9,079 
7,373 
1,321 
1,820 

58,059 
219,526 

2,083 
4,084 
1,862 

318,965 
19,569 
14,495 
33,067 
36,675 
14,482 
28,562 

105,951 
643,287 

5,466 
2,041 

97,084 
3,945 
8,105 
9,383 
7,006 
4,042 
4,170 

34,275 
264,558 

3,347 
5,280 
5,121 

426.86   1,749 

847.23 

GLOUCESTER B-9  
HUDSON F-4t  

Bayonne  
Hoboken  
Jersey City  
Jersey City Metro 
Area  
Kearny  
North Bergen 
Township  
Union City  
West New York  

HUNTERDON C-5  
MERCER D-6  

Trenton  
Trenton Metro Area  

162.3 
623.0 
74.4 
47.7 

270.5 

46.67 
204.46 
22.98 
15.42 
87.34 

435,951 
2,069,089 
241,507 
141,893 
869,615 

623.0 204.46 2,069,089 
38.4 12.07 135,394 

44.1 
51.6 
38.2 
63.3 

303.5 
101.0 
303.5 

15.23 
18.44 
13.69 
18.97 
88.49 
29.90 
88.49 

169,879 
168,056 
113,190 
181,376 

1,038,672 
387,281 

1,038,672 

9,341 13.1 22.5 20.1 24.2 16.5 198,025 
10,120 14.5 21.7 18.9 24.6 18.0 936,227 
10,509 111,826 
9,202 79,165 
9,957 357,527 

10,120 14.5 21.7 18.9 24.6 18.0 936,227 
11,217 78,567 

11,154 87,894 
9,114 124,770 
8,268 96,100 
9,561 17.0 22.7 19.3 21.5 15.2 103,371 

11,738 11.5 20.5 18.8 23.6 23.0 594,223 
12,953 241,023 
11,738 11.5 20.5 18.8 23.6 23.0 594,223 

4,243 
4,579 
4,866 
5,134 
4,094 

53,253 
257,925 
38,312 
31,060 

105,146 

5,370 
26,207 
3,631 
1,410 

12,468 

4,579 257,925 26,207 
6,509 16,975 2,380 

5,771 
6,766 
7,020 
5,449 
6,715 
8,061 
6,715 

17,432 
25,525 
23,304 
24,170 

117,253 
40,018 
117,253 

1,265 
2,902 
1,712 
2,054 

17,047 
5,625 

17,047 

9,875 
102,455 

4,586 
2,227 

15,635 

6,658 
95,835 
10,718 
7,054 

40,864 

102,455 95,835 
24,243 4,580 

24,144 
28,463 
4,999 
3,891 

95,722 
71,421 
95,722 

2,100 
9,476 

21,687 
6,518 

40,254 
25,865 
40,254 

9,175 
54,916 
6,982 
6,909 

21,931 

54,916 
544 

3,240 
7,518 
9,046 
5,057 

39,936 
18,422 
39,936 

43,319 
112,848 
11,131 
8,348 

29,574 

16,145 
54,664 
7,441 
2,264 

22,731 

112,848 54,664 
11,047 5,261 

13,461 
22,969 
17,293 
18,830 

103,995 
20,471 
103,995 

6,002 
4,388 
2,604 
8,701 

36,265 
10,238 
36,265 

228.43 

228.43 

60.64 4.9 26,194 
817 

30.47 5.2 22,569 
131.16 2.5 11,569 

131.16 

MIDDLESEX E-6  
Carteret  
Edison Township  
New Brunswick  
New Brunswick  
Perth Amboy 
Metro Area  
Perth Amboy  
Sayreville  
South Plainfield 
Woodbridge Township. 100.1 

MONMOUTH F-6t  421.4 
Long Branch  

MORRIS E-3t 
Morristown  

OCEAN E-8t  
PASSAIC E-2  

Clifton  
Passaic  
Paterson  148.5 
Paterson Clifton-
Passaic Metro Area__ 1,416.0 
Wayne Township  47.9 

SALEM B-9  66.3 

559.3 
25.6 
63.4 
44.2 

559.3 
42.0 
30.9 
23.7 

32.0 
351.4 
21.3 

150.4 
466.3 
96.6 
55.9 

15631 1,582,927 10,127 9.9 24.9 21.2 25.6 16.6 844,343 
7.31 75,268 10,297 25,310 
17.16 152,170 8,868 124,046 
13.49 157,289 11,660 106,544 

156.31 
13.35 
7.93 
6.17 

26.47 
122.07 
10.06 
97.38 
6.76 

46.49 
145.43 
30.18 
19.01 
48.01 

428.03 
12.96 
19.41 

1,582,927 10,127 
137,278 10,283 
75,153 9,477 
64,100 10,389 

303,043 11,449 
1,327,140 10,872 

98,077 9,749 
1,213,646 12,463 

86,851 12,848 
340,870 7,332 

1,530,392 10,523 
349,205 11,571 
210,978 11,098 
504,171 10,501 

5,515,637 12,886 
147,535 11,384 
187,900 9,681 

9.9 24.9 21.2 25.6 16.6 844,343 
109,148 
24,868 
18,170 
88,156 

11.8 19.4 18.3 23.9 22.9 701,123 
49,652 

8.3 21.4 18.2 24.5 26.2 536,583 
132,160 

20.1 24.2 19.1 17.6 10.2 300,316 
12.4 20.6 19.7 24.7 20.1 904,172 

138,958 
190,458 
263,117 

7.8 18.1 17.1 26.1 29.6 2,513,430 
56,248 

13.0 21.2 19.6 23.5 17.1 98,273 

5,402 
3,462 
7,229 
7,898 

5,402 
8,176 
3,136 
2,945 
3,330 
5,744 
4,936 
5,510 

19,550 
6,460 
6,217 
4,604 
10,019 
5,480 

5,872 
4,340 
5,063 

199,123 
9,726 

19,084 
16,941 

199,123 
23,120 
5,390 
9,701 

25,796 
168,762 

7,461 
143,165 
20,592 
82,278 
198,736 
33,947 
40,576 
53,114 

599,598 
12,857 
23,975 

24,466 
1,661 
4,044 
3,234 

24,466 
2,401 
856 
911 

2,060 
18,444 
2,117 

14,130 
2,629 
8,226 

21,772 
4,644 
2,691 
7,680 

62,952 
1,606 
2,007 

159,485 
2,934 

72,107 
12,439 

159,485 
11,176 
1,624 
173 

23,406 
100,050 

3,110 
67,928 
41,583 
24,709 

138,391 
6,302 

15,261 
37,147 

405,560 
2,547 
2,867 

54,160 
820 

8,682 
14,981 

54,160 
12,279 
1,552 

2,313 
39,426 
2,373 

25,070 
9,382 

12,427 
69,256 
4,329 

25,232 
28,187 

169,716 
3,125 
3,643 

40,196 
668 

2,042 
8,640 

40,196 
8,177 
738 
532 

4,446 
32,725 
2,683 

27,619 
5,826 
10,898 
53,287 
3,147 

13,003 
23,121 

134,799 
4,144 
5,539 

146,135 57,589 
1,767 

6,209 6,853 
24,091 4,073 

146,135 
26,416 
4,990 
139 

9,855 
125,230 
15,528 

101,437 
32,848 
49,169 

158,835 
39,260 
16,532 
53,276 

466,614 
11,091 
24,523 

57,589 
4,204 
2,401 
1,072 
8,704 

43,162 
2,884 

39,567 
5,459 
22,508 
48,229 
11,580 
3,934 

12,358 

162,031 
5,499 
7,989 

207.48 2.4 16,080 

207.48 

179.41 7.0 31,418 

143.15 2.1 7,946 

60.77 2.5 15,745 
203.41 .3 2,518 

622.50 

31.11 3.7 20,994 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts In these counties. 
2 Formerly Levittown. 

582 Spot Radio Stations September 1, 1969 



NEW JERSEY 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY-Map Loe. Population Households 

City I/1/69 I/1/69 
Metropolitan Area (000) (000) ($0OO) 

Consumer Spendable Income-I968--
% Distribution of Families -Total Retail Sales-

Per 3000 5000 8000 10000 15000 Per 
Household to to to to and Household 

(3) 4999 7999 9999 14999 over ($000) (6) 

Retail Sales-1968 

Food Drug 
($000) ($0D0) 

  By Selected Store Types  
General Home 
Mdse. Apparel Furo. 
($000) ($000) (goo) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Pitmen- Farm 
ser POpu-
Cars lotion 

1/1/69 1/1/69 
(000) (000) 

Grua 
Farm 
teems 
1968 

($000) 

SOMERSET D-6  179.4 50.33 575,475 
SUSSEX D-2  61.2 18.05 163,746 
UNION E-4  570.5 171.02 2,397,541 

Cranford Township  29.5 8.34 133,752 
Elizabeth  117.9 37.51 418,825 
Hillside Township  23.6 7.17 102,819 
Linden  47.1 13.92 154,465 
Plainfield  49.9 15.54 210,833 
Rahway  32.8 9.85 105,827 
Roselle  24.3 7.31 85,126 
Summit  26.8 8.14 182,163 
Union Township  62.3 19.08 233,134 
Westfie Id  34.7 9.83 204,564 

WARREN C-3   71.0 21.75 184,168 

11,434 9.4 22.7 19.3 24.9 21.7 304,534 
9,072 17.2 21.6 19.2 21.2 16.5 104,440 

14,019 6.5 16.0 15.5 26.2 33.6 1,051,317 
16,037 25,373 
11,166 252,106 
14,340 32,572 
11,097 94,418 
13,567 164,112 
10,744 83,475 
11,645 29,612 
22,379 60,824 
12,219 140,143 
20,810 78,264 
8,467 19.8 23.4 19.8 21.1 11.7 113,637 

6,051 
5,786 
6,147 
3,042 
6,721 
4,543 
6,783 

10,561 
8,475 
4,051 
7,472 
7,345 
7,962 
5,225 

84,288 
27,025 

227,602 
7,644 

55,203 
4,995 

21,639 
19,062 
17,963 
12,549 
13,125 
35,479 
15,243 
30,728 

9,382 
2,288 

28,680 
1,267 
6,976 
956 

2,034 
4,116 
1,592 
1,059 
1,873 
3,191 
2,233 
2,456 

46,968 
10,114 

110,600 
393 

29,787 
2,364 
1,265 

52,207 
2,547 
1,963 
6,625 

10,160 

5,078 

15,245 
3,000 

78,426 
1,767 

21,839 
617 

5,520 
12,294 
3,1E3 
1,178 
4,5C4 
8,826 
9,540 
3,113 

13,454 
3,564 

87,217 
1,169 

17,224 
1,068 

12,608 
11,631 
16,579 
1,173 
3,211 
12,048 
3,881 
5,307 

52,369 
19,533 

222,885 

55,400 
12,423 
22,502 
43,117 
24,401 

888 
18,929 
23,400 
22,282 
21,564 

19,098 66.68 3.3 9,808 
7,944 28.28 3.3 16,312 

67,907 277.22 .1 3,328 
2,999 

11,283 
5,291 
5,575 
5,619 
3,544 
2,895 
3,486 
9,876 
3,036 
12,565 33.97 2.8 16,400 

NEW JERSEY 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

ASBURY PARK (1 AM; 1 FM) 
Monmouth County-Map Location F-8 

See SltDS consumer market map and data at begin-
ning of the State. 

WJLK WJLK-FM 
1926 1947 

e GEE 
Media Code 4 231 0490 0.00 
Press Broadcasting Co., a subsidiary of Asbury Park 

Press. Inc_ Press Plaza, Asbury Park, N. J. 
07712. Phone 201-774-7000. 
STATION'S PROGRAMMING DESCRIPTION 

WJLK: Programmed for adults and general commu-
nity interest. 
NEWS: hourly 15 min summaries, half hourly head-
lines or 5 min summaries. Emphasis on community 
involvement in talk and audience participation pro-
grams, community calendar, play-by-play high school 
sports, racing features from nearby tracks. MUSIC: 
daytime, popular and standards. Classical, jazz, folk 
and country nights and weekends. Ree'd 4/25/69. 

I. PERSONNEL 
station Manager-Everett Rudloff. 
Operations Manager-Richard E. Lewis 
Commercial Manager-Margaret S. Curtis. 

3. FACILITIES 
1,000 w. days, directional; 250 w. nights, non-

directional. 1310 ke. 
Operating schedule: 6 am-midnight. EST. 
FM-Eltr 3,000 w.; 94.3 mc. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, la, 4a, 5, 61. 7b„ 8. 
Rate Protection: 15b. 
Basic Rates: 2013, 21a, 21b, 21d, 22a, 23a, 24b, 255, 

280, 290, 30, 31, 32b. 
Contracts: 40e, 41, 42a, 44a, 45, 46, 49, 50, 510, 51c 
Comb.; Cont. Discounts: 60a, 60f. 601, 61e, 62d. 
Cancellation: 70a, 70c, 715. 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 20 Elf 12/1/68-Rec'd 10/3/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 104x 365x 500x 1000+ 
1 min.. 13.55 11.10 9.50 7.80 6,80 
30 sec_ . 11.10 8.60 6.80 5.75 5.15 
15 sec.  7.15 5.10 4.45 4.00 3.40 
May be combined for rate frequency purposes. 

7. PACKAGE PLANS 
WEEKLY PACKAGES-ROS 

(7 consecutive days) 
DAILY: I min 30 see I min 30 sec 
10 ti  624 432 5 ti...-...__ ........ 350 234 

8. PROGRAM TIME RATES 
1/2 hr 25 min 20 min 1/4 hr 10 min 5 mln 2 min 

1 x.... 82.40 74.15 66.00 45.30 37.10 22.25 18.95 
52 x.. 66.00 59.30 52.75 36.25 29.65 17.80 15.20 
104 x 57.60 51.85 46.10 31.70 25.90 15.65 13.25 
365 x 49.50 44.50 39.55 27.20 22.25 13.40 11.35 
May be combined for rate frequency purposes. 
Each of 2 sponsors sharing a program-60% of ap-
plicable rate. 
Each of 3 sponsors sharing a program-40% of appli-
cable rate. 
Spots and programs cannot be combined for discount 
purposes. 

ATLANTIC CITY (4 AM; 3 FM) 
(including Pleasantville) 
Atlantic County-Map Location D-10 

See SRDS mourner market map and data at begin-
ning of the State. 

Station» contiguous to the major city are consolidated 
under the major city heading. This is not to Imply 
that all of the stations provide mat courage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WFPG 
1940 

ATLANTIC CITY 

Media Code 4 231 0735 8.00 
Eastern Broadcasting Co., Steel Pier, Atlantic City. 
N. J. 08401. Phone 609-348-4646. 
STATION'S PROGRAMMING DESCRIPTION 

WFPG: Programmed for adults. 
NEWS: on hour followed by local news provided by 3 
local newsmen from 2 equipped mobile units. 1 
mobile unit has studio facilities for store openings. 
News periods followed by personalities playing stand-
ards and middle-of-the-road music. Station partici-
pates in community fund raising activities with heavy 
emphasis on community involvement. Programs include 
daily report by executive director of chamber of com-
merce, feature race, 3 direct broadcasts from weather 
bureau, 4 hours of music nightly, when not In base-
ball. Contact Representative for further details. Rec'd 
8/21/67. 

I. PERSONNEL 

President-Daniel Diener. 
Vice-Pres. dc Gen'l Mgr.-John Struckell. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Philadelphia-Call station inflect. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1,450 kc. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 

15% on station time: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: 2a, 30, 4a, 5, 6a, 8. 
Basic Rates: 22a, 23a, 24b, 26, 28s, 29a. 
Contracts: 45, 46. 
Comb.; Cont. Discounts; 61a, 61b, 62b, 62e. 
Cancellation: 71a. 
Affiliated with CBS. 

TIME RATES 
Elf Rec'd 12/6/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

CONS WK: 1 ti 5 ti 10 ti 15 tl 
1 wk.__ 14.00 13.50 13.00 12.00 
4 wk...._ ...... 13.00 11.00 10.50 10.00 
13 wk.......... 12.00 10.00 9.00 8.50 
26 wk_____ 11.00 9.50 8.50 8.00 
39 wk____ 10.00 8.00 7.00 6.50 
52 9.00 7.50 6.50 6.00 

20 ti 25 ti 
11.00 10.00 
9.50 9.00 
8.09 7.50 
7.00 6.50 
6.00 5.50 
5.50 - 

30+ 
8.50 
7.50 
6.50 
5.50 

30 SECOND 
1 wk.  11.20 10.80 10.40 9.60 8.80 8.00 6 80 
4 wk_____ 10.40 8.80 8.40 8.00 7.60 7.20 6.00 
13 wk... 9.60 8.00 7.20 6.80 6.40 6.00 5.20 
26 wit__  8.80 7.60 6.80 6.40 5.60 5.20 4.40 
39 wk  8.00 6.40 5.60 5.20 4.80 4.40 _ 
52 mk_-___ 7.20 6.00 5.20 4.80 4.40 - -... 
10 sec; 50% of applicable 1-min. 
WFPG-FM may be combined for frequency discounts 
on MTG. 

WFPG-FM 
1962 

ATLANTIC CITY 

Media Code 4 231 0736 6.00 
Eastern Broadcasting Co., Steel Pier. Atlantic City, 

N..7. 08401. Phone 609-348-4646. 

I. PERSONNEL 

President-Daniel Diener. 
Vice-Pres. & Gen'l Mgr.-John Struckell. 
Commerclal Manager-Cole Learning. 

2. REPRESENTATIVES 

Call station collect. 

3. FACILITIES 
ERP 20,000 w.; 96.9 mc. Stereo. 
Operating schedule: 24 hours dells. 
Antenna ht.: 360 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See elided regulations 
See WFPG listing for coded regulations. 
Affiliated with CBS. 

TIME RATES 
Elf Itec'd 12/6/67. 

6. SPOT ANNOUNCEMENTS 
CONS WK: I ti 12 01 24 ti 
1 wk.._ .. 16 15 14 
7-13 wk  . 15 14 13 

8. PROGRAM TIME RATES 12 11 24 ti 
1/4 hr only, ea._   18 16 
Includes 10-second opening, 1-minute spot, 10-second 
closing. 

WLDB 
1955 

ATLANTIC CITY 

NBC Radio Network 
Media Code 4 231 0980 0.00 
Atlantic City Broadcasting Co., Box 898, Penn-

Atlantic Hotel. Atlantic City, N. J. 08401. Phone 
609-344-6573. 
STATION'S PROGRAMMING DESCRIPTION 

WLDB: Programmed for adults and general Interest. 
NEWS: network news on hour, followed by live local 
weather bureau forecasts. Local news 9:35 am, 10:35 
am & 2:35 pm. Local beeper reports and tape 
pickups as they occur. Live voice reports direct 
from New York Stock Exchange, market prices 12:05 
pm, 1:05 pm & 6:05 pm. Local fire alarm reports. 
Network sports, features and events. Daily remote 
broadcasts. MUSIC: 60% standards and middle-of-
the-road, 30% country and western, 10% showtunes 
and classical music throughout day and evening hours. 
SPORTS: daily live voice race results direct from 5 
different tracks at 6:30 pm, Contact Representative 
for further details. Reed 1/29/68. 

I. PERSONNEL 
Prem. & Gen'l Mgr.-Leroy Brimmer. 
Bus. & Com'l Mgr.-Dorothy Bremmer. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Philadelphia-Call station collect. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non-directional. 
Operating schedule: 6:00 am-midnight. EDT. 

4. AGENCY COMMISSION 
15%: 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 4a, 4d, 5, 65, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 250, 26. 

28b, 290. 
Contracts: 405, 42b, 45, 46, 48, 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71b. 
Affiliated with NBC Radio Network. 
Member: Country M ILI10 Network. 

TIME RATES 
Rates effective June 1, 1964. (Card No 6.) 

Card received June 9, 1961. 
6. SPOT ANNOUNCEMENTS 

1101 1 ti  

52 ti   11.00 
104 ti ....... _ .... ...... 10.50 
158 ti 10.00 
260 ti  9.50 
312 Li  9.00 

7. PACKAGE PLANS 
1 MIN: 1 wk 6 wk 13 wk 26 elk 52 wk 
5 ti  55.00 50.00 47.50 45.00 43.00 
10 ti 105.00 90.00 85.00 80.00 75.00 
15 ti  142.50 120.00 112.50 105.00 97.50 
20 ti.........._...,, 170,00 140.00 130.00 120.00 110.00 
30 seconds-80% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 F1111 satin 

1 x...   100 60 40 30 20 
DISCOUNTS 

13x-2-1/2% 52x- 7-1/2% 156x-12-1/2% 
26x-5% 1041-10% 200x-15% 

9. PARTICIPATING PROGRAMS 
NBC Monitor-Sat-Sun flat, lx rate. 
Wall Street & Market Reports-Mon thru Fri 1:10-
1:15 pm & 5:45-5:50 pm, flat 15.00. 
Grand Ole Opry-Mon thru Fri 6:05-7:25 am, 13:10-
12:30 pm & 5:05-6 pm; Sat 6:05-7:30 am, 2:05-3 pm 
and 6:35-7 pm, flat lx rate. 
Hillbilly Jamboree Mon thru Fri 1:35-2 pm & 4:05-
5 pm; Sat 1:35-2 pm, flat lx rate. 
Echoes of Italy-Sun 1:05-1:30 pm, flat lx rate. 

30 rec 10 sec 
9.00 8.00 
8.50 5.75 
8.00 5.50 
7.50 5.25 
7.00 5.69 
6.50 4.75 
6.00 4.50 

10. SPECIAL FEATURES 
Direct Weather Bureau forecasts at :05, flat 15.00. 
NBC World News Roundup announcements-Mon thru 
Sat 8:05-8:15 am. fiat 15.00. 
Daily race results from Pimlico, Bowie, Laurel, 
Garden State Park and Atlantic City Race Courses-
Mon thru Sat 6:30 pm, fiat 15.00. 

WMGM (FM) 
1961 

ATLANTIC CITY 

C 
A Green Group Station 

Media Code 4 231 1225 9.00 

South Jersey Radio, Inc., Box 352, Old Turnpike. 
Pleasantville, N. J. 08232. Phone 609-641-1400. 
STATION'S PROGRAMMING DESCRIPTION 

WMGM (FM): Programmed for teens and young 
adults. MUSIC: controlled play list of current hits 
featured from sign-on-9 pm with telephone talk show 
tenoning until sign-off. Contact Representative for 
further details. Rec'd 3/27/69. 

I. PERSONNEL 
Executive Vice-President-lloward L. Green. 
General Manager-Mike Elliott. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Selective Broadcast Advertising, Inc. 

3. FACILITIES 
ERP 2.950 w.; 103.7 me. 
Operating schedule: 9 am-midnight. EST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See elided regulations 
General: la, 2a, Is, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 101% 11b, 12b, 13b, 14b, 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 293, 
Contracts: 40a, 45, 46, 97a, 48. 
Comb.: Cont. Discounts: 600, 61a, 61b, 61e, 626, 62e, 
Cancellation: 708, 70e, 710, 73a. 
AM facilities: WOND. 

TIME RATES 
Elf Itee'd 11/9/61. 

6. SPOT ANNOUNCEMENTS 
Participating spot, flat. 3 

S. PROGRAM TIME RATES 
Ix I3x 26x 39x 

1 hr  50.00 47.50 15.00 42.50 
1/2 hr , 36.00 34.00 32.50 30.00 
1/4 hr_ 22.00 21.00 19.00 17,50 
10 min 18.00 17.00 15.50 14.00 
5 min_ 12.00 11.00 9.75 8.75 

52x 78x 156x 260Y 
40.00 35.00 30.00 27.50 
27.50 25.00 22.50 20.00 
16.00 14.00 12.00 10.00 
12.50 11.00 9.50 8.00 
7.50 6.00 5.25 5.00 

10. SPECIAL FEATURES 
Newscasts-minimum 13 weeks, 5 tL. 56 

(Atlantic City continued on next page) 

CAUTION: 
It is inadvisable to use listing 

information from SRDS Catalogs 
for more than 30 days from their 
date of issue. A single mistake 
caused through use of out-of-date 
information can be far more costly 
than the price of a subscription. 
Make certain you are working 
with current information from the 
latest issue, because current in-
formation is safe information. 

001.6-2/ 
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NEW JERSEY 

Atlantic City-Continued 

WMID 
1947 

ATLANTIC CITY 

A Men, Griffin Station 

• 
Media Code 4 231 1470 1.00 
WMID, Inc., Ohio dc Murray Aves., Atlantic City. 
N. J. 08104. Phone 609-344-5113. 
STATION'S PROGRAMMING DESCRIPTION 

WMID: Programmed for housewives and commuters. 
MUSIC: controlled play of current hits featured 24 
hours a day. All-time million sellers played during 
housewife hours. Telephone talk show 12:10-1 pm, 
M-F. 3 man local news department integrated with 
network news at :55. Extra news scheduled at :25 
during commuter hours. 2 radio equipped mobile 
news units. 2 portable FM transmitters available for 
remote broadcasts from shopping centers, civic affairs, 
etc. Contact Representative for further details. Reed 
1/24/69. 

I. PERSONNEL 
President-Mery Griffin. 
Vice-President-Herbert Bloomberg, 
Station Manager-Robert H. Badger. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 Ice. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3b, 4a, 5, 6a. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basle Rates: 22a, 22b, 23s, 24b, 25a, 26, 20s, 29a. 
Contracts: 400. 46. 47a. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Contemporary Network. 
Member: Philadelphia Suburban Group. 

TIME RATES 
Eff 6/1/68-Rec'd 4/22/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Alt other times. 

6. SPOT ANNOUNCEMENTS 
PER WK. I MIN: 601 

  13 
20/30 sec: 80% of 1-min. 

7. PACKAGE PLANS 
IMPACT PLAN 
(1/2 AA, 1/2 A) 

I MIN: 6 ti 12 ti 18 tl 24 ti 30 tl 
Per wk. 12 11 10 9 8 
20/30 sec: 80% of 1-min. ID's: 50% of 1-min. 

CONSECUTIVE WEEKS DISCOUNT 
13 wk-5% 26 wk-10% 52 wk-15% 

10. SPECIAL FEATURES 
News Broadcasts: Add 10% to rate. 

12 tl 18 tl 
14 13 
12 11 

ID's: 50% 

WOND 
1950 

PLEASANT VILLE 

• 

24 tl 30 ti 
12 11 
10 9 

of 1-min. 

A Green Group Station 
Media Code 4 231 1715 9.00 
South Jersey Radlo, Inc., Old Turnpike. Pleasant-

ville. N. J. 08232 Phone 609-641-1400. 
STATION'S PROGRAMMING DESCRIPTION 

WOND: Programmed for young adults. 
AIR PERSONALITIES featured all day. NEWS: 5 
min every hour at :55. 6-9 am middle-of-the-road 
music with appeal to commuters, weather information, 
quips, sports. 9 am-noon programmed for housewives, 
current hits with adult appeal, housewife hints, and 
quizzes. Noon-3 pm current hits with adult appeal 
mixed with standards. 3-6 pm programmed for com-
muters, featuring stock market news, sports, weather, 
and traffic reports. 6-9 pm current hits programmed 
for young adults. 9 pm-12M telephone call-in show. 
12M-6 am current hits with adult appeal and 
standards. Contact Representative for further details. 
Rec'd 2/21/68. 

I. PERSONNEL 
Executive Vice-President-Howard L. Green. 
General Manager-Mike Elliot. 
Sales Manager-Walter J. Murphy. 

2. REPRESENTATIVES 
Adam Young Ratio, Inc. 
Selective Broadcast Advertising, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 ke. 
Non -d I rectional. 

Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a, 4d, 5, 6a. 
Rate Protection: 10b, 11b. 
Basic Rates: 20a, 220, 23a, 24a, 24b, 25a, 26, 

28b, 29s. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 610, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 730. 
FM facilities: WMGM (FM). 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 8 Elf 2/1/67-Reo'd 1/9/67. 

AA-Mon thru Fri 6:30-9 am & 4-7 pm. 
A-AU other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: I ti 6 tl 12 tl 18 ti 24 tl 
1 wk. . . 15.00 13.00 12.50 12.00 11.50 
13 wk___________ 14.00 12.00 11.50 11.00 10.50 
26 wk___________ 13.00 11.00 10.50 10.00 9.50 
52 wk.  12.00 10.00 9.50 9.00 8.50 

CLASS A 
1 ...... 14.00 12.00 11.50 11.00 10.50 
13 wk_____.--  13.00 11.00 10.50 10.00 9.50 
26 wk... _____ 12.00 10.00 9.50 9.00 8.50 
52 ... 11.00 9.00 8.50 8.00 7.50 
20/30 sec: 80% of 1-min. 8/10 sec: 50% of 1-min. 
Ail lengths of spots combine to earn frequency. 
Weeks need not be consecutive to earn cumulative 
weeks frequency. 

WRNJ (FM) 
1926 

ATLANTIC CITY 

Media Code 4 231 1960 1.00 
WitNJ Associates, inc.. Ritz Carlton Hotel, Atlantic 

City, N. J. Phone 345-3211, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Edward R. Newman. 
Program Director-Gary D. Crease. 

S. FACILITIES 
ERP 3.300 w.; 95.1 mc. 
Operating schedule: 7:00-1:00 am daily. EST. 
Antenna ht.-323 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded reoulatlons 
Contracts: 40a. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective   

Rates received October 29. 1962. 

6. SPOT ANNOUNCEMENTS 
1 8.00 10 seconds_-______ 2.50 

30 seconds  4.25 

10. SPECIAL FEATURES 
5-minute news, extra 9.00. 

BRIDGETON (1 AM; 1 FM) 
Cumberland County-Map Location C-11 

See SltDS consumer market map and data at begin-
ning of the State. 

WSNJ 
1937 

e 
Subscriber to the NAB Radio Code 

Media Code 4 231 2205 0.00 
Eastern States Broadcasting Corp., Bridgeton, N. J. 

08302. Phone 609-451-2930. 

STATION'S PROGRAMMING DESCRIPTION 
WSNJ: Adult general interest programming. Network 
news on hour and half hour. Local news 4 times 
daily. 6:05-8 am farm related programming, commu-
nity calendar, lost and found, public service announce-
ments. 8:05-9 am news high school and local, de-
votions. 9:05-10 am telephone interviews - topical 
subjects. 10:05-10:45 am swap shop. 10:45-11 am 
women's news. 11:05-11:30 am devotional; 11:35-
noon country and western. Noon-1 pm stock market 
report, farm and weather reporta, country and western 
music, 1-5:45 pm telephone talk, studio interviews 
and general pop. 5:45-6 pm local sports. 6:05-
8:30 pm weather forecasts, bureau of standards time 
signal, local interviews, network commentaries. 8:35 
pm-M show tunes and standards. Contact Representa-
tive for further details. Reed 7/13/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul Alger . 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 

1,000 w. days, 250 w. nights; 1240 he, 
Non-directional. 

Operating schedule: 6:00 am-midnight. EST 

4. AGENCY COMMISSION 
15% on net time charges only; no cash discount 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, la, 3d, 4a, 5, 6s. 
Rate Protection: 11b, 12b, 13b, 15b. 
Basic Rates: 20b, 21b, 22a, 23a, 24b, 25a. 29a, 
Contracts: 40e. 45, 46. 47e, 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71a, 72. 
Prod. Services: 80. 
Affiliated with MES Radio Network. 
Member: National .AgRadio Groups. Inc. 

TIME RATES 
Rates effective March 1, 1964. (Card No. 13.) 

Card received December SO, 1963. 

6. SPOT ANNOUNCEMENTS 

1 ti 
13 ti_ 
26 ti 

104 ti  
156 ti 7.50 
260 ti  
312 ti 7.00 

8. PROGRAM TIME RATES 
1 hr 

1 min 
10.00 
9.50 
9.00 
8.50 
8.00 

30 sec 10 sec 
8.00 
7.50 
7.00 
6.50 
6.00 
5.50 
5.25 
5.00 

1/2 he: 50% of hour. 10 min: 35% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

7.00 
6.50 
6.00 
5.50 
5.00 
4.50 
3.75 
3.50 

WSNJ-FM 
1946 

e 
Subscriber to the NAB Radio Code 

Media Code 4 231 2206 8.00 
Eastern States Broadcasting Corp., Bridgeton, N. J. 

08302, Phone 609-451-2930, 
STATION'S PROGRAMMING DESCRIPTION 

WSNJ-FM: See WSNJ for programming description. 
I. PERSONNEL 

Vice-Pece. & Gen'l Mgr.-Paul Alger. 
2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
ERP 15.200 w.: 107.7 mc. 
Operating schedule: Simulcast with AM 6:00 am-
noon; separately from noon-midnight. 
Antenna ht.: 484 ft. above avenge terrain. 

4. AGENCY COMMISSION 
15% on net time charges only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, la, 3d, 5. 6a, 
Rate Protection: 11b, 12b, 13b, 15b, 
Basic Rates: 20b. 21b, 22a, 23a, 24b, 25a, 29a. 
Contracts: 405, 45, 46. 47e. 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71a, 72, 
Prod. Services: 80. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective March 1, 1964. (Card No. 13.) 

Rates received February 28, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 5.10 3.00 250 ti.-__ 4.35 2.55 
50 ti______ 4.80 2.85 500 4.05 2.40 
100 ti  4.65 2.70 1000 or more 3.75 2.25 

8. PROGRAM TIME RATES 
1 hr/ 1/2 hr 1/4 in/ 
55 min 25 min 10 min 5 min 

1 ti _______ 30.00 18.00 12.00 9.00 
2 t1_________________ 27.00 16.20 10.80 8.10 
3 or 4 U... _____.- 25.50 15.30 10.20 7.65 
5 or more    24.00 14.40 9.60 7.20 

CAMDEN (2 AM; 1 FM) 
Camden County-Map Location C-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WCAM 
1926 

Media Code 4 231 2450 2.00 
City of Camden, N. J., 6th and Market Sts., Cam-

den. N. J. 08101. Emerson 5-5600. 

I. PERSONNEL 
General Manager-Joseph A. Scardilli. 
Program Director-Dave Neal. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1310 kc. 
Non-directional 

Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 3a. 3b, 4a, 5, 6a. 7e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 141). 15b. 
Basic Rates: 20b, 22b, 230. 250. 280, 28c, 29a. 
Contracts: 400, 44a, 44b, 45, 46. 
Comb.; Cont. Discounts: 60b, 60g, 601, 61a, 61b. 
Cancellation: 70a, 710, 730. 73b. 
Affiliated with MBS. 
Member: National Spanish Language Network. 

TIME RATES 
Rates effective October 1. 1965. 
Bates received October 4, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 ti 16,00 12.50 7.00 
24 ti  12.00 6.50 
48 tL    13.00 10.25 6.00 
65 ti  12.00 9.50 5.50 
130 ti  11.00 8.50 5.00 
260 ti  10.00 8.00 4.50 
500 ti ... 9.00 7.00 4.00 
1000 Li ........... ........  8.00 6.50 3.75 
1500 ti  7.00 5.50 3.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1  100.00 70.00 50.00 
26 ti  95.00 66.50 47.50 
52 U._ ..... _ ...... ......   90.00 63.00 45.00 
104 ti  85.00 60.00 42.00 
156 tL   80.00 56.00 40.00 
312 ti. 70.00 49.00 35.00 
624 ti  65.00 45.00 32.00 

(CR) 

WTMR 
1948 

WAI13 

Media Cede 4 239 5862 8.00 
Roberts Broadcasting Co., 2775 Mt. Ephriam Ave., 
Camden, N. J. 08104. Phone 609-962-8000. Phila-
delphia phone 215-923-4190. 

I. PERSONNEL 
President-Tommy Roberts. 
General Manager-Joseph F. Frazer. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
5.000 w. days; 800 kg, Directional. 
Operating schedule: 6:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, Sa. 40, 5, 6a, 8. 
Rate Protection: 10g, 11h, 13g, 14g. 
Basic Rates: 200, 21d, 22b, 230, 25a. 
Contracts: 40e. 41, 420, 46. 

70. Comb.; Cont. Discounts: 60b, 60d, 60e, 601, 61a, 
62b, 62d. 

Cancellation: 700, 70e, 71a, 72, 730. 

TIME RATES 
No. 1 Elf 8/1/68-Reed 8/9/68. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-All ether times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 
 Per week  

PER YR: I ti 6 ti 12 01 18 ti 24 ti 
1 x  45.00 40.00 36.00 32.00 29.00 
100 z  43.00 38.00 34.00 30.00 27.00 
300 x  40.00 36.00 32.00 28.00 25.00 
500 ......   38.00 34.00 30.00 26.00 24.00 

CLASS AA 
1 x  35.00 32.00 29.00 26.00 24.00 
100 z  33.00 20.00 27.00 24.00 22.00 
300 x  31.00 28.00 25.00 22.00 20.00 
500 x  29.00 26.00 23.00 20.00 18.00 
Equal distribution in AAA and AA. takes AA rate. 

CLASS A 
1 x  18.00 16.00 14.00 12.50 11.00 
100 z  17.00 15.00 13.00 11.50 10.00 
300 x  16.00 14.00 12.50 11.00 9.50 
500 x  15.00 13.50 12.00 10.50 9.00 
30/20 see: 80% of 1-min. 10 see: 60% of 1-min. 
All spots combinable for weekly frequency and annual 
volume discounts. Annual discounts do not require 
consecutive weekly advertising. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(1AAA, lAA, 3A) 
PER WK, 1 MIN: 5 ti 10 tl 15 ti 20 01 25 tl 
Ea   21.00 19.00 17.00 15.50 14.00 
30/20 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
Scheduled units of 5 per week. 
Spots preemptible. Higher class spots may be re-
scheduled into A time and/or make-goods given in 
comparable time periods at station's discretion. No 
further discounts. Not combinable with other spots. 
Rate protection 30 days. 

10. SPECIAL FEATURES 
5-minuto Newscasts-Applicable 1 ti wkly rate, plus 
5.00 ea. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 wk-10% 39 wk-15% 52 wk-20% 
Newscasts combine for weekly frequency and are com-
binable to determine frequency discounts for spots. 
but spots do not apply to Newscasts discounts. 

(D) 

CAPE MAY 
Cape May County-Map Location D-11 

See SRDS consumer market map and data at beginning 
of the State. 

W R I 0 (FM) 
1967 

e 
Media Code 4 231 2800 8.00 
WRIO Broadcasters, Inc., Box 408, Elo Grande, 
N. J. 08242, Phone 609-522-0567, 

I. PERSONNEL 
General Manager-Owen Hand. 
Program Director-Theodore Nicholas, 

2. REPRESENTATIVES 
AAA Representatives. 

3. FACILITIES 
ERP 5,220 w. (hertz.), 5,220 w. (vert.); 101.7 me. 
Operating schedule: 6:30 am-midnight. EST. 
Antenna ht.: 145 ft. above average terrain. 

4. AGENCY COMMISSION 
None: agencies add commission te rates shown. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, 3a, 40, 4d, 5, 6a, la, 8. 
Rate Protection: 11e, 12e, 13c, 14e, 15a. 15b, 16, 
Basic Rates: 20b, 21a, 21b, 21e. 22a, 2213, 23b, 240, 

24b, 24c, 25a, 26, 27, 28b, 28e, 29a, 29b, 30, 
31. 33a. 

Contracts: 40b, 41, 420. 42d, 44a, 44b, 45, 46, 48, 
49, 51a, 51b, 51e. 

Comb.: Cont. Discounts: 600. 601, 61b, 61e, 62b, 62d. 
Cancellation: 70a. 70e, 71a, 73a, 73b, 
Prod. Services: 80, 82. 

TIME RATES 
Elf Rec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 25x 100x 365x 500+ 

1 min.  4.50 3.00 2.25 2.00 1.75 
30 sec  3.75 2.50 1.75 1.50 1.25 
10 see  1.75 1.50 1.25 1.00 .75 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK, EA: I wk 5 wk 14 wk 27-52 
1-1/2 min, per doy  6.50 6.00 5.50 4.75 

WEATHER SCOPE 
1-1/2 min, per day____   4.00 3.75 3.50 3.00 

DOVER (1 AM; 1 FM) 
Morris County-Map Location D-3 

See SRDS consumer market map and data at beginning 
of the State. 

WDHA-FM 
1961 

e Ell!I FIMU 

Media Code 4 231 2940 2.00 
Drexel Hill Mandates, Ltd., State Hwy. 10, Dover, 
N. J. 07801, Phone 201-366-3424, 

I. PERSONNEL 
President-Peter L. Arnow. 
Commercial Manager-Joseph Sherry. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 6,000 w. (horiz. & vert.) ; 105.5 mc. 
Operating schedule: 18 hours der. 
Antenna ht.: 1,200 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 5, 8, 
Rato Protection: 10d, 14d, 15b, 
Basic Rates: 21a, 130, 24b, 28a, 28c, 29a. 
Contracts: 400, 42b, 45, 48, 50. 
Comb.; Cont. Discounts: 605, 601, 61b, 62d. 
Cancellation: 700, 70c, 790, 72, 73a. 
Prod. Services: 80. 81, 82. 
Member: The Groskin Group. 

(This listing continued on next page) 
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Dorer-W D H A-FM-Continued 

TIME RATES 
No. 4 Elf 11/1/67-Reed 10/5/67. 

6. SPOT ANNOUNCEMENTS 
lx 15x 30x 60x 125x 250x 500e 

1 min  20 19 18 17 16 15 14 

8. PROGRAM TIME RATES 
Ix 15x 30x 60x I25x 250x 500x 

1 hr  140 133 126 120 114 108 103 
1/2 hr  105 100 95 90 86 82 78 
5 min  60 57 54 51 48 46 44 

(CR) 

WRAN 
1964 

Media Code 4 231 3185 3.00 
Jersey Horizons. Inc., Rt. 10 at Millbrook Ave., 

Dover, N. J. 07801. Phone 201-366-1510. Morris-
town. Phone 201-538-3500. 

I. PERSONNEL 
Station Manager-Kevin Koughan. 
Sales Manager-J. Albert Wunder. 
Operations Manager-Brian Emery. 

2. REPRESENTATIVES 
Grant Webb & Co., Inc. 

3. FACILITIES 
10,000 w. days, 500 w. nights; 1510 Ire, Directional. 
Operating schedule: 5:30-1 am EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2e. 3e, 3d, 4e. 5, 6e. 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15e. 
Basic Rates: 20b. 21b, 21e, 21d. 221). 23e, 24b, 24e, 

25e, 26, 28e. 29b. 
Contracts: 40e. 41. 42d. 44b, 45, 46, 47e, 48, 49, 50. 

51b. 
Comb.: Cont. Discounts: 60e. 61a. 
Cancellation: 70e. 70e, 71e. 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 5 Elf 4/1/69-Reed 2/24/69. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 1 ti 6 tl 12 ti 18 tl 24 tl 36 tl 
1 wk..._  15.00 13.50 12.75 11.25 10.25 10.00 
4 wk..._..  14.00 12.25 11.25 10.25 10.00 9.75 
13 wk  13.50 11.75 10.50 10.00 9.75 9.50 
25 wk.__   13.00 11.25 10.25 9.75 9.50 9.00 
52 wk  12.00 10.25 9.75 9.50 9.00 8.75 
20/30 sec: 80% of 1-min. 10 see: 50% of 1-min. 
1 minute and 30 second spots may be combined for 
frequency discount. 

10. SPECIAL FEATURES 
Newcasts-2x applicable rate. 

(CR) 

EATONTOWN (I AM; 1 FM) 

Monmouth County-Map Location F-8 
See SRDS consumer market map and data at begin-
ning of the State. 

WHTG WHTG-FM 
1957 1960 

• 
Media Code 4 231 3430 3.00 
Harold and Theo Gade, 1129 Hope Road, Asbury 

Park, N. J. 07712. Phone 201-531-1410 and 542-
1410. 

I. PERSONNEL 
General Manager-Hal Briegs. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
500 w. days; 1410 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
FM FACILITIES 
ER? 1,000 w.; 106.3 um 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on time only: no each diamant.. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 45, 4d, 5, 613, 7a. 8. 
Rate Protection: 10e, 11a, 12a, 13e, 14e. 
Basic Rates: 22a, 22b, 23a, 24b, 28e. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60a, 62e. 
Cancellation: 71e, 73a. 
FM duplicates AM daytime. 
Programs and announcements broadcast on both AM 
and FM. 

TIME RATES 
Elf 1/1/68-Rec'd 2/1/68. 

6. SPOT ANNOUNCEMENTS 
ix 100x 300x 

15 sec  7.00 6.10 5.35 
30 sec  10.00 8.50 7.50 
1 min  14.00 11.90 10.50 

FRAN KLI N 

500X 1000+ 
4.65 4.20 
6.50 5.90 
9.10 8.26 

Sussex County-Map Location D-2 
See SRDS consumer market map and data at begin-
ning of the State. 

WLVP (FM) 
1965 

Subscriber to the NAB Radio Code 

Media Code 4 231 3675 3.00 
Louts Vander Plate, Box 102, Lake Wildwood Rd.. 

Franklin, N. .1. 07416. Phone 201-827-6500. 

I. PERSONNEL 
General Manager-Louis Vender Plate. 
Sales Manager-Edmund Rhodes. 

3. FACILITIES ERP 3,000 w.; 102.3 me. 
Operating schedule: 24 hrs. daily. EST. 
Antenna ht.: 1,610 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3e. 3d, 4b, 4d, 5, 611, 7b. 
Rate Protection: 15b. 
Basic Rates: 20b, 21e, 21b, 21e, 21d, 22e. 24e. 24b, 

28b. 28e. 33c, 33d. 
Contracts: 41. 45, 46. 51b. 
Comb.: Cont. Discounts: 62b, 62d. 
Cancellation: 70a, 71b. 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf Reed 11/29/67. 

6. SPOT ANNOUNCEMENTS 
lx 50e 100x 

1 min  12.00 11.00 10.00 
30 sec  10.00 9.00 8.00 
10 sec  7.50 7.00 6.50 

7. PACKAGE PLANS 1 min 
4 wk (100 ti)  8.00 
3 wk (75 ti) ........ ____.- ...... - ..... _  8.50 
2 wk (50 ti)  9.00 

10. SPECIAL FEATURES 

250x 500e 
9.00 8.00 
7.00 6.00 
6.00 5.00 

30 see 10 see 
5.50 3.50 
6.00 4.00 
7.00 5.00 

NEWS PACKAGES 
100 tl 50 tl 

Ea   7.50 8.50 

WEATHER PACKAGES 200 tl 
Ea   5.00 

HAMMONTON 
Atlantic County-Map Location D-I0 

See SRDS consumer market map and data at begin-
ning of the State. 

30 ti 
9.50 
80 ti 
7.00 

WNJH 
1961 

ID 
Media Code 4 231 39203.00 
Radio Radio, Inc., 182 North White Horse Pike, 
Hammonton, N. J. 08037. Phone 609-561-1900. 

i. PERSONNEL 
Pres. & Gen'l Mgr.-James N. Rodio. 
Sales Executives-William blcInerney, William F. 

Orville. 

3. FACILITIES 
1,000 w. days; 1580 kc. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a. 
Basic Rates: 22b, 23a, 24b, 26, 28e. 290. 
Contracts: 45, 46. 
Comb.; Cont. Discounts: 61e. 
Cancellation: 715. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 

No. 2 Elf 5/1/65-Rec'd 4/23/68. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 10 

hr. hr. hr. min. min. sec. 
1 time  55.00 33.25 22.25 13.75 7.00 4.85 

13 times._ 52 00 31.25 20.75 12.50 6.25 4.50 
26 times  48.50 29.00 19.50 11.00 5.50 4.15 
52 times._ 41.50 25.00 18.50 9.00 5.00 3.45 
104 times  38.75 23.25 15.25 8.25 4.50 3.00 
156 times_  36.00 21.50 13.75 7.50 4.25 2.75 
0 times  b3.25 20.00 12.50 7.00 3.75 2.50 

312 times._ 30.50 18.25 11.00 6.25 3.50 2.09 

7. PACKAGE PLANS 
1-MINUTE BULK RATES 

500 or more announcements  3.25 
1,000 or more announcements...  8.00 

LONG BRANCH 
Monmouth County-Map Location F-6 

Bee SRDS consumer market map and data at begin-
ning of the State. 

WRLB (FM) 
1959 

onFimu 
Media Code 4 231 4165 4.00 

Long Branch Broadcasting Co., Inc.. 156 Broadway. 
Long Branch. N. J. 07740. Phone 201-222-1071. 

I. PERSONNEL 
President-O. A. Biamonte. 
General Manager-John J. Mazzacco. 
Commercial Manager-Dennis Mastro. 

3. FACILITIES 
ER? 3.000 w.: 107.1 Inc. Stereo. 
Operating schedule: 6 am-1 am. EST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3d, 4a, 4e, 5. 61), 7b. 8. 
Rate Protection: 10a, 11a, 12e, 136. 14e, 15e. 
Basle Rates: 21a, 21b, 21e, 21d, 22b, 23e, 23b, 24b, 

25c, 27, 28e, 28e, 29e. 32b. 
Contracts: 40a, 42a, 42e. 43, 44a, 44b, 45, 46, 47b, 

51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 601, 

61e. 61b, 62b, 624. 
Cancellation: 700, 70e, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 

Eft Rec'd 11/4/68. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 100e 300E 500x 1000x 

1 min  12.00 10.00 8.25 6.75 4.95 3.00 
30 sec  10.00 7.75 5.50 4.00 3.75 2.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 br 5 min 

1 x  77.00 46.00 30.00 17.00 
13 x._  72.00 43.00 28.00 16.00 
26 x  67.00 40.00 26.00 15.00 
52 x  63.00 37.00 24.00 14.00 
104 x  60.00 34.00 22.00 13.00 
156 x_____ ...... _.._ .......... _ 57.00 32.00 20.00 12.00 

312 x._..... .......... _ .......... __ 51.00 
365 x  48.00 

10. SPECIAL FEATURES 
ROTATING NEWS PROGRAMS 

(5 minutes) 
Co-sponsors (rotating), one 30-second spot each. 
twice daily, 7 days per week; single sponsor. two 
30-second spots. 
1 x  17.00 156 x..._ ......... _____ 12.00 
13 x________   16.00 260 x ....... _..-- .... _... 11.00 
26 x  15.00 312 x -______ 10.50 
52 1  14.00 365 x 10.00 
104 x  13.00 

30.00 18.00 11.00 
28.00 17.00 10.50 
26.00 16.00 10.00 

MI LLVI LLE (1 AM; 1 FM) 

Cumberland County-Map Location C-11 
See SRDS consumer market map and data at begin-
ning of the State. 

WMVB 
1953 

Media Code 4 231 4410 4.00 
Union Lake Broadcasters. Inc., Miliville, N. 3. 

08360. Phone 609-825-2600. 
I. PERSONNEL 
President-Fred M. Wood. 
General Manager-Dorothy II. Carlson. 

2. REPRESENTATIVES 
Adoso Young Radio, Inc. 
Pa., Md.. Va.-Robert S. Dome Company. 

3. FACILITIES 
1,000 w. days; 1440 kc. Directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
10.4: nn rash diseount. 

5. GENERAL ADVERTISING See coded regulations 
General: le, 3b, Is. 4e, 5, 65, lb, 8. 
Rate Protection: 10a. lla. 12a, 13., 14a. 
Basle Rates: 200, 2211. 23a, 24b, 25e. 26, 28e. 29e. 
Contracts: 40a, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 00e. 60k, 61b, 61e, 62b, 62e. 
Cancellation: 70e, 70e, 71e, 73a. 
FM operated in conjunction with AM during day: 
sold separately after sunset. 

TIME RATES 
Eff   Reed 3/30/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

1 tl... 5.00 4.00 106 tl. 350 3.00 
78 11  4.00 3.00 312 or more.. 3 00 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x  f+n 55 30 20 10 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156r-20% 
26x-10% 104x-15% 260x-25% 

WM V B-FM 
1962 

PEI Fiml] 
Media Code 4 231 44112.00 
Union Lake Broadrasters. Inc., Box 267, Millen., 

N. J. 08360. Phone 609-825-2600. 

I. PERSONNEL 
President-Fred M. Wood. 
General Manager-Dorothy H. Cerium. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Pa., Md., Va.-Robert S. Dome Company. 

3. FACILITIES 
ER? 5.200 w.: 97.3 me. 
Operating schedule: 6:00 am-11:00 pm. EST. 
Antenna ht.: 195 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See coded reyulations 
See 1VMVB listing for coded regulations. 
FM operated in conjunction with AM during du: 
sold separately after sunset. 

TIME RATES 
El?  Reed 3/30/66. 

6. SPOT ANNOUNCEMENTS 
1 mln 30 see 1 min 30 see 

1-77 ti............ 5.00 4.50 156-311 ti....... 3.50 3.00 
78-155 ti  4.00 3.50 312 or more_ 3.00 2.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  90 55 SO 20 10 

DISCOTINTS 
13x- 5% 52x-12-1/2% 156g-20% 
26e-10% 104x-15% 260x-25% 

MORRISTOWN 
Morris County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WMTR 
1948 

C 
Subseriber to the NAB Radio Code 

Media Code 4 231 4655 4.00 
Morristown Broadcasting Corp.. Box 345, Morristown. 
N. J. 07960. Phone 201-538-1250. 
STATION'S PROGRAMMING DESCRIPTION 

W3ITR: Programmed for adults. 
NEWS 25%: on hour and half hour, local 15%. re-
gional, national, international 10%. 4-man news 
staff. AP wire service. UPI audio, 6 stock market 
reports plus 2 programs daily. 2 regional weather 
programs daily. 12 bulletin boards daily. TALK 
15%: interviews, telephone call-in. education, health, 

NEW JERSEY 
women's. MUSIC 60%: current hits, showtunes, 
standards, middle-of-the-road, contemporary folk, pop 
rock. Rec'd 4/1/68. 

I. PERSONNEL 
General blanager-Hennetn A. Croy. 
Commercial Manager-P. Barry Farquhar. 

3. FACILITIES 
5,000 w. days; 1250 le. DIrectionaL 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3d, 4a, 5, 7b, 8. 
Rate Protection: 10b, 14b. 
Basic Bates: 20b, 22b, 241), 25a, 29b. 
Contracts: 42a, 44b, 46, 51b. 
Comb.; Cont.. Discounts: 60b, 60f, 61e, 62d. 
CancellaUon: 700. 70e, 71a. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 11 Eff 4/15/68-Reed 4/18/68. 

A-Mon thru Fri 6-10 am & 3-7 pm (limn 1/3 
weekly schedule in 6-10 am period). 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
- I min - - 30 ace i0 SOS 
A B A B A B 

1 x.............. 14.60 11.70 11.00 8.80 7.30 5.90 
100 x_____ 13.20 10.50 9.90 7.90 6.60 5.30 
200 x_... ....... 12.30 9.90 9.30 7.40 6.30 5.00 
400 x............ 11.70 9.40 8.80 7.00 5.90 4.70 
800 x_____ 11.00 8.80 8.30 6.60 5.60 4.40 

8. PROGRAM TIME RATES 
5 MIN: lx I25x 250X 

  21.90 19.70 18.60 
17 50 15.70 14.90 

10 min: 2e 1-min. 30 mkt: 4e 1-min. 
15 min: 3e 1-min. 60 min: 7e 1-min. 

CONSECUTIVE WEEKS DISCOUNTS 
13 wk-10% 52 wk-20% 

10. SPECIAL FEATURES 
Newscasts & spots in newscasts-add 20% to appli-
cable rate. 
2-min news capsules at :28-add 50% to 1-min rate. 

WRAN 
DOVER 

City of license Dover. New Jersey. 
Morristown Office-25 Washington St., Morristown, 
N. J. Phone 538-3500. 

See listing under Dover, New Jersey. 

MOUNT HOLLY 
Burlington County-Map Location D-8 

See BEDS consumer market map and data at begin-
ning of the State. 

WJJZ 
1963 

Media Code 4 231 49004.00 
West Jersey Broadcasting Co.. Box 459, Mount Holly, 
N. J. 08060. Phono 609-267-8200. 

I. PERSONNEL 
Manager-Donald Kirby. 

2. REPRESENTATIVES 
GUI-Perna, Inc. 

3. FACILITIES 
5.000 w. days; 1460 kc. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL RATE POLICY 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ElfRec'd 9/11/67. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52e 1114e 156e 312x 500x 
1 min.__ 10.00 9.00 8.25 7.50 7.00 6.50 6.00 
30 sec_ _ 7.50 7.00 6.50 6.00 5.50 5.00 4.50 
20-sec. fiat  4.00 10-see. flat-_. 2.50 

7. PACKAGE PLANS 
SALE PACKAGES-4-13 WEEKS 

PER WK: 10 tl 15 ti 20 tl 30 tl 
1 min______   7.00 6.00 5.50 5.00 
30 sec.  5.50 _... 5.00 4.00 
Specified times on contract only. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

Ea 55 30 20 10 
No discounts. 

10. SPECIAL FEATURES 
As available, 13 wk minimum: Min  
Local, state, regional news_______-_M 5 ls0 
Community Bulletin Board______________ 2 6 
Bridge & Traffic Reports ---_--- 2 6 
Stock Market. Report-  2 6 
Farm Report   5 8 
Party Line-Mon thru Fri 5-10 min segments, 

telephone talk, per wir_ 85 
ROS Newscasts-Mon thru Sun 20 per wk.......-- 110 

NEWARK (3 AM; 2 FM) 
Essex County-Map Location E-4 

See BEDS consumer market map and data at begin-
ning of the State. 

WHBI (FM) 
See listing under New York Urban Area. 

WJRZ 
See listing under New York Urban Area. 

WNJR 
See listing under New York Urban Area. 
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WVNJ WV NJ-FM 
1947 1961 

Representatives, Inc. 

DDD 
Media Code 4 231 5145 5.00 
Newark Broadactsing Corp., West Mt. Pleasant Ave. 
& Rt. 10, Livingston, N. J. 07039. Phone 201-
643-7600. 

Send copy and instructions to Don Corr at above 
address. 
Sales Office-510 Madison Ave., New York. N. Y. 

10022. Phone 212-680-n47n 
STATION'S PROGRAMMING DESCRIPTION 

WVNJ: Programmed for young adults and adults. 
MUSIC: uninterrupted. 87% albums: 82% general 
popular, featuring standards, showtunes, film music, 
middle-of-the-road music, 5% classical, opera and 
symphony. NEWS 10%: local, national, International. 
World wide audio news service 5 min on hour, addi-
tional 5 min on half hour during drive time periods, 
M-F. Includes sports and weather. SPORTS: play-
by-play football. TALK: 1%: community interest 
program on Sun. COMMERCIAL POLICY: 15 min-
utes per hour. Contact Representative for further de-
tails. Reed 8/11/67. 

I. PERSONNEL 
General Manager-Milton L. Lubow. 
Program Manager-Stephen Van Gluck. 
Chief Engineer-Peter Testan. 

2. REPRESENTATIVES 
11-11. Representatives, Inc. 

3. FACILITIES 
5,000 w.: 620 kg. 
Directional-separate patterns day and night. 

Operating schedule: 5:30-1 am. EST. 
FM-BHP 24,000 w .(hertz.), 16,000 w. (vert.); 100.3 
mc. 
Antenna ht.: 666 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eroded regulations 
General: 2a. 3a, 3b, 3d. 4e. 4e. 5, 60, 7b, 8. 
Itate Protection: 10e. 12e, 14e. 
Basle Rates: 206, 22a, 22b, 23e, 24e, 25a. 
Contracts: 40c. 41. 45. 46. 51b. 
Comb.: Cont. Discounts: 60e. 601. 
Cancellation: 70a, 70e, 72, 730. 73b. 
Prod. Services: 82. 
Affiliated with American Information Network, 

TIME RATES 
No. 28 Eff 10/1/69-Rec'd 7/3/69. 

AAA-Mon thru Sat 4-8 pm. 
AA-Mon thru Sat 6-10 am. 
A-Mon thru Sat 10 um-4 pm; Sun 7 am-8 pm. 
B-Dally 8 pm-1 em. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: I ti 6 ti 12 11 18 ti 24 ti 30 ti 36 ti 
AAA 60 56 52 49 46 43 40 
AA   53 49 45 42 39 30 34 
A   50 46 42 39 36 33 30 
B ....... 25 24 23 22 21 20 .... 

30 SECONDS 
AAA  48 45 42 39 37 34 32 
AA   42 39 36 34 32 30 28 
  40 37 34 31 29 26 24 
  20 19 18 17 16 15 .... 

10 sec: 60% of 1.-min. Fixed position extra 10%. 
Rotated equally within time period. 

7. PACKAGE PLANS 
PER WK: I min 
20 Plan (4AAA, 4AA. 8A, 4B)..........._.._.._ ....... 695 
30 Plan (6AAA, 6AA, 12A, 6B).........._.... ......... 870 
40 Plan (8AAA, 8AA. 16A, 8B)..................._... 1040 
20 see: 80% of 1-min. 10 see: 60% of 1-min. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 
(1:30 commercial time) 

PER WE: I ti 6 ti 12 ti 18 ti 24 ti 
AAA  _.._..- ............ 70 66 62 58 55 
AA   65 61 57 53 50 
  60 56 52 48 45 
  30  29 28 27 25 
CONSECUTIVE WEEK DISCOUNT 

26 wk-5%. 52 wk-10%. 
Itateholder-100.00 wkly. 

(D) 

NEW BRUNSWICK (1 AM; 1 FM) 
Middlesex County-Map Location E-6 

See SUDS consumer market map and data at begin 
nine of the State. 

WCTC 
1946 

• 

WCTC-FM 
1947 

RIAIB 
Media Code 4 231 5390 7.00 
Raritan Valley Broadcasting Co., Peoples National 
Bank Bldg., 385 George St., New Brunswick, N. J. 
08901. Phone 201-247-1450. 

New York office: 509 Madison Ave., Phone 212-75:-
1455. 
STATION'S PROGRAMMING DESCRIPTION 

WCTC: Programmed for adults. 
MUSIC: middle - of - the - road. Community interest. 
NEWS: 6 man news department. News on hour 5:30 
am-2 am. 30 min news 6 pm. Private weather 
service. Stock market reports 4:23 pm, 6:25 pm & 
6:50 pm. Free lost and found and community calen-
dar. Special horns and garden, food, dog and fishing 
shows. University football and basketball. Extensive 
high school sports coverage. Swing music 7:15-10 

pm M-F. Rock music 7:15 pm-12M Sat. Hungarian 
12:15-1:30 pm Sun. Polish 1:30-3 pm Sun, Italian 
5-6 pm Sun. Telephone call-in 10:05 pm-12M Wed. 
Mobile units. Air personalities available for remote 
broadcasts. Contact Representative for further de-
tails. Ree'd 10/18/68. 

I. PERSONNEL 
Vice-President-Peter A. Bordes. 
General Manager-Anthony V. Marano. 
National Sales Manager-Philip H. Roberts. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1450 he. 

Non-direct tonal. 
Operating schedule: 5:30-2 am. EST. 
FM FACILITIES 
ER? 1.000 w.: 98.3 mc. 
Antenna ht.: 110 ft. above average terrain. 
Operating schedule: Same as AM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 25. 3a, 4a, 4d, 5. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 15e. 
Basle Rates: 22b, 23a, 29a. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 6130. 
Cancellation: 70e, 71a. 
Metnber: Greater New York Radio Group. 

TIME RATES 
No. 15-A Elf 5/16/68-Rec'd 4/29/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 611 12 ti 18 ti 24 ti 30 ti 
1 min.  32.00 30.00 28.00 27.00 
30 sec  25.60 24.00 22.40 21.60 
10 sec  16.00 15.00 14.00 13.50 

CLASS A 
1 min.  30.00 28.00 26.00 25.00 23.00 
30 sec.  24.00 22.40 20.80 20.00 18.40 
10 sec.  15.00 14.00 13.00 12.50 11.50 

CLASS B 
1 min.  28.00 26.00 24.00 23.00 21.00 
30 sec. 22 40 20.80 19.20 18.40 16.80 
10 sec........._......   14.00 13.00 12.00 11.50 10.50 

7. PACKAGE PLANS 
SATURATION PLAN 1 

Mon thru Sat 6-10 am  6 ti 
Mon thru Sat 3-7 pm  6 ti 
Mon thru Sat 7-10 pm  4 ti 
Sat 10 am-4 pm  4 ti 
Sun noon-7 Pm    4 ti 
Total   24 tl 
1 min, ea  24.00 

SATURATION PLAN 2 
Mon thru Sat 6-10 am ..... ________   6 U. 3 ti 
Mon thru Sat 10 am-noon.  6 ti 3 ti 
Mon thru Sat noon-3 pm  6 ti 3 LI 
Mon thru Sat 3-7 pm  6 ti 3 ti 
Mon thru Sat 10 pm-midnight. ...... __..-  6 ti 3 11 
Sat 10 am-4 pm  6 ti 3 ti 
Sun noon-7 pm  6 t1 5 ti 
Total   42 ti 21 ti 
1 min, ea  20.00 22.00 

10. SPECIAL FEATURES 
5 min news, sports & features-1-1/2x applicable 
1 min. 
3 min headlines, weather & features-1-1/4x appli-
cable 1-min. 

NEWTON (1 AM; 1 FM) 
Sussex County-Map Location D-2 

See SUDS consumer market map and data at begin-
ning of the State. 

WIXL(FM) 
1961 

•-•-••• 

e 
Subscriber to the NAB Radio Code 

Media Code 4 231 5635 5.00 
Sussex County Broadcasters, Inc.. Box 40, Newton, 

N. J. 07860. Phone 201-383-3400. 

STATION'S PROGRAMMING DESCRIPTION 
WTXL (FM): Programmed for adults. 
MUSIC: primarily standard middle-of-the-road. Show 
music M-W-F 7:05 pm, classical music 8:05 Dm 
Sun. NEWS: on hour and half hour. Local and re-
gional news 9 am & 10:50 pm. RELIGION: service 
7:30 1/111 Sun, Rec'd 7/28/67. 

I. PERSONNEL 
President-Simpson Wolfe. 
Vice-President-Ethel Goldberg. 
Sta. & Sales Mgr.-Harry Mitchell, 

3. FACILITIES 
ERP 5,000 w.: 103.7 me. 
Operating schedule: 6 am-11 pm. T. 

4. AGENCY COMMISSION 
15% on time only; no each discount. 

5. GENERAL ADVERTISING See Wed regulations 
General: la. 2a, 2b. 3a. 3b, 3d, 4a, 4d. 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 1313. 14b. 
Basic Rates: 20b, 21a, 21b, 22a, 221), 23a, 246, 25a, 

26, 28a. 28e, 29a. 
Contracts: 40a, 42e. 45, 49. 47a. 
Comb.; Cont. Discounts: 60a. 61c, 62d. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 81), 82. 
FM operated in conjunction with AM during day, 
separately at night. 

TIME RATES 
Eff 11/1/68-Rec'd 8/19/68. 

6. SPOT ANNOUNCEMENTS 
30 see I min 

1 x 3.50 5.50 
13 x   3.30 5.10 

52 x  2.80 4.40 
104 ....... _ 2.70 4.10 
156 x-_______ 2.50 3.80 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

7 tl 14 ti 21 tl 28 ti 35 ti 42 ti 
30 see__   19 36 50 63 79 91 

30 see 1 min 
260 X.  2.40 3.50 
312 x  2.10 3.20 
365 x  2.00 3.00 
520 x  . 1.80 2.80 
1000 x............... 1.60 2.60 

8. PROGRAM TIME RATES 
5 mln 5 mln 

1 x  9.10 260 x  5.90 
13 x  8.40 312 x  5.50 
26 x  7.80 365 x  5.20 
52 x  7.40 520 x  4.70 
104 x  6.80 1000 x 4.25 
156 x  6.40 

19. SPECIAL FEATURES 
National news, add 10%; local. per broadcast, 2.00. 

WNNJ 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 231 5880 7.03 
Sussex County Broadcasters, Inc.. Box 40. Andover 
Township. Newton. N. J. 07060. Phone 383-3400, 
STATION'S PROGRAMMING DESCRIPTION 

WNNJ: Programmed for adults. 
AIR PERSONALITIES, middle-of-the-road music, 6 
am-sign-off. NEWS: national and international on 
hour and half hour. 30 min news 5:30-6 am or 30 
min before sign-off. Local news 7:05 am. 8 am. 
12:05 pm. 1 pm. Regional news 10 am & 4 pm 
daily. SPORTS: 7:10 am, 8:15 am, 12:10 pm. Live 
play-by-play high school football. Stock market 
12:12 pm. Weather show 8:15 am. Community bulle-
tin board at :45. Women's news 9:45 am W-F 
2:05 pm M -Th. Public affairs 2-4 pm M-F and Sat 
and Sun. RELIGION: sermons 6:05 am & 9:05 am 
M-F. FARM: news 6:55 am & 12:30 Dm M-F. 
Reed 7/28/67. 

I. PERSONNEL 
Gen'l & rom'l Mgr,-Harry Mitchell. 

3. FACILITIES 
1.000 w. days; 1360 he. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0: 131113 rendered and payable lit of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b. 3d, 4a, 4d, 5, Ca. 8. 
Rate Protection: 1013. 11b. 1213. 1314 14b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 2413. 25a, 

26, 28a, 28e, 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 
Comb.: Cont. Discounts: 60a. 61e, 62d, 
Cancellation: 700, 70e. 71a, 72. 
Prod. Services: 80. 82. 
Affiliated with American Information Network, 

TIME RATES 
Elf 11/1/68-Reed 8/19/68. 

ti 6. SPOT ANNOUNCEMENTS 
3 ti 90 see I min 90 see I min 
2 ti 1 x  6.00 8.30 150 x  4.50 6.30 
2 ti 13 x  5.40 7.80 260 x  4.30 5.80 
2 ti 26 x  5.30 7.40 312 x  3.90 5.30 
12 ti 52 x........_.... 5.10 6.80 520 x  3.80 4.90 
26.00 104 x    3.60 4.70 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

701 14 tl 21 tl 28 ti 35 tl 42 ti 
30 see  32.80 63.80 93.00 116.00 145.00 168.00 
1 min  45.60 88.50 132.00 174.00 214.00 249.00 

10. SPECIAL FEATURES 
Local News 2.00 extra per program. 

OCEAN CITY 
Cape May County-Map Location D-11 

See SUDS consumer market map and data at beginning 
of the State . 

WS LT 
1964 

OCEAN CITY-SOMERS POINT 
Media Code 4 231 6125 6.00 
Salt-Tee Radio, Inc., 957 Asbury Ave., Ocean City, 
N. J. 08226. Phone 609-399-1555. 

Other Studio: Near 5th Green, Somers Point Golf 
Course. Somers Point, N. .7. 
STATION'S PROGRAMMING DESCRIPTION 

WSLT: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. NEWS: 
4 min every half hour at :15 h :45. 3 man news 
department, 2 mobile units. SPORTS: 3 min every 
hour at :30, high school basketball and football, surf 
and fishing reports, boating weather. MUSIC: general 
popular. Personalities available for remote broadcasts 
and community activities. Contact Representative for 
further details. Rec'd 10/9/67. 

I. PERSONNEL 
General Manager-Larry Keene. 
Operations Director-Alvin J. Moyer. 
Promotion Director-Phil Sheridan. 

2. REPRESENTATIVES 
New York-Vio Piano Associates. Inc. 

3. FACILITIES 
1.000 w.; 1520 ke. 
Operating schedule: 6:00 am-local sunset. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3d, 4a. 4e. 5, 6a, 7b. 
Rate Protection: 10e, Ile, 12e, 13e, 14e. 15a, 15b. 
Basic Rates: 20b, 21s, 21b, 22a, 22b, 23a, 24b, 24e. 

25e, 26. 27, 20e. 29a, 30. 32e, 33b. 
Contracts: 40a, 41, 42b, 42d, 44a, 44b, 46, 47e, 48, 

49, Ma, 51b. 
Comb.; Cont. Discounts: 60b, 60d. 60e, 60f, 60h, 601, 

61c. 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective  

Rates received February 17, 1.965. 
6. SPOT ANNOUNCEMENTS 1 U. 1 min 

1024 .= 9 I 190...050000 5 
13 ti_   

__   7.50 . 8 00 200 ti 

8.50 
158 ti 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 U -_.- 100.00 60.00 40.00 
28 95.00 57.00 38.00 
52 U  90.00 54.00 38.00 
104 U  85.00 51.00 34.00 
156 80.00 48.00 32.00 
200 ti_________ 75.00 45.00 30.00 
312 U_________ 70.00 42.00 28.00 

30 sec 
8.00 
7.60 
7.20 
6.80 
6.40 
6.00 
5.80 

10 min 
30.00 
28.50 
27.00 
25.50 
24.00 
22.50 
21.00 

10 see 
5.00 
4.75 
4.50 
4.25 
&OD 
3.75 
3.50 

5 min 
20.00 
19.00 
18.00 
17.00 
16.00 
15.00 
14.00 

PATERSON 
Passalc County-Map Location E-2 

See SIMS consumer market map and data at begin-
ning of the State. 

WKER 
POMPTON LAKES, N. J. 

City of license, Pompton Lakes, N. J. 
Paterson office: News Plaza, Paterson, N. J. 
See listing under Pompton Lakes, N. J. 

WPAT W P A T-FM 
See listing under New York Urban Area. 

PLAINFIELD 
Union County-Map Location E-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WERA 
1961 

Subserlber to the NAB Radio Code 
Media Code 4 231 6370 8.00 
Tri-rounty Broadcasting Corp., 200 W. 7th St., 

Plainfield. N. J. 07060. Phone 201-755-1590. 
STATION'S PROGRAMMING DESCRIPTION 

WERA: Programmed for general interest. 
AIR PERSONALITIES all segments. NEWS: 5 min 
every hour, 3 min every half hour. 10 min 7 am, 8 
am. noon, 6 pm. 6-6:30 am farm and home. 6:30-
10:30 aro general popular music, standards, current 
lilts, traffic and weather reports, comedy. 10-10:30 
am Interviews Tues-Thurs. 10:30-11:30 am telephone 
call-in. 11:30 am-sign-off general popular music, 
middle-of-the-road, current hits, standards. 1-1.30 
Pm Interviews Wed. 2-2:30 pm telephone call-in, 
snap chow. 5:05-5:10 pm market and business. Sun 
7:30 am-norm discussion and interviews, religious 
services. Noon - sign - off general popular music. 
SPORTS: local live high school football, racing re-
sults in season. Personalities available for remotes, 
store openings, etc. Ree'd 12/5/67. 

I. PERSONNEL 
Pres. h Gen'i Mgr.-Henri J. Behre. Jr. 
Commercial Manager-Joseph A. Reilly. 

3. FACILITIES 
500 w. days. 1590 Ire. 
On.retrine sehmdffle• 6.05 am-sunset. EST. 

4. AGENCY COMMISSION 
15% net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, In, 3b. 4a. 4d. 5. 6b, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b. 250, 26. 

20s, 29a. 
Contracts: 400. 42a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b. 60k, 61a, 112b. 
Cancellation: 70e. 70e. 71e. 72a, 

TIME RATES 
No. 2 Eff 10/1/67-Reed 11/22/67. 

AA-6:30-9:30 am & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
lx 50x 100x 250x 5000 

I min__ .....  14.15 12.75 11.30 9.90 8.50 
30 sec__ .............. 11.20 10.10 8.95 7.85 6.75 
10 sec  9.25 7.45 6.60 5.80 4.95 

CLASS A 
1 min  11.80 10.60 9.45 8.25 7.10 
30 sec  9.50 8.50 7.55 6.60 5.65 
10 sec  7.65 6.35 5.65 4.95 4.25 

10. SPECIAL FEATURES 
NEWSCASTS 

Ix Mix 100x 2500 500e 
10 min  37.50 33.65 28.75 26.20 22.35 
5 min  25.00 22.35 19.90 17.50 15.00 
2 min  17.65 15.90 14.10 12.35 10.60 

PLEASANTVILLE 
Atlantic County-Map Location D-10 

See SUDS consumer market map and data at beginning 
of the State. 

See Atlantic City 
(including Pleasantville) 

POINT PLEASANT 
Ocean County-Map Location E-8 

See SUDS consumer market map and data at begin-
ning of the State. 

WADB (FM) 
1968 

Media Code 4 231 6490 4.00 
Pleasant Broadcasters, 1715 F' Street, South Belmar, 
N. J. 07710. Phones 201-681-3800, 892-4300. 
STATION'S PROGRAMMING DESCRIPTION 

WADB (FM): Programmed for adults and young 
adults. 
MUSIC 85%: 6 am-12M, SI-Sun, featuring standards. 
showtunes, middle - of - the - road, film music, semi - 
classic. Swing music and guest interviews, 7 pm-
12M every Sun. NEWS: live 5 min news, local, 
national, international, stocks, sports every hour. Live 
2 min weather, local, national and appropriate sea-
sonal sports information every hour on half hour. 
Public service announcements aired if appropriate, 
includes school closings, road conditions, editorials. 
Religious program, 8:30-8:45 am every Sun. COM-
MERCIAL POLICY: limit 5 taped announcements per 
half hour. Station has ability to provide remote 
broadcasts. Contact Representative for further de-
tails. Reed 1/27/69. 

I. PERSONNEL 
President-Adamant Brown. 
General Manager-Barry C. Frazier. 
Sec's. & Prog. Dir.-Dorothy Fielder Brown. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

(This listing continued on next met 
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Point Pleasant-W A D B (FM)-Contmuea 
3. FACILITIES 
ERP 3,000 w. (borla.). 3.000 w. (vert.); 95.9 mu. 

Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 155 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3e, 4a. 4d, 5, 613. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 
Basic Rates: 20a, 21b, 21d, 22b, 23a, 24a, 24b, 24e. 

25a, 27, 28s. 28e. 29a, 30, 336. 
Contracts: 40a, 42a, 43, 45, 46, 47a, 49, 51a. 51e. 
Comb.; Cont. Discounts: 60a, 60g, 601, 61e. 62e. 
Cancellation: .70b. 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

(.) Termination can be effective after 28 days from 
start of program. 

Rateholder: Minimum 4 broadcasts per week. 

TIME RATES 
Eff Reed 1/27/69. 

AA-Mon thru Fri 6 pm-midnight; Sat 9 ans-mid-
night; Sun 9 am-7 pm. 
A-Mon thru Fri 6 am-6 pm; Sat & Sun 6-9 ama. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

26x 521 I04x 
9.50 9.00 8.50 
8.00 7.50 7.00 

30 SECONDS 
AA 7.20 6.80 6.40 6.00 5.60 6.20 
A.... 6.00 5.60 5.20 4.80 4.40 4.00 

10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
(Used within 7 days) 

DAILY. ROS: 5 ti 
1 min 230 
30 sec 160 

WEEKEND PACKAGES 
(6 pm Fr1-7 pm Sun) 

PLANS: SOI 12 01 18 01 24 01 
6.00 5.60 

PER 'dit: 
lx 

AA 10.00 
A.... 8.50 

I56x 
8.09 
6.50 

260x 
7.00 
6.00 

500e 
6.50 
5.00 

4.80 
3.40 

10 tl 
450 
345 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 281 52x 104x 156e 2601 500e 
2 min 12.00 11.50 11.00 10.50 10.00 9.50 8.50 
5 min 15.00 14.50 14.00 13.50 13.00 12.50 11.50 

CLASS A 
2 min 10.50 10.00 9.50 9.00 8.50 8.00 7.00 
5 min 12.50 12.00 11.50 11.00 10.50 10.00 9.00 

9. PARTICIPATING PROGRAMS 

NIGIITWATCH IN STEREO/M1DNIGHT TO 
DAWN MUSIC 

Per hr  35 
DISCOUNTS 

13 wk-10% 26 wk-15% 39 wk-20% 52 wk-25% 

POMPTON LAKES 
Pascale County-Map Location E-3 

See SIMS consumer market map and data at begin-
ning of the State. 

WKER 
1964 

1:11:113 
Media Code 4 231 6615 6.00 
WKER Radio, Inc., Box 1500, Pompton Lakes, N. J. 

07442. Phone 201-839-1500. 
Other Studio: News Plaza. Paterson, N. 3. 
New York Office: 41 W. 53rd St., New York, N. Y. 

10019. Phone 212-246-7043. 

I. PERSONNEL 
Pres. & Mgr.-Robert A. Kerr. 
Executive Assistant-Lee Novak. 
Operations Director-Tom Niven. 

2. REPRESENTATIVES 
KERItadlo. 

3. FACILITIES 
500 w.: 1500 im. Directional. 
Operating schdule: Sunrise-local sunset EST. DST 

4. AGENCY COMMISSION 
15/0 Urne only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3d. 4e, 5, 6a. 7b, 8. 
Rate Protection: 10a, 14a, 15a. 
Basle Rates: 20b, 22a, 241). 25e. 28a. 20e. 25e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 8/67-Rec'd 6/19/67. 

6. SPOT ANNOUNCEMENTS 
(All day-Every day) 

Ix 26x 104x 260x 500+ 
1 min.  16.50 14.75 13.00 11.25 9.50 
30 see  13.50 11.25 10.75 9.50 8.25 

7. PACKAGE PLANS 
PER WK: 7 ti 21 ti 35 01 70 01 
1 min.  ..... 98.00 273.00 393.75 735.00 
30 sec  80.50 225.75 332.50 612.50 

10. SPECIAL FEATURES 
TRI-COUNTY AND WORLD WIDE NEWS. 
TIME/WEATHER/TRAFFIC REPORT 

(At :15 & :45 All day-Every day) 
.5 min t2 min 

23.50 
7 x (1 wk)   22.00 
91 x (13 wk)...---  34.00 19.50 
182 x (26 uk)  32.50 16.50 
364 x (52 wk)  28.25 12.50 
500+   25.00 10.00 

(.) Commercial: 1-min and 15-sec. 
(t) Commercial: 30-sec. 
COMMUNITY CALENDAR-CHURCH/ 

SCHOOL/CIVIC EVENTS 
(Every hour) 

lx  10 
Based on 52-week contract. Minimum 10 times ner 
week. (CR) 

PRINCETON (1 AM; 1 FM) 
Mercer County-Map Location D-8. 

See SRDS consumer market map and data at begin-
ning of the State. 

WHWH 
1963 

CEIC1 
Media Code 4 231 6860 8.00 
blassau Broadcasting Co., Box 1350, 221 Witherspoon 
SL, Princeton, N. J. 08540. Phones Trenton 609-
896-0975, Princeton 609-924-3600. 

Other office-Box 9750, Trenton. N. J. 08607. 
STATION'S PROGRAMMING DESCRIPTION 

WILIWH: Programmed for adults. 
MUSIC: middle-of-the-road, album selections, origi-
nal cast recordings, standard-pop. NEWS: every 
half hour including seven 10 min expanded news and 
three 15 min casts, traffic reports and time checks 
during commuting hours, 8 direct wire weather cen-
tral reports daily, community datebook, community 
information features, special public affairs programs, 
stock market quotations and financial news. Woman's 
show: 1-1/2 hours weekdays in 2 parts, interviews, 
plus music. SPORTS: live play-by-play coverage of 
college football and basketball, pro football, hocke3, 
national auto races. Personality sports shows: two 
5 min casts daily, weekend wrap-ups ten 15 min. 
Sports capsules throughout day. Contact Representa-
tive for further details. Rec'd 12/27/68. 

I. PERSONNEL 
Prealdent-lierbert W. Holster. 
Vice-Free. & Gen'l Mgr.-David A. Moss. 
General Sales Manager-John Morris. 

2. REPRESENTATIVES 
Jack Mesta Si Company, Inc. 
Philadelphia-Selective Broadcast Advertising. Inc. 

3. FACILITIES 
5,005 w.; 1350 kc. Directional-separate patterns day 
and night. 
Operating schedule: 5:30 am-midnight Mon thru Sat; 
7:011 sun-miunigin Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21a. 22a. 23a, 24b, 27. 28a. 

29a. 30. 
Contracts: 40a, 42b, 43, 44a, 45, 46. 47a, 48, 50, 51a. 
Comb.: Cont. Discounts: 60b, 6Ug, 60h, 611. 62d. 
Cancellation: 70a, 71)c, 71a, 72, 73a. 
Prod. Services: 80. 82. 
FM facilities: WTOA (FM). Trenton. 

TIME RATES 
Eff 6/1/67-Rec'd 4/17/67. 

AA-Mon thru Fri 6-9:30 am & 4-7 pm. 
A-Mon thru Fri 9:30 am-4 pm & 7-8 pm; Sat 
& Sun 8 am-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: AA A 

14.00 12.00 10.00 
26 x..  13.50 11.50 9.50 
52 x  13.00 11.00 9.00 
104 x  12.50 10.50 8.50 
150 x 12.00 10.00 8.00 
260 x. 11.50 9.50 7.50 

11.00 9.00 7.00 
1000 x.  10.00 8.00 6.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Minutes and 30 second spots may be combined for 
frequency discounts. 
10 second spots may not be combined with minutes or 
30's for frequency discounts. 

7. PACKAGE PLANS 
1 MINUTE 

WKLY: 6 tl 12 ti 18 tl 24 tl 
AA _ 13.00 12.50 12.00 11.50 

  11.00 10.50 10.00 9.50 
  9.50 9.00 8.50 8.00 
TOTAL AUDIENCE PLANS 

12 Plan (5AA, 5A, 2B), ea. 10.50 
18 Plan (8AA. 7A, 3B), 10.00 
24 Plan (10AA, 10A, 4B), 9.50 
36 Plan (15AA, 15A, 6B), ea. 9.00 
48 Plan (20AA. 20A, 8B), ea.------- 8.50 

CENTRAL JERSEY WEEKEND 
(Fri 6 pm; Sat & Sun all day) 

6 Plan, ea  9.50 18 Plan, 8.50 
12 Plan, ea  9.00 24 Plan, ea... 8.00 
5 2-minute information features, total 60.00. 
5 5-minute news or sports, total 75.00. 
Weekend rates may not be combined with other week-
ly plans for frequency discounts. 

10. SPECIAL FEATURES 
2 MINUTE CAPSULES 

(Datebook, News, Sports Headlines, 
Stop & Go Reports, Weather Central) 

Applicable 1 minute rates, plus 2.00. 
Includes billboard plus 1 minute spots. 

MERRY GO 'ROUND 
Women's Show lion thru Fri 9:30-10:30 am-ap-
plicable 1 minute AA. plus 4.00. 
1:05-1:30 pm-applicable 1 minute A. plus 4.00. 

5 MINUTE NEWS Olt SPORTS 
Applicable 1 minute rates, plus 5.00. 
Includes open and closing and 1 minute spot. 
Programs and capsules may be combined with spots 
for further spot frequency, but not for program 
frequency. 

(CR) 

WPRB (FM) 
1947 

Medla Code 4 231 7105 7.00 
Princeton Broadcasting Service, Inc., Box 342, 

Princeton, N. J. 08540. Phones 609-921-9284, 452-
3655. 

STATION'S PROGRAMMING DESCRIPTION 
WPRB (FM): Programmed for all trims of listeners. 
Weekdays: Tom-6:30 pm, pop rock. 10 min newscasts 
on even numbered hours. 6:30-7 pm, news and sports. 
7-11 pm, all types of classical music. 11 pm-2 am, 
all types of jazz. Saturday: 7 am-6:45 pm, pois rock. 
6:45-7 pm, news and sports. 10 min newscast on 
even numbered hours. 7-11 pm. rock and current hits. 
11 pm-2 am, all types of jazz. Sunday: 9 am-noon, 
readings and religious music with sermon at 11 am. 
Noon-4 pm, opera. 4-6 pm, classical. 6-8 pm, pop 
rock. 8-9 pm, public affairs (also 10-11 mn Wed.) 
9-10 pm, country and western. 10 am-12M, rhythm 

NEW JERSEY 
and blues. 12M-2 am, all types of jazz. Football, 
basketball and ice hockey in season. Contact Repre-
sentative for further details. Reed 2/20/69. 

I. PERSONNEL 
Station Manager-Jeffrey Meyers. 
Sales Director-Robert 3. Pecorella. 
Program Director-John O. Platt. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 17,000 w.; 103.3 mc. Stereo. 
Operating schedule: 7-2 am. EST. 
Antenna ht.: 194 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash diseolmt. 

5. GENERAL ADVERTISING See elided regulations 
General: la. 2a, 3e, 3b, 3e, 3d, 45, 4d, Ob, 7b. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 23a, 24a, 24c, 

25a, 26. 27, 28e, 29a, 33a. 
Contracts: 40e. 41, 45, 50, 51b. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
During classical music station will broadcast a total 
of not more than 2 minutes of regularly scheduled 
commercial announcements during any clock hour. 
Station also broadcasts to Princeton University cam-
pus on closed circuit at 640 kilocycles AM. 
Member: Ivy Network Corporation. 

TIME RATES 
Eff 5/1/66-Reed 11/30/66. 

A-7-9 am & 1 pm-2 am. 
B-9 am-1 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

lx 121 241 48x 96X 150X 2500 
1 min 6.00 5.75 5.50 5.25 4.90 4.50 4.00 
30 sec 4.50 4.40 4.25 4.05 3.80 3.50 3.00 
20 see 4.15 4.00 3.80 3.60 3.40 3,00 2.70 
Class B-50% of Class A rates. 

8. PROGRAM TIME RATES 
I HR: lx 321 641 96x I28x 160x 
A ..... - ..... _ 40 38 36 34 82 28 
  20 19 18 17 18 14 

1/2 hr: 60% of hour. 10 min: 311% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

SALEM 
Salem County-Map Location B-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WJ IC 
1966 

C A ge 
Subscriber to the NAB Radio Code 

Media Code 4 231 7350 9.00 
Jersey Information Center, Inc.. Box 132, 81 Woods. 

taon Rd., Salem, N. J. 08079. Phone 609-935-1510. 

STATION'S PROGRAMMING DESCRIPTION 
WJIC: Programmed for general interest. 
Middle-of-the-road music with air personalities, all 
segments. NEWS: 5 min on hour, headlines on half 
hour. Emphasis on local events, but includes state, 
national and world happenings. School news, 30 min 
weekly. SPORTS: live, local sports events. 5 min 
sports reports 3 times daily, in capsule forms through-
out day. FARM: agriculture reports 5 min daily, 
prepared and voiced by county agents. Dtring sum-
mer, 15 min daily, including farm market reports. 
Personalities available for remote broadcasts, sales 
days, store openings, etc. Rec'd 9/14/67. 

I. PERSONNEL 
Vice-President-Dr. Vernon H. Baker. 
Gen'l & Com'l higr.-11. Thomas Cahill. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
250 w. days: 1510 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on station tome omy. 

5. GENERAL ADVERTISING See «dad regulations 
General: la, lb. 3a. 3d, 4a, 5, 65, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 221), 23a. 24b, 24e, 25a, 26, 28b, 

28e. 29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.: Cont. Discounts: 60b. 61b, 61e. 
Cancellation- 70a, 70c, 71a, 73a. 
Affiliated with ENS. 

TIME RATES 
NATIONAL AND LOCAL RATES SE.MF 

No. 2 Eff 0/1/65-Reed 8/29/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 x  4.25 3.40 365 x  3.10 2.50 
104 x  4.00 3.20 520 x  3.00 2.40 
156 x 3.75 3.00 780 x  2.85 2.15 
208 x.  3.50 2.80 1040 x  2.70 2.10 
260 x  3.40 2.70 1300 x  2.40 1.90 
312 x  3.25 2.60 1500+ ...... 2.20 1.70 
10 sec-50% of min. 

7. PACKAGE PLANS 
WEEKLY PACKAGES ROS 

10 ti 15 ti 25 11 50 tl 70 ti 100 ti 
1 min  3.50 3.25 3.00 2.75 2.50 2.25 
30 sec  2.80 2.60 2.40 2.20 2.00 1.80 

8. PROGRAM TIME RATES 
Ix 13x 

1 hr  45.00 40.00 
1/2 hr  32.00 28.00 
1/4 hr  22.50 20.00 
5 min.  9.00 7.00 

SOMERS POINT 
Atlantic County-Map Location D-10 

See SRDS consumer market map and data at beginning 
of the State. 

26x 
38.00 
26.00 
18.00 
6.00 

52x 
54.00 
12.00 
15.00 
.5.25 

260e 
28.00 
18.00 
12.00 
4.50 

WSLT 
Licensed al an Ocean City and Somers Point, N. J. 
station. See listing under Ocean City. 

How would it be if your 
income paid only 1/3 
of your expenses? 

It would be like running 
a college. 

Because tuition pays 
only about 1/3 of what 
it costs a college 
to educate a student. 

/-) 

A 

The other 2/3? 

It must come from 
other sources - 
including you. 

Give to the college 
of your choice. 

COUNCIL FOR 
FINANCIAL 

sr AID TO 

°Re EDUCATION 

Published as a public service in cooperation 

with The Advertising Council and the 
Council for Financial Aid to Education. 
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NEW JERSEY 

TOMS RIVER 
Ocean County-Map location E-8 

Seo SIIDS consumer market reap and data at beginning 
of the State. 

WOBM (FM) 
1968 

e 
Media Code 4 231 74507.00 
Seashore Broadcasting Corp.. Box 927, Toms River, 
N. .1. 08753. Phone 201-269-0927. 

I. PERSONNEL 
General Manager-Robert J. Miller. 
Station Manager-Gene Slater. 

2. REPRESENTATIVES 
AAA Representatives. 

S. FACILITIES 
ERP 3,000 w. (horlz & vert) ; 92.7 mc. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time °MY. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b, 3a, ad, 4a, 5, 6a. 
Rate Protection: 11b, 13b, 14b. 
Basle Rates: 21e, 23b, 24b, 28e, 28e, 29e. 
Contracts: 405. 42b, 45. 46. 
Cancellation: 700. 70e. 

TIME RATES 
No. 2 Eff 1/1/69-Rec'd 2/5/69. 

A-Mon thou Fri 7 ant-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
PER YR,  A  
EA: I min 30 see 15 see I min 30 see 15 sec 

1 x  11.30 8.50 6.35 9.45 7.10 5.30 
52 x  9.90 7.45 5.60 8.25 6.20 4.65 
104   8.50 6.35 4.80 7.05 5.30 4.00 
208 x  7.10 5.30 4.00 5.90 4.45 3.35 
416 x  5.65 4.25 3.20 4.70 3.55 2.65 
1000 x  4.00 3.00 2.25 3.30 2.50 1.90 

1. PROGRAM TIME RATES 
CLASS A 

PER YR. 
EA: lx 52x I04x 208x 365x 730x 

5 min  10.95 14.85 12.75 10.60 8.50 5.95 
3 min  12.70 11.20 9.55 8.00 6.35 4.50 

CLASS B 
5 min.  14.11 12.35 10.60 8.85 7.05 4.95 
3 min  10.60 9.30 7.95 6.65 5.30 3.70 

TRENTON (3 AM; 3 FM) 
Mercer County-Map Location D-6 

See SltDS consumer market map and data at begin-
ning of the State. 

WAAT 
1959 

C DD 
Media Code 4 231 7595 9.00 
Delaware Valley Broadcasting Co., 1 S. Montgomery 

St.. Trenton. N. .1. 08608. Phone 609-392-4808. 
I. PERSONNEL 
President-Edward L. Cossman. 
Vice-Pres. & Gen'l Mgr.-Ray McFadden. 
Program Director-Dick Harvey. 

2. REPRESENTATIVES 
Mort Bassett es Co., Inc. 

3. FACILITIES 
5,000 w.: 1300 ke. Directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only. payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3e, 4a, 40. 5. Ca. 7b, 8. 
Rate Protection: 10a, 11a, 12a, 135, 14a, 150. 
Basic Rates: 20b, 210, 220, 22b, 23a, 240. 24b, 25b, 

26, 28a, 280. 250. 30, 320. 
Contracts: 40a. 44a, 45, 46, 470. 51b. 
Comb.; Cont. Discounts: 60e. 601, 62b. 
Cancellation: 70e, 70e, 71e. 72. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Member: Philadelphia Suburban Group. 

TIME RATES 
No. 4 Eff 4/1/69-Reed 6/27/69. 

AA-Mon thou Sat 7-9:30 am. 
A-4-8 Pm. 
B-10 am-4 pm. 

6. SPOT ANNOUNCEMENTS 
FIXED: AA A B 
1 min  10.00 9.00 8.00 
20/30 sec 8.00 7.20 6.40 

3.50 3.00 
7. PACKAGE PLANS 
PLAN: 6 12 18 24 
1 min  9.50 8.50 7.50 6.00 
30 see: 80% of 1-min. 10 sec: 50% of 1-min. 

DISCOUNTS 
13 wk-5% 26 nk-10% 52 wk-15% 
ROS Wlmd package-10 1-min spots......_-___ 60.00 

9. PARTICIPATING PROGRAMS 
Women's l'oint of View-Mon thru Fri 9:35-10 am. 
5 min, per wk  70.00 10 min, per wk.  120.00 
Minimum 13-week contract. 

10. SPECIAL FEATURES 
Local News-5 min at :60. 

AA A B 
1-6 tl  15 12 10 

WBJH (FM) 
1962 

MCI 
Media Code 4 231 7840 9.00 
WBUD, Inc.. Box 551, Trenton, N. J. 08601. Phone 

609-882-7191. 
I. PERSONNEL 

zo.neuer-IIIII Hardin. 
2. REPRESENTATIVES 

Herbert E. Groskin et Co. 

3. FACILITIES 
ERP 20,000 w.; 101.5 mc. Stereo. 
Operating schedule: 5:30 am-midnight. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WBUD listing for coded regulations. 
AM facilities: WBUD. 
Member: The Groskin Group. 

TIME RATES 
Et! 4/1/67-Rec'd 3/23/67. 

6. SPOT ANNOUNCEMENTS 
MONDAY TIIRU FRIDAY 

Ix 520 I56x 3I2x 624x I248x 2496x 
1 min 5.00 4.50 4.00 3.50 3.00 2.50 2.00 
30 sec 4.00 3.60 3.20 2.80 2.40 2.00 1.60 
10 sec 2.50 2.25 2.00 1.75 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
MONDAY THRU FRIDAY 

(Rotating) 
ix 52x I56x 3I2x 624x 1248x 

1/4 hr  8.00 7.75 7.25 6.50 5.50 4.50 
Sat & Sun-add 25%. 

WBUD 
1947 

Media Code 4 231 8085 0.00 
WBUD, Inc., Box 158, Ewingville Rd., Trenton. 

N. J. 08601. Phone 609-882-7191. 
I. PERSONNEL 
General Manager-Richard M. Hardin. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Pa.. Md.. Va.-Robert S. Dome Company. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1260 kg. 

Directional-separate patterns day and night. 
Operating schedule: 5:30-1:30 am. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21). 3d. 4e. 4d, 5, Ob. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20e, 29e. 30. 
Contracts: 40a, 41, 42a, 45. 
Cancellation: 70e. 710. 
FM facilities: WBJH (FM) 
Affiliated with NBC. 

TIME RATES 
No. 13 Eff 6/1/68-Rec'd 5/20/68. 

AA-Mon thou Fri 6-9:30 am ec 3-6 pm; Sat and 
Sun all day. 
A-Mon thou Fri 5:30-6 am. 10 am-noon & 2-3 pm. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 156x 3I2x 520x 780x 1040x 20800 
AA 12.95 10.60 10.00 9.45 8.85 8.25 7.65 
A_ 10.60 8.25 7.65 7.10 6.50 5.90 5.30 

30 SEC: 
AA 10.35 8.50 8.00 7.55 7.10 6.60 6.15 
A.. 8.50 6.60 6.15 5.65 5.20 4.75 4.25 

10 sec: 50% of 1-min. Cannot be combined with 1-
minute or 30-second spots for discount or package 
rate. 

AGAIN AND AGAIN 

THE DOMINANT ONE 
among 

TRENTON METRO STATIONS 

#1 FOR ADULTS OVER 18* 
6:00 AM-12 MIDNIGHT 
MON. THROUGH SUN. 

#1 FOR MEN 25-49** 
DRIVE TIME 

6-10 AM 3-7 PM 

*ARB Oct. 1968, Jan./Feb. 1969 NWC 
Metro (Mercer County). 

**Pulse, Trenton Metro Area (Mercer County) 
Sept. 1968. Data are estimates subject to 
qualifications of service noted. 

Trenton 

uhvihe 
1350 / Princeton, N. J. 

Adult programming 
Significant news & sports 

5,000 watts full time 
Midway between New York 

and Philadelphia 
Jack Masla - Nat. Rep. 

Selective Broadcast Adv. - Phila. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 551 10 '11 15 ti 20 ti 30+ 
AA   10.75 10.00 9.45 8.85 7.35 

9.45 8.85 8.25 7.65 6.20 
30 SECONDS 

AA   8.50 8.00 7.55 7.10 5.90 
  7.55 7.10 6.60 6.15 4.95 

8. PROGRAM TIME RATES 
624x 3120 260x 156x 520 260 I3x lx 

1/4 hr.. 21.35 22.00 24.60 26.55 27.55 27.85 28.20 28.50 
10 min.. 15.90 16.20 17.85 18.80 19.15 19.45 19.80 20.10 
5 min.... 11.00 11.25 12.20 12.55 12.00 12.85 12.90 12.95 

10. SPECIAL FEATURES 
1-minute or less adjacencies to News, Sports, Feature 
Programs, Specified Time periods or Fixed Posi-
tions, fiat   12.95 

1-minute and 30-second spots may be combined for 
discount. 

A  

WC H R (FM) 
(formerly WTTM-FM) 

1965 
Media Code 4 231 8205 4.00 
Scott Broadcasting Co., Woodside ltd., Yardley. Pa. 

19067. Phono 215-493-4252. 
STATION'S PROGRAMMING DESCRIPTION 

WCHR (FM): MUSIC: sacred, classical and semi-
classical. Itec'd 2/13/69. 

I. PERSONNEL 
President-Herbert Scott. 
General Manager-Chuck Zulker. 

S. FACILITIES 
ERP 20,000 w.: 94.5 mc. 
Operating schedule: 6:25 am-7:45 pm. EST. 
Antenna ht.: 240 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e. 40, 4d, 5, 6a. 71:4 8. 
Rate Protection: 10a, 11a, 12a, 130, 140. 
Basle Rates: 200, 22e. 23e, 24e. 24b. 28e. 290. 
Contracts: 40e. 45, 46, 47a 
Comb.; Cont. Discounts: 60a, 610. 
Cancellation: 70e. 70e. 71a, 73a. 
AM facilities: WTTM. 
Affiliated with MRS. 

TIME RATES 
Fif 12/1/65-Rec'd 12/17/65. 

6. SPOT ANNOUNCEMENTS 
I x 13x 26x 52x 156x 260x 3I2x 

1 min 5.75 5.50 5.00 4.75 4.25 3.75 

7. PACKAGE PLANS 
PER WK, EA: 6 ti 12 ti 
PER DAY, EA: 1 ti 211 
30 sec/less......_ ...... 3.33 2.91 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 156x 

1 hr.._ ....... 50.00 47.00 45.00 42.00 40.00 
1/2 hr___ 30.00 28.00 27.00 26.00 24.00 
1/4 hr  22.00 21.00 19.00 17.50 15.00 
5 min  12.00 11.75 11.00 10.25 9.50 

18 ti 
3 ti 
2.50 

WHWH 
PRINCETON 

City of license, Princeton, N. J. 
Trenton-558 Ingham Ave., Trenton, N. J. Phone 

896-0975. 
Mailing address: Box 9750, Trenton, N. J. 08607. 
See listing under Princeton. N. J. 

WTOA (FM) 
1947 

DIil FIMU 
Media Code 4 231 8330 0.00 
Nassau Broadcasting Co., Box 9750, Trenton, N. J. 

08(07. Phone 609-896-0975. 
I. PERSONNEL 
President-Herbert W. nobler. 
Director of Operations-Daniel F. Covell. 
Sales Manager-John L. Kuhn, Jr. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
Philadelphia-Selective Broadcast Advertising, Inc. 

3. FACILITIES 
ERP 50,000 w. (horiz. & vert.); 97.5 roc. Stereo. 
Operating schedule: 5:30 am-midnight. EST. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15e. 
Basic Rates: 20b, 21e. 220, 22b, 230, 24b, 27, 28a, 

29a, 30. 
Contracts: 40a, 42b. 43, 44e. 45. 46. 47a, 48, 50. 51a. 
Comb.; Cont. Discounts: 60e. 60g, 60h, 61a, 62d. 
Cancellation: 700. 70e. 71a, 72, 73e. 
Prod. Services: 80. 82. 
AM facilities: WHWIf, Princeton. 

TIME RATES 
No. 3 Et! 5/1/68-Rec'd 4/23/68. 

AA-Mon thou Fri 6-9 am. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA- -A-
1 min 30 see 1 min 30 see 

1 x  12.00 9.60 10.00 8.00 
50 x  11.20 9.00 9.40 7.50 
150 x  10.40 8.40 8.80 7.00 
250 x   9.60 7.80 8.20 6.50 
500 x  8.00 6.60 7.00 5.50 

7. PACKAGE PLANS 
-AA- -A 

PER MO: I min 30 see I min 30 see 
25 ti  11.50 9.00 9.50 7.50 
50 ti  10.80 8.40 8.90 7.00 
75 Li  10.10 7.80 8.30 6.50 
100 ti  9.40 7.20 7.70 6.00 
WEEKEND PLAN-7 PM FRI-MIDNIGHT SUN 

8 ti 10 ti 12 tl 16 ti 20 tI 
1 min_  9.40 8.80 8.20 7.00 6.60 
30 see  7.50 7.00 6.50 5.50 5.00 
Music Part.  11.00 10.30 9.60 8.90 7.50 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 500 150x 250x 500x 
5 min  15.00 14.10 13.20 12.30 10.50 

CLASS A 
5 min.  13.50 12.60 11.70 10.80 9.00 
Music Part  12.50 11.70 10.90 10.10 8.50 

10. SPECIAL FEATURES 
2-MINUTE CAPSULES 

Ix 50x 150x 250x 5000 
AA     13.00 12.20 11.40 10.60 9.00 
A   12.00 11.20 10.40 9.60 8.00 

MINITALK 
AA   11.00 10.30 9.60 8.90 7.50 
A   10.00 9.40 8.80 8.20 7.00 

WTTM 
1941 

Media Code 4 231 85750.00 
Scott Broadcasting Co., Inc. of N. J., 333 W. State 

St., Trenton, N. J. 08618. Phone 609-695-8515. 
STATION'S PROGRAMMING DESCRIPTION 

WTTM: MUSIC: album music mixed with top popu-
lar tunes of day, 6 am-6 pm. Personalities, promo-
tions, contests. audience involvement. NEWS: local 
on hour, network news on half hour. After 6 pm 
news and sports open mike. 7 pm top 40 music. 
Active in all phases of community affairs. Editorials 
on local issues. Women's program 10 am-noon, audi-
ence involved. Prizes, games, contests. Contact Rep-
resentative for further details. Rec'd 11/14/67. 

I. PERSONNEL 
President-Herbert Scott. 
General Manager-Edward D. Ramsey. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

S. FACILITIES 
1,6011 w.; 320 he. 
Directional-same pattern. all hours. 

Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb, 2a, 3e, 9a, 4c, 5, 6a, Is, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 21a, 21b, 21d, 22a, 23a, 24e. 28e. 
Contracts: 40a, 41, 42e, 42e, 43, 44a, 45, 46, 47e. 48, 

49. 50. 51a. 
Comb.; Cont. Discounts: 60a. 60d, 60e, Of. 601, 61a. 
Cancellation: 700. 70e, 710. 73b. 
Prod. Services: 80, 81, 82. 
FM Facilities: WCHR (FM). 
Affiliated with MRS. 

3.25 TIME RATES 
Rates effective January 1, 1966. 

24 ti 30 ti Rates received December 27, 1965. 
4 tl 5 ti 6. SPOT ANNOUNCEMENTS 
2.20 2.00 *1 MINUTE PER WEEK 

1 tl  15.00 40 ti 8.40 
260x 3I2x 15 ti  11.20 60 ti 770 
37.00 35.00 25 ti  9.80 100 ti  7.00 
22.00 20.00 (.) Drive Time-per spot, extra 1.00. 
13.50 12.00 30-sec announcements-75% of 1-mlnute rate. 
8.75 8.00 10-sec announcements-50% of 1-minute rate. 

No annual discounts. 

8. PROGRAM TIME RATES 
15 min 10 min 5 min 

1 ti 72.00 48.00 36.00 
26 U .........54.00 36.00 24.00 
52 ti  42.00 30.00 18.00 
104. .......... _ .....   36.00 24.00 14.40 
156 [1  21.60 18.00 13.20 
260 ti 19.20 35.60 12.00 
312 ...... .... _ .........   16.80 14.40 10.80 

VINELAND (2 AM; 1 FM) 
Cumberland County-Map Location C-11 

See SIMS consumer market map and data 
nine of the State. 

at begin. 

WDVL 
1957 

Media Code 4 231 8820 0.00 
Delbea Broadcasters, Maurice River Blvd. and Almond 

ltd. (Radio Park) Vineland, N. J. 08360. Phone 
609-691-7550. 

STATION'S PROGRAMMING DESCRIPTION 
WDVL: Programmed for young adults and adults. 
MUSIC: country music 5I-Sat. NEWS: locally edited. 
Sun religious music and church programming, news, 
and middle-of-the-road music. Itec'd 10/23/67. 

I. PERSONNEL 
President-Mort Hendrickson. 
Vice-President-Vivian E. Hendrickson. 
Program Director-Henri Morey. 

3. FACILITIES 
500 w. days: 1270 ke. Directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast sunrise-loeal 
sunset. For non-simulcast facilities see WDVI,FM. 

4. AGENCY COMMISSION 
15/0 time only; due on 1st. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a. 4a. 5, ea, 7a. 8. 
liste Protection: 10a. 12g, 13g, 14g. 15b. 
Basic Rates: 20a, 21b, 22a, 23a, 24c. 28c, 32e. 
Contracts: 40a, 445. 45. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70a. 730. 73b. 
Prod. Services: 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft' 1/31/69-Reed 2/6/69. 

6. SPOT ANNOUNCEMENTS 
lx 520 104x 

1 min  10.00 9.50 9.00 
30 sec  8.00 7.50 7.00 
10 sec  5.00 4.75 4.50 

7. PACKAGE PLANS 
WKLY: 10 ti 15 ti 20 ti 25 ti 
1 min  8.50 8.00 7.50 7.00 
30 sec  6.50 6.00 5.50 5.00 
10 sec  4.25 4.00 3.75 3.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  80 50 35 20 14 
(Vineland continued on next Page) 

156e 
8.50 
6.50 
4.25 

208X 
8.00 
6.00 
4.00 

260x 
7.50 
5.50 
3.75 

312x 
7.00 
5.00 
3.50 
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Vineland--Continued 
W D V L-FM 

1969 
Media Code 4 231 8821 8.00 

Mort & Vivian Hendrickson, 632 Maurice River 
Blvd., Vineland, N. J. 08360. Phone 609-691-7550. 

I. PERSONNEL 
Mgr. & Corn'! Mgr.-Mort Hendrickson. 
Frog. & Farm Dir.-Henri Morey. 
Woman's Director-Misa Vivian. 

3. FACILITIES 
ERP 3,000 w.; 92.1 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 225 ft. above average terrain. 
Partial simulcast operation. Operated separately letal 
sunset•sunrise. For simulcast facilities see WDVL. 

4. AGENCY COMMISSION 
15/0 time only; within 30 days. 

5. GENERAL ADVERTISING See coded regulations 
See WDVL listing for coded regulations. 

TIME RATES 

Rates are identical to WDVL. See that listing. 

WWBZ 
1946 

C 
Media Code 4 231 9065 1.00 
Community Broadcasting Service, Inc.. S. Delsea 

Drive. Vineland. N. J. 08360. Phone 609-692-6500. 
STATION'S PROGRAMMING DESCRIPTION 

WWFIZ: Programmed for general interest. 
NEWS: 5 min at :25 and :55. 6-9:30 am air enter-
tainment. middle-of-the-road music. 9:30-11 am air 
personalities, talk, telephone conversation format with 
open phone, studio guests. 11 am-12:25 pm enter-
tainment. middle-of-the-road music, stocks, egg prices. 
12:25-1 pm farm, egg prices, agriculture hints. 1-6 
pro entertainment, middle-of-the-road music, pop rock 
music, stocks, community news, audience participation. 
6-7:30 pm public affairs. 7:30-8 pm entertainment, 
Spanish music, news. 8 pm-12M entertainment, pop 
rock, standard music. RELIGIOUS: Sun religious 
entertainment, church service remote. SPORTS: M-
Sat. 7:40-7:45 am & 6:05-6:15 pm, local live high 
school football, basketball. Sun noon-1 pm, enter-
tainment. Polish music. COMMERCIAL POLICY: 
18 minutes per hour maximum, Contact Representa-
tive for further details. Itec'd 12/27/68. 

I. PERSONNEL 
General 51anager-Robert C. Crater. 
Commercial Manager-John F. Serra. 
Program. Director-Roy Laurence. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Philadelphia-Selective Broadcast Advertising, Inc. 

3. FACILITIES 
1,000 w.; 1360 kv. Directional-nighttime only. 
Operating schedule: 6:00 am-midnight weekdays; 8:00 
sm.-midnight Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 3b, 3e, 3d, 41, 5, 6a, 7a, 8. 
Rate Protection: Ile, 12e, 13e, 14e, 15b. 
Basic Rates: 20b, 21e. 21b, 2Id, 225. 22b, 235, 23b, 

24a, 250, 26, 28b, 28c, 29a, 30. 
Contracts: 40a, 41, 44b, 45. 46. 48. 
Comb.; Cont. Discounts: 60a, 62a. 62d, 
Cancellation: 70a, 70e, 71a, 72, 730. 
Prod. Services: 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective April 3, 1961. 
Rates received March 2. 1961 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 
hr. hr. hr. min. min. sec. 

1 time._ 75.00 48.00 30.00 12.00 8.00 5.50 
52 times_ 72.00 43.00 28.00 11.00 7.50 5.00 

104 times_ 70.00 40.00 26.00 10.00 7.00 4.80 
156 times_ 68.00 38.00 24.00 9.00 6.50 4.50 
312 times_ 62.00 36.00 22.00 8.00 6.00 4.20 
624 times.... 60.00 35.00 20.00 7.00 6.50 4.00 

WASHINGTON 
Warren County-Map Leafiest C-3 

See SIIDS consumer market map and data at begin-
sing of the State. 

WCRV 
1955 

C 
Media Code 4 231 9310 1.00 
Warren Broadcasting Corp.. First National Bank 

Bldg., 3 Belvidere Ave., Washington, N. J. 07882. 
Phone 201-689-1500. 

I. PERSONNEL 
Gen'! & Comml Mgr.-Nick De Rienzo. 
News & Prog. Dir.-Mary Stuart. 
Woman's Program Director-Irene Smith. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
1,000 w. days; 1580 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13e, 14b, 15b, 16. 
Basle Rates: 21b, 21e, 2Id, 22a, 22b, 23a, 24a, 25c, 

28b, 28e, 29e, 29b, 30, 32a. 33b. 
Contracts: 40b, 44a, 44b, 45, 46, 47e, 48 49, 50, 

51a. 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60e. 601, 61a, 62d. 
Cancellation: 70d, 71b, 73e. 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 2 Eft 10/1/67-Rec'd 9/19/67, 

6, SPOT ANNOUNCEMENTS 
min 30 tee 15 tee 

1 x.   8 00 7.00 6.00 
13 7.75 6.15 5.75 
26 x  7.50 6.50 5.50 
52 x.. 7.25 6.25 5.25 
104 7.00 6.00 5.00 
156 x..   6.75 5.75 4.75 
260 x__ ..... ....... ..... 6.50 5.50 4.50 
312  --..- 6.25 5.25 4.25 
500+ x  - 6.00 4.50 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

30.00 20.00 15.00 
13 57.50 38.00 28.50 19 00 14.00 
26 55.00 36.00 27.00 18.00 13.00 
52 x.  52.50 34.00 25.50 17 00 12.50 
104 x____ ...... 50.00 32.00 24.00 16 00 12.00 
156 x____________ 47.50 30.50 22.50 16 50 11.50 
260 x__________ 45.00 29.00 21.00 15.00 11.00 
312 x 42.50 27.50 19.50 14.50 10.50 
500+ x___________ 40.00 26.00 18.00 14.00 10.00 

WILDWOOD (1 AM; 1 FM) 
Cape May County-Map Location D-11 

See SRDS consumer market map and data at begin-
ning of the State. 

WCMC WCMC-FM 
1951 1960 

C 
Subscriber to the NAB Radio Code 

Media Code 4 231 9555 1.00 
Jersey Cape Broadcasting Corp.. 3010 New Jersey 

Ave.. Wildwood, N. .1. 08260. Phone 609-522-1416. 
STATION'S PROGRAMMING DESCRIPTION 

WCMC: Programmed for adults and teens. 
6 am-5 pm middle-of-the-road. 5-7 pm serious music. 
7-9 pm rock. 9 pm-12M middle-of-the-road. Feature 
local and state news every hour on hour, and every 

NEW JERSEY 
half hour from network. During am hours 3 women's 
feature type programs and local interest agriculture 
programs. 15 min national and local news and weather 
show at noon & 6 pm. Local football and basketball 
games from local high schools. Above la winter for-
mat. During summer, carry remotes from local lounges 
and increase rock segment 7-9 pm. Contact Repre-
sentative for further details. Rec'd 7/14/67. 

I. PERSONNEL 
General Manager-Wm. C. Wotring, Jr. 
Commercial Manager-Frank Strohm, 
Operations Manager-Canton Owen, 

2. REPRESENTATIVES 

Philadelphia, Pittsburgh. Baltimore. Richmond. Wash-
ington. D. C.-Dome-Messervey Co.. Inc. 

3. FACILITIES 

1,000 w.: 1230 ke. Non-directional. 
Operating schedule: 7 am-midnight. EST. 
FM-ERP 3,500 w.: 100.7 mc. 
Operating schedule: Same as AM. 
Antenna ht.:   

4. AGENCY COMMISSION 

15/0 on lime only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. la, 3a, 4a, 5, Ga. 
Rate Protection: I0a, lia, 12s, 13a, lea, 15a. 
Basic Rates: 23a, 24b, 26. 
Contracts: 40a. 41, 42a, 44b, 4.5. 46, 48. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e. 71a, 73a. 
Prod. Services: 82. 
Affiliated with MRS. 

TIME RATES 

Elf 6/1/69-Rec'd 5/19/69. 

6. SPOT ANNOUNCEMENTS 
I x 13x 26x 52x 1040 156e 260e 

1 min 5.50 5.35 5.20 5.05 4.00 4.75 4.60 
30 sec 4.50 4.35 4.20 4.05 3.90 3.75 3.60 

8, PROGRAM TIME RATES 
lx 13x 260 52e 104x 156e 260e 

1 hr.- 55.00 52.00 48.50 46.50 43.50 41.00 39.00 
1/2 hr.__ 28.00 26.50 25.20 23.40 22.20 21.00 19.80 
1/4 hr.__ 14.50 13.80 13.20 12.00 11.40 10.80 10.20 
10 min__ 11.40 10.80 10.20 9.60 9.00 8.40 7.80 
5 min  7.80 7.50 7.20 6.60 6.30 6.00 5.70 
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NEW MEXICO 

Radio Household Data 
NOTE: County-by-county estimates of Radio House.-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  23,400 
METRO AREAS Roswell   

Albuquerque .... 6,700 Total Metros  
2,800 
9,500 

Spanish Population Data 
(July I, 1969) 

METRO AREAS McKinley   5,900 
Albuquerque .... 105,900 Mora   3,700 
Roswel I   10,600 Otero   8,200 
Total Metros .... 116,500 Quay   4,100 

COUNTIES Rio Arriba   18,200 
Bernalillo   105,900 Sandoval   5,200 
Chaves   10,600 San Juan   5,400 
Colfax   5,100 San Miguel   17,200 
Curry   4,700 Santa Fe   33,900 
Dona Ana   31,300 Socaro   5,700 
Eddy   13,900 Taos   11,600 
Grant   8,900 Torrance   2,200 
Guadalupe   3,700 Valencia   22,600 
Lea   3,000 Total Counties .. 334,800 
Luna   3,800 

Alamogordo-Otero 
Albuquerque-Bernallllo 
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tate, County, City, Metro Area Data State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Carlsbad-Eddy Clovis-Curry Farmington-San Juan Hobbs-Lea Las Cruces-Dona Ana Roswell-Chaves 

Estimates tor: 
STATE 
COUNTY-Map Loe. Population Households 

City 1/1/69 1/1/69 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable Income-1968--
% Distribution of Families 

Per 8000 5000 8000 10000 15000 
Household to to to to and 

(5) 4999 7999 9999 14999 over 

Santa Fe-Santa Fe 

-Total Retail Sales-
Per 

Household 
($000) (s) 

Retail Sales-1968 

Food Drug 
(8000) ($000) 

  By Selected Store Types  
General Home 
Mdse. Apparel Fern. 
($000) ($000) (8000) 

Auto-
motive 
(8000) 

Service 
Station 
($000) 

Passes- Farm 
ser PoPu-
Cars lation 

1/1/69 1/1/69 
(000) (000) 

Gross 
Farm 

Income 
1968 

($000) 
NEW MEXICO STATE 

TOTALS  1,029.4 278.68 2,313,895 8,303 17.9 22.1 17.2 18.6 13.3 1,493,751 5,360 310,528 58,969 155,765 80,239 60,649 339,341 137,147 436.02 31.6 389,065 

BERNALILLO F-3t  
Albuquerque  
Albuquerque Metro 
Area  

CATRON D-4  
CHAVES G-4t  

Roswell  
Roswell Metro Area.... 

COLFAX G-1  
CURRY H-3t  

Clovis  
DE BACA G-3  
DONA ANA E-6t  

Las Cruces  
EDDY G-5  

Carlsbad  
GRANT D-5  
GUADALUPE G-3  
HARDING G-2  
HIDALGO D-6  

323.8 91.57 753,609 
268.8 78.11 655,900 

8,230 17.9 24.0 19.4 17.9 12.8 520,470 5,684 
8,397 480,954 6,157 

323.8 91.57 753,609 8,230 17.9 24.0 19.4 179 12.8 520,470 
14 .46 5,993 13,028 17.9 20.7 12.6 22.1 19.6 1,524 

67.5 18.73 132,054 7,050 24.9 26.5 17.8 10.1 7.0 95,394 
45.6 13.30 106,657 8,019 86,698 
67.5 18.73 132,054 7,050 24.9 26.5 17.8 10.1 7.0 95,394 
11.4 3.30 31,548 9,560 19.4 23.3 13.5 17.7 13.6 19,030 
37.1 10.72 76,287 7,116 24.6 23.2 17.6 14.5 8.2 66,303 
28.4 8.68 58,551 6,746 62,593 
2.1 .63 5,465 8,675 22.2 29.8 107 6.6 7.2 3,126 

67.3 16.95 148,403 8,755 19.0 21.6 15.2 19.2 14.7 77,716 
43.8 11.79 85,647 7,264 63,830 
52.2 14.81 128,403 8,670 16.1 24.4 19.9 20.2 12.1 78,037 
27.9 8.09 70,009 8,654 48,292 
17.1 4.84 35,945 7,427 24.2 44.0 7.7 7.1 4.3 23,758 
4.6 1.17 7,855 6,714 20.7 33.7 9.5 5.5 3.8 11,815 
1.4 .39 2,841 7,285 7.8 39.1 18.5 9.9 2.9 1,809 
4.4 1.28 11,097 8,670 19.4 13.2 17.2 24.8 14.7 8,677 

5,684 
3,313 
5,093 
6,519 
5,093 
5,767 
6,185 
7,211 
4,962 
4,585 
5,414 
5,269 
5,969 
4,909 

10,098 
4,638 
6,779 

96,384 24,730 63,306 34,195 27,802 131,428 
86,461 23,486 61,123 32,548 27,323 127,530 

96,384 24,730 63,306 34,195 27,802 131,428 
310 105 278   

18,884 3,144 12,415 3,967 3,374 26,744 
17,187 3,081 12,016 3,726 2,915 24,264 
18,884 3,144 12,415 3,967 3,374 26,744 
4,088 756 1,485 816 526 3,665 
9,836 2,358 8,569 3,248 3,461 19,070 
9,629 2,316 8,451 3,160 3,423 18,528 
623 147 65 51 33 1,115 

14,508 2,768 4,732 4,363 2,693 14,338 
12,922 2,666 4,259 4,211 2,613 13,761 
18,442 3,050 7,382 3,112 2,823 18,670 
11,501 1,852 5,942 2,086 2,177 11,839 
7,131 717 2,739 855 934 4,535 
1,130 261 682 297 198 1,871 
186 59 407   241 

1,453 171 148 362   1,238 

36,020 132.45 A 7,814 
30,667 

36,020 132.45   
707 1.41 A 4,624 

6,332 25.09 2.1 41,916 
5,103 
6,332 25.09   
2,464 6.07 .6 13,382 
3,484 1541 1.3 28,055 
2,641   
376 2.36 .4 5,558 

9,913 29.92 3.3 44,743 
7,206 
4,873 25.52 2.0 37,329 
2,602 
2,230 7.59 .4 5,594 
3,157 1.72 .4 4,417 
300 .63 .4 7,614 

2,124 2.32 .4 9,528 
LEA H-5  55.8 16.07 154,146 9,592 13.4 17.1 19.8 28.7 17.5 9.48 95,264 5,928 22,774 2,369 5,626 3,825 5,031 20,222 8,201 30.35 1.3 22,389 

Hobbs  32.5 73,622 7,766 56,468 5,957 12,288 1,296 4,258 2,611 4,066 15,143 3,684   LINCOLN F-4  7.3 2.21 17,107 7,741 23.6 27.1 11.5 11.0 8.9 14,972 6,775 3,052 524 874 414 49 1,424 1,961 3.59  .7 7,827 
LOS ALAMOS E-2  13.6  LUNA E-Ir  3.85 57,216 14,861 0.4 13.8 13.6 29.9 42.2 16,005 4,157 7,855 677 300 1,371 311 654 1,753 6.59 

9.8 2.84 23,036 8,111 22.3 17.4 15.3 17.8 13.0 19,934 7,019 3,097 1,958 2,322 822 382 3,401 3,201 6.69  .5 17,303 
McKINLEY D-2t  40.8  MORA G-2  3.0 8.59 53,795 6,263 19.7 26.0 12.2 11.7 7.1 62,254 7,247 13,581 1,237 9,248 2,683 1,643 11,236 8,880 9.47 2.8 2,959 
OTERO F-5t  .76 5,768 7,589 18.4 13.4 7.2 17.2 12.2 1,777 2,338 559   337   15 132 456 1.05 .4 5,131 
Alamogordo  42.0 11.05 110,231 9,976 12.7 12.8 17.2 28.8 23.7 26.0 38,589 3,492 9,369 1,431 2,863 1,779 1,335 9,828 3,297 14.09 .4 6,463 

QUAY H-3  7.13 73,922 10,368 33,193 4,655 8,253 1,277 2,086 1,532 1,193 8,344 2,380 
RIO ARRIBA E-1  9.0 2.68 28,274 10,550 17.4 12.3 12.3 27.2 21.4 25,591 9,549 4,038 978 1,583 954 700 4,496 4,803 5.74 1.3 13,813 

ROOSEVELT H -4  15.4 21.5 5.04 32,179 6,385 20.3 18.9 11.1 12.7 9.2 22,855 4,535 5,274 955 2,847 840 241 5,285 2,208 6.82 1.4 4,162 
4.66 41,487 8,903 22.1 23.3 12.8 15.1 12.9 20,932 4,492 4,226 1,013 1,110 947 1,119 5,402 1,865 6.44 2.5 29,016 

SANDOVAL E-2  13.9  
SAN JUAN D-2  2.95 14,506 4,917 20.2 15.9 10.4 10.8 5.6 5,989 2,030 1,246 229 2,189 28 208 898 8.22 .4 2,010 

Farmington  57.0 14.16 130,285 9,201 12.4 8.5 19.7 31.1 19.8 27.0 56,786 4,010 12,995 1,376 5,274 3,299 2,142 16,528 4,471 18.55 2.8 4,711 
SAN MIGUEL G-2  7A5 57,313 7,693 43,786 5,877 9,415 1,267 2,270 3,064 2,578 14,626 2,814   
SANTA FE F-3  18.1 4.28 39,379 9,201 16.0 10.5 9.4 22.3 20.8 19,830 4,633 5,714 618 2,420 625 593 2,837 1,699 5.92 .8 7,375 

Santa Fe  50.5 13.38 108,789 8,131 18.8 19.5 20.5 15.6 12.8 86,840 6,490 19,981 3,371 9,280 7,932 3,394 13,865 8,276 26.99 .4 4,187 
43.8 11.74 97,435 8,299 78,932 6,723 18,517 3,372 8,870 SIERRA E-5  6.1 2.39 13,737 5,748 16.6 33.9 10.3 6.7 5.7 8,696 3,638 2,293 526 541 7'M 3e 1,,M. 5,929 

866 2.80 3 5,251 SOCORRO E-4  9.5  2.53 18,417 7,279 20.2 16.8 13.6 18.2 11.3 11,725 4,634 2,349 397 677 329 210 2,786 2,219 4.21 .4 5,188 

(t) C,nsiimer Market  es'imates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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State, County, City, Metro Area Data 
Estimates for: 
«STATE 
COUNTY-Map Loe. Population Households 

City 1/1/69 1/1/69 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable Income-1968--
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

(5) 4999 7999 9999 14999 over 

-Total Retail gales-
Per 

Household 
($000) (5) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

 By Selected Store Types  
General Home 
Mdse. Apparel Furn. 
($000) ($000) moo) 

Auto-
motive 
($0110) 

Service 
Station 
($000) 

Passen-
ger 
Cars 

1/1/69 
(000) 

Farm 
Popu-
lotion 
1/1/69 
(000) 

Gross 
Farm 
Imam 
1968 

($000) 

TAOS F-1  15.5 3.82 
TORRANCE F-3  5.1 1.39 
UNION H-1  4.4 1.32 
VALENCIA E-3  40.6 9.86 

16,902 4,425 
9,889 7,114 

13,038 9,877 
86,214 8,744 

19.5 25.1 5.4 2.6 3.1 
21.6 34.1 10.5 6.5 4.9 
20.9 23.9 11.7 14.8 13.5 
14.7 15.7 17.0 27.1 16.9 

19,761 
8,070 
8,640 

41,582 

5,173 
5,806 
6,545 
4,217 

5,361 
1,079 
1,505 

11,205 

959 
148 
376 

1,561 

1,100 
697 
756 

3,513 

1,489 337 3,503 
2,150 

132 295 1,870 
1,363 793 9,024 

1,889 
2,02.3 
1,035 
5,166 

5.58 
2.82 
2.75 

16.66 

.4 

.5 
1.0 
1.2 

2,342 
6,678 

20,536 
11,150 

NEW MEXICO 
See SRDS consumer market mop and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORKS 

New Mexico Network 
(formerly All New Mexico Network) 

AG 
AVERY-KNODEL, INC. 

Comprised of: 
RBAD-Carlsbad KGRT-Las Cruces 
KBIM-Roswell KHOB-Ilobbs 
ICCLV-Clovis 
Media Code 4 232 0150 8.00 
Business Oflice-Box 910, Roswell. N. M., 88201. 

Phone 505-622-2120. TWX 910-986-0072. 
I. PERSONNEL 
President-Lloyd G. Barham. 
National Sales Manager-Joe Carriere. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. Sb, 4a. 4d, 5, 6a, 7b. 8. 
Rate Protection: 10e. 11c, 12e, 13c. 14e. 
Basle Rates: 20b, 21b, 21d, 22b, 23s. 24a, 24b, 24e, 

28b, 28e, 29a. 
Contracts: 40a, 41. 420. 44b, 45. 46, 47a, 48, 51e. 
Comb.: Cont. Discounts: 60a, 60h, 601, 62b. 
Cancellation: 70e, 715, 73a. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/69-Itee'd 7/11/69. 
6 SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-9 am; Mon thru Fri noon-1 pm 
& 4-6 pm. 
A-All other times. 

CLASS AA 
1 MINUTE 
1 STATION 

PER WK: I ti 6 ti 12 ti 18 ti 24 tl 
KBAD/KCLV   6.75 6.55 6.35 6.15 5.95 
K11013/KGRT/KIIIM 7.00 6.80 6.60 6.40 6.20 

2 STATIONS 
KBAD/KCLV   6.25 6.05 5.85 5.65 5.45 
KHOB/KGRT/KBIM  6.50 6.30 6.10 5.90 5.70 

3 STATIONS 
KBAD/KCLV   5.75 5.55 5.35 5.15 4.95 
KHOB/KGRT/KRIM   6.00 5.80 5.60 5.40 5.20 

4 STATIONS 
KBAD/KCLV   5.25 5.05 4.85 4.65 4.45 
KHOB/KGRT/KB151 5.50 5.30 5.10 4.90 4.70 

5 STATIONS 
KBAD/KCLV   4.75 4.55 4.35 4.15 3.95 
KHOB/KGRT/KBIM . 5.00 4.80 4.60 4.40 4.20 

CLÂss 
1 STATION 

KBAD/KCLV  6.25 6.05 5.85 5.65 5.45 
KHOB/KGRT/KBIM 6.50 6.30 6.10 5.90 5.70 

2 STATIONS 
KBAD/KCLV   5.75 5.55 5.35 5.15 4.95 
KII0B/KGRT/KBIM   6.00 5.80 5.60 5.40 5.20 

3 STATIONS 
KBAD/KCLV   5.25 5.05 4.85 4.65 4.45 
KHOB/KGRT/KBI51   5.50 5.30 5.10 4.90 4.70 

4 STATIONS 
KBAD/KCLV   4.75 4.55 4.35 4.15 3.95 
RHOB/KGRT/KBINI   5.00 4.80 4.60 4.40 4.20 

5 STATIONS 
KBAD/KCLV   4.25 4.05 3.85 3.65 3.45 
K11013/KGRT/KBIM   4.50 4.30 4.10 3.90 3.70 
30 see: 80% of 1-min. 10 sec: 50% of 1-min. 

ALAMOGORDO (2 AM) 
Otero County-Map Location F-5 

See SUDS consumer market map and data at begin-
ning of the State. 

KALG 
1950 

!MD 
Subscriber to the NAB Radio Code 

Media Code 4 232 0300 9.00 
KALG-News-Radio, Box 268, Radio Triangle, Ala-

mogordo. N. M. 88310. Phone 505-437-1505. 
STATION'S PROGRAMMING DESCRIPTION 

KALG: NEWS: 40 times per day. World news on 
hour and half hour. Local news at 7 min past hour 
and half hour. Major hour long news in all traffic 
times. 5 mon local news staff plus own correspondent 
in state and national capitols. News 60%, contro-
versy and talk 25%. hit parade music 25%. Contact 
Representative for further details. Rec'd 3/10/69. 

II. PERSONNEL 
Pres., Gen'l & Com'l Mgr.-Terry Clarke. 

2. REPRESENTATIVES 
South, Southeast, Southwest-Mario Messina Com-

pany. 
Denver, Salt Lake City-John L. McGuire & Co. 

3. FACILITIES 
1.000 w.; 1230 hr. Non-directional. 
Operating schedule: 5 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 25, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 12b, 14b. 
Basic Rates: 22a. 23a, 240. 26, 28a, 29a. 
Contracts: 40a, 45. 46, 470. 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62e. 
Cancellation: 700, 70e. 710, 73a. 
Affiliated with MBS and KBS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 11/1/68-Ree'd 3/10/69. 
A-7-9 am & 4-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES WITHIN HALF-HOUR 

PERIODS 
-1 min-, -30/20 see- -10 see-

A B A 
1 st  5.50 5.00 4.30 3.90 3.30 3.00 
52 x  5.25 4.75 4.10 3.70 3.15 2.85 
104 x  5.00 4.50 3.90 3.50 3.00 2.70 
156 x  4.75 4.25 3.70 3.30 2.85 2.55 
260 x  4.50 4.00 3.50 3.10 2.70 2.40 
312 x  4.25 3.75 3.30 2.90 2.55 2.25 
500 x  4.00 3.50 3.10 2.70 2.40 2.10 
750   3.75 3.25 2.90 2.50 2.25 1.95 
1000 x  3.50 3.00 2.70 2.30 2.10 1.80 

7. PACKAGE PLANS 
WKLY, ROS: 12 II 18 ti 24 ti SO ti 36 01 
1 min  4.10 3.90 3.70 3.50 3.30 
30/20 sec  3.20 3.05 2.90 2.75 2.60 
10 sec  2.45 2.35 2.20 2.10 2.00 
All spots combinable for frequency on either annual 
or weekly plan, but ROS cannot be counted toward 
frequency or annual plan. 

KINN 
1957 

Media Code 4 232 0450 2.00 
Radio Alamogordo, Inc., Box 618, Alamogordo, N. M. 

88310. Phone 505-437-4440. 
STATION'S PROGRAMMING DESCRIPTION 

KINN: Programmed for general adult appeal. 
NEWS 25%: network, UPI and local news editor. 
15 min local, regional, national and international 
news at 7 am, noon & 5 pm. Sports 4%. MUSIC: 
71%: middle-of-the-road 50%. standards 10%, show-
tunes 4%, and country and western 7%. Itee'd 
2/29/68. 

I. PERSONNEL 
President-Dennis Behan. 
General Manager-Kent Roberts. 

3. FACILITIES 
1.000 w. days: 1270 he, Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 20s. 21a, 21b, 21d, 24b, 25a, 28b, 28e, 

290. 
Contracts: 40a. 44a, 45. 47a. 
Comb.; Cont. Ditcounts: 60b, 61e, 62d. 
Cancellation: 710, 72, 73a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Elf 6/66-Reed 8/18/66. 

6. SPOT ANNOUNCEMENTS 
lx 20x 50x 156x 

1 min 3.60 3.00 2.80 2.60 
30 sec 2.40 2.20 2.10 2.00 

7. PACKAGE PLANS 
SPOTS 15 tl 20 01 90 ti 50 ti 
WITHIN: 2 days 2 days 3 days 5 days 
1 min..._   47.00 70.50 110.00 
30 sec  30.00 38.00 57.00 90.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 mln 

1 x.._................ 40.00 24.00 15.00 12.00 8.00 
13 x 13.50 10.00 7.00 
26 x    12.75 9.00 6.10 
52 12 00 8.40 5.60 
104 x   11 00 7.80 5.20 
156 x. 10.00 7.20 4.80 
260 x  9.30 6.60 4.40 
312 8.50 6.00 4.00 

312:x 
2.35 
1.90 

5000 
2.20 
1.80 

1000x 
2.00 
1.70 

75 ti 10011 
14 days 1 ma 
165.00 200.00 
135.00 170.00 

ALBUQUERQUE (8 AM; 5 FM) 
Bernalillo County-Map Location F-3 

Pee SUDS consumer market map and data at begin-
ning of the State. 

KABQ 
1947 

Amigo Spanish Group 

Subscriber to the NAB Radio Code 

Media Code 4 232 0600 2.00 
Sandia Broadcasting Corp., Box 4486, 1309 Tale 

S. E., Albuquerque, N. M. 87106. Phone 505-243-
1744. 
STATION'S PROGRAMMING DESCRIPTION 

KAI3C1: 100% Spanish programming with personal-
ities. Contact Representative for further details. 
Steed 11/20/67. 

I. PERSONNEL 
President-Oscar I. Dodek. 
Exec. Vice-Pros. & Gen'l Mgr.-Joseph J. Futterman. 

2. REPRESENTATIVES 
New York, Chicago, Atlanta, Los Angeles, San Fran-
cisco, Dallas-Savalli/Gates, Inc. 
Mountain States-Bob Illx Co.. Inc. 
St. Louis-Kansas City-Eugene F. Gray Co. 

3. FACILITIES 
5.000 w.; 1350 kc. Non-directional days. 
Operating schedule: 24 hours dally. MST. 

4. AGENCY COMMISSION 
15% on net time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3b, 3d, 4a. 4d. 5, 60. 7a, 8, 
Rate Protection: 100. 11a, 12a, 13a, 14s. 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 23b, 24b, 26, 28e, 

29a. 29b, 30. 
Contracts: 40a, 41, 42b, 43, 44a. 45, 47a, 48, 49. 51c. 
Comb.; Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a, 70e. 71a, 73a. 
Prod. Services: 81. 
Full time Spanish from 5:00 am-midnight. 
Member: The Amigo Spanish Group. 

TIME RATES 
Eli 12/1/67-Reed 11/27/67. 

KA 0 
New Mexico's 

SPANISH 
LEADER 

With 5,000 Watts 
of SELL! 

KABO . . . The Only Full Time 

Spanish Language Station In 

New Mexico, The Fifth Largest 

Spanish Speaking Market in The 

United States. 

WHEN YOU BUY RADIO-
AND IN NEW MEXICO YOU 
SHOULD BUY SPANISH 
RADIO - BUY KABQ, 
ALBUQUERQUE'S AWARD' 
WINNING STATION. 

REPRESENTED NATIONALLY 

BY 

SAVALLI/GATES, Inc 

MOUNTAIN STATES. 

BOB HIX, INC. 

Member of THE AMIGO GROUP 

 0 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 5 ti 10 tl 15 ti 20 tl 25 tl 30 ti 
1 min. ..... .... 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
20/30 see.... 7.50 7.15 6.75 6.40 6.00 5.60 5.25 
10 se   5.00 4.75 4.50 4.25 4.00 3.75 5.50 

8. PROGRAM TIME RATES 5 min 1/4 hr 1/2 hr 
1 ti..._..... ........ ..... ..... .. ........... ____.. 20.00 30.00 50.00 
26 ti -.. _.._.._._  16.00 00 28.09 38.00 
52 ti _ ....... -.._ .... .. ..... ..... 15.00 27.00 37.00 
156 ti - ..... _.--- 13.50 25.00 35.00 
260 ti    12.75 23.00 33.00 
500 ti  12.00 21.00 30.00 

KB NM (FM) 
1963 

Media Code 4 232 09006.00 
Star Broadcasting, Inc., Box 3397, 4011 Mensal 

Blvd., Albuquerque, N. M. 87110, Phone 505-265-
5929. 
STATION'S PROGRAMMING DESCRIPTION 

KBNM(FM): Programmed for adults and young 
adults. 
4 sir personalities emcee weekly programs in 3 hour 
segments, serious music, Jazz, rhythm and blues, and 
folk music. 5 other air personalities emcee general 
popular music becoming pop rock after 6 pm. High 
school sports carried fall and spring. Taped inter-
views and remote broadcasts carried for local area. 
COMMERCIAL POLICY: three 1 minute announce-
ments per 15 minute segment. Reed 7/31/67. 

I. PERSONNEL 
Manager-E. H. Craven. 
Sales Manager-J. L. "Andy" Anderson. 
Program Director-Bruce Craven. 

3. FACILITIES 
ERP 3,700 w.; 89.5 mc. 
Operating schedule: 6:30 am-midnight. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th of month. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, 3a. 4a, 4c. 5, 6a, 7a. 
Rate Protection: 10a, lis, 120. 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 24b, 25a, 28b, 29b. 
Contracts: 40a. 41. 440, 46. 47e. 49. 
Comb.; Cont. Discounts: 60a. 601, 61a. 
Cancellation: 70b. 71a. 
Prod. Services: 82. 

TIME RATES 
No. 1 Eff 11/1/65-Reed 3/13/67. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I04x 260x 624x I248x 

1 min 6.00 5.75 5.50 5.25 5.00 4.75 4.50 
30 sec 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
10 sec 3.00 2.75 2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
I min 30 see 10 see 

100 ti per mo  400 5 - 
10 ti per wk................. _.._.._  55 40 25 
20 ti per wk ...... ..... _ .... _ ... 100 75 45 
50 ti per ark  225 175 110 
10 ti (1 day)  55 40 
30 ti (3 days) 150 105 - 
100 ti (10 days)------- . 450 390 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x 260x 

1/2 hr. 35 30 25 20 - 
1/4 hr  25 20 15 -. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

KDEF K D E F-FM 
1953 1953 

Subscriber to the NAB Radio Code 
Media Cede 4 232 1050 9.00 
Doubleday Broadcasting Company. Inc.. 506 2nd St.. 
N. W., Albuquerque. N. M. 87101. Phone 505-247-
2333. 
STATION'S PROGRAMMING DESCRIPTION 

RDEF: Programs middle-of-the-road music. 5 min 
sports programs broadcast twice daily, and college 
football and basketball. NEWS: augmented by UPI 
voice feeds with newscasts every 30 min, plus AP 
wire services. Listener features include comedy radio 
serials throughout day, with 6 air personalities em-
ceeing entire operation. Contact Representative for 
further details. Rec'd 12/4/67. 

I. PERSONNEL 
General Manager-John Siqueiros. 
National Sales Manager-William G. Smith. 

2. REPRESENTATIVES 
McGarren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w. days, 500 w. nights; 1150 kc. 
Non-directional days, directional nights. 
Operating schedule: 24 hours daily. MST. 
FM-ERP 1.600 tr.: 94.1 mc. 
Antenna ht.: 56 ft. above average terrain. 

4. AGENCY COMMISSION 
15/n time only: 10 days. 

5. GENERAL ADVERTISING See Coded Regulations 
Rate Protection: 10b, Ilh, 12b, 13b. 14b. 
Affiliated with American Entertainment Network 

TIME RATES 
No. 2 Eff 2/1/69-Reed 1/7/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
B-All other times. 

(This listing continued on next page) 
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NEW MEXICO 
Albuquerque-K D E F, K D E F-FM-Cont'd 
7. PACKAGE PLANS 

1 MINUTE 
PER WK: 6 tl 12 01 18 ti 24 ti 
AA   . 18 17 16 15 
A   14 13 12 11 
  10 9 8 7 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNT 

52 wk-10% 
TOTAL AUDIENCE PLANS 

PER WK: Total 
12 ti (5AA, 4A, 313)   144 
18 U. (8AA, 6A, 4B)   198 
24 ti (10AA, 8A, 610)   210 
36 ti (16AA, 12A 811)   324 

KGGM 
1928 

CBS Radio Network 
ciao 

Media Code 4 232 1200 0.00 

New Mexico Broadcasting Co., Box 1742, Alvarado 
Hotel. Albuquerque, N. M. 87103. Phone 243-2285. 

I. PERSONNEL 
President-Bruce Hebenstrelt. 
Vice-Pres. & Gen'l Mgr.-Charles T. Jones, Jr. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5.000 w.; 610 ke. Directional-night only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a. 4d, 5, 6a, 713. 8. 
Rate Protection: 15b. 
Basic Rates: 2014 21e. 22a. 23e. 24a, 26. 28a, 28c. 

29e, 30. 330. 
Contracts: 40a, 41, 42a. 43. 45. 46. 47e. 50. 
Comb.; Cont. Discounts: 60a, 61e. 
Cancellation: 70a. 70c, 71a. 735. 
Affiliated with CBS and MES. 
Member: CBS Itadio Mountain Network. 

TIME RATES 
No. 3 Effective 3/1/69-Reed 2/24/69. 

AAA-Mon thru Fri 6-10 am and 4-7 pm. 
AA-Mon thru Fri 10 am-4 pm; Sat 6 am-noon. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-AAA- -AA- -A-
I min 30 see 1 min 30 see I min 30 see 

1 x 20.00 16.00 15.00 12.00 9.00 7.00 
13 x.  _ 19.00 15.00 14.00 11.00 8.50 6.80 
26 x  18.00 14.50 13.00 10.00 8.00 6.40 
52 ...... 17.00 14.00 12.00 9.50 7.50 6.00 

KGGM 
THE ADULT 

STORY IN 
ALBUQUERQUE 

More Adults 
Among all Albuquerque general 

audience AM stations, KGGM de-
livers the highest percentage of 
edults to total listeners of any - 
over 88% adult composition. 45,400 
cume adults reached, Mon-Sun, 24 
hours. 

More Buying Adults 
Be on tap with Albuquerque's 

family controllers on KGGM: 
1st with women 35+, 6 am.7 pm, 
M-F* 
1st with women 35+, 6.10 am & 
3-7 pm, M-F* 

Lower Cost 
Reach KGGM's prime adult audi-

ences at low cost. 
Pulse: Albuquerque, March 1969. 

*Avg. 1/4.hour audiences. 

KGGM RADIO cBs/mBs 
Albuquerque, N. M. 
Call Avery•Knodel, Inc. 

-AAA- -AA- -A-
1 min 30 see I min 30 sec I min 30 see 

104 L  16.00 13.00 11.50 9.00 7.00 5.60 
156 x..._  15.00 12.00 11.00 8.50 6.50 5.00 
260 r..--__ 14.00 11.00 10.50 8.00 6.00 4.80 
312 x  13.00 10.00 10.00 7.50 5.50 4.50 

8. PROGRAM TIME RATES 
CLASS AAA. 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x...,..._.............. 200.00 75.00 45.00 37.00 25.00 
13 x    180.00 71.00 42.00 35.00 24.00 
52 x _ 170.00 67.00 40.00 33.00 22.50 
104 x. 160.00 63.00 38.00 31.00 21.00 
156 x___________ 150.00 59.00 36.00 29.00 20.00 
260 x... 140.00 55.00 34.00 28.00 19.00 
312 x_-__.-_-__ 130.00 51.00 31.00 26.00 17.50 

CLASS AA 
1 x.. 150.00 65.00 40.00 32.00 22.00 
13 x. ...... _-_-____ 140.00 62.00 38.00 30.00 21.00 
26 x__________ 155.00 58.00 36.00 28.00 20.00 
52 ...... 130.00 56.00 34.00 27.00 19.00 
101 a_. 120.00 54.00 32.00 25.00 18.00 
158 x..._,,....._, , 110.00 52.00 30.00 24.00 17.00 
260 ....... 100.00 50.00 28.00 22.00 16.00 
312 ...... 90.00 48.00 26.00 21.00 15.00 

CLASS A 
1 ........ 125.00 50.00 30.00 25.00 17.00 
13 x.. ...... ..... 120.00 47.00 28.00 24.00 16.00 
26 x.....................  115.00 45.00 27.00 23.00 15.00 
52 x_________ 110.00 43.00 25.00 21.00 14.00 
101 x. _____-__ 105.00 41.00 24.00 20.00 13.50 
158 x.  _ 100.00 39.00 23.00 19.00 13.00 
260 z......,...._.,_, 95.00 37.00 22.00 18.00 12.50 
312 x.  90.00 35.00 21.00 17.00 12.00 
Frequency rates and time classes may be combined to 
achieve total audience situation desired. 
Spots and programs cannot be combined to earn lower 
rates. 

KHFM (FM) 
1954 

Media Code 4 232 1350 3.00 

CHE Broadcasting Co.. Inc., 5900 Domingo ltd.. 
N. E , Albuquerque, N. M. 87108. Phone 505-256-
9001  

I. PERSONNEL 
Pres. .e tien'l Mgr.-William Welnrod. 
Sales Manager-Edwin P. Clark, Jr. 

3. FACILITIES 
EltP 3.250 w.; 96.3 mc. 
Operating schedule: 6 am-midnight. 
Antenna ht.: 140 ft. above avenge terrain. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 25, 2b, 3a, 3b, Sc. 3d, 40. 4d, 5, 6a, 7e, 8. 
Rate Protection: I0a, 11a. 12a, 13a, 15b. 
Basic listes; 20a. 23a, 241). 25a. 28a. 29a. 
Contracts: 40e. 41, 45. 46. 
Comb.: Cont. Discounts: 60e. 61e. 62d. 
Cancellation: 70e. 71a, 72. 73a. 73b. 
Station wIll not accept jingles or singing commer-
cials. Music under the spoken word is acceptable. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Elf 9/22/G6-Reed 10/17/66. 
6. SPOT ANNOUNCEMENTS 

ROS 
Ix 25e 500 100x 250x 500x 1080e 

1 min 4.75 4.50 4.25 4.00 3.75 3.50 3.25 
30 sec 4.00 3.75 3.50 3.25 3.00 2.75 2.50 
10 sec 3.00 2.75 2.50 ...... --

7. PACKAGE PLANS 
SATURATION PLAN 

(Must be used in 1 week) 
-I -30 ace-

PER WK: 20 ti 30 tl 40 tl 20 tl 30 01 40 ti 
Ea _______ 4.00 3.75 3.50 3.50 3.25 3.00 

YEARLY PLAN 
(Scheduled on planned rotation basis.) 

PER MO: PER YR: Ea 
15 U______ 180 x   366 
20 ti______ 240 x.   365 
25 ti............ 300 x.   3.60 
30 U.._ 360 x....._   3.53 
35 ti____ 420 x   350 
40 ti  480 x   3.45 

  3.40 
50 U........_ 600   3.34 
55 ti____ 660 x..   3.29 
60 720 x    3.25 
75 ti  900 x   3.00 

10-seconds spots are same rate as 1-mitaute. 
No extra charge for fixed position. 

K 0 B 
1920 

e R ,A 

A Hubbard Broadcasting, Ins. Station 
Subscriber to the NAB Radio Code 

Media Code 4 232 1650 6.00 

Albuquerque Broadcasting, Div. of Hubbard Broad-
casting, Inc., Box 1351, 1430 Coal Ave. S. W.. 
Albuquerque, New Mexico 87103. Phono 505-243-
4411. TWX 910-989-1682. 

I. PERSONNEL 
President-Stanley S. Hubbard. 
General Manager-Robert C. PettIngell, Jr. 
Program Director-Tom Dunn. 

2. REPRESENTATIVES 
Edward l'etry & Company. Inc. 

3. FACILITIES 
50,000 w.; 770 kc. 
Directional-nighttlmo only. 

Operating schedule: 24 hours daily. MST. 
4. AGENCY COMMISSION 

15/0 net station time only. 
5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 4a. 4d, 5, 65. 7b. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle Rates: 20a. 21a, 22b, 23a, 241), 25a, 26, 28a. 

29a, 33a, 

Contracts: 40a, 45, 46, 47b. 
Comb.; Cont. Discounts: 60h, 601, 61e. 61e. 62b, 62d. 
Cancellation: 70b, 70e, 71a. 736, 
Prod. Services: 80, 82. 
Affiliated with NBC. 

TIME RATES 
No. 12 MY 7/1/68-Ree'd 8/9/68. 

AA-Mon thru Sat 6-10 am, noon-1 pm & 4-7 pm. 
A-Mon thru Sat 5:30-6 am, 10 am-noon, 1-4 pm & 
7 pm-midnight; Sun 6 am-midnight. 

6. SPOT ANNOUNCEMENTS 
-AA- - A 

WKLY: I min 20/30 10/11) 1 min 20/30 10/10 
Specified position_ 25 20 15 20 15 12 
1 ti... 23 38 14 18 14 11 
6 ti    22 17 13 17 13 10 
12 ti   21 16 12 16 12 9 
18 . . _ 20 15 11 15 11 8 
24 tl .............. 19 14 10 14 10 7 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

I min 20/30 
12 Plan (OSA, 6A)_........___________ 210.00 157.50 
18 Plan (9AA. 9A) . 300.00 225.00 
24 Plan (12AA, 12A)  - 380.00 285.00 
TAP spots must be scheduled equally over 7-day 
period and rotate within time classiflcation. TAP 
spots are combinable with all weekly spots and pro-
grams. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: 1 ti 3 ti 601 
AA . 33 30 27 

Minutes, newscasts, features .and 20/30-second spots 
may combine to earn weekly frequency discount. 
Minutes, newscasts, features, 20/30-second spots and 
ID's may combine on the basis of 2 ID's equalling 
1 longer spot. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10%. Discount applied as earned. Applicable 
to consecutive week advertisers only. 

K 0 B-FM 
1967 

A Hubbard Broadcasting. Inc. Station 
Media Code 4 232 1651 4.00 

Albuquerque Broadcasting Div. of Hubbard Broad-
casting, Inc.. Box 1351, 1430 Coal Ave. S. Sr.. 
Albuquerque, N. M. 87103. Phone 505-243-4411. 
TWX 910-989-1682, 

I. PERSONNEL 
President-Stanley S. Hubbard. 
General Manager-Robert C. Pettingell. Jr. 

2. REPRESENTATIVES 
Edward Petry & Company, Inc. 

3. FACILITIES 
ERP 8,200 w.; 93.3 me. Stereo. 
Operating schedule: 18 hours daily. MST. 
Antenna ht.: 4.200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
See ROB listing for coded regulations. 
Affiliated with NBC. 

TIME RATES 
No. 2 Elf 0/1/69-bleed 1/13/69. 

AA-Mon thru Sat 6-10 am. noon-1 pm & 4-7 pm. 
A-Mon thru Sat 5:30-6 am, 10 am-noon, 1-4 pm 8c 
7 pm-midnight; Sun 6 am-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

WKLY: (") I ti 6 ti 12 ti 18 ti 24 ti 
1 min  9.00 8.00 7.50 7.00 6.50 6.00 
20/30 sec__ 7.00 6.00 5.50 5.00 4.50 4.00 

CLASS A 
1 min  8.00 7.00 6.50 6.00 5.50 5.00 
20/30 see_ 6.00 5.00 4.50 4.00 3.50 3.00 

CI Specified position. Hour of day or day of 
week. 

1 minute and 20/30 seconds may combine to earn 
weekly frequency discount. 

KQEO 194 
The EastMa6n Station 

RAB 

Subscriber to the NAB Radio Code 
Media Code 4 232 1800 7.00 
Swanto Broadcasting Corp.. 2000 Indian School Rd., 

Albuquerque. N. M. 87104. Phone 247-8188. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mer.-Ken Baugh. 
Program Director-Carl BelL 
Sales Manager-Marc Alan McLean. 

2. REPRESENTATIVES 
Robert E. Eastman de Co.. Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 920 kc. 
Directional-night only. 

Operating schedule: 24 hours daily. MST. 
4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a. 5, Oa, 7b, 8. 
Rate Protection: 10a, lla. 15b. 
Basic Rates: 20a, 22a, 23a, 24a, 24b. 25a, 28a, 25e. 
Contracts: 40a, 41, 44a, 44b, 45, 51a. 
Comb.: Cont. Discounts: 60a, 60c, 60f, 61m. 624. 
Cancellation: 70a, 70e, 71a, 72. 730. 
Prod. Services: 82. 
Affiliated with The Eastman Network. 
All rates Include a 20% talent and production charge. 
Announcements for competitive accounts are guaran-
teed 1/4 hour protection. 

TIME RATES 
Elf 9/1/66-Ree'd 7/27/66. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(Mon thru Sat 6-9 am & 4-7 pm) 
PER WIC: (.) I ti 601 12 ti 18 ti 
1 mln.   30.00 25.00 23.00 22.00 21.00 
20/30 sec  24.00 20.00 18.40 17.60 16.80 
10 sec_  15.00 12.50 11.50 11.00 10.50 

(*) Fixed position. 
(This listing continued on next page) 

LEAD STRENGTH 

kFOR SALES POWER 

RADIO 
ALBUQUERQUE 

Put your sales message in motion with Albuquerque's leading radio station. 

All Day - All Week 

1/4 -hour Audiences # 
7,000 Total Persons 12+ 
3,000 Total Men 
4,000 Total Women 

1/4 -hour Audiences 
11,000 Total Persons 
4,000 Total Men 
6,000 Total Women 

ARB, Oct 1968, 16-County 
Total Survey Area 

Cume Audiences 
151,000 Total Persons 12+ 
64,000 Total Men 
70,000 Total Women 

(6 am-12 Mid, Mon•Sun) 

Combined Drivetimes 

12+ 
Cume Audiences 
107,000 Total Persons 12+ 
45,000 Total Men 
51,000 Total Women 

(6-10 um & 3.7 pm, M.F) 

The Voice of 
New Mexico 

... and sister stations ROB-FM-TV 

Represented by 
50,000 Watts 

Audience data are estimates only 
and are subject to the qualifica-
tions set forth by the indicated 
service. 
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Albuquerque-K Q E 0-Continued 
HOUSEWIFE TIME 

(Mon thru Sat 9 am-4 pm) 
NIGHTTIME 

(Mon thru Sat 7-10 pm) 
(Sun all day) 

1 ti 6 ti 12 ti 18 tl 
I min.  20.00 19.00 18.00 17.00 
20/30 sec.  16.00 15.20 14.40 13.60 
10 sec.  10.00 9.50 9.00 8.50 

ALL OTHER TIMES 
1 mln  18.00 15.00 14.00 13.00 
20/30 sec  14.40 12.00 11.20 10.40 
10 sec.  9.00 7.50 7.00 6.50 

DISCOUNTS 
26 consec wk  4% 52 comes wk.  8% 
Minimum witty ached of 6 1-min spots 6am-12mid 
Mon-Sun necessary to maintain cancer wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots from 6-9 am Mon thru Sat. 
6 spots from 4-7 Dm Mon thru Sat. 
4 spots from 7-10 pm Mon thru Sat. 
4 spots from 9 am-4 pm Sat. 
4 spots from noon-7 pm Sun. 
24 1-minute spots per wk. ea  14. 
Family nlan not combinable with other weekly plans 
for added freauency. 

ROS 
Ix 50x 100x 150x 500x 

Flat   16 15 14 13 12 
No guaranteed time blocks fully preemptible on 48 
hours notice-not combinable with any other plans 
for frequency. 

ALL PLANS 
5 minutes-1-1 '2 x applicable 1-minute rate. 
30/20 seconds-80% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

K RS T (FM) 
1965 

Media Code 4 232 1950 0.00 

Burroughs Broadcasting Co.. Box 3280. 2401 Quincy 
N. E. Albuquerque, N. M. 87110. Phone 505-265-
0171. 

STATION'S PROGRAMMING DESCRIPTION 
KRST(FM): Programmed for age group 18-34. 
No live announcing. FM news at :15. State and local 
news and weather simulcast with KRZY. Occasional 
special programming from network and other sources. 
MUSIC: popular standard. Rec'd 2/14/68. 

I. PERSONNEL 
President--John Burroughs. 
General Manager--Ray Moran. 

3. FACILITIES 
ER? 9.000 w.; 92.3 me. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 4,110 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 313, 4a, 5, 7a, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 20a, 220. 24b, 25a, 28a, 29a. 
Contracts: 40a, 45, 46, 470. 
Comb.: Cont. Discounts: 60b, 60k, 61e. 61c, 62b, 62e. 
Cancellation: 700, 70e, 71a. 73a. 
Affiliated with American FM Network. 

TIME RATES 
Bates effective   

Rates received November 26, 1065. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 156x 312s 
1 min    8.00 7.00 6.00 5.00 4.50 
Announcement time guaranteed within 15 minutes of 
schedule time. 

KRZY 
1956 

Media Code 4 232 2100 1.00 

Burroughs Broadcasting Co.. Box 3280, 2401 N. E. 
Quincy, Albuquerque, N. M. 87110. Phone 505-
265-6951. 

STATION'S PROGRAMMING DESCRIPTION 
KRZY: Programmed for age group 18-34. 
Air personality orientation emphasizing variety in 
approach from segment to segment. NEWS: 5 min 
network news at :00. 15 min network news at 6 am 
& 8 pm. Network news, 15 min 12M & 5 min 6:30 
am. State and local headline news at :30, 5 min 
during drive time. Bi-hourly weather. Occasional 
special programming from network and other sources. 
MUSIC: modern country in top 40 framework. Con-
tact Representative for further details. Rec'd 2/14/68. 

I. PERSONNEL 
President-John Burroughs. 
General Manager-Ray Moran. 
Program Director-John Graham Findley. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
250 w.; 1450 kc. Non-directional. 
Operating schedule: 24 hours daily. MST. 

4 AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. 3a, 3b, 4a, 5, 6a, 8. 
Rate Protection: 12b. 
Basic Rates: 20a. 220. 24b, 25a, 285, 29. 
Contracts: 40a. 45. 46, 47a. 
Comb.: Cont. Discounts: 60b. 60k, 61e. 61c, 62b, 62e. 
Cancellation: 70a, 70c. 71a, 73a. 
Affiliated with American Information Network. 

TIME RATES 
No. 1 Eff 8/1/68-Rec'd 8/12/68. 

AA-Mon thru Fri 6-10 am & 4-7 pm. 
A-Mon thru Fri 9 am-4 pm; Sat & Sun 6 am-6 pm. 
B-All other times. 

7, PACKAGE PLANS 
CLASS AA 

PER WK: (*) 6 ti 12 ti 18 tl 24 tl 
1 min  15 13 12 11 10 
30 sec  12 10 9 8 7 

CLASS A 
1 min  13 11 10 9 8 
30 sec  10 9 8 7 6 

CLASS B 
1 min, flat  8 30 sec, flat-- .... T 

(.) Fixed or 1 X. 
ID's: 50% of 1-min. 

DRIVE TIME SPECIAL 
PER WK: I min 30 see 
20 ti (2 AM, 2 PM)  200 180 
Special Plans do not combine with Weekly Plans for 
additional frequency discounts. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

KVOD 
1959 

R IAII3 

Media Code 4 232 2250 4.00 

A. Jolm Walton Station, Box 4338, 3700 Campus, 
N. E. Albuquerque, N. M. 87106. Phone 505-268-
4395. 

STATION'S PROGRAMMING DESCRIPTION 

KVOD: Programmed for age group 18-49. 
NEWS: 5 min state and local news on hour, delivered 
by air personalities. Sports headlines at :15, weather 
report at :45. National news at :30. Occasional 
special events - high school football, auto races. 
Indianapolis 500 each year. MUSIC: modern country 
music. 3 hours of gospel music, Sun 6-9 am. Con-
tact Representative for further details. Itec'd 3/10/69. 

I. PERSONNEL 
General Manager-Bill Mitchell. 
Program Director-Glen Copeland. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days; 730 Irc. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 on station time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b. lab. 14b, 15a, 16. 
Basic Rates: 20b, 21a, 22a, 230. 24b, 25a, 26, 28b. 

28c, 2.9a, 33a. 
Contracts: 40a, 41, 45, 46. 47a. 
Comb.; Cont. Discounts: 60b, 60f, COL 61e. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No, 3 Eff 11/1/68-Rec'd 2/24/69. 

6. SPOT ANNOUNCEMENTS 
ROS 

1 min 30 see I min 
1 x..._ .......... _ 5.00 3.75 156 x..--.......... 3.50 
13 x  4.75 3.50 .260 x 3 00 
26 a  4.50 3.25 .520 X  2.75 
52 a  4.25 3.00 1000 r_.   2.25 
104 X  4.00 2.75 

7. PACKAGE PLANS 

Plan 1 (within 7 consec days) 
50 tL 
100 ti  

Plan 2-Fri, Sat, Sun) 
30 ti    2.40 
60 ti  . 2.25 

30 see 
150 
2.25 
2.00 
1.75 

1 min SO see 

  2.25 1.75 
2.10 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  50.00 30.50 21.00 18.00 12.00 
13 z  47.00 29.00 19.50 15.50 11.50 
26 x  44.00 27.50 18.50 13.00 11.00 
52 x  41.00 25.00 17.50 12.00 10.50 
104 x  38.00 23.00 16.50 10.50 9.00 
156 x  35.00 21.50 15.00 10.00 8.00 
260 x  30.00 18.50 14.00 9.00 7.00 
312 x  25.00 17.50 13.00 8.00 6.00 

10. SPECIAL FEATURES 
5-Shoote Newscasts-Mon thru Sat every hour at :61). 
1 per day, per mo 95.00. Minimum 3 mo. 
1 per day, 1 yr (312x), per mo 87.50. 

Time Signals, open.  1.50 

KZIA 
1956 

Media Code 4 232 2300 7.00 
Zia Tole-Communications, Inc., Bar 1047, 805 98th 

St., S. W., Albuquerque, N. M. 87103. Phone 
505-855-4551. 

STATION'S PROGRAMMING DESCRIPTION 
KZIA: Programmed for general interest and mass 
anneal. 
AIR PERSONALITIES handle all segments. MI7SIC 
80%: popular. NEWS: 5 min at :55 network. 90 
seconds at :25. Local news department. 3 stock 
market reports daily. SPORTS: 5 min network. 
FARM: market reports, tape interveiws. TALK: edi-
torials 3 times daily. Contact Representative for fur-
ther details. Ree'd 2/17/69. 

I. PERSONNEL 
Pres. 84 Gen'l Sales Mgr.-John Dame. 
Program Director-John Howard fleme. 
Women's Program Director-Hazel I. fleme. 

2. REPRESENTATIVES 
John A. Potter Company. 

3. FACILITIES 
1,000 w.; 1580 Itc. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time & talent; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 25, 2b, 3a, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21b, 23a, 24a, 24c, 33e. 
Contracts: 40a. 45, 46. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 700, 70e, 710, 73a. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 2 Eff 5/1/69-Reed 4/30/69. 

6. SPOT ANNOUNCEMENTS 
ANNUAL BULK RATE 

500x 1000x 2000x 
1 min  4.50 4.25 4.00 
30 sec  3.50 3.25 3.00 
10 sec, flat  2.75 

7. PACKAGE PLANS 
ROS 

WK: 5 ti 10 ti 15 ti 20 ti 30 ti 40 ti 50 tl 70 tl 
MO: 15 ti 30 ti 45 11 60 ti 90 tl 120 ti 150 tl 220 ti 
1 min 6.00 5.70 5.40 5.10 4.80 4.50 4.20 3.90 
30 sec 4.50 4.30 4.10 3.90 3.70 3.50 3.30 3.10 
Fixed times extra 20%. 

ARTESIA (1 AM; 1 FM) 
Eddy County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KSVP 
1946 

Subscriber to the NAB Radio Code 

Media Code 4 232 2400 5.60 
Artesia Broadcasting Co., 317 W. Quay, Artesia, 
N. M. 88210. 505-746-2751. 

STATION'S PROGRAMMING DESCRIPTION 
RSVP: Programmed for adults and young adults. 
MUSIC: middle-of-the-road, sign-on-5 pm. 5 pm-
sign-off hard rock, 7 nights a week. NEWS: network 
and local news on half hours, local news reporter. 
Three 15 min local newscasts daily, bulletins anytime. 

way mobile news station wagon. SPORTS: college 
football, etc. Farm/Ranch: 6:15 am, 6:36 am Se 12:45 
pm. Markets 12:55 pm. Women's talk program 10:35-
11 am, M-F. State capital news reports 8:15 am, 
II-F. Religious music 9-10 am Sat. Contact Repre-
sentative for further details. Itee'd 4/15/69. 

I. PERSONNEL 

General Manager-Dave Button. 
Assistant Manager-John Tobola. 

2. REPRESENTATIVES 

The Sandeberg-Glenn Company. 
Dallas-Riley Representatives, 

3. FACILITIES 

Lono w. days: 250 w. nights; 990 loc. Non-directional. 
Operating schedule: 6 am-10 tam daily. MST. 
Partial simulcast operation. Simulcast 6 ani.5 pm. 
For non•simuleast facilities see KSVP-FM. 

4. AGENCY COMMISSION 
15/0; monthly. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a. 213. 3d, 4a, 5, Ga, 7a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 15b, 
Basle Rates: 2013, 22a, 22b, 23a, 23b, 24b, 25a, 26, 

28b, 28c, 29a, 30, 32a. 
Contracts: 40a, 41, 42c, 43, 440. 44b, 45, 46, 47e, 

48. 510. 51c. 
Comb.; Cont. Discounts: 60d. 60f. 601, 61e. 62b, 6?d. 
Cancellation: 70b, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with 1MBS. 
Member: Southwest Radio Group. 

TIME RATES 
No. 6 Eff 11/1/68--Itec'd 10/23/68. 

6. SPOT ANNOUNCEMENTS 
1.80 1 min I nin 
1.65 1 z  6.00 156 x. - 4.15 

13 x  5.50 260 x 3.95 
26 x  4.90 365 x 3.60 
52 a  4.60 1092 ..... ..... 3.00 
104 x  4.35 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 z.  55.00 27.50 19.00 14.00 1.00 
13 x  51.00 26.00 18.00 13.00 9.50 
26 z  47.50 24.50 17.00 12.50 9.00 
52 x  45.00 23.00 16.00 12.00 8.50 
104 x  44.00 22.00 15.00 11.00 8.00 
156 z  40.00 20.00 13.00 10.00 7.25 
260 x  37.00 18.50 10.50 8.25 6.50 
365 x  33.00 17.00 9.00 7.00 5.40 
1092 x  29.00 7.00 6.00 4.75 
AM/FM simulcast: Above rates plus 00%. 

KS V P-FM 
1969 

Media Code 4 232 2401 3.00 
Artesia Broadcasting Co. ' Inc., 317 W. Quay, Ar-

tesia, N. M. 88210. Phone 505-746-2751. 
STATION'S PROGRAMMING DESCRIPTION 

RSVP-FM: Programmed for adults and young adults. 
6 am-5 pm Middle-of-the-road music, news and local 
news, sports, farm-ranch, women's program, ra.te 
capital news and religious music. Middle-of-the-
road music 5 pm-sign-off. Contact Representative for 
further details. Rec'd 4/15/69. 

I. PERSONNEL 
General Manager-Dave Button. 
Commercial Manager-John Tobola. 
Chief Engineer-Jack Merrell. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 
Dallas-Riley Representatives. 

3. FACILITIES 
ERP 51,000 w. (hertz.), 51,000 w, (vert.) ; 92.9 rec. 

Stereo. 
Operating schedule: 6 am-10 pm. MST. 
Antenna ht.: 1.092 ft. above average terrain. 
Partial simulcast operation. Operated separately 5-
10 pm. For simulcast facilities see KSVP. 

4. AGENCY COMMISSION 
15/0 time and talent; 30 days. 

5. GENERAL ADVERTISING See coded regulaVons 
General: la, 2a, 2b, 3a, 4a, 4c, 5, 6a, 7a, 8. 
Rate Protection: 10h. Ilh, 12h, 13h, 14h. 15a, 15b. 
Basic Rates: 21e, 22a, 23a, 24b, 25e, 28b, 28e. 190, 

30. 32b. 33b. 
Contracts: 40a, 42a, 43, 44a, 45, 46, 49, 50. 
Comb.: Cont. Discounts: 60h, 62d. 
Cancellation: 700, 70e, 71a. 
Prod. Services: 82. 
Affiliated with MBS. 

TIME RATES 

FM only: AM rates apply. 
AM/FM simulcast: AM rates plus 50%. 

NEW MEXICO 

AZTEC 
San Juan County-Map Location B-2 

See SitDS consumer market map and data at begin-
ning of the State. 

KHAP 
1965 

Media Code 4 232 2550 7.00 
San Juan Broadcasting, Inc.. Box J. Aztec, N. M. 

87410. Phones 505-334-9494, 6911. 
I. PERSONNEL 
General Manager-Lou Erck. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1340 Itc. 
Operating schedule: . MST. 

4. AGENCY COMMISSION 
Net, agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 35, lb, 3d, 4a, 4d, 5, 6a, 75, 8. 
Rate Protection: 10a. 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a. 21b, 21d, .22a,. 221); 230. 24b, 

25e. 26, 28b, 28c, 29a, 29b, 30, 
Contracts: 40a. 41, 44a, 45, 46, 47a, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 61a, 62e, 

62d. 
Cancellation: 70a. 71a, 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf 5/1/68-Ree'd 5/6/68. 

6. SPOT ANNOUNCEMENTS 
IX 26x 52x 104x 156x 2601 312x 624x 

1 min 4.00 3.85 3.70 3.55 3.40 3.25 3.10 2.95 
30 sec 3.00 2.35 2.70 2.55 2.40 2.25 2.10 1.95 
10 see 2.00 1.85 1.70 1.55 1.40 1.25 1.10 .95 

8. PROGRAM TIME RATES 
lx 26x 52x 104e 156x 260x 312x 624x 

1/4 
hr.. 12.00 11.50 11.00 10.50 10.00 9.50 9.00 8.50 

10 
min 10.00 9.70 9.40 9.10 8.80 8.50 8.20 7.99 

5 min 7.50 7.25 7.00 6.75 6.50 6.25 6.00 5.25 

BAYARD 
Grant County-Map Location D-5 

See SIMS consumer market map and data at. begin-
ning of the State. 

KNFT 
1968 

Media Code 4 232 2625 7.00 
iusurT. Inc., U. S. 18(1. E., Silver City, N. M. 

88061. Phone 505-538-2726. 
I. PERSONNEL 
President-George L. McFarland. 

3. FACILITIES 
1,000 w.; 950 toc. Non-dIreetional. 
206 w. pre-sunrise. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. lb, 4d. 5. 
Rate Protection: 15b. 
Basle Rates: 20b, 210, 21d, 23a, 24b, 24c, 29a. 
Contracts: 41, 44a, 4413, 45, 46. 
Comb.; Cont. Discounts: 60h. 61b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/68-Reed 7/7/69. 
6. SPOT ANNOUNCEMENTS 
PER YR: 

52x 104x 1561 260x 3I2x 365x 600x 1000Y 
1 min 2.70 2.55 2.40 2.25 2.10 1.95 1.80 1.75 
30 see 2.10 2.00 1.90 1.80 1.70 1.60 1.55 1.50 
10 sec     1.00 1.00 

7. PACKAGE PLANS 
I DAY: I ti 5 tl 10 ti 25 ti 
I min  3.00 2.60 2.25 2.15 
30 sec  2.40 2.00 1.80 1.70 
10 sec  1.00 1.00 
7 DAYS: 5 ti 10 ti 25 ti 50 ti 100 ti 
1 min.  2.80 2.55 2.25 1.95 1.75 
30 sec  2.20 2.00 1.80 1.60 1.50 
10 sec  1.00 1.00 1.00 
30 DAYS: 15 ti 30 ti 60 ti 120 ti 150 ti 200 ti 
1 min.  2.70 2.55 2.40 2.10 1.80 1.75 
30 sec  2.10 2.00 1.90 1.80 1.55 1.50 
10 sec  1.00 1.00 1.00 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 Min 

1 x  30.00 19.00 12.00 9.50 7.00 
13 x    10.25 8.50 6.00 
26 x  9.50 8.00 5.70 
52 x  9.00 7.50 5.30 
104 x  8.50 7.00 4.90 
156 x  8.25 6.50 4.50 
260 x  8.00 6.00 4.25 
312 x  7.30 5.50 3.80 
365 x  7.00 5.25 3.60 

BELEN 
Valencia County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KARS 
1961 

e 
Subscriber to the NAB Radio Code 

Media Code 4 232 2700 8.00 
Helen Broadcasting Co_ Inc., Box 860, 208 N. 2nd 

St., Belen, N. M. 87002, Phone 505-864-7447. 
b. PERSONNEL 

President-Carter M. Wald. 
Manager-Willie M. Chavez. 

S. FACILITIES 
250 w. days; 860 he. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15% nn time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 8a, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: I0b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 230. 26, 28b, 29a. 
Contracts: 46. 48. 

(This listing continued on next page) 

September 1, 1969 Spot Radio Stations 593 



NEW MEXICO 

Belen-K A R S-Continued 
Comb.; Cont. Discounts: 60b, 61a, 61b. 626. 62e. 
Cancellation: 70e, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective July 1. 1964. 
Rates received July 6, 1904. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  3.00 156 ti  1.50 
13 ti  2.00 312 ti 1.35 
5s ti  1.80 1000 ti 1.25 

8. PROGRAM TIME RATES 
PER YE: 1 hr 1/2 hr 1/4 hr 5 min 

ti  35.00 25.00 15.00. 
13 ti  30.00 20.00 12.00 8.50 
52 ti  25.00 15.00 10.00 7.00 
156 ti  ........ 8.50 6.00 
312 ti  7.00 5.00 
1000 ti  6.00 4 00 

CARLSBAD (3 AM; I FM) 
Eddy County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KAVE 
1936 

Media Code 4 232 2850 1.00 
J. Ross Rucker. Box 1538. 201 South lialagueno, 

Carlsbad. N. M. 88220. Phone 505-887-1181. 
STATION'S PROGRAMMING DESCRIPTION 

RAVE: MUSIC: modern country and western. 
NEWS: network, AP and local news. Local sports 
where available. Network news on half hour. College 
football during season. Extended news 7 am & noon 
daily. Contact Representative for further details. 
Reed 8/21/68. 

I. PERSONNEL 
General Manager-J. Ross Rucker. 
Sales Manager-Ed G. Lyon. 

2. REPRESENTATIVES 
Clyde Melville Company. 

3. FACILITIES 
1,000 w.; 1240 Ice. Non-directional. 
250 w. pre-sunrise. 
Operating schedule: 6 am-10 pm daily. MST. 

4. AGENCY COMMISSION 
15% on station thne: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 400 
Member: Southwest Radio Group. 

TIME RATES 
ES 6/23/65-Rec'd 6/25/65. 

7. PACKAGE PLANS 
ROS WEEKLY SATURATION PLAN 

10 tl 15 tl 20 ti 25 ti 30 ti 40 ti 50 ti 
1 min  4.50 4.40 4.30 4.20 4.10 4.00 3.90 
20/30 sec.  3.50 3.40 3.30 3.20 3.10 3.00 2.00 
10 sec -  2.50 2.40 2.30 2.20 2.10 2.00 1.90 

KBAD 
1950 

Media Code 4 232 2900 4.00 
Radio Carlsbad, Inc., Box 70. 714 N. Canyon, Carls-

bad. N. M. 88220. Phone 885-5373. 
STATION'S PROGRAMMING DESCRIPTION 

KBAD: Programmed for adults and young adults. 
General popular music. NEWS: at :55, except 15 min 
summary at 7 am & noon. Local news 5 times daily. 
except Sun. 7 min farm news 6 am M-Sat. Local 
sports when available. Contact Representative for 
further details. Rec'd 7/18/67. 

I. PERSONNEL 
Pres. & Mgr.-Bob Swayze. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

S. FACILITIES 
1.000 w. days; 740 hr. Non-directional. 
Onertting schedule: Sunrise-local sunset. MST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KCNM (FM). 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, la, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 12a. 13a. 14a, 15b. 
Basic Rates: 20a. 21a, 21d. 22b. 23a. 24b, 25a, 26. 

28a, 28e, 29a. 33a. 
Contracts: 40a. 41, 440. 46, 47a. 
Comb.; Cont. Discounts: 60a. 60d, 60e, 601, 61e, 62d. 
Cancellation: 70a, 70e. 71a. 72, 73a. 
Prod. Services: 80, 82. 
FM facilities: KCNM (FM). 
Member: New Mexico Network. 
When identical schedule is placed on KCNM (FM) 
10% additional discount is earned on billing of each 
station. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff  Rec'd 7/1/69. 
.AA-Mon thru Sat 6-9 am; Mon thru Fri noon-1 pm 
& 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, 1 MIN: 1 ti 6 ti 12 ti 18 ti 24 ti 
AA   6.75 6.55 6.35 6.15 5.95 
A   6.25 6.05 5.85 5.65 5.45 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

KCCC 
1966 

Country Music Network 
Subscriber to the NAB Radio Code 

Media Code 4 232 3000 2.00 
Rolob Broadcasting Inc., 1206 W. Mermad St., 

Carlsbad, N. M. 88220. Phone 505-887-5521. 
STATION'S PROGRAMMING DESCRIPTION 

KCCC: MUSIC: country and western with 1 hour of 
Spanish at end of each broadcast day. NEWS: 15 
min news roundup at 6:30-6:45 am. 5 min news at 
:25 hourly. 10 min women's news at 10 am daily 
M-F. Contact Representative for further details. 
Reed 2/6/69, 

I. PERSONNEL 
President-bfarion Jenkins. 
Office Manager-Laverne Hale. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1,000 w.; 930 kc. Non-directional. 
500 W. pre-sunrise. 
Operating schedule: 6 am-local sunset. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 
Member: Country Music Network. 

TIME RATES 
ES 8/11/66. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 

1 min 5.50 5.00 4.75 4.50 4.25 
30 see 4.75 4.25 4.00 3.75 3.50 
15-seconds-70% of 30 second rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE 

12 ti 
1 min 48.00 
30 sec  39.00 

6. SPOT ANNOUNCEMENTS 

CLASS A 
1 min 30 sec 20 sec 

1 ti  3.25 2.75 1.75 
13 ti  3.10 2.60 1.60 
26 ti  2.95 2.45 1.55 
52 tl  2.85 2.30 1.50 
104 ti  2.70 2.15 1.45 
156 ti  2.55 2.00 1.40 
260 ti  2.50 1.85 1.35 
312 LI  2.25 1.70 1.30 
624 tL_  1.55 1.25 

8. PROGHAM TIME RATES 
CLASS A 
1 lar 1/2 hr 1/4 hr 10 min 5 min 

1 ti  32.50 18.50 10.75 9.50 7.25 
13 tl  31.00 17.00 9.25 8.00 6.75 
26 ti....   29.75 16.25 8.75 7.50 6.25 
52 ti  28.50 15.50 8.25 7.00 6.00 

260x 365e 104 ti  27.25 14.75 7.75 6.50 5.75 
4.00 3.75 156 ti  _5.75 14.00 7.25 6.00 5.50 
8.25 3.00 260 ti... .............. ..._ 24.25 13.25 6.75 5.50 5.00 

312 ti  22.50 11.75 6.00 5.00 4.50 
624 ti  21.00 10.50 5.25 4.50 3.00 

18 ti 
87.50 
54.00 

24 tl 
86.40 
68.40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z  60.00 45.00 35.00 30.00 15.00 
26 x  58.50 43.00 34.00 29.00 14.50 
52 x  56.00 41.00 33.00 28.00 14.00 
104 X.  53.50 39.00 32.00 27.00 13.50 
156 x  51.00 37.00 31.00 26.00 13.00 
260 x  48.50 35.00 30.00 25.00 12.50 

KCNM (FM) 
1967 

Media Code 4 232 3150 5.00 
Radio Carlsbad, Inc., Box 70, 714 N. Canyon, 

Carlsbad. N. M. 88220. Phone 885-5373. 
STATION'S PROGRAMMING DESCRIPTION 

11CN5f (FM): Programs semi-classic music. News 5 
min before hour. Sports when available. Contact 
Representative for further details. Itec'd 8/17/67. 

I. PERSONNEL 
Pres. & Mgr.-Bob Swayze. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
EIIP 3,000 w.; 92.1 me. 
Operating schedule: 5 am-11 pm. MST. 
Antenna ht.: 283 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-II pm. For simulcast facilities see KBAD. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
See KBAD listing for coded regulations. 
AM facilities: KBAD. 
Member: All New Mexico Network. 
When identical schedule is placed on KBAD, 10% 
additional discount is earned on billing of each sta-
tion. 

TIME RATES 
Eft 4/12/67-Reed 4/12/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: PER YR: I mln 
1 ti 1 z. 4 00 
7 U.._ 104 z. 3.80 
12 tL  260 1. 3.60 
18 ti 312 x. 3.38 
24 ti  520 x 3.00 

CLAYTON 

30 see 10 see 
5.00 2.40 
2.85 2.30 
2.70 2.20 
2.50 2.00 
2.30 2.80 

Union County-Map Location H-1 
See SRDS consumer market map and data at begin-
ning of the State. 

KLMX 
1950 

e 
Subscriber to the NAB Radio Code 

Media Code 4 232 3450 9.00 
Ari-Ne-Mex Broadcasting Corp.. Box 547, Clayton, 

N. M. 88415. Phone 505-374-2555. 
I. PERSONNEL 
President-Arthur Jernigan. 
General Manager-Grover T. Jones. 
Secy.-Treas.-D. W. Laughter. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 Ire. 

Non-directional. 
Operating schedule: 6:00 am-10:00 pm weekdays; 8:00 
am-4:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d. 4a. 4d, 5, 6a, 7e. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15e, 15b. 
Basic Rates: 206, 21a, 22b, 23a, 24b, 25s, 26, 27, 

28b. 28e, 29a. 30, 32b. 
Contracts: 401). 41. 44a, 44b, 45, 46, 48, 49, 51e. 

51b, 51e. 
Comb.; Cont. Discounts: 60d, 600, 60f, 60h. 601. Ola. 

61b. 62d. 
Cancellation: 7113, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with ERS Radio Network. 

TIME RATES 
Rates effective   

Rates received November 12, 1965. 
Class A-6:00 am-6:00 pm. 

CLOVIS (2 AM; 1 FM) 
Curry County-Map Location H-3 

See SUDS consumer market map and data at begin-
ning of Ms State. 

KCLV 
1952 

Media Code 4 232 3600 9.00 
New-Tex Broadcasting, Box 670, Clovis, N. M. 88101. 
Phone 505-763-4401. 

I. PERSONNEL 
General Manager-Odin Echols, Jr. 
Station Manager-Bill Echols. 
National Sales Manager-Glenna Tinkler. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILI riEs 
1,000 w. days. 250 w. nights; 1240 Re. 
Non-directional 

Operating schedule: 24 hours. MST. 

4. AGENCY COMMISSION 
15/0 time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b. 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11e, 12e. 13e. 14e. 
Basle Rates: 26b, 21b, 21d, 22b, 23e, 24a. 24b, 24e. 

28b, 28e, 29a. 
Contracts: 40a, 41, 42e. 441). 45, 48, 47a, 48, 51a. 
Comb.: Coat. Discounts: 60s, 60h, 601, 62b. 
Cancellation: 70e, 71a, 73a. 
Prod. Serviles: 82. 
Affiliated wtth American Contemporary Network. 
Member: New Mexico Network, Southwest Radio 
Group. 

TIME RATES 
ES 8/0/69-Reed 7/25/69. 

6. SPOT ANNOUNCEMENTS 
AA-fion thru Sat 6-9 am; Mon thru Fri noon-1 pm 
& 4-6 pm. 
A-All other times  

1 MINUTE 
PER WK:, EA: I ti 6 ti 12 ti 18 ti 24 ti 
AA   0.75 6.55 6.35 6.15 5.95 
A   6.25 6.05 5.85 5.65 5.45 

30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

K ICA 
1933 

13E1 
Media Code 4 232 3750 2.00 
Clovis Broadcasters. Inc., Box K. 1000 Sycamore 

St., Clovis, N. M. 88101. Phone 505-763-5511. 
I. PERSONNEL 
Manager-Bill Torbert. 
Operations Manager-Keith Ingram. 
Sales Manager-Joe Land. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Mountain States-Bob Mx Co., Inc. 

3. FACILITIES 
1.000 w.; 980 ke. Directional-night only. 
Operating schedule: 5:30 am-midnight. MST. 

4. AGENCY COMMISSION 
15% en station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 4a, 4d, 5. 6a, 70, 8. 
Itat:t Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a. 22b, 23a, 25a. 26, 28a. 
Contracts: 40a. 42b, 45, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61e, 62.b. 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 

Bates effective February 1, 1984. (Card No. 9.) 
Card received March 6, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min SO sec 

1 ti 6.50 4.85 104 5.75 4.30 
26 ti__ 6.25 4.85 156 ti__ 5.50 4.10 
52 U..-- 6.00 4.50 312 ti-- 5.25 3.95 

7. PACKAGg: PLANS 
WEEKLY SATURATION 

PER WK: 1 min 30 sec 
12 4.90 3.70 30 ti 
18 ti______ 4.60 3.45 36 ti 
24 ti  4.30 3.25 

8. PROGRAM TIME RATES 
(5:30 am-10:00 pm daily; 7:00 

1/2 hr 
1 ti  30.00 
26 ti   - 27.00 
52 ti 25.50 
104 ti  24.00 
156 ti  22.50 
312 ti  19.50 

PACKAGES 
1 min 30 sec 

  4.00 3.00 
  3.70 2.75 

am-10:00 pm Sun) 
1/4 hr 10 min 5 min 
20.00 15.00 10.00 
18.00 13.50 9.00 
17.00 12.75 8.50 
16.00 32.00 8.00 
15.00 11.25 7.50 
13.00 9.75 6.50 

10. SPECIAL FEATUPES 
NEWSCASTS 

5-minutes on the hour.. 6.00 

10-minute News   
15-minute News  -  20.00 
3-minute weather at :30  5.00 
5-minute Market report   8.00 

KTQM (FM) 
1963 

DDD 
Media Code 4 232 3900 3.00 

Norman E. Petty. Box 926, 206 Main St., Clovis, 
N. M. 88101. Phone Po 2-4411. 

I. PERSONNEL 
Owner-Norman Petty. 
Gen'l Mgr. & Mrk't Dir.-R. F. (Bob) Park. 

3. FACILITIES 
ERP 5.4(10 w.: 99.9 me. 
Operating schedule: 18 hours daily. MST. 
Antenna ht.--175 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 25, 3a, 3b. 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: In. 13h, 14b. 
Basic Rates: 22a. 22b, 23a, 24a, 26, 28b. 
Contracts: 400. 46. 48. 
Comb.: Cont. Discounts: 60a, 62b. 
Cancellation: 700. 70e. 71a, 710. 

TIME RATES 
Eli Rec'd 6/27/67. 

7. PACKAGE PLANS 
(within 30 days) 

PER SPOT: 5 ti 20 ti 30 ti 60 01 90 ti 
30 sec.  2.00 1.75 1.50 1.25 1.00 

SPECIAL PACKAGES 
(3 consecutive months) 

A. 30 ti, ea  1.25 33, 50 ti. ea  1.00 
In event of cancellation, billing at regular rate. 

8. PHOWIAM TIME RATES 
1/4 hr on a monthly basis 60.00, 3 month basis 
50.00. 

9. PARTICIPATING PROGRAMS 
Cannon Hour-10-11 am. 
1/4 hr on monthly basis 60.00, 3 month basis 50.00. 
In event of cancellation billing at regular rate. 

10. SPECIAL FEATURES 
NEWSCASTS 

1-1/4-hr newscasts per day, 3 spots per newscast. 
1 mo 2 mo 3 mo 

6 day per wk, per Imo  80 70 60 
Cancellation and billing made at regular rate. 

NEWSCAST PACKAGES 
PER MO: I mo 2 mo 3 mo 
20 ti, 3 per wk  70 60 50 

1 mo 2+ 
10 ti. 2 per wk  35 30 

DEMING 
Luna County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KOTS 
1954 

Subscriber to the NAB Radio Code 

Media Code 4 232 4050 6.00 
Luna County Broadcasting Co.. Box 470. Deming. 
N. M. 88030. Phone (Area Code 505) 546-9011. 

I. PERSONNEL 
General Manager-Robert W. Tobey. 

3. FACILITIES 
250 w. days: 1230 Re. Non-directional. 
Operating schedule: Sunrise-sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General. la. 2a. 3a, 4a. 4d, 5. 6a, 70, 8. 
Rate Protection: 10a, Ila, 140. 
General: la, 2a, 3e, 40, 4d. 5. 6a, 7a, 8. 
Rate Protection: 10a. lla. 140. 
Basic Rates: 23a. 24b. 26, 28a, 29a. 
Contracts: 400. 45. 46. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 7Ia 73a. 
Affiliated ulth American Entertainment Network. 

TIME RATES 
Rates effective February 1, 1855. 
Rates received January 10. 1955. 

S. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 

hr. hr. hr. min. min. (9 
1 time _ 40.00 22.00 12.00 6.00 4.50 3.00 

26 times.... 10.00 10 00 10.00 5.40 4.10 2.75 
52 times.... 34.00 18 70 10.20 5.10 3.90 2.50 
150 times.... sn.nn 10.50 9 nn 4.50 8.50 2.25 
312 times.... 24.00 13.20 7.20 3.60 2.90 2.00 

(•1 30 seconds or less. 

ESPANOLA 
Rio Ana's County-Man Location F-2 

See STOPS crammer market map and data at begin-
ning of the State. 

KDCE 
1962 

e 
Media Code 4 232 4200 7.00 
Volley Broadcasters. Ilex 150. Espanola Studios, 

Espanola, N. M. 87532. Phone 505-753-5970. 
Other office: Box 2008, 1100 Osage Ave., Santa Fe, 
N. M. Phone 505-982-2897. 

I. PERSONNEL 
Gen'l & Corn'l Mgr.--George Gonzales. 

(This listing continued on next page) 
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Espanola-K D C E-Continued 
2. REPRESENTATIVES 
New York, Chicago, Detroit-GUI-Perna, Inc. 
Los Angeles-Hugh Wallace Company. 
Mountain states-Bob Rix Co.. Inc. 
South-Mario Messina Company. 

3. FACILITIES 
1.000 w. days: 970 kg. Non-directional. 
Operating schedule: 4 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 35, 313. 4a. 5, 60, 7a. 
Rate Protection: 101). 11b. 12b. 
Basic Rates: 22a. 22b. 24b, 25a, 28a. 29a. 
Contracts: 40a. 420. 45, 46, 47e, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 61e, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Spanish language station, no charge for translation. 

TIME RATES 
Eff  Reed 1/21/63. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 156x 260x 3I2x 

1 min  6.00 5.70 5.40 5.10 4.85 4.60 
7. PACKAGE PLANS 
PER WK: 10 tI 15+ 
Ea   4.25 4.00 

(CR) 

FARMINGTON (3 Am) 
San Juan County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KENN 
1951 

Subscriber to the NAB Radio Code 
Media Code 4 232 4350 0.00 
Kenn-Land Broadcasting. Inc., 212 W. Apache St., 
Farmington, N. M. 87401. Phone 325-3541. 
STATION'S PROGRAMMING DESCRIPTION 

KENN: Programmed for general interest.. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min network news on hour with 15 min news 7:30 
am, noon & 6 pm. SPORTS: live coverage of uni-
versity basketball and football games plus local sports 
coverage. MUSIC: middle-of-the-road. RELIGIOUS: 
Sun mornings. Navajo Indian language broadcast 5-
6:15 am M-Sat. Contact Representative for further 
details. Rec'd 2/14/68. 

I. PERSONNEL 
General Manager-C. O. Kendrick. 
Station Manager-Bob G. Williams. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

S. FACILITIES 
5,000 w. days: 1,000 w. night': 1390 kg. 

DIreettonal-nights. 
Operating schedule: 4:00 am-11:00 pm. MST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 30, 4a, 5. 6a, 7a. 
Rate Protection: 1M. rhi. 14d. 15a. 15b. 
Basic Rates: 20a, 20b. 21a, 21b. 21c, 21d. 22a, 22b. 

23a, 23b, 24b, 25a. 26, 28a, 20e. 29a, 32b. 
Contracts: 40a. 41. 44a. 46. 47e. 51a. 
Comb.: Cont. Discounts: 60h. 
Cancellation: 705, 70e, 71a, 72, 7213, 
P,orl. Services: 80. 81. 82. 
Affiliated with American Information Network. 
Member: The Intermountain Network, 

TIME RATES 
No. 9 Efr 0/1/06-Reed 11/7/66. 

6. SPOT ANNOUNCEMENTS 
1 min or 100 vvds or less: 
1 y  6.50 156 x  5.98 
26 x  6.37 260 x  5.72 
52 x  6.24 312 x  5.46 
104 x  6.11 624 x  5.20 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT 

A--lion Oleo Sat 7-9:30 am & 4:30-7 nm. 
PER WK. EA: 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min  5.50 5.20 4.95 4.65 4.40 
30 ser  4.40 4.15 3.95 3.70 3.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  50.00 30.00 20.00 15.00 10.00 
26 x  49.00 29.40 19.60 14.70 9.80 
52 r  48.00 28.80 19.20 14.40 9.60 
104 x  47.00 28.20 18.80 14.10 9.40 
150 r  46.00 27.60 18.40 13.80 9.20 
260 x  44.00 20.40 17.60 13.20 8.80 
312 x  42.00 25.20 16.80 12.60 8.40 
624 x  40.00 24.00 16.00 12.00 8.00 

KRZE 
1961 

e 
Media Code 4 232 4500 0.00 

Boyd Whitney. dba ICRZE Radlo, Box 1529. 208-B 
W. Main, Farmington, N. M. 87401. Phone 505-
327-9696. 
STATION'S PROGRAMMING DESCRIPTION 

KRZE: Programmed for general interest. AIR PER-
SONALITIES handle all segments. NEWS: 5 min 
every hour. 10 min news 12:30 pm. SPORTS: broad-
cast, scores 6:45 am. 7:45 am. 5:45 pm. Country 
and western music. RELIGIOUS: programs 7:30 am 
Sun. Reed 7/14/67. 

I. PERSONNEL 
Own'r & Gen'l Mgr.-Boyd Whitney. 

3. FACILITIES 
5.0on w. days; 1280 ke. Non-directional. 
Operating schedule: 5:00 am-local sunset. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, 3a, 4a, 4e. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b. 131), 14b. 
Basic Rates: 20b. 22b. 24b, 28b. 28e. 
Contracts: 40a. 51b. 
Comb.: Cont. Discounts: 601, 62d. 
Cancellation: 71b. 

TIME RATES 
Rates effective May 1, 1965. 
Rates received May 28, 1965. 

6. SPOT ANNOUNCEMENTS 
ROS 30-SECOND ANNOUNCEMENTS 

1-100 ti  3.75 501-750 ti.   2.85 
101-250 ti... 3.20 751-999 2.45 
251-500 ti  3.00 1000 or more ti...-- 2.20 
1 minute-.75 additional per spot on applicable 30-
second frequency rate. 

KWYK 
1957 

Media Code 4 232 4650 3.00 
Basin Broadcasting Co., 203 S. Commercial, Farm-

ington, N. M. 87401. Phone 325-1996. 

I. PERSONNEL 
General Manager-Jim Gober. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1.000 w. days: 960 kg. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, lb, 3d, 4a, 4d, 5, 6a, 75. 8. 
Rate Protection: 10a, lia, 12a, ils. I4a, 15a, 15b, 
Basic Rates: 20a, 235. 23b, 2413. 24e, 25a. 
Contracts: 46. 

TIME RATES 
Rates effective October 1, 1961. 

Rates received September 6. 1961. 
6. SPOT ANNOUNCEMENTS 
Per week: Each Each 
1 minute 6.00 20 times   4.50 
5 times  5.75 30 times_....._ 4.00 

10 times ...........   5.50 50 times._ 3.50 
15 times  5.00 
20,30-second spots-75% of applicable minute rate. 
10-second ID's-50% of applicable minute rate. 

GALLUP (2 Am) 
McKinley County-Map Location D-2 

See SUDS consumer market map and data at begin-
ning of the State. 

KGAK 
1945 

e 
Subscriber to the NAB Radio Code 

Media Code 4 232 4800 4.00 
Gallup Broadcasting Co., Gallup, N. M. 87301. Phone 

505-863-4444. 

I. PERSONNEL 
Pres. & Gen. Mgr.-Jack B. Chapman. 

2. REPRESENTATIVES 
New York, Chicago, Dallas, Los Angeles and San 
Francisco-Savalli/Gates. 

Denver-John L. McGuire ds Co. 

3. FACILITIES 
5,000 w. days; 1.000 w. nights; 1330 kg. 
Directional-nighttime only. 

Operating schedule 6 am-11 pm Mon thru Sat; 7 am-
6 pm Sun. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, fla. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 22a, 22b, 23a, 24b, 

25a, 26, 27, 28b, 28e, 29a, 30, 31, 32b, 33a. 
Contracts: 40a, 41, 42b, 42d, 44a, 44b, 45, 46, 47a, 

48, 49, 51a, 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601, 61a, 

61b, 62b, 62d, 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod Services: 80, 81, 82. 

TIME RATES 
Rates effective August 1, 1957. (Card No. 3.) 

Rates received July 1, 1957. 

6. SPOT ANNOUNCEMENTS 
1 min, or less  

7. PACKAGE PLANS 
1 Minute or Less 

Per week: 
b times  33.50 
10 times    62.50 
15 times    110.00 
20 times    110.00 
30 times   150.00 
50 times   200.00 
10-second ID'a-50% applicable minute rate (English 
only). 

R. PROGRAM TIME RATES 
1/2 30.00 5 minutes__ 10.00 
1/4 13.00 

10. SPECIAL FEATURES 
Foreign Language Programs-"Original Navajo Indian 
Hour." 1:00-4:30 pm Mon thru Sat. Minimum spot 
in Navajo, 1 minute applies regardless of length of 
commercial copy. 
Regular rates apply to Indian language broadcasting. 

KYVA 
1050 

Media Code 4 232 4950 7.00 

The Kandel Corporation, 306 South First, Drawer K. 
Gallup, N. M. 87301. 

I. PERSONNEL 
General Manager-Ray Kandel. 
Station Manager-Robert J. Barnett. 
Commercial Manager-Sam Lombardi. 

e 
Media Code 4 232 5100 8.00 
KMIN, Inc., Box 980, Grants, N. M. 

I. PERSONNEL 
General Manager-Bernie Bustos. 

3. FACILITIES 
1,000 w.; 980 ke. 
Operating schedule: 6:00 am-local sunset. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, la, 3b, 4a, 4e, 5, 6a, 
Rate Protection: 10c, 11h, 12e, 13c, 14c, 15b. 
Basic Rates: 21c, 23a, 25a, 26, 28b, 28c, 29a, 30, 

31, 32a, 3.3b. 
Contracts: 40a, 41, 42a, 42e. 43, 44b, 45, 46, 47a, 

48, 510. 515. 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60c, 601, 615, 61e, 

62a, 
Cancellation: 7013, 70d, 715, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective July 1, 1960. 
Rates received July 18. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 

hr. hr, hr. min. min. see. 
1 time  45.00 36.00 20.00 12.00 6.00 4.00 

13 times._ 40.00 33.00 18.50 10.00 5.50 3.75 
26 times__ 35.00 30.00 17.50 9.00 5.25 3.50 
52 times  33.00 27.00 17.00 8.50 5.00 3.25 
104 times  30.00 24.00 16.25 8.25 4.75 3.00 
156 times  27.00 21.00 15.50 8.00 4.50 2.75 
260 times_ 25.00 18.50 15.00 7.75 4.25 2.50 
Spanish and Indian language-Regular rates aDDLY. 
Limit on number run each day. 

HOBBS 
Lea County-Map Location H-5 

See SUDS consumer market map and data at 
ring o? the State. 

(2 AM; 1 FM) 

KHOB 
1954 

begin-

Subscriber to the NAB Radio Code 

Media Code 4 232 5250 1.00 
Griffith Broadcasting, Inc., Bor 40, West. Bender 

Blvd., Hobbs, N. M. 88240. Phones 505-393-514E, 9. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-L. Dickson Griffith. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5.000 w. days; 1390 kg. Non-directional. 
Operating schedule: 5 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 net charges for time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10c, lle. 12c, 13c, 14c. 
Basic Rates: 20b, 21b, 21d, 22b, 23a, 24a, 24b, 24e, 

28b, 28c, 29a. 
Contracts: 40a, 41, 42a, 44b, 45, 46. 47a. 48, 51m. 
Comb.; Cont. Discounts: 60a, 60h, 601, 62b. 
Cancellation: 70e, 71a, 73a. 
Prod. Services: 82. 
Member: New Mexico Network, Southwest Radio 
Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reed 7/18/69. 
AA-Mon thru Sat 6-9 am; Mon thru Fri noon-1 pm 
& 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 1 ti 6 ti 12 ti 18 tl 24 11 
AA .......7.08 6.80 6.60 6.40 6.20 
  6.50 6.30 6.10 5.90 5.70 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 
Operating schedule: 4:45 am-11:00 pm. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 6a. 
Basle Rates: 23a, 24b. 
Contracts: 40a, 41, 44a, 46. 
Comb.; Cont. Discounts: 60d, 60h, 601. 
Cancellation: 73a. 
Prod. Services: 82. 

TIME RATES 
Rates effective July 15, 1959. 
Rates received June 11). 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hour_________ 25.00 5 minutes  8.00 
1/4 hour__  15.00 1 minute or less- 5.00 
10 mlnutes............... 12.00 
Only minute announcements are available in Navajo 
or Zuni languages. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGE RATES 
10 per week, each.... 4.75 50 or more per week, 
20 per week, each..,. 4.50 each   4 00 
30 per week, each.... 4.25 
30-second announcements take 75% of earned minute 
rate. 
10-second announcements take 50% of earned minute 
rate. 

GRANTS 
Valencia County-Map Location E-3 

See SUDS consumer market map and data at. begin-
ning of the State. 

KMI N 

NEW MEXICO 

K H 0 B-FM 
1965 

Media Code 4 232 5251 9.00 
Griffith Broadcasting, Inc., Box 40, West Bender 

Blvd., Hobbs, N. M. 88240. Phones 505-393-
5148, 9. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-L. Dickson Griffith. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
ERP 36,000 w.: 95.7 mc. 
Operating schedule: 5 am-10 pm. MST. 

4. AGENCY COMMISSION 
15/0 net charges for time; payable when rendered. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 1 Eff 8/7/65-Reed 8/1/66. 
6. SPOT ANNOUNCEMENTS 

lx 52x 152x 312e 
1 min  6.00 5.50 5.00 4.50 

8. PROGRAM TIME RATES 
Ix 52e 152e 312e 

1 hr  30 27 24 20 
1/2 hr  18 16 14 12 
1/4 hr  12 10 9 8 

KWEW 
1938 

Media Code 4 232 5400 2.00 
Box 777, 1515 N. Del Paso, Hobbs, N. M. 88240. 
Phone 505-393-3137. 

I. PERSONNEL 
Manager-Harry McAdams. 
Farm Director-Gil Batmen. 
News & Sports-Layne Ilungerford. 

1956 2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Southwest-Riley Representatives. 

S. FACILITIES 
5.000 w.: 1480 kg. Directional-nighttime only. 
Operating schedule: 5 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See .coded regulations 
General: lb, 2b, 3a, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 300. 12a, 13a, 14a. 
Basic Rates: 20b, 21b, 21d, 225. 22b, 23b, 24b, 25e, 

26, 28b, 28c, 29a, 30, 32a. 
Contracts: 40a, 44a, 46, 47a, 48, 50. 51a, 51b. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, 61a, 

61b. 
Cancellation: 70a, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with SOBS. 
Member: Country Music Network. 

TIME RATES 
Eft 5/1/69-Reed 3/20/69. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104e 156e 2080 260e 312x 

1 min  6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec  5.50 6.00 4.50 4.00 3.50 3.00 2.50 
10 sec  3.25 3.00 2.75 2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
PER WK: 10 ti 15 tl 20 tl 25 ti 30 ti 
1 min  5.00 4.50 4.00 3.50 3.00 
30 sec  4.00 3.50 3.00 2.50 2.00 
10 sec  2.50 2.25 1.00 1.75 1.50 

LAS CRUCES (2 AM; 1 FM) 
Dona Ana County-Map Location E-6 

See SUDS consumer market map and data at begin-
ning of the State. 

KGRD (FM) 
1966 

Media Code 4 232 5475 4.00 
Chaparral Broadcasting Services, Inc., Box 968, Las 

Cruces, N. M. 88001. Phone 505-526-6681. 
STATION'S PROGRAMMING DESCRIPTION 

KGRD (FM): Country and western music with net-
work and local news and weather. Contact. Repre-
sentative for further details. Rec'd 3/6/69. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Gerard Martin. 
Program Director-Colin Gramatsky. 
Sales Manager-Jim Joyner. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITI ES 
ERP 1,350 w. (boric.), 1,350 w. (vert.); 103.9 Inc. 

Stereo. 
Operating schedule: 6-1 am. MST. 
Antenna ht.: 1 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulatient 
See KGRT listing for coded regulations. 
AM facilities: KGRT. 

TIME RATES 

KGRT rates less 40%. 

KGRT 
1955 

GUM 
Subscriber to the NAB Radio Code 

Media Code 4 232 5550 4.00 
Chaparral Broadcasting Services, Inc.. Box 968, Las 

Cruces, N. M. 88001. Phone 505-526-6681. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Gerard Martin, 
2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5.000 w. days; 570 kg. Non-directional. 
Operating schedule: 5:29 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0. 

(This listing tontinued on next page) 
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NEW MEXICO 

Las Cruces-K G R 1-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la. 2a, lb, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle, 12e. 13e, 14c. 
Basic Rates: 206, 21b, 21d, 22b, 23a, 24s. 24b, 24e. 

28b, 28e. 25e. 
Contracts: 40a, 41, 42e. 44b, 45. 48, 47a. 48, 51e. 
Comb.; Cont. Discounts: 60a, 60h, 601, 62b. 
Cancellation: 70e, 71a, 735. 
Prod. Services: 82. 
FM facilities: KGRD (FM). 
Affiliated with NAS and KBS. 
Member: Intermountain Network, Nattonal AgRadio 
Groups, Inc., New Mexico Network. 

TIME RATES 
Eff Ree'd 7/24/69. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-9 am; Mon thru Fri noon-1 pm 
& 4-6 pm. 
A-All other times. 

CLASS AA 
PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 
1 min.  7.00 6.80 6.60 6.40 6.20 
30 sec  5.60 5.45 5.25 5.10 4.95 
10 sec  3.50 3.40 3.30 3.20 3.10 

CLASS A 
1 min  6.50 6.30 6.10 5.90 5.70 
30 sec  5.20 5.05 4.85 4.70 4.55 
10 sec  3.25 3.15 3.05 2.95 2.85 

KOBE 
1947 

1:11:113 
Subscriber to the NAB Radio Cede 

Media Code 4 232 5700 5.00 

Las Cruces Broadcasting Co.. Drawer X, Las Cruces, 
N. M. 88001. Phone 505-526-2496. 
STATION'S PROGRAMMING DESCRIPTION 

KOBE: Programmed for general interest. 
AIR PERSONALITIES handle all segments. FARM: 
6-6:30 am, 12:30-1 pm interviews, markets, weather, 
county agent reports. NEWS: 30 min blocks at 7 
am, noon, 5 pm, 15 min at 10 pm. 5 min on hour 
and half hour. 2 man news staff. Women's interview 
8:30-9 am M-P. SPORTS: 5 min report daily. Live 
play-by-play all local high school and local univer-
sity football and basketball. 3 man sports staff. 
MUSIC: middle-of-the-road. Spanish language 7-10 
pm Sun-P. Contact Representative for further de-
tails. Rec'd 8/29/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Walter L. Rubens. 

2. REPRESENTATIVES 
Mountain States-Bob Rix Co., Inc. 

3. FACILITIES 
250 w.: 1450 ka. Non-directional. 
Operating schedule: 5 am-11 pm. MST. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, b, (la, 7e, 8. 
Rate Protection: 10g. 12g, 14d, 15a, 18. 
Basic Rates: 200, 24b, 24e, 281, 29a, 32b. 
Contracts: 40a. 41. 42e, 45, 46, 47e, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 61a. 
Cancellation: 70a, 70e, 71a. 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Member: Southwest Radio Group. 

TIME RATES 
No. 5 Eff 2/15/69-Rec'd 3/6/69. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: 601 
1 min  5.00 
30 sec  4.00 
10 sec  2.50 
PER MO, EA: 25 II 50 ti 
1 min  ...... 4.75 4.50 
30 sec  3.80 3.60 
10 see  2.40 2.25 

12 01 
4.75 
3.80 
2.40 
75 ti 
4.30 
3.40 
2.15 

24 tl 96 tI 
4.50 4.25 
3.60 3.40 
2.25 2.10 
100 tl 200 tl 
4.20 4.00 
3.20 3.00 
2.10 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  35 25 15 12 10 
DISCOUNTS 

26x-5% 52x-10% 104x-15% 260x-20% 

10. SPECIAL FEATURES 
TOTAL INFORMATION NEWS 

Ea Per mo 
1/4 hr fixed Mon thru Sat ..... ..... 9.00 234.00 
Alternate   10.50 136.00 

10 min fixed Mon thru Sat ...... _ ...... 7.50 195.00 
Alternate - _ __ ___. .. _ . .. ........   9.00 117.00 

5 min fixed Mon thru Sat. 6.00 156.00 
Alternate   7.50 97.50 

HEADLINES-ROS 
1 per day, per mo..100.00 2 per day, per mo_140.00 

LAS VEGAS 
San Miguel County-Map Location G-2 

See SIIDS consumer market map and data at begin-
ning of the State. 

KFUN 
1941 

Subscriber to the NAB Radio Code 

Media Code 4 232 5850 8.00 
Roadrunner Broadcasting Company, Box 710, Las 

Vegas, N. M. 87101. Phone 505-425-6786. 
I. PERSONNEL 
President-Merle H. Tucker. 
General Manager-Dennis D. Mitchell. 

2. REPRESENTATIVES 
Savalll/Gates. Inc. 

3. FACILITIES 
250 w.; 1230 hr. Non-directional. 
Operating schedule: 6:00 am-11:00 pm weekdays; 
7:45 am-11:00 pin Sun. MST. 

4. AGENCY COMMISSION 
15/0 net on time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 28. 3a, 4a, 4d. 5, 6a, 7e. 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24a, 25a, 26, 28a, 29a. 
Contracts: 40b, 42b, 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 60c, 61e, 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70e, 71e, 73a. 

Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective November 1, 1964. (Card No. 2.) 

Card received September 29, 1984. 

6. SPOT ANNOUNCEMENTS 
1 min.  5.00 

7. PACKAGE PLANS 
PER WE: 
5 ti  4.50 20 al  - 3.25 
10 ti  4.00 30 ti 3.00 
15 ti  3.50 
20 & 30 sec-75% applicable 1-minute rate. 
10 & 8 sec-50% applicable 1-minute rate. 

8. PROGRAM TIME RATES 
1/2 hr    25.00 5 min 7.50 
1/4 hr_.... ...... _ ...... 15.00 

10. SPECIAL FEATURES 
Newscasts-Regular rates plus 10%. 

LOS ALAMOS (I AM; 1 FM) 
Los Almos County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KRSN 
1949 

GEM 
Subscriber to the NAB Radio Code 

Media Code 4 232 6060 3.00 

Community Broadcasting Co., Box 749, Los Alamos, 
N. M. 87544. Phone 505-662-4342. 

I. PERSONNEL 
Owner-Manager-Darrel K. Buena. 

2. REPRESENTATIVES 
South-Mario Messina Company. 
Mountain States-Bob Rix Co., Inc. 

3. FACILITIES 
1,0(10 w. days. 250 vr. nights; 1490 Ise. 

Non-directional. 
Operating schedule; 6 am-11 um. MST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 2b, 3a. 3e. 3d, 41). 5, 6e, 8. 
Rate Protection: 10a, lia, 125, 14e. 15b. 
Basic Rates: 21e. 21b, 21d, 22a, 22b, 24b, 25e, 28, 

285. 28e, 29e, 33e. 
Contracts: 40e, 41, 42b, 42d, 44b, 46, 47a, 48, 

51b. 
Comb.: Cont. Discounts: 60b, 60f. 601, 61e. filb, 61e. 
Cancellation: 70b, 70e, 710. 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
The following rates for advertising include 53% 
for air time and 47% for production and service. 

TIME RATES 
Eff 5/1/55-Reed 4/29/55. 

6. SPOT ANNOUNCEMENTS 
In 52e 104e 156e 

1 min  4.50 4.28 4.05 3.83 
Sta brk__   3.00 2.85 2.70 2.55 

7. PACKAGE PLANS 
1 WEEK 

10 ti-156x rate. 30 ti-312x rate. 
20 ti-260x rate. 

8. PROGRAM TIME RATES 
Ix I3x 28e 520 

1 hr.__ 30.00 28.50 27.00 25.50 
1/2 hr.. 18.00 17.10 16.20 15.30 
1/4 hr. 12.00 11.40 10.80 10.20 
10 min.. 9.60 9.12 8.64 8.16 
5 min.... 7.50 7.13 6.75 6.38 

LOV I NGTON 
Lea County-Map Location H-5 

See SRLS consumer market map and data at begin-
ning of the State. 

KLEA 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 232 6150 2.00 
Lea County Broadcasting Co.. Drawer 877, Lovington, 
N. M. 88260. Phones 396-3355, 396-2214. 

I. PERSONNEL 
President-Iva Lea Warley. 
Vice-Pres. Zie Gen'l Mgr.-Hoyt Caldwell. 
Assistant Managers-Lynn Rube, James lobee. 

3. FACILITIES 
500 w. nays; 630 be. Non-directional. 
Operating schedule: 5:00 am-local sawn. MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 40, 5, 6e, 7e. 8. 
Rate Protection: 10c. 11g, 12g, 11e. 14g. 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 241). 25e. 28b, 29a, 

31. 32a. 
Contracts: 40a, 13, 44a, 47a, 48. 51e. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 61a, 6113. 62d. 
Cancellation: 70e. 70e, 73e. 
Prod. Services: 80. 
Special short term spot saturation rates on request. 
Rates include 10% transcription and news premium 
fees. 

TIME RATES 
Rates effective   

Rates received April 20, 1964. 
6. SPOT ANNOUNCEMENTS 

1 ti 26 tl 
1 min  4.00 3.60 
30 sec  3.00 2.70 
50 words  2.50 2.25 

8. PROGRAM TIME RATES 
1 hr 

1 ti.. 40.00 
26 II    36.00 

156   30.00 
312 ti  24.00 

PORTALES 
Roosevelt County-Map Location E-4 

See SRDS consumer market map and data et begin-
ning of the State. 

52 ti 
3.40 
2.55 
2.00 

1/2 hr 
22.00 
19.80 
18.70 
16.50 
13.20 

156 ti 312 ti 
3.00 2.40 
2.25 1.80 
1.75 1.50 

1/4 hr 5 min 
12.00 6.00 
10.80 5.40 
10.20 5.10 
9.00 4.50 
7.20 3.60 

KENM 
1950 

Media Code 4 232 6300 3.00 
Portales Broadcasting Co.. E. Highway TO, Portales. 
N. M. 88130. Phone 505-356-6681. 6682. 

I. PERSONNEL 
Pres. & Gen'! Mgr.-Wyeth Patterson. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1.000 w.; 1450 itc. Non-directional. 
Operating schedule: 5 am-11 pm weekdays; 7 am-10 
pm Sun. MST. 

4. AGENCY COMMISSION 
15/0 time only. Net 10th of month. 

5. GENERAL RATE POLICY 

TIME RATES 
Eff 9/1/67-Reed 1/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 260 52e 104x 156e 260x 612e 

1 min 4.50 4.25 4.00 3.75 3.50 3.25 3.00 2.75 
8. PROGRAM TIME RATES 

260e 312e 1 hr 
3.60 3.88 50.00 
2.40 2.25 42.50 

104e 156x 260e 3120 
24.00 22.50 21.00 19.50 
14.40 13.50 12.60 11.70 
9.60 9.00 8.40 7.80 
7.68 7.20 6.72 6.24 
6.00 5.63 5.25 4.88 

KRSN-FM 
1955 

Media Code 4 232 6061 1.01) 
Community Broadcasting Co., Box 749, Los Alamos, 
N. M. 87544. Phone 505-662-4342. 

I. PERSONNEL 
Owner-Manager-Darrell K. Burns. 

2. REPRESENTATIVES 
South-Mario Messina Company. 
Mountain States-Bob Rix Co., Inc. 

3. FACILITIES 
ERP 4,900 w.; 98.5 ma. Stereo. 
Operating schedule: 6 am-11:15 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See KRSN listing for coded regulations. 

TIME RATES 

Elf Reed 5/13/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52e 312x 

1 min or less 10 5 5 

8. PROGRAM TIME RATES 
Ix 52e 312e 

1 hr......-- 40 34 24 
30 18 
10 6 

1/2 hr 1/4 hr 5 min 
1 x  25.00 17.50 10.00 
13 x  22.00 14.00 8.00 

37.50 26 x  20.00 12.00 7.00 
34.50 52 x.  18.00 10.00 6.50 
30.00 104 x  16.00 9.00 6.00 
26.00 156 x.  14.00 8.00 5.50 
22.50 260 x  12.00 7.50 5.00 

312 x   18.00 10.08 7.00 4.50 

RATON 
Colfax County-Map Location G-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KRTN 
1948 

C 
Subscriber to the NAB Radio Code 

Media Code 4 232 6450 6.00 

Raton Broadcasting Co.. Box 638, 1128 State St.. 
Raton, N. M. 87740. Phone 445-3652. 

I. PERSONNEL 
Owner-Jim Roper. 
Gen'l & Comm'l Mgr.-Jim Roper. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Mountain States-Bob Mix Co., Inc. 
Southeast-Southern Spot Sales, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 Ire. 

Non-directional. 
Operating schedule: 0 am-7 pm. MST. 

4. AGENCY COMMISSION 
15%: no caoh discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3e. 4e. 5, ea, 7b. 8. 
/tate Protection: 10a, 11a, 12a, 13e. 14e, 15a, 15b, 

15e. 
Basic Rates: 20b, 21e. 21b, 21d, 22b, 23b, 24e, 25e, 

28b. 28e. 30, 31, 13e. 
Contracts: 40e. 41, 44a, 44b, 46, 47a, 49, 51e. 51e. 
Comb.; Cont. Discounts: 60d, 60f, 60h, 601, 81b. 82d. 
Cancellation: 71a, 72e, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 

Rates effective January 1. 1957. 
Rates received January 29, 1957. 

Rev. (itates) reed January 6, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 min. 

hr. hr. hr. min. or less 
1 time.... 26.00 16.00 10.00 7.50 4.00 

26 times.. 22.00 14.00 9.00 7.00 3.75 
52 times.. 18.00 12.00 8.00 6.00 8.50 

156 times.. 14.00 10.00 7.00 5.25 3.25 
312 times.. 10.00 8.00 6.00 4.50 3.00 



Reswell-K K A T-Continued 
2. REPRESENTATIVES 
Dallas-Riley Representatives. 

3. FACILITIES 
5,000 w. days, non-directional: 1,000 w. nights. 

directional-1430 kc. 
Operating schedule: 6 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4e. 4d, 5, 6e. 
Rate Protection: 10g, 12g, 13g, 14g, 15e, 15b. 
Basle Rates: 20b, 21b, 22b, 23a, 24b, 24e, 28e, 295. 
Contracts: 40a. 41, 42b, 44e. 46. 41e. 48, 51a, 51b, 
Comb.; Cont. Discounts: 60g, 601, 610. 
Cancellation: 70a, 70e, 71a, 73e. 
Prod. Services: 80, 82. 

TIME RATES 
EE Ree'd 3/6/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6t1 12 01 24 tl 36 01 
1 min.  4.50 4.40 4.00 3.90 
30 sec.  3.50 3.40 3.00 2.80 
10 sec  2.25 2.20 2.00 1.90 
PER MO: 25 ti 50 ti 75 ti 100 ti 200 ti 
1 min.  4.40 4.00 3.80 3.40 3.00 
30 see  3.40 3.00 2.80 2.50 2.20 
10 see.  2.25 2.00 1.90 1.70 1.50 

KRDD 
1963 

Media Code 4 292 6750 9.00 
KRDD, Box 1615. Roswell, N. M. 88201. Phone 623-

1330. 
I. PERSONNEL 
Owner-Reginaldo Espinoza. 
Sales Manager-Eduardo B. Leaton. 

2. REPRESENTATIVES 
East-Midwest-National Time Sales. 
Southeast-David Carpenter & Co. 
West-Harlan G. Oakes & Associates. 

5. FACILITIES 
1000 x.; 1320 kc. 
Operating schedule: Daytime. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 4e, 4c. 5. 65, 7a. 
Rate Protection: 10b, 11b, 1213. 1313. 14b. 
Basic Rates: 22b, 235. 24e, 29a. 
Contracts: 40a. 48. 
Comb.; Cont. Discounts: 60b, 615. 6113. 62b, 62e. 
Cancellation: 70e. 70e, 71b. 
100% Spanish programming; translation included. 
Member: National Spanish Language Network. 

TIME RATES 
Elf Rec'd 3/28/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  6.00 104 ti ..... ..... 4.50 
26 ti  5.50 312 tL__   4.00 
52 ti  5.00 

7. PACKAGE PLANS 
ANNOUNCEMENT PACKAGES 

1 MINUTE 
PER ‘VK: 
5 ti  25.00 20 ti...-   85.00 
10 ti  45.00 25 ti. 105.00 
15 ti  65.00 30 ti  120.00 
10-second announcements-50% of the applicable rate. 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 10 min 5 min 

1 o  50.00 28.00 16.80 10.00 7.50 
DISCOUNTS 

13x-5% 52x-12-1/2% 156x-50% 
26x-10% 104x-15% 2605-25% 

10. SPECIAL FEATURES 
NEWSCASTS 

PER MO: 
5 minutes daily  90.00 
10 minutes daily  . 120.00 
15 minutes daily..   ....... _______  150.00 

KRSY 
1947 

Media Code 4 232 7051 1.00 
John Burroughs, Box 1981, Roswell, N. M. 88201. 
Phone 505-622-0290. 

I. PERSONNEL 
General Manager-Bob Luningham. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 w. day., 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 24 hours per day. 

4. AGENCY COMMISSION 
15% no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 35. 3b, 4a, 4c, 5. 8e, 8. 
Rate Protection: lob, 111). 12b. 
Basic Rates: 20a. 225, 23a, 24s, 28b. 295. 
Contracts: 40a, 45. 46. 
Comb.; Cont. Discounts: 60a. 61e. 611). 62b. 
Cancellation: 70e. 70e, 71b. 735. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 MT 11/15/67-Reed 10/30/67. 

6. SPOT ANNOUNCEMENTS 
Traveling Times-6-9 am, noon-1 pm & 4-6 pm. 
ROS Times-6 am-7 pm. 

TRAVELING TIMES 
Ix 52x 150x 2600 5006 1000x 

1 min  7.50 6.75 6.00 5.25 4.50 3.75 
30 sec  5.50 5.00 4.50 4.00 3.50 8.00 

ROS TIMES 
1 min  6.00 5.75 5.00 4.25 3.50 2.75 
30 sec  4.50 4.00 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
ROS 10 DAY PLANS 

25 ti 40 01 75 01 
1 min 4.25 3.50 2.75 
30 sec ........... 3.00 2.50 2.00 
ID's: 50% of 1-min. 
ID'a combine at rate of 2 ID's equal 1-min for dis-
counts. 
Night Rates: 50% of applicable rate. 

KSWS 
1965 

Media Code 4 232 7200 4.00 

John A. Barnett Estate, Box 670, 1717 W. 2nd St.. 
Roswell, N. M. 88201. Phone 505-622-6450. TWX 
622-9017. 

1. PERSONNEL 
General Manager-John A. Barnett, Jr. 
Manager of Broadcasting-Paul B. MeEvoY. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
50,000 w. days; 10,000 w. nights; 1020 kg. 
Operating schedule: 19 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3s, 3d, 4e. 4d. 5, 6e, 713. 8. 
Rate Protection: 10e. Ile, 12e, 13e. I4c, 15s, 1514 16. 
Basic Rates: 20b, 21e. 21e, 21d, 22e, 235, 24c, 25e. 

26, 27. 28c, 29b, 33e. 
Contracts: 405, 41, 445, 45. 46, 47e, 48. 51a, 51e. 
Comb.; Cont. Discounts: 60f, 60h. 601, 61b, 62d, 
Cancellation: 70e, 70e, 71e, 72, 73b, 
Prod. Services: 80. 82. 
Affiliated with NBC. 

TIME RATES 
No. 6 Elf 6/1/69-Rec'd 4/25/69. 

AA-Mon thru Sat 7-8:30 am. 
A-Mon thru Sat 6:30-7 am, 8:30-9 am, noon-1 pm 
& 5-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
Ix 500 1000 2500 5000 

1 min  7.75 6.75 6.00 5.25 4.75 
20/20 sec 6.00 5.50 5.00 4.50 4.00 
10 sec. 3.75 3.50 3.00 2.75 2.50 

CLASS A 
1 min_  6.25 5.75 5.25 4.50 4.00 

5.00 4.50 4.25 3.75 3.25 
10 sec  3.25 3.00 2.75 2.50 2.00 

CLASS B 
1 min.  _...__.._ 5.25 4.75 
20/30 see  ..... 4.25 3.75 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 5 ti 
1 min. 
20/30 see_________ ..... _ ..... 5.50 
10 sec. 

CLASS A 
I min. 5.75 
20/30 sec 4.75 

CLASS B 
1 min_ . 4.75 
20/30 sec 3.75 

8. PROGRAM TIME RATES 
CLASS AA 

I x 260 520 
1/2 hr  59.00 56.00 53.00 
1/4 hr  40.00 37.00 35.00 
10 min__   30.00 28.00 26.00 
5 min.   20.00 19.00 18.00 

1/2 hr _ 47.50 
1/4 hr 31.50 
10 min. 23.75 
5 min.__ 16.00 

CLASS B 
1/2 hr  35.75 33.50 31.75 29.75 27.75 25.75 
1/4 23.75 22.50 21.25 19.75 18.50 17.00 
10 min____ 18.00 16.75 16.00 14.75 13.75 13.00 
5 min.  11.75 11.25 10.50 10.00 9.25 8.50 
Spots and programs may be combined for maximum 
discounts. 

CLASS A 
44.00 42.25 
30.00 28.00 
22.50 21.25 
14.75 14.00 

4.25 3.75 3.50 
3.50 3.00 2.75 

10 tl 15 ti 20 ti 
6.00 5.25 4.50 
5.00 4.25 3.75 
3.00 2.75 2.25 

5.00 4.50 5.75 
4.35 3.50 3.00 
2.75 2.50 2.25 

4.25 3.75 3.25 
3.25 3.00 2.75 

1560 266x 8650 
50.00 46.00 43.00 
33.00 31.00 29.00 
25.00 23.00 21.00 
17.00 15.00 14.00 

39.50 36.75 34.50 
26.50 24.75 22.75 
19.75 18.50 17.00 
13.25 12.50 11.50 

RUIDOSO 
Lincoln County-Map Location F-4 

See SUDS consumer market map and data at begin-
ning of the State. 

KRRR 
1959 

Media Code 4 232 7350 7.00 
Sierra Blanca Broadcasting Co.. Box 39, Ruidoso, 
N. M. 88345. Phone 505-257-2345. 

I. PERSONNEL 
Owner-Ed Hyman 
Program Director-Marion M. Hyman. 

2. REPRESENTATIVES 
Southeast-Southern Spot Sales, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
1000 w. days. 250 w. nights; 1340 irc. 
Operating schedule: 16 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3e, 4a, 5, 6s, 7b. 
Rate Protection: 10e. lle, 12c, 13e. 14b. 
Basic Rates: 20b, 21b, 24b, 24e, 25e. 28e, 29s, 50, 

31, 33b. 
Contracts: 40e, 42b, 44e. 46. 475. 49. 51e. 
Comb.: Cont. Discounts: 60b. 61b, 62d. 
Cancellation: 70e, 70c, 71a, 72. 
Prod. Services: 80. 81, 82. 
Affiliated with RMS. 

TIME RATES 
Elf Rec'd 1/16/69. 

6. SPOT ANNOUNCEMENTS 
Ix 260 520 I56x 312x 

1 min  5.00 4.50 4.00 3.50 3.00 
30 sec  4.00 3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
SATURATION SCHEDULE 

-3 dam--
PER DAY: 1 min 20 see 
15 ti__---   90.00 67.50 

8. PROGRAM TIME RATES 
lx 26x 52x 156x 3I2x 

1 hr    40 37 34 31 29 
1/2 hr  25 23 21 19 17 
1/4 hr  18 16 14 12 10 
5 min  10 9 8 7 6 

SANTA FE (3 AM) 
Santa Fe County-Map Location F-3 

See SUDS consumer market map and data at begin-
ning of the State. 

KAFE 
1965 

Subserlber to the NAB Radio Code 

Media Code 4 232 7500 7.00 
RAFE Radio, Bor 4097, Lower Agua Fria, Santa 

Fe, N. M. 87501, Phone 505-982-4303. 
I. PERSONNEL 
Owners-Guy Christian, Blackle Gonzales, 
General Manager-Blackie Gonzales. 
National Sales Co-Ordinator-B. R. Gonzales. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Mountain States-Bob Mix Co., Inc. 

3. FACILITIES 
6,000 w. days; 810 ko. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15%; bills rendered 1st, payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3b, 3d, 4s, 4d, 5, 6e, 7a, 8. 
Bate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 15b, 

16, 
Basle Rates: 206, 21e, 21b, 22e, 22b, 235, 24a, 241), 

24e, 25a, 28, 28e, 295. 
Contracts: 40s 41, 4213, 42d, 45, 46, 47b, 48, 51e. 
Comb.: Cont. Discounts: 60b, 60d, 60f. 60b, 601. 
Cancellation: 70a, 71a, 72, 735, 73b. 
Prod. Services: 82. 

TIME RATES 
Elf 5/1/68-Reed 5/15/68. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIMES-6-9 AM, NOON-1 PM, 3-6 PM 

I min 30 see I min 30 see 
1 x 7.50 6. 50 156 z 5.30 4.50 
13 x 7.10 6.10 312 z  4.90 4.25 
26 x  6.70 5.70 500 x.. 4.40 1.75 
52 x  6.20 5.20 1000 z 3.90 1.20 
104 x  5.80 4.80 

ALL OTHER TIMES-ROS 
1 ..... 7.00 6.25 156x ...... 5.05 4.25 
13 x__._____ 6.85 5.85 312 x_______ 4.65 e.00 
26 L.._.._.._..._ 6.45 5.45 500 4.15 1.50 
52 . _ 5.95 4.95 1000 z______ 3.613 1.85 
104 z  5.55 4.55 
10 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 
10-DAY PLANS-ROS 

25 tl 50 ti 75 ti 100 ti 203 ti 
1 min.  5.55 5.05 4.65 4.15 3.65 
30 sen  4.55 4.25 4.00 3.50 7.85 
10 see: 50% of 1-min. 

KDCE 
ESPANOLA 

City of license, Espanola, N. M. 
Santa Fe-Box 2068. 1300 Osage Ave.. Santa Fe, 
N. M. Phone 505-982-2897. 
See listing under Espanola. N. M. 

KTRC 
1946 

Subscriber to the NAB Radio Code 

Media Code 4 232 76500.00 
Santa Fe Broadcasting Co., Inc., Box 2227. 210 E. 
Marcy St.. Santa Fe, N. M. 87501, Phone 505-982-
2666. 

I. PERSONNEL 
Pres. & Gen'l Mgr.- Donald W. Hansen. 
Traffic, Manager-Donna Hansen, 
Operations Manager-Ben Ramsey. 

2. REPRESENTATIVES 
The Donley Organization, Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1400 lec. 

Non-directional. 
Operating schedule: 5:45 am-midnight. MST. 

4. AGENCY COMMISSION 
15/0, 

5. GENERAL ADVERTISING See coded regulatiens 
General: Is, 2s, 2b, 3a, 3b, 3d, 4e. 5, 6e, 7e, G. 
Rate Protection: 10a, ils, 12b, 13b, 14e, 15a, 16. 
Basic Rates: 20b, 21b, 21d, 225, 23e, 2313, 24b, 24e, 

25e. 28b, 25e, 29a, 33b. 
Contracts: 40a, 41, 42e, 42e, 43, 44b, 45, 46, 47a, 

48, 49, 50, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60g, 601, 01b, 

62e, 62b, 62d. 
Cancellation: 70b, 704. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS. 
Affiliated with American Information Network. 

TIME RATES 
Elf 12/1/68-Rec'd 11/6/68. 

6. SPOT ANNOUNCEMENTS 
WEEKLY PENETRATION 
5 ti 10 ti 20 tl 30 ti 50 ti 70 01 

1 min  8.50 7.50 6.00 5.50 5.00 4.50 
30 sec  6.50 5.00 4.50 4.00 3.50 1.00 

MONTHLY PENETRATION 
100 ti 200 ti 3110 ti 

1 min.  5.00 4.50 4.00 
30 sec  3.50 3.00 2.50 

ANNUAL PENETRATION 
I min 30 tee 1 min 90 see 

260 x  8.50 6.50 1000 6.00 4.50 
312 8.00 6.00 1500 5.50 4.00 
365 z  7.50 5.50 2000 x.............. 5.00 3.50 
500 x  7.00 5.00 3000 x  4.00 3.00 
10/15 sec: 50% of 1-min. 

NEW MEXICO 
8. PROGRAM TIME RATES 

Ix I3x 260 520 
5 min.. 19 18 17 16 
10 min 28 26 24 22 
1/4 hr 36 32 30 26 
1/2 hr 60 50 46 42 
1 hr._ 90 85 80 75 

KVSF 
1956 

Media Code 4 232 7800 1.00 

I04x 
15 
20 
24 
38 
65 

1560 260x 365x 
14 12 10 
18 16 14 
22 19 16 
34 30 28 
60 55 50 

New Mexico Broadcasting Co., Box 2407, 1718 W. 
Alameda. Santa Fe, New Mexico 87501, Phone 505-
982-4455. 

I. PERSONNEL 
General Manager-Bruce HebenstrelL 
Sta. & Nat'l Sales Mgr.-Itomeo C. Di Lallo. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1.000 w.: 1260 lee. Nou-directionaL 
Operating schedules 20 hours daily. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, 3e, 3b, 4a, 4c, 5, 65„ 7b, 8. 
Rate Protection: 15b, 
Basle Rates: 20e, 22e, 2213. 23e, 24b, 25e. 26, 28e. 

29a. 
Contracts: 40e. 42e. 45, 46. 475, 
Comb.; Cont. Discounts: 605, 60k, 61e, 62b. 
Cancellation: 70a, 70e. 71s, 73a. 
Rate Protection: 6 months, 1 year to continuous ad-
vertisers. 
Sold in combination with KGGM Albuquerque, N. M. 
See that listing for rates. 
Affiliated with MES. 

TIME RATES 
No. 9 Eff 5/1/67-Reed 4/3/67. 

AA-Mon thru Fri 6-10 am & 4-7 Om, 
A-Mon thru Fri 10 am-4 pm; Sat 6 am-midnight. 
B-All other times. 

7. PACKAGE PLANS 
MULTI SPOT PLANS 

1 MINUTE 
PER WK: 601 12 ti 
AA   5.00 4.50 

 4.00 3.50 
2 25 2.00 

52 conoce wks-10% discount. 
TOTAL AUDIENCE PLANS 
(Fixed but preemPtible) 

PER WK: 12 tl 18 01 
Plan 1-1/2 AA, A. 42 57 
Plan 2-1/3 AA, A. B______ 38 52 
Plan 3-1/2 A. B - 30 40 
30 sec: 80% of 1-min. 
52 comae wks-10% discount. 

8. PROGRAM TIME RATES 
AA: 1/2 hr 

52 x  . 27.00 
260 x. 22.50 

A: 
1 x 27.00 
52 x._ 24.30 
260 x.   20.25 

B: 
1 x_   21.00 
52 x 10.90 
260 x  15.75 

SANTA ROSA 
Guadalupe County-Map Location 0-3 

See SUDS consumer market map and data st begin-
ning of the State. 

18 01 
4.00 
3.00 
1.75 

24 ti 
69 
62 
49 

1/4 hr 10 min 
18.00 15.00 
16.20 13.50 
13.50 11.25 

16.20 
14.60 
12.15 

12.60 
11,15 
9.4.5 

13.50 
12.15 
10.15 

10.50 
9.45 
7.90 

2401 
3.50 
2.50 
1.50 

30 ti 
77 
69 
54 

5 min 
10.00 
9.00 
7.50 

9.00 
8.10 
6.75 

7.00 
8.50 
5.25 

KSYX 
1960 

e 
Media Code 4 232 7950 4.00 
ESTE Broadcasting Co., Drawer K. E. Hwy. 66, 

Santa Rosa, N. M. 88435. Phone 505-472-3811. 

I. PERSONNEL 
General Manager-Robert Deltrich. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. due; 1420 kg. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4s. 5, 6a, 7e, 8. 
Rate Protection: 10b, 11b, 12b, 1313. 
Basle Rates: 2213. 235, 
Contracts: 40e. 48. 
Affiliated with MIS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf - Reed 1/9/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 601 10 ti 16 01 21 ti 25+ 
1 rain-- 2.25 2.00 1.90 1.75 1.60 1.50 
30 sec  1.70 1.50 1.45 1.35 1.20 1.00 
ID's ....... 1.15 1.00 .95 .90 .85 .75 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-7-1/2% 52 wk-10% 

8. PROGRAM TIME RATES 
PER WK: 1 01 6 ti IOU 16 01 21 01 25+ 

--

5 min  5.00 4.75 4.50 4.25 4.00 à:Te 
(This IlstIng continued on next Page) 
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NEW MEXICO 

Santa Rosa-K S Y X-Continued 
10. SPECIAL FEATURES 

FEATURES 
PER MO: 10 min 5 min 3 min 
6 days per wit  100 60 40 

SILVER CITY 
Grant County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KSIL 
1946 

R AB 

Media Code 4 232 8100 5.00 
KSIL Inc.. Box 590, Silver City. N. M. 88001. 
Phone 505-538.2951. 

STATION'S PROGRAMMING DESCRIPTION 
KSIL: Programmed for general adult appeal. 
NEWS 23%; network UPI and local newt editor. 
15 min local, regional, national and international 
news at 7 am, 12:15 pm & 4:45 pm. SPORTS 4%: 
Play-by-play of 2 high schools and university. Farm 
1%. MUSIC 72%; middle-of-the-road 46%, stand-
ards 10%, shovetunes 4%, country and western 6% 
Spanish 6%. Contact Representativo for further de-
tails. Reed 3/24/69. 

I. PERSONNEL 
President-Dennis Behan. 
General Manager-Kenneth Rogers, 

2. REPRESENTATIVES 

Continental Radio Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 be. 

Non-directional. 
Operating schedule; 5:30 am-10 pm. MST. 

4. AGENCY COMMISSION 
15% on station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: Is. 3a, 4e, 5, 6e. 7e, 8. 
Contracts: 45. 
Comb.; Cont. Discounts: 60a, 60f. 
Affiliated with American Contemporary Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Ratez effective September. 1965. 
Rates received October 4, 1965. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 1 min 30 see 

1 ti  4.50 3.00 260 2.80 2.10 
10 ti .... 4.30 2.85 312 U....______ 2.60 2.00 
20 4.10 2.65 500 ti._........._ 2.35 1.90 
50 3.60 2.40 750 ..... 2.20 1.80 
156 3.00 2.20 1000 U.__  2.00 1.70 

SOCORRO 
Socorro County-Map Location E-4 

See SUDS emsurner market map and data at begin-
ning of the State. 

KSRC 
1958 

Media Code 4 232 8250 8.00 
Socorro Broadcasting Co., Box 1277, Socorro. N. M. 

87801. Phone 835-1290. 
STATION'S PROGRAMMING DESCRIPTION 

KSI1C: Programmed for general interest. AIR PER-
SONALITIES handle all segments. NEWS: 15 min 
at 7 am, noon, 4 pm-world, state, and national. 
News 5 min at :25. News 15 min local 7 am, & 
1 pm. Women's talk M-W-F 9 am. 6:30-8:30 am 
breakfast show with 5 min farm news, general popular 
music. 8:30 am-noon country and western. 12:15-1 pm 
rock and roll. 1:15-2 pm rhythm and jazz. 2-3:30 pm 
middle-of-the-road. 3:30-0 pm rock and roll. 6 pm-
sign-off all Spanish talk and music. RELIGIOUS: 
programming Sun mornings, general popular and 
semi-classic afternoons. Special events and sports by 
remote. Personality endorsements not permitted. Con-
tact Representative for further details. Reed 7/13/67. 

I. PERSONNEL 
Sta. & Gee' Mgr.-Walter Shreds. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Denver-Bob Gig Co., Inc. 
South-Mario Messina Company. 
Southeastern-C. K. Beaver & Associates. 

3. FACILITIES 
1.000 w. days; 1290 be. Non-directional. 
Operating schedule: 6:30 am-local Sunset weekdays; 
8:00 am-local sunset Sun. MST. 

4. AGENCY COMMISSION 

15% on time only; no cash diaconat. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a. 3d, 4e, 4d, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21e. 22b, 23e, 24b, 24e. 26. 285, 

29a. 
Contracts: 48e. 41, 42a, 43. 44e, 44b, 47a, 48. 51a. 

51b, 51e. 
Comb.; Cont. Discounts: 60e, 60e, 61e, 61b, 62b. 
Cancellation: 70a, 70d, 71e, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
KIT  Reed 8/29/66. 

6. SPOT ANNOUNCEMENTS 
le 28e 52e 

I min......._... 3.00 2.50 2.20 
30 see. ..... 2.50 2.00 1.85 

7. PACKAGE PLANS 
PER WK: 12 01 
1 min  2.60 

8. PROGRAM TIME RATES 
1 x 26e 52e 

1/4 hr  10.00 9.00 8.00 
5 min.__ 8.00 7.50 6.50 

10. SPECIAL FEATURES 
Newscasts: 6 mlnutes sponsorship available at appli-
cable rate plus 1.00 per broadcast. 
The Spanish Show-1-1/2 times regular rate. 

TAOS 
Taos County-Map Location F-I 

See SRDS consumer market map and data at begin-
ning of the State. 

KKIT 
1961 

Media Code 4 232 8400 9.00 
SAM. Inc., Box 665, N. Pueblo St.. Taos, N. M. 

87571. Phono 758-2231. T1VX 7551-86. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Stephen A. Machcinski, Jr. 
Vice-Pros. .4e Frog. Dir.-Barbata C. Machelnikl. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1340 Ice. 

Non•directional. 
Operating schedule: 6 arn-11 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3e, 40, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 12b, 13b, 14b, 15e. 
Basle Rates: 20b, 21b, 22e. 24b, 24e, 29a, 30, 31. 

32b. 
Contracts: 40a, 41, 42s, 43, 45, 46, 47e, 51e. 51b. 
Comb.: Cont. Discounts: 60a. 60d, 60e. 60h, 601. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b, 
Prod. Services: 82. 
Member: Intermountain Network. 

TIME RATES 
ER  Reed 6/27/69. 

G. SPOT ANNOUNCEMENTS 
Ix 13e 52e 156e 312x 

1 min  4.00 3.75 3.50 3.25 3.00 
8, PROGRAM TIME RATES 

Ix I3x 
1 hr ...........32.00 28.00 
1/2 hr 18.00 16.00 
1/4 ........... 12.00 10.50 
5 min.  8.00 7.50 

52e 
25.00 
14.10 
9.00 
6.25 

156e 
23.00 
13.50 
8.00 
5.25 

312e 
20.00 
11.50 
7.00 
4.50 

TRUTH OR CONSEQUENCES 
Sierra County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KCHS 
1946 

Media Code 4 232 8550 1.00 
Bairdland Broadcasting, Inc., Box 351. Truth or 

Consequences, N. M. 87901. Phone 505-894-2400. 

We 156e 312e I. PERSONNEL 
2.00 1.90 1.75 Manager-Neil R. Baird. Sr. 
1.75 1.65 1.50 Traffic & Frog. Dir.-blyma Gault Baird. 

3. FACILITIES 
24 tl 48 ti 60 ti 250 w.; 1400 be. Non-directional. 
2.20 2.00 1.75 Operating schedule: 6:00 am-11:00 pm 
1.90 1.75 1.50 Sun. MST. 

4. AGENCY COMMISSION 
104e 156e 312e 15/0; payable when rendered. 
7.50 7.00 6.50 5. GENERAL ADVERTISING See aided 
6.00 5.50 5.00 Contracts: 40e. 45. 

Comb.; Cont. Discounts: 601. 
All contracts subject to eaueslietton by either party 
on 10 days written notice. Advertisers cancellation 
to be accompanied by full payment at earned rate. 

Mon thru 

regulations 

Frequency discounts will not be retroactive. 
Live announcements will consist of 125 words or less 
for 1 minute. 

TIME RATES 
Et! 1/1/67-Reed 3/8/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 26e 52e 312x 624e 1000e 
1 ..... 4.50 3.40 2.40 1.65 1.40 1.25 

7. PACKAGE PLANS 
1 MINUTE Olt 30 SECONDS 

- 3 Days- -5 Days-
PER DAY: 5 ti 10 ti 15 ti 3 tl 601 9 tl 
Total   25 50 75 25 50 75 

8. PROGRAM TIME RATES 
PER YR: lx 26e 52e 312e 624e 1000e 
I hr  45.00 33.75 23.75 16.25 13.75 12.50 
1/2 hr _. 36.00 27.00 19.00 13.00 11.00 10.00 
1/4 hr  18.20 13.50 9.50 6.50 5.50 5.00 
5 min.   9.00 6.75 4.75 3.25 2.75 2.50 

10. SPECIAL FEATURES 
Religious-156 time rate or earned rate, whichever ii 
less. 

TUCUMCARI 
Quay County-Map Location G-3 

See SIMS consumer market map and date et begln• 
fling of the State. 

KTNM 
1941 

Media Code 4 232 8700 2.00 

Tucumcari Broadcasting Co., Inc., 1420 E. Highway 
66, Box 668, Tucumcari, N. M. 88401. Phone 
461-0522. 

I. PERSONNEL 
President-S. Joe Barnes. 
General Manager-S. Joe Dames. 
Commercial Manager-Dale Felkner, 

2. REPRESENTATIVES 
Advertising Sales West. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. Non-direc-

tional. 
Operating schedule: 5:30 am-10:30 pm. GIST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 4e, 4d. 6a. la, 8. 
Rate Protection: 10e. Ile. 12e. 13c, 14c. 
Basle Rates: 22b. 23e. 26. 28b. 
Contracts: 40a. 46. 47a. 
Comb.: Cont. Discounts: 60a, 62e. 
Cancellation: 71e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1962. 
Card received December 30, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 tee 

1 ti  .... 3.00 2.25 
26 ti  2.75 2.00 
52 ti   2.50 190 
156 ti  2.25 1.75 
312 or more ti  ......  2.00 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti ....... ...... _____  30.00 17.50 10.00 8.00 6.00 
52 LI  27.00 15.50 9.00 7.20 5.40 
156 ti  24.00 14.00 7.50 6.00 4.50 
312 ti   20.00 11.00 6.00 4.80 3.60 
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Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership — thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 

STATE TOTAL _1,792,700 
METRO AREAS 

Albany-Schenec-
tady-Troy .... 20,600 

Binghamton ....... 2,000 
Buffalo   100,700 
Elmira •   3,300 
Jamestown   1,400 
New York _1,489,300 

1, 1969) 
New York-

Northeastern, 
N. J. (Consoli-
dated) ........1,919,300 

Poughkeepsie .... 13,200 
Rochester   34,500 
Syracuse   15,300 
Utica-Rome 6,300 
Total Metros....1,686,600 

Spanish Population Data 
(July 1, 1969) 

COUNTIES Queens   257,100 
Bronx   4131,800 Richmond   33,200 
Kings   497,200 Suffolk   22,100 
Nassau   17,500 Total Counties..1,861,400 
New York   552,500 
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NEW YORK 

Albany-Albany 
Amsterdam-Montgomery 
Auburn-Cayuga 
Binghamton-Broome 
Buffalo-Erie 
Cohoes-A bany 
Elmira-Chemung 
Endicott-Broome 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This 

Freeport-Nassau 
Garden City-Nassau 
Glen Cove City-Nassau 
Gloversville-Fulton 
Hempstead Town-Nassau 
Irondequoit Town-Monroe 
Ithaca--Tompkins 
Jamestown--Chautauqua 

Johnson City-Broome 
Kenmore-Erle 
Kingston-Ulster 
Lackawanna-Erie 
Lindenhurst-Suffolk 
Lockport-Niagara 
Long Beach-Nassau 

State, Standard Metropolitan Statistical Arises 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

list shows counties in which cities are located. Cities are first, counties next. 
Lynbrook-Nassau 
Massapequa Park-Nassau 
Middletown-Orange 
M i neo la-Nassau 
Mount Vernon-Westchester 
Newburgh-Orange 
New Rochelle-Westchester 

New York City-New York 
Bronx-Bronx 
Brooklyn-Kings 
Manhattan-New York 
Queens-Queens 
Richmond-Richmond 
Niagara Falls-Niagara 

North Hempstead Town-
Nassau 

North Tonawanda-Niagara 
O lean-Cattaraugus 
Ossining-Westchester 
Oswego--Oswego 
Oyster Bay Town-Nassau 
Plattsburg-Clinton 

Port Chester-Westchester 
Poughkeepsie--Dutchess 
Rochester-Monroe 
Rockville Center-Nassau 
Rome-Oneida 
Scarsdale-Westchester 
Schenectady-Schenectady 
Syracuse-Onondaga 

Tonawanda-Erie 
Troy-Rensselaer 
Utica-Oneida 
Valley Stream-Nassau 
Watertown-Jefferson 
White Plains-Westchester 
Yonkers-Westchester 

Estimates (or: 
STATE 
COUNTY-Map Loo. 

City 
Metropolitan Area 

Population Households 
1/1/69 1/1/69 
(000) (000) 

-Consumer Spendable income-1968-
% Distribution et Familles 
300D 5000 8000 10000 15000 
to to to to and 

($000) 4999 7999 9999 14999 ever 

Per 
Household 

(3) 

Retail Sales-1988 
-Total Rotai! Sales  -

Per 
Household Food Drug 

($000) (3) ($000) ($000) 

By Selected Store Types  
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Pausen- Farm 
per Poilu-
Cars lation 

1/1/69 1/1/89 
(000) (000) 

Gross 
Farm 
hume 
1968 

($000) 

NEW YORK 
STATE TOTALS 18,401.1 5,836.15 62,387,239 10,690 14.6 23.7 17.0 20.9 19.4 32,255,785 5,527 7,752,413 866,212 5,130,248 2,838,8051,747,517 4,437,686 1,595,582 5,523.05 273.6 1,179,683 

ALBANY G-7t  299.6 
Albany  130.3 
Albany-Schenectady-
Troy Metro Area  730.2 
Cohoes  20.0 

ALLEGANY C-7  46.0 
BRONX G-10  1,516.9 

Bronx Borough  1,516.9 
BROOME E-7  228.6 

Binghamton  69.1 
Binghamton 
Metro Area  308.7 
Endicott  17.9 
Johnson City  22.3 

96.94 949,122 
44.74 466,388 

231.90 
6.51 

13.33 
503.54 
503.54 
69.61 
22.21 

92.85 
5.99 
7.38 

2,159,220 
57,854 

112,610 
4,387,867 
4,387,867 
722,235 
266,262 

907,136 
72,143 
61,949 

9,791 14.7 21.9 18.6 23.6 17.7 
10,424 

9,311 16.2 24.4 18.6 21.4 14.8 
8,887 
8,448 20.2 19.4 18.3 21.7 11.4 
8,714 19.8 27.6 17.8 17.4 11.0 
8,714 

10,375 13.3 17.5 22.7 26.6 17.9 
11,988 

9,770 15.2 19.9 21.4 24.3 15.7 
12,044 
8,394 

592,630 6,113 130,690 13,068 
340,195 7,604 63,059 7,935 

1,173,420 
24,808 
59,772 

1,548,087 
1,548,087 
384,810 
201,981 

482,102 
52,185 
24,014 

5,060 
3,811 
4,484 
3,074 
3,074 
5,528 
9,094 

5,192 
8,712 
3,254 

273,919 
8,165 

13,789 
527,067 
527,067 
93,485 
34,281 

119,790 
10,188 
11,939 

30,446 
738 

1,357 
42,449 
42,449 
8,937 
2,932 

10,567 
1,704 
305 

100,052 49,501 
63,865 37,212 

165,149 
1,331 
3,920 

191,551 
191,551 
66,734 
45,923 

70,999 
6,378 
3,333 

87,232 
3,146 
1,994 

132,435 
132,435 
18,845 
11,311 

21,901 
4,984 
1,771 

27,865 96,088 29,619 
18,016 72,271 13,484 

55,495 
851 

1,637 
101,112 
101,112 
20,113 
12,777 

22,699 
2,986 
512 

209,571 
1,395 

14,737 
161,452 
161,452 
71,508 
45,450 

94,966 
13,156 
1,224 

74,048 
1,513 
5,741 
69,758 
69,758 
23,288 
8,217 

30,272 
3,076 
1,532 

126.01 3.3 11,331 

283.86 

16.93 5.5 16,228 
239.50   417 

87.90 5.5 15,554 

119.27 

CATTARAUGUS B-7  
Olean  

CAYUGA D-6  
Auburn  

CHAUTAUQUA A-7  
Jamestown  
Jamestown Metro 
Area  

CHEMUNG D-7  
Elmira  
Elmira Metro Area...._ 

CHENANGO E-7  
CLINTON G-3t  

Plattsburgh  
COLUMBIA H-7  
CORTLAND D-7  
DELAWARE   
DUTCHESS G-8  

Poughkeepsie  
Poughkeepsie 
Metro Area  

85.4 
22.7 
76.5 
33.8 

156.4 
41.2 

156.4 
110.8 
47.3 

110.8 
48.2 
89.1 
22.6 
52.3 
45.8 
45.0 
213.1 
40.3 

25.71 
7.42 

22.61 
10.41 
50.28 
14.70 

50.28 
33.64 
14.86 
33.64 
14.18 
22.28 
6.15 

16.30 
13.53 
13,53 
58.08 
13.70 

235,078 
73,207 

208,664 
104,811 
430,583 
138,859 

430,583 
310,093 
143,354 
310,093 
123,915 
172,750 
58,721 
134,116 
124,383 
104,714 
571,902 
140,552 

213.1 58.08 571.902 

9,143 19.7 20.7 19.3 22.2 13.6 
9,866 
9,229 18.0 21.8 17.1 24.4 13.9 
10,068 
8,564 19.2 23.4 19.6 21.4 11.3 
9,446 

8,564 19.2 23.4 19.6 21.4 11.3 
9,218 17.5 24.5 18.4 22.1 14.1 
9,647 
9,218 17.5 24.5 18.4 22.1 14.1 
8,739 19.4 20.8 19.6 21.0 11.5 
7,754 23.6 28.0 15.9 14.2 7.1 
9,548 
8,228 22.0 24.0 18.6 18.0 10.1 
9,193 19.7 20.7 19.7 21.6 13.2 
7,739 23.0 24.2 16.8 16.6 7.9 
9,847 13.7 24.3 19.2 22.2 16.6 

10,259 

9,847 13.7 24.3 19.2 22.2 16.6 

131,982 
60,801 

108,699 
74,050 

236,308 
105,454 

236,308 
177,324 
114.786 
177,324 5,271 
82,943 5,849 

113,147 5,078 
70,236 11,420 
80,805 4,957 
80,716 5,966 
84,490 6,245 

348,642 6,003 
124,603 9,095 

5,133 
8,194 
4,808 
7,113 
4,700 
7,174 

4,700 
5,271 
7.724 

27,445 
12,663 
27,187 
18,093 
54,214 
20,895 

54,214 
37,935 
19,920 
37,935 
17,548 
27,599 
14,959 
20,094 
18,896 
19,907 
84,951 
25,967 

3,621 
1,431 
2,288 
1,692 
6,256 
3,058 

6,256 
3,564 
2,335 
3,564 
1,467 
1,826 
1,467 
1,961 
1,699 
1,813 

10,018 
2,456 

348,642 6,003 84,951 10,018 

21,967 
19,342 
14,758 
14,952 
28,054 
17,791 

28,054 
36,113 
28,691 
36,113 
8,020 

17,980 
16,135 
5,173 

10,919 
3,059 

49,945 
31,149 

6,794 
4,891 
6,070 
5,483 

15,589 
10,629 

15,589 
12,999 
10,824 
12,999 
2,539 
4,228 
3,894 
2,986 
4,082 
4,556 

19,800 
12,169 

49,945 19,800 

5,548 
2,548 
3,579 
3,343 

10,373 
5,889 

10,373 
10,299 
7,586 

10,299 
1,815 
4,091 
3,512 
2,270 
3,473 
2,748 

12,935 
6,529 

27,767 
12,533 
18,211 
11,636 
48,584 
25,827 

48,584 
33,186 
22,668 
33,186 
16,586 
28,112 
16,226 
17,075 
16.391 
20,276 
66,263 
21,823 

8,737 
2,763 
6,002 
3,907 

16,284 
5,325 

16,284 
11,107 
5,985 

11,107 
4,933 
5,668 
3,336 
4,663 
5,797 
5,089 

20,127 
5,176 

12,935 66,263 20,127 

29.34 7.8 25,626 

28.57 6.6 30,013 

57.58 10.9 36,583 

57.58   
39.13 2.9 7,356 

39.13   
18.00 6.1 29,013 
23.15 5.8 18,597 

21.19 
17.15 
17.54 
82.98 

82.98 

4.1 
3.5 
7.2 
4.2 

25,104 
21,310 
38,227 
25,218 

ERIE B-6  1,099.0 
Buffalo  476.4 
Buffalo Metro Area  1,333.3 
Kenmore  22.2 
Lackawanna.  29.3 
Tonawanda  22.2 

ESSEX G-4  37.2 
FRANKLIN G-3  45.7 
FULTON F-6  54.2 

Gloversville  20.6 
GENESEE B-6  60.0 
GREENE G-7  34.3 
HAMILTON F-5  4.4 
HERKIMER F-5  72.3 
JEFFERSON E-4t  92.9 

Watertown  35.0 
KINGS G-10t...._   2,650.7 

Brooklyn  2,650.7 
LEWIS E-5  24.5 
LIVINGSTON C-6  49.4 
MADISON E-6  63.4 

335.45 3,889,319 11,594 10.7 15.8 19.8 27.4 24.5 1,908,245 5,689 
154.10 1,851,991 12,018 848,865 5,509 
404.62 4,755,125 11,752 10.1 16.4 19.2 27.5 25.2 2,258,774 5,582 

7.20 87,698 12,180 44,299 6,153 
8.31 87,887 10,576 54,490 6,557 
6.62 75,019 11,332 84,816 12,812 

10.84 89,060 8,216 22.3 21.4 19.3 17.4 10.7 59,826 5,519 
13.12 107,938 8,227 21.2 22.7 14.7 20.0 11.1 71,038 5,414 
18.02 146,119 8,109 22.5 27.5 18.4 16.7 9.3 83 930 4,658 
7.33 67,612 9,224 6,553 

17.72 174,321 9,838 5,942 
10.90 82,883 7,604 5,360 
1.43 11,195 7,829 6,499 

22.37 187,783 8,394 4,900 
28.26 257,208 9,101 5,861 
11.37 110,080 9,682 7,858 

875.60 7,921,471 9,047 18.9 26.3 17.9 18.6 12.6 4,087 
875.60 7,921,471 9,047 4,087 

6.73 52,922 7,864 4,333 
13.69 129,424 9,454 5,201 
18.04 149,543 8,290 5,400 

16.0 22.6 19.2 22.5 16.0 
22.5 25.2 18.2 17.5 8.7 
25.4 24.0 16.9 19.0 10.4 
20.6 23.7 20.1 20.2 10.6 
18.7 23.4 16.2 22.0 14.0 

24.4 23.1 17.1 16.1 8.4 
16.7 22.5 18.4 22.8 14.5 
21.6 27.9 16.5 16.3 10.4 

48,033 
105,300 
58,423 
9,294 

109,624 
165,628 
89,350 

3,578,434 
3,578,434 

29,163 
71,198 
97,414 

455,590 
188,129 
541,411 

9,135 
16,473 
23,256 
14,529 
16,652 
24,467 
12,973 
23,359 
14,448 
2,561 

30,995 
35,234 
20,558 

1,125,707 
1,125,707 

7,100 
18,001 
23,026 

69,712 
31,503 
82,107 
1,958 
2,118 
4,847 
1,880 
1,715 
1,187 
1,070 
2,514 
1,411 

61 
2,155 
3,862 
2,254 

98,859 
98,859 

635 
1,591 
3,277 

357,697 
146,904 
403,458 

1,491 
8,505 

18,326 
5,431 
7,739 
9,507 
8,526 

11,426 
4,256 
1,369 

10,162 
23,459 
18,600 

402,881 
402,881 

928 
1,761 
5,133 

122,292 
64,337 

138,890 
1,943 
2,752 
2,312 
2,538 
3,812 
4,127 
3,577 
4,610 
2,150 

76 
4,305 
9,073 
7,287 

362,548 
362,548 

482 
2,954 
3,276 

87,001 
48,753 

101,438 
5,359 
2,532 
3,979 
1,741 
3,075 
2,571 
1,433 
5,098 
2,143 
262 

5,606 
5,548 
4,368 

248,952 
248,952 

679 
2,614 
2,800 

373,038 
167,530 
450,374 
10,269 
9,184 

11,756 
13,577 
12,897 
20,559 
10,969 
18,572 
12,714 

989 
18,154 
34,458 
15,798 

347,705 
347,705 

5,508 
19,247 
23,092 

111,076 
41,314 
133,324 

2,319 
4,194 
6,641 
4,018 
4,432 
5,349 
2,334 
8,504 
4,418 
1,208 
8,383 

11,430 
4,566 

161,722 
161,722 

2,363 
5,177 
6,898 

384.70 9.0 35,852 

476.83 

12.81 
14.99 
20.05 

22.91 
15.20 
2.09 

24.57 
33.48 

2.1 4,402 
4.9 12,881 
1.6 5,030 

4.8 24,328 
2.2 12,207 
.1 30 

4.6 21,465 
7.5 35,323 

456.12   479 

8.01 
19.77 
21.56 

3.7 19,322 
4.6 24,416 
4.8 30,079 

MONROE C-6  
I rondequoit Town  
Rochester  
Rochester Metro 
Area  

MONTGOMERY F-6  
Amsterdam  

NASSAU H-10t  
Freeport.  
Garden City  
Glen Cove City  
Hempstead Town 
Long Beach  
Lynbrook  
Massapequa Park  
M in eola  
North Hempstead 
Town  
Oyster Bay Town  
Rockville Centre  
Valley Stream  

NEW YORK G-10t 
Manhattan  
New York City  
New York Metro 

676.2 
66.0 

296.3 

841.8 
57.7 
26.8 

1,458.3 
39.8 
26.6 
28.0 

813.1 
36.0 
20.6 
24.9 
23.9 

244.5 
336.7 
27.7 
46.1 

1,655.7 
1,655.7 
8,108.1 

209.28 
20.42 
97.81 

257.39 
18.98 
9.29 

398.49 
12.09 
7.84 
7.80 

220.77 
12.34 
6.36 
6.06 
7.14 

66.99 
90.59 
8.29 

13.36 
692.15 
692.15 

2,815.38 

2,460.837 
199,458 

1,225,603 

2,880,657 
162,973 
87,695 

6,618,544 
165,196 
198,950 
112,394 

3,648,701 
123,744 
100,227 
74,075 
88,532 

1,322,494 
1,411,211 
168,441 
165,251 

8,275,713 
8,275,713 

28,715,279 

11,759 
9,768 

12,530 

8.8 20.4 17.9 26.2 24.1 1,217,067 5,815 268,692 36,557 235,287 75,755 66,187 260,868 62,772 266.22 

731,125 7,475 140,296 20,117 156,470 51,113 46,317 169,521 29,950 

11,192 10.5 21.5 17.9 25.0 21.8 1,502,065 
8,587 19.5 22.6 19.7 21.1 11.5 89,818 
9,440 51,421 

16,609 3.3 13.8 13.1 25.6 43.6 3,296,205 
13,664 87,178 
25,376 98,076 
14,409 63,329 
16,527 2,406,630 
10,028 69,897 
15,759 68,066 
12,224 24,444 
12,399 70,643 

19,742 530,340 
15,578 226,009 
20,319 100,842 
12,369 162,488 
11,957 17.0 24.0 12.4 16.0 22.7 5,809,450 
11,957 5,809,450 
10,199 14,078,032 

5,836 
4,732 
5,535 
8,272 
7,211 

12,510 
8,119 

10,901 
5,664 

10,702 
4,034 
9,894 

7,917 
2,495 

12,164 
12,162 
8,393 
8,393 
5,000 

326,909 
22,654 
13,513 

749,674 
12,948 
14,298 
19,312 

488,889 
22,383 
13,568 
9,452 
10,066 

147,405 
71,685 
16,642 
37,240 

844,852 
844,852 

3,472,882 

42,409 
1,917 
1,210 

76,089 
1,783 
2,413 
1,782 

50,849 
2,691 
1,308 
1,221 
1,260 

11,062 
9,705 
1,860 
2,376 

167,414 
167,414 
391,769 

248,535 
8,081 
5,764 

653,832 
4,627 

30,238 
4,679 

512,635 
1,523 
1,934 
2,529 
1,967 

87,612 
47,383 
11,094 
42,718 

1,177,609 
1,177,609 
2,119,589 

85,460 
5,350 
3,997 

250,063 
6,763 

28,211 
3,325 

207,463 
5,075 
4,012 
4,345 
893 

26,646 
7,554 
4,719 
8,989 

967,707 
967,707 

1,710,096 

75,349 
3,617 
2,143 

183,969 
7,879 
10,866 
2,072 

138,361 
5,763 
1,872 
1,920 
3,376 

27,302 
10,501 
8,065 
4,931 

379,618 
379,618 
902,455 

325,212 80,507 
18,445 7,646 
11,796 2,916 

508,344 221,467 
30,692 4,497 

2,312 
17,221 2,310 

355,813 144,496 
9,742 3,687 

16,818 4,042 
2,728 

27,770 5,219 

98,509 
27,059 
34,778 
33,084 

175,361 
175,361 

1,112,840 

50,202 
20,772 
5,709 

13,303 
57,502 
57,502 

460,094 

8.4 28,616 

332.07   
21.75 2.9 17,581 

655.81 .7 9,637 

191.90 

Area  11,687.6 3,811.00 42,449,362 11,139 14.2 24.6 16.1 19.9 20.8 21,255,333 5,577 5,147,301 557,018 3,544,014 2,206,706 1,273,362 2,264,738 913,112 3,042.79 
New York - North-
eastern New Jersey 
Consolidated Area. 16,375.0 5,229.37 59,610,118 11,399 12.9 23.3 16.7 21.3 22.1 29,294,284 5,602 7,052,970 775,503 4,763,068 2,816,582 1,736,253 3,685,991 1,411,052 5,015.11 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made ln military commissaries, post exchanges and eating places on military posts in these counties. 
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State, County, City, Metro Area Data 
Estimates for: Consumer Spendable Income-1968-  Retail Sales-196S  Pause- Farm Gross 
STATE % Distribution of Familles -Total Retail Sales-  By Seleeted Store Types  ger Pomp. Farm 
COUNTY-Map Loe. Population Households Per 9000 5000 8000 10000 15000 Per General Home Auto. Service Cars lation Imam 

City 1/1/69 1/1/09 Household to to to to and Household Food Drug Mdse. Apparel Furst. motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($0OO) (9) 4999 7999 9999 14999 over ($000) (8) (MO) (8000) ($000) ($0OO) (8000) ($0OO) ($000) (000) (POO) (8000)  

NIAGARA B-5t  234.3 69.17 865,806 12,517 7.5 17.6 16.3 28.3 29.1 350,529 5,068 85,821 12,395 45,761 16,598 14,437 77,336 22,248 92.13 8.1 21,187 
Lockport  26.0 8.39 92,814 11,062 83,421 9,943 24,340 3,446 16,049 4,123 4,198 15,106 4,164 
Niagara Falls  89.5 27.53 315,782 11,470 170,962 6,210 39,724 6,251 24,844 10,986 8,204 37,006 9,763 
North Tonawanda  36.6 10.62 102,911 9,690 83,980 7,908 21,652 2,051 4,768 1,387 3,213 26,776 4,928   

ONEIDA E-5t  302.0 89.57 780,477 8,714 17.2 23.8 20.3 21.4 12.6 460,600 5,142 103,954 13,599 75,183 26,981 18,588 87,164 28,077 98.92 7.8 37,928 
Rome  51.5 13.77 147,672 10,724 82,190 5,969 21,447 3,468 16,779 4,786 4,051 13,066 5,435 
Utica  103.6 33.72 309,651 9,183 201,894 5,987 45,157 5,912 31,989 17,062 9,790 39,655 11,878 
Utica-Rome Metro 
Area  374.3 111.94 968,260 8,650 17.8 24.0 20.3 21.1 12.2 570,224 5,094 134,949 15,754 85,345 31,286 24,194 105,318 36,460 123.49   

ONONDAGA D-6t  488.5 146.37 1,470,617 10,047 13.5 22.2 20.3 23.7 17.1 829,499 5,667 196,087 24,813 143,687 56,551 42,037 164,241 48,810 177.42 6.9 23,953 
Syracuse  224.2 71.93 783,944 10,899 460,313 6,399 84,386 11,578 92,796 39,360 30,501 106,406 20,670 
Syracuse Metro 
Area  648.4 192.23 1,858,090 9,666 15.0 23.2 19.5 22.6 15.7 1,057,343 5,500 258,077 31,913 161,308 65,546 49,101 211,787 64,817 230.67   

ONTARIO C-6  76.7 22.25 210,216 9,448 18.1 24.6 18.4 21.0 13.5 133,183 5,986 29,416 3,629 13,978 6,083 5,058 28,533 10,519 29.19 6.4 27,770 

ORANGE G-9t  218.7 65.57 551,362 8,409 19.9 27.8 17.8 17.4 10.6 377,631 5,759 106,599 8,236 43,229 20,673 14,341 67,750 19,162 84.15 6.1 38,925 
Middletown  22.0 6.34 60,598 9,558 55,670 8,781 8,696 1,490 14,404 6,254 2,727 9,554 3,079   
Newburgh  26.3 8.93 94,438 10,575 75,175 8,418 13,959 1,614 15,997 7,432 4,498 16,749 3,708   

ORLEANS 6-5  38.9 11.73 95,884 8,174 20.1 26.7 17.6 17.8 10.2 58,932 5,024 14,020 1,379 3,679 2,697 2,384 15,649 4,677 15.01 4.4 21,080 
OSWEGO E-5  96.5 27.82 237,930 8,552 18.6 22.7 19.1 21.4 12.0 130,430 4,688 38,964 3,823 12,488 5,719 4,264 24,454 9,109 31.69 7.2 18,098 

Oswego  22.7 6.46 65,854 10,194 40,968 6,342 12,471 1,504 2,348 3,164 1,596 8,016 2,547   
OTSEGO F-6  55.0 16.78 138,681 8,265 20.5 21.3 18.0 20.0 10.6 102,460 6,106 21,409 2,157 15,501 3,592 2,578 18,156 5,530 21.30 6.8 34,013 
PUTNAM G-9  48.4 14.50 112,750 7,776 19.8 28.2 20.6 16.9 8.3 63,852 4,404 15,808 2,061 881 1,103 1,656 13,989 4,277 24.22 .7 2,546 
QUEENS G-10t  2,008.4 665.59 7,439,448 11,177 10.7 23.2 18.0 24.5 21.7 2,813,607 4,227 869,196 74,344 322,859 215,988 151,244 380,121 155,848 541.43   3,240 

Queens Borough  2,008.4 665.59 7,439,448 11,177 2,813,607 4,227 869,196 74,344 322,859 215,988 151,244 380,121 155,848   
RENSSELAER H-7  157.0 48.45 417.330 8,614 19.8 25.8 19.2 19.1 11.3 221,679 4,575 58,978 5,293 16,815 18,049 11,732 43,977 17,318 52.54 4.6 12,775 

Troy  69.2 22.19 197,775 8,913 151,763 6,839 36,209 3,795 13,552 18,200 10,292 33,822 8,351 
Albany-Schenectady-
Troy Metro Area  730.2 231.90 2,159,220 9,311 16.2 24.4 18.6 21.4 14.8 1,173,420 5,060 273,919 30,446 165,149 87,232 55,495 209,571 74,048 283.86   

RICHMOND G-10t  276.4 78.50 690,780 8,800 16.9 34.7 17.6 16.8 9.3 328,454 4,184 106,060 8,703 24,689 31,418 21,529 48,201 15,264 80.91   1,089 
Richmond Borough  276.4 78.50 690,780 8,800 328,454 4,184 106,060 8,703 24,689 31,418 21,529 48,201 15,264 

ROCKLAND G-9  211.5 54.96 501,226 9,120 13.0 35.1 16.4 19.1 12.2 279,202 5,1)80 75,494 6,719 31,184 13,999 14,562 49,358 18,764 84.60 .7 2,431 
ST. LAWRENCE F-4  125.4 33.38 273,092 8,181 20.1 23.9 18.9 17.9 9.8 158,750 4,756 39,903 5,700 17,658 6,881 5,712 29,779 10,994 36.97 11.0 34,612 
SARATOGA G-6  106.5 31.43 242,603 7,719 21.5 30.3 17.1 15.7 8.1 119,641 3,807 31,628 3,869 5,640 3,885 3,768 24,299 9,750 38.27 4.4 9,219 
SCHENECTADY G-6t  167.6 55.08 550,165 9,988 12.8 23.1 18.5 23.3 17.3 239,470 4,348 52,623 8,216 42,642 15,797 12,130 45,207 17,361 67.04 1.2 2,896 

Schenectady  79.5 28.11 289,513 10,299 176,942 6,295 32,582 6,413 39,135 14,492 9,403 37,063 9,889 
Albany-Schenectady-
Troy Metro Area  730.2 231.90 2,159,220 9,311 16.2 24.4 18.6 21.4 14.8 1,173,420 5,060 273,919 30,446 165,149 87,232 55,495 209,571 74,048 283.86   

SCHOHARIE F-7  23.4 6.96 52,451 7,536 25.1 22.2 16.7 15.8 7.8 37,120 5,333 8.197 752 1,441 1,254 1,098 7,613 3,859 9.87 3.9 15,551 
SCHUYLER D-7  16.4 4.91 38,428 7,826 24.8 23.2 21.0 17.7 7.7 27,118 5,523 4,831 382 693 452 660 4,472 2,015 6.17 2.4 5,788 
SENECA D-6t  35.8 9.75 90,931 9,326 17.7 22.2 20.7 22.4 13.2 43,597 4,471 11,054 1,230 2,393 1,864 2,194 8,800 4,707 12.58 2.8 9,735 
STEUBEN C-7  106.8 31.94 280,497 8,782 18.8 24.0 19.2 19.3 11.6 156,681 4,905 40,696 4,026 14,553 9,652 6,028 32,287 12,960 38.80 8.4 31,891 

SUFFOLK H-10t  1,019.0 270.73 2,005,394 7,407 18.2 36.6 17.5 13.3 8.0 1,646,260 6,081 397,096 38,263 354,131 79,476 64,235 265,035 103,592 417.66 4.0 61,194 
LIndenhursL  29.3 8.03 59,966 7,468 43,212 5,381 11,805 963 660 763 2,600 5,946 3,798   

SULLIVAN F-8  50.3 15.99 133,633 8,357 20.8 24.2 16.8 17.4 12.3 119,630 7,482 24,105 3,389 6,238 5,921 2,815 17,397 7,741 22.09 2.9 17,450 
TIOGA 0-7  45.9 13.24 104,738 7,911 20.0 23.8 20.2 19.9 9.3 54,188 4,093 14,528 908 2,523 2,093 1,826 9,555 4,304 16.54 4.5 15,299 
TOMPKINS D-7  74.4 21.56 212,147 9,840 16.1 24.4 18.3 19.9 16.3 117,500 5,450 27,303 2,914 11,700 6,119 5,737 23,332 9,091 26.67 4.0 14,223 

Ithaca  29.9 8.73 91,189 10,445 83,024 9,510 16,773 2,170 11,062 5,821 4,719 16,796 6,088   
ULSTER G-8  141.8 43.97 374,250 8,511 18.0 27.1 16.9 19.3 12.7 220,989 5,026 60,376 5,191 22,498 10,577 8,414 32,423 15,785 54.44 4.8 22,950 

Kingston  30.5 10.19 102,071 10,017 77,780 7,633 17,686 2,073 8,430 6,838 3,610 17,307 3,287   
WARREN G-5  49.4 15.44 137,463 8,903 19.5 22.8 17.8 19.3 13.6 118,897 7,701 26,035 2,591 21,591 8,659 3,408 31,432 6,547 19.35 1.4 850 
WASHINGTON H-5  51.4 14.96 131,398 8,783 19.9 21.9 18.1 20.9 12.1 62,931 4,207 16,176 1,644 2,200 1,596 877 8,509 4,933 18.59 5.2 23,674 
WAYNE D-6.   77.3 22.69 194,512 8,573 18.3 25.1 17.9 20.3 11.8 154,868 6,825 26,196 2,882 7,808 4,054 4,164 29,448 7,881 31.07 8.0 39,771 

WESTCHESTER H-9t 890.7 271.44 4,608,919 16,980 7.1 15.3 13.8 22.9 39.6 1,955,634 7,205 452,155 44,178 385,278 153,072 108,141 329,161 109,195 374.66 1.2 7,335 
Mount Vernon  74.4 24.51 338,904 13,827 160,589 6,552 38,618 3,545 11,442 11,456 10,364 34,839 7,500   
New Rochelle  78.1 23.71 428,102 18,056 176,213 7,432 42,647 3,701 23,010 18,514 12,233 38,823 8,011 
Ossining  22.4 6.32 68,832 10,891 44,927 7,109 11,847 1,298 1,168 3,184 3,327 10,799 2,442 
Port Chester  25.6 7.77 99,693 12,831 68,989 8,879 13,218 1,935 7,011 6,374 6,230 15,564 3,210 
Scarsdale  20.6 5.54 226,937 40,963 88,003 15,885 8,956 1,953 6,234 3,225 2,436 
White Plains  55.8 18.23 287,367 15,763 307,949 16,892 36,531 3,721 112,087 41,522 16,534 55,012 12,601 
Yonkers  214.3 68.82 894,347 12,995 494,425 7,184 112,498 11,401 161,794 38,124 27,405 55,211 23,923   

WYOMING II-6  37.8 10.65 93,213 8,752 19.6 23.6 19.0 20.0 11.3 53,971 5,068 12,178 1,092 4,390 1,960 1,791 13,807 2,609 13.78 5.2 27,710 
YATES C-6  19.8 6.14 45,613 7,429 23.3 22.5 18.7 17.2 7.5 28,070 4,572 7,179 674 2,134 2,506 770 6,437 1,477 7.88 3.3 12,275 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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NEW YORK 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Empire State FM Network 
Comprised of: 

WBUF (FM)-Buffalo WKOP-FM-
WDDS (FM)-Syracuse Bingbampton 

WVOR (FM)-Rochester 
Media Code 4 233 0050 8.00 
Functional Broadcasting, Inc., 1233 Main Street 

Buffalo, N. Y. 14209. 
I. PERSONNEL 
Exec. Vice-President-Albert L. Wertheimer. 
General Manager-Carl J. Spavento. 
Sales Director-James McKechnie. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 1 Eft 1/1/67-Reed 6/5/67. 

6. SPOT ANNOUNCEMENTS 
WBUF (FM), WVOR (FM), WDDS (FM) 

PER WK: 1 ti 8 ti 15 ti 22 ti 29 ti 56-42 
1 min  23.40 22.23 21.06 19.89 18.72 17.55 
30 sec._   17.55 16.68 15.80 14.01 14.04 13.17 
WBTJF (FM) & WVOR (FM) OR 13/111/F (FM) 

& WDDS (FM) 
1 min  17.10 16.25 15.39 14.54 13.68 12.82 
30 sec...-   12.82 12.19 11.54 10.90 10.26 9.62 

WVOR (FM) & WDDS (FM) 
I min__  15.20 14.44 13.68 12.92 12.16 11.40 
30 sec__   11.40 10.83 10.26 9.69 9.12 8.55 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

WIMP (FM), WVOIt (FM), WDDS (FM) 
PER WK: I ti 8 tl 15 ti 22 ti 29 ti 36-42 
Ea ......-  29.25 27.79 26.32 24.87 23.40 21.93 

WBUF (PM) & WVOR (FM) OR WBUF (FM) 
& WDDS (FM) 

Ea   21.38 20.31 19.24 18.17 17.10 /6.03 

WVOR (FM) & WDDS (FM) 
Ea   19.00 18.05 17.10 16.15 15.20 14.25 

CONSECUTIVE WEEK DISCOUNTS 
13-25 wk-5% 26-51 wk-10% 52 wk-15% 

Northeast Radio Network 
Comprised of: 
AM STATIONS 

WKOL--Arnsterdam WIZR-Johnstown 
VVFSR-Bath WHLD-Niagara Falls 
WKOP-Binghamton WCIIN-Norwich 
WElt - oonv e WHDL-Olean 
WCGR-Canadaigua WMCR-Oneida 
WDOE--Dunkirk WGGO-Salamanca 
WHI10--Hornell XVI3VIS-Utica-Rome 
WJTN-Jamestown WDLA-Walton 

WATS-Sayre, Pa. 
FM STATIONS 

WKOP-FM-Binghamton WOIV (FMI-De Ruyter 
WMIV (FM)-Bristol WEIV (FM)-Ithaca 

Center WHDL.FM--Olean 
WIILD-FM-Buffale- WSW (FM)-Wethers-
Niagara Falls Geld 

(FM)-Cherry 
Valley 

Media Code 4 233 0150 8.00 
Christian Broadcasting Network, Drawer O. Ithaca, 
N. Y. 14850. Phone 607-272-8141. 

I. PERSONNEL 
Station's Manager-Andrew V. Andersen. 

4. AGENCY COMMISSION 
15% net time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. la. 4a, 5, On. 7a, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15s. 
Basic Rates: 22a, 23a, 29e. 
Contracts: 40a. 41, 44a, 45, 46, 49. 
Comb.; Cent, Discounts: 60a, 61a. 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80. 
As rates listed are the combined rates of the network 
stations and there is considerable variation In bouts. 
exact quotations should be obtained from the network 
or its representatives. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/30/67-Rec'd 10/4/67. 
6. SPOT ANNOUNCEMENTS 
WAUB WPAW WCHN 
WFSIt WENT WMCR 
WBRV WHHO WOSC 
WCGR MTN WGGO 
WFLR WIZR WBVM 
WDOE WHIZ) WDLA 
1-min, 60.25 30-sec, fiat_................. 49.75 

II). SPECIAL FEATURES 
1 MINUTE 

(Combination 21 AM/10 FM Stations) 
Weather Roundup-
6:25 am  175 12:15 pm --- 50 
7:15 am  60 

NORTHEAST RADIO NETWORK-FM 

TIME RATES 
Rates quoted for full FM network including WMIV 
(FM). Bristol Center; W.TIV (FM). Cherry Valley: 
WOW (FM), DeRuyter; WEW (FM), Ithaca and 
WBW (FM), Wethersfield. 

6. SPOT ANNOUNCEMENTS 
1 min, 17.50 30 sec, fiaL-- 13.00 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 1 hr 

1 x.   33.75 55.00 90.00 135.00 
10. SPECIAL FEATURES 
5 min newscasts, fiat_   25.00 

Star Broadcasting Group 
Comprised of: 

WEEE-Albany WSPIC (FM)-
WKIP-Poughkeepsie Poughkeepsie 
Media Code 4 233 0175 3.00 
Business Office-Box 889, Poughkeepsie, N. Y. 12600. 
Phone 914-471-2300. 

I. PERSONNEL 
President-Gerald T. Arthur. 
Executive Vice-President-Oliver Lazare. 

4. AGENCY COMMISSION 
15%. 

TIME RATES 
El! Rec'd 3/26/68. 

Group rate 10% for using two or more stations. 

Super Circle Group 
Comprised of: 

WXVSC-Glens Falls WCSS--Amsterdam 
Willie-Hudson WIPS-Ticonderoga 
Media Code 4 233 0183 2.00 
Business office: Grant Webb & Co., Inc., 515 Madi-

son Ave., New York, N. Y. 10022. Phone 212-688-
7550. 

I. PERSONNEL 
Executive Vice-President-Greg Macatee. 
Vice-President-Judi Sue Robin. 

2. REPRESENTATIVES 
Grant Webb & Company. Inc. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21d, 22a, 226. 23a, 24e, 25a, 28b, 

29e, 32b, 33e. 
Contracts: 40a, 41, 44a, 46, 48, 49, 51a. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 601, 60k, 61e, 

62d. 
Cancellation: 70e, 71s. 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 
See individual listings for individual rates. 

TIME RATES 
Eft 7/1/139-Rec'd 6/12/69. 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 
1 min. 30.00 26.50 24.25 22.75 21.00 19.00 
30 sec  24.00 21.20 19.40 18.20 16.80 15.20 
ID's: 50% of 1-min. 

DISCOUNTS 
25 wk-5% 52 wk-10% 
Minimum of 5 30-second spots per week necessary to 
Qualify for continuity discounts. 

ALBANY-SCHENECTADY-
TROY (9 AM; 4 FM) 

Albany, Albany County-Map Location (1.7 
Schenectady, Schenectady Co.-Map Location G-6 
Troy, Rensselaer County-Map Location H-7 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, ete, 
within the area. 

WABY 
1934 

ALBANY 
Media Code 4 233 0200 9.00 
Eastern New York Broadcasting Corp.. 80 Brain-

tree St., Albany. N. Y. 12205. Phone 518-459-
2111. 

I. PERSONNEL 
General Manager-Toni Brady. 
Station Manager-Edward L. Trudeau. 
Sales Promotion-Chris Martin. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 ke. 

Non-directional. 
4. AGENCY COMMISSION 

15/0 net charges for time. 
5. GENERAL ADVERTISING See coded regulations 

Contracts: 40a. 
Afilliated with American Entertainment Network. 

TIME RATES 
Rates effective January 1. 1963. (Card No. 12.) 

Card received December 13. 1962. 
Class AA-6:00-9:00 am and 4:00-7:00 pm Mon Neu 
Fri. 
Class A-9:00 san-4:00 pm Mon thru Pri; 6:00 am-
7:00 pm Sat and Sun. 
Class B-7:00 pm-midnight daily. 

6. SPOT ANNOUNCEMENTS 
1 MIN ANNOUNCEMENTS 

Class Class Class 
PER WK: AA A B 
6 U   13 00 10.00 7.00 
12 ti 12 00 9.00 6.50 
18 ti   11 00 8.00 6.00 
24 ti  10.00 7.00 5.50 

7. PACKAGE P1 71,-NS-
SATURATION PLAN 

(One half of spots allowed in AA Ume) 
PER WK: 
30 tl.  210.00 50 ti   300.00 
20/30 seconds-80% of 1-minute rate. 
Mrs-50% of I-minute rate. 

8. PROGRAM TIME RATES 
5 MIN NEWSCASTS 

Class Class Class 
PER WK: AA A B 
6 ti 19.00 16.00 10.00 
12 U 16 00 13.00 8.00 
18 U   13 00 10.00 6.00 

Consecutive Weeks Discounts 
(Spots and Programs) 

13 wk........  5% 52 wk  
56 wk.............-....---. 10% 

WDKC (FM) 
1968 

ALBANY 

The Eastman Station 
American FM Network 

CD pm 
Media Code 4 233 0225 6.00 
WDKC, A Division of Kops-Monahan Communica-

tions, Inc.. Box 1228, Albany, N. Y. 12201. Phone 
518-872-0644. 

I. PERSONNEL 
President-Daniel W. Kops. 
Executive Vice-President-Richard J. Monahan. 
Station Manager-William F. Galvin. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
ERP 11,500 w.: 106.5 mc. Stereo. 
Operating schedule: 6-2 am. EST. 
Antenna ht.: 910 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3b, 3e, 3d, 4e, 4d, 5, 

7b, 8, 
Rate Protection: 10b. 1lb, 12b, 13b. 
Basic Rates: 20a, 24a. 25a, 33d. 
Contracts: 400, 41, 42d, 44b, 45, 46, 47a, 50. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American FM Network. 

TIME RATES 
Eft 7/l/69-Rec'd 6/30/69. 

6. SPOT ANNOUNCEMENTS 
1 min.  7.00 30 sec. 

15% 

UI1i1 FMU 

WEEE 

  4.00 

1961 
ALBANY 

Media Code 4 235 0250 4.00 
Mercury Media. Inc., Box 1300. 

12201. Phone 518-462-5555, 
I. PERSONNEL 
President-Gerald 'I'. Arthur. 
Vice-Urea. & Gen'l Mgr.-Charles Murn, 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
New England Spot Sales, Inc. 

S. FACILITIES 
5,000 w. days; 1300 km. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2s. 3a, 4a, 5, 6a. 7a, 8. 
Rate Protection: 10e, lle. 12e, 13e. 14e, 150. 
Basic Rates: 20b, 22a, 25a. 28b. 29a, 30. 33c. 
Contracts: 40a. 42a, 44a. 44b, 45, 46, 51a, 51b. 
Comb.: Cont. Discounts: 60b, 60e, 61e. 
Cancellation: 70c. 71a. 
Prod. Services: 82. 
Affiliated with MBE. 
Member: Star Broadcasting Group. 

TIME RATES 
Eft Rec'd 10/3/68. 

AA-6:30-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA: lx 52x I04x 256x 
1 min  18 15 13 11 
30 see  14 12 10 8 

Albany, N. Y. 

3I2x 520x 
9 7 
7 5 

1 min  13 12 10 8 7 5 
30 sec  10 9 7 6 5 3 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: SOI 12 ti 18 ti 
AA . 16 14 12 
A   ......... 12 10 9 

30 SECONDS 
AA . 13 11 9 8 6 

7 6 4 

WFLY (FM) 
1948 
TROY 

C 

24 tl 36 ti 
10 8 
8 7 

F IMO 

Subscriber to the NAB Radio Code 
Media Code 4 233 0300 7.00 
Troy Record Co., 501 Broadway, Troy, N. Y. 12181. 
Phone 518-272-7700. 

I. PERSONNEL 
General Manager-Karl H. Schabingtr. 
Program Director-Edward S. Maxwell. 
Sales Manager-William E. Donnelly, 

2. REPRESENTATIVES 
Herbert E. Gruen & Company. 

3. FACILITIES 
ERP 10.000 w.: 92.3 mc. 
Operating schedule: 6-1 am. 
Antenna ht.: 840 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s. 3a. 4a. 4d. 5. 6a, 7a. 8. 
Rate Protection: 10a, 14a. 15a. 
Basic Rates: 20b. 22a. 24b. 25a. 281% 29a, 30. 
Contracts: 40a, 42a. 44a, 44b, 45, 46, 51a. 
Comb.: Cont. Discounts: 60a. 62a. 
Cancellation: 70a, 70e, 71a, 720. 
Prod. Services: 80. 
Member: The Groskin Group. 

TIME RATES 
Eft 11/1/66-Reed 9/22/66. 

6. SPOT ANNOUNCEMENTS 
Ix 150 300 60x 125x 250x 5000 

1 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

8. PROGRAM TIME HAYES 
Ix I5x 30x 60x I25x 250x 500x 

1 hr. 70 67 64 61 58 55 52 
53 50 48 46 44 42 40 

5 ...... 30 29 28 27 26 25 24 

WGFM (FM) 
1941 

SCHENECTADY 

Media Code 4 233 0350 2.00 
General Electric Broadcasting Co., Inc., 1400 Ball-
town Rd., Schenectady, N. Y. 12309. Phone 518-
377-2261. 

I. PERSONNEL 
General Manager-Robert L. Gilbertson. 
Sales Manager-John E. Schmulbach. 
Promotion Manager-Gordon M. Pell. 

3. FACILITIES 
ERP 6.000 w.; 99.8 me. 
Operating schedule: 10:00 am-midnight Mon film FM; 
noon-midnight Sat and Sun. EST. DST. 
Antenna ht.: 805 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time. Bills payable 15th of month. 

5. GENERAL ADVERTISING See eroded regulations 
Contracts: 40a. 
Rate Protection: 30 days. 
AM facilities: WGY. 

TO COMBINE WITH WGY 
WGY advertisers may buy WGFM (FM): 
1 min, flat  4.00 30 sec, flat. " 60 
Schedules to run concurrently and for the same 
product. 

TIME RATES 

Eff 8/l/67-Rec'd 8/21/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 

Flat   4 
7. PACKAGE PLANS 

ROS 
PER WK, FLAT: I min 30 see 
25 ti  . 100 65 

8. PROGRAM TIME RATES 
Ix 260 52x 

55 80.00 76.00 72.00 
1/2 45.00 42.75 40.50 
25 min.  40.00 38.00 36.00 
1/4 hr.-- 25.00 23.75 22.50 

WGY 
1922 

SCHENECTADY 

C. 

260x 
68.00 64.00 
38.25 36.00 
34.00 32.00 
21.25 20.00 

CEICI 

312x 
60.00 
33.75 
30.00 
18.75 

Subscriber to the NAB Radio Code 
Media Code 4 233 0400 5.00 
General Electric Broadcasting Co.. Inn., 1400 Ball-
town Rd.. Schenectady, N. Y. 12309. Phone 518-
377-2261. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Robert L. Gilbertson. 
General Sales Manager-John Schmulbach. 
Promotion Manager-Gordon IL Poll. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 
Canada-Andy McDermott Sales, Ltd. 

3. FACILITIES 
50.000 w.; 810 ke. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net changes for time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 211. 3a, 3e, 4a, 4d, 5. 6b, 71), 8, 
Rate Protection: 10c. 13b, 14e. 16. 
Basle Rates: 20a, 225. 24b, 24e. 25a, 26, 27. 213a. 

29a, 33a. 
Contracts: 40c. 41, 42a. 43, 44b, 45, 46, 47a, 48. 

49. 50. 51b. 
Comb.: Cont. Discounts: 60a, 60f. 601, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WGFM (FM). 
Affiliated with NBC. 

TO COMBINE WITH WGFM (FM) 
WGY advertisers may buy WOF/if (FM): 
1 min, flat .. 4.00 30 sec, flat.  2.60 
Schedules to run concurrently and for the same 
product. 

TIME RATES 

No. 23 Eff 8/I/69-Rec'd 7/24/69. 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-lion thru Fri 10 am-3 pm; Sat 10 am-7 pm; Sun 
7 am-7 pm. 
B-Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Sold in multiples of 3 spots weekly alternating Mon, 
Wed, Fri/Tues, murs, Sat. 

1 MINUTE 
PER WK: I ti 6 ti 12 tl 18 ti 24 ti 30+ 
1 X...._.._......_ ...... 70 67 63 60 56 53 
100 x.__ .... _.._... 65 62 59 55 52 49 
200 x 60 57 54 51 48 45 
300+ 56 53 50 48 45 42 

30/20 SECONDS 
1 x 61 58 55 52 49 46 
100 x..._................ 58 53 50 48 45 42 
200 x 52 49 47 44 42 39 
300+   49 47 44 42 39 37 

10 SECONDS 
1 x  30 29 27 28 24 23 
100 x  28 27 25 24 22 21 
200 X........_  26 25 23 22 21 20 
300+ ....   24 23 22 20 19 18 

(This listing continued on next page) 
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Albany-Schenectady-Troy-W G Y-Cont'd 
TRAFFIC PLAN 

An advertiser may elect to divide his schedule of 
spots equally between AAA and AA time. AA rate 
will prevail provided advertising is for a single 
product; the spots are of same length; and AAA and 
AA schedules are running concurrently. 

CLASS AA 
1 MINUTE 

PER WIC: 1 ti 6 tl 12 01 18 ti 24 ti 30+ 
1 x ....... ....... _ 58 55 53 51 48 45 
100 x 56 53 51 49 46 43 
200 x. 54 51 49 47 44 41 
300+ .52 49 47 45 42 39 

30/20 SECONDS 
1 x .......... 49 46 44 42 40 38 
100 L.._ .....  47 44 42 40 38 36 
200 x 45 42 40 38 36 34 
300+   43 40 38 36 34 32 

10 SECONDS 
1 x  24 23 22 21 20 19 
100 x  23 22 21 20 19 18 
200 x 22 21 20 19 18 17 
300+ ..._...   21 20 19 18 17 16 

CLASS A 
1 MINUTE 

1 x  .50 48 46 44 42 40 
100 x . 48 46 44 42 40 38 
200 x  46 44 42 40 38 36 
300+ 44 42 40 38 36 34 

30/20 SECONDS 
1 x  44 42 40 
100 x 42 40 38 
200 x__ ...... _ .... 40 38 36 
300+ 38 36 34 

10 SECONDS 
1 x  20 19 18 
100 x  19 18 17 
200 x..._ ..... _ ...... 18 17 16 
300+   17 16 15 

CLASS B 
1 MINUTE 

1 x  30 29 27 26 24 23 
100 .... _ .... 29 27 26 24 23 21 
200 x  27 26 24 23 22 20 
300+ .............  26 24 23 22 20 19 

30/20 SECONDS 
1 x  26 25 24 22 21 20 
100 x..._   25 24 22 21 20 19 
200 x  24 22 21 20 19 18 
300+ ........... _.._  22 21 20 19 18 17 

10 SECONDS 
1 x.. ........ _._......_  13 12 11 10 9 8 
100 x  12 11 10 9 8 7 
200 x__________ 11 10 9 8 7 6 
300+   10 9 8 7 6 5 
ID's may combine with other spots for frequency and 
weekly discounts. 
Spots at rate break take the preceding rate. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

Sold in multiples of 4 spots and scheduled within a 
7-day period. 

OPTION I 
1 spot-6-10 am Mon thru Sat. 
2 spots-10 am-3 pm Mon thru Fri; 10 am-7 pm 
Sat & Sun. 
1 spot-7 pm-midnight Mon this Sun; 5:30-6 am 
Mon thru Fri. 

OPTION 2 
4 spots-10 am-3 pm Mon thru Fri; 7 am-7 pm Sat 
& Sun; 5:30-6 am Mon thru Fri. 
PER WK, EA: 4 ti 8 ti 12 ti 16 11 20 01 
1 min 41 39 36 34 32 
30 sec .... ._____ _ _ 33 31 29 27 25 P0f_ _ 
PER S : 1 min 50 see 
20+ per .................. ...... 32 25 

8. PROGRAM TIME RATES 
A-Daily 6 am-7 pm. 
B-Dally 7 pm-6 am. 

CLASS A 
lx 52x 1560 260x 912+ 

1 hr ............ ._...._ _.._ .... 400 380 360 340 320 
1/2 hr........_ ....... _._._... 210 200 189 170 168 
1/4 ........... 140 133 126 119 112 
10 min_ . _________ ...... 115 109 104 98 92 
5 min ........... 77 74 70 67 64 

CLASS B 
1 hr  150 143 135 128 120 
1/2 hr  75 71 68 64 60 
1/4 hr  50 48 45 43 40 
10 min  43 40 38 36 24 
5 min  35 33 32 30 28 

10. SPECIAL FEATURES 

NEWS SERVICE CHARGE 
5 min 10 min 

Commissionable   14 21 

WHAZ 

38 
36 
34 
32 

17 
16 
15 
14 

36 
34 
32 
30 

16 
15 
14 
13 

34 
32 
30 
28 

15 
14 
13 
12 

1922 

TROY 

Media Code 4 233 0415 9.00 

WPOW, Inc., Box 784, Troy, N. Y. 12181. Phone 
518-272-1010. 

STATION'S PROGRAMMING DESCRIPTION 
WHAZ: 6-10 am religious program features. 10 am-
6 pm selected popular music. 6 pm-sign-off religious 
music by request. News. sports, and weather summary 
each hour on hour. Reed 6/21/68. 

I. PERSONNEL 
General Manager-John M. Camp. 
Program Director-Dick West. 

2. REPRESENTATIVES 
Contact station. 

9. FACILITIES 
1,000 w.; 1330 ke. Non-directional. 
Operating schedule: 6 am-local sunset daily. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2b, 3a, 34. 5. 6a, 7s. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 200. 21b, 22a, 23a, 24b, 28, 28a, 260. 

29a, 29b, 30. 31, 32b, 33a. 
Contracts: 40a, 41, 42d, 44b, 47a, 48. 50. 
Comb.; Cont. Discounts: 60a, 60f. 61a. 62a. 62d. 
Cancellations: 70b, 704. 71a. 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eff Reed 9/7/67. 

7. PACKAGE PLANS 
PER WK: I ti 15 ti 50 tl 
1 min    7.50 6.50 5.50 
30 sec  6.00 5.25 4.50 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

Ea -.--.- 75.00 45.00 30.00 22.50 15.00 
DISCOUNT 

52 wk-10% 

WHRL (FM) 
1966 

ALBANY 

e F MU 
Media Code 4 293 0425 2.00 
Regal Broadcasting Corp., Box 333, Albany, N. Y. 

12201. Phone 518-283-1123. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert L. Hill. 
Operations Manager-Edward McKee. 

2. REPRESENTATIVES 
AAA Representatives. 

3. FACILITIES 
ERP 3,000 w.; 103.1 me. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 245 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 
General: Is, 3d. 4a, 4e, 5. 
Rate Protection: 10e. lle. 12e. 13e, 14e, 15b. 
Basic Rates: 205, 218. 25c, 30. 
Contracts: 41, 42b, 45. 51b. 
Comb.: Cont. Discounts: 62a. 
Cancellation: 70b, 70e, 72. 
Prod. Services: 81. 82. 

TIME RATES 

Eff Reed 8/29/67. 

6. SPOT ANNOUNCEMENTS 
I min 1 min 

1 x  10.00 276 x___  5.60 
26 x -. 8.75 401 L___  4.65 

101 x __-__ 7.50 1000 +- -- 2.80 
176 x  6.55 
30 see: Less 25%  10-see ID's: 2.25. 
No discount. 

8. PROGRAM TIME RATES 
1 hr  

10. SPECIAL FEATURES 
MON THRU FRI: 
News 75 00 Weather   50.00 

WOKO 
1024 

ALBANY 

EIKATZ RADIO 
EAST 

WPTR 
1948 

ALBANY 

e 
A William Rust Station 

Media Code 4 239 0500 2.00 
WPM, Inc., 4243 Albany St., Albany, N. Y. 12205. 
Phone 518-869-9271, 

I. PERSONNEL 
President-William F. Rust, Jr. 
Station Manager-Richard F. Salinger. 
General Manager-S. Robert Ackley. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 
New England-Harold II. Segal & Company. 

S. FACILITIES 
50.000 w.; 1540 kg. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net station Urns. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a. 4d, 5. 60. 7b. 8. 
Rate Protection; 104, 11d, 124. 13d, 14d. 
Basic Rates: 20a, 21b, 23a. 
Contracts: 40a, 41, 42a, 45, 46, 47a, 49. 
Comb.: Cont. Discounts: 60a, 60g. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
Eff 2/1/69-Rec'd 1/29/69. 

AA-Mon thru Sat 6-10 am; Mon thru Fri 3-7 pm. 
A. Mon thru Fri 10 am-3 pm & 7 pm-midnigtt; Sat 
10 am-midnight; Sun 7 am-midnight. 
B-Dally midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

 Per wk 
PER YR: I ti 6 tl 12 tl 18 II 24 ti 
1 x  36 32 30 28 26 
100 ......   34 30 28 26 24 
200 x  32 28 26 24 22 
400 x  30 26 24 22 20 

CLASS A 
1 x  30 26 24 22 20 
100 x  28 24 22 20 18 
200 x  26 22 20 18 16 
400 x  24 20 18 16 14 
Class B: 1-min or less, fiat (combinable for fee-

45.00 quency) 10.00. 
30 sec: 80% of applicable 1-min. 
10 sec: 50% of appllcable 1-min. 

8. PROGRAM TIME RATES 
Ix 

1/2 hr..._............_ ...... 150 
1/4 hr 110 
5 min  70 

13x 
143 
105 
66 

WROW 
1947 

Subscriber to the NAB Radio Code ALBANY 

Media Code 4 233 0450 0.00 

Area Radio, Inc., Box 1460, Albany, N. Y. 12201. Phone 518-462-5521. BLAIR e RADIO 

52x 156x 312x 
136 120 122 
100 95 90 
62 58 54 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Lawrence H. Kirby, Jr. 
Sales Manager-Allen Berke. 
Program Director-Dick Elwood. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
5.000 w.: 1460 kg. Directional-night only. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15% on net station time 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, la, 40, 5, 60, 7b, 8. 
Rate Protection: lob. 11b, 12b, 13b, 14b, 154. 16. 
Basic Rates: 200. 210. 220, 24e, 26, 298. 30, 33a. 
Contracts: 42a. 43. 45. 46. 51b. 
Comb.: Cont. Discounts: 600. 61a, 62b. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with Katz Radio AID. Plan. 
Affiliated with American Information Network, 

TIME RATES 
No. 3 Eff 4/1/69-Iteed 4/7/69. 

AAA-Mon thru Fri 6-10 am & 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MDZUTE 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 
AAA ................. _..___ 32 26 24 22 20 
AA   25 22 20 18 16 
A   18 16 14 13 12 

30 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WE, I MIN: 12 ti 18 ti 24 tl 
Tap I (2/3AAA, 1/3A)  216 288 360 
Tap II (2/IAA. 1/3A)  204 270 336 
30 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
(Mon thru Sun 6 am-10 pm) 

lx I3x 26x 52x 260x 9I2x 
1 hr  200 195 190 185 180 175 
1/2 hr..........._._  130 125 120 115 110 105 
1/4 hr ........... _.._  70 67 64 61 58 55 
5 min: 125% of applicable 1-min. 
10 min: 175% of applicable 1-min. 

COMBINABILITY 
All spots regardless of length or classification may be 
combined for discount purposes as long as TAP spots 
of each length are properly distributed by time 
classes. Spots and program units may be combined 
for discounts on spots only. 

e R AIB 

Subscriber to the NAB Radio Code 
Media Code 4 233 0550 7.00 
Capital Cities Broadcasting Corp., Box 590, Albany, 
N. Y. 12201, Phone 518-436-4841, 

I. PERSONNEL 

Vice-Free. & Gen'l Mgr.-Robert M. Peebles. 
Program Director-Curtis H. Hahn. 
Promotion Manager-Mildred J. Abramson. 

2. REPRESENTATIVES 
Blair Radio. 

S. FACILITIES 
5,000 w days, 1,000 w. nights; 590 kc. 
Directional-separate patterns day and night 

Operating schedule: 5:30-1 am. EST. 

4. AGENCY COMMISSION 

15% on net charges: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 2a, 3a. 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e. 14e. 
Basic Rates: 20a, 22b. 230. 25a, 33b. 
Contracts: 40c, 42b, 45, 46. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 62b. 
Cancellation: 70a. 70e. 710. 730. 
Affiliated with CBS. 
Affiliated with Blair Represented Network. 

TIME RATES 

No. 18 Eff 1/1/69-Rec'd 11/29/68. 
AAA-Mon thru Sat .6-10 am. 
AA-lion thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm & 7-10 pm; Sun 6 
am-10 pm. 
B-Mon thru Sun 10 pm-1 am & 5-6 am. 
() 6-10 am may be purchased at 8-7 pm rates 
provided spots are equally divided between 6-10 
am & 3-7 pm. 

6. SPOT ANNOUNCEMENTS 

CLASS AAA 
PER WK: Fixed I tl 6 ti 12 ti 18 ti 24 ti 
(*)   60 55 51 46 47 46 
30's/less   48 44 41 39 38 37 
(I)     56 51 47 44 43 42 
30's/less   45 41 38 35 31 33 

CLASS AA 
56 51 47 44 43 42 

30's/less . 45 41 38 35 31 33 
(t) 5, 47 43 40 39 38 
30's/less   42 38 34 32 31 30 

NEW YORK 
CLASS A 

PER WK: Fixed 1 tl 6 ti 

30's/less   40 37 34 
(t)   46 42 39 
30's/less .... 37 33 31 

CLASS B 

(*) 35 30 25 
30's/less   28 24 20 
(t) 33 28 23 
30's/less --_--_ 27 22 18 

(°) 1-minute specified day. 
(t) 1-minute Mon thru Sat. 

Advertisers purchasing spots on a Mon thru Sat basis 
with no guarantee of days may use the Mon thrts Sat 
rate. To be guaranteed spots on any apecified day the 
specified day rate must be used. Advertisers purchas-
ing drive Ume spots may use the AA rates for both 
AAA and AA time provided an equal number of 
spots run in both AAA and AA. Advertiser using 
this 50/50 plan may use the Mon thin Sat AA rates 
for both AAA and AA with no guarantee of days 
or the AA specified day rate for both AAA and AA 
when days are specified. 
Bateholder: Minimum 3 spots weekly. 

DISCOUNT 

12 ti 18 ti 24 ti 
40 39 38 
32 31 30 
36 35 34 
29 28 27 

22 21 20 
18 17 16 
20 19 18 
16 15 14 

52 wk-8% 

7. PACKAGE PLANS 
TOTAL AITDIENCE PLAN 

1/3 Mon this Fri 6-10 am & 3-7 pm. Equally 
divided. 

1/3 Mon tlum Fri 10 am-3 pm & 7-10 pm. Equally 
divided. 

1/3 all other times. 
PER WK: 6 ti 12 ti 18 tl 24 ti 
1 .... .... . 35 32 31 SO 
30 sec or less__ ............ 28 28 25 24 

3-minute and 30-second spots or less may be com-
bined for maximum frequency. 

10. SPECIAL FEATURES 

NEWSCASTS 
I ti 5 ti 601 

AAA   65 60 55 
AA   60 55 50 
A ............ 55 50 45 
  40 35 30 

WSNY 
1942 

SCHENECTADY 

12 tl 
50 
46 
41 
25 

18 ti 24 ti 
48 47 
44 43 
40 39 
23 21 

Media Code 4 233 0600 0.00 

RADIO WSNY/1240, Inc., 144 Lafayette St., Sche-
nectady, N. Y. 12305. Phone 518-393-3622. 

I. PERSONNEL 
President-Gene F. Seehafer. 

Vice-President, Programming-Skitch Henderson. 

Program Director-Don Do Rosa. 

2. REPRESENTATIVES 

Mort Bassett & Co., Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 kg. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 

15/0 time; payable when rendered: billed monthly. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, Is. 4a, 44, 6a, 7a. 8. 
hale Protection: 10h. 11h, 12h, 13h, 14h. 
Basle Rates: 20b, 21a, 22a. 23a, 24a, 24e, 25a, 26. 

27. 28a, 31, 33a. 
Contracts: 400, 41, 4.24, 44a, 46, 47a, 50, 51b. 
Comb.; Cont. Discounts: 604. 60e, 61a, 62a, 
Cancellation: 73h. 
Prod. Services: 80, 82. 

TIME RATES 

No. 1240-2 Elf 2/1/67-Reed 11/4/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I04x 156x 208x 260x 512x 

I min.  20 19 18 17 16 15 14 
30 sec; 75% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

PER Wit; JO ti 15 ti 20 ti 25 ti 30 ti 
1 min  1.00 16.00 15.00 14.00 13.00 
30 see  ,00 12.00 11.00 10.00 9.00 
10 see  ,po 8.00 7.50 7.00 6.50 

8. PRGerIAM TIME RATES 
pax 

1 lt.....,.,.,, 1g 1 X55 
1/2 hr  120 100 
1/4 hr  65 57 
10 min„   50 7 44 
5 mill-, 110 tli 26 

I56x 208x 260x 512x 
145 135 125 115 
90 80 70 60 
53 49 45 41 
41 38 35 32 
24 22 20 18 

sPEow, pgATURRS 
20-20 Weigifc-_,2 pv hr at :20 & :40, 150% of 
1-min. 

Sports-HoUrlY at :45, 110% of 1-min. 
Island Commercial Position-hourly at :05 following 
10-min Foremost Music Sweep, 150% of 1-min. 

(Albany-Schenectady-Troy continued on next page) 
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Albany-Schenectady-Troy-Continued 

WTRY 
1940 
TROY 

The Eastman Station 
AB 

Media Code 4 233 0650 5.00 

WTRY, A Division of Kops-Monahan Communica-
tions, Inc., 92 Fourth St., Troy, N. Y. 12180. 
Phone 518-274-1100. 
STATION'S PROGRAMMING DESCRIPTION 

WTRY: NEWS: on hour. 15 min at noon & 12M. 
10 min at 5, 6, 7, 8 am d: 5 pm. 5 min at 1, 2. 3, 
4. 9 am & 6 & 9 pm. 2 min broadcasts at 10, 11 
am & 1, 2. 3, 4, 7, 8, 10 & 11 pm. SPORTS: 2 min 
at 5:30. 6:30. 7:30 & 8:30 am. Farm and home 
show. M-F 5:32-6 am. Religion: Sun 6-9 am. Mon 
1 am-3:30 am. Weather, hourly at :20, :35 & :50. 
1 min featurettes, doorways to better living. M-F at 
5:50. 9:40, 10:40 & 11:40 am. Question man, daily 
at :40 after the hour. Midday stock report. M-F. 
11:45 am. Interviews, 1 hour, Sun 9 am-10 am and 
Mon at 12M. Adopt a dog, daily, broadcast 30 times 
each week, rotating times. Contact Representative for 
further details. Reed 6/2/69. 

I. PERSONNEL 
President-Daniel W. Kops. 
Executive Vice-President-Richard J. Monahan. 
General Sales Manager-Richard E. Vazzana. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w.; 980 kc. 
Directional-same pattern. all hours. 

Operating schedule: 24 hours daily, EST. 
4. AGENCY COMMISSION 

15/0 net charges for time. 
5. GENERAL ADVERTISING See ceded regulations 

General: la, lb, 2a, 2b, 3a, 3b, 3e, 3d, 40. 4d, 5, 
6a, 7b, 8. 

Rate Protection: 10b, 1lb, 12b, 13b, 14. 
Basle Rates: 20a, 24a. 25s. 33d. 
Contracts: 405. 41, 42d. 4413, 45, 46, 47a, 50. 
Comb.; Cont. Discounts: 60g. 
Cancellation: 70a, 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Contemporary Network. 
Affiliated with Eastman Network. 

TIME RATES 
Eff 9/1/68-Reed 9/9/68. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
11-Dally 7-11 pm; Mon thru Sat 10 ana-1 pm; Sun 
6 am-7 MIL 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: 1 ti 12 81 18 ti 24 81 
1 min  38.00 36.00 35.00 33.00 
30/20 sec 30.40 28.80 28.00 26.40 
10 sec  22.80 21.60 21.00 19.80 

SECTION II 
1 min ........ ......   34.00 30.00 28.00 27.00 
30/20 sec  27.20 24.00 22.40 21.60 
10 sec  20.40 18.00 16.80 16.20 

SECTION III 
1 min..... .....   25.05 20.00 19.00 18.00 
30/20 sec  20.00 16.00 15.20 14.40 
10 sec 15.09 12.00 11.40 10.89 
Minutes, 30 and 20-seconds contribute to ID fre-
quency. ID's do not combine with longer units for 
increased frequency. 

7. PACKAGE PLANS 
CUME PLANS 

PER WK: Ea 
plan A-15 Li (61. 611, 3111) 26 
Plan B-30 ti (121. 1211. 6111)____.- ........ 23 
Non-combinable with Sections I. II and Ill. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-8%. 
Rateholder: Minimum eddy ached of 6 1-min spots 
6 am-mid Mon-Sun necessary to maintain consec wk 
advertising. 

10. SPECIAL FEATURES 
FEATURES 

Newscasts-5 min at :60. 10 min at 6, 7, 8 am. 
noon, 6 pm & midnight. 
Farm Show-Mon-Sat 5:05-5:30 am. 
Religion-Sun 6-9 am. 
5-min-125% of applicable 1-min. 
10-min-250% of applicable 1-min. 
1/4-hr-lx applicable 1-min. 
1/2-hr-6x applicable 1-min. 

AMHERST 
Erie County-Map Location B-6 

Elea 8RDS consumer market map and data at begin-
ning of the State. 

See Buffalo 
(including Cheektowaga, Amherst, Depew) 

AMSTERDAM (2 Am) 
Montgomery County-Map Location F-6 

See SIMS consumer market map and data at begin-
ning of the State. 

WCSS 
1947 

R AB 

Media Code 4 233 0700 8.00 
Community Service Broadcasting Corp_ MIdline Rd., 
Amsterdam, N. Y. 12010. Victor 3-2500. 

WCSS: Programmed for adults. 
AIR PERSONALITIES handle all record shows. 
NEWS: network hourly on half hour with local news 
on hour. Special public affairs feature throughout day. 
Sportcasts 7:05 am, 7:40 am, 5:30 PM, 6:45 pm & 
11:10 pm. Play-by-play of local sports, football and 

basketball and major league baseball. MUSIC: basic-
ally middle-of-the-road, except 1 hour of polkas each 
evening 7-8 pm and country and western music 8-11 
pm. 6 audience participation game shows each day, 
except Sun. Contact Representative for further details. 
Rec'd 5/28/69. 

I. PERSONNEL 
I'res. dr Gen'! Mgr.-Philip Spencer. 
Sales Manager-William Pope. 
Promotion Manager-Sal Battaglia, 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

8. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kg. 

Non-directional. 
Operating schedule: 6 am-11:30 pm. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2b, 3b, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10e, 11e. 12e. 13e. 14c, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 22a, 23a, 24b. 24e. 

25e, 26, 28b, 28e, 29a. 30, 
Contracts: 40a, 44a. 44b, 45, 46, 50. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 601, 61e, 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network 
Member: Super Circle Group. 

TIME RATES 
Eff 8/1/66-Rec'd 7/18/66, 

6. SPOT ANNOUNCEMENTS 
BLANKET PACKAGES 

PER YR: 520 78x 156x 312x 
1 min.._  5.75 5.25 4.75 4.25 
30 sec 4.60 4.20 3.80 3.40 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

6 if 12 11 24 01 36 ti 50 tl 
1 mln. - 6.00 5.50 5.00 4.50 4.00 
30 sec.__ .....   4.80 4.40 4.00 3.60 3.20 
15 sec  3.15 2.80 

8. PROGRAM TIME RATES 
la 13x 26x 52e 780 156x 312x 

1 hr...__.. 75.00 60.00 52.50 45.00 42.00 39.00 36.00 
1/2 hr_..... 50.00 40.00 35.00 30.00 28.00 26.00 24.00 
1/4 hr-....... 30.00 22.00 19.00 17.25 15.75 14.25 12.75 
5 min.  18.00 15.00 13.00 11.50 10.50 9.50 8.50 

10. SPECIAL FEATURES 
Foreign Language Programs 

Sunday Polish-2.00 talent added to spot cost. 
Polka Party-spot rate plus 1.00. 
Italian-spot rate plus 1.00. 

WKOL 
1961 

Media Code 4 233 0750 3.00 
Paul E. Carpenter, Box 5, Amsterdam, N. Y. 12010. 
Phone 518-843-1570. 

I. PERSONNEL 
General Manager-Paul A. Carpenter. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Upstate New York, Pennsylvania-Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 1570 ke. 
Operating schedule. Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3d. 45, Id, 5. 6a, 7a, 8. 
Rate Protection: 10a. Ils. 12a, 13s, 14a, 15b. 
Basic Rates: 20a, 21a, 21b, 21e, 22b, 23a, 25a, 26. 

281). 20e, 30. 32b. 
Contracts: 40a, 41. 42a, 42e. 43, 45, 46, 47a, 48, 

50, 51a, 51c. 
Comb.; Cont. Discounts: 60a, 60d. 60e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80, 82. 
Product protection policy-15 minutes front competi-
tive product advertising. 
Affiliated with MRS. 
Member: Northeast Radio Network. National Ag-
Radio Groups, Inc. 

TIME RATES 
Elf 5/27/69-Reed 5/29/69. 

6. SPOT ANNOUNCEMENTS 
Ix IO2x 303x 504x 705x 906+ 

1 min.  5.75 5.00 4.75 4.60 4.50 4.25 
30 are............ 4.75 4.35 3.80 3.75 3.65 3.10 
10 sec 4.60 3.80 3.70 3.60 3.50 3.40 

7. PACKAGE PLANS 
PER WK: 1 it 8 ti 
1 min. 6.00 5.50 
30 sea._ ...... 4.80 4.50 

8. PROGRAM TIME RATES 
Ix 13x 260 53x 

1 hr 70 60 50 45 
1/2 hr  48 40 35 30 
1/4 hr  30 22 19 17 
5 min.  18 14 13 11 

10. SPECIAL FEATURES 
NEWSCASTS 

MINIMUM: 4 wk 13 wk 26 wk 39 wk 52 wk 
3 per wk, ea  11.50 10.00 9.50 8.70 8.00 
5 per wk, ea  11.10 9.50 8.90 8.35 7.70 

SPECIAL PROGRAMS 
Polish, Italian, Spanish, talent, extra  1.00 

15 41 
5.25 
4.00 

22 ti 29-50 
5.00 4.00 
3.50 3.10 
3.10 2.90 

105x 157x 261-'-
42 40 38 
27 24 21 
15 14 13 
10 9 8 

AUBURN (2 AM; 1 FM) 
Cayuga County-Map Location D-6 

See SitDS consumer market map and data at begin-
ning of the State. 

WAUB 
1959 

Media Code 4 233 0800 6.00 
Cayuga Broadcasting Corp., Auburn Inn, 77' State 

St., Auburn, N. Y. 13021. Phone 315-253-7111, 

I. PERSONNEL 
General Manager-Robert B. Morgan. 
Commercial Manager-Richard F. Taylor. 

S. FACILITIES 
500 w. days: 1590 kc. Directional. 
Operating schedule: 6 am-local sunset.. EST. 

4. AGENCY COMMISSION 
15/0 time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, Is, 3b, 5, 6a, 8. 
Rate Protection: 10a, 110. 12a, 13s, 14a, 15s, 15b. 
Basic Rates: 20b, 214, 23a, 24b, 25a, 26, 28a, '¿Sa. 
Contracts: 40a, 41, 445, 45, 46, 47a. 48, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61a. 
Cancellation: 700. 70e, 71a, 72, 73a. 
Prod. Services: SO, 82. 
Affiliated with American Information Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective April 1, 1966. (Card No. 3.) 

Card received March 10, 1966. 

6. SPOT ANNOUNCEMENTS 
I tl 26 ti. 52 U 

1 4.00 3.75 3.00 
30 sec...- ..... 3.00 2.70 2.40 
20 sec......._. 2.50 2.25 2.00 
10 soc.  2.00 1.90 1.80 

8, PROGRAM TIME RATES 
1 ti 26 ti 52 ti 

1 hr.....__. 40.00 35.00 33.00 
1/2 hr......_ 25.00 22.00 20.00 
1/4 !in.__ 16.00 14.00 12.00 
5 min._ .... 10.00 9.00 8.00 

WMBO 
1927 

260 U 520 ti 780 tl 
2.40 2.25 2.12 
1.85 1.75 1.65 
1.50 1.40 1.35 
1.35 1.25 1.10 

260 ti 520 ti 780 ti 
30.00 25.00 22.00 
16.00 13.40 12.00 
10.50 9.00 8.00 
5.00 4.50 3.50 

Ft A Et 

Subscriber to the NAB Radio Code 
Media Code 4 233 0850 1.00 

Auburn Publishing Co., WMBO, Inc.. Metcalf Plaza, 
144 Genesee St.. Auburn, N. Y. 13021. Phono 315-
253-7355. 
STATION'S PROGRAMMING DESCRIPTION 

WM130: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min from network, 15 min newscasts, 
include international, national, regional, local. 5:30-
9:30 am farm markets, weather, middle-of-the-road 
music. 9:30-10 am women's program, interviews, pub-
lic interest matter. 10 ant-2 pm current hits, middle-
of - the - road music. 2-5:30 pm middle-of-the-road 
music, quips, ahowtunes, current hits, standards. 5:50-
7:15 pm news. International, financial, national, re-
gional, local, sports, commentary. All local sports, 
live professional baseball. 7:30-9:30 pm current hits, 
trend music. 9:30 pm-1251 jazz. Sun religious serv-
ices, discussions, debates until noon, middle-of-the-
road music thereafter. Contact Representative for fur-
ther details. Reed 7/28/67. 

I. PERSONNEL 
General Manager-Floyd J. Keesee, 
Sales Manager-A. J. Hefner. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Regional Reps Corp. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1340 be. 

Non-directIonal. 
Operating schedule: 5:30 am-midnighL EST. 

4. AGENCY COMMISSION 
None; all rates not to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, Is, 3b, 3e, 3d, 4a, 4d, 5, Cu, 

7b. 8. 
Rate Protection: 10a, lia, 12a, 13a, I4a, 15b. 
Basic Rates: 20b. 21a, 21b, 21c. 22a, 22b, 23s. 24b, 

25s, 26, 28a. 28e. 290. 33e. 
Contracts: 40a, 41. 42d, 45, 47a, 48. 49, 50, 610, 

51b. 51c. 
Comb.; Cont. Discounts: 60d. 60h, 62d. 
Cancellation: 70a, 710. 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Elf 11/1/68-Reed 1/30/69. 

6. SPOT ANNOUNCEMENTS 
PER WE, EA: 1 min Se see 15 see 

10 tL. 5.50 4.40 3.30 
15 ti.. 5.06 4.08 3.06 
20 ti  4.75 3.80 2.8.5 
25 ti .. 4.40 3.52 2.64 

40 U 3.90 3.12 2.34 
50 ti ..... . 3.60 2.88 2.16 
Maximum-H -iPUes- P.J17-a 7Cr-titi.er per 24-hour period. 

DISCOUNTS 
(Within 1 year) 

13 wk-10% 26 wk-15% 52 wk-25% 
For equal distribution of weekly schedule, 5 or more 
days per week-20%. 

AM/FM COMBINATION 
Advertisers using any number of spots on AM may use 
the same number of the same length spots on FM at 
2.00 per spot extra, or advertisers AM rate, which-
ever is smaller. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 25 min 1/4 hr 10 min 5 min 

45 40 30 20 15 
13 a......._......_. 57 40 35 25 18 13 
26   54 36 31 21 15 12 
52 x   48 32 28 17 14 11 
156 x. 45 30 26 15 12 9 
312 x. 36 24 21 12 9 6 

AM/FM COMBINATION 
1-1/2x above rates. 

WMBO-FM 
1949 

Eug Fimu 
Media Code 4 233 0851 9.00 

Auburn Publishing Co., WMBO, Inc., Metcalf Plaza, 
144 Genesee St., Auburn, N. Y. 13021. Phone 315-
253-7355. 

I. PERSONNEL 

General Manager-Floyd J. Keesee 
Sales Manager-A. .1. Hefner. 

2. REPRESENTATIVES 
GUI-Perna, Inc. 

11. FACILITIES 

ERP 45,000 w.; 106.9 me. 
Operating schedule: 6 am-midnight. EST. 
Ante= ht.: 530 ft. above average terrain. 

4. AGENCY COMMISSION 

None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See W51.130 listing for coded regulations. 
Sold in combination with WMBO. 

TIME RATES 

Rates aro Identical to WMBO. See that listing. 

BABYLON 
Suffolk County-Map Location II-10 

See SRDS consumer market map and data at beginning 
of the State. 

See New York Urban Area 

BALDWINSVILLE (1 AM; 1 FM) 
Onondaga County-Map Location D-6 

See ARDS consumer market map and data at beginning 
of the State. 

WSEN 
1959 

Media Code 4 233 0900 4.00 
Century Radio Corp., Box 1050, Smokey Hollow Rd., 

Baldwinsville, N. Y. 13027. Phone 315-635-3971. 
Other offices-212 Lamed Bldg., Syracuse, N. Y. 

13202, Phono 315-635-9618, 

STATION'S PROGRAMMING DESCRIPTION 
WSEN: Programmed for adults and young adults. 
MUSIC: 100% country and western. Contact Repre-
sentatlie for further details. Rec'd 1/23/69. 

I. PERSONNEL 

President-Donald C. Menaparn. 
Gent & Sales Mgr.-Robert L. Stockdale, 
Program Director-James A. Lowery. Jr. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
230 w.; 1050 be. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simuleast facilities see 
WSEN-FM. 

4, AGENCY COMMISSION 

15%; no cash discount. Bills rendered monthly. 

5. GENERAL ADVERTISING See ceded regulations 

General: la, 2b, 3b, 40, 4d, 5. Ca. 7b. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 230. 24e. 20e, 29a. 33b. 
Contracts: 40c. 41, 43, 44a, 45, 46, 47e. 51b. 
Comb.: Cont. Discounts: 606, 60g, 61b. 624. 
Cancellation: 71a, 72, 73b. 

TIME RATES 

Eff 7/1/69--Reed 6/4/69. 
AA-Mon thru Fri 6-10 am & 3-7 pm; Sat 6 am-
7 pm. 
A-Mon thru Fri 10 am-3 pm; Sun 6 am-7 pm. 
B-Mon thru Sun 5-6 am & 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 

-I min-. 
PER WK: AA A B 
6 ti. 16.00 14.00 10.00 
12 ti  15.00 13.00 9.00 
18 ti - 14.00 12.00 8.00 
24 ti   13.00 11.00 7.00 
10 sec: 50% of 1-min. 

-----30 se 
AA A 
12.80 11.20 8.00 
12.00 10.40 7.20 
11.20 9.60 6.40 
10.40 8.80 5.60 

10. SPECIAL FEATURES 

10 minute flows-applicable 1 minute rato plus 50% 
5 minute news-applicable 1 minute rate plus 30%. 

(CR) 
(Baldwinsville continued on next page) 

When you give 
the UNITED WAY 

you make 
someone happy 
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Baldwinsville-Continued 

W SEN-FM 
1967 

Media Code 4 233 0901 2.00 
Century Radio Corp., Box 1050, Smokey Hollow Rd., 

Baldwinsville, N. Y. 13027. Phone 315-635-3971. 
Other offices - 212 Lamed Bldg., Syracuse, N. Y. 

13202. Phone 315-635-9618. 
I. PERSONNEL 
President-Donald C. 11fenapace. 
Gen'l & Sales Mgr.-Robert L. Stockdale. 
Program Director-James A. Lowery, Jr. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
ERP 3.000 w. (hertz.): 3.000 w. (vert.); 92.1 me. 
Operating schedule: 5 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately total 
sunset-midnight. For simulcast facilities see WSEN. 

4. AGENCY COMMISSION 
15/0; bills rendered monthly. 

3. GENERAL ADVERTISING See ended regulation 
General: la, 2b, lb, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 15b. 
Basle Rates: 20b, 21b. 23a. 24e. 28e, 29a, 33b. 
Comb.: Cont. Discounts: 60b, 60g. 61b. 62d. 
Cancellation: 71a, 72, 73b. 

TIME RATES 

Rates are identical to WSEN. See that listing. 

BATAVIA 
Genesee County-Map Location B-6 

See SIMS consumer market map and data at begin-
ning of the State. 

e 
WBTA 

1941 

RI AIR 
Subscriber to the NAB Radio Code 

Media Code 4 233 0950 9.00 
Batavia Broadcasting Corp.. 22 Seaver Pl., Batavia, 

N. Y. 14020. 716-343-0715. 

I. PERSONNEL 
Pres. & Mgr.-William F. Brown, Jr. 
Office Manager-Winnie Leirg. 
Program Director-Frank 3dangefrida. 

9. FACILITIES 
500 w. days, 250 w. nights: 1490 kc. 

Non-directional. 
Operating schedule: 5 am-midnight.. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 20. 2b, 3a, lb. 3d, 4a, 4d, 5, 6b, 7b, 8. 
Basic Rates: 20a, 20b, 21d, 22b, 23e, 24b. 25a, 26, 

28b, 20e. 29e. 
Contracts: 40a, 41, 42a, 43, 49b, 45, 46, 47e, 48, 49. 

51b. 
Comb.: Cont. Discounts: 00d, 60g, 61b, 61e, 62d. 
Cancellation: 70e. 71a. 72, 73b, 
Prod. Services: 82. 

TIME RATES 
Elf 12/1/66-Reed 11/4/66. 

6. SPOT ANNOUNCEMENTS 
Ix 130 26x 52x 

1 min  6.50 6.00 5.75 5.50 
30 sec  4.75 4.60 4.50 4.35 

8. PROGRAM TIME RATES 
Ix I3x 

1/2 hr  35 33 
1/4 hr  20 19 
5 min  14 13 

BATH 
Steuben County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

20e 52e 
32 30 
113 17 
12 11 

Ing 260e 
4.85 4.25 
3.65 3.35 

130e 260e 
28 25 
14 12 
9 7 

WFSR 
1962 

CEO 

Media Code 4 233 10002.00 
Bath Broadcasting, Inc.. Box 471. 10 Pulteney 

Square. Bath, N. Y. 14810. Phone 607-776-3326, 

I. PERSONNEL 
President-Warren G. Stiker. 
General Manager-Ralph Hager. 
Sta. & Com'l Mgr.-Bill Fawley. 

2. REPRESENTATIVES 
AAA Representatives. 

9. FACILITIES 
500 w. days; 1380 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35, 313. 4a, 4e. 5. 6a. 70, 8. 
Rate Protection: 10b, 11b. 12b. 13b. 14b. 
Basle Rates: 20a, 22a, 22b, 235. 240. 24b, 25a. 26. 

28a. 29a. 
Contracts: 40a. 42a, 45, 46. 470. 48. 
Comb.: Cont. Discounts: 005. 61a, 61b, 61e. 621). 62e, 
Cancellation: 70a 70e, 71a, 73a. 
Affiliated with MBS. 
Member: Northeast Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective  . (Card No. 1.) 

Card received November 29, 1963. 

6. SPOT ANNOUNCEMENTS 
1 ti............_...... 4.50 260 ti. 3.50 
26 ti  4.25 365 ti   3.25 
52 ti  4.00 500 ti..   3.00 
104 3.75 1000 2.75 

7. PACKAGE PLANS 
30-SECOND SPOTS 

10 ti in 3 days._ 4.00 50 ti in 14 days-- 3.00 
25 U in 7 days-- 3.50 100 ti in 30 days.- 2.50 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1 ti  14.40 10.80 7.20 
13 ti  13.70 10.25 6.90 
26 ti    13.10 9.70 6.50 
52 ti  12.30 9.20 6.20 
104 ti  . 12.60 8.70 5.80 
260 or more ti  . 10.80 8.20 5.50 

10. SPECIAL FEATURES 
Extra charge for news programs, 10% of base rate. 

BEACON 
Dutchess County-Map Location 6-3 

See SIMS consumer market map and data at begin-
ning of the State. 

See Newburgh-Beacon 

BINGHAMTON (4 AM; 2FM) 

(including Endicott) 
Broome County-Map Location E-7 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are con-
solidated under the major city heading. TM. Is nog 
to imply that all of the stations provide equal cover. 
age of the entire area or cities involved. It is part 
of the time buying function to determine extent of 
individual station coverage, audience delivered, ete. 
within the area. 

WENE 
1947 

ENDICOTT 

• 
A Mery Griffin Station 

Media Code 4 233 10507.00 

WENE, Incorporated, Radio Center, 909 E. Main St., 
Endicott. N. Y. 13760, Phone 607-785-3351. 

STATION'S PROGRAMMING DESCRIPTION 
WENE: Programmed for adults and young adults. 
5 air personalities emcee operation. NEWS: 5 min 
local at :25, network at :55. Network news at 12:30 
pm weekdays. SPORTS: capsule at :15. Neighbor-
hood news at :45. FARM: show 5:30-6 am. MUSIC: 
current hits 90%, standards 10%. Remote broadcast 
trailer with personalities available Apr-Oct., for store 
broadcasts Oct.-Apr. Contact Representative for fur-
ther details. Reed 1/30/69. 

I. PERSONNEL 
President-Mery Griffin. 
Vice-Pres. & Exec. Dir.-Herb Bloomberg. 
Station Manager-Andrew G. Hubbell. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Eckels & Queen, Inc. 

5. FACILITIES 
5,000 w.; 1430 kg. Directional-nighttime only. 
Operating schedule: 5:30-1 am weekdays; 7:55-1 am 
Sun. EST. 

4. AGENCY COMMISSION 
15% on net time charge; no nub discount. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2b, 4a, 4d, 5. 6e, 7b, 8. 
Itate Protection: 10b, lib, 12b, 1313. 14b, 155. 
Basic Rates: lib, 21a, 21b, 23a, 28a, 29a. 
Contracts: 40a, 41, 44a, 44b, 46, 48. 51b. 
Comb.: Cont. Discount,: 60d, 60e, 60f. 60h. 601. 
Cancellation: 73a. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 6 Elf 10/1/68-Ree'd 8/29/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-All other times. 

CLASS AA 
6 ti 12tI 18 01 24 ti 

1 min.  22 20 18 16 
30 sec  18 16 14 12 
10 sm.  11 10 9 8 

CLASS A 
1 min  18 16 14 12 
30 see  14 12 10 9 
10 sec.  9 8 7 6 

7. PACKAGE PLANS 
ROTATING PLANS 

I-Equal Rotation-Drive Time/Weekend. 
18 ti  252 30 ti  300 
24 ti  288 

II-Equal Rotation-Mon thru Sun noon-7 pm & 7 
pm-midnight. 

18 ti  234 30 ti 300 
24 ti  264 

DISCOUNTS 
26 oh  5% 52 wk__________ 

8. PROGRAM TIME RATES 
AA-Mon thru Sat 6-9:30 am & 4-7 pm. 
A-Mon thru Sat 9:30 am-4 pm. 
B-All other times. 

5 MINUTES 
6 

Plan 

Class A  25.00 
Class B. 20.00 

DISCOUNTS 
26 uk 5% 52 wk........................, 10% 

WINR 
1946 

BINGHAMTON 

NBC Raffle Network 
A Gannett Owned Station 

Subscriber to the NAB Radio Code 
Media Coda 4 233 1100 0.00 
Binghamton Press Co., Inc.. 70 Henry St., Bing-

hamton, N. Y. 13901. Phone 607-723-8251. TIVIC 
772-0240. 
STATION'S PROGRAMMING DESCRIPTION 

WINR: Programmed for adults and young adults. 4 
air personalities handle all segments. MUSIC 60%: 
general popular featuring standards. showtunes illm 
music, middle-of-the-road, some current hits 5:30-10 
am & 12:30 pm-sign-off. Phone discussion 10%: 
10:30 am-12:30 pm. NEWS 25%: 3 man newe staff, 
local and regional 10% at :25 and :55. national and 
international 15% every hour on hour. SPORTS 5%: 
reports through day, play-by-play high school football. 
Stock market report 5:15 pm. FARM: report 5:45 am. 
Woman's show 10:05 am. Remote program with air 
personality with interviews and discussion 1:05-2 pm. 
Contact Representative for further detalle. Reed 
7/27/67. 

I. PERSONNEL 
General Manager-Edward M. Seale. 
Program Director-Bruce Wexler. 
Sales Manager-Tioderie W. Reeder. 

2. REPRESENTATIVES 
11-11 Representatives, Inc. 

3. FACILITIES 
1.000 o. days, 500 w. nighte; 680 Ire 
Direetional--oeparate patterns day and night. 

Operating schedule: 5:30 am-midnight Mon thm Sat; 
8:On am-midnight Run. EST. 

4. AGENCY COMMISSION 
15%; no mash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a. 5. 6b, 7b. 8. 
Rate Protection: 10g, Ilh, 12h, 13h, 14g, 16. 
Basic Rates: 21a. 22a. 23a, 25a, 26, 28e. 29a, 33a. 
Contracts: 40a. 42a, 45, 46. 47a. 
Comb.; Cent. Discounts: 60a. 001. 
Cancellation: 70b, 70e, 710, 72a, 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 13 Elf 4/1/68-Reed 3/8/68. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 10 am-7 pm; Sat & Sun 6 am-7 
pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN. FIXED POS: Ix 52e 104e 260x 520e 
AAA   16.00 15.00 14.00 13.00 12.00 
AA 13.00 12.25 11.50 10.75 10.00 
A   7.00 6.50 6.00 5.50 5.00 

30 sec or less: 75% of applicable 1-min. 
10 sec or less: 50% of applicable 1-min. 
1-minute and 30/20-seconds may be counted to help 
earn frequency discounts on 10-second spots, but 10-
second spots may not be counted to help earn fre-
quency discounts on 1-minute and 30/20-seconds. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN-1 MINUTE 

Plan 1 Plan II 
6-9 am   5 5 
9 am-4 pm   10 5 
4-6 pm   5 5 
6-8 pm and/or weekend   10 5 

30 ti 20 tl 
1 min per wk, ea  600 6.50 
30 see or less: 75% of applicable 1-min  
10 sec or less: 50% of applicable 1-min. 

ROTATING PLANS-1 MINUTE 
PER WK, I WK: 6 ti 12 ti 18 ti 24 ti 
AAA   14.00 12.00 11.00 10.00 
AA   12.00 10.00 9.00 8.00 
A   6.00 5.00 4.50 4.00 

30 sec or less: 75% of applicable 1-min. 
10 sec or less: 50% of applicable 1-min. 
52-week discount-8%. 
All Rotating Plan spots, in all categories, are com-
binable. 
I-minute and 30/20-seconds may be counted to help 
cant frequency discounts on 10-second spots. but 10-
second spots may not be counted to help earn fre-
quency discounts on 1-minute and 30/20-seconds. 

8. PROGRAM TIME RATES 
CLASS AAA 

PER WK: I hr 1/2 hr 1/4 hr 10 min 5 min 

3 ti  106 64 42 33 21 
1 ti  116 70 44 35 22 

CLASS AA 
5 ti  84 48 32 27 16 
3 ti  89 52 34 28 17 
1 ti    94 56 36 29 18 

CLASS A 
5 ti  58 38 24 16 10 
3 ti  64 40 25 17 11 
1 ti  70 42 26 18 12 
52-week discount-8%. 
Spots and Programs may not be combined for fre-
quency discounts. 

WKOP 
1947 

BINGHAMTON 

C R A113 

Subscriber to the NAB Radio Code 
10% Media Code 4 233 1150 5.00 

Binghamton Broadcasters, Inc., Box 67, 34 Chanting° 
St., Binghamton. N. Y. 13902, Phone 607-722-3437, 
STATION'S PROGRAMMING DESCRIPTION 

WKOP: Programmed for adults. 
MUSIC: modern country format 5:30 am-1 am. AIR 
PERSONALITIES handle all segments. NEWS: 5 

12 24 min newscasts on hour and half hour from network and 
Plan Plan local sources. City council meetings carried live 
25.00 20.00 every other Mon at 7:30 pm. City press conference 
20.00 15.00 daily at 11:25 am. county press conference daily at 
15.00 10.00 noon. Audience participation shows, both telephone 

and write in, scheduled regularly. SPORTS: college 
football. Contact Representative for further details. 
Reed 8/10/67. 

NEW YORK 
I. PERSONNEL 
General Manager-Andrew Jarema. 
Sales Manager-Anthony Perry. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
5,000 w. days; 500 w. nights; 1360 be. 

Directional-day and night. 
Operating schedule: 5;30-1:00 ara weekdays; 7:30-
1:00 am Sun. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time; payable when rendered. 

5. GENERAL ADVERTISING See ended regulation 
General: la. 2a, 3a, 4a, 5, 6a. 7b, 8. 
Rats Protection: 10b, 11b, 12b, 13b, 16. 
Basle Rates: 20a, 2114 22b, 23a, 241). 25a, 26, 28e, 

28e, 292, 29b. 30, 
Contracts: 40e, 41, 43, 44a, 46. 47e, 48. 49, 50, 51e 
51e. 

Comb.; Cont. Discounts: 60a, 60d. 60g, 61a, 62a. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with CBS. 
Member: Northeast Radio Network. 

TIME RATES 
Eff 9/1/67-Rec'd 8/15/67. 

AA-Mon thru Fri 6-9:30 am 8c 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 5 ti 10 ti 15 ti 204-
1 min.  16.00 14.00 12.00 10.00 
30 sec  13.00 11.00 10.00 7.50 

CLASS A 
1 min  15.00 13.00 11.00 9.00 
30 sec  12.00 10.50 9.00 7.00 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

I min 30 see 
25 wkly (up to 48% AA)  9 7 

8. PROGRAM TIME RATES 
5 MIN: 601 12 ti 24 01 
AA   25 20 15 
A   20 15 10 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-10% 52 wk-15% 

W K 0 P-FM 
1954 

BINGHAMTON 

Media Code 4 233 1151 3.00 
Binghamton Broadcasters. Inc., 34 Chenango St., 
Binghamton, N. Y. 13902. Phone 607-722-3437, 

I. PERSONNEL 
Station Manager-Andrew Janina. 
Sales Manager-Anthony P. Perry. 

3. FACILITIES 
ER? 33,000 w.: 99.1 me. 
Antenna ht.-440 ft. above average terrain. 
Operating schedule: 5:30-12:05 am. 

4. AGENCY COMMISSION 
15% on net ch  for elation time; no each discount 

5. GENERAL ADVERTISING See coded regulations 
See WKOP listing for coded regulations. 
Member: Northeast Radio Network; Empire State 
FM Network. 

TIME RATES 
Eff Reed 8/25/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15e 30e 60e 125e 250e 500e 

1 min  10.00 9.50 9.00 8.50 8.00 7.00 6.00 
8. PROGRAM TIME RATES 

Ix 15x 30e 60e 125x 250x 500x 
1 hr  50.00 47.50 45.00 40.00 38.00 35.00 32.50 
1/2 hr._ 30.00 28.50 27.00 25.00 23.00 21.00 19.50 
5 min  16.00 15.00 14.00 13.00 12.00 11.00 10.00 

WNBF 
1925 

BINGHAMTON 

A Triangle Station 

BLAIR e RADICI 
Independent 

C R A 

Subscriber to the NAB Radio Code 
Media Code 4 233 1200 8.00 
Triangle Publications, Inc., Radio and Television 

Div., Sheraton Inn, Binghamton. N. Y. 13902. 
Phone 607-723-7311. MX 607-772-0212. 

I. PERSONNEL 
Division General Manager-George A. Koehler. 
General Manager-Robert E. }Close. 

2. REPRESENTATIVES 
Blair Radio, 
Triangle Sta. Sales Office: See Rep 84 16/0 pages. 

3. FACILITIES 
5,000 w.: 1290 lee Directional-nighttime only. 
Operating schedule: 5:30-12:10 am. EST. 

4. AGENCY COMMISSION 
15% time, news and talent; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 35, 3b, 45, 4d, 5, 6b. 71). 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20e. 20b, 22a, 23a. 
Contracts: 40a. 41, 45, 46. 
Comb.: Cont. Discounts: 60a, 60e. 
Cancellation: 70e, 71e, 72, 73e. 
Affiliated with Blair Represented Network. 

TIME RATES 
No. 6 Eff 9/1/68-Rec'd 8/23/68. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 5:30-6 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm: Sat & Sun 6 am-
7 em. 
B-Dally 7 pm-midnight. 

(This listing continued on next page) 
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NEW YORK 

Binghamton-W N B F-Continued 
6. SPOT ANNOUNCEMENTS 

CLASS AAA 
PER WE, 
EA: (7) 1 tl 6 ti 12 ti 18 ti 

1 min._ 26.00 23.00 20.00 18.00 16.00 
30 sec  21.00 18.00 16.00 14.00 13.00 
10 sec  16.00 14.00 12.00 11.00 10.00 

CLASS AA 
1 min  20.00 18.00 16.00 14.00 
30 sec  16.00 14.00 13.00 11.00 
10 sec.  12.00 11.00 10.00 8.00 

CLASS A 
15.00 13.00 

30 sec    11.00 10.00 
10 sec..  9.00 8.00 

CLASS B 
1 min.  7.00 6.00 5.00 4.50 4.00 
30 sec  5.50 5.00 4.00 3.50 3.00 
10 sec 4.50 4.00 3.00 2.50 2.25 

(*) Specified position. 
Minutes. 30-seconds and LD's may be combined for 
maximum frequency. 

8. PROGRAM TIME RATES 
PER WE: I hr 1/2 hr 1/4 hr 10 min 75 min 
1 tl  140 84 56 44 29 
3 ti    128 77 51 40 26 
U  116 70 47 37 24 
(i) Except newscasts. 

10. SPECIAL FEATURES 
5-MINUTE NEWS PACKAGES 

EA: "AAA fAA A 
5 per wk/3 per day  26.00 20.00 16.50 8.75 
Less than 5 per wk..  28.00 22.00 18.00 9.00 

(•) Must rotate within 6-10 am time period. 
(V) Except 5:30-6 am, must rotate within 3-7 pm 
time period. 

11.00 
9.00 
7.00 

W N B F-FM 
1943 

BINGHAMTON 

A Triangle Station 

IMO 

12.00 
10.00 
7.00 

10.00 
8.00 
6.00 

F 

24 ti 
15.00 
12.00 
9.00 

10.00 
8.00 
6.00 

8.00 
7.00 
5.00 

Media Code 4 233 1201 6.00 
Triangle Publications, Inc., Radio and Television 

Div., Sheraton Inn, Binghamton, N. Y. 13902. 
Phone 607-723-7311. TWX 607-772-0242. 

I. PERSONNEL 
Division General Manager-George A. Koehler. 
General Manager-Warren A. Koerbel. 
Business Manager-E. W. 'carnal. 

2. REPRESENTATIVES 
BMW Radio. 
Triangle Sta. Sales Offices: See Rep. & 13/0 pages. 

3. FACILITIES 
ERS' 10,000 w. (boric.), 10,000 w. (vert.); 98.1 me. 

Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna nt.: 930 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time charge; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a. 4a, 5. (lb, 713. 8. 
Rate Protection: 10d, Ild, 12d. 13d. 14d. 15e. 
Basic Rates: 205, 21b. 21e. 21d. 22b. 23b, 24b, 26, 

280. 28e. 29a. 
Contracts: 40a, 41, 42b, 42d, 43, 44b, 45, 46, 47e. 

48, 49. 50, 51e. 
Comb.; Cont. Discounts: 60b, 60f. 61b, 62b, 62d. 
Cancellation: 70b, 70e, 710, 72, 73b. 
Prod. Services: 80. 81. 82. 
TV facilities: WNI3F-TV. 

TIME RATES 
Elf 6/1/68-Itee'd 5/1/65. 

6. SPOT ANNOUNCEMENTS 
lx I5x 90x 60x I25x 250x 

1 min  10.00 9.50 9.00 8.50 7.50 6.50 
30 sec: 80% of applicable 1-min. 
ID's 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
Ix 150 30x 60x 1250 2500 5000 

1 hr  70.00 67.00 63.00 60.00 57.00 64.00 51.00 
1/2 hr  52.50 50.00 47.00 45.00 43.00 41.00 39.09 
5 25.00 24.00 23.00 21.00 20.00 19.00 18.00 

BOON VI LLE 
Oneida County-Map Location E-5 

See SIMS consumer market map and data at begin-
ning of the State. 

WBRV 
1955 

Media Code 4 233 1250 3.00 

Black River Radio, Inc.. Box 341, Boonville, N. Y. 
13309. Phone 942-4311. 

Other Studlo-Lowvillo, N. Y. Phone 376-2811. 
I. PERSONNEL 
President-Livingston Lansing. 
General Manager-Leon Renodin. 

3. FACILITIES 
1.000 w. days: 900 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2b. 4a, 4c. 5, Ga. 7a. 8. 
Rate Protection: 10a, Iba, 12a, 13a, 14a, 155, 15b, 

16. 
Basic Rates: 215. 21b, 21c, 22a. 22b, 23a, 24e, 28b, 

28e. 
Contracts: 40s. 43. 45. 46. 
Comb.; Cont. Discounts: 61b. 62a. 
Cancellation: 70a. 70e. 71b, 72, 73a. 73b. 
Prod. Services: 80. 82. 
Member: Northeast Radio Network. 

TIME RATES 

Rates effective March 1, 1965. 
Rates received March I. 1965. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE SPOTS 

Per week: Each Total Each 
I time.-- 6.00 6.00 5 times__ 3.84 
2 times._ 5.10 10.10 6 times__ 9.50 
3 times.... 4.59 13.77 7 times_ 3.18 
4 times.... 4.20 16.69 

30 seconds-20% off applicable rate. 
20 seconds-30% off applicable rate. 
10 seconds-40% off applicable rate. 

BREWSTER 
Putnam County -Map Location H-9 

See SRDS consumer market map and data at begin-
ning of the State. 

Total 
19.20 
21.00 
22.26 

WPUT 
1963 

Media Code 4 233 1300 6.00 
Brewster Broadcasting Corp., Drawer F, Brewster, 
N. Y. 10509. 

I. PERSONNEL 
President-M. S. Novik. 
Station Manager-Frank M. Reagan. 
Program Director-William Fowler. 

2. REPRESENTATIVES 
Grant Webb á Company. 

3. FACILITIES 
1,000 w. days; 1510 lec. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Is, 40, 5, 61), lb, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 22a, 21a, 24b, 24e, 25a, 26, 

29a, 29b. 
Contracts: 40e. 44b, 47e. 49, 51b, 51c. 
Comb.; Cont. Discounts: 60b, 60e, 611L 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eft 12/20/68-Itec'd 3/17/69. 

6. SPOT ANNOUNCEMENTS 
lx 260 520 156x 260x 520x 1000x 

1 min__ 12.00 10.80 0.65 8.45 7.25 6.00 5.00 
30 sec......... 10.20 9.00 7.85 6.55 5.45 4.20 3.00 

CNTINUOUS WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
PER WE. ROS: I ti 5 U 10 ti 20 ti 30 ti 
1 min  13.20 8.40 7.20 6.00 4.80 

IL PROGRAM TIME RATES 
A-Mon thru Sat 6-10 am & 4-6 pm. 
11-All other times. 
I NR: lx 26x 52x I04x 156e 260x 3I2x 
A   90 84 78 72 66 60 54 

1/2 hr: 60% of hr. 1/4 hr: 40% of hr. 

BRISTOL CENTER 
Ontario County-Slap Location C-6 

Bee SRDS consumer market map and data at begin-
ning of the State. 

WMIV (FM) 
1948 

Media Coda 4 233 1350 1.00 
Christian Broadcasting Network, Drawer G, Ithaca. 
N. Y. 14850, Phone 607-272-8141. 

I. PERSONNEL 
Manager-Andrew V. Andersen. 
Sales Manager-Walter J. Wadsworth. 

3. FACILITIES 
Bite 9,500 w. (boric.), 9,500 w. (vert.); 95.1 mc. 
Antenna ht.: 993 ft. above average terrain. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net Ume only; bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4a. 5, 60, 7a. 8. 
Rate Protection: 10b, lib, 12b, 13b. 14b, 15a. 
Basic Rates: 22a, 23a, 29a. 
Contracts: 40a, 41. 44a, 45, 46, 49. 
Comb.: Cant. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71a. 73b. 
Prod. Services: 80. 
Member: Northeast Radio Network. See that listing 
for rates. 

IMPORTANCE OF MEDIA-

ADVERTISER COOPERATION 

. . . as an inescapable matter of 
policy has come about through the 
realization that such a program is 
as good business for media as it 
is for advertisers . . . and that a 
sound program of advertiser rela-
tions is an operating necessity. 

010D-4/8 

BUFFALO (8 AM; W FM) 
(including Cheektowaga, Amherst, Depew) 
Buffalo. Erie County-Map Location B-6 
Niagara Falls, Niagara County-Slap Location B-5 
Cheektowaga, Erie County-Map Location B-6 
Kenmore. Erie County-Map Location B-6 

See 1311DS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This Is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage. audience delivered, etc. 
within the area. 

WA DV (FM) 
1962 

BUFFALO 

Media Code 4 233 14004.00 
Adver-Cast, Inc., 2200 Rand Bldg., Lafayette Square, 

Buffalo, N. Y. 14203. Phone 716-852-7444. 

STATION'S PROGRAMMING DESCRIPTION 

WADV(FE): Programmed for young adults, pri-
marily 18-50. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour. MUSIC: middle-of-the-road pre-
dominates most of format. Interviews with nationally 
known personalities on occasion. Public affairs pro-
gram and religious music on Sun 8 am-1 pm. 1 
ethnic program, Polish music, English language aired 
4:30-6:30 pm Sun. 95% middle-of-the-road music, 
3% religious music. Contact Representative for fur-
ther details. Rec'd 11/27/67-

I. PERSONNEL 
Pres. & Gen'i Mgr.-Daniel J. Lesnlak. 

2. REPRESENTATIVES 
AAA Representatives. 

3. FACILITIES 
ERP 17,600 w.; 106.5 mc. Stereo. 
Operating schedule: 6-1 am daily. 
Antenna ht.: 380 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 2a, 3a, 4ft, 5, 6a, lb, 8. 
Rate Protection: lea, Ila. 12a, 135, 14a, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21e, 22a, 22b, 24e, 25a, 

28b, 28e. 30. 
Contracts: 40a, 41, 42d, 45, 48, 515. 
Comb.; Cont. Discounts: 60a, 60f, 61b, 62a. 
Cancellation: 70e, 710. 73a. 
Prod. Services: 81. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received March 29, 1963. 

6. SPOT ANNOUNCEMENTS 
I min.  15.00 10 6.06 
30 10.00 

Discounts 
PER WK: 
7 ti  10% 28 ti  40% 
14 ti  20% 35 ti  45% 
21 ti  30% 42 ti  50% 

8. PROGRAM TIME RATES 
1 hr  90.00 1/4 hr...........--- 30.00 

Discounts 
PER WK: 
7 ti  30% 14 ti  50% 

WBEN 
1930 

BUFFALO 

-1WeMit les 

IZ11:1 
Subscriber to the NAB Radio Code 

Media Code 4 239 1450 9.00 
MIEN. Inc., 2077 Elmwood Ave., Buffalo, N. Y. 

14207. Phone 716-876-0930. 

STATION'S PROGRAMMING DESCRIPTION 
WBEN: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. NEWS: 
10 or 15 min on hour. AP and UPI wires plus net-
work. 6-10 am pop-standard, middle-of-the-road mu-
sic. time, weather, traffic reports. 10 am-noon pop-
standard, middle-of-the-road music, 1-4 pm non-
standard, middle-of-the-road music, features. 4-7 pm 
pop-standerd, middle-of-the-road music, traffic, fea-
tures. 7-8 pm information programming with anchor 
man, news, sports, features. 8 pm-12M pop-standard, 
middle-of-the-road music, local and national free 
form sports coverage. SPORTS: live play-by-ploy pro 
football and baseball, college basketball and football. 
COMMERCIAL POLICY: maximum 18 minutes per 
hour. Contact Representative for further details. 
Reed 2/3/69. 

I. PERSONNEL 
General Manager-Leslie G. Aram Jr. 
Station Manager-Bill McKibben. 
General Sales Manager-Paul A. Butler. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5,000 w.: 930 he. Directional-nighttime only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b, 4a, 4c1, 5, 6h. 7b. 8. 
Rate Protection: 10e, 11e. 12e. 13e. 14e. 
Basic Rates: 20b, 215. 21b. 21e, 21d, 220, 22b, 23a, 

23b. 24b, 24e, 25a, 26, 27. 28a, 28c. 29a, 30. 33a. 
Contracts: 40e, 41, 42a. 44b, 45, 46. 47e, 48. 51c. 
Comb.; Cont. Discounts: 60e, 60i, 62b, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 
Prod. Services: 80. 81. 82. 
Affiliated with CBS. 
ItATE PROTECTION: Rates quoted herein are guar-
anteed for a period of 13 weeks from effective date 
of any increase in these rates providing that advertis-
ing equalling a weekly expenditure of 150.00 is actu-
ally running at the time of effective date of increase, 
and providing that these broadcasts continue without 
interruption during rate protection period. 

TIME RATES 
No. A Eft 10/1/68-Reed 10/21/68. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A- Mon thru Fri 10 am-3 pm; Sat 10 am-7 pm; 
Sun 6 am-7 pm. 
R-Mon thru Sun 7 pm-midnight. 
C-Tues thru Sun midnight-5 aso. 

6. SPOT ANNOUNCEMENTS 

CLASS AAA 
PER WE: 1 ti 611 12 ti 18+ 
1 min............_.. ...... _ ... . .... 80 78 75 70 
30 see..._.._.._............, ......... 56 55 53 49 
Minimum 3 days per week (I spot per day alternate 
days Mon, Wed, Fri one week and Tues. Thurs, Sat 
next week, etc.) or 6 days per week (1 spot per day 
lion thru Sat). 

CLASS AA 
PER WK: 1 ti 6 ti 12 ti 18 ti 24+ 
1 min..._ .............. ...... _.._... 65 60 58 55 50 
30 sec  48 42 41 39 35 
10 sec.  33 30 29 28 25 

CLASS A 
1 min  60 56 50 48 46 
30 sec  42 39 35 34 32 
10 sec........._ ...... ....... 30 28 25 24 23 

CLASS B 
1 min  30 28 25 24 23 
30 see  21 20 18 17 16 
10 see  15 14 13 12 11 

1 min 30 see 10 see 
  5.00 3.50 2.75 

An advertiser buying a schedule of spots in any other 
time classification may purchase an equal number of 
spots in C at 50% of applicable C rato. 
Specified Position (hour or day)-150% of earned 
rate. 

MATCIIING AM plus FM PLAN 
An advertiser buying a schedule of spots on NVBM‘i 
may purchase an equal number of spots on WBEN-
FM at a rate of: 

1 min 30 see 10 see 
Ea   5.00 3.50 2.50 

7. PACKAGE PLANS 

WEEKLY CIRCULATION PLANS 
Spots must he scheduled equally over 7-day period 
and rotate within time classification. 
PER WE, EA: I min 30 see 
Plan A. 18 ti (3AAA, 3AA. 6A, 40 28 
Plan IL 24 ti (4AAA, 4AA, RA. 813) ..... 38 27 
Plan C. 36 ti (6AA,A. 6AA, 12A. 36 25 
Weekly Circulation Plans offered on a preempUble 
basis at station's discretion for a full rate card ad-
vertiser. In the event of preemption, spots will be 
made good in comparable or better time periods at 
earliest possible convenience and prior to expiration 
of schedule. 
Weekly Circulation Plans earn CWD. Weekly Cir-
culation Plans to not contribute to Weekly Circulation 
Plans for further weekly frequency. 
Weekly Circulation Plans may combine with minutes, 
newscasts, 20/30 seconds and LD's to earn weekly 
frequency discount on the face of card rates only. 

10. SPECIAL FEATURES 

FARM PROGRAM 
(Mon thru Sat 5-6 am; Sun 6-7 am) 

•I0 mln I min 90 see 
Flat    40 20 15 

CI Includes 2 1-min spots. 
Combinable with other types of spots for weekly fre-
quency discounts. 

FREQUENCY COMBINATION 
Minutes, newscasts, 20/30 seconds and ID's may com-
bine to earn weekly frequency discounts. 

CONSECUTIVE WEEK DISCOUNTS 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 150.00 or moro per week may 
qualify for discounts. 
13 wk-5% 26 wk-10% 52 wk-20% 

W B E N-FM 
1946 

BUFFALO 

Subscriber to the NAB Radio Code 

Media Code 4 233 1451 7.00 
WREN, Inc., 2077 Elmwood Ave., Buffalo N. Y. 

14207. Phone 710-876-0930. 

I. PERSONNEL 
General Manager-Leslie G. Aretes. Jr. 
Station Manager-Bill McKibben. 
General Sales Manager-Paul A. Butler. 

2. REPRESENTATIVES 
Metro Radio Sales. 

S. FACILITIES 
ERP 110.000 w.: 102.5 me. 
Antenna ht.-1.347 ft. above average terrain. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

(This listing continued on next pow 
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Buffalo-W B E N-FM--Continued 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2a. la. 3b. 4a. 4d. 5, 6b, 8. 
Rate Protection: 10b, 11b. 14b. 
Basic Rates: 20a, 22a. 22b, 23a, 24b, 25a, 28e. 29a. 
Contracts: 40e, 42a, 45, 46. 47a. 
Comb.; Cont. Discounts: 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
TV, facilities: WBEN-TV 
Affiliated with CBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1O/1/60-Rec'd 11/29/68. 
7. PACKAGE PLANS 

ROS 
PER WK: I min (*) 10 see 
1 ti  12.00 8.50 6.50 

(•) 40/30/20 sec. 
CONSECUTIVE WEEKS DISCOUNT 

13 wk-5% 26 wk-10% 52 wk-15% 
Based on applicable 1-time rate, calculated on lowest 
weekly expenditure during applicable period. 

CUMULATIVE AUDIENCE PLAN 
(5 spots within 7 days) 

PER WK: 5 ti 15 ti 25 tl 50 tI 
1 min_  9.00 8.50 8.00 1.60 
30 sec . _ 6.50 6.00 5.50 5.00 

MATCHING Alf/FM PLAN 
Advertiser buying schedule on WBEN in AAA. AA, 
A or B may purchase equal number of spots on 
WREN-FM at 5.00 per 1-minute spot, 3.50 per 
40/30/20-second spot and 2.50 per 10-second spot. 

WBLK (FM) 
1962 

DEPEW 

Media Code 4 233 1475 6.00 
WBLIC Broadcasting Corp., Rand Bldg.. 
N. Y. 14203. Phone 716-852-3500. 

I. PERSONNEL 
Owner & Gen'l Mgr.-George F. Lorenz. 
Commercial Manager-Robert F. Kliment, 

2. REPRESENTATIVES 
New York-Greener, Hiken, Sears. 
Atlanta-Bernard I. Ochs Co. 

3. FACILITIES 
ERP 50,000 w.; 93.7 me. 
Operating schedule:   EST. 
Antenna ht.: 380 ft. above average terrain. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b. 3a, 3d, 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10. 12a, 14e. 
Basic Rates: 20a, 21a, 21b, 22e. 22b, 230. 24e. 25a, 

26, 28a. 28e, 29a, 30, 330. 
Contracts: 40a, 41, 42e, 43, 44a, 45, 46, 47e, 48. 51e. 
Comb.: Cont. Discounts: 60h, 601, 61b, 62d. 
Cancellation: 70a, 78e. 71e. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
EST 11/1/68-Reed 11/13/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 x  9.00 7.20 5.75 
26 a  8.75 7.00 5.60 
52 X  8.55 6.85 5.50 
104 x  8.10 6.50 5.20 
312 x  7.20 5.80 4.65 
624 x  6.75 5.45 4.40 
936 x  6.30 5.10 4.10 
1248 x  5.85 4.85 3.90 

8. PROGRAM TIME RATES 
Ix I3x 26x 

1 hr  100 95 90 
1/2 hr  60 57 54 
1/4 hr  36 34 32 

Buffalo, 

52x I04x 156x 260e 
85 80 75 65 
51 48 45 39 
30 29 27 23 

WBNY (FM) 
1966 

BUFFALO 

13:113 
Media Code 4 233 1506 1.00 
Niagara Frontier Broadcasting Corp., Rand Bldg., 

Buffalo. N. Y. 14203. Phones 716-856-3550, 716-
285-2795. 

STATION'S PROGRAMMING DESCRIPTION 
WBNY (FM): Programmed for general interest and 
adult appeal. 
MUSIC: presented by personalities, latest standards, 
showtunes, popular artists, selected singles and al-
bums. NEWS: 5 min of news every 2 hours. Special 
reports: stock market, ski, road conditions, weather 
and lakes. Commercials: 8 in a given hour. Contact 
Representative for further details. Rec'd 6/9/69. 

I. PERSONNEL 
General Manager-Tom W. Talbot. 
Station Manager-Daniel E. McBride, Jr. 
Program Director-Dick Spaulding. 

2. REPRESENTATIVES 
New York-Roger Coleman, Inc. 
Chicago, Detroit-Burn-Smith Company, 

3. FACILITIES 
ERP 100,000 (50.000 hertz., 50,000 vert.); 96.1 me. 
Stereo. 
Operating schedule: 7-1 am. T. 
Antenna ht.: 405 ft. above average terrain. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2a, 3a, 3b, 3d. 4a, 4d, 5, Ca. 7a, 8. 
Rate Protection: 10a. 111, 12a, 13e. 14a, 15e, 
Basic Rates: 20b, 21e, 21d, 22a, 2.3a, 24b, 25a, 27, 

28a, 28e, 29a, 32a. 
Contracts: 40a, 41, 42a, 42d, 43, 44b, 45, 47e, 48, 

49, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 601, filb, 62b, 62d, 
Cancellation: 70a, 70e, 71e, 73b. 
Prod. Services: 80, 81, 82. 
WBNY (FM) and WeL, Niagara Falls may com-
bine purchases to earn maximum discount. 

TIME RATES 
No. 2 Et? 12/1/67-Rec'd 1/2/68. 

AA-Dally 8 am-10 pm. 
A-Dally 10 pm-midnight. 
B-Dally midnight-sign-off. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x I56x 9I2x 

1 min....- 12.00 11.00 10.00 9.00 8.00 7.00 
20/30 sec_ 8 00 7.50 7.00 6.50 6.00 5.00 
15 sec  6.00 5.75 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
ROS 

3t1 5 ti 10 ti 21) tl 30 tl 
1-12 wks  21.00 33.75 65.00 125.00 180.00 
13 wks _ 20.25 32.50 62.50 120.00 172.50 
26 wks  19.50 31.25 60.00 115.00 165.00 
52 wks  18.75 30.00 57.50 110.00 150.00 

8. PROGRAM TIME RATES 
lx 26x 52x I56x 260x 312x 

lhr  65 63 60 55 52 50 
1/2 hr  39 38 37 35 32 30 
1/4 hr  25 24 22 20 18 16 
10 min.  21 19 17 15 13 11 
b min.  15 14 11 10 9 8 

WBUF (FM) 
1946 

BUFFALO 

• Eflfl FMD 

Media Code 4 233 1550 6.00 

Functional Broadcasting, Inc., 1233 Main St„ Buffalo, 
N. Y. 19209. Phone 716-882-4300, 
STATION'S PROGRAMMING DESCRIPTION 

WBUF (FM): Programmed for general interest, ap-
pealing to adult audiences. 
MUSIC: popular, jazz, light classical, movie and TV 
sound tracks, Broadway showtunes, and standard 
middle-of-the-road music. Solid music interrupted 
only at each quarter hour for commercial and public 
service announcements, and live regional news broad-
casts 7 min before each hour. Religious music Sun 
mornings. Weather recaps 7:20 am & 8:20 am 
throughout week. Contact Representative for further 
details. Reed 5/23/68. 

I. PERSONNEL 
Vice-President-Lawrence Gordon. 
Gen'l Mgr. & Prog. Dir.-Carl J. Spirant°. 
Sales Manager-Carl S. Germ. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
Eitl» 100,000 w.: 92.9 me. 
Operating schedule: 8:00-2:00 am Sun; 6:45-2:00 
am Mon thru Sat. 
Antenna ht.-501 ft. above average terrain. 

4. AUENCY COMMISSION 
15: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3e, 3d. 4e. 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 20e, 20b, 21e, 2.1b, 21e, 21d, 22a. 22b, 

23a, 24e. 24e, 25a, 26, 28e. 20e, 29e, 30, 331. 
Contracts: 40a, 41, 42b, 42d, 44e. 45. 46, 47e, 49. 
• 510, 5113. 
Comb.: Cont. Discounts: 60d, 60f, 601. 61e, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73e. 73b. 
Prod. Services: 80. 81, 82. 
Member: Empire State FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 1/1/67-Rec'd 2/1/67. 
6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 8 ti 15 ti 22 ti 29 ti 36-42 ti 
1 min.__ 10.00 9.50 9.00 8.50 8.00 7.50 
30 sec  7.50 7.13 6.75 6.37 6.00 5.63 

8. PROGRAM TIME RATES 
PER WK: 1 11 8 ti 15 tl 22 ti 29 ti 36-42 tl 
1 hr   40.00 38.00 36.00 34.00 32.00 30.00 
1/2 hr____ 24.00 22.80 21.60 20.40 19.20 18.00 
1/4 hr____ 16.00 15.20 14.40 13.60 12.80 12.00 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK. 1 ti 8 ti 15 tl 22 tl 29 01 36-42 tl 
5 min_____ 12.50 11.88 11.25 10.63 10.00 9.37 

FREQUENCY DISCOUNT 
13 consee wk-5% 26 come wk-10% 
52 come wk-15%. 

WDCX (FM) 
1963 

BUFFALO 

e 
A Crawford Owned Station 

Media Code 4 233 1600 9.00 
Crawford Broadcasting Co., Box 16, 23 North St., 

Buffalo, N. Y. 14202. Phone 716-883-3010. 

I. PERSONNEL 
President-Donald B. Crawford. 
Gen'l, Sta. & Sales Mgr.-W. Neale Carr. 
Program Director-Milton W. Ellis. 

S. FACILITIES 
ERP 110,000 w.; 99.5 me. 
Operating schedule: 6 am-midnight daily. EST. 
Antenna ht.: 640 ft. above ....... terrain. 

4. AGENCY COMMISSION 
15% on time; monthly. 

5. GENERAL ADVERTISING See ended regulation 
General: la, 2e. la. 313. 4b, 4d, 5, 6a. 7b. 
Rate Protection: 10c, 11e, 12e. 13e, 14e. 
Basic Rates: 20a, 22b, 23a, 24b, 25a, 28a. 
Contracts: 40b, 46, 47a. 48. 
Comb.; Cont. Discounts: 60b, 60e, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 11e. 73e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

El? Rec'd 11/4/68. 
6. SPOT ANNOUNCEMENTS 
PER YR: PER WK: I min 
1 x  8.00 

52 x  
104 a 2 H.  6.00 
156 x_ 3 ti  5.50 
208 X..............4 ti.- - 5.00 

312 X 6 ti 4 00 

30 see 10 see 
6.00 4.00 
5.50 3.75 
5.00 3.50 
4.50 3.25 
4.00 3.00 
3.75 2.75 
3.50 2.50 
3.25 2.25 
3.00 2.00 

8. PROGRAM TIME RATES 
PER YR: PER WK: 1 hr 1/2 hr 1/4 hr 5 mira 

 _____ ........... 60.00 30.00 20.00 10.00 
13 x  55.00 28.00 18.00 9.50 
26 x  50.00 26.50 17.00 9.00 
52 a 1 ti  95.00 25.00 16.00 8.50 
104 x 2 ti  40.00 23.50 15.00 8.00 
156 x 3 ti  37.50 22.00 14,00 7.50 
208 a 4 U.  35.00 20.50 13.00 7.00 
260 x 5 tL____ ........ ... 32.50 19.00 12.00 6.50 
312 x 6 ti  30.00 18.00 11.00 6.00 

WEBR 
1924 

BUFFALO 

Representatives, Inc. 

e 
Buffalo Courier Express Station. 

Media Code 4 233 1650 4.00 
WEER Inc., 23 North St., Buffalo, N. Y. 14202. 
Phone 716-886-0970. 
STATION'S PROGRAMMING DESCRIPTION 

WEBR: Programmed primarily for adult appeal. 
MUSIC: presented by personalities comprised basic-
ally of standards, showtunes, selected singles and 
albums. 2 jazz shows weekends plus some light 
classical music late evening and Sun. NEWS: 5 man 
news staff, 23 scheduled newscasts daily. Drivetime 
trafficopter reports, marine weather forecasts, ski. 113-
ports, stock market reports, produce market reports. 
SPORTS: sportscasts plus live college basketball. 
Contact Representative for further details. Reed 
10/16/67. 

I. PERSONNEL 
General Manager-David F. Leopold. 
Commercial Manager-George T. Stagg. 
Program Director-Jack Eno. 

2. REPRESENTATIVES 
11-10 Representatives, Inc. 
Regional Reps Corp. 

3. FACILITIES 
5.000 w.; 970 ice. Directional-same pattern day and 
night. 
Operating schedule: 5:30-2 am. EST. 
Partial simulcast operation. Simulcast 6-11 am & 
4-7:30 pm. Mon thru Sat; 8 am-12:10 pm & 4-7:30 
pm Sun. Fer non-simulcast faellities see WEBR-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b, 4a, 4d. 5, 6b, lb. 8. 
Rate Protection: 10e, 11c, 12e. 13e. 
Basic Rates: 20b, 22b, 23e. 24a, 24b, 24c, 25e, 28e, 

29a, 33d. 
Contracts: 40a. 41, 44e, 45, 46. 47e, 51b. 
Comb.; Cont. Discounts: 600, 60g, 601, 61e. 
Cancellation: 70a, 70e, 71a, 73b, 
Prod. Services: 80, 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 22 El? 3/1/69-Reed 2/3/69. 

AA-Mon thru Fri 6-10 am & 3:30-7 pm. 
A-Mon thru Fri 10 am-3:30 pm; Sat 6 am-7 pm; 
Sun noon-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POS: I min 30 see 
AA   30.00 22.50 
A   24.00 18.00 
B   18.00 13.50 

WEBR/WEBR-FM COMBINATION 
AA   32.00 24.00 
A     26.00 19.50 
B   20.00 15.00 

260x or more-10% diamant. 
7. PACKAGE PLANS 

MULTI-PLANS 
 Per wk  

I MIN: 6 ti 12 ti 18 ti 24 ti 
AA _ 28.00 26.00 25.50 25.00 
A _ 23.00 21.50 21.00 20.50 
B .........17.50 16.7S 16.50 18.2S 

WEBR/WEBR-FM COMBINATION 
AA _ .......... 30.00 28.00 27.50 27.00 26.50 
A   25.00 23.50 23.00 22.50 22.00 

19.50 18.75 18.50 18.25 18.00 
30 see: 75% of 1-min. 10 see: 50% of 1-min. 
FM only spots may not be combined with AM/FM 
or AM only for discount. 
52 wk discount-10%. 

ECONO-PLAN 
(Mon thru Sun 6 am-11:30 am) 

Per Wk - - Per Yr - 
10 tI 15 ti 20 ti 500x 1000x 

I rein  18.50 17.50 16.50 15.50 15.00 
30 nec  14.50 13.50 12.50 11.75 11.50 
10 sec  11.00 10.00 9.00 8.25 8.00 

WEBR/WEBR-FM COMBINATION 
1 min.. 20.50 19.50 18.50 17.50 17.00 
30 sec  10.50 15.50 14.50 13.75 13.50 
10 sec  13.00 12.00 11.00 10.25 10.00 
ECONO Plan spots will be in AA. A, and B times. 
A minimum of 25% of every ECONO schedule will be 
in B time. Spots will be In fixed positions subject 
to preemption. Econo Plan rates subject to change 
without notice. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

Mon thru Sat 6-6:05 am, 27.00 
Mon thru Sun 10-10:05 am. 11-11:05 am, 1-

1:05 pm. 2-2:05 am. 3-3:05 pm, ea--___ 31.00 
Mon thru Sun 4-4:05 pm, 5-5:05 pm, ea____ 39.00 
Mon thru Sun at :30, 7:30-10:30 pm, ea_____ 23.50 

10-MINUTE NEWSCASTS 
Mon thru Sat 7-7:10 am, 8-8:10 ans. 9-9:10 
am, ea..............._.... _ 60.00 

Mon thru Sun noon-12:10 pm, ea - 48.00 
15-MINUTE NEWSCASTS 

Mon Urns Sun 6-6:15 pm; Mon thru Sat 
(Sports) 6:15-6:30 pm. ea   ._ 60.00 

Mon thru Sun 11-11:15 pm (New-sSports). 
ea     36.00 

260x or more-10% discount. 
Simulcast newscast-AM rate plus 2.00. 

30 ti 
24.50 
20.00 
16.00 

10 see 
15.00 
12.00 
9.00 

NEW YORK 

W E B R-FM 
1960 

BUFFALO 

Media Code 4 233 1651 2.00 
WEBR, Inc., 23 North St., Buffalo. N. Y. 14202, 
TO 6-0970. 

STATION'S PROGRAMMING DESCRIPTION 
WEBR-FM: Programmed primarily for adult appeal. 
MUSIC: basically comprised of standards. showtunes, 
selected singles and albums. NEWS: drivetime 
trafticopter reports, marine weather forecasts, ski re-
ports. stock market reports and news. Contact Rep-
resentative for further details. Rec'd 2/3/69. 

I. PERSONNEL 
General Manager-David F. Leopold. 
Commercial Manager-George Stagg. 
Program Director-Jack Eno, 

2. REPRESENTATIVES 
H-R Representatives. Inc. 

3. FACILITIES 
ERP 105,000 w.; 94.5 me. 
Antenna ht.-710 ft. above average terrain. 
Operating schedule: 6 am-11:15 pm. EST. 
Partial simulcast operation. For simulcast facilities 
see WEBR. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills rendered menthe. 

5. GENERAL ADVERTISING See coded regulations 
See WEBR listing for coded regulations. 
Commercial content: 
1-min-165 ruts. 30-see-75 wds. 
Sold in combination with WEBR. See that listing 
for rates. 

TIME RATES 
Et?  Reed 2/3/69 

6. SPOT ANNOUNCEMENTS 
8 min 30 tee 10 see 

x  8 6 4 
7. PACKAGE PLANS 

MULTI-SPOT PLAN 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 tI 
1 min. ......... ... 7.00 6.50 6.00 5.50 5.00 
30 sec  5.25 4.90 4.50 4.10 3.75 
10 see.  3.50 3.25 3.00 2.75 2.50 

8. PROGRAM TIME RATES 
hr 1/2 hr 

1 x  ....... 39.00 23.50 

W G R 
1922 

BUFFALO 

A Taft Station 
VIIIKATZ RADIO 
am EAST 

GEICI 
Media Code 4 233 1700 7.00 
Taft Broadcasting Company. 184 Barton St., Buffalo. 
N. Y. 14213. Phone 716-886-0035. 

I. PERSONNEL 
General Manager-Leon Lowenthal, 
General Sales Manager-Bill Irwin. 
Program Director-Don French. 

2. REPRESENTATIVES 
Katz Radio, East. 
Canada-Andy McDermott Sales, Ltd. 
Taft Sta. Sales Office: See Rep á 13/0 pages. 

S. FACILITIES 
5,000 w.; 550 kg. 

Directional-night only. 
16.00 Operating schedule: 24 hours daily. EST. 
13.00 Partial simulcast operation. Simulcast mIdnIght-6 am 
10.00 Tues thru Sun. Local News every hour at :90 7:30 

am-8:30 gm daily, religious programs Sun morning. 
For non-simulcast funnies see WOR-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: is, 25. 2b, la, 4a, 5. 6b, 7b. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b, 15d. 
Basle Rates: 20a, 20b, 21e, 2113. 21e. 21d, 22e, 22b, 

23a, 23b, 24a. 24c, 255, 27, 28a, 29a, 29b, 30. 33d, 
Contracts: 40a, 41, 420. 42e. 43. 44a, 44b, 45, 46, 

47a. 48, 49. 51e, 51b. 51e. 
Comb.; Cont. Discounts: 6013, 60d, 60e, 60f, 60h, 601, 

61a, 62a. 
Cancellation: 70a, 10e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with NEC. 
Affiliated with Katz Radio A.T.D. Plan, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 33A Rev A Eft 3/1/69-Rec'd 2/20/69. 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 1 ti 6 tl 12 ti 18 tl 24 ti 

25 24 
A ..... ..... 25 23 21 20 19 
13   15 14 13 12 11 

1-MINUTE BULK RATE 
PER YR, EA: 

2600 312x 500x 750x 10000 1250x I500x 
AA 24.00 23.75 23.50 23.00 22.50 22.00 21.50 
A.. 19.00 18.75 18.50 18.25 18.00 17.50 17.00 
B.. 11.00 10.90 10.80 10.60 10.40 10.20 10.00 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
Plan I-(1/2AA, 1/2A). 
Plan II-(i/IAA. 1/3A (M-F), & 1/3B and/or 
wirnd). 
PER WK, 1 MIN: 12 61 18 ti 24 ti 30 tl 50 ti 
Plan I  252 360 456 540 800 
Plan II  228 324 408 480 700 
PER WK, 30 SEC: 30 01 50 tl 
Plan I  432 640 
Plan IL  384 560 

(This listing continued on next page) 
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NEW YORK 

Buffolo-W G R-Continued 
PER YR. ROS, EA: I min 30 see 
500 a  16.00 12.80 

V I P PLANS-35 PER WEEK 
Plan I-25AA, 10A-_______ - 665 
Plan II-25A, 10 eve or witncL______--- 525 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
All spots, regardless of length or class, may be 
cross-combined for discount purposes. 
Spots and programs may be combined for discounts on 
spots only. 

9. PARTICIPATING PROGRAMS 
Extension 55-Mon thru Fri 10 pm-2 am, rotat-

ing 1/4 lsr segments, 1 per day, 5 days per wk 100 

10. SPECIAL FEATURES 
JET-ACTION 5-MINUTE NEWSCASTS 

PER WK: AA A B 
3 tL. 120 102 72 
5 tL 180 150 100 
Including time and talent. 
JET-ACTION HOURLY NEWS HEADLINES 

PER WK: 12 ti 24 tI 96 ti 
20 sec.....---_-_.-----... 192 360 504 
10 sec_ 144 264 360 

DISCOUNT 
52 wk-10% 

JET-ACTION WEATHER-CAPSULES 
90-sec Weatherettes-5-sec open, 30-sec close, appli-

cable 1-min rate. 

W G R-FM 
1959 

BUFFALO 

Media Code 4 233 1701 5.00 
Tart Broadcasting Co.. 184 Barton St., Buffalo, N.Y. 

14213. Phone 716-886-0035. TWX 710-522-1732. 
STATION'S PROGRAMMING DESCRIPTION 

WGII-FM: Programmed for adults and young adults. 
MUSIC: general popular, such as showtunes. middle-
of-the-road, standards. NEWS: local 5 min each hour 
on half hour, 7:30 am-8:30 pm. Network news 11:15 
am-11:15 pm at quarter past hour mark. Editorials 
broadcast daily. COMMERCIAL POLICY: 5-8 
minutes per hour maximum commercial time. Simul-
casts: local news every hour on half hour 7:30 ara-
8:30 pm daily, religious programs Sun morning, 12M-
6 am Tues-Sun. Contact Representative for further 
details. Reed 10/28/68. 

I. PERSONNEL 
Div. Gen.! Mgr.-John Lawrence Jr. 
Station Manager-Robert Lawrence. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 
Taft Sta. Sales Office: See Rep & 51/0 pages. 

3. FACILITIES 
ERP 12,600 w. (horiz.), 12,600 w. (vert.); 96.9 mc. 

Stereo. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Operated separately 6 
am-midnight Mon thru Sun; except News every hour 
at :30 Sat & Sun, For Simulcast facilities see 
WGR. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See %YOH listing for coded regulations. 
Intimate personal product advertising not acceptable. 
Commercial Policy: No double spotting. 5-8 minutes 
per hour maximum commercial time. 
Affiliated with American FM Network. 
Member: Groskin Group. 

TIME RATES 
Eft Reed 8/4/69. 

6. SPOT ANNOUNCEMENTS 
lx 15x 30x 600 125x 250x 500x 

1 min 15.00 14.00 13.00 12.00 11.00 10.00 9.60 

WHLD 
1940 

CITY OF LICENSE 

NIAGARA FALLS 

• 
(This is a paid duplicate of the listing appearing 
under Niagara Falls, N. Y.) 
Media Code 4 233 6450 4.00 
Earl C. Hull, Parkway Inn, Niagara Falls, N. Y. 

14302. Phono 716-285-8421. 
Studio: Parkway Inn, Niagara Falls, N. Y. 

I. PERSONNEL 
Owner-Earl C. Hull. 
Sta. & Sales Mgr.-Edward F. Joseph. 

2. REPRESENTATIVES 
0111-Perna, Inc. 

S. FACILITIES 
5.000 w. days: 1270 kc. Directional. 
Operating schedule: 5:30 am-local sunset weekdays, 
7:00 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. 2b, 3a, 3b, 4a. 4d, 5, 6a, 7a. 
Rate Protection: 10b, lib. 12b. 13b. 14b, 15a, 15b. 
Basic Rates: 20b, 22b, 23b, 24b, 25a, 28b, 28e, 29b, 

30. 32a, 33d. 
Contracts: 40a, 41, 42b, 44s, 45, 46, 47s. 48, 49, 51a. 

51e. 
Comb.: Cont. Discounts: 60a, 130d, 601, Ola, 61b. 62d. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80. 82. 
Member: Northeast Radio Network. 

TIME RATES 
Rates effective January 1, 1966. 
Rates received January 4, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 sec 

1 ti  11.50 8.00 
13 ti  12.00 11.00 7.50 
26 ti  11.50 10.50 7.00 
52 ti  11.00 10.00 6.50 
104 ti  10.50 9.50 6.00 
156 ...... ..... ....... 10.00 9.00 5.75 
260 ti   9.50 8.50 5.50 
312 U.   9.00 7.50 5.25 

7. PACKAGE PLANS 
PER WK: I min 30 sec 10 sec 
10 ti..  -  8.75 7.00 5.00 
15 tL  8.50 6.75 4.75 
20 ti  ..... _____- ..... 8.25 6.50 4.50 
25 Li  8.00 6.25 4.25 
All plan announcements in all categories are combin-
able. 

8. PROGRAM TIME RATES 
1 lar 1/2 hr 1/4 hr 10 min 5 min 

1 ti  125. 85. 50. 35. 25. 
13 ti  120. 80. 45. 31. 
26 II 115. 70. 42. 30. 
52 ti  110. 65. 37. 29. 
104 ti ..... .. ...... ____ 100. 60. 35. 28. 
156 tL.. 95. 55. 33. 27. 
260 tL    90. 52. 31. 26. 

WH LD-FM 
1946 

CITY OF LICENSE 

NIAGARA FALLS 

21, 
20. 
19. 
18. 
17. 
(D) 

(This is a paid duplicate of the listing appearing 
under Niagara Falls, N. Y.) 
Media Code 4 233 6451 2.00 
Earl C. Hull, Parkway Inn, Niagara Falls, N. Y. 
Phono 716-285-8421. 

I. PERSONNEL 
Owner-Earl C. Hull. 
Sta. & Sales Mgr.-Edward F. Joseph. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

S. FACILITIES 
EltP 46,000 w.; 98.5 mc. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WilLD listing for coded regulations. 
Member: Northeast Radio Network; The Groskin 
Group. 

TIME RATES 
Rates effective November 1, 1963. 
Rates received November 4, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 tL 15.00 125 ti.. 
15 ti..._.._.................. 14.50 250 tL 
30 tL. 13.50 500 ti.. 
60 ti............._........... 12.50 

8. PROGRAM TIME RATES 

  12.00 
  11 00 
  _ 10.00 

1 hr 
1 ti  
13 ti._ 72.00 
26 lL. 67.50 
52 ti.  64.00 
104 ti  

312 ti  52.50 

1/2 hr 5 min 
54.00 22.50 
42.00 21.00 
40.50 20.00 
38.00 19.00 
36.00 18.00 
34.00 17.00 
31.50 16.00 

(D) 

WKBW 
1925 

BUFFALO 

BLAIR e RADIO 
R A R 

Subscriber to the NAB Radio Code 

Media Code 4 233 1750 2.00 

Div. of Capital Cities Broadcasting Corp., 1430 Main 
St., Bullalo. N. Y. 14209. Phone 716-884-5101. 
TWX 710-522-1846. 

I. PERSONNEL 
Vico-Pres. & Gen'l Mgr.-Peter C. Newell. 
Sales Manager-Warren Potash. 
Program Director-Jeff Kaye. 

2. REPRESENTATIVES 
Blair Radio. 

S. FACILITIES 
50.000 w.; 1520 kc. 

Directional - some pattern. all hours 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 on net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 9a, 5. 6b, 7b, 8. 
Itate Protection: 10e. 11e, 12e. 13e. 14e, 15a, 15b. 
Basic Rates: 20a, 21b, 21d, 220, 23a, 24a, 25a, 27, 

28b, 28e, 29a. 
Contracts: 40a, 41, 42b, 45, 46, 47s, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60b. 61e. 62b, 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with Blair Represented Network. 

TIME RATES 

No. 15A Eff 3/17/69-Rec'd 3/24/69. 
AAA-Mon thru leri 6-10 am & 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm; Sat 6 am-7 Pm; 
Sun 9 am-7 pm. 
A-Mon thru Sat 7-10 pm. 
B-Sun 10 pm-midnight; all other times. 

7. PACKAGE PLANS 
6-DAY PLAN 

The following rates apply to all spots scheduled 
equally over 5 days in AAA time and 6 days in 
other time classifications. Additional spots ordered 
en Wed. Than or Fri add 10.00 per 1-minute, 9.00 
per 20/30-seconds and 6.00 per 10-seconds to ap-
plicable rate. For specified position in AAA time 
add 15.00 per 1-minute. 12.00 per 20/30-seconds and 
9.00 per 10-seconds. 

1 DIINUTE 
WKLY: 1 ti 6 ti 12 11 
AAA   75.00 70.00 65.00 
AA   57.00 53.00 50.00 
A ..._._..._._   47.00 45.00 42.00 
B .._._....-.._   24.00 22.00 20.00 

20/30 SECONDS 
AAA __.._   60.00 56.00 52.00 
AA 45.50 42.50 40.00 
A   37.50 36.00 33.50 
B   19.00 17.00 16.00 

10 SECONDS 
AAA   45.00 42.00 30.00 
AA 34.00 32.00 30.00 
A _____ ...... _   28.00 27.00 25.00 
B ....... _._._    14.50 13.00 12.00 

10. SPECIAL FEATURES 

NEWSCASTS 
WKLY: 1 ti 6 ti 12 ti 18 ti 
AAA 80 75 70 62 

A   52 50 47 45 
Newscasts combine with all spots for frequency dis-
counts. 

DISCOUNTS 
52 wk-8% 
Minimum of 5 spots per week must be run at all 
times. 

WNIA 
1956 

CHEEKTOWAGA 

Independent 
Media Code 4 233 1800 5.00 
Niagara Broadcasting System, 2900 Concise. SL, 

Buffalo. N. Y. 14225, Phone 716-894-1230. 

I. PERSONNEL 
General Manager-Gordon P. Brown. 

2. REPRESENTATIVES 
Jack Meula & Co., Inc. 

3. FACILITIES 
500 w.; 1230 kg. Non-directional. 
Operating schedule:   EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3a, 3b, 40, 5, 6a, 7a, 8. 
Rate Protection: 10b, 1lb, 121), 13b, 14b. 
Basic Rates: 20a, 22a, 24a, 25a, 26, 28a, 230. 
Contracts: 400. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, Glu, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 730. 

TIME RATES 
Rates effective January I, 1957. (Card No. 1.) 

Card received February 12, 1957. 

6, SPOT ANNOUNCEMENTS 
Consecutive Spot Schedules 

When used consecutively (without Interruption) and 
placed in one contract: 
1 minute transcribed. 150 words Use (max.) 

30 seconds transcribed, 75 words live (max.) 
20 seconds transcribed. 50 words live (max.) 

1 min. 30 sec. 20 see. 
1 time  15.00 12.00 10.50 

25 times._ ____ 14.25 11.40 10.00 
50 times   13.50 10.80 9.45 
75 times..   12.75 10.20 8.95 
100 times   2.00 9.60 8.40 
250 times. 11.25 9.00 7.83 
350 limes._ 10.50 8.40 7.35 

7. PACKAGE PLANS 

WEEKLY SATURATION PLAN 
 Per week  

1 minute: 12 'pots 18 spots 24 spots 80 spots 50 spots 
I week.. 150.00 213.75 270.00 318.75 500.00 
7 weeks 142.50 194.43 246.80 267.75 420.00 
Id meaba 135.00 183.58 220.32 260.10 408.00 
26 weeks 127.50 170.85 218.20 257.55 404.00 
52 weeks 120.00 170.00 216.00 255.00 400.00 
20 seconds: 
1 week.. 100.00 147.25 185.60 210.38 410.00 
7 weeks 95.00 141.98 170.85 202.45 316.0e 

14 weeks 90.00 134.32 162.00 191.25 300.00 
26 weeks 85.00 130.80 151.20 176.50 280.00 
51 weeks 80.00 115.32 145.80 172.10 266.00 
10 seconds or less (minimum 12 spots per week)-
3.35 each Oat, no frequency. 

10-Second Announcements & Time Signets 
10 seconds transcribed. 25 words, each, flat 3.95. 
Time Signals shall consist of giving the correct time 
Plus 20 words (max.) commercial coo at regular 10 
second announcement rate. 
Minimum of 12 announcements per week. 

8. PROGRAM TIME RATES 

CLASS A 
(6 am-midnight) 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
1 time.. 130.00 78.00 52.00 26.00 15.00 

13 times 123.50 74.10 49.40 24.70 14.60 
26 times 117.00 70.20 46.80 23.40 14.25 
52 times 110.50 66.30 44.20 22.10 13.50 
156 times 104.00 62.40 41.60 20.80 11.65 
250 times 97.50 58.50 39.00 19.50 11.25 

CLASS B 
(midnight-6 am) 

I time.... 97.50 58.50 39.00 15.50 11.15 
13 times_ 92.60 55.60 37.00 18.50 10.95 
26 times.. 87.75 52.65 35.10 17.55 10.70 
52 times_ 82.85 49.70 33.15 16.55 10.10 
156 times.. 78.00 46.80 31.20 15.60 8.15 
250 times.. 73.10 43.80 29.25 14.60 8.45 

18 tI 24+ 
57.00 --
47.00 

4180.100 3;66.76006 

WUFO 
1948 

AMHERST 

Independent Negro 
Media Code 4 233 18500.00 
Dynamic Broadcasting, Inc., Box 1080, Buffalo N. Y. 

14221. Phono 716-632-1080. 

STATION'S PROGRAMMING DESCRIPTION 

WUFO: Programmed for Negro listener. 
AIR PERSONALITIES handle all segments. Rhythm 
and blues music format. NEWS: 5 min at :55, 

45.50 headlines at :25. Negro community news 75%. na-

3327..0500 - 29 -10-li partment. 1 mobile unit. SPORTS: at 7:30 am & 
tional and other local news 25%. 3 man news de-

14.50 13.00 5:30 pm. Station participates in fund drives for 
community activities. Personalities available for re-
mote broadcasts and endorsements. Contact Itcpre-

28.00 34.00 tentative for further details. Reed 7/21/67. 

24.00 21.50 I. PERSONNEL 
11.00 9.50 Presiaent-Leonard E. Walk. 

Exec. Vice-Pres. & Nat'l Sales ligr.-Joe Bassett. 
Vice-Pres. & Gen'l Mgr.-Donald Mullins. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

S. FACILITIES 
1,000 w. days; 1080 Ise. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 40, 4d, 5, 6a, 7a. 
Rate Protection: 10b, 11b, 12b, 1313, 14b. 
Basic Rates: 200, 22a, 221% 24b, 25a, 290. 
Contracts: 40e, 45. 47a. 
Comb., Cont. Discounts: 60b, 61b, 62b. 
Cancellation: 70a. 70e, 71a, 73a. 
Length of commercial copy: 
30 seconds  65 words CO seconds__ 125 words 
Sold in combination with WLTO-Miami, WILD-
Boston, WAMO and WAMO-FM-Pittsburgh. See 
WAMO-Pittsburgh for discount. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/68-Rec'd 10/15/68, 
6. SPOT ANNOUNCEMENTS 

le 13x 26x 521 104x 156x 260x 312e 
1 min 15.00 14.25 13.50 12.75 12.00 11.25 10.50 9.75 
30 sec: 25% of 1-min. 10 see: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKLY SATURATION-ROS 
(must be used within 1-week) 

 m24 x  222 54  I m433005152: 12 .......... ......l2in O 42 x  
18 x  171 48 x  

30 x 270 60 x 420 
36 x  313 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  150.00 90.00 60.00 45.00 30.00 
13 x _ 145.00 87.00 58.00 43.50 29.00 
26 .   140.00 84.00 56.00 42.00 28.00 
52 x  135.00 81.00 54.00 40.50 27.00 
104 x  130.00 78.00 52.00 39.00 26.00 
156 a  125.00 7.3.00 50.00 37.50 25.00 
260 a ............ ..._._  120.00 72.00 48.00 36.00 24.00 

103. 12I  SPECIAL FEATURES 
  115.00 69.00 46.00 34.50 23.00 

1-miNuTE NEWSCASTS AT :55 
PER WK: 

Plus Beeper Bulletins throughout the day. News 
headlines at :25. 

WWOL 
1947 

BUFFALO 

GEC 
A Rust Craft Station 

Media Code 4 233 19003.00 
Radio Buffalo, Inc.. affiliated with Rust Craft Broad-

casting Co., Lafayette Hotel Bldg., Lafayette 
Square, Buffalo. N. Y. 14203. Phono 716-854-1120. 

I. PERSONNEL 
President-Jack Berkman. 
General Manager-Roger Stoner. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Rust-Craft Sta. Sales Office: See Rep & 51/0 pages. 

3. FACILITIES 
1.000 w. days; 1120 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Simulcast during AM operational hours. For non-
simulcast facilities see WWOL-FM. 

4. AGENCY COMMISSION 
15%; no cash discounts. 

5. GENERAL ADVERTISING See coded reputations 
General: 2a, 3a. 40. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b. lle, 13b, 14b, 15b. 
Basic Rates: 20b, 21b, 22b, 230, 25a, 26, 28c, 29a. 
Contracts: 40a, 44b. 45, 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60a, 60e. 62a. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 15 Eff 1/1/69-Itec'd 12/9/68. 
AAA-Mon thru Fri 3-6:30 pm. 
AA-Mon thru Fri 6:30 am-3 pm; Sat 9 am-6:30 pm. 
A-Mon thru Fri before 6:30 am & after 6:30 pm; 
Sat before 9 am & after 6:30 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AAA 

PER WK: 
I to 3 ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 tI 

1 wk.. 30.00 26.00 22.00 20.00 18.00 17.00 16.50 16.00 
4 wk.. 26.00 22.00 19.00 18.00 16.00 15.00 14.50 14.00 
13 wk 22.00 19.00 17.00 16.00 15.00 14.50 14.00 13.50 
26 wk 20.00 18.00 16.00 15.00 14.50 14.00 13.50 13.00 
52 wk 18.00 16.00 15.00 14.00 13.50 13.00 12.50 12.00 
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Buffalo-W W O L-Continued 
CLASS AA. 

PER WE: 
1 ti 3 ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 tl 

1 wk.. 25.00 21.00 19.00 17.00 15.50 14.50 13.50 12.50 
4 wk.. 21.00 18.00 16.00 15.00 14.00 13.00 12.00 11.50 
13 wk 18.00 16.00 15.00 14.00 13.00 12.00 11.50 11.00 
26 wk 17.00 15.00 14.00 13.00 12.00 11.50 11.00 10.50 
52 wk 16.00 14.60 13.00 12.00 11.50 11.00 10.50 10.00 

CLASS A 
1 wk.. 20.00 17.00 15.00 13.00 12.00 11.00 10.50 10.00 
4 wk.. 17.00 15.00 14.00 12.00 11.00 10.50 10.00 9.50 
13 wk 16.00 14.00 13.00 11.00 10.50 10.00 9.50 9.00 
26 wk 15.00 13.00 12.00 10.50 10.00 9.50 9.00 8.50 
52 wk 14.00 12.00 11.00 10.00 9.50 9.00 8.50 8.00 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
2 10-second spots count as 1 unit to establish weekly 
frequency. 

7. PACKAGE PLANS 
SPREAD PLAN-ROS--1 MINUTE 

PER WK: 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 48 ti 
1 wk. ...... 16.00 14.00 13.00 12.00 11.50 11.00 10.20 
4 wk  15.00 13.00 12.00 11.00 10.50 10.00 9.20 
13 wk  14.00 12.00 11.00 10.50 10.00 9.50 8.80 
26 wk  13.00 11.50 10.50 10.00 9.50 9.00 8.40 
52 wk.  12.00 11.00 10.00 9.50 9.00 8.50 8.00 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
2 10-second spots count as 1 unit to establish weekly 
frequency. Spots and Spread Plan are combinable 
for frequency. 

B. PROGRAM TIME RATES 
MONDAY THRTJ FRIDAY 

PER WE: 1/2 hr 25 min 1/4 hr 10 min 5 min 
1 ti 110 99 66 50 33 
3 ti  88 80 53 40 27 
5 ti  77 69 46 35 23 

SATURDAY OR SUNDAY 
1 ti  80 72 48 36 26 
After 6:30 pm: less 20%. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-10% 26 wk-15% 52 wk-20% 

10. SPECIAL FEATURES 
5-MINUTE NEWS-MON THRU TRI 

5 per wk  85 10 per wk  160 
13 consecutive weeks. 

W W 0 L-FM 
1947 

BUFFALO 

Media Code 4 233 1901 1.00 
Radio Buffalo. Inc.. affiliated with Rust Craft Broad-

casting Co., Lafayette Hotel Bldg., Lafayette 
Square, Buffalo, N. Y. 14203. Phone 716-854-1120. 

I. PERSONNEL 
President-Jack Berkman. 
General 31anager-Roger Stoner. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Rust-Craft Sta. Sales Office: See Rep 8s 5/0 pages. 

3. FACILITIES 
ER? 13,000 w. • 104.1 me. 
Partial simuleasi operation. FM only from AM shut-
off to 12:05 am. For simulcast funnies see WWOL. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WWOL listing for coded regulations. 

TIME RATES 
No. 2 ER 11/15/68-Reed 12/9/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: 
I ti 301 5 ti 10 ti 15 01 20 ti 25 (1 30 ti 

1 wk.. 10.00 7.50 5.50 4.30 4.00 3.70 3.50 3.30 
4 wk.. 8.50 6.50 5.00 4.00 3.70 3.50 3.30 3.10 
13 wk 7.50 6.00 4.50 3.70 3.50 3.30 3.10 2.90 
26 wk 7.00 5.50 4.20 3.50 3.30 3.10 2.90 2.70 
52 wk 6.50 5.00 3.90 3.30 3.10 2.90 2.70 2.50 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
2 10-second spots count as 1 unit to establish weekly 
frequency. 

8. PROGRAM TIME RATES 
PER WE: 55 min 1/2 hr 25 min 1/4 hr 10 min 5 min 
1 ti  56.00 40.00 32.00 24.00 20.00 12.00 
3 U  48.60 34.00 27.60 20.40 17.00 10.20 
5 ti  42.00 30.00 24.00 18.00 15.00 9.00 
6 tL  39.20 28.00 22.40 16.80 14.00 8.40 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-10% 26 wk-15% 52 wk-20% 

WYSL WYSL-FM 
1935 1947 

BUFFALO 

RADIO SALES 
Media Code 4 233 1950 8.00 

The McLendon Corp.. Stotler Hilton Hotel, Buffalo 
N. Y. 14202. Phone 716-856-1400. TWX 710-522-
1167. 

I. PERSONNEL 
President-Gordon B. McLendon. 
General Manager-Bob Luther. 
Sales Manager-Warren Michael Kelly. 

2. REPRESENTATIVES 
Avco Radio Sales. 
McLendon Sta. Sales Office-See Rep & 13/0 Pages. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 he. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 
FM-ER? 50,000 w.; 103.3 mc. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 3b, 4a. 4d. 5, 6a, 8. 
Rate Protection: 12b. 
Basic Rates: 22b, 23a. 24b. 25a. 
Contracts: 40a, 46. 47a. 
Comb.: Cont. Discounts: 60b. 60k, 61a. 
Cancellation: 70a, 70e. 71a. 73a. 
Affiliated with American Contemporary Network. 
Member: The McLendon Stations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 6/1/68-Reed 5/8/68. 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 10 am-7 pm. 
B-Dally 7 pm-midnight; Sun 6-10 am. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: Ix 
PER WK: I (I 
AAA 40 
AA   35 

  30 
  20 

30 sec: 80% of 1-min. 
Class C-flat 4.00. 

WYSL/WBBF (ROCHESTER) 
COMBINATION RATES 
Eff 6/1/68-Reed 3/24/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 10 am-7 pm. 
B-Sun thru Sat 7 pm-midnight; Sun 6-10 am. 
PER YR: (*) 52x 156x 312x 7800 1040x 
PER WK: I ti 6 ti 12 ti 18 ti 24 ti 30 (I 
AAA   85 72 66 62 58 55 
AA   76 68 63 59 54 51 
A   64 56 51 48 45 41 
  46 41 37 33 30 28 

30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
(•) Fixed Position. 

All spots may be combined for maximum frequency 
discounts. 

7. PACKAGE PLANS 
WYSL/WBBF (ROCHESTER) 

COMBINATION RATES 
TOTAL AUDIENCE PLANS 

PER WE: 1 min 
6 ti (1AAA. IAA. 2A, 2B) ....... ......... 323 
12 ti (2AA.A. IAA, 4A, 4B) 591 
18 ti (3AAA, 3AA, 6A, 6B)  859 
24 ti (4AAA, 4AA, SA. 8B)..._-......- ......... _   1051 
30 ti (5AAA, 5AA, 10A, 10B)  1251 

CONVERTIBLE DEBENTURE PLAN 
ER 11/1/68-Ree'd 3/24/69. 

PER WE: I min 
6 ti (2AAA, 2AA, 1A. 1B)  385 
12 ti (4AAA, 4AA, 2A. 2B)  700 
18 ti (6AAA, 6AA, 3A. 3B) ..... ........ -   950 
24 ti (8AAA, 8AA, 4A, 4H)....._.._...._.... ....... _   1175 
30 ti (10AAA, 10AA. 5A, 5B)  1300 
Schedules may be converted on either 2-station com-
bination basis, or separately, at advertiser's dis-
cretion, as follows: 
Higher to lower-Each traffic time spot equal to 2 
of next lower. A. class. Each A spot equal to 2 B 
spots. Lower to Higher-3 spots of lower class equal 
to 2 of next higher class. 
Combinability-Weekly Frequency Plan spots can be 
added to Convertible Debenture Plans at applicable 
Weekly Frequency Plan rates; fully convertible. 

52x 1560 312x 780x 10480 
6 ti 12 ti 18 ti 24 ti 30 tl 
34 32 30 28 26 
33 31 29 27 25 
28 26 24 22 20 
18 16 14 13 12 

10 sec: 60% of 1-min. 

CANANDAIGUA 
Ontario County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WCGR 
1961 

Media Code 4 233 2000 1.00 
Canandaigua Broadcasting Co., Inc., 41 S. Main SL, 

Canandaigua, N. Y. 14424. Phone 315-394-1550, 1. 

I. PERSONNEL 
President-Mrs. Marlon Kimble. 
Program Director-J. Marshall Braxton. 

3. FACILIriEs 
250 w. days; 1550 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
10% if paid 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 14e. 
Basic Rates: 20b, 21a, 21b. 23e. 25a. 28, 29a. 
Contracts: 40e. 42a, 42e, 44b, 45. 46. 47e. 48. 50, 

51a. 
Comb.; Cont. Discounts: 60a, 60e, Ola. 62d. 
Cancellation: 70a. 70e, 71e. 72. 
Prod. Services: 80. 82. 
Affiliated with KBS. 
Affiliated with American Entertainment Network. 
Member: Northeast Radio Network. 

TIME RATES 
No. 3 Elf 11/1/68-Reed 12/27/68. 

6. SPOT ANNOUNCEMENTS 
FIRM TIMES 

I min 30 see 10 see 
1 x  4.75 3.0 2.00 
26 x.   4.20 3.30 1.90 
52 x  4.00 3.00 1.80 
104 x  3.80 2.80 1.70 
156 x    3.60 2.65 1.60 
260 x  3.30 2.50 1.50 
312 x  3.05 2.25 1.40 
520 x  2.60 1.65 1.30 
1040 x  2.30 1.50 1.20 

7. PACKAGE PLANS 

ROS SPECIAL PACKAGE 
EA: 10 ti 20 ti 35 ti 50 ti 100 ti 
Time Limit: 3 days 6 days 10 days 15 days 30 days 
30 sec  2.30 2.00 1.75 1.65 1.50 

ROS SPECIAL WEEKEND PACKAGE 
(Sat & Sun only) 

EA: 10 ti 20 ti 30 ti 40 ti 
Time Limit: I wknd 2 wknd 3 wknd 4 wknd 
30 sec 1.05 1.75 1.60 1.50 

8. PROGRAM TIME RATES 

Ix 26x 52x 104x 156x 260x 312x 
1/2 hr_...... 25.00 21.00 20.00 19.00 18.00 15.00 14.00 
1/4 hr  15.00 13.65 12.90 12.45 11.40 10.50 9.00 
5 min.  8.00 7.35 7.00 6.55 5.70 5.20 4.95 

CHEEKTOWAGA 
Erie County-Map Location B-6 

See SRDS consumer market map and data at bill:In-
ning of the State. 

See Buffalo 
(including Cheektowaga, Amherst, Depew) 

CHERRY VALLEY 
Otsego County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WJ IV (FM) 
194S 

Media Code 4 233 2050 6.00 
Christian Broadcasting Network, Drawer G, Ithaca, 
N. Y. 14850. Phone 607-272-8141. 

I. PERSONNEL 
Manager-Andrew V. Andersen. 
Sales Manager-Walter Wadsworth. 

3. FACILITIES 
ERP 5,400 w.; 101.9 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1.080 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only: bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a, 5, 6s, 7e, 8. 
Rate Protection: lob. 11b, 12b, 13b, 14b, 15e. 
Basic Rates: 22a. 230. 29e. 
Contracts: 40a. 41. 44a. 45, 46. 49. 
Comb.: Cont. Discounts: 60a, 61e. 
Cancellation: 70e. 70e. 71a. 73b. 
Prod. Services: 80. 
Member: Northeast Radio Network. See that listing 
for rates. 

CORNING (2 AM; 1 FM) 
Steuben County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WCBA 
1949 

Media Code 4 233 2100 9.00 
WCBA Radio, Inc., Davis Rd , Box 117. Coming, 
N. Y. 14830. Phone 962-4646. 

Studio-South of Corning on Caton Rd. 
I. PERSONNEL 
Sec'y/Treas.-Paul E. Carpenter. 
Sta. May.. Vice-Pros. & Frog Dir.-Bob Shaddock. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 

3. FACILITIES 
1,000 w.; 1350 he. Non-directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15/0 net charges on time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 20a, 26. 
All time contracted for must be used within one year 
from starting date. 
Time of broadcast subject to change to other periods 
on 28 days' notice to accommodate network broadeuta 
only in event that said broadcast periods are scheduled 
in time set aside for network use. Independent an-
nouncements may be moved to other periods if avail-
able and as arranged by station management upon 
24 hours notice. 

TIME RATES 
Rates effective July 1, 1949. (Card No. I.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 
hr. hr. hr. min. (*) (7) 

1 time  60.00 36.00 24.00 18.00 12.00 7.50 
13 times  57.00 34.20 22.80 17.10 11.40 7.15 
26 times  54.00 32.40 21.60 16.20 10.80 6.80 
52 times  51.00 30.60 20.40 15.30 10.20 6.45 
104 times__ 48.00 28.80 19.20 14.40 9.60 6.10 
260 or more 

times  45.00 27.00 18.00 13.50 9.00 5.75 
1•1 Five minutes, available in restricted periods. 
(t) One minute or station break. 

10. SPECIAL FEATURES 
Time signals: Three a day-Monday through Satur-
day. consisting of the correct time and 15 words, per 
week 60.00. Subject to rebates for consecutive reeks. 
Service features: Six announcements weekly Monday 
through Saturday; 125 words live or one minute tran-
scription. 27.50. Subject to rebates for consecutive 
weeks. 
DISCOUNTS FOR CONSECUTIVE WEEKS 

13 weeks_______ 2-1/2% 39 weeks_______ 7-1/2% 
26 weeks  5% 52 weeks -. 10% 

WCLI 
1947 

C 
Media Code 4 233 2150 4.00 
Radio Corning, Inc., Box 100, 99 W. lot St., Corning, 
N. Y. 14830. Phone 962-2424. 

STATION'S PROGRAMMING DESCRIPTION 
WCLI: Programmed to mass adult audience. 
NEWS: network and local each half hour daily, 5 
sports, 2 stock market, 1 farm program M-F. 
SPORTS: live play-by-play scholastic and collegiate 
football and basketball, pro football, baseball, and 
golf. Editorials locally produced twice daily M-F. 
MUSIC: general popular music. standards, middle-of-
the-road. showtunes, jazz, and folk. AIR PERSON-
ALITIES M-F, open lino phone discussions. Hour 
live interviews with local personalities. Hour ryndi-

NEW YORK 
cated national talk personality with guests. Public 
service: live city council and school board meetings. 
High school discussion weekly. M-F school calendar 
of events, FARM: M-F news and stock reports. Con-
tact Representative for further details. Rec'd 11/20/67. 

I. PERSONNEL 
Gen'l & Com'l Mgr.-Gordon M. Jenkins. 
Sta. Mgr. h Prou. Dir.-George P. Droelle, Jr. 
Sales Manager-Dal Gray. 

2. REPRESENTATIVES 
Call station direct-except: 
West Coast-Lee F. O'Connell Co. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kg. 

Non-direrilapal. 
Operating schedule: 6:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 3e. 3d, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d. 15a. 
Basic Rates: 20a. 21a, 21b, 220, 22b, 23b, 24b, 24e, 

255. 27. 28a, 28e. 29a. 
Contracts: 40e. 41, 42d. 45, 46. 47a. 48, 49, 51e. 

51b, 51e. 
Comb.: Cont. Discounts: 60a, 60g. 61e. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
No. 7 ER 9/1/69-Iteed 8/1/69. 

7. PACKAGE PLANS 
Drive Time-Mon thru Sat 6:30-9 am, noon-1 pm & 
4-7 pm. 
Housewife Times-Mon thru Sat 9 am-noon & 1-4 
pm. 
Daytime Combination- Drive Sc Housewife Tines 
Mon thru Sat 6:30 am-7 pm. 

WEEKLY PLANS-ROS 
DRIVE TIMES 

PER WE: I ti 10 ti 20 tl 30 ti 40-50 
1 min  7.50 7.30 7.10 6.90 6.70 
30 see  5.60 5.45 5.30 5.15 5.00 
10 see  3.75 3.65 3.55 3.45 3.35 

HOUSEWIFE TIMES 
1 min.  6.50 6.30 6.10 5.90 5.70 
30 sec  4.90 4.75 4.60 4.45 4.30 
10 see  3.25 3.15 3.05 2.95 2.85 

DAYTIME COMBINATION 
1 min  7.00 6.80 6.60 6.40 6.20 
30 sec  5.25 5.10 4.95 4.80 4.65 
10 sec  3.50 3.40 3.30 3.20 3.10 

ROS 
1 min  6.00 5.80 5.60 5.40 5.20 
30 see  4.50 4.35 4.20 4.00 3.80 
10 sec  3.00 2.90 2.80 2.70 2.60 

10. SPECIAL FEATURES 
NEWSCASTS OR SPORTSCASTS 

PER WK: 15 min 10 min 5 min 
1 ti  22.00 19.00 13.00 
3 ti  21.00 18.00 12.00 
5 ti  20.00 17.00 11.25 
Minimum contract 13 weeks. 

WC L I-FM 

Media Code 4 233 2151 2.109047 
Radio Corning. Inc.. Box 100, 99 W. 1st St., Corn-
ing, N. Y. 14830. Phone 962-2424. 

STATION'S PROGRAMMING DESCRIPTION 
WCLI-FM: Programmed to mass adult audience. 
NEWS; network and local each half hour daily, 5 
sports, 2 stock market, 1 farm program M-F. 
SPORTS: live play-by-play scholastic and collegiate 
football and basketball, pro football. baseball, and 
golf. Editorials locally produced twice daily M-F. 
MUSIC: general popular music, serious music. Baro-
que, modern, symphonic nightly. AIR PERSONALI-
TIES M-F, hour open line phone discussions. Hour 
live interviews with local personalities. Hour syndi-
cated national talk personality with guests. Public 
service: live city council and school board meetings. 
High school discusion weekly. M-F school calendar of 
events. FARM; M-F news and stock reports. Contact 
Representative for further details. Reed 11/20/67. 

I. 017152 cN Na 
1 Mgr.-Gordon M. Jenkins. 

Sta. Mgr. & Frog. DM-George P. Broche, Jr. 
Sales Manager-Dal Gray. 

2. REPRESENTATIVES 
Call station direct-except: 
West Coast-Lee F. O'Connell Company. 
Regional Reps Corp. 

3. FACILITIES 
ER? 22,000 w. (horiz.), 18,000 w. (vert.) •, 106.1 one. 
Operating schedule: 6:30 am-midnight. EST. 
Antenna ht.-580 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WCLI listing for coded regulations. 
Affiliated with MRS. 

TIME RATES 
Rates effective March 1, 1963. 
Rates received March 18, 1963. 

Class AA-5:00-11:00 pm Mon thru Sat; noon-11:00 
pm Sun. 
Class A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 ti 1 min 20 sec 1 min 20 see 
5.00 2.50 260 ti...-.-- 4.25 3.10 

52 tl  4.75 2.35 520 4.00 2.00 
104 ti -.._ 4.50 2.25 1040 ti............ 3.75 1.85 

CLASS A 
60% of above rates. 
ROS announeements-l-minute rate lets 20%. 

8. PROGRAM TIME RATES 
P 1 24 5 or 
ER WK: ti ti more ti 
1 hr or 55 min. ..... _..--...---.-.. 25.00 22.50 20.00 
1/2 hr or 25 min......._-______...... 15.00 13.50 12.00 
1/4 hr or 10 10.00 9.00 8.00 
5 min.-   7.50 6.75 6.00 

WEEKLY DISCOUNTS 
213 5% 39 wk___.----- 15% 
6 10% 52 wk.. 20% 
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NEW YORK 

CORTLAND (1 AM; 1 FM) 
Cortland County-Map Location D-7 

See SUDS consumer market map and data at begin-
ning of the State. 

WKRT W K R T-FM 
1947 1947 

Subscriber to the NAB Radio Code 
Media Code 4 233 2200 7.00 
Radio Cortland, Inc.. 27 N. Main St., Cortland, 

N. Y. 13045. Skyline 6-2828. 

STATION'S PROGRAMMING DESCRIPTION 
WKRT: Programmed for general adult interest. 
NEWS: national and international hourly, local 5 
times daily. FARM: news 12:15-12:30 pm M-S. 
Sports 5 times daily. 6:15-9 am general popular 
music and current hits. 9-10 am standards. 10 am-
noon folk music. contemporary, popular jazz and 
middle-of-the-road. 12:30-1 pm film music and 
showtunes. 1-5:50 pm standards, middle-of-the-road, 
current hits. 6:15-8:30 pm standards. showtunes, 
film music. 8:30-11:15 Pm middle-of-the-road. jazz 
oriented and general popular music. SPORTS: live 
major league baseball. scholastic and collegiate bas-
ketball and football. Serious music 10-11 pm Sun. 
Community interest interviews. Remote and taping 
facilities and air personalities available for anY 
specific programming. Contact Representative for 
further details. Rec'd 7/17/67. 

I. PERSONNEL 
President-Leighton A. Hope. 
General Manager-William L. Thorapson. 

2. REPRESENTATIVES 
0111-Perna, inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 920 kc. 
Directional-nighttime only. 

Operating schedule: 6:00 am-11:15 pm weekdays; 
8:30 am-I1:15 pm Sun. EST. 
FM FACILITIES 
ERP 14,000 W.; 99.9 me. 
Operating schedule: 6:00 am-11:15 pm. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a, 5, (ia, 7a. 8. 
State Protection: 100, 11a, 12a, 13a, 14a, 15e. 16. 
Basic Rates: 20b, 21b. 22b, 24b, 25a, 26, 28e, 29b, 

30. 31, 33d. 
Contracts: 40a, 41, 42b, 42d, 44b, 45, 46, 47e. 48, 49, 

51e. 
Comb.: Cont. Discounts: 80a, 61a, 62a. 
Cancellation: 70a, 70d, 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective November 1. 1951. 

Revisions received January 28, 1952. 

6. SPOT ANNOUNCEMENTS 
ti. 26 ti. 52 ti. 104 ti. 260 ti. 

1 minute.. 7.50 7.00 6.50 6.00 5.90 
1/2 minute.. 6.00 5.50 5.00 4.50 3.70 
Time discount, apply to total broadcast, in each clas-
sification for the same sponsor within the currant 
year. No time discounts on talent or line charge.. 

IL PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

1 time..- 80.00 36.00 24.00 
13 times.. 57.00 34.00 23.00 
26 times.. 54.00 92.00 21.50 
52 times.. 48.00 26.00 18.00 

260 times.. 38.00 22.00 16.00 

DEPEW 

10 min. 5 min. 
18.00 12.00 
17.00 11.50 
16.00 11.00 
14.00 9.00 
12.00 8.00 

Erie County-Map Location B-6 
See SRDS consumer market map and data at beginning 
of the State. 

See Buffalo 
(including Cheektowaga, Amherst, Depew) 

DE RUYTER 
Madison County-Map Location E-6 

Bee SIMS consumer market map and data at begin-
ning of the State. 

WOIV(FM) 

1843 

Media Code 4 233 2300 5.00 
Christian Broadcasting Corp., Drawer G. Ithaca. 
N. Y. 14850. Phone 607-272-814L 

I. PERSONNEL 
General Manager-Andrew V. Andersen. 
Sales Manager-Walter Wadsworth. 

5. FACILITIES 
ERP 5.400 w.: 105.1 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 580 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only; billa rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 45, 5, fla. 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basle Rates: 22e, 23a, 29e. 
Contracts: 40a. 41, 44e. 45. 46. 49. 
Comb.: Cent. Discounts: 60a, 61a. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 80. 
Member: Northeast Radio Network. See that listing 
for rates. 

DUNDEE (1 AM; 1 FM) 

Yates County-Map Location C-6 
See SltDS consumer market map and data at begin-
ning of the State. 

WFLR 
1956 

Media Code 4 233 2350 0.00 
Finger Lakes Broadcasting Co., Inc., Box 130, 

Dundee. N. Y. 14837. Phone 607-243-7158. 

I. PERSONNEL 
General Manager-Robert Burns. 

2. REPRESENTATIVES 
Regional Reim Corp. 

3. FACILITIES 
1,000 w. days; 1570 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WFLR-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 2b, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, lla. 12a, 13a, 15b, 16. 
Basic Rates: 22h, 23a, 23b, 24b, 24e. 28b, 28e. 29e, 

29b. 
Contracts: 40a, 44a, 44b, 47a, 48. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 61a. 
Cancellation: 70e, 71a, 72. 
Prod. Services: 80, 82. 
Affiliated with hil3S. 

TIME RATES 
Eft 3/1/69-Rec'd 5/12/69. 

6. SPOT ANNOUNCEMENTS 
1 min_  6 

7. PACKAGE PLANS 
WEEKLY PLAN/ROS 
5 ti 10 ti 15 ti 20 il 30 ti 40 ti 60 ti 

1 min  5.00 4.50 4.00 3.50 3.00 2.50 2.25 
30 sec  3.75 3.50 3.25 3.00 2.50 2.25 2.00 
20 see  3.25 3.06 2.75 2.50 2.25 2.00 1.75 
10 soc  ..2.00 1.90 1.80 1.70 1.60 1.40 1.20 
Newsbreaic spot or anchored-extra 15%. 

BULK RATE/ROS/NO DISCOUNT 
I min 30 see 20 see ID set 

520 r  3.25 2.50 2.25 1.50 
1040 x  2.75 2.25 2.00 1.40 
2080 x  2.25 2.00 1.90 1.30 
2081+   2.00 1.80 1.60 1.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60 35 20 15 10 
10. SPECIAL FEATURES 
Newscasts-5 or 10 min.  9.50 

WFLR-FM 
1956 

Media Code 4 233 2351 9.00 

Finger Lakes Broadcasting Co., Inc., Box 130, 30 
Main St., Dundee, N. Y. 14837, Phone 607-243-
7158. 

I. PERSONNEL 
General Manager-Robert N. Burns, 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
EltP 930 w. (hone.). 930 w. (vert.); 95.9 me. 
Operating schedule: 6 am-11:15 pm. EST. 
Antenna ht.:   
Partial simulcast operation. Operated separately sun-
set-11:15 pm. For simulcast facilities see WFLR. 

4. AGENCY COMMISSION 
15/0 Unto ouly. 

5. GENERAL ADVERTISING See ended regulations 
See WIPLR listing for coded regulations. 
Affiliated with MBS. 

TIME RATES 

Rates are identical to WFLR. See that listing. 

DUNKIRK 
See SRDS consumer market map and data at begin-
ning of the State. 

WDOE 
1949 

• R AB 

Media Code 4 233 24003.00 
Lake Shore Broadcasting Co., Inc., Willow Rd., 

Dunkirk, N. Y. 14048. Phone 716-366-1410. 

I. PERSONNEL 
President-Simon Goldman. 
General Manager-71m Gardner. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Eckel, & Queen, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights: 1410 be. 
Directional-night only. 

Operating schedule: 5:30 am-11:15 pm. EST. 
4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See eroded regulations 
General: la, 2a, 2b. 3a. lb, Se, 3d, 4e, 4e, 5, 6a, 7b, 
Rate Protection: 10d, 11d, 12g, 13g. 14d, 16, 
Basic Rates: 20b, 21a, 21b, 21e, 216, 22b, 23a, 24e, 

24b, 28b, 28e. 29b, 30, 31. 
Contracts: 40a, 41, 42a, 43, 45, 48, 47e, 48, 49, 50, 

51e. 51b. 
Comb4 Cont. Discounts: 60a, 60d, 60e, 60f. 601, 61a, 

61b, 62b, 62d. 
Cancellation: 70b, 70e, 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with KBS. 
Membet: The Goldman Group; Northeast Radio Net-
work. 
Sold in combination with W000. Salamanca. See 
that listing for discount. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EIS 6/1/69-Ree'd 5/14/69. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 

1 min . 8.25 • 7.85 7.40 
30 sec  6.60 6.25 5.90 
20 sec  5.35 5.10 4.85 
10 sec._   4.70 3.95 3.70 

7. PACKAGE PLANS 

520 
7.00 
5.60 
4.60 
3.55 

I04x 
6.70 
5.30 
4.35 
3.40 

1562 260x 
6.25 5.90 
5.00 4.60 
4.10 3.75 
3.10 2.85 

ROS 
(6 am-11:30 pm) 

PER WK: 5 tl 10 ti 15 ti 20 ti 30 tl 
1 min  6.80 6.15 5.80 5.35 4.95 
30 sec  5.30 4.95 4.60 4.30 4.00 
20 sec  4.30 4.05 3.75 3.40 3.00 
10 sec  3.40 3.10 2.75 2.45 2.25 

8. PROGRAM TIME RATES 

Ix 26x 52x 104x I56x 260x 
1 hr  48.50 43.50 40.05 36.25 32.30 28.45 
1/2 hr  28.90 26.05 24.05 21.75 19.45 17.15 
1/4 hr  19.45 17.35 16.05 14.45 12.95 11.40 
10 min.  14.55 13.05 12.05 10.90 9.75 8.55 
5 min.  9.70 8.65 8.05 7.25 6.50 5.75 

EAST SYRACUSE 
Onondaga County-Map Location D-6 

See SEWS consumer market map and data at begin-
ning of the State. 

See Syracuse 
(including East Syracuse, North Syracuse) 

ELLENVILLE 
Ulster County-Map Location F-8 

See SRDS consumer market map and data at beginning 
of the State. 

WELV 
1964 

Subscriber to the NAB Radio Code 

Media Code 4 233 2450 8.00 

Catskill Broadcasting Corp., Box 309, 136 Canal St., 
Ellenville. N. Y. 12428. Phone 914-647-5678. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-Sy Dresner, 
Station Manager-Rich Roberts. 

3. FACILITIES 
500 w. days; 1370 be. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3b, 3d, 45, 5, 6a, 7a, 8, 
Rate Protection: 106, 111, 12b, 13b, 14b, 15e. 
Basle Rates: 20b, 21a, 21b, 22b, 23a, 24e. 2.5a, 26, 

28a, 20e, 29a, 30, 33a. 
Contracts: 401, 43, 44b, 45, 46, 47a, 48, 49, 50, 51b, 

51e. 
Comb.; Cont. Discounts: 60d, 60e, 601, 61a, 61e, 62b, 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with MRS. 

TIME RATES 

Rates effective December 1, 1964. (Card No. 1.) 
Card received January 4, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec I mln 3D see 

1 10.00 9.00 156 ti____ 7.00 6.00 
13 9.00 8.00 234 ti  6.50 5.50 
52 8.50 7.50 260 U.._ 6.25 5.25 
78 U-_-____ 8.00 7.00 312 ti.... . 5.75 4.75 
104 U.. ...... _ 7.50 6.50 

8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 70.00 40.00 21.01) 
13 ti. . 67.00 38.00 20.50 
52 64.00 36.00 20.00 
78 ..... 61.00 34.00 19.50 
104 58.00 32.00 19.00 
156 ti  55.00 91.00 16.00 
234 ti.   . 52.00 29.00 17.00 
360 ti 49.00 28.00 16.50 
312 ........... 48.00 27.00 16.00 

20.00 16.25 
19.00 15.25 
18.00 14.00 
17.00 19.75 
16.50 13.25 
16.00 12.75 
15.50 12.25 
15.00 11.75 
14.50 11.25 

ELMIRA (4 AM; 1 FM) 
(including Horseheads; Elmira Heights) 
Chemung County-Map Location D-7 

See SRDS consumer, market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to Imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

WEHH 
1955 

ELMIRA HEIGHTS-HORSEHEADS 

Subeeriber to the NAB Radio Code 

Media Code 4 233 2475 5.00 
Elmira Heights-Horseheads Broadcasting Co., Box 

2097, Elmira Heights. N. T. 14903. Studio-200 
Latta Brook Rd., Horseheads, N. Y. 

I. PERSONNEL 
General Manager-Prank P. Baia 
Commercial M r-Barri Kelvin. 
Program Direete-Alan  Anthony. 

S. FACILITIES 
500 w. days; 1590 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulation. 
General: la, 2b, la, lb. 3e, 3d, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10a, I2a, 13a, 14a. 15b, 16. 
Basic Rates: 20a, 21a, 21b, 21d, 22e, 23a, 24b, 25a, 

28e, 29a, 33a. 
Contracts: 40e. 41, 44a, 44b, 47a, 48, 51e. 
Comb.: Cont. Discounts: 60a, 601, 610, 61b, 62a. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KISS and SOBS. 

TIME RATES 
Rates effective October 1, 1958. 
Rates received August 27, 1956. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 1 min. 

1 time.... 7.00 6.00 156 times.. 4.50 
13 times.. 6.50 5.50 260 times.. 4.00 
26 times.. 6.00 5.00 31'2 times.. 3.50 
52 times.. 5.50 4.50 624 times._ 3.00 

104 times.. 5.00 4.00 
8. PROGRAM TIME RATES 

1 hr. 1/2 hr. 
1 time.. 42.00 28.40 

13 times 39.60 25.20 
26 times 38.40 24.00 
52 times 37.20 22.00 
104 times 38.00 21.60 
200 times 34.90 20.40 
312 times 93.60 19.20 

1/4 hr. 
15.60 
14.40 
13.80 
11.20 
12.60 
12.00 
11.40 

WELM 
1947 

ELMIRA 

10 min. 
13.20 
12.60 
.11.40 
10 00 
10.20 
9.00 
9.00 

CBS Radio Network 

30 see. 
3.511 
3.1111 
2.50 
2.00 

5 min. 
9.60 
1.40 
3.10 
7.80 
7.30 
7.20 
6.90 

Subseriber to the NAB Radio Code 

Media Code 4 233 2500 0.00 
Raclin Elmira. Inc., Box 772. Radio Center. 1705 
Lake Rd., Elmira, N. Y. 14902. Phone 607-733-
5626. 

I. PERSONNEL 
General Menacer-Robent A. Chalk. 
Preurram Dirertor-Stan Douglas. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

S. FACILITIES 
1.000 w. days. 500 w. nights: 1410 be, 

Non-directional dams; directional nights. 
Operating schedule: 24 hrs. daily. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 2e, 3b, 3c, 3d, 411, 46, 5, ea, 

76, 8. 
Rate Protection: 106, 114. 126. 136, 144. 13e. 
Basic Rates: 20b, 215, 21b. 21c, 116, 226, 23a. 24e, 

24b, 24e. 25e. 26, 27. .28a, ••28b. 28e, 20e, 30. 
Contracts: 40e, 41, 42b, 42c1. 44s, 44b, 45, 40, 47a, 

51e. 51e. 
Comb.; Cent. Discounts: 605, 606, 60e, 60h, 601, 81a, 

81b, 62h, 62d. 
Cancellation: 70e, 70c. 71a, 72, 73a, 73b. 
Prod. Services: 80. Al. 82. 

(..1 On reenter frequency rates only. 
(”) On weekly nackare plans sinless consecutive. 

Affiliated with CBA Radio Network. 

TIME RATES 
No. 13 Err 7/1/68-Ree'd 7/22/68. 

AA-Mon thou Fri 6:30-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

ISO 26x 52x 104x 208x 312x 
1 min._ ... 13.00 12.50 12.00 11.00 10.00 9.00 
30 sec  10.40 10.00 9.60 8.80 8.00 7.20 
10 sec  6.50 6.25 6.00 5.50 5.00 4.50 

CLASS A 
1 min  10.00 9.10 9.00 8.50 8.00 7.50 6.50 
30 see  8.00 7.60 7.20 6.80 6.40 6.00 5.20 
10 sec  5.00 4.75 4.50 4.25 4.00 3.75 3.25 
1-minute and 30-second spots mn be combined to 
determine frequency. 10-second spots can be com-
bined with longer spots on a 2 to 1 ratio only. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

I MINUTE 
CLASS AA 

PER WK, EA: I wk 6 wk 
10 ti  10.00 9.00 
15 ti  9.50 8.50 
20 II ........   9.00 8.00 
30 ti  8.00 7.00 

CLASS A 
10 ti  9.00 8.00 7.00 6.50 5.50 
15 ti  8.50 7.50 6.50 6.00 5.00 
20 Li 8.00 7.00 6.00 5.50 4.50 
30 ti  7.00 6.00 5.00 4.50 4.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Retroactive package discounts apply on continuous 
schedule only. Weeks need not be consecutive to 
earn cumulative weeks frequency. Package spate can-
not be combined with regular spots to earn frequency 
discounts. Quantity discount is for consecutive weeks 
and within 52 weeks after start of serdee. Renewals 
with lapse beyond 52 week discount. 

IL PROGRAM TIME RATES 
CLASS AA 

lx ISo 26x 520 I04x 208x 3122 
1/2 hr.._ 65.00 62.00 59.00 56.00 52.00 47.00 42.00 
1/4 hr.._ 45.00 43.00 41.00 38.00 36.00 32.00 28.00 
10 min__ 30.00 28.00 28.00 24.00 22.00 19.50 11.00 
5 20.00 19.00 18.00 17.00 16.00 14,50 13.00 

CLASS A 
1/2 hr.._ 50.00 47.50 45.00 42.50 40.00 37.00 34.00 
1/4 hr.____ 35.00 33.00 31.00 29.00 27.00 24.50 21.09 
10 min.__ 25.00 23.50 22.00 20.50 18.00 17.00 15.00 
5 min...-. 13.00 17.00 18.00 15.00 14.00 12.50 11.00 

(This listing eontinued on next gage) 

6240 
8.00 
6.40 
4.00 

13 wk 26 wk 52 wk 
8.00 7.50 6.50 
7.50 7.00 6.00 
7.00 6.50 5.50 
6.00 5.50 4.50 

610 Spot Radio Stations September 1, 1969 



Elmira-W E L M-Continued 
Frequency Discounts 

3 or more programs per week, minimum 52 times, 
each-10%. 
6 or more programs per week, minimum 78 times. 
each-15%. 

WENY 
1939 

ELMIRA 

e 
A Green Group Station 

Media Code 4 233 2550 5.00 
WENY, Inc Mark Twain Hotel, Elmira, N. Y. 

14902. Phone 607-734-3333. 
STATION'S PROGRAMMING DESCRIPTION 

WENY: Programmed for all ages. 
MUSIC: popular and standard. Daily talk show 6:30-
6:55 pm. 
NEWS: local news every hour on half hour. Local 
and national sports coverage, stock market reports, 
feature programs, remote broadcasts. Contact Repre-
sentative for further details. Reed 7/29/68. 

I. PERSONNEL 
Exec, Vice-Pres., Gaol Mgr. & Man't Dir.-Howard 

L. Green. 
Manager-Michael Steele. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Selective Broadcast Achertising, Inc. 

3. FACILITIES 
1,000 w.; 1230 ice Non-directional. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast midnight-9 am: 
Tues thru Sat; midnight-noon Sun morning. For non-
simulcast facilities see WENY-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 3b. 4a, 5, 6a, 75. 
Rate Protection: 12b. 
Basic Rates: 22a, 22b. 235, 25a, 26, 29a. 
Contracts: 40s. 45, 46, 470. 
Comb.: Cont. Discounts: 6013. 60e, 60k. 
Cancellation: 70a. 70e, 71a, 73a. 
Affiliated with NBC. 
All nine sold in network »non hours, subject to 
recapture by station noon 56 days notice. 

TIME RATES 
No. 14 Eff 7/1/69-Rec'd 7/2/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
B-Mon thru Sun 7 pm-1 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 ti 6 ti 12 ti 18 ti 24 ti 36 tl 
1 min.  15.00 14.00 12.00 10.00 9.00 .-.., 
30 see  12.00 11.00 9.00 7.50 7.00 
10 sec  7.50 7.00 6.00 5.00 4.50 _ 

CLASS A 
11.00 10.00 9.00 8.00 7.00 

30 sec  9.00 8.50 7.50 7.00 6.00 5.50 
10 see  6.00 5.50 5.00 4.50 4.00 3.50 

CLASS B 
1 min  10.00 8.00 7.00 6.50 6.00 5.50 
30 see  7.50 6.00 5.50 5.00 4.50 4.00 
10 see__   5.00 4.00 3.50 3.25 3.00 2.75 

8, PROGRAM TIME RATES 
I hr 1/2 hr 1/4hr 10 min 5 min 

A   75.00 50.00 30.00 22.50 17.00 

W E N Y-FM 
1965 

ELMIRA 

A Green Group Station 
Media Cede 4 233 2551 3.00 
WENT. Inc., Mark Twain Hotel, Elmira, N. Y. 

14902. Phone 607-734-3333. 
STATION'S PROGRAMMING DESCRIPTION 

WENY-FM: Programmed for all ages. 
Music continually with minimal breaks. MUSIC: 
standards. News and sports features. Contact Repre-
sentative for further details. Reed 7/29/68. 

I. PERSONNEL 
Exec. Vice-Pres., Gen'l Mgr, & blan'g Dlr.-How-

ard 1, Green. 
2. REPRESENTATIVES 
Adam Young-VTM. Inc. 
Selective Broadcast Advertising, Inc. 

3. FACILITIES 
ER? 750 w.: 92.7 mc. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Operated separately 9 
am-midnight Tues thru Sat; noon.midnight Sun; all 
day Mon. For simulcast facilities see WENY. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective   
Card received November 4, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min (rotating basis)  . 7.50 

8. PROGRAM TIME RATES 
1 hr  65. 1/4 hr  20. 
1/2 hr  34. 

CONSECUTIVE WEEKS DISCOUNT 
6 wit  5% 39 wk  . 20% 
13 wk  10% 52 wk   30% 
26 wk  15% 

WIQT 
1967 

HORSEHEADS 

e cmci 
Subscriber to the NAB Radio Code 

Media Code 4 233 2575 2.00 
Chemung County Radio, Inc., Box 288, Corner Main 
& John Sts., Horseheads. N. Y. 14845. Phone 607-
739-3555. 
STATION'S PROGRAMMING DESCRIPTION 

WIQT: Programmed for adults and young adults. 
MUSIC: primarily popular, film music. showtunes, 
standards. TALK: network commentary 8:30-8:35 am 

M-F, 12:30-12:45 pm 38-Sat & 6:35-6:40 pm 31-F. 
NEWS: 5 min local every hour on hour M-Sun, 
min network news every hour on half hour M-Son. 
10 min major news 8 am, noon, 6 pm. Stock market 
report at mid-day & 6 pm. ENTERTAINMENT: 
music and news all day, with 5 min news at 10:30 
ant. RELIGIOUS: Sun am 1-1/4 hours. Contact 
Representative for further details. Ilec'd 1/31/69. 

I. PERSONNEL 
Pres., & Prog. Dir.-John A. Ariklan. 
Vice-Pros. & Treas.-Manuel N. Panosian. 
Gen'l & Sn'es Nige-G. Robert Johnson. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
New England-New England Spot Sales, Inc. 

3. FACILITIES 
1,000 w.: 1000 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 45, 4d, 5, 6a, 713. 8. 
Rate Protection: 10a, lia, 12a. 130. 14a, 15b. 
Basic Rates: 200. 21a, 220, 23a. 24a, 25a, 26. 27, 

28e. 290, 30. 32a, 330. 
Contracts: 40s, 41, 42c, 43, 44a, 45, 47a, 48, 49, 50, 

51a. 
Comb.; Cont. Discounts: 605, 61a. 625. 
Cancellation: 70a, 70e, 71a, 72, 73a, 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eft 3/1/68-Rec'd 2/12/68. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION 
PER YR. EA: lx 26x 1578 261x 520+ 
1 min  7.20 6.00 4.80 3.60 3.30 
30 sec.  4.80 4.20 3.60 3.00 2.65 
10 sec  3.60 3.00 2.40 1.80 1.65 

7. PACKAGE PLANS 
1-MINUTE ROS 

(within a 12 month period) 
PER WK: I II 6 ti 12 01 24 ti 48+ 
4 wit  5.40 4.50 3.90 3.40 3.00 
13 wk  4.80 3.90 3.40 3.00 2.60 
26 wk.  4.20 3.40 3.00 2.60 2.40 
52 wk.  3.60 3.00 5.602.40 2.15 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

WEEKLY PACKAGE PLAN 
PER WK: I 0 ti 20 II 30 ti 40 ti 50 01 
1 min.  54 96 126 160 180 
30 sec.  43 77 100 128 145 
10 sec  27 48 63 80 90 
Plan offers the non-continuous and in-and-out ad-
vertiser a flat weekly fee for number of spots de-
sired. Advertisers mho use 10 package plans within a 
12 month period given 11th such package (average 
use) at no additional charge. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 .......... ..... ..... 36.00 21.60 16.80 10.80 
26 ti  30.00 20.40 15.60 9.60 
157 ti  27.00 18.00 13.20 7.20 
260 +  24.00 16.80 12.00 6.00 
Programs of different duration and time classification 
may be combined for discount purposes. 

ELMIRA HEIGHTS 
Chemung County-Map Location D-7 

See SUDS consumer market map and data at begin-
ning of the State. 

See Elmira 
(including Horseheads; Elmira Heights) 

ENDICOTT 
Broome County-Map Location E-7 

See SIMS consurncr market map and data at begin-
ning of the State. 

See Binghamton 
(including Endicott) 

FREDONIA 
Chautauqua County-Map Location A-7 

See SitDS consumer market map and data at begin-
ning of the State. 

WBUZ 
1957 

Media Code 4 233 2650 3.00 
WBUZ Radio. 2 W. Main St., Fredonia, N. Y. 14063. 

I. PERSONNEL 
Station Manager-Donald G. Novelli. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w. days; 1570 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 3b, 45, 5, 6a, 7a. 
Rate Protection: 10b. 11h, 12b, 13b, 14b, 15c. 
Basic Rates: 200 22b, 230, 240. 25a, 26, 28b. 
Contracts: 40a. 45. 46. 
Comb.: Cont. Discounts: 60b, 610, 62b. 
Cancellation: 70a, 70e. 73s. 

TIME RATES 
Rates effective November 1, 1959. (Card No. 3.) 

Card received December 14. 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. 

1 time  43.00 26.00 18.00 12.25 9.00 4.50 
13 times  41.00 24.00 16 90 11.75 7.50 4.00 
26 times  38.00 22.00 14.75 11.25 6.50 3.75 
52 times  34.00 20 00 13.50 10.50 5.80 3.50 

104 times  30.00 18.00 12.00 10.00 5.60 3.35 
260 times  24.00 15.00 10.00 9.00 5.40 3.25 

7. PACKAGE PLANS 
SPECIAL SATURATION PACKAGES 

100 30-sec. ann.. (14 days, esch___--- 2.90 
200 30-sec. ann., (30 days), each  2.65 
100 10-see. ann.. (14 days), each.  1.50 
200 10-sec. ann.. (30 days), each.----------- 1.35 

FREEPORT 
Nassau County-Map Location H-10 

See SRDS consumer market map and data at begin-
ning of the State. 

See New York Urban Area 

FULTON (1 AM; 1 FM) 
Oswego County-Map Location B-5 

See SRDS consumer market map and data at begin 
ning of the State. 

WOSC 
1949 

R AIB 

Media Code 4 233 2700 6.00 
Quell Radio Corp.: Business Office and Studio-1 
West Bridge, Oswego, N. Y. 13126, Phone Fl 
3-2630. 

Main Studio-Lakeshore ltd., 'goon of Granby, N. Y. 
Phone 5112-'2255. 

I. PERSONNEL 
President-Anamae Mitchell. 
Vire-Pres. & Geri' Mgr.-Robert L. Rooney. 

2. REPRESENTATIVES 
Grant Wehb & Company. 
Regional Reps Corp-New York State and Penn State 

Divisions. 
3. FACILITIES 

1.000 w. days; 1300 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Simulcast with WOSC-FM 6-9 am. For non-shouleast 
facilities see WOSC-FM. 

4, AGENCY COMMISSION 
•,n rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 3b, 40, 5, 6a, 7a, 8. 
Rate Protection: 10a. lia. 12s, 13a, 140, 
Basic Rates: 20a 22a, 24b. 25a, 26, 28a, 255. 
Contracts: 40a, 44a, 45, 46. 470, 48. 
Comb.; Cont. Discounts: 606, 61a, 
Cancellation: 700. 70e, 71a, 73a. 
Prod. Services: 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
No. 5 Eff 7/1/68-Rec'd 7/1/68. 

6. SPOT ANNOUNCEMENTS 
GUARANTEED TIME 

lx 13x 261 522 1042 I56x 208x Mx 
30 sec 3.00 2.95 2.90 2.80 2.65 2.50 2.30 1.95 
1 min 4.00 3.90 3.80 3.65 3.50 3.30 3.05 2.70 

8. PROGRAM TIME RATES 
GUARANTEED TIME 
I x I 3x 26x 52x 104x 

5 min  9.00 8.00 7.50 7.00 6.00 
1/4 hr  17.00 15.50 14.50 13.50 13.00 
1/2 hr  33.00 30.00 27.00 26.00 25.00 

WOSC-FM 
1962 

I56x 208x 
5.50 5.1)0 

12.50 12.00 
23.0C 22.00 

(CR) 

Media Code 4 233 2701 4.00 
Cassill Radio Corp.. Business Office and Sttdio-1 
West Bridge, Oswego, N. Y. 13126. Phona 315-
343-2631. 

Main Studio-Lakeshore Rd., Town of Granby, N. Y. 
Phone 592-2255. 

I. PERSONNEL 
President-Anamae Mitchell. 
Vice-Pres. & Gen'i Mgr.-Robert L. Rooney. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
ERP 3.100 w.; 104.7 me. 
Operating schedule: 6 am-midnight daily. 
Antenna ht.•. 307 ft. above average terrain. 
Simulcast with WOSC 6-9 am. For simulcast faeill-
ties see WOSC. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulation 
See WOSC listing for coded regulations. 

TIME RATES 
No, 2 Eff 7/1/67-Rec'd 9/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 130 52x 104x 1500 

1 min  2.40 2.25 1.95 1.80 1.60 
8. PROGRAM TIME RATES 

lx I3x 52x I04x I56x 
5 min  5.00 4.75 4.50 4.25 4.00 
1/4 hr  11.00 10.00 9.75 9.50 9.25 
1/2 hr  16.00 15.25 14.75 14.25 13.75 

GARDEN CITY 
Nassau County-Map Location H-10 

See SUDS consumer market map and data at begin-
ning of the State. 

See New York Urban Area 

208e 500X 
1.45 1.20 

208x 500x 
9.75 3.50 
8.75 8.00 

13.2.5 12.75 

GENEVA 
Ontario County-Map Location C-6 

See SUDS consumer market map and data at begin-
ning of the state 

NEW YORK 

WGVA 
1947 

A Straus Broadcasting Group Station 

MCI 
Media Code 4 233 2800 4.00 
A Division of the Straus Broadcasting Group. Mo-
hawk Broadrasting Co.. Inc., Lenox Rd., Box 526„ 
Geneva. N. Y. 14456. Phone 315-789-1200. 

I. PERSONNEL 
President-R. Peter Straus. 
Station Manager-Kenneth A. Dodd. 
Sales Manager-Bill MacIver. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1.000 s.. days, 250 w. nights; 1240 Inc. 

Non-directional. 
Operating schedule: 5:25-12:30 am, EST. DST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s, 3a, lb, 40, 4d, 613, 7b, 8. 
Rate Protection: 10a. lia, 12a. 
Basic Rates: 205. 220. 230, 240. 250, 26, 28, 29a. 
Contracts. 400, 45, 46, 470. 48, 49. 
Comb.; Cont. Discounts: 60b, 60k, 61a. 61b, 61c, 626, 

62e. 
Cancellation: 70a, 70e. 71a, 730. 
No contests in spot announcements. 

TIME RATES 
No. 12 Eff 10/1/67-Reed 11/14/68. 

Class AA-5:30-10:00 am and 3:00-7:00 pm Mon thru 
Sat. 
Class A-10:00 am-3:00 pm Mon thru Sat and 6:00 
am-7:00 pm Sun. 
Class B-7:00 pm-12:30 am Sun thru Sat. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 min 30 sec 1 min 30 sec 
1 ti  10.00 7.50 18 ti. 6.50 4.90 
6 ti ....... _  7.50 5.50 24 6.00 4.50 
12 ti  7.00 5.25 
Specified placement in above: Minutes 12.00, 30 sec 
8.00. 

CLASS A 
1 u...._.. 8.05 6.00 24 ti_______ 5.10 3.80 
6 ti  6.00 4.50 30 ti ____ 4.80 3.60 
12 ti  5.70 4.25 36 ti 4.55 3.40 
18 ti  5.40 4.00 

CLASS B 
1 ti ......... _.  4.80 3.60 24 ti  3.00 2.25 
6 ti  3.60 2.70 30 ti....__-_ 2.80 2.10 
12 ti  3.40 2.55 36 ti - 2.60 1.95 
18 ti  3.20 2.40 
Announcements and news broadcasts may not be com-
bined to earn lower rates. 
1 minute and 30-seconds may be combined for maxi-
mum frequency. 

7. PACKAGE PLANS 
(Within 7 days) 

20 ti 25 ti 30 ti 40 ti 70 tl 
1 min  85.00 105.00 125.00 160.00 252.00 
30 see ..... ..... 68.00 83.75 99.00 128.00 196.00 

(Within 14 days) 
80 ti 90 ti 100 ti 125 ti 

1 min.  284.00 306.00 325.00 375.00 
30 sec  216.00 234.00 250.00 300.00 
All packages assume that announcements will be 
placed on consecutive days over the specified period, 
with station placing announcements where avallabIll-
ties exist between 5:30 am and 12:30 am and guaran-
teeing placement of 25% during 6:00-10:00 am 
and/or 3:00-7:00 Pm periods. 

DISCOUNTS 
52 wk-15% 26 wk-10% 13 wk-5% 
Package Plans may not be combined to earn con-
tinuity discounts. 

GLENS FALLS (2 AM; 1 FM) 
Warren County-Map Location G-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WBZA 
1959 

Media Code 4 233 2850 9.00 
Pathfinder Communications Corp. . Everts Ave. Ext.. 

Glens Falls, N. Y. 12801. Phone 518-792-2151. 

I. PERSONNEL 
General Manager-Harry V. Barker. 
Director of Programs-James Scott. 
Director of Sales-Donald Sugg. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1.000 w. days: 1410 Inc. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 60, 7b. 
Basle Rates: 22b. 23a, 24b. 
Contracts: 46, 48. 
Comb.: Cont. Discounts: 60b. 
Affiliated with MRS Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective October 1. 1962. 
Rotes received November 5. 1962. 

Class A-7:00-10:30 am and 2:00-5:00 pm. 
Class B-6:00-7:00 am, 10:30 am-2:00 pm and 5:00 
pm - sl gn-off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec I min 30 sec 
1 ti 8 75 0.00 26 ti 8 25 5.30 
13 ti  8.50 5.75 52 ti..- ......... 8.00 5.00 

CLASS B 
1 ti  7.75 5.00 26 ti..--___ 7.25 4.50 
13 ti  7.50 4.75 52 ti  . 7.00 4.04 

(This listing continued on next page) 
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NEW YORK GOUVERNEUR (1 AM; 1 FM) HORNELL (2 AM; 1 FM) WLEA 

Glens Falls-W B Z A-Continued 
7. PACKAGE PLANS 

Sl'OT SATURATION PACKAGE 
(Within 10 days) 

CLASS A 
Ea Tot Ea Tot 

10 ti  5.25 52.50 30 ti  4.75 142.00 
20 ti  5.00 100.00 50 ti 4 50 225.00 

CLASS B 
10 ti   5.00 50.00 30 U___....- 4.50 135.00 
20 ti  4.75 05.00 50 ti  4.25 212.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  75.00 37.00 24.00 18.00 13.00 
13 ti  67.00 36.00 23.00 17.00 12.00 
26 tI   85.00 35.00 22.00 16.00 11.00 
52 ti  81.00 34.00 21.00 15.00 10.00 

10. SPECIAL FEATURES 
Farm Market Show-5:30-7:00 am. Class B rates 
apply. 

WWSC WW SC-FM 
1946 1967 

RIA,B 

Subscriber to the NAB Radio Code 

Media Code 4 233 2000 2.00 
Normandy Broadcasting Corp., 217 Dix Ave., Glens 

Falls, N. Y. 12801, Phone 518-793-4444. 

I. PERSONNEL 
Pres. á Gen'l Mgr.-Iohn B. Lynch. 
Sta. & Sales Mgr.-Donald D. Weaver. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1.000 w.; 1450 he. Non-directional. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 3.000. w. (borin. & vert.) ; 95.9 me. 
Operating schedule: Same as AM. 
Antenna ht.: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; rendered on 1st. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2b, la, 3d, 4a, 4d. 5, 6a. 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 23a, 24b, 25a, 286, 

28e, 29a, 29b, 30. 
Contracts: 40a. 41, 44a, 44b, 45, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 604, 60f, 60h. 601, 61e. 624. 
Cancellation: 70a, 70e, 7m, 72. 73a, 73b. 
Prod. Services: 80, 82. 
Bate tables shown after the deduction of all appli-
«hie discounts. 
Affiliated with American Entertainment Network. 
Member: Super Circle Group. 

TIME RATES 
No. 14 Elf 10/1/68-Rec'd 10/21/68. 

A-6 am-7 pm. No Discount. 
B-7 pm-midnight. Earns 25% discount. 
C-Ilidnight-6 am. Earns 50% discount. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 sec PER YR: I min 30 see 
1 x  12.35 9.30 500 x  6.20 4.65 
25 x  11.45 7.50 750 a  5.95 4.45 
50 x  8.50 6.35 1000 x  5.20 3.95 
100 x_._. ...... 7.50 5.65 1500 x  5.00 3.80 
250 x  7.00 5.30 

41. PROGRAM TIME RATES 
PER YR: lx 25x 50x 100x 2500 500x 
1 hr  89.60 85.00   
1/2 hr  49.85 47.15   
1/4 hr  29.70 23.75 20.70 17.85 
10 min. 23.85 19.15 16.70 14.35   
5 min  16.65 15.10 11.60 10.20 9.45 8.30 

GLOVERSVILLE 
Fulton County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. . 

WENT 
1944 

Media Code 4 233 2950 7.00 
WENT Broadcasting Corp., Radio Center, Harrison 

St. Ext., Gloversville, N. Y. 12078. Phone 4-7175. 

I. PERSONNEL 
Pres. & Treas.-Joseph H. Tobin. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 5:30 am-11:00 pm weekdays; 
7:45 am-11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 
Contracts: 40a. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective October 1, 1955. 

Rates received September 29, 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 

hr. hr. hr. min. 
1 time.... 75.00 45.00 30.00 15.00 

13 times_ 71.25 42.75 28.50 14.25 
26 times. 67.50 40.50 27.00 13.50 
52 times.. 63.75 38.25 25.50 12.75 
104 times.. 60.00 36.00 24.00 12.00 

(•( One minute or station break 

10. SPECIAL FEATURES 
Specified talent 15% of ttme charge, individual 
performer. 

0') 
8.00 
TAO 
7.20 
6.80 
6.40 

St. Laurence County-Map Location F-4 
See SUDS consumer market map and data at begin-
ning of the State. 

WIGS WIGS-FM 
1964 1967 

1:11:112 
Subscriber to the NAB Radio Cede 

Media Code 4 233 3000 0.00 
Genkar, Inc., Box 179, 40 Church SL, Gouverneur, 
N. Y. 13642. Phone 287-1230. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Morris lc. Genthner. 
Sta. Mgr. & Prog. Dir.-Ann D. Genthner. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 ko. 
Non-directional. 

Operating schedule: 6:00 am-11:00 pm. EST. 
FM-ERP 3.000 w.; 92.7 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 62 ft. above overage terrain. 

4. AGENCY COMMISSION 
15/0 time only. Net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3d, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21a. 23a. 24e. 25e. 28e. 29b. 
Contracts: 40a, 41. 441% 45. 46, 49. 
Comb.; Cont. Discounts: 60a, 601, 61e. 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 3 Eff 5/1/68-Reed 5/15/68. 

7. PACKAGE PLANS 
PER WK: 

I ti 6 ti 12 ti 24 ti 36 ti 48 ti NU 
1 min 7.05 5.90 5.30 4.70 4.10 3.55 2.95 
30 sec 5.90 4.70 4.10 3.55 2.95 2.35 
10 sec 4.70 3.55 2.95 2.35 1.75 ._... 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 a  70.60 35.30 17.65 14.15 9.40 
No discounts apply  

HEMPSTEAD 
Nassau County-Map Location H-10 

See SRDS consumer market map and data at begin-
ning of the State 

WHLI 

HEMPSTEAD 

City of license-Hempstead, N. Y. 
Hempstead office - WHOA Bldg., 384 Clinton St.. 
Hempstead, N. Y. Phone 516-481-8000. 

See listing under New York Urban Area. 

HERKIMER 
Herkimer County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WALY 
1956 

e 
Media Code 4 233 3050 5.00 

ItMC Productions, Inc.. 232 N. Main St., Herkimer, 
N. Y. 13350. Phone 315-866-1420. 

I. PERSONNEL 
President-James Graham. 
Vice-Pres. & Gen'l Mgr.-Don Alexander. 
Station Sales Manager-Earl Babel. 

3. FACILITIES 
1.000 w. days; 1420 kg. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
All rates net to station; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 40. 44. 5, 6a, 70. 8. 
Rato Protection: Bib, lib, 12b. 
Basic Rates: 200, 220, 22b, 23a, 24b, 290. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 70a. 70e. 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Elf 12/1/68-Reed 12/9/68. 
7. PACKAGE PLANS 

ROS 
PER 13 WK: 

1 ti 13 ti 26 ti 52 ti 104 ti 156 tl 260 ti 
1 min 3.55 3.30 3.20 2.90 2.70 2.55 2.50 
30 sec 2.85 2.60 2.35 2.15 2.00 1.85 1.75 
10 sec   2.00 1.90 1.75 1.60 1.40 1.25 

ROS SATURATION PACKAGES 
PER WK: 21 ti 81 ti 41 ti 61 t7 
1 min  52.50 74.40 94.30 134.20 
30 sec  36.75 49.60 61.50 82.35 
10 sec. ...................... _____  26.25 38.75 51.25 76.25 
Fixed position at specific times-6-9 am add .25 per 
spot; all other times add .15 per spot. 

9. PARTICIPATING PROGRAMS 
Swap Shop-add .25 por spot. 

10. SPECIAL FEATURES 
5-MINUTE NEWS & SPORTS 

PER 13 WK: •3 tl t6 ti 
1 wk - 17.50 30.00 

(•) Includes 1-minute commercial. 
(t) Includes 1-minute commercial plus 10-second 
open and closing billboard. 

2-1/2-MINUTE WEATHERCASTS 
PER 13 WK: .7 tl "114 tl 21 01 
1 tek  17.50 30.00 42.50 

(•) Includes 30-second commercial. 
(t) Includes 30-second commercial plus 10-second 
open and closing billboard. 

Steuben County-Map Location C-7 
See SUDS consumer market map and data at begin-
ning of the State. 

WHHO 

1949 
Subscriber to the NAB Radio Code 

Media Code 4 233 3065 3.00 
Steuben Broadcasters, Inc., Radio C,enter, 85 Canisteo 

St., Hornell, N. Y. 14843. Phone 607-324-2000. 

I. PERSONNEL 
President-Edgar L. Nevins. 
Viee-Pre. & Gen1 Mgr.-Jonas Termin. 
Sta. Mgr. & Oper. Dir.-Gary Hoffman. 

2. REPRESENTATIVES 
New York City-Jack Mesta 8s Co., Inc. 
Upstate N. Y., Ohio-Regional Reps Corp. 
Pa., Md., Wash., D. C.-Dome 5lesservey Co., Inc. 

3. FACILITIES 
5.000 w. nays; 1320 kc. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a. 3b, 40, 4d, 5, 60, 7a. 8. 
Rate Protection: lob, lib, 12b, 13b, 14b. 
Basic Rates: 20a, 220, 22b, 23a, 24a, 24b, 25a, 26, 

lob, 29a. 
Contracts: 400. 420. 45, 46, 475. 48, 
Comb.; Cont. Discounts: 600. 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Member: Northeast Radio Network. 

TIME RATES 
Rates received January 2, 1959. 

Revisions received February 8, 1961, 

SPOT ANNOUNCEMENTS 6. 
1 min. 30 sec. ID's 

1 time  10.50 8.40 5.50 
13 times  10.00 8.00 5.25 
26 times  9.50 7.60 5.00 
52 times  9.00 7.20 4.75 

104 times  8.50 6.80 4.50 
156 tittles  8.00 6.40 4.25 
260 times  7.50 6.00 4.00 
312 times  7.00 5.60 3.75 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENTS 
(1-minute spots, run-of-schedule) 

Per week: 10 ti. 15 ti. 20 ti. 25 ti. 
1-12 consecutive weeks 70.00 101.25 130.00 156.25 

13-25 consecutive weeks 67.50 97.50 125.00 150.00 
26-38 consecutive weeks 62.50 90.00 1L5.00 137.50 
39-52 consecutive weeks 60.00 86.25 105.00 125.00 

Saturation announcements cannot be combined with 
regular announcements to earn greater frequency dis-
counts. 

quickies and time signals) 
Statien breaks, time signals, weather forecasts and 
temperature reports-12-15 words live. 10 seconds 
transcribed product. Identifications: 
15 per seek  60.00 60 per week............ 180.00 
30 per week.  105.00 

PROGRAM TIME RATES 8. 
1/4 hr. 10 min. 5 min. 

1 3.00 16.00 
13 times  24.25 22.25 15.25 
26 times  23.50 21.50 14.50 
52 times  22.50 20.75 13.75 

104 times.  21.50 20.00 13.00 
150 times  20.50 18.95 12.25 
260 times  19.50 17.90 11.50 
312 times  18.50 16.80 10.75 

WHHO-FM 

1946 

Media Code 4 233 3075 2.00 
Steuben Broadcasters, Inc., Radio Center, 85 Canisteo 

St., Hornell, N. Y. 14843. Phone 607-324-2000. 

I. PERSONNEL 
President-Edgar L. Nevins. 
Vice-Pres. & Gen'l Mgr.-Jonas Terrain, 
Sta. Mgr. & Open. Dir.- Gary Hoffman, 

2. REPRESENTATIVES 
New York City-Jack Mesta & Co., Inc. 
Upstate N. Y., Ohio-Regional Reps Corp. 
Pa., Md., Wash., D. C.-Dome Messervey Co., Inc. 

3. FACILITIES 
EltP 8,300 w.; 105.3 me. 
Operating schedule: 5:30 am-9:00 pm. 
Antenna ht.-600 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb, 4s, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 220. 22b, 23a, 24b, 28a, 29e. 
Contracts: 40a, 42a, 45, 46, 470. 
Comb.; Cont. Discounts: 60e, 60k, 61b. 
Cancellation: 70a, 70e, 71a, 73a. 
AM duplicated on FM daylight hours. 

TIME RATES 

Rates effective March 1, 1958. 
Rates received 5larch 3, 1958. 

G. SPOT ANNOUNCEMENTS/PROGRAM RATES 

5 min. 1 min. 
1 Ume  16.00 10.50 

13 times  15.25 10.00 
26 titnes  14.50 9.50 
52 times  13.75 9.00 

5 min. 1 min. 
104 times.. 13.00 8.50 
156 times.. 12.25 8.00 
260 times.. 11.50 7.50 
312 times.. 10.75 7.00 

7. PACKAGE PLANS 
Station breaks and time signals, 12-15 words, live, 
10-seconds tran.scribed product ID's: 

15 per week  60.00 60 per week  180.00 
30 per week  105.00 

SATURATION ANNOUNCEMENTS 
AM rates apply. 

1951 

Ft Ale 

Media Code 4 233 3100 8.00 

Hornell Broadcasting Corp., Box G. 97 Main St. 
Hornell, N. Y. 14843. Phone 607-324-1480. 

I. PERSONNEL 
President-Charles D. Henderson. 
Traffic Manager-Carol Strobel. 
Sales Manager-Charles D. Henderson. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
1,000 w. days; 1480 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net charges for tame. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4e. 5, 65, 7b, 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22b, 23a, 240, 24b, 25a, 26, 288, 

29a. 
Contracts: 40a, 426, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 61c, 626, 62e. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective December 1, 1956. (Card No. 4.) 

Bates received December 5. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
30 

nr. hr. hr. min. min. min. sec. 
1 time.... 48.00 34.00 22.00 18.00 11.50 8.50 7.00 

13 times_ 47.00 33.00 21.00 17.00 11.00 8.25 6.75 
26 times_ 45.00 32.00 20.00 16.00 10.50 8.00 6.50 
52 times.. 44.00 31.00 19.00 15.00 10.00 7.75 6.25 

104 times.. 43.00 30.00 18.00 14.00 9.50 7.25 5.75 
156 times.. 42.00 29.00 17.00 13.00 9.00 6.75 5.25 
260 times.. 41.00 28.00 16.00 12.00 8.50 6.25 4.75 
312 times.. 40.00 27.00 15.00 11.00 8.00 5.75 4.25 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

Saturation announcements are one-minute announce-
ments, scheduled run-of-schedule, within time seg-
ments selected. - Per week 

12 ti. 18 ti. 24 ti. 
1-12 consecutive weeks____ 66.00 94.50 120.00 

13-25 consecutive weeks  63.00 90.00 114.00 
26-39 consecutive weeks.....__ 57.00 81.00 102.00 
40-52 consecutive weeks  51.00 72.00 90.00 

RADIO SHORTS 
Radio shorts are 16-word live or 10-second transcribed 
announcements, tied in with station identification, 
time signals, weather reports; designed for a slogan 
line treatment of sales points and scheduled run-of-
station. 
15 per week  45.00 60 per week  130.00 
30 per week..-......_ 80.08 
Saturation announcements and radio shorts cannot be 
combined with regular announcements to earn greater 
frequency discounts. 

HORSEHEADS 
Chemung County-Map Location D-7 

See SUDS consumer market map and data at begin-
ning of the State. 

See Elmira 
(including Horseheads; Elmira Heights) 

HUDSON 
Columbia County-Map Location H-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WHUC 
1947 

A Colgreen Station 
Media Code 4 233 3200 6.00 
Colgreene Broadcasting Co., Inc.. Union Turnpike. 
Hudson, N. Y. 12534. Phone 518-828-3341. 

I. PERSONNEL 
President-Orin Lehman. 
Exec. Vice-Pres.-Albert Melt. 
General Manager-W. Irving Rose. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kg. 

Non-directional. 
Operating schedule: 6:00 am-10:05 pm daily; 10:00 
am-6:05 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on net station time charges, no cash discount. 

5. GENERAL ADVERTISING See coded regulatlons 
General: la, 2a, 3a, 4c, 5, 6a, 7a, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 15b, 16. 
Basle Rates: 20b, 21o, 21d, 22b, 23a, 24b, 26, 28a, 

29a, 30, 32b. 33a. 
Contracts: 40e. 41, 42e, 43, 44b, 45, 46, 97e, 48, 49„ 

50, 51b. 
Comb.: Cont. Discounts: 60b, 60g, 61a. 62a. 
Cancellation: 70b, 70e, 71a, 72, 73a. 
Prod. Services: 80. 82. 
Member: Super Circle Group. 

TIME RATES 
Rates effective August 1, 1983. 
Rates received August 1, 1963. 

7. PACKAGE PLANS 
1-MINUTE or 20-SECOND ANNOUNCEMENTS 
PER WK: 
1 ti 8.50 15 7.00 

10 ti  7.50 25 or more 6.00 
10-second ID's-50% of 1-minute rate. 
Na further discounts. 

8. PROGRAM TIME RATES 
1/2 40.00 5 min..------- 15.00 
1/4 hr  30.00 
No further discounts. 
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HUNTINGTON NEW YORK 
Suffolk County-Map Location II-10 

See SRDS consumer market map and data at begin-
ning of the State. 

See New York Urban Area 

HYDE PARK 
Dutchess County-Map Location G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WHVW 
1963 

Media Code 4 233 3250 1.00 
Ubiquitous Corp., Box 95, Violet Ave., Hyde Park, 
N. Y. 12538. Phone 914-454-1020 & 2121. 
STATION'S PROGRAMMING DESCRIPTION 

WIIVW: Programmed with young adult format. 
NEWS: 5 min every 15 rain 6-9 am and at :15 & 
:45 9 am-sign-off. Newscast 11:45 am-12:10 pm. 3 
roan news department. General popular music, air 
personalities 6 am-2 pm. Current hits 2-8 Pm, 
12:10-1 pm telephone participation with air per-
sonalities and guests. SPORTS: local college foot-
ball games with local announcers, live. 4 shortwave 
mobile units. COMMERCIAL POLICY: 18 minutes 
per hour commercial limit. 15 minute product clas-
sification protection guaranteed. Contact Represent-
ative for further details. Reed 12/30/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Thomas C. Durfey. 
Vice-Pres. & Sales Mgr.-William DeCesare. 
Program Director-David P. Fitch. 

2. REPRESENTATIVES 
Grant Webb & Company. 

S. FACILITIES 
500 w. days; 950 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See *tided regulations 
General: la, 2a, 3a, 313. 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10c. 11c. 
Basic Rates: 20a, 22a. 23a, 24a, 25a, 26, 28b. 29a. 
Contracts: 40a. 42a, 45, 46, 47a. 48. 
Comb.: Cont. Discounts: 60b, 60c, 60k, 
Cancellation: 71a. 73a. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 3 Eft 1/1/67-Rec'd 12/12/66. 

AA-Mon thru Sat 6-9 am, 11 am-1 pm & 3-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS A 
1 MINUTE 

PER WK: 1 tl 3 tl 6 ti 10 t1 20 ti 
1 wk  9.71 8.53 7.94 7.35 6.76 
4 wk  8.53 7.35 7.06 6.76 6.47 
13 wk  7.94 7.06 6.76 6.47 6.18 
26 wk  7.65 6.76 6.47 6.18 5.59 
52 wk. 7.35 6.47 6.18 5.59 5.29 

30 SECONDS 
1 wk  7.06 6.47 5.88 5.29 5.00 
4 wk 6 76 6.18 5.59 5.00 4.71 
13 wk  6.47 5.88 5.29 4.71 4.41 
26 wk. 6.18 5.59 5.00 4.41 4.12 
52 nk  5.59 5.29 4.71 4.12 3.88 

CLASS AA 
Extra 10%. 

ISLIP 
Suffolk County-Map Location H-10. 

See SRDS consumer market map and data at begin-
ning of the State. 

See New York Urban Area 

ITHACA (2 AM; 3 FM) 
Tompkins County-Map Location D-7 

See SUDS consumer market map and data at begin. 
nine of the State. 

WEIV (FM) 
1953 

cIIII EIMU 
Media Code 4 233 3350 9.00 
Christian Broadcasting Corp., Drawer G. Ithaca, 

N. Y. 14850. Phone 607-272-8141. 
I. PERSONNEL 
General Manager-Andrew V. Andersen. 
Sales Manager-Walter Wadsworth. 

3. FACILITIES 
ERP 5.400 w.; 103.7 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 890 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b. 3a, 40. 5, 6a. 7a. 8, 
Rate Protection: 10b, 11h, 1213. 13b, 14b, 15a. 
Basic Rates: 22a. 23a, 29a. 
Contracts: 40a. 41, 44a, 45. 46. 49. 
Comb.: Cont. Discounts: 60a. 6Ia. 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 80 
Member: Northeast Radio Network. See that Usting 
for rates. 

WHCU 
1921 

C 
Subscriber te the NAB Radio Code 

Media Code 4 233 3400 2.00 
Cornell University. 212 E. State St.. Ithaea, N. Y. 

14850. Phone 607-272-2345. 
STATION'S PROGRAMMING DESCRIPTION 

WHCU: Programed for most part for adults and 
young adults. 
Approximately 50% talk with discussions, interviews, 
feature stories, book reviews, news commentary and 
analysis with news on hour every hour. MUSIC: 
general popular, middle-of-the-road, show and film 
music, excepting on weekends 2 hours of jazz, 1 hour 
of folk, 5 hours of classical. NEWS: M-F, at noon 
& 5 pm, newsreel with local news, world news, news 
commentary, weather, sports, farm features, farm and 
stock market reports. SPORTS: play-by-play of 
university football, hockey, basketball, high school 
and pro football, World Series, All-Star Games. 
Ilec'd 8/12/68. 

I. PERSONNEL 
General Manager-Don Martin. 
Sales Manager-Horace E. M. Brockway. 
Program Director-1mph A. Short. 

3. FACILITIES 
5,000 w.; 870 ke. Non-directional. 
Operating schedule: Sunrise-New Orleans sunset. 
EST. 
Partial simulcast operation. Simulcast 6-9 am, noon-
1 pm & 5-6 pm. For non-simulcast facilities see 
WHCU-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb, 3a, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b. 13b. 14a, 15a, 15b. 
Basle Rates: 20b, 21a, 22a, 221% 23a, 2413, 28a. 28c, 

29a. 
Contracts: 40s. 44a, 51b. 
Comb.: Cont. Discounts: 606, 60d, 60f, 60h, 61c, 62d. 
Cancellation: 70a. 70d. 71a. 
Prod. Services: 80. 82. 
Affiliated with CRS. 

TIME RATES 
Eff 1/1/66-Rec'd 10/29/65. 

6. SPOT ANNOUNCEMENTS 
1 ti 26 ti 52 ti 156 ti 312 ti 

1 min.   12.00 11.00 10.00 9.00 8.25 
30 8.75 8.00 7.25 6.50 5.75 

WHCU-FM 
1947 

C 
Media Code 4 233 3401 0.00 
Cornell University. 212 E. State St., Ithaca, N. Y. 

14850. Phone 607-272-2345. 
I. PERSONNEL 
General Manager-Don Martin. 
Sales Manager-E. M. Brockway. 
Program Manager-Joseph A. Short. 

3. FACILITIES 
ERP 40,000 w.; 97.3 me. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 730 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-noon, 1-5 pm & 6 pm-I am. For simulcast 
facilities see WHCU. 

4. AGENCY COMMISSION 
15/0 time only. 

S. GENERAL ADVERTISING See ended regulations 
See \VHCTJ listing for coded regulations. 
Affiliated with CBS. 

TIME RATES 
Eff 7/11/68-Rec'd 10/11/68. 

6. SPOT ANNOUNCEMENTS 
lx 261 520 156x 312x 

1 min  8.00 7.00 6.50 5.75 5.00 
30 sec  5.00 4.50 4.00 3.50 3.00 

10. SPECIAL FEATURES 
260 52x I56x 312x 

5-min Newseast ........... 10.00 9.00 8.00 7.00 
Weather Forecast.  8.00 7.25 6.50 6.00 
•55-min block  25.00 20.00 

(•) Participation available. 

WTKO 
1056 

C 
Media Code 4 233 3450 7.00 
Ivy Broadcasting Company, Inc_ Rog 10. Ivy Broad-

casting Bldg.. 113 S. Cayuga St., Ithaca, N. Y. 
14850. Phone 607-272-9040. 

STATION'S PROGRAMMING DESCRIPTION 
WTKO: Programmed for adult and young adult 
audience sign-on-3:30 pm, teens and young adults 
3:30-4:30 pm. adults in evening drive time. 
Predominantly talk and middle-of-the-road music. 
Accent on-the-spot local news coverage and features. 
NEWS: network with news on hour and features 
delayed to :25 after hour. 4 local newscasts a day 
7 am. 7:45 am, 12:05 pm. 6 pm or sign-off. Network 
news at 8:30 am & 12:30 pm. Sports am and pm. 
Broadcast pro and college football. University exten-
sion farm program mornings at 6:05 am. Roed 
1/31/68. 

I. PERSONNEL 
President-Ellis E. Erdman. 
Vice-Pros. & Gen'l Mgr.-Robert Newman. 

3. FACILITIES 
1.000 w. days: 1470 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 411a. 
Affiliated with American Information Network. 

TIME RATES 
MT 5/1/69-Reed 3/31/69. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 1000x 

1 min  10.00 9.00 7.00 5.75 5.50 5.25 
30 see  9.00 8.00 6.00 4.75 4.50 4.25 

W V B R-FM 
1958 

C 
Media Code 4 233 3500 9.00 
Cornell Radio Guild, Inc., Willard Straight Hall, 

Ithaca, N. Y. 14850. Phone 607-272-2998. 

STATION'S PROGRAMMING DESCRIPTION 
WVBR-FM: Programmed for teens and young adults. 
Air Personalities handle music and news throughout 
schedule. NEWS: 5 min network news at :15, 5 min 
local and state news with sports capsule at :45. SO 
min news at 6:15 pm. News staff covers local and 
university events. MUSIC: blend of elements built 
around core of top 40 rock, including rhythm and 
blues, progressive rock, folk rock and folk, frequent 
play of LP materials. Specialty programs, per week: 
jazz 3 hours, folk 7 hours, progressive rock 3 hours, 
country and western 4 hours. Public affairs prrgram-
mina, local origin. Reed 11/22/68. 

I. PERSONNEL 
General Manager-J. Thomas Marchitto. 
Business Manager-Willlam McDaniel. 
Program Director-John L. Mangan. 

3. FACILITIES 
ERP 3,000 w.; 93.5 me. Stereo. 
Operating schedule: 6:30-3 am. EST. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 5, 7b. 
Rate Protection: 15b. 
Basle Rates: 24b, 25e, 26. 
Contracts: 40a, 45. 
Comb.; Cont, Disoounts; 60e, 60f. 
Cancellation: 70a, 70e, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SADIE 

No. ti El? 8/1/69-Reed 6/30/69. 

6. SPOT ANNOUNCEMENTS 
lx 30x 900 150x 2500 500x 1000x 1500x 

1 min 5.50 5.25 5.00 4.50 4.00 3.50 3.00 2.75 
30 sec 3.75 3.50 3.25 3.00 2.75 2.50 2.00 1.75 
10/15 2.75 2.65 2.50 2.25 2.00 1.75 1.50 1.40 

7. PACKAGE PLANS 
I WEEK PLANS: 10 ti 20 tl 30 ti 50 ti 
1 min_  3.75 3.50 3.25 2.75 
30 sec  2.75 2.50 2.25 1.75 

STEREO 93 TWO WEEK PLAN 
25 1-min or 40 30-sec spots_______ .......... ....... 93.00 

10. SPECIAL FEATURES 
lx 30x 800 1501 250x 500x 

5-min News.. 6.50 6.25 5.75 5.00 4.25 3.75 
Ix 260 52x 104x 1560 

World Report  20.00 18.00 16.00 14.00 12.00 

JAMESTOWN (2 AM; 1 FM) 
Chautauqua County-Map Location A-7 

See SRDS consumer market map and data at begin. 
nine of the State. 

WJTN 
1924 

American Entertainment Ntwk 
Ft Ai Et 

Subscriber to the NAB Radio Code 
Media Code 4 233 3550 4.00 
James Broadcasting Co.. Hotel Jamestown. James-

town, N Y. 14701. Phone 716-487-1151. 
STATION'S PROGRAMMING DESCRIPTION 

WJTN: Programmed for adult audience. 
Talk and middle-of-the-road music predominant 
sound. NEWS: 5 min newscasts on hour and half 
hour with 15 min at 7:30 am, noon. 6 pm & 11 pm 
containing both national and local items. Sports-
oasts and play-by-play local and national sports 
featured. Country and western music worked into 
format, and also musical programs for Swedish, 
Italian, and Puerto Rican population in area. Con-
tact Representative for further details. Rec'd 7,31/68. 

I. PERSONNEL 
Pres. & Clen'l Mgr.-Simon Goldman. 
Vice-P-es. & Sales Mgr.-.1. Carl Willems. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Boston-Eckels & Queen, Inc. 
Pittsburgh-Gateway Reps. 
Cleveland-Thomas Broadcasting Sales, Inc. 

3. FACILITIES 
500 w. days, 250 w. nights; 1240 kg. 

Non-dlrectional. 
Operating schedule: 7:00-2:00 am Sun; 5:30-2:00 am 
weekdays. EST. 

4. AGENCY COMMISSION 
15% on net time charges: no cash discount. 

5. GENERAL ADVERTISING See coded regulation. 
General: la, 3a, 40. 4d, 5, 6a. 7a, O. 
Rate Protection: 15b, 16. 
Basic Rates: 20b, 21a, 21b, 21d, 226, 23a, 24s. 24n, 

24c, 26. 28a, 28c, 29a 
Contracts: 40a. 41, 42a, 445. 44b, 46, 47a. 49. Ma. 
Comb.: Cont. Discounts: 60b, 604, 60g, 601, 61a, 62d. 
Cancellation: 70b, 70e, 710, 73b. 
Prod. Services: 80. 82. 
Affiliated with KM. 
Affiliated with American Entertainment Network. 
Member: Goldman Group; Northeast Radio Network, 
National AgRadio Groups, Inc. 
Sold in combination with WGGO, Salamanca. See 
that listing for discount. 

TIME RATES 
Eff 12/1/68-Rec'd 11/7/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 261 52x I04x 156x 260X 

I min  11.00 10.45 9.90 9.35 8.80 8.25 7.70 
20/30 sec  8.80 8.35 7.90 7.50 7.05 6.60 6.15 
10 sec  5.50 5.25 4.95 4.70 4.40 4.15 3.85 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 15 ti 20 tl 30 tl 
1 min. ...... ...... 8.80 8.25 7.70 7.15 6.60 
20/30 sec.- ...... 7.05 6.60 6.15 5.70 5.30 
10 sec___-____ 4.40 4.15 3.85 3.60 3.30 
All spots may be combined for discounts. 

8. PROGRAM TIME RATES 
lx I3x 268 52x 104x 156x 260X 

1/2 hr......., 49.50 45.85 43.45 41.05 38.60 35.95 33.85 
1/4 hr....,.., 33.00 30.60 28.95 27.40 25.75 24.00 22.55 
10 min____ 25.30 23.55 22.30 21.05 19.80 18.45 17.35 
5 min.  16.50 15.70 14.85 14.05 13.20 12.40 11.55 

9. PARTICIPATING PROGRAMS 
The Dunigans-12:35 pm & 5:05 pm Mon thru 
Flat 11.00. 
Melva Webber Show-1:20 pm Mon thru Fri. Flat 
11.00. 
Jim Roselle Show-7-9 am Mon thru Sat. Flat 11.00. 
WJTN Farmer-5:30-7 am Mon thru Sat. Flat 11.00. 

WJ T N-FM 
1947 

UFIF Imo 
Subscriber to the NAB Radio Code 

Media Code 4 233 3551 2.00 

James Broadcasting Co., Inc.. Hotel Jamestown Bldg., 
Jamestown, N. Y. 14701. Phone 487-1151. 
STATION'S PROGRAMMING DESCRIPTION 

WJTN-FM: MUSIC: popular. NEWS: 2 min on 
hour. Weather on half hour. Symphony music 9-11 
pm M-F. Contact Representative for further details. 
Rec'd 7/1/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Simon Goldman. 
Sales Manager-J. Carl Willems. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Boston-Eckels & Queen, Inc. 
Pittsburgh-Gateway Reps., Inc. 
Cleveland-Thomas Broadcast Time Sales, Inc. 

3. FACILITIES 
ERP 9.500 w.; 93.3 mc. 
Operating schedule: 5:30-1:00 am weekdays; 7:00 
am-midnight Sun. EST. 
Antenna ht-750 ft. above average terrain. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

S. GENERAL ADVERTISING See coded regulations 
General: Sa, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 1513. 
Basic Rates: 22a. 22b. 23a, 24b, 26, 28a, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a. 
Member: The Goldman Group. 

TIME RATES 
Eft 4/24/68-Reed 5/2/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 3-7 ti 14 01 21 ti 
Ea   2.30 2.10 1.90 

8. PROGRAM TIME RATES 
PER WK. 1/2 FIR: 2 ti 3 tl 4 ti 7 ti 
Ea   6.95 6.95 6.30 5.70 

WKSN 
1947 

acmo 
0000dot?®o, Ecoo. 

CEID 
A Trend Station 

Media Code 4 233 3600 7.00 
Trend Broadcasting Inc., Bor 1199. Jamestown, N. Y. 

14701. Phone 716-484-9191. 

STATION'S PROGRAMMING DESCRIPTION 
WKSN: Programmed for adults. 
AIR PERSONALITIES handle all segments. 6 am-
noon weather every 30 min. Highway report and news 
every 30 min. Want ads and community bulletin 
board 1 min every hour. General popular music with 
telephone conversation feature 9 am-noon. Noon-6 pm 
same as above with 5 min featurettes covering stock 
market, gardening and interior decorating. 6 pm-12M 
middle-of-the-road music, sports, phone discussion. 
6:30-7 pm phone request music show. 7-10 um music, 
interviews, audience participation. Local news, sports, 
weather 10 pm-12111. 12M-4 am popular and album 
music, phone audience participation. 4-6 am country 
and western music with farm news, information 
features. 6 man news department, 3 mobile units, 
sports, sports director. Contact Representative for 
further details. Rec'd 10/11/67. 

I. PERSONNEL 
President-Lowell "Bud" Paxson. 
Gen'l & Sales Mgr.-Robert R. Michael. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 

9. FACILITIES 
250 w.: 1340 kc. Non-directional. 
Operating schedule: 24 hours a day. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 5% discount if paid 
by 10th of following month. 6% carrying charges 
compounded monthly if not paid within 60 days of 
lot billing. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 3a, 4a. 5. 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24c, 25a, 28b. 
Contracts: 405. 445. 45, 46, 47a. 51a. 
Cancellation: 70a. 70e, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

(This listing continued on next page) 
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NEW YORK 

Jamestown-W K S N-Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf 2/1/69-Itec'd 12/26/68. 

7. PACKAGE PLANS 
PER WK: 1 ti II ti 21 ti 26 ti 31 ti 36-40 
1 min. 7.00 6.50 6.00 5.50 5.00 4.50 
30 sec  5.50 5.00 4.50 4.00 3.50 3.09 
15 sec  4.00 3.75 3.50 3.25 3.00 2.50 
5 sec ID  3.00 2.75 2.50 2.00 1.75 1.50 

CONTRACT DISCOUNTS 
13 wk-4% 26 wk-7% 52 wk-10% 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 2080 3120 

1 hr  54.45 51.15 40.75 43.15 39.30 35.75 31.00 
1/2 hr. 32.45 30.55 28.60 26.65 24.20 21.70 18.95 
1/4 hr  21.55 20.35 19.15 17.90 16.15 14.40 12.25 
10 min  17.55 16.20 14.85 13.50 12.10 10.85 9.45 
5 min  11.40 10.85 10.30 9.75 9.10 8.15 7.15 

ID. SPECIAL FEATURES 
Weather Forecasts-30-sec rate. 
Time Signals-10-sec rate. 

WKS N-FM 
1965 

1i1 FIMU 
A Trend Station 

Media Code 4 233 3601 5.00 
Trend Broadcasting Inc., Box 1199, Jamestmen, N. Y. 

14701. Phone 716-484-9191. 
STATION'S PROGRAMMING DESCRIPTION 

WKSN-FM: Programmed for adults. 
MUSIC 80%: 100% album featuring recognizable 
standards. Music presented in uninterrupted 12-1/2 
min segments. NEWS 10%: local, national and in-
ternational news 5 min on hour. COMMERCIAL 
POLICY: 6 minutes maximum per hour. Contact 
Representative for further details. Itec'd 8/31/67. 

I. PERSONNEL 
President-Lowell W. Paxson. 
Gen'l & Sales Mgr.-Robert R. Michael. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 
3. FACILITIES 
ERP 3,000 w.: 101.7 mc. Stereo. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 5% discount if paid 
by 10th of following month. 6% carrying charges 
compounded monthly if not paid within 60 days of 
lut billing. 

5. GENERAL ADVERTISING See coded regulations 
See WKSN listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 2/1/69-Rec'd 12/26/68. 
8. PROGRAM TIME RATES 
1 1/2 hr block daily, 7 days per wit, wkly  25.00 
Each 1/2 hour contains 3 1-minute spots plus open 
and close sponsor ID. Sponsor's 1/2 hour begins 
1/2 hour later each day. 

JOHNSTOWN (1 AM; 1 FM) 
Fulton County-Slap Location F-6 

See SIMS consumer market map and data at begin-
ning of the State. 

WIZR 
1964 

Media Code 4 233 3650 2.00 
WIZR Broadcasting Corp., Box 307, 179 E. State 

St., Johnstown. N. Y. 12095. Phone 562-4631. 
I. PERSONNEL 
President-August J. Galasso. 
General Manager-Raymond J. Normandin. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
1,000 w.; 930 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partlal simulcast operation. Simulcast 6 am-6 pm. 
For non-simulcast facilities see WIZR-FM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 33, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 21a, 21d, 22b, 23a, 241). 25a, 20, 

28c, 29a, 30, 33b. 
Contracts: 405. 41, 42d, 44e, 45, 46, 47a, 48, 49. 

50, 51a. 
Comb.: Cont. Discounts: 60a, 60e, 601. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Northeast Radio Network. 

TIME RATES 
Eff 12/1/67-Rec'd 11/0/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 

1 min  7.75 7.50 7.00 6.75 6.25 
30 sec  6.00 5.75 5.25 5.00 4.75 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x I04x 208x 

1 hr  75.00 70.00 65.00 60.00 55.00 50.00 
1/2 hr  40.00 38.00 36.00 34.00 32.00 30.00 
1/4 hr  28.00 27.00 26.00 25.00 24.00 23.00 
10 min.....   20.00 19.00 18.00 17.00 16.00 15.00 
5 min._   12.00 11.75 11.50 11.25 11.00 10.75 

10. SPECIAL FEATURES 
Weathercaps-5 per WIC-  25.08 
New Heads-5 per wit  30.00 

W I Z R-FM 
1968 

Media Code 4 233 3651 0.00 
WIZR Broadcasting Corp., Box 307, 179 E. State St., 

Johnstown. N. Y. 12095. Phone 562-4631. 
I. PERSONNEL 
President-August J. Galassa. 
General Manager-Raymond J. Normandin. 
Program Director-Henry Kinney. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
ERP 3,000 w.; 104.9 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm-midnight. For simulcast facilities see WIZR. 

4. AGENCY COMMISSION 
15% time only; 10% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WIZR listing for coded regulations. 

TIME RATES 
Elf   Reed 1/7/69. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 520 I04x 260x 3I2x 5000 

1 min 8.00 7.50 7.00 6.75 6.50 6.00 5.75 5.00 
30 see 6.00 5.75 5.50 5.25 5.00 4.75 4.50 4.00 

8. PROGRAM TIME RATES 
lx 
25 
40 
75 

1/4 hr 
1/2 hr 
1 hr  
Includes open, close and 2 1-minute spots in 1/4 
hour or open, close and 4 1-minute spots In 1/2 hour. 

I3x 260 52x I04x 
22 20 18 16 
37 35 33 31 
71 69 67 65 

KINGSTON (3 AM; 1 FM) 
Ulster County-Map Location G-8 

See SIMS consumer market map and data at begin-
ning of the State. 

WBAZ 
1959 

Media Code 4 233 3700 5.00 
Hunter Broadcasting Group. Inc., Box 280, Kingston. 
N. Y. 12401. Phone 914-331-6300. 

I. PERSONNEL 
General Manager-Jim Whaley. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
New England Spot Sales. Inc. 

3. FACILITIES 
500 w. days; 1550 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e. 3a, 3d, 4a, 4d, 5, 6e. lb. 
Rate Protection: 10g, 11g, 12g, 13g, 14e, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 22e, 22b, 24c, 25c. 28e, 29b, 

30. 
Contracts: 40e, 41, 42b, 51a, 51b, 
Comb.; Cont. Discounts: 60e, 601, 61e. 
Cancellation: 70e, lia. 72, 73e. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No, 3 Elf 1/1/67-Reed 12/16/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

  7.00 156 x  4.80 
13 x  6.65 260 x    . 4.55 
26 x  
52 x  5.80 500 x  3.90 
104 x  5.40 1000 x  . 3.50 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 20 tl 30 ti 40 tl 
1 min  5.30 4.95 4.65 4.35 4.10 
30 sec  4.25 3.95 3.70 3.50 3.25 
10 sec  2.65 2.50 2.30 2.15 2.05 

INGHQ 
1956 

A Hudson-Westchester Station 

our! a.en 89 eo., 
Independent 

Media Code 4 233 3750 0.00 
Hudson-Westchester Radio, Inc., Box 427. Uptown, 

Kingston, N. Y. 12402. Phone 914-331-8200. 
STATION'S PROGRAMMING DESCRIPTION 

WGHQ: Programmed for families. 
NEWS: 3 man department, 20 stringers, 3 mobile 
units, 6-10 am community features, school, political. 
civic news. MUSIC: general & familier, subordinate 
to community involvement. Private weather service. 
11-12 am, live celebrity interviews. 12-6 pm studio 
interviews, stock market, UPI wire. 6:20-7 pm Open 
Line talk. Religious community and discussion pro-
grams en weekends, and High School Quiz forums. 
1 editorials daily, endorse political candidates. 
SPORTS: scholastic and college football and basket-
ball, Little League. Contact Representative for fur-
ther details. Reed 8/8/69. 

I. PERSONNEL 
President-Harry M. Thayer. 
General Manager-Anthony Bell. 
Program Director-William D. Shilling. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
5,000 w. days; 920 kg. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3a, lb, 3c, 3d, 4ft. 4d, 5, 6e. 7b, 

8. 
Rate Protection: 10b, 11b, 12b, 13b, 146, 15b. 
Basic Rates: 20a, 21b, lid, 22b, 23b, 24a, 25a, 26, 

27, 28b, 29a, 30, 31, 32b, 33a. 
Contracts: 40a, 41, 42d, 44b, 45. 46, 47e, 48, 49, 50, 

51e. 
Comb.; Cont. Discounts: 60e, 60e, 601, 61e. 
Cancellation: 70a, 70c, 70e, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Eft' 4/1/08--Reed 2/26/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

WKLY: 6 ti 12 ti 18 01 24 ti 
AA   15 14 13 12 
A   13 12 11 10 

20/30 sec: 75% of applicable 1-min rate. 
ID's: 50% of applicable 1-min rate. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-10% 52 wk-15% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 x  200 125 90 
5 min: 1-1/2x applicable 1-min. 

10. SPECIAL FEATURES 
5-min News-1-1/2x applicable 1-min. 

W G H Q-FM 
1965 

A Hudson-Westchester Station 
Media Code 4 233 3751 8.00 
Hudson-Westchester Radio, Inc., Box 427, Uptown, 

Kingston, N. Y. 12402. Phono 914-331-8200. 
STATION'S PROGRAMMING DESCRIPTION 

WG11Q-Fhf: Programmed for adults. 
MUSIC: Show tunes, block segments. NEWS: local, 
regional, national and international, on hour and 
half hour 6 pm %II midnight. Contact Represen-
tative for further details. Reed 8/8/69. 

I. PERSONNEL 
President-Harry M. Thayer. 
General Manager-Anthony Bell. 
Program Director-William D. Shilling. 

2. REPRESENTATIVES 
Mort Bassett 8s Co Inc. 

3. FACILITIES 
ERP 3,000 w.; 94.3 me. 
Operating schedule: 7:00 san. midnight. EST. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3a, 3b, 3c, 34, 4e. 4d, 5, 6e, 7b, 

Rat8.e Protection: 10b, 11b, 1213, 13b, 14b, 15b. 
Basle Rates: 20s, 21h, 21d, 221). 23b, 24e. 25e, 26. 

27, 28b, 29a, 30, 31, 326, 33a. 
Contracts: 40s, 41, 424, 44b, 45, 46, 47e, 48, 49, 50, 

51a. 
Comb.: Cont. Discounts: 60a, 60e, 601, 61a. 
Cancellation: 70a, 70c. 71e, 72, 73a, 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective December 6. 1965. 
Rates received November 18. 1965. 

6. SPOT ANNOUNCEMENTS 
PER WK: 
Less than 6 il  8 12 Li 6. 
6 ti  7. 18 ti  5. 

WKNY 
1939 

MCI 

Media Code 4 233 3800 3.00 

Kingston Broadcasters, Inc., Broadway Theater 
Bldg.. 601 Broadway, Kingston, N. Y. 12401. 
Phone 914-331-1490, 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Lawrence Swan. 
Program Director-Joseph Shuler. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 kg. 

Non-directional. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
13% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e, 2b, Is, 3b, 3c, 3d. 4a, 5, 7a, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15e, 15e, 

16. 
Basic Rates: 20a, 20b, 21e, 214. 22a, 22b, 230. 23b. 

24b, 21c, 25s, 20e, 28c, 295. 30, 33b. 
Contracts: 405, 41, 42b. 42e. 43, 440. 44b, 46, 47b. 

48, 49, 51b. 51c. 
Comb.: Cont. Discounts: 60b. 601, 615, 62b, 62d. 
Cancellation: 70ft 70e, 71e. 73a, 73b. 
Fred. Services: RO. 81, 82. 
Affiliated with CBS. 

TIME RATES 
No. 11 Elf 5/1/67-Itec'd 5/5/67. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
CLASS AAA 

PER WK: 5x 10x 15x 
1 min.  12.00 11.50 11.00 
20/30 sec  9.60 9.20 8.80 
10 see..  6.00 5.75 5.50 

CLASS AA 
1 min...... ..... ... .....   10.50 10.00 9.50 
20/30 sec  8.40 8.00 7.6.0 
10 sec.  5.25 5.00 4.75 

CLASS A 
1 mtn......... ..........   5.50 5.20 4.90 
20/30 sec.  4.40 4.20 3.90 
10 sec.  2.75 2.60 2.45 

ANNUAL DISCOUNTS 
20 wk-10% 52 wk-I5% 

LAKE PLACID 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
5,000 w. days; 920 kg. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15a. 
Basic Rates: 20b, 21a, 21e, 23a, 24e. 25a, 286, 28c, 

29b, 30, 336, 
Contracts: 40a, 42c, 43, 44b, 46, 47e, 48, 49, 53e, 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 604. 61e, 62a. 
Cancellation: 70b. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
In combination with WIRY, Plattsburgh, New York. 
See that listing for rates. 

TIME RATES 
Rates effective November 21, 1961. (Card Na. 1., 

Rates received March 26, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 ti. 13 ti. 26 U. 52 ti. 104 ti. 312 U. 

1 hour._ 37.50 35.50 33.75 31.75 30.00 28.00 
1/2 hour_ 22.50 21.50 20.25 19.00 18.00 17.00 
1/4 hour...-. 13.50 12.75 12.25 11.50 10.80 10.00 
5 minutes 11.25 10.75 10.25 9.50 9.00 8.511 
1 minute.. 6.00 5.70 5.40 5.10 4.80 4.50 

7. PACKAGE PLANS 
SATURATION PLAN 

Per week: 5 ti. 10 U. 15 ti. 20 U. 
1-12 weeks._.... 5.35 4.90 4.45 4.00 

13-25 weeks............ 4.80 4.45 4.00 3.55 
26-52 weeks  4.30 3.90 3.60 3.20 

30 seconds-75% of applicable rate. 
ID's-50% of applicable rate. 

LANCASTER 
Erie County-Map Location B-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WMMJ 
1964 

Media Code 4 233 3900 1.00 
Seaport Broadcasting Corp., 5360 William St., Lan-

caster. N. Y. 14086, Phone 716-684-4142, 
I. PERSONNEL 
Pres., Gen'l & Sales Mgr.-Stanley Jasinski. 
Chief Engineer-Jack Richards. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
1,000 w.: 1300 kg, Directional. 
500 w. pre-sunrise. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 on time; payable by 10th of month. 

5. GENERAL ADVERTISING See coded regulations. 
General: la, 2b, 3b, 3d, 4a, 5. 6e, 7a, 8. 
Rate Protection: 10b, 111). 12b, 13e, 14b, 15b, 16. 
Basic Rates: 21a, 22a. 23a, 24a. 29a, 31e. 
Contracts: 40e. 42b, 43, 44a, 45, 46, 48, 
Comb.; Cont. Discounts: 60a, 60e, 61a. 
Cancellation: 70e. 70c, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated: with American Entertainment Network. 

TIME RATES 
Elf 1/2/67-Reed 1/30/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 fee 

1 x  10.00 6.00 156 x  6.25 3.50 
13 x 9.25 5.58 260 x 550 3.00 
26 x  8.50 5.00 520 x ...... ....._ 4.75 2.50 
52 x 7 75 4.50 1000 x 4.00 2.25 
104 x  7.00 4.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGE 

(1-MINUTE ROS) 
25 tl 50 tl 70 ti 

PER WK•  75 115 140 
8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
I z  120 70 40 20 

65 ST 18 
60 35 15 

52 x  105 55 32 13 
104 x  100 53 29 12 
156 x  90 50 27 11 
260 1.  85 48 25 10 
520 x  80 46 23 8 

200 25x 1000 x  75 44 21 6 
10.50 10.00 10. SPECIAL FEATURES 
8.40 8.00 NEWSCASTS 
5.25 5.00 (5 days a week) 

1 ti 2 tl 3 ti 4 ti 5 tl e ti 
9.00 8.50 PER DAY• 10 9 8 7 6 5 
7.20 6.80 STAN SASINSKI POLISH PROGRAMS 
4.50 4.25 1 hr 1/2 hr 1/4 hr 10 mln 5 min I min 30 eas 

240.00 120.00 75.00 50.00 30.00 15.00 8.50 
4.70 4.40 13 x.. 235.00 118.50 74.00 49.00 29.50 14.25 8.00 
3.70 3.50 26 x.. 230.00 117.00 73.00 48.00 29.00 13.50 7.60 
2.35 2.20 62 x.. 225.00 114.00 72.00 47.00 28.50 12.75 7.20 

104 x 220.00 111.00 71.00 46.00 28.00 12.00 6.80 
156 x 215.00 108.00 70.00 45.00 27.50 11.25 6.40 
260 x 200.00 105.00 69.50 40.00 27.00 10.00 6.00 

Essex County-Map Tacation G-4 
See SRDS consumer market map and data at 
ninc of the State. 

WIRD 
1961 

begin-

Media Code 4 233 3850 8.00 
WORD, Inc., Box 788, Olympic Arena, Main St, 
Lake Placid, N. Y. 12947. Phone 523-3341 or 523-
3342. 

I. PERSONNEL 
President-Lincoln F. Dixon. 
Vice-President-Donald A. Nardiello. 
Treasurer-Carol Dixon. 

LIBERTY (I AM; I FM) 
Sullivan County-Map Location F-8 

See SRDS consumer marktt map and data at begin-
ning of the State. 

WVOS 
1947 

Subscriber to the NAB Radlo Code 
Media Cede 4 233 3950 6.00 
Sullivan County Broadcasting Corp., Box 150, Lib-

erty, N. Y. 12754. Phone 914-292-5533. 
Other Studio-Monticello, N. Y. Phone 914-794-6543. 

I. PERSONNEL 
President-S. Lubln. 
Seey-Treas.-11. Berwick. 
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Liberty-W V 0 S-Continued 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1240 kc. 
Non-directional. 

Operating schedule: 6:45 am-11:30 pm weekdays; 9:00 
am-11:30 pm Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 44, 5, 6a, 7e, 

8. 
Rate Protection: 15b. 
Basic Rates: 20a. 20b, 22a, 250. 
Contracts: 400. 41, 42b, 45, 46, 475. 49, 51a, 51b. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
No, 9 Eff 5/1/69-Ree'd 5/5/69. 

A-Sign-on-9 pm. 
B-After 9 pro. 

6. SPOT ANNOUNCEMENTS 
A: I min 30 see I min 30 see 
1 x  11.25 9.50 156 x......... 8.75 7.00 
13 x  10.25 8.50 234 x  8.00 6.25 
52 x  9.75 8.00 260 ....... 7.75 6.00 
78 x  9.50 7.75 312 x 7.25 5.50 
104 x  9.25 7.50 
Class B: Less 10%. 

8. PROGRAM TIME RATES 
A: 1 hr 1/2 hr 1/4 hr 10 min 5 min 

44.00 29.00 22.00 17.25 
13 x  72.00 42.00 23.50 21.00 16.25 
52 x  69.00 40.00 23.00 20.00 15.00 
78 x  66.00 38.00 22.50 19.00 14.75 
104 x  63.00 36.00 22.00 18.50 14.25 
156 x  60.00 35.00 21.00 18.00 13.75 
234 x  57.00 34.00 20.00 17.50 13.25 
260 x  54.00 32.00 19.50 17.00 12.75 
312 x  51.00 31.00 19.00 16.50 12.25 
Class B: Less 10%. 

W V 0 S-FM 
1964 

Media Code 4 233 3951 4.00 
Sullivan County Broadcasting Corp.. Box 150, Liberty, 
N. Y. 12754. Phone 914-292-5533. 

Other Studio-Monticello, N. Y. Phone 914-794-6543. 

I. PERSONNEL 
President-S. D. Lubin. 
Seey-Treas.-H. G. Berwick. 

3. FACILITIES 
ERP 600 w.: 95.9 mc. 
Operating schedule: 6:45 am-11:30 pm Mon thru Sat; 
9:00 am-11:00 pm Sundays. EST, DST, 
Antenna ht: 588 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e. 3d, 40. 4d, 5, 6a, 7E 

8. 
Rate Protection: 15b. 
Basle Rates: 20a, 20b, 220. 250. 
Contracts: 40a, 4213. 45. 46, 47a, 49, 51a, 51b. 
Cancellation: 71a, 72. 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Rates effective January 1. 1965. (Card No. 1.) 

Card received January 14. 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti  9.00 8.00 156 ti  6.25 5.25 
13 ti  8.00 7.00 234 ti 6.00 5.00 
52 ti  7.50 6.50 260 ti  5.75 4.75 
78 ti  7.00 6.00 312 ti 5.25 4.25 
104 ti  6.50 5.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  60.00 35.00 20.00 15.00 13.00 
13 ti  58.00 33.50 19.00 14.50 12.25 
52 11.  56.00 33.00 18.00 14.00 11.75 
78 ti  54.00 30.00 16.00 13.50 11.25 
104 ti .............   52.00 29.00 15.50 13.00 10.75 
156 ti....._   50.00 28.00 15.00 12.00 10.25 
234 ti  48.00 27.00 14.50 11.00 9.50 
260 ti  46.00 26.00 14.00 10.00 8.75 
312 ti  44.00 24.00 13.00 9.00 8.00 

LITTLE FALLS 
Herkimer County-Slap Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WLFH 
1952 

American Entertainment Ntwk 
coo 

Media Code 4 233 4000 9.00 

Inc.. 341 S. 2nd St., Little Falls, N. Y. 
13365. Phone 315-823-1230. • 

I. PERSONNEL 
PresIdent-Leonard Ir. Auerbach. 
Vice-President-Madge O. Bowman. 
Station Manager-Hank Brown. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3d, 4a, 5, 60, 7a. 
Rate Protection: 10b, 11b. 12b, 13b. 14b. 
Basle Rates: 20b. 21a, 21e. 21d, 220. 22b, 23a, 26, 

200. 28c, 29a. 33e. 
Contracts: 40a, 41, 42b, 44b. 45. 46. 47a, 51a. 
Comb.: Cont. Discounts: 60f. 601. 61a, 62b. 
Cancellation: 70a. 70e. 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 4N Eff 9/1/69-7/9/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 80 see 

 ...... 7.00 5.60 
5.20 

50 x 6.00 4.80 
100 x 5.50 4.40 
200 x 5.00 4.00 
300 x  ........ 4.50 3.60 
500 x  4.00 3.20 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

PER WK: 10 tl 20 ti 30 tl 
1 min  60 110 150 
30 sec 48 88 120 
10 see  36 66 90 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 mln 

1 x  60 42 26 18 10 
DISCOUNTS 

10x-5% 100x-10% 3001-25% 
500-7-1/2% 200x-20% 

LOCKPORT 
Niagara County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

10 see 
4.20 
3.90 
3.60 
3.30 
3.00 
2.70 
2.40 

40 tI 
180 
144 
108 

(CR) 

WUSJ 
1949 

GEM 
Subscriber to the NAB Radio Code 

Media Code 4 233 4050 4.00 
Lockport Union-Son & Journal, Inc., 320 Michigan 

St., Lockport, N. Y. 14094. Phone 716-433-5944. 

STATION'S PROGRAMMING DESCRIPTION 
WUSJ: Programmed for general interest. 
MUSIC: middle-of-the-road sign-on-sign-off. NEWS: 
5 min on hour, 2 min on half hour and three 15 min 
newscasts 8 am, 12:15 pm, 5:45 pm. RELIGIOUS: 
6-6:30 am & 7-7:30 pm. SPORTS: Sport scoreboard 
7:32 am, sports spotlight. 6:10 pm. Pro football and 
high school play-by-Play home and away. TALK: 9-
10 am woman's show, household hints and interviews. 
FARM: 12:30-12:45 pm. Mobile unit and air per-
sonalities available for remote broadcasts. Reed 
5/29/09. 

I. PERSONNEL 
Station Manager-Thomas N. Ceravolo. 
Sales Manager-Robert Rogers. 

2. REPRESENTATIVES 
Contact Station direct. 

3. FACILITIES 
250 w.; 1340 Ica. Non-directional. 
Operating schedule: 5:45 am-10 pm. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time; 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 2b, 3a, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lla, 12a, 13a. 14a. 
Basic Rates: 20a, 20b, 21b, 22a, 24b, 280. 28e, 29a. 
Contracts: 40a, 44b, 45, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60a, 624. 
Cancellation: 70b, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 7/1/68-Reed 6/12/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I min 30 see 
1 X  8.00 5.75 156 x. 5.00 4.00 
13 x 7.75 5.50 312 x  4.00 3.25 
26 x  7.25 5.00 624 x  3.50 3.00 
52 x  7.00 4.75 1000 x.. 3.25 2.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

  55.50 37.00 26.75 18.75 13.25 
13 o............... 54.50 36.25 26.25 18.50 13.00 
26 ..... -..._._   51.50 34.50 24.75 17.50 12.50 
52 x  48.75 32.50 23.50 16.25 11.50 
156 x  36.00 23.00 17.25 12.00 8.50 
312 x  27.75 18.50 13.25 9.50 6.50 
624 x  25.25 17.50 12.25 8.75 6.00 
1000 x  23.50 16.75 11.25 8.00 5.75 

LONG ISLAND 
Nassau and Suffolk County-Map Location H-10 

See SRDS consumer market map and data at beginning 
of the State. 

See Freeport, Garden City, 
Hempstead, Huntington, Islip, 
Mineola, Patchogue, Sag Har-
bor - cities listed alphabeti-
cally. 

MALONE 
Franklin County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WICY 
1946 

e 
Media Code 4 233 4100 7.00 
North Country Broadcasting Co.. WICY Bldg., Ma-

lone, N. Y. 12953. Phone 187. 

I. PERSONNEL 
General Slanager-Mitchell C. Tackle,. 
Commercial Manager-Alice Tar.kley Pelkey. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1490 Ice. 

Non-directional. 
Operating schedule: 6:30 am-11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, Sc. 3d, 4a, 4e, 5, 6a. 7b, 8. 
Rate Protection; 10b, 11b, 12b, 13b, 14b, 15a, 15b, 

16. 
Basic Rates: 20a, 21a. 21b, 21e, 22a, 22b, 23a, 23b, 

24b, 25a, 26, 28b, 28e, 29e. 32b, 33b. 
Contracts: 40a, 41, 42c, 43, 44a, 45, 46, 47a, 48, 49, 

50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Elf 10/1/67-Rec'd 11/2/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 520 104x 156x 

1 min 8.00 7.80 7.60 7.20 6.80 
30 sec 6.00 5.75 5.50 5.25 5.00 

7. PACKAGE PLANS 

260x 420x 
6.00 5.00 
4.85 4.50 

20 01 40 01 
1 min, 48 hr limit  60 100 

MASSENA (2 Am) 
St. Lawrence County-Map Location F-4 

See SRDS consumer market map and data 
Ding of the State. 

WMSA 
1945 

e 

at begin-

RIAIB 
Subscriber to the NAB Radio Code 

Media Code 4 233 4150 2.00 
The Watertown Daily Times (The Brockway Co.), 
Box 210, Mamma, N. Y. 13662. Phone 769-3591. 

I. PERSONNEL 
President-John B. Johnson. 
General Manager-James W. Higgins. 
Station Manager-Thomas R. McHugh. 

2. REPRESENTATIVES 
Avery-Knocicl, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1340 kg. 

Non-directional. 
Operating schedule: 6 am-8:05 pm. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulat ons 
General: la, 20, 3a, 3b, 4a, 4d, 5. 6b, 7e, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25e, 26, 28a, 

295. 
Contracts: 40a. 42a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60k. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with American Entertainment Network. 
TV Facilities: WWNY-TV, Watertown-Carthage, 
N. Y. 

TIME RATES 

Rates effective January 15, 1962. (Card No. 7.) 
Card received January 18, 1962. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 1 min. 

1 time  8.00 5.60 156 times__ 6.80 
26 times  7.80 5.50 260 times__ 6.00 
52 times__ 7.60 5.35 520 times.... 4.80 

104 times__ 7.20 5.05 

7. PACKAGE PLANS 
Per week: 

10 times  6.00 4.20 20 times._ 4.80 3.40 
15 times  5.20 3.65 25 times__ 4.40 3.10 

10-second announcements-50% of applicable 1-minute 
rate. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

I time  50.00 30.00 20.00 12.50 
26 times  48.75 29.25 19.50 12.20 
52 times  47.50 28.50 19.00 11.90 
104 times  45.00 27.00 18.00 11.25 
156 times  42.50 25.50 17.00 10.65 
260 times  37.50 22.50 15.00 9.40 
52.) times  30.00 18.00 12.00 7.50 

30 lee. 
4.80 
4.20 
3.110 

9. PARTICIPATING PROGRAMS 
"Swap and Shop"-11:00 am Mon thru Fri, flat 
10.25. 

10. SPECIAL FEATURES 
ABC Network Daytime Programs, fiat 10.25. Details 
on request. 
Ski Reports-weekends in season, flat 10.25. 

WYBG 
1958 

Media Code 4 233 4200 5.00 
Twin Tier Broadcasting, Inc., Schine Inn, Suite 116 
and 118. Main and West Orris Sts., Mamma, 
N. Y. 13662. Phone 315-764-0554. 

I. PERSONNEL 
Company Manager-Charles L. Snyder, 
Station Manager-William Kelly. 
Office Mgr.-Marge Tennis. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1050 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

NEW YORK 
5. GENERAL ADVERTISING See coded regulations 

General: 3a, 3b, 4a. 5. 6a, 7a. 
Hate Protection: lob, 1lb, 121). 13b, 14b. 
Basic Rates: 23a, 21b, 25a, 28a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60k, 61a, 61b, 62e. 
Cancellation: 71s, 73a. 
Affiliated with KBS. 
Affiliated with American Contemporary Network. 

TIME RATES 

Rates effective September 1, 1965. (Card No. 1.) 
Card received October 7, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti....... 8.00 260 ti  5.00 
26 ti  6.50 520 ti  . 4.50 
52 ti  6.00 1000 ti..._........_..._.. 4.00 
104 ti  5.50 
30-seconds-80% of 1-minute rate combinable for 
discount. 
10-seconds-50% of 1-minute rate not combinable for 
discount. 

7. PACKAGE PLANS 

ROS WEEKLY PLANS 
6 ti .... ....... 6.50 18 ti .. -._ 5.00 
12 ti  5.50 24 ..... 4.50 

8. PROGRAM TIME RATES 
5 min - 15. 1/2 hr.........----- 35. 
1/4 hr.__  25. 

MIDDLETOWN (1 AM; 1 FM) 
Orange County-Map Location G-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WALL WALL-FM 
1942 1966 

A Straus Broadcasting Group Station 

The, Eastman Station 
min 

Media Code 4 233 4250 0.00 
Wall Radio Inc., 62 North St., Middletown, N. Y. 

10940. Phone 914-343-3119. 
Other Studios-Goshen, N. Y.; Warwick, N. Y. 

I. PERSONNEL 
President-R. Peter Straus. 
General Manager-James M. Pato. 
Sales Manager-John Zaimes. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1340 ire. 
Non-directional. 

FM-ERP 3,000 yr.; 92.7 mc. Stereo. 
Operating schedule: 5:45 am-midnight daily; 7:45 
am-midnight Sun. EST. 
Antenna ht.: 190 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 5, 8. 
Rate Protection: 10b, 12b. 
Basic Rates: 29a. 
Contracts: 40e. 
Affiliated with Eastman Network. 

TIME RATES 
No. 6 Eff 2/1/68-Reed 1/10/68. 

I-Mon thru Sat 6:30-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm & 7-10 pm. 
III-Mon thru Sat 10 pm-midnight; Sun all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I mln 30/20 10 see 
1 Li  15.00 12.00 7.50 
12 ti  13.00 10.40 6.50 
18 ti  12.00 9.60 6.00 

SECTION II 
1 ti  12.00 9.60 6.00 
12 ti  10.00 8.00 5.00 
18 ti  9.00 7.20 4.50 

SECTION III 
1 ti  10.00 8.00 5.00 
12 ti  9.00 7.20 4.50 
18 ti  8.00 6.40 4.00 

7. PACKAGE PLANS 
BEST BUY PLAN 

30 ti (12 I, 12 II, 6 III), ea  8.50 
15 ti (6 I, 6 II, 3 III), ea  10.00 
Not combinable for added frequency. CSVD do not 
apply. 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min. 
1/4 hr-3x applicable 1-min. 

9. PARTICIPATING PROGRAMS 
Orange County Farmer-Mon thru Sat 6-6:30 am, 
fiat 12.00. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 
Minimum wkly ached of 6 1-min spots 6 am-12 said 
Mon-Sun necessary to maintain consec wk advertising. 

MINEOLA 
Nassau County-Map Location 11-10 

See SRDS consumer market map and data at begin-
ning of the State. 

See New York Urban Area 

MOUNT KISCO 
Westchester County-Map Location 11-9 

See SUDS consumer market map and data at begin-
ning of the State. 

See New York Urban Area 
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NEWARK 
Wayne County-Map Location D-6 

See SRDS consumer market map and data at begin-
nine of the State. 

WACK 
1957 

Media Code 4 233 4400 1.00 
Radio WACK, Inc.. 110 E. Union St., Newark, N.Y. 

14513. Phone 315-331-1420. 4343. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-3. Bud Soya. 

2. REPRESENTATIVES 
Breen & Ward. 
Upstate New York, Pennsylvania, Ohio, Indiana, 
Kentucky-Regional Reps Corp. 

3. FACILITIES 
500 w. days; 1420 Ice. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%; 2% cash discount-10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 2e. 4e, 4d, 5, 6e, Pb. 8. 
Rate Protection: 10e, 11a, 12e, 13a, 14e. 15e. 
Basle Rates: 20e, 21a, 22a, 23e. 24b, 25e. 28a, 20e, 

30, 33a. 
Contracts: 40a. 41, 44e. 45, 46. 47e, 48, 51a. 
Comb.; Cont. Discounts: 6013. 80e, 61a, 62b. 
Cancellation: 70a, 70e. 71a, 72. 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff Reed 2/7/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 520 

1 min  8.00 7.50 7.00 
20/30 sec  6.50 6.25 6.00 
10/15 sec  5.00 4.75 4.50 

7. PACKAGE PLANS 
PER WK, ROS: 60 tl 120 ti 180 tl 
10/15 sec 135 300 450 

LONG WEEKEND 
(ROS Sat, Sun, Mon, Tues) 

PER WK: 30 ti 45 ti 30 ti 45 ti 
1 225 292 10/15 sec....-.. 135 180 
20/30 sec........... 187 247 

8. PROGRAM TIME RATES 
lx 13x 28X 52x 78x I04X 

1 hr  80 76 72 68 64 60 
1/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 rain: 25% of hour. 

10. SPECIAL FEATURES 
Complete news and weather an the hour-5-minute 
rates apply; headlines and weather at :28-1-1/2x 
minute rates apply; weather reports at :30-1-minute 
rates appyl; sports-5-minute rates apply. Time sig-
nals & ID's-10/15-second rates apply. 

I58x 260x 624x 10000 
6.50 6.00 5.50 5.00 
5.50 5.00 4.50 4.00 
4.00 3.50 3.25 3.00 

NEWBURGH-BEACON 
(2 AM; 1 FM) 
Newburgh-Orange County-Map Location G-9 
Beacon-Dutchess County-Map Location G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined .city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WBNR 
IOU 

BEACON 

• 
Media Code 4 233 4450 6.00 

Beacon Broadcasting Corp., 475 South Ave.. Beacon, 
N. Y. 12508. Phone 914-831-1260. 

Other Offices-Hotel Newburgh, 111 Broadway, New-
burgh. N. Y. 12550. Phones Newburgh 914-562-
1260; Poughgeepsie 914-452-1260, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert E. Lessner. 
Vice-Pres. & Sta. Mgr.-Alford H. Lessner. 
Sales Manager-Robert Outer. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

3. FACILITIES 
1.000 is. days: 1260 kc. Directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, la, lb, 40, 4e, 5, 6a, 7a, 8. 
Rate Protection: 12b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 250, 26, 

28b, 29a. 
Contracts: 40a, 420, 45, 46, 47a, 48, 
Comb.: Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 730. 
Affiliated with MBS. 

TIME RATES 
lift 7/1/69-Reed 5/28/69, 

7. PACKAGE PLANS 
PER WK: I ti 601 
1 wk  15.00 13.00 
4 wk.  14.50 12.00 
13 wk  14.00 11.00 
26 wk.  13.50 10.00 
52 wk_  12.00 8.00 
30 sec: 80% of above. 
20 sec: 75% of above. 

12 ti 20 tl 
12.00 11.00 
11.00 10.00 
10.00 9.00 
8.50 7.00 
7.00 6.50 

10 see: 50% 

30 ti 50 01 
10.00 9.00 
9.00 8.00 
8.00 7.00 
6.50 6.00 
6.00 5.50 

of above. 

S. PROGRAM TIME RATES 
PER WK: 3 ti 5 tl 6 tl 7t1 
5 min  20.50 18.50 17.50 16.50 

10. SPECIAL FEATURES 
NEWS SPONSORSHIP 

PER WK: 3 ti 5 ti 6 tl 7 ti 
5 min  23.75 21.75 20.75 19.75 

e 
W FM N (FM) 

1966 

NEWBURGH 

131:11:1 
Media Code 4 233 4500 8.00 

Nelson Broadcasting Co., 104 Broadway, Newburgh, 
N. Y. 12550. Phone 914-562-1900. 
STATION'S PROGRAMMING DESCRIPTION 

WIPMN (FM): Programmed for adults. 
NEWS: 12%: 6% local, 6% national and interna-
tional, 5 min news at :55 every hour, quarter hour 
news at 7:15 am, 5:45 pm, 10:45 pm. Stock market 
news briefs every hour on half hour starting 11:30 am. 
Stock finals 5 min at 4:55 pm. Major sports news 
at end of newscasts. 3 military bases supply 5 min 
news at 7:50 am, 7 days a week. Farm news 5 days, 
6:50 am. MUSIC 88%: all albums, standards, film 
music, ahowtunes. 9 am-7 pm standards, 7-8 pm 
waltz program, 9-10 pm music, telephone mystery 
song contest. 10-11 pm film music. 11 pm-12M 
symphony. Sun 7 am-noon religious music, church 
service. Sun 1-2 pm public affairs. Participate in 
fund drives, editorialize. Contact Representative for 
further details. Reed 4/13/68. 

I. PERSONNEL 
Owner/Partner & Gen'l Mgr.-Donald P. Nelson. 
Owner/Partner dc Sta. Mgr.-Wilbur E. Nelson. 

2. REPRESENTATIVES 
New York-Roger Coleman, Inc. 

3. FACILITIES 
ERP 3,000 w. (hurls.); 3,000 w. (vert.) ; 103.1 me. 
Stereo. 
Operating schedule: 5:45-1 am. EST. 
Antenna ht.: 210 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Ume only; 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 3a, lb, 4a, 4d, 5, 6b, Pb. 
Rato Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 22e, 22b, 23a, 240, 24b, 28a, 29e. 
Contracts: 400, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 62b, 62e, 
Cancellation: 700, 70e, 710, 735. 

TIME RATES 
No. 2 Eft 4/1/68-Ree'd 2/29/68, 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 6 ti 12 ti 18 ti 24 ti 36 ti 48 ti 
1 wk.. 6.50 5.20 4.95 4.70 4.55 4.30 4.10 
4 wk.. 5.75 4.95 4.70 4.55 4.30 4.10 3.90 
13 nk 4.95 4.70 4.55 4.30 4.10 3.90 3.65 
26 wk 4.80 4.55 4.30 4.10 3.90 3.65 3.45 
39 nk 4.70 4.40 4.15 3.90 3.65 3.50 3.25 
52 irk 4.50 4.30 4.10 3.65 3.45 3.25 3.05 

30 SECONDS 
1 wk.. 5.20 4.15 3.95 3.75 3.65 3.45 3.30 
4 wk.. 4.55 3.95 3.75 3.653.45 3.30 3.15 
13 vik 3.95 3.75 3.65 3.45 3.30 3.15 2.95 
26 wk 3.85 3.65 3.45 3.30 3.15 2.95 2.75 
39 wk 3.75 3.50 3.30 3.15 2.95 2.80 2.60 
2 vik 3.60 3.45 3.25 2.95 2.75 2.60 2.50 

8. PROGRAM TIME RATES 
PER WK: 1 tl 3 if 6 ti 7 ti 
1 hr  26.00 25.35 24.70 24.05 
1/2 hr  14.50 14.00 13.90 13.65 
1/4 hr  8.05 7.80 7.75 7.60 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

1-minute rate plus .65. 

WGNY 
1933 

NEWBURGH 

IMO 
Media Code 4 233 45503.00 

Hudson Horizons, Inc., Box 591, Old Little Britain 
ltd., Newburgh Twp., Newburgh, N. Y. 12550. 
Phone 914-501-2131. 

Other Studio-Walden, N. Y. 
I. PERSONNEL 
President-Joel W. Harnett. 
General Manager-Campbell K. Thompson, 
Sales Manager-James Barron. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
5,000 w. days; 1220 Ire. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3e. 4e. 44, 5, 6e, 7e. 8. 
Rate Protection: 10b, 11b, 14b, 15b, 16. 
Basic Rates: 20b, 22a, 23a, 24e, 25a. 
Contracts; 40a, 42a, 44b, 46. 

TIME RATES 
lift 3/1/69-Steed 2/21/69. 

7. PACKAGE PLANS 
1 MINUTE 

PER WE: 1 ti 6 ti 12 01 18 ti 24 ti 36 tl 48 ti 
1 nk_____ 15.75 13.65 12.60 11.05 10.50 10.25 10.00 
4 wk--------. 14.75 12.60 11.55 10.50 10.25 10.00 9.75 
13 wk..._ ..... 14.70 11.55 10.50 10.25 10.00 9.75 9.45 
26 wk  14.20 10.50 10.25 10.00 9.75 9.45 8.65 
52   11.55 10.25 9.65 9.45 8.95 8.40 8.10 
30 sec: 80% of 1-min. 10 net: 50% of 1-min. 
20 sec: 75% of 1-min. 

8. PROGRAM TIME RATES 
PER WK: 3 ti 511 611 7 ti 
5 min  28.35 27.30 25.20 23.10 

10. SPECIAL FEATURES 
NEWS SPONSORSHIP 

PER WK: 3 tl 5 ti 6 ti 7 ti 
5 min  19.15 17.05 16.00 14.95 

NEW CITY 
Rockland County-Map Location G-9. 

See SRDS consumer market map and data at beginning 
of the State. 

WRKL 
1964 

(Mori aassell e.., 4„. 
Media Code 4 233 4600 6.00 
Rockland Broadcasters, New City, N. Y. 10958. 
Phones 914-354-2000, 623-3888, 947-2000, N. Y. C. 
direct: 212-299-5100. 

I. PERSONNEL 
General Manager-Richard Werden. 

2. REPRESENTATIVES 
Mort Bassett dc Co.. Inc. 

3. FACILITIES 
1000 w., 910 ke. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e. 3b, 4a, 4e, 5, 6a, 8. 
Rate Protection: 1.0b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23s, 24a, 2414 25a, 26, 

28e, 29a. 
Contracts: 40a, 42a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61c, 62b. 
Cancellation: 70a, 70e, 71e, 73e. 
Member: The New York City Suburban Group. 

TIME RATES 
Rates effective January 1, 1965. 
Rates received February 23, 1965. 

6. SPOT ANNOUNCEMENTS 
PER WK.: 1 min 30 sec 1 min SO sec 
Less than 18 tL.-_ 12.00 10.00 
6 14.00 12.00 24 11.50 9.50 

6 ti__ 13.00 11.00 30 ti.  11.00 9.00 
12 ti  12.50 10.50 
ID-50% of applicable 1-minute rate. 
Hot Line Shona-200% of applicable rate. 

DISCOUNTS 
13 cons 5% 52 cons 15% 
26 cons wica___ ........ 10% 
Discounts apply to announcement or program pack-
ages; may not be combined for frequency discount 
purposes. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  125 75 50 30 20 

DISCOUNTS 
13x-5% 521-12-1/2% 1561-20% 
26x-10% 104x-15% 260x-25% 

10. SPECIAL FEATURES 
SPECIAL NEWS RATES 

(3 to 5 minutes) 
PER WK: ea ea 
6 ti W. 18 15, 

NEW ROCHELLE (I AM; I FM) 
Westchester County-Map Location II-9 

Bee SUDS consumer market map and data at begin-
tint of the State. 

IN V 0 X 
1950 

A Hudson-Westchester Station 

Independent 

Media Code 4 233 4650 1.00 

If-W Radio Inc., Pershing Square Bldg., 271 North 
Ave., New Rochelle, N. Y. 10801, Phone 914-
636-1460. 

STATION'S PROGRAMMING DESCRIPTION 
WVOX: Programmed for adults, suburban housewives 
and commuters. NEWS: at :30, emphasis on local. 
3 man news staff, 6 stringers. 10-10:30 am open 
line discussion. 10:30 am-2 pm community features. 
school, political, civic news. MUSIC: general and 
familiar, subordinate to community involvement. Pri-
vate neather service, 2-2:30 pm swap shop. 2:30-
sign-off open line talk, studio interviews, live stock 
market, commuter reports, UPI wire, live celebrity 
interviews. Ethnic programs on weekends, state 
capital correspondent. 3 mobile units, scheduled re-
ports from County Board of Supervisors. Community 
offices manned by station to hear complaints of resi-
dents. 4 editorials daily, endorse political candidates. 
SPORTS: scholastic, college and professional foot-
ball, regattas, Little League. Contact Representative 
for further details. Reed 1/29/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Wm. F. O'Shaughnessy. 
Oper. & Prog. Mgr.-John A. Rocher. 
General Sales Manager-Edward V. Dennehy. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
500 w. days; 1460 ke. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 
Simulcast during AM operational hours. For non-
simulcast facilities see WVOX-FM listing. 

4. AGENCY COMMISSION 

15/o 5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, lb. 3c, 3d, 4a, 4d, 5, 6a, 

Pb. 8. 
Rate Protection: 10b, Ilb, 126, 13b, 14b. 15b. 
Basic Rates: 20a, 21b, 21d, 22b, 23b, 24a, 25a. 28, 

27, 25b, 29a, 30, 31, 32b, 33s. 
Contracts: 40a, 41, 424. 44b, 45, 46, 47e, 48, 49, 

50, 51a. 

Comb.; Cont. Discounts: 60a. 60e, 601, 61e, 
Cancellation: 70a, 70e, 71a, 72, 73a, 
Prod. Services: 80, 82. 

TIME RATES 
Eft 4/1/68-Bec'd 4/17/68. 

AA-6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: Fixed (0) 6 ti 12 ti 18 ti 24 ti 
1 30 25 21 19 18 17 
20/30 sec_.--__ 24 20 17 15 14 13 

CLASS A 
1 min. ....... 27 22 18 16 15 14 
20/30 22 18 14 13 12 11 

(*) Less than 6 ti. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 
1 x. 200 125 90 

9, PARTICIPATING PROGRAMS 
Westchester USA-10-10:30 am. Per spot 35. 
Swap Shop-2-2:30 pm. Per spot 32. 
Elsa Marla Troja-Sat & Sun noon-2 pm. Per spot 35. 
Ed Toby's Polka Party-Sun 2:30-4:30 pm. Per spot 32. 
Itallanissima with Georgio Albano-Sun 11 am-noon. 
Per spot 32. 
Luther Vinson-Sat 3-3:30 pm. Per spot 35. 
Westchester Open Line-2:30-3 pm. Per spot 35. 

10. SPECIAL FEATURES 
3-MINUTE NEWSCASTS 

PER WK: 6 ti 
Ea   40 

WVOX-FM 
1953 

e 

12 ti 18 ti 
35 30 

(D) 

A Hudson-Westehester Station 

Media Code 4 233 4651 9.00 
11-W Radio Inc., Pershing Square Bldg., 271 North 
A14v6e0.., New Rochelle, N. Y. 10801, Phone 914-636- 

STATION'S PROGRAMMING DESCRIPTION 
WVOX-FM; Programmed for adulta. 
MUSIC: showtunes, block segments. TALK: com-
mentary on Broadway shows, poetry readings, rock 
muslo for college and young adults on Sat evenings 
6 pm-12M. Contact Representative for further details. 
Reed 1/22/69, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William 1'. O'Shaughnessy, 
General Sales Manager-Edward V. Dennehy. 
Oper. & Frog. 5igr.-John A. Bodner. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 3,000 w.; 93.5 mc. 
Operating schedule: 6:00 am-midnight. 
Antenna ht.: 195 ft. above average terrain. 
Partial simulcast operation with WV0X-AM. For 
simulcast rates see WVOX. 

4. AGENCY COMMISSION 
15% en time; no cash discount. Bills due and pay-
able when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35, 40, 44, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 
Basle Rates: 22b, 23a, 24a, 28b. 
Contracts: 40a, 42a, 45, 46, 47a. 
Comb.; Cont. Discounts: 600. 61b. 
Cancellation: 70a, 70e, 71a, 73a. 

Eli 7/1T/I6M6-E ltReAcIE7S/25/66, 
6. SPOT ANNOUNCEMENTS 
PER WE: 6 ti 12 ti 24 ti 36 ti 

1 min.................._....... 4.00 3.00 2.00 1.50 
10. SPECIAL FEATURES 
PER WE: 3 ti 6 tl 12 tl 18 ti 
3 min, newscasts  7.50 6.00 5.50 5.00 

(D) 

NEW YORK (and) 
NEW YORK URBAN AREA 

STATIONS IN NEW 

WABC, WABC-FM 
WADO 
WBNX 
WCBS, WCBS-FM 
WEVD, WEVD-FM 
WHN 
WHOM, WHOM-FM 
WINS 
WLIB, WLIB-FM 
WMCA 

YORK CITY: 

WNBC. WNBC-FM 
WNCN (FM) 
WHEW, WNEW-FM 
WOR. WOR-FM 
WPIX-FM 
WPOW 
WQXR, WQXR- FM 
WRFM (FM) 
WTFM (FM) 
WWRL 

STATIONS IN NEW YORK CITY 

URBAN AREA: 

New York City Urban Area stations en listed (unless 
otherwise Indicated) immediately following the list-
Inge for New York City stations. 

*WALK. WALK-FM, WLIR (FM), Garden 
Patchogue, N. Y. City, N. Y. 

WBAB, WBAB-FM, WLIX, !dip, N. Y. 
Babylon. N. Y. WHIR, Newark, N. J. 

`WCTC, WCTC-F M. WPAC, WPAC-FM. 
New Brunswick, N. J. Patchogue, N. Y. 

WFAS, WFAS-FM, WPAT, WPAT-FM, 
White Plains, N. Y. Paterson. N. J. 

WG1113, Freeport, N. Y. WRNW (FM). Mount 
WGL1, Babylon. N. Y. Kisco, N. Y. 
WGSM, WGSM-FM, WTHE, Mineola, N. Y. 

Huntineten. N. Y. •WVNJ, WVNJ-FM. 
WHBI (FM). Newark. Newark, N. J. 

N. J. WVIP, WVIP-FM, Mt. 
WHLI, WHLI-FM, Kisco, N. Y. 

Hempstead, N. Y. WVOX, WVOX-FM, 
WJRZ, Newark, N. J. New Rochelle, N. Y. 

(*) See listing under city of license. 
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STATIONS IN 
NEW YORK CITY 

(16 AM; 13 FM) 
New York, Bronx, Westchester, Nassau. Richmond. 
Suffolk, Kings and Queens Counties-Map Location 
G-10 

See SltDS consumer market map and data at begin-
ning of the State. 

WABC 
1921 

An ABC Owned Station 

BLAIRe RAI:110 
NAD 

Subscriber to the NAB Radio Code 

Media Code 4 233 4700 4.00 
American Broadcasting Co., Div. of American Broad-

casting Companies, Inc. 1330 Ave. of the Americas, 
New York, N. Y. 10019. Phone 212-581-7777, 

I. PERSONNFL 
Vice-Pres. & Gen'l Mgr.-Don Curran. 
General Sales Manager--George H. Williams. 
National Sales Manager-Louis A. Severine, 

2. REPRESENTATIVES 

Blair Radio. 

3. FACILITIES 

50.000 w.; 770 ke. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 

15/0; payable when tendered. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 3d. 4a, 4d, 5, 6b, 71), S. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 15h. 
Basic Rates: 20a, 214, 22a. 21a, 24e, 25a. 29a. 

30. 32b, 33d. 
Contracts: 40b, 41, 42a, 43, 44e, 44b, 45, 46, 50. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61e, 62a. 
Cancellation: 70e. 70c, 71e. 72, 73e, 73b. 
Production Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Affiliated with Blair Represented Network. 
In combination with WABC-FM. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 31 Elf 6/2/69-Reed 5/12/69. 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 pm; Sat 10 am-7 pm; Sun 
noon-6 pm. 
A-Mon thru Fri 10 am-3 pm; Mon thru Sat 7 pm-
midnight; Sun 6 am-noon & 6 pm-midnight. 
B--Mon thru Sun midnight-0 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 
 Per wk  
(*) I ti 6 ti 12 ti 18 ti 24 ti 

1 min  225 210 185 173 158 147 
30/20/10   180 168 148 138 126 118 

CLASS AA 
1 min  185 180 160 136 128 119 
30/20/10   148 144 128 109 102 95 

CLASS A 
1 min  140 125 112 105 95 85 
30/20/10   112 100 90 84 76 68 

CLASS B 
1 min_  40 35 30 28 28 25 
30/20/10   32 28 24 22 21 20 

C.> Fixed Position. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 
Minimum 6 spots per week. Advertisers who complete 
52 week consecutively may continue at rate as long 
as they continue consecutive week advertising at 
minimum 6 per week. 
Spots in AAA. AA and A classifications may be com-
bined for frequency and weekly discounts. They can 
earn frequency and weekly discount for Class B but 
not vice-versa. 
1 minute. 30/20 & 10 second spots can be combined 
for frequency and weekly discounts. 

7. PACKAGE PLANS 
PLAN: 8 16 24 32 40 
1 wk  952 1760 2436 3072 3640 
52 wk  818 1496 2076 2624 3130 
1-minute, 30/20 & 10-second spots can be combined 
for discounts. 
30/20/10 see: 80% of 1-min rate. 
Ratio of Package Plan schedules; AAA 25%; AA 
25%; A 50%. Number of spots, not dollar volume 
determines applicable plan; must be equally dis-
tributed over 7-days; may alter downward from AAA 
to AA & A provided original minimum percentage is 
maintained in both AA & A and appropriate num-
ber of spots for plan is used; AA & A may not con-
vert to AAA. Subject to preemption by Base Rate 
advertisers. Advertisers who complete one contractual 
year at 52-week rato can continue at that rate as 
long as they continue consecutive meek advertising. 
Package Plans do not combine with any other adver-
tising for further discounts. 

ROS PACKAGES 
Minimum package-14 spots per wk, ea 75. 
30/20/10 sec: 80% of 1-min. 
This package will be scheduled at the station's dis-
cretion throughout broadcast week (6 am-midnight); 
not combinable with other spots or packages for 
further discounts. Spots purchased on this package 
may be preempted at any time. 
30/20/10 see: 80% of 1-min. 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

WKLY: AAA AA A B 
1 ti  265 220 175 70 
6 ti  235 187 140 60 
5-minute programs and spots can be combined for 
further frequency discounts on spots only. 

WABC-FM 
1949 

An ABC Owned Station 
CM Fin] 

Subscriber to the NAB Radio Code 
Media Code 4 233 4701 2.00 
American Broadcasting Co., Div. of American Broad-

casting, Companies, Inc., 1330 Avenue of Americas, 
New York, N. Y. 10019. 

Andress all copy and/or transcripts to Continuity 
Director, WABC Radio, 1330 Avenue of Americas, 
New York, N. Y. 10019. Phone 212-581-7777. 
STATION'S PROGRAMMING DESCRIPTION 

WABC-PM MUSIC: progressive rock. PROGRAM-
MING: one continuous program employing progres-
sive rock mush,. interspersed with topical comment 
and thought. Contact Representative for further de-
tails. Reed 5/1/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Don B. Curran. 
Station Manager-Louis Severine. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 4,600 w.: 95.5 me. 
Operating schedule: 6-2 ant daily. EST. 
Antenna ht.: 1270 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 3b. 4a, 4d, 5, 61% 7b, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 14g. 
Basic Rates: 20a, 22a, 22b, 23a, 2413, 28a, 29a. 
Contracts: 40b, 45, 46. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62b. 
Cancellation: 70a, 70c, 71a, 73e. 
Affiliated with American FM Network. 
TV faclUties: WABC-TV. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 7/1/69-Reed 7/3/69, 
AA-Mon thru Sun 3-11 pot. 
A-Mon thru Sun 6 am-3 pm & 11 pm-2. am. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE OR LESS 

PER WK: 6 ti 12 ti 18 ti 24 ti 
AA    20 18 16 14 
A   14 13 12 11 

7. PACKAGE PLANS 
BULK RATE 

(50% AA, 50% Al 
10000 1500x 

1 min or less  10 is 
Preemptible. To he used in 52 weeks. 52-week con-
tract must be made in advance, subject to short rate 
if cancelled. 

AM/PM COMBINATION 
Buyers buying FM in combination with AM qualify 
for discount. FM does not, however, qualify for AM 
discounts. 

WADO 
1926 

e 
Media Code 4 233 4750 9.00 
Bartell Broadcasting Corp., 205 E. 42nd SL, New 

York. N. Y. 10017. Phone 212-532-9266. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Sydney Karaleer. 
General Sales Manager-Alan Silverman. 

3. FACILITIES 
5.000 w.; 1280 kg. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 4e, 5, 6e. 8. 
Rate Protection: 10e. lle, 12c, 13e, 14e. 
Basic Rates: 20b, 24b, 24c, 25a, 26. 27, 28s, 29a, 

32b. 
Contracts: 40a, 41, 42e, 44b, 45, 46, 47e, 48, 50, 51a, 

5113. 51c. 

Comb.: Cont. Discounts: 60b, 60d, 60f, 601, 62b, 624. 
Cancellation: 70a, 70e. 71a, 72. 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 8 Eff 7/1/69-Rec'd 6/23/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 5-6 am & 10 am-8 pm. 
A--Mort thru Sat 8 pm-midnight. 
B-Tues thru Sun mldnight-5 am. 
Sun-9 am-8 pm. 

7. PACKAGE PLANS 
PER WK: AAA AA A B Sun 
1 ti  66 43 32 25 60 
2 ti  51 37 23 20 47 
6 ti  48 34 21 15 41 
12 O.  45 32 18 13 41 
18 ti  41 28 16 12 36 
PER YR: 
500 x  41 28 16 12 36 
1000 x  38 25 15 11 33 

10. SPECIAL FEATURES 
NEWSCASTS 

5 M IN : AAA AA A B Sun 
3 U  82 56 32 24 72 
5 ti  70 50 30 22 66 
Fixed position, extra 20%. 
30 see: 75% of 1-min. 10 sec: 50% of 1-man. 
When available. 
Spots in all time classifications may be combined 
for frequency discounts. 
Spots less than 1 minute in WADO RELOJ program, 
6-I0 am, 1-rninute rate. 

WBNX 
1927 

Media Code 4 233 4800 2.00 
United Broadcasting Co. of N. Y., Inc., 801 Seecnd 

Ave., New York, N. Y. 10017. Phone 212-889-6830. 

I. PERSONNEL 
President-Richard Eaton. 
Executive Vice-President-C. Carroll Larkin, 

2. REPRESENTATIVES 
UDC Sales, Inc. 
Dallas-Mario Messina Company, 

3. FACILITIES 
5,000 w.; 1380 kg. 
Directional-same pattern day and night. 

Operating schedule: 20 hrs. daily. EST. 

4. AGENCY COMMISSION 
15% on net cLarges for station time; no cash discount 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 5, 6e. 7e, 8. 
ante Protection: 10e, lle, 13e, 14e. 
Haste Rates: 20a, 24e, 
Contracts: 40a, 41. 42b, 45, 46, 51b. 
Comb.; Cont. Discounts: 60d, 60e, Ma. 
Cancellation: 70a, 70e, 71a, 73e. 73b. 
Prod. Services: 82. 
Member: Latin Network, 

TIME RATES 
Eff 2/1/67-Rec'd 1/5/67. 

AA-6 am-noon & 4-6 pm. 
A-Noon-4 pm & 6-10 pm. 
B-10 pm-midnight. 
C-blidnight-6 am. 

6. SPOT ANNOUNCEMENTS 
AA A 

1 mln 30 see 10 see 1 min 30 sae 10 see 
1 x  32.00 24.00 16.00 29.00 21.75 14.50 
13 x  28.00 21.00 14.00 26.00 19.50 13.00 
26 x  25.00 18.75 12.50 23.00 17.25 1L50 
52 x  23.00 17.25 11.50 21.00 15.75 10.50 
104 x  22.00 16.50 11.00 20.00 15.00 10.00 
156 x  21.00 15.75 10.50 19.00 14.25 9.50 
260 x  20.00 15.00 10.00 18.00 13.50 9.00 
312 x  19.00 14.25 9.50 17.00 12.75 9.50 
520 x  18.00 13.50 9.00 16.00 12.00 0.110 

C 
1 x  25.00 18.75 12.50 22.50 16.85 1L25 
13 x  22.50 16.90 11.25 20.00 15.00 10.00 
26 x  20.00 15.00 10.00 18.00 13.50 9.00 
52 x  18.00 13.50 9.00 15.00 11.25 7.50 
104 x  16.50 12.40 8.25 13.50 10.10 11.75 
156 x  15.00 11.25 7.50 12.50 9.35 0.25 
260 x  13.50 10.10 6.75 11.50 8.60 5.75 
312 x  12.50 9.35 6.25 10.50 7.85 5.25 
520 x  11.50 8.60 5.75 9.50 7.10 4.75 

NEW YORK 
7. PACKAGE PLANS 

AA A 
PER WK: I min 30 see 10 see 1 min 30 see 10 see 
3 ti... ........  25.00 18.75 12.50 23.07 17.25 11.50 
6 ti  23.00 17.25 11.50 21.00 15.75 10.50 
12 ti  21.00 15.75 10.50 19.00 14.25 9.50 
24 ti  19.00 14.25 9.50 17.00 12.75 8.50 

B c--. 
3 ti  20.00 15.00 10.00 18.00 13.50 9.00 
6 ti  18.00 13.50 9.00 15.00 11.25 7.50 
12 ti  15.00 11.25 7.50 12.50 9.35 6.25 
24 ti  12.50 9.35 6.25 10.50 7.85 5.25 
Fixed position, extra 20%. 

WCBS 
1924 

CBS Owned 

Represeeted by CBS RADIO 
SPOT SALES 

News-Information 
R A 

Subscriber to the NAB Radio Code 

Media Code 4 233 4850 7.00 

CBS Radio, a division of Columbia Broadcasting 
System, Inc., 51 W. 52nd St.. New York, N. Y. 
10019. Phone 212-765-4321. TWX 212-867-7987. 

Address all copy to Continuity Coordinator, 
STATION'S PROGRAMMING DESCRIPTION 

WCBS: Programmed for adults. 
News and Information format. NEWS: 10 min on 
hour and on half hour with headline re-caps, up-
dates, actualities, bureau reports and information 
features between each newscast. Operate with 13 
anchormen, 8 reporters, 2 mobile units, helicopter, 
6 news bureaus and own weather bureau. Helicopter 
traffic reports, sports, business and financial news, 
movie and play reviews featured during am and pm 
drive time. Information features oriented toward 
women 10 am-3 pm, with reports on food, restau-
rants, entertainment, books, shopping, travel, fashion, 
medicine and child guidance. Contact Representative 
for details. Reed 3/26/69. 

I. PERSONNEL 
General Manager-Joseph T. Dombo. 
Sales Manager-Robert L. Husking. 
Sales Set-alce Manager-Melinda Moore. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
50,000 w.; 880 ke. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 3d, 4a, 4d, 5, 6h, 7b, 8. 
Basic Rates: 20e, 21b. 21c, 21d 22e. 22b, 24e, 24e, 

25a, 27, 28a, 29a, 330. 
Contraes: 40b, 41, 44b, 45, 46, 48, 50, 51b. 
Comb. Cont. Discounts: 60b, 60f, 601, 60j, 61b, 624. 
Cancellation: 70e, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Less than 1-mlnute announcements may be pre-empted 
by minute announcements with prior notice. 
Application of Earned Rate at End of Contract: If 
the period at the end of the contract le mix days or 
less, advertisers earning Times Per Week Rates will 
be charged for facilities, announcements, and/or par-
pt ircelepeadttinogn.s covered by such contracts at the rat. 
earned during the seven day period immediately 

All rates quoted are dollar cost per unit. 

(This listing continued on next page) 

We're offering a revolutionary marketing report 
that matches radio listeners to specific product users. 

It will cost you nothing. 
Unless you don't use it. 

The unique WABC/ Brand Rating 
Index report is now available. 

It is the most comprehensive report 
ever published on who is buying what 
products (yours is certainly included) on 
a local basis. And the number of product 
users reached by the major radio stations 
in the New York market. 

This information will now give you 
a total picture of your customers by both 
product category and brand name. 
The WABC/BRI report is your definitive 
package that ties together all the bits 
and pieces of data previously used to 
determine radio buys. 

REPRESENTED NATIONALLY By BLAIR RADIO 

What it means to you is the educated 
guess is now permanently retired. It also 
means your job is easier. 

If you want precise information about 
which radio station reaches your market, 
call John Britten, Research Director, 
or your WABC account manager at 
LT 1-7777. Or fill in the coupon and we'll 
get the information right back to you. 

It will cost you nothing. Unless you 
don't use it. 

WABC AI® HEM' YORK 
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NEW YORK 

New York City-W C B S-Continued 
TIME RATES 

No. 30 RR 7/1/69-Reed 7/3/69. 
AA-Mon thru Fri 5:30-10 am; Sat 7-11 am. 
A-Mon thru Fri 3-7 pm; Sat 11 am-6 pm. 
B-Mon thru Fri 10 am-3 pm; Sat 5:30-7 am; Sun 
7:30 am-6 pm. 
C--Mon thru Fri 7-11:30 pm; Sat 6-11:30 pm; Sun 
6 pm-Mon 1 am. 

6. SPOT ANNOUNCEMENTS 
FEATURES 

1 MIN: I ti 6 ti 12 ti 18 tl 25+ 
AA   180 170 165 160 155 
A   150 140 135 130 125 

  130 120 110 105 100 
  90 80 70 65 60 

SPOTS 
1 MIN: 
AA   140 130 125 120 115 
A   110 100 90 85 80 
B   85 75 70 65 60 
  60 50 45 40 38 

30/20 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
All spots may be combined with each other to earn 
times per week rates and cosecutive weeks rate dis-
counts. In addition, Program Time Rates may also 
combine with spots to earn both times per week and 
consecutive weeks rate discounts on spots. However, 
spots only count toward earning consecutive weeks 
rate discounts on program time rates. 

7. PACKAGE PLANS 
VERTICAL SATURATION PLANS 
(15 spots per day or 30 spots on a 

combination of Sat and Sun guaranteed) 
I mitt 30/20 10 see 

1 day (Mon thru Fri)  1150 986 767 
Sat only  1050 900 700 
Sun only...................- ..........   950 814 634 
Sat/Sun combination  1650 1414 1101 
On each of these plans, in addition to the guaranteed 
total spots, station will deliver other like spots, 
available on day of broadcast, at no additional cost. 
Station will provide minimum of 1/2 hour separation 
in scheduling. All schedules confirmed by station by 
noon of day preceding broadcast. 

WEEKLY IMPACT PLANS 
I min 

21 ti (4AA, 5A, 6B, 6C)  1330 
33 ti (6AA, 9A. 9B, 9C) 1900 

8. PROGRAM TIME RATES 
AA A B C 

1/4 hr  370 
10 min  300 250 200 Fci 
5 min  190 160 130 100 

CONSECUTIVE WEEK DISCOUNT 
13 wk- 2-1/2% 39 wk- 7-1/2% 
26 wk- 5% 52 wk-10% 
All discounts apply to 1-12 weeks unit rates and are 
rounded to the nearest dollar. 

HEMPSTEAD, LONG ISLAND, N.Y. 

YOUR KEY STATION TO 
A "HIDDEN" $5 BILLION 

RETAIL MARKET! 

FM Broadcasting Corp., WHLI Bldg., 384 Clin-
ton St., Hempstead, N. Y. 11550, Phones: 
Hempstead 516-481-8000; New York City 212-
658-1100. 

New England Rep • Bill Creed Assoc. 
National Rep.' Jack Masla & Company 

FACILITIES 

10,000 w. days: 1100 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 
Sunday time only. 15% additional. 
Programs Simulcast over WHLI-FM. 

TIME RATES 

Rates effective Jan. 1, 1969 (Card No. 12) 
Class AA-Sign-on to 10:00 am and 3:00 pm-
sign-off. All day Sat. & Sun. 
Class A-All other times. 

SPOT ANNOUNCEMENTS 

1 MINUTE 
(Live or transcribed) 

Class Class Class Class 
AA A AA A 

1 ti  50.00 40.00 260 ti  36.00 29.00 
104 ti  38.00 31.00 312 ti  35.00 28.00 

Package Plans Available 

CONSECUTIVE WEEKS DISCOUNTS 
Applicable only to programs of 

5 minutes or more 

13 wks- 5% 39 wks-15% 
26 wks-10% 52 wks-20% 

SPECIAL FEATURES 

5-MINUTE NEWS 
PER WK: 
Class: 1 ti 3 ti 4 ti 5 ti 6 ti 7 ti 
AA .... 80.00 215.00 275.00 320.00 360.00 895.00 
A ........ 65.00 175.00 220.00 260.00 295.00 320.00 

(CR) 

SEE OUR LISTING UNDER 
"NEW YORK URBAN AREA" 

WC B S-FM 
1943 

0 GEM 11E1 F MO 
CBS Owned 

Subscriber to the NAB Radio Code 
Media Code 4 233 4900 0.00 
CBS/Phi Broadcasting, A Service of CBS Radio, a 

division of Columbia Broadcasting System, Inc., 51 
W. 52nd St., New York. N. Y. 10019. Phone 212-
765-4321. TWX 212-867-7987. 

Address all copy to General Sales Manager. 
I. PERSONNEL 
General Manager-Joseph T. Dombo. 
Director-James McQuade. 
General Sales Manager-William R. Codas. 

2. REPRESENTATIVES 
CBS/FM National Sales Office: See Reps. & 5/0 
pages. 

3. FACILITIES 
ROW 4,600 w.; 101.1 me. 
Operating schedule: 6 am-2 am daily. 
Antenna ht.: 1,309 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4a, 4d, 61), 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 21d, 220. 22b, 240, 24e, 31. 
Contracts: 40b. 41. 
Comb.; Cont. Discounts: 60e, 601, 62d. 
Cancellation: 75e, 73a. 
All rates quoted are dollar cost per unit. 
Member: CBS/FM Broadcasting. 

TIME RATES 
No. 3 ER 7/1/68-Reed 7/22/68. 

6. SPOT ANNOUNCEMENTS 
ROS Mon thru Sun 6-2 am 

PER WK: I ti 501 10 ti 15 ti 20 01 
1 min  40 32 27 22 18 
Fixed position applicable ROS plus 5.00. 
20/30 sec: 75% of 1 min. 10 sec: 50% of 1-min. 

WEVD 
1927 

Media Code 4 233 4950 5.00 
Forward Association, Inc., 1700 Broadway, New York, 
N. Y. 10019, Phone 212-757-0880. 

I. PERSONNEL 
Managing Director----Norman Furman, 
Program Director-David Niles. 

3. FACILITIES 
5,005 w.; 1330 Ice. 

Directional-separate patterns day and night. 
Operating schedule: 8:30 ara -5 pm. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 313, 4a. 5. 6a. 7a. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 220. 22b, 23a, 24a, 24b, 26, 28b, 

29a. 
Contracts: 40a, 45. 46, 47a. 48. 
Comb.: Cont. Discounts: 60a. 61a. 61b. 61e. 62b. 
Cancellation: 70a. 70e. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 21 Eff 11/1/68-Rec'd 12/23/68. 
6. SPOT ANNOUNCEMENTS 

JEWISH & ITALIAN 
Ix 130 280 52x 104x 156x 260x 312x 

1 min 60.00 57.50 55.00 52.50 50.00 47.50 45.00 42.50 
GERMAN, GREEK. JAPANESE, 

LITHUANIAN. POLISH. RUSSIAN. 
SCANDINAVIAN, UKRAINIAN 

1 min 45.00 42.50 40.00 38.00 36.00 34.50 33.00 31.50 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
JEWISH & ITALIAN 

1/2 hr 1/4 hr 10 min 5 min 
1 X  225.00 125.00 100.00 80.00 
13 x  222.50 122.50 97.50 77.50 
26 x  220.00 120.00 95.00 75.00 
52 x  217.50 117.50 93.50 72.50 
104 x  215.09 115.00 90.00 70.00 
156 x  67.50 
260   205.00 105.00 85.00 65.00 
312 x  200.00 100.00 82.50 62.50 

GERMAN. GREEK. JAPANESE, 
LITHUANIAN. POLISH, RUSSIAN, 
SCANDINAVIAN, UKRAINIAN 

1 x  200.00 100.00 75.00 60.00 
13 x  190.00 87.50 72.50 57.50 
26 x  180.00 85.00 70.00 55.00 
52 x  170.00 82.50 67.50 52.50 
104 x  160.00 80.00 65.00 50.00 
156 x  150.00 75.00 62.50 47.50 
260 x  125.00 70.00 60.00 45.00 
312 x  100.00 65.00 55.00 40.00 

9. PARTICIPATING PROGRAMS 
SYMPHONY SID 

(Tues thru Sun 11 pm-8 am) 
hr 1/2 hr 1/4 hr 1 min 

1 x  200 150 100 35 
52 x  175 125 75 32 
Raisins & Almonds with Art Raymond-10-

11:30 am Mon thru Fri, per participation.... 75.00 
Irish Memories with Dorothy Hayden-Sun 9-

10 pm. per participation   50.00 
Forward Hour-Sun 11 am-noon, per parti-

cipation   200.00 
Living Should Be Fun with Dr. Carlton 
Fredericks- Mon thru Fri 10:30-11 pm, 
per participation   75.00 

WEVD-FM 
1950 

Media Code 4 233 4951 3.00 
Forward Association, Inc., 117-119 W. 46th St., New 

York, N. Y. 10036, Phone 212-757-0880. 
I. PERSONNEL 
Managing Director-Norman Furman. 
Program Director-David Niles. 

3. FACILITIES 
ERP 20.000 w.: 97.9 mc. 
Operating schedule: 8:15-3 am. EST. 
Antenna ht.: 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
See WEVD listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 21 Elf 11/1/68-Reed 12/23/68. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 
1 min  20 18 
30 sec: 75% of 1-min. 

7. PACKAGE PLANS 
SATURATION PLANS 

PER WK: 6 ti 12 ti 18 ti 
1 min.    100 175 200 
30 sec: 75% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  200 100 75 45 
52 x  175 DO 60 40 

WHN 
1922 

A Storer Station 

MAJOR MARKET 

RADIO, INC. 

Subscriber to the NAB Radio Coda 
Media Code 4 233 50008.00 
Storer Radio Broadcasting Corp., 400 Park Ave.. 
New York. N. Y. 10022. Phone 212-688-1000. 
STATION'S PROGRAMMING DESCRIPTION 

WHN: Programming adult general. 
Popular and standard music with 6 air personalities. 
SPORTS: major league play-by-play sports, baseball. 
hockey, basketball and college football. NEWS: local 
and world 5 min on hour. headlines and extended 
weather on half hour 24 hours a day. Special daily 
features: traffic reports by direct line from New York 
City Traffic Bureau, local commentaries at 7:10 am. 
8:10 am. 8:05 pm, 10:05 pm. Sportscasts at 6:35 
am, 7:35 am, 5:30 pm. 6:05 pm, 11:05 pm. Contact 
Representative for further details. Reed 8/16/67. 

I. PERSONNEL 
Pres. gc Oen'l Mgr.-John C. Moler. 
Production Director-Robert Vanderheyden. 
General Sales Manager-J. Warner Rush. 

2. REPRESENTATIVES 
Major Market Radio, Inc. 

S. FACILITIES 
50.000 w.: 1050 Ire. 
Directional-earns pattern day and night. 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 

no rash dIsenunt. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a. 
7b, 8. 

Rate Protection: 10e, 11e, 12e. 13e, 14e. 16. 
Basic Rates: 20b, 21a. 21b, 21e, 2Id. 22a, 2211. 23a, 

245, 24c, 25a, 27. 29s. 29b. 30. 31, 32b, 33a. 
Contract: 40a, 41, 42a, 42d, 43, 45, 46, 50, 51a, 51b, 

51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60g, 61a, 

62b. 
Cancellation: 70a. 70e, 710, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with SIBS. 

TIME RATES 
No. 6 ER 6/2/69-Rec'd 5/16/69. 

A-Mon thru Sat 5:30-10 am. 
B-Mon thru Fri 4-8 pm; Sat 10 am-8 pm. 
C-Mon thru Fri 10 am-4 pm; Sun 6 am-8 pm. 
D-Daily S pm-1 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS A 

PER WK, EA: 1 wit 13 wk 26 wk 52 wit 
142 138 130 

6 ti  140 137 133 126 
12 ti  135 132 128 121 
18 tL  130 127 123 117 

CLASS B 
1 ti  105 103 98 94 
6 ti  100 98 95 90 
12 ti  95 93 90 86 
180  90 88 86 81 

CLASS C 
1 ti  95 93 90 86 
6 ti  90 88 86 81 
12 ti  85 83 81 76 
18 ti  80 78 76 72 

CLASS D 
1 ti_  55 53 51 49 
6 ti  50 49 47 45 
12 ti  45 43 42 40 
18 ti  40 39 38 36 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(Rotating) 
PER WK, EA: I wk 13 wk 26 wk 52 wk 
12 ti (3A, 313, 4C, 2D)..._.._... 82 80 78 76 
20 ti (5A, 5B, 6C, 4D)...._ ....... 78 76 74 70 
28 ti (7A. 713. 8C. 6D)  74 72 70 67 
36 ti (9A. 9B, 10C, 8D)  68 65 63 61 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM RATES 
1/2 hour  450 1/4 hr  300 
5-min: 130% of 1-min rates. 

WHOM WHOM-FM 
1930 1951 

Media Code 4 233 5050 3.00 
Progress Broadcasting Corp.. 136 W. 52nd Si., New 

York, N. Y. 10019. Phone 212-246-3900. 

STATION'S PROGRAMMING DESCRIPTION 
WTIOM: Complete ethnic programming. 
Spanish, daily 5 am-12M. Sun only, Italian 7 am-
1 pm, Spanish 1-6 pm, German 6-11 pm. Spanish 
programs feature general appeal popular music high-
lighting big Latin American sound. NEWS: bulle-
tins every hour on hour and 5 min summaries on 
half hour. Features: audience participation telephone 
requests handled by personality DJ's. Spanish soap 
operas. SPORTS: major league and Puerto Rican 
league winter baseball games. Heavy emphasis on 
activities in Spanish community. Ethnic copy trans-
lated from English without charge. Rec'd 3/24/69. 

I. PERSONNEL 
President-Fortune Pope. 
Vire-Pres. In Charge of Sales-Charles Ballin. 

3. FACILITIES 
5,000 w.: 1480 kg. Directional-separate pattern day 
and night. 
Operating schedule: 19 hours daily. EST. 
FM-ERP 50,000 w.; 92.3 me. 
Operating schedule: 19 hours daily. 

4. AGENCY COMMISSION 
15/0 net charges for time: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 
Basic Rates: 20a. 
Contracts: 45. 
Comb.; Cont. Discounts: 60a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 22 Eft 11/1/68-Rec'd 10/1/68, 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
(Mon thru Sat 6-9 am) 

1 x  50.00 260 x  29.00 
13 x  37.00 312 x  28.00 
26 x  35.00 500 x  27.00 
52 x  32.00 750 x  - 26.00 
104 x  31.00 1000 x  25.00 
156 y  30.08 

(Mon thru Sat 9 am-8 pm; Sun 1-6 pm) 
I     24.00 
13 x  32.00 312 x 23.00 
26 x  30.00 500 x  22.00 
52 x  27.00 750 x  21.00 
104 x  26.00 1000 x  20.00 
156 x  25.00 

(Mon thru Sat 8-10 pm) 
1 x  37.50 260 x  18.00 
13 x  24.00 312 x  17.25 
26 x  22.50 500 x  16.50 
52 x  20.25 750 x  15.75 
104 x  19.50 1000 x  15.00 
156 x  18.75 

(Stan thru Sat 10 pm-midnight) 
1 x  25.00 260 x  12.00 
13 y  16.00 312 x .............. ._......_ 11.50 
26 x  15.00 500 x  11.00 
52 x  13.50 750 x  10.50 
104 a_  13.00 1000 x  10.00 
156 x  12-'0 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
1-minute and 30-second spots may be combined for 
frequency discounts. 

SUNDAY 
(6 am-1 pm) 

Ix 19x 26x 52x 
1 min  50.00 40.00 30.110 25.00 
30 see  35.00 30.00 25.00 20.00 
10 sec  25.00 20.00 17.00 15.00 

(6 pm-midnight) 
1 min  40.00 30.00 20.00 17.50 
30 sec.  30.00 25.00 15.00 12.50 
10 sec  20.00 16.00 12.00 10.00 

7. PACKAGE PLANS 
(9 am-8 pm) 

6 ti 12 ti 18 tl 
Per wk  180 324 468 

8. PROGRAM TIME RATES 
SUNDAY 

(6 am-1 pm) 
1 hr 1/2hr 1/4 hr 10 min 5 mln 

1 x  400 250 130 100 75 
13 x  375 200 115 80 65 
26 x  350 175 100 70 60 
52 x  300 150 75 60 50 

(6 pm-midnight) 
1 r  400 250 130 1001 70 
13 x  . 350 200 100 80 55 
26 x______ ..... _ .............. 300 150 75 60 45 
52 x  200 110 60 40 36 

WICC 

BRIDGEPORT, CONN. 

City of license-Bridgeport, Conn. 
New York office-220 E. 42nd St., New York, N. Y. 

Phone 682-6500. 

See listing under Bridgeport, Conn. 

WINS 
1924 

A Group W Station 

FII RADIO ADVERTISING REPRESENTATIVES. INC. 

R AlB 

Subscriber to the NAB Radio Code 

Media Code 4 233 5100 6.(re 
Westinghouse Broadcasting Co.. Inc., 90 Park Aye, 
New York, N. Y. 10016. Phone 212-867-5100. 

STATION'S PROGRAMMING DESCRIPTION 
WINS: Programmed for general interest. 
All news all the time. Anchormen, backed up fir 
teams of writers, editors and reporters, broadcast SO 
& 45 min segments of regional, national and inter-
national news. Anchormen integrate reports from re-
porters. local and regional correspondents and corre-
spondents at foreign and domestic news bureaus. 
Headline summaries every 15 min. Sports report/ at 
:15 & :45. Traffic reports morning and afternoon 
drive times, plus key weekend periods. Comparison 
shopper reports 12 times daily. Drama and 1:110Vie 
reviews. Stock market reports twice an hour between 
10 am & 8 pm. Weekend sports specials, golf, tennis, 
auto racing. 5 mobile units equipped with 2 way 
radios. walkie-talkie units. Major news services. Con-
tact Representative for further details. Reed 2/8/68. 

L PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Peter E. Schruth. 
General Sales Manager-Austen G. Smithers. 
Executive Editor-Frank Georg. 

2. REPRESENTATIVES 
WINS Sales, New York. 
Radio Advertising Representatives, Inc. 

(This listing continued on next page) 
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New York City-W I N S-Continued 
3. FACILITIES 

50,00t) w.; 1010 Ice. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6b, 7b, 8. " 
Rate Protection: 10e, lle, 12e. 13e, 14e. 15e. 
Basic Rates: 20b, 21d, 22b, 25a, 28a, 295. 32b, 33a. 
Contracts: 40b, 41, 42a, 44b. 45, 46, 50. 
Comb.: Cont. Discounts: 601, 61a, 62b. 
Cancellation: 70e. 71a, 72, 73a. 
Prod. Services: 81. 
Length of commerical copy: 
.60 seconds transcribed; 150 words or less, llve. 
30 seconds transcribed; 75 words or less, live. 
10 seconds transcribed: 25 words or less. live. 

TIME RATES 
No. 11-A Eff 10/1/68-.Reed 4/28/69. 

AAAA-Mon thru Sat 5:30-10 am. 
AAA-Mon thru Fri 3:30-8 pm. 
AA-Mon thru Frl 10 am-3:30 pm; Sat 10 am-8 pm; 
Sun 8 am-8 pm. 
A--Dally 8-11:30 pm; Mon thru Sat 5-5:30 am: 
Sun 5-8 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: lx 52x 1562 3I2x 520x 780x 1040x 
AAAA 250 225 205 190 175 165 150 
AAA  175 155 140 125 115 105 90 
AA  130 120 110 100 90 75 60 
A  80 75 70 65 60 50 40 

30 SECONDS 
AAAA  200 180 164 152 140 132 120 
AAA  140 124 1 - 100 92 84 72 
AA....._  104 96 88 80 72 60 48 
A  64 60 56 52 48 40 32 

10 sec: 60% of applicable 1-min. 
Fixed position: lx rate, flat. 
520+ spots restricted to approximate even distribu-
tion in any 2 or more time periods. 
End rates sublect to short rate until earned. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

EA: AAAA AAA AA A I min 30 see 

10 ti  2 2 4 2 90 72 
20 01  4 4 8 4 85 68 
30 ti  6 6 12 6 80 64 
40 01  8 8 16 8 75 60 
To be staggered thruout time periods and all days. 
Additional spots can be added at a pro rata unit 
cost in equal time class proportions. 
Packages are not combinable with ROS and are pre-
emptible. Make-goods given in comparable time 
periods. 
Downward conversion: 1 spot of higher class equals 
1-1/2 of next lower class, or 2 to 3. 
10 sec: 60% of applicable 1-min. 

•ROS PACKAGES 
(Mon thru Fri 9 am-8 pm) 

PER WE, PLAN: 6 ti 12 01 18 ti 24 tl 
1 .......... .... ... 390 720 990 1200 
30 sec  312 576 792 960 

(.) 1 min & 30 sec only. 
WEEKEND PACKAGE 

(Sat 10 am-Sun 11:30 pm) 
PER WEND, PLAN: 5 tl 10 tl 20 ti 
1 min  400 750 1400 
30 sec  320 600 1120 

VERTICAL DAY-24 HOUR LIMIT 
I min 30 tee 

15 ti  1100 880 
ROS Packages to be scheduled at station's discretion 
within times indicated on best available basis, and 
subject to movement without notice. Do not combine 
with any other spots. 

10. SPECIAL FEATURES 
All Night News-Daily 11:30 pm-5 am. flat 25.00. 
Non-combinable. 
Feature Reports-Earned rate plus 20%. 

WJ RZ 
1926 

CITY OF LICENSE 
NEWARK, N. J. 

(This is a paid duplicate of the listing appearing 
under New York Urban Area.) 
Media Code 4 233 6250 8.00 
WIRE, Inc_ 497 Hackensack Ave., Hackensack, N. S. 

07601. Phone 201-343-5097. 
New York Office: Suite 501, 40 E. 49th St., New 

York, N. Y. 10017. Phones 212-421-1845, 944-7641. 

STATION'S PROGRAMMING DESCRIPTION 
WIRZ: Programmed for adult general interest. 
AIR PERSONALITIES handle all segments. MU-
SIC: country music programmed exclusively. SPORTS: 
play-by-play of major league baseball and spring 
training. Sports scores, community events calendar 
hourly. NEWS: 20/20 news format, local, regional 
at :20 past each hour. world and national via network 
at :20 before each hour. Weather and time reports. 
Sun 7-10 am religious and public affairs programs. 
Contact Representative for further details. Reed 
6/30/69. 

I. PERSONNEL 
General Manager-Lazar Emanuel. 
Station Manager-Sy Levy. 
General Sales Manager-Don Meyers. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5,000 w.; 970 he. Directional day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time charges only; no caSh discount. 

It. GENERAL. ADVERTISING See coded regulation, 
General: la, 2a, 3a, 3d. 4e. 5, 6a, lb. 8. 
Rate Protection: 10c, 11c, 12e, 130. 14e. 16. 
Basle Rates: 20b, 21b, 22e. 24a. 24e. 25a, 26, 27, 

28b, 28c, 29e. 29b, 31, 33e. 
Contracts: 40a. 41, 44a, 49b, 47e, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 601. Old 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Entertainment Network, 

TIME RATES 

No. 5 ER 1/1/68-Reed 2/23/68. 
AA-Mon thru Sat 6-10 am & 4-8 pm. 
A-Mon thru Sat 10 am-4 pm; Sun 6 am-8 pm. 
B-Mon thru Sun 8 pm-1 am. 
C-Mon thru Sun 1-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER Wit: AA A B C 
6 H.  70 60 50 30 
12 a  65 55 45 28 
18 01  60 50 40 24 
24 ti  55 45 35 20 

30 SECONDS 
6 ti  56 48 40 24 
12 ti.  52 44 36 22 
18 tl  48 40 32 19 
24 tL  41 36 28 16 
ID's: 50% of 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PENETRATION 

PER WK: 12 ti 18 01 24 tl 
1 min ........... _ ................. ...... 50 45 40 
30 sec.  40 36 32 
Spots distributed over 7 day period, 6-1 am; 1/3 
each AA, A. B. 

8. PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 5 min 

  600 420 300 120 
6 ti  550 390 275 110 
Sunday am and B times only. 

9. PARTICIPATING PROGRAMS 
Don McNeill Show-10:05-11 am Mon thru Fri. 
PER WK: 5 ti 10 ti 15 ti 20 11 
1 min.  80 
30 sec.  64 60 56 52 

10. SPECIAL FEATURES 
Local Newscasts-5 minutes or less at :20. Includes 
1-minute or 30-second spot plus open and close. 
American Entertainment Network Drop-Ins-at :40, 
all 30-seconds. 
1 min: 125% of applicable 1-min. 
30 sec: 110% of applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wit-5% 52 wk-10% 

(D) 

another Ø  feature 
emenimmammaremennem 

NEGRO 

POPULATION 

DATA 
teeeezmeezemewzezmem 

. .. for state 

and metro areas 
Negro Population Data for 
each state and metro area 
are given in the front of this 
directory and within each 
state's market data section. 
Data include: estimated Negro 
population plus per cent of 
state and U.S. total. 

... by counties in 

9 Southern states 

Similar population projections 
are listed in 9 Southern states 
for every county containing 
over 10,000 Negroes (as listed 
in 1960 U. S. census) and 
every metro area. 

. geographically 

locating about 80% of 

the Negro market 

WLI B 
1942 

C 
Subscriber to the NAB Radio Code 

Media Code 4 233 5150 1.00 
New Broadcasting Co., Inc.. 310 Lenox Ave., New 

York. N. Y. 10027. Phone 212-831-1000. 

STATION'S PROGRAMMING DESCRIPTION 

WLIB: Programmed for Negro audience. 
Community oriented newscasts every half hour. 4 
man local news staff, features remotes. Heavy ecm-
munity involvement via Sun afternoon program lineup 
produced in conjunction with leading community 
organizations, and through open-line telephone conver-
sation program dealing wills vital issues affecting 
community. Programming schedule: rhythm and blaes 
sign-on-10 am, gospel 10 am-1:30 pm, women's news 
and interviews 1:30-2 pm, rhythm and blues 2-5 pm. 
jazz 5-7:30 pm. Open line telephone program 7:30 
pin-sign-off. Contact Representative for further de-
tails. Reed 3/29/68. 

I. PERSONNEL 

General Manager-Barry Novik. 
Sales Manager-Richard Novik. 
Vice-President-Sam Chase. 

2. REPRESENTATIVES 
Greener, Hiken, Sears. 
Southeastern-Bernard I. Ochs Co. 

3. FACILITIES 
10.000 w. days; 1190 kc. Directional. 
Operating schedule: Sunrise to 1 hour after local 
sunset. EST. 

4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL. ADVERTISING See coded regulations 
General: la, 2a, 2b. 3a, 3e, 3d, 4e, 4d, 5, 6b, Ta, 8. 
Rate Protection: 10d, 11d, 12,i, 13d, 14d, 15a. 
Basic Rates: 20a, 20b, 21d, 22a, 22b, 23a, 23b, 21h. 

24e, 25e, 28a, 28c, 29e. 30. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 547e, t47e, 48, 

50, 51a, 510. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 6N, 61a, 

61b, 62d. 
Cancellation: 705, 70e, 11e, 72, 73e, 73b. 
Prod Services: 80, 82. 
() Programs less than 30 minutes. 
(t) Programs more than 30 minutes. 

TIME RATES 
No. 25 Elf 1/1/69-Rec'd 11/29/68. 

AA-Mon thru Sat 6-9:30 am & 4-7 pm. 
A-Mon thru Sat all other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I x 52x 104x 156x 2602 
1 min 39 35 33 31 29 
30 sec 30 28 27 26 25 
10 sec 20 18 17 16 15 

CLASS A 
1 ',tin 35 32 30 28 26 
30 see 27 25 24 23 22 
10 sec 18 16 15 14 13 

SUNDAYS 
1 min 42 36 34 32 .._ 
30 sec 32 27 26 24 _.. 
10 sec 21 18 17 16 .-
10-second spots do not combine for discounts with. 
1-minute or 20/30-second spots. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

AA --A 
PER WE: I min 30 see 10 sec I min 30 see 10 see 
12 ..... 29 22 16 26 20 14 

28 21 15 25 19 13 
36 . . . 27 20 14 24 18 12 
Fixed position not guaranteed. No further discounts. 
10-second spots do not combine for discounts. Pans 
not combinable with spots to earn frequency. 

8. PROGRAM TIME RATES 

Ix 528 104g 1561 
1 hr............ 350 320 300 280 
1/2 hr  210 192 180 168 
1/4 hr  140 128 120 112 
10 min _ 105 96 90 84 
5 min.  70 64 60 56 

(') AA, extra 10%. 

SUNDAYS 
Ix 26x 

'MONDAY THRU SATURDAY 
260x 3I2x 
260 250 
156 150 
104 100 
78 75 
52 50 

1/2 252 228 
1/4 168 152 
10 126 114 
5 min- 84 76 72 68 64 
Programs and spots cannot be comblned for frequency. 

3128 
28 
24 
14 

5201 
27 
23 
13 

25 24 
21 20 
12 11 

10001 
26 
21 
12 

23 
19 
10 

120x 
240 
144 
96 
72 
48 

W L I B-FM 
1965 

52:x 
360 
216 
144 
108 

I04x 156x 
310 220 
204 192 
136 128 
102 96 

Elf] Fat] 

Subscriber to the NAB Radio Code 

Media Code 4 233 5151 9.00 
New Broadcasting Co.. . Inc., 310 Lenox Ave. New 
York City, N. Y. 10027. Phone 212-831-1000. 

STATION'S PROGRAMMING DESCRIPTION 

WLIR-FM: Programmed for general interest of adults 
and young adults. 
MUSIC: jazz, noon-12M. 3 air personalities emcee 
entire operation. NEWS: on quarter hour. Rec'd 
10/2/67. 

I. PERSONNEL 
Pres. & Sta. Mgr.-Harry Novik. 

3/6-11 Sales Manager-Richard Novik. 
6/68 Program Director-Billy Taylor. 

NEW YORK 
3. FACILITIES 
ERP 2.000 w.; 107.5 me. 
Operating schedule: noon-midnight. 
Antenna ht.: 1,241 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time. Bills payable weekly. 

5. GENERAL ADVERTISING See coded regulations 

Contracts: 40a. 

TIME RATES 
Eft 2/66-Itee'd 4/15/66. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sat) 

1 min 30 see 1 min 30 see 
1 z  25.00 19.00 260 x 38.09 13.50 
26 z  21.00 17.00 312 x 11.00 12.75 
52 x  21.00 16.00 520 x  10.00 12.00 
104 x  20.00 15.00 LAO x  15.50 11.50 
156 x  19.00 14.25 

(Sun Only) 
lx 26x 52x 104x 156x 

1 rain._ ......... .....__ 85.00 32.00 30.00 28.00 26.00 
30 see  26.00 24.00 22.50 21.00 19.50 

7. PACKAGE PLANS 

PER WE: 12 tl 24 tl 36 ti 
1 min  . 225.00 420.00 585.00 
30 sec  171.00 319.20 444.80 
Frequency rates based on number of announcements or 
programs used during established 12 month period. 
Programs and announcements cannot be combined for 
frequency. Continuous broadcast will be protected for 
period of 26 weeks from effective date of increase. 
Continuing discounts apply to consecutive advertisers. 
Contract renewed for same schedule without interrup-
tion beyond 52 week period, same earned frequency 
will be allowed without penalty of short rate in event 
of cancellation. 

8. PROGRAM TIME RATES 
(Mon thru Sat) 
1 hr 1/2 hr 1/4 lw 10 min 5 min 

1 x  250 150 100 75 50 
26 x  230 138 92 69 46 
52 x  210 126 84 63 42 
104 x  200 120 80 60 40 
156 x  190 114 76 57 38 
260 2  180 108 72 54 36 
312 x  170 102 68 Si 34 
520 x    160 96 64 48 32 

(Sun Only) 
I : 140 
26 x   _ 320 192 128 
52 x ....... _____-___ 300 180 120 
104 x. 280 168 112 
156 x ......... -- ...... -..-... 260 156 104 

105 
96 
90 
84 
78 

(New York City continued on next page) 

70 
64 
80 
56 
52 

NQ1 on LI. 

TOP COVERAGE 
OF THE TOP 5! 

Why buy and pay for 3 stations to reach the 
giant Long Island market of 2,500,000 people? 
Get it all (All of Nassau and 95% of Suffolk) 
with one buy. And get high ratings, too! 
WLIX has revolutionized Long Island listening. 

THE BEST RADIO BUY 
TO REACH ALL LONG ISLAND 

WLIX-540 
"WE KEEP RADIO BEAUTIFUL" 

Malcolm E. Smith, Jr., Pres. 

September 1, 1969 Spot Radio Stations 619 



NEW YORK 

New York City—Continued 

WMCA 
1925 

A Straus Broadcasting Group Station 

The Eastman Station 
R A IR 

Media Code 4 233 5200 4.00 

Straus Broadcasting Group. Inc.. 415 Madison Ave-
nue, New York, New York 10017. Phone 212-68/-
5700. 

I. PERSONNEL 
President—R. Peter Straus. 
Vice-Pres. & Gen'l Mgr.—Michael P. Mallardi. 
Vice-Pres./Sales—Howard Klarman. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc 

3. FACILITIES 
5,000 w.; 570 U. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% net time. 

5. GENERAL ADVERTISING See soda regulat'qns 
General: la. 2a, 3a, 3b, ta. 4d. 5, lib, 7b, 8. 
Rate Protection: 10e, Ile. 02e. 
Basic Rates: 20a, 22b, 23a, 24a, 25a, 29s. 
Contracts: 40b, 42a, 45, 46. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 62b. 
Cancellation: 70*. 70e, 71a, 73a. 
Afnliated with The Eastman Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 37 Eff 5/1/69—Ree'd 4/17/69. 
AAA—Mon thru Sat 6-10 am. 
AA—Mon thru Fri 3-7 pm; Sat 10 am-11 pm; Sun 
2-7 pm. 
A—Mon thru Fri 10 am-3 pm & 7-11 pm; Sun 6 
am-2 pm & 7-11 pm. 
B—Mon thru Sun 1-6 am. 
BO—Mon thru Sun 11 pm-1 am. 

II. SPOT ANNOUNCEMENTS 
—AAA— —AA— 

PER WK: I min (/ I min (.) 
1 ti (lixed).____ 185 132 125 100 
6 tL--_______ 157 126 119 95 
12 U  150 120 113 90 
18 ti-....-- 143 114 107 86 
24 ri  138 109 102 82 
36 ti  130 104 97 78 

BULK PLAN 
158 x  142 
260 g.....-- 136 
312 x............... . 130 
500 x._  124 

—A— 
I vain () 
105 84 
100 80 
95 76 
90 72 
86 69 
82 66 

114 107 86 91 73 
109 102 82 87 69 
104 98 78 83 66 
99 93 74 79 63 
84 78 62 67 54 

2000 z....._.... 86 68 65 52 55 44 
(*) 30/20/10 see. 

No further discounts. Bulk plan rates may be com-
bined with 1-minute and 30/20/10-seconds and must 
be earned within 52-week period. 

7. PACKAGE PLANS 
TOTAL AUDIENCE POWER PLAN 

PER WE: I min (`) 
10 ti (11AAA, 3AA. 13A, IBG)—_. ... 1100 880 
20 U (13AAA, 5A.A. 6A, . 1975 1580 
30 t1 (7AAA, 7AA, 10A, 8B3)..—...... 2850 2280 
40 ti (12AAA, l2AA. 12A, 4BG) . 3650 2920 

MANPOWER PLAN 
10 ti (5AAA. IAA. 1BG)  1250 1000 
15 ti (TALA, 5AA, 8130)._. 1650 1320 
20 U (12AAA. 5AA, 3130).-   . 2300 1840 

HOUSEWIFE POWER PLAN 
PER K. I min (•) 
10 ti (4AA. OA) 800 
15 ti (3AAA, 3AA, 9A)  1550 1240 
20 ti (3AAA, 3A.A. 14A)   1900 1520 

YOU'TH POWER PLAN 
15 ti (10AA,   . 1500 1200 
20 ti (10AA, 10A)._. 1800 1440 
30 ti (3AAA, 15AA.   2650 2120 
40 U (5AAA, 18AA, 17A).____________ 3400 2720 

QUINN/GRAY POWER PLAN 
6 ti (3 Dom Quinn. 3 Barry Gray)___ 755 804 
9 ti (4 Dim Quinn. 5 Barry Gray)-- 1000 800 
12 ti (5 Dom Quinn, 7 Barry Gray).— 1215 972 
18 U (12 Dom Quinn, 6 Barry Gray)--- 1830 1304 

NIGHT POWER PLAN 

WEEKLY SATURATION PACKAGE—CLASS B 
PER WE: 1 min (*) 

  525 400 
50 II__ 600 500 
May not be added to other time categories for fre-
quency discount. 
(/ 30/20/10 sec. 

9. PARTICIPATING PROGRAMS 

Barry Gray—Sun thru Fri 11 pm-1 am. Class BG. 
Alex Bennett—Sat 11 pm-1 am. Class BO. 
PER YR: lx 28x 10Ix 201+ 
PER WE: I ti 4 tl 601 
1 min or less, ea  110 90 80 72 
Minimum 6 weeks excluding amusements. 

10. SPECIAL FEATURES 

Newscasts—Mon thru Sun 6-10 am & 1-6 am, twice 
hourly at :15 and :45; all other times hourly at :45. 

AAA AA A.13,13G 
Production fee 35 25 15 
Added to earned spot rate. 

WNBC WNBC-FM 
1822 1940 

An NBC Owned Station 

NBC Radio Network 
RA U 

Subscriber to the NAB Radio Cede 

Media Cede 4 233 5250 9.00 

Forward all copy to WNBC Radio TraMe Superrisor. 
National Broadcasting Co., Inc., Room 393, WNW', 
30 Rockefeller ?lam, New York. N. T. 10020. 
Phone 212-247-8300. TWX 212-640-5788. 

I. PERSONNEL 
General Manager—Lee C. Hanson. 
Manager, Sales—Howard L. McFadden. 
Manager, Programs—Ted Bair. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3. FACILITIES 
50,000 w. clear channel; 680 kc. Non-directional. 
Operating schedule: 24 hours daily, except Mon 1:05-
5:30 am. BST. 

71( FACILITIES 
FIRP 36,000 w.; 97.1 ni,.. 
(berating schedule: 8 am-midnight. EST. 
More than 50% of the schedule is non-duplicatIna 
Antenna ht.: 1440 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 2% extra on net if due date missed. 

5. GENERAL ADVERTISING See Coded regulations 
General: lb, 2a, 3a, 4s. 4d. 5, 8. 
Basic Rates: 20b, 2Id, 22b, 23a, 25a. 
Contracts: 41, 42a, 46. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 801, 61a, 62b, 

62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Bate Protection: 90 days except as noted on special 
plans. 

Advertisers earning a 52-week discount in one con-
tractual year may continue to earn the 52-week dis-
count as long as they continue consecutive weekly 
advertising. The contract year extends from date of 
first broadcast under a given contract forward for 52 
weeks. If the period at the end of a contract of 4 
weeks or longer is 6 days or less, advertisers earning 
• weekly frequency rate will be charged at the rate 
earned during the 7 day period preceding. Fully 
sponsored programs may include a 5 word opening 
and 5 word closing billboard. 
Times of broadcast and length of broadcast period, 
quoted are approximate. 

Length of commercial CODY: 
5 minutes  1 60 and 1 30-second announcement. 
10 minutes  2 60-second announcements. 
15 60-second announcements. 
Affiliated with NBC Radio Network. 

TIME RATES 

No, 22 EtT 6/1/69—Ree'd 5/8/69. 
AAA—Mon thru Fri 6-9 am; Sat 6-10 am. 
AA—Mon thru Fri 3-7 pm; Sat & Sun 10 am-8 pos. 
A —Mon thru Fri 9 am-3 pm, 9 pm-midnight & 
5-6 am; Sat & Sun 8 pm-midnight. 

IL SPOT ANNOUNCEMENTS 

1 MINUTE 

CLASS AAA 
 Per wt  

PER YR: 2 ti 8 ti 12 ti 18 ti 24 ti 30+ 
1 x  110 105 100 95 90 85 
100 z  105 100 95 90 85 80 
300 x  100 95 90 85 80 75 

90 85 80 75 70 

CLASS AA 

88 84 80 76 72 68 
100 x_  84 80 78 72 68 64 
300   80 76 72 68 64 60 

76 72 68 64 60 56 

CLASS A 
1 x  64 63 60 57 54 51 
100 x.  63 60 57 54 51 48 
300g  60 57 54 51 48 45 
500 x  57 54 51 48 45 42 
30/20 sec: 80% of 1-min. 10 sec: 80% of 1-min. 

FIXED Fosrrios 
AAA AA A 

I x.    200 175 150 

7. PACKAGE PLANS 

1-MINUTE TOTAL AUDIENCE PLANS 
PER WK: lx 1011x 300x 500x 
Plan 1, 8 ti (2AAA. 2AA, 4A) 568 544 512 488 
Plan 2, 14 U. (4AA.A. IAA, SA) 980 924 882 826 
Plan 3, 20 ti (8AAA. 6AA, 11A) 1340 1280 1200 1120 
Plan 4. 28 ti (8AAA, 8AA, 10A) 1664 1560 1482 1378 
30/20 sec: 80% of 1-min. 10 sec: 80% of 1-min. 
Spot are preemptible, makegoods given in comparable 
time period. 
Not combinable with other spots. 

9. PARTICIPATING PROGRAMS 
DR. JOYCE BROTHERS 
(Mon thru Fri 7:45-9 pm) 

PER WE: 1 tl 3t1 SOI 
1 mitt.  100 85 75 
Includes billboards. 

LONG JOHN NEBEL 
(Mon thru Sat midnight-5 am) 

PER WK: I ti 3 ti 6 ti 
2-3 min participatLig & rotating__ 80 70 60 
1 min or less El's Only, flat. ea  30 

10. SPECIAL FEATURES 
ROTATING NEWS PLANS 

PER WE. EA: 3 ti Stl 12 ti 18 tI 24 ti 30 tl 
AAA   130 125 120 -.... 

  110 105 100 95 —90 —90 
A   85 80 75 70 65 60 

Includes opening billboard plus 1-minute spot. 

TOTAL WEEK DISCOUNT 
10 wk-5% 20 wk-10% 35 wk-15% 50 wk-20% 
These soots apply to other spot discounts but not 
vice-versa. 

WNCN (FM) 
1957 

Classical Music 
F MO 

Media Code 4 233 5300 2.00 

The National Science Network, Inc.. 2 W. 45th St., 
New York, N. Y. 10038. Phone 212-867-6171. 

STATION'S PROGRAMMING DESCRIPTION 
WNCN (FM): Programmed for adults. 
MUSIC: classical 24 hours • day. 8:05-11 am Ba-
roque, classical and romantic music. 11:05 am-noon 
artist in recital. 12:05-2 pm popular classics for 
mid-day. 2:05-5 pm late romantic music. 5:05-7 pm 
news and music. 7:05-8 pm music celebrating an 
important event in music history. 8-9 pm musical 
surveys of individual composers. 9:05-10 pm latest 
classical releases. 10:05-11 pm regular month long 
series built around classical music theme. 11:05 pm-
8 am classical music. NEWS: 5 min news broadcasts 
at 8 am. 11 am. noon, 2 pm, 5 pm. 6 pm. 7 pm. 
9 pm. 10 pm, & 11 pm. COMMERCIAL POLICY 
musical works not interrupted for commercials. Rec'd 
12/4/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.—Stan Gurell. 
Mgr., Sales & Prog. Dey —Tom Bird_ 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 50,000 w.; 104.3 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1,220 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no euh discount. 

5. GENERAL ADVERTISING Soo coifed regulations 
General: 3b, 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10a, lia, 13a, 14a, 15a, 15b, 15c, 

16. 
Basic Rates: 20b, 24b. 
Contracts: 40a, 41. 49, 51a. 
Comb.; Cont. Discounts: 601, 61a. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Member: The Groskin Group, The National Science 
Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

RE 1/1/67—Ree'd 12/12/66. 
AA—Mon thru Fri 7-9 am & 5 pm-midnight; Sat & 
Sun 8 am-midnight. 
A—All other times. 

(This listing continued on next page) 

There's more creedence,beatles, 
stones, seasons, suprœnes, happenings, 'ones, 
turtles, byrds, bead' boys, bee gees, 
presleys, campbells, donovans, franklins, 
guess who's on WMCA Radio 51 

Fewer ConunerciaLs.More Music. 

WMCA Radio 57 New York4> 
Straus Broadcasting Group, Inj' Represented by Robert E. Eastman & Co., Inc. 

620 Spot Radio Stations September I, 1969 



New York City-W N C N (FM)-Continued 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
lx 52x 104x 260x 5204 1040+ 

I min __ 33.00 31.35 29.70 28.05 26.40 24.75 
30 see----- 16.50 15.70 14.85 14.00 13.20 12.40 

CLASS A 
1 19.80 18.80 17.80 16.85 15.85 14.85 
30 sec..._-. 9.90 9.40 8.90 8.40 7.90 7.55 

3. PROGRAM TIME RATES 
PER WK: CLASS AA I ti 
1 hr or 55 min. _ - 180.00 
1/2 hr or 25 min.-- - 108.00 
1/4 hr or 10 min. 72 00 
5  - 54.00 

2 tl 5+ 
162.00 144.00 
97.20 86.40 
64.80 57.60 
48.60 43.20 

CLASS A 
1 hr or 55 min.   208.00 97.20 
1/2 hr or 25 min.   64.80 58.30 
1/4 hr or 10 min..  43.20 38.90 
5 min  32.40 29.15 

WEEKLY DISCOUNTS 
13 wet 5% 39 wk. 15% 
26 wk........._ . 10% 52 wk. -. 20% 

9. PARTICIPATING PROGRAMS 

All rates apply to 13 wk schedule. 
New York Tonight-Mon thru Sun 5:05 pm. 
Per minute. . 35.00 

Parts-New York-Sun 12:05 pm. 
Per minute    35.00 

Listening with Watson-Mon thru Sun 11:05 pm. 
Per minute  

86.40 
51.85 
34.55 
25.90 

10. SPECIAL FEATURES 

Full length symphony orchestra concerts: 
Cleveland Orchestra-Sun 3 pm. 
Full sponsorship  450 Half sponsorship  275 
AdJaceneles   50 
Chicago Symphony Orchestra-Thur 9:05 pm. 
Full sponsorship  450 Half sponsorship  275 
Adjacencies   50 
Concertgebouw Orchestra of Amsterdam-Tues 9 pm. 
Full sponsorship  450 Half sponsorship  275 
Adjacencies   50 
Saturday Afternoon Opera-Sat 2:05 pm. 
Full sponsorship  540 Half sponsorship  300 
Adjacencies   50 
Opera Highlights with Francis Robinson-Sat 1 pm. 
Full sponsorship  300 Half sponsorship  175 
AdJacencies   50 
Aaron Copland Comments-Mon 8:05 pm. 
Full sponsorship  600 Half sponsorship  350 
Adjacencies   50 
Art News-Mon thru Fri 12.35 & 6:35 pm. 
Full sponsorship  50 
1-minute News adjacency spots-rate plus 20%. 
Newscasts and Stock Market Reports include 1 60-
sec commercial and 2 ID's. 

WNEW 
1934 

Metromedia Radio 

BMETRO RADIO SALES 
RAB 

Media Cede 4 233 5350 7.00 

Metromedia Radio, A Metromedia Company. 565 
Fifth Ave.. New York. N. Y. 10017. Phone 212-
986-7000. TELEX 125-959. 

I. PERSONNEL 
Vice-Pres. & Gen't Mgr.-Robert Mounty. 
Sales Manager-Robert Fault. 
Program Director-David Pound 

2. REPRESENTATIVES 

Metro Radio Sales. 

3. FACILITIES 

50,000 w.; 1130 kc. 
Directional-nighttime only. 

4. AGENCY COMMISSION 

15/0 time only; 15th of month 

5. GENERAL ADVERTISING See ended regulations 

General: la, 2a. 2b, 3a, 3b. 3d. 4a, ed. 5, 7b, 8. 

Rate Protection: 12c. 13e, 14c. 

Basic Rates: 201% 21d, 22b, 23a, 24a. 24c, 27. 30, 
32b. 

Contracts: 41, 44b. 47a, 49, 51b. 51e. 

Comb.; Cont. Discounts: 60d, 60e, 60h, 601.. 61a, 61b. 

Cancellation: 70e. 70e, 71a, 72, 73b. 

Any additions to schedule during protection period 
will carry current rather than protected rate. 

liste Protection: Rates guaranteed for 13 weeks from 
effective date of any Increase, provided that adver-
tising equalling at least 500.00 weekly is actually 
running at time of effective date of Increue and 
providing that broadcasts continue without interrup-
tion during rate protection period. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 15 Eff 3/31/69-Rec'd 3/12/69. 
AA-Mon thru Bat 6-10 am. 
A-Mon thru Sat 4-8 pm. 
B-Mon thru Sat 10 am-4 pm; Sun 8 am-8 pm. 
C-Mon thru Sun 8 pm-midnight. 
D-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
MON TétRil SAT. ROTATING: I min 
Less than 6 ti ...... _____-_._ 250. 

ti (1 per 225. 

CLASS A 
Less than 6 ti  175. 
6 ti (1 per 160. 
12 U (2 Per day).-------........-- 150. 

20/30 10 see 
200. 125. 
180. 113. 

140. 
128. 
120. 

88. 
80. 
75. 

CLASS B 

Less than 6 U (Mon thru Saf)__ 150. 120. 75. 
MON THRU SUN: 
6 tl (max 1 per da7). 195. 108. 68. 
12 ti (max 2 per day),..,..,........,....,.. 120. 96. 60. 
18 ti (max 3 per day)-----.-- 115. 92. 58. 
24 tl (max 4 per day)   110. 88. 55. 
30 ti (max 5 per dart.   105. 84. 53. 
36 ti (max 6 per day)_______ 100. 80. 50. 

CLASS C 

6 U (max I per day).--------------
12 U (max 2 per day).____-
18 ti (max 3 per 38. 
24 ti (max 4 per day).---------- 55. 
30 ti (max 5 per 58. 
36 U (max 6 per day)-.-.-.-... 50. 

75. 
68. 
60. 

60. 38. 
54. 34. 
48. 30. 
46. 29. 
44. 28. 
42. 27. 
40. 25. 

CLASS D 
50% of Class C rates. 
All announcements, newscast, sportscasts may combine 
to earn weekly frequency discount. 
All spots must rotate thruout all hours and dare of 
time class. 20/30 and 10-second spots subject to 
availabilitiee. 

CONSECUTIVE WEEK DISCOUNT 
52 on   10% 
Applied as earned, provided minimum expenditure 
of 500.00 per week is maintained. 

7. PACKAGE PLANS 

WEEKLY CIRCULATION PLANS 
These plans provide selectivity of programs with 
scheduling over 7 days per week. Plans earn eerueen -
tire weeks discount, 
PLAN. PER WK: I min 
14 (2AA. 2A, 6B, 4C) 1500 
21 (3AA, 3A, 9B. 6C)  2150. 
35 (5AA, 5A, 1513. 10C)  3300. 
49 (7AA, 7A, 21B, 14C)  4300. 

20/30 10 see 
1200 750 
1720. 1075. 
2640. 1650. 
3440. 2150. 

10. SPECIAL FEATURES 

CLASS AA 
Newscasts: 5 min or 1/2 sponsorship 10 min. Rotat-
ing 7, 8, 9 am or 6:30, 7:30, 8:30 am. 
5 per ak (rotating Mon thru Fri).- .............. 1540. 
6 per wk (rotating Mon thru ...... _....... 1650. 

CLASS A 
Newscasts: 5 min or 1/2 sponsorship 10 min. Rotating 
5, 6. 7 pm or 4:30. 5:30, 6:30 pm. 
5 per wk (rotating Mon thru Fri)._ ..... -...-... 1100. 
6 per wk (rotating Mon thru Seth__ ..... ..... 1200. 

CLASS II 
Newscasts (5 min on the hour): 
6 per wk.  1000 12 per wk 1800 

CLASS C 
Newscasts (5 min on the hour): 
6 per wk  500. 12 per wk  900. 

W N E W-FM 
1958 

R AB [OF ml] 
Media Code 4 233 5351 5.00 
Metromedia Radio, A Metromedia Company. 230 Park 

Ave., New York. N. Y. 10017. Phone 212-689-1600. 
TELEX 125-959. 

I. PERSONNEL 

Vice-Pres. & Gen'l Mgr.-George Duncan. 
Programming Director-Nat Asch. 
Trame Director-Ed Godineaux. 

2. REPRESENTATIVES 

Metro Radio Sales. 

3. FACILITIES 

ERP 4.100 w. & vert.); 102.7 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1360 ft. above ....... terrain. 

4. AGENCY COMMISSION 
15/0 time only; 15th of month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a. 3a. 4a, 4d, 5, 6b, 7b. 8. 
Rate Protection: 12b. 
Basle Rates: 23a. 29a. 
Contracts: 40a, 42a. 16. 
Comb.: Cont. Discounts: 61a, 61b. 
Cancellation: 70a, 73a. 
Rate Protection: Rates guaranteed for 13 weeks from 
effective date of any increase, provided that giver-
Using equalling at least 100.00 weekly is actually 
running at time of effective date of increase and 
providing that broadcasts continue without inte-rup-
tion during rate protection period. 

TIME RATES 

No. 7A Eff 7/1/69-Reed 6/4/69. 
AA-Mon thru Sun 4 pm-midnight. 
A-Mon thru Sun 10 am-4 pm & midnight-2 am. 
B-Mon thru Sat 6-10 am. 
C-Mon thru Sun 2-6 am. 

NEW YORK 

I. SPOT ANNOUNCEMENTS 

CLASS AA 
I ti 

1 min 35.00 
30 sec  ..... 28.00 
10 sec  . 17.50 

CLASS A 
1 min - 27.00 
30 sec 23.00 

13.50 

CLASS B 
I min.    24.00 
30 sec   20.00 

6 ti 
32.00 
28.00 
16.00 

25.00 
21.00 
12.50 

22.00 
18.00 
11.00 

12 ti 
30.00 
24.00 
15.00 

23.00 
19.00 
11.50 

20.00 
16.00 
10.90 

24 ti 

21.00 
17.00 
10.50 

18.00 
14.00 
9.00 

C: 50% of B. 
Mon thru Sun rotating. Spots requested to rotate 
on 3 days or leu charged at 1 Ume rate. 
All spots must rotate throughout all hours and days 
of time classification, 20/30 and 10-second spots 
subject availabilities. 

7. PACKAGE PLANS 

WEEKLY CIRCULATION PLANS 
Per wk 

15 Plan (3AA, 6.11, 3B. 3C)   285 
30 Plan (6AA, 128. 613. 6C)   540 
45 Plan (9AA, 18A. 9B, 9C)   765 
Plans provide selectivity of programs with scheduling 
over 7 days per week. Earn consecutive week discount. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 
Applied as earned provided a minimum expenditure 
of 100.00 per week is maintained. 

WNJR 
1947 

CITY OF LICENSE 

NEWARK, N. J. 
A Rollins' Group Station 

(This is a paid duplicate of the listing appearing 
under New York Urban Area, N. Y.) 
Media Cede 4 233 5400 0.00 

Continental Broadcasting. Inc., Box 1258, Newark. 
N. J. Murdock 8-3665, New York 07101. Phatee 
Newark-201-688-3665; New York-212-964-3445. 

STATION'S PROGRAMMING DESCRIPTION 

WNJR: Programmed for Negro listeners. 
MUSIC: popular, rhythm and blues and gospel. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour, 3 min on half hour, community news 
features. Station participates in community activities. 
Personalities appear at high schools, churches, store 
openings, etc. Station daily salutes members of 
community who have distinguished themselves. Con-
tact Representative for further details. Ree'd 5/27/68. 

I. PERSONNEL 

Freeident-O. Wayne Rollins. 
Vice-Pres. Radio-James C. Redder. 
Station Manager-Wm. J. Gallagher, Jr. 

2. REPRESENTATIVES 

Rollins Broadcasting. 

3. FACILITIES 
5,000 w.; 14S0 ke. DirectIonal-nIght only. 
Operating schedule: 24 hours daily. BST. 

4. AGENCY COMMISSION 

15%; no cash discount. 

(This listing continued on next page) 

There's more nudity, sex, vietnam, 
put-ons, politics, pennant fever, mafia, 
bugging, black power, potholes, pot, haircuts, 
campus rebellion, generation confrontation, 
moondoggling onWRICA Radio 57. 

Call In-listen- In. 

WMCA Radio 57 New York/P. 
Straus Broadcasting Group, Inj' Represented by Robert E. Eastman & Co., Inc. 
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NEW YORK 

New York City-W N J R-Continued 
5. GENERAL ADVERTISING See coded regulation. 

General: la. 2b, 3a, 4e. 4d, 5, ta. 7b. 8. 
Rate Protection: 10b, 111), 12b, 13b. 14b, 15b. 
Buie Rates: 201). 22a. 29a. 
Contracts: 47a 
Cancellation: 70e. 72. 
Prod. Services: 80, 81. 
Discounts payable as earned, but allowed currently on 
non-cancellable contracts. 
Member: Rollins, Inc. 

TIME RATES 
Eff 8/I/68-Rec'd 11/3/66. 

AAAA-6-9 am & 4-7 pm. 
AAA-9 am-4 pm 
AA-7 pm-midnight. 
A-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 

AAAA 
PER WIC: I tl 7 ti 14 ti 
1 wk_____ 30.00 29.00 27.75 
13 wir--- 28.75 27.75 26.50 
26 wk........... 27.50 26.50 25.50 
39 wk.._ 26.25 25.25 24.25 
52 wk-- 25 00 24.00 23.00 

I wk............. 
13 wk.. ..... 
26 wk.......... 
39 
52 wk....---

1 wit--
13 wk...._... 
26 wk-........ 
39 wk 
52 wk.__ 

24.00 
23.00 
22 00 
21.00 
20 00 

21.00 
20.25 
19.25 
18.50 
17.50 

AAA 
23.25 22.25 
22.25 21.25 
21.25 20.25 
20.25 19.50 
19.25 18.50 

AA 
20.25 19.50 
19.50 18.75 
18.50 17.75 
17.75 17.00 
17.00 16.25 

A 

21 ti 
26.50 
25.50 
24.50 
23.25 
22,00 

21.25 
20.25 
19.50 
11.50 
17.75 

18.50 
17.75 
17.00 
16.25 
15.50 

28 ti 
25.25 
24.25 
23.25 
72.25 
21.00 

20.25 
19.50 
18.50 
17.75 
1/.00 

17.75 
17.00 
16.15 
15.50 
14.15 

85+ 
24.00 
33.00 
21.00 
21.00 
20.00 

19.25 
18.50 
11.75 
17.00 
16.00 

17.00 
18.55 
15.50 
14.75 
14.00 

1 wk_____ 15 00 14.50 14.00 13.25 12.75 15.00 
13 wk-...._. 14.50 14.00 13.25 12.75 12.25 11.50 
28 wk.......... 13.75 13.25 12.75 12.25 11.75 11.00 
39 wk____ 13.25 11.15 12.25 11.75 11.55 10.50 
52 wk___ 12.50 12.00 11.50 11.00 10.50 10.00 
20/30 see: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix 261 32x 1581 1121 920x 

1 hr   350 325 300 275 250 355 
1/2 hr...  210 195 180 165 250 1115 
1/4 hr.   128 117 108 99 90 81 
10 min...  95 88 81 15 68 II 
5 min..  72 66 61 57 51 46 

10. SPECIAL FEATURES 
NEWS AND FEATURE PACKA07.23 

PLAN 1 
5 minutes. Billboard open and close-one minute 
commercial middle. Commercial time: 1-1/2 minutes. 

I Irk 15 who 28 vim 52 who 
1 U  48 46 44 41 
SOI  44 41 40 38 
15 tt  40 38 38 34 
22+__._..-.....,.---..-36 34 32 30 

PLAN 3 
Includes 2 or 3 minute billboard open and close and 
1-30 second middle. Commercial time 1 minute. 
111  37 35 33 31 
8 tl.   34 33 30 28 
15 td  31 29 31 25 
22+    28 26 24 22 

(D) 

WNYW 
International Short-wave. 
See Listing under International Radio in U.S.A. 

Listing appears at conclusion of station listings. 

WOR 
1922 

INN/ 
ge01001012WESENIATivES INC 

\It 

An RICO General Station 
Media Code 4 233 5450 5.00 
RICO General, Inc., 1440 Broadway, New Yort, 
N. Y. 10018. Phone 212-564-8000. 

1. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Robert S. Smith. 
Vice-Pres., Sales-Herb Saltsznan. 
Sales Manager-Bill McNicol. 

2. REPRESENTATIVES 
REO Radio Representatives, Inc. 
Toronto-RK0 Distributing Corp. of Canada Ltd. 

3. FACILITIES 
50,000 w.; 710 le. Directional-same pattern day and 

night. 
Operating schedule: -. EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulation 
General: lb, 2a. 213, 3a, 343, 3e, 3d, 4a, 5. 
Rate Protection: 10e, lie, 12e, 14e. 
Basle Rates: 20b, 21b, 21e. 22a, 23s. 24e, 25a, 31, 33d. 
Contracts: 40b, 41, 42a, 42d, 45, 46, 49, 51b, 51e. 
Comb.; Cont. Discounts: 60a. 60e, 60h. 601, 81a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Length of commercial irony: 
5 minutes 1:15 minutes 
15 minutes  3:00 minute. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 32 Rev 6/30/69-Reed 7/7/69. 

S. SPOT ANNOUNCEMENTS 
3 ti 6 tl 

1 min, Mon thru Sat 5:15-9 am, 260 240 
Must be bought 3 or 6 ti per week. Rotate and 
alternate. CWD only. 6 It rate given if 3 spots 
bought 5:15-9 am Mon thru Sat and 3 or more spots 
bought in other time periods. 5:15-9 am spots con-
tribute to FD in other time periods. 

1 MINUTE 
MON THRU FRI: I ti 
9-11 am - 180 
11 am-1 pm._ _ 160 
1-4 pm 130 
4-6 pm 150 
Features 4-8 Pm-- ._ 165 

__ 200 
7-8 pm ..... _ 130 
8-9 pm   100 

MON THRU SUN: 
11:15 pm-5 am   

BAT: 

11 am-6 pm. - 120 
6-7 pm   150 

SAT. SUN: 
7-11:15 pm - 80 

SUN: 
5:30-7 an.   50 
7-11.15 am 150 
11:15 am-6 pm ..... _____-____ ...... ........ ....... 120 

2 MINUTE 
Daily 11:15 pm-5 am ..... ...... _ ...............75 
30 see: 85% of 1-min. 10 see: 50% of 1-min. 
20 sec: 80% of 1.-min. 

FREQUENCY DISCOUNTS 
31-10% 6I-15% 121-20% 201-25% 

CONSECUTIVE WEEK DISCOUNTS 
26 wit-5% 52 wk-10% 
CWD Is applicable only to the lowest weekly ex-
penditure during first 28 or 52 weeks of the schedule 
as the case may be. 

7 PACKAGE PLANS 

ROS: 10 tl 15 ti 20 tl 30 (I 
30 sec.... .... ...... ............. 900 1200 1500 2100 
20 see 850 1125 1400 1950 
10 see    600 750 1050 
TOTAL CIRCULATION PACKAGES-1 MINUTE 
Plan A-10 ti (2 ea area) ....... ..... _  1300 
Plan B-15 ti (8 ea area)  1800 
Plan C-20 ti (4 ea area)......._............  2300 
Plan D--30 ti (8 ea area)   3300 
Plan E-45 ti (9 ea area)  4500 
Area 1-5:15-9 am Mon thru Sat; 9-11:15 am Sat. 
Area 2-9 am-1 pm Mon thru Fri; 6-8 pm Mon thru 
Fri. 
Area 3-4-6 pm Mon thns Fri; 7-11:15 am Sun; 4-6 
pm Sat & Bun. 
Area 4-11:15-2 pm Sat & Sun; 1-3 pm & 8-9 Pm 
Mon lieu Fri; 6-11:15 pm Sat. 
Area 5-9 pm-midnight Mon chru Fri; 2-4 Tim Sat 
& Sun; 3-4 pm Mon thru Fri. 

OTHER PACKAGE PLANS 
Afternoon 

(Mon thni Fri 1-4 pm) 
5 ti 8 ti 10 tl 

1 min.  415 . . 790 
NEWS PACKAGES-MON THBH BUN 9 AM-8 PM 

5 ti 8 ti 12 01 
1 min.    600 880 1200 

NIGHTTIME 
(Mon then Sun 8 pm-midnight) 

1 min, 10 U.  500 
All spots preemptible. No discounts. 

10. SPECIAL FEATURES 

NEWS 
01 

Mon thru Sat 6:30, 7:30, 8:30 am, ea.   330 

WEATHER 
Mon thru Sat 6:15, 6:45, 7:45, 8:45 am, ea  270 

SPORTS 
Mon thru Sat 5:40, 6:40, 7:40, 8:40 am. ea  250 
Must be bought 6 ti per week and rotate. CWD 
only. All features contribute to YD for spots bought 
in other time periods 

WOR-FM 
1941 

lan 
0.0 RADO REP9EUNTAbvE5. INC 

Stereo 
e DLI F IMO 

An RICO General Station 
Media Code 4 233 5451 3.00 
IWO General, Inc., 1440 Itroad,ty, New York, N. Y. 

10018. Phone 212-564-8000. 

I. PERSONNEL 

General Menager-Martin H. Percival. 
General Sales Manager-liugh S. Wallace. 
Program Director--Sebastian Stone. 

2. REPRESENTATIVES 
10K0 Radio Representatives. Inc. 
Toronto-REO Distributing Corp. of Canada Ltd. 

3. FACILITIES 

ERP 5,400 w. (hertz.), 3.850 w. (vert.); 98.7 me. 
Stereo. 

Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1,250 ft. above average terrain. 

111 

-MISSION «BROAD CASTING CO . 
proudly announces t 

newly acquired ownership o 
the 

24 ho s u 
ena:unnurliren:31:1a1:11:7141,:,ni-taCr)Y1:11112:u0sikc t c. 
M t1/4N 

Radio 

in
¡eat:I:L:1117:17 1e  :(11480kC • 

ctit1/4 ore' Itc' 
ing countrY mus'c 

24 IlO IJ 5 e 

represented" 

mcgavren-guild • pgvi rad'io, inc. 

.......... 

.. .................... •(13-1-6 9 von verioto 

MISSION BROADCASTING CO. .............. 
KONO/ ICITYfro -San Antonio, Texas 
Represented by Metro Radio Sales 

4. AGENCY COMMISSION 

15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 

See WOR listing for coded regulation.. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 8/1/69-Reed 4/23/69. 

AA-Mon thru Fri 3 pm-midnight; Sat a. Sun 10 
am-midnight. 

A-Mon thn. Fri 6 am-3 pm: Sat & Sun 6-10 am: 
Mon thru Sun midnight-1 am. 

B-Mon thru Sat 1-6 am: Sun 1-4 am. 

7. PACKAGE PLANS 

CLASS AA 
PER WE. EA: 6 ti 12 ti 18 ti 24 ti 30 01 36 ti 
1 min  60 58 58 54 52 50 
30 sec.  48 46 44 42 40 38 

CLASS A 

1 min. -  52 50 48 46 44 42 
30 see.  42 40 38 36 34 32 

CLASS B 
1 min, fist.  25 30 sec, eat  20 
10 see: 50% of 1-min. 
1 minute, 30-seconds and 10-seconds may combine 
for frequency. 
Rateholders: 6 'pote, any length, in AA. A or com-
bination time. 

CONSECUTIVE WEEK DISCOUNT 

26 ml-5% 52 wit-10% 

COMBINATION PACKAGE PLAN 
(1/4 AA Mon thru Fri 3 Pm-midnight, 1/4 AA 
Sat & Sun 10 am-midnight, 1/4 A Mon thru 
Fri 6 am-3 pm. 1/4 A Sat & Sun 6-10 am) 

PER WE. EA: 12 01 18 ti 24 ti 30 01 36 ti 
I min  52 50 48 46 44 
30 see  42 40 38 36 34 

WPAT WPAT-FM 
1941 1957 

CITY OF LICENSE 

PATERSON, N. J. 

UIKATZ RADIO 
WM EAST 

• RAB 

Subeeriber te the NAB Radio Code 

(This is a pald duplicate of the listing appearing 
under New York Urban Area, N. Y.) 

Media Code 4 233 6350 6.00 
Division of Capital Cities Broadcasting Corp., 12 W. 

40th St.. New York.. N. Y. 10018. Phone 212-
688-9300. 

Studloe: Hepburn ltd. & Broad St_ Clifton, N. J. 

STATION'S PROGRAMMING DESCRIPTION 
WPAT: Proirrammed for young adults and adulta. 
MUSIC: 85% popular standards to jazz, show tunes 
to light classics, filin muslo to folk, vocals and instru-
mentals, mixed, edited and blended on tape to achieve 
• distinctive sound. Music presented in uninterrupted 
12 min programs daytime and 27 min programs night-
time. NEWS :15% 5 min on half hour. plus on hour 
in drivetirne. 15 min commentary M-F at 6:30 am, 
7:30 am and 8:30 am. Public service throughout day. 
Sun. 6-9 am religious and educational programs. 
COMMERCIAL POLICY: Maximum 13 commercials 
per hour regardless of length, 6 am-7 pm. Maximum 
7 cotrunereials per hour 7 pm-6 am. Contact Rentz-
'tentative for further details. Reed 8/8/68. 

I. PERSONNEL 

Vice-Pres. & Gen'l Mer.-Lou Faust. 
General Sales Manager-Dick Rakevan. 

2. REPRESENTATIVES 

Katz Radio, East. 

S. FACILITIES 
5.000 w.: 930 le. Directional-separate ()anent, day 
and night. 

Operating sehedule: 24 hours daily. EST. 
FM-ERP 12.500 w. (horiz.), 12.500 (vert ) ; 93.1 mc. 
Antenna ht.: 870 ft. above average terrain. 

4. AGENCY COMMISSION 

15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 

General: lb, 2a, 21), 3a, 3b, 3e. 3d, ta. 4d. 5, lib, 
lb. 8. 

Rate Protection: 10e, lic. 12c. 13e, 14c, 15e, 15d, 16. 
Basle Rates: 20a, 21a, 21b, 2Id, 22a, 24a. 25s, 29a, 

29b, 30, 33b. 
Contracts: 40e, 41, 42b 42d, 43, 44b 46, 47a, 49. 

51e. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 601, 60), 

61e. 82b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Programming policy: Maximum 13 commercial units 
per hr. 20% surcharge required for all non-integrated 
piggy-bark commercials 
Affiliated with Katz Radio AID. Plan, 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 22 Eff 11/1/117-Reed 11/2/67. 

PM Drive-Mon thru Fri 8-7 pm. 

AM Drive-Mon thru Fri 6-10 am. 

AA-Mon thru Sun 7 pm-midnight. 

A-Mon thou Fri 10 em-3 pm; Sat & Sun 6 am-
7 pm. 
Midnight-6 ate. Rates on request. 
All spots rotate within respective time classes. 

(This listing continued on next page) 
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New York City-W PA T, 
W PA T-FM-C,ontinued 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PM Dr AM Dr AA 

Fixed position............._ 140 120 130 
1 .................... 120 101) 110 
6 (max. 1 per day)   110 90 100 
12 (max. 2 per day)  . 100 80 90 
18 (max. 3 per day) 90 70 80 
24 (max. 4 per day)  85 65 75 
30 (max. 5 per day)._   80 69 70 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAIN 

PLAN/DISTRIBUTION: 12 18 24 
PM Drive ................ 2 3 5 
AM Drive   2 3 4 
AA   2 3 4 
A   6 9 11 
PER DAY, MAX: 2t1 3 tl 4 ti 

 900 1260 1560 
MAN PLAN 

PLAN/DISTRIBUTION: 12 18 24 
PM Drive 
AM Drive 
AA   
A 
PER DAY, MAX: 
Total   

4 6 
4 6 8 
2 3 4 

  2 3 4 
2 tl 3 tl 4 ti 

A 
120 
100 
90 
80 
70 
65 
60 

31.1 
6 
5 
5 

14 
5 tl 
1800 

31 
10 
16 
5 
5 

5 ti 
960 1350 1680 1956 

WOMAN PLAN 
PLAN/DISTRIBUTION: 12 18 24 30 
AM Drive     4 5 7 9 
AA.   1 2 2 3 
  7 11 15 18 

PER DAY. MAX: 2 ti 3 ti 4 ti 5 ti 
Total  840 1170 1440 1650 
Packages not available at interim frequencies. Must 
be scheduled equally over at least 6 days per week. 
Not combinable with other plans. 
30 sec or less: 80% of 1-min. Not preemptible. 
10 sec: 60% of 1-min. Preemptible. 

10. SPECIAL FEATURES 
TEMPO-WITH JIM VAN SICKLE 

(Mon thru Fri 6:30-6:45 am, 7:30-7:45 am, 
8:30-8:45 am) 

1-min participation-spot rate plus 5. 
PER WE: I ti 5 tl 10 ti 15 ti 
5 min  130 120 110 100 
Rotating through 3 time periods. Both earn frequency 
discounts in combination with spots. 

5-MINUTE NEWSCASTS 
1 tl 5 ti 10 ti 15 ti 20 tl 
150 140 130 120 110 
130 120 110 100 90 
140 130 120 110 100 
130 120 110 100 90 

Newscasts earn frequency discounts in combination 
with spots. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-2-1/2% 26 wk-5% 
39 wk-7-1/2% 52 wk-10% 
Does not apply to Package Plans. 

RATEHOLDER 
Minimum 3 spots per week. 

PM Drive   
AM Drive   
AA   
A 

W P I X-FM 
1941 

mcgavren-gui Id 
pgw radio, inc. 

(D) 

WIiIFIMD 
Media Code 4 233 5550 2.00 
A division of WPIX. Inc.. Daily News Bldg., 220 

E. 42nd St., New York, N. Y. 10017. Phone 212-
883-6000. 
STATION'S PROGRAMMING DESCRIPTION 

WPIX-FM: Programmed for adults 25-49. 
Personalities. MUSIC: general, popular, middle-of-
the-road, with broad diversity. Current popular 50%. 
jazz 20%. standards 20%. folk 10%. Perfœrnance 
medium: orchestras and bands 40%, vocalist and vocal 
groups 30%. small instrumental groups and soloists 
30%. NEWS: 5 min before hour 6 am-8 pm. M-F. 
2 min headlines 8 pm-6 am. M-F. 2 min headlines 
at 7:28 am & 8:28 am, M-F. 5 min before hour 8 
am-8 pm/2 min before hour 0 pm-8 am, Sat & Sun. 
Traffic reports: M-F, 6:45 am, 7:15 am, 7:45 am, 
8:15 am, & 8:45 am and when developments occur. 
SPORTS: M-F. 7:40 am sportscap and reports in 
news at :60 in length. Weather: 7 days per week, 24 
hours per day at, :28, also in each news report on 
hour. Contact Representative for further details. Rec'd 
6/9/69. 

I. PERSONNEL 
General Manager-Richard M. Gary. 
Operations Manager-B. Robert Nelson. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

S. FACILITIES 
ERP 5,400 w. (boric.), 3,800 w. (vert.); 

Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1.228 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only: nt, rash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 3d, 4a, 5, 6b. 7b, 8. 
Rate Protection: 10e, lle, 12e. 13e. 14e. 
Basic Rates: 200. 21b, 22a, 23a, 24b, 24e. 250. 27, 

29s. 33b. 
Contracts: 40a, 41, 44b, 45, 46. 47a, 49, 51b, 51e. 
Comb.: Cont. Discounts: 60b, 60d. 601, 60k, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72. 73b. 
Prod. Services: 80, fit 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 5/1/68-Ree'd 4/22/08. 
AA-Mon thru Fri 3 pm-midnight; Sat & Sun noon-
6 pm. 
A-Mon thru Fri 6 am-3 pm; Sat & Sun 6 am 
noon & 6 pm-midnight. 
B--Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
AA A 

PER WE: 1 ti 6 ti 12 tl I ti 6 tl 12 ti 
1 min  50 45 40 40 35 30 
20/30 sec  40 36 32 32 28 24 

ANNUAL FREQUENCY DISCOUNT 
312x-10% 624x-20% 
Multi-product advertisers may combine far frequency. 

101.9 mc. 

7. PACKAGE PLANS 
PENTHOUSE PACKAGE-2/3AA, 1/3A 

PER WK: 6 ti 12 tl 15 ti 18 ti 25 tl 30 ti 
1 min.._ .....   225 390 450 495 570 630 
20/30 sec.........   180 312 364 396 456 510 

MS PACKAGES 
1 min.........._ , 180 330 375 405 480 540 
20/30 sec--   144 264 300 324 388 450 
10 sec: 60% of 1-min and preemptible. 
Penthouse and ROS Packages combine for weekly fre-
quency. All spots rotate within time class pur-
chased. Multi-product advertisers may combine for 
frequency. 

10. SPECIAL FEATURES 
NEWS AROUND THE CLOCK 

PER WK: 1 tl 6 ti 12 tl 18 tl 
AA 60 55 50 45 

Includes 1-minute spot and open and close. AA and 
A strips combine for frequency. 

WEATHERSCOPE 
AA 50 45 40 35 

At :27, 24 hours a day, 7 days a week. 1 minute 
of weather plus 1-minute spot and open and close. 

WPOW 
1924 

Subscriber to the NAB Radio Code 
Media Code 4 233 5600 5.00 
WPOW, Inc., 305 E. 40th St., New York, N. Y. 

10016. Phone 212-687-8288. 
Other office-1111 Woodrow ltd., Staten Island, N. Y. 

10312. Phone 212-984-4600. 
STATION'S PROGRAMMING DESCRIPTION 

WPOW: l'rogrammed for adults and teens. 
Morning music primarily consists of middle-of-the-
road recordings interspersed with religious records. 
Also feature religious programs produced both locally 
and nationally. Afternoons feature ethnic broadcasting 
in German, Polish, Czechoslovakian, Greek and 
Ukranian languages. Sun programs all in English 
and beamed to all faiths. Sun music features middle-
of-the-road as well as popular religious recordings. 
Itec'd 12/13/67. 

I. PERSONNEL 
General Manager-John M. Camp. 
Station Manager-Ed H. Smith. 
Program Director-Arnold Brown. 

3. FACILITIES 
5.000 1330 he. Directional. 
Operating schedule: 4-8:30 am & 5-8 pm Mon Ulm 
Fri; 4-8:30 am Sat; 6-11 urn & 3-9 pm Sun. EST. 

4. AGENCY COMMISSION • 
5. GENERAL ADVERTISING See coded regulations 

General: 3a. 3b. 4b. 4d. 6a, 70, 8. 
Rate Protection: 10e, 11e, 12c, 14e. 
Basic Rates: 20a, 22a. 23s, 24b, 290. 
Contracts: 40a. 45. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 71e, 730. 

1 hour  9:00 min. 
1/2 hour_____________ 4:30 min. 
1/4 hour..........._________ 3:15 min. 
10 minutes__ ....... ___._._ 
5 minutes  min. 
(*) Length of commercial cony. 
(t) Actual broadcasting length. 

TIME RATES 

(t) 
59:00 min. 
29:00 min. 
14:00 min. 
9:30 min 
4:30 min. 

NATIONAL AND LOCAL RATES SAME 
Elf  Rec'd 6/30/69. 

6. SPOT ANNOUNCEMENTS 
1 min.  22 20/30 sec   18 

DISCOUNTS 

52x-15% I56x-20% 260x-25% 312x-30% 

8. PROGRAM TIME RATES 
Rates shown below include a bonus program for a 
corresponding length of time period on WHAZ. Troy. 

1 hr 1/2 hr 1/4 hr 10 min 5 mln 
1 x  275 165 110 83 55 

DISCOUNTS 
52x-15% 260x-25% 312x-30% 

WQXR 
1934 

RADIO BALES 

e 
Media Code 4 233 5650 0.00 

Interstate Broadcasting Co., Inc., a subsidiary or The 
New York Times, 229 W. 43rd St., New York, 
N. Y. 10036. Phone 212-524-1100. 

STATION'S PROGRAMMING DESCRIPTION 

WQXR: Programmed for general interest. 
MUSIC: classical. Symphonic music 68%, recordings, 
tape, major symphony orchestras live and taped. 16% 
semi-classic, baroque, showtunes, jazz, folk music. 
opera programs employing air personalities with 
guests and interviews. Opera 3% including live dur-
ing season. NEWS 13%: 5 min on hour, 6:30 am, 
7:30 am. 15 min 8 am, noon, 6 pm. 11 pm, written 
by 16 man broadcast news staff. Newspaper editorial 
6:30 pm. Local, international correspondents views 
news M-W-F, arts Tues-Thora. 7:07 pm. Financial 
and business features M-F 6:55 am, 7:40 am, 4:30 
pm, 6:15 pm, Sat 8:15 am. Contact Representative for 
further details. Rec'd 5/29/69. 

1 ti  
3 ti  
5 ti  
10 ti  
15 ti  

NEW YORK 
I. PERSONNEL 
President-Ivan Veit. 
Vice-Pros. & Gen'i Mgr.-Walter Neiman. 
Vice-President. Sales-Robert L. Krieger. 

2. REPRESENTATIVES 
Avco Radio Sales. 
Canada-Andy McDermott Bales, Ltd. 

3. FACILITIES 
50,000 w.; 1560 kc. Directional. 
Operating schedule: 6-12:07 am. EST. 
Partial simulcast operation. 

4. AGENCY COMMISSION 
15%: no cull diseounL 

5. GENERAL ADVERTISING See eoded regulations 
General: lb. 2a, 2b, 3a. 3b, 3e, 3d, 4e, 4c, 5. 6e. 8. 
Bate Protection: 10b, 11b. 12b, 1313. 14b. 15e. 15c. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a. 22b, 23e. 

23b, 24e. 24b, 24e, 25a, 26. 27. 28e. 29e, 32b, 99b. 
Contracts: 40e, 41, 42a, 42e, 43. 44a, 44b. 46, 47e, 

48, 49, 50, 51a. 51e. 
Comb.; Cont. Discounts: 60b, Old, 601, 81a, 62e. 
Cancellation: 70a, 70b, 70d, 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Commercial ET's accepted subject to station policy. 

TIME RATES 
No. 23 Elf 2/1/69-Reed 1/8/69. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Sun 6-9 pm & positions adjacent to 9, 

10 & 11 pm news. 
A-Mon thru Fri 5-6 pm; Mon thru Sun 9-11 pm; 
Sat 10 am-6 pm; Stm noon-6 pm. 
B-Mon thru Fri 10 am-5 pm; Mon thru Sun 11 DM-
midnight; Sat 6-10 am: Sun 7 am-noon. 
C-Mon Own Sun midnight-2 am. AM or FM only. 

6. SPOT ANNOUNCEMENTS 
WQXR/WQX1t-FM COMBINATION 

CLASS AAA 
Per Year 

Ix 100x 260x 500x 1000X 
85 75 70 
78 72 67 
65 63 60 
60 58 53 
55 52 48 

PER WE: 
1 ti.  
3 ti  
5 ti.  
10 ti  
15 ti  

1 ti  
3 ti  
5 ti  
10 ti  
15 ti  

CLASS AA 
85 77 
83 75 
81 73 
80 72 
78 70 

CLASS A 
70 63' 
67 62 

70 
68 
67 
65 
64 

65 
62 _ 
55 
50 
45 

58 
56 
55 
54 
53 

58 49 
56 48 

66 61 55 4 
64 59 54 46 
63 58 53 45 

(Thls listing continued on next page) 

4 Suburban Suioll 

N.Y.rnetro counties (Nassau, fic, Westc hester, Fairtield) 

with only 19% oi the people in the entire metro area (3 yoo,000 of them) 
sales 

account le'. • • 41% oi all SUPERMARKET  

37% oi al‘ GAS sales 34% oi al‘ business AIR passengers 
sales 

4e 01 aii AUTO  

tiaslaSubutbasPlan 
REACHING MORE PEOPLE PER AVERAGE Quigee 

HOUR THAN ANY NEWYORK CITY STATION. 

Contact your Man 1 tom Masla k Masla & Company, Inc. ez P1.2-6450 II Jac  

\,....., 'Sales Management Survey of Buying Power, June 1968 "Pulse Nassau, Suffolk, Westchester, June, July, Aug. 1968 

• 'Pulse C P Homes Penetration; Stamford, Sept. 1967 

Phase 1 
NASSAU: 

INHLI 
WESTCHESTER: 

INFAS 
FAIRFIELD: 

INSTC 
Phase 2: 
SUFFOLK: 

IMPAC/VVHRF 
WESTCHESTER: 

INVIP 

13 
52 
51 
49 
48 

43 
42 
41 
40 
39 

LEADING N. Y. STATIONS 
SUFFER AUDIENCE DROP-
OFF IN SUBURBATROPOLIS: 

Latest Pulse figures** 
indicate a serious drop-off in 
audience in the suburbs for 
the leading N.Y. Stations... 
as much as 52% drop-off. 
MASLA Group is first 
in men, women, adults, 
every day, every category. 
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NEW YORK 
New York City—W Q X R—Continued 

CLASS B 
 Per Year 

PER WK: lx 100x 260x 500x 1000x 
1 ti_    52 46 39 32 28 
3 ti  50 45 38 31 27 
5 ti  49 44 37 30 26 
10 ti  48 43 26 29 25 
15 ti.  47 42 35 28 24 

CLASS C 

1 tL  35 30 28 25 -..-
5 ti  30 25 23 20 — 
10 ti  25 20 18 15 
30 sec: 80% of 1-min  10 sec: 50% of 1-min. 
20 sec: 70% of 1-min  
1-minute and 30-seconds combinable for quantity dis-
count, and contribute to 10/20-second spots for dis-
count. 
Number of spots in higher class contribute to lower 
class for weekly frequency. 
Personality spots of more than 1-minute—add 10%. 
AM or FM only spots: 70% of applicable rate. 

7. PACKAGE PLANS 
WKLY PLANS: I wk 7 wk 13 wk 
Bach 25 ti (3AAA, IAA or 5AAA 

or 5AA and 5A, 15B)  1250 1100 950 
Beethmen 25 ti (5A, 20B)  1100 950 825 
Brahma 20 ti (5A, 15B)  935 825 700 
Gershwin 15 Li (3AAA, 2AA or 
5AAA or 5AA & 2A, 8B).._-__ 850 750 650 

Mozart 20 ti (20B)  810 650 565 
Puccini 10 tI (3AAA, IAA or 
A & 5B) 595 535 475 

Schubert 10 ti (10B) 460 390 350 
Strauss 5 ti (1AAA. IAA or 
lA & 3B)  285 250 225 

8. PROGRAM TIME RATES 
W(IXR/WQX1I-FM COMBINATION 

•Mon thru Sun 5-10 pm 
PER WK: 1 ti 2 tl 3 ti 5 tl 
50 min. 440 395 375 350 
1/. hr 265 240 225 210 
1/4 hr_ . 175 160 150 140 

(•)All other times 75% of rates. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 39 wk-15% 52 wk-25% 

10. SPECIAL FEATURES 
NEW YORK TIMES NEWS ON THE HOUR 

ON WQXR/WQX11-PM 
•1-4 ti per wit  
per wk I wit 13 wk 26 wk 39 wk 52 wk 

Mon thru Fri 7 am; 7:30 am & f0 am; Mon thru 
Sun t6-11 pm. 

120 110 100 95 90 85 
Mon thru Fri 9 am; limn & 5 pm; Sat & Sun 8 
am-5 pm. 

100 90 85 80 75 70 
All other News programs 

85 75 65 60 55 50 
(•) CWD for less than 5 programs per wk: 26 wk 
—5%; 52 wk-10%. 
(t) 1/4 hr newscast at 8 am, noon, 6 pm, & 
11 pm: add 10%. 

Frequency discount for 10 news programs, per week-
5%. 
Frequency discount for 15 news programs, per week 
—10%. 

NEWS PACKAGE PLANS 
Weekday 10 Plan 

MON THRU FRI: 
4 ti, 9-11 am; 6 ti, 1-4 pm; 7 wk minimum__ 525 

Weekday 5 Plan 
2 ti, 9-11 am; 3 ti, 1-4 pm; 7 wk minimum.  295 

Weekend 10 Plan 
7 wk 13 wk 26 wk 39 wk 52 wk 

10 ti, Sat & Sun sign-on-6 pm. 
825 725 700 675 650 

WEEKEND WEATHER 
11 ti. Sat & Sun sign-on-6:30 pm. 

625 595 575 550 525 
Announcers' fees extra. 

W Q X R-FM 
1939 

Media Code 4 233 5651 8.00 

Interstate Broadcasting Co.. Inc., a subsidiary of 
The New York Times, 229 W. 43rd St.. New York, 
N. Y. 10036. Phone 212-524-1100. 

STATION'S PROGRAMMING DESCRIPTION 

WQXR-FM: See WQXR for programming descrip-
tion. 

i. PERSONNEL 
President—Ivan Veit. 
Vice-Proa. & Gen'l Mgr.—Walter Neiman. 
Vice-President, Sales—Robert L. Krieger. 

2. REPRESENTATIVES 

Arco Radio Sales. 
Canada—Andy McDermott Sales, Ltd. 

S. FACILITIES 
ERP 5,400 w. (boric.); 3.800 w. (vert.); 98.3 me. 
Stereo. 
Operating schedule: 6-2 am. EST. 
Antenna ht.: 1.220 ft. above average terrain. 
Partial simulcast operation. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WQXR listing for coded regulations. 

TIME RATES 

When available, FM only may be purchased at 70% 
of applicable WQX1t rate. See that listing. 

(New York City continued on next page) 

If you're looking for 
a new plant site, 

the nearest ghetto. 
IBM did. 

IBM leased an old 
warehouse in the center of 
Brooklyn's Bedford-

Stuyvesant slums, and is 
converting it into a computer cable 

factory. Hiring starts soon, with the slum 

residents getting first choice. 
IBM is meeting its own requirements and, at the same 
time, helping out with the problems of others. Many 
other companies are doing the same. So can you. 

There's no profit in poverty. 
advertising contributed for the public good ou 

UMW§ 
ARERICS, 
INC. 

FOR A DETAILED RUNDOWN ON HOW COMPANIES LIKE YOUR OWN HAVE TURNED PROBLEMS INTO 

OPPORTUNITIES. SEND FOR THE FREE BOOKLET. ..SOLVING THE CRISIS IN OUR CITIES." 

WRITE: AMERICAN BUSINESS PRESS. INC.. DEPT. C.205 E. 42ND ST.. NEW YORK. N.Y. 10017 

NAME 

FIRM 

CITY  STATE  
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New York City-Continued 

WRFM (FM) 
1953 

Alan Torbet 
Associates, Inc. 

• MID [an F IMO 
Media Code 4 233 5700 3.00 
Radio New York Worldwide. Inc., 485 Madison Ave., 
New York. New York 10022. Phone 212-752-3322. 

STATION'S PROGRAMMING DESCRIPTION 
WRFM (FM) Programmed for adults. 
MUSIC 97%: middle-of-the-road, current popular. 
showtunes, standards. NEWS 3%: 4 man news staff 
Present weather and sports, stock reports, news and 
commentaries. COMMERCIAL POLICY: 8 minutes 
per hour. Contact Representative for further details. 
Rec'd 4/14/69. 

I. PERSONNEL 
Vice-President-Richard W. Grefe. 
Station Manager-Marlin R. Taylor. 
Sales Manager-Jerry Belson. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 5,200 w. (hone.); 3,700 w. 
Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1.220 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: is, 2a, 3e. lb, 4b. 5. 
Itate l'rotection: 10g. 11g, 128, 13e. 14g, 
Basle Rates: 221, 22b, 23a, 26, 28e. 29a. 
Contracts: 40a. 42e. 45, 47e. 
Comb.; Cont. Discounts: 60b, 61b, 62b, 62d. 
Cancellation: 70a. 70e. 71a, 73e. 
Tobacco commercials unacceptable. 

TIME RATES 

No. 10 EH 5/5/69-Rec'd 4/21/69. 
A-6 am-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
1 min 1 min 

1 x.  25.00 156 X. 16.00 
13 x. 23,00 260 x.  15.09 
26 X_ - 20.00 312 x_   14.00 
52 X._ 18.00 624 x._ .. 13.75 

30 see: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 
CLASS A 

PER WK: 10 ti 15 ti 20 tl 25 tl 3061 35 ti 40 ti 
1 min--... 155 230 305 380 455 515 580 

8. PROGRAM TIME RATES 
CLASS A 

Ix 13x 261 52x I04x 156e 260x 
1 ....... 150 140 125 120 110 105 100 
1/2 hr  115 110 100 90 85 80 75 

10. SPECIAL FEATURES 
NEWSCASTS 

CLASS A 
1 x....   30.00 156 21.00 
13 x.  28.00 260 x_   20.00 
26 X.  
52 x 25.00 624 x 18.75 
104 X  23.00 1000 x... 18.50 

(vert.); 105.1 me. 

WTFM (FM) 

Mill 1951 

Jack Masi&.1 Company, Inc. 

F MO 
Media Cede 4 233 5750 8.00 
Ii7TPM. Inc.. Long Island Expreesway. Fresh Meadows 

N. Y. 11365. Phone 212-539-5600. 

STATION'S PROGRAMMING DESCRIPTION 
WTFid (FM): Programmed for adults. 
MUSIC 85%: popular standards, showtunes, light 
classics, film music, folk music, vocals and instru-
mentals. Selected and presented by air personalities 
in uninterrupted 13 min segments. NEWS 12%: 5 
min every hour osa hour. Commentary 3 times daily. 
Stock market reports at noon, 2, 4. & 6 pm. Daily 
news summary 15 min, 6 pm. Public service through-
out day. COMMERCIAL POLICY: 8 maximum per 
hour, 2 commercials clustered every 15 minutes. Con-
tact Representative for further details. Reed 4/25/69. 

I. PERSONNEL 
Pres. ás Gen'l Mgr.-David H. Polinger. 
Program Director--Gerald Janes. 

2. REPRESENTATIVES 
Jack Meals & Co., Inc. 

3. FACILITIES 
ERP 7,080 w., her's. & vert..: 103.5 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.-1006 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. 21% 3e, lb, 3d. ea, 4e, 5, 6e. Th, 8. 
Rate Protection: 10a, 12a. 13e, 14e. 15a. 15b. 
Basic Rates: 20b, 21a, 21d. 22b, 23e. 24b, 24e, 25e, 

27, 28a, 29e, 33a. 
Contracts: 40e. 41, 42d, 44a, 44b, 46, if.. it 49. 

50, 51e. 
Comb.; Cont. Discounts: 60e, 80e, 80g. 801, 81b, 

62b. 62d. 
Cancellation: 70a, 70e, 71b, 72, 73a, 731). 
Prod. Services: 80, 82. 

TIME RATES 
No. 7 Eff 2/1/69-Rec'd 1/6/69. 

AA-Mon thru Sun 6 am-midnight. 
A-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
-AA-
I min 30 see I min 30 see 

45 26 19 
13 a  25 18 
26 x  58 43 24 17 
39 x  57 42 23 16 
52 x  54 40 22 15 
104 x  .18 36 21 14 
156 x  42 32 20 13 
260 1  35 26 19 12 
520 x _ ......... .-____ 30 23 18 11 

7. PACKAGE PLANS 
1 MINUTE 

PER WK, EA: 6 ti 12 ti 18 ti 24 ti 
AA  _  45.00 40.00 35.00 30.00 
A   22.50 20.00 17.50 15.00 

20/30 sec: 75% of 1-min  10 see: 50% of 1-min. 
10-second spots may not be combined with other spots 
for frequency. 

8. PROGRAM TIME RATES 
 AA   A  
55 min 1/2 hr 25 min 55 min 1/2 kr 25 rala 

1 x_. 275 175 150 190 114 95 
13 x.... 265 169 145 180 108 90 
26 x.._ 255 163 140 170 101 85 
39 x.... 245 157 135 180 96 30 
52 x.... 235 151 130 150 90 75 
104 L. 225 145 125 140 84 70 
156 L. 215 139 120 130 TO es 
seo x., sos iss its iso 72 69 
520 x.. 195 121 110 110 66 55 

10. SPECIAL FEATURES 
Newscasts: 5 minutes every hour at :60. 

NEWSCASTS 
PER WK: AA A AA A 
Less than 5 ti 75. 60. 10 ti.......- 55. 40 

A 

WVNi WV N J-FM 
1947 1991 

CITY OF LICENSE 

NEWARK, N. J. 

Representatives, Inc. 

(This is a paid duplicate of the listing appearing 
under Newark, N. J.) 
Media Code 4 231 5145 5.00 
Newark Broadcasting Corp., West Mt, Pleasant Ave. 
& Rt. 10, Livingston, N. J. 07039. Phone 201-643-
7600. 

Send copy and Instructions to Don Corr at above ad-
dress. 
Sales Office: 510 Madison Ave., New York, N. Y 

10022. Phone 212-688-6470. 
STATION'S PROGRAMMING DESCRIPTION 

WVNJ: Programmed for young adults and adults. 
MUSIC: uninterrupted, 87% albums: 82% general 
popular, featuring standards, showtunes, film music. 
middle-of-the-road music, 5% classical, opera and 
symphony. NEWS 10%: local. national, international. 
World wide audio news service 5 min on hour, addi-
tional 5 mln on half hour during drive time periods. 
M-P, includes sports and weather. SPORTS: play-
by-play football. TALK: 1%: community interest 
program on Sun. COMMERCIAL POLICY: 15 min-
utes per hour. Contact Representative for further de-
tails. Ree'd 8/11/67. 

I. PERSONNEL 
General Manager-Milton L. Lubow. 
Program Manager-Stephan Van Gluck. 
Chief Engineer-Peter Testan. 

2. REPRESENTATIVES 
H-R Representatives, Inc. 

3. FACILITIES 
5,000 w.; 620 Ire. DIrsetional-separate patterns day 
and night. 
Operating schedule: 5:30-1 am. EST. 
FM-ERP 24,060 w .(horix.), 16,000 w. (vert.): 100.3 
mc. 
Antenna ht.: 666 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. 3e, 3b. 3d, 4e, 5, 6e, 7b, IL 
Rate Protection: 10e. 12e. 14e. 
Basle Rates: 20b, 22a, 22b. 23e. 24e, 25e. 
Contracts: 49e. 41, 45. 46. 51b. 
Comb: Cont. Discounts: 60a, 601. 
Cancellation: 70a, 70e, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 28 EIT 10/1/69-Reed 7/3/69. 

AAA-Mon thru Sat 4-8 pm. 
AA-Mon thru Sat 6-10 am. 
A-Mon thru Sat 10 am-4 pm; Sun 7 ant-8 pm. 
B-Dally 8 pm-1 am. 

6. SPOT ANNOUNCEMENTS 
1 MTNUTE 

PER WE: ti 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
56 52 49 40 43 40 

AA   53 49 45 42 39 36 34 
46 42 39 36 33 30 

B  25 24 23 22 21 20 .... 
30 SECONDS 

AAA  48 45 42 39 37 34 32 
AA   42 39 36 34 32 30 28 
A   40 37 34 31 29 26 24 
  20 19 18 17 16 15 .... 

10 see: 60% of 1-min. Fixed position extra 10%. 
Rotated equally within time period. 

7. PACKAGE PLANS 
PER WE: I min 
20 Plan (4AAA, 4AA. 8A. 4B)......-----............... 695 
30 Plan (6AAA, GAA. 12A. 601)....... -..-.._ ...... 870 
40 Plan (8AAA. 8AA, I6A, 8B) ................ _..._....... 1040 
30 sec: 80% of 1-min. 10 see: 60% of 1-min. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 
(1:30 commercial time) 

PER WK: I ti 6 ti 12 ti 18 ti 24 ti 
AAA  _ .... _ ........ 70 66 62 58 55 
AA   65 61 57 53 50 
A   60 56 52 48 45 
B .......... .........._ 29 29 28 27 25 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5%. 52 wk-10%. 
Itateholder-100.00 wkly. 

(D) 

WWRL 
1926 

Independent Negro 
A Sendorling Station 

Medie Code 4 233 5850 6.00 
WWRI... Inc., 41-30 58th St., Woodside, N. Y. 11377. 
Phone 212-335-1600. 

STATION'S PROGRAMMING DESCRIPTION 

WWRL: Programmed for Negro listener. 
ENTERTAINMENT 6 am-10 pm employing air per-
sonalities, audience telephone participation and 
rhythm and blues music. 10 pm-1231 air personalities 
and gospel music. NEWS: 5 min at :40 past hour. 
2 min at :20 past hour. National, international, local 
area and community news. 8 man news department. 
SPORTS: scores at :45. Editorialize 8 times daily 
and participate in fund drives for community ac-
tivities, boys clubs, little leagues. Community events 
featured 12 times daily. Air personalities available 
for remote pickups at store openings. Contact Re-
presentative for further details. Rec'd 5/27/68. 

I. PERSONNEL 
President-Egmont Sonderling. 
Exec. Vice-Pees. & Gen'l Mgr.-Mark Olds. 
Vice President Sales-Arthur Harrlion, 

2. REPRESENTATIVES 
Bernard Howard Co.. Inc. 

3. FACILITIES 
5,000 w.; 1600 ke. Directional. Separate pattern" day 
and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3a, 3b, le, 3d, 4a, 4d, 2, 6e, 

7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 10e. 15e. 
Basie Rates: 20b, 21d, 22a, 23e. 24b, 25e, 27, 

28a, 29a. 
Contracts: 40e, 41, 44e. 46, 51e. 
Comb.; Cont. Discounts: 60b, 61e. 62d. 
Cancellation: 70e. 70c. 71a, 72. 
In the event of revision of station rates. any con-
tinuous, week to week broadcasts under the adver-
tiser', contract may be extended at the rater and 
disommte herein shown without penalty of short 
rate or loss of discounts on previous broadcasts for 
a period of not more than 26 weeks from the effec-
tive date of such revision. 
Length of commercial copy: 
5 mln______ ..... 1:15 1/2 hr___________ 4:15 
1/4 hr  315 1 hr  7'15 
All products and/or services and the advertiting 
continuity thereof are subject to WWRL acceptance 
before broadcast. 

TIME RATES 
No. 25-A Elf 9/1/69-Reed 8/6/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm & 7-9 pm; Sat 8 
am-2 pm. 
B-Mon thru Fri 9 pm-midnight; Sat 6-8 am & 2 
pm-midnight; Sun all day. 

7. PACKAGE PLANS 
1 WEEK 
CLASS AA 

PER WE: I ti 12 ti 18 ti 24 ti 96 ti 
1 min  65 52 51 48 46 
30 sec  49 39 38 36 35 
10 sec.  33 26 26 24 23 

CLASS A 
1 min.  58 46 45 44 42 
30 sec.  44 35 34 32 31 
10 sec..._...._...._   29 23 23 22 21 

CLASS B 
1 min  46 37 36 35 33 
30 sec 35 28 27 26 25 
10 sec  23 19 18 18 17 

13 WEEKS 
CLASS AA 

1 min.  63 50 48 46 44 
30 ser  47 38 36 35 31 
10 sec.  32 25 24 23 22 

CLASS A 
I mln_____ ........ _ ........ 56 44 43 42 40 
30 sec  42 33 32 32 30 
10 sec.  28 22 22 21 20 

CLASS B 
1 min  45 35 24 33 32 
30 26 25 24 
10 sec 2, 18 17 17 16 

26 WEEKS 
CLASS AA 

1 min.... .......... ........... 60 46 45 43 41 
30 sec__ ................... ...._  45 35 34 22 31 
10 sec  30 23 23 22 21 

CLASS A 
1 min.  54 42 41 39 36 
30 sec.  41 32 31 29 27 
10 sec.  27 21 21 20 18 

CLASS B 
1 min   43 33 32 31 29 
30 sec  32 25 24 23 22 
10 sec  22 17 16 16 15 

39 WEEKS 
CLASS AA 

1 min.  58 44 43 41 39 
30 sec.  44 33 32 31 29 
10 22 21 20 

CLASS A 
1 min.  52 40 39 36 34 
30 sec.  39 30 29 27 26 
10 sec  26 20 20 18 17 

CLASS B 
1 min_   42 22 31 29 28 
30 sec.  31 24 23 22 21 
10 sec  21 16 16 15 14 

52 WEEKS 
CLASS AA 

I min.  55 41 40 37 35 
30 ........... _...._.._  41 31 30 28 26 
10 sec.  28 22 20 19 18 

CLASS A 
1 min.  49 36 35 34 32 
30 sec.  37 27 26 26 24 
10 sec  25 18 18 17 16 

NEW YORK 
CLASS )3 

PER WK: I ti 12 ti 18 ti 24 tl 36t1 
1 min...___ ................. 40 30 29 28 25 
30 see___-- ..... 30 23 22 21 20 
10 sec__ - 20 15 15 14 13 
1-minute and 30-seconds may be combined for pack-
age frequency. 

ILATEHOLDER 
Minimum 6 1-minute spots in AA. A or B only. 

ALL NIGHT PACKAGE 
PER WK: 6 tl 12 ti 18 ti 24 tI 
1 min. ....... ..... 99 172 238 291 
Non combinable with other Packages. 

STATIONS AND GROUPS IN 
NEW YORK URBAN AREA 

Greater New York Radio Group 

Comprised of: 
WGBB-Freeport-Hemp- WCTC-New Brunswick. 

stead, L. I.. N. Y. N. J. 
WGSM-Huntington, 

L. I., N. Y. 
Media Code 4 239 5875 3.00 
Business office-Suite 512, 509 Madison Ave., New 
York. N. Y. 10022, Phone 212-752-1455. 

I. PERSONNEL 
General Manager-Philip H. Roberts. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 2 Elf 7/16/69-Reed 7/7/69. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: 6 ti 12 ti 18 ti 24 ti 30 LI 
1 min  82.00 78.00 73.00 68.00   
30 sec  66.00 62.00 58.00 54.00   
10 sec  41.00 39.00 46.50 34.00 

CLASS A 

30 see...--  56.00 53.00 
10 sec_______   35.00 33.00 

CLASS B 
1 min-__ ...... _   66.00 61.00 57.00 53.00 47.00 
30 sec.  53.00 49.00 46.00 42.00 38.00 
10 sec. ...... _ ...... _.._  33.00 30.50 29.50 26.50 23.50 

7. PACKAGE PLANS 
DRIVE AND WEEKEND PLAN 

6-10 am Mon thru Sat 6 3 
3-7 pm Mon thru Sat.  6 3 
7-10 pm Mon thru Fri 4 2 
10 am-3 pm Sat--- .......... ........ 4 2 
Noon-7 pm Sun ................... ....... 4 2 
Total 24 ti 12 ti 

1392 792 
SATURATION PLAN 

6-10 am Mon thru Sat. 6 3 
10 am-3 pm Mon thru SaL.- 12 6 

62.00 
50.00 
31.00 

59.00 
47.00 
29.50 

54.00 
43.00 
27.00 

7 pm-midnight Mon thru 6 3 
10 am-midnight Sat- .......... ....... 6 3 

Total 42 ti 21 ti 
2100 1150 

WEEKEND PLAN 
(Fri 7 pm to Sun midnight) 

10 t1 20 tl 30 tl 
Per .................. ..... - 500 900 1200 
(New York Urban Area continued on next page) 

Media Information Makes 

Selection Easier for YOU I 

Use all the data provided for 
you in Service-Ads in SRDS! 

Outside of calling in a representative and 
asking the exact questions you want an-
swered, a media Service-Ad in SRDS is 
your one best spot to get up-to-date infor-
mation for your use in your job of media 
comparison and selection. The Service-Ads 
are designed to help you . . . to give you 
the information you need, at the time you 
need it for efficient media selection. 
Here's what a media director in New York 
said about Service-Ads and their value to 
him: "Of course l read the ads in Standard 
Rate. We want, and need factual informa-
tion about all media." 
Read, and use, the Service-Ads in SRDS. 
You'll find, as others have, that using the 
handy, up-to-date information furnished by 
media in Service-Ads, you can cut your 
research time without cutting down on the 
end total of available media information. 
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NEW YORK 

New York Urban Area-Continued 

Masla New York Suburban Plan 

Jack Masla & Company, Inc. 

Comprised of: 
WHLI-Hempstead, N. Y. WFAS-White Plains, 
WOW-Babylon. N. Y. N.  Y. 
WPAC-Patchogue, N. Y. WVIP-Mœmt Kisco, 
WHRF-Riverhead, N. Y. N. Y. 

WSTC-Stamford, Cona 
Media Code 4 233 5887 8.00 
Business Office-Jack Masla & Co., Inc.. 575 Madison 

Ave., New York. N. Y. 10022. Phone 212-752-
6450. 

I. PERSONNEL 
Vice-President-Allan S. Blamer. 

2. REPRESENTATIVES 
Jack Meals 8s Co., Inc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e, 3a. 3d, 4e, 5, 60. 7a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20e, 21e, 22e. 23e. 24e, 25e, 27, 28e, 

29a, 29b, 30, Bib, 33b. 
Contracts: 40e, 41, 42a, 42c„ 43, 44e. 45, 46, 47e. 

50, 51e. 
Comb.: Cont. Discounts: 60a. 60e, 60d, 60e, 601. 61e. 
Cancellation: 70s. 70c, 7114 72. 73e. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No, 6 Elf 7/15/69-Rec'd 7/7/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm; Sat & Sun 
all day. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
Phase 1-WHLI, WFAS. WSTC, 
Phase 2-WOLI, WPAC, WILRF, WVIP. 

1 WEEK 
AA A-

6 ti 12 ti 18 ti 6 ti 12 ti 24 ti 
PER WK, EA: 
Phase 1.... 71.00 68.00 66.00 53.00 50.00 48.00 
Phase 2.... 40.00 36.00 35.00 32.00 30.50 27.00 
Combined.. 111.00 104.00 101.00 85.00 80.50 75.00 

13 WEEKS 
66.00 63.00 51.00 46.00 43.50 
35.00 34.00 29.50 28.00 26.50 

101.00 97.00 80.50 74.00 70.00 
52 WEEKS 
63.00 59.00 
33.00 32.00 
96.00 91.00 

Phase 1.... 68.00 
Phase 2... 37.00 
Combined.. 105.00 

Phase 1.... 66.00 
Phase 2.... 35.00 
Combined.. 101.00 

The New York City Suburban Group 
formerly 

(The New York Suburban Group) 

(Mori(ÇJ3assell & eo., 
Comprised of: 

WBAB-Babylon WLNA, WLNA-FM-
WRKL-New City Peekskill 
WALK, WALK-FM- WR1V-Riverhead 
Patchogue W001E-Greenwich, Conn. 

WBAB-Babylon 
Media Code 4 233 5892 8.00 

Bocinen Office-Mort Bassett 8v Co., Inc., 551 Fifth 
Ave., New York, N. Y. 10017. Phone 212-682-6960. 

I. PERSONNEL 
General Manager-Paul S. O'Brien. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf 3/1/69-Reed 2/10/69. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
I MIN: 6 ti 12 tl 18 01 24 01 SO 01 
AA ........... 62.50 57.00 52.00 47.00 44.50 
A ____-_____ 52.00 47.00 42.50 38.09 34.50 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

IMPORTANCE OF MEDIA-
ADVERTISER COOPERATION 

. . . as an inescapable matter of 
policy has come about through the 
realization that such a program is 
as good business for media as it 
is for advertisers . . . and that a 
sound program of advertiser rela. 
tions is an operating necessity. 

8/8-G 
12/66 

WALK WALK-FM 
PATCHOGUE, N. Y. 

See listing under Patchogue, N. Y. 

WBAB WBAB-FM 
IOU 1958 

BABYLON 

@BHA] 
Subseriber to the NAB Radie Code 

Media Code 4 233 5900 9.00 

Babylon-Bayshore Broadcasting Corp.. Route 109. 
Babylon, Long Island, N. Y. 11704. Phone 516-
661-4000: New York-Phone 213-291-1180, 

STATION'S PROGRAMMING DESCRIPTION 

WBAB: Programmed for adults. 
MUSIC: primarily middle-of-the-road with air per-
sonalities. 75% music. 25% news. NEWS: UPI audio 
world wide news. Two 1 hour newscasts, oporto feature 
and weather reports 7-8 era & 4-5 pm. Network 5 
min news programs on half hour 7:30 am-9:30 pm. 
Network variety show 10:05-11 am, M-F. SPORTS: 
college and high school live play-by-play. WBAB-
FM: Simulcast except 8 pm-12M. Music programmed 
for teens and young adults. Contact Representative for 
further details. Reed 4/1/68. 

I. PERSONNEL 
General Manager-Muriel Matthews. 
Vice-President Sales-Larry Walsh, 
Program Director-Tony James. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
1.000 w. days; 1440 ka. Non- directional. 
Operating schedule: 6 am-local sunset. EST. 
FM FACILITIES 
ERP 700 w.: 102.8 me. 
Antenna ht.: 175 ft. above average terrain. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. 3e. 31). 4e. 4d. 5, 61, 713. 8. 
Rate Protection: 10b, 1lb, 12b. 
Basic Rates: 20a. 22a, 23a, 25a, 26, 28e, 29e. 
Contracts: 40c. 45. 46. 47e. 48. 
Comb.: Cont. Discounts: 60e, 60c, 60k, 131a, 61b. 

62b, 62c, 
Cancellation: 70e. 70c. 71e, 73e. 
Affiliated with American Entertainment Network. 
Member: The New York City Suburban Group. 

TIME RATES 
47.00 43.00 39.00 Rates effective September 1. 1965. 
MOO 26.00 25.00 Rates received .Aturust 6, 1965. 
74.00 69.00 64.00 Class AA-6:00-9:30 am and 3:00-7:00 pm Mon thru 

Sat. 
Class A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA 

I min 30 see 10 see 
1 25.00 20.00 12.50 
50 x 22.00 17.00 11.00 
100 x______ 20.00 15.00 10.00 
200 ...... 18.00 13.50 9.00 
300 x_....... 16.00 12.00 8.00 
500 ....... 14.00 10.50 7.00 
All spots may be combined for 

7. PACKAGE PLANS 

WEEKLY DISCOUNT PLANS 

A 
1 min 30 see 10 see 
21.00 16.00 11.50 
19.00 14.50 10.50 
17.00 13.00 9.50 
15.00 11.50 8.50 
14.00 10.00 7.00 
12.00 8.50 6.00 
maximum frequency. 

1 MINUTE 
CLASS AA 

PER WK: 
12 ti.   IT. 24 ti  
18 ti  15. 36 ti  11. 

MASS A 
12 ti 15 24 tl 11. 
18 ti 13 36 ti 9. 
30-seconds-75% of applicable 1-minute rate. 
10-seconds-50% of applicable 1-minute rate. 

WCTC W C T C-FM 
NEW BRUNSWICK, N. J. 

See listing under New Brunswick, N. J. 

WFAS WFAS-FM 
1932 1947 

WHITE PLAINS 

IVII Jack Masla & Company, Inc. 

0 13213 
Media Cede 4 233 5950 4.09 

Division of Courtland Broadcasting Corp_ Box 551, 
White Plains, N. Y. 10602, Phone 911-693-2400. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Arnold N. Starr. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
Regional Rep Corp. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 3,000 ye.; 103.9 mc. 

4. AGENCY COMMISSION 
15/0. 15th of following month. 

5. GENERAL ADVERTISING See ended regulations 

General: la. 2e. 3e. 3d, 4e. 4d, 5, 6e. 71). 8. 
Rate Protection: °lob, *12b. •13b. *14b. 
Basic Rates: 20e. 21b, 22e. 23a, Zia. 25e. 28e. 29e. 

30, 32b, 33b. 
Contracts: 40c. 41, 42e, 43. 441, 45, 46, 47e, 48. 50. 

51e. 
Comb.; Cont. Discounts: 60b, 60e. 61b. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82, 
() Provided that advertising equalling the weekly 
dollar equivalent of 3 Class B announcements is 
actually running at time of effective date of in-
crease. 

Affiliated with MBS. 
Member: Masla New York Suburban Plan. 

TIME RATES 

No. 10 Elf 5/1/69-Reed 6/16/69. 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-Mon thru Sun 7 pm-midnight; Sat & Sun 3-7 
pm. 
Midnight-6 am rates on request. 

6. SPOT ANNOUNCEMENTS 

PER WK, I MIN: AAA AA A B 
1 tl  40 36 26 16 
6 ti  40 35 25 15 
11 U.  40 34 24 14 
16 ti  40 33 23 13 
30 sec: 80% of 1-min. 

7. PACKAGE PLANS 

INCENTIVE PACKAGE 
PER MO: AAA AA A B 
60 tl  40 32 22 12 
80 ti  40 31 21 11 
120 ti  40 30 20 10 

10. SPECIAL FEATURES 

NEWS REPORTS 
lx 53x 1150 157x 209x 

AAA   60 58 56 54 52 
AA   50 48 46 44 42 
A   40 38 36 34 32 
  30 28 26 24 22 

NEWS HEADLINES 

AAA   40 38 37 36 35 
AA   35 33 32 31 30 
A   30 28 27 28 25 
  25 23 22 21 20 

DISCOUNTS 

26 wk-5% 53 wk-10% 
Available only when using 1 fixed time category. 

Represented Nationally by: 

The N.Y. MET STATION 
selected to serve the 
LONG ISLAND 

UBURBATROPOLISe*, 
..ethe Nation's faAtest9e-eirtge**. ' 

:4!million-plus.countryris thelégity•tó*....,-
eiiiiii the tie LONG ISLAND 

f I 'jar eté;:i 9L> s 
kroyéi..iVeyey other Suffo tat on 

all for 
• .-04.•.,* "t.- 

BABYLON  
-11 • NEWYORK, 

;-Martin F. Beck, Pres. 

Jack Masla di Company, Inc. 
*Pulse Nassau Suffolk Counties 
June, July, Aug. 1968 

WGBB 
1924 

FREEPORT 
A Susquehanna Station 

RAB 

A Lens Island Network Station 
Media Code 4 233 6000 7.00 
Nassau Radio Corp_ Broadcast Plaza, Merrick, N. Y. 

11566. Phone New York City -212-658-6011; 
Nassau-516-623-1240. 

Other office: Suite 512, 509 Madison Ave., New 
York. N. Y. 10022. Phone 212-752-1455. 

I. PERSONNEL 
Vice-Prealdent-Arthur W. Carlson. 
General Manager-William A. Musser. 

2. REPRESENTATIVES 
Edoard Petry & Co_ Inc. 
Greater New York Radio Sales: See Rep. & 8/0 pages. 

3. FACILITIES 
1,000 w. days: 250 w. nights; 1240 In, Non-directional. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING See tioded regulations 
General: la. 2e, 2b, 3a. 3b, 3d. 4e, 4d. 5, ria, 8. 
Rate Protection: 10b. 1113. 12b, 13b, 141). 15e. 
Basle Rates: 20e. 21b, 21d, 22a, 22b, 24e, 24c, 251. 

27. 28b, 29b, 32b, 33e. 
Contracts: 40a. 41, 42e, 42d, 446, 45. 46, 47a, 49, 

50. 51c. 
Comb.: Cont. Discounts: 60b, 60d, 60f, 60i, 61e. 62b. 
Cancellation: 70e, 70e, 71e. 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Greater New York Radio Group. 

TIME RATES 
No. 7A MT 5/16/68-Rec'd 5/29/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-All other times. 

G. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 6 ti 12 tl In 01 24 tl 30 01 
1 min  37.00 34.00 31.00 29.00 ---
30 sec  29.60 27.20 24.80 23.20 --
10 sec  18.50 17.00 15.50 14.50 .--

CLASS A 
1 min.  28.00 26.00 24.00 22.00 20.00 
30 sec  22.40 20.80 19.20 17.60 16.00 
10 sec  14.00 13.00 12.00 11.00 10.00 

CLASS B 
1 min  24.00 22.00 20.00 18.00 16.00 
30 sec  19.20 17.60 16.00 14.40 12.80 
10 sec  12.00 11.00 10.00 9.00 8.00 

7. PACKAGE PLANS 
SATURATION PLAN NO. 1 

6 spots 6-10 am Mon thru Sat. 
6 spots 3-7 pm Mon thru Sat. 
4 spots 7-10 pm Mon thru Sat. 
4 spots 10 am-3 pm Sat. 
4 spots noon-7 pm Sun. 
24 1-min, ea 25 12 1-mln. ea    28 

SATURATION PLAN NO. 2 
6 spots 6-10 am Mon thru Sat. 
6 spots 10 am-noon Mon thru Sat. 
6 spots noon-3 pm Mon thru Sat. 
6 spots 3-7 pm Mon thru Sat. 
6 spots 7 pm-midnight Mon thru Sat. 
6 spots 10 am-3 pm Sat. 
6 spots noon-7 pm Sun. 
42 1-min, ea  21 21 1-min, ea  23 

10. SPECIAL FEATURES 
5-min News, Sports, Features-1-1/2x applicable 
1-min. 
3-min Headlines. Weather, Features-1-1/2x appli-
cable 1-min. 

LONG ISLAND AT NIGHT 
(Daily 8 pm-1 am) 

PER WK: 12 01 24 01 38 tl 48 01 
1 min  22 18 15 12 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

WGLI 
1958 

BABYLON 

DD 
Media Code 4 233 6050 2.00 
WGLI. Inc., a division of Beck-Rose Communica-

tions, Inc., 1290 Peconic Ave_ Babylon. L. L. 
N. Y. 11704, Phone 516-669-1290. New York 
phone 212-297-9393. 

1. PERSONNEL 
Pres. & Gen'l Mgr.-Martin F. Beek, 
Asst Gen'l Mgr. & Prog. Dir.-Gordon E. Baker. 
Sales Manager-Herbert Usenheimer. 

2. REP R ESEN TAT I VES 
Jack Mesta & Co.. Ine, 
New England-Bill Creed Associates. Inc. 

3. FACILITIES 
5,008 w. day: 1,000 w. night: 1299 Ice. Directional. 
Operating sehedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See loaded regulation 
General: la, 2e. 3e. 4e. 5, 6e. 
Rate Protection: 10e, 11e. 12e. 13e, 14e, 16. 
Basic Rates: 20e. 21b, 21d, 22b, 23e. 25e, 27. 2.86 

29e. 13e. 
Contracts: 40a, 41, 44b, 40, 47e. 49. 51e. 
Comb.: Cent. Discounts: 60b. 60d, 601, 601, 61a, 62d. 
Cancellation: 70e. 70e. 71e, 72, 731). 
Prod. Services: 80, 82. 
Member: Masla New York Suburban Plan, 

TIME RATES 
No. 14 Err 1/1/69-Rec'd 12/9/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
B-Dally 7 um-midnIght. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 26x 52x I04x 260x 5201 
AA   35 30 27 25 23 21 
A   28 25 23 21 19 17 
  21 19 17 15 13 11 

7. PACKAGE PLANS 
MULTI-SPOT WEEKLY DISCOUNT PLANS 
WKLY: 12 tl 18 01 24 tl 36 01 
AA   25 23 21 19 
A   21 19 17 15 
  15 13 11 9 

(This listing continued on next sage) 
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New York Urban Area-W G LI-Cont'd 

TOTAL AUDIENCE PLANS 
PER WK: 12 ti 13 ti 24 ti 36 tl 
Plan I-(1/3AA. 1/3A, 1/3B) 228 300 360 468 
Plan II (1/2AA, 1/2B, and/or 

all day Sat & Sun)  246 333 396 522 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 

AA: lx 

1/4 hr... 70 
10 min ........... -.._ 51 
5 min 39 
A: 
1/2 hr._ 85 
1/4 hr  57 
10 rain._ ........ 41 
5 min. 30 
B: 
1/2 hr  
1/4 hr... ........ _ _... 

5 min. 

59 
42 
31 
24 

26x 
95 
62 
44 
34 

75 
51 
36 
26 

52 
37 
27 
21 

52X 
90 
59 
42 
32 

70 
49 
34 
24 

49 
35 
25 
19 

I04X 
85 
56 
40 
30 

65 
47 
32 
22 

46 
33 
23 
17 

260X 312x 
SO 75 
53 50 
38 36 
28 26 

60 55 
45 43 
30 28 
20 18 

43 38 
31 29 
21 19 
15 13 

WGSM WGSM-FM 
1951 1961 

HUNTINGTON 

A Long Island Network Station 

Media Cod. 4 233 6100 5.00 
WGSM, Inc., 900 Walt Whitman Rd., Melville, Long 

Island, N. Y. 11746. Phone 516-423-6740. 

STATION'S PROGRAMMING DESCRIPTION 
WGSM: Programming adult general. 
MUSIC: middle-of-the-road, general popular. 50%; 
standards, 59%. NEWS: 5 min at :55. 2 min at 
half hour, 15 min at 7:15 am and 5:45 pm. Operates 
with seven newsmen. fifty stringers, one mobile unit, 
one fixed wing aircraft. sLr meteorologists feature this 
specific area's weather. National. international, re-
gional and local editorials. Daily features: this spe-
cific: area', fishing, boating, theatre. sports, garden-
ing, golf, pet news and road conditions. SPORTS: 
high school and college football, daily sportecaet 5:15 
pm. Contact Representative for further details. Ileo'd 
4/3/68. 

I. PERSONNEL 
Preeldent-Peter A. Bordee. 
General Manager-Richard J. Schelem. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 
Greater New York Radio Sales: See Rep. & 14/0 pages. 

C. FACILITIES 

5,000 w. days (1.000 w. critical hours); 740 te. 
Directional. 
Operating schedule: Sunrise-local 'unmet. EST. 
TM-ER? 1,000 w.: 94.3 me. 
Operating echedule: 6 am-7 pm. 
Antenna lit.: 120 ft. above average terrain. 

4. AGENCY COMMISSION 

15% on station Urne only. 

5. GENERAL ADVERTISING See ooded regulations 

General: la. 2a. 3a. 41, 4d, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 2213. 23a, 29a. 
Contracts: 40a. 45, 46. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a. 70e, 71a. 
Member: Greater New York Radio Group. 

TIME RATES 

No. 7 Elf 5/16/68-Rec'd 4/26/68. 

4. SPOT ANNOUNCEMENTS 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-All other times. 

CLASS AA 
PER WK: 6 ti 12 tl 18 ti 24 tl 
1 min  31.50 29.40 27.30 25.20 
30 sec  25.20 23.50 21.85 20.15 
10 sec  15.75 14.70 13.65 12.60 

CLASS A 
1 min.  21.50 23.10 21.70 20.30 18.20 
30 sec  19.60 18.50 17.35 16.25 14.55 
10 sec  12.25 11.55 10.85 10.15 9.10 

CLASS B 
1 min.  23.10 21.70 20.30 18.90 17.50 
30 sec  18.50 17.35 16.25 15.10 14.00 
10 sec  11.55 10.85 10.15 9.45 8.75 

7. PACKAGE PLANS 
SATURATION PLAN NO. 1 

6 spots 6-10 am Mon thru Sat. 
6 spots 3-7 pm Mon thru Sat. 
4 spots 7-10 pm Mon thru Sat. 
4 spots 10 am-3 pm Sat. 
4 spots noon-7 pm Sun. 
PER WK: 
4 1-min, ea______ 21.50 12 1-min, ea  24.00 

SATURATION PLAN NO. 2 
spots 6-10 am Mon thru Sat. 
spots 10 am-noon Mon thru Sat. 
spots noon-3 pm Mon thru Sat. 
spots 3-7 pm Mon thru Sat. 
spots 7 pm-midnight Mon thru Sat. 
spots 10 am-3 pm Sat. 
spots noon-7 pm Sun. 
2 1-min, ea  19.00 21 1-min, ea  20.50 

10. SPECIAL FEATURES 
5-min News, Sports. Features-1-1/2x applicable 
1-min. 
3-min Headlines, Weather, Features-1-1/4x appli-
cable 1-min. 

WHBI (FM) 
1962 

NEWARK, N. J. 

Media Code 4 233 6150 0.00 

Cosmopolitan Broadcasting Corp., 80 Riverside Dr.. 
New York. N. Y. 10024. Phone 212-873-1400. 
STATION'S PROGRAMMING DESCRIPTION 

W11.13I (FM): Programmed primarily for minority 
groups. 
English language schedule includes: jazz, rock and 
roll. Latin, night club remotes. interview shows, and 
churches. Foreign language 60%. English 50%. Pro-
grammed for Italian. Negro, Irish, Greek. Hungarian, 
Polish. Slovakian, Norwegian. Albanian, Lithuanian, 
Portuguese, Ukrainian, Bulgarian, Armenian, Rou-
manian, Arabic, Brazilian, Yugoslavian: also Spanish 
for residents from Puerto ltico. Argentina. and 
Uruguay. Soccer and racing results. Reed 9/30/68. 

I. PERSONNEL 
President-Donald J. Lewis. 
Assistant Program Director-Sandra Davis. 

3. FACILITIES 
ERP 20,000 w.; 105.9 me. 

4. AGENCY COMMISSION 
15/0 ume only. 

5. GENERAL ADVERTISING See (meld regulations 
General: 35, 4a, 6a. 75. 
Basic Rates: 230. 
Contracts: 40a. 
Member: National Spanish Language Network. 

TIME RATES 
Eft 9/1/68-Ree'd 7/29/68. 

6. SPOT ANNOUNCEMENTS 
1-min adjacent to station breaks   15 

9. PARTICIPATING PROGRAMS 
Dick Ricardo Sugar Show-9 pm-midnight. 
PER WK: I ti 6 ti 12 ti 18+ 
1 min.  35 30 25 20 
Ray Wilson Show-Mon thru Fri midnight-1 am. 
1 min.  30 26 22 18 
30 sec: 75% of 1-min. 

WHLI 
1947 

HEMPSTEAD 
Media Code 4 233 6200 3.00 

FM Broadcasting Corp.. WHLI Bldg., 384 Clinton 
St., Hempstead, N. Y. 11550. Phones: Hempstead 
516-481-8000; New York City 212-658-1100. 

Other office: 575 Madison Ave., New York City 10022. 
Phone 212-752-6450. 

I. PERSONNEL 
General Manager-Paul Godofslo. 
Sales Manager-Joseph A. Lena. 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 
New England-Bill Creed Associates. Inc. 

3. FACILITIES 
10.000 w. days: 1100 he. Directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-slmuleast }unities see 
W HLI-F M. 

4. AGENCY COMMISSION 
15/0 net time: monthly. 

5. GENERAL ADVERTISING Soo coded regulations 
General: lb, 2a, lb, 3a, 3b, 3e, 3d, 4a. 4d, 5, fib. 

7b, 8. 
Rate Protection: 10b, lib. 13b. 14b, 155, 15b. 16. 
Basic Rates: 20b, 21a, 21b. 21c. aid. 22a, 221:4 23a. 

231:4 2113, 24e. 25a, 26, 27, 28a. 29a. 
Contracta: 40a, 41, 445. 44b, 45, 46, 47e, 48, at 50. 

51a. 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60g, 601. 61e. 62e. 62d. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Sunday time only. 15% additional. 
Member: Mesta New York Suburban Plan. 

TIME RATES 
No. 12 Elf 1/1/69-Reed 12/20/68. 

AA-Mon thru Fri sign-on-10 am & 3 pm-sign-off; 
Sat & Sun all day. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 26x 52x 104x I56x 260x 312x 
1 min  50 45 40 38 37 36 35 
30 sec  40 36 32 31 30 29 28 

CLASS A 
1 min  40 36 32 31 30 29 28 
30 sec  32 29 26 25 24 23 22 

7. PACKAGE PLANS 
30 tl (Spots rotated) 

CLASS AA 
PER WK, EA: 

1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min  50 40 37 35 33 31 30 
30 sec  40 32 30 28 26 25 24 

CLASS A 
1 min  40 32 30 28 27 25 24 
30 sec  32 26 24 23 22 20 19 

FIF'a Y/FIFTY PLAN 
(50% AA-50% A) 

Ix 260 52x I04x 156x 
1 mln  45 41 36 35 34 
30 sec  36 33 29 28 27 

FIFTY/FIFTY PACKAGE 
(50% AA-50% A) 

PER WK, EA: 
I II 6 ti 12 ti 18 tl 24 ti 30 ti 36 ti 

1 min  45 36 34 32 30 28 27 
30 sec  36 29 27 26 24 22 21 

S. PROGRAM TIME RATES 
CLASS AA 

PER WK: I ti 3 tl 4 ti 5 ti 601 7 tl 
1 hr  315 850 1070 1260 1420 1545 
1/2 hr  190 515 645 760 855 930 
1/4 hr  125 340 425 500 565 615 
10 min.  95 255 325 380 430 465 

CLASS A 
1 hr  250 675 850 1000 1125 1225 
1/2 hr  155 420 525 620 700 760 
1/4 hr  100 270 340 400 450 490 
10 min  75 205 255 300 340 370 

IS. SPECIAL FEATURES 
5-MINUTE NEWS 

PER WK: 1 ti 3 ti 401 501 6 ti 7 ti 
AA   80 215 275 320 360 395 
A   65 175 220 260 295 320 

(CR) 

260x 912x 
33 32 
26 25 

WH LI-FM 
1947 

HEMPSTEAD 

pig Elmo 
Media Code 4 233 6201 1.00 
TM Broadcasting Corp., 384 Clinton St., Hempstead, 
N. Y. 11550. Phones: Hempstead 516-481-8000; 
New York Ci'y 212-658-1100. 

I. PERSONNEL 
General Manager-Paul Godofsky. 
Sales Manager--Joseph A. Lena. 

3. FACILITIES 
SEP 3,000 w. (borin.), 3,000 w. (vert.): 98.3 me. 
Stereo. 
Operating schedule: 6:30 am-11:00 pm. EST. 
Antenna ht-250 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-11 pm. For simulcast facilities see WHL1. 

4. AGENCY COMMISSION 

15/0 net time; 10 days. 

5. GENERAL ADVERTISING Soo ended regulating; 

See WILLI listing for coded regulations. 
Sunday time only, 15% additional charge. 
Length of commercial 03117: 
5 minutia_ •1:15 25 minutes  1:00 
10 minutes. 2:00 30 01111/1114  415 
15 minutes.__ 3:00 55 minute,..   3:00 
1.'1 Maximum opening commercial: 29 seconds for 
5-minute program; no middle commercial permitted. 

TIME RATES 

Hates effective March 15, 1962. (Card No. 2.) 
Rates received April 4. 1982. 

a. SPOT ANNOUNCEMENTS 
(1 minute transcribed or 125 words live) 

1 ti  12.00 200 ti  10.50 
100 ti  11.00 300 ti  10.00 

(30 second' transcribed or 60 words live) 
1 U  8.00 200 ti  6.50 
100 ti  7.00 300 ti  6.00 

8. PROGRAM TIME RATES 
55 1/2 1/4 
min hr hr 

a ti  75.00 48.00 32.00 
3 ti  102.50 129.60 86.40 
4   255.00 163.20 108.80 
5 to   300.00 192.00 128.00 
6 ti  337.50 216.00 144.00 
7 tl  367.50 335.20 156.80 

(•) Rates apply only to programs not 
WHLI-AM. 

10 5 min. 
min news 
14.00 16.00 
641.80 41.20 
81.60 54.40 
96.00 64.00 
108.00 72.00 
117.60 78.40 
duplicated on 

Consecutive Weeks Discount 
(5 minutes or more 

13 oh  5% 39 nit  15% 
26 wk.  10% 52 nk  20% 

the station 
that sells 
long island 
Is That Important To You?1 

Compare Food Sales 
NASSAU COUNTY: 

$862,857,000* 

;616-,7123,000* 
The Big Local Voice in 
SU BURBATROPOLIS 
WH LI Hempstead,- N.Y. 
Paul Godofsky: Pres. & Gen. Mgr. 

Joseph A. Loon: Exec. Vice-Pres. Sales 

New Ong Rep: Bill Creed Assoc. 

National Rep Jack Masla & Co. 

*0 1968 SALES MANAGEMENT SURVEY 
OF BUYING POWER 

"the voice of long island..:' 

NEW YORK 

WJ RZ 
Inn 

NEWARK, N. J. 

Media Code 4 233 6250 8.00 
WIRE, Inc., Box 970, Hackensack. N. J. 07602. 
Phone 201-343-5097. 

New York Office: suite 501. 40 E. 49th St.. New 
York, N. Y. 10017, Phones 212-421-1845, 944-7641. 
STATION'S PROGRAMMING DESCRIPTION 

WJRZ: Programmed for adult general interest. 
.Allt PERSONALITIES handle all segments. MU-
SIC: country music programmed exclusively. SPORTS: 
play-by-play of major league baseball and spring 
training. Sports scores, community events calendar 
hourly. NEWS: 20/20 news format, local, regional 
at :20 past each hour, world and national via network 
at :20 before each hour. Weather and time reports. 
Sun 7-10 am religious and public affairs programs. 
Contact Representative for further details. Itec'd 
6/30/69. 

I. PERSONNEL 
General Manager-Lazar Emanuel. 
Station Manager-Sy Levy. 
General Sales Manager-Don Meyers. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5,000 w.; 970 ice. Directional day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on Urne charges only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3d, 4s, 5, tia, 7b. S. 
Rate Protection: 10e. 11c, 12e. 13e. 14e, 16. 
Basic Rates: 20b, 21b, 22a, 24a, 24c, 230. 26, 27. 

28b, 28e, 29a, 29b. 31, 33a. 
Contracts: 40a. 41, 44a, 44b, 47e, 51b. 
Cobb.: Cont. Discounts: MM. 60d, 60e, 60f, 601. 62d, 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod, Services: 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 5 Elf 1/1/68-Rec'd 2/23/68. 

AA-Mon thru Sat 6-10 am & 4-8 pm. 
A--Mon thru Sat 10 am-4 pm; Sun 6 am-8 pm. 
B-Mon thru Sun 8 pm-1 am. 
C-Mon thru Sun 1-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: AA A B C 
6 ti  70 60 50 30 
12 11  65 55 45 28 
18 ti  60 50 40 24 
24 tL  55 45 35 20 

30 SECONDS 
48 40 24 

12 ti 52 44 36 22 
40 32 19 

24 tL  44 36 28 16 
ID's: 50% of 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PENETRATION 

PER WK: 12 ti 18 ti 24 ti 
1 min  50 45 40 

Spots distributed over 7 day period, 6-1 am: 1/3 
each AA, A. B. 

a PROGRAM TIME RATES 
PER WK: 1 hr 1/2 hr 1/4 hr 5 min 

  600 420 300 120 
6 tL___ .............. ...... _   550 390 275 110 
Sunday am and B times only. 

10. SPECIAL FEATURES 
Local Newscasts-5 minutes or less at ii10. includes 
1-minute or 30-second spot plus open and close. 
American Entertainment Network Drop-Ins-at :40, 
all 30-seconds. 
1 min: 125% of applicable 1-min. 
30 sec: 110% of applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

WL I R (FM) 

(D) 

1959 

GARDEN CITY 

Media Code 4 233 6262 3.00 

Stereo Broadcasters, Inc., 175 Fulton Ave.. Hemp-
stead. L. L. N. Y. 11550. Phones 516-485-9200., 
212-895-1166. 

I. PERSONNEL 
President 84 Station Manager-John R. Itleger. 
Prin. Mgr. 8.4 Asia Gen'l Mgr.-Dore Reed. 

2. REPRESENTATIVES 
Gert Banchez and Associates. 
Regional-Frederick W. Smith. 

3. FACILITIES 
ERP 6,000 w.; 92.7 Inc. Stereo. 
Operating schedule: 6:30-3:00 am. 
Antenna ht.: 215 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. lb, 30, 3b, 3c, 3d, 4a, 4e, 5. 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 20h, 21a, 21b, 21d, 225, 22b, 23a, 24a, 

24e. 25e 26, 27, 28a, 29a, 30. 
Contracts: 40a, 41, 440, 44b, 46. 47e. 48, 49, 50, 

51a. 
Comb.; Cont. Discounts; 60a, 601, 61a, 61b, 62a, 62d. 
Cancellation: 70b, 7M, 710. 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eff 2/1/62-Reed 9/2/66. 

thru Fri 5 am-11 pm; Sat & Sun 10 am-
11 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA I min 

1 x  20.00 
51 x  19.00 

301 X.  17.00 
501 x  16.00 
751 x  15.00 
1051 x  14.00 
A rates less 15%. 

(This listing continued on next page) 

30 se. 10 SOO 
14.00 7.00 
13.50 6.50 
13.00 6.00 
12.50 5.50 
12.00 5.00 
11.50 4.50 
11.00 4.00 
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NEW YORK 

New York Urban Area-
WLI R (FM)-Continued 
7. PACKAGE PLANS 

(To be used in 1 week) 
PER WK: 1 min 
7 ti  18.00 

21 U 16 00 
28 U.. „ 15.00 
35 ti. 14.00 
42 U. 13 00 

90 se. 10 see 
12.50 6.50 
12.00 6.00 
11.50 5.50 
11.00 5.00 
10.50 4.50 
10.00 4.00 

8. PROGRAM TIME RATES 
CLASS AA 

PER WK: I hr 1/2 hr 1/4 hr 5 min 
80 65 45 
75 60 40 

3 & 4 ti _ ........... 105 70 55 35 
5-7 U    100 65 50 30 
A rates less 15%. 

Consecutive Weeks Program Discount 
13 weeks  tile 39 weeks  15% 
26 weeks   10% 52 weeks   20% 

10. SPECIAL FEATURES 
Newscasu-earned rate plus 15%. 

WLIX 
1959 

ISLIP 

Media Code 4 233 6275 5.00 

Long Island Broadcasting Corp., 309 Montauck Hwy., 
Islip, L. I.. N. Y. 11751. Phone 516-277-1100. 
Phone (N. Y. City): 212-895-6525. 
STATION'S PROGRAMMING DESCRIPTION 

WLLX: Programmed for adult general interest. 
Combined popular standard with current popular and 
varied music selections with an accent on news. 
NEWS: local, regional, national 8c international news 
on hour and half hour 6 am-9 am. & 3 pm-6:30 pm. 
All other times hourly. Community events calendar, 
hourly. Reed 3/5/69. 

I. PERSONNEL 
President-Malcolm E. Smith, Jr. 
General Sales Manager-ILarry Greenberg. 
Program Director-George Williams. 

II. FACILITIES 
350 w. days; 540 ke. Non-dineUonal. 
Operating schedule: Stunise-local eunsot. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

S. GENERAL ADVERTISING Soo *edict regulations' 
General: 3e. 3b, 4a, 5, ea, 7a. 
Rate Protection: 12b. 
Basle Bates: 22a. 22b, 231. 
Contracts: 40a, 46. 
Cancellation: 70a. 70e. 71a. 73a. 

TIME RATES 
Elf 4/1/69-Reed 3/5/69. 

AA-Mon thru Sat 6-10 am & 3-8 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA A 

I min 20/30 10 see 1 min 20/30 
1 x  32.00 25.60 19.50 29.00 23.20 
104 x  29.00 23.20 17.40 27.00 21.60 
156 X   21.00 21.60 16.20 25.00 20.00 
260 x  25.00 20.00 15.00 23.00 18.40 
312 x..._   23.00 18.40 13.80 21.00 16.80 
520 x  21.00 16.80 12.60 19.00 15.20 

7. PACKAGE PLANS 
AA 

WKLY, EA: 1 min 20/30 
ti  30.00 24.00 

12 ti  28.60 22.40 
18 tL _ 26.00 20.80 
24 ti...._..... 24.00 19.20 

10 see 1 min 
18.00 28.00 
16.80 26.00 
15.60 24.00 
14.40 22.00 

WNJR 
1947 

NEWARK, N. J. 
A Rollins' Group Station 

Media Code 4 233 6300 1.00 

Continental Broadcasting. Inc., Box 1258. Newark. 
N. J. 07101. Phones Newark 201-688-3665; New 
York 212-964-3445. 

STATION'S PROGRAMMING DESCRIPTION 
Wean.: Programmed for Negro listeners. 
MUSIC: popular, rhythm and blues, and gospel. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour. 3 min on half hour, community news 
features. Station participates in community activi-
ties. Personalities appear at high schools, churches. 
store openings, etc. Station daily salutes members of 
community who have distinguished themselves. Con-
tact Representative for further details. Heed 5/27/68. 

I. PERSONNEL 
Preeldent-O. Wayne Bolin.. 
Director of Indio-R. Elliott. 
Station Manager-Wm. J. Gallagher, Jr. 

2. REPRESENTATIVES 
Rollin' Broadcasting. 

3. FACILITIES 
5,000 w.; 1430 kc. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See toded regulations 
General: la. 2b, 3a. 4a, 4d, 5, Ga, 7b, 8. 
Rate Protection: 10h, lib, 12b, 13b, 14b, 15b. 
Basle Rates: 20b, 22s. 25e. 
Contracts: 47e. 
Cancellation: 70e, 72. 
Prod. Services: 80, 81. 
Discounts payable as corned, but allowed currently on 
non-cancellable centracts. 
Member: Bolling Inc. 

TIME RATES 
Elf 8/1/66-Reed 11/3/66. 

AAAA-6-9 em & 4-7 pm. 
AAA-9 am-4 pm. 
AA-7 pm•midnIght. 
A-Midnight-6 am. 

10 see 
17.40 
16.20 
15.00 
13.80 
12.60 
11.40 

6. SPOT ANNOUNCEMENTS 
AAA 

PER WK: I 01 7 tl 14 81 21 ti 
1 wk.._.___. 30.00 29.00 27.75 26.50 
13 wk.____ 28.75 27.75 26.50 25.50 
26 wk_____ 27.50 28.50 25.50 24.50 
39 wk__..... 26.25 25.25 24.25 23.25 
52 wk.......... 25.00 24.00 23.00 22.00 

AAA 
1 wk............ 24.00 23.25 22.25 21.25 
13 wk  23.00 22.25 21.25 20.25 
28 wk_____ 22.00 21.25 20.25 19.50 
39 wk____ 21.00 20.25 19.50 18.50 
52 wk..._  20.00 19.25 18.50 17.75 

AA 
1 wk  21.00 20.25 19.50 18.50 
13 wk.  20.25 19.50 18.75 17.75 
26 wk  19.25 18.50 17.75 17.00 
39 wk  18.50 17.75 17.00 16.25 
52 wk_____ 17.50 17.00 16.25 15.50 

A 
1 wk  15.00 14.50 14.00 13.25 
13 wk  14.50 14.00 13.25 12.75 
26 wk  13.75 13.25 12.75 12.25 

12.25 11.75 
52 12.50 12.00 11.50 11.00 
20/30 sec: 75% of I-min. 10 sec: 50% 

8. PROGRAM TIME RATES 
Ix 26x 

1 350 325 
1/2 hr________ 210 195 
1/4 hr...-_____ 126 117 
10 95 88 
5 min ........ 72 66 

10. SPECIAL FEATURES 

57:x 
SOO 
180 
108 
81 
61 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 4e, 5, 6a, la. 8. 

28 ll 354- Rate Protection: 15b. 
25.25 24.00 Basic Rates: 20a, 220, 22b, 23a, 24b. 25a. 26, 28a. 
24.25 23.00 29a. 
23.25 22.00 Contracts: 40a. 45. 46, 478. 48. 
22.25 21.00 Comb.: Cont. Discounts: 60b, 60k, 61a. 62h. 
21.00 20.00 Cancellation: 705. 70e, 71a. 73a. 

Sold in combination with WILRF-FM, Riverheaa. 
TIME RATES 20.25 

19.50 
18.50 
17.75 
17.00 

17.75 
17.00 
16.23 
15.50 
14.75 

19.25 
18.50 
17.75 
17.00 
16.00 

17.00 
16.25 
16.50 
14.75 
14.00 

12.75 12.00 
12.25 11.50 
11.75 11.00 
11.25 10.50 
10.50 10.00 
of 1-rain. 

156* 
275 
165 
99 
75 
57 

312x Mx 
250 225 
150 135 
90 81 
68 81 
51 46 

NEWS AND FEATURE PACKAGES 

PLAN 1 
5 minutes. Billboard open and close-one minute 
commercial middle. Commercial time: 1-1/2 minutes. 

I wk 13 wk. 26 wka 52 like 
1 t1 48 46 44 42 
8 tL. 44 42 40 98 
15 U.._ 40 38 36 34 
22+   36 34 32 30 

PLAN 2 
Includes 2 or 3 minute billboard open and close and 
1-30 second middle. Commercial time 1 minute. 

8 ti. _ 34 32 30 28 
15 ti ....... _._._.._ ..........  31 31 29 27 25 
22+   28 26 24 22 

(D) 

WPAC 
1951 

PATCHOGUE 
Media Code 4 233 6325 8.00 

Adams-Getschall Broadcasting. Inc., Box 717, Penn-
sylvania 84 Woodside Ave., Patchogue. N. Y. 11772. 
Phone 516-475-4600. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-James Putbrese. 
Station Manager-Fred Beck. 
Program Director-Don Cannon. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
10.000 w. non-directional. 5.000 ve. I hour after 
sunrlso and 1 hour before sunset; 1580 kc. 
Operating schedule: Sunrise-local sunset. EST. 
Simulcast during AM operational noun. For non-
intuited facilities see WPAC.FM listing. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

A 5. GENERAL ADVERTISING See coded regulations 
20/30 10 see General: la, 3e, 4a. 4d. 5, 6e, 7e. 8. 
22.40 16.80 Bate Protection: 10e. 1lb, 12b. 13b, 14b. 15e. 
20.80 15.60 Basic Bates: 20b, 21b, 21d, 22a. 23a, 24s. 24b, 24e, 
19.20 14.40 25e. 26, 28c, 29a. 
17.60 13.20 Contracts: 40a. 41, 42b, 44s. 45, 46, 47d, 51e. 

Comb.: Cont. Discounts: 60g. 62b. 
Canrellatlen: rng. 70r. 71s. 
Affiliated with American Information Network. 
Member: Mesta New York Suburban Plan. 
Sold in combination with WHIlF. Riverhead. N. Y. 

TIME RATES 
Eff 3/1/68-Reed 2/2/68. 

AA-Mon thru Fri 6-9 am & 3-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK.: 
I ti 5 ti lO ti 15 ti 20 ti 25 ti 30 11 

AA .. 16.00 15.00 14.00 13.00 12.00 11.00 10.00 
A .... 13.00 12.00 11.00 10.00 9.00 8.00 7.50 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
WPAC/WHRF, RIVERHEAD COMBINATION 

1 MINUTE 
PER WE: 5 tl 10 ti 15 ti 20 11 25 ti 30 81 
AA   22.00 20.50 18.50 17.00 16.00 15.50 
A   16.00 15.00 14.00 12.50 11.50 11.00 
20/30 see; 80% of 1-min. 10 see: 50% of 1-min. 

8. PROGRAM TIME RATES 
5 min-1-1/2 x applicable 1-min. 
Applies to individual and combination rates. 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 

WPAC-FM 
1951 

PATCHOGUE 
Media Code 4 233 6326 6.00 
Adams-Getschall Broadcasting. Inc., Box 717, Penn-

sylvania & Woodside Ave., Patchogue, N. Y. 11772. 
Phone 516-475-4600. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-James Putbrese. 
Station Manager-Fred Beck. 
Operations Manager-Don Karnes. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
ERP 10.000 w.; 106.1 mc. 
Operating schedule: 6 am-midnight daily. EST. 
Simulcast operation with WPAC. 

4. AGENCY COMMISSION 
15%; no cash discount. 

50% of AM/FM combined rate. 

WPAT W P AT-FM 
1941 1957 

PATERSON, N. J. 

GEM 
Subscriber to the NAB Radio Cede 

Media Code 4 233 6350 6.00 
Division of Capital Cities Broadcasting Corp., 12 W. 

40th St., New York, N. Y. 10018. Phone 212-
688-9300. 

Studios: Hepburn Rd. & Broad St.. Clifton, N. J. 
STATION'S PROGRAMMING DESCRIPTION 

WPAT: Programmed for young adults and adults. 
MUSIC: 85% popular standards to jazz, show tunes 
to light classics, film music to folk, vocals and instru-
mentals, mixed, edited and blended on tape to achieve 
a distinctive sound. Music presented in uninterrupted 
12 min programs daytime and 27 min programs night-
time. NEWS :15% 5 min on half hour, plus on hour 
In drivetime. 15 min commentary M-F at 6:30 am, 
7:30 am and 8:30 am. Public service throughout day. 
Sun, 6-9 am religious and educational programs. 
COMMERCIAL POLICY: Maximum 13 commercials 
per hour regardless of length, 6 am-7 pm. Maximum 
7 commercials per hour 7 pm-6 am. Contact Repre-
sentative for further details. Itee'd 8/8/68. 

I. PERSONNEL 
Vice-Pres. 84 Gen'l Mgr.-Lou Faust. 
General Sales Manager-Dick Itakovan. 

2. REPRESENTATIVES 
Katz Radio, East. 

S. FACILITIES 
5,000 w.; 930 ke. Directional-sepante patterns day 
and night. 

Operating schedule: 24 hours dilly. EST. 
FM-ERP 12,500 w. (boric.). 12,500 w, (net.); 

93.1 rec. 
Antenna ht.: 870 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3e, 9d, 4e, 4d, 5, Ob. 

7b, 8. 
liste Protection: 10e. 11c, 12e. 13e. 14e, 15e, 15d, 16. 
Basic Bates: 20e, 21a, 21b, 21d, 221, 24a, 25s, 29a, 

291). 30. 33b. 
Contracts: 40e, 41, 42b 42d, 43, 44b 48, 417a, 49, 

51e. 
Comb.; Cont. Discounts: 651. 60e, 60f, 601, 601, 

61e, 62b, 62d. 
Cancellation: 70a. 70e, 71e. 72, 73b. 
Programming policy: Maximum 13 commercial units 
per hr. 20% surcharge required for all non-Integrated 
piggyback commercials. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

No. 22 Elf 11/1/67-Reed 11/2/67. 
PM Drive-Mon thru Fri 3-7 pm. 
AM Drive-Dlon thru Fri 6-10 am. 
AA-Mon Ulm Sun 7 pm-midnight-
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
Midnight-6 am. Bates on request. 
All spots rotate within respective time classes. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PM Dr AM Dr AA 
Fixed position __ 140 120 130 
I tL.._..- .. . ........... " ...... 120 100 110 
6 (max. I per day)..........., 110 90 100 
12 (mar. 2 per day)  100 80 90 
18 (max. 3 per dey)........_ , 90 70 80 
24 (max. 4 per day)  85 65 75 
30 (max. 5 per day).__.._   80 60 70 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PLAN/DISTRIBUTION: 12 18 24 
PM Drive ....... _ ...... _ .... _.._..._... 2 3 5 
AM Drive   2 3 4 

A     6 9 11 
PER DAY, MAX: 201 3 ti 481 
Total  900 1260 1560 

MAN PLAN 
PLAN/DISTRIBUTION: 12 18 24 
PM Drive   4 6 8 
AM Drive 4 6 8 

2 3 4 5 
A   2 3 4 5 
PER DAY, MAX: 201 Stl 401 5 ti 
Total  960 1350 1680 1950 

WOMAN PLAN 
PLAN/DISTRIBUTION: 12 18 24 30 
A3f Drive   4 5 7 9 
AA   1 2 2 3 
A   7 11 15 18 
PER DAY, MAX: 2 ti 3 ti 4 tl 5 tl 
Total ...._.....- .......... ............  840 1170 1440 1650 
Packages not available at interim frequencies. Must 
be scheduled equally over at least 6 days per week. 
Not combinable with other plans. 
30 sec or less: 80% of 1-min. Not preemptible. 
10 sec: 60% of 1-min. Preemptible. 

10. SPECIAL FEATURES 
TEMPO-WITH JIM VAN SICKLE 

(Mon thru Fri 6:30-6:45 am. 7:30-7:45 am, 
8:30-8:45 am) 

1-min participation-spot rate plus 5. 
PER WE: I 11 5 ti 10 tl 15 tl 
5 min_  130 120 110 100 
Rotating through 5 time periods. Both eam frequency 
dtscounts in combination with spots. 

5-MINUTE NEWSCASTS 
1 ti 5 tl 10 tl 15 01 20 01 

PM Drive   150 140 130 120 110 
AM Drive   130 120 110 100 90 
AA   140 130 120 110 100 
A   130 120 110 100 90 
Newscasts earn frequency discounts in combination 
with spots. 

A 
120 
100 
90 
80 
70 
65 
60 

30 
6 
5 
5 

14 
5 tl 
1800 

30 
10 
10 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-2-1/2% 26 wk-5% 
35 wk-7-1/2% 52 wk-10% 
Does not apply to Package Plans. 

RATEHOLDER 
Minimum 3 spots per week. 

WRNW (FM) 

(D) 

1960 
MOUNT KISCO 

Media Code 4 233 6375 3.00 
Th-County Broadcasting Corp.. 78 Lexington Ave.. 
Mount Kisco. N. Y. 10549. Phone 914-646-5193. 
STATION'S PROGRAMMING DESCRIPTION 

WRNW (FM): Programmed for young suburban 
families. 
MUSIC: top 40. NEWS: 3 men deputment, mobile 
unit, live and tapo, on hou and half hour, 6-10 am 
music. Information, traffic, weather, sports, and fea-
tures. 10 am-noon music and features. Noon-12:30 
pm telephone conversation and dLscuesion. 3-7 pm 
music, traffic, sports, stock report, and features. 7 
pm-12?ai music and features. Features: bowling tips, 
young women and men programs, lost pets, horoscope, 
community bulletin board, cultural calendar. Edi-
torials occasionally. Reed 3/14/68. 

I. PERSONNEL 
Station Managers-Ed Johnson, Don Bayley. 
Sales Manager-Karl Lombardo, 

3. FACILITIES 
EllP 1,200 w.: 107.1 me. 
Operating schedule: 6 am-midnight Mon thru Sun. 
EST. 

Antenna ht.: 450 ft. above avenge terrain. 
4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended reguIatIons 
General: la, 2a, 3a, 4a, 4e ,5, 6b, 7b, 8. 
Bate Protection: 10b, 1lb. 
Basic Rates: 24b, 20, 28h. 
Contracts: 40e, 45, 46, 47a. 
Comb.; Cont. Discounts: 601r. 61a, 61b. 62b, 
Cancellation: 70a, 70e, 71e, 73a. 
Maximum length of copy-1 minute. Announcements 
limited to 6 per hour. 

TIME RATES 
No. 2 Err 11/1/67-Rec'd 11/6/67. 

AA-Mon thru Sat 6-10 am & 4-7 pm. 
A-Mon thru Sat 10 am-4 pm. 

thru Sat 7 pm-midnight: Sun all day. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
lx 26x 52x 104x 260x 520x 

AA   15 14 13 12 11 10 
A ....... _   12 11 10 9 8 7 
  10 9 8 7 6 5 

20/30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
7. PACKAGE PLANS 
PER WK: 12 tl 18 ti 24 ti 30 11 36 ti 
AA .. 13 12 11 10 9 
  10 9 8 7 6 
  8 7 6 5 4 

TOTAL AUDIENCE PLANS 
12 It (5AA. 4A. 3B) 10 
18 ti (8A.A. 6A. 4B) ....... -----.....-__.-- 9 
24 ti (10AA. 8A, 6B)---______-_____-___ 8 
30 U (13A.A. 10A, 
36 ti (15AA. 12A, 9B) - ..... -...-..- ...... 6 

WEEKLY DISCOUNTS 
13 wks-5% 26 wks-10% 39 wks-15% 52 wks-20% 

WTHE 
1949 

MINEOLA 

Media Code 4 233 6400 9.00 
Bursam Communications Corp.. 266 Maple Pl.. Mine-

ola, N. Y. 11501. Phone 516-742-1520. 
STATION'S PROGRAMMING DESCRIPTION 

WTH.E: MUSIC: country and western. NEWS: net-
work every hour on hour, local news and (astern 
every hour on half hour. Contact Representative for 
further details. Beed 8/ 2/68. 

I. PERSONNEL 
General Manager-Richard L. Winslow. 

2. REPRESENTATIVES 
GUI-Perna, Inc. 

3. FACILITIES 
10,000 w. den; 1520 kc. Directional. 
Operating schedule: Sunrise-local surinet. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See loded regulations 
General: la, 1a, 5, 6e, 7b. 
Rate Proteetion: 10b, 11b. 12b, lqb. 1db, 15b. 
Basic 22b, 23a. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 70s. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 5/1/68-Reed 8/2/68. 
AA-Mon thru Sat 6-9 am Pc 3-7 pm. 
A-All other times ROS. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION-AA 
lx 100x 200x 300 x 500x 750x 1000+ 

20.00 19.00 18.00 17.00 16.00 15.00 14.00 
30 sec  15.00 14.25 13.50 12.75 12.00 11.25 10.50 
10 sec  10.00 9.50 9.00 8.50 8.00 7.50 7.00 

ROS 
I min 30 see 10 see 

1 x........10.00  13.50 9.00 
12.75 8.50 
12.00 8.00 

156 x 15.00 11.55 7.50 
260 x   14.00 10,50 7.00 
520 x 13.00 9.75 6.50 
700 ....... ............. ....... 12.00 9.00 6.00 
1000 x 11.00 8.25 5.50 
2000+  10.00 7.50 0.00 

8. PROGRAM TIME RATES 
lx 2fix 52x 104x 260x 3120 

1 hr  190.00 180.00 170.00 160.00 150.00 140.00 
1/2 hr..._ 112.50 105.00 97.50 90.00 82.50 75.00 
1/4 hr..._  65.00 60.00 55.00 50.00 45.00 40.00 
5 min  45.00 40.00 35.00 30.00 25.00 20.00 

10. SPECIAL FEATURES 
2-1/2 min features-150% of 30 sec. 
nay Ileatherton Show-noon-1 pm, wkly .85. 13 wk 
minimum. 
(New York Urban Area continued on next page) 
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New York Urban Area-Continued 

WVIP W V I P-FM 
1957 1964 

MOUNT KISCO 

Media Code 4 233 6425 6.00 
V I P Broadcasting Corp.. Box 608, Radio Circle, 
Mount Kisco, N. Y. 10549. Phones Mount Kisco 
241-1310; Scarsdale 5-0449. 
STATION'S PROGRAMMING DESCRIPTION 

WVIP: Adult programming, emphasis on suburban 
housewife and family. 
Limited personalities. 5. 3 man news department. 
Private weather service, mobile unit, live and tape. 
MUSIC: 6-10 am middle-of-the-road, accent on per-
sonality, information, local sports, tragic. 10 am-
noon, 1-5 pm general popular albums. Noon-1 pm 
all news, including features, interviews. analysis. 5 
pm - 12M standards. showtunes. light classics. 
SPORTS: local play - by - play scholastic football, 
basketball. Features: lost pets, women's program 
M-F. Editorials occasionally, News specials, public 
affairs locally produced. Contact Representative for 
further details. Reed 0/26/69. 

L PERSONNEL 
Exec. Vice-Pees. & Gen'l Mgr.-Mrs. Jean T. En-

sign. 
Program Director-Ken Harris, 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
5.000 w. days; 1310 lie. Directional. 
Operating schedule: 6 am-local sunset. EST. 
FM-ERP 1,200 w. (boric.), 1,200 w. (vert.); 106.3 

me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 450 ft, above average terrain. 

4 AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb. 2e. 9d. 4a, 4e, 5, 6e, 7b. 
Rate Protection: 10h, 11b. 126, 131), 14b, 15a, 15b. 
Basle Rates: 20e, 21e, 22b, 23a, 24e, 24b, 24e, 25b, 

27, 28b, 29e, 30, 33e. 
Contract,: 40a, 421), 42d, 44e, 45, 46, 48, 49, 51e, 

51b. 51e. 
Comb.: Cont. Discounts: 60f. 62e. 
Cancellation: 70a, 70e. 73e, 72, 73b. 
Prod. Services: 80. 81. 82. 
Member: Mesta New York Suburban Plan. 

TIME RATES 
Eff 6/1/69-11ec'd 6/26/69. 

AA-Mon thru Sat 6-10 am, noon-1 pm & 3-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
MIN: I ti 6 tl 12 ti 18 tl 24 ti 
AA   18 16 14 13 12 
A ...... ...... ..........16 14 12 11 10 

20/30 sec: 80% of 1-min. ID's : 50% of 1-min. 
8. PROGRAM TIME RATES 

I he 1/2 hr 1/4 hr 
Ea   150 90 60 

10. SPECIAL FEATURES 
5-minute Newscast-1-1/2x applicable 1-min rate. 
VIP Feature-applicable 1-minute plus 3.00. 

FM ONLY 
6 pm-midnight Class A rate applies. 

WVNJ WV N J-FM 
NEWARK, N. J. 

See listing under Newark. N. J. 

19511 
CITY OF LICENSE 

NEW ROCHELLE 
A Hudson-Westchester Station 

Independent 

(This is a paid duplicate of the listing appearing 
under New Rochelle, N. Y.) 
Media Code 4 233 4650 1.00 
11-W Radio Inc., Pershing Square Bldg., 271 North 

Ave., New Rochelle. N. Y. 10801. Phone 914-636-
1460. 
STATION'S PROGRAMMING DESCRIPTION 

WVOX: Programmed for adults, suburban housewives 
and commuters. NEWS: at :30, emphasis on local. 
3 man news staff, 6 stringers. 10-10:30 am open 
line discussion. 10:30 am-2 pm community features. 
school, political, civic news. MUSIC: general and 
familiar, subordinate to community involvement. Pri-
vate weather service, 2-2:30 Dm swap shop. 2:30-
sign-elf open line talk, studio interviews, live stock 
market, commuter reports, UPI wire, live celebrity 
interviews. Ethnic programs on weekends, state 
capital correspondent. 3 mobile units, scheduled re-
ports from County Board of Supervisors. Community 
offices manned by station to hear complaints of resi-
dents. 4 editorials daily, endorse political candidates. 
SPORTS: scholastic, college and professional foot-
ball. regattas. Little League. Contact Representative 
for further details. Reed 1/29/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Wm. F. O'Shaughnessy. 
Oper. & Prog. Mgr.-John A. Bodnar. 
General Sales Manager-Edward V. Dennehy. 

2. REPRESENTATIVES 
Call station collect. 

b. FACILITIES 
500 w. days; 1460 kc. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 
Simulcast during AM operational hours. For non-
simulcast facilities see WVOX-FM listIng. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 20, 2b, 35, 3b, 3e. 3d, 4a, 4d. 5. 6a. 

7b, 8. 
Rate Protection: 10b, 11b. 12b. 13b. 14b, 15b. 
Basic Rates: 20a, 21b, 21d, 22b, 23b, 24a, 25a, 26. 

27. 28IL 29a, 30. 31, 32b. 33a. 
Contracts: 40a, 41, 42d, 44b, 45, 46. 47e, 48, 49. 

50. 51.a. 
Comb.: Cont. Discounts: 60a. 60e, 60i, 61a. 
Cancellation: 70a, 70e. 71a, 72. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Elf 4/1/68-Rec'd 4/17/68. 

AA-6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: Fixed (.) 6 ti 12 ti 18 ti 24 01 
1 min  30 25 21 19 18 17 
20/30 see  24 20 17 15 14 13 

CLASS A 
1 min.  27 22 18 16 15 14 
20/30 sec  22 18 14 13 12 11 

(.1 Less than 6 ti. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 
1 x  200 125 90 

9. PARTICIPATING PROGRAMS 
Westchester USA-10-10:30 am. Per soot 35. 
Swap Shoo-2-2:30 Dm. Per spot 32. 
Elsa Maria Troia-Sat & Sun noon-2 um. Per snot 35. 
Ed Toby's Polka Party-Sun 2:30-4:30 DM. Per spot 32. 
Itallanissima with Georgic' Albano-Sun 11 am-noon. 
Per spot 32. 
Luther Vinson-Sat 3-3:30 DM. Per spot 35. 
Westchester Open Line-2:30-3 pm. Per snot 35. 

10. SPECIAL FEATURES 
3-MINUTE NEWSCASTS 

PER WE: 6 ti 12 ti IStI 
Ea   40 35 30 

(D) 

WVOX-FM 
1953 

CITY OF LICENSE 

NEW ROCHELLE 

A Hudson-Westchester Station 

(This is a paid duplicate of the listing appearing 
under New Rochelle, N. Y.) 

Media Code 4 233 4651 9.00 
11-W Radio Inc., Pershing Square Bldg., 271 North 

Ave.. New Rochelle. N. Y. 10801. Phone 914-636-
1460. 

STATION'S PROGRAMMING DESCRIPTION 
WVOX-FM: Programmed for adults. 
MUSIC: showtunes, block segments. TALK: com-
mentary on Broadway shows, poetry readings, rock 
music for college and young adults en Sat evenings 
8 pm-12M. Contact Representative for further details. 
Reed 1/22/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William F. O'Shaughnessy. 
General Sales Manager-Edward V. Dennehy. 
Oper. & Prog. Mgr.-John A. Bodnar. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 3,000 w.; 93.5 inc. 
Operating schedule: 6:00 am-midnight. 
Antenna ht.: 195 ft. above average terrain. 
Partial simulcast operation with WVOX-AM. For 
simulcast rates see WVOX. 

4. AGENCY COMMISSION 
15% on time; no cash discount. Bills due and pay-
able when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2a. 3a, 4a. 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 22b, 23a, 24a, 28b. 
Contracts: 40a, 42a. 45, 46. 47a. 
Comb.: Cont. Discounts; 60a, 61b. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
Elf 7/1/66-Reed 7/25/66. 

6. SPOT ANNOUNCEMENTS 
PER WE: 6 ti 12 01 24 ti 36 ti 
1 min  4.00 3.00 2.00 1.50 

10. SPECIAL FEATURES 
PER WE: 3 ti 
3 min. newscasts  7.50 

NIAGARA FALLS 
Niagara County-Map Location B-5 

See SI1DS consumer market map and data at begin-
ning of the State. 

6 tl 12 01 18 tl 
6.00 5.50 5.00 

(D) 

WHLD 
1940 

Media Code 4 233 6450 4.00 
Earl C. Hull, Parkway Inn, Niagara Falls, N. Y. 

14302. Phone 716-285-8421  
Studio: Parkway Inn, Ni  Falls, N. Y. 

I. PERSONNEL 
Owner-Earl C. Hull. 
Sta. & Sales Mgr.-Bob Wells. 

2. REPRESENTATIVES 
011I-Perna. Inc. 

3, FACILITIES 
5.000 w. days; 1270 kc. Directional. 
Operating schedule: 5:30 am-local sunset weekdays, 
7:00 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/1) time only; 10 days. 

5. GENERAL ADVERTISING Sse ended regulation» 
General: la. 2b, 3e. 3b, ea. 4d, 5, 6e. 7e. 
Rate Protection: 10b, 1lb. 1213. 13b, 14b, 155. 15b. 
Basic Rates: 20b, 22b, 23b, 24b. 25a, 28b, 28e, 29b. 

30, 32a, 33d 
Contracts: 40e. 41, 42b, 44e, 45, 46, 47a, 48, 49, 51e. 

51e. 
Comb.: Cont. Discounts: 80s, 60d, 601, 61e, 61b, 62d. 
Cancellation: 70a. 70e, 71b, 72, 73b. 
Prod. Services: 80, 82. 
Member: Northeast Radio Network. 

TIME RATES 
Rates effective January 1. 1986. 
Rates received January 4, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 10 JO! 
12.50 11.50 8.00 

13 ti  12.00 11.00 7.50 
28 tl 11.50 10.50 7.00 
52 ti  11.00 10.00 6.50 

10.50 9.50 6.00 
158 U.._  10.00 9.00 0.75 

9.50 8.50 0.50 
312 ti  9.00 7.50 5.25 

7. PACKAGE PLANS 
PER WK: 1 min 30 sec 10 gee 
10 tl ........... ...  .......«......_............ ....... .. 8.75 7.00 5.00 
15 U.__ ...... ____ ...... _ ..... _ .... ____ .... 8.50 6.75 4.75 
20 U.__ ...... _____ ............. _ ...... _...._... 8.25 6.50 4.50 
25 ti  8.00 6.25 4.25 
All plan announcements in all categories are combin-
able. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 ruin 

1 U..   12.5. 85. 50. 35. 25. 
13 ti.... ...... _ ......... _  120. 80. 45. 31. 22. 
26 tl.   115. 70. 42. 30. 21. 
52 tl  110. 65. 37. 29, 20. 
104 U 100 60 35 28 19 
156 ti  95. 55, 33. 27. 18. 

(D) 

W H L D-FM 
1946 

Media Code 4 233 6451 2.00 
Earl C. Hull. Parkway Inn. Niagara Falls. N. 

Phone 716-285-8421. 

I. PERSONNEL 
Owner-Earl C. Hull. 
Sta. & Sales Mgr.-Bob Wells. 

2. REPRESENTATIVES 
Herbert E. Chosen & Co. 

3. FACILITIES 
ERP 46,000 w. • 98.5 mc. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulaticna 
See WHLD listing for coded regulations. 
Member: Northeast Radio Network; The Grorkln 
Group. 

TIME RATES 
Rates effective November 1, 1963. 
Rates received November 4, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  
15 ti  14.50 250 ti............._........ 11.00 
30 ti 33. 50 500 ti.__________ 19.00 
60 ti  . 12.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 5 min 

54.00 22.50 
42.00 21.00 

26 ti    67.50 40.50 23.00 
52 ti  64.00 38.00 19.00 
104 ti 60.00 36.00 1100 
208   56.00 34.00 1/.00 
912 ti . 52.50 31.50 13.00 

(D) 

WJJL 
1947 

e 
Media Code 4 233 6500 6.00 
Niagara Frontier Broadcasting Corp., Hotel Niagara, 

Niagara Falls. N. Y. 14303. Phone 716-285-5795. 
STATION'S PROGRAMMING DESCRIPTION 

WM: Programmed for adults. 
MUSIC: middle-of-the-road, showtunes. NEWS: em-
phasis on local news, supplemented with network 
news and UPI on each half hour. AIR PERSON-
ALITIES 6-10 am. 10-11 am telephone call-in vfew-
point show. 11 am-noon women's daily fashion, house-
hold tip and interview. 1-5:30 pm personality. 
SPORTS: daily 5 min reports 7:55 am, noon á 3:45 
pm also baseball and football on weekends. Mcblle 
studios and helicopter broadcasts available for spe-
cial events. Weekend music and personality beamed 
to college and high school students. Contact Repre-
sentative for further details. Rec'd 11/20/67, 

I. PERSONNEL 
Gen'l Mgr./Nat'l Sales-Tom W. Talbot. 
Station Manager-Rick Bennett. 

2. REPRESENTATIVES 
New York-Roger Coleman. Inc. 
Chicago, Detroit-Burn-Smith Company, Inc. 

3. FACILITIES 
1.000 w. days; 1440 lie. Non-directional. 
Operating schedule: 5:45 am to 9 pm weekdays; 
Sunday sign-on 7 am. 

4. AGENCY COMMISSION 
15/0: 10 days. 

S. GENERAL ADVERTISING See coded regulations 
General: lb, :lb, 3b, 4e. 5, 6a, 7a. 
Rate Protection: 10c. 11c, I2c, 13c, 14e, 15b. 
Basic Rates: 20b, 21b, 22a. 230. 24b. 25e. 26, 28a, 

29b, 32e. 
Contracts: 40a. 41, 42a, 44b, 45, 46, 47a, 48, 49, 51e, 
Comb.; Cont. Discounts: 60b, 60e, 62.1 
Cancellation: 70a. 70e, 73e. 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 
WJJL and WBNY (FM) Buffalo. N. Y.. Purchases 
may be combined to obtain maximum discount. 

TIME RATES 
No. 8 Eff 12/1/67-Rec'd 1/2/68. 

NEW YORK 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x I56x 3I2x 
1 min  12.00 11.00 10.00 9.00 8.00 7.00 
20/30 sec  8.00 7.50 7.00 6.50 6.00 5.00 
15 sec  6.00 5.75 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
Ix 50Ix 100Ix 1500+ 

Ea   7.00 6.50 6.00 5.50 
8. PROGRAM TIME RATES 

Ix 26x 52e 158e 260x 312x 
1 hr  65 63 60 55 52 50 
1/2 hr  39 38 37 35 32 30 
1/4 hr  25 24 22 20 18 16 
10 min  21 19 17 15 13 11 
5 min.  15 14 11 10 9 8 

NORTH SYRACUSE 
Onondaga County-Map location D-8 

See SRDS consumer market map and data at begin-
ning of the State. 

See Syracuse 
(including East Syracuse, North Syracuse) 

NORWICH r 1 AM; 1 FM) 
Chenango County-Map Location E-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WCHN WCHN-FM 
1953 1961 

R /03 

Subseriber to the NAB Radio Code 
Media Code 4 233 6550 1.00 
Radio Norwich, Inc., 14 S. Broad !IL, Norwich, N. Y. 

13815. Phone 334-2218. 
I. PERSONNEL 
Pres. & (isn't Mgr.-William J. Ball. 
Sales á Comm'l Mgr.-Philip Penfold. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3. FACILITIES 
500 w. days; 970 kg. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 
FM FACILITIES 
ERP 3,219 w.; 93.9 me. 
Antenna ht-251 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3d. 4e, 4d, 5, 6a, 7a, 8, 
Rate Protection: 10e. 11c. 12e, 13c, 14b, 15b, 
Basle Rates: 20b, 21d, 22a, 22b, 23e. 24b, 25e, 26, 

28b, 28e, 29a, 29b, 33b. 
Contracts: 40a, 41, 42e, 43, 44a, 45, 46, 47e, 48, 49, 

51e. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60g, tot 

61b, 62a. 
Cancellation: 70a. 70.1. 71a, 72, 73e, 73b, 
Prod. Services: 80, 81, 82. 
Member: Northeast Radio Network. 
FM operated in conjunction with AM until AM 
sign-off. 

TIME RATES 
Rates effective February 1, 1954. (Card No. 2.) 

Rates received January 27, 1954. 
Rey. (Ann.) rec'd May 1, 1961, 

6, SPOT ANNOUNCEMENTS 
1 ti. 13 ti. 52 ti. 156 U. 112 U. 

1 minute.. 6.60 6.00 5.40 5.05 4.10 
30 seconds.. 5.40 4.80 4.20 3.90 3.00 

S. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 

1 time.... 50.00 30.00 20.00 13.00 
13 times.. 42.00 23.00 15.75 10.50 
26 times.. 40.00 22.00 15.00 10.00 
52 times.. 38.00 21.00 14.25 9.50 

104 times_ 36.00 20.00 13.50 9.00 
156 times_ 34.00 19.00 12.75 150 
260 times_ 32.00 18.00 12.00 8.00 

OGDENSBURG 

5 min. 
10.00 
3.00 
7.50 
7.00 
175 
6.50 
6.00 

St. Lawrence County-Map Location F-4 
See SRDS consumer market map and data at begin-
ning of the State. 

WSLB 
1940 

C 
A Bingham Station 

Media Code 4 233 6600 4.00 
Seaway Radio, Inc.. Box 239, 2315 Knox at., Og-

densburg, N. Y. 13569. Og 500, 

STATION'S PROGRAMMING DESCRIPTION 
WSLB: General programming, middle-of-road until 
6 pm. Rock and roll 6 pm-sign-off. Local farm news 
6:35 am-M Sat. Network news on hour and half hour. 
Local news 7 am, 8 am, 12:15 pm. 5:30 pm. TALK: 
show M-F half hour a day. Women's show 10:15 am 
M-F. SPORTS: 5:05 M-F. Church services Sun 
8 am-2 pm. Editorial 12:35 pm M-F. One local news 
man. 4 air personalities, woman's director. Remote 
broadcasts available. Taped interviews. Rec'd 7/12/67, 

I. PERSONNEL 
President--George W. Bingham. 
General Manager-Donald Ballou. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 lie, 

Non-directional. 
Operating schedule: 5:00 am-midnight Mon thru Sat; 
8:00 am-8:00 pm. Sun. 

(This listing continued on next page) 
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NEW YORK 

Ogdensburg-W S L B-Continued 
4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2b, 3a. 4a, 4d, 5, Ga. 7b, 8. 
Rate Protection: 10d, 11d, 12d, 14d, 15e. 
Basic Rates: 20b, 22a. 25a, 26, 28e, 
Contracts: 40a. 41. 42a, 42e. 43. 48, 49, 51e. 
Comb.: Cont. Discounts: 60b, 62a, 
Cancellation: 70e, 71a, 72. 
Prod. Services: 81, 82. 
Affiliated with MRS. 
Programs and announcements may not be combined 
to earn lower rate, except 52-week contract program 
advertisers may buy announcements at pee.kage rates 
less 10%. 

TIME RATES 
No. 11 Elf 1/1/68-Rec'd 2/22/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1.1 

1 x  7.70 5.75 3.85 
13 x  6.40 4.85 3.25 
26 x  5.20 3.90 2.50 
52 x  4.60 3.45 2.30 
104 x  4.10 3.05 2.10 
156 x  3.85 2.85 1.95 
312 x  3.55 2.65 1.80 
624 X  2.85 2.15 1.40 
1000 x  °.25 1.70 1.15 

(•) 20 sec or less. 
Time cheeks take 20-sec rate. 

7. PACKAGE PLANS 
BTA 

(may be used within 10 days) 
EA: 10 ti 25 ti 35 ti 
I min  4.95 4.30 3.85 
30 sec  3.75 3.30 2.85 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x I56x 312x 624x 

1/4 hr.. 14.65 14.30 13.75 13.05 12.35 11.55 10.85 
10 min.. 12.65 11.80 11.25 10.65 10.10 9.35 8.70   
5 min._ 10.10 9.55 9.15 8.35 7.90 7.15 6.25 4.95 
Capsule or Vignette type programs of 2 minutes or 
less over-all length, including commercial time, take 
applicable 1-minute spot rate plus talent charge. 
Programs and spots may be combined to earn lower 
rate. 

50 ti 
3.00 
2.25 

OLEAN (2 AM; 1 FM) 
Cattaraugus County-Map Location B-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WHDL 
1929 

American Entertainment Ntwk 
American Information Network 
(Mori eassell 6 9 eo., 

Subscriber to the NAB Radio Code 
Media Code 4 233 6650 9.00 
MIDI.. Inc.. (affiliated with the Olean Time,-

Herald), 3219 W. State Rd , Olean, N. Y. 14760. 
Phone 716-372-0161. 

STATION'S PROGRAMMING DESCRIPTION 
WHDL: Programmed for an adult audience. 
MUSIC: middle-of-the-road music. NEWS: local 
news on hour. Network news on half hour. SPORTS: 
area high school football and basketball, college 
basketball, pro football, college football and major 
league baseball. Special ski programs in season. Also 
community service broadcasts of common council and 
local school board. Contact Representative for further 
details. Reed 4/25/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John R. Hemel. 
Asst. Sta. Mgr. & Prog. Dtr.-Donald F. McLean. 
Sales Manager-Joaeph E. Eade. 

2. REPRESENTATIVES 
Mort Bassett and Co. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1450 ke. 

Non-directional. 
Operating schedule: 6:00 am-11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: Is, 2s, 2b. 3a. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rato Protection: 101). 1lb, 12b, 13b, 14b. 
Basic Rates: 20a, 20b, 21b, 22a, 23a, 24b, 24e, 25a, 

28b 28e, 29a. 
Contracts: 40a. 4213, 44a, 44b, 45, 46, 48, 49, 51b. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71e, 72, 73a. 
Prod. Sonsees: 80, 82. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 
Member: Northeast Radio Network. 

TIME RATES 
No. 18 Elf 1/1/67-Ree'd 11/1/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 681 12 ti 18 ti 24 tl 
1 min  12 11 10 9 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Minute and 30-second spots may be combined in 
packages, 10-second spots may not. 
No contests in spot announcements. 

8. PROGRAM TIME RATES 
5 Min-1-1/2x 1-min. 

W H D L-FM 
1949 

Subscriber to the NAB Radio Code 

Media Code 4 233 6651 7.00 

3219 W. State Rd., Olean, N. Y. 14760-
I. PERSONNEL 

Pres. & lient Mgr.-John R. Hensel. 
2. REPRESENTATIVES 
Mort Bassett and Co. 

3. FACILITIES 
ERS' 43,000 w.: 95.7 mc. 
Antenna ht.-830 ft. above average terrain. 
Operating schedule: 6:30 am-11:15 pm. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WIIDL listing for coded regulations. 
Member: Northeast Radio Network, 

TIME RATES 
ES 12/1/68-Reed 11/4/68. 

6. SPOT ANNOUNCEMENTS 
1 win or less ....... ........... ..... ..... ......... _..-.....- 4 

WMNS 
1957 

Media Code 4 233 6700 2.00 

Radio Olean. Inc.. 168-1/2 N. Union St., Olean, 
N. Y. 14760. Phone 716-372-6660. 

STATION'S PROGRAMMING DESCRIPTION 
WIINS: Programmed primarily for adults. 
Continuous record entertainment with controlled ratio 
general popular muisc, showtunes, standards, current 
hits. Audience participation contests: 5 min news-
casts half hourly. 15 min extended news and sports 
8 am, noon, 5:30 pm or 4:15 pm. Hourly community 
notices. Weather every 15 min. AIR PERSON-
ALITIES all segments. TALK: casual, personality 
oriented. Live play-by-play regional sports. COM-
MERCIAL POLICY: attention-getter leading, fre-
quently taped, product protection. Sat 11 am-1 pm 
locally produced country music shows. Reed 8/2/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-James C. Gleason, 
Program Director-Jack Gaeta. 
Sales Manager-William Button. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1.000 w. days: 1360 he. Non-directional. 
Operating schedule: 6 am-local sunset. DST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3d. 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, Ila, I2a, 13a, 14e, 15b. 
Basic Rates: 20s. 21b, 22a, 24b, 25a, 20e, 291. 
Contracts: 40a. 41, 42b, 44a, 45, 46, 51a. 
Comb.; Cont. Discounts: 60a, 61c, 62d. 
Concellation: 70a. 70e, 71a. 72. 
Prod. Services: 92. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Elf 7/1/66-Rec'd 8/1/66. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I 13 26 52 104 260 312 

ti. U. U. ti. U. U. ti. 
1 hour...._ 60.00 57.00 55.00 51.00 48.00 45.00 42.00 

1/2 hour...... 36.00 34.20 32.40 30.60 28.80 27.00 25.20 
1/4 hour..._. 24.00 22.80 21.60 20.40 19.20 18.00 16.80 
10 minutes 18,00 17.10 16.20 15.30 14.40 13.50 12.60 
5 minutes 13.00 12.50 12.00 11.40 10.80 10.00 9.40 
1 minute 8.00 7.52 6.75 6.50 6.15 5.75 5.25 

40 words._ 6.50 6.20 5.85 5.55 5.20 4.90 4.50 
20 words_ 3.25 3.10 2.93 2.80 2.71 2.60 1.30 

7. PACKAGE PLANS 
MINUTE SATURATION RATES 

PER WE: 
10 tl ...........5.50 45 ti 4.25 
15 a .......5.00 55 4.00 
25 ti    4.75 65 3.75 
35 ti  4.50 75 tL_____________ 3.50 
30 seconds-70% of minute rate. 
20 seconds-50% of minute rate. 
10 seconds, each  3.00 

ONEIDA 
Madison County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WMCR 
1956 

Media Code 4 233 6750 7.00 

Warren Broadcasting Co., Inc.. WMCR Bldg.. 
Genesse St., Oneida, N. Y. 13121. Phone 315-363-
6050. 

STATION'S PROGRAMMING DESCRIPTION 
wmcn: MUSIC: middle-of-the-road 6-9 am & noon. 
local sunset. Country and western 9 am-noon. NEWS: 
5 min newscast on hour. UPI news service. Reed 
2/19/68. 

P. PERSONNEL 
President-William .7. Warren. 
Vice-President-Vivian Warren. 
General Manager-Robert Manning. 

S. FACILITIES 
1.000 w. days: 1600 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. All bills rendered monthly. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2b, 3a, 3d, 4a, 5, 6b, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 21e, 225, 22b, 230, 24b, 24e. 

25a, 28c, 29a. 
Contracts: 40a, 44a, 46, 47a, 48, 51a. 51b. 
Comb.: Cont. Discounts: 60e, 601, 61e, 62d. 
Cancellation: 70a, 70e. 71a, 73b, 
Prod. Services: 80. 82. 
Member: Northeast Radio Network. 

TIME RATES 
Elf 1/1/68-Reed 2/19/68. 

G. SPOT ANNOUNCEMENTS 
lx 26x 522 

1 min  6.00 5.60 5.30 
30 sec  4.75 4.35 4.05 

7. PACKAGE PLANS 
PER WK: 
1 min.. 
30 sec  
Within 7 consecutive days. 

ONEONTA 
Otsego County-Map Location F-6 

See SltDS consumer market map and data at begin-
ning of the State. 

104x 
5.00 
3.75 

10 ti 
53.00 
40.50 

I56x 260x 
4.50 4.00 
3.50 3.00 

20 ti 30 81 
90.00 120.00 
70.00 90.00 

WDOS 
1947 

• R A113 

An Ottaway Station 
Subscriber to the NAB Radio Code 

Media Code 4 233 6800 0.00 
Ottaway Stations, Inc., 104 Chestnut Bt., Oneonta, 
N. Y. 13820. Phono 607-432-1500. 
STATION'S PROGRAMMING DESCRIPTION 

WDOS: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour plus 7:30 am, 3 min each half hour. 
15 min at 8 am, noon & 6 pm. Emphasis on local 
news. FARM: 10 min M-Sat. 5IUSIC: middle-of-
the-road, rock and roll 1-6 pm Sat. SPORTS: live 
professional baseball, football, live local baseball, 
football, soccer, taped basketball. 5 min capsules at 
7:25 am, 8:25 am. 12:25 pm. 4:25 pm. 5:25 Pm, 
6:25 pm 51-Sun. TALK: editorials, telephone call-in 
SI -F, women's show 51-F with guests. Contact Repre-
sentative for further details. Reed 4/17/69. 

I. PERSONNEL 
General Manager-Al Sayer,. 
Sales Manager-John L. Kuhn, Jr. 

2. REPRESENTATIVES 
Ottaway Advertising Sales. 
Call station collect. 

3. FACILITIES 
1.000 w. days; 730 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 4a, 4d, 5, 6a, 7b. 
Rate Protection: I5c. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 42b, 45, 46, 48. 
Comb.; Cont. Discounts: 60b, 60k, Glu. 61b. 
Cancellation: 70a, 70e, 71a, 730. 

TIME RATES 
Eft 8/1/67-Iteed 7/31/67. 

6. SPOT ANNOUNCEMENTS 
1 min 90 see I min 30 see 

1 x  8.50 6.70 260 x  6.25 5.00 
52 x  8.00 6.00 520 x  5.00 4.00 
156 x  7.00 5.50 

8. PROGRAM TIME RATES 
5-MINUTE PROGRAMS 

1 x  15 156 x 12 
26 x   14 260 x  10 
52 x  13 

OSWEGO 
Oswego County-Map Locetion E-5 

See SltDS consumer market map and 
nine of the State. 

WOSC 

data at begin-

FULTON 

City of license. Fulton, New York 
Oswego-I IV. Bridge St., Oswego, N. Y. 
Phone 315-343-2630. 

See listing under Fulton, New York. 

WSGO 

13126. 

1961 
Media Code 4 233 6850 5.00 
Clifford C. Harris, WSGO Building, 71 West Bridge 

St., Onvego. N. Y. 13126. Phone 315-343-6691, 
I. PERSONNEL 
Gen'l & Sales Mgr.-Clifford C. Harris. 

2. REPRESENTATIVES 
Burn•Stnith Company. Inc. 

3. FACILITIES 
1.000 vv. days; 1440 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. 

4. AGENCY COMMISSION 
15%; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 40, 4d, 5, Ga. 8. 
Rate Protection: 12d, 14d. 
Basic Rates: 21e. 
Contracts: 40a, 41. 45, 46, 47a, 
Cancellation: 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective November 1. 1961. (Card No. 2.) 

Rates received November 3, 1961. 
6. SPOT ANNOUNCEMENTS 

(1 minute) 
1-12 weeks 13-25 weeks 26-1-weeke 

Per week: Each Weekly Each Weekly Each Weekly 
10 times._ 5.00 50.00 4.50 45.00 4.00 40.00 
20 times__ 4.50 90.00 4.05 81.00 3.60 72.00 
30 times.... 4.00 120.00 3.60 108.00 3.20 96.00 
50 titnes.... 3.50 175.00 3.15 157.50 2.80 140.00 

30/20 seconds-80% of 1-minute rate. 
10 seconds or less-66-2/3% of 1-minute rate. 

8. PROGRAM TIME RATES 
55 min. 1/2 hr. 1/4 hr. 5 min. 

1 time___-____ 50.00 30.00 20.00 10.00 
13 times_________ 48.00 29.00 19.00 9.50 

28.00 18.00 9.00 
52 times_  44.00 27.00 17.00 8.50 

156 time,......._........ 41.00 25.00 16.00 8.00 
260 times...  38.00 23.00 15.00 7.50 
312 times  35.00 21.00 14.00 7.00 

OWEGO 
Tierra County-Map Location D-7 

See 8RD13 consumer market map and data at begin-
ning of the State. 

WEBO 
1957 

R 

Media Code 4 233 69008.00 
Owego Community Service Broadcasting Corp., Box 

295, 171 Front St., Owego, N. Y. 13827. Phone 
607-687-0371. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Philip Spencer. 
Sta. & Com'l hIgr.-Salvatore L. Battaglia. 
Office Manager-Bonnie Jean Rogers. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Upstate New York-Regional Reps Corp-New York 

State Division. 
Pennsylvania-Regional Reps Corp-Penn State Reps 

Division. 

S. FACILITIES 
1,000 w. days; 1330 he. Non-directIonaL 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 44. 5, Ga, 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 22b, 23a, 24b, 25a. 28b, 29a. 
Contracts: 400, 45, 47a. 
Comb.: Cont. Discounts: 60k, 62b, 
Cancellation: 70a. 70e. 71a. 73a. 
Affiliated with American Information Network. 
Affiliated with KAS. 

TIME RATES 
Rates effective April 1, 1985. 

Rates received February 17. 1965. 
7. PACKAGE PLANS 

WEEKLY PACKAGE PLANS 
(1 minute) 

PER WE: ea ea 
1-9 ti   7.50 20-29 5.80 
10-19 ti  6.60 30 or more ti_.-- 5.00 

BLANKET PACKAGES 
78 tl _.___ 6.00 312 5.00 
156 5.50 624 4.50 
30 seconds or fess, less 25%. 

8. PROGRAM TIME RATES 
5 minutes-2 times the 1-minute rate. 
15 minutes-3 times the 1-minute rate. 

PATCHOGUE (2 AM; 2 FM) 
Suffolk County-Map Location H-10 

See SltDS consumer market map and data at begin-
ning of the State. 

WALK 
1952 

WALK-FM 
1952 

Subseriber to the NAB Radio Code 
Media Code 4 233 6950 3.00 
Island Broadcasting System, Inc., Box 230. Patch°. 

esse, L. I., N. Y. 11774. Phono 516-475-5200. 

I. PERSONNEL 
Pres. & Gent Mgr.-Edward W. Wood, Jr. 
Station Manager-Jack Ellsworth. 
Administrative Ais't to PTCL- Phillp A. Roll. 

2. REPRESENTATIVES 
Mort Bassett & Company. Inc. 

3. FACILITIES 
500 w. days; 1370 he. Nm-directional. 
Operating schedule: 6 am-local sunset. EST. 
FM-ERP 15.000 w.: 97.5 me, 
Operating schedule: 6-2 am. 
Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable 10th of month. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 20, la. 3b, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 1113, 14b, 
Basic Rates: 20a, 22a, 22b, 23a, 24b. 25a, 26, 28a, 

290. 
Contracts: 40a, 45, 46, 470. 
Comb.: Cont. Discounts: 60e, 60k. 61e. 
Cancellation: 71a, 73a. 
Member: The New York City Suburban Group. 
Sold In combination with WRIV. Riverhead. N. Y. 

TIME RATES 
Elf 8/1/68-Reed 7/1/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WIC, I MIN: 681 12 81 18 81 24 ti 
AA   15.00 14.00 13.00 12.00 
A   12.00 11.00 10.00 9.00 

20/30 sec: 80% of 1-min  10 sec: 50% of 1-min. 
WALK/WRIT (RIVERHEAD) 

COMBINATION RATES 
AA   22.50 21.00 19.50 18.00 
A   18.00 16.50 15.00 13.50 

20/30 sec: 80% of 1-min  10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min. 

WPAC 
See listing under New York Urban Area. 

W P A C-FM 
See listing under New York Urban Area. 
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PEEKSKILL (1 AM; 1 FM) 
Westchester County-Map Location 11-9 

is SIMS consumer market map and data at begin-
ning of the State. 

WLNA WLNA-FM 
1948 1953 

(Mori aassell gnc. 

WAIFS 

Subscriber to the NAB Radio Coda 
Media Code 4 233 7050 1.00 
Ilighland Broadcast1ng Corp., Radio Terrace, Peek-

skill, N. Y. 10566. Phone 914-737-1124. 
STATION'S PROGRAMMING DESCRIPTION 

WLNA: Programmed for adult interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
middle-of-the-road. 3 man news team, stringers. UPI 
und UPI audio. 25 newscasts daily, 5 to SO min 
each. Stock market reports. 9 sports programs daily. 
Play-by-play high school football and college basket-
ball. Community involvement, beepers, public affairs 
Programs, assist in fund raising, community an-
nouncements, editorials. Station promotion. Mobile 
unit remotes. Contact Representative for further de-
tails. Rec'd 4/30/69. 

n. PERSONNEL 
Pres. & Gen'l Mgr.-Irving E. Cottrell. 
Vice-Pres. & Mgr.-James D. Room Jr. 
Operations Manager-Dorothy Feltman. 

2. REPRESENTATIVES 
Mort Bassett & Co.. Inc. 

3. FACILITIES 
2.000 w. days; 1420 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
FM-ERP 20,000 w.; 100.7 mc. 
Operating schedule: 5:30-2 am. EST. 
Antenna lit.: 500 ft. above average terrain. 
Simulcast during AM operational hours. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b. 311. 3b, 3d, 4a. 4d. 5, 6a, 713. 8. 
Rate Protection: Rib, 12b, 13b, 14b, 15b. 
Basle Rates: 20a, 21e. 21e. 23a, 25a, 26, 27. 
Contracts: 40a, 41. 42c, 44a, 45. 46, 47e, 49. 
Comb.; Cont. Discounts: 60a, 601r. 62d. 
Cancellation: 70d, 71a, 72. 
Prod. Services: 81. 82. 
Member: New York City Suburban Group. 

TIME RATES 
No. 14N Elf 8/1/69-Reed 7/3/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 ti 12 ti 18 ti 
.AAA   18 17 16 
AA   15 14 13 
A   13 12 11 

20/30 sec: 80% of 1-min. 10 sec: 60% 
Within 7 consecutive days. 

7. PACKAGE PLANS 
PLAN: Wkly 
12 (5AAA, 4AA. 3A)  150 
18 (8AAA. 6AA, 4A)  198 
24 (10AAA. 8AA, 6A)  240 
48 (20AAA, 14AA. 14A)  456 
Uninterrupted consecutive weeks. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

PO. SPECIAL FEATURES 
1-min Newscasts-1-1/2x applicable 1-min rate. 

24 ti 48 ti 
14 13 
11 10 
10 9 

of 1-mitt. 

PLATTSBURGH (3 AM; I FM) 
Clinton County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WEAV W E A V-FM 
1934 1960 

Media Code 4 233 7100 4.00 

Plattsburgh Broadcasting Corp.. 38 Court St., Platts-
burgh, N. Y 12901. Phone 518-561-0960. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-George F. Bissell. 
Vice-Prao. & Asset Mgr.-Geo. F. Bhsell, Jr. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Canada-Radio and Television Sales, Montreal. 

3. FACILITIES 
5,000 w.; 960 kg. 
Directional-separate patterns, day and night. 

Operating schedule: 5:30-1 am. EST. 
FM-ERP 3,700 w.; 99.9 me. Stereo. 
Operating schedule: Same as AM. 
Antenna ht.: Ill ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net charges for time; 10th of month. 

5 GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, ea. 4d, 5, On, /b. 8. 
Rate Protection: 101r. 11g, 12g. 13g, 14g. 
Basic Rates: 20b. 21e. 21b, 21e, 22a, 22b, 2313. 24b, 

24e. 25a, 28b, 28e, 29a, 31. 
Contracts: 40a, 41, 42a, 42e, 44e. 45. 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 60f, 60i. 61a, 62b, 62d. 
Cancellation: 70a, 70e. 73e. 72, 73e. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eli 1/1/67-Reed 12/27/66. 

6. SPOT ANNOUNCEMENTS 
le 52x 104x 156x 208x 312x 

1 min.  12.00 11.00 10.00 9.00 8.00 7.00 
30 sec..... ..... 8.00 7.50 7.00 6.50 6.00 5.50 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

Spots scheduled within specified time segments. 
PER WK: 12 ti 18 ti 25 ti 33 ti 
1 min.    7.50 7.00 6.50 6.00 
30 see  6.00 5.60 5.20 4.80 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  125 75 50 25 
DISCOUNTS 

26 wk-10% 52 wk-20% 

WIRY 
1950 

NA 11 

Media Code 4 233 7150 9.00 
WIRY, Inc.. 301-03 Cornelia St., Plattsburgh, N. Y. 

12901. Phone 518-563-1340. 
I. PERSONNEL 
Presidett-Charles B. Britt. 
Vice-Pria. á Gen'l Mgr.-Donald L. Polka. 

2. REPRESENTATIVES 
Jack Mesta & Co.. Inc. 
New England-Nona Kirby Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. 1340 kg. 
Directional-daytime. 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 

15/0 time only; payable when rendered. 
5. GENERAL RATE POLICY 

Affiliated with MISS. 
TIME RATES 

Bates effective February 1, 1965. (Card No. 5.) 
Card received January 11. 1965. 

Class AA-6:00-9:00 am and 4:00-7:00 pm Mon 
thru Sat. 
Class A-9:00 am-4:00 pm Mon thru Sat and all day 
Sun. 
Class B-7:00 pm-midninght Mon thru Sat. 
Class C-After midnight. 

8. SPOT ANNOUNCEMENTS 
CLASS AA 

1 minute 30 seconds 
ea tot ea tot 

6 if  14.00 84.00 11.20 67.20 
12 ti  12.00 144.00 9.60 115.20 
18 ti  9.00 162.00 7.20 129.60 
24 ti 8.50 204.00 6.80 163.20 
36 ti  8.00 288.00 6.40 230.40 

CLASS A 
6 11.00 68.00 8.80 52.80 
12 ti ....... ..... .......... 10.00 120.00 8.00 96.00 
18 ...... ............. 8.00 144.00 6.40 115.20 
24 ti 7.00 168.00 5.60 134.40 
36 ti..   6.00 218.00 4.80 172.80 

CLASS B 
6 ti  8.00 48.00 6.40 38.40 
12 ti. 7.50 90.00 6.00 72.00 
18 ti  6.50 117.00 5.20 93.60 
24 ti 5.10 132.00 4.40 105.60 
36 Li_ ........ ..... 4.50 182.00 3.60 129.60 

WKDR 
1968 

Media Code 4 253 7175 6.00 
Metro Group Broadcasting. Inc.. 91 Margaret St., 

Plattsburgh, N. Y. 12901. Phone 518-561-7600. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Peter B. Gulbord. 
News Operation Manager-Icono F. Guibord. 
Chief Engineer-Kenneth H. Martineau. 

3. FACILITIES 
5,000 w.; 1,070 Itc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only. 2% cash discount. Payable 30 days. 

5. GENERAL ADVERTISING See eoded regulations 
General: la. 2b, 3a. 3d. 4a. 4d, 5, 68. 
Rate Protection: 10g, 11g, 12g. 13g. 14, 15b. 
Basic Rates: 20a, 21b, 22a. 22b, 23a, 24b, 24e, 25a, 

200. 29a. 30. 
Contracts: 40a, 41. 42a, 42e. 43, 445. 45. 49, 51a. 
Comb. Cont. Discounts: 60a, 601, 61e. 62b, 651. 
Cancellation: 71a. 72. 73e. 73b. 
Prod. Services: 80. 81, 82. 
Contracts may be amended with 15 days notice be-
tween station & advertiser by agreement. 
Contract may be cancelled by written notice by sta-
tion or advertiser 30 days prior to cancellation date. 

TIME RATES 
No. 2A Eli 10/15/68-Rec'd 4/30/69. 

6. SPOT ANNOUNCEMENTS 
PREFERRED TIME 

1 min 30 see 15 see 
1 x  5.30 4.00 2.65 

Ix 13x 26e 52e 104e 208e 416e 832e 
1 min.. 5.60 5.30 5.00 4.70 4.40 4.10 3.80 3.55 
30 sec 4.25 4.00 3.76 3.55 3.35 3.10 2.95 2.65 
15 sec 2.80 2.65 2.55 2.35 2.25 2.05 1.95 1.75 

7. PACKAGE PLANS 
WKLY; 15 ti 30 ti 45 ti 
1 min  5.00 4.70 4.40 
30 sec_______ 3.55 3.35 3.20 

S. PROGRAM TIME RATES 
lo Ile 26e 52e 104e 200e 832e 

5 min 10.30 9.70 9.15 8.55 7.95 7.35 5.60 
10, SPECIAL FEATURES 
Paul Harvey News  6.50 

Joe Pyne Show   5.10 
Major Newscasts-7 days, ea  5.30 
1-min parthipation-3/4 days, ea_ 5.90 
2-min Headlines-7 days, ea- . 4.00 
2-min Headlines-3/4 days, ea  4.25 

PORT JERVIS 
Orange County-Map Location G-9 

See SRDS consumer market map and 
fling of the State. 

60 ti 
4.10 
3.00 

WDLC 
1953 

75 ti 105 ti 
3.80 3.55 
2.80 2.65 

416e 
6.50 

data at begln-

Media Code 4 233 7200 2.00 
Port Jervis Broadcasting Co., Inc., Neversink Drive, 
Box 920, Port Jena, N. Y. 12771, TWX 856-5185. 

I. PERSONNEL 
Vice-Prce, a Gen't Mgr.-Oscar \Vein. 
Station Manager--Kathedne Skellett. 
Commercial Manager-Robert I. Vein. 

3. FACILITIES 
1,000 w. days. 250 w. nights. 1490 kg. 

Non-directional. 
Operating schedule: 6:30 ant-11:15 pm weekdays; 
7:45 am-9:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b, 3d. 4e, 4e, 5. 6e. 7a. 
Rate Protection: 10g, 11g. 12g, 13g, 14g, 15a. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 24b, 22a, 

28a, 28e. 29a, 33b. 
Contracts: 40a, 42e. 44e. 46, 47e 51b. 
Comb.; Cont. Discounts: 600. 60e, 601, 61e, 62d. 
Cancellation: 71a. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 12/1/67-Rec'd 1/2/68. 

6. SPOT ANNOUNCEMENTS 
lx 26e 52e 104x I56x 312e 

1 min  7.75 7.05 6.45 5.30 4.85 4.25 
7. PACKAGE PLANS 
1 minute: Per weak 
50 announcements   - 135.00 
25 announcements. 15.00 
20 announcements.  - 05.00 
15 announcements. 51.50 

POTS DAM (1 AM; 1 FM) 
St. Lawrence County-Map Location F-4 

See SRDS consumer market map and data at begin-
'ling of the State. 

WPDM 
1955 

• 
Media Code 4 233 7250 7.00 
St. Lawrence Radio, Inc.. Potsdam. N. Y. 13676. 
Phone 315-265-5510. Canton 315-386-3696. 
STATION'S PROGRAMMING DESCRIPTION 

WPDM: Programmed for young adults. 
NEWS: network news every hour, with 5 mln local 
news at 7:05 am, 7:30 am. 8:05 am & 12:30 pm. 
UPI headline news on half hour. Significant local 
news items follow each hourly network newscast. 
SPORTS: network sports 7:45 am, UPI & local sports 
at 8:45 am, 12:35 pm & 5:05 pm. Live local hockey, 
football, basketball and baseball. MUSIC: 90% 
standard, showtunes & pop. 10% country. Farm news 
in 6 am hour M-Sat. 6 air personalities. COM-
MERCIAL POLICY: 18 minutes per hour. Double 
spotting avoided, triple spotting prohibited. Per-
sonality endorsements not permitted. Local editorials 
only. blush 6 pm-12M Is presented in uninterrupted 
15 minute blocks. Itec'd 1/27/69. 

I. PERSONNEL 
Pres. á Gen'l Mgr,-Fred G. Hartman, .7r. 
Sta. & Pron. Mgr.-Charles W. "Chuck" Johnson. 
Treasurer-David A. Kyle. 

3. FACILITIES 
1.000 w. days; 1470 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simuicast facilities see 
WPDM-FM. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2b, 3a, 4a, 4d, 5, 6a. Ds, 8. 
Rate Protection: 10g, 11g. I2g, 13g, 14g, 15b. 
Basic Rates: 22a, 24b. 25a, 2813. 280. 29a, 30. 
Contracts: 40a, 41, 42b, 44a, 45, 46. 48, 51.e. 
Comb.; Cont. Discounts: 60b, 60f, 601, 601, 62d. 
Cancellation: 70a, 70d, 71a, 73a. 
Prod. Services: 80. 81, 82. 
.Affiliated with American Information Network. 

TIME RATES 
No. 3 El! 12/2/68-Ree'd 1/27/69. 

6. SPOT ANNOUNCEMENTS 
ANNUAL CONTRACT RATES 

(25% of contract to be used quarterly) 
PER WK.: 

PER YR: 
I ti 2 ti 3tI 4 ti 5 II 6 ti 

50e 100e 150x 
1 min ....... 7.15 6.50 5.20 
30 sec   5.55 5.20 3.90 
Advertisers using less than 25% 
earned frequency rate. 

7. PACKAGE PLANS 
OCCASIONAL ADVERTISERS 

(To be used in 10 days) 
1 ti 2 tl 601 11 ti 21 ti 31+ 

1 ...... 8.00 7.80 6.50 5.85 5.20 4.65 
30 sec.   6.00 5.85 4.90 4.55 3.90 3.60 

4-DAY SATURATION PLAN 
Schedule once every hour from 6 ant-6 pm. 12 daily 
on Sat, Sun, Mon. Tues. 
EA: I min SO see 
48 ti  3.80 2.45 
No changes in days, combinations with other rates 
or fractional packages accepted at this rate. 

2000 250e 103e 
4.90 4.55 4.15 
3.60 3.40 3.15 
quarterly billed at 

WPDM-FM 
008 

e 
Media Code 4 233 7251 5.00 
St, Lawrence Radio, Inc_ Box 348, Potsdam-Canlon 

Rd., Potsdam. N. Y. 13676. Phone 315-265-5510. 
Canton 315-386-3696. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Fred G. Hartman, Jr. 
Sta. & Frog. Mgr.-Charles W. "Chuck" Johnson. 
Treasurer-David A. Kyle. 

3. FACILITIES 
ERP 3,000 w. (horiz.), 3,000 w. (vert.): 99.3 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 153.5 ft. above average terrain. 
Partial simulcast operation. Operated separately leal 
sunset-midnight. For simulcast facilities see WPDM. 

NEW YORK 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

See WPDM listing for coded regulations. 
TIME RATES 

No, 3 Eff 12/2/68-Reed 1/27/69. 
6. SPOT ANNOUNCEMENTS 

EASY EVENING 
(6 pm-midnight) 

1 spot every 1/4 hr, flat, ea  8 

POUGHKEEPSIE (2 AM; 2 FM) 
Dutehess County-Map Location 6-8 

See SRDS consumre market map and data at begin-
ning of the State. 

WEOK 
1049 

The Eastman Station 
Melda Code 4 233 7300 0.00 
WEOK Broadcasting Corp., Box 416, Pendell Rd.. 

Poughkeepsie, N. Y. 12602. Phone 471-1500. 
Executive Office-300 Madison Ave., N. Y. Phone 

212-867-8040, 
I. PERSONNEL 
President-Paul Smallen. 
Vice-Pres. & Gen'l Mgr.-Louie H. Pelts. 
Program Director-Michael Purcell. 

2. REPRESENTATIVES 
Robert E. Eastman 4c Co., Inc. 

5. FACILITIES 
5,000 w. days; 1390 kg. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e. 4e. 5, Ca, 7a. 
Contracte: 40e. 41. 45. 
Cancellation: 70a, 70e, 71a. 
FM operated in conjunction with AM during day: 
sold separately from 6:00 p.m. to midnight. 
Affiliated with Eastman and KBS. 

TIME RATES 
No. 17 Eft 6/1/67-Rec'd 5/4/67. 

7. PACKAGE PLANS 
(Mon thru Sat 6-10 am & 3-7 pm) 

(*) 6 ti 12 ti 18 ti 24 ti 
I min  20 18 16 14 12 

(Mon thru Sat 10 am-3 pm; Sun 6 am-7 Inn) 
1 min  18 16 14 12 10 

(All other times) 
1 mln    13 10 9 8 7 

(•) Less than 6 ti. 
30/20 sec: 80% of 1 min. 10 sec: 50% of 1 min 

8. PROGRAM TIME RATES 
5 min: 1-1/2x 1-min 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 
Minimum wkly ached of 6 1-min spots 6am-12mid 
Mon-Sass necessary to maintain censer wk advertising. 

WEOK-FM 
1961 

cjF1 F 
Media Code 4 233 7301 8.00 
WEOK Broadcasting Corp., Box 416, Poughkeepsie, 
N. Y. 12602. Phone 914-471-1500. 

I. PERSONNEL 
President-Paul Baleen. 
General Manager-Louts H. Pelts. 
Program Director-Italph Mark. 

2, REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3, FACILITIES 
ERP 4.700; 101.5 mc. 
Operating schedule: 6:00-12:30 am except 6:00-1:00 
am Thurs. and Sat. 
Antenna hL-330 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. 3e, 41, •4e, 5, 6e. 7e. 
Contracts: 40e. el. 45. 
Cancellation: 700. 70e, 71a. 
() Accepted after 10 p.m. 

TM operated in conJunetion with AM during du: 
sold separately from 6:00 p.m. to midnight. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 5, 1965. 
Rates received October 7, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min announcements. fiat. ea 5.00 

8. PROGRAM TIME RATES 
1 la 1/2 hr 1/4 hr 5 min 

1 ............ ...... 50.00 35.00 25.00 10.00 
DISCOUNTS 

26 wk  5% 52 wk  10% 

WKIP 
1040 

Media Code 4 233 7350 5.00 
Star Broadcasting Corp. Box 889, Poughkeepsie, 
N. Y. 12602. Phone 914-471-2300. 

I. PERSONNEL 
President-Gerald T. Arthur. 
Manager-Jack Devlin. 
Program Director-Tom Sharon. 

2. REPRESENTATIVES 
Jack Mula & Co., Inc 
New England Spot Sales. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kg. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 6 pm-mid-
night. For non-simulcast facilities see WSPK (FM). 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

(This listing continued en next page) 
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NEW YORK 

Poughkeepsie-W K I P-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la, 3e. 3b. 4a, 4d, 5, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 22a, 2213, 23a, 25a, 29a. 
Contracts: 40a. 42b, 45, 46, 47a. 48. 
Comb.; Cont. Discounts: (10b. 60k. 
Cancellation: 70a, 70e. 71a. 
I'M facilities: WSPK (FM). 
Affiliated with American Contemporary Network. 
Member: Star Broadcasting Group. 

TIME RATES 
Eft 1/1/69-Ree'd 12/31/68. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other times. 

G. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 5 ti 10 ti 20 ti 30 ti 50 ti 
AA _ ......... 20 18 16 14 12 10 
A ..............._.._...17 15 13 11 9 7 

30/20 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
CONSECULIV.e, WEEK DISCOUNT 

26 wk-10% 52 wk-15% 
7. PACKAGE PLANS 
5 Plan (2AA, 3A)..._ 75 20 Plan (10AA, 10A) 250 
10 Plan (4AA, 6A).... 145 

1 PROGRAM TIME RATES 
5-min-1-1/2x 1-min rate. 

10. SPECIAL FEATURES 
News-add 2.00 to program rate. 

WSPK (FM) 
1947 

F!MD 

Star Broadeasting Group 
Media Code 4 233 7375 2.00 
Star Broadcasting Corp., Box 889, Poughkeepsie, 
N. Y. 12602. Phone 914-471-2300, 

I. PERSONNEL 
President-Gerald T. Arthur, 
Manager-Jack Devlin. 
Program Director-Ted Jones. 

2. REPRESENTATIVES 
Jack Mania dr Co., Inc. 
Now England Spot Sales. Inc. 

S. FACILITIES 
ERP 50,000 w.. 104.7 mc. 
Operating schedule: 6 am-midnight, 
Antenna ht.: 1,250 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
am-6 pm. For simulcast facilities see WKIP. 

4. AGENCY COMMISSION 
15/0 net time only; 10 days. 

5. GENERAL ADVERTISING See coded regulation. 
General: la. 3a, 3b, 4a, 4d, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic Rates: 22a, 22b, 23e, 25a, 29a. 
Contracts: 40a, 42b, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60b, 60k, 
Cancellation: 70a, 70c, 71a. 
AM facilities: WKLP. 
Affiliated with American Contemporary Network. 
Member: Star Broadcasting Group. 

TIME RATES 
Elf 1/1/69-Ree'd 12/31/68, 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 5 ti 10 ti 20 ti 30 tl 50 ti 
1 min  9 7 6 5 4 3 
30 sec: 80% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-10% 52 wk-15% 

a. PROGRAM TIME RATES 
WKLY: 5 ti 10 ti 20 tl 
1/4 hr  25 22 20 
5-min-1-1/22 1-min rate. 

10. SPECIAL FEATURES 
5-min News-add 2.00 to program rate. 

REMSEN 
Oneida County-Map Location E-5 

See mum consumer market map and data at beginning 
of the State. 

WADR 
1966 

Media Code 4 233 7400 8.00 
P. H. Incorporated, Box 1480, Humeen, N. Y. 13438. 
Phone 315-831-3941. 

Sales Office: Rm. 423, 258 Genesee St., Utica, N. Y. 
13502. Phone 315-724-5158. 

I. PERSONNEL 
President-Joseph Usdavinis. 
General Manager-Richard Y. Henry. 
Program Director-Dean Harris. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Southwest, Southeast-Mario Messina Company. 

S. FACILITIES 
5,000 w.; 1480 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 4a. 4e, 5, 6a, 7b. 8. 
Rate Protection: 10e. 11a, 12a. 13a. 14a. 15a. 
Basle Rates: 20b, 21a, 222, 22b, 23a, 24b, 24e, 251. 

26. 28a, 291. 
Contracts: 405, 42b, 42d, 44a, 46, 48, 49, 00, 51a, 

51b, 51e, 
Comb.; Cont. Discounts: 60a, 60e, 61a, 61b, 62b. 
Cancellation: 70a, 70e, 731), 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf Rec'd 1/20/67. 

6. SPOT ANNOUNCEMENTS 
I x 26e 52x 104x 208x 312g 

1 min  6.00 5.70 5.40 5.10 4.80 4.50 
30 see_____  4.00 3.80 3.60 3.40 3.20 3.00 

8. PROGRAM TIME RATES 
lx 26x 52x I04x 208x 3122 

1 hr______ 60.00 57.00 54.00 51.00 48.00 45.00 
1/2 hr..... 36.00 34.20 32.40 30.60 28.80 27.00 
10 min.  18.00 17.10 16.20 15.30 14.40 13.50 
5 12.00 11.40 10.80 10.20 9.60 9.00 

9. PARTICIPATING PROGRAMS 
Dean Harris Show-Mon thru Sat 6-10 am. 

lx 262 52x 104x 208x 3122 
1 min  7.50 7.2.5 7.00 6.75 6.50 6.25 

10. SPECIAL FEATURES 
2-MINUTE WEATHER FORECAST 

Ix 262 52x 104x 208x 
Ea   8.00 7.60 7.20 6.80 6.40 

RIVERHEAD (2 AM; 1 FM) 
Suffolk County-Map Location H-10 

See SIDS consumer market map and data at begin-
ning of the State. 

WHRF 
1963 

Media Code 4 233 7450 3.00 
Metrocom, Inc., Box 666, Flanders Rd., Riverhead, 
N. Y. 11901. Phone 516-727-1570. 

I. PERSONNEL 
General Manager-Richard E. Logan. 
Program Director-Jay Mitchell, 
Sales Manager-Barry It. Suk. 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 

3. FACILITIES 
1,000 w. days; 1570 kg. Directional. 
Operating schedule: Sunrise-local aunzet. EST. 
Simulcast during AM operatlonal hours. For non-
simulcast facilities see WHF1F-FM. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 4a, 4c, 5, 6a, 7a. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b, 
Basic Rates: 20a. 22a, 22b, 23a. 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 45. 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Information Network, 
Member: Mesta New York Suburban Plan. 
Sold in combination with WPAC, Patchogue, N. Y. 
See that listing for rates. 

TIME RATES 
Elf 2/1/68-Rec'd 2/2/68. 

AA-Mon thru Fri 6-9 am & 3-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
I MINUTE 

PER WK: 
1 ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 

AA_ 15.00 14.00 13.00 12.00 11.00 10.00 9.50 
A .... 12.00 10.00 9.00 8.00 7.50 7.00 6.50 
20/30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 

312x 
6.00 
(CR) 

W HR F-FM 
1962 

Media Code 4 233 7451 1.00 
Metrocom, Inc., Box 686, Riverhead, L. L, 
N. Y. 11901. Phone 518-727-1570. 

I. PERSONNEL 
General Manager-Richard E. Logan. 
Program Director-Jay Mitchell. 
Sales Manager-Barry R. Suk. 

2. REPRESENTATIVES 
Jack Mule & Co., Inc. 

3. FACILITIES 
MU» 168 w.; 103.9 me. 
Antenna ht-115 ft. above ..... go terrain. 
Operating schedule: 24 hours daily. EST. 
Simulcast operation with WHRF sunrise to losai 
sunset. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See laid regulations 
See WIMP listing for coded regulations. 
WHRP. Riverhead and WPAC, Patchogue. Adver-
tiser earns total combined volume rate on each station. 
Multiplex stereo, extra 10%. 

TIME RATES 
Rates effective   

Rates received September 4, 1962. 
6. SPOT ANNOUNCEMENTS 

1-MINUTE ANNOUNCEMENTS 
1 time 8.00 156 times  5.00 

26 times. 7.00 260 times-   4.00 
52 times  

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time  61.50 35.50 20.00 12.50 
26 times  58.60 31.30 17.50 10.00 
52 times  52.90 27.10 15.00 9.50 

156 times  47.10 24.10 12.50 SAO 
260 times  40.50 21.50 11.00 r.60 

WRIV 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 233 7500 5.00 
Island Broadcasting System (vnry) Inc., Box 314, 

Riverhead, L. I., N. Y. 11902. Phone 516-52T-
1200, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Edward W. Wood, Jr. 
Operations Manager-Dave Sweet. 
Program Director-Patricia lYood. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
1.000 w. days; 1390 kg. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3s. 9a, 9d, 5, 65. 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13IL 14b. 
Basle Rates: 200. 21b, 21d, 22e, 23a, 23b, 24e, 26, 

27, 28e. 
Contracts: 40s, 45, 46, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601L 601, 

61a, 62d. 
Cancellation: 71a, 72. 735. 73b. 
Prod. Services: 80, 81, 82. 
Member: The New York City Suburban Group. 
Sold in combination with WALK, Patchogue, N. Y. 
See that listing for rates. 

TIME RATES 
Elf 8/1/68-Rec'd 7/1/68. 

AA-Mon thru Sat 0-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 6 ti 12 ti 18 tl 24 ti 
AA   15 14 13 12 
A   12 11 10 9 

20/30 see: 80% of 1-min. 10 sec: 50% of 1-min. 
8. PROGRAM TIME RATES 
5-min-1-1/22 applicable 1-min. 

ROCHESTER (6 AM; 6 FM) 
Monroe County-Map Location C-6 

See SIIDS consumer market map and data at begin-
ning of the State. 

WBBF 
1947 

A LIN Owned Station 

RADIO SALES 

Independent 
Media Code 4 233 7550 0.00 
WBBF. Inc., Midtown Tower, Rochester, N. Y. 

14604. Phone 716-232-7550. 
I. PERSONNEL 
President (LIN Broadcasting Corp.)-Donald A. Pets. 
Pres. & Gen'l Mgr.-John Sayre. 
Sales Manager-Nick Nickson. 

2. REPRESENTATIVES 
Aveu Radio Sales. 
LIN Sta. Sales Office: See Rep & 5/0 pages. 

3. FACILITIES 
1,000 w.; 950 kg. 
Directional-separate patterns, day and night. 

Operating schedule: 21 hours daily. EST. 
4. AGENCY COMMISSION 

15/0 net charges for time and service. 
5. GENERAL ADVERTISING See coded regulations 
General: Is, 2a, 3s. 3b. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 211L 21e. 22a, 22b, 23s, 231a. 

24a, 24b, 24e, 25a. 27, 28a, 29a. 30. 
Contracts: 40s, 41, 44b, 45, 46, 50, 51a, 51e. 
Comb.: Cont. Discounts: 60b, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WBFB (FM). 
Affiliated with American Contemporary Network. 
Sold in combination with WYSL, Buffalo. See that 
listing for rates. 

TIME RATES 
Elf 7/10/67/-Rec'd 7/19/67. 

AAA-Mon thru Sat 6-10 am. 
AA-lien thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm: Sun 10 am-7 pm. 
B-Sun thru Sat 7 pm-midnight & 5:30-6 am; Sun 
6-10 am. 

7. PACKAGE PLANS 
1 MINUTE 

PER YR: PER WK: AAA AA A B 
Fixed pos.  1 ti  60 55 45 28 

x. 3 ti  55 50 40 26 
52   6 el  50 47 37 25 
104 x................... 9 ti    48 45 35 24 
156 x  12 ti  46 43 33 23 
208 r  15 ti................. 44 41 31 22 
312 x    18 ti 42 39 30 21 
520 r  21 tL  40 37 29 20 
780 r  24 it.......  38 35 28 19 
1040 r  30 ti  36 33 26 17 
30/20 see: 80% of 1-min. 10 sec: 60% of 1-min. 
All spots may be combined for maximum frequency 
discounts. 

CONVERTIBLE DEBENTURE PLANS 
PER WK: I min 
3 ti (1AAA. IAA. 1A)  140 
6 ti (2AAA, 2AA, 1A, 1B) ......... _.--... _ 245 
9 ti (3AAA. 3AA, 2A. 1B)  _ 350 
2 t ( AAA. 4AA, 2A. 2   440 

15 ti (5AAA, 5AA, 3A, 2B)......._ ......   525 
18 ti (6AAA. 6AA. 3A, 3B)  600 
21 ti (TAAA, 6AA, 4A, 4B) 675 
24 ti (SAIL& 8AA, 4A, 4B)  725 
30 ti (10AAA. IAA. 5A, 5B)  800 

CONVERTIBLE DEBENTURE PLANS 
CONVERT AS FOLLOWS: 

Higher-lower classifications-2 Traffic Time (AAA 
and/or AA) spots equal to 3 Daytime (A) spots: 2 
A spots equal to 3 Nighttime and/or Sunday (B) 
spots. 
Lower-higher classifications-3 spots of a lower classi-
fication equal to 2 spots of the next higher classi-
fication. 
Consecutive Weeks Discounts do not 11111/17. 

COMBINABILITY 
Weekly frequency spots in designated classifications 
may be added to Convertible Debenture Plans at 
applicable rates and are fully convertible. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

WKLY, EA: AAA AA A B 
Less than 3 ti  65 60 50 31 
3 ti  60 55 45 29 
6 ti  55 52 42 28 
12 ti  51 48 38 26 

SPORTS AND WEATHER VIGNETTES 
1-min spot rate subject to weekly discount, plus 
2.00 production charge commisslonable. 

CONSECUTIVE WEEKS DISCOUNTS 
26 wk-4% 52 wk-8% 

WBFB (FM) 
1961 

A LIN Owned Station 

HERBERT E. GROSICIN 
& COMPANY 

agumLI 
Media Code 4 233 7575 7.00 
WBBF. Inc., 850 Midtown Tower, Rochester, N. Y. 

14604. Phone 716-232-7550. 
I. PERSONNEL 
President (LIN Broadcasting Corp.)-Donald A. Pets. 
Pres. & Gen'l Mgr.-John Sayre. 
Sales Manager-Nick Nickaon. 

2. REPRESENTATIVES • 
Herbert E. Groskin & Co. 
LIN Sta. Sales Office: See Rep & 13/0 pages. 

3. FACILITIES 
EllP 37,400 w.; 92.5 me. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15/0; time and service charges. 

5. GENERAL ADVERTISING See coded regulations 
See WBBF listing for coded regulations. 
AM facilities: WBBF. 
Member: The Groskin Group. 

TIME RATES 
No. 2 Eff 9/1/68-Ree'd 8/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 30x 60x 125x 250x 500x 

1 min/less.. 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

Ix I5x 30x 60x I25x 250x 500X 
1 hr  70 67 64 61 58 55 52 
1/2 hr  53 50 48 46 44 42 40 
5 min  50 29 28 27 26 25 24 

WC M F (FM) 
1960 

Media Code 4 233 7600 3.00 

Community Music Service. Inc., 183 Main St., E., 
Rochester, N. Y. 14604. Phone 716-232-2100. 

I. PERSONNEL 
President-A. George Malmgren. 
Sales Manager-Herbert H. Hamlett, Sr. 

2. REPRESENTATIVES 
The Progressive Rock Media Company. 

3. FACILITIES 
ERP 1.350 w.; 96.5 me. Stereo. 
Operating schedule: 6 am-midnight, EST. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e, 2b, 3a, 3b, 3d, 4e, 4d, 5, 6b, 7b. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 16. 
Basic Rates: 20a, 23b, 24e. 24e, 27, 29a, 33b. 
Contracts: 40a, 44b, 45, 46, 49, 51e. 
Comb.: Cont. Discounts: 601), 60d, 61a, 61b, 82d. 
Cancellation: 71a, 72. 73a, 73b. 
Prod, Services: 80, 82. 

TIME RATES 
Elf 1/1/69-Rec'd 12/16/68. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: I ti 5 ti 10 ti 15 ti 20 ti 
1 wk  8.00 7.50 7.00 6.50 6.00 
6 wk  7.50 7.00 6.50 6.00 5.50 
13 wk.  7.00 6.50 6.00 5.50 5.00 
26 wk  6.00 5.50 5.00 4.50 4.00 
52 wk  5.00 4.50 4.00 3.50 3.00 

30 SECONDS 
1 wk.  6.00 5.50 5.00 4.50 4.00 
6 vtk  5.75 5.25 4.75 4.25 3.75 
13 wk  5.50 5.00 4.50 4.00 3.50 
26 wk  4.75 4.25 3.75 3.25 2.75 
52 wk  .00 3.50 1.00 2.50 2.00 
Drive Time-7-0 am Be 4-5 pm, extra 20%. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  70.00 35.00 20.00 10.00 
13 i  65.00 33.50 18.00 9.50 
26 x  60.00 31.00 16.00 8.50 
52 x  50.00 26.00 14.00 7.50 
Sun   75.00 40.00 22.00 12.00 
'Extended   9.00 

(') Extended broadcast time available only if 
adjacent to sign-off. No frequency discounts al-
lowed. 

WHAM 
1922 

e 
A William Rust Station 

Media Code 4 233 76508.00 

Rust Broadcasting Co., Inc.. 350 East Ave., Roches-
ter. N. Y. 14604. Phone 718-454-4884, 

STATION'S PROGRAMMING DESCRIPTION 
WHAM: Programmed for adults and young adults. 
FARM: 5:30-6:30 am & 12:15-1 pm, with farm 
director presenting interviews. Information, market 
reports. NEWS: 10 min on hour, 15 min at 7 am, 
8 am, noon, 3 pm, 5 pm, 6 pm, 11 pm. 5 man news 
staff, mobile unit, plane, daily editorials. SPORTS: 
live major league baseball, pro hockey, college foot-
ball. AIR PERSONALITIES handle all segments, 
include women's director. MUSIC: 5:30 am-12M 
general popular music including limited current hits, 
12M-5:30 am jazz. Weekly live opera, live concerts 
and classical program with celebrity interviews. 
TALK: 6-7 pm news, sports, stock market, com-
mentary. 7-8 pm, telephone audience participation 
with frequent guest experts on pre-announced topics. 
Contact Representative for further details. Itee'd 
8/16/68. 

(This listing continued on next page) 

632 Spot Radio Stations September 1, 1969 



Rochester-W H A M-Continued 
I. PERSONNEL 

Pres. & Gen'l Mgr.-William F. Rust, Jr. 
General Sales Manager-Joseph A. Farrar, Jr. 

2. REPRESENTATIVES 
Henry I. Chaste' Company, Inc. 

3. FACILITIES 
50.000 w.; 1180 he. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net charges for Urne. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3e. 3b, 4e. 4d, 5. 6a. 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d. 
Basic Rates: 20a, 21b, 23a. 
Contracts: 40e. 41, 42e. 45. 46. 47a, 49. 
Comb.: Cont. Discounts: 60e. 60g. 
Cancellation: 700. 70e, 72e. 73a. 
Prod. Services: 82. 

TIME RATES 
Elf 9/1/68-Rec'd 7/26/68. 

6. SPOT ANNOUNCEMENTS 
.AAA-Mon thru Sat .6:30-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat 10 am-7 pm: 
Sun 7 am-7 pm. 
B-Mon thru Sat 5:30-6:30 am; Daily 7 pm-
midnight. 
C-Mon thru Sat midnight-5:30 am. 

(•) Sold only in multiples of 3. 
1 MINL."ITTE 
CLASS AAA 

PER WK: 1 ti 6 ti 12 ti 18 tl 24+ 
1 x  63 60 57 54 51 
100 a  60 57 54 51 48 
300 x  57 54 51 48 45 
500+   54 51 48 45 42 

CLASS AA. 
1 x  58 55 52 49 46 
100 x  55 52 49 46 43 
300 x  52 49 46 43 40 
500+   49 46 43 40 37 

CLASS A 
1 x  48 46 44 42 40 
100 x  46 44 42 40 38 
300 x  44 42 40 38 36 
500+   42 40 38 36 34 

CLASS B 
1 x  37 35 33 31 29 
100 x  35 33 31 29 27 
300 x  33 31 29 27 25 
500+   31 29 27 25 23 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

CLASS C 
1 min or less. flat  10 
Combinable for frequency. 

8. PROGRAM TIME RATES 
A-6:30-10 pm. 
B-10 pm-6:30 ara. 

CLASS A 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  280 170 135 105 75 
13 x  266 161 128 99 71 
52 x  252 153 121 94 67 
156 x  238 145 114 89 63 
312 x  224 136 108 84 60 

CLASS B 
1 x  200 120 90 70 50 
13 X.  190 114 85 66 47 
52 x  180 108 81 63 45 
156 x  170 102 76 59 42 
312 x  160 96 72 56 40 
No extra charge for sponsorship of established WHAM 
programs such as news. Sports and weather reports. 

WH EC 
1925 

BLAIR e RADIO 
NAB RAB 

A Gannett-Owned Station 
Subscriber to the NAB Radio Code 

Media Code 4 239 7700 1.00 
WHEC, Inc., 191 East Ave., Rochester, N. Y. 14604. 
Phone 716-546-5670. TWX 716-235-8699. 
STATION'S PROGRAMMING DESCRIPTION 

WHEC: Programmed for 20-45 audience. 
MUSIC: general popular. 5 air personalities emcee 
entire operation. NEWS: 40% local, 60% nationaL 5 
min on hour, 10 min at 8 am, noon, 6 pm & 11 pm. 
7 man news staff. 3 mobile units. Newspaper news 
service. Albany and Washington Bureaus. Live pro 
football and baseball, college football. Editorialize 
twice daily. Direct annual fund raising campaign. 
COMMERCIAL POLICY; maximum 18 minutes per 
hour. Contact Representative for further details. Rec'd 
6/26/68. 

I. PERSONNEL 
Vice-President-C. Glover DeLaney.' 
Gen'l & Nat'l Sales Mgr.-Fred D. Pestorius 
Operations Manager-Herbert W. Allen. 

2. REPRESENTATIVES 
Blair Radio. 

B. FACILITIES 
5,000 w.: 1460 kg. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, Sa, 4a. 4d, 5, 613, 7e. 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e. 
Basle Rates: 20b, 21a, 21b, 21d, 22b, 23a, 24e, 25e, 

28b, 20e, 30, 330. 
Contracts: 40e, 41, 42b, 44b, 45, 46, 47e. 50, 51e. 
Comb.; Cont. Discounts: 80e, 60g. 60h, 601, 61b, 62b. 
Cancellation: 70e. 70e, 71e. 72, 73b. 
Prod. Services; 80, 82. 
.Afilliated with American Information Network. 
Affiliated with Blair Represented Network. 

TIME RATES 
Eff 1/1/68-Rec'd 12/7/67. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 10 am-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
CLASS AAA 

WKLY: I tl 6 tl 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min.  32 30 28 27 26 25 24 
20/30   26 24 23 22 21 20 19 
ID's   19 18 17 16 15.50 15 14 

CLASS AA 
1 min.  25 23 21 19 17 16 15 
20/30   20 18 17 16 14 13 12 
ID's   15 14 13 12 11 10 9 

CLASS A 
1 min  20 18 16 14 12 10 9 
20/30   16 14 13 11 10 8 7 
ID's   12 11 10 8 7 6 5 
Programs, minutes, stationbreaks and ID's may be 
combined for maximum frequency. 

DISCOUNT 
52 wk-8% 

WHFM (FM) 
1939 

Media Code 4 233 7750 6.00 
Rust Broadcasting Co.. Inc.. 350 East Ave., Roches-

ter, N. Y. 14604. Phone 716-454-4884. 
STATION'S PROGRAMMING DESCRIPTION 

WHFM (FM): Programmed for young adults and 
teenagers. 
MUSIC: top 40 with recent million sellers and pro-
gressive rock. Music with minimum talk and inter-
ruptions. Contact Representative for further details. 
Rec'd 5/22/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William It. Rust, Jr. 
Operations Manager-Peter R. Grebe. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
ERP 8,700 w.; 98.9 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 340 ft. above average terrain. 

4. AGENCY COMMISSION 
15/o time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 3h, 4a, 4d, 5, 6h, 7b, 8. 
Rate Protection: 12d. 
Basic Rates: 200, 230. 28b, 28c. 
Contracts: 40a, 42e. 45. 
Comb.; Cont. Discounts: Illik, 
Cancellation: 70e, 710. 
Commercial copy limited to 5 minutes per hour. 
Affiliated with American FM Network. 

TIME RATES 
No. 5 Elf 8/1/69-Reed 7/30/69. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 3-7 pm; Sat & Sun 7-10 pm. 
A-All other times. 

1 MINUTE 
PER WK: 12 ti 18 ti 24 ti 30 ti 
AA   18 16 15 14 

........_.._  16 14 12 10 
(ROS-aveekiy rotation on thru Sun 6 

am-midnight) 
PER WK: 24 ti 36'11 5001 
Total   240 288 350 
20/30 see: 80% of 1-mln. 10 sec: 50% of 1-min. 

WNYR 
(formerly WRVM) 

1946 

A M alrite Station 
Media Code 4 233 7800 9.00 
Malrite Broadcasting, Inc.. 931 E. Main St.. 

Rochester, N. Y. 14605. Phone 716-473-6800. TWX 
510-253-4566. 

I. PERSONNEL 
President-Milton Maltz. 
Vice-President-Robert G. Wright. 
General Manager-Hal Fisher. 

2. REPRESENTATIVES 
Alan Torhet Associates. Inc. 

3. FACILITIES 
250 w. days; 680 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast 6 am-local sun-
set Mon thru Sat; noon-local sunset Sun. 
For non-simulcast facilities see WNYR-FM. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 2e, 3b, 3e, 3d, 4e, 4e, 5, 6e, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 16. 
Basic Rates: 20a, 20b, 21a, 21d, 22e, 22b, 23e. 24e. 

24b, 24e. 29e. 33a. 
Contracts: 40e, 41, 44e, 44b, 45, 46, 47a, 48, 49, 51a, 

51e. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, 61e, 

62d. 
Cancellation: 70a, 70e, 71e, 72, 73a, 729. 
Prod. Services: 80. 81, 82. 
Affiliated with MISS Radio Network. 

TIME RATES 
Elf 1/7/69-Rec'd 1/9/69. 

7. PACKAGE PLANS 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other times. 

CLASS AA 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 tl 
1 min  30 24 23 22 21 
30 sec  25 21 20 19 18 

CLASS A 
1 min  19 18 17 16 15 
30 sec  16 15 14 13 12 
10 sec: 50% of 1-min. 

WNYR-FM 
1966 

DU F IMO 
Media Code 4 233 7801 7.00 
Mainte Broadcasting. Inc., 931 E. Main St., 

Rochester, N. Y. 14605. Phone 716-473-6800. TWX 
510-253-4566. 

I. PERSONNEL 
President-Milton Maltz. 
Vice-Preeldent-Robert G. Wright. 
General Manager-Hal Fisher. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

L FACILITIES 
ERP 13,500 w. (vert). 13,500 w. (horz); 101.3 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 365 ft. above average terrain. 
Partial simulcast operation. Operated separately am-
set-6 am Mon thru Sat; Sun 6 am-noon. For simul-
cast facilities see WNYR. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 20. 2b, 3e. 3b, 3c. 3d, 4a. 4e, 5, 8, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 18. 
Basle Rates: 200, 201), 21e, 21d, 22a, 22b, 23e. 24s. 

24b. 24e, 29a, 33a. 
Contracts: 40a, 41, 44a, 44b. 45, 46, 47a, 48, 49, Ma, 

51e. 
Comb.; Cont. Discounts: 60d, 600. 60f, 60h, 601. Me, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Mr 1/1/67-Reed 1/3/67. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

1 WK: 5 tl 10 tl 15 tl 
1 min__ 10.80 10.20 9.60 
20/30 sec._ 8.65 8.15 7.70 
4 WK: 
1 min 10 50 9.95 9.10 
20/30 sec.- 8.40 7.90 7.45 
26 MU; 
1 min. 10.20 9.60 9.00 
20/30 sec 8.15 7.70 7.20 
52 MU; 
1 min.- ...... _ ...... 9.60 9.00 8.40 7.80 7.20 
20/30 sec  7.70 7.20 6.70 6.25 8.75 
10 sec ID's-50% of 1 min. 
AM & FM may be combined for maximum frequency. 

8. PROGRAM TIME RATES 
III hr 1/4 hr 10 min 

1 x _ ..... . . .... ...... _.._... 48.00 32.00 25.00 
13 x 45 00 30.00 25.50 
26 x. 43.00 28.00 22.00 
52 x..._ . 41.00 26.00 20.50 
104 ...... _ ..... _.__._._ ...... 39.00 24.00 10.00 
156 .. 37.00 22.00 17.50 
260 x .......25.00 20.00 18.00 
312 x..._ .............. -___.____._. ..... 33.00 18.00 14.50 

ID. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

1 x ....25.00 104 x  111.09 

20 11 
9.00 
7.20 

33 ti 
0.40 
6.70 

8.70 8.10 
6.95 0.50 

8.40 7.80 
6.70 6.25 

26 x 22 GO ^60 x  16.00 
52 x  20.50 312 ...... -..-.-..-. 14.50 

WROC 
1947 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 233 7850 4.00 
Rust Craft Broadcasting of New York, Inc., WROC 

Broadcast Center, Rochester, N. Y. 14610. Phone 
716-288-8400. 

I. PERSONNEL 
Vice-Pres. & Managing Dir.-Ervin F. Lyke. 
General Manager-Paul C. Louther. 
Sales Manager-George Li Both. 

2. REPRESENTATIVES 
Edward Petry and Co., Inc. 
Canada-Andy McDermott Sales, Ltd. 

3. FACILITIES 
5.000 w.; 1280 be. Directional-night only. 
Operating schedule: 5:30-1;00 am. EST, DST. 
Partial simulcast operation. Simulcast 7-10 am, 4-9 
pm & 11:30 pm-12:30 am Mort thru Fri; 7 am-noon 
& 6-10:30 pm Sat; 7:45 am-1 Pm. 6-7 Pm & 9-1 8:30 
pm Sun. For non-simulcast facilities see WROC-FM. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3a. 4a, 5, 60, 7b, 8. 
Rato Protection: 10e, lle, 12f. 13e, 14b, 15a, 15b. 
Basic Rates: 20b, 210. 21b, 21d, 22b, 23a, 24e. 24b, 

24c, 25a, 26, 28a, 28e, 29a, 29b, 30, 33e. 
Contracts: 400, 41, 424, 445, 45, 46, 48, 49, 510. 51b. 
Comb.; Cont. Discounts: 60e, 60d, 60e, 60f, 60h, 601, 

61a. 62h. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Elf 7/1/68-Rec'd 6/10/68. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm & 5:30-6 am; Sun 6 
am-7 pm. 
B-Daily 7 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: () 1 ti 6 ti 12 ti 18 ti 94 ti 
1 min  27.00 25.00 23.00 22.00 21.00 20.00 
20/30 sec 22.00 21.00 19.00 18.00 17.00 16.00 
10 sec.  15.00 14.00 13.00 12.50 12.00 11.50 

CLASS A 
1 min  23.00 21.00 19.00 18.00 17.00 16.00 
20/30 sec_ 20.00 18.00 17.00 16.00 15.00 14.00 
10 see.....__ 14.00 13.00 12.00 11.50 11.00 10.50 

CLASS B 
1 min-   15.00 14.00 13.00 12.00 11.00 
20/30 see.......__ 13.00 12.00 11.00 10.00 9.00 
10 see.  9.50 9.00 8.50 8.00 7.50 

(•) Specified position. 
Minutes and 20/30-second spots may be combined to 
earn weekly frequency discount. 
Minutes, 20/30-second spots and ID's may combine 
on the basis of 2 ID's equalling 1 longer spot. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: I min 20/30 
Plan I. 12 ti (6AA, 4A. 2B)  220 176 
Plan II. 18 ti (MA, 5A. 4B)  300 240 
Plan III, 24 ti (12AA, 7A, 5B) ....... 366 292 
Spots must be scheduled equally over a 7-day period 
and rotate within time classifications. 
TAP spots are combinable with all weekly spots 

NEW YORK 
CONSECUTIVE WEEK DISCOUNT 

52 wk-10% 
Discount applied as earned. Applicable to consecu-
tive week advertisers only. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

AA A B 
1 tl  .33 28 23 
3 tt  31 26 22 
6 ti  30 25 21 
Includes talent, 1:30 spot allowed. 

WROC-FM 
1959 

Media Cede 4 233 7851 2.00 
Rust Craft Broadcasting of New York, Inc., WROC 

Broadcast Center, Rochester, N. Y. 14610. Phone 
716-288-8400. 

I. PERSONNEL 
Vice-Pres. & Man'g Dlr.-Ervin F. Lyke. 
General Manager-Paul C. Loather, 
Sales Manager-George Li Ruth. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc  
Canada-Andy McDermott Sales, Ltd. 

3. FACILITIES 
ERP 17,600 w.: 97.9 mc. 
Operating schedule: 7-1 are. EST. 
Partial simulcast operation. Operated separately 10 
am-4 pm, 9-11:30 pm & 12:30-1 am Mon thru Fri; 
neon-6 pm & 10:30 pm-I am Sat; 1-6 pm, 7-9 & 
10:30 pm-1 am Sun. For simulcast facilities see 
WROC. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WROC listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Reed 11/30/66. 
6. SPOT ANNOUNCEMENTS 

30 sec 
Less than 6 per wk, ea.............  . 5 
Sponsors purchasing 6 or more spots in any consecu-
tive 7 days get 1 free for each 6 purchased. 

10 see I min 
Less than 6 per wk, ea..............._.._......_..._..- 3 7 

8. PROGRAM TIME RATES 
PER WK: I hr 1/2 hr 1/4 hr 5 min 
1 ti   60.00 36.00 24.00 15.00 
2 ti_____ ............... 114.00 68.40 45.60 28.50 
3 U  262.00 97.20 64.80 40.50 
4 Li  204.00 122.40 81.60 51.00 
5 ti ..... ..... ......... 240.00 144.00 96.00 60.00 
6 ti______- ....... _   270.00 162.00 108.00 67.50 
7 ti  294.00 176.40 117.60 73.50 

WSAY 
1936 

Independent 
Media Code 4 233 7900 7.00 
The Federal Broadcasting System, Inc., 250 East 

Ave.. Rochester, N. Y. 14604. Phone 716-232 
5580. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Gordon P. Brown. 
Assistant Manager-Sybilla A. Reber. 
Sales Manager-Annette C. Capitana. 

2. REPRESENTATIVES 
Jack Malls & Co., Inc. 

3. FACILITIES 
5.000 w.; 1370 be. Directional-nighttime only. 
Operating schedule: 8:00-12:35 am Sun, 6:00-12:35 
am Mon thru Fri. 6:00-1:00 am Sat. EST. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, la. 3b, 3e, 3d, 4a, 5, Oa, 7e. 8. 
Rate Protection: 10e. lle. 12e. 13e. 14e, 15a. 15b. 
Basic Rates: 20e. 21e, 21b, 21d, 22e. 22b, 23e. 23b. 

24a, 24b, 24e, 25a, 26, 27, 28e, 29e, 29b, 30, 31. 
33a. 

Contracts: 40a, 41, 42b, 42d, 44e, 44b. 45, 46, 47e 
48, 49, 51c. 

Comb.; Cont. Discounts: 600. 60e, 60d, 808, inc. 
820. 62d. 

Cancellation: 70a, 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 
Drama, religious, etc., Class A rates aPPIY at all 
times. 

TIME RATES 
Rates effective November 1, 1957. (Card No. 8.) 
Rev. (effective date) received March 30, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
A-6 am-midnight. 
B-Midnight-11 am. 

CLASS A 
1 hr 1/2 hr 1/4 hr 5 min 1 min (*) 

120.00 72.00 48.00 24.00 15.00 12.00 
13 ti ..... 114.00 68.40 45.60 22.80 14.25 11.40 
26 U.__ .... 108.00 64.80 43.20 21.60 13.50 10.80 
52 ti._.....- 102.00 61.20 40.80 20.40 12.75 10.20 
156 ti ..... 96.00 57.60 38.40 19.20 12.00 9.60 
260 90.00 54.00 36.00 18.00 11.25 9.00 

CLASS B 
1 ti____ 72.00 43.20 28.80 14.40 10.00 8.00 
13 U.._  68.40 41.05 27.35 13.70 9.50 7.60 
28 ti___ 64.80 38.90 25.90 13.00 9.00 7.20 
52 U......_. 81.20 36.75 24.45 12.30 $1m 8.80 
156 ti___ 57.60 34.60 23.00 11.60 8.00 6.40 
260 tL___. 54.00 32.45 21.55 10.90 7.50 8.00 

(*) 30 seconds or less. 
7. PACKAGE PLANS 

SATURATION PACKAGE PURCHASES 
blfruealtkisp,le announcement groups - minute or station 

1 100.00 30 per wk. 210.00 
150 per r --__  135.00 40 per wk.._........_-. 240.00 
20 per wk.__ ........ 160.00 60 per wk_______ 300.00 
Brand name ID's (15 words maximum) minimum-
10 per week, 50% of above Saturation Package Pur 
chase rates. 

10. SPECIAL FEATURES 
Foreign Programs 

Foreign language rates: spots and programs, add 25% 
to applicable rate. 
Jewish Hour-9-11:30 am. 
Italian Musical-Sun 11:30 am-2 pm. 
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W V 0 R (FM) 
1964 

Media Code 4 233 7950 2.00 

Functional Broadcasting. Inc., 333 Midtown Plaza. 
Rochester, N. Y. 14604. Phone 716-454-3942. 

STATION'S PROGRAMMING DESCRIPTION 
WVOR (FM): Programmed for general Interest, ap-
pealing to adult audiences. 
MUSIC: popular jazz, light classical, movie and 
TV sound tracks, Broadway showtunes, and standard 
middle-of-the-road music. Solid music interrupted 
only at each quarter hour for commercial and public 
service announcements, and live regional news broad-
casts 5 min before each hour. Religious music Sun 
mornings. Weather recaps, 7:20 am & 8:20 am 
throughout week. Contact Representative for further 
details. Itec'd 4/4/68. 

I. PERSONNEL 
Vice-President-Lawrence Gordon. 
°ere! Mgr. & Prog. Dlr.-Cori J. Spavento. 
Director of Sales-James A. McKechnie. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERC 511.000 w.: 100.5 me. 
Operating schedule: Mon thru Sat 6:45-2 am; Sun 
8-2 am. 
Antenna ht.: 350 fL above average terrain. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 30. 3c, 3d, 4a, 4d, 5. 0e. 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20a, 206, 210. 21b, 21e, 21d. 22e. 226, 

23e. 240. 24e. 25a, 26. 28e. 28c, 29a, 30, 33a. 
Contracts: 40a, 41, 42b, 92d, 44a, 45, 46, 470, 49. 

51e. .51b. 
Comb.: Cont. Discounts: 60d, 60f, 601, 61e. 62b. 
Cancellation: 70e. 70e, 73e. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Empire State FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 1/1/67-Reed 3/3/87. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 801 15 ti 22 ti 29 ti 98 tl 
1  8.00 7.60 7.20 6.80 6.40 6.00 
30 sec_____ 6.00 5.70 5.40 5.10 9.80 4.50 

8. PROGRAM TIME RATES 
PER WK: I ti 8 ti 15 11 22 ti 29 ti 36 ti 
1 hr  35.00 33.25 31.50 29.75 28.00 26.25 
1/2 hr____ 20.00 19.00 18.00 17.00 16.00 15.00 
1/4 hr  12.00 11.40 10.80 10.20 9.80 9.00 

10. SPECIAL FEATURES 
NEWS 

PER WK: 1 ti 8 tl 15 01 22 ti 29 ti 38 tl 
5 min._  10.00 9.50 9.00 8.50 8.00 7.50 

CONSECUTIVE WEEKS DISCOUNT 
13 wk-5% 26 wk-10% 52 wk-15% 

ROME 
Oneida County-Map Location E-a 

See SRDS consumer market map and data at begin-
ning of the State. 

See Utica-Rome 

SAG HARBOR (1 AM; 1 FM) 
Suffolk County-Map Location G-11. 

See SRDS consumer market man and data at begin-
ning of the State. 

WLNG 
1963 

Media Code 4 233 8000 5.00 
East Coast Broadcasting Corp., Town of Southhamp-

ton. Box 815 Sag Harbor, L. I., N. Y. 11963. 
Phone 516-725-2300. 

I. PERSONNEL 
President-Robert O. King. 
Exec. Vice-Pros. & Gen'l Mgr.-John F. Tallcott. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

S. FACILITIES 
500 w. days: 1800 Ice. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast 6 am-loeal 
sunset. For non-simulcast facilities see WLNG-FM. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 213. 3a, 3e, 3d, 4e. 4d, 5, 6e, lb. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 1414 15a, 15b. 
Basic Rates: 20b. 21e. 21b. 21c. 214. 22e. 22b, 23e. 

24b, 25e. 27. 28e, 28e, 20e, 32b, 33d. 
Contracts: 40e. 41, 43, 44e. 44b, 45, 46, 47a, 48, 

49, 51e. 
Comb.; Cont. Diamants: 60e. 60e, 601. flla, 62e, 624. 
Cancellation: 70b, 704, 71e. 72, 73e. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with 1,113S. 

TIME RATES 
Eff 12/68-Ree'd 1/30/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: I wk 13 wk 26 wk 52 Wk 
1 ti... ......  .........13 12 11 10 
10 tL    12 11 10 9 

  11 10 9 8 
30 SECONDS 

10 CI 9 
20+   8 

CLASS A 
1 MINUTE 

1 tL  11 10 
10 ti 10 9 
20+   9 8 

30 SECONDS 
1 ti 8 7 
10 ti_ .. ........ _ ..... _ ...... 7 6 
20+   6 5 

10. SPECIAL FEATURES 
SEASONAL RATES 

2nd Sun in June to 2nd Sat in Sept, extra 25%; 
except 52-week contract advertisers. 
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WLNG-FM 

9 
8 
7 

89 
7 

6 
5 
4 

I. 

56 

8 
7 
6 

5 
4 
3 

1969 
Media Code 4 233 8001 3.00 
East Coast Broadcasting Corp., Town of Southhamp-

ton, Box 815. Sag Harbor, L. I., N. Y. 11963. 
Phone 516-725-2300. 

I. PERSONNEL 
President-Robert O. King. 
Exec. Vice-Pres. & Gen'l Mgr.-John F. Tallcott. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
ERP 3,000 w.: 92.1 mc. 
Operating schedule: 6 am-11:05 pm. EST. 
Antenna ht.: 123 ft. above average terrain. 
Partial simulcast operation. Operated separately lout 
sunset-II :05 pm. For simulcast facilities see WLNG. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WLNG listing for coded regulations. 

TIME RATES 

FM only; 70% of AM rates. 

SALAMANCA 
Cattaraugus County-Map Location B-7 

See SitDS consumer market map and data at begin-
ning of the State. 

WGGO 
1957 

12120 
Media Code 4 233 8050 0.00 
James Broadcast Company, Inc., 25 Main St., Sala-

manca. N. Y. 14779. Phone 716-945-1515. 
I. PERSONNEL 
President-Simon r..,1dman. 
General Manager-Jack J. Kessler. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Hardy Radio & Television, Ltd. 
Boston-Eckels & Queen, Inc. 
Pittsburgh-Gateway Reps, Inc. 

3. FACILITIES 
1,000 w. days; 1590 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/n time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 44, 5, Ca, 70. 
Rate Protection: 'Ob. 11b, 12b, 13b, 14b, 156. 
Basle Rates: 20b, 21e, 220, 23e. 24a, 25a, 28e. 

29a, 33e. 
Contracts: 400. 41, 42e, 43, 44b, 45, 46, 47e, 48, 

49, 51b. 
Comb.: Cont. Discounts: 60e. 61b, 62c, 
Cancellation: 700, 70c, 71b, 72, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 
Member: Goldman Group: Northeast Radio Network. 
When purchased in combination with MTN James-
town, and/or WDOE Dunkirk the following discounts 
are applicable. 
WOGO (with WJTN), 10% off earned rate. (WGGO 
only). 
W0130 and WDOE (with WJTN), 25% off earned 
rate on WDOE and WGGO only. 

TIME RATES 
Elf 11/1/66-Rec'd 8/30/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 

1 min  5.00 4.75 4.50 
20/30 sec  3.75 3.55 3.35 
10 sec  2.50 2.35 2.25 

7. PACKAGE PLANS 
PER WK: 5 tl 10 01 15'II 20 t1 
1 min  4.25 4.00 3.50 3.25 
20/30 sec..  3.25 3.00 2.60 2.45 
10 sec  2.35 2.00 1.75 1.65 
All spots may be combined for discounts. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52: 104x 156x 

1 hr  40.00 38.00 36.00 34.00 32.00 30.00 
1/2 hr.._   30.00 28.00 26.00 24.00 22.00 20.00 
1/4 hr  20.00 19.00 18.00 17.00 16.00 15.00 
10 min.  15.00 14.00 13.00 12.00 11.00 10.00 
5 min ..... _.  10.00 9.50 9.00 8.50 8.00 7.59 

I. PERSONNEL 
l'res. & Gen'l Mgr.-James Rogers, III. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kg, 
Non-directional. 

4. AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 5, 7b, 8. 
Rate Protection: 10b. 1lb, 12b. 13b, 14b, 15e, 15b. 
Basic Rates: 20b, 24b, 25e, 28b. 28c. 29e. 
Contracts: 400. 41, 440, 45, 46. 47a, 50, 51b. 
Comb.; Cont. Discounts: 60b, 60g, 601, (11b, 624. 
Cancellation: 70e, 71e. 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective January 1, 1965. 
Rates received December 4, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1-25 ti  4.50 3.40 104-155 ti...... 3.60 2.70 
26-51 ti  4.25 3.20 156-311 3.25 2.45 
52-103 ti  4.00 3.00 312 plus__ 3.09 2.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1-25 ti  40.50 24.75 
26-51 (I  38.25 23.40 
52-103 tL_   36.00 22.00 
104-155 tl. ......... 32.40 19.80 
156-311 ti  29.25 18.00 
312 plus  27.00 16.50 

1/4 hr 10 min 5 min 
15.75 11.25 6.75 
14.90 10.65 6.40 
14.00 10.00 6.00 
12.60 9.00 6.40 
11.50 8.25 5.00 
10.50 7.50 4.50 

SARATOGA SPRINGS 
(1 AM; 1 FM) 
Saratoga County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WKAJ 
1964 

Subscriber to the NAB Radio Code 
Media Codo 4 233 8150 8.00 
Community Radio of Saratoga Springs, Inc., Box 

557, 71 West Ave.. Saratoga Springs, N. Y. 
12866. Phone 584-1610. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Kent Jones. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
250 w. days: 900 ire. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast sunrise•loeal 
sunset. For non-simulcast facilities see WKAJ-FM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4a, 44, 5, 6a, 8. 
Rate Protection: 1513. 
Basle Rates: 20b. 214. 24b, 24e, 25a, 28e, 29e. 
Contracts: 400. 44a. 45, 46, 51b, 
Comb.: Cont. Discounts: 60b, 60f, 624. 
Cancellation: 71a. 

TIME RATES 
Eft' 7/1/67-Ree'd 4/7/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 10 tl 30 tl 50 tl 
1 min  7.00 6.00 5.50 5.00 
30 sec or less: 75% of 1-min. 

8. PROGRAM TIME RATES 
5 MINUTES 

1 wk 
5 ti ....... - ...... -..-....-.-..- ..... 11.00 
10 ti  10.00 
15 ti  9.00 

13 wk 
10.00 
9.00 
8.50 
7.50 

26 wk 52 wk 
9.00 8.00 
8.00 7.00 
8.00 8.50 
7.00 6.00 

10. SPECIAL FEATURES 
1.00 talent fee on news and sports program,. 

W K A J-FM 
1968 

52x I04x 156x 260x Media Code 4 233 8151 6.00 
4.25 4.00 3.75 3.50 Community Radio of Saratoga Springs, Box 557, 71 
3.15 3.00 2.80 2.60 West Ave.. Saratoga Springs, N. Y. 12866, Phone 
2.10 2.00 1.85 1.75 518-584-1610, 

SARANAC LAKE 
Franklin County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

30 ti 
2.75 
2.05 
1.40 

260x 
28.00 
18.00 
14.00 
9.00 
7.00 

WNBZ 
1927 

Media Code 4 233 8100 3.00 
WNBZ, Inc.. Box 211, Saranac Lake, N. Y. 12983, 
Phone 518-891-1544. 

I. PERSONNEL 
General Manager-Kent Jones. 
News & Prog. Din-Roy Fuller. 
Commercial Manager-Chris Coffin. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
ERP 3.000 w.; 102.3 me. 
Operating schedule: 6 am-midnight.. EST. 
Antenna ht.: 74 ft. above average terrain. 
Partial simulcast operation. Operated separately 
am-sunrlse & local sunset-midnight. 

4. AGENCY COMMISSION 
15/0; payable within 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 3e. 4a, 4d, 5, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 214, 24b, 24e, 25e, 28e, 29s. 
Contracts: 400, 44e. 45, 46. 51e. 
Comb.: Cont. Discounts: 60b, 60f, 62d, 
Cancellation: 75a. 
Prod. Services. 82. 

TIME RATES 

FIS only: 50% of Alf rates. 
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SCHENECTADY 
Schenectady County-Map Location G-6 

See SUDS consumer market map and data at Mien-
nine of the State. 

See Albany-Schenectady-
Troy 

SENECA FALLS 
Seneca County-Map Location D-6 

See SRDS consumer market map and data at beginning 
of the State. 

WSFW 
1968 

Media Code 4 233 8175 5.00 

Waterfalls Broadcasting Corp., Box 1, Seneca Falls, 
N. Y. 13148. Phone 315-568-0888. 

I. PERSONNEL 
General Manager-Robert N. Burns. 
Manager-Robert Keegan. 
Sales Manager-Philip Kaplan. 

2. REPRESENTATIVES 
Regional Reps Corp, 

3. FACILITIES 
1,000 w.; 1110 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulationt 
General: la, 2a, 3a, 4a, 5, 8b, 7b. 
Rate Protection: 10a, Ila, 12a, 13s, 140, 15b. 
Basle Rates: 20b, 210. 24e, 25e, 28a, 291% 33e, 
Contracts: 40a, 42b, 44a. 
Comb.; Cont. Discounts: 61a, 020. 
Cancellation: 700, 70e. 710, 72. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 3/1/69-Ree'd 8/20/88. 

6. SPOT ANNOUNCEMENTS 
1 mm n  6.00 

7. PACKAGE PLANS 
MONDAY THRU FRIDAY 

PER 
WK: 5 ti lo ti 15 ti 20 11 30 ti 40 ti 60 tl 
1 min 5.00 4.50 4.00 3.50 3.00 2.50 2.25 
30 sec 3.75 3.50 3.2.1 3.00 2.50 2.25 2.00 
20 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.75 
10 sec 1.80 1.70 1.60 1.50 1.40 1.30 1.20 

"BULK RATES-ROS 
520x 1040x 2080x 2081+ 

1 min.  3.25 2.75 2.25 2.00 
30 sec  2.50 2.25 2.00 1.80 
20 sec  2.25 2.00 1.90 1.80 
10 see  1.50 1.40 1.30 1.20 

(*) No discount. 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 mln 5 mln 
1 x  60 35 20 15 10 

10. SPECIAL FEATURES 
Newscasts-As available, 9.50. 

SPRING VALLEY 
Rocklanl County-Map Location 6-9 

See SUDS consumer market map and data at begin-
ning of the State. 

WKQW 
1965 

e 131A 13 

Media Code 4 233 8200 1.00 
Rockland Radio Corp., Broadcast House, ISO lit. 59, 
Nanuet. N. Y. 10954. Phone 914-623-8001. 

STATION'S PROGRAMMING DESCRIPTION 
WKQW: Programmed for adults and young adults. 
MUSIC 70%: featuring current selling general popu-
lar music, standards, showtunes. 30% news and 
information. Local news every half hour. Network 
news every hour. Stock reports twice daily. Snorts 
every weekend. Traffic reports in drive time at :22 
& :52. Weather at :20 & :50. Marine weather 
reports at :25 weekends. Mobile unit. Man on the 
street. COMMERCIAL POLICY: 18 minutes per 
hour. Personalities available for remote pick-ups. 
5 man news department. Contact Representative for 
further details. Itec'd 7/29/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Harry W. Reith, 
Operations Manager-Allen M. Faust, 

2. REPRESENTATIVES 
South, Southeast, Southwest-Mario Messina Com-

pany. 
S. FACILITIES 

500 w.; 1300 ke. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b 3d. 4a, 44. 6a, 7b. 
Rate Protection: 10b, 1lb, 12b. 13b. 14c, 16, 
Basic Rates: 20b, 21b. 21e, 22e, 23a, 24b, 24e, 25s. 

26, 27, 28a, 291), 30, 31, 33e. 
Contracts: 40a, 41, 42e, 43, 44b. 45, 46, 470, 48, 

50. 51e. 
Comb.: Cont. Discounts: 60e, 601, 61e, 624. 
Cancellation: 70b, 70d, 711. 72. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Eff Rec'd 2/26/68. 

6. SPOT ANNOUNCEMENTS 
BULK BATE-ROS 

PER YR: 250x 500x 1000x 
1 .............. ..... _ ......... 6.00 5.00 3.50 
30 see  4.50 4.00 3.00 

CONTRACT DISCOUNTS 
(Minimum of 5 30-sec per wk) 

13 wk-5% 26 wk-10% 52 wk-I5% 
(This listing continued en next page) 
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Spring Valley-W K Q W-Continued 
7. PACKAGE PLANS 
Premium Drive Times - Mon thru Fri 6-9 am & 
4-6:30 pm. 
PER WK: 5 ti 10 ti 15 ti 20 ti 30 ti 50 ti 
1 min  8.00 7.50 7.00 6.25 5.00 4.00 
30 sec  6.00 5.50 5.00 4.50 3.50 3.00 
15 sec  4.00 3.75 3.50 3.25 2.50 2.00 
Key Housewife Time (1005)-Mon thru Fri 9 am-4 
pm. 
1 min  6.00 5.50 5.00 4.50 4.00 3.00 
30 sec  4.00 3.75 3.50 3.25 2.75 2.25 
15 sec  3.00 2.75 2.50 2.25 1.75 1.50 
Weekend Special (ROS) -Sat & Sun. 

10 tl 20 tl 30 ti 
I min    4.00 3.50 3.00 
30 sec  3.00 2.50 2.00 
15 sec  2.50 2.00 1.50 

SATURATION PLAN-ROS 
(Within a 7-day period) 

I min BO see 
70 ti (maximum 20 in any 1 day).._ 210 175 
35 ti (maximum 10 in any 1 day)  175 140 
1-minute and 30-seconds may be combined for fre-
quency rate. 

8. PROGRAM TIME RATES 
Premium Drive Times-Mon thru Fri 6-9 am & 4-
6:30 pm. 
PER WE; 5 ti 10 ti 15 ti 20 tl 30 01 
3 min  9.00 8.50 8.00 7.00 6.00 
5 min  11.00 10.00 9.00 8.00 7.00 
Key Housewife Time (ROS)-Mon thru Fri 9 am-4 
D111. 
3 min  7.00 6.50 6.00 5.00 4.00 
5 min  9.00 8.00 7.00 6.00 6.00 
Weekend Special (ROS) -Sat & Sun. 
3 min.  5.50 5 min  6.50 

10. SPECIAL FEATURES 
NVEATHER OR TRAFFIC REPORTS 

(Special 1-1/2 min programs) 
PER WE: 3 ti 5 tl 10 ti 15 ti 
Drive Time  8.75 8.50 7.75 7.25 
Key Housewife Time 6.50 6.25 5.75 5.50 

SYRACUSE (7 AM; 3 FM) 

(including East Syracuse, North Syracuse) 
Onondaga County-Map Location D-6 

See SUDS consumer market map and data at begin-
ning se the State 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

• 
WDDS (FM) 

1956 

SYRACUSE 

DIU FWD 

Media Code 4 233 8250 6.00 
Functional Broadcasting. Inc., 738 Erie Blvd- E.. 

Syracuse. N. Y. 13210. Phone 315-475-1631. 

STATION'S PROGRAMMING DESCRIPTION 
WDDS (F31): Programmed for general interest, ap-
pealing to adult audiences. 
MUSIC: popular, jazz, light classical, movie and 
TV sound tracks, Broadway showtunes, and standard 
middle-of-the-road music. Solid music interrupted 
only at each quarter hour for commercial and public 
service announcements, and live regional news broad-
casts 5 min before each hour. Religious music Sun 
mornings. Weather recaps 7:20 am & 8:20 am 
throughout week. Contact Representative for further 
details. Reed 3/27/68. 

I. PERSONNEL 
Executive Vice-President-Albert L. Wertheimer. 
Gen•I Mgr. & Prog. Dir.-Carl J. Spavento. 
Director of Sales-James A. McKechnie. 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
ERP 100.000 w.; 93.1 mc. 
Operating schedule: Mon thru Sat 6:45-2 am; Sun 
8-2 am. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, lc, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib. 12b, 13b, 14b. 
Basic Rates: 20e, 20b, 21a. 21b, 21e, 21d, 22e, 22b, 

23a. 24a, 24e, 25e. 26, 28a, 28c, 29a, 30, 33a. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46, 47a, 49, 

51e. 51b, 
Comb.: Cont. Discounts: 60d, 60f, 601, 61c, 62b. 
Cancellation; 70e, 70c, 71e. 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Member: Empire State FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 1/1/67-Rec'd 2/1/67. 

6. SPOT ANNOUNCEMENTS 
PER WE; 1 ti 8 ti 15 ti 22 ti 29 ti 36-42 ti 
1 min  8.00 7.60 7.20 6.80 6.40 8.00 
30 sec  6.00 5.70 5.40 5.10 4.80 4.50 

8. PROGRAM TIME RATES 
PER WK. 1 ti 8 ti 15 ti 22 ti 29 ti 36.42 tl 
1 hr  35.00 33.25 31.50 29.75 28.00 26.25 
1/2 hr  20.00 19.00 18.00 17.00 16.00 15.00 
1/4 hr  12.00 11.40 10.80 10.20 9.60 9.00 

JO. SPECIAL FEATURES 
NEWSCASTS 

PER WE. I tl 8 tl 15 ti 22 ti 29 ti 36.42 ti 
6 min_____ 10.00 9.50 9.00 8.50 8.00 7.50 

FREQUENCY DISCOUNT 
13 consec 5% 52 consec wks-15% 
26 roncee wks-10% 

WFBL 
1922 

SYRACUSE 

12M 

Media Code 4 233 8300 9.00 

First Broadcasting Corp., 6609 Old Collamer Ild., 
East Syracuse, N. Y. 13057. Phone 315-463-8631. 
STATION'S PROGRAMMING DESCRIPTION 

WEBL: Programmed for adults. 
5 min network news and local headlines each hour. 
7 local newscasts per day. FARM: show 4:30-5 am. 
ENTERTAINMENT & NEWS: 24 hours a day with 
exception of 2 hour talk show 11 pm-1 am. 5 air 
personalities play middle-of-the-road music. 3 man 
news department, mobile unit. SPORTS: live major 
league football and local basketball. RELIGIOUS: 
programs Sun evenings. 1-4:30 am music. COM-
MERCIAL POLICY: maximum average 15 commer-
cial minutes per hour. 15 minutes competitive sepa-
ration. Contact Representative for further details. 
Reed 1/20/69. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Kenneth It. Chapin. 
Operation Manager-Ted Jones, 
Sales Manager-Wally Tucker. 

2. REPRESENTATIVES 
McGavren-Gulld-PGW Radio, Inc. 

S. FACILITIES 
5.000 w.; 1390 kc. Directional-nighttime only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2e, 3a. lb, 4a, 4d, 5. 6a. 7a. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a. 22a, 22b, 23e. 24b, 28a, 29a. 

20 tl Contracts: 40a, 45, 46, 47a. 
6.50 Comb.; Cont. Discounts: 60a. 
4.75 Cancellation: 70a, 70e, 71a, 73a. 

Affiliated. with American Entertainment Network. 

TIME RATES 

No. 7 Eft 2/1/69-Reed 1/6/69. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-Mon thru Sat 7-11 pm; Sun 6 am-11 pm. 
C-All other times. Rates on request. 

6. SPOT ANNOUNCEMENTS 
- AA - -A- - B - 

PER WE: I min 30 see 1 min 30 sec I min 30 see 
1 ti  32.00 25.60 30.00 24.00 20.00 16.00 
6 ti  21.60 18.00 14.40 
12 IL  27.00 21.60 24.00 19.20 16.00 12.80 
18 CI  25.00 20.00 23.00 18.40 14.00 11.20 
24 ti  23.00 18.40 21.00 16.80 12.00 9.60 
10 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 
PER YR: 156x 
1 min  29.00 
30 sec  23.20 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min rate. 

9. PARTICIPATING PROGRAMS 
Opinion-Mon thru Fri 11 pm-1 am. Telephone audi-
ence participation. B rates apply. 

WHEN 

3I2x 
27.00 
21.60 

1941 

SYRACUSE 

Ul KATZ RADIO 

EN EAST 

500x 1000x 
25.00 23.00 
20.00 18.40 

CBS Radio Network 
Dam 

A Meredith Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 233 8350 4.00 

Meredith Corp., 980 James SL, Syracuse, N. Y. 
13203. Phone 315-474-8511. TELEX 710-541.-0443, 

STATION'S PROGRAMMING DESCRIPTION 

WHEN: Programmed for adults and young adults. 
Music and entertainment. 80% music. General popu-
lar music for 25-54 age category. 6 air personalities 
handle all music segments. News and public affairs 
20%. 8 man news department. News half hourly 
5:30-9 am. Local headlines 2 min before hour, M-ie. 
International league baseball play-by-play, Apr-Sept. 
Remotes available. Seasonal weather and road reports 
interrupt normal programming. Contact Representa-
tive for further details. Rec'd 10/19/67. 

I. PERSONNEL 

Vice-Pres. & Gen'l Mgr.-Paul Adantl. 
Program Director-John Scott. 
Commercial Service Manager-Olga Menapace. 

2. REPRESENTATIVES 

Katz Radio, East. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 

5,000 w. days. 1.000 w. nights; 620 kc. 
Directional-nighttime only. 

Operating schedule: Mon thru Fri 5 am-midnight; 
Sat 6 am-midnight; Sun 8 am-midnight. EST. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15c, 15d. 
Basic Rates: 20a. 22a. 23a, 24b, 25a. 28e. 29a. 
Contracts: 40c. 42a. 45. 46, 47e. 
Comb.: Cont. Discounts: 60a, 61a, 61e. 62b. 
Cancellation: 700, 70e, 71a. 73a. 
Affiliated uith CBS Netnork. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 

No. 23 Eff 5/1/69-Rec'd 5/7/69. 

6. SPOT ANNOUNCEMENTS 

AA-Mon thru Fri 7-10 am. 
A-Mon thru Fri 6-7 am 8c 3-7 pm. 
B-Mon thru Fri 10 am-3 pm; Sat 6 am-7 pm. 
C-All other times. 

PER WE: 1 ti 6 tl 12 ti 18 ti 24 ti 

AA   30 28 27 26 25 
A   28 26 25 24 23 
  26 22 21 20 19 
  16 14 13 12 11 

20/30 sec: 75% of 1-min  10 sec: 50% of 1-min. 

COMBINABILITY 

All spots, regardless of length or classification, may 
be cross-combined for discount purposes. 

8. PROGRAM TIME RATES 

A-6-9:30 am & 4-7 pm. 
B-9:30 am-4 pm. 
C-Before 6 am & after 7 pm. 

CLASS A 
PER YR: lx 52x I04x 156x 260x 
1/2 ..... 110. 105. 99. 94. 88. 
1/4 hr  70. 67. 63, 60. 56. 
5 min  45. 42. 40. 38. 36. 

CLASS 13 

1/2 hr  100. 95. 90. 85. 80. 
1/4   65, 62. 59, 56. 52. 
5 min  39. 35. 33. 32. 30. 

CLASS C 
1/2 hr  60. 57. 
1/4 hr  37. 36. 
5 min  23. 22. 
Programs and spots may not be 
count purposes. 

WNDR 
1946 

SYRACUSE 

54. 51. 48. 
34. 32. 30. 
21. 20. 18. 

combined for dis-

U: :1 
Subscriber to the NAB Radio Code 

Media Code 4 233 8400 7.00 

Toner Broadcasting Corp., Box 1212, Syracuse, 
N. Y. 13201. Phone 315-446-1515. 

STATION'S PROGRAMMING DESCRIPTION 

WNDR: Programmed for 18-39 age group. 
FARM: program 5-7 am, market reports, county 
agent reports, music, news. 7 air personalities mc 
operation. Music 85%. NEWS 15%; 5 min on hour 
plus weather reports and headlines. School closings 
in morning during winter. MUSIC: top 40. Dedica-
tions, requests, school activities 6 pm-12M. COM-
MERCIAL POLICY: no more than 22 interruptions 
ver hour. no more than 14 minutes average per sour 
commercial time. Editorialize on controversial local 
issues. Contact Representative for further details. 
Reed 3/10/69. 

I. PERSONNEL 

President-Abe Wechsler. 
Vice-President-Robert Forrest. 
Vice-President-Arthur C. Kyle, Jr. 

2. REPRESENTATIVES 

Kyle-Radio. 
Pennsylvania, Maryland-Dome-Messervey Co., lac. 
Massachusetts-Eckeis & Queen, Inc. 
Detroit-Pearse Sales. 
Chicago, West Coast-Meeker Radio, Inc. 
South, Southwest-Busby, Finch and Woods. Inc. 

S. FACILITIES 

5,000 w.• 1260 kc. 
Directional-nighttime only. 

Operating schedule: 24 hours daily. EST. DST. 

4. AGENCY COMMISSION 

15% on net time. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2e. la. 4a, 5, 6e, 7a. 8. 
Rate Protection: 10g. 11g, 15e, 16. 
Basic Rates: 20b, 21e. 22b, 24c, 2516 27, 28e, 29a, 

30, 31, 32b, 33a. 
Contracts: 40a, 41, 42e. 42d, 43, 44b, 45, 46, -47a, 

48, 49, 51a. 
Comb.: Cont. Discounts: 60e. 60e, 60f, 60h, 601, 62b, 
Cancellation: 70c. 71e. 72, 73a. 
Prod. Services: 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 

No. 20 Eft' 4/15/68-Reed 3/25/68. 

7. PACKAGE PLANS 

AA-Mon thru Sat 6 am-7 pm. 
A-Mon thru Sat 7-10 pm. 
B-Sun 6 am-midnight; Mon thru Sat 10 pm-mid-
night. 

1 MINUTE 

Fixed position (AA)  

WKLY: 1 ti 6 ti 12 tl 18 tl 24 ti 30 ti 
AA   32 28 27 26 25 24 
A   26 24 23 21 19 17 
  19 17 16 15 14 13 

ROS PLAN 
(Mon thru Sun 6 am-midnight) 

Wkly   25 22 21 20 19 18 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

DISCOUNTS 

26 wk-4% 52 wk-8% 

NEW YORK 

WOLF 
1940 

SYRACUSE 

IMO 
Media Code 4 233 8450 2.00 
WOLF Broadcasting Service. Inc., Box 1490, Syra-

cuse. N. Y. 13201. Phone 315-422-7211. 
STATION'S PROGRAMMING DESCRIPTION 

WOLF: Programmed for 18-39 age group. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min of hour. SPORTS: local and national scores 
and game schedules. MUSIC: top 40. Air personal-
ities 9-11 am Sun. Italian music show. FARM: 
5-5:20 am, commodity reports, agricultural, weather 
reports. Contact Representative for further details. 
Itec'd 1/31/69. 

I. PERSONNEL 
Vice-President-Richard F. Polgreen. 
General Manager-Thomas R. Shine. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights: 1490 ke. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3a, 3b. 3d, 4a, 4d. 5, 611. 7b, 8. 
Rate Protection: 10d, 11d, 12d, 14d. 15b, 
Basic Rates: 20a. 21a, 21b. 21d, 22e, 22b. 23a. 23b, 

24b. 24c, 25a, 26, 28e, 28c. 29a, 30. 33a, 
Contracts: 40e, 41, 42a, 44a. 44b, 45. 46, 47e, 48. 

49, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60f. 60g, 60h. 601. 

61e, 62b, 62d. 
Cancellation: 70s. 70e, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated nith MRS Radio Network. 

TIME RATES 
No. 16 Eff 6/15/68-Rec'd 9/3/68. 

AAA-Mon thru Fri 6-10 am 8c 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm. 
A-All other times; all day Sat & Sun. 

6. SPOT ANNOUNCEMENTS 
-1 MINUTE- -20/30 SECONDS-
AAA AA A AAA AA A 

6 ti  16.00 14.00 10.00 12.80 11.20 8.00 
12 ti  15.00 13.00 9.00 12.00 10.40 7.20 
18 ti  14.00 12.00 8.00 11.20 9.60 6.40 
24 ti...._ ...... 13.00 11.00 7.00 10.40 8.80 5.60 
36 ti  12.00 10.00 6.00 9.60 8.00 4.80 
10 sec-50% of min. 

10. SPECIAL FEATURES 
5 minute News and/or Sports, minute rate plus 25%. 
Within 20/20 News Highlights (30 sec), 1 minute 
rate. 

DISCOUNTS 
13 wk-5% 26 wk-10% 62 wk-15% 

WO N 0 (FM) 
1958 

SYRACUSE 

OEM Eug FIMD 
Media Code 4 233 8500 4.00 

Sentinel Heights FM Broadcasters, Inc., 345 Peat 
St., Syracuse. N. Y. 13210, Phone 315-472-4541. 

STATION'S PROGRAMMING DESCRIPTION 
WONO (FM): Programmed for adults interested in 
fine arts. 
Programming consists of classical and light classical 
music, including opera on Thurs nights and Sat 
afternoons. NEWS: at 7:50 am, 8:50 am, 11:50 am. 
1:50 pm, 4:50 pm, 7:50 pm, 10:50 pm and sign-off. 
Length of newscasts rentable, depending on amount 
of national and international news occuring. Public 
affairs 1 hour a meek. Editorialize on events concern-
ing the arts and cultural community. COMMERCIAL 
POLICY: maximum 8 commercials per hour, average 
6 commercials per hour. Sponsorship of programs and 
neus permitted. Contact Representative for further 
details. Reed 5/27/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Stephen Jacobs. 
Sales Manager-Jack Harris. 
Program Director-Henry Fogel. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 10,500 w.: 107.9 me. Stereo. 
Operating achedule: 7:00-1:00 am daily. EST. 
Antenna ht.: 600 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time; 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a. 4c, 5, 6b, 7b. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e. 15b, 
Basic Rates: 20a, 21a, 23a, 2413, 28e. 29a, 33e. 
Contracts: 40a, 4213, 44a, 46, 47e, 51e, 
Comb.: Cont. Discounts: 65e. 60e, 61a, 62d. 
Cancellation: 72, 73b. 
Member: The Groskin Group, 

TIME RATES 
Rates effective October 1. 1964. 
Rates received August 3, 1964. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti ..... ........ 10.00 125 tL ...... _ ...... 8.00 
15 ti  9.50 250 ti  7.50 
30 It  9.00 500 ti 7.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 5 min 

I ti  70.00 52.50 25.00 
15 ti . 67.00 50.00 24.00 
SO U..-
60 Ii  60.00 45.00 21.00 
125 tt  57.00 43.00 20.00 
250 ti  54.00 41.00 19.00 
500 ti  51.00 39.00 18.00 

(Syracuse continued on next page) 
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NEW YORK 

Syracuse—Continued 

WPAW 
1965 

EAST SYRACUSE 

Good Music 
Media Code 4 233 8550 9.00 

Wide Water Broadcasting Co., Inc., 3000 E. Erie 
Blvd., Syracuse, N. Y. 13224. Phone 345-446-6770. 
STATION'S PROGRAMMING DESCRIPTION 

WPAW: Programmed for adults and young adults. 
MUSIC 90%: 100% albums featuring recognizable 
standards, film music, showtunes and selected vocals. 
Music presented in uninterrupted 12 min segments. 
NEWS 10%: 5 min network newscasts on hour. 
News headlines on half hour. Time, weather, traffic, 
reports given 6-10 am & 3-7 pm. COMMERCIAL 
POLICY: maximum 12 minutes per hour. Contact 
Representative for further details. Rec'd 12/5/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.—Bruce Houston. 
Sales Manager—Albert Webb, 
Station- Manager—William Buchan. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

S. FACILITIES 
1,000 w.; 1540 he: non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 on time and talent: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10g, 11g, 15g, 16. 
Basie Rates: 20b, 21a, 22b, 24e, 25a, 27, 28a, 29a, 

30, 31, 32b, 33a. 
Contracts: 40a, 41, 42a, 42d, 43, 44b, 45, 46, 47a, 

48. 49, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 60h, 601, 62n, 
Cancellation: 70e. 71a, 72, 73a. 
Prod. Services: 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 2 Elf I/1/69—Rec'd 11/27/68. 

I—Mon thru Sat 6-10 am & 3-7 pm. 
II—Mon thru Sat 10 am-3 pm. 

other times. 
6. SPOT ANNOUNCEMENTS 

SECTION I 
PER WK: I ti 6 ti 12 tl 
1 mln.  16 14 12 
30 sec  12 11 10 

SECTION II 
1 min  15 12 
30 sec  11 10 

SECTION III 
1 min, flat  12 30 sec, flat. 
10 sec: 50% of 1-min  

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
(Mon thru Sun 6 am-8 pm—ROS) 

1 min, ea  12 30 sec, ea  10 
8. PROGRAM TIME RATES 
5 min-1-1/2x 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

1 hr 1/2 hr 1/4 hr 
1 x  75 45 30 

10. SPECIAL FEATURES 
Businessman of the Day, Stock Market Reports. Com-
munity Bulletin Board, Special Weather Reports, 5-
minute News at :60, Ski Reports, Passing Parade, 
You're the Driver-1-1/2x 1-min. 

11 
9 

18 tl 24 ti 
11 10 
9 8 

10 9 
8 7 

  10 

WSEN 
BALDWINSVILLE 

City of license. Baldwinsville. N. Y. 
Syracuse Office-212 Lamed Bldg.. Syracuse, N. 

13202. Phone 315-635-9618. 

See listing under Baldwinsville, N. Y. 

  Advertisement  

Y. 

STATION'S PROGRAMMING DESCRIPTION 
WSEN: Programmed for adults and young adults. 
MUSIC: 100% country and western. Contact Repre-
sentative for further details. Rec'd 1/23/69. 
(All correspondence, tapes. ET's, copy, should be 
sent to P. 0. Box 1050, Baldwinsville, N. Y. 
13027.) 

I. PERSONNEL 
President—Donald C. Menapace. 
Gen't & Sales Mgr.—Robert L. Stockdale, 
Program Director—James A. Lowery, Jr. 

2. REPRESENTATIVES 
Jack Masla & Co. Inc. 

3. FACILITIES 
250 w.; 1050 Ice. FM: 3,000 w. (h. & v.). 
Oper. ached.: Sunrise local sunset. Fit: 5 am-12m. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills rendered monthly. 

TIME RATES 
Eff 7/1/09—Rec'd 6/4/69. 

AA—Mon thru Fri 6-10 am & 3-7 pm: Sat 6 am-
7 DRI. 
A—Mon thru Fri 10 am-3 pm; Sun 6 am-7 pm. 
B—Mon thru Sun 5-6 am & 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
I mln 30 1101: 

AA A B AA A 
6 ti  16.00 14.00 10.00 12.80 11.20 8.00 
12 tL  15.00 13.00 9.00 12.00 10.40 7.20 
18 U.__   14.06 12.00 8.00 11.20 9.60 6.40 
24 ti  13.00 11.00 7.00 10.40 8.80 5.60 
10 sec: 50% of 1-min. 
RATES INCLUDE SIMULCAST ON WSEN-FM 

10. SPECIAL FEATURES 
News Service—AP and local. 
10 minute news—applicable 1 minute rate plus 50%. 
5 minute news—applicable 1 minute rate plus 30%. 

WSOQ 
1959 

NORTH SYRACUSE 

Subscriber to the NAB Radio Code 

Media Code 4 233 8600 2.00 
WSOC), Inc., Box 20, North Syracuse, N. Y. 13212. 
Phone 315-458-1220. 

I. PERSONNEL 
President—Francis H. Harms. 
Station Manager—Robert J. Pletrucha. 
Sales Manager—Thomas E. Martin. 

3. FACILITIES 
1,000 w. days; 1220 kg. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, Is, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15a. 
Basic Rates: 2013, 21a, 21d. 22b„ 231). 24b, 25m. 28, 

28b, 28e, 29a, 30, 32b. 
Contracts: 40a, 41, 42b, 42d, 44b, 45, 46, 47a, 48, 

49. 91e. 
Comb.: Cont. Discounts: 60f, 00h, 601, 61e. 62e. 
Cancellation: 70a. 70e. 71b, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 

Eft 3/21/67—Itec'd 5/24/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

OPEN RATES: 
1 ti 6. 00 104 ti  4.60 
13 ti  5.80 130 ti.... 4.40 
26 ti  5.50 156 ti... 4.30 
39 ti  5.30 260 ti  4.10 
52 ti  5.00 312 ti  3.60 
65 ti  4.90 936 ti  .. 3.00 
78 ti  4.80 
30 sec: 75% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 

1 x.  
52 x  

1/2 hr 1/4 hr 
60.00 35.00 
45,00 26.75 

10. SPECIAL FEATURES 
5-MINUTE NEWS/VEATRER CASTS 

13 x, ea  10 52 x, 
ETHNIC PROGRAMS 

Rhythm & the Blues—Sat. 
Negro Programs—Sat Pm, Sun am. 
Polish Polka Jamboree—Sat and Sun. 
The Irish Hour—Sat. 
Echoes of the Middle East—Sat. 
Sounds of Russia—Sat. (adjacencies only). 
Italian Serenade—Sat and Sun. 
Jewish Melodies—Sun. 
Germany in Music--Sun. 
Following rates apply to programs above: 

WSYR 
1922 

SYRACUSE 

NBC Radio Network 
e R Ale 

Media Code 4 233 8650 7.00 
Newhouse Broadcasting Corp., 1030 James St.. Syra-

cuse, N. Y. 13203. Phone 315-471-3911. TELEX 
710-541-0428. 

STATION'S PROGRAMMING DESCRIPTION 

WSYR: Programmed for adults. 
Alit PERSONALITIES handle all segments. NEWS: 
10 min every hour 7-10 am, plus 15 min at noon, 6 
pm, 11 pm, local, national, world, sports. Network 
news 5 min every hour plus 7:45-8:05 pm. FARM: 
5-7 am markets, farm news, player piano. Entertain-
ment 7-10 am general popular music, time and 
weather. Entertainment 10-11 am live studio orches-
tra, 2 vocalists, music featuring current hits, show-
tunes, standards. TALK: 11 am-noon woman's show, 
interviews, public affairs, homemaking. Entertain-
ment 1-6 pm trend music, middle-of-the-road music, 
showtunes, standards. 6:25-7:45 pm standards, 
middle-of-the-road music. 8:05-10 pm general orches-
tral music. 10:05-11 pm showtunes. 11:15 pm-12M 
standard music. SPORTS: college football, basket-
ball, play-by-play. Contact Representative for fur-
ther details. liec'd 9/8/68. 

I. PERSONNEL 

Pres. & Gen'l Mgr.—E, R. Vadeboncoeur. 
Sales Director—Willlam It. Alford, Jr. 

2. REPRESENTATIVES 

Henry I. Christal Co., Inc. 

3. FACILITIES 
5,000 w.; 570 kg. Directional—separate patterns day 
and night. 

Operating schedule: 5-12:05 am. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 2b, 3a, 3b, 3e, 3d, 4e, 4d, 5, 66, 

7b, 8. 
Rate Protection: 10c, Ile, 12e, 130, 14e. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 23a, 

23b, 24b, 24e, 25a, 26, 28a, 28e, 29a, 30, 33a. 
Contracts: 40e, 41, 42a, 43, 44a, 44b, 45, 46, 47a, 

48, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 601, 60k, 61e, 

62b, 62d. 
Cancellation: 70a, 70c, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC. 

TIME RATES 
No. 27 Eft 7/i/69—Rec'd 7/30/69. 

AAA—Mon thru Sat 6-10 am. 
AA—Sien thru Fri 3-7 pm. 
A—Mon thru Fri 10 am-3 Pm & 7-9 Itm: 
am-7 pm; Sun 6 am-7 pm. 
B—All other times. 

6. SPOT ANNOUNCEMENTS 
Sold in multiples of 3 spots weekly alternating Mon, 
Wed, Fri and Tues, Thurs, Sat. 

CLASS AAA 
1 MINUTE 

PER WK: I ti 601 
1 x  48 46 
100 x  46 44 
300 ..... ................ _ 43 41 
500+   40 38 

30/20 SECONDS 
1 x  38 39 34 32 30 
100 x  35 33 31 29 27 
300 ........ ..... 32 30 28 26 24 
500+   29 27 25 23 21 
Ait-PSI TRAFFIC PLAN: Advertiser may elect to 
divide his schedule of spots equally between AAA 
and AA. AA rate prevails if for single product, 
spots are same length and AAA and AA are running 
concurrently. Minimum 6 spots per week. 

CLASS AA 

1 MINUTE 
1 x  40 38 36 34 32 
100 x  38 36 34 32 30 
300x  36 34 32 30 28 
500+   34 32 30 28 26 

30/20 SECONDS 
1 x  32 30 28 26 24 
100 y  30 28 26 24 22 
300 x  28 26 24 22 20 
500+   26 24 22 20 18 

CLASS A 
1 MINUTE 

1 x  36 34 32 30 28 
100 x  34 32 30 28 26 
300 x  32 30 28 26 24 
500+   30 28 26 24 22 

30/20 SECONDS 
1 x  28 26 24 22 20 
1081  26 24 22 20 19 
300 x  24 22 20 18 16 
500+   22 20 18 16 14 

CLASS B 
1 MINUTE 

1 x  18 17 16 15 14 
100 y  17 16 15 14 13 
300 x  16 15 14 13 12 
500+   15 14 13 12 11 

30/20 SECONDS 
1 x  15 14 
100 x ..... _ ........ _  14 13 
300 x  13 12 
500+ 1', 11 

ID's 
Ix 

12 ti 
44 
42 
39 
36 

Sat 10 

18 tl 24+ 
42 40 
40 38 
37 35 
34 32 

A   18 
  9 

10-seconds may be combined with other spots for 
frequency discounts. Not subject to weekly quantity 
discounts. 

7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
Sold in multiples of 4 spots (1AAA. IAA and 2A). 
Scheduled within 7 day period. 
PER WK: 4 ti 8 ti 12 ti 16 ti 20 ti 24 01 28 ti 
1 min_  34 34 32 32 30 30 28 
30 sec....._... 28 28 26 26 24 24 22 
Do not combine with any other spots for discount. 

8. PROGRAM TIME RATES 
AAA—Daily 7-10 am. 
AA—Daily 10 am-9 pm. 
A—All other times. 

CLASS AAA 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  275 165 110 83 55 
52 x  261 157 105 79 52 
156 x  248 149 99 75 50 
312+ 234 140 94 71 47 

CLASS AA 
1 x  250 150 100 75 50 
52 x   238 143 95 72 48 
156 x  225 135 90 68 45 
312+   213 128 85 64 43 

CLASS A 
1 x  125 75 
52 x  119 71 
156 x 113 68 
312+ 106 64 

9. PARTICIPATING PROGRAMS 
RFD Deacon Doubleday—hion thru Sat 5-7 am  
1 min per day, flat wkly  170 
Less than 6 per wk, AAA rate applies. 

10. SPECIAL FEATURES 
NEWS CHARGES 

5 mln 10 min I/4hr 
  6.50 13.00 15.00 

13 12 11 
12 11 10 
11 10 9 
10 9 8 

Net   

WSYR-FM 
1946 

SYRACUSE 

toox soex 500+ 
19 18 17 
17 16 15 
8 7 6 

50 
48 
45 
43 

38 
36 
34 
32 

25 
24 
23 
21 

Media Code 4 233 8651 5.00 
Newhouse Broadcasting Corp., 1030 James St., Syra-

cuse, New York, 13203. Phone 315-474-3911. TWX 
315-477-1605. 

I. PERSONNEL 
President—E. R. Vadeboncoeur, 
Vice-President—W. V. ltothrum. 
Sales Dir. & Gen'l Mgr.—A. J. Eicholzer. 

2. REPRESENTATIVES 
New York—Frederick W. Smith. 

3. FACILITIES 
ERP 100.000 w.; 94.5 mc. 
Operating schedule: 10:00 am-midnight. 

4. AGENCY COMMISSION 
15/0; net time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 2a. 3a. 3b, 4a, 4d, 5, 6b. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 131% 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a. 26, 

29a. 
Contracts: 40a, 42a, 45, 46. 47a. 
Comb.; Cont. Discounts: 600. 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a, 

TIME RATES 

Rates effective April 1, 1903. 
Rates received June 12, 1963. 

Class AA-5:00-11:00 pm Mon thru Sat; noon-11:00 
pm Sun. 
Class A—All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
1 min 20 see 1 min 20 sec 

1-51 10.00 5.00 260-519 U.__ 8.00 4.25 
52-103 ti  9.50 4.75 520-1039 ti.... 8.00 4.00 
104-259 U.._ 9.00 4.50 1040 or more 7.50 3.75 

CLASS A 
60% of Class AA rate. 
News agencies—1-minute announcement rate plus 
20%. 
ItOS announcements-1-minute announcement rate less 
20%. 

8. PROGRAM TIME RATES 

CLASS AA 
PER WR: 1 ti 2-4 ti 
1 hr or 55 min  45.00 40.00 
1/2 hr or 25 min  30.00 27.00 24.00 
1/4 hr or 10 min  20.00 18.00 16.00 
5 min  15.00 13.50 12.00 

(•) 5 or more times. 

CLASS A 
60% of Class AA rate. 

Weekly Discounts 
13 wk  5% 39 wk  15% 
20 wk  10% 52 wk  20% 

TICONDEROGA 
Essex County—Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WIPS 
1955 

1:1,31:1 
Medla Code 4 233 8700 0.00 
Ticonderoga Community Service Broadcasting Corp.. 

Ticonderoga, N. Y. 12883, Phone 585-2868, 

STATION'S PROGRAMMING DESCRIPTION 

WIPS: Programmed for general audience appeal. 
MUSIC: middle-of-the-road but includes fairly heavy 
play of country and western. NEWS: broadcast on 
hour. Local sports carried play-by-play. Regular farm 
reports early morning feature. Contact Representative 
for further details. Rec'd 12/20/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.—Philip Spencer. 

2. REPRESENTATIVES 

Grant Webb Sc Company, Inc. 

3. FACILITIES 
1,000 w. days; 1250 he. Non-directional. 
500 w. pre-sunrise. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0, 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 3d, 4a, 4c, 5, 6a. 7a, 8, 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 21e, 22a, 23a, 24b, 24e, 25a, 

26. 28b, 28c, 30, 334. 
Contracts: 40a, 42b, 42d, 44a, 44b, 45, 46, 48, 49. 

50, 51a, 51b. 
Comb.: Cont. Discounts: 60d, 60e, 60f, 60h, 601, 61e, 

62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Member: Super Circle Croup, 

TIME RATES 

Elf 10/20/67—Rec'd 11/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 

1 min 6.00 
30 sec 4.80 
15 sec 3.80 

I3x 
5.75 
4.60 
3.60 

26x 52x 
5.50 5.25 
4.40 4.20 
3.40 3.20 

I04x 
5.00 
4.00 
3.00 

1561 3I2x 
4.75 4.09 
3.80 3.20 
2.80 2.20 

7. PACKAGE PLANS 
WKLY: 6 ti 12 tl 24 ti 48 tl 
1 min  5.75 5.25 4.75 1.00 
30 sec.  4.60 4.20 3.80 3.20 

8. PROGRAM TIME RATES 

5 min-2x 1-min. 1/2 hr-5x 1-min. 
1/4 hr-3x 1-min. 1 hr—Si 1-min. 

TROY 
Rensselaer County—Map Location H-7 

See SltDS consumer market map and data at best's-
nine of the State. 

See Albany-Schenectady-
Troy 

636 Spot Radio Stations September 1, 1969 



UTICA-ROME (6 AM; 2 FM) 
Oneida County-Mall Location 17-5 

Bee MUDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This le 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered. ate. 
within the area. 

WADR 
REmsEN 

City of license-Remsen, N. Y. 

Utica office-Km. 423, 258 Genesee St, Utica, N. Y. 
13502. Phone 315-724-5158. 

See listing under Remsen, New York. 

WBVM 
1962 

UTICA 

Media Code 4 233 8750 5.00 
Fusco Broadcasting Corp.. King Cole Plaza, 1924 

Genesee St- Utica. N. Y. 13503. Re 5-2785. 

STATION'S PROGRAMMING DESCRIPTION 

WBVM: Programmed for adults. Entertainment 6-10 
am, air personality, audience participation via tele-
phone. broadcasting from station airplane, middle-of-
the-road music. Noon-I pm news and weather round-
up, local and state. discussions. 1-5 pm entertainment. 
popular, middle-of-the-road music, news on hour, 
headlines on half hour. Foreign language programs 
Sat 1-2:30 pm (Polish). Sun 9:30-11 am (Polish). 
11 am-1 Dal (Italian). Commercials delivered in Po-
lish-English and Italian-English. Contact Representa-
tive for further details. Iteed 8/7/67. 

I. PERSONNEL 
President-Michael C. Fueeo. 
General Manager-Daniel A. Fusco. 
Sales Manager-Mike Fusco. 

2. REPRESENTATIVES 
Donald Cooke. Inc. 

5. FACILITIES 
1,000 w. days; 1550 ke. Non-directional. 
Operating schedule: Sunrise-local smut. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

3. GENERAL ADVERTISING See »did regulations 
General: la. 2a, la. 3b. 4a, 4d. 5. 6a. 7a, 8. 
Rate Protection: 12b. 14b. 
Basic Rates: 205, 22e. 22b, 23a, 241, 241), 25a. 26. 

28a. 28b, 29a. 
Contracts: 48e, 42a, 45, 46, 47a. 48. 
Comb.: Cont. Discounts; 60a. 61a. 61b, 61c, 82b, 

62e. 
Cancellation: 70a, 70e. 71a, 73e. 
Member: Northeast Radio Network, 

TIME RATES 
No. 3 Err 1/68-Reed 1/31/68. 

AA-Mon thru Fri 7-10 am & 4-6 pm. 
A-10 am-4 Pm & 6:30 Pm-sign-off. 

3. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WK: 1 ti 901 12 ti 18 ti 24 tl 30 tl 
1 min  15 14 13 12 11 10 
30 sec.  12 11 10 9 8 7 

CLASS A 
1 min______   13 12 11 10 9 
30 sec  10 9 8 7 6 5 
10 sec: 50% of applicable 1-min. 
All spots, 1 minute. 30 second and ID's may be 
combined for maximum frequency. 

7. PACKAGE PLANS 
WEEKEND PLAN 

(6:30 pm Fri thru 7 am Mon) 
1 ti 9 tl 18 tl 

1 min  8 7 6 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

Each   60.00 36.00 24.00 12.00 

WI EX 
1925 

UTICA 

e 
Subscriber to the NAB Radio Code 

Media Code 4 233 8800 8.00 

WIRE, Inc.. Box 950. Utica, N. Y. 13503 (Mailing 
address). Phone 315-736-9313. 

Business Office & Studio: Clark Mills Rd. White,-
town. N. Y. 

I. PERSONNEL 
President-Mrs. Margaret Bowen Shepard. 
Vice Pres. & Gen'l Mgr.-Frederic C. Bowen. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Regional Reps Corp. 
South. Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
5.000 w.; 950 ke. Directional. 
Operating schedule: 5-12:05 am. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General. la, 2a, 3a, 3d, 4a, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10d, 11d, 12d. 13d, 14d, 15a. 
Basic Rates: 20a, 21e. 21b, 21d, 23e. 24c, 25a, 28b, 

29b, 31, 33d. 

Contracts: 40a, 41, 42a, 45, 46, 51b. 
Comb.; Cont. Discounts: 60a. 60d, 60f, 601, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 

TIME RATES 
BIT 12/1/68-Rec'd 12/2/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
B-AU other times. 

6. SPOT ANNOUNCEMENTS 
-AA- -A-- -B--

PER WE: 1 min 30 see 1 min 30 see I mln 30 see 
6 ti. 22 18 18 14 14 12 
12 21 17 17 13 13 11 
18 ti..- -. 20 16 16 12 12 10 
24 U.-- . -. 19 15 15 11 11 9 
10 sec: 50% of applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk-10% 
Mon thru Sun minimum of 6 1-minuto and/or 50-
second per week. 

8. PROGRAM TIME RATES 
1 hr: 500% of 1-min. 10 min: 150% of 1-min. 
1/2 hr: 500% of 1-min. 5 min: 125% of 1-min. 
1/4 hr: 200% of 1-min. 

9. PARTICIPATING PROGRAMS 
At Your Service with Brad Clay-Mon thru Fri 

1:10-5 pm, 1-minute or less 1-5 ti, fixed._ 25 
World's Most Exciting Music with Skip Fero-
Sun 8:10-10 pm, 1-minute or less, flat.---___ 15 

10. SPECIAL FEATURES 
Italliumaires with Rena Bonaparte-Sun 1:10-2 pm 
& 2:05-3 pm. 
Ukranian Melodies-Sat 4-5 pm. 
Polish Programs with Louis Bienkowaki-Sun 7:35 
am-noon; Sat 5-6 pm. 
1-minute or less including translation, flat---. 20 

WKAL 
1946 

ROME 

A 113 

Media Code 4 233 8850 3.00 
Maurer Broadcasting Corp., R.D. 1. S. Jay St., ROOM 
N. Y. 13440. Rome: Phone FF 8-7700. 

STATION'S PROGRAMMING DESCRIPTION 
WKAL: Programmed for adults 6 am-7:30 pm, young 
adults and teens 7:30-11 pm. 
NEWS: world news hourly at :30. Local news at 7 
am, 8 am, noon. 5:25 pm, 11 pm. Sports at 8:30 am. 
11:30 am, 4:30 pm. 6:05 pm. 11:05 pm. Stock market 
reports daily at 5:35 pm. 5 air personalities with 
middle-of-the-road standards and popular tunes to 
7:30 pm. Rock and roll, rhythm and blues request 
show 7:30-11 pm. Audience phone gripe session daily 
at 12:10 pm. Area weather reports hourly. Contact 
Representative for further details. Reed 3/25/68. 

I. PERSONNEL 
Pres. h Gen'l Mir-J. II. Maurer. 
Sales Manager-Woodard J. Maurer. 
Program Director-Carmen Pacieca. 

2. REPRESENTATIVES 
The Berney Organization. Inc. 

3. FACILITIES 
1,000 sv.: 1450 ke. Non-directional. 
Operating schedule: 5 am-11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a. 2b. 3a, 3b, 3c. 9d. 4e. 5, tla. 7e. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15e. 
Basic Rates: 21e. 21b, 21e. 2Id, 22a. 22b, 23a, 23b, 

24b, 25a, 26, 27, 28a. 29e. 2913, 33d. 
Contracts: 40a. 41. 42e, 42d, 43, 44e, 45, 46. 4Ia. 

48, 49, 51a, 51b. 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, 61a, 

61h. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Eff 12/1/68-Rec'd 11/3/66. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGES 

5 tl 10 tl 15 tl 20 tl 25 01 
1 min or less............ 8.09 7.50 7.00 6.50 6.00 
10 seconds: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mla 

1 x  60 36 18 15 12 
10. SPECIAL FEATURES 

Foreign Language Programs 
"Polish Hour"-10:30 am-12:30 pm Sun. 
Italian program-12:30-1:30 pm Sun. 
Following rates apply to above programs, per an-
nouncement: 
1 x  8.00 51 z   7.50 

WLFH 
LITTLE FALLS 

City of license, Little Falls, N. Y. 
Considered by the American Entertainment Network 
as their Utica-Rome outlet. 
See listing under Little Falls, N. Y. 

WRNY 
1959 

ROME 
Media Code 4 233 8900 6.00 
Promedia Communications, Inc., 202 W. Dominick 

St., Rome, N. Y. 13440. Phono 315-336-5600. 
I. PERSONNEL 
Pres. 84 Gen'l Mgr.-Carl J. Eilenberg. 
Vice-Pros. & Sales Mgr.-Donald Rich. 
Program Director-Mario Rich. 

2. REPRESENTATIVES 
AAA Representatives. 

3. FACILITIES 
500 w. days; 1350 kc. Non-directional. 
Operating schedule: 6 urn-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulaUens 
General: la, 25, 2b, 3a, lb, Sc, 4a, 5, 6a, 7a. 
Rate Protection: 10a, lia, 12a, 13a, 14s. 
Basic Rates: 20b, 23a, 24a, 24c, 28a, 29a, 33b. 
Contracts: 40a, 44b, 46, 51e, 
Comb.; Cont. Discounts: 60d, 60g, 601, 61.b. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf 4/1/69-Reed 4/14/69. 

6. SPOT ANNOUNCEMENTS 
PER WK.: 1 tl 13 ti 25+ 
1 min.... 7.50 6.50 6.00 
SO sec.. 5.60 4.75 4.50 
10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 52 wk-15% 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr 1 hr 

1 x. IC 15 20 35 60 

10. SPECIAL FEATURES 
Local news at 6:30. 7:30. 8:30. 9:30 am, 12:30, 

3:30, 4:30 & 5:30 pm  12.50 

WRUN and WRU N-FM 
1947 

UTICA 

e A I B 

Sold In Combination Only: Programmed Separably. 
Media Code 4 233 8950 1.00 
Rame Sentinel Co.. Box 1150. Commercial Dr., Utica. 
N. Y. 13503. Phones: Utica 315-736-5225; Rome 
315-337-4400. 

Mall Continuity and Et's to Box 1150, Utica, N. Y. 

I. PERSONNEL 
President-George B. Waters. 
Dlr. & Sta. Mgr.-Robert Morris. 
Chief Engineer-George S. Woods. 

2. REPRESENTATIVES 
Avety-Knodel. Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 1150 Ice. 

Directional-separate patterns day and night. 
Operating schedule: 5-12:30 am. EST. 
FM-ERP 160.090 w. (hertz,), 33,000 w. (rect.): 

104.3 mc. Stereo. 
Operating schedule: 5-12:30 am. EST. 
Antenna ht.: 490 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 6a, 7a. 8. 
Rate Protection: 10b, 1lb, 12b, 13b. 14b, 16. 
Basic Rates: 20b. 21b. 22a. 23s, 24a, 24c, 25a, 27, 

28a. 32a, 33a. 
Contracts: 40b, 41, 42a, 42c, 44b, 45, 46, 47a, 48, 49. 

50. 51b, 
Comb.; Cont. Discounts: 60a, 65e. 601, 616,62a, 62d. 
Cancellation: 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network, 

TIME RATES 

WRUN and WRUN-FM COMBINATION 
Elf 9/1/69-Reed 8/4/69. 

AA-Mon thru Sat 0-10 am & 3-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
1 MINUTE 

PER YR: lx 52x 156x 260x 520x 
PER WE: 6 tl 12 01 18 ti 24 tl 
AA ....... _.._..- ...... _.._... 24 22 20 18 16 
A ..... --.._.._. .. . ....... 22 20 18 16 14 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNTS 

26 wk-5% 52 wk-10% 
Minutes and 30-second spots can be combined to de-
termine weekly rate. 
10-second spots cannot be combined for package rates. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

1 x 52x 104x I 56x 260x 312x 520x 
AA.. 32.00 29.00 27.00 25.00 22.00 21.00 19.50 
A .... 26.00 24.00 23.00 21.00 19.00 17.00 16.00 
Includes 1-minute spot plus open and close ID. 

NEWS BRIEFS & WEATHER 
Earned I-min rate. 
Includes 30-second spot plus open and close. 

W R U N-FM 
1947 

UTICA 

11115F1m1:1 
Sold In Combination Only: Programmed Separately. 

Media Code 4 233 8951 9.00 
Rome Sentinel Co.. Box 1150. Commercial Dr.. Utica, 
N. Y. 13503. Phones: Utica 315-736-5225: Rome 
315-337-4400. 

Mail Continuity and Et's to Box 1150, Utica, N. Y. 

STATION'S PROGRAMMING DESCRIPTI011 

WitUN-FM: Programmed for adult listeners. 
Etnphasis on music. 80%, primarily popular stand-
ards and some selected current tunes, generally in-
strumental. Feature programs include: Sat evening, 
jazz, Sun, live concert recordings, opera, also re-
ligious music, book reviews, consumer information 
plus more than 100 newscasts each week. COM-
MERCIAL POLICY 6 minutes per hour, excluding 
network. Contact Representative for further details. 
Rec'd 12/4/07, 

NEW YORK 
I. PERSONNEL 
President-George B. Waters 
Director, Radio Division-Itobert Morris. 
Program Director-Richard Thomas. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
ERP 100,000 w. (horin.), 33,000 w. (vert.); 104.3 

me. Stereo. 
Operating schedule: 5-12:30 am. EST. 
Antenna ht.: 490 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; all bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WRUN listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 

Sold in combination with WRUN. See that listing 
for rates. 

WTLB 
1946 

UTICA 

A Straus Broadcasting Group Station 

The Eastman Station 
RAB 

Media Code 4 233 9000 4.00 
Mohawk Broadcasting Co., Inc.. Kellogg Rd., Utica, 
N. Y. 13502. Phone 315-797-1330. 

I. PERSONNEL 
President-R. Peter Straus. 
Vice-Pres. de Gen'l Mgr.-Paul A. Dunn, 
Station Manager-Edward J. Carey. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1310 ke. 
Directional--night only. 

Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a. la. 3b, 4a. 4d, 5, 6b. 7b. 8. 
Rate Protection: 10a, Ila. 12a, 135, 14a. 
Basic Rates: 20a, 22b, 23s, 29a, 25a. 28a, 29a. 
Contracts: 40a, 42b, 45, 46. 
Comb.: Cont. Discounts: 60k, 62e. 
Cancellation: 70e. 71a. 
Affiliated with The Eastman Network. 

TIME RATES 
Elf 9/1/67-Reed 8/23/67. 

6. SPOT ANNOUNCEMENTS 

(Mon thru Sat 6-10 am & 3-7 Dm) 
PER WE: 1-8 ti 12 tl 18 ti 
1 min .......... _ ...... _._._-..... 22.00 19.00 18.00 
30 sec  17.60 15.20 14.40 
10 sec  11,00 9.50 9.00 

(Mon thru Sat 10 am-3 pm & 7-10 pm) 
1 min..... ........ _. _- ............. 20.00 17.00 16.00 
30 sec  16.00 13.60 12.80 
10 sec___ ..........   10.00 8.50 8.00 

(All Other Times) 
1 min-________   18.00 15.00 14.00 
30 sec.    14.40 12.00 11.20 
10 sec.  9.00 7.50 7.00 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 
Minimum varly sched of 6 1-min spots 6 am-12 mid 
Mon-Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots (6-9 am Mon thru Sat) 
6 spots (3-6 pm Mon thru Sat) 
4 spots (6-10 pm Tues thru Fri) 
4 spots (9 am-4 pm Sat) 
4 spots (noon-6 pm Sun) 
24 spots. ea  ......... 13.00 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min: 1-1/2x applicable 1-min rate. 

WUFM (FM) 

24 ti 
17.00 
13.60 
8.50 

15.00 
12.00 
7.50 

13.00 
10.40 
6.50 

1962 

UTICA 

Media Code 4 233 9050 9.00 
Phi-Ilidelity, Inc.. Hotel Utica. Solio 301, Utica, 
N. Y. 13502. Phone 315-733-7555. 

STATION'S PROGRAMMING DESCRIPTION 
WUFM (FM): Programmed for general interest. 
MUSIC 90%: middle-of-the-road including dixie and 
swing. Showtunes. cast recordings and soundtracks 
9-10 am & 8-9 pm M-F. NEWS: four 5 min news-
casts 7 days at 8:30 am. 12:30 pm, 5:30 pm & 10:30 
pm. Comercials each half hour. Sun 9-10:30 pm 
community round table discussion. SPORTS: play-
by-play local professional hockey. Contact Representa-
tive for further details. Rec'd 10/23/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Allen F. Bonapart, 

2. REPRESENTATIVES 
AAA Representatives. 

(This listing continued on next page) 
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NEW YORK 
Utitm-Rome-W U F M (FM)-Continued 
3. FACILITIES 
ERP 3,000 w.; 107.3 mc. Stereo. 
Operating schedule: 6:30 am-midnight. EST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, 3a, 4e, 5, 6e. 7b, 8. 
Rate Protection: 10a, Ila. 12e. 13e. 14e. 15b, 16. 
Basic Rates: 20b, 21b, 22e. 23e. 24b, 25a, 26, 27, 

28e. 29e. 33e. 
Contracts: 40a, 44e. 46, 47e. 48. 51a. 
Comb.: Cont. Discounts: 60d, 60e, 61e, 62b. 
Cancellation: 70e. 70c, 71a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Elf Reed 5/15/69. 

O. SPOT ANNOUNCEMENTS 
1 ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 

1 min  8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
I hr 

I ti 30 00 
26 ti 27.00 
52 ti 24 00 

1/2 hr 1/4 hr 5 min 
18.00 12.00 8.80 
16.20 10.80 8.36 
14.40 9.00 7.92 

STEREO PROGRAM BATES 
13 wk 26 wk 

1 hr, 5 days..- 66.00 55.00 
1/2 hr, 5 days.. 33.00 27.50 
Within 1 hour program an advertiser will have 4-1/2 
minutes of commercial time. 
Within 1/2 hour program, 3 minutes of commercial 
time. 

WALTON 
Delaware County-Map Location F-7 

See SUDS consumer market map and data at begin-
ning of the State. 

W D LA 
1951 

Subscriber to the NAB Radio Code 

Media Code 4 233 9100 2.00 
Delaware County Broadcasting Corp.. Walton. N. 1. 

13856. Phone 607-805-4321. 

I. PERSONNEL 
Vice-Pres. as Gen'l Mgr.-Mlehael J. Cuneen. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 

3. FACILITIES 
1,000 w. days; 1270 1m. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3d, 4a, 4d, 5, 65, 7b, 8, 
Rate Protection: 10a, 14e. 15b. 
Basic Rates: 21e. 21d. 22a, 22b, 23e. 246, 25e. 26. 

20e, 29a. 
Contracts: 40e. 41, 44a, 45, 46, 47a. 48, 50e. 
Comb.; Cont. Discounts: 60e. 601, 61e, 62d. 
Cancellation: 70a, 70e. 710. 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with KBS. 
Member: Northeast Radio Network. 

TIME RATES 
Eff 11/1/53-Reed 9/28/53. 

6. SPOT ANNOUNCEMENTS 
I x Ile 26e 52x 156x 260e 

1 min.  8.00 7.60 7.20 6.80 6.40 6.00 
30 sec.  6.00 5.70 5.40 5.10 4.80 4.50 

8. PROGRAM TIME RATES 
I x 13e 26e 

1 hr  55.00 52.25 49.50 
1/2 hr  33.00 31.35 29.70 
1/4 hr...    22.00 20.90 19.80 
10 min  16.50 15.70 14.85 
5 min  11.00 10.45 9.90 

52e 
46.75 
28.05 
18.70 
14.00 
9.35 

156X 
44.00 
26.40 
17.60 
13.20 
8.80 

WATERTOWN (3 AM; 1 FM) 
Jefferson County-Map Location /4-4 

See SRDS consumer market map and data at begin' 

aine of the State. 

260e 
41.25 
24.75 
16.50 
12.40 
8.25 

WATN 
1941 

Media Code 4 233 9150 7.00 

Watertown Broadcasting Corp., 199 Wealtha Aye.. 
Watertown, N. Y. 13601. Phone 315-782-3320. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-G. Harry Righter. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kg. 
Non-directional. 

Operating schedule: 5:45-12:15 am weekdays; 8:00. 
12:15 am Sun. EST. 

4. AGENCY COMMISSION 

15% on station time. 

5. GENERAL ADVERTISING See eoded regulations 

General: la. 2b, 3a, 4e, 5, 6a, Tb, 8. 
Rate Protection: 10e, 12e. 13a, 14a, 15e, 15b. 
Basic Rates: 20e. 21e. 21d, 22e. 23e. 23b, 24b, 25a, 

28e, 29e. 30. 
Contracts: 40a. 42d, 44e. 45, 411. 47e. 50, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 601, 61b, 62b. 
Cancellation: 70a, 70c, 71e, 72, 73b. 
Prod. Services: 80. 82. 
1 minute, 20/30 sec may be combined to earn dis-
counts. 
Live commercials; 150 words per minute; 75 words 
per 1/2 minute. Copy for programs as reasonably 
required by sponsor. 
Affiliated with MRS Radio Network. 

TIME RATES 

Rates effective April 1. 1964. 
Rates received March 26, 1964. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 1 min SO ser 

1 ti 8.00 4.50 156 ti_______. 6.40 3.54 
26 ..... 7.60 4.25 260 6.00 3.25 
52 ti..........._ 7.20 4.00 520 ti.............. 5.60 3.00 
104 ...... 6.80 3.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

l x. .......... _ ............ ___________ 80 36 24 12 
DISCOUNTS 

261-5% 104x-15% 260x-25% 
52x-10% 156x-20% 520x-30% 

WOTT 
1959 

cynor, acts,eii e..s.9 a., J,.c. 
C 

Media Code 4 233 9200 0.00 
R. B. G. Productions. Inc., 1833 State St., Water-

town, N. Y. 13601. Phone 315-782-6540. 

I. PERSONNEL 
President-J. Graham. 
Vice-Fees. & Gen'l Mgr.-James E. Brett. 

2. REPRESENTATIVES 

Mort Bassett & Co.. Inc. 

3. FACILITIES 
5.000 w.; 1410 ke. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 

15% on net time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 3a. 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 12b. 
Basic Rates: 20a, 22b, 23a, 24e. 29a, 
Contracts: 90a, 45, 46. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 

Eft 1/1/68-Reed 11/3/67. 
AA-Mon thru Sat 6-9 am & 3-6 pm. 
A-All other times. 

7. PACKAGE PLANS 

AM/F11 COMBINATION RATES 
1 MIN 6 ti 12 ti 18 ti 24 tl 30 ti 
AA. ......................13.00 12.00 11.00 10.00 9.00 
A   11.00 10.00 9.00 8.00 7.00 

IMPACT ROS PLAN 
(1/2AA. 1/2A) 

12 ti 18 ti 24 tl SO ti 40 01 50 ti 
1 min............ 10.00 9.00 8.00 7.50 7.00 8.50 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

WOTT-FM 
1968 

C 
Media Code 4 233 9201 8.00 
R. B. G. Productions. Inc.. 1833 State St., Water-

town, N. Y. 13601. Phone 315-782-6540. 

I. PERSONNEL 

Chairman-D. M. Bernhelm. 
President-J. Graham. 
Vice-Pres. & Gen'l Mgr.-James E. Brett. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
ERP 41,300 w. (hertz.). 41,300 w. (vert.); 97.5 mc. 
Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 292 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Ume only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a, 40, 4d, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22e. 23a, 24e, 2.5a, 28c, 30. 
Contracts: 40a, 41. 45, 46. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with American FM Network. 
Sold in combination with WOTT. See that listing 
for rates. 

TIME RATES 

50% of AM/F11 combination rates. 

WWNY 
1941 

AVERY-KNODEL, INC. 

C R AB 

Subscriber to the NAB Radio Code 
Media Code 4 233 9250 5.00 
Watertown Daily Times. Box 211, Hotel Woodruff, 
Watertown, N. Y. 13601. Phone 315-788-9800. 
TWX 510-257-4650. 

STATION'S PROGRAMMING DESCRIPTION 
WWNY• Programmed for adults. 6 AIR PER-
SONALITIES emcee entire operation. MUSIC 65%: 
featuring standards, jazz-oriented, middle-of-the-road. 
85% albums, 15% singles. NEWS 20%: 15 min 
network and local hourly. Weekly live coverage of 
city council meetings. Maintains state and Washing-
ton news bureau and shares 6 county-regional news 
stringer setup. 3 man local news staff. Early morn-
ing farm program. Weather reports every half hour 
including in-season marine or road conditions. Pre-
recorded telephone weather reports. SPORTS 15%: 
major league baseball, pro-football, live local high 
school football and basketball, college hockey and 
basketball. Remote facilities and air personalities 
available for on-the-scene broadcasts. Contact Repro-
sentativ, for further details. Reed 7/20/67. 

I. PERSONNEL 
General Manager-lomee W. Higgins. 
Director of Radio-Tony C. Melare. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1.000 w.; 790 kg. Directional-night only. 
Operating schedule: 6 am-11 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, lb. 3a, 1d, 4e. 4d, 5, 6b, 7e. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 16. 
Basic Rates: 20b, 210, 21d, 22e, 23e. 24e, 25e, 2E1, 

28a, 28e, 29e, 32b. 
Contracts: 40a, 41. 42e. 43, 44b, 45, 46, 47e. 48, 

49. 50, 51b. 
Comb.; Cont. Discounts: 60e, 60d, 60b, 601, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 32. 
Affiliated with CBS. 

TIME RATES 
Eff 2/1/69-Ree'd 2/10/69. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104e 156e 

1 min 12.00 11.75 11.50 10.50 9.75 
30 sec 8.40 8.20 8.05 7.35 6.85 
10 sec: 60% of 1-min. 

7. PACKAGE PLANS 
12 ti 18 t1 

1 min.. 9.00 8.00 
30 ........ 6.25 5.50 
10 sec: 60% et 1-min. 

8. PROGRAM TIME RATES 
PER WK I ti 
1/2 hr 60 
1/4 hr 35 
5 min  18 

WATKINS GLEN 
Schuyler County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WGMF 
1968 

Media Code 4 233 9275 2.00 
Watkins Glen Montour Falls Broadcasting Corp.. 

Jefferson Hotel, Franklin le. Fourth SM.. Watkins 
Glen. N. Y. 14891. Phone 535-2779. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Guy S. Erway. 
Chief Engineer-Duane Cornett. 

3. FACILITIES 
250 w.; 1500 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL ADVERTISING Set coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3d. 4a, 4d, 5. 6e, 7a, 8, 
Rate Protection: 10b. 121). 131). 14b, 19e. 15b. 
Basic Rates: 20a, 20b. 210. 21b, 21d, 22e. 23e. 23b, 

24b, 25a, 26, 28b, 29a, 33d. 
Contracts: 40e, 42d, 44e, 44b, 46, 47e. 48, 49. 51e. 
comb.; Cont. Discounts: 63e. 60e, 60e, 60f, 601, 61a, 

62e. 
Cancellation: 70e. 71a, 72, 73a, 731). 
Prod. Services: 80. 81. 82. 
Affiliated with KBS. 

TIME RATES 
No. 2 Eft 5/1/69-Reed 5/5/69. 

6. SPOT ANNOUNCEMENTS 
ROS-7 DAYS A WEEK 

Ix 52e 114e 260e 
1 min  4.50 4.25 4.00 3.75 
30 sec  3.50 3.30 3.10 2.90 
Special Times-extra, per spot 25%. 

7. PACKAGE PLANS 
PER MO: 30 ti 60 ti 120 tl 
PER DAY: I ti 2 ti 4 ti 
1 min  59 99 189 

8. PROGRAM TIME RATES 
ix 52x 104x 156e 260e 

5 min  12.00 9.25 8.25 6.75 6.00 
1/4 hr  24,00 18.50 17.00 13.50 12.00 
1/2 hr  36.00 27.75 25.50 20.25 18.00 
1 hr  54.00 41.50 38.25 30.50 27.00 

10. SPECIAL FEATURES 
WEATHER, NEWS HEADLINES, 

SPORTS, SCHOOL MENU 
PER WK: 3 ti 6 ti 9 ti 12 ti 
2 min  10.50 18.00 24.00 30.00 

260e 520e 
8.75 7.50 
6.10 5.25 

24 ti 
7.00 
4.90 

3 ti 6 tl 
54 49 
31 29 
16 15 

SO ti 
6.00 
4.20 

12 tl 
42 
25 
13 

500e 
3.50 
2.60 

1000x 
3.25 
2.40 

WELLSVILLE 
Allegany County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WLSV 
1955 

Subscriber to the NAB Radlo Code 
Media Code 4 233 9300 8.00 
Radio Services of Wellsville, 56-1/2 N. Main St.. 

Wellsville, N. Y. 14895. Phone 716-593-3727. 
STATION'S PROGRAMMING DESCRIPTION 

WLSV: Programmed for general Interest. 
NEWS: 5 min local, regional, national and interna-
tional news on hour. 10 min news and sports 7:30 
am, 15 min news and sports 12:15 pm. News head-
lines 25 min before hour. Farm and garden broad-
cast featuring local and state agricultural information 
6-6:30 am. Farm market report 11:55 am. Business 
news and stock market report noon & 5 pm. Social 
events 9:05 am. MUSIC: current selling general 
popular music, standards, and popular country and 
western. Heavy emphasis on community involvement 
thru contests, on-the-scene coverage of significant 
community events, street dances. SPORTS: local 
scholastic and college football and basketball coverage. 
Pro football. Ree'd 8/29/67. 

I. PERSONNEL 
Station Manager-Robert G. Gabler. 
General Manager-L. J. Perrotto. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1.000 w.; 790 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 4d, 5, 6a. 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 156, 
Basic Rates: 20b, 21b, 21d, 22b, 23b, 241% 25e. 26. 

28a, 28c, 29a. 
Contracts: 40s. 41. 44b. 45, 46, 49. 
Comb.; Cont. Discounts: 80b, 001, 61e, 62d. 
Cancellation: 70a, 70e, 75e. 73e. 
Prod. Services: 80, 82. 
Contracts cannot be resold or rebilled. 

TIME RATES 
No. 1 Eff 9/1/55-Ree'd 8/24/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13e 26e 528 

1 min 6.00 5.70 5.40 5.10 
30 sec 5.00 4.75 4.50 4.25 

8. PROGRAM TIME RATES 
Ix 13e 26e 

5 min.__ 12.00 11.40 10.80 
10 min__ 18.00 17.10 16.20 
1/4 hr..._... 24.00 22.80 21.60 

WETHERSFIELD 

104e 
4.80 
4.00 

52e 
10.20 
15.30 
20.40 

260e 312e 
4.50 4.20 
3.75 3.50 

104e 260e 
9.60 9.00 

14.40 13.50 
19.20 18.00 

Wyoming County-Map Location B-6 
See SIIDS consumer market map and data at begin-
ning of the State. 

WB IV (FM) 
1948 

Media Code 4 233 9350 3.00 
Christian Broadcasting Network, Drawer G, Ithaca, 
N. Y. 14850. Phone 607-272-8141. 

I. PERSONNEL 
Manager-Andrew V. Andersen. 
Sales Manager-Walter Wadsworth. 

3. FACILITIES 
ERP 5.400 w.; 107.7 mc. 
Operating schedule: 24 hours 4ally. EST. 
Antenna ht.-480 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only: bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4e, 5, 6e, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 1413. 153. 
Basic Rates: 220, 23e. 29a. 
Contracts: 40a, 41, 440, 45. 46, 49. 
Comb.: Cont. Discounts: 60a, 111a. 
Cancellation: 70a, 70e, 71e, 73b. 
Prod. Services: 80. 
Member: Northeast Radio Network. See that listing 
for rates. 

WHITE PLAINS 
Westchester County-Map Location H-9 

See SRDS consumer market map and data at begin-
ning of the State. 

See New York Urban Area 

g P teze, 
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NORTH CAROLINA 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are dove 
sped exclusively by Market Data division of SltDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Asheville-Buncombe Durham-Durham Goldsboro-Wayne Hickory-Catawba Kinston-Lenoir Rocky Mount-Nash Statesville-lredell Wilson-Wilson 
Burlington-Alamance Fayetteville-Cumberland Greensboro-Guilford High Point-Guilford Raleigh-Wake Salisbury-Rowan Wilmington-New Hanover Winston-Salem-Forsyth 
Charlotte-Mecklenburg Gastonia-Gaston Greenville-Pitt Ka n napol is--Cabarrus 

Estimates for: -Consumer Spendable 1 neome-196(1---  Retail Sales-1968   Pasoan- Farm Gram 
STATE % Distribution of Families -Total Retail Sales--  By Selected Store Types  lor repu. Farm 
COUNTY-Map Lee. Population Households Per 3000 5000 8000 10000 13000 Per General Home Auto- Service Cara lotion Deem 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furo, motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) (5) 4999 7999 9999 14999 over ($000) (i) (1000) ($000) ($000) ($000) ($000) ($000) ($000) (000) (000) ($000) 

NORTH CAROLINA 
STATE TOTALS__ 5,147.5 1,433.17 11,823.102 8,250 18.7 19.7 14.8 18.5 12.9 6,948,000 4,848 1,526,282 217,544 870,902 395,256 419,744 1,487,623 604,544 2,003.07 677.7 1,563,285 

ALAMANCE G-4......-... 99.2 29.10 272,004 9,347 15.2 20.2 18.6 24.1 15.8 133,867 4,600 32,398 5,612 13,283 12,465 8,914 27,784 10,237 44.98 6.6 12,238 
Burlington  41.4 12.97 130,017 10,024 94,339 7,274 17,424 4,435 10,781 10,986 7,594 21,240 6,401 

ALEXANDER E-4.......... 18.3 5.14 35,822 6,969 23.3 21.2 15.1 17.1 8.7 16,809 3,270 5,202 693 997 598 870 4,755 2,231 7.61 3.7 7,903 
ALLEGHANY E-3........... 8.1 2.43 14,472 5,956 23.9 17.4 13.5 13.7 4.8 10,786 4,439 1,164 345 1,406 170 306 2,680 847 3.00 3.0 4,711 
ANSON F-5  ; 24.5 6.42 42,419 6,607 20.7 16.4 12.5 15.7 8.9 23,398 3,645 5,797 731 1,443 1,368 1,510 5,986 2,088 7.73 4.9 9,343 
ASHE D-3 20.7 5.75 31,687 5,511 21.4 18.2 9.9 10.3 5.7 17,144 2,982 3,707 420 2,403 1,220 1,305 3,602 1,188 6.47 8.1 9,065 
AVERY D-4  11.4 2.99 20,985 7,018 10.8 7.9 6.7 6.4 52.9 6,606 2,209 1,652 58 1,503 30 263 1,340 584 3.91 2.2 2,521 
BEAUFORT K-5  ...-. 37.1 10.43 72,232 6,925 18.4 14.2 10.8 17.0 12.4 53,329 5,113 12,023 1,171 3,319 2,881 2,759 11,105 3,103 12.70 7.8 26,685 
BERTIE K-3 --- 23.1 5.75 33,335 5,797 19.5 13.6 10.1 13.9 8.8 17,224 2,995 4,236 420 1,180 481 421 4,857 1,964 6.65 9.7 22,090 
BLADEN H-6  27.8 6.79 43,919 6,468 19.0 10.6 12.5 19.1 10.5 28,768 4,237 5,952 620 3,883 757 1,147 8,115 2,037 8.32 10.2 18,627 

BRUNSWICK H-7  22.3 5.78 33,810 5,849 21.3 20.2 11.0 12.2 7.0 21,333 3,691 4,964 835 2,063 103 212 4,333 3,854 7.41 4.8 8,000 
BUNCOMBE C-4  144.3 45.97 391,007 8,506 19.6 20.7 17.0 18.2 12.9 254,543 5,537 52,304 6,510 45,959 10,557 15,189 46,941 23,061 63.42 8.4 14,169 

Asheville  67.5 22.59 212,151 9,391 197,940 8,762 35,654 4,405 43,756 10,055 13,146 40,697 14,196 
Asheville Metro Area.. 144.3 45.97 391,007 8,506 19.6 20.7 17.0 18.2 12.9 254,543 5,537 52,304 6,510 45,959 10,557 15,189 46,941 23,061 63.42   

BURKE D-4 ........ ____ 60.8 16.31 138,512 8,492 20.5 22.2 16.6 20.2 11.8 55,101 3,378 16,697 1,783 3,074 4,010 4,226 13,038 4,806 22.80 1.7 3,445 
CABARRUS E-5 _ 74.7 22.42 213,506 9,523 17.0 21.2 17.9 23.1 14.9 107,903 4,813 28,060 3,824 12,288 7,456 7,014 25,487 8,947 38.74 3.6 6,915 

Kannapolis2  41.9 12.94 107,449 8,304 86,445 6,680   
CALDWELL D-4 ..... __.. 56.8 15.62 121,482 7,777 22.6 23.6 15.7 17.1 9.8 59,937 3,837 16,410 1,666 6,171 3,061 3,528 13,289 5,593 22.90 3.2 4,879 
CAMDEN L-3 ........ ......... 5.8 1.58 8,791 5,564 20.8 17.4 12.0 15.9 6.8 2,199 1,392 832   421   44   837 1.83 1.3 5,511 

CARTERET K-5  38.5 9.98 85,197 8,537 21.5 23.3 15.2 16.1 8.7 38,305 3,838 9,675 1,263 2,485 1,871 1,835 9,027 3,102 11.72 1.3 4,845 
CASWELL G-2 ..... ...__ 20.2 4.82 34,294 7,115 19.2 16.2 11.6 16.9 10.8 9,587 1,989 1,459 157 2,126   381 1,808 1,006 4.99 9.3 15,496 
CATAWBA E-4  86.5 25.33 230,690 9,107 18.9 22.1 17.3 21.6 14.4 150,206 5,930 34,269 4,205 15,142 9,907 12,079 34,728 11,320 43.04 4.5 7,552 

Hickory  24.0 7.34 83,416 11,365 90,975 12,394 20,441 2,578 12,816 7,733 8,051 18,212 6,320   
CHATHAM G-4  29.8 8.17 54,843 6,713 22.3 20.3 15.2 16.6 7.8 31,804 3,893 5,882 1,051 1,414 1,247 1,193 8,676 3,609 9.50 6.5 21,245 
CHEROKEE A-5 _ 15.4 4.31 29,545 6,855 19.2 14.2 10.8 16.8 12.2 18,569 4,308 5,278 680 1,563 1,273 691 4,086 1,608 5.26 2.0 3,244 
CHOWAN K-3  11.0 2.94 23,813 8,100 17.0 13.3 11.2 19.3 15.8 16,479 5,605 4,067 364 1,642 604 659 2,976 1,389 3.80 3.1 7,608 
CLAY A-5  5.6 1.59 6,793 4,272 20.4 13.0 8.0 10.0 4.8 6,450 4,057 1,637 237 547 138 186 1,582 485 1.62 1.9 3,352 
CLEVELAND D-5  72.1 19.99 157,897 7,899 19.6 19.4 16.2 18.9 12.1 87,829 4,394 20,416 3,121 10,283 6,270 6,627 17,788 8,105 29.38 10.4 20,354 
COLUMBUS H.6  50.8 13.15 86,193 6,555 18.9 16.4 11.2 13.4 9.9 64,070 4,872 12,130 1,929 7,701 3,450 2,540 17,579 5,724 15.98 18.4 41,929 
CRAVEN K-5t  70.4 18.86 124,892 6,622 22.8 19.9 16.0 13.2 7.3 79,000 4,189 17,852 2,527 10,840 4,556 3,606 17,413 7,800 22.10 6.1 15,899 

CUMBERLAND H-5t  192.0 46.00 400,235 8,701 22.6 23.4 14.7 16.4 9.9 256,543 5,577 43,761 6,146 39,113 14,618 24,554 67,966 19,096 66.85 8.2 16,899 
Fayetteville  58.2 16.75 168,446 10,056 182,780 10,912 28,476 5,447 32,280 12,496 14,950 47,986 10,258 
Fayetteville Metro 
Area. ......... ___ 192.0 46.00 400,235 8,701 22.6 23.4 14.7 16.4 9.9 256,543 5,577 43,761 6,146 39,113 14,618 24,554 67,966 19,096 66.85   

CURRITUCK L-3  6.9 2.05 13,531 6,600 20.9 20.9 14.2 17.7 10.0 3,306 1,613 1,269   740   15 79 785 2.54 1.1 7,396 
DARE L-4t  6.1 1.99 15,158 7,617 18.1 17.1 12.4 20.0 14.6 13,190 6,628 3,354 530 1,108 181 1,024 2,307 1,180 2.90 .1 50 
DAVIDSON F-4...........- 95.9 27.99 232,942 8,322 20.4 22.6 17.2 19.8 12.1 105,616 3,773 25,878 3,756 6,058 4,764 4,650 28,186 10,109 38.92 5.7 12,096 
DAVIE E-4  18.7 5.45 40,258 7,387 22.0 23.4 15.6 18.0 9.4 20,339 3,732 5,580 861 1,157 270 1,327 4,063 3,415 8.11 2.9 7,307 
DUPLIN J-5  41.8 11.11 59,307 5,338 20.8 14.2 10.2 12.8 7.1 39,993 3,600 8,702 1,073 3,805 2,063 2,438 9,172 3,062 13.17 16.7 52,487 
DURHAM G-4    129.3 37.91 385,318 10,164 16.5 24.3 14.6 19.8 16.3 201,621 5,318 42,122 5,972 32,276 13,967 13,601 44,276 15,606 55.71 3.5 6,394 

Durham  103.1 30.61 310,753 10,152 190,789 6,233 39,250 5,92_3 32,232 13,896 12,572 41,309 13,216 
Durham Metro Area  179.7 51.16 523,133 10,225 16.5 22.6 14.5 19.9 17.5 264,737 5,175 58,097 8,578 35,845 17,818 16,356 55,057 21,417 74.09   

EDGECOMBE J-4........... 59.8 15.19 105,138 6,922 18.4 17.0 12.7 15.6 11.2 49,858 3,282 12,920 1,735 6,224 2,663 4,029 7,702 5,065 29.25 13.0 36,284 

FORSYTH F-3  227.3 68.27 637,371 9,336 16.6 24.2 16.9 20.7 14.4 343,387 5,030 72,650 9,757 58,881 25,571 21,974 73,123 22,895 99.70 5.3 11,584 
Winston-Salem  150.8 46.00 445,564 9,686 290,597 6,317 59,052 8,013 54,639 23,284 18,722 60,833 17,326 
Greensboro-Winston-
Salem-High Point 
Metro Area  607.8 181.82 1,797,971 9,889 15.9 20.7 17.3 22.3 17.2 968,483 5,327 203,474 28,542 142,320 59,984 59,841 199,302 76,135 275.45   

FRANKLIN H.3  28.5 7.41 46,388 6,260 20.0 15.9 11.5 13.8 8.4 31,404 4,238 7,311 1,126 3,332 1,099 772 6,967 2,042 8.00 11.6 23,363 
GASTON E-5  143.2 41.15 362,194 8,802 18.3 17.0 19.5 23.8 14.4 189,271 4,600 50,477 7,543 25,047 9,081 12,725 38,170 17,401 60.93 2.6 5,792 

Gastonia ..... 50.7 15.17 134,926 8,894 103,643 6,832 21,937 3,118 19,141 6,398 9,115 23,606 6,938 
Gastonia Metro Area.. 143.2 41.15 362,194 8,802 18.3 17.0 19.5 23.8 14.4 189,271 4,600 50,477 7,543 25,047 9,081 12,725 38,170 17,401 60.93   

GATES K-3  9.7 2.53 12,510 4,945 19.6 13.7 12.8 13.3 4.8 8,318 3,288 1,340   3,872   151 853 754 2.87 3.0 7,609 
GRAHAM A-5  6.6 1.76 9,953 5,655 21.3 15.3 13.6 14.1 4.0 3,517 1,998 628 67 1,557 66 232 250 499 1.94 2.0 1,085 
GRANVILLE H-3 - 36.3 8.73 55,546 6,363 19.9 17.3 12.8 13.8 8.8 34,471 3,949 7,049 1,200 1,879 1,768 1,756 7,555 4,402 10.05 11.6 25,619 
GREENE J-4  16.9 3.91 19,524 4,993 19.1 12.2 8.5 11.0 7.6 10,707 2,738 1,942 112 2,357 110 76 2,018 769 4.16 8.6 26,328 

GUILFORD F-3 283.5 84.76 936,928 11,054 14.2 17.0 18.0 24.3 21.5 512,136 6,042 102,967 15,595 76,279 30,970 31,272 101,377 39,813 135.51 10.3 21,809 
Greensboro  141.0 42.02 513,556 12,222 346,188 8,239 63,269 9,292 63,860 18,862 17,243 61,465 24,008 
Greensboro-Winston-
Salem-High Point 
Metro Area  607.8 181.82 1,797,971 9,889 15.9 20.7 17.3 22.3 17.2 968,483 5,327 203,474 28,542 142,320 59,984 59,841 199,302 76,135 275.45   
High Point_____ 63.5 19.25 241,451 12,543 127,699 6,634 27,990 4,552 11,665 10,736 10,444 33,986 9,537   

HALIFAX J-3t  63.9 15.97 98,714 6,181 19.9 17.3 12.7 13.4 8.0 75,507 4,728 17,808 2,162 6,627 4,658 5,139 15,066 6,741 16.79 14.9 31,681 
HARNETT H-5._____ 52.0 14.03 87,177 6,214 21.8 19.8 11.9 13.2 7.6 59,953 4,273 13,816 1,984 5,379 2,192 3,797 12,962 5,186 17.59 12.8 30,329 
HAYWOOD 8-4  43.8 13.05 108,335 8,302 16.9 21.7 15.5 19.4 12.6 55,451 4,249 14,207 2,485 4,163 2,566 3,669 11,059 5,245 16.64 5.8 8,474 
HENDERSON C-5  42.6 13.26 97,134 7,325 21.1 21.1 15.3 17.0 10.0 61,255 4,620 14,661 2,082 4,499 3,552 4,458 12,754 5,053 18.98 3.7 12,479 
HERTFORD K-3..........- 25.3 6.27 38,552 6,149 19.8 15.3 12.9 13.8 8.3 32,411 5,169 5,578 1,086 3,541 2,201 957 6,084 2,620 6.87 5.7 13,775 
HOKE G-5  17.6 3.89 24,864 6,392 18.2 15.4 12.8 16.5 9.3 11,577 2,976 3,191 250 1,677 122 1,073 2,067 2,034 3.93 4.9 9,295 
HYDE L-4 ........... __ ... 5.8 1.59 8,400 5,283 16.9 23.0 7.6 4.8 5.5 3,562 2,240 1,488   750 11 235 49 518 1.45 1.5 4,749 

IREDELL E-4  70.8 20.87 166,387 7,973 20.1 21.0 16.3 20.0 12.5 89,269 4,277 22,210 2,839 7,287 6,325 5,661 19,731 8,860 31.10 7.5 16,148 
Statesville  23.5 7.31 65,528 8,964 56,996 7,797 13,658 1,540 3,248 5,497 4,199 14,457 5,116 

JACKSON 8-5  18.1 4.79 33,446 6,982 19.7 20.5 11.9 14.0 8.7 17,119 3,574 5,243 671 820 1,209 899 3,476 2,442 5.85 2.7 2,523 
JOHNSTON H-4  61.3 17.05 111,518 6,541 19.7 13.4 11.0 16.8 10.9 77,432 4,541 16,397 2,235 6,799 4,926 5,470 12,893 8,691 24.00 21.8 52,048 
JONES J-5  10.8 2.61 15,522 5,947 18.6 12.2 11.4 17.3 10.9 6,304 2,415 1,912 69 414   33 1,907 751 3.19 4.5 11,244 
LEE G-4  31.1 8.75 71,140 8,130 19.9 19.6 15.8 18.0 12.0 49,143 5,616 11,213 1,970 3,401 3,600 3,669 9,683 4,915 14.15 4.1 9,046 
LENOIR J-5  64.8 17.08 113,044 6,619 19.6 20.3 12.1 13.7 9.7 96,509 5,650 15,992 2,949 13,780 7,244 5,334 21,144 6,843 21.49 10.3 31,726 

Kinston  30.0 9.21 72,148 7,834 73,893 8,023 12,716 2,558 9,802 6,978 4,788 16,445 4,596 
LINCOLN E-4  31.7 8.92 72,004 8,072 19.6 18.5 15.6 20.0 12.8 40,647 4,557 9,289 1,215 3,294 1,900 4,098 10,403 4,345 13.78 4.9 9,082 
McDOWELL D-4  29.3 8.43 61,736 7,323 21.5 20.7 16.4 18.4 9.8 31,965 3,792 9,647 1,409 3,238 978 2,344 6,982 2,790 11.21 1.2 1,429 
MACON B-5  15.0 4.40 26,350 5,989 20.6 16.0 11.0 14.7 9.2 19,543 4,442 4,728 559 1,474 815 1,715 3,947 3,228 5.05 3.0 3,898 
MADISON C-4  16.5 4.47 22,452 5,023 21.8 13.5 10.5 11.5 3.1 8,644 1,934 2,038 303 914 263 357 2111 1,031 4.93 8.6 9,174 
MARTIN K-4 ....... ...._ 27.2 6.84 51,408 7,516 16.6 12.8 11.7 18.0 14.6 35,859 5,243 6,831 657 6,287 1,149 1,564 8,936 2706 8.28 10.0 25,884 
MECKLENBURG E-5.._ 341.7 101.58 1,071,164 10,545 14.8 23.6 14.9 20.5 19.3 649,042 6,389 126,347 19,712 107,300 38,533 36,315 149,139 49,618 160.96 2.9 10,144 

Charlotte  270.5 82.40 840,207 10,197 569,232 6,908 107,861 17,949 99,506 36,091 30,691 138,116 38,322 
Charlotte Metro Area. 392.7 115.57 1,177,551 10,189 15.4 23.6 14.7 20.2 18.3 721,264 6,241 142,294 21,483 112,493 40,906 38,506 167,896 54,992 180.14   

MITCHELL C-4  13.4 3.78 26,976 7,137 19.9 15.8 11.1 16.8 11.6 14,269 3,775 3,405 338 1,140 924 919 4,253 1,132 4.93 3.5 3,198 

(2) Includes portion in Rowan County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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State, County, City, Metro Area Data 
NORTH CAROLINA 

Estimates for: 
STATE 
COUNTY-Map Loe. PopulatIon‘Households 

City I/1/69 1/1/69 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable Inoome-1968--
% Distribution of Familles 

Per 9000 5000 8000 10000 15000 
Household to to to to and 

(9) 4999 7999 9999 14999 over 

  Retail Sales-I968   
-Total Retail Sales-  By Selected Store Types  

Per General Home 
Household Food Drug Mdse. Furs. 

(9000) (9) (9000) ($000) ($000) 'MO ($000) 
Auto-
motive 
($000) 

Service 
Station 
($000) 

Passen-
per 
Cars 

1/1/69 
(000) 

Farm 
Popu-
lation 
1/1/69 
(000) 

Greta 
Farm 

Income 
1968 

($000) 

MONTGOMERY F-5  19.6 5.47 
MOORE G-5  41.5 11.72 
RASH H-4  65.9 17.42 

Rocky Mount3  38.0 11.81 
NEW HANOVER J-6  81.0 24.87 

Wilmington 59.4 18.63 
Wilmington Metro 
Area  103.3 30.65 260,894 

NORTHAMPTON J-3  27.2 6.49 36,805 
ONSLOW J-5t  112.2 24.51 200,580 
ORANGE G-3  50.4 13.25 137,815 
PAMLICO K-5  9.9 2.66 17,514 
PASQUOTANK K-3  28.2 7.97 54,130 
PENDER J-6  17.8 4.65 29,289 
PERQUIMANS K-3  8.7 2.38 14,823 
PERSON G-3  29.9 7.83 48,209 
PITT J-4  78.1 20.01 131,965 

Greenvi Ile  31.2 8.67 61,365 
POLK C-5  11.3 3.53 30,862 
RANDOLPH F-4  73.6 21.96 166,142 
RICHMOND F-5  41.5 11.55 90,403 
ROBESON G-6  93.8 22.11 137,450 

37,119 
90,931 
124,805 
103,531 
227,084 
168,266 

6,786 21.1 14.6 15.6 19.8 10.1 
7,759 20.5 18.0 14.7 16.2 11.2 
7,164 18.6 17.3 12.4 16.3 11.6 
8,766 
9,131 16.0 17.3 14.7 22.7 18.6 
9,032 

8,512 17.0 18.1 13.9 20.6 16.3 
5,671 20.2 15.1 10.5 12.3 8.4 
8,184 24.3 22.2 14.5 16.5 8.4 

10,401 16.5 17.1 14.1 20.5 21.0 
6,584 20.8 14.3 15.4 17.0 9.1 
6,792 24.3 24.9 11.3 10.8 7.6 
6,299 19.2 9.0 12.4 20.7 11.6 
6,228 20.0 11.0 12.0 17.4 9.1 
6,157 21.5 17.5 15.0 14.5 6.9 
6,595 18.0 15.0 11.9 15.4 11.5 
7,078 
8,743 18.7 14.2 14.4 20.7 15.2 
7,566 20.3 23.1 17.1 19.8 10.6 
7,827 19.8 17.7 15.8 18.9 11.1 
6,217 18.6 15.0 10.5 15.0 10.3 

18,840 
54,876 
110,181 
96,447 

152,065 
118,196 

173,398 
18,298 

112,643 
63,116 
4,506 

42,897 
10,135 
10,800 
32,602 
115,103 
67,428 
12,319 
89,031 
52,632 

116,789 

3,444 
4,682 
6,325 
8,167 
6,114 
6,344 

5,657 
2,819 
4,596 
4,763 
1,694 
5,382 
2,180 
4,538 
4,164 
5,752 
7,777 
3,490 
4,054 
4,557 
5,282 

5,485 
14,380 
19,982 
18,106 
36,375 
26,735 

41,339 
5,119 

18,224 
15,975 
1,547 
9,962 
4,409 
1,427 
5,776 

24,768 
16,486 
4,442 

21,160 
12,134 
25,385 

641 
2,258 
2,904 
2,298 
6,073 
4,678 

6,908 
565 

2,728 
2,606 

1,320 
341 
123 
731 

2,791 
1,821 
738 

2,781 
1,399 
3,444 

2,535 
4,149 

22,454 
19,941 
23,016 
16,778 

25,079 
1,716 

18,540 
3,569 
636 

5,603 
2,024 
1,182 
3,712 

15,675 
6,535 
1,494 
6,426 
5,840 

11,631 

684 
2,353 
6,885 
8,874 
9,574 
8,631 

9,677 
375 

4,451 
3,851 

1,221 
262 
110 

1,761 
5,643 
5,016 
287 

3,213 
3,581 
5,500 

758 4,220 2,415 7.34 2.1 9,046 
2,173 9,768 6,010 16.49 5.8 21,526 
2,963 18,852 10,692 11.13 19.2 42,244 
5,580 13,076 8,123 
7,602 28,733 10,235 33.90 .4 3,049 
6,523 27,960 5,889 

7,814 33,066 14,089 41.31 
171 1,417 2,947 6.66 

11,553 31,575 8,599 26.17 
2,755 10,781 5,811 18.38 
290 709 1,011 2.76 

3,265 9,059 2,107 9.41 
229 1,143 419 5.75 
170 4,418 433 3.03 

1,598 7,164 3,775 9.29 
6,008 22,546 8,932 27.02 
4,715 12,845 4,957 
478 1,706 1,030 

5,161 18,114 10,696 
2,331 12,536 5,465 
6,036 24,550 10,106 

9.1 
5.6 
4.9 
1.4 
1.7 
4.8 
2.3 
9.7 

16.6 

4.62 1.4 
29.42 7.3 
15.20 3.0 
27.80 32.4 

21,394 
12,772 
13,340 
5,421 

10,087 
15,320 
7,962 

19,488 
53,674 

2,262 
19,146 
10,766 
61,073 

ROCKINGHAM F-3...  75.1 22.04 195,758 
ROWAN E-4  90.5 27.36 272,909 

Salisbury  29.3 9.15 88,154 
RUTHERFORD D-5  47.5 13.97 113,449 
SAMPSON H-5  49.6 12.88 71,924 
SCOTLAND G-5  25.5 6.41 45,256 
STANLY F-5  46.6 13.99 109,397 
STOKES F-3  24.4 6.80 42,484 
SURRY E-3  52.3 15.37 118,876 
SWAIN B-4  7.4 2.05 13,473 
TRANSYLVANIA C-5 18.1 5.10 40,368 
TYRRELL L-4  4.1 1.09 5.800 
UNION F-5  51.0 13.99 106,387 
VANCE H-3  33.5 9.04 67,098 
WAKE H-4  210.8 59.57 550,408 

Raleigh  115.8 33.55 397,152 
Ra'eloh Metro Area  210.8 59.57 550,408 

WARREN H-3  18.7 4.49 25,504 
WASHINGTON K-4  14.6 3.69 24,961 
WATAUGA D-3  17.6 4.81 34,813 
WAYNE J-4t  100.4 25.89 160,495 

Goldsboro  35.4 10.59 77,452 
WILKES E-3  48.7 13.32 93,555 
WTI EON J-4  63.3 16.97 128,357 
Wlson  35.0 10.18 90,534 

YAlliahl E-9  23.4 6.83 57,530 
YANCEY C- l  13.4 3.67 21,610 

8,882 96,649 
9,975 112,463 
9,634 84,498 
8,121 58,215 
5,584 51,184 
7,060 34,907 
7,820 60,245 
6,248 12,245 
7,734 85,096 
6,572 11,944 
7,915 21,230 
5,321 3,678 
7,605 72,222 
7,422 44,298 
9,240 348,961 

11,838 256,564 
9,240 348,961 
5,680 13,345 
6,764 13,253 
7,238 29,436 
6,199 109,506 
7,314 78,941 
7,024 22.0 18.4 13.3 15.3 9.1 58,014 
7,564 19.3 15.5 13.0 17.0 12.5 89,537 
8,893 66,694 
8,423 17.0 18.4 12.8 22.9 15.5 23,929 
5,888 21.3 14.6 12.2 11.8 5.3 10,426 

17.1 16.3 17.2 23.5 15.9 
16.2 16.8 16.4 26.6 18.6 

18.4 17.4 15.6 
20.9 14.2 11.5 
19.8 15.3 12.2 
21.5 21.4 17.4 
22.5 18.2 13.9 
22.0 17.7 15.7 
19.3 21.0 10.1 
20.7 18.0 16.0 
19.8 17.7 7.0 
20.3 20.8 14.5 
19.1 15.9 12.8 
16.8 22.7 14.7 

16.8 22.7 14.7 
19.2 13.7 10.6 
19.6 16.0 13.9 
18.6 14.6 10.7 
22.1 18.7 12.6 

21.2 13.2 
12.9 6.9 
17.9 11.1 
19.5 10.8 
15.4 7.1 
18.1 11.0 
11.5 8.3 
19.7 11.8 
6.9 4.8 

18.5 11.4 
17.0 12.5 
18.5 14.8 

18.5 14.8 
11.7 6.1 
18.5 9.4 
17.0 12.3 
12.8 7.5 

4,385 23,571 3,260 5,376 7,342 6,984 23,016 9,106 30.79 12.0 22,729 
4,110 26,069 5,690 10,871 7,719 6,579 17,286 9,607 35.36 4.5 10,630 
9,235 20,293 4,838 9,823 8,488 4,826 15,076 4,466 

4,167 14,405 2,219 4,245 4,055 5,688 12,576 7,128 19.44 3.8 5,812 
3,974 9,901 1,732 4,839 2,502 3,648 12,127 3,192 15.80 19.0 45,984 
5,446 8,435 897 3,858 2,134 1,441 8,301 3,651 8.77 3.9 8,168 
4,306 14,058 2,261 3,678 3,515 3,235 11,198 7,577 19.84 4.3 11,218 
1,801 4,212 476 701 139 526 2,135 1,653 8.96 10.6 19,432 
5,536 17,270 3,691 5,445 7,681 5,676 20,165 8,595 24.05 11.3 25,763 
5,826 3,271 376 1,085 720 118 1,283 1,868 3.05 1.2 830 
4,163 6,173 893 1,556 900 1,586 3,602 2,118 7.31 1.1 1,608 
3,374 859 212 448 83 287 400 186 1.10 1.3 2,503 
5,162 15,947 1,771 5,193 2,373 2,191 18,757 5,374 19.18 9.6 22,087 
4,900 10,933 1,299 4,392 2,410 2,430 8,782 3,303 12.06 7.7 14,395 
5,858 69,204 11,507 50,078 20,261 20,491 74,563 33,301 105.10 14.7 37,948 
7,647 46,399 8,121 43,109 17,599 14,466 58,420 20,737 
5,858 69,204 11,507 50,078 20,261 20,491 74,563 33,301 105.10   
2,972 3,887 379 1,177 403 784 1,494 1,431 6.11 7.7 12,341 
3,592 3,831 308 1,498 515 731 3,281 1,435 4.79 2.1 6,748 
6,120 5,804 1,267 1,809 1,820 2,481 6,819 2,380 6.74 6.0 6,489 
4,230 23,283 2,843 19,589 6,871 7,308 19,994 7,116 29.43 13.9 41,559 
7,454 15,940 2,063 15,252 6,474 5,794 11,874 5,010 
4,355 11,822 1,243 3,768 2,710 2,259 13,032 4,368 17.35 6.9 23,729 
5,276 19,846 2,402 9,326 5,969 4,297 14,550 9,685 21.00 13.0 37,447 
6,551 15,053 2,056 3,435 5,819 3,687 11,802 5,511 
3,504 6,697 409 734 230 1,434 6,688 2,731 10.82 7.3 16,867 
2,841 2,240 296 1,429 321 222 2,598 889 4.01 4.9 4,374 

(3) Includes portion in Edgecombe County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not Include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL _1,242,300 Forsyth   
METRO AREAS Franklin   

Asheville   14,200 Gaston 
Charlotte   89,800 Granville   
Durham   50,000 Guilford   
Fayetteville   48,700 Halifax   
Gastonia   18 300 Harnett   
Greensboro- Hertford   

Winston-Salem- Iredell   
High Point.... 123,000 Johnston   

Raleigh   48,800 Lenoir   
Wilmington   20,800 Martin   
Total Metros .... 413,600 Mecklenburg 

COUNTIES Nash 
Alamance   16,300 New Hanover  
Anson   12,100 Northampton 
Beaufort   13,400 Onslow   
Bertie   14,300 Orange   
Blades   12,300 Pasquotank   
Buncombe   14,200 Pitt   
Cabarras   11,800 Richmond   
Cleveland   15,700 Robeson   
Columbus   17,100 Rockingham   
Craven   18,300 Rowan   
Cumberland   48,700 Sampson   
Duplin ...._ ........ 15,100 Scotland   
Durham   38,700 Vance 
Edgecombe   30,400 Wake 

50,200 
12,800 

  18,300 
15,300 
64,100 
33,200 
14,100 
13,800 
12,400 
13,700 
23,700 
13,200 
79,390 

  24,800 
20,700 
17,000 
14,200 
11,300 
11,100 
32,300 
12,200 
28,500 
15,900 
15,100 
18,000 
10,400 
14,100 

  49,000 

Warren   11,600 Wilson   24,700 
Wayne   33,600 Total Countles..1,007,000 

NORTH CAROLINA 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Carolina Radio Network 

Carolina Radio Network 
Comprised or: 

WRCS--Ahoskie WSMY-Weldon 
VI ItitZ--ClInton WETC-Wendell-
WG01.-1:oldshoro Zebulon 
WPXY-Greenville WIAM-Williamston 
WHISC-Henderson WVOT-Wilson 
WELS-Klnston WLAT-Conway, S. C. 
WEWO-LaurInburg WJMX-Florence, S. C. 
WTSB-Lumberton WRYB-HemIngway, 
WEED-Rocky Mount S. C. 
WSIPM-Smithfleld WD1X-Orangeburg, 
WTAB-Tabor City S. C. 
WCPS-Tarhoro WDXY-Sumter, S. C. 
WITN-Washington 

Media Code 4 234 0050 6.00 
Executive Ofilce-c/o Radio Station WVOT, Box 170, 

Wilson. N. C. 27893. Phone 243-5157. 

I. PERSONNEL 
Manager-Harry Severance. 

Manager--Wistar Moore. Jr. 

2. REPRESENTATIVES 
The Dunes' Organisation, Inc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3s. 3d, 4a, 4d. 5, Ca, 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b, 15s. 

15b, 16. 
Basic Rates: 20a, 20b, 21a, 21d, 22a, 22b, 23a, `.4b, 

25s, 28a, 28c, 29a, 29b, 33b. 
Contracts: 40a, 41. 44a, 46, 47a. 49, 51a. 
Comb.; Cont. Discounts: 60d, 6014 61b, 62d. 
Cancellation: 70a. 70d. 71a, 73b. 
Prod. Services: 80. 

TIME RATES 

Eff Rec'd 3/26/69. 

6. SPOT ANNOUNCEMENTS 

Ix lax 26x 52x I04x I56x 260x 

1 min 129.50 125.75 121.75 116.50 111.50 106.25 97.25 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104e 156x 230x 

5 min 278.60 260.80 251.65 242.95 233.45 224.40 215.45 

SUPPLEMENTARY STATIONS 
WGAI-Elizabeth City 
WFAI-Fayetteville 
WAKS-Fuquay-Varina 
WYRN-Loulsburg 
WMAP-Monroe 

WREV-Rcidsville 
NVKLM-WilmIngton 
WEVA-Emporia, Va. 
WYSR-Franklln, Va. 
WLPM-Suffolk, Va. 

Golden Crescent Group 
Comprised of: 

WYNA-Raleigh WDBM-Statesville 
WTIK-Durham 
WHPE-Iligh Point 
WGWR-Asheboro 
WTNC-Thomasville 
WBUY-Lexington 
ti,r5AT-SaiishurY 
Media Code 4234 0100 9.00 
Box 1875. High Point. N. C. 27261. 

ABZ-Albemarle 
WOTL--Kannapolla 
WIST-Charlotte 
WOHS-Shelby 
WEAC-Gaffney, S. C. 

I. PERSONNEL 

National Sales Manager-E. C. Bryant, Jr. 

2. REPRESENTATIVES 
Direct 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4d, 5, 70. 8. 
Rate Protection: 15b. 
Basic Rates: 205, 21a, 22a, 23a, 28b, 28c. 
Contracts: 40a. 46, 51a. 
Comb.; Cont. Discounts: 61a, 62a. 
Cancellation: 70a. 71a, 72, 73a. 
Prod. Services: 80, 81. 

TIME RATES 
ESt 1/1/67-itec'd 11/21/e. 

6. SPOT ANNOUNCEMENTS 
CLASS A DRIVE TIME 

1 min  100 20/30 sec  75 
Entire group rates. For combinations of less than 
entire group. consult national sales manager. 

Radio Smiles Group, The 

WRNC-Raleigh 
WISP-Kinston 
.WSMY-Weldon 

Media Code 4 234 0125 6.00 

Comprised of: 
WFBS-Spring Lake 
WSML-Graham 

Smiles Associates. Box 622, 2606 Raeford ltd., Fay-
etteville, N. C. 28302. Phone 919 485-6194, 

I. PERSONNEL 
Executive Vice-President-N. J. Sutties. 
Vice-President-IL L. Street. 

2. REPRESENTATIVES 
Southern-Southern Spot Sales, Inc. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL RATE POLICY 
TIME RATES 

RIT 4/1/68-Iteed 4/3/68. 
6. SPOT ANNOUNCEMENTS 

(6:30-9 am, noon-1 pm & 9:30-6 Pm) 
PER WK: 6 tl 12 ti 18 01 24 tl 
1 min_  30.00 27.50 2.5.00 22.50 
30 sec  22.50 20.60 10.756.8 

(all other times) 
1 min  24.00 22.00 20.00 18.00 
30 sec  18.00 16.50 15.00 13.50 
10 sec: 50% of 1-min. 

(State Networks continued on next page) 
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State Networks-Continued 

Suburban Radio Group 
Comprised of: 

WCGC-Belmont. N. C. WFCM-Winston-Salem, 
WEGO-Concord. N. C. N. C. 
WPEG (FM)-Concord, WILI-Christiansburg, 
N. C. Va. 

WMDE (FM)- WVVV (FM)-Blacks-
Greensboro. N. C. burg. Va. 

WSVM-Valdese. N. C. WIIIIV-Hillsville, Va. 
WZKY-Albemarle, N. C. 
Media Code 4 234 01504.00 
Mailing address: Box 630, Belmont, N. C. 28012. 
Phone 825-8224. 

I. PERSONNEL 
President-Robert R. Bilker. 
Vice-President-James B. Keel. 
Vice-President-William R. Rollins. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
South-Southern Spot Sales, Inc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 15b. 
Basle Rates: 20b. 21a. 21b, 22b, 24a, 25a. 26. 
Contracts: 400. 46, 47a, 48, 51a. 
Comb.: Cont. Discounts: 60d, 601, 61a, 62b. 
Cancellation: 71a, 72. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Eft 12/26/68-Ree'd 12/27/68. 

6. SPOT ANNOUNCEMENTS 
Ix 10x 50x 100x 

1 min, all stations._ .... 27.25 24.85 19.75 17.15 
Discounts for any 2 stations 5%. For 3 or more 
stations 10%. 

TN Radio News Network, The 

TN Radio News Network 
Comprised of: 

WESTERN LEG 
WZKY-Albemarle 
WGWR-FM-Asheboro 
WSKY-Asheville 
WBMS-Black Mountain 
WBBB-Burlington 
WIST-Charlotte 
WEGO-Concord-
Kannapolis 

WPEG (FMI-Concord-
Kannapolis 

WIFM-Elkin 
WGAS-Gastonia 
WGBG-Greensboro 
WMDE-Greensboro 
WIRC-Hickory 

‘VBUY-Lesington 
WLON-Lincolnton 
WBRM-Marion 
WDSL-Mocksville 
WKBC-FM-North 

Wilkesboro 
WFRC-Reidsville 
WADA-Shelby 
WNCA-Siler City 
WSIC-Statesville 
WFMX-Statesville 
WTLK-Taylorsville 
WSVM-Vaidese 
WAIR-Winston-Salem 
WGPL (FMI-Winston-

WXRC-Flickory Salem 
WNOS-High Point WYDK-Yadicinville 

EASTERN LEG 
WRCS-Ahoskie WSHB-Raeford 
WCKB-Dunn WEAL (FMI-Raleigh 
WDNC-Durham WCBT-Roanoke Rapids 
WBLA-Elizabethtown WCEC-Rocky Mount 
WFMO-Fairmont- WFMA-Rocky Mount 
Lumberton WRXO-Roxboro 

WPAG-Farmville WWGP-Sanford 
WFNC-Fayetteville WYAL-Scotland Neck 
WGBR-Goldsboro WBZB-Selma 
WNCT-Greenville WEEB-Southern Fines 
3NKVO-Havelock WCPS-Tarboro 
lAIZS-Henderson 1VLSE-Wallace 
WRNS-Kingston WEEW-Washington 
WEWO-Laurinburg WITN-FM-Washington 
WYRN-Louisburg WENC-Whiteville 
WMBL-Morehead City WGNI-Wilmington 
WHIT-New Bern WGTM-Wilson 
Media Code 4 234 0200 7.00 
Executive Office-137 S. Salisbury St., Box 1988, 

Raleigh. N. C. 27602. Phone 832-8885. Call collect. 
Branch Offices: New York, Chicago-Call operator 

Enterprise 6982. .Atlanta-Call operator Wx 1016. 

I. PERSONNEL 
General Manager-Wally Vole. 
National Account Executive-Paul von Bagel. 
Regional Account Executive-Allen B. Jones. 

2. REPRESENTATIVES 

TN Spot Sales. 
Michlgan-Pearse Sales. 

4. AGENCY COMMISSION 

15/0. 

5. GENERAL ADVERTISING See eoded regulations 

General: 2a, 2b, 3a, 4e. 5, 6a, 713. 
Rate Protection: 10b, 11e. 12e, 13b. 
Basic Rates: 20a, 24b, 24e. 27. 28a. 28e. 
Contracts: 40a, 44e. 45, 46, 47e. 51b. 
Comb.; Cont. Discounts: 60g, 601. 82d. 
Cancellation: 70c. 71e. 72. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 10/1/66-Reed 8/29/66. 
AA-Mon thru Fri 6:55-7 am, 7:25-7:30 am, 7:55-
8:05 am, 8:55-9 am. 3:55-4 pm, 4:55-5 pm, 5:25-
5:30 pm & 5:55-6 pm. 
A-Mon thru Fri 9:55-10 am. 10:55-11 am. 11:55 
am-12:05 pm, 12:55-1 pm, 1:55-2 pm & 2:55-3 pm. 
B-Mon thru Fri 6-6:05 pm, 6:55-7 pm. 7:55-8 pm. 
8:55-9 pm, 9:55-10 pm, 10:25-10:30 pm & 10:55-11 
am. 8:55-9 am. 9:55-10 am. 10:55-11 am. 11:55 m-
om. Sat & Sun 6:55-7 am. 7:25-7:30 am, 7:55-8:05 
12:05 pm. 12:55-1 pm, 1:55-2 pm. 2:55-3 pm, 3:55-
4 pm, 4:55-5 pm, 5:25-5:30 pm, 5:55-6:30 pm, 6:55-

7 pm, 7:55-8 pm. 8:55-9 pm, 9:55-10 pm. 10:25-
10:30 pm & 10:55-1 pm 

6. SPOT ANNOUNCEMENTS 
PARTICIPATING NEWS ANNOUNCEMENTS 

(Fixed Position) 
AA A B 

1 min.  100 90 80 
30 sec or less: 80% of 1-niln. 

CUMULATIVE WEEKS DISCOUNTS 
13 wk-2% 26 wk-5% 39 wk-8% 52 wk-10% 

7. PACKAGE PLANS 
WEEKLY 

12 1-minute participating spots within 7 days, each 
70.00. 
6 1-minute participating spots within 7 days, each 
75.00. 

LEG PLANS 
Western Leg (27 stations) 1-minute participating. 
flat each 35.00. 
Eastern Leg (31 stations) 1-minute participating. 
flat each 50.00. 
Plan schedules provide best positions available at 
time of order. No discounts on package or leg plena. 
All plan schedules are subject to preemption by two 
week written notice by fixed position and full network 
schedules. 

Tobacco Radio Network, The 

WIST-Charlotte 
WRItZ-Clinton 
WEGO-Concord 
WCKB-Dunn 
VVDNC-Durham 
WGAI-Elizabeth City 
WBLA-Elizabethtown 
WFMO-Fainnont 
WEAG--Farmville 
WYNC-Fayetteville 
WGAS-Gastonia 
WGBR-Goldsboro 
WNCT-Greenville 
WKVO-Havelock 
WHNC-Henderson 
wxos-nigh Point 
WLAS---Jacksonville 
WFTC-Kinston 
WEWO-Laurinburg 
WBUY-Lexington WGTM-Wilson 
See The Tobacco Radio Network under Regional 
Radio Networks and Groups. 

NORTH CAROLINA STATE GROUP 
Comprised of: 

WZKY-Albemarle WLON-Lincolnton 
WGWR-Asheboro WYRN-Louisburg 
WSKY-Asheville WBRM-Marion 
WCGC-Belmont WWDR-Murfreesboro 
WBBB-Burlington WHIT-New Bern 

WSIIB-Raeford 
WFRC-Reidsville 
WCBT-Roanoke Rapids 
WCEC--Rocky Mount 
WRXO-Roxboro 
WWGP-Sanford 
WYAL-Scotland Neck 
WBZB-Selma 
WMPM-Smithfield 
WEEB-Southern Pines 
VVFMX (FM)-Statesville 
WSIC-Statesville 
WTLK-Taylorsville 
WSVM-Valdese 
WLSE-Wallace 
WITN-Washington 
‘VENC-Whiterille 
WIAM-Williamston 
WGNI-Wilmington 

AHOSKIE (1 AM; I FM) 

Hertford County-Map Location K-3 
See SRDS consumer market map and data at begin-
ning or the State. 

WRCS 
1947 

Media Code 4 234 0250 2.00 
Roanoke-Chowan Broadcasting Co. ox 232. 

Ahoskie, 14. C. 27910. Phone 91d Inc... -332-3101. 
Studio-N. C. Highway 350, 3 miles west of Ahoskie, 
N. C. 

I. PERSONNEL 
President-N. W. Garrett. 
Manager-Ray McClees. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
1.000 w. days; 970 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 2b, 3d, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. Ila, 12e, 13a, 14a, 156, 16. 
Basle Rates: 20b. 21e, 21b, 21e. 22a, 23a, 24b, 24e. 

25e, 28b, 28e, 29e. 30. 
Contracts: 40e. 41, 42e. 44a, 44b, 45, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60e, 61a, 61b, 62a. 62e, 

62d. 
Cancellation: 70a, 70e. 71e. 73b. 
Prod. Services: 80, 81, 82, 
Member: Carolina Radio Network, 'TN Radio News 
Network. 

TIME RATES 
Rates effective April 1, 1948. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 
hr. hr. hr. min. min. (a) 

1 time  60.00 36.00 24.00 18.00 10.00 5.00 
13 times  57.00 34.20 22.80 17.10 9.50 4.75 
28 times._ 54.00 32.40 21.60 16.20 9.00 4.50 
52 times  51.00 30.60 20 40 15.30 8.50 4.25 

104 times  48.00 28.80 19.20 14.40 &on con 
156 times  45 00 27.00 18.00 1L507.50 3.75 
260 times  42.00 25.20 16.80 12.60 7.00 3.50 
312 times  39.00 23.40 15.60 11.70 6.50 3.25 

(•1 One minute or lees. 
Station breaks limited to eo seconds transcribed or 
50 words live. 

W R C S-FM 
1968 

Media Code 4 234 0251 0.00 
Roanoke-Chowan Broadcasting Co., Inc.. Box 232. 

Ahoskie, N. C. 27910. Phone 919-332-3101. 

I. PERSONNEL 
President-N. W. Garrett. 
General Manager-Ray McClees. 

3. FACILITIES 
ERP 3.000 w. (horlz.), 3,000 w. (vert.); 

Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, lb, 3e. 3d, 45. 4d, 5, 6a, 

7b, 8. 
Rate Protection: 101, 111, 121, 131, 141, 15b. 
Basic Rates: 20a. 215, 21b, 21e, 2Id. 22a, 22b, 23a, 

240, 25a, 26, 28a, 28e, 29a, 29b, 33a. 

99.3 me. 

Contracts: 405, 41, 44b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b. 60t. 601, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: TN Radio News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 El! Rec'd 10/28/68. 

6. SPOT ANNOUNCEMENTS 
1 wk 

1 min or less  3.00 
Specified times extra .50. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

Ea 50 28 15 

10. SPECIAL FEATURES 
Stereo spot production 3.00. 

13 wk 26 wk 52 wk 
2.50 2.25 2.00 

10 min 5 min 3 min 
10 6 5 

ALBEMARLE (2 AM; 1 FM) 

Stanly County-Map Location F-5 
See SRDS consumer market map and data at begin-
ning of the State. 

WABZ 
1948 • 

Media Code 4 234 0300 5.00 
Radio Station WARE, Box 608, Albemarle, N. C. 

28001, Phone Yu 2-1020. 

STATION'S PROGRAMMING DESCRIPTION 

WABZ: Programmed for general interest. 
NEWS: UPI news hourly, local news twice daily, 
market reports, weather, sports and farm news. Com-
munity announcements, morning devotions, births, 
birthdays, obituaries. evening meditations. MUSIC: 
middle-of-the-road music 70%; religious music 10%, 
country and western music 10%; rock and roll music 
10%. Contact Representative for further details. 
Reed 1/29/68. 

I. PERSONNEL 
Manager-Mrs. Ramelle G. Varner. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days: 1010 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM FACILITIES 
ERP 3,000 w.; 100.9 me. 
Operating schedule: 5:30 am-10:30 pm. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4b, 4d, 5, 6a, 8. 
Rate l'rotection: 10a. 145. 15b. 
Basic Rates: 23a, 24a, 28b. 
Contracts: 400 44a. 
Affiliated with KBS. 
Member: Golden Crescent Group. 

TIME RATES 
Rates effective January 1, 1953. 

Rates received July 6, 1953. 

6. SPOT ANNOUNCEMENTS 
1 13 26 

t. ti. 
1 minute  3.75 3.50 3.25 

8. PROGRAM TIME 
1311. 

1 hour... ..... 35.00 
1/2 hour........ 21.00 
1/4 hour  13.00 
10 minutes  8.00 
5 minutes  5.25 

WABZ-FM 
1958 

52 
ti. 

3.10 

104 812 
ti. ti. 
2.90 2.70 

RATES 
26 ti. 52 ti. 104 ti. 260 ti. 312 ti. 
33.25 31.50 29.75 27.00 25.00 
19.95 18.90 17.85 15.80 14.75 
12.35 11.70 11.05 9.40 8.75 
7.60 7.20 6 80 6.40 6.00 
4.99 4.72 4.46 4.20 3.94 

WZKY 
1956 

Media Code 4 234 0350 0.00 
Radio Station WZKY, Inc.. Box 550, Albemarle, 

N. C. 28001. Phone 704-982-1111. 

STATION'S PROGRAMMING DESCRIPTION 
WZKY: Programmed for general interest. AIR PER-
SONALITIES handle all segments. NEWS 5 min 
network every hour. Farm market reports following 
sign-on. Sign-on-9 am middle-of-the-road. standards, 
telephone quiz for housewives. 10 am-11 am religious 
and gospel music. 11 am-noon womens show: fash-
ions, cooking, audience participation contest etc. 
Noon: news, weather, country and western, novelty. 
3 pm-5 pm-rock and roll, current hits contest. 5 DM-
sign-off local news, sports, middle-of-the-road stand-
ards. SPORTS: All major sports when available. 
Contact Representative for further details. Reed 
7/13/67. 

I. PERSONNEL 
General Manager-Ralph Gardner. 
Sports Director-Bo/3 Harris. 
Chief Engineer-John M. Ingold. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
250 w. days: 1580 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, 35, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 120. 130. 14a. 15b. 
Basle Rates: 20b, 21s. 21b, 221), 24a. 250. 26, 
Contracts: 400. 46, 47a, 48, 51a. 
Comb.: Cont. Discounts: 60d, 601, 61a, 62b. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80, 82. 
Member: Suburban Radio Network, TN Radio News 
Network. 

TIME RATES 
Elf Ree'd 3/31/69. 

6. SPOT ANNOUNCEMENTS 
lx 10x 25x 50x 100x 

1 min  2.90 2.60 2.35 2.00 1.75 
10. SPECIAL FEATURES 

SUNDAY RELIGIOUS PROGRAMS 
13x 26x 52r 

1/4 hr  12 10 8 
1/2 hr  20 17 15 

ASHEBORO (1 AM; 1 FM) 
Randolph County-Map Location F-4 

See SltDS consumer market snap and data at begin. 
fling of the State. 

WGWR 
1946 

Subscriber Os the NAB Radio Code 
Media Code 4 234 0400 3.00 
Asheboro Broadcasting Co., Box 309. 303 E. Salisbury 

Asheboro. N. C. 27203. Phone 919-625-2187 
STATION'S PROGRAMMING DESCRIPTION 

WGWR: Programmed for general interest. 
NEWS: headlines every 30 min. UPI audio reports. 
5-7 am country music, farm and weather reports. 7 
am-noon general popular music, 5 & 15 min news. 
weather reports, women's features. Noon-I pm farm 
and weather reports. 15 min news. 1-3 pm general 
popular music. 3-4:30 pm current hits, 10 min local 
and area news. 4:30-5:30 pm country music. 5:30-6 
pm current hits. 6-7 pm news, area news, sports, 
weather. 7 pm-12:05 am current hits, news, weather. 
SPORTS: college football and basketball, high school 
football, American Legion junior baseball. Contact 
Representative for further details. Rec'd 7/17/67. 

Manacer It MR TIM" 8. 
I. PERSONNEL 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
5,000 w. days, 500 w. ?debts: 1260 kc. 
Operating schedule: 5-12:05 am. EST. 

4. AGENCY COMMISSION 
Nene: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: is. la, 3d. 411. 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12e. 13a, 14e. 15b. 
Basle Rates: 20a, 21b, 22a, 235. 24b, 25a. 26, 28e. 

29a. 
Contracts: 40s, 41, 44s. 46, 47e. 
Member: Tobacco Radio Network, Golden Crescent 
Group, Southeastern Key Market Network, TN Radio 
News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Elf 7/69-Rec'd 6/23/69. 
AA-6-9 am, noon-1 pm & 4-6:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 13x 26x 52x 104x I56x 260x 312X 
1 min 4.50 4.40 4.30 4.10 3.90 3.70 3.50 3.25 
30 sec 3.50 3.40 3.30 3.10 2.90 2.70 2.50 2.25 

CLASS A 
I min 30 see I min 30 see 

1 x  4.00 3.00 260 x  3.25 2.25 
26 x  3.85 2.85 312 x  3.10 2.10 
52 x  3.70 2.70 500 a_   2.9 

3.55 2.55 1000 x 2805 1.9 1805 104 x  
3 40 2 40 2000 x 156 X  265 1.65 

7. PACKAGE PLANS 
10-DAY PACKAGE PLAN-ROS 

25 tl 50 tl 100 ti 
30 see  70 125 200 
1 min  95 175 300 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 260x 312x 

1 hr 45.00 42.99 40.75 38.60 36.40 34.30 32.15 30.00 
1/2 hr 27.00 25.70 24.35 23.00 21.65 20.30 18.95 17.70 
1/4 hr 18.00 17.00 16.00 14.90 13.80 12.70 11.60 10.50 
10 min 13.50 12.60 11.70 10.80 9.90 9.00 8.10 7.20 
5 min 9.00 8.40 7.80 7.20 6.60 6.00 5.40 4.80 

WGWR-FM 
1946 

Media Code 4 234 0401 1.00 
Asheboro Broadcasting Co., Box 309, 303 E. Salis-

bury St., Asheboro, N. C. 27203. Phone 919-625-
2187. 
STATION'S PROGRAMMING DESCRIPTION 

WGWIt-FM: Features modern country and western 
music. Network news, sports, weather. Area news, 
sports and features. Remote facilities. Contact Repre-
sentative for further details. Reed 12/2/68. 

I. PERSONNEL 
Manager-J, R. Marlowe, 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
ERP 10,000 w.; 92.3 me. 
Operating schedule: 5 am-midnight. EST. 
Antenna ht.: 650 ft. above average terrain. 

4. AGENCY COMMISSION 
None • all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WGWR listing for coded regulations. 

TIME RATES 
Na. I Eft 11/68-Rec'd 12/4/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 seo 1 min 30 see 

1 x  3.50 2.50 260 X......... 2.60  1.60 
13 x  3.35 2.35 312 x  2.45 1.45 
26 x .....3.20 2.20 500 x 2.30 1.30 
52 x  3.05 2.05 1000 x.   2.15 1.15 
104 x  2.90 1.00 2000 x 2 00 1.00 
156 x  2.75 1.75 

7. PACKAGE PLANS 
10-DAY PACKAGE-ROS 

10 ti 25 ti 50 t1 
30 sec  23.00 47.50 75.00 
1 min  33.00 75.00 125.00 

8. PROGRAM TIME RATES 
13x 26x 52x I04x 260x 312e 

10 min..  8.00 7.60 7.20 6.80 6.40 6.00 
5 min.  5.25 5.00 4.75 4.50 4.20 4.00 

STOP! 
Turn to the front cover of this SRDS 
publication. Is it the latest? If not, 
you're taking a chance. Judgments 
based on old information contained 
in pass-along copies may prove costly. 
Tf current, you're safe (and smart). 

006A-2/2 
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ASH EVI LLE (4 AM; I FM) 
Buncombe County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WFGW WMIT ( FM) 
1962 1941 

CITY OF LICENSE 

BLACK MOUNTAIN 

(This is a paid duplicate of the listing appearing 
under Black Mountain, N. C.) 
Media Code 4 234 0450 8.00 

Subscriber to the NAB Radio Code 
Blue Ridge Broadcasting Corp., Box 158, U. S. 
Huy. 70, Black Mountain, N. C. 28711. Phono 
669-8477. 

Other office: Box 9545, Asheville, N. C. 28805. 

STATION'S PROGRAMMING DESCRIPTION 
WIrCINV: Programmed for general interest. 
6 air personalities. 5IUSIC 32%: middle-of-the-road 
and inspirational. NEWS 25%: 5 min network news 
every 30 min followed by regional headlines and 
weather. Half hour news summary at noon and 5 
pm includes world, national, regional, and local re-
ports with weather, business, stock market, agricul-
ture, and public affairs. RELIGION 5.2%: Bible 
reading, sermons, news and interviews. ENTER-
TAINMENT 16%; 10-10:55 am, variety show from 

• network featuring comedy, music, studio audience 
participation. 2:05-3 pm variety, music interviews, 
public service announcements. SPORTS 57e: four 5 
min sport shows daily, plus live college football and 
basketball. Football bowl games. Bec'd 11/20/67. 

I. PERSONNEL 
General Manager-Donald L. Bailey. 

3. FACILITIES 
50,000 w. days; 1010 kc. Directional. 
Operating schedule: 6:00 am-local sunset. EST. 
FM FACILITIES 
ERP 36,000 w.: 106.9 mc. 
Antenna ht.-3.300 ft. above average terrain; 6,781 
ft. above sea level. 
Operating schedule: 24 hours daily Mon thru Sat; 
7:00 am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See eroded regulations 
General: la, 2a, 3a, 4h, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14b, 15b, 16. 
Basic Rates: 201% 21a, 22a, 23a, 24e, 25a, 26, 27, 

281), 29a, 30. 33a. 
Contracts: 40a, 42a, 43, 44s. 45, 46. 47a, 48, 49, 51a. 
Comb.; Cont. Discounts: 60f, 61e, 62b. 
Cancellation: 70a. 75e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Tobacco commercials not acceptable. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective January 1, 1966. 
Rates received March 3, 1966. 

6. SPOT ANNOUNCEMENTS 
1 nun 30 sec 20 sec 10 seo 

1 ti  6.0 4.80 3.60 2.40 
26 ti   6.00 4.60 3.45 2.30 
52 ti  5.75 4.40 3.30 2.20 
104 II  5.50 4.00 3.00 2.00 
156 ti  5.00 3.80 2.85 1.90 
260 ti  4.75 3.60 2.70 1.80 
520 ti  4.50 3.20 2.40 1.60 
1040 ti  4.00 2.40 1.80 1.20 

7. PACKAGE PLANS 
PER WK: 10 ti 15 11 20 ti 
1 min  60. 82. 100. 

8. PROGRAM TIME RATES 
1 ti 26 ti 52 Li 104 ti 260 CI 

1 hr  76.48 72.45 68.43 64.40 62.39 
1/2 hr  43.70 41.40 39.10 36.80 35.65 
1/4 hr  24.15 21.85 20.70 19.55 18.40 
5 min  12.10 11.50 10.95 10.35 9.80 

(D) 

WISE 
1999 

Media Code 4 234 0500 0.00 
Davenport-McGuire Broadcasters, Inc., 2 S. Lexing-

ton Ave., Asheville, N. C. 28801. Phone 704-253-
:5381. 

I. PERSONNEL 
President-John Lee Davenport. 
Vice-Pres. & Gen'l Mgr.-Charles H. Reynolds. 

2. REPRESENTATIVES 
MeGavren-Guild-PGW Radio. Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nighta; 1310 kg. 
Dicen lanai-night only. 

Operating schedule: 24 hours daily. 
4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See *coded regulations 
General: la. 2a. 3e, 3b. 4e. 5, 6a. 
Rate Protection: 10b, 11b, 12b. 
Basic Bates: 20a, 21h, 22a. 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a, 45, 46. 47a. 48. 
Comb.: Cont. Discounts: 60c, 50k, 61a, 61b, 62b. 
Cancellation: 70e. 10e. 71e. 73a. 
Station break announcements, when available, are 
limited te 95 wards. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 2 Elf 5/1/67-Ree'd 4/26/67. 

AA--Mon thru Sat 6-9 ara & 4-7 pm. 
A-Mon thru Sat 9 am- 4 pm & 7-10 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WI(' ItI 12 tl 18 ti 24 tl 30 tl 
AA . 14.00 13.50 18.00 12.50 12.00 
A ....... 10.00 9.50 9.00 6.50 8.00 
  8.00 7.50 7.00 6.50 8.00 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1 minute) 
Plan I. 18 ti per wk (8AA, CA, 
Plan II, 24 ti per wt (10AA, 8A. 8 
Plan III, 30 ti per wk (17.A.A. 10A, 

CONSECUTIVE WEEKS DISCOUNT 
50 wks-10% 
30 sec: 80% of 1-min. ID's: 50% of.1-min. 

WLOS W LOS-FM 
1947 1947 

e 
A Wometeo Station 

Subscriber to the NAB Radio Code 
Media Code 4 234 0550 5.00 
Wometco Skyway Broadcasting Co., Box 2150, 288 
Macon Ave., Asheville, N. C. 28802. Phone 704-
254-4321. TWX 510-923-0166. 
STATION'S PROGRAMMING DESCRIPTION 

WLOS: Programmed for general interest. 
6 air personalities handle all program segments ex-
cept news. NEWS: network news on hour. Local news 
20 past hour, 20 before hour, and 3 min before hour. 
SPORTS: college and high school football and bas-
ketball on FM only. MUSIC 90%: top 40 sign-en-
sign-off. Features include schedule of public service 
announcements, 1 minute per hour. Contact Repre-
sentative for further details. Rec'd 9/30/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l ligr.-Morton S. Cohn. 
Station Manager-Bob L. Jones. 
Operations Director-William E. Stroupe, 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 1380 kc. 

Directional-night only. 
Operating scnedule; 6 am-midnight daily. EST. 
FM-ERP 36,000 w.; 99.9 mc. 
Antenna ht.-6,000 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General; la. 2a, 3a, 4a, 5, lb, 8. 
Rate Protection: 15b. 
Basic Rates: 20b. 21a, 22a, 28e, 33a. 
Contracts: 40c, 41, 42b, 43, 44a, 45, 46, 47a, 48, 

51a. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
No. 11-B Elf 1/1/69-Reed 12/19/68. 

AA-5:30-9 am. 
A-3-7 pm. 
B-9 am-3 pm or ROS/BTA. 
C-7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: PER YR: AA A 
1 ti 1 ........ 6.50 6.00 5.00 3.60 
6 ti 112 x  6.25 5.75 4.75 3.40 
12 t1 240 X  6.00 5.50 4.50 3.20 
15 ti 360 a   5.75 5.25 4.25 3.00 
20 ti 5.00 4.00 2.90 
25 ti 600 x  5.25 4.75 3.75 2.60 
30 ti 720 X  5.00 4.50 3.50 2.40 

35 ti 
'' 840 a  4.75 4.25 3.25 .20 

40 t  1000 a  4.50 4.00 3.00 2.00 

e LOCAL IMPACT 
Starts On 

Tir 

TOP 100 POPULATION MARKET 
WSKY's 9 county coverage area has more 
people than the New Haven, Little Rock, or 
Peoria metros - and WSKY is ringing up the 
sales throughout this 9 county area: 
Population 366,800 
Consumer Spendable Income $886,953,000 
Total Retail Sales $514,048,000 
Gross Farm Income $ 59,781,000 

SRDS CM Data I-1-69 

Local Preference Programming 
COUNTRY MUSIC Full Time 

- with the (N)Asheville Sound! 

NEWS-Fulltime News Director, three wire 
services, UPI, AP and UPI AUDIO, a mobile 
unit with two-way radio. AP has given us 
10 top State awards for News and Sports in 
Metro markets. We "TELL IT LIKE IT IS!" 

SPORTS-Our play-by-play sports coverage in-
cludes 70 football and over 180 basketball 
games, 35 auto races, plus a 30-minute daily 
program. 

PERSONALITY POWER-Our mature air sales-
men are among the finest, with over 125 
years combined experience. 

[11141--kInr  

000 Watt 1230 KC Asheville, N. C 

For more information, 

call our Nat Rep, Jack Molla d Co., Inc., 
N. C. Rep, Tobacco Nef Sales 
or call us collect at 704-253-4451. 00,9 

30 SECONDS 
PER Wit: PER YR: AA A 13 C 
1 ti 1 x 5 20 4.80 4.00 2.90 
6 ti 112 a  5.00 4.60 3.80 2.70 
12 ti 240 x  4.80 4.40 3.60 2.55 
15 ti 360 a .........   4.60 4.20 3.40 2.40 
20 ti 480 a  4.40 4.00 3.20 2.25 
25 ti 600 a  4.20 3.90 3.00 2.05 
30 ti 720 a  4.00 3.60 2.80 1.90 
35 ti 840 x. 3.80 3.40 2.60 1.75 
40 ti 1000 x. 3.60 3.20 2.40 1.60 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 HOUR-PER YEAR 

lx 7x Ilx 261 525 104x I56X 260x 
AA .. 102 96 90 84 78 72 66 60 
A  92 86 80 74 68 62 56 50 
B    77 71 65 59 53 47 41 35 
C  25 25 25 25 25 25 25 25 
1/2 hr: 70% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 52 wk-15% 

WS KY 
1946 

• 1E1 A 13 
Media Code 4 234 0600 8.00 
Radio Asheville, Inc., Northwestern Bank Bldg. 

Asheville, N. C. 28802. Phone 704-253-4451. 
I. PERSONNEL 

Pre!' & (len'l Mgr.-Zeb Lee. 
Commercial Manager-Bruce Barnes. 
Promotion Manager-L. .1. Render. 

2. REPRESENTATIVES 
Jack Masla & Company, Inc. 

8. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 
Non-directional. 

Operating schedule: 5 am-midnight weekdays; 6 am-
midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d. 4a, 4d, 5, 7b. 
Rate Protection: 15e, 15b. 
Basle Rates: 20a, 2014 21a, 23a, 24b, 25a. 27, 28e, 

29a, 
Contracts: 40s, 41, 4,10. 45, 46. 
Comb.; Cont. Discounts: 610. 
Cancellation: 71a. 72, 73b, 
Prod. Services: 80. 82. 
Member: TN Radio News Network, Tobacco Radio 
Network. 

TIME RATES 
Elf 3/1/67-Reed 3/24/67. 

6, SPOT ANNOUNCEMENTS 
1 MINUTE 

Farmer Russ Program-Mon thru Sat 5-10 am. 
lx 52x 1560 312s 6245 

Ea   7.75 7.00 6.25 6.00 5.50 
5-min show on Farmer Russ  17.50 
Country Startime-Mon thru Sat 10 am-2 pm. 
Ea   6.25 5.50 5.00 4.50 4.25 
ROS except Sun 6-10 am. 

Ix 26x 510 1565 3125 
Ea   5.50 5.25 5.00 4.25 4.00 
Gospel Hymntime-Sun 6-10 am only. 
1 min  5.25 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

WW NC 
1927 

e 
Subscriber to the NAB Radio Code 

Media Code 4 234 0650 3.00 
Multimedia Broadcasting Co., Box 2090, 14 O'Henry 

Ave., Asheville, N. C. 28802. Phone 704-253-3E36. 
STATION'S PROGRAMMING DESCRIPTION 

WWNC: MUSIC: middle-of-the-road plus country 
and western music. AIR PERSONALITIES handle 
all local segments. Network news on hour. 5:30-10 
am, personality with emphasis on local reports, in-
terviews and farm news coverage. FARM: 11:30 am-
1 pm farm market reports, interviews and farm news. 
3-6 pm. traffic reports, news. sports reports and 
music. 10:05-10:45 pm roundup of local news with 
on-the-air calls to area law enforcement agencies, 
fire department, ambulance services and weather bu-
reau. Saturday night roundup: country and western 
music 7 pm-12M, Sat. National League baseball 
games broadcast. Contact Representative for further 
details. Rec'd 6/16/69. 

I. PERSONNEL 
Station Manager-Claude E. Freeman. 
Program Director-Dave Jacobs. 
Farm Director-Burwell Smith. 

2. REPRESENTATIVES 
Ayery-Rnodel, Inc. 

3. FACILITIES 
5.000 w.; 570 he. Directional-nights only. 
Operating schedule: 5:30-12:05 am. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING Ste «did regulatlem 
General: la. 2b, la. 3d, 4a, 5, 8. 
Rate Protection: 10b. Ilb, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 21b, 22a, 23a, 25a, 28a, 29a, 33a. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47a, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60g, 601, 61b. 
Cancellation: 70e, 71a, 73a, 731e, 
Prod. Services: 82. 
Affiliated with CBS. 

TIME RATES 
No. 17 Eft 9/1/67-Reed 8/24/67. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 10 am-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
1-MINUTE ROTATING PLANS 

PER WK: SOI 12 tl 18 ti 24 ti 
AAA 15 14 13 12 
AA 12 11 10 9 

7 6 
30 sec or less: 80% of 1-min. 
10 sec or less: 60% of 1-min. 
All Plans are combinable. 1-minute, 20 and 30-sec-
onds may be counted to help earn frequency discounts 
on 10-seconds, but 10-cecead spots may not be counted 
to earn frequency discounts on 1-minute or 20 and 
30-seconds. 

NORTH CAROLINA 
8. PROGRAM TIME RATES 

(All Time Periods-Sign-on-Sign-off) 
Is 135 26x 525 2605 

1/2 hr  60.00 57.50 55.00 52.50 50.00 
1/4 hr  40.00 38.50 37.00 35.50 34.00 
5 min 20.00 19.00 18.00 17.00 16.00 

10. SPECIAL FEATURES 
Brases baseball carnes-AA rates apply. 

BEAUFORT 
Carteret County-Map Location K-5 

See SitUS consumer market map and data at begin-
ning of the State. 

5205 
47.50 
32.50 
15.00 

WBMA 
1954 

Media Code 4 234 0700 6.00 
Richard Ray CuunnIns. Box 156, Ocean St., Beaufort, 

N. C. 28516. Phone 2-9401. 
I. PERSONNEL 
General Manuger-itichard Ray Cummins. 
PromotIon 51anager--Ililda Cummins. 
Sales Manager-Virginia W. Sample. 

3. FACILITI ES 
250 1400 he. Non-directional. 
Operating schedule: 4:55 am-12:00 midnight week 
days; 6:00 am-I2:00 midnight Sun. EST. 

4. AGENCY COMMISSION 
Net to station; agencies add commission to rates 
shown. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Na. 2 Ell 5/1/66-Rec'd 8/3/66. 

6. SPOT ANNOUNCEMENTS 
1 minute: 
1 time ... 2.50 104 

13 times....___. ..... 2.35 156 
26 times  2 10 260 
52 times  1.85 500 
30 seconds: 
1 time 1.85 104 

13 times.   1.75 158 
26 times...------ 1.55 260 
52 times  1.40 500 

B. PROGRAM TIME RATES 
I hr. 1/2 hr. 1/4 hr. 

I time.... 25 00 15.00 10.00 
13 times_ 23.50 14 15 9.40 
26 times.. 21.00 12.60 8.40 
52 times_ 18.30 11.10 7.40 
104 times_ 16.00 9 60 6.40 
150 times.. 13.00 7.80 5.20 
260 times.. 12.00 7.20 4.80 

times   1.75 
urnes  11..5600 

or more times._ 1.40 

times   155 
1.25 

times  1.15 
or more times__ 1.00 

10 min. 5 min. 
7.50 6.75 
7 05 6.00 
6.30 5.00 
5.55 4.15 
4.80 3.50 
3.90 3.10 
3.60 2.90 

WWNC's 8 county coverage area of-
fers you a great market potential: 
Population  355,500 
Consumer Spendable 
Income  $856,091,000 

Total Retail Sales $501,729,000 
(SRDS CM Data 1-1-69) 

WWNC DELIVERS THE METRO 
II 1st with Men and Women (24 hours 

Mon.-Sun. Cumes) 
II 1st with Men and Women during morn-

ing and evening drivetime combined. 
• 1st in daily and weekly cume homes. 
(Pulse, Asheville Metro, Jan.-Feb. '69) 

WWNC DOMINATES THE MARKET 
Circulation Pulse '68* shows WWNC 
reaches more homes, men, and women 
than any other Asheville station. 
* Interviewing conducted in 1967 

WWNC 
Asheville, North Carolina 

Represented by 
Avery Knodel, Inc. 

4?-in"k 

A Multimedia 

Station , 
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NORTH CAROLINA 

BELMONT 
Gaston County-Map Location 14-5 

See SitDS consumer market map and data at begin-
ning of the State. 

WCGC 
1954 

• Ale 

Media Code 4 234 0750 1.00 
Central Broadcasting Co., Box 630. Belmont, N. C. 

28012. Phones 704-825-8224. 2812. 
STATION'S PROGRAMMING DESCRIPTION 

WCGC: Programmed for young adults and blue 
collared workers of area. 
AIR PERSONALITIES handle all segments. NEWS: 
emphasis placed on local and national. Network 
news, with local close available used throughout day 
on half hour. Headline local, state and regional 
news available 21 hours per day on hour. MUSIC: 
format includes personality, country and western 5-7 
am, middle-of-the-road 7 am-1 pm, gospel 1-2:30 
pm, rock 2:30 pm-1 am. Sun reserved for religious 
theme with local and national religious programs. 
Farm news included in 5-6 am country and western 
segment except Sun. Local, regional and national 
sports. Contact Representative for further details. 
Rec'd 10/28/68. 

I. PERSONNEL 
General Manager-Robert R. Milker. 
Commercial Manager-Ebb Gantt. 
Program Director-Mike Spargo, 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1270 kc. 
Directional-nights only. 

Operating schedule: 5-1 am. EST. 
4. AGENCY COMMISSION 
15% on Urne and talent; no euh discount. 

5. GENERAL ADVERTISING See ended regulations 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b. 22b, 240, 25a, 26. 
Contracts: 40a, 46, ea, 48, 51a. 
Comb.; Cont. Discounts: 650, 601, 61a, 62b. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Affiliated with MES. 
Member: Suburban Radio Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 4/1/67-Reed 2/27/67. 
S. SPOT ANNOUNCEMENTS 
PER MO: I ti 10 ti 25 tl 50 ti 100 ti 
1 min  3.00 2.70 2.40 2.15 1.90 
30 sec.............______ 2.40 2.15 1.75 1.60 1.50 
15 sec  . 1.75 1.60 1.45 1.35 1.20 

DISCOUNT 
10% on firm contracts of 6 months or longer. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 mln 

1 x  35.00 23.50 13.00 7.50 5.00 
DISCOUNTS 

13x-4% 52x-15% 260x-20% 3651-40% 
25x-8% 104x-17% 312x-35% 

10. SPECIAL FEATURES 
Weather capsules-when available-1 minute rates 
apply. 

BENSON 
Johnston County-Map Location H-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WPYB 
1961 

Media Code 4 234 0800 4.00 
Since Enterprises, Box 215, Hwy. 301, S., Benson, 
N. C. 27504. Phone 894-3009. Dunn, N. C., Phone 
892-7003. 
STATION'S PROGRAMMING DESCRIPTION 

WPYB: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min. Weather at :15 & :45. UPI 
news. MUSIC: country and western sign-on-sign-off. 
M-F. Sat, gospel music 6:30 am-noon. Country and 
western noon-sign-off. Sun, gospel music 7:30 am-
noon, country and western noon-sign-off. FARM: in-
formation. market prices, etc,. noon-1 pm M-F. 
SPORTS: local and national 10 min after each hour 
for 3 min, 1st-F. Ree'd 5/26/69. 

I. PERSONNEL 
President-Joe S. Sink. 
General Manager-Wayne Sawyer. 
Station Manager-Bobby Ray Johnson. 

3. FACILITIES 
1,000 w. days; 1130 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 36, 4a. 4d, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 2.3a, 24b, 25a, 26, 28a. 29a. 
Contracts: 40a, 42a, 45, 46. 
Comb.: Cont. Discounts: 60b, 61e, 62b, 62e. 
Cancellation: 71a. 13e. 
Lenxth of commercial copy: 

Programs Programs 
5 minutes__.1:15 min. 25 minutes _2:45 min. 

10 minutes......2:00 min. 30 minutes 3:00 min. 
15 minutes 2:30 min. 

Affiliated with KBS Radio Network. 
TIME RATES 

Rates effective December 31, 1984. 
Rates received January 25, 1985. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 mln 30 see 

1 ti  4.00 3.00 260 3.10 2.15 
13 ti. 3.75 2.90 312 2.90 1.90 
26 D._  3.50 2.75 624 ti.....-....... 2.75 1.75 
52 ti. 3.40 2.60 936 2.60 1.60 
104 ti  3.30 2.50 1200 ti.-....- 2.50 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  37.50 24.00 14.00 8.50 
13 ti  35.00 22.00 13.00 8.00 
26 ti   32.50 20.00 12.00 7.50 
52 ti  27.50 18.00 11.00 6.50 
104 ti  25.00 16.00 9.00 5.50 
260 ti  22.50 14.00 7.50 1.50 
312 ti  20.00 12.00 7.00 4.00 

BLACK MOUNTAIN 
(2 AM; I FM) 
Buncombe County-Map Location C-4 

See SltDS consumer market map and data at begin-
ning of the State. 

WBMS 
1966 

Media Code 4 234 0850 9.00 
Swannanoa Valley Broadcasting Co., Inc., Box 668, 
East Charlotte St., Black Mountain, N. C, 28711. 
Phone 704-669-6451. 

I. PERSONNEL 
President-Harvey Laughter. 
Mgr. & Com'l Mgr.-David Clements. 

3. FACILITIES 
500 w.; 1350 kc. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
Net; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb, 2a, 2b, 3a, 31), 3e, 3d, 4b, 4d, 5, 6a, 7a. 
Rate Protection: 10a, 11a, 12a, 130. 14e, 15b, 16. 
Basic Rates: 2tib, 21a, 21b, 21d, 22a, 23a, 24b, 25a, 

26, 28b. 
Contracts: 42b, 42e. 43, 44b. 45, 47a, 48. 49, 50, 51b 
Comb.: Cont. Discounts: 60b, 60d, 60h. 
Cancellation: lob. 70d, 71a, 72. 
Prod. Services: 80. 82. 
Affiliated with RBS. 
Member: The TN Radio News Network. 

TIME RATES 
Et! 1/1/66-Reed 8/8/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 I« 

1 X.  2.50 1.75 
14 ....... 2.30 1.60 
27 2.00 1.40 
53 x 1.80 1.30 
105 x.  1.60 1.20 

PACKAGE PLANS 
SATURATION PACKAGE PLAN 

PER WK: 10 tl 20 ti 30 tl 50 tl 75 ti 100 ti 
1 min_____ 18.00 32.00 45.00 70.00 97.50 120.00 
30 sec__ ... 13.00 22.00 32.00 42.00 52,00 62.00 
PER MO: 
1 min.  20.00 36.00 51.00 75.00 105.00 130.00 
30 sec.  14.00 24.00 36.00 52.00 72.00 82.00 

1 min 30 see 
157 x...   1.40 1.10 
521 1.90 1.00 
721 x 1.10 .90 
1000+   1.00 .80 

8. PROGRAM TIME RATES 
1 hr 

1 x  30.00 
14 x ............... ...... 28.00 
27 ...... ......... 26.00 
53 x ....... _______   24.00 
105 x  22.05 
157 x.... 20.00 
521 x.   18.00 

1000+ ........12.00 

WFGW 
1962 

Media Code 4 234 0900 2.00 
Blue Ridge Broadcasting Corp.. Box 158. U. B. 
Hwy. 70, Black Mountain, N. C. 28711. Phone 
669-8477. 

Other office: Box 9545, Asheville, N. C., 28805. 

STATION'S PROGRAMMING DESCRIPTION 
WFGW: Programmed for general interest. 
6 air personalities. MUSIC 32%; middle-of-the-road 
and Inspirational. NEWS 25%: 5 min network news 
every 30 min followed by regional headlines and 
weather. Half hour news summary at noon and 5 
pm includes world, national, regional, and local re-
ports with weather, business, stock market, agricul-
ture, and public affairs. RELIGION 22%: Bible 
reading, sermons, news and interviews. ENTER-
TAINMENT 16%: 10-10:55 am, variety show from 
network featuring comedy, music, studio audience 
participation. 2:05-3 Dm variety, music interviews, 
public service announcements. SPORTS 5%: four 5 
min sport shows daily, plus live college football and 
basketball. Football bowl games. Rec'd 11/20/67. 

I. PERSONNEL 
General Manager-Donald L. Bailey. 

3. FACILITIES 
50.000 w. days: 1010 ke. Directional. 
Operating schedule: 8:00 am-local sunset. EST. 

FM FACILITIES 
ERP 36,000 w.: 108.9 me. 
Antenna ht.-3,300 ft. above average terrain; 13.781 
ft. above sea level. 
Operating ichedule: 24 hours daily Mon thou Sat; 
7:00 am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. lle, 12e, 13e, 14b. 15b, 16. 
Basle Rates: 20b. 210, 22a, 230, 24e. 250. 26, 27, 

281:4 29a, 30, 33a. 
Contracts: 40a, 42a, 43, 44a, 45, 46. 47e, 48, 49, 51a. 
Comb.: Cont. Discounts: 60f, 61e, 626. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Tobacco commercials not acceptable. 
Affiliated with MES Radio Network. 

TIME RATES 
Rates effective January 1, 1966. 
Rates received Starch 3, 1966. 

1/2 hr 
21.00 
20.00 
19.00 
18.00 
11.00 
12.00 
10.00 
8.00 
700 

1/4 hr 5 min 
12.00 5.50 
11.00 5.00 
10.00 4.50 
9.50 4.00 
8.00 3.50 
6.50 3.00 
5.00 2.50 
4.00 2.00 
3.00 175 

WM IT (FM) 
1941 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 20 sec 10 see 

1 ti 6.40 4.80 3.60 2.40 
26 ti  6.00 4.60 3.45 2.30 
52 ti... 5.75 4.40 3.30 2.20 

3.00 2.00 
156 ti  5.00 9.80 2.85 1.90 
260 ti...........,......_  4.75 3.60 2.70 1.80 
520 4.50 3.20 2.40 1.60 
1040 ti  4.00 2.40 1.80 1.20 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 ti 
1 min  60. 82. 100, 

8. PROGRAM TIME RATES 
1 ti 26 ti 52 ti 104 LI 260 ti 

1 hr....................... .... 76.48 72,45 68.43 84.40 62.39 
1/2 hr   43.70 41.40 39.10 36.80 35.65 
1/4 hr  24.15 21.85 20.70 19.55 18.40 
5 min    12.10 11.50 10.95 10.35 9.80 

(D) 

BOONE 
Watauga County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WATA 
1950 

R 

Media Code 4 234 0950 7.00 
Wilkes Broadcasting Co., Depot St., Boone, N. C. 

28607. Phone 704-264-8461. 
I. PERSONNEL 
President-Doris B. Potter. 
General Manager-Roland B. Potter. 
Manager-Frank L. Andrews, 

3. FACILITIES 
1.000 w.: 1450 kc. Non-directional. 
Operating schedule: 6:00 am-11:00 pm weekdays; 
7:00 am-11:00 pm Sun. EST, 

4. AGENCY COMMISSION 
15/0; let of month. 

5. GENERAL RATE POLICY 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective April 1, 1958. 
Rates received April 2, 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
r. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time._ 30.00 20.00 12.00 9.00 4.50 
13 times.. 28.00 19.00 11.00 8.50 4.25 
28 times_ 26.00 18.00 10.00 8.00 4.00 
52 times.. 24.00 17.00 9.00 7.50 3.75 

104 Dates.. 22.00 18.00 8.00 7.00 3.50 
312 times.. 20.00 14.00 7.00 6.50 3.20 

BREVARD 
Transylvania County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WPNF 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 234 1000 0.00 
Pisgah Broadcasting Co., Inc., Brevard, N. C. 28712. 
Phone 883-3511, 

I. PERSONNEL 
President-Mrs. Ed. M. Anderson. 
Executive Director-John I. Anderson, Jr. 
Office Manager-Katherine E. Anderson. 

2. REPRESENTATIVES 
South, Southwest, Southeast-C. K. Beaver & As-

sociates. Inc. 
3. FACILITIES 

1,000 w. day.; 250 w. nights; 1240 kc. Non-direc-
tional. 
Operating schedule: 6 am-10 pm weekdays. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2e. 21), 3e. 3c, 3d, 4b, 4d, S. 6a, 7b. 
Rate Protection: 10i, 111, 121. 131, 141, 15a, 15b. 
Basle Rates: 20b, 21a, 21b, 21d, 22b, 23e. 24b, 250. 

26, 27, 28c, 29a, 29b. 
Contracts: 40a, 40c, 42a, 42e. 44e, 44b, 45, 46, 48, 

49, 50, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60h, 601, 61a, 62b, 62d. 
Cancellation: 71a, 72, 73b. 
Prod, Services: 80, 81, 82. 

TIME RATES 
Na. 4 Eft' 7/1/69-Rec'd 7/30/69. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE SPOTS & STATION BREAKS 

Ix I3x 26e 52x 1040 1560 2600 3120 
Ea  4.35 3.95 3.70 3.50 3.30 3.00 2.65 2.40 

8, PROGRAM TIME RATES 
lx 130 26x 529 104x 156e 260e 312e 

1 hr 37.40 35.20 33.55 30.80 29.70 27.70 24.20 22.00 
1/2 hr 22.00 21.00 19.80 18.15 17.15 16.25 13.75 12.65 
1/4 hr 14.30 13.20 12.10 11.55 11.10 10.50 9.25 8.15 
5 min 6.00 5.50 5.25 4.95 4.65 4.30 4.00 3.45 

Spots and programs cannot be combined to lower 
program rates. 

BURGAW 
Pender County-Map Location J-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WPGF W P G F-FM 
1963 1965 

Subscriber Os the NAB Radio Code 
Media Code 4 234 1050 5.00 
Pender Broadcasting Co., Box 696, Hwy. 117 S., 
Burgaw, N. C. 28425. Phone 919-259-4731, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Raymond W. Fields. 
Sales Representative-Paul C. Nanny. 

3. FACILITIES 
1,000 w.; 1470 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST, DS1 
FM FACILITIES 
27,000 w.; 99.9 mc. 
Operating schedule: Local sunrise-11:00 pm. 
Antenna ht.: 163 ft. above average terrain. 

4. AGrNCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, 3d, 4a, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 23a. 24b, 28a, 29a, 
Contracts; 44a, 45, 46, 470. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 70b, 71b. 
Prod. Services: 82. 
Affiliated with ERS Radio Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Rates effective   

Rates received December 10, 1965, 
6. SPOT ANNOUNCEMENTS 

120 60 120 60 
wds wds wds wds 

1 ti 300 2.25 208 11 1.00 120 
13 ti 2.40 1.80 260 ti  1.40 1.15 
26 ti 2.00 1.50 312 ti  1.30 1.10 
52 ti  1.80 1.35 500 ti.. 1.20 1.00 
104 ti  1.10 1.30 1000 ti 1.10 90 
156 ti  1.60 1.25 

8. PROGRAM TIME RATES 
1 le 1/2 hr 1/4 hr 10 min 5 min 

1 ti  30.00 22.00 13.00 
13 ti  27.00 17.50 10.75 
28 ti _._ ...... _... 24.50 14.50 9.75 
52 ti    22.50 13.50 9.25 
104 ti  21.00 13.00 9.00 
156 ti  19.50 12.50 8.75 
208 ti  18.00 12.00 8.50 
260 ti. 16.50 11.50 9.25 
312 ti  15.00 11.00 7.75 
500 ti  13.50 10.50 7.50 

7.00 
6.20 
5.90 
5.70 
5.50 
5.30 
5.10 
4.90 
4.70 

BURLINGTON (2 AM; 2 FM) 
Alamance County-Map Location 6-4 

See SUDS coniumer market map and data at begin-
ning of the State. 

• 

6.00 
5.50 
4.90 
4.30 
4.10 
3.90 
3.70 
3.50 
3.30 
3.10 

WBAG W B A G-FM 
1946 1947 
BURLINGTON-GRAHAM 

CD 1:1131:1 
Media Code 4 234 11008.00 
Burlington-Graham Broadcasting Co.. Maple at Broad 

St.. Box 1328. Burlington, N. C. 27216. Phone 
919-227-4261. 

I. PERSONNEL 
General Manager-G. C. "Jack" Starnes. 
Commercial Manager-Phillip Eakin. 

3. FACILITIES 
1.000 iv. days: 1150 ke. Nan-directional. 
Operating schedule: 5:30 am-local sunset Mon thru 
Sun. 
FM FACILITIES 
ETtP 10,000 w.; 93.0 mc. 
Antenna ht. 241 ft. above average terrain. 
Operating schedule: 6-12:05 am. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Sa, 3b, 4e, 4d, 5. 6a, 7b, 8, 
Rate Protection: 10b. 11b. 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a. 24a. 241). 250. 26, 

28a. 29a. 
Contracts: 40a. 42a. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
Et! 10/1/68-Reed 10/17/68. 

6. SPOT ANNOUNCEMENTS 
Ix Ile 20e 52x 104e I56x 312e 

I min 5.50 5.25 5.00 4.75 4.50 4.25 4.00 
30 sec 4.50 4.25 4.00 3.75 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
Ix I3x 26e 52e 

1/2 hr  32.00 30.00 28.00 26.00 
1/4 hr  20.00 19.00 18.00 17.00 
5 min.  8.00 7.50 7.00 6.50 

WBBB W B B B-FM 
1941 1946 
BURLINGTON-GRAHAM 

e 
Subscriber to the NAB Radio Code 

Media Code 4 234 1150 3.00 
Alamance Broadcasting Co., Inc., Box 1119, Alamance 

Motel, Burlington, N. C. 27215. Phone 919-226-
6376. 
STATION'S PROGRAMMING DESCRIPTION 

WBBB: Programmed for general interest. 
Early morning: rural with personality, farm report, 
country music, religious appeal. 7-8 am adults. 
weather, time, sports, local and network news, popu-
lar music. 8-9 am middle-of-the-road music, news, 
time, weather. 9 am local religious 5 min. 9:05-9:30 
am housewife participation show, 2 way telephone, 
recipes, household hints. 9:30 am-noon, network news, 
middle-of-the-road album music with personality, 
local and state news, farm, 2 way telephone money 
show. Afternoons: middle-of-the-road, news, weather. 
pop music in drive time. 6 pm news roundup, late 
stock reports. SPORTS: auto racing, local baseball. 
FM duplicates AM except 1 morning hour and '1 
afternoon hours pop albums. Network news at :M. 
Contact Representative for further details. Ree'd 
7/17/67. 

I. PERSONNEL 
General Manager-C. Robert (Bob) Ray. 

2. REPRESENTATIVES 
T-N Spot Sales. 
Texas, Tennessee-Mario Messina Company. 

3. FACILITIES 
5.000 w. days; 920 kc. Non-direetional. 
Operating schedule: 6 am-local sunset.. EST. 

(This listing continued on next page) 
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Ilurlington-W B B B, W B B B-FM-Cont'd 
FM FACILITIES 
EltP 28.500 w.: 101.1 mc. 
Antenna ht.: 450 ft. above average terrain. 
Operating schedule: 5:30 am-midnight EST. 

4. AGENCv COMMISSION 
15/2 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3b. 4a, 5, 6e, 713. 8. 
Rate Protection: 10d, Ild, 12d, 13d. 14d. 
Basic Rates: 20b, 21a, 22e, 23e, 24b. 25a, 27, 28e. 

29a. 30. 
Contracts: 40e. 41, 42e. 43, 445, 45, 46, 47e. 48, 

51e. 
Comb.: Cont. Discounts: 60e. 60e, 61e. 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS. 
Member: TN Radio News Network, Tobacco Radio 
Network. 

TIME RATES 
Elf 7/1/69-Rec'd 6/24/69. 

AA - Mon thru Fri 6:30-9 am, 11:30 am-1 pm & 
3:30-5:30 pm. 
A-Mon thru Fri 5:30-6:30 am, 9-11:30 am, 1-3:30 
pm & 5:30 pm-sign-off; Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 250 50x 100x 200x 300x 600x 
1 min 5.00 4.75 4.50 4.25 4.00 3.50 3.25 
30 sec 4.00 3.89 3.60 3.40 3.20 2.80 2.60 
10 sec 2.50 2.38 2.25 2.13 2.00 1.75 1.63 

CLASS A 
1 min 4.40 4.18 3.96 3.74 3.52 3.08 2.86 
30 sec 3.60 3.43 3.24 3.06 2.88 2.52 2.34 
10 sec 2.20 2.09 1.98 1.87 1.76 1.54 1.43 

8. PROGRAM TIME RATES 
lx 25x 50x 100x 

5 min  12.50 11.25 10.00 8.75 
1/4 tir  25.00 22.50 20.00 17.50 

WEEKLY PROGRAM RATES 
5 min 1/4 hr 

PER WK: 6 tl 5 ti 3 ti 6 ti 5 ti 3 ti 
13 wk.  60.00 52.50 33.00 120.00 105.00 99.00 
26 wk.  57.00 50.00 31.50 114.00 100.00 63.00 
52 wk  54.00 47.50 30.00 108.00 95.00 60.00 

CANTON (2 Am) 
Haywood County-Map Location B-4 

See SIMS consumer market map and data at begin-
Ding of the State. 

WPTL 
1963 

Media Code 4 234 1200 6.00 
Vernon E. Pressley, Box 471. Corner of Main it 
Church Sts., Canton, N. C. 28716. Phone 704-648-
3576. 

STATION'S PROGRAMMING DESCRIPTION 
WPTL: Programmed for mass appeal. 
AIR PERSONALITIES handle all segments. 5 min 
news (local, national, international) on hour. head-
lines on half hour. Community affairs 6 Braes daily. 
Intermittently: recipes. fashion news, etc.. for women. 
sports flashes, special items for men, weather infor-
mation. school news, swap shows. M-F 11 am-anon 
comet 6 pm-sign-off general popular music, re-
mainder country and western. Sat 9:30 am-noon re-
ligious music, drama, sermons. Remainder country 
and western. Sun sign-on-1:30 pm religious, sacred 
music, sermons, church service, gospel. 1:30 pm-sign-
off general popular music. SPORTS: high school and 
college football. Reed 7/12/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Vernon E. Pressley. 

3. FACILITIES 
500 w.• 920 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 4b, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14e, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 2213. 23a, 24b, 25e. 26, 28a, 

29a, 30. 32b, 
Contracts: 40a, 41, 42e. 42e. 43, 44e, 45, 46, 47e, 48, 

49. 50e. 
Comb.: Cont. Discounts: 60h. 601, 61.a. 6213. 
Cancellation: 70a, 70e, 71b, 72. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Card received February 15. 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR 33 SECONDS 

1 ti  3.00 104 ti   2.40 
13 ti . 2.80 156 2.00 

2.60 312 ti__-   1.15 
52 ...... - ...... _....... 2.50 624 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 30.00 20.00 15.00 5.50 

CAUTION: 
It is inadvisable to use listing in-

formation from SRDS Catalogs for 
more than 30 days from their date 
of issue. A single mistake caused 
through use of out-of-date informa-
tion can he far more costly than the 
price of a subscription. Make certain 
you are working with current infor-
mation from the latest issue, because 
current information is safe informa-
tion. 

GO2A-6/ 

WWIT 
1954 

Media Code 4 234 1250 1.00 
estern North Carolina Broadcasters, Inc., Radio 
Center, Super-highway West, Canton, N. C. 28716. 
Phone 704-648-3588, 9. 

I. PERSONNEL 
President-Sidney A. Watts. 
Vice Pres. h Sta. Mgr.-Dalton R. Paxton. 
Treasurer-Boice M. Watts. 

2. REPRESENTATIVES 
George 'I'. Hopewell, Inc. 

3. FACILITIES 
1.000 w. days: 970 ke. Non-dlrectional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 Urne only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 2b, is. 4a, 5, 6a. 
Rate l'rotection: 10a, lia. 02e. 13a. 14a. 15b. 
Basic Rates: 20a, 21e, 22a, 22b, 23s, 24b, 24e. 25e. 

26. 28b. 28e, 29e, 29b, 30. 
Contracts: 40a, 41. 440. 45, 46, 47a. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 70a, 73b, 
Prod. Services: 81. 82. 

TIME RATES 
Rates effective February 20, 1961. 

Rates received March 1, 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
1 time.. 36.00 21.60 14.40 7.20 

13 times 34.20 20.50 13.60 6.80 
19.40 12.90 8.49 
18.30 1..20 6.10 
17.20 11.50 5.70 
16.10 10.80 5.40 
15.00 10.00 5.00 
13.90 9.20 4.70 

26 times 32.40 
52 times 30.60 
104 times 28.80 
156 times 27.00 
260 times 25.20 
312 times 23.40 
5t10 tintes   

1,000 times   
(v) 1 minute or station break. 

CHADBOURN 
Columbus County-Map Location H-6 

See SRDS consumer market map and data at beginning 
ot the State. 

(a) 
4.00 
3.80 
3.80 
3.40 
3.20 
3.00 
2.80 
2.60 
2.40 
2.20 

WVOE 
1962 

Media Code 4 234 1300 4.00 
Ebony Enterprises. Inc.. Box 124-A, Rt. No. 2, 

Chadbourn, N. C. 28431. Phone 654-3971. 
I. PERSONNEL 

Station Manager-Ralph J. Vaught, Jr. 
2. REPRESENTATIVES 

Greener, Hikes. Sears. 
South-Dora Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days; 1590 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 on Ume. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 30, lb. 4a, 4d. 5, 6a. 7b. 
Rate Protection: 15e. 
Basic Rates: 20a. 220. 22b, 23a. 24a. 24b, 25e. 28b. 
Contracts: 40e. 45. 46, 47a. 
Comb.: Cont. Discounts: 60b, 61a, 61b. 62b, 62e, 
Cancellation: 70a, 70e, 71b, 730. 
Entire schedule Negro programming. 

TIME RATES 
Rates effective June 1, 1963. (Card No. IC.) 

Card received May 24, 1963. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ......   3.00 104 U.-  2.10 
13 U..- ________ 2.75 156 IL  2.00 
26 ti 250 260 ti  1 96 
52 ti  2.25 312 IL.....  1.75 
30 second spot announcements 2.00, no frequency 
discount. 10 word time signals 1.00 each, no fre-
quency discounts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 tl  45.00 25.00 15.00 10.00 7.00 
13 ti  38.00 21.00 19.00 9.50 6.15 
26 ti 35.00 20.00 12.50 9.00 6.00 
52 ti  30.00 19.50 12.00 8.50 5.50 
104 ti  26.00 18.00 11.50 8.00 5.25 
156 ti 24.00 17.50 11.00 7.50 4.90 
260 LI ........... 22.00 17.00 10.50 7.00 4.35 
312 ti  20.00 16.50 10.00 6.75 4.00 

CHAPEL HILL 
Orange County-Map Location G-3 

See SRDS consumer market map and data at beginning 
of the State. 

WCHL 
1952 

e R /NIB 

Substriber to the NAB Radio Code 
Media Code 4 234 1350 9.00 
Village Broadcasting Co., Durham Blvd., Chapel 

Hill, N. C. 27514. Phone 919-968-4484. 

L PERSONNEL 
President-Roland McClamroch. 
Vice-Pres. & Gen'l Mgr.-Jim Hemmer. 

2. REPRESENTATIVES 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w.; 1360 Irc. Directional-night. 
Operating schedule: 6-3 am. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a. 4d, 5, fib, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 24e. 24e, 

25e, 26, 27. 28b, 29b, 30, 31, 33d. 
Contracts: 40a, 41, 44b, 48, 47a, 48, 49, 50, 51a, 

51b. 
Comb.; Cont. Discounts: flOd. 80f, 6011. 601, 61e, 62b, 
62d, 

Cancellation: 70b, 70d, 71e. 72, 730, 720. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 4/1/69-Rec'd 2/25/69. 
AAA-Mon thru Fri 6:30-9 am & 4:30-6:30 pm. 
AA-All other times. 

6. SPOT ANNOUNCEMENTS AAA (*) AA 
1 min  6.60 5.50 5.30 
30 sec  4.40 3.80 3.50 

(.) Combination; at least 30% scheduled AAA. 
WEEKLY DISCOUNT 

6 ti-10% 12 ti-15% 24 ti-20% 48+-25% 
CONSECUTIVE WEEK DISCOUNT 

6 wk-5% 13 wk-10% 26 wk-15% 52 wk-20% 
Minimum of 6 spots weekly earns all discounts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  50 35 25 20 12 

CHARLOTTE (8 AM; 4 FM) 
Mecklenburg County-lisp Location E-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WAME 
(formerly WWII() 

1955 

mcgavren-guild 
pgw radio, inc. 

Modern Country 
A Mission Broadcasting Co. Station 

Media Code 4 234 1375 6.00 
WWOK, Mission Charlotte Co., Box 1008, 1480 

Collins ltd., Charlotte, N. C. 28201. Phone 704-
392-0141. 

I. PERSONNEL 
President-Jack Roth. 
Vice-Pres. & Gen'l Mgr.-Hap Pate. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w.; 1480 Icc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% time only: 20111 of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2.b, 3a. 3b. 3d. 4a. 4d. 5. 6b, 7b, 8. 
Rate Protection: 10b. 146, 15d. 
Basic Rates: 200. 230, 23b. 250, 29a, 
Contracts: 40a, 41, 44b. 45, 46. 
Cancellation: 70a, 70e, 71a, 72, 73a. 

TIME RATES 
No. 1 Eff 5/1/09-Reed 8/6/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm: Sun 6 am-7 pm 
A--Dally-5-6 am & 7 pm-znidnight_ 
B-Dally-Midnight-5 ant. 

6. SPOT ANNOUNCEMENTS 
--- AAA - - AA - -A-

PER WK: 1 min 90 see 1 mie 30 see I min 30 see 
1 ti  26.00 21.00 20.00 16.00 14.00 11.00 
6 ti  24.00 19.00 18.00 14.50 12.00 9.50 
12 ti  22.00 18.00 16.00 13.00 10.00 8.00 
18 ti  20.00 16.00 14.00 11.00 8.00 6.50 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN-ROS 

PER WE: I min 
12 ti (4AAA, 4AA, 4M  168 
18 ti (6AAA, 6AA, 6A)  216 
24 ti (8AAA, 8AA, 8A)  264 
36 ti (12AAA, 12AA, 12A)  360 

10. SPECIAL FEATURES 
5 min news: 1-1/2x applicable 1-min. 

WAYS 
1941 

The Eastman Station 
R 1%. B 

An Associated Independent Metropolitan Station 

Subscriber to the NAB Radlo Code 

Media Code 4 234 1400 2.00 
WAYS Radio, Inc., 400 Radio Rd., Charlotte, M. C. 

28214. Phone 704-392-6191. 

I. PERSONNEL 
President-Stanley N. Kaplan, 
General Manager-Sis Allan Kaplan. 
Nat, Sales Manager-Jim Beatty, 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 610 Ire. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

S. GENERAL ADVERTISING See coded regulation. 
General: la. 2e, 213. 3b, 4a, 5. tta, 7b, 8. 
Rate Protection: 10e, 11e, 12e. 13c, 14e, 15a. 
Basic Rates: 20b, 21d, 22a, 23a, 24a. 29a, 30, 91, 

33d. 
Contracts: 41. 45, 48, 50. 
Cancellation: 70d, 71a, 73a. 
Affiliated with the Eastman Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
No, 12 Rif 7/1/69-Rec'd 6/3/69. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm & 7-10 pm; Sun 10 
am-10 pm. 
III-Mon thru Sun 5-6 am & 10 pm-midnight: Sun 
6-10 am. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WE: Fixed 1 ti 12 ti 18 ti 24 ti 
1 min. 60 00 55.00 50.00 48,00 
30 sec .............48.00 44.00 40.00 38.40 --
10 see  30.00 27.50 25.00 24.00 ---

NORTH CAROLINA 
SECTION II 

PER WE: Fixed I il 12 ti 
43.00 
34.40 

  25.00 21.50 

SECTION III 
1 min 33.00 27,00 
30 sec. 26.40 21.60 
10 sec.   16.50 13.50 
All Sections combine for frequency. 

7. PACKAGE PLANS 
BEST WAYS PLANS 

PER WE, EA: 15 tl 30 tl 
6-10 am & 3-7 pm Mon thru Fri-- 5 10 
10 am-3 pm Mon thru Fri 6 12 
6 am-7 pm Sat & Sun.. ......... - ..... 4 8 

30 see: 80% of 1-min. 10 sec: 5o% of 1-min. 
Does not combine with any other spots. 

8. PROGRAM TIME RATES 
5 mm: I-1/2 x 1-min. 

10. SPECIAL FEATURES 
Big Ways Champion Sports-with Bob Quincy and 
Jim Beatty   55 

CONSECUTIVE WEEK DISCOUNT 
26 wk-4% 52 wk-8% 
Does not apply to Best Way Plan. 
Minimum witty ached of 6 1-min spots 6 am-12 mid 
3fon-Sun necessary to maintain come wit advertising. 

18 ti 
40.00 
32.00 
20.00 

25.00 
20.00 
12.50 

WBT 
1921 

BLAIR e RADIO 
e 

24 tl 
37.00 
29.60 
18.50 

23.00 
18.40 
11.50 

A Jefferson Standard Owned Station 
Subscriber to the NAB Radio Code 

Media Code 4 234 1450 7.00 
Jefferson Standard Broadcasting Co.. 1 Julian Price 

Place, Charlotte, N. C. 28208, Phone 704-333-
8833, TWX 704-525-1019 

I. PERSONNEL 
President-Charles H. Crutchfield. 
Vice-Pres. and Meng Dir.-Paul B. Marion. 
General Sales Manager-Harold Hinson. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50,000 w.: 1110 kc. Directional-night only. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle. 12e, 13e, 14e, 15b, 16. 
Basic Rates: 20e, 21b, 21c, 21d. 22a, 22b, 23e. 24e. 

24e. 25s, 26. 27, 28a, 29e, 13e. 
Contracts: 40b, 41, 441), 46, 49. 
Comb.; Cont. Discounts: 60e, 61a, 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with CBS and Blair Represented Network. 

TIME RATES 
No. 27 Err 9/1/68-Rec'd 8/30/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-10 am; "Mon thru Fri 12:15-
12:30 
A-Mon thru Sat 3-7 pm. 

thru Sat 10 am-3 pm. 
0-Sun noon-7 pm. 
D-Mon thru Sat 5-6 am; Sun 5 am-noon; Sun thru 
Sat 7 pm-midnight. 
E-Sun thru Sat midnight-5 am. 

(*) 12:15-12:30 pm Mon thru Fri Carolina Farra 
News takes AA rate. 

PER WE: (1) (8) 6 ti 12 tl 18 ti 24 ti 30 U 
AA: 
1 min  66 60 55 53 50 48 44 
20/30 sec  52 48 44 42 40 38 35 
ID's .... _ 40 36 33 32 30 29 26 
A: 
1 min.  
20/30 sec........ 

50 
40 
30 

45 
36 
27 

42 
34 
25 

39 
31 
23 

35 
28 
21 

32 
25 
19 

1 min  46 41 37 34 31 28 
20/30 sec  .... 37 33 30 27 25 22 
ID's   27 25 22 20 18 16 
C: 
1 min.  30 28 24 22 20 18 
20/30 sec  .... 24 22 19 18 16 14 
ID's   18 16 14 13 12 11 
D: 
1 min  17 16 15 14 13 12 
20/30 sec........ 14 13 12 11 10 9 
ID's   10 10 9 8 8 7 
E: 
1 min.  ".10 8 7 6 5 4 
20/30 sec._ _. 8 7 6 5 4 3 
ID's   7 6 5 4 3 2 

(t) Specified position. 
(I) Less than 6 ti. 
(v.) With no frequency or CWD allowed, applic-
able in cases where client requests specified posi-
tion. 

Except for fixed or specified position, all spots stag-
gered within time period. 
AA, A., B. C. D, minutes, 30's and H)'s may be 
used to earn frequency and CWD on E spots, but E 
rates may not be applied to AA. A, B. C. and D 
times to earn frequency in those periods. E spots may 
be used to earn CWD on all spot time classes. All 
E spots ROS and placed at station's discretion. No 
guarantee of special rotation. 
52 CWD: 10%. Programs and spots combinable to 
earn CND on spots. 

WBT/WBT-FM COMBINATION RATE 
1 min, flat  8 

(This listing continued on next page) 
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Charlotte-W B 1-Continued 
8. PROGRAM TIME RATES 
AA-Mon titra Sat 6-10 am. 
A-Mon thru Sat 10 am-7 pm; Sun noon-11 pm. 
B-Mon thru Sat 7-9 pm; Sun 5 am-noon. 
C-Mon thru Sat 5-6 am & 9 pm-midnight; Sun 11 
Pm-midnight. 
D-Sun thru Sat midnight-5 am. 
PER YR: lx 26x 52x I04x 156X 312x 
AA: 
1/4 hr  100 95 90 85 80 70 
10 min. 80 76 72 69 64 56 
5 min  65 62 59 55 52 46 
A: 
1 hr  215 205 193 183 172 151 
1/2 hr  150 140 135 130 120 110 
1/4 hr  100 95 90 85 80 70 
10 min.  70 67 63 60 56 49 
5 min.  60 55 53 50 45 40 
B: 
1 hr  150 143 135 128 120 105 
1/2 h 100 95 90 85 80 75 
1/4 hr 75 70 65 60 57 50 
10 min.  40 38 36 34 32 28 
5 min.  30 29 27 25 24 21 
C: 
1 hr  75 71 68 64 60 53 
1/2 hr  45 43 41 38 36 32 

30 29 27 26 24 21 
10 min.  24 23 22 20 19 17 
5 min___ ....... _   19 18 17 16 15 13 
D: 
1 hr  50 45 40 35 30 25 
1/2 hr  40 38 35 30 25 20 
1/4 hr  28 25 22 20 18 15 
10 min..._   22 20 18 16 14 12 
5 min.  15 14 13 12 11 10 
Programs and spots combinable to earn CWD on spots. 

10. SPECIAL FEATURES 
PEAK TRAFFIC SPORTS PACKAGE 

Sports Vignette-Mon thru Sat 4:55-5 pm & 6:15-
6:20 pm. 
PER WK FIRM: 13 wk 26 wk 52 wk 

.Full sponsorship 500 450 400 
t1/2 sponsorship ............... ...... -.._..-... 260 230 215 

(.) 12 mlns plus 24 open & close billboards. 
(il 6 mino plus 24 open & close billboards. 

Billboards will consist of clients name or product. 
Full sponsor receives 12 1-minute spots and 24 open 
and closing bilboards. 1/2 sponsor receives 6 1-
minute commercials and 24 open and closing bill-
boards. 

WEEKDAY UPDATE PACKAGE 
Package consists of total of 60 weather and news 
programs per week. Mon thru Fri. Client will re-
ceive 15 1-minute spots and 120 open and closing 
billboards per week. Programs scheduled at following 
times: Mon thru Fri 5:26, 6:26, 9:26, 11:26 am, 
12:30, 1:26, 2:26. 3:36, 4:26, 9:26, 10:26 & 11:26 pm. 
PER WK FIRM: 13 wk 26 wk 52 wk 
1/4 sponsorship  200 180 160 

• 
WBT-FM 

1962 

czia FMI] 

A Jefferson Standard Owned Station 

Subscriber to the NAB Radio Code 
Media Codo 4 234 1451 5.00 
Jefferson Standard Broadcasting Co., 1 Julien Price 

Place, Charlotte. N. C. 28208. Phone 704-333-
8833. TWX 810-626-0449. 
STATION'S PROGRAMMING DESCRIPTION 

WIIT-FM: Programmed for adults. 
MUSIC 90%: instrumental albums and singles fea-
turing current general popular muslc, showtunes, 
standards. light jazz, vocal albums with emphasis 
on current popular artists. AIR PERSONALITIES 
pre-tape daytime breaks and evening program seg-
ments. NEWS 10%: shares 18 man local-regional 

staff. COMMERCIAL POLICY: 6 minutes maximum 
permitted per hour. Half hour product protection. 
All jingles subject to prior approval. Contact Repre-
sentative for further details. Itec'd 7/21/67. 

I. PERSONNEL 
President-Charles H. Crutchfield. 
Vice-Pres. & Slang Dir.-Paul B. Marion. 
°pendions & Sales-Don Le Brecht, 

2. REPRESENTATIVES 
Quality Media Ineorporated. 

3. FACILITIES 
ERP 100.000 w.; 107.9 mc. Stereo. 
Operating schedule: 5-1 am daily. EST. 
Antenna ht.: 900 ft. aboya average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a, 4d, 5. 6b, 7b, 8. 
Rate Protection: 10a, lle, 12e, 14a. 
Rate Protection: 10e. lle, 12c, 14e. 15b. 
Contracts: 40a, 45. 48, 51a. 
Comb.: Cont. Discounts: 60a, 60b, 61e, 62d, 
Cancellation: 70b, 70e, 71a, 72. 
l'rod. Services: 80. 
Maximum commercial: 6 per hour. 
Product Protection: 30 minutes. 
Sold ln combination with WBT-AM, see that listing 
for rates. 

TIME RATES 
No. 6 Eff 8/1/89-Rec'd 7/8/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 ti 12 tl 18 01 24 ti 
1 min.  16.00 15.00 14.00 12.59 11.00 
20/30 sec  12.50 12.00 11.00 10.00 9.00 

WGIV 
1947 

BERNARD HOWARD 
& CO., INC. 

Independent Negro 
Media Code 4 234 1500 9.00 
won', Inc., Box 10063, Charlotte, N. C. 28201. 
Phono 704-333-0131. 
STATION'S PROGRAMMING DESCRIPTION 

WGIV: Programmed for Negro community. 
8 air personalities feature rhythm and blues music, 
except gospel and spirituals 5-6:30 am. 4 newsmen 
prepare 170 community oriented rewritten newscasts 
weekly, using frequent actualities, beepers and mobile 
unit reports. Marty contests and promotions, along 
with active involvements ln community publie affaira 
featured. Negro history programs presented 3 times 
daily. SPORTS: 6 capsules daily. Editorials regu-
larly. Community public service hourly. COMMER-
CIAL POLICY: personality endorsements not per-
mitted. Contact Representative for further details. 
Recul 2/18/69. 

I. PERSONNEL 
Vice-PresIdent-Arnold Schorr. 
General Manager-Todd Branson. 
Operations Manager-Jerry Stowe. 

2. REPRESENTATIVES 
Bernard Howard & Company, Inc. 

I. FACILITIES 
1,000 w. days, 500 w. nights; 1600 be. 

Non-directional days, directional nights. 
Operating schedule: 5-1 am. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3e. 3d, 4a, 4d, 5, ea, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 1313. 14b, 15a, 15b. 
Basic Rates: 206, 21e, 21d, 22a, 226, 23a, 25e. 26, 

28b, 28c, 29a, 30, 12s, 33a, 
Contracts: 40e. 42e, 42e. 43, 44b, 45, 46, 47a, 48. 

49, 50, 51a. 51b. 

Comb.; Cont. Discounts: 60a, 60e, 601, 62a, 62d, 
Cancellation: 70a, 70d, 71o, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 1 Eff 7/1/68-Rec'd 6/9/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other turnes. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 52x I56x 260x 312x 520x 1040x 
AA... 18.00 17.50 17.00 16.50 16.00 15.00 14.00 
A ...... 15.00 14.50 14.00 13.50 13.00 12.00 11.00 

30 SECONDS 
AA.. 13.50 13.00 12.50 12.00 11.50 11.00 10.50 
A ...... 12.00 11.50 11.00 10.50 10.00 9.50 9.00 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 12 ti 18 ti 24 ti 30 ti 
AA   16.00 15.50 15.00 14.00 
A   13.50 13.00 12.50 12.00 

30 SECONDS 
AA 13.00 12.00 11.00 10.00 
A   11.00 10.00 9.00 8.00 

10. SPECIAL FEATURES 
NEWSCASTS 
ix 26x 52x 104x 208x 9I2x 

AA   30 28 26 24 22 20 
A _ .......... _..__.._  24 22 20 18 16 14 

WIST 
1951 

Media Code 4 234 1550 4.00 
WIST, Inc., Box 59, 2401 Wilkinson Blvd., Charlotte, 
N. C. 28201. Phone 704-376-6001. 

I. PERSONNEL 
Gent Mgr. & Vice-Pres.-C. B. "Itik" Rogers, Jr. 
Sales Manager-William 11. Truitt. 
Program Director-Jerry Kearns, 

2. REPRESENTATIVES 
Savilli/Gates, Inc. 
Southeast-T-N Spot Sales. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 kg. 

Non-dlreettonal. 
4. 1A570E.NCY COMMISSION 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 4d, 7b. 
Basic Rates: 26. 
Contracts: 42a, 45. 
In the event of revision of station rates or discounts 
the advertiser may choose to have the revision im-
mediately applied to his contract-or these rates will 
prevail for continuons broadcasts until the termina-
fion date of his contract not exceeding 26 weeks from 
effective date of rate revision. Contracts expiring 
earlier than 26 weeks from the effective date of a 
rate revisten may he extended at those rates up to 
26 weeks from such revision date. 
Announcements cannot be considered when determining 
the rate applicable to programs or vice-versa. Pro-
gram time applies ln excess of one minute. 
Length of commercial 
5 1:15 min. 
10 minutes.-- ............ -...-.----  2:10 min. 
15 minutes  3:00 min. 
30 minutes  ....   
60 minutes  47::0150 mut.. 

Member: Golden Crescent Group, TN Radio News 
Network, The Tobacco Radio Network. 

TIME RATES 
Rates effective August 1, 1965. (Card No. 8.) 

Card received September 27, 1965. 
Class A-6:29-9:00 am and 4:00-7:00 pm Mon thru 
Sat. 
Class B-5:30-6:29 am and 9:00 am-4:00 pm Mon 
thru Sat; 7:30 am-7:00 pm Sun. 
Class C-All other times 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1-3 4-12 
1-6 ti: wk wk 
A 12.00 11.40 
11 9.60 9.10 
C 7.20 6.85 

13-25 26-38 39-52 
wk wk wk 

10.80 19,20 9.60 
8.60 8.10 7.60 
6.50 6.15 5.80 

The combination WBT & WBT-FM, in combination, 
that unlocks deliver more adults 25+ than any 

the Charlotte other three radio stations.* 
Market! One order with your Blair man will 

wrap up the adult Charlotte Market! 

WBT 
RADIO 

CHARLOTTE 
Represented by BLAIR Radio 

*The audience figures are based on average 
quarter-hour persons, 25+, total survey area, 
6 am-12 Midnight, Monday-Sunday, April/May 
1969 ARB. They are estimates only and are 
subject to the qualifications set forth in 
the survey report. 

PER WK: 1-3 4-12 13-25 26-38 38-52 
7-12 ti: wk N, k wk wk wk 
A   11.40 10.80 10.20 9.60 9.00 

9.10 8.60 8.10 7.60 7.10 
C   6.85 6.50 6.15 5.80 5.45 
13-20 ti: 
A   10.80 10.20 9.60 9.00 8.40 
B ..._................ _   8.60 8.10 7.60 7.10 6.60 
C   6.50 6.15 5.80 5.45 5.10 
21-39 ti: 
A   10.20 9.60 9.00 8.40 7.80 
B   8.10 7.60 7.10 6.60 6.10 
C .._.._ ......... -__   6.15 5.80 5.45 5.10 4.75 
40 or more ti: 
A   9.60 9.00 8.40 7.80 7.20 
B   7.60 7.10 6.60 6.10 5.60 
C    5.80 5.45 5.10 4.75 4.40 

30 SECONDS 
1-6 ti: 
A    9.00 8.55 8.10 7.65 7.20 
B   7.20 6.85 6.50 6.15 5.80 
C   5.40 5.15 4.90 4.65 4.40 
7-12 ti: 
A   8.55 8.10 7.65 7.20 6.75 
B   6.85 6.50 6.15 5.80 5.45 
C   5.15 4.90 4.65 4.40 4.15 
13-20 ti: 
A   8.10 7.65 7.20 6.75 6.30 
B   6.50 6.15 5.80 5.45 5.10 
C   4.90 4.65 4.40 4.15 3.90 
29-31 ti: 
A _______   7.65 7.20 6.75 6.30 5.85 
B   6.15 5.80 5.45 5.10 4.75 
C   4.65 4.40 4.15 3.90 3.65 
40 or more ti: 
A   7.20 6.75 6.30 5.85 5.40 
B   5.80 5.45 5.10 4.75 4.40 
C   4.40 4.15 3.90 3.65 3.40 

10 SECONDS 
10-seconds - 50% of earned 30-second rate. 10-
seconds announcements can be combined with minute 
and 30 second announcements to earn additional 
frequency discounts on 10-second announcements only. 

WKTC 
1958 

1:11:112 
Media Code 4 234 1600 7.00 
WKTC Radio Corp., Box 8588, 2001 Suttle Ave., 

Charlotte, N. C. 28208. Phone 704-333-1101. 
STATION'S PROGRAMMING DESCRIPTION 

WKTC: Programmed with enuntry and western music, 
utillzing alr personalities. News: 5 min at :55. 3 
mobile news anima. Sports sews, 3 min, at :10. 
Weather. 3 min. at :25. Personalities employing 
audience participation quizzes. Live remote broad-
casts with lire entertalnment. RELIGION: sign-on-
noon Sun. SPORTS: football and NASCAR racing. 
Contact Representative for further details. Rec'd 
10/24/67. 

(This listing continued on next page) 

The top 
Charlotte station 
delivers a weekly 
cume of 212,100 
N. C. adults 
TN West Stations 
deliver nearly 93% 
more cume adults at 
less cost-only $35/ 
participating minute 
for the western leg of 
TN Radio News 
Network including 
Charlotte 
Details of TN News single order, single invoice 
convenience are beside the North Carolina 
map at the start of this section. 

TN SPOT SALES, P.O. Box 1988, Raleigh, N. C. 
PHONE COLLECT: 919-832-8885 
Data Source: Pulse Circulation '68 
Interviewing Conducted in 1967 
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Charlotte-W K T C-Continued 
I. PERSONNEL 
General Manager-Johnny Jacobs. 

2. REPRESENTATIVES 
Vic Piano Associates. Inc. 
Southern-Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. dsys; 1310 ire. Non-directiona,. 
Operating schedule: 455 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%: no each discount. 

S. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, Is. 3b, 3d, 4a, 4d, 5, 65, 7b. 
Rate Protection: 15b, 16. 
Basle Rates: 22a, 23a. 24a, 28c, 29b. 
Contracts: 405, 41, 44b, 45. 46. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 70a. 70c, 71a, 735. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 
Member: Country Music Network. 

TIME RATES 
No. 4 Eff 12/1/66-Reed 12/5/66. 

7. PACKAGE PLANS 
Weeks 

I MIN, PER WK: 1 4 13 26 
1 ti  7.50 7.00 6.50 6.25 
5 ti  7.25 6.75 6.25 6.00 
10 Li ............... _.._._  7.00 6.50 6.00 5.75 
15 ti  6.75 6.25 5.75 5.50 
20+   6.50 6.00 5.50 5.25 
30 SEC: 
1 ti 6.00 5.50 5.25 5.00 
5 U  5.75 5.25 5.00 4.75 
10 ti  5.50 5.00 4.75 4.50 
15 ti  5.25 4.75 4.50 4.25 
20+   5.00 4.50 4.25 4.00 
10 seconds-50% of applicable 1-minute rate. 

WRNA (FM) 
1569 

99-52 
6.00 
5.75 
5.50 
5.25 
5.00 

4.75 
4.50 
4.25 
4.00 
3.75 

HERBERT E. GROSKIN 
& COMPANY 

F IMO 
Media Code 4 234 1625 4.00 
Belk Broadcasting Co. of Charlotte, Inc., Box 59, 

Barringer Inn, Charlotte, N. C. 28201. Phone 704-
334-0951. 

I. PERSONNEL 
President-Henderson Belk. 
General Manager-Jack B. Petrey. 
Sales Executive-Gerald M. Clegg. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 100,000 w. (hertz. & vert.); 95.1 mc. Stereo. 
Operating schedule: 7-1 am. EST. 
Antenna ht.: 404 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la, 3a, 3c, 4a, 5. 
Rate Protection: 10b, 11b, 12b, 13c. 14b. 
Basic Rates: 20b, 22a, 22b, 24b, 25b, 26. 27. 29a. 

33a. 
Contracts: 405, 42d, 44a, 46, 47e, 51b. 
Comb.; Cont. Discounts: 60c, 601, 61b. 
Cancellation: 70b, 70e, 71a, 73b. 
Prod. Services: 80. 82. 
Member: The Groskin Group. 

TIME RATES 
Rif  Reed 6/14/68. 

6. SPOT ANNOUNCEMENTS 
lx 15x 30x 60e I25x 250e 500e 

1 mln  10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

Ix 15x 30e 60x 125x 250x 500e 
1 hr  76 70 64 61 58 55 52 
1/2 hr  53 50 48 46 44 42 40 
5 min  30 29 28 27 26 25 24 

WRPL 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 234 1650 2.00 
Voice of Charlotte. Inc., 237 West Trade, Charlotte, 
N. C. 28202. Phone 704-372-1540. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Larry F. Keith. 
Sta. & Sales Mgr.-Walter V. Mitchell. 
Public Affairs Director-Mrs. Rattle Leeper. 

2. REPRESENTATIVES 
Dore at Allen, Inc. 
Dora-Clayton Agency, Inc. 

S. FACILITIES 
1,000 w.; 1540 Ice. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 Urne only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, la, 4a. 4d, 5, 6a, 7b. 
Rate Protection: 1lb, 12b, 136. 14b. 15a. 
Basic Rates: 20b, 21a, 21d, 22b, 23e. 24b, 250, 26, 

27, 28b, 29a, 30, 32a. 339. 
Contracts: 40a, 41, 42e. 43, 44a, 47e. 48, 49, 51e. 
Comb.: Cont. Discounts: 608, 61a. 62b. 
Cancellation: 70b, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
Eff Reed 8/30/68. 

5. SPOT ANNOUNCEMENTS 
Ix 26e 52e 104e 260e 500x 1000+ 

3 min 6.00 5.75 5.50 4.75 4.50 4.25 4.00 
30 sec or less: 70% of 1-rain. 

7. PACKAGE PLANS 
1-MINUTE SATURATION PACKAGE 

50 ti.. 125 100 ti......._....-- 200 
All 100 spots must be used within 7 consecutive days 
with no more than 20 during any one day. ROS 
schedule only, and limited to 1 package per sponsor 
during any 1 week. 

eze 

WSOC 
1933 

Representatives, Inc. 

R AB 

A Cox Broadcasting Corporation Station 

Subscriber to the NAB Radio Code 

Media Code 4 234 1700 5.00 
Carolina Broadcasting Co., Box 2536. 1901-25 N. 

Tryon. Charlotte. N. C. 28201. Phone 704-372-
0930. TWX 810-621-0437. 
STATION'S PROGRAMMING DESCRIPTION 

WSOC: Programmed for general interest. 
5 air personalities. NEWS: every hour on hour, local 
news every hour on half hour. 12M-6 am current hits, 
standards. 5-6 am farm and home show with weather 
reports. 6-10 am middle-of-the-road music, quips, 
some rock. 10 am-1 pm current hits. 1-4 pm cur-
rent hits, standards, talent interviews. 4 pm-123t 
middle-of-the-road, current hits. SPORTS: major 
league baseball, football, basketball, pro hockey. 
NASCAR racing, Indianapolis 500. Contact Repre-
sentative for further details. Rec'd 3/26/68. 

I. PERSONNEL 
General Manager-C. George Henderson. 
Sta. Mgr. & Dir. Sales-Wynn Boit. 

2. REPRESENTATIVES 
/1-11 Representatives, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 930 kg. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 2-10 am Mork 
thru Fri. For non-simulcast facilities see WSOC-FM. 

4. AGENCY COMMISSION 
15% on elation lime only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. la, 4e. 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 23e. 25e. 20e, 33a. 
Contracts: 40e. 45, 46, 47a. 50. 
Comb.; Cont. Discounts: 60b. 60g, 601, 61b. 
Cancellation: 70a, 70e, 71e. 73a. 
P.od. Services: 82. 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/69-Reed 12/24/68. 
AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 10 am-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: 1000e 7500 500e 
AAA   22 23 24 
AA   15 16 17 
A   8 9 10 

30 sec: 80% of 1-min. 10 sec: ao% of 1-min. 
WSOC/WSOC-FM COMBINATION 

(applicable 10 am-6 am Mon thru Fri; must use 
equal spots on AM & FM) 

PER WK: 36 01 24 ti 18 ti 12 ti I tl 
1 min.  4.00 4.50 5.00 5.50 6.00 
30 sec  3.00 3.50 4.00 4.50 5.00 
PER YR: I mln 30 see 
500 +  4.00 3.00 

7. PACKAGE PLANS 
ROTATING PLAN PACKAGES 
(AAA includes AM/FM simulcast) 

PER WK, 1 MIN: 36 ti 24 tl lEtti 1201 1 ti 
AAA   24 26 28 30 32 
AA   17 18 19 20 22 
A   10 12 13 14 16 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
DISCOUNT 

52 wk-10%. 
TOTAL AUDIENCE PLAN 

PER WK, I MIN: Plan I Plan II 
6-10 am  8 6 
10 am-3 pm  12 6 
3-7 pm  8 6 
Nights and/or weekends  8 6 

36 ti 24 ti 
Ea     15 16 
30 sec: ao% of 1-min. 10 sec: 50% of 1-min. 
28 minutes on FM may be added to Plan I. ea.. 4.00 
18 minutes on FM may be added to Plan II, ea 4.50 

8. PROGRAM TIME RATES 
5 MIN: le 26e 52e 104x 156e 2600 312e 
AAA   36 34 32 30 28 27 26 
AA   27 26 25 24 23 22 21 
A   21 20 19 18 17 16 15 

e 

WSOC-FM 
1947 

Representatives, Inc. 

E1151F'mEl 
A Cox Broadcasting Corporation Station 

Subscriber to the NAB Radio Code 
Media Code 4 234 1701 9.00 
Carolina Broadcasting Co., Box 2536. 1901-25 N. 

Tryon, Charlotte, N. C. 28201, Phone 704-372-
0930. TWX 810-621-0437. 

STATION'S PROGRAMMING DESCRIPTION 
WSOC-FM: NEWS at :15. AIR PERSONALITIES 
1 am-4 pm & 7 pm-12M. MUSIC: current hits and 
standards. Live opera broadcast in season. Contact 
Representative for further details. Rec'd 11/29/68. 

I. PERSONNEL 
General Manager-C. George Henderson. 
Sta. Mgr. & Dir. Sales-Wynn Mott. 

2. REPRESENTATIVES 
H-R Representatives, Inc. 

3. FACILITIES 
ERP 100,000 w. (hertz. & vert.); 103.7 me. Stereo. 
Antenna ht.: 1040 ft. ahove average terrain. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Operated separately 10-
2 am Mon thru Fri. For simulcast facilities see 
WSOC. 

If you 
want 
to pay 
more 
per 

listener 
forget 
soc 

In the 6-10 AM, 3-7 PM drive 
periods and 10 AM-3 P.M. 
slot WSOC has the lowest 
CPM for adults 25 to 49 in 
the Metropolitan Cnarlotte 
area.This is the affluentaudi-
ence that can buy your prod-
uct or service. To get the full 
story on WSOC's sales power 
in the Charlotte market con-
tact us or your H-R represen-
tative. 

Audience source: Radio Pulse Report for 
Ciarlotte Jan.. March, 1969. All figures 
quoted or derived from audience surveys are 
subject to sampling and other errors. Meth-
odology details furnished on request. 

CHARLOTTE/NBC mte 
COI BROADCASTING CORPORATION stations: MG AM-FM-TV, Atlanta; 
WHIO APA-FIA-TV. Dayton; WSOC AM-FM-W, Charlotte; W100 AM-F11, 

Wand; tovu(Tv), San Francisco-Oakland; WIC-W, Pittsburgh. 

NORTH CAROLINA 
4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 238, 25a, 28a, 33a. 
Contracts: 40a. 45. 46. 47a, 50. 
Comb.; Cont. Discounts: 60b, 60g, 601, 61b. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 
Affiliated with American FM Network. 
Sold in combination with WSOC. See that listing 
for rates. 

TIME RATES 
Eff 1/1/69-Reed 12/24/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 36 tl 24 ti 18 ti 12 tl I tl 
1 min  11.00 12.00 13.00 14.00 16.00 
30 sec  8.50 9.50 10.50 11.00 13.00 
PER YR: 1000x 7500 5000 

5.00 9.00 10.00 
30 sec ... 6.50 7.00 8.00 

8. PROGRAM TIME RATES 
FIXED POS: lx 26e 52e 104e 156x 260e 
55 min-- ........ 30 28 26 24 22 20 
25 min  20 18 16 14 12 10 
ROS, PER WK, EA: 3 ti 501 701 

20 15 
12 10 

WWOK 
NOTE: The call letters of this station have been 
changed to: 

WAME (Charlotte) 

WYFM (FM) 
1960 

• 
Media Code 4 234 18003.00 
Charlotte Broadcasters, Inc., Box 20491, 121 W. 7th 

St. Charlotte, N. C. 28202. Phone 704-334-1047. 
I. PERSONNEL 
Pres. & Gen'i Mgr.-William A. Vaughn. 

3. FACILITIES 
EltP 4.000 w.; 104.7 mc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4d, 5, 6a, 79. 
Rate Protection: 10a. 11a, 12a, 13a. 14a, 15b. 
Basic Rates: 22b, 23a, 24a, 24c, 26, 22e. 29a, 32a. 
Contracts: 40a, 42c, 44b, 51a. 
Comb.; Cont. Discounts: 60d, 60f, 60h, 601, 61a. 

61b, 62b. 
Cancellation: 70s. 70c, 71a. 
Prod, Services: 80. 
Announcements in all Campaigns will be equally dis-
tributed Mon thru Sat. 

TIME RATES 
Rates effective May, 1961. 

Rates received August 2. 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

OPEN RATE 
(Any commerclal time not part of a Campaign) 
1-hour programs, each  20.00 

1/2-hour programs, each  
announcements, each  4.00 

Service Features 
Applicable announcement rate plus talent fee, per 
broadcast. 1.00. 

7. PACKAGE PLANS 
MAXIMUM CAMPAIGN 

(2 1-hour programs and 24 announcements pet 
week. 4 announcements per day Mon thru Sat) 

Per wk. Per wit. 
1 week  86.00 26 weeks  70.00 

13 weeks  75.00 52 weeks__ 65.00 
MAJOR CAMPAIGN 

(1 1-hour program, 1 1/2 hour program and 
18 anouncements per week, 3 announcements 

per day Mon thru Sat) 
1 week  68.00 26 weeks  55.00 

13 weeks_________ 59.00 52 weeks.  51.00 
MEDIUM CAMPAIGN 

1 1-hour program and 12 announcements per 
meek. 2 announcements per day Mon Ulm Sat) 
1 week 48.00 26 weekz.-__ 39.00 

13 weeks  42.00 52 weeks  36.00 
MINIMUM CAMPAIGN 

(1 1/2-hour program and 6 announcements per 
week. 1 announcement per day Mon thru Sat) 
1 week  28.00 26 weeks  22.00 

13 weeks  24.00 52 weeks  20.00 

CHERRYVILLE 
Gsston County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WCSL 
1967 

R AB 

Media Coda 4 234 1825 0.00 
Broadcasting Company of the Carolinas, Inc., North 

Cherry St., Cherryville, N. C. 28021, Phone 704-
435-3297. 

I. PERSONNEL 
President-Donald W. Curtis. 
General Manager-James Frldle. 
Vice-President-Itobert Pickett, 

3. FACILITIES 
500 w.: 1590 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. 1A570ENCY COMMISSION 

(This listing continued on next Page) 
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NORTH CAROLINA 

Cherryville-W C S 1-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la, 25, 2b, 3a, 3b, 3d, 4d, 6a. 
Rate Protection: 10, 120, 14a. 
Basic Rates: 20b. 
Contracts: 40a, 41, 42a, 44h, 46. 
Prod. Services: 82. 
Sold in combination with WPXY. Greenville, or 
WEWO, Laurinburg. See WPXY for discounts. 

TIME RATES 
Elf Rec'd 1/15/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

I ti 6 ti 16 ti 26 ti 51 ti 76 ti 101 ti 126+ 
1 mo 2.20 2.10 2.00 1.90 1.80 1.70 1.60 1.50 

100x 200x 400x 6000 900x 1200x 1500+ 
1 yr.... 2.00 1.90 1.80 1.70 1.60 1.50 1.40 
30 sec: 70% of applicable 1-min. 
20 sec: 60% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 
1-MINUTE OVERALL PLAN 

PER DAY: I ti 2 ti 3 ti 4 ti 6 tl 
13 wk  1.80 1.70 1.60 1.50 1.40 
26 wk  1.70 1.60 1.50 1.40 1.30 
52 wk.  1.60 1.50 1.40 1.30 1.20 

SATURATION PLAN 
A 

10 ti ea (1 min, 30 sec, 10 sec)  33 
AA 

20 ti ea (1 min, SO sec, 10 sec)    62 
AAA 

40 ti ea (1 min. 30 sec, 10 sec)    120 
A AA AAA 
25 ti 50 ti 100 ti 

SO sec  26.25 50.00 98.75 
A and AA packages must be used within a 7-day 
period. 
AAA packages must be used within a 14-day period. 
AA-All other times. 
A-Sun all day: Mori thru Sat after 6 pm. 

8. PROGRAM TIME RATES 
AAA-Mon thru Fri 7-9 am. 

CLASS AAA 
lx 13x 26x 52x 1040 312x 364x 

1 hr.... 38.00 36.00 34.00 32.00 30.00 26.00 --
1/2 hr 22.00 21.00 20.00 19.00 18.00 16.00 
1/4 hr 16.00 15.00 14.00 13.00 12.00 10.00 --

CLASS AA 
1 hr.... 31.50 28.50 27.50 26.50 25.50 23.50 22.50 
1/2 hr 18.75 17.25 16.75 16.25 15.75 14.75 14.25 
1/4 hr 12.75 11.25 10.75 10.25 9.75 8.75 8.25 

CLASS A 
1 hr.... 28.00 27.00 26.00 25.00 24.00 23.00 22.00 
1/2 hr 17.00 16.50 16.00 15.50 15.00 14.50 14.00 
1/4 hr 11.00 10.50 10.00 9.50 9.00 8.50 8.00 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS, SPORTS & FEATURES 

1 ti 12 ti 14+ 
Open   6.00 5.50 5.00 

CONTRACT BASIS 
PER DAY: I ti 2 ti SOI 4 ti 
13 wk    4.75 4.50 4.25 4.00 
26 wk.  4.25 4.00 3.75 3.50 
52 wk  3.75 3.50 3.25 3.00 
7 day a week schedule earns 3 per day rate. 
6 day a week schedule earns 2 per day rate. 
5 day a week schedule earns rate as shown. 
Less than 5 day a week schedule-add 5% for each 
day. 

SPECIAL BONUS 
All contracts for 26 or 52 week 5-minute programs 
earn 1500x spot rate. 

CLINTON 
Sampson County-Map Location 11-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WRRZ 
1946 

Media Code 4 234 1850 8.00 
Wititl Radio Co., 1.6 miles south on Highway 701, 

Clinton, N. C. 28328. Phone Ly 2-2165 
I. PERSONNEL 
General Manager-Geo. S. Walston. 
Commercial Manager-E. D. Powell. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
South-T-N Spot Sales. 
Southwest-Mario Messina Company. 

3. FACILITIES 
1,000 w. days; 880 kc. Non-directional. 
Operating schedule: 6.00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net charges for titne; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 20. Sa, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11E. 12g. 13g, 14g. 
Basic Rates: 200. 210, 22b, 23a, 24b, 25b, 26, 28a, 

33d. 
Contracts: 40a, 42a, 43, 44a. 45, 46, 47a, 48, 49. 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 601, 62d. 
Cancellation: 70b, 704. 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Member: Carolina Radio Network; Tobacco Radio 
Network. 

TIME RATES 
eases effective January 1. 1947. (Card No. 5.) 

Card received July 28. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 
hr. hr. hr. min. f•1 

1 time 60.00 36.00 24.00 12.00 6.00 
26 times._ 58.00 35.00 23.25 11.50 5.75 
52 times_ 54.00 34.00 22.50 11.00 5.50 
65 times__ 54.00 33.00 21.75 10.50 5.25 
130 times._ 52 00 32.00 21.00 10.00 5.00 
I5G times._ 50.00 31.00 20.50 
260 times__ 48.00 20.00 19.65 9.00 4.5e 
312 times.... 46.00 29.00 19.20 8.50 4.25 

(t) 
4.50 
4.35 
4.20 
4.05 
390 
3.75 
3.60 
3 45 

Ose minute anneuncement lire or transcribed. 
100 word maximum; preferred position station 
break. 20 seronds transcribed or 35 words live. 
(t) Run-of-schedule 50 words live or Si seconds 
transcribed. 

CONCORD (1 AM; 1 FM) 
Cabarrus County-Map Location E-5 

See SltDS consumer market map and data at begin-
ning of the State. 

WEGO 
1943 

R IAiB 

Media Code 4 234 1900 1.00 
Concord-Kannapolis Broadcasting Co., Box 128, Hwy. 

29 Bypass, Concord. N. C. 28025. Phone 704-782-
6215. 

I. PERSONNEL 
1»resident-itobert R. Bilker. 
Exec. Vice Pres. & Gen'l Mgr.-James B. Keel. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
Southern Spot Sales, Inc. 

S. FACILITIES 
1.000 w. days; 1410 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb, 3a, 3d, 4a, 4d, 5, Oa, 7b, 8. 
Rate l'rotection: 10b, 11b, 12b, 13b, 14b, 15e, 15b. 
Basic Rates: 20b. 21a, 21d, 22s, 22b, 23a, 23b, 24b, 

25a, 28b, 29b, 
Contracts: 40a, 42d. 44e. 44b, 45, 40, 47a, 48. 
Comb.; Cont. Discounts: 60b. 601. 61e. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 
FM facilities: WPEG (FM). 
Affiliated with KBS. 
Member: The TN Radio News Network. Suburban 
Radio Corp. 

TIME RATES 
Elf  . Rec'd 4/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 10x 25x 50x 100x 

1 min  3.00 2.70 2.40 2.15 1.90 
30 sec.  2.40 2.15 1.75 1.60 1.50 
15 sec  1.75 1.60 1 45 1.35 1.20 

8. PROGRAM TIME RATES 
I hr 1/2 le 1/4 hr 10 min 5 min 

1 x  47.00 24.50 18.00 14.00 6.50 
DISCOUNTS 

13x-4% 104x-17% 312x-35% 
251-8% 2601-20% 365x-40% 
52x-15% 

WPEG (FM) 
1962 

Media Code 4 234 1950 6.00 
Concord-Kannapolis Broadcasting Co.. Box 128, Hwy. 
29 Bypass, Concord. N. C. 2802-5, Phone 704-782-
6215. 

I. PERSONNEL 
President-Robert It. Bilker. 
Exec. Vice Pres. & Gen'l Mgr.-James B. Keel 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Southern Spot Sales, Inc. 

S. FACILITIES 
ERP 10,000 w. (horlz.), 10,000 w. (vert.) ; 97.9 me. 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
See WEGO listing for coded regulations. 
A51 facilities: WEGO. 
Member: Suburban Radio Group, TN Radio Neme 
Network. 

TIME RATES 
Eft' Reed 4/29/68. 

6. SPOT ANNOUNCEMENTS 
WITHIN 30 DAYS: I ti 10 ti 25 ti 50 41 100 ti 
1 min  2.00 1.75 1.60 1.50 1.20 
30 sec 1.50 1.30 1.20 1.00 .90 
15 sec....._._ ......... _ 1.20 1.05 .95 .70 .60 

DUNN 
Harnett County-Map Location H-5 

See SRDS consumer market map and data at beginning 
of the State. 

WCKB 
1946 

Media Code 4 234 2000 9.00 
North Carolina Central Broadcasters, Inc., Box 431. 
Dunn, N. C. 28334. Phone 919-892-3133, 3134. 

STATION'S PROGRAMMING DESCRIPTION 
WCKB: Programmed for general interest. 
6 local newscasts dally, also state and world news 
programs. Morning and afternoon music for young 
adults, middle-of-the-road in evening. Discussions 
and talk programs. Woman's mid-morning show daily. 
Negro programming Sat afternoons. Sun live worship 
service and Sun school remotes, Sun am religious, 
pm middle-of-the-road music. Editorials daily at 
2:30 pm. COMMERCIAL POLICY: 3 minutes of 
commercials per 15 minute segment. Programming: 
2% women's news, 3% discussion, 5% farm, 15% 
local news, 10% world news, 5% religious. 55% 
muck. Contact Representative for further details. 
Rec'd 8/2/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-A. Lincoln Faulk. 
Program Manager-Rudy M. Zoclo. 
Commercial Manager-S. Davis. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1.000 se. days: 780 Ice. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; peable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a. 3a. 3d. 4b, 4d, 5, 6, 7b. 8. 
Rate Protection: 10a, lin, 12a, 130, 14a, 15b. 
Basic Rates: 20b, 21a, 21b. 22a. 23a, 24b, 26, 28a, 

29a. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 45, 46, 47e, 

48, 510. 51e. 
Comb.: Cont. Discounts: 60a, 60e, 60e, 62a, 62d. 
Cancellation: 70e. 71a. 72. 
Prod. Services: 80. 82. 
Member: The Tobacco Radio Network & The TN 
Radio News Network. 

TIME RATES 
Rates effective March 1, 1964. (Card No. 4.) 

Card received Starch 18, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min SO gee 

1 it  4.00 3.50 156 tl  . 3.00 2.50 
26 ti  3.75 3.25 260 ti  2.75 2.25 
52 ti  3.50 3.00 312 ti 2.58 2.00 
104 ti  3.25 2.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti _ 35.00 25.00 16.00 8.00 
26 ti 30.00 22.00 13.08 6.00 
52 ti 29.00 20.08 11.00 5.50 
104 ti  28.00 19.00 10.00 5.00 
156 ti  27.00 18.00 9.00 4.75 
260 ti  25.00 16.00 8.50 4.50 
312 ti  24.00 14.00 8.00 4.00 
Announcements and programs cannot be combined to 
earn larger discounts. 

DURHAM (4 AM; 2 FM) 
Durham County-Map Location G-4 

See SltDS consumer market map and data at begin-
ning of the State. 

WDNC 
1928 

mcgavren-guild 
pgw radio, inc. 

Subseriber to the NAB Radio Code 

Media Code 4 234 2050 4.00 
Durham Radio Corp., Box 2126, 138 E. Chapel BU1 

St., Durham, N. C. 27702. Phone 919-682-0319. 
I. PERSONNEL 
Vice-Pres. & Ged'I Mgr.-J. Frank Jarman. 
Program Director-E. It. HiggIns, Jr. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w. days; 1,000 w. nights; 620 ke. 
Directional-separate patterns, day and night. 

Operating schedule: 5:00-12:05 am Mon thru 
6:00-12:05 am Sat; 7:00-12:05 am Sun. EST. 
Partial simulcast operation. Simulcast sign-on to 
8:15 am 5.‘ II pm-sign-off. For non-simulcast facili-
ties see WDNC-FM. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. Sa, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Baste Rates: 20b. 21e. 21d, 22b, 23a, 24e. 25e. 26, 

28a, 29a, 30. 32s. 
Contracts: 40a, 44b, 46, 47a, 48, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60f, 601, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 
Member: The Tobacco Radio Network & The TN 
Radio News Network 

TIME RATES 
Rates effective October 1, 1964. (Card No. 8.) 

Card received September 1. 1964. 

7. PACKAGE PLANS 
Class AA-6:00-9:00 am and 4:00-6:00 pm Mon thru 
Fri. 
Class A-All other times. 

1 MINUTE 
Class Class 

1 WK: AA A 
1 ti  12.00 10.00 
5 ti  11.00 9.00 
10 ti   10.50 8.50 
15 ti  10.00 8.00 
20 ti  9.50 7.50 
13 WK: 
1 ti--  11.50 9.50 
5 tl  10.50 8.50 
10 ti  10.00 8.00 
15 ti   9.50 7.58 
20 ti  9.00 7.00 
26 NYK: 

11.00 9.00 
5 ti  10.00 8.00 
10 ti  9.50 7.50 
15 ti 9.00 7.00 
20 11  8.50 6.50 
52 WK: 
1 tL...-- ..... --._.-..- .............. _ .... - ..... _   10.50 8.50 
5 U..- ..... -....._ .......................   9.50 7.50 
10 ti  9.00 7.00 
15 ti  8.50 6.50 
20 ti  8.00 6.00 
20/30 seconds-80% of earned 1-minute rate. 
8/10 seconds-50% of earned 1-minute rate. 
All announcements. regardless of length, combine for 
fret,uency; rehedules do not have to run consecu-
tively to earn number-of-weelts frenuency. 

8. PRaGRAM TIME RATES 
Class AA-6:00 am-8:00 pm Mon thru Sun. 
Class A-All other times. 

- Class AA - - Class A - 
1/2 hr 1/4 hr 5 min 1/2 hr 1/4 hr 5 min 

1 ti  47.50 31.50 16.25 32.50 18.00 8.00 
13 ti ....... 45.00 30.00 15.00 30.00 17.00 7.50 
26 U..-  42.75 28.50 14.25 28.50 16.00 7.00 
52 ti  40.50 27.00 13.50 27.00 15.00 6.50 
156 ti  38.25 25.50 12.75 25.50 14.00 6.00 
260 ti  36.00 24.00 12.00 24.00 13.00 5.50 
312 ti  33.75 2_.50 11.25 22.50 12.00 5.00 
Programs count for frequency toward announcement 
frequency, but not vice-versa. Multi-product ad-
vertisers may combine products to earn additional 
discounts. but must request combination when Lilac-
ing schedules. 2 or more program units of 15 minutes 
or more broadcast on the same day for the same spon-
sor within the same time bracket may be combined 
to earn the 1/2 hour, 3/4 hour or 1 hour rote, 
whichever applies. (CE) 

WDN C-FM 
1948 

Al a 
Media Code 4 234 2051 2.00 
WDNC-FM, Box 2126. Herald-Sun Bldg., Durham, 
N. C. 27702, Phone 919-682-0319. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -J. Frank Jarman. 
Program Manager-Edgar R. Higgins, Jr. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

S. FACILITIES 
ERP 36,000 w.; 105.1 mc. 
Operating schedule: 5-12:05 am Mon thru Fe; 6-
12:05 am Sat; 7-12:05 am Sun. 
Antenna ht.: 330 ft. above average terrain. 
Partial simulcast operation. Operated separately from 
8:30 am to II pm Sun thru Sat For simulcast 
facilities see WDNC. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
See WDNC listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 8/15/67-Reed 8/11/67. 
7. PACKAGE PLANS 

1 MINUTE OR LESS 
WKLY: I tl 6 ti 12 ti 18+ 
Guaranteed time  3.00 2.75 2.50 2.25 
ROS   2.75 2.t4 2.25 2.00 

WKIX W K I X-FM 
RALEIGH 

City of license Raleigh. N. C. 
Durham office: 201 Security Savings & Loan Bldg. 
Mailing address: Box 788, Durham, N. C. 
See listing under Raleigh, N. C. 

WPTF 
RALEIGH 

City of license Raleigh, N. C. 
Considered by NBC Radio Network as their Raleigh-
Durham outlet. 

See listing under Raleigh. N. C. 

WSRC 
1954 

C 
Media Cede 4 234 2100 7.00 
Carolina Radio of Durham, Inc., Box 3865, Durham, 

N. C. 27702. Phone 510-477-7331. 
I. PERSONNEL 
President-James H. Mayes, Jr. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

S. FACILITIES 
1.000 w. days; 1410 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. For non-simulcast Mall. 
ties see WSRC-FM. 

4. AGENCY COMMISSION 
15%; 00 CaS0 1.113COUllt. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, lb, 3d, 40, 4d, 5, Ga, 7b. 8. 
State Protection: lob, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21d, 22b, 230. 24e. 250, 26, 

28a, 20a, 32a, 330. 
Contracts: 40a, 41, 42e, 43, 44a, 45, 46, 47e, 48. 

50, 51c. 
Comb.; Cont. Discounts: 60a, 601, 61b, 62b. 
Cancellation: 700, 70e, 71a, 73b. 
l'rod. Services: 80, 81, 82. 

TIME RATES 
Rates effective April 1. 1562. (Card No. 2.) 

Card received March 9, 1962. 
6. SPOT ANNOUNCEMENTS 

(•) (t) (.) (t) 
1 time.. 10.00 8.50 156 times 7.50 6.79 

13 times 5.50 8.00 260 times 7.00 6.50 
26 times 9.00 7.50 312 times 6.50 6.00 
52 times 8.50 7.25 624 times 6.00 5.50 
104 times 8.00 7.00 1,000 times 5.50 5.00 

(i) One minute transcribed or 125 words live. 
(I) 30 seconds transcribed or 50 words live. 

7. PACKAGE PLANS 
Sl'OT PACKAGE RATES 

PER WK: 1 min. 1 min. 
10 times  7.50 25 times  6.00 
15 tiznes  7.00 30 tiznes  5.50 
20 times  6.50 

8. PROGRAM TIME RATES 
1/4 hr. 10 mln. 5 min. 

1 time__ ..................... _....._ 34.00 25.50 17.00 
13 times  31.00 23.00 15.00 
26 nines  28.00 20.50 13.00 
52 times  25.00 18.00 11.00 
104 tiznes  23.00 16.00 10.00 
156 times  20.00 14.00 9.50 
250 tiznes  19.00 13.00 9.00 
312 times  17.00 12.00 8.50 

WS R C-FM 
1965 

Media Code 4 234 2101 5.00 
Carolina Radio of Durham. Inc.. Box 3865, Durham, 
N. C. 27702. Phone 919-477-7331, 2, 3. 

I. PERSONNEL 
President-James H. Mayes. Jr. 

2. REPRESENTATIVES 
Bernard Howatd & Co., Inc. 

B. FACILITIES 
ERP 2.950 w.; 107.1 mc. 
Operating schedule: 6-12:30 am. EST. 
Antenna ht.: 113 ft. above average terrain. 
Partial simulcast ope-ation with WSRC. For simul-
cast rates see WSRC Using. 

4. AGENCY COMMISSION 
15/0 on time. 

(This listing continued on next page) 
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Durham-W S R C-FM-Continued 
5. GENERAL ADVERTISING See coded regulations 
See WSItC listing for Coded Regulations. 

TIME RATES 
Rates effective December 1, 1965. 
Rates received November 8, 1965. 

S. SPOT ANNOUNCEMENTS 
(t) (.) (t) 

1 ti... 5.00 4.25 156 ti. 3.75 3.38 
13 ti. 4.75 4.00 260 U. - 3.50 3.25 
26 tl. 4.50 3.75 312 3.25 3.00 
52 ti 4.25 3.63 624 ti ___ 3.00 2.75 
104 ti  4.00 3.50 1000 ti____ 2.75 2.50 

(•) 1 minute transcribed or 125 words live. 
(t) 30 seconds transcribed or 50 words live. 

T. PACKAGE PLANS 
1 MINUTE SPOT PACKAGES 

10 tL__-______ 3.75 25 ti.   3.00 
15 3.50 30 ti-  2.75 

8. PROGRAM TIME RATES 
1/2 hr 

1 tl. .... _____-....___ 17.00 
13 ti._ 15.50 
26 ti 14.00 
52 ti  12.50 
104 ti  11.50 
156 ti. 10.00 

WSSB 
1947 

e 

10 min 5 min 
12.75 8.50 
11.50 7.50 
10.25 6.50 
9.00 5.50 
8.00 5.00 
7.00 4.75 
6.50 4.50 
6.00 4.25 

Media Code 4 234 2150 2.00 
Woods Communications Corp., Box 1266. Durham, 
N. C. 27702. Phone 919-682-8109, 8100. 

I. PERSONNEL 
President-John Woods. 
General Manager-M. G. Bobbin. Jr. 
Station Manager-M. G. Babbitt. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 Ire. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 3e, 4s. 5, 6a. 
Rate Protection: 10e. 11c, 12e, 13e. 14e. 
Basic Rates: :Rib, 21b, 23s, 24a, 2413. 25a, 26, 27, 

28e, 29a, 30. 
Contracts: 40a. 41, 44b, 45, 478. 49, 50, 51a. 
Comb.; Cont. Discounts: 60b, 60f, 61b, 62a. 
Cancellation: 70a, 70e. 71s, 73b. 
Prod. Services: 80. 82. 
Affiliated with MBS. 

TIME RATES 
Eft 4/17/69-Reed 4/18/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 Pm; Sun 5 am-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 52e 104e 260e 364e 520e 
AAA  15 14 13 12 11 10 
AA   14 13 12 11 10 9 
A ..........._......_ 13 12 11 10 9 8 

20/30 sec: 75% of earned rate. 
10 sec: 50% of earned rate. 

7. PACKAGE PLANS 
PER WK: 6 tl 12 ti 18 ti 24t1 30 tl 
AAA   14 13 12 11 10 
AA 13 12 11 10 9 
A   12 11 10 9 8 

20/30 sec: 75% of earned rate. 
10 sec: 50% of earned rate. 

8. PROGRAM TIME RATES 
Ix 13x 52e I04x 260x 520e 

1 100 95 90 85 80 75 
1/2 hr. 60 58 56 54 52 50 
1/4 hr......._.. 40 38 36 34 32 30 
5 min  20 18 16 14 13 12 

HI. SPECIAL FEATURES 
News, sports, agricultural weather forecasts, agricul-
tural advisories and Funny Birds - 1-1/2x earned 
rate. 

WTI K 
1946 

Country and Western 

Subscriber to the NAB Radio Code 
Media Code 4 234 2200 5.00 
W. and W. Broadcasting Co., 'Inc_ Box 1571, 707 

Leon St., Durham, N. C. 27702. Phone 919-477-
7351. 

I. PERSONNEL 
General Manager-Orval C. Cox. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
David Carpenter Company. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1310 kc. 

Directional. 
Operating schedule: 5:00-12:05 am Mon thru Sat; 
7.00 12.01 am Sun SST. 

4. AGENCY COMMISSION 
15% 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a. 21b. 214, 23a, 24b, 25a, 26, 

28b. 28e, 295, 30, 32a, 33b. 
Contracts: 40a, 41, 44a, 44b, 46, 47b, 48. 51a. 
Comb.; Cont. Discounts: 60b. 60e. 60f. 601, 61a. 62d. 
Cancellation: 700. 70e. 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network, 
Member: Golden Crescent Group. 

TIME RATES 
Rates effective May 1. 1963. 
Rates received May 1, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 11  12.00 9.00 52 ta  8.40 6.30 
13 al  10.80 8.10 156 ti...._ .... _ 7.20 5.40 
26 ti  9.60 7.20 312 ti  6.60 4.95 

7. PACKAGE PLANS 
.ROS PACKAGE 

Per wk 4 wk 
15 announcements___.--_____ 126.00 453.60 
25 announcements__---.-_______ 180.00 648.00 
50 -announcements  330.00 990.00 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 ti 30.00 18.00 52 Li  .. 21.00 12.60 
13 ti. 27.00 16.20 156 18.00 10.80 
26 ti. 24.00 14.40 312 ti____ 16.50 9.90 

10. SPECIAL FEATURES 
News service fee 30% of the time charges. No ex-
tra charge for newscaster on duty. 
Sports programs-30% higher than listed rates_ 
10 second Time Signals-Minimum of 30 per wk: 
1-13 wk_____________ 2.75 13-26 wk__________ 2.21 

EDEN 
Rockingham County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

( I AM; I FM) 

WLOE WEAF (FM) 
1946 1950 

C W AB 

Subscriber to the NAB Radio Code 
Media Code 4 234 2225 2.00 
WLOE, Inc., Box 632, Eden, N. C. 27288. Phone 

919-623-3118. 
I. PERSONNEL 
Pres. & Mgr.-Douglas L. Craddock. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. Non-direc-
tional. 
Operating schedule: 6:00 am-midnight. EST. 
FM FACILITIES 
EltP 27.000 w.; 94.5 me. Stereo. 
Operating schedule: Same as AM. 
.Antenna ht.: 96 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, is. 3d. 4a, 5, 6a. 
Rate Protection: 15b. 
Basle Rates: 20b. 21a, 23a, 24b, 26, 2813, 29a. 
Contracts: 40s. 45. 46. 47b, 51b. 
Comb.: Cont. Discounts: 60g, 624. 
Cancellation: 70a. 70d, 71a, 73a. 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS and ICBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 6/1/68-Itec'd 5/27/68. 
6. SPOT ANNOUNCEMENTS 

ROS 
lx I3x 39x 104e 156e 312x 624x 

1 min__  2.25 2.00 1.95 1.90 1.85 1.80 1.75 
30 sec  1.75 1.70 1.65 1.60 1.55 1.50 1.45 

8. PROGRAM TIME RATES 
ROS 

Ix I3x 39x 104e 156x 312e 624x 
1 hr  25.00 24.50 24.00 23.50 23.00 22.00 22.00 
1/2 hr  16.00 15.50 15.00 14.50 14.00 13.00 13.00 
25 min  14.00 13.50 13.00 12.50 12.00 11.00 11.00 
1/4 hr.._ 8.50 8.00 7.75 7.50 7.25 7.00 7.00 
10 min 6.50 6.25 6.00 5.75 5.50 5.25 5.25 
5 min  5.00 4.50 4.25 4.00 3.75 3.50 3.25 

EDENTON 
Chowan County-Map Location K-3 

dee rinuS consumer market map and data at begin-
ning of the State. 

WC DJ 
1955 

Media Code 4 234 2250 0.00 
Colonial Broadcasters, Inc.. Bor 180, Paradise, Rd., 
Edenton, N. C. 27932. Phone 919-482-2103. 

I. PERSONNEL 
President-William T. Watkins. 
General Manager-James F. Flanagan. 
Sales Manager-Thomas L. Privott, 

3. FACILITIES 
1.000 w. days: 1260 kv. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 43. 45. 
Affiliated with KBS and NAS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff  Tteed 7/31/68. 

6. SPOT ANNOUNCEMENTS 
lx 14e 27e 40e 53e 157+ 

1 min.  3.00 2.75 2.50 2.25 2.00 1.65 
30 see  2.25 2.00 1.80 1.65 1.50 1.25 

8. PROGRAM TIME RATES 
lx 14x 27e 40e 53e 157+ 

1 hr  30.00 27.00 24.30 21.85 19.65 18.65 
1/2 hr  18.00 16.20 14.55 13.10 11.80 10.40 
1/4 hr  10.00 9.00 8.10 7.30 6.53 5.90 
10 min  7.00 6.30 5.65 5.05 4.55 4.10 
5 min  5.00 4.50 4.05 3.65 3.30 3.00 

ELIZABETH CITY 
Pasquotank County-Map Location K-3 

See SRDS consumer market map and data at begin-
ning of the State. 

(2 AM) 

WC NC 
1939 

Media Code 4 234 2300 3.00 
Albemarle Broadcasting Co.. Inc., Box 535, Parson-

age Si. Extended. Elizabeth City, N. C. 27909. 
Phone 919-335-4379. 

I. PERSONNEL 
General Manager-Joseph L. Lamb, Jr. 
Assistant Manager-Desmond S. Barclay. 
Program Dlrector-Jimmy Raper. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days. 250 %v. nights; 1240 he. 
Non • di reetional. 

Operating schedule: 6:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulatiotu 
General: la, 2s. 2b, 3a, lb. 3d, 4b, 44. 5, 0e. 8. 
Rate Protection: 105, 11a, 12a, 13a, 14e, 15b. 
Basic Rates: 20b, 218, 21d, 22a, 22b, 23a, 24b, 25a, 

26, 27, 28a, 28e. 29a. 
Contracts: 40a, 41, 42a, 43. 44a, 45, 46, 47a, 51e. 
Comb.: Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 70a, 70e, 71a 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective April 1, 1958. 
Rates received Starch 26, 1958. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. (*) 

1 time  5 50 4.50 3.50 
13 times  5.30 4.30 3.30 
26 times 5.20 4.20 3.20 
52 times ______ 5.00 4.00 3.00 

104 times   4.80 3.80 2.80 
3.50 2.50 
3.25 2.25 

312 times.   4.00 3.00 2.00 
(.) 10-second "Quickie", maximum 30 words. 

WGAI 
1947 

Media Code 4 234 2350 8.00 
WGA1 Radio Co., Inc. ' Box 649. Elizabeth City, 
N. C. 27909. Phone 919-335-4371. 

Studio: 4 miles N. of Elizabeth City on U. S. IT. 
I. PERSONNEL 
Owner-Manager-C. Alden Baker. 
Station Manager-Bob Thomas. 
Assistant Manager-Mrs. Faye U. Jones. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 560 kc. 
Directional-separate patterns, day and night. 

Operating schedule: 6 am-midnight. EST. 
4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
General: is, 2a, 2b, la, 3d, 4a. 4d, 5, 6e, 73, 8, 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 15b. 
Basle Rates: 20b, 21a, 211%. 21e, 21d, 22b, 23a, 24a, 

24e., 29a. 
Contracts: 40e. 41, 45, 46, 47a, 51s, 51e. 
Comb.; Cont. Discounts: 60a. 60e, 601, 61e, 62b, 624. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 ES' 6/1/69-Rec'd 5/26/69. 
6. SPOT ANNOUNCEMENTS 

Traffic Times-7-9 am, noon-1 pm & 4-6:30 pm. 
10 see 20 see 30 see 1 min 

Traffic time/fixed pos  1.75 2.25 3.00 4.00 
11.0S   1.50 2.00 2.50 3.35 

WEEKLY DISCOUNT 
3 11-5% 11 0-15% 
6 t1-10% 16-50 t1-20% 

CONSECUTIVE WEEK DISCOUNT 
Each 13 wks-5% 52 wk-20% 

8. PROGRAM TIME RATES 
2 min  3.50 10 min  9.00 
5 min.........- ............6.00 15 min.  12.00 

ELIZABETHTOWN 
Bladen County-Map Location H-6 

See SRDS consumer market map and data at beginning 
of the State. 

W B LA 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 234 2400 1.00 
Bladen Broadcasting Corp., Box 458, Elizabethtown, 

N. C. 28337. Phones 919-862-3184. 5. 
STATION'S PROGRAMMING DESCRIPTION 

WELA: Programmed for farmers. 
6-7 am & 11:30 am-1 pm farm market, weather 
reports, county agents reports, guests and discussion. 
Country oriented music. 7-9 am entertainment, news, 
general popular music. 9-10 am sermons, sacred 
music. 10-11:30 am entertainment, news and tele-
phone conversation format with alr personality using 
open telephone lines. 1-3 pm general popular music. 
3-5 pm programmed for young adults and teens, 
school news, sports, current hits. 5-7:30 pm general 
popular music featuring showtunes, film. music. 
NEWS: 5 min network every hour at :55. Local 
and headline news on half hour. Contact Repre-
sentative for further details. Reed 7/20/67. 

I. PERSONNEL 
President-E. Clayton Register. 
Vire-Pre•Ident -Edward B. Clark. 
Seeretary-Treasurer--Chatham C. Clark. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
T-N Spot Sales, 

3. FACILITIES 
1,000 w. days; 1440 kc. Non-directional. 
Operating schedule; 0-00 am-sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 ttoys. 

5. GENERAL ADVERTISING See coded regulations 
General: 3d. 5, Oa, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21a, 22b, 23a, 24b. 
Contracts: 40h. 40e. 
Cancellation: 70e. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: The Tobacco Radio Network and The TN 
Radio News Network. 

TIME RATES 
Rates effective October 1. 1956. 
Rates received October S. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I 1/2 1/4 10 

hr. hr. hr. min. min. min. (.) 
1 U.. 40.00 24.00 16.110 12.00 8.00 4.00 3.00 

13 ti.. 30.00 23.40 15.70 11.70 7.80 3.90 2.90 
26 11.. 28.00 22.00 15.20 11.40 700 3.80 2.85 
52 ti.. 37.00 22.20 14.80 11.10 7.40 3.70 2.75 
104 ti.. 30.00 21.00 14.40 10.00 7.20 3.60 2.70 
156 ti.. 34.00 30.40 13.70 10.50 6.00 3.40 2.55 
312 II an.nn 10.00 12.00 10.00 6.00 s.00 2.25 

(*) Station break. 

NORTH CAROLINA 

ELKIN (I AM; 1 FM) 
SurrY County-Map Location E-3 • 

See SRDS consumer market map and data at begin-
fling of the State. 

W I FM W I F M-FM 
1951 1949 

Media Code 4 234 2450 6.00 
Tri County Broadcasting Co., Drawer 1038, Radio 

Bldg. Elk Spur St. Ext., Elkin, N. C. 28621. 
Phone 919-1335-2511. 

I. PERSONNEL 
Manager-Lcon Reece. 
Program Director-Betty Frye. 
Chief Engineer-Dick Paulson. 

3. FACILITIES 
1,000 w.: 1540 kc. 
Operating schedule: .EST. 
FM FACILITIES 
ERP 3,000 w.; 100.9 mc. 

4. AGENCY COMMISSION 
None; agencies add commission to rates 

5. GENERAL ADVERTISING See coded 
Contracts: 45. 
Member: TN Radio News Network. 

TIME RATES 
Eff 5/1/66-Rec'd 3/31/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 x  2.50 104 x. 
13 r  2.40 156 x 
26 x  
52 x  2.20 312 x. 

FAIR BLUFF 

erà.. 

2.10 
2.00 
1.90 
1.80 

Columbus County-Map Location H-6 
See SRDS consumer market map and data at begin-
ning of the State. 

WWKO 
1967 

Media Code 4 234 2475 3.00 
Universal Broadcasting Company, Inc., Box 338, Fair 

Bluff, N. C. 28439. Phone 919-649-7325. 

STATION'S PROGRAMMING DESCRIPTION 
WWKO: MUSIC: modern country format all day. 
NEWS: on hour. Contact Representative for further 
details. Reed 2/21/68. 

I. PERSONNEL 
President-Marion H. Davis. 
Mgr. & Farm Dir.-Bob Morgan. 
News & Sports Dir.-Allen Turner. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
1,000 w.; 1480 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 6a. 
Rate Protection: 10a, 11a, 12a, 13a, 14e. 15b, 16. 
Basic Rates: 20b, 21a, 214. 22b, 23a. 24b, 24c, 256, 

26, 28a, 28e, 29a, 30, 33a. 
Contracts: 408. 41, 424. 44a, 45, 46. 47e, 51e, 
Comb.; Cont. Discounts: 60b, 604, 60e, 60f, 60g, 

60h, 601, 61b, 62e. 
Cancellation: 70a, 71b, 73s, 73b. 
Prod. Services: 80, 81, 82. 
Member: Country Music Network. 

TIME RATES 
Na. 1 Eff  . Rec'd 12/2/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52e 104e 156e 208e 260e 312x 

1 min  6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec  5.50 5.00 4.50 4.00 3.50 3.00 2.50 
10 sec  3.25 3.00 2.75 2.50 2.25 2.00 1.75 

TIME SIGNALS 
Minimum 3 months contract, ..... ....... 2.00 

8. PROGRAM TIME RATES 
Ix 52x 104x 156x 200e 260e 3I2x 

1 lar  33.00 32.00 31.00 30.00 29.00 28.00 27.00 
1/2 hr  25.00 24.00 23.00 22.00 21.00 20.00 19.00 
1/4 hr  16.00 15.00 14.00 13.00 12.00 11.00 10.00 
5 min  8.00 7.50 7.00 6.50 6.00 5.50 5.00 

FAIRMONT 
Robeson County-Map Location G-6 

See SRDS consumer market snap and data at begin-
ning of the State. 

WFMO 
1953 

R AB 

Tobacco Radio Network 
Media Code 4 234 2500 8.00 

Carolinas Broadcasting Co., Box 665, Fairmont, 
N. C. 28340. 919-628-4781. 

I. PERSONNEL 
President-Mrs. Cutler Moore. 
General Manager-James C. Clark. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1,000 w. days; 860 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: parable "hen rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s, 3a, 3b. 4b. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 20a, 22a, 22b, 23a, 24a, 241% 26, 214. 

29a. 
Contracts: 40a, 42a. 45. 46. 47a. 
Comb.; Cont. Discounts: 60b, 60k. 61b. 61e, 62b, 

62e. 

(This listing continued on next page) 
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NORTH CAROLINA 

Fairmont-W F M 0-Continued 
Cancellation: 71a, 73a. 
Member: The Tobacco Radio Network and The TN 
Radio News Network. 

TIME RATES 
Card received September 19. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 min. 50 wds. 

1 time.... 36.00 24.00 12.00 7.00 5.50 
13 times.. 34.20 22.80 11.40 6.65 4.75 
26 times.. 32.40 21.60 10.80 6.30 4.50 
52 times.. 30.60 20.40 10.20 5.95 4.25 

104 times.. 28.80 19.20 9.60 5.60 4.00 
156 times.. 27.00 18.00 9.00 5.25 3.75 
260 times.. 25.20 16.80 8.40 4.90 3.50 
Station break spots limited to 50 words. carry one 
minute rate. One minute spots placed as near desired 
time as possible. Position of station breaks guaran-
teed. 

FARMVILLE 
Pitt County-Map Location .1-4 

See SitDS consumer market map and data at begin-
ning of the State. 

WFAG 
1959 

Media Code 4 234 2550 3.00 
Carl V. Venters, Jr., Farmville Broadcasting Ce., 
Box 148, N. Main St., Ext., FaxraviIle, N. C. 
27828. Phone 753-4122. 
STATION'S PROGRAMMING DESCRIPTION 

WFAG: Programmed for adults and young adults. 
Modem country and western music. AIR PERSON-
ALITIES handle all segments. FARM: programs 
86-Sat 6-7 am & noon-1 pm. NEWS: 5 min every 
hour, 2 min every half hour. Local weather conditions 
every hour. Local news and police reports noon-12:10 
pm. 4:05-4:10 pm. Community bulletin board 5 times 
daily. Sat high school and college football plus little 
league award programs. Sun 7 am-noon live and 
recorded religious programs. 4 pm-sign-off telephone 
request music program. Mobile remote truck. Contact 
Representative for further details. Rec'd 7/24/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.- Carl V. Venters, Jr. 

2. REPRESENTATIVES 
T-N SPCA Sales. 

3. FACILITIES 
500 w. days; 1250 Ire. Non-directional. 
Operating schedule: 5:45 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21). 3a, 3d. 45, 5, 6a. 
Rate Protection: 10c. lle. 12e. 13e, 14e, 15b. 
Basic Rates: 20b, 23a, 24b, 25a, 28b, 20e, 30, 33a. 
Contracts: 40a, 42d. 44b, 45, 47e. 48. 51b. 
Comb.; Cont. Discounts: 60a. 60f, 601, 61b, 62b. 
Cancellation: 70s. 70e. 71a, 72, 73b. 
Prod. Services: 80. 82. 
Member: Tobacco Radio Network, The TN Radio 
News Network. 

TIME RATES 
Rates effective July 1, 1961. (Card No. 1.) 

Rates received August 3, 1961. 
6 SPOT ANNOUNCEMENTS 

1 13 26 52 104 260 312 
1 minute 11. ti. ti. ti. ti. ti. ti. 
or less.... 3.25 3.00 2.75 2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  32 22 15 11 6 
DISCOUNTS 

13x-5% 52x-12-1/2% 156x-20% 
26x-10% 104r-15% 260x-25% 

FAYETTEVI LLE (4 AM; 1 FM) 
Cumberland County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WFAI 
1948 

Media Code 4 234 2600 6.00 
Jackson F. Lee. Box 649. 1108 (R) Ramsey St.. 

Fayetteville, N. C. 28302. Phone 919-483-0393. 
STATION'S PROGRAMMING DESCRIPTION 

WFAI: Programmed for adults. 
Network news, features, sports and personalities. 5 
min local news 7:10 am, 12:10 pm & 6:15 pm M-F. 
10 min locally done sports 7:45 am M-Sat. 15 min 
sports 6 pm M-F. Live play-by-play of local high 
school and area college football and basketball and 
major league baseball. 5 min editorial twice daily. 
All general popular middle-of-the-road music, except 
country and western 5:30-7 am M-F. 1 hour Spanish 
Sat. Feature Broadway showtunes 2:10 3- pm M-F. 
Live coverage of city council meetings and other im-
portant local events. Contact Representative for fur-
ther details. Reed 7/21/67. 

I. PERSONNEL 
Gen'l & Com'l Mgr.-Jackson F. Lee. 
Program Director-Joyce Wagstaff. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Atlanta-David Carpenter Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kg. 

Non-directional. 
Operating schedule: 5:30-12:15 am Mon thru Sat; 
5:45-12:05 am Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, lb, 3a, 3d, 4e. 4d, 5, 60. 71). 8. 
Rate Protection: 10g, 11g, 12g. 13g. 14e. 15e. 
Basic Rates: 201). 21e. 22a. 22b, 23a, 24b, 28a. 
Contracts: 40a. 44b, 45, 46, 47a. 
Comb.: Cont. Discounts: 60d, 60g, 62d. 
Cancellation: 70a. 70e. 71e, 72, 73b. 
Prod. Services: 82. 
Affiliated with CBS and EBS. 

TIME RATES 
No. 7 Elf 12/1/07-Rood 10/31/67. 

6. SPOT ANNOUNCEMENTS 
lx 130 260 52x 1040 1560 260x 312x 

1 min 9.00 8.65 8.40 8.00 7.75 7.40 7.20 6.75 
30 sec 7.25 6.95 6.75 6.45 6.25 6.00 5.80 5.45 
10 sec, ea, cannot be combined for discount__ 3.50 

7. PACKAGE PLAN 
PER WK: 10 tl 12 ti 20 ti 40 ti 50 ti 
1 min  ..... 70 81 130 240 250 
30 sec..... ....... ...... 55 63 100 180 200 

8. PROGRAM TIME RATES 
lx 13x 260 52x 1640 156x 260x 3I2x 

1 hr 60.00 57.00 54.00 51.00 48.00 45.00 43.20 42.00 
1/2 hr 36.00 34.20 32.40 30.60 28.80 27.00 25.20 24.00 
1/4 hr 24.00 22.80 21.60 20.40 19.20 18.00 16.80 15.60 
5 min 12.00 11.40 10.80 10.20 9.60 9.00 8.40 8.10 

WFBS 
SPRING LAKE 

City of license-Spring Lake, N. C. 
Fayetteville office-4788 Raeford Rd., Fayetteville, 

N. C. Phone 919-485-8101. 
See listing under Spring Lake, N. C. 

WFLB 
1947 

Media Code 4 234 2650 1.00 
WFLB, Inc., Box 530, 325 Hay St., Fayetteville, 

N. C. 28302. Phone 919-483-7136. 
I. PERSONNEL 
General Manager-Ifershell G. Barbour. 
Program Director-Paul Michels. 
Sales-Bill Davis. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Atlanta-Booby. Finch and Woods, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e. 2b, 3d, 4a, 4e. 5, 6b, 7b, 8. 
Rate Protection: 10e, Ile, 12e, 13c, 14e. 15a, 151). 
Basic Rates: 20b, 21e, 24a, 24e. 250, 28b, 28e, 30, 

32a, 33a. 
Contracts: 40a, 42a, 420, 43, 44a, 44b, 46, 47a, 49, 

51e. 51b. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60h, 62a, 

62d. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf 6/1/68-Rec'd 10/17/68, 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 
PER I ti 4 ti 6 tl 10 tl 12 ti 15 ti 20 tl 
YR: 520 208x 312x 520x 624x 780x 1040x 

1 wk.. 9.00 8.60 8.10 7.70 7.30 6.90 6.50 
13 ink 8.60 8.10 7.70 7.30 6.90 6.50 6.20 
26 wk 8.10 7.70 7.30 6.90 6.50 6.20 5.90 
52 wk 7.70 7.30 6.90 6.50 6.20 5.90 5.60 

7. PACKAGE PLANS 
1 MINUTE-ROS 

PER WK: 6 ti 12 tl 18 ti 24 ti 30 tl 
Ea   7.50 7.00 6.50 6.00 5.20 
30 sec: 80% of 1-min. 
Less than 30 sec: 50% of 1-min. 

WFNC W F N C-FM 
1938 1947 

Media Code 4 234 2700 4.00 
Cape Fear Broadcasting Co., 1009 William Claris 

Rd., Fayetteville, N. C. 28303. Phone 919-484-4181. 
I. PERSONNEL 
President-Victor W. Dawson. 
Ass't Mgr. & Comnel hien-Johnny Joyce. 
Program Director-Bill Ashford. 

2. REPRESENTATIVES 
T-N Spot sales. 

3. FACILITIES 
10.000 w. days. 1,000 w. nights; 940 Ise. 
Directional-night Only. 

Operating schedule: 5:30 am-midnight. EST. 
FM FACILITIES 
ERS' 50.000 w.: 98.1 me. 
Antenna ht.-300 ft above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 4a, 4d, 5, 6a. lb. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 205. 21b, 21d, 220, 22b, 23e, 23b, 24b, 

24c. 25a, 27. 28, 29a, 30. 
Contracts: 400. 41, 44a, 45, 46, 47e. 50, 51c. 
Comb.; Cont. Discounts: 60b, 60g, 601, 61e, 62d. 
Cancellation: 70e. 70e, 71a, 73e. 
Prod. Services: 80, 82. 
Member: The Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
No. 9 Eff 5/1/68-Ree'd 4/4/68. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION:1 min 1 min 
1 x.  11. 00 104 x. 8.60 
13 x  10.35 156 x..._ 8.05 
26 x  9.75 260 x 7.45 
52 x  9.20 312 L.........._...............6.90 
20/30 sec: 75% of 1-min. .10 sec: 50% of 1-min. 

(•) Not combinable for frequency discount. 
7. PACKAGE PLANS 

1 MINUTE-ROS 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 ti 
Ea   8.50 8.00 7.50 7.00 6.00 
20/30 see: 75% of 1-min. .10 sec: 50% of 1-min. 

(•) Not combinable for frequency discount. 
8. PROGRAM TIME RATES 

1/2 hr 1/4 hr 10 rnIn 
28.00 17.00 

13 ...... .......... 39.30 26.20 16.70 
26 x  37.25 24.85 16.10 
52 x  35.20 23.45 15.55 
104 x  33.10 22.10 14.95 
156 .............. _ ..... 31.00 20.70 14.40 
260 x..._ ..... ..........   28.75 19.10 13.80 
312 x 25.90 18.40 13.20 

WI DU 
1958 

Media Code 4 234 2750 9.00 
WIDU Broadcasting, Inc., Box 247, North Water St., 

Fayetteville, N. C. 28302. Phone 919-483-61.11. 
I. PERSONNEL 
Presidint-D, F. Owen. 
Vice President-Ted Leeper. 
Sec. & General Manager-W. B. Beicht. 

2. REPRESENTATIVES 
Greener, liken, Sears. 
South-Bernard I. Ochs Co. 

3. FACILITIES 
1,000 w. days; 1600 ke. Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See eroded regulations 
General: la. 3a, 4a. 4d, 5, 6a, 8. 
Rate Protection: 10a. lia. 
Basle Rates: 22b, 23a, 24b, 258, 28a. 29.a. 
Contracts: 408, 42b, 45, 46. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 621). 

62e. 
Cancellation: 70e, 70e. 71a. 73a. 

TIME RATES 
Elf 11/15/66--Reed 11/25/66. 

AA-7-9 am & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 30 see 1 min 30 see 
1 x  6.25 5.00 312 ........ 5.05 4.00 
52 x  5.95 4.75 624 x  4.75 3.75 
104 x  5.65 4.50 936 x  4.45 3.50 
156 x  5.35 4.25 1248 x  4.15 3.25 

CLASS A 
1 x  5.25 4.20 312 x  
52 x  5.00 4.00 624 x  
101 x  4.75 3.80 936 x 
156 x  4.50 3.60 1248 x 

4.25 3.40 
4.00 3.20 

  3.75 3.00 
3.50 2.80 

FOREST CITY (2 AM; 2 FM) 
Rutherford County-Map Location D-5 

See SltDS consumer market map and data at begin-
ning of the State. 

WAGY 
1953 

Media Code 4 234 2800 2.00 
'Fri-City Broadcasting Co. Box 280, Forest City, 
N. C. 28043. Phone 704-245-9887, 
STATION'S PROGRAMMING DESCRIPTION 

WAGY: Programmed for mass appeal. 
NEWS: on hour. Telephone swap shop 45 min daily. 
Morning devotion and evening vespers. Farm pro-
gram. 1 hour woman's program. MUSIC: 50% coun-
try, 30% gospel, 15% current hits, and 5% organ 
and piano instrumentals from '20's and '30's. 8 air 
personalities handle all segments. Rec'd 7-31-67. 

I. PERSONNEL 
General Manager-G. T. Becknell, 
Traffic Manager-Mary Flack. 
Commercial Manager-Teed A. Blanton. 

3. FACILITIES 
1.000 w. days; 1320 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 3b, 3d, 4b, 4d, 5, 6b, 71% 8. 
Itate Protection: lle. 12e, 13e, 14e. 
Basic Rates: 20b, 21e, 21b, 21e, 22b, 23b, 246, 28b, 

28e, 29a. 
Contracts: 40e, 41, 42b, 42d, 44e. 47e, 48, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60h, 601, 

61a. 61b,. 62.d. 
Cancellation: 70a, 70e, 71b, 72. 73e, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff Ttec'd 7/30/69. 

6. SPOT ANNOUNCEMENTS 
lx 100x 300x 1000e 

1 min.  2.35 2.12 1.88 1.65 
30 sec  1.53 1.41 1.30 1.18 
15 sec  1.18 1.06 1.00 .94 

WAGY-FM 
1960 

Media Code 4 234 2801 0.00 
Tri-City Broadcasting Co. ' Box 280, Forest City, 
N. C. 28043. Phone 704-245-9887. 
STATION'S PROGRAMMING DESCRIPTION 

WAGY-FM: All nighttime gospel and country music 
until 12M. Rec'd 3/26/69. 

I. PERSONNEL 
General Manager-G. T. Becknell. 
Traffic Manager-Mary Flack. 
Commercial Manager-Fred A. Blanton. 

3. FACILITIES 
ER? 100,000 w. (hertz, & vert.); 105.3 me. 
Operating schedule: 5 am-midnight. 
Antenna ht.: 900 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WAGY listing for coded regulations. 

TIME RATES 

Rates are identical to WAGY. See that listing. 

WBBO 
1947 

5 min Subscriber to the NAB Radio Code 
14.00 Media Code 4 234 2850 7.00 
13.25 Rutherford County Radio Co., Inc., Forest City, N. C. 
12.65 28043. 
12.10 I. PERSONNEL 
11.50 Pres. & Mgr.-Mrs. Ed M. Anderson. 
10.95 Commercial Manager-Carl R. Henson. 
10.35 2. REPRESENTATIVES 
9.80 David Carpenter Company. 

3. FACILITIES 
1.000 w. days; 780 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast sunrise-9 am 
and 4 pm-sunset Mon thru Fri, sunrise-sunset Sat & 
Sun. For non-simulcast facilities see WBBO-FM. 

4. AGENCY COMMISSION 
15/0 net charges. Bills rendered monthly. 

5. GENERAL RATE POLICY 
TIME RATES 

Eff 1/1/68-Reed 12/9/68. 
G. SPOT ANNOUNCEMENTS 

.1x I3x 260 52g I04x I56x 2600 3I2x 
1 min 4.50 4.25 3.75 3.25 3.00 2.75 2.50 2.25 

S. PROGRAM TIME RATES 
Ix I3x 260 520 I04x 156x 260x 3I2x 

1 hr.... 60.00 57.00 54.00 51.00 48.00 45.00 42.00 39.00 
1/2 hr 33.00 30.00 30.00 27.50 27.50 25.00 23.40 20.00 
1/4 hr 22.00 20.90 19.80 18.70 17.60 16.50 15.40 14.30 
5 min 8.00 7.00 7.00 6.50 6.00 6.00 5.50 5.00 
Announcements and programs cannot be combined to 
lower program rates. 

WBBO-FM 
1948 

Media Code 4 234 2851 5.00 
Rutherford County Radio Co., Inc., Box 469, West 
Main St.. Forest City, N. C. 28043. Phone 704-
245-4205. 

I. PERSONNEL 
Pres., Gen'l Mgr. & Prog. Din-Mrs. Ed M. Anderson. 
Sta. & Sales Mgr.-Carl R. Henson. Jr. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
ER? 1,500 w.; 93.3 me. 
Operating schedule: 9 am-4 pm Mon thru Fri. EST. 
Antenna ht.: 315 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-4 pm Mon thru Fri. For simulcast facilities see 
WBBO. 

4. AGENCY COMMISSION 
15/0 time only; payable by 10th of each month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
FM duplicated by AM at no extra cost. 

TIME RATES 
Eft   Itee'd 9/12/66. 

6. SPOT ANNOUNCEMENTS 
(*) 50 wds (*) 50 wds 

1 x  5.00 4.00 104 x  4.00 3.20 
13 x  4.75 3.80 156 x  3.75 3.00 
26 x  4.50 3.60 260 x  3.50 2.80 
52 x  4.25 3.40 312 x.  3.25 2.60 

(*) 1 minute or station break. 

FRANKLIN (1 AM; 1 FM) 
Macon County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WFSC 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 234 2900 0.00 
Macon County Broadcasting Co., Box 470, Franklin, 
N. C. 28734. Phone 704-524-4418. 

I. PERSONNEL 
President-Henry Bartel. 
Vice-Pres. & Gen'l Mgr.-Edwin P. Healy. 
Sales Manager-Zeb Gale, Jr. 

3. FACILITIES 
1,000 w. days; 1050 kc. Non-directional. 
Operating schedule: . EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3s, 3b, 2e, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21a, 21b, 21e, 22a, 24c, 25a, 26, 

28b, 20e. 
Contracts: 405, 44a, 44b, 45, 40, 47e, 51a, 51c. 
Comb.; Cont. Discounts: 60e. 61e, 62d. 
Cancellation: 70b, 710. 73e, 73b. 
Prod. Services: 81, 82. 
Affiliated with ERS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff Reed 9/11/68. 

6. SPOT ANNOUNCEMENTS 
1 min, flat.  2.00 

S. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 5 min 

21.85 13.70 5.75 
13 x  34.50 20.70 12.65 5.47 
26 x 33.35 19.55 12.08 5.18 

18.40 11.50 4.89 
104 x  30.40 17.25 10.92 4.60 
156 x  27.60 16.10 10.35 4.32 
260 sr_  24.15 13.70 9.20 4.03 
365 ............ _.._...._  21.85 12.65 7.77 3.34 

WFSC-FM 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 234 2901 8.00 
Radio Station WFSC. Inc.. Box 470, Franklln, N. C. 

28734. Phone 704-524-4418. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Edwin P. Healy. 
Sales Manager-Zeb Guffie, Jr. 

3. FACILITIES 
ERP 3,000 w.: 96.7 me. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
Net to station. commission if any should be added. 

5. GENERAL ADVERTISING See ceded regulations 
General; la, 2a. Sa. 31), Sc. 3d, 4b, 4d, 5, 60, 7b, 8. 
Rate Protection: 151). 
Basle Rates: 20b, 21a, 21b, 21e, 220, 24e, 25a, 26, 

28b, 28e. 
Contracts: 40a, 44e, 44b, 45, 46. 47e. 51a, 51e. 
Comb.: Cont. Discounts: 608. 01e, 62d. 
Cancellation: 701). 71a, 73a, 73b. 
Prod. Services: 81, 82. 

(This listing continued on next page) 
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Franklin-W F S C-FM-Continued 
TIME RATES 

Elf 5/1/69-Rec'd 9/16/69. 
50% of AM rates. 

FUQUAY-VARINA 
Wake County-Map Locatim 11-4 

Set SIDS consumer market map and data at begin-
ning of the State. 

WAKS 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 234 2950 5.00 
Wake County Broadcast Company, Inc.. Box 588, 
Hwy 55, 1.5 miles North of Fuctuay-Varina, N. C. 
27526. Phone 552-4001. 
STATION'S PROGRAMMING DESCRIPTION 

WARS: MUSIC; country and western with gospel 
feature each hour. 5 trading programs daily and farm 
programs in morning and at noon. 5 personalities 
handle all segments. Rec'd 10/2/67. 

I. PERSONNEL 
President-Ted 7. Gray, Jr. 
General Manager-John B. Constant. 
Program Director-Walter Pearson. 

2. REPRESENTATIVES 
National Time Sales. 

5. FACILITIES 
1,000 w. days; 1460 ke. Non-directional. 
Operating schedule: 6 urn-local sunset. EST. 

a. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL RATE POLICY 
Affiliated with MRS and KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 10/67-Reed 9/1/67. 
6. SPOT ANNOUNCEMENTS 

lx 13e 260 52x 103x 156+ 
1 min...__  3.75 3.40 3.15 2.70 2.35 2.20 
t30 sec  3.15 3.00 2.65 2.35 2.05 1.85 

(•) 120 words. (+) 65 words. 
10 sec: 50% of earned 30-see. 

7. PACKAGE PLANS 
SATURATION PACKAGE 

PER MO: 30 tl 60 tl 90 ti 120 ti 150 ti 
1 min  2.15 2.05 1.95 1.85 1.75 
1 continuous spot every day of year, ea_..........._ 1.50 

B. PROGRAM TIME RATES 
lx 130 26x 52x 103x 156+ 

1 hr  35.00 31.00 27.00 25.00 22.50 19.50 
1/2 hr  21.25 19.25 18.25 16.25 13.25 11.75 
1/4 hr----  17.00 14.00 12.00 10.00 9.25 8.25 
5 min.  12.00 9.50 7.75 6.75 5.50 4.50 

10. SPECIAL FEATURES 
TIME SIGNALS 

PER DAY: 
1-3 ti  1.15 3-5 U.   1.00 

GASTON IA (3 AM; 1 FM) 
Gaston County-Map Location /3-5 

See SitDS consumer market map and data at begin-
ning of the State. 

WGAS 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 234 3000 8.00 
MGM Broadcasting Corp., Drawer 250, Gastonia, 
N. C. 28052. Phone 704-865-5798. 
STATION'S PROGRAMMING DESCRIPTION 

WGAS: Programming adults 18-38 years. 
FARM: 6-7 am & 11:30 am-noon, market reports, 
crop conditions. MUSIC: country 40%, middle-of-
the-road 40%. rock 20%. Talk 20%. daily phone 
swap shop 9-30-11 am, 4-4:30 Dm, audience partici-
pation by phone on record programs. Editorials, 
daily, discussions forums. SPORTS: 2 daily pro-
grams with seasonal play-by-play. Personalities, S. 
NEWS: director, 3 mobile units, regional news net-
work, local actualities and beeper reports. school, 
special events. Weather, US Weather Bureau reports 
12 daily. Continuity and production facilities. Per-
sonalities and equipment available for remote broad-
casts. Contact Representative for further details. 
Rec'd 8/16/67. 

II. PERSONNEL 
General Manager-Boyce J. Hanna. 
Commercial Manager-Charles Hanna. 
Operations Manager-Gray Ingram. 

2. REPRESENTATIVES 
Grnrg.• T. Hopewell. Inc. 

3. FACILITIES 
500 w.; 1420 ke. Non-directional. 
Operating schedule: 430 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%, co cash discount. Rills due monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a. 2b, 3a, 4b, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10a. lia. 120. 13a, 14a. 
Basic Rates: 21a. 22a, 22b, 23a, 240. 25a, 28b, 28c. 
Contracts: 40c, 41, 46, 47a. 
Comb.: Cont. Discounts: 60a, 62a, 62d. 
Cancellation: 71a. 73a. 73b. 
Prod. Services: 80, 82. 
Quantity discounts apply on each classitleetion only. 
Member: The TN Radio News Network, The Tobacco 
Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1. 1964. 
Card received October 1, 1964. 

6. SPOT ANNOUNCEMENTS 
60/30 20 see 10 see 

1 tl  
26 ti  2.65 2.05 1.95 
52 ti  2.50 2.00 1.90 
104 ti  2.40 1.95 1.85 
156 ti  2.30 1.90 1.80 
260 11  2.20 1.80 1.70 

7. PACKAGE PLANS 
SATURATION PLANS 

1 MINUTE 
PER WK: 
30 ti... 75.00 70 II  154.00 
40 tl  00.00 sn Ii  172.00 
50 ti  115.00 90 II  189.00 
60 ti  136.00 100 ti  210.00 
20 seconds-80% of above rates. 
10 seconds-70% of above rates. 

8. PROGRAM TIME RATES 

1/2 hr: 60% of hour. 10 mm: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

DISCOUNTS 
13x-5% 52x-12-1/2% 156x-20% 
26x-10% 1041-15% 260x-25% 

WGNC WGNC-FM 
1939 1968 

Subscriber to the NAB Radio Code 
Media Code 4 234 3050 3.00 
Catherine T. McSwain, Dallas ltd.. Gastonia, N. C. 

28052. 
I. PERSONNEL 
Manager-Pat MeSwain. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
250 w.; 1450 kc. Non-ffireetIonal. 
Operating schedule: 5 am-midnight. EST. 
FM-ERE' 11,100 w.; 101.9 me. 
Operating schedule: Same as AM. 
Antenna ht.:   

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Comb.; Cont. Discounts: 600. 
Affiliated with American Entertainment Network. 
Discounts not applicable if periods exceeu correspond-
ing number of times. 

TIME RATES 
Rates effective February 15, 1939. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS 
Announcement programs consisting of recorded music 
with announcements made between selections. 
One minute announcement limited to 100 wert.':. 

(6:00-11:00 pm) 
1 ti. 13 ti. 26 ti. 52 ti. 100 ti. 300 ti. 

1 minute_.... 4.00 3.80 3.60 3.40 3.20 3.00 
(6:00 am-6:00 pm) 

1 minute  3.50 3.30 3.10 2.90 2.70 2.50 
8. PROGRAM TIME RATES 

(6 :00-11 :00 pm weekaays) 
1 ti 13 ti. 26 ti 52 ti. 100 ti. 300 ti. 

1 hour__ 50.00 47.50 45.00 42.50 40.00 37.50 
1/2 hour__ 30.00 28.50 27.00 25.50 24.00 22.50 
1/4 hour.... 20.00 19.00 18 00 17.00 16.00 15.00 
5 minutes 6.50 6.20 5.90 5.60 5.30 5.00 

(0:00 am-6:00 pm weekdays) 
1 hour._ 45.00 42.75 40.50 38.25 36.00 33.75 

1/2 hour__ 25.00 23.75 22.50 21.25 20.00 18.75 
1/4 hour  15.00 14.25 13.50 12.75 12.00 11.55 
5 minutes 5.50 5.25 5.00 4.75 4.50 4.25 

No commercials on Sunday. 

WLTC 
1947 

• 
Country Music Network 

Media Code 4 234 3100 6.00 
Gastonia Broadcasting Service, Inc., Box 3927, Akers 

Station, 304 N. New Hope Rd., Gastonia. N. C. 
28052. Phones 704-865-1079, 865-1280. 

STATION'S PROGRAMMING DESCRIPTION 
WLTC: FARM: 15 hours weekly, market reports, 
crop conditions. 
MUSIC: country and western except gospel noon-2 
pm II-P. AIR PERSONALITIES handle all seg-
ments. Telephone requests, guests, interviews, dis-
cussion forums. NEWS: director, AP on hour, every 
hour. Local news reports live. Mobile unit for 
special events. 5-5:15 pm, If-F, local news program. 
Weather: US and AP reports on hall hour each 
hour, brief report at conclusion of each news. 
SPORTS: local, regional, and national sports 5:15-
5:30 pm, If-F. Interview professional players, live 
and by phone. 8-8:05 am M-Sat latest overnight 
sports results and events for remainder of day. Con-
tact Representative for further details. Rec'd 9/11/68. 

I. PERSONNEL 
General Manager-lames B. Petty. 
Comm't Mgr. & Sports Dir.-B. C. Morrow. 
News & Farm Director-Ron Bryant. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
South-Harry floridos, Inc. 

3. FACILITIES 
5.000 w. days: 1370 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3h. 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b. 230. 24a, 24b, 26. 28a, 290. 
Contracts: 40a. 42b, 45, 43, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a. 
Member: Country Music Network. 

TIME RATES 
Eff 9/1/68-Reed 7/29/68, 

6. SPOT ANNOUNCEMENTS 
lx 520 104x I56x 208x 260x 312X 

I min 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
10 see 4.00 3.75 3.50 3.25 3.00 2.75 2.50 

7. PACKAGE PLANS 
WKLY: 10 ti 20 it 30 ti 40 01 
I min  6.50 6.00 5.50 5.00 
30 sec  5.00 4.50 4.00 3.50 
10 sec  3.25 3.00 3.00 2.50 

O. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60 42 30 20 12 

GOLDSBORO (3 AM; 1 FM) 
Wayne County-Map Location J-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WEQR (FM) 
1946 

Media Code 4 234 3150 1.00 
Eastern Carolina Broadcasting Co., Inc., Box 207, 
1/2 mlle N. W. of Goldsboro on Raleigh HWY., 
Goldsboro. N. C. 27530. Phone 734-3621. 

I. PERSONNEL 
Gen'l & Com'l Mgr-Vassle G. Balkcum. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
Eli)' 35,000 w.; 96.9 me. 
Operating schedule: 5:30-12:05 am. EST. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, llf„ 12f, 13d, 15b. 
Basle Rates: 20a, 21b, 22a, 23b, 2.4b, 25a; 28a, 294. 
Contracts: 40a, 41, 42e. 43, 440. 45, 46, 47a, 50, 510. 
Comb.; Cont. Discounts: 60a, 60c, 60g, 62,1. 
Cancellation: 70b, 70d, 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with WOBR, Goldsboro, N. C. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates received October 31. 1949. 

6. SPOT ANNOUNCEMENTS 
1 13 26 52 104 156 312 
ti. ti. ti. ti. ti. Li. U. 

100 words.. 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
50 words.. 3.00 2.85 2.70 2.55 2.40 2.25 2.10 

8. PROGRAM TIME RATES 
1 13 26 52 104 156 312 
[I. ti. ti. ti. ti. Li. Li. 

1/2 hour.... 33.00 31.35 29.70 28.05 26.40 24.75 23.10 
1/4 hour_ 22.00 20.90 19.18 18.70 17.60 16.50 15.40 
10 minutes 16.50 15.67 14.85 14.02 13.20 12.37 11.55 
5 minutes 11.00 10.45 9.90 9.35 8.80 8.25 7.70 

WFMC 
1951 

Media Code 4 234 3200 4.00 
The Southern Radio and Television Corp.. Box 1355, 

Goldsboro, N. C. 27530. Phone 919-734-4211. 
STATION'S PROGRAMMING DESCRIPTION 

WFMC: Programmed for general interest. AIR PER-
SONALITIES handle all segments other than local 
news. NEWS 5 min every 30 min, except 15 min 
local news at 8 am, noon, and 5 pm. 6-7:30 am 
weather, traffic reports, interviews, and country and 
western music. 9-10 am religious news, sermons, and 
gospel music. 10 am-noon country and western music 
with housewife features. 1-3 pm Negro air perstnal-
By, rhythm and blues, gospel, rock 'n roll, and bul-
letin board for Negro communities. 3 pm-sign-off, 
country and western. Rec'd 7/13/67. 

I. PERSONNEL 
Pres. & Gent Mgr.-George G. Beasley. 
Station Manager-Bob Denmark. 
Commercial Manager-Bob Wilson. 

2. REPRESENTATIVES 
Southeast-Southern Spot Sales, Inc. 

3. FACILITIES 
1.000 w. days; 730 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with KIIS. 
Member: Southeastern Key Market Network, Nattonal 
AgRadio Groups. Inc. 

TIME RATES 
No. 5 Eff 11/15/66-Rec'd 2/26/68. 

6. SPOT ANNOUNCEMENTS 
lx 13x 260 52x 1040 I56x 260x 312x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.25 4.00 
30 sec 6.00 5.50 5.00 4.50 4.00 3.50 3.25 3.00 
10 sec 3.50 3.25 3.00 2.75 2.50 2.25 2.15 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  55.00 34.00 20.00 15.00 12.00 
13 x  52.00 33.00 19.50 14.50 11.50 
26 x  50.00 32.00 19.00 14.00 11.00 
52 x  48.00 31.00 18.50 13.50 10.50 
104 x  46.00 30.00 18.00 13.00 10.00 
156 x  44.00 29.00 17.50 12.50 9.50 
260 x  42.00 28.00 17.00 12.25 9.00 
312 x  40.00 27.00 16.00 12.00 8.50 

WGBR 
1938 

Tobacco Radio Network 

Media Code 4 234 3250 9.00 
Eastern Carolina Broadcasting Co.„ Box 207, Golds-

boro. N. C. 27530. Phone 919-734-3621. 
I. PERSONNEL 
Gen•1 and Com't Mgr.-Vassie G. BaUccum. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
5,000 w. days; 1.000 w. nights; 1150 /to. 
Directional-separate patterns, day and night. 

Opera t I no schedule • 5.30-12:05 am. EST. 
4. AGENCY COMMISSION 

15/0 time only: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3n, ad. 4a. 44. 5, 6a, 7b. 8. 
Rate Protection: 10d. llf. 12f, 13,1, 14,1. 15b. 
Basic Rates: 20a, 21b, 22a, 23b, 24b, 25a, 28a, 29a. 
Contracts: 40a. 41, 42c, 43. 440, 45, 46. 47a, 50, 51a. 
Comb.: Cont. Discounts: 60a. 60e, 60g. 62d, 
Cancellation: 70b. 70d, 71a. 73a. 
Prod. Services: 80, 82. 
Affiliated with Americtn Information Network, 
Member: Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
Rates effective February 1. 1965. (Card No. 5.) 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 8.50 104 ti  6.50 
13 ti  8.00 156 ti  6.00 
26 ti  7.50 312 ti    5.50 
52 11  7.00 

7. PACKAGE PLANS 
(Within 7 days) 

10 ti  75. 30 ti  180. 
20 ti  135 50 ti 275 

NORTH CAROLINA 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti_.........._ ........... 65.00 36.00 24.00 18.00 15.00 
13 ti  . 62.00 35.00 23.25 17.25 14.25 
26 ti...   58.00 34.00 22.50 16.50 13.50 
52 U  51.00 33.00 21.75 16.00 12.75 
104 ti  48.00 32.00 21.00 15.50 12.00 

45.00 31.00 20.50 15.00 11.25 
312 ti  42.00 30.00 20.00 14.50 10.50 

WGOL 
1955 

Media Code 4 234 3300 2.00 
Better Advertising. Inc., 116 W. Mulberry St.. 

Goldsboro. N. C. Re 4-5151. 
I. PERSONNEL 
President-William S. Page. 
General Manager-Jack P. Rankine. 
Station Manager-James B. Newman. 

2. REPRESENTATIVES 
Atlanta-James S. Ayers Company, Inc. 

3. FACILITIES 
1,050 w. days; 1300 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 230, 24b, 25a, 28b, 28c, 290. 
Contracts: 400, 42b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60k, 61b. 
Cancellation: 70a, 70e, 71a, 73a. 
Member: Carolina Radio Network. 
Also sold in combination with WELS, Kinston, N. C. 
When equal schedules are run on both stations. see 
combination rates below. 

TIME RATES 
Rates effective January 1, 1962. 
Rates received May 3. 1962. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 10 sec. 

1 time  6.00 4.80 3.00 
26 times  5.60 4.50 2.80 
52 times 5.25 4.20 2.63 
156 times  4.50 3.60 2.25 
312 times.   3.75 8.00 1.88 
624 times_.......................-  3.40 2.70 1.70 

1,000 times  3.00 2.40 1.50 
WGOL/WELS Combination. 

1 time 9.60 7.68 4.80 
26 times 895 7.18 4.40 
52 times  8.40 6.72 4.20 
156 times  7.20 5.76 8.60 
312 times  6.00 4.80 3.00 
624 times  5.45 4.35 2.75 

1.000 times ...... - ....... ------ 4.80 3.81 2.40 
7. PACKAGE PLANS 

WEEKLY PACKAGE RATES 
Per announcement: 1 min. 30 sec. 10 sec. 

21 times  5.25 4.20 2.63 
35 times  4.50 3.50 2.26 
50 times  3.75 3.00 1.83 
100 times  3.00 2.40 1.15U 

WGOL/WELS Combination. 
Per announcement: 

21 times  8.40 6.70 4.2(5 
35 times  7.20 5.75 3.60 
50 times  6.00 4.80 ILO() 
100 times  4.80 3.85 7.411 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 +ein. 

1 time.... 50.00 30.00 15.00 12.50 39.00 
26 times.. 48.00 29.00 14.75 12.25 it50 
52 times.. 46.00 28.00 14.50 12.00 b.00 

104 times.. 44.00 27.00 14.25 11.75 n.50 
156 times.. 42.00 26.00 14.00 11.50 0,00 
260 times.. 40.00 26.00 13.75 11.25 7.50 
312 times.. 38.00 24.00 13.50 11.00 7.00 

GRAHAM 
Allamance County-Map Location G-4 

See SRDS consumer market map and data at beginning 
of the State. 

WBAG W B A G-FM 
WBBB WB B B-FM 

Licensed as Burlington, N. C.-Graham, N. C. sta-
tions. 
See listings under Burlington. N. C. 

WSML 
1967 

CEO 
Media Code 4 234 3310 1.00 
Smiles of Graham, Inc., Box 367, Graham, N. C. 

27253. Phone 919-227-4254, 
I. PERSONNEL 
Manager-J. Norman Young. 
Sales Manager-Harold Nall. 

2. REPRESENTATIVES 
Southern-Southern Spot Sales, Inc. 

3. FACILITIES 
250 w. days: 1190 ke. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: Is, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 140, 156. 
Basic Rates: 23a, 28c, 290. 
Contracts: 40a, 44a. 
Comb.: Cont. Discounts: 601. 
Cancellation: 70e, 71a. 
Member: The Radio Smiles Group, 

TIME RATES 
Elf 4/1/68-Rec'd 4/3/68. 

6. SPOT ANNOUNCEMENTS 
(6:30-9 am, noon-1 pm & 3:30-6 pm) 

PER WK: 6 ti 12 ti 18 ti 24 01 
1 mln  5.00 4.50 4.00 3.50 
30 sec  3.75 3.35 3.00 2.60 

(All other times) 
1 min..   4.00 3.60 3.20 2.80 
30 sec  3.00 2.70 2.40 2.10 
10 sec: 50% of 1-min. 
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NORTH CAROLINA 

GRANITE FALLS 
Caldwell County-Map Location D-4 

See SIMS consumer market map and data at beginning 
of the State. 

WKJK 
1963 

Media code 4 234 3325 9.00 
Broadcasting Enterprises, Inc., Box It, South Main 

Ext.. Granite Falls, N. C. 28630. Phone 704-396-
3361. 

I. PERSONNEL 
General Manager-John R. Morris. 
Chief Engineer-Frank White. 
News Editor-Robin Gatwood. 

S. FACILITIES 
500 w.; 900 kc Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3e. 3d. 4a, 4d, 5, 6a, 7b. 
Rate Protection: 15b. 
Basie Rates: 20b, 21a, 24a, 24b, 25b, 26, 28b, 28e, 

29a. 33b. 
Contracts: 40a, 42a, 42e. 44a, 45, 47e. 48, 51a, 51b, 

51e. 
Comb.; Cont. Discounts: 60h, 61a. 62d. 
Cancellation: 70a, 70e. 71b, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 7 Elf 5/1/69-Rec'd 4/23/69. 

6. SPOT ANNOUNCEMENTS 
Ix 51x 15Ix 500x 750+ 

1 min_  4.25 3.50 3.00 2.60 2.30 
30 sec__ ..... _ ..... 3.00 2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
30 DAYS: 50 ti 100 ti 150 ti 
1 min.  3.00 2.50 2.30 
30 sec  2.25 2.00 1.75 
15 sec (minimum 50 ti)  1.50 
10 DAYS: 25 ti 50 ti 75 ti 
1 min.  3.25 2.70 2.50 
30 sec.  2.40 2.10 2.00 
15 sec (minimum 50 ti)  1.50 

S. PROGRAM TIME RATES 
lx 51x 15Ix 500x 750+ 

1 hr  45.00 40.00   
1/2 hr  25.00 22.00 18.50 
1/4 hr  17.00 14.00 12.00   
5 min  8.50 7.00 6.00 5.00 4.60 

GREENSBORO (5 AM; 2FM) 
Guilford County-Map Location P-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WBIG 
1926 

CBS Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 234 3350 7.00 
North Carolina Broadcasting Co., Inc., Box 20204, 

Battleground at Edney Ridge Rd., Greensboro, 
N. C. 27420. Phono 919-288-4131. 
STATION'S PROGRAMMING DESCRIPTION 

WBIG: Programmed for adult and family listening. 
Middle-of-the-road music policy. FARM: early-morn-
ing information, local, county and state agricultural 
information and weather reports. Morning, afternoon, 
evening show each features air personality, comedy. 
weather news and sports, and variety of music. Wom-
an's program: air personality, interviews, civic and 
community leaders and news in woman's world. 
NEWS: coverage hourly, local, state and national 
levels. Network features; entertainment, educational, 
news and sports. SPORTS: schedule of live coverage 
high school and collegiate football and basketball, 
golf, horse shows. RELIGIOUS: programming con-
fined mostly to Sun. Public service announcements 
broadcast during day and evening. Contact Represen-
tative for further details. Rec'd 8/3/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Allen Wannamaker. 
Assistant Manager-Dan T. Griffin. 
Director of Sales-W. H. Henry. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

IL FACILITIES 
5,000 w.; 1470 kc. Directional-night only. 
Operating schedule: 500-100 am weekdays; 6:30 =-
midnight Sun. EST, 

4. AGENCY COMMISSION 
15% on net charges; no rash discount. 

3. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3d, 4a. 5, 6e. 713, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 16, 
Basic Rates: 20a. 21a. 22b, 23a, 24e, 26, 28a. 
Contracts: 40a, 41, 44b, 45, 46. 47a. 49, 51a. 
Comb.: Cont. Discounts: 601. 60e, 62d, 
Cancellation: 70a, 78e. 71a. 72, 73b. 
Prod. Services: 80. 81, 82. 
AMIlated with CBS Radio Network, 

TIME RATES 
No. 20 Eff 4/15/68-Reed 4/10/68. 

AA-Mon thru Sat 6-10 am & 4-6:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA 
1 min 30/20 

1 x  30.00 21.00 
52 ..... 28.00 20.25 
104 ....... 27.00 19.50 
156 x  26.00 19.15 
260 x._.._  25.00 18.75 
312 x..._   24.00 18.00 
520 23.00 17.25 
1000 ..... 22.00 16.50 
All spots are combinable. 

7. PACKAGE PLANS 
AA: 5 ti 
1 min  25.00 
30/20 sec  18.75 
ID's   12.50 

ID's 
14.00 
13.50 
13.00 
12.75 
12.50 
12.00 
11.50 
11.00 

111 tl 
24.00 
18.00 
12.00 

1 min 
23.00 
22.00 
21.00 
20.50 
20.00 
19.00 
18.00 
17.00 

15 ti 
23.00 
17.25 
11.50 

A  
30/20 
17.25 
16.50 
15.75 
15.40 
15.00 
14.25 
13.50 
12.75 

20 ti 
22.00 
16.50 
11.00 

ID's 
11.50 
11.00 
10.50 
10.25 
10.00 
9.50 
9.00 
8.51) 

30 ti 
21.00 
15.75 
10.50 

A: 5 tl It) tl 15 tl 
1 min  2.0.00 19.00 18.00 
30/20 sea  15.00 14.25 13.50 
ID's .......   10.00 9.50 9.00 
All spots are combinable. 

10. 'SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

Ix 52x 10451 156x 260x 
AA...., 35.00 34.00 33.00 28.00 27.00 
A...... 27.00 26.50 26.00 25.00 24.00 

WCOG 
1948 

A Thorns Station 

DIM 

20 II 30 ti 
17.00 16.00 
12.75 12.00 
8.50 8.00 

912x 5200 
26.00 25.00 
23.00 22.00 

Media Code 4 234 3400 0.00 
WCOG, Inc., 4635 Tower Rd., Greensboro, N. C. 

27410. Phone 919-299-0346, 
STATION'S PROGRAMMING DESCRIPTION 

WCOG: Programmed for adults and young adults. 
5 air personalities emcee entire operation. 5 min 
network novis on half hour. News 8%. MUSIC 91%: 
featuring current general popular music and stand-
ards. SPORTS: feature local college games, seasonal. 
18 commercial minutes maximum permitted per hour. 
Personalities available for remote pickups from shop-
ping centers, state fairs, other special events. Con-
tact Representative for further details. Rec'd 3/11/68. 

I. PERSONNEL 
President-Harold IL Thorns. 
General Manager-James P. Poston. 
Program Director-Jon Holiday. 

2. REPRESENTATIVES 
II-R Representatives, Inc. 
Thorns itadio-TV Enterprises, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. night; 1320 be. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 
15% on net charges: no cash discount or rebate. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb. 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 

6a, 713. 8. 
Rate Protection: 10b, 1113. 12b, 13b, 14b, 16. 
Basle Rates: 205. 20b, 21b, 21e. 21d. 22a, 22b, 23a, 

24a, 25a, 26, 27, 28b, 29a, 30, 31, 32a. 
Contracts: 40a, 41, 42b, 43, 45, 46, 47a, 51b, 51c. 
Comb.; Cont. Discounts: 605, 60e, 60e, 61a, 61b, 61e. 

62b. 
Cancellation: 70a. 70e. 73e. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf 4/1/68-Ree'd 3/11/68. 

6. SPOT ANNOUNCEMENTS 
AAA-Mon thru Fri 3-7 pm. 
AA-Mon thru Fri 6-10 am. 
A-Mon thru Fri 10 am-3 pm & 7-10 pm; Sun all 
day. 
B-All other times. 

1 MINUTE 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 ti 
AAA ........... 18.00 17.00 16.00 15.00 14.00 
AA   16.00 15.00 14.00 13.00 12.00 
  15.00 14.00 13.00 12.00 11.00 

B ..... ..... 12.00 11.00 10.00 9.50 9.00 
ROS, Mon-Sat  15.50 14.75 14.00 13.25 12.50 

20/30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
CONSECUTIVE WEEK DISCOUNTS 

26 wk-4% 52 wk-8% 
RATEHOLDER 

Minimum wkly schedule of 6 1-min spot 6 am-mid 
Mon-Sun necessary to maintain conoce wk advertising. 

10. SPECIAL FEATURES 
PROGRAM STRIP RATES 

5-Minute Spotline Plan 
5-min on the hour available for news, sports, weather, 
market summary or other participation. Also avail-
able within balanced musical segments. 
5-min-1-1/21 applicable 1-min rate. 

WEAL 
1962 

• 
Media Code 4 234 3450 5.00 
WEAL, Inc., Box 6626, 1002 Arnold St., Greene'. 

horn. N. C. 27400. Phone 919-272-5121. 
STATION'S PROGRAMMING DESCRIPTION 

WEAL: Programmed for Negro listener. 
MUSIC: rhythm and blues, jazz and gospel. AIR 
PERSONALITIES handle all segments. Commercials 
by air personalities are interchangeable and can be 
taped or ad-lib. NEWS: 5 min at :55 & 15 min at 
noon, local and national in scope. Mobile unit for on 
the spot coverage. COMMERCIAL POLICY 18 min-
utes maximum permitted in any hour. Contact Repre-
sentative for further details. Reed 11/20/67. 

I. PERSONNEL 
Chairman of Board-Ralph C. Price. 
Pres. & Gen'l Mgr.-Carroll G. Ogle. 
Asst. & Sales Director-William P. Mitchell. 

2. REPRESENTATIVES 
Bernard Howard & Cu.. Inc. 

3. FACILITIES 
1.000 w. days; 1510 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, la, 5. 6a, 8. 
Rato Protection: 10b. 
Basic Rates: 20b, 22a. 28e. 29a, 22e. 
Contracts: 400. 44a, 45. 
Comb.: Cont. Discounts: 60e. 62b. 
Cancellation: 70d, 71a. 
Prod. Services: 82. 
Affiliated with MRS. 

TIME RATES 
Eli 111/1/66-Tteed 9/6/66 

6. SPOT ANNOUNCEMENTS 
52x 156x 260x 520x 10001 

1 min .. _ 10 9 8 7 6 
7. PAC KAGE. . ............... 

SATURATION PACKAGES 
10 ti 15 ti 20 ti 30 tl 

Per wk  ............. ........ 9 9 8 7 6 
10 second-50% of 1-minute rate. 
30 serrtnd-75% of 1-minute rate. 

8. PROGRAM TIME RATES 
1 hr  120 

WGBG 
1942 

adarn young inc. 

e 
Subscriber to the NAB Radio Code 

Media Code 4 234 3500 7.00 
Greensboro Broadcasting Co., Inc_ Box 22005, Greens-

boro, N. C. 27420. Phone 910-273-3631. 
STATION'S PROGRAMMING DESCRIPTION 

WGBG: Programmed for young adults and adults. 
MUSIC: modern country and western. SPORTS: news, 
play-by-play coverage, football and basketball, local, 
regional, college, high school, and little league base-
ball. AIR PERSONALITIES with interviews, edi-
torials, call-ins, comedy. NEWS: local, regional, 
national. International. weather, time, live network, 
on spot reports, and stock market, New York and 
local over counter. FARM: agricultural hints and 
farm bureau. RELIGIOUS: music, sermons. COM-
MERCIAL POLICY: product protection 10 minutes, 
public service. Percentage breakdown: news 13%. 
public affairs 1%, entertainment and sports 80%, and 
all other except entertainment and sports 6%. Per-
sonalities available for remote broadcasts. Contact 
Representative for further details. Bee'd 8/8/67. 

I. PERSONNEL 
Sta. & Sales Mgr.-Ralph M. Lambeth. 
News & Sports Dir.-Tom Miller, 
Woman's Director-Jean Robertson. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kg, 
Non-directional. 

Operating schedule: 5-1 am weekdays, 7-12:10 am 
Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 4a. 4d, 5, 6a, lb, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20a, 210. 21b, 21d, 22a, 22b, 23a, 24c, 

26, 28e, 29a, 33a, 
Contracts: 40a, 41, 44b, 45, 46, 48, 51a. 
Comb.; Cont. Discounts: 60e, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 730. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: TN Radio News Network, Tobacco Radio 
Network. 

TIME RATES 
Eff 11/1/67-Reed 9/27/67. 

6. SPOT ANNOUNCEMENTS 
lx 5251 I04x 1500 268x 260x 3I2x 

1 min  15.00 14.00 13.00 12.00 11.00 10.00 9.00 
30 11.50 10.75 10.00 9.25 8.50 7.75 7.00 
10 sec  7.50 7.00 6.50 6.00 5.50 5.00 4.50 

7. PACKAGE PLANS 
WKLY: 511 10 tl 15 tl 20 tl 25 tl 
1 min  12.00 11.00 10.00 9.00 8.00 
30 see  9.25 8.50 7.75 7.00 6.25 
10 sec  6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
Ix 50x 100x 200X 3000 

1 hr  120 110 95 85 75 
1/2 hr  80 70 60 50 40 
1/4 hr   45 41 37 33 29 
5 min  22 21 20 19 18 
Spot maximum of 100 words live or 1-minute tran-
scribed; all chain break spots limited to 20 seconds 
or 50 words. 

WM D E (FM) 
1958 

IM13 
Media Code 4 234 3550 2.09 
Piedmont-Crescent Broadcasting Co., 311 Ashboro St., 

Greensboro. N. C. 27406. Phone 919-274-9711, 
I. PERSONNEL 
President-Robert R. Bilker. 
General Manager-Rick Hall. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3. FACILITIES 
ERP 100,000 w.; 98.7 mc. 
Operating schedule: 5-1 am. EST. 
Antenna ht.-380 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 10a, lla. 12a, 130, 14a, 15b. 
Basle Rates: 20b, 21a, 21b, 22b, 24a, 25a, 26, 
Contracts: 40a, 46, 47a, 48, 510. 
Comb.: Cont. Discounts: 60d, 601, 61a, 62b. 
Cancellation: 710. 72. 73b. 
Prod. Services: 80. 82. 
Member: TN Radio News Network, 

TIME RATES 
Eli  Rec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 10 ti 25 01 50 II 100 ti 
1 min.  8.00 7.25 0.50 5.75 5.00 
30 sec  7.00 6.25 5.50 4.75 4.00 
15 sec  4.00 3.25 2.50 2.25 2.00 

CONSECUTIVE WEEK DISCOUNT 
26 wk  4% 52 wk.  8% 

8, PROGRAM TIME RATES 
Ix 13x 26x 52x 

1 hr  47.00 44.50 42.50 37.50 
1/2 hr  28.00 27.00 25.00 23.00 
1/4 hr  16.00 15.00 14.50 13.00 

WP ET 
1954 

Media Cede 4 234 3600 5.00 
Mido Communications, Inc., Box 950, Meadowview 

Rd.. Greensboro. N. C. 27402. Phone 919-275-4464. 
I. PERSONNEL 
President-Donald L. Wilks. 
General Manager-Thomas Armshaw, 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Detroit-Pearse Sales. 
Southeast. Southwest-Southern Spot Sales, Inc. 

3. FACILITIES 
500 w. days: 950 loe. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a, 5, 6a, ;b, 8. 
Rate Protection: 10b, lib, 12.13, lib, 14b. 
Basle Rates: 22a, 23a, 24a, 24b, 25a, 29a. 
Contracts: 40a, 45, 46, 48. 
Comb.: Cont. Discounts: 60a, 
Cancellation: 70a, 70e. 71a. 

TIME RATES 
Eff 3/22/68-Itec'd 3/25/68, 

6. SPOT ANNOUNCEMENTS 
AA-Drive Times 6-10 am & 4-7 pm. 
A-Housewife Times Sat & Sun all day. 
PER WK: 12 ti 18 ti 24 ti 50 tl 
AA   8.00 7.50 7.00 6.50 
A   7.00 6.50 6.00 5.50 

8. PROGRAM TIME RATES 
52x 104x 1560 

1/2 hr 35 30 25 
1/4 hr__ 20 17 15 

WQMG (FM) 
1962 

R A B Mum° 
Media Code 4 234 3650 0.00 
Murray Bill Broadcasting Co., Box 6702, Greensboro, 
N. C. 27405. Phone 919-275-1657. 8. 
STATION'S PROGRAMMING DESCRIPTION 

WQMG(FM): Programmed for adults and young 
adults. 
MUSIC: popular music including showtunes, film 
music, middle-of-the-road, 88%. Serious music in-
cluding classical. Baroque, romantic and modern, 
12%. NEWS: 5 min wire service newscasts on hour. 
COMMERCIAL POLICY: maximum of 10 minutes 
per hour No double spotting. Itec'd 12/26/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Julian Price, II. 
Sec'y/Treas. & Asst. to Gen'i Mgr.-Joyce M. Webster. 
Sales & Adv. Mgr.-Bill H. Weatherly, Jr. 

3. FACILITIES 
ERP 20,000 w. (hertz.), 20,000 w. (vert.) ; 97.1 mc. 

Stereo. 
Operating schedule: 19 hours daily. EST. 
Antenna ht-515 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 5, Ob, 
Rate Protection: 15b. 
Basic Rates: 20b. 
Contracts: 40e, 44a. 
Comb.; Cont. Discounts: 62b. 
Cancellation: 700. 70d. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 9/1/66-Itec'd 5/6/65, 
6. SPOT ANNOUNCEMENTS 

Ix 25x 500 75x 100x 125x 150x 
1 min 4.25 4.00 3.75 3.50 3.25 3.00 2.75 

*30 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.75 
1•1 or less. 

8. PROGRAM TIME RATES 
Ix 130 26x 520 I04x 1560 

5 min.  7.50 7.00 6.75 6.25 6.00 5.75 
1/4 hr  12.50 11.75 11.25 10.75 10.00 9.00 
1/2 hr_____ 20.00 19.00 18.00 17.00 16.00 15.00 
1 hr  35.00 33.25 31.50 29.75 28.00 26.25 
Commercial content: 
5-min program  1 min 30-min program.-- 3 min 
15-min program  2 min 60-min program__ 5 min 
Plus opening and closing. 

GREENVILLE (3 AM, 1 FM) 
Pitt County-Map Location .1-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WNCT 
1940 

Media Code 4 234 3700 3.00 
WNCT-TV Bldg., P. 0. Box 898, Evans Street Ex-

tension, Greenville, N. C. 27834. Phone 919-756-
3180. TWX 510-929-1616. 
SI ATION'S PROGRAMMING DESCRIPTION 

WNCT: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
on hour local and network. 5:30-7 am farm market, 
weather reports and interviews. 7-10 am middle-of-
the-road music mixed with pop hits. 11:35 am-1 pm 
farm market, weather reports, and interviews. 1:10-
6 pm current hit music. 6-6:30 pm news, national. 
international, regional, local, weather, stock market. 
sports. 7:35 pm-12M current hit music. SPORTS: 
live coverage high school and college football and 
basketball. Contact Representative for further details. 
Reed 8/7/67. 

I. PERSONNEL 
Presidelt-Roy H. Park. 
Vice-Pres. & Gen'i Mgr.-J. T. Snowden, Jr. 
Sales Manager-P. A. Taylor, Jr. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
10,000 w.; 1070 loe. Separate patterns day and night, 
Operating schedule: 5:30-12:10 am daily. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, la, 4a. 5. 6a, 8. 
Rate Protection: 10, 1lb. 12b. 136, 14b, 15b. 
Basic Rates: 20b. 21a. 21h. 21d, 22a, 22b, 23a, 24b, 

255, 26, 28a, 28e, 29a, 30. 
Contracts: 40a. 41, 42b, 43, 44a, 45, 46, 47a, 48, 

51a. 51b. 51e. 
Comb.: l'ont. Discounts: 60a. 60e, COL 61a, 62s. 
Cancellation: 700, 70e, 71a, 73a, 
Prod. Services: 80. 81, 82. 
Affiliated with CBS. 
Member: The Tobacco Network, lise TN Radio News 
Network. 

TIME RATES 
Elf 1/1/60-Reed 11/27/68. 

AA-Mon thru Fri 6-10 am, noon-1 pm & 4-7 pm. 
A-All other times. 

(This listing continued on next page) 
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Greenville-W N C T-Continued 
6. SPOT ANNOUNCEMENTS 

- AA - -A-
1 min 30/20 1 min 30/20 

1 x  17.00 12.75 15.00 11.25 
26 x  16.00 12.00 14.00 10.50 
52 x  15.00 11.25 13.00 9.75 
104 a  14.00 10.50 12.00 9.00 
156 x  13.00 9.75 11.00 8.25 
260 a  12.00 9.00 10.00 7.50 
312 x  11.00 8.25 9.00 6.75 
520 x  10.00 7.50 8.00 6.00 
1000 x  9.00 6.75 7.00 5.25 
ID's-50% of 1-min. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK, EA: 6 ti 12 ti 18 ti 
AA   12.00 11.00 10.00 
A   10.00 9.00 8.00 

30/20 SECONDS 
AA   9.00 8.25 
A   

8. PROGRAM TIME RATES 
Ix 13x 260 52x 104x 260x 

1 hr  100.00 95.00 90.60 85.60 80.00 75.00 
1/2 hr  75.00 72.00 69.00 66.00 63.00 60.00 
1/4 hr  50.00 47.00 44.00 41.00 38.60 35.00 
5 min  25.00 23.00 21.00 19.00 18.00 17.00 

WNCT-FM 
1963 

7.50 
6.00 

3I2x 
70.00 
57.00 
32.00 
16.00 

Media Code 4 234 3701 1.00 
WNCT (FMI-Box 898, Evans St., Extension, Green-

ville, N. C. 27834. Phone 919-758-3180. TWX 
510-929-1616. 
STABON'S PROGRAMMING DESCRIPTION 

WNCT-FM. Programmed for adults and young adults. 
NEWS: 10 min network every hour on hour. MUSIC: 
features general popular music, showtunes, standards. 
COMMERCIeL POLICY: five 1 minute announce-
ments per hour segment. Reed 7/14/67. 

I. PERSONNEL 
President-Roy H. Park. 
Manager-Hank Tribley. 
Sales Manager-J, T. Snowden, Jr. 

3 FACILITIES 
ERP 100.000 w.: 107.7 me. Stereo. 
Operating schedule: 6:00-1:00 am Mon thru Fri; 
7:30-1:00 am Sat and Sun. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 4a, 5, 6a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15b. 
Basle Rates: 20b, 21b, 21d, 22a, 22b, 230, 24b, 

550. 26, 28a. 28e. 20a, 30. 
Contracts: 40a, 41, 42b, 42d, 43, 44a. 45, 46, 47a, 

48, 51a. 51b, 51c. 
Comb.; Cont. Discounts: 60s. 60e, 601. 61a, 62a. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective April I, 1964. 

States received March 30, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti  4.50 208 ti  3.50 
26 II  4.25 360 ti  3.25 
52 ti  4.00 520 ti  3.00 
104 ti  3.75 

WOOW 
1953 

Media Code 4 234 3750 8.00 
WOOW Broadcasting Inc., Box 647, 304 Evans St.. 

Greenville, N. C. 27834, Phone 919-758-1171. 
I. PERSONNEL 

Pres. . Sta. Mgr. & Frog. Dir.-Danny S. Jacobson. 
Z. REPRESENTATIVES 
New York, Chicago, Los Angeles - Hal Walton & 
Company. Inc. 

South-Southern Spot Sales, Inc. 
3. FACILITIES 

1.000 w. days. 250 w. nights; 1340 tse. 
Non-directional. 

Operating schedule: 5:30 am-midnight. EST. 
4. AGENCY COMMISSION 

15/0 time only: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, lb. 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 
6a, 7a. 8. 

Rate Protection: 10g, 12g, 13g, 14g, 15a. 15b. 
Baelc Rates: 20a. 20b. 21b, 21d, 22a, 23e, 24e. 25e. 

26, 28a, 28e, 29a, 30. 32b. 
Contracts: 40a, 41, 42s, 42e, 43. 44e. 45, 46, 47e. 

49. 51s, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 

601. 61h. 62a. 
Cancellation: 70h. 70e, 71a, 73a. 
l'rod. Services: 80, 82. 

TIME RATES 
En' 5/1/69-Ree'd 3/17/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 10 tl 20 ti 30 tl 40 tl 50 ti 
1 min  100 180 240 300 325 
30 sec: 85% of I-min. 
20 sec or less: 75% of 1-min. 

WPXY 
1962 

e 
Media Code 4 234 3800 1.08 
Curtis & Associates, Inc., Drawer 467, 1 Radio Rd., 

Greenville, N. C. 27834. Phone 919-758-4161. 
I. PERSONNEL 
President-Donald W. Curtis. 
Vice-Pres. & Gen'l Mgr.-George R. Francis, Jr. 

2. REPRESENTATIVES 
Vic Plano Associates. Inc. 

3. FACILITIES 
1.000 w. days: 1550 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4 AGENCY COMMISSION 
15/0 time and talent: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10h. 11h, 12h. 13h, 14b, 15b. 
Basic Rates: 20b. 21a, 21h, 21d, 22a, 22b, 23a, 24b, 

25a. 26, 28a. 28e. 29a, 30, 33d. 
Contracts: 405. 41. 42b, 42d, 43, 440. 45, 46, 47e. 

48, 51a. 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 601, 61e. 62e. 
Cancellation: 70a. 71e. 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 
Member: National AgRadlo Groups, Inc., Carolina 
Radio Network. 
10% discount If bought with WCSL. Cherryville 
or WEWO. Laurinburg. 
15% discount if bought with WCSL, Cherryville 
or WEWO, Laurinburg. 

TIME RATES 
Elf 12/1/68-Reed 11/18/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 156x 

24 ti 1 min  6.50 6.00 5.50 5.00 4.50 
9.00 30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
7.00 20 sec: 65% of 1-min. 

8. PlilltillAM t ime RATES 
6.75 I hr 1/2 hr 1/4 hr 10 min 5 min 
5.25 1 x  50.00 35.00 20.00 16.50 10.00 

13 x  47.20 32.20 18.75 15.60 9.20 
26 x  44.35 29.40 17.50 14.70 8.40 
52 x  41.55 26.60 18.25 13.80 7.60 
156 x  39.00 23.80 15.00 12.50 6.50 

HAMLET 
Richmond County-Map Location F-5 

See SltDS consumer market map and data at begin-
ning of the State. 

WK DX 
1957 

Media Code 4 234 3850 6.00 
Itiscien A. Lyon, Box 826. Fifth St.. Hamlet. N. C. 

28345. Phone 582-2653. 
I. PERSONNEL 
General Manager-W. E. Benoist. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1250 Irc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. 3a, 4a, 5. 6a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a. 23a. 24a, 25a, 26. 
Contracts: 40a. 445. 47a, 51a. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation: 72. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective-, 

Rates received August 30. 1961. 
6. SPOT ANNOUNCEMENTS 

1 11. 13 ti. 26 ti. 52 ti. 104 ti. 312 ti. 
1 minute 4.00 3.80 3.60 3.40 3.20 3.00 

30 seconds 3.00 2.85 2.70 2.55 2.40 2.25 
St,elfied time station hreaks-l-minute rate applies. 

8. PROGRAM TIME RATES 
1 ti. 13 II. 26 U. 52 ti. 104 ti. 312 ti. 

I Muir  50.00 47.50 45.00 42.50 40.00 37.50 
1/2 hour  27.50 26.13 24.75 23.38 22.00 20.63 
1/4 hour  15.00 14.25 13.50 12.75 12.00 11.25 
10 minutes 12.00 11.40 10.80 10.20 9.60 9.00 
5 minutes 8.00 7.60 7.20 6.80 6.40 8.00 

HAVELOCK 
Craven County-Map Location K-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WKVO 
(formerly WUSM) 

1962 

e 
Subscriber to the NAB Radio Code 

Media Code 4 234 3900 9.00 
Southeast State Broadcasting Corp., The Penthouse. 
Commercial Center, IIavelock, N. C. 28532. Phone 
447-5100. 

I. PERSONNEL 
Pres. & Gen'l Mgr.--Charles P. Weak. 
Operation Director-Bruce Kent. 
Commercial Manager-Dee Davis. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3. FACILITIES 
1,000 w. days; 1330 ka. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, 30. 3b, 40, 4c1. 5, Oa, 7e. 8. 
Rate Protection: 10b, 11b, 126, 13b, 146. 
Basic Rates: 225, 23a, 24a, 26, 28b, 250. 
Contracts: 40e, 42b, 45. 46, 47a. 
Comb.: Cont. Discounts: 600, 60e, 601t. 61.a. 62b. 
Cancellation: 70a, 70e, 71a, 730. 
Affiliated with RAS. 
Member: TN Radio News Network, Tobacco Radio 
Network. 

TIME RATES 
Elf Reed 4/2/62. 

6. SPOT ANNOUNCEMENTS 
lx I3x 260 520 104x I56x 260x 3I2x 

1 min 5.00 4.75 4.50 4.20 4.00 3.50 3.00 2.75 
8. PROGRAM TIME RATES 

In 13x 26e 52x I04x 156x 260x 312x 
1 hr  40.00 37.50 35.00 32.50 30.00 27.50 22.50 20.00 
1/2 hr  25.00 22.50 21.00 19.50 18.75 17.00 14.50 13.50 
1/4 hr  14.00 13.50 12.75 12.00 11.00 10.00 8.50 7.50 
10 min 11.00 10.50 10.00 9.25 8.50 7.75 6.75 6.00 
5 min  7.50 7.25 7.00 6.50 6.00 5.25 4.50 4.25 

HENDERSON (2 AM; 1 FM) 
Vance County-Map Location H-3 

See SltDS consumer market map and data at begin-
ning of the State. 

WHNC 
1945 

Media Code 4 234 3950 4.00 
Henderson Radio Corp.. Norlina ltd., Henderson, 
N. C. 27536. Phone 919-438-7138. 

I. PERSONNEL 
President-Nathan Frank. 
Exec. Vice-Pres. & Gen'l Mgr-Dr. Claye Frank. 

2. REPRESENTATIVES 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days; 890 tse. Non-directional. 
Operating schedule: - . EST. 
Partial simulcast operation. Simulcast sign-on-9 am, 
noon-1 pm & 5 pm-sign-off Mon thru Fri; all day Sat 
& Sun. For non-simulcast facilities see WHNC-FM. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following monto. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 31), 4s, 5, 6e, 8. 
Rate Protection: 10e. Ila, 12a, 135, 14a, 15b. 
Basic Rates; 20b, 21a, 22b, 23a, 24b, 25a, 28e. 290. 

31. 
Contracts: 40a, 42c. 43, 44b, 45, 46. 47a, 11e. 
Comb.; Cont. Discounts: 60b, 60e, 61b, 62b. 
Cancellation: 70a, 70c. 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with KBS. 
Member: Carolina Radio Network; The Tobacco Radio 
Network. 

TIME RATES 
No. A Elf 11/1/66-Rec'd 11/7/66. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x Mx 100x 150x SOO* 

1 min.......... 4.00 3.80 3.60 3.30 3.10 3.00 2.80 
30 sec  3.00 2.80 2.60 2.30 2.10 2.00 1.80 

8. PROGRAM TIME RATES 
Ix IIx 26x 52x 100x 150x 500x 

1 40.80 38.00 36.00 32.00 28.00 26.00 21,.00 
1/2 hr ..... 28.00 25.00 24.00 23.00 22.00 20.00 18.00 
1/4 hr  19.50 18.00 16.50 15.00 13.50 12.75 12.00 
10 min.  9.70 9.30 8.70 8.40 8.00 7.60 0.50 
5 min  7.70 7.30 6.70 6.40 6.20 6.00 5.50 

W H N C-FM 
1948 

Media Code 4 234 3951 2.00 
Henderson Radio Corp., Norlina Rd.. Hendermn, 
N. C. 27536, Phone 919-438-7136, 

I. PERSONNEL 
President-Nathan Frank. 
Exec. Vice-Pres. & Gent Mgr.-Dr. Claye Frank 

2. REPRESENTATIVES 
South-Southern Spot Sales. 

3. FACILITIES 
ERP 15,500 w.; 92.5 me. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separatelr 9 
am-noon, 1-5 pm & local sunset-II pm Mon Urn 
Fri. For simulcast facilities see WHNC. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WHNC listing for coded regulations. 
Affiliated with KBS. 

TIME RATES 
No. A Elf 1/1/69-Reed 3/5/69. 

6. SPOT ANNOUNCEMENTS 
lx lOx 26x 52x 100x 500x 

100 wds  3.50 3.30 3.10 2.80 2.50 2.25 
50 wds  2.50 2.30 2.10 1.80 1.50 1.25 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 100x 100x 

1 hr  35.00 31.50 28.00 24.50 21.00 18.50 
1/2 hr  22.00 20.35 18.00 15.75 13.50 12.00 
1/4 hr  15.00 13.50 12.00 10.50 9.40 8.00 
10 min  9.00 8.10 7.20 6.30 5.40 5.00 
5 min  7.00 6.30 5.60 4.90 4.20 .3.75 

WIZS 
1955 

RJAIB 
Media Code 4 234 4000 7.00 
Radio corporation, Box 1011, Roanoke Ave., Hender-

son, N. C. 27536. Phone 019-438-8136. 
I. PERSONNEL 
President-Stan Fox. 
Gent & Sales Mgr.-Mike flight. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
Oxford, N. C.-Tel-For Network. 

S. FACILITIES 
1,000 w., 1450 kg. Non-directional. 
Operating schedule: 5:30 am-midnight. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3d, 4a, 5. Ca. 71). 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14a, 15a, 16. 
Basle Rates: 20b, 210. 21b, 21c, 22a, 23b, 245. 27, 

28a, 28e, 29b, 30, 130. 
Contracts: 40a, 41, 42a, 42e, 43, 44a, 45, 46, 47e. 

48, 49, 50, 51e. 
Comb.; Cont. Discounts: 605, 60e. 61e, 62b, 62d. 
Cancellation: 700, 70c, 71e. 72, 73a, 
Prod. Services: 81, 82. 
Affiliated with NAS Radio Network. 
Member: The TN Radio News Network. 

TIME RATES 
Elf 4/1/66-Rec'd 4/11/66. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 260 52x 156x 

1 min  6.00 5.50 5.00 4.50 4.00 
20/30 seconds-75% of minute rate. 

8. PROGRAM TIME RATES 
Ix 13x 260 52x I56x 

1 hr  50.00 47.20 44.35 41.55 35.00 
1/2 hr  35.00 32.20 29.40 26.60 23.80 
1/4 hr  20.00 18.75 17.50 18.25 15.00 
10 min  16.50 15.60 14.70 13.80 12.50 
5 min.........._   10.00 9.20 8.40 7.60 6.50 

HENDERSONVILLE (2 AM; 1 FM) 
Henderson County-Map Location C-5 

See SRDS consumer market map and data at bee> 
ning of the State. 

WHKP W H K P-FM 
1948 1958 

Subscriber to the NAB Radio Code 
Media Code 4 234 4050 2.00 
Radio Hendersonville, Inc., Box 451. Chimney Rock 

Rd.. Hendersonville. N. P. 28739. Phone 893-0061. 
STATION'S PROGRAMMING DESCRIPTION 

WHKP: Programmed for general interest. 
Farm: 5-6 am activities, weather, markets, country 
music. Entertainment 6-10 am weather, activities, 
new babies, contests, birthdays, police reports. TALK: 

NORTH CAROLINA 
10 am-noon commentary, interviews, women's, school 
produced daily features. Farm noon-2 pm markets, 
weather, farm agent, country music. Entertainment 
2-3:30 pm local and syndicated vignettes, middle-of-
road music. Music 3:30-6 pm current hits, air per-
sonalities. News 6-6:30 pm local, regional, world. 
finance, live and tape. 7 voices. Music 6:30 pm-
12M showtunes, standards, middle-of-road. News 15 
min summaries 6 am, 7:45 am, 1 pm, 6 pm & 11 pm. 
5 min on hour other times. SPORTS: college and 
high school football, basketball and major auto races. 
Contact Representative for further details. Reed 
8/8/67. 

I. PERSONNEL 
Pres. & Gon'l Mgr.-Kermit Edney. 
Vice Pres. & Sales Manager-Arthur V. Cooley. 
Program Director-Doug Brooks. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1450 he. 

Non-directional. 
Operating schedule: 5:00 am-midnight. EST. 
FM FACILITIES 
ERP 7,800 w.; 102.5 mc. 
Operating schedule: 5:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 station time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213. la, 3b, 3e. 3d, 4a, 4d, 5. (1a, 7b, 8. 
Rate Protection: 10g, 11g. 12g. 136, 14g, 15b. 
Basic Rates: 20b, 21e, 214. 230, 24b, 25a, 20e, 29e. 
Contracts: 40a. 41, 44b, 45, 46. 47e. 48. 50. 
Comb.: Cont. Discounts: 60a, 60g, 601. 61e. 
Cancellation: 70s. 70e, 71a, 72, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
No. 3 Eft' 11/1/68-Rec'd 10/28/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1580 312x 500X 1000X 1500x 

1 min 4.50 3.75 3.25 3.00 2.75 2.50 2.25 
30 see 3.60 3.00 2.60 2.40 2.20 2.00 1.80 
10 see 2.25 1.95 1.65 1.50 1.40 1.25 1.10 

7. PACKAGE PLANS 
SHORT TERM SATURATION 

I mln 30 see 10 see 
25 in I week  56.25 45.00 28.75 
50 In 10 days  105.00 85.00 52.50 
100 in 2 weeks  195.00 155.00 95.00 

8. PROGRAM TIME RATES 
Ix 52x 156x 260x 312X 

1 hr  36.00 33.00 31.00 29.00 28.00 
1/2 hr  21.60 17.30 16.20 15.10 14.00 
1/4 hr  14.40 12.20 10.80 10.00 9.30 
5 min  7.20 6.10 5.40 5.00 4.70 

9. PARTICIPATING PROGRAMS 
The Good Morning Men-Daily 6-9:45 am. 
PER YR: Ix I3x 26x 52x 104x 156x 
PER WK: I tl 2 II 3 tl 
1 min  4.50 4.25 4.00 3.75 3.50 3.25 
Mon thru Fri-260x 3.00. 
Mon thru Sat-312x 2.75. 
Twice Dally-624x 2.50. 
Jo Kuykendall Show-Mon thru Fri 10:05-11 am. 
PER YR: lx 13x 26x 520 I04x I56x 260x 
PER WK: I ti 2 ti 3 tl (*) 
1 min  4.25 4.00 3.75 3.50 3.25 3.00 2.76 

(*) Mon thru Fri. 
10. SPECIAL FEATURES 
Newscasts-Dally 6 am-11 pm; two rotated at :60, 
plus 8 other ID's daily. 20-sec opening, 1-min com-
mercial & closing ID. 

(a) 
2601, Mon thru Fri  34 
312x, Mon thru Sat  40 
365x, Mon thru Sun  45 
(a) Minimum Contract. 

Weather-Daily 6:25 am-11:25 pm; two rotated at 
:25, plus 4 other ID's daily. Opening ID, 1-min 
commercial and closing ID. 

(a) 
260x, Mon thru Fri  24 
312x, Mon thru Sat  28 
365x, Mon thru Sun  30 

(*) Minimum Contract. 

WHVL 
1964 

1:11:11:1 
Media Code 4 234 4100 5.00 
The Mountainaire Corp., 717 Greenville Hwy., Hen-

dersonville. N. C. 28739, Phone 704-692-1600. 
I. PERSONNEL 
President-A. E. Perkins. 
General Manager-Joe Orr. 

3. FACILITIES 
1,000 w.: 1600 ke. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d. 4s, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14a. 
Basle Rates: 210. 21b, 23a, 24b, 25a, 26, 280. 290. 
Contracts: 40a, 41, 42a, 43, 45, 46, 47a, 49. 
Comb.; Cont. Discounts: 60a, 61b. 
Cancellation: 700. 70d, 71a, 72, 73e. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL, RATES SAME 
Rates effective June 21. 1964. (Card No. 1) 

Card received July 28, 1964. 
6. SPOT ANNOUNCEMENTS 
1 ti  4.00 156 ti  2.25 
26 ti  3"5 260 ti 1.90 
52 ti  2.75 500 ti 1.50 
104 ti  2.50 1000 ti 120 

7. PACKAGE PLANS 
ONE-WEEK SATURATION PACKAGES 

1 MINUTE 
110 ti  71.00 
Inn   126.00 

S. PROGRAM TIME RATES 
1 lar 1/2 hr 1/4 hr 10 min 5 min 

1 ti  40.00 24.00 16.00 12.00 8.00 
26 ti  36 00 21.60 14.40 10.80 7.20 
52 ti  32.00 19.20 12.80 9.60 8.40 
104 if  28.00 16.30 11.20 8.40 5.60 
156 ti  24.00 14.40 9.60 7.20 4.80 
260 ti  20.00 12.00 8.00 6.00 4.00 
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HICKORY (3 AM; 2 FM) 
Catawba County-Map Location E-4 

See SRUS consumer market map and data at begin-
ning of the State. 

WHKY WH KY-FM 
1939 1960 

DIjIF IMO 
Subscriber to the NAB Radio Code 

Media Code 4 234 4150 0.00 
Catanba Valley Broadcasting Co., Inc., Box 1059. 

Elckory, N. C. 28001. Phone 345-2294. 
STATION'S PROGRAMMING DESCRIPTION 

WHKY: Programmed for adults. 
NEWS: local and regional news 13 times ver day. 
National and international news every hour from 
network. 4-6 am farm interest with country and 
gospel music. 6-10 am middle-of-the-road. showtunes 
and standards with personality. 10-11:15 am women's 
Interest. 11 am-noon middle-of-the-road, showtunes 
and standards. Noon-12:45 pm news and sports 
block. 12:45-2:30 pm country and western with per-
sonality. 2:30-6 pm middle-of-the-road. showtunes 
and standards. 6-6:40 pm news and sports. 6:40 
pm-12M middle-of-the-road, showtunes and standards 
with personality. COMMERCIAL POLICY: no gim-
micks or promotions. Contact Representative for 
further details. Reed 1/26/68. 

I. PERSONNEL 
General Manager-E. S. Long. 
Assistant General Manager-Thomas E. Long. 
Sales Manager-David E. fancy. 

2. REPRESENTATIVES 
R. S. Crane Company, Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. night!; 1390 kg. 
Directional-nighttime only. 

Operating schedule: 4 am-midnight. EST. 
FM-ERP 14.800 w.: 102.9 roc. 
Operating schedule: Same as AM. 
Antenna ht,: 327 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e. 3d, 4a, 4d, 5, 6a. 7b. 

8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 22a, 23a, 24b, 25s, 26, 28a, 

20e, 29a, 32b. 
Contracts: 40a. 41, 42b, 44a, 45, 46. 47a, 48, 49„ 

51e. 
Comb.•. Cont. Discounts: 60a, 60g, 601. 61c, 62a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Entertainment Network. 
Affiliated with American FM Network, 

TIME RATES 
No. 12 Eff 7/1/69-Reed 7/7/69. 

6, SPOT ANNOUNCEMENTS 
I min 30 swill see 

1 r.  7.00 5.60 3.50 
52 x  6.65 5.25 3.35 
104 x  6.30 5.05 3.15 
156 x  5.95 4.75 3.00 
208 x   5.60 4.50 2.80 
260 x  5.25 4.20 2.65 
312 x  4.90 3.90 2.45 
520 x  4.55 3.65 2.30 
1040 x  4.20 3.35 2.10 
1500 x  3.85 3.10 1.95 
To he used within 12 months. 

WI RC 
1948 

e 
Subscriber to the NAB Radio Code 

Media Code 4 234 4200 3.00 
Foothills Broadcasting. Inc., 329 First Ave.. NW, 

Hickory. N. C. 28601. Phone 704-327-3527. 
STATION'S PROGRAMMING DESCRIPTION 

WIRC: Programmed for general interest. 
MUSIC: general popular music with emphasis on 
current middle-of-the-road 6 am-sign-off. NEWS: 
33% local, 27% state and regional. 40% world and 
national. News, weather, sports 7:45-8:15 am, noon-
12:30 pm. Other hours, 10 min news plus 2 min 
weather at :15, news at :30, sports at :45. TALK: 
trading program, mail plus phone calls, 8:35-9:30 
am. Telephone discussion 12:30-1 pm. SPORTS: 
college football. NASCAR and sports car races 
Jan-Oct. COMMERCIAL POLICY: 14 minutes aver-
age per hour. 15 minute sponsor protection. State 
and network news, local 2 man news staff. Per-
sonalities available for remote broadcasts. Contact 
Representative for further details. Itec'd 1/29/69. 

I. PERSONNEL 
General Manager-Edmond Smith. 3r. 
Assistant Manager-Elmer Troutman. 

2. REPRESENTATIVES 
Save111/11,tes. Inc. 

3. FACILITIES 
1.000 w. days: 630 lœ. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 45, 5. 6a. 7b. 
Rate Protection: 101, Ill, 121. 131, 141. 15c. 
Basic Rates: 20b, 21b, 24b, 250. 26, 28a, 28e. 29a, 

30. 32a. 
Contracts: 40a. 44a, 45, 46. 47a, 49. 
Comb.; Cont. Discounts: 60b, 60g. 61a, 62d. 
Cancellation: 70a. Toc, 715. 72, 73b. 
Prod. Services: 80. 82. 
FM facilities: WXRC (FM). 
Affiliated with American Information Network. 
Member: The TN Radio News Network. 
When bought in combination with WXRC (FM), 
deduct extra 10% from applicable rates of each 
station. 

TIME RATES 
6 Eff 6/1/67-Reed 6/9/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

1 x  6.25 5.39 3.15 
13 x  6.00 5.15 3.00 
26 x  5.80 5.90 2.90 
52 ...... _ ........... ...... ......_._   5.50 4.60 2.75 

1 min 30 see 15 sec 
104 x  5.30 4.30 2.65 
1560 zx   5.15 4.05 2.55 
26  3.85 2.45 
312 x  4.40 3.50 2.20 
600 x  4.05 3.10 2.10 
1000 x  3.90 2.80 1.95 
1500 x  3.60 2.75 1.80 
15 seconds may he combined ulth 30 seconds & 1 
minute to establish 15 second frequency only. 

7. PACKAGE PLANS 
PER WK, EA: 25 ti 50 ti 75 tl 100 ti 
1 mln  5.15 4.85 4.40 4.05 
30 sec  4.05 3.85 3.50 3.10 
15 sec  2.55 2.45 2.20 2.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  44.70 33.55 23.55 17.65 10.60 
13 ti  42.40 31.80 22.95 17.05 10.30 
26 ti  40.00 30.00 22.35 16.75 10.00 
52 ti  37.70 28.25 21.20 15.90 9.40 
104 ti  35.30 26.50 20.00 15.00 8.80 
156 ti ....... .... ......   34.15 25.60 18.85 14.15 7.95 
260 ti  32.35 24.70 18.25 13.55 7.35 
312 It  31.80 22.25 17.65 13.25 7.10 

9. PARTICIPATING PROGRAMS 
Personal ity Shows: 
Open Mike-Mon thru Sat 12:30-1 pm. 
Syrup Shop-Mon thru Sat 8:35-9:30 am. 
Woman's World-Mon thru Fri 10-10:15 am. 
Applicable 1-mlnute rate plus talent fee of 1.00 Per 
spot. Talent fees non-commissIonable. 

WSPF 
1963 

Media Code 4 234 4250 8.00 
Piedmont Broadcasting Co., Inc., Box 1709, Hickory. 
N. C. 28601. Phone 704-328-1731, 
STATION'S PROGRAMMING DESCRIPTION 

WSPF: Programmed for adults and young adults. 
Top 40 music. Sun morning: middle - of - the - road 
music, religious programs, 1 hour live broadcast of 
local church service. NEWS: at :55 featuring local, 
state, regional, and national coverage including 3 ex-
panded newscasts throughout broadcast day. Head-
line news at :30. Local, state regional, and national 
snorts news at :15 and area weather report at :45. 
5 air personalities handle all segments. Trading post 
show, using open mike, M-Sat 9-9:30 am. Remote 
broadcast facilities with air personalities available. 
Rec'd 9/6/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Willis A. Deal. 
• Program Director-Jim Howie. 

3. FACILITIES 
1000 ve.•. 1030 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 213. 3, 3b, 3e. 3d. 45, 4d. 5, fib, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a. 

15b, 16. 
Basic Rates: 20b, 21a, 21b, 22s, 23a, 24a, 24b, 25e, 

28, 27, 28b, 28e, 29b, 30. 31, 325. 335. 33d. 
Contracts: 40b, 42b, 44b, 45, 46, 47a, 48, 49, 50. 

51b, 51e. 
Comb.; Cont. Discounts: 60b, 020. 62d. 
Cancellation: 70b, 70e, 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 Eff 2/1/67-Reed 1/19/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 .......... _.._... 5.30 4.30 312 L.._........ 4.40 3.50 
52 O  4.95 3.95 624 x 3.95 3.20 
104 x  4.75 3.85 936 x  3.65 2.90 
156 x 4.55 3.65 1248 z......._  3.30 2.65 
1-minute and 1/2-minute spots maybe combined for 
additional frequency discounts. Programs and spots 
may not be combined for additional discounts. 

8. PROGRAM TIME RATES 
1 le 1/2 hr 1/4 hr 5 min 

1   60.00 30.00 24.00 
163 57.00 34.00 22.80 11.50 
2  ... 54.00 32.40 21.60 11.00 
52 ti..   51.00 30.60 20.40 10.50 
104 ti_. 48,00 28.80 19.20 10.00 
200 ti    45.00 27.00 18.00 9.50 
312 .... 42.00 25.20 16.80 9.00 

WXRC (FM) 
1962 

e 
Media Code 4 234 4300 1.00 
Foothills Broadcasting. Inc.. 329 First Ave., N. W.. 

Hickory, N. C. 28601. Phone 704-528-2516. 

STATION'S PROGRAMMING DESCRIPTION 
WXRC (FM): Programmed for general interest. 
MUSIC: 24 hour modern country music M-Sat, ex-
cept gospel 6:30-6:55 pm M -Ir. Country Sun except 
gospel 7 am-12:30 pm. NEWS: local at :55. 11:55 
Inn-5:55 am: 805 am, 1 pm & 6:05 pm. State, na-
tional, world at :55. 6:55 am-11 pm; 8 am, noon, on 
hour 6-10:15 pm. Hourly, 2 min sports at :15, news 
at :30, weather at :45. SPORTS: high school and 
college football, high school basketball, NASCAR 
races Jan-Oct. State news network, network 6-10:15 
pm. Personalities available for remote broadcasts. 
COMMERCIAL POLICY: 14 minutes average per 
hour, 15 minute sponsor protection. Contact Repre-
sentative for further details. Rec'd 10/7/68. 

I. PERSONNEL 
General Manager-Edmond H. Smith, Jr. 
Assistant Manager-Elmer Troutman, 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
ERP 27,000 re.: 95.7 me. Stereo. 
Operating schedule: 24 hours a day. EST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; lime only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 4a, 5, 6a, 7b. 
Rate Protection: 101. 111, 121. 131, 141, 15e. 
Basic Rates: lob. 21b. 24b, 25s. 26, 28s, 28e, 29a. 

30, 32a. 
Contracts: 400. 44a, 45, 48. 47a, 49. 
Comb.: Cont. Discounts: 60b, 60g, 61a, 62d. 
Cancellation: 70a, 70c, 71a, 72, 73b, 
Prod. Services: 80. 82. 
AM facilities: WIRC. 

Affiliated with American Information Network, 
Member: The TN Radio News Network. 
Sold in combination with Mlle. See that listing for 
discount. 

TIME RATES 
No. 2 Efr 6/1/67-Reed 6/9/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 sec 

1 x    4.70 3.50 2.35 
13 x  3.90 3.10 1.95 
26 x    3.50 2.75 1.75 
52 x  3.10 2.60 1.55 
104 x  2.95 2.40 1.50 
156 x  2.90 2.35 1.45 
260 x  2.80 2.25 1.40 
312 x    2.75 2.20 1.35 
600 x  2.60 2.10 1.30 
1000 x  2.35 1.95 1.20 
15 seconds may he combined with 30 seconds and 1 
minute to establish 15 second frequency only. 

7. PACKAGE PLANS 
PER WK, EA: 25 tl 50 ti 75 tl 100 ti 
1 min  2.90 2.80 2.75 2.60 
30 sec  2.35 2.25 2.20 2.10 
15 sec  1.45 1.40 1.35 1.30 

8. PROGRAM TIME RATES 
1 hr 55 min 1/2 hr 1/4 hr 10 min 5 min 

1 x  48.85 46.50 31.20 22.40 15.30 7.10 
13 x  47.10 44.75 29.50 21.20 14.10 6.50 
26 x ..... _._  45.30 43.00 27.65 20.00 13.00 6.15 
52 x  43.55 41.20 25.90 17.65 11.75 5.90 
104 x  41.75 39.40 24.15 15.90 10.60 5.60 
156 x  39.40 37.10 21.75 14.75 10.00 5.30 
260 x  36.50 34.15 18.80 11.75 9.40 5.00 
312 x  34.15 31.80 16.50 10.60 8.25 4.75 

9. PARTICIPATING PROGRAMS 
Participation in feature personality shows, such as 
Cousin Annie Show, 1-min rate plus 1.00 talent fee 
per spot. Talent fee non-commissionable. 

HIGH POINT (3 AM; 3 FM) 
Guilford County-Map Location F-3 

See SRUS consumer market map and data at begin-
ning of the State. 

WHPE WHPE-FM 
1947 1947 

git 
Media Code 4 234 4350 6.00 
The High Point Broadcasting Co., Tower Ave., High 

Point. N. C. 27261. Phone 883-1466. 
I. PERSONNEL 
Pres. á Gen'l Mgr.-Gary C. Davis. 
Commercial Manager-Jesse E. Hill. 

3. FACILITIES 
1.000 w. days; 1070 kc. Non-directional. 
Operating schedule 5:20 am local sunset. EST. 
FM FACILITIES 
ERP 13.000 w.: 95.5 me. 
Operating schedule: 5:30 am-midnight. EST. 
Antenna ht.-395 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30, lb, 4d, 5, 6a, 8. 
I3asic Rates: 22b, 26, 290. 
Contracts: 45, 46, 47a, 
Comb.; Cont. Discounts: 60a, 61b, 62e, 
Cancellation: 730. 
Affiliated with KBS Radio Network, 
Member: Golden Crescent Group. 

TIME RATES 
Rates effective January 1. 1958. 
Rates received November 6, 1957. 

6. SPOT ANNOUNCEMENTS 
30 sec. 1 min. (a) (11 

1 time............_..... 4.00 6.00 4.50 6.50 
13 3.75 5.75 4.35 6.25 
26 times  3.50 5.50 4.00 6.00 
52 times 3.25 5.25 3.75 5.75 
104 times__ 3.00 5.00 3.55 5.60 
156 2.60 4.80 3.40 5.45 
260 times 2.45 4.50 3.20 5.20 
31. times  2.25 4.00 3.00 4.90 

(•) Station break (30 seconds). 
(t) Station break II minute). 

8. PROGRAM TIME RATES 
1 13 36 52 104 150 
ti ti. it ti. ti. ti. f•1 

hour.... 60.00 57.00 54.00 51.00 48.00 45.00 42.110 
1/2 hour.... 36.00 34.20 32.40 30.60 28.80 27.00 25.20 
1/4 hour._ 24.00 22.80 21.60 20.40 19.20 18.00 16.80 
5 minutes 12.00 11.40 10.50 10.20 9.60 9.00 8.40 
(*) 260 or more times 

WMFR 
1935 

• 
Subscriber to the NAB Radio Code 

Media Code 4 234 4400 9.00 
WMFR. Inc.. Box 27. 164 S. Main SL, High Point, 
N. C. 27261. Phone 019-885-2191. 
STATION'S PROGRAMMING DESCRIPTION 
WMFR: Programs middle-of-the-road musical format 
with news at :30, supplemented with network pro-
grams. Local on the spot news from mobile and por-
table units, as news occurs. Contact Representative 
for further details. Reed 1/2/68. 

I. PERSONNEL 
General ‘tenneer-Frank S. Lambeth. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

S. FACILITIES 
Lono w. days; 250 w. nights: 1230 ke. Non-directional. 
Oiler/ding schedule' 5•In am-midnight. EST. 

4. AGENCY COMMISSION 
15/0. 

5. UENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 313. 3e. 3d, 4s, 4d. 5. 6a, 7b. 

8. 
Rate Protection: 10e. 11c. 12e. 11e, 14e. 15b. 
Basic Rates: 20b, 21a. 21b, 21d, 23a, 23b, 24b, 26, 

28a. 28e. 29s. 
Contracta: 40a, 41. 44a. 44b. 45. 46. 47a, 48 49. 
Comb.; Cent. Discounts: 60a, 60e, 60d, 60e, 60f, 601, 

61c. 02r1. 
Cancellation 70e. 71a, 72. 73s, 73b. 
Prod. Services: 80, 81. 82 
Affiliated with American Entertainment Netwons. 

TIME RATES 
No. 9 Elf 1/1/69-Rec'd 12/2/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I04x 208x 312+ 

1 min.  7.50 7.25 7.00 6.75 6.50 0.00 
30/20 sec  6.00 5.80 5.60 5.40 5.20 4.80 
10 sec  3.75 3.63 3.50 3.38 3.25 3.00 

8. PROGRAM TIME RATES 
lx 26x 52x I04x 208x 312+ 

1/2 hr  40.00 37.00 34.00 31.00 28.00 25.00 
1/4 hr  25.00 23.00 21.00 19.00 17.00 15.00 
10 min.  18.00 16.50 15.00 13.50 12.00 11.00 
5 min.  13.00 12.00 11.00 10.00 9.00 8.00 

WMFR-FM 
1946 

Media Code 4 234 4401 7.00 
WMFR, Inc.. Box 27, 164 S. Main St., High Point, 
N. C. 27261, Phone 919-885-2191. 

I. PERSONNEL 
General Manager-Frank S. Lambeth. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
ERP 10.000 w.•, 99.5 me. 
Operating schedule: 5:30 am-midnight. EST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WMFR listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 

50% of AM rates. 

WNOS WNOS-FM 
195$ 1953 

Media Code 4 234 4450 4.00 
Doss Broadcasting. Inc.. of North Carolina, 1327 

Country Club Dr. ' High Point, N. C. 27260, 
Phones 919-882-6851; 883-7716 (unlisted). 
STATION'S PROGRAMMING DESCRIPTION 

WNOS All-FM: Programmed for mass appeal. 5 min 
NEWS from network at :55. Local news staff reports 
7:50 am, 12:05, 4:50 & 5:50 pm, Editorials M-F 
8:05 am & 7 pm. Stock markets 6:45 pm. Public 
affairs 7:50 am Sat. 1:30 pm Sun. High school foot-
ball home and away. Stock car races Sun afternoons 
when scheduled. Daily schedule: 5-6 am weather. 
farm, markets, country music. 6 am-noon current hits 
and country-rock oriented, comedy, air personality. 
Noon-1 pm local, state, farm, and world news, 
weather summary, news commentary. sports and de-
votional (5 min each). 1-4:50 pm entertainment, air 
personality, current hits, country-rock oriented, rock, 
comedy, local bulletins. 5-10 pm country, country-rock 
oriented. Reed 7/13/67. 

I. PERSONNEL 
Pres. h Gen'l Mgr.-Robert I. Smith. 
News-Don Frazier. 

3. FACILITIES 
1,000 w. days: 1590 loe. Non-directional. 
Operating schedule: 5:00 am-local sunset weekdays: 
7:00 am-local sunset Sun. EST. 
FM FACILITIES 
ERP 2.700 w.. 100.3 mc. 
Operating schedule: 5:00 am-10:00 pm daily except 
Set tilt midnight. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a, 40. 5, 60. 
Rate Protection: 100, lla. 13e. 140, 156. 
Basic Rates: 260. 2.1b. 230, 24b, 24e, 25a, 29a. 
Contracts: 40a, 45, 47b. 
Comb.: Cont. Discounts: 60a, 601, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 82. 
FM operated in conjunction with AM till local sun-
set. FM continues till 10:00 pm nightly except till 
midnight Sat. Rates for FM after sunset are half 
AM rate card. 
Station breaks available for announcements. Quantity 
discounts apply to one classificatIon only. 
Member: Tobacco Radio Network; TN Radio News 
Network. 

TIME RATES 
Et! 11/1/67-Rec'd 10/23/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 see 1 min 30 see 
1000+   1.70 1.40 31. x 3.00 2.25 
900 x  1.80 1.50 156 x  4.00 3.00 
800 x  1.90 1.65 104 x  4.50 3.50 
700 x  . 2.10 1.80 52 x  5.00 4.00 
600 x  2.30 1.90 26 x  5.50 4.50 
500 x  2.50 2.00 13 x  6.00 5.00 
400 x  2.75 2.10 1 x 6.50 5.50 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 1 min 30 see 
20+ 4.50 3.40 5 ti    6.00 4.50 
15 ti  5.00 3 75 1 ti 6.50 5.00 
10 ti  5.50 4.15 
10 see! 75,1 earned 50-ser rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 t1  40 25 15 7 
DISCOUNTS 

13r-5% 520-25% 2601-35% 
26x-15% 104x-3U% 312x-40% 

JACKSONVILLE (3 AM) 
Onslow County-Map Location J-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WBBS 
1968 

e 
Subscriber to the NAB Radio Code 

Media Code 4 234 4475 1.00 
Brown Broadcasting Co., Inc., Box AM, Arnold Bd.. 

Jacksonville, N. C. 28540. Phone 919-347-6141. 
STATION'S PROGRAMMING DESCRIPTION 

1VBBS: Programtned for young adults. 
5 air personnel emcee entire operation. NEWS: 5 
min every hour, weather every 30 min. Top 40 music 
80%, news and public antra 20%. Auto racing and 
college football. Contact Representative for further 
details. Reed 5/19/69. 

(This listing continued on next page) 
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Jacksonville-W B B S-Continued 
I. PERSONNEL 
General Manager-Shelton Kellum. 
Program Director-James Kelso. 
Traffic Director-Ann Sileas. 

2. REPRESENTATIVES 
Southern Spot Sales, Inc. 

3. FACILITIES 
1.000 w.; 1290 he. Non-directional. 
Operating schedule: 6 am-local sunest. EST. 

4. AGENCY COMMISSION 
15%. 

3. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 33, 3b, 3e, 3d, 4a, 5, 6b, 7b, 8. 
Rate Protection: 103, 11a, 120, 13a. 
Basic Ilotes; 20b, 21a, 21e, 24b, 28a, 29a, 29b, 
Contracts: 40a, 40c, 49. 
Comb., Cont. Discounts: 60a, 60e, 61e. 62d. 
Cancellation: 70e. 71a, 72. 
Prod. Services: 82. 

TIME RATES 
No. 1 Eff  Reed 8/6/69. 

6. SPOT ANNOUNCEMENTS 
IX 50X 100+ 

1 min 400 3.10 2.50 
30 sec  2.80 2.30 1.90 

I. PACKAGE PLANS 
PER MO: I min 30 see 
160 ti  276 230 

10. SPECIAL FEATURES 
Weather or Time Signals, per ............... 200 

WJNC 
1945 

Subscriber to the NAB Radio Code 

Media Code 4 234 4500 6.00 
The Onslow Broadcasting Corp., Box E. Route 24, 

Jacksonville. N. C. 28540. Phone 347-1707. 
I. PERSONNEL 
Pres., Comet & Gen'l Mgr.-Robert P. Mendelson. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 

Non-directional. 
Operating schedule: 6:00-12:10 am. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6b, 7b, 8, 
Rate Protection: 10a, 11a, 12a, 13a, 14a, I5a, 15b. 
Basic Rates: 21a, 21b, 21d, 22b, 23a. 24b, 24c. 

25e, 26, 28a, 21a. 
Contracts: 40a, 41, 44a, 45. 46, 47a, 48, 51a, 51b, 

51e. 
Comb.; Cont. Discounts: 60a, 60f, 61c, 62b. 
Cancellation: 70c. 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective December 1. 1955. (Card No. 1.) 

Card received July 2. 1956. 
Rev. (Ann.) reed March 24. 1960. 

6. SPOT ANNOUNCEMENTS 
Per acek: is minute) 
1 thne  6.00 10 times  4.50 
3 times  5.50 15 times or more._ 4.00 
5 times  5.00 

30-second announcements-75% of 1-minute rate. 
10- second ID's-50% of 1-minute rate. 

Additional Discounts 
13 weeks  5% 31 weeks________ 15% 
26 weeks  10% 52 weeks 20% 

9. PARTICIPATING PROGRAMS 
Joe Fyne Show-lion thru Fri 9-10 am & 

10-11 pm, 1 min daily. per 25.00 
Night Beat-Mon thru Sat 7-10 Dm, 6 30 
minute programs. wkly  75.00 

10. SPECIAL FEATURES 
Dead line of the moment-1 minute rate plus 25%. 

WLAS 
1954 

C 
Media Code 4 234 4550 1.00 
Seaboard Broadcasting Corp.. Box 1197, Jacksonville, 
N. C. 28541. Phone 347-4111. 

I. PERSONNEL 
Gen'l 2, torn'l Mgr.-Paul Parker. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
5,000 w. days; 910 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 45. 
Cancellation: 71b. 
All ratee quoted on a signed contract basis. 
Member: The Tobacco Radio Network and South-
eastern Key Market Network 

TIME RATES 
Rates effective  

Bates received May 20, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time  50.00 37.50 25.00 16.00 10.00 6.00 

13 times  45.00 32.50 22.50 14.00 9.00 5.50 
26 times  40.00 27.50 20.00 12.00 8.00 5.25 
52 times_ 35.00 22.50 17.50 10.00 7.00 5.00 

104 times_ 4.75 
156 times  ....... 4.50 
260 times._ 4.25 
312 times 3.75 

9. PARTICIPATING PROGRAMS 
-Paul Parker Show"-6 times per week. 30.00. 

KANNAPOLIS (2AM) 
Cattarrus County-Map Location E-b 

See SitDS consumer martiet map and data at been-
sing of tile State. 

WGTL 
1946 

Media Code 4 234 4600 4.00 
Freu IL 1% hitley, inc., Cannon Blvd., and Country 

Club, Kennapeils, N. C. 28081. Phone 933-8700. 
Oilier Studio-Concord, N. C. Phone 782-7615. 

I. PERSONNEL 
Greer...i.nager-Fred LL Whitley 

3. FACILITIES 
1.000 w. uaya; 870 he. Non-directional. 
Operating schedule:  . EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b, 4d. 
Contracts: 43, 45. 
Member: Country Music Network and Golden Crescent 
Group. 

TIME RATES 
Rates effective July 1, 1147. (Card No. 1.) 

Class .&-Noon-1:30 pm and 5:00 pm-sign-off week-
days; noon-sign-off bun. 
Class B-Sign-on-noun and 1:30-5:00 13m. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 minute or 100 words: 
1 time-___-_ 6.00 104 times._.____ 4.50 

13 times  - 5.70 209 states - 4.35 
26 tune». 5.4e 312 times__  3.30 
Its 5.10 416 times   3.15 
52 times  4.50 624 times  3 00 

30 sewed, or lu words: 
1 time________ 4.20 104 times  3.15 

13 times.   3.015 300 times  3.05 
2o ttuns._____ 3.70 313 2.73 
31 times . 3.57 416 times   2.21 
52 times  3.36 624 times.___ 2.18 

CLASS B 
One minute or 100 words: 
1 time ..... _ _ 2.54 104 times  

13 2.75 208 times  
26 times________ 2.65 312 times  
39 times______ 2.50 416 times  
52 times.   2.35 624 times 

30 seconds or 50 words: 
I time._   4.20 104 times 

13 times . 3.92 208 times 
20 tirnes._._  3.75 312 times 
39 times  3.M 416 times. 
52 times  3.36 624 time,_._..,._. 

7. PACKAGE PLANS 
PACKAGE DISCOUNTS 

15 or more broadcasts per week: 26 weeks 5%; 27 to 
35 weeks 7-1/2%: 36 to 52 weeks 10%. 

8. PROGRAM TIME RATES 
CLASS A 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min 
1 time._ 60.00 42.00 24.00 21.00 12.00 

13 times.. 57.00 39.90 22.30 19.95 11.40 
26 times.. 54.00 37.80 21.60 18.90 10.30 
39 times.. 51.00 35.70 20.40 17.80 10.20 
52 times.. 48.00 33 60 19.20 16.30 8.80 
104 times.. 45.00 31.50 18.00 15.75 100 
208 times.. 43.50 30.45 17.40 15.22 3.70 
312 times.. 33.00 23.10 13.20 11.55 8.80 
416 times.. 31.50 22.05 12.60 11.03 6.30 
624 times.. 30.00 21.00 12.00 10.50 6.00 

CLASS B 
1 time.... 42.00 29.40 16.30 14.70 
13 times.. 39.90 27.93 15.96 13.97 
26 times.. 37.30 26.46 15.12 13.23 
39 times. 35.70 24.99 14.28 12.50 
52 times.. 33.60 23.52 13.44 11.76 
104 times.. 31.50 22.05 12.60 11.02 
208 times.. 30.45 21.31 12.18 10.66 
312 times.. 27.30 19.11 10.92 9.56 
416 times.. 22.05 15.44 8.82 7.72 
624 times.. 21.00 14.70 8.40 7.35 

WRKB 

3.15 
3.05 
2.73 
2.21 
2.10 

  2.21 
  2.14 
  1.91 
  1.56 

1.47 

8.40 
7.98 
7.55 
7.14 
6.72 
6.30 
6.09 
5.46 
4.41 
4.20 

1960 
Media Code 4 234 4650 9.00 
Foy T. Hinson, 101 W. First SL, Kannapolls, N. C. 

28081. Phone 933-1121. 
I. PERSONNEL 
General Manager-Foy T. Hinson. 
Sales Manager-L. C. MeCommons. 
Program Director-Bob Lee. 

2. REPRESENTATIVES 
Continental Radio Sales 

3. FACILITIES 
500 w. days; 1460 kc. Non-directional. 
Operating schedule: 5:30 am-local sunset weekdays; 
7:00 am -toral sunset Sun. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Se, 313, 40, 4d, 5, ea. 
State Protection: 10a, lia, 12a. 
Basic Rates: 22a, 23a, 25a. 26, 290. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 605. 61a, 62e. 
Cancellation: 700. 70e, 73a. 

TIME RATES 
Rates effective June 1. 1961. (Card No. 1.) 

Rates received March 27. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 5 1 30 see. 

tr. hr. hr. min. min. or less 
1 time.... 40.00 22.00 12.00 6.00 4.00 3.00 

13 times.. 38.00 20.90 11.40 5.70 3.80 2.85 
26 times.. 30.00 19.80 10.80 5.40 3.60 2.70 
52 times.. 34.00 18.70 10.20 5.10 3.40 2.55 

104 times_   4.80 3:20 In 
156 times_   4.50 3.00 2.25 
260 times_   4.20 2.80 2.10 
312 times.. 3.9D 2.60 1.95 
520 times 2.40 1.80 
780 times-   2.20 1.65 

1,040 times_ -  - --- 2.00 1.50 
7. PACKAGE PLANS 

1-MINUTE SATURATION ANNOUNCEMENTS 
Per week: 

25 times--   70.00 100 times__ 210.00 
50 times  120.00 

KINGS MOUNTAIN 
Cleveland County-Map Location D-5 

See SitDS consumer market map and data at begin-
ning 5,7 the State. 

WKMT 
1953 

Media Cede 4 234 4700 2.00 
it. 11. 11hltesides, Box 669, Kings Mountain, N. C. 

28086. Phone 739-3672. 
I. PERSONNEL 
Gen I as Mgr.-Jonas Bridges. 
Promotion àlanager-Daris Bridges. 

3. FACILITIES 
1,000 w. days; 1220 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 Ume only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 35, 3b, 4a, 4c. 5, 611, 8, 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 22a, 22b, 23a, 240, 24b, 26, 28b, 29a. 
Contracts: 40a, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 620. 
Cancellation: 70a, 70e, 71b, 73a. 
Affiliated with NAS Radio Network, 
Member: Southeastern Key Market Network, National 
.Agliadio Groups, Inc. 

TIME RATES 
NATIONAL. AND LOCAL RATES SAME 

Rates effective March 12. 1153. (Card No. 1-B.) 
Card received March 31, 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
U. 13 U. 26 ti. 52 ti. 104 ti. 312 U. 

1 hour  35.00 33.50 32.00 30.50 29.00 27.50 
1/2 hour  20.50 11.50 18.50 17.50 16.50 15.50 
1/4 hour  12.00 11.25 10.50 3.75 9.00 8.25 
5 minutes 6.25 5.75 5.25 4.75 4.25 3.73 
I minute_ 3.00 2.80 2.60 2.40 2.20 2.00 

30 seconds  2.00 1.90 1.80 1.70 1.60 1.50 

KINSTON (3 AM) 
Lenoir County-Map Location 7-5 

See SUDS contutner market man 
sung of the State. 

WELS 
1950 

and data at baila' 

Media Code 4 234 4750 7.00 
Farmers Broadcasting Service, Inc., Box 3384, Kin-

ston, N. C. 28501. Phone 919-523-5151. 
STATION'S PROGRAMMING DESCRIPTION 

WELS: Programmed for general interest. 
NEWS: 15%, 5 min every hour with additional 15 
min feature newscasts. AIR PERSONALITIES on 
music, news, weather, sports and farm news. Gen-
eral popular music throughout day. Programmed for 
Negro listeners from 2:30-4 pua daily. FARM: news 
in early morning and noon hour. Contact Representa-
tive for further details. Reed 7/27/67. 

I. PERSONNEL 
President-William S. Page. 
General Manager-Jack P. Nankin'. 

2. REPRESENTATIVES 
Southern-James S. Ayers Company, Inc. 

3. FACILITIES 
1,000 w. days; 1010 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. ES1. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
State Protection: 10a, 115. 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21b, 21d, 22a, 23a, 24b, 25a, 28a 

28e. 29a. 
Contracts: 40a, 41, 420, 44a, 45, 46, 47a, 48, 511. 
Comb.; Cont. Discounts: 60a, 60f. 62d. 
Cancellation: 700, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Advertisers of more than 1 product may combhm 
their contracts for the purpose of earning additional 
discount. 
Member: Carolina Radio Network. 
Also sold in combination with WOOL, Goldtboro. 
N. C. See that listing for rates. 

TIME RATES 
Sates effective January I, 1962. 
Sates received January 8, 1962. 

6. SPOT ANNOUNCEMENTS 1 min. 30 see. 13 see. 
1 time  6.00 4.80 3.00 

26 times................,,,,............. 5.60 4.50 2.80 
52 times-  5.25 4.20 2.63 

156 times.___ ....... ......... 4.50 3.60 2.25 
312 times_  3.75 3.00 1.88 
624 times  3.40 2.70 1.70 

1,000 times  3.00 2.40 1.50 
7. PACKAGE PLANS 

WEEKLY PACKAGE PLAN 
1 min. 30 sec. 10 sec. 

21 times... 5.25 4.20 2.63 
35 times ................. _______ 4.50 3.60 2.25 
50 times 5.75 3.00 1.88 
100 times  3.00 2.40 1.50 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. S min. 

1 time.... 50.00 30.00 15.00 12.50 10.00 
26 times.. 48.00 29.00 14.75 12.25 9.50 
52 times.. 46.00 28.00 14.50 12.00 9.00 

101 times.. 44.00 27.00 14.25 11.75 8.50 
156 times.. 42.00 26.00 14.00 11.50 8.00 
260 times.. 40.00 25.00 13.75 11.25 7.50 
312 times. 38.00 24.00 13.50 11.00 7.00 

10. SPECIAL FEATURES 
"Joe Overman, Weather"-8:05-8:15 am and 12:35-
12:45 pm. Time plus 5.00 talent. 
"Triple-H News" - 12:45-1 pm. Time plus 5.00 
talent. 
"Weather Reports"-every hour at :05. 1 minute 
rate plus 10%. 

WFTC 
1937 

C 
Media Code 4 234 4800 0.00 
11-G-R Broadcasting Corp.. Box 609. Kinston. N. C. 

28501. Phone 919-523-4111, 12. 

NORTH CAROLINA 
I. PERSONNEL 
President-Wilbur J. Rider. 
Setfy-Treas.-J. B. llama, 
General 31anager-B111 Woodard. 

2. REPRESENTATIVES 
T-N Spot baies. 

3. FACILITIES 
5,touti w. days, 1,000 w. nights; 960 be. 

Directional-night mile. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15%. no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3d, 4a, 4d, 5. 6a, lb, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e. 15a, 15b, 

16. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 21d, 220. 22b, 

23a, 23b, 24b, 24e, 25a, 28b, 28c, 255. 30, 33d. 
Contracts: 40a. 41, 42a, 42d. 44a, 45, 470. 48, 49, 

51a, 51b. 
Comb.; Cont. Discounts: 60a, 60c, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Member: Tobacco Raclin Network, 

TIME RATES 
Rates effective January 1, 1063. 
Hales reeelved November 30, 1962. 

6. SPOT ANNOUNCEMENTS 
30 sec 30 see 

1 min or less 1 min or less 
1 8.00 7.00 260 6.50 5.50 
52 ti...-...-._ 7.50 6.50 312 ti  - 6.00 5.00 
104 7.00 6.00 

WISP 
1953 

RIAIB 
Media Code 4 234 4850 5.00 
Smiles of Kinston. Inc., Box 606, Kinston. N. C. 

28501. Phone 919-523-6161. 
STATION'S PROGRAMMING DESCRIPTION 

WISP: Programmed for adults and young adults. 
MUSIC: 80% singles, 20% albums. Popular music 
plus standards. NEWS: network 5 min before hour. 
SPORTS: high school and college football and bas-
ketball. 3 sports shows daily. FARM: 15 min at 6 
am M-Sat. 8 air personalities handle all programs 
and commercials. Personalities available for remote 
broadcasts. Personalities participate in community 
activities such as fund drives and civic club projects. 
Programmed for Negro audience 12M-6 am. Contact 
Representative for further details. Itee'd 4/3/69. 

I. PERSONNEL 
President-Norman J. Suttles. 
General Manager-Richard V. Busies. 
Operations Manager-Dave Rock. 

2. REPRESENTATIVES 
Southern-Southem Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 
Non-directionaL 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 4a. 4d, 5. 6a, lb. 8. 
Rate Protection: 100, lla. 12a, 13a, 14a, 15b. 
Basic Rates: 23a, 28e. 29a. 
Contracts: 40a. 440, 
Comb.: Cont. Discounts: 601, 
Cancellation: 70e, 710, 
Affiliated with American Contemporary Network. 
Member: The Radio Smiles Group. 

TIME RATES 
Eff 4/1/68-Ree'd 4/3/68. 

6. SPOT ANNOUNCEMENTS 
(6:30-9 am, noon-1 pm & 3:30-6 Dm) 

PER WK: 6 tl 12 tl 18 ti 24 tl 
1 min. 600 5.50 5.00 4.50 
30 see  4.50 4.10 3.75 3.35 

(All other times) 
1 min.  4.80 4.40 4.00 3.60 
30 sec  3.60 3.30 3.00 2.40 
10 sec: 50% of 1-min. 

LAURINBURG (2mkum) 
Scotland County-Map Location G-5 

See SRDS consumer market map and data at Wain-
ning of the State. 

WEWO 
1947 

1={/%1B 

Media Code 4 234 4900 8.00 
Curtis & Associates, Inc. Box 512, Laurinburg, N. C. 

28352. Phone 919-276-2911. 
I. PERSONNEL 
President-Donald W. Curtis. 
Sales Manager-jack Miller. 

2. REPRESENTATIVES 
T-N Soot Sales, 

3. FACILITIES 
5,000 w. days; 1080 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non.simuleast facilities nee 
WSTS (FM). 

4. AGENCY COMMISSION 
15/0 net time only; rendered on 1st. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4b, 4d, 5, 6a, Ta, 8. 
Rate Protection: 10e. 12e. 14e, 15b, 16. 
Basic Rates: 21b, 22a, 23a, 24b, 25e. 26, 27, 28b, 

29a, 30, 3213, 33b. 
Contracts: 40a, 41. 42e. 43, 44a, 45, 46, 47a, 48. 49. 

50. 51a. 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 70a. 70c, 71a, 72, 730. 
Prod. Services: 80. 81. 82. 
FM Facilities: WSTS (FM). 
Member: The Tobacco Radio Network, The TN Radio 
News Network, Carolina Radio Network. 
Sold in combination with WCSL. Cherryville or 
WPXY, Greenville, See WPXY for discount. 

(This listing continued on next page) 
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NORTH CAROLINA 

Laurinburg-W E W 0-Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 5 Eff 8/1/68-Rec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 20 see 10 see 

1 x  3.00 2.50 1.75 1.50 
52 x (avg. 1 wk)  2.75 2.25 1.60 1.30 
156 x (avg. 3 wk)  2.50 2.00 1.50 1.20 
260 x (avg. 5 wk)  2.25 1.80 1.40 1.10 
312 x (avg. 6 wk)  2.00 1.65 1.30 1.00 
520 x (avg. 10 wk)   1.90 1.50 1.25 .90 
780 x (avg. 15 wk)  1.80 1.40 1.10 .80 
1040 x (avg. 20 wk)  1.70 1.25 1.00 .70 
1300 x (avg. 25 wk)  1.60 1.10 .90 .60 
1560 x (avg. 30 wk)  1.50 1.00 .75 .50 

7. PACKAGE PLANS 
SPECIAL PACKAGE PLAN 

To be eligible for this plan, advertiser must buy in 
exact package quantity as below, and air spots with-
in 1 month. 

I min 90 see 20 see 10 see 
25 ti  50.00 40.00 30.00 25.00 
50 ti  87.50 65.00 50.00 36.00 
100 ti  150.00 110.00 90.00 60.00 

8. PROGRAM TIME RATES 
Ix 52x 104x I56x 312x 

1 hr  50.00 42.00 36.00 32.00 30.00 
1/2 hr  27.50 25.00 22.00 20.00 17.50 
1/4 hr  16.00 14.00 13.00 12.00 10.00 
5 min  10.00 8.00 7.00 6.00 5.00 

WLNC 
1962 

e MCI 
Media Code 4 234 4950 3.00 
Laurinburg Broadcasting Co. Box 1776, 721 Biggs 

St.. Laurinburg, N. C. 28352. Phone 919-276-
1300. 1301. 

I. PERSONNEL 
President--George W. Phillips. 
Cen'l & Com'l Mgr.. Prog. Dir.-Skip White. 
Religious Director-Rev. J. K. Kinkle. 

2. REPRESENTATIVES 
Southeast-Dora-Clayton Agency, Inc. 

8. FACILITIES 
500 w. days; 1300 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. No 
cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a. 
Rate Protection: 10b, 11b. 14b. 
Basic Rates: 205. 22a, 22b, 23a, 24a, 25a, 28b. 
Contracts: 40a. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 61a, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with KIM. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Itec'd 3/21/69. 
6. SPOT ANNOUNCEMENTS 

lx 16x SIX 6Ix 91+ 
1 min.  3.50 3.20 2.90 2.55 2.20 

8. PROGRAM TIME RATES I hr 1/4 hr 5 mln 
1 x  42.00 12.50 6.50 

WS TS (FM) 
(formerly WEWO-FM) 

1951 
Media Code 4 234 5000 6.00 
Curtis & Associates, Inc., Box 512, Laurinburg, 

N. C. 28352. Phone 919-276-2913. 
I. PERSONNEL 
President-Donald W. Curtis. 
Sales Manager-Jack Miller. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
ERP 19,500 w.; 96.5 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 234 ft. above average terrain. 
Partial simulcast operation. Operated separately lo-
cal sunset-midnight. For simulcast facilities see 
WEWO. 

4. AGENCY COMMISSION 
15/0 net time only; rendered on 1st. 

5. GENERAL ADVERTISING See coded regulations 
See WEWO listing for coded regulations. 
AM Facilities: WEWO. 

TIME RATES 

Rates are identical to WEWO. See that listing. 

LENOIR (2 Am) 
Caldwell County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WJ RI 
1946 

C 
Subscriber to the NAB Radio Code 

Media Code 4 234 5050 1.00 
WIRI, Inc., Box 349, Lenolr, N. C. 28645. Phone 

704-754-5361. 
I. PERSONNEL 
President-Mrs. Katherine B. Rabb. 
General Manager-Kent Atwater 
Sales Manager-Nancy HoneYeutt, 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1340 kc. 

Non-directional. 
Operating schedule: 6-12:05 am. EST. 

4. AGENCY COMMISSION 
15/0 net time only: rendered on 1st. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 3e, 3d, 4a, 4d, 5, Oa, 8. 
Rate Protection: 15b. 
Basin Rates: 23a. 24b. 25e, 28b. 
Contracts: 40a. 45. 46. 475. 51a. 
Comb.: Cont. Discounts: 60a, 69e, 60e, 62d. 
Cancellation: 71a. 73e. 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS and KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 E1T 6/1/69-Rec'd 6/2/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 10 ti 15 ti 20 ti 25 ti BO+ 
10 sec  .90 .85 .80 .75 .70 .65 
30 sec.  2.00 1.85 1.65 1.50 1.40 1.30 
1 min  2.50 2.35 2.20 2.00 1.90 1.80 
1-minute, 30 and 10-seconds may be combined for 
additional discounts. 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1 hr  50.00 47.50 45.00 
1/2 hr  25.50 22.50 19.50 
1/4 hr  17.50 15.00 13.50 
10 min ...   13.00 10.50 9.50 
5 min  8.00 7.00 6.00 

WKGX 

I56x 
42.50 
18.00 
10.50 
8.50 
5.00 

260x 
40.00 
15.50 
8.50 
7.50 
4.50 

312x 
27.50 
13.50 
7.50 
6.50 
4.00 

1969 

Media Code 4 234 5065 9.00 
Furniture City Broadcasters, Inc.. Box 349, N. Main 
By-Pass, Lenoir, N. C. 28645. Phone 704-754-
4180. 

I. PERSONNEL 
President-George Beasley. 
Station Manager-Preston Barbour. 
Program Director-Robert Chandler. 

3. FACILITIES 
1.000 w.; 1080 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4a. 5, 6a, 7b, 8. 
Rate Protection: 10a, lle, 12e, 13e, 14e, 15e. 
Basle Rates: 20b, 21e, 2211, 23a, 24b, 25s. 26, 

28b, 29b, 30, 31. 32a, 33b. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47e. 

49. 50, 51c. 
Comb.; Cont. Discounts: 60a, 61b. 
Cancellation: 70a. 70d, 71a, 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 Eff 7/1/69-Reed 7/28/69. 

6. SPOT ANNOUNCEMENTS 
lx 521 104x 

1 min  4.00 3.75 3.50 
30 see  3.00 2.90 2.60 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 1045 156x 260x 312x 

5 min.... 8.50 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
10 mitt.. 12.00 11.50 11.00 10.50 10.00 9.50 9.00 8.50 
1/4 hr.. 15.50 15.00 14.50 14.00 13.50 13.00 12.50 12.00 
1/2 hr.. 23.00 22.00 21.00 20.00 19.00 18.00 17.00 16.00 
1 hr  42.00 40.00 38.00 36.00 34.00 32.00 30.00 28.00 

156x 260x 
3.35 3.15 
2.35 2.15 

LEXINGTON (1 AM; 1 FM) 

16. 
27, 

48, 

3I2x 
3.00 
2.00 

Davidson County-Map Location F-4 

See 13RDS consumer market map and data at begin-
ning of the State. 

WBUY 
1946 

WLX N (FM) 

C 
1948 

Media Code 4 234 5160 4.00 

Davidson County Broadcasting Co.. Box 538, Lexing-
ton, N. C. 27292, Phones 704-246-2716, 5944. 

I. PERSONNEL 
Co-Owner & Manager-Greeley N. Hilton. 
Co-Owner & Tech. Dir.-Omar G. Hilton. 
Sales Manager-Dewey M. Hutchins. 

2. REPRESENTATIVES 
T-N Spot Sales. 

S. FACILITIES 
5,000 w. days non-directional, 1,000 w. nights direc-
tional; 1440 he. 
Operating schedule: 5 am-midnight. EST. 
FM-ERP 4.320 w.; 94.1 me. 
Operating schedule: Same as AM. 
Antenna ht.: 226 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 35, 4a, 5, 6a, 7b. 
Rate Protection: 10g. 11g, 12g, 13g, 14g, 1513. 16. 
Basic Rates: 20b, 21b, 22e. 23a, 21h, 25s. 26, 28a, 

29a, 30, 31, 32a, 33a. 
Contracts: 40a, 41, 42a, 43, 44a, 45. 46. 47a, 48, 

49, 50, 51a. 
Comb.: Cont. Discounts: 60h, 61a. 62e. 
Cancellation: 70a, 70e, 71a, 72, 73a, 
Prod. Services: 80. 82. 
Member: Golden Crescent Group, Tobacco Radio Net-
work, Southeastern Key Market Network and The 
TN Radio News Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No, 11 Eft 1/69-Rec'd 11/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix 135 52x 104x I56x 260x 

1 min.  4.45 4.15 3.85 3.55 3.20 2.90 

7. PACKAGE PLANS 
52-WEEK VOLUME DISCOUNT-1 MINUTE 

10 per wk. 520 per yr   2.60 
20 per wk, 1040 per Yr  2.35 

7-DAY PACKAGE-ROS 
I wk 4 wk 8+ 

3.25 2.95 
25 ti    3.30 2.95 2.65 
50 ti  2.95 2.65 2.35 

8. PROGRAM TIME RATES 
Ix 13x 52x I04x 156x 260x 

1 hr.............. 57.50 51.75 46.00 40.25 34.50 28.75 
1/2 hr  34.50 31.05 27.60 24.15 20.70 17.25 
1/4 hr  23.00 20.70 18.40 16.10 13.80 11.50 
10 min.  17.25 15.55 13.80 12.10 10.35 8.65 
5 min  11.50 10.35 9.20 8.05 6.00 5.75 

LINCOLNTON 
Lincoln County-Map Location E-4 

See SUDS consumer market map and data at begin-
ning of the State. 

W LON 
1959 

C 
Subscriber to the NAB Radio Code 

Media Code 4 234 5200 2.00 
Lincoln County Broadcasting Co. ' Inc., Box 430, 

Startown Rd., Lincolnton, N. C. 28092. Phone 704-
735-8071. 

I. PERSONNEL 
Pres. & Gen'l & Sales Mgr.-W. Jack Brown. 
Program Manager-David L. Boliek. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1050 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3d, 4d, 5, Ob, 7b, 8. 
Rate Protection: 10e, lie, 12c, 13e. 14c. 15b. 
Basic Rates: 20b, 25a, 28b, 28c. 
Contracts: 40a. 41. 
Comb.; Cont. Discounts: 60b, 61e. 
Cancellation: 71s. 
Prod. Services: 82. 
Affiliated with NAS. 
Member: TN Radio News Network, Tobacco Radio 
Network. 

TIME RATES 
No. 5 Rif 1/1/69-Reed 2/13/69, 

6. SPOT ANNOUNCEMENTS 
PER MO: I min 30 see PER MO: I mln 30 see 
1 ti  3. 00 2.40 60 ti  2.10 1.70 
10 ti  2.85 2.30 70 U 195 155 
20 ti  2.70 2.15 80 tL  1.85 1.50 
30 tL  2.55 2.05 90 ti  1.75 1.40 
40 11  2.40 1.90 100+   1.65 1.30 
50 ti  2.25 1.80 
10 sec. ea  .75 

8. PROGRAM TIME RATES 
Ix 13x 26e 52x I04X 312x 

1 40.00 38.00 36.00 34.00 32.00 30.00 
1/2 26.00 24.00 22.00 20.00 18.00 16.00 
1/4 hr. 15.00 14.00 13.00 12.00 11.00 10.00 

mtn  0.20 5.00 4.75 4.50 4.25 4.00 
10. SPECIAL FEATURES 

NEWSCASTS 
Morning, noon, 5 pm reports-TN Network/Local floods. 
PER MO: I min 30 see 
Plan 3  65.00 42.25 
Plan 6  130.00 84.50 

(No Network-Local Sixties) 
Plan 3 (rotated 8:25, 10:25, & 3:25)  32.25 

IN FOCUS 
1 min  4.00 30 sec  3.00 

LOUISBURG 
Franklin County-Map Location .11•3 

See SUDS consumer market map and data at begin-
ning of the State. 

WYRN 
1958 

MCI 
Media Code 4 234 5250 7.00 
Franklin Broadcasting Co., Inc., Box 463, Louisburg, 
N. C. 27549. Phone 919-496-3105. 
STATION'S PROGRAMMING DESCRIPTION 

WYRN: AIR PERSONALITIES handle all segments. 
NEWS: network 5 min before hour. M-Sun, local 
news 8:10 am, 12:05 pm & 5 pm. On-scene local 
news coverage. Farm news and special events. Weather 
coverage on half hour. MUSIC; early morning and 
noon, country and western and standard pop. 9-9:30 
am, morning devotion and morning gospels. Mid 
morning, country and western music and folk. After-
noon, top 40, standard pop, folk and jazz. Percentage, 
country and western 45%, standard pop 23%, top 40 
15%, religious 10%, folk 4%, jazz 3%. Rec'd 
6/2/69. 

I. PERSONNEL 
Pres., Prou. & Sales Dir.-E. Clay McBride. 
Vice-Pres., News Dir. & Chief Engr.-A. F. Johnson. 
Sec'y/Treas. & Geri'l Mgr.-Mrs. Mollie B. Evans. 

3. FACILITIES 
500 w.; 1480 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 10th of following 
month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24a, 24b, 2514 26, 

28a, 29a. 
Contracts: 40a, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 01e, 62b, 62e. 
Cancellation: 70a, 70e. 71a, 73a, 
Member: The Tobacco Radio Network and TN Radio 
News Network. 

TIME RATES 
No. 2 Rev 3/l/09-Rec'd 6/2/69. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 525 104x 156e 2600 3I2x 

1 min 3.20 3.00 2.80 2.60 2.40 2.20 2.00 
7. PACKAGE PLANS 

WEEKLY SATURATION PLAN 
PER WK: 20 tl 
1 min  2.00 
30 see  1.50 

ANNUAL SATURATION PLAN 
PER WK: 12 ti 20 ti 
1 min.  1.50 1.40 
30 sec  1.15 1.05 
10 sec  .75 .70 

8. PROGRAM TIME RATES 
312x 260x 156x 104x 52x 25x Ix 

5 min 4.90 5.25 5.60 5.95 6.30 6.65 7.00 
10 min 6.30 7.00 7.70 8.40 9.10 9.80 10.50 
1/4 hr 8.00 9.00 10.00 11.00 12.00 13.00 14.00 
Spots and programs may not be combined to earn 
larger discounts. 

100 ti 
1.30 
1.00 

30 11 
1.30 
1.00 
.65 

LUMBERTON (2 AM; 2 FM) 
Robeson County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WAGR 
1954 

C 
Media Code 4 234 5300 0.00 
Southeastern Broadcasting Corp., Box 1056, Chest-

nut St. Extension, Lumberton, N. C. 28358. Phone 
919-739-3394. 
STATION'S PROGRAMMING DESCRIPTION 

WAGR: Programmed for adults and young adults. 
MUSIC: hi-Sat gospel 6-7 am, country and western 
7-8 am & 11 am-1 pm. middle-of-the-road 8:15-11 
am & 1-3 pm, and rock 3-6 pm. Personalities pre-
side with contests and promotions. NEWS: 5 min 
hourly except 15 min at 8 am, noon & 5 Dm with 
commentary M-F at 8:25 am. Local news man. 
Weather: separate from but follows newscasts with 
5 min summaries at 6:45 am & 12:30 pm. FARM: 
market reports at 6:30 am & 12:15 pm. Sun all 
gospel music except for 5 min news on hour and com-
mentary at 12:15 pm. College and high school foot-
ball and basketball. Contact Representative for fur-
ther details. Rec'd 7/17/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Al Kahn. 

2. REPRESENTATIVES 
Southeast, Southwest-Southern Spot Sales. Inc. 

3. FACILITIES 
500 w. days; 580 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 
Partial simulcast operation. Simulcast only news on 
the hour. For non-simulcast operation see WAGR-
FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, is. 4b, 4d, 5. 6a, 7b, 8. 
Rate Protection: leg. 11g. 12g. 13g. 14g. 15b. 
Basic Rates: 20b, 21b, 22a, 23a, 24b, 25a, 26, 28a. 

28e, 29a. 
Contracts: 40a, 42b, 44b, 45, 46. 47a, 48. 49, 50, 

51b, 
Comb.; Cont. Discounts: 60b, 60d, 608, 61a. 62d, 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MRS. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
No. B-5 Eft 1/1/67-Rec'd 7/17/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I56x 312x 

1 min  6.00 5.50 5.25 4.50 3.60 
30 sec  4.50 3.70 3.55 3.10 2.40 
ID's: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK, EA: 10 ti 15 ti 20 ti 25+ 
1 min.  5.00 4.50 4.00 3.60 
SO sec  3.40 3.10 2.70 2.40 
ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 10 mln 5 mln 

1 x    60 36 24 18 15 
13x-5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 2601-25% 

10. SPECIAL FEATURES 
Weather Watch following newscasts-1.1/2 x 1-min. 
News Headlines-at :45 1-1/2 x 1-min. 

WAG R-FM 
1964 

Media Code 4 234 5301 8.00 
Southeastern Broadcasting Corp., Box 1056, Chestnut 

St. Extension, Lumberton, N. C. 28358. Phone 
919-739-3394. 

I. PERSONNEL 
Vice-Pros. & Gen'i Mgr.-Al Kahn. 

2. REPRESENTATIVES 
South, Southwest-Dora-Clayton Agency. Inc. 

S. FACILITIES 
ERP 3,000 w.; 102.3 mc. 
Partial simulcast operation. Simulcast only news on 
the hour. See WAGR. 

4. AGENCY COMMISSION 
15% time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WAGR listing for coded regulations. 

TIME RATES 

Rates are identical to WAGR. See that listing. 

WTSB WTSB-FM 
1945 1960 

C 
Media Code 4 234 5350 5.00 
Robeson Broadcasting Corp., Box 393, Maxton Rd., 
Lumberton, N. C. 28358, Phone 739-6056, 57. 
TWX 919-739-6056. 
STATION'S PROGRAMMING DESCRIPTION 

WTSB: Programmed for general interest. 
MUSIC: gospel music and farm and weather programs 
6-7 am, general pop music 7 am-7 pm, except 
country 1-2 pm. Rock 7-10 pm, general popular 
and standards 10 pm-12M. Personalities handle all 
programs. NEWS: network news on hour M-Sun. Lo-
cal news at 7:30 & 9:30 am, 1:30 & 5:30 pm, head-
lines all other half hours. Sports headlines at :45. 
FARM news 6-7 am & noon-12:20 pm, If-F. state 
and local county agent reports. Farm weather and 
market reports at 12:45 pm If-F. Special reports 
during tobacco season. SPORTS: college and high 
school football and basketball. Contact. Representa-
tive for further details. Rec'd 4/17/69. 

I. PERSONNEL 
General Manager-Edward R. Rogers. 
Assistant Manager-Bruce Worrell. 

2. REPRESENTATIVES 
David Carpenter Company. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 5:48-12:10 am. EST. 
FM FACILITIES 
ERP 6,500 w.: 95.7 mc. 
Operating schedule: duplicates AM except for special 
events. 

(This listing continued on next page) 

656 Spot Radio Stations September 1, 1969 



Lumberton-W T S 13, W T S B-FM-Cont'd 
at. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3e. 4b, 5, 6a, 7b. 8. 
Rate Protection: 10g, 11g. 12g, 13g, 14g. 
Basic Rates: 20b, 22a, 23a, 24b, 25a, 28e, 28e, 29e. 
Contracts: 40a, 42b, 44b, 45. 46, 47e, 48, 49, 50, 

51b. 510. 
Comb.; Cont. Discounts: 60e, 60d, 61b, 62d. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 
Affiliated with 'CBS Radio Network. 
Member: Carolina Radio Network, 

TIME RATES 
Rate card effective September 1. 1956. 

Rev. eff. date, Feb. 15. '61. reed March 3. '61. 
E. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 13 26 52 104 156 315 
ti. U. U. U. ti. U. U. 

1/1 hour__ 22.00 20.90 19.18 18.70 17.60 16.50 15.40 
10 minutes 16.50 15.67 14.85 14.02 13.20 12.31 11.58 
5 minutes 11.00 10.45 9.90 9.35 8.80 8.25 1.111 
1 mlnute.. 5.00 4.75 4.50 4.25 4.00 3.75 3.51 

MARION 
McDowell County-Map Location D-4 

See SRDS consumer market map and data at beetling 
cf the State. 

WBRM 
1949 

Media Code 4 234 5400 8.00 
Lake City Broadcasting Corp., Drawer 219, 13-1/2 W. 

Court St_ Marion, N. C. 28752. Phone 695-7221. 
TWX 704-695-7221. 

I. PERSONNEL 
President-W, P. Erwin. 
Mgr. dc l'rog. Dir.-J. L. Reynolds. 
Commercial Manager-John Pleasant. 

3. FACILITIES 
1.000 w. days; 1250 be. Non-cilreetional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; agencies add commission to retes shown. 

Z. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4b, 5, 6a. la. 8. 
Rate l'rotection: 10b. 11b. 14b. 
Basic Rates: 22b. 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 00e. 61a. 
Cancellation: 71b, 73a. 
Rates do not include talent or production on local 
programa. 
Member: The TN Radio News Network, Tobacco 
Radio Network. 

TIME RATES 
Rates effective February 1. 1949. (Card No. N-1.) 

E. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

I time._ 48.00 28.80 18.00 7.80 3.60 
13 times.. 43.20 23.30 16.20 6.50 3.15 
26 times.. 40.80 24.50 15.30 6.15 3.10 
52 times.. 38.40 23.05 14.40 5.80 2.90 

104 times.. 36.00 21.80 13.50 5.40 2.70 
156 times_ 33.60 20.20 12.60 5.10 2.55 
260 times.. 31.20 18.75 11.70 4.70 2.56 
312 times.. 28.80 17.30 10.80 4.35 2.20 

1•1 One minute or station break. 

MARSHALL 
Madison County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WMMH 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 234 5450 9.00 
Marshall Broadcasting (o. Inc.. Skyline Drive, 

Marshall, N. C. 28753. Phone 3521. 
f. PERSONNEL 
General Manager-Dean Shields. 
Program Director-Jerry Plemmons. 
Commercial Manager-Ed Stine'. 

3. FACILITIES 
500 w. days; 1460 be. 
Operating schedule: 5:30 am-local sunset. EST. 

a. AGENCY COMMISSION 
15/0 Urne only; 10 days. 

S. GENERAL ADVERTISING See coded regulations 
General: 3d, 4b, 4d. 5, 6e. 7b. 
Rate Protection: 15b. 
Basle Rates: 21b. 28b, 28c, 30. 
Contracts: 40a, 45, 46, 17a, 51a. 
Comb.; Cont. Discounts: 60b, 601, 62d. 
Cancellation: 70a, 70c, 71a, 73e. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective January 1, 1980. 
Rates received May 26. 1958. 

C. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 09 

I time.... 55.00 30.00 18.00 7.00 4.50 
13 times_ 50.00 25.00 16.00 6.50 4.25 
26 times.. 45.00 22.50 14.00 6.00 4.00 
52 times.. 40.00 19.00 12.00 5.50 3.75 
101 time... 35.00 17.50 11.00 5.00 3.50 
158 times.. 30.00 16.00 10.00 4.50 3.25 
260 times.. 22.00 14.50 9.00 4.00 3.00 
312 times.. 18.50 13.00 8.00 3.50 2.75 

(•) 1 minute or less, transcriptions, announcements 
or station breaks. 

MAYODAN 
Rockingham County-Map Location F-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WMYN 
1957 

e 
Media Code 4 234 5501) 5.00 
Mayo Broadcasting Corp., Box 311, Mountain View 
Rd. Madison, N. C. 27027. Phone 518-9207. 

STATION'S PROGRAMMING DESCRIPTION 
WMYN: Programmed for adults and young adults. 
Current hits. Country 6-7 am & noon-1:15 pm. with 
farm news. Country 2:30-3:30 pm. Air personality 
noon-1:15 pm. Current pop 7 am-noon. NEWS: at 
:55 in am, headlines at :25 8c :55 in pm. Current 
pop 1-2 pm. ItELIG1OUS: 2-2:30 pm. Rock 3:30 pm-
sign-off. Itec'd 7/24/67. 

I. PERSONNEL President-J. B. Shelton. 
Gen'i & Sta. Mgr.-Banner F. Shelton. 

3. FACILITIES 
500 w. days: 1420 be. Non-directional. 
Operating schedule: 6:00 am-local sunset weekdays: 
7:30 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 4b. 4d, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20b. 22a, 24b, 29a. 
Contracts: 40a. 47e. 
Comb.; Cont. Discounts: 60a. 62d. 
Cancellation: 71a. 
Prod. Services: 81. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 1/1/68-Reed 1/2/68. 
6. SPOT ANNOUNCEMENTS 

1 ti 13 ti 26 01 52 11 158 01 260 01 
1 min  2.25 2.15 2.05 1.95 1.85 1.75 
600 spots in 1 year. en................  1.50 
1200 'mots in I year, ea ....... _-__._--__ 1.25 

8. PROGRAM TIME RATES 
Ix 156x 260e 

1 hr.... ...... _ 34.00 30.60 27.20 23.80 20.40 11.00 
1/2 hr _ 20.00 18.00 18.00 14.00 12.00 10.00 
1/4 hr _ 14.00 12.60 11.20 9.80 8.40 7.00 
10 min.__ 10.50 9.50 8.50 7.50 6.50 5.50 
5 min.  6.50 5.90 5.30 4.70 4.10 3.50 

MONROE (2 Am) 
Union County-Map Location F-5 

Bee SUDS consumer market map and data at begin-
ning of the State. 

WIXE 
1968 

CEO 
Media Code 4 234 5525 2.00 
Monroe Broadcasting, Inc., Box 1007, 110 S. Main 

St., Monroe, N. C. 28110. l'hone 704-289-2525. 
I. PERSONNEL 
General Manager-11, David IIedrick, 
Sales Manager-H, Ray Cook. 
Operations Manager-L. Flayne Davis. 

3. FACILITIES 
500 w.: 1190 be. Non-directional. 
Operating sehedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulatlons 
General: 2a. 3e. 3d, 4e. 5, (1h, 7h, 8. 
Rate Protection: 15b. 
Basle Rates: 20a, 21b, 21e, 22b, 23a, 24a, 24b. 24e. 

25e, 33d. 
Contracts: 40a, 41, 44b. 45, 40. 
Comb.: Cont. Discounts: 60e, 62d. 
Cancellation: 71a, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 7/1/69-Itee'd 7/14/69. 
AA-Mon thru Pei sign-on-9 urn & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA A 

PER MO: 1 min 30 see 10 see I min 90 see 10 see 
1 [L.__ 2.20 1.75 1.10 1.75 1.40 .70 
6 U.  2.10 1.65 1.35 1.65 1.35 .65 
12 ti..- .........2.00 1.60 1.30 1.60 1.30 .60 
18 ti  1.90 1.50 1.25 1.50 1.25 .55 
24   1.80 1.45 1.20 1.45 1.20 .50 

CONTRACT DIscourr 
26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
SATURATION SCIIEDITLE 

DAYS: I 2 3 4 5 6 7 
I min 1.80 1.75 1.70 1.65 1.60 1.55 1.50 
30 see 1.35 1.30 1.25 1.20 1.15 1.05 1.00 
10 see .80 .75 .70 .65 .60 .55 .50 
Minimum 10 spots per day. 

WMAP 
1948 

e 
Media Code 4 234 5550 0.00 
Union Broadcasting Corp_ Box 160, Walkup Ave.. 

Monroe. N. C. 28110. Phone 283-8115. 
STATION'S PROGRAMMING DESCRIPTION 

WMAP: Programmed for general Interest. 
MUSIC: top 40 sign-on-sign-off. except country rock 
noon-3 pm. NEWS: network news at :55, local news 
every hour on half hour. 4 mobile news units, weather 
at :15. Ree'd 10/29/68. 

I. PERSONNEL 
Station Manager-Frank A. Funderburk. 
Sales Manager-William D. Benton. 
Program Director-M. Howard 13auoom. 

3. FACILITIES 
1,000 ve. days; 1060 kv. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% agency eommlesInn: nn cash discount. 

IL GENERAL ADVERTISING See coded regulations 
General: lb. 2a. 3e. 4e, 4d, 5, On, 71, 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21a. 21b, 21d, 22e. 22b, 23a, 23b, 

24b. 25a. 26, 28b, 28e. 29a. 30. 52e. 
Contracts: 40e, 44a, 45, 46, 47e, 48, 51b. 
Comb.; Cont. Discounts: 60e. 60e, 60f, 601, 61a, 626. 
Cancellation: 71a. 73a. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KIIS. 
Affiliated with American Contemporary Network. 

TIME RATES 
ES' Reed 10/30/67. 

8. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104X 312x 

1 min_______ 3.00 2.90 2.80 2.70 2.60 2.50 
30 sec  2.50 2.40 2.30 2.20 2.10 2.00 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 mln 
1 .........   ..... 45.00 22.50 12.50 5.00 

MOORESVILLE 
Iredell County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WHIP 
1950 

e 
Media Code 4 234 56003.00 
Wayne M. Nelson, Mooresville. N. C. 28115. Phone 

663-4301. 
I. PERSONNEL 
Owner á mgr.-Wayne M. Nelson, 

3. FACILITIES 
1,000 w. days; 1350 be. Non-directional. 
Operating schedule: 7:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/2 time only: 10 days. , 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a. 4b, 4d, 5. 6a, 7a, 8. 
Basic Rates: 20a, 21a, 21d, 23a, 28b. 28e. 
Contracts: 46. 

TIME RATES 
Rev, effective date January 1, 1958. (Card No. :.) 

Reed January 2. 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

I 1/- 1/4 5 
hr. hr. hr. min. (•) (t) 

1 time__ 50.00 27.50 15.00 7.50 4.00 4.00 
13 times _ 47.50 26.13 14.25 7.13 5.70 3.00 
26 times_ 45.00 24.75 13.50 4.75 5.40 3.40 
52 times.... 42.50 23.38 12.75 6.30 5.10 3.40 
101 times__ 40.00 22.00 12.00 4.00 110 3.20 
313 times.... 37.50 20.63 11.25 5.63 4.50 3.00 

(•1 One minute or 100 words. 
(t) 50 words or less. 

MOREHEAD CITY 
Carteret County-Map Location 

See SRDS consumer market mop and data at begin-
ning of the State. 

WMBL 
1947 

Media Code 4 234 5650 8.00 
Carteret Broadcasting Co.. Inc., Boy 432, Radio 

Island. Morehead City, N. C. 28557. Phone 6-2188, 
STATION'S PROGRAMMING DESCRIPTION 

WMBL: Top 40 format from April I through Sep-
tember, offering fishing reports during day, alto 3 
surfing reports per day, brief weather forecast from 
weather bureau at :20 before hour. News block 51-F, 
7:55-8:15 am, network news, local news report, edi-
torial and sports. all 5 minutes In length. Noma tlock 
at 5:55 pm, network news, charter boat fish report, 
weather summary and sports, all 5 min in length. 
Summer format all new directed at vacation and 
tourist traffic. Contact Representative for further 
details. Rec'd 3/24/69. 

I. PERSONNEL 
President-R, L. Pate. 
Mgr. & Seey/Treas.-R. It. Pate. 

2. REPRESENTATIVES 
New York, Chicago-Grant Webb & Company, Ire, 
Southern-Southern Spot Sales, Inc. 

S. FACILITIES 
1.000 w. days: 710 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: agencies add 15%. 

5. GENERAL ADVERTISING See eoded regulatilns 
General: la, 2a, 3e, 3b, 4a, 5, Ca. 
Rate Protection: 10b, 11h, 14b. 
Basic Rates: 22a, 23e, 24a, 24b, 20e, 
Contracts: 42e. 45. 46. 
Comb.; Cont. Discounts: 61e, 61b, 62e, 
Member: TN Radio News Network, 

TIME RATES 
Eff Reed 3/24/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 7 ti 14 tl 28 01 35 01 .19 ti 
1 min.  4.00 3.50 3.00 2.50 2.35 
30 sec......... ..... _.._... 3.25 2.75 2.50 2.25 2.00 
Commissionable. 
NOTE: 1 spot per day, Mon thru Fri (5 spots per 
week) take 7 per week rate. Same diecount applies. 

DISCOUNTS 
13 wk-5% 26 wk--10% 52 wk-15% 

MORGANTON (I AM; 1 FM) 
Burke County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WMNC WMNC-FM 
1947 1963 

NA/I 

Subscriber to the NAB Radio Code 
Media Code 4 234 5700 1.00 
Nathan J. Cooper, Box 969, on Hwy. 181, 5 miles 

north of Morganton. N. C. 28655. Phone 437-0521, 
I. PERSONNEL 
Owner-Manager-Nathan J. Cooper. 

S. FACILITIES 
5.000 w. days. 1.000 w. nights: 1430 be. Directional 
nights only. 
Operating schedule: 5 am-midnight. EST. 
FM-ERP 3,000 w.; 921 me. 
Operating schedule: 5 am-midnight. 

4. AGENCY COMMISSION 
None; payable when rendered. 

5. GENERAL ADVERTISING See coded regulati,ns 
General: la, 3c, 4a, 4d. 5, tia, lb. 8. 
Rate Protection: 10b, 1lb, 1213, 13h, 14b, 15b, 
Basic Rates: 21e. 22b, 23a, 28b, 29s. 
Contracts: 44a, 45, 47e. 
Comb.; Cont. Discounts: 60a, 60f. 61e, 62d. 
Prod. Services: 80. 82. 
Affiliated with NBC and EMS Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 10 Eff 3/1/69-Ree'd 1/30/69. 
Class I-6-9 am. 
Class 11-9 am-sign-off. 

NORTH CAROLINA 
G. SPOT ANNOUNCEMENTS 

CLASS I 
Ix 26e 156x 3I2x 624e 1000+ 

1 soin........,..,. 4.00 3.80 3.60 3.40 3.20 3.00 
30 sec______ 3.50 3.30 3.10 2.90 2.70 2.50 

CLASS II 
1 min.......--- 3.30 3.10 2.90 2.70 2.50 2.30 
30 see. __. 3.00 2.80 2.60 2.40 2.20 2.00 

8. PROGRAM TIME RATES 
lx 26s 52x 104x 156x 260x 

1 hr......  40.00 38.00 36.00 34.00 32.00 30.00 
1/2 hr..,,,,,,,  25.40 24.15 22.90 21.60 20.30 19.05 
1/4 17.60 16.70 16.00 14.95 14.10 13.20 
10 min...-  11.25 10.70 10.30 9.75 9.20 8.70 
5 min  8.25 7.85 7.50 7.00 6.60 6.20 

WSVM 
VALDESE 

City of license, Valdese, N. C. 
Morganton-111 Collett St.. Morganton. N. C. Phone 

704-874-4111. 
See listing under Valdese, N. C. 

MT. AIRY (2 AM) 
Surry County-Map Location E-3 

See Sit1113 consumer market map and data at begin-
ning of the State. 

WPAQ 
1948 

Media Code 4 234 57506.00 
Ralph D. Epperson, Box 907, Mt. Airy, N. C. 27030. 
Phone 919-786-6111, 

I. PERSONNEL 
Oener-Italph D. Epperson. 
General Manager-Blatr Eubanks, 
Commercial Director-Lucy E. Bowman, 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
10,000 w. days; 740 Ice. Non-directional. 
Operating schedule: Daytime only. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b. 4b. 4d, 5, Cu, la, 8. 
Rate Protection: 10b, 1lb. 14b, 
Basic Rates: 22a, 23a, 24b. 26, 28e. 29e. 
Contracts: 40a, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60c, 60k, 61c. 
Cancellation: 70a, 70e. 71a. 73a. 
Affiliated with KBS Radio Network, 

TIME RATES 
¡tatou effective July 1, 1965. (Card No. 3.) 

Card received July 1, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 sec 
1 4.70 2.82 156 3.99 2.39 
13 4.57 2.74 260 U______ 3.80 2.28 
26 U 4.48 2.67 312 ti  3.67 2.20 
52 U_______ 4.34 2.60 600 U.-  3.52 2.11 
104 ti............. 4.11 2.46 1000 U 3.40 2.04 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 54.40 32.65 21.75 16.30 10.90 
13 53.00 31.80 21.20 15.90 10.60 
26 tL__-_-__ 51.60 31.00 20.67 15.50 10.33 
52 50.30 30.20 20.12 15.10 10.05 
104 47.55 28.55 19.03 14.28 9.51 
156 U. 46.25 27.75 18.50 13.85 9.25 
260 . 44.05 26.43 17.62 13.20 8.82 
312 ti-... 42.50 25.50 17.00 12.75 8.50 

WSYD 
1451 

C 
Subseriber to the NAB Radio Code 

Media Code 4 234 5800 9.00 
Mt. Airy Broadcasters, Inc_ BOX 1126, Mt. Airy, 
N. C. 27330. Phone 786-2147, 

I. PERSONNEL 
Pres.. Gen.' A Com'l Mgr.-E, F. Poore. 
Program Director-Bonnie Monday, 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1300 ke. 

Non-directional. 
Operating schedule: 5:00 am-midnight weekdays; 7:00 
am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies on tome only; no eash 
discount. Billa rendered last day of month; payable 
tenth of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3d. 4a, 4d. 
Basic Rates: 22b, 23a, 28a, 20e, 29a, 
Contracts: 40a, 440. 
Cancellation: 70e. 
Prod. Services: 82. 
Affiliated with 31118 Radio Network. 
Member: Southeastern Key Market Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1. 1951. (Card No. 1.) 
Card received April 14. 1952, 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS A 

(6:00-9:00 am. 11:30 am-1:30 pm and 5:30-10:00 pm) 
1 hour.  45.00 1 minute 4.50 

1/2 hour  27.00 30 seconds (B.O.P.) 2.75 
1/4 hour._ 10.00 15 seconda (sta-
b minutes.- 9.00 tton break)- 3.35 

CLASS B 
(All other times) 

1 hour  30.00 I minute  3.00 
1/2 boar  10.00 10 seconds (1.0.P.) 2.00 
1/4 hour......,..,,.,.....,,, 12.00 15 seconds 
5 minutes  6.00 (station break)__ 2.25 

(This listing eentinued en next page) 
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NORTH CAROLINA 

Mt. Airy-W S Y D-Continued 
DISCOUNTS 

13 times 5% 156 
26 times  9% 260 
52 times...  - 15% 312 times ...... 

19% 

MT. OLIVE 

24% 
28% 
30% 

Wayne County-Map Location .1-4 
See SUDS consumer market map and data at begin-
ning of the State. 

WDJS 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 234 5850 4.00 
J. 11. Mayo & Mrs. Lottie S. Weldon dba The Mount 

Olive Broadcasting Co.. Box 429, Mount Olive, 
N. C. 28365. Phone 919-658-4145. 

I. PERSONNEL 
Gen'l & Sales Mgr.-J. H. Mayo. 
Program Director-Mrs. Ann W. Mayo. 

S. FACILITIES 
1.000 w.; 1430 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective-. 

Rates received February 4, 1985. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 ti  2.00 156 ti 1.30 
13 ti  1.50 260 ti  1.25 
26 ti  1.45 500 ti  1.15 
52 ti  1.40 1000 ti  1.00 
104 ti  1.35 

7. PACKAGE PLANS 
SPECIAL SPOT DEAL 

PER WK: ea PER MO: ea 
35 ti  1.25 50 ti  1.25 
65 ti  1.10 100 tl  1.00 
100 11  1.00 
30 seconds (60 words) flat  .75 

8. PROGRAM TI ME PATES 
1 hr 1/2 hr 1/4 hr 5 n.-ti 

I ti  30.00 18.00 10.00 4.50 
13 ti  28.00 16.00 9.50 4.15 
26 ti  27.00 15.00 9.25 4.00 
52 ti  25.00 14.00 9.00 3.75 
104 ti  24.00 13.50 8.50 3.50 
156 ti  23.00 13.00 8.00 3.25 
260 ti   22.00 12.00 7.50 3.00 

MURFREESBORO 
Hertford County-Man Location IT-3 

See SUDS consumer market map and data at begin-
ning of the State. 

• 
WWDR 

1965 

1:11:1113 
Subscriber to the NAB Radio Code 

Media Code 4 234 5900 7.00 
Murfreesboro Broadcasting Corp.. Box 38, Hwys. 

158-258 W.. Murfreesboro. N. C. 27855. Phone 
398-4111. Ahoskie 332-4192. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Don A. Burnett. 
Program Director-Jim Judkins. 
Assistant Sales Manager-David Griffith. 

2. REPRESENTATIVES 
T-N Spot Sales. 

1 FACILITIES 
1,000 w.: 1080 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3d, 4a, 5. 6a, 713. 8. 
Rate Protection: 100. 11c, 14c, 15b. 
Basic Rates: 21a, 21c, 25a. 
Contracts: 45, 46. 47a. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 72. 
Prod. Services: 82. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 5/1/69-Reed 5/12/69. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION OR SPECIFIED TIME 
1 min  2.75 30 sec. 2.50 

7. PACKAGE PLANS 
ROS 

Ix I3x 26x 52x 104x 260x 3I2x 5200 
1 min_ 2.75 2.45 2.00 1.95 1.90 1.80 1.70 1.60 
20 sec.. 2.50 2.20 1.75 1.70 1.65 1.55 1.45 1.35 

8. PROGRAM TIME RATES 
1 hr  50.00 1/4 hr  15.00 
1/2 hr  27.50 5 min  5.00 

MURPHY (2 AM) 
Cherokee County-Map Location A-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WCVP 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 234 5950 2.00 
Cherokee Broadcasting Co., Hwy. 129, Box 
Murphy. N. C. 28906. Phone 837-2151, 2. 

I. PERSONNEL 
General Manager-Max Blakemore. 
Program Director-Elea M. Blakemore. 
Sales Manager-Grady Carringer. 

3. FACILITIES 
1,000 w.; 600 Ice. Non-directional. 
Operating schedule: 6:00 am-sunset. EST. 

4. AGENCY COMMISSION 
15%: 2% cash discount. 

5. GENERAL ADVERTISI NG See coded regulations 
General: la, 2a. 3a, 4b, 4d. 5, lib, 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 42a, 45, 46, 470. 
Comb.: Cont. Discounts: 60b. 60k, 61a, 62b, 62e 
Cancellation: 70a, 70c, 715, 73a. 

TIME RATES 
Rates effective August 1, 1958. 
Rates received April 27. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 20 

hr. hr. hr. min. min. min. see. 
1 time...... 50.00 28.20 15.60 11.50 8.10 4.50 3.50 

13 times__ 48.40 27.25 15.10 11.10 7.85 4.35 3.40 
26 times__ 46.80 26.30 14.60 10.70 7.60 4.20 3.50 
39 times.... 45.20 25.35 14.10 10.30 7.35 4.05 3.30 
52 timer__ 43.60 24.40 13.60 9.90 7.10 3.90 3.10 
78 times.... 42.00 23.45 13.10 9.50 6.85 3.75 3.00 
104 times.... 40.40 22.50 12.60 9.10 6.60 3.60 2.90 
130 times.... 38.80 21.55 12.10 8.70 6.35 3.45 2.80 
156 times.... 37.20 20.60 11.60 8.30 6.10 3.30 2.70 
260 times.... 35.60 19.65 11.10 7.90 5.85 3.15 2.80 
312 times.... 34.00 19.70 10.60 7.50 5.60 3.00 2.50 

WKRK 
1958 

Subscriber to the NAB Radio Coda 
Media Code 4 234 6000 5.00 
Childress Broadcasting Corp. of Murphy Radio Scenic 

Studios. Box 339, Murphy, N. C. 28906. Phone 
837-3210 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul Ridenhour. 
Program Director-Ted R. Thomas. 
Commerclal Manager-Jim Goodwin. 

2. REPRESENTATIVES 
David Carpenter Company. 

S. FACILITIES 
5.000 w. days; 1320 ke. Non-directional. 
Operating schedule: 8 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Cancellation: 70e. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

El! 2/1/69-Reed 6/25/69. 
6. SPOT ANNOUNCEMENTS 

SPECIFIED TIMES 
Ix 520 I04x 312x 500X 750x 10000 

1 min 3.00 2.90 2.75 2.50 2.30 2.15 2.00 
30 sec 2.10 2.00 1.85 1.70 1.60 1.50 1.40 

8. PROGRAM TIME RATES 
5 min 1/4 hr /2 hr I hr 

Ea   10 20 35 55 
DISCOUNT 

13x-10% 26x-15% 52x-20% 312x-35% 

NEW BERN (2Am) 
Craven County-Map Location K-5 

See SUDS consumer market map and dota 
ning of tho State. 

WHIT 
1942 

C11213 

at begin-

Media Code 4 234 6050 0.00 
New Bern Broadcasting Co., Inc., Drawer 1049, 

U. S. Hwy. 17. S.. New Bern, N. C. 28560. 
Phones 919-637-4450. 4454. 
STATION'S PROGRAMMING DESCRIPTION 

WHIT: Programmed for adults and mature teens. 
MUSIC: 100% modern country and western, 24 hours 
a day. News hourly at :55. Official weather at :30. 
Local news via mobile units as it happens. Contact 
Representative for further details. Rec'd 5/27/69. 

I. PERSONNEL 
General Manager-Gray Ingram. 

2. REPRESENTATIVES 
T-N Spot Sales. 

9. FACILITIES 
1,000 w. days, 250 w. nights: 1450 kc. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3s. 5, 6a. 
Contracts: 47a. 
Cancellation: 70e. 71a. 
Member: The TN Radio News Network, Tobacco 
Radio Network. 

TIME RATES 
No. 5 Eff 6/1/68-Reed 6/3/68. 

6. SPOT AN NOUNCEMENTS 
1 MINUTE 

1 x  5.00 156 x S 50 
13 x..   4.75 260 X.    3.00 
26 x  4.50 312 x   2.75 
52 x  4.25 500 x  2.25 
104 x  4.00 1000 x  2.00 
30 sec: 80% of 1-min. 

WRNB 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 234 6100 3.00 
jefferay Broadcasting Corp. Box 1510, New Bern, 
N. C. 28560. Phone 637-6144. 
STATION'S PROGRAMMING DESCRIPTION 

WRNB: Programmed for audience 35 years old and 
younger. 
Top 100 music, news, weather and sports. NEWS: 
features locally gathered news via 6 mobile 2-way 
radio equipped cars plus national, international and 

280, statewide news programmed hourly at :55. Play-by-
play sports features college and high school football 
and basketball. Contact Representative for further 
details. Reed 1/30/68. 

I. PERSONNEL 
President-William W. Jefferay. 
General Manager-George B Nelson. 

2. REPRESENTATIVES 
Southern Spot Sales. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 149a kg. 

Non-directional. 
Operating schedule: 5:30 am-midnight Mon thru Sat: 
7:00 am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISI NG See coded regulations 
General: 3a, 4a, 4d. 5, rib, 7b, 8. 
Rate Protection: 10b, 12b, 13b. 
Basic Rates: 20b, 21a, 22b, 23a, 24s, 21b, 24e, 25e. 

280. 29a. 30, 31. 
Contracts: 40a. 41, 45, 46. 
Comb.; Cont. Discounts: 605, 61a, 62d. 
Cancellation: 70d. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
 Reed 7/3/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x  4.15 312 x  3.15 
52 a  3.95 500 a  2.95 
104 x  3.75 1000 x  2.75 
156 x  3.55 1500 x  2.55 
260 x  3.35 

7. PACKAGE PLANS 
PER WK: 10 tl 20 tl 30 tl 40 tl 
1 min.  2.95 2.75 2.55 2.35 

13 CONSECUTIVE WEEKS 
20 tl 30 ti 40 tl 30 tl 

1 min  ..05 1.95 1.85 1.75 
PER MO: 50 U 100 tl 150 tl 
1 min.  2.60 2.30 2.00 
30 sec: 80% of 1-min. 

NEWTON 
Catawba County-Map Location E-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WNNC 
1948 

e 
Media Codo 4 234 6150 8.00 
Newton-Conover Broadcasting Co.. West "A" St. 

Extension, Newton, N. C. 28658. In 4-4041. 

STATION'S PROGRAMMING DESCRIPTION 
WNNC: Programmed for general interest. 
NEWS: emphasis on world, regional and local. Also 
local sports and local interviews on public affairs. 
MUSIC: 60% standard pops. 17% country and 
western. 17% rock and roll, 6% gospel. Reed 8/9/67. 

I. PERSONNEL 
Manager-Earl Holder. 
Commercial Manager-Bob Campbell. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 hr. 
Non- directional. 

Operating schedule: 5 am-midnight. EST. 
4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General. 2a, 3a, 31), 4s. 4d, 5, Ga, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20s, 220. 22b, 23a, 24a, 25a, 26. 

28a, 290. 
Contracts: 40a, 42b, 45, 46, 47a. 
Comb.: Cont. Discounts: 605, 61a, 61b, 01e. 62b. 112e. 
Cancellation: 705, 70e. 710. 730. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 6/1/67-Ree'd 6/19/67. 
6. SPOT ANNOUNCEMENTS 

lx 50x 250x 5000 1000x 1500x 
1 min  1.90 1.80 1.65 1.55 1.30 1.10 
30 sec  1.50 1.40 1.20 1.10 1.00 .85 
15 sec  .95 .90 .85 .75 .65 .55 

7. PACKAGE PLANS 
PER MO: 25 ti 50 01 100 tl 
1 min.  1.65 1.45 1.25 
30 sec  1.30 1.15 1.00 
Must he used within 30 days. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 3120 

1 hr  33.00 32.00 31.00 30.00 28.75 27.50 
1/2 hr  19.25 18.75 18.25 17.75 17.25 16.50 
1/4 hr  9.75 9.50 9.25 9.00 8.75 8.25 
5 min  4.25 4.00 3.75 3.50 3.25 3.00 

10. SPECIAL FEATURES 
Silver Shower, Palmy Mbar's, Henry's Weather-
Per spot (any amount purchased)  2.00 

Before 8 am: 1 min 2.00 30 sec  1.60 

NORTH WILKESBORO 
Wilkes County-Map Location E-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WKBC 
1947 

R AlEt 

Media Code 4 234 6200 1.00 
Wilkes Broadcasting Co., Radio Bldg.. North Wilkes-

boro. N. C. 28659. Phone 704-838-3241. 
I. PERSONNEL 
General Manager-Doris B. Potter. 
Commercial Manager-Stanley Clifton. 

3. FACILITIES 
1,000 w. days; 810 ire. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 24b. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates received March 21. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 isle. 

time.... 40.00 34.00 20.00 12.00 6.40 
13 times.. 37.50 32.00 19.00 10.00 6.00 
26 times.. 35.00 30.00 18.00 9.50 5.50 
52 times.. 33.00 29.00 17.00 9.00 5.00 
104 times.. 31.00 25.00 15.00 9.50 4.50 
312 times_ 30.00 24.00 14.00 8.00 4.00 

OXFORD 
Granville County-Map Location H-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WOXF 
1949 

e 
Subscriber to the NAB Radio Code 

Media Code 4 234 6250 6.00 
Oxford Broadcasting Corp., Box 644, Ill Littlejohn 

St., Oxford. N. C. 27565.. Phone 693-6416. 
I. PERSONNEL 

Pres. & Treas.-Mrs. A. N. Critcher. 
Sec. & Gen'l Mgr.-F. Royster CrItcher. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 ke. 

Non-directional. 
Operating schedule: 6:00 am-10:00 pm. EST. 
Transmitter-Old Henderson Rd., Oxford. N. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4d, 5. Ga, 
Contracts: 45. 
Beer advertising acceptable. 
Affiliated with 103S Radio Network. 

TIME RATES 
Rates effective January 1, 1982. 
Rates received January 3. 1062. 

O. SPOT ANNOUNCEMENTS/PROGRAM RATES 

hr. hr. hr. min. min. 
1 urne.... 35.00 24.00 18.00 15.00 10.00 

26 times.. 33.00 22.00 17.00 14.00 9.00 
52 times.. 30.00 20.00 16.00 13.00 8.50 
78 times.. 28.00 18.00 15.00 12.00 8.00 

104 times.. 26.00 17.00 14.00 11.00 7.50 
156 times.. 24.00 18.00 13.00 10.00 7.00 
260 times.. 22.00 15.00 12.00 9.00 6.50 
312 times.. 20.00 14.00 10.00 8.00 6.00 

(•) 1 minuto or station break. 

PLYMOUTH 
Washington County-Map Location K-4 

See SIIDS consumer market map and data at begin-
ning of the State. 

5.50 
5.00 
4.50 
4.25 
4.00 
3.75 
3.50 
3.00 

C. 

60 
wds. 
4.50 
4.00 
3.75 
3.50 
3.25 
5.00 
2.75 
2.50 

WPNC 
1959 

MCI 
Media Code 4 234 6300 9.00 

Ralph D. Epperson. Box 67. Hwy. 64 West. Ply-
mouth, N. C. 27962. Phone 919-793-4104. 
PERSONNEL 
General Manager-Curtis L. Welbome. 

(This listing continued on next page) 

WKIX 
HAS 
ef10 

APPEAL! 
And more women 18-49 listen 

to WKIX than Raleigh's next lead-
ing radio station ... 41% more!* 
So if you're partial to women, 

WKIX has eye-catching female 
figures. With more women, more 
often, in-home and on-the-go 
than any Raleigh radio station. 

RADIO SS 10,000 WATTS 

REPRESENTED NATIONALLY BY ROBERT E. EASTMAN & CO., INC. 

* Cunne women 18-49, metro area, 
24 hours, Mon-Sun. 

Audience figures are based on the January 
1969 Pulse, Inc. Cumulative Audience Es-
timates. They are estimates only and are 
subject to the qualifications set forth in the 
survey report. 
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Plymouth-W P N C-Continued 
2. FACILITIES 

1,000 w. days; 1470 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la. lb. Scl, 4b, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 21a, 21b, 21c, 21d, 22a, 22b, 23a. 24b. 

25a, 28b, 28e, 30. 
Contracts: 405. 41, 42e. 43, 44b, 45, 46, 47e, 48, 

Comb.; Cont. Discounts: 60h, 62d. 
Cancellation: 71e. 72, 73b. 
Prod, Services: 80. 81. 82. 

TIME RATES 
Rates effective September II. 1959. (Card No. 1.) 

Card received September 16. 1959. 
g. SPOT ANNOUNCEMENTS 

I min 30 see 
1 x 2.95 
13 L............................................. 2.80 
26 x 2.65 
52 x. 2.50 

156 x ...... ...... _ ...... ..... ..... .„ 2.28 
260 x 2.20 
312 x 2.13 

1000 a_ 1.92 

RAEFORD 
Hoke County-Map Location G-5 

See SUDS consumer market map and data at begin-
n1ng of the State. 

2.55 
2.25 
2.12 
2.00 
1.95 
1.88 
1.82 
1.77 
1.70 
1.65 
1.53 

WSHB 
1963 

Media Code 4 234 6350 4.00 
Friendly Broadcasting, Inc., Box 669, Raeford, N. C. 

28376. Phone 919-875-2148. 
I. PERSONNEL 
Gen'l Mgr. & Chief Engr.-Robert E. Perkins. 
Station Manager-Harold Bledsoe. 
Sales Manager--Gene Granger. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1,000 w. day, 250 w. nights: 1400 Ite. 

Non-directional. 
Operating schedule: 5:58-12:08 am daily. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 
Affiliated with HRS. 
Member: Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 4/15/69-Reed 6/2/69. 
S. SPOT ANNOUNCEMENTS 

Ix 50x 100x 150X 
1 mln  3.00 2.50 2.00 1.50 
30 sec: 80% of 1-min. 

7. PACKAGE PLANS 
PER MO: 1 ti 51 ti 76 ti 
1 -min  2.00 1.80 1.60 
30 sec  1.60 1.45 1.25 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 

1 x  5.00 15.00 30.00 
14 x  3.50 10.00 21.00 
1 hr, flat 40.00. 

110. SPECIAL FEATURES 
Weathercasts-5finimum 3 months, includes weather. 
6 promos per day and 1 30-second spot 45.00. 

TIME SIGNALS 
(maximum 10-seconds) 

PER MO: 100 ti 150 ti 200 ti 
Ea     60 75 100 

RALEIGH (5 AM; 3 FM) 
Wake County-Map Location H-4 

See SIMS consumer market map and data at begin-
ning of the State. 

WDNC 
DURHAM 

City of license. Durham. N. C. 
Considered by CBS Radio Network as their Durham-

Raleigh outlet. 
See listing under Durham. N. C. 

WKIX W K I X-FM 
1047 1947 

The Eastman Station 
cori 

Media Code 4 234 6400 7.00 
Southern Broadcasting Co.. Box 12526, Raleigh, N. C. 

27605. Phone 919-832-5511. 
Durham Mike: 201 Security Savings & Loan Bldg. 

Mailing address Bor 788. Durham, N. C. 
I. PERSONNEL 
President-John G. Johnson. 
General Manager-Carl Glicken. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

S. FACILITIES 
10,000 w. days. 5.000 w. nights; 850 kc. 
Directional-nights only. 

Operating schedule: 24 hours daily. EST. 
PM-ERP 29,500 w.; 96.1 mc. 
Antenna ht.: 460 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

3. GENERAL ADVERTISING See eroded regulations 
General: lb, 2b. Sa. 4a. 5, 65, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 23b, 24a, 24e. 25a, 26, 27, 

28a, 29b, 30, 32b. 33d. 

Contracts: 40a, 41, 12a, 43, 45, 46, 47e, 48, 49, 
50. 51e. 

Comb.: Cont. Discounts: 60f, 601. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with Eastman Network. 

TIME RATES 
No. 8 Eff 10/1/68-Reed 8/26/68. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-blon thru Sat 10 am-3 pm & 7-10 pm. 
III-Mon thru Sat 5-6 am & 10 pm-midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: 1 tl 12 ti 18 t1 24 ti 
1 min  35.00 32.00 30.00 28.00 
30/20 sec  28.00 25.60 24.00 22.40 
10 sec  17.50 16.00 15.00 14.00 

SECTION II 
1 min  31.00 28.00 28.00 24.00 
30/20 sec.  24.80 22.40 20.80 19.20 
10 sec    15.50 14.00 13.00 12.00 

SECTION III 
1 min.   25.00 22.00 20.00 18.00 
30/20 sec 20.00 17.60 16.00 14.40 
10 sec  12.50 11.00 10.00 9.00 

7. PACKAGE PLANS 
BEST BUY PLANS 

PER WE, EA: I mln 
Plan A-30 ti (121, 1211, GIB).. 21 
Plan B-15 ti (61, 611, 3111)  26 
30/20 sec: 80% of 1-min. 10 sec: 50% of 1-min  
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min-1-1/2 x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 
Rateholder: Minimum witty ached of 6 1-min spots, 
6 am-mid, Mon-Sun, necessary to maintain =sec ark 
advertising. 

(CIO 

WILE 
1954 

Media Code 4 234 6450 2.00 
Maywood Ave.. Raleigh, N. C. 27603. Phone 919-

833-3874. 

STATION'S PROGRAMMING DESCRIPTION 
WLLE: Programmed for general interest. 
MUSIC: rhythm and blues and gospel. AIR PER-
SONALITIES handle all segments. NEWS: on hour. 
community news on half hour. Gospel programming 
Sun only. All other programs rhythm and blues with 
air personalities. Contact Representative for further 
details. Rec'd 10/28/68. 

I. PERSONNEL 
President-Wallace L. nankin. 
General Manager-Jim Dulaney. 
Station Manager-Chuck Blake. 

2. REPRESENTATIVES 
Dore & Allen, lac. 
South. Southwest-Bernard I. Ochs Co. 

3. FACILITIES 
500 w. days; 570 ire. Non-directional. 
Operating schedule: 4 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount.. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d. 5. (ia, 7b, 8. 
Rate Protection: 10b, 1113. 121). 1313. 14b. 
Basic Rates: 22a. 22b. 23a. 24b. 26, 28b. 29a. 
Contracts: 400. 42b, 45. 46. 47a. 
Comb ; Cont. Discounts: 60k, 61b, 62b. 
Cancellation: 70a, 10e, 71a, 73a. 
Affiliated with MBS. 

TIME RATES 
Rates effective February 15. 1962. 
Rates received February 13. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 see. 
hr hr hr min. min. or less 

1 time.. 75.00 50.00 30.00 15.00 8.00 6.50 
52 times 70.00 45.00 27.50 14.00 7.50 6.00 
104 times 65.00 40.00 25.00 13.00 7.00 5.50 
156 times 80.00 35.00 22.50 12.00 8.50 5.25 
260 times 55.00 30.00 20.00 11.00 
312 times 50.00 25.00 17.50 10.00 6.00 4.75 
500 times 45.00 20.00 15.00 9.00 5.50 4.50 
750 times   5.00 4.25 

1,000 times   4.50 4.00 
Less than 10 seconds-60% of 1-minute rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE RATES 

Per week: Each Total Each Total 
10 times.. 7.00 70.00 25 times__ 6.25 156.35 
15 times.. 6.75 101.25 30 times._ 6.00 180.00 
20 times.. 6.50 130.00 40 times__ 5.50 220.00 

WPTF 
1924 

Subscriber to the NAB Radio Code 

Media Code 4 234 65004.00 
Durham Life Broadcasting Service, Inc., Bor 1511, 
WPTF Bldg., 410 S. Salisbury St., Raleigh, N. C. 
27602. Phone 919-832-8311. TWX 510-9284530. 
STATION'S PROGRAMMING DESCRIPTION 

WPTF: Programmed for general interest. 
AIR PERSONALITIES handle all except network 
news and features. 5-6 am farm. 6-9:30 am middle-
of-the-road music, news, comedy, public affairs. 
weather. 9:30 am-noon women's program, telephone 
show, features, middle-of-the-road music. Neon-1 
pm farm. 1-3:30 pm news, religion, telephone glow, 
middle-of-the-road music. 3:30-6 pm middle-of-the-
road music, news features, stock markets. 6-6:41 pm 
news, sports, weather. 6:45-8 Pm Public affairs. 
features, general popular music. 8 pm-5 am news. 
features, middle - of - the - road and general popular 
music, religion. 3 man news department, six 10 min 
regional newscasts daily. Weekends: network enter-
tainment. features, middle-of-the-road music, regional 
features, religion. SPORTS: college football and 
basketball. Contact Representative for further details. 
Reed 5/26/69. 

I. PERSONNEL 
General Manager-Richard H. Mason. 
Sales Manager-R, W. Youngsteadt. 
Promotion Manager-Don Fowler. 

2. REPRESENTATIVES 
Henry I. Chriatal Co., Inc. 

3. FACILITIES 
50,000 w.; 680 kc. Directional-night only. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 5-10:30 am. 
For non-simulcast facilities see WPTF-FM. 

4. AGENCY COMMISSION 
15% on net time, talent and service charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 4e, 4d, 5, Ga, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 16. 
Basic Rates: 20a. 21a, 21d, 22a, 22b, 23e, 24b, 24c, 

25e. 26, 27, 28a, 29a. 32b. 33a. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 16, 47e. 49, 

50, Ma. 
Comb.; Cont. Discounts: 60a. 60d, 601, 62a, 
Cancellation: 70a, 70e, 71e, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with NBC Radio Network, 

TIME RATES 
No. 12 Elf 8/1/68-Reed 6/27/68. 

AA-Daily 6-9 am. 
A-Dally 9 am-7 pm. 
B-Dally 7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Per wee 
I MIN: 1 ti 6 ti 12 ti 18 ti 25+ 
1 x  52 49 45 42 39 
100 x  48 45 41 38 35 
200+   45 41 37 31 32 
30/20 SEC: 
1 x  42 39 36 33 31 
100 x  38 36 33 30 28 
200+   35 33 30 27 25 
10 SEC: 
1 x  31 20 27 25 23 
10D x  29 27 25 23 21 
200+   27 25 23 21 19 

CLASS A 
1 MIN: 
1 x  45 43 40 38 36 
100 x  42 39 36 33 31 
200+   40 37 33 30 28 
30/20 SEC: 
1 x  35 34 32 30 29 
100 x  33 31 29 26 24 
200+   31 29 26 24 22 
10 SEC: 
1 x  27 25 23 21 19 
100 x  25 23 21 19 17 
200+   23 21 19 17 15 

CLASS B 
I MIN: 
1 x  25 24 22 21 20 
100 x  24 23 21 20 19 
200+   23 21. 19 18 17 
30/20 SEC: 
1 x.  20 
100 x  19 
20D+   18 

19 
18 
16 

17 
16 
15 

16 
15 
14 

15 
14 
13 

NORTH CAROLINA 
 Per wk 

10 SEC: 1 ti 6 ti 12 ti 18 ti 25+ 

1 x  15 14 13 12 II 
100 x  14 13 12 11 10 
200+   13 12 11 10 9 
ID's may combine with other spots for frequency. 

7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
PER WE: 5 tl 10 tl 15 01 20 01 25 tl 
1 min  160 290 405 520 625 
30/20 sec  125 230 330 420 500 
10 sec  80 150 210 260 300 
Sold in multiples of 5. 
Not combinable with other schedules. 
Scheduling options: IAA, 3A, IB or 5A. 
ID's may combine with other spots for frequency. 

WPTF/WPTF-FM COMBINATION RATES 
AM advertisers may buy equal number of FM spots 
at 4.00 each. 

(This listing continued on next page) 

Who's #1 
East of 
Raleigh? 
Circulation Pulse 568* 
reveals WGTM North 
Carolina's leader East of 
Raleigh. 

WGTM dominates a 12 county mar-
ket delivering: 

ID 35,500 homes D 34,500 men 
D 35,300 women D 18,400 teens 

D total persons 
*interviewing conducted in 1967 

Why not buy into this affluent 12 
county market area encompassing 
641,300 people earning $1,007,583,000 
and spending $773,598,000 per year? 
(SRDS CM Data 1-1-68) 

Represented by T-N Spot Sales 

wgtm 
Wilson, North Carolina 

WPTF has 
MARKET -31/2 million people with effective buying income of $7 billion 
- WPTF primary coverage area. 

PROGRAMMING _ Full Service Radio. 

AUDIENCE -WPTF has the largest weekly accumulative audience of 
persons 18 yrs. and older, and reaches more households weekly in metro 
Raleigh than any other station.* 

*Pulse, Inc., Raleigh, N. C., Metro Survey January, 1969. 

Durham Life Broadcasting 
Service 

WPIT 
RADIO 680 
50,000 Watts NBC 
Raleigh-Durham 
Represented by 
Henry I. Christal Co.. Inc. 

September 1, 1969 Spot Radio Stations 659 



NORTH CAROLINA 
Raleigh-W PT F-Continued 

SPECIAL FEATURES 
NEWS/WEATHER/SPORTS/FARM 

AA-Mon thru Sat 6-9 am & noon-1 pm. 
A-Dally 9 am-noon & 1-7 pm. 
B-Mon thru Sun 7 pm-6 am; Sun 6-9 am & noon-1 
pm. 

CLASS AA 
Ix 52x I56x 312+ 

1/4 hr  105 98 91 84 
10 min  84 78 72 66 
5 min  67 62 57 54 

CLASS A 
1/4 hr  97 91 85 80 
10 min  78 73 68 63 
5 min  60 56 52 48 

CLASS B 
1/4 hr  78 73 68 63 
10 min  64 60 56 52 
5 min  44 40 37 35 
Rates include service charge  When advertiser pro-
vides ready-to-air programs on tape or ET, 90% of 
above rates apply. 

(CR) 

WPTF-FM 
1949 

DIM inO HMO 

Subscriber to the NAB Radio Code 
Media Code 4 234 6501 2.00 
WPTF-FM, Box 1511, WPTF Bldg., Raleigh. N. C. 

27602. l'hone 919-832-8311. TWX 510-928-0530 
STATION'S PROGRAMMING DESCRIPTION 

WPTIr-FM• Programmed for adults and young 
adults. 
10 am-2 pm middle-of-the-road music with news 
and weather at noon & 2 pm. 2-4 pm classical 
music with news and weather at 4 pm. 4-6 Dm 
middle-of-the-road music with news and weather, 
sports, public affairs 6-6:30 pm. 6:30-8 pm middle-
of-the-road music, film music, shoetunes, swing, and 
folk music. News and weather at 8 pm. 8 pm-12M 
classical music with news and weather at 10 pm á 
12M. Contact Representative for further details. 
Rec'd 10/16/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Richard H. Mason. 
Program Manager-John Todd. 
Sales Manager-R. W. Youngsteadt. 

2. REPRESENTATIVES 
Henry I. Christel Co.. Inc. 

3. FACILITIES 
ERP 100.000 w.; 94.7 me. Stereo. 
Operating schedule: 5-1 am. EST. 
Antenna ht.. 564 ft. above average terrain. 
Partial simulcast operation. Operated separately 10:30 
am-midnight. For simulcast facilities see WPTF. 

The top Raleigh 
station delivers 
a weekly cume 
of 221,700 
N. C. adults 

TN East Stations 
deliver nearly 233% 
more came adults 
at less cost-only $50 
participating minute 
for the eastern leg of 
TN Radio News 
Network, including 
Raleigh. 
Details of TN News single order, single invoice 
convenience are beside the North Carolina 
map at the start of this section, 

TN SPOT SALES, P.O. Box 1988, Raleigh, N, C5 
PHONE COLLECT: 919-832-8885 
Data Source: Pulse Circulation '68 
Interviewing Conducted in 1967 

4. AGENCY COMMISSION 
15% on net station time. 

5. GENERAL ADVERTISING See eoded regulations 
See WPTF listing for coded regulations. 
Said in combination with WPTF. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective August 1, 1965. (Card No. 2.) 
Card received July 26, 1965. 

6. SPOT ANNOUNCEMENTS 
(1 minute or leas) 
Fixed Position 

PER WE; 

6-11 ti  7. 18 or more 4. 
7. PACKAGE PLANS 

ROS 
50 announcements in 4 weeks__ ..... 3.00 
25 announcements in 2 3.25 

8. PROGRAM TIME RATES 
55-60 min.  35.00 1/4 hr.....____............ 12.50 
25-30 min.  20.00 

Festival of Music 
Approx. 2 hrs...._. ..... ............. ..... ..... 60.00 
"Festival of Music"- 6 minutes plus open and close. 

W RA L (FM) 
1947 

131:1C1 illp F IMO 
Media Code 4 234 6550 9.00 
Capitol Broadcasting Co., Inc., Box 1988, 137 S. 

Salisbury St., Raleigh, N. C. 27602. Phone 919-
833-5929. 
STATION'S PROGRAMMING DESCRIPTION 

WRAL (FM): Programmed for adults and young 
adults. 
MUSIC: 45% current hits, 45% general popular. 
10% popular jazz. NEWS: localized regional network 
news at :55. Weather, 2 station meteorologists with 
reports at :30. SPORTS: college football, basketball. 
high school football, NASCAR races. Three 5 min 
sportscasts daily. FARM: 2 farm directors with crop 
features 6:30-6:55 am. COMMERCIAL POLICY: 6 
minutes of commercials maximum per hour. No multi-
ple spotting. Half hour competitive protection guar-
anteed. Contact Representative for further details. 
Rec'd 11/29/68, 

I. PERSONNEL 
Director of Radio-Wally Voigt. 
Program Director-Mary Jane Campbell. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
ERP 250,000 w.; 101.5.me. 
Operating schedule: 6:00-1:00 am. EST. 
Antenna ht.: 900 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a. 26, 3e, 36, 3d, 4a, 5. 65. 7b, 8. 
Rate Protection: 10b, 1113, 12b, 136, 14b. 
Basic Rates: 20e. 21a, 2Id, 22a, 23s, 24a, 28a, 28e. 

29a. 31, 
Contracts: 40a, 41, 44s, 45, 46, 47a. 48, 
Comb.: Cont. Discounts: 606. 60g, 601, 61a. 
Cancellation: 70a. 70e, 715. 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 
Maximum of 6 commercial minutes per hour, exclusive 
of news. 
Maximum of 10-second spots per hour. No multiple 
spotting. 

Product Protection 
Minimum of thirty minutes separation bewteen com-
petitive products. 
Member: The TN Radio News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 1/1/69-Rec'd 11/29/68. 
7. PACKAGE PLANS 

BEST TIMES AVAILABLE 
PER WE: I ti 2 ti 3 tl 4 tl 5 ti 10+ 
1 min  3.50 3.25 3.00 2.75 2.50 2.00 
30 sec  2.80 2.60 2,40 2.20 2.00 1.60 
10 see-  2.10 1.95 1.80 1.65 1.50 1.35 
27-52 WK: 
1 min  3.00 2.75 2.50 2.25 1.95 1.50 
30 sec  2.40 2.20 2.00 1.80 1.55 1.20 
Schedule of 5 or less spots daily, requires minimum 
5-day schedule per wk. 

WRNC 
1939 

American Contemporary Ntwk 
Media Code 4 234 6600 2.00 
Raleigh Radio Co., Box 1287. 515 Bart St., Raleigh, 
N. C. 27602. Phono 919-831-6401. 

I. PERSONNEL 
General Manager-Harold Vester. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1240 itc. 

Non-directional. 
Operating schedule: 24 hours daily. 

1 min  
30 sec  
10 sec  

(.) Less than 6 weekly, above rate plus 10%. 
Time classifications combinable for frequency. 

DISCOUNTS 
26 wks-5% 52 wks-10% 

7. PACKAGE PLY NS 
WEEKLY SATURATION 

(1/3 AA. 2/3 ROS) 
PER WE: I min 30 see 10 see 
30 ti  8 6 4 

10. SPECIAL FEATURES 
5-min newscasts-1-1/2x applicable 1-min rate. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. :lb, 3a, 3b, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11c, 12c, 13c, 14e, 15e, 
Basic Rates: 20a, 216, 22a, 235, 24e. 24e. 258, 28. 

27, 28b, 28e, 29a, 30, 32a, 33d, 
Contracts: 400. 41, 42a, 43, 44a, 446, 45, 46, 47a, 

48, 49, 50, 51b. 
Comb.; Cont. Discounts: 60b, 604, 60e. 61e, 624. 
Cancellation: 70a, 70e, 71a. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS. 
Affiliated with American Contemporary Network. 
Member: The Radio Smiles Group. 

TIME RATES 
Elf 2/1/68-Reed 4/15/68. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm; Sun 0 am-7 pm. 
B-Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: 6tI 12 ti 18 tl 24 tl 
1 min  11.50 11.00 10.50 10.00 
30 sec  8.65 8.25 7.85 7.50 
10 sec  5.75 5.50 5.25 5.00 

CLASS A 
8.80 8.40 8.00 

30 sec  COO 6.60 6.30 6.00 
10 sec  4.60 4.40 4.20 4.00 

CLASS B 
6.90 6.60 6.30 8.00 
5.20 4.95 4.75 4.50 
3.45 3.30 3.15 3.00 

WYNA 
1962 

Media Code 4 234 6650 7.00 
North Carolina Electronics, Inc., Box 5575, 2008 

Fillisboro St., Raleigh. N. C. 27607. Phone 919-
828-9912. 
STATION'S PROGRAMMING DESCRIPTION 

WYNA: MUSIC: modern country and western. Con-
tact Representative for further details. Rec'd 3/20/68. 

I. PERSONNEL 
President-Hugh E. Holder, 
General Manager-Bob Kelly, 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 w. days; 1550 irc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount, no cash rebates. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 36, 4a, 4d, 5, 8e, 7b, 8. 
Rate Protection: 12b. 
Basic Rates: 22a, 226, 23a. 24b, 25a, 26, 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 61a, 616, 826. 
Cancellation: 700. 70e, 71a, 73e. 
Affiliated with American Entertainment Network. 
Member: Country Music Network and Golden Crescent 
Group, 

TIME RATES 
Eft 12/1/67-Rec'd 12/8/67. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm; Sun 6 am-7 pm. 

6. SPOT ANNOUNCEMENTS 
PER WE, 1-MIN: 5 ti 10 ti 15 ti 
AA   10.50 10.00 9.50 
A   7.50 7.00 6.50 

30 sec: 80% of 1-min. 
AA and A may be combined for frequency. 

DISCOUNTS 
26 wk-5% 52 wk-10% 

10. SPECIAL FEATURES 
5-Minute Nexs-1-1/2x applicable 1-minute tate. 

REIDSVILLE (2 AM; 1 FM) 
Rockingham County-Map Location P-3 

See SUDS consumer market map and data at begin-
nine of the State. 

WFRC 
1947 

Media Code 4 234 6700 0.00 
Rockingham Broadcasting Co., Box 990, Reidsville, 

N. C. 27320. Phone 919-349-4361, 4362. 
STATION'S PROGRAMMING DESCRIPTION 

Write: Programmed for adults and young adults with 
emphasis on farmer and industrial worker. 
Program farming Interests with 2 networks and local 
news. MUSIC: middle-.,f-the-road pop. Personality 
programs with audience participation in on air promo-
tions and local sales promotions. Phone discussions 
plus carry all sports and games in appropriate season. 
Promote community news and events and participation 
in these events. Contact Representative for further 
details. itec'd 4/24.68. 

I. PERSONNEL 
Manager-William Pruden. 
Assistant Manager-Chuck Moseley. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1.000 w.; 1600 icc. Directional-nighttime only. 
Operating schedule: 6 am-11 pm. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3e. 3d, 4a, 4d. 5, 13a, 7b. 
Rate Protection: 10b, 116, 12b, 136. 14b, 155, 15b. 
Basic Rates: 20b, 21a, 21b, 21e. 214. 22a. 22b, 23a, 

23b, 24b, 26, 28a, 29a, 29b, 30, 35s, 334. 
Contracts: 40a, 40c, 41, 42d, 448. 44b, 47a, 48, 49. 

51a, 51b, 51c, 
Comb.: Cont. Discounts: 60a. (11a, 61b, 61e. 824. 
Cancellation: 700, 706, 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with ERS. 
Affiliated with American Entertainment Network, 
Member: TN Radio News Network, Tobacco Radio 
Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 10/1/68-Rec'd 11/15/68. 
6. SPOT ANNOUNCEMENTS 
PER MO: 15 see 80 see 1 min 
1 ti  
25 ti    1.25 1.50 2.00 
50+   1.00 1.25 1.75 

TIME SIGNALS 
10 see flat, per doy..........-  10.00 
13 week minimum contract. 

B. PROGRAM TIME RATES 
PER MO: I ti 25 ti 50+ 
5 min.  7 6 5 

WREV 
1948 

RlAB 

Subscriber to the NAB Radio Code 

Media Cede 4 234 6750 5.00 
Reidsville Broadcasting Co.. Inc., Box 1349. Danville 

ltd., Reidsville. N. C. 27320. Phone 2-1333, 1334. 

STATION'S PROGRAMMING DESCRIPTION 
WREV: Programmed for general interest. AIR PER-
SONALITIES handle all segments. NEWS 5 min on 
half hour. Sign-on-10 am general pop music with 
farm, sports news: 10-11 am women's program, stand-
ards; 11-noon general pop; noon-12:30 news, weather. 
commentary; 12:30-3:30 pm country-western; 3:30-6 
Pm ton 40: 6-sign-off general pop, news, weather. 
SAT: sign-on-11 am general pop; 11-11:30 am ser-
mon: 11:30-noon general pop; noon-12:15 news-
weather; 12:15-1 pm C&W; 1-1:30 pm religious-
sermon; 1:30-2 pm C&W; 2-3 pm religious-sermon, 
gospel; 3:30-sign-off: general pop. SUN: 7:15-7:30 
am news; 7:30 am-3 pm religious: spiritual, ser-
mons; 3 pm-sign-off-general pop. Rec'd 7/12/67. 

I. PERSONNEL 
President-W. M. Oliver. Sr. 
Vice-Pres. á Chief Eng.-W. M. Oliver. Jr. 
General Manager-E. M. (Buck) Hurd. 

3. FACILITIES 
1.000 w. days; 1220 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. weekdaye,; 
7:15 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 26. 3, 3b, 3e. 3d, 46. 44. 5, 6a, 7b, 8. 
Rate Protection: 106, 1lb, 126. 136, 14b, 15a, 15b, 
Basic Rates: 206. 21a, 216. 21c. 21d, 22a, 22b, 23a, 

24e, 25a. 26. 28b, 20e. 
Contracts: 40a, 41, 43, 446, 45, 46, 47e, 51a, 5110. 
Comb.: Cont. Discounts: 60a, 61b, 624. 
Cancellation: 71a, 72, 736. 
Prod. Services: 80, 81. 82, 
Member: Southeastern Key Market Network. 
FM operated separately from A.M. 
FM facilities: WWMO (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 10/1/67-Rec'd 2/21/68, 

6. SPOT ANNOUNCEMENTS 
1 min. flat.  2.00 30 sec. fiat-  1.50 

7. PACKAGE PLANS 
PER MO: 1 min 30 see 1 min 30 see 

50 ti  1.50 1.25 100 ti.  1.25 1.00 
10% additional discount for 12 consecutive monthly 
contracts. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 
14.00 7.50 6.50 5.00 1 x.  

No discounts. 
(Reidsville continued on next page) 

WNCT Greenville HAS GONE BIG TIME. 

¡NWT"' 
• 

tGREENV1LLE 
CRAVE,. 

New 0.5 
mv/m 

Coverage 

• • 

NOW 10,000 WATTS AT 1070 
Smack-Dab in the Middle of the Dial 

THAT'S POWER! 
Interference-Free Coverage 
of 561,800 people with over $970 million in Con-
sumer Spendable Income and $667 million in Total 
Retail Sales. (SRDS CM Data, 1-1-69) 

... FULL TIME 

TITATZ-1070 
tiOvii20,000 

"7117-s fe- CBS RADIO 
represented by mcgavren-guild-pgw radio, in5, 
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Reidsville-Continued 

WW MO (FM) 
1948 

Subscriber to the NAB Radio Cede 

Media Code 4 234 6800 8.00 
Reidsville Broadcasting Co., Inc., Box 1349, Dan-

ville Rd., Reidsville, N. C. 27320. Phone 919-
342-1333. 1334. 
STATION'S PROGRAMMING DESCRIPTION 

WWMO (FM): Programmed primarily religious. News 
where does not interfere with paid programs. 6-7 am 
middle-of-road; 7 am-6 pm religious-gospel, sacred, 
sermons; 6-7:30 pm middle-of-road: 7:30-8:15 pm 
religious-gospel; 8:15-9 pm middle-of-road; 9-10 
pm concert. Format same 7 days per week. COM-
MERCIAL POLICY: no commercials that would be 
contrary to religious concepts. Rec'd 7/12/67. 

I. PERSONNEL 
President-William M. Oliver, Sr. 
Vice-Pres. & Chief Engt-W. M. Oliver. Jr. 
Vice-Pros. & Can't Mgr.-E. M. (Buck) Hurd. 

S. FACILITIES 
ERS' 50,000 w.; 102.1 mc. Stereo. 
Operating schedule: 6 am-10 pm Mon thru Sat; 7:15 
am-10 pm Sun. 

4. AGENCY COMMISSION 
15% time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. lb, 3e. 3d, 4b, 44. 5. 6e. 7b, 8. 
Rate Protection: 10b, lib. 12b. 13b, 141). 15b. 
Basic Rates: 201% 21e, 21b, 21e, 214. 22a, 22b, 23e. 

24c, 25a. 26, 28b, 28e. 
Contracts: 40e. 41, 43, 44b. 45. 46, 47e, 51a. 51o. 
Comb.: Cont. Discounts: 60e. 61b, 82d. 
Cancellation: 71e. 72. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Elf 8/15/66-Rec'd 8/3/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see ID sae 

1 x   3.00 2.45 1.90 
PER WEEK DISCOUNTS 

5x-5% 15x-15% 251-25% 
10x-10% 20x-20% 
10% additional discount for 52 consecutive week con-
tract. Unfilled contracts billed at earned rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x  25 18 9 

ROANOKE RAPIDS 
Halifax County-Map Location J-3 

See SRDS consumer market map and data at beaco-
ning of the State. 

WCBT 
1940 

Media Code 4 234 6850 3.00 
Halifax Broadcasting Company. Inc. 251 Roanoke 

Ave. Roanoke Rapids, N. C. 27870. Phone 537-
4184. 
STATION'S PROGRAMMING DESCRIPTION 

WCBT: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEW8: 
at :25 & :55. News block at 7:45 am, noon & 6 pm. 
5-7 am farm market and weather reports, country and 
western music. 7-11 am middle-of-the-road and sur-
vey music, contests, telephone interviews. 11-11:30 am 
gospel music. 11:30 am-2 pm country and western 
music, farm news, weather reports, news block. 2-6 
pm current hits, telephone interviews, contests. 6-6:25 
Pm news block, local, national, state, sports, edl-
torial. 6:20 pm-12M current hits, standards. SPORTS: 
college football, high school football and basketball, 
Atlantic Coast Conference basketball, NASCAR rac-
ing. Contact Representative for further details. Ree'd 
7/20/67. 

I. PERSONNEL 
General Manager-Earl Telliga. 
Manager-A. L. Drew. 
Program Manager-Fred Taylor. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1.000 w.; 1230 ke. Non-directional. 
Operating schedule: 6:00-12:15 am. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2e. 2b, 3a. 3d. 4s, 4d, 5. 
Rate Protection: 10b. 11e. 14a. 15a. 15b. 
Basic Rates: 201). 21e, 21b, 21d, 24b, 25a, 27, 28b. 

20e. 29b, 30, 331). 
Contracts: 424. 44a, 44b, 45, 48, 47s. 50, 51b, 51e. 
Comb.: Cont. Discounts: 60e, 60e, 61a, 62b. 
Cancellation: 70b. 704, 71e. 72, 73a. 
Prod. Services: 80. 81. 82, 
Member: Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 11/1/67-Rec'd 11/2/67, 
7. PACKAGE PLANS 
PER WK: 1 81 10-1- I tl 10+ 
1 min  2.75 2.25 30 sec. ... 1.85 1.50 

8. PROGRAM TIME RATES 
5 mln 1/4 hr 1/2 hr I hr 

1 x  4.50 10.50 20.00 36.00 

ROCKINGHAM 
Richmond County-Map Location 1r-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WAYN 
1946 

Media Code 4 234 69006.00 
WAYN, Me., Box 591. Hwy. 74, Rockingham, N. C. 

28379. Phone 919-895-4041. 
STATION'S PROGRAMMING DESCRIPTION 

WAYN: Programmed for general interest. 
MUSIC: middle-of-the-road popular sign-on-sign-off 
M-F', except 1-2 pm country and western, 4-6 pm 
rhythm and blues and rock. NEWS: AP news on 
hour 7 days. Sat: sign-on-9 am middle-of-the-road 
pop, 9 am-6 pm rhythm and blues and rock, except 
noon-1 pm middle-of-the-road pop & 1-2 pm gospel. 
Sun: middle-of-the-road pop and standard albums. 
Rec'd 10/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William Futterer. 

3. FACILITIES 
1,000 w. days: 900 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING Set coded regulations 
General: la, 2e, 2b, 35, 3d, 45, 5, 6b, 7b, 8. 
Rate Protection: 10e. lia, 12a, 13a, 14a, 15b. 
Basic Rates: 21e, 21b, 22b, 23e, 24b, 25a. 26, 28e. 

28e. 29e, 29b. 
Contracts: 40a, 41, 45, 46, 475, 51.5. 51e. 
Comb.; Cont. Discounts: 60b, 601, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73e, 73b. 
Prod. Services: 82. 

TIME RATES 
Elf  Itec'd 10/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 528 104x 312+ 

1 min.  4.00 3.36 3.20 3.12 2.96 2.80 
30 sec/less.... 2.00 1.68 1.60 1.56 1.48 1.40 

8. PROGRAM TIME RATES 
lx 132 26x 52x 104x 312+ 

1 hr  80 76 72 68 62 60 
1/2 hr  40 38 36 34 32 30 
1/4 hr  20 19 18 17 16 15 

ROCKY MOUNT (3Am;zw) 
Nash County-Map Location H-4 
Edgecombe County-Map Location .7-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WCEC 
1947 

Tobacco Radio Network 

1 x  
13 x  
26 x  
52 x  
104 x  
156 x  
260 x  
312 x  
500+   

7. PACKAGE PLANS 
15 DAYS: I mln 30 see 20 see 10 see 
15 tl  37.50 30.00 26.25 24.75 
20 ti  45.00 33.00 32.00 30.00 
30 ti  60.00 45.00 40.00 36.00 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x I04x 156x 260x 812x 

5 min__ 9.00 8.50 8.00 7.50 7.00 6.50 6.00 5.50 
10 min.. 16.75 14.50 13.50 12.70 11.50 10.95 10.40 9.75 
1/4 hr.. 23.50 17.50 16.75 15.50 14.25 13.50 13.00 12.50 
1/2 hr.. 35.00 29.00 27.00 25.50 23.75 23.10 21.50 19.50 
1 hr  65.00 60.00 55.00 52.00 50.00 48.50 46.25 45.00 

Media Code 4 234 6950 1.00 
Eastern Carolina Electronics, Inc.. Hwy. 97, W.. 
Rocky Mount. N. C. 27801. Phone 919-442-3108. 
STATION'S PROGRAMMING DESCRIPTION 

WCEC: Programmed for general interest. 
AIR PERSONALITIES handle all segments. Net-
work news at :55 each hour. Programming: sign-on-
8 am standards, 8-9 am talk, 10 am-noon music, 
noon-1 pm farm talk and news, 1-2 pm gospel music, 
2-4 pm Negro gospel music, 4 pm-sign-off music and 
news. MUSIC: other than ethnic and religious is 
middle-of-the-road. NEWS: local, area, plus network. 
SPORTS: high school, college, and professional base-
ball. basketball, and football, plus auto racing. 
FARM: 8-1/2 hours per week, talk, interviews, and 
feature shows. 3 radio-equipped mobile units. Con-
tact Representative for further details. Rec'd 10/2/68. 

I. PERSONNEL 
General Manager-M. J. Warner. 
Commercial Manager-Ray Thompson. 
Program Director-Joe Warner. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1.000 w. days; 810 be. Non-directional. 
Operating schedule: Sunrise-local sunseL EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 45. 
Member: Carolina Radio Group. The Tobacco Radio 
Network, The TN Radio News Network, Southeastern 
Key Market Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 9/1/69-Rec'd 8/1/69. 
6. SPOT ANNOUNCEMENTS 

min 30 see 20 sec 10 see 
4.25 3.40 2.70 2.60 
3.75 3.00 2.40 2.30 
3.50 2.80 2.25 2.15 
3.25 2.60 2.20 2.00 
2.75 2.20 1.75 1.70 
2.50 2.00 1.60 1.50 
2.25 1.80 1.45 1.40 
2.00 1.60 1.25 1.20 
1.75 1.40 1.15 1.10 

WEED WEED-FM 
1933 1949 

e 
Subscriber to the NAB Radio Code 

Media Code 4 234 7000 4.00 
W. Accra Wynne, Rocky Mount, N. C. 27803, Phone 
919-443-3119, 919-443-3564. 

I. PERSONNEL 
Manager-W. A. Wynne. Jr. 
Commercial Manager-George E. Peterson. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
South-Southern Spot Sales. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1390 be. 

Non-directional days; direetional-nighti. 
Operating schedule: 6 am-midnight. EST. 
FM FACILITIES ERP 270 w.; 92.1 me. 
Antenna ht.-190 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. No discount or cemmisslon 
on artists' services. Commission paid on grois 
station time only. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40e. 
Affiliated with American Contemporary Network. 
Member: Carolina Radio Network. 

TIME RATES 
Rates effective December 1. 1956. 
Rates received October 26. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

hr. hr. hr. min. min. (9 
1 time_ 65.00 40.00 28.00 20.00 14.00 8.00 

28 times- 00.00 36.00 25.00 18.00 12.50 5.75 
52 times.... 55.00 32.00 22.00 16.00 11.00 5.50 
104 times.... 50.00 29.00 20.00 14.00 10.00 5.35 
208 times__ 47.00 26.00 18.00 13.00 9.00 4.75 
312 times__ 44.00 24.00 17.00 12.00 8.50 4.50 
624 times__ 42.00 22.00 16.00 11.00 8.00 4.30 
(9 One minute or less. 

WFMA (FM) 
1947 

131211:11 Ian F IMO 
Media Code 4 234 7050 9.00 
Eastern Carolina Electronics, Inc., Hwy. 95. 1-1/2 

miles from city, Rocky Mount, N. C. 27803. Phone 
2-3109. 

I. PERSONNEL 
Station Manager-M. J. Warner. 
Commercial Manager-Ray Thompson. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
ERP 100,000 w.; 100.7 me. 
Operating schedule: 5:30 am-11:00 pm weekdays; 
8:00 am-11:00 Pm Sun. EST. 
Antenna ht.-540 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e. 3b, 4a, 4d, 5, 6a. 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 20a. 22b, 21s. 24b, 26, 29a. 
Contracts: 40a. 46, 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71s. 73a. 
Affiliated with CBS Radio Network. 
Affiliated with American FM Network, 

TIME RATES 
Rates effective June 1, 1952. (Card No. 2.) 

Rates received May 26, 1952. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 In 5 1 
hr. hr. hr. min. min. min. 

1 time__ 43.00 36.00 15.50 11.25 8.95 3.60 
13 times__ 39.00 21.65 13.00 9.50 5.85 3.25 
26 times.... 37.00 20.00 12.00 8.80 5.20 3.00 
52 times__ 34.25 18.65 10.85 8.20 4.75 2.80 
104 times__ 31.85 17.10 9.75 7.55 4.35 2.00 
156 times.... 30.65 16.85 9.00 7.25 4.10 2.50 
260 times.... 29.45 15.50 8.65 6.95 2.85 2.40 
312 times.... 27.00 14.00 7.75 6.25 3.45 2.15 

WRMT 
1958 

MCI 
Media Code 4 234 7100 2.00 
Atlantic Radio Corp.. Box 283, Rocky Mount, N. C. 

27802. Phone 919-442-1490. 
I. PERSONNEL 
President-Stanley H. Fox. 
Vice-President-Mike Hight. 
General Manager-C. N. (Bud) Morgan. 

2. REPRESENTATIVES 
Dal Walton & Company. Inc. 

S. FACILITIES 
1.000 w. days. 250 w. nights; 1490 be 

Non-directional. 
Operating schedule: 5:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40e, 
Affiliated with NAB Radio Network. 

TIME RATES 
Rates effective April 1, 1963. 

Rates received February 25. 1983. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 4.35 52 ti   3.75 
26 ti  4.10 158 ti  3 35 

8. PROGRAM TIME RATES 
1 hr 
50.00 

26 ti  46.00 
52 LI  42.00 
156 ti  

ROXBORO 

1/2 hr 
35.00 
32.00 
29.00 
26.00 

1/4 hr 5 min 
20.00 8.50 
18.50 v.sn 
17.00 8.50 
15.50 8.00 

Person County-Map Location G-3 
See SRDS consumer market map and data at begin-
ning of the State. 

WRXO 
1949 

e R A , B 

Media Code 4 234 7150 7.00 
Roxboro Broadcasting Co., Box 130, Roxboro, N. C. 

27573. Phone 6013. 

I. PERSONNEL 
General Manager-Harold S. Taylor. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1,000 w. days: 1430 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST 

4. AGENCY COMMISSION 
15/2-within 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40s. 45. 
Member: Tobacco Radio Network, TN Radio News 
Network. 

TIME RATES 
Rates effective May 1. 1953. 
Rates received May 12, 1953. 

NORTH CAROLINA 
6. SPOT ANNOUNCEMENTS 

(9 (t) (*) 
1 ti ..... ............... 6.00 4.00 52 ti   5.10 
13 ti_ 5.70 3.80 104 ti  4.80 
26 ti  5.40 3.60 313 U.__ 4.50 

V') 1 minute or 100 words. 
(t) 30 second or 50 words or less. 

8. PROGRAM TIME RATES1 hr 1/2 hr 1/4 hr 
1 ti-..........-........._......_ 50.00 27.50 15.00 
13 Li  47.50 26.13 14.25 
26 ti_______-_______ 45.00 24.75 13.50 
52 ti.------....--..--.-....-.. 42.50 23.38 12.75 
104 ti  40.00 22.00 12.00 
315 ti........--......................... 37.50 20.63 11.25 

RUTHERFORDTON 
Rutherford County-Mat) Location D-5 

See SRDS consumer market map and data at beginning 
of the State. 

(f) 
8.40 
3.20 
3.00 

5 min 
7.50 
7.13 
6.75 
6.38 
6.00 
5.63 

WCAB 
1966 

Media Code 4 234 7175 4.00 
Isothermal Broadcasting Co. Inc., Box 511, White-

side Rd., Rutherfordton, N. C. 28139. Phone 704-
287-3356. 

I. PERSONNEL 
Pres. & Gen'! Mgr.-Charles Melton, 
Sales Manager-Miles Cooper. 
Program Director-Gary Hill. 

2. REPRESENTATIVES 
South-C. K. Beaver & Associates, Inc. 

S. FACILITIES 
500 w. days; 590 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 31), Sc, 4b, 4d, 5, 6e, 7b. 
Rate Protection: 104, 11d, 12b, 13e. 14a, 15b, 
Basle Rates: 20b, 21a, 22a, 235, 24e, 25a, 26, 28b, 

29h, 32a, 33(1. 
Contracts: 40a, 42e, 44a, 46, 47a, 413. 49, 51e, 
Comb.: Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 70a, 70e, 71b, 72, 731). 
Prod. Services: 80, 82. 

TIME RATES 
Elf Rec'd 8/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 100x 

1 min .. . 3.00 2.85 2.75 2.65 2.40 
30 see  2.00 1.90 1.80 1.70 1.60 

13. PROGRAM TIME RATES 
IX I3x 26x 52x 100x 

1 hr 40.00 38.00 36.60 34.00 32.00 
1/2 hr ------.......».. 24.00 22.80 21.60 20.40 19.20 
1/4 hr ........»...., 16.00 15.20 14.40 13.60 12.80 
5 min 800 7.60 7.20 6.80 6.40 

SAINT PAULS 
Robeson County-Map Location G-6 

See SRDS consumer market map and data at beginning 
of the State. 

WBYB 
1966 

Media Code 4 234 7200 0.00 
Duplin Broadcasting Co., Box 367. 
N. C. 28384. Phone 919-865-5198. 

I. PERSONNEL 
President-Harry Kramer. 
Gen'l & Sales Mgr.-Coleman O'Neal. 
Assistant Manager-Tommy O'Neal. 

S. FACILITIES 
250 w. days; 1060 be. 
Operating schedule: Suons-local sunset weekdays; 7 
am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 3e, 5, 6a. 
Rate Protection: 15b, 
Basle Rates: 21a, 
Contracts: 45. 
Cancellation: 71e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/60-Reed 3/7/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 782 156x 312x 
1 min.  3.00 2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
1 min 600+ per yr. ea   1.40 

8. PROGRAM TIME RATES 
I x lax 26x 78x 156x 312x 

1 hr..._ ..,. 30.00 28.00 25.00 22.50 20.00 15.00 
1/2 Is   15.00 14.00 13.00 12.00 11.00 10.00 
1/4 hr...-   10.00 9.50 9.00 8.00 7.50 7.00 
10 mitt  9.00 8.50 8.00 7.50 6.50 5.00 
5 min.  7.00 6.50 6.00 5.50 4.50 4.00 

SALISBURY (2 AM; 1 FM) 
Rowan County-Map Location E-4 

See SUDS consumer market map and data at begin-
ning of the State. 

Saint Pauls, 

WSAT 
1947 

C R AiB 

Subseriber to the NAB Radio Code 
Media Code 4 234 7250 5.00 
Mid-Carolina Broadcasting Co., Wilkesboro Bd., 

Salisbury, N. C. 28144. Phone 704-633-0621, 
I. PERSONNEL 
President-C. IL Wentz. 
Viee-President-E. L. Sherman. 
See'y-Treas. & Mgr.-Harry L. Welch.. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w.; 1280 be. Directional--night only. 
Operating schedule: 5:30 am-midnight weekdays; 8:00 
am-midnight Sun. EST. 

(This listing continued on next page) 
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NORTH CAROLINA 
Salisbury-W S A T-Continued 
4. AGENCY COMMISSION 
None; all rate. net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 1013, 1lb, 14b. 
Basle Rates: 22a. 22b. 23a, 24a, 26. 28b, 29a. 
Contracts: 40a. 42a. 45, 46. 470. 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70e. 71a. 738. 
Affiliated with American Information Network. 
Member: Golden Crescent Group and Southeastern 
Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf -Reed 2/21/68. 

6. SPOT ANNOUNCEMENTS 
Ix 105x 209x 

1 min.  4.00 3.75 3.25 
20/30 sec  3.00 2.75 2.50 
10 sec.  2.00 1.75 1.50 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr I hr 

1 ti  6.50 11.00 16.00 24.00 40.00 
105 tt  6.25 10.00 15.00 21.00 36.00 
209 ti  6.00 9.00 13.00 18.00 32.00 

WSTP 
1938 

e R AB 

Subseriber to the NAB Radio Code 

Media Code 4 234 7300 8.00 
WSTP, Inc.. Box 157, 1105 Statesville Blvd., Salis-

bury, N. C. 28144 Phone 704-636-3811. 

STATION'S PROGRAMMING DESCRIPTION 

WSTP: Programmed for adults and young adults. 
5-9 am, 10 am-noon. 1-6 pm & 7:15-12M, air 
personalities, general popular music. current hits. 
RELIGIOUS: 9-10 am talk and sacred music. Noon-
1 pm. news, weather. sports, markets, swap program. 
county agent. 6-7 pm news, weather, sports and 
standards. NEWS: local, state even hour. network 
odd hour and half hour. 2 man news department. 
SPORTS: local high school and college football, local 
college basketball. American Legion baseball, NAS-
CAR racing. COMMERCIAL POLICY: 18 minutes 
per hour. 12 minute product protection. Contact 
Representative for further details. Itec'd 5/5/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Tom Harrell. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
South. Southwest-Dora-Clayton Agency, Inc. 

9. FACILITIES 
1,000 w. days, 250 w. nights; 1490 ke. 

Non-directional. 
OperltIng schedule: 5:00 am-midnight. EST. 
Partial simulcast operation. Simulcast 5-5:55 am 8:. 
7 pm-12:15 am. For non-simulcast facilities see 
WSTP- F M. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. 2b. 3d, 4a, 44. 5, Ela, 7b, 8. 
Rate Protection: 10e. lle. 12c, 13e. 14c, 15b. 
Basic Rates: 20h, 21a. 21b, 22a, 22b, 23a, 24b, 255, 

26, 28b, 28e, 29a, 30. 31. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47a, 48, 49. 

50, 510. 51b. 
Comb.: Cont. Discounts: 60h. 601, 61e, 624. 
Cancellation: 70a, 71e, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MBS Radio Network. 
Member: The Tobacco Radio Network. 

TIME RATES 
Eff 5/1/08-Reed 5/20/68. 

7. PACKAGE PLANS 
PER WK: 1 ti 5 ti 10 ti 15 ti 20+ 
1 min  7.00 6.50 6.00 5.00 4.00 
30 sec: 75% of 1-min. 10 sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr  36 10 min.  18 
1/4 hr  24 5 min  12 

WSTP-FM 
1946 

Media Code 4 234 7301 6.00 
WSTP, Inc., Box 157, 1105 Statesville Blvd. Salis-

bury, N. C. 28144. Phone 704-636-3811. 
STATION'S PROGRAMMING DESCRIPTION 

WSTP-FM: Programmed for country and western 
audience. 
6-10 am. 10 am-noon, noon-I pm, 1-4 pm, 4-6 Dm 
& 6-7 pm air personality segments. TALK: .person-
ality with guests noon-12:55 pm. NEWS: local, state 
5 min before even hour, world and national 5 min 
before odd hour. 2 man news department. SPORTS: 
local high school and college football, local college 
basketball. American Legion baseball, NASCAR rac-
ing. Weather: detailed forecast on half hour. COM-
MERCIAL POLICY: 18 minutes per hour, 12 minute 
product protection. Contact Representative for further 
details. Ilec'd 5/5/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Tom Harrell. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
South. Southwest-Dora Clayton Agency, Inc. 

3. FACILITIES 
ERP 15,000 w. 106.5 me. 
Operating schedule: 5-12:15 am. EST. 
Antenna ht.: 330 ft. above average terrain. 
Partial simulcast operation. Operated separately 5:55 
am-7 pm. For simulcast facilities see WSTP. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WSTP listing for coded regulations. 
Affiliated with 51BS. 
Member: The Tobacco Radio Network. 

TIME RATES 

Rates are identical to WSTP. See that listing. 

SANFORD (2 AM; 1 FM) 
Lee County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WEYE 
1952 

R'AlB 

Media Code 4 234 7350 3.00 
Crest Broadcasting Corp.. Box 2457, 

27330. Phone 919-775-3021. 
I. PERSONNEL 
General Manager-Bob Riggan. 
Sales Manager-Jerry M. Farmer. 
Chief Engineer-Gene Wells. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w. days; 1290 kc. Non-dlrectional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 36, 3c, 3d, 4a, 5, 6a. 
Rate Protection: 10a, 14h, 15a. 15b. 
Basic Rates: 208. 20b. 21a, 21b. 22b, 23a, 23b, 24b, 

25a, 26, 281). 28e. 29a, 30, 31. 33c. 
Contracts: 40a, 41, 420. 42e, 43, 44a, 44b, 45, 48, 

49, 50, 51b. 
Comb.: Cont. Discounts: 60a, 60f, 61a, 61b, 62a, 62b. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 81, 82. 
Affiliated with NAS Radio Network. 
Member: The TN Radio News Network and South-
eastern Key Market Network. 

TIME RATES 
No. 5 Et! 1/68-Rec'd 10/4/68. 

6. SPOT ANNOUNCEMENTS 
Ix I lx 260 510 Six 100+ 

1 min.  4.70 4.20 4.00 3.80 3.60 3.50 
30 sec  ...... 3.70 3.50 3.30 3.10 3.00 
20 sec  3.00 2.80 2.60 2.50 
Prime Time (Drive Time)-6-9 am, 11:30 am-1:30 
pm & 3:30-5:30 pm. extra .25 per spot. 

7. PACKAGE PLANS 
SATURATION RATE 

75+. 3 censer days-rate card less 10%. 
YEARLY CONTRACT DISCOUNT 

52 wk-10% 

WWGP 
1946 

Sanford, N. C. 

WWG P-FM 
1950 

DUD 
Subscriber to the NAB Radio Code 

Media Code 4 234 7400 6.00 
WWGP Broadcasting Corp., Drawer It Sanford. 
N. C. 27330. Phone 919-775-3525. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Prank Abbott, Jr. 
Vice-Pres. & Elec'y-Mary Snow Abbott 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1.000 w. days; 1050 be. Non-directional. 
Operating schedule: Sunrise-local sunset. Eel.. 
FM FACILITIES 
ERP 490 w.; 105.5 me. 
Operating schedule: 6 am-8 pm Mon ties' Fri. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 1313. 14b. 
Basic Rates: 20e, 22a, 22b, 23a, 24a, 21b, 25a, 26. 

205, 29a. 
Contracts: 40a. 42a. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e. 715, 73a. 
Member: Tobacco Radio Network; TN Radio News 
Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective November 1, 1963. (Card No. 6) 

Card received October 11, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec I min 30 see 
1 tl  3.00 2.50 52 ti  2.25 1.75 
13 ti  2.75 2.25 104 2.00 1.50 
26   2.50 2.00 208 ti  1.75 1.25 

7. PACKAGE PLANS 
1 MIN: 
100 or more in 31 days  1.50 
30 SEC'. 
50 or more in 7 days  1.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  32.50 20.00 12.00 8.25 6.25 
13 ...... _   31.00 19.00 11.50 8.00 6.00 
26 ti  29.50 18.00 11.00 7.75 5.75 
52 ti  28.00 17.00 10.50 7.50 5.50 
104 ti  .... 26.50 16.03 10.00 7.25 5.25 
208 ti  25.00 15.00 9.50 7.00 5.00 

SCOTLAND NECK 
Halifax County-Map Location J-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WYAL 
1960 

Media Code 4 234 7450 1.00 
WYAL Radio. Inc., Box 425, Scotland Neck, N. C. 

27874. Phones 919-8U-3114, 4714. 

I. PERSONNEL 
Gen't Mgr. & Farm Dir.-Byron Thomas. 
Prog. & Sports Dir.-Jim Casey. 
Woman's Editor-Mary Thomas. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
5.000 w. days; 1280 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST'. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 3a, 3b, 3d, 4a, 5. 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21s, 21e, 23a. 24b, 25a, 26, 28a, 

29a. 33b. 
Contracts: 40a, 41, 44a, 45, 46. 
Cancellation: 71a. 
Prod. Services: 80, 82. 
Member: Tobacco Radio Network, The TN Radio 
News Network. 

TIME RATES 
No. 4 Et! I0/1/68-Ree'd 10/28/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec I min »see 

1 x 3.75 3.25 156 x.  2.50 2.00 
13 x  3.50 3.00 260 x.  2.25 1.75 
26 x  3.25 2.75 312 x  2.00 1.50 
52 x  3.00 2.50 500 x.  1.75 1.25 
104 x  2.75 2.25 

8. PROGRAM TIME RATES 
5 MINUTES 

1 x  7.00 156 z  5.75 
13 x  6.75 260 x  5.50 
26 x  6.50 312 x  5.25 
52 x  6.25 500 x  5.00 
104 x  6.00 

SELMA 
Johnston County-Map Location H-4 

See SRDS consumer market map and data at beginning 
of the State. 

WBZB 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 234 7500 3.00 
WBZB Broadcasting Service, Inc., Box 1, HWY. 101 

S., Selma, N. C. 27576. Phone 919-965-3753. 
Other office: 506 E. Hancock St.. Smithfield, N. C. 

27577. Phone 919-934-7368. 
I. PERSONNEL 
President-Lynn Barry. 
General Manager-Stick Bridges. 
Sales Manager-Julia Epperson. 

3. FACILITIES 
1.000 w.; 1090 kg. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
Contact station for details. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Member: The Tobacco Radio Network, The TN Radio 
News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 11/1/68-Rec'd 3/25/69. 
7. PACKAGE PLANS 

1 ti 30 tl 100 tl 250 ti 
10 sec. _. 1.25 1.10 1.00 .90 

  2.00 1.80 1.60 1.50 
1 min.   2.90 2.30 2.16 1.90 

8. PROGRAM TIME RATES 
30x 100x 157+ 

5 min _..._ ...... 7.00 5.60 4.30 3.50 
1/4 hr  12.00 10.50 8.85 7.50 

0.00 18.00 16.00 14.00 
1 hr  30.00 27.00 24.00 21.00 

SHALLOTTE 
Brunswick County-Map Location H-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WVCB 
1964 

e 
Media Code 4 234 7525 0.00 
Shallotte Broadcasting Co., Box 314. Main Hwy. 17, 

Shelton°, N. C. 28459. Phone 919-754-4512. 
I. PERSONNEL 
Partner, Co-Manager & Pros. Dir.-A. Earl Milli-

ken. 
Co-Manager Sales-John G. Worrell. 
Farm DIrector-ElrIch Hickman. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
500 w.; 1410 ke. Non-Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 20th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 1h, 30, 3e, 4b, 40, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 24b, 25a. 26, 28e, 29a, 30. 
Contracts: 40a. 44e, 44b, 45, 46, 47a. 48, 51b. 
Comb.; Cont. Discounts: 60b, 601. 624. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Et! 1/1/69-Ree'd 7/15/69. 
A-Sign-on-9 am & 11:30 am-1:30 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

I x 13x 26x 52x 104x 156x 260x 5120 
A   3.25 3.00 2.75 2.60 2.45 2.30 2.15 2.00 
  2.75 2.50 2.25 2.10 2.00 1.90 1.80 1.75 

30 SECONDS 
A &B 2.50 2.25 2.00 1.90 1.80 1.70 1.60 1.50 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 1040 156x 2000 312X 

I hr  33.00 32.00 31.00 30.00 29.00 28.00 27.00 26.00 
1/2 hr  25.00 24.00 23.00 22.00 21.00 20.00 19.00 18.00 
1/4 hr  16.00 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
5 min  8.00 7.50 7.00 6.50 6.00 5.75 5.50 5.00 

SHELBY (2 AM; 1 FM) 
Cleveland County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WADA 
1958 

Subscriber to the NAB Radlo Code 
Media Code 4 234 7550 8.00 
Cleveland County Broadcasting Co.. Inc.. Drawer 

1390. Radio Rd.. Shelby, N. C. 28150. Phon 704-
482-1390. 704-487-5557. 

STATION'S PROGRAMMING DESCRIPTION 
WADA: Programmed for adults 18 - 38 age range. 
FARM: 6-7 am & 1-2 Dm, market reports, crop 
conditions, state reports. MUSIC: middle-of-the-
road 60%, rock 20%, country 20%. Talk features, 
1-2 hours daily. Air personalities. 5 daily, audience 
participation, music and talk, mobile reports and 
bulletin board Items, time regularly, stock reports. 
SPORTS: director, play - by - play local, state and 
national, baseball, football, basketball, golf and 
others. NEWS: director at all times, regional news 
network. AP wire, 3 mobile news units, beeper, 
editorials. 3 hours news daily, 20% local, 25% state. 
55% national and international. Continuity and pro-
duction facilities. Personalities and equipment avail-
able for remote broadcasts. Rec'd 8/16/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Boyce J. Hama. 
Commercial Manager-Harold J. Nob». 
Operations Manager-Ken Vassy. 

3. FACILITIES 
LOW) w. days, 500 w. nights; 1390 lee. 
Operating schedule: 4:30 am-midnight Mon thin Sat; 
7:00 am-11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, la, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, Ila, 120, 13a. 14a. 
Basic Rates: 210, 22a, 22b. 23a, 24a, 25a, 28b, 28c, 
Contracts: 40e, 41, 46, 47a. 
Comb.: Cont. Discounts: 600, 62a, 624. 
Cancellation: 710. 73a, 73b. 
Prod. Services: 80. 82. 
Member: TN Radio News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1, 1965. 
Rates received April 19. 1965, 

6. SPOT ANNOUNCEMENTS 
1 min/ 
30 sec 20 sec 10 sec 

1 ti______ ..... _ ...... _ .......... ___-__ 4.00 3.10 2.90 
26 ti 3.90 3.00 2.80 
52 ti 3.80 2.90 2.70 

2.30 
156 ti   3.50 2.75 2.55 
200 ti 3.45 2.70 2.50 
300 ti 3.30 2.60 2.40 
500 ti 3.10 2.50 2.30 
1000 or more ti.. ..... _ .... _.__.._  _ 2.90 2.35 2.20 

7. PACKAGE PLANS 
SATURATION PLAN 

(1 Minute) 
PER WK. 
20 ti  70. 45 ti..._........................ 144. 
25 ti 95 50 ti  157 
30 ti  100 60 tt 183. 
35 ti 115 70 ti 207 
40 ti 130. 
20-second announcements-80% of 1 minute rate. 
10-second announcements-70% of 1 minute rate. 

8. PROGRAM TIME RATES 
1 hr 

1 ti  30.00 
26 ti  29.00 
52 .............. _ ..... 28.00 
104 ti................ ...... _   27.00 
156 .........   26.00 
200 ti..._.__ .......... _   25.00 
300 ...... _....._   24.50 
500 ..................... _  24.00 

9. PARTICIPATING PROGRAMS 
Mon thru Sat: 
The Morning Show with Ken Vassey - 4:30-10 am. 
Top 50 tunes and wide-awake humor. Per day 5.50. 
Gospel Train-10-11 am. Choice gospel hits of this 
farming area plus interesting comments on each artist. 
Per day, 5.50. 
Morning Show-11 am-noon. Featuring the house-
wife's pick of today's top tunes. Per day, 5.50. 
Road Show-2-7:30 pm. Per day, 5.50. 

It. SPECIAL FEATURES 
Newscasts: Every hour at :55 (5 min), per mo 97.50. 
Weathercasts: Every hour on the half-hour (3 min), 
per sou, 97.50. 
Subject to prior sale and sold 5 days per week, 
minimum contract 6 months. 

1/2 hr 1/4 hr 5 min 
20.00 14.00 7.00 
19.50 13.75 6.75 
19.00 13.50 6.50 
18.50 13.25 6.25 
18.00 13.00 6.00 
17.75 12.75 5.75 
17.50 12.50 5.60 
17.25 12.25 5.50 

WOHS WOHS-FM 
1946 1949 

Media Code 4 234 7600 1.00 
Western Carolina Radio Corp.. Box 1590, Shelby, 
N. C. 28150. Phone 704-487-6313. 
STATION'S PROGRAMMING DESCRIPTION 

WOHS: Musk, news, sports, speclal features. 
MUSIC: modern pop-country-rock. Rec'd 1/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert M. Wallace. 
Sales Manager-Harold R. Watson. 

3. FACILITIES 
1.000 w. days: 730 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM FACILITIES 
ERP 2.600 w.; 96.1 mc. 
Antenna ht.-460 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, la, 3b, 3c, 3d, 4b, 4d, 5, 6a, 7b, 

8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

24b, 25e, 28b. 28e. 
Contracts: 40a. 41, 45. 46. 47a, 48. 49. 51a. 
Comb.; Cont. Discounts: 608, 61a. 61.b. 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS and FCBS Radio Networks, 
Member: Golden Crescent Group and Southeastern 
Key Market Network. 

TIME RATES 
Eli 1/1/68-Ree'd 1/29/68. 

G. SPOT ANNOUNCEMENTS 
Ix I3x 260 52x 100x 300x 

1 min  3.00 2.85 2.70 2.55 2.40 2.25 
30 sec  2.00 1.90 1.80 1.70 1.60 1.50 

8. PROGRAM TIME RATES 
Ix 130 260 52x 100x 301Ix 

25 min____ 18.00 17.00 16.25 15.25 14.50 13.50 
1/4 hr  12.00 11.50 10.75 10.25 9.50 9.00 
5 min  6.00 5.70 5.40 5.10 4.84 4.50 

WEEKLY FREQUENCY DISCOUNTS 
3 t1-5% 5 t1-10% 

662 Spot Radio Stations September 1, 1969 



SILER CITY 
Chatham County-Map Location G-4 

See SIMS consumer market map and data at begin. 
fling of the State. 

WNCA 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 294 7650 6.00 
The Chats= Broadcasting Co., Inc. of filler City, Box 

429, U. S. Hwy. 64, Slier City, N. C. 27344. 
Phone 742-2135. 

I. PERSONNEL President-David P. Welborn.. 
General Manager-Roy A. Edwards. 
Secretary-Raymond Pearls:1m. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days; 1570 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% to recognised agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3e. 4a, 5, 6a. 
Rate Protection: 10e. lle, 12e, 11e. 14e. 
Basle Rates: 20a, 21a, 23a, 24b, 24e. 25a, 28b, 28e. 
Contracts: 40a, 41, 45. 46, 47c. 
Comb.; Cont. Discounts: 600, 60e. 
Cancellation: 70b, 70c. 71a. 72. 
Prod. Services: 80. 81. 82. 
Member: The TN Radio News Network. 

TIME RATES 
Rates effective 

Rates received March 12, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 
hr. hr. hr. min. min. min. sec. 

1 time.... 65.00 35.00 20.00 15.00 10.00 5.00 4.00 
13 times.. 60.00 30.00 18.50 12.50 9.50 4.80 3.85 
26 times.. 57.50 27.50 17.00 11.00 9.00 4.70 3.75 
52 times.. 55.00 25.00 16.00 10.00 8.50 4.50 3.60 

156 times.. 50.00 20.00 15.00 9.50 8.00 4.00 3.20 
260 times.. 45.00 18.50 12.50 8.00 7.00 3.75 3.00 
365 times. 40.00 17.00 10.00 7.00 6.00 3.50 2.80 

L PACKAGE PLANS 
ROS SPOT ANNOUNCEMENT PACKAGE PLANI3 
Per week, each: 

1 min. ()1 min. (5) 
10 times.. 4.00 3.20 30 Urnes 3.00 2.40 
15 times.. 3.75 3.00 40 times  2.75 2.20 
20 times.. 3.50 2.80 50 times  2.50 2.00 
25 times.. 3.25 2.60 

(*) 20/30 seconds. 

SMITHFIELD 
Johnston County-Map Location H-4 

See SltDS consumer market map and data at begin. 
clog of the State. 

WMPM 
1950 

1:11:11:1 
Subscriber to the NAB Radio Code 

Media Code 4 234 7700 9.00 
Carolina Broadcasting Service, Inc. Box 238. Smith-

field, N. C. 27577. Phones 919-934-2434, 919-934-
7161. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Carl Lamm. 
Sales Manager-Mable Talton. 

7. REPRESENTATIVES 
Bar-Cone Associates. 

E. FACILITIES 
5.000 w. days; 1270 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
Net, no cash discount; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3s. 4b, 4d, 5, 6a. 
Rate Protection: 10a, 13a, 14a, 15b. 
Basic Rates: 20a, 20b, 21b, 21e, 22a. 24a, 241s. 24e. 

25a, 26, 28b, 28e, 29b, 30. 
Contracts: 400. 41, 42b, 42d, 44a, 45, 46, 47e, 48, 

49, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 601, 61e. 62d. 
Cancellation: 70a, 70e, 71a, 73a.. 
Affiliated with American Entertainment Network. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Member: Carolina Radio Network: Tobacco Radio 
Network ' Country Music Network, National AgRadio 
Groupa, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ET 6/1/67-Ree'd 10/23/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52e 104x 256x 312x 
1 min............ 3.00 2.95 2.90 2.80 2.70 2.60 2.50 

3. PROGRAM TIME RATES 
Ix 13x 200 52x 104x 269x 312x 

1 hr  35.00 34.50 34.00 33.00 32.00 21.00 30.00 
1/2 hr: 65% of hour. 10 min: 35% of hour. 
1/4 hr: 45% of hour. 5 rain: 25% of hour. 

SOUTHERN PINES 
Moore County-Map Location G-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WEEB 
1947 

• DD 
Media Code 4 234 7750 4.00 
Sandhill Community Broadcasters, Inc.. Hwy. No. 2 

between Pinehurst and Southern Pine», N. C. 
28387. Phone 919-692-7440. 

Other Studios-Pinehurst Country Club. Pinehurst, 
N. C. 

I. PERSONNEL 
Pres. & Genjl Mgr-Jack S. Towne. 
Farm Director-Fleet Allen. 

2. REPRESENTATIVES 
GUI-Perna, Inc. 

3. FACILITIES 
5,000 w. days; 990 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, lb, 9a, 4d, 5, Ga. 7b. 
Rate Protection: 10e, 11e, 14e, 
Basic Rates: 22a, 230, 24b, 28b, 29a. 
Contracts: 42b, 45, 46, 470. 
Comb.; Cont. Discounts: 60a, 60e, 61b, 6213. 
Cancellation: 70a, 70e, 710, 73a. 
Affiliated with American Entertainment Network. 
Affiliated with KIIS Radio Network. 
Member: TN Radio News Network, Tobacco Radio 
Network. 

TIME RATES 
Rates effective January 6, 1958. 
Rates received January 6, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (*) 

I time.,.. 50.00 30.00 20.00 10.00 5.00 
13 times_ 47.50 28.50 19.00 9.50 4.75 
26 times_ 45.00 27.00 18.00 9.00 4.50 
52 times.. 42.50 26.00 17.00 8.50 4.25 
104 times.. 40.00 24.00 16.00 8.00 4.00 
156 times_ 37.50 22.50 15.00 7.50 3.75 

(•) 1-minute or station break. 

SPARTA 
Allegheny County-Map Location E-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WCOK 
1967 

Media Code 4 234 7775 1.00 
Sparta-Independence Radio Corp., Box 617, Sparta, 
N. C. 28675, Phone 919-372-8231, 8232. 

I. PERSONNEL 
General Manager-Brice A. Miller. 
Pron. Dir. & Ace% Exec.-James E. Gilley. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
250 w.• 1060 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. Pay-
able 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 4b, 5, 6a, 7b, 8. 
Rate Protection: 101, 111, 121, 13i, 141, 15b, 16. 
Basic Rates: 20b, 21e, 22b, 23b, 24e, 25a, 26, 28e, 

29b, 30, 31, 32b, 33e. 
Contracts: 40a, 41, 42e, 43, 44a, 45, 46, 47a 48,, 

49, 50, 51e. 
Comb.: Cont. Discounts: 60a, 61e. 62d. 
Cancellation: 70a, 70e, 71b, 72, 73s, 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 2 Eff Rec'd 6/10/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 see 
1 x  3.00 2.50 

156 x 2.50312 x  2.00 1.60 

624 x 1.75 1.50 
936 x  1.60 1.35 
1240 x 1.40 3.20 
1560 x    1.25 1.00 

7. PACKAGE PLANS 
30-DAY PROMOTION PLAN 

10 ti 25 ti 50 ti 100 tl 200 ti 300 ti 
1 min.  2.50 2.00 1.75 1.50 1.35 1.25 
30 sec....... 2.00 1.75 1.50 1.25 1.10 1.00 
Cannot be combined with regular yearly rates for 
earned rates. 

8. PROGRAM TIME RATES 
PER YR: 5 min 10 min 1/4 hr 1/2 hr 
1 x 10.00 12.50 15.00 30.00 
5e x 7.50 10.00 12.50 20.00 
158 ..... ..... _ .... 6.00 7.50 10.00 15.00 
312 X.....- ............. ..._..._....... 4.00 6.00 7.50 10.00 
Programs and spots cannot be combined to earn lower 
rate. 

SPRING LAKE 
Cumberland County-Map Location 0-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WFBS 
1963 

e IMO 
Media Code 4 294 7800 7.00 
Radio Smiles, Inc., Box 171, Hwy. 210, N., Spring 

Lake, N. C. 28390, Phone 919-497-3176. 
Other office: Ron. 24, Jessup Bldg., Box 622. Fay-

etteville, N. C. 28302. 
I. PERSONNEL 
President-Norman &nth'. 
Vice-Pres. & Gen'l Mgr.-Jerry Oakley. 
Operations Director-Jim Pergusson. 

2. REPRESENTATIVES 
Southern-Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1450 ire. 

Non-directional. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 100. lla. 12a, 13a, 14a, 15a, 15b, 

15e. 
Basic Rates: 206, 21b, 21e, 21d, 22b, 21s, 231% 24b, 

24e, 25a, 28a, 28e, 29a, 324. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 44b, 45, 46, 

470. 48, 49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 608, 601, 

61a. 61b. 
Cancellation: 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80. 81, 82. 
Member: The Radio Smiles Group. 

TIME RATES 
Elf 4/1/68-Rec'd 4/3/68. 

6. SPOT ANNOUNCEMENTS 
(6:30-9 am, noon-1 pm & 3:30-6 pm) 

PER WK: 6 ti 12 ti 18 ti 
1 min--._ -- 6.00 5.50 5.00 
30 sec  4.50 4.10 3.75 

(All other times) 
1 min. 30 sec... ..... . 4.80 4.40 4.00 
10 see: U.(177; of "i:iiiiii:"--- 3.60 3.30 3.00 

SPRUCE PINE 

24 ti 
4.50 
3.35 

3.60 
2.40 

Mitchell County-Map Location C-4 
See SIMS consumer market map and data at berrin-
ning of the State. 

WTOE 
1955 

• 
Subscriber to the NAB Radio Code 

Media Code 4 234 7850 2.00 
Toe River Valley Broadcasting Co.. Inc., Box 638, 
Radio Chalk Mtn., 1-1/2 miles west on 19 E. 
Spruce Pine, N. C. 28777. Phone 704-765-4291. 

I. PERSONNEL 
Pres. & Gen'l Mer.-Tom N. Cooper. 
Sales Manager-Sammy Ledford. 

3. FACILITIES 
1.000 w. days; 1470 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 5, 6a, 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14a. 15b. 
Basic Rates: 20b, 21a. 21b, 21c, 21d, 22a, 23a, 236. 

2413, 25a, 26, 28a, 20e, 29a, 29b. 
Contracts: 40a. 43. 440, 45, 46, 47a, 48, 518, 510. 

51e, 
Comb.; Cont. Discounts: 60a, 60f, 601, fila, 62a. 
Cancellation: 70e, 710. 730. 
Prod. Services: 80, 81, 82. 
Affiliated with JIBS and NAS Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eft 11/1/68-Rec'd 11/6/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 see 
1 x  3.00 2.50 312 x.   2.40 2.05 
13 x  2.95 2.45 624 x  2.10 1.80 
26 x  2.90 2.40 1248 x.. 1.65 1.45 
52 x  2.80 2.30 2496 x  1.40 1.25 
156 x  2.60 2.20 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I56x 312x 

1 hr  27.50 24.50 22.00 20.00 18.00 16.00 
1/2 hr  22.00 20.00 18.00 16.00 14.00 13.00 
1/4 hr  12.00 10.80 9.70 8.50 8.00 7.25 
5 min  6.00 5.40 4.80 4.50 4.20 3.90 

STATESVILLE (2 AM; 2 FM) 
Iredell County-Map Location E-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WDBM WDBM-FM 
1957 1961 

e CHM 
Media Code 4 234 7900 5.00 
Iredell Broadcasting Corp., Box 1027. 212 Signal 

Hill Dr., Statesville, N. C. 28677. Phone 704-
872-2455. 

STATION'S PROGRAMMING DESCRIPTION 
WDBM: l'rogrammed for urban and rural audiences. 
AIR PERSONALITIES handle all segments. FARM: 
sign-en-7 am, 11 am-1 pm. NEWS: 5 min at :55. 
15 min at 6 am, 8 am, noon, 5 pm, & 10 pm. News 
specials perlodically. Mobile units used regularly, 
Al'. MUSIC: 50% country and western, 50% popular 
and old standards middle-of-the-road. SPORTS: 
local coverage daily, college football and basketball, 
12 top NASCAR events. Reed 6/17/68. 

I. PERSONNEL 
President-Walter A. Duke. 
Gen'l & Com'i bign-Clay Cline. 
Operations Manager-Bill Bruton. 

3. FACILITIES 
500 w. days; 550 kc. 
Operating schedule: 5:00 am-local sunset daily. EST. 
FM FACILITIES 
ERP 3,600 w.; 96.9 me. 
Operating schedule: 5:00 am-11:00 pm daily. 
Antenna hi-242 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulalions 
General: lb, 2a, b2, la, lb. 3e, 3d, 4a, 4d, 5 6a, 

7b, O. 
Rate Protection: 12a, 15a, 15b. 
Basic Rates: lob, 21c, 230. 235, 240, 255, 26, 28b, 

28e, 29a, 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47a, 48, 49, 

50, 515, 51b, 51e. 
Comb.; Cont. Discounts: 6014 60d, 60f, 60h, 601, 

610, 61b, 61e. 62a, 62b, 62d. 
Cancellation: 70b, 70e, 71a, 72, 730, 73b. 
Prod. Services: 80, 82. 
Specified time governed by availability and priority. 
Affiliated with ERS Radio Network. 
Member: Golden Crescent Group. 

TIME RATES 
Rates effective September 1, 1957. (Card No. I.) 

Card received October 14, 1957. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. (*) 
1 time.... 48.00 28.00 18.00 8.00 6.00 

13 times.. 46.00 26.60 17.10 7.60 5.70 
26 times.. 43.20 25.20 16.20 7.20 5.40 
52 times.. 40.80 23.80 15.30 6.80 5.10 
104 times.. 38.40 22.40 13.40 6.40 4.80 
156 times_ 38.00 21.00 12.50 6.00 4.50 
260 times.. 33.60 19.60 11.50 5.60 4.20 
312 times.. 31.20 17.20 10.50 5.20 3.90 

(*) 1-minute or less. 
Only 30 second spots accepted between 6-8 am. 

NORTH CAROLINA 

WFMX (FM) 
1047 

Media Code 4 234 7950 0.00 
Statesville Broadcasting Co., Inc., Radio Building, 
Radio Road, Statesville, N. C. 28677. Phone 704-
872-6348. 

I. PERSONNEL 
Ass't Vice-Pros. & Mgr.-Dorothea Allen. 
Sales Manager-J, D. Benfield. 

2. REPRESENTATIVES 
T-N Spot Sales. 

9. FACILITIES 
ERP 50,000 w.; 105.7 nor. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a, 5, 6a, 7b. 
Rate Protection: 10g, 11g, 12g, 1.3g, 14g, 15a, 16. 
Basic Rates: 20b, 21e. 22b, 23a, 24b, 25a, 26, 28a. 

29a, 30, 33a. 
Contracts: 40a, 41, 42b, 42d, 44b, 45, 46, 47a, 48, 

51a, 
Comb.; Cont. Discounts: 60a, 601, 61a, 62a, 62d. 
Cancellation: 705. 70e. 710, 72, 73a, 73b. 
Prod. Services: 82. 
AM facilities: WSIC. 
Member: The TN Radio News Network, Tobacco 
Radio Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 ET 10/68-Rec'd 11/15/68. 
6. SPOT ANNOUNCEMENTS 
PER MO: I mln 90 see 15 see 
1 ti 4.00 5.25 2.25 
25 ti  3.50 2.10 1.75 
504- 3.00 2.00 1.50 
Minimum order 5. 
Different class rates not combinable for frequency 
discounts. 

10. SPECIAL FEATURES 
Time Signals-20 sec, 6 per day, ea 1.00, Minimum 
contract 13 wits. 

WS IC 
1947 

• 
Media Code 4 234 8000 3.00 
Statesville Broadcasting Co.. Inc.. Radio Building. 
Radio Road, Statesville, N. C. 28677. Phone 704-
872-6345. 
STATION'S PROGRAMMING DESCRIPTION 

WSIC: Programmed for adult housewives and com-
muters. 
FARM: 5-6 am, air personality, country music. 
Entertainment 6 am-noon & 1-7 pm. air personalities, 
audience participation, quiz, middle - of - the - road 
music. Entertainment 7 pm-12M, air personalities, 
general popular music, current hits, audience partici-
pation. NEWS: twice per hour at :25 & :55, 30 min 
news blocks at 7:30 am, noon & 5:30 pm, local, 
state, national, international, 2 man news depart-
ment, mobile unit. Editorialization daily. SPORTS: 
local football, college football and basketball, pro 
baseball. Contact Representative for further details. 
Rec'd 10/16/67, 

I. PERSONNEL 
Manager-J. David Bradsher. 
Assistant Manager-Prank Stewart. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 5:30 am-midnight weekdays; 
7:00 am-midnight Sun. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. Net 30 days; bills 
rendered last day of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 2a, 2b, 3a, 3d, 45, 4d, 5, 6a, 7b. 
Rate Protection: 10e. lie, 12e, 13e. 14e, 156. 
Basic Rates: 21b, 21c, 22a, 24b. 25a, 28s, 28e. 29a, 
Contracts: 40a. 
Cancellation: 71a, 73a. 
Prod. Services: 82 
FM facilities: WFMX (FM). 
Affiliated with American Contemporary Network. 
Member: Tobacco Radio Network, The TN Radio 
News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ET 10/1/138-Reed 1/6/69. ' 
AA-5-10 am, noon-1 pm & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA A 

PER WE, 
I MIN: I wk 
5 ti......... 3.80 
10 tL  3.70 
20 ti  3.60 
30 ti  3.50 
30 SEC: 
5 ti  2.80 
10 ti  2.70 
20 ti  2.60 
30 ti  2.50 
15 sec or less: 50% 

SYLVA 
Jackson County-Map Location B-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WMSJ 
1957 

Media Code 4 234 8050 8.00 
WMSJ. Inc., Box 458, Waynesville Hwy., Sylva, N. 

C. 28779. Phone 704-586-2221. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-James B. Childress. 
Sales Manager-Loy Hensley. 

(This listing continued on next page) 

14 wk 
3.70 
3.60 
3.50 
3.40 

27 wk 1 wk 14 wk 27 wk 
3.60 2.80 2.70 2.60 
3.50 2.70 2.60 2.50 
3.40 2.60 2.50 2.40 
3.30 2.50 2.40 2.30 

2.70 2.60 
2.60 2.50 
2.50 2.40 
2.40 2.30 
of 1-min. 

1.80 
1.70 
1.60 
1.50 

1.70 
1.60 
1.50 
1.40 

1.60 
1.50 
1.40 
1.30 
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Sylya-W M S .1-Continued 
3. FACILITIES 

5.000 w. days; 1480 ke. 
Operating schedule: 6:00 am-local zunseL EST. 

4. AGENCY COMMISSION 
Agencies, add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. Sa, 3d, 4b, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10h, 11h. 12h. 13h, 1411. 15c. 
Basic Rates: 20b, 21b, 24b, 25a, 26, 28b, 28c, 30. 
Contracts: 40a. 420, 43, 45, 46. 47b, 48, 49. 50, 51b. 
Comb.; Cont. Discounts: 60a, 62a. 
Cancellation: 70s, 70e, 71a, 73b. 
l'rod. Services: 82. 
Affiliated with MRS and NIBS Radio Networks, 

TIME RATES 
No. 1-A Et! 10/1/66-Reed 6/30/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

Ix 52x 156x 3I2x 624x 93fix 1240x 1560X 
1 min 3.00 2.75 2.50 2.00 1.75 1.60 1.40 1.25 
30 sec 2.50 2.00 1.75 1.60 1.50 1.35 1.20 1.00 

7. PACKAGE PLANS 
30-DAY PROMOTION PLAN 

50 ti 100 ti 150 ti 200 ti 300 ti 
1 min  2.50 2.00 1.75 1.50 1.25 
30 sec  2.00 1.75 1.50 1.25 1.00 
Cannot be combined with Spots or Programs for 
earned rates. 

8. PROGRAM TIME RATES lx 52e 156x 312x 
1/2 hr 15.00 25.00 20.00 15.00 
1/4 hr  20.00 15.00 12.50 10.00 
10 min   ... 12.50 10.00 7.50 6.00 
5 min    10.00 7.50 6.00 4.00 
Spots and Programs cannot be combined to earn 
lower rate. 

TABOR CITY 
Columbus County-Map Location H-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WTAB 
1954 

Media Code 4 234 8100 1.00 
Tabor -City Broadcasting Co., Box 127. Tabor City. 
N. C. 28463. Phone 919-653-2131. 
STATION'S PROGRAMMING DESCRIPTION 

WTAB. Programmed for general and agricultural in-
terest. AIR PERSONALITIES handle all segments. 
NEWS: 5 min every hour, news headlines every 30 
min. Sign-on-9 am country music, farm market and 
weather reports, county agent's report, business news 
and local news. 9 am-noon middle-of-the-road, pub-
lic affairs, discussion, household hints, agricultural 
and sports. Noon-2 pm country, stock reports agri-
cultural news. 2-7:30 pm popular, rock and roll. 
school news, high school activities. 7:30-8:30 pm 
gospel, religious news. RELIGIOUS programs and 
middle-of-the-road Sun. SPORTS: college football, 
local basketball and football. Contact Representative 
for further details. Rec'd 7/17/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-J, M. Soles, Jr. 
Vice-President-Willie Ward. 

2, REPRESENTATIVES 
Southern Spot Sales, Inc. 

3. FACILITIES 
5,000 w. days; 1370 kg. Non-directional. 
Operating schedule: Sunrise-local sunseL EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a. 3a, 3d, 4b, 4d, 5, 6e, 8. 
Rate Protection: 10d, 14a. 
Basic Rates: lob. 21a, 21b, 21e, 28e. 
Contracts: 40a. 43, 46. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 730. 
Prod, Services: 82. 
Affiliated with HIS Radio Network. 
Member: Southeastern Key Market Network. Caro-
lina Radio Network. 

TIME RATES 
Rates effective--. 

Rates received March 24. 1960. 
Rev. (Ann.) rates remixed August 3. 1964. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Sign-on-9:00 am... _- 2.15 
Noon-2:00 .. 2.15 

...... 1.50 9:00 am-noon  
2:00 pm-sign-off  - 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 
28.50 17.00 10.15 7.95 5.75 

14 ti....  27 15 16.20 9.65 7.60 5.50 
27 25.75 15.35 9.45 7.20 5.20 
53 ti ..... 24.40 14.55 8.70 6.80 4.95 
157 ti _____ 23.00 13.70 8.20 6.45 4.65 
261-312 21.65 12.90 7.70 6.05 4.10 

TARBORO (I AM; 1 FM) 
Edgecombe Connty-Map Location .1-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WCPS W C P S-FM 
1946 1952 

Media Code 4 234 8150 6.00 
Coastal Plains Broadcasting Co.. Inc.. Box 1112, 

Bridgers Bldg., Tarboro, N. C. 27886, Phones 
823-2191. 92. 

I. PERSONNEL 
General Manager-Robert L. Harper. 
Commercial Manager-Charles H. Westbrook. 

2. REPRESENTATIVES 
Southern Spot Sales, Inc. 

664 Spot Radio Stations September 1, 1969 

3. FACILITIES 
1,000 w. days; 760 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM FACILITIES 
ERP 10,000 w.•' 104.3 me. 
Operating schedule: Duplicates AM programming. 
EST. 
Antenna ht.-285 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; 2% cash discount 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 35, 4a, 4d, 5, 6a, 71), 8. 
Rate Protection: 10g, 11g. 12g. 13g. 148, 15e, 
Basic Rates: 20b, 21a, 22b, 23a, 2413., 25e, 27, 2811. 

29a, 30, 33a. 
Contracts: 40a, 42a, 44a, 45, 46, 47a, 48, 51b, 
Comb.; Cont. Discounts: 60a, 61b, 62b. 
Cancellation: 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NAB Radio Network. 
Member: Carolina Radio Network, TN Radio News 
Network. 

TIME RATES 
Rates effective November 1, 1955. 

Rates received July 8. 1957. 
Rev. (Wkly. Spot Pkg.) ree'd December 8, 1961, 

6. SPOT ANNOUNCEMENTS 
1 min. 30 see. 1 min. 30 sec. 

1 time.___ 5.00 3.50 104 times.... 4.00 2.70 
13 times__ 4.75 3.30 208 times_ 3.75 2.50 
26 times__ 4.50 3.10 312 times__ 3.50 2.25 
52 times_._ 4.25 2.90 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGE 

Per week: 1 min. 30 sec. 1 min. 30 sec. 
10 times.... 3.50 2.25 20 times  2.75 2.50 
15 times.. 3.25 2.75 25 times  2.25 2.00 

TAYLORSVILLE Am) 
Alexander County-Map Location E-4 

See SRDS consumer market map and data at begin 
ning of the State. 

WSTH 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 234 8200 9.00 
The Alexander Broadcasting Company, Inc., Box 997, 

Taylorsville, N. C. 28681. Phone 704-632-4621, 
I. PERSONNEL 
President-W. Scott Stanley. 
Garet & Sta. Mgr.-James K. Shelton, 

3. FACILITIES 
250 w.; 860 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: Ia, 2b, 3d, 4a, 5, 6a. 
Rate Protection: 10a. 11h, 15e, 15b, 
Basle Rates: lob, 21b, 21e, 22b. 235, 23b, 24b, 25b, 

20e. 20e. 29a, 29b, 30, 32b, 33b. 
Contracts: 40a, 42a, 42e, 43, 45, 46, 47e, 48. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60g, 601, 

61b, 62e. 
Cancellation: 70b, 73e, 72, 73a, 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Et! 8/1/66-Ree'd 9/1/66. 
6, SPOT ANNOUNCEMENTS I mln 30 see 10 see 

(120 (60 (20 
wds) wds) wds) 

1.25 
1.20 

52 x  ..... _ ..... .... 2.35 1.90 1.15 
100 x   2.30 1.80 1.10 

1.05 
500 x 1.75 1.50 100 
1000 x.  1.40 1.20 .95 

7. PACKAGE PLANS 
50 ti 100 tl 

1 min in 1 week, ea. ............ ___________ 1.50 1.30 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 
1 ti________ 40.00 25.00 15.00 
26 ti................_.._.._. 32.50 20.50 12.50 
52 tL ...... ...... _ ......... 25.00 18.50 10.50 
104 ti 20.00 16.50 9.50 
300 U......._......_ ..... 17.50 15.00 8.50 

5 min 
5.50 
4.50 
4.25 
4.00 
3.75 

WTLK 
1962 

Media Code 4 234 8255 4.00 

Center Broadcasting Corp., Box 847. First Ave., 
S. W.. Taylorsville, N. C. 28681. Phone 704-632-
4214. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Hoyt P. Potts, 
Vice-President-Bob Canada, 

2. REPRESENTATIVES 
T-N Spot Sales, 

3. FACILITIES 
500 w.; 1570 ke. Non-directional. 
Operating schedule: Sunrise-local sunseL EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
General: 3e, 4e. 5, 6a. 
Rate Protection: 15b. 
Basle Rates: 20b, 21e, 21b, 22a, 24b, 25e, 30, 
Contracts: 40a. 44a. 
Comb.; ConL Discounts: 60a, 61b, 
Cancellation: 72, 73e, 73b. 
Prod. Services: 82. 
Affiliated with KBS. 
Member: The TN Radio News Network, Team/ 
Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Err Reed 11/6/67. 
6, SPOT ANNOUNCEMENTS 

1-MINUTE 
1 x.. ....2.00 260 x............._..._.._..... 1.45 45 
26 z......................_....... 1.85 85 312 x 1.35 
52 x  1.75 520 x  . 1.25 
104 x  1.65 1000 x  1.15 
156 x  1.55 

THOMASVILLE (1 AM; ) FM) 
Davidson County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WTNC 
1947 

C R AB 

Subscriber to the NAB Radio Code 
Media Code 4 234 8300 7.00 
Thomasville Broadcasting Co.. Box 250, State Coln. 
menial Bank Bldg., Thomasville, N. C. 27360, 
Phone 704-476-7701. 

Studios-726 Salem St., Thomasville, N. C. 27360. 
I. PERSONNEL 
Manager-Harold Harrison. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1.000 w. days; 790 kc. Non-directional. 
Operating schedule:  . EST. 
Partial simulcast operation. Simulcast sunrise.local 
sunset. For non-simuleast facilities see WTNC-FM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, Is, 2b, 3a, 313, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, llf, 15b, 15e, 16, 
Basle Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b 

24b, 25s, 26, 28a, 28e, 29a, 29b, 81, 33b, 
Contracts: 40e, 42b, 42d, 44a, 45, 46, 47a, 49, 51a, 

51e. 
Comb.; Cont. Discounts: 60b, 60e. 60e, 60h. en, 61b, 

62b. 
Cancellation: 71a, 72. 73a. 
Prod. Services: 80, 81, 82, 
Affiliated with MRS. 
Member: Golden Crescent Group, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EH 3/1/69-Reed 3/3/69, 
6. SPOT ANNOUNCEMENTS 

lx 26x 52x 104x 208x 865x 750x 1500x 
1 min 3.00 2.90 2.80 2.60 2.40 2.20 2.00 1.50 
(.) .... 2.25 2.20 2.15 2.10 2.00 1.80 1.50 1.25 
(111 30 sec or less. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I04x I26x 260e 312x 

1 hr  40 37 35 33 32 31 30 28 
1/2 hr  27 25 23 21 20 18 16 14 
1/4 hr  17 16 15 14 13 12 11 10 
10 min...... 13 12 11 10 9 8 7 6 
5 min....._.   10 9 8 7 6 5 (') 4 

(•) 4.50. 
Spots and programs cannot be combined for lower 
rate. 

WTNC-FM 
1949 

Media Code 4 234 8301 5.00 
Thomasville Broadcasting Co., Box 250, State Com-

mercial Bank Bldg., Thomasville, N. C. 27360, 
Phones 476-7701, 476-7851. 

Studios-726 Salem St., Thomasville, N. C. 27360. 
I. PERSONNEL 
Manager-Harold Harrison. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
ERP 450 w.; 98.3 me. 
Antenna ht.: 230 ft. above average terrain. 
Operating schedule: . EST. 
Partial simulcast operation. Operated separately 
local sunset to sign-off. For simuleast facilities 
see WTNC. 

4. AGENCY COMMISSION 
Nona; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WTNC listing for coded regulations. 

TIME RATES 

FM 50% of AM. See that listing. 

TROY 
Montgomery County-Map Location F-5 

¡see SIMS consumer market map and data at begin-
ning of the State. 

WJ RM 
1961 

C 
Media Code 4 234 8350 2.00 

Montgomery Broadcasting, Inc., Box 57, Troy, N. C. 
27371. Phone 576-8811. 

STATION'S PROGRAMMING DESCRIPTION 
W.IRM: Programming slanted to our local listeners. 
AIR PERSONALITIES handle and compile music for 
each segment using requests to determine interest. 
NEWS: headlines each hour, weather each hour on 
halt hour. News programs at 7:45 am, noon & 5 
pm. Farm and home programs at 6:32 am, involving 
local leaders. Phone interviews at times, and tele-
phone conversations Sun 12:30 pm with children under 
10 questioning me. Homemaking Program Wed 1:32 
pm. 411 spotlight Tues 4:20 pm with local leaders. 
SPORTS: at 7:25 am & 6 pm. MUSIC: country 
and western, middle-of-the-road, and religious. Con-
tact Representative for further details. Reed 7/13/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John C. Wallace. 
Program Director-Tommye S. Wallace. 
Sales Manager--Goldy Loftin. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
500 w. days: 1390 kg. Non-directional. 
Operating schedule: 6 am-local sunset, EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 413, 4d, 5, 6a, 7b. S. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 
Basic Rates: 21a, 23a, 24e, 250, 30. 
Contracts: 40a, 42e, 46, 47e. 
Comb.: Cont. Discounts: 60d. 
Cancellation: 70e, 70e, 71a, 73a. 
Prod. Services: 80, 82, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EH Ree'd 6/2/69. 
6. SPOT ANNOUNCEMENTS 

Ix 50x 100+ 
1 min  2.25 1.75 1.35 
30 sec  1.50 1.25 1.00 
Must be used within 30 days. 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK: 10 ti 25 ti 50 tl 100 ti 
10 sec    8.00 15.00 27.50 50.00 

8. PROGRAM TIME RATES 
5 min 1/4 hr 

1 x  6.00 12.00 
52 x  4.50 10.00 
312 x  3.00 8.00 

TRYON 
Polk County-Map Location C-5 

See SRDS consumer market map and data at 
sting of the State. 

1/02hor 1 hr 
20  32.00 
16.00 23.00 
12.00 18.00 

WTYN 
1954 

C 

begin-

Subscriber to the NAB Radio Code 
Media Code 4 234 8400 5.00 
WTYN, Inc., Box 940, Tryon, N. C. 28782. Phone 

803-856-5677, 

STATION'S PROGRAMMING DESCRIPTION 
WTYN: Programmed for general adult interest. 
Emphasis at certain times toward various groups as 
farmers, housewives, business men, school children. 
sportsmen, retired folk, etc. Uninterrupted news 
hourly, headlines on half hour, includes national and 
local. Additional farm, snorts and stockmarket as 
appropriate. Programming varied throughout day with 
features, talks, interviewa, women's show and on-the-
street program. MUSIC mostly general popular. 
Standards, film and show tunes, dixieland 60%. About 
10% each of tuneful "serious music." country and 
western, religious and current hits, Reed 3/24/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Henry G. Bartol, Jr. 
Vice-Proa. & Treas.--Gertrude S. Taylor. 
Program Director-H, L. Rickenbacker, 

3. FACILITIES 
1,000 w. days; 1550 ire. Non-directional. 
500 w. pre-sunrise. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is, la, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: lob, 14b, 15b. 
Basle Rates: 20b, 21a. 21e, 22b, 23a. 24b, 25a, 28a, 

10e. 29a, 33b. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 48, 51a. 
Comb.; Cont. Discounts: 60a, 61b, 62d. 
Cancellation: 71a, 72, 73b, 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 11/1/68-Reed 11/29/68. 
6. SPOT ANNOUNCEMENTS 

156 7...._. .... ...... 2.45 1200 x..._---_-___ 1.65 
260 x......... ........ -___ . 2.25 1500 X.......,.........,...... 1.50 

8. PROGRAM TIME RATES 
Ix 52x 78x 156x 260x 312x 

1 hr.   54.00 40.00 
1/2 hr....._  27.00 20.00 15.00 .-..._ ..._... -.... 
25 min  25.00 18.00 14.00   
15 min.._ ..... 15.00 12.00 10.00 9.00 8.00 7.50 
5 min........_ 5.75 5.15 4.90 4.30 8.90 3.75 

VALDESE 
Burke County-Map Location D-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WSVM 
1961 

C 
Media Code 4 234 8450 0.00 
Burke County Broadcasting Co.. Box 99, Valdese. 
N. C. 28690. Phone 704-879.5000, 4-4111. 

Other office-111 Collett St.. Morganton, N. C. Phone 
704-874-4111, 

STATION'S PROGRAMMING DESCRIPTION 
WSVM: Programmed for entire family. 
Emphasis on community involvement including local 
live broadcast of high school sports, etc. AIR PER-
SONALITIES program all segments. 5-7 am gospel 
and country and western. 7-9 am standards, current 
hits. 10 am-noon & 1-5 pm middle-of-the-road, cur-
rent hits. 6-9 pm country and western. 9-11 pm rock 
and roll. NEWS: 5 min at :55, 5 local, 11 regional 
mobile units, local news roundup daily at 5 & 11 pm, 
originates at local newspaper office. Weather: 3 min 
at :30, weather forecast, all instrument readings. 
SPORTS: local, regional and live major league base-
ball. FARM: 12:30 pm livestock, farm news, taped 
interviews, detailed weather reports. Contact Repre-
sentative for further details. Rec'd 6/27/69, 

I. PERSONNEL 
President-Robert R. Bilker. 
Vice-Pres. & Gen'l Mgr.-William R. Rollins. 
Sales Manager-Charles Hicks. 

2. REPRESENTATIVES 
Southern Spot Sales, Inc. 

S. FACILITIES 
1,000 w. days. 250 w. nights; 1490 kc. 

Non-directIonal. 
Operating schedule: 5 am-11:15 pm. EST. 

(This listing continued on next page) 



Valdese--W S V M-Continued 
4. AGENCY COMMISSION 

None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 100, lla. 12a, 13e, 14e. 15b. 
Basic Rates: 20b, 21e, 21b, 22b, 24e, 25e. 26. 
Contracts: 40e. 46, 47e. 48, 51e. 
Comb.; Cont. Discounts: 60d, 601, 81a, 62b. 
Cancellation: 71e. 72. 73b. 
Prod. Services: 80. 82. 
Member: The TN Radio News Network. Suburban 
Radio Group. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 3 Eff 2/1/67-Ree'd 2/6/67. 

7. PACKAGE PLANS 
PER MO: i ti 10 ti 25 tl 50 tl 100 ti 
1 miss 2.75 2.50 2.25 2.00 1.75 
30 sen. .......2.50 2.25 2.00 1.75 1.50 
15 sec._....... 1.55 1.45 1.40 1.25 1.00 

DISCOUNT 
10% discount on lirm 6 month or longer contract. 

C. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 mln 

1 x 30.00 18.00 9.50 4.00 
28.00 17.00 9.25 3.75 

26 x  26.00 16.00 9.00 3.50 
52 x  24.00 15.00 8.50 3.25 
260 x  22.00 14.00 8.00 3.00 
312 x  20.00 13.00 7.50 5.75 
365 x  18.00 12.00 7.00 2.50 

(CR) 

WADESBORO 
Anson County-Map Location F-5 

See SitDS consumer market map and data at begin-
ning of the State. 

WADE 
1947 

Media Code 4 234 8500 2.00 
Carolines Advertising. Inc., Radio Bldg., Wadesboro. 
N. C. 28170. Phone 694-2175. 

I. PERSONNEL 
General Manager-W. P. Billingsley. 

S. FACILITIES 
1.000 w. days; 1210 kg. Non-directional. 
Operating schedule: Sunrise-sunset. EST. 

£. AGENCY COMMISSION 
15% to recognized agenciez; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2e. 3e. 4a, 4d, 5, 6e. 
Basic Rates: 22a, 230, 24b, 25e. 26, 28b, 29a. 
Contracta: 40a. 45, 46, 47e. 48. 
Comb.; Cont. Discounts: 60e. 61c. 
Cancellation: 70e, 70c, 71e. 71e. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective July. 1947. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 ti. 13 11. 26 ti. 52 ti. 104 M. 312 ti. 

1 hour  50.00 47.50 45.00 42.50 40.00 37.50 
1/2 hour.._  27.50 28.13 24.75 23.38 22.00 20.63 
1/4 hour  15.00 14.25 13.50 12.75 12.00 11.25 
10 minutes 12.00 11.40 10.80 10.20 9.60 9.00 
5 minutes 8.00 7.60 7.20 6.80 6.40 6.00 

•1 minute  4.00 3.80 3.60 3.40 3.20 3.00 
1/2 minute  3.00 2.85 2.70 2.55 2.40 2.55 

(•) Specified time station breaks take one minute 
rate. 

WALLACE 
Poplin County-Map Location J-5 

See SitDS consumer market man and data at begin-
Eing of the State. 

WLSE 
1953 

Media Code 4 234 8550 7.00 
DuplIn Broadcasting Co., Inc.. Highway 117 

Wallace, N. C. 28466. Phone 919-285-2187. 
STATION'S PROGRAMMING DESCRIPTION 

WLSE: Programmed for the family. 
Emphasis on farm, sports, races, weather and news. 
AM PERSONALITIES for all segments. 5:30-8 am 
country end western, farm reports. 8-10 am stand-
ards, community news. 10 am-noon middle-of-the-
road and current bits. Noon-2 pm country music and 
farm news. 2-3 pm standards. 3-5 pm rock and 
roll, school news. 5-6 pm standards. 6-7 pm gospel 
and church news. 7-10:30 pm standards and carrent 
hits. NEWS: at :55, weather at :30. SPORTS: local 
and regional, national. Contact Representative for 
further details. Rec'd 10/7/68. 

I. PERSONNEL 
President-11. E. Kramer, 
Manager-Grace Heath. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1,000 w. deys. 250 w. nights; 1400 kg. 
Not- directional. 

Operating schedule: 5:30 am midnight. EST. 
4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 3c. 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 21e. 
Contracta: 45. 
Cancellation: 71e. 
Member: Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1. 1963. 
Rates received September 5. 1963. 

N., 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  3.25 104 ti  2.76 
13 ti  3.15 156 ti  . 2.50 
26 ti  3.05 260 ti. ................. -.-... 2.00 
52 G  2.90 500 ti - 1.50 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1 ti  _ 12.50 8.50 6.75 
13 ti  11.75 8.05 6.00 
26 ti  10.95 7.30 5.00 
52 ti  10.20 6.75 4.50 
104 ti  9.40 5.80 3.90 
156 ti  8.00 4.90 3.50 
260 ti    7.00 3.80 3.00 

WASHINGTON (2 AM; 1 FM) 
Beaufort County-Map Location K-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WEEW 
1961 

Media Code 4 234 8600 0.00 
WEEW, Inc., Box 439. Bank of Washington Bldg.. 
Washington. N. C. 27889. Phone 919-946-4124. 
STATION'S PROGRAMMING DESCRIPTION 

WEEW: Programmed for mass appeal, emphasis on 
young adults, farm, teen, Negro. 
Numerous contests annually. MUSIC: country and 
western 6-8 am daily, 11 am-6 pm Sat-top current 
releases, standards, country and western. 8 am-sign-
off gospel & spiritual 7 am-noon, Sun. FARM: 
hourly farm tips, wx, tobacco broadcasts, livestock 
and commodities, noon network farm news. Scheel 
menus, university and school news. SPORTS: 10 
NASCAll auto races, racing news, college football, 
network sports news, scoreboard predictions. Publie 
affaire programs. Air personalities. Remote facilities. 
Neste beeper. News mobile. Network news at :55, 
agri-news at :45, hourly. Staff meterologist 4 times 
dally, network weather Il times daily at :30. Coastal 
fishing reports. COMMERCIAL POLICY: 14 minutes 
product protection. Contact Representative for further 
details. Rec'd 1/29/69. 

I. PERSONNEL 
President-Rosa Mae Springer. 
Vice-Pres., Sta. Mgr. & Chief Engr.-Charles W. 
Moore. 

2. REPRESENTATIVES 
Ral Walton & Company, Inc. 

S. FACILITIES 
500 w. days; 1320 kg. Non-directional. 
Operating schedule: 6 am-local sunset dally. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21). 3a. 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 101), 11b, 12b. 11b, 14b, 15b. 
Basie Rates: 20e. 21e. 21b, 21d, 22a„ 22b, 23a, 24b, 

25e. 26, 28b, 28c, 29a. 
Contracts: 40e. 41, 44a, 45. 46, 47e, 49, 51b. 
Comb.: Cont. Discounts: 60a, 61c. 62d. 
Cancellation: 70e, 70c, 71e. 72, 73e, 73b. 
Prod. Services: 80, 81. 82. 
1 min & 20/30 soc. announcements may be combined 
to earn frequency discounts. Special 10-sec. (ID) 
announcement plans do not effect and are not effected 
by frequency discounts. 
Multiple products of same parent company may com-
bine for all applicable discounts, Providing they are 
contracted for by the same agency et the same time. 
Member: The TN Radio News Network, National Ag-
Radio Groupa, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EF 1/1/68-Reed 4/29/68. 
8. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x I04x 156x 260x 3I2x 
1 min 5.50 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec or less: 80% of 1-min. 

WITN 
1942 

Media Code 4 234 8650 5.00 

Tarheel Bmarkasting System, Inc., WITN Radio, 
Box 793, Washington, N. C. 27889. Phone 946-
2162. 

Studio-Hwy. 17. one mile south of Washington, N. C. 
I. PERSONNEL 
President-W. R. Roberson, Jr. 
Gen'l & Sales Mgr.-Robert E. Frowein. 
Ass't Mgr. & Pros. Daniels. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
5,000 w. deys; 1.000 w. nIghts; 9:30 he. 

Directional-nighttime only. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e, 4e. 4d. 5, 6e. 7b, S. 
Rate Protection: 10e. lla. 12a. 13a. 14e. 15b. 
Basie Rates: 20b, 21e, 21d,. 22a, 22b, 23e. 240. 25e, 

26. 27, 20b, 30, 32b. 
Contracts: 40a. 41, 42b, 44b, 45, 46, 47a, 49, 51b. 
Comb.: Cont. Discounts: 60e. 601, 61e. 62d. 
Cancellation: 70e, 70e, 71e, 72, 73e. 
Prod. Services: 80. 81, 82. 
Affiliated with American Entertainment Network. 
Member: Tobacco Radio Network, Caroline Radio 
Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1964. (Card No. 9.) 
Card received June 1. 1964. 

Traille Times-7:00-9:00 am and 4:00-6:00 pm Mon 
thru Fri. 
Other Times-5:00-7:00 am, 9:00 am-4:00 pm and 
6:00-11:00 pm Mon thru Fri; all dey Sat and Sun. 

6. SPOT ANNOUNCEMENTS 
TRAFFIC TIMES 

PER WE: I wk 13 wk 28 wk 52 wk 
I ti  6.50 6.20 5.90 5.50 
5 ti  6.00 5.70 5.40 5.10 
10 ti  5.80 5.50 5.20 4.90 
20 tI  5.50 5.20 5.00 4.70 
30 tI  5.30 5.00 4.80 4.50 

OTHER TIMES 
PER WE: 1 wk 13 wk 26 wk Si wk 
1 ti .................. ....._______ ..... - 4.50 4.30 4.00 3.80 
5 ti  4.00 3.80 3.60 3.40 
10 ti  3.80 3.60 3.40 3.20 
20 ti  3.50 3.30 3.20 3.00 
30 ti..._ ........ ___.  3.30 3.10 3.00 2.80 
30-seconds or less-80% of 1-minute rate. 
Trente times and other times may be combined for 
earned discounts. 

WITN-FM 
1965 

Media Code 4 234 8651 3.00 
Tar Reel Broadcasting System, Inc., Box 793, U. S. 
H.T. 17 South, Washington, N. C. 27889. Phone 
919-946-2162. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-W. It. Roberson, Jr. 
°exil & Sales Mgr.-Robert E. Frowein. 
Ass't Mgr. & Prog. Mn-Menin Daniels. 

2. REPRESENTATIVtS 
Adam Young Radio, Inc. 

S. FACILITIES ERP 100.000 w.; 93.3 me. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht.: 1.300 ft. shore average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded reculerions 
See WITN listing for coded regulations. 
TV facilities: WPFN-TV. 
Member: The TN Radio News Network. 

TIME RATES 
NATIONAL AND LOCAL RATES RAME 
Rates effective  . (Card No. 1.) 

Card received October 14, 1985. 
6. SPOT ANNOUNCEMENTS 

1 min 1 min 
1 ti.. 7.00 156 LOO 
26 ti  6.50 260 4.50 
52 ti. 6.00 312 ti. 4.00 
104 ti  5.50 

WAYNESVILLE 
Heywood County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WHCC 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 234 8700 8.00 
Waynesville Broodeasting Co. Box 659. 114 Church 

SL, Waynesville, N. C. 28786, Phone 456-8651. 

STATION'S PROGRAMMING DESCRIPTION 
WHCC: Programmed to local community for adulte 
and young adults. 
5-6 am weather, market report, county farm :iotas. 
6-9 am news, local reports. middle-of-the-read 
9 am-noon women's local features, women's rom, 
middle-of-the-road music. Noon-1 am local trading 
Dost, gospel music. 1-2 Dm standard music. 2-1 00 
rural, country and western. 3-5 pm pop music. 5-6 
ma for car drivers, safety tips, highway news. 6-7:30 
pm middle-of-the-road music. 7:30-10 pm teens cur-
rent hits. 10 pm-12M standard middle-of-the.road 
music, news every hour, sports and weather every half 
hour. Itec'd 7/17/67. 

I. PERSONNEL 
Gen'l Mgr. & Prog. Dis'.-Allen W. Askins, Jr. 
Treasurer-J. W. Byrne. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 lm. 

Non-directional. 
Operating schedule: 5:00 am-midnight weekdays; 7:00 
am-10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15% : no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 5e. 4e, 4d, 5. 6e, 7b, 8. 
Rate Protection: 10a, 13e, 13e. 14a, 15b. 
Basie Rates: 20b, 21e, 2Id. 22b, 24b, 24e, 25a, 28b, 

28c. 29e, 33a. 
Contracts: 41, 44a, 45, 46, 47e. 48, 49, 51c. 
Comb.: Cont. Discounts: 60e. 60g, 601, 61a, 62b, 62d. 
Cancellation: 70e. 70e. 11e, 72. 73e, 73b. 
Prod. Services: 80, 82. 
Affiliated with Keystone Broadcasting System. 
Member: Southeastern Key Market Network. 

TIME 'RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Rec'd 11/22/68. 
6. SPOT ANNOUNCEMENTS 
PER YR: 

Ix 52x I 56x 260x 365x 520x 
1 min 2.00 1.85 1.70 1.55 1.40 1.25 
30 sec 1.60 1.50 1.40 1.30 1.20 1.10 
10 sec 1.00 .95 .85 .75 .70 .65 

7. PACKAGE PLANS 
PER WK: 10 tl 25 tl 50 ti 
1 min 1.85 1.55 1.40 
30 sec  1.50 1.30 1.25 

8. PROGRAM TIME RATES 
PER YR: lx I3x 26x 52x 1560 260x 
2-1/2 min_ 2.50 2.40 2.30 2.20 2.10 2.00 
5 min.  3.60 3.50 3.40 3.30 3.20 3.10 
10 min ..... ... 7.00 6.75 6.50 6.00 5.50 5.00 
1/4 hr  9.00 8.50 8.00 7.50 7.00 6.50 
25 min.  13.00 12.00 11.00 9.00 ..._ __ 
1/2 hr  14.50 13.00 12.00 10.00 __ ..._ 
55 min.  20.00 19.00 18.00 16.00 

10001 
1.10 
1.00 
.55 

loo ti 
1.10 
1.00 

864x 
1.90 
3.00 
4.50 
6.00 

It's a 
profitable habit 

to consult the Service-Ads as 'well 
as the listings. Each gives important 
data to consider when planning the 
schedule. 

4/6-6-12/66 

NORTH CAROLINA 

WELDON 
Halifax County-Map Location J-3 

See SILDS consumer market map and data at begin-
oing of the State. 

WSMY 
(formerly WONF) 

1959 

1:101:1 
Media Code 4 234 8750 9.00 
Smiles of N. C., Inc., 1504 Roanoke Rapids Rd. 
Weldon, N. C. 27890. Phone 536-3115. 

PERSONNEL 
President-N. S. Suttles. 
Manager-Aubrey W. Aycock. 

2. REPRESENTATIVES 
Southern-Southern Spot Sales, Inc. 

3. FACILITIES 
1000 w. days. 250 w. nights; 1400 kg. 
Operating schedule: 6:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 4d, 5, 6e. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 24b. 25e, 29e. 
Contracta: 44e, 46. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70e, 71e. 
Affiliated with KBS. 
Member: Caroline Radio Network, The Radio Smiles 
Group. 

TIME RATES 
Elf 4/1/68-Rec'd 4/3/68. 

6. SPOT ANNOUNCEMENTS 
(6:30-9 am, noon-1 pm & 3:30-6 IMO 

PER WK: 6 ti 12 tl 18 ti 24 ti 
1 min 4.00 3.50 3.00 2.50 
30 sec_   3.00 2.60 2.25 1.85 

(All other times) 
1 min_ 3.20 2.80 2.40 2.00 
30 sec 2.40 2.10 1.80 1.50 
10 sec: 50% of 1-min. 

WENDELL-ZEBULON 
Wake County-Map Location H-4 

See SEM consumer market map and data at begin-
ning of the State. 

WETC 
1959 

Subseriber to the NAB Radio Code 
Media Code 4 234 8800 6.00 
IVendell-Zebulon Radio Co., Inc., Box 278, Wendel!, 
N. C. 27591. Phone 289-9325. 

Studio-Hwy 64, Wendell-Zebulon, N. C. 
STATION'S PROGRAMMING DESCRIPTION 

n'ETC: Programmed for adults and young adults. 
3 air personalities emcee entire operation. MUSIC 
90%: standards 60% featuring music 1-5 years old. 
20% general popular and 10% standards. NEWS 
10%: local, state and national. 5 min news each 
hour. COMMERCIAL POLICY: 16 minutes maxi-
mum any hour. FARM: programming from regional 
network dally. Live sports in season. Local remote 
pickups featuring personalities available. Contact 
Representative for further detalls. Bee'd 8/14/67. 

I. PERSONNEL 
President-Lewis V. Parrish. 
Gen'l, Ste. & Com'l Mgr.-Bill Kirby. 

2. REPRESENTATIVES 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
5.000 w.; 540 kg. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded reg:dations 
General; la, 2e, 2b, 3a, 4e, 5, Ob. 7b, 8. 
Rate Protection: 10a, 11e. 12e. 13a. 14e, 15b. 
Basic Rates: 20b, 21a, 22b, 23e. 24b, 25e. 29a. 
Contracts: 40a, 42e, 42c. 43, 44a, 44b, 45, 46, 47a. 

48, 51a, 51b. 51c. 
Comb.: Cont. Discounts: 60a, 60e. 
Cancellation: 70b, 70d, 71e, 72, 73b. 
Prod. Services: 80. 81. 82. 
Member: Caroline Radio Network. 

TIME RATES 
Rates effective October 1, 1965. (Card No. 2.) 

Card received July 29, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1000 ti 4.35 3.60 100 ti  8.00 4.80 
600 ti. 4.80 3.90 50 ti. 6.75 5.40 
300 ti  5.40 4.35 1 ti  7.50 6.00 

IO. SPECIAL FEATURES 
2 MINUTES 

(Community Calendar. Trading Post, 
News Headlines) 

300 ...... 6.00 50 ti  8.10 
100 ti  6.10 1 ti 9.60 

5 MINUTES 
(News, Weather. Sports) 

300 ti 7.50 50 ti   10.20 
100 ti  8.70 1 ti  12.00 
Farm news and reports. 

WEST JEFFERSON 
Ashe County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WKSK 
1959 

Media Code 4 234 8850 1.00 
Childress Broadrasting Co. of West Jefferson. Box 

411. West Jefferson, N. C. 28694. Phone 919-246-
6001. 246-6601. 

I. PERSONNEL 
President-James B. Childress. 
General Manager-Jan Caddell. 

(This listing eentInued on next nage) 
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NORTH CAROLINA 

West Jefferson-W K S K-Continued 
3. FACILITIES 

1,000 w. days; 1600 be. Non-directional 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See eoded regulation 
General: la, 3b, 4b, 4d. 5, Ga. 
Basic Rates: 23a, 24b. 25a. 26, 28b. 
Contracts: 40a. 42b. 45, 46, 47a. 
Cancellation: 70a, 70e. 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft' 4/15/67-Rec'd 5/22/67. 
6. SPOT ANNOUNCEMENTS 

YEARLY CONTRACT PLAN 
1 min 30 see I min 90 see 

1 o  3.00 2.50 880 1.75 1.30 
52 x  2.90 2.00 1040 x............ 1.00 1.20 
156 x.   2.75 1.75 1300 x........... 1.50 1.10 
260 x  2.50 1.60 1560 x....-. 1.40 1.05 
312   2.25 1.50 2080 x___ 1.30 1.00 
520 x  2.00 1.40 2600 -I--- 1.25 1.00 

7. PACKAGE PLANS 
30 DAY PACKAGE 
10x 25x 500 100x 200x 3000 

10 see........ 1.50 1.40 1.25 1.00 1.00 1.00 
30 sec..._   2.00 1.75 1.50 1.25 1 10 1.00 
1 min  2.50 2.00 1.75 1.50 1.40 1.30 

WHITEVILLE (I AM; 1 FM) 
Columbus County-Map Location H-6 

See SRDS consumer market map and data at begin-
ning of tho State. 

WENC WENC-FM 
1946 1962 

Media Code 4 234 8900 4.00 
Whlteville Broadcasting Co.. Box 700, Whitetail°, 

N. C. 28472. Phone 919-642-2133. 
STATION'S PROGRAMMING DESCRIPTION 

WENC: Programmed primarily for adults, with after-
noon block for teens. 
6-9 am, personality entertainment, country and west-
ern music, general pop. middle-of-the-road music 
till 9 am. Includes community bulletins, birthdays. 
weather commentary, news, and devotions. 9-11:30 
am personality, middle-of-the-road, phone interviewe. 
11:30 am-1:30 pm country and western music, agri-
cultural features, news and weather commentary. 1:30-
3:30 pm entertainment, middle-of-the-road music. 
3:30-5 pm teen block top pop with personality. 5-6 
Dm entertainment, general pop, news, sports, weather 
commentary. 6-10 pm FM middle-of-the-road, movie 
and showtunes, news throughout schedule at :55, sea-
sonal coverage of local and regional sports. Contact 
Representative for further details. Rec'd 7/31/67. 

I. PERSONNEL 
President-J. Herman Leder. 
General Manager-Don Viet.. 
Program Director-Ed Potter. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
5.000 w. days; 1220 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM FACILITIES 
ERP 45,000 w.: 99.1 me. 
Operating schedule: Duplicates AM during day; pro. 
crammed separately at night. EST. 

4. AGENCY COMMISSION 
15% en time only: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35. 3b. 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 22a, 22b, 23a. 24b, 25a, 20. 28b, 29a. 
Contracts: 40a, 45, 46. 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61b, 
Cancellation: 70a. 70e, 71a, 73a. 
Member: The Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
Rates effective January 1. 1965. (Card No. 5.) 

Card received April 19, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti 5.50 104 U  4.55 
13 U  . 5.30 156 U.  4.30 
26 ..... _   ...... 5.05 260 4.05 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
. 49.05 39.45 26.00 12.45 

13 47.60 38.00 24.55 11.70 
26 U . 46.15 36.55 23.10 10.95 
52 tl    44.70 35.10 21.65 10.20 
104 U.   43.25 33.65 20.20 9.45 
156 ti    41.80 32.20 18.75 8.70 
260 U  40.35 30.75 17.30 7.95 
312 U.   38.90 29.30 15.85 7.20 

WILLIAMSTON (1 AM; 1 FM) 
Martin County-Map Location K-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WIAM 
1950 

ODD 
Media Code 4 234 8950 9.00 
Fargay Broadcaster's. Inc., Hwy. 17 North, Williams-

ton, N. C. 27892. Phone 792-4161. 
STATION'S PROGRAMMING DESCRIPTION 

WIAM: Programmed for general Interest. 
NEWS: at :55 & :25. 6-8 am farm, weather and 
sports reports. 8-11 am middle-of-the-road music 
within season, direct tobacco market auctions. 11 am-
noon gospel music. Noon-1 pm farm, local regional 
and world news and features. 1-2 pm country music, 
stock reports. 2-2:30 pm middle-of-the-road music. 
3:30-5:30 pm current hits. 5:30-7 pm news block 
featuring news, weather, sports, stock reports, public 
affairs features. SPORTS: live major league base-
ball, college basketball, college and high school foot-
ball. Contact Representative for further details. 
Rec'd 8/14/67. 

e 
Media Code 4 234 8951 7.00 
Fargay Broadcaster's Inc., Box 590. Hwy, 17 N., 

Williamston, N. C. 27892. Phone 792-4161. 

I. PERSONNEL 
Gent & Sales Mgr.-William H. Farrier. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 

3. FACILITIES 
EltP 3,000 w.; 103.7 mc. 
Operating schedule: 6:00 am-11:15 pm daily. EST. 
Antenna ht.-252 (t. above average terrain. 

4. AGENCY COMMISSION 
15/2 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WIAM listing for coded regulations. 

TIME RATES 
Rates effective -. 

Rates received November 12, 1962. 
6. SPOT ANNOUNCEMENTS 

(1 minute or less) 
I tl - 3.75 194 ti  2 25 
13 3.50 156 U  2 00 
26 U._   3.00 260 ti  1 15 
52 ti......__........._.,..... 2.50 312 ti  1 50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 
27.50 22.00 16.00 11.00 8.00 

13 ti... ...... ..... 25.00 20.00 14.00 10.00 7.00 
24.00 18.00 12.00 9.00 6.00 
22.00 16.00 10.00 7.00 5.50 
21.00 14.00 8.50 6.50 5.00 

156 ti 20.00 12.00 8.00 6.25 4.75 
260 U.._ 19.00 10.00 6.50 5.75 4.50 
312 ti. 17.00 9.00 5.25 5.00 4.00 

WILMINGTON (4 AM; 1 FM) 
New Hanover-Map Location .1-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WGNI 
1946 

Media Code 4 234 9000 2.00 
New Hanover Broadcasting Co.* Inc., liai 869. 211 
N. Second St., Wilmington, N. C. 28401. Phone 
919-763-6511. 

I. PERSONNEL 
Pres. & Sta. Mgr.-E. D. Baydush, 
Operations Manager-Mrs. Kay King. 
Commercial Manager-Tommy Thompson. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 be. 

Non-directional. 
Operating schedule: 5:00 am-midnight weekdays; 6:05 
am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
Member: The Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
Rates effective June 15, 1964. 
Card received July 6, 1964. 

6. SPOT ANNOUNCEMENTS 
TRAFFIC TIMES OR FIXED POSITION 
(Traffic Times: 6:30-9:00 am, noon-1:00 pm 

and 4:00.7:00 pm) 
1 min 30 sec 10 sec 

6.00 4.00 
52 ti  7.50 5.50 3.50 
101 ti  . 7.00 5.00 3.00 
260 ti ...... _ 6.50 4.50 2.75 
312 ............. 6.00 4.25 2.50 
520 U. - 9.50 4.00 2.25 

ROS and All Day Sunday 
I ti  6.00 4.50 3.00 
52 ti    5.50 4.00 2.50 
104 ti  5.00 3.75 3.25 
260 ti   . 4.50 3.50 2.10 
312 ti... _ 4.25 3.25 1.95 
520 ti. . 4.00 3.00 1.75 

8. PROGRAM TIME RATES 
5 min 

I ti  17.50 280 ti 
52 ti  15.00 312 ti_ 
104 ti  14.00 520 ti  

I. PERSONNEL 
General Manager-William H. Fanior. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 

S. FACILITIES 
1,000 w. days; 900 be. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent: 2% cash discount. 

5. GENERAL ODVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, (la, 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25s, 26, 28a. 29a. 
Contracts: 40a, 46, 47a. 48. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 70a, 70c. 71a, 73a. 
Member: Carolina Radio Network; Tobacco Radio 
Network. 

TIME RATES 
Rates effective April 1, 1962. 
Rates received March 14, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 min. 
hr. hr. hr. min. min. or less 

1 time..... 40.00 27.50 15.00 13.00 10.00 4.95 
13 times._ 37.50 25.00 14.00 12.00 9.00 4.75 
26 times.... 35.00 22.50 13.00 11.00 8.50 4.50 
52 times._ 32.50 20.00 12.00 10.00 8.00 4.10 
104 times._ 30.00 18.00 11.00 9.00 7.00 4.00 
156 times._ 27.50 16.00 10.00 8.00 6.50 3.75 
260 times.... 25.00 14.00 9.00 7.00 6.00 3.30 
312 times.... 22.50 12.00 8.00 6.00 5.00 3.10 

WIAM-FM 

WHSL 
1963 

Media Code 4 234 9050 7.00 
The Progressive Broadcasting Corp.. Box 921, Trust 

Bldg.. Front & Market Sta., Wilmington. N. C. 
28402. Phone 919-762-4491. 

I. PERSONNEL 
President-Sidney W. Wilson. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
W. O. Jones, Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1490 be. Non-direc-
tional. 
Operating schedule: 21 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 5, ea. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 24b, 25a. 
Contracts: 400. 
Cancellation: 710, 730. 

TIME RATES 
Elf 7/1161-Reed 6/29/64. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I04x 260x 520x 10000 

1 min  7.00 6.65 6.30 5.95 5.60 5.25 4.00 
20/30 sec  5.00 4.75 4.50 4.25 4.00 3.75 2.50 
10 sec/less  4.00 3.80 3.60 3.40 3.20 3.00 2.00 
10-second spots may not be combined for frequency 
discount. 

1962 7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 tl 25 ti 50 ti 
1 min.  63.00 89.25 112.00 131.25 200.00 

DISCOUNT 
4 wk- 5% 13 uk-15% 39 wk-25% 
8 wit-10% 20 tek-20% 52 tek-30% 

8. PROGRAM TIME RATES 
lx 13x 260 520 104x 208x 3I2x 

1/2 hr  42.00 39.20 36.40 33.60 30.80 28.00 23.80 
1/4 hr ..... 33.60 30.80 28.00 25.20 22.40 19.60 15.40 
5 mIn ...... 16.80 16.10 15.10 14.00 12.60 11.20 10.50 

11). SPECIAL FEATURES 
5-min News at :25 and :55-2x rate spot schedule. 

WKLM 
1957 

A Thorns Station 

adlam young inc. 

R A 18 

Media Code 4 234 9100 0.00 
WKLII Radio, Box 432. 118 Princess St., Wilming-

ton. N. C. 28401, Phone 919-763-4633. 

STATION'S PROGRAMMING DESCRIPTION 
WKL31: Programmed for general interest. 
5 air personalities handle all segments. MUSIC: 
country and western. News briefs: local, regional, 
national, international. nt :15 & :45. Sports briefs 
at :10, Weather at :30. religious song at :23, com-
munity news at :69. Farm market news M-F, 12:30-
12:35 pm. Area school news Sat 2 Pm-sign-off. 
Religious programs, taped and live, Sun algas-en-
noon. County farm news M-Sat 11:50-11:52 am. 
Religious program feature M-Sat 6:35-6:40 pm. 
Fishing reports Thurs 11:32 am, 12:37 pm, 5:32 pm. 
Public service announcements throughout each day. 
Equipped for remotes. Contact Representative for 
further details. Rec'd 10/19/67. 

I. PERSONNEL 
President-Harold 17. Thorns. 
Station Manager-Wm. B. Humble, 

2. REPRESENTATIVES 
Adam Young Radio. Inc. 
South-David Carpenter Company. 
'Thorns Radio & TV Enterprises. 

S. FACILITIES 
5.000 w.; 980 be. 
500 w. pro-sunrise. 
Opr. ached. G am (sunrise if earlier)-sunset. EST. 

4. AGENCY COMMISSION 
15% to recognised agencies; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3b, 3e, 3d, 4a, 4d, 5, 6a, 

7b, S. 
Rate Protection: 10b. 1lb, 12b, 13b, 14b, 16. 
Basic Rates: 205, 20h. 21b, 2Id, 22a, 22b, 23a, 24a. 

25a, 26, 27, 28b, 29a, 30. 31. 32a. 
Contracts: 40a. 41, 42b, 43, 45, 46. 47a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 60e. 61a, 61b, 61e. 

62b, 
Cancellation: 70a, 70e, 715, 735, 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertaintnent Network 
Member: Country Music Network. 

TIME RATES 
Elf 7/1/66-Reed 1/23/67, 

7. PACKAGE PLANS ROS 
I-WEEK SATURATION PLAN 

PER WK., EA: 
48 ti 36 ti 24 01 18 01 1291 

1 min  5.00 6.00 6.50 7.00 7.50 
20/30 sec._ 3.50 4.20 4.55 4.90 5.25 
10 sec ID   2.50 3.00 3.25 3.50 3.75 

13-WEEK SATURATION PLAN 
1 min.  4.75 5.70 6.20 6.65 7.15 
20/30 sec  3.30 4.00 4.30 4.65 5.00 
10 sec ID  2.35 2.85 3.10 3.30 3.55 

26-WEEK SATURATION PLAN 
1 min.  4.50 5.40 5.85 6.30 6.75 
20/30 sec..._ 3.15 3.80 4.10 4.40 4.70 
10 sec ID  2.25 2.70 2.90 3.15 3.35 

5 min 52-WEEK SATURATION PLAN 
  12.00 I min  4.25 5.10 5.50 5.95 6.35 

11.00 20/30 sec  2.95 3.55 3.85 4.15 4.45 
10.00 10 sec ID__ 2.10 2.55 2.75 2.95 3.10 

6 tl 
8.00 
5.61. 
4.00 

7.60 
5.30 
3.80 

7.20 
5.05 
3.60 

6.80 
4.75 
3.40 

O. PROGRAM TIME RATES 
PROGRAM STRIP RATES 
5-Minute Spotline Plan 

5-minute programs at 4:30 pm are available for newt 
sports, weather, market summary or other participa-
tion. Also available within balanced musical segments. 
Per Program: 1 wk. 13 wks. 26 wks. 52 wks. 

48 times____. 10.00 9.50 9.00 8.50 
36 times_______ 12.00 11.40 10.80 10.20 
24 times   13.00 12.40 11.70 11.00 
18 times._  14.00 13.30 12.60 11.90 
12 times  15.00 14.30 13.50 12.70 
6 Umes._  16.00 15.20 14.40 15.60 

1-5 times ....... ......... 20.00 19.00 18.00 17.00 

WMFD 
1935 

Subscriber to the NAB Radio Codê 
Media Code 4 234 9150 5.00 
R. A. Duffles Broadcasting Industries, Box 1889, 510 
Orange St, Wilmington, N. C. 28401. Phono 919-
762-4474. 

STATION'S PROGRAMMING DESCRIPTION 

WMFD: Programmed for housewives and young adults. 
NEWS: 6-6:30 am 111-Sat, 2 man news staff covering 
national, regional, state and local news. Editorialize, 
carry network sports, news, regular shows and events. 
1 hour swap shop conducted over phone and broadcast 
simultaneously. 5 min sportscast M-Sat at 7:30 am 
covering national, state and local sports. 1 mobile 
news car covering on scene accounts. SPORTS: local 
high scnool and college football and basketball. 
MUSIC: format middle-of-the-road, 50-50, albums 
and singles. Contact Representative for further de-
tails. Reed 8/11/67, 

I. PERSONNEL 
President-R. A. Dunks, Sr. 
General Manager-R. J. Hurley. 

2. REPRESENTATIVES 

Burn-Smith Company. Inc. 
Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w.; 630 he, Directional-separate patterns day 
and night. 

Operating schedule: 6 am-midnight. EST. 

4, AGENCY COMMISSION 

15/0. 

5, GENERAL ADVERTISING See ended regulations 
General: to, 2a, 3a, 40, 4d, 5, Ga. 7b. 
Basic Rates: 20b. 
Cancellation: 700. 
Affiliated with American Information Network. 

TIME RATES 

Elf 12/1/56-Rec'd 12/3/56. 

6. SPOT ANNOUNCEMENTS 
Ix 130 260 52x 1040 208x 3120 

(•).... 7.50 7.00 6.65 5.95 5.65 5.35 5.10 
(•) 1 min or less. 

8 sec: minimum 20 spots wkly, 50% of 1-min. 

7. PACKAGE PLANS 
PER WK: 10 ti 15 tl 20 ti 25 01 
Total ....... .... ......... 60 86 110 132 
May not be combined with spots to earn frequency 
discounts. Retroactive discounts on package rates aro 
for continuous schedules only. 

DISCOUNTS 
4 wk-5% 13 wk-15% 39 wk-25% 
8 tek-10% 26 wk-20% 52 wk-30% 

8. PROGRAM TIME RATES 
lx 195 26x 52e I04x 

1/2 hr  42.00 39.20 36.40 33.60 30.80 
1/4 hr  33.60 30.80 28.00 25.20 22.40 
10 min.  23.80 22.75 21.00 19.25 17.50 
5 min.  16.80 16.10 15.40 14.00 12.60 

W M F D-FM 

2(18x 3I2x 
28.00 23.80 
19.60 15.40 
15.75 14.00 
11.20 10.50 

1969 

Media Code 4 234 9151 3.00 
Dunlea Broadcasting Industries. Inc., Box 1889, 510 
Orange St., Wilmington, N. C. 28401. Phone 919-
762-4474. 

I. PERSONNEL 
Manager-Robert J. Hurley. 
Program Director-Burl Lauter. 
Chief Engineer-Harold Manning. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Southern Spot Sales, Inc. 

3. FACILITIES 
ERP 2.014 w. (horiz.), 2.014 w. (vert.); 100.9 mc. 
Operating schedule: 6 am-tnidnight. EST. 
Antenna ht.: 347 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0 time only; 10th of month 

5. GENERAL ADVERTISING See coded regulations 

See WMFD listing for coded regulations. 
Affiliated with American FM Network, 

TIME RATES 

Et? Rec'd 5/12/69. 

C. SPOT ANNOUNCEMENTS 
Ix 520 I04x 260x 520x 1000x 

1 min.  9.00 8.00 7.00 6.50 6.00 5.50 
30 sec 7.20 6.40 5.60 5.20 4.80 4.40 

7. PACKAGE PLANS 

SATURATION PLAN-ROS 
10 ti 

30 sec.  5.60 
To be used in 7 consecutive days. 

20 ti 50 ti 
5.00 4.50 
4.00 3.60 
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WILSON (3 AM; 1 FM) 
Wilson County-Map Location J-4 

See SIMS consumer market map and data at begin-
ning of the State. 

WGTM 
1957 

Media Code 4 234 9200 8.00 
Campbell Broadcasting, Inc.. Box 1020, First Union 

National Bank Bldg., Wilson. N. C. 27893. Phone 
919-243-2188. 

I. PERSONNEL 
President-A. Hartwell Campbell. 
Sales & Prom. Mgr.-Thomas H. Campbell. 
Prog. & Operations Mgr.-William J. Bunn. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
5,000 w.; 590 kg. 
Directional-separate patterns, day and night. 

Operating schedule: 5:30 am-11:00 pm. EST. 
4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a. 4a. 4d, 5, 6e. lb, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23e, 24b, 25a, 26. 28b, 29e. 
Contracts: 400. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61e. 62b. 62e. 
Cancellation: 70a. 70c, 71e. 73a. 
Actual time of five minute periods four minutes. 40 
seconds. 
Member: The Tobacco Radio Network; The TN Radio 
News Network. 

TIME RATES 
Eft 10/1/67-Ree'd 12/22/67. 

B. SPOT ANNOUNCEMENTS 
1 mln 30 see 10 see 

1000 x  3.00 2.25 1.00 
500 x  3.50 2.50 1.10 
250 x    3.75 2.75 1.20 
200 x  4.00 3.00 1.30 
050 x   -  4.25 3.25 1.40 
100 x  4.50 3.50 1.60 
50 x  4.75 3.75 1.80 
I x  5.00 4.00 2.00 

3. PROGRAM TIME RATES 
PER YR: 500e 250x 200x 150x 1005 50x IX 
hr  30.00 35.00 40.00 45.00 50.00 55.00 60.00 

1/2 hr  18.00 21.00 24.00 27.00 30.00 33.00 36.00 
25 min  15.00 17.50 20.00 22.50 25.00 27.50 30.00 
15 min.  9.00 10.50 12.00 13.50 15.00 18.50 18.00 
10 min  6.00 7.00 8.00 9.00 10.00 11.00 12.00 
5 min  5.50 6.25 7.00 7.75 8.50 9.25 10.00 

WLLY 
1960 

Media Code 4 234 9250 3.00 
Harry A. Epperson, Jr.. Davis Bldg.. 

27893. Phone 237-1830. 
I. PERSONNEL 
Manager-Raymond P. Frazier. 
Program Director-Lorraine Gay. 

/. REPRESENTATIVES 
Contact station direct. Phone 237-5171. 

I. FACILITIES 
1,000 w.; 1350 kc. Non-directional. 
Operating schedule: 6.00 am-local sunset. ESP. 

I. AGENCY COMMISSION 
15% on net time only; no cash discount. 

I. GENERAL ADVERTISING See coded regulations 
Comb.; Cont. Discounts: 60a. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective November 1, 1960. 
Rates received December 15. 1980. 

3. SPOT ANNOUNCEMENTS/PRUGHAM HATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 0) 

1 time.... 50.00 25.00 15.00 8.25 5.50 
13 times.. 49.00 24.00 14.00 8.00 5.35 
26 times.. 48.00 23.00 13.50 7.75 5.20 
39 times.. 47.00 22.00 13.00 7.50 5.10 
52 times.. 46.00 21.00 12.50 7.25 5.00 
78 times.. 42.00 20.00 12.00 7.00 4.75 
104 times.. 38.00 19.00 11.50 6.75 4.50 
156 times.. 35.00 18.00 11.00 6.50 4.25 
260 timen.. 52.00 17.00 10.50 6.25 4.00 

(') 1 minute or less. 

WVOT 
1948 

NAB 

Wilson, N. C. 

WVOT-FM 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 234 9300 6.00 
Wilson Radio Co., Inc., Box 170, Hwy. 301 North, 
Wilson, N. C. 27893. Phone 243-5157. 

STATION'S PROGRAMMING DESCRIPTION 
WVOT: Programmed for adults. 
NEWS: local, regional, and national. Weather by 
stair meteorologist, farm programming by farm service 
director. SPORTS: nearly 200 play-by-Play broad-
casts each year. Including high school and college 
football, basketball, stock car racing, and golf. 
MUSIC: middle-of-the-road music but with 2-1/2 
hours daily country and western. 1 hour daily rock 
and roll, and 1 hour daily Negro program with 
musical requests, plus area Negro church, civic and 
school news and obituaries. Sponsors given minimum 
10 min competitor protection. Contact Representative 
for further details. Reed 10/16/67. 

I. PERSONNEL 
Manager-Harry Severance. 
Assistant Manager-Wistar Moore, Jr. 
REPRESENTATIVES 
The Derney Organization. Inc. 
South- Southern Spot Sales, Inc. 

I. FACILITIES 
1,000 w. days, 500 w. nights; 1420 Icc. 
Directional-nighttime only. 

Operating schedule: 6 am-11 pm. EST. 
FM-ERP 23.500 w.; 106.1 mc. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.-205 ft. above average terrain. 

4. AGENCY COMMISSION 
15% to recognized agencies on net station time only; 
no cash discount. No discounts or commission on 
talent news service or other material or line 
ch . 

5. GENERAL ADVERTISING See ended reputations 
General: la, 2b, 3a. 3d, 4a, 4d. 5, Ott. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 

15b, 16. 
Basic Rates: 20e. 20b. 21a, 21d, 22a, 22b. 23e. 24b. 

25a, 28a, 28e. 29a, 29b, 33b. 
Contracts: 40a, 41, 44a. 46, 47a, 49, 51e. 
Comb.: Cont. Discounts: 60d. 60h, 61b. 62d. 
Cancellation: 70a, 70d, 71e. 73b. 
Prod. Services: 80. 
Member: Carolina Radio Network. 

TIME RATES 
Eff Reed 8/4/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 x .......8.00 78 x 7.25 
13 x .....7.85 104 x  7.00 
26 x  7.70 156 X.  6.75 
39 x  7.05 260 x. 6.50 
52 ...... - ........ _.._.._  7.40 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  50.00 2.00 15.011 9.25 
13 ......... ...... _ ...... _.._... 49.00 24.00 14.00 9.00 

23.00 13.50 8.75 
39 a  47.00 22.00 13.00 8.50 
52 x  46.00 21.00 12.50 8.25 

20.00 12.00 8.00 
104 x  38.00 19.00 11.50 7.65 
156 a_ .......... _   35.00 18.00 11.00 7.50 
260 x.........._.................._ 32.00 17.00 10.50 7.25 

WINSTON-SALEM (6 AM; 3 FM) 

Forsyth County-Map Location F-8 
See SRDS consumer market map and data at Deer:-
nine of the State. 

WAAA 
1950 

CEICI 
Media Code 4 234 9350 1.00 
Leary Associates, Inc., Box 11197, Winston-Salem. 
N. C. 27106. Phone 919-767-0430. 
STATION'S PROGRAMMING DESCRIPTION 

WAAA: Programmed primarily for Negro listeners. 
MUSIC: popular, rhythm and blues, and gospel. 
Weather direct from weather bureau on hour. NEWS: 
at :30. community news at :45. Women's council 
show daily. Active in community affairs, schools. 
churches, clubs, and recreational activities. Per-
sonalities available for remotes and special events. 
Contact Representative for further details. Rec'd 
11/24/67. 

I. PERSONNEL 
Vice-President, Operations-C. R. Daly. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Southern-liemard I. Ochs. 

3. FACILITIES 
1,000 w. days; 980 kc. Non-dlrectional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 3d. 4a. 5. 6a, 8. 
Rate Protection: 10a, lia. 12b, 14s. 15a. 16. 
Basle Rates: lib. 21a, 23s. 24e, 28a, 29a, 33b. 
Contracts: 40a, 45, 46. 48, 51a, 51e. 
Comb.: Cont. Discounts: 60a. 60d. 60g. 61a, 61b, 62a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: Si. 

TIME RATES 
Elf 4/69-Ree'd 3/10/69. 

AA-6-9 am & 3:30 pm-sign-off. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I MIN: 1 ti 6 ti 12 ti 18 61 24 ti 30 ti 
1 wk  12.50 12.00 11.50 11.00 10.50 10.00 
wk  12.00 11.50 11.00 10.50 10.00 9.50 

13 wk  11.50 11.00 10.50 10.00 9.50 9.00 
20 wk_____ 11.00 10.50 10.00 9.50 9.00 8.50 
39 wk.-  10.50 10.00 9.50 9.00 8.50 8.00 
52 wk  10.00 9.50 9.00 8.50 8.00 7.50 

CLASS A 
1 wit  11.50 11.00 10.50 10.00 9.50 9.00 
7 wk  11.00 10.50 10.00 9.50 9.00 8.50 
13 wk  10.50 10.00 9.50 9.00 8.50 8.00 

8.00 7.50 
7.50 7.00 

26 uk  
39 wk  9.50 9.00 8.50 8.00 
52 Mc_  9.00 8.50 8.00 7.50 7.00 6.50 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Minutes, 30 and 10-seconds combinable for earned 
frequency. 

WAAA-FM 
1960 

Media Code 4 234 9351 9.00 
WAAA-FM, Inc. Box 11197, Winston-Salem, N. C. 

27106. Phono 919-767-0430. 

I. PERSONNEL 
President-Seymour Schneldman. 
Sta. & Gen'l Mgr.-Ranny Daly. 
Program Director-Larry Williams. 

2. REPRESENTATIVES 
Dore & Alien, Inc. 
South-Bernard I. Ochs Co. 

3. FACILITIES 
ERP 40,400 w. (vert.), 12.600 w. (hertz.): 107.5 mc. 
Operating schedule: Noon-midnight. EST. 
Antenna ht.:   

4. AGENCY COMMISSION 
15/0 time only; due 10th following billing. 

5. GENERAL ADVERTISING See coded regulations 
See WAAA listing for coded regulation. 

TIME RATES 

Rates 50% of WAAA rates. Combinable for frequency 
discount. See that listing. 

WAIR 
1937 

e R A LB 

Subscriber to the NAB Radio Code 
Media Code 4 234 9400 4.00 
Holiday Broadcasting Corp., Box 2099, Hutton St. 

Ext., Winston-Salem, N. C. 27102. Phone 919-724-
4911. 

I. PERSONNEL 
President-John W. Gouge. 
Vice President-Bernard Mann. 
Vice President-Nick Patella. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 he. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3b. 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 131% 14b. 
Basic Rates: 20b, 21b, 22e, 23a, 24a, 24c, 25e, 23b, 

28e. 29b, 30, 31. 
Contracts: 40a, 41, 44b, 45. 46. 
Comb.; Cont. Discounts: 60e, 60h. 601, 62d. 
Cancellation: 70d, 71a. 
Prod. Services: 81, 82. 
FM facilities: WGPL(FM). 
Member: The TN Radio News Network. 

TIME RATES 
Eff 6/1/67-Rec'd 5/4/67. 

AA-Mon thru Fri 6-9 am & 3-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
PER WK: AA A AA A 
Open . 14 12 24 tL 9 8 
6 ti... .13 11 36 tL 8 7 
12 ti........ 12 10 72 tL_ 7 6 
18 ti  10 9 108 ti  6 5 

CONSECUTIVE WEEKS DISCOUNTS 
4 ode-5% 13 wk-10% 26 wk-15% 52 wk-20% 
30 sec: 70% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
5 min: 1-1/2 ti of 1-min rate. 

WFCM 
1960 

1:112C1 
Media Code 4 234 9450 9.00 
Forsyth County Broadcasting Co., Drawer N-1. 

Winston-Salem. N. C. 27105. Phone 919-722-1748, 
STATION'S PROGRAMMING DESCRIPTION 

WFCM: Programmed for factory workers, housewives. 
MUSIC: modern country and western. Format: jingles, 
playlist selected by program department, promotions, 
contests, AIR PERSONALITIES handle all segmerts. 
Network news at :30, regional news at :60, sports 
at :15, weather at :45. Mobile units. Mobile com-
munication with 10 other company-owned stations for 
regional actualities. College football. Religion on 
Sun. Civic, club, church news. Product protection. 
Contact Representative for further details. Rec'd 
3/6/68. 

I. PERSONNEL 
President-Robert R. Bilker. 
General Manager-Ellis T. Greenway. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
South-Southern Spot Sales, Inc. 

S. FACILITIES 
1,000 w. days; 1550 ke. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, la, 31). 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14e, 15e. 
Basic Rates: 20b, 21a, 21b, 22a, 235, 25e. 28e, 

25e. 30. 
Contracts: 40a, 41, 45, 46. 47e, 48, 51c, 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, 61a, 

61b, 62b, 62d. 
Cancellation: 70e, 70e. 71e. 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with 3,11IS and KBS. 
Member: Suburban Radio Group, 

TIME RATES 
No. 2 Elf 11/1/68-Ree'd 10/4/68. 

7. PACKAGE PLANS 
(Must be used in 30 days) 

PER MO: 1 ti 15 ti 30 tl 60 tl 100 tl 209 ti 
1 min.  8:00 7.50 7.00 6.50 6.00 5.50 
30 sec: 80% of 1-min. 15 sec: 50% of 1-min. 

DISCOUNTS 
3 mn--5% 6 mo-10% 12 mo-15% 

WGPL (FM) 
1947 

e 
Media Code 4 234 9475 6.00 
Holiday Broadcasting Corp., Bur 598. Hutton St. 

Ext., Winston-Salem, N. C. 27102, Phone 919-724-
7686. 
STATION'S PROGRAMMING DESCRIPTION 

WGPL(FM): Programmed for all ages. 
Full time religious. NEWS: 5 min before hour. 
Complete weather reports 7:30 am, 12:30 pm, 5:30 
pm, 5:50 pm. Brief reports at 15 past hour and 
15 before hour. Sports reports at 5:25 Dm & 10:25 
pm. Farm report daily at 11:30 am as well as spe-
cial farm features. MUSIC: religious which consists 
of sacred and gospel. Daily features include drama, 
guest interviews, community announcements live church 
services, and sermons, as well as bible studies. Con-
tact Representative for further details. Reed 1/2/68. 

I. PERSONNEL 
Vice-President-Bernard Mann. 
Vice-President-Nick Patella. 
General Manager-Don Matner. 

2. REPRESENTATIVES 
Savalli/Gates Inc. 

3. FACILITIES 
ERP 34.000 w.; 93.1 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 600 ft. above average terrain. 

NORTH CAROLINA 
4. AGENCY COMMISSION 

15/0 time only; 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b, 3a, 3b, 3d, 4b, 4d, 5, 6a, 7b. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 20b, 21b, 22a, 230, 24e, 24c, 25a, 28b, 

28e, 29b, 30, 31. 
Contracts: 40e, 41, 44b, 45, 46. 
Comb.; Cont. Discounts: 60e, 60h, 601, 62d. 
Cancellation: 70d, 71a, 
Prod. Services: 81, 82. 
Tobacco advertising unacceptable. 
AM facilities: WAIR. 
Member: The TN Radio News Network. 

TIME RATES 
No, 1 Eff 8/1/67-Reed 8/11/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 52x 104x I56x 260x 

1 min.........,.... 4.55 3.90 3.51 3.12 2.73 2.60 
30 sec: 80% of 1-min. 

7. PACKAGE PLANS 
ROS 

(7 days) 15 ti 25 ti 50 tl 
1 min  3.64 3.12 2.60 
Si sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 2S min 10 min 5 min 

Weekly  - 23.40 19.50 13.00 6.50 
Daily   15.60 13.00 7.80 5.20 

PACKAGE RATES 
5 5-minute programs & 1 1/2-hr program, 

WKBX 
1964 

e 
Subscriber to the NAB Radio Code 

Media Code 4 234 9500 1.00 
Stuart W. Epperson, 2614 New Walkertown Rd.. 
Winston-Salem, N. C. 27101, Phone 919-723-2463. 
STATION'S PROGRAMMING DESCRIPTION 

WKBX: Programmed for adults and young adults. 
PERSONALITIES emcee music shows. MUSIC: 
country and western, approximately 90% singles and 
10% albums. Phone requests and dedications. Au-
dience participation programs and contests. Person-
alities and station mobile units available for remote 
broadcasts. Editorials broadcast frequently. Farm pro-
gramming 7 hours weekly. Rec'd 6/28/68. 

I. PERSONNEL 
Mgr. & Farm Dlr.-Stuart Epperson. 
Woman's Editor-Phyliss Schoen, 
National Sales Manager-Bill Belton, 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
1000 w.: 1500 kg. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, Sc, 3d, 4b, 4d, 5, 6e, 71), 8, 
Rate Protection: 10g, 11g, 12d, 13d, 14g, 15b, 16, 
Basic Rates: 20b, 21b, 21c, 21d, 22a, 22b, 25e, 24b, 

25a, 26, 28a, 29a, 30. 33a. 
Contracts: 400, 41, 42a, 42c, 43, 445, 45, 46, 47a, 

48. 49. 50, 510. 
Comb.; Cont. Discounts: 60b, 60e, 60h, 601, 61e, 62a, 
Cancellation: 70a, 70c, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Member: Country Music Network. 
Sold in combination with WKBA, Roanoke, Va.; 
20% discount. 

TIME RATES 
No. 3 Eff 6/1/68-Ree'd 6/10/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52: I04X I56x 208x 260x 312x 

1 ......12.00 11.00 10.00 9.00 8.00 7.00 6.00 
30 sec._ .... 10.00 9.00 8.00 7.00 6.00 5.00 4.00 
10 see__ 6.00 5.50 5.00 4.50 4.00 3.50 3.00 

7. PACKAGE PLANS 
PER WK: 10 t1 15 ti 20 t1 25 ti 
1 min.  9.00 8.00 7.00 6.00 
Si seo...... ................ -.._..- ...... 7.00 6.00 5.00 4.00 
10 see__ ...................... _.._... 4.50 4.00 3.50 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  100 60 40 25 15 
9. PARTICIPATING PROGRAMS 

Earl Shaw's Top of the Morning-6-9 am. 
Jim Smith's Housewives' Hit Parade and Devotions-
9 am-noon. 

The Frank James Thing To Do-Noon-3 pm. 
Curly Howard Rolling Home-3-8 pm. 
Regular rates apply. 

WSJS WSJ S-FM 
1930 1947 

mcgavren-guild 
pgw radio, inc. 

CICKI 
Subseriber to the NAB Radio Code 

Media Code 4 234 9550 6.00 
Triangle Broadcasting Corp., Box 3018, 700 Coliseum 

Dr., Winston-Salem, N. C. 27102. Phone 919-723-
9241. TWX 510-931-3676. 

STATION'S PROGRAMMING DESCRIPTION 
WSJS: Programmed for general interest. 
Emphasis on information, tied together with middle-
of-the-road current pops and standards. NEWS: net-
work and local every hour. Other news blocks 7:30-
7:45 am, 8-8:10 am, 5-5:25 pm. 6-6:30 pm & 7:30-
7:45 pm. FARM news, farm oriented weather, farm 
market reports, extension and other farm specialists, 
plus farm features, noon-1 pm. Stock market reports, 
national, area and local business notes 5:15-5:25 pm. 
10 member news staff. Local informational features 
interspersed throughout schedule. SPORTS: 3 daily 
sports reports, plus scores and features throughout 
day. Contact Representative for further details. ltec'd 
9/18/67. 

(Thls listing continued on next page) 
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NORTH CAROLINA 

Winston-Solem-
W S J S, W S J S-FM-Continued 
I. PERSONNEL 
General Manager-Harold Essex, 
Sales Manager-Robert L. Sparrow, 
Program Manager-Bill Brown. 

2. REPRESENTATIVES 
lieGavren-Guild-POW Radio. Inc. 

3. FACILITIES 
5,000 w.; 600 kc. 
Directional-Separate patterns day and night. 

Operating schedule: 5 am-midnight. EST. 
FM FACILITIES 
ERP 15.000 w.; 104.1 me. 
Antenna ht-1.400 ft. above average terraln. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See faded regulation 
General: 2a, 3a, 3d. la, 4d, 5, 6b. 8. 
Rate Protection: 105, 12b, 13b, 14b, I5a, 15b. 
Basic Rates: 20a. 21a, 21b, 23a, 26. 28e. 295. 
Contracts: 40e. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a. 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 18 Eff 3/1/69-Reed 2/24/69. 

AA-Mon thru Sat 6-10 ans & 4-7 pm. 
A-Mon thru Sat 10 am-4 Pm & 5-6 am. 
IS-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: lx 500 150a 
AA 24.00 23.00 22.00 
A ...... ______ 22.00 21.00 20.00 
B . 18.00 17.00 16.00 

26/30 SECONDS 
AA 19.20 18.40 17.60 

. 17.60 16.80 16.00 
B . 14.40 13.60 12.80 

10 SECONDS 
AA 12.00 11.50 11.00 
A --_______ 11.00 10.50 10.00 
B 9.00 8.50 8.00 

1 MINUTE 
PER WE: 6 tl 12 tl 18 tl 
AA   23.00 21.00 2.0.00 
A 21.00 19.00 18.00 
B 17.00 15.00 14.00 

20/30 SECONDS 
PER WK: 6 ti 12 ti 18 ti 24 ti 90 ti 
AA _ 18.40 16.80 16.00 15.20 14.40 
A ...-____ ........ 16.80 15.20 14.40 13.60 12.80 
B . 13.60 12.00 11.20 10.40 9.60 

10 SECONDS 
AA 11.50 10.50 10.00 9.50 9.00 
A 10.50 9.50 9.00 8.50 8.00 

8.50 7.50 7.00 6.50 6.00 
li.."-TI;IVE WEEK DISCOUNT 

52 wk-10% 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
TAP I 12 ti (4AA, 4A. 411), ea.  16 
TAP II 18 ti (6A.A. 6.A. 611). 15 
TAP III 36 U (12AA, 12A, 1213). 12 

8. PROGRAM TIME RATES 
I x 25x 50e 100e 300x 

1 .... 140.00 125.00 110.00 ..._... 
1/2 hr  .. 84.00 75.00 66.00 
1/4 hr  56.00 50.00 44.00 38.00 
5 min 25,00 24.00 22.50 20.00 fi:50 

WTOB 
1947 

The Eastman Station 
Wale 

Subscriber to the NAB Radio Cod. 
Media Code 4 234 9600 9.00 
Southern Broadcasting Co., 300 S. Stratford Rd., 
Winston-Salem. N. C. 27103. Phone 919-723-4353. 

I. PERSONNEL 
President-John G. Johnson. 

800e 500e Goneral Manager-B. Steve Brunt, 
21.00 20.00 Sales Manager-Dave Carroll. 
19.00 18.00 2. REPRESENTATIVES 
15.00 14.00 Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
16.80 16.00 5,000 w. days, 1.000 w. nights; 1380 kg. 
15.20 14.40 Directional-nighttime only. 
12.00 11.20 Operating schedule: 24 hours daily Tues thru Sub. 

5:00 am-midnight Mon. EST. 
10.50 10.00 4. AGENCY COMMISSION 
9.50 9.00 15/0 time only; 15 days. 
7.50 7.00 5. GENERAL ADVERTISING See ended regulations 

General: la. 2a, 3a, 4a. 4d, 5, 6a. 713. 8. 
24 ti UN Itate Protection: 10b, 1lb, 12b, 13b, 15b. 
19.00 18.00 Basic Rates: 20a, 33d. 
17.00 16.00 Contracts: 40a, 45. 
13.00 12.00 MUM/id with The Nutt:tan Network. 

TIME RATES 
Rates effective July 1, 1963. (Card No. 7.) 

Card received August 5, 1963. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

PER WK: 
(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 

Fixed position or less than 6 U   20 00 
6 U..- 17.00 18 ti.   13.00 
12 ti 15.00 

HOUSEWIFE TIME 
(9:00 am-4:00 pm Mon thru Sat; 9:00 =-

7:00 pm Sun) 
Fired position or less than 6 ti  17.00 
6 ti    14.00 18 ti  . 12.00 
12 13.00 

NIGHTTIIM 
(7:00 pm-midnight Mon thru Sun) 

6 il.___....._____..__. 11.00 18 

DISCOUNTS 
26 comae wk........ ........ 4% 52 consen wk________ 
Minimum wkly ached of 6 1-min spots 6am-12mid 
Mots-Suri necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 

FAMILY PLAN 
6 spots from 6:00-9:00 am Mon thru Sat. 
6 spots from 4:00-7:00 pm Mon thru Sat. 
4 spots from 7:00-10:00 pm Tues thru Fri. 
4 spots from 9:00 am-4:00 pm Sat. 
4 spots from noon-6:00 pm Sun. 
24 spots, per week, each 10.00, total________. 240.00 

PERSONALITY PACKAGE 
7 spots from 6:00-9:00 am Mon thru Sat. 
7 spots from 9:00 am-noon Mon Own Sat. 
7 spots from noon-3:00 pm Mon thru Sun. 
7 spots from 3:00-6:00 pm Mon thru Sun. 
7 spots from 6:00-9:00 pm Mon them Sun. 
7 spots from 9:00 pm-midnight Mon Um Sun. 
42 spots, per week. each 8.00, 336.00 
30 seconds-80% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 
5 minutes-1-1/2 times the applicable 1-minute rate. 
Family Plan and Personality Package not combinable 
with other weekly plans for added frequency. 

YADKINVILLE 
Yadkin County-Map Location E-3 

See SRDS consumer market map and data at beginning 
of the State. 

WYDK 
1968 

NAB 

Subscriber to the NAB Radio Code 
Media Code 4 234 9700 7.00 

Yadkin Broadcasting Co., Inc., box 606. Yadkinville, 
N. C. 27055. Phone 919-679-2200. 

I. PERSONNEL 
National Sales Manager-Harry D. Dunnagan. 
Chief Engineer-William R. Miller. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1,000 w.; 1480 kc. Directional. 

9.00 Operating schedule:  . EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 3d, 4a, 5, 6a, 8. 
Rate Protection: 10e. 11c, 12e, 13e, 14e, I5a, 15b. 
Basic Rates: 20b, 21a, 21e, 22a. 22b, 230. 24a, 25b, 

26. 28b, 29a, 29b, 31. 32a, 33a. 
Contracts: 400, 41. 42b, 42d. 440, 44b, 45, 46, 470, 

48, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61a, 61b, 62d. 
Cancellation: 700. 70e, 71a. 72, 73a, 73b, 
Prod. Services: 80. 81, 82. 
Member: The Tobacco Radio Network. 

TIME RATES 

No. 1 Eff 3/68-11ec'd 1/6/69. 
AA-Mon thru Sat sign-on-9 am. noon-2:30 pm & 
3-6:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix I9x 26e 52x 104x 
2.05 1.90 1.75 

20/30 see  2.00 1.90 1.75 1.65 1.50 

CLASS A 
1 min. .......... _______ 2.15 2.00 1.80 1.65 1.50 
20/30 sec.   1.75 1.65 1.50 1.40 1.25 

8. PROGRAM TIME RATES 
Ix I3x 26e 521t 1041 

I hr 36.00 33.00 30.00 28.00 26.00 
1/2 hr  26.00 24.00 22.00 20.00 18.00 
1/4 hr  18.00 15.00 13.00 11.00 10.00 
5 min..._ 6.75 6.00 5.25 4.50 4.25 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

State, County, City, Metro Area Data 

NORTH DAKOTA 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
93% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  1,300 Fargo-Moorhead 
METRO AREAS Total Metros 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties 
Bismarck-Burleigh Fargo-Cass Grand Forks-Grand Forks Minot-Ward 

next. 

Estimates for: 
STATE 
COUNTY-Map Lao. 

City 
Metropolitan Area 

Population Households 
I/1/69 1/1/69 
(000) (ODD) 

Consumer Spendable Income-% 1968Distribution of Families 
Per 3000 5000 8000 10000 15000 

Household to to to to and 
(8000) (5) 4999 7999 9999 14999 over 

Retail Sales-1968 
-Total Retail Sale,-  By Selected Store Types  

Per General Home 
Household Food Drug Mdse. Apparel Fora. 

($000) (S) ($0OO) ($000) ($000) ($000) ($000) 

Auto-
motive 
($000) 

Servies 
Station 
($000) 

Puses- Farra 
per Popu-
Cars lesion 

I/1/69 I/1/68 
(000) (000) 

Grose 
Feras 

Ineonte 
1968 

(e000) 

NORTH DAKOTA 
STATE TOTALS  629.4 179.68 1,514,671 8,430 16.4 22.6 18.2 20.4 13.1 1,145,763 6,377 167,517 38,440 130,496 56,838 48,551 226,520 83,075 266.40 125.3 933,816 

ADAMS C-5  
BARNES F.3  
BENSON E-2  
BILLINGS B-3  
BOTTINEAU D-1  
BOWMAN B-5  
BURKE C-1  
BURLEIGH D-3  

Bismarck  
Bismarck; Mandan 
Combined  

CASS G-3  
Fargo  
Fargo - Moorhead 
Metro Area  

3.2 .95 9,993 10,519 10.4 16.3 16.6 27.2 22.9 8,431 
17.1 5.00 39,622 7,924 16.9 23.2 18.5 21.2 12.8 27,797 
7.8 2.15 17,687 8,227 11.4 16.5 15.8 24.5 18.2 7,982 
1.5 .38 2,069 5,445 9.4 22.4 18.5 23.0 8.4 133 

10.3 3.00 25,739 8,580 13.7 18.9 20.5 26.3 15.9 16,867 
4.1 1.22 12,214 10,011 11.2 17.8 14.9 23.3 26.0 10,202 
4.6 1.40 11,693 8,352 13.8 16.7 17.5 25.3 15.3 8,261 

40.2 11.88 102,160 8,599 19.7 27.4 18.1 16.7 10.8 76,798 
34.0 10.40 93,237 8,965 73,408 

46.5 13.87 120,459 8,685 94,466 
72.7 22.13 227,339 10,273 16.1 24.7 19.1 20.4 15.3 186,273 
52.8 16.57 166,128 10,026 149,613 

8,875 261 307 227 217 
5,559 735 2,917 1,800 1,275 
3,713 221 849 64 118 
350   

5,622 2,076 387 693 793 628 2,978 1,118 
8,362 1,321 399 616 208 194 1,790 680 
5,901 1,265 189 396 22 42 832 1,150 
6,464 12,015 4,199 17,286 4,040 4,606 15,155 6,038 
7,058 11,609 4,146 15,282 3,989 4,552 12,820 5,232 

6,811 15,591 4,515 16,527 4,166 5,068 19,215 7,178 
8,417 24,942 6,969 27,158 13,455 9,583 38,994 10,881 30.62 5.0 56,775 
9,029 20,387 6,391 25,941 13,488 8,194 31,646 8,086 

2,138 
4,047 
831 

533 
2,085 
816 

9,713 
29,553 
16,342 
5,402 

21,759 
8,614 

10,171 
16,195 

1,364 
4,935 
1,096 

116.2 34.18 336,082 9,833 15.4 22.1 18.6 23.4 16.7 256,914 7,517 38,290 9,033 29,207 15,210 15,801 

1.85 
710 
3.30 
.50 

4.48 
1.86 
2.41 

17.71 

52,883 18,240 50.03 

1.1 
3.6 
2.9 
.8 

2.9 
1.0 
1.5 
2.4 

CAVALIER F-1  
DICKEY F-5  
DIVIDE B-1  
DUNN C-3  
EDDY F-2  
EMMONS E-4  
FOSTER F-3  
GOLDEN VALLEY B-4  
GRAND FORKS G-2t._  

Grand Forks  
GRANT C-4  
GRIGGS F-3  
HETTINGER C-4  
KIDDER E-3  
LA MOURE F-4  
LOGAN E-4  
McHENRY D-2  
McINTOSH E-5  
McKENZIE B-2  
McLEAN D-2  

8.9 2.49 20,245 8,131 11,354 4,560 1,621 188 252 715 519 2,160 
6.6 1.99 16,594 8,339 12,139 6,100 1,898 477 1,138 159 200 1,847 
5.3 1.52 11,247 7,399 7,978 5,249 1,059 264 350 228 215 2,352 
4.6 1.18 9,334 7,910 3,302 2,798 618 67 85 56   513 
4.6 1.34 10,323 7,704 7,043 5,256 1,265 222 333 236 90 1,272 
7.2 1.86 13,609 7,317 8,026 4,315 1,564 83 112 458 135 1,432 
5.2 1.51 11,568 7,661 12,875 8,526 2,097 388 832 249 329 2,472 
2.9 .83 5,592 6,737 4,824 5,812 650 128 171 403 211 1,138 

55.5 15.43 144,620 9,373 111,810 7,246 14,300 3,878 15669 7,755 6,664 24,393 
41.0 11.59 105,215 9,078 90,888 7,842 11,809 3,472 13,004 7,311 6,323 21,866 
5.1 1.35 9,932 7,357 9.0 15.8 16.7 24.4 18.7 4,159 3,081 941 203 271   870 
4.7 1.38 11,205 8,120 11.3 20.4 19.2 25.6 14.7 6,813 4,937 998 134 346 115 111 1,158 
5.2 1.38 12,529 9,079 10.1 17.8 18.6 27.4 18.6 10,050 7,283 1,289 408 504 351   1,946 
4.3 1.17 7,855 6,714 11.0 16.4 20.1 24.8 11.6 3,449 2,948 435 77 466   861 
8.2 2.36 15,907 6,740 12.7 20.6 19.1 23.8 10.8 11,136 4,719 1,771 326 182 225 183 2,055 
4.3 1.14 7,609 6,675 11.8 14.6 16.9 21.8 15.7 4,612 4,046 827 268 86 111 53 793 
9.8 2.77 19,935 7,197 11.8 18.7 17.5 25.7 14.3 11,030 3,982 1,905 360 357 713   1,530 
5.4 1.59 10,707 6,734 15.3 15.9 17.0 20.1 10.7 7,880 4,956 1,761 160 170 137 65 1,419 
7.0 2.00 16,657 8,329 12.3 18.6 16.9 25.3 16.6 6,452 3,226 819 324 218 379   924 

10.0 2.88 26,979 9,368 11.2 14.5 15.0 26.5 21.3 17,946 6,231 2,501 576 913 769 88 2,841 

10.1 18.7 
12.1 16.7 
12.0 17.9 
6.8 11.4 

15.2 18.9 
10.6 17.9 
173 21.1 
15.4 20.0 
21.2 27.4 

18.7 24.8 17.6 
16.6 25.5 16.6 
15.1 26.3 15.7 
17.4 31.1 213 
17.7 22.9 12.2 
19.0 25.1 13.3 
20.6 21.1 11.3 
17.5 22.0 10.9 
18.7 16.8 11.0 

912 
892 
400 
172 
421 
571 
948 
208 

6,326 
4,761 
224 
174 
559 
485 
784 
219 
822 
739 
701 

1,425 

3.90 
3.34 
2.18 
1.99 
1.90 
3.00 
2.21 
1.27 

22.32 

2.22 
2.15 
2.39 
1.87 
3.59 
1.92 
4.16 
2.64 
2.63 
5.14 

3.5 27,413 
2.4 13,835 
1.6 9,202 
2.7 13,902 
1.1 8,446 
3.0 17,182 
1.2 10,535 
.8 6,199 

3.8 48,347 

2.7 13,340 
1.6 11,705 
1.9 13,925 
1.9 11,803 
2.8 19,855 
2.0 11,630 
3.5 18,697 
1.9 12,717 
2.1 15,955 
3.7 21,816 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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NORTH DAKOTA 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY-Map Lce. Population Households 

City 1/1/69 I/1/69 
Metropolitan Area (000) (000) 

Consumer Spendable Income-1968--
0/0 Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (9) 4999 7999 9999 14999 over 

-Total Retail Sales--
Per 

Household 
(8000) ($) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

  By Selected Store Types  
General Horne 
Mdse. Apparel Furo. 
($000) ($000) (9000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passen- Farm 
ser Popu-
Cars !stints 

I/1/69 1/1/69 
(000) (000) 

Gross 
Farm 

theorise 
1968 

($000) 

MERCER C-3  4.6 1.35 13,104 
MORTON D-4  21.9 6.08 43,859 

Bismarck; Mandan 
Combined  46.5 13.87 120,459 

MOUNTRA1L C-2  10.7 3.03 18,734 
NELSON F-2  5.9 1.83 15,400 
OLIVER D-3  2.4 .62 3,322 
PEMBINA G-1  12.3 3.48 27,858 
PIERCE E-2  6.1 1.67 14,779 
RAMSEY F-2  12.6 3.64 36,149 
RANSOM G-4  7.6 2.35 17,000 
RENVILLE C-1  3.7 1.06 10,183 
RICHLAND G-5  17.8 5.22 39,789 
ROLETTE E-1  10.3 2.43 15,859 
SARGENT G-5 ........   6.5 1.84 11,292 

9,707 12.2 13.7 15.2 25.7 21.2 10,361 
7,214 18.6 22.3 17.6 18.7 10.0 33,494 

8,685 94,466 
6,183 19.3 19.7 19.7 18.3 6.8 13,996 
8,415 12.6 18.1 20.1 25.4 13.8 11,540 
5,358 14.1 16.0 13.5 20.0 12.5 687 
8,005 15.2 20.4 18.5 22.5 13.0 18,724 
8,850 9.4 18.1 16.5 26.3 21.7 13,780 
9,931 16.0 20.5 17.6 21.9 18.7 35,849 
7,234 15.2 19.0 17.3 22.1 11.1 13,256 
9,607 8.9 17.0 17.3 28.7 21.0 8,045 
7,622 14.4 19.4 16.7 22.0 14.5 27,320 
6,526 19.7 18.8 17.2 16.5 6.3 13,540 
6,137 12.3 21.8 21.9 21.9 7.9 6,063 

7,675 1,630 
5,509 5,489 

6,811 
4,619 
6,306 
1,108 
5,380 
8,251 
9,849 
5,641 
7,590 
5,234 
5,572 
3,295 

15,591 
2,013 
1,233 
213 

3,643 
1,775 
4,155 
2,349 
1,238 
3,732 
3,133 
1,064 

628 1,031 
617 1,895 

4,515 
662 
284 

795 
453 
922 
388 
189 
958 
389 
64 

16,527 
810 

1,487 
112 

1,247 
610 

5,524 
425 
256 

2,932 
448 
83 

55 108 2,904 632 3.00 1.6 10,740 
1,185 614 9,154 3,264 8.61 3.4 16,715 

4,166 5,068 
577 159 
71   

144 
580 

1,492 
575 
84 

1,727 
564 
57 

329 
561 

1,556 
593 

1,393 
135 
50 

19,215 
2,300 
2,238 

3,393 
4,750 
6,581 
2,578 
1,091 
5,037 
2,722 
994 

7,178 
1,303 
932 

997 
632 

2,011 
594 
359 

2,190 
1,135 
520 

3.62 
3.00 
.84 

5.13 
3.10 
5.82 
3.41 
1.92 
7.89 
3.64 
2.84 

2.1 
2.0 
11 
3.1 
2.2 
2.4 
2.1 
1.5 
4.7 
2.1 
2.5 

13,263 
19,400 
6,118 

39,257 
12,757 
20,731 
14,716 
10,267 
32,117 
10,860 
15,542 

SHERIDAN E-3  
SIOUX D-5  
SLOPE B-4  
STARK C-4  
STEELE G-3  
STUTSMAN F-3  
TOWNER E-1  
TRAILL G-3  
WALSH G-2  
WARD D-2t  

Minot  
WELLS E-3  
WILLIAMS B-1  

3.2 
3.6 
1.9 

20.7 
4.4 

26.1 
4.5 

10.3 
17.1 
55.0 
37.3 
7.9 

26.0 

.90 

.78 

.51 
5.43 
1.27 
6.98 
1.28 
3.06 
4.73 

15.88 
11.27 
2.35 
7.63 

5,665 
3,911 
4,079 

39,279 
10,935 
61,918 
13,193 
23,984 
39,731 

135,344 
102,186 
18,953 
59,388 

6,294 11.5 14.4 14.2 233 15.8 
5,014 19.7 17.7 15.1 15.1 6.0 
7,998 5.7 20.2 16.0 25.1 23.1 
7,234 20.5 24.7 17.6 16.8 9.6 
8,610 6.8 21.5 21.5 27.0 17.2 
8,871 18.0 22.3 17.3 19.0 14.1) 

10,307 8.2 16.2 15.4 29.5 25.3 
7,838 14.6 22.7 20.8 24.3 10.3 
8,400 15.5 20.8 18.1 22.9 15.5 
8,523 22.1 27.8 18.7 14.8 9.0 
9,067 
8,065 12.3 18.3 18.2 25.0 14.1 
7,783 21.8 26.2 20.2 14.1 8.3 

3,546 
1,526 
299 

38,747 
5,068 
44,835 
9,005 
17,437 
34,716 

118,135 
104,110 
16,074 
44,098 

3,940 479 71   60 
1,956 478   245 78   
586 110   

7,136 5,760 984 4,400 2,399 
3,991 759   848   
6,423 6,143 1,968 4,789 2,621 
7,035 1,387 251 472 312 
5,698 2,475 583 982 329 
7,340 4,748 755 3,161 1,549 
7,439 16,425 3,624 18,773 6,462 
9,238 14,465 3,614 19,808 6,182 
6,840 2,556 401 1,136 761 
5,780 7,197 1,563 6,153 1,488 

58 796 312 1.69 1.7 8,391 
204 .96 .9 5,350 
64 .62 .9 7,757 

1,632 7,150 2,802 7.97 3.0 14,392 
606 311 1.85 1.8 16,220 

1,563 9,444 3,692 10.57 3.9 28,335 
369 2,046 256 2.26 1.7 20,701 
391 4,207 1,301 4.62 2.9 29,401 

1,470 6,308 2,374 7.41 3.9 42,680 
8,666 23,892 11,550 21.88 3.6 25,094 
9,400 21,360 9,237   
299 2,455 1,600 3.79 2.8 17,301 

3,079 7,133 3,757 9.31 2.0 14,683 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

NORTH DAKOTA 
See BROS roneumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT SAVING TIME 

STATE NETWORK 

Dakota Salesmaker Stations 
Comprised of: 

KOLR-Derils Lake KILO-Grand Forks 
KOCX-Williston KVOX-Fargo. Moorhead 
Media Code 4 235 0350 7.00 
Business Office-Box 97, Moorhead, Minn. 56560. 
Phone 218.233-1522. 

I. PERSONNEL 
Manager-Tom Barnes, (KVOX). 

2. REPRESENTATIVES 
Jack Malls & Company, Inc. 

3. FACILITIES 
See individual station listing. 

4. AGENCY COMMISSION 
15% on UM@ Only: no cash discount. Invoices monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 44. 6s. 7b, 8. 
Rate Protection: 10b. 11b. 
Basic Rates: 20a, 22a. 23a, 24b, 25a, 26. 28a, 29a. 
Contracts: 40a, 42e. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 61a, 61b, (12b. 62e. 
Cancellation: 70a. 70e. 710. 73a. 
Thus stations may be bought in combination, offering 
1 clearance. 1 billing and affidavit. 

TIME RATES 
Bates effective   

Rates received July 6, 1984. 
Class A-6:30-9:00 am. 11:00 am-1:00 pm and 5:00-
7:00 pm. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS A 

1 ti..._..-__„.___ 55.00 260 ti___-_-...... 28.00 
26 34.00 312 ti.....................- 57.00 

26.00 
156 ti- ...... 30.00 

CLASS B 
1   27.00 260 ti__._..-... 22.00 
26 ti....._-__.__ 28.00 312 
52 tL.----.-.__ 25.00 624 ti-__________ 20.00 
156 tL  23.00 
30 seconds-75% of earned 1-minute rate. 
10 seconds-50% of earned 1-minute rate. 
COMBINATION RATES 
Any combination of Dakota Salesmaker Stations (both 
for North and South Dakota) earn discounts in any 
combination. For specific combination rates on less 
than full network. please call or write Jack Mash á 
Company. Inc. for costs. Additional discount accrues 
to the advertiser using the Salesmaker Stations in 
both North Dakota and South Dakota. For individual 
rates see separate listing for each Salesmaker Station. 

B ISMARCK-MAN DAN (3 AM) 
Burleigh County-Map Location D-3 

See SUDS consumer market map and data at begin-
ning of the State. 

KBMR 
1958 

BISMARCK 

e 
Subserlber to the NAB Radio Code 

Media Code 4 235 0700 9.00 
Alvin L. Anderaon, Box 1233, 209 N. 7th SL, Bis-
marck. N. D. 58501. Phone 701-255-1234. 

I. PERSONNEL 
General Manager-A. L. Anderson. 
News Director-Dave BerdahL 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Chicago-National Time Sales. 

3. FACILITIES 
500 w. days: 1350 Cc. Non-directional. 
Operating schedule: 5:00 am-local sunset weekdays: 
6:00 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 4b, 4d, 5, 65, 8. 
Rate Protection: lob, lib. 12b, 13b, 14b. 
Basic Rates: 20a. 22a, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45. 46, 470, 48. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61b. 
Cancellation: 70a, 70e. 71a. 

TIME RATES 
Rates effective August 1, 1964. (Card No. 2.) 

Card received August 3, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti.._._ ....... _ 8.00 5.50 100 ti.___ 6.50 4.50 
25 tl  7.50 5.00 300 6.00 4.00 
50 ti__ ...... 7.00 4.75 

7. PACKAGE PLANS 
PACKAGE VOLUME PLANS 

PER WK: -1 MID-- -30 M-
I UK: ea tot ea tot 
10 ti. _ 5.10 51.00 3.85 38.50 
15 ti__...-_ ...... 4.90 73.50 3.65 54.75 
20 4.70 94.00 3.45 69.00 
30 ti. _ 4.50 135.00 3.25 97.50 
40 ti  _ 4.35 174.00 3.10 124.00 
13 WK: 
10 ti  „ 4.90 49.00 3.65 36.50 
15 ti. - _ 4.70 70.50 3.45 51.75 
20 U.-.   4.50 90.00 3.25 65.00 
30 tL_   4.35 130.00 3.10 93.00 
40 U.- -..._.____.-__ 4.20 188.00 2.95 118.00 
26 WK: 
10 ti 4.70 47.00 
15 ti _ ............ 4.50 67.50 
20 ti _ ..... .........   4.35 87.00 
30 ti_.............._........_.._ 4.20 126.00 

3.45 34.50 
3.25 48.75 
3.10 62.00 
2.95 88.50 
2.75 110.00 

52 WK: 
10 U...........  4.50 45.00 3.25 32.50 
15 ti _ 4.35 65.25 3.10 46.50 
20 ti__ „ 4.20 84.00 2.95 59.00 

 ..... 4.00 120.00 2.75 82.50 
40 ti  3.80 152.00 2.55 102.00 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr 1 hr 

1 ti  „ 9.50 14.25 19.00 28.50 41.50 
25 tL_ ..... ______ 9.00 13.50 18.00 37.00 45.00 
50 ti_.---__. 8.50 12.75 17.00 25.50 42.50 
100 ti _.._.--.... 8.00 12.00 16.00 24.00 40.00 
300 ti 7.50 11.25 15.00 22.50 37.50 

KBOM 
ins 

BISMARCK-MANDAN 

R AlEt 

Subserlher to the NAB Radio Code 

Media Code 4 235 1050 2.00 
ICBOM Broadcsating Co., Box 1377, Bismarck, N. D. 

58501. Phone 701-663-6411. 

I. PERSONNEL 
General Manager-Robert P. Schuller. 
Sales Manager-Richard S. Hullander. 

2. REPRESENTATIVES 
Minneapolis, St. Paul-Communication Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1270 ke. 

Non-directional. 
Operating schedule: 6-1:05 am daily. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a. 2b, 3a. 3b, 3e. 3d, 4a, 4d, 5, 6a. 
Rate Protection: 10d. Ilh. 15a. 15b. 
Basic Rates: 20b. 21a, 21d. 22a, 22b, 23a, 231). 24b. 

25a. 26. 27. 28a. 28e. 29a. 30. 32a, 33s. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 49. 51a. 
Comb.; Cont. Discounts: 60b. 60e, 601. 
Cancellation: 70e. 71a, 73a, 73b. 
Affiliated with CBS and MIS. 

MEMBER 

BUN BLAIR e R30 

1968 Pu se Survey Shows 

No. '1' in the Dakotas 

REACHING MORE NORTH & SOUTH 

DAKOTA HOMES, ADULTS & TOTAL 

PERSONS THAN ANY OTHER NORTH 

OR SOUTH DAKOTA STATION. 

Circulation Pulse la. Interviewing conducted in 1967. 

BOOMING OUT "24 HOURS A DAY" 

Greatest Land Coverage Area 

During Daylight Hours of any 

Station in the U.S. 

FOR A FREE COPY OF THE 3RD 

EDITION OF THE KFYR COOKBOOK 

(ONE OF THE GREAT SUCCESS 

STORIES OF MODERN DAY RADIO) 

ASK YOUR FAVORITE BLAIR 

RADIO MAN OR CALL OR 

WRITE: 
Tom Barr 

223-0900 

Bismarck, North Dakota 

TIME RATES 
Elf 6/1/68-Reed 6/13/68. 

•AA-Daily 11:30 am-1 pm 8c 4:30-6 pm; Mon thru 
Sat 6:30-10 am. 
A-Daily 10-11:30 am, 1-4:30 pm & 6 Dm-1 am: 
Mon thru Sat 6-6:30 am; Sun 7-10 am. 
(0) All adjacencies are AA times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA I min 90 see 10 see 

1 x  7.75 5.25 2.75 
26 x  7.35 5.00 2.65 

6.95 4.75 2.55 
156 x  6.55 4.50 2.45 
260 x  6.15 4.25 2.35 
312 x  ... 5.75 4.00 2.25 

5.35 3.75 2.15 
1248 x  . 4.95 3.50 2.05 
2000 1.  4.55 3.25 1.95 

CLASS A 
1 x  6.00 4.25 
26 x  5.70 4.05 
52 x_   5.40 3.85 
156 x.    5.10 3.65 
260 x  4.80 3.45 
312 x -  4.50 3.25 
624 X...........- 20 3.05 
1248 x   ...... - .... - .... -- .....  -- 190 2.85 
2000 x.. _ 60 2.65 

B. PROGRAM TIME .. .. "iiKfEâ- . "-- 3. 
CLASS AA 

Ix 26x 52e 1 56x 260x 3 I 2x 
1 hr  65.00 62,00 59.00 56.00 53.00 50.00 
1/2 hr   40.00 38.50 37.00 35.50 34.00 32.50 
1/4 hr  25.00 24.25 23.50 22.75 22.00 21.25 
10 min.   20.00 19.50 19.00 18.50 18.00 17.50 
5 min.  15.00 14.50 14.00 13.50 13.09 12.50 

CLASS A 
1 hr  50.00 47.75 45.50 43.25 41.00 38.75 
1/2 hr  31.00 29.65 28.30 28.95 25.60 24.25 
1/4 hr  19.00 18.10 17.20 16.30 15.40 14.50 
10 min  15.00 14.30 13.65 13.00 12.30 11.65 
5 min  12.00 11.50 11.00 10.50 10.00 9.50 

KFYR 
1925 

BISMARCK 

BLAIR en..... 
R e0E1 

2.25 
2.15 
2-.05 
1.95 
1.85 
1.75 
1.65 
1.55 
1.45 

Subeerlher to the NAB Radis Code 
Media Code 4 235 14009.00 
Meyer Broadcuting Co.. 200-1/2 4th St., Bismarck. 
N. D. 58501. Phone 701-223-0900. 

I. PERSONNEL President-W. A. Ekberg. 
Station Manager-Thomas G. Barr. 
Sales Manager-Jerome Hegel. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.: 550 Ice. Directional-nighttime only. 
Operating schedule: 24 hours daily except midnight 
Sun-4:45 am Mon. CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 3b, 4a, 4d, 5, 60, 7b. 
Rate Protection: 12b, 1413. 
Basic Rates: 22s. 22b, 23e. 24b, 25a. 28a, 29a. 
Contracts: 40a. 42b. 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a. 72e. 
Affiliated with NBC and Blair Represented Network. 
Station break announcements sold at a time when rate 
classifications change take the rate of the preceding 
rate bracket. Minute announcements sold at a time 
when rate classifIcationi change take the rate of the 
following bracket. 

(This listing continued on next page) 
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Bismarck-Mandan-K FY R-Continued 
TIME RATES 

Eff 3/1/67-Rec'd 2/6/67. 
A-Mon thru Sat 6-9 am, 11:30 am-1:30 pm & 4-7 pm. 
B-All other times. 

7. PACKAGE PLANS 
CLASS A 

PER WK: () 6 ti 12 ti 18 ti 24 ti 30 tl 
1 20.00 18.00 17.00 16.00 15.00 14.00 
20/30 see 16.00 14.40 13.60 12.80 12.00 11.20 
10 12.00 10.80 10.20 9.60 9.00 8.40 

CLASS B 
1 min_____ 16.00 14.00 13.00 12.00 11.00 10.00 
20/30 sec 12.80 11.20 10.40 9.60 8.80 8.00 
10 sec  9.60 8.10 7.80 7.20 6.60 6.00 

(.) Less than 6 per wk, staggered. 
DISCOUNTS 

26 wk-5%. 52 wk-10%. 
Minutes, stationbreaka & ID's may be combined for 
maximum frequency. 

8. PROGRAM TIME RATES 
CLASS A 

Ix 26x 52x 156x 260x 312x 
1/2 hr ..... 120.00 114.00 108.00 102.00 96.00 90.00 
1/4 hr  80.00 76.00 72.00 68.00 61.00 60.00 
10 min.  60.00 57.00 54.00 51.00 48.00 45.00 
5 min____ 40.00 38.00 36.00 34.00 32.00 30.00 

CLASS B 
1/2 hr  75.00 71.25 67.50 63.75 60.00 50.25 
1/4 hr  50.00 47.50 45.00 42.50 40.00 37.50 
10 min  37.50 35.65 33.75 31.90 30.00 28.15 
5 min  25.00 23.75 22.50 21.25 20.00 18.75 

CARRINGTON 
Foster County-Map Location F.3 

See SRDS consumer market map and data at b gin-
ning of the State. 

KDAK 
1961 • 

Subscriber to the NAB Radio Code 
Media Code 4 235 1750 7.00 
Central Broadcasting Corp., Box 50, 822 Main •rt.. 

Carrington. N. D. 58421. Phone 652-3151. 
I. PERSONNEL 

President-F. W. Carr. 
General Manager-Shearn Hirsch. 
Sales Manager-Richard Johnson. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
500 w. days; 1600 kg. Non-directional. 
Operating schedule: Sunrise-local sunset daily. CST 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 4s, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 25a, 28b. 
Cancellation: 70e. 
Prod. Services: 82. 

TIME RATES 
Rates effective August 1, 1961. 
Card received October 3. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 26 52 156 260 312 

1 
1/2 
1/4 
10 
5 
1 

20 

hour...... 
hour__ 
hour_. 

ti. ti. 
70.00 65.00 
45.00 40.00 
35.00 30.00 
30.00 25.00 
20.00 15.50 
7.50 5.50 
5.00 4.00 

DEVILS LAKE 
Ramsey County-Map Location F-2 

See SitDS consumer market map and data at begin-
ning of the State. 

ti. ti. t. 
60.00 55.00 50.00 45..00 
35.00 30.00 25.00 20.00 
25.00 20.00 15.00 10.00 
20.00 15.00 10.50 8.50 
12.00 10.00 8.50 7.00 
4.50 4.00 3.50 8.00 
3.50 3.00 2.70 2.45 

KDLR 
1925 

Mutual Network 
Subscriber to the NAB Radio Code 

Media Code 4 295 2100 4.00 
SDLR, Inc., 400-12th Ave.. Devils Lake, N. D. 

58301. Phone 662-2161. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Bert Wick. 
Vice-Pres. & Com'i Mgr.-Paul It. Lange. 
Program Directer--Wilbur Clemenson. 

JOIN THE CAMPAIGN! 
Urge media and their representatives 

to use more informative copy 

Your job will be made much easier and more pleasant if media 
buyers "pass the word along" to representatives and media owners 
that pertinent information, minus the historic frills and fluffs of media 
promotion, is needed to buy "opportunities" for products. 

First, a brief recapitulation of what SRDS is doing to help you. 
Through direct mail, salesmen, bulletins, copy service department, 
and Service-Ads, we are hammering hard to dispel the notion that 
media buyers are swayed by glittering generalities and have the time 
to pore through mountains of media promotion digging out needed 
data. 

But, we need help! 

Urge the representatives to tell their bosses to use informative 
copy in Service-Ads near their listing in SRDS publications-copy 
containing sufficient data to enable you to justify your choice should 
it be questioned. 

Many media buyers have joined hands with SRDS in this cam-
paign to foster informative copy in Service-Ads. These busy media 
buyers urge the presentation of information in a form that is easy to 
use-material that they can use with as much confidence, ease, and 
effectiveness as they use the information in the listings of SRDS 
publications. 

Join this campaign to help you buy media intelligently. Urge 
the representatives, media owners, radio station managers, etc., to 
use copy with pertinent data in Service-Ads near their listing for 
your guidance and convenience. 

G52D-2/2 

2. REPRESENTATIVES 
Jack Mesta & Company. Inc. 

8. FACILITIES 
250 w.: 1240 kc. Non-direetlonal. 
Operating schedule: 6:00 am-11:00 pm weekdays; 
8:00 am-10:30 pm Sun. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3b, 3c, 3d, 4a, 4d, 5, 6s. 

7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a. 24b, 25a. 28a, 29a, 30. 
Contracts: 40a, 44a, 45, 46, 47a. 
Comb.; Cont. Discounts: 00e, 62d. 
Cancellation: 71a. 73b. 
Prod. Services: 82. 
Affiliated with MRS. 
Member: Dakota Salesmaker Stations. 

TIME RATES 
Rates effective December 1, 1964. (Card No. 6.) 

Rates received October 28, 1964. 
Class A-7:00 am-1:00 pm and 5:00-7:00 Pm Men 
thru Sat. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 ti............. 7.00 5.50 260 ti......___ 5.70 4.45 
26 ti ....6.70 5.25 3°0 ti  5.00 4.35 
52 ti  6.30 4.95 624 ti  5.50 4.25 
156 ti   6.00 4.70 

CLASS B 
1 ti  6.00 4.50 200 ti 4 90 3.65 
26 ti 5.75 4.30 320 ti  4.75 3.60 
52 ti  5.40 4.05 624 tt   4.60 3.50 
156 ti  5.10 3.80 
10 second ID's-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  . 40 30 20 15 10 
DISCOUNTS 

13x-5% 52x-15% 2601-25% 
26x-10% 156x-20% 

DICKINSON 
Stark County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KDIX 
1947 

Subscriber to the NAB Radlo Code 
Media Code 4 235 2450 9.00 
Dickinson Broadcasting Corp.. Box 1368. 119 Second 

Ave. W., Dickinson, N. D. 58001, Phone 701-
225-5133. 
STATION'S PROGRAMMING DESCRIPTION 

EDIX: Programming for general interest.. 
Live coverage local sports. Network and local rows on 
hour. 5 min features on half hour. Remote broadcast 
capabilities. M-Sat 6-9 am farm reports, weather. 
western music. 9 am-noon general popular music, 
standards, showtunes, women's information. Noon-1 
pm general popular music, farm reports, extension 
service guests and information. Everyday 1-3:30 pm 
popular music. 3:30-5:30 pm rock, rhythm and blues, 
general popular. 5:30-6:30 pm news feature. 6:30 pm-
12M rock, current hits, phone requests, guests. air 
personality. Sun 7 am-1 pm general popular, Eve and 
recorded religious programming. Contact Representa-
tive for further details. Rec'd 7/12/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Stanley T. Deck. 
Manager-Robert Weiler. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Minneapolis-William I... Hurley. 

3. FACILITIES 
1.000 w.; 1230 kg. Non-directional. 
Operating schedule: 6 am-midnight daily. MST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with CBS. 

TIME RATES 
Rates effective June 1, 1959. (Card No. C.) 

Card received May 6, 1959. 
Class A-7:00 am-1:00 pm. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 see 
1 ti  10.00 6.50 156 ti 8.00 5.25 
26 ti  9.50 6.00 208 ti_____ 7.50 5.00 
52 ti  9.00 5.75 312 ti  7.00 4.75 
104 ti  8.50 5.50 624 ti 6.50 4.50 

CLASS B 
1 ti  6.00 4.00 158 ti   4.50 3.20 
26 ti... 5.50 3.80 208 ti   4.29 3.00 
52 ti  5.00 3.60 312 tL__..... 4.0e 2.80 
104 ti  4.75 3.40 624 ti  3.75 2.60 

8. PROGRAM TIME RATES 
CLASS A 

1 hr 1/2 hr 1/4 tr 5 min 
1 ti 50.00 30.00 20.00 15.00 
•6 ti 47.50 28.50 19.0e 14.25 
52 ti. 45.00 27.00 18.00 13.50 
104 ti  42.50 25.50 17.00 12.75 
156 ti    40.00 24.00 16.00 12.00 
208 ti  37.50 22.50 15.00 11.25 
312 ...... _ .......... 35.00 21.00 14.00 10.50 
624 ti ......... ....... -_.-..._  32.50 19.50 13.00 9.75 

CLASS B 
I ti  10.00 18.00 12.0') 9.00 
26 ti...  16.50 11.00 8.23 
5^ ti  25.00 15.00 10.0') 750 
104 ti  23.75 14.25 9.50 7.15 
156 ti  22.50 13.50 9.00 6.75 
208 ti  21.25 12.75 8.50 6.40 
312 ti   20.00 12.00 8.00 6.00 
624 ti  18.75 11.25 7.50 5.65 

10. SPECIAL FEATURES 
Time Signals-2.00 each. minimum 10 per day. 

NORTH DAKOTA 

FARGO (N. D.)-MOORHEAD 
(MINN.) (4AM;2 FM) 

Fargo. Cass County, N. D.-Map Location (1-3 
Moorhead, Clay County, Minn.-May Location H-4 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage or tne entire area or cities involved. It Is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered. etc. 
within the area. 

KFGO 
1947 

FARGO, N. D. 

The Eastman Station 
13212 

Subscriber to the NAB Radio Code 
Media Code 4 235 2800 9.00 
1{FGO Broadcasting Co., Box 1228, 405 South 7th 

St., Fargo, N. D. 58102. Phone 701-237-5245. 
STATION'S PROGRAMMING DESCRIPTION 

ICFGO: Programmed for general interest. 
Program format: modern country music. Complete 
grain and livestock markets daily plus farm news 
and farm weather reports. Telephone discussion pro-
grams each morning. City commission meetings broad-
cast. Mayor's news conference programmed each Sat 
for 1/2 hour. Editorials on important local and state 
issues. Local live remote coverage. Stockmen's weather 
warnings and aviation weather reports each morning. 
3 farm directors. Contract Representative for further 
details. Rec'd 0/25/69. 

I. PERSONNEL 
President-Hart N. Cardoso, Jr. 
Vice-Pros. & Gong Mgr.-Ed. Dahl. 
Station Manager-Joel D. Melarvie, 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Minneapolis. St. Paul--Communications Sales. 
Omaha-Soderlund Company. 

3. FACILITIES 
5.000 w.: 790 kg. Directional--nighttime only. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 65, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 131). 14b, 156, 16 

(This listing continued en next page) 

KCJB has 
Real Radio Reach 
72% Share of 
Home County 
KCJB reaches 30,500 total persons 
weekly in Ward County - more 
total listeners than any other station 
in North Dakota - with a 72% day-
time share of audience.* These top 
ratings reflect 1,000 Watt KCJB. With 
our new power increase to 5,000 
Watts, we'll even look better! 

Circulation Pulse, North Dakota, 1968 
•Daytime before 6 pm 

• Interviewing conducted in 1967. 

Top North Dakota Market 
Minot leads all North Dakota cities 
in retail sales per household - $9,238. 
Ward County - the state's second 
ranked county in households and sales 
- spends over $118 million in retail 
sales annually. 
Reach more of the big spenders in 
Minot and Ward County plus primary 
coverage over 11 North Dakota coun-
ties with KCJB-AM and the new 
KCJB-FM. SRDS CM Data 14-69 

KcJB 9Mli°noktc. N. Dakota 

NOW! 5,000 WATTS DAYTIME 

Represented by Adam Young, Inc. 
Minneapolis - Bill Hurley 

\.  
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NORTH DAKOTA 
Fargo (N.D.)-Moorhead (Minn.)-
K F G 0-Continued 

Basic Rates: 20b, 21a. 22b, 23a, 24a, 25e. 26, 2: 
28e. 29a, 30, 31. 32b, 33a. 

Contracts: 40a, 41, 42a, 43, 44b, 46. 470, 48, 51e 
Comb.; Cont. Discounts: 60t, 61a, 61b, 62b. 
Cancellation: 70a, 70e. 71o, 72. 73a. 
Pratt. Services: 80. 
Affiliated with the Eastman Network. 
Affiliated with CBS. 

TIME RATES 
No. 8 Eft 8/1/68-Reed 7/5/68. 

I-Mon thru Sat 6-9 am, noon-1 pm & 3-7 pm. 
II-Mon thru Sat 9 am-noon & 1-3 pm; Sun all day. 

other times. 
6. SPOT ANNOUNCEMENTS 

SECTION I 
PER WK: I ti 12 01 18 ti 24 01 
1 min  23.00 20.00 18.00 16.00 
30 sec  18.40 16.00 14.40 12.80 
10 sec.   11.50- 10.00 9.00 8.00 

SECTION II 
1 min  18.08 16.00 14.00 12.00 
30 sec  14.40 12.80 11.20 9.60 
10 sec  9.00 8.00 7.00 6.00 

SECTION III 
1 min  12.00 10.00 8.00 6.00 
30 sec  9.60 8.00 6.40 4.80 
10 sec  6.00 5.00 4.00 3.00 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 isk-4% 52 wk-8% 
Rateholder: Minimum wkiy ached of 6 1-min spots 
6 am-I2 mid Mon-Sun necessary to maintain cornea 
wk advertising. 

KQWB 
(formerly KUTT) 

1960 

FARGO, N. D. 

1:R3C1 
Subscriber to the NAB Radio Code 

Media Code 4 235 3150 8.00 
Midwest Radio Co.. a North Dakota Corp., Box 2122. 

303 North 5. Fargo, N. D. 58102. Phone 701-235-
7551. 

STATION'S PROGRAMMING DESCRIPTION 
KQWB: Programmed for young adults and teens. 
MUSIC 84%: current hit tunes. 9 am-3 pm. substf-
tute selected pop album cuts. NEWS 15.95%: 2 mit, 
at :15 and 5 min at :45. SPORTS: 3 min at :25. 
FARM .05%. Community billboard: local happen-
ings announced 1 per hour. COMMERCIAL POLICY: 
18 minutes maximum announcements permitted every 
hour. Audience telephone: 9:05-9:30 am every day. 
sell and trade miscellaneous items. Emphasis on air 
personalities. Contact Representative for further de-
tails. Recd 8/9/67. 

I. PERSONNEL 
President-Larry Lakoduk. 
Vice-Pres. & Gen'l Mgr.-Fred Drewry. 
Program Director-Wayne Biller. 

2. REPRESENTATIVES 
Adam Young Radio. Inc. 

9. FACILITIES 
5.000 w. days; 1550 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simukast operation. Simulcast 6 am•local 
sunset. For non-simulcast facilities see KQWB-FM. 

4. AGENCY COMMISSION 
All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, 4a, 5. 65. 7b. 
Rate Protection: 10a, 11a, 12a. 13a. 14a. 15a, 15b, 

16. 
Basle Bates: 20b. 21a, 21b. 21e, 22a, 22b. 23s. 24e. 

24b. 24c, 25a, 26, 28a, 28e, 29a, 29b, 30. 32e. 33b. 
Contracts: 40a. 42b, 42d. 44a. 45, 46. 47e. 48. 49. 

50. 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b. 60d. 60f. 60e. 60h, 601. 

61b. 621). 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 

No. 3 Eft Reed 9/27/67. 
6. SPOT ANNOUNCEMENTS 

lx 260 52x I04x 156x 260x 312x 
1 min 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
30 sec 6.50 6.00 5.50 5.00 4.50 4.00 3.75 
20 sec 5.50 5.00 4.50 4.00 3.50 3.25 3.00 
10 sec 4.50 4.00 3.50 3.25 3.10 2.90 2.75 

7. PACKAGE PLANS 
(One or more weeks) 

PER WK: 10 31 15 ti 20 ti 30 tl 40 ti 50 ti 
1 min  8.00 7.50 7.00 6.50 6.00 5.50 
30 see.  5.25 5.00 4.75 4.50 4.25 4.00 
20 sec  4.25 4.00 3.75 3.50 3.25 3.00 
10 see.  3.25 3.00 2.75 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
lx 104x 1505 260x 3120 

1 hr  60.00 54.00 51.00 48.00 45.00 
1/2 hr  36.00 32.40 30.60 28.80 27.00 
1/4 hr  24.00 21.60 20.40 19.20 18.00 
10 min  20.00 18.00 17.00 16.00 15.00 
5 min  15.00 13.50 12.75 12.00 11.00 

KQ W B-FM 
1966 

MOORHEAD, MINN. 

Media Code 4 235 3151 6.00 
Midwest Radio Co., Box 2122, 303 N. 5th St., Fargo, 
N. D. 58102. Phone 701-235-7551. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Larry Lakoduk. 
Station Manager-Fred Drewry. 
Sales Manager-Del Hanson. 

2. REPRESENTATIVES 
Adam Young Radio. Inc. 

S. FACILITIES ERP 100,000 w.: 98.7 mc. 
Operating schedule: 6-1 am. CST. 
Antenna ht. - 460 ft. above average torrala 
Partial slmultast operation. Operated separately. 
sunset.I am. For simulcast facilities see KQWB. 

4. AGENCY COMMISSION 
15% time only. Payable 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d. 4a, 5, 6a, 7b. 
Bate Protection: 10e, lle, 12e, 13e, 14e. 15b. 
Basic Rates: 20a. 21b. 22a, 23a, 24a, 24b, 24e. 25e, 

26, 28a, 28e. 29a, 30, 33a. 
Contracts: 40a, 44b, 46. 17a, 48, 51b. 
Comb.; Cont. Discounts: 60h, 601, 61e. 
Cancellation: 70a, 70d, 71b, 73b. 
Prod. Services: 80. 

TIME RATES 

Rates are identical to KQWB. See that listing. 

KVOX 
1937 

MOORHEAD, MINN. 

Subseriber to the NAB Radio Cede 
Media Code 4 235 3500 4.00 
KVOX. Box 97, Radio Bench, 4000 8th St. 8., 
Moorhead. Minn. 56561. Phone 218-233-1522. 

I. PERSONNEL 
Executive Vice-President-Tom Barnes. 
General Manager-13111 Weaver. 

2. REPRESENTATIVES 
Minneapolis•St. Paul-Harry S. Ilyett & Co 
New York. ChIcago-Jack Manta Company. Inc. 

5. FACILITIES 
1,000 sr.: 1280 be. Directional-night only. 
Operating schedule: 6-1 am. CST. 

4. AGENCY COMMISSION 
15% on stall« time only: no cash diecount. 

5. GENERAL ADVERTISING See toded regulations 
General: la. 3a, 4s. 4d, 5, 6a. 
Rate Protection: 10a. 11a, 14e. 
Basle Rates: 22s. 22b. 23e. 24b. 25a. 28, 28a, 29a. 
Contracts: 40a. 42b, 46. 47e. 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e. 71a, 735. 
Affiliated with American Information Network. 
Affiliated with MBS. 
Member: Dakota Salenmaker Stations. 

TIME RATES 
Eff  Reed 9/6/66. 

A-Mon thru Fil 7-9 am, noon-1 pm & 5:15-6:15 pm. 
II-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WIC; CLASS A 
I MIN: I wk 4 wk 13 wk 26 wk 52 wk 
1 ti  8.90 8.45 8.00 7.60 7.10 
5 ti  8.10 7.55 7.10 6.80 6.60 
10 ti  7.30 6.75 6.50 6.20 6.00 
15 tl  6.55 6.00 5.70 5.55 5.25 
20+   5.90 5.75 5.50 5.25 5.00 
30 SEC: 
5 ti  5.90 5.70 5.35 5.05 4.75 
10 ti  5.25 5.00 4.75 4.45 4.20 
15 ti  4.80 4.55 4.30 4.10 3.85 
20+   4.65 4.40 4.15 3.90 3.60 
1 MIN: CLASS B 
5 ti  6.85 6.50 6.15 5.80 5.40 
10 ti  5.90 5.65 5.35 5.05 4.75 
15 ti  5.50 5.25 4.95 4.70 4.40 
20+ ............... 5.35 5.0., 4.80 4.55 4.25 
30 SEC: 
5 ti  4.60 4.40 4.15 3.90 3.70 
10 ti  4.15 3.90 3.75 3.55 3.35 
15 ti  3.90 3.70 3.50 3.35 3.15 
20+   3.70 3.55 3.35 3.15 3.00 
ID's-50% of 1 minute earned rate. 

8 PROGRAM TIME RATES 
A 

1/4 hr 10 min 5 mln 1/4 hr 10 min 5 mln 
I x  35.40 28.70 20.60 26.30 21.20 15.80 
26 x  34.25 27.30 19.40 25.50 20.50 15.30 
52 x  32.35 26.60 18.10 24.40 19.30 14.70 
156 x   31.70 26.00 17.30 23.80 18.10 14.05 
260 x   30.80 25.20 15.80 23.20 17.70 13.40 

WDAY 
1922 

FARGO, N. D. 

NBC Radio Network 
mcgavren-guild 
pgw radio, inc. 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 235 3850 3.00 
WDAY. Inc.. 207 N. Fifth, Fargo, N. D. 58102. 
Phone 701-237-6500. 

Affiliated with the Fargo Forum. 

STATION'S PROGRAMMING DESCRIPTION 
WDAY: Programmed for general interest. 
5:30-7 am farm and general 2 men, market reports, 
features, news. MUSIC: standard, country and west-
ern, 7 am-noon air personalities, music, middle-of-
the-road, country and western. Phone shows 9-10 am, 
with woman personality 10:30-11 am. Noon-1 pm farm 
news. weather, features, 1-3 pm air personalities, 
phone quiz. 1-2 pm music standard, country and 
western. 3-6 pm air personalities, music middle-of-
the-road, country and western. 6-7 pm commentary, 
news, entertaltunent. 1 am entertainment, general 
popular music. Network news on hour,. local news 
following during day. 6 trian news staff. SPORTS: 
play-by-play local, regional college football SAT. 
Sun network and general popular music. Contact 
Representative for further details. Reed 5/26/69. 

I. PERSONNEL 
President-Norman Black, Jr. 
Executive Vice-President-Jack Dunn. 
Gen'i & Sales Mgr.-Bill Burn. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
5.000 w.; 970 be. DirectIonal-nighttime only. 
Operating schedule: 5:30-1 am. CST. 
Partial simulcast operation, Simulcast 8 pm-1 am. 
For non-simulcast facilities see WDAY-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 5, 6a, 8. 
Rate Protection: 10e. 14e, 15a, 15b. 
Basle Rates: 20b, 21b, 22a, 23a, 24b, 25s, 26. 20e. 
Contracts: 40a, 41, 42b, 45. 46, 478, 50. 
Comb.; Cont. Discounts: 601), 62d. 
Cancellation: 70a, 70e, 71a, 73s. 
Prod. Services: 80. 
Affiliated with NBC Radio Network. 

TIME RATES 
Eft 6/1/68-Rec'd 4/22/68. 

A-Mon thru Sat 5:30-9 am, noon-1 pm & 4-7 pm; 
Farm Time 5:30-7 am & noon-1 pm. 
B-Mon thru Sat 9 am-noon & 1-4 pm. 
C-Mon thru Sat 7 pm-1 am; Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: () 6 tl 12 ti 18 ti 24 01 
A ...... _ ...... ....... 28 26 24 22 20 

  23 20 16 15 13 
  15 13 12 11 10 

AM/FM COMBINATION 
A _ 31 29 27 25 23 
  26 23 19 18 16 
  18 16 15 14 13 
(•1 1 ti or fixed position. 

30 sec: 80% of applicable 1-min. 
10 see: 50% et applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
TOTAL AUDIANCE PLAN 

(1/3A, 1/3B, 1/3C) 
PER WK: 12 ti 18 (I 30 ti 

14 12 
AM/FM COMBINATION 

(1/3A, 1/3B, 1/3C) 
Ea   18 17 15 
30 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
CLASS A 
5 min 10 min 1/4 hr 1/2 hr I hr 

1 x  39 55 66 120 220 
26 x  37 53 63 116 210 
52 x.  35 51 60 112 200 
156 x  33 49 57 106 190 
260 x..  31 47 54 100 181) 

CLASS 13 
1 x  28 39 50 88 155 
26 x  .26 36 47 84 150 
52 x ......... _ ..... __-______ 25 34 45 80 145 
156 x  24 32 43 76 140 
260 x.   23 30 41 72 135 

FGO "Growth Power" 
D offers a five-man farm service department . . . 151/2  hours of farm programming weekly. 

D has virtually changed the face of "GROWING FARGO" with continuous, gusty, hard-hitting editorials. 

D received the 1968 Northwest Broadcast News Association Out- KFGO 5,000 watts 
standing Achievement Award. 790 kc 

"GROWING FARGO" 
D sold 5,000 KFGO cookbooks and drew 3,000 "growth-conscious" Represented Nationally By 

housewives to the KFGO cooking school. THE ROBERT EASTMAN COMPANY 

CLASS C 
5 min 10 min 1/4 hr 1/2 hr I hr 

1 x   17 24 33 61 99 
26 x  15 23 32 58 95 
52 x  14 22 31 54 91 
156 x  13 21 30 52 88 
260 x  .... 12 20 29 49 84 

WDAY-FM 
1965 

FARGO, N. D. 

e 1:11:113 CID HMI] 
Subscriber to the NAB Radio Code 

Media Code 4 235 3851 1.00 
WDAY, Inc., Box 1031, 207 N. Fifth, Fargo, N. D. 

58102. Phone 701-237-6500, 
I. PERSONNEL 
President-Norman D. Black, Jr. 
Executive Vice-President-Jack Dunn. 
Gen'l & Sales Mgr.-Bill Burn. 

2. REPRESENTATIVES 
McGarren-Guild-POW Radio. Inc. 

S. FACILITIES 
ERP 40,000 vv.: 93.7 mc. Stereo. 
Operating schedule: 7-1 am. 
Antenna ht.: 1206 ft. above average terrain. 
Partial simulcast operation. Operated separately 7 
am-8 pm. For simulcast facilities see WDAY. 

4, AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 4a, 5. 
Rate Protection: 10d, 11d, 14d, 15a. 
Basic Rates: 20b, 21a, 22b, 23a, 21b, 25a. 26, 27, 

28a, 29a. 
Contracts: 40a. 41, 44a, 47e, 51a. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 
TV facilities: WDAY-TV. 
For combination rates see WDAY. 
Program commercial content: 5 min-1 1-minute an-
nouncement; 25 min-2 1-minuto announcements; 55 
min-3 1-minute announcements. 

TIME RATES 
Rates effective February 28, 1965. (Card No. 1.) 

Card received October 6. 1965. 
6. SPOT ANNOUNCEMENTS 

1-50 51-150 151- 300 or 
ti ti 300 ti more ti 

30 sec........,..._..,..... 7.50 7.00 6.50 6.00 
1 min.._..- ..... 9.00 8.50 8.00 7.60 

1-25 26-51 52-99 100 or 
8. PROGRAM TIME RATES tl (I ti more (1 
5 .........____.- ............. 18. 14. 10. 8. 
25 min.  38. 34. 30. 26. 
55 min. 50. 46. 42. 38. 

THE NORTH DAKOTA STATION 

Il  

Let the man from 
ALAN TORBET ASSOCIATES 
show you the results of 

*Circulation Pulse-68 and why 
KS1B is the #1 ADULT radio 

value for North and 
South Dakota. 

At the same time let ATA show 
you the results of the full 

statewide North Dakota **pulse 
You reach more adults for your 

advertising dollar on KSJB! 

5 KW- Full Time - 600 KC 
*Circulation Pulse-1968 

**54 County North Dakota and 
Clay County, Minnesota 
Pulse/Oct.-Nov., 1966. 

KSJ B 
JAMESTOWN-SERVING THE DAKOTAS 

Interviewing conducted in 1967. 

672 Spot Rodio Stations September 1, 1969 



GRAFTON 
Walsh County-Map Location G-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KGPC 
1958 

Media Code 4 235 4200 0.00 

KGPC Co., Box 312, Chafton, N. D. 58237. Phone 
701-352-1272. 

I. PERSONNEL 
Pros. & Gen'l Mgr.-Clayton G. Matheson. 
Commercial Manager-Del NYgard. 
Program Director-Larry Wayne. 

3. FACILITIES 
1,000 w. dies, 250 w. nights; 1340 he. 

Non-Directional. 
Operating schedule: 5:30 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4c, 5, 6a, 7a. 
Bate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 28a, 295. 
Contracts: 40a. 
.Comb.; Cont. Discounts: 60b, 60k, 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70e, 71h, 73a_ 
Affiliated with NAS. KBS and MRS. 

TIME RATES 

Rates effective July 13, 1958. 
Rates received August 10, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/4 hr. 10 min. 5 min. 1 min. 30 sec. 

I time.... 25.00 20.00 15.00 5.50 4.00 
26 times.. 20.00 15.00 10.50 4.00 3.35 
52 times_ 18.75 13.50 8.50 3.45 3.10 
156 times.. 15.75 10.00 6.35 3.15 2.95 
260 times_ 13.60 8.75 5.60 2.95 2.80 
312 times.. 10.90 7.80 5.35 2.70 2.45 

GRAND FORKS (3Am) 
(including East Grand Forks, Minn.) 
Grand Forks County-Map Location G-2 

See SitDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

KILO 
1941 

GRAND FORKS 

CBS Radio Network 
e 

Subscriber to the NAB Radio Code 

Media Code 4 235 4550 8.00 

KILO, Inc.. First National Bank Bldg., Grand Forks, 
N. D. 58201. Phone 701-774-5321. 

I. PERSONNEL 
President-Carl Bloomquist. 
Station Manager-Alan J. Twomey. 

2. REPRESENTATIVES 
Jack Manta & Co.. Inc. 

S. FACILITIES 
1,000 w. days. 500 w. nights; 1440 he. 

Non-directional. 
Operating schedule: 8:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 130, 7a, 8. 
Rato Protection: 10b, Ilb, 12b, 13b, 14b. 
Basic Rates: 22b, 23a, 24a, 24b, 26, 28a, 29b. 
Contracts: 40c, 42b. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 601). 61a, 61b. 61c, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
For combination rates see CBS Radio Network, 
Member: Dakota Salesmaker Stations. 

TIME RATES 
F47 9/1/66-Reed 8/5/66. 

AA-Mon thru Sat sign-on-7 Pm; Sun O am -7 Pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
1 x.   12.00 260 x.  8.80 
52 x..._ 11.00 520 x. 8.00 
104 x. 10.40 1.040 x.  7. 28 
156 x. -.---- 9.60 

7. PACKAGE PLANS 

SATURATION PACKAGES 

CLASS AA 
PER WK: each 
1 min or less 

10 tl 20 ti 30+ 
8 7 6 

CLASS A 
Each time, regardless of frequency... 4 

8. PROGRAM TIME RATES 
Ix 52x I04x 156x 260x 520x 1040x 

1/2 hr....-. 60 57 54 51 48 45 42 
1/4 hr..._... 40 39 38 37 35 33 80 
10 min__ 30 29 28 27 25 23 20 
5 min __... 20 19 18 17 16 15 13 
Two or more program units of 15 minutes or more 
broadcast on same day for same sponsor may be com-
bined to earn 1/2 hour or 1 hour rate. whichever 
applies. All programs so combined to earn a lower 
rate may be scheduled contiguously at station's 
option. on 28 days notice. 

10. SPECIAL FEATURES 
News service fee-30% of regular rates. 

KNOX 
1947 

GRAND FORKS 

Subscriber to the NAB Radio Code 

Media Code 4 235 4901) 5.00 

KNOX Radio, Inc., Box 1638, Grand Forks. N. D. 
58201. Phone 701-775-4611. 
STATION'S PROGRAMMING DESCRIPTION 

KNOX: Variety programmed for general interest. 
AIR PERSONALITIES featured on all programs. 
FARM: farm director on air 5-7 am & noon-1 pm 
daily. NEWS: local and national mixture on hour, 
network on half hour. 15 min casta at 7:30 am & 
noon. SPORTS: sports director, university hockey, 
football, basketball, all games at home and away. 
High school basketball and hockey. Major league 
baseball and football. ENTERTAINMENT: programs 
include middle-of-the-road music format with infor-
mation features. Telephone discussion program 10-
11:30 am daily. Contact Representative for further 
details. Rec'd 10/4/68. 

I. PERSONNEL 
Pres. & Gcn'l Mgr.-Sustin Iloberg. 
Program Director-Jim Bollman. 
Women's Director-Peggy Jensen. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Minneapolis-Wayne-Evans & Associates'. 

3. FACILITIES 
5,000 w.; 1310 he. Directional-nighttime only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la, 4a. 44, 5, 6a. 
Rate Protection: 10h, 1111, 12h. 13h. 14h. 15a. 15b. 
Basle Ratea: 20b. 2.1a, 21b, 22a, 24b, 24e. 25a. 26, 

27. 28b. 28e. 29a. 32b, 33a. 
Contracts: 40a. 41. 44a. 44b. 45. 46. 50, 51b. 
Comb.; Cont. Discounts: 60b, 606, 601, 62d. 
Cancellation: 70b. 71a. 73b. 
Prod. Services: 80. 81. 82. 
Sold in combination with KTYN. Minot. 
15% discount when same number of spots purchased 
on both stations. 

TIME RATES 

Eff 11/1/66-Reed 8/31/66. 
AA-Mon thru Sat 6-9 am, noon-1 pm & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

1 MIN: lx 500 100x 2500 500x 
AA   12 11 10 9 8 
A 11 10 9 8 7 

7. PACKAGE PLANS 
PER WK: 5 ti 10 t1 20 tl 30 t1 
AA   10.50 10.00 9.50 1).00 

9.00 8.50 8.00 7.60 

8. PROGRAM TIME RATES 
IX 205 120 156g 

1/2 60.00 57,37 52.10 49.09 
1/4 hr.__ 45.00 42.00 39.00 38.00 
10 30.00 28.50 27.00 25.53 
5 min.-__ 22.00 21.00 20.00 19.00 

KRAD 

2600 
46.00 
33.00 
24.00 
18.00 

3123 
43.00 
30.00 
22.50 
17.00 

1959 

EAST GRAND FORKS, MINN. 
Media Code 4 235 5250 4.00 

KRAD. Inc., Box 349, East Grand Forks, Minn. 
56721. 

I. PERSONNEL 
President-Marlin T. Oble. 
Gen'l Mgr. & Coral Mgr.-Jack French. 

3. FACILITIES 
1.000 u. days: 1590 kg. 
Operating schedule: 8:00 am-midnight Mon thru Sat; 
7:00 am-midnight Sun. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30, 313. 4a, 5, Ca, 7a. 
Rate Protection: 10b, 1lb, 14b. 
Basic Rates: 220, 23a, 24b, 25a. 26, 29a. 
Contracts: 40a, 45, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a. 61b, 61e, 62b. 

62e, 
Cancellation: 70a, 70e, 715, 735, 
Affiliated with MBS. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 

Rates effective March 1, 1961. 
Rates received February 6, 1961. 

Rev. (Fraga.) rec'd October 4, 1961. 
Class A-7:00-9:00 am Mon thru Sat; 11:0C am 
1:00 pm and 5:00-7:00 pm Mon thru Sun. 
Class 11-6.00-7:00 am and 9:00-11:00 am Mon Biro 
Sat; 1.00-5:00 pm and 7:00 pm-sign-off Mon thru 
Sun; 7:00-11:00 am Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

 1 Per minutaweek: 1 wk. 4 wits. 13 wits. 26 wk.. 52 wks. 
5 times.. 6.25 5.94 5.63 5.32 5.00 
10 times.. 5.62 5.54 5.06 4.18 4.60 
15 times.. 5.12 4.87 4.61 4.36 4.10 
20 than.. 5.00 4.75 4.50 4.25 4.00 
25 times.. 4.50 4.28 4.05 3.83 3.60 
30 times.. 4.38 3.51 

  30 ieconds  
5 times.. 4.19 3.99 3.78 3.57 3.36 
10 times.. 5.69 3.51 3.35 3.14 2.96 
15 times.. 3.38 3.22 3.05 2.88 2.11 
20 times.. 3.25 3.09 2.93 2./7 2.60 
25 times.. 3.00 2.85 2.70 2.55 2.40 
30 times.. 2.88 2.74 2.60 2.45 2.31 

WDAY RADIO's 
"BIG EDGE" 

is 

Our edge over the next station in the 
latest Fargo-Moorhead Metro 

Pulse is keenly clear! 
Eyeball this one: From 6:00 AM 

to midnight, WDAY-Radio has a 
40% greater share than station 'A' 
. 80% greater than station `13' I 
AND - AND - in those important 

time periods (6:00 AM-10:00 AM, 3:00 
PM-7:00 PM) WDAY-Radio has a 
44% greater share than `A'! 
Our loyal hayseede have good cases 

of ̀ affectionitis' for WDAY- Radio... 
like they've been enjoying since 1922. 
Them rating services sure prove it! 

sharper 
than 
ever! 

Them nice fellas at McGavren-Guild 
have got stories and stories to tell ya 
about WDAY-Radio ... the 'big edge' 
station in the fabulous Red River 
Valley! 

Call 'em before they call you, huh? 

source: Fargo•Moorhead Metro Pulse, Jan.-Feb. 1969 

/P 

AM•FM/STEREG 

RAM 

AM-FM/STEREO 

BOX 1031, NBC, FARGO, N. D. 58102 

NORTH DAKOTA 

Per week: 1 wk. 
5 times.. 4.81 
10 times_ 4.19 
15 times_ 3.88 
20 times.. 3.75 
25 times.. 3.44 
30 times_ 3.25 

CLASS B 
 1 minute.--
4 xlcs. 13 wks. 28 wks 52 wks. 
4.57 4.83 4.09 
3.99 3.78 
3.69 3.50 
3.57 3.38 
3.27 3.10 
3.09 2.93 

  30 seconds 
5 times.. 3.25 3.09 2.93 

10 times.. 2.94 2.80 2.65 
15 times_ 2.75 2.62 2.48 
20 times_ 2.63 2.50 2.37 
25 times_ 2.44 2.52 2.20 
30 times.. 2.51 2.20 2.08 

3.51 
3.30 
3.19 
2.93 
2.77 

3.$5 
3.36 
$.11 
3.00 
2.16 
2.60 

2.11 
2.50 
2.34 
2.24 
2.08 
1.97 

2.60 
2.36 
2.20 
2.11 
1.96 
1.85 

8. PROGRAM TIME RATES 
-Class A- -Class B-
5 10 1/4 5 10 1/4 

min. min. hr. min. min. hr. 
I time.. 13.58 15.87 18.34 9.64 11.57 14.27 

26 times 11.78 14.24 16.50 7.93 9.78 12.54 
52 times 9.88 11.78 14.25 6.03 8.68 10.44 
156 times 0.43 11.39 13.02 5.56 7.22 9.40 
260 times 8.44 10.37 11.93 5.13 6.43 7.41 
312 times 7.71 9.64 10.98 4.82 5.69 6.51 

HETTINGER 
Adams County-Map Location C-5 

See SRDS consumer market map and data at begin. 
nine of the State. 

KNDC 
1954 

Media Code 4 235 56000.00 
Hettinger Broadcasting Co.. Lambert Bldg.. Het-

tinger, N. D. 58639. Phone 567-2421. 

I. PERSONNEL 
Pres. & Gen'l Mgr. -Allen R. McIntyre. 
Program Director-Bill McIntyre. 
Women's Director-Ruby Dannenfelzer. 

2. REPRESENTATIVES 
Jack Mesta & Company. Inc. 

3. FACILITIES 
1,000 w.; 1490 lœ. Non-directional. 
Operating schedule: 6 am-8 pm Mon thru Sat. MST. 

4. AGENCY COMMISSION 
15% to recognised wink': no cash Me:stunt. 

5, GENERAL ADVERTISING See coded regulations 
General: 4a, «5. 
Contracts: 40a. 

(*) Copy or material due 1 week In advance. 
Closing time for all sponsored programa are one week 
In advance. Cancellation of contracts require two 
weeks In advance notice to station. 

TIME RATES 
Elf 1/1/68-Iteed 11/29/67. 

AA-Daily 7-9 am & 11 am-1:30 pm. 
A-Daily sign-on-7 am; 9-11 am & 1:30 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
lx 26x 52x 156x 260x 912x 624x 

1 min 5.00 4.80 4.60 4.40 4.20 4.00 3.80 
30 sec 4.50 /...40 4.15 3.90 3.70 3.50 3.25 

CLASS A 
1 min 4.50 4.40 4.15 3.90 3.70 3.50 3.25 
30 sec 4.00 3.90 3.80 3.60 3.50 3.25 3.00 

8. PROGRAM TIME RATES 

CLASS AA 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 50.00 35.00 21.00 15.00 9.00 
26 44.50 31.50 19.00 13.50 8.00 
52 ti_________ 39.00 28.00 17.00 12.00 7.00 
156 33.50 26.00 15.00 10.50 6.00 
280 ti  28.00 24.00 13.00 9.00 5.50 
312 II.   25.00 22.00 11.00 7.50 5.00 
624 22.50 20.00 9.00 6.00 4.50 

CLASS A 
1 tl  35.00 21.00 15.00 9.00 7.00 
28 ti____.  31.50 19.00 13.50 8.00 6.50 
52 28.00 17.00 12.00 7.00 8.00 
158 26.00 15.00 10.50 8.00 5.50 
280 ti.   . 24.00 13.00 9.00 5 50 5.00 
312 ti  22.00 11.00 7.50 5.00 4.50 
624 it-- _ 20.00 10.00 6.00 4.50 4.00 

JAMESTOWN (2 AM; 1 FM) 
Stutsman County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KEY) 
1954 

C 
Media Code 4 235 5950 9.00 
KEY& Inc., Box 1170, White Bldg., Jamestown, 
N. D. 58401. Phones 701-252-2160, News Dept: 
701-252-2161. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert L. Richardson, 
Program Director-Donald Botos. 

3. FACILITIES 
1,000 w.; 1400 lœ. Non-directional. 
Operating schedule: 5:55 am-midnight weekdays; 7:30 
am-10:00 pm Sun. CST. 

4, AGENCY COMMISSION 
15% to recognised agencies: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 2b, 3a, Sr, 3d, 4a, 4d, 5, da, 7b, 8. 
Rate Protection: 10a, lla. 12s. Ma. 14a, I5a, 15b. 
Basle Rates: 20a, 21a, 21b, 21c, 21d. Ms. 22b, 23a, 

23b, 24b, 24e, 25a. 26, 28b, 20e. 29a, 30, 
Contracts: 40a, 41, 460, 45, 46. 47e, 48, 51a, 5113. 

61e. 
(This listing continued on next page) 
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NORTH DAKOTA 
Jamestown-K E Y .1-Continued 
Comb.; Cont.. Discounts: 60a, 60d. 61.1. 61e. 62b, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective Decmeber 1, 1958. 
Rates received November 26. 1953. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/4 hr. 10 min. 5 min. 1 min. 

1 time....______ 15.00 12.00 10.00 6.00 
26 times  14 .00 1.00 9,00 5.70 
52 times._-____ 13.00 10.00 8.00 5.55 
156 times______ 12.00 9.00 7.00 4.80 
260 times_  11.00 8.00 6.00 4.50 
312 times______ 10.00 7.00 5.00 4.10 

7. PACKAGE PLANS 
1-minute or less, per week: Kash 
1 minute   6 00 
10 or more times  4.50 
15 or more Umes  4 00 
20 or more times   1 60 

KSJB 
1937 

Alan Torbet 
Associates, Inc. 

e 
Media Code 4 235 6300 6.00 
Triple R Inc.. Box 600, Jamestown, N. D. 58401. 
Phone 701-252-3570. 

Studio: No. 6 Wells Bldg.. Aberdeen. S. D. 57401. 
Offices: 1327-1/2 8th St.. Bismark, N. D. 58501. 

424 18th SL. S.. Moorhead. Minn. 56560. 
STATIONS PROGRAMMING DESCRIPTION 

KSJB: Programmed for general interest. 
FARM: 6:15 am farm show, 6:55 am county agents 
report, 7:05 am farm show, noon-1 pm farm pro-
gramming. SPORTS: live coverage high school and 
college football and basketball. American League 
baseball games. Sports highlights 8:05 am-5:55 pm. 
NEWS: network news on half hour, regional and 
local on hour. Weather reports on quarter after each 
hour. News roundup 7 am. TALK: swap and short 
and mailbag 10:35-10:50 am. Audience participation 
show. Oct 1-Apr 15, 1:35-2 pm. Talk interview 
show 6-7 pm. Entertainment and music, audience 
participation contests and promotions. MUSIC: coun-
try western 5:30-7 am & noon-1 pm. Rest is general 
popular music. Contact Representative for further 
details. Rec'd 2/12/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-E. D. Crilly. 
Program & Sports Director-Jack Leonard. 
Music Director-Ole Olson. 

2. REPRESENTATIVES 
Alan Torbet Associates. ne. 
Minneapolis-Call station collect. 

3. FACILITIES 
5.000 w.: 600 kc. 
Directional-Same pattern day and night. 

Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2a, la, 4s. 5. 6a, 7b, 8. 
Rato Protection: 10b. lib, 12b. 13b, 14b. 15e. 
Basic Rates: 20a, 21b. 22b. 23a, 24a, 2.5e. 26, 27, 

28a, 29a. 
Contracts: 40a. 41, 42a, 44b. 45. 46. 475. 48, 49. 51a, 
Comb.: Cont. Discounts: 60f. 601, 61a. 62d. 
Cancellation: 70a. 70e. 71e. 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: Ks.nt (FM). 
Affiliated with MRS Radio Network. 

TIME RATES 
No. S Eff 5/1/67-Iteed 4/14/67. 

A-Mon thru Sat 7-10 am. noon-1 pm & 4-6 rim. 
B-Mon thru Sat 6-7 am, 10 am-noon. 1-4 pm .5 
6 pm-midnight: Sun all day. 

7. PACKAGE PLANS 
CLASS A 

PER WK: III 5 ti 10 tl IS ti 20 11 25 ti 30 01 
1 min__ 16.00 15.00 14.00 13.00 12.00 11.00 10.00 
30 12.80 12.00 11.20 10.40 9.60 8.80 8.00 

CLASS B 
1 min.__ 13.00 12.00 11.00 10.00 9.00 8.00 7.00 
30 seq.__ 10.40 9.60 8.80 8.00 7.30 6.40 5.60 
MI's: 50% of 1-min. 

CONSECUTIVE UEE'IC DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-20% 

8. PROGRAM TIME RATES 
CLASS A 

lx 26e 52x 156e 260e 312x 
1/2 hr  120 117 108 102 90 84 
1/4 hr  75 73 68 60 56 53 
10 min.__ ......   60 58 54 51 45 42 
5 min.. 40 39 36 32 30 28 

CLASS IS 
1/2 hr._-. ......... 90 88 81 72 68 63 
1/4 hr..._. ............. 50 49 48 40 38 35 
10 min.  40 39 36 32 30 28 
5 min  25 24 23 21 19 18 
Spots and programs may not be combined for appli-
cable discounts. 

10. SPECIAL FEATURES 
Class B rates apply: 
Forecast For Farming-Mon thru Sat 8:15-6:20 am. 
County Agent Reports-Mon thru Sat 6:55-7 am. 
Emergency Message Service-10-sec ID every hr on hr. 
Swap & Shop-Mon thru Fri 10:35-10:45 am. 
Mall Bag-Mon thru Fri 10:45-10:55 am. 
Joe Pyne Show-Mon thru Fri 6-7 pm. 
Minnesota Twins baseball-All games. 

KSJ M (FM) 
1968 

Media Code 4 235 6350 1.00 
Triple It. Inc., Box 600, Jamestown. N. D. 58401. 
Phone 701-252-3570. 

I. PERSONNEL Pres. & Gen'l Mgr.-E. D. Crilly. 
Program Director-Jack Leonard. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Minneapolis-Call station collect. 

3. FACILITIES 
ERP 28.500 w. (borin. & vert.): 93.3 mc. Stereo. 
Operating schedule: 7-1 am. CST. 
Antenna ht.- 256 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 3b, 4a. 44, 6b, 7b, 8. 
Rate Protection: 10b, 11b. 14b. 
Basic Rates: 2013. 220. 230. 24b. 25e, 29a. 
Contracts: 40a, 420. 45, 46. 47e. 
Comb.: Cont. Discounts: elf. 61a. 62a. 62d. 
Cancellation: 70a. 71b. 73a. 

TIME RATES 
Elf   Reed 2/21/68. 

6. SPOT ANNOUNCEMENTS 
lx 51e 151e 300+ 

1 min.  6.00 5.50 5.00 4.50 
30 soc.........  5.00 4.50 4.00 3.50 

LANGDON 
Cavalier County-Map Location F-I 

See SIMS consumer market map and data at beginning 
of the State. 

KNDK 
1967 

e 
Media Code 4 295 6400 4.00 
KNDK. Inc., Box 182. Langdon, N. D. 58249. Phone 

701-256-2146, 
I. PERSONNEL 
President-Arnold F. Petrie. 
Vice -Prou. & Gen'l Mgr.-Arthur F. Nelson. 

3. FACILITIES 
1,000 u.; 1080 he. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d. 40, 5, 6a, 7a. 8. 
Rate Protection: 10b. 11b, 12b, 1313, 14b, 15b. 
Basic Rates: 20b. 210, 22a, 22b, 230. 24b, 25e, 28b, 

29a. 
Contracts: 40a, 42a. 43, 45. 47a. 48, 51e. 
Comb.; Cont. Discounts: 80b, 60e. 601. 61a, 61b. 
Cancellation: 700. 71a, 72. 73e. 73b. 
Prod. Services: 80. 81, 82. 
AM facilities: KS.TB. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
No. 1 Elf 6/67-Rec'd 11/17/67. 

6. SPOT ANNOUNCEMENTS 
1 x 260 520 1041 

1 min.. 6.30 5.30 4.20 3.85 
30 sec  4.50 4.00 3.50 3.30 

8. PROGRAM TIME RATES 
Ix 260 52e 

1 hr  42.00 39.00 36.40 
1/2 hr _. 29.40 27.00 25.20 
1/4 hr  19.60 17.00 15.40 
5 min....... 11.90 11.40 10.85 

MANDAN 
Morton County-Map Location D-4 

See SltDS consumer market map and data at begin-
ning or the State 

See Bismarck-Mandan 

104e 
29.40 
21.00 
12.60 
9.45 

Less than 6 tl 
200e 312e 6 or 52 ti 
3.50 2.80 12 or 156 ti... 
2.95 2.45 18 or 260 ti..................................... 

Mi NOT (4 AM; 1 FM) 
Ward County-Map LoettIon D-2 

Reo SRDS consumer market map and data at begin' 
clog of the State. 

KCJB 
1950 

adarn young Inc. 
Subscriber to the NAB Radio Code 

Media Code 4 235 6650 4.90 
Chester Reiten. Lloyd Amoo and William L. Hurley. 
Box 1686, KCJB-Radio Bldg.. Minot, N. D. 
58702. Phone 701-835-1161. T1VX 910-675-2498. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Chester Millen. 
Station Manager-James Olson. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Minneapolis-William L. Hurley. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights. Directional-days, 

non-directional nights. 
Operating schedule: 21 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 30. 4a, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 21a, 21b, 21c, 22a. 

TIME RATES 
Elf 7/1/66-Reed 6/17/66. 

Class AA-6:00-9:00 am, noon-1:00 pm and 4:00-
6:00 pm Mon thru Fri. 
Class A-9:00 am-noon. 1:00-4:00 pm and 6:00-7:00 
pm Mon thru Fri: 6:00 am-7:00 pm Sat and Sun. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA-- A -- B - 

PER WK: I min 30 see I min 30 see 1 min 30 see 
1 x  14 12 12 10 11 8 
6 ........... 12 10 10 8 9 7 
12 x....  11 9 9 7 8 6 
18 x  10 8 8 6 7 5 
24 x  9 7 7 5 5 3 

8. PROGRAM TIME RATES 

5 MINUTES 

PER WK: 
LOU than 6 Li  
6 ti  ......... ..... 
12 Li 
18 ti 

1/4 HOUR 
Less than 6 ti  38.00 26.00 18.00 

34.00 24.00 16.00 
12 ti  32.00 22.00 14.00 
18 ti    30.00 20.00 12.00 

1/2 HOUR 
  70.00 50.00 45.00 

65.00 45.00 43.00 
60.00 40.00 37.00 
55.00 35.00 34.00 

Class Class Class 
AA A 
20.00 15.00 13.00 
18.00 13.00 11.00 
17.00 12.00 10.00 
16.00 11.00 

2600 
25.20 
17.50 
11.20 
8.05 

3120 
21.00 
14.00 
9.10 
6.30 

MAYVI LLE 
Train County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KMAV 
1967 

Media Codo 4 235 6500 1.00 
KMAV, Inc. ' Box 918, Mayville, N. D. 58257. Phone 

701-786-2006. 
I. PERSONNEL 
President-Francis J. Phelan. 
Gen'l & Comet Mgr.-John D. Anderson. 
Program Director-Austin G. Kramer. 

3. FACILITIES 250 w.; 1520 Itc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only 

5. GENERAL ADVERTISING See soda regulations 
General: la, la. 4a, 4d. 5, 6a, 7e. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 22b. 23a. 24b, 250. 26, 280. 

28c. 33a. 
Contracts: 40a. 43, 45, 47a, 51b. 
Comb.: Cont. Discounts: 604. 60e. 601, 62d. 
Cancellation: 73b. 
Prod. Services: 80. 82. 
Affiliated with MISS. 

TIME RATES 
Elf  Rec'd 1/8/68. 

6. SPOT ANNOUNCEMENTS 
le 26e 52e 156e 2600 312e 

1 min  4.20 3.90 3.60 3.30 3.00 2.90 
30 sec  2.70 2.55 2.40 2.25 2.10 1.90 

8. PROGRAM TIME RATES 
Ix 26e 520 1560 260e 312e 

1 hr  49.00 45.00 43.00 40.00 37.00 33.00 
1/2 hr  30.00 27.50 26.00 24.00 22.00 21.00 
1/4 hr  20.00 19.00 18.00 17.50 15.00 13.00 
10 min.  15.00 14.00 13.20 11.40 10.50 9.60 
5 min  10.40 9.80 9.10 8.00 7.50 6.90 

K C J B-FM 
1966 

Media Code 4 235 6651 2.00 
Chester %Refl. Lloyd Anne. William L. Hurley, 
Boo 1686, ICCJB Radio Bldg.. Minot, N. D. 58702. 
Phone 701-835-1161. TWX MT 8246. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Chester Rotten. 
Station Mansger-James Olson. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
31inneapolls-William L. Hurley. 

3. FACILITIES 
ERP 58,000 w.• 97.1 me. Stereo. 
Operating schedule: 7-1 IUTI. CST. 
Antenna ht: 850 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3a, 31). 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 200, 22a, 22b, 23a, 24a, 25s, 26, 200, 

29a. 
Contracts: 40a, 42a, 45. 46, 470. 
Comb.; Cont. Discounts: 60c, 60k, fila, 61b, 61e, (12b. 

62e. 
Cancellation: 70a, 70e. 71a, 73a. 
TV' facilities: KXMC-TV. 
Program commercial content: 5 minute-1 1-minute, 
25 minutes-2 1-minute, 55 minutes-3 1-minute 
spots. 

TIME RATES 
No. 1 Elf 11/25/66-Rec'd 11/21/66. 

6. SPOT ANNOUNCEMENTS 
lx 51e 151x 300+ 

30 sec_.__ ........ ................... 6.50 6.00 5.50 5.00 
1 min ... 8.00 7.50 7.00 0.50 

e. PRO É fikfa 
le 260 521 100+ 

5 min.._ ..... ........... ...........14 10 8 6 
25 min ........... _ ....   34 30 26 24 
55 min    . 46 42 38 34 

KHRT 
1957 

Media Code 4 235 7000 1.00 
K-HRT Broadcasting Corp., Bor 1320. Minot, N. D. 

58701. Phone 701-83e-0238. 
STATION'S PROGRAMMING DESCRIPTION 

KHRT: Programmed for adults primarily. 
60% of broadcast time devoted to standards and new 
pop tunes. 20% news. 20% of day devoted to relig-
ious broadcasting primarily music. DJ'a used through-
out. Network news on hour. Reed 9/6/68. 

I. PERSONNEL 
Pres. & Mgr.-Harold Christensen. 

3. FACILITIES 
1.000 w. days; 1320 he. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4, AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, 3a, 3d, 4b, 44, 5, 6a, la. 8. 
Rate Protection: 10a. lia, 12a, 13a, 140. 16. 
Basic Rates: 24b. 25c. 28c, 29a, 30, 33a. 
Contracts: 40a. 475. 
Comb.: Cont. Discounts: 60d, 60f, 60h, 62d. 
Cancellation: 70a, 70e, 71a, 72. 
Tobacco advertising not accepted. 
Affiliated with American Information Network. 
Affiliated with Keystone Network. 
Member: National Agnadie Groups, Inc. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective October 4, 1964. 
Rates received November 2, 1964. 

6. SPOT ANNOUNCEMENTS I min 30 sec 10 sec 
I ti... ..... _ .... _ ..... ...... ....... 4.50 3.00 2.00 
13 ti 4.25 2.05 1.85 
26 ti   4.00 2.70 1.70 

  3.75 
i56 ti... ........ ...............   3.50 
260 ti  3.25 

624 U. 2.75 
1000 tl   2.50 

7. PACKAGE PLANS 
Any combination of spot or news purchases may be 
combined for frequency discounts. No further package 
discounts. 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 mln 
1 ti  30.00 20.00 10.00 
13 ti  28.25 18.25 9.25 
26 ti............. ...... .......... ........ -..._   26.75 16.75 8.50 
52 ti  25.00 15.00 7.75 
156 ti .......23.50 13.50 7.00 
260 ti  22.00 12.00 6.25 
312 ti  21.50 10.50 5.50 
1 hour rates-1/2 hour rate plus 50%. 

K L PM 
1929 

2.40 1.40 
2.25 1.25 
2.10 1.10 
2.00 ........ 
1.90 __ 

Jack Masla & Company, Inc. 

Subscriber to the NAB Radio Code 
Media Code 4 235 7350 0.00 
Minot Broadcasting Co.. Inc., Box 10. 320 3rd Ave., 

S. W. Minot, N. D. 58701. Phone 701-838-9145. 

STATION'S PROGRAMMING DESCRIPTION 
KLPM: Programmed for adults, selected features for 
teens. 
M-S: 50% of air time devoted to news, commentary. 
talk, discussion, phone-views, agribusiness, sports. 
Pro-baseball & pro-foothall. 3 high schools, 1 college 
schedule of all major sports. Sun: 7 am-1:30 pm com-
pletely religious except news at :30. Afternoons base-
ball & football 7 pm-12M classical. Music format 
standard pop, broadway, semi & classic, with a very 
light mixture of country and western. rhythm and 
blues & religious (5%). Contact Representative for 
further details. Reed 5/29/68. 

I. PERSONNEL 
PresIdent-Ethel IL Cooley. 
Vice-Pees. h Gen'l Her-Leslie E. Maupin. 

2. REPRESENTATIVES 
Jack Masia dc Company. Inc. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights: 1390 kg. 

Non-directional 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 21% 3a, 3b. 3e, 3d, 40, 5. 6a. 7a, 8. 
Rate Protection: 10a. lla. 12a. 13a. 14s. 
Basic Rates: 20b, 21a, 21b. 22a, 24b, 28e. 29a. 
Contracts: 400. 41, 44s, 44b, 45. 46, 47a. 50. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 61b. 
Cancellation: 70a, 70e, 710. 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with MISS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf 7/1/69-Rec'd 7/31/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 a  5.00 3.00 200 x  4.20 2.55 
10 x  4.90 2.90 300 x  4.00 2.50 
15 x  4.80 2.80 600 a  3.50 2.35 
25 x  4.75 2.75 800 x  3.20 2.20 
50 x  4.70 2.70 1000 x  3.00 2.00 
100 x  4.50 2.65 

KTYN 
1968 

Media Code 4 235 7525 2.00 
KTYN Radio, Box 637, Minot, N. D. 58701. Phone 

701-838-0301. 
I. PERSONNEL 
President-Justin Moberg. 
General Manager-Richard Gehl. 
Sales Manager-Doran Albin. 

2. REPRESENTATIVES 
Chicago. New York-Grant Webb & Company, Inc. 
Minneapolis-Wayne-Evans & Associates, Inc. 

(This listing continued on next page) 
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Minot-K T Y N-Continued 
3. FACILITIES 

5,000 w.; 1430 kc, Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 4a, 4d, 5, 6a. 
Rato Protection: 10h, Ilh, 12h, 13h. 14h, 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 24b, 24e, 25a, 26, 

27, 2813. 28c, 29a, 32b, 33a. 
Contracts: 40e. 41, 44a, 44b, 45, 46, 50, 51b. 
Comb.; Cont. Discounts: 60b, 60g, 601, 62d. 
Cancellation: 70b, 71a, 73b. 
Prod, Services: 80, 81, 82. 
Sold in combination with KNOX. Bee that listing 
for discount, 

TIME RATES 
Eff 8/1/68-Rec'd 10/4/68. 

6. SPOT ANNOUNCEMENTS 
Ix Mx 26x 52x I56x 260x 312x 624x 

1 min 9.75 8.45 8.25 7.75 7.25 6.75 6.50 5.75 
30 sec 5.25 5.10 4.95 4.75 4.55 4.25 4.00 3.65 

7. PACKAGE PLANS 
SATURATION PACKAGE-BTA 

EA: 50e 250e 600+ 
1 min. 6.60 5.95 4.50 
30 sec -  4.00 3.60 2.75 

8. PROGRAM TIME RATES 
Ix 26x 52x 156x 260x 312x 

1/2 hr......,... 55.00 52.00 47.00 44.00 41.00 38.00 
1/4 40.00 37.00 34.00 31.00 28.00 25.00 
10 min..... 30.00 28.50 27.00 25.50 24.00 22.50 
5 min.  20.00 19.00 18.00 17.00 16.00 15.00 

OAKES 
Dickey County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning or the State. 

KEYD 
1959 

e 
Media Code 4 235 7700 6.00 
Farm States Radio Co., 110 Union Ave., Oakes, 

N. D. 58474. Phone 701-742-2376. 
I. PERSONNEL 
President-Maynard Sands. 
Vice-President-David M. Sands, 
General Manager-David York, 

3. FACILITIES 
1.000 w.: 1220 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e, 15b. 
Basic Rates: 20b, 21a, 21b, 21d. 22a, 23a, 24b, 25a, 
20e, 29a. 
Contracts: 40a, 41, 42a, 42d, 44b, 45, 46, 47e. 48, 

51a. 
Comb.: Cont. Discounts: 60b. 604, 60e, 601, 61c, 62b. 
Cancellation: 70a, 71e, 72, 731). 
Prod. Services: 82. 
Affiliated with KBS. 
5% discount If same schedule is also purchased on 
KOLY, Mobridge, S. D. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective July 1, 1964. (Card No. 2.) 

Card received July 16, 1964. 
Class A-6:59-9:00 am; 11:44 am-1:29 pm and 4:30-
8:15 inn. 
Class B-6:00-6:59 am; 9:00-11:44 am; 1:30-4:30 
pm and 6:15-8:30 prn. 

6. SPOT ANNOUNCEMENTS 
Class Class Class Class 

1 MIN: A B A it 
a._ _ 4.68 3.84 156 ti_  3.66 3.18 

13 4.98 3.72 260 tl___ 3.42 2.88 
26 4.14 3.66 3.24 2.64 
52 3.96 3.48 364 3.06 2.46 
78 U.__ 3.90 3.42 520 2.82 2.28 
104 3.78 3.90 
30 SEC: 
1 ti 4.02 3.24 156 ti  3.06 2.70 
13 tl  3.72 3.12 2.76 2.40 
26 ti  3.48 3.00 312 Li. 2.58 2.16 
52 3.36 2.91 304 ti.  2.40 2.05 
78 tl    3.30 2.88 520 tL___ 2.22 1.85 
104 Li _ 3.18 2.82 

8. PROGRAM TIME RATES 
CLASS A 
1 hr 1/2 hr 1/4 he 10 mln 5 min 
41.00 23.50 13.00 11.00 9.60 
37.65 22.30 12.45 10.65 9.30 
36.65 21.15 12.15 10.45 8.76 

52 U._...................... 34.55 19.80 11.20 9.60 8.10 
78 ti....................,.. 30.00 18.50 10.85 9.35 7.86 
104 ti  29.50 17.30 10.55 8.95 7.74 
156 ti  26.30 15.90 9.95 8.30 7.38 
260 ti 22.30 13.25 9.10 7.20 6.20 
312 20.30 12.35 8.10 6.65 6.06 

1 37.00 21.50 
13 35.15 20.40 
26 33.20 19.35 
52 31.30 18.20 
78 tL 28.50 17.50 
104 27.60 16.85 
156 ti  23.80 14.30 
260 ti  20.10 12.10 
312 ti  18.25 11.00 

RUGBY 
Pierce County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

CLASS B 
1 hr 1/2 hr 1/4 hr 

11.75 
11.35 
10.95 
10.20 
9.90 
9.55 
9.00 
8.35 
7.35 

10 min 5 min 
10.00 8.70 
9.70 8.40 
9.50 8.04 
8.75 7.32 
8.50 7.08 
8.25 7.02 
7.65 6.72 
6.50 5.70 
6.10 5.22 

KGCA 
1961 

Subscriber le the NAB Radio Code 

Media Code 4 235 8050 5.00 
Rugby Broadcasters. Inc., Box 31, Highway 2-East, 

Rugby, N. D. 58368. Phone 776-5254, TWX RA 
250. 

I. PERSONNEL 
President-Oscar Halvorson. 
General Manager-Dalo C. Efoldenhauer. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
250 w.: 1450 kc. Non-directional. 
Operating schedule: 6:00 am-midnight weekdays; 8:00 
arn-10:15 pm Sun. CST. 

4, AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3s, 4a, 4e, 5, 6e, 8. 
Rate Protection: 10b, 1lb, 14b. 
Basic Rates: 22b, 23a, 24b, 25e, 28a, 29a. 
Contracts: 400. 45, 46, 47e. 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b. 62b, 62e, 
Cancellation: 70a, 10e, 73a. 
Affiliated with K.BS Radio Network. 

TIME RATES 

Rates effective August 15, 1961. 
Ratea received September 6, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
•t 1/2 1/4 10 5 1 30 

hr. hr. hr. min. min. min. see. 
1 time._ 75.00 42.50 22.50 18.50 15.00 7.50 6.00 

13 times.. 69.00 36.00 19.50 17.00 1150 6.75 5.60 
26 times.. 63.00 33.00 18.00 15.75 12.00 6.00 5.20 
52 times.. 57.00 90.00 16.50 14.25 11.25 5.25 4.80 
104 times_ 48.00 25.50 14.25 12.50 10.50 4.95 4.40 
156 times_ 42.00 22.50 12.75 11.25 9.75 4.35 4.00 
260 times.. 30.00 16.50 9.75 8.75 7.50 3.85 3.60 
312 times.. 27.00 15.00 9.00 8.00 6.75 3.35 3.20 

TIOGA 
Williams County-Map Location 13-1 

See SIMS consumer market map and data at beginning 
of the State. 

KTGO 
1967 

Media Code 4 235 8250 1.00 

Tloga Broadcasting Corp., Box 456, 301 S. E. 2nd, 
Tinge, N. D. 58852. Phone 701-664-3322. 
STATION'S PROGRAMMING DESCRIPTION 

KTGO: Programmed for general Interest In rural 
populated area. 
MUSIC: country and western 50%, pop and other 
20%. Religion 6%. News and sports 16%. Public 
affairs, local 4%. Community news, live reports 4%. 
Remotes daily plus weekly remote church services, 
summer season baseball and 3 county fairs in sur-
rounding counties. Public service programs for Jay-
cees. Chamber of Commerce and other community or-
ganizations. Rec'd 6/5/69. 

I. PERSONNEL 
General Manager-Duane Simpson. 
Program Director-Ralph Lockwood. 
News Director-Paul Henning, 

3. FACILITIES 
250 w.; 1090 he. 
Operating schedule:   

4. AGENCY COMMISSION 
15% time only; 5% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3e, 4a, 4e, 5, 6a, 7a. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 24a, 24b, 24e. 25e. 

26, 30, 33a. 

TIME RATES 
Eft' Itec'd 6/2/69. 

6. SPOT ANNOUNCEMENTS 
le 13x 26e 52x IOU 156x 269e 312e 

30 sec 6.00 5.60 5.20 4.80 4.40 4.00 3.60 3.20 
1 min 7.50 6.75 6.00 5.25 4.85 4.35 3.85 3.35 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix 134 26e 52x 104x 156x 260x 512e 

5 min 15.00 13.50 12.00 11.25 10.50 9.75 7.50 3.75 
10 min 18.50 17.00 15.75 14.25 12.50 11.25 8.75 1.00 
1/4 hr 22.50 19.50 18.00 16.50 14.25 12.75 9.75 9.00 
1/2 hr 42.50 36.00 33.00 30.00 25.50 22.50 16.50 l';.00 
I hr 75.00 69.00 69.00 57.00 48.00 42.00 30.00 27.00 

VALLEY CITY 
Barnes County-Map Location F-3 

See SltDS consumer market map and data at bet-in-
ning of the State. 

KOVC 
1936 

Subscriber to the NAB Radio Code 
Media Code 4 235 8400 2.00 
KOVC. Inc.. Broadcast Bowe, Valley City, N. D. 

58072. Phone 701-845-2531. 
STATION'S PROGRAMMING DESCRIPTION 

KOVC: Programmed for general community into; est, 
6-7 am country and western music, farm news, mar-
kets, and weather. 7-11 am middle-of-the-road mule. 
11-11:30 am religious. 11:30 am-I pm farm markets, 
local and regional news, sports, and weather. 1-5:45 
pm middle-of-the-road music. 5:45-7:30 pm naticnal, 
local, and regional sports, news, and weather plus 
halt hour talk show. 7:30-11 pm rock music. Music 
segments include network and local talk features. 
NEWS: network and local 10 min on hour, plus 7:45 
am local roundup. News discussion and interviewa as 
warranted. SPORTS: all local college and high school 
games, 8:45 am daily review. Sat 10-10:30 am sports 
discussion. Sun religious programs and middle-of-
the-road music, plus public affairs discussion. Itse'd 
8/3/67, 

I. PERSONNEL 
President & Gen'l Mgr.-Robert E. Ingstad. 
Station Manager-Dale Olson. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1490 be, 

Non-directional. 
Operating schedule: 6:30 am-11:00 pm daily. CST. 

4, AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulelons 
General: la, 2a, 3a, 3b. 4a, 5. 6a. la, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 144, 15b. 
Basic Rates: 20b, 22a, 2413. 24e, 28b, 28c, 29a, 30, 

33a. 
Contracts: 40a, 42a, 42e, 44b, 45, 46, 47e, 51e, 31b. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 60h. 61b, 62b. 
Cancellation: 70a, 70c. 71a, 72, 73a. 73b. 
Prod. Services: 80. 81. 
Affiliated with American Entertainment Network, 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
Rates effective December 1, 1958. 
Rates received November 26. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
. 1 min. 

1 time._____ 15.00 12.00 10.00 6.00 
26 times____ 14.00 11.00 9.00 5.70 
52 times_.___ 13.00 10.00 8.00 5.55 
156 times_____. moo 9.00 7.00 4.80 
260 times__ 11.00 8.00 6.00 4.50 
312 10.00 7.00 5.00 4.20 

7. PACKAGE PLANS 
1-minute or less, per week: :Itch 
1 minute   6.00 

10 or more times  450 
15 or more times  4.00 
20 or more 3.50 

WAHPETON 
Richland County-Map Location G-5 

See SRDS consumer market map and data at besin• 
ning of the State. 

KBMW 
Licensed as a Breckenridge. Minn. and a Wahmitco. 

N. D. station. 
See listing under Breckenridge. Minn. 

WILLISTON 
Williams County-Map Location B-1 

See SRDS consumer market map and data at Mgin-
ning of the State. 

KEYZ 
1948 

e R AB 

Subierlber to the NAB Radio Code 

Media Code 4 235 8750 0.00 

Charles L. Scofield, Box 1240, Williston, N D. 
58801. Phone 701-572-3911. 

NORTH DAKOTA 
I. PERSONNEL 
General Manager---Charlee L. Scofield. 

2. REPRESENTATIVES 
Minneapolle--William L. Hurley. 

3. FACILITIES 
5,000 w.: 1360 kc. Directional-nighttime only. 
Operating 5etiedte:e• 6:00 am-midnight. CST. 

4, AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 5. 6a, 7a, 8. 
Basic Rates: 22e, 23a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 
Affiliated with American Information Network. 
Affiliated with KISS. 
Member: Tho Intermountain Network, Inc. 

TIME RATES 

Rates effective November 1. 1962. 
Rates received November 22. 1962. 

6. SPOT ANNOUNCEMENTS 
I min. 30 sec. 1 min. 

1 time__ 8.50 6.38 104 times._ 7.25 
13 times__ 8.25 6.19 156 times.... 6.75 
26 times._ 8.00 6.00 260 times.... 6.00 
52 times  7.75 5.81 
8 or 10 second m'a-30% of applicable 1-minute rate. 

7. PACKAGE PLANS 

Saturation Packages 
Per week: I min. 30 sec. I min. 

10 times  6.00 4.50 15 times._ 5.00 
Additional Discounts 

13 weeks  5% 53 weeks.  
26 10% 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

1 time._ 70.00 42.00 
13 times.. 67.00 39.00 
26 times. 64.00 36.00 
52 times.. 61.00 33.00 

104 times..   30.00 
156 times..   27.00 
260 times.. ..... 24.00 

1/1 nr. 
28.00 
26.00 
24.00 
22.00 
20,00 
18.00 
16.00 

10 min. 
21.00 
20.00 
19.00 
17.00 
15.00 
13.00 
11.00 

30 sec. 
5.44 
5.06 
4.50 

30 see. 
3.75 

15% 

5 min. 
16.00 
15.00 
14.00 
13.00 
12.00 
10.50 
9.00 

10. SPECIAL FEATURES 
Religious-Weekdays: regular rates apply. Sunday. 
regular rates less 10%. 

  Advertisement   
Williams County has the largest population of any 

county In western North Dakota and eastern Montana. 
Its county seat. Williston, has twice the population of 
any city in the area. Just to put the record straight. 
KEYZ is the only Williston station, and its 5,000 watts 
of power at 1360 ke. gives the greatest coverage In the 
heart of the Williston Basin. It. half-millivolt Include. 
Divide, Burke, Williams, Mountrall and McKenzie 
counties in North Dakota and Rlehland, Sheridan, 
Roosevelt and Daniels counties in Montana, plus parte 
of 9 other counties in both states. Our area te slob in 
oil, and has bumper crops in wheat, barley, Dag, eta. 

KGCX 
SIDNEY, MONT. 

City of license-Sidney, lient. 
Considered by the Mutual Broadcasting System as 

their Williston. N. D.-Sidney, Mont. outlet. 
Studios-Benin Bldg., Williston, N. D., Phone 572 

3778. 
See listing under Sidney, Mont. 

  Advertisement  

KGCX is the oldest station In Eastern Mont., and 
Western N. D., (1926), first network in the ares 
(Mutual) and alone brings top regional sports to area 
listeners such as Minn. Twins, Minn. Gophers and 
Minn. Vikings. Aside from complete studios in Wil-
liston and Sidney. we broadcast daily from four area 
towns. We are the home town station for all of North-
western N. D. and Northeastern Mont, 

Effective May 1. 1966, 

SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 6.70 4.70 158 tl__- 4.20 3.10 
26 ti___ 5.80 4.40 260 3.70 2.75 
52 ti__._. 5.00 3.75 312 3.20 2.40 
104 ....... 4.55 3.45 
Identiffeations: 10 seconds are 50% of applicable 1 
minute rate. 

SATURATION PACKAGE 
(Must be used In seven days) 
1 min 30 sec 1 min 30 see 

5 U___- 6.0(1 4.50 25 ti  3.75 2.75 
10 4.50 3.40 50 ti.-- 3.30 2.30 

PROGRAM TIME RATES 
I hr 30 min 15 min 10 mln 5 min 

1 62.50 37.50 20.00 15.00 12.50 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-

oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data 

Akron-Summit 
A!I lance-Stark 
Ashtabula-Ashtabula 
Athens-Athens 
Barberton--Summit 
Canton-Stark 
Chillicothe--Ross 
Cincinnati-Hamilton 

CITIES AND COUNTIES - This list shows counties in 

Cleveland-Cuyahoga 
Cleveland Heights-

Cuyahoga 
Columbus-Franklin 
Cuyahoga Falls-Summit 
Dayton-Montgomery 
East Cleveland-Cuyahoga 

East Liverpool-Columbiana 
Elyria-Lorain 
Euclid-Cuyahoga 
Fairborn-Greene 
Find lay-.Hancock 
Garfield Heights-Cuyahoga 
Hamilton-Butler 

Kent-Portage 
Kettering-Montgomery 
Lakewood-Cuyahoga 
Lancaster-Fairfield 
Lima-Allen 
Lorain-Lorain 
Lyndhurst-Cuyahoga 

which cities are located. Cities are first, counties next. 

Mansfield-Richland 
Maple Heights-Cuyahoga 
Marion-Marion 
Massillon-Stark 
Middletown--Butler 
Newark-Licking 
Niles-Trumball 

Norwood-Hamilton 
North Olmsted-Cuyahoga 
Parma-Cuyahoga 
Parma Heights-Cuyahoga 
Portsmouth-Scioto 
Rocky River-Cuyahoga 
Sandusky-Erie 

Shaker Heights-Cuyahoga 
South Euc I Id-Cuyahoga 
Springfield-Clark 
Steubenville-Jefferson 
Tiffin-Seneca 
Toledo-Lucas 
Upper Arlington-Franklin 

OHIO 

Warren-Trumbull 
Whitehall-Franklin 
Wickliffe-Lake 
WillowIck-Lake 
Xenia-Greene 
Youngstown-Mahoning 
Zanesville-Muskingum 

Estimates for: 
STATE 
COUNTY-Map Loe. Population Housch-ms 

City 1/1/69 I/1/69 
Metropolitan Area (000) (000) 

Consumer Spendable Income-1968--
% Distribution of Familles 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

(soOO) (5) 4999 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($000) (s) 

Retail Sales-1068 

Food Drug 
($000) ($000) 

  By Selected Store Tyges  
General Home 
Mdse. Apparel Fern. 
0000/ ($000) ($0OO) 

Auto-
motive 
($000) 

Servies 
Station 
($000) 

Passen• Farm Gross 
ger Popu. Firm 
Cars !anon Ineome 

1/1/69 1/1/69 1968 
(000) (000) 0000 

OHIO STATE TOTALS__10,637.6 3,199.70 31,180,173 9,745 14.6 22.6 19.2 22.3 16.3 17,998,694 5,625 4,150,791 570,377 3,184,059 809,189 E95,086 3,604,990 1,324,846 4,808.13 362.9 1,408,764 

ADAMS C-9  
ALLEN B.5........ -----

Lima  
Lima Metro Area  

ASHLAND E-4  
ASHTABULA G-3  

Ashtabula  
ATHENS E-8  

Athens  
AtIGLAIZE B-5  

18.5 5.67 35,167 6,202 20.8 17.3 11.4 16.1 9.4 23,098 
112.5 33.90 291,815 8,608 18.2 20.6 21.3 21.4 12.3 260,168 
61.1 1945 135,473 6,965 159,545 

170.2 50.62 439,905 8,690 18.2 20.1 20.3 22.0 13.1 351,661 
413 12.78 112,486 8,802 19.0 21.9 20.5 21.0 12.5 67,943 

102.2 30.25 261,922 8,659 18.6 24.7 19.0 20.3 11.8 168,355 
25.5 7.78 74,907 9,628 75,403 
49.4 13.39 100,570 7,511 22.5 18.1 18.4 18.3 6.3 66,345 
27.5 6.47 38,024 5,877 44,507 
38.5 11.41 95,457 8,366 19.4 22.1 19.9 21.1 11.8 66,956 

4,074 
7,675 
8,203 
6,947 
5,316 
5,565 
9,692 
4,955 
6,879 
5,868 

5,507 
50,603 
24,590 
71,247 
17,755 
43,501 
16,400 
15,893 
8,575 

16,580 

563 
6,359 
3,474 
8,050 
1,946 
4,629 
2,048 
2,347 
1,716 
1,408 

1,050 
59,678 
43,306 
64,399 
4,761 

23,744 
17,763 
3,790 
2,654 
3,101 

280 
10,987 
7,183 

13,241 
3,470 
7,232 
4,270 
3,627 
2,990 
2,600 

883 
11,787 
7,753 

14,733 
3,491 
5,296 
3,297 
2,785 
2,057 
3,783 

6,580 
48,729 
33,207 
69,263 
14,203 
38,792 
15,876 
16,495 
13,247 
13,157 

1,690 
17,845 
9,239 
25,778 
5,804 

13,457 
4,583 
5,771 
2,721 
6,393 

8.30 4.9 11,238 
52.64 4.7 18,335 

81.13   
19.99 3.7 15,158 
45.30 6.6 18,860 

18.81 3.7 4,769 

18.22 3.7 22,231 

BELMONT G-7  79.1 24.85 222,066 
BROWN C-9  26.0 7.76 53,302 
BUTLER A-8  228.7 65.37 631,599 

Hamilton  81.0 24.81 226,224 
Hamilton-Middletown 
Metro Area  228.7 65.37 631,599 
Middletown. 51.6 16.07 152,508 

CARROLL G-5  21.6 6.10 46,883 

8,936 18.8 20.3 17.3 22.4 14.2 106,441 
6,869 20.6 18.5 15.9 18.8 94 31,440 
9,662 13.2 22.5 21.3 23.3 15.3 366,642 
9,118 151,800 

9,662 13.2 22.5 21.3 23.3 15.3 366,642 
9,490 140,711 
7,686 22.9 25.1 18.4 16.8 8.0 22,046 

4,283 
4,052 
5,609 
6,119 

5,609 
8,756 
3,614 

34,001 
7,359 

87,482 
36,005 

87,482 
33,576 
5,708 

2,923 
749 

11,778 
4,250 

11,778 
4,607 
524 

5,720 
1,543 

58,104 
25,040 

58,104 
25,741 
1,067 

3,310 
558 

23,473 
7,280 

23,473 
8,901 
458 

6,642 
452 

16,101 
9,358 

16,101 
5,539 
601 

21,597 
3,973 
68,473 
31,705 

68,473 
32,521 
5,787 

9,980 
4,274 

29,540 
10,339 

29,540 
8,993 
2,001 

35.18 
11.00 

100.51 

100.51 

4.3 
5.2 
4.9 

8,575 
13,982 
16,694 

9.42 3.6 6,709 

CHAMPAIGN C-6  31.6 
CLARK C-7  144.5 

Springfield  86.2 
Springfield Metro 
Area 144.5 

CLERMONT 8-9  100.9 
CLINTON C-8  32.0 
COLUMBIANA G-5  108.2 

East Liverpool  21.7 
COSHOCTON F-6  31.3 
CRAWFORD D-5  50.2 

9.56 76,592 8,012 21.0 23.2 16.5 18.8 11.7 44,301 
43.72 387,310 8,859 17.8 21.8 21.0 21.7 12.8 267,013 
26.92 248,483 9,230 202,249 

43.72 387,310 8,859 17.8 21.8 21.0 21.7 12.8 267,013 
27.43 220,920 8,054 15.7 24.2 21.4 22.8 11.1 102,293 
9.66 80,406 8,324 19.2 18.6 17.5 20.9 13.3 55,040 

32.94 292,773 8,888 19.7 21.6 20.0 22.0 12.4 164,384 
7.19 63,218 8,792 56,460 

10.01 85,070 8,499 19.0 18.9 19.7 23.3 12.8 45,262 
15.67 137,465 8,772 17.4 18.0 20.8 23.8 13.6 79,857 

4,634 
6,107 
7,513 

6,107 
3,729 
5,698 
4,990 
7,853 
4,522 
5,096 

10,841 
59,770 
43,484 

59,770 
30,412 
11,637 
43,069 
12,759 
11,054 
18,845 

1,073 
8,526 
7,561 

8,526 
2,329 
1,488 
5,376 
2,382 
1,278 
2,018 

2,324 
35,468 
34,451 

35,468 
8,172 
1,736 

18,108 
10,622 
6,621 
3,357 

1,352 
12,639 
12,058 

12,639 
2,298 
2,410 
7,406 
3,747 
2,531 
4,262 

1,855 
12,990 
11,504 

12,990 
3,525 
1,640 
7,672 
4,835 
1,458 
4,683 

8,315 
59,257 
47,782 

59,257 
25,311 
11,607 
34,974 
11,518 
7,838 

18,134 

3,573 
21,025 
15,806 

21,025 
8,258 
4,274 

13,580 
3,293 
3,357 
7,160 

15.05 3.6 22,291 
70.63 3.4 22,926 

70.63 
43.47 
15.20 
50.08 

5.4 
3.4 
6.4 

8,490 
22,321 
16,048 

15.91 3.4 11,122 
24.75 3.6 17,146 

CUYAHOGA F-4  1,761.0 548.51 6,240,333 
Cleveland  800.0 250.19 2,792,627 
Cleveland Metro 
Area  2,094.9 640.68 7,163,702 
Cleveland Heights  63.0 20.19 327,215 
East Cleveland  40.9 15.15 149,091 
Euclid  743 22.00 233,523 
Garfield Heights  47.2 13.26 125,807 
Lakewood  71.4 25.52 295,443 
Lyndhurst.  20.8 5.75 74,527 
Maple Heights  40.4 11.01 100,928 
North Olmsted  26.2 7.18 51,455 
Parma  107.0 29.69 295,157 
Parma Heights. 27.0 7.40 64,321 
Rocky River  20.7 6.61 114,157 
Shaker Heights  353 11.75 411,890 
South Euclid  35.0 10.34 115,412 

11,377 10.6 20.4 19.2 
11,162 

11,181 103 21.1 19.4 
16,207 
9,841 

10,615 
9,488 

11,577 
12,961 
9,167 
7,166 
9,941 
8,692 

17,270 
35,054 
11,162 

24.5 21.7 3,436,891 
1,532,906 

24.6 21.0 3,884,296 
112,443 
70,054 

102,911 
35,985 

143,395 
14,871 

133,750 
63,834 

168,178 
27,001 
33,035 
100,126 
37,204 

6,266 788,743 120,840 
6,127 316,768 52,769 

6,063 
5,569 
4,624 
4,678 
2,714 
5,619 
2,586 

12,148 
8,891 
5,664 
3,649 
4,998 
8,521 
3,598 

910,834 136,193 
25,722 5,124 
20,656 2,917 
28,220 4,263 
15,994 2,419 
32,564 4,820 
3,771 715 
28,652 2,812 
19,214   
42,434 5,775 
6,844 1,377 

13,019   
23,985 3,358 
8,499 1,651 

799,554 176,457 
371,901 85,710 

856,059 
23,196 
2,018 

12,878 
2,047 
9,866 

192,130 
7,517 
1,238 
4,794 
1,509 
3,165 

86,412 7,942 
13,325 6,699 
50,293 7,280 
5,670 367 

1,096 
1,349 6,566 
1,214 1,791 

170,621 644,060 200,279 
91,519 264,950 76,882 

184,272 
2,887 
1,820 
5,021 
812 

2,678 
1,997 
5,220 
2,229 
9,708 
2,621 
2,961 
2,515 
3,727 

742,137 241,840 
31,350 8,920 
26,916 4,594 
29,312 5,440 

4,622 
62,597 7,549 

927 
612 4,998 

11,209 4,311 
22,120 11,836 
2,265 3,037 

3,264 
46,219 3,272 
3,334 4,160 

770.78 1.2 18,095 

927.78 

DARKE A-6  
DEFIANCE B-4  
DELAWARE D-6  
ERIE E-4  

Sandusky ........ 
FAIRFIELD E-7  

Lancaster  
FAYETTE C-7  
FRANKLIN D-7t  

Columbus  
Columbus Metro 
Area  
Upper Arlington  
Whitehall  

46.4 14.27 116,928 8,194 14.0 15.7 13.0 12.7 38.1 89,501 
34.3 9.87 96,331 9,760 15.3 19.5 19.1 24.8 17.0 73,603 
413 11.77 100,386 8,529 19.9 29.7 15.1 17.1 11.8 50,706 
773 23.19 216,555 9,338 15.4 21.9 21.2 23.1 14.7 126,879 
34.9 11.30 110,570 9,785 80,909 
72.8 22.00 169,133 7,688 21.3 25.1 20.1 16.2 8.9 110,881 
35.0 11.24 89,709 7,981 90,076 
26.0 8.07 58,220 7,214 24.2 22.5 16.2 16.0 9.2 44,614 

815.0 245.57 2,272,071 9,252 15.9 29.8 16.8 18.3 13.6 1,529,165 
570.8 175.12 1,407,833 8,039 1,050,072 

897.5 268.19 2,452,647 9,145 16.3 29.7 16.7 18.2 13.3 1,623,815 
39.9 12.06 199,987 16,583 46,912 
29.8 8.22 61,150 7,439 111,475 

6,272 
7,457 
4,308 
5,471 
7,160 
5,040 
8,014 
5,528 
6,227 
5,996 

6,055 
3,890 
13,561 

19,089 
15,596 
12,334 
27,949 
17,761 
26,975 
22,642 
9,494 

316,251 
177,587 

339,073 
18,067 
36,608 

1,692 
1,552 
1,155 
3,592 
2,621 
3,863 
3,734 
1,198 

51,806 
32,978 

54,415 
4,022 
2,747 

6,848 
3,475 
2,440 

25,420 
17,680 
14,632 
13,306 
5,172 

322,865 
264,350 

326,443 
2,333 

13,066 

3,459 
4,101 
2,842 
6,159 
5,542 
4,354 
4,506 
2,004 

63,807 
41,254 

68,447 
7,440 
8,307 

4,536 
3,231 
1,453 
6,617 
6,202 
6,051 
5,685 
1,911 

92,091 
63,679 

95,138 
1,250 

11,847 

21,371 
17,816 
8,863 

24,832 
12,799 
24,983 
22,629 
8,067 

309,908 
241,798 

329,871 
726 

11,506 

6,640 
6,417 
5,969 
9,414 
4,955 
8,218 
6,080 
2,976 

107,036 
66,874 

116,550 
4,372 
4,936 

23.67 7.1 36,363 
17.18 3.1 14,970 
19.10 4.0 20,094 
35.54 2.2 12,252 

34.27 4.9 21,222 

12.08 3.0 21,683 
361.35 4.2 18,879 

397.06 

FULTON B-3 ........ __..- 30.5 8.99 87,538 
GALLIA E-9 ........ __..- 25.3 6.81 54,513 
GEAUGA G-3  61.7 16.49 166,792 
GREENE B-7t  120.0 32.45 331,117 

Fairborn  32.4 9.12 61,062 
Xenia  25.6 7.61 68,393 

GUERNSEY F-6  36.7 11.07 85,506 
HAMILTON A-8  935.0 296.93 2,987,940 

Cincinnati  500.8 163.76 1,682,024 
Cincinnati Metro 
Area  1,414.1 436.25 4,192,201 
Norwood  32.3 11.20 123,111 

9,737 15.9 17.7 18.4 24.5 18.3 68,636 
8,005 18.2 18.3 15.7 20.7 12.1 36,132 

10,115 11.3 24.1 18.1 22.6 19.8 66,317 
10,204 12.5 25.0 17.9 23.0 16.6 138,738 
6,695 58,749 
8,987 62,620 
7,724 22.3 23.9 17.2 17.0 8.4 50,079 

10,063 14.0 21.3 19.0 22.2 18.3 1,646,361 
10,271 957,698 

9,610 14.5 22.1 19.0 22.7 16.8 2,189.604 
10,992 60,241 

7,635 
5,306 
4,022 
4,275 
6,442 
8,229 
4,524 
5,545 
5,848 

13,722 
9,070 

17,951 
34,902 
14,774 
14,138 
12,116 

363,209 
184,330 

1,278 
674 

1,943 
3,677 
1,793 
1,339 
1,307 

58,104 
33,011 

5,019 515,392 80,143 
5,379 12,945 1,844 

2,543 
2,112 
3,397 

11,595 
3,666 
8,326 
7,918 

359,981 
239,376 

1,215 
1,651 
554 

3,805 
1,626 
2,236 
2,331 

84,635 
59,871 

400,488 101,176 
1,011 1,894 

3,235 
1,469 
1,753 
6,271 
1,910 
3,874 
2,207 

96,821 
54,827 

123,064 
4,788 

18,063 
7,459 

16,689 
40,208 
22,213 
18,517 
9,891 

297,088 
192,227 

3,991 
4,230 
7,158 

12,299 
5,204 
4,339 
4,875 

106,314 
53,051 

399,701 154,743 
22,373 3,821 

16.20 
10.03 
28.57 
59.55 

4.8 43,435 
4.9 6,548 
4.2 6,515 
3.6 19,651 

15.56 3.7 6,480 
390.07 3.1 10,086 

592.17 

HANCOCK C-4  
Find lay.  

HARDIN C-5  
HARRISON G-6  
HENRY B-4  
HIGHLAND C-8  
HOCKING E-8  
HOLMES F-5  

583 18.26 161,963 8,870 17.4 22.9 18.6 20.6 13.9 117,343 
39.9 13.07 95,543 7,310 88,215 
28.8 8.77 74,413 8,485 19.1 16.4 16.7 23.8 14.2 42,340 
16.5 5.07 41,551 8,195 18.7 26.1 15.8 18.4 9.7 16,676 
26.2 7.83 72,443 9,252 17.1 19.3 17.6 24.2 16.8 45,044 
29.4 9.46 69,418 7,338 19.1 15.9 16.2 19.5 12.5 46,694 
19.5 5.93 51,805 8,736 18.3 19.8 14.9 22.8 16.2 31,354 
22.7 5.79 45,685 7,890 20.5 19.2 14.5 18.3 13.4 23,603 

6,426 
6,749 
4,828 
3,289 
5,753 
4,936 
5,287 
4,077 

21,553 
16,789 
9,400 
4,404 
9,242 

10,987 
6,416 
4,802 

2,491 
2,264 
1,077 
463 
928 
922 
760 
482 

13,253 
10,118 
2,054 
794 

2,125 
1,447 
6,681 
1,818 

5,314 
5,380 
1,732 
461 
802 

2,281 
1,054 
246 

7,655 
5,099 
1,993 
338 

1,377 
826 
894 
741 

26,689 
19,993 
7,358 
4,863 

11,124 
7,820 
7,758 
5,012 

7,862 
5,829 
4,093 
1,630 
3,596 
3,927 
2,609 
1,802 

29.66 4.3 28,736 

14.12 
7.91 

13.15 
13.96 
8.95 
7.29 

3.7 20,124 
2.1 4,604 
4.2 27,047 
5.1 19,309 
23 2,315 
5.2 18,093 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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State, County, City, Metro Area Data 

Estimates for: -Consumer Spendable Income-1968-  Retail Sales-1968  Pawn- Farm Gross 
STATE 4/s Distribution of Families -Total Retail Sales-  By Selected Store 73mou  ger Pops. Farm 
COUNTY-Map Loe. Population Households Per 9000 5000 6000 10000 15000 Per General Home Auto- Service Cars lotion Income 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furn. motive Station I/1/69 1/1/60 1960 
Metropolitan Area (000) (000) ($000) (Si 4999 7999 9999 14999 over (g000) (5) ($000) ($000) ($000) ($000) ($000) ($000) (9000) (000) (000) (5000) 

HURON E-4 ...........  50.7 14.83 142,244 9,592 14.2 18.9 19.3 25.2 17.4 83,820 5,652 19,715 2,231 5,321 4,633 3,217 17,164 6,977 23.88 4.3 19,112 
JACKSON E-9  29.4 8.67 67,583 7,795 20.9 17.1 16.1 21.9 13.1 35,983 4,150 10,260 1,013 3,225 1,292 1,803 8,573 3,822 12.02 3.2 4,321 
JEFFERSON H-5  100.7 29.59 278,026 9,396 17.1 24.4 20.7 20.4 12.5 153,896 5,201 45,068 5,233 30,848 7,625 8,537 23,498 9,731 42.33 2.5 4,341 

Steubenvi I le - 35.9 11.44 111,313 9,730 108,940 9,523 30,014 3,460 28,710 6,844 7,173 15,248 4,196   
Steubenville-Weirton 
Metro Area..   176.8 52.15 478,319 9,172 15.9 26.3 21.0 20.6 11.9 237,434 4,553 69,107 8,509 37,584 11,558 13,860 40,433 17,362 69.28   

39.5 12.18 111,898 9,187 18.0 20.3 18.8 22.8 15.2 64,821 5,322 15,317 1,872 9,420 2,113 1,542 14,407 4,760 19.47 4.2 16,788 
LAKE G-3...........-........ 193.4 53.60 552,085 10,300 8.6 24.1 22.0 26.3 17.7 270,243 5,042 75,079 10,331 46,512 11,536 9,824 50,489 22,551 91.14 2.3 11,308 

Wickliffe  21.9 5.65 55,379 9,802 19,308 3,417 4,457 964   3,116 
Willowick.  27.5 7.08 68,297 9,646 44,689 6,312 18,187 2,117 13,324 4,717 273 218 2,952   

LAWRENCE E-9  59.4 17.30 115,364 6,668 24.1 23.2 21.0 13.7 5.0 82,515 4,770 26,572 3,009 5,266 1,999 2,980 16,301 9,410 24.63 4.7 3,252 
LICKING E-6  102.1 31.19 254,312 8,154 16.5 20.8 17.8 15.3 24.3 181,272 5,812 43,773 5,040 19,640 7,189 7,280 43,158 15,068 50.88 6.3 19,862 

Newark  47.2 15.53 128,642 8,283 108,517 6,988 24,901 3,032 12,855 5,497 5,627 30,662 7,466   
Newark Metro Area.... 102.1 31.19 254,312 8,154 16.5 20.8 17.8 15.3 24.3 181,272 5,812 43,773 5,040 19,640 7,189 7.280 43,158 15,068 50.88   

LOGAN C-6 35.6 11.16 89,114 7,985 20.6 19.8 18.4 21.4 11.7 69,036 6,186 15,480 1,299 6,782 1,687 2,457 14,195 5,282 17.57 3.7 17,057 
LORAIN E-4  262.2 72.81 613,048 8,420 18.4 28.1 21.3 18.1 9.6 435,076 5,975 112,709 13,317 53,293 22,017 22,411 87,591 36,102 114.87 5.4 21,656 

Elyria  52.7 15.56 134,432 8,640 92,497 5,945 21,890 2,975 14,826 4,679 5,569 19,602 7,467 
Lorain  80.3 22.84 196,508 8,604 142,417 6,235 33,992 5,177 17,181 10,140 9,405 33,144 11,055 
Lorain-Elyria Metro 
Ana.  262.2 72.81 613,048 8,420 18.4 28.1 21.3 18.1 9.6 435,076 5,975 112,709 13,317 53,293 22,017 22,411 87,591 36,102 114.87   

LUCAS C-3  485.6 152.04 1,742,340 11,460 11.7 19.8 19.9 25.0 19.5 888,362 5,843 196,753 34,524 193,556 39,080 45,060 161,918 64,859 221.11 4.3 17,650 
Toledo  399.8 128.40 998,386 7,776 713,784 5,559 156,568 29,227 164,466 32,406 35,459 133,344 43,900 ....... _______ 
Toledo Metro Area  679.9 206.48 2,255,564 10,924 12.8 20.7 20.1 24.2 18.1 1,158,407 5,610 263,587 42,777 220,746 48,109 54,505 231,588 87,977 -306.78   

MADISON C-7................ 28.5 7.69 60,004 7,803 22.3 22.5 20.4 17.1 9.2 43,918 5,711 7,992 1,140 1,732 804 1,090 13,212 5,106 12.48 3.1 25,727 
MAHONING G-4  316.3 94.02 877,311 9,331 16.9 24.4 19.7 20.8 14.3 508657 5,410 120,753 17,195 114,245 25,832 25,569 89,795 39,742 138.84 4.3 11,662 

Youngstown2  165.4 48.97 465,526 9,506 304,036 6,209 61,606 9,346 86,693 16,938 15,607 57,168 16,078   
Youngstown-Warren 
Metro Area  553.5 162,36 1,567,421 9,654 15.2 23.5 20.0 22.4 15.6 807,607 4,974 200,121 26,986 162,380 38,251 37,668 154,325 63,967 247.34   

MARION D-5  64.9 19.57 182,812 9,341 15.9 20.9 19.1 24.3 15.9 110,346 5,639 21,978 3,370 24,511 4,742 5,163 21,509 8,244 29.47 2.9 17,669 
Marion  39.3 12.46 116,360 9,339 84,793 6,805 17,560 2,637 15,384 4,288 4,597 20,485 5,691   

MEDINA F-4  78.8 22.08 204,492 9,261 13.0 22.2 21.5 24.7 15.1 110,845 5,020 29,061 3,079 6,596 3,583 2,074 30,899 11,852 37.29 4.9 16,732 
MEIGS F-8  20.2 6.10 45,753 7,500 18.7 18.4 13.6 19.0 11.5 30,904 5,066 7,805 1,176 4,119 832 1,419 6,135 2,143 9.16 3.6 5,801 
MERCER A-5  34.6 9.44 87,745 9,295 16.6 18.4 16.4 24.6 18.1 77,676 8,228 12,499 851 2,767 4,248 2,974 18,421 4,809 16.08 5.0 26,377 
MIAMI B-6  81.7 25.47 225,296 8,846 15.9 27.2 18.4 20.0 12.4 124,511 4,889 27,937 3,160 9,378 5,748 12,115 28,387 9,439 41.05 4.3 22,001 
MONROE G-7  14.2 4.34 32,978 7,599 16.8 16.8 14.8 21.1 12.3 14,092 3,247 4,558 299 562 492 50 2,296 1,374 6.44 3.4 4,665 

MONTGOMERY 8-7f 596.3 181.27 1,930,756 10,651 10.4 19.9 19.8 25.8 20.5 1,130,011 6,234 247,518 36,287 257,309 51,806 60,798 211,086 79,463 284.64 5.3 16,832 
Dayton  274.4 85.42 884,449 10,354 615,212 7,202 108,921 18,577 164,994 33,163 36,299 128,548 34,235 
Dayton Metro Area  832.9 249.39 2,571,129 10,310 11.6 21.8 19.2 24.6 18.8 1,432,120 5,742 319,216 43,921 279,007 62,313 80,257 286,309 105,735 402.26   
Kettering  69.7 20.63 252,220 12,226 131,665 6,382 37,556 3,987 32,620 5,853 8,719 16,550 9,664   

MORSAN F-7  11.1 3.38 28,333 8,383 19.3 16.1 15.5 22.8 14.3 14,692 4,347 3,202 376 642 166 343 5,396 1,677 5.35 2.7 5,058 
MORROW D-5  20.1 5.85 47,807 8,172 20.3 23.3 18.7 20.0 10.9 19,987 3,417 4,408 343 406 684 343 5,788 2,396 9.81 3.7 11,602 
MUSKINGUM F-7  78.5 23.99 198,475 8,273 20.9 21.9 19.9 19.1 11.0 119,206 4,969 26,265 4,629 20,872 5,898 5,520 23,167 10,157 35.20 5.1 10,81.3 

Za nesvi I le  41.5 13.47 91,622 6,802 86,529 6,424 16,711 3,645 20,364 4,597 4,702 18,285 5,732   
NOBLE F-7 9.8 3.05 23,218 7,612 19.6 20.7 13.6 17.8 10.9 12,664 3,955 2,667 299 678 519 265 3,439 964 4.32 2.6 3,963 
OTTAWA D-3t  37.8 11.38 102,577 9,014 16.5 21.9 20.0 23.3 14.3 55,707 4,895 14,466 1,151 1,488 1,309 1,546 16,248 4,826 18.66 2.5 11,956 
PAULDING A-4  17.6 5.21 38,817 7,450 23.1 25.2 17.2 17.4 9.2 24,177 4,640 6,234 556 553 393 1,351 5,662 2,309 9.08 2.5 12,438 
PERRY E-7 25.0 7.53 57,432 7,627 23.4 19.8 18.0 20.2 9.2 26,535 3,524 7,695 751 1,351 537 1,052 5,787 3,062 12.02 2.9 5,400 
PICKAWAY D-7  41.2 10.85 80,190 7,391 21.9 23.0 16.5 17.1 9.4 43,944 4,050 10,488 1,454 1,138 1,798 1,594 11,100 3,545 16.61 3.6 24,445 
PIKE D-9  22.0 5.94 32,432 5,460 22.8 22.6 15.3 12.2 4.6 21,966 3,698 6,018 680 1,458 300 590 4,188 1,762 8.26 3.1 5,471 
PORTAGE G-4  110.9 29.84 272,560 9,134 15.9 27.0 19.6 20.4 12.9 155,601 5,215 35,376 4,564 9,475 4,464 5,835 39,598 16,034 50.18 5.9 13,828 

Kent  31.2 7.56 58,804 7,778 60,238 7,968 13,668 1,832 6,548 2,611 995 18,684 4,669   

PREBLE A-7  34.9 10.20 83,960 8,231 18.2 22.9 19.1 21.4 12.2 38,860 3,810 8,859 797 725 954 1,073 6,628 4,534 17.02 4.6 22,192 
PUTNAM B-4  28.9 7.75 64,484 8,321 19.5 19.1 17.9 22.2 13.0 46,481 5,998 10,812 816 1,007 1,013 1,555 9,733 3,666 13.82 5.1 30,341 
RICHLAND E-5  132.9 39.96 370,949 9,283 15.0 23.9 21.2 21.7 13.9 233,872 5,853 65,810 5,726 34,443 10,814 10,960 42,495 17,671 61.20 4.8 11,977 

Mansfield  52.8 17.70 169,112 9,554 160,866 9,088 44,918 4,392 29,694 9,220 7,525 31,454 8,939 
Mansfield Metro Area  132.9 39.96 370,949 9,283 15.0 23.9 21.2 21.7 13.9 233,872 5,853 65,810 5,726 34,443 10,814 10,960 42,495 17,671 61.20   

ROSS D-8  64.0 17.94 161,950 9,027 17.1 18.8 17.6 23.1 14.9 100,259 5,589 22,035 2,794 8,401 4,162 6,757 17,509 11,159 27.43 5.3 16,924 
Chillicothe  28.2 9.18 83,980 9,148 75,800 8,257 15,469 2,201 6,541 3,987 6,256 15,907 7,864   

SANDUSKY D-4  62.0 18.19 170,385 9,367 16.9 20.2 19.9 24.1 15.0 99,406 5,465 23,433 2,128 13,158 2,690 4,419 20,232 10,174 29.24 4.2 25,428 
SCIOTO D-9  81.8 24.97 187,033 7,490 20.4 24.7 16.7 16.9 8.8 119,963 4,804 28,549 3,223 18,923 6,149 7,505 23,817 10,361 35.39 3.9 6,344 

Portsmouth  34.5 11.74 84,036 7,158 87,169 7,425 16,439 2,323 18,326 5,968 6,646 20,625 5,436   
SENECA D-4  62.2 17.75 162,869 9,176 18.0 21.2 19.8 22.6 14.0 97,602 5,499 22,176 2,562 12,176 5,029 4,530 18,162 8,616 28.28 5.0 24,118 

Tiffin  23.0 6.71 61,787 9,208 43,744 6,519 11,001 1,308 5,52.3 2,767 1,966 8,964 2,917   
SHELBY B-6  36.0 10.35 94,643 9,144 18.0 19.4 18.4 24.3 15.8 50,813 4,909 11,908 1,259 5,424 1,661 2,469 10,802 3,436 17.39 4.0 18,231 
STARK F-5  370.4 111.27 1,609,347 9,610 15.5 23.0 20.4 22.6 15.1 527,008 4,736 116,601 14,818 75,681 31,994 32,100 111,628 36,702 170.55 5.6 22,267 

Alliance  29.7 9.26 89,691 9,686 59,277 6,401 15,506 1,674 11,000 3,199 5,204 11,592 3,557 
Canton  118.9 37.81 343,206 9,077 211,445 5,592 43,092 5,765 35,797 16,326 14,634 51,197 12,060 
Canton Metro Area  370.4 111.27 1,069,347 9,610 15.5 23.0 20.4 22.6 15.1 527,008 4,736 116,601 14,818 75,681 31,994 32,100 111,628 36,702 170.55   
Massillon  30.9 9.78 101,514 10,380 56,377 5,765 9,588 1,586 7,692 4,724 3,599 13,119 4,424   

SUMMIT F-4  563.4 171.38 1,705,935 9,954 12.2 23.3 21.1 23.8 16.1 1,002,436 5,849 231,441 31,263 227,746 36,603 46,050 209,669 72,075 259.84 3.6 9,916 
Akron  298.8 94.02 985,106 10,478 544,795 5,794 110,668 16,095 150,698 17,408 25,357 116,388 36,746   
Akron Metro Area  674.3 201.22 1,978,495 9,832 12.7 24.2 20.8 23.2 15.6 1,158,037 5,755 266,817 35,827 237,221 41,067 51,885 249,267 88,109 310.02   
Barberton  35.7 10.70 95,590 8,934 70,629 6,601 14,208 1,895 9,241 2,856 2,541 23,476 4,964 
Cuyahoga Falls  54.7 15.93 176,938 11,107 134,861 8,466 31,225 3,206 35,001 4,528 5,166 35,972 7,066   

1RUMBULL G-3  237.2 68.34 690,110 10,098 13.2 21.7 20.4 24.6 17.4 298,950 4,374 79,368 9,791 48,135 12,419 12,099 64,530 24,225 108.50 6.8 12,975 
Hiles............_  22.7 6.67 59,965 8,990 36,224 5,431 13,217 1,174 4,443 756 1,187 7,367 2,209   
Warren  66.0 20.52 224,990 10,964 119,192 5,809 28,331 4,665 24,278 6,730 6,292 27,710 7,304   
Youngstown-Warren 
Metro Area_______ 553.5 162.36 1,567,421 9,654 15.2 23.5 20.0 22.4 15.6 807,607 4,974 200,121 26,986 162,380 38,251 37,668 154,325 63,967 247.34   

TUSCARAWAS F-5  79.7 24.66 210,042 8,518 19.8 22.7 19.7 20.7 11.6 129,666 5,256 30,563 3,379 14,586 6,018 7,560 31,028 10,099 37.14 4.9 13,421 
UNION C-6  23.5 7.09 58,604 8,266 19.2 19.1 17.7 22.3 13.7 35,635 5,026 8,155 712 827 900 919 7,255 2,826 11.30 3.6 18,57( 
VAN WERT A-5  28.8 8.97 83,606 9,321 17.6 18.1 18.5 24.3 16.4 45,012 5,018 9,832 875 3,714 1,241 1,391 10,801 4,267 14.67 3.4 19,684 
VINTON E-8  8.7 2.47 19,766 8,002 18.8 16.7 13.3 20.8 14.6 6,963 2,819 1,849 330 551   108 899 727 3.96 2.3 2,017 
WARREN B-8  83.2 22.41 186,065 8,303 15.7 28.5 18.8 20.5 11.7 85,560 3,818 22,355 2,364 4,049 2,630 4,578 16,176 9,883 38.13 4.1 15,15( 
WASHINGTON F-8  54.2 16.25 139,000 8,554 17.6 18.3 17.6 23.3 14.6 85,287 5,248 21,152 2,992 10,125 2,709 4,228 14,130 9,511 25.95 5.4 7,302 
WAYNE F-5  84.0 23.06 212,771 9,227 16.7 20.1 20.1 22.2 15.0 120,431 5,223 22,622 3,243 19,716 3,720 6,036 28,092 8,960 37.21 6.8 34,327 
WILLIAMS A-3  31.1 9.70 90,171 9,296 16.3 19.0 18.3 24.5 16.8 68,500 7,062 10,798 1,258 4,484 1,905 3,338 15,628 6,354 16.72 3.3 18,893 
WOOD C-4  78.9 22.38 233,964 10,454 13.4 19.7 19.9 24.7 18.2 131,408 5,872 34,528 4,702 11,303 4,211 3,818 34,669 10,826 37.52 5.3 39,305 
WYANDOTIC-5  22.3 6.67 57,073 8,557 19.4 21.4 16.6 22.0 14.0 35,638 5,343 6,077 998 1,274 884 1,056 8,556 1,991 10.58 3.0 18,185 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
(I) Includes small portion In Trumbull County. 
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Radio Household Data 
IVOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis, Ihere is no way at present to estimate 
transistor radio ownership — thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  938,900 Lorain-Elyria -- 15,200 
METRO AREAS Mansfield   8,400 

Akron   51,800 Newark   1,500 
Canton   22,700 Springfield   14,600 
Cincinnati   154,900 Steubenville-
Cteveland   304,900 Weirton ..... 8,800 
Columbus   94,400 Toledo   53,300 
Dayton   83,100 Youngstown. 
Hamilton- Warren ........ 55,600 

Middletown   11,900 Total Metros .... 889,700 
Lima   8,600 

OHIO 
See SUDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORK 

Ohio Radio Network 
Comprised of: 

WHLO—Akron WSRW—Hillsboro 
WFAH—Alliance WLMJ—Jackson 
WNCO—Ashland WHOK—Lancaster 
WAQI—Ashtabula WLGN—Logan 
WOMP—Bellaire WBRJ—Marietta 
WTOO—Bellefontaine WTIG—Massillon 
WBCO—Bucyrus WSIVO—Mount Vernon 
WILE—Cambridge WCLT—Newark 
WHLO—Canton WPTW—Piqua 
WCSM—Celina WNXT—Portsmouth 
WI3EX—Chillicothe WLEC—Sandusky 
WAVI—Dayton WBLY—Springileld 
WONW—Deflance WSPD—Toledo 
WDLR—Delaware WBTC—Uhrichsville 
WIER—Dover WERT—Van Wert 
WOHI—East Liverpool WMWM—Wilmington 
WFIN—Findlay WWST—Wooster 
WF011—Fostoria WGIC—Xenla 
WJE1I—Gallipolls WHIZ—Zanesville 
WCNW—Hamilton 
Media Code 4 236 0060 0.00 
Business Office—llth Sr.. 1220 Huron Bd., Cleve-

land. Ohio 44115. Phone 216-781-0035. 
I. PERSONNEL 
General Manager—Norbert .7. Kocab. 
Sales Manager—Douglas Auerbach. 
Operations Manager—James Knowles. 

2. REPRESENTATIVES 
Regional Reps Corp. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulagons 
General: 2a, 3a, 5, 6a. 
Rate Protection: 10b, 11b, 12b. 
Basle Rates: 20a, 22b. 230. 
Contracts: 40b, 45, 46. 
Cancellation: 70a, 70c. 73a. 

TIME RATES 
Eff 6/1/69—Reed 5/26/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 12 ti 18 ti 24 ti 
Traffic   320 300 280 
Housewife   280 275 265 
Weekend   270 265 250 

7. PACKAGE PLANS 
THREE, THREE, THREE PLAN 

PER WK, EA: 12 ti 18 ti 24 ti 
1/3 Traffic, 1/3 Housewife. 

1/3 Weekend  280 270 250 
Rates are total cost for 1 spot on each station. 

AKRON (4 AM; 3 FM) 
(including Cuyahoga Falls) 

Summit County—Map Location F-4 
See SRDS Consumer market map and data at begin-
sing of the State. 
Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc., 
within the atea. 

WAKR 
1940 

AKRON 

RIAIB 

A Group One Station 
Media Code 4 236 0120 2.00 
Summit Radio Corp.. Radio-Television Center, Box 

1590, Akron, Ohio 44309. Phone 216-762-8811. 
I. PERSONNEL 
President—Roger G. Berk. 
Vice-Pros.. Gen'l & Nat'l Sales Mgr.—Alfred G. 

Grosby. 
Bales Manager—Nick Barry. 

2. REPRESENTATIVES 
McGarren-Guild—POW Radio. Inc. 

3. FACILITIES 
5.000 w.; 1590 ke. Dlrectlonal—night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded revu'-
General: la. 2a, 2b, Sa, 3b, 3e, 3d, 4a, 4d, 5, da, 

7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 150, 15e. 
Basle Rates: 20a, 20b, 21a, 21b. 21e, 21d, 22a, 22b, 

230. 2313. 24a, 24c, 25a, 28b, 28e, 29a, 29b, 30, 
31, 32b, 33b. 

Contracts: 40a, 41, 44a, 94b, 45, 46, 47e. 48, 49. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, COL 

61b, 62b, 62d 
Cancellation: 70a, 70d, 71a. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eft 6/1/69—Reed 6/2/69. 

AAA—Mon thru Sat 6-10 am. 
AA—Mon thru Sat 3-7 pm. 
A—Mon thru Sat 5-6 am; Mon thru Sun 10 am-3 
pm; Sun 5-10 am & 3-7 pm. 
B—Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
I ti 6 ti 12 ti 18 ti 24 ti 

AAA   55 50 45 .... 
AA   50 45 43 40 
A   40 37 36 35 34 
  25 24 23 22 21 

30 sec: 80% of 1-min. ID's: 60% of 1-min. 
Batchelder—minimum of 3 per week in like category 
of spots previously run. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 

W A K R-FM 
1947 

AKRON 

131:113 pophip 

•-• 

I hr 

Media Code 4 236 0121 0.00 
Summit Radio Corp., Radio-Television Ctr.. Boa 

1590, 853 Copley Rd., Akron, Ohio 44309. Phone 
216-762-8811. 

I. PERSONNEL 
President—Roger G. Berk. 
Vice-Pros., Gen'l & Nat'l Sales Mgr.—Alfred G. 
Grosby. 
Sales Manager—Nick Barry. 

2. REPRESENTATIVES 
McGavren-Guild—POW Radio, Inc. 

3. FACILITIES 
ERP 50,000 w.• 97.5 me. Stereo. 
Operating schedule: 6:55 am-midnight. EST. 

4. AGENCY COMMISSION 
. 

5. 15%N GEERAL ADVERTISING See ended regulations 
General: la, 30. 3b, 4a, 4d, 5, 60, 8. 
Rate Protection: 10b, 1lb, 14b. 
Basic Rates: 220. 22b, 23a, 24b, 25a. 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 
Cancellation: 70a, 70d, 71a, 73a. 

TIME RATES 
Elf Rec'd 1/31/69. 

6. SPOT ANNOUNCEMENTS 
ROS 

Minimum -6-a week. 
8. PROGRAM TIME RATES 

1/4 hr 1/2 hr I hr 
Ea ._...... 25 40 65 

1 O. SFai**********************—'--
Weather at :15. News at :45, each. 8 

WCUE 
1950 

CUYAHOGA FALLS 

Media Code 4 236 0180 6.00 
WCUE Radio, Inc., 424 Sackett Ave., Akron, Ohio 

44313. Phone 216-923-9761. 
STATION'S PROGRAMMING DESCRIPTION 

WCUE: Programmed for adults. 
ENTERTAINMENT: 5-10 am, featuring air ner-
Banalities, comedy, helicopter traffic reporta, middle-
of-the-road and standard music. Air personalities 
10 am-5 pm, comedy, helicopter traffic reports, stand-
ard middle-of-the-road and showtune music. Air 
personalities 6:10 pm-12M, news, middle-of-the-road 
and standard music. 12M-5 am. muslo featuring 
standards. 1 helicopter. News 5 min on hour, head-
lines at :30, local and community, national and 
international. News information: 7:30-8:05 am, noon-
12:15 pm. 5:30-6:10 pm. news, sports, helicopter 
traffic information, stocks, editorials. commentaly. 
SPORTS: live coverage golf tourneys, college football. 
Contact Representative for further details. Reed 
1/5/68. 

I. PERSONNEL 
Pres. & Gen.' Mar.--Grorge W. Mamas. 
Station Manager—Dan Bauerlein. 
Program Director—Chick Watkins. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
1,000 w. dim 500 w. nights; 1150 ke. 

Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded awo.'^ 
General: la, lb, 2a, 2b, Sa, 313, 3e, 3d, 4a. 5, ta. 
Rate Protection: 11b. 12b, 13b. 15a, 15b. 15e, 16, 
Basic Rates: 20a, 20b, 21a. 21b, 21e, 22a, 23a, 23b, 

24a. 25a, 26, 27, 28b, 30, 32b, 33b, 
Contracts: 40a, 40c, 41, 42e, 43. 46, 47e, 48, 49, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 60b, 611e, 60g, 601, 61a, 61b, 

626, 62d. 
Cancellation: 70a. 70e, 71b, 72, 73a. 
Prod. Services: 81. 82. 
Affiliated with MBS. 

TIME RATES 
No. 11 Elf 11/1/68—Reed 10/17/68. 

AA—Mon thru Sat 6-10 am & 3-7 pm. 
A—Mon thru Sat 10 am-3 pm & 7-9 pm. 

OHIO 
B-10 pm-5 am. 
110S-6 am-11:30 pm. 

6. SPOT ANNOUNCEMENTS 
1 ti 6 ti 12 ti 18 ti 24 tl 

AA 25 22 20 18 
15 14 

11 10 9 8 
BULK RATES--ROS 

500 a  11 1000 x.. 10 
30 sec: 80% of 1-min  10 see: 60% of 1-min. 

7. PACKAGE PLANS 
MAXIMUM AUDIENCE PLAN 

6:00-9:30 am Mon thru 6 
9:30 am-noon Mon thru   6 
Noon-3:00 pm Mon thru SaL  12 
3:00-7:00 pm Mon thru 
7:00-9:00 pm Mon thru Sat. ...... ..... 6 
11:00 am-6:00 pm Sun.....,.._..........._.................... 4 

Total   ....... 40 
40-Spot plan, per wk — - 

8. PROGRAM TIME RATES 
CLASSA I hr la hr 

1 x  — ..,.....  150 90 
52 x ............... -....-__. ....... 125 75 

CLASS B 
  125 80 

52 x  -- 100 70 
10. SPECIAL FEATURES 

5-MINUTE NEWS, WEATHER, SPORTS 
AA, 5 per wk.... 33 A, 5 per wk-- .. .............. 27 

3-Ka-GTE CAPSULES 
AA, 5 per wk  24 A, 5 per wk.   19 

HELICOPTER REPORTS 
5 per wk, 35 10 per wk, SO 

WC U E-FM 
1960 

AKRON 

EIVI FWD 
Media Code 4 236 0181 4.00 
WCUE-F51 Radio, 424 Sackett Ave., Akron, Ohio 

44313. Phone 216-923-9761, 
I. PERSONNEL 

Pres. & Gen'l Mgr.—George W. Mamas. 
Station Manager—Dan Bauerleln. 
Program Director—Chick Watkins. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

S. FACILITIES 
ERP 50,000 w.; 96.5 me. 
Operating schedule: 6-2 am. EST. 
Antenna ht.: 105 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 40, 4d, 5, ea, 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a. 29a. 
Contracts: 405, 45, 46, 47a, 
Comb.; Cont. Discounts: 60b, 60k, 
Cancellation: 70a, 71a, 73a. 

TIME RATES 
Eff Rec'd 6/17/69. 

6. SPOT ANNOUNCEMENTS 
ROS 

1 min  8.00 30 sec......._.... ............ 8.50 
8. PROGRAM TIME RATES 1/4 hr 1/2 hr 1 hr 
Ea   30 45 75 

it. SPECIAL FEATURES 
News at :60 & :30. 10 

WDBN (FM) 
1960 

CITY OF LICENSE 
MEDINA 

UIFj1 F MU 
Media Code 4 236 0200 2.00 
(This is a paid duplicate of the listing appearing 
under Medina, Ohio.) 
WDBN, Inc., 1715 Euclid Ave.. Cleveland, Ohio 

44115, Phone 216-621-0031. 
I. PERSONNEL 
Pres. & Prog. Dir.—Robert McBride Miller. 
Vice-Prou. & Gen'l Mgr.—Jack Linn. 
Vice-Pres., Peel—Jeff Baxter. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
EllP 118,000 w. (boric.), 118,000 w. (cert.); 94.9 

mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 310 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulatIons 
General: la, 2b, 3a, 3c, 3d, 40. 4d, 5, 6b, 7b, 8. 
Rate Protection: 14e. 
Basle Rates: 20b, 21a, 25s, 28e, 29a, SO. 
Contracts: 40a, 41, 42b, 44a, 45, 46. 48, 51c. 
Comb.: Cont. Discounts: 60e, 601, 61e, 62d. 
Cancellation: lee, 71a, 72. 
Prod. Services: 80. 

TIME RATES 
No. 4 Eft 10/1/68—Reed 9/27/68. 

AA—Dally 6-10 am & 3-7 pm. 
A—Dally 10 am-3 pm & 7-9 pm. 
B—Daily 9 pm-midnight. 
C—Dally midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
PER WK. —AA— —A— — B — 
EA: I min 20/30 I min 20/30 1 min 20/30 
1 ti  33 26 30 24 20 16 
6 U  31 25 28 22 19 15 
12   29 23 26 21 18 14 
18 ti  27 22 24 19 17 13 
24 U   25 20 22 18 16 12 
Class C: 50% of B rates. 

(This listing continued on next page) 

ARB—PULSE—HOOPER 
Apr/May Apr/May Jan/Feb 
1969 1969 1969 

1 c'"--1'" sT 123,000 'Total 

MEN* 

6 a.m.—Midnight 
Monday—Sunday 

  ARB cume METRO 

1 T IN 
S - 136,900 TotaEIN* 
6 a.m.—Midnight 
Monday—Sunday 

ARB cume METRO 

.. 

MORE LISTENERS* 
THAN AU. OTHER 
AKRON STATIONS 
120,700 more than #2 
178,600 mom than #3 
202,300 mote than #4 

ARB cume METRO 

r --S471.0/0 IN PULSE*. 
1 of all 

56% of all men 
53% of all women 

Weekly cume 

rTIN HOOPER* 
43.2% (7-12 Noon) 
29.3% [12-6 p.m.) 

WAR 
The 1[I@ u9' in Akron 
853 Copley Road, Akron, O. 

216/762-8811 • 44320 
NAtIONAL Of r, m,CAV‘dil+ .7AD!O 

Sutiect to qualeficofion, which 
VVAKR w1M suo,r) ,,,, or, ,eques, 
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OHIO 
Akron-W D B N (FM)-Continued 
7. PACKAGE PLANS 

DAYTIME PACKAGE 
PER WK, EA: I min 20/30 
6 ti (3AA, SA) . 27 22 
12 ti (6AA, 0A).. 25 20 
18 ti (9. ).. 23 18 
24 ti (12AA, 12A) 21 17 

TOTAL AUDIENCE PACKAGE 
6 ti (2AA, 2A, 2B) 19 
12 ti (4AA, 4A, 4B)._.....................-___... 22 18 
18 ti (CAA. 6A. 6B) 20 16 
24 ti (8AA, 8A. 8B)    19 15 
TOTAL AUDIENCE PLAN-24 HOURS PER DAY 
6 ti 22 18 
12 tt 20 16 

  16 13 

ANNUAL TOTAL AUDIENCE PLAN 
500 x (1/IAA. 1/3A, 1/3B). 19 15 
1000 x (1/3AA, 1/3A, 1/3B).-------- 16 
10 sec: 60% of 1-min, when available. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-10%. Not applicable to Annual Plan. 

WHLO 
1944 

AKRON 

A Susquehanna Station 

The Eastman Station 
Iu 

13 

(D-2) 

Subscriber to the NAB Radio Code 

Media Code 4 236 0240 8.00 
Radio Akron, Inc., 2650 W. Market St, Akron, Ohio 

41313. Phone 216-867-1650. 
Other offices-433 W. Tuscarawas Ave., Canton, 
Ohio. Phone 216-455-1650. 

0. PERSONNEL 
Vice-President-Arthur W. Carlson. 
Vice-Pres. & Gen'l Mgr.-Allen Saunders. 
Sales Manager-Steve Rally. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Ohio-Regional Reps Corp. 
Susquehanna Bta. Sales Office: See Rep 8c 5/0 pages. 

5. FACILITIES 
1.000 w.; 640 Ire. 
Directional-same pattern day and night. 

Operating schedule: 6:00 am-Los Angeles sunset. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la, 3b, 3d, 4e, elel, 5. 6a, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15e. 
Basic Rates: 20a, 21b, 220, 22b, 24a, 24e, 27, 28b, 

29b. 32b, 33e. 
Contracts: 40a, 41, 42a, 424. 44b, 45. 46, 47a, 49. 

50. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60g. 601, 61e, 62b. 
Cancellation: 70a, 70e. 71e. 72. 73b. 
Prod. Services: 80, 91, 82. 
Affiliated with The Eastman Network. 
Member: Ohio Radio Network. 

TIME RATES 
Elf 1/1/69-Ree'd 12/5/68. 

AA-Mon thru Sat 3-9 pm. 
A-Mon thru Sat 6 am-3 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6 tl 12 ti 18 ti 24 tl 
1 min..._ ........... _ 35.00 32.00 30.00 28.00 26.00 
30 sec  28.00 25.60 24.00 22.40 20.80 
10 sec  21.00 19.20 18.00 16.80 15.60 

CLASS A 
1 min.  30.00   27.00 25.00 22.00 
30 sec...- ............. 24.00  _ 21.60 20.00 17.60 
10 sec  10.00 16.20 15.00 13.20 

CLASS B 
1 min.  24.00 22.00 21.00 20.00 
30 sec.  19.20   17.60 16.80 16.00 
10 sec. 14.40   13.20 12.60 12.00 

7. PACKAGE PLANS 
SCATTER PLAN 

5 min between 6-10 am Mon thru Fri. 
5 min between 10 am-1 pm Mon thru Fri. 
5 min between 1-3 pm Mon thru Fri. 
5 min between 3-7 pm Mon thru Fri. 
5 min between 7-10 pm Mon thru Fri. 
3 min all day Sat. 
2 man all day Sun. 
30 1-min spots, ea  18.50 

SPLIT RUN 
15 1-min spots, ea  21.00 
30/20 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
All spots cross-combinable except Scatter Plan. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-1% 52 wk-8% 
Apply only up thru smallest weekly schedule run dur-
ing consecutive week period. 
Not applicable to Scatter Plan. 

e 

WSLR 
1925 

AKRON 

«KATZ RADIO 

..11 EAST 

R AB 

Subscriber to the NAB Radio Code 
Media Code 4 236 0300 0.00 
Welcome Radio, Inc.. WSLR Bldg., corner Main & 
Mill Sts., Akron, Ohio 44308. Phone 210-535-6165. 

Cleveland office: 931 Society National Bank Bldg., 
Cleveland, Ohio 44114. Phone 216-241-3579. 

I. PERSONNEL 
President-Harrison M. Fuerst, 
Exec. Vice-Pres. & Gen'i Mgr.-John F. Bayliss. 
General Sales Manager-Richard M. Lumenelle. 

2. REPRESENTATIVES 
Katz Radio. East. 
Pittsburgh-Gateway Reps, Inc. 

3. FACILITIES 
5,000 w.: 1350 kc. 
Directional-same pattern, all hours. 

Operating alledule: 24 hours daily. EST. DST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See elided regulations 

General: la, 2a, 3a, 4a, 5. 6a, 7b, 8. 
Rate Protection: 10b, 116, 12b, 13b, 14b, 154, 16. 
Basic Rates: 20a, 21a. 22a. 24e, 26, 29a. 30, Ma. 
Contracts: 42a, 43. 45, 46. 51b. 
Comb.; Cont. Discounts: 60a, 61e, 626, 
Cancellation: 70a, 70e, 71a. 736. 
Prod. Services: 80, 82. 
Affiliated with Katz Radio A.I.D. Plan. 
Affiliated with American Entertainment Network. 

TIME RATES 

No. 3 Eft 1/1/69-Itec'd 12/24/68. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 9 am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK. EA: 1 ti 6 ti 12 ti 18 (1 
AA   40 39 38 37 
A   33 32 31 30 
  20 19 18 17 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-mi 

24 ti 
36 
29 
16 

n. 

7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PER WK: 12 01 18 ti 24 tl 
1/3AA, 1/3A, •1/3B or 
1/2AA, •1/2B   312 450 576 
(•) Subject to availability, up to 1/2 Class B 
spots may be scheduled any time Sat & Sun. 

8. PROGRAM TIME RATES 

5 MIN: PER YR, EA: 
AA   
A 

Ix 52x 260x 
50 47 45 

  39 37 35 
  23 21 19 

10. SPECIAL FEATURES 
2-1/2 min News Headlines-80% of 5-min. 

COMBINABILITY 
All spots regardless of length or classification may 
be combined for discount purposes as long as TAP 
spots of each length are properly distributed by day-
parts. Program unite and spots may be combined for 
diamants on spots only. 

(CR) 

ALLIANCE (1 AM; I FM) 
Stark County-Map Location F-5 

See SRDS consumer market map and data at begin 
'ling of the State. 

WFAH 
1953 

e R , A 

Subscriber to the NAB Radio Code 
Media Code 4 236 0360 4.00 
D. A. Peterson, Inc., 393 Smyth Ave., Alliance 
Ohio 44601. Phones Alliance 216-821-1111; Can 
ton 216-454-1310. 

I. PERSONNEL 
President-D. A. Peterson. 
Manager-Robert A. Gates. 
Program Manager-Richard Elliott. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Michigan Spot Sales, Inc. 

3. FACILITIES 
1.000 w. days; 1310 kc. Directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast 6-9 am and 
all News and Sports. For non-simulcast facilities see 
WFAH-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulation, 
General: la, 2a, 3a, 4e, 4d, 5, 6e. 71:). 8. 
Rate Protection: 10b, 12h, 13b, 146, 15b. 
Basic Rates: 2013. 22e. 25a, 29a. 
Contracts: 40a, 41. 45. 46, 47e, 48, 51a. 
Comb.: Cont. Discounts: 60a, 60f. 61a. 
Cancellation: 70b, 70e. 71a, 72, 736. 
Prod. Services: 80. 82. 
Member: Ohio Radio Network. 

TIME RATES 
No. 8C Eff 7/1/69-Rec'd 7/7/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

Flat 150x 250e 300x 500x 
PER WK: 

Flat 5 tl 10 ti 20 ti 30 ti 
1 min 5.60 5.00 4.50 4.20 3.90 
30 see 3.90 3.60 3.40 3.10 2.90 
10 sec 2.50   

AM/F51 COMBINATION 
I min 8.50 7.30 6.35 5.85 5.60 
30 sec 5.60 5.25 4.80 4.50 4.20 
10 sec 3.65 

10. SPECIAL FEATURES 
NEWS/SPORTS/FEATURES 
All/FM COMBINATION 

5 mln. 7 50 10 min  

750x 1000x 

40 ti 50 ti 
3.60 3.40 
2.75 2.60 

5.25 4.80 
3.90 3.70 

10.00 

URBAN OHIO'S 

WSLR 
EXCLUSIVE AM in 

Northeastern Ohio 
Country & Western Music 

24 hours 
a day 

',Canton 

MARKET 

GIANT 

AKRON 
CLEVELAND 
CANTON 

PRIME ADULT LEADERSHIP* 
•WSLR #1 with men (25-49) in all four 
day parts. Total Area. 

WSLR first with women (25-49) from 
10 am to midnight. Total Area. 

WSLR is #1 with away - from - home 
adults during both drive time periods. 
Metro Area. 

WSLR leads the 2nd station in housewife 
and afternoon drive time by almost twice 
the total adults 18 to 49! Total Area. 

*Source: ARB, Akron, Apr./May '69. 

ABC Entertainment 
'for Alcreri and Cleveland oleo 

WS LR "WHISTLER RADIO" 
AKRON, OHIO Represented by 

im KATZ RADIO 

WFAH-FM 
1947 

Media Code 4 236 0361 2.00 
D. A. Peterson, Inc., 393 Smyth Ave., Alliance. 
Ohio 44601. Phones 216-821-1111. Canton 216-
454-1310. 

I. PERSONNEL 
President-D. A. Peterson. 
Manager-Robert A. Gates. 
Program Manager-Richard Elliott. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Michigan Spot Sales. Inc. 

3. FACILITIES 
EltP 27,000 w.; 92.5 me. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-midnight. For simulcast facilities see WFAH. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WEAR listing for coded regulations. 

TIME RATES 
No. 8C Elf 7/1/69-Rec'd 7/7/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

Flat 150X 250x 3000 500x 750x 1000x 
PER WK: 

Flat 5 ti 10 ti 20 ti 30 ti 40 ti 50 ti 
1 min 4.50 4.00 3.55 3.35 3.15 2.90 2.70 
30 see 3.15 2.90 2.70 2.50 2.35 2.20 2.10 

10. SPECIAL FEATURES 
NEWS/SPORTS/FEATURES 

5 min..- ..... ...........6.00 10 min____. ............. 7.50 

ASHLAND (1 AM; 1 FM) 
Ashland County-Map Location E-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WNCO 
1949 

1:1131:1 
Media Code 4 236 0420 6.00 

Ashland Broadcasting Corp.. Box 311, Mansfield Rd., 
Ashland, Ohio 44805. Phones 419-322-1572, 1571. 

I. PERSONNEL 
President-Robert T. Neal. 
General Manager-Walter Roberts. 
Sales Manager-John H. Walker. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Regional Reps Corps. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded recall:01er, 
General: la, la, 21), 3e, 3e, 3d, 4a. 5, 6a, 7a. 
Rate Protection: 10h, 11h, 12h, 136. 15b. 
Basle Rates: 20a, 206, 21a, 211e, 21d, 22a, 23a, 24b, 

25e. 28a, 28e, 29a, 30, 
Contracts: 40e. 42a, 44a, 45, 46. 47e, 51a. 
Comb.; Cont. Discounts: 60e. 601, 624. 
Cancellation: 70b, 7(te, 71e, 72, 736. 
Prod. Services: 80. 81, 82. 
Affiliated with SOBS. 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf  Rec'd 5/29/69. 
6. SPOT ANNOUNCEMENTS 

AM ONLY 
FIXED POSITION 

I mln 90 see I min 30 see 
1 x  5.00 4.00 200 x  3.70 2.95 
20 x  4.70 __ 300 X. _  3.20 2.55 
40 x 4 55 400 x  275 2.20 
60 X............ 4.45   500 ...... 2.60 2.10 
80 x  4.35   1000 x _ 2.50 2.00 
100 ...... 4.20 3.35 
10 sec: 50% of 1-min. 

AM/FM COMBINATION 
7.75 6.20 200 x  5.80 4.65 
7.35   300 x  5.00 4.00 
7.15 400 x 4.25 3.40 
6.95   500 ...... 3.95 3.15 
6.75   1000 x 3.85 3.10 

1 x  
20 x  
40   
60 x  
80 x  
100 6.55 5.25 
10 sec: 50% of 1-min. 
Combination rate: 1 spot on AM and 1 spot on FM. 

WNCO-FM 
1948 

Media Code 4 236 0421 4.00 

Ashland Broadcasting Corp., Box 311, Mansfield Bd., 
Ashland, Ohio 44805. Phone 419-322-1572, 1571. 

I. PERSONNEL 
General Manager-Walter Roberts. 
Manager-Charles Craig. 
Sales Manager-Jerry Tschappat, 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Regional Reps Corp. 

3. FACILITIES 
ERP 10,200 w.: 101.3 me. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 380 ft. above average terrain. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
See WNCO listing for coded regulations. 
Sold in combination with WNCO. See that listing 
for rates. 

(This listing continued on next page) 
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Ashland-W N C 0-FM-Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff   Rec'd 5/29/69. 

G. SPOT ANNOUNCEMENTS 
1 min 30 see 

1 x  3.70 2.95 
20 x 3.50 
40 x 3.40 

80 x.  3.20 
100 x  3.15 2.50 
10 sec: 50% of 1-min. 

I min 30 see 
200 X.  2.75 2.20 
300 x. 2.40 1.90 
400 x. 2.05 1.65 
500 x______ L95 1.55 
1000 x 1.85 1.50 

ASHTABULA (2 AM; 1 FM) 
Ashtabula County-Map Location G-3 

See SltDS consumer market map and data at begin-
ning of the State. 

WAQ I 
1964 

Media Code 4 236 0480 0.00 
Quests. Inc., North Bend Road, Box 238, Saybrook 
Twnsp., Ashtabula, Ohio. 44001. Phone 216-998-
3700. 
STATION'S PROGRAMMING DESCRIPTION 

WAQI: Programmed for adults. 
MUSIC: middle-of-the-road. Rec'd 9/3/68. 

I. PERSONNEL General Manager-Rick Randy. 
2. REPRESENTATIVES Regional Reps Corp. 
3. FACILITIES 

1,000 w.; 1600 he. Directional. 
Operating schedule:  . EST. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 4c. 5. 60, 7b. 
Rate Protection: 10a, 11a, 12a, 120, 14a. 15e. 
Basic Rates: lob. 21a. 221). 23a, 24b, 255. 28b. lob. 

33b. 
Contracts: 411s, 41, 43. 45, 47e. 51c. 
Comb.; Cont. Discounts: 600. 601. 62b, 624. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Affiliated with ERS. 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 1/1/69-Rec'd 11/29/68. 
6. SPOT ANNOUNCEMENTS 

JOTA. 
I min 30 see I min 30 see 

1 x  5.25 4.00 260 x  3.75 2.50 
13 x  5.00 3.75 312 x  3.50 2.25 
26 x  4.75 3.25 624 x  3.00 2.00 
52 x  4.50 3.00 1000 x  2.75 1.75 
104 x  4.00 2.75 
15 sec. flat, ea  1.50 

7. PACKAGE PLANS 
-PER DAY- -PER WEEK-
S ti 10 ti 20 ti 15 tl 20 ti 60 ti 

1 min..._ ....... 3.75 3.50 3.25 3.00 2.75 2.50 
30 sec............ 3.50 3.25 3.00 2.75 2.50 2.25 
15 sec, flat. ea    1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x  75.00 40.00 25.00 20.0012.50 
13 x  40.25 25.30 17.25 13.80 9.20 
26 x  38.50 24.40 16.40 13.10 8.65 
52 x  36.55 23.45 15.50 12.40 8.05 
104 x  34.75 22.55 14.65 11.75 7.50 
260 x  32.90 21.60 13.80 11.05 6.90 
312 x  31.05 20.70 12.95 10.20 6.30 
624 X  29.20 19.80 12.35 9.65 5.75 
1000 x  28.00 19.00 12.00 9.00 5.00 

WREO 
1937 

Media Code 4 236 0540 1.00 
Radio Enterprises of Ohio, Inc., Box 738, Ashtabula, 

Ohio 44004. Phone 216-993-2126. 
STATION'S PROGRAMMING DESCRIPTION 

WREO: Programmed for young adults. 
Current hit format emceed by 6 air personalities. 
MUSIC 70%. NEWS 15%; 6-man news staff, 5 min 
every 30 min. Local news on hour, national and inter-
national on half hour. FARM: news 6-6:30 am daily, 
with network and local reports. SPORTS 5%: local 
coverage, major league broadcasts. Special interest 
10%: network and local features, women's fashions, 
household tips, governmental reports, and devotional 
comment. Remote facilities for commercial promotions, 
religious services, etc. Rec'd 3/26/69. 

I. PERSONNEL 
President-D. C. Rowley. 
National Sales Director-D. W. Fassett. 
Station Manager-Richard D. Rowley. 

3. FACILITIES 
5,000 w. duo, 1,000 w. nights; 970 he. 

Directional-eeparate patterns day and night. 
Operating schedule: 6 am-11:15 pm. EST. 
Partial simulcast operation. Simulcast 6-7:15 am 
and 11-11:15 pm. For non-simulcast facilities see 
WREO-FM. 

4. AGENCY COMMISSION 
15% on station time: no cub discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 313, 4a, 5, 6a, 8. 
Rate Protection: 155. 
Basic Rates: 205, 220, 22b, 230. 245. 280, 29a. 
Contracts: 40a. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 62b. 
Cancellation: 700. 70e. 71a. 73a. 

TIME RATES 
Eff 3/21/69-Ree'd 3/26/69. 

6. SPOT ANNOUNCEMENTS 
I mln 30 see 10 see 

1 x. 7.45 5.60 
13 x. ...... _ ..... ........... _ ..... _...._... 6.15 4.60 

50 x 5.80 4.30 
100 x 5.45 4.05 
150 x._ 5.05 3.80 
300 x  4.85 3.65 
600 x ......... -... ..... - ....... ___ ........ _..._  4.55 3.35 
800 x 4.30 3.20 
1000 x. ...... ____- ........ _.._ ........ _._.. 4.15 3.15 
2000 x  4.00 3.05 

3. PROGRAM TIME RATES 
lx 130 26x 520 104x 2600 3I2x 

1 hr  70.00 68.25 65.50 63.00 59.50 52.50 49.00 
1/2 hr  42.00 40.95 39.90 37.80 35.70 31.50 29.40 
1/4 hr  26,00 25.35 24.70 23.40 22.10 19.50 18.20 
10 min.  19.50 19.00 18.50 17.55 16.55 14.50 13.50 
5 min._   15.00 14.60 14.25 13.50 12.75 11.25 10.50 

September 1, 1969 

3.70 
3.05 
2.95 
2.90 
2.70 
2.55 
2.45 
2.25 
2.15 
2.05 
2.00 

WREO-FM 
1949 

Media Code 4 236 0541 9.00 
Radio Enterprises of Ohio. Box 738, Ashtabula, Ohio 

44004. Phone 216-993-2126. 
STATION'S PROGRAMMING DESCRIPTION 

WREO-FM: Programmed for adults. 
MUSIC: general popular instrumentals and vocals 
featuring big name bands, orchestras and vocalists, 
all numbers unannounced. commrncIAL POLICY: 
maximum of 8 commercial minutes an hour from 7:15 
am-sign-off. NEWS: 2 min capsules hourly from 
8:30 am-1:30 pm. Rec'd 1/27/69. 

I. PERSONNEL 
President-D, C. Rowley. 
Station Manager-Richard D. Rowley. 
National Sales Director-D. W. Fassett. 

3. FACILITIES 
ERP 53,000 w.; 97-1 me. 
Operating schedule: 7:15 am-11 pm. 
Antenna ht.: 365 ft. above average terrain. 
Partial simulcast operation. Operated separately 7:15 
am-II pm. For simulcast facilities see WREO. 

4. AGENCY COMMISSION 
None. All rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
Contracts: 40a. 

TIME RATES 
Eff Reed 10/9/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x  5.00 3.75 312 x  3.35 2.55 
13 x  4.75 3.60 400 x  3.25 2.45 
26 x  4.50 3.40 500 x____ ....... 3.20 2.40 
52 x  4.25 3.10 600 x  3.10 2.35 
104 x  4.00 3.00 800 x  3.00 2.25 
156 x  3.75 2.85 1000 X.  2.85 2.15 
260 x  3.50 2.65 

ATHENS (1 AM; 1 FM) 
Athens County-Map Location E-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WATH 
1950 

R AIB 

Subscriber to the NAB Radio Code 
Media Code 4 236 0600 3.00 
Radio Athens, Inc., Drawer C, Athens, Ohio 45701. 
Phone 614-593-6651. 
STATION'S PROGRAMMING DESCRIPTION 

WATH: Programmed for general interest. 
AIR PERSONALITIES handle all segments. 
NEWS: 5 min every hour. 3 min every 30 min. 
30 min report noon-12:30 pm & 5:30-6 pm, 51-F. 
15 min report noon-12:15 pm Sun. M-Sat: 6-6:30 
am music featuring country and western. 6:10 am-
3:30 pm middle-of-the-road music, 3:30 pm-sign-
off music featuring current hits. Sun: 7 am-noon 
religious programs and music, 12:30 pm-sign-off 
middle-of-the-road music. Reed 7/21/67, 

I. PERSONNEL 
President-Mrs. Irene Radian. 
General Manager-John Alden. 
Program Director-Harvey J. Saul. 

S. FACILITIES 
1.000 w. days; 970 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simuleast 6-9 am. For 
non-simulcast facilities see WATH-FM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 31), 4a, 44, 5. 6a, 8. 
Basic Rates: 20a, 22b, 23a, 24b, 26. 28a, 29a. 
Contracts: 40s, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 601c. 61a, 61b, 62b, 
Cancellation: 71a, 730. 
Affiliated with HAS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 7/68-Reed 6/17/68. 
6. SPOT ANNOUNCEMENTS 

91-
PER MO: I ti 16 ti 21 ti 31 ti 61 tl 120 tl 
1 min  3.00 2.75 2.55 2.45 2.35 2.30 
30 sec  2.25 2.15 2.00 1.90 1.80 1.75 
20 sec__   2.00 1.90 1.85 1.80 1.75 1.70 
10 sec. _  1.85 1.80 1.75 1.70 1.65 1.60 

31 tl 61 ti 91-120 tl 
Annual contract, min schedule.. 360.00 720.00 1080.00 

8. PROGRAM TIME RATES 
3 min 5 min 10 min 1/4 hr 1/2 hr 1 hr 

Ea   3.75 5.50 9.50 12.50 22.00 40,00 
5+ per wk  3.25 4.75 9.00 10.50 20.00 38.00 

WAT H-FM 
1964 

jF MU 
Subscriber to the NAB Radio Code 

Media Code 4 236 0601 1.00 
Radio Athens. Inc.. Drawer C, Athens, Ohio 45701, 
Phone 614-5M-6651 
STATION'S PROGRAMMING DESCRIPTION 

WATH-FM: Programmed for adults. 
6-6:30 am, music featuring country and western. 
6:20-9 am, middle-of-the-road music, M-Sat. Pro-
gramming 9 am-12M, M-Sat. 7 am-12M Sun, con-
sisting of 75% standards, 15% classical, 5% folk, 
5% jam. NEWS: 30 min at noon and 5:30-6 pm. 
M-F. 30 min at noon on Sat. 6 min at 5:45, 15 min 
at noon on Sun. 15 min each day at 10:45 pm. Com-
mercial content. announcements 4 minutes, (every 
quarter hour). Station promotIon-identification. 2 
minutes (every quarter hour). Rec'd 10/27/67. 

I. PERSONNEL 
President-Mrs. Irene Kovlan. 
General Manager-John Alden. 
Program Director-Harvey J. Saul. 

3. FACILITIES 
ERP 3,000 w.; 105.5 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 65 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-midnight. For non-simulcast facilities see WATH. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 7/68-Rec'd 6/17/68. 
6. SPOT ANNOUNCEMENTS 
Per yr. 1 1-min per day, per wk.. 9.00 
50 ti. min order, ea.  -. 2.00 

BELLAIRE 
Belmont County-Map Location 0-7 

See SltDS consumer market map and data at begin-
ning of the State. 

See Wheeling, W. Va. 
(including Bellaire, Ohio) 

BELLEFONTAINE 
Logan County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WTOO 
1941 

Media Code 4 236 0660 7.00 
W011P. Inc., Box 336, E. Sandusky Ave., Belle-

fontaine, Ohio 43211. Phone 513-592-5796. 
I. PERSONNEL 
President-Simon Goldman. 
Vice-Pres. & Gen'l Mgr.-Bob Armstrong. 
Sales Manager-Dick Marine, 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
500 w. days; 1390 he, Nan-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded reguletions 
General la, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15e. 
Basic Rates: 23a, 24b, 25s, 26, 280, 29a. 
Contracts: 40c, 46, 47a, 48. 
Comb.: Cont. Discounts: 60k, 61a, 61b, 62b. 
Cancellation: 700. 70e, 71a. 73a. 
Affiliated with NAS and ERS. 
Member: Ohio Radio Network, The Goldman Group. 

TIME RATES 
No. 1 Eff 10/1/68-Iteed 11/29/68. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: 5 it 10 ti 15 tl 20 ti 25 ti 
1 min  4.75 4.50 4.25 4.00 3.75 
PER MO, EA: 25 ti 50 ti 75 tl 100 ti 1150 ti 
1 min. 4.25 3.75 3.25 2.75 2.50 
30 sec: 1-min rate less .25. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min min 

1 x   50.00 35.00 22,50 27.50 10,00 
13 x  40.00 30.00 20.00 15.00 8.00 

10, SPECIAL FEATURES 
Paul Harvey Newscast-8:30-8:30-8:34 am, ea 9.25. 

Includes 1 1-min spot and promotion. 12:30-12:44 
pm, ea 23.00. Includes 3 1-min spots, open and 
close and promotions. 

Participating spots in News, Weather, Sports-spot 
rate plus 1.00. 

News Adjacencies-spot rate plus .50 (except Paul 
Harvey). 

BOWLING GREEN (1 AM; 1 FM) 
Wood County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WA W R (FM) 
1964 

Media Code 4 236 0720 9.00 
Portage Valley Broadcasters. 117 E. Court St., Bowl-

ing Green, Ohio 43402. Phone 354-9841. 
STATION'S PROGRAMMING DESCRIPTION 

WAVVIt (FM): Programs middle-of-the-road features 
and local news. 6-10 pm features top 40 program-
ming with phone in type format, requests, dedica-
tions. etc. Rec'd 3/24/69. 

I. PERSONNEL 
President-Robert W. Reider. 
General Manager-James R. Westerhold. 
Station Manager-John Duden, 

3. FACILITIES 
ERP 3000 w.; 93.5 me. 
Operating schedule: 6:30 am-10:00 pm. EST. 
Antenna ht.: 175 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 3/15/69-Reed 6/30/69. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
1 ti 5.50 2.85 
3 ti  3.40 2.75 
6 ti  3.30 2.65 
8 ti  3.20 2.55 
12 ti  3.10 2.45 
18 ti  3.00 2.35 1.50 
24 ti  2.90 2.25 1.45 
36 ti  2.75 2.15 1.35 

2.05 1.30 
CONTRACT DISCOUNTS 

(1 year or less) 
300x 600x 900x 1200x 

1 min.  2.50 2.40 2.20 2.00 
30 see  2.20 2.10 1.90 1.70 

7. PACKAGE PLANS 
WEEKEND SATURATION 

(Minimum of 24 spots, Sat, Sun & Mon) 
1 min.  2.15 10 sec  1.10 
30 sec  1.70 

Spot Radio Stations 

OHIO 
8. PROGRAM TIME RATES 

(Mon thru Sun) 
PER WK: 1 ti 2 ti 3 ti 5 tl 6 ti 
5 min  7.50 7.00 6.75 6.50 6.00 
10 mlit  10.00 9.50 9.25 9.00 8.50 
1/4 hr..._  12.00 11.00 10.50 10.00 9.00 
1/2 hr..._  21.50 19.00 17.00 16.50 14.00 
1 hr__  43.00 40.50 37.50 35.00 32.50 

7+ 
5.75 
8.00 
8.50 

13.50 
30.00 

WFOB 
FOSTORIAW  F ° B-FM 

City of license, Fostoria, Ohio. 
Bowling Green Office: 118 N. Main St., Bowling 

Green, Ohio 43402. 
See listing under Fostoria, Ohio. 

WMGS 
1954 

Country & Western 

Media Code 4 236 0780 3.00 
WMGS. Inc., 138 N. Main St., Bowling Green, Ohio. 

43402. Phono 419-352-5233. Toledo phone 419-
248-3763. 
STATION'S PROGRAMMING DESCRIPTION 

WMGS: Programmed for general interest. 
Features modern country and western music. AIR 
PERSONALITIES handle all segments. Sign-on-9 
am country and western music. 9 am-noon religion. 
Noon-sign-off modern country and western music. 
SPORTS: 3:30 pm. Football play-by-play. FARM: 
market reports, agricultural programs. Grain report 
at 4:55 pm. NEWS: on hour and half hour. Public 
affairs. Gospel music 10:30-11 am and 3 hours on 
Sun. Contact Representative for further details. Itec'd 
8/14/67, 

I. PERSONNEL 
General Manager-Joseph Dauro. 
Commercial Manager-Roger W. Fischer. 

2. REPRESENTATIVES 
Vie Plano Associates. Inc. 

3. FACILITIES 1,000 w. days; 730 he. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3a, 4a, 4d, 5. 6a, 7a, 
Rate Protection: 15b. 
Basle Rates: 20a, 22b, 23a, 24b, 24e, 25a, 28b, 29a, 
Contracts: 40e. 45, 47a, 51a. 
Comb.: Cont. Discounts: 604, 60e, 60f, 62d, 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1966. (Card No. 11.) 
Card received January 5, 1966. 

6. SPOT ANNOUNCEMENTS 
1 ti 52 t1 156 ti 260 U 312 ti 

1 min___________ 12.00 11.00 9.50 8.50 8.00 
30 sec__ ........... 9.60 8.80 7.60 6.80 6.40 
15 sec  7.20 6.60 5.70 5.10 4.80 

7. PACKAGE PLANS 
IMPACT PLAN 

PER WE: 1 min 30 sec 15 ace 
10 ti ____ 11.00 8.80 6.60 

30 ti  ...   8.50 6.80 5.10 
50 ti  8.00 6.40 4.80 

8. PROGRAM TIME RATES 

1/2 hr.. 75. 
1/4 hr... 55. 
5 min..   32. 

52 ti 
95. 
65. 
48, 
27. 

156 ti 260 ti 
85. 75. 
55. 45, 
40, 32. 
22. 17. 

BRYAN (1 AM; 1 FM) 
Williams County-Map Location A-3 

See srum consumer market map and data at begin-
ning of the State. 

WBNO 
1962 

RAB 

Media Code 4 236 0840 5.00 
Williams County Broadcasting System, Inc., Box 603, 

Bryan, Ohio 43506. Phone 419-636-3175, 
STATION'S PROGRAMMING DESCRIPTION 

WBNO: MUSIC: middle-of-the-road. Feature local 
and community news, plus local and national sports. 
Program features are 1-1/2 hours of farm news and 
45 min women's news daily. Contact Representative 
for feature details. Itec'd 4/24/68. 

I. PERSONNEL 
President-Carl L. Shipley. 
Vice-President-J. William Middendorf II. 
General Manager-Luke Thaman. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

S. FACILITIES 
500 w. days; 1520 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simuleast faellities see 
WBNO-FM. 

4. AGENCY COMMISSION 
20%. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2b, 3a, 313, 3c, 3d, 4a, 44, 5, 6a, 7b, 8. 
Bate Protection: 10a, Ila, 12a, 13a, 14a, 15a, 15b, 

15e, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 214, 22a, 22b, 

23a, 23b, 24b, 24e. 25a, 28b, 28e, 290. 29b, 30. 
32a, 33a, 33b, 33e, 33d. 

Contracts: 40a, 42a, 42d, 44b, 45, 46, 47e, 48, 49, 
51a, 51b, 51e. 

Comb.; Cont. Discounts: 60b, 60e, 60e, 60h, 61a, 61b, 
624. 

Cancellation: 70a, 70e, 71b, 72, 73a, 73b. 
Prod. Services; 80. 82. 

TIME RATES 
AM/FM COMBINATION RATES 

Eli  . Rec'd 4/24/68. 

(This listing continued on next page) 
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Bryan-.--W B N 0-Continued 
6. SPOT ANNOUNCEMENTS 
PER WK, ROS: 

5 ti 10 tl 15 ti 20 ti 25 ti 30 ti 
1 min  6.00 5.70 5.40 5.10 4.80 4.50 
30 sec  4.00 3.80 3.60 3.40 3.20 3.00 
20 sec  3.00 2.90 2.80 2.70 2.60 2.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

Ea   35 20 15 8 

W B N O-FM 
1966 

Media Code 4 234 0841 5.00 
Williams County Broadcasting System, Inc. ' Box 603, 
Bryan, Ohio 43506. Phone 419-636-3175. 

I. PERSONNEL 
President-Carl Shipley. 
Vice-President-William Middendorf. 
Manager-Luke Thaman. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3. FACILITIES 
ERP 3,000 w.: 100.9 me. 
Operating schedule: 6 am-10 pm. EST. 
Antenna ht.: 165 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-10 pm. For simulcast Gunnies see WBNO. 

4. AGENCY COMMISSION 
None; all rates net to station. 15th following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb. la. 2b, 30, 313, 4a, 5, 8a, 7a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15s, 15b. 
Basic Rates: 21a, 21b, 21c, 22a, 22b, 23a, 23b, 24e. 

25e. 28b, 28e. 29b, 30. 
Contracts: 40a, 41, 42b, 46, 4713. 48, 49, 50, 51a, 

51b. 
Comb.; Cont. Discounts: 60b. 80e, 60f, 60g, 60h, 601, 

61a, 61b. 62a. 624. 
Cancellation: 71b. 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Elf  . Ree'd 4/24/68. 

6. SPOT ANNOUNCEMENTS 
PER DAY: I ti 2 ti 3 tl 
1 min  2.40 2.20 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

Ea   25 15 10 
10. SPECIAL FEATURES 
1-Minute Newscasts  3 

BUCYRUS (1 AM; 1 FM) 
Crawford County-Map Location D-5 

See SRDS consumer market map arid data at begin-
ning of the State. 

WBCO WBCO-FM 
1962 1964 

R ,811171 

Media Code 4 236 0900 7.00 
Brokensword Broadcasting Co., Box 789, 403 E. Rens-

selaer St., Bucyrus, Ohio 44820. Phone 563-3015. 
468-2326. 

Studios: Bucyrus & Gallon, Ohio. 
STATION'S PROGRAMMING DESCRIPTION 

WBCO: Programmed for housewives, factory workers 
and farmers. 
NEWS: 25%. 3 man department, 2 mobile units. 17 
newscasts daily. 5-30 min in length. MUSIC: mid-
dle-of-the-road 6-8 am & 1-3:30 pm, country and 
western 3:30-5:30 pm. Interviews: 8-8:25 am. 8:35-
9 am & 9:30-10 am. Phone call-in programs: 9:15-
9:30 am. 10:40-11:30 am & 6-6:30 pm. FARM: early 
markets 6:20 am, early reports 11:30 am. markets 
and news 12:05-12:45 pm, late reports 6:30 pm, per-
sonality. TALK: 8 am-1 pm. RELIGIOUS: Sun 
all day. Contact Representative for further details. 
Reed 8/2/67. 

I. PERSONNEL 
Pres., Gen'l Mgr. & Sta. Mgr.-Thomas P. Moore. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Chicago-National Time Sales. 
Regional Reps Corp. 

3. FACILITIES 
500 w. days: 1540 Ica Directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM-ERP 3,000 w.; 92.7 mc. 
Operating schedule: 6 am-7 pm. EST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time and talent. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a. 4b, 44. 5, 84. 713. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 16. 
Basic Rates: 20b, 21a, 214, 22b, 23a. 24b, 25a, 26. 

28a. 29a, 30, 32b. 
Contracts: 40a. 41, 44a, 45, 46, 47e. 49, 50. 51a. 
Comb.; Cont. Discounts: 60b, 60g. 601. 61a. 624. 
Cancellation: 70a, 70e, 710, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NIBS and ERS. 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 5/69-Reed 7/30/69. 
AA-6 am-6 pm. 
A-6 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 210 50x 1000 150x 200x 300x 
1 min 5.00 4.70 4.55 4.25 4.10 3.95 3.70 
30 sec 4.25 4.00 3.85 3.60 3.50 3.35 3.15 
10 sec 3.25 3.05 2.95 2.80 2.05 

4000 5000 6000 7000 900x 990x 1090x 
1 min 3.50 3.25 3.20 3.15 3.10 3.05 2.95 
30 sec 3.00 2.75 2.70 2.68 2.64 2.80 2.50 
10 see 2.30 2.15 2.10 2.05 2.00 1.98 1.95 

1200e 1400x 1500x 1800x 21000 2400x 2800x 
1 min 2.90 2.85 2.80 2.75 2.70 2.65 2.60 
30 sec 2.47 2.43 2.38 2.35 2.30 2.25 2.20 
10 sec 1.90 1.85 1.82 1.80 1.75 1.73 1.70 

3100x 3400x 3700x 4000x 
1 min  2.55 2.50 2.45 2.40 
30 sec  2.17 2.13 2.08 2.05 
10 sec...._. .................... -..-..-  1.66 1.63 1.60 1.56 

CLASS A 
YRLY: Ix 500 1000 200x 300x 600e 
1 min  4.00 3.25 ..80 2.60 2.35 2.20 
30 sec  3.40 2.75 2.40 2.20 2.00 1.90 
MONTHLY: 30 ti 60 ti 90 ti 120 81 
1 min.  2.50 2.20 1.90 1.60 
30 see  2.15 1.90 1.60 1.50 
WKLY: 5 ti 10 ti I-5 ti 20 ti 25 ti 30 ti 
1 min.  3.00 2.75 2.50 2.25 2.00 1.80 
30 sec. .... 2.55 2.35 2.15 1.95 1.70 1.55 

7. PACKAGE PLANS 
MONTHLY: 25 ti 50 ti 75 ti 100 ti 150 01 200 ti 
1 ...... 4.00 3.50 3.35 3.10 2.90 2.65 
30 sec_._ ....... 3.40 3.00 2.85 2.65 2.50 2.25 
10 ...... 2.60 2.30 2.20 2.05 1.90 1.75 
WKLY: 

15 ti 20 ti 30 ti 40 ti 50 ti 60 ti 70 ti 
1 min 4.00 3.75 3.40 3.10 3.00 2.90 2.80 
30 sec 3.40 3.20 2.90 2.65 2.55 2.50 2.40 
10 sec 2.60 2.45 2.20 2.05 2.00 1.90 1.85 
2 DAYS: 10 ti 16 ti 20 ti 30 ti 40 ti 
1 min  3.75 3.50 3.25 3.00 2.80 
30 sec  3.20 3.00 2.80 2.55 2.40 
10 sec  2.45 2.30 2.15 2.00 1.85 
DAILY: 5 ti 10 ti 15 ti 20 01 
1 min  4.00 3.50 3.10 2.95 
30 sec  3.40 3.00 2.65 2.50 
10 sec  '1.60 2.30 2.05 1.95 

8. PROGRAM TIME RATES 

1/2 hr I lw 5 min 10 min 
1 28.00 40.00 10.00 16.00 
13 x.. 25.00 37.00 9.70 15.55 
26 x.. 23.00 34.09 9.40 13.10 
52 x.. 21.00 31.00 9.10 14.65 
78 x.. 19.00 28.00 8.80 14.25 
104 x 17.00 25.00 8.50 13.75 
156 x 15.00 22.00 8.20 13.30 
208 x 12.00 19.00 7.90 12.85 
260 x 11.00 16.00 7.60 12.40 
312 x 10.00 13.00 7.30 11.95 
365 x 8.00 10.00 7.00 11.50 

CAMBRIDGE 

 AA  
1/4 hr 1/2 hr I hr 
20.00 30.00 50.00 
19.40 29.10 48.50 
18.80 28.20 47.00 
18.20 27.30 45.50 
17.60 26.40 44.00 
17.00 25.50 42.50 
16.40 24.60 41.00 
15.80 23.70 39.50 
15.20 22.80 38.00 
14.60 21.90 36.50 
14.00 21.00 35.00 

(1 AM; 1 FM) 
Guernsey County-Map Location F-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WILE 
1948 

1:11:113 
Media Code 4 236 0960 1.00 
Cloverleaf Broadcasting Corp.. Box 338, Cambridge, 
Ohio 43725. Phone 614-432-5605. 

I. PERSONNEL 
General Manager-William R. Coffey. 
Sales Manager-George H. Wellington. 

S. FACILITIES 
1.000 w. days; 1270 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WILE-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 4a, 4d, 5, Oa, 8. 
Rate Protection: 10e. 14e. 15b. 
Basic Rates: 20a, 22a. 22b, 24b, 25a, 26, 28a, 29e. 
Contracts: 405. 41, 4413. 45, 46. 47a. 
Comb.; Cont.. Discounts: 80b, 801, 61a, 62d. 
Cancellation: 70a. 70e. 71a, 72. 
Prod. Services: 80. 81. 82. 
Affiliated with ERS. 
Member: Ohio Radio Network. 

TIME RATES 
Elf 8/1/68-Reed 7/29/68. 

6. SPOT ANNOUNCEMENTS 
I min I min 

1 X.  5.70 365 x  3.95 
26 x.  5.40 730 x. 1.75 
52 x  5.10 1095 x  3.60 
104 x    4.75 1460 x  3.35 
156 x  4.55 1825 x 1.20 
260 x 4.15 2190 x 3.00 
312 x  4.10 2555 x  2.85 
Retroactive discount allowed only up to 365 Urnes. 

7. PACKAGE PLANS 
ROS 

50 ti per wk (minimum), ea 3.15 
SATURATION PLAN 

10 sec (12 per day minimum). es. 1.30 
Applies to regular spots or programs on orders of 
156+ during any 12 month period. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  56.90 34.15 19.95 15.65 12.80 
26 x  54.05 22.45 18.90 14.85 12.15 
52 x  51.30 30.85 17.95 14.15 11.50 
101 x  48.35 23.40 13,65 11.30 8.75 
156 x  47.60 22.10 13.00 10.75 6.80 
260 x  45.05 21.15 12.40 9.70 6.45 
312 x  42.80 20.05 11.75 9.15 6.05 
365 x  40.65 19.10 11.15 8.65 5.80 

W I L E-FM 
1964 

1:1131:1 
Media Code 4 236 0961 9.00 

Cloverleaf Broadcasting Corp., Box 338. College Hill. 
Cambridge, Ohio 43725. Phone 614-432-5605. 

I. PERSONNEL 
General Manager-William R. Coffey. 
Sales Manager-George M. WolfIngton, 

S. FACILITIES 
ERP 1,300 w.: 96.7 mc. Stereo. 
Operating schedule: 6 am-midnight daily. EST. 
Antenna ht.: 215 ft. above average terrain. 
Partial simulcast operation. Operated separately 
6 pm-midnight. For simulcast facilities see WILE. 

4. AGENCY COMMISSION 
Net to station; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a, 44, 5, 6a, 8. 
Itate Protection: 10a, 14e. 15b. 
Basic Rates: 20a, 22e. 22b, 24b, 2514 26, 28a, 29e. 
Contracts: 40a, 41, 44b, 45, 46, 47e. 
Comb.; Cont. Discounts: 60b, 601, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 80, 81, 82. 
Affiliated with li"..11S  

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1, 1964. 
Rates received September 23, 1964. 

6. SPOT ANNOUNCEMENTS 
1 2.90 312 ti  2.10 
26 2.75 1365 2.00 

  1 90 
104 ..... 2.45 1095 1.85 

*156 ..... 2.30 1460 1.70 
260 ti  2.20 

(*)Any order for 156 times or more during any 
12 month period may purchase saturation plan con-
sisting of • minimum of twelve 10-second an-
nouncements per day at .70 each. 
(t) Retroactive discount allowed up to 385 Only 
and not allowed on saturation plan. 

Any order for exact duplication on FM as ordered on 
AM will earn an FM rate of 50% of the AM rate 
rather than the rate from the FM card. 

7. PACKAGE PLANS 
ROS ea 

50 spots in 7 days   1 TO 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
I 29.05 19.45 11.65 7.00 4.20 
26 tL-..   27.60 18.50 11.05 6.85 4.00 
52 26.20 17.60 10.50 6.30 3.80 
104 24.90 18.70 9.95 6.00 3.80 

*156 23.65 15.85 9.45 5.70 3.40 
260 22.45 15.05 9.10 5.40 3.25 
312 21.35 14.30 8.55 5.20 3.10 

'1365 ...... 20.30 13.60 8.10 4.95 2.95 
(*)Any order for 156 times or more during any 
12 month period may purchase saturation plan con-
sisting of a minimum of twelre 10-second an-
nouncements per day at .70 each. 
(t) Retroactive discount allowed up to 365 only 
and not allowed on saturation plan. 

Any order for exact duplication on FM as ordered on 
AM will earn an FM rate of 50% of the AM rate 
rather than the rate from the FM card. 
The following rates are for 1/4 hour programs sched-
uled on a ROS basis unless otherwise specified. Each 
program is rotated by moving ahead 1/4 hour each 
week. Specified periods are jumped. These programs 
apply only to music and do not include News, Sports 
or Special Features. 

(1 1/4 hr program per day; 7 days per week) 
PER WK: 
13 ........ 34.70 39 wk.____________. 27.70 
26 wk.  31.00 52 wk.  24.00 

CAMPBELL 
Mahoning County-Map Location 0-4 

See SUDS consumer market map and data at begin-
ning of the State. 

See Youngstown 
(including Niles; Campbell) 

CANTON (4 AM; 3 FM) 
Stark County-Map Location F-5 

See SRDS Consumer market map and data at begin-
ning of the State. 

WHBC 
1925 

1A 1 
Subscriber to the NAB Radio Code 

Media Code 4 236 1020 3.00 
WHBC. Inc., 550 Market Ave., S., Canton, Ohio. 

44702. Phone 216-456-7166. 
I. PERSONNEL 

Pres. & Mgr.-Paul E. Gilmer. 
Vice-Pros. & Sales Mgr.-Lee Atwell. 
Program Director-Charles A. Manger. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Atlanta-David Carpenter Company. 
Memphis-C. K. Beaver & Associates, Inc. 
Northwest-Art Moore & Assoc., Inc. 
Canada-Andy McDermott Sales, Ltd. 

3. FACILITIES 
5,000 w.; 1400 ke. Directional-nighttime only. 
Operating schedule: 5:30-1 am. EST. 
Partial simulcast operation. Simulcast 5:30-9 am 8, 
II pm-I am. For non-simuleast facilities see WHBC-
F M. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulation. 
General: 2a, 2b, 3a, 313, 3c, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 23b, 246, 

27, 28a, 29a, 30. 32a, 33b. 
Contracts: 40a, 40e. 41, 420, 43, 44a, 44b, 45, 46, 

47, 48, 49, 510, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 604, 601. 60k, 61a, 61b. 
Cancellation: 700, 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL ANT) LOCAL RATES SAME 

No. 13 Elf 7/1/68-Reed 6/3/68. 
AA-Sion thru Fri 6-10 am. 
A-Mon thru Fri 3-6:30 pm. 
B-Mon thru Fri 10 am-3 pm & 6:30-11:30 pm; 
Sat & Sun 6 am-I1:30 pm. 
C-Dally 11:30 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 520 104e 260x 3I2x 624x 1000x 
1 min  23.00 22.20 21.40 20.69 20.00 19.00 18.00 
20/30 sec  18.40 17.75 17.10 16.50 16.00 15.20 14.40 
10 sec._.._  11.50 11.10 10.70 10.3.0 10.00 9.50 9.00 

Ix 
1 min....... 19.00 
20/30 sec.... 15.20 
10 sec....._... 9.50 

1 min......... 15.00 
20/30 sec.... 12.00 
10 see. 7.50 

1 min  7.00 
20/30 sec  5.60 
10 sec  3.50 

CLASS A 
52x 104x 260x 312x 

18.20 17.40 16.60 15.80 
14.55 13.90 13.30 12.65 
9.10 8.70 8.30 7.99 

CLASS B 
14.25 13.50 12.75 12.00 
11.40 10.80 10.29 9.60 
7.15 6.75 6.40 6.00 

CLASS C 
6.75 6.50 6.25 6.00 
5.40 5.20 5.00 4.80 
3.40 3.25 3.15 3.00 

624x 1000x 
15.00 14.20 
12.00 11.35 
7.50 7.10 

11.25 10.50 
9.00 8.40 
5.65 5.25 

5.75 
4.60 
2.90 

5.50 
4.40 
2.75 

7. PACKAGE PLANS 

CLASS AA 
PER WK: I ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 
1 min.......... 23.00 22.00 21.00 20.00 19.00 18.00 16.50 
20/30 sec.... 18.40 17.60 16.80 16.09 15.20 14.40 13.20 
10 sec.__ 11.50 11.00 10.59 10.00 9.59 9.00 8.25 

CLASS A 
1 min . . 19.00 18.00 17.00 16.00 15.00 14.00 12.50 
20/30 sec.... 15.20 14.40 13.60 12.80 12.00 11.20 10.00 
10 sec  9.50 9.00 8.50 8.00 7.50 7.00 6.25 

CLASS B 
1 min._  14.00 13.00 12.00 11.00 10.00 9.00 7.50 
20/30 see  11.20 10.40 9.60 8.80 8.00 7.20 6.00 
10 sec___.   7.00 6.50 6.00 5.50 5.00 4.50 3.75 

CLASS C 
1 min  7.00 6.50 6.00 5.50 5.00 4.50 4.00 
210/30 see  5.60 5.20 4.80 4.40 4.00 3.60 3.20 
10 sec....._  3.50 3.25 3.00 2.75 2.50 2.25 2.00 

WEEKEND SATURATION PLANS 
Spots scheduled at station discretion from Sat 5:30 
am thru Sun 11:59 pm only. Spots may not be com-
bined for frequency discounts with regularly scheduled 
snots or other package plans, except Night - Time 
Saturation Plans within a 7-day period. 
Plan 1, 10 ...... 90 Plan 2, 20 165 

NIGHTTIME SATURATION PLANS 
All spots scheduled at station discretion 7-11:30 pm. 
Mon thru Fri. Not combinable for frequency dis-
counts with regularly scheduled spots or other package 
plans, except Weekend Saturation Plans within a 
7-day period. 
Plan 1, 10 ti 50 Plan 2, 20 ti 90 

DISCOUNTS 
26 wk-4% 52 sonsee wk-10% 

8. PROGRAM TIME RATES 
CLASS AA 

I x 26x 52x 1040 260x 3I2x 
1/4 hr  58.00 56.00 53.50 51.00 48.50 46.00 
10 min.  44.00 42.25 40.00 38.00 36.00 34.00 
5 min  30.00 28.75 27.25 28.00 24.75 23.25 

CLASS A 
1/4 hr  46.00 45.50 45.00 44.00 
10 min ..... _  33.50 32.50 31.08 30.00 
5 mitt ......   23.50 22.50 21.50 20.75 

CLASS B 
1 hr 125.00 119.00 112.00 106.00 
1/2 hr  72.00 68.00 64.50 60.50 
1/4 hr  42.00 40.00 38.50 36.50 
10 min  31.00 30.00 28.50 27.00 
5 min......._  21.00 20.50 19.50 18.50 

CLASS C 
1/4 hr  23.00 22.25 21.50 20.50 19.75 19.00 
10 min  18.00 17.25 16.50 15.75 15.25 14.50 
5 12.50 12.00 11.50 11.00 10.50 10.00 
Talent charge for 1 news or sportscaster or an-
nouncer is included in 1/4 hour and 5 and 10-minute 
rates. 

43.50 
29.00 
19.50 

100.00 
56.50 
34.50 
25.50 
17.50 

43.00 
28.00 
18.75 

94.00 
53.00 
33.00 
24.50 
16.50 

WHBC-FM 
1948 

Dfi FIMU 
Media Code 4 236 1021 1.00 

WHBC, Inc., 550 Market Ave., S., Canton, Ohio. 
44702. Phone 216-456-7166. 

I. PERSONNEL 
Pres. & Mgr.-Paul E. Gilmer. 
Sales Manager-Frank LaBarba. 
Program Director-Charles A. Manger. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Atlanta-David Carpenter Company. 
Memphis-C, K. Beaver & Associates, Inc. 
Northwest-Art Moore & Assoc., Inc. 
Canada-Andy McDermott Sales, Ltd. 

3. FACILITIES 
ERP 44,000 w.; 94.1 mc. Stereo. 
Operating schedule: 5:30-1 am. EST. 
Antenna ht.: 361 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-II pm. For simulcast faeillties see WHBC. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
See WHBC listing for coded regulations. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 1 Elf 7/1/68-Rec'd 12/27/68. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: 3 tl 7 ti 10 ti 20 tI 
1 min or less..._.......  4.75 4.50 3.50 3.00 
Minimum of 3 spots per week. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

Ea   24.00 14.40 9.60 4.80 
No further discounts. 

WHLO 
AKRON 

A Susquehanna Station 
City of license, Akron, Ohio. 

Canton- 433 W. Tuscarawas Me., Canton, Ohio. 
Phones 216-455-8334, 216-455-7101. 

See listing under Akron, Ohio. 

(Canton continued on next page) 
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WI NW 
1966 

American Contemporary Ntwk 
Ft A Et 

Subscriber to the NAB Radio Code 
Media Code 4 236 1080 7.00 
Radio Canton. Inc., 4111 Martindale ltd., Canton, 

Ohio 44705. Phone 216-452-5630. 
STATION'S PROGRAMMING DESCRIPTION 

WINW: Programmed for young adults 18-49. 
AIR PERSONALITIES handle all segments. NEWS: 
15% hourly network news at :55 followed by local 
news. Headlines hourly at :25. SPORTS: network 
sports 8:25 am & 5:25 pm, local sports on hour dur-
ing drive times. MUSIC: 75% current hits and 
million sellers. Capsule weather twice hourly. Traffic 
reports, promotional contests and audience participa-
tion, plus frequent editorials. Personalities available 
for remote appearances. Contact Representative for 
further details. Reed 3/7/69. 

I. PERSONNEL 
President-Putt Wardlaw. 
Vice-Urea. & Gen't Mgr.-Jim Shaheen. 
Program Manager-Jay Williams. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w.: 1520 kc. Directional. 
500 w. pre-sunrise. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3e, 3b, Id. 4a, 4d, 5, 6a, 8. 
Ilote Protection: lob, 11b, 12b, 13b, 14b. 15e. 
Basic Rates: 200, 220, 22b, 23a, 24b, 24e. 25e. 27. 

28a, 28e, 20a. 330. 
Contracts: 40a, 40e. 41, 45, 46, 51e. Mb, 51e. 
Comb.: ('ont. Discounts: 60b, 60d, 60g, 61e, 61e. Old. 
Cancellation: 70e, 71s, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES RAMS.' 
No. 100 Eff 10/1/65-Reed 10/1/65. 

6. SPOT ANNOUNCEMENTS 
1    --- 10. 

7. PACKAGE PLANS 
AA-6-9 am & 4-6 pm. 
A-All other times. 

CLASS AA 
PER YR: 52x 184e 208x 812x 500x 1101e 
PER WK: Flat 5 ti 10 ti 20 ti 30 tl 
1 min.._ ..... 10.00 9.00 8.00 7.50 7.00 6.50 6.00 
20/30 sec.... 8.00 7.25 6.50 6.00 5.50 5.25 4.75 
10 sec__ .... 0.00 5.50 4.75 4.50 4.25 4.00 3.50 

CLASS A 
1 min  7.00 6.50 6.00 5.50 5.25 5.00 4.75 
20/30 see-- 5.75 5.25 4.75 4.50 4.25 4.00 3.75 
10 sec  4.25 4.00 3.75 3.50 3.25 3.00 2.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  100 60 35 25 18 
10. SPECIAL FEATURES 
News-1-1/2 applicable spot rate. 
News. Weather and Sports Capsules-1-1/4 appli-
cable spot rate. 

WNYN 
1947 

R AIES 

Media Code 4 236 1140 9.00 
Keyes Corporation, 1515 N. Cleveland Ave., Canton. 

Ohio 44703. Phone 216-456-8396. 
STATION'S PROGRAMMING DESCRIPTION 

WNYN: Programmed for adults. 1 min news briefs 
every hour on hour. 15 min news at 8 am, noon 
& 5 pm, featuring editorials, guest editorials, busi-
ness news, stock market, local, regional, national. In-
ternational news. 6-9 am standards, showtunes, 
comedy, time every 5 min, weather every 10 min. 
9 am-9 pm standards, showtunes, film music. M-F 
tribute to a Canton lady of day 5 times daily, 60 
second capsule book reviews 4 times daily, community 
activities 4 times daily. COMMERCIAL POLICY. 
three 1 minute announcements permitted in 15 min-
ute segments. Contact Representative for further de-
tails. Itec'd 7/31/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Donald C. Keyes. 
Sales Manager-Tracy L. Jackson. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
500 w. days: 900 Ice. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See ended reaulagons 
General: la, 2a, 2b, 3a, 3b, 3d, 4e, 4e, 5, 6a, 8. 
Rate Protection: 10a, 115, 12e, 13e, 14d, 15b. 
Basic Rates: 20e. 21a, 21b, 22a, 22b, 23a, 23b, 24b, 

25e, 27, 28b, 20e, 29s, 32b, 335. 
Contracts: 405, 41, 42a, 42e. 43, 44a. 45, 46, 47a, 

48. 49. 50, 51a, 51e. 
Comb.: Cont. Discounts: 605, 61e. 61b, 62b, 62d. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 8/1/68-Rec'd 8/5/68. 
AA-Mon thru Sat 6-9 am & 4-6 pm. 
A-All other times: Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26e 52e 104x 156e 260e 3I2x 
1 min  10.00 9.20 8.80 8.40 8.00 7.60 7.20 
20/30 sec  8.00 7.35 7.00 6.75 6.40 6.10 5.75 
10 sec  5.00 4.60 4.40 4.20 4.00 3.80 3.60 

CLASS A 
1 min  8.50 8.10 7.70 7.30 6.90 6.50 6.10 
20/30 sec  6.80 6.50 6.15 5.85 5.50 5.20 4.90 
10 sec.....-  4.25 4.05 3.90 3.65 3.45 3.25 3.05 

BULK RATES 
20/30 

I min see 10 sec 
500 X.  5.00 4.50 2.50 

7. PACKAGE PLANS 
1000 x  . 4.60 3.70 2.30 

TOTAL AUDIENCE PLANS 
WKLY: 

TAP 2, 9AA, 9A - 99 
TAP 3, 12AA, 12A  . 126 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

ROS PACKAGES-MONTHLY 
(Between 7 am-7 Pm) 

Ea 
.4 wk, 1 min, 24 ti per wk.  .. 4.60 
.4 wk, 30 sec, 24 ti per wk.  3.68 

mo, 10 sec, 80 Der mo  _ 1.75 
0.) Minimum. 

8. PROGRAM TIME RATES 
lx 26e 52x 104e 156e 260e 312e 

1 hr............ 09.00 62.10 58.65 55.20 51.75 48.30 41.40 
1/2 hr  51.75 46.60 44.00 41.40 37.40 36.25 31.00 
1/4 hr  34.50 31.00 29.35 27.60 25.90 24.15 20.70 
10 min.  28.75 25.90 24.50 23.00 21.00 20.15 17.25 
5 min ...... 17.25 15.75 14.00 13.50 12.95 12.25 10.25 

10. SPECIAL FEATURES 
WEATHER BRIEFS 

Minimum 10 ti per wk, 13 wit contract, ea-_-__ 3 
Includes 10 second intro with sponsor credits, local 
weather forecast and 30 second closing. 

WNYN-FM 
1961 

Media Code 4 236 1200 1.00 
Keyes Corporation, 1515 Cleveland Ave. N.. Canton, 

Ohio. 44703. Phone 216-456-8396. 
STATION'S PROGRAMMING DESCRIPTION 

WNYN-FM: Programmed for adults. 6 am-12M taped 
general popular music, showtunes, standards. film 
music and serious music, light classics. pre-baroque. 
baroque, classic, romantic and modern. Sun evening 
live 9 pm-12M air personality hosting classical pro-
gram with commentary on composers and their works. 
Sun evening live 12M-2 am air personality hosting 
Jazz program with commentaries. COM5LERCIAL 
POLICY: three 1 minute announcements permitted in 
30 minute segments. Contact Representative for fur-
ther details. Reed 7/31/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Donald C. Keyes. 
Sales Manager-Trail* L. Jackson. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

S. FACILITIES 
ERP 27,500 w.; 106.9 me. Stereo. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, la. lb, 4a, 4e, 5. 61), 7b, 8. 
Rate Protection: 10b, 11b. 14b. 
Basle Rates: 22a. 22b. 230. 240, 24b, 26, 28a, 290. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 605. 61a, 61b, 61c, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
No more than 4 1-minute announcements scheduled 
per hour; 2 1-minute announcements per 1/2 hour; 
1-minute per 1/4 hour. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 8/1/68-Rec'd 8/5/68. 
6. SPOT ANNOUNCEMENTS 
1 min, ea  6.20 260 x basis, ea.......... 5.50 

O. PROGRAM TIME RATES 
1 HOUR 

(Yearly basis) 
PER MO: 
7 days per wk  310 4 days per wk  180 

1/2 HOTJYt 
PER MO: 1 yr 6 mos 3 mos 
7 days per wk  175 195 220 
4 days per wk.  100 115 135 

W010 
1946 

CBS Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 236 1260 5.00 
Douglas Properties Corp. ' 4601 Mitts & Dales Rd. 

N. \V., Canton. Ohio 44708. Phone 216-477-8585. 
STATION'S PROGRAMMING DESCRIPTION 

WOIO: Programmed for general interest. 
News and open line two-way telephone cceversation 
format. M-Sat 7:15 am-8 pm, Sun 12:30-8 pm. 
2 expanded news programs featuring news, sports, 
weather, traffic and special features M-Sat 7:15-9 am 
and M -Ir 4:40-5:15 pm. Hourly local and national 
news plus network features. Specialty talk includes: 
swap program SI-Sut 11:10-noon, sports talk M-F 
4:10-4:40 pm and Sat 9:10-10 am. Pet program Sat 
10:10-11 am. Talkmasters handle phones in block 
broadcasts. News 33%. Telephone & talk 58%. Other 
9%. Contact Representative for further details. 
Reed 1/24/69. 

I. PERSONNEL 
President-Sidney 3. Collins. 
Vice-Pros. & Gen'l Mgr.-Douglas P. Collins. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Ohio, Michigan-Thomas Broadcast Time Sales. Inc. 

3. FACILITIES 
5,000 w. days (385 w. pre-sunrise): 1060 kg. Direc-

tional. 
Operating schedule: Sunrise (Philadelphia, Pa.)-
local sunset (Ohio). EST. 

4. AGENCY COMMISSION 
15/0 net time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4a, 5, 6e. 7e. 
Rate Protection: 10b, lib, 12b. 13b, 14b. 16. 
Basic Rates: 20a, 21e, 21d, 23a, 25a, 26, 28s. 28e. 

29e, 30. 
Contracts: 40a, 41, 42a, 42e, 44s, 45, 46, 47a, 48, 49, 

50, 51b. 
Comb.: Cont. Discounts: 00e. 60e, 60i, 61c, 624 
Cancellation: 700. 70e, 710, 72, 73e. 
Prod. Services: 80, 81. 82. 
Affiliated with the CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Elf 10/15/68-Reed 1/24/69. 
AA-Mon thru Fri 6-9 am de 3-6:30 pm. 
A-Mon thru Fri 9 am-3 pm & 6:30 pm-sign-off. 
B-Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: Fixed 10 ti 20 ti 30 81 40 ti 50 ti 
1 min 8.50 8.00 7.50 7.00 6.00 5.50 
20/30 sec__ 6.35 6.00 5.65 5.25 4.50 4.10 

CLASS A 
1 min  7.25 7.00 6.50 6.00 5.00 4.50 
20/30 sec  5.40 5.25 4.85 4.50 3.75 3.40 

CLASS B 
1 min  6.25 6.00 5.50 5.00 4.00 3.50 
20/30 sec  4.70 4.50 4.10 3.75 3.00 2.60 
10 sec: 50% of 1-min. Not combinable for frequency. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 39 wk-15% 52 wk-20% 

7. PACKAGE PLANS 
THREE THIRDS ROS/BTA PLAN 

18 ti 24 ti 30 ti 45 ti 
1/3AA, 1/3A, 1/313  126 156 180 225 
30 see: 75% of above rate. 

TOTAL AUDIENCE PLAN 
PER WK: 1 min 
24 ti (rotated Mon thru Sun)    . 150 

8. PROGRAM TIME RATES 
CLASS A 

Ix Ile 26e 52e I56x 260e 
1 hr...---_____ 110 104 99 96 93 90 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

W T 0 F (FM) 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 236 1320 7.00 
Christian Broadcasting Association, Inc.. Peoples 
Merchants Trust Bldg.. Canton, Ohio 44702. Phones 
216-452-4009, 477-6329. 

I. PERSONNEL 
President-Dr. E. M. Mortensen. 
Executive Vice-President-Rev. Jack Mortensen. 

3. FACILITIES 
ERP 36,500 w.; 98.1 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a. 2b, 3a, lb. 3e, 3d, 4b, 4d, 6a, 
Basic Rates: 20b, 21d, 22a, 23a, 24e, 24b, 26. 290, 

29h. 
Contracts: 44b, 45, 49, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 61b, 62d. 
Cancellation: 70a. 71e, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
No. 5 Elf 10/67-Reed 11/10/67. 

6. SPOT ANNOUNCEMENTS 
lx 26e 52x 104e 156e 260e 312e 

1 min 7.80 7.50 7.20 6.90 6.60 6.30 6.00 
30 sec (70 wds mar.): 75% of 1-min. 
10 sec (30 wds max.): 50% of 1-min. 

CELINA (1 AM; 2 FM) 
Mercer County-Map Location A-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WCSM 
1963 

CEICI 
Subseriber to the NAB Radio Code 

Media Cede 4 236 1380 Lao 
WCSM Division of Central Broadcasting Corp., Box 

341, Schunck & Meyer lids_ Celina, Ohio 45822. 
Phone 419-586-5134, 

I. PERSONNEL 
President-Lester G. Spencer. 
Sta. & Prog. Mgr.-Norbert C. Poeppelman. 
Sales Manager-Edker Cotterman. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Detroit, Cleveland-Pearse Sales. 
Regional-Kentucky Radio Sales. 

3. FACILITIES 
500 w.: 1350 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast news, weather. 
sports 6 am-6 pm dolly. For non-simulcast facilities 
see WCSM-FM. 

4. AGENCY COMMISSION 
15%: 2% discount if paid before the 15th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2h, la, 3d, 40, 5, 65, 7a, 8. 
Rate Protection: Ile. 12e, 13e, 14e, 15b. 
Basic Rates: 20b, 21b, 22b, 23e. 24e, 25b, 20, 28a, 

29a, 10. 
Contracts: 40e, 41, 42s, 43, 44b, 45, 46, 47e, 48, 49, 

51e. 
Comb.: rent. Discounts: 000, 81c, 62d. 
Cancellation: 70e, 71a, 715. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 
Member: Ohio Radio Network. 

TIME RATES 
No. 5 Eff Rec'd 2/18/69, 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

. • 45 4.90 
DISCOUNTS 

WKLY: 5 ti 10 tl 15 ti 20 tl 25 01 
5% 10% 15% 20% 25% 

8. PROGRAM TIME RATES 
AM/FM COMBINATION 

1 hr 1/4 hr 10 min 5 min 
1 tl  74.75 20.70 13.80 8.35 
AM only-deduct .50 per spot. 

1 ti  

WCSM-FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 236 1381 9.00 
WCSM Division of Central Broadcasting Corp.. Box 

341, Schunck & Meyer Rds., Celina, Ohio 45822. 
Phone 419-586-5134. 

OHIO 
I. PERSONNEL 
President-Lester G. Spencer. 
Gen'l & Sta. Mgr., Prog, Dir.-Norbert C. Poeffife1-
man. 

Sales Manager-Edker Cotterman. 
2. REPRESENTATIVES 

Meeker Radio, Inc. 
St. Louis, Kansas City-Eugene F. Gray Co. 
Detroit. Cleveland-Pearse Sales 

S. FACILITIES 
ERP 3,000 w.: 96.7 me, 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 123 ft. above average terrain. 
Partial simulcast operation. Operated separately ex-
cept news and sports 6 am-6 pm dally. For simulcast 
facilities see WCSM. 

4. AGENCY COMMISSION 
15%; 2% discount if paid before 15th. 

5. GENERAL ADVÉBTISING See coded regulations 
See WCSM listing for coded regulations. 

TIME RATES 
No. 5 ER Reed 2/7/69. 

8. PROGRAM TIME RATES 
PSI only-same as AM only deduction. See WCSIL 
Deduct 25% for night FM. 

WMER (FM) 
1960 

Media Code 4 236 1440 3.00 
WMER, Inc., 136 W. Fayette St., Celina, Ohio 

45822. Phone 419-586-2073. 
I. PERSONNEL 
President-John D. Kennedy. 
Vice-President-C, L. Rutherford, 
Vice-President-R. L. Rowley. 

S. FACILITIES 
EltP 740 n 94.3 inc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 115 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3d. 4a, 4d, 5, 6a. 8. 
Kate Protection: 11d. 12d, 13d, 14d, 15b. 
Basle Rates: 20b, 21e, 22b, 23a, 231% 24b, 25e, 26, 

28a, 29a, 30. 
Contracts: 40a, 41, 42b, 44a, 46. 47e. 48, 49, 51b, 

51e. 
Comb.: Cont. Discounts: 60b, 61b. 
Cancellation: 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with MRS. 

TIME RATES 
Eff 8/1/68-Reed 9/30/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6 ti II ti 21 ti 51 ti 
1 min  4.00 3.50 2.50 2.25 2.00 
30 sec: deduct .50. 10 sec: deduct 1.00. 
Multiples of 100 only. 

8. PROGRAM TIME RATES 
Ix 5e 10x 20+ 

1 hr  20.00 19.00 18.00 16.00 
1/2 hr  10.00 9.50 9.00 8.00 
1/4 hr 5.00 4.75 4.50 4.00 

CHARDON 
Geauga County-Map Location G-3 

See SRDS consumer market map and data at beginning 
of the State. 

WBKC 
1968 

IMO 
Media Code 4 236 1411 4.00 
B-K Broadcasting Co., Box 266, Aquila Rd., Char-

don, Ohio 44024. Phone 216-286-1560. 
I. PERSONNEL 
President-Oliver Bolton, 
General Manager-Albert KISS. 
Sec'y-Treasurer-James Dinsmore. 

3. FACILITIES 
1.000 w.; 1560 he, Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a. 
Basle Rates: 29a, 33a, 
Contracts: 44a. 
Comb.: Cont. Discounts: 60f. 
Cancellation: 71e. 
Prod. Services: 80. 82. 
Affiliated with MES. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eli' 1/1/69-Reed 12/5/68. 
6. SPOT ANNOUNCEMENTS 
EACH: I min SO see 10 see 
3 mo  4.00 3.00 2.00 
1 yr  3.60 2.70 2.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x  25 15 a 
Evenings & weekends-50% discount to annual users. 

CHILLICOTHE (2 AM; 1 FM) 
Ross County-Map Location D-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WBEX 
1947 

R IAIB 

Subscriber to the NAB Radio Code 
Media Code 4 236 15004.00 
Shawnee Broadcasting Co., Box 244, Carlisle Hill, 

Chillicothe. Ohio. 45601. Phone 814-773-2244. 
I. PERSONNEL 
President-Truman A. Morris. 
Commercial Manager-Alice Shan. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1000 w. days. 250 w. nights: 1490 kg. Non-directional. 
Operating schedule: 5:30 am-midnight. EST. 

(Thls listing continued on next page) 
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4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 
General: la. 
Basle Rates: 26, 28e. 
Contracts: 40e. 
Affiliated with MRS. 
Member: Ohio Radio Network. 

TIME RATES 
Elf 5/1/69-Rec'd 4/9/69. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 156x 260x 312x 520x 

1 min 4.00 3.90 3.75 3.50 3.10 2.90 2.75 2.50 
7. PACKAGE PLANS 

SATURATION PLANS-1105 
PER MO: 100 ti 200 41 
1 min.... - 2.75 2.50 
PER WK: 25 ti 50 ti 
30 sec.-- ........ -.--.._... ...... .... . ......... 1.75 1.60 
Must run consecutive days. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I56x 260e 312x 520x 

1 hr ...... 30.00 29.50 29.00 28.50   ...-... 
1/2 hr.. 23.00 21.85 20.70 18.40 16.00   
1/4 hr.. 14.00 13.30 12.60 11.20 9.80 0.10   
10 min.. 11.00 10.45 9.90 8.80 7.70 7.15 6.60 6.05 
5 min__ 8.00 7.60 7.20 6.40 5.60 5.20 4.80 4.40 

WB EX-FM 
1961 

Subscriber to the NAB Radie Code 
Media Code 4 236 1501 2.00 
Shawnee Broadcasting Co., Box 244, Pohlman Rd.. 

Chillicothe Ohio. Phone 773-2244. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Truman A. Morris. 
Program Director-Mary W. Morris. 

3. FACILITIES 
Ent 2,700 w.; 93.3 mc. 
Operating schedule: 6:30 am-midnight Mon thru Sat; 
7:30 am-midnight Sun. EST. 
Antenna ht: 205 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. Bill payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective June 1, 1963. 
Rates received June 10, 1963. 

6. SPOT ANNOUNCEMENTS 
50 SECOND 

(Minimum Order) 
PER MO: ea tot ea tot 
50 tl  2.35 117.50 150 ti  2.15 322.50 
100 ti  2.25 225.00 

(Maximum Order) ea tot 
200 ti  2.00 400.00 
Announcements rotated through broadcast day, seven 
days per week. 

WCHI 
1956 

Media Code 4 236 1560 8.00 
Court Rouse Broadcasting Co., 1022 Eastern Ave., 

Chillicothe, Ohio 45601. Phone 614-775-1350. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-W. N. NUngesser. 

9. FACILITIES 
1000 w., days; 1350 he. Non-directional. 
Operating schedule: 6:00 am-local sunset. 

4. AGENCY COMMISSION 
Rates commissionable on time only. 10th of following 
month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3d, 4e. 4d. 5, 6a. 8. 
Rate Protection: 10b, 11b, 126. 13b. 146, 15b, 16. 
Basis Rates: 20b, 21e. 21b, 21d, 22e. 24b, 28b, 28e, 

30. 32b, 33e. 
Contracts: 40a, 41. 42a. 43. 45, 48, 47e. 51e. 
Comb.: Cont. Discounts: 60a. 60g, 601, 01e, 82d. 
Cancellation: 70e, 73a. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
En' 1/1/67-Reed 7/31/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 260x 365x 

1 min  4.00 3.50 3.00 2.25 2.00 
8. PROGRAM TIME RATES 

1/2 r /4 hr 10 min 5 min 
1 x  25.00 15.00 10.00 7.00 
26 x  20.00 12.00 9.00 8.00 
52 x _ 18.00 10.00 7.50 5.00 
260 x    8.00 6.00 4.00 

CINCINNATI (9 AM; 6 FM) 
(including Covington, Ky.; Newport, Ky.) 
Cincinnati. Hamilton County. Ohio-Map Lotation 
A-8 

Covington, Kenton County, Ky.-Map Location II-3 
(Ohio) 

Newport. Campbell County, Ky.-Map Location 
11-3 (Ky.) 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WA E F (FM) 
1859 

CINCINNATI 

IZIRAI QUALITY MEDIA 
INCORPORATED 

Media Code 4 236 16200.00 
North Cincinnati Broadcasting Co., Inc.. 6004 Wlehe 

Rd., Cincinnati, Ohio 45237. Phone 513-351-4040. 

STATION'S PROGRAMMING DESCRIPTION 
WAEF(F51): Programmed for adults. 
MUSIC: middle-of-the-road, popular and standard. 
NEWS. on hour. 1 sportscast per day at 5:30 pm. 
Contact Representative for further details. Ree'd 
12/28/67. 

I. PERSONNEL 
General Manager-Alvin W. Fishman. 
Commerciai Manager-A. W. Fishman (Mts.) 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 50,000 se. (horiz.), 27,000 w. (vert.) 98.5 mc. 
Operating schedule: 6:00-1:00 am Mon thru Thum. 
6:00-2:00 am Fri and Sat, 8:00 am-midnight Sun. 
ES I'. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, la, 3b, 3c, 3d, 4a, 5. 61), 7b. 
Rate Protection: 15b. 
Basic Rates: 20e, 20b. 21a. 22a. 
Contracts: 40a, 41, 44t, 44b, 46. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/67-Reed 8/14/67. 
AA-7 am-11 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION: AA A 
1 mitt  12 9 
30/20 Sec  9 7 

1 MINUTE 
ROS, PER WK: 6 ti 12 ti 18 tl 24 ti 
AA   9 8 7 6 
A   8 7 6 5 

30/20 SECONDS 
AA   7 6 5 4 
A   6 5 4 3 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 wk-10%, 39 wk-15% 52 wk-20% 

8. PROGRAM TIME RATES 
CLASS AA 

PER YR: lx 26x 52x 104x 156x 212x 260a 
51 hr  60 55 50 45 40 35 30 
t1/2 hr....   40 35 30 28 26 23 20 

(•) Minimum 53 minutes. 
(t) Minimum 26 mlnutes. 

Class A: 70% of AA. 
10. SPECIAL FEATURES 

AA A 
Newscasts, fiat.    15 10 
Open and close ID and 1 1-minute or less commer-
cial. Combine with other programs to earn frequency 
discount. 

WC IN 
1953 

CINCINNATI 

Independent Negro 
Media Code 4 236 1680 4.00 
Rounsaville of Cincinnati. Inc., 106 Glenwood Ave., 

Cincinnati, Ohio 45217. Phone 513-281-7180. 
I. PERSONNEL 
Owner & Pres.-Robert W. Rountaville. 
Vice-Prey. & Gent Mgr.-Elton Chick. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 
Rounsayille Sta. Sales Office: See Rep á WO pages. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1480 he. Directional. 
Operating schedule: 24 hrs. daily. EST 

4. AGENCY COMMISSION 
15% time only. 15th of following month 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 213, 30, 4e, 4d. 5, 0e, 7b, 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d. 15e 16. 
Basic Rates: 2011. 21e, 22e. 23b, 24e. 24b, 24c. 25a, 

26, 27, 29b. 28e. 25e. 32b, 334. 
Contracts: 4014 41. 42a, 43, 446, 45. 46. 47e. 50. 

51b. 
Comb.: Cont. Discounts: 60e, 60g. 601, 62d 
Cancellation: 70e, 704. 71e, 73b. 
Prod. Services: 80. 81. 92. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 10 Eff 4/1/69-Rec'd 3/3/69 

AA-Mon thru Sat 6-10 urn & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-I min- -30 see-

PER YR: AA A AA A 
1 x  20.90 16.60 18.70 13.30 
50 x  19.40 16.00 15.50 12.80 
100 x  18.50 15.60 14.80 12.50 
150 x  17.80 14.90 14.20 11.90 
250 x  17.00 14.30 13.60 11.40 
500 z  15.80 13.30 12.60 10.60 
750 x  14.80 12.40 11.80 9.90 
1000 x  1.60 1.0 10.90 9.00 
ID's or Flash spots (10-seconds or less) sold at 
50% of the 1-minute rate. They can be combined 
with 1-minute or 30-second spots to earn lower rates 
for ID frequency only. Do not combine with Packages 
for frequency. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 
AA: 10 tl 
I wk  19.90 
13 wk  18.40 
26 wk ..... __ 17.30 
39 wk  15.70 
52 wk.  14.30 
A: 
1 wk  15.90 14.90 13.90 13.10 12.10 11.20 
13 wk  14.80 13.90 13.00 12.10 11.30 10.40 
26 wk  13.90 12.00 12.10 11.30 10.50 9.70 
39 wk  12.70 11.80 11.00 10.40 9.50 8.90 
52 wk  11.40 10.70 10.00 0.40 8.70 8.10 

30 SECONDS 
AA: 
1 wk  15.90 14.80 13.90 13.00 12.10 11.10 
13 wk  14.70 13.80 12.90 12.10 11.20 10.30 
26 wk  13.80 12.90 12.10 11.40 10.50 9.70 
39 wk  12.60 11.80 11.00 10.20 9.50 8.80 
52 wk  11.40 10.60 10.00 9.40 8.70 8.00 
A: 
1 wk  12.70 11.90 11.10 10.50 9.70 9.00 
13 wk  11.80 11.10 10.40 9.70 9.00 8.30 
26 wk  11.10 10.30 9.70 9.00 8.40 7.80 
39 wk ..... __ 10.20 9.40 8.00 8.30 7.60 7.10 
52 wk  9.10 8.60 8.00 7.50 7.00 6.50 
1-minute and 30-seconds cross-combine to earn maxi-
mum frequency. Each spot package stands alone. 

However, advertisers may earn a higher frequency 
(13 who, 26 asks, etc.) on subsequent orders pro-
vided the schedules continuo without interruption but 
no rebates are applicable on previous orders. Spot 
Packages subject to short rate. 

8. PROGRAM TIME RATES 
Ix 50x 100x 150x 250x 500x 

1 hr..... ....... 143.50 138.20 134.10 128.70 123.30 114.30 
1/2 hr  95.70 92.10 89.40 85.80 82.20 76.20 
1/4 hr_  63.80 61.40 59.60 57.20 54.80 50.80 
5 min  31.90 30.70 29.80 28.60 27.40 25.40 
Do not combine with packages for frequency. 

9. PARTICIPATING PROGRAMS 
Cindy Hamilton Vignettes-1 per day rotating Mon 
thru Fri 10 am-3 pm. plus 15 1-min or 20 30-sec 
spots per ask: 

13 wk 26 wk 52 wk 
Per tek  290 270 225 

WC KY 
1929 

CINCINNATI 

BLAIR RAC:310 

An L. B. Wilson, Int. Station 
Subscriber to the NAB Radio Code 

Media Code 4 236 1740 6.00 
L. B. Wilson, Inc.. 501 Carew Tower,. Cincinnati. 
Ohio 45202. Phone 513-241-6565. 

I. PERSONNEL 
Exec. Vice- Free-Mrs. Jeanette Reloue. 
Vice-Pres. & Assoc. Gen'l Mgr.-Paul Miller. 
Sales Manager-Steve Kline. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50.000 w.; 1530 ke. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net charges for time and talenL 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 34, 4e. 44. 5, 6a, 76. 8. 
Rate Protection: 10e. 11e, 12e. 13c, 14e. 15e. 16. 
Basic Rates: 20a, 21a, 21b, 22a, 23a, 24c, 25a, 26, 

27, 28a, 29e. 30, 32a. 
Contracts: 40a, 41, 43, 44e. 44b, 45. 46, 47e, 48, 50, 

51b. 
Comb.: Cont. Discounts: 60b, 604, 60e. 60f, 61b, 61e, 

02e. 6213. 624. 
Cancellation: 70a, 70e. 71a, 72, 73e. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with Blair Represented Network, 

TIME RATES 
Eft' 8/1/68-Reed 7/29/68. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm. 
B-Sat & Sun 6 am-7 pm. 
C-Daily after 7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

WKLY: (t) I ti 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min.__ ....... 58 50 45 42 37 35 31 
20/30 sec..... 46 40 36 33 30 28 25 
10 sec........... 35 31 27 25 22 21 18 

CLASS AA 
1 min  53 46 40 38 34 22 28 
20/30 sec  43 37 32 30 27 25 23 
10 sec  32 28 25 23 21 19 17 

CLASS A 
1 min  45 37 33 30 27 24 
20/30 sec  36 30 20 23 21 19 
10 sec  27 23 20 18 16 (.) 

CLASS 11 
1 min  41 34 30 28 24 22 
20/30 sec   .... 33 27 24 21 19 17 
10 sec  24 20 18 16 14 12 

CLASS C 
I min  36 29 26 23 20 17 
20/30 sec  .... 29 23 21 18 16 14 
10 sec  20 18 16 14 12 10 

(t) Specified position. 
(") 14.50. 

8. PROGRAM TIME RATES 
5-MINUTE PROGRAMS 

PER WE: I ti 5 ti 10 ti 
AAA ..._......- ........ .... 66 53 45 
AA ............ .... 60 48 40 
A   48 40 34 
  44 37 30 
  38 28 24 

DISCOUNTS 
52 wk-8% 
Newscasts, minutes. stationbreaks and lirs may 
combined for frequency discounts. 

WCLU 
1965 

COVINGTON, KY. 
Media Code 4 236 1800 8.00 
WCLTJ Broadcasting Co., Inc.. 1115 First National 
Bank Bldg., Fourth & Walnut Sts., Cincinnati, 
Ohio 45202. Phone 513-421-4950. Other office-
135 W. 36th St., Covington, Ky. Phone 606-58'-
4950. 

15 tl 20 01 25 ti 30 ti 95 ti I. PERSONNEL 
18.50 17.40 16.30 15.10 13.90 Pres. & Gen'l Merr.-Irr Schwartz. 
17.30 16.10 15.10 14.00 12.90 2. REPRESENTATIVES 
16.10 15.10- 14.20 13.10 12.10 Adam Young Radio, Inc. 
14.70 13.70 12.80 11.90 11.00 Missouri, Kansas, Tennessee. Nebraska, 
13.30 12.50 11.70 10.90 10.00 West Time Sales. 

3. FACILITIES 
500 w. days: 1320 kg. Directional. 
Operating schedule: 6 am-local sunset daily. EST. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3e. 3d, 4s, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14e. 15e, 15b. 
Basle Rates: 20a, 20b. 21a, 21b, 2Id, 22e. 22b, 23a, 

23b, 24b, 25a, 27, 28a, 29a, 29b, 33d. 
Contracts: 40a, 41, 42a, 44a, 44b, 45, 46, 47a. 48. 

49. 50, 51a, 51b. 
Comb.; Cont. Discounts: 606, 60e, 60d. 60e, 60f. 604, 

61c. 6213. 62.d. 
Cancellation: 70b, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS. 
Talent charges Included in time costs are 20% 
thereof. Rates include 25% for production and 
service. 

Iowa-Mid-

15 ti 30 ti 
41 36 
37 33 
30 28 
26 22 
21 17 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective April 1. 1965. (Card No. 1.) 

Card received February 24, 1965. 
Class AAA-6:00-9:00 am and 3:00-6:00 pm Mon 
thru Fri. 
Class AA-9:00 am-3:00 pm Mon thru Fri; 6:00 am-
6:00 pm Sat: noon-6:00 pm Sun. 
Class A-Before 6:00 am and after 6:00 pm Mon thru 
Sat: before noon Sun. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

1 MINUTE 
Class Class Class 
AAA AA A 

I ti    20.00 15.00 10.00 
26 ti  19.00 14.00 9.00 
52 ti  18.00 13.00 8.00 
104 ti  16.00 12.00 7.00 
156 ti  14.00 10.00 6.00 
260 ti  12.00 9.00 5.00 

30 SECONDS 
1 ti  15.00 11.25 7.50 
26 ti  14.25 10.50 6.75 
52 ti  13.50 9.75 6.00 
104 it  12.00 9.00 5.25 
156 ti  10.50 7.50 4.50 
260 ti  9.00 6.75 3.75 

20 SECONDS 
1 ti  12.00 9.00 6.00 
26 ti  11.40 8.40 5.40 
52 ti  10.80 7.80 4.80 
104 ti  9.60 7.20 4.20 
156 ti  8.40 6.00 3.60 
260 ti  7.20 5.40 3.00 

7. PACKAGE PLANS 
WEEKLY SALES PACKAGE PLANS 

 1 min -30 see-. 
Class Class Class Class Class Class 

PER WK: AAA AA A AAA AA A 
24 ti ..... ........... 8.00 6.00 5.00 6.00 4.50 3.75 
18 ti......._ ..... 10.00 7.00 6.00 7.50 5.25 4.50 
12 tL  12.00 8.00 7.00 9:00 6.00 5.25 
6 ti  15.00 10.00 8.00 11.25 7.50 6.00 

20 sec-  10 see--
24 ti  4.80 3.60 3.00 4.00 3.00 2.50 
18 ti  6.00 4.2.0 3.60 5.00 3.50 3.00 
12 ti  7.20 4.80 4.20 6.00 4.00 3.50 
6 ti  9.00 6.00 4.80 7.50 5.00 4.00 

8. PROGRAM TIME RATES 
CLASS AAA 

1/2 hr 1/4 hr 10 min 5 min 
1 ti  70.00 37.00 28.80 18.00 
26 ti  66.00 35.00 27.20 17.00 
52 ti  62.00 53.00 25.60 16.00 
104 ti  58.00 31.00 24.00 15.00 
156 ti  54.00 29.00 22.50 14.00 
260 tl  50.00 27.00 20.80 13.00 

CLASS AA 
1 ti  62.00 33.00 25.60 16.00 
26 ti  58.00 31.00 24.00 15.00 
52 ti  54.00 29.00 22.40 14.00 
104 ti  50.00 27.00 20.80 13.00 
156 ti  46.00 25.00 19.20 12.00 
260 ti  42.00 23.00 17.60 11.00 

9. PARTICIPATING PROGRAMS 
Grand Ole ()pry Show-Mon thru Fri 6-6:30 pm; Bat 
& Sun 6-7:75 pm. 
MON THRU SUN: 26 wk 13 wk 
1 ti per day. 7 per wIL  7.00 8.00 
1 ti per day. 5 per erk............... ...... ....   8.00 9.50 
WKND: 
2 ti Sat. 2 ti Sun, na.. 8.50 10.08 
WEEKLY: (pre-emntible) Open 
0 ti, ea  14.00 

WC NW-FM 
1962 

CITY OF LICENSE 
FAIRFIELD 

e 
Media Code 4 236 4700 7.00 
(This is a paid duplicate of the listing appearing 
under Hamilton-Middletown, Ohio.) 
Walter L. Follmer, Inc., 8686 Michael Lane, Fair-

field. Ohio 45014. Phones 513-892-5958, 241-1560, 
I. PERSONNEL 
President-Walter L. Follmer, Sr. 
General Manager-Gary W. Hagerlch, 
Sales Manager-Vaughn Allen, 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 29,000 w.: 94.9 me. 

be Operating schedule: 24 hours' daily. EST. 
Antenna ht.: 350 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-sunrise. For simulcast facilities see WCNW, 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 44, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 22a, 22b, 23a, 24a, 25a. 
Contracts: 40a, 42a, 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 61b, 62b, 62e. 
Cancellation: 73e. 
Member: Ohio Radio Network. 

TIME RATES 
Eff 7/1/69-Reed 6/26/69. 

7. PACKAGE PLANS 
PER WK: 1 ti 5 ti 10 ti 15 tl 20 01 
1 min/less___-__ 12.50 11.50 11.00 10.25 10.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

5e  75 53 26 
(D) 

WCXL (FM) 
1949 

CINCINNATI 
Media Code 4 236 1920 4.00 
Seattle, Portland & Spokane Radio, Box 1232, Cin-

cinnati, Ohio 45201. Phone 513-621-6960. 
STATION'S PROGRAMMING DESCRIPTION 

WCXL(F51): Programmed for adults. 
NEWS: headlines at :58. MUSIC: 3 uninterrupted 
selections per set. Trend music, standards, show-
tunes, film music. Contact Representative for further 
details. Rec'd 11/8/67. 

(This listing continued on next page) 
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Cincinnati-W C X L (FM)-Continued 
I. PERSONNEL 
Executive Director-Lester M. Smith. 
General Manager-J. J. Steve Crane. 
Sales Manager-Luther Strittmatter, 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
EltP 32,000 w.; 105.1 me. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e, 11c, 12e. 13e, 14b. 
Basle Rates: 20a, 23a, 24e, 33d. 
Contracts: 40a, 41, 46, 51b. 
Comb. • Cont. Discounts: 60f, 601. 
Cancellation: 70e, 715. 72. 
AM facilities: WUBE. 

TIME RATES 
No. 3 Elf 8/i/68-Rec'd 9/4/68. 

AA-Mon thru Fri 3 pm-midnight; Sat & Sun 9 am-
midnight. 
A-Mon thru Fri 6 am-3 pm; Sat & Sun 6-9 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: 1 II 6 ti 12 ti 18 ti 24 ti 
1 min.  9.50 8.00 6.50 5.50 5.00 
30 sec  8.50 7.00 5.50 4.50 4.00 

CLASS A 
1 min.  8.00 6.50 5.00 4.00 3.50 
30 sec  7.00 5.50 4.00 3.00 2.50 
AA and A snots combinable for maximum meekly 
frequency. 

CONSECUTIVE WEEK DISCOUNTS 
13 ult-5% 39 wk-15% 
26 uk-10% 52 wk-20% 

WEBN (FM) 
1967 

CINCINNATI 

..4.,.s._sciciA.-rs 

e 
Media Code 4 236 1950 1.00 
Frank Wood, 1050 Considine Ave., Cincinnati. Ohio, 

45205. Phone 513-251-3000. 
STATION'S PROGRAMMING DESCRIPTON 

WEBN (FM): Programmed for young adults. 
MUSIC 95%: devoted primarily to progressive rock 
and mocilrn jazz. Progressive rock, 9:15 am-1 am, 
M-Sun. Modern jazz 1 am-9:15 am, St-Sat, 1 am-
8 am, Sun, NEWS: on hour and half hour 6-9 am. 
Newscasts 4 pm, 5 pm, 6 pm, 9 pm & 12M. COM-
MERCIAL POLICY: no more than 8 commercial 
messages per hour. Contact. Representative for further 
details. Rec'd 7/7/69. 

I. PERSONNEL 
Owner-Frank Wood. 
Program Director-Frank E. Wood. 
Sales Manager-Richard Muth. 

2. REPRESENTATIVES 
Gort Banchez and Associates. 

3. FACILITIES 
ERP 20,000 w (hertz.), 20,000 w. (yen.); 102.7 mc. 

Stereo. 
Operating schedule: 24 hours daily. EST. 
Alterma ht.: 440 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3e. 3d, 4a, 4c, 5, 613, 7b, 8. 
Rate Protection: 10e. 11e, 12e, 13e, 14e, 15b. 
Basic Rates: 20a, 215. 22a, 23b, 24a, 24e, 25a, 28a. 

2913. 30, 324. 
Cancellation: 70e, 71a, 
Prod. Services: 80. 82, 
Member: Gert Banchez & Associates Group. 

TIME RATES 
Eft' 7/29/68-Rec'd 4/23/69. 

AA-Mon thru Sun 4 pm-1 am. 
A-lion thru Sun O ans-4 pm. 
B-Mon thru Sun 1-6 am. 

6. SPOT ANNOUNCEMENTS 
PER WE: I ti 7 tl 13+ 
AA   15.00 14.00 13.00 
A   8.00 7,50 7.00 

B: 1 min. flat  5.00 
30 sec: 80% of 1-min. 10 see: 50% of 1-min. 
Spots in all time classifications combinable for fre-
quency discounts. 

CONSECUTTVE WEEK DISCOUNT 
Any advertiser broadcasting at least 6 spots per wk: 
26 wk-I0% 52 wk-15% 

7. PACKAGE PLANS 
I MIN: 18 wk 26 wk 
AA. 100-250 ti  13.50 13.00 
A. 100-250 ti  7.25 7.00 

WJ BI (FM) 
The call letters of this station have been changed to: 

W SA I-FM 

W K RC 
1923 

CINCINNATI 

IIIIKATZ RADIO 

WM EAST 

DOD 
A Taft Station 

Media Code 4 236 20400.00 
Taft Broadcasting Co.. 1906 Highland Ave.. Cinein-

natl. Ohio 45219. Phone 513-421-1750, TWX 810-
,161-2609. 

I. PERSONNEL 
General Manager-Richard L. Bevington. 
General Sales Manager-John J. Monier. 
Program Director-John E. Patton. 

2. REPRESENTATIVES 
Katz Radio, East. 
Taft Sta. Sales Offices: See Rep de S/0 pages. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 

5,000 w. days, 1,000 w. nights; 550 ice. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 

15% on net time charges only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 4d. 5, 8. 
Bate Protection: 10b, 11b, 12b, 14b, 15d, 16. 
Basic Rates: 20b, 24b, 250, 29a, 30, 330. 
Contracts: 40a. 42a, 44a. 51e. 
Comb.; Cont. Discounts: 60a, 60g, 601, 6213. 
Cancellation: 70a, 70e. 710. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 

No. 3 Eff 4/1/69-Rec'd 3/6/69. 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 5-6 am & 10 am-3 pm. 
B-Mon thru Sun 7-10 pm; Sun 6 am-7 pm. 
C-Mon thru Sun 10 pm-5 am. 

6. SPOT ANNOUNCEMENTS 
PER WE, I MIN: I ti 6 ti 12 tl 18 ti 24 ti 
AAA  70 66 64 62 60 
AA   48 44 42 40 38 

  45 41 39 37 35 
  35 33 31 29 27 

  30 28 26 24 22 
10 sec: 50% of 1-min. May not help earn discounts 
for longer spots. 
20/30 sec: 80% of 1-min. Not available 6-10 am & 
4-6 pm. 
Spots between classifications take the rates of the 
higher classification. 

8. PROGRAM TIME RATES 
10 min-200% of applicable 1-min rate. 
5 min-125% of applicable 1-min rate. 

10. SPECIAL FEATURES 
NEWS & FEATURES 

2-minute capsules (Includes opening ID & 1-minute 
close-110% of applicable 1-min rate. 

COMBINABILITY 
All spots and 2-minute capsules may be cross-com-
bined for discount purposes, except that 10-second 
spots may not be counted to earn discounts for longer 
spots or for 2-minute capsules. 
All 2-minute capsules and program units may be 
cross-combined for discount purposes. 
Spots and program units may not be cross-combined 
for discount purposes. 

W K RC-FM 
1958 

CINCINNATI 

A Taft Station 

Media Code 4 236 2100 2.00 
Taft Broadcasting Co., 1906 Highland Ave., Cin-

cinnati, Ohio 45219. Phone 513-421-1750 

I. PERSONNEL 
Division General Manager-John Lawrence, Jr. 
Station Manager-John Seller. 
Program Director-Ann C. Brown. 

2. REPRESENTATIVES 
Herbert E. Grosktn Je Co. 

3. FACILITIES 
ERP 10.000 w.; 101.9 mc. 
Operating schedule: 24 hrs. daily. EST 
Antenna ht.: 880 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3e, 3b, 3e. 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rates Protection: 104, 11d. 12d, 13d, 144. 15b, 16. 
Basic Rates: 205 21e. 22e. 23b, 24b, 24e. 25s, 27, 

28a, 29a, 29b, 30, 31, 32b. 
Contracts: 40e, 41, 42e, 42c, 43, 44b, 45, 46, 49, 50, 

51b. 
Comb.: Cont. Discounts: 600. 60e, 81e. 824. 
Cancellation: 700. 70e, 71s, 73a. 
Prod. Services: 81, 82. 
Affiliated with American FM Network. 
Member: The Groskin Group. 
5% discount on any schedule for each additional Taft 
FM station purchased. 

TIME RATES 
Elf  Rec'd 8/15/67. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 30e 60x 125e 250e 500x 

1 min__ 14 13 12 11 10 9 8 

8. PROGRAM TIME RATES 
lx I5x 30x 60x 125e 250x 500x 

1 hr  98 93 88 84 80 76 72 
1/2 hr  74 70 67 64 61 58 55 
5 min.  42 40 38 36 34 32 80 

W LW 
1921 

CINCINNATI 

NBC Radio Network 

RADIO SALES 

MOO 
Subscriber to the NAB Radio Code 

Media Code 4 236 2160 6.00 

Avon Broadcasting Corporation, 140 W. 9th St., Cin-
cinnati, Ohio 45202. Phone 513-241-1822. TWX 
513-577-1258. 

I. PERSONNEL 
Vice-Eres. & Gen'l Mgr.-Charlen K. Murdock, Jr. 
General Sales Manager-William E. Miller. 
Program Director-James Gallant. 

2. REPRESENTATIVES 
Accu Radio Sales. 

S. FACILITIES 
50,000 w.; 700 itc. Non-directional. Clear channel. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 20. 2b, 30. 3b, 3e, 3d, 4a, 4d, 5, Ga, 

71). 8. 
Rate Protection: 104. 124. 134. 14d, 15e. 
Basic Rates: 20a, lob, 21a. 21b, 21c, 214. 221. 22b, 

23a, 23b, 24a, 24e. 25a, 27, 280. 28e, 29a. 32b. 
Contracts: 40b, 41, 45, 46. 47a, 48, 51e. 51b. 
Comb.; Cont. Discounts: 60a, 604. 60e, 60f, 60a, 601, 

61a, 62b, 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Batchelder: Minimum schedule of 100.00 per week. 
Contracts accepted not more than 28 days in advance. 
Affiliated with NBC. 

TIME RATES 

Elf 3/1/69-Rec'd 2/4/69. 

7. PACKAGE PLANS 
AAA-Mon then Fri 6-9:30 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Sat 5-6 am; Mon thru Fri 9:10 am-
3 pm; Sat 6 am-7' pm. 
B-Mon thru Sun 7 pm-midnight; Sun 5-am-7 pm. 

FREQUENCY PLANS-1 MINUTE 
PER YR: PER WE: AAA AA A B 
Fixed 1 ti 100 90 70 40 
26 x 3 ti  75 65 50 30 
52 x 6 ti  70 63 49 28 
104 x 9 ti 65 58 45 26 
156 x 12 ti  60 54 42 24 
208 x 15 ti  57 51 40 23 
312 x 18 ti  55 49 38 22 
520 x 21 ti  52 47 36 21 
780 x 24 ti  50 45 35 20 
1040 x 30 ti  45 40 31 18 
1300 x 36 ti  43 38 29 16 
1560 x 48 ti  41 36 27 14 
30/20 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

*CONVERTIBLE DEBENTURE PLANS 

PR WE, 1 MIN: Per wk 
3 ti (IAAA, IAA)...._   190 
6 ti (3AAA. 2AA. IA)  350 
9 ti (4AAA, 2AA, 2A. 1B)_ ..... -____-_- 475 
12 ti (5AAA, 3AA, 3A. 1B).-_-_________ 600 
15 ti (6AAA, 4AA, 3A. 2B) 700 
18 ti (7AAA, 5AA, 3A, 3B)  800 
21 ti (9AAA. CAA, 3A, 313)  900 
24 ti (9AAA, 7AA, 4A, 4B)    950 
30 ti (11AAA, 7AA, 7A, 5B)    1050 
30/20 sec; 80% of 1-min. 19 sec: 50% of 1-min. 

All spots, regardless of length, combine for discounts. 
(.) Conversion: Higher to lower class: ends AAA 
and/or AA spot equal to 2 A. Each A spot equal 
to 2 B spots. Lower to higher class; 3 spots of 
lower class equal to 2 of next higher class. 

Either Frequency Plan spots may be added In Con-
vertible Debenture Plans at applicable either Fre-
quency Plan rates corresponding to ConvertWe De-
benture Plan purchased, and are fully convertible. 

8. PROGRAM TIME RATES 

A-Mon thru Sat 6 am-7 Pm; Sun 7 am-7 pm. 

CLASS A 

Ix 19x 26e 52e I04x 156x 26tx 312x 
1/2 hr.._.._ 475 450 425 400 375 325 360 250 
1/4 hr  325 308 292 276 200 228 210 180 
10 min..._   225 214 202 190 180 158 146 124 
5 min.  175 166 158 150 140 124 114 98 

10. SPECIAL FEATURES 

NEWS 

At :30 Mon thru Sat 6 am-11 pm, rotating. 40% 
traffic, 40% day. 20% night  

15 ti 25 ti 50 tl 75 ti 
Per wk  630 900 1650 2450 

WEEKEND NEWS 

1:10 pm Sat-9:30 pm Sun, 15 per wek. .. - 400 
HELICOPTER TRAFFIC REPORTS  

Mon thru Fri 7:10, 8:40 am & 4:10-5:40 pm, rotating 
and equally distributed between AM and PM traffic 
times. 

6 tl 10 ti 20 ti BO to 
Per wk.    420 600 1000 1260 

AGRI-NEWS FEATURES 

Mon thru Sat at :10. :20. :40, :50. 
PER WE, EA: 3 t 6 ti 
Mon thru Sat 5-6 am  ........... 51 50 
Mon thru Sat 6-7 am  80 75 
Mon thru Fri 11 am-noon.  75 70 
Sat noon-12:30 pm .................. -______ .... 75 70 
News, Helicopter Traffic Reports, 50-50 Club and 
Agri-News spots may count toward numerical require-
ments for either Frequency or Convertible Debenture 
Plans but do not, themselves, earn further discounts 
under either Frequency or Convertible Debenture 
Plans. 

CONSECUTIVE WEEK DISCOUNTS 

26 wk-5% 52 wk-10% 
Do not apply to Frequency or Convertible Debenture 
Plans. 
Minimum weekly expenditure required. 100.00. 

WNOP 
1948 

NEWPORT, KY. 

• 
Media Code 4 236 2220 8.00 
Tel-City Broadcasting Co., 606 Monmouth St.. New-

port. Ky. 41071. Phone 581-7100. 

OHIO 
STATION'S PROGRAMMING DESCRIPTION 

WNOP: Programmed for adults. 
Personalities all day with network news on hour and 
network 5 min features on half hour. MUSIC: jazz, 
best of standards, big bands, combos and vocals plus 
comedy albums. Network specials as they occur such 
as sports, news conferences, etc. Contact Representa-
tive for further details. Rec'd 5/14/69. 

I. PERSONNEL 
President-James G. Lang. 
General Manager-Harold Hall. 
Program Director-Ray Scott. 

2. REPRESENTATIVES 

Kentucky Radis Sales-South. 

3. FACILITIES 

1,000 w. days; 740 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 

15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, in, lb, 4a, 44. 5, Ga, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24e. 25a, 28b, 290. 
Contracts: 40a, 420. 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60b, 610, 61b, 62b, 62e. 
Cancellation: 71a. 71b, 73a. 
Affiliated with CBS. 

TIME RATES 

Rates effective January 1. 1986. 
Rates received November 29. 1965. 

6. SPOT ANNOUNCEMENTS 
Clans AA-13:00-9:00 am and 4:00-6:00 pm Mon thru 
Sat. 
Class A-All other times including all day Sun. 

1 MINUTE 

CLASS AA 
PER WK: 1 wk 4 wk 
1 .... 20. 19. 

18. 17. 

CLASS A. 

6 ti ...... 16. 15. 
12 ti.  _ 14. 13. 
24 ti+ 11. 10. 
20/30-second announcements-75% 
10-second announcements-50% of 

8. PROGRAM TIME RATES 

13 wiz 
18. 
16. 
14. 
11. 

26 wk 52 wk 
17. 16. 
15. 14. 
13. 12. 
10. 9. 

16. 15. 14. 
14. 13. 12. 
12. 11. 10. 
9. 8. 7. 

of 1-minute rate. 
1-minute rate. 

Production end/or special program spots-addi-
tional per spot, minimum.. 

W P F B-FM 
1959 

CITY OF LICENSE 

MIDDLETOWN 

RAB 

8. 

(This is a paid duplicate of the listing appearing 
under Ilamilton-Middletoun, Ohio.) 

Media Code 4 926 5221 3.00 

WPFB. Inc., 4505 Central Ave., Middletown, Ohio. 
45042. Phone 513-422-3625. 

STATION'S PROGRAMMING DESCRIPTION 

WPFB-FM: Programmed for adults and young adults. 
MUSIC: 90% of air time. General popular music, 
90% standards. NEWS: 2 min, 15 before and after 
hour, plus expanded news, stock markets, Radio 
News International reports, weather, local area re-
ports. 7:30-8:30 am, noon-12:30 pm, 5-6 pm. 
SPORTS: area college and high school football and 
basketball, professional basketball and baseball. Auto 
racing: national USAC and NASCAlt sanctioned 
races. Horse race results from major tracks, 1:50 um, 
20 after and 10 before hour, wrap-up 6:50 pm. Con-
tact Representative for further details. Reed 4/28/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul Braden, 
Vice-Pres. Sales-Joseph H. LeMoyne. 
Vice-Pres. & Sta. Mgr.-Bay Iglehart, Jr. 

2. REPRESENTATIVES 

Frederick W. Smith. 

S. FACILITIES 
ERP 50,000 w. (horiz. & vert.); 105.9 me. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 410 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3d, 4a, 4c, 5, flia. 
Rate Protection: 15b. 
Basic Rates: 20a, 22s. 230. 24e, 26, 28e. 
Contracts: 40a, 41, 45, 46, 47e, 48. 
Cancellation: 72, 73a. 
Prod. Services: 80. 
Affiliated with Major Market FM Network. 

TIME RATES 
Elf 1/1/67-Reed 12/5/68. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

(1 minute or less) 
1 ti 12.00 15 tL 10.50 
5 ti  11.50 20+   10.00 
10 ti  11.00 

8. PROGRAM TIME RATES 
1/2 hr..   70 1/4 hr. 
All rates tre flat. No further discounts. 

(Cincinnati continued on next page) 

  48 
(D) 

September 1, 1969 Spot Radio Stations 685 



OHIO 

Cincinnati-Continued 
WSAI 

1923 
CINCINNATI 

ilia METRO RADIO SALES 
RAB 

Subserlhor to the NAB Radio Code 
Media Code 4 236 2340 4.00 
Pacific & Southern Co., Inc., W. 8th St. & Matson 
PL. Cincinnati. Ohio 45204. Phone 513-251-5700. 
Telex 21-4178. 

I. PERSONNEL 
President-Arthur H. McCoy. 
Vice-President-Kent Burkhart. 
General Manager-Jack G. Carnegie. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5,000 w.; 1360 ke. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See soded regulations 
General: 2a, 3a. 3b, 3d, 4a, 4d, 5, 6a, 712, 8. 
Rate Protection: 11b. 12b. lib. 14b. 15a. 
Basic Rates: 20b. 21b, 22a. 24a, 25a. 28b, 29a, 29b. 

30, 33d. 
Contracts: 40a. 41, 42a, 44a. 46. 51b. 
Comb.: Cont. Discounts: 60a, 60e. 62d. 
Cancellation: 70a. 70e, 710. 73a. 
Prod. Services: 81. 

RATE PROTECTION 
Rates quoted herein are guaranteed for a period of 
13 weeks from the effective date of any increase in 
these rates, provided that advertising equalling a 
weekly expenditure of 100.00 is actually running at 
the time of effective date of increase, and providing 
that these broadcasts continue without interruption 
during rate protection period. 

TIME RATES 
No. B Eff 7/15/69-Rec'd 7/2/69. 

AA-Mon thru Fri 6-10 am; Mon thru Sat 3-7 pm. 
A-Mon thru Sat 7 pm-midnight; Sat 6 am-3 pm. 
B-Mon thru Fri 10 am-3 pm; Sun 9 am-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6 ti 12 t1 18 ti 24 ti 
1 min.  55 50 48 46 44 
30 sen  44 40 38 37 35 
10 sec  33 30 29 28 26 

CLASS A 
1 min. ....... ......   48 46 42 40 38 
30 sec.  38 37 34 32 30 
10 sec  29 28 25 24 23 

CLASS 11 
1 min.  45 42 40 38 34 
30 see.  36 34 32 30 27 
10 sec  27 25 24 23 20 

7. PACKAGE PLANS 
AM DRIVETIME SPECIALS 

(Rotating Mon thru Fri 0-10 am) 
PER WK, FLAT: 10 tl 15 ti 20 ti 
1 min  45 40 35 
30 sec  36 32 28 
10 sec  27 24 21 

HOUSEWIFE SPECIALS 
(Rotating Mon thru Fri 10 am-3 Pm) 

PER WK, FLAT: 15 ti 20 ti 30 tl 
1 min.  35 32 30 
30 sec.  28 26 24 
10 see  21 19 18 
Specials combine and contribute to face of card rates 
to earn weekly frequency discounts, and combine with 
each other, in part or fully, as long as applicable 
unit cost applies. Flat rates do not earn 52 consecu-
tive week discount. Fully preemptible for face of 
card advertisers. 
30 day rate protection only. 

FREQUENCY COMBINATION 
Minutes, 20/30 seconds and ID's may combine to 
earn weekly frequency discounts. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-6%. Applied as earned. 
Only consecutive weeks with expenditures of 100.00 
or more may combine to qualify for discounts. 

W S A I-FM 
(formerly W.I Ell (FM) 

/955 
CINCINNATI 

1:1131:1 IDO F IMO 

Subscriber to the NAB Radio Code 
Media Code 4 236 2341 2.00 
Pacific & Southern Co., Inc., W. 8th St. & Matson 

Pl.. Cincinnati, Ohio 45204. Phone 513-251-5700. 
I. PERSONNEL 
President-Arthur H. McCoy. 
Vire-President-Kent Burkhart. 
General Manager-Jack G. Carnegie. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
ERP 34,000 w. (hertz.), 9,400 w. (vert.); 94.1 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.-550 ft. above avines terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See soded regulations 
General: la. 20, is, 3b, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 12e. 
Basle Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 

28a, 29a. 
Contracts: 40e, 46, 48. 
Comb.: Cont. Discounts: 60b, 60e, 601r, 6114 61b, 61e. 
Cancellation: 705, 70e, 71a, 73a. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 7/1/68-Rec'd 6/5/68. 
AA-Daily 3-11 pm. 
A-Dally 7 am-3 pm. 
B-Dally 11 pm-7 am rates on request. 

STANDS 
V+ISIU is Cincinnati's 0,111:1 

y Contemporar Music station. 

Pulse and ARB agree 
SAI ranks 140.1 

in Men and Women 18-34, 

6 AM-Mi 0. 

d., M-F* 

Cincinnati Hamilton-Middletown 
8-County Metro areas, avg. 1/4-hr. audience, *Pulse,  
lan.-March 1969, A38, Piprit-May,1969. Audi-
ence  subiect to qualifications set forth 

in said report. 

P. Pacific 8t Southern 
Broadcasting Co . Station 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 6x 12e 18x 24e 
AA ....- ........... __....- ...... 15 12 10 8 7 
A   12 10 8 7 6 

30 sec or less: fio% of applicable 1-min. 
CONSECUTIVE WEEK DISCOUNTS 

13 alt-5% 26 wk-10% 52 wk-20% 
10. SPECIAL FEATURES 

NEWS AND OTHER FEATURES 
2.00 premium over applicable 1-min. 

WUBE 
1922 

CINCINNATI 

R Ale 

Subssriber to the NAB Radio Code 
Media Code 4 236 2400 6.00 
Seattle, Portland á Spokane Radio. Box 1232, Ctn. 

cinnati, Ohio 45201. Phone 513-821-6960. 
STATION'S PROGRAMMING DESCRIPTION 

WUBE: Programmed for adults. 
MUSIC: modern country and western music 24 hours 
every day. Emceed by 7 disc Jockey personalities. 
NEWS: network news on hour. 3 man local news 
staff presents local and tri-state news plus sports 
and weather on half hour. Country music-entertain-
ment portion is 80%. News policy is 50% world 
and national, 30% local and regional, 10% sports 
and 10% weather. Personalities available for remote 
pickups from shopping centers, state fairs, etc. Con-
tact Representative for further details. Reed 0/13/69. 

I. PERSONNEL 
Executive Director-Lester M. Smith, 
General Manager-J. J. Steve Crane. 
Sales Manager-Luther Strittmatter. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. daye, 150 w. nights; 1230 ke. 

Non-directional. 
Operating 'schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4a, 4d, 5. 61), 7b, 8. 
Rate Protection: 10b, 11b, 1213, 13b, 14b. 
Basic Rates: 20b. 210. 24a, 24b, 24e. 25b, 27, 28e. 

290, 29b. 32b, 33e. 
Contracts: 40a, 41, 420. 43, 44b, 45, 46, 48, 49, 50, 

51e. 
Comb.: Cont. Discounts: 60a. 60f. 601, 61b, 62d. 
Cancellation: 70a, 70e, 710, 72, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WCXL (FM). 
Affiliated with American Information Network. 

TIME RATES 
No. 5-N Eff 5/1/69-Ree'd 5/29/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-Mon thru Sat 7 pm-midnight; Sun 6 am-mid-
night. 
C-Mon thru Sun midnight-6 am. 

7. PACKAGE PLANS 
PER WK, I MIN: 601 12 ti 18 ti 24 01 30 ti 
AA   24 21 19 16 13 
A   20 18 16 14 12 
  18 16 14 12 10 
  13 12 11 10 8 

ROS PLANS 
PER WK: 12 ti 18 ti 24 ti 
1 min  15 12 10 
30 sec: 80% of 1-min. 10 see: 60% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 52 wk-15% 

WZIP 
1947 

CINCINNATI 

SAVALLI/GATES 
INCORPORATED 

Modern Country Music 

Subscriber to the NAB Radio Code 
Media Code 4 236 2460 0.00 
Zanesville Publishing Co., 400 Oak St., Vernon 
Manor Hotel, Cincinnati, Ohio 45219, Phone 513-
221-5100. 
STATION'S PROGRAMMING DESCRIPTION 

WZIP: Programmed for adults. 
MUSIC: modern country. 6 air personalities handle 
all segments. SPORTS: live local and regional high 
school and college football and basketball, horse 
racing and sports car racing. NEWS: local news at 
:55, network news at :30. 3 mobile units. Personali-
ties available for remote pick-ups from shopping cen-
ters and fairs. Contact Representative for further 
details. Itec'd 7/29/68. 

I. PERSONNEL 
General Manager-Henry C. Goldman. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

9. FACILITIES 
1.000 w. days; 1050 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. MI. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WZIP-F M. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, is. 3b, 3e, 3d, 411, 5. 611. 8. 
Rate Protection: 14b. 
Basic Rates: 20a, 21a, Mb, 21d, 22a, 24a, 25a, 

285, 29a. 
Contracts: 49s. 41, 44a, 44b, 45, 46, 47a, 48, 51a, 

51b. 
Comb.; Cont. Discounts: 60b, 60e. 001, 601, 61e, 62d. 
Cancellation: 70b. 70d, 71a, 73a, 73b, 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 19 Elf 12/1/61-Reed 11/16/67. 

AA-Mon thru Fri 6-10 am & 3-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA- A - 

PER WK: 1 min 20/30 I min 20/30 
1 ti  ........ 20 16 18 14 
10 ti ........... 18 14 16 13 
20+   
10 sec: 30% of 1-min. 

8. PROGRAM TIME RATES 
1/4 hr 25 min 1/2 hr I hr 

1 x    50 70 80 100 
DISCOUNTS 

52 wk-10% 
10. SPECIAL FEATURES 
5-min news-1-1/2 x 1-min. 

W Z I P-FM 
1964 

CINCINNATI 

Subscriber to the NAB Radio Code 
Media Code 4 236 2461 8.00 
Zanesville Publishing Company, Vernon Manor Hotel. 

400 Oak St., Cincinnati, Ohio 45219, Phone 513-
221-5100. 

I. PERSONNEL 
General Manager-Henry C. Goldman. 

2. REPRESENTATIVES 
Savaill/Gates, Inc. 

9 FACILITIES 
ERP 70,000 w.; 92.5 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately 
local sunset-midnight. For almuleast facilities see 
WZIP. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 5, 6a, 8. 
Rate Protection: 14b. 
Basic Rates: 20a, 21a, 21b, 2Id, 2214 24a, 25a, 

28a, 29a. 
Contracts: 40a, 41. 44a, 44b, 45, 46, 47a, 48, Ma, 

51b. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 601, 61c, 62d. 
Cancellation: 70b, 70d, 71s, 73a, 73b, 
Prod. Services: 89, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 2 Eft 12/1/67-Reed 11/24/67. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x I04x 1560 260e 

1 mitt  7.00 6.50 6.00 5.50 5.00 4.50 4.00 
20/30   5.60 5.20 4.80 4.40 4.00 3.60 3.20 
10 sec: 50% of earned 1-min. 

8. PROGRAM TIME RATES 
Ix 13x 260 52e 104e 156e 260e 

1 hr  56.00 52.00 48.00 44.00 40.00 36.00 32.00 
1/2 hr  44.80 41.60 38.40 35.20 32.00 28.80 25.60 
25 min  39.20 36.40 33.60 30.80 28.00 25.20 22.40 
1/4 hr  28.00 26.00 24.00 22.00 20.00 18.00 16.00 

10. SPECIAL FEATURES 
5 min news-1-1/2x 1-min. 

CIRCLEVILLE 
Pickaway County-Map Location D-7 

See SRDS consumer market map and data at begin 
ning of the State. 

WNRE (FM) 
1965 

Media Code 4 236 2480 8.00 
Circleville Broadcasting Co., Inc., 119-1/2 S. Court 

St. Circleville, Ohio 43113. Phone 614-474-3344, 
I. PERSONNEL 

Sta. & Gen'l Mgr.-Nelson It. Embrey, II. 
Sales Manager-Jerry Leist. 
Program Director-Virginia Walters (Mrs.). 

3. FACILITIES 
ERP 3,000 w.; 107.1 mc. 
Operating schedule: 5:55 am-11 pm. EST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, 2b, 3a, lb, 3c, 3d, 4a, 4(1. 5, (35, 

7b, 8. 
Rate Protection: its, 14a, 15b. 
Basic Rates: 206, 21b, 220, 24b, 290. 
Contracts: 40a, 41, 42c, 43, 44a, 45, 46, 47a, 49. 

510. 
Comb.; Cont. Discounts: UM, 61e. 
Cancellation: 70b, 70e, 71a, 72. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 10/1/65-Rec'd 11/6/67. 
6. SPOT ANNOUNCEMENTS I min 30 see 20 see 

3.00 2.50 
13 x  3.40 2.90 2.40 
26 x  30 2.00 2.20 
52 x  3.20 2.70 2.20 

2.60 2.10 
3.00 2.50 2.00 

215086 2.00 2.40 1.90 
260 x  2.80 2.30 1.80 

  2.70 2.20 1.70 336125 rx  
520 x  2.60 2.15 1.60 
1000 x  2.50 2.00 1.50 
2000 x  2.25 1.75 1.25 

2.00 1.50 1.00 
7. PACKAGE PLANS 

FORTNIGHTLY RATES-ROS 
1 min 30 see 20 see 

10 hi-  2.60 2.10 1.60 40  50 ti  2.35 1.85 1.35 
2.10 1.60 1.10 

Firm time, extra per spot 1.00. 
8. PROGRAM TIME RATES 
PER YR: PER WK: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x   50.00 34.00 19.00 11.008.00 
13 x 26 x   47.00 32.00 18.00 10.50 7.50 

  44.00 30.00 17.00 10.00 7.00 
52 x 1 ti  41.00 28.00 16.00 9.50 6.50 
104 x 2 ti  38.00 26.00 15.00 9.00 8.00 
156 x 3 U._ 35.00 24.00 14.00 8.50 5.50 
208 x 4 t1  32.00 22.00 13.00 8.00 5.00 
260 x 5 ti  31.00 20.00 12.00 7.50 4.50 
312 x 6 ti___ 29.00 18.00 11.00 7.00 4.00 
365 x 7 ti  26.00 16.00 10.00 
Spots and programs cannot be combined. to earn 
greater discounts. 

10. SPECIAL FEATURES 
Newscasts-Each extra 1.00. 
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CLEVELAND (9 AM; 11 FM) 

(including Cleveland Heights, Willoughby) 
Cuyahoga County-Lap Leseation Jr-4 
Lake County-Map Location 9-3 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
:hat all of the stations provide equal coverage of 
the entire area or cities involved. It le part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WABQ 
1947 

CLEVELAND 

BERNARD HOWARD 
& CO., INC. 

Independent Negro 
A Booth Owned Station 

Media Code 4 236 2520 1.00 
Booth Broadcasting Co., 2644 St. Clair Ave. Cleve-

lend, Ohio 44114. Phone 216-241-7555 

STATION'S PROGRAMMING DESCRIPTION 
WARCI: Programmed for Negro. 
MUSIC: sign-on-10 am rhythm and blues. 10-11 
am gospel. 11 am-noon telephone talk show. 2 air 
Personalities, and telephone calls from listeners. 
Noon-sign-off rhythm and blues. NEWS: 3 man 
news department. 4 news reports per hour between 
7 am & 9 am and 4 pm & 6 pm. Other times head-
lines 15 past hour, newscasts 40 past hour. Sports 
show 5 min 5:50 pm. Special sporting events: Indy 
500, Fire Cracker 400, Southern 500. Heavy emphasis 
in community involvement. Contact Representative for 
further details. Recd 11/13/67. 

I. PERSONNEL 
President-John L. Booth. 
General Manager-John N. Jay. 
Program Director-Curt Shaw. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

S. FACILITIES 
1,000 w. days; 1540 kv. Non-directional. 
Operating schedule. Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 4a. 5, 6a, 8. 
Rate Protection: 10b, 11b, lib. 13b, 14b. 
Basle Rates: 22b, 23a. 
Contracts: 40a, 45, 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a, 73a. 

TIME RATES 
Elf 7/1/68-Itec'd 7/11/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I56x 260x 9I2x 520x 

1 min  20 19 18 17 15 14 
30 sec  15 14 13 12 11 10 
1-minute and 30-second spots may be combined for 
frequency. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS-ROS 

PER WE: 6 ti 12 01 24 01 30 ti 
1 min  14.00 13.50 13.00 12.50 
30 sec  11.00 10.70 10.20 9.80 

8. PROGRAM TIME RATES 
Ix 52x 1560 260x 3I2x 

30 min  125 115 105 95 85 
15 min  75 69 63 57 51 

10. SPECIAL FEATURES 
lx 52x 156x 260x 312x 521/x 
25 24 23 22 20 18 
25 24 23 22 20 18 Irfeewnro Pad  

WCJW (FM) 
1948 

CLEVELAND 

Alan Torbet 
Associates, Inc. 

Country Music 
CEO DLIFIMU 

36 ti 
12.00 
9.50 

Subscriber to the NAB Radio Cede 
Media Code 4 236 2550 8.00 

Storer Broadcasting Co., 119 St. Clair Ave.. N. E.. 
Cleveland, Ohio 44114. Phone 216-781-8500, TWX 
810-421-8315. 

I. PERSONNEL 
General Manager-Charles Renwick. 
Sales Manager-James Skelly. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 
Storer Stations Sales Offices: See Rep & E1/0 pages. 

3. FACILITIES 
ERP 12,000 w. (horiz.), 12,000 w. (vert.); 104.1 Mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 630 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, la, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 20a, 22b, 23a, 24b, 25a, 26, 28e. 29e. 
Contracts: 400. 42a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70e. 70e. 71e. 73a. 

TIME RATES 

No. 2 Eff 2/15/69-Reed 2/26/69. 
7. PACKAGE PLANS 
PER WK. EA: 1 ti 10 tl 20+ 
1 min.  10 8 6 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

  65 40 24 16 
Spots and programs may not be combined for fre-
quency discounts. 

10. SPECIAL FEATURES 
Newscasts at :60-1.2x 1-min. Includes open and 
close and 1-minute spot. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 52 xk-15% 

WC LV (FM) 
1961 

CLEVELAND 

ERBERT E. GROSKIN 
& COMPANY 

Media Code 4 236 2580 5.00 
Radio Seaway Incorporated, Penthouse East. Terminal 

Tower, Cleveland, Ohio 44113. Phone 216-241-0900. 

STATION'S PROGRAMMING DESCRIPTION 
WeLV (FM): Programmed for adults. 
Fine arts programming: serious music 75%, folk 
music and original cast albums 15%, news, drama 
discussion, spoken word 10%. NEWS: 2 am, 6 rm. 
7:15 am, 8 am. noon, 6:30 pm, 11 pm. Length and 
content determined by complexity of news. In-concart 
broadcasts by 5 American orchestras, from world 
music festivals and foreign broadcasting systems. On. 
concert broadcasts from local universities and other 
local sources. Folk music, showtunes, comedy records 
10:30 pm Fri-1 am Sat, 10:10 pm Sat-1 am Sun. 
COMMERCIAL POLICY 6 minutes participating 4 
minutes sponsored. Contact Representative for further 
details. Rec'd 6/25/69. 

I. PERSONNEL. 
Pres. & Geai Mgr.-C. K. Patrick 
Vice-Pree. Program & Operations-Robert Conrad. 
Sales Manager-William Glean, 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 27.000 w. (hertz.), 27.000 w. (vert.): 95.5 mc. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 640 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. Bills Payable 10th of month. 

5. GENERAL ADVERTISING See ended regulatIone 
General: la, 2e, 2b, 35. 3c, 3d, 4e. 4c, 5, 60, 7b, 
Rate Protection: lib. 
Basin Rates: 20e, 21a. 21b, 21d, 22b, 23a, 24a, 21b. 

24e. 25a, 28e, 29e. 30. 32e. 33a. 
Contracts: 40a, 41, 46, 47e, 51e. 
Comb.; Cont. Discounts: 60b. 60d, 60f, 60h, 601, 61o, 

Gib, 62d. 
Cancellation; 70e, 71e. 72, 73b, 
Prod. Services: 80, 81, 82. 
Member: The Groskin Group. 

OHIO 
Maximum of 6 minutes commercial copy in any given 
1 hour period. Singing commercials not accepted. 
Minimum protection of 30 minutes guaranteed between 
competing advertisers. 
Length of commercial copy in sponsored programs: 
1 hr 4•00 min 1/4 hr 1.15 min 
1/2 hr.  2:30 mln 5 min 

TIME RATES 
Eft Rec'd 12/11/67. 

6. SPOT ANNOUNCEMENTS 
lx I5x 30X 60e 1250 250x 5000 

1 min .......20 19 18 17 16 15 14 
8. PROGRAM TIME RATES 

Ix 15e 300 600 825x 250x 500x 
1 hr  140 133 126 120 114 108 103 
1/2 hr  105 100 95 90 86 82 78 
5 min. ..... 59 56 53 50 48 48 44 

WCUY (FM) 
1947 

CLEVELAND HEIGHTS 
Media Code 4 236 2640 7.00 
Friendly Broadcasting Co.. 2156 Lee Rd., Cleveland. 
Ohio 44118. Phone 216-371-3531. 

I. PERSONNEL 
President-ItIchard Eaton. 
General Manager-Don Bruck. 
Operations 51anager-Ray Allen. 

S. REPRESENTATIVES 
UDC Sales, 
Bailas-Mono Messina Company, 

S. FACILITIES 
ERP 27.000 w.• 92.3 mc. 
Operating schedule: 7:00-1:00 am. EST. DST. 
Antenna ht.: 234 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Ume only; 10 days. 

(This listing continued ors next page) 

Neilsen indicates most product distribution areas now parallel the dominant local television stations area of influence. 

Here's Now You Can Cover More of the Cleveland Area 
of Dominant Influence with You Spot Radio Buy! 

Cleveland ADI 

19 Counties... 
4.28 million people 
1.28 million homes 
7.3 billion dollars 

retail sales 

Add Cleveland Radio's 
20% Household 
Coverage 

4 Counties... 
2 million people 
.64 million homes 
3.8 billion dollars 

retai I sales 

15 Counties... 
2.18 million people 
.64 million homes 
3.4 billion dollars 

retail sales 

What's the Best Way to Cover the Rest of the C leviland ADI? See for Yourself: 
Station D 
(20% penetration) 

Add 2 Counties ... 
1/3 million people 
1/10 million homes 
.5 billion dollars 

retail sales 

Stations B 8« C 
(20% penetration) 

Add 2 Counties ... 
2/3 million people 
1/5 million homes 
1 billion dollars 

retail sales 
Sources: Circulation Pulse '68, Ohio 20% penetration SRDS CM Data 1-1-69 

WHLO 
(20% penetration) 

Adds 10 Counties ... 
1.4 million people 
.41 million homes 
2.2 billion dollars 

retail sales 

w  0 WHLO Captures 2/3 of the counties in Cleveland's ADI radio Stations ¿lo not 

normally reach. Call your EastMAN for the details on the big one in Akr)n ... 

640 
Akron 
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OHIO 

Cleveland-W CU Y (FM)-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la, la, 2b, la. la 3d, 4a, 4d. 5, 65, 7b. 
Rate Protection: 105, 115, 12e, 135, 145, 155. 
Basic Rates: 20b, 21a, 21b, 214. 22a, 22b, 23a, 24a, 

24e, 25a, 28e, 29a, 295, 31, 335. 
Contracts: 40a. 42a, 42e, 43, 44a, 44b, 45, 46, 47a. 

51a, 515, 51e. 
Comb.; Cont. Discounts: 60a, 601. 61e, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 735. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1962. (Card No. L) 
r, tcs received November 6, 1962. 

6. SPOT ANNOUNCEMENTS 
10 see 

1 min 30 sec ID', 
1 ti  9.80 7.00 5.00 
13 ti ............... _.._._ _..._ ...... ...... 8.50 6.40 4.50 
26 ti  8.00 5.80 4.00 
52 ti  7.50 5.20 3.50 
104 tL  _ 7.00 4.60 3.00 
208 ti.. 6.50 4.00 2.50 
312 ...... ...... ..... _ ....... 6.00 3.40 2.05 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 ti  ..... - ...... 60.00 35.00 20.00 
13 ti 57.50 32.50 17.50 
26 ti _ ............ 55.03 30.00 1L00 
52 ti  52.50 27.50 12.50 

Discounts 
Frequency discounts are based on number of broad-
casts treed during a 52 week period. 

10. SPECIAL FEATURES 
Newscasts: 5-minute programs at :55. 
Two 1 minute announcements  20.00 

WDBN (FM) 
1960 

CITY OF LICENSE 

MEDINA 

IlifiiF  

Subscriber to the NAB Radio Code 
(This is s paid duplicate of the listing appearing 
under Medina, Ohio.) 
Media Code 4 236 2700 9.00 

WDBN, Inc_ 1715 Euclid Ave., Cleveland, Ohio 
44115. Phone 216-621-0031. 

I. PERSONNEL 
Pres. & Prog. Dtr.-Itobert McBride Miller. 
Vice-Peco. & Gen'l Mgr.-1)hn It Linn. 
Vice-Pres., Prod.-Jeff Baxter. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
ERP 118,000 w. (boric.). 118,000 w. (vert.); 94.9 
me 

Operating schedule: 24 hours daily. EST. 
Antenna ht.: 310 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 213. 3a, 3e. 3d. 4a, 4d. 5, 613. 7b, 8. 
Rate Protection: 14e. 
Basic Rates: 205. 21a, 25a, 28e, 29a, SO. 
Contracts: 40a, 41. 425, 44a, 45, 46. 48, 51e. 
Comb.; Cont. Discounts: 60e, 601, 61e. 624. 
Cancellation: 70e. 71a, 72. 
Prod. Services: 80. 

TIME RATES 

No. 4 Elf 10/1/68-Reed 9/27/68. 
AA-Daily 6-10 am & 3-7 pm. 
A- Dally 10 ant-3 pm & 7-9 pm. 
B-Dally 9 pm-midnight. 
C-Dally midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
PER WK, -AA- -A-
EA: I min 20/30 I min 20/30 
1 U.._ .......... .. 33 26 30 24 
6 Li  51 25 28 22 
12 U.__   29 23 26 21 
18 ti  27 22 24 19 
24 tl  25 20 22 18 
Class C: 50% of B rates. 

- B - 
1 min 20/30 
20 16 
19 15 
18 14 
17 13 
16 12 

7. PACKAGE PLANS 
DAYTIME PACKAGE 

PER WK, EA: I min 20/30 
6 ti (3AA, 3A) -__-____-__ 27 22 
12 ti (6AA, CA) ........ _  _._-__ ...... _____ 25 20 
18 ti (9AA, 0A).. 23 18 
21 ti (12AA. 12A)  

TOTAL AUDIENCE PACKAGE 
6 ti (2AA, 2A, 211)  24 19 
12 ti (4AA, 4A. 4B)   22 18 
18 ti (MA, 6A, 6B)  20 16 
24 ti (8AA. 8A. 8B)..._ ............ _.----...... 19 15 
TOTAL AUDIENCE PLAN-24 HOURS PER DAY 
6 ti  22 18 
12 ti  20 16 
18 ti  18 14 
24 ti  16 13 

ANNUAL TOTAL AUDIENCE PLAN 
500 x (1/3AA, 1/3A, 1/3B) 19 15 
1000 x (i/IAA. 1/3A, 1/3B). 16 13 
10 sec: 60% of 1-min. when available. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-10%. Not applicable to Annual Plan. 

(D-2) 

WDOK (FM) 
1954 

CLEVELAND 

The Eastman Station 
F 

Media Code 4 236 2760 3.00 

Westchester Corp., 3940 Euclid Ave., Cleveland, Ohio 
44115. Phone 216-391-1260. 

STATION'S PROGRAMMING DESCRIPTION 
WDOK (FM): Programmed for adults. 
MUSIC: 90% standards, 10% showtunes by large 
string orchestras and standard vocalists. NEWS: at 
7. 8 & 9 am, noon, 4, 5, 6 & 7 pm. Stock market 
reports at 7:30 am & 5:30 pm. Personality available 
for special events. COMMERCIAL POLICY: 8 com-
mercial minutes per hour maximum. Contact Repre-
sentative for further details. Rec'd 11/8/68. 

I. PERSONNEL 
General Manager-Norman Wain. 
General Sales Manager-Joseph T. Zingale. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
Ear 50,000 w. (hone.), 50,000 w. (vert.); 

inc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ilt.: 485 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 
AM facilities: WIXY. 
Sold in combination with WIXY. See that listing 
for rates. 

TIME RATES 
No. 1 Elf 7/1/69-Reed 7/9/69. 

I-Mon Ulm Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm. 
III-Mon thru Sun 7 pm-midnight; Sun 9 am-7 pm. 

6. SPOT ANNOUNCEMENTS 

SECTION I 
PER WK: (") I ti 12 ti 18 81 24 ti 
1 min.  40 35 30 27 25 
30/20 sec.  32 28 24 22 20 
10 sec  24 21 18 17 15 

SECTION II 
1 min  35 30 28 25 22 
30/20 sec  28 24 23 20 18 
10 sec.  21 18 17 15 14 

SECTION III 
1 min.  30 26 22 20 18 
30/20 see  24 21 18 16 15 
10 see  18 16 14 12 11 

(•) Fixed position. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-5% 

RATEFIOLDER 
Minimum wkly sched of 6 1-min spots 6 am-mid 
Mon thru Sun necessary to maintain censer wk ad-
vertising. 

WELW 
1965 

WILLOUGHBY 

A113 

102.1 

Subscriber to the NAB Radio Code 
Media Code 4 236 2790 0.00 

Radio 1330 Inc.. 36913 Stevens Blvd., Willoughby, 
Ohio 44094. Phone 216-946-1330. 

I. PERSONNEL 
President-Laurence Goldstein. 
Vice-Pros, & Gen'l Mgr.-Kenneth L. Otstot. 

3. FACILITIES 
500 w.; 1330 be. Directional. 
Operating schedule: 6 am-local sunset. EST. DST. 

4. AGENCY COMMISSION 
15/0; payable in 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25. 34, 41t. 5, 65, 7a. 
Rate Protection: 10a, lia. 12a, 135, 14a, 156. 
Basic Rates: 20a, 210. 23a, 24b, 25a, 27, 28b. 

29a, 33a. 
Contracts: 40s, 41, 45, 515. 
Comb.; Cont. Diamants: 605, 62d. 
Cancellation: 70a. 71a, 735. 
Prod. Services: 80, 81. 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. Q-2 Elf 6/1/66-Rec'd 11/14/67. 

6. SPOT ANNOUNCEMENTS 
1 min, flat.  10.00 30 sec, flat  6.50 
10 sec: Ea 2.00, no discounts. 

BULK ADVERTISING 
13x 52x I04x 260x 500x 1000g 

1 min............ 10.00 9.00 8.00 7.00 6.00 5.00 
30 sec______ 6.00 5.50 4.95 4.40 3.85 3.30 

7. PACKAGE PLANS 

WEEKLY SATURATION 
PER WK: 10 tl 20 ti 30 tl 60 81 
1 min .... - 8.00 7.00 6.00 5.00 
30 sec.  4.95 4.40 3.85 3.90 
QUARTERLY CONTRACT-4 CONSECUTIVE 

QUARTERS 
65 tl 125 ti 250 ti 

1 min....._    8.00 7.00 6.00 
30 sec..  4.95 4.40 3.85 
ANNUAL CONTRACT-52 CONSECUTIVE WEEKS 
PER WK: 5 ti lo ti 20 tl 30 ti 
1 min    7.00 6.00 5.00 4.00 
30 sec.... .....   4.40 3.85 3.30 2.75 
Guaranteed, fixed position, extra 10%. 
1-minute and 30-second spots may be combined for 
maximum discount. 

10. SPECIAL FEATURES 
Newscasts, Sportscasts. Instant Sports -Applicable 
1-minute rate plus 2.00. 

WERE 
1949 

CLEVELAND 

CBS Radio Network 
Reyresesierl b> CBS Ba10 

SPOT SALES 

Subscriber to the NAB Radio Code 
Media Code 4 236 2820 5.00 

Cleveland Broadcasting, Inc., 1500 Chester Ave., 
Cleveland, Ohio 44114. Phone 216-696-1300. 

STATION'S PROGRAMMING DESCRIPTION 
WERE: Programmed primarily for adults. 
80% talk, 20% male. Audience telephone participa-
tion programs, including information exchange, house-
hold hints, personal comment, panel discussions with 
telephone questions, local documentaries, guest inter-
views. 3-1/2 hour news and information program 
4-7:30 pm. NEWS: emphasis on local news and 
documentaries, plus network news and specials, heli-
copter traffic reports, business and stock market news, 
theater, film, book, and TV reviews. SPORTS: year-
round, pro and college football, professional football 
and baseball, local basketball, bowling, and golf. 
Sports call-in program. MUSIC: middle-of-the-road, 
popular and standards, with Sun evening jazz, clas-
sics, and spoken word. Sun morning nationality pro-
grams. Contact Representative for further details. 
Rec'd 2/2/68. 

I. PERSONNEL 
Vice-Pees. & Gen'l Mgr.-Ed Paul. 
Program Director-Bob West. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 

5,000 w., 1300 kc. 
Directional--same pattern, all hours. 

Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 

15/0. 

5, GENERAL ADVERTISING See coded regulations 

General: lb, 2a, 2b, 3a, lb. 3c, 3d, 4a. 4d, 5, lib. 
7a, 8. 

Rate Protection: 10g. 11g, 122. 132. 14g, 15b, 
Basle Rates: 20b, 21a, 21b, 22b, 23a, 23b, 25a, 27, 

28a, 29a. 
Contracts: 48e, 41. 42a, 42e, 43, 45, 46, 48, 50, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 60h, 601, 

62a, 624. 
Cancellation: 70a, 70e. 71s, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 

TIME RATES 

No. 14 Elf 2/15/69-Rec'd 1/15/69 
A-Mon thru Fri 6-10 am & 3-7 pm. 
B-Mon thru Fri 10 am-3 pm. 

C-Mon thru Fri 7 pm-midnight; Sat 8c Sun 6 am-
midnight. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 5 ti 

B   _ 45 
C   22 

PER MO: 20 ti 
A   51 
B 41 
C - . 19 

7. PACKAGE PLANS 
MAXIMUM IMPACT PLAN 

10 ti 
53 
43 
21 

40 ti 
50 
40 
18 

15 ti 20 tl 
52 51 
42 41 
20 19 

60 ti 80 tl 
49 48 
39 38 
17 16 

PER WK: 
5 Plan (2A, 2B, 1C) ....... 180 
10 Plan (5A, 3B, 320 
15 Plan (7A, 5B. 435 
20 Plan (10A, 5B2, 5C)  - 560 
20/30 sec: 75% of 1-min. ID's: 50% of 1-min. 
Rates are combinable, Percentages rounded to nearest 
dollar. 

8. PROGRAM TIME RATES 

5 MINUTES 
PER WK: 5 tl 10 ti 15 ti 20 tl 
A 90 87 86 84 

70 69 68 
40 37 85 

PER MO: 20 tl 40 tl 60 tl 80 tl 
A   82 81 79 

. 35 33 32 30 

CONSECUTIVE WEEK DISCOUNT 

13 wk-5% 26 wk-10% 39 wk-15% 52 wk-20% 

WERE-FM 
1948 

CLEVELAND 

Media Code 4 236 2821 3.00 
Cleveland Broadcasting, Inc., 1500 Chester Ave., 

Cleveland, Ohio 44114, Phone 216-696-1300. 

I. PERSONNEL 
Vice-Pneu. & Gen'l Mgr.-Ed Paul. 
Program Director-Bob West. 

2. REPRESENTATIVES 
CBS/FM National Sales. 

3. FACILITIES 
ERP 40.000 w.; 98.5 mc. 
Operating schedule:   
Antenna ht.: 625 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6b, 
7a, 8. 

Rate Protection: 10g, 11g, 12e. 13g, 14g, 155. 
Basic Rates: 205, 21e, 215, 225, 230, 23b, 25a. 27. 

28a, 29a. 
Contracts: 40e, 41, 42a, 42e, 43, 45, 46, 48, 50, 515. 
Comb ; Cont. Discounts: 60a, 60e, 60f, 60h, 601, 62a, 

62e. 62d. 
Prod. Services: 80. 81, 82. 

TIME RATES 

No. 1 Eft 4/1/68-Itec'd 3/21/68. 
AA-Mon thru Fri 6 pm-midnight. 
A-Mon thru Fri 9 am-6 DIII; Sat 8:15 am-midnight: 
Sun 12:30 pm-midnight. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 

5 ti 10 ti 15 ti 20 ti 40 tl 60 ti 80 ti 
AA. 8.50 8.00 7.50 7.00 6.50 6.00 5.50 
A... 6.50 6.00 5.50 5.00 4.50 4.00 3.50 

20/30 sec. 75% of applicable 1-min. 
ID's: 50% of 1-min. 
Spots may be combined to earn frequency. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 wk-10% 39 wit-15% 52 wk-20% 

WGAR W G A R-FM 
1930 1953 

CLEVELAND 

BLAIR e RADIO 
A Nationwide Communications Ile. Station 

Subscriber to the NAB Radio Cede 

Media Code 4 236 2880 9.00 

Nationwide Communications Inc., Hotel Statler Hilton, 
12th & Euclid Ave., Cleveland, Ohio 44101. Phone 
216-696-1220. 

I. PERSONNEL 

Vice-Pres. & Gen. Mgr. (Station)-Carl E. George 
Sales Manager-Manuel H. Eisner. 
Program Director-James B. Holston. 

2. REPRESENTATIVES 
Blair Radio, 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
50.000 w.; 1220 kn. 
Directional-same pattern day and night. 

Operating schedule: 5:30-1:00 am weekdays; 6:00-1:00 
•-•e Sat; 7:15 am-midnight Sun. EST, DST. 
FM FACILITIES 
EltP 31,000 w.; 99.5 me. 

4. AGENCY COMMISSION 
15% on net ch  for station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10d, 11d. 12d, 13d, 14d, 16. 
Basic Rates: 20b, 21e, 21d, 22a, 23a, 24b, 24e, 2.5b. 

28a, 29a, 32b, 33a. 
Contracts: 40b. 41, 42a, 44a, 45, 46. 47a, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61b, 
Cancellation: 70a. 75e. 71a, 73a, 
Prod. Services: 80. 82. 
Affiliated with Elate Represented Network. 
All acceptable accounts subject to same rates. 
FM rate-30% of AM rate. 

TIME RATES 

No. 23 Elf 1/1/68-Rec'd 11/10/67. 
AA-Mon thru Sat 6-10 am. May rotate 6-9 or 7-10 
am. 
A-Mon thru Sat 3-7 pm. May rotate 3-6 or 4-7 pm. 
B-Mon thru Sat 10 am-3 pm. 
C-Mon thru Sat 7-10 pm: Sun 1-7 pm. 
D-Mon thru Sat 10 pm-sign-off; Mon thru Fri 5:30-
6 am; Sun sign-on-1 pm & 7 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (5) I ti 6 tl 12 tl 18 ti 24 tl 30 ti 
1 min___ 65 60 55 50 45 43 40 
20/30 sec...... 52 48 44 40 36 33 30 
ID's ___ 39 38 33 30 27 25 24 

CLASS A 
1 min__ ...... 55 50 45 40 35 33 30 
20/30 sec...... 44 40 36 32 28 26 24 
ID's   33 30 27 24 21 19 18 

CLASS B 
1 min_____ 50 45 40 35 31 29 27 
20/30 sec__ 40 36 32 28 25 23 21 
ID's ____ 50 27 24 21 18 17 16 

CLASS C 
1 min______ 40 35 30 25 23 22 21 
20/30 sec..._ 32 28 24 20 19 18 17 
ID's   24 21 18 16 15 14 13 

CLASS D 
1 min  35 30 25 20 17 16 15 
20/30 rec___ 28 24 20 16 14 12 11 
ID's -  21 18 15 13 12 10 9 
(5) Specified position. 

All spots, except specified position, combinable for 
discounts. All spot purchases, except specified posi-
tion. combine for weekly quantity and freauency dis-
counts. Specified position spots earn frequency dis-
counts, but do not earn Iveekly quantity discounts. 
Programs and spots do not combine for discounts 
purposes. 

DISCOUNTS 
26 wk-5% 52 wk-10% 

10. SPECIAL FEATURES 

NEWSCASTS 
5 minutes-applicable 5-minute rate plus 11.78 fully 
commissionable. 
10 minutes-applicable 10-minute rate plus 17.65 
fully commissionable. 
15 minutes-applicable 1/4 hour rate plus 23.53 fully 
commissionable. 

(Cleveland continued on next page) 
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W H K 
1921 

CLEVELAND 

Metromedia Radio 

Independent 

mum METRO RADIO SALES 
• 131:113 

Media Code 4 236 2940 1.00 
Metromedia Radio. A Metromedia Company, 5000 

Euclid Ave.. Cleveland, Ohio 44103. Phone 216-
391-5000. TWX 216-574-9930. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Ken Gaines. 
General Sales Manager-Richard Bremkamp. 
Program Director-Jerry Lee. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3, FACILITIES 
5.000 w.; 1420 kc. Directional-night only. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast mIdnight-6 
am. For non-simulcast facilities see WMMS (FM). 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb. 3a, 3b, 3e. 3d, 4a, 4d. 5. Ga, 

7a. 8. 
Pate Protection: 10e, lle, 12e, 13e, 14e. 15e. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24a, 

25a, 28c. 29a, 29b, 30. 31. 
Contracts: 40a, 41, 425. 42e. 43, 44a. 44b, 45, 46, 

47a. 48, 49. 50. Ma. 51b, 51c. 
Comb.; Cont. Discounts: 60d, 60g, 61a, 61b, 61e. 

62b, 62d. 
Cancellation: 70b, 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80. 81, 82. 
Rates quoted, herein, are guaranteed for a period 
of 13 weeks from the effective date of any increase 
in these rates, provided that advertising equalling a 
weekly expenditure of 100.00 is actually running at 
the Urne of effective date of increase, and providing 
that these broadcasts continue without Interruption 
during rate protection period. 
FM facilities: WM51S (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective April 1, 1965. (Card D.) 

Card received AprU 5, 1965. 
Class AA-6:00-10:00 am Mon thru Fri. 
Class A-4:00-8:00 pm Mon thru Fri. 
Class B-10:00 am-4:00 pm Mon thru Fri; 6:00 am-
8:00 pm Sat and Sun. 
Class C-8:00 Dm-1:00 am daily. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 20/30 

1 min sec 10 sec 
Specified (hour or day) 65. 52. 33. 
PER WE; 
Less than 5 ti Mon-Fri (rotating) 60. 48. 30. 
5 U Mon-Fri (rotating 1 per day) 55. 44. 28. 
10 U Mon-Fri (rotating 2 per day) 50. 40. 25. 
15 U Mon-Fri (rotating 3 per day 45. 36. 23. 
20 U Mon-Fri (rotating 4 per day) 40. 32. 20. 
Specified (hour or day) 60. 48. 30. 

CLASS A 
PER WK: 
Less than 5 ti Mon-Fri (rotating) 55. 44. 28. 
5 U Mon-Fri (rotating 1 per day) 50. 40, 25. 
ID ti Mon-Fri (rotating 2 per day) 45. 36. 23. 
15 ti Mon-Fri (rotating 3 per day) 40. 32. 20. 
20 ti Mon-Fri (rotating 4 per day) 35. 28. 18. 

CLASS B 
Specified (hour or day).................. 55. 44. 28. 
PER WK: 
Less than 6 U Mon-Sun (rotating) 50. 40. 25. 
6 ti Mon-Sun (rotating 1 per day) 45. 36. 23. 
/2 U Mon-Sun (rotating 2 per day) 40. 32. 20. 
/8 ti Mon-Sun (rotating 3 per day) 35. 28. 18. 
24 U Mon-Sun (rotating 4 per day) 30. 24. 15. 
30 ti Mon-Sun (rotating 5 per day) 25. 20. 13. 

CLASS C 
Specified (hour or day) 
PER . 
Less than 8 U Mon-Sun (rotating) 35. 28. 18. 
6 ti Mon-Sun (rotating 1 per day) 30. 24. 15. 
12 ti Mon-Sun (rotating 2 per day) 25. 20. 13. 
18 U Mon-Sun (rotating 3 per day) 20. 16. 10. 
24 U Mon-Sun (rotating 4 per day) 18. 14. 9. 
30 U Mon-Sun (rotating 5 per day) 16. 13. 8. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

These plans provide selectivity of programs with 
scheduling over 7 days per week. 

20/3b 
PER WE: 1 min sec 10 sec 
12 Plan (3AA. 3A, 413, SC) 372. 298. 186. 
18 Plan (4AA, 4A, 6B, 486. 389, 243. 
24 Plan (AA, GA, 8B, 4C).-....._ 600. 480, 300. 
26 Plan (9AA, 9A, 12B, 6C)  900. 720. 450. 
Announcements must be scheduled equally over 7 day 
period and rotate within time classifications. 

WEEKEND PACKAGES 
20 30 

PER WE: Plan Plan 
1 minute announcements--------. ....... 360. 480. 
5 minute newscasts  460. 630. 
Features   420. 570. 
1-minute announcements, 5 minute newscasts, and 
features must be scheduled to run from 7:0(1 pm Fri-
day evening-all day Saturday and all day Sunday. 
Flat and not combinable-no further discounts. 

YEARLY CONTRACTS 
The following plans are to be used within a 52-week 
period: 
500 time Plan (1/3 traffic. 1/3 B. 1/3 C), ea.... 24. 

1000 time Plan (1/3 traffic. 1/3 B. 1/3 C). ea.... 22. 
8. PROGRAM TIME RATES 

FEATURES 
Class Class Class Class 

PER WK: AA A B C 
Specified .............. 70. 65. 60. 
Less than 5 ti 65 60 55 40 
5 U  60. 55. 50. 95. 
10 U........... . 55. 50. 45. 30. 

OHIO 
Class Class Class Class 

PER WIC: AA A B 
15 U  50 45 40. 25. 
20 U  45. 40. 35. 23 
25 II  21. 

10. SPECIAL FEATURES 
NEWSCASTS 

Class Class Class Class 
PER WE: AA A B C 
Specified   65. 
Less than 5 U  70. 65. 60. e: 
5 ti  65. 60. 55. 40. 
10 ti... .................... _ ...... ____  60. 55. 50. 35. 
15 ti  55. 50. 45. 30. 

45. 40 28. 
25 ti  35. 26. 

NEWSCAST PLAN 
PER WE: 
12 ti. 3AA, 3A, 4B, 2C  432 

FEATURE PLAN 
12 U. 3AA. 3A, 411, 2C..... ...... .......... ..... 408. 

FREQUENCY DISCOUNTS 
Minutes, newscasts, features and 30/20 second an. 
nouncements may combine to earn weekly frequency 
discount. 
Minutes, newscasts, features and 30/20 second an-
nouncements may combine with Plans to earn weekly 
frequency discount. 
Plans may not combine with Plans for further weekly 
frequency discounts. 

WIXY 
1950 

CLEVELAND 

The Eastman Station 

Subscriber to the NAB Radio Cede 
Media Code 4 236 3000 3.00 
Westchester Corp., 3940 Euclid Ave., Cleveland, Ohio. 

44114. Phone 216-391-1260. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Norman Wain. 
National Sales Manager-Joseph T. Zingue. 
Sales Manager-Bob Weiss. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

9. FACILITIES 
5,000 w.; 1260 kc. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a. 4a. 5, 6a, 71% 8. 
Rate Protection: 10c. 11e, 12e. 13e. 146. 
Basic Rates: 23a. 24b, 24e. 25a, 28e, 29a, 33d. 
Contracts: 40a. 41. 42b, 424, 43, 44b, 47e, 48. 
Comb.: Cont. Discounts: 60d. 60e. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 82. 
FM facilities: WDOK (FM). 
Affiliated with Eastman Radio Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 15 Rev. 7/3/69-Rec'd 7/9/69. 

I-Mon thru Sat 3-7 pm; Sat 10 am-3 pm. 
II--Mon thru Sat 6-10 am. 
III-Mon thru Sun 7 pm-midnight; Sun 9 am-7 pm. 
IV-Mon thru Fri 10 am-3 pm. 

6. SPOT ANNOUNCEMENTS 

SECTION I 
PER WE: Fixed 1 ti 12 ti 18 (I 24 ti 36 01 
1 min  75 65 58 56 55 50 
30/20 sec  60 52 47 45 44 40 
10 see  45 39 35 34 33 30 

SECTION II 
1 min  65 55 48 46 44 
30/20 sec  52 44 39 37 36 
10 sec  39 33 29 28 27 ....-

SECTION III 
I min  60 55 52 50 48 42 
30/20 sec  48 44 42 40 39 34 
10 sec  36 33 32 30 29 26 

SECTION IV 
1 min  55 45 42 39 36 
30/20 sec  44 36 34 32 29 
10 sec  33 27 26 24 22 

WIXY/WDOK (FM) COMBINATION 
I-Mon thru Sat 3-7 pm. 
II-Sat 10 am-3 pm. 
III-Mon thru Sat 6-10 am. 
IV-Mon thru Sun 7 pm-midnight; Sun 9 am-7 pm. 
V-Mon thru Fri 10 am-3 pm. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: 12 11 18 ti 24 ti 36 ti 
1 min.  82 78 75 70 
30/20 sec  66 63 60 56 
10 sec  50 47 45 42 

SECTION II 
1 min.  80 76 73 68 
30/20 sec  64 61 59 55 
10 sec  48 46 44 41 

SECTION III 
1 min  72 68 64 
30/20 see  58 55 52 
10 sec  44 41 39 

SECTION IV 
1 min  70 66 63 57 
30/20 sec  56 53 51 46 
10 sec  42 40 38 35 

SECTION V 
1 min  64 59 54 
30/20 sec  52 48 44 
10 sec  39 36 33 

CONSECUTIVE WEEK DISCOUNT 
52 wk-5% 

IRATEHOLDER 
Minimum wkly ached of 6 1-min spots 6 am-midnight 
Mon thru Sun necessary to maintain =see wk ad-
vertising. 

(Cleveland continued on next page) 

WIXY and WOOK deliver: 

:en MORE **62ceic 
audience than the next leading 

Cleveland radio station 
YOUR ONE ORDER SPECTRUM BUY 

WILX1r•112611 
Cleveland's only contemporary radio station 

WDOK 102.1me 
Cleveland's leading stereo station 

In Cleveland, no oiler stations come close! 
Call your Easyman for the facts! 

*Pulse Jan/Feb/Mar '69 Monday through Sunday 24 hours per day, cumes. 

**Hooper, Cleveland, Oct '68-Mar '69. Total persons 12+, TRTP. 

**"ARB, Cleveland, Apr/May '69. Avg. 3/4 -hr. total persons, 6 am-12 Mid., Mon.-Sun. 

Total survey area. 
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WJMO 
1947 

CLEVELAND HEIGHTS 

Independent Negro 
Media Code 4 236 3060 7.00 
UDC of Ohio. 11821 Euclid Ave., Cleveland, Ohio 

44106. Phone 216-795.1212. 
STATION'S PROGRAMMING DESCRIPTION 

WJMO: Programmed for Negro listener. 
MUSIC: rhythm and blues. Jazz and gospel. AIR 
PERSONALITIES handle all segments and taped 
commercials by them are interchangeable. NEWS: 
5 min at :55, community oriented. Station editorial-
izes, and participates in fund drives for community 
activities, little league, boys clubs, etc. Personali-
ties available for remote broadcasts. All air personali-
ties are Negro, as well as program director, news 
director, and operations manager. News force 5. Con-
tact Representative for further details. Rec'd 8/10/67. 

I. PERSONNEL 
President-Richard Eaton. 
General Manager-Don Bruck. 
Station Manager-John Slade. 

2. REPRESENTATIVES 
UBC Sales, Inc. 
Dallas-Marlo Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 Itc, 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a, 8. 
Rate Protection; 10e, lle, 13e, 14e. 
Basle Rates: 20a, 240. 
Contracts: 40a, 41, 42b, 45, 46, 51b. 
Comh.; Cont. Discounts: 60d, 60e. 61a. 
Cancellation: 70e. 70e, 71a, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 5 Eff 2/1/69-Rec'd 1/20/69. 

AAA-6-10 am. 
AA-4-7 pm. 
A-10 am-4 pm. 
B-7 pm-midnight. 
C-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
PER WK: AAA AA A B C 
1 ti  30 25 20 15 13 
6 ti  28 24 19 14 12 
12 ti 25 23 18 13 11 
18 tl  24 22 17 12 10 
24 ti  22 21 16 11 9 
20/30 sec: 80% of 1-min. 8/10 see: 60% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 sels-5% 52 sels-10% 

WJ W 
1943 

CLEVELAND 

A Storer Station 
Banal é 
B111...9 

111111. 

C 

MAJOR MARKET 

RADIO, INC. 

R A IR 

Subscriber to the NAB Radio Coda 

Media Code 4 236 3120 9.00 
Storer Broadcasting Company, 118 St, Clair Ave. 
N.E., Cleveland, Ohio 44114. Phone 216-781-8500, 
TWX 810-421-8315. 
STATION'S PROGRAMMING DESCRIPTION 

WRY: Programmed for young and mature adults. 
5 air personalities. MUSIC 90%; 50% albums. 40% 
singles, featuring general popular music, current hits 
and all night mainstream jazz show. NEWS 10%: 
5 min hourly news reports, headlines on half hour 
and expanded coverage in drive time. Local, national, 
international, commentary. sports and business news. 
5 man local staff, mobile unit. UPI wire and audio, 
Washington Bureau. Editorials daily. Weekend public 
affairs features. Live music remotes approximately 
twice monthly. Contact Representative for further 
details. Rec'd 10/11/68. 

I. PERSONNEL 
Regional Vice-President-James P. Storer. 
Gen'i & Gent Sales Mgr.-Jules Blum. 

2. REPRESENTATIVES 
Maier Market Radio. Inc. 

3. FACILITIES 
10.000 w. days, 5.000 w. nights; 850 kg. 
Directional-same pattern day and night. 

Operating schedule: 24 hours. EST. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb. 45, 4d, 5, 13a, Pb. 8. 
Rate Protection: 10b, 11b, 121), 13b, 14b. 
Basic Rates: 20a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 420. 45, 46, 47a. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 70a, 70e. 71a, 735. 

MULTIPLE PRODUCT ANNOUNCEMENTS 
riggYbacks: 1-min spat rate applies only to products 
or services of a single advertiser, and does not apply 
to spots for more than 2 products or services of the 
advertiser in the 1-min period, unless fully inte-
grated into a single complete spot. Piggybacks are 
not entitled to product protection separation from 
either station or network spots. 

TIME RATES 
No, 29 Elf 1/1/69-Rec'd 12/5/68. 

AA-Mon time Fri 6-10 am. Rotating. 
A-Mon thru Fri 3-7 pm. Rotating. 
B-Mon thru Fri 10 am-3 pm; Sat 6 am-7 pm. 
C-Mon thru Sun 7 pm-midnight & 5-6 am; Sun 
6 am-7 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA 
1 x (Fixed position),....------....... 95 75 65 40 

66 57 34 
61 52 31 

156 x.  75 55 47 27 
312 x 69 50 42 25 
520 x  64 47 40 22 
780x.,..._................._ ....   58 44 37 19 
1040 x    52 41 33 17 

36 28 14 

A B 

30 SECONDS 
1 x (Fixed Position)  76 60 52 82 
52 x 70 53 46 27 
104 x  65 49 42 25 
156 x    ....... ..... 60 44 38 22 

40 34 20 
  51 38 32 18 
  46 35 30 15 

33 26 14 
1300 x 37 29 22 11 

7. PACKAGE PLANS 

CLASS AA 
PER WK: 5 ti 10 ti 15 tl 20 ti 30+ 
1 min  69 64 58 52 
30 see  55 51 46 42 

CLASS A 
1 min . 55 50 45 43 40 

40 36 34 32 
CLASS B 

1 min  47 42 40 35 29 
30 sec  38 34 32 28 23 

CLASS C 
1 min. 29 24 20 18 15 
30 sec__ ....... ........ _...-  23 19 16 14 12 
No more than 25% of schedule may be ordered to 
run on any specific day except Saturday and Sunday. 
20 see: 30-sec rate applies, 
10 sec: 50% of 1-min. Preemptible. 

9. PARTICIPATING PROGRAMS 

ALL NIGHT SHOW 
(Sun thru Sat midnight-5 am) 

PER WK: 12 tl 18 ti 24 ti 
1 min or less........... ............ .......... 75 108 132 
No more than 2 spots per hour will be scheduled 
for the same sponsor. 

10. SPECIAL FEATURES 
10-MLNUTE NEWSCASTS 
Ix 52x I04x 156x 260x 312x 520x 

AA . 115 110 105 100 95 90 85 
A ....... 105 101 97 93 89 85 81 
B ....... _.._... 85 81 77 73 69 65 61 
  65 61 57 53 49 45 41 

4-1/2-MINUTE NEWSCASTS 
AA ..... 95 90 85 80 75 70 65 
A . 85 81 77 73 69 65 60 
B . 69 65 61 57 53 49 45 
  53 49 45 41 37 33 29 

Sold on an alternate day basis in sets of 3 with the 
succeeding weeks schedule moved into the alternate 
days. 

W J W NEWS PLAN 
WKLY: 6 ti 12 ti 18 ti 24 tl 
1 vtlr.....- ........ ........ ...... 58 53 47 42 
8 wk.  .... _ ..... 53 48 43 38 
26 wit  ............... _ 48 44 39 34 
52 wk_..-....-._ ....... ........... 43 39 34 33 
Newscasts included in this plan are as follows: 
Mon thru Sat 6, 10, 11 am, noon; 1, 2, 3 and 7 pm. 
Minimum order 6 newscasts weekly. 

COMBINABILITY 
All spots except 10 seconds may be cross-combined 
for discounts. All Night Show spots may be com-
bined with other spots to earn discounts on All Night 
Show. Spots and program units may be combined 
only to earn discounts on spots. 

RATEHOLDER 
lx 1-minute rate in any classification. 

WKYC 
1923 

CLEVELAND 

An NBC Owned Station 

NBC Radio Network 

C 
KATZ RADIO 
EAST 

R A B 

Subscriber to the NAB Radio Code 

Media Code 4 236 3180 3.00 

National Broadcasting Co.. Inc.. 1403 E. 6th St.. 
Cleveland, Ohio 44114. Phone 216-696-1100. TWX 
810-421-8854. 

I. PERSONNEL 

General Manager-Dino Ianni. 
Manager, Sales-Marlin D. Schlottman. 

2. REPRESENTATIVES 
Katz Radlo, East. 

3. FACILITIES 
50.000 w.; 1100 kg. Clear channel 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 

15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4a, 5, 611, 7b, 8. 
Rate Protection: 10c, 11e, 12e, 13e, 14e. 15d. 
Basic Rates: 20b, 21a, 24b, 24c, 33a. 
Contracts: 46, 475. 
Comb.: Cont. Discounts: 601, 61b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with NBC. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 22C Eff 4/1/69-Ree'd 3/7/69. 

AAA-Mon thru Fri 6-10 am & 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
A-Mon Uwe Sun-7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK. EA: el 6 tl 12 tl 18 tl 24 tl 36 tl 
AAA ......._.._......,05 60 55 50 45 40 
AA   50 45 40 35 30 25 
  45 40 35 30 25 20 

(.) Fixed or 1 ti. 
50/50 PLAN 

Equal number of spots of Same COPY length, AM and 
PM drive, deducts 5.00 per spot. 

BULK BATES 
PER YR, EA: 

260x 312x 
AAA ........ 46 45 
AA ..._._ 31 30 
A   26 25 

No further discounts. 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK, EA: 12(1 18t1 24 t1 36 t1 
1/2AAA, 1/2 other times  36 32 30 28 

9. PARTICIPATING PROGRAMS 

All Night Show-Mon thru Sat midnight-6 am, 1-
min or less, flat 10.00. 

IS. SPECIAL FEATURES 

5-min Newscasts-5 sec open and close plus 1 1-min 
spot, applicable 1-min rate plus 5.00 flat; fully com-
missionable per unit. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

500x 7508 1000x 1250x 1500x 
44 43 42 41 40 
29 28 27 26 25 
24 23 22 21 20 

COMBINABILITY 
All spots, regardless of length or class may be com-
bined for discount purposes, except Bulk. 
Spots and programs may be combined for discounts 
on spots only. 

WKYC-FM 
1947 

CLEVELAND 

DLI F Imp 
Media Code 4 236 3181 1.00 
National Broadcasting Co., Inc.. 1403 E. 6th St.. 

Cleveland, Ohio 44114. Phone 216-696-1100. TWX 
810-421-8854. 

I. PERSONNEL 
General Manager-Dino Tenn!, 
Manager. Sales-Marlin Schlottman, 
FM Coordinator-Les Biebl, 

2. REPRESENTATIVES 
Katz Radio, East, 

3. FACILITIES 
ERP 27,500 w.: 105.7 me. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 900 ft. aboye average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 

See WKYC listing for coded regulations. 
Maximum of 3 commercials per hour available. 

TIME RATES 

No. 2 Eff 1/1/69-Reed 4/1/69. 

9. PARTICIPATING PROGRAMS 
SOUND OF ELEGANCE-7 AM-6 PM 

I MIN/LESS, EQUAL ROTATION: I ti 10 tI 20+ 
Per wk, ea  6 5 4 

LIGHT CLASSICS-6 PM-MIDNIGHT 
PER WK, ROTATING: 5 ti 10 ti 20 ti 
1 hr. ea  20 18 15 
Includes open and close billboard plus 4 1-minute 
spots per hour. 

CONSECUTIVE WEEK DISCOUNT 
26 k-10% 52 wk-15% 

WMMS (FM) 

1947 

CLEVELAND 

ITh F Mli 
Media Code 4 236 3200 9.00 
Metromedia Stereo, a division of Metromedia. Inc.. 

5000 Euclid Ave., Cleveland, Ohio 44103. Phone 
216-391-5000, TWX 216-574-9930. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Kenneth Gaines. 
General Sales Manager-Richard Bremkamp, 
Operations Director-Patrick McCoy. 

2. REPRESENTATIVES 

Metro Radio Sales. 

3. FACILITIES 
ERP 32,000 w. (hertz.), 32,000 w. (yen.); 100.7 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 600 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
am.mldnight. For simulcast facilities see WHK. 

4. AGENCY COMMISSION 
15/0 net talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 20, 2b, la, 3b, 3d, 4a, 4d, 5, 6a, 7b, 

Rat8.e Protection: 10e, lle, 12e, 13e, 14e, 15a, 151). 
16. 

Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23e. 23b, 
24a, 24b, 24e. 25b, 26, 27, 28b, 28c, 29a, 90, 32b, 
83e. 

Contracts: 40a, 41, 42a, 42e. 43, 44a, 44b, 45, 46, 
47a, 48, 49, 58. 51a, 51b, 51e. 

Comb.; Cont. Discounts: 60a, 60e, 60d, 60g, 60h, 601, 
61e, 61b, 62b, 62d. 

Cancellation: 705, 70e, 71b, 72, 735, 73b, 
Prod. Services: 80. 
AM facilities: WHK. 

TIME RATES 
No, 2 Eff 5/1/69-Ree'd 8/4/69. 

6. SPOT ANNOUNCEMENTS 
I min 20/30 10 see 

Na   12 10 6 
7. PACKAGE PLANS 

CIRCULATION PLANS-ROS 
PER WK, EA: 12 ti 18 ti 24 ti 36 tl 48 (I 
1 min. ...... _ ..... .... 11 9 G 7 6 
30 ...... _ .......O 8 7 6 5 
Must be used within 7 days. No more than 1/3 of 
total spots scheduled between 6 pm-midnight. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 52 wk-15% 
Applied as earned. Only consecutive weeks with ex-
penditures of 60.00 or more per week may qualify 
for discount. 

W N 0 B (FM) 
1959 

CLEVELAND 
Media Code 4 236 3240 5.00 
Northern Ohio Broadcasting Co.. Inc., 14781 Sperry 

Rd.. Newbury, Ohio 44065. Phones 216-247-5191. 
338-5161. 
STATION'S PROGRAMMING DESCRIPTION 

WNOB (FM): Programmed for top forty listeners 
with a mature approach. 
MUSIC: top 40, 24 hours a day. NEWS: headlines 
at 6 am, 5 min. News from network at 7 am, 7:30 
am, 8:15 son and at :15 past each hour throughout 
day ending with 11:15 pm news. Music 95% vocal. 
5% instrumental. SPORTS: high school football and 
basketball. Sports programs at 12:05 & 6:05 pm. 
Contact Representative for further details. Itec'd 
6/27/60 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Philip M. Kerwin. 
Sta. & Sales Mgr., Prog. Dir.-Tom McCormick, 
Sports Director-Jim Kelly. 

2. REPRESENTATIVES 
New York-Roger Coleman, Inc. 

3. FACILITIES 
REP 70,000 w.; 107.9 mc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a, 4d, 5, 6a, 8. 
Basic Rates: 22a, 29a. 
Comb.; Cont. Discounts: 60a. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective February 1, 1963. (Card No. 2.) 

Card received February 4. 1983, 
6. SPOT ANNOUNCEMENTS 

men 30 sec 10 sec 
1 ti  20.00 14.00 10.00 
13 ti  19.00 13.50 9.50 
26 ti    18.00 13.00 9.00 
52 ti  17.00 12.50 8.50 
104 ti _. 18.00 12.00 8.00 
260 ti  15.00 11.50 7.50 
312 ti  14.00 11.00 7.00 

O. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  100.00 75.00 50.00 30.00 
13 ti  95.00 70.00 45.00 28.00 
26 ti  90.00 65.00 40.00 26.00 
52 1.1  85.00 60.00 35.00 24.00 
104 ti  80.00 55.00 30.00 22.00 
260 ti  75.00 50.00 25.00 20.00 
312 ti    70.00 45.00 20.00 18.00 

WSLR 
AKRON 

giKATZ RADIO EAST 

City of license, Akron, Ohio. 

Cleveland office: 931 Society National Bank Bldg., 
Cleveland, Ohio 44114. Phone 216-241-3116. 

See listing under Akron, Ohio. 

WXEN (FM) 
1961 

CLEVELAND 

Media Code 4 236 9300 7.00 
Booth Broadcasting Corp., 2644 St. Clair Ave., 

Cleveland, Ohio 44114. Phone 216-696-4444, 
STATION'S PROGRAMMING DESCRIPTION 

WXEN (FM): Programmed 100% nationality. 22 dif-
ferent languages. 
News in various languages 12 times a day. Sports, 
medical reports, religious, language courses, daily 
polka shows. Regular features taped in Europe. 
Mobile units, remote facilities. MUSIC: classical. 
popular, dance and folk music. Contact Representa-
tive for further details. Rec'd 2/23/68. 

I. PERSONNEL 
President-John L. Booth. 
General Manager-Leslie J. Dui. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
ER? 16,500 w.: 108.5 me. 
Operating schedule: 6-2 am Mon thee Sun. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

(This listing continued on next page) 
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Cleveland-W X E N (FM)-Continued 
5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3e. 3b, 3e, 3d, 4e, 4e, 5, 6a, 7e. 
Rate Protection: 10a, 11e, 12e, 13e. 14e, 13e, 15b, 

16, 
Basle Rates: 20e, 20b, 21e, 21b, 21e, 21d, 22e, 22h, 

23e, 23b, 24a, 24b, 24c, 2.5e, 28b, 28e, 29e, 29b, 
32a. 330. 

Contracts: 40e. 44e. 44b, 46, 47e. 48, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f. 60h. 
Cancellation: 70e. 71e. 72, 73e. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eft Reed 5/1/88. 

I. SPOT ANNOUNCEMENTS 
I min 1 mln 

1 x  15.00 260 x  10.00 
13 x  13.50 312 x 9.50 
26 x  13.00 520 x ____ 8.50 
52 x  12.50 1040 x  8.00 
156 x  11.50 

r. PROGRAM TIME RATES 
Ix I3x 26x 52x 156x 260x 312X 520x 

1 hr 120 112 102 94 86 78 72 70 
1,2 hr  65 58 55 52 50 47 44 40 
1/4 hr  45 40 38 34 30 28 26 24 
le min.  32 30 28 25 23 20 18 18 
5 min  25 23 22 20 18 16 15 14 

10. SPECIAL FEATURES 
5 minute newscasts at :55 in each language. 
News-5 minutes with 1 1-minute and 1 30-mecond 
announcement. 1-minute rate plus 10.00. 

WZ AK (FM) 
1963 

CLEVELAND 

IMO 11113F IMU 
Media Code 4 236 3360 1.00 
Trans-World Broadcasting Corp., 1303 Prospect Ave.. 

Cleveland, Ohio 44115. Phone 216-621-7897. 

STATION'S PROGRAMMING DESCRIPTION 
WZAK (FM): Programmed for ethnic populations and 
adults with cosmopolitan backgrounds. 
Weekdays 40%, Sat-Sun 05% ethnic. Daily: Ger-
man. Greek, Ilungarian, Italian, Polish. Slovenian, 
Spanish. Weekly: Croatian, Romanian, Serbian, Ukrai-
nian. Bohemian. Bilingual announcements. Trans-
cribed general interest- foreign features. Personali-
ties available for remote broadcasts, store opening. 
etc. 10 am-5:30 pm music of 2 worlds, general popu-
lar music combined with European standards. All 
announcements in English. NEWS: local, national. 
emphasis international news. Some taped European 
news reports. Mobile news unit. Daily religious pro-
grams, meekly talk show. COMMERCIAL POLICY: 
limit 12 per hour. 15 minute product protection. Con-
tact Representative for further details. Reed 11/8/68. 

I. PERSONNEL 
Gen'l Mgr. & Sales-Joseph F. Bauer. 
Sta. Mgr. & Chief Eng.-Eugene P. Zadar. 
Program Director-Betty Bauer. 

2. REPRESENTATIVES 
Chicago, New York, Atlanta, Los Angeles, San Fran-
cisco-National Time Sales. 

I. FACILITIES 
ERP 27,500 w. (harts.). 27,500 w. (vert.); 93.1 me. 
Operating schedule: 5:30-2 am. EST. 
Antenna ht.: 620 ft. above average terrain. 

I. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 213. 3d. 4e, 4d, 5, 6e. 7e, 8. 
Mate Protection: 10g. 12g, 14g. 16. 
Basic Rates: 21e, 21b, 22e, 23a, 24e, 24b, 24e, 28b. 

28e. 29b, 30, 31, 33e. 
Contracts: 40e, 42e, 43e. 43, 44b, 45, 47e, 48. 49, 

51b. 
Comb.: Cont. Discounts: 60d, 601, 13113, 62b. 
Cancellation: 70a, 70e, 71b, 73b. 
Prod. Services: 81. 82. 
Member: National Spanish Language Network. 

TIME RATES 
Elf 8/1/69-Reed 7/30/69. 

AA-Mon thru Fri 5:30-10 am & 4:30-10:30 pm; 
Sat & Sun all day. 
A-Mon thru Fri 10 am-4:30 pm & 10:30 pm-1 am. 

5. SPOT ANNOUNCEMENTS 
l MIN: lx 130 260 52e 260x 560e 
AA   15.00 14.00 13.00 12.00 11.00 10.00 
A   12.00 11.50 1L00 10.50 10.00 9.00 

T. PACKAGE PLANS 
1 noluTE-Ros 

-loti- 0 ti 
PER WK: I wk 13 wk 26 wk I wk 13 wk 26 wk 
AA   14.00 13.00 12.00 13.00 12.00 1L00 
A .... 11.50 11.00 10.50 11.00 10.50 10.00 

B. PROGRAM TIME RATES 
HR: lx 260 520 260x 500X 
AA   115 105 95 85 75 
A   75 70 65 60 50 

t/2 hr: 60% of hour. 10 min: 33-1/3% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

CLEVELAND HEIGHTS 
Cuyahoga County-Map Location F-3 

lee SRDS consumer market map and data at begin. 
ling of the State. 

See Cleveland 
(including Cleveland Heights, Willoughby) 

12 ti 
45.00 
36.00 
27.00 

34.00 
27.20 
20.50 

26.00 
20.80 
15.50 

28.00 
22.50 
17.00 

14.00 
11.00 
8.50 

18 ti 
43.00 
34.50 
26.00 

32.00 
25.60 
19.25 

25.00 
20.00 
15.00 

27.00 
21.50 
16.25 

12.00 
9.50 
7.25 

24 II 
41.00 
33.00 
24.50 

30.05 
24.03 
18.09 

24.03 
111.20 
14.50 

26.09 
21.03 
15.5D 

10.01) 
8.60 
6.90 

7.00 
5.50 
4.25 

COLUMBUS (6 AM; 6 FM) 
(including Worthington) 
Franklin County-Map Location D-7 

See SRDS consumer market map and data at begin-
[sing of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to inset 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

WBNS 
1922 

COLUMBUS 

BLAIR e RADIO 
CBS Radio Network 

ciao 
Media Code 4 236 3420 3.90 
ItadiOhlo, Inc.. 62 E. Broad St., Columbus. 

43215. Phone 614-224-9265. 

I. PERSONNEL 
President-R. A. Beret. 
Sales Director-Ilerbert Welch. 
Nat'l Sales Manager-Don White. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w. days; 1.000 w. nights; 1460 Ice. 

Directional-nighttime only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 

15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a, 4d, 5, 6e, 7b. 8. 
Rate Protection: 10e, 11e. 12e. 13e. 14b, 16. 
Basic Rates: 20b. 21e, 21b, 21d, 22e, 22b. 23e. 24c, 

25a, 26, 29a, 32b, 33d. 
Contracts: 40e, 41, 420, 43, 44a, 45, 46, 47a, 50, 

51e, 51e. 
Comb.: Cont. Discounts: 60e. 60d. 60e, 60f, 60h. 

601, 61a, 62b. 
Cancellation: 70b, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS and Blair Represented Network. 

TIME RATES 
No. 22 Elf 8/1/69-Reed 7/7/69. 

AA- Mon thru Fri 6-10 am. 
A-Mon thru Fri 3-7 pm. 
B-Mon thru Fri 10 am-3 pm. 
C-Sat 6 am-7 pm. 
D-Mon thru Sat 5-6 am & 7 pm-midnight; Sun all 
day. 
E-Dally midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: Fixed I ti 6 ti 
1 min............ 60.00 55.00 50.00 
Sta brk.  48.00 44.00 40.00 
ID's ....... 36.00 33.00 30.00 

CLASS A 
1 min _.... 50.00 40.00 36.00 
Sta brk _... 40.00 32.00 28.80 
ID's   30.00 24.00 21.50 

CLASS B 
1 min.  30.00 28.00 27.00 
Sta brk  24.00 22.40 21.60 
ID's ....... 18.00 16.75 16.25 

CLASS C 
1 min._____. 35.00 32.00 30.00 
Sta brk  28.00 25.50 24.00 

19.25 18.00 
CLASS D 
18.00 16.00 
14.50 13.00 
11.00 9.50 
CLASS E 

1 min. ...... 15.00 12.00 10.00 9.00 8.00 
Ohio Sta brk  12.00 9.50 8.00 7.50 6.50 

ID's   9.00 7.25 6.00 5.50 4.75 
CONSECUTIVE WEEK DISCOUNT 

52 wk-8%. Minimum 6 per week. 
8. PROGRAM TIME RATES 
A-Mon thru Sat 6-10 am; Mon thru Fri 3-7 pm. 
B-Mon thru Fri 10 am-3 pm; Sat 10 am-7 pm. 
C-Mon thru Sat 7-11:15 pm; Sun all day. 
D-Dally 11:15 pm-5 am. 

CLASS A 
Ix 520 I56x 260x 312x 

1/4 hr  115.00 110.00 102.00 96.00 90.00 
5 min  84.00 80.00 75.50 71.50 67.25 

CLASS 13 
1 hr  125.00 118.75 112.50 106.25 100.00 
1/2   100.00 95.00 90.00 85.00 80.00 
1/4 hr  87.50 83.25 78.75 74.50 70.00 
10 min  75.00 71.25 67.50 63.75 60.10 
5 min  62.50 59.50 55.25 53.25 50.00 

CLASS C 
1 hr  112.50 107.00 101.50 96.50 91.75 
1/2 hr  78.75 75.00 70.00 66.25 63.00 
1/4 hr  67.50 64.25 60.75 57.50 54.00 
10 min  56.25 53.50 50.75 48.00 45.00 
5 min  45.00 42.75 40.50 38.25 36.00 

CLASS D 
I hr  67.50 64.25 60.75 57.50 54.00 
1/2 hr  47.25 43.25 42.50 40.25 88.00 
1/4 hr  40.25 38.50 36.50 34.50 32.00 
10 min  33.75 32.00 30.50 28.75 27.00 
5 min  27.00 25.75 24.50 23.00 21.50 

1 min  20.00 
Sta brk____ 16.00 
ID's   12.00 

What they say about 

BILL HAMILTON 
Bill Hamilton, the NEW WBNS morning 
radio host, has really made an impact in 
the Columbus Market. 

His rare humor is now the GREAT NEW 
MORNING SOUND OF CENTRAL OHIO. 

The former WBNS AFTERNOON PERSON-
ALITY (where listeners responded with 
delight to such daring episodes as "the 
Pidgeon Caper," and the attacks by the 
"Red Baron" on the WBNS TRAFFIC 
PLANE) is now regaling the morning audi-
ence with more of the same. 

One listener writes: "Your humor is fresh, 
unforced, and a real pick-me-up." Adver-
tisers, like listeners, know what's good 
for them - Bill Hamilton. 

WBNS Radio COLUMBUS, OHIO 
BLAIR e RADIO 

OHIO 
10. SPECIAL FEATURES 

TRAFFIC SAFETY PLANE 
(7-8 am & 4:30-5:30 um) 

5 Plan 3 am & 2 pm alternate weeks-30-sec fiat 60. 
10 Plan 5 on, & 5 pm each week-30-sec fiat 55. 

W B N S-FM 
1957 

COLUMBUS 

Nil QUALITY MEDIA 
INCORPORATED 

C11:11:11 
Media Code 4 236 3421 1.00 
Radlohlo, Inc., 62 E. Broad St., Columbus, Ohio. 

43215. Phone 614-224-9265. 
STATION'S PROGRAMMING DESCRIPTION 

WBNS-FM: Popular music 7 days a week from 9 
am-11 pm. News at 11 pm for 15 min. M-F popular 
music from 11:15 pm-1 am. Sat jazz 11:15 pm-1 am. 
Sun semi-classical music 11:15 pm-1 am. All music 
programmed in 15 min segments with commercial 
anouncements after each segment. Popular music con-
sists of showtunes, standards, and current trend 
beamed to the young adult. Contact Representative for 
further details. Reed 7/12/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Richard A. Borel, 
Executive Vice-President-Richard M. Wolfe. 
Sales Director-Don White. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 54,000 w.: 97.1 me. Stereo. 
Operating schedule: 5:30-1:00 am Sun thru Sat. EST. 
Antenna ht.: 315 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3e, 4e, 4d. 5. 6e. 7b. 8. 
Rate Protection: 10c, lle, 12e, 13e, 14e, 16, 
Basle Bates: 20b, 21e, 21b, 21d, 23e. 24e, 25e: 28. 

29e, 32b, 21e. 
Contracts: 40a. 41, 42e. 43, 44e, 45, 46, 47a. MX 

31e, 151e. 
Comb.: Cont. Discounts: 60b, 60d, 600, 60f. 60h, 601, 

61a, 62b. 
Cancellation: 70b, 70e, 71a, 73a, 73b. 
Prod, Services: 80, 81. 82. 

TIME RATES 
No. 8 Eft 7/1/69-Rec'd 5/28/69. 

NOTE: Time classifications have been withdrawn. 
Rates currently shown as Class AA now apply to all 
times sign-on-sign-off. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 5 tl 
1 wk  8.00 6.80 
13 wk  7.60 6.50 
26 wk.  6.40 5.50 
52 wk  6.00 5.10 
20/30 sec: 75% of 1-min. 

8. PROGRAM TIME RATES 
(Daily 6 pm-slgn-off) 

Ix I9x 26e 52x 
1/4 hr  21 20 19 17 
1/2 hr  33 31 30 27 
lhr  52 50 47 43 
3/4 hr: 85% of hr. 2 min: 150% of 1-min. 
5 mm: 30% of hr. 

10 11 
6.00 
5.70 
4.80 
4.50 

Viti 
5.60 
5.30 
4.50 
4.20 

30 tl 
5.40 
5.10 
4.30 
4.00 

WBUK (FM) 
1959 

COLUMBUS 
A Taft Station 

alma Code 4 236 3450 0.00 
Taft Broadcasting Co., 42 E. Gay St., Columbus, 

Ohlo. 43215. Phone 614-224-1271, 
STATION'S PROGRAMMING DESCRIPTION 

WBUK (FM): Programmed for general interest 
MUSIC: popular music 45%, current hits, general 
popular music 40%, middle-of-the-road, Jazz 15%; 
modern jazz, popular jazz. AIR PERSONALITIES 
handle all segments live. NEWS: :15 past & :45 
past. Weather on hour and half hour. Editorialize 
daily. SPORTS: handle some sports in season, base-
ball and football usually. Contact Representative for 
further detalls. Recd 3/6/68. 

I. PERSONNEL 
Div. Gen'l Mgr.--John Lawrence Jr. 
Station Manager-Allen Collier. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 
Taft Sta. Sales Offices: See Rep. & sa pages. 

3. FACILITIES 
ERP 28.000 vv.; 98.3 me. 
Operating schedule; 24 hours daily. EST. 
Antenna ht.:  
Partial simulcast operailon. Operated separately 6-2 
am Mon thru Sat; 7 am-midnight Sun. For stand-
cast facilities see WTVN. 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 8. 
Rate Protection: 10b, lib. 
Basle Rates: 20a, 23a, 24a, 24b, 25a, 29a, 
Contracts: 400. 42a. 45, 96. 
Comb.: Cont. Discounts: 60a. 62b. 
Cancellation: 70a. 70e. 71a, 73a. 
Ahí facilities: WTVN. 
Affiliated with American Information Network, 
Member: The Groskin Group. 

TIME RATES 
Elf Bee'd 1/2/68. 

6. SPOT ANNOUNCEMENTS 
Ix 15x 30x 60x 125x 250e 500x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
8. PROGRAM TIME RATES 

lx 15x 30x 60x 125x 250x 500x 
1 hr  50 47 45 43 41 39 37 
1/2 hr...-  38 36 34 32 30 28 26 
5 min  22 21 20 19 18 17 15 

(Columbus continued on next page) 
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WCO L W C 0 L-FM 
1922 1947 

COLUMBUS 

The Eastman Station 
Media Code 4 236 3480 7.00 
Air Trails. Inc_ E. Broad at Young St.. Columbus. 

Ohio. 43215. Phone 814-221-7811. 
I. PERSONNEL 
Executive Vice-President-J. P. Williams. 
Vice Pres. & Gen'l Mgr.-Collis A. Young. 
Director National Salts-Jim Rapp. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating achedule: 24 hours daily. EST. 
FM FACILITIES 
ERP 38,000 w.: 92.3 mc. 
Antenna ht.: 427 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 405. 
AffIliated with Eastman Network. 
Rate protection: 6 consecutive months. 

TIME RATES 
No. 10 Eff 3/5/69-Rec'd 3/5/69. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm & 7 pm-midnight; 
Sun 10 am-midnight. 
III-Mon thru Sat 5-6 am: Sun 6-10 am. 

7. PACKAGE PLANS 
SECTION I 

PER WK: Fixed I tl 12 ti 18 ti 24 ti 
1 min  55.00 50.00 43.00 40.00   
30/20 sec.  44.00 40.00 34.40 32.00   
10 sec  33.00 30.00 25.80 24.00 

SECTION II 
1 min.    45.00 40.00 37.00 35.00 
30/20 sec    36.00 32.00 29.60 27.00 
10 sec    27.00 24.00 22.20 21.00 

SECTION III 
1 .min or less    30.00 22.00 21.00 20.00 
PREEMPTIBLE AM DRIVE TIME SPECIAL 

(6-10 am Mon thru Sat) 
WKLY: 12 ti 24 ti 
1 min  35 30 

PREEMPTIBLE HOUSEWIFE SPECIAL 
(10 am-3 pm Mon thru Fri) 

1 min  32 28 
Not combinable for additional weekly or annual fre-
quency. Plans may be withdrawn at any time. 
30/20 see: 80% of applicable 1-min. 
10 see: 60% of applicable 1-min. 
Does not apply to Section III. 

8. PROGRAM TIME RATES 
5 min-I-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 

RATEHOLDER 
Minimum wkly irked of 6 I-min spots 6am-12m14 
Mon-Son necessary to maintain come wk advertising 

WMNI 
1957 

COLUMBUS 

mcgavren-guild 
pgw radio, inc. 

e 
Media Code 4 236 3540 8.00 
North American Broadcasting Co.. Southern Hotel. 

Columbus. Ohio 43215. Phone 614-221-1954. 
I. PERSONNEL 
President-William R. Mnich. 
Vice-Pros. & Dir. of Sales-Dale Lutz. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
1,000 w. days; 500 w. nights: 920 he. Directional. 
Operating schedule: 24 hours. EST. 
Partial simuleast during AM operational houre. For 
non-simulcast facilities see WMNI.FM. 

4. AGENCY COMMISSION 
15/0. Talent commissionable. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 40, 5, 6b, 8. 
Rate Protection: 10b, 1113. 12b. 13b. 14b. 
Basic Rates: 22b, 23a, 24b, 25a, 26, 28a, 29a, 
Contracts: 40a, 45, 46, 48. 

Comb.; Cont. Discounts: 60b, 61a, 61b, 61e, 62b. 
Cancellation: 700. 70e. 71a, 73a. 
Affiliated with MOIS. 

TIME RATES 
No. 8 Eft 1/1/69-Rec'd 11/18/69. 

AA-Mon thru Sat 5-10 am & 3-9 pm. 
A-Mon thru Sat 10 am-3 pm & 7 pm-midnight. 
13-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 1 tI 
AA 46 
A   38 
13   35 

30 sec or less: 80% of 1-min  
7. PACKAGE PLANS 

6 ti 12 ti 18 ti 
44 42 40 
36 34 32 
33 31 29 

-Tap-
1 MIN: I 2 3 
5-10 am & 3-7 pm Mon thru Sat.  6 8 10 
10 am-3 pm Mon thru Sat.   6 8 10 
7 pm-midaight Mon thru Sat: 

or all day 6 8 10 
18 ti 24 ti 30 ti 

Ea   . 32 28 26 
30 see or less: 80% of 1-min. 

8. PROGRAM TIME RATES 
Flat 

1 hr    -_ 75 

WMN I-FM 
1962 

COLUMBUS 

Media Code 4 236 3541 6.00 
North American Broadcasting Co., Southern note. 

Columbus. Ohio. Phone 614-221-1354. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-William It. Mnich. 
Vice-Pres. & Dlr. of Sales-Dale Lutz. 

2. REPRESENTATIVES 
McGavren-Guild-PGIV Radio. Inc. 

3. FACILITIES 
ERP 89.000 w.; 99.7 roc. 
Operating schedule: 7:30 am-midnight. EST. 
Partial simulcast operation with WMNI. 

4. AGENCY COMMISSION 
15%; no cash discount. Talent commissionable. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10b, lib. 
Basic Bates: 22b, 23a, 24b, 250, 26, 28a, 29a. 
Contracts: 400, 45, 46, 48. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 610. 62b. 
Cancellation: 70a, 70e. 715. 73a. 

TIME RATES 
Rates effective   

Rates received October 10. 1962. 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
(5:30-9:30 am and 3:00-7:00 pm Mon thru Fri) 

Per week: 1 wk. 13 wk.. 26 wks. 
6 ttmes.___-_________ 9.00 8.50 7.75 

12 8.50 7.00 6.50 
21 tImes...____________ 6.75 6.25 5.50 
36 times.. _..é .s._A 5.00 4.50 4.00 

LAS 
(All other times) 

6 times 6.75 6.00 6.00 
12 times 6.00 5.50 5.00 
24 times_____________ 5.25 4.50 4.00 
36 times  4.00 3.50 3.00 

30 seconds or less-75% of applicable 1-minute rate. 

WNC I (FM) 
1961 

COLUMBUS 

CE11:1 DrI FIMEl 
Media Code 4 236 36000.00 
Nationnide Communications. Inc., Powell Rd.. (at 
N. High St.), Worthington, Ohio 43085, Phone 
614-885-5342. 
STATION'S PROGRAMMING DESCRIPTION 

WNCI (FM): Programmed primarily for young 
adults. 
MUSIC 90%: current hits of young adult appeal all 
hours except original cast Broadway showtunes 8-9 
pm daily and symphony concert 9-11 pm Sun only. 
NEWS 10%: integrated with music 6-9 am & 3-6 
pm. headlines at :59 other times. AIR PER-
SONALITIES: 6-9 am & 3-6 pm. SPORTS: limited 
to professional football Sun. Contact Representative 
for further details. Itec'd 9/23/68. 

I. PERSONNEL 
Vice-President-Joseph D. Bradshaw. 
General 51anager-Phil Sheridan. 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
ERP 186.000 w.; 97.9 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 565 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3. 4a, 5. 6b, 713. 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15a. 
Basic Rates: 20a, 21a, 22a, 22b, 23a, 2414 25a, 26, 

28a. 
Contracts: 40a. 41, 42a, 44b, 45, 46, 47e, 51a. 
Comb.; Cont. Discounts: 60a. 604. 61e. 
Cancellation: 70a, 70e. 71a, 73a. 
Prod. Services: 80, 81. 
AM facilities: WilFD. 

TIME RATES 
Eff 10/1/68-Rec'd 9/23/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 
6 ti 12 tl 18 ti 24 ti 30 ti 36 ti 42 ti 

1 wk.. 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
6 wk., 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
13 nk 8.50 8.00 7.50 7.00 6.50 6.00 5.50 
26 wk 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
52 wk 7.50 7.00 6.50 6.00 5.50 5.00 4.50 

30 SECONDS 
1 wk.. 7.60 7.20 6.80 6.40 6.00 5.60 5.20 
6 wk.. 7.20 6.80 6.40 6.00 5.60 5.20 4.80 
13 wk 6.80 6.40 6.00 5.60 5.20 4.80 4.40 
26 wk 6.40 6.00 5.60 5.20 4.80 4.40 4.00 
52 wk 6.00 5.60 5.20 4.80 4.40 4.00 3.60 

10 SECONDS 
1 wk.. 5.70 5.40 5.10 4.80 4.50 4.20 4.00 
6 wk.. 5.40 5.10 4.80 4.50 4.20 4.00 3.80 
13 wk 5.10 4.80 4.50 4.20 3.90 3.60 3.30 
26 nk 4.80 4.50 4.20 3.90 3.60 3.30 3.00 
52 uk 4.50 4.20 3.90 3.60 3.30 3.00 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x_   40 30 20 20 15 
DISCOUNTS 

13x-10% 52x-15% 156x-20% 
261-12-1/2% 104x-17-1/2% 260x-25% 

9. PARTICIPATING PROGRAMS 
'Boston Symphony Orchestra Concert"-Sun 9-11 Pm. 
flat 65.00. 

WRFD 
1947 

COLUMBUS-WORTHINGTON 

rnn 
A Nationwide Communications Inc. Station 

Subssrlher to the NAB Radio Code 
Media Code 4 236 3660 4.00 

Nationwide Communications, Inc_ Worthington, Ohio 
43085. Phone 614-885-5342. TWX 810-337-2853. 

I. PERSONNEL 
Gen'l Mgr. & Sales Mgr.-J. D. Bradshaw. 
Operations Manager-Clyde Keathley. 

2. REPRESENTATIVES 
Avery Knodel. Inc. 

3. FACILITIES 
5.000 w. days; 890 kc. Non-directional. 
Operating achedule: Suntiaa-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 3a, 46. 5. 6a, 7b. 8. 
Rate Protection: 10b. Ilb. 12b. 13b, 14b, 16. 
Basic Rates: 20b. 21e, 21d, 2213. 23a, 24a, 246. 24e. 

251, 26, 28a. 28e, 29a, 32a. 
Contracts: 40e. 41. 42e, 42e, 43, 44e. 45, 46. 47e. 

18. 50. 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60h. 601. 

61e. 62a. 
Cancellation: 70a. 70e. 71a. 72. 
Prod. Services: 80, 82. 
FM facilities: WNCI (FM). 

TIME RATES 
No. 7 Eft 6/1/68-Rec'd 5/29/68. 

AA-Mon thru Sat 6:45-10 am & 3-7 pm. 
A-Mon thru Sat 10-11 am, 1-3 pm & 7 pm-sign-off; 
Sun all day. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE--FIXED POSITION 

Ix 26x 522 104x 156x 2602 312x 
AA ...-..-...., 28 27 26 25 24 23 22 
A . ....... . 25 24 23 22 21 20 19 
30 ace: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
1-MINUTE-ROS 

CLASS AA 
PER WK: 5 ti 10 ti 
1 wk. 26 25 
13 wk.. 25 24 

15 ti 20 tl 30 ti 
24 23 22 
23 22 21 
22 21 20 

52 .......... _ ... - wk,.. _ __ 23 22 21 20 19 
- -CLASS A 

1 wk..._......_ ............. 23 22 21 20 19 
13 wk.  22 21 20 19 18 
26 vsk_  21 20 19 18 17 
52 wk. .. _ _ _ 20 19 18 17 16 
30 sec: 80.% of 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 26x 52x 104x 156x 260x 312g 
1 hr  130 127 124 121 118 115 112 
1/4 hr  65 63 61 59 57 55 53 
10 min.  57 55 53 51 49 47 45 
5 min____ 43 31 39 37 35 33 31 

CLASS A 
1 hr____ 120 117 114 111 108 105 102 
1/4 hr  60 58 56 54 52 50 48 
10 min.._ 50 48 46 44 42 40 38 
5 min_   40 38 36 34 32 30 28 

10. SPECIAL FEATURES 
FARM SPOTS & PROGRAMS 

(Mon thru Sat sign-on-6:45 am & 11 am-1 pm) 
FIXED: lx 52x 104x 1562 260x 312x 
1 min/less  36 35 34 33 32 31 
5 min  43 41 40 38 36 34 
10 min  57 55 53 51 49 47 
1/4 hr  70 68 66 64 62 60 
COMMISSIONABLE TALENT & PRODUCTION 

CHARGES 
5 min-5.00 10 min-7.50 1/4 hr-10.00 

W S P 0 (FM) 
1948 

COLUMBUS 
Media Coda 4 236 3690 1.00 
Sky Way Broadcasting Corp., 1485 Henderson Rd.. 
Columbus, Ohio 43221. Phone 614-451-2191. 
STATION'S PROGRAMMING DESCRIPTION 

WSPO (FM): Programmed for adults. 
Hour long tapes of middle-of-the-road music. Cluster 
commercials on quarter hour. SPORTS: emphasis on 
live play-by-play of college, high school and minor 
league baseball, basketball, football and hockey. Local 
neus on even hour. No personalities except sports-
casters, who are available for taped commercials. 
Contact Representative for further details. Rec'd 
12/26/67. 

I. PERSONNEL General Manager-Bert Charles. 
Sales Manager-William Selander. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
ER? 52.000 w.; 94.7 ma. 
Operating schedule: 7.00 am-11:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See ended resulatIons 
See WVKO listing for coded regulations. 
Minimum length of contract-4 weeks. 
AM facilities: WVKO. 

TIME RATES 
No. 5 Eff 6/1/68-Reed 7/8/68. 

6. SPOT ANNOUNCEMENTS 
PER WE: 10 ti 20 ti 40 tl 80 ti 
Ea   35 65 120 200 

8. PROGRAM TIME RATES 5 min 1/4 hr 1/2 hr 1 hr 
Ea   6 12 18 30 

DISCOUNTS 
52x-10% 156x-15% 260x-20% 

W TV N 
1959 

COLUMBUS 

ICKATZ RADIO EAST 
A Taft Station 

Media Code 4 236 3720 6.00 
Tart Broadcasting Co_ 42 E. Gay St- Columbus. 

Ohlo 43215. Phone 614-224-1271. TWX 759-0446. 

I. PERSONNEL 
General Manager-Carl Wagner. 
General Sales Manager-Barold Calvin. 
Program Director-Jim Laitue. 

2. REPRESENTATIVES 
Katz Radio. East. 
Taft Sta. Sales offices: See Rep & Et/0 pages. 

3. FACILITIES 
5,000 w.; 610 kc. Directional-nights only. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 2-6 am Mon 
thru Sat: 2-7 am Sun. For non-simuleast facIlltlea 
see WBUK (FM). 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 3b, 4a, 44. 5. 13b. 7b, 8. 
Rate Protection: •10b. 11b. 1.213. 154. 
Basic Rates: 20a, 220. 230. 24a, 25a, 26, 29a. 
Contracts: 400„ 420. 45, 46, 47a. 
Comb.; Cont. Discounts: 600, 61e. 626. 
Cancellation: 70a, 70e, 71a, 730. 

() Minimum of 3 spots or 2 programs weekly to 
qualify as continuous advertiser. 

FM facilities: WBUK (FM). 
Affiliated with American Entertainment Network. 
Affiliated with Katz Radio A.I.D. Plan. 

(This listing continued on next page) 

BUYING ADULTS IN COLUMBUS? 
Choose the CONSISTF,NT One 

Dominating Columbus 
for 36 STRAIGHT MONTHS 

10,000 - 
9,500 .-
9,000 •Graph repreSents averaged comparisons of 1/4 hour adults listening to Columbus' top 3 stations. 

8,500 - Source: Pulse Metro, Avg. 1/4-hr. 6 AM-Mid. M-F 
............ urn. 

8,000 .L 

, n A ......... 

7,500 4-0-0 .... 
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Jan. '66-Sept. '66 
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Pill es 

Jan. '66.1)ec. 66 

Avg. 5 Cons 
Pulses 

Jan. '664Atircl 



Columbus-W TV N-Continued 
TIME RATES 

No. 15 Eff 3/1/69-Reed 2/17/69. 
A-Mon thru Sat 6-10 am & 3-7 pm. 
B-Mon thru Sat 10 am-3 pm; Mon thru Fri 5:30-
6 am: Sun 10 am-7 pm. 
C-All other times. 

I. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: I ti 6 ti 
A   55 52 
  _ 48 46 
  35 33 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(Only minute or 10-second spots will be scheduled 
6-10 am & 3-7 pm.) 
PER WE: 12 01 18 ti 24 ti 
Plan I (1/3.A. 1/3B. 1/3C)  456 648 816 
20/30 sec: 80% of 1 min. Including TAPs; not 
available in Class A. 
10 see: 50% of 1-min. Including TAPs. 

110. SPECIAL FEATURES 
5-minute News & Sports-150% of 1-min. 
Minutes and 20/30-second spots may be cross-com-
bined for discount purposes. 
Minutes and 20/30-second spots may be counted to 
earn discounts on 10-second spots, but 10-second spots 
may not be counted to earn discounts on minutes or 
20/30-second spots. 

WVKO 

12 ti 
50 
44 
31 

18 11 24 ti 
48 46 
42 40 
29 27 

1948 

COLUMBUS 
Media Code 4 236 3780 0.00 
Sky Way Broadcasting Corp., 1485 Henderson Rd., 

Columhus. Ohio 43221, Phone 614-451-2191. 
STATION'S PROGRAMMING DESCRIPTION 

WVICO: Ethnic programmed for Negroes. 
MUSIC: rhythm and blues, gospel and jazz. AIR 
PERSONALITIES handle all segments and are avail-
able for taped commercials. NEWS: 5 min every hour 
at :45 and in traffic hours at :15, community oriented. 
SPORTS: live play-by-play college and high school 
football and basketball, minor league baseball and 
hockey. Daily sports news 5:45 pm. Personalities 
available for remote broadcasts, store openings, shop-
ping center sales, etc. Editorialize when deem neces-
sary. Contact Representative for further details. Bec'd 
12/26/67. 

I. PERSONNEL 
General Manager-Bert Charles. 
Salem Manager-William &lender. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
7.000 w.: 1580 ke. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. All bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b. 3a, 4e. 4d, 5. Ga. 8. 
Rate Protection: 10b, 11b, 1213, 13b, 14b, 15a. 
Basle Rates: 20b, 21a, 21e, 22e. 23a, 25a, 28e, 28e, 

29e. 29b, 33d, 
Contracts: 40a, 44e, 46, 47e 
Comb.: Cont. Discounts: 60e, 60d, 60g. 60i, 132d. 
Cancellation: 70e, 715. 
Prod. Services: 82. 
FM facilities: WSPO (FM). 

TIME RATES 
No. 10 Eff 6/1/69-Rec'd 5/2/69. 

AA-Mon thru Fri sigrx-on ,9 am & 3:30-6 pm; Sun 
am-noon. 

A-Mon thru Fri 9 am-3:30 pm; Sat all clay; Sun 
noon-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA. 

lx 52x 
I min-- .............. 14.00 13.00 
30 sec  11.00 10.50 

CLASS A 
1 min ....... ..... 11.00 10.50 
30 sec  9.00 8.50 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 10 ti 20 ti 
...... 12.00 11.50 

1560 
12.00 
10.00 

312x 500+ 
11.00 10.00 
9.50 8.50 

10.00 9.00 8.50 
8.00 7.50 7.00 

30 tl 
11.00 
9.00 

40 tl 60 tI 
10.50 10.00 
8.75 8.50 

CLASS A 
I min.  9.50 9.25 9.00 8.75 8.50 
30 see.  8.00 7.75 7.50 7.25 7.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr ID min 5 min 

1 x.  75 50 30 27 18 
DISCOUNTS 

03r-4% 52x-10% 156:-20% 
26x-6% 104x-15% 260x-25% 

CONNEAUT (1 AM; 1 FM) 
Ashtabula County-Map Location G-3 

See SitDS constituer market map and data at begin-
ning of the State. 

WF I Z (FM) 
1964 

Media Code 4 236 3840 2.00 
Louis W. Skelly. 211 Main St., Conneaut. Ohic 

44030. Phone 216-597-1001. 
I. PERSONNEL 
Prem. & Gen'l Mgr.-Louis W. Skelly. 
Station Manager-Annette Warnola. 
Commercial Manager-Henry Blakley. 

2. REPRESENTATIVES 
Gateway Reps. Inc. 

3. FACILITIES 
ERP 3.000 w.: 105.5 me. 
Operating schedule: 8 am-11 pm. EST. 
Antenna ht.: 21 ft. below average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 21). 3e, 3d, 4e, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14e, 15a. 
Basic Rates: 20b, 21a, 22e. 23a, 23b, 24b, 25a, 285. 
Contracts: 40e, 44a, 45, 46, 47e, 51b. 
Comb.; Cont. Discounts: 600. 61b. 62b. 
Cancellation: 70e, 70e. 71e, 72, 73b. 
Prod. Services: An. 82. 
AM facilities: WWOW. 

TIME RATES 
Eff Rec'd 4/4/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

1 X.  6.00 4.80 100 x  4.25 3.50 
10 x.  5.50 4.40 200 x  4.00 3.20 
25 x..............,, 5.25 4.20 250 x  3.75 3.00 
CO L  4.75 3.80 500 x  3.50 2.80 
75 x.  4.50 3.60 
10 see: 60% of 1 min. 

WWOW 
1959 

Media Code 4 236 3900 4.00 
Louis W. Skelly, 211 Main St., Conneaut, Ohio 

44030. Phone 216-597-1001. 
I. PERSONNEL 

Pres., Gen'l & Station Mgr.-Louis W. Skelly. 
Commercial Manager-Henry Biakley. 

2. REPRESENTATIVES 
Gateway Reps, Inc. 

3. FACILITIES 
500 w. days; 1360 kc. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2b, 35, 3d. 4a, 4d, 5, 6a, 7e, 8. 
Rate Protection: 10e. lle. 12e. 13c. 14e. 15e. 
Basic Rates: 20b, 21e. 22e, 23e, 2.3b, 24b, 25e, 28e. 
Contracts: 40a, 44e, 45, 46, 47e. 51b. 
Comb.; Cont. Discounts: 60a, (11b. 62b. 
Cancellation: 70s. 70e. 71e. 72, 73b. 
Prod. Services: 80. 82. 
FM facilities: WFIZ (FM). 

TIME RATES 
5/t/69-Rec'd 4/4/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 1 min 30 see 

1 x  6.00 4.80 100 x  4.25 3.50 
10 x  5.50 4.40 200 x  4.00 3.20 
25 x 5.25 4.20 250 x  3.75 3.00 
50 x  4.75 3.80 500 x  3.50 2.80 
75 x  4.50 3.60 
10 sec: 60% of 1-min. 

COSHOCTON 
Coshocton County-Map Location F-6 

See SIDS consumer market nutp and data at begin-
ning of the State. 

WTNS 
1947 

e RAB 

Subscriber to the NAB Radio Code 
Media Code 4 236 3960 8.00 
Coshocton Broadcasting Co., 114 N. Sixth St., Co-

shocton, Ohio 43812 Phone 622-1560. 
STATION'S PROGRAMMING DESCRIPTION 

WTNS: Programmed for adults and young adults. 
NEWS: M-F 5 min every 30 min through 9 am, on 
hour thereafter. Noon news 15 min. 8 am & 5 pm 
news 10 min. News emphasis local and regional. 
FARM: markets, agriculture reports M-F 7:05 am, 
county agents reports M, W & F, 12:30 pm. MUSIC: 
general popular music featuring current pop. stand-
ards, showtunes and film music. Basic middle-of-the-

road, all segments emceed by 4 man staff. Public 
affairs, local interest interviews and panel discussions. 
SPORTS: M-S 8:05 ant. M-F 6:30 pm, major league 
baseball and college football, live play-by-play W I 
school football and basketball. 3 national and area 
weather reporta daily M-Sat. COMMERCIAL 
POLICY: 18 minutes per hour. Rec'd 5/5/69. 

I. PERSONNEL 
President-Mrs. Evelyn Wallace. 
Sales Manager-James Sigman. 
Program Director-Robert C. Valliquette. 

3. FACILITIES 
1.000 w. days: 1560 ka. Non-directional. 
500 w. pre-sunrise. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded reuulatinns 
General: la. lb, 2b. 3e. lb, Se. 3d, 4a, 4d, 5, 6e, 7b, 
Rate Protection: 150. 15b. 
Basic Rates: 20b, 21e. 21b, 21d, 22a, 22b, 24b, 255, 

26, 213a, 28e, 29a. 29h, 30. 
Contracts: 40a. 41, 42d, 44a, 45, 46, 47s, 48, 49, 50, 

510, 51b, 51c. 
Comb.: Cont. Discounts: 60b, 60e, 60d, 61e. 62d. 
Cancellation: 70e, 70e. 71e. 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective May 1, 1963. (Card No. 2.) 

Card received April 1, 1963. 

6. SPOT ANNOUNCEMENTS 
I ti  7.00 104 ti  5.60 
13 ti  6.65 156 ti...................... 5.25 
26 ti  6.30 260 ti ........ _ ..... -..-._. 4.90 
52 ti  5.95 312 ti   4.35 
PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 60 36 24 18 12 

DISCOUNTS 
13x-5% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-30% 

CUYAHOGA FALLS 
Summit County-Map Location P-4 

See SRDS Consumer market map and data at begin-
ning of the State. 

See Akron 
(including Cuyahoga Falls) 

DAYTON (4 AM; 3 FM) 

(including Kettering) 
Montgomery County-Slap Location B-7 

See SUDS ransomer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heeding. This is not to imply 
that all of the stations provide equal coverage of the 
entire area or cities involved. It in part of the time 
buying function to determine extent of individual 
station coverage, audience delivered, etc., within the 
area. 

WAV I 
1955 

DAYTON 

Modern Country 
• RAIB 

Submit:6r to the NAB Radio Code 
Media Code 4 236 4020 0.00 
WAVI Broadcasting Corp., Broadcast Center, 1400 

Cincinnati St., Dayton, Ohio 45408, Phone 513-
224-1137. 
STATION'S PROGRAMMING DESCRIPTION 

WAVI: Programmed for adults and young adult]. 
MUSIC: 80% features country music top 50 hits. 
NEWS: 5 min local news at :15. Network national 
and international at :45, RELIGIOUS: Sun, sign-
on-noon. COMMERCIAL POLICY: 16 minutes Dux-
imum per hour, 1-1/2 minutes per 5 minute show. 
5 air personalities. 3 man news staff. Contact Repre-
sentative for further details. Reed 4/30/69. 

I. PERSONNEL 
President-H. K. Crawl. 
Vice-Pres. & Gen'l Mgr.-W. F. Russell. 
Mdsg. & Sales Prom. Mgr.-Tom Robertson. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Ohlo-Berrional Reps Corp. 

OHIO 
3. FACILITIES 

255 w. days: 1210 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
11%: 1,4, cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 30. 4a. 4d, 5, 6e, 7b, 8. 
Rate Protection: 10h, 11b. 13b, 14b, 1514 15b, 
Basle Rates: 20e, 21a, 22b, 23a, 24e. 2413, 24e. 25a, 

28a, 29a, 30. 
Contracts: 400, 41, 42e, 43. 440, 45. 46. 47a, 48, 515. 
Comb.: Cont. Discounts: 60a, 60f. 601, 61e, 6211. 
Cancellation: 70a, 70e, 710, 72, 73a. 
Prod. Services: 80. 82. 
FM facilities: 1VDA0 (FM). 
Affiliated with SIBS. 
Member: Ohio Radio Network. 

TIME RATES 
Eft 8/1/69-Reed 7/7/69. 

6. SPOT ANNOUNCEMENTS 
BTA 

PER WE: 1 tl 12 ti 18 tl 24 ti 
1 min  16 14 13 12 
30 ....................... _______  13 11 10 9 
10 sec  9 8 7 6 
6-10 am & 3-7 pm or guaranteed time, extra 1.00. 
All spots may be combined for maximum frequency 
discounts. 

7. PACKAGE PLANS 
TAP 36 

6-10 am Mon thru Fri  10 
3-7 pm Mon thru Fri___ ... ......... _ ......... 10 
10 am-3 pm Mon thru Fri  10 
ROS Sat  3 
Noon-6 pm Sun...... ............. _ ......... ..... 3 
PER WE. EA: 36 01 
1 min  10.00 

W D AO (FM) 
1964 

DAYTON 

R & B/Gospel 
Media Code 4 236 4080 4.00 
WAVI Broadcasting Corp., Broadcast Center. 1400 

Cincinnati St., Dayton, Ohio 45408. Phone 513-
224-1137. 
STATION'S PROGRAMMING DESCRIPTION 

WDAO (FM): Rhythm and blues 24 hours a day. 
Exception: gospel 5-6 am, 5 min women's vignettes 
every other hour, 6 times daily beginning at 9:15 am. 
Weekends: same format except Sun which features 
gospel and spiritual 5 am-2:30 pm. Rhythm and blues 
music 2:30-6 pm. Audience call-in show. Sun only 6-7 
pm. Jazz 7 pm-12M. NEWS: every half hour, local, 
national, network. Contact Representative for further 
details. Reed 5/5/69. 

I. PERSONNEL 
President-H. K. Crow). 
Vice-Pros. & Gen'l Mgr.-Joseph B. Whalen. 
Mdsg. & Sales Prom. Mgr.-Tom Robertson. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Ohio-Thomas Broadcast Time Sales, Inc. 

S. FACILITIES 
ERP 50.000 w. (hertz.). 50.000 (yen.): 107.7 an. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; 1% cash discount. 

5 GENERAL ADVERTISING See coded regulations 
General: la. 2e, 3a. 4e. 4d, 5, 65, 7b. 8. 
Rate Protection: 10b, 11b, 13b, 14b, 151, 15b. 
Basic Rates: 20e. 21e, 22b, 23e. 24a, 24b, 24e, 25a„ 

28e. 29e. 30. 
Contracts: 40e, 41. 42a, 43. 44e, 45. 46, 47e. 48, 51a. 
Comb.: Cont. Discounts: 60e. 60f. 601, 61e, 62b. 
Cancellation: 70a, 70e, 71e, 72, 710. 
Prod. Services: 80, 82. 
AM facilities: WAVI. 
Affiliated with MRS. 

TIME RATES 
Err 8/1/68-Rec'd 9/26/68. 

6. SPOT ANNOUNCEMENTS 
PER WE: I ti 12 ti 18 ti 24 ti 
1 min. ........... .............. 16 14 13 12 
20/30 sec  13 11 10 9 
10 sm.__ ........ ..... - ......... _  9 8 7 6 

7. PACKAGE PLANS 
TAP 24 

6 spots 6-10 am Mon thru Sat. 
6 spots 3-7 pm Mon thru Sat. 
4 spots 10 am-noon Mon thru Fri. 
4 spots noon-3 pm Mon tern Fri. 
4 spots noon-7 pm Sun. 
24 TI PER WE: 
I min, ea____________ 10 20/30 see, ea  8 
Minutes and 20/30 seconds may combine. 

(Dayton continued on next me, 

the"Country"Sound 
of Columbus,Ohio 
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WHIO 
1935 

DAYTON 

CBS Radio Network 

A Cox Broadcasting Corporation Station 

Subscriber to the NAB Radio Code 
Media Code 4 236 4140 6.00 

Miami Valley Broadcasting Corp., 1414 Wilmington 
Ave., Dayton, Ohio 45401. Phone 513-254-5311. 

STATION'S PROGRAMMING DESCRIPTION 
WHIO: 5-10 am personality, middle-of-the-road 
music, comedy, helicopter traffic reports. 10 am-i pm 
network and middle-of-the-road music. 1-2:30 pm 
phone discussion program with nationally known per-
sonalities talking direct with listener. 2:30-6 pm 
drive time with middle-of-the-road music, comedy and 
helicopter traffic reports. 6:30-11 pm sports, high 
school, college and pro baseball, football, basketball. 
hockey. 11 pm-1 am middle - of - the - road music. 
NEWS: 10 min on hour and 5 min on half hour. 
Sat and Sun middle-of-the-road music. Contact Rep-
resentative for further details. Reed 8/7/67. 

I. PERSONNEL 
General Manager-Stanley G. Mouse. 
National Sales Manager-Jack P. McCarthy. 
Mdsg. & Sales Prom. Mgr.-Roy M. Whitaker. 

2. REPRESENTATIVES 

Edward Petry & Co.. Inc. 

3. FACILITIES 
5.000 w.; 1290 kc. Directional-nighttime only. 
Operating schedule: 5:00-12:30 am Sion thru Fri: 
5:00-1:05 am Sat; 8:00-12:05 am Sun. EST. 

4. AGENCY COMMISSION 

15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 213. 3a, 3e, 3d, 4a, 5, 613, 7b, 8. 
Rate Protection: 10b, 11b, 12b, lib. 14b, 15a. 

Basic Rates: 20b, 21e, 21d, 22a, 22b, 23a, 24a, 24b, 
24c, 250. 26, 27, 28b, 29a, 30, 31, 32b, 33a. 

Contracts: 40a, 41, 420. 43, 44a, 45, 46, 47a, 48, 49, 
50. 51a, 51b. 

Comb.; Cont. Discounts: 60a. 60d, 60e, 601, 61a. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 

Prod. Services: 80, 81, 82. 
FM sold and programmed separately from All. 

For combination rates see CBS Radio Network (Basle 
Network). 

Where advertiser prepares own program. it should 
be submitted not less than three days in advance for 
program dinner's approval. 

1000 x 58 
20/30 SEC: 
520 x  54 
1000 x  53 

7. PACKAGE PLANS 

CLASS AAA 
PER WK: 1 ti 6 ti 
1 min.  65 62 
20/30 sec 60 57 
10 see 45 42 

CLASS AA 
  56 53 

20/30 se_ ...........   51. 48 
10 sec..._...._......_.._  36 33 

CLASS A 
1 min   48 
20/30 sec.... _......_ _. 43 
10 ser......... _.._.._.._  30 

CLASS B 
1 min.. 29 27 26 25 24 
20/30 sec... 24 22 21 20 19 
10 see 17 16 15 14 13 
Newscasts, vignettes, 1-minute. 10, 20, 30-second 
spots may combine to earn weekly frequency discount. 

TOTAL AUDIENCE PLANS 
(wkly Mon thru Fri) 

TIME RATES 

No. 19 Err 7/1/69-Reed 7/1/69. 
AAA-Mon Own Sat 6-10 am. 

AA-Mon Ohm Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 

B-Sun thru Sat 7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
PER YR, MIN: AAA AA A 

50 44 
49 43 

46 
41 
29 

25 
24 

45 39 20 
41 38 19 

12 ti 
61 
56 
41 

52 
47 
32 

45 
40 
28 

18 ti 
60 
55 
40 

51 
46 
31 

44 
39 
27 

24 ti 
58 
53 
38 

49 
44 
29 

42 
37 
26 

- Plan - 
1 MIN: 10 20 
6-10 am 2 ti 5 ti 
10 am-3 pm 5 ti 5 ti 
3-7 pm 3 ti 5 ti 
7 pm-midnight   5 ti 
Total, per wk......... ...... _ ........ _ ..... _.--...- 480 820 

8. PROGRAM TIME RATES 
5 MINUTES 

WKLY: I ti 3 ti 5 ti 10 tl 
AAA   80 78 77 75 
AA   71 69 68 66 
A   63 61 60 58 
B    37 36 35 34 
1/4 hr  100 85 80 70 
1/2 hr  150 130 120 100 
1 lar  200 180 160 150 

WHIO 
No.1 
with 

Dayton 
adults 
Look how WHIO 

adult Dayton 

We have a total 
18+ men and 
other Dayton station 

Market. 

audience of 
women which no 

can equal 

Mon. thru Sun. 
6 a.m. to 12 Mid. 

WHIO 377,600 

Station A 286,100 

Station B 249,900 

Station C 172,400 
ARS April/May 1969, total survey area, cumulative 
Dayton radio audience estimates. Monday through 
Sunday, 6 a.m, to midnight. Survey results subject 
to qualifications in said reports. 

CBS AFFILIATE/REPRESENTED 
BY EDWARD PETRY & CO., INC. 

Cox Broadcasting Corporation Stations; WHIO AM-FM-
TV, Dayton; WSOC AM-FM-TV, Charlotte; WSB AM-FM-
TV, Atlanta; WIOD AM-FM, Miami; KTVU, San 
Francisco-Oakland; WIIC-TV, Pittsburgh 

WH I 0-FM 
1945 

DAYTON 

• MOD F 1M El 
A Cox Broadcasting Corporation Station 

Subscriber to the NAB Radio Code 
Media Code 4 236 4141 4.00 
Miami Valley Broadcasting Corp.. 1414 Wilmington 

Ave.. Dayton. Ohlo 45401. Phone 513-254-5311. 
STATION'S PROGRAMMING DESCRIPTION 

WHIO-FM: Programmed for general Interest. 
MUSIC: middle-of-the-road music, dance, pop con-
cert, Latin American. combo, piano, male and female 
vocal, choral and show albums. 10 evening hours of 
classical music programming per week. AIR PER-
SONALITIES handle all segments. NEWS: 5 min 
on hour, regional, international, local, community, 
state, sports, and stock market reports. Extended 
network newscasts morning and evening. Editorials 
twice weekly. Contact Representative for further 
details. Reed 12/20/67. 

I. PERSONNEL 
General Manager-Stanley G. Mouse. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
ERP 50.000 w.: 99.1 me. Stereo. 
Operating schedule: 7:00-1.00 am Mon thru Sat: 
7:30 am•midnight Sun. EST. 
Antenna ht.: 1.060 ft. above average terrain. 

4. AGENCY COMMISSION 
15% en net time only. 

5. GENERAL ADVERTISING See coded regulations 
See MHO listing for coded regulations. 
FM sold and programmed separately from AM. 

TIME RATES 
Ne. I Eli' 7/1/07-Reed 6/2/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: 104x 260x 500x 1000x 
I min.  14 13 12 10 
30 se   12 11 10 8 
10 sec. fist  6 

7. PACKAGE PLANS 
WEEKLY 
1 ti 6 tl 12 tl 18 ti 24 tl 50 + 

1 min  14 13 12 11 10 8 
30 sec  12 11 10 9 8 6 
WITIO-AM spots may be applied toward frequency 
discounts on WBIO-FM spot schedules. 
WRIO-FM spots cannot be counted toward wino-
AM frequency discounts. 
Programs and spots may be combined to earn fre-
quency discounts. 

B. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  70 50 35 25 
3 x  60 40 30 20 
5 x  50 35 25 16 

WING 
1921 

DAYTON 

The Eastman Station 
Media Code 4 236 4200 8.00 

Great Trails Broadcasting Corp.. Talbott Tower. 
Dayton, Ohio 45402. Phone 513-222-3773. 

I. PERSONNEL 
Executive Vice-President-J. P. Williams. 
Viee-Pres. & Gen'l Mgr.-James W. Bennett. 
Sales Manager-Robert Melberth, 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc 

3. FACILITIES 
5.000 w.; 1410 kc. Directional-night only. 
Operating schedule. 24 hours daily. EST. 

4. AGENCY COMMISSION 
min net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3, 3b, 4a, 5, Oa. 8. 
Rate Protection: 10b, 11b, 12b. 
Basle Rates: 23s. 240, 25a, 28a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60k. 
Cancellation: 70a, 70e. 73a. 

TIME RATES 
Et! 3/1/69-Rec'd 2/4/69. 

I-Mon thru Sat 6-10 am & 3-7 osos. 
II-Mon thru Sat 10 am-3 pm & 7-10 pm; Sun noon-
10 pm. 
III-Mon thru Sun 10 pm-midnight; Sun 6 am-noon. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I ti 12 ti 18 ti 24 ti 
1 min.  42.00 40.00 38.00 36.00 
30/20 sec_ .......... ........ 33.60 32.00 30.40 28.80 
10 sec  25.20 24.00 22.80 21.60 

SECTION II 
1 min.  38.00 35.00 33.00 30.00 
30/20 see  30.40 28.00 26.40 24.00 
10 sec  22.80 21.00 19.80 18.00 

SECTION III 
I min.  . 30.00 28.00 26.09 24.00 
30/20 sec.................... . 24.00 22.40 20.80 19.20 
10 sec  18.00 16.80 15.60 14.40 

7. PACKAGE PLANS 
CUME PLANS 

PER WK, EA: 1 min 
30 ti (.12I, 1211, 6111) 25 

(*) 1/2 6-10 am & 1/2 3-7 pm. 
Section III may be converted to 4 section II of 3 
Section I. 
15 ti (61, 611, 3111) ....... ..... .......... 27 
Section III may be converted to 2 section II or 1 
section I. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 26 wk-5% 

WON E 
1948 

DAYTON 

1:R31:1 
A Group One Station 

Media Code 4 236 4260 2.00 

Group One Broadcasting Company, 11 S. Wilkinson 
St., Dayton, Ohio 45402. Phone 513-224-1501, 

I. PERSONNEL 
President-Roger G. Berk. 
Vice-Pres. & Oen'l Mgr.-Samuel J. l'acovazzi. 
Vice-Pres. National Sales-Alfred G. Grosby, 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 

5,000 w.: 980 ke. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a. 2b. la. 313. 3e, 3d, 4a, 4d. 5, 
7b. 8. 

Rate Protection: 1013, 11b, 12b, 1313, 14b, 15a, 15e. 
Basle Itates: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 22b. 

23a, 23b, 24a, 24e, 255, 28b, 28e, 29a, 29b, 30, 31, 
32b, 33b. 

Contracts: 40a, 41, 440, 44b, 45, 46, 47e, 48, 49, 
Comb.; Cont. Discounts; 60a, 60d, 60e, 60f, 601, 61a. 

61b. 62b, 62d. 
Cancellation: 70a, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Et! 8/1/69-Rec'd 8/1/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-Mon thru Sat 7 pm-midnight; Sun all day. 
C-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 

AA 
A   

6 ti 12 tl 18 ti 24 ti 
  40 38 36 34 

36 33 31 28 
32 29 26 23 

7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
(Mon thru Sat) 

6-10 arn   3 5 6 
10 am-3 pm  3 5 6 
3-7 pm   3 4 6 
7 pm-midnight   3 4 6 
PER WK, EA: 12 ti 18 tl 24 tl 
1 m in  30 27 24 
30 see: 80% or 1-min. 10 see: 60% of 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10 % 

WON E-FM 
1959 

DAYTON 

A Group One Station 
Media Code 4 236 4261 8.00 
Group One Broadcasting Co., 11 S. Wilkinson St., 

Dayton, Ohio 45402. Phone 513-224-1501. 

I. PERSONNEL 
President-Roger G. Berk. 
Vice-Prou, & Gen'l Mgr.-Samuel J. Yacovazzi. 
Vice-Pres. National Sales-Alfred G. Grosby. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
ERP 14.500 w.: 104.7 me. 
Operating schedule: 6-1 am. 
Antenna ht.: 350 rt, above average terrain. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See ceded regulations 
See WONE listing for coded regulations. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 1 Eli' 4/1/67-Reed 4/28/67. 

7. PACKAGE PLANS 
PER WK: I ti 611 12 01 18 ti 24+ 
I min or less  9 8 7 6 5 

B. PROGRAM TIME RATES 
SPECIAL 1 YEAR PACKAGE 

WV U D (FM) 
1962 

KETTERING 

American FM Network 

Stereo 

Media Code 4 236 4320 4.00 
University of Dayton, 300 College Park Ave.. Dayton, 
Ohio 45409. Phones 513-461-5500, 228-4312. 

STATION'S PROGRAMMING DESCRIPTION 
WVUD (FM): Programmed for 20-40 age group. 
MUSIC: 90% of total program. Music is middle-of-
the-road. Broadway and film tracks aired M-Thurs, 
9-10 pm. Classical M-Thurs, 10-11 pm. Stock mar-
ket reports daily in early evening. 11 national news-
casts from network daily followed by 1 min of local 
news. News is at :15 after hour. Contact Represen-
tative for further details. Bee'd 6/13/69. 

I. PERSONNEL 
General Manager-George C Blersack. 
Frog. Dir. & Com'l Mgr.-Stephen C. Dougherty. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 27,000 w.; 99.9 our. Stereo. 
Operating schedule: 11 am-midnight. EST. 
Antenna ht.: 120 ft. above average terrain. 

(This listing continued on next page) 
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Dayton-W VU D (FM)-Continued 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2a, 3a, 3b. 5, 613, 7a. 
Rate Protection: 10e, Ila. lia. 13a. 14e, 15a. 
Basle Rates: 20b, 21a, 211). 22b, 23a, 23b, 24e, 22e, 

28b, 29e. 
Contracts: 40b. 42e, 42d, 43, 44b, 4.5, 46, 47e, 48, 

49, 50, 51e. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 501. 61a, 61b, 6213. 
Cancellation: 70a, 70e. 7113. 72, 73b. 
Prod. Services: 80. 81, 82. 
Afftlated with American FM Network. 

TIME RATES 

Eli' 2/1/67-Reed 1/4/67. 

6. SPOT ANNOUNCEMENTS 
Ix ISO 30x 60x 125x 250e 500x 

I min 15.00 14.00 13 00 12.00 11.00 10.00 9.50 
8. PROGRAM TIME RATES 

Ix 15x 300 60x 125x 
I hr 105.00 100.00 95.00 90.00 86.00 

1/2 hr 79.00 75.00 71.00 67.00 64.00 
5 min 44.00 42.00 40.00 38.00 36.00 

DEFIANCE 
Defiance County-Map Location B-4 

See SRDS consumer market map and data at beginning 
of the State. 

250x 
82.00 
61.00 
34.00 

500x 
78.00 
58.00 
32.00 

WONW 
1949 

NAIS 

Subscriber to the NAB Radio Code 

Media Code 4 236 4380 8.00 
Tri-State Broadcasting Co.. Inc.. Box 468. Radio 

Drive. Defiance, Ohio 43512. Phone 419-782-8126. 

I. PERSONNEL 
Vire-Pres. Gen'l Mgr.-Glenn R. Thayer. 
Sales Manager-Iloward K. Myers. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1.000 w. days, 500 w. nights; 1280 kc. 

Directional-night only. 
Operating schedule: 5:45 am-12:30 pm Mon thru Sat; 
7:00 am-midnight Sun. EST. 

4- AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, Ca. 8. 
Rate Protection: 10a. lis. 14a. 
Basic Rates: 22a, 22b. 230. 24e, 246, 25e, 28e, 29e. 
Contracts: 40a, 42e. 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 61b. 
Cancellation: 70a. 70e. 71e, 73a. 
Affiliated with mris Radio Network. 
Member: Ohio Radio Network. 

TIME RATES 
Elf 5/1/66-Reed 4/25/66. 

AA-Mon thru Sat 7-9 am, 11 eta-1 pm 8c 4-6:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: Ix 26e 52e I56x 260x 5208 1000x 
AA   8.00 7.50 7.25 6.50 6.25 5.75 5.50 
A   7.00 6.50 6.25 5.50 5.25 4.75 4.50 

20/30 SEC: 
AA   6.50 6.00 5.75 5.35 5.25 4.75 4.50 
A   5.50 5.00 4.75 4.35 4.25 3.75 3.50 

ID's 50% of 1-min. 
ID's not counted for rate of 1-min and 20/30 sec 
spots. Frequency of 1-min and 20/30 sec can be 
counted for rate of ID's. 

8. PROGRAM TIME RATES 
I HR: lx 26e 52x 104x 156x 2600 3128 
AA   80 72 70 68 64 60 56 
A   70 63 61 60 56 53 49 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

DELAWARE 
Delaware County-Map Location D-6 

See SIMS consumer market map and data at begin-
ning of the State. 

e 
WDLR 

1961 

R A1B 
Media Code 4 236 4440 0.00 
Delaware-Marysville Broadcasting Service, Inc., Box 

317. Delaware, Ohio 43015. Phone 363-1107. 
Studio: Marysville, Ohio, 

I. PERSONNEL 
President-William C. Clay. Jr. 
Exec. Vice-Pres.-Bob Doll, 
General Manager-Robert Allen Kincaid. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
500 w. days: 1550 kg. Directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time: no cash discount. Bills payable 10th. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 3e. 4e, 44, 5, 6e, 713. 
Basie Rates: 20a, 22a, 22b, 23e. 24b, 25e. 28e. 29e. 
Contracts: 40a. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 81a. 
Cancellation' 70e, 70e. 71e. 738. 
Affiliated with KBS Radio Network. 
Member: Ohio Radio Network. 

TIME RATES 
Rates effective -. 

Rates received June 12. 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM 

1/2 1/4 10 
hr. hr. hr. min. 

I time.. 40.00 32.70 20.30 16.30 
13 times 39 00 31.70 19.30 16.00 
26 times 38.00 30.50 18.50 17.00 
52 times 37.00 29.50 17.50 15.80 

104 times 35.00 28.00 16.50 14.70 
156 times 32.00 26.00 15.50 14.20 
250 times 30.00 24.00 14.50 13.00 
312 times 28.00 22.00 13.50 11.50 
624 times  - --

1,000 times   

RATES 
5 I min. 

min. or less 
10.90 6.00 
10.50 5.90 
10.00 5.80 
9.50 5.50 
8.80 &Ou 
8.40 4.80 
8.00 4.50 
7.00 4.20 

3.80 
3.50 

DOVER-NEW PHILADELPHIA 
Tuscarawas County-Map Location F-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WJER 
1950 

Subscriber to the NAB Radio Code 

Media Code 4 236 4500 1.00 
Dover Broadcasting Co., Inc.. 846 Blvd., DOM. 

Ohio 44622 Phone 216-343-7755. 
STATION'S PROGRAMMING DESCRIPTION 

WJElt: Programmed for adults and young adults. 
Network news every hour on half hour, 15 min local 
news 8:15 ant 10 am, noon & 5:10 pm. FARM: 
reports, 4-H and county extension programs 6:30-7 
ata. 10:15 am music for Swiss population. MUSIC: 
with exception of Swiss segment la standards and 
showtunes. SPORTS: professional baseball and foot-
ball, college football, local high school football and 
basketball. COMMERCIAL POLICY: 18 minute maxi-
mum per hour. Remote pick-ups available. Person-
alities secondary to music. Contact Representative for 
further details. Reed 8/3/61. 

I. PERSONNEL 
General Manager-George D. Galley. 
Commercial Manager-Kenny Neff. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,009 w. days. 250 w. nights; 1450 ke. 

Non-directional. 
Operating schedule: 5 am-midnight. EST. 
Partial simulcast operation. Slmuleast 5-7:30 am. 
For non-simulcast facilities sae WlER-FM. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2e, 3e, 4d, 5, 6e, 7e. 8. 
Rate Protection: 10g, 111, 13h. 14b. 
Basic Rates: 20b, 21d, 2213, 23a. 24b, 25a, 28b, 20e, 

29b, 30. 
Contracts: 40a, 41. 44e, 45, 46, 47a, 48, 50, 51c. 
Comb.; Cont. Discounts: 60e, 60e, 62b, 62d. 
Cancellation: 70a. 71e, 72. 
Prod. Services: 82. 
Affiliated with MBS. 
Member: Ohio Radio Network. 

TIME RATES 
No. 8 Eft 4/60-Reed 4/29/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 x 7.00 5.95 260 x____ 4.95 4.15 
20 x  6.40 530 31. x 4.25 3.55 
52 x  6.00 5.00 500 x  3.90 3.25 
104 X. 5.65 4.70 1000 x  3.50 2.75 
155 x  5.30 4.45 

8. PROGRAM TIME RATES 
lx 26x 520 104x 156e 260x 312e 

1 hr  50.00 45.00 42.50 40.00 37.50 35.00 30.00 
1/2 hr  30.00 27.00 25.50 24.00 22.50 21.00 18.00 
1/4 hr  20.00. .00 15.00 14.00. 
10 min  15.00 13.50 12.75 12.00 11.25 10.50 9.00 
5 min  10.00 9.00 8.50 8.00 7.50 7.00 6.00 

WJ E R-FM 
1968 

Media Code 4 236 4501 9.00 
Dover Broadcasting Co., Inc., 646 Boulevard St, 

Dover, Ohio 44622, Phone 216-343-7755. 
I. PERSONNEL 
General Manager-George D. Galley, 
Commercial Manager-Kenny Neff. 
Chief Engineer-Don Graff. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ER!' 3,000 w. (horiz. & vert.); 101.7 mc. Stereo. 
Operating schedule: 5 am-midnight. EST. 
Antenna ht.: 300 ft above average terrain. 
Partial simulcast operation. Operated separately 7:30 
am-midnight. For simulcast facilities see WIER. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e, 4e. 44, 5, fla, 7a. 
Rate Protection: 10g, 111, 13h, 14b, 15e. 
Basic Rates: 20b, 21d, 22b, 23a, 24b, 25a, 26, 28b, 

28e, 30. 
Contracts: 40e. 41, 44e. 45, 46, 47e, 48. 50, 51a. 
Comb.; Cont. Discounts: 60e. 60e, 60e, 62d. 
Cancellation: 70e. 70e. 710, 72. 
Prod. Services: 80, 81, 82. 

TIME RATES 

No. 1 EIS 5/1/68-Rec'd 5/28/68. 

6. SPOT ANNOUNCEMENTS Ix 
1 min  4.00 
30 sec...........-..-.._..- ...... _...   3.50 

8. PROGRAM TIME RATES lx 
1 hr  40 

1/4 hr   17 

50e 
3.75 
3.25 

50x 
85 
21 
14 

151. 
300e 
3.50 
3.00 
151. 
300x 

28 
16 
10 

EAST LIVERPOOL (1 AM; 1 FM) 
Columbiana County-Map Location G-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WOHI 
1949 

R 

Media Code 4 236 4560 5.00 
Constrander Corp., Box 90, 236 W. Sixth St., East 

Liverpool, Ohio 43920. Phone 216-385-1490, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Joseph D. Coons. 
Vice-Urea. & Sta. Mgr.-Edward P. Vallor. 
Program Director-Richard Frankel. 

2. REPRESENTATIVES 
Pittsburgh-Dome-Messervey Co., Inc. 
Regional Reps Corp. 

3. FACILITIES 
500 w. days, 250 w. nights: 1490 Isc. Directional-

days. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; 2% each discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 44, 5, 6a, 7b, 8. 
Rate Protection: 10h, Ilh, 12b, 13h, 1411, 15a, 16. 
Basle Rates: 20a, 21a, 21d, 22b, 23e. 24b, 25a, 26, 

27, 28e. 28e, 29e. 30, 31. 
Contracts: 40a, 41, 42b, 45, 48, 47a, 48, 50, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 60f, 61a, 62d. 
Cancellation: 70a, 70e. 71e, 72, 73s, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WRTS (FM). 
Affiliated with MRS. 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13 Elf 9/1/69-Itec'd 6/25/69. 
6. SPOT ANNOUNCEMENTS 

(a) 
I min 

1 x  7.00 4.00 
20 x  6.50 4.00 
40 x  6.00 4.00 
60 x  5.75 4.00 
80 x  5.50 3.75 
100 x  5.25 3.50 
200 x  5.00 3.25 
300 x  4.75 3.00 
400 x  4.50 2.75 
500 x.  4.25 2.50 
1000 x  4.00 2.35 

(•I Fixed Position. 
7. PACKAGE PLANS 
PER WK: 10 tl 20 tl 30 ti 40 ti 59 tl 
1 min.  50.00 95.00 135.00 170.00 201...00 
30 sec  32.50 60.00 82.50 100.00 117.50 
20 sec.  27.50 50.00 67.50 80.00 82.50 

BUDGET PLAN-ROS 
7 20-sec spots per wk in 1 yr. ea .. . 1.20 
Non-cancellable contract. Cannot be combined for 
discount purposes. 

WRTS (FM) 
1959 

111121Fiml] 

-ROS-
30 see 20 see 

0.50 
3.50 
3.50 
3.50 
3.25 
3.00 
2.75 
2.50 
2.25 
1.00 
3.75 

Media Code 4 236 4590 2.00 
Constrander Corp., Box 90, 236 W. Sixth St, East 

Liverpool, Ohio 43920. Phone 216-385-1490. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Joseph D. Coons. 
Vice-Urea. & Sta. Mgr.-Edward P. Vallor, 
Program Director-Richard Frankel. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Regional Reps Corp. 

3. FACILITIES 
EltP 26,000 w.: 104.3 me. 
Operating schedule: 6 am-midnight daily. EST. 
Antenna ht.: 335 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; 2% 10 days, net 30. 

5. GENERAL ADVERTISING See ended regulations 
See WOHI listing for coded regulations. 
AM facilities: %VOID. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 3 Eft 11/1/68-Reed 11/4/68. 

7. PACKAGE PLANS 
PER DAY: PER MO: 1 -nie 
3 ti 90 ti  50 
7 ti 210 ti.  100 
12 ti 360 ti  150 
17 ti 510 ti  . 200 

EATON 
Preble County-Map Location A-7 

See SUDS consumer market map and data at been-
fling of the State. 

WC T M (FM) 
1960 

Media Code 4 236 4620 7.00 
Western Ohio Broadcasting Service. Inc., 505 N. 
Barron St., Eaton, Ohio 45320. Phone 513-456. 
4200; 3200. 

I. PERSONNEL 
Vice-Pres.. Gen'l & Sales Mgr.-Stanley Coning. 
Station Mgr. & Prog. Dir.-Ronald J. Wickersham. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
Elti' '20.000 w.; 92.9 me. 
Operating schedule: 7:00 am-midnight Mon tnru flat; 
8:20 am-5:40 pm Sun. EST. 
Antenna ht.-125 ft. above average terrain. 

OHIO 
4. AGENCY COMMISSION 

16% on hiato only: no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

Contracts: 40a. 
5103111mm length of contract, 2 years. 
Affiliated with MBS Radio Network, 

TIME RATES 
Rates effective November 24. 1962. 
Rates received January 7, 1963. 

6. SPOT ANNOUNCEMENTS 
Adjacencies or participations to News, Sports, or 
Farm programming limited to 1 minute or 30 seconds 
only. 

CLASS AA 
1 min 30 sec 1 min 30 sec 

5 ti 6.75 4.50 87 ti 5.00 5.50 
10 ti  6.50 4.25 175 ti.........._ 4.50 8.25 
21 6.00 4.00 266 4.00 8.00 
43 ti 5.50 3.75 365 ti  3.50 2.25 

CLASS A 
1 min 30 see 20 sec 15 sec 

1 U. 4.75 3.50 3.00 2.75 
10 ti  . 4.75 3.50 3.00 2.75 
21 ti  4.50 3.50 3.00 2.75 
88-175 ti   4.00 2.75 2.25 2.00 
176-266 ti__________ 3.75 2.50 2.00 1.75 
267-365 3.25 2.25 1.75 1.50 
500 ti.......... 3.00 2.00 1.65 1.40 
730 ..... _ 2.75 1.75 1.50 1.25 

i.i.)-Fff1FikATIONS 
(10 sec) 
ea ea 

1-365 ti  1.50 730 tl  1.00 
500 ti  1.25 

7. PACKAGE PLANS 
SPOT SATURATION PLAN 

Frequency determined by number of spots used Pet 
month, week, or day. 

per mo per wk per da 
156 U  60 21 6 
260 ti  90 28 8 
365 ti..   120 35 10 
730 ti  150 42 12 

8. PROGRAM TIME RATES 
CLASS AA I hr 1/2 hr 1/4 hr 

5 ti  60.00 35.00 22.00 
10 II    58.00 34.00 21.00 
21 ........ 55.00 33.00 20.00 
43 ti  50.00 81.00 19.00 
87 ti  45.00 29.00 17.00 
175 ti  40.00 26.00 15.00 
266 ti  35.00 22.00 13.00 
365 ti... ....... - ...... 25.00 17.00 11.00 

CLASS A 
5 ti .., ......   42.50 
10 ti .... .....- 40.00 
21 ti ... .. ............. .......... _ ..........._ 37.50 
22-43 ti  . 85.00 
44-87 ti  32.00 
88-175 ti  30.00 
176-266 ti  27.50 
267-365 ti -- - 25.00 
500 il 22.50 
730 ti 20.00 

ELYRIA 

24.50 
23.50 
22.50 
21.50 
20.50 
19.50 
10.50 
17.00 
16.00 
15.00 

16.50 
15.50 
14.50 
13.50 
12.50 
12.00 
11.50 
11.00 
10.50 
10.00 

Lorain County-Map Location E-4 
See SRDS consumer market map and data at begin-
ning of the State. 

See Lorain-Elyria 

FAIRFIELD 
Butler County-Map Location A-8 

See SRDS consumer market map and data at begin-
ning of the State. 

See Hamilton-Middletown 
(including Fairfield) 

FINDLAY (1 AM; 1 FM) 
Hancock County-Map Location C-4 

See fiRDS eon/timer market map and data at begin-
ning of the State. 

WFIN 
1941 

C R AB 

Media Code 4 236 4740 3.00 
The Findlay Publishing Co., 101-1/2 W. Sandusk3 

St.. Findlay, Ohio 45840. Phone 419-422-4545. 

I. PERSONNEL 
General Manager-Clyde W. Johnson. 
Sales Manager-Gary G. Wright. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Detroit-ream Sales. 

3. FACILITIES 
1.000 w. days; 1330 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. la, 4a, 4d, 5. 6e, 7a, S. 
Rate Protection: 10b, 1lb. 12b, 13b. 14b. 05e. 
Basic Rates: 20e, 21e. 21d, 22a, 22b, 23a, 24e. 26, 

27, 29a, 30. 
Contracts: 40a, 42b, 43, 44a, 44b, 45, 46, 47e, 48, 

51c. 
Comb.; Cont. Discounts: 60e, 60e, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 02. 
Member: Ohlo Radio Network. 
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OHIO 

Findlay-W F I N-Continued 
TIME RATES 

Elf 10/1/68-Ree'd 9/5/68. 
AA-Mon thru Fri 6-9 am, noon-1 pm & 3-7 Pm; 
Sat 6 am-1 pm. 
A-Mon thru Fri 9 am-noon, 1-3 PM & 7 Pm-01211-
MT: Sat I pm-sign-off: Sun all day. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 7 ti 12 ti 24 tl 
AA   7.50 7.00 6.50 6.00 
A ........... _ .... -...-  7.00 6.50 6.00 5.50 

30 sec: 80% of 1-min. 

W F I N-FM 
1948 

96+ 
5.50 
5.00 

Media Code 4 236 4741 1.00 
The Findlay Publishing Co., 101-1/2 W. Sandusky 

St., Findlay, Ohio 45840. Phone 419-422-4545. 
I. PERSONNEL 
General Manager-Clyde W. Johnson. 
Sales Manager-Gary G. Wright. 

3. FACILITIES 
REP 20,000 w. (horiz. & vert.); 100.5 me. Stereo. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4e. 5. 6a, 7a, 8. 
Bate Protection: 15b. 
Basic Rates: 20b, 21a, 22a. 22b, 23a, 25a, 26. 28b, 

28c, 290. 
Contracts: 40a, 426, 43, 44e. 446. 45, 46, 48, 49, 

51a. 
Comb.: Cont. Discounts: 60b, 60e, 601, 61e, 62d. 
Cancellation: 70e. 70c, 71a, 72, 730. 
Prod. Services: 80, 81. 82. 

TIME RATES 
EH 10/1/68-Itec'd 9/5/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 11 7 ti 12 ti 24 tl 36+ 
1 min.  5.00 4.50 4.00 3.50 3.00 

FOSTORIA (1 AM; 1 FM) 
Seneca County-Map Location D-4 

See SIMS consumer market map and data at begin. 
sting of the State. 

WFOB W F 0 B-FM 
1946 

1:11:113 
Media Code 4 236 4800 5.00 
Seneca Radio Corp.. 3-1/2 miles south of Fostoria 
on U. S. No. 23, Fostorla, Ohio. 44830. Phone 
435-5666. 

Other offices: 118 N. Main St., Bowling Green, Ohio. 
I. PERSONNEL 
Prim. & Gen'l Mgr.-Mel Murray. 
Vice-Pres. & Sales Mgr.-itoger V. Wise. 
Program Director-Orne Kin& 

2. REPRESENTATIVES 
Regional Reps Corp. 

9. FACILITIES 
1,000 w.; 1430 kc. 

Directional-separate patterns. day and night. 
Operating schedule: 5:30 am-midnight. EST. 
FM FACILITIES 
ER? 3,000 w. 96.7 me. 
Antenna ht. • 205 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3b, 4a. 4d. 5, On. 7a, 8. 
Rate Protection: 10b. 11b. 14b. 
Basle Rates: 200, 225, 22b, 23a, 24b, 25a, 28b, 290. 
Contracts: 40a. 42b, 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 61e, 62e. 
Cancellation: 70e, 71a, 730. 
Member: Ohio Radio Network, National .AgRadlo 
Groups, Inc. 

TIME RATES 
Rates effective June 14, 1954. 
Rates received June 19. 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1;2 1/4 10 5 

hr. hr. hr. min. min. Spot 
I time..... 60.00 32.00 19.00 15.00 11.50 7.50 

13 times._ 56.25 31.50 18.75 14.75 11.25 7.30 
26 times.... 54.50 30.75 18.25 14.50 11.00 7.10 
29 times__ 52_75 29.00 18.00 14.25 10.75 6.90 
52 times.... 49.00 23.50 17.75 14.00 10.50 6.70 
104 limes_ 46.00 27.75 17.25 13.75 10.25 6.50 
156 times._ 41.75 26.50 17.00 13.50 10.00 6.30 
208 times.... 37.50 25.00 16.75 13.25 9.75 6.10 
260 times_ 34.00 23.75 16.25 13.00 9.50 5.90 
312 times._ 32.50 22.50 15.75 12.75 9.25 5.70 
10 seconds   3.45 
20 seconds   4.25 

(CIO 

FREMONT (1 AM; 1 FM) 
Sandusky County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WFRO 
1949 

CEO 
Subscriber to the NAB Radio Code 

Media Code 4 236 4860 9.00 
Wolfe Broadcasting Corp.. 005 W. State St.. Fremont. 

Ohio 43420. Phone 419-332-8218. 
I. PERSONNEL 
Pros. & Gen'l Mgr.-Robert E. Wolfe. 
Commercial Manager-Mrs. Margaret It. Wolfe. 

3. FACILITIES 
500 w. days: 900 ke. Directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simuleast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WFRO-FM. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a. 22b, 23a, 24b, 25a, 28a. 290. 
..lontracts: 40a. 420. 45, 46, 47a. 
.lomb.: Cont. Discount: 60k, 61e, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Preferred position governed by priority and avail-
ability on contract haqs. 

TIME RATES 
Elf 5/1/69-Reed 4/30/69. 

A-Mon thru Sat sign-on-9 am, 11 am-1 pm & 3:30 
pm-sign-off; Sun all day. 
B-Mon thru Sat 9-11 am & 1-3:30 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I x 13g 26x 52x 
1 min  9.75 9.00 8.00 7.65 
30 sec  5.55 5.30 5.15 4.85 

4.35 4.15 3.95 
CLASS B 

1 min  8.00 7.30 6.60 6.25 
30 sec  4.90 4.70 4.50 4.25 
10 sec  4.25 4.00 3.85 3.65 

8. PROGRAM TIME RATES 
CLASS A 

lx 13x 26x 52x I04x 260e 
1 hr  66.85 
1/2 hr  59.25 54.35 51.25 48.25 
1/4 hr  35.60 32.10 30.80 29.15 
10 min  29.15 25.90 23.65 21.10 
5 min  18.15 16.20 15.55 14.60 

CLASS B 

104x 
7.30 
4.70 
3.75 

5.60 
4.00 
3.50 

27.25 
18.15 
13.95 

260X 
6.60 
4.50 
3.55 

4.90 
3.90 
3.25 

25.90 
16.50 
13.30 

1 hr  66.85   
1/2 hr  46.60 44.70 43.35 41.75   
1/4 hr  25.90 24.95 24.30 22.35 21.10 19.40 
10 min  21.10 19.40 18.80 18.20 16.85 14.60 
5 min  14.60 13.95 13.30 12.30 11.65 9.70 

10. SPECIAL FEATURES 
NEWS: 5 min 10 min 1/4 hr 
Time rate plus  1.25 2.50 3.75 

W F R O-FM 
1946 

Media Code 4 236 4861 7.00 
Wolfe Broadcasting Corp., 905 W. State St.. Fre-

mont, Ohio 43420. Phone 419-332-8218. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert E. Wolfe. 
Commercial Manager-Mrs. Margaret R. Wolfe. 

3. FACILITIES 
ER? 20,000 w.• 99.1 me. 
Operating schedule: 6 am-10 pm. EST. 
Antenna ht.: 217 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-I0 pm. For simulcast facilities see WFRO. 

1946 4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
See WFRO listing for coded regulations. 

TIME RATES 
Eff 5/1/69-Rec'd 4/30/69. 

A-Mon thru Sat sign-on-9 am, 11 am-1 pm & 3:30 
pm-sign-off; Sun all day. 
B-Mon thru Sat 9-11 am & 1-3:30 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

lx I3x 260 52x I04x 260e 
1 min  7.30 6.80 6.00 5.75 5.50 4.95 
30 sec  4.25 4.00 3.90 3.65 3.50 3.40 
10 sec  3.45 3.30 3.15 2.95 2.85 2.65 

CLASS B 
1 min  6.00 5.50 4.95 4.75 4.25 3.75 
30 sec  3.75 3.50 3.40 3.20 3.00 2.95 
10 sec  3.25 3.00 2.90 2.80 2.60 2.50 

8. PROGRAM TIME RATES 
CLASS A 

lx I3x 26e 52e 104e 260e 
1 hr  57.10   
1/2 hr  44.50 40.75 38.50 36.25   
1/4 hr  26.75 24.25 23.25 21.90 20.50 19.50 
10 min  21.90 19.50 17.75 15.85 13.60 12.35 
5 min  13.65 12.25 11.65 10.95 10.50 10.00 

CLASS B 
1 hr  57.10 
1/2 hr  35.00 33.50 32.50 31.50   
1/4 hr  19.50 18.75 18.25 16.75 15.75 14.75 
10 min  15.90 14.60 14.25 13.60 12.65 10.95 
5 min  10.95 10.50 10.00 9.25 8.75 7.30 

GALLIPOLIS (I AM; I FM) 
Gallia County-Map Location E-9 

See SltDS consumer market map and data at begin-
ning of the State. 

WJ EH 
1950 

CEICI 
Subscriber to the NAB Radio Code 

Media Code 4 236 4920 1.00 
Ohio Valley on the Air. Inc., Box 448. Portsmouth 

Rd., Gallipolls, Ohio 45631. Phone 446-3543. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul E. Wagner. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 990 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on than only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b, 3a, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11 b, 12b. 13b, 14b, 16. 
Basic Rates: 20a, 20b, 21a, 21d, 22a, 26, 27, 28c, 

29a, 33a. 
Contracts: 45, 46. 
Cancellation: 70e. 
Affiliated with NAS and KBS. 
Member: Ohio Radio Network. 

TIME RATES 
Rates effective  

Rates received December 3, 1952. 
6. SPOT ANNOUNCEMENTS 

1 x 52x 104x 156x 208e 260e 
1 min  6.00 5.80 5.40 5.10 4.95 4.50 

WJ E H-FM 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 296 4921 9.00 
Ohio Valley on the Air, Inc., Box 448. Portsmouth 

Rd.. Gallipolls, Ohio 45631. Phone 446-3543. 
I. PERSONNEL 
Pres. & Geai Mgr.-Paul E. Wagner. 

2. REPRESENTATIVES 
Regional Reps Corp. 

S. FACILITIES 
IMP 16,470 w.; 101.5 mc. 
Operating schedule: 6 am-10:30 pm. EST. 
Antenna ht.-152 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
See \VJEFI listing for coded regulations. 

TIME RATES 

Rates are identical to WJEH. See that listing. 

GREENVILLE 
Darke County-Map Location A-6 

See SliDS consumer market map and data at begin-
ning of the State. 

WDRK (FM) 
1962 

Media Code 4 296 4980 5.00 
Kennedy Broadcasting Corporation, 1625 Dayton Rd.. 

Greenville, Ohio. 45331. Phone 513-548-1999. 

STATION'S PROGRAMMING DESCRIPTION 
WDRK (FM): Programmed for family at home. 
FARM: 6-7 am, 2 men, markets, interviews. Enter-
tainment 7-10 am, air personalities, audience partici-
pation, quiz, middle-of-the-road and novelty music. 
Party line 10 am-noon & 5-6 Pm, Personality chats 
with ladies. News and farm noon-1 pm. Entertain-
ment 1-5 DM, quiz, middle-of-the-road novelty music. 
Entertainment 7 pm-12M, middle-of-the-road music, 
birthdays and anniversaries saluted. Country and 
western featured Sat. Jazz Sun evening. NEWS: on 
hour and half hour. SPORTS: cover all local sports. 
Local news and events featured. 3 man news depart-
ment, 1 mobile unit. Contact Representative for fur-
ther details. Itec'd 8/2/67. 

I. PERSONNEL 
Pres., Gen'l Mgr. & Farm Dir.-John D. Heiby. 

2. REPRESENTATIVES 
Gelderman & Company. 
Regional Reps Corp. 

3. FACILITIES 
ERP 6.300 w.; 106.5 kc. 
Operating schedule: 6:00 am-midnight Mon thru Sat; 
6:30 ain-11:00 inn Sun. EST. 
Antenna ht.: 176 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 4a, 5, 6a, la. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20a, 21a, 21b, 21d, 23a, 25a, 26. 28b, 

29a, 33a. 
Contracts: 40a. 41, 420. 43, 44a. 45, 46, 47a, 48, 49, 

50, 51a. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71a, 72. 73a. 
Prod. Services: 80. 81. 82. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
No. 4 Elf 4/5/67-Recd 1/30/67, 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

Ea . 4.00 3.20 2.20 
8. PROGRAM TIME RATES  

1 hr 1/2 hr 1/4 hr 10 mln 5 min 2 mln 
Ea 45.00 25.00 18.75 12.50 9.50 4.75 

DISCOUNTS 
Total billing within 1 month or less: 
40.00 10% 160.00   25% 
80.00 .   15% 200.00 30% 
120.00 20% 

HAMILTON-MIDDLETOWN 
(including Fairfield) (3 AM; 3 FM) 
Butler County-Map Location A-8 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to Imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WCNW 
1964 

FAIRFIELD 

Country Music Network 

Media Code 4 236 5025 8.00 
Walter L. Folimer, Inc., 8586 Michael Lane, Fair-

field, Ohio 45014. Phones 513-892-5958. 241-1560. 
I. PERSONNEL 
President-Walter L. Follmer, Sr. 
General Manager-Gary W. Hagerich. 
Sales Manager-Vaughn Allen. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
5.000 w. days; 1560 kg, Directional. 

500 w. pre-sunrise. 
Operating schedule: Sunrise-local sunset. EST. 

Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WCN W. FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a. 24a, 25a. 
Contracts: 40a. 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 61b. 62b, 62e. 
Cancellation: 70e, 
Member: Ohio Radio Network, Country Music Net-
work. 

TIME RATES 
Elf 7/1/69-Ree'd 6/26/69. 

7. PACKAGE PLANS 
PER WK: I tl 5 tl 10 ti 15 ti 20 01 
1 min/less._ ...... 12.50 11.50 11.00 10.25 10.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x  75 53 26 

WC N W-FM 
1962 

FAIRFIELD 

Country Music Network 

Media Code 4 236 5026 6.00 
Walter L. Follmer, Inc., 8086 Michael Lane. Fair-

field, Ohio 45014. Phones 513-892-5958. 241-1560. 
I. PERSONNEL 
President-Walter L. Follmer, Sr. 
General Manager-Gary W. Hagerich. 
Sales Manager-Vaughn Allen. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
EltP 29.000 w.; 94.9 mg. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 350 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-sunrise. For simulcast facilities see WCNW. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 4a, 4d, 5, 6a. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 25a. 
Contracts: 40a. 42a, 45, 46, 47e. 48. 
Comb.; Cont. Discounts: 61b, 6213. 62e. 
Cancellation: 70e, 73a. 
Member: Ohio Radio Network. 

TIME RATES 
Eff 7/1/69-Rec'd 6/26/69. 

7. PACKAGE PLANS 
PER WK: 1 ti 5 tl 10 11 15 ti 20 ti 
1 min/less___ ... 12.50 11.50 11.00 10.25 10.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x  75 53 26 
(D) 

W H 0 H (FM) 
1959 

HAMILTON 

Media Code 4 236 5100 9.00 
Fort Hamilton Broadcasting Company, Second Nation-

al Bank Bldg., Handiton, Ohio. Phone 894-6543. 

STATION'S PROGRAMMING DESCRIPTION 
W11011 (FM): MUSIC: popular 50%, light semi-
classics 30%, film music 15%. German music 5%. 
SPORTS: the play-by-play of college football and 
basketball. NEWS: headlines, weather and tem-
perature hourly. Contact Representative for further 
details. Itec'd 8/3/67. 

I. PERSONNEL 
President-Robert J. Briede. 
Vice-President-John C. Slade. 
General Manager-Raymond C. Motley. 

2. REPRESENTATIVES 
Barry J. Cannon Associates. 

S. FACILITIES 
Eut!' 3,360 w.•. 103.5 rae. 
Antenna ht.-300 ft. above average terrain. 
Operating schedule: 8:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 5, 6a, 7a, 8, 
Rate Protection: 10b, 11c, 12b, 13c, 14b, 150. 15b, 

16. 
Basic Rates: 20a, 20b, 21a. 21b, 21d, 22a. 226, 23a, 

23b, 24b, 24e, 25a, 26, 27, 28a, 28c, 29a, 30, 31, 
32a, 33a. 

Contracts: 40a, 41, 42a. 42e, 43, 44b, 45, 46, 47a, 
48, 49, 50, 51a. 

Comb.: Cont. Discounts: 60b, 61b. 62b. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80. 81. 82. 
AM facilities: WMOH. 

TIME RATES 
Bates effective 

Bates received June 2. 1941. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 1 min. 

1 time 20.00 10.00 3.00 
25 times  17.50 8.50 2.75 
50 times.- ............. .... 15.00 8.00 2.50 

156 times  12.50 7.50 2.00 
312 times  10.00 6.50 1.75 

(Hamilton-Middletown continued on next page) 
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WMOH 
1944 

HAMILTON 

Subscriber to the NAB Radio Coda 
Media Code 4 236 5160 3.00 
Fort Hamilton Broadcasting Co., Second National 
Bank Bldg., Hamilton. Ohio 45011. Phone 513-
894-6543. 
STATION'S PROGRAMMING DESCRIPTION 

WMOH: Music: popular and middle-of-the-road 85%, 
c and w 10%, jazz and blues 5%. SPORTS: live 
play-by-play college and high school football, basket-
ball, professional baseball. State and regional high 
school basketball tournaments, all from scene of ac-
tion. NEWS: local news 50%, state and regional 
news 30%, national and international news 20%. 
Weather reports and temperature 10 times daily. 
TALK: daily hourly program of interviews with lead-
ing civic leaders with telephone questions, FARM: 
market report. U.S.D.A. report, local county agent. 
RELIGION: restricted to Sat and Sun. Contact 
Representative for further detail'. Itec'd 8/3/67. 

I. PERSONNEL Prestueot-itobert J. Briedi. 
General Manager-Raymond C. Motley. 
Program Director-Doug Anthony. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 
Ohio-Thomas Broadcast Time Sales, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1450 ke. 
Non -directional. 

Operating schedule: 5:00-1:00 am. EST. 
4. AGENCY COMMISSION 

15/0 net charges for time. 
5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 40. 4d. 5, 6a, 7b. 8. 
Rate Protection: 10a, Ila, 12a. 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21b. 21d, 22a, 23a, 24b, 25a, 26, 

27. 28b, 28e, 29a, 30, 32b, 33e. 
Contracts: 400. 41, 42b, 43, 44a, 45. 46, 47a, 48, 49, 

50. 51b 51c. 
Comb.: Cent. Discounts: 60b, 60e. 61e, 62d. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80. 81. 82. 
FM facilities: WHOH (FM). 
Affiliated with American Information Network. 

TIME RATES 
Rates effective June 1. 1963. (Card No. 4.) 

Card received May 2, 1963. 
6. SPOT ANNOUNCEMENTS 1 min 30 see 20 see 
1 10.00 7.00 5.00 
26 9.00 6.50 4.50 
52 8.00 5.50 4.00 

312 5.85 4.45 3.00 
500 tl 5.00 4.00 2.50 

7. PACKAGE PLANS 
WEEKLY PACKAGES-1508 

PER WK: 1 min 30 see 20 sec 
10 ti  8.00 5.75 3.75 
15 7.50 5.25 3.50 
20 7.00 4.75 3.00 
25 6.50 4.25 2.75 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 10 min 5 min 

1 x   75 40 30 25 20 
DISCOUNTS 

13x-5% 52x-10% 156x-15% 
20x-5% 104x-10% 260x-15% 

WPFB 
1947 

MIDDLETOWN 

1:113C1 
Media Code 4 236 5220 5.00 
WPFB, Inc.. 4505 Central Ave., Middletown, Ohio. 

45042. Phone 513-422-3625. 
STATION'S PROGRAMMING DESCRIPTION 

WPFB: Programmed for general interest. 
MUSIC: country and western 5-7 am dx 2:30-5 pm 
M-F. Middle-of-the-road 1-5 am, 8:30-10 am. public 
affairs and middle-of-tbe-road music, 6-8 pm, rock 
8 pm-1 am M-F. TALK: Women's program, con-
versation. guest interviews. discussions. live music. 
open telephone, local issues 10-11 am M-F. NEWS: 
stock markets. MI reports, weather, local area re-
ports, 7:30-8:30 am. noon-12:30 pm, 5-6 pm. Area 
news programs 11-11:30 am. SPORTS: college, high 
school football and basketball. Professional basket-
ball and baseball. RELIGIOUS: 15 min programs 
12:30-2:30 pm, M-F. 30 min programs Sat and Sun. 
COMMERCIAL POLICY: maximum of 18 minutes 
per hour. Personality remotes available. Contact 
Representative for further details. Rec'd 7/31/68. 

I. PERSONNEL 
Urea. Gen'l Mar.-Paul F. Braden. 
Vier-Pres. Salts-Joseph IT. LeMnyne. 
Vire -Pros. & Sta. Mar.-Ray Iglehart, Jr. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Regional Reos Corp. 

3. FACILITIES 
1,000 w. days. 100 w. nights; 010 lee. 

Nen-directional. 
OnerstIng schedule 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% agency commission: no cash discount. 

5. GENERAL ADVRRTISING See coded regulations 
General: lb. 21% 3d, 4a, 4c. 5, 6a. 
Rate Protecticn: 15b. 
Basle Rates: 200. 22a, 23a, 24e. 26, 28e. 
Contracts: 40a. 41. 45, 46, 47e, 48. 
Cancellation: 72. 730. 
Pend. Services: 80. 
Affiliated with Major Market FM Network. 

TIME RATES 
Eff 1/1/67-Reed 12/5/66, 

7, PACKAGE PLANS 
WEEKLY PACKAGES 

(1 minute or less) 
1 ti 1. 00 15 ti  10.50 
5 ti  11.50 20+ ........... 10.00 
10 ti  11.00 

a. PROGRAM TIME RATFS 
1/2 hr  70 1/4 hr - 48 
All rates are flat. No further discounts. 

(Hamilton-Middletown eont:nued on next page) 

Watch Out For The Other Guy 
Maybe you're a good driver. Many drivers aren't. So why put yourself at the 
mercy of some other guy's mistakes? Better to drive defensively. And expect the 
unexpected. After all, nearly half the drivers in fatal collisions are good drivers, 
and in the right. But being in the right isn't enough. You could be dead right. 

Published to save lives in cooperation with The Advertising Council and the National Safety Council. 
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W P F B-FM 
1959 

MIDDLETOWN 

1:113C1 
Media Code 4 236 5221 9.00 
WPFB. Inc.. 4505 Central Ave., Middletown, Ohio 

45042. Phone 513-422-3625. 

STATION'S PROGRAMMING DESCRIPTION 
WPFB-FM: Programmed for adults and young adults. 
90% standards. NEWS: 2 min, 15 before and after 
hour, plus expanded news, stock markets, Radio 
News International reports, weather, local area re-
ports. 7 :30-8 :30 am, noon-12:30 pm, 5-6 pm. 
SPORTS: area college and high school football and 
basketball, professional basketball and baseball. Auto 
racing: national USAC and NASCAR sanctioned 
races. Horse race results from major tracks, 1:50 pm, 
20 after and 10 before hour, wrap-up 6:50 pm. Con-
tact Representative for further details. Rec'd 4/28/69. 

I. PERSONNEL 
Pres. & Gent Mgr.-Paul F. Braden. 
Vice-Pres. Sales-Joseph H. LeMoyne. 
Vice-Pres. & Sta. Mgr.-Ray Iglehart, Jr. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 50,000 w. (hertz. & vert.); 105.9 me. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 410 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3d, 4a, 4c, 5, 6a. 
Rate Protection: 15b. 
Basle Rates: 20a, 225, 23a, 24c, 26, 28e. 
Contracts: 40a, 41, 45, 46, 47e, 48. 
Cancellation: 72, 73a. 
Prod. Services: 80. 

TIME RATES 

ER 1/1/67-Rec'd 12/5/66. 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
(1 minute or less) 

1 t1.--___ _ . 12.00 15 tL..   10.50 
5 ..... 11.50 20+   10.00 
10 ti  11.00 

8. PROGRAM TIME RATES 
1/2 hr  
All rates are fiat. No further discounts. 

(D) 

HILLSBORO (1 AM; 1 FM) 
Highland County-Map Location C-8 

See SIDS consumer market map and data at begin-
ning of the State. 

WSRW WS RW-FM 
1956 1962 

RAB 

Subscriber to the NAB Radio Code 

Media Code 4 236 5280 9.00 
Mall all correspondence and material to: Highland 

Broadcasting Co., Box 176, Hillsboro, Ohio 45133. 
Business offices and Studio: Route 247, 1.8 miles S. 

of Hillsboro, Ohio. Phone 393-1590. 
I. PERSONNEL 
General Manager-Tom Archibald. 
Station Manager-Willard Parr. 
Commercial Manager-Chester 

2. REPRESENTATIVES 
Regional liens Corp. 

3. FACILITIES 
500 w. days; 1500 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM FACILITIES 
REP 44,000 w.; 106.7 me. 
Antenna ht.-160 ft. above average terrain. 

4. AGENCY COMMISSION 
All rates net; agencies add commission to rates 
shown. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4b, 4d, 5, 6a. 
Rate Protection: lib. 
Basic Rates: 20a, 22a, 22b, 23a. 26. 
Contracts: 40a. 45. 46, 470. 
Comb.: Cont. Discounts: 60k. 610, 61b, 62b, 62e. 
Cancellation: 73a. 
Affiliated with Keystone Broadcasting System. 
Member; Ohio Radio Network. 

TIME RATES 

Rates received August 16, 1956. 
7. PACKAGE PLANS 

WEEKLY PACKAGE RATES 
1 ti 5 tl 10 ti 18 ti 25 tl 40 tl 

1 min  3.15 2.40 2.25 2.10 2.00 1.85 
30 sec  2.75 2.00 1.85 1.70 1.60 1.45 
10 sec  2.15 1.40 1.25 1.10 1.00 .85 

IRONTON 
Lawrence County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

See Huntington (W. Va.) -
Ashland (Ky.) 
(including Ironton, Ohio) 

under West Virginia 

698 

Jackson County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

W LMJ 
1953 

Subscriber to the NAB Radio Code 

Media Code 4 236 5400 3.00 
Modern Broadcasting Co.. Inc., Court & Broadway. 

Jackson, Ohio 45640, Phone 286-2141. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Lloyd White. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1.000 w. days; 1280 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/2 Ume only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 45, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 22b, 23a, 24a, 25a. 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 61a, 62e. 
Cancellation: 70e, 73a. 
Affiliated with RUS and NAS Radio Networks. 
Member: Ohio Radio Network. 

TIME RATES 
Eff 7/1/68-Rec'd 11/1/68. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 10 5 1 min. 

hr. min. min. or less 
1 ti. 30.00 18.80 12.00 9.00 6.00 3.09 

13 ti. 28.50 17.10 11.40 8.55 5.70 2.85 
26 tl. 27.00 16.20 10.80 8.10 5.40 2.70 
39 ti. 25.50 15.30 10.20 7.65 5.10 2.55 
52 t. 24.00 14.40 9.60 7.20 4.80 2.40 
156 ti. 22.50 13.50 9.00 6.75 4.50 2.25 
260 U. 21.00 12.60 8.40 6.30 4.20 2.10 
312 ti. 19.50 11.70 7.80 5.85 3.90 1.95 
Announcements of 1 minute or less ordered on run-
of-schedule basis-20% additional discount from ap-
plicable frequency rate. 
10-second run-of-schedule "billboard" announcements 
-50% additional discount from applicable 1-minute-
or-less rate. (20% run-of-schedule discount does not 
apply to 10-second announcements.) 

KENT (1 AM; 1 FM) 
Portage County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WKNT 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 236 5460 7.00 

Kent-Ravenna Broadcasting Corp.. Box 629, 2449 
State Route 59, Kent, Ohio 44240. Phone 216-673-
1530. 

STATION'S PROGRAMMING DESCRIPTION 
WENT: Programmed for general interest. 
FARM: 8-9 daily. Swap show daily 9:10 am. NEWS: 
local and state on hour, network news on half hour. 
SPORTS: 7:50 am, 12:10 & 4:30 pm. Major league 
football and baseball. College football, basketball and 
baseball, high school football and basketball. Bowl-
ing program M-F, 5 min, golf program in season 5 
min M-F, coaches corner in season 15 min. MUSIC: 
middle-of-the-road. Features: network, weather serv-
ice, club events, stock reports, special events. Con-
tact Representative for further details. Rec'd 3/25/69. 

I. PERSONNEL 
President-Robert Dix. Sr. 
Station Manager-Marty Howard. 
Sales Manager-Adele Marshall. 

2. REPRESENTATIVES 
George T. Hopewell, Inc 
Regional Reps Corp. 

3. FACILITIES 
1,000 w.: 1520 Ice. Daytime directional. 
Operating schedule: 7 am-9 pm. EST. 

4. AGENCY COMMISSION 
15% time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 5, 6a, 75. 
Hate Protection: 15b. 
Basic Rates: 20b. 21a, 22a, 24b, 25e, 26, 29b, 33a. 
Contract.: 40a, 41, 42a, 42d, 43, 44a, 44b, 45, 46, 

47a, 48, 49, 50. 51a. 
Comb.: Cont. Discounts: 60e, 61a. 
Cancellation: 70a, 70e, 71b, 72, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with KBS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective November 1, 1965. 
Rates received January 20, 1966. 

6. SPOT ANNOUNCEMENTS 
20/30 

1 min see 
1 it  7.50 5.60 156 
13 ti  7.10 5.30 260 
26 tL.._   6.70 5.00 312 
52 it........_  6.30 4.70 365 
104 tl  5.90 4.40 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 

1 ti..._.................. 50.00 30.00 20.00 15.00 
13 ti. 48.50 25.10 19.40 14.55 
26 tL..-  47.00 28.20 18.80 14.10 
52 ti........_._ 45.50 27.30 18.20 13.65 
104 ti _._ 44.00 26.40 17.60 13.20 
156 ti  42.50 25.50 17.00 12.75 
260 Ii...........- 41.00 24.60 16.40 12.30 
312 ti   39.50 23.70 15.80 11.85 
365 ti _ .... 38.00 22.80 15.20 11.40 

20/30 
1 min sec 

ti........... 5.50 4.10 
il  5.10 3.80 
ti  4.70 3.50 
  4.30 3,20 

5 min 
10.00 
9.70 
9.40 
9.10 
8.80 
8.50 
8.20 
7.90 
7.60 

1961 

Subscriber to the NAB Radio Code 
Media Code 4 236 5461 5.00 
Kent-Ravenna Broadcasting Co., Box 629. 2449 State 
Route 59, Kent, Ohio 44240. Phone 216-673-1530. 
STATION'S PROGRAMMING DESCRIPTION 

WHET-FM: Programmed for general popular music. 
FARM: 8-9 am M.F. NEWS: network on half hour, 
5 min at 7 am, 8 am, 9 am, noon, 3 pm, 5 pm, 6 Pm 
and wrapup at 10:45 pm. COMMERCIAL POLICY: 
2 commercials every 15 minutes. SPORTS: live play-
by-play of major league baseball and football, college 
and high school football and basketball. Contact Rep-
resentative for further details. Rec'd 2/27/68. 

I. PERSONNEL 
Station Manager-Marty Howard. 
Sales Manager-Adele Marshall. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional Reps Corp. 

3. FACILITIES 
ERP 2,200 w.; 100.1 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 335.7 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 30, 4a, 5, 60, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21e, 22a, 24b, 25e, 26, 28e, 29b, 

33a. 
Contracts: 48e, 41, 42a, 42d, 43, 44a, 44b, 45, 46, 

47a, 48, 49, 50, 51a. 
Comb.: Cont. Discounts: 60e, 61a. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Affiliated with SIRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1965. 
Ilotes received January 20, 1966. 

6. SPOT ANNOUNCEMENTS 
20/30 

1 min sec 10 see 
1 ti_______ ...... ........ _ ....... 4.95 3.95 2.50 
13 ti  4.75 3.75 2.35 
26 01 .................... ...... _________. 4.55 3.55 2.20 
52 ti  4.35 3.35 2.05 
104 ........ _._...._ ............ 4.15 2.15 1.90 
156 ti._ 3.95 2.95 1.75 
260 ti._ 3.75 2.75 1.60 

2.55 1.45 
365 ti   3.35 2.35 1.30 

2.15 1.15 

8, PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  40.00 25.00 17.50 12.00 7.50 
13 ti  36.40 24.40 16.90 11.55 7.30 
26 ti ..... _ ........ ____ 35.80 23.80 16.30 11.10 7.10 
52 ti  35.20 23.20 15.70 10.65 6.90 
104 ti  34.60 22.60 15.10 10.20 6.70 
156 ti  34.00 22.00 14.50 9.75 6.50 
260 ti  33.40 21.40 13.90 9.30 6.30 
312 ti  32.80 20.90 13.30 8.85 6.10 
365 II  32.20 20.20 12.70 8.40 5.90 
500 tl   31.60 19.60 12.10 7.95 5.70 

KENTON 
Hardin County-Map Location C-5 

See SUDS consumer market map and data at begin 
fling of the State. 

WKTN (FM) 
1963 

Media Code 4 236 5520 8.00 
Ohio Radio. Incorporated, 113 W. Corral St., Ken-

ton, Ohio 43326. Phone 419-673-9257. 
I. PERSONNEL 
President-Robert W. Reider. 
General Manager-James R. Westerhold. 
Station Manager-Gene Dillon. 

3. FACILITIES 
ERP 2,200 w.; 05.3 me. 
Operating schedule: 6:30 am-11 pm. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: Ia, 20. Is. 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basle Rates: 20a, 22a, 22b, 23a. 24b, 25a, 26, 28a. 

29a. 
Contracts: 40a. 42b, 45, 46, 48. 
Comb. •. Cont. Discounts: 60b. 61b, 62b. 
Cancellation: 70a, 70e. 71s, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 6/1/69-Rec'd 5/20/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: 300x 
1 min  3.85 
30 see  3.30 

7. PACKAGE PLANS 
PER WK, MON THRU SUN: I min 30 see 10 see 
1 tl  4.15 3.60 2.30 
3 ti  4.05 3.50 2.20 
6 ti  3.95 3.40 2.10 
8 ti  3.85 3.30 2.00 
12 ti  3.75 3.20 1.90 
18 ti  3.65 3.10 1.85 
24 ti  3.55 3.00 1.80 
36 ti  3.45 2.90 17, 
48 ti  3.35 2.80 1.70 
WEEKEND SATURATION-SAT, SUN. MON 

I mie 30 see 
25+ (minimum)    3.00 2.50 

8. PROGRAM TIME RATES 
510NDAY THRU SUNDAY 

PER WK: 1 tl 2 tl 1t1 5 tl 601 7+ 
1 hr  46.50 44.50 43.00 41.50 40.00 38.50 
1/2 hr  24.50 23.50 22.75 22.00 21.25 20.50 
1/4 hr  13.50 13.00 12.50 12.00 11.50 11.00 
10 min  11.00 10.50 10.25 10.00 9.75 9.50 
5 min  8.50 8.00 7.75 7.50 7.25 7.00 

6002 
3.65 
3.10 

900x 
3.55 
3.00 

1200x 
3.45 
2.90 

Montgomery County-Map Location 11-7 
See SRDS consumer market map and data at begin-
ning of the State. 

See Dayton (including Kettering) 

LANCASTER (1 AM; 1 FM) 
Fairfield County-Map Location E-7 

See SUDS consumer market map and data at begin-
ning of the State. 

WHOK 
1948 

Media Code 4 236 5580 2.00 
Hocking Valley Broadcasting Corp., North Memorial 

Dr.. Lancaster, Ohio 43130. Phone 652-4373. 4. 
STATION'S PROGRAMMING DESCRIPTION 

WHOK: Programmed for general interest. 
5 min of news on hour. 6-8 am music, current hits. 
8-8:15 am news. 8:15-10 am woman's show, fashions, 
discussions, audience participation. guest interviews, 
community news, middle-of-the-road and current hit 
music, 10:05 am-noon modern country and western 
and folk music. Noon-12:30 pm news, sports, weather 
and stock market reports. 12:30-1 pm farm market 
reports and interviews. 1:05-3 pm current hits, trend 
music, middle-of-the-road. 3:05 pm-sign-off pro-
grammed for teenagers, rock and current hits. During 
summer months music after 6 pm features showtunes, 
standards, film music. Sun 6 am-sign-off religious 
programs, news, talk, film music, showtunes, stand-
ards and middle-of-the-road music. Contact Repre-
sentative for further details. Reed 11/16/67. 

I. PERSONNEL 
General Manager-A. Garen Ferrise. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w.; 1320 ke. Non-directional. 
Operating schedule: 5 am-local sunset. EST. 
Partial simulcast operation. Simulcast 10 am-I:05 
pm. All newscasts are simulcast. For non-slmuleast 
facilities see WHOK-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, la, 31), 4a, 5, 6a, 8. 
Rate Protection: 10b, lib. 
Basle Rates: 22a. 22b. 23a, 24b, 25a, 28e, 290. 
Contracts: 405, 420, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 601c. 62e. 
Cancellation: 70a. 70e, 71a, 73a. 
Member: Ohio Radio Network. 

TIME RATES 
ER 12/1/68-Itee'd 12/4/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 sec 
I ........ 8.65 6.50 
13 x .......8.35 6.20 
26 x  8.10 5.95 
52 x  7.90 5.70 
104 x  7.35 5.10 
156 x  6.85 4.50 
208 x_____ 6.25 4.30 

7. PACKAGE PLANS 
ROS, 14 DAYS: 20 ti 30 01 
1 min  6.30 6.05 
30 sec  5.25 5.00 

W H 0 K-FM 
1959 

11111 F IMO 

1 min 30 see 
260 x_____ 5.70 4.20 
312 x 5.10 4.35 
365 x____.. 4.85 4.00 
520 x.._  4.50 3.85 
1000 x 4.00 3.40 
2000 x..._ ....... 3.70 3.10 

4011 
5.50 
4.50 

50 ti 
5.0(1 
4.00 

Medla Code 4 236 5581 0.00 
Barking Valley Broadcasting Corp., N. Memorial 

Dr., Lancaster. Ohio 43130. Phone 653-4373. 4. 
STATION'S PROGRAMMING DESCRIPTION 

WHOK-FM: Programmed 100% modern country and 
western music. All newscasts are simultaneously 
broadcast with WHOK. 12:30-1 pm farm market 
reports and interviews. SPORTS: professional, college 
and high school, local live coverage on all sports. 
Local live coverage on political elections, community 
events and charity clubs' activities. Live remote 
broadcasts from business establishments for special 
events. Contact Representative for further details. 
Rec'd 11/16/67. 

I. PERSONNEL 
General Manager-A. Garen Ferrise. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 16.000 w.; 95.5 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.-200 ft. above average terrain. 
Partial simulcast operation. Operated separately 6-10 
am & 1:05 pm-6 am. For simulcast facilities see 
WHOK. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b. 4a, 5, 6a, 8. 
Rate Protection: 10b, 11b. 12b. 
Basic Rates: 22a 22b. 230, 246, 25a, 28a. 29a. 
Contracts: 40a, 42a, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60b. 62e. 
Cancellation: 70a, 70c, 71a, 730. 

TIME RATES 
Eff 12/1/68-Rec'd 12/4/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 see I min 30 see 
1 x  4.85 3.80 260 4.10 3.00 
13 a  4.75 3.05 312 x  4.00 2.90 
26 x_._ ...... 4.65 3.55 365 x  3.90 2.80 
52 a  4.55 3.45 520 x  3.80 2.70 
104 x  4.40 3.35 1000 x  3.50 2.40 
156 x_  4.30 3.25 2000 x  3.25 2.15 
208 x_____ 4.20 3.15 

7. PACKAGE PLANS 
ROS, 14 DAYS: 20 ti 30 ti 40 ti 50 ti 
1 min    4.40 4.20 4.00 3.80 
30 sec  3.50 3.30 3.10 2.90 

Spot Radio Stations September 1, 1969 



LIMA (2 AM; 1 FM) 
Allen County-Map Location B-5 

lee SRDS consumer market map and data at begin-
ning of the State. 

WC IT 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 236 5640 4.00 
Riggs-Bussard Broadcasting Corp., Box 940, 940 
Cook Tower, Lima, Ohio 45802. Phone 419-224-
2040. 
STATION'S PROGRAMMING DESCRIPTION 

WCIT: Programmed for young adults. 
MUSIC 80%: features current hits sign-on-sign-off. 
NEWS 12%: 6 min every hour features national, in-
ternational, local and regional, amounts depending 
upon news happenings. Public affairs specials and 
editorials when management feels they are needed. 
Mobile unit for direct reports on area news. Report 
to people every Sun night 15 min before sign-off 
featuring national, state, regional, and local officials 
discussing their professions. 4 personalities featured 
and are available for various promotions and remote 
pickups. Contact Representative for further details. 
Itec'd 7/20/67. 

I. PERSONNEL 
Station Manager-It. H. Riggs. 
Sales Manager-Paul Bussard, 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
250 w. days; 940 kg. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, 

6a, 7b, 8. 
Rate Protection: 15b, 
Contracts: 40s. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70b, 70d, 710, 72, 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 9/1/68-Reed 7/30/68. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

DRIVE TIME 
(0-9 am, 3-6 pm) 

PER WK, EA: 5 ti 10 ti 15 tl 20 ti 30 ti 
1 min  10.00 8.50 8.00 7.50 7.00 

ALL OTHER TIMES & ROS 
I min  9.00 7.50 7.00 6.50 6.00 
20/30 sec: 80% of 1-min. 10 see: 60% of 1-min. 

8. PROGRAM TIME RATES 
Ix 104x 156x 260x 

1 hr  75 70 65 60 
1/4 hr  .40 35 32 30 
10 min  30 25 22 20 
5 min  20 10 15 12 

WIMA W I MA-FM 
1948 1948 

RIAIB 

Subscriber to the NAB Radio Code 
Media Code 4 236 5700 6.00 
Northwestern Ohio Broadcasting Corp., 223 N. Main 

St., Lima, Ohio, 45802. Phone 419-223-2060. TWX 
419-741-4776. 
STATION'S PROGRAMMING DESCRIPTION 

WIMA: Programmed for adults and young adults. 
MUSIC: general popular music 50%. middle-of-the-
road 30%. standards 15%, country and western, folk, 
5%. NEWS: 3 newsman staff, mobile unit. Local 
news 58%. network 40%, farm 2%. SPORTS: high 
school, college, professional football, major league 
baseball. 5:30-9 am air personality, general popular 
music, weather. 9-11 am network variety, woman 
commentator, discussion. 11 am-2 pm air personality, 
middle-of-the-road music, local, farm news. 2-6 pm 
air personality, popular music. news. 6 cm-12M 
news, sports live play-by-play, air personality, 
middle-of-the-road music. Contact Representative for 
further details. Rec'd 3/8/68. 

I. PERSONNEL 
General Manager-R. W. Mack. 
Station & Sales Mgr.-C. B. Heller, 
Program Direetor-Tern Francis, 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Michigan-Pearse Sales. 
Southern-Busby. Finch and Woods, Inc. 

3. FACILITIES 
1.000 w.: 1150 he, Directional-night mils,. 
Operating schedule: 5:30 am-midnight. EST. 
FM FACILITIES 
ERP 15.500 102.1 me. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 3c. 3d. 4o, 44, 5, 6a, 8. 
Rate Protection: 10a, 1113, 14b. 
Basic Rates: 21b, 21e, 22a, 23a, 24e, 25a, 27, 28a. 

29a, 32b. 
Contracts: 40a. 42c. 45, 46. 47e, 48, 49, 51b, 51e. 
Comb : Cont. Discounts: 60a, 60g, 
Cancellation: 700, 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 7 Eff 4/1/09-Reed 3/5/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sal 10 am-3 pm. 

6. SPOT ANNOUNCEMENTS 
-AAA- -AA-

PER WK: I min 20/30 1 min 20/30 I min 20/30 
1 ti  16.00 12.80 14.00 11.20 12.00 9.60 
6 ..... 15.00 12.00 13.00 10.40 11.00 8.80 
12 ti  14.00 11.20 12.00 9.60 10.00 8.00 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

6 spots 6-10 am Mon thru Sat 
6 spots 3-7 pm Mon thru Sat 
5 spots 7-11 pm Mon thru Fri 

-A-

4 spots 10 am-3 pm Sat 
3 spots noon-6 pm Sun 
24 1-min spots per wk, ea_....-- 10.00 
6 spots 6-10 am Mon thru Sat 
6 spots 3-7 pm Mon thru Sat 
6 spots 7-11 pm Mon thru Sat 
6 spots 10 am-3 pm Sat 
6 spots 8 am-8 pm Sun 
30 1-min spots per wk, ea,..,._,,,,.,,_.,_,.....,_,,,,._ 9.50 

LOGAN (1 AM; 1 FM) 
Hocking County-Map Location E-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WLGN 
1967 

C 
Media Code 4 236 5730 3.00 
Logan Broadcasting Co., Box 429, 61 N. Market St., 

Logan, Ohio 43138. Phono 614-385-5451. 
I. PERSONNEL 
President-Dannie Devol. 
Station Manager-Gerald L. Boyer. 
Program Director-Lee Hamilton. 

2. REPRESENTATIVES 
National Time Sales, 
Regional Reps Corp. 

3. FACILITIES 
1.000 w.; 1510 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WLGN-FM. 

4. AGENCY COMMISSION 
15/0 time only. Payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 35, 3b, 3d, 45. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 15b. 
Basle Rates: 20b, 21a, 21e, 22a, 22b, 23a, 24a, 25a, 

28b, 28e, 29b, 30, 31, 33d. 
Contracts: 40e, 41, 42e, 43. 44a. 44b, 45, 
Comb.: Cont. Discounts: 60a, 60e. 001, 61e, 62d. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Member: Ohio Radio Network. 

TIME RATES 
No. 2 MT 1/68-Rec'd 6/19/68. 

6. SPOT ANNOUNCEMENTS 
I min SO see I min 30 see 

1 a  4.00 3. 00 156 x 3.00 2.25 
15 x  3.75 2.85 312 ...... 2.75 2.10 
26 x  3.50 2.70 365 ...... 2.50 2.00 
52 x  3.25 2.50 700 x 2.25 2.00 
104 x ........ ..._  3.15 2.30 

8. PROGRAM TIME RATES 
lx 26x 52x 1041 I56x 260x 3I2x 

1 35.00 33.00 32.00 30.00 28.00 26.00 24.00 
1/2 hr  22.00 20.00 19.00 18.00 17.00 16.00 15.50 
1/4 hr  12,00 10.50 10.00 9.50 9.00 8.50 8.00 
10 min_  9.00 8.50 8.00 7.50 7.00 6.50 6.00 
5 min.  7.00 6.50 6.00 5.50 5.00 4.50 4.00 

W LG N-FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 236 5731 1.00 
The Logan Broadcasting Company, Box 429, 61 N. 
Market St., Logan, Ohio 43138. Phone 385-5454. 

I. PERSONNEL 
President-Dannie Devol. 
Station Manager-Gerald L. Boyer, 
Program Director-Lee Hamilton, 

2. REPRESENTATIVES 
National Time Sales. 
Regional Reps Corp. 

3. FACILITIES 
ERP 3,000 w. (hertz. & vert.); 98.3 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 240 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WLGN. 

4. AGENCY COMMISSION 
15/0 time only. Payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
See WLGN listing for coded regulations. 

TIME RATES 

Rates are identical to WLGN. See that listing. 

LONDON 
Madison County-Map Location C-7 

See SitDS consumer market map and data at beginning 
of the State. 

WLNO (FM) 
1965 

Media Code 4 236 5820 2.00 

Paul Dean Ford and J. T. Winchester, Box 6, Lon-
don-Lockbourne Rd., Rt. 665, London, Ohio 43140. 
Phone 614-852-1717. 

I. PERSONNEL 
Gong & Sales Mgr.-J. T. Winchester. 
Farm & Snorts Dir.-E. L. Wheeler. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 3,000 w. (hertz.), 3,000 w. (vert.); 106.3 me. 
Operating schedule: 7:30 am-7:30 pm. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, Sc. 3d, 4a, 5, 6b, 7b, 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 33e, 
Contracts: 41, 42a, 43, 
Comb.: Cont. Discounts: 62b. 
Cancellation: 70a, 70e. 
Prod. Services: 82. 

TIME RATES 
Elf 7/1/69-Reed 6/25/69, 

6. SPOT ANNOUNCEMENTS 
Ix 25x 50x 100X 200x 

1 min  3.00 1.50 1.40 1.30 1.20 
30 sec  2.00 1.30 1.20 1.10 1.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

Ea ............. .................40 20 10 5 

LORAIN-ELYRIA (1 AM; 1 FM) 
Lorain County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience deliverer?, etc. 
within the area. 

WB EA (FM) 
(formerly WEOL-FM) 

1948 
Media Code 4 236 5900 2.00 
The Elyria-Lorain Broadcasting Co., 408 Elyria Sav-

ings & Trust Bldg.. Elyria, Ohio 44035. Phones: 
Elyria-216-322-3761, Lorain-216-233-5161. 

STATION'S PROGRAMMING DESGRIPTIGH 
WBEA (FM): Programmed for general interest or 
mass appeal. 
MUSIC: popular instrumental music for adults. CODY 
subject to station approval to be compatable with 
programming, consisting of an absolute maximum of 
4 announcements per hour. NEWS: broadcast 8 times 
daily with bulletins broadcast immediately. Itec'd 
6/26/68. 

I. PERSONNEL 
President-Otto B. Schoepfle. 
Vice Pres. & Gen'i Mgr.-Paul Nakel. 
Operations Director-Bill Humphries. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
ERP 50,000 w. (horiz), 50,000 w. (vert.); 107.3 me. 

Stereo. 
Operating schedule: 5 am-midnight. EST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
None; All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WEOL listing for coded regulations. 
AM facilities: WEOL. 

TIME RATES 
Eff 4/1/08-Reed 5/31/68. 

6. SPOT ANNOUNCEMENTS 
I mln I min 

1     7.00 156 x  4.75 
13 X..  6.50 208 x_._. ....... 4.50 
26 a  6.00 260 x  4.00 
52 x  5.50 365 x  3.00 
104 x  5.00 730 x  2.50 

WEOL 
1948 

Media Code 4 236 5950 7.00 
The Elyria-Lorain Broadcasting Co., 408 Elyria 

Savings & Trust Bldg. Elyria, Ohio 14035. 
Phones: Elyria, 216-322:3761; Lorain, 218-233- 

STAT ION'S A ION'S PROGRAMMING DESCRIPTION 
WEOL: Programmed for general adult interest. 
NEWS: network on half hour, local on hour and 4 
blocks daily, 7:30 am, 8:30 am, 12:30 Pm & 5:30 
pm. Market reports, weather and farm news. 
SPORTS: professional football and baseball, and local 
high school sports events in seasons. MUSIC: general 
popular standards and middle-of-the-road. 90% in-
strumental. COMMERCIAL POLICY: maximum 18 
minutes per hour. Contact Representative for further 
details. Reed 6/17/68. 

I. PERSONNEL 
President-Otto B. Schoeplie. 
Vice Pres. & Gen'l Mgr.-Paul Nakel, 
Operations Director-Bill Humphries. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Ohio-Regional Reps Corp. 

3. FACILITIES 
w 1,000 .: 930 hr. patterns day 

d ig  
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, Is, 3a, Sc. 3d, 4a„ 5, Oa, 7a. 
Rate Protection: 10g, 11h, 12h, 13h, 14g, 15b, 10. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 214, 22e, 22b, 

23a, 23b, 24b, 24e, 25a, 26, 28b, 20e, 29a, 30. 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 44b, 45. 46, 

47e, 48, 49, 51a, 51b, 51e. 
Comb.•. Cont. Discounts: 60a, 60e, 61e, 62a, 624. 
Cancellation: 78e. 70e, 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 
FM facilities: WBEA (FM). 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
No. 10 Eft 11/1/68-Reed 10/28/68. 

Drive Time-Mon thru Sat 5-9 am & 3-7 pm. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

I min 30 see 20 see 10 see 
1 x  11.00 8.80 7.70 6.60 
13 x  10.75 8.60 7.50 6,45 
26 x  10.50 8.40 7.35 6.30 
52 x  10.25 8.20 7.15 6.15 
104 x  9.75 7.80 0.80 5.85 

10586 xx  9.25 7.40 6.45 5.55 2  8.75 7.00 0.10 5.25 

3260 a  8.25 0.60 5.75 4.95 
12 x   7.75 0.20 5.40 4.05 

624 a  7.00 5.60 4.90 4.20 
1000 x  6.00 4.80 4.20 3.00 

OHIO 
FIXED POSITION/IOTA 

I min 30 see 20 see 10 see 
1 X.  10.00 8.00 7.00 6.00 
13 x  0.75 7.80 6.80 5.85 
26 x  9.50 760 6.65 5.70 
52 x  9.25 7.40 6.45 5.55 
104 a  8.75 7.00 6.10 5.25 
156 x 825 6.60 575 4.95 
208 x  7.75 6.20 5.40 4.65 
260 a  7.25 5.80 5.05 4.35 
312 x  6.75 5.40 4.70 4.05 
624 x  6.00 4.80 4.20 3.60 
1000 x  5.00 4.00 3.50 3.00 

7. PACKAGE PLANS 
ROS-WITHIN 7 DAYS 

5 ti 10 ti 20 ti 30 ti 40 ti 
1 min 7.50 7.00 6.75 6.50 6.25 
30 sec 6.50 6.00 5.75 5.50 5.25 
20 see 5.40 5.10 4.95 4.80 4.65 
10 sec 4.75 4.50 4.40 4.25 4.15 

B. PROGRAM TIME RATES 
DRIVE TIME 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 a  90.00 00.00 40.00 30.00 20.00 
13 a  87.75 58.50 39.00 29.25 19.50 
26 a  85.50 57.00 38.00 28.50 19.00 
52 x  83.25 55.50 37.00 27.75 18.50 
104 x.    78.75 52.50 35.00 26.25 17.50 
156 x  74.25 49.50 33.00 24.75 16.50 
208 a  69.75 46.50 31.00 23.25 15.50 
260 a  65.25 43.50 29.00 21.75 14.50 
312 x  60.75 40.50 27.00 20.25 13.50 

50 tl 
6.00 
5.00 
4.50 
4.00 

60 tl 
5.76 
4.75 
4.25 
3.75 

MANSFIELD (2 AM; 2 FM) 
Richland County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WCLW WC LW-FM 
1957 1962 

Media Code 4 236 6060 4.00 
Frederick Eckhardt, 771 McPherson St., Mansfield, 

Ohio. 44906. Phone 419-525-2333. 

I. PERSONNEL 
Pres.. Gen'i & Com'l Mgr.-Prederick Eckhardt, 

3. FACILITIES 
1.000 w., 1570 Itc. 
Operating schedule: Sunrise-local sunset. EST. 
FM FACILITIES 
ERP 3,400 w.; 105.3 mc. 
Operating schedule: 6:00 am-11:00 pm. 

4. AGENCY COMMISSION 
15% on time; no cash discount. Rills payable monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, 15b, 
Basic Rates: 20b, 21b, 214, 22a, 22b, 23a. 241), 25b, 

26, 28a, 28e. 295, 30. 
Contracts: 40a, 44a, 44b, 45, 46, 47e. 49. 510. 51e. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61c, 62d. 
Cancellation: 70a, 71b. 
Production Services: mobile services available. 

TIME RATES 
Rates effective December 20, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. (5) 

I time.,..,. 48.00 29.00 19.00 14.00 9.50 5.50 
13 times.... 45.00 27.00 17.00 13.25 9.00 5.00 
52 times_. 40.00 24.00 16.00 12.00 8.00 4.50 

104 times.... 35.00 21.00 14.50 11.00 7.00 4.00 
(51 1-minute. 100 words or less. 

WMAN 
1939 

American Information Network 

Media Code 4 236 6120 6.0(1 
Richland, Inc.. Box 461„ Mansfield, Ohio 44901. 

Studio Ohio Theatre Bldg., Mansfield, Ohio. Phone 
419-524-2211. 
STATION'S PROGRAMMING DESCRIPTION 

WMAN: Programmed for adults and young adults. 
General popular music 56%, middle-of-the-road 30%, 
standard 20%, showtunes, light classicals, country 
6%. NEWS 18%: 10% network, 8% local. SPORTS 
13%: professional, college and high school football, 
major league baseball and high school basketball. 
Public affairs, other talk programs 13%. M-F sched-
ule: 5:45-6:30 am news, farm news and interviews, 
6:30-9 am news, some music, 9-11 am variety, wom-
an's features. 11 am-1 pm public service features, 
music, 1-4 pm music, news, guest conversation, 4-
7:30 pm music, news, sports, 7:30 pm-12M music, 
news, talk, live sports. Contact Representative for 
further details. Rec'd 8/4/67. 

I. PERSONNEL 
General Manager-J, M. O'Mara. 
Program Director-Robert A. James. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kc. 

Non.. directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 44, 5, ea, 7a. 8. 
Rate Protection: 10b, 1lb, 14b. 
Basic Rates: 22b 23a, 24b, 25a. 20. 295. 
Contracts: 40a. 45, 46. 47a. 
Comb.: Cant. Discounts: 60a, 
Cancellation: 70a, 70c, 71a. 
Affiliated with American Information Network. 

(This listing continued on next page) 
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OHIO 

Mansfield-W M A N-Continued 
TIME RATES 

No. 5 Eff 8/1/69-Itec'd 6/25/69. 
8. SPOT ANNOUNCEMENTS I min 30 see 10 see 
1 x  _ . 12.20 10.80 10.00 
13 x .......... ____ .... ...... ........ ____ 11.50 10.20 9.25 

9.70 8.50 
52 x..  • 10.00 9.00 

9.25 8.25 
8.50 7.50 

260 x_ 7.75 6.80 
noo 6.00 

1000 x   _ 6.40 5.40 
1-5 am, less 20%. 
50+ spots per wit .25 off rate, 

5. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 x ______ .... 56.00 37.00 27.20 18.50 
13 x.  53 75 36.00 26.00 18.00 
26 x    51.25 35.00 25.00 17.25 
52 x ______ ....... 48.90 34.00 24.00 16.50 
101 x _ ............ _______ 46.50 33.00 23.00 15.75 
156 x. 44.00 32.00 22.00 15.00 
200 x_ ................. ________. 41.75 30.00 20.00 14.00 
520 x _. ....... ____. 39.25 29.00 19.00 13.00 
1000 x_  36.75 28.00 18.00 12.00 

WV N 0 (FM) 
1962 

American FM Network 
F imp 

7.90 
7.20 
6.40 
5.75 
5.00 
4.30 

Subscriber to the NAB Radio Code 
Media Code 4 236 6180 0.00 
3ohnny Appleseed Broadcasting Co., 2900 Park Ave. 

W., Mansfield, Ohio 44906. Phone 419-529-5900. 
STATION'S PROGRAMMING DESCRIPTION 

WVNO (FM): Programmed for groups 25-45 years. 
Daytime: housewife and professional and clerical in 
office. Nighttime: male head of household. MUSIC 
tifi%: general popular instrumental middle-of-the-
r ad sub - categories. 80% middle-of-the-road. 15% 
4zz oriented, 3% semi-classical, light, 2% religious 

eun only. Air personality 6-9 am, 2-3 pm. 7-8 pm. 
10%: national 4%, international 4%, regional 

liad local 2%. Network news every 60 rain at 15 
ater, 3 mobile news cruisers. 4 man news staff. 
HP' and AP. Public affairs commentary 2.5%. 
Wports 2.5%. Contact Representative for further de-
1•.‘11s. Rec'd 11/29/67. 

I. PERSONNEL 
Yresident-Charles Hire. 
'nee-Pres. & Gen'l Mgr.--Gunther Melase. 
•frafile Manager-Doris McLaughlin. 

I. REPRESENTATIVES 
/title-Thomas Broadcast Time Sales, Inc. 

I FACILITIES 
SRP 41,310 w.; 106.1 mc. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 345 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e. 4a, 4c. 5, 6b, Tb. 8. 
Rate Protection: 10a, lia, 12a. 13a, 14e. 15b. 
Basle Rates: 20b, 21a, 21b, 22a, 23a, 24b, 25e, 29a. 
Contracts: 40a. 44a. 45, 46. 47a, 51e. 
Comb.•. Cont. Discounts: 60f, 62b, 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American PM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/15/69-Rec'd 7/30/69. 
6. SPOT ANNOUNCEMENTS 

I min 30 sec 15 see 
1 x  9.75 8.75 4.90 
13 x    9.45 8.45 4.75 
26 x  9.10 8.10 4.55 
52 x    8.75 7.75 4.40 

8.15 7.15 4.10 
260 x  7.50 6.50 3.75 
312 x  6.80 5.80 3.40 

6.20 5.20 3,10 
1000 x  5.50 4.50 2.75 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

PER WK: 1 min 30 see 15 see 
30 ti  7.75 6.50 3.90 
50 ti  6.50 4.20 3.25 
Must be run within 1 consecutive 7-day period. 

MARIETTA (2 AM; 1 FM) 
Washington County-Map Location P-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WBRJ 
1964 

Media Code 4 236 6240 2.00 
5KW, Inc., Box 329, Pennsylvania Ave., Marietta 
Ohio 45750. Phone 614-373-0910. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Carl A. Cook. 
Station Manager-Carl Clovis 
Chief Engineer-James C. Durham. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Chicago-National Time Sales. 
Ohio, Pennsylvania, Kentucky-Regional Reps Corp. 

3. FACILITIES 
5,000 w. days: 910 ke. Directional. 
500 w. pre-sunrise. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3d, 4a, 4d, .5, 6a. 
Rate Protection: 10a, 15b. 
Basic Rates: 22a, 23a, 28a, 29a. 

Contracts: 40a, 46. 
Comb.; Cont. Discounts: 60b, 60e, 61a. 
Cancellation: 71a. 
Prod. Services: 82. 
Affiliated with MBS. 
Member: Ohio Radio Network. 

TIME RATES 
Eff 7/1/68-Rec'd 7/5/68. 

6. SPOT ANNOUNCEMENTS 
52 WEEK BULK RATE 
I min 30 see 1 min 

1 12.00 10.50 260 x....______. 7.00 
26 x  . 10.00 9.50 520 x_  6 00 
52 x...   9.00 8.00 1000 r 5 50 
104 8.00 7.00 2000 5.00 
10 or 15 see ID's: 50% of applicable 1-min. 

7. PACKAGE PLANS 
ROS 

PER WK: 50 ti 40 ti 30 ti 20 ti 15 ti 10 ti 
1 5.00 6.00 7.50 8.00 8.50 9.00 
30 sec______ 4.00 5.00 5.50 6.50 7.50 8.00 
10/15 sec...._. 2.50 3.00 3.25 3.50 3.75 4.00 
Minutes, 30-seconds and ID's may be combined to 
earn frequency rate. 

10. SPECIAL FEATURES 
NEWSCASTS 

National News 5-minutes at :30 each hour. Ohio and 
West Virginia headlines first 5-minutes of each hour 
1-1/2 x the applicable 1-minute rate. 

NEWS ROUNDUPS 
15-minutes each-World, National. Regional and Lo-
cal-Men thru Sat 8 am, noon & 5 pm 2x applicable 
1-minute rate. 

WEATHER HIGHLIGHTS 
At :15 and :45 each hour, 3-minutes each at 1-1/4 x 
applicable 1-minute rate. (D) 

WMOA WMOA-FM 
1040 1968 

NBC Radio Network 
Media Code 4 236 6300 4.00 
Major-Minor Corp.. Box 504, Marietta, Ohio. 45750. 
Phone 614-373-1490. 

Studio: 925 Lancaster Street. Marietta, Ohio. 
STATION'S PROGRAMMING DESCRIPTION 

WMOA: Programmed for general interest. 
AIR PERSONALITIES handle all segments. FARM: 
6-7 am, market reports and county agent reports. 
NEWS: network, state and local every hour on hour. 
MUSIC: general popular music throughout day. 
Sports, news local, state, national and international, 
stock market report, local social events, weather 
daily, M-F 5:45-6:30 pm. Local high school and 
college football and basketball, major league baseball 
and football, college rowing. Woman's program, Wed 
11:95 am-noon weekly. Daily stock market report 
1:05-1:10 pm and educational and informational 
programs daily 1:15-1:30 pm. Music 80%, news, talk 
and sports 20%. Weekend programming includes 
sports, network entertainment service, religious pro-
grams, news and music. Contact Representative for 
further details. Rec'd 10/26/67. 

I. PERSONNEL 
Vice-Pros, & Gen'i Mgr.-Ray H. Rosenblum. 
Station Manager-Lawrence P. Steinel. 
Traffic Director-Janet Pottmeyer. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Pennsylvania-Dome-Messervey Co., Inc. 
Ohio-Thomas Broadcast Time Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 ke. 

Non-directional. 
Operating schedule: 6-1 am. EST. 
FM-ERP 3,000 w.; 94.3 me. 
Operating schedule: 6 am-midnight daily. EST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 8, 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basie Rates: 20b, 21b, 22b, 23a, 24b, 25a, 26, 28a, 

28e, 29e, 33b. 
Contracts: 40a, 42b, 44a, 45, 46, 47a, 48, 49, 51a. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 
Affiliated with NBC. 

TIME RATES 
Elf Reed 9/12/68. 

6. SPOT ANNOUNCEMENTS 
lx 52e 104x 

1 min  5.50 5.00 4.50 
30 sec  4.00 3.50 3.25 

9. PARTICIPATING PROGRAMS 
Women's World-Mon thru Fri 11:05-11:30 am 1-min 

ea, bat 10.00. 
Marietta College Student Center Interviews-Sat 11 
am-noon. ea, flat 10.00. 

10. SPECIAL FEATURES 
NBC Monitor Weekend Entertainment Service 1-min 
ea, flat 6.00. 
Cincinnati Reds baseball-I min flat, ea 10.00. 

(CR) 

MARION (1 AM; 1 FM) 
Marlon County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WMRN W M R N-FM 
1940 1953 

1:11:10 
Subscriber to the NAB Radio Code 

Media Code 4 236 6360 8.00 
The Marlon Broadcasting Co., Box 518, Marion. 
Ohio 43303. Phone 614-383-1131, 
STATION'S PROGRAMMING DESCRIPTION 

WMRN: Programmed for general interest. 
MUSIC: general popular music throughout day. 
NEWS: on hour. Network and local news staff. 
SPORTS: news. interviews. discussion, high school 
football and basketball, professional and college foot-
ball. Woman's program 10:05 am M-F. FARM: 
12:05-12:45 pm M-Sat farm markets, weather, inter-
views. Daily stock market report 5:55 cm. Music 
80%, news, talk, and sports 20%. Rec'd 4/26/68. 

I. PERSONNEL 
President-Worth Kramer. 
Vice-Pres. & Gen'l Mgr.-Arthur L. Martin. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 ke. 
Non-directional. 

Operating schedule: 5:30 am-midnight weekdays; 6:55 
am-midnight Sun. EST. 
FM FACILITIES 
ERP 25,000 w.; 106.9 me. 

30 see Operating schedule: 5:30-12:05 am Mon Mu fiat; 
6,00 7:00 am-midnight Sun. EST. 
5.50 Antenna ht.: 365 ft. above average terrain. 
5.00 4. AGENCY COMMISSION 
4.50 15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle, 12e. 13e, 14e. 
Basle Rates: 20b, 22a, 24a, 25a, 29a, 33a. 
Contracts: 40a, 41, 42b, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod, Services: 80, 81, 82. 
Maximum of 18 spots per day regardless of length. 
Affiliated with American Information Network. 

TIME RATES 
No. 13 Elf 3/1/69-Rec'd 2/10/69. 

A-Mon thru Sat 6-10 am & 3-7 pm; Sun 7 am-1 
PM. 
B-Mon thru Sat 10 am-3 pm, 7-8 pm & 5:30-6 am; 
Sun 1-8 pm. 
C-Mon thru Sun 8 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
PER WK: -A- -B- -C--

I min 30 see I min 30 see I milt 30 see 
1 ti........ 9.25 6.95 8.35 6.25 6.25 4.70 
3 ti.......- 8.75 6.55 7.85 5.90 5.90 4.40 
6 8.00 6.00 7.20 5.40 5.40 4.10 
12 ti ....... 7.75 5.75 7.00 5.25 5.25 3.90 
18 .... 7.50 5.60 6.75 5.00 5.00 3.75 
24 ti  7.00 5.25 6.30 4.70 4.70 3.55 
30+   6.50 4.85 5.75 4.35 4.35 3.25 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-I0% 39 wk-15% 52 wk-20% 
1.00 surcharge applies to all spots in fixed positions. 

7. PACKAGE PLANS 
1/3A, I/3B, 1/30 
FULL EXPOSURE 

(4 or more consecutive weeks) 
PER WK,EA: 

I min 30 see I min 30 see 
18 ti  4.50 3.75 30 ti. 3.75 3.25 
1500 per year.. 425 3.60 

WEEKENDERS 
(Sat, Sun, Mon) 

I min 30 see I min 30 see 
15 ti 4.25 3.50 24 ti 3 75 3.15 

PRACTIONALS 
(Minimum 10 per week) 

PER WK: ID ti 25 ti 50-100 
15 sec...............,_......., ..... 3.00 2.80 2.60 
1.00 surcharge apnlies to all spots in fixed positions. 

8. PROGRAM TIME RATES 
CLASS A 

PER WK: , Ihr 1/2 hr 1/4 hr 10 min 5 min 3 min 
1 ti______ 60.00 40.00 30.00 22.00 16.00 12.00 
2 Li_ ..... 55.00 35.00 22.00 20.00 14.00 10.00 
6 ti........... 50.00 30.00 19.00 16.00 13.00 9.00 

CLASS B 
1 LI  55.00 36.00 27.00 20.00 14.50 10.50 
2 ti............, 50.00 31.00 20.00 17.00 13.00 9.50 
6 ti......._ ,  45.00 27.00 18.00 15.00 12.00 8.00 

CLASS C 
1 ti. 50.00 30.00 20.00 15.00 11.00 8.00 
2 tL____   45.00 23.00 15.00 12.50 9.50 7.00 
6 tL______ 40.00 20.00 13.50 11.00 9.00 6.00 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 26 wk-10% 39 wk-15% 52 wk-20% 

MASSILLON 
Stark County-Map Location F-5 

See SRDS consumer map and market data at begin-
ning of the State. 

WI 1G 
1957 

Media Code 4 236 6420 0.00 
Scott Broadcasting Co. of Ohio. Inc., Box 573, 35 N. 

Erie, Massillon, Ohio 44646, Phone 216-832-5023. 
I. PERSONNEL 
President-Herbert Scott. 
General Manager-William R. Raihall. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Detroit-Michigan Spot Sales, Inc. 

3. FACILITIES 
250 w. days: 990 Itc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0, 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3s, 3b, 3e. 3d, 4a, 4d, 5, 6a, 

7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15a, 15e, 

16. 
Basle Rates: 20b, 21a. 21h, 22a, 22b, 23a, 23b, 24b, 

26, 28b, 20e, 29a, 30, 32a, 33b. 
Contracts: 40a. 41, 42a, 43, 44a, 44b, 47a, 48, 49, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 61a, 

61b, 61e. 62a. 62d. 
Cancellation: 70a, 70d, 71a, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS. 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Et! 5/1/69-Reed 5/28/69. 

6. SPOT ANNOUNCEMENTS 
ix Ile 52e 156e 356x 450x 650e 1000x 

1 min 10.00 8.00 6.00 5.00 4.50 4.00 3.50 3.00 
7. PACKAGE PLANS 

WEEKLY SATURATION RATES 
EA: 15 tl 25 ti 50 ti 100 ti 
1 min.  5.00 4.50 3.50 3.00 
30 see.  4.00 3.50 2.75 2.25 

8. PROGRAM TIME RATES 
Ix 13x 52e I56x 356x 

1/2 hr  60 45 30 25 23 
1/4 hr    35 28 16 14 12 
10 min  30 25 15 13 11 
5 min.  20 16 13 10 9 

MEDINA 
Medina County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WDBN (FM) 
1960 

011 F 

Media Code 4 238 6480 4.00 

WI)13N. Inc., 1715 Euclid Ave.. Cleveland, Ohio 
44115. Phone 218-621-0031. 

I. PERSONNEL 
President-Robert McBride Miller. 
Vice-Pros. & Gen'l Mgr.-Jack Lbm. 
Vice-Pres., Prod.-Jeff Baxter. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

S. FACILITIES 
ERP 118,000 w. (horiz.), 118,000 w. (vert.); 94.9 

Operating schedule: 24 hours daily. EST. 
Antenna ht.: 310 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3e. 3d, 4a, 4d, 5, 6b, 714 8. 
Bate Protection: 14e, 
Basic Rates: 20b, 21e, 25a, 28e, 29a, 30. 
Contracts: 40a, 41, 42b, 44e. 45, 46, 48, 51e. 
Comb.; Cont. Discounts: 60e, 601, 61e, 62d. 
Cancellation: 70e, 71a, 72, 
Prod, Services: 80. 

TIME RATES 

No. 4 Eff 10/1/68-Reed 9/27/68. 
AA-Dally 6-10 am & 3-7 pm. 
A-Dally 10 am-3 pm & 7-9 pm. 
B-Daily 9 pm-midnight. 
C-Dally midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
PER WK, -AA- -A-
EA: I min 20/30 I min 20/80 
1 ti.  33 26 30 24 
6 ti  31 25 28 22 
12 ti  20 23 26 21 
18 ti  27 22 24 19 
24 U  25 20 22 18 
Class C: 50% of 13 rates. 

- B - 
I min 20/10 
20 10 
19 15 
18 14 
17 13 
16 12 

7. PACKAGE PLANS 
DAYTIME PACKAGE 

PER WK, EA: I mis 20/30 
6 ti (3AA. 3A)    27 22 
12 ti (6AA, GA)......... 25 20 
18 ti (9.AA. 9A)   23 18 
24 ti (12AA. 12A)  21 17 

TOTAL AUDIENCE PACKAGE 
(, 2A.   24 19 

12 ti (4AA, 4A. 4B)  22 18 
18 ti (6AA, 6A, 613) 20 16 
24 U (8AA. 8A. 8B)..... .............. _.._ ..... _._.. 19 15 
TOTAL AUDIENCE PLAN-24 HOURS PER DAY 
6 ti  22 18 
12 ti  20 16 
18 ti  18 14 
24 tl  16 13 

ANNUAL TOTAL AUDIENCE PLAN 
500 x (1/3AA. 1/3A. 1/313).----- . 19 15 
1000 x (1/3AA. 1/3A, I/3B). 16 13 
10 sec: 60% of 1-min. when available. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-10%. Not applicable to Annual Plan. 

MIDDLEPORT-POMEROY 
Motus County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

(D-2) 

WMPO 
1959 

RAB 

Subscriber to the NAB Radio Code 

Media Code 4 236 6540 5.00 
Radio Mid-Pom. Inc., Box 71, Middleport, Ohio 

45760. Phone 614-992-5355. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-John E. M. Kerr. 
Station Commercial Manager-Larry Anderson. 
News Director-Jim Mees. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
5,000 w. days; 1300 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENnY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, lb, 3e, 3d, 4a, 4d, 5, tia, 

7b, 8. 
Rate Protection: 10a, ils, 12a, 18a, 145, 15h, 16. 
Basic Rates: 20b, 21a, 21e. 21d, 22a, 22b, 23a, 23b, 

24b. 25a, 28b, 28e. 30, 31, 32b, 33a. 
Contracts: 40a, 41, 42a, 42e, 43, 44a, 44b, 45, 46. 

47e, 48, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b. 61e, 62e. 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b. 
Pratt. Services: 80. 62. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 2/1/60-Reed 4/7/66. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x 104x 208x 
1 min.  4.00 3.50 3.25 3.00 2.75 2.50 
30 sec  3.25 3.00 2.75 2.50 2.25 2.00 

7. PACKAGE PLANS 
16 30-see spots in I day. ea  100 

8. PROGRAM TIME RATES 
Ix Ile 26x 52x 104x 208e 

1/2 hr 30.00 28.00 26.00 24.00 22.00 20.00 
1/4 hr  20.00 19.00 17.00 15.00 13.00 12 00 
10 min  15.00 14.50 13.50 12.00 10.50 9.00 
5 min  11.00 10.00 9.00 8.00 7.00 6.00 

700 Spot Radio Stations September 1, 1969 



MIDDLETOWN NEWARK (1 AM; 1 FM) 
Butler County-Map Location A-8 

nee SIMS consumer market map and data at begin-
ning of the State. 

See Hamilton-Middletown 
(including Fairfield) 

MILFORD 
Clermont County-Map Location B-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WLYK (FM) 
1969 

e 
Media Code 4 236 6570 2.00 
Milford Associates, Inc., Box 222, 112 Main St.. 

Milford, Ohio 45150. Phone 513-831-9595. T1VX 
513. 

I. PERSONNEL 
President-Francis J. Stratman. 
General Manager-John J. Demeter. 

3. FACILITIES 
ERP 6,000 w.; 107.1 mc. Stereo. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 1,040 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0 on time; payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb. 2a, 3a, 3b, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, 11a, 12g, 130, 14a, 15b. 
Basle Rates: 20b, Ma. 21d, 23a, 24b, 25a, 28a, 33a. 
Contracts: 40a, 44b, 46, 47a. 
Comb.; Cont. Discounts: 60h. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 

TIME RATES 
Et! Rec'd 5/16/69. 

6. SPOT ANNOUNCEMENTS 
Ix 1560 260X 1000x 

1 min  10.00 8.25 7.00 2.35 
30 sec  6.25 4.75 4.00 1.51 

7. PACKAGE PLANS 
PER WK, ANY 7 DAYS: 20 tl 40 ti 
1 min  3.25 2.65 
30 sec  2.12 1.81 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  50 30 15 13 10 

MOUNT VERNON (1 AM; 1 FM) 
Knox County-Slap Location E-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WMVO W M V O-FM 
1953 1951 

e RIA113 

Subscriber to the NAB Radio Code 
Media Code 4 236 6600 7.00 

The Mount Vernon Broadcasting Co., Box 348, Cosh-
octon Rd., Mount Vernon, Ohio 43050. Phone 614-
393-2111. 392-0946. 

I. PERSONNEL 

President-Mrs. Charles Zelkowitz. 
Vice-Pres. & Gen'l Mgr.-Stephen Zelkowitz. 
Program Manager-Ron D. Steals. 

2. REPRESENTATIVES 

Regional Reps Corps.. Ohio Stations Representatives 
Division. Pittsburgh, Penn State Reps. Corp. 

3. FACILITIES 

500 w. days; 1300 kc. Directional. 
Operating schedule: 6 am-local sunset. EST. 
FM-ERP 20.000 w.; 93.7 inc. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a, 4d, 5. Ga. 8. 
Rate Protection: 100. lle, 12e, 13e, 140. 15a. 15b. 
Basic Rates: 20a, 201), 210, 21b, 21d, 22a, 23b, 24c, 

28b, 30. 33c. 
Contracts: 40a, 41, 44b, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60g, 61e. 62c. 
Cancellation: 70a, 70c. 71a, 73a, 73b. 
Prod. Services: 82. 
Member: Ohio Radio Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
El! 1/31/69-Rec'd 1/3/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 

5 ti 10 ti 15 ti 20 11 25 ti 40 ti 50 11 
1 min 4.75 4.65 4.40 4.30 4.20 3.90 3.50 
30 sec 3.75 3.65 3.40 3.30 3.20 2.90 2.50 

7. PACKAGE PLANS 

ANNUAL BULK RATES 
500x 10110x 

I min  4.30 3.90 
30 see  3.30 2.90 

8. PROGRAM TIME RATES 
1 x 26x 52x 

1 hr 29.40 28.25 27.95 
1/2 hr.. 72% of hour. 
1/4 hr: 48% of hour. 

104x 156x 260x 312x 
27.65 27.35 27.05 25.00 
10 mm: 36% of hour. 
5 min: 24% of hour. 

Lleking County-Slap Location E-6 
See SRDS consumer market map and data at begin-
ning of the State. 

WC LT W C L T-FM 
1949 1947 

e RAIB 
Subscriber to the NAB Radis Code 

Media Code 4 236 6660 1.00 
WCLT Radio. Inc.. Route 13, Jacksontown Pike, 
Newark, Ohio. 43055. Phone 614-324-0071. 

I. PERSONNEL 
President-T. A. Rogers. 
Vice-Pees. & Gen'l Mgr.-Robert Pricer. 
l'rogram Director-Carey Justice. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Ohio, Pittsburgh-Regional Reps Corp. 
South. Southwest-Busby, Finch and Woods, Inc. 

3. FACILITIES 
500 w. days; 1430 kc. Non-directional. 
Operating schedule: 6:30 am-local sunset weekdays; 
7:45 am-local sunset Sun. EST. 
FM FACILITIES 
ERP 50.000 w.; 100.3 me. 
Operating schedule: 6:30 am-10:30 pm weekdays: 
7:45 am-9:00 pm Sun. EST. 
Antenna ht.: 332 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net charges for time: 1011e of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 3b. 4e. 4d, 5. fib. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 226, 23a. 24b, 25a, 28a, 29a. 
Contracts: 40a. 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 60c, 60k, 62b. 
Cancellation: 700. 70c, 71a, 73a. 
Affiliated with SIBS. 
Member: Ohio Radio Network. 

Programs News 
Length of commercial copy: Day & Eve. Day de Eve. 
5 minutes.- ._-____ 1:00 min. 
10 minutes__ ..... 2:00 min. 
15 minutes_________________ 2:30 min. 2:15 min. 
30 minutes__  3:00 min. 
60 6:00 min. 
AM-FM duplicitinn to AM sign-off. 
Affiliated with SIBS Radio Network. 

TIME RATES 
Rates effective May 1. 1957. (Card No. 3.) 

"Rates received April 2. 1957. 
6. SPOT ANNOUNCEMENTS/PROHHAM HATES 

AM-FM COMBINATION RATES 
1 1/2 1/4 10 5 1 10 

hr. hr. hr. min. min. min. see. 
1 time 75.00 45.00 30.00 22.50 15.00 9.50 3.75 

28 times.. 71.25 42.75 28.50 21.40 14.30 9.10 
52 times.. 07.50 40.50 27.00 20.20 13.50 3.70 3.80 
104 times.. 63.75 5825 25.50 19.10 12.80 3.20 
150 times.. 00.00 36.00 24.00 18.00 12.00 7.90 3.40 
260 times.. 56.25 33.75 22.50 16.90 11.30 7.50 - 
312 times_ 52.50 31.50 21.00 15.75 10.50 7.10 
s‘in tt,wec 40.28 28.25 19.50 14.75 9.75 8.50 3.20 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

(Rim-of -schedule) 
25 spots per week 175.00 50 spots per week 300.00 

NEW BOSTON 
RrInto County-Map T.ocation D-9 

See SUDS consumer market map and data at begin-
ning of the State. 

See Portsmouth 
(including New Boston) 

NILES 
Trunthull County-Man Location 0-4. 

See SUDS consumer market map and data at begin-
ning of the State. 

See Youngstown 
(including Niles; Campbell) 

NORWALK (1 AM; 1 FM) 
Huron County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WLKR 
1968 

Media Code 4 236 6720 3.00 
Ohio Radio. Inc., Box 547. 285 Benedict Ave., 

Norwalk. Ohio 44857. Phone 419-668-8151. 
I. PERSONNEL 
President-Robert W. Reidor. 
General Manager-James R. Westerhold. 
Station Manager-Richard Schlegelmileh. 

3. FACILITIES 
500 w. days: 1510 kc. Directional. 
Operating schedule: sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast AM oper-
ational hours. For non-simulcast facilities see WI-KR-
FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded reputations 
General: la, lb, 2a, 2b, 3a, 3b. Sc. 3d, 40, 4c, 

5, 6a. 8. 
Rate Protection: 15b. 
Basle Rates: 20b. 21b, 24e. 
Contracts: 40a, 46. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 MT 4/1/69-Rec'd 5/5/69. 
6. SPOT ANNOUNCEMENTS 
PER YR: 300x 6000 900x 1200x 
1 min  3.85 3.65 3.55 3.45 
30 see  3.30 3.10 3.00 2.90 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 10 sec 
1 ti  4.15 3.60 
3 ti  4.05 3.50 
6 ti  3.95 3.40 
8 ti  3.85 3.30 
12 ti  3.75 3.20 1.90 

24 ti 
36 ti 
48 II  3.35 2.80 1.70 

WEEKEND SATURATION PLAN 
SAT, SUN, MON: I mln 30 see 
25+ (minimum)  3.00 2.50 
10-second spots and Weekend Saturation Plan may 
not be combined with weekly spot frequency rate:. 

8. PROGRAM TIME RATES 
PER WK: I ti 201 3 ti 5 ti 6 tl 7+ 
5 min ..... 8.50 8.00 7.75 7.50 7.25 7.00 
10 min.__ 11.00 10.50 10.25 10.00 9.75 9.50 
1/4 hr____ 13.50 13.00 12.50 12.00 11.50 11.00 
1/2 hr..._... 24.50 23.50 22.75 22.00 21.25 20.50 
1 hr..._ ..... 46.50 44.50 43.00 41.50 40.00 38.50 
Programs may be combined with spots for freqaencff 
rate on spots only. 

PER WK: 1 min 30 sec 18 sec 
18 ti  3.65 3.10 1.85 

  3.55 3.00 1.80 
  3.45 2.90 1.75 

W L K R-FM 
1962 

Media Code 4 236 6780 7.00 
Ohio Radio. Inc.. Box 547, 285 Benedict Ave.. Nor-

walk, Ohio 44857, Phone 419-668-8151. 
I. PERSONNEL 
President-Robert W. Belden 
General Manager-James R. Westerhold. 
Station Manager-Robert Schlegelmilch. 

3. FACILITIES 
ERP 1,000 w.•, 95.3 me. 
Operating schedule: 6:00 am-11:00 pm. EST. 
Antenna ht.: 115 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-II pm. For simulcast facilities see WI.KR. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basle Rates: 20a, 22a. 22b, 23a, 24b, 25a. 26, 28a. 

29a. 
Contracts: 40a. 42b, 45. 46. 48. 
Comb.: Cont. Discounts: 60b, 61b, 62b. 
Cancellation: 70a, 70c. 710. 730. 

TIME RATES 

Rates are identical to WLICR. See that listing. 

OXFORD 
Butler County-Map Location A-8 

See SRDS consumer market map and data at begin-
ning of the State. 

W 0 X R (FM) 
1959 

• 
Media Cede 4 236 6840 9.00 
BGS Broadcasting, Inc., Box 85, High at Beech Ste., 

Oxford, Ohio 45056. Phone 513-523-2222. 
Other office-Box 989, Kokomo, Ind. 46901. 

I. PERSONNEL 
President-James L. Gregg. 
Station Manager-Jay Benham. 

3. FACILITIES 
ERP 3.000 w.; 97.7 me. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. Payable wizen rendered. 

5. GENERAL ADVERTISING See coded regulation» 
General: la, 2b, 311. 4a, 4d, 5, 6a, 7b. 
Rate Protection. 15b. 
Basic Rates:: 20b, 21b, 220, 23a, 24e, 25b, 26 28a. 

29a. 30. 
Contracts: 40a. 42s, 43, 44b, 45, 48. 49, 51a. 
Comb.; Cont. Discounts: 60f, 61b, 62e. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Et! 12/15/68-Reed 12/26/68, 
6. SPOT ANNOUNCEMENTS 

I x 26x 520 I04x 2600 500x 1000+ 
1 min 4.75 4.35 4.05 3.75 3.45 3.15 2.75 
30 sec 3.80 3.50 3.25 3.00 2.75 2.55 2.20 
10 sec 2.85 2.60 2.40 2.25 2.05 1.90 1.70 
Guaranteed times, per spot, extra .50. 

7. PACKAGE PLANS 
BLOCK BUSTER PACKAGES 

30 DAYS: 25 ti 50 ti 75 01 100 ti 200 ti 
1 min  100 190 255 310 500 
30 sec  80 150 205 250 400 
10 see  60 110 150 175 300 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 x  15.00 8.00 260 x  10.50 5.50 
26 x  13.50 7.25 312 x  9.50 5.10 
52 x  12.50 6.65 500 x  8.00 4.60 
104 x  11.50 6.00 1000 x  6.75 3.85 

DISCOUNT 
Yearly contract 10%. 

PAINESVILLE 
Lake County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WPVL 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 236 6900 1.00 
WPVL. Inc., 713 Fobes St., Painesville, Ohio 44077. 
Phone 216-352-3155: Cleveland 942-2918. 
STATION'S PROGRAMMING DESCRIPTI031 

WPVL: Programmed for adults, age 25-up. 
MUSIC: middle-of-the-road. Short feature talk pro-
grams, recorded from local and syndicated sources. 
NEWS: every half hour. 6-9:30 am. at :30. 9:30 em-
sign-elf. Extended news at 7:30 am. 12:30 pm & 
5:30 pm. News 35% local. 10% statewide. 55% na-
tional-international. Reed 7/26/67. 

I. PERSONNEL 
Pres. & (len'l Mgr.-Carl R. Lee. 
Commercial Manager-Thomas E. Guthrie. 

3. FACILITIES 
1.000 w. days: 1460 kc. Directional. Daytime. 
Operating schedule: 6 am-local sunset. EST. 

OHIO 
4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b. 3d, 4a, 5, 6a, 8. 
Rate Protection: lob, 1113, 12b, 13b. 14b. 15a. 
Basic Rates: 20b. 21a. 21e, 21d, 22b. 23a, 24a, 24b, 

25a, 26. 230. 28e, 29a, 30. 
Contracts: 40a, 41, 44a, 446, 45, 46. 47a. 48, 49, 51c. 
Comb.; Cont. Discounts: 60h. 60d. 60e, 60f, 61c. 62d. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 6811-R Elf Rec'd 11/11/68. 

Traffic-Mon thru Sat 6-10 am & 2-6 pm. 
ROS-All other times. 

6. SPOT ANNOUNCEMENTS 
-TRAFFIC- ROS--
1 min 20/30 10 see I min 20/30 10 see 

1 x  8.50 6.10 4.90 7.40 5.60 4.50 
20 x  7.10 5.40 4.30 6.50 4.80 3.90 
65 x  6.80 5.10 4.10 6.20 4.60 3.70 
130 L.._   6.50 4.80 3.90 5.90 4.40 3.60 
260 x  6.10 4.60 3.70 5.60 4.20 3.40 
520 X....... 5.40 4.00 3.30 4.80 3.70 2.90 
1040 x  4.90 3.80 2.90 4.50 3.50 2.70 
1300 x.  4.80 3.70 2.80 4.40 3.40 2.60 
1560 x  4.70 3.60 2.70 4.30 3.30 2.50 

8. PROGRAM TIME RATES 
ROS 

I x 26x 65x 130X 160x 5200 
1 hr  57.20 46.70   
1/2 hr  38.80 32.40 
1/4 hr  22.20 18.40 17.20 16.30 14.90 --

10 min.__ 18.40 14.50 13.00 11.90 10.30 9.60 
5 min  12.30 9.70 9.00 8.60 8.10 7.90 

TRAFFIC 
1/4 hr  24.40 20.20 18.90 17.90 16.40 
10 min  20.20 16.00 14.30 13.00 11.30 10.50 
5 min.  13.40 10.70 10.00 9.40 9.00 8.70 

CONSECUTIVE WEEK PLAN 
5 MINUTES 

PER WK, -ROS-- -TRAFFIC--
EA: 52 wk 26 wk 13 wk 13 wk 26 wk 52 wk 
1 ti  9.30 9.70 10.20 11.10 10.60 10.30 
3 ti  8.40 8.80 9.20 10.20 9.70 9.20 
6 ti....... 7.90 8.20 8.70 9.60 9.10 8.60 
10 ti  7.50 8.00 8.50 9.30 8.70 8.20 

10 MINUTES 
1 ti  13.80 14.50 15.30 16.80 16.00 15.10 
3 ti  11.20 12.70 11.20 14.90 13.90 12.40 
6 ti  12.40 11.10 9.60 13.60 12.30 10.50 

1/4 HOUR 
1 ti  17.10 17.60 18.40 20.30 19.40 18.80 
3 ti  15.90 17.00 17.40 19.20 18.70 17.40 
6 ti  16.50 15.40 14.00 18.20 17.00 15.30 

1/2 HOUR 
1 ti  30.20 31.70 32.40 35.70 34.90 33.30 
For less than 13 weeks add 20% to 1 per week, 13 
week rate. 
Spots of any length Traffic or ROS may be combined 
to earn greater discounts. Programs may be com-
bined with spots to earn greater discounts for mots 
only. Traffic and ROS programo of any length may 
be combined to earn greater discounts on programs. 

PIQUA (1 AM; 1 FM) 
Miami County-Map Location B-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WPTW 
1947 

Subscriber to the NAB Radia Code 
Media Code 4 236 6960 5.00 
WPTW Radio. Inc., 1625 W. Covington Ave., Piqua. 

Ohio. 45356. Phone 773-3513. 
I. PERSONNEL 
Pres. & Gen'i Mgr.-C. Oscar Baker. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w. days; 1570 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast sign-on-8:30 
am, 11:30 am-12:30 pm and 5 pm-alga -nt!. For non-
simulcast facilities see WPTW-FM. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3a. 3b, 4a, 4d, 5, 6a. 8. 
Rate Protection: 15b. 
Basic Rates: 220, 22b, 23a, 24a, 281). 28e, 29a. 
Contracts: 40a, 42a. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 60k, 610. 61b, 62b. 
Cancellation: 70a, 70e, 71e. 73a. 
Length of commercial copy: 
1 min spot  125 words 
30 sec spot.   65 words 
20 sec spot.  45 words 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7C Et! 4/15/69-Rec'd 4/28/69. 

7. PACKAGE PLANS 
AM ONLY 

1 MINUTE-ROS 
PER WK: I ti 3 ti 5 ti 7 ti 10 ti 25 ti 50 tl 
1 wk  4.75 4.50 4.25 4.00 3.75 3.50 3.25 
4 wk  4.511 4.25 4.00 3.75 3.50 3.25 3.00 
52 wk  4.25 4.00 3.75 3.50 3.25 3.00 2.75 
30 sec: 1-min less 1.00. 

AM/FM COMBINATION 
1 MINUTE 

1 wk.  5.75 5.50 5.25 5.00 4.75 4.50 4.25 
4 wit ..... 5.50 5.25 5.00 4.75 4.50 4.25 4.00 
52 wk.  5.25 5.00 4.75 4.50 4.25 4.00 3.75 
30 sec: 1-min less 1.00 per spot. 
Spots precede and follow Neva, Weather and Sports. 

ID. SPECIAL FEATURES 
NEWS/WEATHER/SPORTS 
AM/FM COMBINATION 

°PER WK, I MIN: I II 3 ti 5 ti 7 tl 10 tl 
1 vik  6.25 6.00 5.75 5.50 5.25 
4 wk  6.00 5.75 5.50 5.25 5.00 
52 wk  5.75 5.50 5.25 5.00 4.75 

(.) Participation. 
(Piqua continued on next page) 
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Piqua-Continued 

WPTW-FM 
1960 

111E1Fim[i 
Media Code 4 236 6961 3.00 
WPTIV Radio, Ine_ 1625 W. Covington Ave.. Piqua. 

Ohio 45356. Phone 773-3513. 
I. PrRSONN EL 
Pres. & Gen'i Mgr.-C. Oscar Baker. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
ERP 35,600 w.: 95.7 mc. 
Operating schedule: 6 am-midnight. EST. 
Partial simulcast operation. Operated separately 8:30-
11:30 am, 12:30-5 pm & local sunset-midnight. For 
simulcast facilities see WPTW. 

4, AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WPTW listing for coded regulations  

,Length of commercial copy: 
1 min spot  125 words 
30 ...... 65 words 
20 sec spot.  45 words 
2 newscasts and 8 commercial spots allowed per hour. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7C Et! 4/15/69-Rec'd 4/28/69. 
7. PACKAGE PLANS 

1 MINUTE-ROS 
PER WK: I ti 3 ti 5 tl 7 tl 1011 25 tl 50 01 
1 nit  4.75 4.50 4.25 4.00 3.75 3.50 3.25 
4 wk  4.50 4.25 4.00 3.75 3.50 3.25 3.00 
52 wk.__   4.25 4.00 3.75 3.50 3.25 3.00 2.75 
30 sec: 1-min less 1.00. 

PORT CLINTON 
Ottawa County-Map Location D-3 

Bee SRDS consumer market map and data at begin-
ning of the State. 

WRWR(FM) 
1961 

Media Code 4 236 7020 7.00 
Ohio Radio, inc., Box P. Port Clinton, Ohio 43452. 

Phone 419-734-3146. 
I. PERSONNEL 
President-Robert W. Reider. 
General Manager-James R. Westerhold. 
Station Manager-Wayne Kenney, 

3. FACILITIES 
ERP 6,700 w.; 94.5 me. 
Operating schedule: 7 am-11 Dm. EST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

3. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3e. 3b, 3c, 3d, 4e, 4d, 5, 

6a, 7a, 8. 
Rate Protection: 10c, 11e, 12c, 13c, 14c, 15e, 15b, 
Basic Rates: 20a, 20b, 21e, 21d, 22a, 22b, 23e. 23b, 

24b, 25a, 28b. 28e. 
Contracts: 40a, 41, 44e, 44b, 45, 48, 49, 51e, 51b, 

51e. 
Comb.: Cont. Discounts: 600, 60g, 601, 62d. 
Cancellation: 70e, 70e, 71b, 72. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 MT 4/1/69-Reed 4/7/69. 
6. SPOT ANNOUNCEMENTS 

CONTRACT DISCOUNTS 
3000 6008 900x 1200x 

1 min 3.40 3.30 3.20 3.10 
30 sec.....-___ ............ _...-... 2.65 2.55 2.45 2.35 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 10 see 

3 L. 3.80 3.05 
6 x 3.70 2.95 
8 x 3.60 2.85 
1. x. 3.50 2.75 
18 x 3.40 2.65 1.75 
24 x 3.30 2.55 1.70 
36 x 3.20 2.45 1.65 
48+   3.10 2.35 1.60 

WEEKEND SATURATION 
(Sat, Sun, Mon) 

I min 30 sec 10 see 
24 ti.  66.00 52.80 36.00 

8. PROGRAM TIME RATES 
PER WK: I ti 2 ti 3 ti 5 ti 6t1 
5 min..  7.50 7.00 6.75 6.50 6.25 
10 min__ 10.00 9.50 9.25 9.00 8.75 
1/4 12.50 12.00 11.50 11.00 10.50 
1/2 23.50 22.50 21.75 21.00 20.25 
1 hr  45.50 43.50 42.00 40.50 39.00 

PORTSMOUTH (3 AM; 2 FM) 
(including New Boston) 
Scioto County-Map Locetion D-9 

See SltDS consumer market map and data at begin-
sing of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the statione provide equal coverage of 
the entire area or cities Involved. It Is part of the 
time buying function to determine entent of indi-
vidual station coverage, audience delivered, etc, with-
in the area. 

7+ 
6.00 
8.50 

10.00 
19.50 
37.50 

WI01 
1959 

NEW BOSTON 

R A113 

Subscriber to the NAB Radio Code 
Media Code 4 236 7080 1.00 
W101, Inc.. Box 909, Room M101, Masonic Temple 

Bldg., Portsmouth, Ohio. 45662. Phone 614-354-
2801. 

I. PER"NNEL 
President & (Ien'l Mgr.-Charles R. Maillet, 

2. REPRESENTATIVES 
Zimmer, Inc. 

3. FACILITIES 
1,000 w. days: 1010 kc. Non-directional. 
Operating schedule: :‘unrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General la, 3a. 4e. 4d, 5, 6a, lb, 8. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 29e. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61e, 61b. 
Cancellation: 70e. 70e, 71a. 73e. 
Affiliated with SIBS Radio Network. 

TIME RATES 
Rates effective   

Rates received May 7, 196.2. 
6. SPOT ANNOUNCEMENTS 
1-minute or less: 
1 time  5.00 104 times  

26 times  4.70 156 times.   
52 times   4.40 260 times__ 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

12 times  4.00 25 times 

WNXT W N X T-FM 
1951 1968 

PORTSMOUTH 

e RAB 

4.10 
3.80 
3.50 

3.50 

Subscriber to the NAB Radio Code 
Media Code 4 236 7140 3.00 
TIR Inc., Box 1228, Masonic Bldg., Portsmouth, 

Ohio. 45662. Phone 614-353-1161, 
I. PERSONNEL 
President-Clay Littick. 
Managing Director-Allan Land. 
General Manager-Bob C. Wagner. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Regional Reps Corp. 

3. FACILITIES 
5,OCD w. days; 1,000 w. nights; 1260 Ice. 

Directional-separate patterns, day and night. 
Operating schedule: 5:30-12:30 am. EST. 
FM-ERP 900 w.; 99.3 mc. 
Operating schedule: 5:30-12:30 am daily; 8 am-
midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 30, 3b, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 1113. 12b. 
Basic Rates: 220. 22b. 23e. 29a. 
Contracts: 40a. 45, 46. 47e. 
Comb.: Cont. Discounts: 60b, 601r. 61c, 62b. 
Cancellation: 70e. 70e. 71e. 73a. 
Affiliated with American Information Network. 
Member: Ohio Radio Network. 

TIME RATES 
Rates effective August 1, 1954. 
Rates received June 30, 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
DAY OR NIGHT 

1/4 hr. 10 min. 5 min. 1 min. 
1 time  28.00 21.00 14.00 7.00 

26 times  26.60 19.95 13.30 6.65 
52 times.- 25.20 18.90 12.60 6.30 

104 times  23.80 17.85 11.90 5.95 
156 times  5.60 
260 times  21.00 15.75 10.50 5.25 
312 times  19.60 14.70 9.80 4.90 
30 accentue-70% of applicable 1-minute frequency. 
20 seconds-60% of applicable 1-minute frequency. 
10 seconds-50% of applicable 1-minute frequency. 
Rates for periods longer than 1/4 hour on request. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

(Itun-of-schedule, within 1 week) 
12 times, per spot  5.50 
18 times. per spot._ ........................ 5.25 
24 times, per spot _____. 5.00 

WPAY WPAY-FM 
1935 1948 

PORTSMOUTH 

R A B 

Media Code 4 236 7200 5.00 
VVPAY, Inc.. 1009 Gallia St., Portsmouth, 

45662. Phone 614-353-5176. 
I. PERSONNEL 
President-Paul P. Braden. 
Vice-Pres. & Gen'l Mgr.-Earl W. Francis. 
Program Director-Thomas L. Riley. 

2. REPRESENTATIVES 
The Denney Organisation. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1400 kg. 

Non-directional. 
Operating schedule: 5:00-2:30 am daily; 7:00-12:05 
am Sun. EST. 
FM FACILITIES 
ERP 93,000 w.: 104.1 me. 
Operating schedule: 5:00-2:30 am daily; 7:00-12:05 
am Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 35, 4a, 5, 6e. 7b, 8. 
Rate Protection: 10e. lia. 12e. 13a, 14e, 15a, 15b. 
Basic Rates: 20b, 21e, 22b, 23e, 24c, 25e. 28e. 
Contracts: 40a, 42b, 45, 46, 47e. 48. 49, 50. 
Comb.: Cont. Discounts: 60e. 61b, 62e. 
Cancellation: 10e, 70e. 71e. 72, 73e. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS Radio Network. 
Local programs duplicated over FM at tar, extra 
charge: 5:00 Lm. to 7:00 a.m. and 7:00 Lm, to 
noon Sunday. 
Sold in combination with WPFB, Middletown, Ohio 
and WSNLI, Greenfield, Ind. 5% discoupl on sched-
ules placed on two stations: weekly minPaum. 100.00. 

TIME RATES 
Et! 3/1/55-Reed 2/8/5e. 

6. SPOT ANNOUNCEMENTS 
ix 260 522 .04x 1352 2608 

•1 min  6.00 5.70 5.40 5.10 4.80 4.50 
(.) 1-minute transcription or AO words live; sta-
tion break 20 seconds or 40 r urde live. 

Ohio 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

(Minutes and/or station breaks) 
Within a 7 day period: 

Each Total 
12 spots 4.75 57.00 
18 spots  4.50 81.00 
24 spots    4.25 102.00 

8. PROGRAM TIME RATES 
Ix 26x 520 104x I56x 260x 

1/4 hr 24.00 22.80 21.60 20.40 19.20 18.00 
10 min  18.00 17.10 16.20 15.30 14.40 13.50 
5 min  12.00 11.40 10.80 10.20 9.60 9.00 

9. PARTICIPATING PROGRAMS 
"Country Music Man" with Zeke MullIns-5:00-7:00 
am and 5:05-6:00 pm weekdays. Participations, each 
5.88. 
"It's a Woman's World"-12:30-1:00 pm Mon thru 
Fri. Participations. each, 5.80. 

ST. MARYS 
Auglaize County-Map Location B-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WERM (FM) 
1964 

UIfl FIMO 
ST. MARYS-WAPAKONETA 

Media Code 4 236 7260 9.00 
West Central Ohio Broadcasters, Inc., hot 407, 

Wapakoneta, Ohio. 45895. Phones 419-738-2413, 
394-2113. 

I. PERSONNEL 
Pres., Sta.. Gen'l & Sales Mgr.-Harry B. Miller. 
Program Director-E. It. Miller. 

3. FACILITIES 
ERP 3,000 w.; 92 1 me. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht.: 165 ft. allure average terrain. 

4. AGENCY COMMISSION 
15/0 time only: lo days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 3a, 3b, 3e. 3d. 4s, 4d. 5, 13a, 8. 
Rate Protection: 10a, Ila, 12a. 13a. 140. 15b, 16. 
Baste Rates: 20b, 210, 21b, 21d, 220. 22b, 230. 23b, 

28b, 28c, 295. 
Contracts: 41, 42a, 42e. 43, 44a, 45, 46, 470, 48, 49, 

50, 51b. 
Comb.; Cont. Discounts: 606, 60d, 60e, 60f, 80h, 

601. 62a. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 3 Et! 1/1/69-Rec'd 12/2/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 10 11 25 tl 
1 min. 4.00 3.50 3.00 
30 sec  3.50 3.00 2.50 
20 sec  3.00 2.50 2.00 
10 sec ..... _________ 2.50 2.25 1.75 
PER YR: 120x 3008 
1 min.  . 3.00 2.75 
30 sec    2.50 2.25 
20 sec  2.25 2.00 
10 sec  2.00 1.75 

8. PROGRAM TIME RATES 
Ix 130 520 

1 hr  40.00 36.00 22.00 
1/2 hr  25.00 21.00 15.00 
1/4 hr______   16.00 15.00 11.00 
10 min__________  14.00 12.50 8.75 
5 min.  10.00 8.00 6.00 

SALEM 
Columbiana County-Map Location G-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WSOM 
1965 

Media Code 4 236 7320 1.00 
Salem Broadcasting Co.. Box 389, 300 E. State St.. 

Salem, Ohio 44460. Phone 216-337-9544, 
I. PERSONNEL 
President-Lee R. Dixon. 
Vice-Pres. & Sta. Mgr.-Robert C. Harnaek, 
Sales Manager-Don Dixon. 

3. FACILITIES 
500 w.: 600 ke. Daytime directional. 
Operating schedule: Sunrise-local sunset. EST. 
Simulcast during AM operational hours. For non-
almuleast facilities see WSOM-FM. 

4. AGENCY COMMISSION 
15% on time only: bills payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 3d, 4e, 4d, 5, 6e, 7e. 
Rate Protection: 10g. 15b, 
Basle Rates: 20b, 21b, 24c, 2%. 28e. 29b, 30, 33a. 
Contracts: 40a. 41, 44e. 46. 48 51b. 
Comb.: Cont. Discounts: 61b, 62e. 
Cencellation: 70a. 70e, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Et! 2/1/68-Ree'd 1/2/68. 
6. SPOT ANNOUNCEMENTS 
PER WK: 

I ti 3 ti 5 ti 7 ti 10 ti 15 ti 20+ 
1 min 6.00 5.00 4.75 4.50 4.00 3.50 3.00 
30 sec 5.00 4.50 4.25 4.00 3.75 3.25 2.50 

8. PROGRAM TIME RATES 
1/4 hr. fiat, ea  27.50 

10. SPECIAL FEATURES 
NEWS/WEATHER/SPORTS 

PER WK: 1 ti 2 ti 3 ti 5 ti 7 ti 10+ 
5 min  10.00 9.00 8.50 8.00 7.50 6.50 

(1 AM; 1 FM) 

50 ti 
2.50 
2.00 
1.75 
1.25 
6000 
2.50 
2.00 
1.75 
1.50 

I56x 
21.00 
14.00 
10.00 
8.40 
5.00 

100 ti 
2.00 
1.50 
1.25 
1.00 

1200x 
2.25 
1.75 
1.50 
1.25 

3I2x 
18.00 
11.00 
8.00 
6.00 
4.00 

WSOM-FM 
1956 

Media Code 4 236 7321 9.00 
Salem Broadcasting Corp., Farmer's National Bank 

Bldg.. Salem, Ohio. Phone 216-337-9544, 5. 
I. PERSONNEL 
President-Lee R. Dixon. 
Sales Manager-Robert C. Harnaek. 

3. FACILITIES 
Eiti• 100.000 w.; 105.1 mc. 
Operating schedule: 6:00-2:00 am Mon thrtl Bet: 
8:00-2:00 am Sun. EST. 
Partial simulcast operation with WSOM. For simul-
cast rates and facilities see WSOM. 

5. GENERAL ADVERTISING See coded regulations 
See NVS011 listing for coded regulations. 

TIME RATES 

Rates are identical to WSOM. Seo that listing. 

SANDUSKY (1 AM; 1 FM) 
Erie County-Map Location E-4 

See SRDS consumer market men and data at begin-
ning of the State. 

WLEC W L EC-FM 
1947 1959 

C 
Media Code 4 236 7380 5.00 
Cleveland Broadcasting Corp.. Cleveland Rd. at Hunt-

ington Ave., Sandusky, Ohio 44870. Phone 419-
626-2000. 

I. PERSONNEL 
President-Richard Miller. 
General Manager-Jay E. Wagner. 
Commercial Manager-Gene Sens. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 
Non-directional. 
Operating schedule: 5:30 am-midnight. EST. 
FM-ERP 6,000 w.; 102.7 mc. 
Operating schedule: Same as AM. 
Antenna ht.:   

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3d, 4a, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21b, 22b, 23e, 24b, 25e, 28a, 28c, 

29a, 33a, 
Contrarts: 40a. 41, 42d, 44a. 45, 46. 47e, 48, 51e. 
Comb., Cont. Discounts: 60b, 61e. 62b. 
Cancellation: 70a, 70e, 71e, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with SIBS. 
Member: Ohio Radio Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Et! 9/1/69-Itec'd 8/7/69. 

AA-6-9:30 am, 11:59 am-1 pm & 3-6:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA-
1 min 30 see 1 min SO see 

1 x  7.90 5.95 6.75 5.05 
6.05 4.55 
5.40 4.10 
5.10 3.85 
4.75 3.55 
4.45 3.35 
4.05 3.05 
3.60 2.80 
3.40 2.50 

50 x 
150 x  6.55 5.00 
300 x.  6.25 4.75 
600 x  5.90 4.45 
900 x  5.60 4.25 
1200 x  5.20 3.95 
1500 x  4.75 3.70 
2000+   4.55 3.40 

7. PACKAGE PLANS 
-AA- -A-
I min BO see I min 30 see 

25 ti  5.90 4.45 4.75 3.55 
50 ti  5.60 4.25 4.45 3.35 
75 ti  5.20 3.95 4.05 3.05 
100 ti  4.55 3.70 3.60 2.80 
Must be used within 7 days. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  48.90 29.20 16.70 13.90 10.70 
DISCOUNTS 

52x-10% 156x-20% 300x-30% 
104x-15% 260x-25% 
Programs and spots may be, combined to earn fre-
quency discounts on spots only. 

10. SPECIAL FEATURES 
News service charge, extra per program: 
5-min nat'l & state  1.00 
10-min nat'l & state 1.75 
15-min nat'l & state  2.00 
15-min nat'l & state plus 5-min local._ _ 2.50 
15-min local  3.00 

-A-

SIDNEY (I AM; 1 FM) 
Shelby County-Map Location B-5 

See SUDS consumer market map and data at begin. 
nine of the State. 

WMVR W M V R-FM 
1963 1964 

Subscriber to the NAB Radio Code 
Media Code 4 236 7440 7.00 
Dean Miller Broadcasting Corp., 102-1/2 N. Main 

Ave., Sidney, Ohio 45365. Phone 513-492-4101. 

I. PERSONNEL 
Pres. & Gen.' Mgr.-Dean Stiller, 

2. REPRESENTATIVES 
Pearse Sales. 

S. FACILITIES 
250 w.; 1080 ke. Directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM FACILITIES 
ERP 3.000 w.; 105.5 roc. 

(This listing continued on next Page) 

702 Spot Radio Stations September 1, 1969 



Sidney-W M V R, W MV R-FM-Continued 
4. AGENCY COMMISSION 
None; bills payable lath of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 4a, 5. 6a. 
Rate Protection: 101), 1lb, 12b. 13b, 14b. 
Basic Rates: t2a. 22b. 23e, 24b, 26, 29a. 
Contracts: 40a, 42a, 45, 46, 47a. 
Comb.: Cont. Discounts: 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70c, 71a. 715. 
Affiliated with MBS. 

TIME RATES 
No. 2 Eff Rec'd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec I min 30 see 

1 a  4.13 3.10 500 a  2.75 2.07 
50 a  3.85 2.88 1000 x  2.20 1.65 
100 a  3.58 2.68 2000 a  1.98 1.49 
150 a  3.30 2.48 2500 x.. ......1.93 1.44 
250 X  3.03 2.26 3000 x.. 1.87 1.41 
20 sec: 66% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
7 DAY PACKAGE PLAN 

1 MIN: 10 ti 15 ti 25 ti 50 ti 75 ti 100 ti 
e   3.85 3.58 3.30 3.03 2.75 2.48 

0. PROGRAM TIME RATES 
Ix 130 26x 52x 104x I56x 2600 312x 

5 min 8.36 7.92 7.48 7.04 6.60 6.26 5.72 5.28 
10min 12.54 11.88 11.22 10.56 9.90 9.24 8.58 7.92 
1/4hr 18.04 16.72 15.40 14.08 13.20 12.32 11.44 10.56 
1/215r 31.35 28.60 26.05 25.25 24.15 21.95 19.25 16.45 
1hr.... 49.50 46.75 44.00 42.90 39.60 36.30 32.45 28.95 

SPRINGFIELD (2 AM; I FM) 
Clark County-Map Location C-7 

See SltDS consumer market map and data at begin-
ning of the State. 

WBLY 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 236 7500 8.00 
Champion City Broadcasting Co.. 1711 W. Main St., 

Springfield, Ohio. 45504. Phone 513-324-5643. 
STATION'S PROGRAMMING DESCRIPTION 

WBLY: Programmed for general interest. AIR PER-
SONALITIES handle all segments. NEWS: 5 min 
every 30 min. 5-6 am farm, weather reports, inter-
views. 6-7 am middle-of-the-road music. 7-10 am 
air personality, comedy. audience participation, tele-
phone interviews, discussions, middle-of-the-road 
music. 10 am-1 pm air personality, current hits, local 
news. 1-5 pm air personality, middle-of-the-road 
music. comedy. 5-6 pm sports. news. 6-8 pm air per-
sonality, middle-of-the-road music. Contact Represen-
tative for further detalls. Itee'd 7/17/67. 

I. PERSONNEL 
President-Robert L. Yenta. 
Program Director-June Powers. 
Commercial Manager-Don Walters. 

2. REPRESENTATIVES 
Burn-Smith Company. Inc. 
Ohio, Pittsburgh-Regional Reps Corp. 

3. FACILITIES 
1,000 w. dayr; 1600 kc. Non-directional. 
Operating schedule: 5:00 san -local sunset. EST. 
Simulcast during AM operational hours. For nun. 
simulcast facilities see WBLY-FM listing. 

4. AGENCY COMMISSION 
10/0: rendered weekly or monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 3b, 4a, 4d, 5, 8. 
Rate Protection: 12b. 14b. 
Basic Rates: 228, 23a. 240. 24b, 258, 26, 28a, 29a. 
Contracts: 40a. 42a, 45, 47a, 48. 
Comb.: Cont. Discounts: 60b, 61a, 62b, 62e. 
Cancellation: 700, 70c. 71a, 73a. 
Affiliated with MES Radio Network. 
Member: Ohio Radio Network. 

TIME RATES 
Eff 8/1/66-Reed 7/28/66. 

A-Stun thru Sat 6-10 am & 3-6 pm; Sun 8 am-6 pm. 
B-All other times. 

7. PACKAGE PLANS 
 A  B-

WKLY: I min 20/30 10 see I min 20/30 10 see 
1 ti  12.00 9.60 6.00 9.00 7.20 4.50 
5 t1  11.00 8.80 5.50 8.50 6.80 4.25 
10 ti 10.00 8.00 5.00 8.00 6.40 4.00 
15 tl 9.00 7.20 4.50 7.50 6.00 3.75 
20 ti  8.00 6.40 4.00 7.00 5.60 3.50 
30 ti  7.00 5.60 3.50 6.00 4.80 3.00 
50 ti  6.00 4.80 3.00 5.00 4.00 2.50 

DISCOUNTS 
13 wks-5% 26 wks-10% 52 wks-15% 

WBLY-FM 
1958 

Media Code 4 236 7501 6.00 
Champion City Broadcasting Co., 1711 W. Main St.. 

Springfield, Ohio. 45504. Phone 513-324-5643. 
STATION'S PROGRAMMING DESCRIPTION 

WBLY-FM: Programmed for general interest. AIR 
PERSONALITIES handle all segments. NEWS: 5 
min every 30 min. 5-6 am farm, weather reports, 
interviews. 6-7 am middle-of-the-road music. 7-10 
am air personality, comedy. audience participation, 
telephone interviews, discussions, middle-of-the-road 
music. 10 am-5 pm air personalities, country and 
western music, 5 min news every 30 min, all request 
program. 5-6 pm sports, news. 6-8 pm air personal-
ity, middle-of-the-road music. 8 pm-1 am middle-
of-the-road, showtunes. Contact Representative for 
further details. Rec'd 7/17/67. 

I. PERSONNEL 
President-Robert L. Tonte. 
Program Director-June Powers, 
Commercial Manager-Don Walters. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Ohio. Pittsburgh-Regional Reps Corp. 

3. FACILITIES 
ERP 20.000 w.: 102.9 me. 
Operating schedule: 5-1 am. 
Partial simulcast operation with WBLY. For simul-
cast rates see WBLY listing. 

4. AGENCY COMMISSION 
15%. 

S. GENERAL RATE POLICY 
TIME RATES 

Eff 8/1/66-Reed 7/28/66, 
8. PROGRAM TIME RATES I hr I/2hr 1/4 hr 

15 8 

WIZE 
1940 

The Eastman Station 
Media Code 4 236 7560 2.00 
Radio Voice of Springfield, Inc.. Box 1104, Spring-

field, Ohio. 45501. Phone 513-399-4955. 
Studio: 1529 Miracle Mile, Springfield. Ohlo. 

I. PERSnNNEL 
Eseeut I vr Vise. President-J. P. William,. 
vice-Pres. & Gen'l Mgr.-Stephen T. J003. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 

1.000 w. days, 250 w. nights; 1340 ke. Non-
directional. 

Operating schedule: 5:30-12:30 ara. EST. 

4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 

General: 2a, 2b, 3a. 3b, 3c, 3d, 4a, 4d, 5, On, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b. 22a. 
Affiliated with Eastman. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 15 Eff 8/1/69-Reed 7/7/69. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-All other times. 

6. SPOT ANNOUNCEMENTS 
---- Section I - -Section II-

PER WK: I min 30/20 10 see I mln 30/20 10 see 
1 ti_______. 13.00 10.40 6.50 10.00 8.00 5.00 
12 IL  11.00 8.80 5.50 9.00 7.20 4.50 
18 10.00 8.00 5.00 8.00 6.40 4.00 

CONSECUTIVE WEEK DISCOUNT 
26 wk-4% 52 wk-8% 

RATEUOLDER 
Minimum wkly ached of 6 1-min spots 6am-12mid 
Mon-Sun necessary to maintain consec wk advertising. 

STEUBENVILLE (Ohio)-
WEIRTON (W. Va.) 

(2 AM; 1 FM) 
SteubenvIlle, Jefferson County, Ohio-Map Location 
H-5. 
Weirton, Hancock County, W. Va.-Map Location 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This Is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It la 
part of the time buying function to determine extent 
of individual station coverage, audience delivered. etc. 
within the area. 

WEIR 
1950 

WEIRTON, W. VA. 

NBC Radio Network 
citio 

Media Code 4 236 7620 4.00 
The 1430 Corp., 3578 Pennsylvania Ave., Weirton. 
W. Va. 26062. Phone 301-723-1430. 

I. PERSONNEL 
General Manager-William K. Greiner. 

3. FACILITIES 
1.009 w.; 1430 ke. 
Directional-separate patterns, day and night. 

Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 

15/0 net charges for time; 10 days. 

5. GENERAL ADVERTISING See ended regulations 

General: la, 2b, 3a, 3d, 4a, 5, Ca, 7a, 8. 
Rate Protection: 10a 11a, 12a, 13a, 14s, 15a, 16. 
Basle Rates: 20b, 21b, 23a, 24b, 25e. 26, 28b. 28e. 

29a, 30, 33b. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60a, 601, 61a, 62b. 
Cancellation: 701), 70d, 71a, 73a, 73b. 
Prod, Services: 80, 81, 82. 
Affiliated with NBC Network. 

TIME RATES 
Rates effective March 1966. (Card No. 11.) 

Rates received March 9, 1966. 

6. SPOT ANNOUNCEMENTS 

1 min 
1 ti ....8.00 

26 ti..- 7.20 
52 ti.. 6.80 

260 U. . 6.00 

1000 tL._ . 5.20 

7. PACKAGE PLANS 

SO see 20 seo 10 sec 
6.40 5.60 4.00 
6.10 5.30 3.80 
5.75 5.00 3.60 
5.45 4.75 3.40 
5.10 4.50 3.20 
4.80 4.20 3.00 
4.50 3.90 2.80 
4.15 3.65 2.60 

WEEKLY PLANS 
(ROS) 

1 MIN: Ea 1 wk 13 wk 26 wk 52 wk 
5 ti   7.20 6.80 6.40 6.00 

5.63 5.20 
20   5.60 5.20 4.80 4.40 
40 ti  4.00 3.60 

WEEKEND PLAN 
(Sat and Sun) 

1 min 30 sec 1 min 30 sec 
10 ti  5.00 4.50 .0 ti 4.58 4.00 
30 seconde-80%, 20 seconds-60%. 10 seconds-50% 
of 1-minute rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 
100.00 60.00 32.00 24.00 

13 ti  95.00 57.00 30.40 22.80 
90.00 55.50 28.80 21.60 

52 ti  85.00 54.00 27.20 20.40 
156 tl  80.00 52.50 25.60 19.20 
260 ti  75.00 51.50 25.00 18.00 
520 ti  70.00 50.00 24.00 18.80 
1000 ti 65.00 48.50 23.00 15.60 

WSTV 
1940 

STEUBENVILLE, OHIO 

5 min 
16.00 
15.20 
14.40 
13.60 
12.80 
12.00 
11.20 
10.40 

A Rust Craft Station 
Media Code 4 236 7680 8.00 
Rust Craft Broadcasting Co., 320 Market St., Steu-

benville, Ohio 43952. Phone 614-282-0911. 
Wheeling, W. Va.. office: Hawley Bldg., Main St.. 
Phone 304-232-8199. 

I. PERSONNEL 
President-Jack N. Berlmutn. 
Acting General Manager-William B. Chesson. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 
Bust-Craft Sta. Sales Office: See Rep & 5/0 pages. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 ke. 
Non-directional. 

Operating schedule: 5:30-1:00 am. EST. 
4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3d, 4a, 5, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 20a. 21a, 21d, 22e, 23a, 24a, 25a, 

200, 30, 33b. 
Contracts: 40e. 41, 42b, 42d, 44a, 45. 46, 47a., 48, 

40, 50, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 80d, 600, 60f, 601e. 

60 1. tila, 60b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with MSS. 

TIME RATES 
No. 6 Eff 7/1/66-Rec'd 6/13/68. 

AAA- 5Ion thru Sat 6-10 am & 3-7 pm. 
AA- Mon thru Sat 10 am-3 pm; Sun 6-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 520 I04x 1560 260x 312x 520x 1040x 
AAA ........ 15 14 13 12 11 10 9 8 
AA ...... 14 13 12 11 10 9 8 7 
A   13 12 11 10 9 8 7 6 

7. PACKAGE PLANS 
PER WK, EA: 6 ti 12 ti 18 ti 24036U 
AAA     13 12 11 10 9 
AA   12 11 10 9 8 
  11 10 9 8 7 

20/30 sec: 3/4 1-min. 

10. SPECIAL FEATURES 
Newscasts-1-1/2x 1-min plus 10% for leased wire 
service. (CB) 

W S T V-FM 
1947 

STEUBENVILLE, OHIO 
Media Cede 4 236 7681 6.00 
Rust Craft Broadcasting Co., 320 Market St., Steu-

benville, Ohio 43952. Phone 614-282-0911. 

I. PERSONNEL 
President-J. N. Berkman. 
Acting General 5fanager-William B. Chesson. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3, FACILITIES 
ERP 12,000 w.: 103.5 mc. 
Operating schedule: 9 am-11 pm. EST. 
Antenna ht.: 880 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulaticns 
See WSTV listing for coded regulations. 

TIME RATES 
Eff   Rec'd 7/14/66. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 ti 12 tl 18 ti 24 ti 
1 min... 8.00 7.50 6.50 5.50 5.00 
20/30 sec.  6.40 6.00 5.20 4.40 4.00 

SYLVANIA 
Lucas County-Map Location C-3 

See SRDS consumer market map. and data at begin-
ning of the State. 

WGLN (FM) 
1969 

Media Code 4 236 7710 3.00 
Twin States Broadcasting, Inc., Box 102, Sylvania, 
Ohio 43560. Phone 419-865-6541. 
STATION'S PROGRAMMING DESCRIPTION 

\VGLN (FM): Programmed for the adult listener. 
NEWS: on hour, news headlines on,half hour. Farm 
news at 5 am, 6 am & noon, M-F.. EPORTS: nt :45, 
24 hours a day. Religious programs-carried Sun only. 
MUSIC: format is modern country- sound. Need 
2/15/69. 

I. PERSONNEL 
PresIdent,-Larry Green, 

3. FACILITIES 
ERP 3,000 w. (boric.). 3,000 w. (vert.); 105.5 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

OHIO 
5, GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 4a, 5, 6a. 
Rate Protection: 12f, 14f, 15a, 
Basle Rates: 20a, 20b, 21a, 21b, 22a, 22b, 23e, 24e, 

25a, 28e. 
Contracts: 40a. 41, 42a, 45, 46, 47e, 51c, 
Comb., Cont. Discounts: 60a, 60d, 60e, 601, 601. 
Cancellation: 11e. 72. 73a. 73b. 
Member: Country Music Network. 

TIME RATES 
Et? 2/1/69-Reed 2/5/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 7 tl 25 ti 50 ti 100+ 
1 8.00 7.50 7.00 6.50 6.00 
30 sec.-- 6.40 6.00 5.60 5.20 4.80 

3.10 2.80 
10. SPECIAL FEATURES 
5-min Newscasts-1-min rate plus 2.00. 

TIFFIN (1 AM; 1 FM) 
Seneca County-Map Location D-4 

See SitEet consumer market map and data at begin-
ning of the State. 

WTTF WTTF-FM 
1959 1963 

A Et 

Media Code 4 236 7740 0.00 
WTTF, Inc.. 185 S. Washington St., Tiffin, Ohio 

44883. Phone 419-447-2212. 
STATION'S PROGRAMMING DESCRIPTION' 

WTTF: Programmed for adults and young adults. 
MUSIC: popular until 7 pm then country and 
western. NEWS: local, regional, state 7 am, 8 am, 
9 am, noon & sign-off 15 min. Network news every 
hour on half hour. SPORTS: show M-Sat 11:15-
11:20 am. Live high school football and basketball. 
College football. FARM: 6:54-6:58 am, 12:45-1 pm 
market and farm reports and interviews. Phone dis-
cussion 11-11:30 am. Remote facilities available. 
Rec'd 4/28/69. 

I. PERSONNEL 
President-Robert G. Wright. 
Vice-President-Milton Maltz, 
General Manager-Eugene E. limier. 

3. FACILITIES 
500 w. days; 1600 kc. Directional. 
Operating schedule: 6 am-local sunset. EST'. 
FM-ERP 3,900 w.; 103.7 roc. 
Operating schedule: 6 ara -10 pm. EST. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4e, 5, 0e, lb. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle Rates: 20b, 21e. 23a. 25a, 28b, 28e. 20e. 33b. 
Contracts: 400. 44a, 45, 46, 47a, 49, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 3 Elf 8/1/69-Rec'd 8/4/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

1 x. 6.00 5.00 312 x  4.60 3.60 
52 x. 5 50 4.50 5.0 x 4.50 1.50 
104 x 5.5 4.25 624  4.30 3.30 
156 x 5.00 4.00 1000 X  4.00 3.00 
260 a  4.75 3.75 2000 3.50 250 

7. PACKAGE PLANS 
PER WK: 10 ti 
1 min  5.50 
30 see  4.50 

8. PROGRAM TIME RATES 
Ix 52x 

1 hr  60 49 
1/2 hr  40 33 
1/4 hr   21 18 
10 min_   17 14 
5 min 12 11 

(*) 7.50. 

46 
31 
17 
13 
10 

20 ti 30 ti 
5.25 5.00 
4.25 4.00 

TOLEDO (5 AM; 4 FM) 

156e 260x 
43 40 
29 27 
16 15 
12 11 
9 8 

40 ti 
4.75 
3.75 

312e 
37 
25 
14 
10 
(*) 

Lucas County-Map Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WCWA 
1938 

«KATZ RADIO 

um EAST 

Middle-of-Road 

Subscriber to the NAB Radio Code 
Media Code 4 236 7800 2.00 
Reams Broadcasting Corp., 604 Jackson St., Toledo. 

Ohio. 43604. Phone 419-248-2627. 
I. PERSONNEL 
President-Frazier Reams, Jr. 
Vice-Pros. & Gen'l Mgr.-William Itimmelin. 
General Sales Manager-Doug Berle. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
1,009 w. days. 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

(This listing eontinued on next page) 
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OHIO 

Toledo-W C W A-Continued 
5. GENERAL ADVERTISING See ended regulations 

General: la, lb, 2a, 2b, 3a, 3b, 3e, 3d. 4e. 4d, 5, 6b, 
7b, 8. 

Rate Protection: 10b, 1lb, 12b. 13b, 14b, lib. 15d. 
Basic Rams: 20b, 21e. 21e. 22e. 22b, 23a, 23b, 24a, 

24b. 24c, 25e. 27, 28e, 29e, 29b, 30, 31. 
Contracts: 40a, 41, 42a. 42e. 43, 44e. 45, 46, 48, 49 

50. 
Comb.; Cont. Discounts: 60a, 60e. 60e, 601, 60g, 61e. 
Cancellation: 70e. 70e, 715. 
Prod. Services: 80. 81. 82. 
Affiliated with Katz Radio A.I.D. Plan. 
Affiliated with American Entertainment Network 

TIME RATES 
AM/F31 COMBINATION RATES 

No. 12 Eff 2/1/69-Reed 12/30/68. 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 1 ti 6 ti 12 tl 18 ti 24 ti 
AAA   ....._ 33 28 23 21 19 
AA   28 23 21 19 17 
A   22 20 18 16 14 
  20 16 11 12 10 

50/50 TRAFFIC PLAN 
PER WK, 1 MIN: 12 ti 18 ti 24 tl 
1/2AAA. 1/2AA.  252 342 408 
20/30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
1-minute and 20/30-second spots may be counted to 
help earn frequency discounts on 10-second spots, 
but not vice-versa. 
Spots and programs may not be combined for dis-
counts. 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min rate. 

10. SPECIAL FEATURES 
News and/or Sports-1-1/2x applicable 1-min rate. 
Religious Program-Sun 6-9 am: 
PER YR: Ix 52e 104e 

70 65 
1/2 hr  50 45 40 
1/4 hr  35 (") 30 

(') 32.50. 

WC W A-FM 
1949 

e IIILI F Mfl 
Subseriber to the NAB Radio Code 

Media Code 4 236 7801 0.00 
Reams Broadcasting Corp., 604 Jackson St., Toledo, 
Ohio 43604. Phone 419-248-2627. 

I. PERSONNEL 
President-Frazier Reams, Jr. 
Vice-Pros. & Gen'l Mgr.-William Rimmelln. 
General Sales Manager-Doug Berle. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
ERP 50,000 w., 104.7 me. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 655 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WCWA listing for coded regulations. 
Sponsors with competing products or services will be 
guaranteed at least 1/2 hour separation from each 
other. 
Affiliated with American FM Network. 
Affiliated with Market 1 Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
Eft'   Reed 5/1/68. 

6. SPOT ANNOUNCEMENTS 
1 ti 6 tl 12 tl 18t1 24t1 

1 min.  20 16 14 12 10 

WKLR (FM) 
1946 

Media Code 4 236 786D 6.00 
Booth Broadcasting Co.. 3225 Arlington Ave.. Toledo. 

Ohio. 43614. Phones 419-385-3343, 2507. 
STATION'S PROGRAMMING DESCRIPTION 

WKLIt (FM): MUSIC: rhythm and blues. Contact 
Representative for further details. Ree'd 12/29/67. 

I. PERSONNEL 
General Manager-Robert 3T' Marte. 
Sales Manager-James J. Damiani. 
Program Director-Alfredricks Ruffin. 

2. REPRESENTATIVES 
Greener, Mon. Sears. 
Ohio-Thomas Broadcast Time Sales. Inc. 

3. FACILITIES 
ERP 8,800 w.; 99.9 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. 3a. Mt, 4s. 4d, 5. 6b, 71). 8. 
Rate Protection: 10b. 11b, 12b, 131% 14b. 
Basic Rates: 22b. 23a, 25e. 29a. 
Contracts: 40a. 42a, 45, 46. 475. 
Comb.: Cont. Discounts: 60k. 610. 62b. 
Cancellation: 70e, 700. 71e. 73a. 
AM facilities: WTOD. 

TIME RATES 
No. 26 Eff 6/1/68-Rec'd 5/6/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: lx 52e 104e 156e 312e 624e 
1 min  13 12 11 10 9 8 
30 sec: 75% of 1-min. ID's: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK: 12 ti 18 ti 24 ti 56 ti 
1 min  10.00 8.50 7.00 5.50 
30 sec: 75% of 1-min. ID's: 50% of 1-min. 

10. SPECIAL FEATURES 
All Nite Show-Midnight-6 am, 50 1-min spots per 
wk, flat 100.00. 

WM H E (FM) 
1957 

OP FAD 
Media Code 4 236 7920 8.00 
Hillebrand Electronics, 4665 W. Bancroft St., Toledo, 

Ohlo 43615. Phone 419-536-9643. 
STATION'S PROGRAMMING DESCRIPTION 

WMIIE(FM): Programmed for adult listener. 
NEWS: 10 am, 1 pm, 6 pm, 10 pm, 12M, 1:45 am, 
M-F. Sat 8 am, 9 am, 10 am. 11 am, 1 pm, 3 pm, 
6 pm, 10 pm. 12M, 1:45 am. Sun 9 am, 3 pre. 6 pm. 
10 ,15 pm. Maximum 10 min. MUSIC: 7:30 am-1:45 
am standard pops. Sun 9:30 am-1 pm classical music. 
COMMERCIAL POLICY: 4 minutes per hour. Reed 
1/31/68. 

I. PERSONNEL 
Owner-William A. Hillebrand. 
Gen'i & Comml Mgr.-Charles A. Myers. 

2. REPRESENTATIVES 
Gelderrnan & Company. 

3. FACILITIES 
ERP 10,000 w.; 92.5 mc. 
Operating schedule: 7:30-2:00 am Monday thru Fri-
day; 7:30-2:00 am Saturday; 7:30 am-11:00 pm Sun-
day. EST. 
Antenna ht.-I65 ft. above average terrain. 

4. AGENCY COMMISSium 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 21). 3a, 3b, 3c, 3d. 4a, 5. 6a. 
Rate Protection: 10a, Ila, 12e. 13e, 14e, 15e. 

15b, 16. 
Basic Rates: 20b, 21a, 21e. 21d. 22e, 22b, 23a, 25e, 

26. 28a, 29b. 33a. 
Contracts: 40a, 41, 44e. 46, 48, 49, 51a. 
Comb.; Cont. Discounts: 605. 61e. 62a. 
Cancellation: 70b, 70e, 71a, 72a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Rates effective   

Hates received May 3, 1953. 
6. SPOT ANNOUNCEMENTS 
All times Class "A"; Rotation schedule, add 10% 
for fixed times. 

1 min 1 min 
1 ti 30.00 104 ti   6.50 
13 ti _  8.00 156 U____ 6.00 
26 ti. 7.50 312 ti. 5.75 
52 ti  7.00 624 ti. 5.50 

7. PACKAGE PLANS 
SATURATION PACKAGE 

6 1-minute spot announcements each day, 13 weeks, 
546 times. 2.700.00. 

8. PROGRAM TIME RATES 
1 hr 

1 ti 50.00 
13 ti  47.50 
26 ti. 45.00 

1/2 hr 1/4 hr 5 min 
30.00 30.00 15.00 
28.50 19.00 14.25 
27.00 18.00 13.50 
25.50 17.00 12.25 

52 ti  ...... - 40.00 24.00 16.00 11.50 
10. SPECIAL- F1ATUIES 

WEEKEND NEWS PACKAGE 
ROS 5:30 Dm Saturday. 11:00 pm Sunday. 
8 10-minute newsbreaks: 8 1-1/2 minute headlines. 
1 wk  150.00 26 wit  110.00 
13 wk  125.00 12 wk .......... _.._... 100.00 
World Newsbreak, 10 minute world and local news, 
at 1/4 hour rate. 
News Headlines, 2 minute, news and weather-at 
spot rate. 
Minimum contract for news programs-5 per week, 
13 weeks. 

WOHO 
1954 

!BLAIR e RADIO 
Media Code 4 236 7980 2.00 
Midwestern Broadcasting Co 2965 Pickle Rd.. 

Toledo, Ohio 43616, Phone 419-255-1470. 
I. PERSONNEL 

'Pres. & Gen'l Mgr.-Lewis W. Dickey. 
Assistant General Manager-Sam Holman. 
National Sales Manager-Bill Miter. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
1.000 w.: 1470 ke. DirectionaL 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net for station time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 35, 4a, 4d, 5, 613, 71). 8. 
Rate Protection: 10b, 11b. 14b. 
Basic Rates: 20a. 220. 22b, 23s. 24e. 24b. 26. 280. 

290. 
Contracts: 40e. 45. 46. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 700, 70e, 710. 73e. 
Affiliated with American Contemporary Network. 
Affiliated with Blair Represented Network. 

TIME RATES 
Eff 11/1/65-Reed 10/4/65. 

6. SPOT ANNOUNCEMENTS 
DRIVETIME 

15/0 on net for station time only. 
(6-10 am Ss 3-7 pm Mon thru Sat) 

30/20 
PER WK: 1 min see 10 sec 
1-5 tL 30.00 24.00 18.00 
6 ti 28.00 22.40 10.80 
12 ti. 26.00 20.80 15.60 
18 ....... ____-..- ................... 25.00 20.00 15.00 

HOUSEWIFE/NITE 
(Mon thru Sat 10 am-3 pm & 7-11 pm) 

1-5 ti _ 24.00 19.20 
6 ti ....... ...... ....... 21.00 16.80 
12 ti ........... _ .... _ ..... _________ 20.00 16.00 
18 ti.  19.00 15.20 

ALL OTHER TIMES 
1-5 ti    20.00 16.00 
6 ti  14.40 
12 ti  16.00 12.80 
18 ti  15.00 12.00 

8. PROGRAM TIME RATES 
5 MLNUTES 

PER WE: (') (t) (i) 
1-5 u  45.00 36.00 30.00 
6 ti  42.00 31.50 27.00 
12 ti  39.00 10.00 24.00 
18 tL  37.50 28.50 22.50 

(*) Drivetime-Mon thru Sat 6-10 am & 3-7 pm. 
(t) Prime Time-Mon thru Sat 10 am-3 pm & 
1-lo pm. 
(2) All other times. 

WS PD 
1921 

A Storer Station 

NBC Radio Network 
WWII é 

11,1111 
1111111 

C 
MAJOR MARKET 

RADIO, INC. 

R AB 

Subscriber to the NAB Radie Code 
Media Code 4 236 8040 4.00 
Storer Broadcasting Co.. 125 S. Superior, Toledo. 

Ohio 43602, Phone 419-248-6401. TIVX 810-442-
1740. 

I. PERSONNEL 
Vire-Pres. & Gee' Mgr.-Reggie Martin. 
Nat'l Sales Mgr.-Emerson Kimble. 419-248-2234. 

2. REPRESENTATIVES 
Maker Market Radio, Inc. 
Ohio-Regional Reps Corp. 
Storer Sta, Salem Office: See Rep & 5/0 pages. 

3. FACILIT1ES 
5.000 w.; 1370 ire. Directional-night aril). 
Operating schedule: 24 hours dally. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la. 3d, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10h. 121), 13b. 14b. 16. 
Basic Rates: 205, 21a, 21b, 22a, 23e. 24b, 24e. 25a, 

27, 28e, 29e. 33e. 
Contracta: 400. 41, 45. 46. 47a. 
Comb.: Cont. Discounts: 60a. 60g. 60h. 61a. 
Cancellation: 70a, 70e, 71a, 730. 
Prod. Services: 80. 82. 
Affiliated with NBC. 
Member: Ohio Radio Network. 

MULTIPLE PRODUCT ANNOUNCEMENTS 
Piggybacks: 1-min spot rate applies only to products 
or services of a single advertiser, and does not apply 
to spots for more than 2 products or services of the 
advertiser in the 1-min period unless fully integrated 
into a single complete spot. Piggybacks are not en-
titled to product protection separation from either 
station or network spots. 

TIME RATES 
No. 37 Eff 1/1/68-Reed 12/28/67. 

AA-Mon thru Fri 6-9:30 am. 
A-Mon thru Fri 4-7 pm. 
113-Mon thou Fri 9:30 am-4 pm; Sat & Sun 6 am-7 

"C-Dally 5-6 am & 7 pm-midnight; Sun 6 am-7 pm. 
when available. 

(t) Add 3.00 talent fee for 3-4 pm segment_ 
6. SPOT ANNOUNCEMENTS 

AA A B- -C-
I min 30 see I min 30 see I min 30 see (.9 

1 z  40 30 35 26 30 23 20 
52 x  37 29  24 27 21 18 
156 x  34 26 29' 22 24 18 16 
312 x  31 24 26 20 22 16 14 
520 x  29 22 24 18 21 15 13 
780 x  27 21 22 16 19 14 12 
1040 x  25 19 20 15 17 13 11 
1300 x  23 17 18 14 15 12 9 

(') 1 minute or less. 
10 sect 50% of applicable 1-min. 
Fixed position: lx rate. 

7. PACKAGE PLANS 
-AA- - A - -B- -C-

WKLY: I min 30 see 1 min 30 see 1 min 30 see r) 
10 ti  35 26 25 19 21 16 14 
15 ti  32 24 23 17 20 15 13 
20 ti  29 22 21 16 18 14 12 
25 ti  27 Si 20 15 17 13 11 
30+   25 19 19 14 16 12 10 

(*) I minute or less. 
8. PROGRAM TIME RATES 
A-Mon thru Sat 6 am-11 pm. 
B-Sun 6 am-11 pm. 
1/2 HR: lx 52x 156e 260e 312e 
A   132 120 107 100 93 
  88 80 71 66 62 

1/4 hr: 67% of 1/2 hour. 5 min: 37% of 1/2 hour. 
10 mm: 53% of 1/2 hour. 

1/4 Hour Strip Rate 
(After 7:00 Dm Mon thru Fri; all day Sat and Sun) 

Per WE 
5 1/4-hour units per ...... 225. 
3 1/4-hour units per wk    150. 

10. SPECIAL FEATURES 
NEWS HEADLINES 

At :30, every hour. Includes 1-minute plus open and 
close. Minimum order of 6 weekly. 
WKLY: 6 tl 12 tl 18 ti 24 tl 

  25 24 23 21 
  17 15 13 12 

Spots and headlines may be combined to earn further 
discounts for spots. 

WS P D-FM 
1948 

Media Code 4 236 8041 2.00 
Storer Broadcasting Co., 125 S. Superior St., Toledo, 

14.40 Ohio 43602. Phone 419-248-6401, TWX 810-442-
12.60 1740. 
12.00 I. PERSONNEL 
11.40 Vice-Pros. .fc Gen'l Mgr.-Ileggle Martin. 

National Sales Manager-Emerson Kimble. 419-248-
12.00 2234. 
10.80 2. REPRESENTATIVES 
9.60 Roger Coleman, Inc. 
9.00 Storer Sta. Sales Office: See Rep & 5/0 pages. 

S. FACILITIES 
ERP 5,000 w.; 101.5 mc. Stereo. 
Operating schedule: 24 hours daily. MT. 
Antenna ht.: 810 ft. above average terrain. 

4. AGENCY COMMISSION 
15% payable when rendered. 

5. GENERAL ADVERTISING See coded mutations 
See WSPD listing for coded regulations. 
Four commercial minutes maximum per hour. 

TIME RATES 
No. 1 Eft 3/24/69-Reed 5/1/69. 

AA-3-10 pm. 
A-6 am-3 pm & 10 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK, EA: 501 IOU 20 ti 30 ti 
1 min  7.00 6.50 6.00 5.00 
30 sec.    5.00 4.50 4.00 3.50 

CLASS A 
1 min.......... ..... _   5.00 4.50 4.00 3.00 
30 sec.  3.50 3.00 2.50 2.00 

10. SPECIAL FEATURES 
NEWSCASTS 

MON THRU SUN: 3 ti 7 ti 14+ 
8:37, 11:37 am, 2:37, 5:37, 

8.37. 11'37 pm 12 11 10 
8 minutes; commercial content 2 minutes. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-2-1/2% 26 wk-5% 52 wk-10% 

WTOD 
1946 

A Booth Owned Station 
Media Code 4 236 8100 6.00 
Booth Broadcasting Co.. 3225 Arlington Ave.. Toledo, 

Ohio. 43614. Phone 419-385-2507. 

I. PERSONNEL 
General Manager-Robert F. Martz. 
National Sales Manager-George Corwin. 
Program Director-William Menders. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Ohict-Thomas Broadcast Time Sales, Inc. 

3. FAILITIES 
5,000 w. days; 1560 ke. Directional. 
Operating schedule: New York sunrise-local sunset. 
EST. 

4. AGENCY COMMISSION 
15/0 Ume only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e, 3a, 3b, 4e, 4d, 5, 131), 7b, 8. 
Rate Protection: 10b, 11b. 12b. 
Basic Rates: 22b. 23e. 255. 29a. 
Contracts: 40a. 42a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60k. 61c, 62b. 
Cancellation: 70e. 70e, 71a, 73e. 
FM facilities: WKLR (FM) 
Affiliated with American Information Network. 

TIME RATES 
No. 2 Mr 6/1/69-Rec'd 5/22/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
Flat ......... - 25.00 

PER WK: 6 tl 12 ti 18 ti 24 ti 30 ti 
AA ...... ...... -.._ 20.00 18.00 16.00 14.00 12.00 
A 16.00 14.00 12.00 11.00 10.00 

20/30 SECONDS 
AA 16.00 13.60 12.80 11.20 9.80 
A ...... ........._ -..... 12.80 11.20 9.60 8.80 8.00 

10 sec: 60% Of 1-min. 

WTTO 
1966 

mcgevren-guild 
pgw radio, inc. 

R AFB 

Media Code 4 236 8160 0.00 
WTTO Broadcasting Company, Commodore Perry 

Hotel, Toledo., Ohio 43603, Phone 419-248-4655. 
I. PERSONNEL 
President-John Shepard. 
Vice-Proa. & Gen'l Mgr.-Homer H. Odom. 
Program Director-Lee Fowler. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. day; 1,000 w. nights; 1,520 kn. 
Operating schedule: 5:30-1 am. EST. 

4. AGENCY COMMISSION 
15% on Ume. 

3, GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e, 3b, 4a, 4.1, 5, 6e, 7b, 8. 
Rate Protection: 10b, 11b. 12b. 13b. 14b. 
Basic Rates: 20e. 22e. 22b, 23e. 24b, 25a. 28e. 29e. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 000. 60k, 61a, 61b, 62b. 
Cancellation: 70e. 70e, 71e. 73e. 
Affiliated with MBS. 

TIME RATES 
No. 3 Elf 9/1/69-Rec'd 8/7/69. 

AA-Mon thee Sat 6-10 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA- A 

PER WK: 6 ti 12 ti 18 tl 6 ti 12 ti 18 tl 
1 mitt  25 24 23 21 20 19 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

7. PACKAGE PLANS 
ETA 

1 min, fiat 15. 
8. PROGRAM TIME RATES 

CLASS AA lx 52e 260e 

n.  48 46 10 min. 35 33 31 
5 min  25 23 20 
1 CLASS A 
/4 hr    40 38 36 

10 min   25 23 21 
5 mln  18 

(This listing continue-d-o-nx-t 2pCiage) 19 
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Toledo-W T T 0-Continued 
CLASS B 

lx 520 260x 
1/4 hr  30 28 26 
10 min  20 18 16 
5 min.  15 13 12 

UHRICHSVILLE 
Tuscarawas County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WBTC 
1963 

DD 
Media Code 4 236 8220 2.00 
Tusearawas Broadcasting Co., 2305 N. Water St.. 

Uhrichsville. Ohio 44683. Phone 614-922-2700. 
L PERSONNEL 
President-James Natoli, Jr. 
General Manager-John R. Terry. 
Sales Manager-Dan Stiltner. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w.: 1540 he. Non-directional. 
Operating schedule: Slgn-on-local sunset. EST. 

4. AGENCY COMMISSION 
159: payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 3b. 4. 4d. 5. 6a, la, 8. 
Rate Protection: 15b, 15e. 
Basic Rates: 22a. 22b, 23a, 2413. 26. 28a, 29a. 
Contracts: 40a. 4213, 45, 46. 47a. 48. 
Comb.: Cont. Discounts: 60b. 61a, 61b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with KBS. 
Member: Ohio Radio Network. 

TIME RATES 
Eft' Rec'd 8/8/67. 

6. SPOT ANNOUNCEMENTS lx I3X 26X 52x 
1 min  4.50 4.40 4.30 4.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti   35.30 21.15 14.10 10.60 7.05 
13 ti.   33.55 20.10 13.40 10.05 6.70 
26 ti._ 31.75 19.05 12.70 9.55 6.35 
52 ti ... _.._...._   30.00 18.00 12.00 9.00 6.00 
104 tl  28.25 16.95 11.30 8.45 5.65 
156 ti  26.45 15.90 10.60 7.95 5.30 
200 ti  24.70 14.85 9.90 7.40 4.95 
260 ...... _ .... 22.95 13.75 9.15 6.90 4.60 
312 ti ..... _.._.._   21.15 12.70 8.45 6.35 4.25 
365 it  19.40 11.65 7.75 5.85 3.90 

10. SPEcIAL FEATURES 
News Programs .50 for 5 minutes; 1.00 for more than 
5 minutes. 

URBANA 
Champaign County-Map Location C-6 

See STUDS consumer market map and data at beginning 
of the State. 

W C 0 M (FM) 
1965 

Media Code 4 236 8280 6.00 
Tito Brown Publishing Co.. 225 S. Main SL, Urbana, 

Ohio 41078. Phone 513-653-5011. 
I. PERSONNEL 
Pres. & Gen'l Mgr-Clarence J. Brown. 
Sta. R., Sales Mgr.--james W. Bissey. 

2. FACILITIES 
F,TIP 3.000 w.: 101.7 me. Stereo. 
Operating schedule: 6:30 am-I0 pm. EST. 
Antenna ht.: 262 ft. above average terrain. 

4. AGENCY COMMISSION 
None, agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b. 3a, 3b, 3e. 3d. 4a, 5. 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15a, 15b, 

16. 
Basic Rates: 20b, 21a. 21b, 22a, 22b, 23a, 23b, 24a. 

246, 24e. 25e, 26, 28e. 30. 33b. 
Contracts: 40a. 41, 42b, 424. 44a, 441). 45, 46, 47e, 

48. 49. 51a, 51b. 51e. 
Comb.; Cont. Discounts: 60a, 60e. 601. 61a, 61b, 61e. 

62b. 
Cancellation: 701). 704. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
Eft - Reed 7/1/68. 

6. SPOT ANNOUNCEMENTS 
PER DAY: 1 min 30 sec 20 see 10 see 
3 ti  2.35 1.90 1.65 1.25 
5 ti  2.25 1.85 1.60 1.20 
8 if  2.15 1.80 1.55 1.15 
10 ti  2.10 1.75 1.50 1.10 
PER WK: 
30 ti  2.05 1.70 1.45 1.05 

VAN WERT (1 AM; 1 FM) 
Van Wert County-Map Location A-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WERT 
1958 

Media Code 4 236 8340 8.00 
Wert. Inc., Box 487, Van Wert, Ohio 45891. Phone 

419-232-4075. 
I. PERSONNEL 
General Manager-Donna Wormer. 
General Sales Manager-Larry Orchard. 

2. REPRESENTATIVES 
Pearse Sales. 
Regional Reps Corp. 

3. FACILITIES 
250 w. days: 1220 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WERT-FM. 

4. AGENCY COMMISSION 
Net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3d, 40. 4e. 5. On, 7a. 
Rate Protection: 15b. 
Basic Rates: 200. 20b. 22b, 24b, 24c, 25a. 26, 29a. 
Contracts: 40a, 41. 445. 45. 47a. 48. 49. 51b. 51e. 
Comb.: Cont. Discounts: 60a. 601, 624. 
Cancellation: 70a, 70e, 72, 73a. 
Prod. Services: 80. 92. 
Affiliated with 51BS. 
Member: Ohio Radio Network. 

TIME RATES 
Elf 1/1/68-Reed 12/4/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: ANNUAL, WKLY: 
1 x .......4.15 1 ti  3.80 
100 x  3.65 3 ti. 3.30 
150 x 3.40 5 ti 3.05 
250 x  3.15 7 ti  _ 2.90 
500 ..... ..... 2.99 10 2.80 
1000 x... 2.40 29 2.30 
1500 z  2.20 30 2.10 
30 seconds-75% of 1-minute rate. 
10 seconds-60% of 1-minute rate. 

7. PACKAGE PLANS 
1 MINUTE 7 DAY PACKAGES 

10 ti  3.95 75 2.85 
25 ti._ ....... _ ...... 3.30 100 2.55 
50 ti  3.05 

LISTEN LADIES 
Open 52x I04x I56x 260x 

Per yr  5.00 4.50 4.00 3.80 3.50 
30 seconds-75% of 1-minute rate. 
10 seconds-60% of 1-minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x._  52.90 35.40 22.30 16.30 12.50 
13 x.   49.30 31.80 20.00 14.60 11.00 
26 x._   46.45 29.95 18.45 13.65 10.25 
52 x  44.10 27.05 15.90 11.70 8.50 
104 X.....- ........ _.._  40.00 24.95 14.00 11.00 8.00 
156 x  37.90 23.85 13.20 10.30 7.50 
260 33.80 20.80 12.70 9.10 6.50 
312 x  28.70 18.15 11.80 8.40 6.00 

WERT-FM 
1962 

Media Code 4 236 8341 6.00 
2588 Newport Corp., Box 487, East Lincoln Hwy., 
Van Wert, Ohio 45891. Phone 419-232-4075. 

I. PERSONNEL 
General Manager-Donna Wermer. 
Station Manager-Kenneth McGeath. 

2. REPRESENTATIVES 
Pearse Sales. 
Regional Reps Corp. 

3. FACILITIES 
ERP 6,300 w.• 98.9 me. 
Operating schedule: 6 am-10 pm. EST. 
Antenna ht.: 120 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-10 pm. For simulcast facilities see WERT. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
See WERT listing for coded regulations. 
Affiliated with 5113S. 

TIME RATES 
EST Itec'd 6/30/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 300x 700x 
Ea   3.00 2.20 2.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 mln 

1 x 25 18 7 
5 

52 x  15 12 4 

WAPAKONETA 
Auglaize County-Map location E-5 

See 511155 consumer market map and data at begin-
ning of the State. 

WERM (FM) 
Licensed as a St. Marys-Wapakoneta, Ohio, Station. 
See listing under St. Marys, Ohio. 

WARREN 
Trumbull County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WHHH 
1941 

e R1A18 

Subscriber to the NAB Radio Code 
Media Cede 4 236 8400 0.00 
Radio Station WHIM, Inc.. Second Nat'l Bldg.. 
Market St. & Blain Ave., Warren. Ohlo 44481. 
Phone 392-2529. 

I. PERSONNEL 
President-Helen Hart Hurlbut. 
Manager-Robert E. Hardy. 

2. REPRESENTATIVES 
0111-Perna, Inc. 
Regional Reps Corp. 

3. FACILITIES 
5,000 w.; 1440 he. 

Directional-separate patterns day and night. 
Operating schedule: 5:28 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 30. 4a, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 
Basic Rates: 21a, 21b, 22a, 22b, 23a, 24b, 24e, 25a, 

26, 27, 28a, 28b, 28e. 29a. 30, 32b, Ma. 
Contracts: 40a, 41, 42a, 42e. 43, 44b, 45, 46, 47a, 

48, 49. 51a, 51e. 
Comb.: Cont. Discounts: 600. 60e, 61b. 
Cancellation: 70a, 70e. 71b, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective January I. 1966. 

Rates received November 8, 1965. 
6. SPOT ANNOUNCEMENTS 

30/20 30/20 
1 min sec 1 min sec 

1 ti..- 10.00 7.50 104 ti_ 9.00 6.75 
13 ti  9.75 7.30 260 U.__.......- 8.50 6.35 
20 ti 9.50 7.10 520 U 8.00 6.00 
52 ti  9.25 6.90 
10 seconds-50% of 1-minute rate. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

30/20 
PER WK: 1 min sec 1 min 

12 ti........_... 8.50 6.50 24 ti_ ..... 7.50 
8. PROGRAM TIME RATES 

(5:28 am-midnight) 
1 13 26 52 104 
ti ti ti ti ti 

1/2 hr.. 60. 57. 54, 51. 48. 45. 
1/4 hr.. 40. 38. 36. 34, 31. 28, 
5 min.. 20. 19. 18. 17. 15. 13. 

156 
ti 

50/20 
see 
0.00 
5.75 

260 
ti 
42. 
25. 
11. 
(D) 

WASHINGTON CT. HOUSE 
(1 AM; I FM) 
Fayette County-Map Location C-7 

See SitDS consumer market map and data at been-
nine of the State. 

WC HO 
1952 

Media Code 4 236 8460 4.00 
The Court Bouse Broadcasting Co., 113-1/2 S. Main 

St.. Washington Court House, Ohio 43160. Phone 
5-6211. 

I. PERSne."EL 
General Manager-W. N. Nungesser. 
Station Manager-Robert Lutz. 

3. FACILITIES 
500 w. days: 1250 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset weekdays; 
8.on am-local sunset Sun. EST. 
Partial simulcast operation. Simulcast 6 am-local 
sunset. For non-simuleast facilities see WCHO-FLA. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basle Rates: 28a, 28e. 
Contracts: 46. 
Comb.: Cont. Discounts: 600. 
All rates guaranteed for one year from date of first 
broadcast with or without interruption. 
Beer advertising accepted. 
Length of commercial copy: 
5 minutes ___1:00 minute 
10 minutes. _2:00 minutes 
15 minutes   2:40 minutes 
30 minutes  4:00 minutes 
45 minutes _ ...... ......... _ .. _-____5:30 minutes 
60 minutes.- 7:00 minutes 

Affiliated with Keystone & NAS Networks. 
51ember: National AgRadlo Groups, Inc. 

TIME RATES 
Rates effective October I. 1956. 
Card received September 27. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 tl. 26 ti. 52 U. 104 ti. 1l6 ti. 

1 hour__ 40.00 34.00 30.00 27.00 24.00 
1/2 hour_____ 26.00 23.50 21.00 18.00 15.50 
1/4 hour.____ 17.00 14.50 13.00 11.75 10.50 
10 minutes__ 13.00 11.75 10.50 9.25 8.00 
5 minutes  8.00 7.25 6.00 5.75 5.25 
1 minute  4.00 3.50 3.25 3.09 2.75 

W C H O-FM 
1968 

Media Code 4 236 8461 2.00 
The Court House Broadcasting Co., hoz I, 1535 N. 
North St., Washington Court House, Ohio 43160. 
Phone 614-335-0941. 

I. PERSONNEL 
General Manager-W. N. Nungesser, 
Sta. Mgr. & Chief Eng.-Robert Lutz. 
Program Director-Bill Norman. 

3, FACILITIES 
ERP 3,000 w. 3,000 w. (vert.) ; 105.5 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 309 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WCHO. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WCII0 listing for coded regulations. 

TIME RATES 
EST   Tte,,d 3/24/69. 

S. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 156+ 

30 see  1.60 1.40 1.25 1.10 1.00 
I min.. ..... ........ _.._  2.00 1.75 1.50 1.35 1.25 

7, PACKAGE PLANS 
SATURATION PACKAGE-ROS 

(7 days or less) 
EA: 1 min 30 see 15 see 
25+ ......... _ ....... ............ -.._..__.. 1.25 .85 .50 
10 spots in 2 days Or less same as above rates. 

8. PROGRAM TIME RATES 
5 mln 10 min 1/4 hr 1/2 hr 1 hr 

1 x  4.00 6.50 8.00 13.50 21.00 
26 a  5.75 7.25 12.25 19.00 
52 x 3.01 4.75 6.50 11.00 17.75 
104 ...... 2.50 4.25 6.00 10.25 15.50 
156+   2.25 3.85 5.30 9.00 13.00 

WAVERLY 
Pike County-Map Location D-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WPKO 
1954 

Media Code 4 236 8520 5.00 

Bennett Broadcasting Co., Box 67, Waverly. Ohio 
45690. Phone 947-2166. 

I. PERSONNEL 
Manager-David M. Eshleman. 

3. FACILITIES 
1,000 w. days; 1380 he. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% payable when rendered. 

OHIO 
5, GENERAL ADVERTISING Seo coded regulations 
General: 3a, 3h, 4b. 4d, tht. 
Rate Protection: 15b. 
Basic Rates: 22b, 24b, 25a, 26, 28a, 29a. 
Contracts: 40e, 42a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 610, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 710. 73a. 

TIME RATES 
Eff 2/15/67-Itec'd 3/2/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE or 160 WORDS 

Ix 26x 50x 100x 500x 1000x 
Each   ..00 1.90 1.80 1.70 1.60 1.50 
30 seconds-75% of 1-minute rate (80 words). 
20 seconds-66% of 1-minuto rate (50 words). 
10 seconds-50% of 1-minute rate (25 words). 

8. PROGRAM TIME RATES 
59 min 29 min 14 min 9 mln 4 min 

1 x  25.00 15.00 9.00 6.50 4.00 
4 +._.-..-   22.50 12.50 7.50 5.50 3.00 
1 yr  21.00 11.00 6.50 4.50 2.50 
1 year rate must be earned only or contracts written 
non-cancellable. 

WELLSTON 
Jackson County-Map Location E-9 

See SltDS consumer market map and data at begin-
ning of the State. 

WKOV 
1953 

Media Code 4 236 8580 9.00 
The Family Broadcasting Co.. Inc., Radio WKOV, 
Box 190, Wellston, Ohio 45692. Phones 614-384- 
5152 2000. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-W. N. Nungesser. 
Station Manager-Gary K. Unger. 

3. FACILITIES 
500 w. days; 1330 ire. Non-directional. 
Operating schedule: 6 am-local sunset daily. EST. 

4. AGENCY COMMISSION 
15%; monthly. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 22a, 28e. 
Beer advertising accepted. 
Prices for time are predicated upon fulfillment of 
contract within 12 months period starting from Oral 
broadcast. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective November 1, 1953. 
Card received December 28, 1953. 

6. SPOT ANNOUNCEMENTS 
1 15 30 60 90 180 560 

1 min. or ti. ti. ti. ti. ti. Li. U. 
100 suds. 3.40 3.25 3.10 2.95 2.80 2.65 2.50 

1/2 min. or 
50 wds... 2.60 2.50 2.40 2.30 2.20 2.10 2.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

I time.. 35.75 22.50 11.25 
30 times 35.00 22.00 11.00 
60 times 34.25 21.50 10.75 
90 times 33.50 21.00 10.50 
180 times 32.75 20.50 10.25 
360 timer 32.00 20.00 10.00 

WILLOUGHBY 
Lake County-Map Location G-3 

See SIIDS consumer market map and data at beginning 
of the State. 

See Cleveland 
(including Cleveland Heights, Willoughby) 

10 min. 5 min. 
9.00 5.50 
8.80 5.30 
8.60 5.10 
8.40 4.90 
8.20 4.70 
8.00 4.50 

WILMINGTON 
Clinton County-Map Location C-8 

See SIMS consumer market map and data at begin-
ning of the State. 

WMWM 
1964 

CEO 
Media Code 4 236 8700 3.00 
5KW, Inc., Box 1, Wilmington, Ohio 45177. Phone 

513-382-1608. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Carl A. Cook. 
Sales Manager-Clarence Graham. 
Program Director-Fred Joy. 

2. REPRESENTATIVES 
Rectorial Reps Corp. 

3. FACILITIES 
1.000 w.: 1090 Ire. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b. 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, 11a, 12g, 13a, 14a, 15b. 
Basic Rates: 206. 210. 21d, 23a, 24b, 25a, 28a, 33a. 
Contracts: 400, 44b, 46. 
Cancellation: 700, 70e, 71a, 72, 730. 
Prod. Services: 82. 
Member: Ohio Radio Network. 

TIME RATES 
Elf 7/1/69-Rec'd 6/30/69. 

6. SPOT ANNOUNCEMENTS 
FIXED: lx 26x 52x 104x 260x 312X 520X 1000x 
1 min 5.70 5.50 5.25 5.00 4.75 4.50 4.25 4.00 
30 sec 4.50 4.25 4.00 3.75 3.50 3.40 3.25 3.00 
10/15 sec ID's: 50% of 1-min. 

7, PACKAGE PLANS 
PER WK: 12 tl 15 tl 18 ti 21 ti 24 01 23 tl 
1 min. ..... 5.00 4.75 4.50 4.25 4.00 3.75 
30 ace............ 4.25 4.00 3.75 3.50 3.25 3.00 
10/15 see  2.50 2.35 2.20 2.15 2.10 2.00 

10. SPECIAL FEATURES 
Weather and Time Signals, ROS, 50+ ea, 2.00. 
Limited to 15 suds. To be used within 30 days. 

September 1, 1969 Spot Radio Stations 705 



OHIO 

WOOSTER (1 AM; 1 FM) 
Wayne Coun,y-Map Location F-5 

• See SRDS consumer market map and data at begin-
ning of the State. 

WWST 
1947 

@El HMO 
Subscriber to the NAB Radio Code 

Media Code 4 236 8760 7.00 
Wooster Republican Printing Co., S. Hillcrest Dr., 

Wooster, Ohio 44691. Phone 216-264-5122. 

STATION'S PROGRAMMING DESCRIPTION 
WWST: Programmed for general adult audience. 
NEWS: on hour, plus half hour at 7:30 am, 20 min 
at 11:40 am. FARM: 6:30-7 am & noon. House-
wife show 9:05-10 am with guests. interviews and 
special features. Adult programming until 4 pm. 4 
pm-sign-off teenage music except news and sports 
period 5:20-6:15 pm. Middle-of-the-road music sign-
on-4 pm, rock 4 pm-sign-off. Audience contests and 
features including baseball quiz, yearly trip give-a-
way, free merles and similar features. Sports cover-
age, including local play-by-play. Contact Represen-
tative for further details. Itec'd 8/1/67. 

I. PERSONNEL 

General Manager-E. B. Evans. 
Station Manager-CluentIn W. Welty. 
Sales Manager-Bob Heeler. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Regional Reps Corp. 

3. FACILITIES 

1.000 w. days; 960 ire. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Simulcast sign-on-8:30 am daily; sign-on-12:15 pm 
Sun. For non-simulcast facilities see WWST-FM 
listing. 

4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See eoded regulations 

General: lb. 3a, 41). 44. 6a, 8. 
Bate Protection: 10d, lle. 144, 16. 
Basic Rates: 21a, 23a, 24b, 25a, 28b. 28e, 29a, 230, 
Contracts: 40a, 42a, 42e, 44a. 45, 46, 47a, 50, 51a, 

51b. 
Comb.: Cont. Discounts: 60b, 60e. 61a, 624. 
Cancellation: 70b, 704, 71a. 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS and RAS. 
Member: Ohio Radio Network, 

TIME RATES 
No. 8 Eff 1/1/69-Rec'd 1/30/69. 

6. SPOT ANNOUNCEMENTS 
AM ONLY 

Ix III 26x 52x I04x 156x 260x 3I2x 
1 min 5.65 5.30 5.05 4.75 4.45 4.20 3.95 3.70 

.AM/FM COMBINATION 
1 min 6.80 6.40 6.10 5.75 5.40 5.10 4.70 4.40 

8. PROGRAM TIME RATES 

Ix 
1 hr...... 60.50 
1/2 hr., 37.80 
1/4 hr.. 22.60 
10 min 16.95 
5 min.. 11.30 

1 hr  76.45 
1/2 hr  45.95 
1/4 hr  27.80 
10 min 20.50 
5 min  13.50 

AM ONLY 
I3x 26x 52x 104x I56x 260x 3I2x 

57.50 55.00 51.50 48.50 45.00 42.50 39.00 
35.90 34.00 32.10 30.25 28.35 26.45 24.65 
21.50 20.45 19.30 18.25 17.05 15.95 14.85 
16.10 15.25 14.45 13.60 12.75 11.90 11.10 
10.75 10.15 9.60 9.05 8.45 7.90 7.35 
AM/FM COMBINATION 
71.50 67.65 63.80 60.50 57.20 53.35 49.50 
43.55 41.10 38.70 36.30 33.00 31.75 29.90 
25.95 24.50 23.20 21.75 20.45 19.10 17.70 
19.35 18.30 17.35 16.30 15.25 14.30 13.30 
12.90 12,30 11.70 11.00 10.15 9.45 8.85 

WWST-FM 
1947 

[apumi] 
Subscriber to the NAB Radio Code 

Media Code 4 236 8761 5.00 
Wooster Republican Printing Co.. S. Hillerest Dr., 

Wooster, Ohio 44691. Phone 216-264-5122. 

STATION'S PROGRAMMING DESCRIPTION 
WWST-FM: Programmed for adult middle-of-the-
road music listening. 
Classical hour 11 pm-12M 5 nights a week. Music 
plus news and sports 8:30 am-12M. News on hour, 
Including UPI audio service and local coverage. 
SPORTS: play-by-play of major league baseball, 
local basketball, football, baseball and golf. Finan-
cial news feature at 6:05 pm daily. Rec'd 8/1/67. 

I. PERSONNEL 
General Manager-E. 13. Evans. 
Station Manager-Quentin W. Welts,. 
Sales Manager-Bob Heeter. 

3. FACILITIES 

ERP 52,000 w.; 104.5 rec. 
Operating schedule: 9:05 am-midnight. EST. 
Partial simulcast operation with WWST-Abl. For 
simulcast rates see WWST listing. 

4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
See WWST listing for coded regulations. 
Sold in combination with WWST. See that listing 
for rates. 

TIME RATES 

Rates are identical to WWST AM only rates. See 
that listing. 

WORTHINGTON 
Franklin County-Map Location D-7 

See SRDS consumer market map and data at begin' 
fling or the State. 

See Columbus 
(including Worthington) 

XEN IA (2 AM; 2 FM) 
Greene County-Map Location B-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WBZ I (FM) 
1967 

Media Code 4 236 8820 9.00 
Baker Broadcasters, Inc., Box 99, Xenia, Ohio 45385. 
Phone 513-372-3531. Dayton: 426-2433. 

STATION'S PROGRAMMING DESCRIPTION 

WBZI(FM): Programmed for country and western 
music listener. 
AIR PERSONALITIES emcee all segments. MUSIC: 
100% country and western. NEWS: 5 min at :30, 
local staff plus mobile unit. SPORTS: play-by-play 
of local county teams' games. Contact Representa-
tive for further details. Reed 11/17/67. 

I. PERSONNEL 
President-Dr. Vernon H. Baker. 
Vice-Pres. & Gen'l Mgr.-Richard A. Moran. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 

ERP 6,000 w.• 95.3 me. 
Operating schedule: 5 am-midnight daily. 

4. AGENCY COMMISSION 

15% time only; payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3a, 3e, 3d, 4a, 44. 5, 6a, 7b. 
Rate Protection: 15a, 15b. 
Basle Rates: 20b, 21b. 21e. 22a, 22b, 23a, 24b, 24e, 

250. 26, 2813. 28e, 29a, 30. 32b, 33a. 
Contracts: 40a, 41, 44a, 46. 47s, 51b. 
Comb.; Cont. Discounts: 60b. 60e, 601, 62d. 
Cancellation; 71a, 72, 73a. 73b. 

Prod. Services: 82. 
AM Facilities: WGIC, 

TIME RATES 
NATIONAL AND LOCAL RATE SAME 

No. 2 Eff 11/1/67-Ree'd 10/6/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 X.....,.,.... 3.60 2.50 365 x_______ 2.75 2.00 
104 X.  3.45 2.40 520 x 
156 x  3.25 2.30 780 x  2.60 1.85 
208 x. 3.10 2.15 1040 x 2.50 1.80 
260 x  3.00 2.10 1300 x______ 2.40 1.60 
312 z  2.90 2.05 1500+ 2.10 1.25 

7. PACKAGE PLANS 
ROS 

PER WK: 10 ti 15 ti 25 ti 50 ti 70 tl 100 ti 
1 min ...... 2.90 2.70 2.50 2.35 2.10 1.80 
20 sec  2.35 2.15 2.00 1.80 1.55 1.30 
20 sec: 60% of 1-min. 10 see: 50% of 1-min. 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 260x 

30 27 24 21 
21 18 15 12 

1/4 hr   21 18 15 12 9 

10. SPECIAL FEATURES 
5 Minute Newscasts-applicable minute plus .50. 

WELX 
1968 

Media Code 4 236 8850 6.00 
West Central Ohio Broadcasters, Inc.. Box 407, 

Wapakoneta, Ohio 45895. Phone 419-738-2413. 
Studio: 58-1/2 N. Detroit St., Xenia. Ohio 45385. 
Phone 513-372-7649. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-1I. B. Miller. 
Station Manager-Dennis Sandman. 
Sales Manager-Terry Younce. 

3. FACILITIES 

250 w.: 1110 hr. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2e, 35, 3b, 3c. 3d, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10a, 12a, 14e, 15a. 15b, 
Basic Rates: 20b, 21a, 21d, 22a, 22b, 23a, 24b, 286, 

28c, 290. 30. 

Contracts: 40a. 41, 42a, 42c, 43, 44s, 45, 46, 47a, 
49, 51b, 51e. 

Comb.; Cont. Discounts: 60e, 60h, 61a, 61b, 625. 
Cancellation: 71a, 73a, 

Prod, Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eft 1/1/69-Ree'd 12/31/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1202 
1 min..   3.40 
30 sec.    2.85 
20 see  2.45 
10 sec.  2.05 
PER MO: I tl 10 ti 
1 min__ ......... __ ...... 4.00 3.75 
30 sec. 3.50 3,25 
20 sec.  3.00 2.75 
10 sec  2.50 2.25 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1 hr...- .......... -.. .......  50.00 40.00 32.00 
1/2 hr.._  30.00 25.00 20.00 
1/4 hr__________ 20.00 16.00 14.50 
10 min.   18.00 14.40 11.00 
5 min  12.00 10.00 8.00 

WGIC 
1963 

C 

300x 
3.15 
2.60 
2.20 
1.85 
25 ti 
3.50 
3.00 
2.50 
2.00 

600x 
2.95 
2.35 
2.00 
1.65 
50 ti 
3.25 
2.75 
2.25 
1.75 

I56x 
25.60 
16.00 
11.60 
9.50 
6.40 

R'All3 

12002 
2.70 
2.10 
1.80 
1.50 

100 ti 
3.00 
2.50 
2.00 
1.50 

312x 
21.00 
12.80 
9.50 
8.00 
5.25 

Subscriber to the NAB Radio Code 

Media Code 4 236 8880 3.00 
Baker Broadcasters, Inc., Box 99, 969 Bellbrook 

Ave., Xenia, Ohio 45385. Phone 513-372-3531. 
STATION'S PROGRAMMING DESCRIPTION 

WGIC: Programmed for adults and young adults. 
Heavy community involvement with editorials, par-
ticipation by remote broadcasts. NEWS: 5 min on 
half hour with local news staff, mobile unit, national 
and regional network. AIR PERSONALITIES handle 
all segments. Sign-on-9:30 am middle-of-the-road 
music, weather, quips, interviews. 9:30-10 am middle-
of-the-road music and open hue Le,eps,me cuscussion 
with guests. 10-10:05 am housewife hints and talk 
directed to women. 10:05-11 am network variety. 11 
am-noon general popular music. Noon-12:15 pm farm 
news and markets. 12:15 pm-sign-off general popular 
music with traffic reports, community discussion, 
weather, quips, general information. SPORTS: at 
7:25 am, 8:25 am, 12:25 um. 4:25 pm. 5:25 pm. 
5:55 pm. Contact Representative for further details. 
Reed 10/28/68. 

I. PERSONNEL 
President-Dr. Vernon H. Baker. 
Vice-Pres. & Gen'l Mgr.-Richard A. Moran. 

2. REPRESENTATIVES 
Call station direct. 
Regional Reps Corp. 

3. FACILITIES 
500 w. days; 1500 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a 3c, 3d, 4a, 4d, 5, 7b. 
Rate Protection: 15a, 15b. 
Basic Rates: 20b. 21b. 21e, 22a. 22b, 23a, 24b, 24c. 

25a, 26, 28b, 28c, 29a, 30, 32b, 33a. 
Contracts: 40a. 41, 44a, 46, 47a, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 601, 624. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 3 Elf 9/1/68-Reed 10/28/68, 
7. PACKAGE PLANS 

ANNUAL PACKAGE 
(Firm position) 

I min 30 sec I min 
1 5.00 3.50 365 ..... 3.85 
104 x  . 4.75 3.35 520 x. 3.75 
156 x... 4.50 3.15 780 x  3.60 
208 X.  4.25 3.00 1040 ....... 3.50 
260 x............... 4.15 2.90 1300 x._  3.25 
312 x...--..... 4.00 2.80 1500+ ..-__ 3.00 

WEEKLY PACKAGES-ROS 
PER WK, EA. 

10 ti 15 ti 25 ti 50 ti 70 tl 100 ti 
1 min  4.00 3.75 3.50 3.25 3.00 2.75 
30 sec.- 3.25 3.00 2.75 2.50 2.25 2.00 
20 sec: 60% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

DISCOUNTS 
13x-10% 26x-15% 52x-20% 260x-35% 

10. SPECIAL FEATURES 
5-min local reports-applicable 1-min rate plus .50. 

NETWORK NEWS PARTICIPATIONS 
1 min 4 30 sec. - 3 

SO see 
2.75 
2.65 
2.55 
2.45 
2.25 
2.10 

WHBM (FM) 
1962 

Media Code 4 236 8940 5.00 
West Central Ohio Broadcasters, Box 58-1/2, 30-1/2 
N. Detroit St., Xenia, Ohio 45385. Phone 513-
372-7649. 

I. PERSONNEL 
President-Harry B. Miller. 
Pregram Director-E, R. Miller. 

3. FACILITIES 
ERP 1.000 w.: 103.9 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 116 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eft 1/1/69 -Ree'd 12/4/68. 
6. SPOT ANNOUNCEMENTS 
PER MO: I tl 10 ti 25 ti 50 ti 100 ti 
1 min________ 4.00 3.60 3.20 2.80 2.40 
30 sec_  3.50 3.15 2.80 2.35 2.10 
20 sec  3.25 2.80 2.35 2.10 1.90 
10 sec  3.00 2.65 2.25 1.90 1.75 
PER YR: 120x 300x 600x 1200x 
1 min.  3.00 2.75 2.50 2.25 
30 sec.  2.50 2.25 2.00 1.75 
20 sec  2.25 2.00 1.75 1.50 
10 sec.  2.00 1.75 1.50 1.25 

8. PROGRAM TIME RATES 
Ix 

1 hr ........... ...... 50 
1/2 hr  30 
1/4 hr  20 
10 min.  18 
5 min  12 

(*) 37.50. 

I3x 52x 
C.) 26 
25 21 
16 15 
13 10 
10 8 

I56x 312x 
22 15 
15 12 
12 8 
8 6 
6 5 

YOUNGSTOWN (5 AM; 3 FM) 

(including Niles; Campbell) 
Youngstown, Campbell, Mahoning, Trumbull County 
-Map Location G-4 

See SIG.'S 1,11.1.111.1dr market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to both), 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audlence delivered, etc. with-
in the area. 

WBBW 
1949 

YOUNGSTOWN 

C 
Subscriber to the NAB Radio Code 

Media Code 4 236 9000 7.00 
Mahoning Valley Broadcasting Corp., 418 Knox St., 
Youngstown, Ohio 44502. Phone 216-744-4421. 

I. PERSONNEL 
President-John Cherpack, Jr. 
Vice-Pres. & Gen'l Mgr.-Dick James. 
Program Director-Tony lissa. 

2. REPRESENTATIVES 
H-It Representatives. 
Ohio. Pittsburgh-Pearse Sales. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1240 kc 
Non- directional. 

Operating schedule: 5:30-1:00 am Mon thru Sat: 
7:00-1:00 am Sun. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 3d, 4a, 5. 6a. 7b. 
Hate Protection: 15b. 
Basle Rates: 20b, 21a, 21b, 22a, 22b, 23b, 24a, 

25a, 27. 28a. 29a, 30. 
Contracts: 40a. 44a, 45, 46. 47a. 49. 
Comb.: Cont. Discounts: 60a, 60e, 61b. 
Cancellation: 70a, 70e, 71a, 73b. 
Proa. Services, 
Affiliated with American Entertainment Fetwork. 

TIME RATES 
No. 11 Elf 1/1/67-Rec'd 12/5/66. 

6, SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 6-9 am & 3-7 pm. 
A-Mon thru Fri 9 am-3 pm. 
B-Sat & Sun all day .& all other times. 

1 MINUTE 
Fixed 6x I2x I8x 24x 30e 

AA   23 20 19 18 17 16 
A........_.._............_ 29 18 17 16 15 14 
  16 14 13 12 11 10 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
CONTINUOUS WEEK DISCOUNTS 

26 wk-5% 52 wk-10% 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
Plan I Plan II 

Mon thru Fri 6-9 am  6 8 
Mon thru Fri 9 am-3 pm 6 
Mon thru Fri 3-7 Pm .......... _ ... 6 8 
Sat & Sun and/or 7 pm-6 am-- 6 7 

Total   ..... - 24 30 
PER WK EA: I min 
Plan I. 24 ti 13.00 
Plan IL 30 ... . 12.50 
20/30 sec: 80% of 1-mIn ln sec: 50% of 1-min. 

9. PARTICIPATING PROGRAMS 
Open Mike-Mon thru Fri 8:35-10:30 am. 
John Doremus Show-Mon thru Fri 10:35-11 am. 
Party Line-Mon thru Fri 11:05 am-noon. 
Tradlo-Mon thru Fri 1:05-2 pm. 
Ea, fiat  20.00 

10. SPECIAL FEATURES 
Pin Point Weather Reports-1-1/2 times applicable 
minute rate. 

WBBW-FM 
1959 

YOUNGSTOWN 

Subscriber to the NAB Radio Code 
Media Code 4 236 9001 5.00 
Mahoning Valley Broadcasting Corp., 418 Knox Si., 
Youngstown, Ohio 44502. Phone 216-744-4421. 

I. PERSONNEL 
President-John Cherpack, Jr. 
Vice -Proa. & Gen'l Mgr.-Dick lames. 
Program Director-Tony Boas. 

2. REPRESENTATIVES 
Ohio-Thomas Broadcast Time Sales, Lac. 

3. FACILITIES 
ERP 14,500 w. (horiz.), 14,500 w. (vert.); 93.3 Mo. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. la, 3d, 4a, 5, 6a. 7b. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 22e. 22b, 23b, 24b, 25e, 

28a. 29a. 
Contracts: 400. 44a, 45, 46, 47a, 49. 
Comb.: Cont. Discounts: 60a, 60e, 61b. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Sponsors with competing products or services will be 
guaranteed at least 1/2-hour separation from each 
other. 
No loud sound effects allowed. 

(This listing continued on next page) 
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Youngstown-W B B W- FM-Continued 
TIME RATES 

Elf 9/1/69-Reed 8/1/69. 
6. SPOT ANNOUNCEMENTS 
PER WK: (*) 6 ti 12 ti 18 ti 24 tl 30 11 
1 min  8.50 7.00 6.50 6.00 5.50 5.00 

(•) Fixed or 1 U. 
30/20 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

2. PROGRAM TIME RATES 
Ix 52x 156x 260x 

1/2 hr  35.00 25.00 23.00 21.50 

WFAR 
FARRELL, PA. 

Mutual Broadcasting System 
City of License, Farrell, Pa. 
Considered by Mutual Broadcasting System as 
Youngstomn outlet. 
See listing under Sharon, Pa. 

WFMJ 
1939 

YOUNGSTOWN 

NBC Radio Network 
mcgavren-guild 
pgw radio, inc. 

their 

Subscriber to the NAB Radio Code 

Media Code 4 236 9060 1.00 
WFMJ Broadcasting Co., 101 W. Boardman St., 

Youngstown, Ohio 44503. Phone 216-744-8611. 
TWX 216-736-0106. 
STATION'S PROGRAMMING DESCRIPTION 

WFMJ: Programmed for adults. 
NEWS: every half hour, local or network. ENTER-
TAINMENT: 5 am-6 pm. with air personalities 
handling 4 segments. Music, middle-of-the-road, fea-
turing familiar arthts and familiar tunes, plus time. 
weather, sports and community information. Audience 
promotions and contests featured. 6-6:15 pm. news. 
6:15-10 pm. telephone talk-back and news. Play-by-
play football or basketball in season. 10 pm-sign-off. 
news, music, discussions. Contact Representative for 
further details. Rec'd 11/18/68. 

I. PERRONNEL 
President-William J. Brown. 
Manager-Mitchell F. Stanley. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
5.000 w.; 1390 ke. Directional-nighttime only. 
Operating schedule: 6:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3s. 4e, 5, 7b, 8. 
Rate Protection: 10e, lle, 12e. 13c, 14b. 
Basic Rates: 21a, 21d, 22b, 230. 24a, 255, 29a. 33e. 
Contracts: 44b. 45, 46. 
Comb.: Cont. Discounts: 60e, 61s. 
Cancellation: 70b, 70e. 71a, 73e, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective March 1. 1966. (Card No. 12.) 

Card received February 7. 1966. 
Class AA-6:00-9:00 am and 4:00-7:00 pm Mon then 
Sat. 
Class A-9:00 am-4:00 pm Mon thru Sat; 6:00 am-
7:00 pm Sun. 
Class B--All other times. 

6. SPOT ANNOUNCEMENTS 
PER MIN: Fixed 6 ti 12 ti 18 ti 
Class AA. 24. 20. 19. 18. 
Class A  .... _ 20. 17. 16. 15. 
Class B  16. 14. 13. 12. 
20/30 seconds-80% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

6 spots (6:00-9:00 am) Mon thru Sat. 
6 spots (4:00-7:00 pm) Mon thru Sat. 
6 spots (9:00 am-4:00 pm) Mon thru Sat. 
6 spots (7:00 pm-midnight) Mon thru Sat. 

271 spots, per week 312 

e 

WHHH 
1941 

CITY OF LICENSE 

WARREN 
R A B 

Subscriber to the NAB Radio Code 
(This is a paid duplicate of the listing appearing 
under Warren, Ohio.) 
Media Code 4 236 8400 0.00 
Radio Station WHHIL Inc- Second Nat'l Bldg., 

Market St. & Main Ave., Warren, Ohio. 44481. 
l'hone 392-2529. 

I. PERÇONNEL 
President-Helen Hart Hulbert. 
Manager-Rnbert E. Hardy. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
Regional Reps Corp. 

IL FACILITIES 
5,500 w.: 1440 ke. 

Directional-separate patterns day and night. 
Operating schedule: 5:28 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4e, 5, 6e, 75, 8. 
Rate Protection: 10a, lla. 12a, 13e, 14a. 
Basle Rates: 210. 21b. 22e. 22b, 23e, 24b, 24e, 25e, 

26, 27, 28e. 28b, 28c, 29a, 30. 32b, 33a. 
Contracts: 40e. 41, 42e, 42e. 43, 44b, 45, 46, 47a, 

48. 49, 51a, 51e. 
Comb.; Cont. Discounts: 60s, 60e, 61b. 
Cancellation: 70a, 70e. 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 

Rates effective January I. 1966. 
Rates received November 8. 1965. 

6. SPOT ANNOUNCEMENTS 
30/20 30/20 

1 min sec 1 min sec 
1 ti..._........... 10.00 7.50 104 9.00 6.75 
13 tL 9.75 7.30 260 8.50 6.35 
26 9.50 7.10 520 8.00 6.00 
52 9.25 6.90 
10 seconds-50% of 1-minute rate. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

30/20 30/20 
PER WK: 1 min sec 1 min see 
6 tL.-......___ 9.00 6.75 18 8.00 6.00 
12 tL 8.50 6.50 24 ti.-....-- 7.50 5.75 

8. PROGRAM TIME RATES 
(5:28 am-midnight) 

1 13 26 52 104 
ti U U ti ti 

1/2 hr.. 60. 57. 54. 51. 48. 
1/4 hr.. 40. 38. 36. 34. 31. 
5 min.. 20. 19. 18. 17. 15. 

156 
ti 
45. 
28. 
13. 

260 
tt 
42. 
25. 
11. 
(D) 

WHOT WRED (FM) 
1955 1959 

CAMPBELL 

The Eastman Station 
Media Code 4 236 9180 7.00 
WHOT, Inc.. 401 N. Blaine Ave., Youngstown. Ohio 

44505. Phone 216-746-8464. 

I. PERSONNEL President-Myron Jones. 
Exec. Vice-Pres. & Gen'l Mgr.-William Fleckenstein. 
Commercial Manager-Bill Ad. 

2. REPRESENTATIVES 
Robert E. Eastman de Co., Inc.. 
Regional Reps Corp. 

3. FACILITIES 
500 w. days. 1,000 w. nights; 1330 be. 

Directional. 
Operating schedule: 24 hours. EST. 
FM-ERP 24.000 w.; 101.1 mc. 
Operating schedule: 6:00 am-midnight. EST. Dupli-
cates WHOT. 
Antenna ht: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4e, 4d, 5, 6e. 7b. 
Rato Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 22e, 22b. 23e, 24b, 25a, 28b, 29a. 
Contracts: 40e, 42a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61e, 62b. 
Cancellation: 70e, 70e, 71a, 73a. 
Affiliated with The Eastman Network. 

TIME RATES 

No. 9 Elf 4/1/66-Reed 3/24/66. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

(Mon thru Sat 6-9 am and 3-7 pm) 
PER WE: (5) 6 tl 12 tl 18 tl 24 ti 
1 min  35.00 31.00 30.00 28.00 27.00 
30 sec._ 28.00 24.80 24.00 22.40 21,60 
10 sec  17.50 15.50 15.00 14.00 13.50 

SECTION II 
(Mon thru Sat 9 am-3 pm) 

1 min  30.00 27.00 25.00 24.00 23.00 
30 sec._ ......... _...._  24.03 21.60 20.00 19.20 18.40 
10 sec._ ......   15.00 13.50 12,50 12.00 11.50 

SECTION III 
(Mon thru Sat 7 pm-midnight; Sun all day) 

1 min  26.00 23,00 21.00 20.00 19.00 
30 sec  20.80 18.40 16.80 16.00 15.20 
10 sec  13.00 11.50 10.50 10.00 9.50 
(5) Fixed position or 1-5 ti. 

DISCOUNTS 
26 censer wks  4% 52 consee wks _ 8% 
30 seconds-80% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 
Minimum witty seed of 6 1-min spots 6am-12mid 
Mon-Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots Mon thru Sat 6-9 am. 
6 spots Mon thru Sat 3-7 pm. 
4 spots Tues thru Fri 7-10 pm. 
4 spots Sat 9 am-3 pm. 
4 spots Sun noon-7 pm. 
24 1-minute announcements. ea    21 

PERSONALITY PLAN 
6 spots Mon thru Sat 6-9 am. 
6 spots Mon thru Sat 9 am-noon. 
6 spots Mon thru Sat noon-3 pm. 
6 spots Mon thru Sat 3-6 pm. 
6 spots Mon thru Sat 6 pm-midnight. 
6 spots Sun noon-6 pm. 
36 1-minute announcements, ea  17 
30 seconds-80% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 
Family Plan and Personaltly Plan not combinable 
with other meekly plans for added frequency. 

8. PROGRAM TIME RATES 
5 minutes-1-1/2 x applicable 1-minute rate. 

DISCOUNTS 
26 consec wks  4% 52 consec wits . 

WKBN W K B N-FM 
1926 1947 

YOUNGSTOWN 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 236 9240 9.00 
WKION Broadcasting Corp., 3930 Sunset Blvd., 

Youngstown, Ohio 44501. Phone 216-782-1144. 
TWX YO 081-U. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-W. P. Williamson, Jr. 
Vice-Pres. & Sta. Mgr.-W. P. Williamson. Ill. 
Sales Manager-Carl F. Glade. 

2. REPRESENTATIVES 
Katz Radio. East. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
5,000 w.: 570 kc. Directional-night only. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES EltP 50,000 w.•' 98.9 me. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2e. 2b, 3d, 4a, 5, Ca, 7b. 
Rate Protection: 15d. 
Basic Rates: 20b, 21a, 22b, 23b, 24b, 24c, 25a, 27, 

28a, 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 42a, 44a, 45, 46, 47a, 48, 49. 

50, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 61b. 
Cancellation: 70e. 70e. 71e, 72, 73b, 
Prod. Services: 80. 82. 
Affiliated with Katz Radio AID. Plan. 

TIME RATE! 
No. 20 Elf 5/1/68-Rec'd 4/17/08. 

AA-Mon thru Sat 6-10 am. 
A-Mon thru Sat 3-7 pm. 
B-Mon thru Sat 10 am-3 pm & 7-8 pm; Sun 6 
am-8 pm. 
C-Mon thru Sun 8 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE 

PER WE; 1 tl 6 tl 12 ti 18 ti 24 ti 
AA   30 29 28 27 26 
A   25 24 23 22 21 
  20 18 17 16 15 
  16 15 14 13 12 

20/30 see: 80% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

50/50 TRAFFIC IMPACT PLAN 
Advertisers scheduling at least 1/2 his weekly or 
yearly total of AA and A spots in A time will earn 
A rates on all AA and A spots. 

TOTAL AUDIENCE PLANN 
pER wic:  12 ti 20 ti 2411 
Plan 1 (1/4 AA. 1/4 A, 1/2 B)........ 228 360 408 
Plan 2 (1/2 B, 51/2 C)  168 260 288 
(5) Subject to availability. Up to 1/2 C spots 
may be scheduled any time on weekends. 

All spots, regardless of length or classification, may 
be combined for discount purposes as long as TAP 
spots of each length are properly distributed by 
time classifications. 

8. PROGRAM TIME RATES 
A-6 am-8 pm. 
B-8 pm-6 am. 

CLASS A 
PER YR: lx I3x 26x 52x 156e 2600 
1/4 hr  60 57 54 51 48 45 
10 min  45 43 41 39 37 35 
5 min  35 34 33 32 31 30 

CLASS B 
1/4 hr  40 38 36 34 32 30 
10 min  33 31 29 27 25 23 
5 min  25 24 23 22 21 20 
Spots and Programs may not be combined for dis-
count purposes. 

9. PARTICIPATING PROGRAMS 
Country-Western Overnight Show-Midnight-6 am 6 
times per week, minutes only, strip basis of 1-5 
spots per night. 

Per wk 
1 strip, 6 spots  36 
2 strips. 12 spots  60 
3 strips, 18 spots  72 
4 strips, 24 spots  84 
5 strips, 30 spot   90 

WNIO 
1963 

NILES 

American Contemporary Niwk 
Media Code 4 236 9275 5.00 

The Niles Broadcasting Co., Inc., Box 307, Niles, 
Ohio 44446. Phone 216-652-1721. 

I. PERSONNEL 
President-Stephen Conti. 
Vice President-Frank Bevilacqua. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
500 w.: 1540 ke. Directional. 
Operating schedule: sunrise-sunaet. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40e. 
Affiliated with American Contemporary Network 

TIME RATES 
No. 5 Elf 3/1/68-Reed 1/26/68. 

Traffic-Mon thru Fri 6-9 am & 3:30-6 pm. 
ROS-All other times. 

6. SPOT ANNOUNCEMENTS 
-TRAFFIC--
1 min 30 sec 10 sec I min 30 sec 10 sec 

1 x  7.70 5.80 4.70 7.00 5.30 4.30 
26 x  6.80 5.10 4.10 6.20 4.60 3.70 
65 x  6.50 4.90 3.905.90 4.40 3.50 
130 x  6.20 4.60 3.70 5.60 4.20 3.40 
260 x  5.80 4.40 3.50 5.30 4.00 3.20 
520 x  5.10 3.80 3.10 4.60 3.50 2.80 
1040 x  4.70 3.60 2.80 4.30 3.30 2.60 
1300 x  4.60 3.50 2.70 4.20 3.20 2.50 
1560 x  4.50 3.40 2.60 4.10 3.10 2.40 

OHIO 
7. PACKAGE PLANS 

ROS: 1 wk 4 wk 13 wk 26 wk 52 wk -•--•••_ 
20 a    5.60 
40 x - 5.30 6.20 ...- -.... 
65 x  4.90 5.90 6.60 

5.40 5.60 §..Fli -.....: 
260 x _  4.90 5.30 5.50 5.60 
520 x  4.80 5.20 5.30 
1040 x  4.00 4.60 4.70 
1300 x 4.50 4.60 
1560 x.  4.30 
20/30 sec: 75% of 1-min. 10 sec: 60% of 1-min. 

8. PROGRAM TIME RATES 

TRAFFIC 
Ix 260 65x 130x 260x 5200 

1/4 hr ...... .._ 23.20 19.20 18.00 17.00 15.60 _-
10 min______ 19.20 15.20 13.60 12.40 10.80 16.00 
5 min....._ ..... 12.80 10.20 9.50 9.00 8.50 8.20 

ROS 
1 hr.....__ 54 50 44.50   
1/2 hr  37.00 30.90   
1/4 hr 21.10 17.50 16.40 15.50 14.20   
10 min  17.50 13.80 12.40 11.30 9.80 8.10 
5 min  11.70 9.20 8.60 8.20 7.70 7.50 

ZAN ESVI LLE (1 AM; 1 FM) 
Muskingum County-Map Location F-7 

See SIMS consumer market map and data at begin. 
fling of the State. 

WHIZ WHIZ-FM 
1924 1961 

NBC Radio Network 
R Ale 

Subscriber to the NAB Radio Coda 

Media Code 4 236 9300 1.00 
Southeastern Ohio Broadcasting System, Inc., Lind 
Arcade Bldg., Zanesville, Ohio 43701. Phone 61.'-
452-5431. 

STATION'S PROGRAMMING DESCRIPTION 
WHIZ: Programmed for general interest. General 
popular music. NEWS: M-Sat on hour and half hour. 
6-9 am and on hour 9 am-11 pm. Also at 5:30 pm, 
& 7:30 pm. Sun at 9 am, and on hour noon-11 pm. 
SPORTS: 6:15-6:25 pm daily. Local golf or bowling 
6:25-6:30 pm M-Sat. Live play-by-play pro football. 
baseball, college basketball and football, high school 
basketball and football. FARM: news 6:40 am, 12:20 
pm II-Sat. Stock market reports 5:55 pm M-F. 
Mobile units for remotes. Contact Representative for 
further details. Reed 7/25/67. 

I. PERSONNEL 
Group Manager Radio-TV-Allan Land. 
General Manager-Robert F. Bodoni. 
Director of Sales-Nate Milder. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Ohio, Pittsburgh-Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 he. 

Non-directional. 
Operating schedule: 6:00-12:05 am weekdays; 7:00. 
12:05 am Sun EST. 
FM FACILITIES 
ERP 15,000 w.: 102.5 me. 
Operating schedule: 6:00 am-midnight. 
Antenna height-400 ft. above average terrain. 

4. AGENCY COMMISSION 

15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a. 2b. la. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 14b. 
Basic Rates: 20b, 21a, 21b, 21e. 21d, 22a, 2213, 23b, 

24b, 250, 26. 28a, 20e, 290. 
Contracts: 40a. 41. 42e. 42e. 43, 44b, 45, 46, 47a. 

48. 49. 51a, 51e 
Comb.: Cont. Discounts: 60b, 60d. 60g. 601, 61a, 61b, 
Cancellation: 70e, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
FM operated separately from AM. Rates on request. 
Affiliated with NBC. 
Member: Ohio Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1962. (Card No. 9.) 
Rates received July 9, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM 
CLASS AA 

(6:30 am-6:30 Inn) 
1 1/2 1/4 10 

hr. hr. hr. min. 
1 time.... 52.50 31.50 21.00 15.80 

26 times.. 49.90 29.90 20.00 15.00 
52 times.. 47.30 28.40 19.00 14.20 

104 times.. 44.60 26.80 18.00 13.40 
156 times.. 42.00 25.20 17.00 12.60 
260 times.. 39.40 23.60 16.00 11.80 
520 times.. 36.80 22.00 15.00 11.10 

1.000 times.. _.--

CLASS A 
(All other times) 

1 time.... 45.00 27.00 10. 00 
26 times.. 42.70 25.70 17.10 13.30 
52 times_ 40.40 24.30 16.20 12.60 

104 times.. 38.20 23.00 15.30 11.90 
156 times.. 35.90 21.60 14.40 11.20 
280 times.. 33.70 20.30 13.50 10.50 
520 times.. 31.40 18.90 12.60 9.80 

1.000 times_ 

10. SPECIAL FEATURES 
News Service. 
5 min.  2.70 
10 min.  3.30 

RATES 

5 
min. Ann. 
10.50 6.30 
10.00 6.00 
9.50 5.70 
9.00 5.40 
8.50 5.10 
8.00 4.80 
7.50 4.50 

4.20 

9.00 5.50 
8.60 5.20 
8.10 4.90 
7.70 4.60 
7.20 4.30 
8.80 4.00 
6.30 3.70 
- 5.40 

1/4 hr.- ....... 4.00 
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OKLAHOMA State, Standard Metropolitan Statistical Areas 
tSMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Altus-Jackson 
Ardmore-Carter 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 

Bartlesville-Washington Del City-Oklahoma Enid-Garfield Midwest City-Oklahoma Norman-Cleveland Ponca City-Kay Stillwater-Payne 
Bethany-Oklahoma Duncan-Stephens Lawton-Comanche Muskogee-Muskogee Oklahoma Clty-Oklahcma Shawnee-Pottawatomie Tulsa-Tulsa 

Estimates for: -Consumer Spendable Income-1968--  Retail Sales-1968   Passes- Farm Gross 
STATE % Distribution of Families -Total Retail Sales-  By Selected Store Types  ger Popu- Farm 
COUNTY-Map Loc. Population Households Per 5000 5000 8000 10000 15000 Per General Home Auto- Service Cars latIon Intones 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furs, motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) (5) 4999 7999 9999 14999 over ($000) (5) ($0OO) ($000) ($000) ($000) ($000) ($000) ($000) (000) (000) (8000) 

OKLAHOMA STATE 
TOTALS  2,521.2 833.49 6,277,616 7,532 18.3 19.4 15.9 20.2 14.1 3,850,744 4,620 751,019 126,334 501,782 219,632 208,326 867,402 352,656 1,147.04 156.0 1,017,705 

ADAIR H-3  14.3 4.32 16,499 3,819 22.1 9.8 10.7 9.1 2.7 10,377 2,402 2,735 407 672 366 222 1,906 1,025 4.96 2.1 6,402 
ALFALFA 0-2  8.3 3.12 20,750 6,651 22.3 26.9 12.1 13.6 5.4 11,372 3,645 1,927 436 393 161 308 1,576 1,108 4.12 1.7 33,500 
ATOKA G-5  7.6 2.35 15,811 6,728 19.4 11.4 8.0 20.1 13.1 12,996 5,530 2,425 303 1,120 487 475 2,938 1,577 3.27 1.7 5,665 
BEAVER C-2  6.9 2.26 18,771 8,306 19.3 18.2 16.0 22.2 13.6 7,031 3,111 1,081 174 71 308   1,183 1,677 2.96 1.9 20,951 
BECKHAM C-4  15.2 5.53 46,143 8,344 17.8 17.2 11.0 22.5 16.9 31,477 5,692 5,448 1,002 3,491 1,181 1,436 6,607 4,947 7.81 2.2 15,773 
BLAINE D-3 9.8 3.42 24,299 7,105 22.1 13.7 13.7 22.0 12.7 19,086 5,581 3,072 782 1,337 543 415 3,544 2,514 5.54 2.2 19,004 
BRYAN F-5  22.0 7.56 49,017 6,484 18.9 12.4 11.1 19.9 13.3 35,195 4,655 6,907 1,053 4,419 1,506 2,167 6,629 2,990 10.55 2.5 11,862 
CADDO D-4  24.9 8.25 60,320 7,312 19.1 14.5 10.5 23.1 15.4 39,576 4,797 7,683 1,176 1,712 2,613 1,807 7,522 4,317 11.68 4.1 33,394 
CANADIAN E-3  32.8 10.52 58,306 5,542 22.6 45.6 6.6 4.8 2.7 58,593 5,570 8,106 1,123 2,462 1,300 1,068 31,141 5,960 16.27 2.8 26,164 
CARTER E-5  40.3 13.89 95,427 6,870 18.1 15.9 12.0 26.2 14.3 63,345 4,560 13,476 2,652 7,931 3,699 4,489 12,729 5,464 16.94 1.5 6,811 

Ardmore  23.7 8.57 48,490 5,658 52,961 6,180 11,276 2,111 7,879 3,626 3,939 12,573 3,838   
CHEROKEE G-3  17.8 5.36 31,635 5,902 20.9 13.4 10.4 15.4 9.6 21,657 4,040 4,088 664 2,248 1,386 948 4,678 2,011 6.92 2.2 5,895 
CHOCTAW G-5 .........   11.6 4.05 24,832 6,131 17.9 11.5 8.4 18.5 11.8 15,822 3,907 4,290 543 1,519 710 377 3,833 1,688 4.75 1.8 5,357 
CIMARRON A-2  4.5 1.43 14,413 10,079 13.7 15.4 15.5 24.5 22.5 7,425 5,192 1,400 317 302 132 185 1,227 1,873 2.10 .9 17,163 
CLEVELAND E-4  75.5 21.74 110,228 5,070 16.7 51.9 7.9 4.9 1.4 90,978 4,185 18,339 3,505 4,847 9,243 4,833 20,602 8,297 30.11 1.8 7,244 

Norman  53.9 15.34 91,205 5,946 76,211 4,968 18,025 3,157 4,040 9,218 4,640 20,130 5,659   
COAL F-4   3.4 1.17 9,070 7,752 16.9 7.9 11.1 20.9 14.6 4,500 3,846 800 171 532 117 305 575 704 2.24 1.0 5,826 

COMANCHE D-4t  115.3 30.55 238,601 7,810 24.2 22.7 16.5 17.6 10.1 147,296 4,821 23,306 3,459 19,658 7,646 7,687 38,740 11,490 37.50 2.3 11,698 
Lawton  78.1 24.17 156,701 6,483 141,268 5,845 23,497 3,337 19,926 7,629 7,649 38,147 9,359 
Lawton Metro Area  115.3 30.55 238,601 7,810 24.2 22.7 16.5 17.6 10.1 147,296 4,821 23,306 3,459 19,658 7,646 7,687 38,740 11,490 37.50   

COTTON D-5  5.9 2.02 14,955 7,403 18.6 11.6 13.2 23.7 14.2 11,154 5,552 2,021 270 645 513 438 962 574 3.41 1.2 8,655 
CRAIG G-2  15.4 4.52 29,879 6,610 21.7 16.5 14.4 16.8 10.9 22,097 4,889 4,215 776 1,843 861 410 5,082 3,103 6.14 2.4 14,981 
CREEK F-3  44.5 15.13 85,075 5,623 24.3 20.5 18.9 13.5 5.6 46,630 3,082 10,195 1,757 3,574 2,151 2,626 10,298 5,387 20.10 1.7 4,546 
CUSTER D-3  22.6 7.64 60,354 7,900 19.5 14.8 15.6 22.4 17.3 41,867 5,480 5,746 1,386 2,567 2,231 2,571 8,593 5,570 9.56 2.1 24,900 
DELAWARE H-2  12.9 4.25 22,549 5,306 19.7 11.3 10.3 16.1 9.2 9,632 2,266 1,996 345 2,348 48   2,310 1,512 7.22 2.6 10,142 
DEWEY D-3  4.0 1.46 14,194 9,722 16.5 13.6 9.3 26.2 21.4 8,786 6,018 1,811 191 259 78 121 1,188 1,427 2.88 1.5 13,256 
ELLIS C-2  3.5 1.28 14,649 11,445 15.6 11.9 9.8 27.6 24.7 8,675 6,777 1,443 492 214 152 273 2,225 772 2.61 1.4 12,027 
GARFIELD E-2t  56.8 19.21 156,889 8,167 19.0 18.1 18.4 22.1 15.5 97,959 5,099 10,221 5,383 14,199 5,719 5,190 18,900 8,861 28.35 3.1 29,727 

Enid  44.0 15.56 120,439 7,740 85,163 5,473 10,021 5,219 13,312 5,826 4,911 16,416 7,350   
GARVIN E-4  29.4 9.55 61,100 6,398 21.4 15.8 19.9 17.5 8.8 37,775 3,955 7,688 983 2,429 1,556 1,695 8,182 4,816 11.91 2.9 11,905 
GRADY E-4  27.1 9.37 66,043 7,048 20.9 14.3 15.6 21.1 11.9 40,047 4,274 7,836 1,351 3,269 1,791 2,164 10,501 3,387 12.79 3.9 25,034 
GRANT E-2  6.0 2.22 20,815 9,376 19.4 14.9 13.3 23.9 18.1 10,620 4,784 1,655 275 211 161 334 1,984 1,552 3.98 2.3 25,521 
GREER C-4  6.5 2.26 22,421 9,921 18.3 12.8 11.6 21.9 17.9 10,438 4,619 2,143 568 775 230 189 1,410 1,537 3.51 1.4 9,451 
HARMON C-4  3.8 1.29 17,652 13,684 16.2 12.0 8.4 23.7 25.6 7,442 5,769 1,423 340 589 259 261 1,755 384 2.27 1.2 12,610 
HARPER C-2  5.9 1.97 16,485 8,368 17.8 18.6 18.0 22.9 13.8 7,061 3,584 1,877 321 240 268 88 1,224 957 2.99 1.3 12,528 
HASKELL G-4  5.3 1.72 15,288 8,888 16.5 9.9 6.4 21.3 19.6 9,188 5,342 1,607 548 1,426 420 155 2,336 727 3.05 1.8 4,954 
HUGHES F-4  11.1 3.91 29,937 7,657 17.4 11.8 9.0 20.2 16.8 15,641 4,000 3,956 694 1,118 546 389 3,308 1,478 6.12 2.1 7,022 
JACKSON D-5t  38.1 11.77 64,137 5,449 25.6 25.3 12.8 12.4 6.2 42,701 3,628 7,088 1,773 4,005 2,096 3,570 10,225 3,683 11.45 1.9 20,777 

Altus  25.5 7.65 55,225 7,219 36,548 4,778 6,735 1,441 3,471 2,055 3,130 9,874 2,909 

JEFFERSON E-5  6.8 2.51 15,162 6,041 23.5 13.6 15.2 19.3 5.5 8,490 3,382 1,673 350 466 186 178 2,517 873 3.22 1.4 9,367 
JOHNSTON F-5  7.4 2.45 15,844 6,467 18.6 11.3 11.3 14.6 11.2 6,740 2,751 2,144 352 365 64 254 1,177 923 2.56 1.0 6,825 
KAY F-1  54.4 18.77 143,994 7,671 16.3 18.0 17.3 25.0 15.3 74,412 3,964 14,699 3,303 6,743 3,579 4,347 19,967 5,970 25.47 2.9 26,337 

Ponca City  28.9 10.10 70,192 6,950 43,296 4,287 10,501 1,988 5,239 3,084 2,971 9,865 3,313   
KINGFISHER E-3  9.4 3.26 28,287 8,677 20.5 17.0 13.5 20.9 16.1 17,393 5,335 3,081 489 727 531 381 4,034 2,350 6.12 2.7 25,852 
KIOWA D-4  12.2 4.41 34,347 7,788 19.4 13.3 13.1 22.0 14.8 18,614 4,221 3,485 763 970 908 637 4,497 1,575 6.34 2.2 17,563 
LATIM ER G - 4  5.7 1.83 14,359 7,846 17.9 11.2 8.6 20.4 18.6 6,652 3,635 2,024 263 313 401 48 691 626 2.56 1.0 2,866 
LE FLORE H-4  28.4 9.46 48,270 5,103 22.6 12.3 15.1 12.5 5.2 29,221 3,089 6,321 907 3,948 677 1,072 8,592 2,329 12.38 3.1 10,852 
LINCOLN F-3  16.4 5.71 39,502 6,918 19.9 15.9 12.8 19.4 12.3 23,566 4,127 4,570 535 1,898 618 489 5,101 3,314 8.86 3.3 9,439 
LOGAN E-3  16.3 5.59 41,648 7,450 20.2 17.0 12.1 21.9 13.2 24,253 4,339 5,026 1,014 1,094 1,431 1,891 4,621 2,948 8.16 2.1 11,861 
LOVE E-5  3.9 1.30 11,327 8,713 14.7 9.8 10.2 24.8 20.2 5,086 3,912 1,339 81 176 287 155 469 455 2.27 1.1 7,214 
McCLAIN E-4  11.9 3.93 28,063 7,141 21.3 13.1 15.4 21.2 11.6 17,489 4,450 3,791 424 430 524 667 6,433 2,305 5.57 2.2 11,991 
McCURTAIN H-5  22.2 6.94 42,147 6,073 19.6 11.4 10.3 18.6 12.1 27,604 3,978 5,827 466 2,886 999 1,064 6,849 2,133 8.20 2.5 7,018 
McINTOSH G-3  8.3 2.68 21,394 7,983 17.0 9.8 7.2 19.4 17.9 12,836 4,790 2,938 347 308 927 296 2,341 2,141 4.47 2.2 6,880 
MAJOR D-2  5.7 2.03 21,183 10,435 16.1 11.5 11.0 26.9 22.2 11,231 5,533 1,785 227 678 139 157 3,258 1,179 3.20 2.4 16,718 
MARSHALL F-5  6.2 2.22 13,690 6,167 18.7 14.4 12.3 19.6 14.2 8,616 3,881 2,114 328 326 300 1,138 1,110 850 3.41 .8 6,641 
MAYES G-2  21.9 7.19 40,789 5,673 20.6 18.3 12.5 16.3 9.5 26,509 3,687 5,964 757 1,272 1,376 1,007 6,465 2,726 9.26 2.6 10,784 
MURRAY F-5  11.3 4.00 22,011 5,503 22.4 14.2 17.7 13.6 8.2 14,128 3,532 2,806 515 457 456 461 4,370 1,419 4.59 .8 7,071 
MUSKOGEE G-3  63.8 20.98 143,246 6,828 19.1 16.5 14.8 19.8 13.1 82,771 3,945 15,431 3,102 10,472 5,949 4,513 14,572 7,429 25.72 3.3 13,515 

Muskogee  41.5 14.54 100,000 6,878 70,623 4,857 15,139 2,787 9,694 5,807 3,350 14,211 4,430   
NOBLE E-2  9.3 3.31 27,537 8,319 18.4 12.5 14.3 23.4 17.4 13,461 4,067 2,373 418 587 418 385 2,567 1,808 4.94 1.9 15,204 
NOWATA G-2  9.6 3.26 22,999 7,055 23.4 18.8 15.4 18.0 10.2 7,961 2,442 1,920 133 580 233 396 1,561 600 5.25 1.5 8,331 
OKFUSKEE F-3  7.6 2.49 18,599 7,469 16.7 12.1 9.5 20.4 16.8 9,946 3,994 2,431 271 908 269 260 1,707 808 3.87 1.5 - 4,300 

OKLAHOMA E-3t  533.3 178.63 1,469,361 8,226 16.7 19.4 19.3 22.5 17.2 960,988 5,380 193,294 27,206 178,442 69,892 57,534 210,160 77,148 258.78 1.3 10,004 
Bethany  21.8 6.58 28,454 4,324 9,891 1,503 1,060   1,330 423 649 1,280 1,515 
Del City  26.7 7.75 41,176 5,313 35,565 4,589 17,143 1,134 6,229 289 2,177 2,657 4,870   
Midwest City  50.8 14.83 96,656 6,518 64,814 4,370 23,571 1,728 7,892 6,900 1,728 15,083 4,417 
Oklahoma City2  414.3 144.64 1,046,982 7,239 773,946 5,351 125,387 23,577 167,047 59,015 50,225 167,141 57,731 
Oklahoma City 
Metro Area  641.6 210.89 1,637,895 7,767 17.0 24.3 17.4 19.7 14.8 1,110,559 5,266 219,739 31,834 185,751 80,435 63,435 261,903 91,405 305.08   

OKMIILGEE G-3  32.9 11.25 79,327 7,051 19.1 17.0 15.8 18.7 12.2 47,428 4,216 10,721 1,478 5,640 1,812 2,304 11,509 4,089 14.66 1.8 5,636 
OSAGE F-2  32.1 10.74 82,769 7,707 18.0 16.9 17.0 24.8 14.6 32,805 3,054 10,925 1,283 2,630 822 523 4,895 3,997 18.97 2.4 22,693 
OTTAWA H-1  26.7 9.38 64,429 6,869 16.5 16.5 17.4 20.9 12.1 43,981 4,689 8,498 1,543 3,003 1,586 1,940 15,337 2,723 13.95 1.8 8,992 
PAWNEE F-2  8.6 3.07 24,579 8,006 19.2 15.2 13.1 20.4 16.1 14,034 4,571 2,470 453 706 321 718 3,966 1,726 5.01 1.8 8,631 
PAYNE F-3  45.4 14.63 108,187 7,395 19.0 15.3 18.9 21.0 12.6 63,572 4,345 12,436 2,128 6,487 2,509 4,080 12,718 5,752 18.26 2.3 9,402 

Stillwater  27.8 9.68 58,687 6,063 42,007 5,098 8,361 1,381 4,011 1,933 2,857 9,806 3,581   
PITTSBURG G-4t  33.9 11.23 71,088 6,330 20.3 12.3 16.5 18.6 9.0 51,637 4,598 10,155 2,055 6,773 3,057 2,203 9,832 5,085 14.51 2.5 9,784 
PONTOTOC F-4  27.8 9.68 58,568 6,063 23.2 18.9 14.6 16.3 9.0 46,560 4,810 7,972 2,242 4,360 3,429 2,835 11,524 3,450 12.22 2.0 10,100 
POTTAWATOMIE F-4  42.6 14.73 93,303 6,334 21.5 20.2 14.7 17.9 10.2 60,044 4,076 13,019 2,132 9,540 3,072 2,367 9,152 5,089 19.87 2.6 9,493 

Shawnee  26.9 9.66 58,381 6,044 50,790 5,258 11,175 1,849 9,461 2,996 2,088 9,045 3,538   
PUSHMATAHA G-5  6.7 2.30 14,661 6,374 17.6 13.5 6.6 16.3 14.7 10,894 4,737 1,859 343 1,944 337 174 3,355 1,086 2.08 1.5 3,618 
ROGER MILLS C-3  3.2 1.08 11,039 10,221 16.9 15.7 7.7 20.5 20.9 3,383 3,132 715 96 219 92   834 355 1.80 1.7 12,608 
ROGERS G-2  23.0 7.72 46,465 6,019 22.5 16.8 13.6 19.9 9.9 27,607 3,576 6,105 736 2,660 778 808 7,156 3,329 12.84 2.6 9,428 
SEMINOLE F-4  24.0 8.17 59,037 7,226 18.0 16.1 17.1 19.8 9.8 28,676 3,510 6,158 1,326 1,487 1,590 1,498 6,376 3,241 10.83 1.4 5,328 
SEOUOYAH FI -3  17.4 5.27 27,594 5,236 20.5 12.0 11.5 17.2 8.7 18,038 3,423 3,731 631 1,183 285 411 3,306 2,600 7.54 2.2 6,067 
STEPHENS E-4  42.3 14.27 100,311 7,030 19.5 23.1 16.6 18.9 11.4 58,094 4,071 12,602 2,261 5,610 3,162 2,603 13,388 5,263 18.73 1.8 10,242 

Duncan  23.0 7.91 56,689 7,167 43,190 5,460 10,449 1,747 5,290 3,103 2,096 11,335 3,836   
TEXAS B-2   15.3 4.90 43,513 8,880 17.9 20.8 15.7 22.9 16.8 31,450 6,418 5,5P6 1,001 2,098 982 1,065 9,614 3,275 7.98 1.6 34,405 
TILLMAN D-5  13.2 4.47 26,844 6,005 23.5 16.0 14.8 14.5 7.7 18,487 4,136 3,577 615 1,180 742 774 3,525 2,046 5.54 2.3 23,579 

(2) Includes portions In Canadian and Cleveland Counties. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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OKLAHOMA 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY-Map Loc. Population Households 

City I/1/69 1/1/69 
Metropolitan Area (000) (000) 

Consumer Spendable Ineomo-1968-
sh Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (5) 4999 7999 9999 14999 over 

-Total Retail Sales-
Retail Sales-1968 

Per 
Household Food 

($000) (5) ($0OO) 
Drug 

($000) 

 By Selected Store Types  
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passen- Farm Gl oss 
ger Popo- Form 
Cars lotion income 

1/1/69 1/1/69 1968 
(000) (000) ($000) 

TULSA G-3  
Tulsal  
Tulsa Metro Area  

WAGONER G-3  
WASHINGTON G-2  

Bartlesville3  
WASHITA D-4t ....... --
WOODS D-2  
WOODWARD D-2  

430.8 145.12 1,283,415 8,844 14.2 18.7 18.0 23.8 20.2 
326.5 112.88 1,090,039 9,657 
507.4 170.99 1,451,259 8,487 15.3 18.8 18.1 22.9 18.5 
16.0 5.14 33,197 6,459 20.0 14.0 12.8 20.1 12.2 
52.2 17.33 134,516 7,762 16.8 24.8 17.5 19.4 15.2 
32.4 10.99 100,951 9,186 
19.8 6.13 37,247 6,076 30.5 20.8 15.9 10.2 5.4 
11.6 4.17 28,317 6,791 24.5 22.9 15.0 14.5 6.0 
14.7 4.67 38,788 8,306 18.6 15.7 16.7 24.5 16.4 

726,014 
609,081 
805,449 
13,860 
78,516 
65,134 
14,418 
21,467 
27,373 

5,003 
5,396 
4,711 
2,696 
4,531 
5,927 
2,352 
5,148 
5,861 

139,781 
101,555 
160,901 

3,736 
17,093 
15,609 
2,393 
3,418 
5,029 

22,541 126,474 46,546 
18,639 108,631 41,071 
25,581 132,678 49,519 

453 899 376 
3,273 7,845 4,970 
2,027 7,631 4,342 
417 862 343 
749 1,570 672 

1,077 2,141 1,507 

50,564 
49,455 
53,713 

388 
4,351 
3,388 
1,101 
1,425 
1,668 

157,535 
141,883 
172,728 

2,100 
19,961 
14,304 
3,508 
3,950 
4,889 

58,280 191.37 2.2 12,112 
46,806 
67,664 230.44   
1,525 6.56 2.4 9,408 
7,141 23.15 1.2 6,014 
5,786 
1,815 6.16 3.5 30,382 
1,909 6.69 1.6 24,803 
3,602 7.14 1.5 17,602 

(3) Includes portion in Osage County. 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 

STATE NETWORKS 

Oklahoma News Network, Inc. 
Comprised Of: 

RADA-Ado 
KALV-Alva 
KVSO-Ardmore 
KYFSI (FIG-

Bartlesville 
ICLER-Blackwoll 
KNRD (FM)-Chickasha 
KWCO-ChIckasha 
KWPR-Claremore 
KUSH-Cushing 
HEED-Duncan 
USE°, KSEO-FM-
Durant 

KBEK-Elk City 
KCRC, KCRC-FM-Enid 
KTAT-Frederick 
KWRW-Guthrle 
KEEN, KBEN-FM-

Henryetta 
KTJS-Hobart 
KBEL--Idabel 

KSWO-Lawton 
KMAD-Madill 
KTMC-McAlester 
KGLC-Sliami 
KBLX-Muskogee 
KNFB (FM)-Nowata 
KVLH-Pauls Valley 
HOSG-Pawhuska 
KLOR. (FM)-Ponca City 
KLCO, KLCO-FM-

Poteau 
KOLS-Pryor 
KGFF-Shawnee 
KVRO (PM)-StlIlwater 
KTLQ, KTLQ-FM-
Tahlequah 

KVIN-Vinita 
KWSH-Wewoka 
KSIW-Woodward 
KSDF-Fort Smith, Ark. 

Media Code 4 237 0100 2.00 
Box 1000, Oklahoma City, Okla. 73101. Phone 405-

235-1671. 

I. PERSONNEL 
President-William D. Schueler. 
Vice-Pres./Mgr.-C. Newel Jones. 
Sales Manager-Larry Filkins. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 8. 
Rate Protection: 10e, 12e, 13e. 14e. 15b. 
Basic Rates: 25a, 28e, 33b. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60f, 601, 62d. 
Cancellation: 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 8/15/69-Reed 8/7/69. 
6. SPOT ANNOUNCEMENTS 

3 ti 6 ti 9 ti 
1 min.  59.75 54.30 51.25 
30 sec  42.80 39.10 37.50 

ADA 

12 tl 
47.60 
35.25 

Pontotoc County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of tile State. 

KADA 
1934 

Media Code 4 237 0130 9.00 
RADA Broadcasting, Inc., Box 609, Ada, Okla. 

74820. Phone Federal 2-1212. 
Studio: North Broadway, Ada, Okla. 

1. PERSONNEL 
Pres. & Gens Mgr.-Roy Judge. 
Station Manager-Jerry Spencer. 

2. REPRESENTATIVES 
Southuest-Clyde Melville. 

3. FACILITIES 

250 w.; 1230 hr. Non-directional. 
Operating schedule: 5:00 am-11:00 pm weekdays; 7:00 
am-10:30 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4b, 4d. 8. 
Basic Rates: 26, 28a, 32a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 
Affiliated with Keystone Radio Netwtrk. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1, 1959. 
Rates received May 21, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (C) 

1 time.... 27.00 15.00 10.00 5.50 3.50 
13 times.. 25.80 14.70 9.50 5.30 3.35 
26 times.. 25.20 13.80 9.00 5.10 3.00 
52 times.. 24.60 13.00 8.50 4.90 2.80 
104 times,. 24.00 12.00 8.00 4.70 2.60 
156 times.. 21.40 11.50 7.50 4.50 2.40 
260 times.. 19.80 11.00 7.00 4.25 2.20 
312 times.. 19.00 10.00 6.50 4.00 2.00 

(.) One minute or less if transcribed, or 100 words 
live. Station break announcements limited to 25 
seconds if transcribed, or 50 corda if live. 

ALTUS 
Jackson County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KWHW 
1946 

Subscriber to the NAB Radio Cone 

Media Code 4 237 0260 4.00 
Altus Broadcasting Co.. Radio Bldg., Altus, Okla. 

73521. Phone 405-482-1450. 

STATION'S PROGRAMMING DESCRIPTION 
'MI:1W: Programmed mainly for adult appeal. 
NEWS: hourly M-Sat plus additional reports 6:30 am 
and four 15 min roundups. 10 news programs Sun. 
Additional farm and market reports morning and noon 
1st-Sat. Network news on half hour. Telephone hook-
ups and mobile unit available. Public schools and 
Air Force have regularly scheduled studio broadcasts. 
SPORTS: 2 reports daily plus local and college foot-
ball. Staff available for remote pickups from shopping 
centers, fairs. etc. Station personality endorsements 
not permitted. MUSIC: middle-of-the-road Including 
current hits, country, western and gospel. Contact 
Representative for further details. Reed 6/27/68. 

I. PERSONNEL 
General Manager-Frank E. Wimberly. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ka. 
Non-directional. 

Operating schedule: 6:30 am-10:00 pm. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 313, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12a. 13a, 14e, 16b. 
Basic Rates: 21a, 21d, 22b, 23a, 25b, 28b, 28e. 29a, 

29b, 30, 31. 
Contracts: 40a, 42b, 46. 47a, 48. 
Comb.; Cont. Discounts: 6(1b, 60e, 61a. 
Cancellation; 71b, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Rates for periods longer than one hour are in exact 
proportion to the corresponding one hour rate. An-
nouncements and programs of five minutes or more 
cannot be combined to earn greater discounts. Con-
tracts accepted 60 days prior to first broadcast. 

TIME RATES 
Rates received September 5, 1962. 

6. SPOT ANNOUNCEMENTS 
1 26 52 104 156 
ti. ti. ti. ti. ti. 

1 minute.... 4.00 3.75 3.50 3.25 3.00 
30 seconds.... 3.20 3.00 2.30 2.60 2.40 

260 312 6. SPOT ANNOUNCEMENTS 
ti. ti. (6 am-11:05 pm) 
2.50 2.25 lx 26x 52x I04x 156x 260x 312x 
2.00 1.80 1 mm/less,. 4.50 4.39 4.27 4.05 3.83 3.60 3.18 

7. PACKAGE PLANS 
 Per week  
10 ti. 20 ti. 25 ti. 30 ti. 

1 minute    3.00 2.50 2.25 2.00 
30 seconds__ ..... .   2.40 2.00 1.80 1.60 
Package rates do not apply to fixed position an-
nouncements. 

8. PROGRAM TIME RATES 
(6 am-11:05 pm) 

lx 26x 520 I04X 
1 hr  45.00 29.25 28.50 27.00 
1/2 hr  27.00 17.55 17.10 16.20 
1/4 hr  18.00 11.70 11.40 10.80 
5 min   12.00 7.31 7.12 6.75 

156x 260x 312x 
25.50 24.00 22.50 
15.30 14.40 13.50 
10.20 9.00 9.00 
6.37 6.00 5.63 

ALVA 
Woods County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KALV 
1956 

Media Code 4 237 0390 9.00 

Martin Broadcasting Corp., Box 328. Alva, Okla. 
73717. Phone 405-327-1430. 
STATION'S PROGRAMMING DESCRIPTION 

KALV: Programmed for general interest. 
MUSIC: modern country and general popular music 
throughout day. Top 40 at night. Local morning news, 
market and weather programming. Dual announcer 
show from 7:30-8:30 am. Telephone participation 
show daily at 9 am. Women's features, regional net-
work news, swap shop throughout day. Play-by-play 
of all high school and college sports. Reed 2/21/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Lynn L. Martin. 

3. FACILITIES 
500 w.; 1430 kc. Directional. 
Operating schedule: 6 am-10 pm. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 4d, 5, 6a. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21d, 24a, 28e. 
Contracts: 40a. 44a, 46. 48, 51b. 
Comb.; Cont. Discounts: 6011. 61b. 
Cancellation: 70b, 70d, 72. 73b. 
Prod. Services: 82. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
Eff Rec'd 2/3/69. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 260 52x 1041 156x 260x 312x 

1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.50 2.25 
30 sec 3.55 3.30 3.05 2.80 2.55 2.30 2.05 1.80 

8. PROGRAM TIME RATES 
lx 13x x 52x I56x 312x 

1 hr  40.00 35.00 30.00   
25.00 23.50 22.50 21.00 19.50 18.00 

1/4 hr  15.00 14.00 13.00 12.00 11.00 10.00 
5 min  10.00 9.00 8.00 7.00 6.00 5.00 

ARDMORE 
Carter County-Stop Location E-5 

See SRDS consumer market map and data at begin-
rang of the State. 

KVSO 
1935 

Subscriber to the NAB Radio Code 

Media Code 4 237 0520 1.00 
Ardmoreite Publishing Co., Ardmorelte Bldg., Ard-

more, Okla, 73401, Phone 405-223-3030. 

I. PERSONNEL 
General Manager-Douglas C. Dillard. 

3. FACILITIES 
1.000 w.; 1240 he, Non-directional. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15%; 10th of following month. 

5. GENERAL RATE POLICY 
Affiliated with American Entertainment Network. 
Member: Oklahoma News Network, Inc. 

10. SPECIAL FEATURES 

News-Base rate plus 20%. 
Spots and programs cannot be combined for larger 
discounts. 

ATO KA 
Atoka County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KEOR 
1968 

American Entertainment Ntwk 

Media Code 4 237 0560 7.00 

Eastern Oklahoma Television Co., Inc.. Box 10, 1600 
Arlington Blvd., Ada. Okla. 74820. Phone 405-
332-3311. TWX 405-332-1141. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-Bill Hoover. 
Station Manager-Jack M. Hoover. 
Chief Engineer-George Miller. 

2. REPRESENTATIVES 

Savallt/Gates, Inc. 

3. FACILITIES 

5,000 w.; 1110 he. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 

15% time only; payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 3a, 3d, 4b, 4d, 5, 7b, 8. 
Rate Protection: 10e, 11c, 12e, 13e, 14e. 
Basic Rates: 20b, 210. 220. 
Contracts: 40a, 44b, 45, 46, 470, 50, 510, 51b. 
Comb.: Cont. Discounts: 60b, 60e, 61e, 62d. 
Cancellation: 70b. 70d. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network 

TIME RATES 
Eff  . Itec'd 4/14/69. 

6. SPOT ANNOUNCEMENTS 

FIXED TIME: 

 Per wk  

I WK: 3 ti 6 ti 10 ti 20 01 30 ti 50+ 
1 min  4.00 3.80 3.60 3.40 3.20 3.00 
30 sec__   3.00 2.85 2.70 2.55 2.40 2.25 

4 WK: 
1 min  3.80 3.60 3.40 3.20 3.00 2.80 
30 sec  2.85 2.70 2.55 2.40 2.25 2.10 

13 WK: 
1 min.  3.60 3.40 3.20 3.00 2.80 2.60 
30 sec.  2.70 2.55 2.40 2.25 2.10 1.95 

26 WE: 
1 min  3.40 3.20 3.00 2.80 2.60 2.40 
30 sec.  2.55 2.40 2.25 2.10 1.95 1.80 

52 WK: 
1 min  3.00 2.80 2.60 2.40 2.20 2.00 
30 2.25 2.10 1.95 1.80 1.65 1.50 

7. PACKAGE PLANS 

'TIME RATES ROS: 10x 100x 500x 1000+ 
No, 8G Eft 12/26/68-Itec'd 3/24/69. 1 min  2.60 2.40 2.20 2.00 

30 sec  1.95 1.80 1.65 1.50 
15 sec  1.30 1.20 1.10 1.00 

ROS rates may not be combined for frequency. 
Advertisers with firm 52 week contracts earn end 
rates on programs. 

8. PROGRAM TIME RATES 

lx 52x I56x 
1 hr  40.00 36.00 32.00 
1/2 hr  24.00 22.80 21.60 
1/4 hr  16.00 15.20 14.40 
5 min.  8.00 7.60 7.20 

260x 3I2x 520x 
28.00 24.00 
20.40 19.20 
12.00 11.20 9.60 
6.80 6.40 6.00 
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BARTLESVILLE (1 AM; I FM) 
Washington County-Map Location G-2 

See SRDS consumer market leap and data at begin-
ning of the State. 

KWON 
1941 

Media Code 4 237 0780 1.00 
Enterprise Broadcasting Group, Inc., Box 1215, 
KWON Radio Center. Dewey Rd., Bartlesville, 
Okla. 79003. Phone 918-336-1400. 

I. PERSONNEL 
President-D. A. Bewley, Jr. 
Manager-Hal Kemp. 
Program Director-Jim WiRetard. 

2. REPRESENTATIVES 
New York-Gene Bolles Company. 
Dallas-Clyde Melville Co. 
St. Louis & Kansas City-Eugene F. Gray Co. 

3. FACILITIES 
1.00(1 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 6:00 am-midnight Mon thru Sun. 
CST. 

4. AGENCY COMMISSION 
l5%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4a, 4d, 5. 6a, 7b, 8. 
(tate Protection: 10e, 12e, 14b, 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 24a, 25a, 28b, 28e. 

29a. 
Contracts: 40a. 43. 45, 96, 47a, 51b, 51c. 
Comb.; Cont. Discounts: 60a, 60e. 61a, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with hiBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1963. 
ltates received January 7, 1963. 

G. SPOT ANNOUNCEMENTS 
FIXED POSITION ANNOUNCEMENTS 

1 min 30 sec 1 min 30 tee 
1 ti  7.00 6.00 260 ti.................. 5.00 4.00 
52 6.00 5.00 520 ti...-..._._ 4.00 8.00 
156 ti  5.50 4.50 1000 ti  3.00 2.00 
10 seconds-50% of 1-minute rate. Frequency applies. 

7. PACKAGE PLANS 
ROS PACKAGE PLANS 
1-Minute Announcements 

30 DA: ea tot ea tot 
100 ti  3.00 300.00 150 ti 2.50 375.00 

30-Second Announcements 
30 DA. 
100 ti  2.40 240.00 150 ti 1 85 277.50 

KYFM (FM) 
(formerly KVCW (FM) 

1961 
Subscriber to the NAB Radis Code 

Media Code 4 237 0650 6.00 
Thompson Broadcasting Co., Price Tower Studlos, 

Bartlesville, Okla. 74003. Phone 918-336-1001. 

STATION'S PROGRAMMING DESCRIPTION 
KYFM (FM): Programmed for adult and young 
adult entertainment and information. 
MUSIC: 7am-5:30 pm, middle-of-the-road, show-
tunes, film music and standards. 5:30-9 pm, standards 
and semi-classical. 9-11 pm, classical. Specials of 
organ, religious, jazz or particular artist. Public 
affairs: weekly interviews with area public officials 
and representatives of educational institutions. Station 
editorials on local and national issues. NEWS: 15%, 
network news hourly 7 am-11 pm. Sports 4:50 pm. 
Local news & weather twice daily and as needed. 
Local stories more than ordinary length or interest 
programmed as special reports. Network personality 
twice daily. M-F 7:30 am & noon. SPORTS: live 
university and local high school sports, local baseball 
& minor sports. Reed 4/7/69. 

I. PERSONNEL 
()weer & (len'l Mgr.-Fred L. Thompson. 
Station Manager-John Ransom. 

3. FACILITIES 
ERP 260 w.; 100.1 mc. 
Operating schedule: 6:45 arn-11 pm. CST. 
Antenna ht.: 161 It. above average terrain. 

4. AGENCY COMMISSION 
15/2 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 4a, 4e, 5, 6a, 7a. 
Rate Protection: 10a, ils. 12a, 13a, 14a, 15b. 
Basic Rates: 21a, 24b, 25b, 28b, 28c. 
Contracts: 405, 44a, 45, 47e. 
Comb.; Cont. Discounts: 60a, 60c, 60d, 60e, 60g, 61c. 
Caneellation: 70e, 71a. 73a. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
Elf 7/1/69-Reed 6/24/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 ti 12 ti 18 ti 24 tl 
1 min.  3.00 2.90 2.80 2.70 
30 sec  2.80 2.70 2.60 2.50 

CONSECUTIVE WEEK DISCOUNT 
13 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  36 24 16 12 8 
DISCOUNT 

13x-10% 52x-25% 156x-40% 
26x-15% 104x-30% 260x-50% 

9. PARTICIPATING PROGRAMS 
KYFM Classical Concert-lion thru Fri, 1-min ea 
5.00. 13 week minimum. 

10. SPECIAL FEATURES I min 30 see 
ABC Network News  2.50 2.00 
Oklahoma Network News 3.00 2.50 
Paul Harvey News-7:30-7:35 am & noon-12:15 
pm, 1 min, ea  4.00 

John Brooks Sports-Mon thru Fri 5:06-5:15 
pm, 1-min, ea  2.50 

13 week minimum. 

36 ti 
2.60 
2.40 

BETHANY 
Oklahoma County-Map Location E-3 

See SRDS consumer market map and data at beginning 
of the State. 

See Oklahoma City 
(including Norman, Bethany, Edmond) 

BLACKWELL 
Kay County-Map Location F-1 

See SIMS consumer market map and data at begin-
ning of the State. 

KLTR 
1952 

12121:11 
Media Code 4 237 0845 2.00 
Communications Enterprises, Inc., Box 70, Blackwell, 

Okla. 74631. Phone 405-765-4698. 
STATION'S PROGRAMMING DESCRIPTION 

KLTR: Programmed for general interest. 
ENTERTAINMENT: contests, sports, weather, traffic 
information, middle-of-the-road music format with 
40% modern country and western. NEWS: 5 min 
network news on hour. 5 min regional news 5 min 
past hour. UPI and regional stringers. Rec'd 2/5/69. 

I. PERSONNEL 
General Manager-Ray Sullivan. 
Program Director-Ronnie hay. 

3. FACILITIES 
1,000 w. days; 1580 kg. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 21). 35. 3d, 45. 4e. 5, 6s. 7b. 
Rate Protection: 10, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20a, 21b, 22a, 224. 24c, 25a, 20e. 30. 

33c. 
Contracts: 40a, 41. 42d, 44a, 45, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 62b. 62d. 
Cancellation: 70a, 76e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Fhl facilities: ICLOR (FM). Ponca City. 
Affiliated with American Information Network. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
Elf  Rec'd 7/17/67. 

6. SPOT ANNOUNCEMENTS 
lx 265 52x 156x 3120 

1 min  5.10 4.80 4.40 4.00 3.40 
30 sec  3.90 3.60 3.20 2.80 2.25 

7. PACKAGE PLANS 
ROS-7 DAYS 

10 ti 20 ti 30 ti 40 ti 50 ti 
1 min  4.00 3.50 3.25 3.00 2.75 
30 sec  3.00 2.75 2.50 2.25 2.00 

ROS-30 DAYS 
100 01 150 tl 

1 min  2.50 2.25 
30 sec  2.10 1.70 

8. PROGRAM TIME RATES 
i x 26x 52x I56x 

1 hr  40.00 38.50 36.00 34.50 
1/2 hr  27.00 25.50 24.00 22.50 
1/4 hr  18.00 16.00 14.25 12.75 
5 min  9.00 7.75 6.75 5.75 

CHICKASHA (I AM; 1 FM) 

3I2x 
33.00 
21.00 
10.25 
4.75 

8. PROGRAM TIME RATES 
PER MO: I ti 4 ti 12 ti 25 ti 
1 hr  25.00 17.50 12.50 10.00 
1/2 hr  15.00 10.50 7.50 6.00 
1/4 hr  9.00 6.25 4.50 3.75 
5 min.  5.50 3.75 2.75 2,25 

DISCOITNTS 
12 mu-10% 6 me-5% 

KWCO 
1946 

R A 

Media Code 4 237 104(1 9.00 
Sooner Broadcasting Corp., Box 770, KWCO Bldg.. 
Fourth and Grand, Chickasha, Okla. 73018. Phone 
405-224-2890. 
STATION'S PROGRAMMING DESCRIPTION 

KWCO: Programmed for general audience. 
FARM: 6-7 am, market reports, county agent, in-
terviews, weather. Farm and market programs at 
6:25 am, 6:45 am, 7:15 am, 12:15 am & 5:25 urn. 
NEWS: hourly on hour, state, national and local. 
Expanded local news at 7 am, 8 am, noon & 5 pm. 
3 man news staff, 3-Sway equipped mobile units. 
SPORTS: shorts at :15, 5 min sports at 7:45 am, 
12:45 pm & 5:15 pm. Live play by play of profes-
sional, college and local area high school spot to. 
Weather at :30 hourly, 5 min reports 6:30 am, 12:30 
pm & 5:30 pm. Community bulletin board at :15. 
Ladies birthday club 10:30 am 10-Sat. Interview 
program 8:30 am M-F. Swap shop 8:46 am DI-Sat. 
MUSIC: middle-of-the-road. Air personalities, au-
dience participation, contests. Contact Representative 
for further details. Rec'd 3/12/69. 

I. PERSONNEL 
President-M. G. Tomlinson. 
Vice-Pres. & Gen'l Mgr.-Jack G. Brewer. 
Sec.-Treas.-James R. Brewer. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
South-Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1560 kg. 
Directional-nighttime only. 

Operating schedule: 6:00 am-10:00 pm Mon thru Sat; 
7:00 am-10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/11 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, lb, 3e. 4a, 5, 6a, la, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 15b. 
Basic Rates: 20b, 21a, 22a, 23a, 24b, 224. 26, 27, 

28c, 290, 31, 33a. 
Contracts: 40a, 42b, 49b, 46, 47e. 48, 49, 51b. 
Comb., Cont. Discounts: 601, 61c, 62b, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73b. 

1000x Prod. Services: 80, 81, 82. 
2.90 Affiliated with Keystone Network. 
1.95 Member: Oklahoma News Network, Inc. 

TIME RATES 
Rates received August 29, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (1 

1 time.... 30.00 18.00 12.00 7.50 1.50 
26 times_ 29.25 17.55 11.70 7.31 4.89 20200t0i 
52 tames_ 28.50 17.10 11.40 7.12 4.27 

1.50 104 times.. 27.00 16.20 10.80 6.75 4.05 
156 times.. 25.50 15.30 10.20 6.37 5.83 
260 times_ 24.00 14.40 9.60 6.00 3.60 

1000X 312 times.. 22.50 13.50 9.00 5.63 3.18 
(•) One minute or less transcribed; 100 words live. 

60 01 
2.50 
1.75 

4.25 

Grady County-Map Location E-4 
See SRDS consumer market map and data al begin-
ning of the State. 

KN DR (FM) 
1966 

Media Code 4 237 0950 0.00 

Grady Radio, Inc., Box 1268, Oklahoma National 
Bldg., Chickasha, Okla. 73018. Phone 405-224-
1604. 
STATION'S PROGRAMMING DESCRIPTION 

KNDR (FM): MUSIC: Country and western 6-7:15 
am. General popular music 7:50 am-6:15 pm. Gen-
eral popular 6:35-8 pm. NEWS: local news at :15. 
World-state news at :30. Mobile and beeper reports. 
Stockmarket report twice daily. Area stringer for 
daily Oklahoman. Public affairs: interview program 
daily 8:35 am. SPORTS: play-by-play of university 
and area high school games. Reed 12/26/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ben E. DeKinder. 
Commercial Manager-Norman T. (Bud) Morse. 

3. FACILITIES 
ERS' 2,145 w.; 105.5 me. 
Operating schedule: 6 am-8 pm dally. CST. 
Antenna ht.: 265 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b. 3a, 3b, 3d, 4a, 4d, 5, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 22b, 23a, 25a, 28c. 
Contracts: 40a, 41. 44a, 45, 48. 
Comb.: Cont. Discounts: 60h, 601, 61a, 62d. 
Cancellation: 710. 72. 73b. 
Prod. Services: 80, 81. 82. 
Rates & Discounts based on number of broadcasts 
per month. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 8/1/66-Rec'd 1/29/68. 
6. SPOT ANNOUNCEMENTS 
PER MO: I ti 4 ti 12 ti 25 ti 
1 min  2.50 2.00 1.75 1.50 
30   1.90 1.55 1.35 1.15 
15 see  1.45 1.20 1.00 .85 

50 tl 100 ti 
1.25 1.00 
.05 .75 
.75 .60 

CLAREMORE 
Rogers County-Map Location G-2 

See SUDS consumer market map and data at been-
fling of the State. 

KW P R 
1958 

Subscriber to the NAB Radie Code 

Media Code 4 237 I 170 4.00 
Howley-Tallaferro Broadeasting Co., Box 570, 417 W. 

2nd St., Claremore Okla. 74017. Phone Rogers 
3-1281. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Wayne Rowley. 
Manager-Wayne Whisenhunt. 

3. FACILITIES 
500 w. days; 1270 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no each discount. 

5. GENERAL ADVERTISING See coded regulatians 

General: la, 2a, 3a, 45, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 23a, 24a, 25a, 28b, 29a. 
Contracts: 40a. 42b. 
Comb.; Cont. Discounts: 60b, 60k, 62e. 
Cancellation: 70a, 70e, 71a, 735. 
Affiliated with Keystone Broadcasting System. 
Member: Oklahoma News Network. Inc. 

TIME RATES 
Rates effective January 1, 1959. 

Rates received December 11, 1958. 

6. SPOT ANNOUNCEMENTS 
1- 50 times_ 3.00 250- 500 times_ 2.25 

50-100 times._ 2.70 500-1.000 times_ 2.00 
100-250 times  2.50 
"QuIckle"-10-second station break, 4 times den 
150.00. 

8. PROGRAM TIME RATES 
Per month: 1 hr. 
1 time  25.00 
4 times  24.00 
8 times  23.00 

1/2 hr. 
20.00 
19.50 
19.00 

1/4 hr. 5 min. 
15.00 16.00 
14.50 9.50 
14.00 9.00 

OKLAHOMA 

C LI NTON 
Custer County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KWOE 
1949 

Media Code 4237 1300 7.00 
Western Oklahoma Broadcasting Co., Neptune Park, 

Clinton, Okla. 73601. Phone 618. 
I. PERSONNEL 
General Manager-Lonnie J. Preston. 

3. FACILITIES 
1,000 w. days; 1320 kg. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective August 1. 1950. 
Rates received August 2, 1950. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 

hr. hr. hr. min. min. CI (t) 
1 time.... 56.00 33.60 17.50 13.75 10.00 5.50 4.00 

26 times.. 50.40 30.25 15.75 12.35 9.00 4.95 3.60 
52 times.. 44.80 26.88 14.00 11.00 8.00 4.40 3.20 

104 times.. 39.20 23.50 12.25 9.65 7.00 3.85 2.80 
156 times.. 33.60 20.15 10.50 8.25 6.00 3.30 2.40 
260 times.. 30.80 18.50 9.65 7.55 5.50 3.00 2.20 

(°) 100 word spot announcement. 
(t) 50 word spot announcement. 

CUSHING 
Payne County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KUSH 
1953 

Media Code 4 237 1430 2.00 
Cimarron Valley Broadcasters, Inc.. Box 791, 3 

miles E. on Hwy. 33, Cushing, Okla. 74023. Phone 
918-225-0922, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Don M. Kelly. 
Sec'y & Treas.-Jane Kelly. 

2. REPRESENTATIVES 
Riley Representatives. 
Regional-It & It Representatives, Inc. 

3. FACILITIES 
1,000 w. days; 1600 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 3d, 4a, 4e. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15b. 
Basic Rates: 20b, 21a, 21d, 22b, 23a. 24b, 24c, 25a, 

27, 28b, 28e, 29b, 30. 
Contracts: 40a, 41, 42e. 44a, 45, 46, 47a, 48, 49, Ma, 

51c. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61e, 62a, 626. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January, 1961. 
Rates received January 30, 1961. 

Rev. (Prog.) rates received November 2, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 sec 
1 ti  4.00 3.40 104 3.20 2.60 
13 ti  3.80 3.20 156 tt- . 3.00 2.40 
26 ti  3.60 3.00 260 ti 2.80 2.20 
52  3.40 2.80 312 ti__........_ 2.60 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  30.00 20.00 15.00 
26 ti  27.50 17.50 12.50 6.00 
52 ti  25.00 15.00 10.00 5.00 
104 ti  22.50 12.50 7.50 4.50 

DUNCAN 
Stephens County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KR H D 
1947 

Media Code 4 237 1560 6.00 
Duncan Broadcasting Co.. Inc. 1701 Pine St. Dun-

can, Okla. 73533. Phone 405-255-1350, 
I. PERSONNEL 
Station Manager-Lester A. Agee. 

2. REPRESENTATIVES 
Avery-Knodel Inc. 

3. FACILITIES 
250 w. days; 100 w. nights; 1350 ke. 

Non-directional. 
Operating schedule: 6:00 am-11110 pm weekdays; 
7:00 am-11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
None, all rates net to Masten. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3d. 4a, 4d, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 20a, 210. 2113. 21c, 21d, 224. 22b, 230. 

24b, 25a, 26, 28a, 29a. 
Contracts: 40s. 44a, 46, 47e. 
Comb.; Cont. Discounts: 60s. 601, 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with Keystone Network. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/69-Rec'd 4/28/69. 
(This listing continued on next page) 
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OKLAHOMA 

Duncan-K R H D-Continued 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
1 x  8.95 2.85 260 x ..... ____ 2.80 1.95 
52 x  3.60 2.50 312 x.............._ 2.35 1.80 
104 x.   3.35 2.25 624 x_____-- 2.20 1.70 
156 x  3.15 2.05 1000 x 2.10 1.60 

7. PACKAGE PLANS 
QUICKIE SPOT PACKAGES 

40 10-15-sec within 1 day.....-. _....... -...-.- .... ...... 25 
MONTHLY PACKAGE-15 SECONDS 

PER DAY: 501 801 12 tl 
Per mc ....... _..-  110 165 220 

8. PROGRAM TIME 
Ix 

1 hr  39.60 
1/2 hr  24.20 
1/4 hr ....... 13.20 
10 min___. 10.45 
5 min_____ 7.92 

RATES 
52e I04x 

35.20 33.00 
22.00 19.80 
12.10 11.00 
9.08 8.80 
7.15 6.77 

1560 
30.80 
18.70 
9.90 
7.98 
6.38 

260X 312x 
27.50 24.00 
16.50 14.30 
8.80 7.59 
7.15 6.55 
5.55 4.79 

DURANT (1 AM; 1 FM) 
Bryan County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KSEO 
1947 

Country Music Network 
Iu 

Media Code 4 237 1690 1.00 
Durant Publishing-Broadcasting Corp., BOX 

Durant, Okla. 74701. Phone 405-924-3100. 

I. PERSONNEL 
General Manager-Glen D. Burke. 
Sports Director-Harold Harmon. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
250 w. days: 750 he. Non-directional. 
Operating schedule:  . CST. 
Partial simulcast operation. Simulcast sunrise-local 
sunset. For non-simuleast facilities see KSEO.FM. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL RATE POLICY 
Member: Country Music Network, Oklahoma News 
Network, Inc. 

TIME RATES 
Eff 4/1/68-Steed 3/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1040 I56x 208x 2600 312x 

1 min 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec 5.10 4.75 4.40 4.05 3.70 3.35 3.00 
10 see 3.25 3.00 2.75 2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
WKLY: 10 ti 20 tl 30 ti 40 ti 
1 min  4.50 4.00 3.50 3.00 
30 sec.. ..... _ ......... ...... 3.70 3.35 3.00 2.65 

2.00 1.75 1.50 
G. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 z  36 25 18 10 6 

10. SPECIAL FEATURES 
5-min news & sports-regular 5-min rates apply. 

KSEO-FM 
1958 

Media Code 4 237 1691 9.00 
Durant Publishing-Broadcasting Corp., Box 
Durant, Okla. 74701. Phone 405-924-3100. 

I. PERSONNEL 
General Manager-Glen D. Burke. 
Sports Director-Harold Harmon. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
ERP 625 w.; 107.1 mc. 
Operating schedule:  . CST. 
Antenna ht.: 363 ft. above average terrain. 
Partial simulcast operation. Operated separately for 
special events during nighttime hours. For simulcast 
facilities see KSEO. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, 60, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 21b, 21e. 22a, 23a, 24b, 25a, 28e, 

29a. 
Contracts: 40a, 42a, 45, 46, 47e. 48, 49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 601, 61a, 62d. 
Cancellation: 70a, 70e, 71b, 72. 
Prod. Services: 80. 81, 82. 
Member: Oklahoma News Network, Inc. 

TIME RATES 

ELK CITY 
Beckham County-Map Location C-4 

Bee SRDS consumer market map and data at begin-
ning of the State. 

KBEK 
1930 

Media Code 4 237 1950 9.00 
Turner-Whitehill Broadcasting Co., Box 889, 2117 
W. 3rd. Elk City, Okla. 73644. Capital 5-3333. 

I. PERSONNEL 
Managing Partner-Bob Whitehill. 
Program Director-John Craft. 

2. REPRESENTATIVES 
It & It Representatives, Inc. 

S. FACILITIES 
250 w.; 1240 kc. Non-directional. 
Operating schedule: 6:00 am-10:00 pm Mon thru 
Sat; 7:00 am-10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% net charges for time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4e. 
Contracts: 405. 
Comb.; Cont. Discounts: 60a. 
Tobacco advertising accepted. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
Elf 6/1/66-Ree'd 4/11/66. 

6. SPOT ANNOUNCEMENTS/PROGRAM 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x.... 40.00 22.00 12.00 10.00 7.00 
13 x.. 37.75 20.75 11.50 9.50 6.65 
26 x.. 35.50 19.50 11.00 9.00 6.30 
52 x. 33.25 18.25 10.50 8.50 5.95 
104 x 31.00 17.00 10.00 8.00 5.60 
156 x 28.75 15.75 9.50 7.50 5.25 
260 x 26.50 14.50 9.00 7.00 4.90 
312 x 24.25 13.25 8.50 6.50 4.55 
520+ 22.00 12.00 8.00 6.00 4.20 

EL RENO 

RATES 
I mln 30 see 
4.75 
4.46 
4.15 _ 
3.85 
3.55 
3.25 
2.95 
2.65 _ 
2.35 1.75 

100, Canadian County-Map Location E-3 
See SRDS consumer market map and data at begin-
ning of the State. 

KELR 
1962 

A Crawford Owned Station 
Media Code 4 237 2080 4.00 
Young Peoples' Church of the Air, Inc., Box 1460, 

El Reno. Okla. 73036. Phone 405-262-4248. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Donald B. Crawford. 
Station Manager-George Cole. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
500 w. days: 1460 he. Non-directional. 
Operating schedule: 6:00 am-local sunset. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, lb, 2a, 2b, 3a, eb, 3d. 4a. 4d, 5, fia, 

7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20a, 210, 22a, 23a. 28e. 29a. 
Contracts: 40a, 42b, 42e, 44a, 45. 47a. 49, 51a, 51b, 

51e. 
Comb.; Cont. Discounts: 601, 60e, 61a, 62b, 62d. 
Cancellation: 70a, 70e. 71a, 73a. 
Prod. Services: so. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Elf 7/8/67-Ree'd 7/7/67. 

6. SPOT ANNOUNCEMENTS 
520 104x 156x 208x 260x 3I2x 624x 

I min 4.00 3.80 3.60 3.40 3.20 3.00 2.75 
30 sec 2.50 2.35 2.20 2.05 1.90 1.75 _ 
10 see, flat 1.25. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 

1 x  40.00 26.00 
13 x  37.50 24.50 
26 x.____ 35.00 23.00 

190, 39 x  32.50 21.50 
52 x... ....... _  30.00 20.00 

10 min 5 min 
1 x....._.   14.40 8.40 

Rates are identical to KSEO. See that listing. 

EDMOND 
Oklahoma County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

See Oklahoma City 
(including Norman, Bethany, Edmond) 

1/2 hr 1/4 hr 
104 27.50 18.50 
156 x. 25.80 17.00 
208 x..... 22.50 16.00 
260 20.00 15.00 

10 min 5 mln 
5 12.00 7.00 

ENID (2 AM; 1 FM) 
Garfield County-Map Location E-2 

See SitDS ronsumer market map and data at beans 
ning of the State. 

KC RC 
1926 

SAVALLI/GATES 
INCORPORATED 

C 
Subgeriber to the NAB Radio Code 

Media Code 4 237 2210 7.00 
Enid Radiophone Co., Box 1390, 316 E. 

Enid, Okla. 73701. Phone 405-237-1390. 

STATION'S PROGRAMMING DESCRIPTION 
KCRC: 6-9 am, 10 am-noon, 1:30-4 pm, 7;30-11 pm. 
popular music, standards. middle-of-the-road plus 
current hits. Services: time, temperature, weather. 
30 second featurettes, humorous and informational. 
9-10 am family variety. 12:30-1:30 pm & 4:05-5:55 
am country and western music with service features. 
2 programs daily with grain, commodity, and live-
stock quotations. DJ personalities for each show. 
Religious music, 1 recording per hour. NEWS: local 
at :25. 2 mobile units. Network news at :55. 
SPORTS: 6 per weekday, 22 sportscasts on weekends. 
Local high school, college, and pro games. 35 football 
and 40 basketball games each season. Major league 
baseball. Contact Representative for further details. 
Heed 8/10/67. 

I. PERSONNEL 
Presluent-aUlton B. Garber, 
General Manager-Pat Murphy. 
Program Director-Milton Mason. 

2. REPRESENTATIVES 
Savant/Gates. Inc. 
Oklahoma-R & R Representatives, Inc. 

3. FACILITIES 
1,000 w.; 1390 hr. 
Directional-same pattern, all hours. 

Operating schedule: 5:45 am-11:05 pm. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b, 
Basle Rates: 2013, 22a, 24b, 250, 28b, 28e, 29a, 32b. 
Contracts: 40a, 43, 44a, 46, 470, 51a. 
Comb.: Cont. Discounts: 60b, 60g. 601. 61e, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 
Member; Oklahoma News Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 10 Ef 7/1/69-Rec'd 5/29/69. 
6. SPOT ANNOUNCEMENTS 

I min 30/40 20 see 
1 z - 4.75 3.60 2.40 
15 o  4.50 3.45 2.35 
25 x    4.25 3.30 2.30 
50   2.25 
100 x  3.75 3.00 2.20 
200 x  3.50 2.85 2.10 
300 x  3.25 2.60 2.00 
500 x  3.00 2.40 1.85 
1000 x  2.75 2.20 1.70 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 25 ti 
1 min.  4.15 4.00 3.80 
30/40 see.  3.25 3.10 2.90 

ROS BLURBS 
20 per day (30 comer clays), max 10 wds. ea-- .35 

8. PROGRAM TIME RATES 
Ix I5x 250 50x 100x 2000 300x 

1 hr  30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/2 hr  17.50 16.75 16.00 15.25 14.50 13.75 13.00 
1/4 hr  12.00 11.25 10.50 9.75 9.25 8.75 8.00 
5 min....   7.25 7.00 6.75 6.50 6.00 5.50 5.00 

KC R C-FM 
1967 

C 
Media Code 4 237 2211 5.00 
Enid Radiophone Co.. Inc.. Box 1390. 316 E. Willow 

St.. Enid, Okla. 73701. Phone 405-237-1390. 
I. PERSONNEL 
President-Milton B. Garber. 
General Manager-Pat Murphy. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Oklahoma-It & R Representatives, Inc. 

3. FACILITIES 
ERP 57.700 w.; 96.9 me. Stereo. 
Operating schedule: 7 am-11 pm. CST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. Payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 4a. 4d. 5, On, 8. 
Rate Protection: 105. 140. 15b. 
Basle Rates: 21a. 22a. 23a. 24b, 25a, 28b, 29a. 
Contracts: 40a, 44a. 46. 47a, 510. 
Comb.: Cont. Discounts: 60a. 601, 62b, 62d. 
Cancellation: 70b, 70e. 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 
Member: Oklahoma News Network, Inc. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf-Reed 6/12/67. 

6. SPOT ANNOUNCEMENTS 

If purchased 1 spot or more every day on 18 
month contract. ea_____ ..... ----.-- 1.75 

8. PROGRAM TIME RATES 
1 hr _ 10.00 10 min_............._ 2.75 
1/2 hr  6.50 5 min 2.00 
1/4 hr  3.50 

KGWA 
1950 

C R , B 

Subscriber to the NAB Radia Coda 
Media Code 4 237 2340 2.00 
Public Broadcasting Service, Inc_ Box 960, Enid, 

Okla. 73701. Phone 405-234-4230. 

I. PERSONNEL 
General Manager-Allan Page. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1,000 w.; 960 Isc. 
Directional-same pattern, all hours. 

Operating schedule 6 am-11:05 pm. CST. 
Willow, 4. AGENCY COMMISSION 

15/0 on time only: payable 15th of month. 
5. GENERAL ADVERTISING See coded regulations 

General: la. la, 3d, 4a, 4d, 5, On, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle Rates: 22a. 23a, 28a. 
Contracts: 40a. 41, 45. 
Comb.; Cont. Discounts: 60a. 601, 61a. 
Cancellation: 70a, 70c, 71a, 730. 

TIME RATES 
No. 6 Eff 4/1/69-Ree'd 3/6/69. 

6. SPOT ANNOUNCEMENTS 
PRIME TIME 

(Week days 6:30-8:30 am, 11 am-1 pm & 4:30-6 pm) 
Ix 50x 100x 2500 500x 1000x 1500x 

1 min 5.00 4.70 4.40 4.10 3.80 3.50 3.20 
30 sec 3.60 3.40 3.20 3.00 2.80 2.60 2.40 

7. PACKAGE PLANS 
GUARANTEED TIME SPOT PLANS 
-4 wk- -13 wk- -26 wk- -52 wk-

PER I 30 1 30 1 30 1 30 
WK: mln see min see min see min see 
3 tL_ 4.80 3.55 4.60 3.40 4.40 3.25 4.00 2.95 
6 tL.. 4.60 3.40 4.40 3.25 4.20 3.10 3.75 2.80 
10 ti.. 4.40 3.25 4.20 3.10 4.00 2.95 3.50 2.65 
20 IL 4.20 3.10 4.00 2.95 3.80 2.80 3.25 2.50 
30 tL 4.00 2.95 3.80 2.80 3.60 2.65 3.00 2.30 
50+.... 3.80 2.80 3.60 2.65 3.40 2.50 2.75 2.10 

ROS-ALL OTHER TIMES & SUN. 
IX 50x 100x 250x 500x 1000x 1500x 

1 min 3.50 3.30 3.10 2.90 2.70 2.50 2.30 
30 sec 2.70 2.55 2.40 2.25 2.10 1.95 1.80 
15 sec 1.90 1.80 1.70 1.60 1.50 1.40 1.30 

ROS PACKAGES 
Wkly  

ANY 7 CONSEC DAYS: II) ti 20 ti 30 ti 50 tl 70 ti 
1000 2500 500x 

 Mthly  
ANY 30 CONSEC DAYS: 30 ti 60 ti 90 ti 120 ti 150 ti 
Rate   150x 1000 250x 500x 10000 

8. PROGRAM TIME RATES 
PRIME TIME 

(Weekdays 6:30-8:30 am, 11 am-1 pm & 4:30-6 pm) 
Ix 52g iO4x I56x 260x 3120 

1 hr  36.00 34.20 32.40 30.60 28.80 27.00 
1/2 hr  24.00 22.80 21.60 20.40 19.20 18.00 
1/4 hr  16.00 15.20 14.40 13.60 12.80 12.00 
5 min.  8,00 7.60 7.20 6.80 6.40 6.00 

ALL OTHER TIMES & SUN. 
1 hr........  30.00 28.50 27.00 25.50 24.00 22.50 
1/2 hr_____ 18.00 17.10 16.20 15.30 14.40 13.50 
1/4 hr  12.00 11.40 10.80 10.20 9.60 9.00 
5 min. _ 6.00 5.70 5.40 5.10 4.80 4.50 

FREDERICK 
Tillman County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KTAT 
1948 

R A 

Media Code 4 237 2470 7.00 
Tillman Broadcasting Co.. Drawer B. Frederick. 

Okla. 73542. Phone 405-335-5555. 
I. PERSONNEL 
Co-cmner & Gen'i Mgr.-James It. (Bob) Brewer. 
Commercial Manager-Joe Tilton. 

2. REPRESENTATIVES 
George 7'. Hopewell, Inn. 

3. FACILITIES 
250 w. days; 1570 ice. Non-directional. 
Operating schedule. Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b. 35, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10a, 15b. 
Basic Rates: 22a, 28b. 
Contraes: 40a. 
Comb.: Cont. Discounts: 60b. 601, 61a. 
Cancellation: 70a. 70e, 71a, 72. 
Prod. Services: 80. 
Member: Oklahoma News Network, Inc., National Ag-
Radio Groups, Inc. 

TIME RATES 
Eff Reed 7/7/69, 

7. PACKAGE PLANS 
PER MO: I ti 30 ti 60 ti 120 ti 180 ti 200 ti 
1 min  3.00 2.90 2.75 2.50 2.30 2.00 
30 sec  2.75 2.60 2.50 2.25 2.00 1.90 
10 sec  2.50 2.35 2.25 2.00 1.90 1.80 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 mln 

1 U.  30 25 20 15 10 
PROGRAM DISCOUNTS 

26x-5% 104x-15% 260x-25% 
52x-10% 1561-20% 

GUTHRIE 
Logan County-Map Location E-3 

See SRDS ronsumer market map and data at begin-
ning of the State 

KWRW 
1955 

Subscriber to the NAB Radio Code 

Media Code 4 237 2600 9.00 
Austin 011 Co.. Inc., 115 N. Division, Guthrie. 

Okla. 73044. Phone 405-282-2321. 

I. PERSONNEL. 
President-Herbert Oven. 
Secy.-Treas.-Madison Randall. 
General Manager-Bob Ingram. 

2. REPRESENTATIVES 
R & R Representatives, Inc. 

3. FACILITIES 
100 w.; 1490 km Non-directional. 
Operating schedule: 6 em-10:05 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only' 10 thee 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10a, ils, 12a. 13a. 14a. 
Basic Rates: 21a. 230. 24a, 24e. 28b, 28e. 
Contraes: 41. 51b. 
Comb.: Cont. Discounts: 60f, 61c, 62d. 
Cancellation: 70e, 71a, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
No. 7 Elf 6/1/69-Reed 6/27/69. 

6. SPOT ANNOUNCEMENTS 
30 DAYS: 1 min 30 see I min 30 see 
1 ti  2.50 2.25 41 tl. 1.80 1.60 
6 ti  2.25 2.00 51 ti 175 1.50 
11 ti  2.13 1.90 75 ti 170 1.40 
21 ti.  2.00 1.80 100+   1.65 1.35 
31 U___ ..... 1.90 1.70 

I ti 25 ti 50 ti 100+ 
10 sec  1.25 1.10 1.00 .85 
10% discount only on 1000 spot contract to be used 
within one year. 

(This listing eontinued on next page) 
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Guthrie-K W R W-Continued 
SUPER SATURATION SPECIAL 

300 10-sec ID's  150.00 
To be used 10 per day for 30 consecutive days. 

it. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 5 min 

1 x  27.50 16.50 10.00 8.00 
5-10 x  25.00 14.00 8.00 6.00 

GUYMON 
Texas County-Map Location B-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KGYN 
1948 

Subscriber to the NAB Radio Code 
Media Cede 4 237 2730 4.00 
Plains Broadcasting Co., Inc., Box 130, Guymon, 

Okla. 73942. Phone 338-6533. 
STATION'S PROGRAMMING DESCRIPTION 

KGYN: Blend of 50% middle-of-the-road, 50% 
modern country music designed to serve primarily 
rural area with national, regional and local farm 
market reports, news on hour. Local news department 
with mobile unit. Live sports in season. U.S. weather 
bureau station. Weather coverage with accent on farm 
related weather information. ESSA weather teletype. 
News actualities locally and world-wide by UPI audio 
service. All-talk show 10:05-11 am M-P. Contact 
Representative for further details. Reed 3/31/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-T. M. %burn, Jr. 
Station 5Innacer-lierli Noyes. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
10,000 w. days; 1210 hr. Directional-night only. 
Operating schedule: 5:30 am-11 pm. CST. 

4. AGENCY COMMISSION 
15% time only; if paid by 10th. 5% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3d, 40, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10g. 11g. 12g. 13g, 14g, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 25a, 28b. 30. 32b, 

33a. 
Contracts: 40a, 41. 42b, 42d. 45, 46. 51c. 
Comb.: Cont. Discounts: 60b, 60g, 62d. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80. 

TIME RATES 
Eli 3/1/68-Rec'd 2/2/68. 

7. PACKAGE PLANS 
PER WK: 1 ti II ti 21 ti 31 tl 41+ 
I min  3,70 3.40 3.10 2.80 2.50 
30 sec..-_ .............. _  2.80 2.60 2.35 2.10 1.90 
15 sec  2.10 1.95 1.75 1.60 1.40 
PER MO: 20 ti 41 ti 81 tl 121 ti 161+ 
1 min.  3.50 3.-0 2.90 2.65 2.35 
50 sec  2.70 2.45 2.20 2.00 1.75 
15 sec.  2.00 1.80 1.65 1.45 1.30 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

I L........ ....... .. ..........  47.95 28.65 16.95 12.85 9.35 
13 x  46.20 27.50 16.40 12.30 8.75 
26 x   44.45 26.35 15.80 11.70 8.20 
52 x  42.70 25.15 15.20 11.10 7.60 
104 x.  40.95 24.00 14.65 10.55 7.00 
156 x  39.20 22.80 14.05 9.95 6.45 
0 x  37.45 21.65 13.45 9.35 5.85 

"   35.70 20.45 12.85 8.75 5.25 2)-17 ...... _...--...- 33.95 19.30 12.30 8.20 4.70 

Hi EN RY ETTA (1 AM; 1 FM) 
Okmulgee County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State 

KHEN 
1956 

Media Code 4 237 2760 1.00 
Elenryetta Radio Co., Box 930, Henryetta, Okla. 74437. 
Phone 918-652-3311. 

I. PERSONNEL 
President-Leland Gourley. 
Executive Vice-Pres.-John Morris. 

2. REPRESENTATIVES 
George T. Hopewell. Inn 
Southwest-Mario Messina Company. 

3. FACILITIES 
500 w. days; 1590 Ito Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/2 time only; 1st of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 4d, 5, 6a, 8. 
Rate Protection: 100, lia, 14a. 
Basic Rates: 22a, 23a. 24b, 26, 28b. 
Contracts: 40a, 47a. 
Comb.: Cont. Discounts: 60k, 62e. 
Cancellation: 70e. 
Affiliated with KBS. MBS Radio Networks. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
Rates effective   

Rates received November 1. 1965. 

6. SPOT ANNOUNCEMENTS 1 min 30 seo 15 sec 
1 ti  2.50 1.80 1.60 
13 ti  2.35 1.75 1.50 
26 ti  2.20 1.70 1.45 
52 ti  2.05 1.65 1.40 
104 ti  2.00 1.60 1.35 
156 tL  1.90 1.50 1.30 
260 ti  1.85 1.45 1.25 

1.35 1.20 
600 ti  1.60 1.25 1.10 
900 ti  1.45 1.20 1.05 
1200 ti  1.35 1.15 1.00 

S. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 tL____ ..... _ ....... _ 40.00 25.00 15.00 12.00 8.50 
13 ti  35.00 24.00 14.00 11.50 7.50 
26 ti  32.50 22.50 13.50 10.50 6.50 
52 ii............_  31.00 21.00 13.00 10.00 6.00 
104 ti  30.00 20.00 12.50 9.00 5.75 

1 hr 
156 ti  27.50 
260 ti  27.00 
312 ti  25.00 
600 tl  22.00 

10. SPECIAL FEATURES 
News-20% above regular rates. 

1/2 hr 1/4 hr 10 min 5 min 
18.50 12.00 8.00 5.50 
16.50 10.00 7.50 5.00 
15.00 9.00 7.00 4.00 
12.00 

KHEN-FM 
1966 

Media Code 4 237 2761 9.00 
lienryetta Radio Co., Drawer D. I-40 & Indian 

Nations Turnpike, Henryetta, Okla. 74437. Phone 
918-652-3311. 

I. PERSONNEL 
President-J. Leland Gourley. 
Executive Vice-President-John T. Morris, 

2. REPRESENTATIVES 
R & It Representatives, Inc. 

3. FACILITIES 
ERP 53,000 w.: 99.5 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 317 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: 2% cash discount if paid in full by 
15th following month. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 3b, 4a, 4e. 5, 6a, 8. 
Rate Protection: 100. 15b. 
Basic Rates: 210. 21d, 22b, 23a, 241% 25a, 26. 
Contracts: 400. 45. 
Cancellation: 70e, 71a, 72. 
Prod. Services: 80. 81, 82. 
Member: Oklahoma News Network, Inc. 

TIME RATES 

Rates are identical to KEEN. See that listing. 

HOBART 
Klowa County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KTJS 
1947 

Media Code 4 237 2890 6.00 
A. It. Fuchs, 13ox 311, Hobart, Okla. 73651. Phone 

405-726-2420. 

I. PERSONNEL 
Manager-A. It. Fuchs. 

3. FACILITIES 
1,000 w. days; 1420 lic. Non-dIrectionaL 
Operating schedule: 6:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4b, 4d, 5, 6a. 
Rate l'rotection: 10g. 
Basic Rates: 22a, 23a, 24b, 250, 26. 
Contracts: 40a, 41. 46, 475. 
Affiliated with NAS Radio Network. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 1. 1961. 
Card received May 22, 1961. 

B. SPOT ANNOUNCEMENTS 
I min. MI sec. 10 sec. 

1 time  3.00 2.25 1.50 
26 times  2.75 2.00 1.40 
52 times  2.50 1.85 1.30 

156 times ___ ..... _____ 2.25 1.75 1.20 
260 times  

ig 11 1.10 312 times or more  1.00 
7. PACKAGE PLANS 

DAILY PACKAGE PLAN 
(Minimum of 250 within 1 year) 

Per day: 
5 or more times __ ......... .____._ 6.00 

Fixed position-add 1/2 to standard rates. 
Minimum order produced spots 30. 

8. PROGRAM TIME RATES 
1 1/2 

hr. hr. 
1 time  28.00 16.50 

26 times  26.00 15.00 
52 times  25.00 14.50 

/56 times  23.00 13.50 
260 times  22.00 13.00 
312 ti. or more 20.00 12.50 

HOLDENVI LLE 

1/4 
hr. 
8.75 
8.25 
8.00 
7.00 
6.50 
6.25 

10 
min. 
7.00 
6.25 
6.00 
5.40 
5.00 
4.75 

5 
min. 
5.50 
4.50 
4.25 
3.75 
3.50 
3.25 

Hughes County-Map Location ir-4 
See SRDS consumer market map and data at begin-
ning of the State. 

KVYL 
1963 

17231:1 
Media Code 4 237 3020 9.00 

Canadian River Broadcasting Co., Box 856, Holders-
ville. Okla. 74848. Phone 379-2370. 

I. PERSONNEL 
Pres., Gen'l, Sta. & Sales Mgr.-Don Hopson. 

S. FACILITIES 
500 w. 1370 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 4b, 5, Oa, 8. 
Rate Protection: 10a. 
Basic Rates: 220, 25a, 30. 
Contracts: 400. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 710. 
Rates and discounts based on number of broadcasts 
per month. 

TIME RATES 
Ely 9/1/66-Reed 4/7/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

10 x._........,..----------2.80 75 x..____ 2.10 
25 x.._ 2.60 100 x  L1.0 
50 x 2.50 150 x   2.10 
ROS-deduct 40% from above rates. 

HUGO 
Choctavr County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KIHN 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 237 3150 4.00 

The Little Dixie Broadcasting Co.. 115 E. Jackuon 
Si.. Hugo, Okla. 74743. Phone FA 6-3772. 

I. PERSONNEL 
President & higr.-D. W. Brawner. 
Vice President-T. L. Brawner. 
Sen-Treas.-Leeta Brawner. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
250 w.; 1340 lie. Non-directional. 
Operating schedule: 6:00 am-10:00 pm weekdays; 
7:30 am-9:00 Pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3a. 4a, 4c. 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 230, 24a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60b. 61a, 62b. 
Cancellation: 710. 

TIME RATES 
Eff Rec'd 11/20/67. 

6. SPOT ANNOUNCEMENTS 
(t) (*) (t) 

1 x  3.75 3.00 156 x  2.80 2..25 
13 x 3 65 .85 208 x.. 2.65 2.10 
26 x. 3.40 2.70 260 x  2.45 1.95 
52 x  3.20 2.55 312 2.25 1.80 
104 x_..._.   3.00 2.40 

(•) 1 min or 100 words. 
(1') 30 sec or 50 words. 

7. PACKAGE PLANS 
PER WK: 5 ti 10 tl 15 ti 50+ 
1 min or less, ea  2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 trin 

1 x  35.00 21.00 12.60 6..30 
13 x  33.25 19.95 11.95 6.60 
26 x  31.60 18.95 11.35 5.70 
52 x  30.20 18.00 10.80 5.40 
104 x  28.70 17.10 10.25 515 
156 x  27.25 16.25 9.75 4:85 
208 x  25.90 15.45 9.25 4.65 
260 x. 24.60 14,65 8.80 4.40 
312 x  23.35 13.95 8.35 4.20 

10. SPECIAL FEATURES 
News service charge 10% additional. 

IDABEL 
McCurtain County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KBEL 
1953 

Subscriber to the NAB Radio Code 
Media Code 4 237 3280 9.00 
Idabel Broadcasting Co.. Idabel, Okla, 74745, Phono 

286-3092. 
I. PERSONNEL 
General Manager-Winston O. Ward. 
Commercial Manager-J, P. Stanley. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non-directional. 
Operating schedule! 5:30 am-10:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la. la, 4a, 5, 6a, 8. 
Rate Protection: 10b, 1lb, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 29a. 
Contracts: 405. 46. 
Comb.: Cont. Discounts: 60b, 60k, 
Member: Texas State Network, Oklahoma News Net-
work, Inc. 

TIME RATES 
Rates effective May 1, 1953. (Card No. 1.) 

Rates received May 25. 1953. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 
hr. hr. hr. min. min. C.) 

1 time  35.00 20.00 12.00 7.00 3.75 1.00 
26 times._ 33.00 19.00 11.00 6.50 1.40 2-70 
52 times  31.00 18.00 10.50 6.00 3.20 2-55 

104 times  29.00 17.00 10.00 5.50 3.00 2.40 
156 times  27.00 16.00 9.50 5,00 2.80 2.25 
260 times  25.00 15.00 9.00 4.50 2.45 1-.80 

(•) 30 seconds or station breaks. 

LAWTON (2 AM; 1 FM) 
Comanche County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KCCO 
1956 

C 
Subscriber to the NAB Radio Cods 

Media Code 4 237 3410 2.00 
Progressive Broadcasting Co., Box 5190, Lawton. 

Okla. 73501. Phone 405-355-1050. 
Studios: ('ache Road Square. 

I. PERSONNEL 
General Manager-Ross B. Baker. 
Assistant Manager-Ron Kirby. 
Program Director-Chuck Downs, 

OKLAHOMA 
2. REPRESENTATIVES 
Gill-Pema, Inc. 
Dallas-Mario Messina Company. 

3. FACILITIES 
250 w.; 10511 he. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: is, 2a, 3a, 4a. 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basle Rates: 220, 23a, 24b, 250, 26. 28a, 29a. 
Contracts: 400. 42b, 45, 46. 47a. 
Comb.; Cont. Discounts: 60e, 60k, 61b, 61e, 62e. 
Cancellation: 70a, 70c, 71a. 

TIME RATES 
No. 9 Elf 12/68-Rec'd 12/3/68. 

6. SPOT ANNOUNCEMENTS 
lx 50x 100x 150x 300x 600X 1000X 1600x 

1 min 5.50 5.20 4.95 4.65 4.20 3.70 3.30 3.00 
30 sec 4.00 3.80 3.60 3.40 3.05 2.70 2.40 2.10 

.10 sec 3.00 2.85 2.70 2.55 2.30 2.00 1.80 1.60 
(.) When available. 

7. PACKAGE PLANS 
WEEKLY PACKAGES-110S 

EA: 10 ti 20 ti 30 ti 40 tl 50 ti 60 ti 70 ti 
1 min__ ....... 5.25 4.90 4.50 4.15 3.80 3.40 3.05 
30 sec......._... 4.00 3.75 3.45 3.15 2.85 2.60 2.35 

.10 sec  3.00 2.80 2.60 2.40 2.20 2.00 1.80 
CI When available. 

Impact plans do not combine with regular spot rates 
to earn rate frequency. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 
1 x  60 40 20 

in 52x I04x 156x 260x 3I2X 
5 min.  7.50 7.00 6.50 6.00 5.50 5.00 

KLAW (FM) 
1964 

Illiji F IMO 
Media Code 4 237 3540 6.00 
Security Broadcasting Corp., Rm. 313, Security Bank 

Bldg. 5th & C Ave., Lawton, Okla. 73501. Phone 
405-357-2860. 

I. PERSONNEL 
President-Peter C. King. 
Gen'l, Sta. Mgr. & Prog. Dir.-Jerry A. Caddell. 

3. FACILITIES 
ERS' 28,500 w.: 101.5 mc. 
Operating schedule: 6 am-midnight daily. CST. 
Antenna ht.: 187 ft. above average terrain. 

4. AGENCY COMMISSION 
Net, agencies add commission to rates shown. 

5. GENERAL ADVERTISING see ended regulations 
Contracts: 40a. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective January 1, 1965. (Card No. 1.) 

Card received April 19, 1965. 

6. SPOT ANNOUNCEMENTS 
1 ti 26 tl 52 ti 

1 ....... ...... 5.00 4.50 4.00 
30 sec.  3.00 2.80 2.60 

7. PACKAGE PLANS 

SATURATION PLANS 
(Weekly) 

1 min 30 see 
10 ti  4.50 3.00 30 ti 
20 ti  4.25 2.80 

(Monthly) 
30 ti..._.. ...... 4.00 2.60 90 tl..- ..... -.-
60 ti  3.75 2.40 

(Quarterly) 
90 ti  3.50 2.0 270 ti 
180 ti  3.25 2.00 

(Time Signals) 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

156 ti 312 ti 
3.50 3.00 
2.20 2.00 

1 min 30 sec 
4.00 2.60 

3.50 2.20 

2.75 1.80 

PER MO: 
10 ti  9.00 30 ti..- ............. 6.00 
15 ti  7.50 60 ti  5.00 

MARKET 
(2 minutes) 

1 ti per doy......._... 3.00 2 ti per day....._.._.- 2.00 

KSWO 
1941 

Al B 
Subscriber to the NAB Radio Code 

Media Code 4 237 3670 1.00 
Oklahoma Quality Broadcasting Co_ Box 709, Law-

ton, Okla. 73501. Phone 405-355-1380. TWX 472. 

I. PERSONNEL 
General Manager-C. J. McDonald. 
Program Director-Ken Koonce. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
1,000 w. 1380 hr. 
Directional-separate patterns, day and night. 

Operating schedule: 5:30 am-midnight. CST. 
4. AGENCY COMMISSION 

15/0 time only; 1st of following month. 

5. GENERAL ADVERTISING see ended regulations 
General: la, Is, 9a. 4d, 5, 60. 7b, 8, 
Rate Protection: lob, 11b, 12b, 1313, 14b. 
Basic Rates: 200, 22a, 23a, 24b, 25a, 26, 28b, 29a. 
Contracts: 40a, 42b, 45. 46, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Contemporary Network. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 11/1/68-Ree'd 9/30/68. - 
Prime Time-6-9 am. 11:30 am-1 pm & 4 pm-6:30 pm. 
All Other Times-ROS. 
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OKLAHOMA 

Lawton-K S W 0-Continued 
6. SPOT ANNOUNCEMENTS 

PRIME 
Ix 52x 104x I56x 260x 

1 min 8.50 7.60 7.00 6.60 6.20 
30 see 6.80 5.90 5.50 5.20 4.60 
10 sec 5.80 5.20 4.60 4.30 3.90 

ROS 
1 min 6.60 5.90 5.40 5.10 4.90 
30 see 5.30 4.60 4.30 4.00 3.60 
10 sec 4.50 4.00 3.60 3.30 3.00 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE 

PER WK: 10 ti 20 ti 90 ti 40 ti 50 ti 60 ti 
Rate   521 104x 156x 2601 3121 624x 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  80.00 50.00 30.00 20.00 10.00 
52 x_______   75.00 45.00 25.00 16.00 9.00 
104 x_  70.00 40.00 20.00 14.00 8.50 
156 x  65.00 35.00 15.00 12.00 8.00 

3121 624x 1040x 
5.80 5.20 4.60 
4.30 3.90 3.60 
3.30 3.00 2.60 

4.60 4.00 3.50 
3.30 3.00 2.70 
2.60 2.30 2.00 

MADILL 
Marshall County-Map Location F-5 

See SIMS consumer market map and data at begin-
ning of the State. 

KMAD 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 237 3800 4.00 
Herbert J. Pate, Box 552, Madill, Okla. 73446. Phone 

405-795-2345. 

I. PERSONNEL 
General Manager-Wilbert Wiggs. 
Chief Engineer-Herbert J. Pate. 

3. FACILITIES 
250 w. days; 1550 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b. 4a, 4e, 5, 65, 7b, 8. 
Rate Protection: 10b, lib. 12b. 13b, 14b. 
Basic Rates: 22b. 23a. 24b, 25a, 26, 28b. 29a. 
Contracts: 40a. 42a, 46. 
Comb.; Cont. Discounts: 60a, 61b, 61e. 62b, 62e. 
Cancellation: 70a, 70e. 710. 73a. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 8/1/69-Reed 7/28/69. 

0. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 1580 2601 312x 3651 

1 min 1.65 1.55 1.50 1.40 1.35 1.20 1.15 1.10 
Guaranteed time, extra 10%. 

3. PROGRAM TIME RATES 
lx 201 52x 104x 156x 260x 312x 365x 

1 hr  35.00 27.50 22.50 2.0.00 17.50 15.00 12.50 10.00 
1/2 hr  25.00 19.00 17.50 14.00 12.00 11.00 9.50 7.50 
1/4 hr  15.00 12.50 12.00 10.00 9.00 8.50 5.00 4.25 
5 min  5.00 4.75 4.50 4.00 3.50 3.00 1.75 1.50 
Guaranteed time, extra 10%. 

McALESTER (2 AM; 1 FM) 
Pittsburg County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KN ED 
1950 

C 
Subscriber to the NAB Radio Code 

Media Code 4 237 3930 9.00 
Little Dixie Radio, Inc., Box 1068, McAlester, Okla. 

74501. Phone 423-1460. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Francis D. Stine. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1150 kc. 
Directional-night only. 

Operating schedule: 5:30 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 4a, 4e, 5, 6a, 7b. 
Rate Protection: 10a. 13a, 14e, 15b. 
Basic Rates: 25a, 28b, 28e. 30. 
Contracts: 40a. 44a, 45. 46, 47a. 
Comb.: Cont. Discounts: 60f, 61a, 81e. 
Cancellation: 70a. 70e. 71a. 
Prod. Services: 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 4/1/68-Reed 4/19/68. 

6. SPOT ANNOUNCEMENTS I min 30 see 10 see 
1 x  .0 5,20 2.05 
13 x  3.65 3.10 2.00 
26 x  3.45 2.90 1.85 
52 x  3.25 2.80 1.80 
104 x  3.10 2.65 1.70 
156 x    2.90 2.50 1.65 
260 x  2.75 2.35 1.50 
312 x  2.55 2.20 1.45 
520 x  2.40 2.05 
780 x  2.20 1.75 
1000 x    2.05 1.45 

7. PACKAGE PLANS 
1-MINUTE-ROS 

PER WK: 
5 tl 10 ti 15 ti 20 ti 25 ti 

Ea  2.75 2.50 2.25 2.05 1.95 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 3 min 

1 x......_._.._ 35.30 21.20 12.60 8.45 5.30 
13 x_______  33.55 20.15 11.95 8.00 5.10 
26 x 31.80 19.10 11.40 7.60 4.80 
52 x... ...... -..._ ..... __ 30.00 18.00 10.75 7.20 4.55 
104 x. 28.25 16.95 10.10 6.75 4.25 
156 x__ ...... - ..... _._. 26.50 15.90 9.45 6.30 4.00 
260 x.  24.75 14.85 8.85 5.90 3.75 

13.80 8.20 5.50 3.50 
520 x    7.40 5.00 3.15 
780 x 4.75 2.75 
1000 x 2.40 

K N E D-FM 
1966 

Media Code 4 237 3931 7.00 
Little Dixie Broadcasting Co., Box 1068, McAlester, 

Okla. 74501. Phone 918-423-1460. 
I. PERSONNEL 
Pres.. Gen'l & Sta. Mgr.-Francis D. Stine. 
Sales Manager-Frank Hopkins. 
Program Director-Leo Anderson. 

S. FACILITIES 
ERE 28,000 w.; 101.3 me. 
Operating schedule: 5:30 am-11 pm Mon thru Sat: 
7 am-10:3D pm Sun. CST. 
Antenna ht.: 135 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time & talent. 

5. GENERAL ADVERTISING See coded regulations 
See KNED listing for coded regulations. 

TIME RATES 

Rates are identical to KNED. See that listing. 

KTMC 
1946 

Media Code 4 237 4060 4.00 
McAlester Broadcasting Company. Inc., Box 157, 

2020 N. "A" Si... McAlester, Okla. 74501. Phone 
918-423-1400. 
STATION'S PROGRAMMING DESCRIPTION 

KTMC: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
15 min national. international, regional and local, 
6 am, 7:30 am, 10 am, noon, 10 pm. 5 min news 
every half hour. 6-6:30 am, farm, market and 
weather reports. 6:30-7 am. country and western 
music. 7 am-noon, middle-of-the-road, standard, and 
current hits. Noon-4 pm, general popular music, 
standards, showtunes, country and western. 4-7 pm, 
sports news, weather, road conditions, public affairs 
programs. middle-of-the-road music. 7-11:30 pm, 
current hits, trend music, rock. ryhthm and blues. 
SPORTS: local and state play-by-play football and 
basketball. Sun. middle-of-the-road music, sermons, 
gospel music. Rec'd 8/10/67. 

I. PERSONNEL 
Pres. ds Gen'l Mgr.-Bob Baggett. 

3. FACILITIES 
250 w.; 1400 be. Non-directional. 
Operating schedule: 5:45 am-11:00 pm weekdays; 
5:45 am-11:30 pm Sat; 7:00 am-10:30 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle. 12e, 13e. 14e, 15b. 
Basie Rates: 20a, 21a, 21d, 22a, 22b, 23a, 246. 25a. 

26, 28b, 20e. 2913. 30. 33a. 
Contracts: 400, 41, 42a, 42e, 44a, 44b, 46, 47a, 51a, 

51e. 
Comb.; Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70a. 70e, 710. 72. 
Prod. Services: 80, 82. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 8/1/68-Rec'd 7/25/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 sea I min 30 see 
  3.00 2.25 156 x  . 1.95 1.60 

13 x  2.0 2,15 260 x  1.80 1.50 
26 x  2.35 2.00 312 x  1.70 1.40 
52 x  2.20 1.85 1000 x  1.25 1.00 
104 x  2.05 1.70 

7. PACKAGE PLANS 
ROS SATURATION PACKAGE 

(20% of schedule guaranteed in traffic time) 
PER WK, EA: 10 ti 15 ti 25 ti 35 ti 50 ti 
1 min or less  1.90 1.65 1.50 1.40 1.30 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x I56x 2601 312x 

1 hr.._ 25.00 24.00 23.00 22.00 21.00 20.00 19.00 18.00 
1/2 hr 18.00 16.00 15.00 14.00 13.00 12.00 11.00 10.00 
1/4 hr 12.00 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
10 min 10.00 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
5min_ 8.00 6.50 6.00 5.50 5.00 4.50 4.00 3.50 

MIAMI 
Ottawa County-Map Location H-1 

See SIMS consumer market map and data at begin-
ning of the State. 

KGLC 
1947 

C R AB 

Subscriber to the NAB Radio Code 
Media Code 4 237 4190 9.00 
Miami Radio, Inc., Box 511. Hotel Miami, Miami, 

Okla. 74354. Phone 918-542-3303. 
STATION'S PROGRAMMING DESCRIPTION 

KGLC: MUSIC: country and western. NEWS: state, 
local and national on hour. Headlines on half hour. 
Weather: 10 after and 20 'tit. SPORTS: 20 after 
and 10 'til, also play-by-play on local college and 
area high school sports events. Community bulletin 
board twice each weekday. Agriculture reports aired 
3 times daily. AIR PERSONALITIES handle all 
segments. Rec'd 9/3/68. 

I. PERSONNEL 
90 ti 50 ti Pres. & Gen'l DIgr.-K.. C. Jeffries. 
1.80 1.70 Vice-President-Kent C. Jeffries. 

3. FACILITIES 
1,000 w.; 910 kc. Directional. 
Operating schedule: 6:00 am-midnight daily. CST. 

4. AGENCY COMMISSION 
15% un station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10a, lia, 12e. 13a. 14a, 15b. 
Basic Rates: 20b. 21a, 21d, 22b, 23a, 24b, 25e, 26, 

28a, 29a, 30, 32a, 
Contracts: 40a, 41. 44s, 47a, 49, 51b. 
Comb.: Cont. Discounts: 60a, 60d, 60f, 601, 62b, 62d. 
Cancellation: 70a. 70e, 71a, 72. 
Prod. Services: 81. 
Member: Magic Circle Network, Oklahoma News Net-
work, Inc. 

TIME RATES 
Rates effective November 1, 1964. 
Rates received October 28, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 6.50 5.50 104 ti  5.00 4.00 
26 ti  6.00 5.00 260 ti  4.50 3.50 
52 ti  5.50 4.50 312 ti _ 4.00 3.00 

8. PROGRAM TIME RATES 
1 hr  25.00 

10. SPECIAL FEATURES 
Newscasts at :30-regular rate plus 20% of base rate. 

10 SECOND ID'S 
PER DAY: 
10 or more ti. ea  3.00 

WEATHER SATURATION PLAN 
3 spots  . 65.00 

10 5-minute weather reports at :30. 

MUSKOGEE (2 AM) 
Muskogee County-Map Location G-3 

See SRDS consumer market map and data at begin 
ning of the State. 

KB IX 
Media Code 4 237 4320 2.109036 
Oklahoma Press Publishing Co.. Box 1608, Muskogee, 

Okla. 74401. Phone 918-682-1331, 2. 
STATION'S PROGRAMMING DESCRIPTION 

KBIX: Programmed for adults and young adults. 
MUSIC: 5 am-7 pm current hits and generally pop-
ular music. 7:30 pm-125E rock music. Sun 7 am-
noon religious music and sermons. NEWS: state net-
work on hour and network on half hour. News, sports, 
weather blocks 7-8 am, noon-1 pm & 5:30-6 pm. 
SPORTS: local high school, state university football, 
stock car racing, COMMERCIAL POLICY: 18 min-
utes per hour . Contact Representative for further 
details. Reed 2/3/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Tams Bixby, Jr. 
Station Manager-Dlck Embody, 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 Ice. Non-directional 

days. 
Operating schedule: 5:00 am-midnight. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 2b, 3a. 3b. 3e. 3d, 4a, 4d. 5, 6a, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14s. 15a, 15b. 
Basic Rates: 200, 21a, 21d, 22a, 22b, 23a, 25a, 28a, 

29a, 30, 32b. 
Contracts: 40a. 41, 44a, 45, 46, 47a, 
Comb.; Cont. Discounts: 60b. 60d, 60g, 601, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with 3113S and KI3S. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
Et! 1/1/64-Reed 12/6/63, 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 sec 10 see 

5.00 4.00 
4.50 3.50 

104 ti - 4.50 4.00 3.00 
210560 ........ ......... ........... 4.00 3.50 2.50 

  3.50 3.00 2.25 
312 ti.  3.00 2.50 2.00 

2.00 1.75 
1000 ti...............-  ...............   2.00 1.75 1.50 

7. PACKAGE PLANS 
PER WK: 1 min 30 sec 10 see 

5.00 4.00 3.25 
4.50 3.50 3.00 

30 ti   4.00 3.25 2.75 
40 ti...   3.50 3.00 2.50 
6500 ttli 3 00 2 50 2.25 

2.75 2.25 2.00 
70 ti  2 50 2.00 1.15 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

11.  50 30 20 15 10 
DISCOUNTS 

26x-5% 104x-15% 2601-25% 
521-10% 156x-20% 312x-30% 

KM US 
1947 

Media Code 4 237 4450 7.00 
Mr. & Mrs. llorare C. Boren, Box 128, 1-1/2 miles 

N. on N. 11th St., Muskogee, Okla. 74401, Phone 
Murray 2-2488. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Horace G. Boren. 
Vice-President-Martha B. Boren. 
Station Manager-James E. Keitel. 

2. REPRESENTATIVES 
Gene Bolles Company. 
Kansas City & SL Louis-Eugene F. Gray Co. 

3. FACILITIES 
1,000 w. days; 500 w. nights; 1380 be. 
Directional-night only. 

Operating schedule: 5-1 am. CST. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL AuVERTIS1NG See coded regulations 

General: la, 2b, 3a. 3d, 4a, 5, 6a, 8. 

Bate Protection: 10a, 11a, 12a, 13a, 100, 15a, 15b, 
16, 

Basic Rates: 20a, 21a, 21b, 246. 24e. 25a, 28a, 28e, 
29a. 

Contracts: 40a, 41, 42b, 44a, 45, 46, 47e, 48, 51a, 
51e. 

Comb.; Cont. Discounts: 60a, 60g, 601, 61e. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 82, 

TIME RATES 
Eff 10/1/60-Rec'd 1/30/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 20 see 10 see 

26 x  3.73 
52 x    3.46 
104 x  3.31 
156 x 2.97 
208 x ___ 2.76 
260 x  2.55 

500 x  2.07 
1000 x  1.87 

7. PACKAGE PLANS 
ROS SATURATION BONUS 

PER WK, EA: 
10 ti 15 ti 20 tl 30 ti 40 ti 60 ti 

1 min._ ....... 3.75 3.60 3.50 3.32 2.76 2.50 
8. PROGRAM TIME RATES 

2.30 2.00 
2.25 1.95 
2.20 1.90 
2.10 1.80 
2.05 1.75 
2.00 1.70 
1.95 1.65 
1.90 1.60 
1.75 1.55 

1.70 
1.65 
1.60 
1.55 
1.45 
1.40 
1.35 
1.30 
1.25 

1/4 lar 10 min 5 min 
1 23 15 9 

DISCOUNTS 
13x-5% 52x-12-1/2% 156x-20% , 312x-30% 
26x-10% 104x-15% 260x-25% 

9. PARTICIPATING PROGRAMS 
"Woman's World" with Nancy Howard-9:00-9:45 
am. Per spot, 3 per week minimum, 1-minute rate 
plus 1.00 talent fee. 

NORMAN 
Cleveland County-Map Location E-4 

See SIMS consumer market map and data at begin-
ning of the State. 

See Oklahoma City 
(including Norman, Bethany, Edmond) 

NOWATA 
Nowata County-Map Location G-2 

See SUDS consumer market map and data at begin-
ning of the State.. 

KNFB (FM) 
1965 

Media Code 4 237 458D 1.00 
Nowata Communications, Inc., 110 N. Maple St., 

Nowata, Okla. 74048, Phone 918-273-1821. 

I. PERSONNEL 
President-George V. Domerese. 
Manager-Dirs. Marilyn YIrsa, 

S. FACILITIES 
HEP 3,000 w. 94.3 me. 
Operating schedule: 6:29 am-6:30 pm. CST. 
Antenna ht.: 152 ft. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See «sled regulations 
Contracts: 40a. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reed 4/21/69. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 260 

1 min.  2.00 1.90 1.80 
30 sec.  1.20 1.14 1.08 
Shortie   1.00 .95 .90 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x.  20 12 8 5 4 
DISCOUNTS 

13g-- 5% 52x- 20% 3121-30% 
26x-10% 206x-25% 560x-40% 

52x 206x 3I2x 560x 
1.60 1.50 1.40 1.20 
.96 .90 .84 .72 
.80 .75 .70 .60 

OKLAHOMA CITY (9 AM; 8 FM) 

(including Norman, Bethany, Edmond) 
Oklahoma County-Map Location E-3 

Bee BEDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

KBYE 
1946 

OKLAHOMA CITY 
Media Code 4 237 4710 4.00 
Little Rock Great Empire Broadcasting, Inc., Box 

1937, 5508 N. Eastern, Oklahoma City, Okla. 
73101, Phone 405-427-6524. 

STATION'S PROGRAMMING DESCRIPTION 
KBYE: Programming is all religious in the am. 
Taped religious broadcasts in am M-Sun pm Negro 
programming with rhythm and blues and live air 
personalities. Contact Representative for further de-
tails. Rec'd 10/9/68. 

I. PERSONNEL 
President-Berniece L. Lynch. 
General Manager-David J. Lynch. 
National Sales Manager-Frank J. Lynch. 

(This listing continued on next Page) 
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Oklahoma City-K B Y E-Continued 
2 REPRESENTATIVES 
New York, Chicago-Greener, liken, Sears. 
South-Bernard L Ochs Co. 
West Coast-Advertising Sales West. 

3. FACILITIES 
1.000 w. days; 890 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 213, la, Sb, 3e, 3d, 4a, 1d, 5, 6a, 7b. 
Rate Protection. 15b. 
Basic Rates: 20a, 20b, 22a. 23a. 25a, 28b, 28e. 29s. 
Contracts: 40a. 44a, 45, 46, 51a, 51b. 
Comb.: Cont. Discounts: 60b, 60e, (10f. 
Cancellation: 70a. 71a. 
Affiliated with MBS. 

TIME RATES 
Eff 1/30/69-Reed 1/15/69. 

6. SPOT ANNOUNCEMENTS 
FIXED POS: Ix 26x 52x 1565 
1 mitt ..............  12.00 11.00 10.00 0.00 
31) see  10.00 9.00 8.00 7.00 
11) sec  6.09 5.50 5.00 4.50 

7. PACKAGE PLANS 
- Per wk - Per mo - - Per yr -  

ROS: 10 tl 30 tl 60 ti 90 ti 300x 600x 
1 min  10.00 8.50 8.00 7.00 8.50 7.00 
30 see_____ 9.00 7.50 7.00 6.00 7.50 6.00 
11) sen ...... 5.00 4.25 4.00 3.50 4.25 3.50 

KEBC (FM) 
1967 

OKLAHOMA CITY 

Media Code 4 237 4725 2.00 
Electronic Broadcasting Co.. Inc.. 830 S. W. 3Ist 

St., Oklahoma City, Okla. 73109. Phone 405-631-
1494. 
STATION'S PROGRAMMING DESCRIPTION 

KEBC (FM): Programmed for adults and young 
adults with a modern country and western format. 
NEWS: AP wire 5 min on hour. SPORTS: 7:10 am 
& 5:10 pm with live broadcasts of local high school 
football and basketball. Live entertainment broadcasts 
with top country and western stars every week. Dra-
matic shows weekly. Weather on half hour. Traffic 
reports in drive time 7-8:30 am & 4:30-6 pm. Reed 
6/18/69. 

I. PERSONNEL 
President-Ronald It. Tutor, 
General Manager-Harley G. Wingate. 
Sales Manager-R. L. Maxey. 

3. FACILITIES 
ERP 36,000 w. (hertz.), 22,000 w. (vert.); 94.7 mc. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; 2% cash discount; time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 213. 3a. 3b, 3d. 4a. 4d, 5, 68, 7b, 8. 
Rate Protection: 10b, 11b. 121), 13b. 14b. 15b. 
Basle Rates: 20b, 21a, 21b, 21d, 22a, 23b, 24b, 25a, 

28a, 29a, 30. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47a. 48. 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60g, 62b. 
Cancellation: 70a. 70e, 715. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff Reed 6/18/69. 

6. SPOT ANNOUNCEMENTS 
PER WK. ROS: I tl 20 ti 50 ti 70 tl 
1 min  7.60 7.25 5.00 4.2.5 
30 sec  6.20 5.70 3.50 2.90 

7. PACKAGE PLANS 
PER MO, ROS: IOU ti 150 ti 200 ti 250 ti 
1 min  7.00 6.15 5.15 4.40 
30 see  5.15 4.20 3.50 3.10 

BULK PLAN 
PER YR, ROS: 600x 800x 1000x 
1 min  5.50 4.65 3.95 
30 see  3.95 3.30 2.85 

8. PROGRAM TIME RATES 
135 
77.00 

1/2 hr  52.00 
1/4 hr.. ............. _ ...... _ ......... 41.00 

KFNB (FM) 
1962 

OKLAHOMA CITY 

C 

26x 
74.80 
50.00 
39.00 

52x 
72.00 
48.00 
37.00 

Subscriber to the NAB Radio Code 
Media Code 4 237 4840 9.00 

First National Broadcasting Corp., 2620 Pint Na-
tional Bldg., 120 N. Robinson, Oklahoma City, 
Okla. 73102. Phone 405-232-0321. 
STATION'S PROGRAMMING DESCRIPTION 

KFNB (FM): Programmed for general adult interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
popular format of vocals and instrumentals, standards. 
illm music, middle-of-the-road. NEWS: 5 min on 
hour. weather on half hour. SPORTS: 5 min M-F 
7:30 am, 7 pm. Sacred musts M-S 6:05-6:15 am, 
Sun 8-10 am. Instrumental music daily 6:05-7 pm. 
Pop concert Sun 1 pm. Stock market 10:30 am. 3 
pm. & 5:15 pm M-F. Symphonic music Sun 7:05-
8 pm. Contact Representative for further details. 
Rec'd 10/27/67. 

I. PERSONNEL 
President-Virgil F. Sprankle. 
General Manager-Ed Thome. 
Program Director-Richard C. Corner. 

2. REPRESENTATIVES 
St. Louis, Kansas City, Dallas, Memphis--Gert 
Boucher and Associates. 

3. FACILITIES 
ERP 100.000 w.; 101.9 me. 
Operating schedule: 24 hours daily. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; 10th following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a. 4a, 5, 6b. 713. 8. 
Rate Protection: 10a. 12a, 14s. 15b. 
Basic Rates: 21d, 22a. 22b, 23a. 241). 24e. 29a. 
Contracts: 40a, 4413. 45. 
Comb.: Cont. Discounts: 60b. 60e, 601, 61e. 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 
Member: (Sert Bunchez & Associates Group. 

TIME RATES 

No. 6 Eff 5/15/69-Reed 5/26/69. 

6. SPOT ANNOUNCEMENTS 
Ix 65 I2x I8x 

1 min.  24 21 19 17 
30 sec  18 16 11 12 

7. PACKAGE PLANS 

PER WK: I ti 5 tl 10 ti 20 tl SOU 4O tI 
1 mis............ 12.00 9.00 8.50 8.00 7.50 7.00 
30 sec.  9.00 6.75 6.50 6.00 5.75 5.25 
20 sec.  6.00 4.50 4.25 4.00 3.75 3.50 

8. PROGRAM TIME RATES 
PER YR: lx 52x I04x 1565 260x 
1 hr  . 90.00 75.00 70.00 65.00 60.00 
1/2 hr  72.00 52.00 49.00 45.50 42.00 
1/4 hr  58.00 42.00 39.00 36.60 34.00 
5 min.  18.00 13.50 13.00 12.50 12.00 

KJ EM 
1948 

OKLAHOMA CITY 

ciao 
Media Code 4 237 4970 4.00 
Radio Oklahoma, Int., 515 N. Robinson St.. Okla-

homa City. Okla. 73102. Phone 405-232-6367. 

STATION'S PROGRAMMING DESCRIPTION 
KJEM: Programmed for adults and young adults. 
MUSIC: modern country. AIR PERSONALITIES 
handle all except news. News department. NEWS: 
local at :58 & :29. Network on half hour. 5 min 
traffic reports. Sports at :50. Weather at :20 & :40. 
Contact Representative for further details. Reed 
8/29/68. 

I. PERSONNEL 
President-C. B. Cameron. 
"Vice-Pres. & Gen'l Mgr.-Tom Reddell. 
Program Director-Jim Scott. 

2. REPRESENTATIVES 
Jack Mania & Co.. Inc. 

3. FACILITIES 
250 w. days; 800 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-slmuicast facilities see 
KJEM - FM. 

4. AGENCY COMMISSION 

15%; no cash discount 

5. GENERAL ADVERTISING See ended regulations 

General: la, 2a, 2b, 3b, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, lia. 12a, 13a, 15b, 
Basic Rates: 201). 21a, 21b. 21d. 22a. 22b, 23b, 24a, 

24b, 24c, 25a, 28a, 29a, 30. 
Contracts: 4014 41. 44a, 44b, 45, 46, 47a, 48, 511. 

51b, 51e. 
Comb.: Cont. Discounte: 60a, 60d, 60g. 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 81), 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 

Elf  Reed 8/29/68. 

6. SPOT ANNOUNCEMENTS 
AA-6-9 am & 4-6 pm. 
A-ROS-6 am-7 Pm. 

-AA---A---
PER WK: I min 30 see I min 30 see 
1 tl . 16.00 12.50 12.00 9.00 
6 ti  15.40 11.50 11.00 8.50 
12 ti   14.80 10.00 10.00 8.00 
18 ti  14.20 8.50 9.00 7.00 
24 ti  13.90 8.00 8.00 6.00 
36 ti  13.50 7.50 7.00 5.50 
48 ti  12.00 7.00 6.00 5.00 
ID's-50% of min. 

7. PACKAGE PLANS 

5 MINUTE NEWS PACKAGES 
PER WK: 
5 tL    100 20 ti  165 
10 ti  180 

K J E M-FM 
1948 

OKLAHOMA CITY 

Media Codo 4 237 4971 2.00 

Radio Oklahoma. Inc., 515 N. Robinson St., Okla-
homa City. Okla. 73102. Phone 405-232-6367. 

STATION'S PROGRAMMING DESCRIPTION 
KJEM-FM: See KJEM for programming description. 
Simulcast to sunset. Carry major league baseball 
as well as classics and opera on Sun. Contact Rep-
resentative for further details. Reed 2/29/68. 

I. PERSONNEL 
President-C. B. Cameron. 
General Manager-Tom Redden. 
Program Director-Tom McCoy. 

2. REPRESENTATIVES 
Jack Mash a & Co., Inc. 

3. FACILITIES 
ERP 29,500 w.; 102.7 me. 
Operating schedule: 5 am-midnight daily. CST. 
Antenna ht.-301 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset.midnight For simulcast facilities see KJEM. 

4. AGENCY COMMISSION 

15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213. 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lia. 12a, 13a, 15b. 
Basic Rates: 20a, 210. 211). 21d, 22a, 23a, 24a, 24b, 

24e. 25b, 28a, 29a, 30. 
Contracts: 40a, 41, 445, 44b, 45, 46, 47a, 48, 51n. 

51b, 51c. 
Comb.: Cont. Discounts: 60a, 60d, 60g. 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 

Eff 9/1/66-Reed 9/4/66. 

C. SPOT ANNOUNCEMENTS 
1 minute or less. flat... ...... _ ..... ...... ___..-- 2.75 

8. PROGRAM TIME RATES 
I ti. 26 ti. 168 ti. 

1 hour  22.00 20.00 18.00 
1/2 hour. .... .... ..... 16.50 15.00 13.50 

KLPR 
1946 

OKLAHOMA CITY 

Media Code 4 237 5100 7.00 

Big Chief Broadcasting Co.. Inc.. Box 94970, 716 
S. E. 791h. Oklahoma City, Okla. 73109. Phone 
405-634-1411. 

I. PERSONNEL 
President-Jack Beasley. 
General Manager-Omer Thompson. 
Program Director-Ron Hale. 

2. REPRESENTATIVES 
Savalll/Gates, Inc. 

3. FACILITIES 
1,000 w. days; 1140 kc. Non-directional. 
Operating schedule: Sunrise-local sunseL CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADYERTISING See coded regulations 
General: la, Sa, lb. 45. 4d, 5, On, 7b, 8. 
Rate Protection: 10b, 14b, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 22a, 22b, 23a, 24b, 

24e, 25a, 27. 28a, 295. 
Contracts: 40a, 42b, 445, 45, 46, 47a, 49, 51a. 
Comb.; Cont. Discounts,: 60b, 606, 601. 
Cancellation: 70a, 70e. 71a, 72, 735, 731,, 
Prod. Services: 81, 82. 

TIME RATES 
El! 7/1/69-Reed 6/16/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm. 
B-All other times. 

7. PACKAGE PLANS 
- AA - 

PER WK: I min 30/20 
1 ti  18.00 13.50 
6 CL  17.00 12.75 
12 ti.._ ...... 16.00 12.00 
18 tL.._ ..... 15.00 11.25 
24 tL______ 14.00 10.50 
30 13.00 9.75 
36 ti  12.00 9.00 
ID's: 50% of 1-min. 

O. PROGRAM TIME RATES 
CLASS AA 

PER YR: lx 5251 104x 156x 2Eix 
1/4 hr   60.00 58.00 56.00 54.00 51.00 
5 min. 30.00 29.00 28.00 27.00 25.50 

CLASS A 
1/4 hr  48.00 46.50 44.00 42.50 40.00 
5 min  24.00 23.25 22.00 21.25 20.00 

CLASS B 
1/4 hr  39.00 38.00 27.00 36.00 34_00 
5 min  19.50 19.00 18.50 18.00 17.00 

10. SPECIAL FEATURES 
5-MINUTE NEWS HEADLINES AT :60 

PER WK: 5 ti 10 ti 15 ti 20 tl 25 11 
  125 240 330 400 450 

DISCOUNTS 
26 wk-5% 52 wk-10% 

-n- R-
1 min 30/20 I min 30/20 
14.00 10.50 11.00 8.30 
13.00 9.75 10.00 8.00 
12.00 9.00 9.00 7.20 
11.00 8.35 8.00 6.40 
10.00 7.50 7.00 5.60 
9.00 6.75 6.00 4.80 
8.00 6.00 5.00 4.60 

KNBQ (FM) 
1965 

BETHANY 

C 
Media Code 4 237 5230 2.00 

Nall Broadcasting Co., 4032 Coronado Pl.. Oklahoma 
City. Okla. 73122. Phones 405-789-7746. 417-865-
9203. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Gary L. Acker. 
Chief Engineer-William A. Coleman. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 3,000 w.; 104.9 me. 
Operating schedule: 5-11 pm Mon thru Fri; 8 am-11 
pm Sat & Sun. CST. 
Antenna ht.: 191 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulaticns 
Contracts: 40a. 

TIME RATES 
 Reed 4/2/69. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I56x 5125 

1 min 8.00 8.75 6.50 6.25 6.00 
30 sec 6.00 4.75 4.50 4.25 4.00 
10 sec 4.75 4.50 4.25 4.00 2.85 

644x 
4.75 
2.90 
2.75 

10005 
4.45 
2.85 
2.70 

OKLAHOMA 

KNOR 
1949 

NORMAN 

0 
Subscriber to the NAB Radio Code 

Media Code 4 237 5360 7.110 

Cleveland County Broadcasting Co., Box 547, Norman, 
Okla, 73069. Phone 405-534-8475. 

STATION'S PROGRAMMING DESCRIPTION 

KNOR: Programmed for adults and young adults. 
MUSIC: popular including standards. TALK: morn-
ing conversation show features civic, religious and 
educational leaders. NEWS: on hour with UP audio, 
network, and local with emphasis on city and state 
government. SPORTS: play-by-play high school and 
unhersity football and basketball. COMMERCIAL 
POLICY: 16 commercials per hour, no double spot-
ting. Rec'd 10/6/67. 

I. PERSONNEL 
General Manager-Wm. S. Morgan. 
Sales Director-Robert G. Barry. 

3. FACILITIES 
250 w.: 1400 kc. Non-dtrectional. 
Operating schedule: 6:15-1 am. CST. 

4. AGENCY COMMISSION 

15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. Sc. 3d. 4e, 5. 6s. 8. 
Rate Protection: 10e. 11h. 12e. 13e, 14e. 15c. 
Basic Rates: 20b, 21a, 22b, 23s, 24a, 25e. 26, 28e, 

29b, 33a. 
Contracts: 40a. 42a, 43, 44b, 46. 47b, 48. 50, 51c. 
Comb.: Cont. Discounts: 60b, 601, 61b, 62a. 
Cancellation: 70s, 70e, 71e, 73a. 
Prod. Services: 80. 
Affiliated with IRS and MBS. 

TIME RATES 

Eff 7/67-Reed 7/31/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1045 208x 4165 832x 1000x 

1 min  3.29 3.24 3.18 3.06 2.82 2.35 2.24 
30 sec  2.24 2.18 2.12 2.00 1.77 1.29 1.18 

"PRIME SPOTS 
1 min  3.47 3.41 3.35 3.24 3.00 2.53 2.41 
30 sec  2.47 2.41 2.35 2.24 2.00 1.53 1.41 

(.) Adjacent to newscasts, sportscasts and weather-
casts. 

8. PROGRAM TIME RATES 

Ix 15e 
1/4 hr  12.24 9.71 
10 mln ...... 9.88 8.11 
5 min  7.53 6.52 

30x 
9.53 
7.98 
6.41 

KOCY 

60x 
9.35 
7.82 
6.29 

1922 

OKLAHOMA CITY 

1505 312x 
9.00 8.29 
7.53 6.94 
6.06 5.59 

NBC Radio Network 

Subscriber to the NAB Radio Code 

Media Code 4 237 54602.00 
Bonebrake & Co., 101 N. E. 28th St.. Oklahoma 

City, Okla. 73105. Phone 405-528.5543. 

STATION'S PROGRAMMING DESCRIPTION 
KOCY: Programmed for adults and young adults. 
MUSIC: general, popular music, including standards, 
showtunes, middle - of - the - road, and jazz-oriented. 
AIR PERSONALITIES during all hours, with guest 
interviews. SPORTS: college football, basketball and 
network. NEWS: news on hour for 5 min followed by 
local and regional for 5 min. Business news 5:30 DM 
61-F for 5 min. Traffic reports during heavy drive 
time. RELIGIOUS: broadcast Sun only. COMMER-
CIAL POLICY: no product endorsement by air per-
sonalities, competitive products separation 10 min. 
Contact Representative for further details. Rec'd 
7/24/67. 

I. PERSONNEL 
President-M. H. Bonebrake. 
Vice-Pres. & Mgr.-Ronal Bonebrake. 
Program Director-Larry Moore. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 3d, 4a, 4d, 5. Ga, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 22a, 23b, 24c, 28b, 28e, 29a. 
Contracts: 40a, 41, 49b, 46. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 73b. 
Prod. Services: 82. 
Affiliated with NBC. 

TIME RATES 

Elf Rec'd 7/1/68. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm; Sun 7 am-6 pm. 
B-Dally 5-6 am & 7-11 pm. 

(This listing continued on next page) 

September 1, 1969 Spot Radio Stations 715 



OKLAHOMA 

Oklahoma City-K 0 C Y-Continued 
6. SPOT ANNOUNCEMENTS 

AA A g-
PER WK: 1 min 30 see I min 30 see I min 30 see 
1 x  -a.00 10.50 20.00 16,0 12.00 9.00 
6 x  22.00 18.00 18.00 15.00 11.00 8.50 
12 x  20.00 16.50 17.00 14.00 10.00 8.00 
18 x  13.00 15.00 16.00 13.00 9.00 7.00 
24 x  16.00 13.00 15.00 12.00 8.00 6.00 
36 x  ..... ... 14.00 11.00 7.00 5.50 
48 x    13.00 10.00 6.00 5.00 

7. PACKAGE PLANS 
Day-Nlte Saturation Plan 

If 12 or moro announcements are purchased In Class 
B time a maximum of 50% of them may be scheduled 
In Class A time if desired. 

K 0 C Y-FM 
1964 

OKLAHOMA CITY 

UIFi FIMU 
Subscriber to the NAB Radio Code 

Media Code 4 237 5491 0.00 
Bonebrake & Co., 101 N. E. 28th St.. Oklahoma City. 

Okla. 73105. Phone 405-528-5543. 
I. PERSONNEL 
President-M. B. Bonebrake. 
General Manager-Ronal Bonebrake. 
Director-Dub Smith. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 

3. FACILITIES 
EILP 35,000 w.: 96.1 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 300 ft. abovo average terrain. 

4. AGENCY COMMISSION 
15/0 time only 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b. 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a. 15b. 
Basic Rates: 200, 22a, 23b, 24e. 28b, 28e. 29a. 
Contracts: 40a, 41, 44b, 46. 48, 510. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 73b. 
Prod. Services: 82. 

TIME RATES 
Eff  Itec'd 4/13/67. 

. PACKAGE PLANS 
PER WK: 

(•> 6 ti 12 ti 18 ti 24 ti 36 ti 48 11 
1 min 7.50 7.25 7.00 6.75 6.50 6.25 6.00 
30 sec 6.00 5.75 5.50 5.25 5.00 4.75 4.50 
(•1 Less than 6 ti. 

10-sec ID's: 5C% of 1-min. 

KOFM (FM) 
1965 

OKLAHOMA CITY 

HERBERT E. GROSKIN 
& COMPANY 

Subscriber to the NAB Radio Code 
Media Code 4 237 5620 4.00 
BBC. Inc., Box 14448. Oklahoma City, Okla. 73114. 
Phone 405-478-0444.. 

Studio: 1200 E. Britton Rd.. Oklahoma City, Okla. 
I. PERSONNEL 
President-Loyd Benefield. 
General Manager-Bill Harrison. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 100,000 w.: 104.1 me. 
Operating schedule: 24 hours daily. 
Antenna ht.: 1.425 ft. above overage terrain. 

4. AGENCY COMMISSION 
15%. Payable when rendered 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 21,, 3a, 3b, 3d, 40. 4d. 5. Ga, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 220. 23a, 24b, 25a, 28e. 29a. 
Contracts: 40a. 41. 44a, 45, 46. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70e. 71a, 73a, 73b. 
Prod. Services: 81, 82. 
Member: The Groskin Group. 

TIME RATES 
No. 1 Elf 4/1/67-11ec'd 3/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 150 30x 60e 1250 2500 500x 

1 min  10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

Ix I5x 300 600 125x 2500 500x 
1 hr  70 67 64 61 58 55 52 
1/2 hr....   53 50 48 46 44 42 40 
5 min  30 29 28 27 26 25 24 

KOMA 
1927 

OKLAHOMA CITY 

BLAIR e RADIO 
Independent 

A Stolz Owned Station 
Subscriber to the NAB Radio Code 

Media Code 4 237 5750 9.00 
Stara Broadcasting Co.. Box 1120, Oklahoma City, 

Okla 73101. Phone 405-794-4482. 

(This listing continued on next page) 

STANDARD RATE 8( DATA PUBLICATIONS 

PROVIDE... 

TIME 

. . . saved because SRDS does a large part of the "legwork" for you by 
making available complete media information in single, useable, monthly 
publications. 

ACCURACY 

. . . you can depend on when ever-present time limitations demand spe-
cific answers at once. Media listings in SRDS are checked each month, re-
checked and checked again to insure the most accurate media information 
available to the advertising industry. 

STANDARDIZED INFORMATION 

. . . on all media in logical sequence. No need to hunt for what is needed 
in a listing. SRDS prepares all information in standard order-aids quick 
comparison of listings-ends searching through promotional material for 
factual buying information. 

CURRENT INFORMATION 

. . . kept up to date between monthly issues through listing-change bulle-
tins that report all major media changes within days of receipt of the 
changes. Media have long recognized SRDS as the prime source used by 
buyers of media. Each month SRDS receives thousands of changes from 
all types of media-changes that are sent on to its users in the shortest 
possible time. 

CONSTANT IMPROVEMENT 

. . . because of the dynamic nature of the advertising industry, SRDS has 
been in a constant state of change for nearly half a century, constantly im-
proving service-adding features needed by buyers-simplifying and clari-
fying the data of a complicated industry always "on the move." 
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Oklahoma City-IC 0 M A-Continued 
I. PERSONNEL 
President-Robert H. Store. 
General Manager-James Erwin. 
Program Director-Johnny Bridges. 

e. REPRESENTATIVES 
Blair Radio. 

91. FACILITIES 
50.000 w.; 1520 he. 
Directional-night only. 

Operating schedule: 24 hours daily. CST 

O. AGENCY COMMISSION 
15/0. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 6a. 
Rate Protection: 15c. 
Basic Rates: 22a, 22b, 24b, 25a, 29a. 
Contracts: 40a. 45. 46, 47a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with Blair Represented Network. 

TIME RATES 
No. 12 Eff 8/1/69-Rec'd 7/28/69. 

6. SPOT ANNOUNCEMENTS 
MON THRU FRI 6-10 AM 

PER WE: (*) 1 ti 6 tl 12 ti 18 ti 24 ti 
1 min.  37.00 32.00 29.00 28.00 27.00 26.00 
20/30 sec 29.50 25.50 23.00 22.50 21.50 21.00 
10 sec.  22.00 19.00 17.50 17.00 16.00 15.50 

MON THRU FRI 10 AM-3 PM 
1 min    28.00 26.00 25.00 24.00 23.00 22.00 
20/30 sec.. ..._  22.50 21.00 20.00 19.00 18.50 17.50 
10 sec  ..._... 17.00 15.50 15.00 14.50 14.00 13.00 
MON THRU FBI 3-7 PM; SAT 6 AM-7 PM 

1 min    42.00 38.00 35.00 34.00 33.00 32.00 
20/30 sec   33.50 30.50 28.00 27.00 26.50 25.50 
10 sec.    25.00 23.00 21.00 20.50 20.00 19.00 
MON THEW SAT 7-11 PM; SUN 6 AM-11 PM 
1 min.    27.00 25.00 23.00 22.00 21.00 20.00 
20/30 sec..   21.50 20.00 18.50 17.50 17.00 16.00 
10 sec..._...   16.00 15.00 14.00 13.00 12.50 12.00 

MON THRU SUN 11 PM-6 AM 
1 min.    20.00 18.00 17.00 16.00 15.00 14.00 
20/30 see  16.00 14.50 13.50 13.00 12.00 11.00 
10 sac.    12.00 11.00 10.00 9.50 9.00 8.50 

(•) Specified Position, 
10. SPECIAL FEATURES 

5-MINUTE NEWS PACKAGES 
PER WE: 1 ti 6 ti 12 ti 18 ti 24 ti 30 tl 
6-10 am  40 35 32 31 30 29 
10 am-3 Pm  30 28 27 26 25 24 
3-7 pm  45 41 38 37 36 35 

KTOK 
1927 

OKLAHOMA CITY 

The Eastman Station 

30 ti 
25.00 
20.00 
15.00 

Subscriber to the NAB Radio Code 
Media Code 4 237 5880 4.00 

KTOK Radio. Inc.. Box 1000. 1800 W. Main St., 
Oklahoma City, Okla. 7310L Phone 405-235-1671. 

I. PERSONNEL 
President-William D. Schueler. 
Vice-Free. & Mgr.-C. Rowel Jones. 

2. REPRESENTATIVES 
Robert E. Seaman & Company. Inc. 

3. FACILITIES 
5,000 w.; 1000 kg. 

Directional-separate patterns, day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, la, 3b, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b. 1213. 13b, 14b, 15d. 
Basic Rates: 20b, 21b, 22a, 23a, 24a, 24e. 25a. 27. 

28b. 29a, 29b, 30, 33d. 
Contracts: 40a, 41, 42a, 44a. 45, 46, 51b. 
Comb.; Cont. Discounts: 60a. 60e. 60e. 62d. 
Cancellation: 70a, 70e. 71a, 73a, 73b. 
Prod. Services: 81. 
These national rates entitle advertiser to best positions 
and preempt R.O.S. accounts other than national. 
Saturation plans are not combinable with other broad-
casting to earn frequency discounts on the other 
broadcasting. All announcements and packages except 
personality package and family plan are cross-com-
binable for frequency discounts. 
Affiliated with The Eastman Network. 
Affiliated with American Information Network. 

TIME RATES 
Eff 5/1/68-Reed 4/22/68. 

1-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm; Sun 11 am-7 pm. 

other times. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WE: I min 30 see 10 see 
1 U.  45.00 36.00 22.50 
12 tL  40.00 32.00 20.00 
18 ti  37.00 29.60 18.50 

SECTION II 
I ti  35.00 28.00 17.50 
12 ti  30.00 24.00 15.00 
18 tL  27.00 21.60 13.50 

SECTION III 
1 ti  25.00 20.00 12.50 
12 ti  20.00 16.00 10.00 
18 ti  17.00 13.60 8.50 

CONSECUTIVE WEEK DISCOUNTS 
26 wk. 4% 52 wk 8% 
Minimum wkly sched of 6 1-min spots 6am-12mid 
Sun-Sat necessary to maintain consec wk advertising. 

10. SPECIAL FEATURES 
NEWSCASTS 

(Limited availability-Mon thru Fri 7-7:30 am 
& 5-30 pm) 

1 min only, flat  50 

KW H P (FM) 
1962 

EDMOND 
Media Cede 4 237 5940 6.00 
William B. Payne. 700 S. Kelley, Edmond. Okla. 

73034. Phone 405-341-1598. Oklahoma City phone 
405-478-2501. 
STATION'S PROGRAMMING DESCRIPTION 

KNVIIP (FM): Programmed for adults and young 
adults. 
SPORTS: sports events including professional. college. 
and high school contests broadcast regularly. MUSIC: 
middle-of-the-road popular music plus older popular 
songs. NEWS: aired on hour and half hour. Local 
news featured 5 Urnes daily. Entire Sun programming 
devoted to 100% religious programs. News mobile 
unit and mobile studio for remote and grand opening 
broadcasts. Recd 5/1/68. 

I. PERSONNEL 
General Manager-William R. "Bill" Payne. 
Program Director-Robert Mitchener. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Chicago-National Time Sales. 

3. FACILITIES 
ERS' 3,000 w. (horiz.), 3,000 w. (vert.) : 97.7 mc. 
Operating schedule: 6 am-10 pm. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Is. lb, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 15b. 
Basic Rates: 200. 22a. 22b, 23a, 25s, 28a, 290. 
Contracts: 40a, 42b, 45, 470. 48. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 61e, 62b. 
Cancellation: 700, 70e, 71a. 73e. 

TIME RATES 
No. 3 Eff 9/4/68-Ree'd 11/29/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 20 see 10 see 

1 r  4.95 3.85 2.95 1.95 
12 x  4.25 3.25 2.20 1.50 
26 x  3.50 2.70 2.00 1.00 
104 x  2.75 2.30 1.60 .81 
156 x  2.50 2.10 1.35 .77 
260 x  2.25 1.95 1.25 .71 
400 x  2.10 1.80 1.25 .60 
600 x  1.95 1.65 1.25 .60 
800 x  1.80 1.50 1.00 .50 
1000 x  1.65 1.25 1.00 .50 

8. PROGRAM TIME RATES 
lx 12e 26e I04x 156e 

1 hr  45.00 43.00 30.00 30.00 30.00 30.00 
1/2 hr  30.00 27.00 15.00 15.00 15.00 15.00 

15.00 13.00 7.50 7.50 7.50 7.50 51/4.ihnr  
  5.00 5.00 5.00 4.00 3.00 2.75 

(•) 260-1000x. 
10. SPECIAL FEATURES 

SPORT SPECIAL 
9 months (Sept-May), per month  18.00 
Includes 20 1-minute spots on no less than 5 of 101 
sporting events. 9 1-minute spots on regular pro-
gramming per month. 

RELIGIOUS PROGRAMS 
I hr 1/2 hr 1/4 hr 5 min 

Ea   10.00 5.00 2.50 2.50 
Sunday only. Minimum contract. 13 weeks. 

K X L S (FM) 
1964 

OKLAHOMA CITY 

DIjI FIMLI 
Media Code 4 237 6010 7.00 
Dawson Communications, Inc.. 110 N. E. 48th St., 
Oklahoma City, Okla. 73105. Phone 405-525-5975. 

I. PERSONNEL 
Station Manager-Kenneth G. Hibben. 
Program Director-Gary Melton. 
Production Director-Tom Gilmore. 

3. FACILITIES 
ERP 60,000 w. (boric. & vert.): 92.5 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, ea, 9c, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 200. 2113. 24b. 25a, 28b, 28e. 29b. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 49, 51a. 
Comb.; Cont. Discounts: 600, 62d. 
Cancellation: 71a, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American FM Network. 
Member: Fine Music Group. 

TIME RATES 
No. 1 Eff 4/68-Rec'd 6/5/68. 

AA-9 am-9 pm. 
A-9 pm-9 am. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
lx 52e 

1 min  7.00 6.00 
30 sec  5.50 5.00 

CLASS A 
1 min  5.00 4.00 
30 sec  4.00 3.50 

7. PACKAGE PLANS 
ROS 

(1/2 AA, 1/2 A) 
(To be run in 7 days) 

PER WK: 20 tl 30 ti 40 tl 60 II 
1 min  5.50 5.00 4.75 4.50 
30 sec.  4.50 4.25 4.00 3.75 

(To be run in 30 days) 
PER MO: 90 ti 120 ti 150 ti 1811 ti 
1 min  4.75 4.50 4.25 400 
30 sec  4.00 3.75 3.50 3.25 

BULK RATE PLANS 
(To be run in 1 year) 

PER YR: 300e 500e 750e 101'.0x 
1 min  5.00 4.50 4.00 3_50 
30 sec  4.50 4.00 3.50 3.00 

W K Y 
1920 

OKLAHOMA CITY 

gliKATZ RADIO 
MU WEST 

104e 
5.50 
4.50 

200e 
5.00 
4,00 

3.50 3.00 
3.00 2.50 

AIMS Independent 
Radio 
Code 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 237 6140 2.00 
The WKY Television System, Inc., Box 14668, Okla-
homa City, Okla. 73114. Phone 405-478-1212. TWX 
405-842-3245. 

I. PERSONNEL 
Vice-Pres. & Mgr.-Norman P. Bagwell. 
Station Manager-Lee Allan Smith. 
Sales Manager-Dee Sadler. 

2. REPRESENTATIVES 
Katz Radio. West. 
Canada-Andy McDermott Sales. Ltd. 

3. FACILITIES 
5.000 w.; 930 kc. Directional-night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on station time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulatems 
General: la, 4d, 5, 6b, 7b, 8. 
Rate Protection: lob, 11b, 14b, 15a, 15d. 
Basic Rates; 20a, 20b, 210, 21b, 22a, 23a, 24b, 24e. 

25a, 27, 28a. 
Contracts: 40a, 41. 42a, 43, 44a, 45, 46, 47a, 49, 

51a. 
Comb.; Cont. Discounts: 60b, 60e, 60g, 601. 

OKLAHOMA 
Cancellation: 700. 70e, 710. 72, 730, 73b. 
Prod. Services: 81. 82. 
Beer advertising acceptable. 
Affiliated with Katz Radio A.I.D. Plan, 

TIME RATES 
No. 33B Eff 8/1/69-Reed 7/9/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WE; I ti 6 ti 12 ti 18 ti 24 ti 
AA   50 48 46 44 42 
A   . 35 33 31 29 27 
  21 19 17 15 13 

20/30 sec: 80% of 1-min  8/10 sec: 50% of 1-min. 
Spots between classifications take rates of higher 
classification. 

7. PACKAGE PLANS 
SPOT BULK RATE-1 MINUTE 

PER YR: 
260e 312e 500e 750e 1000e I250x 1500e 

AA 42.00 41.50 40.75 40.00 39.25 38.50 37.75 
A 27.00 26.75 26.25 25.75 25.25 24.75 24.25 
B 13.00 12.90 12.75 12.50 12.25 12.00 11.75 

20/30 sec: 80% of 1-min. 8/10 sec: 50% of 
8. PROGRAM TIME RATES 

1/4 HOUR 
PER YR: 1 x 52e 104x 156e 260e 
AA   150 144 140 136 132 
A   106 102 98 94 90 
  64 62 60 58 56 

5 MINUTES 
AA   75 72 70 68 66 
A   53 51 49 47 45 
  32 31 30 29 28 

10. SPECIAL FEATURES 
NEWS-SPORTS-WEATHER-AGRICULTURE 

PROGRAMS & CAPSULES 
2-minute service capsules including 1-minute open 
or close plus ID, applicable 1-minute rates Plus 5.00. 
Oat, fully commissionable, per capsule. for Ume, plus 
talent/production charge. 

TALENT/PRODUCTION 
(flat commissionable) 

1/4 hr  20 2 min._............................-- 5 
..... 10 

COMBINABILITY 
All spots, regardless of length or classification. and 
capsules may be combined for discount purposes. 
Programs and spots/capsules may be combined for 
discounts on spots/capsules only. 

WN AD 
1922 

NORMAN 

CBS Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 237 6270 7.00 • 
The University of Oklahoma, Faculty Exchange, Uni-

versity of Oklahoma, Norman, Okla. 73069. Phone 
536-0900. Oklahoma City 794-6040, 
STATION'S PROGRAMMING DESCRIPTION 

WNAD: Programmed for adults and young adults. 
MUSIC: middle-of-the-road featuring popular, Jazz. 
standards, albums. Him, Broadway, sign-on-9 am, 
10:35 am-noon, 2:10-6 pm, 6:35 pm-sign-off M-F. 
Serious music, 12:15-1:55 pm M-F. 1-3 Pm 31-F. 
1-3 pm Sun. Opera at 1 pm Sat. College football. 
Feature review Sun 12:10-1 pm, music and storylines 
of Broadway, albums, classical, concerts, celebrity 
interviews, commentary. Jazz S-S, 5:35-7 13111. music 
and commentary. Sun am network features. Remainder 
of S-S, music primarily middle-of-the-road. NEWS: 
network hourly, 5 min featured at :30. Network 
news, features 9-10:35 am, 6-6:35 pm. Contact Rep-
resentative for further details. Reed 8/10/67. 

I. PERSONNEL 
Station Manager-William C. Boren. 
Sales Manager-Mike Schuman. 

(This listing continued on next page) 

The Big News 
in Oklahoma City 
is KTOK. 
Local advertisers know that good news makes 
good audiences. And KTOK has more local adver-
tisers than any other radio station in the market. 
KTOK is big news any way you measure it: 
• 8 Full-Time News Editors .. . Largest Staff In 
Oklahoma! • 300 Newscasts Per Week! • The 
Only 1/2 -Hour News Blocks In The Market (7 am / 
12 noon / 5 pm!) • National News Awards For '67 
and '68! • State News Awards Every Month Since 
December '66! • Feeds 19 Newscasts Daily To 
A State Network of 44 Stations! Measure it any 
way you want. You'll find wroK 
KTOK is the leader . . . 
by foot! 

OKLAHOMA CITY • 24 HOURS DAILY • 1000kc-Skw • 

REPRESENTED BY ROBERT E. EASTMAN CO., INC. 
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OKLAHOMA 

Oklahoma City-W N A D-Continued 
2. REPRESENTATIVES 

Frederick W. Smith. 
3. FACILITIES 

1,000 w. days; 640 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulatIans 
General: la, 2b, 3d, 4a, 4d. 5, 6e. 7b, 8. 
Rate Protection: 10e, 11a, 12a, 13a, 14e. 15a. 
Basic Rates: 201). 21b, 2214 23b, 24b, 25e. 28a, 29e, 

33a. 
Contracts: 43, 44b, 45. 51e, 51b, 51c. 
Comb.; Cont. Discounts; 60h, 61e. 62b. 
Cancellation: 70e. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS. 

TIME RATES 
Rates effective October 15, 1965. (Card No. 2A.) 

Rates received October 28, 1965. 
6. SPOT ANNOUNCEMENTS 

Spots to be run within contracturai year. 
1 20/30 1 20/30 
min sec min sec 

150 ti 9.00 7.00 1000 tL___ 5.00 3.50 
500 ti ....... 7.00 5.00 
10-seconds-2.50 flat. 

7. PACKAGE PLANS 
1 20/30 1 20/30 

PER WIC: min see min sec 
1 ti___  14.00 11.00 15 8.50 6.50 
5 12.00 9.00 30 7.50 5.50 
10 ....... „ 9.00 7.00 50 8.00 4.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ...... ....... 90 45 35 30 25 

OKMULGEE 
Okmulgee County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KOKL 
1937 

Media Code 4 237 6400 0.00 

Brauer Broadcasting Co.. Box 756. Enterprise Bldg., 
410 W. 6th St., Okmulgee. Okla. 74447. Phone 
918-756-3646. 

I. PERSONNEL 
President-J. W. Brauer. 
Vice-Pres. & Gen'l Mgr.-Donna Dove. 

2. REPRESENTATIVES 
Southeast-C. K. Beaver & Associates, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1240 kc. 

Non-directional. 
Operating schedule: 6 am-10 pm daily. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d. 4a, 4d, 5, tia, 7a, 8. 
Rate Protection: 10b, 11b, lib, 13b, 14b, 16. 
Basic Rates: 20b, 21e, 21b, 22e. 23s. 26, 28a, 28e, 

29a, 
Contracts: 40e. 44s, 45, 46, 47a, 49, 51e. 
Comb.. Cont. Discounts: 60e, 60f. 601. 61e. 
Cancellation: 70a. 70e, 71e, 72, 73e. 
Prod. Services: 81. 82. 
Programs or 10 minutes or less and announcement' 
are subject to removal by program of 15 minutes or 
more. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 9/30/68. 
7. PACKAGE PLANS 

SPECIFIED TIMES 
(Within 1/2 hr periods) 

Ix 52x 104e 156e 260e 312e 624e 
1 min 3.50 3.30 3.10 2.90 2.65 2.45 2.20 
30 sec 2.95 2.80 2.65 2.50 2.25 2.10 1.90 
10 sec 2.10 2.00 1.85 1.75 1.60 1.50 1.30 

ROS WEEKLY PACKAGES 
I ti lOtI 20t1 30 tl 50 tl 

1 min._ 3.30 3.10 2.90 2.65 2.45 
30 sec.  2.80 2.65 2.50 2.25 2.10 
10 see  2.00 1.85 1.75 1.60 1.50 
1-minute, 30-seconds and 10-seconds combinable for 
frequency. 

PAULS VALLEY 
Garvin County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KVLH 
1947 

Media Code 4 237 6530 4.00 

Anderson Broadcasting Service, Hwy. 77, North of 
Paula Valley, Okla. 73075. Phone 238-3314. 

I. PERSONNEL 
General Manager-Eddie Anderson. 

3. FACILITIES 
250 w. days; 1470 hr. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6e. 7b. 
Rate Protection: 10a. 11a, 12a. 130. 14a. 
Basic Rates: 200, 20b, 21e, 21b, 22a, 23e, 24b, 24c. 

25a. 28a. 
Contracts: 40a. 42b. 43, 44a. 45, 46, 49, 51a. 
Comb.•. Cont. Discounts: 60b, 60h, 601, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 81. 82. 
Affiliated with ICBS Radio Network. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
NATIONAL AND. LOCAL RATES SAME 

Eff 1/l/66-Recd 8/4/66. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED POSITION 

1 MINUTE 
1 a  2.95 260 x  1.75 
26 x  2.60 312 x  1.60 
52 x  2.50 624 x  1.50 
156 x  2.10 1000 x.  1.35 

20/30 SECONDS 
1 x  2.35 260 o 1.40 
26 a  2.10 31', x 1.90 
52 x  2.00 624 a  . 1.20 
156 x  1.75 10000   1.10 

7. PACKAGE PLANS 

ROS IMPACT PLANS 
PER WK: 10 tl 20 tl 30 ti 40 tl 50 tl 100 ti 
1 min ... 20.00 38.00 57.00 68.00 80.00 140.00 
20/30 sec__ 16.00 30.40 45.60 52.40 64.00 120.00 
PER MO: 30 tl 50 tl 100 ti 200 tl 
1 min  69.00 100.00 180.00 320.00 
20/sec 57.00 80.00 144.00 256.00 

8. PROGRAM TIME RATES 

SPECIFIED POSITION 
lx 26e 520 1560 2600 3120 6240 

1 hr.. 36.45 31.75 29.40 24.70 20.00 17.00   
1/2 hr..._... 21.20 18.80 17.60 14.10 11.80 10.60 8.25 

11.80 10.30 9.50 7.45 6.10 5.30 4.70 
5 min........ 6.20 5.60 5.30 4.40 3.80 3.50 3.25 

PAWHUSKA 
Osage County-Map Location F-2 

See ORBS consumer market map and data at begin-
ning of the State. 

KOSG 
1963 

Media Code 4 237 6660 9.00 
Cherokee Broadcasting Co.. Box 1207, Pawhuska, 

Okla. 74056. Phone 918-287-1211. 
Studios: 513A Kihekah St., Pavrhuska, Okla. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John H. Bergen. 
Vice-Pres. & Auditor-L. Q. Bergen. 
Program Director-Rick Boyd. 

3. FACILITIES 
5,000 w.; 1500 Ice. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; Bills due 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 30. 3d, 40, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 125, 13b, 14b. 
Basic Rates: 20b, 21a, 21b, 214, 220, 23e, 24a, 24e. 

25a, 29a, 33b. 
Contracts: 40e, 41, 42e, 42e, 43, 44e, 45, 46, 47e. 

48. 510, 51b. 
Comb.: Cont. Discounts: 605, 604, 60g, 601, 60k. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
No. 3 Eff 4/1/69-Rec'd 3/24/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 

1 ti 6 ti 12 tl 18 ti 
1 min 4.00 3.25 3.00 2.75 
30 sec 3.00 2.50 2.25 2.00 
10 sec 2.00 1.65 1.50 1.40 
Time periods may be combined 
quency rate. 

DISCOUNT 
52 wk-10% 

8. PROGRAM TIME RATES 
WKLY: 5 min 10 min 1/4 hr 
1 ti    6.00 10.00 12.00 
3 ti.  4.50 8.00 10.00 
6 ti  4.00 7.50 9.50 
13 weeks minimum  

DISCOUNT 
52 wk-10% 

24 ti 30 tl 36 tl 
2.50 2.25 2.00 
1.85 1.65 1.50 
1.25 1.15 1.00 

to earn higher fre-

PONCA CITY (1 AM; 
Kay County-Map Location F-1 

See SIMS consumer market map and 
nIng of the State. 

K L 0 R (FM) 
1965 

e 

1/2 hr 1 hr 
22.00 40.00 
20.00 38.00 
19.00 37.00 

1 FM) 

data at begin-

Media Code 4 237 6725 0.00 

Communications Enterprises. Inc.. Box 990. Suite 
414, Community Bldg., Ponca City, Okla. 74601. 
Phone 405-762-6388. 

I. PERSONNEL 
General Manager-Ray Sullivan. 
Program Director-Bob Cauthon. 

3. FACILITIES 
ERP 3,000 w.; 99.3 mc. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 175 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 2b, la, 3d, 4a, 4e, 5, On, 7b. 
Rate Protection: 10, 11b, 125, 13b, 14b, 15b. 
Basic Rates: 20a, 21b, 228. 238. 24e. 25e, 28e. 

30, 33e. 
Contracts: 40a, 41, 424, 44a, 45, 46, 47e, 510. 
Comb.: Cont. Discounts: 60a, 60e, 610, 62b, 62d. 
Cancellation: 700, 70e, 710, 72, 73b, 
Prod. Services: 80, 82. 
AM facilities: KLTR, Blackwell. 
Member: Oklahoma News Network, Inc. 

TIME RATES 

Rates are identical to KLTR, Blackwell. See that 
listing. 

WBBZ 
1928 

e 
Subscriber to the NAB Radio Code 

Media Code 4 237 6790 4.00 
l'once City Publishing Co.. Box 588, 1601 E. Okla-

homa, Ponca City. Okla, 74601. Phone 
6607. 

I. PERSONNEL 
General Manager-Allan W. Muchmore, 
Station Manager-William C. Maugans. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
250 w.; 1230 hr. Non-directional. 
Operating schedule: 6:00 am-11:00 pm weekdays; 
7:00 am-11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 25, 3a. 3d. 4a. 4d, 5. 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 213a, 21a, 21d, 22b, 23b, lib, 24c, 25a, 

28a, 29a, 30, 32b. 
Contracts: 40a. 41„ 426, 44e, 45, 46. 47e, 50, 51b. 
Comb.: Cont. Discounts: 60a, 624. 
Cancellation: 71s, "2. 735. 
Prod. Sereines: el. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Rates effective September 1, 1958. (Card No. 4.) 

Card received August 18, 1958. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ........   7.00 260 tl............................. 5.25 
26 ti._  6.65 312 ti  .. 4.90 
52 ti  6.30 500 ti 4.55 
104 ti  5.95 1000 ti  4.20 
156 ti  5.60 

7. PACKAGE PLANS 
Per week: 

In 1-minute announcements   . 5.00 
20 1-minute announcements  4.00 

1n-second announcements-50% of applicable minute 
rate, either regular or package. May be combined 
for frequency discount purposes. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

I x  30 20 15 10 
26x-5% 104x-15% 260x-25% 
52x-10% 156x-20% 

POTEAU (1 AM; 1 FM) 
Le Flore County-Slap Location H-4 

See OROS consumer market map and data at begin 
sing of the State. 

KLCO 
1953 

e 
Subseriber to the NAB Radio Code 

Media Code 4 237 6920 7.00 
Lenore County Broadcasting Co.. Poteau. Okla. 74953, 
STATION'S PROGRAMMING DESCRIPTION 

KLCO: Programmed for general interest. 
NEWS: 5 min on hour throughout day, with five 
15 min newscasts. Weather report at 6:15 am. Mar-
ket reports at 7:15 am & I pm. Music sign-on-1:30 
pm mostly middle-of-the-road. 30 min program 
9:30-10 am and 15 min programs 10-10:15 & 11-
11:15 designed for the homemaker, include shopping 
tips. traffic conditions, weather summaries and per-
tinent homemaking hints. Religious music 1:30-2 
pm. Middle-of-the-road to 3:30 DM, 3:30-4 pm 
country and western music. 4-6 cm current hits. 
6 pm-sign-off standards. Sun religious programs 
and music. MUSIC: primarily middle-of-the-road 
and standard. Contact Representative for further 
details. Ree'd 7/19/67. 

I. PERSONNEL 
R. B. and Bernice Bell. 

2. REPRESENTATIVES 
& It Representatives, Inc. 

3. FACILITIES 
1.060 w.; 1280 he. Non-directional. 

4. AGENCY COMMISSION 
15%. Bills rendered lot of month payable 10th. 10% 
interest charged after 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 44, 5, 60. 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13e, 14a, 15b. 
Basle Rates: 20b, 21b, 22a, 230. 246, 25a, 26, 27, 

28b, 29b, 30, 31, 32b, 33e. 
Contracts: 40e. 41, 42b, 42d, 43, 44b, 45, 46, 47a, 

48. 49. 50, 51b. 
Comb.: Cont. Discounts: 60a. 61a. 62d. 
Cancellation: 70a. 70c, 71a, 72, 73a. 
Prod. Services: 80. 81. 82. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
No. 7 Eff 1/1/67-Rec'd 2/13/67. 

0. SPOT ANNOUNCEMENTS 
lx 520 365e 1000+ 

1 min  4.00 3.50 3.25 3.00 
30 sec  2.00 1.85 1.70 1.50 
10 sec  1.00 .95 .85 .75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 mln 3 min 

I x  32.00 22.00 16.00 8.00 6.00 
52 x  30.00 18.00 9.50 6.00 5.00 
305 x  26.00 15.00 8.00 5.50 4.50 
1000 +  24.00 14.00 7.50 4.50 4.00 

KLCO-FM 
1968 

e 
Media Code 4 237 6921 5.00 
LeFlore County Broadcasting Co.. Box 520, Poteau. 

Okla. 74953. Phono 918-647-2288. 
I. PERSONNEL 
R. B. and Bernice Bell. 

2. REPRESENTATIVES 
R & R Representatives, Inc. 

3. FACILITIES 
ERP 3,000 w.; 98.3 mc. 
Operating schedule: 8 am-10 pm. CST. 
Antenna ht.:   ft. above average terrain. 

4. AGENCY COMMISSION 
15%. Bills rendered 1st of month payable 10th. 10% 
interest charged after 30 days. 

405-765- 5. GENERAL ADVERTISING See coded regulations 
See KLCO listing for coded regulations. 
Member: Oklahoma News Network, Inc. 

TIME RATES 

Rates are identical to KLCO. See that listing. 

PRYOR CREEK 
Mayes County-Map Location G-2 

See SltDS consumer market map and data at begin-
ning of the State. 

KOLS 
1950 

Media Code 4 237 7050 2.00 
Lakes Area Broadcasting Co., 5th and B. Mill, 

Pryor. Okla. 74361. Phone VA 5-2763, 

STATION'S PROGRAMMING DESCRIPTION 
KOLS: Programmed for adult general interest. 
MUSIC: middle-of-the-road and current hits 50%, 
country and western 2%, standards and trends 25%. 
NEWS: en hour from state news network, on half 
hour from national network. News. staff originates 
three 1/4 hour newscasts plus one 1/2 hour roundup. 
FARM: news from 2 networks, press service plus local 
county agricultural establishment. Weather each 1/4 
hour. Farm markets from state and national sources 
at 12:45 pm daily. Total news, talk, information, 
editorial, 23% broadcast day. Sun devoted to church 
and religious programming plus local newscasts as 
listed above. Contact Representative for further de-
tails. Reed 6/16/69. 

I. PERSONNEL 
General Manager-L. L. Gaffaney. 
Business Manager-Mrs. L L. Gaffaney. 
Station Manager-Jimmie Bland. 

2. REPRESENTATIVES 
Southern-Mario Messina Company. 

3. FACILITIES 
1.000 w. days; 1570 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4b, 4d, 5, On, 7e, O. 
Rate Protection: 10a, 11e. 12a, 13e, 140, 15a, 15b, 

16. 
Basle Rates: 205, 21e, 21b, 21c, 2Id, 22a, 125, 23a, 

24e, 25a, 26, 28b, 28c, 29a, 29b, 31, 33d. 
Contracts: 40a, 41, 42d, 43, 44a, 44b, 45, 46, 47a, 

48, 49, 50, 51e. 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60g, 610, 61b, 

62b. 624. 
Cancellation: 700, 70e, 71e, 72, 725. 
Prod. Services; 80. 81, 82. 
Cigarette advertising not acceptable. 
4ffilated with KBS Radio Network. 
Member: Magic Circle Network, Oklahoma News Net-
work, Inc. 

TIME RATES 
No, 3 Eff 2/1/67-Ree'd 1/31/67. 

(This listing continued on next page) 

SERVICE-ADS 
Are Fibre Titan 

JUST PROMOTION! 
The Service-Ads that media puts 

into SRDS are more than just pub-

lication or station promotion. They 

represent an honest effort to pro-

vide you with information you can 

use in evaluating media and com-

paring them with others. 

The data you find in Service-Ads 

can be as valuable to you as the 

information you pick up from the 

listing material in Standard Rate. 

Be sure that you take advantage 

of this material when it is provided 

for your use. Read, and Use, the 

Service-Ads in SRDS! 

718 Spot Radio Stations September 1, 1969 



Pryor Creek-K O L S-Continued 
8. SPOT ANNOUNCEMENTS 

SPECIFIED TIMES 
(Within 1/2 hr periods) 

lx 52x I04x 156x 260x 
I min 2.50 2.35 2.20 2.05 1.90 
30 see 2.10 2.00 1.90 1.75 1.60 
10 sec 1.65 1.55 1.45 1.35 1.25 
All spots combinable for frequency. 

7. PACKAGE PLANS 
WEEKLY-ROS 

1 ti 10 ti 20 ti 
1 min  . 2.35 2.20 2.05 
30 2.00 1.90 1.75 
10 1.55 1.45 1.35 
All spots combinable for frequeneY. 

SAND SPRINGS 
Tulsa County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

3I2x 624x 
1.75 1.60 
1.50 1.85 
1.20 1.10 

30t1 50 tl 
1.90 1.75 
1.60 1.50 
1.25 1.20 

KTOW 
1961 

Media Code 4 237 7180 7.00 
Big Chief Broadcasting Company of Tulsa, Inc. Box 

637, Tulsa. Okla. 74101. Phone 918-245-9577-78. 

I. PERSONNEL 
Pres. & Gen'l. Mgr.-Buddy Powell. 
Program Director-Art Johnson. 
News Director-Don Warner. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

S. FACILITIES 
500 w.: 1340 kc. Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 45. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e, lle. 12e, 13e, 14e, 15b. 
Basic Rates: 20a, 20b, 21a, 22b, 23a, 24b, 24e. 25e. 

26, 27. 28e. 29a. 33b. 
Contracts: 40a, 41. 42d, 44a, 45, 48, 47a, 48, 49, 

51e. 
Comb.: Cont. Discounts: 60e, 61e. 62d. 
Cancellation: 70e. 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 10/1/67-Ree'd 9/27/67. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm. 
B-All other times. 

7. PACKAGE PLANS 
-AA- -A-- -B-

PER WK: I min 30 see 1 min 30 see I min 30 see 
Fixed   20.00 16.00 16.00 13.00 13.00 10.00 
(*)   18.00 14.00 14.00 12.00 12.00 9.00 
6 ti  16.00 13.00 13.00 10.00 10.00 8.00 
12 ti......._  15.00 12.00 12.00 9.00 9.00 7.00 
18 ti......._  14.00 11.00 11.00 8.00 8.00 6.50 
24 ti  13.00 10.00 10.00 7.50 7.50 6.00 
30 ti  12.00 9.00 9.00 7.00 7.00 5.50 
36   11.00 8.00 8.00 6.50 6.50 5.00 

(•) Less than 6 ti. 
ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix 52x I56x 312x 

1 hr  128.00 114.00 106.00 97.50 
1/2 hr  72.80 64.50 59.00 52.00 
1/4 hr  45.50 39.90 36.40 32.90 

DISCOUNTS 
52 wk-10% 26 wk-5% 

(CR) 

SAPULPA 
Creek County-Map Location F-3 

See SIMS consumer market map and data at begin-
ning of the State. 

KREK 
1962 

Media Code 4 237 7310 0.00 
KREK, Radio Sapulpa, Box 861, Sapulpa, Okla. 

74066. Phone 918-224-2620. 
STATION'S PROGRAMMING DESCRIPTION 

KREK: Programmed for general interest. 
MUSIC: middle-of-the-road. NEWS: major news 7:30 
am. 12:30 pm. 4:30 pm, 7 days weekly. Otherwise 
5 min network on hour, and local at :30. 3 min 
weather at :15, 3 min special interest feature or 
sports at :45. Sun am reserved for religious pro-
grams. Contact Representative for further details. 
Reed 2/6/69. 

I. PERSONNEL 
Owners-Edward K. & Melba II. Livermore. 
Manager-James R. Williams. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
500 w. days: 1550 In. Directional. 
Operating schedule: 7 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. Bills due 10th of month. 

E. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3e. 31). 3e, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Sate Protection: 10g, 11g. 12g, 13g. 14g, 15b. 
Basle Rates: 20b, 220, 23a, 24b, 24e, 25a, 28b, 20e, 

29a. 30. 
Contracts: 40a. 42a, 42e. 43, 44e, 45, 47a, 48, 49, 

51e. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 61b, 626. 
Cancellation: 70a, 70e. 71a. 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 

TIME RATES 
Elf  Rec'd 8/4/69. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

(Within 1/2 hour periods) 
Ix 312e 624e 

I min  4.50 3.00 2.50 
30 sec  4.00 2.50 2.00 
Includes insertion in available newscasts at station 
option. 

7. PACKAGE PLANS 
PER WK, ROS: 30 ti 60 ti 90 ti 
1 min.  3.50 3.25 3.00 
30 sec.  3.00 2.75 2.50 

SHAWN EE 
Pottawatomie County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KGFF 
1950 

e 
Subscriber to the NAB Radio Code 

Media Code 4 237 7440 5.00 
Owned by Stauffer Publications, operated by KOFF 
Broadcasting Co., Inc., Shawnee Country Club, 
Box 9, Shawnee, Okla. 74801. Phone BR 3-4390. 

I. PERSONNEL 
General Manager-William A. Weaver. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 6:00 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 4a, 4d, 5, 60, 71). 8. 
Rate Protection: 10a, Ila, 120, 13a, 14a, 15b. 
Basic Rates: 20b, 22e, 24b, 25a, 28e, 29a, 
Contracts: 405. 475. 51b. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 71a, 73a. 
Prod. Services: 80, 82. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
Rates effective October 1, 1956. 

Revisions received September 14. 1956. 

S. SPOT ANNOUNCEMENTS/PROGRAM RATES 
(6:00 am-sign-off) 

1 hr. 1/2 hr. 1/4 hr. 5.min. (0) 
1 time..,. 30.00 18.00 12.00 7.50 4.50 

26 times.. 29.25 17.55 11.70 7.31 4.39 
52 times.. 28.50 17.10 11.40 7.12 4.27 
104 times.. 27.00 16.20 10.80 6.75 4.05 
156 times.. 25.50 15.30 10.20 6.37 3.83 

(•) One minute announcement or less; one minute 
transcription or less. 

10. SPECIAL FEATURES 
Weather reports, temperature and market reports 
available at regular rates plus 20%. 

STI LLWATER AM; 2 FM) 
Payne County-Map Location F-3 

See SRDS consumer market map and data at begir-
nine of the State. 

KS P I KSP I-FM 
1947 1947 

IMO clii F 
Subscriber to the NAB Radio Code 

Media Code 4 237 7570 9.00 
Box 231, Stillwater, Okla. 74074. Phone 372-7800. 
Studio: 3602 S. Perkins ltd. 

STATION'S PROGRAMMING DESCRIPTION 
KSPI: Programmed for general interest. 
FARM: 6:25-7 am & 12:45-1 pm. NEWS: 5 rain 
network at :30, local and state on hour. Major news-
casts 7:15-8:15 am, noon-1 pm. 5-6 pm. Noon block 
has local, state, national weather, sports, commentary, 
farm. MUSIC: general popular, featuring middle-of-
the road, standards, showtunes, film. Country and 
western 6-7:30 am. SPORTS: live university football, 
basketball, baseball, wreatling, high school football 
and basketball, network baseball, golf, football. 
Sportscasts 8:05 am, 12:20 pm. 4:30 pm, 5 pm & 
6:30 pm. 9 am-noon music, news, features aimed at 
housewife, features telephone reports from hospital. 
court clerk, fire department, police and 30 min phone 
swap program. Reed 3/24/69. 

I. PERSONNEL 
General Manager-J. R. Bellatti. 
Sta. Mgr. At Sales Dir.-Bill Platt. 

S. FACILITIES 
250 w. days: 780 ire. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
FM FACILITIES 
ERP 4,000 w.; 93.9 me. Stereo. 
Operating schedule: 6:00 am-midnight. CST. 
Antenna ht.-375 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 26. 3a, 3b, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10e, 11e. 12e, 13e, 14e, 15b. 16. 
Basle Rates: 20b, 21a, 21b, 22a, 22b, 23a, 26. 
Contracts: 40a, 44a, 44b, 470, 51b, 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 601, 

61a. 
Cancellation: 70e, 70e, 71b, 72, 73e, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with KBS and MRS Radio Networks, 

TIME RATES 
Elf 4/1/69-Ree'd 3/24/69. 

6. SPOT ANNOUNCEMENTS 
Spot . 3.00 •Shortie   1.70 

(*) Minimum of 6 per day and minimum 50 
shorties within 30 days of order. 10 seconde in 
length. 

Special rate, 6:30-8:30 am_.   3.50 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 mln 
1 x.  ..... ......_... 30 15 9 6 

Volume Discounts 
50.00 to 100.00  2% 201.00 to 250.00.......- 8% 
101.00 to 4% 251.00 and over__ 10% 
151.00 to 200.03 _. 6% 

KVRO (FM) 
1966 

C 
Media Code 4 237 7700 2.00 
KVRO, Inc.. Communications Center, Oklahoma 

State University. SUllwater, Okla. 74074. Phone 
405-372-6000. 
STATION'S PROGRAMMING DESCRIPTION 

KV.110 (FM): Programmed for college students, young 
adults and teens. 
MUSIC 80%: features current hits and rock. NEWS 
15%: 5 min on hour, network at :30, features twat, 
state and wire service. 20 man news staff. SPORTS 
5%. Contact Representative for further detalla. Reed 
6/30/69. 

I. PERSONNEL 
Sales Mgr. & Sec'y Treas.-Jack W. Deakin, 
Resident Agent-Dr. Robert P. Lacy. 
General Manager-Ed Meyering. 

2. REPRESENTATIVES 
Campus Media, Inc. 
Regional-It & R Representatives, Inc. 

S. FACILITIES 
ERP 295 w.: 105.5 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 33 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 213, 3a, 3d, 4b, 4d. 
Rate Protection: 10e, ils, 12e, 13e. 14a. 15b, le. 
Basic Rates: 21e. 21b, 24e, 30, 33d. 
Contracts: 40a, 440, 45. 46. 
Cancellation: 70e, 71s. 72, 730. 73b. 
Prod. Services: 82. 
Member: Oklahoma News Network, Inc. 

TIME RATES 

No. 8 Eff 3/1/67-Rec'd 3/27/67. 
6. SPOT ANNOUNCEMENTS 

Ix 15e 26x 
1 min..._ ..... 3.15 3.00 2.80 
30 2.00 1.80 1.70 
10 sec.__ 1.25 1.20 1.10 

7.'PACKAGE PLANS 
PER WK: 
1 min 

KVRO 60 
66 30-see soots within 1 month.______. ......... 6(1.60 

52x 
2.50 
1.50 
1.00 

206x 312x 1160x 
2.40 2.25 1.90 
1.40 1.30 1.10 
.95 .85 .75 

30 ti 60 tI 90 tl 
  57.50 111.00 155.00 

TAHLEQUAH (1 AM; 1 FM) 
Cherokee County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KTLQ 
1957 

Media Code 4 237 7830 7.00 

The Camelleta Co.. Box 497, First National Dank 
Bldg., Tahlequah, Okla. 74464, Phone 918-656-
2511. 

I. PERSONNEL 
President-Jim Egan. 
General Manager-Galen O. Gilbert-
Manager-Ralph Lynch, 

S. FACILITIES 
1.000 w. days; 1350 ke. Non-directional. 
Operating schedule: 5:10 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; 2% cash discount. Bills due and payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 21). la, 4b, 4d, 5, 6a, 8. 
Rate Protection: 10e. lia, 12e. 13a, 14a, 15b, 
Basic Rates: 20b, 22e, 28b, 29b. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71e. 
Prod. Services: 82. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 12/1/65-Reed 4/15/66. 
6. SPOT ANNOUNCEMENTS 
PER MO: 1 min 30 see 1 min 30 ses 
1 4.20 3.20 30 2.80 2.10 
5 ti  3.85 2.90 60 2.50 1.85 
10 ti 3.60 2.70 90 ti  2.20 1.65 
20 ti  3.20 2.45 120 2.00 1.50 

8. PROGRAM TIME RATES 
PER MO: 1/2 hr 1/4 hr 5 min 

25.30 17.60 8.80 
5 ti    23.65 16.50 1.25 

22.10 15.40 7.75 
  19.30 13.50 6.75 

30 ti 16.35 11.40 5.70 
60 ti._ 14.70 10.30 5.15 
90 ti 13.00 9.10 4.55 
120 ti 12.80 8.95 4.50 

KT LQ-FM 
1966 

Media Code 4 237 7831 5.00 
Camelleta Corp., Box 497, 100 S. Muskogee, Tahle-

quah. Okla, 74464. Phone 918-456-2511. 
I. PERSONNEL 
President--Jim Egan. 
General Manager-Galen O. Gilbert, 
Manager-Ralph Lynch. 

S. FACILITIES 
ERS' 1,900 w.: 101.7 me. Stereo. 
Operating schedule: 6 non-11 pm. CST. 
Antenna ht.: 75 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 2% cash dlscrunt. 
Payable by 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: 30, 3b, 4b, 4c1, 5, 6e, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 140. 
Basic Rates: 20a, 
Contracts: 40a. 
Comb.: Cont. Discounts: 60a, 61e. 
Cancellation: 700. 70e. 71a. 
Member: Oklahoma News Network, Inc. 

OKLAHOMA 
TIME RATES 

Fff Rec'd 6/13/69. 
6. SPOT ANNOUNCEMENTS 
PER MO: I ti 5 ti 10 ti 
1 min..........., 3.75 3.00 2.80 
30 sec  3.15 2.65 2.25 

8. PROGRAM TIME RATES 
PER MO: I ti 5 ti 10 ti 
1/2 br ..... 25.30 23.65 22.10 
1/4 hr  17.60 16.50 15.40 
5 mi   8.80 8.25 7.75 

TULSA (6 AM; 4 FM) 

20 ti 
2.35 
2.00 

20 ti 
19.30 
13.50 
6.75 

50 ti 120 ti 
1.95 1.50 
1.80 1.25 

30 tl 60 tl 
16.35 14.70 
11.40 10.30 
5.70 5.15 

Tulsa County-Map Location G-3 

See SltDS consumer market map and data at 
using of the State. 

KAKC 
1946 

1111KATZ RADIO 
RAI WEST 

begin-

Subscriber to the NAB Radio Code 

Media Code 4 237 7960 2.00 

KAKC of Tulsa. Inc., KAKC Bldg., 51st and 
South Peoria, Tulsa. Okla, 74101, Phone 918-743-
9877. TWX 910-845-2230. 

I. PERSONNEL 
President-S. Carl Mark. 
General Manager-Bill Allred. 
Program Director-Lee Bayley. 

2. REPRESENTATIVES 
Katz Radio, West. 

S. FACILITIES 
1,000 w. days. 500 w. nights; 970 hr. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily. CST. 
Partial simulcast operation. Simulcast 9:45 am-6 Inn 
Mon thru Fri. For non-simulcast facilities see 
KAKC-FM. 

4. AGENCY COMMISSION 
15% on net time; no cash diamant. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5. 
Rate Protection: 15b. 15d. 
Contracts: 40a, 44n, 
Comb.: Cent. Discounts: 60e 
Cancellation: 70e, 71a, 72. 
Affiliated with Katz Radio AID. Plan. 

TIME RATES 
No, 11 Eff 7/1/68-Ree'd 7/15/68. 

AAA-Mon thru Sat 6-10 am & 3-8 pm. 
AA-Mon thru Sat 5-6 am, 10 am-3 pm & 8 pm-
midnight; Sun 5 am-midnight. 
A-All other times. Rates on request. 

6. SPOT ANNOUNCEMENTS 
PER WK, 1 MIN: 1 ti 6 ti 12 01 18 ti 24 tl 
AAA   35 33 32 31 30 
AA   30 28 26 25 24 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 

PER WK, 1 MIN: TAP I 12 ti 18 ti 24 ti 
AM Drive Mon thru FrL  4 6 8 
PM Drive Mon thru FrL  4 5 8 
After 8 pm & wknds 
Mon thru Sun  4 6 

324.00 468.00 600.00 

1/3 AAA.  TAP II 4 e 8 
2/3 AA  8 12 16 

300.00 432.00 552.00 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

COMBINABILITY 
All spots, regardless of length or classification, may 
be combined for discount purposes, as long as TAP 
spots of each length are properly distributed by time 
classifications. 
Spots and program units may not be combined for 
discount purposes. 

KAKC-FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 237 7961 0.00 
KAKC of Tulsa, Inc., 51st and S. Peoria, Tulsa, 
Okla, 74101, Phone 918-743-9877, TWX 910-845-
2230. 

I. PERSONNEL 
President-S. Carl Mark. 
General Manager-Bill Allred, 
Program Director-Lee Bayley. 

2. REPRESENTATIVES 
Katz Radio, West. 

S. FACILITIES 
EltP 4.100 w.; 92.9 me. 
Operating schedule: 6:00 pm-mIdnIght. CST. 
Antenna ht.: 480 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm-midnight. For simulcast facilities see KAKC. 

4. AGENCY COMMISSION 
15/0 Ume only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 15d. 
Contracts: 40a. 
Cancellation: 70e. 

TIME RATES 
Rates effective March 1. 1964. (Card No. 1.) 

Card received August 17, 1964. 
EL PROGRAM TIME RATES 

1 HOUR OR LESS 
1 ti 75.00 100 55.00 
25 ti    70.00 150 ti.-..-...-- 50.00 
50 ti  65.00 200 ti.. 45.00 
75 ti  60 00 

JO. SPECIAL FEATURES 
5 MINUTE NEWS PACKAGE 

Daily Sun thru Sat-7:00 pm. 9:00 pm and 11:00 pm. 
Monthly charge of 500.00 total of 1-minute commercial 
time with open and close. 

(Tulsa continued on next page) 
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KCNW 
1938 

R Al Et 

Subscriber to the NAB Radio Code 
Media Code 4 237 7980 0.00 
Unicorn, Inc. dba KCNW. Inc., 8601 S. Harvard. 

Tulsa, Okla. 74135. Phone 918-299-5071. 
STATION'S PROGRAMMING DESCRIPTION' 

KCNW: Programmed for urban adults and young 
adults. 
NEWS: 2 man news staff and mobile unit. MUSIC: 
Modern country. 6 air personalities handle all seg-
ments. Personalities available for remote and/or 
mobile broadcasts. Contact Representative for further 
details. Rec'd 11/5/68. 

I. PERSONNEL 
General Manager-Don Boyles. 
Operation Manager-Arlen Sanders. 

2. REPRESENTATIVES 
Alan Torbot Associates, Inc. 
Southwest-Riley Representatives. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1300 ke. 

Directional-separate patterns day and night. 
Operating schedule: 5 am-1 am CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3e. 45. 5, 65. 7a, 8. 
Rate Protection: 10a, Ila, 12a, 13a. 14a. 
Basic Rates; 20b, 21b, 21e, 21d, 22a, 22b, 235, 24e. 

25b, 29a. 
Contracts: 405, 41, 44a, 44b, 95, 46, 47e, 48, 49, 

51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 130h, 

61b, 62a. 62d. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf 12/1/68-Rec'd 12/2/68. 

AAA-Mon thru Fri 6-10 am & 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm 8c 7-9 pm; Sat & 
Sun 6 am-7 pm. 
A-Mon thru Fri 5-6 am & 9-11 pm; Sat & Sun 7-
11 pm. 
B-Dally-11 pm-5 am. 

6. SPOT ANNOUNCEMENTS' 
I MIN: I tl 6 ti 12 ti 18 ti 24 ti 
AAA   28.00 26.00 24.00 22.00 20.00 
AA   22.00 21.00 20.00 19.00 18.00 
A   16.00 15.00 14.00 13.00 12.00 
  10.00 9.00 8.00 7.00 6.00 

20/30 SEC: 
AAA   22.00 21.00 19.00 18.00 17.00 
AA   18.00 17.00 16.00 15.00 14.00 
A   13.00 12.00 11.00 10.00 9.00 

............... 8.00 7.00 6.00 5.00 4.00 
10 SEC: 
AAA   14.00 13.00 12.00 11.00 10.00 
AA   11.00 10.50. 10.00 9.50 9.00 
A   8.00 7.50 7.00 6.50 6.00 
  5.00 4.50 4.00 3.50 3.00 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK: I min 20/30 
Plan I (6AAA. IAA. 3A)  220 176 
Plan II (9AAA, 5AA, 4A)  310 248 
Plan III (12AAA. 7AA, 5A)  385 308 

CONSECUTIVE WEEK DISCOUNT 
52 wk-8%. 

KELI 
1934 

1:1E2E1 
Media Code 4 237 8090 7.00 
Broadcasting Associates, Inc., Box 3685, Tulsa State 
Fair Grounds, Tulsa, Okla. 74152. Phone 918-622-
1430. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Raymond Ruff. 
Station Manager-Joe Henderson. 

2. REPRESENTATIVES 
MeGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w.; 1430 he. Directional-night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 3a. 3e. 3d, 4a. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10a, 11g. 15b. 
Basic Bates: 21a, 21b. 23a. 24a, 24b, 24e, 25a. 27, 

28b, 29a. 29b. 
Contracts: 40a, 41, 44b, 45, 46, 47e, 49. 51e. 
Comb.; Cont. Discounts: 60a. 691, 61a, 62a, C2d. 
Cancellation: 70a, 70e. 71a, 72. 
Prod. Services: 80, 82. 

TIME RATES 
No. 143J Eff 10/1/66-Reed 9/12/66 

AA-Mon thru Sat 6-9 am & 3-7 pm. 
A-Mon thru Sat 9 am-3 pm & 7 pm-midnight; all 
day Sun. 
B-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6 ti 12 ti 18 ti 24 tl 30 tl 
1 ...... 25.00 23.75 22.50 18.75 17.50 16.25 

CLASS A 
1 min  19.00 18.50 18.00 17.50 17.00 16.00 
B-50% ROS rate. 
30 sec: 80% of minute. 10 sec: 50% of minute. 
10 seconds will not combine with 30 second or I 
minute spots for discounts on longer spots. 

7 PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(BTA or 1/3 6-9 am & 3-7 am, 1/3 9 am-
3 pm, 1/3 7 pm-midnight) 

PER WK: 15 ti 20 01 25 ti 30 ti 
1 min (only)  15.50 14.50 13.50 12.50 
Will not combine with other services for frequency 
discounts. 

ROS PACKAGES 
(6 am-midnight) 

1 min 30 see 10 see 
50 ti  . 12.00 9.60 6.00 
100 ti  11.50 9.20 5.75 
150 ti  11.00 8.80 5.50 
300 ti  10.25 8.20 5.15 
500 ti  0.50 7.60 4.75 
750 ti  8.75 7.00 4.40 
1000 ti  8.00 6.40 4.00 
2000 ti  7.00 5.60 3.50 
10 seconds will not combine with 30 second or 1 min-
ute spots for discounts on longer spots. 
Must be used within 1 contract year. Will not com-
bine with other plans for discounts. 

DISCOUNTS 
AA, A and TAP plans-26 week firm 10%. 52 week 
firm 15%. 

KFMJ 
1946 

  GERI- EILINICI---1E= 

a, ..o..e.sczciAo.-r.s. 

Subscriber to the NAB Radio Code 
Media Code 4 237 8220 0.00 
KFM.I. Inc., Box 746, 5400 W. Edison, Tulsa, Okla. 

74101. Phone 918-585-5555. 
STATION'S PROGRAMMING DESCRIPTION 

KFMJ: Programmed for adulta. 
AIR PERSONALITIES handle all music segments. 
Sign-on-7:30 am, country and western music with 
news, weather and farm market reports. 7:30 am-1 
Prn, religious programming of gospel music and 
sermons. 1-2 pm, gospel music personality program 
with music, news, weather, farm report and local 
activities. 2-6 pm, country and western personality 
with music, news, weather and local activities hourly. 
MUSIC: country and western current best sellers and 
best of past. All day Sun religious programs featur-
ing gospel music and sermons. Contact Representative 
fur further details. Rec'd 9/7/67. 

I. PERSONNEL 
l'res. & Gen'l. Mgr.-George Kravis. 
Sales Manager-Carl C. Smith. 
Program Director-David Ingles. 

2. REPRESENTATIVES 
Gert Rancher and Associates. 

3. FACILITIES 
1.000 w.; 1050 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only 

5. GENERAL ADVERTISING See coded regulations 
General; la, 2a, 21). In, 4b, 5, 6e, 7b, 8. 
liste Protection; 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21b, 21d. 23e. 25a, 29a, 30. 
Contracts: 400. 41, 44a, 46, 47a, 51a. 
Comb.: Cont. Discounts: 60a, 60e, 601, 61e. 62a, Old. 
Cancellation: 70e, 70e, 71a, 73b, 
Prod. Services; 80. 81, 82. 
Member: Gert Bunches & Associates Group. 

TiME RATES 
Eff 6/1/68-Reed 11/6/68. 

6. SPOT ANNOUNCEMENTS 
1 x 52x 156x 260x 520x 

1 min.  12.00 10.00 9.00 8.50 8.00 
20/30 sec.  9.00 7.50 6.75 6.50 6.00 

7. PACKAGE PLANS 
PER WK: 12 ti 18 ti 24 tl 30 ti 42 tl 
1 min  11 10 9 8 7 
20/30 sec  8 7 6 5 4 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 
  55.00 30.00 15.00 

13 ti  75.00 50.00 28,00 14.00 
26 ti  70.00 45.00 26.00 13.00 
52 ti  60.00 37.50 23.00 11.00 
260 ti  54.00 34.00 20.00 8.00 
312 ti _ ......... 52.00 32.00 19.00 7.00 
365 t1  50.00 30.00 18.00 6.00 

K M 0 D (FM) 
1959 

Media Code 4 237 8350 5.00 
Damson C,ommunications, Inc.. University Club Tower, 

Apt. 3002, 1722 S. Carson, Tulsa, Okla. 74119. 
Phone 918-583-5115. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Ray Simmons. 
Vice-President/Programming-Charlie Whitaker, 

3. FACILITIES 
ERP 50,000 w. (horiz.), 50,000 w. (vert.); 97.5 mt. 

Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 428 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, la, 3d, 4a, 4e, 5, 6a, 7b. 
Rate Protection: 15b. 
Basle Rates: 20a, 21b, 24b, 25a, 28b, 28e. 29b. 
Contracts: 40a, 41, 42b, 42d, 440, 45, 49, 51s. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 71s, 73a, 73b, 
Prod. Services: 81, 82. 
Affiliated with American FM Network. 
Member: Fine Music Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 4/68-Reed 9/27/68. 
AA-9 am-9 pm. 
A-9 pm-9 em. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
lx 52x 104x 260x 

1 min.  7.00 6.00 5.50 5.00 
30 sec  5.50 5.00 4.50 4.00 

CLASS A 
1 min  5.00 4.00 3.50 3.00 
30 see  4.00 3.50 3.00 2.50 

7. PACKAGE PLANS 
ROS 

(1/2 AA. 1/2 A) 
(To be run in 7 days) 

PER WK: 20 tl 30 ti 40 ti 60 ti 
1 min.  5.50 5.00 4.75 4.50 
30 sec.  4.50 4.25 4.00 3.75 

(To be run in 30 days) 
PER MO: 90 11 120 ti 150 ti 180 tl 
1 min  4.75 4.50 4.25 4.00 
30 sec  4.00 3.75 3.50 3.25 

BULK RATE PLANS 
(To be run in 1 year) 

PER YR: 3000 500x 750x 1000x 
1 min  5.00 4.50 4.00 3.50 
30 sec.. ...... ......... ..... 4.50 4.00 3.50 3.00 

NAB 

KRAV (FM) 
1962 

8, A-S-SCDCIArrES 

1:1131:1 ran FIMO 

Media Code 4 237 8610 2.00 
Boston Broadcasting Company, 1920 First National 

Bldg., Tulsa, Okla. 74103. Phone 918-582-8888. 
STATION'S PROGRAMMING DESCRIPTION 

KRAV (F51): Programmed for young adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
general popular format, current middle-of-the-road 
hits, standards, film and show music. NEWS: net-
work and local news at :50 past hour. Weather at 
:10 and at :40. Stock market reports, news briefs, 
sports information, area activities. COMMERCIAL 
POLICY: 10 announcements per hour. Contact Repre-
sentative for further details. Rec'd 6/27/69. 

I. PERSONNEL 
President-George R. Kravis. 
General Manager-Carl C. Smith. 
Program Director-Will Jones. 

2. REPRESENTATIVES 
Gert Bunchez and Associates. 

3. FACILITIES 
ERP 28,500 w.; 96.5 mc. 
Operating schedule: 6-1 am. 
Antenna ht.-333 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lle, 12e. 13e. 14e. 155. 
Basic Rates: 20b, 21d, 22a, 23s. 24b, 24c, 25a. 28a, 

29a. 30. 
Contracts: 40a, 41, 42b, 43, 44a, 45, 46, 47s, 48, 49, 

51b, 
Comb.: Cont. Discounts: 60a, 60e, 61e, 62b, 62d. 
Cancellation: 70s, 70e, 71a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 
Member: Gert Banchez & Associates Group. 

TIME RATES 
Eff 10/1/67-Rec'd 10/31/67. 

6. SPOT ANNOUNCEMENTS 
lx 150 30x 60x I25x 250x 500n 

1 min..._. 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
7. PACKAGE PLANS 

12 ti 
1 min  11 
20/30 sec  8 

8. PROGRAM TIME RATES 
Ix 15x 30x 

1 hr. ...... 84 80 76 
1/2 hr  63 60 57 
5 min_ 35 33 31 

18 il 24 tl 30 tl 42 ti 
10 9 8 7 
7 6 5 4 

60x 125x 250x 500x 
72 68 65 62 
54 51 48 46 
29 28 27 26 

KRMG 
1949 

The Eastman Station 
1:11:10 

Subscriber to the NAB Radio -Ceda 
Media Code 4 237 8740 7.00 
Smanco Broadcasting, Inc., 1502 S. Boulder. Tulsa, 

Okla. 74103. Phone 918-584-4291. 
I. PERSONNEL 
General Manager-Ron B. Blue. 
Operations Director-Chuck Adams. 
Traffic Director-Kathy Williams. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
50.000 w. days. 25,000 w. nights; 740 hr. 

Dlrectional-separate patterns day and night. 
Operating schedule: 24 hours daily. CST. 
Partial simulcast operation. Simulcast 9 pm-8 am. 
For non-simulcast facilities see KRMG-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: In. lb, 2a, 2b, 3s, 3b, 3e. 3d, 4a. 4d, 5. 

6a, 7b, 8. 
Rate Protection; 10b, 1lb, 12b, 13b, 14a. 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 23a, 24a, 24b, 25a, 28a, 29a. 

30. 33a. 
Contracts: 40a. 41. 42a, 43, 44a, 45, 46. 50, 51c. 
Comb.; Cont. Discounts: 60b, 60e. 601, 61b. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80, 81. 82. 
Affiliated with Eastman. 

TIME RATES 
No. 11 Eff 8/1/68-Reed 7/8/68. 

I-Mon thru Sat 6-10 am. 
II-Mon thru Sat 3-7 pm. 
HI-Mon thru Sat 5-6 ant & 10 am-3 pm; Sun 
noon-7 pm. 
IV-Daily 7 pm-midnight; Sun 6 am-noon. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I ti 12 ti 18 ti 24 ti 
1 min.  46.00 42.00 39.00 37.00 
30/20 sec  16.80 33.60 31.20 29.60 
10 sec.  27.60 25.20 23.40 22.20 

SECTION II 
PER WK: 1 ti 12 ti 18 ti 24 ti 
1 min.  41.00 37.00 34.00 32.00 
30/20 sec  32.80 29.60 27.20 25.60 
10 see  24.60 22.20 20.40 19.20 

SECTION III 
1 min.  36.00 32.00 30.00 28.00 
30/20 sec  28.80 25.60 24.00 22.40 
10 soc.  21.60 19.20 18.00 13.80 

SECTION IV 
1 min  25.00 22.00 21.00 20.00 
30/20 sec  20.00 17.60 16.80 16.00 
10 sec.  15.00 13.20 12.60 12.00 

7. PACKAGE PLANS 
BEST BUY PLANS 

PER WK, I MIN: Ea 
Plan A-30 U (81, 811, 10III. 4IV)  26 
Plan B-15 ti (41, 411, 5111, 21V)  28 
30/20 sec: 80% of 1-min. 10 sec: 60% of 1-min  
Not combinable with other weekly plans. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-8% 

RATEHOLDER 
Minimum wkly ached of 6 1-min spots 6 am-12 mid 
Mon-Sun necessary to maintain conoce wk advertising. 

C1121:1 

KRMG-FM 
1960 

IMO 

Media Code 4 237 8741 5.00 

Swaneo Broadcasting Co., 1502 S. Boulder Ave., 
Tulsa, Okla. 74119. Phone 918-583-7538. 

STATION'S PROGRAMMING DESCRIPTION 
KUMG-FM: Programmed for adults. 
MUSIC: standards 70%. middle-of-the-road 20%. 
NEWS 10%. COMMERCIAL POLICY: sell only 
30 second announcements. Only 6 announcements per-
mitted per hour. Contact Representative for further 
details. Itec'd 8/15/68. 

I. PERSONNEL 
General Manager-Ed 5fontray. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
ERP 61,000 w.; 95.5 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 339 ft. above average terrain. 
Partial simulcast operation. Operated separately 8 
am-9 pm. For simulcast facilities see KRMG. 

4. AGENCY COMMISSION 

15/0 time only; 10 days. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, 3a, 3b, 4a, 4d. 5, Oh, 7b, 8. 
Rate Protection: 10d, Ild. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 25s. 28a. 
Contracts: 40a, 41, 45, 46. 
Cancellation: 71a, 73b. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 4 Eff 12/1/68-Reed 12/4/68. 

6. SPOT ANNOUNCEMENTS 
lx 24e 48x 100x 

30 sec  7.50 5.00 4.00 3.00 
(Tulsa continued on next Page) 

Representatives Can Solve 

Specific Sales and 

Advertising Problems 

Consult the complete 
listing of representatives 
appearing in this issue 

There is no ad written that can apply the 
merits and qualifications of one medium to 
your specific sales and advertising problem. 
There is no ad that can lock down a media 
story in specific, concrete terms as it affects 
your selling methods. 

SRDS realizes these vital points. For that rea-
son, and because SRDS recognizes the indis-
pensable part that representative organiza-
tions play in the media-buying process, a 
complete listing of all representative organiza-
tions is available for your use in this issue. 

You'll find, in this issue, the names and 
addresses of the representatives arranged 
alphabetically. The representative serving each 
station or publication is also indicated in the 
medium's listing. 

This listing of representatives is another 
standard feature appearing every month in 
Standard Rate. Use all these special features. 
You'll find they save you time and trouble. 

13-0317,-12/66 
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KTOW 
SAND SPRINGS 

City of license. Sand Springs, Okla. 

Considered by Mutual Broadcasting System as their 
Tulsa, Okla. outlet. 

See listing under Sand Springs. Okla. 

  Advertisement  
Big Chief Broadcasting Company of Tulsa, Inc., Box 

637, Tulsa, Oklahoma. 
Personnel 

President & General Manager-Buddy Powell. 
Program Director-Art Johnson. 
News Director-Don Warner. 

Representatives 
Adam Young Radio, Inc. 

Class AA-6-10 am & 3-7 pm Mon-Fri. 
Class A-10 am-3 pm Mon-Fri. 
Class II-All other times. 

Eff 10/1/67. 

PACKAGE PLANS 
Min AA 30 Min A 30 Min B 30 

Fixed .............. 20.00 16.00 16.00 13.00 13.00 10.00 
Less than 6.... 18.00 14.00 14.00 12.00 12.00 9.00 
6/wk ....... _ 16.00 13.00 13.00 10.00 10.00 8.00 
12/wk   15.00 12.00 12.00 9.00 9.00 7.00 
18/tek ...._  14.00 11.00 11.00 8.00 8.00 6.50 
24/wk   13.00 10.00 10.00 7.50 7.50 6.00 
00/wk ....... 12.00 9.00 9.00 7.00 7.00 5.50 
26/wit   11.00 8.00 8.00 6.50 6.50 5.00 
ID's-50% or applicable 1 min rate. 

DISCOUNTS ON CONSECUTIVE WEEKS 

52 wks-10% 26 wks-5% 

KV00 
1925 

Subscriber to the NAB Radio Code 

Media Code 4 237 8870 2.00 
Southwestern Sales Corp., Box 1349, 3701 S. Peoria, 

Tulsa. Okla. 74105. Phone 918-742-5561. TWX 
910-845-2269. 

I. PERSONNEL 
President-liarold C. Stuart. 
Commercial Manager-Jack R. Crease. 
Oper. & Pros. Dir.-Jay Jones. 

2. REPRESENTATIVES 
Edward Petry á Company, Inc. 

3. FACILITIES 
50.000 w.: 1170 Ire. DirectIonal-nIght only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on station time. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 30, 4e. 4d, 5. 6a, 7b, 8. 
Rate Protection: 10h, 1111. 12h, 13h. 14h, 15a, 15b. 
Basic Rates: 20b. 21e, 22e, 23a, 24b. 24c. 25a, 26, 

27. 28e. 29a, 33a. 
Contracts: 40a, 41, 42e. 43. 441% 46, 49, 51e. 
Comb.: Cont. Discounts: 601, 601, 61a, 62b. 
Cancellation: 70e. 70e, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC Radio Network. 

TIME RATES 

No. 16 Eff 4/1/67-Itec'd 4/3/67. 
A-Mon thru Fri 6-10 am & 4-7 pm. 
B-Mon thru Fri 10 am-4 pm; Sat & Sun 6 am-7 pm. 
C-Mon thru Sun 7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

PER WK: 1 ti 6 ti 12 ti 18 (I 24 ti 
I min______ 33.00 30.00 28.00 26.00 25.00 - 
10/20/30 sec 26.00 24.00 23.00 21.00 20.00 - 

CLASS B 
1 min.  26.00 23.00 22.00 21.00 20.00 19.00 
20/30 ace...., 21.00 19.00 18.00 17.00 16.00 15.00 
10 sec 13.00 11.50 11.00 10.50 10.00 9.50 

CLASS C 
19.00 18.00 16.00 15.00 14.00 

20/30 sec ___ 15.00 14.00 12.50 12.00 11.00 
10 sec  9.50 9.00 8.00 7.50 7.00 

(.) Specified Position. 
Minutes. Newscasts, Features and 20/30 second an-
nouncements may combine to earn weekly frequency 
discount. 
Minutes, Newscasts. Features, 20/30 second announce-
ments and ID's may combine on basis of 2 ID's 
equaling 1 longer announcement. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

I 20/30 
PER WK: min see 
Plan 1-12 ti (6A, 2B. 3C)____________ 225 180 
Plan 11-18 ti (9A. 5B, 4C).-_____-_ 308 246 
Plan 111-24 ti (12A, 7B, 5C). - 385 308 
Must be scheduled equally over 7 day period and 
rotate within time classifications. TAP announcements 
are combinable with all weekly announcements and 
programs. 

FREQUENCY DISCOUNTS 
52 wk-10%; applied as earned; applicable to con-
secutive week advertisers only. 

8. PROGRAM TIME RATES 
Ix 

1 hr  190 
52x 156x 
180 170 
120 110 

1/4 hr.   90 80 70 

10. SPECIAL FEATURES 
5 & 3-1/2 MINUTE NEWS & WEATHERCASTS 

(Mon thru Fri 6-10 am & 4-7 pm) 
lx 52x 1580 2600 312x 

260x SIZx 
160 150 
100 90 
60 50 

3-1/2 min..   30 24 20 18 16 
All other times less 30%  

VIN ITA 
Craig County-Map Location G-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KVIN 
1954 

Media Code 4 237 9000 5.00 
Vivita Broadcasting Co.., Inc., KVIN Bldg., Malta, 

Okla. 74301. 
I. PERSONNEL 
Owner & Mgr.-Gene Humphries. 
Assistant Manager-Wally Dale Sparks. 
Program Director-N. D. Meador. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
500 w. days; 1470 Ire. Non-directional. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 4d. 
Contracts: 40a. 
Affiliated with KIIS. 
Member: Oklahoma News Network, Inc., Magic Circle 
Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Rec'd 11/4/68. 

6. SPOT ANNOUNCEMENTS 
(MINIMUM ORDER 10 SPOTS) 

10 see 30 see I min 
Ea   1.25 2.00 2.75 

8. PROGRAM TIME RATES 
1/4 HOUR 

1-5 ti___-- 17.50 51-100 it  7.75 
6-12 IL...  16.75 101-200 ti 6.50 
13-20 U.._.___ 15.50 201-300 U  5.95 
21-50 rt.....---__. 12.75 301-1000 ti.-  5 00 
1/2 hour-2 times 1/4 hour rate. 
5 minutes-2/3 of 1/4 hour rate. 

WAGON ER 
Wagoner County-Mat) Location 0-3 

See SILOS consumer market map and data at begin-
ning of the State. 

KWLG 
1966 

Media Code 4 237 9130 0.00 
Wagoner Radio Company, Box 219, 114 S. Main St., 
Wagoner, Okla. 74467. Phone 918-485-2161, 

I. PERSONNEL 
President-Lam A. Humphries. 
Manager-Jim Humphries. 

2. REPRESENTATIVES 
Southern-Mario Messina Company. 

3. FACILITIES 
250 w. 1530 lc. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 4d. 
Contracts: 400. 
Affiliated with KBS. 
Member: Magic Circle Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft' Reed 11/4/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 0 see 
1 tl  2.75 2.00 1.25 

8. PROGRAM TIME RATES 
Ix 62 I3x 2Ix 5Ix 10Ix 20Ix 301x 

1/4 hr 17.50 16.75 15.50 12.75 7.75 6.50 5.95 5.00 
1/2 hr: 2x 1/4 hr. 5 min: 2/3 of 1/4 hr. 

W EWO KA 
Seminole County-Map Location F-4 

See SRDS consumer market map and data at teen-
rang of the State. 

KWSH 
1948 

Media Code 4 237 9260 5.00 

Tri -Cities Broadcasting Co.. Inc., Box 1280, Wcwoka, 
Okla, 74884. Phone AL 7-5441. 

Other Office: Box 642, Ada, Okla. Phone FE 2 1212. 
TWX 288. 

Studio: 3 miles W. of Wewoka. Okla. 

I. PERSONNEL 
Pres. 8r Gen'l Mer.-Roy Judge. 

2. REPRESENTATIVES 
Southwest-Clyde Melville Company. 

3. FACILITIES 
1.009 w.; 1260 kg. 
Non-directional-daytime; Directional-nights.. 

Operating schedule: 6:00 am-10:30 pm weekdays; 7:00 
aie -10:30 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b. 3a. 3b, 3d, 4b, 5, Ca, "a, 8. 
Itate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 20b, 22a, 24b, 25a, 26, 28a, 28e 29a, 

32b. 

'OKLAHOMA 
Contracts: 40a, 41, 42e. 44a, 45, 46. 475, rib. 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60f, 61e. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with KIM Radio Network. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1961. 
Rates received January 16. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (e) 

1 time.. 27.00 15.00 10.00 5.50 3.50 
13 times 25.80 
26 times 25.20 13.80 9.00 5.10 3.00 
52 times 24.60 13.00 8.50 4.90 2.80 
104 times 24.00 12.00 8.00 4.70 2.60 
156 times 21.40 11.50 7.50 4.50 2.40 
260 times 19.80 11.00 7.00 4.25 1.20 
312 times 19.00 

(•) One minute or less it transcribed, or 100 wo;v1a 
live. Station break announcements limited to 25 
seconds if transcribed. or 50 words If live. 

WOODWARD 
Woodward County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KSIW 
1947 

e R Ale 

Subscriber to the NAB Radio Code 
Media Code 4 237 9390 0.00 
Woodward Broadcasting Co., Box 128, Cedar & 22nd 

Sta., Woodward, Okla. 73801. Phone 405-256-7455. 
I. PERSONNEL 
Manager-Edward A. Ryan. 

2. REPRESENTATIVES 
It & It Representatives, Inc. 
Riley Representatives. 

3. FACILITIES 
1.000 w. days. 250 w. nights: 1450 he. 

Non-directional. 
Operating schedule: 6 am-10:15 pm. CST. 

4, AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: In. 2a. 2b, 3a, 3e, 4e, 4d, 5, 6a. 7b, 8. 
Rato Protection: 10g, 11g, 12g, 13g. 14g, 15b. 16. 
Basic Rates: 20b. 215, 21b, 220, 22b, 23a, 24b, 255. 

28b, 28e. 29a, 29b. 32a. 
Contracts: 400, 41, 42e, 42e, 43, 44e, 44b, 45, 46, 

47a, 48. 49, 50, 510, 51b, 51c. 
Comb.: Cont. Discounts: 60b, 60g. 61e. 62b, 62d. 
Cancellation: 7013. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with KBS. 
Member: Oklahoma News Network, Inc. 

TIME RATES 
Eft' 1/30/69-Reed 2/3/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

1 z  5.25 3.50 
13 z 5.00 3.35 2.40 
26 z  4.75 3.20 2.30 
52 z_ 4.50 3.00 2.20 
104 z... 2.80 2.10 
156 z  4.00 2.65 2.00 
208 z  3.75 2.50 1.90 
260 z    3.50 2.30 1.80 
312 z.  3.25 2.15 1.70 
624 3.00 2.00 1.60 
1000 z  1.75 1.50 

8. PROGRAM TIME RATES 
Ix 132 26x 52x 1042 I56x 208x 2602 

1 hr.... 40.00 38.00 36.00 34.00 32.00 30.00 28.00 26.00 
1/2 hr 24.00 22.80 21.60 20.40 19.20 18.00 16.60 15.20 
1/4 hr 16.00 15.20 14.40 13.60 12.80 12.00 11.20 10.40 
5 min 8.00 7.60 7.20 6.80 6.40 6.00 5.60 5.20 
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OREGON  

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio-ownership — thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  23,100 Portland   20,900 
METRO AREAS Salem   300 

Eugene   400 Total Metros .... 21,600 

1 2 3 4 5 I 6 
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OREGON State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Corvallis-Benton Eugene-Lane Medford-Jackson Portland-Multnomah Salem-Marion Springfield-Lane 

Estimates for: 
STATE 
COUNTY-Map Loe. 

City 
Metropolitan Area 

Population Households 
1/1/69 1/1/69 
(000) (009) ($000) 

Consumer Spendable Income-1968-
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

(5) 4999 7999 9999 14999 ever 

-Total Retail Sales  -
Per 

Household 
($000) (5) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

By Selected Store Tines  
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passen- Farm Gross 
ger Popu- Farm 
Cars lation Income 

I/1/69 1/1/69 1968 
(090) (000) ($000) 

OREGON STATE 
TOTALS_ ...... 2,023.8 667.36 5,619,754 8,421 16.0 25.2 17.2 20.8 14.9 3,652,320 5,473 810,676 121,301 496,190 138,558 128,881 844,748 252,014 1,106.13 115.4 580,393 

BAKER D-5  
BENTON E-it  

Corvallis  
CLACKAMAS D-2. ...... _ 
CLATSOP C-1 ...... 
COLUMBIA C-1 
COOS F-it  
CROOK 
CURRY F-1  
DESCHUTES E-2_____ 
DOUGLAS E-1  
GILLIAM D-3t........  
GRANT D-4  
FIARNEY F-4..... ........ --
HOOD RIVER D-2  

15.4 
47.8 
30.5 
153.5 
26.8 
22.5 
55.6 
9.4 

13.4 
24.3 
78.7 
3.1 
6.9 
6.8 

14.2 

5.26 
13.95 
8.60 

49.06 
9.65 
7.37 
17.72 
2.98 
4.27 
8.10 

23.99 
1.01 
2.27 
2.17 
4.67 

46,433 
125,577 
69,405 

359,908 
82,425 
62,022 

172,389 
28,375 
43,927 
76,839 

182,457 
9,847 

23,377 
18,329 
40,507 

8,828 15.8 14.3 18.9 28.1 18.3 
9,002 16.9 26.6 16.1 19.2 15.5 
8,070 
7,336 19.1 40.7 11.9 15.7 3.7 
8,541 15.7 21.3 20.4 21.9 14.0 
8,415 17.1 18.6 19.9 23.5 15.1 
9,728 12.1 10.2 22.8 30.6 22.9 
9,522 15.6 21.7 18.0 2.3.9 16.5 

10,287 8.5 5.1 10.5 45.9 29.9 
9,486 14.6 18.4 19.5 25.4 18.6 
7,606 18.7 27.5 19.6 19.0 9.9 
9,750 21.8 18.8 19.8 16.8 18.8 

10,298 15.8 17.9 17.7 26.1 19.5 
8,447 17.4 19.9 21.0 23.0 13.9 
8,674 17.5 21.2 20.2 22.0 14.0 

29,713 5,649 6,669 1,228 2,130 787 981 7,096 2,496 9.97 2.6 15,036 
70,716 5,069 16,943 4,027 6,188 2,483 2,346 18,821 5,091 22.72 2.6 7,731 
63,386 7,370 14,498 3,229 5,594 2,421   3,743 

172,738 3,521 47,180 6,731 11,414 2,987 3,960 54,739 11,534 76.98 9.8 31,330 
54,901 5,689 15,385 1,774 2,884 2,050 2,105 9,968 3,546 15.72 1.1 3,052 
29,955 4,064 9,996 1,010 1,504 372 484 7,408 1,877 15.10 2.2 6,818 

104,345 5,889 26,928 5,481 8,792 2,224 4,068 25,132 6,864 30.34 3.0 7,539 
17,037 5,717 4,043 810 1,344 334 399 3,925 904 5.58 1.4 9,642 
24,315 5,694 7,568 903 1,081 440 520 5,562 2,198 7.82 .6 3,530 
63,061 7,785 13,718 2,748 2,612 3,507 1,607 14,301 5,469 17.38 1.8 7,462 

117,743 4,908 26,980 4,796 11,195 4,134 3,536 29,102 12,059 39.34 4.4 9,241 
7,503 7,429 1,148 109 302 98 156 1,757 852 1.70 .6 11,047 
12,224 5,385 4,276 636 612 714 254 2,137 1,101 4.58 1.0 6,766 
13,934 6,421 3,648 450 592 303 101 3,347 1,554 4.70 1.0 9,156 
27,859 5,966 7,708 623 358 1,333 739 6,830 2,784 8.47 2.2 12,259 

JACKSON F-1  
Medford  

JEFFERSON D-3.....   
JOSEPHINE F-1  
KLAMATH F-2t  
LAKE F-3 ........... _...._  
LANE E-1  

Eugene 
Eugene Metro Area  
Springfield  

LINCOLN D-1  
LINN D-2  
R1ALHEUR E-5  
MARION 

Sa I e m2  
Salem Metro Area. 

MORROW D-4........... 

94.1 
30.5 
10.7 
36.7 
51.8 
6.3 

200.3 
77.6 

200.3 
25.5 
25.1 
65.9 
22.7 

148.8 
72.9 

181.9 
5.2 

31.14 
10.89 
3.20 

12.58 
16.79 
2.07 

62.90 
25.62 
62.90 
7.80 
8.70 

20.66 
6.93 

45.74 
24.82 
56.41 
1.62 

212,074 
86,508 
16,178 
78,532 

146,981 
23,977 

483,725 
213,343 
483,725 
54,595 
71,964 
155,076 
55,576 

318,029 
177,871 
383,375 
14,339 

6,810 20.3 32.2 14.7 14.7 8.6 
7,944 
5,056 28.0 51.8 0.2 4.5 1.2 
6,243 23.7 30.5 13.3 12.1 7.3 
8,754 16.1 22.1 20.6 23.0 14.8 

11,583 10.1 18.2 9.8 34.7 25.9 
7,690 18.4 27.5 19.8 17.9 11.2 
8,327 
7,690 18.4 27.5 19.8 17.9 11.2 
6,999 
8,272 16.1 17.8 15.8 26.4 17.7 
7,506 21.2 26.6 18.8 17.3 9.6 
8,020 21.8 20.1 15.9 19.7 11.8 
6,953 19.8 30.9 15.4 14.7 8.9 
7,166 
6,796 20.9 33.5 13.2 13.5 7.8 
8,851 19.1 21.7 20.1 19.5 14.3 

169A63 5,442 39,520 5,683 15,928 5,513 6,072 37,843 10,706 53.96 4.3 17,909 
109,181 10,026 20,795 4,084 14,260 4,529 5,180 30,170 6,124 
23,842 7,451 5,617 882 520 452 263 5,582 2,017 5.32 1.5 14,832 
69,857 5,553 18,137 1,812 5,857 1,075 2,176 16,995 5,492 2136 2.5 6,437 

100,848 6,006 22,888 3,603 9,716 5,201 2,753 22,632 9,206 29.85 3.0 29,644 
16,246 7,848 3,982 639 952 747 391 3,942 1,166 4.31 1.0 9,600 

338,961 5,389 82,247 12,010 41,199 11,300 13,913 86,232 24,355 111.58 6.9 22,401 
248,503 9,700 49,228 8,084 38,557 10,478 11,620 75,032 13,822   
338,961 5,389 82,247 12,010 41,199 11,300 13,913 86,232 24,355 111.58   
38,558 4,943 14,874 1,797 3,104 874 1,253 3,131 4,012 
45,770 5,261 13,644 1,222 2,364 882 1,165 8,852 4,766 14.39 1.1 2,721 
110,227 5,335 29,457 4,473 8,1338 2,846 4,183 22,525 10,625 37.21 6.9 31,531 
52,464 7,571 11,442 1,257 2,830 2,054 1,070 10,509 3,987 13.88 7.2 48,367 

260,995 5,706 52,571 11,928 44,723 7,329 9,977 58,725 14,607 77.59 11.6 45,665 
185,448 7,472 36,137 10,822 41,633 6,221 8,623 48,335 7,990 
295,212 5,233 61,866 13,218 46,942 7,753 11,147 65,482 17,219 93.40   
10,016 6,183 1,961 741 412 247 327 2,460 994 2.85 1.1 16,229 

MULTNOMAH D-2t  560.6 201.81 1,965,979 9,742 10.5 17.5 18.8 26.5 23.5 1,186,898 
Portland'  390.4 147.87 1,412,693 9,554 873,453 
Portland Metro Area  963.2 329.18 2,954,204 8,974 13.0 25.4 16.7 22.6 17.5 1,711,437 

FOLK D-1  33.1 10.67 65,346 6,124 25.6 43.0 4.4 9.0 3.4 34,217 
SHERMAN D-3  2.4 .82 9,144 11,151 18.2 18.1 18.3 20.3 21.8 4,160 
TILLAMOOK D-1  15.9 5.07 47,922 9,452 15.8 11.0 19.3 29.7 20.1 28,748 
UMATILLA D-4t  47.5 14.91 130,795 8,772 16.4 19.7 20.0 23.6 15.7 94,823 
UNION D-5 ........ -____ 18.9 6.29 54,180 8,614 16.6 17.9 19.0 23.9 17.1 31,783 
WALLOWA C-5  7.2 2.36 18,729 7,936 22.7 23.5 17.0 19.8 10.3 8,835 
WASCO D-3  24.0 7.81 58,749 7,522 18.6 28.9 19.9 17.6 9.6 53,754 
WASHINGTON C-1  131.8 40.99 326,520 7,966 16.2 36.7 12.3 15.1 12.6 203,302 
WHEELER D-3  1.7 .53 7,444 14,045 12.1 14.0 16.1 30.8 26.8 2,608 
YAMHILL D-1  34.7 11.30 86,083 7,618 19.9 19.9 19.8 18.6 11.0 58,459 

5,881 
5,907 
5,199 
3,207 
5,073 
5,670 
6,360 
5,053 
3,744 
6,883 
4,960 
4,921 
5,173 

213,728 
141,421 
344,636 

9,295 
512 

8,395 
24,014 
6,958 
1,376 

12,548 
46,883 

778 
12,533 

26,069 
19,496 
49,284 
1,290 
110 

1,093 
4,385 
1,872 
589 

3,372 
4,644 

61 
2,240 

276,119 
235,500 
316,583 

2,219 
96 

853 
3,066 
3,198 
1,033 
1,382 

19,838 
224 

3,815 

61,662 46,931 
57,485 36,145 
73,375 66,036 

424 1,170 
31   

1,695 993 
4,378 2,503 
900 1,788 
456 76 

2,841 2,208 
4,617 8,177 

35   
2,107 1,489 

243,696 
185,625 
391,333 

6,757 

5,093 
20,630 
6,299 
2,237 

13,841 
60,517 
1,074 

18,182 

63,071 304.71 2.7 14,982 
45,252   
99,429 505.58   
2,612 15.81 4.2 14,708 
834 1.70 1.0 11,869 

2,535 9.82 2.6 8,622 
7,496 27.11 4.1 53,526 
3,205 10.87 2.1 13,832 
972 3.82 1.6 9,678 

4,632 12.58 1.9 14,508 
14,969 65.11 7.8 25,728 

224 1.15 .5 2,747 
5,194 20.75 5.5 24,248 

(n) Includes portion In Polk County. 
(3) Includes portion in Clackamas County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 

OREGON 
See SRDS consumer market map and data at begin-
ning of the State 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Fisher Station Network 
Comprised of: 

EliGN-Eugene RBZY-Salem 
KUMA-Pendleton 
Media Code 4 238 0110 9.00 
Business Office-Box 112, Eugene, Ore. 97401. 

I. PERSONNEL 
President-Carl Fisher. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Northwest-Art Moore & Aesoc., Inc. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, lia. 
Basic Rates: 20a. 22a, 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 400. 45. 46. 47a. 
Comb.; Cont. Discounts: 60b, 62b. 
Cancellation: 70a. 70c, 71a, 73a. 
Spot package schedules may be purchased in any 
combination on the 3 stations and combined to earn 
discounted rates given below. Number of spots on 
each station may vary provided they are scheduled 
between same dates. 

TIME RATES 
Eff  Reed 5/6/66. 

6. SPOT ANNOUNCEMENTS 
Announcement schedules sold in combination on this 
network. Frequencies may be combined. For example: 
10 announcements on KUGN, Eugene, KI3ZY, Salem 
and KUMA. Pendleton will earn 30-time rate en 
each station. See individual listings for each station. 

ALBANY (2Am) 
Linn County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KRKT 
1959 

R 

Subscriber to the NAB Radio Code 

Media Code 4 238 0220 6.00 

Peter Ryan & Milton Viken, dba Oregon Interstate 
Broadcasters, Inc., 2840 Marion, Albany, Ore. 
97321. Phone 503-926-3719. 

I. PERSONNEL 
General Manager-Peter J. Ryan. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Northwest-Art Moore & Assoc., Inc. 

3. FACILITIES 
250 w. days; 990 kc. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 5, fa, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 25a, 26, 28a, 290. 
Contracts: 40a, 44a, 44b, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60h. 61a. 62a. 
Cancellation; 71a, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with ERS Radio Network. 
Affiliated with American Information Network. 

TIME RATES 
Eff 9/1/68-Itec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

.1 X  4.00 3.00 2.00 

fPER WK: *PER YR: 1 min 30 see 10 see 
5 Ii 50 X  3.75 2.80 1.90 
10 ti 100 x  3.50 2.60 1.75 
15 ti 150 x  3.25 2.49 1.60 
20 ti 200 x  3.00 2.25 1.50 
25 ti 250 x  2.75 2.10 1.40 
30 ti 300 x  2.50 1.85 1.25 
40 ti 400 x  2.25 1.70 1.10 
50 ti 500 x  2.00 1.50 1.00 
SPECIAL END RATE: 

.1000 x per yr  1.75 1.30 .90 
(*) Guaranteed position. 
(t) ROS. 

8. PROGRAM TIME RATES 
lx 250 50x 100x 200x 250x 

1/2 hr  30.00 28.00 26.00 24.00 22.00 20.00 
1/4 hr  20.00 18.50 17.00 15.50 14.00 12.50 
5 min.  10.00 9.00 8.00 7.00 6.00 5.00 

KWIL 
1941 

e R AB 

Subscriber to the NAB Radio Code 

Media Code 4 238 0330 3.00 

Albany Radio Corporation, Box 278, Albany, Ore. 
97321. Phone 503-926-2233. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Larry Gordon. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

B. FACILITIES 
1,000 w.; 790 ke. 
Directional-separate patterns, day and night. 

Operating schedule: 24 hours daily. PST. 
4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2o, 3a, 3d, 4b, 4d. 5, 6, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 22a, 23a, 25e. 28a. 

29a, 31, 32b. 
Contracts: 40a, 41. 44a, 45, 46, 47e, 49, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60b. 60f. 601. 615, 624. 
Cancellation: 70e. 71a, 72s. 73a, 73b. 

Prod. Services: 80, 81, 82. 
Tobacco advertising not acceptable. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 1/1/69-Rec'd 2/24/69. 
6. SPOT ANNOUNCEMENTS 
WKLY: 

501 10 tl 
1 min 3.50 3.40 
30 see 2.30 2.20 
20 sec 1.75 1.70 
MTHLY: 
1 min... 3.25 8.05 
30 sec    2.10 2.00 1.85 
20 1.65 1.55 1.45 
YRLY: 250x 

30 sec.  1.70 

8. PROGRAM TIME RATES 
Ix 260 520 156x 

59 min...- 40.00 39.00 38.00 36.00 
29 mln ..... 25.00 24.40 23.75 22.50 
24 min 20.00 19.50 19.00 18.00 
14 min.  15.00 14.65 14.25 13.50 
9 min.  11.25 11.00 10.70 10.10 
4-1/2 min.... 7.50 7.30 7.10 6.75 

ASHLAND (2 Am) 
Jackson County-Map Location F-1 

See SRDS consumer market map and data at begin-
ning of the State. 

15 tl 20 ti 25 ti 30 ti 40 ti 50 ti 
3.20 3.20 3.10 3.00 2.90 2.80 
2.15 2.10 2.00 1.95 1.90 1.80 
1.65 1.60 1.55 1.50 1.45 1.40 
25 tl 50 tl 75 ti 100 ti 200 ti 

2.70 2.50 
1.75 1.60 
1.35 1.25 
500X 1000X 
2.45 2.25 
1.60 1.45 
1.25 1.15 

260X 
24.00 
21.25 
17.00 
12.75 
9.55 
6.40 

912x 
32.00 
20.00 
16.00 
12.00 
9.00 
6.00 

K RVC 
1960 

• 
Media Code 4 238 0440 0.00 
Faith Tabernacle, Inc., Box 1, Ashland. Ore. 97520. 
Phone 503-482-3411. 

I. PERSONNEL 
Pres.. Gen'l Mgr. & Prom. Mgr.-Leo C. Wine. 

2. REPRESENTATIVES 
San Francisco-Ward Glenn dc Associates. 

(This listing continued on next page) 
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OREGON 

Ashland-K R V C-Continued 
I. FACILITIES 

1,000 w. days; 1350 he. Non-directional. 
Operating schedule: 6:00 am-local sunset. Summer: 
5:00 am-local sunset Mon thru Sat; 7:00 am-local 
sunset Sun. P3'1'. 

4. AGENCY COMMISSION 
15% on time only; no cash discount, 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. 3b, 4b. 4d, 5, 6a. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 23a. 24a, 24b. 
Contracts: 40a. 45, 46, 47a. 
Cancellation: 71a, 730. 
Tobacco advertiaing not accepted. 

TIME RATES 
Rates effective July, 1962. 

Rates received March 4. 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti   3.00 156 U._   2.25 
13 ti______________ 2.85 260 2.10 
26 ...... 2.70 312 ti.   1.95 
52 ..... _ .. 2.55 

7. PACKAGE PLANS 
SPECIAL PACKAGES 

1 DAY 
1 min 30 see 1 min 30 sec 
16.20 8.10 18 43.20 21.60 

12 ti..........._. 30.60 15.30 
1 WEEK 

16.20 8.10 4 54.00 27.00 
30.60 15.30 5 58.50 29.25 
43.20 21.60 

4 WEEKS 
1 ti................ 54.00 27.00 4 172.80 86.40 
2 100.80 50.40 5 ti ..... 180.00 90.00 
3 ti  140.40 70.20 

3 MONTHS 
1 162.00 81.00 4 ti  518.40 259.20 
2 U_______ 302.40 151.20 5 540.00 270.00 
3 tl________ 421.20 210.60 

PER DAY: 

8. PROGRAM TIME RATES 
1 hr 

1 ti 30.00 
13 ti  28.50 
26 ti    27.00 
52 ti    25.50 
156 ti 21.00 
260 ti  18.00 
312 ti  16.50 

KW IN 

1/2 hr 
18.00 
17.10 
16.20 
15.30 
12.60 
10.80 
9.90 

1/4 hr 5 min 
12.00 6.00 
11.40 5.70 
10.80 5.40 
10.20 5.10 
8.40 4.20 
7.20 3.90 
6.60 3.60 

1946 
Subscriber to the NAB Radio Code 

Media Cede 4 238 0550 6.00 
Rogue Valley Broadcasters, Inc.. Doe 580, Ashland. 

Ore. 97520. Phone 503-482-2211. 

I. PERSONNEL 
President-W. Henry Peck. 
Operations Manager-Edgar W. Tomlin. 

2. REPRESENTATIVES 
The Sandeberg-Gienn Company. 

3. FACILITIES 
1.000 w.; 580 he. Directional. 
Operating schedule: 5:00 am-midnight Mon thru 
Sat; 6:00 am-midnight Sun. PST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3d. 4b, 4d. 5, Ca. 
Rate Protection: 10a, 15b. 16. 
Basic Bates: 20b, 21a. 22a, 22b, 23s. 24b. 25b, 28e. 
Contracts: 40a. 45, 46, 49, 51b. 
Comb.: Cont. Discounts: 60e, 60h, 61c 62d. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 81. 82. 
Affiliated with CBS. 

TIME RATES 
Rates effective March I. 1966. 

Rates received January 31, 1966. 

7. PACKAGE PLANS 
1 min 30 sec 

6 per wk or 52 ti.   5.00 4.00 
12 per wk or 104 ti. ea.._   4.75 3.80 
18 per wk or 156 ti ea   4 50 3.60 
24 per wk or 260 ti, ea____________.  4.2., 3.40 
30 per mk or 312 R. ea..........  4.00 3.20 

8. PROGRAM TIME RATES 
5 min 

6 per wit or 52 ti. ea.   10.00 
12 per wk or 104 ti. ea____ .......   9.50 
18 per wk or 156 ti. ea....---......... . 9.00 
24 per wit or 260 ti, ea  8.50 
1/4 hour is twice the 5 minute rate. 
1/2 hour is 3 times the 5 minuto rate. 

ASTORIA (2 AM) 
Clatsop County-Map Location C-1 

See SUDS consumer market map and data at begin-
Wag of the State. 

KAST 
1925 

Subscriber to the NAB Radio Code 
Media Code 4 238 0660 9.00 
Astoria Broadcasting Co.. 1006 W. Marino Dr., As-

toria. Ore. 97103. Phone 325-2911. 
I. PERSONNEL 
President-C. Howard Lane. 
General Manager-Robert Chopping. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 
Northwest-Art Moore and Assoc., Inc. 

3. FACILITIES 
1,000 w.: 1370 he. Directional-nighttime only. 
Operating schedule: 6:00 am-midnight daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; rendered monthly. 

10 20.00 
25 x 19.00 
Sti r    17.00 
100 a.....- ..... ......... 15.00 
150 x.   14.00 
250 x  
500 x 
1000 x  

KVAS 

5. GENERAL ADVERTISING See ended regutatiom 
General: la, lb, 2a. 2h, 3a. 3b, 3e. 3d, 4a, 4d, 5, 

6a. 7a. 8. 
Rate Protection: 10a, Ila, 12a. 13a. 14a, 15a. 

15b, 16. 
Basic Rates: 20a, 20b, 21a. 21b, 21e. 21d, 22a. 22b, 

23a 23b, 24a, 24b, 24e. 25a, 26, 27, 28b, 28e. 295. 
29b, 30, 33e. 

Contracts: 40a, 41, 42b, 42e, 43, 44a, 44b, 45. 46, 
49. 50, 51a, 51b, 51e. 

Comb.; cont. Discounts: 60a, 60e, 60f. 61a, 6115. 
62a, 62b. 

Cancellation: 70a. 70b, 70e. 71a. 72. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 

Eff 11/1/65-Itec'd 3/31/66. 

7. PACKAGE PLANS 

•I tL  
"PER WK:•Per YR: 

1 min 90 one 10 see 
6.00 4.50 3.00 

25 tL_____.250 a................._..... 4.00 
30 ti. _300 X..._................. 3.75 
40 ti... 400 a_ .. 3.50 
50 ti 500 x. .....3.25 
. ti 1000 a  3.00 
(•) Guaranteed Position. 
(••) ROS. 

8. PROGRAM TIME RATES 

1/2 hr 1/4 hr 
15.00 
14.50 
14.00 
13.00 
12.50 
12.00 
10.00 

4.10 2.75 
3.75 2.50 
3.60 2.40 
3.40 2.25 
3.00 2.00 
2.80 1.90 
2.60 1.75 
2.45 1.65 
2.25 1.50 

10 min 5 mln 
I.00 8.00 
11.50 7.75 
11.00 7.50 
10.50 7.00 
9.50 6.50 
8.50 6.25 
7.00 5.75 

5.00 
4.50 

1950 

Subscriber to the NAB Radio Code 

Media Code 4 238 0770 0.00 
Lower Columbia Broadcasting Co.. Radio Central. 

Astoria. Ore. 97103. Phone 503-325-6221. 

I. PERSONNEL 
President-Tracy Moore. 
General Manager-Charles A. 

2. REPRESENTATIVES 
New York-Chicago--Vic Plano Associates. Inc. 
California-Tracy Moore 8c Associates, Inc. 
Northwest-Simpson & Associates Co. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1230 he. 

Non-directional. 
Operating schedule: 6 am-10 pm. PST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 

General: la, lb, 3a, 3b, 3e. 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20a, 21a, 21b, 21e. 21d, 22a, 22b, 23a. 

24e. 25a, 26, 28b, 28e. 
Contracts: 40a, 41, 42b. 42d, 45, 46, 47a, 48, 51a, 

51b, 51e. 
Comb.; Cont. Dlscounts: 60a, 60e, 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a. 
Prod, Services: 80. 81. 82. 

TIME RATES 
Elf 0/1/69-1teed 8/4/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 

1 ti 3 ti 5 ti 10 ti 20 tl 30 ti 
1 min 5.25 5.00 4.75 4.50 4.25 4.00 
30 sec 4.00 3.75 3.50 3.25 3.00 2.80 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr 10 min 5 min 

Flat   25 15 10 8 6 

BAKER 

Farmer. 

48 ti 50 ti 
3.75 3.50 
2.65 2.50 

Baker County-Map Location D-5 

See SUDS consumer market map and data at begin-
ning of the State. 

KBKR 
1939 

Media Code 4 238 0880 7.00 

Oregon Trail Broadcasting Co., Inc.. 2030 Auburn 
Ave., Baker, Ore, 97814. Phone 503-523-4431. 

I. PERSONNEL 

General Manager-Kenneth B. Lockwood. 

2. REPRESENTATIVES 

The Sandeborg-Glenn Company. 
Northwest-Art Moore and Alsoc.. Inc. 

3. FACILITIES 

1,000 w. days, 250 w. nights; 1490 he. 
Non-directional. 

Operating schedule:   PST. 

4. AGENCY COMMISSION 

15/0 net time; 20th of following month, 

5. GENERAL RATE POLICY 
Rates are predicated upon fulfillment of contract 
within a 12 month period. 

TIME RATES 

Elf 6/1/68-Itec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 

.1 x  4.00 3.15 
ITER WK: PER YR: 
5 ti. 50 x  3.95 2.90 
10 ti 100 1...  3.75 2.70 
15 ti 150 a  3.55 2.50 
20 ti. 200 a  3.35 2.40 
25 ti 250 x  3.15 2.30 
30 ti 300 a _ 3.00 2.25 
40 ti 400 a  _ 2.90 2.20 
50 lL 500 x.  2.80 2.15 

(•) Guaranteed position. 
(t) ROS. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 a  21.00 14.00 7.00 
13 a  19.55 12.75 6.50 
26 a  18.75 12.25 6.00 
52 x  17.25 10.75 5.75 
104 a  16.95 9.50 5.50 
156 x  16.40 8.25 5.25 
260 x  15.00 7.75 5.00 
312 x  4.85 

BEND (2Am) 
Deschutes County-Map Location E-2 

See SRDS consumer market map and data at begin• 
ning of the State. 

KBND 
1998 

Subscriber to the NAB Radio Code 

Media Code 4 238 0990 4.00 

KIIND, Inc., Box 1071. 5000 Studio Rd., Bend, Ore. 
97701. Phono 503-382-4821. 

I. PERSONNEL 
General Manager-Doug Gaines. 
Sales Manager-John Stenkamp. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Northwest-Art Moore & Assoc.. Inc. 

3, FACILITIES 
5,000 w. days, 1,000 w. nights; 1110 he. 

Directional-night only. 
Operating schedule: 6:00 am-11:00 pm weekdays; 
7:00 am-10:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12b, 13a, 14b, 15b. 
Basic Rates: 20b, 21a, 220. 22b, 23a. 24b, 24e, 25a, 

26, 27, 28a, 29a. 
Contracts: 40a, 41. 42a, 44b. 45, 46, 47a, 48. 49. 

50, 51b. 
Comb.: Cont. Discounts: 60b, 60e, 61a, 62b, 624. 
Cancellation: 70a. 70e. 71a, 73a. 
Prod. Services: 80, 82. 
No blanket contracts accepted. 

TIME RATES 
Eff 8/1/66-Rec'd 5/15/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 use 10 see 

1 ti (guaranteed)............  7.00 5.30 3.50 
•PER WK: tPER YR: 
5 ti 50 6.50 4.90 3.25 
10 ti 100 x..........______. 6.25 4.70 3.15 
15 ti 150 x.............  6.00 4.50 3.00 
20 ti 200 x_.................-....... 5.75 4.30 2.90 
25 ti 250 x.............  5.50 4.10 2.75 
30 ti 300 L. --.....  5.25 3.95 3.60 
40 ti 400 ...... 4.65 3.50 2.30 
50 ti 500 x..--.....--......... 4.25 3.20 2.10 

1000 x  4.00 3.00 2.00 
(•) ROS. 
(I) Guaranteed position. 

8. PROGRAM TIME RATES 
Ix 10x 25x 50x 100x 150x 2590 

1/2 hr  30.09 29.00 27.00 25.00 23.00 21.00 20.00 
1/4 hr  20.00 19.00 17.50 16.00 14.50 13.00 12.00 
5 min  12.00 11.50 10.75 10.00 9.00 8.00 7.00 

KGRL 
1959 

Ft A E9 

Subscriber to the NAB Radio Code 
Media Code 4 238 1100 9.00 
Juniper Broadcasting, Inc- Box 590, Bend, Ore. 

97701. Phone 503-382-5611. 
I. PERSONNEL 
General Manager-Gary L. Capps. 

2. REPRESENTATIVES 
Admit Young-VTM. Inc. 
Seattle, Portland-Charles L. Burrow Company. 

3. FACILITIES 
1.000 w. days; 940 he. Non-directional. 
Operating schedule: 6:00 am-local sunset_ 

4. AGENCY COMMISSION 
15%. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la, 3a, 40, 5, 6a. 
Rate Protection: 12g, 146. 
Basic Rates: 20a, 250. 200. 
Contracts: 405. 
Comb.: Cont. Discounts: 60f. 
Cancellation: 70e. 71a, 73a. 
Member: Western States Radio Empire. 

TIME RATES 

Elf - Reed 10/7/68. 
7. PACKAGE PLANS 
PER WK: 011 12 ti 
PER YR: 52x 104x 
1 min__ ..... .... 6.25 6.00 
30 see  4.50 4.25 

8. PROGRAM TIME RATES 
PER WK: 6 ti 12 ti 18 ti 24 ti 
PER YR: 52x I04x 156x 260x 
5 min.  9.25 8.75 8.25 7.75 
1/4 hr: 2e 5-min. 1/2 hr: lx 5-min. 

18 ti 24 ti 
156x 260e 
5.75 5.50 
4.00 3.75 

30 ti 
3120 
5.25 
3.50 

90 ti 
3120 
7.00 

BROOKINGS 
Curry County-Map Location F-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KURY 
1958 

Media Code 4 238 1210 6.00 

KURT. Radio. Inc., Box 1029. Ocean View Dr.. 
Brookings, Oro. 97415. Phone 503-469-3524. 

STATION'S PROGRAMMING DESCRIPTION 

KURT: Programmed for mass appeal with music. 
news, sports and events. 
NEWS: 8 mln of world, regional, local, sports and 
weather every hour. Deadlines and weather on half 
hour. Local and beeper reports. Dally lire weather 
reports, school news, fish reports, aviation weather, 
county extension reports, tourist information, gov-
ernor's report, senator's report, game commission, etc. 
SPORTS: high school football and baseball games. 
some college. RELIGION: daily non-denominational 
program of meditation, prayers and inspirational 
music. Public services: major PS campaigns, live 
broadcasts of local festivals, highway and building 
dedications etc. Contact Representative for further de-
tails. Reed 7/24/67. 

I. PERSONNEL 
General Manager-Norman Oberst. 

2. REPRESENTATIVES 
Savant/Gates. Inc. 
Northwest-Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w. days; 910 he. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

S. GENERAL ADVERTISING See coded regulations 
General: la, la, lb, 3a, 3e, 3d. 4a, 4d. 5, 6a. 7b, 8. 
Rate Protection: 10b, lib, 12b. 13b, 14b. 15b. 
Basic Rates: 20a, 20b, MAL 21b, 21e, 21d, 22a, 22b. 

23a, 23b, 24a. 24e. 28b, 28e. 32a. 
Contracts: 40a, 46, 512. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70e, 71a. 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eff 3/1/68-Rec'd 2/15/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 

al x  375 3.15 
tPER WK: 'PER YR: 
5 ti...... 50 x   - 3.70 2.90 
10 ti 100 . 3.50 2.70 
15 ti. 150   3.30 2.50 
20 ti_ 200 x  . 3.10 2.40 
25 ti 250 x    2.90 2.30 
30 ti 300 x  2.75 2.25 
40 ti 400 x  . 2.65 2.20 
50 ti 500 x  2.55 2.15 
SPECIAL END RATE: 

01000 x per yr  2.30 2.00 
0) Guaranteed position. 
(t) ROS. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

 _. ......... -.- .......... ______ ..... 21.00 14.00 7.00 
13 x  19.55 12.75 6.50 
26 x.  18.75 12.25 6.00 
52 x  17.25 10.75 5.75 
104 x  16.95 9.50 5.50 
156 x  16.40 8.25 5.25 
260 x  15.00 7.75 5.00 
312 x  4.85 

BURNS 
Harney County-Map Location F-4 

See SltDS consumer market map and data at begin-
ning of the State. 

KRNS 
1957 

Media Code 4 238 1320 3.00 

James Ward and Howard McDonald, Box 271, Fair-
grounds Rd., Burns, Ore. 97720. Phone 573-6300. 

I. PERSONNEL 
Co-Managers-Reward McDonald 8s James Ward. 

2. REPRESENTATIVES 
Northwest-Art Moore & Assoc.. Inc. 
San Francisco, Los Angeles-AdvertIsing Sales West. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1230 Ire. 
Operating schedule: 8:30 am-6:30 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 3a, 4a, 5, 60, 8. 
Rate Protection: 10a, lia. 14s, 
Basic Ilotes; 20a, 24b, 205. 
Contracts: 40a, 44a, 46. 
Comb.; Cont. Discounts; 60a, 61a, 
Cancellation: 70a, 70e. 72, 73a, 
Prod. Services: 80. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective November 1, 1958. 
Rates received November 11, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 br. 5 min. I min. 

I time... 35.00 25.00 15.00 7.50 4.00 
13 times.. 33.00 23.00 14.00 7.00 3.50 
26 times.. 31.00 21.00 13.00 6.50 3.00 
52 times.. 29.00 19.00 12.00 8.00 2.50 

312 times.. 27.00 17.00 11.00 5.50 2.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(Best times available) 
Per month: 

25 announcements 
50 announcements 
100 announcements_ 

75.00 
125 00 
200.00 
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COOS BAY-NORTH BEND 
(3 AM) 
Coos County-Map Location F-1 

dee SltDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

KBBR 
1951 

NORTH BEND 

Media Code 4 235 1430 0.00 
Big Bay Radlo, Inc.. Box 308, 1956 Meade Ave.. 
North Bend, Ore. 97459. Phone 503-758-5108. 

STATION'S PROGRAMMING DESCRIPTION 
KERR: Programmed for general interest. 
NEWS: every 30 min. Sports every hour. 5-7 am 
country. Balance of day middle-of-the-road. Open 
line phone conversation 8:45-10 am. AIR PERSON-
ALITIES handle all segments. Gospel music Sun 
6-8 am, remainder of day middle-of-the-road. 
SPORTS: live high school and college football and 
basketball. Contact Representative for further de-
tails. Itec'd 7/24/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-B111 Karl. 
Program Director-Dean Henderson. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Portland, Seattle-Simpson & Associates Co. 
Denver, Salt Lake-Bob Mx Co., Inc. 

3. FACILITIES 
1.000 tr.; 1340 kc. Non-directional. 
Operating schedule: 5:00 am-10:00 pm weekdays; 
6:00 am-10:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General; la, 20, 3c1. 4a, 4c, 5, On. 71). 8. 
Rate Protection: 10e. lie,. 12c, 130. 140. 
Basic Rates: 21b, 2Id, 225, 22b, 23a, 24e. 26. 28e. 
Contracts: 40a. 41, 42a, 45, 46, 470. 51a, 51c. 
Cancellation: 70c, 71a, 73a. 
Prod. Services: 80, 81, 82. 
Member: Western States Radio Empire. 

TIME RATES 

Rates effective March I. 1966. 
Rates received January 31, 1966. 

7. PACKAGE PLANS 
1 min 30 sec 

6 per wk or 52 ti, ea... ..........   5.00 4.00 
12 per wk or 104 ti, ea . 4.75 3.80 
18 per wk or 156 ti, ea._...._...._......._...__ 4.50 3.60 
24 per wk or 260 U. ea____________4.25 3.40 
30 per wk or 312 ti, ea......._...._.._  4.00 00 8.20 

C. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti, ea 10.00 
12 per wk or 104 ti, ea 9.50 
18 per wk or 156 ti, ea 9.60 
24 per wit or 260 ti, ea  8.50 
1/4 hr is twice the 5 minutue rate. 
1/2 hour Is 3 times the 5 minute rate. 

KOOS 
1928 

COOS BAY 

• 
Subscriber to the NAB Radio Code 

Media Code 4 238 1540 6.00 
KOOS, Inc., Box 180, 505 Fitzpatrick Bldg., Coos 
Bay, Ore. 97420. Phone 503-267-2121. 

II. PERSONNEL 
President-John W. Sackett. 
Manager-Edmond M. Kelm. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Portland. Seattle-Art Moore & Assoc., Inc. 

3. FACILITIES 
1000 w.; 1230 kc. Non-directional. 
Operating schedule: 6 am-11 pm daily; 8 am-11 pm 
Sun. PST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, lc. 4a, 5, 6a, 8. 
Rate Protection: 10a, lla. 120. 13a, 14a, 15a. 16. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 250. 26, 280. 

29b, 30, 330. 
Contracts: 40a. 41, 42b, 440, 46, 47a. 48. 50. 51c. 
Comb.: Cont. Discounts; 60a, 61a. 62d. 
Cancellation: 700. 70e. 71a, 72, 73b. 
Prod. Services; 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective September I, 1960. 
Rates received September 6, 1960. 

7. PACKAGE PLANS 
ROS PACKAGES 

PER WE; 1 min 
1 ti... .   5.00 

15 ti..... ____ - 4.25 
20 ti. - .. 4.05 

30 ti  3.65 
40 tL 3.45 
50 ti...- . 3.25 

Discounts 
13 wk. 5% 52 15% 
26 wk  10% 

30 sec 10 seo 
3.75 2.50 
3.55 2.35 
3.85 2.25 
3.20 2.15 
3.05 2.05 
2.90 1.95 
2.75 1.85 
2.60 1.75 
2.45 1.65 

KYNG 
1956 

COOS BAY 
Media Code 4 238 1650 3.00 

KYNG Radio, Inc., Box 657, Coos Bay, Ore. 97420. 

I. PERSONNEL 
General Manager-P. F. Waters. 

2. REPRESENTATIVES 
Eastern-Vie Plano Associates. Inc. 
Southwestern-Tracy Moore and Associates. 
Seattle, Portland-Charles L. Burrow Company. 

3. FACILITIES 
1,000 w. days; 1420 Ice. Non-directional. 
Operating schedule: 5:30 am-local sunset weekdays; 
7:00 am-local sunset Sun. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 3b, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 230. 240. 24b, 25s. 26, 

281). 29a. 
Contracts: 400. 45, 46, 475, 48. 
Comb.; Cont. Discounts: 60a, 61e. 62b. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
Rates effective December 21, 1956. (Card No. 1.) 

Bates received February 1, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I hr. 1/2 hr. 1/4 hr. 1 min. 

1 time  48.00 29.00 19.00 6.30 
52 times  . 45.00 27.00 18.00 5.85 
104 times ____ 42.00 25.00 16.80 5.55 

39.00 23.40 15.60 5.15 
260 times.................. 36.00 21.60 14.40 4.80 
312 times_-_-__. 33.00 19.80 13.20 4.40 

7. PACKAGE PLANS 
25 announcements within 7 days_______ ..... 120.00 
50 announcements within 30 days._-____. 220.00 

SATURATION SPOTS 
Minimum 10 per day, each._-_--- ..... 4.00 

COQUILLE 
Coos County-Map Location F-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KWRO 
1948 

e 
Media Code 4 238 1760 0.00 

KWItO, Inc., Box 398, Oerding Eta., Coquille, Ore. 
97423. Phone 396-2141. 

STATION'S PROGRAMMING DESCRIPTION 

RWRO: Adult programming. 
NEWS: 5 min news each half hour. 15 min news 
6:45 am & 7:15 am. 12:30 pm & 5:30 pm, local and 
AP. County agents. Weather report each news. RE-
LIGIOUS: half hour 8:30 am, M-Sat. 4-1/2 hours 
religious Sun. Hymn each hour. Telephone talk 9:15 
am, M-F. Talk personalities, M-F, am. Country and 
western show 11:30 am, M-F. Community show 2 
pm, M-F. SPORTS: 4:45 pm, M-Sat. Interviews, 
debates, discussions, anytime. Sat: sports college 
football, World Series, high school finals. Middle-
of-the-road music, religious, country and western, 
popular. Remote services. Stock market reports. Pub-
lic service spots and programs. Contact Representa-
tive for further details. Reed 8/10/67. 

I. PERSONNEL 
General Manager-Leonard F. Epling. 

2. REPRESENTATIVES 
Portiand-Seattle-Art Moore & Assoc.. Inc. 
San Francisco, Los Angeles-Advertising Sales West. 

3. FACILITIES 

5,000 w. days; 630 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset weekdays; 
7:30 am-local sunset Sun. PST. 

4. AGENCY COMMISSION 
15% to recognized advertising agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2b, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 130. 14a, 15a, 15b. 
Basic Rates: 20b, 21b, 220, 22b, 23a, 24b, 25a, 26, 

28b. 28e. 29b, 30, 3213. 330. 
Contracts: 40a, 440, 45, 46, 475, 48, 49, 510, 51b, 

510. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 60f, 601, 61c, 

62a, 62d. 
Cancellation: 70b, 70d, 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective January 1, 1966. 
Rates received January 31, 1966, 

6. SPOT ANNOUNCEMENTS 
tPER WE: °PER YR: 1 min 30 sec 10 sec 

1 6.00 4.50 3.00 
5 ti________50   5.80 4.40 2.95 
10 ti.._.____100 tL..-.._  5.60 4.20 2.80 
15 U.._ ...... .....150 tL-_.._  5.30 4.00 2.65 

8.75 2,50 
8.40 2.25 
8.20 2.10 
8.00 2.00 
2.60 1.75 
2.25 1.50 

.-.......... __......  5.00 
25 tL______25_0 ti   4.50 
30 ti__-___.300 ti  4.25 
40 tL_____.400 ti_-__ _ 4.00 
50 1.1.......____500 tL._._ _ 3.50 
1000 ti, special end rate...-. 3.00 

(*) Guaranteed position rate. 
(t) ROS rates. 

CORVALLIS (2 AM; I FM) 
Benton County-Map Location E-1 

See SUDS consumer market map and data at henn-
aing of the State. 

KFLY 
1954 

Media Code 4 238 18707.00 
Radio Broadcasters, Inc., Box 950. 351-1/2 Madison, 

Corvallis. Ore, 97330, Phone 503-753-6633. 
I. PERSONNEL 
Pres. & Sta. Mgr.-James L. Hutchens, 

2. REPRESENTATIVES 
M. A. Sales Company, Inc. 
Washington, Oregon-Simpson & Associates Co. 
California-Bernard Howard Company. 

3. FACILITIES 
1.000 w.•' 1240 kc. Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded r--' 
General: lb, 2b, 3a, 3b, 3e. 3d, 4a, 4d, 5, 6a, 7e. 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 200. 210, 23a, 23b, 24c, 250. 26,_ 27. 

285, 28c. 29a, lob, 33b. 
Contracts; 40a, 41, 44a, 44b, 46, 49, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d. 60e, 60h, 601. 
Cancellation: 705. 70e, 71b, 72, 730, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 
Affiliated with KBS. 

TIME RATES 
Elf Reed 2/5/68. 

AA-7-9 am & 4:30-6 pm. 
A-Sign-on-7 am, 9 am-4:30 pm & 6 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 42 ti 36 11 30 ti 24 tl 18 ti 12 ti I ti 
PER YR: 525x 420x 300x 180x 120x 60x lx 
1 min  3.74 3.91 4.14 4.31 4.54 5.00 5.75 
30 soc  2.80 2.93 3.10 3.23 3.40 3.75 4.30 
10 sec 1.87 1.96 2.07 2.16 2.27 2.50 2.88 

CLASS A 
I min  3.25 3.40 3.60 3.75 3.95 4.35 5.00 
30 sec  2.44 2.55 2.70 2.81 2.96 3.26 3.75 
10 sec  1.63 1.70 1.80 1.88 1.98 2.18 2.50 

ROS 
1 min  2.76 2.89 3.06 3.19 3.36 3.70 4.25 
30 sec  2.08 2.18 2.30 2.40 2.53 2.78 3.20 
10 sec  1.38 1.45 1.53 1.60 1.68 1.85 2.13 
40% between sign-on and sign-off. 

K FLY-FM 
1966 

Media Code 4 238 1900 2.00 
Radio Broadcasters, Inc., Box K. 351 Madison St., 

Corvallis, Ore. 97330. Phone 503-753-6633. 
I. PERSONNEL 
General Manager-James L. Hutchens. 
Program Director-Cecil C. Hutchens. 
Announcer-Mark Foster. 

2. REPRESENTATIVES 
M. A. Sales Co., Inc. 
William L. Simpson Associates Company. 

3. FACILITIES 
ERP 28,000 w. - 101.5 mc. 
Operating schedule: 9-1 am daily. PST. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulatIcns 
General: la, 2b, la, 3b, 4a, 4d, 5, fia, 7a. 
Rate Protection: 10a, Ila, 12a, 13a, 14e, 15a. 156,10. 
Basic Rates: 20a, 21a, 23a, 23b, 24e, 25a, 26. 27, 

280, 20e. 290. 29b, 33b. 
Contracts: 400. 41, 440, 44b, 48, 49, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60h, 601. 
Cancellation: 70a, 70c, 71b, 72, 73a, 73b, 
Prod. Services: 80, 82. 
No tobacco advertising accepted between 6 pm-6 am. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 

50% of KFLY rates. See that listing. 

KLOO 
1947 

Subscriber to the NAB Rodio Code 
Media Code 4 238 1980 4.00 
KLOO, Inc., Box 731, Corvallis, Ore. 97330, Phone 

503-753-4493. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Itobert L. Houglum, 
Program Director-Gil Bobbins. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 
Northwest-Art Moore & Assoc.. Inc. 

3. FACILITIES 
1,000 w.; 1340 Ice. Non-directional. 
Operating schedule: 6:00 am-midnight Mon thou 
Sat: 7:00 am-11:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% net time; rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 22a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective August 1, 1965. 
Rates received August 2, 1965. 

7. PACKAGE PLANS 
ROS PACKAGES 

PER WE: 1 min 30 see 1 min 30 sec 
ti 5.00 3.75 25 3.75 2.60 

5 ti  4.75 3.25 30 ti 3.50 2.40 
10 ti_______ 4.50 3.05 40 ti.......... 3.25 2.20 
15 ti  4.25 2.95 50 Li 3.00 2.10 
20 ti___   4.00 2.80 

SPECIAL END RATE 
I min 30 sec 

.L000 yearly  
f•1 Guaranteed Position. 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 x. .   22 15 11 

DISCOUNTS 
13x- 5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-21% 

OREGON 

COTTAGE GROVE 
Lane County-Map Location E-1 

See SitDS consumer market map and data at begin. 
sing of the State. 

KNND 
1953 

• 
Media Code 4 238 2090 1.00 

Peter Ryan and Milton Viken, Box 7, Cottage Grove. 
Ore. 97424. Whitney 2-2468. TWX 612-321-1150. 

I. PERSONNEL 
Owners-Peter Ryan and Milton Yukon. 

2. REPRESENTATIVES 
San Francisco-Radio Time Sales/International. 
Northnest-Art Moore & Assoc., Inc. 

3. FACILITIES 
1.000 w.; 1400 kc. Non-directional. 
Operating schedule: 6:30 am-8:00 pm weekdays; 8:00 
am-5:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 net time; rendered monthly. 

5. GENERAL ADVERTISING See coded repute lens 
General: 3d, 4a. 5, 60, 7b, 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 23a, 25c. 26e. 
Contracts: 400. 42b, 47e, 515. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 72. 
Affiliated with ERS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1903. 
Card received October 16. 1984. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  4.25 78 ti  3.15 
13 ti  4.00 104 ti  2.95 
26 ti  3.75 156 ti ......... ...... 2.75 
52 ti  3.45 260 ti  2.60 

DALLAS 
Polk County-Map Location D-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KROW 
1955 

e 
Media Code 4 238 2200 6.00 

Polk County Broadcasters. Inc., Box 398, Dallas. 
Ore. 97338. Phone 623-2342. 

I. PERSONNEL 
General Manager-Dave Meholovitch. 
Program Director-Don Richards. 

2. REPRESENTATIVES 
J. A. Lucas & Co.. Inc./JALCO. 

3. FACILITIES 
5,000 w. days; 1466 cc. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 22a, 22b. 23a, 24b, 250, 26, 285, 29a. 
Contracts: 400, 42a, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 61a. 62e. 
Cancellation: 70a, 70e, 71a, 730. 

TIME RATES 
Elf 4/1/62-Reed 4/2/62. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 156x 260x 520x 

1 min 5.00 4.50 4.00 3.75 3.25 3.00 2.50 
30 sec 3.75 3.40 3.00 2.75 2.45 2.25 1.90 

FIXED POSITION-PER WEEK 
EA: I ti 10 ti 20 tl 25 tl 40 ti 50 ti 100 ti 
1 min 5.00 4.50 4.00 3.75 3.25 3.00 2.50 
30 see 3.75 3.40 3.00 2.75 2.45 2.25 1.90 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 156x 260x 520x 

1 hr......._ 36.00 34.00 32.00 28.00 25.00 22.00 18.00 
1/2 hr..._... 28.00 26.00 24.00 21.00 18.00 15.60 12.00 
1/4 hr  20.00 19.50 19.00 18.00 16.00 13.00 10.00 
5 min.  10.00 9.50 9.00 8.50 7.50 6.50 5.00 

ENTERPRISE 
Wallowa County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KWVR 
1960 

Media Code 4 238 2310 3.00 
Wallowa Valley Radio. 203 E. Main SL, Enterprise, 

Ore. 97828. Phone 503-426-3494, 
I. PERSONNEL 
Owner Gen', & Sales Mgr.-Gene W. Wilson. 

2. REPRESENTATIVES 
Art Moore h Assoc.. Inc. 
San Francisco-Advertising Sales West. 

3. FACILITIES 
250 w.• 1340 kc. Non-directional. 
Operating schedule: 6 am-8 pm. PST. 

4. AGENCY COMMISSION 
'5/0 net time: 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3d, 4a, 4d. 5, fia, 8. 
Basic Rates: 20b. 
Contracts: 40a. 
Prod. Services: 82. 
Affiliated with KBS. 

TIME RATES 
Elf 10/1/68--Rec'd 12/11/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

al x  - 5.50 2.60 1.75 

(This listing continued on next Page) 
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Subscriber to the NAB Radio Code 
Media Code 4 238 2530 6.00 
Radio KAM Inc, 130 E. 13th Ave., Eugene, Ore. 

97401. Phone 503-345-3338. 

I. PERSONNEL 
Station Manager-R. E. 'Bob" Thomlinson. 
Program Director-Jim Tull. 
Sales Manager-G. W. Chase. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Seattle-Northern Time Sales. Inc. 

3. FACILITIES 
1,000 w. days; 1320 ke. Non-directional. 
Operating schedule: 5:00 am-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only, no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3e, 3d, 4e. 5, 6a, 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13e. 14e, 15b. 
Basle Rates: 20b. 2214 28c. 
Contracts: 40e. 45. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1966. 
Rates received January 28. 1966, 

OREGON 

Enterprise-K WV R-Continued 
tPER WK: PER YR: 1 min 30 see 10 see 
5 ii 50 x 3.15 2.50 1.70 
10 ti 100 x._ ,....._._.. 3.20 2.401.60 
15 ti 150 x___ . - 3.10 2.30 1.55 
20 ti 200 x.. _______ 3.00 2.25 1.50 
25 ti 250 x.. 1.45 
30 ti 300 x_-_---......- 2.80 2.10 1.40 
40 ti 2.00 1.35 
50 ti 500 x_.. 2.50 1.90 1.25 

SPECIAL END RATE 
•1000 x, per year........ ....... _ ....... ____ 2.00 1.50 1.00 

(1) ROS 
(.) Guaranteed position. 

8. PROGRAM TIME RATES 
Ix 25e 50x 100x 200x 250x 

1/2 hr____ 15.00 14.50 14.00 13.50 13.00 12.50 
1/4 hr  10.00 9.50 9.00 8.50 8.00 7.50 
5 min... ..... _ 7.00 6.75 6.50 6.25 6.00 5.75 

EUGENE (7 AM; 3 FM) 
Lane County-Map Location E-I 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to Imply 
that all of the stations provided equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

KASH 
1947 

Media Code 4 238 2420 0.00 
Radio Air Ways, Inc., Box 1000, Day Island Bd.. 

Eugene, Ore. 97401. Phone 503-345-3357. 

I. PERSONNEL 
General Manager-E. L. Kincaid. 
Station Manager-Rodney V. Louden. 

2. REPRESENTATIVES 
Bernard Howard dr Co.. Inc. 
Oregon, NVashington-Simpson & Associates Co. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1600 kc. 

Directional-night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See ceded regulailons 
General: lb, 2a, in. 3d, 45. 4d, 5, 6a, 7b, 8a. 
Rate Protection: 15b. 
Basic Rates: 21a, 21b, 24b, 24c, 25a. 
Contracts: 40a, 41, 45, 46, 47a, 48. 
Comb.: Cont.. Discounts: 60b, 60g, 62d. 
Cancellation: 70a, 70c, 71e, 72. 73b. 
Affiliated with American Contemporary Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 12/1/68-Rec'd 11/15/68. 

AA-Drive times. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: lx 60x 120x 180x 300x 420x 525X 
PER WK: .... 12 ti 18 tl 24t1 30t1 36 tl 42 tl 
1 min  8.05 7.00 6.35 6.05 5.80 5.45 5.25 
30 sec 5.25 4.80 4.55 4.35 4.10 3.95 

CLASS A 
1 min  7.00 6.10 5.55 5.25 5.05 4.75 4.55 
30 sec  5.25 4.55 4.15 3.95 3.80 3.55 3.40 

ItOS 
1 min  5.95 5.15 4.70 4.45 4.30 4.05 3.85 
30 sec  4.45 3.85 3.50 3.35 3.20 3.05 2.90 
15 sec: 2/3 of 1-min. 10 sec: 1/2 of I-min. 

8. PROGRAM TIME RATES 
Ix 50x 150x 950x 500x 

1/2 hr  38.00 34.00 33.50 33.00 32.50 
1/4 22.00 20.00 19.50 19.00 18.50 
5 min...................... 14.00 12.00 11.40 10.20 9.50 

KATR 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 6.56 5.01 260 ti_____ 5.48 4.14 
13 6.48 4.94 317 ti______ 5.22 3.86 
26 6.38 4.86 500 U__.___ 4.94 3.68 
52 ti. 6.30 4.76 750 U.__ 4.68 3.50 
104 tl  6.02 4.58 1000 ti____ 4.30 3.22 
156 U  5.76 4.40 
10-second-50% of 1-minute rate. 

7. PACKAGE PLANS 

WEEKLY PACKAGE PLANS 
PER WK: ea 10 ti 15 ti 20 ti 25 ti 30 ti 
1 min______ 6.30 6.01 5,76 5.48 5.22 
30 sec..._.__ 4.76 4.55 133 4.13 3.90 
10-second-50% of 1-minuto rate. 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 tl_______ 22.50 9.00 52 ti  20.25 8.10 
13 U.............. 21.75 8.77 104 U.__ 19.50 7.80 
26 21.00 8.40 156 ti  18.75 7.50 

35 ti 
4.94 
3.68 

KBMC (FM) 
1965 

Media Code 4 238 2640 3.00 
Good Shepherd Broadcasting, Inc. 2895 Hilyarri 
Eugene, Ore. 97405. Phone 503-344-1300. 

I. PERSONNEL 
Pres. & Sta. Mgr.-Al Wheeler, 
Program Director-Larry Jonas. 

2. REPRESENTATIVES 
West Coast-Albert Chance Company. 

3. FACILITIES 
EltP 3,400 w., 94.5 mc 
Operating schedule: 6 am-midnight. PST. 
Antenna ht: 800 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3d, 4b. 4d. 5. fib. 
Rate Protection: 10e, 12e. 
Basic Rates: 20b, 21a, 241). 25e. 28b. 30. 
Contracts: 40e, 41. 42a, 44e. 
Comb.: Cont. Discounts: 60f„ 61e. 62d. 
Cancellation: 71e. 72. 
Prod, Services: 81. 82. 

TIME RATES 
Elf 10/1/67-Rec'd 9/7/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x I04x 208x 300x 600x 

1 min 5.00 4.00 3.80 3.60 3.40 3.20 3.00 2.90 
30 sec 3.90 3.20 3.10 3.00 2.90 2.80 2.70 2.50 

KEED 
1954 

C 
Subscriber to the NAB Radio Code 

Media Code 4 238 2750 0.00 

Century Pacific Broadcasting, Inc., Box 1450, 
1245 Charnelton Si.. Eugene, Ore. 97401. Phone 
503-344-1457. 

I. PERSONNEL 
President-John W. Mowbray. 
Vice-President-Chris Wedes. 
Secr'Y/Treas. & Sta. Mgr.-James H. O'Neil. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle-Hugh Fettle & Associates. 
Portland-Cam-Co Broadcast Media Sales. 

3. FACILITIES 
1,000 w.; 1450 kc. Non-directional. 
Operating schedule: 24 hrs. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30, 3b, 4a, 4d, 5, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23e. 24e. 25e. 26, 29a. 
Contracto: 42a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60e. 61c, 62b. 
Cancellation: 73e. 
Member: Western States Radio Empire. 

TIME RATES 
Elf 3/1/66-Rec'd 1/31/66. 

7. PACKAGE PLANS 
PER WK: 6 ti 12 ti 
PER YR: 52x I04x 

1962 1 min_  7.60 7.20 
30 sec  6.08 5.75 

8. PROGRAM TIME RATES 
PER WK: 6 ti 12 01 
PER YR: 52x I04x 
5 min. - 13.00 12.40 
1/2 hr: lx 5-min. 1/4 hr: 2x 

KERG 
1949 

18 ti 
156x 
6.70 
5.36 

24 ti 30 tl 
260x 312x 
6.40 6.00 
5.12 4.80 

18 tl 24 ti 
1560 260x 
11.20 10.50 
5-min. 

Subscriber to the NAB Radio Code 

Media Code 4 238 2860 7.00 

Guard Publishing Co.. publishers of Eugene Regis-
ter-Guard, Box 506, Eugene, Ore. 97401, Phone 
503-345-4304. 

I. PERSONNEL 
General Manager-Clifton C. Cole. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Portland, Seattle-Charles L. Burrow Co. 
South, Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1280 kg. 

Directional-night °nil*. 
Operating schedule: 5:00 am-midnight. 

4. AGENCY COMMISSION 
15% on net charges for station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213. 3a, 4a, 4d, 5, 6e, 71). 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15c. 
Basle Rates: 25a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60a, 60f, 61a. 
Cancellation; 70a, 70c, 71a. 

TIME RATES 
Elf 9/1/67-Rec'd 8/21/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 260x 312x 

1 min.  9.50 8.00 7.50 7.00 6.00 5.50 
30 sec  7.00 6.00 5.50 5.00 4.50 4.00 

7, PACKAGE PLANS 
PER WK: 5 ti 10 tl 15 ti 20 tl 25 ti 30 01 
1 mln______ 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec  5.50 5.00 4.50 4.00 3.75 3.50 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
lx 26x 52x 

1/4 hr  36.00 27.50 25.00 
10 min.  25.00 22.50 20.00 
5 min.  17.00 15.00 12.50 

KFMY (FM) 
1958 

624x 
5.00 
3.50 

40 ti 
4.50 
3.00 

I56x 260x 
22.50 20.00 
17.50 15.00 
10.00 7.50 

M UM') 
Media Code 4 238 2970 4.00 

Music, Inc., 4555 Blanton Rd., Eugene. Ore. 97405. 
Phone 503-343-4511. 

STATION'S PROGRAMMING DESCRIPTION 
KFMY (FM): Programmed for adults. 
Network news at :30. Women's fashion. news, views. 
interviews, social, calendar, discussions, M-F, 9-10 
am. MUSIC: gospel songs 7-8 am. pop standards 
8-9 am, classics orchestral-vocal 10 am-noon. Dixie-
land, awing, jazz noon-1 pm. Standards 1-3 pm & 
4-6 pm, light classics 3-4 pm. Middle-of-tho-road, 
showtunes. standards, 6-8 pm. Familiar standards 
30's, 40's. 50's 8-9 pm. Music spectaculars 9-10 pm, 
modern jazz 10 pm-1211, M-F. Sat gospel 7-8 am. 
modern jazz 8 pm-1 am. Sun hymns 7-9 am, fine arts. 
movie, Broadway. concert recitals 9 am-12M. No 
air personalities. No sports. COMMERCIAL POL-
ICY: 6 minutes per hour. Programming emphasis: 
musical variety, entertainment, news. Contact Rep-
resentative for further details. Reed 6/18/69. 

I. PERSONNEL 

Pres. & Gen'l Mgr-Lytle N. "Duke" Young. 
Program Director-Timothy L. Young. 

2. REPRESENTATIVES 
John A. Potter & Company. 

3. FACILITIES 

ERP 3,500 w.; 97.9 me. Stereo. 
Operating schedule: 7 am-midnight. PST. 
Antenna ht.-785 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3c, 4e, 4d. 5, fib. 7b, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15b, 
Basic Rates: 20e, 21e, 21d, 22e, 22b, 23e, 24a, 24b, 

24e. 25e. 28e, 28e, 29a, 29b, 30. It, 32b, 
Contracts: 40a, 41, 42e, 43, 44a, 45, 46, 48. 49. 51a, 

51b, 51e. 
Comb.: Cont. Discounts: 60e, 60d. 60e, 60f. Ola, 62a. 
Cancellation: 70b, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 
Affiliated with American FM Network. 

TIME RATES 

No. 3 Elf 6/1/69-Reed 6/18/19. 
AA-Mon thru Fri 7-9 am & 4-11 pm. 
A-Mon thru Fri 9 am-4 pm; Sat & Sun noon-9 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 

(To be used in 12 months) 
MIN: I x 26x 520 1560 
AA   7.00 6.75 6.25 5.75 
A   6.00 5.75 5.25 4.75 

  5.00 4.75 4.25 3.75 
Combinable for frequency discount. 

7. PACKAGE PLANS 

1 MIN, 
WKLY: 5 ti 10 tl 
AA   6.75 6.50 
A   5.75 5.50 

  4.75 4.50 
20/30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 

I FIR: lx 26x 52x 156x 260x 
AA   35 32 30 27 24 
A   30 27 25 23 20 
  27 25 23 20 .... 

1/2 he: 60% of hour. 1/4 hr: 40% of hour. 

9. PARTICIPATING PROGRAMS 

Jazz FM-Mon lieu Fri 10 pm-midnight; Fit 5-6 
Dm: Sat 8 pm-1 am. Add 10% A spot lx. 
Light Classics in Stereo-Mon thru Fri 3-4 pm. Add 
25% A spot lx per show. 
Coffee Time with Mary Krenk-Mon thru Pr! 9-9:55 
am. Add 50% applicable B spot. 

10. SPECIAL FEATURES 

Weather reports at :30. Add 25% applicable rate. 
Spot/National News at :30, 50% additional of rate 
corned. 

15 ti 
0.25 
5.25 
4.25 

KP NW 
1962 

20 tl 
6.00 
5.00 
4.00 

260X 520x 
5.25 4.75 
4.25 3.75 
3.25 

25 ti 30 ti 
6.75 5.50 
4.75 4.50 
3.75 3.50 

Subscriber to the NAB Radio Code 
Media Code 4 238 3190 8.00 

Pacific Northwest Broadcasting Corp., Box 1120, 
Eugene, Ore, 97401. Phone 503-342-6171. 

STATION'S PROGRAMMING DESCRIPTION 
KPNW: Programmed for adults 18 to 34. with over-

tones to age 49. MUSIC: a blend of new releases, 
selected album cuts and hits of 50's and 60's, leav-
ing out the extremes. AIR PERSONALITIES: handle 
all music. NEWS: 5 min on hour, 3 min news and 
weather on half hour. 10 min news, sports and 
weather at 7 & 8 am and 5 & 6 pm, M-F. News 
staff, UPI and AP wires. News is scheduled 24 
hours daily. Contact Representative for further de-
tails. Iteed 3/5/69. 

I. PERSONNEL 
President-Charles H. Wilson. 
Vico-Pres. & Gen'l Mgr.-Roy L. Cordell. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 
Los Angeles-Hugh Wallace Company. 
San Francisco-Advertising Sales West. 
Northwest-The Tacher Company. 

3. FACILITIES 
50,000 w.; 1120 kc. Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3b, 4e. 5, 6e, 
Rate Protection: 10b, 11b, 12b. 13b. 14b. 
Basic Rates: 20b. 21e. 21b, 21d, 22e. 23e, 25e, 26. 

28b, 20e. 30, 33b. 
Contracts: 400. 42a, 44b, 45, 46. 47e, 48, 51b, 51e. 
Comb.; Cont. Discounts: 60e, 62b, 62d. 
Cancellation: 70b, 70e, 71e, 73a, 73b. 
Prod, Services: 80, 81, 82. 

TIME RATES 
No. 2 Elf 10/1/68-Rec'd 9/5/68. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm & 7-10 pm; Sat & 
Sun 6 am-10 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED 

1 MIN: lx 52x I04x 2600 520x 
AA   13 12 11 10 9 

11 10 9 8 7 A   
20/30 SEC: 
AA   12 11 10 9 8 
  10 9 8 7 6 

10 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 

CLASS AA & A-ROS 
PER WK: 5 tl 10 ti 15 ti 20 01 25 ti 30 01 
1 min. _ 11.00 10.00 9.50 9.00 8.50 7.00 
20/30 sec._ 9.00 8.00 7.50 7.00 6.50 6.00 
10 sec: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 

lx 52x 
1 hr  100 95 
1/2 hr  70 65 
1/4 hr  50 45 
10 min  30 28 
5 min    20 19 

KUGN 
1946 

104x 
90 
60 
40 
26 
17 

260x 520x 
85 80 
55 50 
37 35 
24 22 
15 13 

NBC Radio Network 

Subscriber to the NAB Radlo Code 
Media Code 4 238 3300 3.00 

KUGN. Inc., Box 112 Eugene, Ore, 97401. 
503-344-6216, 

I. PERSONNEL 

Pres. & Gen'l Mgr.-Carl Fisher. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Northwest-Art Moore & Assoc., Inc. 

3. FACILITIES 

5,000 w. days, 1,000 w. nights; 590 kg. 
Directional-night only. 

Operating schedule: 5 am-midnight daily. PST. 

4. AGENCY COMMISSION 

15% on station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: In. 2e. 3e, 4e, 4d, 5, 0e, 7a, 8. 
Rate Protection: 120, 14e. 
Basic Rates: 20a, 22e, 22b, 23a, 24b, 25e. 28 
Contracts: 40e, 45, 48, 47a. 
Comb.: Cont. Discounts: 60b, 62b, 
Cancellation: 70e. 70c, 710, 73a. 
The following rates include station time, 60 
teca. 40%. 
Affiliated with NBC. 
Member: Fisher Station Network. 

TIME RATES 

Eft 3/15/66-Reed 5/6/66, 

7. PACKAGE PLANS 

WKLY: YRLY: 1 min 30 see 10 see 
9.00 6.75 4.50 

5 ti 50 x  8.60 6.40 4.25 
10 ti 100 x_ .....  _ 8.00 6.00 4.00 
15 ti 150 x 7.75 5.80 3.90 
20 ti 200 x 7.50 5.65 3.75 
25 ti 250 x   7.25 5.45 3.65 
30 ti . 300 x____________ 7.00 5.25 3.50 

5.10 3.40 
4.70 3.15 
4.15 2.75 

50 ti_____500x  6.25 
1000 X.  5.50 

a, 29a. 

%; eery-

8. PROGRAM TIME RATES 

lx 10x 25x 50x 100x 
1/2 hr  50 49 48 46 44 
1/4 hr  32 31 30 29 28 

5 MINUTES 
I x  18 100 x.    14 
10 x  17 150 x 13 
25 x  16 250 x  12 
50 x  

Phone 

150X 
42 
27 

726 Spot Radio Stations September 1, 1969 



GRANTS PASS (2 AM) GRESHAM HILLSBORO OREGON 
Josephine County-Map Location lr-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KAGI 
1939 

R A 

Media Code 4 238 3520 6.00 
KAGI, Inc., Box 149, Grants Pass, Ore. 97526. 
Phone 476-4477. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-.I. Edwin Arnold. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Northwest-Are Moore & Assoc., Inc. 

5. FACILITIES 
5.000 w. days. 1.000 w. nights; 930 kc. 
Directional-night only. 

Operating schedule: 5:30 am-11:00 pm. PST. 

I. AGENCY COMMISSION 
15% on net station time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3d, 40, 4d, 5. 611. 7b, 8. 
Rate Protection: 10g, 11g, 12h, 13g, 14g, 15b, 16. 
Basic Rates: 20b, 210, 21b. 21c, 21d, 228. 22b, 23a, 
23b, 24a, 24b, 24e. 25a, 26, 27, 28b, 28e, 29a, 29b, 

30, 32b, 33a. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47e, 48, 49, 

51a, 51b, 51e. 
Comb.; Cont. Discounts: 60e, 60d, 60e. 60f, 601, 61c, 

62d. 
Cancellation: 700. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS Radio Network. 
Member: Calif-Ore Radio Duo. 
TV facilities: KTVM-TV, Medford, Ore. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1959. (Card No. 4.) 
Card received February 23, 1959. 

5. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. Ann. 

1 time__ 40.00 24.00 16.00 12.80 9.60 7.00 
28 times.... 38.00 22.80 15.20 12.16 9.12 6.65 
52 times.... 36.00 21.60 14.40 11.52 8.64 6.30 

156 times.... 34.00 20.40 13.60 10.88 8.16 6.00 
260 times.... 32.00 19.20 12.80 10.24 7.68 5.50 
520 times.... 30.00 18.00 12.00 9.60 7.20 5.00 
1040 times.... ___ 4.00 
2000 times..- - 3.54 

7. PACKAGE PLANS 

FIXED POSITION SATURATION PLANS 
Per week: Each Total Each Total 
5 times._ 6.00 30.00 30 Mmes.__ 4.50 135.00 

10 times._ 5.40 54.00 40 times__ 4.20 168.00 
20 times__ 4.80 96.00 50 times- 3.60 180.00 

Per month: Each Each 
25 times__  5.70 75 times  5.10 
50 times-___ 5.40 100 times  4.80 

Run-of-schedule--80% of fixed position minute rate. 
Station breaks and 20/38 seconds-80% of fixed posi-
tion minute rate. 
Time Signals and 10 seconds-50% of fixed position 
minute rate. 
ID's may not be combined with other broadcasting 
service for the purpose of establishing fretriency dis-
counts on either the ID's or the other Ineadrasting 
service. 

KAJO 
1957 

Media Code 4 238 3630 3.00 
Grants Pass Broadcasting Co. Box 230, Grants Pass, 

h Ore. 97526. Pone 476-6668. 

I. PERSONNEL 

Gen'l & Com1 lirr.-Jim Wilson. 

t. REPRESENTATIVES 

Washington, Oregon-Simpson & Associates Co. 

I. FACILITIES 
5.000 w. days; 1270 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. PST. 

L. AGENCY COMMISSION 

15/0 Urne only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 313. 5, 6a. 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 220. 22b. 23a, 24b, 26, 28a, 29a. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 

62b, 62e. 
Cancellation: 71a, 73s. 
No cigarette advertising accepted. 

TIME RATES 

Rates effective November 1. 1960. 
Rotes received November 29, 1960. 

it SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 time 
13 times 
28 times 
52 times 

104 times 
312 times 

Multnomah County-Map Location D-2 
See SRDS consumer market map and data at heel:i-
cing of the State. 

KRDR 
1956 

Media Cede 4 238 3740 0.00 

Action Broadcasting Co.. Box 92, Gresham, Ore. 
97030. Phone 503-665-4143. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Jack Grant. 
Vice-Pres. & Oper. Mgr.--George DeWitz. 

2. REPRESENTATIVES 
John A. Potter & Company. 
San Francisco-Don R. Pickens Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1290 te. 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 Urne only; payable when rendered. 

5. GENERAL ADVERTISING See coded recruit:Bons 
General: 4a. 
Contracts: 40a. 
Cancellation: 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff Rec'd 11/6/68. 

7. PACKAGE PLANS 
AA--6-9 am & 4-7 pm. 
A-9 am-4 pm. 

1 MINUTE 
1 WEEK 

PER WK: 1 ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 
AA   14.00 13.50 13.00 12.50 12.00 11.50 11.00 
A   12.00 11.50 11.00 10.50 10.00 9.50 9.00 
ROS   11.00 10.50 10.00 9.50 9.00 8.50 8.00 

4 WEEKS 
AA   13.50 13.00 12.50 12.00 11.50 11.00 10.50 
A   11.50 11.00 10.50 10.00 9.50 9.00 8.50 
ROS   10.50 10.00 9.50 9.00 8.50 8.00 7.50 

8 WEEKS 
AA   13.00 12.50 12.00 11.50 11.00 10.50 10.00 
A   11.00 10.50 10.00 9.50 9.00 8.50 8.00 
ROS 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

13 WEEKS 
AA   12.50 12.00 11.50 11.00 10.50 10.00 9.50 
A   10.50 10.00 9.50 9.00 8.50 8.00 7.50 
ROS 9.50 9.00 8.50 8.00 7.50 7.00 6.50 

26 WEEKS 
AA   12.00 11.50 11.00 10.50 10.00 9.50 9.00 
A   10.00 9.50 9.00 8.50 8.00 7.50 7.00 
ROS   9.00 8.50 8.00 7.50 7.00 6.50 6.00 

52 WEEKS 
AA   11.50 11.00 10.50 10.00 9.50 9.00 8.50 
A   9.50 9.00 8.50 8.00 7.50 7.00 6.50 
ROS   8.50 8.00 7.50 7.00 6.50 6.005.50 

30 sec: 75% of 1-min. 10 sec : 50% of 1-min. 
20 see: 60% of 1-min. 
Package discount retroactive if schedule is continuous. 

8. PROGRAM TIME RATES 
1 hr  110 1/4 hr  35 
1/2 hr  65 5 min  15 

10. SPECIAL FEATURES 

NEWSCASTS 
3-min at :60 & :30 spot rate plus 3.00. 

(D) 

HERMISTON 
Umatilla County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KOHU 
1955 

Subscriber to the NAB Radio Code 

Media Code 4 238 3850 7.00 
Hermiston Broadcasting Co., Box 145, Hermiston. 

Ore. 97838. Phone 503-567-6500. 

I. PERSONNEL 

Manager-Harmon Springer. 
Sales Manager-Al Springer. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-The Tacher Company. 
Denver. Salt Lake-Bob Rix Co.. Inc. 

3. FACILITIES 

1.000 w. days; 1570 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 

15/2 time only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: 5. 
Member: Western States Radio Empire, National 
AgRadio Groups, Inc. 

TIME RATES 

61e. No. 103 Eff 5/67-Rec'd 5/5/67. 

7. PACKAGE PLANS 
PER WE: PER YR: 1 min 30 see 
(*) 52 X  6.00 4.80 
12 ti 104 x 5.70 4.56 
18 ti 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 
42.00 30.00 18.00 11.40 6.00 
39.60 26.40 15.85 10.60 5.80 
32.95 23.80 14.30 9.50 5.50 
31.65 21.15 12.70 8.40 5.20 
26.40 16.20 9.50 7.10 4.90 
23.15 14.70 8.50 6.50 3.90 

156 x....._ .......... _.__ ...... _ ...... 5.40 4.32 
24 ti 260 r........-..----...- ...-......--. 5.10 10 4.08 
30 ti 312 x  4.80 3.84 

(*) Less than 6 ti 
10-sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 

PER WE: (*) 12 ti 18 ti 24 ti 
PER YR: 52x 104e I56x 260x 
5 min  12.00 11.90 10.80 10.20 

(.) Less than 6 ti 
1/2 hr: 3x 5-min. 1/4 hr: 2x 5-min. 

Washington County-Map Location C-1 

See SltDS consumer market map and data at begin-
ning of the State. 

KUIK 
1954 

Media Code 4 238 3960 4.00 
Sho-N-Tel, Inc., Box 335, Hillsboro, Ore. 97123. 
Phone 503-648-1360. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-John P. Gillis. 

2. REPRESENTATIVES 
Northwest-The Tacher Company. 
Los Angeles, San Francisco-Advertising Sales West. 

3. FACILITIES 
1,000 w. days; 1360 ice. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulatdons 
General: la, 3a, 4a. 4e. 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 22a, 23a, 24b, 29a. 
Contracts: 45. 
Comb.: Cont. Discounts: 60a, 60k. 
Cancellation: 71a. 73a. 
Affiliated with SIRS. 

TIME RATES 
Eff - Rec'd 12/12/66. 

AA-6-9 am, noon-1 pm & 3:30-6:30 pm. 
A-9 am-noon & 1-3:30 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52x I56x 912x 
1 min    6.10 5.25 4.80 4.45 2.50 
30 sec  5.20 4.50 3.90 3.50 2.70 

CLASS A 
1 min. ...... ...... 5.15 4.45 4.10 3.80 2.95 
30 sec  4.40 3.80 3.30 2.95 2.30 
20 sec: 60% of 1-min. 10 sec: 50% of 1-min.. 

7 PACKAGE PLANS 
CLASS AA 

PER WE; 10 ti 15 tl 20 t1 25 ti 30 tl 90 ti 
1 min  5.20 4.05 4.70 4.45 4.20 3.70 
30 see  3.90 3.65 3.50 3.30 3.10 2.85 

CLASS A 
1 min.  4.40 4.20 4.00 3.80 3.55 3.15 
30 sec  3.30 3.10 2.95 2.90 2.65 2.40 
20 sec: 60% of 1-min. 10 sec: 50% of 1-min. 

CLASS AA 
PER MO: 25 ti 50 ti 75 tl 100 ti 
1 min   4.95 4.70 4.50 0.20 
30 sec  3.65 3.40 3.30 9.10 

CLASS A 
1 min  4.20 4.00 3.80 2.55 
30 sec  3.10 2.90 2.80 2.65 
20 sec: 60% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 NR: Ix 26x 52x 156x 912x 
AA   90.00 82.00 75.00 67.50 50.00 
A   75.00 67.00 60.00 55.00 40.00 

1/2 hr: 60% of 1 hr. 10 min: 30% of 1 hr. 
1/4 hr: 40% of 1 hr. 5 min: 20% of 1 hr. 

HOOD RIVER 
Hood River County-Map Location D-2 

See SRDS consumer market map and data at begin 
fling of the State. 

KIHR 
1950 

Subscriber to the NAB Radio Code 

Media Code 4 238 4070 1.00 

Columbia Gorge Broadcasters, Inc., Box 360, .2nd 
St., Hood River. Ore. 97031. Phone 503-386-1-511. 

L PERSONNEL 
Pres. & Gen'l Mgr.-Paul E. Walden. 

2. REPRESENTATIVES 
Advertising Sales West. 
Seattle. Portland-Art Moore & Assoc.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. Non-direc-
tional. 
Operating schedule 6 am-11 pm. PST. 

4. AGENCY COMMISSION 

15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d. 5, Ca. 

7b, 8. 
Rate Protection: 10a, 13a. 14a, 15a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b. 21e, 21d, 22a, 22b, 

23a, 23b, 24b, 25a, 26. 28b, 28e. 29a, 29b. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 44b, 45, 46, 

475, 49, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60b. 60d. 60g. 601, 61a. 82a. 
Cancellation: 70a, 70e. 71a, 72, 73s. 73b. 
Prod. Services: 80, 82. 
Affiliated with KBS. 

TIME RATES 
Eff 1/1/66-Reed 4/7/66. 

7. PACKAGE PLANS 
•WKLY: tYRLY: 
1 ti 
5 ti 50 x..._......_...-..........-.. 
10 ti 100 x.......-.. ..«........._ 
15 ti 150 L.............. 
20 ti 200 x..«.._.........--...... 
25 ti 250 x...._....-........-...-
30 ti 300 x..........................-
40 it 
50 U 500 x........................_. 
......(....) Ros-1000 spec, end rate.... 

(t) Guaranteed position. 

1 min 30 see le see 
4.50 3.40 2.25 
4.25 8.15 2.10 
4.00 3.00 2.00 
9.75 2.80 1.85 
3.50 2.60 1.75 
3.25 2.45 1.60 
9.00 2.25 1.50 
2.75 2.10 1.40 
2.50 1.90 1.25 
2.25 1.70 1.10 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x    22.00 15.00 10.00 
10 x.  21.00 14.50 9.50 
25 ..... ...... 20.00 14.00 9.00 
50 x.- ............. .......... ..... 19.00 13.00 8.50 
100 x 18.00 12.50 8.00 
150 x  17.50 12.00 7.00 
250 - 11.00 6.00 
50(1   - 5.00 

JOHN DAY 
Grant County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KJDY 
1963 

Subseriber to the NAB Radio Code 

Media Code 4 238 4180 8.00 
John Day Valley Broadcasters, Box 113, 413 N. W. 
Bridge St., John Day, Oro. 97945. Phone 575-
1185. 

I. PERSONNEL 
Partners-C. H. Fisher & Ted A. Smith. 
Station Manager-J. L. "Buss" 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Northwest-Art Moore 8s Assoc.., 

3. FACILITIES 
1,000 w.; 1400 Ire. 
Operating schedule: 8:00 am-7:00 Dm Mon thru Sat: 
8:00 am-6:00 pm Sun. 

4. AGENCY COMMISSION 
15% on time only, no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 5, 6a. 8. 
Rate Protection: 15b. 
Basic Rates: 23a. 
Contracts: 40a, 45. 
Cancellation: 70e. 
Prod. Services: 82. 
Concurrent schedules on KJDY and HUMA, Pendle-
ton, may be combined to earn most favorable fre-
quency discount on K.IDY. 
60% of charge for Station Time, 40% for Talent. 
Program Service. 

TIME RATES 

Rates effective April 1, 1965. (Card No. 2.) 
Card received October 13, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

1 ti .... _ 3.40 2.60 52 Li - 2.80 2.15 
13 ti _ 3.25 2.45 156 2.60 2.05 
26 ..... 3.00 2.30 312 U.............. 2.45 1.95 

7. PACKAGE PLANS 
ROS 

PER WIC: 1 min 30 sec 1 min 30 sec 
10 ti_ ..... _... 3.25 2.45 25 2.80 2.15 
15 ti  3.00 2.30 40 ti._. 2.60 2.05 
PER MO: 
50 ti  2.80 2.15 100 ti.............. 2.45 1.95 
75 ti..._.._   2.60 2.05 

8. PROGRAM TIME RATES 
1 hr 

13 ti_  ........... 33.00 

52 ti 29.00 
156 ti   27.00 
312 ti  25.00 

1/2 hr 1/4 hr 
21.50 12.00 
19.50 10.50 
18.00 9.50 
16.50 8.50 
15.00 7.50 
13.50 6.00 

KLAMATH FALLS (3 Am) 

5 min 
7.00 
6.00 
5.00 
4.50 
4.00 
3.50 

Klamath County-Map Location F-2 

Pee films consumer market map and data at begin-
ning of the State. 

KAGO 
1923 

Media Code 4 238 4290 5.00 

Klamath Broadcasting Co.. Box 1150, Klamath 
Falls, Ore. 97601. Phone 503-882-2551. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-John L. Farm. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Northwest-Art Moore & Assoc., Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 1150 Ire. 
Directional-night only. 

Operating schedule: 6 am-midnight. PST. 
4. AGENCY COMMISSION 

15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4d, S. 6, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic Rates: 20b, 22b, 23b, 24a, 24e. 25a, 28a, 29a, 

30. 
Contracts: 40a, 41, 45. 46. 470. 48. 
Comb.; Cont. Discounts: 60b, 60f. 61a, 62d. 
Cancellation: 700, 70e. 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 

No. 3 Eff 8/1/68-Reed 6/26/68. 

AA-Mon thru Fri 6-9 am & 3-6 pm. 
A-Mon thru Fri 9 am-3 pm; Sat & Sun 6 am-7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 WEEK 

PER WE: 4 ti 5t1 10 tl 20 tl 
1 min  10.00 8.50 7.50 7.00 
30 sec  8.00 6.50 6.00 5.50 

13 WEEKS 
1 min  9.00 8.00 7.00 6.50 
30 sec  7.00 6.00 5.50 5.00 
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OREGON 

Klamath Falls-K A G 0-Continued 
26 WEEKS 

PER WK: 4 ti 5 ti 10 tl 20 ti 25 ti  
1 min.  8.00 7.00 6.50 8.00 50 ti  
30 sec  6.50 5.50 5.00 4.50 75 ti  

CLASS A 100 ti  
1 WEEK 8. PROGRAM TIME RATES 

1 min  8.00 7.00 6.50 6.00 1 hr 1/2 hr 
30 sec  6.50 5.50 5.00 4.50 1 ti  __ 55.00 

13 WEEKS 13 ti  53.00 
1 min  7.00 6.00 5.50 5.00 26 ti._ ...... _-- 51.00 
30 sec  5.50 5.00 4.50 4.00 52 ti.____._ 49.00 

26 WEEKS 
1 min. .................... _______ 6.00 5.00 4.50 4.00 156 ti  45.00 
30 sec  5.00 4.50 4.00 3.50 260 ti  43.00 
10 sec: so% of applicable 1-min. 312 ti  40.00 

8. PROGRAM TIME RATES 
Ix I3x 26x 520 104x 156x 260x 3I2x 

1/2 hr.. 33.00 32.25 31.50 30.75 30.00 29.25 28.50 27.50 
1/4 hr.. 23.00 22.25 21.50 20.75 20.00 19.25 18.50 17.50 
5 min_ 14.50 14.00 13.50 13.00 12.50 12.00 11.50 11.00 

10. SPECIAL FEATURES 
5-min newscasts-1-1/2 x applicable 1-min. 

KFLW 
1945 

Media Code 4 238 4400 0.00 
Radio Klamath Falls, Box 1450, Klamath Falls, 

Ore. 97601. Phone 503-882-4656. 

I. PERSONNEL 
Owner & Manager-Dave Snow. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Seattle, Portland-Simpson & Associates Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non-directional. 
Operating schedule: 6 am-midnight. PST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: 8. 
Contracts: 405. 
Affiliated with CBS. 
Member: CBS Radio Pacific Network, Western States 
Radio Empire. 

TIME RATES 

Eff 3/1/66-Iteed 1/31/66. 
6. SPOT ANNOUNCEMENTS 
PER YR, EA: 52x 104x I56x 2600 312x 
PER WK, EA: 6 ti 12 ti 18 ti 24 01 30 ti 
I min  6.00 5.70 5.40 5.10 4.80 
30 sec.  4.80 4.56 4.32 4.08 3.84 

8. PROGRAM TIME RATES 
PER YR, EA: 520 I04x 156x 260x 
PER WE, EA: 6 ti 12 ti 18 ti 24 ti 
5 min  12.00 11.40 10.80 10.20 
1/2 hr-3x 5-min. 1/4 hr-2x 5-min. 

KLAD 
1955 

Media Code 4 238 4510 6.00 
Radio K-Lad, Box 960, Midland, ltd., IClamath Falls, 

Ore. 97601. Phone 503-884-7794. 

I. PERSONNEL 
Owner & Mgr.-Ogden Knapp. 

2. REPRESENTATIVES 
The M  Company, Inc. 
Seattle, Portland-Charles L. Burrow Company. 

3. FACILITIES 
5,000 w. days; 950 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e. lie. 12e. 11e. 14e. 15b, 16. 
Basic ltates: 20b, 21a, 22b, 23a, 24b. 24e, 25e, 26. 

27, 28c, 29b, 30, 33a. 
Contracts: 40a, 41, 42b, 44e, 46, 48. 59, 51a. 
Comb.; Cont. Discounts: 60b, 61e. 633. 
Cancellation: 70b, 70d, 716. 73a. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective April 1. 1958. (Card No. a.) 

Card received April 14, 1958. 
Rev. card received June 13, 1963. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

1 min 30 see 20 sec 10 see 
5.75 4.60 
5.50 4.40 
5.25 4.20 
5.00 4.00 
4.75 3.80 
4.50 3.60 
4.25 3.40 
4.00 3.20 

13 ti - ..... -___ 7.75 6.00 
26 ti ...... ---._  --_--_ 7.50 5.75 
52 Li  7.25 5.50 
104 ti  7.00 5.25 
156 ti -._ ......... a.. 6.75 5.00 
260 ti  6.50 4.75 
312 ti  0.25 4.50 

7. PACKAGE PLANS 
ROS SATURATION SCHEDULE PLAN 

- 1 Min-  - 30 sue-
PER WK: ea tot ea tot 
5 ti  7.25 36.25 5.50 27.50 

5.30 53.00 
5.10 76.50 

20 ti  6.50 130.00 4.90 98.00 
4.70 117.50 

30 ti.............- - 6.00 180.00 4.50 135.00 
40 ti............ .............. ----_ 5.50 220.00 4.15 166.00 
50 ti  5.00 250.003.75 187.50 
75 ti  4.50 337.50 3.40 255.00 
100 ti __ ........ _... 4.00 400.00 3.00 300.00 

-20 see- -10 See-
5 U  5.00 25.00 4.00 20.00 
10 ti    4.75 47.50 3.80 38.00 
15 ti    4.50 67.50 3.60 54.00 
20 ti _._._ ......... 4.25 85.00 3.40 68.00 
25 ti  4.00 100.00 3.20 80.00 
30 ti ....... - ...... ------ ..... _ 3.85 109.50 3.00 90.00 
40 U.-- ...... _____ ..... _   3.35 134.00 2.75 110.00 
50 U.- 3.00 150.00 2.50 125.00 
75 ti .   2.75 206.25 2.25 168.75 
100 ti.........._.....__....  2.50 250.00 2.00 200.00 

LA GRANDE 
Union County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

35.00 
33.00 
51.00 
29.00 
27.00 
25.00 
23.00 
21.00 

PER MO: -1 min- -30 sae-
PER WK: ea tot ea tot 
25 ti......._ 6.50 162.50 4.90 122.50 
50 ti.   6.00 300.00 4.50 225.00 
75 ti  5.50 412.50 4.15 311.25 
100 ti  5.00 500.00 3.75 375.00 

- 20 ter-  - 10 /00-
3.90 97.50 3.25 81.25 
3.60 180.00 3.00 150.00 
3.30 247.50 2.75 206.25 
3.00 300.00 2.50 250.00 

1/4 hr 
20.00 
19.00 
18.00 
17.00 
16.00 
15.00 
14.00 
13.00 

10 min 5 min 
15.00 12.00 
14.25 11.50 
13.50 11.00 
12.75 10.50 
12.00 10.00 
11.25 9.50 
10.50 9.00 
9.75 8.50 

KLBM 
1938 

MCI 
Subseriber to the NAB Radio Code 

Media Code 4 238 4620 8.00 
Inland Radio, Inc., Box 907, Hotel Sacajawea, La 

Grande. Ore. 97850. Woodland 3-4121. 
I. PERSONNEL 
Manager-Ken LIllard. 

2. REPRESENTATIVES 
The Sandeberg-Glenn COMDMIY. 
Oregon, Washington-Art Moore & Assoc., Inc. 
Chicago & New York-Burn-Smith Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non-directional. 
Operating schedule: 6:00 am-10:30 pm Mon thru Sat; 
8.00 am-9:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on net station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4s. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11a, 12a, 13a. 145. 15b. 
Basic Rates: 20b, 21b, 22a, 23b, 24b, 25a, 26, 28s. 

295. 
Contracts: 40s. 42b, 44a, 45, 46, 475. 49, 51a. 
Comb.; Cont. Discounts: 60b, 61a, 62b, 62d. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 81. 82. 

TIME RATES 
Eft 12/1/67-Reed 1/8/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

01 x  3.75 3.15 2.50 
tPER WE: PER YR: 
5 ti  50 x  3.70 2.90 2.25 
10 ti  100 x  3.50 2.70 2.15 
15 ti  150 x  3.30 2.50 2.00 
20 ti  200 x  3.10 2.40 1.85 
25 ti  250 x  2.90 2.30 1.75 
30 ti  300 x  2.75 2.25 1.65 
40 ti  400 x  2.65 2.20 1.60 
50 ti  500 x  2.55 2.15 1.55 

'Special End Rate: 1000 x  2.30 2.00 1.40 
(t) ROS. 
(•I Guaranteed Position rate. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x  21.00 14.00 7.00 
13 x  19.55 12.75 6.50 
26 x  18.75 12.25 6.00 
52 x  17.25 10.75 5.75 
104 x  16.95 9.50 5.50 
156 x  16.40 9.25 5.25 
260 x  15.00 7.75 5.00 
312 x  4.85 

LAKEVIEW 
Lake County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KQIK 
1956 

Media Code 4 238 4790 0.00 
Pacific Northwest Radio, Inc., Box 311, Lakeview, 

Ore. 96730. Phone Whitehall 7-2164. 

I. PERSONNEL 
Owner & Gen'l Mgr.-E. L. McKinney. 

2. REPRESENTATIVES 
Seattle. Portland-Charles L. Burrow Company. 
Advertising Sales West. 

3. FACILITIES 
1,000 w. days; 1230 kc. Non-directional. 
Operating schedule: 6:30 am-7:00 pm weekdays; 9:00 
am-5:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 31). 3d, 45, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10g, 14g. 
Basle Rates: 21b, 24e, 25a, 28e. 30. 
Contracts: 40a. 441). 45. 46, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e. 60f, 61a, 62b. 
Cancellation: 70a. 70e, 71b, 73a. 
Prod. Services: 82. 
Affiliated with KBEI and NAB Radio Networks. 

TIME RATES 
Rates effective July 1, 1963. 
Rates received July 1, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti  4.50 3.50 52 ti  3.00 2.60 
13 ti  4.25 3.25 156 ti  2.50 2.00 
26 ti  3.75 3.00 

7. PACKAGE PLANS -1 min- -30 see-
PER WK: ea tot ea tot 
1 ti  4.50 3.50 

  4.25 42.50 3.25 32.50 
15 ti    4.00 60.00 3.00 45.00 
25 ti  3.75 93.75 2.75 68.75 
41 ti  3.50 140.00 2.50 100.00 
50 ti  3.00 150.00 2.25 112.50 

PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti   35.00 25.00 15.00 7.50 
13 ti  33.00 23.00 14.00 7.00 
26 ti  31.00 21.00 13.00 6.50 
52 ti  29.00 19.00 12.00 6.00 
156 ti  27.00 17.00 11.00 5.50 

LEBANON 
Linn County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KGAL 
1950 

Media Code 4 238 4840 7.00 
Radio Wonderful Williametteland. Inc., Box 920, 

Lebanon, Ore. 97355. Phone 503-258-2154. 
Albany Studio: 5th and Ellsworth Sts., Albany, Ore. 
Phone 503-926-2223. 

I. PERSONNEL 
President-Glen M. Stadler. 
Manager-Charles Searl. 
Program Director-John King. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division, 
Seattle, Portland-The Tacher Company. 
Denver, Salt Lake-Bob Mix Co., Inc. 

3. FACILITIES 
1000 w.; 920 Ica Directional-same pattern all hours. 
Operating schedule: 5:45 am-midnight. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, 3a, 4a, 5. 65. 5. 
Rate Protection: 12b. 14b. 
Basic Rates: 23a, 24b, 255, 26. 28b, 29a. 
Contracts: 405. 425, 45. 46. 47a. 
Comb.; Cont. Discounts: 605. 60e, 61e. 
Cancellation: 71a. 73a. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective   

Rates received March 4, 1966. 
7. PACKAGE PLANS 

1 min 30 sec 
6 per ;Ur or 52 ti  5.00 4.00 
12 per wk or 104 ti  4.75 3.80 
18 per wk or 156 ti  . ........ _ 4.50 3.60 
24 per uk or 260 ti  ...... ....... 4.25 3.40 
30 per wk or 312 ti_... ..... _  _ ...... __. 4.00 3.20 

8. PROGRAM TIME RATES 

6 per wk or 52 ti  
12 per air or 104 ti    9.50 
18 per wk or 156 ti  9.00 
24 per wk or 260 ti  8.50 
1/4 hour-2 times 5-minute rate. 
1/2 hour-3 times 5-minute rate. 

LINCOLN CITY 
Lincoln County-Map Location 13-1 

See SRDS consumer market map and data at begin-
ning of the State. 

5 min 

KBCH 
1955 

DOD 
Media Code 4 238 4895 1.00 

Yaquina Radio, Inc.. Box 358, Lincoln City, Ore. 
97367. Phone 503-994-2181. 

I. PERSONNEL 
President-Tom Becker. 
Station Manager-Henry Florin. 

2. REPRESENTATIVES 
New York. Chicago, Los Angeles, San Francisco-

T. A. Lucas & Company/JALCO. 
Northwest-Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w. days; 1380 Ice. Non-directional. 
Operating schedule: 7 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 313. 4a. 4d, 5, On. 8. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 20s. 22a, 210. 24b, 250, 26, 28a, 25% 
Contracts: 40a, 45, 46. 47a. 
Comb.: Cont. Discounts: 65e. 
Cancellation: 71a. 735. 
Sold in combination with KNPT. Newport. 
25 spots on each station earn 50x rate on each. 
Affiliated with KBS. 

TIME RATES 
Elf 10/1/65-Reed 6/28/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

•1 x  5.00 3.80 2.50 
I-PER WK: 'PER YR: 
5 ti   50 x  4.75 3.55 2.40 
10 ti 100 x 4.50 3.40 2.25 
15 ti 150 x 4.25 3.20 2.10 
20 ti °00 x    4.00 3.00 2.00 
25 ti 250 x 3.50 2.60 1.75 
30 ti 300 x  3.25 2.45 1.60 
40 ti 400 x..................... 3.00 2.25 1.50 
50 ti 500 x  2.50 1.90 1.25 
'Special End Rate: 

1000 x  2.00 1.50 1.00 
(') Guaranteed position. 
ft) ROS. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x  22.00 14.00 7.50 
10 x  21.00 13.50 7.25 
25 x.   20.00 13.00 7.00 
50 x  18.00 12.00 6.50 
100 x.. ..... _.._ ..... _ ..... _ ..... ______ 16.00 11.50 6.25 
150 x.______ ................ _____  15.00 11.00 6.00 
250 x    14.00 9.00 5.25 
500 x  4.25 
1000 x..   3.50 

McMINNVILLE 
Yamhill County-Map Location D-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KMCM 
1949 

DOD 
Subscriber to the NAB Radio Code 

Media Code 4 238 4950 4.00 
Norjud Broadcasting, Inc., Box 207, McMinnville. 

Ore, 97128. Phone 503-472-2151. 

I. PERSONNEL 
General Manager-Norman Aldred. 
Chief Engineer-Jim Hardy. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
West Coast-The Tacher Company. 
Denver, Salt Lake-Bob Mx Co.. Inc. 

3. FACILITIES 
1.000 w.; 1260 hr. Directional-night only. 
Operating schedule: 18 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3b, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 150. 15b. 
Basic Rates: 20a, 206, 215, 21b, 21e, 21d, 22a, 23b, 

24e. 25a, 29b, 20e. 29b, 39. 
Contracts: 40a, 41, 44b. 45. 46. 47e, 48, 49, 51b, 51e. 
Comb.; Cont. Discounts: 60b. 60e. 61e. 62b, 62d. 
Cancellation: 70b, 70e, 71a, 72, 735, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 
Member: Western States Radio Empire. 

TIME RATES 
Elf  Reed 7/7/69. 

A-6 am-midnight. 
B-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 see 1 min 30 sec 
1 ....... 6.18 4.68 260 4.20 3.24 
26 x____ ....... 5.88 4.50 500 x  3.48 2.64 
52 z..........-.-. 5.64 4.20 1000 3.12 2.40 
104 x.  5.22 3.90 1500   2.70 1.92 

500x 1000x 15000 
15 sec  1.80 1.62 1.32 
B-50% of A. 

7. PACKAGE PLANS 
ROS PLANS-BTA 

PER WE, EA: 
10 ti 20 ti 30 ti 40 ti 

1 min-- ...... . 4.80 3.60 3.42 3.00 
30 sec..- ...... 4.20 2.94 2.76 2.52 

8. PROGRAM TIME RATES 
3I2x 260x 156x 104x 52x 26x 13x lx 

5 min.... 6.00 7.20 8.40 9.60 10.80 12.00 13.20 14.40 
10 min.. 12.00 13.20 14.40 15.60 16.80 18.00 19,20 20.40 
1/4 hr.. 14.40 15.60 16.80 18.00 19.20 20.40 21.60 24.00 
1/2 hr.. 24.00 25.20 26.40 27.60 28.80 30.00 31.20 33.60 
1 hr ...... 36.00 38.40 42.00 44.40 48.00 54.00 56.40 60.00 

MEDFORD (4AM; 1 FM) 
Jackson County-Map Location F-1 

See SRDS consumer market map and data at begin-
ning of the State. 

50 ti 75 ti 
2.82 2.28 
2.40 2.04 

KBOY 
1954 

• 
Subscriber to the NAB Radio Code 

Media Code 4 238 5060 1.00 
Box 730, hfedford, Ore. 97501. Phone 503-779-2244. 

I. PERSONNEL 

Pres. & Gen'i Mgr.-Kenneth R. Card. 
Vice-Pres. & Sta. Mgr.-Randy Archer. 
Program DIrector-Ron Norwood. 

2. REPRESENTATIVES 

Eastern-5f. A. Sales Company, Inc. 
Los Angeles, San Francisco-Paellie Broadcast Sales. 
Portland, Seattle-Simpson & Associates Co. 

3. FACILITIES 

1,000 w. days; 730 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 

15% on time only; 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, la. 4a, 4d, 5, 6a, lb. 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 21b, 22a, 23a, 24c, 25a, 28b, 29b, 30, 

33a. 
Contracts: 40a, 41, 42b, 43, 49b, 45, 46, 47e. 48, 49. 

51a. 
Comb.; Cont. Discounts: 60b, 60e, 61b, 626, 62d. 
Cancellation: 70b, 70d, 71a, 72, 735. 
Prod. Services: 80, 81, 82. 
KBOY-AM and KNOT-FM combination rate 1-1/2 x 
KBOY-AM rate. 

TIME RATES 
Elf   Reed 6/1/66. 

6. SPOT ANNOUNCEMENTS 
Ix 2Go 52x 156x 

1 min  7.50 7.00 6.50 6.00 
7. PACKAGE PLANS 

PER WE. ROS: 10 tl 25 tl 50 01 
1 min 6.00 5.50 4.50 
20/30 sec  4.00 3.50 
10 sec  3.00 2.50 2.00 

8. PROGRAM TIME RATES 

lx 26x 52x 104x 156x 
5 min _  11.50 10.50 10.00 9.00 8.00 

(Medford continued on next page) 
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K B 0 Y-FM 
1958 

Media Code 4 238 5061 9.00 
KBOY Broadcasters, Inc_ Box 730, Medford, Ore., 

97501. Phone 503-779-2244. 

I. PERSONNEL 
Vice-Pros. & Sta. Mgr.-Itandy Archer. 
Program Director-Ron Norwood. 

2. REPRESENTATIVES 
Eastern-M. A. Sales Company, Inc. 
Los Angeles-San Francisco-Pacific Broadcast Sales. 
Portland. Seattle-William L. Simpson & Associates 

Co. 

3. FACILITIES 
ERP 800 w.; 95.3 mc. 
Operating schedule: 6 am-1 am PST DST. 
Antenna ht.: 325 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time; payable when rendered. 

5 GENERAL ADVERTISING See coded regulations 
See KBOY listing for coded regulations. 
Sold in combination with KBOY. See that listing 
for rates, 

TIME RATES 
ES 6/1/66-Reed 6/1/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 62e 

1 min  500 4.50 4.00 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 25 01 
1 min. 4.00 3.50 

8. PROGRAM TIME RATES 
Ix 26x 52e 

5 min. 10.00 9.00 8.00 

KMED 
1922 

NBC Radio Network 

156e 
3.50 

50 ti 
3.00 

104e 
7.00 

Subscriber to the NAB Radio Code 

Media Code 4 238 5170 8.00 
Radio Medford, Inc., Box 10, Ross Lane, Medford, 

Oro. 97501. Phone 503-773-7373. TWX 503-779-
2044. 
STATION'S PROGRAMMING DESCRIPTION 

KMED: Programmed for adults. News and news-
type feature blocks 6:40-9:10 am, noon-1:10 pm & 
5-6:05 pm. NEWS: 5 min network and 5 min local 
on hour, 5 min feature on half hour. Middle-of-the-
road music until 6:05 pm. 6:05 pm-12M showtunes, 
light classic and standards. 3 man news department, 
2 mobile units. SPORTS: high school football and 
basketball, college football, 2 sportscasters. Contact 
Representative for further details. Reed 7/13/67. 

I. PERSONNEL 
General Manager-Ray Johnson. 
Commercial Manager-Ted Thompson. 
National Sales Manager-Art Chipman. 

2 REPRESENTATIVES 
John C. Butler & Company. Inc. 
Portland. Seattle-Charles L. Burrow COMPSAY, 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 1440 hr. 

Non-directional. 
Operating schedule: 5:30 am-midnight. PST. 

4- AGENCY COMMISSION 
15%; no cash discount. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 25. 3s. 4a. 4d. 5. Ga, 713, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 16. 
Basic Rates: 20a, 21b. 22s, 23a, 24b, 24e, 25s. 26, 

27. 28a, 290, 30. 
Contracts; 40a, 41, 42b. 44a, 45. 46, 47a, 48, 51a. 

51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60h, 601, 

61e. 
Cancellation: 70s, 70e, 71e, 72. 
Prod. Services: 80. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 12 Rev 1/1/65-Reed 2/28/68. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 78x 156x 260x 312x 

'1 min _ 10.00 5.50 9.00 8.50 8.00 7.50 7.00 6.50 
30 sec  7.50 7.15 6.75 6.40 6.00 5.65 5.25 4.90 

(') Or less. 
7. PACKAGE PLANS 
AA-6-9 am, noon-1 pm & 4-6 pm. 
A-All other times. 

---.AA ”A 
PER WK: I min 30 see 10 smt 1 min 30 see 10 see 
10 ti  9.35 6.70 4.70 8.50 6.35 4.25 
15 ti  8.25 6.20 4.10 7.50 5.60 3.75 
20 ti.........,  7.15 5.35 3.60 6.50 4.85 3.25 
25 ti  6.60 4.95 3.30 6.00 4.50 3.00 
30 ti ..... 6.00 4.50 3.00 5.50 4.10 2.75 
40 5.50 4.10 2.75 5.00 3.75 2.50 
50 U.__  5.00 3.70 2.50 4.50 3.35 2.25 
100 U..  4.40 3.30 2.20 4.00 3.00 2.00 

(•) Subject to availability. Can be combined with 
ROS to earn maximum discounts. 
(”) ROS. 

E. PROGRAM TIME RATES 
I hr 

70.00 
66.50 
63.00 
59.00 
56.00 
52.50 
49.00 
45.50 

1 x  
13 x  
26 x  
52 x  
78 x  
156 x  
260 x  
312 x  
10 min: 75% of 1/4 hr  
Program charges-25% net station time. 

10. SPECIAL FEATURES 
News Service-25% net station time. 

1/2 hr 1/4 hr 5 min 
40.00 25.00 12.50 
38.00 23.75 11.85 
36.00 22.50 11.25 
34.00 21.25 10.65 
32.00 20.00 10.00 
30.00 18.75 9.40 
28.00 17.50 8.75 
26.00 16.25 8.15 

KSHA 
1962 

Subscriber to the NAB Radio God* 
Media Code 4 238 5280 5.00 
Medford Broadcasters, 27 W. Main, Medford. Ore. 

97501. Phone 503-772-8600. 

I. PERSONNEL 
Station Manager-Michael M. Lochrie. 
General Manager-R. E. Thorolinson. 
Program Director-Ron Lloyd. 

2. REPRESENTATIVES 
New York-Chicego-San Francisco-Los Angeles-
Grant Webb & Company. 

3. FACILITIES 
1,000 w. days; 860 he. Non-direetional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 

15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 3b, 3d, 4a, 4d. 5, Ga, 7a. 
Rate Protection: 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 22b, 23a, 24a, 24b, 24e, 

26. 28e. 29a, 30. 
Contracts: 40e. 42d. 49a, 45, 51b, 51e. 
Comb.; Cont. Discounts: 60d, 60e, 60h, 601, 61b. 61c. 

62d. 
Cancellation: 70a, 70e. 71a, 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective March 1, 1966. 

Rates received January 28, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

1 5.47 4.20 260 4.57 3.45 
13 5.40 4.12 312 4.35 3.22 
26 ti. 5.32 4.05 500 ti. 4.12 3.07 
52 U. 5.25 3.97 750 U. 3.90 2.92 
104 ti 5.02 3.82 1000 3.67 2.77 
156 ..... 4.80 3.67 
10 seconds-50% of 1-minute rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

PER WK: 1 min 30 see 1 min 30 see 
10 ti. 5.25 3.97 25 ti 4.57 3.43 
15 U 5.01 379 30 U 4.35 5.25 
20 ti. 4.80 3.61 35 4.12 3.07 
10 seconds-50% of 1-minute rate. 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

I ti_______ 22.50 9.00 52 ti._____ 20.25 8.10 
13 U______ 21.75 8.77 104 U______ 19.50 7.80 
26 ti  21.00 8.40 156 18.75 7.50 

KW IN 
ASHLAND 

City of license, Ashland. Oro 
Considered by CBS Radio Network as their Medford-
Ashland outlet. 

See listing under Ashland, Ore, 

KYJC 
1947 

e 
Subscriber to the NAB Radio Code 

Media Code 4 238 5390 2.00 
Medford Printing Co.. publisher of Medford Mall 
Tribune, Box 1352, Barnett Rd., Medford, Ore. 
97501. Phone 503-779-3131. 

I. PERSONNEL 
General Manager-Pat McCoy. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
San Francisco-Radio Time Sales/International, 
Northwest-Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w.: 1230 hr. Non-directional. 
Operating schedule: 6:00 am-midnight datly. PST. 

4. AGENCY COMMISSION 

15/o time only; Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a, 3b, 4a, 4d, 5, Ga, 8. 
Rate Protection: 108, ils, 14a. 
Basic Rates: 22a, 23a, 24s, 25a. 26. 29a. 
Contracts: 40a, 45, 46. 48. 
Comb.; Cont. Discounts: 60k, 61a 61b. 
Cancellation: 73a. 
Affiliated with American Information Network, 

TIME RATES 

Err 10/1/65-Reed 6/6/66. 

G. SPOT ANNOUNCEMENTS 
I min 90 see 10 see 

5.60 3.50 
tPER WK: •PER YR: 
5   6.00 
10 tL____100 5 40 
15 11.______150   5.10 
20 ti._____200 4.80 
25 ti___-250 4.65 
30 U._ 300 4.50 
•40 ti. 400 x 4.20 

4.80 3.00 
4.30 2.70 
4.10 2.55 
3.85 2.40 
3.70 2.90 
3.60 2.25 
3.35 2.10 
2.90 1.80 

Special End Rate: 
•1000 x Yrly  3.00 2.40 1.50 

(') Guaranteed Position 
(t) Run- of- schedule 

O. PROGRAM TIME RATES 

hr 1/2 hr 1/4 hr 10 min 5 rain 
1 x. 50 25 16 13 10 

NEWPORT 
Lincoln County-Map Location D-1 

See SRDS consumer market map and data at henn-
aing of the State. 

KNPT 
1948 

R Ale 
Subscriber to the NAB Radio Code 

Media Code 4 238 5500 6.00 
Yaoulna Radio, Inc., Box 1428, 1940 N. Coast Hey., 

Newport, Ore. 97365. Phone 503-265-2266. 

STATION'S PROGRAMMING DESCRIPTION 
KNPT: Programmed for general interest. 
NEWS: 5 min on hour, 15 min at 7:15 am, 30 min 
at noon & 6 pm. General popular music: 6:3C-10 
pm current hits. Emphasis on community affairs 
with information on freighters arriving and depart-
ing, beach and recreation information, fishing infor-
mation, fish plant work schedules, logging, fire 
weather, community activities. 5 on-air personalities. 
plus news director. SPORTS: high school sperts, 
World Series. Indianapolis 500, college football, 
championship boxing. Sun: news 5 min on hour, 15 
min 8 am, noon. 6 pm. General popular antic. 
RELIGIOUS: 8:30 am-noon. Sport scores and resalte. 
Same community affairs involvement, as on weekdays. 
Contact Representative for further details. Ilaed 
7/17/67. 

I. PERSONNEL 
President-Tom Becher, 
General Manager-Ron Phillips. 
Sales Manager-Larry Holleran. 

2. REPRESENTATIVES 
Now York, Chicago, Los Angeles, San Francisco-

J. A. Lucas & Company/JALCO. 
Northwest-Art Moore & Assoc.. Inc. 

S. FACILITIES 
5.000 w.: 1310 he. Directional-night only. 
Operating schedule: 6 am-10 pm daily. PST. 

4. AGENCY COMMISSION 
15/0; Ume only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10h, 12h, 13h, 14h 15a. 
Basle Rates: 20b, 21a. 24b, 24e. 250, 26, 28a, 2)a, 
Contracts: 40a, 44a, 44b, 46. 
Comb.; Cont. Discounts: 60d, 601, 61e. 
Cancellation: 70e. 72, 730, 73b. 
Prod. Services; 82. 
Affiliated with KISS. 
Sold in combination with KBCII. Lincoln city. 25 
spots on each station earn 501 rate on each. 

TIME RATES 
ES 10/1/65--Reed 6/28/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see IC see 

.1 x  
tPER WK: •PER YR: 
5 ti 50 x ....5.00 3.75 2.50 
10 ti 100 x  4.75 3.50 2.40 
15 ti 150 x ............4.59 34D 2.25 

3.00 2.00 
25 ti  250 x  3.75 2.80 1.90 
30 ti 300 x  3.50 2.60 1.75 
40 ti 400 x.  3.25 2.45 1.60 
50 ti 500 x  3.00 2.25 1.50 

'Special End Rate: 

(') Guaranteed position. 
(t) ROS. 

8. PROGRAM TIME RATES 

y. 

  2.50 1.85 1.25 

1/2 hr 1/4 hr 5 min 
1 2  25.00 15.00 3.00 
10 x  24.00 14.50 7.75 
25 x  2.3.00 14.00 7.50 

21.00 13.00 7.00 
18.00 12.50 6.50 

150 x  17.00 12.00 6.25 
250 x 15.00 10.00 5.75 
500 x  5.00 
1000 x..  4.50 

NORTH BEND 
Coos County-Map Location P-1 

Bee SRDS consumer market map and data at be-rin-
aing of the State. 

See Coos Bay-North Bend 

ONTARIO 
Malheur County-Map Location E-5 

See SUDS consumer market map and data at been-
nine or the State. 

KSRV 
1946 

C CEICI 
Subscriber to the NAB Radio Code 

Media Code 4 238 5720 0.00 
Inland Radio. Inc., Box 129, Ontario, Ore. 9:914. 
Phone 503-889-8651. 
STATION'S PROGRAMMING DESCRIPTION 

KEIRV: Programmed for adult audience with Interests 
which vary from sports and news to musical and dis-
cussion programs. 
Alit PERSONALITIES handle all segments. 6-6 am 
devoted primarily to news and Information ivith 
emphasis on farm and local coverage. Balance or day 
devoted to popular music and personality programming 
with emphasis throughout on local news coveraga. 2 
men and 2 mobile units provide news coverage. 
SPORTSCASTS: 7-7:15 am, 12:45 pm, 5:40 pm & 
6-6:15 pm. Coverage, play-by-play on all local high 
school and college football, basketball, and baseball. 
Contact Representative for further details. need 
8/7/67. 

OREGON 
I. PERSONNEL 
Manager-.1. Robert Humphreys, 
Commercial Manager-Roy Probasco, 

2. REPRESENTATIVES 
The Sancleberg-Glenn Company. 
Northwest-Art Moore & Assoc., Inc. 

S. FACILITIES 
5.000 w.; 1380 he, Directional-night only. 
Operating schedule: 5:00 am-11:00 pm. MST. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, la, 2b, 30, 3b, 3c, 45, 4d, 5, Ca, 7a, 8. 
Rate Protection: 10h, Ilh. 12h, 13h, 15a, 15b. 
Basic Rates: 20b, 21e, 21b, 21d, 22a, 22b, 24b, 25a, 

28a, 28e, 29a, 30, 32a, 33a, 
Canteada: 400. 41, 42a. 42e 43, 44a, 44b, 45, 46, 

47a, 48, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60e. 60e, 60f, Ola, 61b, 

62a, 624. 
Cancellation: 70e. 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80, 81. 82. 

TIME RATES 
ES 9/1/67-Reed 8/21/67. 

6, SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

11 2   5.00 4.00 9.00 
*PER WK: tPER YR: 
5 ti 50 x.   4.75 3.80 2.85 
10 ti 100 z................_. 4.50 3.60 2.70 
15 ti 150 2..............-.....-........ 4.25 3.40 2.55 
20 ti 8.20 2.40 
25 ti 250 x  3.80 3.00 2.30 
SO ti 2.95 2.20 
40 ti 2.90 2.15 
50 *1 2.80 2.10 
SPECIAL END RATE: 
t1000 x ell, 3.00 2.40 1.80 

(•) Run of schedule. 
(t) Guaranteed position. 

O. PROGRAM TIME RATES 
lx 10x 25x 50x 100x 150X 250e 

1/2 hr ____ 30.00 25.00 21.00 17.00 15.00 14.00 13.00 
1/4 hr _ 20.00 16.00 12.50 10.00 9.00 8.50 8.00 
5 min - 14.00 11.00 8.50 6.50 6.00 5.50 5.00 

OREGON CITY 
Clackamas County-Map Location D-2 

See slips consumer market map and data at begin-
ning of the State. 

See Portland 
(including Oregon City, Vancouver, 
Wash.) 

PENDLETON (2 AM) 
Umatilla County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KTIX 
1941 

C11313 
Subscriber to the NAB Radio Code 

Media Code 4 238 5830 7.00 
Roderick Sound, Inc., Box 579, S.W. 6th St., 

Pendleton, Ore. 97801. Phone 503-276-1311. 
I. PERSONNEL 
General Manager-David N. Capps, 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Seattle, Portland-Charles L. Burrow Company. 

3, FACILITIES 
1.000 w. days. 250 w. nights; 1240 hr. 

Non-directional. 
Operating schedule: 5:30 am-midnight. PST. 

4. AGENCY COMMISSION 
15%: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a. 4a, 5, 6a. 
Rato Protection: 12g, 14g. 
Basie Rates: 200, 250. 280. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60f, 
Cancellation: 79e. 71a, 73a. 
Member: Western States Radio Empire. 

TIME RATES 
ES - Reed 10/7/68. 

7. PACKAGE PLANS 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 tt 
PER YR: 52e 1042 1562 260x 312x 
1 min. ......4.75 450 4.25 4.00 3.75 
30 sec.... ....... _ ........ 4.00 3.70 3.60 3.30 3.00 

8. PROGRAM TIME RATES 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 ti 
PER YR: 52x 104x 156x 260e 3120 
5 ..... 9.25 8.75 8.25 7.75 7.00 
1/4 hr; lx 5-min. 1/2 hr: 3x 5-min. 

KUMA 
1955 

C 
A Fisher Sintiese 

Subscriber to the NAB Radio Code 
Media Code 4 238 5940 4.00 
Pendleton Broadcasting Co., Box 278, 1815 S. 19 

Emigrant, Pendleton. Ore, 97801, Phone 503-276-
1511. 

1. PERSONNEL 
President-C. O. Fisher. 
Vice-Pros, & Gen'! Mgr.-Ted A. Smith. 

(This listing continued on next page) 
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OREGON 
Pendleton-K U M A-Continued 
2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Northwest-Art Moore & Assoc., Inc. 

3. FACILITIES 
5.000 w.; 1290 kg. Directional-night only. 
Operating schedule: 5:30 am-midnight. PST. 

4. AGENCY COMMISSION 
15% on station time charges. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a, 40, 5, 8a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 250. 
Contracts: 40a. 41. 45. 46. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 73s. 
Prod. Services: 82. 
Affiliated with American Information Network. 
The following rates include station time 60%; serv-
ices 40%. 
Member: Fisher Station Network. 

TIME RATES 

Eft 3/15/66-Rec'd 5/6/66. 
7. PACKAGE PLANS 
WKLY: YRLY: I miss 
1 ti._ 6.00 

10 ti.....100 x............................... 5.25 
15 ti  15D x 5.00 
20 ti_____200 x.. 4.75 
25 tL___-...250 x  4.50 
30 ti 300 x 4.25 
40 ti. 400 x. 4.00 

1000 x ___.__.__ 3.50 

8. PROGRAM TIME RATES 
lx 10x 25x 50x 100x 150x 

1/2 hr  36.00 34.00 33.00 32.00 30.00 28.00 
1/4 hr  25.00 24.00 23.00 22.00 20.00 19.00 

5 MINUTES 
1 x ........13.00 100 x. 11.50 
10 x__ ....... _ ..... _._.. 12.75 150 x__________ 11.00 
25 x  12.50 250 x... 10.50 
50 x  12.00 500 x_____.__ 10.00 

30 see 10 see 
4.50 3.00 
4.15 2.75 
4.00 2.60 

PORTLAND (14 AM; 9 FM) 

3.55 
3.40 
3.20 
3.00 
2.80 
2.65 

2.40 
2.25 
2.10 
2.00 
1.90 
1.75 

(including Oregon City, Vancouver, Wash.) 
Portland. Multnomah Co., Ore.-Map Location D-2 
Oregon City, Clackamas Co., Ore.-Map Location 
D-2 

Vancouver, Clark County. Wash.-Mal) Location B-4 

See SRDS consumer market reap and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

MIMI 
311111..‘ 

el!: 
111111. 

K E X 
1926 

PORTLAND 

MAJOR MARKET 
RADIO, INC. 

R AIB 

Subscriber to the NAB Radio Code 
Media Code 4 298 6050 1.00 
Golden West Broadcasters, Inc., 2130 S. W. Fifth 

Ave., Portland. Ore. 97201. Phone 503-222-1881. 
TWX 503-224-1722. 

STATION'S PROGRAMMING DESCRIPTION 
HEX: Programmed for young adults. 
6 air personalities. 5 min news on hour, headlines 
on half hour. 6 newsmen and promotion director. 
MUSIC 90%: half albums and half singles, featur-
ing current selling general popular music and stand-
ards. NEWS 10%: emphasize local coverage with 
TJPI audio national and international. Stringer service 
from other company owned stations. Extended news-
casts at 7 am, noon. & 6 pro. Traffic air watch. 
Occasional editorial. Daily news features. SPORTS: 
pro baseball, university football and basketball, high 
school football. 3 sports shows daily, 8:05 am, 4:30 
pm & 5:05 pm. COMMERCIAL POLICY: 18 minutes 
maximum. Contact Representative for further details. 
Reed 10/28/68. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Fulton Wilkins. 
General Sales Manager-Richard Kale. 
Program Director-Hal Raymond. 

2. REPRESENTATIVES 
Major Market Radio, Inc. 

3. FACILITIES 
50,000 w.; 1190 kc. 
Directional-same pattern, all hours. 

Operating schedule: 24 hours daily except sign-off 
2:00 am Sun to sign-on 6:00 am Sun. PST. 

4. AGENCY COMMISSION 
15% on net station time. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a, 4e, 4d, 5, 60, 7b, 8. 
Rate Protection: 10b, 11b, 126. 
Basie Rates: 20a. 22b. 23a. 24b, 28a, 295. 
Contracts: 40a, 420. 45. 46, 47a, 49. 
Comb.: Cont. Discounts: 60e. 60k, 61a, 61b, 62b. 
Cancellation: 700. 70e, 71a, 73a. 
Affiliated with KMPC and KTLA-TV, Los Angel«, 
Calif.; KSFO, San Francisco, Calif.; and KVI, 
Seattle, Wash. 
All product and/or services and advertising continuity 
thereof are subject to acceptance before broadcast. 

TIME RATES 

No. 3 Eff 1/1/67-Rec'd 12/27/66. 
Keep Time-Mon thru Fri 6-9:30 am. 
Commute Club-Mon thru Fri 4-7 pm. 
A-Mon thru Fri 9:30 am-4 pm. 
B-Mon thru Fri 7 pm-midnight; Sat 6 am thru 
Sun midnight; Mon thru Sat 5-6 am. 
C-Dally midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
1 MIN: lx 52x I56X 9I2x 520x 780x 1040x 
Keep Time_ 45 40 37 33 31 28 26 
Commute 
Club ........ 35 30 27 25 23 20 17 
  BO 28 25 23 21 18 16 
  25 20 17 15 13 12 11 

30 SEC: 
Keep Time  33 30 27 23 22 21 19 
Commute 
Club   27 24 21 18 17 15 13 

A   21 20 18 16 15 13 11 
  16 15 13 11 10 9 8 

10 sec (as available); 50% of earned 1-min rate. 
All spots, with exception of Class C. may be com-
bined for discount purposes. 

7. PACKAGE PLANS 
1 MINUTE 

PER WIC; 5 ti 10 tI 15 ti 20 tl 25 ti 30+ 
Keep Time.............. .... 34 32 30 28 - 
Commute Club..._... 26 24 22 20 18 _.. 
A _ 25 23 21 19 17 16 
B   18 17 15 13 12 11 

30 SECONDS 
Keep Time  22 20 - 
Commute Club  19 18 16 15 13 
A   18 17 15 14 12 Ti 
B   14 13 11 10 9 8 

10. SPECIAL FEATURES 
5-MINUTE HOURLY NEWSCASTS 

(a) (f) ttA B 
1 x  48 38 34 28 
52 x..... ...... ...... ....... ___ 44 34 32 26 
156 x  40 33 30 22 
260 x  38 30 28 21 
312 x  35 28 26 19 
520 x  33 26 24 17 
780 x  30 23 22 16 
1040 x.   29 21 20 15 

(•I Mon thru Fri 6:05-9:30 am. 
(t) Mon thru Fri 4-7:05 pm. 
(1-t) Class A includes 6 am news. 

2 MINUTES ON THE HALF-HOUR 
r*/ (5) A B 

1 x  48 36 32 26 
52 x  41 33 30 22 
156 x  38 31 28 19 

29 26 18 
312 x    34 27 24 17 
520 x  32 25 22 15 
780 x  29 22 10 14 
1040 x  27 19 18 13 
("1 Mon thru Fri 6:05-9:05 am. 
(4) Mon thru Fri 4-7:05 pm. 

All Newscasts may be combined for discount purposes. 
Charges include cost of 5 for each Newscast of 5-
minutes or less and 10 for each 10-minute or longer 
Newscast for facilities and editing. 

KGAR 
1963 

VANCOUVER, WASHINGTON 

Media Cede 4 238 6160 8.00 
KOMI, 949 S. W. Oak St., Portland. Ore. 97205. 
Phone 503-227-1264. 
STATION'S PROGRAMMING DESCRIPTION 

KGAR: Programmed for young adults and teens 15-
35 years of age. 
MUSIC 80%; all from weekly top 100 hits, half 
regular rock, half rhythm and blues. 7 air personali-
ties, 4 white, 3 negro. NEWS: 5 min local news at 
:50, 5 min network news at :55 hourly. Contact 
Representative for further details. Reed 5/26/69. 

I. PERSONNEL 
President-Gordon A. Rogers. 
General Manager-Gordon A. Rogers. Jr. 
General Sales Manager-R. T. Fletcher. 

2. REPRESENTATIVES 
PRO Time Sales Inc. 

3. FACILITIES 
1.000 w.; 1550 ke. Non-directional. 
Operating schedule: Daytime. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 2e, 4a, 4d, 5, 6a, la, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 22b, 24b, 280. 28e, 29a, 32b. 
Contracts: 400, 41, 42a, 42e, 41. 445. 45, 46, 47a, 

48, 49, 515, 51e. 
Comb.•. Cont. Discounts: 600. 60e, 60f, 601, 61b, 62a. 
Cancellation: 70b. 70d, 71e, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 2 Eff 7/1/67-Rec'd 6/5/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min BO sec 

1 x................... 17 15 104 x.........-......... 12 10 
13 x _ 16 14 156 x______........ 11 
26 15 13 260 x............-__ 10 8 
39 x.. 14 12 312 x....--____ 9 7 
52 x   13 11 365 x.......----- 8 6 

7. PACKAGE PLANS 
ROS PACKAGES 

YEARLY: 240x 300x 350x 400x 
1 min.  9.00 8.00 7.00 6.00 
30 sec_ 7.00 6.00 5.00 4.00 
15 sec. 6.00 5.00 4 00 3.00 

MONTHLY; 20 tl 50 tl 80 ti 100 01 
1 min_.-- -_____ 9.00 8.00 7.00 6 00 
30 sec.  8.00 7.00 6.00 5.00 
15 see    7.00 6.00 5.00 4.00 

WEEKLY: 6 ti 12 ti 24 tI 36 tl 
7.00 6.00 

30 sec.-_-_--_. 8.00 7.00 6.00 5.00 
5.00 4.00 

DAILY: 4 ti 6 tl 8 tl 10 tt 
1 min..- --._.. 9.00 8.00 7.00 6.00 
30 see. 8.00 7.00 6.00 5.00 
15 sec 7.00 6.00 5.00 4.00 

5-MINUTE PROGRAMS 
25 ti 50 ti 100 ti 150 ti 

Monthly ....... --_____.__ 13.00 12.50 11.50 11.00 
6 ti 12 tl 24 tl 36 ti 

Weekly _ ...... _ ........... ____ 13.50 13.00 12.50 11.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 1/2 hr 1/4 hr 

1 x 6' 36 104 x 46 27 
13 x...   59 34 156 x  42 24 
26 x. 56 32 260 x. 37 22 
39 x   53 31 312 x... 33 19 
52 x   . 51 29 365 x... 30 18 
Spots and programs may not be combined for fre-
quency discounts. 

10. SPECIAL FEATURES 
1 min and 30 sec spots within newscasts at 54:30 & 
59:30 ea hr-applicable ROS 240x yearly rate. 
Time signals, weather reports-take 1 minute yearly 
rate. Specified time spots available at 50% premium 
over earned rate. 

KGW 
1922 

PORTLAND 

BLAIR e RADIO 
Subscriber to the NAB Radio Code 

Media Code 4 238 6270 5.00 
King Broadcasting Co., KGW Broadcast Center 1501 

S. W. Jefferson St., Portland, Ore. 97201. Phone 
503-224-8620. Telefax: FKC. 

I. PERSONNEL 
Vice-Pres. As Gen'l Mgr.-Anell H. Payne. 
General Sales Manager-Peter G. Hight. 
Station Manager-Jim D. Kime. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.: 620 kc. 
Directional-same pattern, all hours. 

Operating schedule: 5:30-1 am. PST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. la. 4a. 4d. 5. 6b, 7b, 8. 
Rate Protection: 10e, lle, 14e. 
Basic Rates: 200. 22b, 23a, 24s, 24e, 25a. 29a. 
Contracts: 40a, 44b, 45, 40, 47e. 
Comb.; Cont. Discounts: 601r. 61a, 61b. 
Cancellation: 70a, 70e. 71a. 73b. 
FM facilities: KINK (FM). 
Affiliated with NBC and Blair Represented Network, 
In the event of revision of station rates or discounts, 
any continuous broadcasts under the advertise?' eon-
tract may be extended at the rates and discounts 
herein shown without penalty of short rate or loss of 
discounts on previous broadcasts for a period of not 
more than 13 weeks from the effective date of such 
revision. 
Multi brands may be combined for frequency discount 
purposes. 
Bales include station production services as available. 
station transcriptions, libraries and records. Rates 
also include news service and editing charges in the 
punhase of newscasts. Total package commIssionable 
to teeognixed agencies. 

TIME RATES 
Eft 8/1/67-Reed 7/21/67. 

AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-Mon thru Fri 9 am-4 pm; Sat & Sun 6 am-1 
pm. 
B-Mon thru Sun 5:30-6 am & after 7 pm. 

6. SPOT ANNOUNCEMENTS 
SECTION I 
-AA- - A - -B-

WKLY: I min 20/30 1 min 20/30 I min 20/30 
Spec pos  
I. ti  

1 ti  12 13 
6 ti  16 12 14 11 12 
12 ti  14 11 12 10 11 
18 tL  13 10 11 9 10 8 
24 ti  12 9 10 8 9 7 
30 ti  11 8 9 7 8 6 
36 ti  10 7 8 6 7 5 
10 sec: 60% of 1-min. 
Minutes, 30 and 10 seconds may be combined far 
maximum freauencY. 
Sections I and II may be combined for maximum 
frequency. 

9. PARTICIPATING PROGRAMS 
The Fenwick Show-Mon thru Fri 9 pm-1 am. 
5 1-min spots per wk (1 per night), ea  15 
Fenwick contracts provide category exclusivity for 
their duration. All Fenwick spots staggered over full 
4 hour period. 
Fenwick spots may be combined with other spots to 
earn frequency discounts on the other spots. 

10. SPECIAL FEATURES 

23 18 20 15 il "iE 
6 ti  20 16 18 14 14 11 
12 ti  19 15 16 13 12 It. 
18 ti  18 14 15 12 11 9 
.4 ti  17 13 14 11 10 8 
30 ti..._ ........... _.._._  16 12 13 10 9 7 
36 ti  15 11 12 9 8 6 

SECTION II 
(Subject to preemption) 

17 13 15 11 
10 
9 

NEWS 

SECTION I 
-AA- -A- -B-

WKLY: 1 01 6+ 1 ti 6+ I ti 6+ 
5 min news 27.50 25.00 22.00 20.00 19.00 17.00 
Headlines .. 22.00 20.00 20.00 18.00 17.00 15.00 

SECTION II 
5 min news 20 18 18 16 16 14 
Headlines .. 18 16 16 14 14 12.50 
10 min news-in% of 5-min news. 
Section I spots and news subject to rebate of s% 
upon completion of 52 weeks consecutive broadcasting. 
The 8% rebate applies only to net figures after 
agency commission. 
Section I and II may he combined for maximum fre-
quency. 

KINK (FM) 
1968 

Media Code 4 238 6300 0.00 

King Broadcasting Co., 1501 S. W. Jefferson St. 
Portland, Ore. 97201. Phone 503-224-8620. TWie 
910-464-6150. 
STATION'S PROGRAMMING DESCRIPTION 

KINK (FM): Programmed for young adults and 
teens. 
MUSIC: 95% current hits and rock. Directed at 
18-30 age group, including teenagers, college students, 
young adults and young attitude listeners. NEWS: 
2 min at :45 and :15. Contact Representative for 
further details. Reed 12/23/68, 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Ancil H. Payne. 
Station Manager-John C. David. 
Production Manager-Jeff Douglas. 

2. REPRESENTATIVES 
The Progressive Rock Media Company. 

3. FACILITIES 
ERS' 100,000 w. (Mein.), 100,000 w. (vert.); 101.9 

me. Stereo. 
Operating schedule: 6-1:30 am daily. PST. 
Antenna ht.: 1,611 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 40, 4d, 5, 6b, 713, 8. 
Rate Protection: 10e, lle, 14e. 
Basic Rates: 20a, 21a, 22a, 230. 24b, 24e, 25a, 29a, 

33a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 70e, 71a, 72, 730. 
Prod. Services: 80, 82. 
AM facilities; KGW. 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff  . Rec'd 12/27/68. 
6. SPOT ANNOUNCEMENTS 
PER WK, ROS: 6 ti 12 ti 18 ti 24 01 36 tl 
1 min.  7.00 6.00 5.00 4.50 4.00 
30 see  5.00 4.25 3.50 3.25 3.00 
PER WK, 'SPECIFIED: 
1 min  7.50 6.50 5.50 5.00 4.50 
30 sec  5.25 4.50 3.75 3.50 3.25 

CI Rotate 6 am-noon, noon- 6 pm, 6 pm-sign-off. 
8. PROGRAM TIME RATES 
1 hr-5x ROS 6 ti I-min. 
1/2 hr-3: ROS 6 ti 1-min. 

KISN 
1939 

VANCOUVER, WASHINGTON 

Representatives, Inc. 

Independent 
R AlB 

A Star Station 
Subscriber to the NAB Radio Cede 

Media Code 4 238 6380 2.00 
Star Broadcasting, Inc., 10 N. W. 10th Ave., Port-

land. Ore. 97209. Phone 503-226-7191. 
I. PERSONNEL 

Chairman of tho Board-Don W. Burden. 
President-J. P. Wilkerson. 
Vice-Pres. & Gen'l Mgr.-Steve Shepard. 

2. REPRESENTATIVES 
H-R Representatives, Inc. 
Seattle-Simpson & Associates Co. 

3. FACILITIES 
5,000 w.; 910 kc. Directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 2413. 250. 
Contracts: 400. 45. 
Comb.: Cont. Discounts: 60g. 
In the event the advertiser contracts with the station 
for additional broadcast time, the time rates and 
discounts shown on the tate card on which this con-
tract is based shall apply to such additional time 
for a period of 13 weeks from the effective date of 
any revision of station time or discounts. .Announce-
ments and programs may not be combined to earn a 
greater frequency discount. 
All plan announcements and programs in all cate-
gories are combinable. Plan announcements do not 
contribute toward frequency or fixed position an-
nouncements. Rate holders are not available. 

TIME RATES 

No. 3 Eff 4/1/67-Rec'd 1/13/69. 
AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm & 7-11 pm; Sun 6 am-
10 pm. 
B-All other times. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

----Plan-'---
I II III 

5:30-10 am ..... _ .............. 6 4 3 
10 am-3 Inn  --  12 8 e 
3-7 .. 6 4 3 
7 pm-mi"Cied ....... ................ ;;:e .............. 12 s e 
1 MIN. PER WK, EA: 36 ti 24 ti 18 ti 
Plan I  
Plan II  iï   

  _ 28 

PST. 
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Portland-K 1 S N-Continued 
1-MINUTE ROTATING PLAN PACKAGES 

PER WK: 36 ti 24 ti 18 tl 12 ti 
AA ...-- - ..... _..__.-- 33.00 34.00 35.00 38.00 
A -----______ 31.00 32.00 33.00 34.00 
 -.-_..- ...... ...... 15.00 15.50 16.00 16.50 

TAP spots do not contribute toward frequency of Ro-
tating Plan spots. 
30 sec or less: 75% of 1-min. 
10 sec or less. 50% of 1-min. 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

Ix 26x 52x I04x 156x 260x 312x 500x 
AA   55 54 53 52 51 50 49 48 
A   45 44 43 42 41 40 39 38 
  30 29 28 27 26 25 24 23 

10 MINUTE NEWS 
AA   62 61 GO 59 58 57 56 55 

KJIB (FM) 
1968 

PORTLAND 
Media Code 4 238 6435 4.00 
Contemporary FM, Inc.. 309 S. W. 4th Ave., Suite 

516, Portland, Ore. 97204. Phone 503-224-1995. 

STATION'S PROGRAMMING DESCRIPTION 
Knit (F5f): Programmed for adults. 
6 am-6 pm M-F middle-of-the-road music, 65% 
Instrumental. 35% vocal, with excursions into Jazz, 
folk and comedy. Hourly news, weather and sports 
from UPI. 6-8 pm. M-F middle-of-the-road music. 
80% instrumental. 20% vocal. 8-10 pm M-F music 
format same as 6 am-6 pm, plus sound effects, dis-
cussion of technical topics. 10 pm-12M. M-F concert 
music. Sat-Sun, same as weekday 6 am-6 pm format, 
6 am-12M. Itec'd 7/31/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Bernard D. Seitz. 
Sales Manager-Bill Fuller. 

3. FACILITIES 
ERP 35,000 w.; 99.5 me. Stereo. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 874 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la. 4a, 44. 5, 6b, 7b. 8. 
Rate Protection: 10c. 11c, 12e. 13c, 14b, 15b. 
Basic Rates: 20b, 21a, 21d, 22b, 23a, 24a, 24b, 24e, 

25a, 28b, 29b, 30, 31. 
Contrasts: 40a, 41, 42a, 42c, 43, 44a, 44b, 45, "46. 
47e. 48, 51a. 51b. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61e. 62b, 624. 
Cancellation: 718, 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 1 Eff 6/1/68-Reed 7/10/68. 

AA-Dally 5-10 pm. 
A-Daily 6 an:1-5 pm & 10 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

I ti 7 11 14 ti 21 ti 28 ti 95 ti 
AA   7.50 6.75 6.05 5.45 4.90 4.40 
A   5.00 4.50 4.05 3.65 3.30 3.00 
30 sec: 70% of 1-min. 10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk- 5% 39 wk-15% 
26 wk-I0% 52 wk-20% 
Spots combine for frequency discounts. 

KKEY 
1954 

PORTLAND 

Good Music 

Subscriber to the NAB Radio Code 
Media Code 4 238 6490 9.00 
Western Broadcasting Co., Box 3361, Portland, Ore. 

97208. Phone 503-289-2565. 

STATION'S PROGRAMMING DESCRIPTION 
KKEY: Programming popular music for adults and 
mature young adults. 
MUSIC: standard, popular. showtunes. Maximum 
music, minimum talk. NEWS: actualities, vignettes 
and human interest anecdotes. Contact. Representative 
for further details. Reed 7/2/69. 

I. PERSONNEL 
President-Ralph C. Weagant. 
General Manager-Ernest E. Crater. 

S. FACILITIES 
5,000 w.: 1150 kg. Directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; 20 days. 

5. GENERAL ADVERTISING See aided nsgulatIons 
General: la, 2a, 3a. 45, 5, 6a, 7e. 8. 
Rate Protection: 10b, 11b, 12b, 131s. 14b, 15b, 
Basic Rates: 20b, 21a, 21b, 21d, 22b. 24b, 25e, 26, 

29a. 
Contracts: 40a, 41. 44e. 45, 46. 50, 51e, 
Comb.: Cont. Discounts: 60b, 61e, 624. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
1 spot per hour per advertiser. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff Rec'd 10/7/68. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: PER MO: 
10+. ea  8.00 50+, ea.------__ 7.00 
PER YR: 
100+. ea  6.50 600+, ea 550 
30 sec Or less: 80% of 1-min. 

KLIQ 
1941 

PORTLAND 

All Talk 
Duo 

Subscriber to the NAB Radio Code 
Media Code 4 238 6600 3.00 
Cascade Broadcasting Corp.. Broadcast Sq., Oaks 

Park, Portland, Ore. 97202. Phone 503-234-8448. 
STATION'S PROGRAMMING DESCRIPTION 

KLIQ: Programmed for adults and young adulta. 
100% TALK. 8 AIR PERSONALITIES and 2 In-
terviewers emcee the entire operation. NEWS at :55. 
Listener call-1n shows at 10:15 am, 12:30, 2:00, 3:00, 
4:30 & 6:30 Dm, M-F. Interviews at noon, 4:00 8c 
8:30 pm Sat. Interview shows at 9:30. 10:30, 11;00 
8r 11:30 am, 2:00, 4:30. 6:00 & 8:30 pm. Sun at 
4:00, 6:00, 7:00, 7:30 8r 8:00 pm. Sat telephone 
shows at noon and 6:30 pm, Sun at 2:00 pm. Inter-
view shows are 30 min, telephone shows are 1-1/2 or 
2 hours. College football, stock and sports ear races 
and high school sports on weekends. Contact Repre-
sentative for further details. Rec'd 7/17/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-David M. Jack. 
Operations Manager-Aileen Goodman. 

2. REPRESENTATIVES 
(Sert Bunches and Associates. 
Seattle--Aller & Associates, Inc. 

3, FACILITIES 
5.000 w. days; 1290 kg. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non.simuleast facilities see 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la, 3e. 4e. 5, 6e, 713, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 20b, 21e. 22a, 23a, 24e, 25e. 20e. 29a. 
Contracts: 40a, 41, 42b, 44e, 45, 46, 47e, 48. 
Comb.: Cont. Discounts: 61e, 
Cancellation: 70a, 71e, 73a. 
Prod. Services: 82. 
Affiliated with KBEl Radio Network. 
Member: Gott Bunches & Associates Group. 

TIME RATES 
Elf 1/1/68-Rec'd 2/2/68. 

AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-Mon thru Fri 9 am-4 pm. 
B-Mon thru Fri 7 pm-midnight; Sat & Sun all day. 

6. SPOT-ANNOUNCEMENTS 
- AA - -A- -B-

PER YR: I min 30 see I min 30 see I min SO see 
ix  20 16 17 15 13 10 
50 x    18 15 16 14 12 9 
150 x  16 14 15 12 10 8 
350 x ,,...........15 13 12 10 9 7 
500 x  14 11 10 9 8 6.50 
750 x  13 10 9 8 7 6 
1000 x ......... 11 9 8 7 6 5 
PER MO: 
10 ti  16 14 13 12 11 1.0 
15 ti  . 15 13 12 11 10 9 
20 U.  14 12 11 10 9 8 
30 11  13 11 10 9 8 7 
40 tl  11 10 9 8 7 6 
50 ti  10 9 8 7 6 5 
100 tl  9 8 7 6 5 4 

7. PACKAGE PLANS 
Open   20 

1105 WEEKLY PACKAGES 
(Mon thru Sun 6 am-midnight) 

PER WK: 10 ti 20 ti 30 ti 40 81 
1 min  12 10 9 8 
30 sec  10 9 8 7 
Best times available. Not combinable for discount. 

9. PARTICIPATING PROGRAMS 
Doug Baker Telephone Show-10:15-11:55 am. 
Joe Pyne Show-noon & 4 pm. 
Mark Lee Telephone Show-12:30-2:39 pm. 
Joe Redburn Telephone Show-2:30-4 pm. 
Joe Redburn Telephone Show-4:30-6:30 pm. 
Weekends only: 
Del Leeson Telephone Show-noon-6 pm Sat; 2-6 pm 
Sun. 
1 min, Mon thru Fri  17 

K L I Q-FM 
1967 

PORTLAND 

All Talk 
cinumu 

Media Code 4 238 6601 1.00 
Cascade Broadcasting Corp., Broadcast Sq., Oaks 

Park, Portland, Ore, 97202. Phone 503-234-8448. 
STATION'S PROGRAMMING DESCRIPTION 

KLIQ-FM: Simulcast with KLIQ through local sun-
set. Maintains same type Programming 6 Pm-5 am. 
Contact Representative for further details. Rec'd 
12/1/67. 

I. PERSONNEL 
Pres & Gen'l Mgr.-David M. Jack, 
Operations Manager-Aileen Goodman, 

2. REPRESENTATIVES 
(Sert Bunches and Associates. 
Seattle-Aller & Associates, Inc. 

3, FACILITIES 
ERP 60.000 w.; 92.3 mc. 
Antenna ht.: 920 ft. above average terrain. 
Operating schedule: 24 lisura daily. 
Partial simulcast operation. Operated separately 6 
pm-6 am Mon thru Sat; 6 pm-I am Sun. For simul-
east facilities see KLIQ. 

4. AGENCY COMMISSION 
15/0 time only 

5. GENERAL ADVERTISING See coded regulations 
See KLIQ listing for coded regulations. 
Affiliated with American FM Network. 
Member: Geri Bunches & Associates Group. 

TIME RATES 
Elf 12/1/67-Rec'd 12/1/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104e 260e 312e 

Flat, ea  .8 7 6 5 4 
7. PACKAGE PLANS 
PER WK: 10 ti 25 tl 50 tl 1100 81 
1 min.    7.00 6.00 5.00 4.00 
30 sec  5.00 4.00 3.75 300 
10 sec  3.50 3.00 2.50 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 ........ ....  --_ 44 32 24 15 

KOIN 
1924 

PORTLAND 

e R AB 

Subscriber to the NAB Radio Code 

Media Code 4 298 6710 0.00 
Mount Rood Radio & Television Broadcasting Corp.. 

140 S. W. Columbia St., Portland, Ore. 97201. 
Phone 503-228-3333. 

STATION'S PROGRAMMING DESCRIPTIOE 
KOIN: Programmed for adults. 
6-8 am, 51-Sat entertainment featuring live instru-
mental combo, popular music, personalities, time, 
weather, traffic bulletins, network and local news each 
hour. 8-10 am, same except recorded popular music. 
Noon-1 pm, II-F local news, weather, live studio 
orchestra, vocalists, featuring popular and western 
music, personalities, celebrity guests. 1-5 personality, 
middle-of-the-road muslc, network and local news 
on hour. 5-6:10 pm network and local news, sports, 
business, features. 8-10 pm symphonic concert. 10 
pm-12M general popular, news on hour. News: 12 
man consolidated radio and TV news department, 
5 news cars. 2 way communications for direct reports. 
SPORTS: college football, basketball. FARM: .5:30-
6 am agent interviews, agricultural college reports. 
Contact Representatives for further details. Reed 
8/10/67. 

I. PERSONNEL 
Gen'l & Sales Mgr.-Andrew E. Jacobs, Jr. 
Program Director-Willard Mears. 

2. REPRESENTATIVES 
Betn7 I. Christal Co.. Inc. 
Northweat-Art Moore Vs Assoc.. Inc. 

S. FACILITIES 
5,000 w.; 970 ke. Directional-night only. 
Operating schedule: 5:30 am-midnight. PST. 

4. AGENCY COMMISSION 
159a time only; no cash discounL 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3d, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b. 14b. 16. 
Basic Rates: 20a, 21b. 22a. 22b, 23e, 24b. 2de 23e, 

28a, 28e, 29a, 30. 33a, 
Contracts: 40a, 41, 42e, 42e, 43, 44e, 45, 46, 47e, 

48, 51a. 
Comb.; Cont. Discounts: 600, 60c, 604. 601. 61e. 62b. 
Cancellation: 70e, 70c, 71e. 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Pacific Network. 

TIME RATES 

Rates effective July 1, 1964. (Card No. 15.) 
Card received July 6, 1964. 

Class A-6:00 am-7:00 pm daily. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
1 MINUTE 

PER WIC: 111 52 ti 
1 ti..........„. ......... ___ 35.00 33.25 
10 ti    33.25 31.59 
15 ti...._..._..._._ , 31.50 29.93 
20 ti__________ 29.75 28.26 
25 ti  _ 28.00 26.60 
30 or more ti  26.25 24.94 

312 or 
156 ti 280 ti n.ore ti 
31.50 29,75 
29.93 28.26 36.60 
28.35 28,78 25.20 
26.78 25.29 23.80 
25.20 23.80 32.40 
33.63 22.31 21.00 

20/30 SECOND BREAKS 
  25.00 23.75 

10 ti...............--___ 23.75 22,56 
15 ti.__.  22.50 21.38 
20 ..... 21.25 20.19 
25 ti  _ 20.00 19.00 
30 or more U __ 18.75 17.81 

ID'S 
1 11  „ 13.00 12.35 
10 ti..., _.,,,,..,,.._ 12.35 11.73 
15 ti ..... _________ 11.70 11.12 
20 ti.. 11.05 10.50 
25 ti  _ 10.40 9.88 
30 or more t1....... 9.75 9.26 

CLASS B 
1 MINUTE 

1 ti.. 23.00 21.85 20.70 19.55 18.40 
10 11  21.85 20.76 19.67 18.57 17.48 
15 ti  _ 20.70 19.67 18.63 17.80 15.55 
30 ti--__._.... 19.55 18.57 17.50 18.63 15.54 
25 ti  18.40 17.48 16.56 15.54 14.73 
30 or more ti-  17.25 16.39 15.55 14.68 19.80 

20/30 SECOND BREAKS 
1 18.00 17.10 16.20 
10 ti___________ 17.10 16.25 15.39 
15 U. _ 18.20 15.39 14.58 
20 15.30 14.54 13.77 
25 ........ 14.40 13.68 12.96 
30 or more tL 13.50 12.83 12.15 

ID'S 
1 ti.. 9.00 8.55 8.10 
10 ............. 8.55 8.12 7.70 
15 8.10 7.70 7.29 
20 ti  7.65 7.27 6.89 
25 ti  7.20 6.84 6.48 
30 or more ti... .... 8.75 5.41 
Minutes and 20/30 seconds are 
quency discounts, but ID s are not. 

22.50 
21.38 
20.25 
19.13 
18.00 
18.88 

11.70 
11.12 
10.53 
9.95 
9.35 
8.78 

21.25 20.00 
20.19 19.00 
19.13 18.00 
18.08 17.00 
17.00 16.00 
15.94 15.00 

11.05 10.40 
10.50 9.88 
9.95 9.35 
9.99 8.84 
8.84 8.52 
8.29 7.80 

15.30 14.40 
14.54 13.88 
13.77 12.96 
13.01 13.34 
12.24 11.52 
11.48 10.80 

1.85 7.20 
7.27 8.84 
8.89 8.48 
6.50 8.12 
6.12 5.76 

6,08 5.74 5.40 
combinable fm• fre-

7. PACKAGE PLANS 

FULL MARKET PENETRATION PLAN 
(Advertiser may select days) 

FMP spots carry additional discount and rotate 
Mon thru Fri from 10 am-4 pm; Sat 7 am-7 pm; 
Sun 9 am-7 pm. 
Net rates after Weekly Quantity, Frequency á FMI' 
Plan Discount': 

OREGON 
1 MINUTE 

PER WK: lx 52e I56x 260e 
5 ti -... 29.75 28.26 26.78 25.29 
10 ti  26.60 25.27 23.94 22.61 
15 tL ....... -_-___ 23.63 22.45 21.26 20.09 
20 ti  22.31 21.20 20.09 18.97 
25 ti ........... _______ 21.00 19.95 18.90 17.85 
30+   19.69 18.71 17.72 16.73 

312+ 
23.80 
21.28 
18.96 
17.85 
16.80 
15.75 

30/20 SECONDS 
ti  21.25 20.19 19.13 18.06 17.00 

10 tL __ 19.00 18,05 17.10 16.15 15.20 
15 ti  16.88 16.04 15.19 14.35 13.50 
20 it  - 15.94 15.14 14.35 13.55 12.75 
25 ti..........._......_.... 15.00 14.25 13.50 12.75 12.00 
30+   14.06 13.36 12.66 11.96 11.25 
Minutes and 20/30 are combinable for frequency dis-
counts but ID's are not. 
Total spots per week can be a combination of FMP 
and regular spots. FMI' spots may be combined with 
regular spots to earn frequency. 

8. PROGRAM TIME RATES 
CLASS A 

312 or 
1 11 52 ti 158 ti 280 ti more ti 

183.00 153.00 144.00 
90.00 85.00 80.00 
54.00 51.00 48.00 
45.00 42.50 40.00 
36.00 34.00 32.00 

1/2 hr    100.00 95.00 
1/4 hr...- ...... -...-._ 60.00 57.00 
10 min. 50_08 47.50 
5 min 40.00 38.00 

CLASS B 
1 hr.____-__ 120.00 114.00 
1/2 hr - 75.00 71.25 
1/4 hr_.....- _ 40.00 38.00 
10 mln________ 37.00 35.15 
5 min.  34.00 92.30 

108.00 102.00 96.00 
67.50 63.75 60.00 
38.00 34.00 32.00 
33.30 31.45 29.80 
30.60 28.90 27.20 

K 0 I N-FM 
1948 

PORTLAND 

Media Code 4 298 6725 8.00 
Mount Hood Radio & Television Broadcasting Corp., 

140 S. W. Columbia St., Portland, Ore. 97201. 
Phone 503-228-3333. 

I. PERSONNEL 
Gon'l & Sales Mgr.-Andrew E. Jacobs, Jr. 
Program Manager-Willard A. Mears. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 
Northwest-Art Moore & Assoc., Inc. 

3. FACILITIES 
ERP 100,000 w., 101.1 me. Stereo. 
Operating schedule:   
Antenna ht.: 1,644 ft. above average terrain. 
Partial simuirast operation. Operated separately 6 
pm-1 am Mon thru Fri; 9.1 am Sat; 6-1 am Sun. 
For simulcast funnies see KOIN. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3d, 4a, 5, 6b, 7b, 8, 
Rate Protection: 10b, 1lb, 1213. 13b, 14b, 16. 
Basic Rates: 20a, 21b, 22a, 22b, 23e, 24b, 24e, 250, 

28a, 28c, 29a, 30, 33a. 
Contracts: 40a, 41, 42e, 42c, 43, 44a, 45, 46, 47a, 

48, 51e. 
Comb.; Cont. Discounts: 60e. 60e. 604, 601, Elle, 62b. 
Cancellation: 70a, 70e, 71a, 72, 75e. 73b. 
Prod. Serrices: 80, 81, 82. 

TIME RATES 
No. 1 Elf 7/1/64-Beed 8/1/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 tl 12 ti 24 ti 
1 min.  10 9 7 6 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 

8. PROGRAM TIME RATES 
PER YR: lx 18e 28X 52X 
1 hr 35 34 33 32 
1/2 hr... 25 24 23 22 

KPAM 
1951 

PORTLAND 
Media Code 4 238 6820 7.00 
Ramito, Inc., Box 1230, Portland, Ore, 97207. 
Phone 503-226-7678, 

I. PERSONNEL 
General Manager-Wally Rossman. 
Program Director-Bob King. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
5.000 w. days; 1410 Ise, Non-directional. 
Operating schedule: 6 am-local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simuleast facilities see 
KPAM-FM. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 4e, 4d, 5, 7e, 

TIME RATES 
No. 4 Eft 4/I/69-Rec'd 5/26/69. 

Drive Time-Mon thru Fri 6-9 am & 3-6 pm. 
Spot Time-All other times. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

PER WK: I ti 10 ti 20'11 30 ti 40 ti 50 ti 
PER MO:   25 tl 95 tl 50 tl 75 ti 100 tl 
PER YR:   100x 150e 250e 350e 5008 
1 min.  14.00 12.00 11.50 11.00 10.00 9.00 
30 sec  11.00 10.00 9.00 8.00 7.50 7.00 

SPOT TIME 
1 min.. 11.00 9.00 8.50 7.50 7.00 8.00 
10 sec.  8.00 7.50 6.50 6.00 5.00 4.50 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
5 min (other than Drive Time News) 

10. SPECIAL FEATURES 
Drive News-5 min 11 

(Portland continued on next page) 
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OREGON 

Portland-Continued 
KPAM-FM 

(formerly KPFM (FM) 
1946 

PORTLAND 

Media Code 4 298 6821 5.00 

Ramito Corp., Box 1230, Portland, Ore. 97207. Phone 
503-226-7676. 

I. PERSONNEL 
President-Wally Rosman. 
Program Director-Bob King. 

2. REPRESENTATIVES 
Radio Time Sales/Intemational. 

3. FACILITIES 
ERP 33.000 w.; 97.1 me. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1,200 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-6 am. For simulcast facilities see KPAM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KPAM listing for coded regulations. 

TIME RATES 

Rates are identical to KPAM. See that listing. 

KPDQ 
1947 

PORTLAND 

Media Code 4 238 6930 4.00 
KPDQ, Ina. 4903 N. E. Sandy Blvd.. Portland. 

Ore. 97213 Phone 503-282-3232. 

STATION'S PROGRAMMING DESCRIPTION 
KPDQ: Programmed for adults. 
RELIGIOUS: non-denominational format. 6 am-1:30 
pm local and nationally syndicated religious pro-
grams. 1:30-6 pm sacred and gospel music. 6-7 Dm 
sacred instrumental music 7 pm-sign-off sacred and 
gospel music. NEWS: 5 min features on half hour 
during music programming. Reed 7/19/67. 

I. PERSONNEL 
President-John W. Davis. 
General Manager-Robert W. Ball, Jr. 

S. FACILITIES 
1,000 w. days; 800 ke. Non-directional. 
Operating aehedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 2b, 3a, 3b, 3c, 3d, 4b, 4d, 5, 

714 8. 
Rate Protection: 10e, lle, 12g. 13e. 14d. 
Basic Rates: 20a, 21a, 21b, 22a, 22b. 25a, 28b, 29b. 

30. 33a. 
Contracts: 40a, 41, 42a, 43. 440, 45, 46. 47a, 49. 

50, 510, 51b. 
Comb.; Cont. Discounts: 006, 61a, 132b, 
Cancellation: 700. 70d, 710, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 

AM/F31 COMBINATION RATES 

ER 9/1/67-Reed 9/27/67. 

6. SPOT ANNOUNCEMENTS 
lx 13x 52x 156x 

1 min  9.00 8.50 7.50 6.50 
30 sec  7.00 6.50 6.00 5.50 

7. PACKAGE PLANS 
MONTHLY PACKAGES 

10 tl 25 ti 50 ti 100 ti 200 ti 
1 min................._.. 7.00 6.00 5.50 5.00 4.50 
30 sec.  5.00 4.75 4.50 4.25 4.00 
10 sec  3.50 3.25 3.00 
ROS. 15% discount on year contracts, current billing 
only. 

WEEKLY PACKAGES 
5 ti 10 ti 25 01 50 ti 

1 min.__ ......... _ ............. 7.00 6.00 5.50 5.00 
30 sec  5.00 4.75 4.50 4.25 
ROS. No additional discount. 

8. PROGRAM TIME RATES 
Ir I3x 52x 

1 hr 80.00 77.00 71.00 
1/2 hr....._ 45.00 44.00 42.00 
1/4 hr  29.00 28.50 27.50 
5 min  14.00 13.50 12.50 

I56x 
65.00 
39.00 
26:00 
11.50 

KPDQ-FM 

260x 
5.50 
5.00 

312x 
5.00 
4.50 

260x 312x 
58.00 54.00 
35.00 33.00 
24.00 22.00 
10.00 9.00 

1981 

PORTLAND 

Media Code 4 238 6931 2.00 
KPDQ. Inc., 4903 N. E. Sandy Blvd., PorUand, Ore. 

97213. Phone 503-282-3232. 

STATION'S PROGRAMMING DESCRIPTION 

KPDQ-FM: Programmed for adults. 
RELIGIOUS: non-denominational format. 6 am-1:30 
pm local and nationally syndicated religious pro-
grams. 1:30-8 pm sacred and gospel music. 6-7 
Dm sacred instrumental music. 7-10 pm sacred and 
gospel music. NEWS: 5 min features on half hour 
during music programming. Reed 7/19/67. 

I. PERSONNEL 
President-Joins W. Davis. 
General Manager-Robert W. Ball, Jr. 

3. FACILITIES 

ERP 57,000 w.; 93.7 mc. 
Operating schedule: 6:00 am-10:00 pm. PST. 
Antenna ht.-937 ft. above average terrain. 

4. AGENCY COMMISSION 

15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

See KPDQ listing for coded regulations. 

TIME RATES 

Elf 9/1/67-Reed 9/27/67. 

8. SPOT ANNOUNCEMENTS 
Ix 19x 52x 156x 260x 3I2x 

1 min  6.00 5.50 5.00 4.50 4.25 4.00 
30 see..._ ......   5.00 4.50 4.00 3.50 3.25 3.00 
.10% discount when combined with current spot con-
tract on KPDQ. 

7. PACKAGE PLANS 

MONTHLY PACKAGES 
10 ti 25 ti 50 ti 100 ti 200 ti 

1   .... 5.00 4.75 4.50 4.25 4.00 
30 sec  4.00 3.75 3.50 3.25 3.00 
•ROS. 10% discount when combined with current spot 
contract on KPDQ. 

WEEKLY PACKAGES 
5 ti 10 ti 25 ti 50 tl 

1 min  5.00 4.75 4.50 4.25 
30 sec_.__ ..- -  4.00 3.75 3.50 3.25 
R •OS. 10% discount when combined with current spot 
contract on KPDQ. 

8. PROGRAM TIME 

Ix 
1 hr  40.00 
1/2 hr  30.00 
1/4 hr  20.00 
5 min....... 10.00 
.20% discount when 
on KPDQ. Limited 

RATES 
13x 52x I56x 260x 912x 

38.00 36.00 34.00 32.00 30.00 
28.00 26.00 24.00 22.00 20.00 
19.00 18.00 17.00 16.00 15.00 
9.50 9.00 8.50 8.00 7.50 
combined with identical schedule 
availability. 

10. SPECIAL FEATURES 
1/4 HOUR MUSIC PARTICIPATIONS 

PER WK: I ti 5 tl 10 ti 15 tl 25 ti 
Ea . _ ... .. ... _.._... 10 9 8 7 6 

(•) Available Mon thru Fri 7:30-11:30 pm. ROS. 
Includes 30-second open and close plus 1-minute 
spot. 
Discounts (current billings only.) 

CONSECUTIVE WEEK DISCOUNTS 
13-25 wk-5% 26-51 wk-10% 52+ wk-15% 

K POJ 
1923 

PORTLAND 

e 
Subscriber to the NAB Radio Cone 

Media Code 4 238 7150 8.00 
KPOJ, Inc., 1019 S. W. 10th Are.. Portland, Ore. 

97205. Phone 503-227-3484. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-R. M. Brown. 
Gen'l Sales Mgr.-Al Vuylsteke. 
Vice-Pres./Prog.-Vern Mueller. 

2. REPRESENTATIVES 
Edward Petry & Company, Inc. 
Seattle-Charles L. Burrow Company. 

3. FACILITIES 
5,000 w.; 1330 he. Directional. 
Operating schedule: 5:30-1 am. PST. 

4. AGENCY COMMISSION 

15/0 time only; 10th following month. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a. 2b, 35. 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle, 12e, 13e. 14e, 15a. 
Basic Rates; 210, 226. 2213. 240, 24b, 24e. 25c, 28b, 

28c, 29a, 33b. 
Contracts: 40a, 41, 4413. 45. 46, 470, 48, 50. 151e. 
Comb.; Cont. Discounts: 60b. 60f. 61b, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Multiple products of the same parent company may 
combine for all applicable discounts u if placed by 
• single product advertiser. provided a blanket com-
mitment is made which establighee the rat« for ell 
products and agencies affected. 
Affiliated with MSS Radio Network. 
FM facilities: KPOK (FM). 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 22 Elf 8/1/69-Rec'd 7/30/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat 8s Sun 6 am-
7 pm. 
B-Mon thru Sun 5:30-6 am; Mon thru Fri 7-9 pm; 
Sat & Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
-AA- -A-

PER WE: I min 20/50 I min 20/30 
1 ti  17.00 14.50 15.00 13.00 
6 ti  16.00 13.50 14.00 12.00 
12   15.00 12.50 13.00 11.00 
18 ti   14.00 11.50 12.00 10.00 
24 ti  13.00 10.50 11.00 9.00 
30 ti ....... 12.00 9.50 10.00 8.00 
36 ti  11.00 8.50 9.00 7.00 
42 ti  10.00 7.50 8.00 6.00 

PER YR: 
300 x_____ 13.00 10.50 11.00 9.00 6.50 5.25 
500 x.._  12.00 9.50 10.00 8.00 6.00 4.75 
700 x  11.00 8.50 9.0 7.00 5.50 4.25 
900 x__   10.00 7.50 8.09 6.25 5.00 3.75 
Class C-50% of applicable A rate except Mon thru 
Fri 9 pm-1 am. See Niteline rates below. 
10 sec: 50% of applicable 1-min. 
Fixed Position-add 25% to earned rate. 
Class AA-Rotate within time period. All others 
rotate within a given hour. 

7. PACKAGE PLANS 

WEEKEND PACKAGES 
(Sat and Sun only when available) 

I min 30 see I min SO see 
10 ti..._ _ 9.50 7.50 20 ti--...... 8.00 7.00 
All package 8- spots regardless of length or classifica-
tion may combine for frequency. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 ............. -...-... 60 38 30 24 
DISCOUNTS 

520-5% 156x-15% 
104x-10% 2600-20% 

-B-
1 min 20/30 
8.50 7.25 
8.00 6.75 
7.50 6.25 
7.00 5.75 
6.50 5.25 
6.00 4.75 
5.50 4.25 
5.00 3.75 

10. SPECIAL FEATURES 
5 MINUTE NEWS PACKAGES 

PER WE: -1 wk- -13 wk-
AA A AA A 

1 t1 22 19 21 18 
5 ti  20 17 19 16 
10 ti  18 15 17 14 
15 ti  16 13 15 12 
B-60% of applicable AA. rate. 

26+ wit 
AA A 
20 17 
18 15 
16 13 
14 11 

SPECIAL RATES 
Niteline-Mon thru Fri 9 pm- 1 am (minimum 5 per 
week), flat 10.00 per spot. 
Spots earn frequency for Weekly Package spots but 
not vice versa. 

KPOJ/KPOK (FM) COMBINATION 
No. C-2 ER 8/1/69-Rec'd 7/30/69, 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
B-Mon thru Sun 5:30-6 am; Mon thru Fri 7-9 pm; 
Sat & Sun 7 pm-midnight. 
C-Midnight-sign-off. 

6. SPOT ANNOUNCEMENTS 
-AA- -A-- -13---

PER WE: I min 20/30 I min 20/30 I min 20/90 
6 ti  22 19 19 17 15 11 
12 ti  21 18 18 16 12 10 
18 ti  20 17 17 15 11 9 
24 ti    19 16 16 14 9 8 
30 ti  16 13 13 12 8 7 
36 ti  15 12 12 11 7 6 
PER YR: 
300 x  17 14 15 13 11 9 
500 x  /6 13 14 12 10 8 
700 X  15 12 13 11 9 7 
900 x  14 11 11 9 8 6 
C: 50% of applicable A rate except Mon thru Fri 9 
pm-1 am. 
10 sec: 50% of applicable 1-min. 
Fixed position: extra 25% to earned rate. 
AA spots rotate within the time period. All others 
rotate within a given hour. 
All mots regardless of length or classification may be 
combined for frequency. 

K PO K (FM) 
(formerly KPOJ-FM) 

1968 

PORTLAND 

Media Cede 4 238 7200 1.00 
KPOJ, Inc., 1019 S. W. 10th Ave., Portland, Ore. 

97205. Phone 503-227-3484. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-R. M. Brown. 
Gen'l Sales Mgr.-Al VuyIsteke. 
Vice-Pres./Prog.-Vern Mueller. 

2. REPRESENTATIVES 
' Edward Petry & Company, Inc. 

Seattle-Charles L. Burrow Company. 

3. FACILITIES 
ERP 100,000 w. (hertz.), 56,000 w. (yea.); 98.5 me. 

Stereo. 
Operating schedule: 6 am-midnight. PST'. 
Antenna ht.: 1,036 ft. above average terrain. 

4. AGENCY GOMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
See KPOJ for coded regulations. 
AM facilities: KPOJ. 
Sold in combination with KPOJ. See that listing for 
rates. 

TIME RATES 
No. 1 ER 8/15/68- Reed 9/9/09-

6. SPOT ANNOUNCEMENTS 
PER WE: I ti 6 tl 12 ti 
1 min..._-__ 7.50 7.00 6.50 
30 sec. 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
PER WE: 3t1 6 tl 
1/2 hr..................... ..... _ .. .. ____-_. 15 14 
Less news or weather insert. 

10. SPECIAL FEATURES 
NEWS AT :30 

PER WE: I ti 6 tI 12 ti 18 ti 24 tl 
1/2 hr....  9.50 9.00 8.50 8.00 7.50 
Includes open and close plus 1 1-trin spot. 

WEATHER AT :60 
1 hr  7.50 7.00 6.50 6.00 5.50 
Includes open and close plus 1 30-sec spot. 

18 ti 24 tl 
6.00 5.50 
4.50 4.00 

KQFM (FM) 

SO ti 
5.00 
3.50 

12 ti 
13 

50 ti 
7.00 

5.00 

1948 

PORTLAND 

Media Cede 4 258 7260 5.00 
Point-O-Salescast, Inc., 2815 S. W. Barbur, Portland, 

Ore. 97201. Phone 503-227-6681. 

I. PERSONNEL 
General Manager-Arlie D. Kent. 

3. FACILITIES 
ERP 17,000 w.; 100.3 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 920 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 2% cash discount. Net 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 3s. 45, 5, 6a. 
Rate Protection: 10e, llf, 12e, 13f, 14e. 
Basic Rates: 20b, 21b, 220, 230. 24, 28a, 33b. 
Contracts: 40a, 41, 44b, 510. 
Comb.: Cont. Discounts: 60h, 61b, 62d. 
Cancellation: 705. 70e. 730. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 12/1/67-Rec'd 11/29/67. 

6. SPOT ANNOUNCEMENTS 
lx 13x 52x 156x 260x 312x 

1 min______ 5.35 5.00 4.60 4.15 4.00 3.50 
30 sec  4.35 4.00 3.60 3.15 3.00 2.50 

7. PACKAGE PLANS 
PER WE: 7 ti 14 ti 21 tl 
1 min - 4.35 4.25 4.00 
30 sec  3.35 3.25 3.00 

8. PROGRAM TIME RATES 
ix 13x 52x I56x 260x 

1 hr  35.00 33.00 31.00 29.00 27.00 
1/2 hr  25.00 23.00 21.00 19.00 17.00 
1/4 hr  15.00 14.00 12.00 10.00 8.00 
5 min  7.50 7.00 6.50 6.00 5.50 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-10% 52 wk-15% 

KRDR 
1956 

CITY OF LICENSE 

GRESHAM 

28 tl 
3.70 
2.75 

912x 
25.00 
15.00 
6.00 
5.00 

(This is a paid duplicate of the listing appearing 
under Gresham, Ore.) 
Media Code 4 238 3740 0.00 
Action Broadcasting Co., Box 32, Gresham, Ore. 

97030. Phone 503-665-4143. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Jack Grant. 
Vice-Pres. & Oper. Mgr.-George DeWite. 

2. REPRESENTATIVES 
John A. Potter & Company. 
San Francisco-Don R. Pickens Co. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc, 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See Boded regulations 
General: 40. 
Contracts: 40a. 
Cancellation: 73a. 
American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff Reed 11/6/68. 
7. PACKAGE PLANS 
AA-6-9 am & 4-7 pm. 
A-9 am-4 pm. 

1 MINUTE 
1 WEEK 

PER WE: I ti 5 ti 10 ti 15 ti 20 ti 25 01 30 ti 
AA   14.00 13.50 13.00 12.50 12.00 11.50 11.00 
A   12.00 11.50 11.00 10.50 10.00 9.50 9.00 
ROS   11.00 10.50 10.00 9.50 9.00 8.50 8.00 

4 WEEKS 
AA   13.50 13.00 12.50 12.00 11.50 11.00 10.50 
A   11.50 11.00 10.50 10.00 9.50 9.00 8.50 

8.50 8.00 7.50 ROS 10.50 10.00 9.50 9. 
8 WEEKS 

AA   13.00 12.50 12.00 11.50 11.00 10.50 10.00 
A   11.00 10.50 10.00 9.50 9.00 8.50 8.00 
ROS   10.00 9.50 9.00 8.50 8.00 7.50 7.00 

13 WEEKS 
AA   12.50 12.00 11.50 11.00 10.50 10.00 9.50 
A ....... 10.50 10.00 9.50 9.00 8.50 8.00 7.50 
ROS   9.50 9.00 8.50 8.00 7.50 7.00 6.50 

26 WEEKS 
AA ___ 12.00 11.50 I1.00 10.50 10.00 9.50 9.00 
A ....... 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
ROS   9.00 8.50 8.00 7.50 7.00 6.50 6.00 

52 WEEKS 
AA   11.50 11.00 10.50 10.00 9.50 9.00 8.50 
A   9.50 9.00 8.50 8.00 7.50 7.00 6.50 
ROS   8.50 8.00 7.50 7.00 6.50 6.00 5.50 

30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
20 sec: 60% of 1-min. 
Package discount retroactive if schedule is continuous. 

8. PROGRAM TIME RATES 
1 hr  110 1/4 hr  35 
1/2 hr  65 5 min  15 

10. SPECIAL FEATURES 
NEWSCASTS 

3-min at :60 & :30 spot rate plus 3.00. 

K VA N 

(D) 

1956 
VANCOUVER, WASH. 

Media Code 4 238 7590 5.00 
Cathryn C. Murphy. Box 1483. Portland, Ore. 97207. 
Phone 503-285-6500. 

Main Studio-12640 N. Farr Rd., Portland, Ore. 
97207. Phone 503-285-2222. 

San Francisco oflice-1240 Seventh Ave., Suite 1, 
San Francisco, Calif. 94122, Phone 415-661-8419. 

1. PERSONNEL 
Owner & Gen'l Mgr.-Cathryn C. Murphy (Mrs.). 
Office & Com'l Men-Samuel P. King. 
Religious Director-A. C. Brown. 

2. REPRESENTATIVES 
Sandebera-Glenn Company. 

3. FACILITIES 
1,000 w. days; 1480 kn. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
Contracts: 40a. 

TIME RATES 
ER 1/1/67-Reed 9/27/67. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I56x 

1 min.  9.20 8.30 7.80 6.90 
30 sec  7.50 6.90 6.50 5.80 
15 sec  6.10 5.50 5.20 4.60 

7. PACKAGE PLANS 
1 WEEK 

10 t1 20 ti 30 ti 40 ti 
1 mln  70 135 195 250 
50 sec  60 115 165 210 
15 sec  50 95 135 170 

4 WEEKS 
1 min  270 520 750 960 
30 sec  230 440 630 800 
15 sec  200 360 510 640 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 x  84.50 50.80 
26 x  76.00 45.70 
52 x  72.00 43.20 
156 a__ ...... _ ............. 63.60 38.10 

1/4 hr 5 min 
34.00 18.50 
30.50 16.60 
28.80 15.70 
25.40 13.90 

(Portland continued on next page) 
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KWJJ 
1925 

PORTLAND 

e R AB 

Media Code 4 238 7700 0.00 
KWJJ Broadcasting Co 931 S. W. King Ave.. Port-

land, Ore. 97205. Phone 50S-228-4393. 
STATION'S PROGRAMMING DESCRIPTION 

KWJJ: Programmed for adults. 
6 air personalities emcee entire operation. 24 hour 
per day country music programming. NEWS: net-
work 5 min on hour, local news community oriented 
5 min 4 times daily. 15 min local news 5 pm M-F. 
Sports news at :45, 5 times daily M-F. Religion 
M-Sat 7:30-9:30 pm. Public Interest weekend en-
tertainment guide 4 times every Fri. COMMERCIAL 
POLICY 17 minutes per hour. Contact Representa-
tive for further details. Itec'd 4/28/69. 

I. PERSONNEL 
Pres. & Owner-Rodney F. Johnson. 
General Manager-George R. Sanders, 
Traffic Manager-Jerry SPeerstra. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle-Cam-Co Broadoast Media Sales. 

3. FACILITIES 
50.000 w. days, 10,000 et, nights; 1080 kc. 
Directional-same patterns, day and night. 

Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 

15% time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: lb. 35. 31). 3d. 40, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10a, 11e, 12m, 13a, 14a, 15e, 15b. 
Basic Rates: 20b, 21b. 21d. 22a. 22b, 23e. 26, 27, 

280, 28e, 29a. 
Contracts: 40a, 41, 44e. 44b. 45, 46. 48. 51a, 
Comb.; Cont. Discounts: 60a, 60d, 60e. 60E. 601, 61a. 
Cancellation: 70c. 710. 73a, 73b. 
Prod. Services: 82. 
Affiliated with American Entertainment Network, 

TIME RATES 
Eff 4/69-Rec'd 2/26/69. 

AAA-Mon thru Fri 7-10 am. 
AA-Mon thru Fri 6-7 am & 3-6 pm. 
A-Mon thru Fri 10 am-3 pm & 6-7 pm; Sat & Sun 
6 am-7 pm. 
B-All other times. 

7. PACKAGE PLANS 
1 MINUTE-1-52 WEEKS 

PER WE: 5 ti 10 ti 15 ti 20 ti SO ti 
AAA  24 22 20 18 16 
AA   22 20 18 16 14 
A   19 17 15 13 11 
1.1   16 14 12 10 8 

20/30 sec: 80% of 1-min. 10 see: 50% of 1-mln. 
CONSECUTIVE WEEK DISCOUNT 

52 wk-10% 

10. SPECIAL FEATURES 
5 min news: 1-1/2x 1-min. 

K X L and K X L-FM 
1926 1960 

PORTLAND 

1:121:1 
Subscriber to the NAB Radio Code 

Sold in Combination Only: Programmed Separately. 
Media Code 4 238 7810 7.00 
Seattle, l'ortland and Spokane Radio, Box 22100. 

S. E. 82nd and Sunnyside Rd., Portland, Ore 
97222. Phono 503-654-3193. 

I. PERSONNEL 
General Manager-Lester M. Smith. 
Station Manager-Melvin M. Bailey. 
Sales Manager-Dennis Mahoney. 

2. REPRESENTATIVES 
McGarren-Guild-POW Radio, Inc. 

3. FACILITIES 
50.000 w. days; 750 kg. 
Directional-same pattern, all hours. 

Operating schedule: 6 am-local sunset. PST. 
FM-ERP 68.000 w.; 95.5 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 920 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discounts. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4s, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21d, 22a, 24c, 28b, 32b. 
Contracts: 400, 41, 46, 470. 
Comb. Cont. Discounts: 60a, 60f. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Affiliated with American Information Network, 

TIME RATES 

KXL and KXL-FM COMBINATION 
El! 2/1/69-Reed 12/18/68. 

AA-Mon thru Fri 6-10 am & 3-6 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-6 pm. 
B-Dally 6 pm-6 am. 

7. PACKAGE PLANS 

PER WK: 6 ti 12 ti 18 ti 24 ti 
AA   25 22 20 18 
  22 20 18 16 
  15 13 11 0 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
TOTAL AUDIENCE PLAN 

PER WE: 12 ti 18 ti 24 ti 
Plan I (1/2 AA, 1/2 A)............ 18 17 15 
Plan II (1/3 AA. 1/3 A. 1/3 BI  14 13 12 

CONTINUOUS WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

ÍKNIXf 
TAKES THE 
PORTLAND MARKET 
WITH MUSIC 

• THE RIGHT MUSIC 
• THE FINEST NEWS 
• AIR TRAFFIC 
REPORTS 

>31.e'Zile'-'cl.. 

KYXI 
50,000 WATTS 

PORTLAND METRO'S 
# 1 with Adults 25-64 

Ave. 1/4 Hr. Estimates 
MON thru FRI 

ADULTS 25 - 64 

6AM-10AM & 3PM-7PM 
KY XI # ONE 

10AM-3PM 
KYX14,L ONE 

7PM-Midnight 
KYXI#ONE 

••( 

ONE OUT OF THREE 
PORTLANDERS 
25 - 64 listen to 
KYXI each week 

SOURCE 
April - May 1969 

ARB Metro Survey Area. 
Subject to the limitations 
described in ARB. Copies 
available upon request. 

KYXI 
"THE OREGON CITY 

STATION" 
Phone 503-656-1441 

P.O. Box 221 15 
Portland, Oregon 97222 

a REPRESENTED BY 

KATZ RADIO 

K X L-FM 
1960 

PORTLAND 

RAB 

Subscriber to the NAB Radio Code 
Sold in Combination Only: Programmed Separately. 

Media Code 4 238 7811 5.00 
Seattle, Portland & Spokane Radio, Box 22106, Port-

land. Ore. 97222. Phone 503-654-3193. 
I. PERSONNEL 
General Manager-Lester M. Smith. 
Station Manager-Melvin M. Bailey. 
Sales Manager-Dennis Mahoney. 

2. REPRESENTATIVES 
McGovern-Guild-POW Radio, Inc. 

S. FACILITIES 
ERP 68,000 w.: 95.5 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 920 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulaticas 
General: la, 2b, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21d. 22e. 24c, 28b, 326. 
Contracts: 40a, 41, 46. 470. 
Comb.; Cont. Discounts: 600. 60f. 
Cancellation: 70a, 70e, 710, 72, 73b, 

TIME RATES 
Sold in combination with ICZ{L. 
See that listing tor rates. 

KYXI 
1947 

OREGON CITY 

RIKATZ RADIO WEST 

MIC1 

Subscriber to the NAB Radio Code 
Media Code 4 238 7920 4.00 
Republic Broadcasting. Inc., Box 22125, Portland, 

Ore. 97222. Phone 503-656-1441. 
I. PERSONNEL 
General Manager-James It. McGovern. 
Program Director-James Liniger. 

2. REPRESENTATIVES 
Katz Radio, West. 
Seattle-The Tischer Company. 

3. FACILITIES 
50.000 w. days; 10,000 w. nights. 1520 ite. 
Same pattern day and night. 

Operating schedule: 24 hours daily. PST. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded repulatbna 

General: la, la, 2b. 3a, 4e, 4d, 5, 6h. 7b, 8. 
Rate Protection: 10b, llf, 12b, 13b. 14b, 15e, 15d. 
Basle -Rates: 20b, 21b, 22a, 21e, 24e, 24b. 24e. 28a, 

28e. 29a, 30. 
Contracts: 40a. 40c, 41, 440, 44b, 45, 46, et, 49, 

51e. 51b, 51e. 
Comb.: Cont. Discounts: 60d, 60e, 130f, 60g, 60b, 

601, 61a, 61b. 62b. 62d. 
Cancellation: 70c. 71a, 735, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with Katz Radio A.I.D. Plan, 

TIME RATES 
Na. 3A Eff 3/1/69-Reed 2/20/69. 

A-Mon thru Fri 6-10 am & 3-7 pea. 
B-Mon thru Fri 10 am-3 pm & 7-10 pm; Sat 6 
ara-10 pm; Sun 10 am-10 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK. I MIN: I Ili 6 ti 12 ti 18 ti 24 ti 

30 28 24 23 22 
27 25 20 19 18 
15 14 12 11 10 

20/30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
All spots, regardless of length or class, may croan. 
combine for discounts. Spots and programs may not 
be combined for discounts. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WE, I MIN: 12 ti 18 ti 24 ti 
Plan I (2/3A. 1/3B)-   246 351 444 
Plan II (1/3A. 1/313, .1/3C)  204 288 360 
Plan III (1/2B. 180 252 812 

(') 1/2 of spots may run any time on wee:ends. 
20/30 sec: 80% of 1-min. 10 sec: 60% of I-min. 

BULK RATE MINUTE SPOTS 
PER YR: 

260e 912x 500x 750x 1000x 1250x 1500x 
A.. 22,00 21.75 21.50 21.25 20.75 20.25 19.75 
B.. 18.00 17.75 17.50 17.25 17.00 16.75 16.25 
C.. 10.00 9.90 9.80 9.70 9.50 9.25 9.00 

20/30 sec: 80% of 1-min. 10 sec: 60% of 2-min. 

10. SPECIAL FEATURES 
5-minute News-1-1/2x 1-min. 

RATEHOLDER 
Minlmum 6 1-minute spots per week In B time. 

PRINEVILLE 
Crook County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KRCO 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 238 8030 1.00 
Radio Central Oregon. Inc.. Box K. Prineville, Ore. 

97754. Phone 503-447.6239. 

I. PERSONNEL 
Pres. & Gen'l Mer -C. R. Matheny, 
Sales Manager-C. It. Matheny, 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Dirision. 
Seattle, l'ortland-The Tacher Company. 
Denver, Salt Lake-Bob Mx Co., Inc. 

OREGON 
3. FACILITIES 

1,000 w. days; 690 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. PST, DST. 

4. AGENCY COMMISSION 
15/0 time only; 20 days. 

5. GENERAL ADVERTISING See coded rettulationt 
General: lb, 25, 3d, 4e, 5, 6a, la. 
Rate Protection: 10e, lle, 12e 13e, 14e, 15a. 
Basic Rates: 20b. 21a, 22b, 21e, 24c, 15e. 26, 28b, 

20e. 29e, 30, 33b. 
Contracts: 40a, 44b, 45, 46, 47e, 50. 
Comb.; Cont. Discounts: 600, 60d, 60g, 6Ib, 42d. 
Cancellation: 72, 73a. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective   

Rates received March 4, 1966. 

7 PACKAGE PLANS 
1 min 30 sec 

6 per wk or 52 ti   5.00 4.00 
12 per wk or 104 4.75 3.80 
18 per wk or 156 11   450 3.60 
24 per vek or 260 ti-   4.25 3.40 
30 per wk or 312 4.00 3.20 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti    10 00 
12 per wk or 104 ti 950 
18 per wk or 156 ti   900 
24 per wk or 260 ti   850 
1/4 hour-2 times 5-minute rate. 
1/2 hour-3 times 5-minute rate. 

REDMOND 
Deschutes County-Map Location E-2 

See fiRDS consumer market map and data at begin-
ning of the State. 

KPRB 
1052 

Media Code 4 238 8140 8.00 
Don and Rita Anderson, Box 787, Hwy. 97 N., Red-

mond, Ore. 97756. Phone 503-548-3100. 

I. PERSONNEL 
Station Manager-Don Anderson. 

2. REPRESENTATIVES 
J. A. Lucas & Co., Ine.-JALCO. 
Seattle, Portland-Tho Tacher Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 Ire. 

Non-directional. 
Operating schedule: 6 am-8 pm daily. PST. 

4. AGENCY COMMISSION 
15%; no calls discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2s, 3a, 3b, 40, 4d, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 22b, 23a, 26, 28b, 200. 
Contracts: 405, 45, 46, 48. 
Comb.; Cont. Discounts: 60e, 60e, 60k, 61a, 62b, 
Cancellation: 70a. 70e. 71a, 730. 

TIME RATES 
Bates effective September 1, 1958. (Card No. I.) 

Card received September 2, 1958. 
Rev. (Package Rates) effective September 1, 1959. 

6, SPOT ANNOUNCEMENTS 
(*) (1) (t) 

1 time______________ 5.00 3.90 2.60 
13 times  4.75 3.70 2.47 
26 times_  4.50 3.50 2.34 
52 times.  4.25 3.30 2.21 
104 times.   3.75 3.10 2.08 
154 times.  3.50 2.90 1.95 
312 times........  3.00 2.70 1.82 

(*) One minute or 150 words. 
(1) 1/2 minute or 75 words. 
(I) 10 second time signal or 25 words live Includ-
ing time. 

7. PACKAGE PLANS 
Per week: I min. 

10 times. each__ 1 50 
15 times, each  4 25 
30 times, eaeh  4.00 
25 times, each   3 75 
30 times, each   3 50 
35 timed, each  3.25 
40 times, each  3.00 

Per month: 
20 times, each   4.75 
30 times. earh  „ 4.50 
40 time,. each........„................. 4.25 
50 time'. each  4.00 
60 times, each.--  3.75 
70 times, eaeh  3.50 

REEDSPORT 
Douglas County-Map Location E-1 

See SRDS consumer market map and data at begin-
ning of the State. 

30 sec. 
3.25 
3.00 
2.75 
2.50 
2.25 
2.00 
1.75 

9.50 
3.25 
3.00 
2.75 
2.50 
2.25 

10 sec. 
2.00 
1.75 
1.50 
1.25 

2.25 
2.00 
1.75 
1.50 

KRAF 
1961 

Media Code 4 238 8250 5.00 
KRAF, Box 471, No. 1 Melody Lane, Reedsport, 

Ore. 97467. Phone 503-271-2674. Florence phone 
503-997-3514. 

I. PERSONNEL 
Owner-Manager-Wayne A. Moreland. 
Sales Manager-Don Atkinson. 
Program Director-Ray lomeo. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-The Tacher Company. 

S. FACILITIES 
5,000 w.; 1470 itc. Non-directional. 
Operating schedule: 6:00 am-local sunset. PST. DST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

(This listing continued on next page) 

September 1, 1969 Spot Radio Stations 733 



OREGON 

Reedsport-K R A F-Continued 
5. GENERAL RATE POLICY 
Member: Western States Radio Empire. 

TIME RATES 
No. 104 Eff 6/67-Reed 6/19/67. 

7. PACKAGE PLANS 
1 IMINUTE 

YEARLY: 52e 104e 156x 260x 312e 
WEEKLY: (a) 12 (I 18 ti 24 ti 30 (1 
Open ____-.-.. 4.00 3.80 3.60 3.40 3.20 

30 SECONDS 
2.88 2.72 2.56 

(•) 6 ti or less. 
10 sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
5 MINUTES 

YEARLY: 52e 104x 156e 
WEEKLY: r) 12 tl 18 tl 

7.60 7.20 
1•1 6 ti or less. 

1/4 hr: 2x 5-min. 1/2 br: 3e 5-min 

ROSEBURG (3 Ano 
Douglas County-Map Location 18-1 

See SUDS consumer market map and data at begin-
ning of the State. 

200e 
24 ti 
6.80 

MC Q E 1,4 
1950 

Media Code 4 238 8360 2.00 
KQEN Broadcasters. Inc., Box 847. Roseburg. Ore. 

97470. Phone 503-673-4464. 

I. PERSONNEL 
Owner & Manager-Lyle Fenner. 

2. REPRESENTATIVES 
Washington, Oregon-Simpson & Associates CO. 
San Francisco-Pacific Broadcast Sales. 

3. FACILITIES 
1.000 w.; 1240 kc. Non-directional. 
Operating schedule: 6 am-midnight daily. PST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with American Information Network. 

TIME RATES 
Bates effective February 1. 1959. 
Rates received January 29. 1959. 

6. SPOT ANNOUNCEMENTS 
I ti... 6.00 104 U   4.50 
13 ti...___-__-_ 5.50 156 U._   4.25 
26 5.25 260 ti____.  4.00 
52 ti  5.00 365 ti - 3.75 

7. PACKAGE PLANS 
10 SECONDS 

10 ti  35.00 
20 ti. within 7 days 60 00 
30 ti. within 30 days 95.00 
50 ti. within 30 days   150.00 
100 ti. within 30 days   275.00 
120 ti. within 30 days-.-- ....... 315.00 

1 MINUTE 
10 ti...  45.00 
20 ti, within 7 days-____-_-- 80.00 
30 ti. within 30 days.-_____-- 127.50 
50 ti, within 30 days.   200.00 
100 ti. within 30 days._.-  375.00 
120 ti, within 30 days. 420.00 

8. PROGRAM TIME RATES 
1 hr 

13 U._ ..... __--.______ 35.00 

52 ti._......__.._.._...._.._._... 30.00 
104 ti._ - 28.50 
156 ti  _ 27.00 
260 ti  ._ 26.00 
365 tl - ...... __._ 25.00 

KRNR 
1933 

1/2 hr 
25.00 
23.00 
22.00 
21.00 
19.00 
17.00 
15.00 
14.00 

1/4 hr 5 min 
18.00 
17.00 
16.00 
15.00 
14.00 
13.00 
12.00 
11.00 

12.00 
11.00 
10.50 
9.50 
8.60 
7.50 
6.50 
6.25 

Subscriber to the NAB Radio Cone 
Media Code 4 238 8470 9.00 
Douglas County Tricasters, Inc., Box 910. 782 N. E. 

Garden Valley Rd., Roseburg, Ore. 97470. Phone 
Orchard 3-5551. 

I. PERSONNEL 
Pres., Mgr.. & Sales Mgr.-James H. Johnson. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Portland-Seattle-Art Moore & Assoc., Inc. 
South. Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1000 w. days, 250 w. nights; 1490 be. Non.diree-

tional. 
Operating schedule: 5 am-midnight daily. 

4. AGENCY COMMISSION 
15%0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 5, 6a, 7b. 
Rate Protection: 10b, Ilb, lib. 
Basic Rates: 22a, 230. 240, 250, 28b. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 71a, 73a. 
Affiliated with CBS. 
Member: CBS Radio Pacific Network. 
Various products of a single manufacturer, with or 
without different agency representation may combine 
schedules to secure maximum discounts, providing 
blanket contract is issued from one source. 

TIME RATES 
Eft 8/15/66-Reed 9/6/66. 

6. SPOT ANNOUNCEMENTS 
*PER WK: (PER YR: I mln 30 see 10 see 

1 x  5.50 4.10 2.75 
5- ti 50 x...   - 5.00 3.75 2.50 
10 ti 100 z.  _ 4.75 3.50 2.40 
15 U 150 X.  3.40 2.25 
20 ti 3.00 2.00 
25 ti 2.80 1.90 
30 ti 300 z 3.50 2.60 1.75 
40 Li 400 z   3.25 2.45 1.60 
50 U 500 X. __________ 3.00 2.25 1.50 

31000 x.„ 2.50 1.85 1.25 
-(') 110S rate. 

(t) Guaranteed Position rate. 
(i) Special end rate. 

8. PROGRAM TIME RATES 
Ix 10x 25x 50x 1000 15Es 250x 

1/2 hr  25.00 24.00 23.00 22.00 21.00 20.00 18.00 
1/4 hr  18.00 17.00 16.50 16.00 15.00 14.00 13.00 
5 min.  10.00 9.50 9.25 9.00 8.50 8.00 7.50 

KYES 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 238 8580 5.00 
Douglas Broadcasters. Inc.. Box 1138. 762 B. E. Pine 

St., Roseburg, Ore. 97470. 

I. PERSONNEL 
Manager-Elliott Motschenbarler. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-The Tacher Company. 
Denver, Salt Lake-Bob Biz Co., Inc. 

3. FACILITIES 

1,000 w. days; 950 be. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 

15%0 time only; 20 days. 

5. GENERAL ADVERTISING See ended regulations 

General: la, 20, 35, 40. 5, 6a. 
Rate Protection: I2a, 14a. 
Basic Rates: 220, 22b, 235. 24b, 290. 
Contracts: 405. 46. 
Comb.; Cont. Discounts: 61b. 
Cancellation: 70e, 710, 730. 
Affiliated with MIS. 
Member: Western State Radio Empire. 

TIME RATES 

Rates effective March I. 1966. 
Rates received January 31. 1966. 

7. PACKAGE PLANS 
1 min 30 see 

6 per wk or 52 ti. ea____-_____  5.50 4.40 
12 per wk or 104 ti. ea. -   5.20 4.16 
18 per wk or 156 U. ea.- . 5.00 4.00 
24 per wk or 260 ti. 4.70 8.78 
30 per wk or 312 ti. ea ......   4.40 3.52 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti. ea. 11.00 
12 per wk or 104 ti, ea. 10.40 
18 per wk or 156 ti. 10.00 
24 per wk or 260 ti. ea  9.40 
1/4 hour is twice the 5 minute rate. 
1/2 hour is 3 times the 5 minute rate. 

ST. HELENS 
Columbia County-Map Location C-1 

See SUDS consumer market map and dala at begin-
ning of the State. 

KOH I 
1959 

Media Code 4 238 8690 2.00 
Columbia County Broadcasters. Inc., Box 187. KOHI 

Bldg.. 585 S. Columbia Hai., St. Helens, Ore, 
97051. Phone 397-1600. 

I. PERSONNEL 

President-L. Berenice Browniow. 
Vice-Prou., Gen'l & Sta. Mgr.-Charles T. Brownlow. 
Program Director-Ric Elgin. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-The Tacher Company. 

3. FACILITIES 
1,000 w. days; 1600 Ice. Non-directional. 
Operating schedule: 6:00 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 3a, 4b, 4d, 5, 60. 
Rate Protection: 12a, 140. 
Basic Rates: 205, 22b, 24b, 26, 28b. 
Contracts: 40a, 45, 47a. 
Comb.; Cont. Discounts: 60k, 61b. 132b. 62e. 
Cancellation: 70a, 70e, 710, 730. 
Rates are for station time and facilities 60%; serv-
ices 40%. 
Member; Western States Radio Empire. 

TIME RATES 

Rates effective   
Rates received March 4, 1666. 

7. PACKAGE PLANS 
1 min 30 sec 

6 per wk or 52 ti  4.00 3.20 
12 per ult or 104 ti... . 3.80 3.04 
18 per wk or 156 ti..................._. 3.60 2.88 
24 per uk or 260 ti...........- 3.40 2.72 
30 per wk or 312 ti- 3.20 2.56 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti  8.00 
12 per wk or 104 
18 per wit or 156 ti._-___.--_-__- ----- ..-- - 77..2600 
24 per wk or 260 ti  6.80 
1/4 hour-2 times 5-minute rate. 
1/2 hour-3 times 5-minute rate. 

SALEM (4 AM) 
Marion County-Map Location D-2 

See SRDS consumer market map and 
nine of the State. 

KAPT 

data at begin-

1961 
Subscriber to the NAB Radio Code 

Media Code 4 238 8800 7.00 

Salem Broadcasters. 212 Iligh St. 
Ore. 97301. Phone 503-364-3353. 

I. PERSONNEL 
General Manager-Bob Thomlinson, 
Station Manager-Hugh Garrabrant. 

2. REPRESENTATIVES 
Grant Webb Sc Company, Inc. 
Portland. Seattle-Charles L. Burrow Company. 

3. FACILITIES 
1.000 w. days; 1220 be. Non-directional. 
Operating schedule: 6:00 am-local sunset. PST. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 6a, 75, 8. 
Rate Protection: I0a, 11a, 120, 13e. 14a, 15b, 
Basic Rates: 20b, 21a, 25e. 280, 20e. 29a, 31. 32b, 

33e. 
Contracts: 40a, 41, 42d, 440. 45, 46, 47a, 48, 51a. 

51h. 
Comb.; Cont. Diacounts: 601i, 601, 81a, 620, 
Cancellation: 7024 70e. 715. 731). 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1965. 
Rates received October 26. 1965. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 mln 30 sec 1 min 30 sec 
1 5.47 4.20 260 4.57 3.45 
13 U.........._ 5.40 4.12 312 4.35 3.22 
26 5.32 4.05 500 4.12 3.07 
52 ti_____ 5.25 3.97 750 3.90 2.92 
104 5.02 3.82 1000 ti.-._ 3.67 2.77 
156 4.80 3.68 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

PER WK: 1 min 30 see 1 min 30 see 
10 tL______ 5.25 3.97 25 4.57 3.43 
15 U__-____ 5.01 3.79 30 U-______ 4.35 3.25 
20 4.80 3.61 35 4.12 3.07 

8. PROGRAM TIME RATES 
PER YR: 5 min 5 mln 
1 U...  6.00 104 U ......  5.20 
13 tl  585 156 U   500 

4.75 

N. E., Salem. 

28 U.- _ 5.60 260 U.-___ 
52 ti   5.40 

KBZY 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 298 8910 4.00 
The Salem Broadcasting Co., 369 N. High St., Salem. 

Ore. 97308. Phone 503-364-6748, 

I. PERSONNEL 
President-Carl O. Fisher. 
General Manager-Gene Harrison. 
l'rogram Director-John Vaughan. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Northwest-Art Moore & Assoc., Inc. 

3. FACILITIES 
1.000 w.; 1490 Ito 
Operating schedule: 19 hours daily. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a. 3b, 3c 3d, 4a, 4d, 5. 

6a, 70, 8. 
Rato Protection; 10a, 110, 12a, 130, 14b, 15a. 
Basic Rates: 20a, 20b, 21e, 22a, 23b, 24b, 24c. 250. 

28a, 28e, 29a. 33d, 
Contracts: 40a, 41, 44a, 46, 49, 51b. 
Comb.; Cont. Discounts: 60s, 61e, 62d. 
Cancellation: 700, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Member: Fisher Station Network. 
The following rates include station time 60%; serv-
ices 40%. 
Affiliated with American Contemporary Network. 

TIME RATES 
ElY 3/15/66-Roc'd 5/6/66. 

7. PACKAGE PLANS 
WKLY: YRLY: t min 
1 ti_ 0.00 
5 ti  50 x 5.50 
10 ti 100 z 525 
15 ti______150 z______________ 5.00 
20 tL 200 z. 4.75 
25 ti 250 x 4.50 
30 tl 300 z.. 4.25 
40 ti.... 400 z.. 4.00 
50 ti 500 x. 3 75 

1000 x  _ 3.50 

O. PROGRAM TIME RATES 
I x 10x 25x 50e 

1/2 hr  36.00 34.00 33.00 32.00 
1/4 hr.._  25.00 24.00 23.00 22.00 

5 MINUTES 
I x  13.00 100 z.....________ 11.50 
10 x  12.75 150 x    11.00 
25 1  12.50 250 z 10.50 
50 x  12.00 500 x 10.00 

30 tee 10 set 
4.50 3.00 
4.15 2.75 

3.75 
3.55 
3.40 
3.20 
3.00 
2.80 
2.65 

2.50 
2.40 
2.25 
2.10 
2.00 
190 
1.75 

10ffit 
30.00 
20.00 

150e 
28.00 
19.00 

KGAY 
1951 

Media Code 4 238 9020 1.00 
Capitol Equities Corp., Box 1430. Salem. Ore. 97308. 
Phone 503-364-1430. 

I. PERSONNEL 
President-Donald H. Cushing. 
Sec'y-Treas. & Gen'l Mgr.-Leslie J. Manning. 

2. REPRESENTATIVES 
Advertising Sales West. 
Seattle, Portland-The Tacher Company. 

3. FACILITIES 
5,000 w. days; 1430 be. Non-directional. 
Operating schedule: 5:00 am-local sunset. PST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3a, 3b, 411. 5, 6a, 8. 
Rate Protection: 12b, 14b. 
Basic Rates: 22a, 23a, 24b. 25a. 290. 
Contracts: 400, 42b, 45, 46, 470. 
Comb.; Cent. Discounts. 600. 61b, 61e, 62b. 
Cancellation: 70a, 70e, 71a. 73a. 
Affiliated with American Entertainment Network, 

TIME RATES 
Rates effective March 1, 1966. 

Rates received January 31. 1966. 
7. PACKAGE PLANS 

1 min 30 sec 
6 per wk or 52 ti, ea. .5.50 4.40 
12 per elf or 104 ti, ea  5.20 4.16 
18 per uk or 156 ti. ea........_...,.... -  5.00 4.00 
24 per vac or 260 ti. ea ....... ..... 4.70 3.76 
30 per wk or 312 U. ea  4.40 3.52 

8. PROGRAM TIME RATES 
5 min 

6 oer uk or 52 ti, ea  11.00 
12 per ;Os or 104 ti, ea 
18 per wk or 156 ti, ea_____ .--__.__ 10.00 
24 per wk or 260 ti, ea  9.40 
1/4 hour is twice the 5 minute rate. 
1/2 hour is 3 times the 5 minute rate. 

KSLM 
1934 

C 
Subscriber to the NAB Radio Code 

Media Code 4 238 9130 8.00 
Oregon Radio. Inc.. Box 631, Salem. Ore. 97308. 
Phone 503-364-8433. 

I. PERSONNEL 
President-Mrs. Lou M. Paulus. 
Vice-Pres. Sc Gen'l Mgr.-Bruce S. Kerr. 

2. REPRESENTATIVES 
Chicago. New York-If. A. Sales Company, Inc. 
Portland, Seattle-Simpson & Associates Co. 
Los Angeles. San Francisco-Bernard Howard & Co.. 

Inc. 
3. FACILITIES 

5,000 w. days, 1,000 w. nights; 1390 kc. 
Non-directional. 

Operating schedule: 5:00 am-midnight. PST. 

4. AGENCY COMMISSION 
15% on station time charges only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4d, 5, (10, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 200, 215, 22b, 230, 24b, 24e. 25a, 27. 

28b. 
Contracts: 400, 41, 42c, 440. 46, 48, 510. 
Comb.: Cont. Discounts: 60b, 60f, 610. 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80. 
Schedules maintained beyond one year contract agree-
ment on T-F-N basis will be allowed rate protection 
for 90 days beyond announcement date of rato in-
crease. 
Affiliated with ORBS. 

TIME RATES 
Eff 9/1/67-Rec'd 8/28/67. 

7. PACKAGE PLANS 
CLASS AA 

(7-9 am & 4-6 Pm) 
PER WK: 12 ti 18 ti 24 tl 30 tl 96 ti 42 ti 
PER YR: 

Ix 120x 180e 300x 520e 720x 1000e 
1 min 8.05 7.00 6.35 6.00 5.80 5.45 5.25 
SO sec 6.05 5.25 4.80 4.55 4.35 4.10 3.95 
10 sec 4.05 3.50 3.20 3.00 2.90 2.75 2.65 

RUN-OF-SCHEDITLE 
1 min 6.00 5.15 4.70 4.45 4.25 4.05 3.85 
30 sec 4.45 3.90 3.50 3.35 3.20 3.00 2.90 
10 see 3.00 2.60 2.35 2.25 2.15 2.05 1.95 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x   60 40 30 20 
DISCOUNTS 

13x-10% 52x-20% 156x-30% 
26x-15% 104x-25% 260x-40% 

9. PARTICIPATING PROGRAMS 
R.P.D. with Ken Grauer-6-7 am Mon Una Fri. 
AA rates apply. 

SEASIDE 
Clatsop County-Map Location C-1 

See SitDS consumer market map and data at beginning 
of the State. 

KSWB 
1968 

RAB 

Media Code 4 238 9160 5.00 
Seaside Broadcasting Corp.. Box 24, 120 Roosevelt 

Dr., N., Seaside, Oro. 97138. Phone 503-738-5555. 
I. PERSONNEL 
President-Gerald B. Dennon. 
Station Manager-Jon C. Ogle. 
Program Director-Steve McNally. 

(This listing continued on next page) 
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Seaside-K SW B-Continued 
Z. REPRESENTATIVES 
Los Angeles, San Francisco, New York, ChIcago-

J. A. Lucas & Co.. Inc./JALCO. 
Northwest-The Tacher Company. 

3. FACILITIES 
1.000 w.; 930 kc. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 Urne only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 3b, 3e. 3d, 4a, 4c, S. Ga. 
Rate Protection: 10a, 11a, 12a, 135, 148, 151). 16. 
Basic Rates: 205, 20b, 21a, 21b, 21e, 2Id, 22a, 22b, 

23a, 23b, 24c, 25a. 20, 27, 28b, 28e, SO. 
Contracts: 40a, 41, 51a, 51b, 01e. 
Comb.; Cont. Discounts: 60d. 60e, 60f, 62d. 
Cancellation: 700. 70c, 72, 73a. 
Prod. Services; 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Rec'd 6/7/68. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 104e I56x 260x 312x 624x 
1 min 5.00 4.50 4.00 3.75 3.50 3.25 3.00 
30 sec 3.50 3.00 2.80 2.60 2.45 2.25 2,00 

7. PACKAGE PLANS 
PER WK: 

I ti Id tI 15 ti 20 11 25 ti 30 01 40 (I 
I min 4.40 4.00 3.75 3.50 3.25 3.00 2.75 
30 see 3.00 2.80 2.60 2.45 2.25 2.05 1.85 

8. PROGRAM TIME RATES 
Ix 52e 104x 156x 260e 312e 624e 

1/4 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
5 6.00 5.75 5.50 5.25 5.00 4.75 4.50 

THE DALLES (2 Am) 
Wasco County-Map Location D-3 

Seo SRDS consumer market map and data at begin-
ning of the State. 

KAC I 
1955 

Subaerlber to the NAB Radio Cede 
Media Code 4 238 9240 5.00 
Radio KACI, Inc.. Box 516, Williams Bldg.. The 

Dalles, Ore. 97058. Phone 503-296-2211. 
I. PERSONNEL 
President-Gary L. Cantu. 
Genera; Manager-C. K. Patterson. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Seattle, Portland-Charles L. Burrow Company. 

E. FACILITIES 
1,000 w. days; 1300 ire Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. la, 3a, 4a, 5, 6a. 
Rate Protection: 12g, 14g. 
Basic Rates: 20s, 25a, 28a, 

Contracts: 40a. 
Comb.; Cont. Discounts: 600. 
Cancellation: 70e. 71a, 73a. 

TIME RATES 
Elf Rec'd 10/7/68. 

7. PACKAGE PLANS 
PER WK: 6 ti 12 01 18 ti 24 01 
PER YR: 52x 104e 156e 260e 
1 min. 6.25 6.00 5.75 5.50 
SO sec  4.50 4.25 4.00 3.75 

8. PROGRAM TIME RATES 
PER WK: 6 ti 12 tl 18 ti 24 ti 
PER YR: 52e I04x 156x 260e 
5 min.  9.25 8.75 8.25 7.75 
1/4 he; 2e 5-min. 1/2 he: 3e 5-min. 

KODL 
1940 

R A B 

90 II 
9I2x 
5.25 
3.50 

30 tl 
312e 
7.00 

Media Code 4 238 9350 2.00 
Frederic A. Danz, Box 741, The Dallas, Oro. 97058. 
Phone 503-296-2300. 

STATION'S PROGRAMMING DESCRIPTION 
KODL: Programmed for general interest and infoma-
tion. 
NEWS: network news each half hour with headlines 
on hour, 15 min expanded news at 7:15 am, 12:15 
pm & 5:15 pm. Spot news from shortwave equipped 
ears. MUSIC: popular music. SPORTS: local cover-
age of 2 high school, World Series, university foot-
ball, county fair remotes. Local issue coverage by 
stories, interview. Contact Representative for further 
details. Itec'd 2/28/69. 

I. PERSONNEL 
President-Frederic A. Danz. 
Manager-Larry E. Jones. 

2. REPRESENTATIVES 
M. A. Sales Co.. Inc. 
Portland, Seattle-Art Moore & .Assoc., Inc. 
California-Advertising Sales West. 

S. FACILITIES 
1.000 w.; 1410 he. 
Operating schedule: 6 am-midnight. PST. 

4. AGENCY COMMISSION 
15/0 If paid by 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: is. 2b, 3a, 31), 3d, 4a, 5. Ga. 8. 
Rate Protection: 10a, Ila, I2a, 13a. 14a, 155. 15b. 
Basic Rates: 20b, 218. 21b. lid. 22b, 23a, 24b. 25a, 

28e, 29a. 
Contracts: 40a. 44a, 44b, 46, 47a, 48. 
Comb.; Cont., Discounts: 60b. 60d, 60e, 601, 62d. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with RUS and MRS. 

TIME RATES 
Eff -Rec'd 11/1/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

1 x.. 5.00 3.80 250 .. 3.50 2.60 
50 x... 4.75 3.55 300 x.... 3.25 2.45 
100 x. 4 50 3.40 400 x. 3.00 2.25 
150 x................ 4.25 3.20 500 x................ 2.50 1.90 
200 x... 4.00 3.00 

8. PROGRAM TIME RATES 
lx 10x 25e 50e 100e 150e 250e 

1/2 hr....... 22.00 21.00 20.00 18.00 16.00 15.00 11.00 
1/4 hr.._ 14.00 13.50 13.00 12.00 11.50 11.00 3.00 
5 min  7.50 7.25 7.00 6.50 6.25 6.00 5.00 

TILLAMOOK 
Tillamook County-Map Location D-I 

See SRDS consumer market map and data at begin-
ning of the State. 

KTIL 
1947 

e R A 1 Et 

Media Code 4 238 9460 9.00 
Beaver Broadcasting System. Inc.. Box 112, Tillamook. 

Oro. 97141. Phone 503-842-4422. 
I. PERSONNEL 
Geai & Com'l Mgr.-Robert Douglas. 
Program Director-Al Berger. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 
Portland, Seattle-The Tacher Company. 

3. FACILITIES 
5.000 w.: 1590 kc. Directional-night only. 
Operating schedule: 6 am-midnight. PST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulation) 
General: la, la, 3a, 4a, 4e, 5, Ga, 7b, 8. 
Rate Protection: 10c, 11e, 12e. 13c, 14e 15b, 16. 
Basic Rates: 2013, 21b, 21d, 22b, 23b, 24b, 24e. 25a, 

26, 28a, 28e, 29a, 32a, 33a. 
Contracts: 405, 41. 42d, 44a, 44b, 45, 46, 47a, 48. 

49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a. 60d, 60e, 60g, 601, 61a, 

62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Western States Radio Empire. 

TIME RATES 

ES 2/1/67-Reed 12/29/66. 

7, PACKAGE PLANS 
PER WK: 6 ti 12 tl 18 ti 24 01 30 11 
PER YR: 52e 104e 156x 260e 112e 
1 min. -.......... 6.75 6.30 5.85 5.40 '5.00 
30 sec.  5.40 5.05 4.70 4.35 4.00 
10 sec ID's: 50% of 1-mln. 

8. PROGRAM TIME RATES 
PER WI<: 6 ti 12 01 18 ti 24 01 30 11 
PER YR: 52e 104x 156e 260e 112e 
5 ...... 13.50 12.60 11.70 10.80 10.00 
1/4 hr: 2e 5-min. 1/2 hr: 31 5-mtn, 

10. SPECIAL FEATURES 
News Program charge-1.00 Per Program. 

OREGON 

TOLEDO 
Lincoln County-Map Location D-1 

See SRDS consumer market map and data at begin' 
suing of the State. 

KTDO 
1960 

Media Code 4 238 9370 5.00 

Edward C. McElroy, Jr., Box 568, Toledo, Ore. 97391. 
Phone 336-2662. 

STATION'S PROGRAMMING DESCRIPTION 
KTDO: Programmed for adults and young adults. 
MUSIC: popular standards, folk, jazz. Ehowtunes, 
country and western. NEWS: 5 min local news on half 
hour, except 1/4 hour at 7:30 am, 12:30 pm 8c 6:30 
pm. 5 rain network news at :55 and network news 
commentaries throughout day. Local ministerial pro-
gram and religious music at close of each day. 
SPORTS: high school football and basketball, net-
work football. COMMERCIAL POLICY; maximum 
of four 1 minute announcements per 1/4 boor, or a 
maximum total of 18 minutes commercial time per 
hour. Rec'd 8/28/67. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Ed C. McElroy, Jr. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 
Non- d irectional. 

Operating schedule: 6 am-10 pm. PST. 

4. AGENCY COMMISSION 

15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 30, 4a. 4d. 5, 65. 713. 8. 
Rate Protection: 1014 lla. 12a, 130, 140, 15b. 
Basic Rates: 20b, 21b. 22a. 245, 25a, 28b, 28e, 29b. 
Contracts: 40a, 44a, 44b, 45. 
Affiliated with NAS. 
Affiliated with American Entertainment Network. 

TIME RATES 

ES 1/1/69-Itec'd 12/30/68. 

6. SPOT ANNOUNCEMENTS 
lx 25x 50e 100x 150x 250x 300e 

1 3.50 3.30 3.20 3.00 2.90 2.80 2.60 
30 sec__ 2.60 2.50 2.30 2.20 2.00 1.90 1.80 

8. PROGRAM TIME RATES 
Ix 25e 50x 100e 150e 250e 300e 

1 hr  27.00 26.00 25.00 24.00 23.00 22.00 21.00 
1/2 hr.__ 16.20 15.60 15.00 14.40 13.80 13.20 12.60 
1/4 hr 10.80 10.40 10.00 9.60 9.20 8.80 8.40 
5 min_  5.40 5.20 5.00 4.80 4.60 4.40 4.20 

September I, 1969 Spot Radio Stations 735 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

PENNSYLVANIA 

Abington Township-
Montgomery 

Aliquippa-Beaver 
Allentown-Lehigh 
Altoona-Blair 
Bethel Park-Allegheny 
Bethlehem-Northampton 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This 

Butler-Butler 
Cheltenham Township-

Montgomery 
Chester-Delaware 
Easton-Northampton 
Erie-Erie 
Harrisburg-Dauphin 

Haverford Township-
Delaware 

Hazleton-Luzerne 
Johnstown-Cambria 
Kingston-Luzerne 
Lancaster-Lancaster 

list shows counties in 
Lebanon-Lebanon 
Levittown-Bucks 
Lower Merlon Township-

Montgomery 
McKeesport-Allegheny 
Monroeville-Allegheny 

which cities are located. Cities are first, counties next. 
Mount Lebanon Township-

Allegheny 
New Castle-Lawrence 
New Kensington-

Westmoreland 
Norristown-Montgomery 

Philadelphia-PhIladelphla 
Pittsburgh-Allegheny 
Pottstown-Montgomery 
Pottsville-Schuylkill 
Reading-Berko 
Scranton-Lackawanna 

Sharon-Mercer 
Shaler Township-Allegheny 
State College-Centre 
Upper Darby Township-

Delaware 
Washington-Washington 

West Mifflin-Allegheny 
Whitehall-Allegheny 
Wilkes. Barre-Luzerne 
Wi I k nsburg-Al legheny 
Williamsport-Lycoming 
York-York 

Estimates for: 
STATE 
COUNTY-Map Loe. Population Households 

City I/1/69 1/1/69 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable Income-1968--
% Distribution of Families -Total Retell Sales  -
MI) 5000 8000 10000 15000 Per 
to to to to and Household Food 

4999 7999 9999 14999 over ($0OD) (8) ($000) 

Per 
Household 

(5) 

Retail Sales-1968 

Drug 
($000) 

By Selected Store Types  
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passen- Farm 
ser Popu-
Cars latlon 

1/1/69 1/1/89 
(000) (000) 

Gress 
Farm 

Income 
1958 

(8000) 

PENNSYLVANIA 
STATE TOTALS 11,727.8 3,574.22 34,495,342 9,651 17.1 23.0 17.9 21.4 16.0 19,140,135 5,355 4,662,404 572,356 3,133,786 1,261,408 952,616 3,764,449 1,274,764 4,783.26 274.5 1,080,813 

ADAMS G-7  57.2 
ALLEGHENY B-5t  1,600.8 

Bethel Park  31.2 
McKeesport  40.1 
Monroeville  27.6 
Mount Lebanon 
Township  40.5 
Pittsburgh  563.6 
Pittsburgh Metro 
Area.  2,393.7 
Shaler 
West Mifflin  
Whitehall  
Wilkinsburg  

ARMSTRONG C-5  
BEAVER B-5  

Aliquippa 
BEDFORD E-6  
EERKS K-6  

Reading  
Reading Metro Area  

32.8 
20.5 
28.1 
76.1 

207.2 
24.1 
42.5 

293.8 
98.8 

293.8 

16.57 
491.73 

8.52 
13.08 
7.46 

121,221 
5,526,307 

83,251 
140,371 
79,770 

12.78 237,578 
180.65 2,032,473 

728.75 
9.26 
9.18 
6.32 
9.80 

23.25 
60.85 
6.92 
12.61 
95.62 
35.26 
95.62 

7,633,542 
80,674 
78,410 
76,581 
116,798 
187,025 
591,563 
70,407 

102,913 
852,608 
310,801 
852,608 

7,316 27.1 29.5 15.9 12.9 6.5 76,396 
11,238 13.1 17.6 18.4 25.2 23.3 2,740,286 
9,771 33,503 

10,732 93,303 
10,693 83,843 

18,590 43,000 
11,251 1,250,852 

10,475 14.7 19.3 18.7 24.2 20.2 3,869,092 
8,712 14,459 
8,541 18,065 

12,117 25,513 
11,918 40,376 
8,044 22.1 22.6 18.5 19.7 9.5 106,293 
9,722 17.6 20.4 20.8 24.6 16.0 279,102 
10,174 46,637 
8,161 21.7 20.4 16.4 18.6 11.9 76,411 
8,917 19.2 29.7 17.3 18.7 11.3 507,388 
8,815 220,448 
8,917 19.2 29.7 17.3 18.7 11.3 507,388 

4,611 
5,573 
3,932 
7,133 

11,239 

16,409 
705,753 
16,475 
19,364 
16,701 

2,404 
96,872 
1,814 
2,608 
1,750 

3,365 23,518 2,299 
6,924 233,137 38,804 

5,309 
1,561 
1,968 
4,037 
4,120 
4,572 
4,587 
6,739 
6,062 
5,306 
6,252 
5,306 

1,019,874 
6,192 

10,838 
14,392 
9,521 

30,482 
83,491 
17,736 
15,677 

111,983 
39,381 

111,983 

131,590 
386 
448 

2,287 
2,990 

10,092 
1,952 
1,163 
9,974 
5,476 
9,974 

5,259 
628,659 

1,522 
10,187 
43,018 

2,654 
150,213 

540 
14,319 
3,412 

2,182 
129,306 

238 
10,008 
3,198 

1,125 581 
405,349 79,799 68,959 

781,233 222,569 187,233 
1,882   
235   

3,951 
8,047 

38,367 
5,979 
5,511 

85,172 
55,952 
85,172 

295 
1,288 
5,083 

18,428 
2,262 
2,070 

28,911 
20,790 
28,911 

1,727 
262 

5,241 
15,484 
2,070 
2,398 

30,078 
16,198 
30,078 

16,509 
504,509 

2,763 
23,111 
12,707 

9,837 
171,874 

3,589 
4,162 
5,280 

2,862 
215,297 55,831 

730,079 267,127 
1,117 1,943 

1,394 
321 

18,401 
29,703 
52,968 
7,698 

19,905 
108,C15 
42,046 

108,015 

1,433 
8,960 

23,330 
2,771 

13,171 
31,757 
11,133 
31,757 

26.31 5.0 33,101 
615.13 1.3 9,824 

942.80 

37.79 3.6 7,089 
85.15 2.3 5,041 

20.09 5.8 14,608 
131.06 9.6 46,111 

131.06 

BLAIR E-6  
Altoona  
Altoona Metro Area.... 

BRADFORD J-2  
BUCKS L-6  

Levittown  
BUTLER 8-4  

Butler  
CAMBRIA D-6  

Johnstown  
Johnstown Metro 
Area  

CAMERON E-3 
CARBON 
CENTRE F-4  

State College  
CHESTER K-7t  
CLARION C-4  
CLEARFIELD E-4  
CLINTON G-4  

139.9 43.38 360,731 
65.4 21.28 199,642 

139.9 43.38 360,731 
55.1 16.25 138,939 

384.9 106.25 1,055,845 
77.7 21.54 175,327 
122.5 35.38 338,386 
19.4 6.48 75 539 

194.3 56.70 478,610 
48.8 15.66 120,963 

269.9 
7.5 

50.2 
84.9 
29.5 

271.2 
34.9 
74.7 
36.9 

79.11 
2.29 

15.87 
22.45 
5.99 

74.52 
10.32 
22.69 
11.16 

649,912 
28,314 

115,419 
208,931 
78,370 

706,302 
95,194 

204,184 
106,679 

8,316 22.2 28.6 15.7 17.2 10.0 222,163 
9,382 127,954 
8,316 22.2 28.6 15.7 17.2 10.0 222,163 
8,550 20.7 21.3 17.2 21.1 12.5 89,179 
9,937 11.3 21.6 20.5 25.9 19.8 579,433 
8,140 83,155 
9,564 15.5 23.2 18.7 23.0 15.6 174,444 
11,657 87,392 
8,441 22.0 20.3 18.8 20.7 11.6 283,509 
7,724 128,114 

8,215 22.4 20.3 18.5 19.6 10.8 388,290 
12,364 9.3 16.0 17.0 30.2 25.9 11,402 
7,273 27.9 27.9 19.6 12.2 4.4 69,933 
9,307 19.7 21.1 18.6 21.3 14.3 132,140 

13,083 63,838 
9,478 17.9 31.1 15.2 16.3 13.9 354,412 
9,224 19.9 20.5 17.4 21.3 14.3 58,438 
8,999 19.5 17.7 17.3 23.4 15.1 110,797 
9,559 19.8 22.3 17.8 23.3 15.0 65,098 

5,121 
6,013 
5,121 
5,488 
5,453 
3,860 
4,931 

13,486 
5,000 
8,181 

4,908 
4,979 
4,407 
5,886 

10,657 
4,756 
5,663 
4,883 
5,833 

58,026 
34,324 
58,026 
19,552 

131,415 
25,164 
42,965 
18,317 
78,505 
20,997 

103,706 
3,821 

23,121 
31,434 
16,183 
87,422 
16,256 
31,357 
16,506 

5,841 
3,291 
5,841 
1,908 

16,815 
2,171 
4,586 
2,626 
7,242 
3,730 

9,393 
361 

1,276 
4,397 
3,272 

10,155 
1,130 
2,896 
1,599 

36,658 
24,453 
36,658 
7,886 

55,730 
23,583 
26,188 
22,493 
55,781 
47,153 

63,987 
1,199 
6,132 

14,976 
12,022 
20,624 
4,897 

14,355 
8,384 

15,605 
10,437 
15,605 
3,637 

17,794 
4,292 
7,849 
6,641 

14,255 
6,451 

17,795 
812 

3,325 
7,546 
4,725 

18,141 
2,640 
6,385 
3,733 

12,186 
7,818 
12,186 
3,134 

17,984 
2,031 
8,525 
4,519 

14,794 
7,577 

18,794 
402 

3,265 
5,445 
1,088 

14,281 
2,331 
6,097 
2,582 

50,456 
29,905 
50,456. 
27,850 

200,722 

39,265 
18,406 
59,372 
23,514 

85,086 
2,018 

14,257 
31,297 
9,072 

73,972 
16,728 
24,828 
19,098 

14,388 
6,556 

14,388 
6,259 

35,919 
4,029 

18,950 
5,996 

17,352 
5,792 

29,627 
1,287 
6,513 
9,656 
2,308 

29,510 
4,340 

10,830 
4,377 

61.22 2.6 10,784 

61.22   
23.91 8.2 31,894 

155.46 5.9 33,891 

55.48 5.2 19,230 

79.88 3.4 7,518 

114.80 
2.87 

24.40 
32.53 

96.62 
18.18 
33.96 
16.74 

.1 186 

.8 2,386 
3.9 14,580 

9.6 
3.4 
2.2 
1.3 

63,494 
7,603 
4,330 
3,946 

COLUMBIA J-4.   
CRAWFORD 8-2  
CUMBERLAND G-6t  
DAUPHIN H-6  

Harrisburg  
Harrisburg Metro 
Area   

DELAWARE L-7  
Chester  
Haverford Township _ 
Upper Darby 
Township  

ELK E-3  
ERIE 8-1  

Erie  
Erie Metro Area  

FAYETTE C-7 ........ 
FOREST D-3  
FRANKLIN F-7t  

51.4 16.27 136,633 8,398 89,378 
74.6 22.68 216,608 9,551 132,540 

142.7 43.15 441,083 10,222 266,034 
229.5 72.79 695,773 9,559 510,450 
77.2 27.30 264,363 9,684 251,099 

400.3 124.30 1,195,407 9,617 16.6 24.9 17.7 22.1 15.5 811,518 
610.1 182.96 2,155,976 11,784 8.3 21.1 16.4 26.0 26.7 877,682 
64.1 19.61 179,044 9,130 116,092 
58.7 16.74 258,930 15,468 44,063 

96.9 30.38 403,767 154,192 
37.6 10.89 107,382 18.8 22.1 18.4 24.6 16.0 50,148 

264.0 79.88 727,725 17.6 23.6 19.1 21.6 14.1 420,146 
141.8 43.69 430,754 273,017 
264.0 79.88 727,725 17.6 23.6 19.1 21.6 14.1 420,146 
146.7 44.50 361,748 21.2 18.9 17.2 20.7 12.0 219,563 

3.4 1.06 12,297 15.0 14.6 15.7 28.3 22.7 4,872 
96.5 29.43 241,756 23.2 25.8 16.9 17.8 10.3 148,677 

13,291 
9,861 
9,110 
9,859 
9,110 
8,129 

11,601 
8,215 

21.6 20.8 17.7 22.3 11.6 
18.1 19.0 18.1 24.3 15.6 
15.2 22.9 18.3 23.1 18.6 
16.4 25.9 17.3 22.4 14.8 

5,493 
5,844 
6,165 
7,013 
9,198 

6,529 
4,797 
5,920 
2,632 

5,075 
4,605 
5,260 
6,249 
5,260 
4,934 
4,596 
5,052 

23,480 
32,613 
60,168 
94,643 
41,081 

165,331 
240,686 
21,915 
14,238 

2,901 
4,144 
7,082 
16,911 
9,651 

24,509 
32,408 
3,669 
1,349 

35,405 5,885 
16,802 2,293 

103,996 24,658 
68,282 7,870 

103,996 12,653 
70,303 6,637 
1,554   

29,986 3,714 

11,103 
14,693 
34,713 
100,184 
52,874 

136,483 
116,479 
14,079 
1,542 

24,016 
3,293 

61,886 
52,178 
61,866 
34,174 

391 
16,066 

6,199 
4,944 

12,103 
42,198 
31,237 

54,961 
50,692 
13,306 
5,280 

14,139 
3,024 

28,913 
19,908 
28,913 
10,517 

25 
9,166 

3,028 
5,182 

11,200 
26,004 
16,283 

37,750 
35,088 
7,855 
1,516 

4,267 
2,919 

19,215 
15,689 
19,215 
9,950 

52 
8,846 

20,351 
31,494 
64,021 

105,531 
49,396 

178,343 
199,975 
26,410 
8,977 

44,402 
8,623 

88,566 
57,897 
88,566 
42,444 
1,447 

38,968 

6,862 
9,745 

25,248 
32,261 
9,496 

60,992 
55,313 
4,952 
4,089 

7,208 
3,727 

32.964 
13,851 
32,964 
17,306 

529 
11,188 

27.74 
38.26 
66.97 
96.62 

4.2 
7.6 
5.6 
3.9 

15,387 
22,305 
23,470 
15,206 

177.94   
244.90 .7 6,340 

15.30 .6 1,139 
116.72 6.1 25,196 

116.72 
71.75 
2.39 

44.96 

3.5 
.3 

7.5 

7,272 
586 

34,229 

FULTON F-7  10.9 3.13 23,241 7,425 25.1 21.6 14.7 15.7 8.6 11,996 
GREENE B-7  33.3 10.16 91,611 9,017 19.5 16.0 17.7 23.1 14.2 41,564 
HUNTINGDON F-6..._..   36.9 11.02 93,618 8,495 19.8 17.3 16.7 22.0 13.8 51,377 
INDIANA D-5  72.1 21.07 186,932 8,872 17.6 20.2 17.2 21.9 14.1 113,056 
JEFFERSON D-4  43.5 13.64 111,920 8,205 22.3 23.6 16.2 18.3 10.5 68,837 
JUNIATA G-5  16.2 4.87 35,895 7,371 24.7 19.7 17.9 17.9 8.3 
LACKAWANNA K-3  222.1 69.12 602,385 8,715 21.6 23.5 17.0 20.0 12.2 19,770 377,455 

Scranton  109.6 34.95 293,442 8,396 222,612 
Scranton Metro Area  222.1 69.12 602,385 8,715 21.6 23.5 17.0 20.0 12.2 377,455 

LANCASTER J-7.....  303.9 91.44 881,474 9,640 17.9 27.2 17.3 19.8 13.9 559,990 
Lancaster  59.0 19.48 200,431 10,289 144,650 
Lancaster Metro Area. 303.9 91.44 881,474 9,640 17.9 27.2 17.3 19.8 13.9 559,990 

LAWRENCE B-4  114.6 34.15 307,821 9,014 19.1 22.7 20.4 21.9 12.2 172,449 
New Castle  42.6 13.36 128,178 9,594 106,435 
New Castle Metro 
Area  114.6 34.15 307,821 9,014 19.1 22.7 20.4 21.9 12.2 172,449 

LEBANON J-6t  96.3 28.97 261,546 9,028 21.3 22.1 21.2 20.7 12.3 169,801 
Lebanon  30.7 10.10 93,428 9,250  78,382 

3,833 
4,091 
4,662 
5,366 
5,047 
4,060 
5,461 
6,369 
5,461 
6,124 
7,426 
6,124 
5,050 
7,967 

5,050 
5,861 
7,761 

2,176 
12,400 
14,572 
26,603 
20,731 
4,324 

96,613 
47,178 
96,613 

113,888 
22,234 

113,888 
45,433 
26,701 

45,433 
38,857 
21,729 

196 
1,131 
1,260 
2,542 
1,806 
426 

9,637 
5,054 
9,637 

10,788 
4,532 
10,788 
5,796 
3,461 

5,796 
2,889 
1,775 

1,271 
4,797 
3,275 

17,621 
6,839 
1,505 

69,762 
50,705 
69,762 
81,876 
38,270 
81,876 
22,480 
15,017 

22,480 
18,024 
11,569 

302 
1,603 
3,574 
7,135 
3,464 
153 

28,900 
18,966 
28,900 
23,836 
11,333 
23,836 
10,265 
7,753 

10,265 
8,618 
6,708 

203 
1,136 
1,929 
4,743 
3,060 

17,519 
13,333 
17,519 
29,927 
10,351 
29,927 
8,563 
4,819 

8,563 
12,024 
7,488 

2,815 
10,799 
14,622 
28,551 
16,426 
6,322 

65,623 
39,568 
65,623 

107,014 
27,700 

107,014 
32,672 
18,233 

32,672 
36,753 
12,186 

2,423 
4,091 
3,783 
8,645 
5,741 
1,234 

21,417 
9,918 

21,417 
37,771 
6,796 

37,771 
11,996 
5,252 

11,996 
14,253 
4,557 

4.78 
16.27 
19.13 
33.48 
22.01 
8.13 

90.88 

2.0 
3.8 
3.1 
5.2 
3.0 
2.6 
2.1 

5,696 
4,795 
9,315 
13,149 
6,904 
9,452 
6,722 

90.88   
135.36 25.1 145,968 

135.36   
53.58 3.5 8,663 

53.58   
46.87 4.8 26,528 

(*) The staff of SRDS Consumer Markets estimates the automotive products purchases by the residents of Levittown to be $38,164,000. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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PENNSYLVANIA 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY-Map Loe. 
CRY 
Metropolitan Area 

Population Households 
1/1/69 1/1/69 
(000) (000) 

LEHIGH K-5  
Allentown  
Allentown- B eth I e - 
hem - Easton Metro 
Area  

LUZERNE K-4  
Hazleton  
Kingston  
Wilkes-Barre  
Wilkes-Barre-
Hazleton Metro Area  

LYCOMING H-3  
Will iamsport. ....... 
Williamsport 
Metro Area...... ..... 

-Consumer Spendable liwome-1968-
% Distribution of Families 

Per 8000 5000 8000 101100 15000 
Household to to to to and 

($000) (5) 4999 7999 9999 14999 over 

247.6 77.65 750,043 9,659 17.0 23.7 20.7 21.3 14.4 
110.0 35.83 386,534 10,788 

528.7 
340.1 
33.0 
19.6 
60.2 

164.51 
106.79 
10.61 
6.45 

19.20 

1,533,239 
851,955 
89,723 
72,728 

180,498 

9,320 
7,978 
8,456 

11,276 
9,401 

18.2 23.1 21.3 21.1 13.1 
23.7 24.4 17.7 16.1 8.7 

-Total Retail Sales-
Per 

Household 
(6000) (5) 

  Retail Sales-1968   Payton- Farm Gram 
 By Selected Store Tries  ser Popu- Farm 

General Home Auto- Service Cara lation Income 
Food Drug Mdse. Apparel Furn. motive Station 1/1/69 1/1/69 1968 

($000) 0000 ($000) ($000) ($000) ($ow) ($0oo) (goo) (000) ($000)  

502,598 6,473 94,050 10,472 144,335 20,681 27,788 101,484 28,024 100.45 3.7 18,168 
312,056 8,709 56,291 5,819 101,079 18,069 17,675 60,262 13,778   

900,559 
526,708 
70,337 
58,736 

125,860 

5,474 
4,932 
6,629 
9,106 
6,555 

208,829 
141,188 
19,316 
7,446 

27,880 

22,017 
14,603 
2,464 
985 

2,603 

186,646 
83,809 
13,427 
7,546 

42,712 

41,732 
44,592 
5,770 
7,145 

15,387 

49,982 
29,236 
6,047 
2,248 
5,589 

171,432 
90,038 
10,644 
24,844 
10,603 

60,478 243.00   
33,988 143.49 2.8 9,328 
3,068 
2,206 
4,997   

340.1 106.79 851,955 526,708 4,932 141,188 14,603 83,809 44,592 29,236 90,038 33,988 143.49   
115.5 36.51 313,171 21.2 25.3 17.2 19.0 11.9 188,054 5,151 46,522 5,746 25,498 12,466 11,350 34,325 13,138 52.62 4.3 14,065 
41.3 13.86 132,500 116,131 8,379 15,569 3,917 1,455 11,366 8,531 7,141 6,094 

188,054 5,151 46,522 5,746 25,498 12,466 11,350 34,325 13,138 52.62   

7,978 23.7 24.4 17.7 16.1 8.7 
8,578 
9,560 

115.5 36.51 313,171 8,578 21.2 25.3 17.2 19.0 11.9 

McKEAN E-2  
MERCER B-3  

Sharon  
MIFFLIN G-5  
MONROE L-4t  
MONTGOMERY L-6t.... 

Abington Township__ 
Cheltenham Township  
Lower Merlon 
Township  
Norristown  
Pottstown  

MONTOUR H-4  
NORTHAMPTON L-5 

Bethlehem'  
Allentown-Bethle-
hem-Easton Metro 
Area  
Easton  

NORTHUMBER-
LAND H-5  

PERRY G-6  

51.0 
134.7 
23.8 
44.7 
44.0 

610.3 
65.5 
44.1 

66.6 
39.0 
28.1 
16.6 

210.1 
77.6 

16.26 
39.57 
7.50 

13.92 
13.84 

178.51 
19.38 
13.91 

20.21 
10.46 
9.21 
4.27 

65.11 
23.96 

528.7 164.51 
31.4 10.34 

161,200 
364,704 
87,031 

117,478 
117,512 

2,528,912 
329,578 
265,030 

524,552 
127,817 
99,444 
38,357 

599,028 
249,199 

9,914 
9,217 

11,604 
8,440 
8,491 

14,167 
17,006 
19,053 

25,955 
12,220 
10,797 
8,983 
9,200 

10,401 

18.8 21.6 17.6 23.2 16.1 
16.7 22.4 20.2 22.7 13.7 

20.9 22.0 17.4 20.5 11.5 
20.7 26.7 16.0 18.1 12.4 
8.2 19.7 15.2 24.0 31.8 

20.4 19.0 18.8 24.6 12.8 
19.3 21.7 22.6 21.0 12.1 

80,610 4,958 23,787 3,049 4,135 6,617 3,393 18,585 7,602 25.35 1.0 3,558 
208,625 5,272 54,212 5,298 27,284 11,030 11,253 49,357 16,966 58.83 6.1 14,638 
69,890 9,319 16,006 1,686 16,280 4,884 4,726 16,155 3,897   
73,679 5,293 16,578 2,253 10,200 4,911 4,937 14,738 6,882 19.61 2.9 10,554 
82,747 5,979 19,528 2,026 9,520 3,745 2,258 20,352 6,178 21.52 1.1 4,488 

1,210,381 6,780 283,406 35,925 250,795 84,183 56,476 220,333 74,710 247.77 4.8 25,299 
76,411 3,943 20,050 1,437 43,977 2,221 1,661 407 3,399 
81,856 5,885 20,802 2,441 31,026 7,146 1,941 6,555 3,438 

133,044 6,583 21,867 2,440 50,521 12,500 5,512 18,904 5,803 
102,527 9,802 22,949 2,631 27,207 10,333 6,474 15,287 4,970 
82,388 8,945 16,117 2,783 11,740 12,911 6,558 16,115 4,374 
17,430 4,082 4,886 676 1,997 1,091 755 4,402 1,063 6.69 1.4 3,883 

284,324 4,367 84,051 9,089 37,233 17,938 16,887 48,384 19,889 108.58 4.3 17,087 
117,883 4,920 32,297 4,194 23,203 5,506 5,455 18,506 6,623   

1,533,239 9,320 18.2 23.1 21.3 21.1 13.1 900,559 5,474 208,829 22,017 186,646 41,732 49,982 171,432 60,478 243.00 
96,078 9,292 74,795 7,234 15,679 2,568 13,933 9,733 6,671 10,159 3,790   

91.3 29.52 277,878 9,413 18.6 22.4 15.1 21.5 15.4 
28.1 8.36 58,551 7,004 26.9 23.6 18.5 14.2 5.9 

168,603 5,711 41,400 5,766 
35,034 4,191 10,520 516 

16,591 14,946 9,021 32,830 10,238 47.84 4.0 16,342 
1,586 660 546 8,791 3,483 14.35 3.5 12,111 

PHILADELPHIA M-7t 2,070.9 
Philadelphia.  2,070.9 
Philadelphia 
Metro Area._ ..  4,878.6 

PIKE L-3  9.3 
POTTER F-2  15.7 
SCHUYLKILL J-5  149.7 

Pottsvi I le  21.3 
SNYDER H-5  27.0 
SOMERSET D-7  75.6 
SULLIVAN J-3...... .....   6.2 
SUSQUEHANNA K-2  34.2 
11004 G-2  37.9 
UNION H-4  27.8 
VENANGO C-3.--  62.8 
WARREN D-2  46.3 
WASHINGTON B-6...._  214.1 

Washington  20.8 
WAYNE L-2  26.7 
WESTMORELAND C-6  371.6 
New Kensington  21.1 

WYOMING K-3....-  16.1 
YORK H-7t  261.0 

York  50.4 
York M ttro Area.  318.2 

654.61 5,719,672 8,738 19.0 25.8 17.9 19.0 11.7 3,398,963 5,192 757,709 117,276 619,161 307,461 201,319 460,911 159,482 639.99 
654.61 5,719,672 8,738 3,398,963 5,192 757,709 117,276 619,161 307,461 201,319 460,911 159,482   

1,454.58 
3.24 
4.85 

48.30 
7.01 
7.45 

22.41 
1.81 

10.00 
11.17 
7.23 

18.61 
13.59 
65.22 
6.81 
7.88 

110.95 
6.97 
4.84 

82.68 
17.52 
99.25 

14,583,191 
28,900 
38,800 

434,825 
57,783 
62,165 

171,302 
14,755 
80,163 
86,874 
67,961 

169,112 
141,384 
616,849 
73,206 
64,697 

898,823 
73,552 
41,271 

766,405 
186,022 
887,626 

10,026 
8,920 
8,000 
9,003 
8,243 
8,344 
7,644 
8,152 
8,016 
7,777 
9,400 
9,087 
10,404 
9,458 

10,750 
8,210 
8,101 

10,553 
8,527 
9,270 
10,618 
8,943 

14.9 24.8 17.6 21.2 17.2 
17.9 18.3 17.5 24.4 16.3 
23.4 19.1 19.4 18.8 10.0 
19.8 21.1 16.7 21.5 13.9 

21.6 19.6 18.9 20.9 11.6 
23.7 19.2 18.3 16.9 8.9 
24.8 23.3 15.8 16.5 9.3 
21.8 27.5 14.4 15.8 10.3 
25.4 29.4 14.3 13.9 8.1 
20.2 28.4 12.8 15.6 15.1 
20.3 22.7 18.7 21.0 13.3 
15.3 19.4 19.2 24.9 18.6 
17.3 19.2 20.0 23.3 15.6 

24.1 20.8 15.7 18.0 11.4 
18.9 24.8 18.6 20.3 12.0 

23.2 20.5 16.2 18.4 11.2 
17.8 21.6 20.2 22.9 14.5 

19.3 23.2 19.4 21.2 13.1 

7,832,788 
12,623 
23,553 
224,123 
71,889 
45,832 

104,781 
6,676 

43,104 
53,633 
33,820 
91,782 

110,525 
319,424 
96,217 
47,687 

530,280 
60,825 
25,282 

446,615 
128,269 
523,011 

5,385 
3,896 
4,856 
4,640 

10,255 
6,152 
4,676 
3,688 
4,310 
4,802 
4,678 
4,932 
8,133 
4,898 

14,129 
6,052 
4,779 
8,727 
5,224 
5,402 
7,321 
5,270 

1,819,630 
2,344 
6,452 
64,876 
14,750 
9,892 

25,201 
1,976 

11,777 
13,769 
7,981 

25,603 
18,305 
91,683 
23,967 
11,969 

138,947 
12,399 
4,955 

94,834 
20,882 

111,243 

247,263 1,300,761 
202 1,260 
532 808 

5,140 25,247 
1,896 20,986 
613 3,640 

2,151 8,206 
142 510 
722 1,742 

1,081 3,648 
851 2,524 

2,855 12,714 
2,561 6,836 
8,099 38,595 
2,714 19,478 
1,351 3,613 
16,527 75,612 
2,518 12,880 
510 685 

9,404 71,795 
3,670 24,915 

11,808 77,054 

545,319 
233 

1,071 
16,437 
7,104 
749 

3,540 
56 

963 
1,967 
1,137 
7,154 
49,961 
21,917 
10,729 
1,720 

32,011 
6,109 
661 

26,798 
15,995 
29,452 

393,997 
374 

2,961 
9,813 
5,256 
1,738 
4,000 
402 
760 

1,422 
1,723 
4,380 
2,643 

14,427 
4.208 
1,803 

28,016 
4,520 
745 

25,887 
8,278 

28,069 

1,459,789 
1,414 
5,226 

46,586 
14,537 
12,420 
25,714 
1,191 

13,903 
13,947 
9,339 
19,585 
16,572 
67,102 
18,064 
9,860 

105,500 
13,177 
4,591 

92,480 
28,923 

108,989 

1,058 

453,424 1,703.73   
1,196 4.78 .6 2,074 
2,355 6.69 2.1 7,512 

17,674 77.97 4.0 13,988 
2,892 
4,695 11.96 3.4 10,886 

12,275 34.92 6.1 22,714 
657 3.35 1.0 2,463 

2,680 14.83 5.3 19,858 
4,819 17.22 4.9 18,021 
2,340 11.48 2.2 9,052 
7,059 28.22 2.1 4,185 
4,908 20.57 2.1 7,437 
24,964 94.23 6.1 15,995 
6,300 
3,344 13.88 4.8 17,714 

46,959 148.29 5.7 18,378 
2,990 
2,217 9.57 2.2 7,666 

30,181 12533 12.6 48,353 
6,868 

40,018 151.64   

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military posts in these counties. 
(2) Includes portion in Lehigh County. 

738 Spot Radio Stations September 1, 1969 



STATE NETWORKS 

Allegheny Mountain Network 
Comprised of: 
AM NETWORK 

WKBI-St. Maris WBLF-Bellefonte 
WFRM-Coudersport WNIIT-Wellaboro 
WTRN-Tyrone WEND-Ebensburg 

FM NETWORK 
WG1111 (FM)-Tyrone WEND-FM-Ebensburg 
WKBI-FM-IlldgwaY 
Media Code 4 239 0050 5.00 
Business Office-Tyrone, Pa. 16686. Phone 814-684-

3200. 

1. PERSONNEL 
President-C. H. Simpson, 
Vice-Pres. 8c Sales Mgr.-William E. Moses. 
Vice-Pres. & Gen'l Mgr.-John A. Fay. 

2. REPRESENTATIVES 
Philadelphia. Pittsburgh. Baltimore, Richmond, 
Washington, D. C.-Dome Messervey Co., Inc. 

41. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, 3a, 3b. 3d, 4a, 4d. 5. 6a, 7e. 8. 
Rate Protection: 10a, lia. 12e. 13e. 14a. 15b. 
Basic Rates: 20e. 21d, 22e. 22b, 23a, 24b, 25e. 26, 

28a, 28c. 29a. 
Contracts: 40a, 41, 42a, 43, 446, 45. 46, 47e. 48, 49. 

50, 51c. 
Comb.: Cont. Discounts: 60a. 600. 601. 61c, 62d. 
Cancellation: 70e. 70c. 71a, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 
Originations without additional charge from any sta-
tions of network. Instantaneous origination from 
WTRN, WBLF, WEND. WEND-FM, WOMB (FM), 
WKBI, WICBI-FM or WNBT. 

TIME RATES 
Eff  Rec'd 7/25/69. 

6. SPOT ANNOUNCEMENTS 
AM NETWORK 

I x 135 26x 52x 104x 312x 
1 min  36.00 34.20 32.40 30.60 28.80 27.00 
30 see  24.00 22.80 21.60 20.40 19.20 18.00 

FM NETWORK 
1 18.00 17.10 10.20 15.30 14.40 13.50 
30 sec....   12.00 11.40 10.80 10.20 9.60 9.00 

ALLENTOWN-BETHLEHEM-
EASTON (7 AM; 5 FM) 

Allentown-Lehigh County-Map Location K-5 
Bethlehem - Lehigh, Northampton Counties -Map 

Location K-5 
Easton-Northampton County-Map Location L-5 

See SUDS consumer market map and data at begin-
ulna ot the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stollens provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WAEB 
1949 

ALLENTOWN 

mcgavren-guild 
pgw radio, inc. 

• R A I Et 

A William Rust Station 
Media Code 4 239 0100 8.00 
WAEB Broadcasters, Inc., 700 Fenwick St., Allen-

town, Pa. 18103. Phone 215-434-4424. Phila-
delphia phone 215-737-5544. 

I. PERSONNEL President-W. F. Rust, Tr. 
Vice-Pres. & Gen'i Mgr.-S. Robert Ackley. Jr. 
Station Manager-Ronald Sotak. 

2. REPRESENTATIVES 
Philadelphia-McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w.; 790 kg. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily except 1:00-5:00 
am Tues. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. Bills duo 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: in. 3a, lb, 4a, 4d, 5, 0e. 7b, 8. 
Rate Protection: 10d, 11d. 12d. 13d, 14c1, 
Basic Rates: 20e. 21b, 23e. 25a. 28b, 23e. 
Contracts: 40a, 41, 45, 46. 47e. 49. 
Comb.: Cont. Discounts: 60a. 60g, 81b. 
Cancellation: 70a. 70c, 71e. 73a. 
Prod. Services: 82, 

TIME RATES 
Elf 10/1/67-Rec'd 9/27/67. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 1)111; Sun 7 am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
-AA- -A -13--

PER WK: 1 min 30 see I min 30 see I min 30 see 
 25 19 21 16 19 15 

601  24 18 20 15 18 14 
12 ti  23 17 19 14 17 13 
18 ti  22 16 18 13 16 12 
24 tl  17 12 15 11 

(*) 1-5 ti or fixed position. 
10 sec: 50% of applicable 1-min rate. 

Consecutive Weeks Discount 
26 wk  15% 52 wk.._   10% 

8. PROGRAM TIME RATES 
PER YR: lx 260 
1/2 hr  105.00 101.50 
1/4 hr  75.00 72.50 
5 min.  45.00 43.50 

9. PARTICIPATING PROGRAMS 
Comment-Mon thru Fri 11 pm-12:30 am. 5 min per 
wk 95. 

52x 1562 
98.00 94.50 
70.00 87.50 
42.00 40.50 

312x 
91.00 
85.00 
29.00 

W A E B-FM 
1961 

ALLENTOWN 
A William Rust Station 

Media Code 4 239 0101 6.00 
WAEB Broadcasters, Inc., 700 Fenwick Bt., Allen-

toun, Pa. 18103. Phone 215-434-4424. Philadelphia, 
215-567-5544. 

I. PERSONNEL 
President-William F. Rust, Jr. 
Vice-Pres. & Geai Mgr.-S. Robert Ackley, Jr. 
Commercial Manager-Ronald Sotak. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 8,900 w.; 104.1 mc. Stereo. 
Operating schedule: 6-2 am. EST. 
Antenna ht.: 304 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WAEB listing for ceded regulations. 

TIME RATES 
Eft Reed 3/1/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 11 ' 12 tl 18 ti 24 tl 
1 mln  9.00 8.50 7.50 7.00 

Consecutive Weeks Discount 
26 wks  5% 52 wks  10% 

WEEX W E E X-FM 
1956 1956 

EASTON 

Media Code 4 239 0150 3.00 
WEEX, Inc., Easton, Pa, 18042, Phone 215-258-6155. 

I. PERSONNEL 
President-Donald W. Diehl. 
Station Manager-Tom Bugloss, 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Philadelphia, Pittsburgh. Baltimore, Richmond, Wash-

ington, D. C.-Dome-hiesservey Co., Inc. 
3. FACILITIES 

1.000 w. days; 250 w. nights: 1230 itc. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES 
ERP 13,000; 99.9 me. 
Antenna ht.: 456 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4s, 5, thi, 7b, 8. 
Rate Protection: 106. 12b, 
Basic Rates: 20b, 21a, 2213. 23e. 24b. 24e, 25e. 28s. 

29a. 
Contracts: 40a, 44a. 45. 50. 51a, 51e. 
Comb.: Cont. Discounts: 60e. 601. 623. 
Cancellation: 700. 70e. 71a, 72. 

TiMr: RATES 
No. 7 Eff 2/15/69-Reed 1/30/69. 

AA-Mon Butt Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 6 tl 12 tl 18 01 24 tl 30 ti 
1 min  18.00 16.00 14.00 13.00 12.00 11.00 
30 sec.  14.50 13.00 11.00 10.50 9.50 9.00 
10 sec.  9.00 8.00 7.00 6.50 6.00 5.50 

CLASS A 
1 min  14.00 12.00 10.00 9.00 8.00 7.00 
30 sec  11.00 9.50 8.00 7.00 6.50 6.50 
10 soc.  7.00 6.00 5.00 4.50 4.00 3.50 

CLASS B 
1 12.00 10.00 8.00 7.00 6.00 5.00 
30 sec  9.50 8.00 6.50 5.50 5.00 4.00 
10 sec. 6.00 5.00 4.00 3.50 3.00 2.50 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

10. SPECIAL FEATURES 
(Sold only on a firm 13 week contract) 

5-minute Newscast-7 per week 125.00. 
Includes 10-second open, 1-minute spot and 10-
second close. 
2-minute Sports at :15-6 per week 85.00. 
Includes 10-second open, 30-second spot. 

WEST WEST-FM 
1936 1948 

EASTON• 

NBC Radio Network 

A Steinman Station 

Subscriber to the NAB Radio Code 

Media Code 4 239 0200 6.00 
Associated Broadcasters, Inc.. 436 Northampton St.. 

Easton, Pa, 18042. Phone 215-258-6131. 
STATION'S PROGRAMMING DESCRIPTION 

WEST: Programmed for adults and young adults. 
MUSIC: popular standard selected from current best 
selling singles and albums. NEWS: 5 min on hour 
network, local at :25 and :55. Extended summaries 
7:30 am, 12:15 pm, 5:35 pm & 10:45 pm. 4 man 
news staff plus stringers, 1 mobile unit. SPORTS: 
5 min reports in am and pm drivetime. Live major 
league baseball and football. Local live college foot-
ball and basketball. Stock market reports 5:55 pm, 
M-F. Direct line from local broker. Hourly reports 
from network and local. Telephone talk 12:35-1:25 
pm, M-S and 6:05-6:55 pm, M-F. Weather: every 
15 min on quarter hour. Contact Representative for 
further details. Reed 6/23/69. 

I. PERSONNEL 
Station Executive-Clair R. McCollough. 
Station Manager-Theodore Pierce, 
National Sales Representative-H. Eugene Peters. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Steinman Radio Stations: See Rep & 5/0 pages. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 5:00-1:30 am. EST. 
FM FACILITIES 
ERP 50,000 w.: 96.1 mm. 
Antenna ht.: 500 ft. above,average terrain. 

4. AGENCY COMMISSION 
15/0 on station time. 

5. GENERAL ADVERTISING See coded regulatiora 
General: la, 211. Da, 3a, 3d, 4a. 4d. 5, 6a, 7b, 8. 
Rate Protection: 10e. 11c, 12c, 13c, 14c. 15a. 
Basic Rates: 20b, 2.1b, 21d, 22e. 221). 23a, 23b, 24c, 

25a, 26. 28a, 29e. 
Contracts: 40a, 41. 42b, 441). 45, 46, 47e, 48, 51c. 
Comb.; Cont. Discounts: 60i% 61e, 62e. 
Cancellation: 70a, 70e. 71e, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 
New consecutive weeks schedules may be combined 
with previous schedules to earn bulk rates within 
contract year. All acceptable accounts subject to 
same rate. 

TIME RATES 
Eff 8/1/66-Reed 7/18/66. 

AA-Mon thru Sat 6:30-10 am. 
A-Mon thru Sat 4-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 tl 12 tl 18 tl 24 tl 30 tl 
AA ----________. 14 13 12 11 10 
A 11 10 9 8 7 

........_.........10 9 8 7 6 
20/30 seconds-800%% of minute rate. 
10 seconds-50% of minute rate. 

7. PACKAGE PLANS 
1-MINUTE BULK RATES 

PER YR: 250x 500x 1000x 2000x 
AA ______________ 12.00 11.00 10.00 9.00 

9.00 8.00 7.00 6.50 
8.00 7.00 6.50 5.50 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 U. 55.00 35.00 17.50 
13 ti_________________ 53.00 33.75 :7.00 
28 ti._ 51.00 32.50 :6.50 
52 ti 49.00 31.25 16.00 
104 ti 47.00 30.00 15.50 
156 ti  45.00 27.50 15.00 
260 ti  40.00 25.00 14.00 
To earn discounts, programs must be used within 12 
month period. 

WFMZ (FM) 
1946 

ALLENTOWN 
Media Code 4 239 0250 1.00 
WFMZ, blaranatha Broadcasting Co., Inc., E. Rock 
Rd., Allentown, Pa, 18103. Phone 215-797-4530. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Richard C. Dean. 
Sales Manager-Robert O. Johnson. 
News & Special Features-Paul Brittin. 

2. REPRESENTATIVES 
New York City-C. Otis Rawalt, Inc. 

3. FACILITIES 
ERP 4,800 w.; 100.7 mc. Stereo. 
Operating schedule: 6-1 am Mon thru Sat; 8 am 
II pm Sun. EST. 
Antenna ht.: 835 ft.. above average terrain. 

4. AGENCY COMMISSION 
15%; additional cash discount. 

5. GENERAL ADVERTISING See coded regulatiors 
General: la, 2a, 3d, 4b, 5, 
Rate Protection: 10e, 13e. 14e. 
Basic Rates: 20a, 21a. 22e, 29b, 25a, 29b. 
Contracts: 40c, 44a, 40. 
Comb.: Cont. Discounts: 60d, 61b. 62d. 
Cancellation: 70b, 70d, 71e. 72. 73b, 
Prod. Services: 80, 82. 
Tobacco advertising not acceptable. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective December 1, 1961. 
Rates received November 29, 1961. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ............. ..... 8.00 156 ti _. 6.00 
13 ti  7.50 312 ti    5.50 
26 ti - 7.00 624 ti  5.00 
52 tl  6.50 

8. PROGRAM TIME RATES 
l hi* 1/2 hr 1/4 hr 10 min min 

1 x..-..--___ 55 32 22 17 12 

- DISCOUNTS  13x-10% 52x-20% 156x-29% 

26x-18% 104x-28% 260x-35% 

9. PARTICIPATING PROGRAMS 
"Music Circle"-8:00 am-noon. 1:00-5:00 pm and 
6:00-8:00 pm Mon thru Fri. 
1/2 hour rotating segments, per month__ 200.00 
(Includes 30 second open and close add 1 minute 
spot in exclusive program.) 
"Evening Concert"-8:05-11:00 pm, Mon thru 
52 times rate, per concert once each week.......... 00.00 

WGPA 
1946 

BETHLEHEM 

Mutual Network 

Media Code 4 239 0300 4.00 
A. B. E. Broadcasting Co.. Inc.. 426 Brodhead Ave.. 
Bethlehem, Pa. 18015. Phone 215-866-8074. 

I. PERSONNEL 
Vice-Pros. & Station Mgr.-Charles B. Thon. 
Program Director-Bob Wolken. 
Promotion Director-Kathy Rowan. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Pennsylvania, Maryland, Washington, D. C., VIE-
ginia-Dome-Messervey Co., Inc. 

3. FACILITIES 
250 w. days; 1100 he. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. DST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 22b. 23a, 24b, 25a. 280, 290. 
Contracts: 40e, 45. 46, 47a. 48. 
Comb.: Cont. Discounts: 60k, 61e, 61b, 61c, 6213. 
Cancellation: 700. 70e, 71a, 735. 
Affiliated with MBS Radio Network. 

PENNSYLVANIA 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective January 1. 1965. 
Rates received December 31, 1984. 

6. SPOT ANNOUNCEMENTS 
PREFERRED POSITION 

1 min 30 sec 10 see 
1-156 ..... _ ......... ....... .______ 5.76 4.00 2.88 
157-260 ti,,.,....,..... 5.41 3.82 2.71 
261-520 ti  4.94 3.41 2.47 
521 or more ti  ..... ..... 4.12 2.94 2.06 
Preferred positions are sold on a contractual year 
basis, subject to frequency discounts, as earned. These 
announcements are not subject to pre-emotion. 

7. PACKAGE PLANS 
IMPACT PLANS 
1 MINUTE 

-1-4 wk- -5-8 wk- 9 wk or more 
PER WK: ea tot ea tot ea tot 
12 ti  5.29 63.48 4.71 58.52 4.35 52.50 
18 ti  4.88 87.84 4.41 79.38 3.91 70.92 
24 ti  4.47 107.28 4.00 96.00 3.63 84.72 

4.12 148.32 3.53 127.08 3.18 114.48 
30 SECONDS 

12 3.85 43.80 3.29 39.48 2.94 35.28 
18 ti.........-._ 3.41 61.38 3.06 55.08 2.71 48.78 
24 ti...._  3.12 74.88 2.82 87.68 2.53 60.72 
35 2.82 101.52 2.47 88.92 2.24 80.64 

10 SECONDS 
2.53 45.54 2.24 40.32 2.06 37.08 
2.29 54.96 2.12 50.88 1.94 46.56 

Run-of-schedule only, and all spots must rim withs 
seven days. Advertiser may choose days and quanti-
ties to fit his needs. Packages may be combined to 
earn a lower rate. Impact Plan may not be combined 
with Preferred Position in order to earn a lower rate. 
Impact Plan Packages must run in Consecutive weeks 
in order to qualify for a lower rate. There shall be 
no retroactive rebates or discounts on Impact Plan, 

10. SPECIAL FEATURES 
Newscasts sold only on 13 week firm orders: 
PER WK: ea 
10 minute newscasts, 3 or more days.......,.,. 8.47 
5 minute newscasts, 5 or more days__________ 5.88 
3 minute newscasts. 5 or more 3.76 

W G P A-FM 
1946 

BETHLEHEM 

Media Code 4 239 0301 2.00 
A. B. E. Broadcasting Co.. Inc.. 426 Brodhead Ave., 

Bethlehem, Pa. 18012. Phone 215-866-8074. 
I. PERSONNEL 
Vice-Pros. & Station Mgr.-Charles It. Thon. 
Program Director-Bob Walken. 
Promotion Director-Kathy Rowan. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Pennsylvania, Maryland. Washington, District of 
Columbia, Virginia-Dome-Messervey Co., Inc. 

3. FACILITIES 
ERP 10,000 vv.; 95.1 me. 
Operating schedule: 13:00 am-midnight. EST. DST. 
Simulcasts AM 6:00 am-local sunset. 
Antenna ht.' 627 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See WGPA listing for coded regulations. 

TIME RATES 
Rates received October 10, 1951. 

8. PROGRAM TIME RATES 
(Local sunset-midnight) 

1 hr 1/2 hr 1/4 hr 5 min 
1 .................. -...._..._._ 35.00 21.00 14.00 8.75 
13 ........... - ..... ...... 33.25 19.95 13.30 8.31 
26 ti  31.50 18.80 12.60 7.88 
52 ti  29.75 17.85 11.90 7.44 
104 ti  28.00 16.80 11.20 7.00 
260 ti  26.00 15.75 10.50 6.56 
365 ti  24.50 14.70 9.80 6.13 

WHOL 
1948 

ALLENTOWN 

Media Code 4 239 0350 9.00 
Empire Broadcasting Co.. Inc., Colorado & Poplar 

Sts., Allentown, Pa. 18105. Phone 215-434-4801. 
STATION'S PROGRAMMING DESCRIPTION 

WHOL: Programmed for adults. 
Country music M-F. FARM: 6-7 am market reports. 
7 am-noon concentration on community interests. 
Noon-5 pm country music featuring current hits. All 
programs formatted. 5-6:30 pm ethnic, polka music. 
Programmed for Polish. Hungarian population. 6:30 
pm-sign-off country music. SAT usually on remote 
location from shopping centers, talent promotions. 
etc. SUN religious blockam. PM ethnic programming. 
Polish. Hungarian, German, Spanish. NEWS: 5 min 
local, hourly. 10 min local, 8:10 am, 12:10 pm. 4:10 
pm. 2 man newstaff, 2 mobile units. 1 remote studio. 
SPORTS: Indio 500, local auto racing, horse racing, 
high school football, COMMERCIAL POLICY: 18 
one minute commercials per hour. Reed 8/21/67. 

I. PERSONNEL 
President-Ray M. Schacht. 
General Manager-Carl Stuart. 
Chief Engineer-James A. Herbert. 

3. FACILITIES 
500 w. days; 1600 kg. Non-directional. 
Operating schedule: 6 am local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3d. 4a. 4e, 5. 6a, 7e. 8. 
Rate Protection: 10e. lis, 12a. 13a, 14e. 15b. 16. 
Basic Rates: 20e, 210, 22e. 23e. 24e, 25a, 26. 28a, 

28b, 28c, 29a, 30, 33d. 
Contracts: 40e, 42a, 42e, 43, 44b, 45, 46, 47e. 48, 49, 

51a, 51e. 
Comb.: Cont. Discounts: 60a, 61e. 
Cancellation: 70b, 70d, 71e, 730. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network, 
Member: Country Music Network. 

(This listing continued on next page) 
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PENNSYLVANIA 

Allentown-Bethlehem-Easton-
W H 01-Continued 

TIME RATES 
Rates effective August I, 1956. (Card No. 3.) 

Card received September 17, 1966. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti.---.- 9.00 104 ti.. 
13 8.50 158 U........-__........ 
26 8.00 260 ti  
52 U.__  7.50 312 

7. PACKAGE PLANS 
SATURATION PACKAGE RATES 

(Minimum 4 weer» 
 Per week  

4 13 26 39 
wks. wits. wks. wks. 

II announcements.. 99.00 37.00 95.00 33.00 
12 announcements_ 72.00 68.50 85.00 81.50 
18 announcementa_ 103.50 98.50 93.00 88.00 
24 announcements.. 192.00 125.50 119.00 112.00 
30 announcements.. 157.50 149.50 142.00 134.00 

WKAP 
1946 

ALLENTOWN 

e 

7.00 
6.50 
6.00 
5.75 

52 
wks. 
31.00 
58.00 
83.00 

108.00 
128.00 

A RahaII Station 
Subscriber to the NAB Radio Code 

Media Code 4 239 0400 2.00 
WKAP, Inc.. Bor 246, Whitehall, Pa. 18052, Phone 

215-433-3166. 

STATION'S PROGRAMMING DESCRIPTION 
WKAP: Programmed for young, young married. 
adults. 
MUSIC: general popular, show-tunes, standards, mid-
dle-of-the-road all day. AIR PERSONALITIES han-
dle all programs and commercials. NEWS: emphasis 
local, regional and on-spot by mobile phone. 5 min 
hourly. Expanded news, sports. stock market 6-6:30 
pm, 10:50-11 pm. Editorials. Stock market 3:05 pm, 
4:05 pm, 6:25 pm M-F. FARM: 0:15-6:30 am. 
12:15-12:20 pm. Short reports throughout day. 
SPORTS: at :40, local basketball, pro sport network. 
TALK: audience telephone participation 9:05-9:30 
am, 12:30-1:30 pm, 7-7:30 pm, 10:05 pm-12M M-F. 
It.FLIGIOUS Sun 7-10 am. 5:30-6:30 pm. Public 
service announcements and programs. Contact Repre-
sentative for further details. Reed 8/18/67. 

I. PERSONNEL 
President-Joe Rebell. 
General hianager-Oggie Davies. 
Program Director-Alan D. Reber. 

2. REPRESENTATIVES 
11-It Representatives, Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 1320 he. 

Directional-separate patterns day and night. 
Operating schedule: 5 am-2 am. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General; lb, 2b, 3a, 4a, 4d, 5, 6a, lb. 8. 
Rate Protection: 101, lii, 121. 131, 141 15b. 
Basic Rates: 20b, 210. 21e, 21d, 220, 22b, 23a, 21e, 

25a. 28e, 29e, 30, 32b, 33b. 
Contracts: 40a. 41, 42a. 44b, 45, 46. 47a, 47e, 48. 49. 

50, 51e. Mb, 50e. 
Comb.; Cont. Discounts: 600, 60e. 60g, 601, 61b, 62d. 
Cancellation: 70e. 70e, 71a, 72, 730. 
Prod. Services: 80. 82. 

TIME RATES 

No. 4 Eff 9/1/68-Reed 9/12/68. 
AAA-5fon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Mon thru Fri 10 Pm-
midnight; Sun noon-7 pm. 
B-All other times. 

G. SPOT ANNOUNCEMENTS 
I MINUTE 

PER WK: (*) 6 ti 12 tl 
AAA   22 21 20 

A _ _____ 19 18 17 
B .......... 15 14 13 
() Less than 6 ti or fixed. 

30 sec/less: 80% of 1-min. 
10 sec/less: 60% of 1-min. 

DIscourr 
52 wk-10% 

II3 ti 24 ti 96 ti 
19 18 17 
18 17 16 
16 15 14 
12 11 10 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

-Plan-
I MIN: 1 11 III 
6-10 am   8 6 4 
10 am-3 pro .......... ..... ......... 12 6 5 
3-7 pm 8 6 4 
7 pm-midnight ......... - 8 6 5 
Total 36 ti 24 tl 18 ti 
Per vile, ea  . 12.00 13.00 14.00 
30 sec/less: 80% of 1-min. 
10 serf less: 60% of 1-min. 

Spots between 2 classes take higher rate. Snots and 
programs may not be combined for frequency dis-
counts. All Plan spots, in all categories, are com-
binable. Minutes, 30 and 20-seconds may be counted 
to help frequency discounts on 10-second spots, but 
10-second spots may not be counted to help earn 
frequency discounts on minutes, 30 and 20-seconds. 

10. SPECIAL FEATURES 

NEWSCASTS 
PER WE: 1 ti 6 ti 12 ti 24 ti 
AAA   26 25 24 22 
AA   24 23 22 20 
A   22 21 20 18 
11   17 16 15 13 

WSAN 
1923 

ALLENTOWN 

Media Code 4 239 0450 7.00 
Lenigh Valley Broadcasting Co.. 1183 Buckley lid. 

Allentown. Pa, 18105. Phone 215-434-9511. 

I. PERSONNEL 
Owners and Managers-Olivia M. Barnes & Reuel II. 
Musselman. 

Sales Manager-Austin R. Dreisbach. 
National Sales-Charles R. Petrie. 

2. REPRESENTATIVES 
Call statior collect. 
Pennsylvania-Dome-Messervey Co., Inc. 

3. FACILITIES 
5,000 w.; 1470 kg. Directional-slight only. 
Operating schedule: 6:00-1:00 am EST. 

4. AGENCY COMMISSION 
15%. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 20, 30, 40, 4d, 5, 6a, 7b, 8. 
Rate Protealon: 10b, 11b. 
Basic Rates: 200, 220, 22b, 23e. 29a, 
Contracts: 40a, 45, 46, 470, 48. 
Comb.; Cont. Discounts: 000. 615, 62b, 62e, 
Cancellation: 70a. 70e, 710. 730. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective January 1, 1962. (Card No. 16.) 

Card received January 29, 1962. 

6. SPOT ANNOUNCEMENTS 
Class A-6:30 am-6:30 pm. 
Class B-After 6:30 pm. 

- Class A - - Class B - 
1 30 10 1 30 10 

min. see, sec. min. see. see. 
9.75 8.50 4.75 6.50 4.00 3.00 
8.50 6.00 4.50 6.15 3.80 2.85 
7.50 5.70 4.30 5.75 3.80 2.70 
7.00 5.40 4.10 5.40 3.40 2.55 
6.50 5.10 3.90 5.05 3.30 2.40 
6.00 4.80 9.70 - 

Per week: 
I time.... 
6 times.. 

10 times.. 
15 times_ 
20 times_ 
25 times_ 

ALTOONA (3 AM; 2 FM) 
Blair County-Map Location E-6 

See SEWS consumer market map and data at beginning 
of the State. 

WFBG 
1924 

A Triangle Station 

BLAIR e RADIO 
Subscriber to the NAB Radio Code 

Media Code 4 239 0509 9.00 
Radio and Television Division, Triangle Publications, 

Inc.. Commerce Park, Altoona, Pa. 16603. Phone 
814-944-2031, TELEX 501-691-4841. 

I. PERSONNEL 
Division General Manager-George A. Koehler. 
General Manager-Edward Gillen 

2. REPRESENTATIVES 
Blair Radio. 
Regional Reps Corp. 
Triangle Sta. Sales Offices: See Reps & 5/0 pages. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1290 kg. 
Directional-day and night. 

Operating schedule: 6-2 am Mon thru Fri; 8 am-
midnight Sat & Sun. EST. 

4. AGENCY COMMISSION 
15/0 time, news and talent charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 40, 4d, 5, fib, 7b, 8. 
Rate Protection: 10e, lle, 12e. 13e. 14e. 
Basic Rates: 22s, 22b, 23e, 24h, 25a, 26, 28b, 250. 
Contracts: 40a, 45, 46. 47e. 48. 
Comb.; Cont. Discounts: 60a, 60e, 60k, 61a, 62b. 
Cancellation: 70a, 70e, 71e, 73a. 
Affiliated with Blair Represented Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 7 Eff 5/1/65-Reed 4/6/65. 

A-Mon thru Sat 6-10 am & 4-7 pm. Rotating. 
1.1-Mon thru Sun 10 am-4 pm; Sun 4-7 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 
() 1 ti 6 ti 12 01 18 ti 24 ti 30+ 

A.. 23.00 21.00 19.00 18.00 17.00 16.00 15.00 
B.. ..._... 17.00 15.00 14.00 13.00 12.00 11.00 
C.. ___ 10.00 8.00 7.50 7.00 6.50 6.00 
(•) Specified position. 

30 sec: 75% of 1-min. ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

Mon-Sun 9 am-sign-off._ 120 80 70 50 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PElt WE: (6:00-10:00 am and 4:00-7:00 pm) 

Less than 6 ti____._._ .---_- 20.00 
(10:00 am-4:00 pm) 

5 11. 1 per day  19 00 
Less than 5 21.00 

(7:00 pm-sign-off; all day S 
5 ti, 1 per 
Less than 5 U  

WFBG-FM 
1960 

A Triangle Station 

MCI umn 
Media Code 4 299 0501 7.00 
Radio & Television Division, Triangle Publications. 

Inc., Commerce Park, Altoona, Pa, 16603. Phone 
814-944-2031. TWX 501-691-4841. 

I. PERSONNEL 
Division General Manager-George A. Koehler. 
Station Manager-Robert Buckabone. 
Program Director-Victor L. Stamm, 

2. REPRESENTATIVES 
Blair Radio, 
Triangle Sta. Sales Offices: See Rep. & 8/0 Pages, 

3. FACILITIES 
ERP 30,000 w. (boric. & vert.) 98.1 mc. Stereo. 
Operating schedule: 7:30-12:30 am. EST. 
Antenna ht.-1,02I ft. above average terrain. 

4. AGENCY COMMISSION 
15% of net time charge; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WFBG listing for coded regulations. 
TV facilities: WFBG-TV. 
Affiliated with Blair Group Plan. 
Affiliated with American 1M Network. 

TIME RATES 
No. 5 Eff 7/1/68-Reed 8/1/68. 

6. SPOT ANNOUNCEMENTS 
lx 15x 305 60x 125x 250x 500x 

1 min 5.40 5.00 4.65 4.25 3.85 3.50 3.10 
8. PROGRAM TIME RATES 

Ix 15x 90x 60x 125e 250X 500x 
1 hr..........., 27.00 25.00 23.25 21.25 19.25 17.50 15.50 
1/2 hr. 20.25 18.75 17.50 16.00 14.50 13.00 11.50 
5 min.__ 9.50 9.00 8.50 7.50 7.00 6.00 5.50 

W RT A 
1947 

C 
Subscriber to the NAB Radio Code 

Media Code 4 239 0550 4.00 
Altoona Trans-Audio Corp., Box 272, Penn Alto 

Hotel, Altoona, Pa, 16603. Phone 814-943-6112. 
I. PERSONNEL 
Executive Vice-President-Lou H. Murray. 
Station hienager-David R. Wolf. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Philadelphia, Pittehurgh, Baltimore, Richmond, Wash-

ington, D. C.-Dome-5fesservey Co., Inc. 
Regional-Call station collect. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kg-

Non-directional. 
Operating schedule: 5:30 am-mldnight Mon thru Sat; 
7:45 ern-midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a. la. 4d, 5, 6a, 7e. 8. 
Rate Protection: 13a, 140. 15b. 
Basic Rates: 20a. 21a, 216, 22b, 23e, 24a, 25a, 26, 

28b, 29b, 336. 
Contracts: 40e, 41, 44b, 45, 46, 48, 49, 515. 
Comb.: Cont. Discounts: 605, 60g, elc, 02d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf 1/1/68-Iteed 11/16/67. 

AA-Mon thru Sat 6-10 am & 4-7 pm. 
A-All ether times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6 ti 12 ti 18 ti 24 01 36 tl 
1 min........,,, 12.00 11.00 10.50 10.00 9.50 8.00 
20/30 sec.... 9.00 8.25 7.85 7.50 7.10 600 

CLASS A 
1 min  9.00 8.25 7.85 7.50 7.10 6.00 
20/30 sec  6.75 6.25 5.80 5.65 5.35 4.50 
ID's: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
1/2 hr   54 1/4 36 

DISCOUNTS 
13 wk-2% 26 wk-4% 39 wk-6% 52 wk-10% 
Discounts apply to consecutive weekly orders on pro-
grams. 

WVAM 
1948 

WVAM-FM 

mcgavren-guild 
pgw radio, inc. 

2. REPRESENTATIVES 
New York-McGarren-Guild-PGW Radio, Inc. 
Pittsburgh-Gateway Reps. Inc. 

3. FACILITIES 
5,000 w.; 1430 be, Directional-nighttime only. 
Operating schedule: 24 hours daily. SST. 
FM-EltP 360 w.; 100.1 me. 
Operating schedule: 3 pm-midnight daily. EST. 
Antenna ht.: 1,275 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded reputations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 5, Ca, 713, 8. 
Ilote Protection: 10h, 1111. 1211, 13h, 14h, 151, 15b, 

15e, 16. 
Basic Rates: 20a. 20b, 21a, 21b. 21e. 21d, 22a, 22b, 

23a, 23b. 24a, 24b, 24e, 25a, 28b, 28e. 30. 32b, 
33d, 

Contracts: 40a, 42e, 44e, 44b, 45, 46, 48, 49, 51e, 
51b. 51e. 

Comb.: Cent- Discounts: 60b, 60e. 60e, 61b, 62a, 626. 
Cancellation: 70b, 70.6. 71e, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Elf 5/1/69-Ree'd 4/28/69. 

AA-Mon thru Sat 6-10 am & 4-7 pm. 
A-Mon thru Sat 10 am-4 pm; Sun 6 am-7 pm. 
B-Mon thru Sun 7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
601 12 01 18 ti 24 11 

A   16 15 14 13 
10 9 

30 sec: 80% of 1-min. ID's 50% of 1-min 

8. PROGRAM TIME RATES 
Ix 260 52x I04x I36x 260x 

1/2 hr........_._... 53 50 47 44 41 38 
1/4 hr ..e.  36 34 32 30 28 26 
5 min  19 18 17 16 15 14 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

AA A B 
5 ti per wit  110 77 - 
Less than 6 ti, ea__ ............ 22 
Flat. per newscaat ....... -...-.--..-. - 14 

AMBRIDGE 
Beaver County-Map Location 11-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WMBA 
1958 

Media Code 4 239 0650 2.00 
Miners Broadcasting Service, Inc.. Box 509. 304 Doss 

Ave., Ambridge, Pa. 15003, Phones 412-266-1110; 
774-1147: 766-6224. 
STATION'S PROGRAMMING DESCRIPTION 

WMBA: Programmed for adults. 
NEWS: 5 min every 30 min, with local and regional 
news featured first in newscasts. Weather: four 5 
min forecasts daily from local U.S. Weather Bureau. 
Editorials on local issues. MUSIC: management se-
lected general popular music with current hits fea-
tured, also standards, showtunes, film music, middle-
of-the-road. SPORTS: college, pro and high school 
football play-by-play. Contact Representative for fur-
ther details. Reed 7/11/67. 

I. PERSONNEL 
Station Manager-R. E. Angst. 

2. REPRESENTATIVES 
Vie Plano Associates. Inc. 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington. D. C.-Dome-Messervey Co., Inc. 

3. FACILITIES 
500 w. days: 1460 kg. Directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 9d, 4a, 4e, 5. tht. 7e. 8. 
Rate Protection: 10e, 11e, 12e, 13e. 14e. 
Basic Rates: 20b, 21a, 21b, 21e, 216. 225. 22b, 23b, 

24b, 25a. 26, 27. 28a. 29a, 29b, 30. 
Contracts: 40a, 41, 44b, 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 601, 61e. 61b, 62b. 026. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b, 
Prod, Services: 80. 81, 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
1950 No. 11 Eff 8/1/68-Reed 7/5/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min SO see 1 min 
1 x  5.00 3.75 260 x  4.25 
26 x.  5.00 3.75 312 x  4.00 
5. x  500 3.75 520 x 3.75 
104 x  475 3.65 730 x 3.60 
156 x.-   4.50 3.50 936+ _____ 3.50 

Media Code 4 239 0600 7.00 
Blair County Broadcasters, Inc., WVAM Broadcast 
Rouse, 2727 W. Albert Dr., Altoona, Pa. 16601. 
Phone 814-944-9456, 
STATION'S PROGRAMMING DESCRIPTION 

WVAM: Programmed for adults and teens. 
MUSIC 78%: Air personalities feature current hits 
and select album cuts 6 am-3 pm, current hits 3 
pm-6 tun. NEWS 15%: 5 min at :55 expanded to 
10 min 3 times daily. Capsule headlines at :25, 24 
hours per day. 5 man news team, with 7 mobile 
units, portable units and access to fixed wing air-
craft. Emphasis on local news with on spot coverage 
and statewide correspondents, UPI anido for national 
and international. Emphasis on special event cover-
age. SPORTS: high school football and basketball, 
:25 sports reports 5 times daily, direct reports from 
many local athletic events. Audience participation 
contests and promotions run throughout year. Contact 
Representative for further details. Itec'd 7/7/69. 

I. PERSONNEL 
President-Randolph Burdsall. 
Vice-Pres, 8e Gen'l Mgr.-Denny J. Biller. 
Program Director-Bill Robbins, 

30 see 
3.25 
3.00 
275 
2.60 
2.50 

10-SECOND ID's OR SHORTIE 
MINIMUM ea 

20 in 2 consec days   1.45 
30 in 3 consec days  
40 in 4 conoce days  
60 in 5 consec days,,...,.,..,,..,,,,,,._,,,,,,...._,....,..,_,_ 1.20 
100 in 7 come° days.   1.10 
150 in 10 come days  1.05 
200 in 15 consee days  1.00 
Scheduled at times selected by station. May not be 
combined with longer spots to compute frequency 
discounts. 

7. PACKAGE PLANS 
ROS 

PER WE: I min 30 see 10 see 
10 ti  4.25 3.25 _ 
15 ti  4.00 3.00 ..._ 
20 Li. ........ ______ ........................ _  3.90 2.90 1.50 
25 ti  3.80 2.80 -... 
30 ti ____ _. 3.70 2.70 1.40 

50 tL   3.40 2.45 1.50 
70 Li ____ 3.25 2.35 1.20 
100 ti ............ _______ ..........  3.00 2.25 1.10 

(This listing continued on next page) 
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Ambridge-W M B A-Continued 
BULK-ROS-BTA 

MINIMUM, EA: I min 30 see 
6 in 1 day  4.00 3.00 
10 in 2 consec days  3.75 2.75 
15 in 3 consec days  3.70 2.70 
20 in 4 come days  3.60 2.60 
30 in 5 consec days  3.50 2.50 
50 in 7 consec days  3.40 2.45 
75 in 10 consec days  3.30 2.40 
100 in 14 consec days  3.20 2.35 
200 in 21 consec days  3.10 2.30 
300 in 30 come days  3.00 2.25 

1/2 hr 1/4 hr 5 mln 
1 x  55 35 16 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER DAY: 3 mo 6 mo 9 mo 12 mo 
Daily   6.75 6.50 6.25 6.00 
Mon thru Sat  7.00 6.75 6.50 6.25 
Mon thru Fri  7.25 7.00 6.75 6.50 

ANNVILLE-CLEONA 
Lebanon County-Map Location J-6 

See SRDS consumer market map and data at beginning 
of the State. 

WAHT 
1968 

1:11210 
Subscriber to the NAB Radio Code 

Media Code 4 239 0674 2.00 

Valley Communications Corp., Box 15. Rt. 5, The 
Colobroolc ltd., Lebanon. Pa. 17042, Phone 717-
273-8547. 

1. PERSONNEL 
Pres. & Gen'l Mgr.-William E. Sullivan. 
Commercial Manager-Richard L. Rotunda. 
Operations Manager-Fred Williams. 

2. REPRESENTATIVES 
Bum-Smith Company. Inc. 
New England Spot Sales, Inc. 
Regional Reps Corp. 

3. FACILITIES 
5,000 w. days; 1510 kg. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only: 2% cash discount. Payable by 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a. 5, 6a, 7b, 8. 
Rate Protection: 10e. 11e. 12e, 13e. 14e. 
Basic Rates: 22a, 23a, 24b, 24e, 25a, 26, 28a, 28e, 

29a. 33b. 
Contracts: 40a, 42a, 42e. 43. 44b, 46. 
Comb.: Cont. Discounts: 60a. 60e, 60f. 60h, 61e. 62a. 
Cancellation: 70s. 70e. 71a, 72. 
Prod. Services: 80. 82. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff  Reed 9/11/68. 
AA-Mon thru Sat 6-9 am & 4-6 pm. 
A-Mon thru Sat 9 am-4 pm. Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

13x 26e 52e 104e 160e 520X 
1 min  8.79 8.33 7.63 6.97 5.56 4.85 
30 sec.  6.62 6.26 5.71 5.20 4.14 3.64 
10 sec: 50% of 1-min. not combinable for frequency 
except on 2 to 1 basis. 
Class A-87% of AA. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 6 tl 12 ti 18 tI 24 tl 36 tl 
AA   8.79 8.33 7.63 6.97 5.56 
A .........   7.68 7.27 6.67 6.06 4.85 

30 sec: 87% of 1-min, combinable for package and 
frequency. 
10 sec: 50% of 1-min. not combinable for frequency 
except on 2 to 1 basis. 

8. PROGRAM TIME RATES 
CLASS AA 

I3x 26x 52x 184e 208x 3I2x 
1 hr  78.00 71.00 64.00 57.00 50.00 43.00 
1/2 hr  50.00 45.00 40.00 35.00 30.00 25.00 
1/4 hr  31.50 28.00 24.50 20.50 16.50 12.50 
5 min.  16.50 15.00 12.78 11.62 9.29 8.13 
Class A-87% of AA. 

APOLLO 

(D) 

Armstrong County-Map Location C-5 
See SRDS consumer market map and data at begin-
ning of the State. 

WAVL 
1947 

Media Code 4 239 0700 5.00 
Tri-Bore Broadcasting Co., Box 277, Orchard Hills, 

1-3/4 miles E. of Apollo, Pa. 15613 off Route 56. 
Phono Grover 2-3921. 

I. PERSONNEL 
Gen'l & Can't Mgr.-Cecil e Clifton. 
lousiness Manager-A. J. West. 
Chief Engineer-Wilkes Hurley. 

2. REPRESENTATIVES 
Charles Bernard Co. 

5. FACILITIES 
1.000 w. days: 910 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 413. 4d. 
Advertising of tobacco not accepted. 
Member: Country Music Network. 

TIME RATES 
Rates effective   

Rates received December 8, 1962. 
U. SPOT ANNOUNCEMENTS 

(t) (*) 
1 ti... 4.00 2.50 156 ti. 3.00 1.70 
13 3.80 2.35 312 ti - 2.80 1.50 
26 3.60 2.20 624 ti  2.40 1.30 
52 ti . - 3.40 2.05 1000 - 2.00 
104 ....... 3.20 1.90 

() 100 words or 1 min. 
(t) 50 words or 1/2 min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

13 ti 38.00 23.80 13.30 9.50 6.65 
26 ti   36.00 21.60 12.60 9.00 6.30 
52 U..- .............. 34.00 20.40 11.90 8.50 5.95 
65 ti ....... _______.   32.00 19.20 11.20 8.00 5.60 
104 30.00 18.00 10.50 7.50 5.25 
156 ti.».........._  28.00 16.80 9.80 7.00 4.90 
312 ti 26.00 15.60 9.10 0.50 4.55 

10. SPECIAL FEATURES 
PACKAGE PRICE ON NEWS 

(6 month contract) 
5-minutes news, Mon thru Sat, per wk. 27.00. 

BARN ESBORO 
Cambria County-Map Location D-6 

See BRIM consumer market map and «Iota at begin-
ning of the State. 

WNCC 
1950 

Media Code 4 239 0750 0.00 
WNCC, Inc., Box 277, American Legion Home Bldg.. 
Barnesboro, Pa. 15714. Phone 814-948-9201. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-J. Howard Bair. 
Business Manager-Eric M. Bauer. 
Program Director-Elaine Bair. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
500 w. days; 950 Icc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% commission to recognized advertising agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: 20. 3a, 3b, 4a. 4d, 5. 6a, 7a, 8. 
Rate Protection: 10a, 11a, 14a. 
Basic Rates: 22b. 235. 24b, 280. 29a. 
Contracts: 40s. 45, 46, 475. 
Comb.: Cont. Discounts: 60a. 61a. 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71.a. 730. 
Affiliated with 1CBS Radio Network. 

TIME RATES 
Rates effective December 1, 1950. 
Rates received December 3. 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. 
1 time  35.00 23.50 11.75 8.75 6.00 4.25 

13 times.._ 32.00 20.50 10.50 8.25 5.50 4.00 
26 times  30.00 18.75 10.00 7.75 5.25 9.80 
52 times  29.25 17.50 9.50 7.00 5.00 3.50 
104 times  26.50 17.00 9.00 6.50 4.75 3.25 
260 times  23.50 16.50 8.75 6.00 4.50 3.00 

BEAVER FALLS (iAm; 
Beaver County-Map Location 11-5 

See SRDS consumer market map and , data at begin-
ning of the State. 

1 FM) 

WBVP 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 239 0800 3.00 
Beaver Valley Broadcasting. Inc.. Box 719, Beaver 

Falls, Pa, 15010. Phone 412-846-4100. 

STATION'S PROGRAMMING DESCRIPTION 
WBVP: Programmed for general interest. 
AIR PERSONALITIES handle all segments, music, 
news, sports. NEWS: 5 min every hour, headlines on 
half-hour. 6-9 am popular music, quips, news, 9:15 
am recipes, women chatter. 10 am pop music, educa-
tion program, news and birth reports. Noon: news, 
death reports and pop -music. 3 pm pop music, news, 
sports, reports. 6 pm middle-of-the-road music, news. 
9 pm music. Emphasis on local news. SPORTS: high 
school. college, pro football. basketball and baseball. 
Contact Representative for further details. Rec'd 
3/28/68. 

I. PERSONNEL 
President-Robert M. Hall. 
Vice-Pros. & Mgr.-Walter G. Broadhurst. 
Program Dlrector-Charles 

2. REPRESENTATIVES 
Pittsburgh-Gateway Reps, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 6:00-12:05 am. EST. 
Partial simulcast operation. Simulcast noon-12:30 pm 
and 6-6:30 pm. For non.simuleast faeilltles see 
WBVP-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b. 3e. 3d, 4a, 4d. 5, Ga, 7b, 8. 
Rate Protection: 10b, 13b, 14b, 15a, 15b. 
Basic Rates: 20a, 210, 21b, 21e, 21d, 22a, 22b, 23a, 

23b, 24b, 24e, 25e. 26. 28a, 29a. 30. 
Contracts: 40a, 41. 43, 44a, 44b, 45, 46. 47a. 49. 

51a, 51e. 
Comb.; Cont. Discounts: Oa, 60e. 601. 
Cancellation: 70e, 71a, 72, 730, 73b. 
Prod. Services: 80, 82. 
Beer, wine and cigarette commercials unacceptable on 
high school and college sports. 
WBVP advertisers may purchase FM spots at 50% 
of their AM rate. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/69-Reed 6/27/69. 
6. SPOT ANNOUNCEMENTS 

lx 1040 208e 312e 520x 
1 min.  10.00 9.00 8.25 7.50 6.50 
30 sec .. 8.00 7.20 6.60 6.00 5.20 

7. PACKAGE PLANS 
PER WE, EA: 5 tl 15 tl 30 tl 60 ti 
1 min  9.00 8.50 7.25 6.00 
30 sec  7.20 6.80 5.80 4.80 
10 sec  5.40 5.10 4.35 3.60 

8. PROGRAM TIME RATES 
Ix I04x 208x 312x 520e 

1 hr  105.00 98.00 94.00 89.00 
1/2 hr  55.00 50.00 47.50 45.00 
1/4 hr 98 50 26.50 23.50 24.50   
5 min.  17.50 16.00 15.25 14.50 13.50 

W B V P-FM 
1960 

Media Code 4 239 0801 1.00 
Beaver Valley Broadcasting, Inc., Box 719, 1400 7th 

Ave., Beaver Falls, Pa. 15010. Phono 412-846-
4100. 

I. PERSONNEL 
President-Robert M. Hall. 
Vice-Pres. & Mgr.-Walter G. Broadhurst. 
Program Director-Charles Wilson. 

2. REPRESENTATIVES 
Gateway Revs. Inc. 

3. FACILITIES 
ERP 16,500 w.; 106.7 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 1,322 ft. above average terrain. 
Partial simuleast operation. Operated separately 6 
am-noon, 12:30-6 pm & 6:30 pm-mIdnIght. For 
simulcast facilities see WBVP. 

4. AGENCY COMMISSION 
15/0 on time. Bills payable in 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is, lb, 3a, 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14a, 15a. 
Basle Rates: 20b, 21a, 23a, 24b, 25a, 28a, 28e, 29a, 

33d. 
Contracts: 40a, 42b, 42d, 440. 45, 46, 47a, 49, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61a, 61b, 62b, 

62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b, 80, 82. 
WRY? advertisers may purchase FM spots at 50% of 
their AM rate. 

TIME RATES 
Eff Itec'd 1/17/69. 

6. SPOT ANNOUNCEMENTS 
PER WE, EA: 13 wk 26 wk 39 wk E2 wk 
1 min.4.00 3.50 3.00 2.50 
1 spot, per day, 7 days per wk, 52 who. 2.00 
Minimum purchase-2 1-minute spots per week. 
Maximum purchase-2 1-minute spots per day. 

BEDFORD 
Bedford County-lisp Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WBFD 
1955 

RAB 

Subscriber to the NAB Radio Code 
Media Code 4 239 0850 8.00 
The Inquirer Printing Co.. Box 572, American Legion 

Bldg., It R. 2. Bedford, Pa, 15522. Phone 623-
5131. 

I. PERSONNEL 
Sales & Station Manager-Glenn B. Ritchey. 
Program Director-Sherwood B. Hawley. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh. Baltimore, Richmond. Wash-

ington. D C.-Dome-Messervey Co., Inc. 
S. FACILITIES 

5.000 w. days; 1310 Ice, Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3s, 4a, 4d, 5, 6a. 7b. 
Rate Protection: 15b. 
Basic Rates: 20b. 21a, 21b, 22a, 22b, 23a, 24a, 24b, 

25a. 281), 28e. 30. 
Contracts: 40a, 42a, 42e, 43, 44a, 44b, 45, 46, 47a, 

48, 49. 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, 62b. 
Cancellation: 70b, 70e, 72. 73a, 736. 
Prod. Services: 80. 81, 82. 
Affiliated with MRS. 

TIME RATES 
No. 3 Eff 1/1/68-Rec'd 12/18/67. 

6. SPOT ANNOUNCEMENTS 
in 13x 26x 52x 104e 

1 min  6.50 6.50 6.25 6.00 5.50 
30 sec  5.00 5.00 4.50 4.25 4.00 

8. PROGRAM TIME RATES 
lx I3x 26x 52e 104x 

1/2 hr  35 32 30 28 26 
1/4 hr  20 18 16 15 14 
10 mln  16 15 14 13 12 
5 min  10 10 10 10 9 

BELLEFONTE 
Centre County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

365e 
5.00 
3.50 

365x 
24 
12 
11 
8 

WBLF 
1958 

1:1E11:1 
Subscriber to the NAB Radio Code 

Media Cede 4 239 0900 1.00 
Bellefonte Broadcasting Co., Box 88, Crider Ex-

change Bldg., Bellefonte, Pa. 16823. Phone 614-
355-4751 

I. PERSONNEL 
President-Cary H. Simpson. 
Vice-Pres. & Gen'l Mgr.-William E. Moses. 
Sta. & Comml Mgr.-James F. Kerschner, Jr. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore. Richmond, Wash-

ington, D. C.-Dome-aiesseney Co.. Inc. 
3. FACILITIES 

500 w. days: 1330 he. Non-directional. 
Operating schedule: G am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See ended regultdions 
General: la. la, 2b, 3a, 3d, 4a, 4e. 5. On, 7a, 8. 
Rate Protection: 10a, lia. 12a. 130. 14a. 
Basic Rates: 20s, 21a. 21e, 22a, 22b, 23a, 231), 24b, 

25a, 26. 27. 28a, 29a. 
Contracts: 40a, 41, 42a, 44a, 45, 46, 47a, 48, 49. 50, 

51a. 
Comb.: Cont. Discounts: 60a„ 601, 61a. 
Cancellatlon: 70b. 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82, 
Affiliated with MRS. 
Member: Allegheny Mountain Network. 

PENNSYLVANIA 
TIME RATES 

Eli 2/1/67-Itec'd 2/6/67. 
6. SPOT ANNOUNCEMENTS 

I x I3x 26x 52e 104e 312e 
1 min  6.90 6.56 6.21 5.87 5.52 5.18 

HOUSEWIFE TIME 
1 U 4.00 

BERWICK 
Columbia County-Map Location J-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WBRX 
1957 

Media Code 4 239 0950 6.00 
Berwick Broadcasting, Corp., Box 387, Berwick, Pa. 

18603. Phone 717-752-4546. 
I. PERSONNEL 
Station Manager-John Wellenhoffer. 
Program Director-Andy Katie. 

3. FACILITIES 
1,000 w. days; 1280 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulation, 
General: 2a, 30, 3b. 4a. 4d, 5, 6s, 7a, 8. 
Rate Protection; 10a, 11a, 12a, 130. 34s. 
Basic Rates: 22s, 24a, 24b, 255, 280. 28b, 29a. 
Contracts: 40s. 45. 46. 47a, 48. 
Comb.: Cont. Discounts: 60a, 61b. 61e, 62b, 62e, 
Cancellation: 700. 70e. 71a, 73a. 
Affiliated with KBS Radio Network. 

TIME RATES 
No. 1 EIT 7/1/57-Itec'd 10/31/66. 

6. SPOT ANNOUNCEMENTS 
Ix 19x 26e 52e 100x 000e 

1 min.......»..». 5.00 4.75 4.50 4.25 4.00 3.75 
35 wds... - 4.00 3.80 3.60 3.40 3.20 8.00 

7. PACKAGE PLANS 
5 1.1 (need in one day)   20 
Lucky 13 (used in 1 week)   50 
18 time signals (15 words used in one week)._ 40 

8. PROGRAM TIME RATES 
lx 13x 26e 52x 100e 500e 

1 hr  50.00 47.50 45.00 42.50 40.00 37.50 
1/2 hr _ 30.00 28.50 27.00 25.50 24.00 22.50 
1/4 hr____ 20.00 19.00 18.00 17.00 16.00 15.00 
10 min.  15.00 14.25 13.50 12.75 12.00 11.25 
5 min__   10.00 9.50 9.00 8.50 8.00 7.50 

BETHLEHEM 
Lehigh County-Map Location K-5 
Northampton County-Map Location K-5 

See SltDS consumer market map and data at begin-
ning of the State. • 

See Allentown-Bethlehem-
Easton 

BLOOMSBURG (2 AM; I FM) 
Columbia County-Map Location 7-4 

See SRDS consumer market map and data at begin-
Wag of the State. 

WCNR 
1946 

Media Code 4 239 1000 9.00 
Columbia Montour Broadcasting Co.. Inc., 125 W. 
Main St., Bloomsburg, Pa. 17815. Phone 717-784-
1200. 

I. PERSONNEL 
Pres. & Gen't Mar.-Ed Darlington. 

2. REPRESENTATIVES 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
1,000 w. days; 930 Ire. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25, 2b, 3a, 3d, Lia, 5, 6a, 8. 
Rate Protection: 10a. lla. 14a. 
Baste Rates: 200, 21a, 22a, 221% 23a, 29b, 25a, 26, 

27, 20e. 29a. 
Contracts: 40a. 42a, 44a, 45. 46, 47s, 48, 49, 51a. 
Comb.: Cont. Discounts: 61a, 62d. 
Cancellation: 70b. 70d, 71a, 72, 73a. 
Prod. Services: 80, 82. 

(.) Wine advertising not acceptable. 
TIME RATES 

Eff Rec'd 2/5/68. 
6. SPOT ANNOUNCEMENTS 

lx 26x 52e 150e 260e 
1 min..........»..._... 7.50 7.25 7.00 6.75 6.50 
Sta. Brk./30 sec.__ 5.50 5.25 5.00 4.75 4.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x.___-_....--______ 50.00 30.00 20.00 17.50 12.50 
26 x___-_-___ 48.00 28.00 18.00 16.00 12.00 
52 X.  46.00 27.00 17.00 14.50 11.00 
156 44.00 26.00 16.00 13.00 10.00 
260 x-  . 42.00 25.00 15.00 11.50 8.50 

WHLM WHIM-FM 
1947 1956 

Subscriber to the NAB Radio Code 
Media Cede 4 239 1050 4.00 
Harry L. Magee dba Bloom Radio, 107 W. Main St., 
Bloomsburg, Pa. 17815. Phone 784-5500. 

I. PERSONNEL 
President-Tlarry L. Magee. 
Manager-V. C. Diehm, Jr. 
Commercial Manager-L. J. Pat Campbell. 

(This listing continued on next page) 
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Bloomsburg-W H L M, W H L M-FM-Cont'd 
3. FACILITIES 

1,000 w.: 550 kc. Directional. 
Operating schedule: 6:00 am-midnight. EST. 
FM FACILITIES 
EltP 10,000 w.; 106.5 Inc. 
Operating schedule: noon-midnight. EST. 
Antenna ht.: 597 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 3b, 4a, 4d, 5, 8. 
Rate Protection: 10b, 1lb, 14b. 
Basic Rates: 22a. 22b, 23a, 24b, 25a. 26, 280. 29a. 
Contracts; 40a, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60a. 61e. Ob. 62e, 
Cancellation: 700. 70e. 71a, 73a. 
Affiliated with MRS. 
Same rates apply to FM as to AM. 

TIME RATES 
Rates effective   

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I 1/2 1/4 10 5 1 

hr. hr. hr. min. min. min. (6) 
1 time  55.00 38.00 24.50 16.00 12.50 6.75 5.00 

13 times  52.50 35.00 20.00 15.00 11.50 6.50 4.75 
26 times._ 48.50 31.50 18.00 13.00 10.00 6.00 4.50 
52 times  41.50 27.50 13.00 11.00 8.00 5.75 4.25 

104 times  37.50 25.00 11.50 10.00 7.00 5,50 4.00 
156 times  35.00 21.00 10.00 9.00 6.50 5.25 3.75 
260 times  32.50 19.00 9.50 8.00 6.00 5.00 3.50 
312 times  30.00 17.00 9.00 7.00 5.50 4.75 3.25 

(•1 Station break. 

BOYERTOWN 
Barks County-Map Location K-6 

See SRDS consumer market map and data at begin-
ning of the State 

W BYO (FM) 
1960 

Subscriber to the NAB Radio Code 
Media Cede 4 239 11007.00 
13oyertown Broadcasting Co.. Inc., Broadcast Heights, 
Boyertown, Pa. 19512. Boyertown 369-1075, 6. 
STATION'S PROGRAMMING DESCRIPTION 

W13Y0 (FM): Programmed for general interest. 
NEWS: 5 min every hour. Country music 5-7 am. 
Religious programs 7-11 am. Country music 11 am-
noon. FARM: 12:15-1 pm, market reports, farm news 
and special farm features, weather, music, 1-2 pm 
band. organ, sacred music. 2-3 pm variety. 3-4 pm 
Instrumental music. 4-5 pm variety. Psychology talk. 
organ. 5-6 pm sacred music. 6-6:30 pm instrumen-
tal music. 6:30-7 pm religious programs. 7-9:30 
Dm sacred music. 9:30-10 am phone discussion. 10-
11 pm sacred music. 11 pm-12M Instrumentals. 12M-5 
am sacred music. Sat schedule varies ¡slightly. Sun. 
religious programs. CONTINUITY POLICY: to-
bacco. movies, not acceptable, no commercials on Sun. 
Reed 7/13/67. 

I. PERSONNEL 
Pres., Gen'l & Sta. Mgr.-David G. Hendricks. 

3. FACILITIES 
ERP 20.000 vi.; 107.5 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.-326 ft. above average terrain. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 20. 3a, 3b, 3d. 4b. 44, 60, 7b. 8. 
Rate Protection: 10a. lle, 13a, 14a. 15e. 
Basic Rates: 20b, 21b. 21c, 23a, 24b. 25a, 28b, 29a. 
Contracts: 44a. 47e. 50, 51a. 
Comb.: Cont. Discounts: 601, 615, 62d. 
Cancellation: 72. 73a. 
Prod. Services: 83. 
Maximum of 10 spots within 24 hours. 

TIME RATES 
Eft 9/1/68-Reed 11/29/68. 

6. SPOT ANNOUNCEMENTS 
I min 80 see 10 see 

1 ........................ .... 3.75 2.65 1.50 
13 ............ ................ 3.55 2.50 1.45 
26 x  3.40 2.35 1.40 
52 x  3.20 2.25 LBO 
104 x  2.15 1.25 
156 x  3.00 2.10 1.20 
260 x   2.80 1.95 1.15 
312 x  2.60 1.85 1.00 
520 x  2.25 1.60 .92 
624 x  2.10 1.50 .90 

7. PACKAGE PLANS 
(Must be used within 6 days) 

EA: 10 VI 20 ti 30 tl 
1 min.    3.20 2.90 2.60 
30 sec..... -- 2.25 2.00 1.85 

8. PROGRAM TIME RATES 
I hr 

1 x__  32.80 
13 a. - 31.80 
26 x  ...... „ 30.75 

156 x  27.55 
260 .............. _   25.45 
312 ............ _ ..... 22.25 
520 x_   19.50 
624 x  18.55 

DISCOUNTS 
15% on religious programs and spots. 

BRADDOCK 
Allegheny County-Map Location B-5 

See SRDS consumer market map and data at begin-
s ing of the State. 

1/2 hr 1/4 hr 5 min 
23.30 17.50 7.80 
22.25 16.40 7.35 
21.20 15.40 6.90 
20.15 14.30 6.40 
19.10 13.50 6.21 
18.00 12.75 5.95 
15.90 11.10 5.50 
13.80 9.54 5.00 
11.80 8.00 4.25 
11.15 7.42 4.00 

See Pittsburgh 
(including McKeesport, New Kensington, 
Braddock, Carnegie) 

BRADFORD 
McKean County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WESB 
1947 

e 
Subscriber Os the NAB Radio Code 

Media Code 4 239 1150 2.00 
WESB. 43 Main St., Bradford, Pa. 16701. Phone 

814-368-4141. 
I. PERSONNEL 
General Manager-Joseph M. Cleary. 
Commercial Manager-Larry T. Chittister. 
Program Director-William Winn. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 kc. 

Non-direct tonal. 
Operating schedule: 6:25 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. 3a, lb, 3d, 4a, 4d. 5. 6a, 8. 
Basic Rates: 20b, 22b. 2314 24b, 255, 28b, 28e, 30. 
Contracts: 400. 41, 424, 44s. 45. 46, 51b, 
Comb.: Cont. Discounts: 60b, 60g, 61a, 62d. 
Cancellation: 70a, 71a. 73b. 

TIME RATES 
No. 4 Elf 9/1/68-Rec'd 8/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52e 104e 260x 

1 min  7.75 7.30 6.90 6.50 6.15 5.75 
30/20 sec  6.60 6.25 5.90 5.60 5.25 5.00 
10 sec (ROS): 50% of 1-min. 
Minute and 30/20-second spots may be combined to 
earn frenueney discount. 

7. PACKAGE PLANS 
SATURATION PLANS 

PER WK, EA: 10 tl 20 tl 30 ti 40 ti 50 tl 
1 min/30 sec  6.60 6.00 5.50 5.25 5.00 

8. PROGRAM TIME RATES 
Ix 13x 26e 520 104x 260x 

1 hr  75.00 73.00 69.00 65.50 61.50 57.75 
1/2 hr  46.25 43.90 41.60 39.25 36.95 34.65 
1/4 hr  30.75 29.25 27.75 26.20 24.65 23.10 
10 min  23.00 22.00 20.80 19.65 18.50 17.13 
5 mln  15.50 14.65 13.85 13.10 12.30 11.50 

10. SPECIAL FEATURES 
News service charge-25% of time charge. 

BROWNSVILLE 
Fayette County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WASP 
1968 

Media Code 4 239 1175 9.00 
Brownsville Radio, Inc.. 404 Gallatin Bank Bldg., 

Brownsville. Pa. 15417, Phone 412-785-3450. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-D. C. Lough17. 
Operations Manager-Bob Williams. 
Traffic Manager-Phil Crysler. 

3. FACILITIES 
1,000 w.; 1130 kc. Non-dlrectional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3a, 3b, 3e, 3d, 4b, 4d, 5. 6a, 7a. 
State Protection: 10a, 1lb, 12a, 130. 14a, 150, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 214. 22b, 23a, 23b, 

24b, 25a, 2s, 27, 28b. 28e, 290. 30, 32b. 330, 
Contracts: 40a, 42b, 424. 44e. 45, 46, 47e, 49, 50. 

51a, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 62b, 624. 
Cancellation: 700. 70e. 71e, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 8/2/68-Ree'd 1/27/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 

  5.60 3.50 
13 x  4.60 3.25 
26 o  4.20 3.00 
52 X  3.80 2.75 

156 x  
312 x  
624 x  
1000 x 

1 mln 30 see 
3.10 2.25 
2.90 2.00 
2.60 1.75 
2.25 1.50 

104 x  3.40 2.50 
B. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  50.00 29.00 21.00 12.00 9.00 
13 40.00 25.80 15.00 11.50 9.65 
26 x  38.00 23.60 14.60 11.00 8.30 
52 x..._ ........ ..... 36.00 22.40 13.90 10.50 7.95 
65 x.............-  34.00 21.20 13.20 10.00 7.60 
104 ..... 32.00 20.00 12.50 9.50 7.25 
156 .............. 30.00 18.80 11.80 9.00 6.90 
312 x_________   28.00 17.60 11.10 8.50 6.55 

9. PARTICIPATING PROGRAMS 
Polka Program-Mon thru Fri 11:30 am-noon 1-min 
rate plus .50. 

BUTLER (2 AM; 1 FM) 
Butler County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WBUT WBUT-FM 
1948 1949 

e RAB 

Media Code 4 239 1200 5.00 
WBUT, Inc., Box 1626. lifeQuisition Rd.. Butler, Pa. 

16001. Phone 287-5778. 
STATION'S PROGRAMMING DESCRIPTION 

WBTJT: Programmed for general interest. 
NEWS: local news every hour and half hour, Com-
plete news 7:45-8 am, noon-12:30 pm birthdays, an-
niversaries, club news, births, etc. SPORTS: 8:10 
am, 12:25 pm, 5:30 pm. Telephone discussion pro-
grams 9-10 am & 12:30- 1:15 pm. Local live high 
school football and basketball and college football. 
Local sports interviews. Remote portable mobile studio 
broadcasts entire programs on location. Contact Rep-
resentative for further details. Rec'd 11/30/67. 

I. PERSONNEL 
Pres. & lierel Mgr.-Larry M. Berg. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co.. Inc. 
3. FACILITIES 

250 w. days; 1050 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
F31 FACILITIES 
Eli!' 720 w.; 97.7 mc. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 40. 5, 6a, 711. 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15b. 
Basle Rates: 246. 24e, 25a, 29a. 
Contracts: 400. 41, 46. 
Cancellation: 70e, 710. 

TIME RATES 
Rates effective May 1, 1964. (Card No. 6.7 

Card received April 20, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 sec 
1 ti   5.00 4.50 3.85 
13 ti  4.75 4.25 3.60 
26 ti  4.00 3.75 3.35 
52 ti  3.75 3.50 3.10 
104 tl  3.50 3.25 2.85 

3.00 2.60 
312 ti  3.00 2.75 2.35 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti   40.00 25.00 20.00 15.00 
13 ti  56.50 37,50 23.50 19.50 14.00 
26 ti  53.00 34.50 20.75 18.00 13.75 
52 ti  49.50 32.00 17.50 16.75 12.50 
104 ti  46.00 30.00 15.25 14.00 12.00 
260 ti  42.50 28.50 14.00 12.75 11.25 

WISR 
1941 

Media Code 4 239 1250 0.00 
Butler Broadcasting Co_ Inc.. 357 N. Main St., 

Butler. Pa. 16001. Phone 287-4701. 
STATION'S PROGRAMMING DESCRIPTION 

WISR: Programmed for general interest. 
Regular features: news, with local stories, hour and 
half hour. Expanded news 7:30-8:10 am, noon-12:30 
pm, 5-5:15 pm. Sports 7:40 am, 8:30 am, 12:30 pm 
& 5:15 pm. Farm 6-7 am, M-Sat. Women's 11 am-
noon, M -Ir Talk show 12:45-1:30 pm M-F. Phone 
call-in show 5:30-6 pm, M-F. Hunt and fish show 
3 times weekly. Births. deaths, anniversaries, de-
votions, stocks, club news, etc. SPORTS: bowling. 
local area college football, high school football, 
coach and player Interviews, pro football. Specialties: 
regular editorials. Interview local guests on all pro-
gram segments. MUSIC: general popular, middle-
of-the-road, and standards. Contact Representative 
for further details. Ree'd 10/26/67. 

I. PERSONNEL 
President-Joel W. Rosenblum, 
General Manager-Robert L. Kaufman. 
Commercial Menacer-J. Victor O'Brien. 

2. REPRESENTATIVES 
Gateway Reps, Inc. 

3. FACILITIES 
250 w. days; 680 Irc. Non-directional. 
Operating sehedttle: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. net 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2b, 3a. 3b. 4a. 4d, 5, 60, 7e, 8. 
Rate Protection: 10b, lib, 12b, 13b. 14b. 15e. 15b. 
Basic Rates: 200, 22a, 22b. 23a, 24b, 250. 28b. 28c, 

29a, 30, 
Contracts: 40a. 41. 45, 46. 47e, 
Comb.; Cont. Discounts: 60b. 61e. 
Cancellation: 71a. 72. 
Prod. Services: 81, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/67-Reed 12/29/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 net 10 see 
1 x _ 4.70 3.70 3.30 
13 x  4.60 3.60 8.20 
26 x  4.50 3.45 3.10 
52 x  4.35 3.35 3.00 
104 x  4.10 3.20 2.80 
156 ...... 4.00 3.00 2.60 
260 x  3.75 2.75 2.45 
312 x  3.50 2.65 2.35 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 1/2 hr 1/4 hr 

1 x  44.12 23.58 104 x  30.59 15.29 

CANONSBURG 
Washington County-Map Location B-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WARO 
1957 

A Universal Owned Station 
Media Code 4 239 1300 3.00 
Universal Communications of Pittsburgh, Inc., Box 

13131, Pittsburgh, Pa. 15243. Phones 412-531-
8800, 412-745-5400. 

I. PERSONNEL 
President-Marvin B. Kosofsky. 
Vice-President-Lawrence Brandon. 
General Manager-Jim Thompson. 

2. REPRESENTATIVES 
Universal Broadcasting Corporation. 
Dora-Clayton Agency, Inc. 

3. FACILITIES 
250 w. days; 540 kn. Directional. 
Operating schedule: 5:45 am-8:45 pm. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a. 5, 6a. 70, 
Rate Protection: 10g. 11g, 12g, 13g, 14g, 15e. 15e. 
Basic Rates: 20b, 21a, 214, 22a, 23b, 24e. 25e, 28b, 

28e, 30, 33a. 
Contracts: 400, 42b, 42d, 46, 47a, 51b. 
Comb.: Cont. Discounts: 60b. 60e, 624. 
Cancellation: 70a, 70e. 72. 73a, 
Prod. Services: 80. 82. 

TIME RATES 
Eft 5/15/67-Rec'd 5/19/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x  11.50 260 x............-___ 9.00 
26 x  11.00 312 __ 8.50 
52 x    10.50 520 x.---.   8 00 
104 x... 10.00 624 x..   7.50 
156 x  9.50 1248 x -----.. 7.00 
30 see: 80% of 1-min ID's: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 ti 25 ti 
1 min_   95 135 170 200 

8. PROGRAM TIME RATES 
lx 26x 52x I04x 

1 hr.... 80.00 76.50 73.00 69.50 
1/2 hr 64.00 62.00 60.00 58.00 
1/4 hr 40.00 38.00 36.00 34.00 
10 min 24.00 23.00 22.00 21.00 
5 min_ 18.00 17.00 16.00 15.00 

CARBON DALE 
Lackawanna County-Map Location IC-8 

See SRDS consumer market map and data at been-
Wag et the State. 

156x 
66.00 
56.00 
32.00 
20.00 
14.00 

260x 312x 
62.50 59.00 
54.00 52.00 
30.00 28.00 
19.00 18.00 
13.00 12.00 

(D) 

(1 AM; 1 FM) 

WCDL 
1950 

e 
Media Coda 4 239 1350 8.00 
Carbondale Broadcasting Co., Inc.. 127 Salem Bd., 

Carbondale, Pa. 18407. Phone 717-282-2770. 
Honesdale. Pa.-849 Main St. 

I. PERSONNEL 
General Menager--Marlorie ZapotosIsV. 
Commercial Manager-Paul Oles. 
Program Director-Joe Martin, 

3. FACILITIES 
5.000 w. days: 1440 he, Non-directional. 
Operating schedeule: 6:00 am-local sunset. EST 
Partial simulcast operation. Simulcast during AM 
Operational hours. For non-slmulcast facilities see 
WCOL-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a. 44, 5, 6a, 70, 8. 
Rate Protection: 10b, 11b, 14b. 
Basle Rates: 23a, 213a. 
Contracts. 40a. 45. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 71a. 73a. 
Affiliated with KBS. 

TIME RATES 
Rates effective October 1, 1958. (Card No. 4.) 

Rates received December 29, 1951, 

6. SPOT ANNOUNCEMENTS 
1 mln 30 sec 1 min SO sec 

1 ti 10.00 9.00 156 ti 7.06 6.00 
13 ti . 9.00 8.00 260 ti. 6.50 5.50 
26 ti  8.00 7.00 520 ti 6.00 5.00 
52 ti  7.50 6.50 

8. PROGRAM TIME RATES 
1 le 

1 ti  60. 
13 ti ........... .............. _.._  55. 
26 ti   50 

156 ti  42. 
260 ti  40. 

1/2 hr 1/4 hr 5 min 
40. 25. 15. 
38. 24. 12, 
36 23 11 
34. 22. 10. 
32. 21. 9. 
30. 20. 8. 
28, 18. 7. 

WC D L-FM 
1965 

Media Code 4 239 1351 6.00 
Carbondale Broadcasting Co., Inc., 127 Salem Rd., 

Carbondale, Pa. 18407. Phone 717-282-2770. 

I. PERSONNEL 
President-William H. Ware. 
Gen'l & Sta. Mgr.-Majorie Zapotosky. 
Sales Manager-Paul Oles. 

3. FACILITIES 
ERP 330 w.; 94.3 me. 
Operating schedule: Sunrise-11 pm. EST. 
Antenna ht.: 770 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-I1 pm. For simulcast facilities see WCDL. 

4. AGENCY COMMISSION 
15/0 time only; net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 

Elf 1/1/69-Itec'd 4/7/69. 

6. SPOT ANNOUNCEMENTS 
30 see I min 30 see 1 min 

520 x..... ...... _. 3.00 3.50 39 x  4.00 4.50 
260 x  3.20 3.70 26 x  4.20 4.70 
156 x  3.40 3.90 13 x  4.30 4.80 
104 x  3.60 4.10 1 x  4.50 5.00 
52 x  3.80 4.30 

8. PROGRAM TIME RATES 
10 min 1/4 hr 

520 x.  7.50 10.00 
260 x. 8.10 10.80 
156 x..._ ......... --  8.70 11.60 
104 x. 9.30 32.40 
52 x...- ...... _ ........... _._._   9.90 13.20 
39 x.........................._  10.50 14.00 
26 x.- ...... - ..... __.-- 11.10 14.80 
13 x  11.40 15.20 
1 x............. ...... _ .......... --.._  12.00 16.00 

1/2 hr 
15.00 
16.20 
17.40 
18.60 
19.80 
21.00 
22.20 
22.80 
24.00 

I hr 
30.00 
82.40 
34.80 
37.20 
39.60 
42.00 
44.40 
45.60 
48.00 

10. SPECIAL FEATURES 
5 MINUTE NEWS & WEATHER 

520 x 5.00 39 y- 7.00 
260 x 5.40 26 x 7.49 
156 x 5.80 13 x   7.60 
104 x  6.20 1 x. 8.00 
52 x..._ ...... - ...... _ ..... _... 6.60 

742 Spot Rodio Stations September 1, 1969 



CARLISLE (2 AM; 1 FM) 
Cumberland County-Map LocaUon G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WHYL WHYL-FM 
1952 1959 

Mal 
Media Code 4 239 1400 1.00 
Richard Field Lewis. Jr., Inc.. Bergner Bldg.. 2nd 

floor. 3rd & Market Sta.. Harrisburg. Pa. 17101. 
I. PERSONNEL. 
President-Marion P. Lewis. 
General Manager-Philip .1. Potter. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Philadelphia, Pittsburgh. Baltimore, Richmond. Wash-

ington. D. C.-Dome-Messervey Co., Inc. 
3. FACILITIES 

5,000 w. days; 960 kc. Directional. 
Operating schedule: 6:00 am-local sunset. EST. 
PM FACILITIES 
ERP 760 w.: 102.3 mc. 
Operating schedule: 6:00 am-11:00 pm. EST. 

4. AGENCY COMMISSION 
15% on net station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 40. 4d, 5. 6a, 7a, 8. 
Basic Rates: 22e. 230. 
Contracts: 400. 45. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 73a. 
Affiliated with American Entertainment Network. 
Member: Green Valley Group. 

TIME RATES 
Rates effective November 1, 1964. 
Rates received November 5, 1964. 

4. SPOT ANNOUNCEMENTS 
PER WK: 1 wit 13 wit 26 wk 52 wit 
5 ti.. 8.00 7.50 7.00 6.50 
10 ti...........______.......____ 7.50 7.00 6.50 6.00 
20 7.00 6.50 6.00 5.50 
30 ti...  _ 6.50 6.00 5.50 5.00 
10-second announcements combinable with other an-
nouncements at a ratio of 2 10-second to 1-1 minute 
announcement. 
20/30 seconds-75% of applicable minute rate. 
10 seconds-50% of applicable minute rate. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK: 13 wk 26 wk 
5 ti   12 50 11.75 
10 ti  11 75 11.00 
15 ti   11 00 10.25 

WI00 
1965 

52 wk 
11.00 
10.25 
9.50 
(D) 

American Contemporary Ntwk 
Media Code 4 239 1450 6.00 
W100, Inc., 33 W. High St., Carlisle, Pa. 17013. 
Phone 717-243-1200. 

IF. PERSONNEL 
General Manager-F. Eugene Waite. 
Prog. Dir. & Chief Eng.-Bob Hamilton. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
1.000 w.; 1.000 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST, 

4. AGENCY COMMISSION 
15/0 Ume only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 213. 30, 3d. 40. 5, 60. 8. 
Rate Protection: 10a, lia. 12h, 13e, 14e. 15b. 
Basle Rates: 21b, 23b, 241). 250, 28b, 290. 30, 33e. 
Contracts: 41, 420. 42e, 43, 45, 46, 49. 51a. 
Comb.; Cont. Discounts: 60e. 610. 
Cancellation: 70b, 70e, 710, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with Keystone Network. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 7/1/68-Rec'd 10/11/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 51x 101x 25Ix 500x 
1 min  8.50 7.75 7.00 6.25 5.50 4.25 
30 sec  6.00 5.50 5.00 4.50 4.00 3.00 
10 see: 50% of 30-sec. 
Minutes and 30's may be combined for frequency 
discount. 

7. PACKAGE PLANS 
(DRIVE TIME-Mon thru Fri 6-9 am & 4-6 pm) 
PER WK: 5 tl 10 ti 20 tl 30 tl 50 ti 
1 min.  35.00 62.50 110.00 142.50 200.00 
30 sec  25.00 45.00 80.00 100.00 137.50 

(ROS) 
1 min_  30.00 55.00 100.00 135.00 175.00 
30 sec  22.50 40.00 70.00 90.00 125.00 

E. PROGRAM TIME RATES 
EA: I hr 1/2 hr 1/4 hr 5 min 
1 x  80 60 40 (•) 
14 x  70 50 30 14 
27 x  50 35 20 10 

(•) 17.50. 
10. SPECIAL FEATURES 
(DRIVE TIME-Mon thru Fri 6-9 am & 4-6 pm) 
5 min news, ea._ . 15 

(ROS) 
5 min news, ea  10 

(CR) 

CARNEGIE 
Alleghany County-Map Location B-r. 

lies SUDS consumer market map and data at beet-
ling of the State. 

See Pittsburgh 
(including McKeesport, New Kensington, 
Braddock, Carnegie) 

CHAMBERSBURG (2 AM; 1 FM) 
Franklin County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WCBG 
1956 

NBC Radio Network 
Media code 4 239 1500 8.00 
Four States Broadcasting Corp.. Radio Hilt Chem-

bersburg, Pa. 17201. Phone 263-4131. 
I. FERSONNEL 
Pres. & Gen'i Mgr.-Norman E. Messner. 
Station Manager-Ted E. Foreman. 
Program Director-Joe Anthony. 

2. REPRESENTATIVES 
New York-Charles Bernard Company. 
Philadelphia, Pittsburgh. Baltimore, Richmond, Wash-

ington. D. C.-Dome-Messervey Co.. Inc. 
3. FACILITIES 

5,000 w. days: 1.000 w. nights; 1590 ke. 
Directional-night only. 

Operating schedule: 5-1 am. EST. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10a. lia, 12a, 130. 14e. 15b. 
Basle Mites: 20a, 21b, 24b. 25b. 281). 28e. 30. 
Contracts: 40a, 42d, 43, 44a, 45. 46, 47e. 48. 49, 50. 

51b. 
Comb.; Cont. Discounts: 60a, 60d, 130e. 60f, 60h, GOL 

61e. 62b. 
Cancellation: 70a. 70d, 71b, 72, 73a, 73b. 
Prod. Services: 80. 
Affiliated with NBC. 
Member: Country Music Network. 

TIME RATES 
Eff 1/1/69-Itec'd 2/3/69. 

6. SPOT ANNOUNCEMENTS 
I x 13x 26x 52x 104x 2600 

1 min  14.00 13.50 13.00 12.00 11.00 10.00 
8. PROGRAM TIME RATES 

Ix 13x 26x 520 I04x 260x 
1 hr ....... _... 140.00 134.00 128.00 120.00 112.00 104.00 
1/2 hr  84.00 80.00 76.00 72.00 68.00 61.00 
1/4 hr  54.00 52.00 50.00 48.00 46.00 42.00 
10 min.  42.00 40.00 38.00 36.00 34.00 32.00 
5 min  28.00 27.00 25.60 24.00 23.00 21.50 

WCHA W C H A-FM 
1946 1948 

Subscriber to the NAB Radio Code 
Media Code 4 239 1550 3.00 
The Chambersburg Broadcasting Co.. The Craft Press 

Bldg.. Chambersburg, Pa. 17201. Phone Colony 
4-7121 
STATION'S PROGRAMMING DESCRIPTION 

WCIIA: Programmed for general interest. 
MUSIC: popular 6:30-8:30 am, 9:30 am-8 am. 
SPORTS: 6:40 am. 7:10 am, 7:40 am, 8:10 am & 
4:30 pm. Live sports, horse racing, little league 
baseball, daylight major league baseball and college 
football. AIR PERSONALITIES handle all music 
shows. NEWS: 5 min every hour, with local news-
cast at 6:55 am. 8:30 am, 12:15 pm, & 6:05 pm. 
Farm news 11:30 am-noon. RELIGIOUS: 8:45-9:30 
am. Weather at 7:15 am, 8:40 am, 12:30 pm & 
6:15 pm. Civic news at 10:30 am. 1:25 pm & 3:30 
pm. School news at 4:25 pm. Stock market 5:25 pm. 
Audience participation shows at 10:05 am & 6:20 
pm. Contact Representative for further details. Liec'd 
8/21/67. 

I. PERSONNEL 
General Manager-John S. Booth. 
Station Manager-Earl Strine. 

2. REPRESENTATIVES 
Philadelphia-Philadelphia Spot Sales. 

3. FACILITIES 
1,000 w. days; 800 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM-ERP 2,800 w.; 95.1 me. 
Antenna 1st.: 265 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a, 40, 5. Ga, lb. 8. 
Rate Protection: I0a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 22a, 24b, 26. 
Contracts: 40a, 46. 475. 49. 
Cancellation: 70a, 70c. 710. 

TIME RATES 
No. 3 Eff 4/1/5G-Rec'd 7/31/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 261 52x 104x 260+x 

1 min/ 
ata brk  7.50 7.15 6.80 6.45 6.10 5.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  72.00 43.20 28.80 21.60 14.40 
DISCOUNTS 

13x-5% 52x-12-1/2% 260x-20% 
26x-10% 104x-15% 

10. SPECIAL FEATURES 
Tinto Signals-Three a day. Monday through Satur-
day, consisting of the correct time and 15 words. 
per week 60.00. Subject to rebates applicable to 
weekly frequency rates. 

CHARLEROI (1 AM; 1 FM) 
Washington County-Map LocaUon 13-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WESA' 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 239 1600 6.00 
Laubach Radio Prop.. Inc.. Box 584, Charleroi, Pa. 

15022. Phone 412-483-6551. 
I. PERSONNEL 
General Manager-William G. Richards. 
Sales Manager-James Saxon. 
Program Director-Jay Morton. 

2. REPRESENTATIVES 
Dome-Messervey Co., Inc. 

3. FACILITIES 
250 w. days; 940 Ice. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast sunrhe to 
405 pm. For non-simulcast facilities see WESA-FM. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulating 
General: 2a, 3e, 31% 4e, 4e, 5. 60. 70, 8. 
Rate Protection: 10b, 11b. 12b. 13b, 14b. 
Basle Rates: 20a. 22a. 23a, 240. 24b, 25a, 26, 280, 

29a. 
Contracts: 40a. 420. 45. 46. 47a. 48. 
Comb.: Cont. Discounts: Gis, 61e. 61b. 61e. 626, 62e. 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with KBS. 

TIME RATES 
No. 9-A Elf 7/10/67-Ree'd 5/13/68. 

6. SPOT ANNOUNCEMENTS 
I x 59x 78x 156x 312x 624x 

1 min.  4.75 4.25 4.00 3.75 3.50 3.25 
30 sec  3.10 2.85 2.70 2.50 2.35 2.20 

7. PACKAGE PLANS 
PER WK: 5 ti 15 tl 30 tI 60 ti 
1 min  4.25 3.75 3.25 2.75 
30 sec   2.85 2.50 2.20 1.85 
15 see  1.90 1.70 1.45 1.20 

8. PROGRAM TIME RATES 
Ix 300 78e 156x 312x 624e 

1 hr 60 50 45 40 35 30 
1/2 hr  50 40 35 30 25 20 
1/4 hr  .... 40 30 25 30 15 10 
10 min..._ ...... .... 30 20 18 16 12 8 
5 min ....... _ ...... _....... 20 17 14 12 8 6 

WESA-FM 
1967 

Media Code 4 239 1625 3.00 
Lauhach Radio Prop., Inc., Box 584, Charleroi. Pa. 

15022. Phone 412-483-6551. 
L PERSONNEL 
General Manager-William G. Richards. 
Sales Manager-James Saxon. 
Program Director-Jay Morton. 

2. REPRESENTATIVES 
Dome-Messervey Co., Inc. 

3. FACILITIES 
ER? 3,000 w. (horiz. & vert.): 98.3 me. 
Operating schedule: Sunrise-midnight. EST. 
Antenna ht.: 1,000 ft. above average terrain. 
Partial simulcast operation. Operated separately 
4:05 pm-midnight. For simulcast facilities see WESA. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 3a. 4a, 5, 6a. 7a, 8. 
Rate Protection: lia. 13a. 14a, 150, 15b, 16. 
Basic Rates: 20b, 21a, 21b, 22a. 23b, 24b, 25a. 26. 

lib, 20e, 29a. 30, 32b, 33a. 
Contracts: 40a, 41, 42a, 42d, 440. 45, 46, 47e, 49, 

510. 
Comb.; Cont. Discounts: Gob, 60d, 60e, 610, 61e. 

62b. 654. 
Cancellation: 705. 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 

Rates are identical to WESA. See that listing. 

CHESTER 
Delaware County-Map Location L-7 

See SRDS consumer market map and data at begin-
ning of the State. 

See Philadelphia Urban Area 

CLARION 
Clarion County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WWCH 
1960 

Subscriber to the NAB Radio Code 
Media Cede 4 239 1650 1.00 
Clarion County Broadcasting Corp.. Box 171, Gisrby. 

Theatre Bldg., Clarion, Pa. 16214. Phone 814-226-
8600. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul R. Button. 
Assistant Manager-W. C. Hearst. 
Traffic Manager-Mrs, Sandra Mmes. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
550 w. days: 1.300 be. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 4a, 4d. 5, Ga. 7a. 
Rate Protection: 10b, 11b, 121s. 13b, 14b. 
Basic Rates: 20a 22a. 23a, 24b. 25a. 26, 28b, 290. 
Contracts: 405. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62b. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 
Rates effective June 15. 1962. 
Rates received May 7, 1962. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti 6.50 104 ti 4.59 
13 ti  6.00 260 4.00 
26 ti  
52 ti  5.00 

7. PACKAGE PLANS 
SATURATION RATES 

10 or more per day-earn 10% discount from earned 
rate. 

PENNSYLVANIA 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 30.00 20.00 15.00 13.00 10.00 
13 27.50 19.00 14.00 12.00 9.50 
26 ti.--_____-__ 26.00 18.00 13.00 11.00 9.00 
52 25.50 17.00 12.00 10.00 8.50 
104 ti..._.._............., 24.50 16.00 11.00 9.00 8.00 
260 23.50 15.00 10.00 8.00 7.50 
312 ti 22.00 14.00 9.00 7.75 7.00 

CLEARFIELD (I AM; 1 FM) 
Clearfield County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WCPA 
1947 

(11D 
Media Code 4 239 1700 4.00 
Clearfield Broadcasters, Inc_ 215 Church St.. Clear-

field, Pa. 16830. Phone 814-765-5541. 
I. PERSONNEL 
President-W. K. Ulerich. 
General Manager-Carl A. Polvo. 
Regional Sales Manager-Joe Milsop, 

3. FACILITIES 
1.000 w. days; 900 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast 6-9 am, Nee-
1 pm and 5-5:15 pm. For non-simulcast facilttles 
see WCPA-FM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulation 
General: 2a, 2b, 3a, 3b, 3d, 4a. 5, Ga, 7b. 
Rate Protection: 15a, 15b. 
Basle Rates: 20b, 22a, 22b, 23b, 24a. 25a, 26. 
Contracts: 46a. 44a. 45, 46, 48, 51a, 51e, 
Comb.; Cent Discounts: 600, 60e. 61e. 62e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82, 

TIME RATES 
Rates effective April 1. 1965. 
Rates received March 16, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 seu 

1 U  8.00 6.00 130 6.75 4.75 
13 ti  7.75 5.75 260 6.50 4.50 
26 tl  7.50 5.50 520 6.25 4.25 
52 ti 7.25 5.25 1000 tl  6.00 4.00 
65 ti  7.00 5.00 

O. PROGRAM TIME RATES 
1 he 1/2 he 1/4 he 10 min 5 min 

1 ti  40.00 30.00 20.00 15.00 12.00 
13 ti  37.00 28.00 19.00 14.50 11.50 
26 ti  34.00 26.00 18.00 14.00 11.00 
52 ti ..... _.._..._ ......... _ 31.00 24.00 17.00 13.50 10.50 
65 ti  28.00 22.00 16.00 13.00 10.00 
130 Li  25.00 20.00 15.00 12.50 9.50 
260 ti  22.00 18.00 14.00 12.00 9.00 

WC PA-FM 
1967 

Media Code 4 239 1725 1.00 
Clearfield Broadcasters, Inc., Box 1032, Clearfield. 

Pa. 16830 Phone 814-765-5541. 
I. PERSONNEL 
President-W. K. Ulerich. 
General Manager-Carl A. Fair°. 
Sales Manager-David McCracken, 

S. FACILITIES 
ERP 3.000 w.; 93.5 mc. 
Operating schedule: 6 am-midnight. EST 
Antenna ht.:   
Partial simulcast operation. Operated separately 9 
am-noon, 1-5 pm and 5:15 pm•midnight. For simul-
cast facilities see WCPA. 

4. AGENCY COMMISSION 
15/0 time 

5. GENERAL ADVERTISING See coded regulations 
See WCPA listing for coded regulations. 

TIME RATES 
Elf Rec'd 11/9/67. 

7. PACKAGE PLANS 
CONTRACT-MINIMUM 13 WEEKS 

PER MO: 10 ti 20 11 30 ti 
1 min  . 25 50 75 
30 sec  20 40 60 
NON-CONTRACT-MAXIMUM 10 PER DAY 
1 min, fiat.  2.75 30 sec, 2,35 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  25.00 12.00 7.00 5.00 3.50 
Minimum contract 13 weeks. Non-contract rate extra 

COATESVI LLE 
Chester County-Slap Location K-7 

See SRDS consumer market map and data at begin-
filos of the State. 

WCOJ 
1949 

Media Code 4 239 1750 9.00 
Chester County Broadcasting Co., 809 E. Lincoln 

Hwy., Coatesville, Pa. 19320. Phone 215-384-2100. 
West Chester Studio: Mansion House Hotel. West 

Chester, Pa. 19380. Phone 215-696-3690. 
STATION'S PROGRAMMING DESCRIPTION 

WCOJ: Programmed for adults. 
NEWS: 5 min hourly. Local area news. 5 and 10 min 
segments, 12 times daily. MUSIC: played by per-
sonalities, middle-of-the-road, standards and show-
tunes. TALK: telephone forum 2:05-2:30 pm M-F. 
Public affairs 10:05-11 pm, M-W-Th. SPORTS: live 
major league baseball nights only. Local high school 
and college football and basketball. Facilities and 
personalities available for remote broadcasts, store 
openings, shopping centers, etc. Rec'd 3/3/69. 

(This listing continued on next page) 
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PENNSYLVANIA 

Coatesville-W C 0 .1-Continued 
I. PERSONNEL 
President-Louis N. Seltzer. 
General Manager-William S. Halpern. 
Commercial Manager-Donald G. Kimes. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
5.000 w.; 1420 he. Directional-nighttime only. 
Operating schedule: 5 em-miclnighL EST. 

4. AGENCY COMMISSION 
15/0 net time and talent; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a. 5, 7b, 8. 
Basle Rates: 22a, 23a, 241), 281. 29a. 
Contracts: 40e. 45, 46. 
Comb.; Cont. Discounts: 60b, 61e. 
Cancellation: 70e. 71e. 
Prod. Services: 82. 

TIME RATES 
No. 6 Elf 8/1/68-Ree'd 8/5/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-10 am; Mon thru Fri 4-7 pm. 
A-All other times. 

1 MINUTE 
PER WK: I ti 6 ti 12 tl 18 tl 24 tl 30 tl 
AA   16 15 13 12 11 10 
A   14 13 11 10 9 8 

20/30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 
1 x  140 85 05 

10. SPECIAL FEATURES 
HOURLY NEWS 

5 min-1-1/2x applicable 1-min rate. Local news, 
extra 5. 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 
Discounts apply to spots and programs but may not 
be combined for frequency discounts. 

COLUMBIA 
Lancaster County-Map Location J-7 

See SRDS consumer market map and data at beginning 
of the State. 

WCOY 
1957 

Media Code 4 239 1800 2.00 
Krancer Communications. Inc.. Box 36, 343 Poplar 

St., Columbia, Pa. 17512. Phone 717-684-2591. 
STATION'S PROGRAMMING DESCRIPTION 

WCOY: Programmed for young adults and adults. 
5 air personalities emcee entire operations. NEWS: 
5 min summary every half hour from network with 
local news at 25 before hour. NEWS 15%: national, 
local and international 10%. snorts 3%, women's 
news, talk, school 2%. MUSIC 85%: singles 45%, 
albums 40%, featuring current selling popular music, 
standards. Personalities available for remote broad-
casts, store openings, shopping centers, etc. Contact 
Representative for further details. Rec'd 12/26/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ronald A. Krancer. 
Sales Manager-Ed Moshier. 
Mgr. & Prog. Dir.-Ed Wickenheiser. 

2. REPRESENTATIVES 
Radio Time Sates/International. 
Selective Broadcast Advertising, Inc. 
Regional Reps Corp. 

3. FACILITIES 
500 w days; 1580 Ice. 
Operating schedule Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time and talent: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 26. 3d, 4a. 5, 6a, 7a, 8. 
Rate Protection: 105. 11a, I2a, 130. 14a. 15b. 
Basic Rates: Ils. 21b, 21e. 22b, 23a. 241% 24e, 25a. 

27, 28s. 290, 30, 31. 33d. 
Contracts: 40s. 445, 44b, 45, 46, 51e. 51e. 
Comb.: Cont. Discounts: 60a, 60e, 60f, 60g, 60h, 61e. 
Cancellation: 71a, 730. 
Prod. Services: 81, 82. 
At station's option cancellation of contracts cannot be-
come effective until 2 weeks after contractual starting 
date. 
Affiliated with JIBS and MISS. 

TIME RATES 
No. 2 Elf 11/1/67-Ree'd 12/28/67. 

6. SPOT ANNOUNCEMENTS 
ROS 

PER YR: lx 13x 260 52x I56x 260x 312x 
1 min  6.00 5.75 5.50 5.25 5.00 4.50 4.00 

7. PACKAGE PLANS 
WEEKLY PENETRATION 
6 ti 12 tl 18 tl 24 ti 36 tl 48 tl 

1 min  5.50 5.25 5.00 4.75 4.50 4.25 
30 sec-75% of min. 
10 see-50% of min. 

8. PROGRAM TIME RATES 
5 min-Ix the 1 min rate. 
1/4 hr-2x the 5 min rate. 

CONNELLSVILLE 
Fayette County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WCVI 
1947 

Subseriber to the NAB Radio Code 

Media Code 4 239 1850 7.00 
Connellsville Broadcasters, Inc.. 133 E. Crawford 

Ave.. Connellsville, Pa. 15425. Phone 412-628-4600. 
Branch Office: Gary W. Hughes, 4 Oliver Heights, 

Uniontown. Pa. Phone 412-437-4995. 

I. PERSONNEL 
President-Cam T. Trollo, M.D. 
Manager-Albert A. Calisti. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 tv. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4d, 5. 6a, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 22a, 23a, 24a, 26, 28b, 290. 
Contracts: 40a, 45, 46. 48. 
Comb.; Cont. Discounts: 61a, 61b, 625. 
Cancellation. 70a, 70e. 

TIME RATES 
Elf 7/1/69-Reed 6/27/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: I min 30 see 15 see 
1 x  5.15 3.85 2.70 
26 x  4.75 3.55 2.50 
52 o    4.35 3.25 2.30 
104 x  3.05 2.05 2.10 
156 X.  3.55 2.65 1.90 
260 x  3.15 2.35 1.70 
312 o  2.75 2.05 1.50 
365 x  2.35 1.75 1.30 
500 x  2.15 1.60 1.20 
750 x  1.95 1.45 1.10 

  1.75 1.30 1.00 
7. PACKAGE PLANS 

7 DAY PLAN-BTA 
EA: 10 ti 20 ti 30 ti 40 ti 
1 min  3.15 2.85 2.55 2.25 
30 see  2.05 Leo 1.75 1.60 
15 sec  1.50 1.40 1.30 1.20 

8. PROGRAM TIME RATES 
PER YR: lx 26x 52x 104x 156x 260x 312x 
1 hr  46.00 42.00 38.00 36.00 34.00 32.50 30.25 
1/2 hr  29.00 26.00 25.00 24.00 23.00 21.50 18.95 
1/4 hr  17.25 15.20 15.00 14.50 14.00 13.00 12.00 
10 min__ 13.00 11.60 11.20 10.00 10.50 9.80 9.00 
5 min  6.80 6.30 5.80 5.55 5.30 4.80 4.40 

CORRY 

50 ti 
1.95 
1.45 
1.10 

Erie County-Map Location B-1 

See SIMS consumer market map and data at begin-
ning of the State. 

WOTR 
1955 

Media Code 4 239 1900 0.00 
Olivia T. ltennekamp, 25 N. Center St., Corry. Pa. 

16407. Phone 663-6611. 
Other Studio: 513-515 Berger Bldg., Pittsburgh, Pa. 
Phone 281-1365. 

I. PERSONNEL 
lier. & Coral Nfgr.-Kenneth E. Itennekamp. 

2. REPRESENTATIVES 
Dome-Messervey Co., Inc. 

3. FACILITIES 
1.000 w. days, 500 w. nights; 1370 he. 

Directional-nighttime only. 
Operating schedule: 6:00 am-midnight weekdays; 
8:00 am-11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4a. 4e. 5. 65, 7a. 
Rate Protection: 10h. 1114 12.11. 13h, 14h. 15e. 
Basic Rates: 21a, 21d, 22b, 235, 24b, 25e, 25a, 28e, 

290. 130. 
Contracts: 40e. 42d, 43, 44e. 47e, 49. 51b. 51e. 
Comb.; Cont. Discounts: 60a, 60e. 61a, 62a. 
Cancellation: 70e, 70e, 71e, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 2. 1055. (Card No. 1.) 
Card received August 1, 1955. 

Revision received January 6, 1958. 
6. SPOT ANNOUNCEMENTS 

13x 52x 1000 2600 500x 
1 min  4.00 3.30 2.85 2.60 2.40 

8. PROGRAM TIME RATES 
Ix 130 260 520 I04x I56x 260x 

1 hr  40.00 37.00 34.00 31.00 28.00 25.00 22.00 
1/4 hr  10.00 9.50 9.00 8.50 8.00 7.50 --
10 min..   12.00 11.10 10.20 9.30 8.40 7.50 6.60 

COUDERSPORT 
Potter County-Map Location F-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WFRM 
1953 

Media Code 4 239 1950 5.00 
Farm & Home Broadcasting Co., Inc.. 95 Main St., 

Coudersport, Pa. 16915. Phone 274-8600. 
I. PERSONNEL 
President-C. II, Simpson. 
Exec. Vice-Pros. & Gen'l Mgr.-John A. Fay. 
Soles Manager-Gm-map Kuratoml. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 
1 FACILITIES 

1.000 w. days; 600 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3a. 3d, 4a. 4e, 5, 6e. 7e. 8. 
Rate Protection: 10a. lia. 12a, 13a, 14a. 
Basic Rates: 20e, 21e. 21e, 22a, 22b, 23a, 23b. 24b, 

250, 26, 27. 28a, 29a. 
Contracts: 40a, 41, 42a, 44e. 45. 48. 47a, 48. 49. 50, 

51a, 
Comb.: Cont. Discounts: 605. 601. 61.a. 
Cancellation: 70b. 70c. 71a, 72. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 
Member: Allegheny Mountain Network. 

TIME RATES 
Elf 2/1/67-Ree'd 2/6/67. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 520 104x 312x 

1 min  6.90 6.56 6.21 5.87 5.52 5.18 
HOUSEWIFE TIME 

1 ti.......- 4.00 

DOYLESTOWN 
Bucks County-Map Location L-6 

See SUDS consumer market map and data at begin-
ning of the State. 

See Philadelphia Urban Area 

DU BOIS (I AM; I FM) 
Clearfield County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WCED W C E D-FM 
1939 1948 

Media Code 4 239 2000 8.00 

Tri-County Broadcasting Co.. Inc.. 80 Park Place, 
Du Bols, Pa. 15801. 

I. PERSONNEL 
General Manager-Jason S. Gray. 
Sta. & Com'i Mgr.-George Williams. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1420 Ice. Directional. 
Operating schedule: 6:30-12:05 am. EST. 
FM-ERP 9.500 w.; 101.2 mc. 

4. AGENCY COMMISSION 
15/0 by 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 7a. 
Contracts: 43. 45. 
Cancellation: 71a. 
Frequency discounts to advertisers as earned. 

TIME RATES 

Rates effective May 1, 1962. (Card No. 6.) 
Card received May 31, 1962. 

6. SPOT ANNOUNCEMENTS 
V') (01 (*) (t) 

1 time...,.. 7.25 6.00 209 times.... 6.00 5.00 
27 times.... 6.95 5.75 913 or more 
53 times.... 6.50 5.50 times._... 5.70 4.75 
105 times.... 6.30 5.25 
CI 1-minute live or transcribed. 
(t) Station Break. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

I time.... 56.00 36.40 
14 times.. 53.20 
27 times.. 50.40 
57 times.. 47.60 
105 times.. 44.80 
313 or moro 

times  42.00 

EASTON 

1/4 hr. 10 min. 5 min. 
22.40 16.00 12.90 

34.60 21.30 15.20 12.25 
32.75 20.15 14.40 11.60 
30.05 19.05 13.60 10.95 
29.10 17.90 12.90 10.80 

27.30 16.80 11.25 9.70 

Northampton County-Map Location L-5 

See SUDS consumer market map and data at begin-
ning of the State. 

See Allentown-Bethlehem-
Easton 

EBENSBURG (1 AM; 1 FM) 
Cambria County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WEND 
1961 

CEICI 

Media Code 4 239 2050 3.00 

Cambria County Broadcasting Co., 120 S. Center St., 
Ebensburg, Pa. 15931. 814-472-8801. 

I. PERSONNEL 
President-Cary H. Simpson. 
Station Manager-Robert Civis. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington. D. C.-Dome-Messervey Co., Inc. 
3. FACILITIES 

1.000 w. days; 1580 Ice. Non-directional. 
Operating schedule: 7 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash diamant. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d. 4e. 4c, 5. 6e. 7a, 8. 
Rate Protection: 10a. lia, 12a, ils. 14a. 
Basic Rates: 20a. 21e, 21e. 22a, 22b, 23a, 2313. 24b. 

25e. 26. 27, 28e. 29e. 
Contracts: 40a, 41, 42e. 44a. 45, 46. 47e. 48. 49, 50. 

51a. 
Comb.; Cont. Discounts: 600. 601, 610. 
Cancellation: 70b, 70e. 71a, 72. 73b. 
Prod. Services: 80, 81, 82, 
Member: Allegheny Mountain Network. 

TIME RATES 
Elf 2/1/67-Reed 2/8/67. 

6. SPOT ANNOUNCEMENTS 
lx I3x 260 52x 104x 3120 

1 min  6.90 6.56 6.21 5.87 5.52 5.18 
HOUSEWIFE TIME 

1 ti. 4.00 

WEN D-FM 
1962 

Media Code 4 239 2051 1.00 
Cambria County Broadcasting Co., 120 S. Center St. 
Ebensburg, Pa. 15931. Phone 814-472-8801. 

Studio: New Germany. Pa. Phone 814-495-4208. 
I. PERSONNEL 
President-Cary H. Simpson. 
Gen'l & Sales Mgr.-Robert Civis. 
Station Manager-Francis Krug. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington. D. C.-Dome-Messervey Co., Inc. 
3. FACILITIES 
ERP 9,800 w.; 99.1 me. 
Operating schedule: 9 am-midnight. EST. 
Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a. 3d, 4e. 40. 5. On, 7a, 8. 
ltate Protection: 10a, 11a, 12e, 13e, 14a. 
Basic Rates: 200. 21e, 21e, 220, 22b, 23e. 23b, 24b 

25e, 26, 27, 28a, 29a. 
Contracts: 40a, 41. 42e. 44e. 45, 46, 47e. 48, 49. 50. 

51a. 
Comb.; Cont. Discounts: 600. 601. 61a. 
Cancellation: 70b, 70e, 71a, 72, 73b, 
Prod. Services: 80, 81, 82. 
Member: Allegheny Mountain Network. 

TIME RATES 
Rates effective   

Rates received November 1, 1985. 
6. SPOT ANNOUNCEMENTS 
1 ti... 2.50 52 ti________.--.. 2.13 
13 ti 2.38 104 ti........_________ 2.01 
26 ti 2.25 312 ti..-------. 1.89 

ELIZABETHTOWN (1 AM; I FM) 
Lancaster County-Map Location 3-7 

nee SitDS consumer market map and data at begin-
ning of the State. 

WEPN 
(formerly WH RY) 

1958 

Subscriber to the NAB Radio Code 
Media Code 4 239 2100 6.00 
East Penn Broadcasting Corp., Box 1600, Elizabeth-

town, l'a. 17022. Phone 717-367-1511. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Stanley S. Stoller. 
Program Director-Barry Freldly. 

2. REPRESENTATIVES 
AAA Representatives. 

3. FACILITIES 
500 w. days; 1600 hr. Directional. 
Operating schedule: G am-local sunset. EST. 
Simulcast during AM operational hours. For null-
simulcast facilities see WEPN-FM. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 3d, 4e, 9d, 5, 6e. 71), 8. 
Rate Protection: 10a. lle, 12a. 135, 14a, 15b. 
Basle Rates: 20b, 21e, 22b, 23a, 24b, 250. 280, 29a. 
Contracts: 40a, 42b, 42d, 44b, 47e, 49, 51a. 
Comb.; Cont. Discounts: 6.0b, 60f, 61e, 62e. 
Cancellation: 70b, 71a, 72. 
Prod. Services: 80. 

TIME RATES 
Rates effective   

Rates received June 4, 1965. 
Class A-6:00-9:00 am, 4:00-6:00 pm and 8:00 
10:00 pm. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
1 min 0 sec-

PER WK: 1 wk 14 wk 52 wk 1 wk 14 wk 52 wk 
I ti  9.25 8.25 5.75 8.25 7.00 4.75 
10 or more  8.25 7.00 4.75 7.00 5.75 3.50 

CLASS B 
1 ti  7.00 5.75 4.75 5.75 4.75 3.50 
10 or more  5.75 4.75 3.50 4.75 3.50 2.25 
10 second announcements, 20 per wit, fiat-. 35.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES 
1 min 30 sec 1 min SO see 

10 ti 55. 35. 40 ti  160. 105. 
20 ti  105. CO. 50 tL.-..-.-- 170. 115. 
30 ti  135. 85. 

8. PROGRAM TIME RATES 
CLASS A 

1 hr 1/2 hr 1/4 hr 5 rain 
1-13 wk  46.00 28.00 18.50 12.00 
14-26 wk  41.00 25.00 16.25 10.50 
52 wk 3° 00 18.50 13.00 8.09 

CLASS B 
1-13 wk  29.00 16.25 12.00 8.00 
14-26 wk.  25.00 15.00 10.50 7.60 
52 wk  20.00 12.00 8.00 4.75 

/O. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

Class Clam 
PER WK: A B 
5 per wk. flat  45. 29. 
7 per wk, flat  55. 35. 

WEPN-FM 
(formerly WMSH (FM) 

1964 
Media Code 4 239 2101 4.00 
East Penn Broadcasting Corp., Box 1600, Elizabeth-

town, Pa. 17022. Phone 717-367-1511. 

I. PERSONNEL 
Pres. & Gen'l Sign-Stanley S. Stoller. 
Program Director-Barry Freldly. 

2. REPRESENTATIVES 
.AAA Representatives. 

3. FACILITIES 
ERP 20,000 w.• 106.7 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 500 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WEPN. 
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Elizabethtown-W E P N-FM-Continued 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL RATE POLICY 

TIME RATES 

Rates are identical to WEPN. See that listing. 

EMPORIUM 
Cameron County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WLEM 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 239 2200 4.01) 
Emporium Broadcasting Co.. Box 310. 145 E. Oh 

St., Emporium, Pa. 15834. Phone 814-483-3712. 
I. PERSONNEL 
Pres., Gen'l & Sta. Mgr.-.Tames A. Spotts. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 
Regional Reps Corp. 
George T. Hopewell. Inc. 

S. FACILITIES 
1,000 w. days; 1250 kc. 

Non-directional. 
Operating schedule: 6:00 am-local sunset Mon thru 
Sat; 8:00 am-local sunset Sun. EST. 

4, AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 5, Ga, 8. 
Rate Protection: 10a, 11a, 12e. 13e. 14e, 15a, 15b. 
Basic Rates: 20a, 20b, 22b, 23a. 24b, 25a, 28e, 29a. 
Contracts: 40a. 44a, 44b, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 61a, 61b, 

61e. 
Prod. Services: 80, 82. 
Affiliated with Keystone Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective -. 
Rates received January 14, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

 _ 2.60 52 ti......  2.00 
13 2.45 105 1.90 
26 2.10 300 ti.   1.75 

EPHRATA (1 AM; 1 FM) 
Lancaster County-Slap Location J-7 

Mee SltDS consumer market map and data at begin-
ning of the State. 

WGSA W G S A-FM 
1955 1062 

Subscriber to the NAB Radio Code 
Media Code 4 239 2250 9.00 
Garden Spot Broadcasters, Inc., Box 1310, 44 
Bethany Rd., Ephrata. Pa. 17522. Phonea Ephrata 
717-733-2226; Lancaster 717-397-1310. 

STATION'S PROGRAMMING DESCRIPTION 
WGSA: Programmed for general Interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 mln. Sports headlines at :50. Civic 
announcements rotated at :10. MUSIC 85%: features 
general popular muslc, 70% singles, 30% LP's, same 
format all segments. FARM: 5:30-6:30 am person-
ality plus farm director. reports, prices. Weather 
emphasis In early morning including Weather Bureau 
reports. 15 min news at 7:30 am, noon & 5 pm. 
Livestock reports daily M-F 11:50 am. Telephone 
call-in daily M-Sat 12:15-1 pm. SPORTS: two 5 
min reports daily M-S, live regional baseball. foot-
ball. basketball. Contact Representative for further 
details. Reed 7/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Samuel It. Yeuse. 
Sales Manager-John P. Weis. 
Program Director-Ed Thomas. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

S. FACILITIES 
5.000 w. days: 1310 kc. Directional. 
Operating schedule: 6 am-local sunset. EST. 
FM FACILITIES 
Enp m000 w.: 105.1 mc. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 2b. la. 3d, 4e, 4d, 5, fia. 
Rate Protection: 15b. 
Basic Rates: 20b, 22a, 23a, 24b. 24e, 25a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60h, 601. 
Cancellation: 71a. 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
Eff 3/1/69-Rec'd 3/3/69. 

AA-Mon thru Sat 6-10 am & 3:30-7 pm. 
A-All other times; Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: Ix 26x 52x 104x 156x 260x 3I2x 
AA   14.50 13.00 12.50 11.50 10.50 10.00 9.00 
A   12.50 11.00 10.50 10.00 9.50 9.00 8.00 

7. PACKAGE PLANS 
WKLY: 36 ti 24 ti 18 tl 12 ti 8 ti 
1 min. ea  8 9 10 11 12 
20/30 sec: 75% of 1-min  10 sec: 50% of 1-min. 

(D) 

ERIE (4 AM; 2 FM) 
Erie County-Map Location B-1 

See BEDS consumer market map and data at begin-
eing of the State. 

WJ ET 
1951 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 239 2350 7.00 
The "JET" Broadcasting Co., Inc., 1635 Ash SL. 

Erie, Pa. 16503. Phone 814-455-2741. 
After 5:30 p.m.-Phone 814-455-3335. 

I. PERSONNEL 
President-Myron Jones. 
Exec. Vire-Pees.. Nat'l Corn'! Mgr.-Pete Coticehla. 
General ManagerRick  Hanna. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Regional Reps Corp. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 
Non-directional. 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2e. 3a. 4a, 5, 6a, 7b. 8. 
Rate Protection: In, 11b, 12b, 13b, 141% 15e. 
Basic Rates: 20b, 21a. 24e. 25e, 27, 28e, 29e. 
Contracts: 40e. 44e. 44b, 45, 46, 49. 51e. 
Comb.: Cont. Discounts: 60b, 60g, 62d. 
Cancellation: 70e. 71a. 72. 73a. 
Prod. Services: 80, 82. 
Affiliated with Eastman. 

TIME RATES 
No. 4 Et? 9/1/69-Rec'd 8/4/69. 

I-Mon den Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 ant-3 pm & 7-10 pm. 
III-Mon thru Sat 5-6 am & 10 pm-midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: III 12 ti 18 ti 24 11 
1 min  25.00 22.00 21.00 ..._... 
30/20 sec  20.00 17.60 16.80 . 
10 sec  12.50 11.00 10.50 -.-... 

SECTION II 
1 min.  22.00 20.00 19.00 18.00 
30/20 sec  17.60 16.00 15.20 14.40 
10 sec.  11.00 10.00 9.50 9.00 

SECTION III 
1 min  20.00 17.00 16.00 15.00 
30/20 sec  16.00 13.60 12.80 12.00 
10 sec  10.00 8.50 8.00 7.50 

7. PACKAGE PLANS 
CUME PLAN 

PER WK: 1 min 
Plan A-30 ti (151, 10II, 5111)  16 
Plan B-15 tl (81, 511, 2111)  18 
30 see: 80% of 1-min. 10 sec: 50% of 1-min. 
Not combinable with other weekly plans for added 
frequency. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-4% 52 wk-10% 
Applicable to all plans. 

RATEHOLDER 
Minimum wkly sched of 6 1-min spots 6 ont-12 mid 
Mon-Sun necessary to maintain conoce wk advertis-
ing. 

8. PROGRAM TIME RATES 
5 min-1-1/2 x 1-min. 

SERVICE-ADS 

Are More Than 

MST PROMOTION! 
The Service-Ads that media puts 

into SRDS are more than just pub-

lication or station promotion. They 
represent an honest effort to pro-
vide you with information you can 
use in evaluating media and com-
paring them with others. 

The data you find in Service-Ads 
can be as valuable to you as the 
information you pick up from the 

listing material in Standard Rate. 
Be sure that you take advantage 

of this material when it is provided 

for your use. Read, and Use, the 
Service-Ads in SRDS! 

01513 

WRIE 
1948 

Media Code 4 239 2375 4.00 
Radio ERIE, Inc., Box 2072. Erie, Pa. 16512. Phone 

814-864-0601. 

STATION'S PROGRAMMING DESCRIPTION 
WRIE: Programmed for young adults and adulta. 
AIR PERSONALITIES handle all segments. MUSIC 
80%; features 75% current hits of an adult appeal, 
25% general popular, same format all segments. 
NEWS: headlines on hour, network at :30. half hour 
news at noon. Weather reports at :45. Sports reports 
at :15. RELIGION: Sun 7:30-10 am. SPORTS: 
play-by-play college and high school football, basket-
ball and major league baseball. COMMERCIAL 
POLICY: 18 minutes per hour. Contact Representa-
tive for further details. Rec'd 8/7/68. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-F. Brady Louis. 
Vice-Pros. & Sta. Mgr.-F. Bill Erb. 
Chief Engineer-Kenneth Husband. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Canada-Andy McDermott Sales Ltd. 

S. FACILITIES 
5,000 %v.; 1330 kc. 
Directional-separate patterns day and night. 

Operating shcedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 4a, 5, 6a, 8. 
Rate Protection: 10e, lle, 12e, 14e, 15a. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 2:b. 24a, 

24e. 25a, 27. 28a, 28e. 29a, 335. 
Contracts: 40e, 41. 43, 44b, 45, 46, 49, 51b. 
Comb.: Cont. Discounts: 60b, 60g, 601, 61e, 62d. 
Cancellation: 700. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
AMIlated with American Entertainment Network. 

TIME RATES 
No. 1 Eff 3/1/63-Reed 2/23/68. 

AA-Mon thru Fri 5:30-9 am & 3-7 pm. 
A-Mon thru Fri 9 am-3 pm; Sat Ss Sun 5:30 am-
7 pm. 
B-Dally 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER NS: Ix 52x 104X 260x 520x 1040x 
PER WK: I 81 5 tl 10 ti 15 ti 20 VI 25 U 
AA ......... 15 13 12 11 10 9 
A ............ 12 11 10 9 8 7 

  9 8 7 6 5 4 
30 sec: 80% of applicable 1-min rate. 
10 sec: 50% of applicable 1-min rate. 
Spots in all classes combinable for maximum dis-
counts. 

7. PACKAGE PLANS 
1-MINUTE EQUAL SPREAD PLAN 

(50% AA, 50% A) 
PER WK: 481 8 ti 12 tl 16 ti 20 tl 24 11 28 ti 
Wkly   40 72 96 120 140 160 180 

WEEKEND PLAN 
(Fri 7 pm-Sun midnight) 

Minimum 10 tl, ea  
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Concurrent AA. A and B spots may be used to reacia 
weekly minimum in above plans. 

8. PROGRAM TIME RATES 
PER YR: 1/2 hr 1/4 hr 10 mha 5 min 
1 x ........... ..... ..... 60 35 30 25 
13 x  55 30 28 20 
26 x  53 27 25 17 
52 x.  50 25 22 15 

10. SPECIAL FEATURES 
NEWS BRIEFS, SPORTS nourinuP 

WEATHER REPORT 
Applicable AA, A, or B 1-min plus 1.00 fixed -feature 
charge. 
Includes opening billboard, 2 minutes of information, 
closing 1-minute spot. 

WWFM (FM) 
1947 

CIVI IMO 
Media Code 4 239 2400 0.00 
WERC, Inc., State at 32nd, Erie, l'a, 16508. Phone 

814-525-9229. 
I. PERSONNEL 
President-Simon Goldman. 
Vice-Pres. & Gen'l Mgr.-Art Arkelian. 
Station Manager-Jim Shield. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Canada-Hardy Radio & Televlsion Ltd. 

S. FACILITIES 
ERP 9,700 w. days; 99.9 mc. 
Operating schedule: 24 hours daily. EST. 
Partial simuleast operatlon. Operated separately ex-
cept 10 pm-midnight Sat. For simulcast facilities see 

4. WAWGEYNN C" Y COMMISSION 
15%. Bills due and payable when rendered. 

5. GENERAL ADVERTISING See ended regulaflons 
General: lb, lb, la, 40. 5, 6a, 7a, 8. 
Rate Protection: 10g. 11g. 12g. 13g. 15a, rib, 16. 
Basic Rates: 21a, 21b. 21e, 21d. 22a, 22b, 23a, 23b, 

24c, 25a, 26, 28b. 28e. 29b, 31. 33e. 
Contracts: 40a. 41, 42e. 43, 44a, 45, 46, 47e, 48, 

49, 50, 51a, 51b. 
Comb.: Cont. Discounts: 60e. 60e. 60e, 61a, 62b. 
Cancellation: 70b, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
AM facilities: WWYN. 
Affiliated with American FM Network. 
Member: The Goldman Group. 

TIME RATES 
Eff Reed 4/11/68. 

6. SPOT ANNOUNCEMENTS 
5 tl 10 iti 15 U 20 81 

1 mln  8 7 6 5 
30 sec: 80% of 1-min. 10 sec: so% of 1-min. 

PENNSYLVANIA 

WWGO 
1935 

Media Code 4 239 2450 5.00 
WW00, 212 Commerce Bldg.. 11th & State Ste.. 

Erie, Pa. 16501, Phones 814-456-7078, 7079. 
I. PERSONNEL 
Station Manager-Ronald P. Smith. 
General Manager-John R. Spectate. 
Program Director-Bob Tracy. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 
Dome-Messervey Co., Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 24 hours dally. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 3a, 3d, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 1013, 11b. 12b, 13b, 14b, 150. 15b. 
Basle Rates: lob, 21b, 21d, 22b, 23b, 24b, 24e, 25a. 

28a, 19e. 
Contracts: 40a. 41, 44b, 45, 46, 49. 
Comb.; Cont. Discounts: 60b, 601. 81e, 62d. 
Cancellation: 70a, 70e, 71a, 73a, 
Prod. Services: 80, 82. 
Affiliated with CBS. 

TIME RATES 
Eft Rec'd 7/30/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

lx 52x 104x 156x 260x 312e 520x 1040x 
AAA.. 15 14 13 12 11 10 9 8 
AA.... 13 12 11 10 9 8 7 6 
A  11 10 9 8 7 6 5 4 
20/30 see: 75% of 1-min. 10 sec: 5o% of 1-min. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK, I MIN: 6 ti 12 tl 18 ti 24 ti 36 ti 
AAA   13 12 11 10 9 
AA   11 10 9 8 7 
A   9 8 7 6 5 

TOTAL AUDIENCE PLAN 
6 ti (2AAA. MA, 2A) - 60 
12 ti (4AAA, 4AA, 4A) _ 108 
18 ti (6AAA, 6AA, 6A)  144 
24 ti  - 168 
36 ti (12AAÁ, 12A, 12A) __ 216 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

AM/F11 COMBINATION-SATURATION PACKAGES 
6 ti 12 ti 18 ti 24 ti 36 tl 

1 min  16.00 15.00 14.00 13.00 12.00 
20/30 sec.  12.00 11.25 10.50 9.75 9.00 
10 sec  8.00 7.50 7.00 6.50 6.00 

10. SPECIAL FEATURES 
Neuscasta-1-1/2x earned rate. 

W W G O-FM 
1968 

Media Code 4 239 2451 3.00 
WWGO, 212 Commerce Bldg., 12th & State SU.. 

Erie, Pa. 16501. Phones 814-456-7078, 7079. 

I. PERSONNEL 
General Manager-John R. Spectate. 
Station Manager-Ron Smith. 
Program Director-Bobby Ocean. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 
Dome-Messervey Co., Inc. 

3. FACILITIES 
ERP 50,000 w. (horiz.). 50,000 w. (cert.); 103.7 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1,154 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
See WWGO listing for coded regulations. 
Affiliated with American Contemporary Network. 
Sold in combination with WWGO. See that listing 
for rates. 

TIME RATES 
EH Rec'd 7/30/89. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104x 156x 

1 min  10.00 9.00 8.00 7.00 
20/30 sec  7.50 6.75 6.00 5.25 
10 sec  5.00 4.50 4.00 3.50 

WWYN 
1941 

260x 312x 520x 1040x 
6.00 5.00 4.00 3.00 
4.50 3.75 3.00 2.25 
3.00 2.50 2.00 1.50 

RAB 

Media Code 4 239 2500 7.00 
WERC. Inc., State St. At 32nd, Erie, Pa. 16508. 
Phone 814-456-2096. 

Other office: R. D. No. 4, Robison Rd., Erie, Pa. 
Phone 814-864-3017. 

I. PERSONNEL 
President-Simon Goldman. 
Vice-Pees, & Gen't Mgr.-Art Arkelian. 

2. REPRESENTATIVES 
New York-Adam Young Radio, Inc. 
Pittsburgh-Gateway Reps, Inc. 
Cleveland-Thomas Broadcast Time Sales, Inc. 
New England-Eckels & Queen, Inc. 
Toronto-Hardy Radio & Television Ltd. 

S. FACILITIES 
5,000 w.; 1260 lie. 
DIrectional-separate patterns day and night. 

Operating schedule: 5:30-12-15 am. EST. 
Partial simulcast operation. Simulcast 10 pm-midnight 
Sat. For non-simulcast facilities one WWFM (FM). 

(This listing continued on next page) 
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PENNSYLVANIA 

Erie-W WY N-Continued 
4. AGENCY COMMISSION 
15%. Bills due and payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b. 4a. 4d, 5. 65. 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 200. 22e, 2314 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60a, 60k, 61b, 
Cancellation: 70a. 70e. 71a, 73e. 
FM facilities: WWFM (FM). 
Affiliated with NBC Radio Network. 
Member: Tho Goldman Group. 

TIME RATES 
Eff 12/1/62-Reed 10/25/62. 

6. SPOT ANNOUNCEMENTS 
Ix 13e 26x 52x 1114x 

1 min  16.00 15.00 14.00 13.00 12.00 
20/30 sec  11.50 11.00 10.50 10.00 9.50 
ID's   8.25 7.75 7.25 6.75 6.25 

7. PACKAGE PLANS 
WEEKLY SATURATION 

PER WK: 10 ti 15 ti 
1 min_  12.00 11.00 
30 sec  9.00 8.00 
ID's   6.00 5.50 

8. PROGRAM TIME RATES 
ix I3x 26e 52x I04X 156x 260x 

1 hr  110 105 59 94 88 83 77 
1/2 hr  66 63 59 56 53 50 46 
1/4 hr  44 42 40 37 35 33 31 
10 min  33 31 30 28 27 25 23 
5 min  22 21 20 19 18 17 16 

10. SPECIAL FEATURES 
STEREO JAZZ PARTY (Simulcast) 

(Sat 10 pm-midnight) 
13 wk 26 wk 

1/2 hr, rotating  25.00 22.50 

EVERETT 
Bedford County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

156x 
10.50 
9.00 
5.75 

260e 
9.75 
8.50 
5.25 

20 tl 30 tl 
10.00 9.00 
7.50 7.00 
5.00 4.50 

52 wk 
20.00 

WSKE 
1963 

Media Code 4 239 2550 2.00 

Radio Everett, Inc.. Box 187, Everett, Pa. 15537. 
Phone 814-652-2600. 

I. PERSONNEL 
Pres.. Gen% Sta. & Pros. Mgr.-Melvin "Shorty" 
Ring. 

Program Director-Sandra Bakner. 

3. FACILITIES 
250 w.; 1050 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

6. GENERAL ADVERTISING See ceded regulations 
General: la, 2a. 15. 3b, 45, 4d, 5, ea. 7a, 8. 
Rate Protection: 10b. 1113. 146. 
Basic Rates: 22a, 221% 23e. 24a, 24b, 25a, 26. 29a. 
Contracts: 40e. 42b, 45. 46, 47e, 48. 
Comb.: Cont. Discounts: 60a, 61b, 62b. 
Cancellation. 705. 70e, 71a. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 5/1/69-Itee'd 5/19/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 20 see 

1 x  2.00 1.35 1.10 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  35.00 20.00 10.50 7.50 4.75 

FARRELL 
Mercer County-Map Location B-3 

See SIMS consumer market map and data at begin-
ning of the State. 

See Sharon 
(including Farrell) 

FRANKLIN 
Venango County-Map Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WFRA 
1958 

e 
Subscriber to the NAB Radio Code 

Media Code 4 239 2600 5.00 
Northwestern Pennsylvania Broadcasting Co., Inc., 
Box 908, Voyager Motor Inn, Franklin, Pa. 16323. 
Phone 814-432-2188. 

Other office: 011 City-Box 7, 011 City, Pa. 16301. 
Phone 814-644-6701. 

I. PERSONNEL 
Station Manager-Robert H. Beaker. 

2. REPRESENTATIVES 
Gateway Reps, Inc. 
Philadelphia-Dome-Messeney Co.. Inc. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1450 ke. 

Non-directional. 
Operating schedule: 6:00 am•miclnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, lb. 4a, 4d, 5, 6a, la„ 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 220, 22b, 23a. 24b, 25a, 26, 28a, 

29a. 
Contracts: 40e. 42b, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 61e, 621). 

62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with MISS Radio Network. 

TIME RATES 
Rates effective   

Rates received April 23, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 10 5 

hr. hr. hr. min. 'min. 
1 time_.- 37.50 27.50 20.00 16.75 12.60 

20 times.... 36.00 26.40 19.20 14.50 9.60 
52 times.... 34.00 24.90 18.25 13.70 9.10 
104 times.... 32.00 23.50 17.20 12.85 8.55 
156 times__ 30.00 22.00 16.30 12.20 8.15 
260 times.... 28.00 20.40 15.20 11.40 7.60 

GETTYSBURG 
Adams County-Map Location G-7 

See SRDS consumer market map and data 
sing of the State. 

WGET 
1950 

• 

min. 
5.80 
4.90 
4.50 
4.35 
4.20 
4.00 
(CR) 

at begin' 

Media Code 4 239 2650 0.00 
Radio Station WGET, Box 280, Gettysburg, Pa. 

17325. Phone 717-334-3101. 

I. PERSONNEL 
Gent & Cœn't kign-P. H. Cunningham. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days 500 w. nights; 1320 kg. 
Directional-separate patterns day and night. 

Operating schedule: 6:00 am-midnight weekdays; 8:00 
am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on net time only; no euh discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 313, 4a, 5, Ga, 7a, 8. 
Rate Protection: 10b, 1113. 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

28a, 29a. 
Contracts: 405, 42a, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60a, 60k, 61e, 62b, 62e. 
Cancellation: 70a. 70e. 71a. 73a. 
Affiliated with MRS Radio Network. 
Member: Country Music Network. 

TIME RATES 

No. 4 Elf 10/1/61-Reed 11/6/61. 
A-Mon thou Sat 6:30-9 am, noon-1 pm & 4-7 pm; 
Sun 8 arn-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 

Ix 
1 min.  7.50 
20/30 see...... 4.50 

1 min  6.00 
20/30 sec__ 3.60 

7. PACKAGE PLANS 
WEEKLY SATURATION-ROS 

10 ti 15 tI 20 ti 30 II 50 ti 
1 min  5.65 5.50 5.25 5.00 4.75 
20/30 sec__ 3.40 3.25 3.00 2.75 2.50 
10-see ID's, flat ea, 2.00. 

B. PROGRAM TIME RATES 
CLASS A 

Ix 130 26x 52x I56x 
1 hr  75.00 71.75 67.50 63.75 56.25 
1/2 hr _ 45.00 42.75 40.50 38.25 33.75 
1/4 hr____ 30.00 28.50 27.00 25.50 22.50 
10 min........ 22.50 21.40 20.30 19.20 16.90 
5 min-. _ 15.00 14.25 13.50 12.80 11.30 

CLASS B 
1 hr  60.00 57.00 54.00 51.00 45.00 
1/2 hr.__ 36.00 34.20 32.40 30.60 27.00 
1/4 hr _ 24.00 22.80 21.60 20.40 18.00 
10 min.......... 18.00 17.10 16.20 15.30 13.50 
5 min  12.00 11.40 10.80 10.20 9.00 

CLASS A 
130 260 52x 156x 
7.15 6.75 6.40 5.65 
4.30 4.05 3.85 3.40 

CLASS B 
5.70 5.40 5.10 4.50 
3.45 3.25 3.10 2.70 

GREENSBURG (1 AM; 1 FM) 
Westmoreland County-Map Location C-6 

See SIDS consumer market map and data at begin-
ning of the State. 

75 tl 
4.50 
2.25 

260x 
52.50 
31.50 
21.00 
15.75 
10.50 

42.00 
25.20 
16.80 
12.60 
8.40 

WHJB 
1934 

e R AB 

Subscriber to the NAB Radio Code 

Media Code 4 239 2700 3.00 
WHIR, Inc., 227 W. Otterman St., Greensburg. Pa. 

15601. Phone Greensburg 412-834-0800. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Melvin A. Goldberg. 
Sales Manager-Nick A. Cervelle. 
Program Director-Ron Asbury. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1000 w. days, 500 w. nights; 620 ke. 
Directional-separate patterns, day and night. 

Operating schedule: 5:30 am-midnight. EST, DST. 
Partial simulcast operation. Simulcast 6-8 am & 6-7 
pm. For non-simulcast facilities see WOKU (FM). 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 5 6a, 7a. 
Basic Rates: 22b, 23a, 24b, 28a, 29e, 
Contracts: 40a. 45, 46. 
Cancellation: 70e. 
Affiliated with MES Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 ER 1/1/69-Rec'd 11/27/68. 
AA-5 am-8 pm. 
A-8 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 500 
1 min....._... 10.00 9.00 8.00 
30 sec  7.50 6.50 6.00 

CLASS A 
1 min or less 6.00 5.75 5.50 

7. PACKAGE PLANS 
ROS 

(within 7 days) 
PER WK: 10 ti 
1 min.... 8.50 
30 sec 6.50 

8. PROGRAM TIME RATES 
CLASS AA 
I x 26x 50x 

CLASS A 
85 81 77 

100x 
7.50 
5.50 

2000 400x 
7.00 6.50 
5.00 4.50 

5.25 5.00 4.75 

20 tl 
7.50 
5.50 

40 t1 80 tl 
7.00 6.50 
5.00 4.25 

100x 2000 400x 
100 95 90 1 hr  85 80 76 

1/2 hr.....___  65 60 55 50 45 40 
1/4 hr  50 45 40 35 SO 25 
5 min ......... -____ 38 33 28 23 18 13 

73 68 64 
55 51 47 1/2 hr  43 38 34 

1/4 hr. 43 38 34 30 26 22 
32 28 24 5 min..  20 15 11 

9. PARTICIPATING PROGRAMS 
Talent fee, per spot  1.75 
Applies to Country Music Time with Cowboy Phil 
5:30-9 am and Davey Tyson Show 10 am-noon & 
1-2:30 pm. 

W 0 K U (FM) 
1968 

JEANNETTE-GREENSBURG 

Media Code 4 239 2725 0.00 
W11.113, Inc., 306 Clay Ave., Jeannette, Pa. 15644. 

Phone 412-523-5558, 242-3303. 
I. PERSONNEL 
General Manager-Melvin A. Goldberg. 
Manager-Nick A. Corvello. 
Commercial Manager--Joseph Hannan. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 3,100 w. (bocio. & vert.) ; 107.1 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 04 ft. above average terrain. 
Partial simulcast operation. Operated separately 8 
am-6 pm & 7 pm-midnight. For simulcast facilities 
see W H113. 

4. AGENCY COMMISSION 
None; all rates net to station. 

260e 5. GENERAL ADVERTISING See coded regulations 
5.25 General: is, 21). la, 4a, 44, 5, 6s, 7a. 
3.15 Rate Protection: 10a, 11b. 12a, 13e, 145, 15b, 16. 

Basic Rates: 20b, 21b, 24b, 24e, 25a, 26, 28a, 295, 
32a, 33e. 

4.20 Contracts: 40e. 41, 42e, 43, 44b, 45, 46, 47e, 51e. 
2.50 Comb.: Cont. Discounts: 60b, 60f, 61a, 62b. 

Cancellation: 70b, 70e, 71e, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 1 Eff 2/1/66-Reed 6/20/68. 

AA-sign-on-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 260 52x 104x 312x 
1 min  4.50 4.25 4.00 3.75 3.50 

7. PACKAGE PLANS 
3005 

(Must be used within 7 day period) 
PER WK, EA: 5 tl 10 tl 25 tl 50 tl 
1 min  4.25 4.00 3.75 3.25 

8. PROGRAM TIME RATES 
CLASS AA 

lx 260 52x 1040 312x 
1 hr  60 52 48 44 40 
1/2 hr  33 31 28 26 24 
1/4 hr  22 20 19 17 16 
5 min  11 10 9 8 8 

GREENVILLE (I AM; 1 FM) 
Mercer County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WGRP 
1959 

Subscriber to the NAB Radio Cede 
Media Code 4 239 2750 8.00 
Greenville Broadcasting Co.. Box 189, 44 McCracken 

Rd., Greenville, Pa. 16125. Phone 412-588-8900. 

I. PERSONNEL 
General Manager--Kenneth B. Anderson. 
Sta. Mgr. & Frog. Dir.-Merle G. Anderson. 
Sales Manager-Lewis N. Bear. Jr. 

2. REPRESENTATIVES 
Call station collect. 
Philadelphia, Pittsburgh-Dome-blesservey Co., Inc. 

3. FACILITIES 
1,000 w.; 940 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4, AGENCY COMMISSION 
15%; 2% cash discount if paid by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3d, 4e, 5, 6a. 
Rate Protection: 10a, 11a, 120. 13a, 14a. 
Basic Rates: 20b. 210, 21b, 21e. 214, 22e, 22b, 23e, 

240, 24e, 25a, 28b, 28e, 29b, 30, 138. 
Contracts: 40a, 41, 42a, 42e, 43, 44e, 44b, 45, 46, 

470, 48. 49. 
Comb.; Cont. Discounts: 60a. 61b. 
Cancellation: 708, 704, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 

Rates effective September 1, 1959. 
Bates received February 17, 1960. 

6. SPOT ANNOUNCEMENTS 
Per Week: 

1 min. 30 sec. 1 min. 
1 time.... 6.50 4.50 12 times.... 52.50 
3 times_ 18.00 12.50 18 times.- 72.00 
5 times.. 26.50 18.00 24 times__ 90.00 
6 times.. 30.00 20.00 

8. PROGRAM TIME RATES 
1/2 hr. 

1 titne________ 42.00 
13 times  40.00 
26 times _ 37.00 
52 times  35.00 

104 times  32.00 
312 times  31.00 

1/4 hr. 
25.00 
22.00 
20.00 
19.00 
16.00 
15.00 

WGRP-FM 
1965 

• 

10 min. 
17.00 
16.00 
15.00 
14.00 
13.00 
12.00 

SO see. 
34.00 
46.00 
60.00 

5 min. 
11.50 
10.50 
10.00 
9.50 
9.00 
8.00 

Subscriber to the NAB Radio Code 

Media Code 4 239 2751 6.00 
Greenville Broadcasting Co., Box 189, 44 McCracken 

ltd., Greenville. Penn. 16125, Phone 412-588-8900. 

I. PERSONNEL 
l'res. & Gen'l Mgr.-Kenneth B. Anderson. 
Sta. klgr. & Prog. Dlr.-Merle G. Anderson. 
Sales Manager-Lewis N. Bear, Jr. 

3. FACILITIES 
EltP 3,000 w.; 107.1 me. 
Operating schedule: 6:00 am-11:00 pm. EST, DST. 
Antenna ht.: 240 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a, 3d, 4a, 5, 6a. 
Rate Protection: 10a, Ila, 13a, 14e. 
Basic Rates: 20b, 21a, 21b, 21e. 214, 22a, 22b, 23e. 

240, 24c, 25e. 28b, 28e, 29b, 30, 13e. 
Contracts: 408. 41, 42e, 42e, 43, 44e. 44b, 45, 46, 

47a, 48, 49. 
Comb.; Cont. Discounts: 60a, 61b. 
Cancellation: 70a, 710. 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 

Rates effective  . (Card No. 2.) 
Card received April 5, 1965. 

6. SPOT ANNOUNCEMENTS 
l'Elt WK: 1 min 30 sec 
1 ti .......5.00 4.50 
3 ti  18.00 12.50 
5 ti  26.50 18.00 
6 ti  30.00 20.00 

8. PROGRAM TIME RATES 
1 le 1/2 hr 1/4 hr 10 min 5 min 

1 ti  70.00 42.00 25.00 17.00 11.50 
13 ti  65.00 40.00 22.00 16.00 10.50 
26 ...... _   60.00 37.00 20.00 15.00 10.00 
52 II  57.00 35.00 19.00 14.00 9.50 
104 ti 55,00 12.00 16.00 13.00 9.00 
31° ti   54.00 31.00 15.00 12.00 8.00 

GROVE CITY 



Grove City-W E DA (FM)-Continued 
d. SPOT ANNOUNCEMENTS 

FIXED POSITION 
1 min 30 sec 10 see 

1 x  5.00 4.00 3.00 
13 x  4.75 3.75 2.75 
26 x  4.50 3.50 2.50 
52 x  4.25 3.25 2.25 
104 x  4.00 3.00 2.00 
156 x  3.75 2.75 -..-
260 x  3.50 2.50 
300 x  3.25 
500 X  3.00 

7. PACKAGE PLANS 
ROS SATURATION PLANS 

(Mon thru Sat) 
18 tl 24 01 30 01 36 01 42 01 48 ti 60 ti 

30 see  60 65 70 75 80 85 100 
30 CONSECUTIVE DAYS 

150 x  240 300 x...,._.... 450 
8. PROGRAM TIME RATES 

lx 13x 26x Mx I04x 156x 260x 
1 le  40.00 38.00 35.00 30.00 25.00 23.00 20.00 
1/2 hr  30.00 28.00 25.00 22.00 20.00 18.00 15.00 
1/4 hr  20.00 18.00 15.00 12.00 10.00 9.00 8.00 
5 min  8.00 7.50 7.00 6.50 6.00 5 50 5.00 

HANOVER 
York County-Map Location H-7 

Sce SIIDS consumer market map and data at begin-
attic of the State. 

WHVR 
1949 

• 
Media Code 4 239 2850 6.00 
Radio Hanover, Inc., Box 234, 1/2 mile W. of Car-

lisle Pike and 1-1/2 miles N. W. of Hanover. Pa. 
17331. Phone 637-3831. 

I. PERSONNEL 
Station & Commercial Manager-John D. Bare. 

3. FACILITIES 
5.000 w. days; 500 w. nights; 1280 kc. 

Directional-separate patterns day and night. 
Operating schedule: 6:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 30. 3d, 40. 5. 6a, 8. 
Basic Rates: 20b. 220. 
Contracts: 400. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 730. 
Prod. Services: 82. 

TIME RATES 
Rates effective October 1. 1955. 

Revisions received August 29. 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. (5) 
1 time... 65.00 39.00 26.00 13.00 6.50 

52 times.. 61.75 37.00 24.75 12.25 6.25 
104 times.. 58.50 35.00 23.50 11.75 5.75 
312 times.. 55.25 33.00 22.00 10.00 5.50 

C.) One minute or less. 
10. SPECIAL FEATURES 
News service charge-regular time rate plus 10%. 

HARRISBURG (4 AM; 2 FM) 
Dauphin County-Map Location H-6 

See SIMS consumer market map and data at begin-
ning of the State. 

WCMB 
1947 

alsdia Code 4 239 2900 9.00 
Hudson Broadcasting Corp., Box 3433, Harrisburg. 

Pa. 17105. Phone 717-234-3005. 
I. PERSONNEL 
General Manager-Ed. K. Smith. 

2, REPRESENTATIVES 
Edward Petry & Co.. Inc. 
Western Pa.-Dome-Messervey Co., Inc. 

3. FACILITIES 
5,000 w.; 1460 kc. Directional-night only. 
Operating schedule: 5-2 am daily. EST. 

4. AGENCY COMMISSION 
15% on broadcast rate only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a. 4a, 4d, 5, On. 7a, 8. 
Rate Protection: 16. 
Basic Rates: 20b, 21a. 21b, 21e, 22a. 22b. 23a. 24e. 

25a, 285. 28c, 29a, 33a. 
Contracts: 40a, 43, 45, 46. 48. 
Comb.•. Cont. Discounts: 60h. 61a. 
Cancellation: 70e, 710, 72, 730. 
Prod. Services: 80. 82. 
Rate Protection: 5 months. 
FM facilities: WSFM (FM). 

TIME RATES 
No. 8 Eft 4/1/69-Rec'd 3/27/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: ('') I ti 6 ti 12 01 18 01 24 01 
1 min...... 20.00 18.00 17.00 16.00 15.00 14.00 
20/30 see.... 16.00 14.00 13.50 13.00 12.00 11.00 
10 sec  12.00 11.00 10.00 9.50 9.00 8.50 

CLASS AA 
1 min.  18.00 16.00 15.00 14.00 13.00 12.00 
20/30 see  14.00 13.00 12.00 11.00 10.50 9.50 
10 see._   11.00 9.50 9.00 8.50 8.00 7.00 

CLASS A 
1 min  17.00 15.00 14.00 13.00 12.00 11.00 
20/30 see  13.50 12.00 11.00 10.50 9.50 9.00 
10 sec  10.00 9.00 8.50 8.00 7.50 7.00 

CLASS B 
1 min  ..... 12.00 11.00 10.00 9.00 8.00 
20/30 sec. 9.50 9.00 8.00 7.00 6.50 
10 sec  7.00 6.50 6.00 5.50 5.00 

(•) Specified position. 
Minutes, features and 20/30-second mote may corn-
bine to earn weekly frequency discount. These. plus 
ID's. may combine on basis of 2 ID's equaling 1 
longer spot. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: I min 20/30 
12 Plan (3AAA, 3AA, 4A. 2B)  156 125 
18 Plan (5AAA, 4AA, 6A, 313)  216 173 
24 Plan (6AAA. 6AA, 8A, 4B)  264 211 
Must be scheduled equally over 7-day period and ro-
tate within time class. Combinable with all weekly 
spots. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10%. Applied as earned. 

WFEC 
1945 

Media Code 4 239 2950 4.00 
Scott Broadcasting Corp., 112 Market St., Harris-

burg, Pa. 17101. Phone 717-238-5122. 

I. PERSONNEL 
President-Herbert Scott. 
General Manager-Ralph S. Hartman. 
Oper./Prog. Mgr.-Bob Janis. 

2. REPRESENTATIVES 
McGavren-Guild-PGIV Radio, Inc. 

3. FACILITIES 
1,000 m. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 30, 3b, 3d. 4a, 5, 60, 8. 
Rate Protection: lob, 1lb. 12b, 15b. 
Basic Rates: 20a, 210, 21e, 23a, 24b, 24e, 250. 28e. 

290, 29b, 30. 
Contracts: 400. 440, 44b, 45, 46, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60h, 62b, 62d. 
Cancellation: 70e, 710, 72, 730. 73b. 
Prod. Services: 82. 

TIME RATES 
Eff 7/15/69-Rec'd 5/27/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun all day. 
B-Mon thru Sun 7 Dm-6 am. 

7. PACKAGE PLANS 
-AA-- -A- - B - 
I min 30 see I min 30 see 1 min 30 sec 

Fixed   30 24   
6 Plan  25 20 18 14 16 13 
12 Plan  22 18 16 13 14 11 
18 Plan  20 16 14 11 12 10 
24 Plan  18 14 12 10 10 8 

TOTAL AUDIENCE ROTATION 
PLAN, EA: 12 18 24 30 36 
1/3 ea AA, A. B  17 15 13 11 10 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4hr 5 mln 

1 x  150 90 70 45 
13 x  130 80 60 40 
26 x  110 70 50 35 
52 x  100 60 40 25 

WHP WH P-FM 
1924 1946 

CBS Radio Network 
,T 
:11 

e 
KATZ RADIO 
EAST 

DU F IMU 

Subscriber to the NAB Radio Code 

Media Code 4 239 3000 7.00 
WHP, Inc.. Box 1207, Harrisburg, Pa. 17108. Phone 

717-234-3211. TWX 717-564-4126. 

I. PERSONNEL 
Pres. & Gang Mgr.-Joseph M. Higgins. 
General Sales Manager-Donald C. Yelser. 
Radio Sales Manager-John W. Bowling, Jr. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
5.000 w.: 580 kc. Directional-night only. 
Operating schedule: 5-1 am. EST. 
FM-ERP 1,800 w.; 97.3 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 780 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 30, 40, 5, 65. 7b, 8. 
Rate Protection: 10b, lib. 12b, 13b, 14b, 15d. 
Basle Rates: 200. 22a, 23s. 24c. 25a. 
Contracts: 40a, 41, 42a, 42c. 46, 470. 51a, 
Comb.: Cont. Discounts: 60a. 6M, 61b. 62b, 62d. 
Cancellation: 705. 70e, 710, 73b. 
Prod. Services: 80, 82. 
Contracts for announcements accepted 30 days prior 
to starting date. Firm contracts for programs accept-
ed 60 days prior to initial broadcast. 
Affiliated with CBS. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 18A Eff 7/1/69-Reed 5/28/69. 

AA-Mon thru Sat 6-10 am. 
A-Mon thru Sat 3-7 pm. 
B-Mon thru Sat 5-6 am, 10 am-3 pm & 7-8 pm; 
Sun noon-6 pm. 
C-All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK, I MIN: I tl 6 ti 12 ti 
Guar pos, flat  40 
Floating pos  32 ïi 30 

CLASS A 
Guar pos. flat  30 
Floating pus  25 24 23 

CLASS B 
24 
20 19 18 

CLASS C 
Guar pos, flat  17 
Floating pos  14 13 12 

Guar pos, flat  
Floating pos  

18 ti 24 tl 

29 H 

H 21 

17 16 

11 10 

TOTAL AUDIENCE PLAN 
PER WK: 12 01 21 ti 
Plan I (1/4AA, 1/4A, 1/4B. 228 408 
Plan II (1/3AA, 1/3A, 1/313)  258 468 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
All spots, regardless of length or class, may be 
combined for discounts as long as TAP spots of 
each length are properly distributed by time elasa. 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

Percentage of 1-min, per unit 200% 175% 1513% 
Programs and spots may not be combined for dis-
counts. 

10. SPECIAL FEATURES 
NEWS/WEATHER/SPORTS 

1/4 hr 10 min 5 min 
Talent fees, per unit  8.00 7.00 1.50 

WHYL W H Y L-FM 
1952 1959 

CITY OF LICENSE 

CARLISLE 

DOD 
(This is a paid duplicate of the listing appearing 
under Carlisle, Pa.) 
Media Code 4 239 1400 1.00 
Richard Field Lewis. Jr., Inc.. Bergner Bldg., 2nd 

Floor, 3rd & Market Sts., Harrisburg. Pa. 17101. 
I. PERSONNEL 
President-Marion P. Lewis. 
General Manager-Philip J. Potter. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington. D. C.-Dome-Messervey Co., Inc. 
3. FACILITIES 

5,000 w. days; 960 kc. Directional. 
Operating schedule: 6:00 am-local sunset. EST. 
FM FACILITIES 
'e:RP 760 w.; 102.3 mc. 
Operating schedule: 6:00 am-11:00 mu. EST. 

4. AGENCY COMMISSION 
15% on net station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulation!, 
General: la. 40, 4d, 5, 6a, 7a, 8. 
Basle Rates: 22a, 230. 
Contracts: 40a. 45. 
Comb.: Cont. Discounts: 600. 
Cancellation: 730. 
Affiliated with American Entertainment Network. 
Member: Green Valley Group. 

TIME RATES 
Rates effective November 1, 1964. 
Rates received November 5, 1964. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 wk 13 wk 26 wk 52 wk 
5 ti  8.00 7.50 7.00 8.50 
10 7.50 7.00 6.50 0.00 
20 7.00 6.50 6.00 5.50 

  6.50 6.00 5.50 5.00 
10-second announcements combinable with other an-
nouncements at a ratio of 2 10-second to 1-1 minute 
announcement. 
20/30 seconds-75% of applicable minute rate. 
10 seconds-50% of applicable minute rate. 

10. SPECIAL FEATURES 
PER WK: 5 MINUTE NEWSCASTS 

1132w.5k0 
10 [I  
5 01  -..._._ 

11.75 
15 01  11.00 

W 0 0 

CARLISLE 

26 wk 52 wk 
11.75 11.00 
11.00 10.25 
10.25 9.50 

(D) 

American Contemporary Ntwk. 
City of license, Carlisle, Pa. Considered by the 
American Contemporary Network as their Harrislurg 
outlet. 
See listing under Carlisle, Pa. 

WKBO 
1922 

NBC Radio Network 
e 

A Steinman Owned Station 

Subscriber to the NAB Radio Code 

Media Code 4 239 3100 5.00 
Keystone Broadcasting Corp.. 31 N. Second St.. 

Harrishswg. Pa. 17101. Phone 717-234-0191. 
STATION'S PROGRAMMING DESCRIPTION 

WKI10: Programmed for young adults 18-49 years 
old. 
MUSIC: popular selected from current best selling 
singles and albums. Jazz: 6-9 pm M-F. NEWS: 5 
min on hour network, local on half hour, 4 man 
news staff. SPORTS: live major league baseball and 
football, local college football and high school basket-
ball. Telephone talk show M -Ir 9-10 am. Stock mar-
ket reports 6:05 pm M -Ir. Contact Representative 
for further details. Reed 6/23/69. 

I. PERSONNEL 
Station Executive-Clair R. McCullough. 
Station Manager-Ron Candloto. 
National Sales Manager-Gene Peters. 

2. REPRESENTATIVES 
Sleeker Radio. Inc. 
Steinman Radio Stations: See Rep & 5/0 pages. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 6:00-1:00 am. EST. DST. 

4. AGENCY COMMISSION 
15/0 on station time. 

5. GENERAL ADVERTISING See coded regulation.) 
General: la, la, 2b. 3a, 3d, 40, 4d, 5, 6a, 7b, B. 
Rate Protection: 10c, 11c, 12c. 13e. 14e. 150. 
Basle Rates: 20b, 21b, 21d, 220. 22b, 230. 23b. 24e, 

25a, 26, 28a, 290. 
Contracts: 400, 41, 42b, 44b, 45, 46, 47e, 48, 51e. 
Comb.: Cont. Discounts: 60b, 61a, 62e. 
Cancellation: 70a. 70c, 72, 73b. 
Prod. Services: 80, 81, 82. 

PENNSYLVANIA 
New consecutive weeks schedules may be combined 
with previous schedules to earn bulk rates with!» 
contract year. 
All acceptable accounts subject to same rate. 
Affiliated with NBC. 

TIME RATES 
Eft 8/1/66-Reed 7/18/69. 

AA-Mon thru Sat 6:30-10 am. 
A-Mon thru Sat 4-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 601 12 ti 18 ti 24 ti 30 01 
AA ________.___-__ 14 13 12 11 10 

_ 10 9 8 7 6 
20/30 seconds-80% of minute rate. 
10 seconds-50% of minute rate. 

7. PACKAGE PLANS 
1-MINUTE BULK RATES 

PER YR: 250x 500x 1000x 20001 
10.00 9.00 
7.00 6.50 
6.50 5.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 ht 5 min 

1 ti   55.00 35.00 17.50 
13 ti  53.00 33.75 17.00 
26 Li  51.00 82.50 16.50 
52 ti  49.00 31.25 16.00 
104 ti  47.00 30.00 15.50 
156 ti.  45.00 27.50 15.00 
260 ti  40.00 25.00 14.00 
To earn discounts, programs must be used within 12 
month period. 

WS F M (FM) 
1965 

Media Code 4 239 3125 2.00 
Hudson Broadcasting Corp., Box 3433, 

Pa. 17105. Phone 717-234-3005. 
I. PERSONNEL 
General Manager-Ed K. Smith. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

S. FACILITIES 
ERP 3.000 w.: 99.3 mc. 
Operating schedule: 8 am-midnight daily. EST. DST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 4d, 5, 6a. 70. 8. 
Rate Protection: 10b, 11b, 12b, 13b. 146, 16. 
Basic Rates: 20b, 21a. 21b, 21e. 220, 22b, 23a, 24e. 

25a, 28b, 28e. 29a, 330. 
Contracts: 40a. 43. 45. 46. 48. 
Comb.: Cont. Discounts: 6011. 61a. 
Cancellation: 70e, 710, 72, 73a. 
Prod. Services: 80. 82. 
Alit facilities: WC1113. 

TIME RATES 
Eff Reed 12/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104-260 

Fixed times  8 7 6 

HAZLETON 
Luzerne County-Map Location K-4 

See SUDS consumer market map and data at begin-
ning of the State. 

(1 AM; 1 FM) 

Harrisburg, 

WAZL W A Z L-FM 
1932 1947 

Subscriber to the NAB Radio Code 
Media Code 4 239 3150 0.00 
Hazleton Broadcasting Co.. Tiazleton National Bank 

Bldg., Hazleton, Pa. 18201. Phones 717-454-3531, 
3532, 3533. TWX 717-220-4189. 

I. PERSONNEL 
Pres. & Mgr.-Victor C. Diehm. 
Program Director-Ron Jay. 
National Sales Manager-Thomas Tito. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 loe. Non-direc-

tional. 
Operating schedule: 5:30-1 am. EST. 
FM-ERP 2,000 w.; 97.9 me. 
Operating schedule: Same as AM. 
Antenna ht.:   

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 3b, 4a. 4d, 5, 6a, 7b, S. 
Rate Protection: 15b. 
Basic Rates: 200. 220, 22b, 230, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a. 42b. 45. 46, 47a, 48. 
Comb.: Cont. Discounts: 60a. 61e, 62b. 62e. 
Cancellation: 705, 70e, 71a. 73a. 
Affiliated with NBC and afBS. 
Member: Country Music Network. 

TIME RATES 
No. 13 Eft 5/1/69-Reed 6/2/69. 

6. SPOT ANNOUNCEMENTS 
(9 am- 4 PM & 7 pm-6 am) 

lx I3x 201 52x 104x 156x 260x 3I2x 
1 min 9.00 8.70 8.40 8.10 7.80 7.50 7.20 6.90 
30 see 7.20 6.96 6.72 6.48 6.24 6.00 5.76 5.52 
Drivetime, 6-9 am & 4-7 pm, extra 20%. 

8. PROGRAM TIME RATES 
(9 ans -4 pm & 7 pm-6 am) 

Ix I3x 26x 521 104x I56x 260x 3I2x 
1 hr.... 92.16 88.56 84.56 81.36 77.76 74.16 68.04 61.92 
1/2 hr 61.92 59.04 56.16 53.28 50.40 47.52 43.92 40.32 
25 min 52.92 50.64 48.24 45.84 43.56 41.04 37.98 34.92 
1/4 hr 43.92 42.12 40.32 38.52 36.72 34.50 32.04 29.52 
10 min 32.04 30.60 29.52 28.44 27.00 25.92 25.02 24.12 
5 min.. 19.08 18.36 17.64 16.92 16.20 15.48 14.94 14.40 

Drivetime, 6-9 am & 4-7 pm, extra 20%. 
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HUNTINGDON 
Huntingdon County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WHUN 
1946 

Media Code 4 239 3200 3.00 
BuntIngdon Broadcasters, Inc.. 400 Washington St.. 
Huntingdon, Pa. 16652. Phone 814-643-3310. 

I. PERSONNEL 
President-John II. Biddle. 
Manager-William E. German. 

3. FACILITIES 
5,000 w.; 115) ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 Urne only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: 20, 4a, 4d, 5, 6e, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 200. 22a, 22b, 23a, 24b, 25a, 285. 
Contracts: 400. 45, 46. 47a. 
Comb.: Cont. Discounts: 600, 610. 615, 625. 
Cancellation 71a, 73a. 
Frequency discounts as earned, no rebates. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective October 1, 1957. 
Rates received August 2, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 Sta. 

hr. hr. hr. min. min. min. brk. 
1 time.... 62.40 35.10 20.18 17.94 15.60 5.40 3.60 

13 times.. 59.28 33.38 19.27 17.16 14.82 5.13 3.30 
26 times.. 56.16 31.59 18.25 16.38 14.04 1.86 3.00 
52 times.. 53.04 29.84 17.13 15.60 13.25 459 2.50 
104 times.. 49.02 28.08 16.22 14.82 12.48 432 2.40 
312 times.. 48.80 24.96 15.21 14.04 11.70 4 .15 2.10 

INDIANA 
Indiana County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WDAD 
1945 

Media Code 4 239 3250 8.00 
WDAD, Inc., Box 668. Oakland & School Sts., In-

diana, Pa. 15701, Phone 412-465-5511. 
I. PERSONNEL 
Station Manager-Ray Goss. 
Regional Sales Manager-Joe Million. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 6:00-1:00 am weekdays at 1 Sun. 
EST. 

4, AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3b. ad. 40. 4d. 5, 6b, 7b, 8. 
Rate Protection: 15a. 15b. 
Basic Rates: 20b. 22a. 22b. 23b, 24a, 24e, 25a, 26. 
Contracta: 40a, 44a. 45. 48. 48. 51a. 51b. 
Comb.; Cont. Discounts: 60a. 68e. 60h, 61e. 62d. 
Cancellation: 70a. 70e. 71a, 72, 730. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 

Rates effective April 1. 1965. 
Rates received March 17, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec I min 

I U. 8.00 6.00 130 ti 6.75 
13 U._ ..... ____. 7.75 5.75 260 ti..._____. 6.50 
26 tl ..... _-.-._ 7.50 5.50 520 ti.______ 6.25 
52 tl 7o5 5.25 1000 U  6.00 
65 ti ..... _____ 7.00 5.0o 

8. PROGRAM TIME RATES 
1 tar 1/2 hr 1/4 hr 10 mln 

1 U.._   40.00 30.00 20.00 15.00 
13 ti....................,..... 37.00 28.00 19.00 14.50 
26 ti...____________ 34.00 26.00 18.00 14.00 
52 Li  _ 31.00 24.00 17.00 13.50 
65 ti...____________. 28.00 22.00 16.00 13.00 
130 ti  . 25.00 20.00 15.00 12.50 
260 U._ ........... _._...-- 22.00 18.00 14.00 12.00 

JENKINTOWN 
Montgomery County-Map Location L-6 

See SUDS consumer market map and data at begin-
ning of the State. 

30 see 
4.75 
4.50 
4.25 
4.00 

5 min 
12.00 
11.50 
11.00 
10.50 
10.00 
9.50 
9.00 

See Philadelphia Urban Area 

JOHNSTOWN (3 AM; 2 FM) 
Cambria County-Map Location D-6 

Seo SIMS consumer market map and data at begin-
ning of the State. 

WARD WARD-FM 
1946 1949 

Media Code 4 239 3300 1.00 
Central Broadcasting Co.. inc.. 301-305 Franklin St.. 

Johnstown, Pa. 15901. Phone 536-0761. 
I. PERSONNEL 
Vice-President-George D. Gartland. 
General Manager-William L. Santoro. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
Philadelphia, Plusburgh, Baltimore. Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 
3. FACILITIES 

1.000 w. days, 250 w. nights; 1490 kg. 
Non-dIreetIonal. 

Operating schedule: 6-1 am. EST. 

FM FACILITIES 
ERP 250 w.; 92.1 me. 
Operating schedule: Same as AM. 
Antenna ht.: 650 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; no cash discount on talent or remote facilities. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 30, 3b, 4a. 5, Oa. 
Rate Protection: 105, 115, 12b, 13b, 145, 
Basic Rates: 22a. 22b. 23a, 24a, 245, 250, 26, 29a. 
Contracts: 40a, 45. 46. 475. 
Comb.; Cont. Discounts: 60a. 615, 61e. 625, 62e. 
Cancellation: 70a. 70e, 71a, 73a. 
Affiliated with CBS. 

TIME RATES 
Rates effective June 1, 1958. (Card No. 3.) 

Card received May IS, 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 br. 5 min. 1 min. 
I time.. 110.00 70.00 45.00 25.00 9.00 

13 times 105.00 67.00 42.50 23.75 8.55 
26 times 100.00 64.00 40.00 22.60 8.10 
52 times 95.00 61.00 37. 50 21.25 1,65 
104 times 90.00 50.00 35.00 20.00 7.20 
156 times 85.00 55.00 32.50 18.75 6.75 
260 times 80.00 52.00 30.00 17.50 6 30 
520 times 75.00 49.00 2/.50 16.25 5.65 
624 or more 

times__ 70.00 46.00 25.00 15.09 5.10 
7. PACKAGE PLANS 

1-minute, per week: 1 wk. 6 wits. 13 wks. 26 aka 
10 times........-_____ 6.75 6.50 6.25 e.00 
15 timez..._-____- 6.50 6.25 6.00 5.75 
20 6.25 6.00 5.75 5.50 

10 second ID's-50% applicable minute rate. 

WCRO 
1947 

Media Code 4 239 3350 6.00 

Century Broadcasting Corp.. Carnegie Bldg., 605 
Main St. Johnstown. Pa. 15901. Phone 536-5158. 

I. PERSONNEL 
Gen'l ge Sales Mgr.-John P. Foster. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 
Pittsburgh-Gateway Reps., Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 5-2 am. EST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 20. 3a, 40. 4e. 5. 60, 8. 
Rate Protection: lob. 1lb. 12b. 
Basic Rates: 200. 22a. 23a. 24b, 25a, 28a, 290. 
Contracts: 40a. 45. 46. 
Comb.: Cont. Discounts: 600. 
Cancellation: 71a. 73a. 
Affiliated with MBS. 

TIME RATES 
Elf 1/1/68-Ree'd 12/29/67. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-All other times. 

G. SPOT ANNOUNCEMENTS 
ix 52x 104x 156e 260x 3I2x 520x 1040x 

AAA.. 19 18 17 16 15 14 13 12 
AA .. 17 16 15 14 13 12 11 10 
A .... 14 13 12 11 10 9 8 7 

7. PACKAGE PLANS 
SATURATION PLAN 

I2x 18x 24x 30x 
AAA  16 15 14 13 
AA 14 13 12 11 
A     11 10 9 8 

TOTAL AUDIENCE PLAN 
1 MINUTE 

12 ti (4AAA. 4AA, 4A).. 152 
18 ti (6AAA. 6A.A. 6A)  210 
24 ti (8AAA. 8AA, 13A)  256 
30 ti (10AAA. 10AA. I0A)  290 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

WJAC 
1925 

e 
Subscriber to the NAB Radio Code 

Media Code 4 239 3400 9.00 
WJAC, Inc.. WJAC Bldg- Hickory Lane. Johnstown. 
Pa 15907. Phone 814-255-5831. TIVX 814-535-
1160. 

1. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Edwrvd J. Kim. 
Program Director-Frank Deli 
Traffic & Scheduling-Margaret ()sole. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South. Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
10.000 w.; 850 Ice Directional. 
Operating schedule: 5:30-1:30 am weekday,: 8:Ou 
am-midnight Sun EST 

4. AGENCY COMMISSION 
15%; no cash discount. No discount on talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 35. 40. Id, 5, 6a, 7b, 8. 
Rate Protection: 125. 13b. 145. 
Basic Rates: 200. 22a, 225. 230. 250. 285. 
Contracts: 40a. 45. 46, 475. 48. 
Comb.: Cont. Discounts: 605. 60k. 
Cancellation: 700. 70e. 71a, 73a. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. r Eff 8/1/60-ilee'd 8/5/66-

7. PACKAGE PLANS 
AAA-Mon thru Sat 6-9:30 am 3c 4-7 pm. 
AA-Mon thru Sat 5:304 am. 9:30-4 pm: Sun 8 
am-7 pm. 
A-Mon thru Sat 7 pm-1:30 am; Sun 7 pm-midnight. 

CLASS AAA 
PER WK, EA: 6 ti 12 tl 18 01 24 tl 30 ti 
1 min  18.00 17.00 16.00 15.00 14.00 
30 see  14.40 13.60 12.80 12.00 11.20 
10 sec  9.00 8.50 8.00 7.50 7.00 

CLASS AA 
1 min............-   16.00 15.00 14.00 13.50 13.00 
30 sec  12.80 12.00 11.20 10.80 10.40 
10 sec 8.00 7.50 7.00 6.75 6.50 

CLASS A 
1 min. • 14.00 13.00 12.50 12.00 11.50 

11.20 10.40 10.00 9.80 9.20 
10 sec  7.00 6.50 6.25 6.00 5.75 

ROS-Single Product 
25 1-min spots per wk-187.50 when contracted for 
minimum of 26 weeks consecutively. 52 week dis-
counts not applicable. 

Discount 
52 comm. wks...   10% 
Multi-brand advertisers can combine concurrent-nui-
ning schedules for lower rate only when schedules 
are placed simultaneously. 
Programs and announcements cannot be combined to 
earn larger discounts. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

Flat   108.00 72.00 36.00 
10. SPECIAL FEATURES 
Newscasts: On the hour. 

NEWSCAST PACKAGES 

3 5-minute newscasts.. 
5 5-minute newscasts__ 

WJAC-FM 

ea per wk 
.. 30.00 90.00 

25.00 125.00 

1948 
Media Code 4 239 3401 7.00 
WJAC. Inc., WJAC Bldg., Hickory Lane, Johnstown. 

Pa. Phone 814-255-5831. TWX 814-248-8354. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Edward J. Klym. 
Program Director-Frank Dell. 

2. REPRESENTATIVES 
The Meeker Company, Inc. 

3. FACILITIES 
ERP 57,000 w.; 95.5 mc. 
Operating schedule: 6:45-1:00 am weekdays; 9:00-
12:05 am Sun. EST. 
Antenna ht.-1.070 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 35, 35, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 12b, 13b, 14b. 
Basic Rates: 203. 220. 221). 23a. 285. 29a. 
Contracts: 400. 45, 46. 478. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 700. 70e, 71a. 730. 
FM operated separately from AM 9:00 am-11:00 pm 
daily, all stereo. 
TV facilities: WJAC-TV. 

TIME RATES 
Pates effective May 1. 1962. 
Rates received May 4, 1962. 

7. PACKAGE PLANS 
Per week: Each Total Each Total 
7 times 8.00 56.00 28 times.... 5.00 140.00 

14 times 7.00 98.00 35 or more 
21 times 6.00 126.00 times   4.50 

8. PROGRAM TIME RATES 
I hr. 1/2 hr. 1/4 hr. 5 min. 

Flat   48.00 30.00 20.00 10.00 

KANE 
McKean County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WKZA 
1954 

Media Code 4 299 3450 4.00 
WKZA Broadcasting Co., Box 518, S. Fraley St., 
Kane, l'a. 16735. Phone 814-837-7100. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Edward H. Lenawar. 
Commercial Manager-Guy Willey. 
Program Director-John Chimiklis. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1.000 w. days; 960 he. Non-directional. 
Operating schedule: 6.00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 to recognired agencles. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3a. 4a, 5. Ga, To. 8. 
Rate Protection: 10e. 11e. 12g, 13e. 14g, 15a. 
Basic Rates: 205, 21a, 22a, 235, 24b, 25e. 26, 28b, 

29a. 30. 
Contracts: 40a. 41a, 425. 44a, 45, 46. 47a, 49, 51a. 
Comb.: Cont. Discounts: 60h, 61a. 62d. 
Cancellation: 70a, 70c. 71b. 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with 

TIME RATES 
No. 1 Eft 6/1/66-Reed 5/13/66. 

6. SPOT ANNOUNCEMENTS 
1 min............ 5.00 10 2.00 
30 see  350 

8. PROGRAM TIME RATES 
I hr I/2hr 1/4 hr 10 min 9 min 

1 x  40.00 24.00 16.00 12.00 8.40 
DISCOUNTS 

131-5% 52x-15% 156I-37-1/2% 
261-10% 104.x-25% 2601-45% 

KITTANNING 
Armstrong County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WACB 
1948 

Media Code 4 239 9500 6.00 
WACB, Inc.. Kittanning Highlands, Kittanning, Pa. 

16201. Phono 412-543-1381. 
I. PERSONNEL 
President-Ray H. Rosenblum. 
General Manager-G. Earl Sadlon. 

3. FACILITIES 
1.000 w. days: 1380 toc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3b. 4a. 5, 6a, lb. 8. 
Rate Protection: 10a, Ila, 12a, 130. 14a. 16. 
Basic Rates: Ma. 21b, 22a, 22b. 23b, 24b, 25a, 28b. 

28e, 29a. 23a. 
Contracts: 40a. 41, 42e, 44a, 45. 46. 47e. 48. 49. 

51a, 51b, 51e, 
Comb.; Cont. Discounts: 600. 60e, 60e, 60h, 61e, 62d. 
Cancellation: 70a, 70e, 710. 735. 
Prod. Services: 80. 82. 
Affiliated mith KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf   Rec'd 7/16/69. 
G. SPOT ANNOUNCEMENTS 

Ix 52e I04x 312e 
1 min  3.70 3.40 3.30 3.00 
30 sec  3.25 2.65 2.50 2.10 
10 sec  2.75 1.95 1.85 1.35 

8. PROGRAM TIME RATES 
lx 13x 26x 52x 104x 156x 260x 312x 

1 hr.... 71.00 68.00 66.00 64.00 61.00 59.00 57.00 54.00 
1/2 hr 35.00 34.00 33.00 32.00 31.00 30.00 29.00 27.00 
1/4 hr 18.00 17.00 16.00 15.50 15.00 14.50 14.00 13.50 
5 min 9.00 8.00 7.00 6.50 6.00 5.50 4.50 4.00 

LANCASTER (2Am; 3Fm) 
Lancaster County-Map Location J-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WDAC (FM) 
1959 

A Crawford Owned Station 
Media Code 4 239 3550 1.00 
Crawford Broadcasting Company, Box 22, Lancaster, 

Pa. 17604. Phones 717-284-4123. 
STATION'S PROGRAMMING DESCRIPTION 

WDAC (FM): Programmed for general interest to 
Christians, Protestant. 
Alit PERSONALITIES handle all segments. FARM: 
5-7 am. noon-1 pm, 3 men, weather, county agent. 
university extension service. General: 7-9 am. 11 
am-noon, 1:30-1:45 Pm, 3:30-3:45 pm, 7;30'8 pm. 
9-9:45 pm pre-recorded religious. Specific: 9-11 
am & 3:45-4:30 pm housewives, music. 2-3:30 pm 
guest telephone interviews, 4:30-5 pm children, 5.10-
5:25 pm news commentary. 5:30-6 pm teens, 6:10-
6:30 pm sacred music, 6:35-9 pm mall request, 10 
pin-12M classical, 12M-5 am music, pre - recorded 
religious. Miscellaneous: 10:05-10:15 am & 5:25-
5:30 pm community events. 6:304:35 pm telephone 
interviews, 9:50-10 pm music. NEWS: six 5 min. 
two 10 min, two 15 min. Local news 6:50 am, 12:15 
pm, 6:05 pm. 16 commercial minutes maximum per 
hour. Itec'd 1/2/68. 

I. PERSONNEL 
General Manager-Donald B. Crawford. 
Station Manager-Paul R. Hollinger. 
Chief Engineer-Ralph Baneman. 

3. FACILITIES 
ERP 15.000 w.; 94.5 me. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 554 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la, 4b. 5, 6a, 7b, 8. 
Rate Protection: 10a. 121, 13a. 14a, 15b, 16, 
Basic Rates: 20b. 21a, 21d, 225. 23a, 24b, 24e, 25a, 

26, 286, 28e, 29a. 
Contracts: 40b. 42a, 43. 44a, 46. 47a. 48. 49, 50, 

51b. 
Comb.: Cont. Discounts: Gob, 61a, 62b. 
Cancellation: lib. 70d, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Tobacco advertising not acceptable. 

TIME RATES 
Eff-Rec'd 1/3/67. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 x  7.20 104 x 5.40 
3 x  6.90 156 x  5.10 
26 o  6.60 260   4.80 
29 o  6.30 312 x 4.20 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 50 tl 40 61 50 ti 
1 min/140 went  5.00 4.50 4.00 3.50 3.00 
30 seconds-75% of applicable 1-mlnute rate. 
10 seconds-50% of applicable 1-minuto rate. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
1 x  50 30 25 15 

DISCOUNTS 
52x-10% 158x-20% 312x-30% 
104x-15% 260x-25% 

WGAL 
1922 

NBC Radio Network 
e 

A Steinman Station 
Subscriber to the NAB Radio Code 

Media Code 4 239 3600 4.00 
WGAL, Inc., 24 S. Queen St., Lancaster, Pa. 17603. 
Phone 717-397-0333. 
STATION'S PROGRAMMING DESCRIPTION 

WGAL: Programmed for young adults 18-49 years 
old. 
MUSIC: popular selected from current best selling 
singles and albums. NEWS: 5 min on hour network. 
Local reports 7 times daily. Extended reports 8 am. 
10:50 am. 6 pm. 3 man news department, mobile 
unit. SPORTS: 5 min reports during am and pm 
drivetime, extended report 6:15 pm, live major league 
baseball and football, local live college and high 
school football and basketball and automobile racing. 
FARM: 5:45-6 am, 12:10-12:20 pm, M-S. Commodity 
and livestock prices, county farm agent. Stock market 
reports 5:05 pm. M-F. Weather: direct from US 
weather bureau 4 times daily. Contact Representative 
for further details. Reed 6/23/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Clalr It. McCollougb. 
Station Manager-Kenneth L. ICreider, 
National Sales Representative-H. Eugene Peters. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Steirunan Radio Stations: Seo Rep & 13/0 pages. 

9. FACILITIES 
1,000 w. days. 250 w. nights; 1490 toc. 

Non-directional. 
Operating schedule: 5:45 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 on station time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 2h, 3a. 3d. 4a. 4d, 5. 6a, 7b, 8. 
Rate Protection: 10c. Ile. 12c. 13e. 14c, 15a. 
Basic Rates: 20h. 215, 21d, 22a. 22b. 230. 235, 24e. 

25a, 26. 28a. 200. 
(This listing continued on next page) 
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Lancaster-W G A L-Continued 
Contracts; 400. 41. 42b. 44b, 45. 46. 47e. 48, 51c. 
Comb.; Cont. Discounts: 60b, 61e, 62a. 
Cancellation: 705, 70e. 71e. 72, 73b. 
Prod. Services: 80, 81, 82. 
New consecutive weeks schedules may be combined 
with previous schedules to earn bulk rates within 
contract year. All acceptable accounts subject to 
same rate. 
Affiliated with NBC Radio Network. 

TIME RATES 
Eff 8/1/66-11eed 7/18/66. 

AA-Mon thru Sat 6:30-10 am. 
A-Mon thru Sat 4-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 tl 12 II 18 ti 24 tl 30 ti 
.AA _._..--______ 14 13 12 11 10 

10 9 8 7 6 
20/30 seconds-80% of minute rate. 
10 seconds-50% of minute rate. 

7. PACKAGE PLANS 
1-MINUTE BULK RATES 

PER YR: 250x 500e 1000x 20(10x 
AA 12.00 11.00 10.00 9.00 
A   9.00 8.00 7.00 6.50 
11   8.00 7.00 6.50 5.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti  55.00 35.00 17.50 
13 ti  „ 53.00 33.75 17.00 
26 ti  51.00 32.50 16.50 
52 ti  49.00 31.25 16.00 
104 ti  47.00 30.00 15.50 
156 tl  45.00 27.50 15.00 
260 ti  40.00 25.00 14.00 
To earn discounts, programs must be used within 12 
month period. 

WGAL-FM 
11444 

A Steinman Station 
Subscriber to the NAB Radio Code 

Media Code 4 239 3601 2.00 
WGAL. Inc., 24 S. Queen St., Lancaster, Pa. 17603. 
Phone 717-397-0333, 

I. PERSONNEL 
President & General Manager-Clair R. McCollough. 
Station Manager-Kenneth L. Kreider. 
National Sales Representative-H. Eugene Peters. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
ERP 20,000 w. (hertz. & vert.); 101.3 mc. Stereo. 
Operating schedule: 5:45 am-midnight. EST. 
Antenna ht.: 940 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WGAL listing for coded regulations. 
Affiliated with see NBC Radio Network. 
TV facilities: WGAL-TV. 

TIME RATES 
Elf 11/1/66--Reed 10/7/66. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE AND 30-SECOND ANNOUNCEMENTS 

-1-12 wk- -13-25 wk-
PER WIC: ea tot ea tot 
1 ti  10.00 10.00 9.50 9.50 
5 ti  9.00 45.00 8.50 42.50 
10 or more ti  8.00 80.00 7.60 76.00 

-26-51 wk- -52 wk-
1 ti  9.00 9.00 8.50 8.50 
5 ti    8.00 40.00 7.00 38.00 
10 or more ti  7.20 72.00 6.85 68.50 

8. PROGRAM TIME RATES 
*1 hr t1/2 hr 5 min 

1 ti  70.00 42.00 21.00 
2 ti    83.00 38.00 19.00 
3 ti  59.50 35.50 18.00 
5 or more ti    56.00 33.50 17.00 
(•1 1 hour or 55 mlnutes. 
(11 1/2 hour or 25 minutes. 

WGSA WGSA-FM 
1965 1962 

CITY OF LICENSE 

EPHRATA 

13:91:1 
Subscriber to the NAB Radio Code 

(This is a paid duplicate of the listing appearing 
under Ephrata, Pa.) 
Media Code 4 239 2250 9.00 
Garden Spot Broadcasters. Inc., Box 1310, 44 Beffiany 
Rd_ Ephrata, Pa, 17522. Phones Ephrata 717-
733-2226: Lancaster 717-397-1310. 
STATION'S PROGRAMMING DESCRIPTION 

WGSA: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min. Sports headlines at :50. Civil 
announcements rotated at :10. MUSIC 85%; features 
general popular music, 70% singles, 30% LP's. same 
format all segments. FARM: 5:30-6:30 am person-
ality plus farm director, reports, prices. Weather 
emphasis in early morning including Weather Bureau 
reports. 15 min news at 7:30 am, noon & 5 pm. 
Livestock reports daily M-1? 5:10 pm. Telephone 
call-in daily M-Sat 12:15-1 pm. SPORTS: two 5 
min reports daily M-S, live regional baseball. foot-
ball, basketball. Contact Representative for further 
details. liec'd 7/20/07. 

I. PERSONNEL 
Pres. & Gent Mgr.-Samuel R. Yeuse. 
Sales Manager-John P. Weis. 
Program Director-Philip A. Jacobs. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
5.000 w. days; 1310 be. Directional. 
Operating schedule: 6 am-local sunset. EST. 
FM FACILITIES 
ERP 10,000 w.; 105.1 mc. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations, 
General: la. 2a, 2b, 3a, 3d, 4a, 4d, 5. 6s. 
Rate Protection: 15b. 
Basic Rates: 20b, 22e. 23e. 24b, 24e, 25e. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60h, 601. 
Cancellation: 71e. 72, 73b. 
Prod. Services: 90. 82. 
Affiliated with American Entertainment Network. 
Member: National Agitadlo Groups, Inc. 

TIME RATES 
Elf 3/1/69-Rec'd 3/3/69. 

AA-Mon thru Sat 6-10 am & 3:30-7 pm. 
A-All other times: Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: lx 26x 52x 104e 156x 260x 812x 
AA   14.50 13.00 12.50 11.50 10.50 10.00 9.00 
A   12.50 11.00 10.50 10.00 9.50 9.00 8.00 

7. PACKAGE PLANS 
WKLY: 36 ti 24 ti 18 ti 12 ti 8 ti 
1 min, ea  8 9 10 11 12 
20/30 sec: 75% of 1-min  10 sec: 50% of 1-min. 

(D) 

WLAN 
1946 

American Contemporary Ntwk 
Media Code 4 239 3650 9.00 
Peoples Broadcasting Co., Inc.. Box 868, 252 N. 
Queen St., Lancaster, Pa. 17603. Phono 717-394-
7261. 

I. PERSONNEL 
President-Frank H. Altdoerffer. 
Manager-Samuel II. Altdoerffer. 
Sales Manager-W. F. Cifuni. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington. D. C.-Dome-lidesservey Co., Inc. 
3. FACILITIES 

5,000 w.; 1310 kc. Directional. 
Operating schedule: 24 hours. EST. 

4. AGENLY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. 2a, la, 3e. 3d, 4a, 44. 5. 6e. 
Rate Protection: 10b, 11c. 12f, 13f. 14a, 15b. 
Basle Rates: 21e, 21b, 22a, 22b, 23b, 25a, 28b, 28e, 

29a, 30, 31. 
Contracts: 40a. 41, 94b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60e, 61e. 
Cancellation: 71a, 72. 73b. 
Prod. Services: 81, 82. 
I'M operated separately from AM. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 11 Elf  Reed 4/26/68. 

Drive Time-Mon thru Fri 6:30-10 am & 3:30-7 pm. 
Daytime (BTA)-Mon thru Fri 5-6:30 am & 10 am-
3:30 pm; Sat As Sun 6:30 am-7 pm. 
Evening-Dally 7 pm-12:30 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 26x 52x I04x I56x 260x 3I2x 520x 
(*I   14.50 14.00 13.50 13.00 12.50 12.00 11.50 11.00 
(”)   13.50 13.00 12.50 12.00 11.50 11.00 10.50 10.00 
(1)   12.50 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
CI Drive Time. 
O.') Daytime. 
(f) Evening. 80  

30 c % f 1-min. 10 sec: 50% of 1-min. 
20 sec: 70% of 1-min. 

7. PACKAGE PLANS 
PER WK. ROS: 10 ti 20 ti 30 ti 40 ti 50 tl 
1 min_  12.50 12.00 11.50 11.00 10.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

13 x  100 71 47 37 30 
DISCOUNTS 

26x- 5% 104x-18% 260x-28% 
52x-12% 156x-24% 

W LA N-FM 
1948 

Media Code 4 239 3651 7.00 
Peoples Broadcasting Co., Inc., 252 N. Queen St.. 

Lancaster. Pa. 17603. Phone 717-394-7261. 
I. PERSONNEL 
President-Frank H. Altdoerffer. 
Manager-Samuel M. Altdoerffer. 
Sales Manager-W. F. Cifuni. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Philadelphia, Pittsburgh. Baltimore, Richmond, Wash-

ington, D. C.-Dome-liesservey Co., Inc. 
3. FACILITIES 
ERP 7.500 ov.; 96.9 me. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; billed monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 3b. 4e, 44, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20e, 22e. 22b, 23e, 24b. 25e. 28a. 29a. 
Contracts: 40s, 45, 46, 47e. 48. 
Comb.; Cont. Discounts: 60e. 60k, 610, 61b, 61e. 
Cancellation: 70a, 70e. 71e. 73a. 
Affiliated with American FM Network. 

TIME RATES 
No. 11 Elf Reed 4/26/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 260x 3I2x 520x 

1 min 7.25 7.00 6.75 6.50 6.25 6.00 5.75 5.50 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
20 sec: 70% of 1-min. 

7. PACKAGE PLANS 
PER WK, ROS: 10 tl 20 tl 30 ti 40 ti 50 ti 
1 min......_ ....... ....... 6.25 6.00 5.75 5.50 5.25 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
20 sec: 70% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 o  52.50 37.50 25.00 21.25 17.50 
26 x  47.00 33.50 22.00 18.75 15.50 
52 x  44.25 31.50 20.50 17.50 14.50 
104 x  41.25 29.50 19.50 16.50 13.50 
156 x  38.75 27.50 17.50 15.00 12.50 
260 x  36.00 25.50 16.00 13.75 11.50 
312 x  33.50 23.50 14.50 12.50 10.50 
520 z  29.50 20.50 12.50 10.75 9.00 

WSBA 
City of license. York, Pennsylvania. 
Lancaster office-1470 Manbelm Pike. Phone 717-

393-1155. 
See listIng under York, Pennsylvania. 

  Advertisement  
WSBA - York-Lancaster-Harrisburg 

Harrisburg phone number-717-233-1155 
Lancaster phone number-717-393-1155 
WSBA serves Harrisburg in primary fashion. First in 
York-Lancaster-Harrisburg 6-County Area Pulse, Sep-
tember-October, 1968-6 AM to 7 PM. No campaign 
in Central Pennsylvania complete without WSBA. 

Drive Times 
1 Minute (12x/   - ....- _. _ ... _ $33-00 
Represented by Robert E. Eastman- &Co.,Ine. 

LANSDALE 
Montgomery County-Map Location L-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WNPV 
1960 

Duo 
Media Code 4 239 3700 2.00 
Equitable Publishing Co.. Box 1440, Snyder Pd.„ 

Lansdale. Pa. 19446. Phones 855-8211. 723-2116. 

I. PERSONNEL 
Station Manager-John G. Sklbbe. Jr. 
Sales Mgr. & Frog. Dir.-Richard H. Helst. 
Chief Engineer-W. Leroy Nuss. 

2. REPRESENTATIVES 
Dome-Messervey Co., Inc. 

3. FACILITIES 
500 w. days; 1440 ke. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb, 3c, 4a. 4d. 5. 6a, 713. 8. 
Rate Protection: 10a. 11e. 12a, 13a. 140. 
Basle Rates: 2.0b, 21b, 22a, 22.b. 24b, 24e. 25a. 23b. 

28e, 20e. 
Contracts: 40a. 41. 440, 44b, 45. 46, 47a, 49, 50. &la. 
Comb.; Cont. Discounts: 60a, 60e. COL 61e. 624. 
Cancellation: 71a. 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 9/1/69-Reed 8/6/69. 

6. SPOT ANNOUNCEMENTS 
I x I56x 2600 312x 500x 7580 1000x 

1 min 9.23 6.47 6.23 5.88 5.65 5.41 129 

7. PACKAGE PLANS 
(Must he used within 7 days) 

10 ti 15 ti 20 ti 30 01 41? ti 
1 min  7.06 6.76 6.47 6.18 188 

8. PROGRAM TIME RATES 
lx 130 260 52x 1560 8I2x 

5 min..... ..... 21.18 14.12 13.53 11.77 10.59 1100 
10 min  23.53 22.35 21.19 18.82 17.65 15_29 
1/4 br  29.41 27.06 25.88 23.53   
1/2 hr  47.06 44.71 42.35 41.18 37.65 ...-... 
1 hr  88.24 70.59 64.71 58.82 ..... 

LANSFORD 
Carbon County-Map Location K-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WLSH 
1952 

Media Code 4 239 3750 7.00 
Miners Broadcasting Service, Box "D," Lansferd. 

l'a. 18232. l'hone 717-645-3123. 
I. PERSONNEL 
President-Joseph L. Maguire. 
Vice-Pros. & Gen'l Mgr.-John Bud Angst. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
Pennsylvania, Maryland, Ohio, D. C.-Dome-IlesserveY 

Co., Inc. 
3. FACILITIES 

5.000 w. days; 1410 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 2b, 3e. lb, 3d, 4e. 44. 5, 6e. 7e, 8. 
Rate Protection: 10e. 11c, 12e, 13e, 14e, 15b, 16. 
Basic Rates: 20b, 21e, 21b, 21e. 21d, 22e. 22b, 23a, 

23b, 24b, 24e. 25s. 26, 27, 28e. 28e, 29e, 29b, 20. 
Contracts: 40a, 41, 424, 445. 45, 46, 47e. 48, 50. 51a. 
Comb.; Cont. Discounts: 60a, 601, 61c, 62b, 62d. 
Cancellation: 70e, 71a, 72, 73e. 73b, 
Prod. Services: 80, 81, 82. 
All acceptable accounts are subject to the name rates. 

TIME RATES 
No. 9 Elf 9/15/68-Rec'd 1/2/69. 

6. SPOT ANNOUNCEMENTS 
FIXED 

Ix 104x 156e 2600 3120 520x 730x 938+ 
1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.60 2.50 
30 sec 3.75 3.65 3.50 3.25 3.00 2.75 2.60 2.50 

7. PACKAGE PLANS 
ROS BULK PACKAGE 

MINIMUM: I min SO see 
O ti in 1 day....._...... ..... _.-..._ ........  4.00 2.00 
10 ti in 2 conoce days  3.75 2.75 
15 ti in 3 consec days  . 3.70 2.70 
20 It in 4 conoce days    3.60 2.60 
30 ti in 5 comes days  3.50 2.50 
50 ti in 7 consec days ..................... _____.- 3.40 2.45 
75 ti in 10 consec days  ..... 3.30 2.40 
100 ti in 14 censen days  3.20 2.35 
200 ti In 21 consec days  3.10 2.30 
300 ti in 30 consee days  3.00 2.25 
Scheduled by station from best times available. 

PENNSYLVANIA 
WEEK1 Y ROS PACKAGES 

PER WE: 1 min 30 see 10 sec 
10 ti  4.25 3.25 
15 ti  4.00 3.00 
20 ti    3.90 2.90 176 

30 ti  3.70 2.70 i:iii 
40 ti 3.50 2.50 
50 ti  3.40 2.45 1.30 
70 ti  3.25 2.35 1.20 

Scheduled by station from best times available. 
10-SECOND LD's OR SHORTIES 

laNnenu: 
10 shorties in 12 hrs. _ 1.50 
20 shorties in 36 hrs.   1.45 
30 shorties in 48 bra.......- - 1.40 
40 shorties in 72 hrs..._ .............. _ ....... __-____. 1.30 
60 shorties in 5 consec days...- ....... - ........ __..._  1.20 
100 shorties in 7 comen days__ ............... _ .... -..- 1.10 
150 shorties in 10 consec days  1.05 
200 shorties in 15 consec days  1.00 
Scheduled at times selected by station. Cannot be 
combined with longer spots to compute frequency 
discounts. 

O. PROGRAM TIME RATES 
FIXED 

PER YR: 1/2 hr 1/4 hr 5 mln 
1 x  55.00 35.00 16.00 
26 x  43.00 26.50 11.00 
52 x__-____ .................... _   41.00 24.50 10.00 
104 x....... ..... ..._... ..... .... .................. _  38.00 23.00 9.50 

36.00 21.50 9.00 
34.00 20.00 8.50 
32.00 18.50 8.00 
28.00 15.00 7.00 
24.00 12.00 6.00 
24.00 12.00 5.50 

156 x  
260   
312 x  
520 x  
730 x  
936 +   

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

-CONSEG MO 
PER DAY: 3 6 9 
Daily   6.75 6.50 6.25 
Mon thru Sat ..... _...._.._   7.00 6.75 6.50 
Mon thru Fri ............... _...._  7.25 7.00 6.75 

LATROBE (2 Am) 
Westmoreland County-Map Location C -6 

See SRDS consumer market map and data at begin-
ning of the State. 

12 
6.00 
6.25 
6.50 

WQTW 
1952 

Media Coda 4 239 3800 0.00 
Westmoreland Broadcasting Corp., Box 205, Latrobe, 

Pa. 15650. Phone 412-539-1570, 537-2760. 
I. PERSONNEL 
President-Fred A. Grewe. 
General Manager-John A. Longo. 
Sales Manager-John V. Wessel. 

2. REPRESENTATIVES 
Dome-Messervey Co., Inc. 

3. FACILITIES 
1,000 w. days; 1570 be. Non-direetionat. 
Operating schedule: 6:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e, 4e, 4d, 5, 6e, 8. 
Basic Rates: 22b, 23s, 285. 
Contracts: 405. 
Comb.: Cont. Discounts: Gob. 60e. 60k, 
Cancellation: 73e. 
Affiliated with NAS and JOBS Radio Networks. 

TIME RATES 
Eff 1/1/69-Reed 11/27/68. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 1000 200x 300x 400x 500+ 

1 min 6.00 5.40 4.80 4.20 3.60 3.00 2.40 
30 sec 5.60 5.00 4.40 3.80 3.20 2.60 2.00 
10 sec: 75% of 1-min. 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

12 01 24 ti 36 tl 50 tl 
1 min.    50.40 86.40 108.00 120.00 
30 eec  45.60 76.80 93.60 100.00 

MONTHLY SPECIAL PLAN 
1 min 80 see 

100 ti  240 200 
10 sec: 75% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 25 min 1/4 hr 10 min 5 min 

1 x  60.00 30.00 25.00 15.00 10.00 5.00 
27-52 x.__  54.00 27.00 22.50 13.50 9.00 4.50 

10. SPECIAL FEATURES 
NEWSCOPE PLAN 

5 Rotating 5-minute newscasts and 5 30-second 
spots, per week 32.50 

SPORTSCOPE/WEATHERSCOPE/ 
FUNSCOPE PLAN 

1 Fixed Position 2-minute show includes open & 
close, ea  3 

Women's World Program Spots, ea__....._................... 5 

WTRA 
1956 

Media Code 4 239 3850 5.00 
Latrobe Broadcasters. Inc.. 202 Main St., Latrobe, 

Pa. 15650. Phone 412-537-3338. 

I. PERSONNEL 
General Manager-Albert Calisti. 
Program Director-Stan Wall. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
500 w. days; 1480 kg. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/2 time and talent; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la. 4e, 5, 6b, 7a, 8. 
Rate Protection: 10d, lle. 124. 13e. 14e, 16. 
Basic Rates: 20e, 21b, 22e, 24e. 25e. 29e. 
Contracts: 40b. 41, 44e. 45, 47a, 48. 
Comb.•. Cont. Discounts: 60e. 61a, 62a. 
Cancellation: 700, 71a. 72. 
Prod. Services: 80. 

(This listing continued on next page) 
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PENNSYLVANIA 

Latrobe-W T R A-Continued 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 3 Eff 1/1/66-Reed 10/6/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 208x 312x 1000x 

1 min 4.05 3.50 3.00 2.75 2.25 2.00 1.75 
30 see 3.00 2.00 1.75 1.60 1.50 1.40 1.25 
10 sec 2.00 1.75 1.50 1.40 1.30 1.10 1.00 

8. PROGRAM TIME RATES 
Ix 20e 52e 104x 208x 3122 1000x 

1 hr  50.00 45.00 39.00 35.00 32.50 30.00 25.00 
1/2 hr...   38.00 34.00 30.00 26.50 22.50 20.00 15.00 
1/4 hr  25.00 23.00 20.00 18.00 15.00 12.50 10.00 
5 min.   15.00 12.00 11.00 10.00 9.00 8.00 7.00 

LEBANON (1 AM; 1 FM) 
Lebanon County-Map Location J-6 

See SIDS consumer market map and data at begin-
ning of the State. 

WAHT 
1968 

CITY OF LICENSE 

ANNVILLE-CLEONA 

CEICI 
Subscriber to the NAB Radio Code 

(This to a paid duplicate of the listing appearing 
under Annville-Cleona, Pa.) 
Media Code 4 239 0674 2.00 
Valley Communications Corp_ Box 15, Rt. 5, The 

Colebrook ltd., Lebanon, l'a. 17042. Phone 717-
273-8547. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William E. Sullivan. 
Commercial Manager-Richard L. Rotunda. 
Operations Manager-Fred Williams. 

2. REPRESENTATIVES 
Burn-Smith Company. Inc. 
New England Spot Sales, Inc. 
Regional Reps Corp. 

3. FACILITIES 
5,000 w. days; 1510 ke. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only: 2% cash discount. Payable by 10th. 

5. GENERAL ADVERTISING See coded regulatlons 
General: la, 2b, la, 4a, 5, 6a, 71). 8. 
Rate Protection: 10e. 11e. 12e. 13e. 14e. 
Basic Rates: 22a, 210, 24b, 24e. 25a, 26, 28a, 28c, 

29a, 33b. 
Contracts: 40a. 42a, 42e, 43, 44b, 46. 
Comb.; Cont. Discounts: 60a. 60e, 60f, 60h, 61c, 62a 
Cancellation: 70a, 70e, 710. 72. 
Prod. Services: 80. 82. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff  Itec'd 9/11/68. 
AA-Mon thru Sat 6-9 am & 4-6 pm. 
A-Mon thru Sat 9 am-4 pm. Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

13x 26e 52x 104e 160x 520x 
1 min._ .........8.70 8.33 7.63 6.97 5.56 4.85 
30 sec  6.02 6.26 5.71 5.20 4.14 3.64 
10 sec 50% of 1-min, not combinable for frequency 
except on 2 to 1 basis. 
Class A-87% of AA. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 6 ti 12 ti 18 ti 24 ti 36 ti 
AA 8.79 8.33 7.63 6.97 5.56 
A .................. 7.68 7.27 6.67 6.06 4.85 

30 sec: 87% of 1-min, combinable for package and 
frequency. 
10 sec: 50% of 1-min, not combinable for frequency 
except on 2 to 1 basis. 

8. PROGRAM TIME RATES 
CLASS AA 

13x 26e 52e 104x 208x 3I2X 
1 hr....._._  78.00 71.00 64.00 57.00 50.00 43.00 
1/2 50.00 45.00 40.00 35.00 30.00 25.00 
1/4 hr... 31.50 28 00 24.50 20.50 16.50 12.50 
5 min.  16.50 15.00 12.78 11.62 9.29 8.13 
Class A-87% of AA. 

(D) 

WLBR W LB R-FM 
1946 1948 

R A18 

Media Code 4 239 3900 8.00 
Lebanon Broadcasting Co., Inc., Route 72 North, 

Lebanon. l'a. 17042. Phone 717-272-7651. 
I. PERSONNEL 
President-II. Raymond Stadiem. 
Managing Director-Lector P. Etter. 
Director of Sales-Edward J. Burris. 

2. REPRESENTATIVES 
Dome-Niessercey Co.. Inc. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 1270 kc. 

Directional. 
Operating schedule: 5:00-1:00 am weekdays; 6:30 am-
midnight Sundays. 
FM FACILITIES 
ERS' 3,000 w. (boric. & rect.); 100.1 mc. 
Antenna ht.: 270 ft. above average terrain. 
Operating schedule: 5:00-1:00 am weekdays; 6:30 am-
rabbit ght Sundaes. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, Sa. 3b, 3c1. 4a. 4d, 5, 6e. 7a. 8. 
Rate Protection: lea, lla. 12e, 13a, 14e, 15e, 15b. 
Basic Rates: 20a, 20b, 21e. 21b, 21c, 21d, 22e, 22b, 

23a, 24b. 24e. 25a, 26, 27, 28a, 29a. 
Contracts: 40a, 41, 44e. 45, 46, 47a, 48, 49, 50, Ma, 

51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 606, 60h, 

60I. 61e. 62d. 
Cancellation: 70e. 70e, 71e. 72, 73e, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective July 1, 1962. (Card No. 5.) 

Rates received July 9. 1962. 
Class AA-6:00-9:00 am and 4:00-6:00 pm Mon thru 
Sat. 
Class A-9:00 am-4:00 pm Mon Ulm Sat; 9:00 am-
6:00 pm Sun. 
Class B-6:00-10:00 pm Mon Urn Sat; 7:30-9:00 am 
and 6:00 pm-midnight Sun. 
Class C-5:00-6:00 am and 10:00 pm-1:00 am Mon 
thru Sat. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min. 30 sec. 1 min. 30 sec. 
1 time...... 11.00 8.25 104 times._ 9.00 6.75 

13 times._ 10.50 7.90 156 times- 8.50 6.40 
26 time,.... 10.00 7.50 260 times.... 8.00 8.00 
52 times.... 9.50 7.10 
10 seconds-50% of 1-minute rate. 

8. PROGRAM TIME RATES 
CLASS AA 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time  105.00 70.00 45.00 24.00 
13 times....._.-   98.00 64.00 41.00 22.00 
26 times 92.00 59.00 37.00 20.00 
52 times. 86.00 54.00 33.00 18.00 

104 times 80.00 49.00 29.00 16.00 
156 times_ 74.00 44.00 25.00 14.00 
260 times. 68.00 39.00 21.00 12.00 

CLASS A 
85% of Class AA rates. 

CLASS B 
70% of Class AA rates. 

CLASS C 
60% of Class AA rates. 

LEHIGHTON 
Carbon County-Map Location K-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WYNS 
1962 

C Ft A El 

Media Code 4 239 3950 3.00 
Valley Broadcasting Co., Bor 115. Nis Hollow Rd., 

Lohlghton. Pa. 18235. Phone 377-1150. 
STATION'S PROGRAMMING DESCRIPTION 

WYNS: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. NEWS 
13%: 5 min on hour, national. International and 
local. 2 min headlines on half hour. Weather, 15 
min before and after hour. in addition to weather In 
all news reports. SPORTS: review 6 times daily. 
MUSIC 70%: 25% albums, 75% singles, featuring 
current selling general popular music, showtunes and 
standards. Public affairs 4%. includes talk and dis-
cussion programs. Farm, religious, and educational 
programs 13%. Personalities available for remote 
broadcasts, store openings, shopping centers, county 
fairs, etc. Contact Representative for further details. 
Reed 7/21/67. 

I. PERSONNEL 
President-Martin IL Philip. 
Seey/Treas.-Frances J. Philip. 
Gen'l & Com'l Mgr.-Don A. Rose, Jr. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 1150 kc. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, 3e, 3d. 4a, 4d, 5. 6e. 7b, 8. 
Rate Protection: 15b. 
Basic ltates: 20e. 24b, 25e. 28e, 20e. 
Contracts: 440, 46, 49, 510. 51e, 
Comb.: Cont. Discounts: 60a. 60g, 601. 61e, 61b. 
Cancellation: 71a, 73b, 
Prod. Services: 82. 
Affiliated with KBS. 

TIME RATES 
Eft' 4/1/62-Reed 3/1/62. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 1 min. 80 sec. 

1 time  6.00 4.50 156 times_ 4.85 3.50 
26 times._ 5.75 4.25 312 times._ 4.50 3.25 
52 times_ 5.50 4.00 365 times._ 4.15 3.00 

104 time.. 5.20 3.75 
7. PACKAGE PLANS 1 min. 20 wds. 

10 anns. to be used in 1 week.  50.00 _. 
20 arms, to be used in 1 week.....-_ 87.00 _--
30 anns, to he used in 1 week............... 135.00 95.00 
50 anns to be Jsed In 1 week______ 210.00 150.00 

8. PROGRAM TIME RATES 
1 1/2 1/4 10 5 
hr hr hr min min 

1 x  60 36 24 18 13 
10. SPECIAL FEATURES 

5-MINUTE NEWSCASTS 
Per week: 13 wks. 26 wks. 52 wka. 
7 days  43.00 40.00 36.00 
6 days  39.00 56.00 52.50 
5 days  35.50 32.5e 29.00 

Sporteasts• 5 minutes at the 5-minute news rate. 
Senn Capsule, 2 minutes at the TNT news rate. 
TNT Newscasts: 2 mlnutes, same rates as 5-minuto 
newscasts. 

LEVITTOWN 
Bucks County-Map Locathn L-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WBCB 
1957 

LEVITTOWN 

Ft ,P. I Es 
Media Cede 4 239 4000 6.00 
O'Keefe Broadcasting Co.. Box 1490, Levittown, Pa. 

19054. Phone 215-949-1490. 
I. PERSONNEL 

Preit. & Gen'l Mgr.-Jack Wellington. 
Sales Manager-William Garry. 
Station Manager-Stu Wayne. 

S. FACILITIES 
1,00(1 w. days, 250 w. nights; 1190 kn. 

Non-directional. 
Operating schedule: 24 hours dally. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3e, 313. 4e. 4d. 5. 6a, 7b. 8. 
Rate Protection: lob. 11b. 1213. 13b, 14b. 
Basic Rates: 22e. 23e. 2413. 28b. 29a. 
Contracts: 400. 45, 46, 47e. 
Comb.; Cont. Discounts: 60k, 61e, 61b, 6213. 62e. 
Cancellation: 50e. 70e. 71e. 73e. 

TIME RATES 
Rates effective May 1. 1962. (Card No. 5.) 

Card received April 18, 1962. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
(7:00-9:00 am and 4:00-7:00 pm Mon than Sat) 
12 weekly, staggered. 1 per day. each._ 8.00 
Less than 12, staggered. 9.00 
Fixed position, each.  10.00 

(9:00 am-4:00 pm Mon thru Sat; 7:00 am-7:00 
DM Sun) 

5 weekly, per day, each..   8.00 
Less than 5 weekly, each.  8.50 
1 weekly, each  - 9.00 

(7:00 pm-midnight daily) 
5 weekly. 1 per day, 7.00 
Less than 5 weekly. each.. 8.00 
1 weekly. each..   8.50 

7. PACKAGE PLANS 
1-MINUTE SATURATION PLANS 

(7:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 
6 weekly. each.......... 9.00 24 weekly, each.......... 7.00 
12 weekly, each____ 8.00 48 weekly. 6.75 

(9:00 am-4:00 pm Mon thru Sat; 7:00 am-7:00 
pm Sun) 

6 weekly. each_.-- 8.00 24 weekly, each........... 7.00 
12 weekly, each...-.. 7.50 48 weekly. each.- 6.75 

(7:00 pm-midnight clans') 
6 weekly. each......_. 7.00 24 weekly, each_- 6.50 

12 weekly, each  6.75 48 weekly, each._ 6.25 
20/30 seconds-75% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-mlnute rate. 
30 and 10 zeconds require minimum expenditures of 
100.00. 

8. PROGRAM TIME RATES 
Mon thru Sat: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
7:00-9:00 am............ _ ..... 25.00 20.00 
4.00-7.00 pm 22.00 17.50 
9:00 am-4:00 pm._ 80.00 54.00 30.00 20.00 15.00 
Mon thru Sun: 
7:00 pm-midnight.. 64.00 50.00 27.00 17.00 12.00 
Midnight-7;00 am.. 25.00 20.00 15.00 10.00 5.00 
Sun: 
7:00 am-7:00 pm.... 74.00 50.00 27.00 17.00 12.00 

(•I 25% discount on contracts for 5 nights per 
week. 13 weeks firm. 

SPECIAL PACKAGES 
Strips, news, sports, weathercarts, 1 per day. Mon 
thru Sat, minimum contract 4 weeks. 

5 min 10 min 1/4 hr 
7:00-9:00 am____________ 15.00 20.00 25.00 
4:00-7:00 Pm   12.50 15.00 20.00 
All other 10.00 12.50 17.50 

ROS 5-11ITNUTE NEWSCASTS 
5-minute newseasta-9:00 am-4:00 pm Mon thru Sat; 
7:00 pm-midnight daily; all day Sun, 20 5-minute 
newscasts, per week, 125.00. 
Minimum contract 4 weeks. 

ROS 1-11INUTE PACKAGE 
(Minimum contract 4 weeks) 

Per week: 
100 announcements. each  13.00 
50 announcements. each__ ....... ............ 6.50 

9. PARTICIPATING PROGRAMS 
"Speak Your Plece"-12:10-1:00 pm Mon thru Sat.. 
minimum of 6 programs per week, minimum contract 
4 weeks, per 10-minute segment. 20.00. 

LEWISBURG 
Union County-Map Location H-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WUDO 
(formerly WUNSS 

1956 

C 
Media Code 4 239 4050 1.00 
Trans-National Communications. Inc., RD. No. 1, 
Box 93, Broadcast House, Lewisburg, Pa. 17837. 
Phone 717-523-1222, 

I. PERSONNEL 
President-F. W. "Ted" Hodge. 
Vice-Pres. & Gen'l Mgr.-Robert Kyle. 

3. FACILITIES 
250 w. days; 1010 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, la, 4a, 4e, 5, 6a, 7e. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 22b, 23a, 24e. 25e, 28b, 28c, 

29b, 30, 33b. 
Contracts: 40e. 41, 42e. 43, 44b, 46, 47b, 48, 51a, 

51e. 
Comb.: Cont. Discounts: 60f, 61b. 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b, 
Prod. Services: 80. 
Product protection: minimum 15 minutes. 
Affiliated with American Information Network. 

TIME RATES 
Elf 6/1/68-Rec'd 6/27/68. 

6. SPOT ANNOUNCEMENTS 
PRIME TIME 

Ix 26x 52x 104x 260x 
1 min  3.75 3.40 3.00 2.65 2.50 
30 sec  3.00 2.65 2.25 1.90 1.75 

REGULAR TIME 
1 min  3.00 2.65 2.45 2.25 2.00 
30 sec  2.25 2.00 1.80 1.65 1.50 

LEWISTOWN (2 AM) 
Mifflin County-Map Location G-5 

See SIMS consumer market map and data at begin-
ning of the State. 

WKVA 
1949 

C 
Media Code 4 239 4100 4.00 
Central Pennsylvania Broadcasting Co.. Box 432. 
Lewistown, Pa. 17041. Phone 248-6771. 

Studios-3 West Hale St., Lewistown, l'a. 17044. 
I. PERSONNEL 
General Manager-Robert L. Wilson. 
Station Manager-Fran Fisher. 

2. REPRESENTATIVES 
0111-Perna. Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 920 kn. 
Directional-night only. 

Operating schedule: 5:55 am-midnight. EST. 
4. AGENCY COMMISSION 

15/2 time only; 10 days. 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2e. 3a, 3b, 3d. 4a. 4d, 5. 6e. 7b, 8. 
Rate Protection: 10e, lle, 12e. 13e, 14e. 15b. 
Basic Rates: 20a, 22a, 2213. 23a. 24b, 28e. 25e. 
Contracts: 40e. 43, 44b, 45. 46. 47e. 
Comb.: Cont. Discounts: 60b, 60f, 601. 
Cancellation: 70b. 70d, 71a, 72. 73e. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective December 1. 1956. 
Rates received November 1. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 

1 time.... 60.00 32.50 20.00 12.00 7.50 
13 times_ 58.00 30.00 19.00 11.00 7.00 
26 times.. 56.00 27.50 18.00 10.00 6.50 
52 times.. 54.00 25.00 17.00 9.00 6.00 

104 times.. 52.00 22.50 16.00 8.00 5.50 
260 times.. 50.00 20.00 15.00 7.00 5.00 

WMRF WMRF-FM 
1941 1964 

e 
Subscriber to the NAB Radio Code 

Media Code 4 239 4150 9.00 
Lewistown Broadcasting Co. . Box 667. 5 W. Mark 

St., Lewistown, Pa. 17044. Phone 717-248-6757. 
STATION'S PROGRAMMING DESCRIPTION 

WMRF: Programmed for general interesL 
AIR PERSONALITIES on all segments. NEWS 
network, 6 am-8 am. hourly 5 min reports. 8-8:1% 
am, 10 min report, hourly after that. Noon-1 pm, 
5-6 pm, 100% news. MUSIC: middle-of-the-road. 
3-5 pm, teen oriented. SPORTS: major league base-
ball, professional football, high school sports, softball 
and little league baseball. Sportscasts, twice daily, 
12:20 & 5:20 pm. Capsule summaries of sports news 
every 15 min from 6-9 am. Weather: 4 reports an 
hour. 3 official airport weather statements at 7:30 
am, 8:10 am, 6:15 pm, direct from meteorologist at 
weather station. COMMERCIAL POLICY: 18 min-
utes an hour, maximum. Personalities available for 
remote pick-ups. Emphasize community involvement in 
every way. Contact Representative for further details. 
Itec'd 7/12/67. 

I. PERSONNEL 
General Manager-Thomas W. Metzger. 
Sales Manager-Frank P. Trolani. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Dome-Messervey Co., Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 kc. Non-

directional. 
Operating schedule: 6:00 am-midnight daily. EST. 
PH-ERS' 2,800 w.; 95.9 mc. 
Operating schedule: 5:55 am-midnight. EST. DST. 
Antenna ht.: 55 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station time only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, lb, 4a, 4d, 5, 60, 7a, 8. 
Rate Protection: lea. lla. 140. 
Basic Rates: 22b. 210, 240. 28. 
Contracts: 40a, 42b, 46, 47a. 
Comb.: Cont. Discounts: 60k. 
Cancellation: 71e, 730. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective September 1. 1961. 
Rates received August 7. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 10 5 1 
hr hr min min min 

x  35 20 16 12 6 
DISCOUNTS 

13x- 5% 52x-15% 260x-25% 
26x-10% 104x-20% 

LOCK HAVEN (1 AM; 1 FM) 
Clinton County-Map Location G-4 

See SUDS consumer market map and data et begin-
ning of the State. 

WBPZ W B P Z-FM 
1946 

C 
1965 

CEO 
Media Code 4 239 4200 2.00 
Lock liaren Broadcasting Corp.. 132-1/2 Main St.. 
Lock Haven, Pa. 17745. Phone 717-748-4038. 
STATION'S PROGRAMMING DESCRIPTION 

WBPZ: Programmed for general interest. 
News every 30 min. 5-6 am country and western 
music. 6-7 am news, sports, farm news, interviews. 
7-9 am pop music. 9-10 am world, regional, local 
news. meather, editorialization, morning devotions. 
10 am-noon middle-of-the-road music. Noon-1:30 pm 
world. regional, local news, editorialization, network 
commentary. I:30-2:30 pm interviews. 2:30-3 pm 

(This listing continued on next page) 
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Lock Haven-W B P Z, W B P Z-FM-Cont'd 
fails music. 3-5 pm pop music. 5-6 pm middle-of-
the-road music. 6-7 pm world, regional, local news. 
sports, weather, editorialization, stock market, net-
work commentary. 7-9 pm public affairs. 9-11 pm 
pop music. 11 pm-12M sports interviews. 12M-1 am 
serious music. Extended news summaries at 11 pm, 
12M, 1 am. PERSONALITIES handle all pop music 
segments. SPORTS: pro baseball and football, college 
and scholastic football, basketball, wresting. Contact 
Representative for further details. Reed 2/1/68. 

I. PERSONNEL 
General Manager-Harris Lipez. 

2. REPRESENTATIVES 
The Devon y Organization, Inc. 
Dome-Messervey Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 5-1 am. 
FM-ERP 3,000 w. ; 92.1 me. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING see coded regulations 
Basic Rates: 22a. 
Affiliated mith MRS Radio Network. 

TIME RATES 
Bates effective March I. 1058. 
Rates received January 27, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I ti. 13 U. 26 ti. 52 U. 104 ti. 312 ti. 

1 hour._ 40.00 38.00 36.00 34.00 32.00 30.00 
1/2 hour  22.50 21.38 20.25 19.13 18.00 16.88 
1/4 hour  13.00 12.35 11.70 11.05 10.40 9.75 
5 minutes 10.00 9.50 9.00 8.50 8.00 7.50 
I minute  6.00 5.70 5.40 5.10 4.80 4.50 

LORETTO 
Cambria County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WWSF 
1963 

Media Cade 4 239 4250 7.00 

Saint Francis College of Loretto, Loretto, Pa. 15940. 
Phono 814-472-7000. 

STATION'S PROGRAMMING DESCRIPTION 
WWSF: Programmed for adults. 
6-9 am time, headlines, sports briefs, weather and 
roads in season. 9 am-noon women's interests, gen-
eral music format, middle-of-the-road leaning toward 
strings and showtunes. Noon-12:30 pm news national, 
international, state, local, agricultural and home eco-
nomics. 12:30-5 pm on hour news, middle-of-the-
road music. 5-5:30 pm blg bands, sports briefs, 
weather and roads for drivers, 5:30-6:15 pm news and 
sports, wire audio, features. 6:15-10 pm music, 
news, college basketball, live, in season. Reed 
9/27/67. 

I. PERSONNEL 
President-Rev. Vincent R. Negherbon, T.O.R. 
General Manager-Dick Wayne. 
Program Director-Paul Flinn. 

3. FACILITIES 
250 w. days: 250 w. nights; 1400 ke. 

Non-directional. 
Operating schedule: 5:55 am-10 pm. EST. 

4 AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3d. 4e, 9d, 5. On. 
Rate Protection: 10e. lid, 12e, 13e, 14b, 
Basic Rates: 21a. 
Contracts: 40e, 44a. 
Cancellation: 70e. 
Prod. Services: 82. 

TIME RATES 

Ref -Rec'd 7/7/69. 
A-7 am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A: 

ix I3x 26x 52x 1114x 260x 
1 min 5.20 5.00 4.80 4.60 4.40 4.20 
30 sec 3.20 3.00 2.80 2.60 L20 1.10 
10 sec 2.60 2.40 2.20 2.00 1.80 1.60 
Class B: 75% of lx rate. 

10. SPECIAL FEATURES 
Time checks-10 second spot rate. 
Weather-30 second spot rate. 

MARTINSBURG (1 AM; 1 FM) 
Blair County-Map Location E-6 

Seo SRDS consumer market map and data at begin-
ning of the State. 

312X 
4.00 
1.00 
1.40 

WJSM WJ S M-FM 
1968 1965 

Media Code 4 239 4275 4.00 
Beacon Broadcasting Concern. B. D. 2, Martinsburg, 

Pa. 16662, Phone 793-2188. 
STATION'S PROGRAMMING DESCRIPTION 

WJSM: Programmed for adults and young adults. 
NEWS: news and weather every 30 min. 90 second 
general interest features, hourly. MUSIC: standards, 
showtunes and film music, with emphasis on arrange-
ments from 30's, 40's and 50's. 10 am-noon, religious. 
1-2 pm sacred music. Sun, religious with limited 
news and music segments. Contact Representative 
for further details. Reed 3/31/69. 

I. PERSONNEL 
Owner-Kenneth W. Ferry. 

2. REPRESENTATIVES 
A_AA Representatives. 

3. FACILITIES 
1,000 1110 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

FM-ERP 390 w. (hertz.), 390 w. (vert.); 02.7 me. 
Operating schedule: Same as AM. 
Antenna ht.: 610 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; 20 days following billing. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 4b, 5, 6a, 7a, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 14h, 15b. 
Basle Rates: 20a, 21a, 21b, 22b, 23a. 24b, 250, 26, 

28b, 28e, 29b, 32a. 
Contracts: 47b. 
Comb.; Cont. Discounts: 60b, 601. 

TIME RATES 
Elf Reed 4/25/69. 

6. SPOT ANNOUNCEMENTS 
lx 150x 300e 410e 600x 750e 800e 1050e 

1 min 7.00 0.00 5.75 5.50 5.25 5.00 4.50 4.00 
30 see 3.50 3.25 3.00 2.85 2.78 2.65 2.55 2.40 

7. PACKAGE PLANS 
ROS 

(Must be used within 1 wk) 
1 min 30 see I min 30 see 

25 ti  137 68 50 ti  237 115 
8. PROGRAM TIME RATES 
PER WK: I ti 5 ti 6 tl 7 ti 
1 hr  50.00 
1/2 hr  31.25 22.50 21.50 20.00 
1/4 hr  22.50 16.25 15.00 13.75 

McKEESPORT 
Allegheny County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Pittsburgh 
!including McKeesport, New Kensington, 
Braddock, Carnegie) 

MEADVILLE (1 AM; 1 FM) 
Crawford County-Map Location B-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WMGW WMGW-FM 
1947 1948 

e 
Media Code 4 239 4300 0.00 
Regional Broadcasters, Inc.. 064 Park Ave., Mead-

ville, Pa. 16335. Phone 814-336-1111. 

I. PERSONNEL 
Station 5Ianager-.Tames R. Nicholson. 
Program Manager-Kevin G. Hayes. 

2. REPRESENTATIVES 
Call James It. Nicholson direct. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 kc. 

Non-directional. 
Operating schedule: 6 am-midnight. EST. 
FM FACILITIES 
ERP 10,000 w.; 100.3 mc. 
Antenna ht.: 585 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: net 10 days EOM. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb. 40. 5, Oa, 8. 
Rate Protection: lob. 11b. 
Basic Rates: 20a. 225. 226, 245, 24b, 250. 200. 200. 
Contracts: 400. 45. 46, 48. 
Comb.; Cont. Discounts: 60e. 60k, 61e. 626. 
Cancellation: 70a, 70e. 710, 73a. 
Affiliated with American Information Network. 

TIME RATES 
No. 8 Elf 1/1/69-Iteed 4/25/69. 

A-Mon thru Fri 6-10 am & 3-7 pm; Sat 6 am-noon. 
B-Mon thru Fri 10 am-3 pm & 7 pm-midnight; Sat 
noon-Sun midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 104x 260e 528e 1000x 
1 min.  8.50 7.60 7.00 6.65 6.40 
20/30 sec  6.85 6.05 5.65 5.40 5.15 

CLASS B 
1 min.  6.00 5.75 5.50 5.25 5.00 
20/30 sec.......-   4.80 4.55 4.30 4.05 3.80 
10 sec: 50% of 1-min. 
10-seconds not combinable with other spots for fre-
quency discounts. 

MEDIA 
Delaware County-Map Location L-7 

See SRDS consumer market map and data at begin-
ning of the State. 

See Philadelphia Urban Area 

MEXICO 
Juniata County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WJUN 
1955 

Subseriber to the NAB Radio Code 
Media Code 4 239 4350 5.00 
Lewistown Broadcasting Co.. dba Juniata Perry Broad-

casting Company, Box 97, Mifflintown, Pa. 17059. 
Studio-1/2 mile East of Mexico, Pa. Phone 717-

436-2135. 

I. PERSONNEL 
General Manager-Thor:1as W. Metzger. 
Station Manager-Ralph S. Parker. 

2. REPRESENTATIVES 
Burn-Smith Company. Inc. 
Dome-51esservey Co., Inc. 

3. FACILITIES 
1.000 w. days; 1220 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent; 2% cash discount-10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 1, lb, 4a, 4d, 5, 6a. 
Rate Protection: 1010, 11b. 14b. 
Basle Rates: 20a, 22b. 235. 240, 24b, 26, 280, 291. 
Contracts: 40a, 42b. 45. 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 710. 730. 
Affiliated with MRS. 

TIME RATES 
Rates effective September 1, 1955. 
Rates received August 29. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr 1/2 hr 1/4 hr 5 min I min 

1 ..... ....... 40.00 22.50 13.00 10.00 5.00 
DISCOUNTS 

I3x-5% 52x-15% 260x-25% 
26x-10% 104x-20% 

MILTON (1 AM; 1 FM) 
Northumberland County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WMLP 
1955 

Media Code 4 239 4400 8.00 
WMI.P. Inc., Hunt Bldg., 65-71 Bound Ave., Milton, 

Pa. 17847. Phono 717-742-8705. 
I. PERSONNEL 
Sta. & Sales Manager-John Yingling. 
Sales Representative-Robert H. Michael. 
Program Director-Jim W. Jacobs. 

3. FACILITIES 
1.000 w. days; 1380 he. Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discounts 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 45. 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20b, 21b, 22b, 23b, 24b, 24c, 25e, 23, 

20e, 29a. 
Contracts: 40a, 41, 43, 440. 45, 46, 51a, 
Comb.: Cont. Discounts: 600. 61e, 624. 
Cancellation: 70a, 11e, 72, 73b. 
Prod. Services: 80, 81. 81 

TIME RATES 
No, 5 Eff 9/1/66-Reed 11/30/66. 

6. SPOT ANNOUNCEMENTS 
Ix 261 52x 104e 260e 365x 509x 

1 min 7.00 6.50 6.40 6.10 5.80 5.50 5.20 
30 sec 5.80 5.30 4.86 4.64 4.40 4.18 3.00 
10 see 3.50 3.40 3.20 3.10 2.90 2.70 2.50 

7. PACKAGE PLANS 
(Times selected by station) 

PER WK: 10 tl 20 01 30 81 40+ 
1 min.  6.40 6.10 5.50 5.00 
30 .... ......... 5.00 4.60 4.20 3.50 
10 sec._   3.40 3.00 2.60 2.50 

1 YEAR SATURATION 
(52 consec. wk. 10% discount) 

1 mln 30 Me 
1000-1499 spots 4.80 3.50 

8. PROGRAM TIME RATES 
ix I3x 26e 52x 104e 260+ 

1/2 hr.......... 18.00 17.10 18.20 15.50 14.40 13.50 
1/4 12.00 11.40 10.80 10.20 9.60 9.00 

*10 min.  9.00 8.55 8.10 7.65 7.20 6.75 
*5 min  6.00 5.70 5.40 5.10 4.80 4.50 

(a) Available in restricted periods. 

W M L P-FM 
1967 

Media Code 4 239 4401 6.00 
WMLP, Inc.. YMCA Bldg., Milton, Pa. 17847. 
Phone 717-742-8705. 

I. PERSONNEL 
General Manager-Victor A. Michael. 
Station Manager-John H. Yingling. 
Program Director-Jim Jacobs. 

3. FACILITIES 
ERP 760 w. (hertz.), 760 w. (vert.); 100.9 ire. 
Stereo. 
Operating schedule: 0 am-midnight Mon thru Set; 
7 am-midnight Sun. EST. 
Antenna ht.: 760 ft. above average terrain. 

4, AGENCY COMMISSION 
15/0 time only. 

5, GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 4a. 4d, 5, Gs, 7b, 8. 
Rate Protection: 100. Ila, 120, 13a, Ida, 15b. 
Basle Rates: 20b, 21b, 22a, 240, 24b. 24e, 25e. 26, 

28h. 
Contracts: 400. 42b, 44b, 45, 46, 51e. 
Comb. Cont. Discounts: 60a, 61e. 62d. 
Cancellation: 700. 70c. 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff Rec'd 11/3/67. 

6. SPOT ANNOUNCEMENTS 
(6 ern-midnight) 

'I min 130 see •I min t31) see 
1 7.00 5.30 ',60 x  5.80 4.40 
26 x  6.50 5.09 365 x 550 4.18 
52 x  6.40 4.86 500-999 x ..... 5.20 3.90 
104 x  6.10 4.64 

SATURATION RATES 
I YR: 1 min 30 tee 
1000-1499 x  4.80 3.60 

(•) 125-140 words. 
(t) 50-60 words. 

7. PACKAGE PLANS 
(Time selected by station) 

PER MO: 10 tl 20 tl SO ti 40+ 
1 min  6.40 6.10 5.50 5.00 
30 see  5.00 4.60 4.20 3.80 

8. PROGRAM TIME RATES 
(6 am-midnight) 

1/2 hr 1/4 hr 10 min 5 min 
1-12 x _ 36 24 18 12 

PENNSYLVANIA 

MONROEVILLE 
Allegheny County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WPSL 
1965 

Media Code 4 239 4450 3.00 
Monroeville Broadcasting Co.. Inc., No. 1 Sylves 

Lane, Monroeville, Pa. 15146. Phone 412-823-1500. 

I. PERSONNEL 
President-Sarah E. Thompson. 
General Manager-Jim Rice. 

S. FACILITIES 
250 w.: 1510 he. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 25, 30. lb, la, 44, 5, 6a, 7a. 
Rate Protection 12e. 14e. 
Basic Rates: 20a. 220. 23a, 240, 250, 26, 280, 290, 

320. 
Contracts: 40b. 42a, 46, 47a, 48. 
Comb.; Cont. Discounts: 60k, 61b, 62b. 
Cancellation: 70a, 70c, 710, 73a. 
Length of commercial copy: 
15-minute program 3110 

TIME RATES 

Rates effective August 15, 1066. 
Rates received March 2. 1066 

7. PACKAGE PLANS 
BULK RATES 

1 min 30 sec 1 min 30 sec 
7 ti 5.00 3.75 156 ti 3 75 2.05 
26 ti  4.75 3.65 312 ti ...........1.50 2.65 
52 ti  4.50 3.40 500 ti  3.00 2.25 
104 ti  4.00 3.00 1000 ti._-__ 2.50 1.90 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti    50.00 30.00 18.00 13.50 7.50 
13 ti  48.00 28.00 17.30 13.00 6.60 
26 II  46.00 27.60 16.55 12.00 6.20 
52 ti  44.00 26.40 15.85 11.50 5.80 
156 ti  42.00 25.20 15.10 11.00 5.40 
260 ti  40.00 24.00 14.40 10.50 5.00 
312 ti  38.00 22.80 13.70 10.00 4.60 

NANTICOKE 
Luzerne County-Map Location K-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WNAK 
1946 

Media Code 4 239 4500 5.00 

Seven-Thirty Broadcasters, Inc., Box 849. Wilkes-
Barre, Pa. 18634. Phone 717-822-6108. 

Studios: 40 E. Main St., Nanticoke, Pa. 18634. 

I. PERSONNEL 
Managing Executive-Robert W. Neilson. 

2. REPRESENTATIVES 
Jack Mask & Co., Inc. 

S. FACILITIES 
1,000 w. days; 730 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a, lb, 4b, 4d, 5, Ca. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 200, 22a, 230, 24a, 28b, 290, 
Contracts: 40a, 42b, 45, 46, 47s. 
Comb.; Coot Discounts: 60k, 61e. 62b, 62e. 
Cancellation: 705, 70e, 71a. 73s. 

TIME RATES 
Elf 8/1/69-Reed 8/5/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 52e 156x 260x 312x 
1 min.  17 15 14 13 12 
30 sec  14 12 11 10 9 

CLASS A 
1 min.  15 13 12 11 10 
30 sec  12 10 10 9 8 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 6 ti 12 ti 18 ti 24 tl 30 81 
1 min  14 13 11 10 9 
30 see  12 10 8 8 7 

CLASS A 
1 min.  10 9 8 7 6 
30 sec  8 7 6 5 5 

(D) 
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1 min.  
30 see  

8. PROGRAM TIME RATES 
le 

1/4 hr.......-.- ...... ...... 52 
10 min.  39 
5 min_  26 

PENNSYLVANIA 

NEW CASTLE (2 AM) 
Lawrence County-Map Location B-4 

See SRDS consumer market map and data at begin-
ding of the State. 

WBZY 
1968 

Media Code 4 239 4525 2.00 
Lawrence County Broadcasting Co., Inc., Suite 520. 

First National Bank Bldg., New Castle, Pa. 16101. 
Phone 412-658-3587. 
STATION'S PROGRAMMING DESCRIPTION 

WBZY: Programmed for adults and young adults. 
NEWS: on hour, minimum of 5 min. News headlines 
on half hour. Sports and weather follow news. 
SPORTS: daily 7:30 am, Sat 9:30 am & 5:30 pm. 
Live football Sat afternoons. MUSIC: middle-of-the-
road, swing, standards and showtunes, 6:30 am-sign-
off. Live organ programs Wed 4:30-5 Pril, Fri 3:30-
4 pm. Big band sounds of 30's and 40's Sunday 1-4 
pm. 5 Mill club, church and civic announcements 
10:30 am & 2:30 pm daily. Personalities available 
for remote pickups. Contact Representative for fur-
ther details. Reed 2/28/69. 

I. PERSONNEL 
President-Norman J. Dixon. 
Station Manager-Irvin A. Eubanks. 
Program Director-Robert Jolly. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington. D. C.-Dome-Messervey Co., Inc. 
3. FACILITIES 

5,000 w. days; 1140 kc. Directional. 
Operating schedule: 6:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, 35, 3b, 3c, 38, 4e, 5, 6b, 71). 8. 
Rate Protection: 10a, 14a, 150. 15b. 
Basle Rates: 20b, 21a, 21b, 21e, 22a, 22b, 23s, 24b, 

25a, 26, 28a, 28e, 29a. 
Contracts: 40a, 41, 420. 42e, 43, 445. 45, 46, 47e, 

48, 49, 50, 51s, 51b, 51e, 
Comb.; Cont. Discounts: 608, 60f. 60h, 601, 61c, 

62s, 62d. 
Cancellation: 70b, 708, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff 7/1/68-Reed 10/14/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 52e I56x 312e 500x 1100e 

1 min. ...... 10 9 8 7 6 5 4 
30 see  9 8 7 6 5 4 3 
Daily program sponsors-1000x rate. 
3 times per meek program sponsors-500x rate. 
1 time per week program sponsors-156x rate. 

7. PACKAGE PLANS 
WEEKLY SATURATION 
(to be used within 1-meek) 

15 ti 25 ti 50 ti 100 ti 
120 175 300 550 

130 230 425 

13x 52e 
42 26 
30 21 
20 15 

156e 312x 
21 16 
17 14 
14 9 

WKST 
1938 

Media Code 4 239 4550 0.00 
WEST. Scott Broadcasting Co. of Pennsylvania, Inc., 

Savannah-Gardner Rd., New Castle, Pa. 16101. 
Phone 412-654-5501. 

I. PERSONNEL 
President-Herbert Scott. 
General Manager-Byron McConnell, 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Detroit-Pearce Sales. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w.; 1280 kc. Directional-night only. 
Operating schedule: 6:00 am-mldnight. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb, 2a, 2b, 3a. lb, 3e, 3.1. 4a, 4e. 5, 6a, 7e. 
Rate Protection: 10a, lia. 12a, 13a. 04s, 15b. 
Basle Rates: 20a. 20b, 210. 21b, 21e, 22a, 2213, 23a, 

24b, 24e, 255, 28a, 29a. 
Contracts: 40a, 41, 44a, 44b, 45, 47e, 48, 49, 51a, 

51e. 
Comb.: Cont. Discounts: 60h, 601. 61a, 
Cancellation: 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 4/1/68-Rec'd 4/22/68. 

S. SPOT ANNOUNCEMENTS 
1 MINUTE 

2000 L._ 4.20 156 x.. 7.05 
1500 x 470 52 x 7.65 
1000 x 530 13 x 8.85 
500 x 5.90 1 x. 14.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

365 x.  53 32 17 14 11 
156 x  59 35 21 18 13 
52 x.  70 39 26 21 15 
13 1..  100 60 40 30 20 
1 x 117 71 52 39 26 

NEW KENSINGTON 
Westmoreland County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

See Pittsburgh 
(including McKeesport, New Kensington, 
Braddock, Carnegie) 

NORRISTOWN 
Montgomery County-Map Location L-6 

See SIIDS consumer market map and data at begin. 
fling of the State. 

See Philadelphia Urban Area 

NORTH EAST 
Erie County-Map Location B-1 

See SRDS consumer market map and data at beginning 
of the State. 

WHYP 
1966 

Media Code 4 239 4700 1.00 
James D. Brownyard, U. S. Rt. 20, R. D. 4, North 

East, Pa, 16428, Phone 814-725-9664. 
Other office: 3622 Ridge Parkway, Erie, l'a. 16510. 

1, PERSONNEL 
Gen'l & Sales Mgr.-James D. Brownyard. 
Program Director-H. I. Brownyard. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
1,000 w. days; 1530 Ito. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Sa, 45, 5. 
Rate Protection: 10e, 11e. 12e. 13e. 14e. 
Basic Rates: 20a, 21b, 22a, 24b, 24e, 25a, 27, 28c. 

30. 
Contracts: 405. 42a, 42d, 44b, 45, 46, 51a, 51b. 
Comb.; Cont. Discounts: 60g, 601. 62a, 628. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 82. 

TIME RATES 
Eff 1/1/67-Iteed 1/11/67, 

6. SPOT ANNOUNCEMENTS 
ROS: I x 50e 100x 
1 min. 7.00 6.50 6.00 
30/20 sec _____ 5.90 5.50 5.10 
ID's   4.80 4.50 4.20 
Fixed position, per spot, extra .50. 

7. PACKAGE PLANS 
WEEKLY SATURATION-ROS 

PER WK: 5 tl 10 ti 15 01 25 tl 50 tl 
1 5.50 5.25 5.00 4.75 4.50 
30/20 sec  4.70 4.50 4.30 4.10 3.90 
ID's  ____. 3.90 3.75 3.60 3.45 3.30 
Fixed position, per spot. extra .50. 

8. PROGRAM TIME RATES 
Ix I3x 26e 52e I56x 260e 312x 

5 min____ 15 14 13 12 11 10 9 
1/4 hr......... 22 21 20 19 18 17 18 

OIL CITY (1 AM; 1 FM) 

250e 
5.50 
4.70 
3.90 

1000e 
4.50 
3.90 
3.30 

Venango County-Map Location C-3 
See SltDS consumer market map and data at begin' 
ning of the State. 

WF RA 
FRANKLIN 

City of license Franklin. Pa. 
011 City-Box 7, Oil City, Pa. 16301. 
Phone 814-644-6701. 

See listing under Franklin, Pa. 

WKRZ W DJ R (FM) 
1945 1959 

Media Code 4 239 4750 6.00 
WM-1.Z, Inc., Seneca St., 011 City, Pa, 16301. 
Phones 814-644-1269, 1260. 

Other office-Suite 300, McCrady, Nickles Bldg., Ross 
St. Pittsburgh, Pa. 15219. Phone 412-281-1365. 

I. PE RSONNEL 
General Manager-Kenneth E. Rennekamp, Jr. 
Commercial Manager-Linda Bannon. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore, Richmond, 
Washington, D. C.-Dome-liesservey Co., Inc. 

3, FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Directional, days. 
Operating schedule: 6 am-midnight. EST. 
FM FACILITIES 
ERP 3,400 w.• 98.5 me. 
Antenna ht.-300 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2a, 2b, 3a, 3b, 3d, 4a, 5, 6a. 7a, 5. 
Rate Protection: 10a. 
Basic Rates: 20a, 21b, 21d, 22a, 23a, 24a, 25a, 26, 

23a, 29a, 29b, SO. 
Contracts: 40a, 41, 42a, 42e, 43, 44a. 44b, 45, 47e, 

48, 
Comb.; Cont. Discounts: 60a, 60e, 61a, 61b, 62a. 
Cancellation: 70b. 71a, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with NBC and KBS. 
PM programmed separately from AIL 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1962. 
Rates received November 19, 1962. 

6. SPOT ANNOUNCEMENTS 
1 ti...   5.70 52 ti  4.80 
13 ti.   5.40 104 ti  4.50 
26 U..-   5.10 312 ti  4.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 
40.00 20.00 15.00 0.00 
37.50 18.50 13.00 6.50 
37.50 18.50 11.00 6.50 

52 ti 35.00 17.50 9.00 5.75 
104 ti  .... ...... 34.00 17.00 8.50 5.75 
312 ti  33.00 18.50 8.50 5.05 

10. SPECIAL FEATURES 
News br,adcasts: Add 10% of time rate for news 
service. 

PALMYRA 
Lebanon County-Map Location J-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WCTX (FM) 
(formerly WRLC (FM) 

1959 

C EIILI F'MU 
Media Code 4 239 4800 9.00 
Clinton Broadcasting Co., Box 231, Palmyra. Pa. 

17078, Phone 717-838-1318. 

I. PERSONNEL 
President-Hugh J. Clinton. 
Station Manager-John M. Talley. 

S. FACILITIES 
ERP 800 w.; 92.1 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4e. 4e. 5, 6e. 8. 
Rate Protection: 10b, 1lb, 14b. 
Basle Rates: 20a, 22b, 23a, 24b, 26, 200, 295. 
Contracts: 40a, 42a, 45, 46. 
Comb.; Cont. Discounts: 60k, 61b, 62e. 
Cancellation: 71a, 73s. 

TIME RATES 
Eff 4/14/69-Rec'd 5/1/69. 

6. SPOT ANNOUNCEMENTS 
in I3x 26x 52e I04x 316e 

1 min ..... 6.00 5.00 4.00 3.50 3.00 2.50 
30 sec____._ 5.00 4.00 3.50 3.00 2.50 2.00 
10 sec.  3.00 2.50 2.00 1.75 1.50 1.25 

8. PROGRAM TIME RATES 
lx I3x 

1 le  50 46 
1/. hr 35 32 
1/4 hr  20 19 
5 min  10 9 

26e 
44 
30 
18 
8 

525 
40 
27 
17 
7 

104e 316e 
38 35 
24 20 
16 15 
6 5 

PHILADELPHIA (and) 
PHILADELPHIA URBAN AREA 
STATIONS IN PHILADELPHIA: 
KYW WIFI (FM) 
WCAU, WCAU-FM WIP 
WDAS, WDAS-FM WMMR (FM) 
WDVR (FM) WPBS (FM) 
WFIL. WFIL-FM WPEN, WPEN-FM 
WFLN, WFLN-FM WQAL (FM) 
WHAT, WHAT-FM WRCP, WRCP-FM 
WIBG. WIBG-FM WTEL 

STATIONS IN PHILADELPHIA URBAN AREA: 
Phils.delphia Urban Area stations are listed (unlese 
otherwise indisated) immediately following the list-
ings for Philadelphia stations. 
•WBCB, Levittown. Pa. •WKDN, WKDN-FM, 
WBUX, Doylestown. Pa, Camden. N. J. 
•WCAM, Camden. N. J. WNAR. Norristown, Pa. 
WEEZ, Chester, Pa. WVCH, Chester, Pa. 
WIBF (FM), Jenkintown WXUR, WXUR-FM, 

Media, Pa. 
(*) See listing under city of license. 

STATIONS IN 
PHILADELPHIA (11 AM; 13 FM) 

Philadelphia County-Map Location /1-7 
See SIMS consumer market map and data at begin-
ning of the State. 

KYW 
1923 

A Group W Station 

pia 
I RA010 ADVERTISING REPRESENTATIVES,INC. 

All News 
cam 

Subscriber to the NAB Radio Code 
Media Code 4 239 4850 4.00 

Westinghouse Broadcasting Co., Inc., 1619 Walnut 
St., Philadelphia, Pa, 19103, Phone 215-5644700. 
TWX 710-670-0380. 

STATION'S PROGRAMMING DESCRIPTION 
KYW: Programmed for adults. 
NEWS: all news 24 hours a day. Local news staff of 
57 newsmen, editors, writers and editorial assistants, 
plus area bureaus and stringers. 6 mobile units. Cor-
porate national and international news bureaus and 
foreign news service. Corporate commentators also file 
regular analyses of news daily. Regular features in-
clude sports news, features, traffic reports, enter-
tainment reviews, comparison shopping reports, inves-
tigative documentary reports and editorials. Contact 
Representative for further details. Reed 12/19/68. 

I. PERSONNEL 
General Manager-Wallace Dunlap. 
General Sales Manager-Frank Osarart, Jr. 

2. REPRESENTATIVES 
Radio Advertising Representatves, Inc. 

S. FACILITIES 
50,000 w., 1060 Ice. Directional-same pattern day 
and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is, la, 4s, 5, 6b, 7b. 
Rate Protection: 10e, 11e, 12e, 13e, 14e. 
Basic Rates: 20a. 24b, 24e, 25a, 27, 28a, 28e, 291, 

30. 
Contracts: 40b, 42e. 428, 44b, 45, 46, 51a, 51b. 
Comb.; Cont. Discounts: 60g, 60h, 61e, 62a, 62d. 
Cancellation: 71:6 73b. 
Prod. Services: 82. 

TIME RATES 
No. 6 Eff 1/1/69-Rec'd 12/16/68. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat 10 am-7 pm. 
B-Mon thru Sat 7-11 pm; Sun 6 am-11 pm. 
C-Mon thru Sun 11 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: el 1 ti 6 ti 12 11 
AAA  100 00 85 80 
AA  65 59 55 52 
A  45 41 38 36 
B  25 23 21 20 
C  10 9 8 

30 SECONDS 
AAA  80 72 68 64 
AA  52 47 44 42 
A.  36 33 31 29 
B  20 18 17 16 
C  10 9 8 
(•) Fixed; refers to specific 1/2 

10 sec: 60% of 1-min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PACKAGE 
PER WK: 8 ti 12 ti 18 ti 24 ti 30 tl 36 11 
1 min  46 43 41 38 35 33 
30 sec  37 34 33 30 28 26 
10 sec: 60% of 1-min. 
Scheduled 50% traffic, 50% other times. Contribute 
toward meekly frequency discount. 

BULK RATE PLAN 
1001e 2000x 

1 min  31 28 
30 sec  25 22 
20% scheduled in B time. Subject to short rate. No 
further discounts. To be used within 52-week period. 

ROS PLANS 
PLAN: 10 20 30 
1 min  38 33 29 
30 sec  30 26 23 
Scheduled at station's discretion. Not combinable 
with other spots or plans for meekly frequency dis-
counts. May count toward consecutive weeks discount, 
but do not earn any further discounts. Subject to 
preemption mahout notice. 

10. SPECIAL FEATURES 
Feature Reports-Applicable spot rate plus 20%. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-1O% 
May be earned by maintaining uninterrupted schedule 
of no less than 3 1-minute spots per week. 

18 ti 24 ti 30 ti 
75 70 65 
49 46 42 
34 32 29 
19 18 16 
7 6 5 

60 
39 
27 
15 
7 

hours. 

56 
36 
25 
14 
6 

52 
34 
23 
13 
5 

WCAU 

CBS 19Ciwned 

by CBS RADIO 
SPOT SALES 

News-Talk-Information 
RiAIB 

Subscriber to the NAB Radio Code 
Media Code 4 239 4900 7.00 
CBS Radio, a division of Columbia Broadcasting Sys-

tem, Inc., City and Monument Aves., Philadelphia. 
Pa. 19131. Phone 215-839-7000, 
STATION'S PROGRAMMING DESCRIPTION 

WCAU: News and open line two-way telephone con-
versation format 24 hours a day. Network and local 
news every hour. 11 to noon, audience discussion re-
garding children. All live home and away major 
league baseball, pro football and basketball. 16 man 
news department, 3 mobile units, 1 plane. Contact 
Representative for further details. Reed 9/17/68. 

I. PERSONNEL 
General Manager-John O. Downey, 
General Sales Manager-Tom Primavera. 
Dlr. of News & Prog.-Jack Clements, 

2. REPRESENTATIVES 
CBS Radio Spot Sales. 

3. FACILITIES 
50,000 w.: 1210 kc. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net charges for station time. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, la, 4e. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e, 11c, 12e. 13e, 14e. 
Basle Rates: 20e. 21b, 21e, 21d, 22a, 22b, 24a, 24e. 

25a, 27, 28a, 29a. 
Contracts: 40b, 41, 44b, 45, 46, 48, 51b. 
Comb.; Cont. Discounts: 601, 60j, 61b, 628. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, Si, 82. 

TIME RATES 
No. 39 Eff 1/19/69-Reed 2/5/69. 

AIL Drive-Mon thru Fri 6-10 am. 
PM Drive-Mon thru Fri 3-7 pm. 
Daytime-Mon thru Fri 10 am-3 pm: Sat 6 am-7 pm. 
Nighttime-Mon thru Sat 7 pm-midnight & 5:30-6 
am; Sun 5:30 am-midnight. 

(This listing continued on next page) 
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CA U-Continued 
S. SPOT ANNOUNCEMENTS 

SECTION I 
1 MINUTE 

Fixed I ti 6 ti 12+ 

100 90 80 
90 81 72 

PER WK, EA: 
AM DRIVE: 
1 wk.  
52+ ..... _____- 108 
Pm liiii-VZ-
1 wk 100 90 80 70 
52+   90 81 72 83 
DAYTIME & SAT: 
1 wk  80 75 65 55 
52+   72 67 58 49 
NIGHTTIME & SUN: 

50 40 35 
52+ 54 45 38 31 

30/20 SECONDS 

98 80 72 64 
52+ 86 72 65 58 
PM DRIVE: 
1 wk. 80 72 64 58 
52+   72 65 58 50 
DAYTIME & SAT: 
1 wk.  64 60 52 44 
52+   58 51 47 49 
NIGHTTIME & SUN: 
1 wk. 

AM DRIVE: 

AM DRIVE: 
1 wk_ 
52+ 
PM DRIVE: 

48 40 32 28 
43 36 29 25 

10 SECONDS 

60 50 45 40 
54 45 40 36 

50 45 40 35 
52+   45 40 36 31 
DAYTIME & SAT: 

52+   
NIGHTTIME & SUN: 
1 wk. 
52+   
May combine with Sections 2 
rates. No rateholders. 

7. PACKAGE PLANS 
SECTION 2 

MATINEE PLANS-ROS 
(2 per day Mon-Fri 10 am-3 pm) 

1 min 30/20 
Per wk 530 450 

WEEKEND PLANS 
(Fri 8 pm-Sun midnight) 

PER WKND: I min 30/20 
 - 380 300 

20 ti  --____. 680 540 

VERTICAL SATURATION PLANS 
(5:30 am-midnight) 

PER DAY: 1 min 30/20 10 see 
15 ti 750 000 375 
Guranteed 15 spots per day, station will schedule 
other like spots available on day of broadcast at no 
additional cost. Minimum of 1/2 hour separation in 
scheduling. 

NIGHT TALK 
(10:15 pm-2 am) 

PER WK: 5 ti 10 ti 20 tl 
1 min  125 180 320 
May combine with Sections 1 and 4 for times per 
week discounts, providing minimum number of plan 
spots are bought. 

SECTION 3 
MAXIMUM IMPACT PLANS 

(1/3 drivetime, 1/3 daytime and/or Sat, 
1/3 nighttime and/or Sun) 

PLAN: 6 12 18 24 36 
1 min.  342 624 864 1056 1440 
30/20 sec  276 500 702 884 1188 
10 sec  174 312 432 528 720 

BULK PLAN-ROS 
150+ 300+ 500+ 

Total ...................- . 9750 16500 25000 
Spots are preemptible. 
May not combine with Sections 1 and 2. but may 
count numerically towards discounts for programs in 
Section 4. 

40 37 33 27 
36 33 80 24 

30 
27 
and 

25 20 17 
22 18 15 
4 to earn lower 

8. PROGRAM TIME RATES 
SECTION 4 
5 MINUTES 

PER WK: I ti 
AM DRIVE: 
1 wk...... 135 
52+ 122 
PM DRIVE: 
1 wk.  . 105 100 
52+   95 90 
DAYTIME & SAT: 
1 wk. .   95 90 
52+ .. . . _._.._.._ ....... 86 81 
NIGEFaii."& & SUN: 
1 wk  55 50 

50 45 

10 MINUTES 
AM DRIVE: 
1 wk_   -.-.-- 230 225 
52+   207 203 
PM DRIVE: 
1 wk.  170 165 
52+   153 149 
DAYTIME & SAT: 

135 
52+   126 122 
NIGHTTIME & SUN: 
1 wk.  75 
52+ 

1/4 HOUR 
AM DRIVE: 
1 wk.  
52+   266 
PM DRIVE: 
1 wk.  
52+   
DAYTIME & SAT: 
1 wk 200 
52+   
NIGHTTIME &- SUN: 

68 
70 
63 

W C A U-FM 
1935 

CBS Owned 
Subscriber to the NAB Radio Code 

Media Code 4 239 4901 5.00 
CBS/FM Broadcasting, a service of CBS Radio, a 

division of Columbia Broadcasting System, Inc.. 
City and Monument Aves.. Philadelphia, Penn. 
19131. Phone 215-839-7000. 

Address all copy to General Sales Manager, CBS/FM 
National Sales, 51 W. 52nd St., New York, N. Y. 
10019. 

I. PERSONNEL 
Vice-Pres. & Gen'! Mgr.-John O. Downey. 
Sales Manager-Robert Altman. 

2. REPRESENTATIVES 
CBS/FM National Sales: See Reps. 8e 8/0 pages. 

3. FACILITIES 
ERP 10,000 w.• 98.1 mc. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 660 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 3a. 4a, 4d, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 21d, 222, 22b, 24a, 24e. 31. 
Contracts: 40b, 41. 
Comb.: Cont. Discounts: 60e, 601, 62d. 
Cancellation: 73a. 
Member: CBS/FM Broadcasting. 

TIME RATES 
No. 4 ES 1/1/69-Rec'd 3/6/69. 

A-6 am-midnight, rotating. 
6. SPOT ANNOUNCEMENTS 
PER WK: Iii 6 tl 12 ti 18 ti 
1 min_  18 15 14 13 
30 sec  15 12 11 10 
Fixed position: 1.2 earned rate. 

7. PACKAGE PLANS 
BULK PLANS 

PER YR: 52x I56x 
1 min.  15 14 
30 sec  12 11 

10. SPECIAL FEATURES 
PER WK: 1 ti 5 ti 10 tl 15 ti 
Newscasts   25 22 19 17 

13121F,m[i 

WDAS 
1922 

24 ti 30 tl 36 tl 
12 11 10 
9 8 7 

3128 6242 1000x 
12 11 9 
9 8 6 

Media Code 4 239 4950 2.00 

Max M. Leon, Inc. WDAS Bldg., Belmont Ave. & 
Edgely Rd., Phliadelphia, Pa. 19131. Phone 215-
878-2000 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr.-R. A. Klein. 
Sta. Mgr. & Gen'l Sales Mgr.-Alex Klein. 
Vice-Pres. 8c Sales Mgr.-William H. Vogt. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1480 Iv. 

Directional. 
Operating schedule: 24 hours daily. EST. 

4, AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2s. 3a, 45, 6a. 72. 
Rate Protection: 10h, Ilh, 12h. 13h. 14h. 
Basle Rates: 20b, 22e. 25s. 26, 28b, 28c, 29a, 30, 31. 
Contracts: 40a, 41, 44a, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 601, 62d. 
Cancellation: 70b, 70d, 71a, 72. 73a. 

TIME RATES 
No. 21 Eff 7/I/69-Rec'd 5/29/69. 

AA-Mon thru Sat 6-10 ara & 4-7 pm; Sun 8 am-
2 pm. 
A-Mon thru Sat 10 am-4 pm & 7-10 Dm; Sun 6-8 
am & 2-10 pm. 
B-Mon thru Sat 10 pm-1 am & 5-6 am; Sun 10 
pm-midnight. 
C-1-5 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
6+ 1 MIN: lx 52x 1042 

AA   43 41 39 
130 A   36 34 32 
117 B   30 28 26 

7. PACKAGE PLANS 
1 MINUTE 
CLASS AA 

PER WK, EA: 10 tl 15 ti 18 ti 24 ti SO ti 36 ti 
1 wk  35 34 33 32 31 30 
13 wk____   33 32 31 30 29 28 
26 wk.  31 30 29 28 27 26 
52 wk  28 27 28 25 24 23 

CLASS A 
1 wk.  28 27 26 25 24 23 
13 wk....._ ........... 27 26 25 24 23 22 
26 wk _..___._ 26 25 24 23 22 21 
52 wk.  24 23 22 21 20 19 

CLASS B 
1 wk  23 22 21 20 19 18 
13 wk  22 21 20 19 18 17 
26 wit  21 20 19 18 17 16 
52 wk  20 19 18 17 16 15 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
CLASS AA 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  350 220 150 110 70 
290 52 x  335 210 145 105 67 
261 104 x  320 200 140 100 64 

260 x._   305 190 135 95 61 
312 x  290 180 130 90 58 

CLASS A 
1 x  290 180 
52 x  275 170 
104 x ............. ......_..._   260 160 
560 x  245 150 
312 x  230 140 

CLASS B 
1 x ..... _._._...._   240 150 
52 x  230 145 
104 x 220 140 
260 x  210 135 
312 x  200 130 

230 
207 

195 
176 

52+   95 90 
May combine with Sections 1, 2 and 4 for discounts. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk-10%. 
Consecutive week discount only applies to Sections 
1 and 4. 

2082 
37 
30 
24 

120 
115 
110 
105 
100 

3I2x 450x 
35 33 
28 26 
22 20 

100 
95 
90 
85 
80 

60 
57 
54 
51 
48 

WDAS-FM 
1959 

Media Code 4 239 5000 5.00 
Max M. Leon, Inc. WDAS Bldg., Belmont Avo, as 
Edgely Rd., Philadelphia, Pa. 19131. Phone 215-
878-2000. 

I. PERSONNEL 
President-Max M. Leon. 
Exec Vice-Fees. & Gen'l Mgr.-Robert A. Klein. 
V. P. & Gang Sales Mgr.-Al Klein. Jr. 

2. REPRESENTATIVES 
Greener, Hlken, Sears. 

3. FACILITIES 
ERP 20,000 w.: 105.3 me. 
Antenna ht.: 200 ft. above average terrain. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2a. 3a, 3b, 4a, 5, 6a, 8. 
Rate Protection: 10b, lib, 12b. 13b, 14b. 
Basic Rates: 20e. 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 400, 42b, 45, 46, 472. 
Comb.: Cont. Discounts: 60e, 61a, 61b, 62b, 
Cancellation: 71e. 73a. 

TIME RATES 
No. 4 ES 5/1/68-Ree'd 5/29/68. 

6. SPOT ANNOUNCEMENTS 
1 mln I min 

1 15.00 156 x.....-  12 50 
13   14.50 260 r  12 00 
26 x..._...............-  ..... 14.00 312 11.50 
52 ........ 13.50 624 11.00 
104 x_  13.00 1000   10.00 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 8 min 

1 150 90 60 45 30 
13 x  15 86 57 43 29 
26 ..... 140 82 54 41 28 
52 135 78 51 39 27 
104 z  130 74 48 37 26 
158 x 125 70 45 35 25 
260 x  120 66 42 33 24 
312 ... _  110 62 39 31 23 
624 x  100 58 36 29 22 

CONSECUTIVE WEEK DISCOUNTS 
28 wk-5% 52 wk-10% 

WDVR (FM) 

1963 

1:11312 Lfl FIMD 

Media Code 4 299 5050 0.00 
WDVR Inc., Box 4595, 10 Presidential Blvd., Phila-

delphia, Pa. 19131. Phone 839-7832. 

I. PERSONNEL 
President-Jerry Lee. 
General Sales Manager-Ed McCusker. 
Operations Manager-Al Kessler. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 11,000 w. (hertz, & vert.); 101.1 me. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 650 ft. above average terrain. 

4. AGENCY COMMISSION 

15% on time only; no cash discount. 

5, GENERAL ADVERTISING See coded regulations 

General: la, 3a, 3c. 4e. 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 24b, 25a, 29e. 
Contracts: 40e. 45. 
Cancellation: 70e, 71a, 73b. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Eff 10/31/68-Ree'd 11/11/68. 
AA-Mon thru Sun 5-10 am & 4-8 pm. 
A-Mon thru Sun 10 am-4 pm & 8 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (*) I ti 6 ti 
1 ....... 67 00 59.00 58.00 
20/30 sec.  53 50 47.00 46.50 

CLASS A 
1 min_______ 65.00 57.00 56.00 
20/30 sec...... 52.00 45.50 45.00 

(*) Specified Position 
10 sec: 60% of 1-min (pre-emptible). 

7. PACKAGE PLANS 
DRIVE TIME SPECIALS 

Plan: 
Early Drive..   
Afternoon Drive 

12 ti 18 tl 24 ti 
57.00 56.00 55.00 
45.50 45.00 -44.00 

55.00 54.00 53.00 
44.00 43.00 42.50 

12 
e 
6 

660 

18 

99 
954 

TOTAL AUDIENCE PLANS 
Plan: 6 12 18 24 30 36 
5-10 am________ 2 4 6 8 10 12 
10 am-4 pm__  1 3 4 6 7 8 
4-8 pm...._._ ... _  1 2 3 4 5 6 
8 Dm-mid ....... _._  2 3 5 6 8 10 
Per Wk:..... ........ _ 325 845 927 1224 1515 1800 
Total Audience Plan spots must be scheduled over 
7-day period and rotate within time classification: 
combinable with all weekly spots. 

10. SPECIAL FEATURES 
NEWSCASTS 

105 85 50 PER WK: I ti 3 ti 6 ti 12 ti 
100 80 47 AA  ____ ...... _.___. 90 85 80 75 
95 76 44 A .   88 83 78 73 
90 72 41 Minutes. Newscasts and 20/30 seconds may combine 
85 68 38 to earn weekly frequency discounts. 

PENNSYLVANIA 

WFIL 
1922 

A Triangle Station 

BLAIR e RADIO 
C 11,113 

Subscriber to the NAB Radio Code 
Media Code 4 239 5100 3.00 
Radio and Television Division, Triangle Publications, 

Inc., 4100 City Line Ave.. Philadelphia, Pa. 19131. 
Phone 215-878-9700. TWX 710-670-9799. 

I. PERSONNEL 
Division General Manager-George A. Koehler. 
Station Manager-James M. DeCaro, 

2. REPRESENTATIVES 
Blair Radio. 
Triangle Sta. Sales Offices: See Rep & 8/0 mtge.. 

3. FACILITIES 
5.000 w.: 560 kg. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING see ended regulations 
General: la, lb, 22, 32, Se. 3d, 42, 4d. 5, fib, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d. 14d. 16. 
Basic Rater: 20b, 21b, 21d, 22a. 23a, 242, 24e. 25a, 

280, 28e, 33d. 
Contracts: 402, 41, 422, 43, 44b, 45. 46. 51e. 
Comb.; Cont. Discounts: 60f, 601, 601, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 81. 82. 
Affiliated with Blair Represented Network. 

TIME RATES 
No, 40 Eff 5/1/69-Rec'd 4/7/69. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 7 pm-midnight; Sat & Sun 6 am-
midnight. 
B-Mon thru Fri 10 am-3 pm. 
C-Mon thru Sun 5-0 am & midnight-2 am. 
D-Mon thru Sun 2-5 am. 

6. SPOT ANNOUNCEMENTS 

PER WK: CLASS AAA -I min- --SO see-
BASE . 1 II I 11 
Specified ..... 126 115 101 92 
1 ti. 120 110 96 88 

ti-. i_  115 98 92 78 
12 t  100 84 80 67 
18 92 78 73 62 

CLASS AA 
Specified position_____-_ 115 105 92 84 

6:211.Lc.. 110 95 88 76 
98 85 78 68 
84 73 67 58 

18 ti_ 77 68 61 54 
CLASS A 

Specified poslUon_____.___ 92 74 74 59 

162ti.c. 65 65 52 ............. 81 
74 00 60 48 
70 56 56 45 

18 ti_ CLASS B 64 52 52 41 

Specified position__-___. 80 64 64 51 
1 U.__ 70 57 56 45 
6 ti_ 64 52 51 41 
12 ti 60 48 48 38 
1855 45 44 36 ctAss c  

35 28 28 22 
31 25 25 20 

L. 29 24 23 19 
18 t  28 22 22 18 
Class D: 50% of C rates. 

n assec : 60% of subjectofap  to licablei-min  Bavailability. 
52 wk-10 7,NSECUTIVE WEEK DISCOUNT 

Minutes, 30-second spots, TAP, News and Sportscasts 
and features may combine to earn weekly frequency 
discount. 
Minimum rateholder: 6 spots of any length per week. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

-Base 1- Base 11 
PLAN :2H 30). I min 30 see I min 30 see 
I-12 ti (2AAA, 2AA, IA, 

63 50 53 43 
II-18 ti (3AAA, 3AA, 

4A, 4B, 4C).... _______.... 58 46 49 39 
III-24 ti (4.af, -4A.A, 

5A. 513. GC) . _ ... .._ 56 45 48 38 
IV-36 ti (6AAA. 

8A, 7B, 9C) 54 44 47 37 
Must be scheduled equally over 7-day period and 
rotate within time class. Minimum schedule 4 con-
secutive weeks. Subject to availability. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: III 3 ti 5 ti 12 tl 
AAA, AA, A. Base L. 175 161 140 126 
B, Base I..._...,.._.........._......... 90 85 80 70 
C, Base I..._......_........_. 50 45 40 95 

W F I L-FM 
1941 

A Triangle Station 

MD LIVi1 FIM U 
Subseriber to the NAB Radio Code 

Media Cede 4 239 5101 1.00 
Radio and Television Division. Triangle Publications, 

Inc., 4100 City Line Ave., Philadelphia, Pa. 1913L 
Phone 215-878-9700. 

I. PERSONNEL 
Division General Manager--George A. Koehler. 
Station Manager-John L. Richer. 

2. REPRESENTATIVES 
Blair Radio. 
Triangle Sta. Sales Offices: See Berl. & S/0 pages. 

(This listing continued on next page) 

September 1, W69 Spot Radio Stations 753 



PENNSYLVANIA 

Philadelphia-W F I 1-FM-Continued 
3. FACILITIES 

ERP 27,000 w. (boric.); 25,500 w. (vert.); 1021 me. 
Stereo. 

Operating schedule: 24 hours daily. EST. 
Antenna ht.: 850 ft. above average terrain. 

4. AGENCY COMMISSION 

15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 
Rate Protection: Rib, Ilb, 12b. 13b, 14b. 
Basic Rates: 20b, 
Contracts: 45. 
TV facilities: WPIL-TV. 
Where cancellation privileges exist, programs may be 
cancelled 28 days after notice; announcements, 14 
days. 
In event of rate change, advertisers are protected for 
a maximum of 6 months. 
Affiliated with Blair Group Plan. 

TIME RATES 
No. 9 Eff 1/1/67-Ree'd 12/7/68. 

6. SPOT ANNOUNCEMENTS 
lx 15x 30x 60x 125x 250x 500x 

1 min - 36 32 29 26 23 21 19 

8. PROGRAM TIME RATES 
Ix I5x 30x 60x 125x 250x 500x 

55 min.  180 167 150 135 122 110 99 
1/2 hr  108 97 87 78 70 63 57 
5 min.  81 73 66 59 53 48 43 

WFLN WFLN-FM 
1949 1958 

e 
Media Code 4 239 5150 8.00 
Franklin Broadcasting Co., 8200 Ridge Ave., Phila-

delphia, Pa. 19128. Phone 215-482-6000. 

I. PERSONNEL 
Pros. & Gen'i. Mgr.-Raymond S. Green. 
Sales Manager-Harry J. Haas. Jr. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
1,000 w. days; 900 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM-ERP 50,000 w. (borin.), 50,000 w. (vert.); 95.7 
me. 
Operating schedule: 6:30-12:05 am. EST. 
Antenna ht.: 490 ft. above terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 3b. 3c. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12e, 13e. 14b. 
Basic Rates: 20b, 21a, 21b, 22a, 23a. 23b, 24b, 24c, 

25a. 28a, 28e. 29a. 30. 
Contracts: 40a, 44a. 44b, 45. 47a, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60e, 60d, 60e. 60f, 6014 601, 

Ola. 61b. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82, 

TIME RATES 
No. 10 N ES 6/1/69-Reo'd 5/26/69. 

AA-Mon thru Fri Ralph Collier 12:30-1 pm; Mon 
thru Fri adjacencies to Taylor Grant 4-6:30 pm; 
Sun adjacencies to Philadelphia Orchestra Broadcast 
2 and 4 pm; Sat adjacencies to Metropolitan Opera 
Broadcasts 2 and 5 pm; Tues avallabilities within 
Boston Symphony Broadcasts 8-10 pm. 
A-Mon thru Fri 6:30-0 am & 4-10 pm; Sat & Sun 
10 am-10 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I-26X 52x 104x 156x 260x 312x 624x 1000x 
1 min 37 35 34 33 32 31 27 23 
30 sec 30 28 27 26 25 22 21 19 
10 sec 23 22 21 19 18 17 18 14 

CLASS B 
1 min 32 30 29 28 27 26 22 18 
30 sec 26 25 23 23 22 21 18 14 
10 sec 19 18 17 16 15 14 13 11 
AA-Extra 25%. 

7. PACKAGE PLANS 
A B-

PER WK: I min 30 see 10 See I min 30 see 10 see 
O t.t. 32 26 20 27 22 18 
12 ..... _ .... 27 22 18 22 18 15 
18 ti.   25 20 16 19 15 13 
24 tL____ ..... -    23 18 14 18 13 11 
AA-extra 25%. 

8, PROGRAM TIME RATES 
lx I3x 26x 52x 104x 156x 3I2x 

1 hr............ 210 200 191 183 174 165 145 
55 min.  196 181 173 166 157 149 131 
1/2 hr..-- 135 124 119 114 108 103 91 
25 min.  122 113 108 104 99 93 82 
1/4 hr..._... 92 86 82 79 75 72 64 
10 min.  76 73 70 67 83 58 56 

5 MINUTES 
I-26X 52x 104x I56x 260x 912x 624x 1000x 

A......_ 47 45 44 43 42 41 37 33 
B  42 40 39 38 37 36 32 28 
AA-extra 25%. 

WHAT 
1925 

Media Code 4 239 5200 1.00 
Independence Broadcasting Co., WHAT Radio Center, 
3920-40 Conshohocken Ave., Philadelphia, Pa, 
19131, Phone 215-878-1500. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William A. Banks, 
Station Manager-Miss Dolly Banks. 
General Sales Manager-Jack J. Dash. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 
1,005 w. days, 250 w. nights; 1340 Ice. 
Non-directional. 

Operating schedule: 24 hours daily. EST. DST. 

4. AGENCY COMMISSION 
15% on time rate. only: no cash discount. 

5. GENERAL ADVERTISING Sea coded regulations 

General: la, lb, 2a, 2b, 35. 3b, 2e. 3d, 40. 
Rato Protection: lOci. Ild, 12d. I3d, 14d. 
Basle Rates: 20a, 24a 
Contracts: 42a. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 70a, 70e. 71a. 
Prod. Services: 82. 
FM facilities: WVVDB (FM). 
Affiliated with American Contemporary Network, 

TIME RATES 
No. 14 MT 3/1/68-Reed 2/1/68. 

AAA-Mon thru Sat 6-10 am & 4-7 pm (drive time). 
AA-Mon thru Sat 10 am-4 pm; Sun all day. 
A-Mon thru Sat 7 pm-midnight & 5-6 am. 
B-Tues thru Sun midnight-5 am. 

7. PACKAGE PLANS 

PER WK, EA: 
I ti 

1 min.  30.00 
20/30 sec.... 21.00 
10/15 sec.... 15.00 

1 min.  25.00 
20/30 sec.... 17.50 
10/15 sec.... 12.50 

CLASS AAA 

6 ti 12 ti 18 ti 
28.00 24.00 22.00 
19.50 17.00 15.50 
14.00 12.00 11.00 

CLASS AA 
23.00 22.00 20.00 
16.00 15.50 14.00 
11.50 11.00 10.00 

CLASS A 
1 mitt  18.00 17.00 16.00 14.00 
20/30 sec  13.00 12.00 11.50 10.00 
10/15 sec  9.00 8.50 8.00 7.00 

CLASS B 
50% discount from Class A rates. 

8. PROGRAM TIME RATES 
CLASS AAA 

PER WK, EA: 1 ti 2 ti 3 tl 4 ti 5 ti 6 tl 
5 min.  46 44 42 40 38 36 
1/4 hr  70 68 66 64 62 60 
1/2 hr._............-  125 120 115 110 105 100 
1 hr  185 175 165 150 140 130 

CLASS AA 
5 min.  41 39 37 35 33 32 
1/4 hr  70 68 66 64 62 60 
1/2 hr  125 120 115 110 105 100 
1 hr  185 175 165 150 140 130 

CLASS A 
5 min.  30 28 27 25 24 22 
1/4 hr.....  58 56 54 52 50 48 
1/2 hr  100 90 86 84 82 au 
1 hr  140 135 125 110 105 100 

CLASS B 
50% discount from Class A rates. 
Rate Protection: 
Rates quoted are guaranteed for 28 weeks from 
effective date of any increase in rates provided 
advertising equaling 50.00 per week is actually 
running at time of effective date of increase and 
that these broadcasts continue without interruption 
during rate protection period. 

Combinability 
All spots are combinable for weekly frequency. 
Any advertiser whose weekly dollar valume is 250.00 
or more before consecutive weeks discount may com-
bine spots and programs for weekly frequency on both 
-with each program regardless of length carrying the 
weight of one spot, and each spot carrying the weight 
of one program 
Spots may not be used as a rate holder to earn con-
secutive weeks discounts on programs. Programs may 
be used as a rate holder for spot packages. 

Consecutive Week Discount 
13 wks-5% 26 wks-10% 52 wks-15% 
All spot and program packages are eligible except 
Sunday programs. 
Advertisers remaining consecutive after the first year 
automatically enjoy 15% discount on any and all ad-
ditional weeks, provided there Is no lapse in schedule. 

24 tl 38 tl 48+ 
20.00 18.00 16.00 
14.00 12.50 11.00 
10.00 9.00 8.00 

18.00 16.00 14.00 
12.50 11.00 10.00 
9.00 8.00 7.00 

Pm Ill: 
1111118 
1111111 

WIBG 

12.00 11.00 9.00 
8.50 7.50 6.50 
6.00 5.50 4.50 

1925 

A Storer Station 

MAJOR MARKET 
RADIO, INC. 

MUM 
Subseriber to the NAB Radio Code 

Media Code 4 239 5300 9.00 

Seaboard Radio Broadcasting Corp.. Seven Penn 
Center, Philadelphia, Pa. 19103. Phone 215-563-
2300. TWX 215-569-9688. 

Address all copy and/or transcripts to Traffic Director 
at Studio address. 
Studios-117 Ridge Pike, Lafayette Hill, Pa, 19444. 
Phone 215-563-2300. 

STATION'S PROGRAMMING DESCRIPTION 
WIBG: Programmed for mass anneal. 15-49 age 
bracket. 
MUSIC: popular selected from current best selling 
singles and albums. NEWS: newscasts before hour, 
4 min or less, prepared by 6 man news team. Fre-
quent sports capsules, traffic reports during con-
ventional traffic hours, editorials, and varied continu-
ing audience promotions. Contact Representative for 
further details. Itec'd 1/19/68, 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Joseph T. Conway. 
General Sales Manager-William F. Sherry, 
Program Manager-James T. Mario, 

2. REPRESENTATIVES 
Major Market Radio. Inc. 
Storer Sta. Sales Office: See Rep & 5/0 pages. 

3. FACILITIES 
50.000 w. days, 10.000 w. nights; 990 toc. 

Directional-separate patterns day and night. 
Operating schedule: 24 hours daily. EST. 

4, AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
General: la, lb, 3a, 3e, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rato Protection: 10b, 11b, 12b, 13b, 14b, 
Basic Rates: 20b, 216, 22s, 24a, 25a, 28b, 31, 
Contracts: 40a. 42e, 43, 44b, 46, 51e. 
Comb.: Cont. Discounts: 600, 600, 80f, 601, 61e, 82d, 
Cancellation: 70e, 71a, 73s, 73b. 
Prod. Services: 81. 82. 

minimpLE PRODUCT ANNOUNCEMENTS 
Piggybacks: 1-min spot rate applies only to products 
or services of a single advertiser, and does not imply 
to commercials for more than 2 products or services 
of the advertiser in the 1-min period, unless fully 
integrated into a single complete spot. Piggybacks 
are not entitled to product protection separation from 
either station or nework commercials. 

TIME RATES 
No. 20-B Eft 4/1/69-Rec'd 4/22/69. 

..A.-Mon thru Fri 6-10 am & 9-8 pm. 
B-Mon thru Fri 10 am-4 pm; Sat 6 am-8 pm; Sun 
noon-8 pm. 
C-Mon tints Sun 8 pm-6 am; Sun 6 am-noon. 

(•) Advertisers may specify 6-9 or 7-10 am, 4-7 or 
5-8 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6t1 12 tl 18 ti 24 tl 
  100 90 85 80 75 

B   75 60 55 52 50 
 --_____. 53 51 49 47 45 

30 sec: 80% of 1-min. 10 see: 50% of 1-min. 
All spots, regardless of length or class, may be 
cross-combined for discounts. Spots and programs may 
not be combined. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1/2 AM Traffic, 1/2 PM Traffic) 
PER WK, I MIN: 12 tl 18 tl 24 tl 36 01 48 ti 
1/3A, 1/313, 1/3 B or C 492 684 840 1188 1488 
30 see: 80% of 1-min. 10 sec: 50% of 1-min. 

BAT PLANS-1 MINUTE 
12 ti per wk____ ....... 415 20 Li per wk. ...... 600 
BAT at station's discretion Sun thru Sat 6 am-mid-
night. 

8. PROGRAM TIME RATES 
(Sun 8 am-1 pm) 

1/2 hr 415 1/4 hr 275 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: A 
3 ti  345 
6 ti  630 
Includes timo, talent and news service; 
missionable. 
Political contracts-25% discount. 

WI BG-FM 
1948 

F imp 

B C 
270 201 
450 396 

fully corn-

Media Code 4 239 5301 7.00 

Seaboard Radio Broadcasting Corp., Seven Penn Cen-
ter, Philadelphia, Pa. 19103, Phone 215-563-2300. 
TWX 215-569-9688. 

Address all copy and/or transcripts to Traffic Director 
at Studio address. 
Studios-117 Ridge Pike, Lafayette Hill, Pa, 19444. 
Phone 215-563-2300. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Joseph T. Conway. 
General Sales Manager-William F. Sherry. 
Program Manager-James T. Marks. 

2. REPRESENTATIVES 

Storer Sta. Sales Office: Seo Rep & 5/0 pages. 

3. FACILITIES 

ERP 20,000 w.: 94.1 mc. 
Operating schedule: Noon-1 am Mon thru Sat. EST. 
Antenna ht.: 170 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations, 
See WIBG listing for coded regulations. 

TIME RATES 

Na. 1 Eff 5/1/67-Ilec'd 11/3/67. 
7. PACKAGE PLANS 
PER WK: 141 6 lt 12 ti 18 ti 24 tl 
1 min  12 10 8 7 6 
30 soc: 80% of 1-min  

WEEKEND PLAN 
Rotating noon-1 am Sat; 12:15 pm-1 am Sun, 10 1-
minute spots 70.00. 

990 PLAN 
Rotating Mon thru Sun, 15 1-minute spots, 94.10. 

13 wk- 5% DISCOUNTS 39 wk-15% 
26 wk-10% 52 wk-20% 
Applied as earned. Only weeks with expenditures of 
50.00 or mora may combine to qualify for discounts. 

8. PROGRAM TIME RATES lx I3x 26x 52x 
1 hr    . 75 70 65 60 
1/2 hr. 40 35 30 25 
1/4 .....  _ 30 25 20 15 

WIFI (FM) 
1958 

Media Code 4 239 5350 4.00 
High-Fidelity Broadcasters Corp., Box 3022, Phila-

delphia, Pa. 19150. Phone 215-272-9800. 

I. PERSONNEL 
Sta. & Comml Mgr.-Melvin Gollub, 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 50,000 ye, (hertz.), 50,000 w. (vert).; 92.5 mc. 
Operating schedule: 6-1 am daily. EST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 30, 3b, 4s, 4d, 5, 65, 7b, 8. 
Itate Protection: 10a. lia, 120, I3a, 145. 
Basle Rates: 20a. 22b, 220. 24b, 280. 295. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 6/1/68-Reed 4/30/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 260x 

1 min 20 19 18 17 16 
30 sec: 80% of 1-min. 10 sec: 40% of 1-min. 
20 sec: 60% of 1-min. 

8. PROGRAM TIME RATES 

Ix 26x 52x 104x 260x 
1 hr  160 152 148 140 136 
55 min.  144 136 134 126 120 
1/2 hr  112 106 104 100 98 
1/4 hr  66 61 62 60 58 
10 min.   52 50 48 46 44 
5 min.  40 38 38 34 32 

C 

WIP 
1922 

Metromedia Radio 

METRO RADIO SALES 

RIAIB 
Media Code 4 239 5400 7.00 

Metromedia Radio, A Metromedia Company, Ritten-
house Square, Philadelphia, Pa. 19103. Phone 215-
568-2900. Telex: 083-4525. 

I. PERSONNEL 

Vice-Pres. & Gen'l Mgr.-Richard F. Carr, 
General Sales Manager-Joel Samuelsohn. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5.000 w.: 610 kc. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2s, 2b, 3a, 3b, 3d, 4a. 4d, 5. Ob, 7b, 8. 
Rate Protection: 106, 11d, I2d, 13d, 14d, 
Basle Rates: 20b, 21d, 22b, 23a, 24a. 24e, 27, 30, 

3211. 
Contracts: 41, 44b, 47a, 49, 51e. 
Comb.: Cont. Discounts: 60d, 601. 61e. 61b. 
Cancellation: 70a, 70c, 71a, 72, 73b, 
Prod. Services: 82. 
FM facilities: WMMR (FM). 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na. I ER 10/1/68-Itec'd 8/30/68. 
AA-Mon lieu Sat 6-10 am. 
A-Mon thru Sat 4-8 pm. 
B-Mon thru Sat 10 am-4 pm; Sun 9 am-8 pm. 
C-Dally 5-6 am & 8 pm-1 ant. 
D-Dally 1-5 am. 
All Times Classes rotating. 

6. SPOT ANNOUNCEMENTS 

AA A-
I min 20/30 10 see I min 20/30 10 see 

1 ti  140 112 70 110 88 55 
6 ti  135 108 68 100 80 50 
12+   130 104 65 90 72 45 

B-
1 ti  90 72 45 40 32 20 
6 tL  82 66 41 38 30 19 
12 tL.  78 62 39 36 29 18 
18 II 74 59 37 34 27 17 
30+   70 56 35 32 26 16 
Class D: 50% of C rates. 
Fixed position: 1-1/2x earned rate. 

7. PACKAGE PLANS 

WEEKLY CIRCULATION PLANS 
(Scheduled with full rotation) 

PER WK: I min 30 seo 10 see 
12 Plan (IAA. 2A, 5E. 3C).......... 855 681 432 
18 Plan (3AA, 3A, 8B, 4C).......... 1260 1008 630 
24 Plan (4AA, 4A, 10B, 6C)_-_-_ 1566 1248 780 
36 Plan (6AA, 6A, 15B, 9C)......_ 2196 1764 1098 
May combine with minutes. 30-seconds and Newscasts 
to earn weekly frequency discounts on face of card 
rates only. 

10. SPECIAL FEATURES 

Rotating Mon thru Fri, 5 min, 5 per wk (minimum 
13 nies). 
AA: 
News at 6, 7, 8, 9 am - --- 745 
Nene at 6:30, 7:30, 8:30 am (1/2 sponsor-

ship of 10-min News) .. 810 
Sports at 6:05, 7:05, 8:05, 9:05 am   745 

A: 
News at 4, 5, 6. 7 pm  550 
News at 4:30, 5:30, 6:30 Dm (1/2 sponsor-

ship of 10-min News)....- ....... ...... 595 
Sports at 4:05, 5:05, 6:05, 7:05 pm .. 550 
B: 
News at 10, 11 am, noon, 1, 2, 3 pm  . 475 
C: 
News at 8, 9, 10, 11 pm  - 230 
Weekend News-Rotating Sat & Sun, 5 per 
wknd (minimum 13 wks): 
Sat 6 am-8 Dm; Sun 9 am-8 pm ----... 475 
Sat & Sun 8 pm-midnight. ...... 230 

(This listing continued on next page) 
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Minutes. 30-seconds and Newscasts may combine to 
earn weekly frequency discounts. ID's combine on 
basis of 2 ID's equalling 1 longer period. 
Rate protection: Rates guaranteed for 13 weeks from 
effective date of any increase providing advertising 
equalling weekly expenditure of 150.00 is actually 
running at time of effective date of increase, and 
providing these broadcasts continue without interrup-
tion during rate protection period. 

CONSECUTIVE WEEKS DISCOUNT 
62 wk-10% 
Applied as earned. Only consecutive weeks with ex-
penditures of 150.00, or more, may combine to 
qualify for discounts. 

WJ B R (FM) 
1957 

CITY OF LICENSE 

WILMINGTON, DEL 

11113 F IMO 

(This is a paid duplicate of the listing appearing 
under Wilmington, Del.) 
Media Code 4 208 4500 0.00 
Reynolds Broadcasting Co., 2617 Ebright Ed., Wil-

mington, Del. 19103. Phone 302-475-4000. 

STATION'S PROGRAMMING DESCRIPTION 
WJB11(FM): Programmed for adults. 
MUSIC: instrumental popular standards with some 
film and showtunes, plus 1 vocal group or chorus per 
hour. NEWS: broadcast every 2 hours, and consists 
of 5 min and 1 min reports with emphasis on na-
tional and international news, plus important local 
and regional news. Special weather reports made 5 
times daily. COMMERCIAL POLICY: double spot 
at :15, :30 & :45. Single spot before commercial 
news on hour. Contact Representative for further 
details. Reed 3/28/68. 

1. PERSONNEL. 
Gen'i & Sales Mgr.-John B. Reynolds. 
Sta. Mgr. & Pros. Dir.-John B. Reynolds. Jr. 
Program Manager-Ed Hunt. 

2. REPRESENTATIVES 
Jack Mesta & Co.. Inc. 

3. FACILITIES 
ElIP 50,000 w. (boric.). 50,000 w. (vert.); 99.5 me. 

Stereo. 
Operating schedule: 24 hrs. daily. EST. 
Antenna ht: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
General: 4s, 4d, 613, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 22a, 24b, 25a, 28b, 2i)a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 611. 
Cancellation: 70a, 715. 

TIME RATES 
Eff Reed 3/2/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 52x I04x I56x 260x 520e 1040x 

1 min 25 24 23 21 19 18 16 16 

7. PACKAGE PLANS 
PER WK. EA: Oil 12 ti le 31 
1 min. 23 18 15 
30 sec: 80% of 1-min rate. 
Package Plans cannot be combined for frequency dis-
counts. (D) 

WMMR (FM) 
1942 

CEICI 
Media Code 4 299 5550 9.00 
Metromedia Stereo, A division of Metromedia. Inc., 

19th 8s Walnut Sta.. Philadelphia, Pa. 19103. 
Phone 215-561-0933. Telex 083-4525. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Richard F. Carr. 
General Sales Manager-Jack Itattigan. 

2. REPRESENTATIVES 
Metro Radio Sales. 

9. FACILITIES 
ERP 25,000 w. (borin.). 25,000 w. (vert.); 93.3 me. 

Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 670 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3e. lb. 4a, 4d, 5. Ob. 7b. 8. 
Rate Protection: 10b, 11b, 1213. 1313. 14b. 
Basic Rates: 20s. 22a, 22b, 23a. 24a, 25e. 26. 28a, 

29a. 
Contracts: 40a. 42e. 45, 46. 47a, 48. 
Comb.: Cont. Dismonts: 61b. 
Cancellation: 70e. 7tic. 71e, 73a. 
Rate Protection: Rates guaranteed for period of 13 
weeks from effective date of any increase in rates 
provided advertising equalling weekly expenditure of 
50.00 is actually running at time of effective date of 
increase and continue without interruption during rate 
protection period. 
AM facilities: WIP. 

TIME RATES 
No. 2, Rev. 1 Eft 12/1/68-Ree'd 10/21/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: Fixed I ti 6 ti 12 ti 18 01 24 ti 
1 min  25.00 20.00 15.00 12.00 10.00 9.00 
30 sec.  20.00 16.00 12.00 10.00 8.00 7.50 
10 sec  12.50 10.00 8.00 7.00 6.00 5.00 
Rotating. 

7. PACKAGE PLANS 
WEEKEND SATURATION 

8 1-min spots, full rotation, Sat 6 am-6 pm; Sun 9 
am-6 pm, per wknd. 85.00. 

9. PARTICIPATING PROGRAMS 
Sinatra & Co.-Mon thru Sun 6:30-8 pm. 

14 min. 2 per night.............. . . .... . .... _ . 210 
Marconi Experiment-Rotating Mon thru "jun 9 pm-
1 am. per v,k: 

1 min 30 see 1 min 30 see 
12 ti  15 12 24 ti. 12 10 

10. SPECIAL FEATURES 
93.30 PLAN 

1 min. 5 ti. ea__. . 18.66 30 sec, 7 ti, ea_....... 13.33 
Checkpoint-3 min capsules, rotating Mon thru Sun 
at :30; Mon thru Sat 7:30 am-11:30 pm; Sun 9:30 
am-11:30 pm, per wk: 
6 tt  90.00 16 ti.. 180.00 
12 ti...   144.00 
Includes 10-second open, plus 30-second sPot. 

FREQUENCY DISCOUNTS 
26 wk- 5% 52 vilt-10% 
Applied as earned. Only weeks with expenditures of 
50.00 or more may combine to qualify for discounts. 

WP BS (FM) 
1961 

Alan Torbet 
Associates, Inc. 

11113 Flm[l 
Media Code 4 239 5600 2.00 
Bulletin Co., 440 Domino Lane, Philadelphia, Pa. 

19128. Phone 215-483-7200. 
New York phone 212-986-2201. 
STATION'S PROGRAMMING DESCRIPTION 

WPBS (FM): Programmed for adults. 
MUSIC: consistent variety of album standards, pre-
dominantly instrumental in uninterrupted 15 min seg-
ments. NEWS: am drive time 3 min every half hour. 
8:30 am-11:30 pm, 3 min every 3 hours. 1 am-6 am. 
5 min on hour. COMMERCIAL POLICY: 6 spots per 
hour maximum. Contact Representative for further 
details. Rec'd 4/4/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Edward J. Meehan, Jr. 
Operations Director-Nicholas G. Frunzi. 
General Sales Manager-David Bolton. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 10,000 w. (horiz.), 5,400 w. (vert.); 98.9 me. 

Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 850 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. 2a, 3e. 45, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b, 15e. 16. 
Basle Rates: 20b, 21d, 22s. 22b, 23e. 24b, 26, 285. 

29a, 30, 53e. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47a, 48, 49, 50. 
Comb.: Cent. Discounts: 60a, 60d, 60f, tila, 62b, 62d. 
Cancellation: 70b, 70e. 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 15 Elf 6/1/69-Itec'd 5/2/69. 
6. SPOT ANNOUNCEMENTS 

I tl 6 tl 12 ti 18 ti 24 ti 30 II 
1 min____.. 30.00 27.00 25.00 23.00 21.00 19.00 
30 see_ ....... 24.00 21.60 20.00 18.40 16.80 15.20 

t10 see.  15.00 13.50 12.50 11.50 10.50 9.50 
(V) Pre-emptible. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-0% 52 wk-10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

12 tl 18 ti 24 tl 30 tl 36 tl 
6-10 am   3 4 6 7 9 
10 am-4 pm ......._   3 5 6 8 9 
4-8 pm   3 4 6 7 0 
8 pm-midnight   3 5 6 8 9 
Per wk ......... ....... 270 370 453 513 550 
Midnight-6 am-30% of regular rate (15 spots or 
more, per wk). 
TAP must be scheduled over 7-day period and rotate 
within time classification; not combinable with weekly 
spots. 

10. SPECIAL FEATURES 
NEWSCASTS 

10% above 1-minute spot rate. 
6 tl 12 tl 18 ti 

Each   29.70 27.50 25.30 
3-minute newscast with opening ID and 1-minute 
closing commercial.   

WEAiliblICAST 
5% above 1-minute spot rate. 
Each   28.35 26.25 24.15 
1-minute weathercast with opening ID and 1-minute 
closing commercial. 

WPEN 
1929 

NBC Radio Network 
The Eastman Station 
• paci 

Media Code 4 239 5650 7.00 
Field Communications, Inc., 2212 Walnut St., Phila-

delphia, Pa. 19103. Phone 215-564-6000. 

I. PERSONNEL 
President-Harvey Glascock. 
Vice-Pres. & Gen'l Mgr.-Allan Rotten. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5.000 w.; 950 kc. Directional-night only. 
Operating schedule: 21 hours daily. EST. 
Partial simuleast operation. For non-simulcast facili-
ties see WPEN-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, 6b, 

7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic Rates: 20b, 22a, 245, 25a, 27, 28b, 28e, 29b, 

30, 32b. 
Contracts: 400, 42a, 44b, 470. 51b. 
Comb.; Cont. Discounts: 60e. 601, 62d. 
Cancellation: 70a, 70e, 70e, 710, 72, 73b. 
No cash rebates. 
Affiliated with NBC and Eastman. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na. 16 Eff 7/14/69-Reed 7/21/69. 
Gold-Mon thru Sat 6-10 am & 3-7 pm. 
Silver-Mon thru Sat 10 am-3 pm; Sun 10 am-7 pm. 
Blue-Mon thru Sun 5-6 am & 7-11 pm; Sun 6-10 
am. 

6. SPOT ANNOUNCEMENTS 
GOLD 

PER WK: Fixed 2 ti 15 ti 30 ti 45 ti 
1 min  60.00 40.00 35.00 32.00 30.00 
30/20 sec  48.00 32.00 30.00 25.60 24.00 
10 sec  36.00 24.00 21.00 19.20 18.00 

SILVER 
1 min  50.00 35.00 32.00 26.00 24.00 
30/20 sec  40.00 30.00 25.60 20.80 19.20 
10 sec  30.00 21.00 19.20 15.60 14.40 

BLUE 
1 min  40.00 25.00 20.00 18.00 15.00 
30/20 sec  32.00 20.00 16.00 14.40 12.00 
10 sec.  24.00 15.00 12.00 10.80 9.00 

7. PACKAGE PLANS 
CUME PACKAGE PLANS 

PER WK, I MIN: Ea 
50 ti (28 Gold, 14 Silver, 8 Blue)  21 
25 ti (12 Gold, 9 Silver, 4 Blue)    25 
15 ti (7 Gold, 5 Silver, 3 Blue)  28 
30/20 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
Non-combinable with other weekly plans. Preemptible 
by full rate advertisers. 

9. PARTICIPATING PROGRAMS 
Frank Ford Show-Daily 11:05 pm-2 am, 7-1 min 

spots. (minimum), ea 25.00. 4 weeks Oren. Not 
combinable with spots or programs for discount 
purposes. 

Robin Roberts Show-Rotating 3 ti Mon ttuu Fri 
6-10 am, 3 ti Mon thru Fri 3-7 pm, flat ea 75.00. 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

Mon thru Sat 6-10 am & 3-7 pm-1-min rate plus 
10.00. 
All other times-1 min rate plus 5.00. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

RATEHOLDER 
Minimum 150.00 per week. 

WP EN-FM 
1942 

The Eastman Station 
• 

Media Code 4 239 5651 5.00 

Field Communications, Inc., 2212 Walnut St., Phila-
delphia, l'a. 19103. Phone 215-564-6000. 

I. PERSONNEL 
President-Harvey Glascock. 
Vice-Pres. & Gen'l Mgr.-Allan Hotien, 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
ERP 20,000 w.: 102.9 roc. 
Operating schedule: 6-2 am. EST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-11 pm Mon thru Sat; 6-2 am Sun. For Simul-
cast facilities see WPEN. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
See WPEN Hating for coded regulations. 
Affiliated with Eastman and NBC. 

TIME RATES 
Eff 11/1/64-Reed 10/5/64. 

A-Daily 5-11 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
Ix 100e 250x 5001 750a 100* 

A  15 14 11 10 9 8 
B ................ .._.._  13 12 10 9 3 7 

7. PACKAGE PLANS 
PER WK: 12 ti 18 ti 30 ti 40 ti 
A   10 9 0 7 

9 8 7 6 
8. PROGRAM TIME RATES 

55 min 1/2 hr 25 mln 1/4 hr 
A 95 60 50 30 

85 50 35 20 
10. SPECIAL FEATURES 

5-MINUTE NEWSCASTS AT :30 
PER WK: 5 ti 1011 20 tl 
A   18 15 14 
ii   16 14 12 

WQAL (FM) 
1959 

American FM Network 

,e0g£tedenan,ilna. 
Stereo 

• R Ale 1315 F a 
Media Code 4 239 5700 0.00 
George Venn Co., 1230 E. Mermaid Laca, Philadel-

phis 18. Penn. Phone 215-248-4900. 
STATION'S PROGRAMMING DESCRIPTION 

WQAL (FM): Programmed for adults. 

PENNSYLVANIA 
MUSIC: selections from albums of standards, show 
and film music, semi-classical favorites in uninter-
rupted 15 min segments. NEWS: 12 times daily. 
Time and weather 18 times daily. Editorials weekly. 
COMMERCIAL POLICY: one 1 minute commercial 
at end of each 15 minute segment. Contact Repre-
sentative for further details. Reed 11/29/67. 

I. PERSONNEL 
President-George Voron. 
General Manager-Abe Voron. 
Station Manager-John Beaty. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERP 7,700 w. 106.1 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 720 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded reguihtions 
General: lb, 2a. 3s, 4e. 5, 6e, 7a. 
Rate Protection: 15b, 16. 
Basic Rates: 20s. 21d, 22e, 23a, 29a, 31a. 
Contracts: 40e, 44b, 46. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70c. 71e. 
Affiliated with American FM Network. 

TIME RATES 
Eff Reed 3/3/67. 

6. SPOT ANNOUNCEMENTS 
PER WE; lx 52e I04x I56x 300e 5101 
1 20.00 19.00 18.00 17.00 16.00 15.00 
30 sec......__ 14.00 13.50 13.00 12.50 12.00 11.50 
10 see: 50% of min. 

7. PACKAGE PLANS 
PER WE: 10 ti 15 ti 20 ti 
1 16 15 14 
30 sec. 12 11 10 

O. PROGRAM TIME RATES 
1 hr... . - 100 1/2 hr  75 

WRCP 
1947 

Country & Western 
• R AB 

A Rust Craft Station 

Media Code 4 299 5750 5.00 
WRCP Broadcasting Corp., 2043 Locust St., Phila-

delphia. Pa, 19103. Phone 215-564-2300. 
STATION'S PROGRAMMING DESCRIPTION 

WRCP: MUSIC: modern country. AIR PERSONAL-
ITIES handle all segments. NEWS: 3 min network 
news at 20 before and 3 min local news 20 after 
hour. Helicopter traffic reports. Emphasis on con-
tests and on-the-air promotions. Contact Represen-
tative for further details. Reed 1/30/68. 

I. PERSONNEL 
General Manager-Monroe E. Berkman. 
General Sales Manager-Jerry Michaels. 
Program Director-Don Paul. 

2. REPRESENTATIVES 
Adam Young Radlo, Inc. 

3. FACILITIES 
50,000 W. days; 1540 ke. Directional. 
Operating schedule: Sunrise-local sunset. EST. 
Simulcast during AM operational hours. For non-
simulcast facilities see WRCP-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 3d, 4e, 4d, 5, 6e, 7a, 8. 
Rate Protection: 10b, 11b. 12b. 131% 14b, 16. 
Basic Ratee: 206, 21a, 21b, 21d, 22e, 22b, 23a, 24a, 

24e. 250. 29b, 30, 32b, 33a. 
Contracts: 40e. 41, 42a, 42e. 43, 45, 48, 47e, 40. 

50, 51c. 
Comb.; Cont. Discounts: 60f, 61a, 626. 62d. 
Cancellation: 700, 70e, 71e, 72, 73e, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 15 Eff 2/1/68-Ree'd 1/2/68. 
AAA-Mon thru Sun 6-10 am. 
AA-Mon thru Sun 4-7 pm. 
A-Mon thru Sun 10 am-4 pm. 
B-Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 601 12 ti 18 ti 24 ti 
AAA  30 26 22 10 18 
AA   28 22 18 16 14 

23 18 16 14 11 
B   ........ _ .... 22 16 14 11 10 

30/20 ser: 80% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

CIRCULATION PLANS 
(20% AAA & AA, 40% A. 20% B) 

PER WK: 10 tl 20 ti 30 tl 50 01 
1 min  155 231 327 495 
30/20 sec  . 124 184 281 396 
Daytime portions of circulation schedules simulcast. 
B portions FM only. 

10. SPECIAL FEATURES 
Newscasts, Weather-caps, other vignettes available at 
1-1/4 x applicable 1-minute rate. 

DISCOUNTS 
1-minute and 30/20 second spots and newscasts com-
bine for weekly frequency. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

WRCP-FM 
1966 

A Rust Craft Station 

Media Code 4 239 5800 8.00 

WRCP Broadcasting Corp.. 2043 Locust St., Phila-
delphia, Pa. 19103. Phone 215-564-2300. 

I. PERSONNEL 
General Manager-Monroe E. Berkman. 
General Sales Manager-Jerry Michaels. 
Program Director-Don Paul. 

(This listing continued on next page) 
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PENNSYLVANIA 

Philadelphia-W R C P-FM-Continued 
2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
ERP 26,000 w.; 104.5 me. 
Operating schedule: 24 hours daily. 
Partial simulcast operation. For simulcast leant's" 
see WRCP„ WRCP-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WRCP listing for coded regulations. 
Affiliated with American Information Network. 

TIME RATES 

Rates are identical to WRCP. See that listing. 

WTEL 
1925 

Media Code 4 239 5850 3.00 
WTEL, Inc.. 4140 Old York Rd.. Philadelphia, 
Pa. 19140. Phone 215-455-9200. 

STATION'S PROGRAMMING DESCRIPTION 
WTEL: RELIGIOUS: 6-11 am M-F. Religious music 
and sermons. Spanish programming 2-8:30 pm M-F, 
3:30-8:30 pm Sat and Sun. Reed 7/24/87. 

I. PERSONNEL 
Pres. dc Bus. Dir.-George D. Hopkinson. 
Exec. Viee-Pres. & Sales Mgr.-Quentin C. Sturm. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
10,000 w. days; 860 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; no commission on religious broadcasts. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3a. 3d. 4d. 5. 6a. 7s. 
Rate Protection: 10d, 11d, 12d, 14d. 
Basic Rates, 20b, 21a. 22a, 22b, 23a, 246. 24e. 27. 

28a. 29a. 
Contracts: 40a. 41, 42b, 45. 46, 47a. 48, 511, Sib. 
Comb.; Cont. Discounts: 60b, 60e, 61a, 61b. 
Cancellation: 70a, 70c, 71a. 73a, 73b. 
Prod. Services: 80. 82. 
Member: National Spanish Language Network. 

TIME RATES 
No, 10 Eft 12/9/68-Reed 12/0/68. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 100x 800x 

18.00 14.00 12.00 
12.00 8.50 7.40 
8.00 6.50 6.00 

30 sec ..................... ._............ 12.00 
10 sec  9.00 

8. PROGRAM TIME RATES 
PER WK: I hr 
1 ti  140 
3 ti........_... .. ..   370 
5 U  550 

WTMR 

1/2 hr 1/4 hr 5 min 
84 49 32 

220 130 90 
325 195 130 

1948 

CITY OF LICENSE 

CAMDEN, N. J. 

DD 
(This is a paid duplicate of the listing appearing 
under Camden, N. J.) 
Media Code 4 239 5862 8.00 
Roberts Broadcasting Co.. 2775 Mt. Ephrlam Ave., 
Camden. N. J. 08104. Phone 609-962-8000, Phila-
delphia phone 215-923-4190. 

I. PERSONNEL 
President-Tommy Roberts. 
General Manager-Joseph F. Frazer. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
5,000 w. days; 800 kc. Directional. 
Operating schedule: 6:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General; lb, 2a, 35, 4a, 5, 6a, 8. 
Rate Protection: 10g, llh. 13g. 14g. 
Basic Rates: 200. 21d. lib, 23a, 25a. 
Contracts: 40e, 41, 420, 46. 
Comb.; Cont. Discounts: 60b, 00d, 60e, 601. 61a, 

62b. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73s. 

TIME RATES 

No. 1 Eft' 8/1/68-Rec'd 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 
 Per week  

PER YR: I ti 6 tl 12 tl 18 ti 24 ti 
1 x  45.00 40.00 36.00 32.00 29.00 
100 x  43.00 38.00 34.00 30.00 27.00 
300 x  40.00 36.00 32.00 28.00 25.00 
500 x  38.00 34.00 30.00 26.00 24.00 

CLASS AA 
1 x  35.00 32.00 29.00 26.00 24.00 
100 x  33.00 30.00 27.00 24.00 22.00 
300 x  31.00 28.00 25.00 22.00 20.00 
500 x  . 
Equal distribution in AAA and AA takes AA rate. 

CLASS A 
1 x........... ..............   18.00 16.00 14.00 12.50 11.00 
100 x  17.00 15.00 13.00 11.50 10.00 
300 x  16.00 14.00 12.50 11.00 9.50 
500 x  15.00 13.50 12.00 10.50 9.00 
30/20 sec: 80% of 1-min. 10 sec: so% of 1-min. 
All spots combinable for weekly frequency and annual 
volume discounts. Annual discounts do not require 
consecutive weekly advertising. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(1AAA, iAA. 3A) 
PER WK, 1 MIN: 5 ti 10 01 15 ti 20 01 25 01 
Ea   21.00 19.00 17.00 15.50 14.00 
30/20 sec: 80% of 1-min. 10 sec: so% of 1-min. 
Scheduled units of 5 per week. 
Spots preemptible. Higher class spots may be re-
scheduled into A time and/or make-goods given in 
comparable time periods at station's discretion. No 
further discounts. Not combinable with other spots. 
Rate protection 30 days. 

10. SPECIAL FEATURES 
5-minute Newscasts-Applicable 1 ti wkly rate, plus 
5.00 ea. 

CONSECUTIVE WEEK DISCOUNTS 

13 wk-5% 26 wk-10% 39 wk-15% 52 wk-20% 
Newscasts combine for weekly frequency and are com-
binable to determine frequency discounts for spats, 
but spots do not apply to Newscasts discounts. 

(D) 

WWDB (FM) 
1947 

F In] 
Media Code 4 239 5868 5.00 
Banks Broadcasting Co., Inc., 3930-40 Conshohocken 

Ave., Philadelphia, Pa. 19131. Phone 215-878-
1500. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-William A. Banks. 
Station Manager-Dolly Banks. 
General Sales Manager-Jack Dash. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3. FACILITIES 

ERP 12.000 w. (borin). 12,000 w. (vert.); 96.5 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1,200 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, la, 2b. la, 3b, 3c. 3d, 411. 
Rate Protection: 10d, 11d, 12d, 13d, 14d. 
Basic Rates: 20a, 248. 
Contracts: 428. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 82. 

TIME RATES 

No. 1 Ell' 1/1/69-Reed 12/2/68. 
AA-lion thru Sat 4-8 pm. 
A-Mon thru Sat 6 am-4 pm and 8 pm-1 am: Sun 
1:30 pm-1 am. 

7. PACKAGE PLANS 
CLASS AA 

PER WK, 
EA: 1 01 6 ti 12 ti 18 ti 24 01 96 01 48 ti 

1 min  25.00 23.00 21.00 19.00 17.00 13.00 10.00 
30 sec  17.50 16.00 15.00 13.00 12.00 9.00 7.00 
15 sec  12.10 1 . 0 10.50 9.50 8.50 6.50 5.00 

CLASS A 
1 min  18.00 17.00 15.00 14.00 12.00 10.00 9.00 
30 see  12.50 12.00 10.50 10.00 8.50 7.00 6.50 
15 sec  9.00 8.50 7.50 7.00 6.00 5.00 4.50 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK, EA: 6+ 501 401 301 2 ti I ti 
AA   25 27 29 31 33 35 
A   19 20 21 23 25 27 

BAGELS AND LOX & FRIDAY WITH FRANK 
13 13 wk 26 wk 52 wk 

1 min  25 24 23 22 
1/4 hr  57 55 53 50 
Talent charges included. 

STATIONS AND GROUPS IN 
PHILADELPHIA URBAN AREA 

The Philadelphia Suburban Group 

(nlorl assell 89 a., gne. 
Comprised of: 

WEEZ-Chester, Pa. WTMR-Camden. N. J. 
WNAR-Norristown, Pa. NVAAT-Trenton, N. J. 
WMID-Atlantic City, WBUX-Doylestown, Pa. 
N. J. 

Media Code 4 239 5870 1.00 
8/9/68. Business Office-Mort Bassett & Co., Inc., 551 Fifth 

Ave., New York. N. Y. 10017. Phone 212-682-6960. 
I. PERSONNEL 
General Manager-Paul S. °Trion. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 

TIME RATES 
Eft  Reed 8/4/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
1 MIN: 6 ti 12 ti 18 ti 24 ti 30 01 
AA   64.00 58.00 52.00 40.50 41.50 
A   55.00 49.00 43.00 38.00 32.00 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
May be bought as a single station buy in conjunc-
tion with The New York City Suburban Group. 

WBCB 
LEVITTOWN 

See listing under Levittown, Pa. 

WBUX 
1948 

DOYLESTOWN 

Media Code 4 239 5875 0.00 
Eastern Broadcasting Co., Box 512, 30 E. Oakland 

Ave., Doylestown, Pa. 18901, Phone 215-348-3583. 

I. PERSONNEL 
Mgr. & Farm Dir.-Roger H. Conduit. 
News & Sports-George Maifair. 
Woman's Editor-Nonni° Crawford. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
5.000 w. days; 1570 kc. Directional. 
Operating schedule: Sunrise to local sunset. Err. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, la, 3b, 3e. 3d, 4a, 4d, 5, fla, 7a. 
Rate Protection: 10a, 11a, 12a, 13a, 14e. 15a, 15b, 

15e, 16. 
Basic Rates: 20a, 20b, 21a, 22b, 23s, 24a, 24b, 24e, 

25e, 26, 28a, 28e. 29e. 29b, 30, 33a. 
Contracts: 40a, 41. 44a, 94h, 45, 46. 47a, 48. 49, 

51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 60f. 60g, 601. 

81a, 61b, 62a. 62b. 62e. 
Cancellation: 7013. 71a. 
Prod. Services: 80, 82. 
Member: Philadelphia Suburban Group. 

TIME RATES 

EH 1/1/69-Rec'd 2/5/69. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I04x I56x 208x 260x 9I2x 

1 min.  20.00 19.00 18.00 17.00 16.00 15.00 14.00 
30 sec___ 16.00 15.00 14.00 13.00 12.00 11.00 10.00 
10 sec  10.00 9.50 9.00 8.50 8.00 7.50 7.00 

7. PACKAGE PLANS 
WEEKLY PACKAGE 

10 ti 15 ti 20 ti 25 ti 30 01 
1 min.  16.00 15.00 14.00 13.00 12.00 
30 sec............ ....... 12.00 11.00 10.00 9.50 9.00 
10 sec. 8.00 7.50 7.00 6.50 6.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ....... 95 65 45 35 25 

WCAM 
CAMDEN, N. J. 

See listing under Camden, N. J. 

WEEZ 
1947 

CHESTER 

e DDD 
Media Cede 4 239 5900 6.00 

Radio Del-Val, Inc., 3500 Edgmont Aye., Chester, 
Pa. 19015. Phone 215-874-9321. 

STATION'S PROGRAMMING DESCRIPTION 
WEEZ: Programmed for general adult audience. 
7 air personalities handle operation. MUSIC: country 
and western, 24 hours daily. All regular program 
features 2 man or less. Features include news head-
lines twice each hour, statement from area industry 
executive describing his company every hour. inter-
flew with business or civic leader on current topic 
or event every hour, bulletin board every hour. Other 
regular features include announcements of birthdays, 
area overseas servicemen. Programming includes com-
munity and public service Involvement, local, regional. 
national news, industry news and ou air promotions. 
Contact Representative for further details. Reed 
8/14/67. 

I. PERSONNEL 
President-Erny Tannen. 
Exec. Vice-Pres. & Gen'l Mgr.-Dick Reynolds, 
Vice-Pres., Sales-Doug Hibbs. 

2. REPRESENTATIVES 
Mort Bassett & Co.. Inc. 

3. FACILITIES 
1.000 w.: 1590 kg. 
Operating schedule: 24 hrs. daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3s, 4e, 5, 7b. 
Rate Protection: 10b, 11h, 12b, 13b. 
Basic Rates: 20a, 23e, 24s, 258. 
Contracts: 40e. 46, 50, 
Comb.; Cont. Discounts: 60e, 801, Ola. 
Cancellation: 70d. 71a, 73e. 
Member: Philadelphia Suburban Group. 

TIME RATES 

No. A Elf 6/1/67-Reed 5/3/67. 
AA-Mon thru Sat 6-10 am & 4-7 DM. 
A-Mon thru Sat 10 am-4 pm; Sun 6 am-7 Dm. 
B-Mon thru Sun 7 pm-6 am. 

O. SPOT ANNOUNCEMENTS 

I MINUTE 
PER WK: I ti 6 tl 12 01 18 01 24 tl 
AA . 20 18 15 13 12 
A _______________ 15 12 10 9 8 

30/20 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk-I0%. 

7. PACKAGE PLANS 

IMPACT PLANS 
PER WK: 12 tl 18 01 24 01 36 ti 48 01 60 tl 
1 min........._... 138 189 228 324 384 450 
Impact Plan spots scheduled 50% in AA and 50% in 
A time. 
All spots and program features may combine to earn 
frequency discounts. 

WIBF (FM) 
1960 

JENKINTOWN 

• 
Subscriber to the NAB Radio Cede 

Media Code 4 239 5950 1.00 
WIBF Broadcasting Co., Benson-East, Jenkintoww 

Pa. 19046. Phone 886-2920. 
STATION'S PROGRAMMING DESURIPTION 

WIBle (FM); Programmed for general interest. 
Entertainment 6-6:55 am. 7:15-10 am employing air 
personalities, travel tips, household hints and com-
ments, middle-of-the-road music. RELIGIOUS: 6:55-
7 am sermons. Music 10 am-6 pm featuring general 
popular music, standards. showtunes, middle-of-the-
road. 6-7 pm original Broadway cast albums. 7-11 
pm country and western music. TALK: 11:30 pm-
12M featuring discussion and interviews. NEWS: 
hourly. Contact Representative for further details. 
Itec'd 9/12/68. 

I. PERSONNEL 
Pres., Gen'l Mgr. & Pang. Dir.-William L. Fox, 
Commercial Manager-Bill liammersley. 
Operations Manager-Douglas Henson. 

2. REPRESENTATIVES 
Paul II. Raymer Company, Inc. 

3. FACILITIES 
ERP 309 w.; 103.9 me. 
Operating schedule: Mon thru Sat 6:00-12:15 am; 
Sun 8 am-midnight. 
Antenna height-1,225 ft. above mean sea level. 

4. AGENCY COMMISSION 
15% on net time charges; no cash discount. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2a, 2h, 3a, 3b, 3e, 3d, 4a, 4d, 5, h. 

7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 158, 16. 
Basic Rates: 20e, 20b, 21h, 22e. 22b. 23a, 24e, 24b, 

24e, 25a, 29e. 
Contracts: 40a, 41, 92b, 42d, 44a, 44b, 45, 46• 

470, 50. 
Comb.; Cont. Discounts: 60a, 60d. 602, 601, 61a, 

61b, 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 

Rates effective May 1, 1964. 
Card received May 1, 1964. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti...........---_-__ 10.00 150 ti....._.........___ 7.00 

6.00 
75 ti  8.00 500 ti 5.50 
30 seconds or less-75% of 1-minute rate. 

8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti .......   100.00 55.00 29.00 20.00 11.00 
12 ti --. 90.00 50.00 26.00 18.00 10.00 
25 tl 80.00 44.00 23.00 18.00 9.00 
75 ti  70.00 39.00 20.00 14.00 8.00 
150 iL 00.00 33.00 17.00 12.00 7.00 
250 ti  moo 28.00 14.00 10.00 6.00 

WNAR 
1946 

NORRISTOWN 

Subscriber to the NAB Radio Code 
Media Code 4 239 5975 8.00 

WNAR, Inc., Box 931, Norristown, Pa, 19404, 
Studio-Old Arch Road, Norristown, Pa. Phone Nor-

ristown 215-272-7600; Philadelphia 215-247-1268. 
I. PERSONNEL 
President-Victor Mauck, Jr. 
Vice-Pres. & Gen'l Mgr.-Charles F. Wister. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 

3. FACILITIES 
500 w. days; 1110 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 136, 14b, 15b, 
Basto Rates: 20b, 21b, 22a, 24e. 24b, 24e, 25a, 28e, 

29a, 32b. 
Contracts: 40a, 44a, 44b, 45,.46. 47a, 51e. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60g. 601, 61e, 62b, 62d, 
Cancellation: 705. 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Member: Philadelphia Suburban Group. 

TIME RATES 
Eff 1/1/69-Itec'd 12/31/68. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 36 tI 
1 wk  17.00 16.00 15.00 14.00 13.00 12.00 
13 wk 16.50 15.50 14.50 13.50 12.50 11.50 
26   16.00 15.00 14.00 13.00 12.00 11.00 
52 wk  15.50 14.50 13.50 12.50 11.50 10.50 

CLASS A 
I wk.  15.00 14.00 13.00 12.00 11.00 10.00 
13 wk.  14.50 13.50 12.50 11.50 10.50 9.50 
26 wk....   14.00 13.00 12.00 11.00 10.00 9.00 
52 wk.......__ 13.50 12.50 11.50 10.50 9.50 8.50 
20/30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

7. PACKAGE PLANS 
SPECIAL WEEKLY ROS SATURATION PLAN 
24 1-min spots per wk (1/4 AA), flat........_....... 240 

10. SPECIAL FEATURES 
NEWSCASTS 

I wk Is wk 26 wk 52 wk 
AA   24 23 22 21 
A   20 19 18 17 

(Philadelphia Urban Area continued on next page) 
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2-13 ti 52.50 31.50 
14-28 ti.   51.00 30.00 
27-52 ti  48.75 29.00 
53-156 ti. 47.00 28.50 
157-260 ti 45.00 28.00 

AM & FM RATES 
1 ti    80.00 50.00 
2-13 ti 70.00 42.00 
14-26 ti  67.50 40.00 
27-52 IL _ ..... ......_  65.09 39.00 
53-156 ti  62.50 38.00 
157-260 ti  60.00 37.50 

W X U R-FM 
1962 

MEDIA 

e 
Media Code 4 239 6100 2.00 

Brandywine-Main Line Radio, Inc.. Box 567, Media, 
Pa. 19063. Phones 215-566-9050, 9051. 

I. PERSONNEL 
Managing Director-John FL Norris. 
Pub. Rel. Dlr. & Acct. Exec.-John W. Stewart. 

Philadelphia Urban Area-Continued 
WTMR 

CAMDEN, N. J. 

See listing under Camden. N. J. 

WYCH 
1947 

CHESTER 

Media Code 4 239 6000 4.00 

James M. Tisdale, Wolf Bldg.. Market Square, Meis-
ter, Pa. 19013. Phone 215-872-8881. 

I. PERSONNEL 
General Manager-James M. Tisdale. 
Station Manager-Beben A. Hibbert. Jr. 

9. FACILITIES 
1.000 w. days; 740 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 313. 4a. 4d. 5. 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 200. 2213. 23e, 24a, 24b, 26, 28a. 29e. 
Contracts: 405. 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60a. 61a, 61b, 61e. 62b. 62e. 
Cancellation: 70a. 70e. 715. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1961. (Card No. 7.) 
Card received October 6, 1961. 

6. SPOT ANNOUNCEMENTS 
min. 

1 time  10.00 
26 times  9.50 
52 times.   9.00 

104 times. 8.50 
156 times_ 8.00 
260 times_______ 7.50 
312 times._ . 7.00 

1,040 times_  5.50 
(•) 20 seconds or less. 

8. PROGRAM TIME RATES 
hr. 1/2 hr. 

1 time.. 100.00 60.00 
13 times 95.00 57.00 
26 times 90.00 54.00 
52 times 85.00 51.00 
104 times 80.00 48.00 
260 limez 75.00 45.00 
312 times 70.00 42.00 

1/4 hr. 
40.00 
38.00 
36.00 
34.00 
32.00 
30.00 
28.00 

WXUR 
1962 

MEDIA 

30 sec. 
6.00 
5.80 
5.80 
5.40 
5.20 
5.00 
4.80 
4.60 
4.20 

10 min. 
30.00 
28.50 
27.00 
25.50 
24.00 
22.50 
21.00 

(*) 
4.80 
4.60 
4.40 
4.30 
4.00 
3.80 
3.80 
3.40 
3.00 

5 min. 
20.00 
19.00 
18.00 
17.00 
18.00 
15.00 
14.00 

Media Code 4 239 6050 9.00 

Brandywine-Main Line Radio, Inc., Box 567. Media, 
Pa. 19063. Phones 215-566-9050. 0051. 

I. PERSONNEL 
Managing Director-John H. Norris. 
Pub. Rel. Dir. & Acct. Exec.-John W. Stewart. 

8. FACILITIES 
500 w. days; 690 kc. Directional. 
Operating schedule: Sunrise to local sunset. EST. 
Simulcast during AM operational hours. For non-
simulcast facilities see WXUR-FM. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. 3a. 3b. 4a. 4d. 5, 6b, lb. 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 20a, 220, 23e, 24e. 25a, 26, 28b, 295. 
Contracts: 400. 46, 47a. 48. 
Comb.; Cont. Discounts: 600. 61a, 61h, 61e. 62b. 
Cancellation: 70a, 70e. 71b, 73e. 

TIME RATES 
No. 6 Eff 11/1/65-Rec'd 8/7/69, 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti................ 6.00 4.50 27-52 U.__ 3.75 3.00 
2-13 ti-- 5.25 4.00 53-158 U.- 3.50 2.75 
14-26 4.50 3.75 157-260 U._ 3.00 2.25 

AM & FM RATES 
1 ti.._......_... 8.00 6.00 27-52 ti_.... 5.00 3.75 
2-13 7.00 5.25 53-156 IL..... 4.50 3.50 
14-28 ti........ 6.00 4.50 157-260 U._ 4.00 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

22.50 7.50 
21.00 6.75 
20.50 6.50 
19.50 6.00 
18.75 5.75 
18.25 5.25 

3. FACILITIES 
ERP 4,200 w.; 100.8 mc. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 320 ft. above average terrain. 
Partial simulcast operation with WXUR-AM. For 
simulcast rates. see WXUR-AM. WXUR-FM listing. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See VVXUR listing for coded regulations. 

TIME RATES 
No. 6 ER 11/1/65-Reed 8/7/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

1   4.00 3.00 27-52 ti__ 2.50 2.00 
2-13 3.50 2.75 53-156 2.25 1.75 
14-26 ti  3.00 2.25 157-260 U...... 2.00 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti... 40.00 25.00 15.00 5.00 
2-13 ti...   35.00 21.00 14.00 4.50 
14-26 U________ 33.75 20.00 13.50 4.2.5 
27-52 32.50 19.50 13.00 4.00 
53-156 ti   31.25 19.00 12.50 3.75 
157-260 ti..._____ ...... _ ...... 30.00 18.75 12.25 3.50 

PHILIPSBURG 
Centre County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WPHB 
1956 

Subscriber to the NAB Radio Code 

Media Code 4 239 6150 7.00 

Moshannon Valley Broadcasting Co., Radio Park. 
Philipsburg, Pa. 16866. Phone 814-342-2300. 

I. PERSONNEL 
Pres. & Gen'l Mgr,-William EmerL 
Sta. & Comm'l Mgr.-Dorothy Emert. 

2. REPRESENTATIVES 
Broadcast Associates. 

3. FACILITIES 
5,000 w. days: 1260 he. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 311. 3d, 5, 6a. 
Basic Rates: 23a, 24e. 
Contracts: 40e, 44e. 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective January I, 1960. 
Rates received June 2. 1960. 

6. SPOT ANNOUNCEMENTS 
Per week: 1 min. 30 see. 1 min. 30 see. 
1 time.... 5.00 3.50 12 times_ 38.00 25.50 
3 times.. 14.00 9.50 18 times._ 54.00 36.00 
5 times.. 20 00 13.50 24 times.... 70.00 46.00 
6 times.. 24.00 16.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

1 time.... 56.00 34.00 
13 times.. 52.00 32.00 
26 times.. 48.00 30.00 
52 times.. 46.00 28.00 

104 times.. 44.00 26.00 
312 times.. 43.00 25.00 

1/4 hr. 
28.00 
27.50 
27.00 
25.00 
24.00 
23.00 

10 min. 
14.00 
13.00 
12.50 
12.00 
11.00 
10.00 

min. 
9.00 
8.50 
8.00 
7.50 
7.00 
6.00 

PITTSBURGH (13 AM; 12 FM) 

(including McKeesport, New Kensington, 
Braddock, Carnegie) 
Allegheny County-Map Location B-5 
Westmoreland County-Map Location C-6 

See SUDS consumer market map and data at begin• 
fling of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This la not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

KDKA K D K A-FM 
1920 1941 

PITTSBURGH 

A Group W Station 

prRADIO ADVERTISING REPRESENTATIVEXINC. 
e RAB 

Subscriber to the NAB Radio Code 

30.00 10.00 Media Code 4 239 6200 0.00 
28.00 9.00 Westinghouse Broadcasting Company, Inc., ICDKA 
27.00 8.50 Radio, 1 Gateway Center. Pittsburgh, Pa. 15222. 
28.00 8.00 Phone 412-39 1- 300 0. TOTE 412-642-3036. 
25.00 7.50 STATION'S PROGRAMMING DESCRIPTION 
24.50 7.00 SIDRA: Varied programming for general audience. 

Popular music, personalities. NEWS: 5 min each 
hour on hour except 10 min at 7 am, 8 am. 10 pm, 
15 min at noon. additional 10 min at 6:30 am. 5 
min et 7:30 am & 8:80 am halt hour wrapup at 
5:30 pm. Frequent specials and documentaries. Drive 
time programming includes direct weather, sports, 
and traffic reports. TALK: 2 way telephone show 
9:05-10 pm and telephone show 10:05 om-12M. Sun 
5-8 pm review of week's news. SPORTS: professional 
baseball and football, college football. Contact Rep-
resentative for further details. Rec'd 4/29/68. 

I. PERSONNEL 
General Manager-A. B. (Bill) Hartman. 
General Sales Manager-John Lego. 

2. REPRESENTATIVES 
Radio Adveztising Representatives. Inc. 
Canada-Andy McDermott Sales Ltd. 

PENNSYLVANIA 
3. FACILITIES 

50,000 w.; 1020 ire. Non-directional. 
Operating schedule: 24 hours' daily. EST. 
FM FACILITIES 
ERP 47,000 w.; 92.9 me. 
Operating schedule: 6 am-midnight Mon thrn Sun. 
Duplicates AM 6 am-noon Mon thru Sun. EST. 
Antenna ht.: 889 ft. above ....... terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: .1a, 20. 3a, 3b, 4e, 4d, 5, 6b, 7b, S. 
Rate Protection: 10e. 11c. 12e, 13c, 14e. 
Basic Rates: 22e, 2217. 23e. 24b, 28e, 29a, 
Contracts: 40b, 42e. 45, 46, 47e. 
Comb.; Cont. Discounts: 60b, 60e. 61e, 61b, 02b, 
Cancellation: 70e, 70e. 71a, 73a. 
(*) 5 minute program-1:15 min. commercial limita-
tion. 
Continuing Discounts: After the first contractual 
year, an advertiser may continue his schedult into 
the next year at the incentive discount applicable 
provided he purchase 1 spot each week in a time 
period desirable to the advertiser. 
In the event an advertiser interrupts bis schedule 
during a second or succeeding year, any subsequent 
schedules within that year would receive the dis-
count applicable to the actual number of weeks 
scheduled. 

TIME RATES 
No. 18 Eff 4/7/69-Reed 3/28/69. 

AAA-6-10 am; Mon thru Sat 6-9:30 am or 6:30-
10 am, rotating. 
AA-Mon then Fri 3-7 pm; Sat 10 am-3 DM. 
A-Mon thru Fri 10 ans-3 pm; Sat 3-7 pm; Sun 6 
am-7 pm. 
B-Mon then Sun 5-6 am & 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: I ti 6 ti 12 ti 18 ti 24 ti 86 ti 
1 min.  150 135 128 120 
30 sec. 127 115 109 102   
10 sec  90 81 77 72   

CLASS AA 
1 min. 75 68 64 60 56 53 
30 sec. 64 58 54 51 48 45 
10 sec  45 41 38 36 34 32 

CLASS A 
1 min_  70 63 60 56 53 49 
30 sec  60 54 51 48 45 42 
10 sec  42 38 36 34 32 29 

CLASS B 
1 min.  50 45 43 40 38 35 
30 sec  43 38 37 34 32 30 
10 sec  30 27 26 24 23 21 
25% AAA. 25% AA, 25% A. 25% B and/or Sunday 
subject to availabilities 6 am-7 pm. 

7. PACKAGE PLANS 
M.A.N. PLANS 

PER WK, EA: 8 tl 12 ti 20 tl 28 11 36 ti 
1 min.  74 68 63 60 56 
30 sec  63 58 54 51 48 
10 sec  44 41 38 36 34 
M.A.N. Plan spots may contribute toward weekly 
frequency discount. Additions May be made in incre-
ments of 4, 259e in each class. 
When combination of 1-minute, 30-second and 10-
seconds are purchased under M.A.N. Plans combina-
tions must be in units of 4, percentage distribution 
as shown. 

ROS PLAN 
-I min-- -30 sec-

PER WK: AA A B AA A B 
5 ti  49 34 .... 42 29 
10 ti  53 48 33 45 41. 28 
15 ti  51 46 31 43 40 26 
20 ti  47 42 20 40 3b 24 
30 ti  41 36 24 35 31 20 
ROS Plan: Minimum purchase is 5 spots per week 
Class A & B and 10 spots per week Class AA. Times 
and days are non-selective within time clas-es or-
dered. Preemptible without notice. Spots do not 
combine and do not earn incentive discounts. 

NOTE-WATCH 
(Tues then Sun midnight-5 am) 

PER WK: 1 61 10 ti 20 ti 40 ti 80 ti 
1 min  10 8 6 2 4 
30 sec  9 7 5 1 3 
Class AAA, AA, A & B spots and M.A.N. Plen spots 
contribute toward further discounts in alto-watch but 
not vice versa. 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

I-Mon thru Sat 7, 7:30, 8 & 8:30 am. 
11-Mon thru Sat 6:30 am. 5 pm, 5:30-6 pm 
III-Mon then Sat 6. 9. 10 & 11 am, noon. 1, 2. 3. 
4. 7 & 8 pm. Sun 10. 11 am, noon, 1, 2. 3, 4, 5 & 
6 pm. 
IV-Mon (heu Sat 9, 10 & 11 pm, midnight. Sun 6. 
7. 8. 9 am. 7 & 8 pm. 
V-Tues then Sun 1, 2. 3, 4 & 5 am. 
PER WE: I II III IV 
3 ti  182 113 et 61 
6 ti  174 108 90 58 
12 ti  166 104 ill 56 
18 ti  99 62 53 
Must be purchased in increments of 3 Monday thru 
Saturday alternating. 
May be combined for frequency purposes toward spot 
discounts but not vice versa. 
Fully commissionable and includes scheduled talent, 
news service charge and production. 

SPORTS 
I-Mon then Sat 6:20. 7:20 & 8:20 am. 
II-Mon thru Sat 5:55 pm. 
III-Mon then Sat 4:30 pm. 
IV-Mon (bru Sat 10:10 pm  
PER WE: I II Ill IV 
3 tL  182 113 94 61 
6 ti  174 108 9.0 58 
12 ti  166 104 98 56 

WEATHER 
I-Mon thru Sat 6:50. 7:45 & 8:45 am, rotating. 
PER WE: 3 ti 6 tl 12 41 

  182 174 166 
Party Line with Ed and/or Wendy King-Mon (bru 
Sat 10:15 pm-midnight; April thru September 10:15 
pm-12:30 am. Talent per snot 4.00. 

INVENTIVE DISCOUNTS 
Minimum weekly expenditure before discount 70.00 
news or spots. Applies to consecutive weeks of broad-
cast. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 26 wk-5% 
Not available to ROS Plan or Nite-lVatch advertisers 

(Pittsburgh continued on next page) 

Media Director 

Says SRDS 

Publications Are 

'Timely and Accurate' 

An agency inedia director writes: 

"The tremendous scope and 

changing nature of the informa-

tion required for media selection 

places severe limitations on the 

usefulness of personal media files. 

"Every day my desk is swamped 

with new literature. I can't pos-

sibly read all of it or file it away. 

And in some cases within a month 

the literature may be old and not 

usable. 

"That is why I'm a regular sub-

scriber to SRDS publications, I 

constantly use the SRDS publica-

tions and keep them here on my 

desk at all times. They are time-

ly and accurate, well organized 

and concise. The hundreds of 

Service-Ads in the SRDS books 

are factual and current, they give 

me the information I need, when 

I need it most. 

"Just imagine the confusion 

that would result if all the infor-

mation in the SRDS publications 

was sent individually to the media 

buyers - the time consumed in 

looking for what I had to know 

would start me wondering 

whether it DID pay to advertise." 
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PENNSYLVANIA 

Pittsburgh-Continued 

KQV 
1919 

PITTSBURGH 

An ABC Owned Station 

The Eastman Station 
R AIR 

Subscriber to the NAB Radio Code 

Media Code 4 239 6250 5.00 

KCIV Inc., a subsidiary of American Broadcasting 
Companies, Inc., Chamber of Commerce Bldg., 411 
7th Are., Pittsburgh, Pa. 15219. Phone 412-281-
9100. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-John D. Gibbs. 
General Sales Manager-Larry O. Garrett. 
Program Director-Michael McCormick. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5.000 w.; 1410 he. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast 3.9 ant For 
non-simulcast facilities see KCW-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s. Is. 3d, 4a, 4d, 5. Ob. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b, 15b. 
Basic Rates: 205. 214. 22a, 23a, 24a, 24b, 24e, 25a, 

29a, 30, 326, 33d. 
Contracts: 4013. 41, 42a, 43. 45. 46. 48. 49, 50. 
Comb.: Cont. Discounts: 60b, 60f, 61e. 
Cancellation: 70s. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 
Affiliated with the Eastman Network. 
Affiliated with American Contemporary Network. 
Sold in combination with KQV-FM. See that listing 
for rates. 

TIME RATES 

No. 19 Elf 2/15/69-Rec'd 1/7/69. 
AAA (Exclusive)-Mon thru Sat 6-10 am only or 3-
7 pm only. 
AAA (Combination)-Mon thru Sat 6-10 am & 3-7 
pm. 50% each time period. 
AA (Exclusive)-Mon thru Sat 10 am- 3 pm only or 
7 pm-midnight only. 
AA (Combination)-Mon thru Sat 10 am-3 pm & 7 
pm-midnight; Sun 6 am-midnight. 50% each time 
period. 

7. PACKAGE PLANS 
CLASS AAA (Exclusive) 

PER WK: (*) (t) 6 ti 12 ti 18 ti 24 tl 
1 min..... ...... _ .... 70 65 60 55 50 45 
20/30 sec  56 52 48 44 40 36 

CLASS AAA (Combination) 
1 ........   _ 55 50 
20/30 sec. 44 40 

CLASS AA (Exclusive) 
1 min  60 50 47 45 43 40 
20/30 sec  48 40 38 36 34 32 

CLASS AA (Combination) 
1 min.. 44 41 39 37 
20/30 sec  35 33 31 29 

(*) Fixed position. 
(t) Less than 6 ti. 

10-sec ID's: 50% of 1-min. May combine with other 
spot units for frequency discount. 

45 42 
36 33 

COMBINATION PACKAGE PLANS 
PER WK, EA: 12 01 18 ti 24 ti 30 ti 96 ti 
1 min.  43 41 39 37 85 
20/30 sec  35 33 32 30 28 
Scheduled: AAA 1/4 6-10 am, 1/4 3-7 pm; AA 1/4 
10 am-3 pm, 1/4 7 pm-midnight, when available. 

ANNUAL BULK RATES 
-AAA- - AA --

MINUTES: Exel Comb Exel Comb 
500 spots  45 40 39 36 
750 spots  42 38 37 34 
1000 spots. 40 36 35 32 
1500 spots  38 34 32 30 
2000 spots..._........ .... ... ......... 35 32 30 28 
30 sec: 80% of ...... 
Rates earned within 52-week period from date of 
contract. Advertisers may centime at earned Annual 
Bulk rate as long as consecutive week advertising is 
maintained. Do not combine with any other plans for 
further discounts. 

10. SPECIAL FEATURES 

5-MINUTE NEWSCASTS 
PER WK EA, ROTATING AAA AA 
Fixed 90 75 
1-5 ti  - 75 63 
6-10 68 51 

16-20 ti  
Contains 1 full minute spot plus open ar;à-  close coca-
merdai billboard. 

KQV-FM 
1948 

PITTSBURGH 
Media Code 4 239 6251 3.00 

American Broadcasting Co., Inc., Chamber of Com-
merce Bldg., 411 7th Ave., Pittsburgh, Pa. 15219. 
Phone 412-281-9100. TELEX 771-3237. 

STATION'S PROGRAMMING DESCRIPTION 

KQV-FM: MUSIC: progressive rock. PROGRAM-
MING: one continuous program, 24 hours per day 
employing progressive rock music, interspersed with 
topical comments and thought. Contact Representa-
tive for further details. Reed 5/1/69. 

I. PERSONNEL 
Vice-Pros. & Goal Mgr.-John D. Gibbs. 
General Sales Manager-Larry O. Garrett. 
Operations Manager-Bob Wilson, 

2. REPRESENTATIVES 

Robert E. Eastman & Co., Inc. 

3. FACILITIES 
ERP 55,000 w.; 102.5 mc. Stereo. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 820 ft. above average terrain. 
Partial simulcast operation. Operated separately 9.3 
am. For simulcast facilties see KQV. 

4. AGENCY COMMISSION 
15/0 time & talent; when rendered. 

5. GENERAL ADVERTISING See coded regulations 

See KQV listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
No. 1 Elf 2/1/69-Ree'd 5/29/69. 

7. PACKAGE PLANS 
PREEMPTIBLE 
BULK RATE 

1000 z  5 1500 z  4 
PER WK: 6 ti 12 tl 18 ti 24'0 
1 min or less ............... __...._... 12 10 8 7 
Bulk plan advertisers must contract in advance for 
a firm 52-week period subject to short rate if 
cancelled. 

AM/FM COMBINATION 
PER WK: 6 ti 12 ti 18 ti 24 ti 
Ea   10 8 7 6 
FM frequency does not combine for AM discounts. 

WAMO 
1948 

PITTSBURGH 

Independent Negro 

Media Code 4 239 6300 8.00 
Dynamic Broadcasting Inc.. 1811 Blvd. of Allies. 

Pittsburgh, Pa. 15219. Phone 412-471-2181. 

STATION'S PROGRAMMING DESCRIPTION 
WAMO: Programmed for Negro listener. 
Ant PERSONALITIES handle all segments Rhythm 
and blues music format. NEWS: 5 min at :55 
headlines at :25. Negro community news 75%. na-
tional and other local news 25%. 3 man news de-
partment, 1 mobile unit. SPORTS: at 7:30 am & 
5:30 pm. Station participates in fund drives for 
community activities. Personalities available for re-
mote broadcasts and endorsements. Contact Repre-
sentative for further details. Ree'd 7/21/67. 

I. PERSONNEL 
President-Leonard E. Walk. 
Exec. Vice-Pros. & Nat'l Sales Mgr.-Joe Bassett. 
Vice-Pros. & Gon'l Mgr.-Walter L. Jones. 

2. REPRESENTATIVES 

Bernard Iloward & Co.. Inc. 

3. FACILITIES 

1.000 w. days; 860 kg. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%; net time only. 

6. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a. 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 1213, 13b, 14b. 
Basle Rates: 22a. 22b, 23a. 24a. 250. 29a. 
Contracts: 40a, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b. 61a. 61b. 
Cancellation: 710. 
5% discount when comparable schedule Is purchased 
in combination with either WUFO Buffalo, N. Y., 
WLTO Miami or WILD Boston. 7-1/2% discount 
when purchased in combination with any 3 stations 
and 10% discount when purchased In combination 
with any 4 or more stations. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 10 Elf 4/1/69-Reed 2/28/69. 

6. SPOT ANNOUNCEMENTS 

Ix I9x 26e 52x I04x I56x 260x 312e 
1 min.... 18.00 17.10 16.20 15.30 14.40 13.50 12.60 11.70 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
SATURATION PACKAGE-110S 
(must be used within 1 week) 

PER WK: 1 min I min 
60 ti  504.00 30 ti  324.00 
54 ti  486.00 24 ti  266.40 
48 ti  460.80 18 tl  205.20 
42 ti  422.40 12 ti  144.00 
36 ti  375.60 
30 see: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ....   150.00 90.00 60.00 45.00 30.00 
13 a  145.00 87.00 58.00 43.50 29.00 
26 a .._ .......  140.00 84.00 56.00 42.00 28.00 
52 a  135.00 81.00 54.00 40.50 27.00 
104 X  130.00 78.00 52.00 39.00 26.00 
156 x  125.00 75.00 50.00 37.50 25.00 
260 z  120.00 72.00 48.00 36.00 24.00 
312 z  115.00 69.00 46.00 34.50 23.00 

10. SPECIAL FEATURES 
NEWSCASTS 

PER WK: 12 II 60 
5 min.  216 120 

W A M O-FM 
1960 

PITTSBURGH 

CEICI F IMO 

Media Code 4 239 6301 6.00 
Dynamic Broadcasting Inc.. 1811 Blvd. of Allies, 

Pittsburgh, Pa. 15219. Phone 412-471-2181. 

STATION'S PROGRAMMING DESCRIPTION 
WAMO-FM: Programmed for Negro listener. 
Simulcast except 9-11 am gospel, 11 am-noon tele-
phone conversation show with air personality using 
open telephone lines, noon-1 pm and Sun 6 ara-1 
pm gospel, weekdays 9:30 pm jazz. Contact Repre-
sentative for further details. Rec'd 7/21/67. 

I. PERSONNEL 
President-Leonard E. Walk. 
Exec. Vice-Pres. & Nat'l Sales Mgr.-loe Bassett. 
Vice-Pres. & Gen'l Mgr.-Walter L. Jones. 

2. REPRESENTATIVES 

Frederick W. Smith. 

3. FACILITIES 
ERP 72,000 w. (boric.), 68,000 (vert.), 105.9 mc. 
Antenna ht.: 440 ft. above average terrain. 
Operating schedule: 24 hrs. daily. EST. 

4. AGENCY COMMISSION 

15/0. 

5. GENERAL ADVERTISING See coded regulations 
Seo WAMO listing for coded regulations. 
Sold in combination with WUFO, Buffalo, WLTO, 
Miami and WILD, Boston. 
See WASIO listing for discounts. 

TIME RATES 
No. 10 Eft 4/1/69-Rec'd 2/28/69. 

6. SPOT ANNOUNCEMENTS 

lx I3x 26x 52x 104x I56x 312e 
1 min 9.00 8.40 7.80 7.20 6.60 6.00 5.40 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
SATURATION PACKAGE-ROS 

PER WE. EA: 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min.  5.40 5.10 4.80 4.50 4.20 
30 see: 25% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52e I04x 156x 312e 

1 hr....... 90.00 84.00 78.00 72.00 66.00 60.00 54.00 
1/2 hr  59.00 51.00 48.00 45.00 42.00 39.00 36.00 
1/4 hr  36.00 34.80 33.60 32.40 31.20 30.00 28.80 
5 min___ 18.00 17.40 16.80 16.20 15.60 15.00 14.40 
WEEKLY PACKAGES: 1/4 hr 1/2 hr 1 hr 
6 ti  120 156 240 

WARO 
1957 

CITY OF LICENSE 

CANONSBURG 

Country & Western 
A Universal Owned Station 

(This is a paid duplicate of the listing appearing 
under Cannonsburg, Pa.) 
Media Code 4 239 1300 3.00 

Universal Communications of Pittsburgh. Inc., Box 
13131, Pittsburgh, Pa. 15243. Phones 412-531-
8800, 412-745-5400. 

I. PERSONNEL 
President-Marvin B. Kosofsky. 
Vice-President-Lavrrence Brandon. 
General Manager-Jim Thompson. 

2. REPRESENTATIVES 
Universal Broadcasting Corporation. 
Dora-Clayton Agency, Inc. 

3. FACILITIES 
250 w. days; 540 kg. Directional. 
Operating schedule: 5:45 am-8:45 pm. EST. 

4. AGENCY COMMISSION 

15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, la, 4a, 5, fa, 7a. 
Rate Protection: 10g, 11g. 12g. 13g, 14g, 15a, 15e. 
Basic Rates: 20b. 21a, 21d. 22a, 23b, 24e. 25a, 28b, 

28e, 30, 33a. 
Contracts: 40a, 42b, 424, 46, 47e, 51b. 
Comb.; Cont. Discounts: 60b. 60e, 62d. 
Cancellation: 702, 70e, 72, 735. 
Prod. Services: 80, 82. 
Member: The Groskin Group: 

TIME RATES 

Elf 5/15/67-Reed 5/19/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 a  11.50 260 .......... 9.00 
26 a.. ..... ..... 11.00 312 x  8.50 
52 10.50 520 a 8.00 
104 X  10.00 624 x.  7.50 
156 a  9.50 1248 a  7.00 
30 sec: 80% of 1-min. ID's: 50% of 1-min. 

7. PACKAGE PLANS 

PER WE: 10 ti 15 ti 20 01 25 ti 
1 min. .............. ......... 95 135 170 200 

8. PROGRAM TIME RATES 
Ix 26e 52e 11)4x 156x 260x 

1 hr.... 80.00 76.50 73.00 69.50 66.00 62.50 
1/2 hr 64.00 62.00 60.00 58.00 56.00 51.00 
1/4 hr 40.00 38.00 36.00 34.00 32.00 30.00 
10 min 24.00 23.00 22.00 21.00 20.00 19.00 
5 min. 18.00 17.00 16.00 15.00 14.00 13.00 

(Pittsburgh continued on next page) 

312e 
59.00 
52.00 
28.00 
18.00 
12.00 
(D) 

PROGRAMMING 
PROGRAMMING 

PROGRAMMING 
PROGRAMMING 

PROGRAMMING 
PROGRAMMING 

Programming comes in all 

shapes and sounds, and now 

SRDS tells whose sound is 

whose. Programming de-

scriptions at the top of radio 

station listings give you a 

concise description of that 

station's weekly program-

ming. 

The descriptions are written 

by the station's manage-

ment following guidelines 

agreed on by various adver-

tising organizations. The 

programming descriptions 

are another example of how 

SRDS user suggestions bring 

about improvements in the 

SRDS media catalog service. 
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Pittsburgh-Continued 

WEDO 
1946 

McKEESPORT 

CBS Radio Network 
a.  

Media Code 4 239 6350 9.00 

Tri-City Broadcasting Co., Box 810, 547 Fifth Ave. 
McKeesport, Pa. 15132. Phone 412-461-3113, 41:-
664-7167. 
STATION'S PROGRAMMING DESCRIPTION 

WEDO: Programmed for adult and young adult 
audiences. 
NEWS: network on hour followed by local coverage. 
15 min. TALK: programming includes live trading 
post telephone show 12:35-1 pm weekdays. 5 min 
features on half hour. AM-PM traffic reports. 4:35 
sports break. MUSIC: general popular music. Contact 
Representative for further details. Rec'd 4/4/69. 

11. PERSONNEL 
President-Edward .1. Hirshberg. 
Station Manager-Spencer Hirshberg. 

2. REPRESENTATIVES. 
Gert Bunchez and Associates. 

U. FACILITIES 
1,000 w. days; 810 kg. Non-directional. 
Operating schedule: Sunrise-local 'twat. EST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d. 4e. 5, 6a. 
liste Protection: 10b, 1lb. 1213. 13b, 14b, 15b. 
Basle Rates: 221. 23e. 24b, 25e, 28a, 29a, 33b. 
Contracts: 40a. 42b, 46. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 70a, 70e. 71b, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS. 
Member: Gert Bunchez & Associates Group. 

TIME RATES 
Elf  . Reed 12/5/68. 

IL SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 1560 260x 520x 1000x 

1 min 8.00 7.60 7.20 6.80 6.40 6.00 5.60 5.20 
30 sec 6.40 6.10 5.75 5.45 5.10 4.80 4.50 4.15 
20 sec 5.60 5.30 5.00 4.75 4.50 4.20 3.90 3.65 
10 sec 4.00 3.80 3.60 3.40 3.20 3.00 2.80 2.60 
Fixed position. 1-min rate plus 2.00. 

7. PACKAGE PLANS 
PER WK, EA, ROS: 5 ti 10 tl 20 tl 40 ti 
1 min.  7.20 6.40 5.60 4.80 
30 sec. 5.75 5.10 4.50 3.80 
10 sec  3.60 3.20 2.80 2.40 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  100 60 32 24 16 

WEEP WEEP-FM 
1947 1961 

PITTSBURGH 

Country Music 

Media Code 4 239 6400 6.00 
Golden Triangle Broadcasting Corp., 107 6th St., 

Pittsburgh, Pa. 15222. Phone 412-471-9950. 
I. PERSONNEL 
President-Myron Jones. 
General Manager-Roger Willoughhby-Ray. 
National/Regional Sales Manager-Al Miller. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Regional Rep Corp. 

3. FACILITIES 
1,000 w. days; 1080 ke. Non-directionaL 
Operating schedule: Sign-on-local sunset. EST. 
Simulcast during AM operational hours. 
FM-ERP 36,000 w.; 107.9 me. 
Operating schedule: 6-2 am. EST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, la, 3b, 4a. 4d, 5, 13a, 7e. 
Rate Protection: Bib, 1113. lab. 
Basle Rates: 22a, 22b. 23a, 24b, 25a, 29a. 
Contracts: 405. 42b, 45, 46. 
Comb.; Cont. Discounts: 60k. 61a, 61b, 01e. 62b. 
Cancellation: 70a. 70c, 71e. 73e. 
Affiliated with American Information Network. 
Affiliated with MES. 

TIME RATES 
No. 3 Eff 4/1/69-Reed 3/31/69. 

AAA-6-10 am & 3-7 pm. 
AA-10 am-3 pm. 
A (FMI-Sat & Sun 7 pm-midnight. 

7. PACKAGE PLANS 
WEEKLY PACKAGE 

Min- -30 one- .PER WK: AAA AA A AAA AA A* 

1 ti  20.00 37.50 12.50 18.25 11.75 8.75 
13 ti..........._ 17.50 15.00 10.00 13.75 11.25 6.25 
25-36 ti  15.00 12.50 7.50 11.25 8.75 5.00 

ANNUAL PACKAGE 
260 x  18.75 16.25 11.25 15.00 12.50 8.75 
520 x  17.50 15.00 10.00 13.75 11.25 7.50 
780   16.25 13.75 8.75 12.50 10.00 6.25 
1040 x  15.00 12.50 7.50 11.25 8.75 5.00 

(*) FM. 
TOTAL AUDIENCE PARTICIPATION 

(1/3AAA, 1/3A.A. 1/3A(FM) 
PER WK: 12 ti 24 tl 86 ti 48 ti 
Ea   13.75 12.50 10.00 8.75 

SINGLE WEEKEND PLAN 
I MIN: 15 ti 20 01 
Total   150.00 175.00 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr 1 hr 

Open   25 45 75 125 200 
10. SPECIAL FEATURES 

NEWS 
WKLY: 5 ti 10 tl 15 ti 20 ti 25 ti 
Ea   25.00 22.50 20.00 17.50 15.00 

ANNUAL CONTRACT: Wkly 
5 min AAA, AA News (5x strip)  125.00 
5 min Jim O'Brien Sports Show  160.00 
15 min Trading Post.  280.00 

WEEKEND NEWS PLAN 
Per broadcast   17.50 
NEWS HEADLINES & WEATHER SUMMARIES 
Mon thru Fri, per broadcast.  15.00 
Sat & Sun, per broadcast  10.00 
Includes 1-minute spot at open & close. 

INIXZ 
1946 

McKEESPORT 

RICO RADIO REPRESENTATIVES. INC 

Media Code 4 239 6425 3.00 
Westchester Corp., Four Gateway Center. Pittsburgh, 

Pa. 15222. Phone 412-391-9700, 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-John F. Tenaglia. 
Program Manager-George Brewer. 
Sales Manager-Robert J. Link. 

2. REPRESENTATIVES 
RKO Radio Representatives, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights: 13130 kg. 

Directional nights. 
Operating schedule: 24 hours dally EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded reputations 
General: la, 2a, 35. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11e. 12e. 13c, 14b. 
Basle Rates: 23a, 24b. 24c, 25a, 28e. 29a, 33d. 
Contracts: 40s. 41, 421:4 42d. 43, 44b, 47e. 48. 
Comb.: Cont. Discounts: 60d, 60e. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
No. 2 Elf 8/1/69-Reed 7/7/69. 

AAA-Mon thru Sat 6-10 ans & 3-7 pm. 
AA-Mon thru Sun 7 pm-midnight; Sat 10 am-3 pm; 
Sun 11 am-7 pm. 
A-Mon thru Frl 10 arn-3 pm. 

G. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: I ti 6 ti 12 ti 18 tl 24 01 30 ti 
1 raln.  35.00 32.00 30.00 28.00 27.00 26.00 
30 sec 28.00 25.60 24.00 22.40 21.60 20.80 
10 sec  21.00 19.20 18.00 16.80 16.20 15.60 

CLASS AA 
PER WK: 1 ti 6 ti 12 ti 18 ti 24 tl 30 tl 
1 min  30.00 28.00 26.00 24.00 23.00 21.00 
30 see.  24.00 22.40 20.80 19.20 18.40 16.80 
10 sec__   18.00 16.80 15.60 14.40 13.80 12.60 

CLASS A 
1 min ..... 26.00 24.00 22.00 21.00 20.00 18.00 
30 sec.-- 20.80 19.20 17.60 16.80 16.00 14.40 
10 sec.  15.60 14.40 13.20 1.2.60 12.00 10.80 

7. PACKAGE PLANS 
COMBINATION PACKAGES 

WEEKLY SATURATION PLANS 
(25% AAA, 25% AA, 50% A) 

PLAN: 12 18 24 30 98 50 
Ea ............... 20 19 18 17 16 15 

COMMUTER SPECIAL 
6-10 ant Mon thru Sat, ROS: 
18 ti  450 24 ti   550 
No further discounts. non-combinable. 

HOUSEWIFE IMPACT 
10 am-3 pm Mon thru Fri. ROS: 
18 ti 300 24 ti  400 
No further discounts, non-combinable. 

YEARLY CONTRACTS 
EA: 1000x 500X 250x 
1/3AAA, 1/3AA, 1/3A    16 18 21 

10. SPECIAL FEATURES 
NEWSCASTS 

5 min at :45-applicable 1-min rate plus 5.00. 
3 min at :15-applicable 1-min rate plus 3.00. 

VIJAS WJAS-FIV1 
1921 1948 

PITTSBURGH 

An NBC Owned Station 

NBC Radio Network 
C R Ale 

An NBC Station 
Subscriber to the NAB Radio Code 

Media Code 4 299 6450 1.00 
National Broadcasting Co., Inc., 100 Forbes Ave.. 

Pittsburgh. Pa. 15222. Phone 412-391-9800, T'WX 
710-664-4319. 
STATION'S PROGRAMMING DESCRIPT1013 

WJAS: Programmed for general interest in news and 
conversation format. 
6 am-9 am & 3 pm-6 pm station programs continuous 
news. Remainder of station's 24 hour schedule devoted 
to two-way telephone talk. 5 min network news on 
hour (outside of continuous news). Conversation pro-
gramming is news oriented. 10 man news department, 
4 mobile units, stringer system, AP. UPI, network. 
In addition to above, network special programming 
carried on weekends. Contact Representative for fur-
ther details. Reed 2/7/69. 

WIX1 aulcrxJE 
WHAT 

CONTEMPORARY MUSIC STATION IN THE 
GREATER PITTSBURGH AREA REACHES 

... 68% of contemporary station "A"s weekend teen levele 

... 60% of its nighttime teens, (7:00 PM-Mid., M-F) 

... is #2 with teens over-all 

... is #2 with men and women 18-34 on Saturday (6:00 PM-Mid.) 
cumes more men 18-34 than good music stations "A" and "B" 

COMBINED 6:00-10:00 AM, M-F 
... is #2 with women 18-24 over-all in LESS THAN THREE MONTHS!* 

WIZZo oeue 
4 Gateway Center • (412) 391-9700 

NOW, YOU'VE GOT A CHOICE! Call RKO RADIO REPS for 
details or call GM John Tenaglia collect for latest earth-shattering data! 

*ARB Pittsburgh, Apr-May '69 
Avg. 1/4-hour audiences, 

Metro area. 

ffloon-6 pm, Sat. 

PENNSYLVANIA 
I. PERSONNEL 
General Manager-Earl Buncher. 
Sales Manager-Jay Garber. 
Program Manager-Mel Berman. 

2. REPRESENTATIVES 
Henry L Christal Co.. Inc. 

3. FACILITIES 
5,000 w.; 1320 be. Directional-night only. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 24,000 w.; 99.7 Inc. 
Operating schedule: 5-1 am. EST. 
Antenna ht.: 470 ft. above average terrain. 
Simulcast Mon thru Sun 4 pm-I am. 

4. AGENCY COMMISSION 
15% on net time. Published rates apply only it 
payments are made on or before due date specified 
in contract. Otherwise, net amount due (before de-
duction of agency commission, if any) is Increased by 

5. 2%. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 313, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11e, 12c, 13e, 14e. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 25a, 26. 28a, 

29a. 
Contracts: 42b. 45, 46, 47a. 48, 49. 
Comb.: Cont. Discounts: 60k. 61a, 61b, 01e, 62b, 62e. 
Cancellation: 70a. 70e. 71a. 735. 
Affiliated with NBC. 

TIME RATES 
Eft 7/15/69-Rec'd 7/28/69. 

AAA-Mon thru Fri 6-10 am & 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
A-Mon thru Sun 7 pm-2 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 6 ti 12 tl 18 ti 24 ti 30 tl 
AAA   33 24 22 20 18 16 
AA   28 21 19 17 15 13 
  19 16 14 12 11 10 

30 SECONDS 
AAA   26 19 18 16 14 13 
AA ..._.._ ......   22 17 15 14 12 10 
A   15 13 11 10 9 8 

10 sec: 50% of 1-min. 
Limitation of times, extra per spat 2.00. 
All time periods combinable for frequency. 

7. PACKAGE PLANS 
YEARLY BULK RATES 

I min- -30 sec-
PER YR: AAA AA A AAA AA A 
520 x  16 13 11 13 10 9 
780 x  14 12 10 11 9 8 
1040 x  12 10 9 10 0 7 
1560 x  10 9 8 8 7 6 
Maximum 52 weeks. No further discounts. 

TOTAL AUDIENCE PLANS 
(1/3 each A.A.A. AA, A) 

-I miri- -30 See-
PLAN: 12 24 36 12 24 36 
Per wk, ea  17 13 11 14 10 9 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10%. Spots and TAP plans only. 

SATURATION PACKAGES 
WKLY. EA: 50 ti 75 ti 100 01 
1 min  10 9 8 
30 sec or less: 80% of 1-min. 
Preemptible. Not combinable with other plans. No 
further discounts. 

WKJF (FM) 
1948 

PITTSBURGH 

11Z51.11 QUALITY MEDIA 
INCORPORATED 

FwEi 
Media Code 4 299 6500 3.09 
WICIF. Inc.. Grandview. Pittsburgh, Pa. 15211. 

Phone 412-381-8100. TWX NY 4830. 
STATION'S PROGRAMMING DESCRIPTION 

WKJF (FM): Programmed for adults. 
MUSIC: general popular, mostly instrumental stand-
ards with about 15% vocal groups. Weekend pro-
grams: 3 hours dance bands, 1 hour organ. NEWS: 
on hour, 5 min. 10 min at 8 am. noon & 6 pm. 
Daily percentage: 85% music. 10%; news, local, 
national, and international. s% miscellaneous features 
such as book reviews and commentary. COMMERCIAL 
POLICY 8 minutes maximum per hour. Contact Rep-
resentative for further details. Ree'd 1/30/69. 

I. PERSONNEL 
General Manager-Robert G. Clarke. 
Program Manager-Jerome S. Roberts. 
Commercial Manager-Arthur D. Stein. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

S. FACILITIES 
ERP 40,000 w. (borin.). 40,000 w. (vert.); 93.7 me. 

Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 530 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 3b, 40. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b. 11b. 
Basic Rates: 23a, 24b. 26. 29a. 
Contracts: 40a, 45, 46. 
Cancellation: 71a. 735. 

TIME RATES 
Eft 8/1/88-Rec'd 8/1/88. 

AA-9 am-7 pm. 
A-6-9 am & 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
-I min- -20/30 see-. 

1 21 18 17 
52 x  20 17 16 
156 x  18 15 14 
260 x 15 13 12 
500 a__ ....... ...... - ...... 14 12 II 
1000 X  12 10 9 

10. SPECIAL FEATURES 
5 min News-1-1/2x applicable 1 min rate, 

(Pittsburgh continued on next page) 
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WKPA 
1940 

NEW KENSINGTON 
Media Code 4 239 6525 0.00 
Gateway Broadcasting Enterprises, Inc., 810 5th 

Ave., New Kensington, Pa. 15068. Phone 412-537-
3588. 

STATION'S PROGRAMMING DESCRIPTION 
WKPA: PERSONALITIES handle all segments of 
music. MUSIC: middle-of-the-road. pop. Broadway 
showtunes, standards. NEWS: 5 min every hour on 
hour. expanded to_10 min at 8 am, noon. & 4 Dm 
news, market, and weather. SPORTS: major national 
auto racing events, university and pro football, local 
high school football, basketball, and baseball. Contact 
Representative, for further details. Rec'd 6/30/69, 

L. PERSONNEL 
Pres. & Gen'l Mgr.-Nelson L. Goldberg. 
General Sales Manager-Peter N. Stanton. 

2. REPRESENTATIVES 
Gateway Reps, Inc. 

S. FACILITIES 
1.000 w. days; 1150 ke. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0, 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, la, 4a, 4e, 5, 6a, 7a. 
Basic Rates: 20a, 21b, 25a, 28e. 
Contracts: 40e, 46. 
Cancellation: 70b, 70d, 71a, 72. 
Prod. Services: 82. 

TIME RATES 
Elf Rec'd 6/30/69. 

6. SPOT ANNOUNCEMENTS 
Ix 39x 78x 

1 min.__ 8.09 7.50 7.00 
30 sec. ...... 5.50 5.00 175 

7. PACKAGE PLANS 
PER WK, ROS: 1 min 

30 tL . ... 5.50 
60 ti.  6.00 
Must be used within 7 days. 

9. PARTICIPATING PROGRAMS 
Radio Bingo-lion thru Fri 9-9:15 am, minimum 26 

wits, per ...... ..... _ ............ ....... 65.00 
Farm Hour-Mon thru Fri 6-6:30 am. spot partici-
pation. 
Mike Rice's Locker Room-Sat 9:45-10 am. 
Polka Bandstand-Sun 9-11 am. participating. 
Carosello Italiano-Sun 11 am-noon, participating. 
Bob Llvorio Show-Sat 10 am-1 pm participating. 

156x 
6.50 
4.50 

312x 
6.00 
4.25 

624x 
5.50 
4.00 

30 see 15 see 
4.25 3.50 
3.75 3.25 
3.25 3.00 

PUT Pe 
in 
your mail 

Include 
ZIP CODE NUMBERS 
IN ALL ADDRESSES 

COOPERATE 
with the 

Zip Code Program 

of the 

Post Office Department 

Use Your Zip Code 
Number In Your 
Return Address 

I/2-G 
6/66 

WLOA WLOA-FM 
1947 1959 

BRADDOCK 

HERBERT E. GROSRIN 
ic COMPANY 

Media Code 4 239 6550 8.00 
Matta Broadcasting Co., 1233 Braddock Are., Brad-

dock, Pa, 15104. Phone 412-351-1100. 

STATION'S PROGRAMMING DESCRIPTION 
WLOA: Programmed for adults. 
MUSIC: general standards, showtunes, light classics 
and classics, mostly instrumentals. Choral 5%. 
Classics programmed after 9 pm. NEWS: local, 
national and international. Mornings on hour and 
half hour 6-9 am. Remainder on hour. Business news 
and stock market report, 3 times daily. Women's 
show at 11:30 am M-W-F. COMMERCIAL POLICY: 
5 minutes maximum per hour. No double spotting. 1 
hour competitive protection. Contact Representative 
for further details. Rec'd 5/6/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William G. Matta. 
Program Director-E. R. Matta. 
Commercial Manager-William J. Matta. 

2. REPRESENTATIVES 
Herbert. E. Groskin & Co. 

3. FACILITIES 
1,000 w. days; 1550 ke. 

Non-directional. 
Operating schedule: Sign-on-local sunset. EST. 
FM FACILITIES 
ERP 68,000 w.; 96.9 mc. Stereo. 
Licensed to operate unlimited hours. 
Operating schedule; 6-1 am daily. EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 25, 35, lb, 4a, 44, 5, Oh, 7b, 9. 
Rate Protection: 15b. 
Basic Rates: 20a, 22b, 23a, 24b, 26. 28a, 29e. 
Contracts: 40a, 421), 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 62b, 
Cancellation: 70e, 70e. 71a, 73a, 
Member: The Groskin Group. 

TIME RATES 
Eft 9/l/67-Rec'd 10/23/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I04x 156x 312x 

1 min 20.00 19.00 18.00 17.00 15.00 
30 sec 16.00 15.00 14.00 13.00 12.00 
10 sec 10.00 9.50 9.00 8.50 7.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x   100 60 40 33 25 
52 x  95 57 37 31 24 
104 x  90 55 35 29 23 
156 x 85 52 33 27 22 
312 ........   80 50 31 25 21 

ID. SPECIAL FEATURES 
5-min newscasts-6 wkly ....... _ .......... _____-..- 125 
Stock market report & business review-5 wkly__ 150 
Time or weather reports-6 wkly  60 
Blanch Anderson's Show-applicable rate, plus..- 5 

WNUF (FM) 

5000 1000x 
13.00 12.00 
10.00 9.00 
6.50 6.00 

1967 

NEW KENSINGTON 
Media Code 4 239 6625 8.00 
Milton James Hammond, 404 North Ave., Milivale, 

Pa. 15209, Phone 821-5430. 

STATION'S PROGRAMMING DESCRIPTION 
WNUF (FM): Programmed for adults. 
MUSIC: big band, dance band, standards. NEWS: 
5 min at :55, 10 min at 11:55 am & 5:55 pm. 
Farm news daily 6:50 am. 1 pm & 7 pm. SPORTS: 
late results with news, complete report at 6:10 pm. 
Stocks with newscasts, complete market report at 
6:05 pm. High school and professional football car-
ried. Reed 8/5/68. 

I. PERSONNEL 
General Manager-Tal Weimer. 
Owner-Milton James Hammond. 
Program Manager-Mark Bernie. 

S. FACILITIES 
ERP 20,000 w. (hertz. & vert.), 100.7 me. Stereo 
Operating schedule: 6:50-1 am. EST. 
Antenna ht.: 460 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3a. lb, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10h, 111, 12h, 13h, 15b. 
Basle Rates: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 23e, 

23b, 26. 28b, 28e. 29a, 30, 31, 33b, 
Contracts: 40a, 410. 42e, 43, 44a, 44b, 45, 46, 47e, 

48. 49, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 601, 61a, 61b, 62a, 62d, 
Cancellation: 70e, 715, 735, 73b. 
Prod. Services: 82, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 3/1/68-Rec'd 7/30/68. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 520 I56x 312x 624x 
1 min 6.00 5.50 5.00 4.50 4.00 3.50 3.00 
30 see 4.50 4.25 4.00 3.50 3.00 2.50 2.00 
15 sec 2.25 2.15 2.00 1.75 1.50 1.25 1.00 
Fixed position, extra 1.00. 

7. PACKAGE PLANS 
1-WEEK SATURATION PLAN 

PER WK: 15 ti 30 ti 60 ti 90 ti 
30 see  50 90 165 225 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x 50.00 30.00 18.35 8.00 
6 x  45.00 27.50 16.54 7.20 

WP IT 
1947 

W P I T-FM 
1948 

PITTSBURGH 

e$ 

A Rust Craft Station 

Media Code 4 239 6650 6.00 
Rust Craft Broadcasting of Pa., Inc., Pick-Roosevelt 

Hotel, 6th St., and Penn Ave., Pittsburgh, Pa. 
15222. Phone 412-281-1900. 

I. PERSONNEL 
General Manager-Andrew F. Hofmann. 

3. FACILITIES 
5,000 w. days; 730 ke. Non-directional. 
Operating schedule: Sign-on-local sunset. EST. 
FM-ERP 19,000 w.: 101.5 me. 
Antenna ht.: 510 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a. 4e. 44, 5, 6a, 7e. 8. 
Rate Protection: 10b, lib, 12b, 13b, 14e, 15a, 16. 
Basic Rates: 20b, 21b. lid, 22a, 23e. 23b, 24b, 24e, 

25a, 26, 28e. 29a, 30, 32b, 33a, 
Contracts: 40e. 41, 42a, 42e, 43, 44b, 45, 40, 47a, 

49, 51b, 51e. 
Comb.; Cont. Discounts: 60e. 60e, 60d. 601, 61a, 62e, 

62b, 62d. 
Cancellation: 70a. 70e, 71a. 72, 13e, 73b. 
Prod. Services: 80, 82. 
Member: Country Music Network, 

TIME RATES 

Rates effective   
Rates received November 24. 1965. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

PER WIC: 1 wk 
1-5 ti   25 
6 Li 24 
12 ti._ 23. 
18 ti... 22. 
30 seconds-75% of minute rates. 
10 seconds-50% of minute rates. 

8. PROGRAM TIME RATES 
1 ti 

1 
1/2 125. 
1/4 hr  . 100. 

13 ti 
175. 
100. 
90, 
60. 
45. 

4 wk 52 wk 
24. 21. 
23 20. 
22. 19. 
21. 18. 

52 ti 260 ti 
150. 115. 
90. 65. 
80. 55. 
55. 40. 
40. 30. 

WTAE WTAE-FM 
1922 1960 

PITTSBURGH 

mcgavren-guild 
pgw radio, inc. 

Subscriber to the NAB Radio Code 
Media Code 4 239 6700 9.00 
WTAE Broadcast Division-The Hearst Corp., 400 
Ardmore Blvd., Pittsburgh, Pa, 15230. Phone 412-
242-4300. TWX 412-642-4095. 

STATION'S PROGRAMMING DESCRIPTION 
WTAE: Programmed for adults and young adults. 
7 personalities emcee operation. MUSIC: popular of 
adult appeal and standards, albums and singles. 
NEWS: 5 min every hour on hour. Headlines at :30, 
except 10 min at 7 am, 8 am & 5 pm, and 5 min at 
6:30 am, 7:30 am, 8:30 am, 4:30 pm, 5:30 pm, 16 
man news staff. 4 mobile units. 8 wire services, 
plus UPI audio. Information programming includes 
private weather forecasting service, sports and market 
reports in drive time and helicopter traffic reports in 
drive time. TALK: 2 way telephone shows featuring 
guests at 7-11 pm, Sun 7 pm-12M. COMMERCIAL 
POLICY: 16 minutes or 20 units per hour. Contact 
Representative for further details. Rec'd 11/1/68, 

I. PERSONNEL 
Vice-Pros. & Sta. Mgr.-F. Geer Parkinson. 
Sales Manager-Richard K. Ross. 
Program Director-Donald L. Shafer. 

2. REPRESENTATIVES 
McGarren-Guild-POW Radio. Inc. 

3. FACILITIES 
1,000 w.; 1250 Ire 
Directional-night only. 

Operating schedule: 24 hours daily. EST. 
FM-ERP 30,000 w.; 96.1 me. 
Operating schedule: 6 am-midnight Mon thru Sun. 
Duplicates AM 10 am-7 pm Mon thru Sat; 10 am-
6 pm Sun. 
Antenna ht.: 296 ft. above average terrain. 
WTAE-FM not available on a commercial basis dur-
ing non-simulcast hours. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulation 
General: la, Is, 2b, 3a, 4e, 4d, 5. 6b, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15a, 16. 
Basle Rates: 20b, 21a, 21b, 214. 22a, 13e, 23b, 24b. 

24e, 25a, 27, 20e, 29a, 30, 3213, 33e. 
Contracts: 40e, 41, 42a, 42e, 43, 44a, 46, 49, 51b, 

51e. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 60h, 601, 61a, 

62b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80, 81. 82. 
Where a national spot advertiser for a period of at 
least two years has used a thousand or more spot 
announcements within each contract year, he will 
continue to be billed at the thousand-time rate for 
each subsequent year. 
In the event such an advertiser discontinues without 
completing a contract year after two years, he will 
not be short-rated. However, when that advertiser 

resumes a spot schedule he will be subject to the 
existing frequency discounts as earned until such 
time as he fulfils the provision of broadcasting a 
thousand or more announcements within the contract 
year for a period of two consecutive years. 

TIME RATES 
No. 5 Eff 4/1/68-Rec'd 2/29/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun all day. 
B-Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: lx 52x I56x 260x 520x 1040x 
PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min  60 57 52 48 46 43 
30 sec  48 46 42 38 36 34 

CLASS A 
1 min  55 52 47 42 39 36 
30 sec  44 42 38 34 31 29 

CLASS B 
1 min  30 28 26 24 22 19 
30 sec  24 2" 21 19 18 15 
10 sec: 50% or applicable 1-min. Subject to pre-
emption. All time classifications are combinable for 
weekly frequency. 
1-minute and 30-second spots may be combined for 
weekly frequency. 
10-second spots may be combined with 1-minute and 
30-second spots to earn weekly frequency for 10-
second spots only. 
Fixed position-applicable rate plus 5.00. 

7. PACKAGE PLANS 
1-MINUTE TOTAL AUDIENCE PLANS 

PLAN: 12 18 24 
AA-Dion thru Sat 6-10 am..........,., 3 4 6 
A-Mon thru Sun 10 am-3 pm ............3 6 6 
AA-Mon thru Sat 3-7 pm _______ 3 4 6 
B-Mon thru Sun 7 pm-midnight___ 3 4 6 
Per wk, ea  40 35 SI 
Total Audience Plans may be combined with other 
spots or plans for frequency purposes but earned 
rate will not be retroactive on package plans. 

CORDIC & CO. WEEKEND PACKAGE 
PLANS-BTA 

Fri 7 pm-Mon noon includes Cordic & Co. Sun 9 
am-1 pm. I min 30 see 
Cordie & Co., flat ea 60 48 
PER WK: 
10 ti (2 Curdle & 300 240 
15 ti (3 Cordic &Co.) ....................................420 336 
20 ti (4 Cordic & Co.).__________ 520 416 
25 ti (5 Curdle & Co.)..................... 580 464 
1-minute and 30-seconds may be combined for fre-
quency. 
Curdle 8r Co. Weekend Package spots may be com-
bined for annual and weekly package plan frequency 
but not vice-versa. 
Do not combine with TAP plans. 

!O. SPECIAL FEATURES 
All newscasts in Curdle & Co. show at :60 and :30, 
each 73.00 plus talent. 
May be combined for annual and weekly frequency 
on news but not vice-versa. 

WWSW WWSW-FM 
1932 1940 

PITTSBURGH 

BLAIR e RADIO 
Cleel 

Subscriber to the NAB Radio Code 
Media Code 4 239 6750 4.00 
WWSW Radio, Inc., 1 Allegheny Square, Pittsburgh, 

Pa, 15212. Phone 412-322-5500. 

I. PERSONNEL 
President-Pete Schloss. 
Vice-Pres. dr Gen'i Mgr.-Ben W. Muros. 
Nat'l Sales Co-ordinator-Robert Mortensen. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.: 970 ke. Directional. 
Operating schedule: 24 hours daily. EST. 
ERP 50,000 w.; 94.5 inc. 
Antenna ht.: 810 ft. above average terrain. 

4. AGENCY COMMISSION 

15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 2b, 3e. 4a, 4d, 5, 6b. 7b. 8, 
Rate Protection: 10e. lle, 12c, 13e, 14e, 15e. lib. 
Basle Rates: 20b, 21a, 21b, 21d, 22a, 23a, 24e, 33b. 
Contracts: 40a, 41. 42e, 44a, 45, 46, 50. 51a. 51e. 
Comb.; Cont. Discounts: 60f, 601, 601. 61s, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a., 
Prod. Services: 80. 81. 82. 
Affiliated with Blair Represented Network. 

TIME RATES 
Elf 11/1/68-Reed 10/2/68. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 Dr11; Sat 6 am-7 pm; Sun 
noon-7 pm. 
B-Mon thru Sun 7 pm-midnight; Sun 7 am-noon. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: I ti 6 ti 12 ti 18 ti 24 ti 30 tl 
1 min  50.00 47.50 45.00 42.50 40.00 37.50 
20/30 see  40.00 38.00 36.00 34.00 32.00 30.00 

CLASS A 
1 min _ 45.00 43.00 41.00 38.00 36.00 33.00 
20/30 sec.... 36.00 34.00 33.00 30.00 29.00 27.00 

CLASS B 
1 min.  25.00 24.00 22.50 21.00 20.00 19.00 
20/30 sec.... 20.00 19.00 18.00 17.00 16.00 15.00 

10 SECONDS 
Mon thru Sat 6 am-7 pm; Sun noon-7 pm, flat 25.00. 
All other times, flat 15.00. 

DISCOUNTS 
52 wk-10% 

10. SPECIAL FEATURES 
Fixed position and spots within news add 5.00 
commissionable to applicable rate. 

(Pittsburgh continued on next Page) 
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WYDD (FM) 
1963 

PITTSBURGH 

ElIFiI F 
Media Code 4 229 6800 7.00 
Gateway Broadcasting Enterprises, Inc., WYDD 

Suite. Gateway Towers, Gateway Center, Pittsburgh. 
Pa. 15222. Phone 412-362-2144. 

STATION'S PROGRAMMING DESCRIPTION 
VVYDD (FM): Programmed for adults and young 
adults. 
MUSIC: middle-of-the-road, mainstream jazz, show-
tunes. Personalities handle 80% of programming. 
Female DJ 6-10 am M-Sat. NEWS: network news 
7:30 am-10:30 pm. Other area news at :30, other 
hours UPI wire. Features: sports, stock market re-
ports and air traveler reports, reviews of books, plays, 
etc. 10 am & 10 pm daily. Weather and time at 
peak hours of interest. COMMERCIAL POLICY: 8 
commercial interruptions per hour. Contact Repre-
sentative for further details. Rec'd 6/30/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Nelson L. Goldberg. 
National Sales Manager-Eric Hughes. 

2. REPRESENTATIVES 
Pittsburgh-Gateway Reps, Inc. 

3. FACILITIES 
RAP 50.000 w. (hertz.), 50,000 w. (vert.) ; 104.7 me. 

Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 1,573 ft. above sea level. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General; la, 2e, 2b, 3a, 4a, 4e. 5. Ob, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 21d, 26b, 250. 28e, 29e, 
Contracts: 40a, 45, 46, 47e, 48. 
Comb.: Cont. Discounts: 60b, 62d, 
Cancellation: 70b, 70d, 71e, 72. 
Maximum spots 1 hour-8 commercials. 
35-minute separation between competitive accounts. 
Affiliated with American Entertainment Network 

TIME RATES 

Eff Reed 6/30/69. 

6. SPOT ANNOUNCEMENTS 
500 150x 250x 500x 

14 12 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
lx 
150 
110 
75 
35 

50x 150x 250x 500x 
1 hr  130 120 110 90 
1/2 hr  90 80 70 55 
1/4 hr  65 60 55 45 
5 min  30 25 22 17 

WZ UM 
1962 

CARNEGIE 
Media Code 4 239 6850 2.00 
PS Broadcasting Corp.. Box 4442, 201 Ewing Rd., 

Pittsburgh, Pa, 15205. Phone 922-0550. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-James D. Pilhoulls. 

2. REPRESENTATIVES 
New York-Dore & Allen, Inc. 
South-Dora-Clayton Agency, Inc. 

S. FACILITIES 
1.000 w.; 1,550 ke. 
Directional-daytime only. 
Operating schedule: 6:00 am-6:00 pm. EST. 
Antenna ht.: 200 ft, above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

3. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 5, 6e. 8. 
Rate Protection: 15b. 
Basic Rates: 200, 230. 24b, 28b, 29a. 
t,untracts: 40a, 42b, 45, 46, 47a. 
Comb.: Cont. Discounts: 61o, 61b, 62b. 
Cancellation: 70e, 70e, 71a. 73a. 

TIME RATES 

Rates effective--. (Card No. 2.) 
Card received June 15, 1964. 

6. SPOT ANNOUNCEMENTS 
1 ti  9.50 156 tl____ _ 6.80 

  6.00 
26   9.00 312 ti.  5.50 
52 ti  7.50 500 ti..----_-__-.. 5.00 
104 ti  7.00 

7. PACKAGE PLANS 
PACKAGE ANNOUNCEMENTS 

PER WE: ea tot ea tot 
18 ti............. 6.00 108.00 42 ti_-___ 5.00 210.00 
24 ti  5.75 138.00 60 ti_._.-- 4.50 270.00 
30 ti  5.50 165.00 100 ti  4.00 400.00 
86 ti  5.25 189.00 
30-seconds-20% of the 1-mlnute rate. 
10-seconds-30% of the 1-minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  100.00 65.00 40.00 90.00 20.00 
13 ti  95.00 62.00 38.00 29.00 19.00 
26 ti  90.00 60.00 36.00 27.00 17.00 
52 ti. 85.00 57.00 33.00 25.00 15.00 
104 tl  80.00 54.00 30.00 23.00 14.00 
156 ti  75.00 51.00 28.00 21.00 15.00 
260 ti  70.00 48.00 26.00 20.00 12.00 

10. SPECIAL FEATURES 
Newscasts: 5 minutes on the hour, headlines at :90. 

NEWS-SPORTS-WEATHER 
ea tot 

6 5-minute newscasts. per wk  12.00 72.00 
6 5-minute sportscasts, per wk - 12.05 72.00 
10 weather reports, per wk  6.50 65.00 

Luzerne County-Map Location K-4 
See SIMS consumer market map and data at begin-
ning of the State. 

W P TS 
1953 

Media Code 4 239 6900 5.00 
Midway Broadcasting Co.. 83 Foote Ave., Duryea. 

Pa., 1000 Clay Ave., Scranton, Pa. 18642. Phones 
717-654-3388; 717-344-6045; 717-654-3389. 

I. PERSONNEL 
President-A. W. Flora's!. 
Commercial Manager-R. E Florey. 
General Manager-Al V. Castelli. 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 

3. FACILITIES 
1,000 w. days; 1540 he. Non-directional. 
Operating schedule: Sunrise-local sunseL EST. 

4. AGENCY COMMISSION 
15% on time only; no eash discount 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, lb, la, 3b, 3e. 3d, 4a. 5, 6a, 7a. 
Rate Protection: 10a, lia, 13a, 14d, 15b, 16. 
Basic Rates: 21a, 21b, 20e. 21d. 22e, 22b, 23a, 23b, 

240. 250. 28a, 29a, 29b. 30. 31. 33d. 
Contracts: 40a, 41, 42a, 42e, 43, 44a. 45, 46, 48. 40. 

510, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d. 60h, 601. na. 

62b, 62d. 
Cancellation: 70b. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Member: Country Music Network. 

TIME RATES 
Rates effective June 1. 1961. (Card No. 2.) 

Card received June 3, 1981. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 10 5 1 
r. h,. min. mln. min. 

I time_ 46 00 27.00 23.00 18.00 7.00 
13 times_ 44.00 26.00 22.00 17.00 6.75 
26 times._ 42.00 25.00 21.00 18.00 6.60 
52 times._ 40.00 24.00 20.00 15.00 6.115 

104 times_ 38.00 23.00 19.00 14.00 6.00 
156 times._ 36.00 22.00 18.00 13.00 5.75 
260 times._ 54.00 21.00 17.00 12.00 5.50 
812 times._ 92.00 20.00 16.00 11.00 5.25 
364 times 

or more._ 30.00 19.00 15.00 10.00 5.00 3.30 
(CR) 

PORTAGE 
Cambria County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

30 
eee 
5.60 
1.35 
1.00 
4.75 
4.60 
4.15 
4.00 
3.75 

WWML 
1950 

Media Code 4 239 6950 0.00 
Mainline Broadcasting Co.. 712 Main St., Portage, 

Pa. 15946. Phone 814-736-8000, 
I. PERSONNEL 
President-George Wasko, 
General Manager-David J. Driscoll, 
Program Director-Stan Macidyn. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3, FACILITIES 
500 w.; 1470 hr. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 Ume only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 40, 4d, 5, 6a, 7e, 8. 
Rate Protection: 10a, Ila, 120, 13e, 14e. 
Basic Rates: 22a, 22b, 230, 24a, 24b, 250. 28e, 29a. 
Contracts: 400, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 01e, 62b, 62e. 
Cancellation: 70a, 70e, 71e, 73a. 

TIME RATES 
Eff 8/1/69-Itee'd 6/30/69, 

6. SPOT ANNOUNCEMENTS 
I min 30 sec I min 30 see 

1 x  7.00 5.50 156 x  5.75 4.25 
13 x  6.75 5.25 260 x  5.50 4.00 
26 x  6.50 5.00 312 x  5.25 3.75 
52 x 6.5 4.75 364+   5.00 3.50 
104 x  6.00 4.50 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 x  46 27 23 18 
13 x  44 26 22 17 
26 x  42 25 21 16 
52 x  40 24 20 15 
104 x  38 23 19 14 
156 x  36 22 18 13 
260 x  34 21 17 12 
312 x  32 20 16 11 
364+   30 19 15 10 

Montgomery County-Map Location L-6 

See SHIM consumer market map and data at begin-
ning of the State. 

W P AZ 
1951 

Media Code 4 299 7000 3.00 
Pottstown Broadcasting Co., Box 638, 247 High lit., 

Pottstown. Pa. 19464. Phone 215-326-4000, 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Herbert Scott. 

2. REPRESENTATIVES 
Contact station direct, 

5. FACILITIES 
1.000 w. days; 1370 he. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 30, 4a. 5, 8a, 7a, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14e. 
Basic Rates: 20b, 21a, 22a. 23a, 24e. 25a, 26. 28e, 

29a. 29b, 33d. 
Contracts: 40a, 41. 42e, 44e. 45, 46, 47e. 48. 49, file. 
Comb.; Cont. Discounts: 60b, 60d, 80e. 601, 62d. 
Cancellation: 71a. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 1/1/69-Rec'd 1/3/69. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 156x 912x 500x 

1 min  25 22 20 18 16 12 10 
30 sec: 1.00 less earned rate. 

8. PROGRAM TIME RATES 
1/2 hr  lx 13x 26x 52x I56x 812x 

95 90 80 70 60 50 
1/4 hr  60 50 45 40 35 30 
5 min  40 35 30 25 20 16 
Drive Time: add 10% to earned rate. 

POTTSV I LL E (2 AM; 1 FM) 
Schuylkill County-Map Location J-5 

See SRDS consumer market map and data at net:in-
ning of the State 

W P AM 
1947 

Media Code 4 239 7050 8.00 

Miners Broadcasting Service, Box (129, Pottsville, 
Pa. 17901. Phone 717-622-1450, 

I. PERSONNEL 
Station Manager-James K. Stock. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington. D. C.-Dome-Messervey Co., Inc. 
3. FACILITIES 

1.000 w. days. 250 w. nights; 1450 kc. 
Non-directional. 

Operating schedule: 6 am-midnight. EST. 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

General: la. 3a, 3b, 3d, 4a. 4d, 5, 60. 7a, 8. 
Rate Protection: I0a, lla. 120. 13a, 14a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21e. 23a, 246, 24e, 

28a. 29a. 
Contracts: 40a, 41. 44b. 48. 51b. 
Comb.; Cont. Discounts; 60a. 
Cancellation: 70a, 71e, 7313. 
Prod. Services: 91. 82. 

TIME RATES 
No. 8 Eff 1/1/67-Reed 5/1/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 mln 30 see PER YR: I mln 3D ate 
1 x.. 4.70 3.55 301 x. 3.55 2.65 
51 . 4,45 3.35 501 x............_ 3.25 2.55 
101 x_______ 4.25 3.25 1001 x________ 2.95 '2.35 
151 x______ 4.00 3.00 2000+....._ ....... 2.65 2.20 
201 x____ _" .. . 3.75 2.80 

7. PACKAGE PLANS 
BULK ROS/BTA ANNOUNCEMENTS 

MINIMUM: 1 min 33 see 
6 ti In 12 hrs_ . 3.92 2.94 
10 ti in 24 hrs..._ .......... ..... _ .............. 3.53 2.65 
15 ti in 48 hrs 3.53 2. 85 

  30 3.41ti In 5 conoce days__ .............. 9.29 2.59 
50 ti in 7 cons« days  . 3.18 2.47 
75 U in 10 consec days......._._.._.._._..... 3.08 2.41 
100 ti in 14 conoce days 2.94 2.35 
200 ti in 21 eonsec days.... 2.65 2.18 
300 ti in 30 eonsee days_____ 2.35 2.08 

WEEKLY ROS/IITA _.__ - ANNOUNCEMENT 
PACKAGE 

PER WK: 1 min 30 see la see 
10 ti   4.17 3.24 _ 
15 ti .. - -   3.82 2.94 
20 ti ._ 3.65 2.82 1.47 
25 ti   3.52 2.71 
30 ti..................._..._ 3.41 2.59 1.35 
40 ti 3.29 2.53 
50 ti 3.18 2.47 1.29 
70 ti 2.94 2.35 1.18 
100 ti. 2.65 2.18 1.06 

10-SECOND ID'S Olt SHORTIES 
MINIMUM Ea MINIMUM Ea 
10 U Ln 12 hrs._ ..... 1.47 100 ti in 7 consec 
20 ti in 36 hrs 1.35 du's .. 1.08 
30 U In 48 hrs_____ 1.29 150 ti in 10 coma 
40 U in 72 hrs 1.24 days .. .94 
60 ti in 5 cansen 200 ti in 15 =sec 
days ....1.18 days -.- ..... _____ .88 

Scheduled at times selected by station. 10 to 15 
words permissible. Cannot be combined with longer 
spots to compute frequency discounts. 

8. PROGRAM TIME RATES 
PER YR: 1/2 hr 1/4 hr 5 min 
1 x  41.20 29.40 14.10 

31.75 21.75 8.25 
101 x  30.00 20.00 7.95 
151 x 28.25 18.80 7.65 

28.50 17.65 7.35 
301 r.  24.70 16.45 7.05 
501 x. 24.70 16.45 7.05 
1001 x. 24.70 16.45 7.05 
2000+   24.70 16.45 7.05 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER DAY: Daily V/ (**) 
5 coassez mo_  5.60 5.90 6.20 
6 conoce mo 5.30 5.60 5.90 
9 mime mo   5.00 5.50 5.60 
12 mince mo  4.70 5.00 5.90 

(`) Mon thru Sat. 
(') Mon thru Fri. 

W P PA 
1946 

Media Code 4 239 7100 1.00 
A. V. Tidmore dba The Pottsville Broadcasting Co.. 

212 S. Centre St., Pottsville, Pa. 17901, Phone 
717-622-1360. 

I. PERSONNEL 
Owner-Gen'i Mgr.-A. V. Tidmore. 
Commercial Manager-Ralph Price. 

2. REPRESENTATIVES 
0111-Perna. Inc. 
Philadelphia-Selective Broadcast Advertising. Inc. 

S. FACILITIES 
5.000 w. days; 500 w. nights; 1360 he. 
Operating schedule: 5:30 fan-midnight. EST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulatione 
General: la, 2b, 30, 3b, 4e. 5, 6a, 7a. 
Rate Protection: 10d, 14a, 15b. 
Basic Rates: 20b, 21d, 22a, 221). 23a. 241), 25e. 26, 

28b, 29a. 
Contracts: 40a, 44b. 45, 46. 47e. 48, 518, 51b. 
Comb.: Cont. Discounts: 60a, 60d. 60g, 601. 610, 62b. 
Cancellation: 70e. 70d, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 12/1/67-Reed 11/6/67. 
6, SPOT ANNOUNCEMENTS 

117m1i5e " 6"05e 1 x 12.10 10.75 312 I min 90 see x.  
13 x 11.30 9.90 624 x  6.35 5.50 
26 z............... 10.45 9.10 728 x. 5.50 4.95 
52 x 9.65 0.25 936 x  

8.80 7.45 1160+   4 70 4 15 104   3.85 3.30 
208 ....... 8.00 6.60 

W P P A-FM 
1948 

e 



PENNSYLVANIA 
Pottsville-W P P A-FM-Continued 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

CLASS A 
(6:00-11:00 pm) 

1 hr. 1/2 hr. 1/4 br. 1 mln. 
1 tlme_______ 46.00 24.00 13.00 3.40 

13 times  45.00 22.60 11.40 3.20 
26 unies_.-_ 43.26 21.60 10.80 3.05 
52   40.80 20.40 10.20 2.90 

104 huma -... 36.40 16.20 9.60 2.75 
208 tiwes.___. 31,00 16.00 9.00 
312 ........ 33.60 16.80 0.40 
62.1 -__ 15.60 7.80 
720 
930 

1,248 times  
1.560 times 

CLASS B 
(8:30 am-6:00 pm) 

1 time    38.40 19.20 MO 
13 times....__  30.50 18.25 9.10 

34.55 11.30 8.65 
52 32.65 16.30 8.15 
104 time,...._._  30.70 15.35 7.70 
208 times_- 28.80 14.40 7.20 
312 times.--__ 26.90 13.45 6.70 
624 .._ 12.50 6.35 
728 times...___. 
936 times  

1.248 times_.............-
1.560 times_-

PUNXSUTAWNEY 
Jefferson County-Map Location D-4 

See SltDS consumer market map and data at begin-
ning of the State. 

2.40 
2.26 
2.05 
1.90 
1.70 
1.55 

2.55 
2.40 
2.35 
2.20 
2.05 
1.90 
1.80 
1.65 
1.65 
1.40 
1.90 
1.15 

WPME 
1953 

Media Code 4 239 7150 6.00 
Punxsutawney Broadcasting Co.. Box 98, McCarthy-

Carlino Bldg., Punxsutawney, Pa. 15787. Phones 
814-938-6000, 01. 

Other Studios: Verstine Bldg.. Brookville. Pa. 
I. PERSONNEL 
General Manager-Charles M. Erhard, Jr. 
Regional Sales Manager-C. M. Erhard. 

3. FACILITIES 
5,000 w. days (1,000 w. during critical hours); 1540 

kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded -regulations 
General: la, la. 3a, lb, 4a, 5, 6a, 8. 
Rate Protection: 15b. 
Basle Rates: 20a. 22a, 22b, 23a. 24b, 25a, 281). 29a. 
Contracts: 400. 42a, 45, 46. 47a. 48. 
Comb.; Cont. Discounts: 600. 61c, 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective June 1, 1957. 
Rates received May 10, 1957. 

Rev. (1-hour & 1/2 hour rates) ree'd Oct. 8. 1957. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE OR LESS 
1 ti 7.70 104 ti 5.50 
13 ti   7.15 260 ti....-.......--..... 4.95 
26 ti._ 
52 ti  6.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 ti ......... ________ 40.00 25.00 15.00 20.00 10.50 
13 ti  38.50 24.00 14.50 19.00 10.00 
26 tL.- ..... .... 37.00 23.00 14.00 18.00 9.50 
52 ti 35.50 22.00 13.50 17.00 9.00 
104 ti  34.50 21.00 13.00 16.00 8.50 
260 ti  33.50 20.00 12.75 15.00 8.00 
312 ti..._.______ 32.00 19.00 12.50 14.00 7.50 

READING (3 AM; 1 FM) 
Becks County-Map Location K-6 

See SIMS consumer market map and data at begin-
sing of the State. 

WEEU 
1931 

American Entertainment Ntwk 
Media Code 4 239 7200 9.00 
WEED Broadcasting Co., 34 N. Fourth St., Reading. 

l'a. 19601. Phone 215-376-7335. 
STATION'S PROGRAMMING DESCRIPTION 

WEEU: Programmed for mass appeal. 
AIR PERSONALITIES handle all segments assisted 
by several newsmen. Farm agents, home economists 
and farm prices 6-7 am. Music 6 am-10 pm middle-
of-the-road plus general popular music. 11-11:30 am 
accept phone calls on air when listeners discuss bird 
watching. 10 pm-12M serious music. Newscasts every 
half hour with bulletins as received. Sportscast 7:05 
am. 6:10 pm, 11:10 pm. Country and western music 
5:30-6 pm. SPORTS: pro baseball and football, col-
lege football, high school basketball. Non-commercial 
religious Sun 8 am-noon. Contact Representative for 
further details. Rec'd 1/15/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-K. Richard Crelts. 

2. REPRESENTATIVES 
Ayery-Knodel. 

3. FACILITIES 
1.000 w.; 850 kc. Directional-nighttime only. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General . la, la, 2b, la, 3b, 3e. 3d, 4a, 48, 5, 6b, 

7b. 8. 
Rate Protection: 10b. 12d, 138. 14d, 16. 
Basic Rates: 20b, 21a, 21b, 22a, 221). 23a, 24a, 24c, 

25a, 27, 28a, 30, 33a. 

Contracts: 40a, 41, 42a, 42e, 43, 45, 46, 47a, 48, 49, 
50, 51a, 51c. 

Comb.; Cont. Discounts: 60a, 60e, 60d, 001. 61a, 61b, 
62b, 62d. 

Cancellation; 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 11 Elf 3/1/69-Reed 3/3/69. 

AA-Mon thru Sat 6-10 am & 3:30-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: 1 II 6 ti 12 ti 18 ti 
1 wk.  20 18 17 16 
52 wk  18 16 15 14 

CLASS A 
1 wk  16 15 14 13 
52 wk  15 13 12 11 
AA and A-combinable for discount. 
30 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 
Two 10 second announcements ecival 1 unit when earn-
ing toward frequency discounts. All 1D's subject to 
pre-emption by minute advertisers without notice to 
be re-scheduled by station at next nearest available 
time. All discounts must be arranged for in advance. 
No retroactive discounts allowed. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  150 90 60 30 
DISCOUNTS 

522-5% 1562-10% 2602-15% 
Applicable to programs only. 

WHUM 
1946 

CBS Radio Network 
e 

Subscriber to the NAB Radio Code 
Media Code 4 239 7250 4.00 
Eastem Radio Corporation. Berkshire Hotel, Reading. 

Pa. 19603. Phone 215-376-3987. 
STATION'S PROGRAMMING DESCRIPTION 

WHIM: Programmed for general interest. AIR 
PERSONALITIES handle all segments. Fifteen min 
network and local NEWS every hour. 6-7 am country 
and western music plus farm and weather reports. 
7 .am-6 pm, middle-of-road music and network fea-
tures. 6-9 pm, music middle-of-road, show tunes and 
network features. 9-12 pm. telephone conversation 
format. Week-ends, mostly middle-of-road music. 
network features and news. RELIGIOUS programs 
7 am-noon Sun only. Contact Representative for fur-
ther details. Rec'd 7/10/67. 

WEEU 
850 ON YOUR RADIO 

READING, PA. 

DELIVERS 
83,800 radio homes in a 
"Top 100" Metro Area. 

DOMINATES 
WEEU-your dominant 
buy in the Reading Metro 
Area. Ask your Avery-
Knodel representative for 
the facts. 

DEVELOPS 
sales with a quality adult 
sound, programmed to 
local tastes. 

WEEU 
1000 WATTS • 850 KC. 

Represented Nationally by 
/ \ AVERY-KNODEL, INC. 

I. PERSONNEL 
Pres. & Mgr.-Robert G. Magee. 
Program Manager-Alan Lane. 
Sales Manager-Warren Ruffner. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kg. 

Non-directional. 
Operating schedule: 6:00 am-midnight Mon thru Sat: 
8:00 am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 40. 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b. 
Basic Rates: 20b, 28c, 29e.. 
Contracts: 40a. 44a, 45, 46. 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 70a, 70c, 71a. 
Affiliated with CBS Radio Network, 

TIME RATES 
Rates effective September 1, 1965. (Card No. 8.) 

Card received August 26, 1965. 
Class AA-6:00-9:00 am and 4:00-7:00 pm. 
Class A-9:00 am-4:00 nm. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 
1 ti 15.00 
26 ti 14.00 
52 ti 13.00 
158 ti...   12.00 

520 Li._ 10.09 
CLASS A 

1 ti 12.00 
26 ti  11.00 
52 ti._ 10.00 
156 ti ...............9.00 
260 ti 8.00 
520 U.- 7.00 

CLASS B 

52 ti... 9.00 

280 _ 7.50 
520 ti  7.00 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

MINUTES 
Class 

PER WE: AA 
6 ti   10.00 
12 ti.............................._._  9.00 
18 ti  8.00 
24 Li 7.00 

30/20 SECONDS 
t 

12 ti 
18 ti 

1D's 
6 ti. 
12 ti. 
18 U_ 
24 U... 
All spots combinable to earn discount. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 tain 
x  85 55 35 20 

7.50 
7.25 
7. 00 
6.50 

30/20 
sec ID', 

12.00 7.50 
11.00 7.00 
10.00 6.30 
9.00 6.00 
8.00 5.50 
7.00 5.00 

9.00 6.00 
8.00 5.50 
7.50 5.00 
7.00 4.50 
6.50 4.00 
6.00 3.50 

7.00 5.00 
6.75 4.75 
6.25 4.50 
6.00 4.00 
5.75 3.75 
5.25 3.50 

Class Class 
A B 

8.00 6.00 
7.00 5.75 
8.50 5.25 
6.00 5.00 

6.00 4.50 
5.75 4.25 
5.50 4.00 
5.00 3.75 

WRAW 
1922 

mcgavren-guild 
pgw radio, inc. 

5.00 
4.50 
4.00 
3.50 

4.00 3.00 
3.50 2.85 
3.25 2.60 
3.00 2.50 

A William Rust Station 

Media Code 4 239 7300 7.00 
Reading Radio, Inc., 19 N. Fifth St.. Reading, Pa. 

19601. Phone 215-376-7173. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-W. F. Rust, Jr. 
Station Manager-Ben Varishone. 

2. REPRESENTATIVES 
MeGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1940 ire. 
Nan-directional. 

Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. lb, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 108. Ild, 12d, 13d, 14d. 
Basic Rates: 200. 21b, 23a. 25a, 28b, 29a. 
Contracts: 40a, 41. 45, 46. 47a. 49. 
Comb.; Cont. Discounts: 60a, 60g, (11.b. 
Cancellation: 70a. 70e, 71a. 73a. 
Prod. Services: 82. 

TIME RATES 
Elf 10/1/68--Ree'd 9/12/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 7 am-7 pm. 
B-All other times. 

CLASS AA 
ROS: (*) 6 ti 12 01 18 tl 24 ti 
1 min.    23 22 21 20 
30 sec.  18 17 16 15 

CLASS A 
1 min.   19 18 17 16 15 
30 sec  15 14 13 12 11 

CLASS B 
1 min.  16 15 14 13 12 
3080c  13 12 11 10 9 

(*) 1 ti or fixed position. 
10 sec: 50% of applicable 1-min. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
Ix 26x 52x I56X 312x 

1/2 hr  80 77 74 71 68 
1/4 hr  60 58 56 54 52 
5 min.  35 34 33 32 31 

WRFY (FM) 
1962 

FWD 

Media Code 4 239 7350 2.00 
City Broadcasting Co., Inc., 2325 Perklemen Ave., 
Mt. Penn, Reading, Pa. 19606. Phono 215-779-
4545. 

I. PERSONNEL 
President-Howard F. Reber. 
General Manager-Mrs. H. D. Franco. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington. D. C.-Dome-Messervey Co., Inc. 
New York-Roger Coleman, Inc. 

3. FACILITIES 
ERP 27,000 w.; 102.5 me. Stereo. 
Operating schedule: 6-2 am daily. EST. 
Antenna ht.: 538 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213. 3a, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15b. 
Basic Rates: lob. 21b, 22b, 231), 24b, 253. 28b. 28c. 

31. 33a. 
Contracts: 40b, 42e, 48. 49. 51b. 
Comb.: Cont, Discounts: 60d. 61b, 62d. 
Cancellation: 70c. 73a. 
Prod. Services: 80, 82, 
Affiliated with American FM Network. 
Member: Fine Music Group. 

TIME RATES 
Elf 1/1/68-Reed 11/27/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x I56x 260x 5002 

1 min 10.00 9.00 8.00 7.00 6.00 5.00 4.00 
30 see 5.00 4.75 4.50 4.25 4.00 3.75 3.50 

7. PACKAGE PLANS 
PER WK: 10 tl 20 01 30 ti 
Ea  -------. 7 6 5 

8. PROGRAM TIME RATES 
Ix 132 26x 52e 1042 

1 65.00 60.00 55.00 50.00 40.00 
1/2 hr__________ 40.00 35.00 30.00 27.50 25.00 
1/4 hr  25.00 22.50 20.00 19.00 17.00 
5 min  15.00 13.00 11.00 9.50 8.00 

RED LION ci Am; 1 FM) 
York County-Map Location H-7 

Bee SRDS consumer market map and data at begin-
nine of the State 

WGCB W GC B-FM 
1950 1959 

Subscriber to the NAB Radio Code 
Media Code 4 239 7400 5.00 
Red Lion Broadcasting Co.. Box 88, Red Lion. Pa. 

17356. 1-1/2 miles southeast of Red Lion, Pa. 

I. PERSONNEL 
Owner-John M. Norris. 
Station Manager-John IL Norris. 

3. FACILITIES 
1000 w. days; 1440 kg. Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. 
FM FACILITIES 
ERP 20,000 w.; 96.1 me. 
Operating schedule: 24 hours Mon thru Fri; 7:00 
am-midnight Sat and Sun. EST. 
Antenna ht.: 420 It, above average terrain. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL RATE POLICY 
FM programming separate from AM. 
FM Programs-50% of AM; zpote-same as AM rates. 
Affiliated with KBS. 

TIME RATES 
Rates effective September 6, 1960. 
Rates received September 6, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 SO 

hr. hr. hr. min. min. sec. 
1 time__ 40.00 24.00 18.00 8.00 3.00 2.50 
13 times__ 35.00 22.00 15.00 7.00 2.75 2.00 
26 times._... 30.00 20.00 12.00 6.00 2.50 1.50 
52 times__ 25.00 16.00 10.00 5.00 2.00 1.25 

RIDGWAY 
Elk County-Map Location E-3 

See SRDS consumer market map and data at beginning 
of the State. 

W K B I-FM 
1966 

Media Code 4 299 7450 0.00 
Elk-Cameron Broadcasting Co., Main & Broad Sta., 
Ridgway. Pa. 15853. Phone 814-773-3166. 

I. PERSONNEL 
General Manager-John A. Fay. 
Sales Manager-Eugene Dendorfer. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 

3. FACILITIES 
ESP 740 te. (borts. & vert.) ; 94.3 me. Stereo. 
Operating schedule: 7 am-midnight daily. EST. 
Antenna ht.; 520 ft. above average terrain. 

(This listing continued on next page) 
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Ridgway-W K B I-FM-Continued 
AGENCY COMMISSION 
15/0 time only; payable 15 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3d. 4e. 4e. 5. 6e. 7e. 8. 
Kate Protection: 10a, Ila, 12e, 13e. 14a. 
Basic Rates: 20a, 210, 21e, 22a, 22b, 23a. 23b, 24b. 

. 25a. 26, 27, 280. 290. 
Contracts; 400, 41, 42a, 44a, 45, 46, 47e, 48, 49, 50, 

510. 
Comb.; Cont. Discounts: 60e. 601, 61e. 
Cancellation: 70b, 70e. 71s, 72, 73b. 
Prod. Services: 80. 81. 82. 
AM facilities: Winn, St. Marys. 
Member: Allegheny Mountain Network. 

TIME RATES 
Eft  Reed 2/6/67. 

It. SPOT ANNOUNCEMENTS 
Ix I3x 26e 520 104r. 312e 

1 min  250 2.38 2.25 2.13 2.01 1.89 
E. PROGRAM TIME RATES 

Ix I3x 260 52e 1040 3I2x 
1 hr  26.32 25.00 23.68 22.87 21.58 20.26 
1/2 hr  15.79 15.00 14.21 13.42 12.63 11.84 
1/4 hr  8.95 8.51 8.e5 7.61 7.17 6.73 
5 min  4.47 4.25 4.03 3.80 3.40 3.36 

ROARING SPRING 
Blair County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WKMC 
1955 

1:11212 
Media Code 4 239 7500 2.00 
Cove Broadcasting Co. Inc., Roaring Spring, Pa. 

16673. Phone 224-2151 
STATION'S PROGRAMMING DESCRIPTION 

TVKMC: Programmed for adults. 
Ant. PERSONALITIES handle all segments. 6-10 
am general popular music featuring country and 
western music, audience participation programs, com-
munity announcements. 10 am-2 pm general popular 
music featuring country and western music, audience 
participation programs, half hour noon news program. 
2-6 pm general popular music featuring country and 
western music. community announcements, hospital 
Tenons. 6 pm-sign-off general popular music featur-
ing country and western music. NEWS: 5 min at 
:25. 2-1/2 min on hour. SPORTS: college football, 
three 5 min sports news programs daily, scpre boards 
on half hour, local high school baseball. Contact 
Representative for further details. Rec'd 12/1/67, 

I. PERSONNEL 
Station Manager-Gerald B. Miller. 
News Director-Merle Ebersole. 

2. REPRESENTATIVES 
National Time Sales. 

I. FACILITIES 
1000 w. days; 1370 kg. Non-directional. 
Operating schedule: 6 am-local sunset EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3b, 4b, 44. 5, 6a. 
Basic Rates: 20a. 225. 23e. 24a, 28a, 29a. 
Contracts: 425, 45, 47e, 48. 
Comb.; Cont. Discounts: 60a. 6213. 62e. 
Cancellation: 70a. 70e. 71e. 73e. 

TIME RATES 
Rates effective   

Rates effective August 22, 1966. 
5. SPOT ANNOUNCEMENTS/PROGRAM RATES 

30 
hr. hr. hr. min. min. sec. 

1 time  45.00 30.00 20.00 10.50 4.50 2.25 
13 times  42.00 28.50 17.25 10.10 4.15 2.05 
26 times  99.00 27.00 16.50 9.75 3.75 1.80 
52 times._ 36.00 25.50 15.75 9.40 3.00 1.50 
15G times  28.00 22.50 14.25 7.90 
260 times.   11.25 6.00 

ST. MARYS 
Elk County-Map Location E-3 

3ee SIDS consumer market map and data at begin-
ilia of the State. 

WKBI 
1950 

Media Code 4 239 7550 7.00 
Elk-Cameron Broadcasting Co.. 41 Erie Ave., St. 

Marys, Pa. 15857. Phone 814.834.2821. 
Other Studios-Elk County National Bank Bldg.. 

Ridgway, Pa. Phone 814-773-3166. 

I. PERSONNEL 
Station Manager-John A. Far. 
Sales Manager-John J. Kain. 

!. REPRESENTATIVES 
Philadelphia. Pittsburgh, Baltimore. Richmond, Wash-

ington, D. C.-Dome-fesservey Co., Inc. 

I. FACILITIES 
1000 w. days; 250 w. nights; 1400 kg. Non-directional. 
Operating schedule: 6 am-midnight. EST. 

I. AGENCY COMMISSION 
15/0 time only. 

1. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b, 3a. 3d, 4a. 4e. 5. 6a, 7a. 8. 
Rate Protection: 10a, lia, 12a. 13a. 14a. 
Basic Rates: 20e, 21a. 21c, 22a, 22b, 23a, 23b. 246. 

25a, 26, 27, 28a, 29a. 
Contracts: 400. 41, 42a. 44a, 45, 46. 47e, 48. 49. 50. 

51a. 
Comb.: Cont. Discounts: 60a. 601. 61e. 
Cancellation: 70b. 70c. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WKID-FM, Ridgway. 
Affiliated with 5113S. 
Member: Allegheny Mountain Network. 

TIME RATES 
Rates effective July 24, 1950. (Card No. 1.) 

Revisions received November 30. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time.... 60.00 25.00 10.00 8.00 
13 times.. 57.00 23.80 9.50 7.80 
26 times.. 54.00 22.50 9.00 7.20 
52 times.. 51.00 21.25 8.50 6.80 
104 times.. 48.00 20.00 8.00 6.40 
312 times.. 45.00 18.75 7.50 6.00 

SAYRE 
Bradford County-11up Location .1-2 

See SltDS consumer market map and data at begin-
ning of the State. 

Spots 
6.00 
5.70 
5.40 
5.10 
4.80 
4.50 

WATS 
1950 

Media Code 4 239 7600 0.00 
WATS, Inc., 106 W. Lockhart St., Sayre. Pa. 18840. 
Phone 717-882-2401. 

I. PERSONNEL 
General Manager-R. C. Gallaher. 
Program Director-R, E. Johnson. 
News Director-Don Dunning. 

3, FACILITIES 
1,000 w. days; 960 be. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b. 3a, 3d, 411. 4d, 5, 6e. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 221% 25a, 28b. 
Contracts: 40a, 43, 46, 47e. 51b. 
Comb.: Cont. Discounts: 614. 
Cancellation: 72. 
Prod, Services: 82. 
Member: Northeast Radio Network. 

TIME RATES 
No. 3 Elf 2/1/67-Reed 3/1/67. 

AA-Mon thru Sat 6-10 am & 3:30 pm-sign-off or 
6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA-Add 15% to A rates. 
A: lx 130 26e 520 1040 156e 2600 
1 min  6.00 5.60 5.20 4.80 4.40 3.90 3.40 

8. PROGRAM TIME RATES 
AA-Add 15% to A rates. 
A: lx 13e 26x 52e 104e 156x 260e 
1 hr  37.88 35.90 34.00 32.00 30.25 28.30 26.45 
1/2 hr  23.20 22.00 21.00 20.00 19.00 18.00 17.00 
1/4 hr  10.50 10.00 9.50 8.95 8.40 7.90 7.35 
5 min  10.00 9.00 7.50 6.90 5.80 5.25 4.75 

10. SPECIAL FEATURES 
Sports and news programs-Add 10% to above rates. 

SCRANTON (5 AM; 3 FM) 
Lackawanna County-Map Location K-3 

Dee SRDS consumer market map and data at begin. 
clog of the State. 

WARM 
1940. 

A Susquehanna Station 

The Eastman Station 
CD Ft rAIB 

Subseriber to the NAB Radio Code 
Media Code 4 239 7650 5.00 
WARM Broadcasting Co., Box 590. Avoca, Pa. 18641 

Business offices and Studios; WARM Bldg., Wilkes 
Barre/Scranton Hey., Rt. 81, Avoca Pa. 18641 
Phones 717-346-4640. 655-2271. 

I. PERSONNEL 
Vice-President-Arthur W. Carlson. 
General Manager-Alan Komish. 
Sales Manager-Tom Kroh. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Susquehanna Sta. Sales Office: See Rep 8s S/O pages. 

S. FACILITIES 
5.000 w.; 590 be. 

Directional-similar pattern day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 30, 3b, 3e. 34. 4a, 44. 5, 6e. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15e. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 24a, 24e, 25s. 

27, 28h, 28c, 29b, 32b, 33e. 
Contracts: 40e, 41, 42e, 42d, 4413. 45, 46, 47e, 49, 

50, 51e. 
Comb.: Cont. Discounts: 60b, 604, 60f, COL 61e, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with The Eastman Network. 

TIME RATES 
Elf 3/1/69-Rec'd 2/3/69:. 

.I-Mon thru Sat 6-10 am & 3-7 pm rotating. 
II-Mon thru Sat 10 am-3 pm & 7-10 pm; Sun 
noon-7 pm. 
III-Mon thru Sat 5-6 am & 10 pm-midnight. 

1.) Fixed position or limited rotation add 5.00 
Per spot to applicable rate. 

6. SPOT ANNOUNCEMENTS 
WKLY, I MIN: 1 ti 6 ti 12 01 18 ti 24 ti 

  47 45 40 35 32 
lI   45 40 35 30 27 
III   35 30 25 20 15 

30 sec: 80% of applicable 1-min. 
10 sec: 60% of applicable 1-min. 

7. PACKAGE PLANS 
BEST BUY PLAN 

6 SPOTS MON PERU SAT: 
6-10 ato. 
10 am-noon. 
Noon-3 pm. 
3-7 pm. 
7 pm-midnight. 
4 spots noon-9 pm Sun. 
34 1-minute spots, per wk, ca........_...._ 25. 
17 1-minuto spots. per wit, 29. 

10. SPECIAL FEATURES 
NEWS OR SPORTS 

5-minute-1-1/2x applicable 1-minute rate. 
10-minute-2x applicable 1-minuto rate. (D) 
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PENNSYLVANIA 

WEJL 
1922 

RAB 

Subscriber to the NAB Radio Code 
Media Code 4 239 7700 8.00 

The Scranton Times, Times Bldg.. Penn Ave. at 
Spruce St., Scranton, Pa. 18503. Phone 717-346-
6555. 

STATION'S PROGRAMMING DESCRIPTION 
WEJL: Programmed for adults and young adults. 
Middle-of-the-road music. Farm 6-6:30 am county 
agent reports. Personality 6-10 am, general pops and 
standards. Entertainment 10 am-noon. Personality 
noon-4:30 pm. Entertainment 5 pm-sign-off. NEWS: 
5 min on hour, highlights on half hour. Extended. 
Quarter hour at 7:30 & 3 pm, half hour at 12:30 pm 
& 4:30 pm. 5 man news staff, plus 33 reporters and 
correspondents. AP wire, UPI wire and audio. Mar-
ket reports 11:30 am. 1 pm & 4:25 pm. Women's 
news daily 3:45 pm. 2 mobile units, 7 two-way radio 
cars, 1 helicopter. Contact Representative for further 
details. Reed 8/25/67. 

I. PERSONNEL 
Manager-Hugh T. Connor. 
Program Director-William Longworth. 
Sales Manager-Robert O'Hara. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Dome-blesservey Co.. Inc. 

S. FACILITIES 
500 w. days; 630 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during S min-
ute news programs. For non-simulcast facilities 
see WE1L-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: 2b, 3d, 4e, 4d, 5, 6b, 71% 8. 
Rate Protection: 10e. 11c, 12e. 13e. 14e, 15a, 16. 
Basic Rates: 20b, 21a, 22b, 23b, 24b, 25a, 26, 27. 

28a, 20e. 29e. 29b. 
Contracts: 40a. 41. 440, 45, 46. 47e. 48. 51e. 
Comb.: Cont. Discounts: 604. 60f. 601, 61a, 62b. 
Cancellation: 70e. 71a, 72, 73a, 73b, 
Prod. Services: 80. 82. 

TIME RATES 
Elf 3/1/69-Ree'd 2/24/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 52e 156e 2600 9I2x 624x 
1 min  16.00 15.00 14.00 13.00 12.00 11.00 
30 see._   12.80 12.00 11.20 10.40 9.60 8.80 

CLASS A 
1 min  14.00 13.00 12.00 11.00 10.00 9.00 
30 sec.  11.20 10.40 9.60 8.80 8.00 7.20 
10 sec or less: 50% of earned 1-min. 

7. PACKAGE PLANS 
CLASS AA 

WKLY: 5t1 10 ti 15 ti 20 81 
1 min  13.00 11.00 10.00 9.09 
30 sec  10.40 8.80 8.00 7.20 

CLASS A 
1 min  9.00 8.00 7.00 6.00 
30 sec  7.20 6.40 5.60 4.80 

W EJ L-FM 
1967 

Media Code 4 239 7701 6.00 
The Scranton Times, 149 Penn Ave., Scranton, Pa. 

18503. Phone 717-346-6555. 

STATION'S PROGRAMMING DESCRIPTION 
WEJL-FM: Programmed for adults and young adults. 
6 air personalities. Music 80%. news 20%. MUSIC: 
from albums and IGM tapes, features middle-of-the-
road, showtunes, light classics, standards. Live con-
certs also featured. COMMERCIAL POLICY: 8 min-
utes per hour. Personalities available for remote 
broadcasts. Contact Representative for f unbar de-
tails. Rec'd 4/4/68. 

I. PERSONNEL 
Manager-Much J. Connor. 
Program Director-William Longworth. 
Sales Manager-Robert O'Hara. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Dome-Messervey Co., Inc. 

3. FACILITIES 
ERP 125,000 w. (boric. & vert.); 107.1 mc. Stereo. 
Operating schedule: 8-2 am. EST. 
Antenna ht.: 1,170 ft. above average terrain. 
Partial simulcast -operation. Operated separately ex-
cept for 5-minute newscasts. For simulcast facilities 
see WEJL. 

4. AGENCY COMMISSION 
15/0; 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. 3d, 4a. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 
Basic Rates: 20b, 21b, 22b, 23b, 246, 25b, 26, 27, 

28e. 29a, 29b, 30, 31, 32b, 33e. 
Contracts: 40a, 41. 414, 44a, 45. 47a, 48, 50, 51a. 
Comb.; Cont. Discounts: 60a, 61b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 
Prod. Services: 80, 82. 

TIME RATES 
No. 1 Elf 11/1/67-Rec'd 4/4/68. 

6. SPOT ANNOUNCEMENTS 
PER WK:. 1 tl 8t1 1 11 6 t. 
1 min  5.00 25.00 30 3.75 20.00 

7. PACKAGE PLANS 
PER WK: 30 tl 
1 min  120 

8. PROGRAM TIME RATES 
1/4 hr 1/2 hr 1 hr 

ea   18 35 50 
10. SPECIAL FEATURES 
5-minuto news   8 

(Scranton continued on next page) 
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PENNSYLVANIA 

Scranton-Continued 

WGBI W G B I-FM 
1925 1948 

CBS Radio Network 

Subscriber to the NAB Radio Code 
Media Code 4 239 7750 9.00 
W(1131 Radio, Inc., 1000 Wyoming Ave.. Scranton, 
P. 18509. Phone 717-342-7634. TWX 510-656-
5192. 

I. PERSONNEL 
General Manager-Mrs. M. Diegargee Holcomb. 
Program Director-Mort Rosenthal. 

2. REPRESENTATIVES 
H-R Representatives, Inc. 

3. FACILITIES 
1,000 w. days, 500 R. nights; 910 ka. 

Non-directional. 
Operating schedule: 6-2 am. EST. 
FM FACILITIES EliP 2,300 VI.; 101.3 me. 
Antenna ht.: 1.100 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on charges for station time; no cash discount. 

5. GENERAL ADVERTISING Seo coded regulations 
General: la, 2a, 30, 3b, 3d, 40, 5, (lb, 7b. 
Rate Protection: 10e, 11e, 12e, 13c. 14e. 
Basic listes: 20a, 210, 21d. 225, 23b, 24e. 
Contracts: 40a, 41, 420. 43, 44b, 45. 46, 48, 51a. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 61b, 625. 
Cancellation: 70e, 70e, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 7/1/67-'Rec'd 1/5/68. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
 Fixed Positio 

1 MIN: 1 U 52 tl 156 ti 260 ti 312 U 624 II 
Class AA.... 15.00 14.25 13.50 12.75 12.00 11.25 
Class A  12.00 11.40 10.80 9.20 8.60 8.00 
30 sec/less: 05% of 1-min. 10 sec/less: 50% of 1-min. 

7. PACKAGE PLANS 
ROTATING PLANS 

CLASS AA 
 1 minute-

PER WK: 1 wk 13 wk 26 wk 52 wk 
24 tl   9.00 8.75 8.50 8.00 
18 ti  10.00 9.75 9.50 9.00 
12 ti  11.00 10.75 10.50 10.00 
6 ti  12.00 11.75 11.50 11.00 

Housewife, Nighttime & Weekend 
CLASS A 

24 ti....................-..........- 6.75 6.50 6.25 6.00 
18 ti- 7.50 7.25 7.00 6.75 
12 ti... 8.25 8.00 7.75 7.50 
6 ti... 9.00 8.75 8.50 8.25 
30 sec/less: 65% of 1-min. 10 sec/less: 50% of 1-mln. 

TOTAL AUDIENCE PLAN 
-Plano----
I Il III 
8 5 4 

12 7 5 
7 5 4 

_ 9 7 5 
- - - 
36 24 18 

6-9 am  
9 am-3 pm  
3-6 pm  
6 pm-midnight and/or weekends 

1 MIN PER WE: 
Ea   6.00 7.00 8.00 
30 see/less: 65% of 1-min. 10 sec/less: 50% of 1-min. 

DISCOUNT 
52 wk-10% (subject to short rate). 

CLASS A ROS PLAN 
12 or more spots per week, fiat, each  7.00 
No further discount. 

8. PROGRAM TIME RATES 
CLASS AA 

I hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time.. 100.00 60.00 40.00 30.00 25.00 

26 times 95.00 57.00 38.00 28.50 23.76 
52 times 90.00 54.00 36.00 27.00 22.50 
104 times 85.00 51.00 34.00 25.50 21.25 
156 times 80.00 48.00 32.00 21.00 20.00 
260 times 75.00 45.00 30.00 22.50 18.75 
312 times 70.00 42.00 28.00 21.00 17.50 

CLASS A 
1 time.. 65.00 40.00 25.00 20.00 

28 times 61.75 38.00 23.75 19.00 
52 times 58.50 36.00 22.50 18.00 

104 times 55.25 34.00 21.25 17.00 
156 times 52.00 32.00 20.00 16.00 
260 times 48.75 30.00 18.75 15.00 
312 times 45.50 28.00 17.50 14.00 

WICK 

18.00 
15.20 
14.40 
13.80 
12.80 
12.00 
11.20 
(CR) 

1954 
Media Code 4 299 7800 6.00 
Scranton Radio Corporation, 116 Adams Ave.. Scran-

ton. Pa. 18501. Phone 717-246-6563. 
STATION'S PROGRAMMING DESCRIPTION 

WICK: M-F programming consist of live talk shows 
7 am-1255. Discussions of local, state, national & 
international events. Station is involved in local com-
munity on on in-depth basis by broadcasting city 
council meetings live and complete each week. In 
addition, whenever a significant event occurs, presi-
dential visit, rallies, citizens committee meetings, 
news conferences, local seminars, etc., they aro car-
ried live. 1255-7 am, music is programmed. Sat & 
Sun devoted to music. Sat morning middle-of-the-
road and Sat afternoon and night polkas. Sun morn-
ing is religious programming, Sun night jazz. Con-
tact Representative for further details. Rec'd 6/2/69. 

I. PERSONNEL 
President-Joseph W. Dobbs. 
Program Director-Dave Garrett. 
Chief Engineer-James D. Pettinato. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 ka. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 400. 
Beer advertising acceptable. 
Affiliated with MBS. 

TIME RATES 
Rates effective April 1. 1954. 
Rates received March 29, 1954. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 ti. 26 tI. 52 U. 104 ti. 156 ti. 260 U. 

1/4 hour  24.00 21.60 20.40 19.20 18.00 16.80 
10 minutes 18.00 16.20 15.30 14.40 13.50 12.80 
5 minutes 12.00 10.80 10.20 9.60 9.00 8.4o 
1 minute or 

less  6.00 5.40 6.10 4.80 4.50 4.20 
RUN-OF-SCHEDULE ANNOUNCEMENTS 

One minute announcements on weekly basis: 
12 wkly 18 wkly 24 wkly 30 wkly 

1-6 weeks  48.00 67.50 84.00 97.50 
Run-of-Schedule Discounts 

7-12 5% 26-51 weeks._- 15% 
13-25 10% 52 weeks 20% 
Station Identifications-8 second shorts. flat. each. 
3.00. 

1. 
Pres. & Gen'l Mgr.-Wm. Thomas Rice, Sr. 
Nat'l & Reel Sales-Tom Rice. 
Program Director-Vincent Luciano. 

WILK 
WILKES-BARRE 

City of license, Wilkes-Barre. Pa. 
Considered bs- American Entertainment Network as 
their Wilkes-Barre-Scranton outlet. 
See listing under Wilkes-Barre. Pa. 

WPTS 
PITTSTON 

City of license, Pittston, Pa. 
Scranton-1000 Clay Ave., Scranton, Pa. Glenvrood 

7-5149. 
See listing under Pittston, Pa. 

WSCR 
1947 

CHM 
Media Code 4 239 7850 1.00 
Rice Communications Inc.. 1520 N. Keyser Ave., 

Scranton, Pa. 18504. Phones 717-347-3388 or 347-
3380. 
STATION'S PROGRAMMING DESCRIPTION 

WSCR: Programming consists of a top 40 music 
policy. NEWS: local news coverage using 2 mobile 
news cruisers for direct on scene reporting. hourly 
network news and features. SPORTS: live local sports 
in season, night American League baseball, world 
series and bowl games. Twice hourly sports capsules, 
2 expanded sports shows, M-F. Nightime program-
ming designed for young adults using popular songe 
of the day clustered in pairs. Contact Representative 
for further details. Itec'd 2/3/69. 

et 
er..egit 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Regional Reps Corp. 
South, Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1000 w. days; 500 w. nights; 1320 kc. 

Directional-night only. 
Operating schedule: 6-2 am. EST, 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 25, 2b, 3a, 3e. 3d, 4a, 4d, 5, 6a, la. 
ltate Protection: 10g, 11g. I2g, 13g, 14g, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21c, 23a, 23b, 24b, 

24c, 25b, 28b, 29a, 30, 334. 
Contracts: 400. 445, 44b. 46, 47a. 48, 49. 51a. 51b, 
Comb.; Cont. Discounts: 60s. 601, 61a. 61b, 62b. 
Cancellation: 70e, 70e, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with NBC. 

TIME RATES 
No. 10 Elf 11/1/68-Reed 10/7/68. 

AA-6-10 am & 3-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 6 ti 12 01 18 ti 24 ti 50 ti 
1 min  9.00 8.50 8.00 7.50 7.00 
30 sec____ ...... _ 7.00 6.75 6.50 6.25 6.00 

CLASS A 
1 min  7.50 7.00 6.50 6.00 5.50 
30 sec  6.00 5,75 5.50 5.25 5.00 
10 sec: 50% of 1-min. 

TOTAL AUDIENCE PLAN 
6 spots 6-10 am Mon thru Sat. 
7 spots 10 am-3 pm Sun thru Sat. 
7 spots 3-7 pm Sun thru Sat. 
4 spots 7 pm-midnight Wed thru Sat. 
24 1-min spots, ea  7.50 
30 sec/less: 65% of 1-min. 10 sec/less: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1  . 75. 55. 35. 20. 
27 . 70. 50. 30. 18. 
130 x 65. 48, 28. 16. 
209 x. 60 45 25 14 
521+ . 55. 47, 22. 12. 

WW D L (FM) 
1964 

C 
Media Code 4 239 7900 4.00 
Lane Broadcasting Corporation, 1049 N. Sek01 ltd.. 

Scranton. l'a. 18504 Phone 717-344-1221. 
STATION'S PROGRAMMING DESCRIPTION 
V1VDL (FM): l'rogrammed for adults and young 
adults. 
4 air personalities. Music 90%, news 10%. MUSIC: 
all from albums featuring middle-of-the-road, show-
tunes, and standards. Vocals scheduled at rate of 4 
per hour. No vocals between 6-8 pm & 10 pm-12M. 
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CBS in Scranton/Wilkes-Barre. Sold by H R Representatives, Inc. 

COMMERCIAL POLICY 8 minutes per hour. Person-
alities available for remote broadcasts. Contact 
Representative for further details. Itec'd 10/17/67. 

I. PERSONNEL 
Pres. & Gen'l Mon-Douglas V. Lane. 
Vice-President-William .1. Lane. 
Treasurer-D. Stewart Padgett. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERP 1.600 w.; 101.9 me. Stereo. 
Operating schedule: 6-12:30 am. EST. 
Antenna ht.: 1,093 ft. above average tornstn. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 
General: Is, 2a, 3a, 4a, 5. Oa, lb. 8. 
Rate Protection: 104, 11d, 12d, 13d, 144. 
Basic Rates: 200. 21a. 23a, 24a. 25a, 26, 28b. 28c. 

290. 31, 33h. 
Contracts: 400, 41, 42c. 43, 45. 46. 47e, 48, 50, 51b. 
Comb.: Cont. Discounts: 60a, 61b, 62b. 
Cancellation: 70b, 704. 71a, 73a. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 ER 6/1/68-Reed 7/31/68. 
6. SPOT ANNOUNCEMENTS 

Ix 525 104x 1565 260x 500e 
1 min  10.00 9.00 8.00 7.00 6.00 5.00 
30 sec  8.00 7.50 7.00 6.50 5.50 4.00 

7. PACKAGE PLANS 
PER WK. EA: 10 tl 15 tl 20 tl 
1 min     7.00 6.50 6.00 
30 sec.  5.60 5.20 4.80 

8. PROGRAM TIME RATES 
Ix 135 52x 

I hr  __ 60 54 48 

1/4 hr  1/2 hr  48 43 38  10. SPECIAL FEATURES 30 27 24 

5-MINUTE NEWSCASTS 

Ea   
IX 52x I04x  Includes 1:20 spot. -- 15 13 11 

WYZZ (FM) 
WILKES-BARRE 

City of license, Wilkes-Barre. Pa. 
Considered by American FM Network as tholr Scran-
ton-Wilkes-Barre outlet. 

See listing under Wilkes -Barro, Pa. 

SHAMOKIN (1 AM; 1 FM) 
Northumberland County-Map Location II-5 

See SRDS consumer market map niel data at begin-
ning of the State. 

WISL 
1947 

e 
W I S L-FM 

1968 

Media Code 4 239 7950 9.00 

Radio Anthracite, Inc., Box P, Rock & Sunbury Ste, 
Shamokin, Pa. 17872. Phono 717-648-6831, T1VX 
7760-06. 

I. PERSONNEL 
President-henry W. Lark. 
Manager-Bernard Friedman. 
Commercial Manager-Anthony Monello. 

2. REPRESENTATIVES 
Forjoc-TV. Inc. 

3. FACILITIES 
1,000 w.; 1480 he. Directional-night only. 
Operating schedule: 6:15 am-midnight. EST. 
FM-EIRP 1,760 w.; 95.3 mc. 
Operating schedule: Some as AM. 
Antenna ht.: 379 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, la, 3b, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 230, 24b, 25e, 
Contracts: 40a, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 61e. 
Beer advertising acceptable. 

TIME RATES 
Eli' Reed 5/2/69, 

6. SPOT ANNOUNCEMENTS Ix 25+ 

30 sec-  5.00 4.50 
7. PACKAGE PLANS 

1 min 30 see 
25+ per wk, 13 wk minimum-- ..... ..... 6.00 4.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 mln 

1 ...... _ ........... 70.00 40.00 28.00 15.00 
25+   60.00 37.50 25.00 13.50 

SHARON (2 AM; 1 FM) 
(including Farrell) 
Mercer County-Map Location B-3 

See SltDS consumer market tnn.p nod data nt begin' 
fling of tho State. 

WFAR 
1953 

FARRELL 

Mutual Broadcasting System 
Subscriber to the NAB Radio Code 

Media Code 4 239 8000 2.00 
Farrell-Sharon Broadcasting CO.. RFD No, 2, Sharon. 

Pa. 16146. Phone 412-346-4171. T1VX 346-1171. 

I. PERSONNEL 
Owner-Sanford A. Schalltz. 
General Manager-Albert ZIpocY-

2. REPRESENTATIVES 
Regional Reps Corp. 

(This listing continued on next page) 
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Sharon-W FA R-Continued 
3. FACILITIES 

1000 v.. days: 500 w. nights; 1470 ka. 
Directional-night only. 

Operating schedule: 6 am-midnight. EST. 
4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with MRS. 

TIME RATES 
Elf 7/1/66-Itee'd 5/25/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 260x 

1 min .....5.00 4.50 4.00 3.75 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
20 sec: 75% of 1-min. 

WP IC 
1938 

SHARON 

R IA16 

win 

Media Code 4 239 8050 7.00 
Sharon Broadcasting Co., Inc., Box 211, Pine Hollow 

Blvd.. Sharon, Pa. 16146. Phone 412-346-4113. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Lorraine Yubasz. 
Program Director-Jack Sandstrom. 
Chief Engineer-Glen Clark. 

2. REPRESENTATIVES 
Cleveland, Pittsburgh-Gateway Reps, Inc. 

3. FACILITIES 
1000 w.: 790 ire. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WPIC-FM. 

4. AGENCY COMMISSION 
15/0: on net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 3c. 4e. 4d, 5. 
Rate Protection: 1511. 
Basic Rates: 21b, 21d. 2213, 246. 25a, 28e. 290. 
Contracts: 40a. 41, 45. 46. 047e, t47e, 51e. 
Comb.: Cont. Diamants: 60a. 60e, 60g, 601, 61a. 62d. 
Cancellation: 70e, 71a, 73a. 
Prod. Services: 80. 

(•) Applies to 5 and 15 minutes. 
(1) Applies to 30 minutes and 1 hour. 

Affiliated with American Information Network. 
TIME RATES 

Elf 8/1/60-Ree'd 8/1/60. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 100x 300x 
1 min............ 9.00 8.55 8.10 7.65 7.20 6.75 
30 sec: SO% of 1-min. 10 sec: 50% of 1-rain. 
20 sec: 75% of 1-min. 
10-second spots not combinable with other spots for 
frequency discounts. 

W P I C-FM 
1947 

SHARON 
Media Code 4 239 8051 5.00 

Sharon Broadcasting Co., Inc., Box 211. Pine Hollow 
Blvd., Sharon. Pa. 16146. Phone 412-346-4113. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Lorraine Vahan. 
Program Director-Jack Sandstrom. 
Chief Engineer-Glen Clark. 

2. REPRESENTATIVES 
Cleveland, Pittsburgh-Gateway Reps, Inc. 

3. FACILITIES 
ERP 26.000 w.: 102.9 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 455 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WPIC. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
See WPIC listing for coded regulations. 
Affiliated with American Information Network. 

TIME RATES 

50% of applicable AM rate. 

SHENANDOAH 
Schuylkill County-Map Location J-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WMBT 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 239 8100 0.00 

Schuylkill Trans-Audio Corp.. Box 1530, Shenandoah, 
Pa. 17976. Phono 717-462-2759. 

I. PERSONNEL 
Exec. Vice-Pres.-Lou H. Murray. 
Station Manager-Robert E. Byte. 

2. REPRESENTATIVES 
National-Call station collect. 

3. FACILITIES 
250 w.: 1530 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 316 40. 4d, 5, 6a, 7e. 8. 
Rate Protection: 13e. 14a. 15b. 
Basle Rates: 20a, 21a, 21d, 226, 23a, 24a, 25e. 26, 

28b, 296, 33d. 
Contracts: 40a, 41, 446, 45. 46. 47e. 48, 49, 51e. 
Comb.: Cont. Discounts: 60a, 60g, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 736. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Elf 6/1/68-Itec'd 5/1/68. 

7. PACKAGE PLANS 
PER WK: 1 ti 691 12 ti 18 ti 24 ti 30 tl 96 ti 
1 min....... 6.00 5.70 5.40 5.10 4.80 4.50 4.20 
20/30 sec  4.50 4.25 4.05 3.80 3.60 3.35 3.15 
Quickies: 50% of 1-min. 

SHIPPENSBURG 
Cumberland County-Map Location G-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WSHP 
1961 

Media Code 4 239 8150 5.00 
Toun Radio Inc.. Box 1480, 890 W. King St., Ship. 

pensburg. Pa. 17257. Phone 717-532-4105. 
I. PERSONNEL 
General Manager-Arthur K. Greiner. 
Sales Manager-Paul Kuhn. 

3. FACILITIES 
500 w. days; 1480 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
20/0 urne and talent if paid 15 days from billing. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 36. 413. 4d, 5, 6a. 76. 
Rate Protection: 10f. Ilf. 12f, 13f. 14f. 
Basle Rates: 206. 22e. 23e. 24b, 25e, 286, 28e. 30. 
Contracts: 400. 42c, 43, 44b, 46. 47e. 51b. 
Comb.•. Cont. Discounts: 60b. 60c, 601. 61a, 62a. 
Cancellation: 70b, 70d, 71a, 730. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 2 Elf 3/1/67-Rec'd 1/31/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 40 see 20 see 

5.50 5.25 
5.25 5.00 

26 x  5.50 5.00 4.75 
52 x 5.25 4.75 4.59 
104 x  5.00 4.50 4.25 
156 x  4.75 4.25 4.00 

4.00 3.75 
3.75 3.50 

520+   4.00 3.50 3.25 
8. PROGRAM TIME RATES 
PER YR: 5 min 10 min 1/4 hr I/2 hr 1 hr 
1 x.- .... ....... 10.00 15.00 20.00 30.00 50.00 
13 x  9.50 13.00 17.00 27.00 45.00 
26 x  9.25 12.00 16.00 24.00 42.00 
52 x  9.80 11.00 15.00 22.00 39.00 
104 x  8.50 10.50 14.00 20.00 36.00 
156 x.   8.00 10.00 13.00 19.00 34.00 
260 x  7.50 9.50 12.00 18.00 30.00 
312 x  7.00 9.00 11.00 17.00 28.00 

SOMERSET (1 AM; 1 FM) 
Somerset County-Map Location D-7 

See SIMS consumer market map and data at begin-
ning of the State. 

WVSC 
1950 

Subscriber to the NAB Radio Code 

Media Code 4 239 8200 8.00 
WVSC, Inc.. Box 231, Somerset, Pa. 15501. Phone 

814-445-4186. 
I. PERSONNEL 
General Manager-T. R. Onnegard. 
Commercial Manager-7. Richard Adams. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Philadelphia-Dome-Messervey Co., Inc. 

S. FACILITIES 
5.000 w. days: 990 kr. Non-directional. 
Operating schedule: Sunrise-sunset, no earlier than 
6:00 am. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WVSC-F M. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 30, 4a. 5. 6a. 7e. 8. 
Rate Protection: 106. 11b, 12b. 136, 14b. 156. 
Basic Rates: 21b, 21c, 2Id, 22a, 2214 23a, 24b, Ma, 

26. 28c, 29a, 336. 
Contracts: 400, 41, 446, 45. 46, 49, 50. 51a. 
Comb.: Cont. Discounts: 600. 60d, 61a, 82d. 
Cancellation: 71a, 72. 730, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Elf 1/67-Rec'd 5/1/67. 

6. SPOT ANNOUNCEMENTS 
I x I3x 26x 52x 104x 1580 260+ 

1 min 8.00 7.80 7.60 7.20 6.80 6.40 5.95 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 

1 hr 60.00 58.00 56.00 53.00 
1/2 hr 36.00 34.80 33.60 31.80 
1/4 hr 24.00 23.20 22.40 21.20 
10 min 18.00 17.40 16.80 15.90 
5 min 12.00 11.60 11.20 10.60 

104x 156x 
50.00 48.00 
30.00 28.80 
20.00 19.20 
15.00 14.40 
10.00 9.60 

W VS C-FM 

260+ 
45.00 
27.00 
18.00 
13.50 
9.00 

1966 
Media Code 4 239 8201 6.00 
WVSC. Inc. ' Box 231, Somerset, Pa. 15501. Phone 

814-445-4186. 

I. PERSONNEL 
General Manager-T. R. Opnegard. 
Commercial Manager-I. Richard Adams. 

2. REPRESENTATIVES 
Regional Reps Corp. 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
ERP 3,000 w.; 97.7 me. 
Operating schedule: 6 am-11:30 pm weekdays; 7 am-
11:30 pm Sun. 
Partial simulcast operation. For simulcast facilities 
see WIISC. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ended regulations 
See WVSC listing for coded regulations. 

TIME RATES 

60% of AM when purchased separately. 

SOUTH WILLIAMSPORT 
Lgeoming County-Map Location H-3 

See SUDS consumer market map and data at begin. 
ning of the State. 

See Williamsport 
(including South Williamsport) 

STATE COLLEGE (2 AM; 2 FM) 
Centre County-Map Location F-4 

See STUDS consumer market map and data at begin-
ning of the State. 

WMAJ 
'945 

Media Code 4 239 8250 3.00 
Centre Broadcasters, Inc., Box 888, State College, 

Ps. 16001. Phone 014.237 4059 
STATION'S PROGRAMMING DESCRIPTIOH 

WMAJ: Middle-of-the-road 1 am-8 pm. Program-
ming to university audience rock and toll 8 pm-1 am. 
All regular network features and network on weekends. 
2 man news staff. Local news at :58. Local features 
and news 7:30-8 am. noon-1:10 pm, 5-5:20 pea. & 
6-7 am. Discussion and documentaries. Pro football, 
baseball, college football, basketball, wrestling, high 
school football. FM separate 8 am-I am with middle-
of-the-road and classics. Rec'd 8/7/67. 

I. PERSONNEL 
General Manager-Millen J. Bernstein. 
Seim Manager-N, J. Lingenfelter. 

3. FACILITIES 
lonn w. days: 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 24 Oscura daily. EST. 

4, AGENCY COMMISSION 
15%: no each disrount 

5. GENERAL ADVERTISING See cod-d regulations 
General: lb. Is. 3h, 3d. 4a, 4d, 5. 6a. 7a, 8. 
Rate Protection: 10c. 11c. 12e. 13e, 14e, 15a, 15b, 16. 
Basic Rates: 206, 21c, 22.1a, Ma, 246, 25a, 26, 28a, 
Mc. 29a. 

Contracts: 40a, 46. 47a, 49. 51a. 51b. 51c. 
Comb.: Cont. Discounts: 60a, 60d, 601, 61a, 62.d. 
Cancellation: 71a. 
Prod. Services: 82. 
Affilated with NBC. 

TIME RATES 
Rates effective  

Rates received October 7, 1965. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min 30 see 
1 tl  8.00 n.nn 130 ti  6.75 4.75 
13 Li 7.75 5.75 280 tl 8.50 4.50 
26 if  7.90 5.00 5,0 ti 6.25 4.25 
52 tl. 7.25 5.25 1000 ti. 6.00 4.00 
65 ti  7.00 5.00 

B. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  48.00 30.00 MOO 15.00 12.00 
13 if  37.00 28.00 19.00 14.50 11.50 
26 ti  34.00 28.00 18.00 14.00 11.00 
52 II  31.00 24.00 17.00 18.50 10.50 
85 ti  2300 22.00 16.00 13.00 10.00 
130 ti  25.00 20.00 15.00 12.50 9.50 
260 ti  22.00 18.00 14.00 12.00 9.00 

WMAJ-FM 
1965 

Media Code 4 239 8251 1.00 
Centre Broadcasters Inc.. Box 888, State College. 

Pa, 16001. Phone 814-237-4959. 
I. PERSONNEL 
President-W. K. 1.71erich. 
General Manager-M. J. Bergstein. 
Sales Manager-J. F. Trimarchl. 

3. FACILITIES 
ERP 3.000 w.: 103.1 me. Stereo. 
Operating schedule: 24 hours daily. EST, DST. 
Antenna ht.: nn ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time. Bills payable by 15th of following 

mGonthE 5. GENERAL ADVERTISING See coded regulations 
General: la. 26, 3a, 311, 3d. 4a, 4d, 5, (16. 719. 8. 
Rate Protection: 10h. 12h. 13h, 14b, 15a, 156 . 
Basic Rates: 20b, 21a, 21c, 22b, 23e, 24c, 255. 28. 

28b, 28e, 20e. 
Contracts: 40a. 44a, 46, 47e, 51e, 516. 
Comb.: Cont. Discounts: 606, 60d. 60f, 61e, eta. 
Cancellation: 70a, 70e, 71b, 72, 73a, 736. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 F.ff 1/1/66-Reed 2/16/67, 
6. SPOT ANNOUNCEMENTS 

ROS 
MMIN1M17112 CONTRACT-6 5fONTIIS 

PER O:  10 tl 20 tti 30 ti 
30 ........ _ ....... 20 40 60 
1 min  . 40 80 120 

Non-Contract 
30 See  2.0 1 mln  . 5.00 

b. PROGRAM TIME RATES 
MINIMUM CONTRACT 13 IVE5,11S 

5 min 1/4 hr 1/2 br I hr 
1 x 5 10 It 20 
Non-contract program rate-add 25 ,1, to contract rate. 

PAYMENT DISCOUNTS 
6 month contract-2% 1 year contract-4% 

WQWK (FM) 
1965 

Media Code 4 239 8275 0.00 
Edorea Corp., 160 Clearview Ave., State College, Pa. 

10001. -Phone 014-218-5085. 
STATION'S PROGRAMMING DESCRIPTION 

WQWK (FM): Progressive rock music programmed 
for university students. NEWS: network and 2 man 
local news staff. Telephone equipped mobile news 
unit. Student oriented news after 6 pm at :55 past 
hour. Contact Representative for further details. 
Rec'd 6/27/69. 

I. PERSONNEL 
President.-Michael M. Rea. 
Vice-Pros. & Gen'l Mar.-J, Albert Dame. 
Operations Manager-Wendell L. Williams. 

2. REPRESENTATIVES 
Pittsburgh, Cleveland-Gateway Reps, Inc. 
New York-Campus Media, Inc. 

PENNSYLVANIA 
3. FACILITIES 
ERP 3.000 w.; 96.7 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 100 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm-6 am daily. For simulcast facilities see WRSC. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
See WRSC listing for coded regulations. 
AM facilities: WRSC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf I/1/69-Rec'd 12/30/68. 
6. SPOT ANNOUNCEMENTS 

I x 520 1040 I56x 260x 520x 
1 min.  5.00 4.50 4.00 3.50 3.00 2.50 
30 see.  3.00 2.75 2.50 2.25 2.00 1.75 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix 26x 52x I56x 260x 

1 hr  30.00 27.00 24.00 21.00 18.00 
1/2 20.00 18.00 16.00 14.00 12.00 
1/4 hr...........,  12.00 11.50 11.00 10.50 10.00 
10 min.  10.00 9.50 9.00 8.50 8.00 
5 min  8.00 7.50 7.00 6.50 6.00 

WRSC 
1961 

ID 
Media Code 4 239 8300 6.00 
Edorea Corp., 160 Clearview Ave., State College, Pa. 

16801. Phone 814-238-5085. 
STATION'S PROGRAMMING DESCRIPTION 

WRSC: 5IUSIC: current hits for 18-45 ago-group. 
NEWS: combination of network and 2 man local 
news staff. News at :55. Morning and evening drive 
time news at :25 and :55 with expanded 10 min 
newscasts at 7:25 am, 12:25 pm & 5:25 pm. Tele-
phone equipped mobile news unit. Contact Repre-
sentative for further details. Reed 6/27/69. 

I. PERSONNEL 
President-Michael M. Rea. 
Vice-Pres. & Gent Mgr.-J. Albert Dame. 
Operations Director-Wendell L. Williams. 

2. REPRESENTATIVES 
Pittsburgh, Cleveland-Gateway Reps, Inc. 
New York-Campus Media, Inc. 

3. FACILITIES 
1.000 w. days; 1390 Ice. Non-directional. 
Operating schedule: 6 am-local sunset daily. EST. 
Partial simulcast operation. Simulcast 6 am-6 pm 
daily. For non-simulcast facilities see WQWK (FM). 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded renulations 
General: la, 2b, 3e. 3d. 4e, 5, 6e, 8. 
Rate Protection: 10g, 11g. 12g, 13g. 14g, 15a. 
Basic Rates: 20a, 21e, 220, 22b, 230. 246, 25c, 28b, 

28e, 30, 33e, 
Contracts: 40a, 41. 42a, 42e, 44e, 44b, 45, 40, Ha, 

48. 49, 50, 51e. 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60f, 61a, 626, 824. 
Cancellation: 70b, 704. 71e, 72, 73a. 
Prod. Services: 80. 81, 82. 
FM facilities: WQWK (FM). 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf 1/1/60-11ec'd 11/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 520 104X 156x 260x 520x 

1 8.00 7.75 7.50 7.25 7.00 6.75 
30 see  6.00 5.75 5.50 5.25 5.00 4.75 

B. PROGRAM TIME RATES 
Ix 26x 52x I56X 260x 

1 hr  40.00 37.00 34.00 31.00 28.00 
1/2 hr...._ ......   30.00 28.00 26.00 24.00 22.00 
1/4 hr  20.00 19.00 18.00 17.00 16.00 
10 min  15.00 14.50 14,00 13.50 13.00 
5 min   12.00 11.50 11.00 10.50 10.00 

STROUDSBURG (I AM; 1 FM) 
Monroe County-Map Location L-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WVPO 
1947 

e R A B 
An Ottaway Station 

Subscriber to the NAB Radlo Code 
Media Code 4 239 8350 1.00 
Pocono Broadcasting, Inc., 22 S. Sixth St., Strouds-

burg. Pa. 18360. Phone 717-421-2100. 
I. PERSONNEL 
President-Lyndon R. Boyd. 
General Manager-Ronald C. Drescher. 

2. REPRESENTATIVES 
Ottaway Advertising Sales. 
Call station collect. 

3. FACILITIES 
250 w. days: 840 Ire, Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4a, 4d, 5. Ca, 7a, 8. 
Rate Protection: 156. 
Basle Rates: 20a, 21e, 220. 226, 246, 25e, 27, 28e, 

29a. 
Contracts: 40a, 42a, 43, 44e. 45, 46, 47e, 48, 49. 

51a. 
Comb.: Cont. Discounts: 606, 60g, 616, 61e, 62d. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 82. 

TIME RATES 
Elf 5/1/67-Ree'd 5/1/67. 

6. SPOT ANNOUNCEMENTS 
ix 520 104x 156x 260x 520x 

1   9.00 8.00 7.25 6.75 6.25 5.75 
20/30 sec  6.75 6.00 5.50 4.75 4.50 4.25 
10 sec  4.50 4.00 3.50 3.25 3.00 2.75 

8. PROGRAM TIME RATES 
Ix 260 52x 1560 260x 

5 min  20.00 16.00 15.00 13.00 11.50 
(Stroudsburg continued on next page) 
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W V P O-FM 
1964 

e 
Subscriber to the NAB Radio Code 

Media Code 4 239 8351 9.00 
Pocono Broadcasting, Inc., Box 270, 22 E. Sixth St.. 

Stroudsburg, Pa 18360. Phone 717-421-2100. 

I. PERSONNEL 
President-Lyndon R. Boyd. 
General Manager-Ronald C. Drescher. 

2. REPRESENTATIVES 
Ottaway Advertising Sales. 
Call station collect  

3. FACILITIES 
EllP 330 w.. 93.5 me. 
Operating schedule: 6:00 am-midnight. EST, DST. 
Antenna ht.: 777 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WVPO listing for coded regulations. 
FM sold and programed separately from AM. 
Simulcast with WVPO-AM during daylight broten. 
Rates apply to FM broadcast only. 

TIME RATES 

Elf 5/1/67-Iteed 5/1/67. 

6. SPOT ANNOUNCEMENTS 
Ix 520 104x 

1 min..._.......-. 7.00 6.00 5.25 
20/30 sec___ 5.50 5.00 4.25 
10 sec............ 3.50 3.00 2.75 

I. PROGRAM TIME RATES 
Ix 26x 52x 1500 260x 

min  14.00 12.00 11.50 11.00 10.50 

156x 
4.75 
4.00 
2.50 

SUNBURY (i AM; 1 FM) 
Northumberland County-Map Location 11-5 

See SRDS consumer market map and data at begin-
ning of the State. 

260x 
4.25 
3.75 
2.25 

5200 
3.75 
3.50 
2.00 

W KOK 
1933 

Media Code 4 239 8400 4.00 

WKOK-FM 
1948 

Sunbury Broadcasting Corp 1150 N. Front St., Sun-
bury, Pa. 17801. Phone 286-5838. 286-5839. 

I. PERSONNEL 
President-Roger S. Haddon. 
Station Manager-Terry T. Abrams. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Philadelphia, Pittsburgh. Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 

3. FACILITIES 
10.000 w. days. 1,000 w. nights; 1070 ke. 

Directional. 
Operating schedule: 7:00 am-11:15 pm Sun, 6:00 
am-11:15 pm weekdays. EST. 
FM FACILITIES 
ERP 4.400 w.: 94.1 mc. 
Antenna ht.: 875 ft. above average terrain. 
Simultaneous transmissiou of all programs and spots 
on WKOK-FM at rates noted here. Not cold separ-
ately. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia. 12a. 135, 14a, 15a. 
Basic Rates: 20a, 21a, 22b, 23a, 24b, 27, 28a, 28e, 

29a. 32b. 
Contracts: 41, 43, 44b, 45, 40, 47e, 49, 51a, 51b, 510. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 700. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS and NAS. 

TIME RATES 
Eff 10/1/68-Reed 9/18/68. 

AAA-Mon thru Sat 6-9 am & 3-6 pm. 
AA-Mon thru Sat 9 am-3 1,111. 

A-Mon thru Sat 6 pm-sign-off; Sun all hours. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER YR: I04x 520 26x lx 
AAA   7.50 8.00 8.50 9.00 
AA   7.00 7.20 7.60 8.00 
A   5.00 5.50 6.00 6.50 

20/30 sec: 75% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 
All spots rotated within time period. 

8. PROGRAM TIME RATES 
CLASS AAA 

PER YR: 104x 52x 260 Ix 
5 min  15 16 17 18 
1/4 hr  25 26 27 28 
1/2 hr   40 43 96 49 
1 hr  70 75 80 85 

CLASS AA 
5 min...........- ...... ......... 13 14 15 16 
1/4 hr  23 24 25 26 
1/2 hr  37 40 43 46 
1 hr  65 70 75 80 

CLASS A 
5 min    11 12 13 14 
1/4 hr  19 20 21 22 
1/2 hr    29 32 35 38 

60 65 70 

TAMAQUA 
Schuylkill County-Map Location 7-5 

See SIMS consumer market map and data at begin-
ning of the State. 

WSVB (FM) 
1965 

Media Code 4 239 8450 9.00 
James W. Reichard. dba Sky View Broadcasting 

Service, Welsh Park, Dutch Hill. Tamaqua, Pa. 
18252. Phone 717-668-2992. 

I. PERSONNEL 
Pres. & Sta. Mgr.-James W. Reichard. 
General Manager-William N. Reichard. 
Sales Manager-Richard Rabenold. 

3. FACILITIES 
ERP 1,300 w.; 105.5 me 
Operating schedule: 7:00 am-10:00 pm. EST, DST. 
Antenna ht.: 11 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective   

Rates received January 14, 1906. 
6. SPOT ANNOUNCEMENTS 
PER TR: 

1 min 30 sec 1 min 30 sec 
4.50 3.00 104 113 
4.25 2.75 156 

26 ti_______ 4.00 2.50 260 3.00 1.50 
52 U.__ ..... 3.75 2.25 500 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/4 hr 5 min 
1 ti 45.00 

40.00--
35.00 

52 U 30.00 -6.75 5.75 
9.50 5.50 

156 ti  9.25 5.25 
208 ti   9.00 5.00 

8.75 4.75 
312 tl 8.50 4.50 

8.25 4.25 

TITUSVILLE 
Crawford County-Map Location B-2 

See SltDS consumer market. map and data at begin-
ning of the State. 

WTIV 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 239 8500 1.00 
Crawford County Broadcasting Co., Inc., Second 

Nat'l Bank Bldg.. Box 184, Titusville, Pa. 16354. 
Phone 814-825-3234. 

I. PERSONNEL 
General Manager-Robert IL Sauber. 

2. REPRESENTATIVES 
Gateway Reps, Inc. 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 
Non-directional. 

Operating schedule: 6:00 am-midnight. EST. 
4. AGENCY CCeIMISSION 
15% to recognized agencies: no caoh discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b. 3c, 3d, 4a. 9d, 5. 6a. 

7e. 8. 
Rate Protection: 10g. 11g. 12g. 13g. 14g. 15b. 18. 
Basic Rates: 2013. 21b, 22b, 23b, 24b, 25e, 26. 28b. 

28e. 29a, 30. 
Contracts: 40a, 42a, 44b, 45, 46. 47a. 48, 51a, 51b. 
Comb.: Cont. Discounts: 60a. 60g. 61e. 62b, 621. 
Cancellation: 70b, 70e, 71a, 72, 73b, 
Prod. Services: 80. 81. 82. 
Affiliated with MRS. 

TIME RATES 
Elf 8/20/56-Itee'd 8/20/56. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x I56x 260x 

1 min  5.30 4.90 4.50 4.35 4.20 4.00 
8. PROGRAM TIME RATES 

Ix 260 52x 104x 156x 2600 
1 hr  37.50 36.00 34.00 32.00 30.00 28.00 
1/2 hr.....-  27.50 26.40 24.90 23.50 22.00 20.40 
1/4 hr  20.00 19.20 18.25 17.20 16.30 15.20 
10 min__ 16.75 14.50 13.70 12.85 12.20 11.40 
5 min  12.60 9.60 9.10 8.55 8.15 7.60 

TOWANDA (1 AM; 1 FM) 
Bradford County-Map Location H-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WTTC W TT C-FM 
1959 1959 

• 
Media Code 4 239 8550 6.00 
Twin Tier Broadcasting. Inc.. 214 Main St., Towanda. 
Pa. 18848. Phone 717-265-2165, 66. 

I. PERSONNEL 
Gen'l & Sales Mgr.-Charles L. Snyder. 

3. FACILITIES 
500 w. days; 1550 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 
FM FACILITIES 
ERP 720 w.: 92.7 me. 
Operating schedule: Sunrise-8:15 pm. EST. 
Antenna ht.: 125 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with MRS and KBS. 

TIME (RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 9/1/65-Reed 8/31/66. 
6. SPOT ANNOUNCEMENTS 

1 min 30 seo 1 min 30 sec 
1 2.70 2.30 104 1.90 1.40 
13 ti.........._ 2.60 1.95 156 ti............_ 1.70 1.30 
26 ti._  2.50 1.80 250 1.60 1.20 
52 ti. 2.10 1.60 312 ti   1.50 1.10 
20 seconds-1.25. 

7. PACKAGE PLANS 
SATURATION 

50 1-minute spots per week__ 1.75 
50 30-second spots per week. 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mix 

1 ti....  25.00 16.00 10.00 8.00 
13 U._ ........... ____ 23.60 15.00 9.50 7.60 
26 ti  22.50 14.40 9.00 7.20 
52 ti    21.25 13.60 8.50 8.90 
104 ti  20.00 12.80 8.00 8.40 
156 ti.._ ............ ___ 19.50 12.40 7.75 6.25 
260 ti  18.75 12.00 7.25 5.75 
312 ti  18.25 11.00 7.00 5.00 

TYRONE 
Blair County-Map Location E.G 

See SRDS consumer market map and data at begin-
ning of the State. 

(1 AM; 1 FM) 

.75 
4.48 
4.15 
3.85 
8.55 
3.35 
8.00 
2.75 

WGMR (FM) 
1961 

gin F IMO 
Media Code 4 239 8600 9.00 
Allegheny Mountain Network, Box 247. Washington 

Ave. and First St., Tyrone, Pa. 16686. Tyrone: 
Phone 814-684-3200. State College: 814-238-0792. 

I. PERSONNEL 
President-C. H. Simpson. 
Sales Manager-William E. Moses. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 
3. FACILITIES 
ERP 6,800 w. (boric.), 6,800 w. (vert.); 101.1 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 990 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 3d, 4a. 4e, 5, 6a. 7a. 8. 
Rate Protection: 100. lia, 12a. 11e. 14a. 
Basic Rates: 20a, 21a, 25e, 22a, 22b, 23e, 23b, 2411, 

25a, 26, 27. 2814 29a, 
Contracts: 40a, 41, 42a, 44a, 45, 46, 47a, 48, 49, 50, 

51a. 
Comb.: Cont. Discounts: 60a. 601, 131a, 
Cancellation: 70b. 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
AM facilities: WTRN. 
Affiliated with SIRS. 
Member: Allegheny Mountain Network. 

TIME RATES 
Rates effective November 1, 1961. 
Rates received October 16, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 13 26 52 104 312 

ti. ti. ti. ti. ti. 
1 hour..._ 26.32 25.00 23.68 22.87 21.58 20.28 

1/2 hour__ 15.79 15.00 14.21 13.42 12.63 11.84 
1/4 hour  8.95 8.51 8.05 7.61 7.17 8.73 
5 mlnutes 4.47 4.25 4.03 3.80 3.40 3.35 
1 minute_ 2.50 2.38 2.25 2.13 2.01 1.89 

WTRN 
1954 

Subeeriber Is the NAB Radio Code 
Media Cede 4 239 8650 4.00 
The Tyrone Broadcasting Co.. Washington Ave.. and 

First St., Tyrone. Pa. 16686. Phone 814-684-1200. 

I. PERSONNEL 
President-C, H. Simpson. 
General Manager-William E. Moses. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington. D. C.-Dome-51esservey Co., Inc. 

3. FACILITIES 
1000 w. days: 250 w. nights; 1340 kg. 

Non-directional. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 21), 3a. 3d. 4a, 4e. 5. 6a, 7e, 8. 
Rate Protection: 10e, 11a, 12a. 135, 14e. 
Basic Rates: 20e. 21e. 21c, 22e, 22b, 23a, 2311. 24b. 

25a, 26, 27, 28e. 29a. 
Contracts: 40a, 41. 4214 44a, 45, 46, 47a, 48, 49, 50. 

51e. 
Comb.: Cont. Discounts: 60e. 601. 61a. 
Cancellation: 70b, 70e, 710. 72, 73b. 
Prod. Services: 80, 81, 82. 
FM facillties: WGMR (FM). 
Affiliated with MRS. 
Member: Allegheny Mountain Network. 

TIME RATES 
Elf 2/1/67-Rec'd 2/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 104x 3120 

1 min____ 6.90 6.56 6.21 5.87 5.52 5.18 
HOUSEWIFE TIME 

1 ti 4 00 

UNIONTOWN (1 AM; 1 FM) 
Fayette County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WMBS 
1937 

RAU 

Media Code 4 239 8700 7.00 
Fayette Broadcasting Corp., 82 W. Fayette St., 

Uniontown, Pa. 15401. Phone 412-438-3900. 

I. PERSONNEL 
President-Mrs. Betty M. Balling. 
Comm'l Dir. & Sales Mgr.-Mrs. Hester W. Nagy. 
Program Director-Richard E. Kessler. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1000 w.; 590 kc. Direetional-night only. 
Operating schedule: 5:00-2:00 am. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
Affiliated with CBS. 

TIME RATES 
Elf 4/1/68-Itec'd 4/2/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I04x I56x 

I min.......... 12.00 11.50 11.00 10.50 10.00 
30 sec  9.00 8.50 8.00 7.50 7.00 
10 sec  6.00 5.75 5.50 5.25 5.00 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 01 30 tl 
1 min  11.00 10.50 10.00 9.00 
30 sec  8.00 7.50 7.00 6.00 
10 sec  5.50 5.25 5.00 4.50 

8. PROGRAM TIME RATES 
Ix 26x 520 104x 156x 260x 312x 

1/2 hr  80 70 60 55 50 45 40 
1/4 hr.-  50 44 38 34 30 26 24 
10 min.  40 36 32 28 24 22 20 
5 min  30 28 25 22 20 18 16 

260x 312x 
9.50 9.00 
6.50 6.00 
4.75 4.50 

WPQR (FM) 
1968 

e 
Media Code 4 239 8725 4.00 
Warman Broadcasting, Inc., Drawer 639, Fayette St. 
& Gallatin Ave., Uniontown, l'a. 15401. Phone 
412-437-2813. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Edward E. Olesh, 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERP 3,000 w. (loria.), 3,000 w. (vert.); 99.3 nee. 

Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Sa, 4e. 4d, 5, 6e, la. 
Rate Protection: 10a, 11b, 12b, 13b, 14a. 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 23a, 24b, 250, 26, 

27, 28a, 30. 31. 
Contracts: 40s, 40e. 41, 43. 49, 51a, 51c. 
Comb.: Cont. Discounts: 005, 60e, 61e, 62d. 
Cancellation: 70a, 70d, 71a. 73a. 
Prod. Services: 82. 

TIME RATES 
Elf Reed 4/10/69. 

AA-6-9 am, 11 am-1 pm & 5-10 pm. 
A-9-11 am, 1-5 pm & 10 pm-midnight, 

6. SPOT ANNOUNCEMENTS 
-I min- -20/30-- -10 ace- . 
AA A AA A AA A 

1 ....... 6.25 6.00 6.00, 5.75 5.50 5.25 
13 x____ ....... 5.75 5.50 5.5(b 5.25 5.00 4.75 
26 5.25 5.00 5.00 4.75 4.50 4.25 
52 x 4.75 4.50 4.50 4.25 4.00 3.75 
100+ 4.25 4.00 4.00 3.75 3.50 8.25 

8. PROGRAM TIME RATES 
CLASS AA 

1 hr 1/2 hr 1/4 hr 5 min 
1 x.. 00.00 86.00 23.00 9,00 
13 x.-   58.00 34.00 22.00 8.50 
26 o..........................,..,  56.00 33.00 21.00 8.00 
52 x 54.00 32.00 20.00 7.50 
104 x... . , . 52.00 31.00 19.00 7.00 
156 x. 50.00 30.00 18.00 6.50 
260 x 48.00 28.00 11.00 6.00 
312 x  46.00 27.00 16.00 5.50 
365 x - 44.00 26.00 15.00 5.00 

CLASS A 
1 x.............,............_........_... 55,00 31.00 21.00 8.00 

29.00 20.00 7.50 
26 x .......51.00 28.00 19.00 7.00 
52 x ... . 49.00 27.00 18.00 6.50 

26.00 17.00 6.00 
156 x....... _. _ .. . 45.00 25.00 16.00 5.50 
260 x  - .-..- ... 43.00 23.00 15.00 5.00 
312 x ... __. 41.00 22.00 14.00 4.50 
365 x... _ . 39.00 21.00 13.00 4.00 

WARREN 
Warren County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

(1 AM; 1 FM) 

WNAE 
1946 

e 
Subscriber to the NAB Radio Cade 

Media Code 4 239 8750 2.00 
Northern Allegheny Broadcasting Co.. Box 24, 310 

Second Ave., Warren, Pa. 16365, Phone 814-723-
1310. 

I. PERSONNEL 
General bfanager--David Potter. 
Program Director-LeRoy Schneck. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
5.000 w. days; 1310 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST._ 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 4a, 4d. 5, 6a, 
Basic Rates: 20a, 21e, 22b, 23e, 24b, 25e. 28s. 29a. 
Contracts: 40a, 41, 44a, 46, 47a, 48. 
Comb.; Cont. Discounts: 6.0a. 60d. 61e, 625, 62d. 
Cancellation: 70d. 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
FM facilities: WRRN (FM). 

(This listing continued on next page) 
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Warren-W N A E-Continued 
TIME RATES 

No. 4 Eft 1/1/88-Reed 11/20/67. 
6. SPOT ANNOUNCEMENTS 
PER YR: lx 50x 150x 300x 600x 900x 
1 min. -._ 8.00 7.00 6.00 5.25 5.00 4.75 
20/30 see__ 6.00 5.25 4.50 3.90 3.75 3.55 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK: 12 ti 24 ti 36 ti 
3 1-min, per day_.........  7.00 6.00 5.25 
15% discount from earned rate. 

IL PROGRAM TIME RATES 
PER YR: lx 50x 150x 250x 3011X 

 _ ..... 52.80 41.25 36.25 33.25 31.25 
1/2 31.50 24.75 21.75 20.25 18.75 
1/4 hr-..------.. 21.00 16.50 14.50 13.50 12.50 
15 min  10.50 8.25 7.25 6.75 6.25 

WRRN (FM) 
1948 

CID F MD 
Media Code 4 239 8800 5.00 
Northern Allegheny Broadcasting Co., Box 824, 310 

Second Ave., Warren, l'a. 16365. Phone 814-7=-
1310. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-David Potter. 

3. FACILITIES 
ElIP 25.500 w.; 92.3 me. 
Operating schedule: 5:45 am-11:05 pm. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4e, 4d, 5, Ga. 
Basle Rates: 20a, 21e, 22b, 23e. 24b, 25e. 28a, 29e. 
Contracts: 40a. 41. 44e. 46, 47e. 48. 
Comb.: Cont. Discounts: 60e, 60d, 61e, 62b, 62d. 
Cancellation: 70d, 71e. 72, 73e, 73b. 
Prod. Services: 80. 82. 
AM facilities: WNAE. 

TIME RATES 
ElI 1/1/08-Rec'd 12/7/67. 

6. SPOT ANNOUNCEMENTS 
lx 50x 150x 300e 6008 900e 

1 min  4.00 3.50 3.00 2.60 2.50 2.40 
20/30 sec  3.00 2.60 2.25 1.95 1.85 1.75 

7. PACKAGE PLANS 
WKLY. EA: 12 tl 24 tl 36 ti 
1 min _  3.50 3.00 2.50 

SATURATION PLAN 
8 1-min spots per day, earned rate less 15%. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 min 

1   25.00 15.00 10.00 7.50 5.00 
DISCOUNTS 

50z-20% 150x-30% 250z-35% 300z-40% 

WASHINGTON (1 AM; I FM) 
Washington County-Map Location 13-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WJ PA WJ P A-FM 
1942 1914 

Subscriber to the NAB Radio Code 
Media Code 4 239 8850 0.00 
Washington Broadcasting Co., 98 S. Main St.. Wash-

ington. l'a. 15301. Phone 412-222-2110. 
PERSONNEL 
President-A. Boyd Siegel. 
General Manager-John L. Merdlan. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 
Non- direetIonal. 

Operating schedule: 5:55-12:01 am. EST. 
FM FACILITIES 
ERP 3.700 w. • 95.3 me. 
Operating sche'clule: 5:55 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

6. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 4e. 5, 8. 
Rate Protection. 15h. • 
Basle Rates: 20e. 22e. 22b, 23e, 25a, 29e. 
Contracts: 40b. 42h, 45. 46, 47e. 48. 
Comb.: Cont. Discounts: 60b, 62b, 62e. 
Cancellation: 70a, 70e. 71e. 73e. 
Contracts to run concurrently within year. 
Affiliated with SOBS Radio Network. 

TIME RATES 
No, 6 Eff 5/15/68-Reed 5/22/68. 

K. SPOT ANNOUNCEMENTS 
I min 50 see 15 set 

1 ti    10.00 7.00 4.59 
26 It  9.00 6.30 4.00 
52 ti  8.10 5.70 8.60 
104 ti  7.30 5.15 3.25 
260 ti  6.60 4.65 2.95 
312 ti  5.95 4.20 2.65 
624 ti  5.35 3.80 2.40 
1000+   4.50 3.15 2.05 

WAYNESBORO (1 AM; 1 FM) 
Franklin County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WAYZ W A Y Z-FM 
1953 1959 

Media Code 4 239 8900 3.00 
Richard F. Lewis. Jr., Inc.. 33 E. Main St., Waynes-

boro. l'a. 17268. Phone 762-3138, 3139. 

I. PERSONNEL 
President-Marion P. Lewis. 
Oil an, cer-gannn-1 Itan.haw. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1000 w. days; 1380 kc. Non-directional. 
Operating schedule: 5:30 am-local sunset EST. 
FM FACILITIES 
EltP 3.100 w.; 101.5 me. 
Operating schedule: 5:30 am-midnight. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 21). 3e. 3d, 4e, 4d, 5, 6e, 76, 8. 
Rate Protection: 15b. 
Basle Rates: 21e, 21d, 22b, 23e, 24b, 295, 30, 32b, 
Contracts: 40a, 41, 45, 46, 47e, 51e. 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60g. 
Cancellation: 70e. 70d, 71e. 73b. 
Prod, Services: 80, 82. 
Member: Green Valley Creep. 

TIME RATES 
Rates effective November 1, 1964. 
Card received November 5, 1964. 

6. SPOT ANNOUNCEMENTS 
PEit WK: 1 wk 13 wk 28 wk 52 wk 
5 tl  5.40 4.90 4.65 4.40 
10 ...... ..... _ ...... 5.15 4.65 4.40 4.15 
20 ..... _ ..... -_______ 4.90 4.40 4.15 5.90 
30 ti. 4.65 4.15 3.90 8.65 
10-second announcements combinable with other an-
nouncements at a ratio of 2 10-second to 1 1-mlnute 
announcement. 
20/30 seconds-75% of applicable minute rate. 
10 seconds-50% of applicable minute rate. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK : 13 wk 26 wk 52 wk 
5 ti  9.50 8.50 8.00 
10 ti  9.00 8.00 7.50 
15 U._  8.50 7.50 7.00 

WAYNESBURG 
Greene County-Map Locat.on B-7 

See SRDS consumer market map and data at begin-
ning of tn., State. 

WANB 
1956 

Media Code 4 239 8950 8.00 
Commonwealth Broadcasters, Inc., First Federal 

Bldg., E. High St., Waynesburg. Pa. 15370. Phone 
627-5555. 

I. PERSONNEL 
Pres. if Geri' Mgr.-James E. Pattion. 
Program Director-Frances Petition. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
250 w. days; 1580 he. Non-directional. 
Operating schedule: Sunrise to local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb, 2e. 2b, 3a, 3b, 3d, 4a, 4d. 5, 6e. 7a. 
Rate Protection: 1013, 111). 12b, 13b, 14b, 15e. 15b. 
Basle Rates: 20b. 22e, 221). 23e. 236, 24e. 24e, 22e. 

26. 28b, 28c, 29b, 30. 32b. 33e, 
Contracts: 40e. 41. 43, 44e, 44b, 45. 46, 47e, 49, 51e. 
Comb.: Cont. Discounts: 60e, 601, 61e. 62b, 132d. 
Cancellation: 70e. 71e, 72. 73e. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with %BS Radio Network, 

TIME RATES 
Rates effective May 1, 1957, 
Rates received May 2, 1957. 

Rev. (Wkly. Sat.) reed January 8, 1962. 
6. SPOT ANNOUNCEMENTS 

Ix Ile 26e 52e 104e 2608 
1 min__ ....... 5.00 4.75 4.50 4.25 4.00 3.75 

7. PACKAGE PLANS 
WEEKLY SATURATION RATES 

-I minute- 20-30 seconds 
Per week: Each Total Each Total 

10 ..... 4.25 42.50 2.95 29.50 
15 times.   4.00 60.00 2.70 40.50 
25 times ..... 3.75 93.75 2.50 62.50 
30 times  3.50 105.00 2.25 67.50 
50 times    3.25 162.50 2.00 100.00 

10. SPECIAL FEATURES 
10% additional charge on all news programs includ-
ing weather and sports. 

WELLSBORO 
Mega County-Map Location G-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WNBT 
1955 

Media Code 4 239 9000 1.00 
Farm & Home Broadcasting, Co.. 89 Main SL, Wells' 

born, Pa. 16901. Phone 717-724-2113. 

I. PERSONNEL 
President-G, H. Simpson. 
Tice-Pres. & Gen'l Mgr,-John A. Fay. 
Commercial Manager-Robert Linguist. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 he. 

Non-directional. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e. 2b, 3a, 3d, 4e. 4e. 5, 6e, 7a. 8. 
Rate Protection: 10e. Ila, 12e. 13e. 14e. 
Basie Rates: 20e. 20e. 21e. 22e, 22b, 23e, 23b, 24b, 

25a. 26, 27, 23e, 29e, 
Contracts: 40e, 41, 42a, 44e, 45, 46, 47e. 48, 49, 50. 

51e. 
Comb.: Cont. Discounts: 60e. 601. 61e, 
Cancellation: 70b. 70e, 71e, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS. 
Member: Allegheny Mountain Network, 

TIME RATES 
Rates effective February 15, 1955. 
Rates received January 26. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 

hr. hr. hr. min. min. Sergi 
1 hour  60.00 35.00 20.00 16.00 12.00 6.00 

13 times__ 57.00 33.25 19.00 15.00 11.40 5.70 
26 times__ 54.00 31.50 18.00 14.00 10.80 8.40 
52 times  51.80 29.75 17.00 13.00 10.20 8.10 
104 times__ 48.00 28.00 16.00 12.00 9.60 4.80 
312 times  45.00 26.25 15.00 11.00 9.00 4.50 

WEST CHESTER 
Chester County-Map Location K-7. 

Bee SRDS consumer market map and data at begin-
ning of the State. 

WCHE 
1963 

Media Code 4 239 9050 6.00 
WCHE Broadcasting Co.. 133 N. High St., West 

Chester, l'a. 19380. Phone 215-692-3131. 

I. PERSONNEL 
President-Frank A. Rabino, 
Vice-Pros. & Gen'l Mgr.-William H. Gehlert, 

3. FACILITIES 
250 w.; 1520 kc. Non-cilrectionaL 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
in% on station tlme only: no cash discount. 

5. GENERAL ADVERTISING See coded regulatous 
General: la, 2e. 2b, 3e, 4e, 4d, 5. 6e, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b, 15b. 
Basic Rates: 20b, 21b, 22e. 24e. 25e, 286, 28e, 29e, 

33a. 
Contracts: 40e. 41, 44e. 45, 46, 47e, 48, 49, 51b, 
Comb.: Cont. Discounts: 60b, 60e, 601, 61e, 62e, 82d. 
Cancellation: 70e, 70e, 71e, 73b. 
Prod, Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 8 Eff 1/1/69-Reed 1/27/69. 

G. SPOT ANNOUNCEMENTS 
1 WEEK 

PER WK: 1 ti 781 14 ti 21 ti 28 ti 55+ 
1 min-_-..._ 5.00 4.75 4.50 4.00 3.75 3.50 
30 sec.  3.75 3.55 3.40 3.00 2.80 2.65 

13 WEEKS 
1 mIrL..-__ ..... 4.75 4.50 4.25 3.75 3.50 3.25 
30 sec._ ....... 3.55 3.40 3.20 2.80 2.65 2.45 

26 WEEKS 
4.25 4.00 3.50 3.25 3.00 

30 sec.  3.40 3.20 3.00 2.65 2.45 2.25 
52 WEEKS 

1 min.-___. 4.00 3.75 3.50 3.00 2.75 2.50 
30 see........_. 3.00 2.80 2.65 2.25 2.05 1.90 
10 see: 75% of 1-min. 

IL PROGRAM TIME RATES 
5 minutes-1-1/2 times 1-minute announcement late. 

WILKES-BARRE (3 AM; 2 FM) 
Luzerne County-Map Location K-4 

See SRDS consumer market map and data at be:Tin-
ning of the State. 

WARM 
1940 

CITY OF LICENSE 

SCRANTON 

A Susquehanna Station 

The Eastman Station 
Am B 

Subseriber In the NAB Radio Code 
(This is a paid duplicate of the listing appearing 
under Scranton, Pa.) 
Media Code 4 239 7650 5.00 
WARM Broadcasting Co.. Box 590. Avoca, Pa, 10641. 
Business office and Studios: WARM Bldg., Wilkes/ 

Barre/Scranton Hwy., Rt. 81, Avoca, Pa. 11641. 
Phones 717-346-4646. 655-2271. 

I. PERSONNEL 
Vice-President-Arthur W. Carlson, 
General Manager-Alan Kornish. 
Sales Manager-Tom Kroh, 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 
Susquehanna Sta. Sales Office: See Reps & 5/0 
pages. 

3. FACILITIES 
5.000 590 ke. 

Directional-slmilar pattern day and night. 
Operating schedule: 24 hours daily. EST 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2h, 3e. 3b, Sc, 3d, 4e, 4d, 5, 63, 8. 
Rate Protection: 10b, 11b, 126, 136, 141). 15e. 
Basle Rates: 20a, 21b, 21d, 22a, 22b, 24e, 24e, 25e, 

27, 28b, 28e, 2913, 326, 33c, 
Contracts: 40e, 41, 42a, 42d, 44b, 45, 40, 47e, 49, 

50, 51c, 
Comb.: Cont. Discounts: GO, 601, 60f, 601, 61e, 62b. 
Cancellation: 70a, 70e, 710, 72, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with The Eastman Network. 

TIME RATES 
Elf 3/1/69-Ree'd 2/3/69. 

n-Mon thru Sat 6-10 am & 3-7 pm rotating. 
II-Mon thru Sat 10 am-3 pm & 7-10 pm; Sun 
noon-7 pm. 
III-Mon thru Sat 5-6 am & 10 pm-midnight. 

(') Fixed position or limited rotation add 5.00 
Der spot to applicable rate. 

6. SPOT ANNOUNCEMENTS 
WKLY. I MIN: 1 ti 6 ti 12 tl 18 ti 24 ti 

  47 45 40 35 32 
II   45 40 35 30 27 
255   35 30 25 20 15 

30 see: 80% of applicable 1-min. 
10 sec: 60% of applicable 1-min. 

PENNSYLVANIA 
7. PACKAGE PLANS 

BEST BUY PLAN 
6 SPOTS MON TKRU SAT: 
6-10 am. 
10 am-noon. 
Noon-3 pm. 
3-7 pm. 
7 pm-midnight. 
4 spots noon-9 pm Sun. 
34 1-minute spots, per wk, ea_-......._.........______ 25. 
17 1-minute spots. per wk, 29. 

10. SPECIAL FEATURES 
NEWS OR SPORTS 

5-minute-1-112e applicable 1-minute rate. 
10-minute-2z applicable 1-minute rate. 

WBAX 
1922 

C RAB 

(D) 

Media Code 4 239 9150 4.00 
P. A. L. Broadcasters, inc.. 85 W. Union SL, Wilkes-

Barre. Pa, 18702, Phone 717-825-5528. 
I. PERSONNEL 
President-Frank M. Henry. 
Vice-Free. & Gen'l Mgr.-James P. Ward. 
Treasurer-Willard G. Seymour. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Pennsylvania. Maryland. Virginia, Washington, D. C. 

-Dome-hiesservey Co.. Irk:. 
3. FACILITIES 

1,000 w. days; 250 w. nights; 1240 ice. 
Non-directional. 

Operating schedule: 24 hours daily. EST. 
4. AGENCY COMMISSION 

15/0, 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2e, la, 4e, 5, 6a, 
Rate Protection: 10b, 16. 
Basic Rates: 20e, 21e, 25e, 28a, lie, 
Contracts: 40e. 
Comb.; Cont. Discounts: 60f, 601, 61e. 
Cancellation: 70e, 71a, 73e, 
Schedules do not have to run consecutive weeks to 
earn number of week frequency. All announcements, 
regardless of length, combine for frequency. 
Affiliated with MBS. 

TIME RATES 
Elf 4/1/67-Rec'd 3/6/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

(6-9 am & 4-7 pm) 
PER WE: 1 ti 6 ti 12 ti 18 tl 24 ti 
1 wk__-_______ 12.00 11.50 11.00 _10.50 10.00 
13   11.00 10.50 10.00 9.50 9.00 
26 wk________ 10.00 9.50 9.00 8.50 8.00 
52 9.00 8.50 8.00 7.50 7.00 

(All other times) 
1 wk.....--___-__ 11.00 10.50 10.00 9.50 9.00 
13 10.00 9.50 9.00 8.50 8.00 
26 wk. 9.00 8.50 8.00 7.50 7.00 
52 wk. 8.00 7.50 7.00 650 6.00 
20/30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

WBRE 
1924 

C 
WBRE-FM 

1947 

Media Code 4 239 9200 7.00 
WBRE Radio, Inc., Hotel Sterling, Wilkes-Barre, 

Pa, 18703, Phone 717-823-0117. 
I. PERSONNEL 
General Manager-Louis G. Baltimore. 
Sales Manager-Joseph B. Gries, 
Program Director-Robert Schumacher. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest-Busby, Finch and Woods, Inc. 
Regional Reps Corp. 

3, FACILITIES 
1,000 w. days. 250 w. nights; 1340 Ire. 
Non- d I rect tonal. 

Operating schedule: 5:15 am-midnight. EST. 
FM-ERP 6,900 w.; 98. 5 ma. 
Operating schedule: 5:15 am-midnight. EST. 
Antenna ht.: 1.154 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3d, 4e, 5, 6e, 71). 8. 
Rate Protection: 10e, Ild, 12e. 13e, 14b. 
Basie Rates: 20b, 21b, 22e 24b, 24e, 25e, 26, 28e, 

29a. 
Contracts: 40b, 41, 42e, 43, 441), 45, 40, 47e, 
Comb.; Cont. Discounts: 60a, 60d, 60e, 61b, 62b. 
Cancellation: 70b, 70d, 71a, 72, 73e. 
Prod, Services: 80, 81. 
For combination rates see NBC Radio Network. 
Rates include FM transmission during FM hours of 
operation. 

TIME RATES 
Rates received June 1, 1964. 
Rates effective July 1, 1964. 

Class AA-6:30-9:30 am and 4:00-7:00 pm Mon thru 
Fri. 
Class A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1-3 4-7 8-12 13-25 26-38 39-52 
wk wk wk wk wk wk 

1-4 tl  10.00 9.50 9.00 8.00 7.00 8.00 
5-9 ti  9.75 9.00 8.00 7.00 6.50 5.50 
10-14 ti  9.50 8.00 7.00 6.00 6.00 5.00 
15-19 ti  9.00 7.50 6.50 5.50 5.00 - 
20-29 tl  0.50 7.00 6.00 5.00 - 
30 or more ti 7.00 5.50 5.00 ...... - 

CLASS A 
1-4 ti  9.00 8.50 8.00 7.00 6.00 5.00 
5-9 ti  8.50 8.00 7.00 6.50 5.00 4.00 
10-14 8.00 6.50 6.00 5.75 4.00 - 
15-19 tl  7.00 6.00 5.50 5.25 - 
20-29 ti  6.00 5.50 5.00 4.50 -. 
30 or more If 4 00 4.00 4.00 ...... 
30 seconds or less-75% of 1-minute rate. 
10 seconds or less-50% of 1-minute rate. 

(This listing continued on next Sage) 
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PENNSYLVANIA 
Wilkes-Barre--W B R E, W B R E-FM-Cont'd 

Regular frequency discounts apply but may not com-
bine with other announcements to earn frequency dis-
counts. 
Class A rates apply to entire weekend. 

8. PROGRAM TIME RATES 
ANNUAL CONTRACT 

1/2 hr 1/4 hr 5 min 
1 ti   _ 45.00 30.00 15.00 
104 ti  43.50 29.00 14.50 
156 ti  42.00 28.00 14.00 
260 ti  40.50 27.00 13.50 
520 ti  39.00 26.00 13.00 

WGBI 
SCRANTON 

City of license, Scranton, Pa. 
Considered by CBS Radio Network as their Scranton-
Wilkes-Barre outlet. 

See listing under Scranton. Pa. 

WILK 
1947 

American Entertainment Ntwk 
011071 aa,en ee J„. 

Ft AB 

Subscriber to the NAB Radio Code 
Media Code 4 239 9250 2.00 
N‘yuming Valley Broadcasting Co., 88 N. Franklin 

St., Wilkes-Barre, Pa. 18701. Phones 717-824-4666, 
717-655-1335, 717-454-4241. 

I. PERSONNEL 
Exec. Vice-Pres. & Gerel Mgr.-Roy E. Morgan. 
Business Manager-Emerson Si. Ramage. 
Sales Manager-Lee Vincent. 

2. REPRESENTATIVES 
Mort Bassett & Co.. Inc. 

3. FACILITIES 
5.000 w. days. 1,000 w. nights; 980 kc. 
Non-directional-daytime only. 
Directional-nights only. 

Operating schedule: 5:30-2 am. EST. 
4. AGENCY COMMISSION 

15/0 on time only 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2a, 3a, 4a. 5, 66. 
Rate Protection: 10b, 1lb, 12b. 131% 14b. 
Basle Rates: 21b, 2'2a. 22b, 23a, 24b, 28a, 291. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 61.b. 
Cancellation: 71a. 72, 73a. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
Eff -Reed 9/6/80. 

A-Mon thru Sat 6-9 am & 4-7 Dm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
lx 52x I56x 260X 5200 

A   . 15 13 12 11 10 
  13 11 10 9 8 

30 seconds-80% of above rates. 
7. PACKAGE PLANS 

- A-  B•••-• 
WKLY: I min 50 see I min 30 nee 
12 ti__ ........ _..._.._.._   _ 10.00 8.00 9.00 7.25 
18 ti.   9.50 7.50 8.50 8.75 
24 ti  9.00 7.25 8.00 6.50 
30 tt   8.50 6.75 7.50 8.00 
36 ti  8.00 6.50 7.00 5.50 
ID's-flat combinable. A-6.00; B-5.00. 

8. PROGRAM TIME RATES 
25 min 1/4 hr 10 min 5 min 

1 ............. _ ..... ........... 90 54 42 27 
DISCOUNTS 

52x-10% 156x-20% 260x-30% 
(CR) 

WNAK 
1946 

CITY OF LICENSE 

NANTICOKE 
(This is a paid duplicate of the listing appearing 
under Nanticoke, Pa.) 

Media Code 4 239 4500 5.00 
Seven-Thirty Broadcasters, Inc., Box 849, Wilkes-

Barre, Pa. 18634. Phone 717-822-6108. 
Studios: 40 E. Main St., Nanticoke, Pa. 18634. 

I. PERSONNEL 
Managing Executive-Robert W. Neilson. 

2, REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
1,000 w. days; 730 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%; time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 413. 4d, 5. 6a. 
Rato Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 20a, 22a. 23a, 24a, 28b, 29a, 
Contracts: 40a, 4213. 45, 46. 47a. 
Comb.; Cont. Discounts: 60k, 61a, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Eff 8/1/69-Reed 8/5/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x I56x 2600 3I2x 
1 min ............. _ ...... _.._._ 17 15 14 13 12 
30 sec  14 12 11 10 9 

CLASS A 
1 min  15 13 12 11 10 
30 see  12 10 10 9 8 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 6 ti 12 ti 
1 min  14 13 
30 sec  12 10 

CLASS A 
1 min  10 9 
30 see  8 7 

WYZZ (FM) 
1946 

18 ti 
11 
8 

24 ti 30 ti 
10 9 
8 7 

8 7 6 
6 5 5 

(D) 

F MI] 

Media Code 4 239 9300 5.00 
Scranton-Wilkes-Barre Fine Music Broadcasting Co., 

Inc., 156 Prospect St., Wilkes-Barre, Pa. 18702. 
Phone 717-823-1166. 

I. PERSONNEL 
Pres. & Gen1 Mgr.-Richard G. "Dick" Evans, Sr. 
Seey-Treas, Sta. & Oper. Mgr.-Mrs. Richard G. 
Evans, Sr. 

Vice-Pres. & Com'l Mgr.-Richard G. Evans, Jr. 
2. REPRESENTATIVES 
Herbert E. Groskin & Co. 
Philadelphia-Selective Broadcast Advertising, Inc. 

3. FACILITIES 
EltP 100,000 w.: 92.9 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 1065 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only; 15 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb, 25, 2b, 3a, 3b, 3e, 3d. 4a. 4d. 5, 61, 

7b, 8. 
Rate Protection: 10b. 1lb. 14b, 15b. 
Basic Rates: 200, 21a, 21c, 2Id, 22a, 23a, 24b, 25a, 

26, 27, 28e, 28e. 29a. 
Contracts: 40a, 41, 42d, 44b, 45, 46, 47e, 48, 49, 50, 

51a, 51b. 
Comb.; Cont. Discounts: 60b, 601, 61b, 62b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80. 
Affiliated with American FM Network. 
Member: The Groskin Group. 

TIME RATES 
Rates effective June 1. 1965. (Card No. 7.) 

Card received October 6, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE Olt LESS 
1 ti  10.00 52 ti  9.00 
13 ti  
26 ti  9.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1 hr 1/2 hr 

1 ti............. 60.00 36.00 52 ti.............. 48.00 28.80 
13 ti  57.00 34.20 104 ti  36.00 21.60 
26 ti  54.00 32.40 

(CR) 

WILLIAMSPORT (4 AM; 3 FM) 

(including South Williamsport) 
LyeurnIns County-Map Location 11-3 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WLYC 
1949 

WILLIAMSPORT 

Subscriber to the NAB Radio Code 
Media Code 4 239 9950 0.00 
Lycoming Broadcasting Co., Box 389, 331 Pine St., 

Williamsport, Pa. 17701. Phone 717-322-4676. 
I. PERSONNEL 
President-John T. Kellher. 
Gen'l & Coral Mgr.-Vincent Campana. 
Program Director-Anne Davis. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
South-Mario Messina Company. 
Philadelphia-Selective Broadcast Advertising, Inc. 

3. FACILITIES 
1000 w. days; 1050 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WLYC. FM. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 5, 6a, la. 
Rate Protection: 10g, 11g. 132, 14g, 15a. 
Basle Rates: 2013. 24b. 
Contracts: 413a, 47e. 
Comb.; Cont. Discounts: 60a, 601, 61e. 
Cancellation: 70e, 73b. 
Prod. Services: 82. 
Affiliated with KBS and MISS. 

TIME RATES 
No. 8 Rif 1/1/69-Itee'd 12/9/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

1 x  7.00 5.50 156 x______. 5.75 4.25 
208 x.-.......... 5.50 4.00 

26 x  6.50 5.00 260 5.25 3.75 
52 x  6.25 4.75 312 x.............. 5.00 3.50 
104 X  6.00 4.50 365 x 4.75 3.25 

7. PACKAGE PLANS 
PER WK: 12 tl 18 ti 24 ti 
1 min    6.00 5.25 4.60 
30 sec  4.25 3.50 3.25 

W LYC-FM 
1949 

WILLIAMSPORT 
Media Code 4 239 9351 8.00 
Lycoming Broadcasting Co., Box 389, 331 Pine St., 

Williamsport, Pa. 17701. Phone 717-322-4676. 

I. PERSONNEL 
President-John T. Neither. 
Gen'l & Com'l Mgr.-Vincent Campana. 
Program Director-Anno Davis. 

2. REPRESENTATIVES 
Vie Piano Associates, Inc. 
South-Marto Messina Company. 
Philadelphia-Selective Broadcast Advertising, Inc. 

3. FACILITIES 
ER!' 3,800 w.; 105.1 me. 
Operating schedule: 10 am-10 pm. EST. 
Antenna ht.: 1,300 ft. above average terrain. 
Partial simulcast operation. Operated separately heal 
sunset-10 pm. For simulcast facilities see WLYC. 

4. AGENCY COMMISSION 
15/0 time only: payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See WLYC for coded regulations. 

TIME RATES 

Rates are identical to'WLYC. See that listing. 

WMPT 
1957 

SOUTH WILLIAMSPORT 

Media Code 4 239 9400 3.00 
Will-Mont Broadcasting Co., Box 883, Willtamsport, 

Pa. 17701. Phone 717-323-3608. 
I. PERSONNEL 
Gen'l & Com'l Mgr.-Galen D. Castlebury, Jr. 
Program Director-Dyson F. Crownover. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Penn State Reps. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. Non-directional. 
Operating schedule: 6:00-1:00 am Mon thru Fri; 
7:00-1:00 am Sat and 8:00 am-11:00 pm Sun. 

4, AGENCY COMMISSION 
15% to recognized agencies: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2b, la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22b, 23a, 25e. 

28e. 
Contracts: 40a, 41, 4243, 43, 44a, 45, 46, 48, 151b. 
Comb.; Cont. Discounts: 60e, 61e, 62e. 
Cancellation: 70a, 70d, 11e. 72, 73a, 73b. 
Prod. Services: 80, 81, 92. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff Rec'd 3/3/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 2fix 52x 104x 

1 min or less  4.00 3.50 3.00 2.50 2.00 

W M P T-FM 
1968 

SOUTH WILLIAMSPORT 

Media Code 4 239 9401 1.00 
Will-Mont Broadcasting Co., Box 883, Williamsport, 

l'a. 17701. Phone 717-323-3608. 
I. PERSONNEL 

Gen'l & Com'l Mgr.-Galen D. Castlebury, Jr. 
Program Director-Dyson F. Crownover. 

3. FACILITIES 
ERP 3,000 w.•' 99.3 me. Stereo. 
Operating schedule: 6-1 am. EST. 
Antenna ht..   

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: 2b, 3e, 4a, 4d, 5, 6a, 71). O. 
Rate Protection: 10e, lle, 12e, 13e, 14e. 
Contracts: 40a, 41, 42d, 43, 440. 45, 46, 48, 51b, 
Basic Rates: 20b, 21e, 21b, 21e, 2143, 22b, 23a, 25s, 

28e. 
Comb.; Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70e. 70d, 71e. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf Reed 6/27/68. 

6. SPOT ANNOUNCEMENTS 
I5x 26x 52x I04x 

1 min or less  6.00 5.50 4.50 3.50 

WRAK W R A K-FM 
1929 1947 

WILLIAMSPORT 

NBC Radio Network 
C 

Subscriber to the NAB Radio Code 
Media Code 4 239 9450 8.00 
Wright Mackey Corp., liso 1067, 1559-1561 W. 4th 

St.. Williamsport, Pa. 17701. Phone 717-322-6116. 
I. PERSONNEL 

Pres. & Gen"' Mgr.-J. Wright Mackey. 
Program Manager-Everett W. Rubendall. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South. Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1000 w. days; 250 w. nights; 1400 ice. 

Non-directional. 
Operating schedule: 6:00 am-midnight. EST. 
FM FACILITIES 
EltP 53,000 w.: 102.7 me. 
Antenna ht.: 1.270 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time: 15th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, la, 3d. 4e. 4d. 5. 7b, 8. 
Rate Protection: 10e, lle, 12e. 13e, 14e. 
Basle Rates: 20b, 21a, 21b, 21c. 21d, 22b, 231, 24b, 

25e. 28a. 28c. 29a, 30. 
Contracts: 40a, 41, 42d, 43, 44e. 45, 46, 47e. 48, 51a, 

51b, 51e. 
Comb : Cont. Discounts: 60a, 60d. 60e. 60f, 61a, 62a. 
Cancellation: 70a. 70d, 71a, 72, 730. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Ratos effective August 1. 1960. 
States received July 1, 1960. 

6. SPOT ANNOUNCEMENTS 
-1-12 wks.- -13-25 wks.-

Per week: Each Total Each Total 
5 times  9.00 45.00 8.50 42.50 

10 times  8.00 80.00 7.60 76.00 
15 times........-- 7.50 112.50 7.15 107.25 
20 times  7.00 140.00 6.65 133.00 
30 times  8.50 195.00 6.20 188.00 
40 times  6.00 240.00 5.70 228.00 

-26-51 wits.- -52 wits.-
5 times  8.00 40.00 7.80 38.00 
10 times  7.20 72.00 6.85 68.50 
15 times  6.80 102.00 6.45 98.75 
20 times  6.30 126.00 6.00 120.00 
30 times  5.90 177.00 5.60 168.00 
40 times  5.40 216.00 5.15 208.00 

30-second announcements-80% of applicable 1-minute 
rate. 
10-second announcements-50% of applicable 1-minute 
rate. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time______...__   55.00 35.00 17.50 
13 times_____ 81.00 53.00 33.75 17.00 
26 77.00 51.00 32.50 16.50 
52 times_  73.00 49.00 31.25 16.00 
104 tlmes....._____ 69.00 47.00 30.00 15.50 
156 times________ 65.00 45.00 27.50 15.00 
260 times ....... 57.00 40.00 25.00 14.00 

WWPA 
1949 

WILLIAMSPORT 

CBS Radio Network 

Media Code 4 239 9500 0.00 
Summit Enterprises, Inc.. Box 866. 330 Government 

Place, Williamsport, Pa. 17701. Phone 717-323-
7119. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Woodrow W. Ott. 
Sta. & Com'l Mgr.-Philip D. Lane. 
Office Manager-Cecelia A. Shick. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
1000 w. days; 250 w. nights; 1340 ke. 

Non-directional. 
Operating schedule: 6:00-12:05 am. EST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See ended regulation; 
General: la, 2a, 2b, 3a, 3c, 3d, 4a, 5, 6e, 7b, 8. 
Rate Protection: 10b, 111, 121, 131, 14b, 155, 18. 
Basle Rates: 20b, 210, 21b, 21c, 21d, 22e, 23a, 24h, 

24e, 25a, 26, 28a, 29a, 33a, 
Contracts: 40a. 41, 44b, 45. 48, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 6043. 601, 61a. 
Cancellation: 70a, 70e, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network, 

TIME RATES 
Rates effective August 1, 1960. (Card No. 3.) 

Card received June 23. 1960. 
6. SPOT ANNOUNCEMENTS 

I min I Ma 
I x  8.00 104 x  8.75 
13 x  7.75 156 x 6.25 
26 x  7.50 208 x____ ..... 5.75 
52 x  7.25 280   5.00 
20/30 seconds-80% of applicable 1-minute rate. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGE RATES 
Announcement packages may not be combined with 
regular announcements to earn frequency discounts. 
Retroactive discounts on package rates apply for 
continuous schedules only. 
One minute: 
10 announcements  
15 announcements________________-- 97.50 
20 announcements_ 120.00 
30 announcements_   165.00 
40 announcements  200.00 
50 announcements  225.00 

PACKAGE DISCOUNTS 
These discounts apply to the above package rates: 
6-12 5% 
13-25 weeks 10% 
26-88 weeks 15% 
39-52 weeks 20% 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 6 mln 

1 x... 75 45 30 25 15 
DISCOUNTS 

13x- 5% 522-15% 1561-27% 
26x-10% 104x-22% 260x-31-1/3% 

WINDBER 
Somerset County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WWBR 
1964 

Subseriber to the NAB Radio Code 
Media Code 4 239 9550 5.00 
Windber Community Broadcasting System, 1811 Mid-

way. WIndber, Pa. 15963. Phone 467-8388. 

I. PERSONNEL 
Business Manager-Louis Popp. 

3. FACILITIES 
1,000 w.; 1350 he. Non-directional. 
250 w. pre-sunrise. 
Operating schedule: Sunrise-local sunset. EST. DST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

(This listing continued on next page) 
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Windber-W W B R-Continued 
5. GENERAL ADVERTISING See ended regulations 

General: la, 111), 3a, 3b, 3c, 3d, 4a, 5, 6e, 7a, 8. 
Rate Protection: 10b, 1113. 12b, 13b, 14a, 15a, 15b, 

16. 
Basle Rates: 20b, 21e, 21b. 21e. 22e. 22b, 23a, 23b, 

24b. 25a, 26, 27, 28b, 20e. 29b, 30, 32a. 33e. 
Contracts: 40a, 41, 43, 44e, 45, 46, 47e, 48, 50, 51a, 

51b. 51e. 
Comb.; Cont. Discounts: 60e, 60g, 601. 61e. 62e, 62d. 
Cancellation: 7013, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 1/1/67-Ree'd 12/16/66. 

G. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 x._ 7.00 4.20 3.50 

10 x_______ ...... ___________ 6.30 
25 L........_..._,.._.._.._.._.._._._....,,_ 5.95 
50 x. 5.40 
75 2  _ 5.05 
100 x. 4.70 
250 x  _ 4.35 
500 x_. 4.00 
750 x 3.65 
1000 x  3,55 
No combination of spots. 

4.15 
4.10 
4.05 
4.00 
3.95 
3.90 
3.85 
3.80 
3.45 
3.25 

3.32 
2.96 
2.78 
2.60 
2.42 
2.24 
2.16 
1.98 
1.80 
1.62 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 10 min 5 min 

1 x_..- ...... 100 60 40 34 25 
9. PARTICIPATING PROGRAMS 
Polka Party-Mon thru There 25 min, 50. 
Hungarian Program-Sun 1/2 hr. 60. 
Italian Program-Sun 1/4 hr, 30. 
Polka Party-Sun. 3/4 hr, 90. 

CO. SPECIAL FEATURES 
News, 5 min at :30  9.00 
Weather, Sports & News Headlines, 3 min at :60 6.75 

YORK (3 AM; 2 FM) 
York (tot ty--Map Location H-7 

See SUDS consumer market map and data at begin-
ning of !he State. 

WNOW 
1948 

mcgavren-guild 
pgw radio, inc. 

A William Rust Station 

Media Code 4 239 9600 8.00 
WNOW. Inc., Box 1747, Pleasureville Hill, York. 

Pa. 17403. I'hone 717-755-1049. 

I. PERSONNEL President-W. F. Rust, Jr. 
General Manager-S. Robert Ackley. 
Station Manager-John B. Frankhouser, Jr. 

2. REPRESENTATIVES 
Mel:Myron-Guild-POW Radio, Inc. 

3. FACILITIES 
1.000 w. days: 1250 ke. Nan-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 limo only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 

General: la, 3a. 3b, 4a, 4d, 5, 6e. 71). 8. 
Ilote Protection: 10d, 11d, 12d, 13d. 14d. 
Basle Rates: 20e, 21b, 23e. 25a, 28b, 29a. 
Contracts: 40a, 41, 45, 46. 47e. 49. 
Comb.: Cont. Discounts: 60a, 60g. 61b. 
('ancellation: 70a. 70e, 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
Elf 4/1/68-Itee'd 3/4/08. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: (•) 6 ti 12 tl 18 ti 24 ti 30 ti 
AA  _ 16 15 14 13 12 11 
A   13 12 11 10 9 8 
C.) 1-5 ti or fixed position. 

20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS   
TIVELVE-PLFTY PLAN-ROS 

5 ti 6-10 am Mon thru Fri. 
5 ti 3-7 pm Mon thru Fri. 
4 ti 6 am-7 pm Sat. 
4 ti 8 am-7 pm Sun. 
18 1-minute spots per week..........-____....-.-...... 180 

WEEKEND SPECIAL-ROS 
9 am-7 pm Sat & Sun only. 
24 I-minute spots per weekend.-   180 

8. PROGRAM TIME RATES 
lx 28e 52x I56x 3I2x 

55 52 50 47 
1/4 hr.....-.----____ 45 40 37 35 33 

  24 22 20 18 17 

W NOW-FM 
1948 

A William Runt Station 

Media Code 4 239 9601 6.00 
WNOW. Inc., Box 1747, Pleasureville Hill, York. 
Pa. 17405. Phone 717-755-1049. 

I. PERSONNEL 
President-William F. Rust. Jr. 
General Manager-S. Robert Ackley. 
Station Manager-John II. Frankhouser. Jr. 

2. REPRESENTATIVES 
lieGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 2,160 w. (hertz.). 2.160 w. (vert.) ; 105.7 inc. 
Operating schedule: 6:00 am-midnight. EST. 
Simulcast with WNOW during daylight hours. 
Antenna ht.: 717 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Ume only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See wNizav listing for coded regulations. 

TIME RATES 
Rates effective March 1, 1965. 

Rates received January 20, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: ea tot ea tot 
6 ti  . 5.50 33.00 18 ti_ 4.50 81.00 
12 ti  5.00 60.00 24 ti  4.00 96.00 
FM included as bonus to AM schedule during day-
light hours. Rates for FM only 6:00 pm-midnight. 
20/30 seconds-75% of applicable 1-minute rate. 

Consecutive Week Discount 
26 wk.. 5% 52 wk._ 10% 

WORK 
1932 

NBC Radio Network 

A Steinman Station 
Subscriber to the NAB Radio Code 

Media Code 4 239 9650 3.00 
Atomelated Broadcasters. Inc.. 13 S. Bearer St., 

York, Pa. 17401. Phone 717-846-8875. 

STATION'S PROGRAMMING DESCRIPTION 
WORK: Programmed for young adults 18-49 years 
old. 
MUSIC: popular selected from current best selling 
singles and albums. NEWS: 5 min on hoer network, 
local on half hour, permanent remote line installations 
at prominent local news points. 5 man news staff 
plus stringers. SPORTS: 5 min reports in am and pm 
drlvetime. Live major league baseball and football, 
local live (-Allege and high school football and basket-
ball. FARM: commodity and livestock prices in morn-
ing drive plus county farm agent. Stock market re-
ports 6:20 pm daily via direct lino from stock broker. 
Telephone talk 5:05-6 pm, M-F. Contact Represen-
tative for further details. Itee'd 6/23/69. 

I. PERSONNEL 
Station F.xecutive-Clair B. MeCollough. 
Station Manager-George M. Trout. 
National Sales Representative-H. Eugene Peters. 

2. REPRESENTATIVES 
Meeker Iladlo. Inc. 
Steinman Radio Stations: See Rep & 81/0 pages. 

3. FACILITIES 
5.000 w. days, 1000 w. nights; 1350 ke. 
Directional-night only. 

Operating schedule: 5:00-1:00 am. EST. 
4. AGENCY COMMISSION 

15/0 on station time. 

5. GENERAL ADVERTISING See coded repute:ions 
General: la, la, 2b, 3s, 3d, 4e, 4d, 5, 0e, 7b, 8. 
Rate Protection: 10e, 11c, 12c, 13c, 14e, 15a. 
Basic Rates: 20b, 21b, 2.1d, 22a, 22b, 23a, 23b, 24c, 

25a, 26, 28a, 29e. 
Contracts: 400, 41, 42b, 44b, 45, 46, 47e. 48, 51c 
Comb.: Cont. Discounts: 6013, 61a, 62e. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
New consecutive weeks schedules may be combined 
with previous schedules to earn bulk rates within 
contract year. 
All acceptable accounts subject to same rate. 
Affiliated with NBC Radio Network. 

TIME RATES 
Elf 8/1/66-Ree'd 7/18/66. 

AA-Mon thru Sat 6:30-10 am. 
A-Mon thru Sat 4-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 ti 12 11 18 01 24 ti .3091 
AA   14 13 12 11 10 
A 11 10 9 8 7 
  10 9 8 7 6 

20/30 seconds-80% of minute rate. 
10 seconds-50% of minute rate. 

7. PACKAGE PLANS 
1-MINUTE BULK RATES 

PER YR: 250e 500x 1001e 2000e 
___________ 12.00 11.00 10.00 9.00 

A ______ 9.00 8.00 7.00 6.50 s.00 7.00 6.50 5.50 
8. PROGRAM TIME RATES 1/2 hr 1/4 hr S min 
1 ti   55 00 35.00 17.50 
13 ti.....  53.00 33.75 17.00 

52 ti   49 00 31.25 16.00 
104 ti._____________._.____ 47.00 30.00 15.50 
156 tl. 45.00 27.50 15.00 
260 ti.. 40.00 25.00 14.00 
To earn discounts, programs must be used within 12-
month period. 

WSBA 
1942 

A Susquehanna Station 

The Eastman Station 
R iAIB 

Subscriber to the NAB Radio Code 
Media Code 4 239 9700 6.00 
The Susquehanna Broadcasting Co., Box 910. York, 
Pa. 17405. Phone 717-764-1155. TWX 717-590-
4213. 

Harrisburg-Phone 717-233-1155. Lancaster-Phone 
717-393-1155. 

Other office: 904 Drexel Hills Blvd.. New Cumber-
land, Pa. 

I. PERSONNEL 
Vice-Pres. Chg. of Radio Div.-Arthur W. Carlson. 
Vice-Pros. & Sta. Mgr.-Philip K. Eberly. 
Sale, Manager-Jack Herr. 

2. REPRESENTATIVES 
Robert E. Eastman and Co.. Inc. 
Canada-Andy McDermott Sales Ltd. 
Susquehanna Sta. Sales Office: See Reps & 5/0 

pages. 
3. FACILITIES 

5,000 w. days, 1,000 w. nights; 910 kc. 
Direetional-,eparate patterns day and night 

Operating schedule:  EST. 
4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la. 2b 3s, lb, 3d, 45, 4d. 5, 6a. 8, 
Rate Protection: 10b, 111). 121). 13h. 141), 15a 
Basic Rates: 20a. 21b. 21d, 22e, 22b, 24e, 24e. 25a, 

27. 281), 29b, 32b, 33e. 
Contracts: 405. 41, 42a, 42d, 44b, 45, 46. 47e, 49, 

50. 51e. 
Comb.: Cont. Discounts: 601m. 60d. 60f. COL 61e, 62b. 
Cancellation: 70e. 70e, 71e. 72, 73b. 
Pend. Services: 80. 81, 82. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 12 Elf 1/1/69-Rec'd 11/27/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm & 7-9 pm; Sun noon-
7 pm. 
11-All 0:her times except midnight-5:30 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 12 tl 
1 min.  . 33.00 30.00 
30 see  . 26.40 24.00 
10 sec  19.80 18.00 

18 ti 24 ti 
28.00 
22.40 

PENNSYLVANIA 
CLASS A 

PER WIC: Ill 
1 min___  29 00 
30 see-_-______ 23.20 
10 sec.___-..___ 17.40 

CLASS B 
1 min___   23 00 
30 see  18.40 
10 sec__-__ 13.80 
Spots are combinable. 

12 tl 18 tl 24 ti 
.7 00 25.00 22.00 
2L60 20.00 17.60 
16.20 15.00 13.20 

20.00 19.00 18.00 
16.00 15.20 14.40 
12.00 11.40 10.80 

7. PACKAGE PLANS 
BEST BUY PLAN 

PER WK, 1 MIN: Ea 
Plan I. 40 ti (15AA, 15A. 10B)......--________-.., 18 
Plan II. 30 ti (12AA. 12A, 613)   20 
Plan III, 15 ti (6AA, 6A, 3B)   23 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 
Apply only to weekly schedules and only up thru 
smallest meekly schedule run during consecutive week 
period. 

8. PROGRAM TIME RATES 
5 min-1-1/2x 1-min. 

9. PARTICIPATING PROGRAMS 
On the Farm with Herb Stebbins -Mon thru Sat 
5:30-5:55 am: 
1-6 per wk. Oat..._ . 25 6+ per wk. tiat  20 
Midnight to Dawn Plan-Midnight-5:30 am, Hat 7 

(CR) 

WS B A-FM 
1962 

RAB 

Media Code 4 239 9701 1.00 

The Susquehanna Broadcasting Co.. Box 910, R. D. 
York, Pa. 17405. Phone 717-764-1155. TWX 717-
590-4213. 

Harrisburg-Phone 717-233-1155. Lancaster-Pbon• 
717-393-1155. 

I. PERCONNEL 
Vice-President-Philip IC. Eberly. 
Acting Station Manager-John J. Concino. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERP 6,500; 103.3 mc. 
Operating schedule: 7:00 am-midnight. EST. 
Antenna ht.: 470 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb. 2a, 2b, 3a, 81), 3d. 4e, ad. 5. 6a. 

8. 
Rate Protection: 101). 1lb. 12b, 13b. 14b, 15a. 
Basic Rates: 20a, 21b, 2Id, 22e, 221). 24a. 24c, 26e. 

27, 28b. 291). 32b. 33e. 
Contracts: 40a. 41, 42e, 42d. 44b, 45, 46, 47a. 49. 

50. 51e. 
Comb.; Cont. Discounts: 60h, 60d, 60f, 601. 61e, 62b„ 

62d. 
Cancellation: 70e. 70e. 71a. 72, 73b. 
Prod. Services: 80. 81, 82. 
AM facilities: WSBA. 
TV facilities: WSBA-TV. 
Rates entitle advertiser to best positions and preempt 
ROS accounts. 

TIME RATES 
Rates effective December 1, 1962. 
Rates received November 5. 1062. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti._.._._......,._.,... 10.00 125 ti._....  8.00 
15 ti._-_-____ 9.50 250 ti  7.50 
30 ti 9.00 500 ti.-   7.00 

30-second rates-80% of applicable 1-minute rate-
10- ‘,f`onci rater- 10% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 5 min 

1 ti 70.00 52.50 25.00 
15 H.- 67.00 50.00 24.00 
30 .......... _________ 63.00 47 00 23.00 

45.00 21.00 
43.00 20.00 

250 ti. 54.00 41.00 19.00 
500 ti ............... __________ .............. 51.00 39.00 18.00 
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PUERTO RICO A D E G H 

1 

2 

3 

PUERTO RICO 

Mae explanation 
Read figures in THOUSANDS 

.V.z/.Ayy.yr„r„/4, CITY POPULATION 
Current e CM Estimate 

• LS, CD CI 0 • II el With Daily Media. 

D 0 0 Without Daily Media. 

Symbols Designate Types of Media. 

*Newspaper -~Radio (PTelevision 
Numbers refer to Senatorial Districts 

O IP 2,0 3.0 sp 510 

SCALE OF MILES 

Copyright by Standard Rate d Data Service, Inc, and by Rand McNally O Co. 

eft t'IaYeti c 

Isabela 

Aguadilla 
San Sebastian 

3rd. 

eS> e a r b be•a n 

Ocean 

A D E G H 

1 

2 

3 

4 

Commonwealth, Municipality Data 
The estimates for Puerto Rico were supplied to SRDS 
by the Economic Development Administration, Com-
monwealth of Puerto Rico. See "Explanation of SRDS 
Consumer Market Data" for details. 

Estimates for: 
COMMONWEALTH 

Municipality 

Population Households 
1968 1968 
(000) (000) 

Consumer Spendable Income -Total Retail Sales-
1968 1968 

Per Per 
Household Household 

($000) (S) ($000) (5) 
Food 
($000) 

Drug 
($000) 

Retail Sales by Store Type-For the Year 1968  
General Home 
Mdse. Apparel Fur. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passenger 
Cars 
1968 
(000) 

PUERTO RICO 2,735.2 597.76 
Mayaguez  92.7 19.07 
Ponce  161.6 33.65 
San Juan Metro Area  792.8 176.12 

1,885,000 
107,154 
145,951 
960,689 

3,226 
5,619 
4,337 
5,455 

650,312 
31,396 
44,661 
281,482 

64,662 
3,729 
4,524 

31,702 

144,103 
3,772 

11,384 
92,226 

203,223 
10,823 
19,265 

105,676 

147,798 
8,466 

13,136 
68,209 

286,359 
28,717 
25,687 

204,626 

96,069 
5,572 
6,276 

39,388 

470.00 
19.42 
30.18 

173.89 

PUERTO RICO 

AGUADILLA (2 AM; 1 FM) 

WABA 
1951 

Media Code 4 240 0250 9.00 
Hector Reichard, Box 188, No. 5 Moreno St., 

Aguadilla, P. It. 00603. Phone 891-1230, 0840, 
0940. 

I. PERSONNEL 
General Manager-Pedro E. Hernandez. 

2. REPRESENTATIVES 
Inter-American Publications, Inc. 

3. FACILITIES 
500 w.; 850 kg. Non-directional. 
Operating schedule: 5:45 am-11:00 pm Mon then 
Sat: 7:00 am-10:00 pm Sun. AST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 31). 40. 4c, 5, Ca, 7b, 8. 
Rate Protection: 10b, 1lb, 1213. 13b, 14b. 
Basic Rates: 200, 22a, 240. 24b, 25a, 26, 28b, 29a. 
Contracts: 40a, 42a, 45. 46, 47a, 48. 
Comb.; Cont. Discounts: 600, 61a, 61b, 61e, 62b. 
Cancellation: 70a, 70e. 71b, 73a. 
Programs and announcements may be in Spanish or 
English. 
Length of commercial copy: A maximum of 4-30' 
spots during each 15 minutes program. Station breaks 
limited to 15 seconds. 
1-minute announcements limited to 100 words or less. 
30-second announcements limited to 50 words or less. 
15-second announcements limited to 25 words or less. 
Time units: 1 hour-55 minutes, 1/2 hour-27 min-
utes. 1/4 hour-13-1/2 minutes. 
FM facilities: \VIVA (FM). 

TIME RATES 
No. 5 Eft 9/1/66-Reed 9/2/66 

A-7 am-7 pm. 
B-6-7 am & 7 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 15 see 

A   3.00 2.00 1.35 
B   2.40 1.50 1.25 

STATION BREAKS 
(Mon thru Sun) 

Annual contracts only: 
10-15 sec  300 10-30 sec 400 

7. PACKAGE PLANS 
15 SECONDS 

MONTHLY: 3 ti 6 ti 10 tl 
Mon-Sat   90 170 265 
Mon-Sun   100 180 280 

30 SECONDS 
Mon-Sat   125 235 365 
Mon-Sun   140 250 390 
Non-cancellable. Minimum 3 consecutive months. 

8. PROGRAM TIME RATES 
1 HOUR 

Ix 
  45 
  30 

A 

A 

A 

1/2 HOUR 

1/4 HOUR 

WGRF 

25 20 18 16 
18 16 14 12 

14 12 10 9 
12 11 10 9 

1956 
Media Code 4 240 0500 7.00 
Jaime Broadcasting Co., Box 766. Mercedes Moreno, 

Aguadilla, P. It. 00603. Phone 305. 

I. PERSONNEL 
President-Si. A. Cabrera. 
General 8. Commercial Manager-Marcos A. del Valle. 

3. FACILITIES 
250 w.; 1340 kc. 
Operating schedule: 6:00 am-11:00 pm. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective February 2, 1959. 
Rates received June 22, 1959. 

6. SPOT ANNOUNCEMENTS 1 min 30 sec 15 sec 
Class A  _ 1.50 1.00 .60 
Class B 1.00 65 .40 

*STATION BREAKS 
Monday to Saturday: 
9 per day  90.00 17 daily  150.00 
(.) 15 seconds. 

8. PROGRAM TIME RATES 
Class A-7:00-8:00 am and 11:00 am-2:00 pm. 
Class B-All other times. 
1 hour: 1 ti 51 ti 
Class A._  . 30.00 25.00 
Class B  20.00 16.00 
1/4 hour: 
Class A._ . 16.00 13.50 12.00 
Class B  10.50 9.50 8.50 
1/2 hour: 
Class A  9.00 8.00 7.00 
Class B    8.00 7.00 6.00 

W I VA (FM) 
1964 

Media Code 4 240 0625 2.00 
Dector Reichard, Box 188, Aguadilla. P. R. 00603. 

Phones 891-0840. 891-0940. 
I. PERSONNEL 
General Manager-Pedro E. Hernandez. 

2. REPRESENTATIVES 
Inter-American Publications. Inc. 

3. FACILITIES 
ERP 18,000 w (hertz.), 1.450 (vert.) ; 100.3 mc. 
Antenna ht.: 800 ft. above average terrain. 

101 ti 300 ti 
22.00 18.00 
14.00 11.00 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

52x 1040 312+ 5. GENERAL ADVERTISING See coded regulations 
40 35 30 See WABA listing for coded regulations. 
26 24 22 Programs and armouncements may be in Spanish or 

English. 
AM facilities: WABA. 

TIME RATES 
No. 3 Eft 7/1/66-Reed 6/27/66. 

6. SPOT ANNOUNCEMENTS 
1 min. ea  1.75 30 see, eu........... 

7. PACKAGE PLANS 
MONTHLY 

(Minimum 13 weeks) 
30 SEC: 5 tl 
Mon thru Fri    100 
Mon Ohm Sat    110 
Mon thru Sun.  120 
1 MIN: 
Mon thru Frl.._ .............. ..........   170 
Mon thru Sat  190 
Mon thru Sun  210 

B. PROGRAM TIME RATES 

1.00 

10 tl 
190 
210 
230 

330 
360 
390 

hr 1/2 hr 1/4 hr 
Each 25 15 10 

DISCOUNTS 
3 months contract-10% 1 year contract-20% 
6 months contract-15% 

ARECIBO 
WCMN 

1947 

(3 AM; 2 FM) 

WC M N-FM 
1967 

Media Code 4 240 0750 8.00 
Caribbean Broadcasting Corp, Bor 436, 32 Jose de 
Diego Ave., Arecibo, P. R. 00612. Phone 878-0070. 

I. PERSONNEL 
President-Juan F. Piza. 

10.50 General Manager-Nabal Barreta. 
7.50 

3. FACILITIES 
6.00 5.000 w. days, 1,000 w. nights; 1280 kg. 
5.00 Operating schedule: 6:00 am-11:00 pm weekdays; 

7:30 am-10:00 pm Sun. AST. 
FM-ERP 50,000 w.; 107.3 me. Stereo. 
Operating schedule: 7:30 am-11:30 pm. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 7 Eff 10/1/64-Rec'd 9/10/64. 
6. SPOT ANNOUNCEMENTS 

15 sec 30 sec 1 min 
1-25 ti  1.50 2.10 2.55 
1-51 ti  1.35 1.95 2.40 
1-103 tl ........... ..... 1.20 1.80 2.25 
1-311 ti. 1.05 1.65 2.10 
Over 311  .90 1.50 1.95 

7. PACKAGE PLANS 
PACKAGE DEALS 
(Daily Mon thru Sat) 

PER MO: 15 see 30 sec 1 min 
112.50 180.00 240.00 

  210.00 315.00 465.00 
Minimum, 3 months. 

8. PROGRAM TIME RATES 
1 hr 1/2 he 1/4 hr 
45.00 27.00 15.00 

WM IA 

Media Code 4 240 1000 7.109057 
Abacoa Radio Corp., Box 1055, Arecibo, P. It. 00613. 

l'hone 878-1275. 878-3248, 878-3476. 
Other Office: Ponce De Leon, 400 Hato Rey, San 

Juan, P. R. Phone 766-5000. 

I. PERSONNEL 
President-Carlos Plrallo-Lopez. 
Treasurer-Manuel Plrallo-Lopez. 
General Manager-Epifanio Rodriguez-Velez. 

3. FACILITIES 
500 w.; 1070 Ice. 
Operating schedule: 5:30 am-midnight Mon thru Sat; 
6:00 am-10:00 pm Sun. AST. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective July 1, 1965. (Card No. 2.) 

6 1965. . SPOT ANNOUNCEMENTS 
Card received July 26 

75 30 sec  1 
1 min 2.50 15 sec 1.25 

7. PACKAGE PLANS « 
(Minimum contract 3 months) 

*MON- *MON- *MON- PER 
15 SEC: FRI SAT SUN SPOT 

77.00 91.00 105.00 .70 
10 ti  143.00 169.00 195.00 
5 ti  

.65 
3105 stiE...e: .. 198.00 234.00 270.00 .60 

1.10 
1.05 
1.00 

5 ti... 10 U  121.00 143.00 
231.00 252.00 2%..ge 

15 ti  330.00 390.00 450.00 
1 MIN: 
5 ti  165.00 195.00 225.00 1.50 

  319.00 377.00 435.00 1.45 
15 ti  462.00 546.00 630.00 1.40 
15-seconds packages also for 10-seconds time signals. 
Packages will be divided proportionately between 
morning, afternoon and night. 

(*) Prices are per month. 
8. PROGRAM TIME RATES 

312 or 
1 ti 26 ti 78 ti 156 ti 260 ti more 

nr  40.00 35.00 31.00 28.00 26.00 25.00 
1/2 hr  24.00 21.00 18.50 17.00 15.50 15.00 
1/4 hr  14.00 12.50 11.00 10.00 9.50 9.00 
Selected time for program will be charged 10% 
extra. 

(Arecibo continued on next page) 
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Arecibo-Continued 

WN I K 
1957 

• 
Media Code 4 240 1250 8.00 
Arecibo Radio Corp., Inc., Box 908, 462 De Diego 

Ave., Arecibo, P. R. 00612. Phone 878-1464, 
1366, 1548. 

I. PERSONNEL 
General Manager-David Ortiz. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 itc. 

4. AGENCY COMMISSION 
15%. Bills due and payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Cancellation: 73a. 
Programs and snots must conform with FCC =lee and 
regulations. 
Length of commercial copy: A maximum of 300 words 
during each 15 minutes. 

TIME RATES 
Rates effective February 1. me. word No. 2.1 

tard received February 18, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min or 100 onda 2.50 15 sec or 25 wds._ 1.00 
30 aec or 50 wds  1.50 
Station breaks-limited to 15 seconds, Rate on 
request 

7. PACKAGE PLANS 
MONTHLY PACKAGES 

(Mon thru Sun) 
1 min 15 sec 10 sec 

10 ti_ 475. 245. 190. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti.. 38.00 19.00 9.50 4.75 
26 ti 36.00 18.00 9.00 4.50 
52 ti______ ....... _ ............. 34.00 17.00 8.50 4.25 
104 ti  32.00 16.00 8.00 4.00 

W N I K-FM 
1965 

• 
Media Code 4 240 1251 6.00 
Arecibo Radio Corp Inc., Box 908. 462 De Diego 

Ave.. Arecibo, P. R. 00612. Phone 878-1464. 1366. 
1548. 

I. PERSONNEL 
President-Manuel A. Cabrera. 
Gen'l & Sta. Mgr.-David Ortiz. 
Program Director-A. Santiago. 

3. FACILITIES 
ERP 19.500 w.; 106.5 me. 
Operating schedule: 7:00 am-10:00 um Mon thru Sat; 
8:00 am-10:00 pm Sun. AST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on limo. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective February 1. 1966. (Card No. 2.) 

Card received February 18, 1966. 
6. SPOT ANNOUNCEMENTS 
1 min or 100 onda  2.50 15 see or 25 wds. 1.00 
30 sec or 50 onda  1.50 
Station breaks-limited to 15 seconds. 

7. PACKAGE PLANS 
MONTHLY PACKAGES 

(Mon thru Sun) 
1 min 15 sec 10 seo 

10 ti  475. 245. 190. 

B. PROGRAM TIME RATES 
1 hr 

1 ti ...   38.00 
26 .................. _ ..... 36.00 
52 ti  34.00 
104 ti.   32.00 

1/2 hr 1/4 hr 5 min 
19.00 9.50 4.75 
18.00 9.00 4.50 
17.00 8.50 4.25 
16.00 8.00 4.00 

BAYAMON 
WBYM (FM) 

1964 
Media Code 4 240 1500 6.00 

Radio Aeropuerto, Inc., Box 1252, Hato Rey, P. R. 
40919. 

Oflices: 400 Ponce De Leon Ave., Hato Bey, P. R. 
00919. Phones 765-0135; 766-5000. 

I. PERSONNEL 
Pres. & °mil Mgr.-Carlos Plrallo-Lopez. 

3. FACILITIES 
HOOP 30,000 w.; 94.7 me. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective January 1, 1966. (Card No. 3.) 
Card received January 4, 1966. 

6. SPOT ANNOUNCEMENTS 
1 2.50 15 see. 

7. PACKAGE PLANS 
Minimum contract 3 months. 

15 SECOND PACKAGES 
(Also for 10 second "Time Signal") 

*Mon •Mon 'Mon 
thru thru thru 
Fri Sat Sun 

5 ti  77.00 91.00 105.00 
10 ti  143.00 169.00 195.00 
15 . 198.00 234.00 270.00 ti......._.._  198.00 

PACKAGES 
5 ti._ 121.00 143.00 165.00 
10 ti ........... ______. 231.00 252.00 273.00 
15 ........ _.._  330.00 390.00 450.00 

Per 
day 
3.50 
6.50 
9.00 

5.50 
10.50 
15.00 

1 MINUTE PACKAGES 
.Mon .Mon Won 
thru thru thru Per Per 
Fri Sat Sun day spot 

5 ti  165.00 195.00 225.00 7.50 1.50 
10 U________ 319.00 377.00 435.00 14.50 1.45 
15 tL._.........._..... 462.00 546.00 630.00 21.00 1.40 

(*) Prices are for each month. 
Packages will be divided proportionately between 
morning, afternoon and night. Selected LIMOS will 
be charged 10% extra. 

CAGUAS (2 AM) 

WN EL 
1947 

• 
Media Code 4 240 17507.00 
Radio Tiempo, Inc., Box 5369, Puerta do Tierra, 
San Juan, P. R. 00906. 

I. PERSONNEL 
President-Segismundo Quinones, Jr. 
Vice-Proa. & Gen'l Mgr.-Tomas Quinones. 
Sales Manager-Francisco Soler. 

2. REPRESENTATIVES 
Caribbean Networks, Inc. 

3. FACILITIES 
5,000 w. days. 500 w. nights; 1430 Ire. 
Operating schedule: 24 hours. AST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 4c, 8. 
Basic Rates: 22a, 240. 26, 2813. 29a. 
Contracts: 42a. 45, 46. 
Cancellation: 70e, 71a. 73a. 
Commercial copy limited to 250 words for each 1/4 
hour. 
Sold in combination WPRM (FM), San Juan, P. It. 
When bought in combination, 15% discount. 

TIME RATES 
No. 2 Eff 9/1/68-Rec'd 2/18/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

Ea   4.00 3.00 2.50 
7. PACKAGE PLANS 

13 WEEK PACKAGES-MON TIERU SAT 
PER DAY: 3 tl 5 ti 10 ti 15 ti 
1 min.  226 338 598 780 
30 sec_____ .................. _ .... 148 221 390 507 
15 sec 113 169 299 390 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 
1 x  75 50 35 

DISCOUNT 
14x-5% 27x-10% 101x-15% 

10. SPECIAL FEATURES 
NEWS PROGRAMS-MON THRU SAT 

15 SEC: Pre mo 
5 ti (6-8:30 am) 2 ti (5:15-6:15 pm) per day.... 210 
o ti (6-8:30 am) 4 ti (5:15-6:15 DM) per day.... 338 
30 SEC: 
5 CI (6-8:30 am) 2 ti (5:15-6:15 pm) per day.... 275 
9 ti (6-8:30 am) 4 ti (5:15-6:15 pm) per day.- 440 

WVJP 
1947 

• 
Media Code 4 240 2000 6.00 
Borinquen Broadcasting Co., Box 207. 51 RUIZ 

Beivis St., Caguas, P. R. 00626. Phone 731-5790. 
I. PERSONNEL 
General Manager-Hector Pereira. 
Sales Manager-Jorge L. Arsuaga. 

3. FACILITIES 
250 w.; 1110 kc. 
Operating schedule: 5:30 am-11:00 pm weekdays; 7:30 
am-10:00 pm Sun. AST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 5. 6a. 7a. 
Rate Protection: 10b, 11b, 12b, 131), 14b. 
Basic Rates: 23a. 
Contracts: 40a. 
No discount on cost of spot advertising. 

TIME RATES 
Rates effective January 1, 1965. (Card No. 5.) 

Cord received January 5, 1965. 
Class A-6:00 am-6:00 pm. 
Class B-6:00 pm-den-off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Up to 30-second 1.00 
From 30-second to 1-minute transcriptions--- 2.00 

CLASS 13 
'Up to 30-second transcriptions   .75 
From 30-second to 1-minute transcriptions._- 1.00 

8. PROGRAM TIME RATES 
CLASS A 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time   40 00 20.00 11.00 5.00 
26 time 38.00 18.00 9.90 4.50 
52 time,............... 34.00 17.00 9.35 4.25 
104 times  32.00 16.00 8.80 4.00 
312 tintes   30.00 15.00 8.25 3.75 

CLASS B 
1 time  30.00 15.50 8.00 4.00 

26 times  ...... 27.00 13.95 7.20 3.60 
52 times ........... 25.50 13.20 6.80 3.40 
104 times  _....._.. 24.00 12.45 6.40 3.20 
312 times................. 22.50 11.70 6.00 3.00 

1.25 
CAYEY 

WLEY 
1966 

Media Code 4 240 2250 7.00 
Ponce Broadcasting Corp., Box 1186, Cayes', P. R. 

Per Phone 738-2276. 
soot I. PERSONNEL 
.70 General Manager-Charles Cordero. 
.65 Manager-Ramon Alberto Rodriguez. 
.60 Technical Director-Julius Conesa. 

3. FACILITIES 
1.10 250 w.: 1080 hr. 
1.05 Operating schedule: Mon thru Fri 5 am-11 pm; Sat 
LOO 5-1 am & Sun 7 am-11 pm. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4e, 5, Ca, 8. 
Mite Protection: 106, 11b, 12b, 131). 146. 
Basle Rates: 20b, 21a, 21e, 22b, 23a, 24a, 26, 28s. 
Contracts: 40a, 41, 46, 47e. 
Cancellation: 72. 73e. 736. 
Prod. Services: 82. 

TIME RATES 
No. 11 BE 11/3/65-Rec'd 8/29/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 15 sec 

Each   2.00 1.25 .85 
7. PACKAGE PLANS 

MON thru SAT 
(13 wk minimum) 

PER MO: I min 30 see 15 see 
5 U 195 125 85 

222 150 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 
1 x  36 18 9 

DISCOUNTS 
13 wk minimum-25%. 

FAJARDO 
WMDD 

1947 
Media Code 4 240 2500 5.00 
Pan Caribbean Broadcasting, Corp., Box 387. 10 Cells 
Agullera St., Fajardo, P. R. 00648. Phone 132. 

I. PERSONNEL 
President-ltichard J. Friedman, 
Gen'l Mgr. & Frog. Dir.-Jose Luis Torregroa. 
Commercial Manager-Mrs. Laura Jimenez. 

3. FACILITIES 
5.000 w.; 1480 kc. 
Operating schedule: 6:00 am-10:00 pm Mon thruirri; 
6:00 am-midnight Sat; 8:00 are-10:30 pm Sun. AST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulalions 
General: In, 3a. 40, 4e, 5, 7a. 
Rate Protection: 15c. 
Basle Rates: 22b, 23a, 24a, 24b, 25a, 26, 29a. 
Contracts: 40a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b. 
Cancellation: 71a, 735. 

TIME RATES 
Eff Reed 4/3/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

1 x  6.00 4.00 3.00 
7. PACKAGE PLANS 

MONTHLY PACKAGES 
(In contracts for 3 months or more) 

MON THRU SUN: 
PER DAY: I mln 30 see 15 see 
5 ti.   565 335 225 
10 IL 940 560 375 
15 Li  1275 760 500 
MON VIRG SAT: 
5 ti  490 300 200 
10 tL  500 325 
15 ti  1000 700 450 
MON THRU 
5 ti  415 270 170 
10 tL  690 435 280 
15 tL  915 585 375 

8. PROGRAM TIME RATES 
1 hr 

1 ti  50.00 
13 ti    47.50 

52 ti  42.50 
104 ti  40.00 
312 or more ti ............. _  ______ 37.50 

GUAYAMA 
WXRF 

1948 

• 

1/2 hr 114 hr 
27.00 14.50 
25.50 13.75 
24.25 13.00 
23.00 12.50 
21.50 11.50 
20.25 10.75 

Media Code 4 240 2750 6.00 
Guayama Broadcasting Co., Box 615. 42 Hosto: St.. 

Guayanna, P. R. 00655. Phone 243. 
I. PERSONNEL 
President-Rafael Fuller, Jr. 
General Manager--Gumersindo Cordero, Jr. 

3. FACILITIES 
1,000 w.; 1590 kc. 
Operating schedule: 6:00 am-10:00 Dm Mon Um 
Thurs; 6:00 am-11:00 pm Fri and Sat; 7:06 am-
11:00 pm Sun. AST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL RATE POLICY 
Lengtn of commercial copy: Programs 
3600 mmlinnuutteess   10:00 minutes 

  5:00 minutes 
15 minutes 3:00 minutes 
5 minutes 1:30 minutes 

TIME RATES 
No. 5 Eff 9/1/66-Rec'd 3/27/68. 

6. SPOT ANNOUNCEMENTS 
2 30 sec. 3 1 mln. 

7. PACKAGE PLANS 
1 MINUTE 

Per mo 
PER DAY: 5 ti 10 01 15 tl 20 01 
Mon-Fri   295 560 790 990 
Mon-Sat   350 660 935 1270 
bion-Sun   405 765 1080 1350 

30 SECONDS 
Mon-Fri   370 525 660 
Mon-Sat ........  _.._  230 440 620 780 
Mon-Sun   270 510 720 900 
13 week minimum. 

8. PROGRAM TIME RATES 
Ix 130 260 520 104X 312e. 

1 hr  50.00 47.50 45.00 42.50 40.00 37.50 
1/2 hr  30.00 28.50 27.00 25.50 24.00 22.50 
1/4 hr..._  20.00 19.00 18.00 17.00 16.00 15.00 

PUERTO RICO 

ISABELA 
WI SA (FM) 

1961 
Media Code 4 240 3000 5.00 
1.3111s A. Meas, VISA Radio Station. Inc.. Box 
"W", Jobos Rd., Isabela, P. R. Phone 872-2680. 

I. PERSONNEL 
Station Manager-Samuel Rodriguez Charon. 

3. FACILITIES 
ERP 3,400 w.; 101.5 mc. 
Operating schedule: 7:00 am-11:00 pm. AST. 
Antenna ht.: 125 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 5, 6a, 7a. 
Rate Protection: 10b, 1lb, 14b. 
Basle Rates: 23a. 
Contracts: 46. 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e. 

TIME RATES 
Rates effective July 1, 1984. 

Bates received October 5, 1964. 
6. SPOT ANNOUNCEMENTS 
1 ti. - 1.00 
Spots take the same rate whether they are 15-second 
duration or 45 seconds. 

8. PROGRAM TIME RATES 
1 hr 325.00 mo. 

MAYAGU EZ (5 AM; 1 FM) 

WAEL 
1949 

• 
Media Code 4 240 3250 6.00 
WAEL, Inc., Box AE, Mayaguez, P. R. 07708 
Phones 832-4560, 832-0550. 832-0197, 

I. PERSONNEL 
General Manager-Manuel Pirallo. 
Commercial Manager-Pedro Ojeda. 
Program Manager-Francisco Macias. 

3. FACILITIES 
1,000 w.; 600 Ire. Directional. 
Operating schedule: 6:00 am-11:00 pm. AST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, la, 3b, 9a, 4e. 5, lib. 7a. 8. 
Rate Protection: 1013, Ile, 12b, 136. 14b, 15a, 15b. 
Basic Rates: 21s, 21b, 21d, 22b, 23a, 23b, 24b, 25a, 

26, 28b, 28e, 29a, 291:4 10, 31. 
Contracts: 40a, 41, 42b, 44a, 45, 46. 
Comb.; Cont. Discounts: 605. 60e, 601. 61b. 

TIME RATES 
No. 4 Eff 7/1/68-Reed 9/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 27e 540 105e I57x 261+ 

15 Seo  1.70 1.60 1.50 1.40 1.30 1.20 
30 Sec.  2.40 2.20 2.00 1.90 1.80 1.70 
1 mln  4.00 3.90 3.75 3.55 3.45 3.35 

7. PACKAGE PLANS 
(Minimum 3 months) 

• 15 SECONDS OR LESS 
5 ti 10 ti 15 ti 

Mon thru Fri  115.50 212.50 291.00 
Mon thru Sat  132.00 240.00 336.00 
Mon thru Sun.  150.00 270.00 378.00 

30 SECONDS 
Mon thru Fri  165.00 303.00 415.00 
Mon thru Sat  195.00 359.00 480.00 
Mon thru Sun  225.00 414.00 540.00 

1 MINUTE 
Mon thru Fri  234.00 432.00 
Mon thru Sat  270.00 504.00 
Mon thru Sun ._ 306.00 576.00 

8. PROGRAM TIME RATES 
lx 27x 54x 

1 hr  40.00 38.00 36.00 
1/2 hr.__  24.00 23.00 21.50 
1/4 15.00 14.00 13.00 
5 min  10.00 9.00 8.00 

WKJB 
1946 

105x 
34.00 
20.00 
12.00 
7.00 

157e 261+ 
32.00 30.00 
19.00 18.00 
11.00 10.00 
6.00 5.00 

Media Code 4 240 3500 4.00 
Jose A. Bechara, Jr., Box 1293, Mayaguez, P. B. 

00709. Phone 832-4585. 

I. PERSONNEL 
President-Jose A. Bechara, Jr. 
Manager-Ismael Mendez. 
Commercial Manager-Ernesto E. Gemma, 

2. REPRESENTATIVES 
Rafael Fuser° (Promotores Asociados), San Juan, 
P. R. Phone 725-0070. 

3. FACILITIES 
1.000 w.: 710 kc. 
Operating schedule: 6 am-midnight. AST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL RATE POLICY 
Contracts must be signed, specifying the number of 
programs or announcements, not to exceed one year, 
and provide tor a minimum of one broadcast every 
week. Contracts accepted In accordance with NAB 
Standards of Practice. 1946. 
Maximum of 300 words during each 15 minute pro-
gram time. Station breaks limited to 15 seconds. All 
program units 60 to 90 seconds less than Indicated. 
Programs may be In ¿liber English or Spanish. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 12/1/65-Reed 5/31/66. 

6, SPOT ANNOUNCEMENTS 
1 min 30 see 15 see 

Ea   2.00 1.50 1.00 
(This listing continued on next page) 
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PUERTO RICO 

Mayaguez-W K J B-Continued 
7. PACKAGE PLANS 
PER MO: I min 30 see 15 see 

ti Mon thou Sun_________-____ 280 175 
5 ti Mon thru 190 140 
10 ti Mon thru Sun____.- 475 325 
10 ti Mon thou Fri___  370 250 
10 ti Mon thru Sat..... 285 
15 ti Mon thru Sun_  450 
15 ti Mon thru FrL_____.  - 370 
All packages 3 months minimum. 

8. PROGRAM TIME RATES 
Ix 52x 1040 312+x 

1 hr. 38.00 34.00 32.00 25.00 
1/2 hr  19.00 13.00 16.00 14.00 
1/4 hr  9.50 8.50 8.00 6.50 
All contracts retain previous rates until expiration 
date. 

W K J B-FM 

«e)-6 
160 

285 
230 

1962 
Media Code 4 240 3501 2.00 
Jose A. Bechara, Jr., hoz 1293, Mayaguez, P. It. 

00709. Phone 832-4585. 
I. PERSONNEL 
President-Jose A. flechare, Jr. 
Sta. & Vom'l Mgr.-Esteban Rosado Baez, 

2. REPRESENTATIVES 
Rafael Fusera (Promotores Asociados). San Juan. 

I'. It. I'hone 725-0070. 
3. FACILITIES 
ERP 13,600 (horiz.), 13,600 (vert): 99.1 mc. 
Operating schedule: lion thru Sun 7:00 am-11:00 pm. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; bills payable when rendered. 

5. GENERAL RATE POLICY 
Contracts must be signed specifying the number of 
programs or spots, not to exceed 1 year, and provide 
for a minimum of 1 broadcast every week. 
Contracts accepted in accordance with NAB Standard 
of Practice, 1946. 
Maximum of 300 words during each 15 minute pro-
gram time. Station break limited to 15 seconds. All 
program units 60 to 90 seconds less than indicated. 
Program may be in either English or Spanish. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eff 12/1/65-Reed 5/31/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 15 see 
Ea ................... _ ......... 1.75 1.00 .75 

7. PACKAGE PLANS 
PER MO: I min 30 see 15 see 
5 ti Mon thou Sun   190 110 _ 
5 ti Mon thru Fri_.  140 90 
10 II Mon thru Sun____.  360 200 120 
10 ti lion thru Fri -. 275 150 100 
15 ti Mon thru Sun  295 175 
15 ti Mon thru Fri.. ...... ..... - 225 140 
All nark:lees 3 mnnths minimum. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 z 20 12 7 
6 

104 x. 15 8 5 

WO RA 
1947 

Media Code 4 240 3750 5.00 

Radio Americas Corp.. Box 43, Darlington Bldg., 
Mayaguez, P. R. 00708, Phone 809-832-1150. 
Cable address "Raco." 

I. PERSONNEL 
General Manager-Glenn A. Tryon. 
Resident Manager-Reinaldo Rodriguez. 
Program Director-Tony Rodriguez. 

2. REPRESENTATIVES 
Island Network. Suite 1513, First Federal Bldg., 
Box 9986, Santurce, P. It. 00908, Phone 809-724-
7575. 

3. FACILITIES 
5.005 w.; 760 ke. 
Operating schedule: 5-12:15 am. AST. 

4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 3a. lb, 3d, 4a, 4c, 5, 6a, 7a, 8. 
Rate Protection: lob, Ilb, 12b, 13b, 14b. 
Basic Rates: 20a, 20b. 21s, 21b. 214. 22b, 23a, 23b, 

245, 25c, 27, 28b, 28e, 29a. 29b, 30, 31, 32b. 
Contracts: 40a. 41, 42b, 424, 44b, 45, 46, 47e, 48, 

515, Mc. 
Comb.; Cont. Discounts: 60f, 60h, 601, 61c, 62b, 624. 
Cancellation: 70a, 70c, 71a, 73a. 73b. 
Prod. Services: 80. 82. 
Programs and announcements made in either Spanish 
or English. 
Affiliated with WORA-FM, WORA-TV Mayaguez, 
P. It. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 10 Eft 9/1/66-Rec'd 11/28/66. 
A-7 am-7 pm. 
11-All other times. 

6. SPOT ANNOUNCEMENTS 
A  B__-

1 min SO set 15 see 1 min 30 1414,15 see 
Ea   4.00 3.00 2.25 3.50 2.25 2.00 

7. PACKAGE PLANS 
(Minimum 3 months contract) 
- Mon thru Sat - - Mon ihru Sun - 

EA: 311 5 ti 10 ti 3 ti 5 ti 10 ti 
1 min  3.79 3.28 2.73 3.74 3.23 2.69 
30 sec  2.43 2.18 1.93 2.19 2.13 1.88 
15 nec  1.92 1.60 1.33 1.81 1.54 1.29 
PER MO: 
1 min__ 296.00 427.00 712.00 341.00 491.00 816.00 
30 see  190.00 284.00 503.00 200.00 324.00 572.00 
15 sec ..... _ 150.00 208.00 348.00 165.00 235.00 391.00 
Class 13-less 20%. 

8. PROGRAM TIME RATES 
A B-. 

1 hr 1/2 hr 1/4 hr 1 hr 1/2 hr 1/4 hr 
1 x  50 30 20 40 22 15 
52 x _ 45 25 18 34 20 14 
104 x 40 22 16 32 18 12 
312+ ......... 38 20 14 28 16 11 

WO R A-FM 
1957 

Media Code 4 240 3751 9.00 
Radio Americas Corp., Box 43, Darlington Bldg., 
Mayaguez, P. R. 00708. Phone 809-832-1150. Cable 
address "Raco." 

I. PERSONNEL 
General Manager-Glenn A. Tryon. 
Resident Manager-Iteinaldo Rodriguez. 
Chief Engineer-Hector Nicolau. 

3. FACILITIES 
ERP 5.500 w.; 97.5 mc. 
Operating schedule: Mon thru Sat 6 am-midnight á 
Sun 7 am-midnight. AST. 
Antenna ht.: 3.000 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, da, 4e. 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 131), 14b, 15e. 
Basle Bates: 20b, 21a. 21e, 21d. 22b, 23a, 23b, 24a. 

25c, 26, 27. 28b, 28e, 29a, 29b, 30, 31, 32b, 33d. 
Contracts: 40a, 41, 42b, 42d 44b 45, 46, 47e, 48, 49, 

51a, 51c. 
Comb.; Cont. Discounts: 60b, 60d. 60e, 60f, 601), 601, 
Me, 62b, 62d. 

Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with WORA-AM, WORA-TV, Mayaguez, 
P.R. 

TIME RATES 

Sold only in combination with WKYN-FM San Juan, 
P. R. See listing under San Juan. P. R. 

WPRA 
1937 

Media Code 4 24(14000 4.00 
WPRA, Inc.. Box 869, Mayaguez, P. R. 00709. 
Studio-13 N. Rio St., Mayaguez, P. It. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Andres Camara, 
Sales Manager-Mario Acosta. 

3. FACILITIES 
1.000 w.: 990 he. 

4. AGENCY COMMISSION 
15/0 time only: parable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 20a. 
Contracts: 40, 48. 49. 
Cancellation: 73b, 

TIME RATES 
No. 11 Et! 11/1/68-Ree'd 12/20/68. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 15 see 

1 r  3.00 2.00 1.50 
7. PACKAGE PLANS 

MONDAY THRT_1 SATURDAY 
PER DAY, EA: 4 ti 6 ti 8 ti 10 ti 
1 min  2.00 2.80 2.70 2.60 
30 sec.  1.90 1.80 1.70 1.60 
15 ser  1.40 1.30 1.20 1.10 
3 month minimum. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x  50.00 27.50 15.00 

WT! L 
1950 

Media Code 4 240 4250 5.00 
Mayaguez Radio Corp.. Box 1360, Mayaguez, P. It. 

00708. Phones 832-1290-1-2. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Gilbert Mamery. 
Program Director-Rafael Colon Dian. 
Station Manager-Patrick, It. Fremalott. 

2. REPRESENTATIVES 
Pan American Broadcasting Company. 
San Juan-Svend A. Schellenberg Associates. 

3, FACILITIES 
1000 w.; 1300 Itc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 4c, 5, 6a, 7a, 8. 
Rate Protectinn: 15b. 
Basic Rates: 22b. 23a, 24a. 
Contracts: 40a. 48. 
Comb.: Cont. Discounts: 60b. 02b, 62e. 
Cancellation: 70a, 70e, 715, 73a. 
Length of commercial copy: 
5 minutes  1.30 minutes 
15 minutes  4:00 minutes 
30 minutes  9:00 minutes 
60 mlnutes  18:00 minutes 

TIME RATES 
Na. 7 Mr 3/1/69-Reed 4/3/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 15 see 

1 z  4.15 2.55 1.80 

7. PACKAGE PLANS 
-Mon thru Sun-- -Mon thru Sat-
1 min 30 see 15 see I min 30 sec 15 see 

10 ti  805 570 360 720 500 225 
5 ti  510 340 230 450 300 205 
Minimum 3 months. Across the board. 
Entire package 8 pm-6 am less 25%. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  59.00 32.00 17.00 9.00 
26 x  57.00 30.00 16.00 8.25 
52 x  54.00 28.00 15.25 7.80 
104-312 x  52.00 27.00 14.75 7.45 

PONCE (4 AM) 

WISO 
1953 

Media Code 4 240 4500 3.00 
South Puerto Rico Broadcasting Corp., Box 2023, 
Torres Bldg., Roosevelt and Torres Sts., Ponce, 
P. It. 00731. Phones 812-1257, 4124. 

I. PERSONNEL 
General Manager-Luis E. Freyre, 

2. REPRESENTATIVES 
Pan American Broadcasting Company. 

3. FACILITIES 
1,000 w.; 1260 hr. 
Operating schedule: 6:00 am-midnight. AST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2e, 35, 3b, 3c, 3d, 4a, 4e, 5, 8e, 7a. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 21d, 22s, 23a, 24a, 24b, 24e. 

26, 28b, 22e. 29a, 30, 31. 32b, 33e. 
Contracts: 40e, 40b, 41, 42e, 42c, 43, 44a, 44b, 45, 

47a. 47d, 47e, 48, 49, 51a, 51b, 51c. 
Comb.; ConL Discounts: 60a, 60d, 80e, 61e, 61b, 

62b, 62d. 
Cancellation: 7015. 70e, 71b, 73a, 73b, 
Prod, Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 El! 3/1/67-Rec'd 2/17/87. 
6. SPOT ANNOUNCEMENTS 

I min 45 see SO tee 
1 U_. 4.50 3.25 2.50 
100 4.30 3.10 2.40 
260 or more._  -- 4.10 2.95 2.30 

7. PACKAGE PIANS 
(Mon thru Fri) 

PER MO: 5 ti 
1 min.    320 
30 sec. 220 

(Mon thru Sat) 
I min__ 395 660 935 
30 sec.. 250 440 620 
15 sec......._.._.._..................... 175 285 391 

(Mon thru Sun) 
1 min    450 765 1080 
30 sec.._ 285 500 710 
15 see. ....... ....   200 320 130 
13 weeks minimum. 

8. PROGRAM TIME RATES 
I x 26x 52x 104x 

1 hr_____........ 50.00 47.50 45.00 42.50 
1/2 hr   26.00 24.00 23.00 22.00 
1/4 hr...........,,, 15.00 14.00 13.00 12.00 

WLEO 

15 see 
1.80 
1.70 
1.60 

IL PROGRAM TIME RATES 1 hr 1/2 hr 10 min 
1 U   70 00 40.00 15.00 
52 ti   60 00 35.00 13.00 
104 ti 55.00 30.00 31.00 
812 or more ti____-_____ 45.00 25.00 10.00 

WPRP 
1936 

Media Code 4 240 5250 4.00 
The Voice of Puerto Rico, Inc., Box 430. Ponce, 

Puerto Rico 00731. Phone 842-0166. 841-7001. 
I. PERSONNEL 
Resident Manager-Miguel A. Borrero. 
Sales Manager-Carlos Morales. 
Program Director--Jorge L. Rosaly. 

2. REPRESENTATIVES 
Island Network, Suite 1513, First Federal Bldg. Box 

9986, Santurce, P. R. 00908, Phone 809-723-8088. 
3. FACILITIES 

5.000 w. days, 500 w. nights; 910 lee. 
Operating schedule: 5-12:15 am, AST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

10 tl 15 tl 20 01 5. GENERAL ADVERTISING See coded regulations 
575 780 950 General: Is, 2e, 3a, 3b, 4a, 4e, 5, 60. 7a, 8. 
360 470 580 Rate Protection: 10b, 11b, 12b, 131). 14b. 
250 340 410 Basic Rates: 20a. 20b. 21a. 21b. 2Id, 22b. 23a. 2315, 

24a, 25c, 26. 27, 28b, 28e. 29a, 29b, 30. 31, 324, 
1270 33d, 
780 Contracts: 40a, 41, 42b, 424. 44b, 45, 46, 47e, 46, 
470 40, 51a. 51e. 

Comb.; Cont. Discounts: 60b, 604. 60e. 60f, 60b. 801, 
61c, 62b, 62d. 

Cancellation: 70a. 70e. 71a. 73a. 73b. 
Prod. Services: Rn, 82. 
Programs and announcements In Spanish or English. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eli 9/1/66-Reed 8/31/66. 
A-7 ant-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
A 

I min/100 words 5.00 
SO sec/50 words ........4.00 
15 sec/25 words  3.00 

7. PACKAGE PLANS 
SPECIAL MONTHLY PACKAGE 

-Mon thin Sat- -Mon Om Sun-
EACH: I min 30 sec 15 see I min 30 see 15 see 
3 4.61 3.20 2.48 4.56 2.96 2.41 
5 ti 4.39 3.07 2.31 4.33 3.01 2.25 
10 U.-- 3.83 2.68 2.10 3.78 2.54 2.05 
PER MO: 
3 ti  360. 250. 194. 415. 270, 220. 
5 ti....,  571. 571. 400. 301, 659. 459. 343. 
10 ...... 996. 697. 547. 1146. 770. 623. 
Minimum 3 month contract. 
Class it-leso 20%. 

8. PROGRAM TIME RATES lx 52x 104x 312+ 
1 h   55 50 45 42 
1/2 hr  35 30 26 24 
1/4 hr   22 20 18 16 

CLASS B 
1 hr    45 40 35 30 
1/2 hr  26 24 22 20 

16 15 14 12 

1350 
890 
525 

312x 
40.00 
21.00 
11.00 

1956 

Media Code 4 240 4750 4.00 
Ponce Broadcasting Corp., Box 38, Playa Ponce, P. R. 

00731. l'hone 842-3038. 
I. PERSONNEL 

I'res. & Gen'l Mgr.-Charles Cordero, 
Assistant Manager-Felix Irizarry, 
Technical Director-Julius II, Coma. 

3. FACILITI ES 
250 w.; 1170 Ire, Non-directional. 
Operating schedule: 24 bra. daily. AST. 

4. AGENCY COMMISSION 
15% on time only; 2% discount 20 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 411, 4c, 5, 6a. 7a, IL 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 2013, 210, 21b, 21c, 22b, 23a, 24e, 26, 

28e. 
Contracts: 41, 46, 47e. 
Cancellation: 72, 73a. 
Prod. Services: 82. 

TIME RATES 
No. 8 EST 10/1/68-Reed 11/29/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 15 see 

1 x  4.50 2.75 1.85 
7. PACKAGE PLANS 
PER MO:  10 1 min 30 sec 15 see 
5 ti   4"5 275 175 

ti  725 450 300 
Less than 5 ti, extra 10%. 

8. PROGRAM TIME RATES 

1 hr  1 x... 60 30 15 
DISC 13 wk (minimum)- OUNT 1/2 hr 1/4 hr25% 

WPAB 
1939 

Media Code 4 240 5000 3.00 
Portorican American Broadcasting Co., Inc., Box 786. 

65 Infantry Ave., Ponce, P. It. 00731, Phone 842-
3260. 

I. PERSONNEL 
Pres. & Gen'i Mer.-A. Gimenez-Aguayo. 
Ass't Mgr./Operations-Alfonso Glmenez. Jr. 
Ass't Mgr./Administration-Luis W. Morales. 

2. REPRESENTATIVES 
San Juan-Svend A. Schellenberg Associates. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 550 kc. 

Non-directional. 
Operating schedule: 6:00 am-midnight Mon thru Sat; 
7:00 am-11:00 pm Sun. AST. 

4. AGENCY COMMISSION 
15% on net station time charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4c, 5, (la, 7e, 8. 
Rate Protection: 15b. 
Basic Rates: 20b. 21h, 214, 23a, 24a, 26, 28e. 31. 
Contracts: 40a, 45, 46, 48. 51a. 
Comb.: Cont. Discounts: 60a. 61a, 62d. 
Cancellation: 70a, 70e. 71a, 72. 73a. 
Prod. Services: 80, 81, 82. 
Programs and announcements may be made in either 
Spanish or English. 

TIME RATES 
Rates effective January. 1066. (Card No. 11.) 

Card received October 28, 1965. 
6. SPOT ANNOUNCEMENTS 

(Regular schedule only) 
1 6.00 15 see  300 
30 see. _ 4.00 
(Mon-Sat or Mon-Sun) 

7. PACKAGE PLANS 
PER MONTH 

-Mon-Sat- -Mon-Sun-
3 ti 5 ti 10 t1 3 ti 501 10 tl 

1 min _ 430. 660. 1170. 500. 765. 1350. 
30 sec  285. 440. 780. 330. 510. 900. 
15 sec ..... 215. 330, 585. 250. 380. 675. 
Across the boned when available. 1 product only. 
Contracts for a minimum of 3 consecutive months. 

RIO PIEDRAS (2».4) 
WRAI 

1949 

e 

B 
4.00 
2.75 
2.25 

Media Code 4 240 5325 4.00 

Radio Aeropuerto Inc., Box 1262, Hato Rey, P. It. 
00919. 

Other office-400 Ponce de Leon Ave.. Rio Piedras, 
P. R. 00919. Phone 767-0098; 766-5000. 

I. PERSONNEL 
Prea. A Gen't Mgr.-Carlos Piratic) Lope& 
Chief Engineer-Espinosa Orta. 

3, FACILITIES 
250 w.: 1520 Sc. 
Operating schedule: 6:00-1:00 am. AST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 4a, 5. 
Rate Protection: 10e. 11c, 12c. 
Basic Rates: 220. 24b. 
Contracts: 40a. 45. 
Cancellation: 70a, 70e, 71a. 73a. 

TIME RATES 
Rates effective July 1, 1965. (Card No. 3.) 

Card received September 7, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min .... _________ 4.00 15 sec_______ 2.50 

7. PACKAGE PLANS 
SPECIAL PACKAGES 

Minimum contract for packages 3 months or 500.00. 
30 SECOND PACKAGES 

Per Per 
day spot 
11.20 2.80 
13.75 2.75 
16.20 2.70 
18.55 2.65 
20.80 2.60 
22.95 2.55 
25.00 2.50 

on- on- on-
PER DAY: Fri Sat Sun 
4 ti... 246.40 291.20 336.00 
5 ti...._ ....... 302.50 357.50 412.50 
6 ti  356.40 421.20 486.00 

ti  408.10 482.30 556.50 
8 tl..._.._   457.60 540.80 624.00 
9 ti 504.90 596.70 688.50 
10 ti...___ 550.00 650.00 750.00 

1 MINUTE PACKAGES 
4 ti ....... ___. 334.40 395.20 456.00 15.20 3.80 
5 ti 412.50 487.50 562.50 18.75 3.75 

488.40 577.20 666.00 22.20 5.70 
7 ti  562.10 864.30. .. . 65 
8 It  633.60 748.80 964.00 28.80 3.60 
9 U._ 702.90 830.70 958.50 31.95 3.55 
10 ti  770.00 910.00 1050.00 35.00 3.50 
Spots will he distributed proportionately morning. 
afternoon and night. Special times charged 10% extra. 

(Rio Piedras continued on next page) 
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Rio Piedras-Continued 

WU NO 
1949 

e R AB 

Media Code 4 240 5775 0.00 
The San Juan Broadcasting Co.. Box Q. WUNO 

Bldg., flato Rey, P. R. 00919. Phone 765-4720. 
Offices-Antigua Carr R. P. a Caguas. 

I. PERSONNEL 
President-W, M. Carpenter. 
General Manager-Mariano Angelet Escudero. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1320 kc. 

Non-directional. 
Operating schedule: 20 bra daily. AST. 

4. AGENCY COMMISSION 
15% on net time; 2% cash discount 10 days. 

3. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, lb, 3a. 3b, 3d, 40. 4e. 5, 6b, 7a, 8. 
Rate Protection: 10b, 11b. 12b, 13b. 14b. 
Basic Rates: 20b, 21a, 22a, 23a, 24a, 28b, 28c, 30. 

31 
Contracts: 40a, 41, 4.2a, 42c, 44a, 45. 46, 47a, 48, 

50, 510, 51b. 
Comb.; Cont. Discounts: 60a, 60c, 60d, 60e, 60f. 
Contracts subject to cancellation on 28 days' prior 
written notice for programs and for announcements. 
Contracts may be renewed providing there in no in-
terruption in service on 28 days' written notice for 
programs and for announcements. 

TIME RATES 
No. 4 Eff 7/68-Ree'd 11/4/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

Ea   12.50 8.50 4.00 
7. PACKAGE PLANS 

WEEKEND SATURATION PLAN 
30 see 

Sat & Sun 30 spots. ea  5.00 
SPECIAL PACKAGES-MON TRIM Fil! 

I min MI see 
400 ti (10 per day) ea  8.50 6.00 
320 ti (8 per day) ea  8.75 6.25 
240 ti (6 per day) e-  9.00 6.50 
160 ti (4 per day, a  10,00 6.75 
Minimum contract 8 weeks. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

Ea  135 85 50 

SAN JUAN (9 AM; 6 FM) 

WAPA 
1947 

Media Code 4 240 6000 2.00 
Hearst Radio, Inc., Box 4563, San Juan, P. R. 00905. 

Phone 724-3000. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Ray Owen. 
Program Director-Francisco Aranzamendl, Jr. 
Commercial Manager-Carlos Vizcarrondo. 

2. REPRESENTATIVES 
New York-Edward Petry & Co., Inc. 

3. FACILITIES 
10.000 a.; 680 kg. 
Operating schedule: 5:10 am-midnight Mon thru Sat 
7:00 ant-11:00 pm Sun. AST, 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, la. 3a, 313, 3d, 4a, 5, 6a, Ta, 8. 
Rate Protection: 10e, lle, 12e, 13e. 14e, 15a, 15b, 

16. 
Basle Rates: lftb, 21a, 21b. 21e, 21d, 22a, 22b, 21e. 

23b. 24c, 25a, 26, 28b, 28e. 29s. 
Contracts: 40a, 41. 42b. 45, 46, 47a. 48, 55e. 
Comb.: Cont. Discounts: 690. 60d, 60e, 60g. 61c, 624. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with MRS Radio Network. 
Maximum length of contract 1 year; minimum 1 
broadcast weekly. 
1 hour equals 57 minutes; 1/2 hour equals 27 min-
utes; 1/4 hour equals 19 minutes. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Ree'd 4/19/68. 
6. SPOT ANNOUNCEMENTS 

-ROS--- -Spec Pos-
10 see 30 see 1 min ID see 30 see I min 

10 x__.......... 5.00 7.35 14.59 5.90 9.05 17.60 
20 x  4.75 7.00 13.75 5.65 8.75 17.00 
40 x   4.50 6.75 12.00 5.40 8.45 16.40 
80 x.........-  4.25 6.50 12.25 5.15 8.15 15.80 
160 x__ ....... 4.00 6.25 11.50 4.90 7.85 15.20 
320 x  3.75 6.00 10.75 4.65 7.55 14.60 
680 x.  3.50 5.75 10.00 4.40 7.25 14.00 

8. PROGRAM TIME RATES 5 min 1/4 hr 1/2 hr I hr 
x  25 40 75 125 

WBMJ 
1968 

Fr A B 

Media Code 4 240 6125 7.00 

Mid-Ocean Broadcasting Corp., Penthouse. San Juan 
Darlington Hotel, San Juan. P. R. 00907. Phone 
724-1190, TWX RCA 325467. 
STATION'S PROGRAMMING DESCRIPTION 

WB51.1: Programmed for mass appeal. 
MUSIC: current hits 50%. middle-of-the-road 40%. 
Spanish 10%. 6 air personalities handle all programs. 
Emphasis on local activities and personalities. Au-
dience participation through telephone and write in 
contests. NEWS. 20-20 format. emphasis local 50%. 
national and International 50%. 2 mobile units, direct 
underseas cable to U.S. wire service. Reed 12/26/68. 

I. PERSONNEL 
President-James L. Saphier. 
Vice-Pres. & Gen'l Mgr.-Itobert Lee Bennett. 
Commercial Manager-William Johnson. 

3. FACILITIES 
10.000 w. days, 5.000 w. nights: 1190 kg. Directional. 
Operating schedule: 24 hours daily. AST. 

4. AGENCY COMMISSION 
15% time only; cash discount 2% 10 days. Net 30 
days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 25, 2b, la, 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b, 15a, 16. 
Basic Rates: 20b. 21a, 21b, 21d, 22a, 22b, 23a. 24b, 

24c, 250. 28b, 28c, 29b, 30, 32b. 
Contracts: 400. 41, 42b. 42d, 44s, 45, 46, 47a, 48, 49. 

51a, 51b. 
Comb.: Cont. Discounts: 60a, 60f. 601. 61b, 621). 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, lib. 
Prod Services: 80, 82. 
Programmed entirely in English. 

TIME RATES 
No. 3 E)f 7/1/69-Reed 8/6/69. 

AA-Mon thru Sat 6-9 am. 
A-Mon thru Sat 9 am-7 pm. 
B-Mon thru Sat after 7 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
-AA---- -B 
1 min 30 see 1 min 30 see 1 min 30 see 

1 x  16.00 13.10 11.80 9.50 8.50 6.80 
26 x  14.50 11.80 10.60 8.50 7.60 6.10 
52 x  13.10 10.60 9.50 7.60 6.80 5.50 
104+ ..._   11.80 9.50 8.50 6.80 6.10 5.00 

(*) A spots 4-7 pm, extra 10%. 
7. PACKAGE PLANS 

ROS 
EA: I min- -30 Sec---
PER WK: 13 wk 26 wk 52 wk 13 wk 26 wk 52 wk 
6 ti  7.69 7.33 6.07 6.18 5.86 5.54 
12 tL ....... 7.60 7.24 6.88 6.10 5.78 5.46 
18 ti 7.51 7.15 6.79 6.02 5.70 5.38 
14   7.42 7.06 6.70 5.94 5.62 5.30 
30 ti  7.33 6.97 6.61 5.86 5.54 5.21 
36 ti  7.24 6.88 6.52 5.78 5.46 5.14 
42 tL  7.15 6.79 6.43 5.70 5.38 5.06 
48 ti  7.06 6.70 6.34 5.62 5.30 4.98 
54 U. .... 6.97 6.61 6.25 5.54 5.22 4.90 
60 ti  6.88 6.52 6.16 5.46 5.14 4.82 
66 ti  6.79 6.43 6.07 5.38 5.06 4.74 
72 ti  6.70 6.34 5.98 5.30 4.98 4.66 

10. SPECIAL FEATURES 
NEWSCASTS 

AA A B 
(Headlines ...... _.._... ............... _......_  12 10 
'45 min  18 15 "12 
26 week minlmurit, 

(t) Includes 15 sec open, 30 sec spot, 15 sec close. 
(r) InchÉdes 15 sec open, 1 min spot, 15 sec close. 
(*) Weekdays only by special arrangement. 

WHOA 
1954 

13 Ale 
Media Code 4 240 6250 3.00 

Continental Broadcasting Corp., Box V.. 105 Padre 
de las Cases, Esq. Munoz Riveria. Hato Rey. P. R. 
00919. Phone 765-8700. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Carmine Mendez. 

3. FACILITIES 
5.000 w.; 870 ka 
Operating schedule: 19 hours daily. AST. 

4. AGENCY COMMISSION 
15% on net station time; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a, 4c. 
Rate Protection: 10b, 11b, 12b, 13b, 146 15b, 
Basic Rates: 20b, 21a, 21b. 22a. 29a, 30. 
Contracts: 440, 44b, 45, 46. 50. 51b. 
Comb.: Cont. Discounts: 60h. 601, 61a, 61b, 62d, 
Cancellation: 70a. 71a, 72. 73a. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American Information Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Et! 3/1/67-Reed 9/11/67. 

6. SPOT ANNOUNCEMENTS 
lx 26x 53x 1115x 

1 min. ....... ...... _ ......... _..._ 8.00 7.00 6.00 5.00 
30 sec  5.75 5.00 4.25 3.50 
15 sec    2.50 

WIAC WIAC-FM 
1947 1961 

Media Code 4 240 6500 1.00 
Bestov Broadcasting. Inc. of Puerto Rico, Box 4504, 
San Juan, P. R.: Ponce De Leon Ave., 1201 San-
turce, P. R. 00901. 

I. PERSONNEL 
General Manager-Luis A. Melia, 

3. FACILITIES 
10,000 w.; 740 kg. 
Operating schedule: 6:00 am-midnight. AST. 
FM FACILITIES 
ERP 91,600 w.: 102.5 mc. 
Antenna ht.: 142 ft. above sea level. 
Operating schedule: 7:00 am-11:00 pm daily. AST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 4c, 5, 60, 7b. 
Bate Protection: 10b, 11b, 12b, 1313, 14b. 
Basic Rates: 200, 22a, 23a, 240, 241), 250, 28b, 29a. 
Contracts: 40a. 46, 48. 
Comb.: Cont. Discounts: 60b, 61b, 62e. 
Cancellation: 700, 70e, 71b, 73a. 

TIME RATES 
Rates et7ective April 1, 1964. (Card No. 4.) 

Card received April 17, 1964. 
6. SPOT ANNOUNCEMENTS 
1 min  7.00 15 sec  2.50 
30 sec  4.00 

7. PACKAGE MLANb 

(Monday thru Saturday) 
- Per month 

rain see 
5 ti    950. 490. 
n ti 1610 935 

(Monday thru Sunday) 
5 ti  965. 555. 
10 IL_ ..............   1825. 1050. 
15 ti  2540. 1410. 
All packages are across the board only. 

8. PROGRAM TIME RATES 
(5:30 am-11:00 pm) 

1 hr 1/2 hr lftl hr 
50.00 27.00 

26 ti  75.00 47.00 25.00 
53 ti  70.00 44.00 23.00 
103 ti _ 65.00 41.00 21.00 
312 or more ti  60.00 38.00 19.00 

WI TA 
1947 

Media Code 4 240 6750 2.00 

WI TA-FM 
1961 

Electronics Enterprises, Inc.. Box 2692, El Imparcial 
Bldg., San Juan, P. R 00903. Phone 724-3591. 

Address all communications to Treasurer. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Iris Miens De Ayuso, 
Treasurer-Guillermo O'Neill. 
Director-Jose A. Geigel. 

2. REPRESENTATIVES 
International Newspaper Representative, Inc., 501 
Madison Ave_ New York 22. N. Y. 

3. FACILITIES 
10,000 w.; 1140 kg. 
Operating schedule: 24 hours daily. AST. 
FM-ERP 10,000 w.; 93.7 mc. 
Antenna ht.: 215 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net station time charges; no cash dlsount. 

5. GENERAL RATE POLICY 
Contracts must be signed specifying the number of 
periods not to exceed one year's duration and provide 
for a minimum of one transmission weekly. 

TIME RATES 
No. 5 Eff 8/1/68-Reed 9/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x I04x 312+ 

1 min.  10.00 9.00 8.00 7.00 
30 sec  7.50 7.00 6.00 5.50 
15 see  4.00 3.50 3.00 2.75 

7. PACKAGE PLANS 

SPECIAL PACKAGE DEALS 
(Minimum of 13 consecutive weeks) 

MON THRU FRI 
15 see 90 see I min 

5 ti  297.69 595.38 737.75 
10 ti  595.38 1071.68 1327.95 

5 ti 
10 ti 

SAT 

SUN 
5 ti  416.76 833.52 11160.85 
10 ti  833.52 1464.34 1:109.53 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 5 min 

1 x  95.00 55.00 30.00 15.00 
52 x  85.00 50.00 27.50 13.00 
104 x  75.00 45.00 25.00 11.00 
312+   70.00 40.00 22.50 10.00 

10. SPECIAL FEATURES 
News Program broadcast simultaneously, Mon thru 
Sat from 6-8:30 am. includes WITA-All, WITA-FM, 
San Juan, and WRJS, San German, (No frequency 
discount): 
1 min  15 15 sec - 7 
30 see  12 

357.23 714.46 910.00 
714.46 1286.03 1638.00 

WKAQ 
1922 

Media Code 4 240 7000 1.00 

El Mundo Broadcasting Corp., Box 9668, San Juan, 
P. R. 00936. 

Studios: 383 Franklin D. Roosevelt Ave., Hato Rey, 
P. R. 00918. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-V, Lamas, Jr. 
Station Martager-Reinaldo Royo, Jr. 
Sales Manager-Rafael A. Vega. 

2. REPRESENTATIVES 
Inter•Anterican Publications, Inc. 

3. FACILITIES 
5.000 w.: 580 kg. 
Operating schedule: 24 hours daily. AST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, Sb, 3d, 4a, 4c, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12e, 13b, 14b. 
Basic Baba: 20b, 21b, 22a, 23a, 26, 27, 30, 31, 33a. 
Contracts: 40a. 42e, 43, 44a, 45, 46. 47e, 48, 49, 50, 

51a, 51e. 
Comb.: Cont. Discounts: 61e, 62b. 
Cancellation: 70a, 70e, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Programs and announcements made in Spanish. 

TIME RATES 
No. 19 Eff 3/1/69-Rec'd 3/28/69. 

6. SPOT ANNOUNCEMENTS 
A-6 am-7 pm. 
B-All other times. 

A 
I min 30 see 15 see 1 min 30 sec 15 see 

Ea   16.00 11.00 8.60 14.10 9.00 6.00 

nee 
275. 
0.25. 
750. 

PUERTO RICO 
7. PACKAGE PLANS 
A-8 am-7 pm. 
A Sr B-8 am-midnight. 

-15 see- -30 see-. 
A, DAILY: 5 ti 10 ti 5 ti 10 ti 
Mon thru Sat  950 1780 1215 2280 

310. Mon thru Sun  1105 2070 1415 2660 
$90. Men Mon 
940. DAILY: -thru Sat- -thru Sun-

5 ti (3A, 213)  835 1125 970 1310 
10 ti (6A, 4B)  1570 2120 1830 2445 

8. PROGRAM TIME RATES 
A-6 am-7 pm. 
B-All other times. 

 A  
I hr 1/2 hr 1/4 hr 

I x  160 100 60 
52 x_  155 95 55 
104 x  145 90 50 
312+- 135 85 45 

10. SPECIAL FEATURES 
A-6-8 am. 
B-5:30-6 am. 

RADIO RELOJ 
Broadcast simultaneously Mon thru Sat 5:30-8 am 
including all spots at following combined rate (in-
cludes WKAQ, WKAQ-FM, San Juan, WLEO, Ponce, 
WK.I13, Mayaguez and WABA, Aguadilla): 

A  B-
1 min 30 see 15 see I min 30 see 15 see 

Ea   27.80 18.80 13.80 23.30 15.30 10.80 

1 hr 
130 
125 
120 
115 

WKAQ-FM 

 B--
1/2 hr 1/4 hr 
75 40 
70 38 
65 38 
60 31 

1958 
Media Code 4 240 7125 6.00 

El Mundo Broadcasting Corp., Box 4068, San Juan, 
P. it. 00936. 

Studios: 383 F. D. Roosevelt Ave., Hato Rey, P. It, 
00918. 

I. PERSONNEL 
Vice-Pues. & Gen'l Mgr.-V. Lamas, Jr. 
Station Manager-Reinaldo Royo, Jr. 
Program Director-Purist Balseiro, 

2. REPRESENTATIVES 
Inter-AmerIcan Publications, Inc. 

3. FACILITIES 
ERP 50,000 w. (horiz. & vert.) : 104.7 rec. Stereo. 
Operating schedule: 5:30 am-11 pm. AST. 
Antenna ht.: 287 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only: payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
See WKAQ listing for coded regulations. 

TIME RATES 
No. 1 Eff 6/1/68-Reed 6/3/68. 

6. SPOT ANNOUNCEMENTS 15 see 30 see 1 mire 
1 x  1.60 2.60 3.60 

7. PACKAGE PLANS 
3 CONSECUTIVE MONTHLY PACKAGES 

(Mon thru Sat) 
3 ti 601 10 tl 

15 sec 105 205 340 
  175 340 540 

1 min  235 460 740 
(Daily) 

15 sec  120 230 380 
205 400 625 

1 min  280 550 875 
8. PROGRAM TIME RATES lx 26x 52x 104+ 
1 hr.. ............. ........ ...... 46 42 38 34 
1/2 hr . ... _ _ 26 23 21 19 
1/4 hr  15 14 13 12 

WKVM 
1945 

Media Code 4 240 72502.00 
American Colonial Broadcasting Corp., Box 4189 San 

Juan, Puerto Rico. Phones 722-0151. 721-0123. 
All correspondence: WKVM. 1000 Ponce de Leon Ave. 
Santurce. Puerto, Rico. 00908. 

I. PERSONNEL 
Pres. it Gen'l Mgr.-Ralph Perez Perry. 

2, REPRESENTATIVES 
Pan American Broadcasting Company. 

3. FACILITIES 
25,000 w.; 810 kg. 
Operat'-v schedule: 5:30-1:00 am Mon thru Fri; 6:00 
-1:00 an. ":.t•. 7:00-1:00 am Sun. AST. 

4. AGENCY -COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Contract must be signed, specifying the number of 
programs or announcements, not to exceed one year. 
and provide for a minimum of one broadcast every 
week. 
Length of commercial copy: A maxima.. et 9uu words 
during each 15 minute program time. Station breaks 
limited to 15 seconds. 
One minute announcements-not over 100 wards. 
Half minute announcements-not over 50 words. 
Fourth minute announcements-not over 25 words. 

TIME RATES 
Rates effective January 10. 1966. 
Rates received February 4, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min 15 15 sec  8 
30 sec  10. 

7. PACKAGE PLANS 
SPECIAL 3 MONTH PACKAGE 

3-month contract minimum, not less than 3 spots 
daily Mon thru Sat, distributed morning, afternoon. 
and night. No frequency discount. 
1 min.  12. 15 sec. ......... ....... 6. 
30 sec  B. 

8. PROGRAM TIME RATES 
I hr  200.00 1/4 hr_____. ... 75.00 
1/2 hr____.____ 125.00 

10. SPEC1,111- FEATU RES 
RADIO REPORTER PROGRAM SPOTS 

(no frequency discounts) 
15 sec  S. 

klnisien 20e  13. 

(San Juan continued on next page) 
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San Juan-Continued 

W K V M-FM 
1965 

Media Code 4 240 7251 0.00 
American Colonial Broadcasting Corp., Box 4583, 
Domenech Ave. 400, Bato Rey, P. It. 00918. Phone 
765-0393. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ralph Perez Perry. 
Program Director-Gladys It. de Aponte. 

3. FACILITIES 
ERP 50.000 w.: 105.7 me. Stereo. 
Operating schedule: 6 am-11 pm. AST. 
Antenna ht.•. 14 ft. below average terrain. 

4. AGENCY COMMISSION 
15% time only: 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 2b, 3a. 3b. 3e. 3d, 4a, 4c, 5, 68, 7a, 
Rate Protection: 10e. lia, 12a. 13a, 14a, 15b. 
Basic Rates: 20a. 20b. 21a. 21b, 21e. 21d. 22a. 22b, 

238. 23b, 24b, 24c. 25a, 26, 28b, 28c, 30, 32b. 
Contracts: 40a. 41, 42b, 42d, 445. 44b, 45, 46, 47e, 

48. 49. 
Comb.: Cont. Discounts: 60h, 60d. 60e, 60f. 60h, 61e. 

61b. 62a. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eff  Rec'd 7/22/68. 

G. SPOT ANNOUNCEMENTS 
Ix 260 52x I04x 157x 211+ 

1 min  3.30 3.25 3.20 3.10 3.00 2.90 
30 sec  2.25 2.15 2.05 1.90 1.80 __ 
15 sec  1.50 L45 1.40 1.30 1.25 

7. PACKAGE PLANS 
MONTHLY PACKAGES 

PER WK, EA: 
11 ti 16 ti 19 tl 22 ti 31 tl 97 tl 40 ti 

I min 3.20 3.10 3.05 3.00 2.95 2.85 2.80 
30 sec 2.10 1.95 1.90 1.85 1.80 1.75 1.70 
15 sec 1.40 1.35 1.30 1.25 1.20 1.15 1.10 

13-WEEK PACKAGES 
15 SECONDS 

-Per Mo-
DAILY: 5 tl 10 ti 
Mon thru Fri  135 260 
Men thru Sat  159 304 
Mon thru Sun  177 340 

30 SECONDS 
Mon thru Fri  190 368 
Mon thru Sat  224 434 
Mon thru Sun  253 491 

1 MINUTE 
Mon thru Fri 303 
Mon thru Sat  360 
Mon thru Sun  .. 413 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1 hr  40 36 33 
1/2 hr  24 21 19 
1/4 hr _ ..... 14 13 12 

10. SPECIAL FEATURES 
10-SECOND TIME SIGNAL 

8 ti daily, per wk... 84 

WKYN (FM) 
1961 

Media Code 4 240 7501 8.00 
Quality Broadcasting Corp. of San Juan, Box 9986, 

First Federal Bldg., Santurce, P. R. 00908. Phone 
725-4020. 

I. PERSONNEL 
President--Alfredo Ramirez de Arellano, 
General Manager-Glenn A. Tryon. 
Assistant Manager-Robert S. HambleY. 

3. FACILITIES 
ERP 5.000 w.; 99.9 roe. 
Operating schedule: 6 am-midnight. AST. 
Antenna ht.:  

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4a, 4e, 5. 6a, 713. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 
Basle Ilotes: 20b, 21a, 21e, 21d, 22b, 23a. 236. 24a, 

25e, 26, 27, 28h, 28c, 29a, 29b, 30, 31, 32b, 33d. 
Contracts: 40a, 41. 42b, 42d, 44b, 45, 46, 47e, 48, 

49, 51a. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 601, 

61e, 02.b. Old. 
Cancellation: 70a, 70e. 71a, 730. 73b. 
Prod. Services: 80, 82. 

15 ti 
380 
445 
501 

543 
640 
728 

TIME RATES 
Eff Rec'd 11/14/68. 

Rates quoted below Include WORA-FM, Mayaguez. 
P.It., which duplicates WKYN (FM). 

O. SPOT ANNOUNCEMENTS 
30 sec    2.00 
Minimum 7 days per week, 13-week contract. 

WPRM (FM) 
1959 

ce 
Media Code 4 240 7750 1.00 

Radio Tiempo. Inc., Box 5369, Puerta de Tierra, 
San Juan, P. R. 00906. Phone 724-5335. 

I. PERSONNEL 
President-Segismundo Quinones, Jr. 
Vice-Pres. & Gen'i Mgr.-Tomas Quinones. 
Sales & Prom. Mgr.-F. Soler. 

2. REPRESENTATIVES 
Caribbean Networks, Inc. 

3. FACILITIES 
ERP 17,500 w.; 98.5 me. 
Operating schedule: 6:30 am-midnight. AST. 
Antenna ht.: 120 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 2% cash discount. Bills rendered and due 
monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: na, 2a, la, 3b, 4e, 4d, 5, 6a, 7a. 
Rate Protection: 15b. 
Basle Rates: 20a. 22b. 23a. 24e. 24b, 26, 28b, 29e. 
Contracts: 40c, 42a. 45. 47a. 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e. 71b. 73a. 
Station will not broaacaso more than 2 commercials 
in any one break; all commercial announcements 
will have the same rate, but cannot exceed 30-
seconds. 

(.1 60 min.  5:00 30 min_.. . 3:00 
Said in combination with WNEL, Caguas, P. R. 
See that listing for discount. 

TIME RATES 
No. 3 Eft 12/1/68-Reed 1/31/69. 

6. SPOT ANNOUNCEMENTS 
1 mln 30 see 15 see 

1 x  2 50 2.00 1.50 
7. PACKAGE PLANS 

SPECIAL PACKAGES 
(Minimum 13 consec wk-Mon thru Sun) 

30 SECONDS 
PER DAY: 2 ti 3 ti 481 6 ti 8 ti 
PER WK: 14 ti 21 tl 28 ti 42 ti 56 ti 
Monthly ....... ......... _..._.. 90 135 180 250 325 

596 884 8. PROGRAM TIME RATES 
707 1049 1 hr 1/2 hr 1/4 hr 
810 1206 1 1. 40 30 20 

10. SPECIAL FEATURES 
104+ 3-MINUTE NEWS PROGRAMS 

20 6 ti daily, per month_-_  175 
17 12 ti daily, per month   - 325 
11 TIME SIGNALS 

(Even or odd hours at :15 or :45) 
15 see (9 ti per day, 63 ti per wk), per month 150 

WQBS 
1960 

Media Code 4 240 7900 2.00 

Quality Broadcasting Corp. of San Juan, Box 9980, 
lot Federal Bldg., Santurce, P. It. 00908. Phone 
809-725-4020. 

I. PERSONNEL 
President-Alfredo It. de Arellano, Jr. 
General Manager-Glenn A. Tryon. 
Program Director-Hector Ortiz. 

2. REPRESENTATIVES 
Island Network. 

3. FACILITIES 
1,000 w.; 630 kc. Directional nights. 
Operating schedule: 5 am-midnight. AST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, Sa, 3b, 4a, 4c, 5, 6a, 7e, 8. 
Rate Protection: 10b, 12b, 14b, 15b, 16. 
Basle Rates: 20a, 21a, 23a, 24e, 26, 27, 28b, 29a, 

33a. 
Contracts: 408, 41, 42b. 42d, 44e. 45, 46, 48, 51e. 
Cancellation: 708, 70e, 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 1 Eft 2/3/69-Reed 8/4/69. 

6. SPOT ANNOUNCEMENTS 
15 see 30 see I min 

7 12 

7. PACKAGE PLANS 

SPECIAL PACKAGES 
(Rotates proportionately morning, afternoon & evening) 

MONDAY THRU FRIDAY 
PER DAY: 3 ti 6 ti 9 ti 
PER WK: 15 ti 30 ti 45 ti 
15 see  3.75 3.60 3.40 
30 see  6.50 6.25 6.00 
1 min ........... _ ..... ____._  9.75 9.00 8.50 

MONDAY THEM SATURDAY 
PER DAY: stl 6t1 
PER WK: 18 ti 36 ti 
15 sec  3.65 3.45 
30 sec.  6.35 6.15 
1 min..... ...... _ ...... ___._   9.50 8.85 

MONDAY THRU SUNDAY 
PER DAY: 3 ti 6 ti 
PER WK: 21 tl 4201 
15 sec 350 325 
30 sec.  6.20 5.95 
1 min.  9.25 8.70 
3 months minimum, non-cancellable. 

12 tl 
60 ti 
3.30 
5.75 
8.25 

SAN SEBASTIAN 
WF BA 

1965 
Media Code 4 240 8100 8.00 
Pepino Broadcasters, Inc., Box CC, San Sebastian, 

P. R. 00755. Phone 896-1005, 1024. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Felix Bonnet-Velez. 
Vice-President--Julio E. Almeyda. 

3. FACILITIES 
500 w.; 1460 kv. Non-directional. 
Operating schedule: 5:30 am-11:05 pm. AST. 

4. AGENCY COMMISSION 
15% time only; payable 60 days. 

12 ti 5. GENERAL ADVERTISING See ended regulations 
54 ti 72 ti General: lb, 2b, 3b, 3d, 4e. 4e, 5, 6e. 7b. 
3.20 3.05 Rate Protection: 10a, 11e. 12e, 13e, 148, 156, 16, 
5.90 5.65 Basic Rates: 20b, 21a, 21b, 21d, 226, 23b, 24e. 25e. 
8.30 8.00 27, 28b, 29b, 30. 31. 32b. 33b. 

Contracts: 40e, 41, 42a, 42e, dda, 45, 46, 47e, 4b, 
49, 51e. 

Comb.; Cont. Discounts: 1306, 60d. 60f, 60h, COL 61e, 
62d. 

Cancellation: 70a. 70c, 71b, 72, 73e. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 3 Err 9/16/68-Ree'd 10/17/68. 

6. SPOT ANNOUNCEMENTS 
1 min.  2.50 15 sec--------- 1.00 
30 sec....... ..._..- ...... 1.50 

7. PACKAGE PLANS 
15 SECONDS 

PER MO: 5 tl 
Mon thru Fri ....... ...... ..... ....... loo 
Mon thru Sat   120 
Mon thru Sun....  135 

30 SECONDS 
Mon thru Fri 150 
Mon thru Sat_   180 
Mon Run Sun.-...._ 205 

1 MINUTE 
Mon thru Fri  2.50 
Mon thru Sat ........ ............. -...-..._  295 
Mon thru Sun  ........340 
Minimum contract 13 weeks. 

9. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 

1 x.. 40 20 10 
8 

9 tl 
63 ti 
3.00 
5.70 
8.10 

12 tl 
84 ti 
2.75 
5.40 
7.75 

8. PROGRAM TIME RATES 
1/4 hr 1/2 hr hr 

Ea   50 85 140 

WRSJ 
1947 

Media Code 4 240 8000 0.00 
Radio San Juan. Inc. Box 5627, San Juan, P. R. 
Studio: No. 3 Flamboyan St., Garden Bills, Guay-

nabo, P. R. 00905. Phone 782-6388. 

I. PERSONNEL 
General Manager-Nelson It. Varela. 

3. FACILITIES 
5,000 w. days. 250 w. nights; 1560 te. 
Non -di rectiona I. 

Operating schedule: 5:30-1:00 am Mon thru Fri: 
5:30-2:00 am Sat: 7:00-1:00 am Sun. AST. 

4. AGENCY COMMISSION 
15%; 2% cash discount if paid wtihin 14 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. 2b, 3a, 3b, 3e. 3d, da. de, 5, 7e, 8. 
State Protection: 10b. 
Basle Rates: 20b, 21s, 21b, 21e, 21d, 22b, 23e, 24e. 

25e, 28b, 28c. 
Contracts: 40b. 41, 428. 42e, 43, 45, 46, 51b. 
Comb.; Cont. Discounts: 6tla, 60c, 601, 61b, 62a, 62d. 
Cancellation: 70c, 71e. 72, 73e, 73b. 
Prod. Services: 80. 81, 82. 
Spanish language Orl..Y. 
Rate protection guaranteed for duration of contract If 
so stated on contract and agreed upon by station and 
advertiser under their respective signatures. 
All spots are limited to a maximum of 30 seconas. 
In order to maintain a maximum of 120 seconds of 
spot commercial copy on the station breaks, 60-second 
spots will be accepted at double rate and 1 of the 
30-second spots will be eliminated. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eft 3/l/09-Rec'd 8/1/69. 
AA-Sign-on-8 PM. 
A-8 pm-sign-oft. 

6. SPOT ANNOUNCEMENTS 
15 see 30 see I min 

AA   4.75 6.50 11.00 
A   3.65 5.00 8.50 

7. PACKAGE PLANS 

13 WEEK PACKAGE 
(Mon thru Fri-AA) 

PER WK: 10 ti 15 ti 20 ti 30 81 
15 sec  3.50 3.25 3.00 2.75 
30 sec  4.80 4.65 4.30 3.85 
1 min  8.25 8.00 7.25 6.50 

SPECIAL COMBINATION AA & A PACKAGE 
PER WK, EA: 30 see i min 
60 ti (30AA, 30A)  2.68 4.75 
100 ti (50AA, 50A) ........ ........... -______ 2.43 4.25 
13 week contract. 

SPECIAL WEEKEND SATURATION 
20 ti (15 on Sat, 15 on Sun).................... 5.00 7.00 

YAUCO 
WKFE 

10 ti 
180 
210 
245 

260 
305 
360 

440 
520 
600 

15 tl 
250 
295 
340 

370 
.435 
500 

630 
745 
860 

1961 
Media Cede 4 240 8250 1.00 
Radio Emisora WKFE, Box 324. Yuaco, P. R. 00768. 

I'hone 856-1320. 
I. PERSONNEL 
Pres. & Gen'i Mgr.-Charles Cordero. 
Station Manager-Julio Victor Ramirez. 
Technical Director-Julius It. Coreas. 

3. FACILITIES 
250 w.; 1550 kv. Non-directional. 
Operating schedule: 24 hours. AST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 25, Is. 3d, 48. 4c, 5, 60, 8. 
Rate Protection: 10b. 14h. 
Basle Rates: 20b, 21e. 21b, 22b, 23a, 24c. 
Contracts: 40e. 41, 46, 47c. 48. 
Cancellation: 72, 73a, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
No. 3 Elf 4/30/66-Rec'd 8/29/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 .we 15 see 

each   . 1.75 1.15 .75 
7. PACKAGE PLANS 

MON THRU SAT 
(13 seek minimum) 

PER MO: I min 30 see 15 see 
5 ti 175 125 85 
10 ti  300 225 150 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x  34.00 17.00 8.50 
DISCOUNTS 

13 wk minimum-25%. 
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State, County, City, Metro Area Data 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no ionger appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  23,700 Providence. 
METRO AREAS Pawtucket-

Providence- Warwick 
Pawtucket- (County Basis).. 18,700 
Warwick Total Metros 

(S.M.S.A.)   18,300 (S.M.S.A.)   18,300 
Total Metros 
(County Basis)  18,700 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Central Falls-Providence East Providence-Providence Newport-Newport Pawtucket-Providence Providence-Providence Warwick-Kent West Warwick Town-Kent Woonsocket-Providence 
Cranston-Providence 

Estimates for: Consumer Spendable 1 neome-19611=-  Retail Sales-1988   Passel- Farm Grelo 
STATE % Distribution or Familles -Total Retail Sales-  By Selected Store Types  ger Popu- Farm 
COUNTY-Map Loc. Population Households Per 9000 5000 8000 10000 15000 Per General Home Auto- Service Cars lation Ineome 

City 1/1/69 1/1/69 Household to to to to and Household Food Drum Mdse. Apparel Furs. motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) (S000) (S) 4999 7999 9999 14999 over ($000) (S) ($000) ($000) ($000) ($000) ($000) ($000) ($000) (000) (000) ($000) 

RHODE ISLAND STATE 
TOTALS  920.5 282.24 2,847,632 10,089 16.3 20.0 18.0 24.8 17.8 1,523,642 5,398 347,326 62,786 251,156 106,589 76,451 274,402 95,466 395.10 3.3 22,379 

BRISTOL G-3t  45.1 13.35 132,334 9,913 16.5 21.1 20.9 21.3 16.8 64,970 4,867 19,902 2,937 1,470 4,626 Z983 13,825 4,932 20.03 .2 1,262 
KENT E-3  139.3 41.11 396,725 9,650 14.7 21.3 19.9 24.9 17.5 242,899 5,909 61,782 8,832 44,483 9,182 10,730 46,744 15,482 65.48 .2 1,663 
Warwick  83.6 24.45 270,796 11,076  4 154,177 6,306 39,898 5,052 39,251 3,723 4,309 31,502 9,800   
West Warwick Town... 22.8 7.04 78,212 11,110 52,238 7,420 12,431 1,992 7,035 4,045 2,943 5,872 3,277   

NEWPORT F-4t  83.4 21.33 277,005 12,987 13.2 5.2 16.2 33.4 26.4 109,835 5,149 25,639 5,372 13,031 6,320 4,850 16,677 7,799 31.21 .9 5,149 
Newport.  36.1 8.05 182,319 22,648 53,889 6,694 10,977 2,536 2,902 6,008 3,944 4,870 2,547 

PROVIDENCE E-2t  574.0 184.59 1,858,644 10,069 16.5 185 18.3 25.6 18.3 998,306 5,408 212,537 41,020 184,872 82,018 53,815 176,116 58,782 247.14 1.2 8,087 
Central Falls  18.1 6.19 55,793 9,013 14,118 2,281 4,492 1,147 224 148 1,488 434 1,710 
Cranston  75.4 21.86 226,412 10,357 110,117 5,037 29,518 7,553 1,375 11,062 8,456 13,818 8,985 
East Providence  46.7 14.29 137,443 9,618 100,452 7,030 22,918 4,660 10,282 1,678 2,725 33,257 5,571   
Pawtucket.  77.6 26.12 270,955 10,373 161,533 6,184 29,997 6,874 30,287 15,484 7,733 30,441 8,496 
Providence  183.2 61.67 715,531 11,603 415,405 6,736 71,346 14,029 99,240 46,649 24,248 73,671 17,979   
Providence-
Pawtucket-Warwick 
Metro Area 
(Official S.M.S.A.)  878.8 266.95 2,689,521 10,075 1,489,613 5,580 353,933 57,784 250,070 104,510 73,255 266,252 90,038 286.94   
Providence-
Pawtucket-Warwick 
Metro Area 
(county basis)  758.4 239.05 2,387,703 9,988 16.1 19.5 18.7 25.1 18.0 1,306,175 5,464 294,221 52,789 230,825 95,826 67,528 236,685 79,196 332.65   
Woonsocket.  46.7 15.61 138,592 8,878 79,227 5,075 20,739 2,514 10,805 6,751 5,535 13,807 5,036   

WASHINGTON D-5t 78.7 21.86 182,924 8,368 22.2 38.0 11.4 13.5 7.7 107,632 4,924 27,466 4,625 7,300 4,443 4,073 21,040 8,471 31.24 .8 6,218 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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RHODE ISLAND 

RHODE ISLAND 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

NEWPORT 
Newport County-Map Location P.4 

See SUDS consumer market map and data at begin-
ning of the State. 

WADK 
1948 

Media Code 4 241 0500 5.00 
KEY Stations, Box 367, Newport, It. I. 02840. Phone 

401-846-1540, 
I. PERSONNEL 
President-Amold S. Lerner. 
Manager-Charles K. (Buddy) Bentz. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 
New England-Eckels & Queen, Inc. 

I. FACILITIES 
1.000 w. days: 1540 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 1511. 
Basic Itates: 20a, 22a, 23a, 25a, 29a. 
Contracts: 40a, 41, 45, 46. 47a. 48, 51a. 
Comb.; Cont. Discounts: 60a. 60e. 601, 61a, 62d. 
Cancellation: 7es. 70e, 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
Elf 3/1/68-Reed 2/16/68. 

. SPOT ANNOUNCEMENTS 
Ix 26x 52e 104x 156e 260x 312x 

1 min 9.00 8.75 8.50 8.25 8.00 7.50 7.00 
30 see: 80% of 1-min. 10 sec: 50% of 1-min. 
. PACKAGE PLANS 
PER WK: 10 01 15 ti 20 ti 30 ti 40 01 
1 min.  8.00 7.75 7.50 7.00 6.50 
30 sec  6.50 6.25 6.00 5.50 5.00 

8. PROGRAM TIME RATES 
Ix 26e 52x 104e 156x 260x 312x 

5 min 17.00 16.25 15.50 14.75 14.00 13.00 12.00 

PAWTUCKET 
Providence County-Map Location E-2 

See SltDS consumer market map and data at begin-
ning of the State. 

See Providence-Pawtucket 
(including Warwick-East Greenwich; West 
Warwick) 

PROVIDENCE-PAWTUCKET 
(10 AM; 4 FM) 
(including Warwick-East Greenwich; West 
Warwick) 
Kent County-Map Location E-3 
Providence County-Map Location E-2 

See SitDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc, 
within the area. 

WARV 
1959 

WARWICK-EAST GREENWICH 

American Contemporary Ntwk 
Media Code 4 241 0700 1.00 
Cranston-Warwick Radio, Inc., 19 Luther Ave., War-

wick. R. I. 02886. Phone 401-737-0700. 
STATION'S PROGRAMMING DESCRIPTION 

WARY: Programmed for young adults. 
MUSIC 80%: featuring current hits including hard 
rock, pop rock, folk, rhythm and blues, country and 
western, and general popular music. Programmed 
from play-list of 68 selections updated weekly. Fea-
tures 4 triple plays plus 2 current album selections 
every hour. NEWS 15%: network at :55 immediately 
followed on hour by 3 min local, regional news, 
sports results and weather. Features 5%: programmed 
in 2 or 3 min segments, includes political, art and 
drama. sports, community activities, women's interest. 
COMMERCIAL POLICY: maximum 14 commercial 
minutes per hour. Placement only in news, following 
news, following triple play, following album selec-
tions. Contact Representative for further details. 
Bee'd 10/7/68. 

I. PERSONNEL 
President-James G. Smith, Jr. 
Executive Vice-President--William S. Cook. 
General Manager-Louis J. Rocke. 

2. REPRESENTATIVES 
Bora-Smilla Company. Inc. 
Boston-Harold H. Segal & Company. 
Philadelphia-Dome-Messervey Co., Inc. 

3. FACILITIES 
1,000 w. days; 1590 kc. Non-directional. 
Operating schedule: 6 am-local sunset Mon thru Sat; 
7 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4a. 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 1214 lab, 14b. 
Basic Rates: 20a. 22a. 23a, 24b, 28s, 29a. 
Contracts: 40a. 42b, 45, 46. 47a. 48. 
Comb.: Cont. Discounts: 60h. 60k, 61a, 61b, 62e. 
Cancellation: 70a, 70e. 71a, 73a, 

Affiliated with American Contemporary Network. 
uinie RATES 

Elf Reed 10/7/68. 
6. SPOT ANNOUNCEMENTS 

I ti 601 1201 18 01 24 01 30 ti 36 ti 
1 min 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
30 see 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
15 sec, flat  5.00 

FIXED POSITION 
(in an hour) 

1 min.  11.00 30 see. 8.00 
7. PACKAGE PLANS 

MONTHLY SATURATION PLANS-ROS 
60e 120x 60X 120x 

1 mitt  480 840 30 sec-- ..... 360 600 
CONTRACT DISCOUNTS 

13 wk-5% 26 wk-10% 52 wk-20% 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 3 min 
1 x  150.00 90.00 60.00 45.00 30.00 20.00 
26   142.50 85.50 57.00 42.75 28.50 19.00 
52 x  135.00 81.00 54.00 40.50 27.00 18.00 
156 x  51.00 38.25 25.50 17.00 
312 x    48.00 36.00 24.00 16.00 

CONTRACT DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-20% 

WBRU (FM) 
1966 

PROVIDENCE 

American FM Network 

Subscriber to the NAB Radio Code 
Media Code 4 241 1000 5.00 
Brown Broadcasting Services, Inc., Brown University, 

Providence. R. I. 02912. Phone 401-863-2892. 
I. PERSONNEL 
General Manager-James D. Schantz. 
Program Director-Vito A. Perillo. 
Sales Manager-Samuel J. Merrell. 

2. REPRESENTATIVES 
Gert Bunches and Associates. 

3. FACILITIES 
ERP 20,000 w.; 95.5 me. Stereo. 
Operating schedule: 7-2 am. EST. 
Antenna ht.: 112 ft. above average terrain. 

4. AGENCY COMMISSION 
15% en time only 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, is, 31), 40, 4d, 5, 6b. 7b. 
Rate Protection: 10a. lia, 12a. 13a, 140. 15b. 
Basle Rates: 20a, 24a, 24e, 28b, 28e. 
Contracts: 40e, 41, 45, 46. 510. 51b. 
Comb.; Cont. Discounts: 610. 
Cancellation: 70e, 72, 73b. 
Prod. Services: 80. 
Affiliated with American FM Network. 

TIME RATES 
Eft 9/1/69-1teed 8/4/69. 

AA-Mon thru Sun 6 pm-midnight. 
A-Mon thru Sat 7-9 am; Mon thru Sun 2-6 pm. 
B-Mon thru Sun 9 arn-2 pm & midnight-2 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 U 6 tl 12 ti 18 01 24 01 
AA   1.00 3.75 3.50 3.25 3.00 
A   3.00 2.75 2.50 ..-
 2.00   

30 sec: 75% of 1-min. 
LONG TERM DISCOUNT 

( on contracts in excess of 100.00 per month) 
4 wk-10% 13 wk-20% 26 wk-30% 

10. SPECIAL FEATURES 
Network News: AA rates apply. 
10-sec time cheeks: 50% of applicable rate. 
FOOTBALL, 9 GAMES: 
Season, 10-min pre-game show...........___ ..... 250 

1000 
600 
350 

Season, full game 
Season, 1/2   
Season, 1/4   
SOCCER, 13 GAMES: 
Season, full game  1250 
Season, 1/2   750 
HOCKEY. 24 GAMES: 
Season, 10-min pre-game show__ ...... .......   500 
Season, full game  3500 
Season. 1 period  1500 

WEAN 
1922 

PROVIDENCE 

CBS Radio Network 
Ft A 

Subscriber to the NAB Radio Code 
Media Code 4 241 2000 4.00 
Providence Journal Co., Journal Bldg., 75 Fountain 

St., Providence, R. L 02902. Phone 401431-0600. 
STATION'S PROGRAMMING DESCRIPTION 

WEAN: Programmed for adults and young adults. 
MUSIC: middle-of-the-road including adult appeal 
current hits. AIR PERSONALITIES: 5-10 am, 10 
am-1 pm, 2-6 pm, M-F, Sat 5-9 am. Local telephone 
call-in Sat 11:35 am-noon. NEWS: network news 
on hour followed by local news. News on hour and 
half hour during drive times. News, weather, sports. 
information block 6-7:35 pm M-F. Local and network 
interview, discussion, public affairs 10:15-11 pm 
M-F. 4 man local news staff, mobile unit. SPORTS: 
major league baseball. NBA basketball, NFL football, 
high school basketball playoffs, network sports spe-
cials. RELIGIOUS: programming 3-1/2 hours, Sun 
morning. COMMERCIAL POLICY: personality en-
dorsements not permitted. Contact Representative for 
further details. Reed 4/2/69. 

General Manager-H. William Roster. 
Commercial Manager-William F. Hewitt. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 
Boston-Kettell-Carter, Inc. 

3. FACILITIES 
5,000 w.; 790 kg. 

Directional-separate patterns day and night. 
Operating schedule: 4:30-1 am. EST. 
Partial simulcast operation. Simulcast 5-10 am 
and II pm-I am. For non-simulcast facilities see 
WPJB (FM). 

4. AGENCY COMMISSION 
15/0 net time: payable 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b, 3d, 4a, 4d, 5, 7b, 8. 
Rate Protection: 10e. lle. 12e, 13e, 14e, 15b. 
Basic Ilotes: 200. 21a, 21e, 22b, 23a, 24b, 24e, 25a, 

26, 28a, 29a, 30. 
Contracts: 40e, 41, 42a, 43. 44a. 45, 46, 47a, 48, 51e. 
Comb.; Cont. DLscounts: 600. 601, 60k, 61s, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WPJB (FM). 
Affiliated with CBS Radio Network. 
In combination with WPJB (FM). See that listing 
for rates. 

TIME RATES 
No. 23 Elf 8/1/68-Reed 7/22/68. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Sat & Sun 6 am-7 pm. 
B-Dally 7-11 pm; Mon thru rd. 10 am-3 pm. 
C-Dally 11 pm-6 am. 

7. PACKAGE PLANS 
CLASS AAA 
1 MINUTE 

PER WK: 1 ti 5 ti 10 ti 15 ti 20+ 
1 x  30 28 26 24 22 
100 x  29 27 25 23 21 
300 x  28 26 24 22 20 
50(1+   27 25 23 21 19 

30/20 SECONDS 
1 x  24 22 20 18 17 
100 x  23 21 19 17 16 
300 x  22 20 18 16 15 
500+   21 19 17 15 14 

CLASS AA 
1 MINUTE 

1 x  26 24 23 21 20 
100 x  25 23 22 20 19 
300 x  24 22 21 19 18 
500+   23 21 20 18 17 

30/20 SECONDS 
lx  21 19 18 16 15 
100 x  20 18 17 15 14 
360 x 19 17 16 14 13 
500+   18 16 15 13 12 

50/50 PLAN 
An advertiser may elect to divide his schedule of 
spots equally between AAA and AA time. In this 
election the AA rate will prevail provided the ad-
vertising is for a single product; the snots are of 
the same length; and the AAA and AA schedules 
are running concurrently  

CLASS A 
1 MEÇUTE 

1 x  21 19 18 17 16 
100 x  19 17 16 15 14 
300 x  18 16 15 14 13 
500+   17 15 14 13 12 

30/20 SECONDS 
1 x  17 15 14 13 12 
100 X.  16 14 13 12 11 
300 x  15 13 12 11 10 
500+   14 12 11 10 9 

CLASS B 
1 MINUTE 

1 x  18 16 14 13 12 
100 x  17 15 13 12 11 
300 x  .16 14 12 11 10 
500+   15 13 11 10 9 

30/20 SECONDS 
1 x  15 14 13 12 11 
100 x  14 13 12 11 10 
300 x  13 12 11 10 9 
500+   12 11 10 9 8 

CLASS C 
1 MINUTE 

PER WK: lx 100x 300e 500+ 
1 ti  9 8 7 6 
5 ti  8 7 6 5 
10+   7 6 5 4 

30/20 SECONDS 
1 ti ...  8 7 6 5 
5 U  7 6 5 4 
10+   6 5 4 3 

10 SECONDS 
AAA 15 
AA   13 
A   11 

9 

14 13 12 
12 11 10 
10 9 8 

7 6 
5 4 3 

May combine only with themselves for frequency; not 
subject to, nor included in calculating weekly fre-
quency. 

MULTI-AUDIENCE PLANS 
(Within 7-day period daily 6 am-midnight) 

PER WK, EA: 5 ti 10 01 20 ti 30 tl 40+ 
1 min. 15 14 13 12 11 
30/20 sec.  12 11 10 9 8 

8. PROGRAM TIME RATES 
Ix 

1 hr 120 
1/2 hr  72 
1/4 hr 48 
10 min 36 
5 min.  24 

10. SPECIAL FEATURES 
NEWS 

CLASS AAA 
10 MINUTES 

PER WK: 1 x 52e I04x 156x 260+ 
ti 53 51 50 48 47 

itt  50 48 47 45 44 
10+   47 45 44 42 41 

5 MINUTES 
1 ti  36 35 34 33 32 
5 ti  34 33 32 31 30 
10+   32 31 30 29 28 

CLASS AA 
10 MINUTES 

1 ti  47 45 
5 ti  44 42 
10+   42 41 

5 MINUTES 
1 ti  32 31 30 29 28 
5 ti  30 29 28 27 26 

27 26 25 

52x 104e 156e 260+ 
115 105 100 90 
69 63 60 54 
46 42 40 36 
34 32 30 27 
23 21 20 18 

28 10+ .......... ...... A t, 10 MINUTES 
35 33 32 

5 ti ' 33 32 3° 29 
10+   25 32 30 29 27 

5 MINUTES 
PER WK: Ix 52x 
1 ti  27 25 
5 ti  25 23 
10+   24 22 

CLASS B 
10 MINUTES 

1 ti ...  35 33 
5 U  32 30 
10+   29 27 

5 MINUTES 

5 U  22 21 
10+ 20 19 

CLASS C 
10 MINUTES 

1 ti  21 20 
5 U..._ ................... _-__ 20 18 
10+     18 17 

5 MINUTES 
1 ti  15 14 
55.1  14 13 
10+   13 12 

104x I56X 260-'-
24 23 22 
22 21 20 
21 20 19 

32 
29 
26 

22 
20 
18 

30 29 
27 26 
24 23 

21. 
19 
17 

20 
18 
16 

18 17 15 
17 15 14 
15 14 13 

13 11 10 
12 10 9 
11 9 8 

WHIM WHIM-FM 
1947 1966 

PROVIDENCE 

C Ft A I 

Media Code 4 241 25603.00 
Golden Gate Corp.. 115 Eastern Ave., East Provi-

dence. It I. 02911. Phone 401-438-6110. 
I. PERSONNEL 
President-Judge Harold C. Arcaro. 
Vice-Pros. & Gen'l Mgr.-Gerald A. Arcaro. 
Sales Manager-Murray J. Green. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Boston-New England Spot Sales. Inc. 

S. FACILITIES 
1.000 w. days: 1110 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM-ERP 50,000 w.: 94.1 me. 
Operating schedule: 6-1 am daily. EST. 
Antenna ht.: 434 ft_ above average terrain. 

4. AGENCY COMMISSION 
15/0 net Ume charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb, In, 4a, 5, 6a, 7a. 
Rate Protection: 10a, 11a, 12a, 13a, 14e, 15a, 15b. 
Basic Rates: 20a, 21a, 24s, 24e, 25a, 26, 27, 28b, 

30, 33d. 
Contracts: 40a, 41, 42b, 45, 47e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 601, 62b. 
Cancellation: 70b, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with MRS. 

TIME RATES 
WHIM/WHIM-FM COMBINATION 

No. 6 Elf 9/1/68-Reed 8/2/68. 
AA-Mon thru Sat 7 am-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6 ti 12 01 18 ti 24 ti 30 01 
1 min  14.00 13.00 12.00 11.00 10.00 9.00 
30/20 sec  11.00 10.00 9.00 8.00 7.00 6.00 
10 sec  7.00 6.50 6.00 5.50 5.00 4.50 

CLASS A 
1 min.  12.00 11.00 10.00 9.00 8.00 7.00 
30/20 sec  9.00 8.00 7.00 6.00 5.00 _ 
10 sec  6.00 5.50 5.00 4.50 _ 

8. PROGRAM TIME RATES 
CLASS AA 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  140 94 56 42 28 
13 x  120 72 48 38 24 
26 x  100 60 40 30 20 
52 x  90 54 36 27 18 

CLASS A 
1 x  120 72 48 36 24 
13 ................ 100 60 40 50 20 
26 r  90 54 36 27 18 
52 x  80 48 32 24 16 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: I ti 601 12 ti 18 01 24 ti 30 01 
AA.   28.00 26.00 24.00 22.00 20.00 18.00 
A   24.00 22.00 20.00 18.00 16.00 14.00 

Includes 10 second open, 1-minute spot. 10 second 
close. 

2-MINUTE NEWS HEADLINES 
AA  ... 18.00 16.50 15.00 13.50 12.00 10.50 
A   15.00 13.50 12.00 10.50 9.00 7.50 

Includes 10 second open, 30-second spot. 

WICE 
1947 

PROVIDENCE 

The Eastman Station 
RIA B 

A Susquehanna Station 
Media Code 4 241 3000 3.00 
Providence Broadcasting Co., 198 Dyer St., Provi-

dence. R. I. 02903. Phone 401-521-2711. 
I. PERSONNEL 
Vice-President-Arthur W. Carlson, 
General Manager-James K. Hackett. 
Sales Manager-Robert P. Dempsey. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 
Susquehanna Sta Sales Office: See Rep & 5/0 pages. 

3. FACILITIES 
44 42 41 5,000 w. days, 1,000 w. nights; 1290 kc. 
41 39 38 Directional-separate patterns day and night. 
39 38 37 Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15a. 
Basic Rates: 20b, 210. 21b. 22a, 22b, 23b, 24a, 14e, 

25a, 27, 28b, 28e, 29a, 32b, 33d. 
(This listIng continued on next page) 
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Providence-Pawtucket-WI C E-Continued 
Contracts: 40a. 41, 42a, 44b, 45, 46, 47a, 49, 50, 51c. 
Comb.; Cont. Discounts: 6013. 60d, 60e, 601. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 81, 82. 
Affiliated with The Eastman Network. 

TIME RATES 
Elf 7/1/69-Reed 6/13/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 ant-3 pm & 7 pm-midnight; 
Sun all day. 
B-Mon thru Sat 6 am-3 pm. BTA. ROS/Pre-
emptible. 

S. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE; I ti 12 ti 18 ti 24 ti 80 ti 
1 min.  31.00 29.00 27.00 24.00   
30 sec  24.80 23.20 21.60 19.20   
10 sec... 18.60 17.40 16.20 14.40 

CLASS A 
1 min. .............26.00 24.00 22.00 20.09 
30 sea  20.80 19.20 17.60 16.00 
10 sec  15.60 14.40 13.20 12.00 

°CLASS B 
1 min.  22.00 20.00 18.00 16.00 14.00 
30 sec  17.60 16.00 14.40 12.80 11.20 
10 sec  13.20 12.00 10.80 9.60 8.40 
1.) No further discounts. 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-4% 52 wk-8% 
Rateholder: Discounts apply only up thru smallest 
weekly schedule run during consecutive week period. 

WJAR 
1922 

PROVIDENCE 

NBC Radio Network 
• coo 

Subscriber to the NAB Radio Code 
Media Code 4 241 3500 2.00 
The Outlet Company, 176 Weybosset St.. Providence, 

R. I. 02903. Phone 401-861-9200. TWX 401-521-
5372. 

STATION'S PROGRAMMING DESCRIPTION 
WJAR: Programmed for adults. 
Format combines telephone/talk with all-news and 
information blocks. Following is M-F: music show 
with personality, middle-of-the-road music 12M-C 
am. 6-9 am & 4-6:30 pm all news, local, network, 
national and international, traffic reports, station's 
own meteorologist, financial and sports reports. Syn-
dicated conversation program 9-10 am. Telephone/ 
talk, talk back format 10 am-4 pm & 7-8 pm. Music 
show with personality, middle-of-the-road music, 8-
12111. Sat & Sun combines network programming with 
telephone/talk and local music shows with personali-
ties. 11 man news staff, plus station's own meteor-
ologist, AP. UPI. 4 mobile news units, air traffic 
airplane. US weather bureau weather wire. College 
play-by-play football and basketball. Contact Repre-
sentative for further details. Reed 4/17/69. 
PERSONNEL 
Group Vice-President-David J. Shurtleff. 
Vice-President-Robert J. Crohan. 
Station Manager-Alan a Andrews. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Eckels & Queen, Inc. 

3. FACILITIES 
5,000 w.; 920 kc. Directional-night only. 
Operating schedule: 24 hours daily, except Sun-
sign-off at midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b. 14b. 15b. 
Basic Rates: 20b, 21a, 21d, 24e, 25a, 27, 28c, 29b. 

30. 33a. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47a, 50. 
Comb.: Cont. Discounts: 60g, 62d. 
Cancellation: 70b. 70d, 71a, 73b. 
Prod. Services: 81. 82. 
Affiliated with NBC. 

TIME RATES 
Elf 5/1/68-Rec'd 4/2/68. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm. 
B-Mon thru Sat 7 pm-midnight; Sun all day. 

6. SPOT ANNOUNCEMENTS 
PER WE, 1 MIN: I ti 6 ti 12 ti 18 ti 24 ti 
AA . 30 25 23 20 18 
A . 25 20 18 17 16 
B  _... 20 18 16 14 12 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
1-min and 20/30-sec spots count toward ID's for dis-
count purposes, but ID's do not count toward longer 
spots. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WE, I MIN: 12 ti 18 ti 24 ti 86 ti 50 ti 
Plan I (1/2AA, 1/2A) 240 324 360 468 550 
Plan II (1/3AA, 1/3A, 

1/3B)   216 288 336 432 450 
Plan III (ROS preemptible 
6 am-midnight daily) 192 252 288 360 400 

20/30 sec: 80% of 1-min. 10 see: 50% of 1-min. 
All spots, regardless of class, may be cross-combined 
for discounts as long as equal number of TAP spots 
of each length is scheduled in each of designated 
time brackets. Programs and spots, however, may not 
be combined for discounts. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WE: 6 ti 12 ti 18 tl 24 tl 
AA ..... _ ............. 40 35 30 25 
A   30 28 24 22 
 ........... 25 22 18 16 

No Newscasts available in am drive-thee during solid 
news block. 

CONTINUOUS WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

WLKW WLKW-FM 
1961 1955 

PROVIDENCE 

Independent 
• 

Subscriber to the NAB Radio Code 
Media Code 4 241 4000 2.00 
Radio Rhode Island, Inc., 228 Weybosset St., Provi-

dence, R. I. 02903. Phone 401-331-7810. 
STATION'S PROGRAMMING DESCRIPTION 

WLKW: Programmed for adults 18-49. 
AIR PERSONALITIES 24 hours a day. M-Sun, 
featuring middle-of-the-road standards, new albums, 
singles of an adult appeal. Broadway and Hollywood 
themes. NEWS: local, national and world news, 5 
rain reports on hour and half hour during morning 
and afternoon drive time, weather. DEIWS highlights 
on hour and 5 min news on half hour during daytime 
and weekends. 6 man local news staff. Sports cap-
sules 7:15, 7:45, 8:15 am and 4:15, 5:15 & 5:45 pm. 
Stock market reports 7 times daily between 10:45 
am-5:45 pm. Contact Representative for further de-
tails. Itec'd 12/27/68. 

I. PERSONNEL 
President-Alexander M. Tanger. 
General Sales Manager-Frederick H. Elliott, Jr. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 
Boston-Bill Creed Associates, Inc. 

S. FACILITIES 
50,000 w. days; 990 ke. Directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM-ERP 40,000 w.; 101.5 me. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, lb. la. 4a, 5. Ob. 7b, 8. 
Rate Protection: 10a, 11a, 12a. 13a, 14a, 15a. 15b. 

15e, 16. 
Basic Rates: 200. 21a. 22a, 23a, 24s. 24b. 24e, 25a, 

26, 27, 28a, 29a, 30, 33a. 
Contracts: 40a, 4L 42d, 44a, 45, 46, 47e. 48. 
Comb.: Cont. Discounts: 60e. 60e. 60i, 61a. 62b, 
Cancellation: 70b, 70d, 71a. 72, 73e. 
Prod. Services: 80. 82. 

TIME RATES 
No. 8 Elf 8/1/69-Reed 7/11/69. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 10 am-6 pm. 
A-Mon thru Sun 6-8 pm; Sat & Sun 6 ara-6 pm. 

The 
News 
Station 

"THE MORNING REPORT' 

6 to 9 AM 

"THE AFTERNOON REPORT" 

4 to 6:30 PM 
plus 

TELEPHONE TALK-BACK 
all day long 

Proven adult rating-getters. 
McGavren-Guild/PGW has details. 

WJAR/92 
NBC in Providence 

6. SPOT ANNOUNCEMENTS 
FIXED: - AAA - -AA- - A - 
PER YR: I min 30 see 1 min 30 see I min 30 see 
1 x......_  30.00 24.00 25.00 20.00 15.00 1100 
50 x  24.00 19.00 20.00 16.00 12.00 950 
250 a  21.00 16.00 18.00 14.00 11.00 8.50 
500 x_.   18.00 14.00 16.00 12.00 10.00 300 
1000 X.  15.00 12.00 14.00 10.00 8.00 6_50 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
RUN OF SCHEDULE 

CLASS AAA 
PER WE; 1 ti 5 ti 10 tl 20 tl 80 ti 40 ti 50 tl 
1 min  30.00 20.00 19.00 18.00 17.00 16.00 15.00 
30 sec__ 24.00 16.00 15.00 14.50 13.50 12.50 ILOO 
10 sec  15.00 10.00 9.50 9.00 8.50 8.00 7.50 

CLASS AA 
25.00 16.00 15.00 14.00 13.00 12.00 11.00 

30 sec.._ 20.00 13.00 12.00 11.00 10.50 9.50 9.00 
10 sec  12.50 8.00 7.50 7.00 6.50 6.00 1.50 

CLASS A 
1 min  15.00 10.00 9.50 9.00 8.50 8.00 7.50 
30 sec  12.00 8.00 7.50 7.00 6.50 6.00 5.50 
10 see  7.50 5.00 4.50 4.50 4.00 4.00 7,50 

8. PROGRAM TIME RATES 
PER YR, 1 HR: lx 65e 156x 3I2x 624x 
AAA   300.00 180.00 165.00 150.00 1211.00 
AA   250.00 150.00 137.50 125.00 100.00 
A   125.00 75.00 68.75 62.50 50.00 

1/2 hr: 60% of hour. 1/4 hr: 40% of hour. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

Ix 65x 156e 
AAA   60.00 36.00 33.00 
AA ____-__ 50.00 30.00 27.50 
A   25.00 15.00 13.75 

2-MINUTE VIGNETTES 
(News, Headlines, Sports, Weather, Features) 

AAA 50.00 30.00 27.50 25.00 20.00 
AA --_____ 40.00 22.00 21.00 20.00 18.00 
A   20.00 11.00 10.51) 10.00 8.00 
Program and/or vignettes 7 days per week receive 
additional 10% discount each. 
Minimum of 5 ROS news, weather, sports and/or 
feature vignettes weekly on 4-week firm contrast. 
Spots. ROS packages and program/vignettes combin-
able for discount purposes on AM and FM. 

CONSECUrIVI. WEEK DISCOUNT 
52 wk-5% 

WPJ B (FM) 
1948 

PROVIDENCE 

IAB 

312e f24x 
30.00 24.00 
25.00 20.00 
12.50 11).00 

Media Code 4 241 4500 1.00 

Providence Journal Co., 75 Fountain St.. Providence. 
R. I. 02902. Phone 401-331-0600. 

STATION'S PROGRAMMING DESCRIPTION 

WPM (FM): Programmed for adults. 
NEWS: 10 am, noon, 2 pm, 4 pm, 5 Itm, 6 pm, 
8 pm & 10 pm. MUSIC: showtunes, semi-classics. 
standards 10 am-6 pm, semi-classics 7-8 pm, operetta 
or opera highlights 8:05-9 pm, serious music 9-10 
pm, semi-classics 10:10-11 pm, standards 11 Dm-
1 am. COMMERCIAL POLICY: 8 minutes in 1 hour. 
Contact Representative for further details. gee'd 
2/22/68. 

I. PERSONNEL 
General Manager-11. William Hooter. 
Station Manager-Lincoln W. N. Pratt. 

2. REPRESENTATIVES 

Henry I. Christal Co., Inc. 
Boston-Kettell-Carter. Inc. 

3. FACILITIES 
ER? 20,000 w.; 105.1 roc. 
Operating schedule: 5-1 am EST. 
Antenna ht.: 500 ft. above average terrain. 
Partial simulcast operation. Operated separately 1U 
am.11 pm daily. For simulcast facilities see WEAN. 

4. AGENCY COMMISSION 

15/0. Payable 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a. 2b, la, 3b. 3d, 4a, 4d, 5, 7b, 8. 
Rate Protection: 121). 141:1. 151% 
Basle Rates: 20a. 21a, 21e, 22b, 23a. 24e. 
Contracts: 40a, 41, 42a, 43, 45, 46, 47e, 48, 51e. 
Comb.: Cont. Discounts: 601, 62b. 
Cancellation: 70e, 70e, 72, 73b. 
Prod. Services: 80. 81. 82. 
AM facilities: WEAN. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Na. 4 Eff 10/1/67-Rec'd 1/30/68. 

6. SPOT ANNOUNCEMENTS 
FIXED 

lx 52e 104e 156e 260e 812x 
1 min  6.00 5.75 5.50 5.25 5.00 4.75 
30 sec: 80% of 1-min. 

7. PACKAGE PLANS 

PER WK: ID ti 20 ti 30 tl 
1 min, ea_____- ..... _ ..... _ .... - * 3 00 2.75 2.50 
30 sec: 80% of 1-min.  

8. PROGRAM TIME RATES 

Up to 1 hr maximum, ea_ .............. _._.________ 25 

!O. SPECIAL FEATURES 
NEWS, STOCK MARKET REPORTS 

lx 52e 104e 156e 260e 312e 
5 min  8.00 7.75 7.50 7.25 7.06 6.75 

WEAN/WPM (FM) COMBINATION 
When WPM (FM) is purchased in combination with 
a minimum weekly budget of 200.00 on WEAN, the 
following applies: 
1 min, flat _._ . _ ..... 2.50 5 min newscast. Bat 6.75 
No further discounts. 

RHODE ISLAND 

WPRO 
1924 

PROVIDENCE 

BLAIR e RADIO 
Independent 

R Alet 

Subscriber to the NAB Radio Code 
Media Code 4 241 5000 1.00 
Capital Cities Broadcasting Corp., WPRO Bldg., 24 
Mason St., Providence, R. I. 02902. Phone 401-
831-6363. 

I. PERSONNEL 
General Manager-James P. Arcara. 
Sales Manager-Richard Berkson. 
Operations Manager-Alvin HerskovItz. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.; 630 Ice. Directional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 21% la, Sd, 4a, 4d, 5, fib. 7b, 8. 
Rate Protection: I0e. lle. 12e. 13e, 14e, 15e. 
Basic Rates: 20b, 21b, 23a, 28b, 29a, 83e. 
Contracts: 40a, 42a, 42c, 43, 44a, 44b, 45, 46, She. 
Comb.; Cont. Discounts: COb, 00e, 601, 61c, 62d. 
Cancellation: 70a, 70e, 71a, 73e. 
Prod, Services: 80, 81. 82. 
_Affiliated with Blair Represented Network. 
For combination rates see WPRO-FM. 

TIME RATES 
No. 13 Elf 6/1/69-Rec'd 4/25/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm. 
A-Mon thru Sat 7 pm-midnight; Sun 8:45 ant-10 
pm. 

7. PACKAGE PLANS 

WKLY: CLASS AAA I min 20/30 ID'S 
6 ti  58 46 35 
12 ti  57 45 54 

CLASS AA 
  40 32 24 

162eti   
18 ti  39 31 23 38 30 22 

11682tittil  CLASS A 
28 22 17 

  27 21 16 
26 20 15 

Fixed position. 20% extra. 
DISCOUNTS 

52 wk-8% 
Rateholder: Minimum 5 spots weekly. 

10. SPECIAL FEATURES 
HEADLINE NEWSCASTS AND FEATURES 

AAA-1-min rate plus 5.00 AA-1-min rate plus 2.00 
A-1-min rate plus 1.50. 

WP R O-FM 
1948 

PROVIDENCE 

BLAIR e RADIO 
• 

Subscriber to the NAB Radio Code 
Media Code 4 241 5001 9.00 

Capital Cities Broadcasting Corp., 24 Mason St., 
Providence, R. I. 02902. Phone 401-831-6363. 

Studio--Ipswick St., Johnston, R. I. 

I. PERSONNEL 
General Manager-James P. Arcara. 
Station Manager-Robert J. La Chance. 
Program Director-Donald Yankee. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ER? 15.000 w. 92.3 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 560 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a. 4d, 5, 6b, 71). 8. 
Rate Protection: 10e. 11e, 12c, 13c, 14e, 
Basle Rates: 20b, 21b. 22a, 22b, 28a, 29a, 29b, 33b. 
Contracts: 40a, 440, 44b, 45, 46. 
Comb.; Cont. Discounts: 60b. 60e, 61e, 62d. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
Elf 3/15/68-Rec'd 3/20/68. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun all day. 
B-Sat & Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: (*) I ti 6 ti 12 01 
1 min _. 16.00 15.00 14.00 13.00 
30 sec.  12.80 12.00 11.20 10.40 
10 sec _ 9.60 9.00 8.40 7.80 

CLASS A 
1 min  13.00 12.00 11.00 10.00 
30 sec  10.40 9.60 8.80 8.00 
10 7.80 7.20 6.60 6.00 

CLASS B 
1 min    9.00 8.00 7.00 
30 sec  7.20 6.40 5.60 
10 sec    5.40 4.80 4.20 

(*) Fixed position. 

(This listing continued on next page) 

18 ti 24 ti 30 tl 
12.00 11.00 10.00 
9.60 8.80 8.00 
7.20 6.60 6.00 

9.00 8.00 7.00 
7.20 6.40 5.60 
5.40 4.80 4.20 

6.00 5.00 4.00 
4.80 4.00 3.20 
3.60 3.00 2.40 
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RHODE ISLAND 

Providence-Pawtucket-W P R O-FM-Cont'd 
7. PACKAGE PLANS 

All/P51 COMBINATION 
When WPRO-Fitt is bought in combination with 
WPRO: 
Spots fiat, ea  7 Newscasts fiat, ea  9 
Regardless of number of spots or newscasts purchased. 

DISCOUNTS 
52 wk-10% 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK: I ti 6 ti 12 ti 18 ti 
AA   18 17 16 15 
A   15 14 13 12 
  11 10 9 8 

FEATURES 
Time classifications 1-min plus 25%. 

WRIB 
1947 

PROVIDENCE 

Media Code 4 241 5500 0.00 

Rhode Island Broadcasting Co., Water St., East 
Providence, R. I. 02915. Phone 434-0406. 
STATION'S PROGRAMMING DESCRIPTION 

WRIB: Programmed for general interest. 
Religious programming sign-on-12:30 pm. Air per-
sonality 12:30 pm-sign-off. Program consists of inter-
views, audience participation quiz, plus top 50 
records. Contact Representative for further details. 
Reed 11/6/67. 

I. PERSONNEL 
Pres. & Gen .( Mgr.-Arthur Tacker. 
Station Manager-Roland Petrella. 
Program Director-Edward B. Hill. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
1.000 w. days; 1220 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 45. 5. tla. 7a. 
Basic Rates: 20a, 22a, 22b, 23a, 24a. 
Member: Country Music Network, French Program 
Group of New England. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received May 1, 19.58. 

6. SPOT ANNOUNCEMENTS 
1-inmute: 
1 8.00 78 6.20 
13 times.................... 7.55 156 times  535 
26 tImes_____ ..... _ 7.10 312 4.90 

7. PACKAGE PLANS 
6 10-second announcements per 17.00 
Snerial rates on long term contracts. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time__ 90.00 60.00 36.00 25.00 18.00 
13 times.... 85.50 57.00 34.20 23.75 17.10 
26 times.... 81.00 54.00 32.40 22.50 15.20 
52 times.... 76.50 51.00 30.60 21.25 14.30 

(formerly WWRI) 
1956 

WEST WARWICK 

Subscriber to the NAB Radio Code 

Media Code 4 241 5700 6.00 

RSVP, Inc., 1501 Main St., West Warwick, II. I. 
02893. Phone 401-821-6200. 
STATION'S PROGRAMMING DESCRIPTION 

WSVP: Programmed for general mass appeal to 
adults. housewives and commuters. 
MUSIC: a blend of the best current pop alternated 
with non-rock million sellers of past 10 years. Em-
phasis on local community involvement and marine 
service to pleasure boating on Narragansett Bay. 
Features include marine weather twice hourly, tide 
timetable every hour, boating salute every hour Sat 
& Sun. Taped interviews with local community lead-
ers broadcast hourly. News of local group meetings 
broadcast hourly. National news on hour, local news 
on half hour. Contact Representative for further de-
tails. Rec'd 4/14/69. 

I. PERSONNEL 
President-Erny Tannen. 
Exec. Vice-Pres.-Marvin Minds. 
General Manager-Thomas J. Kennedy. 

2. REPRESENTATIVES 
jack Mesta & Co.. Inc. 
Boston-Nona Kirby Co., Inc. 

3. FACILITIES 
1000 w. days; 250 w. nights. 1450 ke. 
Non - dlrectl onal. 

Operating schedule: 6-12:05 am daily. EST. 
4. AGENCY COMMISSION 
15% time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 3d, 4a, 4d, 5, Ca. Ti. 
Rate Protection: 15b. 
Basic Rates: 21a. 21b, 214. 22a. lib, 23a, 24b, 26. 

28a, 28e. 29a, 32a. 
Contracts: 40a, 42e. 424, 45, 46. 
Comb.: Cont. Discounts: 60b, 60g. 
Cancellation. 70h. 704. 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 
Affiliated with EMS. 

TIME RATES 
ER Rec'd 3/10/69, 

Drive Time-6-10 am & 3-7 pm. 
Family Time-10 am-3 pm & after 7 pm. 

7. PACKAGE PLANS 
TOTAL IMPACT PLAN 

(1/2 Drive Time, 1/2 Family Time) 
WKLY: 84 ti 72 ti 60 ti 48 ti 36 ti 24 tl 
1 min, ea  7.00 7.25 7.50 7.75 8.00 8.25 

DRIVE TIME 
WKLY: 36 ti 24 ti 18 ti 12 ti 6 ti 
1 min, ea 8.50 8.75 9.00 9.125 9.25 

FAMILY TIME 
1 min, ea  7.50 7.75 7.875 8.00 8.50 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

CONSECUTIVE MONTH DISCOUNT 
3 mo-2-1/2% 6 ma-5% 9 mo-7-112% 12 mn-10% 

WXTR 
1950 

PAWTUCKET 

time sales inc. 

C 
Media Code 4 241 6000 0.00 

Roger Williams Broadcasting Co., Inc.. Box 55. 
Cumberland, R. 1. 02864. Phone 401-725-9000. 
STATION'S PROGRAMMING DESCRIPTION 

WXTR: Programmed for young adult families. 
ENTERTAINMENT: 5 am-2 am standards, show-
tunes, film music, middle-of-the-road selections. Re-
strained personality approach to music programming. 
NEWS: 8 men on staff, 4 radio equipped cars, mobile 
studio newsroom trailer, aircraft available. Local 
news on hour, network news on half hour, local head-
lines at :35. SPORTS: capsule reports on quarter 
hour 6-9 am. 4-6 pm, M-Sun. Contact Representative 
for further details. Reed 1/17/69. 

I. PERSONNEL 
President-Dominick A. Hysko. 
General Manager-Donald R. Hysko. 
Sales Manager-Don Anderson. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
1,000 w.; 550 hr. Directional-night only. 
Operating schedule: 6-2 am daily. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 3a, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 104. 114. 12d, 13d. 144. 15b. 
Basle Rates: 20a, 21b. 22a, 22b, 23a, 24a, 24e, 25a. 

26, 27, 28b, 2913, 30, 130. 
Contracts: 40a. 43, 44b, 45, 46. 47a, 49, 51a, 51c. 
Comb.; Cont. Discounts: 60a. 60e, 601, 62a, 62b. 
Cancellation: 700. 70e. 71a, 73a, 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 4 ER 1/1/68-Ree'd 5/22/68. 

AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-Mon thru Fri 9 am-4 pm & 7 pm-2 am; Sat & 
Sun 5-2 am. 

7. PACKAGE PLANS 
I MINUTE 
CLASS AA 

PER WK: I wk 5 wk 9 wk 13 wk 26 wk 39 wk 52 wk 
1 ti 14.00 13.00 12.00 11.00 10.00 9.00 8.00 
5 ti  13.50 12.50 11.50 10.58 9.50 8.50 7.50 
10 ti  13.00 12.00 11.00 10.00 9.00 8.00 7.00 
35 U.._ 12.50 11.50 10.50 9.50 8.50 7.50 6.50 
20 ti  12.00 11.00 10.00 9.00 8.00 7.00 6.00 
25+ ...._  11.50 10.50 9.50 8.50 7.50 6.50 5.50 

CLASS A 
1 ti  12.00 11.00 10.00 9.00 8.00 7.00 6.00 
5 ti........ 11.50 10.50 9.50 8.50 7.50 6.50 5.50 
10 ti  11.00 10.00 9.00 8.00 7.00 6.00 6.00 
15 ti  10.50 9.50 8.50 7.50 6.50 5.50 4.50 
20 ti  10.00 9.00 8.00 7.00 6.00 5.00 4.00 
25+   9.50 8.50 7.50 6.50 5.50 4.50 8.50 
30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 

WARWICK-EAST 
GREENWICH 

Kent County-Map Location E-3 

See SUDS consumer market map and data at begin, 
nine of the State. 

See Providence-Pawtucket 
(including Warwick-East Greenwich; West 
Warwick) 

WESTERLY (1 AM; 1 FM) 
Washington County-Map Location E-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WERI WERI-FM 
1949 1968 

Media Code 4 241 7000 9.00 

Westerly Broadcasting Co., Colonial Office Bldg., 
Westerly, R. I. 02891. Phone 401-506-7728. 

I. PERSONNEL 
President-Natale L. Um. 
Vice-Pros. & Gen'l Mgr.-Carl Grande. 

2. REPRESENTATIVES 
Vie Plano Associates. Inc. 
New England-Bill Creed Associates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 5:45 am-midnight. EST. 
FM-ERP 20,000 w.; 103.7 me. 
Operating schedule: 6 am-11:30 pm. 
Antenna ht.: 140 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: bills payable soben rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a. 3b, 4a, 4e, 5, 6a, 7a. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 20a, 220, 23a, 24a, 24b, 255, 26. 28a. 

290. 
Contracts: 40a, 45, 46. 48. 
Comb.; Cont. Discounts: 60b, 61b, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Elf 5/1/68-Rec'd 3/24/69. 
AA-5:45 am-6:30 pm. 
A-6:30-11:15 pm, 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
26x 52e 
7.00 6.50 
4.70 4.35 

lx 
1 min  7.50 
30 sec  5.25 
10 sec .•._ ....... -•._ 

c'ass X-

I min  5.50 5.00 4.50 4.00 3.50 3.00 
30 sec  4.25 3.70 3.35 2.95 2.50 2.00 

FIXED POSITION 
1 min.   8.50 30 sec.. 

10. SPECIAL FEATURES 
NEWSCASTS 

13 wk 26 wk 39 wk 52 wk 
65e 130e 195e 2601 

10 min................._._.. 18.00 15.00 13.00 10.00 
5 min  11.00 9.80 8.00 8.00 

NEWS ADJACENCIES 
1 min    8.50 7.00 6.00 5.00 
30 sec  6.00 5.00 4.40 3.80 

Production charges, per spot, 2.50. 

WEST WARWICK 
Kent County-Map Location E-3 

See SUDS consumer market mat) and data at begin-
sting of the State. 

See Providence-Pawtucket 
(including Warwick-East Greenwich; West 
Warwick) 

WICKFORD 
Washington County-Map Location D-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WKFD 
1961 

Media Code 4 241 8000 8.00 
Adman Radio, Box 441, North Kingstown, R. I. 

02852. Phones 401-884-8134, 295-1370, 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Ronald L. Hickman. 
Vice-President-Louis C. Adler. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
New England-Eckeis & Queen, Inc. 

B. FACILITIES 
500 w. days; 1370 hr. Non-directional. 
Operating schedule: 5:55 ant-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2b, 3a, 3b, 3c, 3d, 5, 6e. 7e, 
Rate Protection: 150, 15b. 16. 
Basic Rates: 20b, 21a, 21b, 21d, 22e. 22b, 23a, 23b, 

21a. 24e, 26, 28b, 30. 
Contracts: 40a, 42e. 43, 45, 49, 51b, 51e. 
Comb.; Cont. Discounts: 62b. 
Cancellation: 70a. 71b. 
Prod, Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reed 7/9/69. 
6. SPOT ANNOUNCEMENTS 

lx 52e I04x 2600 500x 1000x 
1 min  6.00 5.75 5.50 5.00 4.50 4.00 
30 5.00 4.75 4.50 4.00 3.50 3.00 

7. PACKAGE PLANS 
WITHIN 7-DAY PERIOD: 10 ti 15 tl 20 tl 30 tl 
1 min.  50.00 71.50 90.00 127.50 
30 sec  40.00 56.25 70.00 97.50 

SALES HIKERS 
PER WK: i2 ti 24 ti 48 11 
10 sec  30.00 48.00 84.00 

10. SPECIAL FEATURES 
NEWS 
lx 520 104x 260x 500x 

5 min  12.00 11.50 11.00 10.50 10.00 
2 min  9.00 8.50 8.00 7.50 7.00 
Commercial copy 30 seconds. 

WOONSOCKET (2 AM; 1 FM) 
Providence County-Map Location E-2 

See SUDS consumer market map and data at begin. 
nine of the State. 

WNRI 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 241 8500 7.00 
The Friendly Broadcasting Co., Inc.. 786 Diamond 

Hill Rd.. Woonsocket, R. I. 02895. Phone 401-
769-0600 

I. PERSONNEL 
Pres., Treas. á Gen'l Mgr.-Joseph Rn tt. 
Vine-Pres. See'y h rom'l Mgr -John Thomas. 
Station Manager-Robert Andrade, 

2. REPRESENTATIVES 
New England-Eckels & Queen, Inc. 

3. FACILITIES 
1000 w. days: 1380 he, Non-directional. 
Operating schedule: 6:00 am-sunset EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3b, 3d, 4a, 9d, 5, 66, 7b. 
Rate Protection: 11a, 12e. 13a, 14a, 15e. 
Basic Rates: 201). 21a, 21b, 21d, 22a, 22b, 23a, 2413. 

25e. 26, 27, 28a, 28e. 29a, 30. 
Contracts: 40a, 41, 42b, 414, 43, 44a, 45, 46, 47a, 

48, 49, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 601, 61a, 61e, 62b, 62d, 
Cancellation: 70s, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 
Member: French Program Group of New England. 

IIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective June 1, 1958. (Card No. 3.) 

Card received October 1. 1958. 
6. SPOT ANNOUNCEMENTS 

104x I56x 260x lx 130 26x 25e 1041 I56x 2800 
5.75 5.10 4.50 1 min 5.20 4.90 4.60 4.30 4.00 3.70 3.40 
3.95 3.50 2.75 3.00 2.85 2.70 2.55 2.40 2.25 2.10 
2.50 2.00 8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 mln 5 mIn 
1 50 30 20 15 10 

'Fiscourrrs 
13x-5% 52x-15% 156x-25% 

600 26x-10% 104x-20% 260x-30% 

WWON WWON-FM 
1946 1946 

C 
Media Code 4 241 90007.00 
Woonsocket Broadcasting Co., Commercial Bldg., 99 
Main St., Woonsocket. It. I. 02895. Phone 401-
762-1240. 

I. PERSONNEL 
President-Drew H. Palmer. 
Station Manager-Dave Russell. 
Sales Manager-Mrs. Rory Theriault. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
New England-Nona Kirby Co., Inc. 

3. FACILITIES 
1000 w. days: 250 w. nights; 1240 he. 

Non-directional. 
Operating schedule: 6 arn-11 pm. EST. 
FM-ERP 390 w.; 106.3 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 215 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net station time. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4a, 5, 6a, 7e. 8. 
Rate Protection: 10a, Ila, 12e, 13a, 14e, 15e. 
Basic Rates: 20b, 21e, 225, 23a, 24e, 24b, 24e, 25s, 

26, 280. 28e, 29a, 31, 32b. 
Contracts: 400. 41, 420. 43, 45, 46, 47a, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 61a; 62d, 
Cancellation: 70a, 70e, 71a, 72, 730. 
Prod, Services: 80, 81, 82. 

TIME RATES 
Eff 4/1/58-Ree'd 6/5/61. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104e 156e 260x 

I min 9.50 9.25 9.00 8.50 8.00 7.50 7.00 
30 sec 8.00 7.75 7.50 7.00 6.50 6.25 6.00 

7. PACKAGE PLANS 
SATURATION SCHEDULE 

PER WK: 4 ti 13 tl 26 ti 39+ 
10 tL  70.00 66.50 63.00 59.50 
20 ti  130.00 123.50 117.50 111.50 
Fixed position not guaranteed. 
Quickies rate-double number of announcements for 
same amount. Time sold at current week to week 
avallibilities. Discounts allowed only on consecutive 
weeks 

8. PROGRAM TIME RATES 
Ix I3x 260 52x 104e 156x 260x 

1 hr. 85 75 70 65 60 55 50 
1/2 hr..._ ..... 60 54 48 42 38 35 32 
3/4 hr  35 33 30 2.5 24 21 17 
5 min_____ 21 20 18 16 14 12 11 

SERVICE-ADS Are Not 

JUST PROMOTION! 

The Service-Ads that media put into 

SRDS are more than just publication or 

station promotion. They represent an honest 

effort to provide you with information you 

can use in evaluating media and comparing 

them with others. 

The data you find in Service-Ads can be 

as valuable to you as the information you 

pick up from the listing material in Stand-

ard Rate. Be sure that you take advantage 

of this material when it is provided for 

your use. Read, and Use the Service-Ads 

in SRDS 1 
(150D-1/3 
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Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  879,100 Fairfield   12,200 
METRO AREAS Florence   38,500 

Anderson   19,900 Georgetown ...... 19,500 
Charleston   108,600 Greenville 41,000 
Columbia   85,500 Greenwood   14,000 
Greenville   45,900 Horry   20,200 
Spartanburg .... 36,700 Kershaw   12,800 
Total Metros .... 296,600 Lancaster   10,900 

COUNTIES Laurens   14,200 
Aiken   23,400 Lee   14,200 
Anderson   19,900 Lexington   11,600 
Beaufort   19,200 Marion   17,600 
Berkeley   20,400 Marlboro   13,000 
Char leston   88,200 Newberry   10,000 
Chester   11,900 Orangeburg   41,900 
Chesterfield   12,2(10 Richland   73 900 
Clarendon   19,200 Spartanburg .... 36,700 
Col leton   14,300 Sumter   38,300 
Darlington   24,500 Williamsburg .... 27,100 
Dillon   13,900 York   23,000 
Dorchester   11,900 Total Counties.. 769,600 
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SOUTH CAROLINA 

Anderson-Anderson 
Charleston-Charleston 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRN. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Columbia-Richland Florence-Florence Greenville-Greenville Greenwood-Greenwood Rock Hill-York Spartanburg-Spartanburg Sumter-Sumter 

Estimates for: 
STATE 
COUNTY-Map Loe. 

City 
Metropolitan Area 

Pollee" "legs 
(000) (000) 

Consumer Spendable Income-1968--
% Distribution of Families -Total Retail Sales  -

Per 3000 5000 8000 10000 15000 Per 
Household to to to to and Household Food 

($000) (5) 4999 7999 9999 14999 over ($000) (5) ($000) 

Retail Sales-1968 

Drug 
($000) 

By Selected Store Types  
General Home 
Mdse. Apparel Furo. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Pusan- Farm 
Ser Popu-
Carl latIon 

1/1/69 1/1/69 
(000) (000) 

G rose 
Farm 
Income 
1968 

($000) 

SOUTH CAROLINA 
STATE TOTALS  2,677.2 715.17 5,589,143 7,815 17.9 17.1 15.3 19.4 13.4 3,423,696 4,787 808,482 114,285 469,218 189,606 204,998 730,030 305,869 964.46 278.2 550,624 

ABBEVILLE B-5  
AIKEN C-6  
ALLENDALE D-7  
ANDERSON 8-4  

Anderson  
Anderson Metro Area  

BAMBERG D-7  
BARNWELL   
BEAUFORT E-8t  
BERKELEY F-7  
CALHOUN E-6  
CHARLESTON F-8t  

Charleston  
Charleston Metro 
Area  

21.4 
100.4 
11.3 

107.5 
46.8 

107.5 
15.0 
18.7 
59.7 
60.6 
11.5 

267.4 
93.8 

6.03 
28.17 
2.99 

31.91 
14.49 
31.91 
3.87 
5.02 

12.71 
14.45 
2.86 

74.28 
27.40 

47,422 
208,697 
19,556 

248,673 
115,269 
248,673 
26,977 
34,261 

100,585 
71,131 
16,594 

617,599 
198,592 

328.0 88.73 688,730 

7,864 
7,408 
6,540 
7,793 
7,955 
7,793 
6,971 
6,825 
7,914 
4,923 
5,802 
8,314 
7,248 

17.2 15.4 16.8 21.4 12.1 
13.8 16.4 16.0 18.2 23.2 
16.9 12.0 9.9 16.8 13.3 
20.2 19.4 16.9 20.0 11.3 

20.2 19.4 16.9 20.0 11.3 
16.6 10.8 12.3 17.8 13.3 
16.6 14.6 13.3 20.0 12.3 
22.0 21.5 13.8 14.8 8.1 
22.0 19.3 13.1 12.6 4.4 
16.7 11.3 10.5 13.1 8.9 
16.3 18.6 15.6 20.2 15.8 

18,389 
98,661 
14,982 

154,869 
105,837 
154,869 
20,228 
20,138 
37,178 
21,623 
11,406 

354,563 
202,324 

7,762 17.2 19.0 15.1 18.8 13.8 376,186 

3,050 
3,502 
5,011 
4,853 
7,304 
4,853 
5,227 
4,012 
2,925 
1,496 
3,988 
4,773 
7,384 

6,023 
29,430 
3,010 

35,290 
22,701 
35,290 
4,317 
6,073 
9,411 
5,872 
2,469 

74,504 
35,780 

1,018 
4,805 
357 

4,665 
2,617 
4,665 
668 
817 
765 

1,180 
414 

12,808 
7,062 

1,559 
7,995 
961 

23,483 
20,299 
23,483 
1,689 
1,369 
3,126 
3,321 
159 

76,755 
46,421 

779 
3,703 
754 

9,954 
8,420 
9,954 
715 
964 

1,614 
532 
449 

23,173 
17,137 

992 
4,295 
759 

10,109 
7,980 

10,109 
1,327 
790 

2,257 
1,093 
399 

24,334 
17,708 

4,240 80,376 13,988 80,076 23,705 25,427 

2,630 
19,991 
1,041 

38,540 
25,837 
38,540 
3,179 
5,448 
9,270 
1,627 
3,123 

72,120 
45,229 

2,102 
11.744 
3,390 
13,860 
6,149 

13,860 
2,901 
2,504 
3,068 
3,080 
816 

26,941 
10,620 

8.28 2.5 
38.97 5.5 
3.06 1.7 

45.21 7.8 

45.21   
4.70 3.4 
5.82 2.9 

15.21 1.4 
14.40 4.4 
3.17 4.2 

89.51 1.7 

73,747 30,021 103.91 

3,205 
11,221 
7,554 

16,164 

8,020 
6,952 
5,911 
5,392 
10,444 
8,392 

CHEROKEE C-3  37.5 10.39 73,752 
CHESTER D-4  30.6 8.28 65,204 
CHESTERFIELD F-4  33.6 8.71 61,719 
CLARENDON E-6  27.7 6.09 38,230 
COLLETON E-8  28.4 7.58 45,925 
DARLINGTON F-5  57.8 14.68 101,290 
DILLON G-5  31.7 7.45 41,591 
DORCHESTER E-7  27.3 7.04 44,582 
EDGEFIELD C-6  14.9 3.82 25,274 
FAIRFIELD D-5  19.9 4.95 34,032 
FLORENCE F-5  93.1 23.86 189,702 

Florence  32.5 9.72 80,408 
GEORGETOWN G-6  39.1 9.35 57,376 
GREENVILLE B-3  245.2 72.27 661,447 

Greenville  75.8 23.53 247,366 
Greenville Metro 
Area  297.8 87.69 782,098 

7,098 20.2 17.6 17.8 18.3 9.0 43,390 
7,875 17.2 15.9 16.2 22.0 13.5 36,616 
7,086 19.0 13.9 13.3 18.7 11.4 40,652 
6,278 18.8 11.4 9.5 15.4 9.9 27,938 
6,059 18.7 12.9 11.1 17.9 10.9 29,436 
6,900 17.7 15.1 13.9 18.0 12.0 64,955 
5,583 19.4 12.8 13.0 14.2 7.8 41,362 
6,333 18.4 14.7 13.9 17.8 10.1 34,195 
6,616 19.3 14.0 12.1 17.5 10.0 24,111 
6,875 17.2 12.6 13.1 19.5 12.1 15,058 
7,951 17.2 15.9 12.5 18.9 15.5 156,173 
8,272 98,680 
6,136 19.0 19.6 12.9 14.4 8.1 44,402 
9,152 17.2 18.2 17.1 22.8 16.9 404,722 

10,513 269,120 

8,919 17.6 18.7 17.4 22.3 15.8 464,767 

4,176 
4,422 
4,667 
4,588 
3,883 
4,425 
5,552 
4,857 
6,312 
3,042 
6,545 
10,152 
4,749 
5,600 
11,437 

12,345 
9,793 
12,970 
5,544 
7,869 

18,146 
9,910 
9,799 
4,260 
5,278 

36,818 
18,908 
11,622 
94,873 
60,236 

2,284 
1,312 
1,663 
875 

1,389 
2,295 
1,123 
1,053 
719 
591 

3,204 
2,071 
1,451 

12,801 
5,978 

2,199 
2,935 
3,287 
3,725 
2,662 
8,460 
2,738 
1,496 
874 

1,809 
21,908 
14,920 
3,858 

73,907 
64,279 

2,416 
2,232 
2,481 
775 

1,429 
2,203 
2,433 
1,342 
995 
677 

10,234 
8,099 
2,582 

18,871 
12,654 

1,803 
2,322 
1,013 
1,320 
2,026 
3,092 
1,872 
1,045 
797 
636 

10,443 
7,086 
3,607 

26,867 
17,928 

5,300 109,662 14,979 79,984 22,784 29,616 

7,329 
8,095 
8,710 
4,037 
4,522 
9,956 
6,872 
9,980 
10,732 
2,609 

33,610 
23,498 
8,129 

76,513 
55,097 

5,144 14.35 
3,999 10.42 
4,574 12.28 
5,984 6.62 
2,880 8.85 
6,153 18.59 
3,905 8.66 
3,114 10.97 
1,563 4.78 
1,567 5.85 

12,367 32.64 
6,749 
4,348 9.63 

32,219 108.16 
12,462 

92,206 38,219 131.53 

3.6 
4.1 
8.1 

12.1 
4.4 

11.9 
11.3 
3.3 
2.9 
2.7 

21.4 

8,807 
5,183 

13,003 
19,524 
7,336 

25,160 
22,116 
6,220 

10,095 
3,747 

39,644 

3.7 5,214 
5.3 12,687 

GREENWOOD C-5  50.6 15.11 118,850 
Greenwood  25.8 8.16 44,164 

HAMPTON D-8  17.6 4.60 27,803 
HORRY G-5t  77.8 19.89 141,375 
JASPER 0-8  13.9 3.52 16,231 
KERSHAW E-5  35.8 9.31 74,916 
LANCASTER E-4  42.8 11.55 95,264 
LAURENS C-5  49.7 13.49 112,421 
LEE E-5  21.1 4.81 24,463 
LEXINGTON D-5  76.4 21.37 164,270 
McCORM1CK B-5  8.6 2.07 12,459 
MARION G-5  31.7 7.91 56,751 
MARLBORO F-4  27.1 6.90 45,638 
NEWBERRY C-5  28.6 8.34 65,034 
OCONEE A-4..._.. ......... _ 42.7 11.64 90,660 
ORANGEBURG E-6  72.2 18.13 123,644 
PICKENS 8-4  52.6 15.42 120,651 

7,866 19.1 18.1 17.1 20.7 11.3 75,800 
5,412 60,142 
6,044 19.6 13.5 12.8 14.4 8.5 24,015 
7,108 19.8 14.5 13.4 16.7 11.8 123,102 
4,611 20.1 16.1 11.2 11.6 4.3 11,202 
8,047 16.1 14.3 13.1 21.1 16.0 44,657 
8,248 17.2 18.9 17.7 22.1 13.2 51,604 
8,334 16.8 16.8 16.5 22.8 14.5 56,204 
5,086 18.9 11.8 9.2 13.7 8.0 16,802 
7,687 17.9 18.9 17.4 21.5 13.1 80,542 
6,019 20.2 14.5 13.1 16.5 4.9 7,298 
7,175 17.3 12.0 9.8 16.8 14.6 47,293 
6,614 17.9 11.9 14.1 16.5 10.3 30,259 
7,798 18.3 14.1 14.4 21.3 13.1 37,752 
7,789 20.7 17.0 16.4 20.5 10.9 50,769 
6,820 17.4 13.2 12.3 16.3 12.7 96,200 
7,824 19.8 20.0 18.5 20.4 11.1 60,045 

5,017 
7,370 
5,221 
6,189 
3,182 
4,797 
4,468 
4,166 
3,493 
3,769 
3,526 
5,979 
4,385 
4,527 
4,362 
5,306 
3,894 

18,716 
13,900 
4,660 

26,568 
2,900 

12,264 
14,045 
13,590 
4,375 

24,355 
2,317 

11,178 
8,679 
9,638 

15,610 
21,280 
14,789 

1,793 
1,104 
426 

3,419 
190 

1,583 
1,592 
1,779 
355 

2,742 
255 

1,678 
885 

1,664 
1,970 
2,969 
2,178 

6,676 
5,932 
1,652 

20,791 
641 

4,139 
8,098 
7,167 
2,205 
5,797 
398 

3,033 
3,181 
3,428 
4,081 
8,560 
6,077 

5,322 
3,883 
1,072 
5,465 
284 

2,162 
1,901 
2,884 
953 

2,263 
197 

3,666 
806 

2,602 
3,475 
5,190 
3,913 

7,109 
6,952 
1,111 
7,235 
419 

2,659 
3,020 
3,051 
309 

3,948 
247 

2,431 
1,435 
2,388 
3,217 
5,959 
2,749 

12,741 
11,815 
5,074 

25,092 
2,550 
7,886 

12,222 
15,285 
2,690 

15,252 
1,706 
8,645 
2,719 
8,955 
9,397 

21,720 
15,693 

6,005 22.42 1.9 4,892 
4,124 
2,174 5.26 2.0 7,109 
8,552 25.34 20.4 46,420 
2,312 3.28 1.3 2,423 
4,931 13.60 4.9 6,002 
3,315 17.42 3.0 4,148 
5,412 18.05 4.8 8,716 
1,570 5.47 9.0 13,825 

11,505 35.52 4.4 11,003 
1,297 2.22 1.2 1,094 
2,724 9.31 8.6 18,725 
2,718 9.11 7.7 15,412 
3,641 11.60 4.3 9,820 
4,647 16.96 4.4 5,706 
8,860 23.53 16.5 29,816 
6,000 23.37 3.0 3,712 

RICHLAND E-5t  245.5 60.84 581,054 
Columbia  111.6 31.77 321,920 
Columbia Metro 
Area  321.9 82.21 745,324 

SALUDA C-5  15.3 4.11 24,891 
SPARTANBURG C-4  169.5 49.13 425,663 

Spartanburg  52.6 16.19 144,220 
Spartanburg 
Metro Area  169.5 49.13 425,663 

SUMTER E-5t  78.9 19.67 136,628 
Sumter  21.8 6.52 43,554 

UNION C-4  29.5 8.16 70,346 
WILLIAMSBURG F-6  40.6 9.00 48,792 
YORK D-3  88.4 23.44 179,720 

Rock Hill  35.0 9.72 75,633 

9,551 17.1 18.4 15.7 19.9 16.7 378,126 
10,133 296,074 

9,066 17.2 18.8 16.1 20.3 15.7 458,668 
6,056 21.6 17.8 13.3 16.7 4.5 13,838 
8,664 17.7 16.8 16.9 22.8 15.1 225,960 
8,908 145,387 

8,664 17.7 16.8 16.9 22.8 15.1 225,960 
6,946 20.3 15.9 13.5 17.2 10.8 103,711 
6,680 83,750 
8,621 17.1 15.3 16.7 24.5 14.8 34,384 
5,421 18.5 11.0 9.3 14.0 8.7 35,395 
7,667 18.8 18.9 19.1 19.4 10.8 103,691 
7,781 67,346 

6,215 64,119 9,960 76,554 25,353 20,213 
9,319 38,334 8,095 64,643 22,050 16,838 

5,579 
3,367 
4,599 
8,980 

4,599 
5,273 

12,845 
4,214 
3,933 
4,424 
6,929 

88,474 
2,967 

51,405 
26,823 

51,405 
21,334 
17,302 
9,540 
9,576 

28,951 
17,353 

12,702 
464 

11,709 
8,750 

11,709 
2,319 
2,028 
1,165 
578 

4,355 
2,571 

82,351 
927 

34,967 
27,374 

34,967 
8,840 
7,067 
2,192 
2,952 
6,587 
5,033 

27,616 
284 

11,495 
9,233 

11,495 
5,994 
5,885 
3,277 
2,381 
7,360 
5,561 

24,161 
435 

14,721 
10,096 

14,721 
6,607 
5,827 
1,255 
3,568 
7,714 
5,459 

93,500 28,537 84.19 2.6 7,953 
87,972 18,396 

108,752 
4,828 

51,595 
37,985 

51,595 
29,145 
19,588 
6,036 
7,510 

21,726 
15,937 

40,042 119.71   
1,538 5.29 4.0 8,822 

18,738 72.97 7.7 23,064 
8,929 

18,738 72.97   
9,623 26.99 11.1 18,835 
7,707 
3,409 10.94 1.9 2,959 
2,197 8.99 17.8 28,358 
7,941 32.50 5.4 9,819 
4,077   

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 

SOUTH CAROLINA 
See SltDS consumer market map and data at begin-
flint of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME 

STATE NETWORK 
Tobacco Radio Network, The 

SOUTH CAROLINA STATE GROUP 
Comprised of: 

WAKN-Aiken WJMX-Plorence 
WANS-Anderson WDKD-K1ngstree 
WBSC-Bennetteville WJOT-Lake City 
WAGS-BIshopville WYMB-Manning 
WCRE-Cheraw WJAY-Mullins 
WLAT-ConwaY WTND-Orangeburg 
WDAR-Darlington WSSC-Sumter 
WDSC-Dillon 
See The Tobacco Radio Network under Regional 
Radio Networks and Groups. 

ABBEVILLE 
Abbeville County-Map Location B-5 

See SIMS consumer market map and data at begin-
ning of the State. 

WABV 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 242 0105 1.00 
Abbeville Broadcasting Co., Inc., Box 532, Abbe-

ville, S. C. 29620. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-George W. Settles. 
Sales Manager-David Sherrill. 
Program Manager-Reg Owens. 

2. REPRESENTATIVES 
Atlanta-ilarry J. Cannon. 

3. FACILITIES 
1000 m. days: 1500 lac. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 31), 40. 4d, 5, 65. 8. 
Rate Protection: 151, 
Basic Rees: 20a, 22b, 23a, 24s. 24b, 25a, 26, 28b. 

29a. 
Contracts: 40a, 42b, 45. 46, 47a. 
Comb.: Cont. Discounts: 606, 61a, 61b, 62b, 62e. 
Cancellation: 70s, 70c. 73a. 
Affiliated with KBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates received July 5, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (9 

1 time._ 40.00 22.50 11.00 8.00 8.50 
13 times.. 39.50 21.50 10.50 7.50 3.40 
28 times. 38.50 20.50 10.00 7.00 8.30 
52 times.. 37.50 19.50 9.50 6.50 8.20 
78 times.. 36.50 18.50 9.00 5.00 8.10 

104 times.. 35.50 17.50 8.50 5.50 8.00 
$150 times.. 3t50 16.50 8.00 5.00 2.90 

V') One minuto or less transcriptions. oral an-
nouncements or station breaks. 
(t) The 156-time rate Is the flat automotive rate. 
not retroactive or subject to rebates. 

AIKEN (2 AM; 2 FM) 
Aiken County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WAKN 
1952 

1:11:11:1 
Melds Code 4 242 0210 9.00 
Radio WAKN, Inc., Box 811, 343 Laurens St. N.W.. 

Aiken. S. C. 29801. Phone 648-5464. 
I. PERSONNEL 
General Manager-Joseph A. Warren. 
Program Director-Steve Abercrombie. 
Commercial Manager-James Calloway. 

3. FACILITIES 
1000 w. days: 900 ire., Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

(This listing continued on next page) 
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Aiken-W A K N-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: 2e, 2b, 3a, 3b, Sc. 3d, la, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b. 13b, Ida, 15a. 
Basle Rates: 20b, 21a, 21b, 21e, 21d, 22a, 22b, 23a, 

24b. 24e, 25a, 26, 28b, 28e, 29e. 2913. 32a. 
Contracts: 40e, 41, 42b, 44a, 44b, 45. 46. 47a, 51e. 
Comb.; Cont. Discounts: 60a. 601, 61a, 61b, 622. 
Cancellation: 70b, 702. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
.7.requency discounts allowed if charges paid by the 
15th of the month following service and no balance 
remains. 
Affiliated with RBS Radio Network. 
Affiliated with American Information Network. 
Member: Tobacco Radio Network and Southeastern 
Key Market Network, 

TIME RATES 
Rates effective January I, 1958. (Card No. 3.) 

Rates received December 9, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 
hr. lar. hr. min. min. min. see. 

I time__ 45.00 27.00 15.00 12.00 9.00 4.50 3.00 
13 times_ 42.75 25.65 14.25 11.40 8.55 4.25 2.85 
26 times.. 40.50 24.30 13.50 10.80 8.10 4.05 2.70 
52 times_ 38.25 22.95 12.75 10.20 7.65 9.80 2.55 
104 times_ 36.00 21.60 12.00 9.60 7.20 3.60 2.40 
156 times.. 33.75 20.25 11.25 9.00 6.75 3.35 2.23 
260 times.. 31.50 18.90 10.50 8.40 6.30 3.15 2.10 
312 times.. 29.25 17.55 9.75 7.80 5.85 2.90 1.95 
10.second announcements-50% of 1-minute rate. 

7. PACKAGE PLANS 
SPOT PACKAGES 
(7 consecutive days) 

20 announcements, each  800 
30 announcements. each   2 76 
50 announcements. each  2.50 

(CR) 

W A K N-FM 
1966 

Media Code 4 242 0211 7.00 
Radio WAKN, Inc.. Box 811, 343 Laurens St.. N.W., 
Aiken, S. C. 29801. Phone 803-648-5464. 

I. PERSONNEL 
Pres. & Gen'! Mgr.-Joseph A. Warren. 
Sales Manager-James E. Calloway. 

3. FACILITIES 
rap 3.000 w.; 99.3 me, 
Operating schedule: 6 am-11:15 pm Mon thru Sat; 
7:15 am-11:15 pm Sun. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
See WARN listing for coded regulations. 

TIME RATES 

Rates are identical to WARN. See that listing. 

WLOW 
1962 

Media Code 4 242 0315 6.00 
Radio Aiken, Box 2206, Aiken, S. C. 29801. Phone 

803-648-1382. 
Studio: 111 Richland Avenue. W., Aiken. S. C. 

STATION'S PROGRAMMING DESCRIPTION 

WLOW: Programmed for adults and young adults. 
MUSIC: featured with afternoon segment devoted to 
college and student age group and 7-11 pm to show. 
tunes and standards. AIlt PERSONALITIES handle 
all segments with taped commercials. NEWS: Net-
work news at :30, local news at :60. Station edito-
rializes and emphasizes community involvement through 
a daily telephone Interview program relative to all 
community activities. COMMERCIAL POLICY: 18 
minutes maximum permitted per hour. Contact Rep-
resentative for further details. Reed 4/1/68. 

I. PERSONNEL 
President-Robert S. Taylor. 
Vice-President-Klein B. Beach, Jr. 
Manager-W, R. Davidson. 

2. REPRESENTATIVES 
Donald Cooke, Inc. 

3. FACILITIES 
500 w. days: 1300 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast 6 am-7 pm. 
For non-simulcast facilities seo WLOW-FM. 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate l'roteetion: 10g. hg, 12g, 13g, 14g, 15b. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24b, 25e. 28e. 

28e, 29a. 
Contracts: 40a. 41, 42e. 44a, 45, 46, 475. 48. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 61a, 62d. 
Cancellation: 70a. 70e, 71a, 72. 73b, 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Seine rate applies for WLOW and WALD. 10% dis-
count applies on total order when advertiser buys both 
stations. 

TIME RATES 

Eff 3/1/69-Reed 2/27/69. 

6. SPOT ANNOUNCEMENTS 

lx I3x 26x 522 100x 300x 
1 min.  4.00 3.80 3.60 3.40 3.20 3.00 
30 sec..._ ....... 2.75 2.50 2.40 2.25 2.16 2.00 

8. PROGRAM TIME RATES 
Ix 

I hr  40.00 
1/2 hr 22.50 
1/4 hr  12.50 
5 min_  6.00 

I3x 26x 
38.00 36.00 
21.25 20.00 
11.85 11.25 
5.70 5.40 

52x 
34.00 
18.75 
10.60 
5.10 

100x 
30.00 
17.50 
10.00 
4.80 

9002 
27.50 
16.25 
9.35 
4.50 

W LOW-FM 
1966 

Media Code 4 242 0316 4.00 
Radio Aiken, Inc., 311 Richland Ave., E., Box 2206, 

Aiken, S. C. 29801. Phone 803-648-1382. 
I. PERSONNEL 
President-Robert S. Taylor. 
Vice-Pres. es Gen'l Mgr.-W. R. Davidson. 

2. REPRESENTATIVES 
Donald Cooke, Inc. 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
EltP 1,850 w.: 95.9 me. 
Operating schedule: 6 am-11 pm Mon taro Sat; 7:30 
am-11 pm Sun. EST. 
Antenna ht.: 185 ft. above average terrain. 
Partial simulcast operation. Operated separately 7-11 
pm. For simulcast facilities see WLOW. 

4. AGENCY COMMISSION 
15/0. Payable 10th. 

5, GENERAL ADVERTISING See ceded regulations 
See WLOW listing for coded regulations. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

No. 4 ES 9/1/66-Reed 12/20/66. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104x 208x 2600 

1 min____. 2.00 1.90 1.80 1,70 1.60 1.50 1.40 
30 sec_____ 1.60 1.50 1.40 L30 1.20 1.10 1.00 

8. PROGRAM TIME RATES 
lx lax 26x 52x 

1 hr.......,.... 15.00 14.25 13.50 12.75 
1/2 hr......._ 9.00 8.55 8.10 7.65 
1/4 hr......... 7.00 6.65 6.30 5.95 
5 sain.......... 4.00 3.80 3.60 3.40 

ALLEN DALE 
Allendale County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

104x 
12.00 
7.20 
5.60 
3.20 

208x 
11.25 
6.75 
5.25 
3.00 

260x 
10.50 
6.30 
4.90 
2.80 

WDOG 
1966 

Media Code 4 242 0420 4.00 
All-Fair Broadcasting Co. ' Box 442, Allendale, S. C. 

29810 Phone 803-584-3500. 
I. PERSONNEL 
Pres. Cis Gee! Mgr.-Charlee E. Bell. 
Sales Manager-Carl Gooding. 
Program Director-Lisa Gooding. 

2. REPRESENTATIVES 
Continental Radio Sales. 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1460 be. Non-directional. 
Operating schedule: 6 am-local sunset.. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; payable 15th following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. is, 3b, 3d, 4a, 5, 6a, 7b. 
Rate Protection: 10b, lib, 12b, 1313, 14a, 15a. 15b. 
Basic Rates: 20b, 21a. 21b, 22b, 23a, 24b, 26, 286. 

28e, 29a, 29b. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 70b, 702, 71a, 
Prod. Services: 80. 82. 
10% discount when simultaneous duplicate schedules 
are run with WSIB. Beaufort, S. C. 

TIME RATES 
ES 1/1/66-Reed 2/14/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

13 X. 

8. PROGRAM TIME RATES 
Ix I9x 262 

1 hr.... ..... 30.00 28.00 26.00 
1/2 hr.......... 18.00 16.80 15.60 
1/4 hr._ .... 9.00 8.40 7.80 
5 min__ ..... 5.40 5.05 4.70 

52x 
24.00 
14.40 
7.20 
4.35 

104x 
22.00 
13.20 
6.60 
4.00 

ANDERSON (2 AM; 2 FM) 
Anderson County-Map Location B-4 

See SltDS consumer market map and data at begin-
ning of the State. 

2.70 
2.60 
2.50 

500x 
20.00 
12.00 
6.00 
3.60 

WAIM WCAC(FM) 
1935 1947 

Media Code 4 242 0525 0.00 
Wilton E. Ball, 321 Kingsley Rd., Anderson, S. C. 

29621. Phone 803-226-1511, MX 6030. 
Other Studio: Clemson College. Clemson. S. C. 
STATION'S PROGRAMMING DESCRIPTION 

WAIM: Programmed for adults. 
Local, state, national and sports news. Agricultural 
reports, 5-9 am. Entertainment 9 am-noon. Noon-
1 pm, news, weather, county agent. 1-6 pm. general 
popular music, featuring standards and showtunes. 
6-8 pm, sports news, national news, state news, local 
news and weather plus music standards. 8-11 pm, 
general popular music, featuring standards and show-
tunes. SPORTS: coverage of all high school and 
college football in area. Contact Representative for 
further details. Itec'd 8/11/67. 

I. PERSONNEL 
Owner-Wilson E. Hall. 
General Manager-Glenn P. Warnock. 
Commercial Manager-John F. McCallum. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Southeastern-Dora-Clayton Agency, 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 be. 

Non-directional. 
Operating schedule: 5:25-12:05 am weekdays; 6:00-
12:05 am Sun. EST. 
FM FACILITIES 
ERP 6.400 w.; 101.1 soc. 
Antenna ht.: 330 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ceded regulatIcos 
General: 2a, 3a. 3b, 4b, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, Sib, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 25a, 26, 2fa, 

29a. 
Contracts: 40c, 42b, 45, 46, 47e,„ 48. 
Comb.; Cont. Discounts: 130b, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 700. 70e, 71a, 73a. 
Affiliated with KIM and CBS Eladio Networks. 

TIME RATES 
Rates effective May I, 1961. 

Rates received February 20, 1961. 
6. SPOT ANNOUNCEMENTS 
Per week: 
5 times__ 32.50 20 times  100.00 

10 times  60 00 30 times  126.00 
15 times....-- 82.50 

30 seconds-75% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

DISCOUNTS 
26 weeks________ 5% 52 weeks  13% 

7. PACKAGE PLANS 
WEEKLY PACKAGE 

5 per week....   5.50 15 per week 4.50 
10 per week  5.00 et) per wøek 4.00 
IdentincatIons-50% of 1-minute rate. 

8. PROGRAM TIME RATES 
1/2 hour.   54.00 5 minutes  111.00 
1/4 hour________ 36.00 1 minute  7.00 

10. SPECIAL FEATURES 
5-MINUTE NEWS PACKAGE 

3 times per week__ 15.00 5 times per week.... 11.00 

WANS W A N S-FM 
1968 

211, Anderson, S. C. 

1949 
Media Code 4 242 0650 8.00 
Radio Anderson, Inc., Box 

29621. Phone 803-224-3424. 
I. PERSONNEL 
President-George C. Nicholson. 
Exec. Vice-Pres. & Gen'l Mgr.-Carolyn K. Turner. 
Secretary-Treasurer-Eva C. Nicholson. 

2. REPRESENTATIVES 
Savalll/Gatea, Inc. 

3. FACILITIES 
5,000 w.; 1280 Isc. Directional-night only. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 27,000 w.; 107.3 mc. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 175 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4e, 5, 6a, 75, 8, 
Rato Protection: 15b. 
Basle Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b. 61e, 62b. 

62e. 
Cancellation: 70a, 70e, 715. 73a. 
Affiliated with American Contemporary Network. 
Member: Tobacco Radio Network; Southeastern Key 
Network. 

TIME RATES 
Eft 7/1/55-1teed 6/17/55. 

6. SPOT ANNOUNCEMENTS 
lx 130 260 52x 104x I56x 2600 3120 

I min_ 4.75 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
30 see_ 2.75 2.50 2.25 2.00 1.76 - 
10/20.... 2.50 2.25 2.00 1.75 1.50 _ 

7. PACKAGE PLANS 
SATURATION PACKAGE 

(minimum 4 consecutive weeks) 
PER WK, EA: 

5 ti 10 II 15 tl 20 ti 25 ti 30+ 
1 min_____ 4.50 4.00 3.75 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
Ix 13x 260 52x I04x 1563 2602 312x 

1 hr...... 50.00 47.50 45.00 42.50 40.00 37.50 35.00 32.50 
1/2 hr.. 30.00 28.50 27.00 25.50 24.00 22.50 21.00 19.50 
1/4 hr.. 20.00 19.00 18.00 17.00 16.00 15.00 14.0013.00 
5 min.. 10.00 9.50 9.00 8.50 8.00 7.50 7.00 6.50 

BAMBERG 
Bamberg County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

(1 AM; 1 FM) 

WWBD 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 242 0735 5.00 
Vie Whetstone. Jr., Box 543, 11,,Y. 78, W. Bamberg, 

S. C. 29003. Phone 803-245-2411. 

I. PERSONNEL 
General Manager-Victor Whetstone. Jr. 
Asst. Mgr. & Sports Dir.-Bob Clam 
Program Director-Don Adams. 

3. FACILITIES 
1.000 w. days; 790 kc. Non-dIreetionat 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast NOWSCHS3 only 
during AM operational hours. For non-simulcrst fa-
cilities see WWBD-FM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 3a, 4b, 42, 5, 6a, 7b 
Basic Rates: 20a, 22b, 23a, 24b, 26, 28b. 
Contracts: 40a. 45, 48. 
Comb.: Cont. Discounts: 60a, 61a, 61b, 62e. 
Cancellation: 70a, 70e, 71b, 73a. 
Affiliated with NAS. 

TIME RATES 
Rev. 6/1/65-Reed 8/4/66. 

6. SPOT ANNOUNCEMENTS 
lx 50x 100x 

1 min  2.25 2.00 1.85 
30 sec or less 1.75 i.n6 1.50 

8. PROGRAM TIME RATES 
lx 50x 

1 hr.... 25.00 22.50 
1/2 hr  15.00 13.50 
1/4 hr._ 9.00 8.00 
5 min  5.00 4.50 

300x 
1.75 
1.25 

100x 
20.00 
12.00 
7.00 
4.00 

500x 
1.50 
1.01 

300x 
17.50 
10.50 
6.00 
3.50 

10000 
1.25 
1.00 

500x 
15.00 
9.00 
5.00 
3.00 

SOUTH CAROLINA 

W W B D-FM 
1967 

Media Code 4 242 0736 9.00 

Vic Whetstone, Jr.. Box 643, Hwy. 78, W., Bam-
berg, S. C. 29003. Phone 803-245-2411. 

I. PERSONNEL 
General Manager-Vie Whetstone, Jr. 
Assistant Manager-Bob Clary. 

3. FACILITIES 
ERP 3,000 w. (horiz. & vert.); 92.7 me. 
Operating schedule: 6 am-mldolght. EST. 
Antenna ht.:   
Partial simulcast operation. Operated separately dur-
ing AM operational hours except Newscasts, and local 
sunset-midnight. For simulcast facilities see WWBD. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4b, 42, 5, 6b, 7b, 8. 
Bate Protection: 101, 111, 121, 131, 141. 15b. 
Basic Rates: 20b, 21e, 22a, 23a, 24b, 28e. 
Contracts: 40a. 420. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 82. 
Affiliated with NAS. 

TIME RATES 
Eft' Reed 8/13/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x, ea  2.00 31+, ea...   1.50 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 5 min 
6 3 

BARN WELL (1 AM; 1 FM) 
Barnwell County-Map Location D-7 

See SRDS consumer market snap and data at begin-
ning of the State. 

WBAW WBAW-FM 
1953 1966 

C 
Subscriber In the NAB Radio Code 

Media Code 4 242 0840 3.00 
WBAW, Inc., Dos 447, Jackson St.. Extension, Barn-

well. S. C. 29812. Phone 259-3507. 
I. PERSONNEL 
President & General Manager-Joe Wilder. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Atlanta-Busby, Finch & Woods, Inc. 

3. FACILITIES 
1.000 w. days; 740 be. Non-directional. 
Operation schedule: Sunrise-local sunset EST. 
FM-ERP 8,000 w.; 101.7 mc. 
Operating schedule: 6 am-11:10 pm. 
Antenna ht.: 310 ft. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See totted regulations 
General: la. 3a, 4b, 4d, 5, Ga, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 22b, 23a, 24a, 26, 28b, 
Contracts: 40a. 45. 46. 
Comb.; Cont. Discounts: 61b, 620. 
Cancellation: 71b, 73a. 
Affiliated with KBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates received June 11, 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (C) 

1 time.... 40.00 22.50 11.00 8.00 3.50 
13 times.. 39.50 21.50 10.50 7.50 3.40 
26 times_ 38.50 20.50 10.00 7.00 3.90 
52 times.. 37.50 19.50 9.50 6.50 3.20 
78 times.. 36.50 18.50 9.00 6.00 3.10 

104 times.. 35.50 17.50 8.50 5.50 3.00 
t156 times.. 34.50 16.50 8.00 5.00 2.90 

1•1 One minute or less transcription, oral announce-
ments or station breaks. 
(t) The 156-time rate is the flat automotive rate. 
not retroactive or subject to rebates. 

BATESBURG (1 AM; 1 FM) 
Lexington County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WBLR 
1956 

C 
Media Code 4 242 0945 0.00 
Ridge Broadcasting Corp., Inc., Drawer 410, E. 
Church St., Batesburg, S. C. 29006. Phono 803-
532-6254. 

I. PERSONNEL 
President-II. Edward Crapes, Sr. 
Station Manager-Jack Dorn. 
Sales Manager-Harriet M. Crapes. 

3. FACILITIES 
5,000 w. days; 1430 he. Non-dirmtional. 
Operating schedule: 5:57 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non•simuleast facilities see 
WBLR-FM. 

4, AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
All contracts are for exclusive use of contracting 
parties. 
1)4ember: Southeastern Key Market Network, 

TIME RATES 
Eff 1/1/68-Reed 4/29/68. 

(This listing continued on next page) 
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SOUTH CAROLINA 

Batesburg-W B L R-Continued 
6. SPOT ANNOUNCEMENTS 

I min 30 sec 10 see 
1 .......... ........ ..... ...... 4.00 2.80 2.00 
52 x  3.50 2.65 1.80 
104 x  3.30 2.50 1.70 
156 x. 3.00 2.20 1.60 
260 x  2.90 2.10 1.50 
312 x  2.70 2.00 1.45 

 _ 2.50 1.90 1.35 
936 sr  2.25 1.813 1.30 
1248     2.00 1.50 1.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x  40.00 22.00 18.00 14.00 8.00 
13 x  35.00 21.00 14.00 12.00 7.00 
26 x  34.00 20.00 13.00 10.00 6.75 
52 x  32.00 19.00 12.00 9.00 6.50 
104 x  30.00 18.00 11.00 8.50 6.00 
156 ..... .......... 28.00 17.00 10.00 8.00 5.50 
260 x  26.00 15.00 9.00 7.50 5.00 
312 x  24.00 14.00 8.00 7.00 4.75 

W B L R-FM 
1956 

Media Code 4 242 0946 8.00 
Ridge Broadcasting Corp. Inc., Drawer 410, E. 

Church Si... Batesburg, S. C. 29006. Phone 803-
532-6254. 

I. PERSONNEL. 
Pres. & Gen'l Mgr.-H, Edward Crapps, Sr. 
Station Manager-Jack Dorn. 
Sales Manager-George E. HydrIck. 

3. FACILITIES 
ERP 3,000 w.: 92.1 mc. 
Operating schedule: 5:57 am-midnight. EST. 
Antenna ht.: 180 ft- above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WBLR. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Elf 1/1/68-Reed 4/29/68. 

6. SPOT ANNOUNCEMENTS 
1 rffin, ea  4.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x  35 20 18 

BEAUFORT (2 AM; 1 FM) 
Beaufort County-Map Location E-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WBEU 
1954 

Media Code 4 242 1050 8.00 
Beaufort Broadcasting Co., Inc., Box 951, Hwy. 21, 

Beaufort. S. C. 29902. Phone 803-524-3050. 3118. 
STATION'S PROGRAMMING DESCRIPTION 

VVBEU: Programmed for general interest. 
ENTERTAINMENT: middle-of-the-road music 6-8 
am. News and interest (local), 8-9 am. Current 
hits, general popular music 9-10 am. Air station 
hour 10-11 am, General popular music 11-noon. News 
and local interest noon-1 pm. General popular music 
1-2:30 pm. Women's program 2:30-3:30 pm. Top 
40, popular hits 3:30 pm-sunset. Local military 
features on Sat. NEWS: 1 newsman, API. U.S. 
weather bureau, network hourly at :55, 30 min local, 
state, regional, markets, network 8 am, noon & 5 
pm, M-P. SPORTS: network 8:25 am & 5:25 pm. 
Local 10 min 6:45 am, 8:30 am, 12:20 pm & 5:30 
pm. Live college football, live national stock car 
races. Ethnic: local Negro live music programs 7-11 
am Sun. Contact Representative for further details. 
Rec'd 3/14/69. 

I. PERSONNEL 
President-John M. Trask, Jr. 
General Manager-Melvin E. Shoemaker. 
Program Director-Lee Oxenrider. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1.000 w. days; 960 Ire. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% net; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4e. 5, 6a. 70. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e. 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24e. 250. 

26. 28a. 28e, 33e. 
Contracts: 40a. 46, 47a, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60g, 60h, 

601, 61a, 61b. 
Cancellation: 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 4 Elf 11/1/67-Reed 4/24/68. 

6. SPOT ANNOUNCEMENTS 
1 ti 6 ti 12 ti 18 ti 24 '11 30 ti 

1 min  4.00 3.90 3.80 3.70 3.60 3.50 
30 sec  2.85 2.75 2.65 2.55 2.45 2.35 

7. PACKAGE PLANS 
PER MO: 1 min 30 see 
100 ti  3.25 2.25 

10-SECOND QUICKIES 
20 per wit (minimum) flat, ea  1.50 

WB E U-FM 
1962 

Media Code 4 242 1051 6.00 
Beaufort Broadcasting Co., Inc., Box 951. Hwy. 21, 

Beaufort, S. C. 29902. Phone 803-524-3050, 3118. 
STATION'S PROGRAMMING DESCRIPTION 

WBEU-PM: Middle-of-the-road music format. Net-
work news plus local weather. Contact Representative 
for further details. Rec'd 2/24/69. 

I. PERSONNEL 
President-John M. Trask, Jr. 
General Manager-Melvin E. Shoemaker. 
Program Director-Lee Oxenrlder. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
IMP 5,900 w.; 98.7 Inc. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 240 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 40, 4e, 5, 6a, 70, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e, 150, 15b. 
Basle Rates: 20b, 21a, 21b, 22a, 22b, 23a, 24e, 25a. 

26, 28s, 28c 12e. 
Contracts: 40a, 46, 47a, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60g, 60h, 

601, 61a, 61b. 
Cancellation: 72, 73a, 73b, 
Prod. Services: 80, 81, 82. 
Affiliated with American PM Network, 

TIME RATES 
No. 2 Elf 1/1/68-Iteed 4/24/68. 

6. SPOT ANNOUNCEMENTS 
1 MIN, ROS: lx I3x 26x 52x 
Ea     2.50 2.00 1.50 1.25 
1-minute maximum, subject to availability. Station 
limit 10 spots per hour, sponsor limit 1 spot per 
hour. 

7. PACKAGE PLANS 
100 PER MO, ROS: Ea 
52 week contract.  1.20 
3 month contract  1.50 
Minimum package   2.00 

Spot frequencies earned are applicable on the pur-
chase of spots on WBEIT to earn most advantageous 
rate on that station. 

WSIB 
1961 

Media code 4 242 1155 5.00 
Sea Island Broadcasting Corp. of S. C.. 1210 Bound-

ary St., Beaufort, S. C. 29902. Phone 803-524-
4700. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Charles E. Bell. 
Sales Manager-Charles E. Bell, Jr. 

2. REPRESENTATIVES 
Continental Radio Sales. 
David Carpenter Company. 

3. FACILITIES 
500 w.; 1490 ice. Non-directional. 
Operating schedule: 5:30-12:10 am. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, lb, 3d. 4a, 5, 6a, 7b. 
Rate Protection: 10b, lib, 12b, 13b, 14a, 15a. 15b. 
Basic Rates: 20b, 210, 21b, 22b, 23a, 24b, 26, 28b, 

28e, 29a, 29b. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70b, 70e, 71a. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
10% discount when simultaneous duplicate schedules 
are run with WDOG Allendale. S. C. 

TIME RATES 
Eft 6/1/69-Reed 3/6/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: (*) 1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min  5.00 4.00 3.50 3.40 3.30 3.20 3.00 
20/30 sec  4.00 3.20 2.80 2.70 2.60 2.50 2.40 
10 sec  2.40 1.90 1.70 1.60 1.50 1.40 1.30 

(*) Specified position. 

BELTON 
Anderson County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WHPB 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 242 1260 3.00 
Andco Broadcasting Co.. Inc., Box 265, Belton, S. C. 

25627. Phone 803-338-7786. 

I. PERSONNEL 
General Manager-Ben IL Delete. 
Sales 51anager-Jacob H. Brissey. 
Program Director-Charlie Moore. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1000 w. days: 1390 loe. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
Net, agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4b, 4d, 5, 7b, 8. 
Basic Rates: 205. 22b, 23a. 24b, 25a, 26. 29a. 
Contracts: 40a. 45, 46, 470. 48. 
Comb.; Cont. Discounts: 60b, 61b, 61e, 62e. 
Cancellation: 70a, 70e, 71a, 730. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective January 1. 1965. (Card No. 4.) 

Card received April 19, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

3.00 104 ti 1 ti 2.25 

26 ti  2.70 260 ti... 1.90 
52 Li  72 ti  2.55 312 ti  1.70 

2.40 520 ti   1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti 35.00 20.00 12.00 6.50 
13 U .....34.00 19.00 11.50 6.40 
"6 CI 31.00 18.00 11.00 6.25 
52 ti  72 ti  32.00 17.00 9.50 5.50 

30.00 15.09 8.50 5.25 
104 ti  28 nn 13 50 8 00 5 00 
156 ti  26.00 12.00 7.00 4.50 
260 ti 312 ti-   93 00 10 00 6 00 4 00 

  20.00 8.00 5.50 3.55 

BENNETTSVILLE 
Marlboro County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WBSC 
1947 

CEO 
Media Code 4 242 1365 0.00 
Big Bend Broadcasting Corp., Box 639, Bennetts-

ville. S. C. 29512. Phone 803-479-4051. 
STATION'S PROGRAMMING DESCRIPTION 

WBSC: Programmed for adults 6 am-3 pm. 
Farm news and reports given in 5 min blocks every 
15 min 6-7:30 am. Housewife programs 10 am-noon. 
News every 5 rain noon-1 pm. Programmed 3-5:30 
pm for teenager and young adult. News every 5 min 
5:30-6 pm. Country and western music 6-7 am, 1-3 
Pm & 6-7 pm. Programmed for Negro 7-10:30 Pm 
with local Negro news every half hour for 5 min. 
News and weather programmed every half hour 6 em-
it pm. Contact Representative for further details. 
Rec'd 9/11/68. 

I. PERSONNEL 
President-W. S. Dodson. 
"Vice-Pres. & Gen'l Mgr.-A K. Harmon. 
Sales Manager-O. R. Brown. 

2. REPRESENTATIVES 
Southern Spot Sales, Inc. 

3. FACILITIES 
10.000 w. days 5,000 w. nights. 1550 kc. 
Directional-night only. 

Operating schedule: 6 am-11:15 pm daily. EST. 
4. AGENCY COMMISSION 
None. cll rates net to station. 

5. GENERAL ADVERTISING See ceded regulation, 
General: la, 21). 3d, 4s, 40. 5, 60, 7b, 8. 
Rate Protection: 10e. 11e. 12e, 130. 14e. 
Basle Rates: 20b. 21a, 21b. 21e, 22a, 22b, 23a, 24b. 

24e. 25b, 26, 27, 29a. 
Contracts: 40a, 44a, 446, 45. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70e. 710. 72. 
Affiliated with MRS Radio Network. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1-R Elf 9/1/69-Reed 4/28/69. 
6. SPOT ANNOUNCEMENTS 

I min SO see (..) 
312 ....... _______. .... _ ............. 3.00 2.40 1.65 
1 x  3.25 2.75 1.90 

(') Less than 30 sec. 
8. PROGRAM TIME RATES 

5 min 1/4 hr 1/2 hr 
312 x  5.00 18.00 25.00 
1 s  6.25 25.00 35.00 

BISHOPVILLE 
Lee County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WAGS 
1954 

Media Code 4 242 1470 8.00 
Lee County Broadcasting Co.. Box 168, Bishopville. 

S. C. 29010. Phone 803-484-5415. 
I. PERSONNEL 
Owner & General Manager-Emory H. Bedenbaugh. 

2. REPRESENTATIVES 
Harry J. Cannon. 

3. FACILITIES 
1,000 w. days; 1300 kc. Non-directional. 
Operating schedule:  . EST. 

4. AGENCY COMMISSION 
15/0 tame only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35. 4a. 4d, 5, 60. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22b, 23a, 24b, 29a. 
Contraes: 400. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60b, 610, 61b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with the Keystone Broadcasting System. 
Member: Tobacco Radio Network and Southeastern 
Key Market Network. 

TIME RATES 
Rates effective January 1. 1954. (Card No. 1.) 

Card received June 1, 1954. 
Rev. (Ann.) rates received December 2. 1960. 

G. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 time.   3.50 104 times  2.60 
26 times   3.25 156 times  2.25 
52 times  3.00 812 times- 2 00 

8. PROGRAM TIME RATES 
'1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... s5.00 27.00 18.00 12.00 9.00 
13 times_ 42.75 25.65 17.10 11.40 8.55 
26 times_ 40.50 24.30 16.20 10.90 8.10 
52 timer. 38.25 22.95 15.30 10.20 7.65 
78 times.. 36.00 21.60 14.40 9 60 7.20 
104 times.. 33.75 20.25 13.50 9.00 6.75 
156 times.. 31.50 18.90 12.60 8.40 6.30 
260 times.. 20.40 18.25 12.15 7.81 6.10 
312 times.. 29.25 17.55 11.70 7.20 5.85 

THE IMPORTANCE OF MEDIA-
ADVERTISER COOPERATION 
... as an inescapable matter of policy 
has come about through the realiza-
tion that such a program is as good 
business for media as it is for adver-
tisers . . . and that a sound program 
of advertiser relations is an operating 
necessity. GlOD-4/ 

• 

CAMDEN 
Kershaw County-Map Location E-5 

See SRDS consumer market map and data at begun-
ping of the State. 

WACA 
1948 

Subscriber to the NAB Radie Code 

Media Code 4 242 1575 4.00 
Camden Broadcasting Corp.. Camden, S. C. 29020. 
Phone 80. 

I. PERSONNEL 
President-H. S. Bowden. 
General Manager-Tom Richard.. 
Program Director-Robin Richards. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1000 w. days; 1590 kc. Non-directional. 
Operating schedule: Sun 7:30 am-6:30 pm; weekdays 
6:00 am-7:30. EST. 

4. AGENCY COMMISSION 
Time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a, 40, 4d. 5, 60, 7b, B. 
Rate Protection: 10a, 11e, 12e. 13e. 14e. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22a, 22b, 23a, 

24b, 250. 26, 28a, 33b. 
Contracts: 408, 420, 42e. 44a, 44b, 45, 46, 47d, 48, 

51b. 
Comb.; Cont. Discounts: 608, 60e, 60d. 61a, 61b. 
Cancellation: 700. 70e, 71b, 72, 73a. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective January 1, 1960. 
Rates received October 8, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. el 

1 time.... 40.00 26.00 16.00 8.00 3.50 
26 times_ 37.50 24.00 14.50 7.00 3.25 

104 times.. 35.00 20.00 12.00 6.20 2.55 
156 times.. 30.00 18.50 11.00 5.60 2.30 
312 times.. 27.00 16.00 9.00 3.85 1.68 

(') Spots-one minute or less. 

CAYCE 
Lexington County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Columbia 
(including Cayce) 

CHARLESTON (6 AM; 3 FM) 

(including North Charleston) 
Charleston County-Map Location P-8 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities Involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WCSC 

1930 

CHARLESTON 

mcgavren-gui Id 
pgw radio, inc. 

R 'Ala 

Subscriber to the NAB Radio Code 
Media Code 4 242 1680 2.00 
John M. Rivers, Box 186, 485 E. Bay St., Charleston. 

S. C. 29402. Phone 803-722-7611. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John M. Rivers. 
Station & Nat'l Sales Mgr.-James K. Whitaker. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

S. FACILITIES 
5.000 w.; 1390 kg. Directional-night only. 
Operating schedule: 6-12:15 am. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, I5a. 
Basic Rates: 20b, 21b, 22a, 221). 23a, 24b, 25s. 26. 

27, 28a, 29a, 32b. 33a. 
Contracts: 400. 41, 42b, 42d, 44b, 45, 46, 470. 

49. 51a. 
Comb.; Cont. Discounts: 60g, 601, 61a, 
Cancellation: 70a, 70e, 71a, 730, 73b. 
Prod Services: 80, 82. 
Affiliated with CBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 18 Elf 2/1/68-Rec'd 2/19/68. 
AAA-Mon thru Sat 6-9:30 am & 4-6:30 pm. 
AA-lion thru Sat 9:30 am-4 pm; Sun all day. 
A-All other times. 

(This listing continued on next page) 
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Charleston-W CS C-Continued 
6. SPOT ANNOUNCEMENTS 

I.-MINUTE-FIXED POSITION 
PER YR: 

lx 26x 52x I56x 3I2x 500x 1000x 
PER WK: 

I ti 6 ti 12 ti 18 ti 24 ti 30 tl 36 tl 
.AAA 14.00 12.00 11.00 10.00 8.00 7.00 8.00 
AA.... 12.00 10.00 9.00 8.00 7.00 6.00 5.00 

30/20 SECONDS-FIXED POSITION 
AAA 11.00 9.60 8.80 8.00 6.40 5.60 4.80 
AA__ 9.60 8.00 7.20 6.40 5.60 4.80 4.00 
10 sec: 50% of 1-min. 
A rate: 50% of applicable AA rate. 
1-minute and/or 30-second spots may be combined 
with 10-second spots to earn discounts for 10-second 
spots only. 

7. PACKAGE PLANS 
ROS MONTHLY PLANS 

1 min 30 sec 20 see 10 see 
100 ti  . ....... 150.00 280.00 230.00 200.00 
50 ti..   210.00 ----
20 ti_ 92.00 

ROS WEEKLY PLANS 
50 ti 25 tl 15 ti 

1 min  190.00 100.00 61.50 
30 sec- 160 00 80.00 49.50 

LONG WEEKEND PLANS-
SAT, SUN, MON, TUES 

40 t1  I min 30 seo 10 see 
140.00 112.00 80.00 

20 ti  80.00 60.00 60.00 
a PROGRAM TIME RATES 

Ix 26x 
1 hr 120 100 
1/2 hr  70 50 
1/4 40 30 
5 min._ 21 16 

52x 
80 
45 
25 
14 

W C S C-FM 
1948 

CHARLESTON 

MCI 

I56x 260x 312x 
70 65 60 
38 34 33 
20 17 16 
12 11 10 

Media Code 4 242 1681 0.00 
John M. Rivers, Box 186, 485 E. Bay St., Charles-

ton, S. C. 29402. Phones 803-723-8371, 722-7611. 
I. PERSONNEL 
President-John Si Rivers, 
Station Manager-James K. Whitaker. 

2. REPRESENTATIVES 
McGavren-Guild-PQW Radio, Inc. 

9. FACILITIES 
ERS' 75,000 w. (borin.). 75,000 w. (vert.); 96.9 me. 
Stereo. 
Operating schedule: 6-12:30 am. EST. 
Antenna ht.: 700 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL RATE POLICY 
F151 schedules may be combined with schedules on 
WCSC for maximum discounts on FM only. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 1 Elf 3/68-Reed 3/20/68. 
6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 7 pm-midnight. 
A-All other times. 

FIXED POSITION 
1 MINUTE 

PER WK: I ti 651 12 ti 18 ti 24 ti 30 tl 36 ti 
PER YR: lx 26x 52x 156x 312x 500x 1000x 
AA ..... 5.00 4.40 4.00 3.80 3.40 3.00 2.60 
A   4.00 3.60 3.20 3.00 2.80 2.40 2.00 

30/20 SECONDS 
AA   4.00 3.60 3.20 3.00 2.60 2.40 2.00 
A   3.20 3.00 2.80 2.40 2.09 1.80 1.60 

7. PACKAGE PLANS 
ROS 

PER MO, EA: 40 ti 60 ti 100 ti 160 ti 200 ti 
1 min. . 2.50 2.39 2.00 1.80 1.60 
30 sec  2.00 1.80 1.60 1.40 1.30 

ROS MONTHLY 1 A DAY PLAN 
1 spot daily in different time each day or night, 
average of 30 spots per mo: 
1 min, ea  2.60 30/20 sec, ea  2.10 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-5% 26+ wk-10% 
FM ROS spot plans may be combined with ROS spot 
plans on AM for maximum earned rate on FM, but 
not on AM. 

I. PROGRAM TIME RATES 
lx 

1 hr  15 
1/2 hr.   25 
18 min  17 
Programs and spots may not 
quency discounts. 

10. SPECIAL FEATURES 
2-min vignettes-1-1/2 x earned 1-min rate. 
Includes open, close and 1-minute spot. 

26x 52x 156X 260X 
49 35 30 25 
22 20 18 14 
16 14 12 10 
be combined for fre-

WKTM (FM) 
1962 

NORTH CHARLESTON 

time sales inc. 

Media Code 4 242 1785 9.00 

KT3i Broadcasting Corp., Box 5758, Aragon SL, 
North Charleston. S. C. 29406. Phone 803-747-
5225. 

STATION'S PROGRAMMING DESCRIPTION 
WKTM (FM): Adult programmed Middle-of-the-road 
music 6 am-1291 St-Sat. Sun middle-of-the-road 
music 7 am-9 pm, complete Broadway show produc-
tion featured 9 pm, symphony programmed featuring 
music by famous artists and composers 10 pm-12M. 
Commercial activity limited to four 1 minute an-
nouncements each hour. Contact Representative for 
further details. Reed 8/7/67. 

I. PERSONNEL 
Pres.. Gen'l & Sales Mgr.-Ansley D. Cohen. Jr 
Program Director-Jay Mullen. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
South-David Carpenter Company. 

3. FACILITIES 
ERS' 6,000 w.; 102.5 mc. Stereo. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht.: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 90a. 
AM facilities: WNCG. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1. 1965. 
Rates received July 1, 1965. 

6. SPOT ANNOUNCEMENTS 
1 ti 14 ti 27 ti 53 ti 105 ti 157 ti 

Spot ...-.-... 5.00 4.60 4.20 3.80 3.40 3.00 

WNCG 
1960 

NORTH CHARLESTON 

ti me sales inc. 

C 
Media Code 4 242 1890 7.00 
KTM Broadcasting Company. Box 5758. North 

Charleston, S. C. 29406. Phone 803-747-5225. 

STATION'S PROGRAMMING DESCRIPTION 
WNCG: Programmed for adults. 
Middle-of-the-road music. NEWS: every half hour. 
Stock market reports twice daily. Marine and harbor 
weather forecasts twice daily. 2 sports shovvs daily. 
UPI audio and local news inserts regularly through-
out day. Remote broadcasts of interest when war-
ranted. Medical news reports daily. Station sub-
scribes to AP. UP and UPI audio news services and 
maintains a local news department. Features air per-
sonalities during regular shifts throughout day. Sta-
tion adheres rigidly to format of middle-of-the-road 
music and local, national and international news re-
porting. Contact Representative for further details. 
Itec'd 8/2/67. 

I. PERSONNEL 
Gera & Sales Mgr.-Ansley D. Cohen, Jr. 
Mgr. & Prog. Dir.-Jay Mullen. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
South-David Carpenter Company. 

3. FACILITIES 
500 w. days; 910 kg. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3a, 3b. 4a, 44, 5, 6a, 7b, 8. 
Rate Protection: 10b. lib. 12b. 
Basic Rates: 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a. 42b, 46, 47a. 
Comb.; Cont. Diamants: 60b, 60k, (11a. 61b, 61e. 

62b. 
Cancellation: 705. 70e. 71a. 730. 
FM facilities WICTM (FM). 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SARI' 

Rates effective May 1, 1965. 
Rates received July 1, 1965. 

7. PACKAGE PLANS 
20/30 8/10 

PER WK: 1 min sec sec 
5 ti  5.50 4.40 2.75 
10 ti  5.00 4.00 2.50 
20 ti  4.50 3.60 2.25 
30 ti  4.00 3.20 2.00 
40 ti    3.50 2.80 1.75 

DISCOUNTS 
26 wk.  5% 52 wk_  10% 
Continuous advertisers earn retroactive discounts. 
Non-continuous advertisers earn weekly discounts, but 
no retroactive rebates are applied. 
All lengths of announcements combine to earn fre-
quency. 

10. SPECIAL FEATURES 
Headlines and weather on the hour; 1 minute sports 
line-up--i-minute rate plus 1.00. 
5-minute news on the half hour, ilat ..... --____ 8.00 
News rate includes production charge of 1.00. 

WOKE 
1946 

CHARLESTON 
Media Code 4 242 1995 4.00 
‘Veaver Broadcasting Corp.. Box 183. 152 Market St., 

Charleston. S. C. 29402. Phone 803-723-1643. 
STATION'S PROGRAMMING DESCRIPTION 

WOKE: Programmed for adults and young adults. 
Network or wire or local news twice an hour sign-on-
sign-off. MUSIC 50% albums, 50% singles, includ-
ing current hits, trend, general popular music, show-
tunes, standards, jazz and country-rock oriented music. 
SPORTS network and local college and high school 
football and basketball play-by-play, auto races. 
daily studio sportscasts. COMMERCIAL POLICY: 
18 minutes of commercials permitted per hour. PER-
SONALITIES available for remote pickups from 
stores, shopping centers, fairs, openings and show-
rooms. Contact Representative for further details. 
Reed 7/10/67. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Harry C. Weaver, 

2. REPRESENTATIVES 
Sleeker Radio, Inc. 

3. FACILITIES 
1000 w. days. 250 w. nights; 1340 he. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 35. 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 
Basic Rates: 20b, 21a, 22a, 235. 22b. 25b. 26, 

28a, 28e. 29b. 
Contracts: 40s. 41, 42d, 44b, 45, 46, 47e, 48, 49, 

50, 51a. 

Comb.; Cont. Discounts: 60a. 60e, 60e, 61a, 62e. 
Cancellation: 70s. 70e. 71a, 72. 
Prod. Services: 81. 82. 
Affiliated with NBC. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 3 Elf 1/1/69-Reed 11/20/68. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm; Sun noon-7 pm. 
B-AU other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER YR: lx 52x I04x I56x 260x 
PER WK: 6 ti 12 ti 18 tl 24'LI 30 tl 
I min.-.......... 8.00 7.75 7.50 7.25 7.00 
30 sec_____-_. 6.50 6.25 6.00 5.75 5.50 

CLASS A 
6.75 6.50 

30 sec  5.50 5.25 5.00 

CLASS B 
1 min/less  4.00 3.75 3.50 3.25 3.00 
10 sec: 50% of 1-min. 

WPAL 
1947 

CHARLESTON 

DORE & ALLEN, INC. 

520X 
tl 

6.75 
5.25 

6.25 6.00 5.75 
4.75 4.50 4.25 

SOUTH CAROLINA 
STATION'S PROGRAMMING DESCRIPTION 

WQSN": Programmed for general adult audience with 
emphasis on local news and information. 
MUSIC: modern country 24 hours a day handled by 
air personalities. NEWS: newscasts on hour and at 
half hour with addition of information capsules (news, 
sports, weather) at 5 min Latervals during morning 
and afternoon drive periods. Contact Representative 
for further details, Rec'd 2/18/69. 

I. PERSONNEL 

President-Barry Winton, 

General Manager-Doug Randall. 

Operations Manager-Ron Childers, 

2. REPRESENTATIVES 

John C. Butler & Company, Inc. 

2.75 3. FACILITIES 

1,000 w. days, 250 w. nights; 1450 he. 
Non-directional. 

Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 

15/0. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2a, 2b. la, lb, 3e, 3d, 4s. 4d, 5, 6s, 7b. 
Rate Protection: 10g, 11g, 12g. 13g, 14g. 

Basic Rates: 200, 210, 21b, 21e. 21d, 220. 23e, 24e, 
24b, 24e. 25a, 26, 27, 28s, 29e. 29s. 29b, 30, 
321). 33e. 

Contracts: 40e, 41, 42a. 42e. 43, 445, 44b, 45, 46. 
470, 48, 99, 50, 51a, 51c, 

Comb.; Cont. Discounts: 60b, 604. 60e, 60f, 60h, 601 
131a, 62b, 624. 

Cancellation: 700. 70e, 710, 72, 73a, 73b. 

Prod. Services: 80, 81, 82. 

TIME RATES 
No. 4 Elf 5/1/69-Rec'd 4/3/69. 

AAA-Mon thru Sat 6-9 am & 4-7 pm. 
AA-Mon thru Sat 9 am-1 pm: Sun all day. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

A Spoidol Station 
Media Code 4 242 2100 0.00 

WPAL. Inn, 1717 Wappoo Rd_ St. Andrews Par-
rish. Charleston, S. C. 29407. Phone 803-766-5584. 

I. PERSONNEL 
General Manager-Bob Chrystie. 
Manager-Matthew A. Efouzon. 
Technical Director-Joe Sarco, 

2. REPRESENTATIVES 
Doro & Allen. Inc. 
South, Southwest-Dora Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days; 730 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent charges. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b, 3a, 3b, 3e, 3d, 4a, 4d, 5, 6a, 7h, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22b, 23e. 24a, 246, 24c, 25a, 

26, 27, 28a, 20e, 29a, 33b. 
Contracts: 40a, 41, 42b, 44a, 441:4 45, 46, 47a, 51b. 
Comb.; Cont. Discounts: 60d, 60f, 60h. 601. 
Cancellation: 70a, 70e, 71a, 72. 73a, 73b. 
Prod, Services: 80. 
Member: Speidel Broadcasters, Inc. 

TIME RATES 

No. BI Elf 7/1/68-Rec'd 6/3/68. 
thru Sat 6-9 am; Mon thru Fri 4-7 pm. 

A-All other times. 

6. SPOT ANNOUNCEMENTS 

PER WK: I ti 
1 11.00 
7 wk.  10.50 
13 wit____ 10.00 
26 wk.._ ..... 9.50 
52 wk_ ........ 9.00 

CLASS A 
9.00 7.50 6.50 

7 wk  8.51 7.00 6.00 
13 mIc_  8.00 6.50 5.75 
26 wit__   7.50 6.00 5.50 
52 wk.  7.00 5.50 5.25 

1 MINUTE 

CLASS AA 
6 ti 12 tl 
9.00 8.00 
8.50 7.50 
8.00 7.00 
7.50 6.50 
7.00 0.25 

7 wk......._ 
13 wk.. 
26 wk.  
52 wk..  

8.80 
8.40 
8.00 
7.60 
7.20 

30 SECONDS 
CLASS AA 
7.20 6.40 
6.80 6.00 
6.40 5.60 
6.00 5.20 
5.60 5.00 

18 01 
7.50 
7.00 
6.50 
6.25 
6.00 

6.25 
5.75 
5.50 
5.25 
5.00 

6.00 
5.60 
5.20 
5.00 
4.80 

24 ti 
7.00 
6.50 
6.25 
6.00 
5.75 

6.00 
5.50 
5.25 
5.00 
4.75 

5.60 
5.20 
5.00 
4.80 
4.60 

30 ti 
6.50 
6.25 
6.00 
5.75 
5.50 

5.75 
5.25 
5.00 
4.75 
4.50 

5.20 
5.00 
4.80 
4.60 
4.40 

CLASS A 
1 wk. ...... 7.20 6.00 5.20 5.00 4.80 4.60 
7 ...... 6.80 5.60 4.80 4.60 4.40 4.20 
13 wk.  6.40 5.20 4.60 4.40 4.20 4.00 
26 wk.  6.00 4.80 4.40 4.20 4.00 3.80 
52 wk  5.60 4.40 4.20 4.00 3.80 3.60 
ID's-50% of 1-min. 

8. PROGRAM TIME RATES 

CLASS AA 
I x 2fix 52x 156x 260x 300x 

1/4 hr......_  20.00 28.00 26.00 24.00 22.00 20.00 
5 min_   23.00 22.00 21.00 20.00 19.00 18.00 

CLASS A 
1 hr  60.00 56.00 54.00 50.00 47.00 44.00 
1/2 hr  37.00 34.00 32.50 29.50 28.00 26.50 
1/4 hr  24.00 21.50 20.20 17.60 16.30 15.00 
5 min.  17.50 15.20 14.05 11.75 10.60 9.45 

WQSN 
1948 

CHARLESTON 

BJOHN C. BUTLER & COMPANY, INC. 
Media Code 4 242 2205 7.00 
Low Country Broadcasting Co., Box 891, 42 Tenth 

Ave., Charleston, S. C. 29402. Phone 803-722-
2652. 

CLASS AAA 
PER WK: I min 
1 ti  20 
12 ti  18 

CLASS AA 

90/20 10 tee 
16 10 
14 9 
12 

13 8 
12 tl  14 12 7 
18 ti  13 11 6 

CLASS A 
1 ti  12 10 6 
12 ti  10 8 5 
18 ti  9 7 4 

8. PROGRAM TIME RATES 
5-min-1-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 

(Charleston continued on next page) 

e N 

WQSN 
Modern Country's 

Affluent 
Adult Station 

Only WQSN of Charleston's top 2 stations 
delivers more mature, affluent adults 25-49 

and 25 and over. 

In less than one year (Jan.-Aug. 1968), 
since changing to Charleston's only modern 

country format, WQSN climbed to the top 
adult station. 

WQSN Adults 
25-49 25 & Over 

6-10 am 50.0% 70.3% 
10 am-3 pm 61.1% 72.2% 

3-7 pm 61.7% 70.2% 
7-12 Mid 34.4% 40.0% 

Avg. 1/4-hour listeners, M-F. Share of total 
listeners. 

WQSN AM Drive 
#1 in all major phases of male listeners: 

• 3,900 Total Men-26% ahead of the 
other station 

• 2,500 Men 25+-56% ahead of the 
other station 

Avg. 1/4-hour listeners, 6-10 am, M.F. 
Source: Pulse, Charleston County, S. C. White 

Households, Oct-Nov, 1968. 

WQSN 
Charleston, S. C. 

Represented by John C. Butler & Co., Inc. 

ieptember I, 1969 
Spot Radio Stations 783 



SOUTH CAROLINA 

Charleston-Continued 

WTMA W T MA-FM 
1939 1945 

CHARLESTON 

The Eastman Station 
RAB 

Media Code 4 242 2310 5.00 
The Atlantic Coast Broadcasting Corp. of Charleston, 
1 Radio Park, Orange Grove Rd., Charleston, S. C. 

29411. Phone 803-556-5660. 

I. PERSONNEL 
President-Charles E. Smith. 
General Manager-Terry Watts. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1250 km 

Directional-night only. 
Operating schedule: 24 hours daily. EST. 
FM-ER? 15,000 w.; 95.1 me. 
Operating schedule: Same as AM. 
Antenna ht.: 432 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 313, 4e, 4d. 5, 6a, lb. 8. 
Rate Protection: 10b, 1lb, 12b, 13b. 14b. 
Basic Rates: 22a. 22b, 23e. 25e. 29a. 
Contracts: 40e. 42e. 45. 46. 48. 
Comb.; Cont. Discounts: 60e. 601x. 62b. 
Cancellation: 70e, 70e, 11e. 73e. 
Affiliated with MBS and Eastman Radio Networks. 

TIME RATES 
No. 3 Eff 6/15/68-Reed 5/31/68. 

I-Mon thru Sat 6-10 am. 
II-Mon thru Sat 3-7 pm. 
III-Mon thru Sat 10 am-3 pm & 7-10 pm. 
IT-Men thru Sat 5-6 am & 10 pm-midnight; Sun 
all day. 

S. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I min 30 see 10 see 
1 ti.  19.00 15.20 9.50 
12 tL  18.00 14.40 9.00 
18 tL  17.00 13.60 8.50 

SECTION II 
1 ti    17.00 
12 tL  16.00 
18 ti   15.00 

SECTION III 

13.60 
12.80 
12.00 

1 15.00 12.00 
12 tL  14.00 11.20 
18 ti  13.00 10.40 

SECTION IV 
1 ti  13.00 10.40 
12 ti   12.00 9.60 
18 ti  11.00 8.80 

8.50 
8.00 
7.50 

CHESTER 
Chester County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WGCD 
1948 

e 
Subscriber to the NAB Radio Code 

Media Code 4 242 2520 9.00 
Dispatch Broadcasting Co., Box 745. Harris SL, 

Chester, S. C. 29706. Phone 803-385-2171. 

I. PERSONNEL 
President-Charles Sink. 
General Manager-Wayne B. Sawyer. 
Seey. & Tress.-Joe S. Sink. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1490 kc. 

Non-directional. 
Operating schedule: 5:00-11:00 pm. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, lb. 4a, 4d, 5, 611, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 23e. 24b. 26. 28b, 29e. 
Contracts: 40a, 4213. 45, 46. 
Comb.: Cont. Discounts: 60e, 61e. 61b, 62b, 62e. 
Cancellation: 700. 70e, 71b, 73e. 
Affiliated with NAS, and Keystone Radio Networks. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eft' Rec'd 1/3/68. 

6. SPOT ANNOUNCEMENTS 
¡lx 26x 52x I04x 156x 260x 312x 

1 min 3.00 2.90 2.80 2.70 2.60 2.50 2.40 

8. PROGRAM TIME RATES 
13x 26x 52x 104x I56x 260x 3IVx 

1 hr  38.00 36.00 34.00 32.00 30.00 28.00 26.00 
1/2 hr__   23.75 22.50 21.25 20.00 18.75 17.50 16.25 
1/4 hr  16.00 15.00 14.00 13.00 12.00 11.00 10.00 
5 min.  7.60 7.20 6.80 6.40 6.00 5.60 5.20 

CLINTON 
7.50 Laurens County-Map Location C-5 
7.00 See SRDS consumer market map and data at begin. 
6.50 nine of the State. 

6.50 
6.00 
5.50 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 
All spots and packages are cross-combinable for fre-
quency discount except Best Buy Plan. 

7. PACKAGE PLANS 
BEST BUY PLAN 

30 ti (61. 611, 12111, 6IV), ea______________ 12.50 
15 ti (31, 311, 6111. 3IV), 13.50 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5-min-1-1/2x applicable 1-min. 

ItATEHOLDER 
Minimum wkly sched of 6 1-min snots 6 am-midnight 
Mon thru Sun necessary to maintain consec wk adver-
tising (or spots equivalent in length and wkly fre-
quency to the existing sched. 

CHERAW 
Chesterfield County-Map Location P-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WCRE 
1953 

Media Code 4 242 2415 2.00 
Dispatching Broadcasting Company, Box 631, U. S. 
Highway 1 South, Cheraw, S. C. 29520. Phone 803-
537-7887, 

I. PERSONe'rL 
General Manager-Wayne B. Sawyer. 
Station Manager-Z, V. Gwynn. 
Seey & Treas.-Joe Sink. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1000 w. days; 1420 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: 3e, 4s, 4d, 5, 6a, 8. 
Rate Protection: 10e. 11c. 12c, 13e, 14e. 
Basle Rates: 220. 22b, 23a, 24b. 25a, 28a, 295. 
Contracts: 45. 46. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 61e, 62b. 
Cancellation: 73a. 
Member: Tobacco Radio Network. 

TIME RATES 
Rates effective 

Rates received July 7, 1901. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 
13 
26 
52 

104 
156 
312 

1 
nr. 

time._ 38.50 
tim es.... 36.50 
times_ 34 50 
times.... 32.70 
times.... 30.80 
times._ 28.95 
times- 27.00 

1/2 
hr. 

23.50 
21.80 
20.80 
19.60 
18.50 
17.30 
16.15 

1/4 10 
hr. min. 

15.40 11.50 
14.65 11.00 
13.45 10.40 
13.10 9.80 
12.30 9.25 
11.30 8.65 
10.80 8.10 

5 
min. 
7.70 
7.30 
6.95 
6.55 
6.15 
5.45 
5.40 

100 
wdo. 
3.50 
3.30 
3.15 
3.00 
2.80 
2.50 
2.40 

WPCC 
1957 

Media Code 4 242 2625 6.00 
Radio Station WPCC, Inc., Box 663, Clinton, S. C. 

29325. Phones 803-833-1562, 3, 

STATION'S PROGRAMMING DESCRIPTION 
WPCC: Programmed for young adults and adults 7 
am-1 pm including "top 50" music, news at :55, 
headlines at :20 & :40. Music programmed for young 
adults 3 pm-sign-off with "top 50" music, news at 
:55, headlines at :20 & :40. 5-7 am & 1-3 pm 
country and western music. Air personality handles 
all segments. NEWS: at :55, headlines at :20 de :40. 
Weekends primarily "top 50", same news. MUSIC: 
"top 50" music formatted and programmed by pro-
gram director, country and western by Drs. 3 man 
news department, 7 DJ's. Contact Representative for 
further details. Reed 7/12/67. 

I. PERSONNEL 

Gen'l Mgr. & Secy.-0. P. Haynes. 
Prog. Dlr. & Coml. Mgr.-Dan Lynch. 

2. REPRESENTATIVES 

Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w. days; 1410 kc. Non-directIonal. 
Operating schedule: 5:00 a.m, to local sunset. EST. 

4. AGENCY COMMISSION 

15%, on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 45, 4d, 5, 6a, la, 8. 
Bate l'rotection: 15b. 
Basic Rates: 20b, 21b, 22a, 25e, 26, 28b, 28e. 
Contracts: 41, 42b, 42d, 44e, 45, 46, 47e, 48, 49, 50, 

51e, 51c. 
Comb.; Cont. Discounts: 60a, 60e, 601, 62b, 62d. 
Cancellation: 7013, 70d, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Affiliated with American Contemporary Network. 

TIME RATES 

Eff Rec'd 7/3/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 

1 X.  5.00 3.75 
13 x. 4.85 3.60 
26 ... 4.70 3.45 
52 x  4.55 3.30 

7. PACKAGE PLANS 
1 min 30 set 

100 ti per mo 300 175. 
100 ti in 2 wks._ ...... _ ......... 250. 125. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  . 50.00 20.00 19.00 7.0 
13 x  47.50 28.50 18.50 7.25 

28.00 18.25 7.00 
52 x  44.00 27.50 18.00 6.75 
104 x  42.50 27.00 17.75 6.50 
156 x  41.00 26.50 17.50 6.25 
260 x  40.00 26.00 17.25 6.00 
312 x  39.00 25.50 17.00 5.75 
624 x  30.00 20.00 15.00 4.00 

I min 30 see 
104 x. 4.40 3.15 
156 x. 4.25 3.00 
280 x. 4.10 2.85 
312 .x.. 3.95 2.70 

COLUMBIA (6 AM; 2 FM) 
(including Cayce) 

Richland County-Map Location E-5 
See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
viduel station coverage, audience delivered, etc. with-
in the area. 

WCAY 
1958 

CAYCE 

Media Code 4 242 2730 4.00 
Lexington County Broadcasters, Box 125, 1303 State 

St., Cayce. S. C. 29033. Phone 803-256-2000. 

STATION'S PROGRAMMING DESCRIPTION 

WCAY: Programmed primarily for adults. 
Farm, entertainment 5-6 am employing personality, 
agricultural weather, market report, country music. 
Entertainment 6-10 am. employing personalities, na-
tional, local news, weather, country music, local in-
terest discussions. Entertainment, information for 
housewife, suburban area news 10 am-3 pm, country 
music, personality. Farm 12:30-1 pm, 3 reporters, 
agricultural weather, market reports, general farm in-
formation. Entertainment 3 Dm-sign-off, traffic re-
ports, personality, country music, local and national 
news, weather, national sports. M-Sat country music 
90%; religious music 10%. Sun religious programs 
and music 60%. country music 40%. Facilities: 3 
studios, remote show wagon with mobile stage, 2 man 
news, remote facilities, UPI, and weather wire, re-
cording facilities. Contact Representative for further 
details. Reed 7/31/67. 

I. PERSONNEL 

President-J. Olin Tice, Jr. 
Business Manager-Joe Morris, 
General Sales Manager-Will Sullivan, III. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
David Carpenter Company. 
J. Olin Tice, Jr. Sta. Sales Office: See Reps & 19/0 

pages. 

3. FACILITIES 
500 w. days; 620 Ire. Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on station time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3d, 4a, 5, 6s, 8. 
Rate Protection: 121., 14s. 
Basic Rates: 20a, 21a, 21d, 23e, 24a, 25a, 120. 
Contracts: 40e, 41, 42b, 45, 46, 47a, 48, 51a, 51b. 
Comb.; Cont. Discounts: 60e, 60c, 60d, 601r, 601. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with MRS Radio Network. 

TIME RATES 

Eff 12/15/66-Reed 2/9/67. 

7. PACKAGE PLANS 
1 MINUTE 

PER CONSEC WK:I wk 4 wk 13 wk 26 wk 52 wk 
1 tL  14.00 13.00 12.00 11.00 10.00 
5 ti  13.00 12.00 11.00 10.00 9.00 
10 ti_...._ --. 12.00 11.00 10.00 9.00 8.00 
15 tL 11.00 10.00 9.00 8.00 7.50 
20+ tL  10.00 9.00 8.00 7.50 - 

30 SECONDS 
1 ti  11.00 10.50 9.50 8.50 7.50 
5 tL  10.00 9.50 8.50 7.50 6.50 

7.50 6.50 5.50 
15 tL  8.00 7.50 6.50 5.50 5.00 
20+ ti.............. 7.00 6.50 5.50 5.00 - 

WCOS 
1939 

COLUMBIA 

STONE REPRIMENTATIVEB.INC. 

Subscriber to the NAB Radlo Code 
Media Code 4 242 2835 1.00 
WCOS, Inc.. Box 748, Cornell Arms Bldg., Columbia, 

S. C. 29202. Phone 803-252-2177. 

I. PERSONNEL 

Pres. & Genii Mgr.-George H. Buck. Jr. 
Commercial Manager-Jess E. Plummer. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 

1,000 w.: 1400 kc. Non-directional. 
Operating schedule: 24 heurs daily. EST. 

4. AGENCY COMMISSION 

15/0 time only; 15th of munth. 

5. GENERAL ADVERTISING See coded regulations 

Rate Protection: 10d, 11d, 12d. 
Contracts: 400, 45. 
Comb.: Cont. Discounts: 60s, 
Affiliated with American Contemporary Network. 

TIME RATES 

Rates effective July 1, 1965. (Card No. 6.) 
Card received June 14, 1965. 

Class AAA-6:00-9:00 am and 4:00-7:00 pm Mon 
thru Sat. 
Class AA-9:00 am-4:00 pm Mon thru Sat; 6:00 am. 
7:00 pm Sun. 
Class A-All other times. 

S. SPOT ANNOUNCEMENTS 
CLASS AAA. 

1 min 30 see 
1 ti 15.00 12.00 
52 ti......_.... 14.00 11.20 
104 ti.- 13.00 10.40 

260 ti... 11.00 8.80 
520 ti ......... __________ 10.00 8.00 
1040 tL 9.00 7.20 

CLASS AA 
1 ti  12.00 
52 ti.. 11.50 
104 ti 11.00 
156 ti   10.00 

520 ti 8.00 
1040 ti  7.00 

CLASS A 
1 ti. 7.50 
52 II_ 7.00 
104 ti 650 
156 ti  6.00 
260 ti  5.50 
520 ti 5.00 
1040 ti 4.50 

9.60 
9.20 
880 
8.00 
7.20 
6.40 
5.60 

6.00 
5.60 
5.20 
4.80 
4.40 
4.00 
3.60 

20 sec 10 sec 
10.50 7.50 
9.80 7.00 
9.10 6.50 
8.40 6.00 
7.70 5.50 
7.00 5.00 
6.30 4.50 

8.40 
8.05 
7.70 
7.00 
6.30 
5.60 
4.90 

5.25 
4.90 
4.55 
4.20 
3.85 
3.50 
3.15 

6.00 
5.75 
5.50 
5.00 
4.50 
4.00 
3.50 

3.75 
3.50 
3.25 
3.00 
2.75 
2.50 
2.25 

7. PACKAGE PLANS 
SATURATION PACKAGE 

CLASS AAA 
PER WK: 1 min 30 sec 20 sec 10 sec 
12 ti 12.00 9.60 8.40 6.00 
18 ti   11.00 8.80 7.70 5.50 
24 ti 10.00 8.00 7.00 5.00 
36 ti   9.00 7.20 6.30 4.50 

CLASS AA 
12 ti_  10.00 8.00 7.00 5.00 
18 ti 9.00 7.20 6.30 4.50 
24 ti 8.00 6.40 5.60 4.00 
36 ti    7.00 5.60 4.90 3.50 

CLASS A 
12 ti________________ 6.00 4.80 4.20 3.00 
18 ti   5.50 4.40 3.85 2.75 
24 ti ...... _ .............. ______ 5.00 4.00 3.50 2.50 
36 ti  4.50 3.60 3.15 2.25 
Saturation Packages may be cross combined to earn 
numerical frequency. Not subject to retro-active dis-
counts. 

TOTAL AUDIENCE PLAN 
PER WK: 1 min 30 sec 20 sec 10 sec 
12 ti (4AAA, 4AA, 4A) 102.00 81.60 71.40 51.00 
18 ti (6AAA, 6AA, 6A) 138.00 110.40 96.60 69.00 
24 ti (8AAA. 8AA. 8A) 164.00 131.20 114.80 82.00 

W COS-FM 
1951 

COLUMBIA 

e 
Media Code 4 242 2836 9.00 
WCOS. Inc.. Box 748, Cornell Arms Bldg., Columbia, 

S. C. Phone 803-252-2177. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-George H. Buck, Jr. 
Commercial Manager-Jess E. Plummer. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES ER? 5.300 w.: 97.9 me. 
Operating schedule: 7:00-12:10 am Sun thru Fri: 
7:00-1:05 am Sat. 

4. AGENCY COMMISSION 
15% on net charges: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 45. 47a. 
Comb.: Cont. Discounts: 60a. 

TIME RATES 
Rates effective July 1, 1964. (Card No. I.) 

Card received June 3, 1964. 

6. SPOT ANNOUNCEMENTS 

3.00 
1 MINUTE OR LESS 

2136 3 75 156 2.75 
2.50 

52 ti  
3.50 260 ti  
3.25 520 ti___________ 2.00 

Specified announcements. flat_ .......... 4.00 

U. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 

1 ti   25.00 15.00 10.00 7.00 
26 ti   14.00 9.50 6.75 
52 ti  22.00 13.00 9.00 6.50 
115064 ti  l 20.50 12.00 8.50 6.25 

  19.00 11.00 8.00 6.0e 
260 tl  10 00 7.50 5.75. 
312 ti    16.00 9.00 7.00 5.50 

WIS 
1930 

COLUMBIA 

NBC Radio Network 
mcgavren-guild 
pgw radio, inc. 

Subscriber to the NAB Radio Code 

Media Code 4 242 2940 9.00 
Cosmos Broadcasting Corp., 1111 Bull St., Columbia. 

S. C. 20202. Phono 803-772-0256. 

STATION'S PROGRAMMING DESCRIPTION 
WIS: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
middle-of-the-road. with classical, grand opera, and 
jazz programs. NEWS: network 5 min every hour on 
hour with local headlines. Local 5 min reports 6 times 
a day. Washington Bureau. 5 stock market reports, 

(This listing erntinued on next page) 

784 Spot Radio Stations September 1, 1969 



Columbia-W 1 S-Continued 
2 direct from brokerage firms. Live reports from 
weather bureau. Daily community events coverage. 
FARM: 6-7 am, noon-1 pm. County agent reports 
daily. SPORTS: pro baseball, golf, football. stock 
car races, college football. 2 hour night live inter-
view show. COMMERCIAL POLICY: 18 minutes 
maximum per hour. Personalities available for re-
mote pickups from shopping centers, state fairs, etc. 
Contact Representative for further details. Reed 
8/17/67. 

I. PERSONNEL 
General Manager-C. Lamar Clifton. 
Assistant National Sales-Lillian Davis. 
Sales Manager-John Carroll. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio. Inc. 

5. FACILITIES 
5.000 w.; 560 ke. Directional-nighttlme only. 
Operating schedule: 5-12:05 am. EST. 

4. AGENCY COMMISSION 
15% time and specified talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a. 4d, 5, 6a. 7b, 8. 
Rate Protection: 10d, 11d, 124, 13d, 144, 16. 
Basic Rates: 20b, 22a, 24a, 24c, 25a, 27, 28a. 29a, 

33a. 
Contracts: 40a, 41, 42a, 43, 44b. 45, 46, 48, 49, 50, 
51b. 

Comb.; Cont. Discounts: 60a, 60c, 60d, 60g, 601, 61a, 
62h. 

Cancellation: 50e. 71a, 72, 73b, 
Prod. Services: 82. 
Affiliated with NBC. 

TIME RATES 
No. 21 Eft 5/27/68-Rec'd 5/1/68. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 4-7 pm. 
A-Mon thru Fri 10 am-4 pm. 
B-All other times. 

G. SPOT ANNOUNCEMENTS 

1 MINUTE 

1 WEEK 
PER WK: AAA 
FIXED: 
1-6 ti  30.00 28.00 24.00 16.00 
12 ti  28.00 26.00 22.00 14.00 
ROTATING: 
1-6 tL 22.00 20.00 18.00 13.00 
12 ti  21.00 19.00 17.00 12.00 
18 ti  20.00 18.00 16.00 10.00 
24 ti  19.00 17.00 15.00 9.00 

26 WEEKS 
FIXED: 
1-6 ti .............  27.00 
12 ti  25.00 
ROTATING: 
1-6 tL 20.00 
12 ti  19.00 
18 ti 18.00 
24 U. 17.00 

52 WEEKS 
FIXED: 
1-6 ti  24.09 22.00 19.00 13.00 
12 ti    22.00 20.00 17.00 11.00 
ROTATING: - 
1-6 tL  18.00 16.00 14.50 10.59 
12 ti  17.00 15.00 13.50 9.50 
18 ti.......... ........... 16.00 14.00 12.50 8.50 
24 ti  15.00 13.00 11.50 7.50 
30 sec: Bo% of 1-min. .10 sec: 50% of 1-min. 

(.) Sold only in groups of 3 per hour. 
1-minute and 30-seconds may be converted to earn 
frequency for 10-second spots, but not vice-versa. 

WNOK 
1947 

COLUMBIA 

Media Code 4 242 3045 6.00 
Palmetto Radio Corp., Bor 5307, 6027 Devine SL. 

Columbia, S. C. 29205. Phone 803-776-1230. TWX 
803-733-1131. 

STATION'S PROGRAMMING DESCRIPTION 
WNOK: Programmed for adults ages 18-49. 
NEWS: 10 min network news on hour plus local. 
regional news, weather. 2 mobile news units. FARM: 
6-6:30 am. AIR PERSONALITIES handle all seg-
ments, employing quips, short information features. 
MUSIC: middle-of-the-road approach to general pop-
ular music, current hits. Music format consistent all 
day. 6:45-7:35 pm national, international news, anal-
ysts. Sports news. SPORTS: local boat races, major 
stock car races, football. COMMERCIAL POLICY 15 
min separation of competitive products. News 20%, 
talk 10%, music 70%. Contact Representative for 
further details. Reed 11/24/67. 

I. PERSONNEL 
Executive Vice-President-H. Moody McElveen. Jr. 
Commercial Manager-Frank Shish. 
Program Director-William L. Breland. 

2. REPRESENTATIVES 
Paul II. Raymer Company. Inc. 
Southeast-James S. Ayers Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 6:00 am-midnight weekdays; 
7:00 am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. Rills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e, 3e, 3b, 3d. 4a, 4d, 5, fa. 7b, 8. 
Rate Protection: 10b, 11b, 12b. 131% 14b, 15a, 15b. 
Basle Rates: 20b, 21e. 21b. 22e. 22b, 23a, 24a, 24b, 

24e, 25e, 28b, 28c. 29a, 30, 31. 
Contracts: 40a, 41, 42b, 424, 45, 46, 47a. 48, 49, 51b. 
Comb.; Cont. Discounts: 60e. 60e, 60f, 601, 61e, 62b, 

62d. 
Cancellation: 70e, 70e, 71e, 73b. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eft 10/31/66-Reed 5/1/67. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-9 am-4 pm, 7 pm-midnight & all other times. 

25.00 22.00 15.00 
23.00 20.00 13.00 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x 1042 156x 260x 520x 1040x 
1 min....  12.00 11.00 10.09 9.00 8.00 7.00 6.00 
20/30 sec 9.00 8.25 7.50 6.75 6.00 5.25 4.50 

CLASS A 
1 min  10.00 9.50 9.00 8.00 7.00 6.00 5.00 
20/30 sec  8.50 7.20 6.20 6.90 5.20 4.40 3.60 

7. PACKAGE PLANS 
SATURATION PLANS 

PER WK: 21 tl 28 tl 35 tl 
1 min... _ 7.00 6.00 5.00 
35% of all spots will be aired in AA time. 

8. PROGRAM TIME RATES 
CLASS AA 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time..,,_....,.,_, 60.00 36,00 20.00 12.00 
13 times_______ 57.00 34.20 19.00 11.40 
26 times__ 54.00 32.40 18.00 10.80 
52 times_.____ 51.00 30.60 17.00 10.20 

100 times___-__ 48.00 28.80 16.00 9.60 
260 times__  45.00 27.00 15.00 9.00 
500 42.00 25.20 14.00 8.40 

CLASS A 
1 time  40.00 24.00 

13 times  38.00 22.80 
26 times  36.00 21.60 
52 times  34.00 20.40 

100 92.00 19.20 

16.00 8.00 
15.20 7.60 
14.40 7.20 
13.60 6.80 
12.80 6.40 

260 times_ ........ 30.00 18.00 12.00 6.00 
500 times_______ 28.00 16.80 11.20 5.80 
Advertisers using 6 or more programs weekly will 
earn an additional discount of 5 % of the 1 time 
rate. 

WNOK-FM 
1959 

COLUMBIA 

01/.21 um(' 
Media Code 4 242 3046 4.00 

Palmetto Radio Corp., Box 5307. 6027 Devine St.. 
AA A B Columbia, S. C. 29205, Phone 803-776-3020. TWX 

803-733-1131. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-H, Moody McElveen, Jr. 
ManIgIng Director-A. P. Gary. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
ERP 3.400 w.: 104.7 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
18.00 16.00 12.00 General: la, 2a, 3a. 3b, 4e, 4d. 5, 6a, 8. 
17.00 15.00 11.00 Rate Protection: 15b. 
16.00 14.00 9.00 Basic Rates: 22a, 22b, 23a, 24a, 24b, 26, 28b, 29a. 
15.00 13.00 8.00 Contracts: 40b. 45, 46, 47a, 48. 

Comb.; Cont. Discounts: 60a, 60e. 60k. 61e, 621). 62k. 
Cancellation: 70a, 70e, 71a, 73a. 

WIS Radio Is 

believable . . powerful . . 

trusted . . entertaining . . 

dominant . . award-winning.. 

it has been since 1930. 

ask those who know 

best - our advertisers. 

(McGavren-Guild-PGW 

knows, too!) 

W I S 
COLUMBIA, SOUTH CAROLINA 
NBC • 560 KC • 5000 W 

C. Lamar Clifton, Gen. Mgr. 

TV facilities: WNOK-TV. 
Rates do not Include talent. 
Advertisers using 6 or more programs weekly gill 
earn an additional discount of 5% of the 1 time 
rate. 

TIME RATES 
No. 2 Elf 5/1/69-Itee'd 4/28/69. 

6. SPOT ANNOUNCEMENTS 
1-26 WEEKS 

PER WE. ROS. 
I ti 2 ti 3 ti 4 tl 5 tl 6 ti 7+ 

1 min  8.00 7.35 6.70 6.00 5.35 4.70 4.00 
27-52 WEEKS 

1 min__   7.50 6.85 6.20 5.50 4.85 4.20 3.50 
Fixed Position-add 25%. 

8. PROGRAM TIME RATES 
1-26 WEEKS 

PER WE: 1 ti 2 tl 3 ti 4 tl 5 ti 601 7+ 
1  40.00 38.00 36.00 32.00 30.00 26.75 24.00 
1/2 hr  26.65 25.35 23.00 21.35 20.00 17.85 16.00 
1/4 hr  17.80 16.90 15.35 14.25 13.35 11.90 10.70 
5 min_ .5 8.20 7.506.85 6.20 ..50 

27-52 WEEKS 
1 hr  39.00 37.00 35.00 31.00 29.00 25.75 22.00 
1/2 hr   25.65 24.35 22.00 20.35 19.00 16.85 12..00 
1/4 hr  16.80 15.90 14.35 13.25 12.35 10.90 0.70 
5 min. 9.00 8.35 7.70 7.00 6.35 5.70 5.00 

WO IC 
1954 

COLUMBIA 

DORE & ALLEN, INC. 

A Speldel Station 
Media Code 4 242 3150 4.00 

WOIC, Inc., Box 505, 830 Laurel St., Columbia, 
S. C. 29202. Phones 803-256-1551, 2. 

STATION'S PROGRAMMING DESCRIPTION 
WOW: Programmed for Negro audience. 
MUSIC: rhythm and blues, popular, jazz and goupel. 
AIR PERSONALITIES handle all segments and 
taped commercials by them are interchangeable. 
NEWS: on hour every hour. Community involvement 
Includes all local and national fund drives, half hour 
M-F 8-8:30 community time with variety of programs 
of audience discussion and participation type. Dlus 
a bi-racial discussion program, youth council, soft-
ball league, job opportunities, junior achievement, 
and others including many sports broadcasts. Ap-
pearances made by personalities at record hops, atore 
openings, remote broadcasts, etc. Contact Represen-
tative for further details. Itee'd 10/21/68. 

I. PERSONNEL 
Station Manager-R. H. "Luke" Brannon. 
Chief Engineer-W. W. Bridges. 

2. REPRESENTATIVES 
Dore 8s Allen, Inc. 
South, Southwest-Dora Clayton Agency, Inc. 

3. FACILITIES 
5.000 w.; 1320 kc. Directional-night only. 
Operating schedule: 5:00 am-midnight Mon thru Sat: 
6:30 am-10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount, Time and talent net. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 31), Sc. 3d, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 121% 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 22b, 23e, 24a, 24b, 24e, 25a, 

26, 27, 28e, 28c, 29e. 33b. 
Contracts: 40a, 41, 42b, 44e. 44b, 45, 46, 47a, 51b. 
Comb.; Cont. Discounts: 004, 60f, 60h, 601. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 
Member: Speidel Broadcasters, Inc. 

TIME RATES 
No. El Elf 7/1/68-Rec'd 6/3/68. 

AAA-Mon thru Fri 6-9 am. 
AA-Mon thru Fri 4-7 Pm; Sat 6-9 am. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
CLASS AAA 

PER WE: 1 tl 6 ti 12 tl 18 ti 24 tl 30 01 
1 wk.._ ...... 20.00 17.00 15.00 14.00 13.00 12.00 
7 wk ............ 19.50 16.50 14.50 13.50 12.50 11.50 
13 wk  19.00 16.00 14.00 13.00 12.00 11.00 
26 wk.  18.25 15.25 13.50 12.50 11.50 10.50 
52 uk.  17.50 14.50 13.00 12.00 11.00 10.00 

CLASS AA 
1 wk.  16.00 14.00 12.00 11.25 10.50 9.50 
7 wk  15.50 13.50 11.50 10.75 10.00 9.00 
13 wk.  15.00 13.00 11.00 10.25 9.50 8.50 

14.50 12.50 10.50 9.75 9.00 8.25 
14.00 12.00 10.00 9.25 8.50 8.00 

CLASS A 
1 wk.  13.00 11.50 10.00 9.50 9.00 8.50 
7 wk  12.50 11.00 9.50 9.00 8.50 8.00 
13 vik  12.00 10.50 9.00 8.50 8.00 7.50 
26 wk. ...... 11.50 10.00 8.50 8.00 7.50 7.00 
52 wk  11.00 9.50 8.00 7.50 7.00 6.50 

30 SECONDS 
CLASS AAA 

1 wk.  16.00 13.60 12.00 11.20 10.40 9.60 
7 uk  15.60 13.20 11.60 10.80 10.00 9.20 
13 wk.  15.20 12.80 11.20 10.40 9.60 8.80 
26 wk.   14.60 12,20 10.80 10.00 9.20 8.40 
52 wk.  14.00 11,60 10.40 9.60 8.80 8.00 

CLASS AA 
I wk.  12.80 11.20 9.60 9.00 8.40 7.60 
7 wk.  12.40 10.80 9.20 8.60 8.00 7.20 
13 wk.  12.00 10.40 8.80 8.20 7.60 6.80 
26 wk  11.60 10.00 8.40 7.80 7.20 6.60 
52 wk..  11.20 9.60 8.00 7.40 6.80 6.40 

CLASS A 
9.20 8.00 7.60 7.20 6.80 
8.80 7.60 7.20 6.80 6.40 
8.40 7.20 6.80 6.40 6.00 
8.00 6.80 6.40 6.00 5.60 

6.00 5.60 5.20 

1 wit  10.40 
7 wk  10.00 
13 wk  9.60 
26 wk  9.20 
52 wk.  8.80 7.00 6. 
ID's-50% of 1-min. 

SOUTH CAROLINA 
8. PROGRAM TIME RATES 

CLASS AAA 
Ix 262 52x I56X 260x 500x 

1/4 hr  60 56 52 48 44 40 
5 min.  40 37 34 31 28 25 

CLASS AA 
1/2 hr _ ........ 75 68 65 60 55 48 
1/4 hr  45 41 37 33 29 25 
5 min , 30 27 25 22 19 16 

CLASS A 
1 hr..._  85 80 78 72 67 65 
1/2 hr  54 50 47 43 40 38 
1/4 hr  35 31 28 26 24 21 
5 min  25 22 20 17 15 13 

WQXL 
1945 

COLUMBIA 
A Key Station 

Media Code 4 242 3255 1.00, 
Statesville Broadcasting Co., Box 3277, Columbia, 

S. C. 29203. Phone 803-252-8659. 
STATION'S PROGRAMMING DESCRIPTION 

WQXL: Programmed for adults and young adults. 4 
air personalities emcee entire operatIon. Country 
and western music. NEWS: 5 min at :55, 3 min 
at :25. MUSIC: 70% singles, 20% albums, featuring 
current selling country and western hits and stand-
ards. News 10%; local, national and international. 
Capsule features include household hints, traffic tir 
sports reports, and capsule items in appropriate time 
schedules. COMMERCIAL POLICY: 18 commercial 
minutes per hour. Personalities available for remote 
broadcasts from shopping centers, state fair, etc. 
Contact Representative for further details. Rec'd 
6/14/68. 

I. PERSONNEL 
General Manager-Lowell F. Liles, 
Program Director-David "Chet" Aiken, Ir. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
5,000 w. days; 1470 lc. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%. Prepaid contract 10% discount.. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 3e. 3b, 3e, 3d, 4a, 44, 5, 6a, 

7b, 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20b. 21a, 230, 24a, 24b, 24c, 25a, 26, 

27, 28b, 28e, 29a, 30. 32b, 33a. 
Contracts: 40a, 42b, 424, 44a, 44b, 45, 46, 47e, 48, 

51b. 
Comb.; Cont. Discounts: 60a, 601, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod, Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 2/24/69-Reed 2/27/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 5t1 10 ti 15 ti 
1 min.  8.00 7.50 7.00 
30 see...   5.00 4.50 4.00 

(*) Minimum order. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x  35 20 10 
Fixed times available on contract only. 

CONWAY 
Harry County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

20 tl 25+ 
6.50 6.00 
3.50 3.00 

WLAT 
1945 

Subscriber to the NAB Radio Code 
Media Code 4 242 3360 9.00 
Coastal Broadcasting Co., Box 799, Conway, S. C. 

29526, Phone 803-249-6640, 

I. PERSONNEL 
General Manager-L. M. Hawley. 
Business Manager-H. L. Hanks. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
5000 w. days; 500 w. nights; 1330 ke. 
Directional-night only. 

Operating schedule: 5:57 am-midnight Mon Om Sat; 
7:55 am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on net charges. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 45. 
Cancellation: 71a. 
Affiliated with Mutual Broadcasting System. 
Member: Southeastern Key Market Group; Tobacco 
Radio Network, Carolina Radio Network. 

TIME RATES 
Rates effective December 1, 1962. 
Rates received December 3, 1962. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGES 

PER WK: 
1 7.50 10 6.50 
5 ti.. 7.00 15 or more  8.00 
Na further discounts. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr 1/4 hr 10 min 5 min 

1 ti  6. 7.0 18.00 12.00 
Weekly Frequency Discounts 

3 per wk.,,._,..,,...,. 10% 5 per wk  20% 
No further discounts. 
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SOUTH CAROLINA 

DARLINGTON (1 AM; 1 FM) 
Darlington County-Map Location F-5 

See SIMS consumer market map and data at begin-
ning of the State. 

WDAR 
1955 

Country & Western 
Media Code 4 242 3465 6.00 
Rebel Radio, Inc., Box 277, Darlington, S. C. 29532. 
Phone 803-393-4081. 
STATION'S PROGRAMMING DESCRIPTION 

'WDAR: MUSIC: country music with gospel features 
each hour. 5 personalities handle all segmenta. 
Personalities and equipment available for remote 
broadcast. NEWS: local news 3 times daily, regional 
and state news on half hour. Network news on hour, 
weather at :15 & :45. Other features include farm 
news, trading post, bulletin board and audience con-
test. Contact Representative for further details. 
Rec'd 9/23/68. 

I. PERSONNEL 
President-Ted J. Gray, Jr. 
General Manager-Bill C. Walls. 
Sales Manager-Freeland L. Riles. 

2. REPRESENTATIVES 
National Time Sales. 

S. FACILITIES 
1,000 w. days; 1350 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WDAR-FM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 20. 3a, 4a, 4c, 5, 6a. 
Rate Protection: 10a, lia. 125. 135. 14a, 15b, 15e. 
Basic Rates: 200. 22b, 23a. 24b, 29a. 
Contracts: 40c, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 606. 61b, 61c. 621% 62e. 
Cancellation: 700. 70e, 7113. 73a. 
Affiliated with KBS. 
Affiliated with American Information Network. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eli  Tlec'd 9/23/68. 
6. SPOT ANNOUNCEMENTS 

AM/FM COMBINED 
Ix I2x 26x 52x 103x 156-260 

1 min.__ ..... 3.75 3.40 3.15 2.70 2.35 2.20 
30 sec..... ....... 3.15 3.00 2.65 2.35 2.05 1.85 

STATION BREAKS 
Each hour and 1/2 hour sign-on-sign-off, 30 sec, 

flat, per day  20 
Time signals  1 

7. PACKAGE PLANS 
AM/FM COMBINED 

MONTHLY BONUS SATURATION PACKAGE 
30 ti 60 ti 90 tl 120 ti 150 ti 

1 min  2.15 2.05 1.95 1.85 1.75 
8. PROGRAM TIME RATES 

AM/FM COMBINED 
lx I2x 260 52x I03x 156-260 

1 hr  35.00 31.00 27.00 25.00 22.50 19.50 
1/2 hr  21.25 19.25 18.25 16.25 13.25 11.75 
1/4 hr  17.00 14.00 12.00 10.00 9.25 8.25 
5 min  12.00 9.50 7.75 6.75 5.50 4.50 

W DAR-FM 
1965 

Media Code 4 242 3466 4.09 
Rebel Radio. Inc., Box 277, Darlington, S. C. 29532. 
Phone 803-393-4081. 

STATION'S PROGRAMMING DESCRIPTION 
WDAR-FM: See WDAR listing for programming 
description. 

I. PERSONNEL 
President-Ted J. Gray, Jr. 
General Manager-Bill  C. Walls. 
Sales Manager-Freeland L. Riles. 

2. REPRESENTATIVES 
National Time Sales. 

S. FACILITIES 
ERP 3,000 w.; 105.5 mc. 
Operating schedule: 6 am-11 am. EST. 
Partial simulcast operation. Operated separately local 
sunset-11 pm. For simulcast facilities see WDAR. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 
Sold in combination with WDAR. See that hating 
for rates. 

TIME RATES 

FM only 50% of combined AM/FM rates. 

DILLON (1 AM; I FM) 
Dillon County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WDSC W DSC-FM 
1946 1954 

e 
Subscriber to the NAB Radio Code 

Media Code 4 242 3570 3.00 
Border Broadcasting Co., Inc., Highway 301, 4 miles 

south of Dillon. S. C. 29536. Phone 803-774-
9031, 2. 

I. PERSONNEL 
Pres. ec Gen'l Mgr.-Joseph Martin. 
Asst. Mgr. & Pub. Dir.-Johnny Quick. 
Program Director-Everett Leviner. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
T-N Spot Sales. 
Southeast-Dora-Clayton Agency. One. 

S. FACILITIES 
1,000 w. days; 800 kg. Non-direttional. 
Operating schedule: Sunrise-local sunset. EST. 
FM FACILITIES 
ERP 10,000 w.; 92.9 me. 
Operating schedule: Sunrise-10:30 pm. 

4. AGENCY COMMISSION 
15% net charges; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3b, 4a. 4d. 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basie Rates: 22a. 22b, 23a. 24b, 28a, 29a. 
Contracts: 40a. 45. 46, 48. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 62b. 62e. 
Cancellation: 70a. 70e. 71a. 
Member: Tobacco Radio Network. 

TIME RATES 
Rates effective July 1. 1948. (Card No. 2.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
. 1/2 hr. 1/4 hr. 5 min. Ann. 

1 time.... 50.00 30.00 20.00 10.00 5.00 
13 times.. 47.50 28.50 19.00 9.50 4.75 
26 times_ 45.00 27.00 18.00 9.00 4.50 
52 times_ 42.50 25.50 17.00 8.50 4.25 
104 times.. 40.00 24.00 16.00 8.00 4.00 
156 times.. 37.50 22.50 15.00 7.50 3.75 
260 times.. 25.00 21.00 14.00 7.00 3.50 
312 times.. 32.50 19.50 13.00 6.50 3.25 

EASLEY (1 AM; 1 FM) 
Pickens County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WELP 
1951 

Subscriber to the NAB Radio Code 

Media Code 4 242 3675 0.00 
Pickens County Broadcasting Co.. Inc.. Box 667, 

Easley, B. C. 29640. Phone 803-859-9389. 
I. PERSONNEL 
Pres., Treas. h Gen'l Mgr.-Cleatus Braxzell. 
Viee-President-Henry O. McDonald. Jr. 

3. FACILITIES 
1,000 w. days; 1360 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Simulcast during AM operational hours. For non-
simulcast facilities see WELP-FM. 

4. AGENCY COMMISSION 
15/0. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s. 2b, Is. 3d, 5, 6a. 8. 
Rate Protection: lob, 11b, 1213. lab, 14b. 
Basle Rates: 20b, 21d, 24a, 25a, 26, 28c, 29b, 31, 

33d. 
Contracts: 40a, 41, 44a, 45, 46, 47e, 48. 49, 51a. 
Comb.; Cont. Discounts: 60a, 60f, 60h, 601, 61a. 

62d. 
Cancellation: 704. 71a, 72, 735. 
Prod. Services: 82. 
Affiliated with KBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Elf 8/1/68-Reed 12/6/68. 

6. SPOT ANNOUNCEMENTS 
Ix 130 266 52x I04x 156x 260x 3I2x 

(*) .... 6.00 5.50 5.20 4.70 4.20 3.90 3.50 3.15 
(*) 1 min or leso. 

8. PROGRAM TIME RATES 
lx 130 260 52x I04x 156x 2600 3I2x 

1/2 hr 20.00 19.00 18.00 17.00 16.00 15.00 14.00 13.00 
1/4 hr 10.00 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
5 min 7.50 7.00 6.50 6.00 5.50 5.00 4.50 4.00 

WELP-FM 
1965 

Media Code 4 242 3676 8.00 
Pickens County Broadcasting Co., Box 667. Maple & 

Cross 11111 Sta., Easley, S.C. 29640. Phone 803-
859-9388. 

t. PERSONNEL 
Pres. & Sta. Mgr.-C. O. Brazzell, 
Program Director-Betty R. McDonald. 

3. FACILITIES 
ERP 2,300 w.; 103.9 me. 
Operating schedule: 5:55 am-10:00 pm. EST. 
Antenna ht.: 201 ft. above average terrain. 
Partial simulcast operation. Operated separately 
local sunset-I0 pm. For simulcast facilities see 
WELP. 

4. AGENCY COMMISSION 
15/0. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WELP listing for coded regulations. 

TIME RATES 

Rates are identical to WELP. See that listing. 

FLORENCE (3 AM; 1 FM) 
Florence County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WJ MX 
1947 

Media Code 4 242 3780 8.00 
Atlantic Broadcasting Co., Box 1211, Florence, S. C. 

29501. Phone 803-669-6351. 
Other offices: U. S. Highway 52-north of Flor-
ence, S. C. 

I. PERSONNEL 
Prebident- E E. Stone 
General Manager-Paul H. Densest. Jr 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
5,000 w. days; 1000 w. nights; 970 ke. 
Directional-night only. 

Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 45. 
Rates do not include music copyright fees or talent 
costs. 
Time frr exclusive use of contracting parties. 
Alcoholic beverage advertising: beer only. 
FM facilities: WSTN (FM). 
Affiliated with CBS. 
Affiliated with American Entertainment Network. 
Member: Tobacco Radio Network, Carolina Radio 
Network. 

TIME RATES 
No. 5 Eff 2/1/67-Ree'd 1/4/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 5 ti 
1 ............. 9.00 8.00 
30 sec....._-______ 6.75 6.00 

10 tl 15 tl 
7.00 6.00 
5.25 4.50 
3.50 3.00 

DISCOUNTS 
26 wks-5% 52 wks-10% 

WOLS 
1937 

• 

20 tl 
5.00 
3.75 
2.50 

Subscriber to the NAB Radio Code 

Media Code 4 242 3885 5.00 
Florence Broadcasting Co., Inc.. 151 S. Dargan St., 
Drawer 789, Florence, S. C. 29501. Phone 803-
862-3271. 

I. PERSONNEL 
Station Manager-A. P. Skinner. 

2. REPRESENTATIVES 
Southttest-Mario Messina Company. 
Southern-Southern Spot Sales, Inc. 

S. FACILITIES 
1.000 w. days. 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 5:30 am-midnight Mon thru Sat; 
7:00 am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, dd, 5, On, 8. 
Rate Protection: 10a. lla. 120. 13a, 14a. 
Basic Rates: 22a, 22b, 23a. 24b, 25a, 26, 28a, 29a. 
Contracts: 40a. 42b, 45, 46. 47a. 48. 
Comb.; Cont. Discounts: 60a, 61e, 62e, 
Cancellation: 70a, 70e, 710. 730, 
Member: National AgRadio Groups. Inc. 

TIME RATES 
Rates effective February 1. 1962. 
Rates received February 7, 1962. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti  6.00 4.50 52 5.10 3.82 
13 ti  5.70 4.27 104 ti  4.80 3.60 
26 ti  5.40 4.05 260 ti  4.50 3.37 
1-minute transcribed or 100 words live announcements 
can be scheduled in announcement periods only. 30-
second announcements (other than station breaks) 
limited to 50 mords and also to announcement periods. 
Time signals, when available, limited to 5 seconds. 
Announcements and programs may not be combined 
for lower rate. 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

  24.00 18.00 12.00 
13 ti  - 22.80 17.10 11.40 
26 ti  21.60 16.20 10.80 
52 ti   20.40 15.30 10.20 
104 ti  19.20 14.40 9.60 
260 ti  18.00 13.50 9.00 
Announcements and programs may not be combined for 
lower rate. 

WST N (FM) 
1964 

Media Code 4 242 3935 8.00 

Atlantic Broadcasting Company, Box 1211, Florence, 
S. C. 29501, Phone 803-669-6351, 

I. PERSONNEL 
President-E, E. Stone. 
Gen'! & Sta. Mgr.-Paul H. Benson. Jr. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

S. FACILITIES 
ERP: 3,000 w.•, 103.1 me. Stereo. 
Operating schedule; 6 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time; 10th of following month. 

5. GENERAL RATE POLICY 
AM facilities: WJMX. 
Affiliated with American Fil Network. 

TIME RATES 
Rates effective  
Rates received September 30, 1961. 

6. SPOT ANNOUNCEMENTS 
1 Minute 

1 ti_   4.50 104 ti  . 3.90 
13 ti 4.35 156 ti  3.75 
26 ti.   4.20 260 3.60 
52 ti  4.05 312 3.45 

WYNN 
1958 

DORE & ALLEN, INC. 

e 
A Spaidel Station 

Media Code 4 242 3990 3.00 
WYNN, Inc., Box 1586. 163 N. Colt SL, Florence, 

S. C. 29501. Phone 803-662-6364. 

STATION'S PROGRAMMING DESCRIPTION 
WYNN: Programmed for general interest. AIR PER 
SONALITIES handle all segments. NEWS: 5 min 
every hour except 15 min at 8 am, noon, 5 pm. 
FARM: news 6:15-6:30 am. 6:30 am-10 am rhythm 
and blues music. 10 am-noon gospel music, tele-
phone request, church activities, mail request. Noon-
3 pm rhythm and blues music, conversation, women's 
news, household hints. 3-7:30 pm rhythm and blues 
music, interviews, guests, public affairs. 7:30 pm-
sign-off and Sat rhythm and blues. Sun 6 am -i pm 
gospel, church services and preachers, remainder of 
day through sign-off, rhythm and blues music. Con-
tact Representative for further details. Rec'd 1/17/67. 

I. PERSONNEL 
General Manager-Donald F. Law. 
Chief Engineer-William M. Pell. 
Program Director-Lonnie Kaye. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
South, Southwest-Dora Clayton Agency, Inc. 

S. FACILITIES 
250 w. days; 540 ke. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, lab, 14b, 15b. 
Basic Rates: 20b, 215, 22b, 230, 24a, 24b, 24e. 25a, 

26, 27, 28a, 28c, 29a, 33b. 
Contracts: 400, 41, 42b, 44a, 44b, 45. 46, 476, 51b. 
Comb.; Cont. Discounts: 60d, 60f, 60h, 601. 
Cancellation: 70a, 70e, 71a, 72, 715, 73b. 
Prod. Services: 80. 
Member: Spade' Broadcasters. Inc. 

TIME RATES 
No. BI Elf 7/1/68-Reed 6/3/68. 

AA-Mon thru Fri 6-9 am. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: 1 11 6 tl 12 ti 18 tl 24 ti 30 tl 
9.00 7.50 6.50 6.25 6.00 5.75 

7 wk... 8.50 7.00 6.00 5.75 5.50 5.25 
13 wk_ ........8.00 6.50 5.75 5.50 5.25 5.00 
26 wk 7.50 6.00 5.50 5.25 5.00 4.75 
52 wk.  7.00 5.50 5.25 5.00 4.75 4.50 

CLASS A 
1 wk.  7.00 6.00 4.50 4.25 4.00 3.75 
7 uk  6.75 5.75 4.25 4.00 3.75 3.50 
13 wk.  6.50 5.50 4.00 3.75 3.50 3.25 
26 wk_  6.25 5.00 3.75 3.50 3.25 3.00 
52 wk  600 4.50 3.00 3.25 3.00 2.75 

30 SECONDS 
CLASS AA 

1 wk.  7.20 6.00 5.20 
7 wk  6.80 5.60 4.80 
13 wk  6.40 5.20 4.60 
26 ale.  6.00 4.80 4.40 
52 ale_  5.60 4.40 4.20 

CLASS A 
1 wk  5.60 4.80 3.60 
7 wk ....... 5.40 4.60 3.40 
13 wk.  5.20 4.40 3.20 
26 wk_  5.00 4.00 3.00 
52 ask  4.80 3.60 2.80 
ID's-50% of 1-min. 

8. PROGRAM TIME RATES 
CLASS AA 

lx 26x 520 
1/4 hr  20.00 18.00 17.00 
5 15.00 14.00 13.00 

CLASS A 
1 hr  40.00 37.00 36.00 
1/2 hr  25.00 23.00 21.00 
1/4 hr  16.00 15.00 14.00 
5 min.  11.00 10.00 9.00 

FOUNTAIN INN 
Greenville County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WF IS 
1956 

Media Code 4 242 4095 0.00 
Fountain Inn-Simpsonville Enterprises. Inc. Box 156. 
Hwy. 14, Fountain Inn, S. C. 29644. Phone 803-
963-5991. 
STATION'S PROGRAMMING DESCRIPTION 

WFIS: MUSIC: country music, last song each hour 
is a hymn. NEWS: newsman, 5 min national and 
state newscast on hour. Sportscast on half hour. 
Community news at 7:05 am & 5:05 pm. ESSA 
vveatherwire service, weathercast every 15 min. Farm 
news and agricultural weathercast at 6:35 am & 12:35 
pm. Trading post at 12:50 pm. High school report at 
4:45 pm presented by school journalism department. 
Sun, 50% Negro gospel/50% white gospel and 
preachers. Other features: community viewpoint, lo-
cal issues in depth. Remote equipment in van/or 
portable. Itec'd 3/11/69. 

I. PERSONNEL 
Pres., Gen'l & Sales Mgr.-Leroy A. Hamilton. 
News Director-Fred Alden Blackwell, 
Program Director-David H. "Bill" Burnett°, Jr. 

S. FACILITIES 
1000 w. days; 1600 lee. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5.00 
4.60 
4.40 
4.20 
4.00 

3.40 
3.20 
3.00 
2.80 
2.60 

I56x 
15.00 
12.00 

33.00 
19.00 
13.00 
7.50 

4.80 
4.40 
4.20 
4.00 
3.80 

3.20 
3.00 
2.80 
2.60 
2.40 

260x 
14.00 
11.00 

31.00 
18.00 
12.00 
7.00 

4.60 
4.20 
4.00 
3.80 
3.60 

3.00 
2.80 
2.60 
2.40 
2.20 

500x 
13.00 
10.00 

30.00 
17.00 
11.00 
6.50 
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Fountain Inn-W F I S-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, la, 40. 5, 6a. 
Rote Protection: DM, 12b, 14b. 
Basic Rates: 200, 2.1a, 21d, 23a, 240, 25a, 26, 33e. 
Contracts: 40a, 41, 40, 470. 
Co.nb. ; Cont. Discounts: 60a, 601, 61a. 
Cancellation: 70a, 70e. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Elf 4/1/69-Reed 3/10/69. 

AA-Mon thru Sat 7-9 am & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx lax 52x 104x 2600 520x 1040x 
1 min 7.00 6.50 0.00 5.50 5.00 4.50 4.00 
30 sec 6.30 5.80 5.30 4.80 4.30 3.80 3.30 
15 sec 5.50 5,00 4.50 4.00 3.50 3.00 2.50 

CLASS A 
1 min 4.65 4.25 3.85 3.45 3.05 2.65 2.25 
30 sec 4.15 3.75 3.35 2.55 2.55 2.15 1.75 
15 sec 3.63 3.25 2.85 2.45 2.05 1.65 1.25 
AA & A may be combined to earn lower rate. 
1 minute, 30 and 15 second spots may be combined 
to earn lower rate. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 1 ti 601 12 ti 18 ti 36 tl 60 tl 
1 min.  7.00 6.50 6.00 5.25 4.50 4.00 
30 see  6.30 5.80 5.30 4.55 3.80 3.30 
15 ace  5.50 5.00 4.50 3.75 3.00 2.50 

CLASS A 
1 min.  4.65 4.25 3.85 3.25 2.65 2.25 
30 sec  4.15 3.75 3.35 2.75 2.15 1.75 
15 sec  3.65 3.25 2.85 2.25 1.65 1.25 
AA & A may be combined to earn greater discount. 
1 minute, 30 and 15 second spots may be combined 
to earn loner rate. 

8. PROGRAM TIME RATES 
5 MIN: Ix 650 130x 260x 812x 
AA ....... - ...... 10.50 9.00 8.25 7.00 6.00 
A ............ 6.95 5.75 5.00 4.25 3.35 

SUNDAY ONLY 
I x I 3x 26x 520 

55.00 50.00 46.00 42.00 1e  
1/2 hr    36.00 32.00 29.00 25.50 

GAFFNEY (2 AM) 
Cherokee County-Map Location C-3 

See SEWS consumer market map and data at begin-
ning of the State. 

WEAC 
1962 

• 
Subscriber to the NAB Radio Code 

Media Code 4 242 4200 6.00 
Gaffney Broadcasting Inc.. Box 120, Gaffney. S. C. 

29340. Phone 803-489-9006. 

I. PERSONNEL 
President-E. Raymond Parker. 
Vice-President-Shirley C. Lovelace. 
Secretary-Bright G. Parker. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,002 w. days; 1500 be. Non-directional. 
Operating schedule: sunrise-local sunset. EST. 

J. AGENCY COMMISSION 
15%. Billing 10 days net. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b, 3a, 3b, 3d, 4b, 4d. 5, 613, 7b, 8. 
Rate Protection: 10a, 15b. 
Basle Rates: 200, 230. 281% 28e. 
Comb.; Cont. Discounts: 60a. 
Prod. Services: 82. 
Member: Golden Crescent Group. 

TIME RATES 
Rates effective September 29, 1962. 

Rates received January 28, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  3A5 104 ti _ ..... 2.61 
13 ti    3.30 156 ti 2 4‘ 
26 ti  3.10 260 ti  2.25 
52 ti  2.75 312 ti  2.05 

U. PROGRAM TIME RATES 
1 hr 1/2hr 1/4 hr 5 rain 

13 .............. _______ 48.44 28.20 16.00 
26 et . 44.25 20.45 15.50 
52 ti  . 41.40 24.70 13.80 
104 ti_........-............______ 38.50 23.00 13.20 
156 ti  34.50 21.30 10.90 
260 ti ............ ........ -...-  32.20 19.00 10.35 
312 ti  30.75 16.70 9.75 

WFGN 

4.50 
4.10 
3.90 
3.70 
3.60 
3.35 
3.30 

1948 

Media Code 4 242 4305 3.00 
Cherokee Radio Co.. Inc.. Box 47, Gaffney, S. C. 

29340. Phone 803-489-4795. 
I. PERSONNEL 
President-A. Ray Godshall. 
Manager-M. E. Green. 

3. FACILITIES 
250 w. days. 1570 to. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% to reccgnized agencies: no cash discount. 

fi. GENERAL ADVERTISING See coded regulations 
General: la. 20. lb. 4b, 4d, 5. 8. 
Rate Protection: 15b. 
Basic Rates: 22a. 23a, 24b, 26, 28b, 29a. 
Contracts: 40e. 46, 470. 48. 
Comb.: Cont. Discounts: 60a, 61a. 620. 62e. 
Cancellation: 71a, 73a. 

TIME RATES 
Bates effective June 27, 1949. (Card No. 1.) 

Rey. received September 4, 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 SO 

hr hr. hr. min. min. min. sec. 
1- 20 ti... 33.00 16.50 8.25 6.60 4.15 2.10 1.40 

21- 65 ti... 30.00 15.00 7.50 6.00 3.75 1.90 1.90 
65- 156 ti... 29.00 14.50 7.25 5.80 3.60 1.90 1.20 
156- 260 ti... 28.00 14.00 7.00 5.60 3.50 1.75 1.15 
260- 500 ti... 27.00 13.50 6.75 5.40 3.35 1.70 1.10 
500-1000 ........13.09 6.50 5.20 3.20 1.65 1.05 
1000 or more 

times  1.50 1.00 

GEORGETOWN (2 AM) 
Georgetown County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WGTN 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 242 4410 1.05 
Georgetown Broadcasting Co., 216 Fraser St.. George-

town. S. C. 29440. Phones 546-4161. 564-4162. 
I. PERSONNEL 
General Manager-J. B. Delzell. 
Program Director-M. A. Delzell. 

2. REPRESENTATIVES 
Donald Cooke. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 le. 

Non-directional. 
Operating schedule: 5:30 am-11:30 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, Sa. 213. 3a. 3b, 3d, 4a, 4d, 5. 6a, 8. 
Rate Protection: 10e. 11e. 12e, 11e. 14e. 15b. 
Basic Rates: 200, 21a, 21e, 21d, 22a. 22b, 23a, 24a, 

229, 26. 28b, 28e. 29a. 290. 
Contracts: 40a. 41, 44a, 46. 4713„ 48, 49. 
Comb.; Cont. Discounts: 610. 
Cancellation: 70a, 70d, 71a, 72. 73a. 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 

Rates effective   
Rates received October 28, 1949. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 100 t50 

hr. hr. hr. min. wds. wds. 
1 time  50.00 30.00 17.00 9.00 4.50 4.00 

13 times._ 47.50 28.50 16.15 8.55 4.27 3.80 
26 times  45.00 27.00 15.30 8.10 4.05 3.60 
5" times  42.50 25.50 14.50 7.65 3.82 3.40 
104 times  40.00 24.00 13.60 7.20 3.60 3.20 
312 times_ 37.50 22.50 12.75 6.75 3.38 3.00 

(f) Station breaks are limited to 25 words and take 
the 50-word rate. 

WINK 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 242 4515 7.00 

Winyah Bay Broadcasting Company, Inc., Drawer 
•'W," Georgetown. S. C. 29440. Phone 803-546-
5141. 

I. PERSONNEL 
President-A. I. Fogel. 
General Manager-Barry R. Fogel. 

2. REPRESENTATIVES 
Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days; 1470 be. Non-directional. 
Operating schedule: 6 ana-local sunset. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 4a. 4d, 5, 6a. 70. 
Rate Protection: 10h. 11h, 12g. 13g. 14g, 150. 
Basle flatos: 20b, 21a, 210, 21d, 220. 220, 230, 240. 

24e, 25b, 26, 280, 28e, 29a, 29b. 
Contracts: 40a, 41, 44a, 46, 47e, 48, 49. 

Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 70a, 70d, 71a, 72, 73a, 730. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf 5/1/67-Reed 1/3/67. 

6. SPOT ANNOUNCEMENTS 
I x I3x 26x 520 I56x 2690 312x 

1 min 2.50 2.25 2.15 2.05 1.95 1.85 1.70 
30 see 1.75 1.65 1.55 1.45 1.40 1.35 ,.25 

7. PACKAGE PLANS 
50-Spot l'ackage run within 5 days takes end rate. 

8. PROGRAM TIME RATES 
Ix 13x 260 520 156x 

1 hr 30.00 28.50 27.20 25.80 24.50 
1/2 hr 18.00 17.20 16.30 15.50 14.70 
1/4 hr 11.00 10.25 9.75 9.25 8.80 
5 min 6.50 6.15 5.80 5.50 5.20 

2600 212x 
23.25 22.00 
13.95 13.25 
8.35 7.95 
4.95 4.70 

GREENVILLE (6 AM; 3 FM) 
Greenville County-Map Location B-3 

See SIMS consumer market map and data at begin-
ning of the State. 

WESC 
1947 

aclarn young inc. 

e 
Subscriber to the NAB Radio Code 

Media Code 4 242 4620 5.00 

Broadcasting Company of the Carolinas. Box 2447, 
One College St., Greenville, S. C. 29602. Phone 
803-242-4660. 
STATION'S PROGRAMMING DESCRIPTION 

WESC: Programmed for adults. 
MUSIC: modern country and western. NEWS: 5 min 
on hour and on half hour includes national, inter-
national, state, local, plus station's Washinrton 
bureau and 2 mobile news units. SPORTS: scores 
and news hourly at quarter before hour. Local and 
area weather at quarter past and on half hour. 
Editorials every other hour at 5 past. Community 
events bulletin board at 20 past hour every other 
hour. FARM: news at 5:30 am & 6:30 am. Contact 
Representative for further details. Reed 8/21/67. 

I. PERSONNEL 
President-Robert A. Schmid. 
Vice-Pres. dc Sta. Mgr.-John Y. Davenport. 
Sales Manager-W. A. Mullinax, 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
10,000 w. days; 660 te. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast 6-8 am. For 
non-simulcast facilities see WESC.FM. 

4. AGENCY COMMISSION 
15%; no rash discount; no commission on talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 9a, 4d. 5, 6a. 
Rate Protection: lob, 12b, 14b. 
Basic Rates: 2013, 24e, 
Contracts: 40a. 41, 46, 47s. 
Comb.: Cont. Discounts: 60g, 601. 
Cancellation: 700. 70e. 
Affiliated with SÍES. 

TIME RATES 
No. 7 Eff 9/1/68-Rec'd 8/5/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun all day. 
JO-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
I04x I56x 260x 520x 11140x 

1 min  23.00 21.00 19.00 18.00 17.00 
30 see  17.00 16.00 15.00 14.00 73,00 
10 see  11.50 10.50 9.50 9.00 8.50 

CLASS A 
1 min  18.00 16.00 15.00 14.00 13.00 
30 sec  14.00 12.00 11.00 10.50 10.00 
10 sec  9.00 8.00 7.50 7.00 6.50 

CLASS B 
1 min 30 see 10 see 

Plat   12.00 9.00 6.00 

SOUTH CAROLINA 
7. PACKAGE PLANS 

SATURATION PACKAGES 
CLASS AA 

PER WK: I ti 6 ti 12 ti 18 ti 24 ti BO ti 
1 min  24.00 23.00 21.00 19.00 18.00 17.00 
30 sec.  18.00 17.00 16.00 15.00 14.00 13.00 
10 sec  12.50 11.50 10.50 9.50 9.00 8.50 

CLASS A 
1 min  20.00 18.00 16.00 15.00 14.00 13.00 
30 see  15.00 14.00 12.00 11.00 10.50 10.00 
10 eec  10.00 9.00 8.00 7.50 7.00 6.50 

CLASS B 
I min 30 see 10 see 

Flat   12.00 9.00 6.00 
TOTAL WEEKEND PLAN 

(1/2 Sat, 1/2 Sun) 
12 ti 18 ti 24 ti 36 ti 

1 min  16.00 14.00 13.00 12.00 
30 sec  12.00 11.00 10.00 9.00 
10 sec  8.00 7.00 6.50 6.00 

8. PROGRAM TIME RATES 
I FIR: Ix 52x 156x 260x 
AA   125 115 105 95 
A   100 90 80 70 
B   65 60 55 50 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 win: 20% of hour. 

9. PARTICIPATING PROGRAMS 
Community Billboard with Nancy Teague-9:10 am, 
12:10 pm & 3:10 pm Mon thru Sat. Vignettes of 
community interest, women's features, etc. Live open/ 
close 30 sec-1 min. 
PER WK: 1 ti 6 tl 12 ti 18 ti 24 t! 
1 min  22 20 18 16 15 
30 sec  17 15 14 12 11 

WESC-FM 
1947 

C 
Subscriber to the NAB Radio Code 

Media Code 4 242 4621 3.09 

Broadcasting Company of the Carolinas, Box 2447, 
One College St., Greenville, S. C. 29602. Phone 
803-242-4660. 
STATION'S PROGRAMMING DESCRIPTION 

WESC-FM: Programmed for adults. 
MUSIC: 8 am-6 pm general popular music, featur-
ing standards, showtunes, film music, middle-of-the-
road. NEWS: 5 min on hour every other hour. Ex-
tended weather precedes all newscasts. Music 6.pm-
12M modern country and western. News 6 pm-12M 
5 min on hour and on half hour. SPORTS: college 
football, major auto racing. Contact Representative 
for further details. Rec'd 8/21/67. 

I. PERSONNEL 
President-Robert A. Schmid. 
Vice-Pres. dc Bta. Mgr.--John Y. Davenport. 
Sales Manager-Wally A. Mullinax. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
ERP 36,000 w.; 92.5 me. 
Operating schedule: 6:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WESC listing for coded regulations. 
FM duplicates AM until 8:00 a.m.; separate pro-
gramming 8:00 a.m. to midnight. 

TIME RATES 
Rates effective March 1, 1962. 
Rates received March 21, 1962. 

6. SPOT ANNOUNCEMENTS 
1 26 52 

1 minute ti. ti. ti. 
or less  5.00 4.75 4.50 

7. PACKAGE PLANS 
(1 minute or less) 

Per week: Each Tote 
10 announcements _ 3.50 35.00 
15 announcements  . 3.00 45.00 
20 announcements  2.50 50.00 
25 announcements .. .. 2.25 56.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ...... 25.00 15.00 10.00 7.50 

(Greenville continued on next page) 
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SOUTH CAROLINA 

Greenville-Continued 

WFBC W F B C-FM 
1933 1948 

NBC Radio Network 

Subscriber to the NAB Radio Code 

Media Code 4 242 4725 2.00 
Multimedia Broadcasting Co., Box 788. 505 Ruther-

ford SL, Greenville, S. C. 29602. Phone 803-239-
1321. 

STATION'S PROGRAMMING DESCRIPTION 

WFBC: Programmed for adults. MUSIC: middle-of-
the-road. AIR PERSONALITIES handle all seg-
ments. 5 am-12M M-F: telephone Interviews, contests, 
comely, sports capsules, weather, Informative features. 
NEWS: 5 min network on hour, 2 mln local on half 
hour, 5 min local 7 am, 7:55 am, 5:55 pm. 10:05 pm. 
& 12M. Noon-12:15 pm news roundup. 7 man news 
department. FARM: market report 6:45 am, 12:45 
pm. SPORTS: capsules in all shows. 5:45-5:55 pm 
10 min snorts show, major league baseball, college 
football and basketball. Sat and Sun network and lo-
cal news and music. Contact Representative for fur-
ther details. Ree'd 7/17/67. 

I. PERSONNEL 

President-Wilson C. Wearn. 
General Manager-Bruce Buchanan. 

2. REPRESENTATIVES 

Avary-Knodel. Inc. 

3. FACILITIES 
5.000 w.; 1330 ke. Directional-night only. 
Operating schedule: 5 am-12 pm. EST. 
FM FACILITIES 
REP 100,000 w.; 93.7 mc. 
Operating schedule: 6:30 am-midnight. EST. 

4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, la, 4a, 5, 6e. 
Rate Protection: 10b, 11b, 1213. 13b, 14b. 
Basic Rates: 20b, 24a, 24b, 24e. 25a, 26, 290. II, 
33a. 
Contracts: 40a. 46. 
Comb.: Cont. Discounts: 60g, 601, 61a, 61e. 
Cancellation: 70e, 710. 
Affiliated with NBC. 
In the event of revised station rates or discounts. 
any continuous broadcasts under existing contract may 
be extended at the rates and discounts shown herein. 
All 52 week contracts are for frequency purposes only. 

TIME RATES 

Elf 1/1/69-Reed 11/19/68. 
AA-Mon thru Sat 6-9 am. Rotating. 
A-Mon thru Sat all other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: Ix 26x 52e 156x 260e 528e 1040x 
PER WK: -   6 tl 12 ti 18 ti 24 tl 30 ti 
AA 24" 22 20 19 17 15 14 
A .............. 18 16 15 13 12 11 10 

20/30 see: 75% of 1 min. 10 sec: 50% of 1-min. 

WHYZ 
1966 

e 
Media Code 4 2424830 0.00 
E. S. Lowe Media, Inc., Box 4308, Greenville, S. C. 

29608. Phone 803-246-1441. 

I. PERSONNEL 
President-Edwin S. Lowe. 
General Manager-Don Merriman. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 
Southeast-Dora-Clayton Agency, Inc. 

3. FACILITIES 
60.000 w. days: 1070 kc: Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 20. 3a, 4a, 4d, 5. Ca. 7b. 
Rate Protection: 10a. Ila, 12e. 130. 
Basic Rates: 20b, 210. 22a, 240, 25a, 26, 27, 28a, 

28e. 29e. 32a. 33a. 
Contracts: 400, 42a, 44b, 45, 46, 47e, 48, 51a. 

51b, 51e. 
Comb.: Cont. Discounts: 60a, 60f. 62b. 
Cancellation: 700, 70d, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 

No. 3 Elf 12/15/67-Rec'd 12/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52e I04x I56x 260e 312x 

1 min.  15.00 14.00 13.00 12.00 11.00 10.00 
30 sec.  11.25 10.50 9.75 9.00 8.25 7.50 
30 sec.  7.50 7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

PER WK: 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min.  12.00 11.50 11.00 10.50 9.00 
30 sec  9.00 8.65 8.25 7.90 6.75 
10 sec.  6.00 5.75 5.50 5.25 4.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 X  80.00 48.00 32.00 24.00 20.00 
50 x  76.00 45.50 30.50 23.00 19.00 
100 X.  72.00 43.00 29.00 22.00 18.00 
300 x  68.00 41.00 27.00 21.00 17.00 

WMRB 
1954 

CBS Radio Network 
Media Code 4 242 4935 7.0D 

Paramount Broadcasting Co., Inc., Box 88, Green-
ville. S. C. 29602. Phone 803-233-2751. 

STATION'S PROGRAMMING DESCRIPTION 
WMRB: Programmed for adults. 
MUSIC: standard, middle-of-the-road. AIR PERSON-
ALITIES handle all segments. Live interviews, sports 
features, weather 3 times an hour, information fea-
tures. NEWS: 10 min network on hour, 5 min net-
work information features on half hour. SPORTS: 
major league baseball, college football and basket-
ball, local high school football, Master's Golf Tourna-
ment. Sat and Sun network, news and music, 2 local 
church service religious programs. Contact Represen-
tative for further details. Reed 9/27/67. 

I. PERSONNEL 
Pres. Jo Goal Mgr.-C. P. Cone. 
Station Mgr. & Frog. Dir.-William T. Arrington. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non-directional. 
Operating schedule: 6 am-midnight weekdays; 7 am-
midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4b. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a. 11b, 12e. 110. 140. 
Basic Rates: 20e, 21a, 21b, 22a, 22b, 23a, 24a. 250. 

281% 28e, 29a, 33c. 
Contracts: 400. 41, 42a, 43. 44a, 45, 46, 47e, 413. 51e. 
Comb.: Cont. Discounts: 600. 61a. 
Cancellation: 705, 70e, 71a, 72, 730. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective March 1, 1962. (Card No. 3.) 

Card received March 5. 1062. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 10 6 

hr. hr. hr. min. min. min. 
1 time 50.00 32.50 18.50 13.85 10.25 8.00 

26 times 47.00 30.63 17.37 13.00 9.50 7.50 
52 times__ 44.00 28.76 16.25 12.16 9.00 7.00 

104 times 42.50 27.82 15.80 11.82 8.60 6.50 
156 times._ 41.00 26.87 15.12 11.32 7.90 6.00 
208 times._ 38.00 25.00 14.00 10.48 7.50 5.50 
312 times 35.00 23.12 12.87 9.65 7.00 5.00 

8-second announcements or less (minimum 10 weekly) 
-50% of 1-minute earned frequency rate. 

7. PACKAGE PLANS 
Weekly Saturation Plans 

(1-minute or less, 1 to 6 weeks-fixed spots) 
Each Total Each Total 

12 times._ 6.50 78.00 30 times__ 5.00 150.00 
18 times  6.00 103.00 50 times__ 4.75 237.50 
24 times  5.50 132.00 
Additional discounts applicable to above Saturation 

Plans: 
1-12 weeks- 5% 26-38 weeks___-__ 15% 

13-25 weeks  10% 39 weeks. - 20% 

WMUU 
1949 

RAB 

Media Code 4 242 5040 5.00 

Bob Jones University, Greenville. S. C. 29614. Phone 
803-239-9656. 

I. PERSONNEL 
Chairman-of-Board-Dr. Bob bones. 
General Manager-Dr. R. K. Johnson. 
Sales Manager-Frank Richardson, 

2. REPRESENTATIVES 
Frederick W. Smith. 

S. FACILITIES 
5.000 w. days: 1260 he. Non-directional 
Operating schedule: 6 am-local sunset. EST. 
Partial slmuleast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WMUU-FM. 

4. AGENCY COMMISSION 
15/0; tinte and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, Is. 3b, 3c, 3d, 4b, 4d, 5, 6a, 8, 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b. 
Contracts: 46, 47e, 48. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 71a, 72. 
Prod. Services: 80. 
WMUU offers an additional 10% discount when 
identical schedule is placed on WAVO, WAVO (PM). 
Decatur, Ga. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 3/15/69-Itec'd 3/31/69. 
6. SPOT ANNOUNCEMENTS 
MON -SAT: 

ix I3x 26e 52e I04x 156x 312e 
1 min 5.50 5.30 5.10 4.90 4.80 4.70 4.50 
30 see 4.50 4.35 4.20 4.05 3.98 3.90 3.75 
6:30-8:30 am, extra 1.00. 

8. PROGRAM TIME RATES 
MON -SAT: lx 13x 26x 52x 114e 156e 312x 
1 hr 55.00 53.00 51.00 49.00 48.00 47.00 45.00 
1/2 hr  33.00 31.80 30.60 29.40 28.89 28.20 27.00 
1/4 hr  22.00 21.20 20.40 19.60 19.20 18.80 18.00 
5 min  11.00 10.60 10.20 9.80 9.60 9.40 9.00 
6:30-8:30 am, extra 1.00. 

WMU U-FM 
1980 

1:101:1 
Media Code 4 242 5145 2.00 
Bob Jones University, Greenville, S. C. 29614. Phone 

803-239-9656. 

I. PERSONNEL 
Chrmn. of Bd. & Pres.-Dr. Bob Tones. 
General Manager-Dr. R. K. Johnson. 
Station Manager-Jim Ryerson. 

The Monty DuPuy Show is No. 1 
A must buy for Greenville, S.C. 

34% HOMES - 40% WOMEN - 32% MEN 
Super salesman Monty DuPuy understands clients' products, 
sales objectives and delivers results! With his combined ex-
posure on Radio and Television, he is tops in popularity and 
commands the Greenville 6-10 A.M. drive time audience. 

F C5000 WATTS 
1330 K. C. 
GREENVILLE, S. C. 

* Pulse 

Greenville Metro 
Homes - 

Total Adults Shares 

April-May, 1969 

,‘K 
Represented by 
Avery-Knodel 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
REP 100,000 w.: 94.5 me. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.:  
Partial simulcast operailen. Operated separately local 
sunset-midnight. Fer simulcast facilities see WMUU. 

4. AGENCY COMMISSION 

15/0; time and talent. 

5. GENERAL ADVERTISING See coded regulations 

See WMUU listing for coded regulations. 
Time cannot be guaranteed. 
Singing commercials not accepted. 
Facilities available to broadcast spots on FM only on 
hour and 1/2 hour station breaks during daylight 
hours 
WMUU-FM offers an additional 10% discount when 
Identical schedule is placed on WAIT°. WAVO (PM). 
Decatur, Ga. 

TIME RATES 

Rates are identical to WMUU. See that listing. 

WQOK 
1950 

Independent 
Media Code 4 242 5250 0.00 
WQOK, Inc., Drawer T, Greenville, S. C. 29610. 
Phone 803-246-2112. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-T. C. Hooper. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

S. FACILITIES 
5,000 w.; 1440 be. Directional-nights only. 
Operating schedule: 4:55-1:00 am Mon thru Sat; 
6:55 am-11:30 pm Sun. EST. 

4. AGENCY COMMISSION 

15% on time only; no cash discounts. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, lb. 3d, 4a, 4d, 5, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 1413. 15b. 
Basic Rates: 20a, 21a, 21d, 22a. 23a, 24b, 24e. 25a, 

28a, 28e, 29a, 33b. 
Contracts: 40e. 41, 42e, 44a, 45, 46, 47a. 50, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 60h. 611. 61a, 62b. 
Cancellation: 70d, 710. 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME RATES 

Rates effective September 1, 1965. 
Rates received November 1, 1965. 

Class AAA-6:00-9:00 am and 4:00-7:00 pm Mon 
thru Sat. 
Class AA-9:00 am-4:00 pm Mon thru Sat and all 
day Sun. 
Class A-7:00 pm-6:00 am Mon thru Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

1 min 
1 Li.- ..... - ..... ....... 17.00 

104 15.00 
156 14.00 
260 13.00 
312 ..... 12.00 
520 ti._ 11.00 
1040 ti__...........-................ 10.00 

CLASS AA 
1 ti 14.00 
52 13.00 
104 ti..............................__. 12.00 

260 ti.... 10.00 

520 ti_ 8.00 
1040 ti__-_-_._... 7.00 

CLASS A 
1 ti  
52 ti  8.00 
104 ti 7.50 
156 ti. 7.00 
260 ti. 6.50 
312 II_ 6.00 
520 ti.--_____.-__ 5.50 
1040 U._ . 5.00 

7. PACKAGE PLANS 

30 seo 
13.60 
12.80 
12.00 
11.20 
10.40 
9.60 
8.80 
8.00 

11.20 
10.40 
9.60 
8.80 
8.00 
7,20 
6.40 
5.60 

6.80 
6.40 
6.00 
5.60 
5.20 
4.80 
4.40 
4.00 

SATURATION PACKAGES 

CLASS AAA 
PER WE: 1 min 
12 ti....._...._.....__........_....... 14.00 

24 ti........................._______ 12.00 
30 ti  11.00 
36 ti. 10.00 

CLASS AA 
12 ti.... 11.00 

24 ti .....9.00 
30 ti. 8.00 
36 ti... 7.00 

CLASS A 
12 tL 7.00 
18 ti.______......________ 6.50 

20 sec 10 one 
11.90 8.50 
11.20 8.00 
10.50 7.50 
9.80 7.00 
9.10 6.50 
8.40 &OD 
7.70 5.50 
7.00 5.00 

9.80 
9.10 
8.40 
7.70 
7.00 
6.30 
5.60 
4.90 

5.95 
5.60 
5.25 
4.90 
4.55 
4.20 
3.85 
3.50 

7.00 
6.50 
6.00 
5.50 
5.00 
4.50 
4.00 
3.50 

4.25 
4.00 
3.75 
3.50 
3.25 
3.00 
2.75 
2.50 

30 sec 20 see 10 sec 
11.20 9.80 7.00 
10.40 9.10 6.50 
9.60 8.40 6.00 
8.80 7.70 5.50 
8.00 7.00 5.00 

8.80 
8.00 
7.20 
6.40 
5.60 

5.60 
5.20 
4.80 

30 ti 
36 ti 5 00 4.00 

TOTAL AUDIENCE PLAN 
12 tl, 4 AAA, 4 AA, 4A 118.00 94.40 
18 ti, 6 AAA, 6 AA, 6 A 162.00 129.60 
24 ti, 8 AAA, 8 AA, 8 A 196.00 156.80 
30 tl, 10 AAA, 10 AA, 10 A 220.00 176.00 

7.70 
7.00 
6.30 
5.60 
4.90 

4.90 
4.55 
4.20 
3.85 
3.50 

5.50 
LOO 
4.50 
4.00 
3.50 

3.50 
3.25 
3.00 
2.75 
2.50 

82.60 59.00 
113.40 81.00 
137.20 98.00 
154.00 110.00 

788 Spot Radio Stations September 1, 1969 



GREENWOOD (2 AM; 1 FM) 
Greenwood County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WCRS WCRS-FM 
1941 1965 

NBC Radio Network 
VI F MD 

Media Code 4 242 5355 7.00 
Grenco, Inc., Box 1247, 408 Main St., Greenwood, 

S. C. 29646. Phone 803-223-8553, 8554. 
STATION'S PROGRAMMING DESCRIPTION 

WCRS: Programmed for adults and young adults. 
4 DJ's emcee entire log. Format consists of music, 
news, sports and weather. MUSIC: middle-of-the-
road format, is 72% of all programs. NEWS: is 12% 
with network hourly plus local daily strips. Play-by-
play pickups of football, basketball and baseball 
from high schools, colleges and pros. Weather every 
half-hour from U. S. Weather Bureau. Rec'd 2/28/69. 

1 PERSONNEL 
President-Douglas Featherstone. 
Gen'l & Sta. Mgr.-Dan Crosland. 
Sales Manager-Ralph Norman. 

S. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 
Non- eirecti onal. 

Operating schedule: 5 am-midnight. EST. 
FM-ERP 1,300 w. (horiz.), 1,300 w. (vert.); 96.7 
me. 
Operating schedule: Same as ADS. 
Antenna ht.: 361 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 4a, 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 23a, 24a, 24b, 26, 28a, 29a. 
Contracts: 40b. 42a, 45, 46. 47a, 48. 
Comb.; Cont. Discounts: 60a. 61a, (ilb. 62b. 
Cancellation: 70a, 70e, 710. 730. 
Affiliated with NBC. 

TIME RATES 
Eff 4/1/69-Rec'd 2/28/69. 

I. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6 tl 12 ti 18 ti 24 ti 
1 min/less  2.70 2.45 2.20 1.95 1.70 

8. PROGRAM TIME RATES 
PER YR: lx I3x 26x 
1 hr  60.00 54.00 48.00 
1/2 hr  30.00 27.00 24.00 
1/4 hr  18.00 16.20 14.40 
5 min  12.00 10.80 9.60 

525 
42.00 
21.00 
12.60 
8.40 

I04X 
36.00 
18.00 
10.80 
7.20 

208x 
30.00 
15.00 
9.00 
6.00 

WGSW 
1953 

Media Code 4 242 5460 5.00 

Radio Greenwood, Inc.. Edward Arms Building. 
Greenwood, S. C. 29646. 

I. PERSONNEL 
General Manager-George B. Cook. Jr. 
President-W C Woodall, Jr. 

2. REPRESENTATIVES 
North-Hal Walton & Company, Inc. 
South-David Carpenter Company. 

3. FACILITIES 
1000 w. days; 1350 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a. 4d, 6, 6a, 7b, 8. 
Rate Protection: 10h, 11h, 12h, 13h, 15b. 
Basic Rates: 2015, 22a, 23a, 2415. 24e, 25a, 30. 
Contracts: 40a, 44b, 45, 46, 47a, 51a. 
Comb.; Cont. Discounts: 600, 60d, 601, 62d. 
Cancellation: 70a, 705, 71a, 73a, 73b. 
l'rod. Services: 82. 
Affiliated with Keystone & NAS Networks. 

TIME RATES 
Rates effective September 1, 1962. 

Rev. (eft. date) reed September 4. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (CI 

1 time__ 40.00 25.00 15.00 7.00 4.00 
13 times.. 37.75 23.60 14.15 6.45 3.75 
-6 times_ 35.50 22.20 13.30 5.90 3.50 
52 times.. 33.25 20.80 12.45 5.35 3.25 
104 times.. 31.00 19.40 11.60 4.90 3.00 
208 times.. 28.75 18.00 10.75 4.25 2.75 

(") 100 words or less. 
Station break announcements are limited to 25 words. 
One minute transcriptions are accepted at the 160 
word announcement rate: all 100 word announcements 
and one minute transcriptions are accepted for sche-
duling In announcement periods only. No spot an-
nouncements over 100 words accepted. 

GREER (2 Am) 
Greenville County-Map Location B-3 

See SRDS conaumer market map and data at begin-
ning of the State. 

WCKI 
1955 

Media Code 4 242 5565 1.00 
Sira-Pak Radio, Inc., Box 709. Greer Theatre Bldg., 
N. Main St., Greer, S. C. 29651. Phone 803-871'-
8458. 

STATION'S PROGRAMMING DESCRIPTION 
WCKI: Programmed for adults. 
NEWS: reports by news personalities every hour and 
half hour, including direct weather reports from 
airport. 6-9 am country music. DJ modern country 
music format 11 am-sign-off. Racing news, sports 
news, farm news, commentary, and special beeper news 

e 

WOOK 
DELIVERS 

GREENVILLE'S  

BIGGEST 
UNDUPLICATED 

AUDIENCE 
Check WQ0K's Firm 

Leadership and 
Balanced Composition 

Weekly Cume Estimates 

WQOK Sta. A 
Households 34,000 32,400 

Total 
Persons 90,700 75,300 

Total 
Adults 62,000 61,800 

Teens 22,000 7,400 
Pulse: Greenville 2-County Metro Area, 

April/May/68-Mon-Sun cume 
estimates 

AGAIN YOUR  

BEST BUY  
IN GREENVILLE 

WQ0K 
5,000 watts 1440 kc 

Greenville, South Carolina 

Represented by 

STONE REPRESENTATIVES, INC. 

reports. All air personalities available for spots. 
Recording facilities available for production work. 
Commercial time available on limited basis. Contact 
Representative for further details. Reed 8/10/67 

I. PERSONNEL 
President-Marshall Thomas Pack. 
Station Manager-Frank Foster. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1300 kc. Non-directional. 
Operating schedule: 5 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4b, 4d. 5. 6a, 70. 
Rate Protection: 10a. 110. 12a, 13a, 14a. 
Basic Rates: 22a, 22b, 23a, 24a, 24b. 25a. 26. 28b. 

290. 
Contracts: 4215, 45. 46, 470. 
Comb.; Cont. Discounts: 60b, 601r. Ola, 61b, 61c, 62b, 

62e. 
Cancellation: 70a, 705, 71a, 73a. 
Member: Country Music Network, Southeastern Key 
Market Network. 

TIME RATES 
Eff  "Reed 4/28/69. 

6. SPOT ANNOUNCEMENTS 
100 WORDS OR MORE 

1 x  5.00 104 X  4.00 
13 x  4. 75 156 x 3 75 
26 x  4.50 260 x  1.50 
52 a_ 4°5 31‘, 3.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  68.00 3.00 25.00 12.00 
13 ti  67.00 37.00 24.00 13.59 
26 ti  66.00 36.00 23.00 11.50 
52 ti  65.00 35.00 21.00 10.50 
104 ti  64.00 34.00 20.00 11).00 
156 ti  62.50 32.50 19.00 9.50 
260 ti  61.50 31.50 18.00 9.00 
312 ti  60.00 30.00 16.50 8.00 

WEAB 
1949 

Media Code 4 242 5670 9.00 
Edd A. Burch, Box 70, Tryon Street., Greer, S. C. 

29651. Phone 803-877-3141. 

STATION'S PROGRAMMING DESCRIPTION 
WEAR • Programmed for adults and young adults. 
AIR PERSONALITIES emcee all segments. News 
headlines on hour, 5 min briefs on half :lour. 
Weather every 15 min. Sports capsules every bouc 
between 6-9 am & 4-7 pm. MUSIC: 90% featuring 
current selling general popular music and standards. 
NEWS: 10%, local, state, national, and International. 
Wire service and local staff. SPORTS: college foot-
ball network, stock car races. Personalities available 
for remote pickups from shopping centers, fairs. etc. 
Rec'd 7/12/67. 

I. PERSONNEL 
Owner-E. A. Burch. 
General Manager-John A. Salter, Jr. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
250 w. days; 800 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 211. In. 36, 4s, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, lib, 12b. 
Basic Rates: 20a, 22a, 230, 24a, 24b, 25a, 26, 28b, 

290. 
Contracts: 40a, 42b, 46, 47a, 48. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 61c. 62b, 62e. 
Cancellation: 70s, 705, 710, 730. 
Affiliated with KBS. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 2/15/69-Reed 4/7/69. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 520 1040 I56x 208x 312x 
I min 2.75 2.70 2.60 2.45 2.25 2.00 1.75 1.35 

7. PACKAGE PLANS 
SATURATION PACKAGE-ROS 

PER WE: 20 ti 30 ti 40 tl 
Ea   1.50 1.40 1.30 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  60.00 40.00 22.50 10.00 
13 x  55.00 35.00 20.00 9.00 
26 x  50.03 30.00 17,59 7.00 
52 x  45.00 
Programs and spots do not combine t:o earn frequency 
discount. 

HAMPTON 
Hampton County-Map Location D-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WBHC 
1957 

Subscriber to the NAB Radio Code 

Media Code 4 242 5775 6.00 

Joseph B. Wilder dba Hampton County Broadcasters, 
Inc., Box 666, Hwy. 601, Hampton, S. C. 29924. 

I. PERSONNEL 
Owner-Joseph B. Wilder. 
General Manager-Carl (Tony) Gross. 

3. FACILITIES 
1000 w. days; 1270 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

SOUTH CAROLINA 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a. 3a, 3b, 4b, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10b. 11b, 12b, 13b, 14b. 
Basic Rates: 200. 220, 210. 24a. 29b, 25a. 26, 28a, 
290 

Contracts: 40a, 42b, 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 62b, 62e. 
Cancellation: 705. 70e, 71a, 73a. 
Affiliated with MSS. 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

Eff 1/31/66-Reed 4/15/66. 

6. SPOT ANNOUNCEMENTS 
Ix lia 5Ix 101x 351x 50Ix 

1 min  3.25 3.00 2.75 2.25 1.75 1.25 

8. PROGRAM TIME RATES 
lx Ilx 51x 101x 

1 hr  50.00 40.00 35.00 32.50 
1/2 hr ......   35.00 28.00 25.00 22.50 
1/4 hr  15.00 13.50 10.75 8.75 
5 min  6.50 6.00 5.25 5.00 

10. SPECIAL FEATURES 

3510 
31.00 
21.25 
8.00 
4.75 

50Ix 
30.00 
20.00 
7.50 
4.50 

MUTUAL PROGRAMS 
Ix 26e 1010 

5 min News  6.50 6.00 5.50 
10 min World lteport  8.50 7.50 6.75 

HARTSVILLE 
Darlington County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WHSC 
1946 

Subscriber to the NAB Radia Code 

Media Code 4 242 5880 4.60 

Hartsville Broadcasting Co.. Inc., Box 940, Marta-
ville, S. C. 29550. 

I. PERSONNEL 
General Manager-Oby B. Lyles. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1450 loc. 

Non-directional. 
Operating schedule: 5:30 am-11:05 pm. EST. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4b. 4d, 5, 6a, 8. 
Rate Protection: 10a, 140, 15b. 
Basic Rates: 20b, 21e, 23a, 24b, 25a, 26, 28a. 28b, 

28e. 29a. 
Contracts: 45, 47e. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70e. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 2/1/69-Rec'd 1/31/69. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I04x 380e 600x 900e 1200e 

1 min 2.50 2.35 2.25 2.15 2.00 1.85 1.75 1.65 
30 sec: 1.65. 

8. PROGRAM TIME RATES 
I x I3x 26e 

1 hr..._....... 36.00 34.40 32.40 
1/2 hr  21.60 20.52 19.44 
1/4 14.40 13.68 12.06 
10 min  10.80 10.26 9.72 
5 min.  7.20 6.84 6.48 

HEMINGWAY 

520 156e 
30.60 28.80 
18.36 17.28 
12.24 11.52 
9.18 8.64 
6.12 5.76 

300e 
27.06 
16.20 
10.80 
8.10 
5.40 

Williamsburg County F-6 

See SRDS consumer market map and data at beginning 
of the State. 

WKYB 
1968 

Media Code 4 242 5920 8.00 

Hemingway Broadcasting Company, Box 1000, Hem-
ingway, S. C. 29554. Phone 803-558-2558. 

I. PERSONNEL 
General Manager-Raymond Somers. 
Director of Programs-G. Stephen Green. 
News & Farm Director-Jim Squire. 

3. FACILITIES 
5,000 w., 1000 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 1015, 11b, 12b. 14b, 15a. 15b. 
Basic Rates: 20s, 20b, 210, 21b, 220. 230, 24a, 25e, 

26, 27, 28b, 28e, 30, 31, 335. 
Contracts: 40e, 41. 42b, 42d, 46, 51c. 
Comb.: Cont. Discounts: 60a, 601, 61e, 620. 
Cancellation: 70a, 70e, 71a, 730. 73b. 
Prod. Services: 80, 82. 
Rates and discounts based on number of broadcasts 
per month. 
Member: Carolina Radio Network. 

TIME RATES 
No. 3 Eff 3/8/68-Reed 3/11/68. 

6. SPOT ANNOUNCEMENTS 
I x 52x 

1 min  4.50 4.15 
30 sec  2.90 2.60 

8. PROGRAM TIME RATES 
lx 52x 

1/2 hr.__ ...... - ...... 28.25 23.60 
1/4 hr  17.65 14.15 
10 min_  12.00 0.45 
5 min_  7.10 5.90 

156e 312x 500x 
3.45 3.00 2.60 
2.10 1.80 1.70 

156x 312x 500x 
20.05 17.65 15.35 
10.60 9.45 8.85 
7.65 6.50 5.30 
4.75 4.15 3.90 
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SOUTH CAROLINA 

HOLLY HILL 
Orangeburg County-Map Location E-6 

See BROS consumer market map and data at begin-
ning of the State. 

WHHL 
1962 

Media Code 4 242 5985 1.00 
Palmetto Communications Corp., Box 607, Holly Hill, 

S. C. 29059. 
I. PERSONNEL 
President-P. M. Eargle. 
Station Manager-Doc Holiday. 
Sales Manager-Paul Rice. 

2. REPRESENTATIVES 
C. IC. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w.; 1440 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/5 time only: monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: 30. lb. la. 5, 6a, 7e. 
Rate Protection: 10b. 11b. 1213. lib, 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 26, 28b, 29a. 
Contracts: 45, 46. 48. 
Comb.; Cont. Discounts: 60b. 61a, 61b, 62e. 
Cancellation: 708, 70e. 71a. 73a. 

TIME RATES 
Rates effective June 4, 1964. 
Rates received July 8, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1-10 ti  3.00 41-50 ti  2.60 
11-20 ti  2.90 51-100 ti.............. 2,50 
21-30 ti  2.80 101-200 ti  2.40 
31-40 ti  2.70 200 or more ti  2.30 

30 sec 20 sec 10 sec (") 
1-10 ti............_...   1.50 1.20 1.00 2.00 

(•) Time Signal. 
No frequency di counts on less than 1 minute. 

8. PROGRAM TIME RATES 
1 hr 3/4 hr 1/2 hr 1/4 hr 5 min 

1-10 ti  37.50 30.00 20.00 12.00 6.00 
11-20 ti  37.30 29.80 19.80 11.80 5.90 
21-30 ti  37.10 29.60 19.60 11.60 5.80 
31-40 ti  36.90 29.40 19.40 11.40 5.70 
41-50 ti  37.70 29.20 19.20 11.20 5.60 
51-100 ti  36.50 29.00 18.00 11.00 5.50 
101-200 ti  36.20 28.80 17.80 10.80 5.40 
200 or more ti   35.90 28.60 17.60 10.60 5.30 

JOHNSTON 
Edgefield County-Map Location C-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WJES 
1961 

e 
Media Code 4 242 6090 9.00 
Edgefleld Saluda Radio Co., Inc.. Box 1, Lee St., 

Johnston, S. C. 29832. Phone 803-275-4444. 
I. PERSONNEL 
Sales & Gen'l Mgr.-Claudo Casey. 
Program Director-James E. Calk. 

3. FACILITIES 
250 w. days: 1570 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e. 4a. 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b. 111). 12b, 13b. 14b. 
Basic Rates: 205. 22a. 23a, 24b. 25a, 2813. 29a. 
Contracts: 40a. 4213, 45. 46. 47a. 48. 
Comb.; Cont. Discounts: Gab. 61a, 61b. 6213. 62e. 
Cancellation: 700. 70e. 71a, 730. 
Affiliated with ERS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 10/1/08-Ree'd 1/15/69. 
6. SPOT ANNOUNCEMENTS 
PER WK: 15 ti 25 ti 50 tl 
PER MO: 25 ti 50 ti 100 ti 
1 min.  1.75 1.50 1.25 
30 sec  1.40 1.20 1.00 

8. PROGRAM TIME RATES 
lx I3x 26x 52x I04x I56x 260x 

1 hr  40 30 25 20 
1/2 hr  25 20 18 15 
1/4 hr  15 12 10 9 8 7 6 
5 min. ...... 8 (•1 7 6 5 4 3 

(.) 7.50 

KERSHAW 
Kershaw County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WKSC 
1961 

Media Code 4 242 6195 6.00 
Kershaw Broadcasting Corp.. Box 548. 502 W. Church 

St., Kershaw. S. C. 29067. Phone 475-8585. 
I. PERSONNEL 
Pres. & Mgr.-Jess B. Tatum. 
Sales Manager-Reba T. Tatum. 
Prog. Dir. & Ass't Sales Mgr.-John Shackleford. 

3. FACILITIES 
500 w. days; 1300 ke. Non-ditectional. 
Operating schedule: 4:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
All prices net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. 2b, 3a, 31), 3e, 3d, 4b, 4d, 5, 6e. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 23e. 23a, 28e. 
Contracts: 40a. 41. 
No cigarette advertising accepted. 

TIME RATES 
Rates effective  

Card received August 27, 1902. 
6. SPOT ANNOUNCEMENTS 

(Maximum 1 minute) 
1.00 per spot net. 

8. PROGRAM TIME RATES 
. 1/2 hr. 

1 time.... 25.00 15.00 
13 times.. 22.50 14.00 
26 times.. 20.00 13.00 
52 times.. 17.50 12.00 

/04 times.. 13.00 11.00 
136 times.. 14.00 10.00 
312 times.. 13.50 9.00 

1/4 hr. 
10.00 
9.50 
9.00 
8.50 
8.00 
7.50 
5.00 

10 min. 5 min. 
7.50 5.00 
7.00 4.75 
6.50 
6.00 
5.50 
5.00 
4.50 

KI NGSTREE (2 AM; 1 FM) 
Williamsburg County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WDKD W D K D-FM 
1949 1966 

4.50 
4.25 
4.00 
3.00 
2.75 

Subscriber to the NAB Radio Code 
Media Code 4 242 6300 2.00 

Santree Broadcasting Co.. Inc., Box 525, Kingstree, 
S. C. 29556. Phones 382-2361, 382-2362, 354-9314. 

Studio-on U.S. Hoy., 52 between Lake City & 
Kingstree, S. C. 

I. PERSONNEL 
General Manager-C. G. Bass. 

3. FACILITIES 
5000 w. days; 1310 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM-ERP 3000 w. days; 100.1 me. 
Operating schedule: 6 am-11:15 pm. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a. 3d, 4e, 4d, 5. 6a, 713. 
Rate Protection: 10h, 11h. 12h, 13h, 1413. 15a. 15b. 
Basle Rates: 20a, 21a, 21b, 210. 228. 22b, 23a, 2413. 

25a. 28c. 29a, 29b. 
Contracts: 41, 44a, 44b, 45, 46. 47a, 49, 50. 51a. 

51b. 
Comb.; Cont. Discounts: 6014 600. 601, 616. 61b, 62b. 

62d. 
Cancellation: 70a. 70c, 71b, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with ERS. 
Member; Tobacco Radio Network. 

TIME RATES 

Rates effective August 1. 1961. (Card No. 2.) 
Card received July 3, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hour 30.00 5 minutes......._ 9.00 
1/4 hour  15.00 1 minute 4.00 
10 minutes 12.00 30 seconds -.-..- 3.00 

WKSP 
1967 

Media Code 4 242 6350 7.00 

Williamsburg County Broadcasting Co., Inc., Box 633, 
Rt. 527, W., Kingstree, S. C. 29556. Phone 803-
382-2323. 

I. PERSONNEL 
General Manager-Bill Teele. 
Program Director-Eddy Seeger. 
Traffic Manager-Joe Poole. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
500 w.; 1000 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only. 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, 3d, 4a, 5, 6a. 76, 8. 
Rate Protection: 10a, 11b, 12a. 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 24b, 25b, 26, 

29b. 330. 
Contracts: 40a, 44a, 45, 47a, 50. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 61a. 
Cancellation: 70b. 70d, 71b, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 

No. 1 Eff 7/1/68-Ree'd 11/26/68. 

6. SPOT ANNOUNCEMENTS 

PER YR: 52x I04x I56x 
1 ... . . 3.00 2.75 2.50 
30 sec._ 2.50 2.25 2.00 

8. PROGRAM TIME RATES 

PER YR: I hr 

156 x    20 

LAKE CITY 

208x 260x 312x 
2.25 2.00 1.75 
1.75 1.50 1.25 

1/2 hr 1/4 hr 5 min 
14 8 5 
12 7 4 
10 6 3 

Florence County-Map Location P-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WJOT 
1953 

Media Code 4 242 6405 9.00 

Lake City Broadcasting Corp., Box 1177, 10 S. 
Acline Ave., Lake City, S. C. 29560. Phone 803-
394-2088. 

I. PERSONNEL 
President-Russell George. 
General Manager-Hub Terry. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1.000 w. days; 1260 kc. Non-directional. 
Operating schedule: 6 am-local sunset Mon thru Sat; 
7:00 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, 3a, 313, 3c, 3d, 4b, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10c, 11e, 12e. 13e, 14c. 15b. 
Basic Rates: 206. 21a, 22a. 22b, 23a, 24b, 25a, 26. 

27, 28a, 28e, 29a, 33b. 
Contracta: 40a, 41, 42b, 44b, 45, 46, 475, 51b. 
Comb.; Cont. Discounts: 60d, 60f. 601. 62d. 
Cancellation: 70a, 70e, 71a, 72. 73a, 73b. 
Prod. Services: 80. 82. 
Member: Tobacco Radio Network. 

TIME RATES 

No. 8 Eff 4/67-Iteed 4/7/67. 

6. SPOT ANNOUNCEMENTS 
lx 26x 1040 260x 312x 624x 1000x 

1 min  3.00 2.75 2.45 2.20 1.95 1.75 1.50 
30 sec  2.90 2.20 1.95 1.75 1.55 1.40 1.20 

7. PACKAGE PLANS 

ROS PACKAGES 
-I min- - 30 sea - 
10 ti 25 ti 50 ti 10 ti 25 tl 110 tl 

In 7 days  25 50 80 20 40 85 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
I x 26x 78x 104x 260x 

1 hr  40.00 38.00 36.00 33.00 30.00 
1/2 hr  24.00 22.00 20.00 18.00 16.00 
1/4 hr  12.00 11.00 10.00 9.00 8.50 
10 min.  10.00 9.00 8.00 7.00 6.00 
5 min  6.00 5.00 4.50 4.25 3.75 

LANCASTER (2 AM; 1 FM) 

312x 
27.00 
15.00 
8.00 
5.00 
3.25 

Lancaster County-Map Location E-4 
See SRDS consumer market map and data at begin 
ning of the State. 

WAGL 
1962 

Media Code 4 242 6510 6.00 
Palmetto Broadcasting System, Inc., Box 28, S. 
Woodland Dr., Lancaster, S. C. 29720, Phone 
283-8431. 
STATION'S PROGRAMMING DESCRIPTION 

WAGL: Programmed to reach young adults to about 
35 years of ago. 
4 sir personalities handle all segments. MUSIC: top 
50 records of pop, rhythm and blues and rock music 
each week. 1 man local and regional news staff. 
NetuorIc news hourly at :30 past and at 12:30 pm 
daily. Loral and state news 3 min hourly on hour. 
SPORTS: 3 min at :45 past 4 times daily. FARM: 
report 5 min daily at 12:55 pm. Music 90%, all 
other 10% Including news. Contact Representative 
for further details. Reed 8/5/68. 

I. PERSONNEL 
Pres. & Sta. Mgr.-B. L. Phillips, Jr. 
Gen•I & Sales Mgr.- Iohn D. Martin. 

2. REPRESENTATIVES 
South. Southwest-Dora-Clayton Agency. Inc. 

3. FACILITIES 
10,000 w. days; 1560 kc. Clear Channel. 

Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 4d. 5, 6a, 7b. 8. 
Rate Protection: 10e, 11h. 12e, 13h, 14e, 150. 
Basic Rates: 2013, 21e, 21d, 23a, 24c, 25a, 26, 28b, 

28c. 29a, 30. 
Contracts: 40a, 44a, 46, 47a, 51a, 51b. 
Cotnb.; Cont. Discounts: 60a,60e, 6(11, 61a. 61b, 
Cancellation: 706, 70d, 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 
Member: Country Music Network. 

TIME RATES 
Eft 5/1/68-Rec'd 5/13/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 1040 I56x 

1 min 6.50 6.00 5.50 5.00 
(").... 5.10 4.75 4.40 4.10 

(*) 30 sec or less. 
7. PACKAGE PLANS 

WEEKLY SPOT PLANS 
(To be run In 7-day period) 

I'11 10 ti 15 tl 
1 min  6.00 5.00 4.75 
30 sec or less_____ 4.75 4.10 3.90 

8. PROGRAM TIME RATES 
lx 13x 26x 52x 104x I56x 260x 012x 

1 hr...... 65.00 60.00 58.00 55.00 52.50 50.00 48.00 45.00 
1/2 hr.. 45.00 42.50 40.00 38.00 35.00 32.50 28.00 26.00 
1/4 hr.. 2000 25.00 24.00 23.00 22.00 21.00 20.00 19.00 
10 min. 19.00 18.00 17.50 17.00 16.00 15.50 15.00 14.00 
5 min.... 14.00 13.00 12.00 11.00 10.50 10.00 9.50 9.00 

WLCM 

208X 
4.75 
3.90 

260x 312x 
4.50 4.25 
3.75 3.50 

20 ti 30 ti 
4.50 4.00 
3.70 3.35 

1951 
Media Code 4 242 6615 3.00 
The Royal Broadcasting Co., 103 S. Catawba St., 

Lancaster, S. C. 29720. Phone 803-283-2051. 
I. PERSONNEL 
President-Charles Connelly, Jr. 
General Manager-Joseph W. Dorton. 
Sales Manager-Gene Baker. 

2. REPRESENTATIVES 
Atlanta-Harry J. Cannon Associates. 

S. FACILITIES 
1,000 w. days; 1360 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. No cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: "5. 
Contracts: 45, 47a. 

(.) Script required 24 hours in advance. 
Alcoholic beverage advertising: beer only. 

52 ti .......17.50 
104 U... 35.00 
156 il 39.00 
312 ti  27.50 
365 ti  25.00 

LORIS 
Hurry County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

TIME RATES 
No. 5A Eff 12/1/66-Rec'd 12/5/66. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

75 tl 50 ti 30 ti 20 tl 15 11 10 ti (*) 
Ea .... 1.55 1.65 1.75 1.90 2.10 2.50 3.00 

(.) Less than 10. 
ANNUAL CONTRACTS 

1 year (1500 spots) qualifies for low end rate of 1.50. 
1 year (1200 spots) qualifies for rate of 1.60. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  46.00 28.00 17.50 13.00 10.00 
13 x 41.00 25.00 15.50 11.00 8.50 
26 x.  36.00 22.00 13.50 10.00 7.25 
52 x 33.50 19.00 12.50 9.00 6.00 
104 X ............ 31.00 18.00 11.50 8.00 4.75 
150 28.50 17.00 10.50 7.00 3.75 
260 X..- ...... _ ..... 26.00 16.00 9.50 6.00 3.25 
812 x.  23.50 15.00 8.50 5.00 3.00 

WLCM-FM 
1964 

Media Code 4 242 6616 1.00 
The Royal Broadcasting Co., 103 S. Catawba St., 
Lancaster, S. C. 29720, Phone 803-283-2051, 

I. PERSONNEL 
President-Charles Connelly, Jr. 
General Manager-Joseph W. Barton. 
Sales Manager-Gene Baker. 

2. REPRESENTATIVES 
Atlanta-Harry J. Cannon Associates. 

3. FACILITIES 
ER!' 3,000 w.; 107.1 me. 
Operating schedule: 5 am-11 pm. EST. 
Antenna ht.: 205 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WLCM for coded regulations. 

TIME RATES 
No. 1 Eff 11/1/68-Reed 11/19/68. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

PER WK: 1 ti 10 ti 15 ti 20 01 50 11 50 tl 75 ti 
Ea   2.10 1.75 1.47 1.33 1.23 1.17 1.10 

1-YEAR CONTRACT 
1500 spots, ea  1.15 1200 spots, ea............ 1.25 

31ONTFILY PACKAGE RATES 
(minimum of 6 months) 

PER WK: 5 ti 10 ti 15 tl 20 tl 25 tl 30 01 35 01 
Per mo  28 54 95 100 110 137 152 

8. PROGRAM TIME RATES 
lx I3x 26x 52x I04x I56x 260x 312x 

1 hr 32.25 28.50 25.25 23.50 21.50 19.75 18.25 16.50 
1/2 hr 19.50 17.50 15.50 13.25 12.50 11.75 11.25 10.50 
1/4 hr 12.25 10.75 9.50 8.75 8.00 7.25 6.50 5.75 
10 min 9.00 7.50 7.00 6.25 5.50 4.75 4.25 3.50 
5 min 7.00 5.75 5.00 4.25 3.25 2.50 2.25 2.00 

LAURENS (I AM; 1 FM) 
Laurens County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WLBG WLBG-FM 
1948 1960 

ElliF IMD 
Media Code 4 242 6720 1.00 
Laurens-Clinton Broadcasting Co.. Inc.. Box 269, 

Laurens. S. C. 29360. Phone 803-984-3511. 
STATION'S PROGRAMMING DESCRIPTION 

WLBG: MUSIC; general popular. SPORTS: year 
around play-by-play. Ree'd 8/16/67. 

I. PERSONNEL 
General Manager-C. W. Hogan. 

3. FACILITIES 
1000 w.; 860 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM-ERP 48,300 w.; 100.5 me. 
Operating schedule: Duplicates AM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: be, 2e, 2b, 3a, 3b, 3d, 4a, 4c1. 5, 6a, 7b, 8. 
Rate Protection: 10e. lle. 13e. 14e. 15b. 
Basic Rates: 20b, 21d, 22a, 226, 23a, 24b, 25a, 28b, 

28e. 29a. 
Contracts: 41, 42d, 45. 46. 47e. 50, 51a, 
Comb.: Cont. Discounts: 60a. 62a, 62d. 
Cancellation: 72, 73e, 73b. 
Prod. Services: 81, 82. 

TIME RATES 
Eft  Itee'd 12/26/68. 

6. SPOT ANNOUNCEMENTS 
lx 104x 2080 260x 3120 

1 min 2.20 2.10 2.00 1.90 1.85 
30 sec 1.75 1.65 1.60 1.55 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

30.00 
25.00 
20.00 
15.00 
13.00 
12.00 
11.00 
10.00 

365x 1000+ 
1.80 1.75 
1.45 1.40 

1/4 hr 5 min 
15.00 5.00 
13.50 4.75 
12.00 4.50 
10.50 4.25 
8.00 3.75 
8.25 3.60 
5.25 8.25 
5.00 3.00 

WLSC 
1958 

Media Code 4 242 6825 8.00 
Pee Dee Broadcasting Co., Inc.. Box 1677, Loris, 

S. C. 29569. Phone 803-357-3780. 
I. PERSONNEL 
President-James J. Harming. 
General Manager-Walter Molle. 

(This listing continued on next page) 
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Laris-W L S C-Continued 
2. REPRESENTATIVES 

Continental Radio Sales. 
3. FACILITIES 

0800 w. days; 1570 kc. Non-directional. 
Operating schedule: local sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. lb, 4a. 4d, 5, 6a. 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a. 23a. 24b, 25e. 28a, 29a. 
Contracts: 40a. 47a. 
Comb.: Cont. Discounts: 60a, 61a, 61b. 
Cancellation: 71e. 730. 
Affiliated with KISS Radio Network. 

TIME RATES 
Rates effective January 1, 1960. 
ltates received December 28. 1959. 
Rev. (Rate) received April 4, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. I min. 30 sec. 

1 time 23.00 1.0.08 7.50 4.00 3.50 
13 times 2t.50 14.50 7.00 8.90 3.40 
26 times 20.00 13.50 6.50 9.80 3.30 
52 times 18.00 12.50 6.00 9.70 3.20 
104 times 15.50 11.00 5.00 3.40 2.90 
156 times 14.50 10.50 4.80 9.30 2.80 
312 times 13.00 10.00 4.50 3.10 2.60 

MANNING 
Claredon County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WYMB 
1957 

Media Code 4 242 6930 6.00 
Clarendon County Broadcasting Co., Box 400, Man-

tling. S. C. 29102. 
I. PERSONNEL 
Pres. & Geai Mgr.-Betty T. Roper. 
Farm Director-Ray Wilkinson. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1000 w. days: 1410 Ice. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b. 3a, 3d, 4b. 5, 6a, 7b, 8. 
Rate Protection: 10-c, 14c. 
Basic Rates: 206, 21a, 21b, 21d, 22a, 22b, 23e, 28e, 

30. 
Contracts: 40a, 41, 44e. 45. 46, 47e. 48, 51b. 
Comb.: Cont. Discounts: 60a, 61b, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Member: Tobacco Radio Network. 

TIME RATES 
Rates effective January, 1964. 
Rates received April 19, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sea 

1 ti 3.50 2.88 5. ti 2 75 2.10 
13 3.25 2.50 156 2.50 L90 
26 ti  3.00 2.30 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 X.  36.00 26.00 18.00 11.00 6.75 

MARION 
Marion County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WATP 
1957 

Media Code 4 242 7035 3.09 
Swamp Fox Broadcasting Corp., Box 1033, 324-1/2 
N. Main St., Marlon, S. C. 20571. Phone 803-423-
1415. 

I. PERSONNEL 
Cen'l Mgr. & Dlr. of Engin.-Harry Hyman. 
Program Director-Loree M. Hyman. 
Farm Director-John L. Madera. 

2. REPRESENTATIVES 
Continental Radio Sales. 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
1.000 w. days: 1430 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 38. 3d, 4s. 4d, 5. 6a. 
Rate Protection: 10a, 11h, 12a, 1311, 14a, 15b. 
Basic Rates: 20a. 20b, 21a, 21b, 21c, 21d, 22a, 22b, 

23a. 23b, 24b, 25e, 26, 27, 28b, 28c, 29a. 30, 31, 
33d. 

Contracts: 40a, 41, 420. 42c, 43, 440. 45, 46, 47a, 
48, 49. 50. 51a. 51b, 51e. 

Comb.; Cont. Discounts: 60a. 61e. 61b, 62a, 62b, 62d. 
Cancellation: 70b, 70c, 71a, 72, 73e, 73b. 
Prod. Services: 81. 82. 

TIME RATES 
Eff 10/15/67-Reed 10/23/67, 

G. SPOT ANNOUNCEMENTS 
lx 13x 26x 51e I04x I56x 312e 

1 min 5.00 4.75 4.50 4.25 4.00 3.80 3.60 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

I ti  59.50 31.50 17.50 7.00 
13 ti  51.00 27.00 15.00 6.00 
26 ti  45.90 24.30 13.50 5.40 
52 II  43.35 22.95 12.75 5.10 
104 ti  40.80 21.60 12.00 4.80 
260 ti  38.25 20.25 11.25 4.50 
312 ti  35.70 18.90 10.50 4.20 

MONCKS CORNER 
Berkeley County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WBER 
1963 

DEICI 
Subscriber to the NAB Radio Code 

Media Code 4 242 7140 1.00 
Berkeley Broadcasting Corp.. Box 67, 223 E. Main 

St., Moncks Corner, S. C. 29461. Phones 899-
2195; Charleston, S. C. 722-0290. 

I. PERSON.,"t_ 
Pres. & Gen'l Mgr.-Vincent M. French. 

2. REPRESENTATIVES 
Regional-David Carpenter Company. 

S. FACILITIES 
500 w.: 950 he. Non-Directional 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 400. 
Member: Country Music Network. 

TIME RATES 
Eft 1/1/69-Rec'd 11/25/68, 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 10 see 

Flat   3.00 2.10 1.00 
7. PACKAGE PLANS 
PER WE. EA: 10 ti 20 t1 30 ti 40 ti 50 ti 
1 min  3.00 2.85 2.65 2.50 2.35 
30 sec  2.10 2.00 1.85 1.75 1.65 

8. PROGRAM TIME RATES 
1/4 hr thru 1 hr, per min. 

10. SPECIAL FEATURES 
FIXED POSITION 

5-min news at :55  6 
2-1/2 min weather at :15 and :45 3 
2-1/2 min sports at :30  3 
Includes 30-second Intro and 1-minute close. 

RATE VARIATION 
If News, Weather or Sports are accepted on a rota-
tion basis with major-minor sharing, we will guar-
antee not more than 5 and not less than 2 for same 
rate. 

MULLINS 
Marion County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WJAY 
1949 

11) 

Subscriber to the NAB Radio Code 

Media Code 4 242 7245 8.00 
Mullins & Marlon Broadcasting Co., Box 542, MullIn.s, 

S. C. 29574. Phone 464-9252; Marion Phone 423-
1140. 
STATION'S PROGRAMMING DESCRIPTION 

WJAY: General adult appeal programming. Country 
music, weather, farm features 5:30-7 am. General 
popular music, weather, sports, editorials, local and 
national news 7-11:45 am. Farm reports, weather, 
country music, livestock markets, world-state-national 
news 11:45 am-2 pm. General music, news, weather. 
features. 2-5:15 pm. Showtunes, sports, news, stand-
ards, film music 5:15 pm-sign-off. Contact Repre-
sentative for further details. Rec'd 7/10/67. 

I. PERSONNEL 
Manager-James F. Ramsey. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
5,000 w. days; 1280 hr. Non-directional. 
Operating schedule: 6:00 am- local sunset weekdays; 
7:00 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, Is, 4a, 4d. 5, 60. 8. 
Rate Protection: 10a, 15b. 
Basic Rates: 20a. 22a, 24b, 29a. 
Contracts: 40e, 41, 44b, 51a. 
Comb.: Cont. Discounts: 60e, 60e, 62d. 
Cancellation: 76e, 73b. 
Affiliated with American Contemporary Network. 
Affiliated with KBS. 
Member: Tobacco Radio Network. 

TIME RATES 
Rates effective January 1, 1959. 
Ilotes received January 28. 1959. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104x 156e 3I2x 

1 min 4.50 4.35 4.20 4.05 3.90 3.75 3.60 
30 sec 4.00 3.85 3.70 3.55 3.40 3.25 3.10 

MYRTLE BEACH (2 AM; 1 FM) 
Irony County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WMYB WMYB-FM 
1948 1965 

e 
Media Code 4 242 7350 6.90 
Golden Strand Broadcasting Co., Box 1497, 28th & 
Oak Sts., Myrtle Beach, S. C. 29577 Phone 803-
448-3189. 

STATION'S PROGRAMMING DESCRIPTION 
WMYB: Prog•ammed for adults and young adults. 
MUSIC: standards. Network news on half hour. local 
and regional neon on hour. 25 weather programs 
weekly with US Weather Bureau teletype fealties. 
75% music, 5% sports. 3% public affairs. Stock 
market reports and business news programs daily 

M -Ir. High school and college sports broadcasts. 
Emphasis on community affairs with live coverage. 
Personalities available for special events. Contact 
Representative for further detalls. Rec'd 2/26/68. 

I. PERSONNEL 
Pres. & Deal Mgr.-1%ade H. Alley. 
Sales Manager-Paul W. Smith. 

2. REPRESENTATIVES 
T-N Spot Sales. 

9. FACILITIES 
1,050 w. days, 250 sr. nights; 1450 ke. 

Non-directional. 
Operating schedule: 6:00 am-midnight weekdays; 
7:00 am-midnight Sun. EST. 
FM FACILITIES 
ERS' 3.000 w.; 02.1 mc. 
Operating schedule: 5:55-12:05 am. EST. 
Antenna ht.: 168 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ceded rep:flans« 
General: la, 2a, 2b, 3a, 3b, 3e. 3d, 4a, 4d, 5, 6e, 

7b, 8. 
Rate Protection: 106. 11b, 12b. 13b, 14b, 
Basic Rates: 20b, 22b. 23e, 24b. 26, 29a, 326. 93a. 
Contracts: 400. 41, 42b, 44b. 45, 46, 47a, 48, 50, 

510, 51c. 
Comb.; Cont. Discounts: 60e, 60c, 60d, 60f, 601, 

61c. 628. 
Cancellation: 700, 70e, 71a, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective June 1, 1965. 
Rates received April 15, 1905. 

6. SPOT ANNOUNCEMENTS 
1 ti  s.on 156 tL  2.75 
26 ti  4.75 260 ti  2.50 
52 ti  4.50 313 ti  3.25 
104 ti  4.00 364 ti  1.00 

WTGR 
1965 

e 
Media Code 4 242 7455 3.00 
Grand Strand Broadcasting Corp., Box 2005, Ocala 
5Soto..5.Myrtle Beach, S. C. 29577, Phone 803-448- 

STATION'S PROGRAMMING DESCRIPTION 
WTGR: Top 40 music. NEWS: hourly from netvork 
with local and regional news every half hour. 
SPORTS: 5 min sports daily featuring local sports 
activities. 2 sportscasts daily from network. As-
sociated Press News Service. Emphasis on community 
service organizations such as Jaycees and Chamber of 
Commerce. Contact Representative for further details. 
Reed 11/7/68. 

I. PERSONNEL 
General Manager-Thomas J. Rogers. 
General Sales Manager-Mannon R. Turner. 
News Director-H. Ross Cox, 

2. REPRESENTATIVES 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
250 w.: 1520 he. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la, 3a, 3d, 40, 5, 6a. 
Rato Protection: 10b, 13b, 15a, 15b, 16. 
Basic Rates: 21b, 22a, 22b, 24b, 25a. 28e. 2.9a, 29b, 

31, 33a, 
Contracts: 40a, 41, 42a, 42c. 42d, 44a, 44b, 45. 48, 

470, 48, 49, 51e. 51b. 
Comb.; Cont. Discounts: 605. 60e. 60f, 601, 61e. 

61b, 62d. 
Cancellation: 70a, 70e, 7111, 72. 73a, 73b, 
Prod. Services: 82. 
Affiliated with American Contemporary Network, 

TIME RATES 
No. 4 Eff 7/1/69-Reed 7/28/69, 

6. SPOT ANNOUNCEMENTS 
1 x Ile 26x 52x 104x 3 I 3x 626x 

1 min 3.75 3.50 3.25 3.00 2.75 2.50 2.00 
30 sec 3.25 3.00 2.75 2.50 2.25 2,00 1.50 

7. PACKAGE PLANS 
ACTION PLAN 

152 15-sec spots in 15 days or less, ea 1.52. 
8. PROGRAM TIME RATES 

Ix 13e lix 52x 
1 hr.... 50.00 48.00 45.00 43.00 
1/2 hr 40.00 37.00 35.00 30.00 
1/4 hr 30.00 28.00 26.00 24.00 
5 min 10.00 8.50 7.50 7.00 
Fixed position extra 1.00. 

NEWBERRY (2 AM) 

I04x 313x 
40.00 35.00 
28.00 25.00 
=.00 20.00 
6.50 6.00 

626x 
30.00 
20.00 
18.00 
5.50 

Newberry County-Map Location C-5 
See SRDS consumer market map and data at begin-
sung of the State. 

WKDK 
1946 

e 
Subscriber to the NAB Radio Code 

Media Code 4 242 7560 0.00 
Neeberry Broadcasting Co., Inc.. 3000 Hazel St., 
Box 494, Newberry. S. C. 29108, 

I. PERSONNEL 
President-James F. Coggins, 

2. REPRESENTATIVES 
Dora-Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 tic. Non-direc-
tional. 
Operating schedule: Sun 7:00 am-11:00 pm; weekdays 
6:00 am-11:30 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regubstions 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b, 8. 

SOUTH CAROLINA 
Rate Protection: 10e, 11e, 120, 13e, 14e, 15b, 16. 
Basic ltates: lob, Its. 21b, 21c, 21d. 22a, 22b, 23b, 

24b, 25a, 28a, 29a, 30, 33a. 
Contracts: 40a. 41, 420. 42e. 44a, 45, 46. 47e, 48, 49. 

51a. 
Comb.: Cont. Discounts: 60e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b, 
Prod, Services: 80, 81, 82. 
Affiliated with Keystone and MRS Networks, 

TIME RATES 
Rates effective December 1, 1957. 
Rates received December 6, 1957. 

6. SPOT ANNOUNCEMENTS 
1 6.00 104 times  4.00 

13 times.... 4.75 156 times  3.75 
26 4.50 312 times  9.50 
52 times  4.25 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 30.00 22.00 16.00 8.00 
13 28.00 20.50 15.00 7.50 
26 26.00 19.00 14.00 7.00 
52 24.00 17.50 18.00 6.50 
156 ........ 22.00 16.00 12.00 6.00 
312 times.................... 20.00 14.50 11.00 5.50 

WKMG 
1968 

e 
Media Code 4 242 7600 4.00 
Service Radio Co., Inc., Box 687, Glenn St. Ext., 
Newberry. S. C. 29108. Phones 803-276-2507, 2508, 
STATION'S PROGRAMMING DESCRIPTION 

WKMG: Programmed for an adult audience, enter-
tainment and information. 
MUSIC: modern country music. Primary news service 
provided by UPI. Featured news reports include 
weather news at :15 past and before each hour, news 
headlines and local news on hour. Network news on 
half hour. Various other features of community in-
terest including reports on agriculture sporting news 
and news of interest to community. Rec'd 4/28/69. 

I. PERSONNEL 
Manager-Donald P. Estelle. 
Sales Manager-Howard E. (Hal) Whitaker. 
Program Director-Roscoe Bedenbaugh, 

3. FACILITIES 
1,000 w. 1520 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3d. 4b, 4d, 5, 6a, 71). 8. 
Rate Protection: 10a, 11e, 12a, 13b, 14e, 15b, 16, 
Basic Rates: 206, 21e, 22a, 23e. 24b, 25a, 26, 27, 

28b, 29a, 30, 31, 32a. 33, 
Contracts: 400, 41, 42d, 43, 44e, 45, 46. 47e, 48. 

49, 50, 51a. 
Comb.; Cont. Discounts: 60a, 61e, 62d. 
Cancellation: 700, 70c, 710. 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 5/1/68-Reed 9/25/68, 
6. SPOT ANNOUNCEMENTS 
PER 
MO: I ti 10 ti 25 ti 40 ti 60 ti 80 tl 100 ti 200 tl 

.... 2.25 2.00 1.80 1.60 1.50 1.45 1.40 1.25 
') 1 min or less. 

To be used within 30 days. 
7. PACKAGE PLANS 
PER 
WE: 5 ti 7 ti 10 ti 14 ti 20 *11 25 ti 30 ti 50 tl 

(*) .... 1.60 1.50 1.40 1.35 1.30 1.25 1.20 1.10 
VI 1 min or less. 

Minimum 13 weeks. 
8. PROGRAM TIME RATES 

Ix Ile 52x 156x 312+ 
3 min  5.00 3.50 3.00 2.50 2.00 
5 min  8.00 5.00 4.00 9.50 3.00 
10 min  11.00 7.50 6.00 5.25 4.50 
1/4 hr  14.00 10.00 8.00 7.00 6.00 
1/2 hr  24.00 20.00 16.00 14.00 12.00 

NORTH AUGUSTA 
Aiken County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

See Augusta, Ga. 
(including North Augusta, S. C.) 

NORTH CHARLESTON 
Charleston County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the Slate. 

See Charleston 
(including North Charleston) 

ORANGEBURG (3 AM; 1 FM) 
Orangeburg County-Map Location E-6 

Wee SIDS consumer market map and data at begin-
ning of the State. 

WDIX 
1946 

e 
Media Code 4 242 7665 7.00 
WDIX, Inc., Drawer 669, Whitman St.. Extension, 

Orangeburg, S. C. 29115. Phone 803-534-4461. 
I. PERSONNEL 
General Manager-Arank B. Best. 
Aset Manager-Frank R. Best, Jr. 
Comte ercial Manager -Norman M. Matthews. 

2. REPRESENTATIVES 
The Devney Organization. Inc 
South-David Carpenter Company. 

(This listing continued on next page) 
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SOUTH CAROLINA 

Orangeburg-W D I X-Continued 
3. FACILITIES 

5,090 w. days, 500 w. nights; 1150 kc. 
Directional. 

Operating schedule: 5:30 am-midnight. EST. 
4. AGENCY COMMISSION 
15% time; 15th of month. 

5. GENERAL ADVERTISING See coded regulation% 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b, 

16. 
Basic Rates: 20a, 20b, 21a, 22b, 23a, 24b, 24e, 26, 

27, 28a, 28e, 290. 29b. 
Contracts: 40a, 41, 44a, 45, 46, 47a, 48. 49, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 604. 60e, 601, 60h, 

61c, 62a. 
Cancellation: 70a, 70e, 71e, 72, 73a, 73b. 
l'rod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Member; Carolina Radio Network. 

TIME RATES 
No. 5 Eff 8/29/54-Rec'd 5/29/67. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 280 520 156e 260x 500e 1000e 

1 min 6.00 5.70 5.40 5.10 4.80 4.50 4.20 3.90 
(*)  3.00 2.85 2.70 2.55 2.40 2.25 2.10 1.95 
30 sec: 75% of 1-min. 

(*) Quickie-20 words oral or 10 second transcrip-
tion. 

Spot performance earns program rate. 
7. PACKAGE PLANS 
PER WK: 25 tl 30 tl 36 tl 42 01 
52 mks  3.80 3.70 3.60 3.50 
For 26 weeks, add .10 per spot, for 13 weeks, add 
.20 per spot. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  60.00 36.00 24.00 9.00 
13 x  57.00 34.20 22.80 8.55 
26 x  54.00 32.40 21.60 8.10 
52 x  51.00 30.60 20.40 7.65 
156 x  48.00 28.80 19.20 7.20 
260 x  45.00 27.00 18.00 6.75 
508 x  6.30 
1000 x  5.85 
Program performance earns spot rate. 

DISCOUNTS 
10 min-20% off 1/4 hr rate. 
25 min-10% off 1/2 hr rate. 

CONSECUTIVE WEEKS DISCOUNT 
13 wks-10% 26 v‘ks-15% 52 wks-20% 
Payable on programs of 1/4 hr or longer. 
Payable in cash on completion of contract. Discounts 
on time only. 

W D I X-FM 
1967 

Media Code 4 242 7666 5.00 
WDIX. Inc., Box 669, Whitman St. Extension. 

Orangeburg. S. C. 29115. Phone 803-534-4461. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Frank B. Best. 
Station Manager-Frank B. Best, Jr. 
Sales Manager-Norman Matthews. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
South-David Carpenter Company. 

3. FACILITIES 
ERP 94,000 w.; 106.7 mc. Stereo. 
Operating schedule: 5 am-midnight Mon thru Sat: 6 
am-midnight Sun. EST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 400. 
Cancellation: 70e. 

TIME RATES 
No. 7 Eff 2/1/67.-Ree'd 8/7/67. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 20e 520 156x 2000 500x 

1 min_____ 3.10 2.90 2.70 2.50 2.30 2.10 1.90 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
1 MINUTE 

PER YR: 25 tl 30 ti 35 81 40 ti 
per wk .. ..... ........  1.80 1.80 1.70 1.60 1.50 
PER MO: 50 ti 100 ti 150 tl 200 ti 
oser wk  2.20 1.90 1.70 1.50 
PER WK: 35 ti 60 tl 100 ti 
per wk.  
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

B. PROGRAM TIME RATES 
Ix 13e 26x 52e 156x 2600 500X 

1 hr.__ ..... 40.00 38.00 36.00 34.00 32.00 30.00 28.00 
1/2 hr  24.00 22.90 21.60 20.40 19.20 18.00 16.80 
1/4 hr.__ 16.00 15.20 14.40 13.60 12.80 12.00 11.20 
5 min  6.30 6.00 5.70 5.40 5.10 4.80 4.50 

DISCOUNTS 
Less than 3 min-25% off 5 min. 
10 min-20 off 1/4 hr. 25 min-10% off 1/2 hr. 

EARNED RATES 
Announcement performance earns program rate. 
Program performance earns announcement rate. 

10. SPECIAL FEATURES 
THE PA JOHNSON SHOW 
- 3 ti --- 6 ti - 

PER WK: 13 wk 26 wk 52 wk 13 wk 26 wk 52 wk 
Per wk  19.50 18.00 16.50 36.00 33.00 30.00 

WORG 
1958 

Media Code 4 242 7770 5.00 
Radio Orangeburg, Inc., Box 618, Cannon Bridge Rd., 

Orangeburg, S. C. 29115. Phone 803-536-1580. 
STATION'S PROGRAMMING DESCRIPTION 

WORG: MUSIC: pop sign-on-9 am. Country and 
western 9 am-noon. Noon-1 pm national, state and 
local news, weather from airport, all markets Includ-
ing Wall Street, sports. 1 pm-sign-off Top 40. 
Affiliated with local churches and carry services each 
Sun from a different church, on a monthly basis. 
Contact Representative for further details. Itec'd 
1/30/69. 

I. PERSONNEL 
Gen'l & Cœn'l Mgr.-Ed PaulUng. 
Program Director-Joe Phillips. 
Engineer-Doug Sanders. 

2. REPRESENTATIVES 
W. O. Jones, Inc. 

3. FACILITIES 
1006 w. days; 1580 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 3d, 40, 44, 5, 6a, 7b. 
Rate Protection: 10e, 124. 13d, 144. 15b. 
Basic Rates: 214, 22a, 22b, 23a, 24b, 28b, 28e, 30. 
Contracts: 405, 41, 42a, 424. 44b, 46, 49, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 61c, 62d. 
Cancellation: 71a. 
Prod. Services: 80, 82. 
Affiliated with MRS. 

TIME RATES 
Err 7/1/68-heed 6/17/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: ix 260 52e 104e I56x 3I2x 
PER WK: I ti 6 ti 12 ti 18 01 24 tl 30 ti 
1 min  5.00 4.75 4.50 4.00 3.75 3.40 
30 sec ....... 3.75 3.50 3.25 3.00 2.75 2.50 
10 sec  2.00 1.90 1.80 1.70 1.60 1.50 

8. PROGRAM TIME RATES 
Ix 261 52x 

1 hr _. 40.00 36.00 34.00 
1/2 hr._ .... 30.00 28.00 26.00 
1/4 hr..._ ..... 20.00 17.00 15.00 
5 min 10.00 9.50 9.00 

WTND 
1948 

104e 
32.00 
24.00 
13.00 
8.50 

156e 
30.00 
22.00 
11.00 
8.00 

312e 
28.00 
20.00 
10.00 
7.50 

Subscriber to the NAB Radio Code 
Media Code 4 242 7875 2.00 
WT.ND, Inc., Radio Center, Memorial Plaza, Orange-

burg, S. C. 29115. Phone 803-534-1301. 
STATION'S PROGRAMMING DESCRIPTION 

WTND: Programmed for general interest. 
NEWS: network, local, regional, agricultural, weather, 
on every hour. 6-7 am country and western music, 
market reposte, county agents. 7-8 am general pop-
ular music. 8-9 am commentaries, homemaking, local 
sports. 9 am-noon devotions, standard music. Noon-1 
pm editorial, agricultural, public affairs, swap shop. 
network sports. 1 pm-sign-off general popular music, 
markets, local sports. Sun, 6 am-noon programmed 
for Negro listeners, gospel music. Noon-1 pm church. 
1 pm-sign-off general popular music. SPORTS: area 
high school and college baseball, football, basketball 
Contact Representative for further details. Reed 
7/27/67. 

I. PERSONNEL 
General Manager-L. Richard Blume. 
Commercial Manager-Milton Blakely. 
Chief Engineer-W. Larry Styles. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITI.' 
1.000 w. days: 920 Ire. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4b, 44, 5, 6a, 8. 
Rate Protection: 11g, 14g. 15b. 
Basic Rates: 20b, 22b, 23a, 24b, 25a, 26, 27, 28c. 

29a, 336. 
Contracts: 40a, 42e. 44b, 45, 46, 47e, 49, 50, 515, 
Comb.; Cont. Discounts: 60a, 61a, 62a. 
Cancellation: 70a, 70c, 71a. 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with 16118 Radio Network. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 8/1/68-Rec'd 6/26/68. 
6. SPOT ANNOUNCEMENTS 

lx 26e 104e 260e 312e 
1 min.  4.50 3.00 2.25 2.00 1.80 
30 sec  3.00 2.25 1.60 1.40 1.30 

8. PROGRAM TIME RATES 
Ix 26e 104e 260x 912x 

1 lar  45.00 40.00 36.50 33.00 30.00 
1/2 hr  25.00 20.00 18.50 16.50 15.00 
1/4 hr  12.50 10.00 9.00 8.25 7.50 
5 mm n  8.50 6.50 5.50 5.00 4.50 

PICKENS 
Pickens County-Map Location B-4 

See SltDS consumer market map and data at begin-
ning of the State. 

W ,1671(R 

Media Code 4 242 7900 8.00 
Pick Radio Co.. Box 7, Pickens, S. C. 29671. Phone 

803-878-4711. 
I. PERSONNEL 
Gen'l & Sales Mgr.-Franklin D. R. McClure. 
Traffic Manager-Shirley C. 51cClure. 

2. REPRESENTATIVES 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days; 1540 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: 2b, 3a, 40. 4d, 5, 6b, 7b, 8, 
Rate Protection: 10a, lla. 120. 13a, 14b, 15b. 
Basic Rates: 21d, 22a, 22b, na, 245, 24c, 250, 26, 

28b, 28e. 290, 33d. 
Contracts: 40a, 41, 424. 44b, 45, 46, 47b, 48, 51b, 

51e. 
Comb.; Cont. Discounts: 60a. 601, 61a, 
Cancellation: 70c, 71a, 72, 73a, 731). 
Prod. Services: 80, 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 2 Eft 2/1/68-Itec'd 2/16/68. 

S. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 see I min 30 see 
10 x  2.50 2.00 600 x  1.80 1.45 
100 x  2.25 1.80 800 x  1.75 1.40 
250 x  2.00 1.60 1000 x  1.70 1.35 
400 x  1.85 1.50 2000 x  1.50 1.20 
Contract only. 

7. PACKAGE PLANS 
PER MO: 1 min 30 see 1 min 30 see 
1 ti  ',.50 2.25 60 ti  1.80 1.50 
10 a  2.25 2.00 80 ti    1.75 1.45 
25 ti  2.00 1.80 100 ti  1.70 1.40 
40 ti  1.85 1.60 200 ti  1.50 1.25 
Open account. 
PER WIC: 
5 ti  2.00 1.60 20 ti  1.60 
7 ti  1.85 1.50 25 ti  1.55 
10 ti  1.70 1.40 30 ti ........ ___. 1.50 
14 ti  1.65 1.35 50 ti  1.40 
Minimum 13 weeks; contract only. 

B. PROGRAM TIME RATES 
Ix 13e 52e 156e 312+ 

1/2 hr  24.00 20.00 16.00 14.00 12.00 
1/4 hr  14.00 10.00 8.00 7.00 6.00 
10 min._____   11.00 7.50 6.00 5.25 4.50 
5 min  8.00 5.00 4.00 3.50 3.00 
Contract only. 
Programs and spots may not be combined to earn 
lower rates. 

10. SPECIAL FEATURES 
News available at program rates. 

RIDGELAND 

1.30 
1.25 
1.20 
1.10 

Jasper County-Map Location D-8 
See SltDS consumer market map and data at begin-
ning of the State. 

WBUG 
1964 

Media Code 4 242 7928 9.00 

Dispatch Broadcasting Co., Inc., Drawer E. Ridge-
land, S. C. 29936. Phone 803-726-5595. 

STATION'S PROGRAMMING DESCRIPTION 

WBUG: Programmed for adults, with emphasis on 
rural and suburban residents and Negro listener. 
MUSIC: modern country 6 am-3 pm. Rhythm and 
blues 3 pm-sign-off. Country and rock on Sat. Spiri-
tuals on Sunday am. Parade of quartets 7-10:30 am. 
Middle-of-the-road Sunday afternoon. Market reports 
12:20 pm daily. County agent speaks, M-Sat at 1 
psn. Community calendar, swap show, local news 
round-up and local news features. Contests occasion-
ally. Weather and tides. Sports, fishing, hunting 
programs weekly. Local and regional news, weather. 
sports, music in general. Reed 11/14/68. 

I. PERSONNEL 
Sec'y & Treas.-Joe S. Sink. 
General Manager-Wayne B. Sawyer. 
Station Manager-H, Lowery Bumgardner. 

3. FACILITIES 
1,000 w.; 1430 kc. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 3a, 3d, 4a, 40. 5, 6a, 7b. 
Rate Protection: 10a, Ila, 12a, 130, 14a, 15b, 16. 
Basle Rates: 20b, 22b, 23s, 25a. 
Contracts: 40a. 
Cancellation: 70a, 70e, 71b. 
Prod. Services: 82. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Etf 10/1/68-Reed 11/15/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: Flat 1 ti 3 tl 5 ti 6 ti 7 tl 
1 min or 

less ..... 2.50 2.25 1.75 1.60 1.55 

7. PACKAGE PLANS 

CONTRACT PACKAGE RATES 
10 ti 15 ti 20 ti 25 ti 

Ea   1.40 1.30 1.20 1.10 

8. PROGRAM TIME RATES 
PER WE: Flat 
59-1/2 min 25.00 
29-1/2 min 15.00 
14-1/2 min 8.50 
9- 1/2 min.. 7.00 
4-1/2 min.. 5.00 

1 ti 3 ti 
22.50 20.00 
13.50 12.00 
8.00 7.00 
6.00 5.00 
4.50 4.25 

ROCK HILL (2Am) 
York County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

5 ti 
16.50 
10.00 
6.00 
4.50 
4.00 

6 ti 7 ti 
15.00 13.50 
8.00 7.00 
5.50 5.00 
4.25 4.00 
3.75 3.50 

WRHI 
1941 

IMO 
Media Code 4 242 7980 0.00 
The York County Broadcasting Co., Box 429, Rock 

Hill National Bank Bldg., Rock Hill, S. C. 29730. 

I. PERSONNEL 

General Manager-James S. Beaty, Jr. 
Station Manager-William C. Beaty. 
Commercial Manager-Harper S. Gault. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 he. 

Non-directional. 
Operating schedule: 5:30 am-11:15 pm. EST. 

4. AGENCY COMMISSION 
15% time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 
AMIlated with 16188 and 1113S Radio Networks. 

TIME RATES 
Rates effective July 1, 1953. (Card No. 1B.) 

Revision (effective date) received July 6, 1953, 
6. SPOT ANNOUNCEMENTS 

30 sec. 1 min. 30 see. 1 min. 
1 time  4.00 4.50 52 times.... 3.40 3.82 

13 times  3.80 4.27 104 times.... 3.20 3.60 
26 times._ 3.60 4.05 312 times.- 3.00 3.38 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

1 ............ 50.00 30.00 17.00 
13 times________ 47.50 28.50 16.15 
26 times__  45.00 27.00 15.30 
52 times  42.50 25.50 14.50 
104 times 40.00 24.00 13.60 
312 times  37.50 22.50 12.75 

5 min. 
9.00 
8.55 
8.10 
7.65 
7.20 
6.75 

WTYC 
1943 

Subscriber to the NAB Radio Code 
Media Code 4 242 8085 7.00 
Tri -County Broadcasting Co., Inc.. Box 1091, Rock 

Hill, S. C. 29730. Phone 803-366-4148. 
STATION'S PROGRAMMING DESCRIPTION 

WTYC: Programmed for general interest. NEWS 5 
min every hour and headlines every 30 min. Weather 
at :45. Station editorializes 4 times daily. Civic 
calendar at :15 plus interviews and programs with 
clubs and civic organizations interspersed in program-
ming throughout the day. 6-9 am popular music. 
now baby announcements, quips, comments. 9-12 am 
popular music, morning devotions featuring area mln-
isters, syndicated educational program. 12-1 pm 
trading post, local. Carolina, national, international 
news, obituary column, farm programs, county and 
home demonstration agents programs. 1-3 pm popular 
music. 3 pm-sign-off top 40 hits, teenage D. J.. 
school activities. PERSONALITIES available for 
remote broadcasts. Studio facility used for live 
broadcasts and public service features. Contact Repre-
sentative for further details. Reed 7/10/67. 

I. PERSONNEL 
Gen'l & Comm. Mgr.-E. L. Burwell. 

2. REPRESENTATIVES 
Harry J. Cannon, Associates. 

3. FACILITIES 
1,000 w. days: 1150 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 2b, 3a, 3b, 3e. 3d, 4s, 4d, 5, 61, 

7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 20b. 210. 21b, 21d, 22b, 23a, 24b, 25e. 

26, 28b, 28c. 29a. 
Contracts: 40a, 44a, 45, 46, 47a, 51a, 51b. 
Comb.: Cont. Discounts: 60a, 601, 61e. 62d, 
Cancellation: 70a, 70e, 71a, 72, 730, 73b. 
Prod. Services: 80. 81, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 1 Eff 1/1/52-Ree'd 1/23/52. 

6. SPOT ANNOUNCEMENTS 
1 ........ ..... 4.50 104 3.70 
13 e  4.30 156 x 3.70 
26 x 4.10 200 x  3.30 
52 z  3.90 312 x. 3.00 

ST. GEORGE 
Dorchester County-Map Location E-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WQIZ 
1962 

Subscriber to the NAB Radio Code 
1.50 Media Code 4 242 8190 5.00 

WQIZ. Inc., Box 458, St. George, S. C. 29477. 
Phone 803-563-4371. 

I. PERSONNEL 
30+ Pres. & Gen'i Mgr.-Clarence Jones. 
1.00 Vice-Pres. & Seey-Julia Margaret Jones. 

Vice-Pres. & Dir. of Gospel Bdcstg.-Rev. Don Cub-
bison. 

3. FACILITIES 
5,000 w. days; 810 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14a. 
Basle Rates: 21a, 21c, 21d, 22b, 23a, 25e, 26, 27, 

28b, 28e, 31. 
Contracts: 40a, 41, 43, 45, 46, 47a, 50. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf  Rec'd 3/29/67. 

6. SPOT ANNOUNCEMENTS 
Ix 104e 

1 min 120-150 seda 5.00 4.50 
30 sec 60-75 seda.... 4.00 3.50 
20 sec 40-50 wds.... 3.00 2.75 

8. PROGRAM TIME RATES 
Ix 104e 

1/4 hr  18.00 15.00 
5 min..._.._ 8.00 7.00 
2 min  6.00 5.50 

10. SPECIAL FEATURES 

NEWS 

200e 
4.25 
3.25 
2.50 

260e 
12.00 
6.50 
5.00 

500e 
4.00 
3.00 
2.25 

500e 
10.00 
6.00 
4.50 

10000 
3.75 
2.75 
2.00 

1000e 
8.00 
5.50 
4.00 

5 min on the hour  5 
WEATHER 

2 min at :30  
°GOSPEL 

15 min  - 10 
(.) No agency commission. 
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SENECA (1 AM; 1 FM) 
Oconee County-Map Location A-4 

See BEDS consumer market map and data at begin-
ning of the State. 

WBFM (FM) 
1953 

E1 FMO 
Media Code 4 242 8295 2.00 
Blue Ridge Broadcasting Co., Inc., Box 793, Seneca, 

S. C. 29678. 
Studio: 1/2 mile W. of Seneca off Westmiruter Hwy.. 

Seneca, S C. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-J. A. Gallimore. 
Treasurer-Virginia F. Gallimore. 

2. REPRESENTATIVES 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
ERP 50.000 w.; 98.1 me. 
Operating schedule: 6 am-10 pm. EST. 
Antenna ht.: 1.175 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WSNW listing for coded regulations. 
AM facilities: WSNW. 

TIME RATES 

Rates are identical to WSNW. See that listing. 

WS NW 
1949 

Media Code 4 242 8296 0.00 
Blue Ridge Broadcasting Co., Inc.. Box 793. Seneca, 

S. C. 29678. 
Studio: 1/2 mile W. of Seneca off Weatmlnster Hwy., 

Seneca. S. C. 
I. PERSONNEL 
Pres. tic WW1 Mgr.-J. A. GalUmore. 
Treasurer-Virginia F. Gallimore. 

2. REPRESENTATIVES 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
1.000 w. days. 1150 kg. Non-directional. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded reaulations 
General: la, lb, 2e, 26. la, 3b, 3c. 3d, 4b, 4d, 5. 

6e. 713. 8. 
Rate Protection: 10e, 11d, 12,1. 13d, 14,1. 15b. 
Basic Rates: 20b, 21e. 21b. 2Id, 22e. 22b, 23a. 246, 

25e. 26. 28b, 28c, 29b, SO, 33d. 
Contracts: 40e. 41, 42d, 43, 4413, 45, 46. 47a, 48, 

49. 50, 51e. 51b, 51c. 
Comb.: Cont. Discounts: 60e. 60c, 601, 61e. 61n. 

62c. 62d. 
Cancellation: 70e. 70d. 71e. 72. 73e. 
Prod. Services: 80. 81. 82. 
FM facilities: WBFM (FM). 
Affiliated with MBS Radio Network. 

TIME RATES 
Eff 9/1/67-Rec'd 7/31/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x.. 3.20 2.40 104 x_______ 2.95 2.15 
13 x    3.15 2.35 156 x 2.90 2.10 
26 x  3.10 2.30 260 x_______ 2.85 2.05 
52 x  3.05 2.25 312 x.. 2.80 2.00 
78 ......... 3.00 2.20 

7. PACKAGE PLANS 
DAILY ANNUAL SPOT SCHEDULE 

(6 days weekly-52 weeks) 
PER DAY: 1 ti 2 tl Sti 4 tl 
1 min.  2.40 2.30 2.20 2.10 
30 sec.  1.80 1.70 1.60 1.50 

MONTHLY PACKAGE RATE 
PER MO: 30 ti 40 ti 50 ti 60 ti 100 ti 
1 min__ ..... ...... _ 2.90 2.85 2.80 2.75 2.60 
30 sec  2.30 2.25 2.20 2.15 2.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x. 26.00 14.00 11.70 
13 x  25.00 13.75 11.20 
26 x  ....... 24.00 13.50 10.70 
52 x . 23.00 13.25 10.20 
78 x    2.00 13.00 9.70 
104 x    21.00 12.75 9.20 
156 x  20.00 12.50 8.70 
260 x.  19.00 12.25 8.20 
312 x  18.00 12.00 7.70 

SPARTANBURG (4 AM; 1 FM) 
Spartanburg County-Map Location C-4 

See SRDS consumer market map and data at begin 
sting of the State. 

WASC 
1968 

Media Code 4 242 8350 5.00 
Carolina Radio Broadcasting Co., Inc., Box 5686, 

940 Wofford St., Spartanburg, S. C. 29301. Phone 
603-585-8156. 

STATION'S PROGRAMMING DESCRIPTION 
WASC: MUSIC: modern country. NEWS: 5 min 
at :55. weather at :15 & :45. Sports at :30. 5 min 
farm netts at 6:55 am & 12:55 pm. Religious pro-
grams Sun only. Contact Representative for further 
details. Reed 6/27/68. 

I. PERSONNEL 
Station Manager-James E. Harrelson. 
Sales Manager-K. Joseph Sessoms. 
Prop. 8; Farm Dir.-Bob Dean. 

2. REPRESENTATIVES 
Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w.: 1530 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 Ume only. 10th following broadcast. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213, 3a. 3d, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 116. 12b, 1313, 14b, 150, 

15b, 16. 

Basic Rates: 20b, 21e. 23a, 24e. 24e, 25e. 26, 28b. 
28e. 296, 30, 31, 33e. 

Contracts: 40e. 42b, 42d, 44b, 48, 47e, 48, 51e. 
Comb.; Cont. Discounts: 60c, 60e. 601, 61e, 62a, 62d. 
Cancellation: 70b, 70e. 71b, 72, 73e, 736. 
Prod. Services: 82. 
Affiliated with KBS. 
Affiliated with American Information Network. 

TIME RATES 
No. 1 Elf 1/1/68--Rec'd 5/28/63. 

6. SPOT ANNOUNCEMENTS 
III see 20 see 30 see 60 see 

Ea 3.50 4.50 6.00 9.00 
WEEKLY DISCOUNTS 

ti- 5% 15 ti-15% 25 U-25% 
10 U-10%  20 ti-20% 

CONSECilTiV.e. WEEK CONTRACT 
52 wk-additional 5%. 

8. PROGRAM TIME RATES 
2 min 5 min 10 min 1/4 hr 

Ea . 12 18 24 30 

WHCQ 
1962 

Media Code 4 242 8400 8.00 
Mid-South Broadcasting Co., Inc., Box 5035, Radio 

Park, Spartanburg, S. C. 29301. Phone 803-533-
2727. 

I. PERSONNEL 
General Manager-Al E. Martin, Jr. 
Sales Manager-Mrs. Sue B. Teele. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 
Bernard I. Ochs Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash Macon:IL 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a. 3a. 411, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15e. 
Basic Rates: 23a. 24e, 25e. 29e. 
Contracts: 40e. 426, 45, 46. 
Comb.: Cont. Discounts: 600. 60k, 61e, 61b. 61e. 
Cancellation: 700. 70e. 71e. 73e. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective November 1, 1964. 
Card received September 28. 1964. 

6. SPOT ANNOUNCEMENTS 
1 minute. flat    0.00 

7. PACKAGE PLANS 
Weekly packages: Weeks must run consecutively to 
earn lower rates. 

1 MINUTE 
1-12 13-25 26-51 52 
wk wk wk wk 

5 U 8.00 7.50 7.00 6.50 
10 ti--____.........---- 7.50 7.00 6.50 6.00 
15 ti 7 00 6.50 6.00 5.50 
20 U  6.50 6.00 5.50 5.00 

5.50 5.00 4.50 
40 or more ti_.- ...... 5.50 5.00 4.50 4.00 

30 SECONDS 
5 6.00 5.60 4.90 

5.25 4.50 
4.90 4.15 
4.50 3.75 
4.15 3.35 

40 or more U_____........___. 4.15 3.75 3.35 3.00 
10-second announcements - 50% of 1-minute rate. 

8. PROGRAM TIME RATES 
1/4 hr 5 min 

1 ti_ 28.00 14.00 
26 Li _ 26.00 13.00 
52 U._ . 25.00 12.50 
104 U.. 24.00 12.00 
158 ti....   23.00 11.50 
312 ti..._....  

WORD 
1940 

5.25 
4.90 
4.50 
4.15 
3.75 

The Eastman Station 
Media Code 4 242 8505 4.00 
Associated Broadcasting Corp., Box 3257, White Ave., 

Spartanburg, B. C. 29303. Phone 803-583-2711. 
I. PERSONNEL 
General Manager-Robert It. Brown. 
Sta. & Sales Mgr.-Ross M. Holmes. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

S. FACILITIES 
5,000 w. days. 1,000 w. nights; 910 kg. 

Directional - separate patterns, day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2e. 2b. la, 4a, 5, 6e. 76. 8. 
Rate Protection: 10e. 11e, 12e, 13e. 146, 15a. 
Basic Rates: 20b, 21e, 23e, 24e, 24e, 25a, 28, 28e, 

30, 32b. 
Contracts: 40a, 41. 42d, 43, 45, 46. 47a. 49, 51e. 
Comb.; Cont. Discounts: 60e, 61e. 
Cancellation: 70e. 70c, 71e. 73e. 
Prod. Services: 82. 
Affiliated with Eastman & MES Radio Networks. 

TIME RATES 
Eff 8/1/68-Rec'd 7/5/68. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
H-Mon thru Sat 10 am-3 pm & 7-10 pm; Sun all 
day. 

other times. 
6. SPOT ANNOUNCEMENTS 

SECTION I 
PER WK: 
1 tL   
12 ti  
18 tL  

1 ti 
12 ti 
18 ti 

SECTION II 

I min 
18.00 
16.00 
15.00 

30 see 10 see 
14.40 9.00 
12.80 8.00 
12.00 7.50 

14.00 11.20 7.00 
12.00 9.60 6.00 
11.00 8.80 5.50 

SECTION IH 
1 tl ..... ____ - ____ ...... _ 10.00 8.00 5.00 
12 ti __ ...... _.. 9.00 7.20 4.50 
18 ti  8.00 6.40 4.00 

8. PROGRAM TIME RATES 
5-min-1-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 

RATEHOLDER 
Minimum wkly ached of 6 1-min spots 6 am-midnight 
Mon thru Sun necessary to maintain conoce wit ad-
vertising. 

WSPA 
1929 

CBS Radio Network 

R AjB 

Subscriber to the NAB Radio Code 
Media Code 4 242 8510 2.00 
Spartan Radionuting Co.. Radio Center. 224 E. 
Main St., Spartanburg. S. C. 29301. Phono 803-
585-7777. TWX 810-283-2592. 
Greenville Phone 803-233-7777. Asheville, N. C. 
Phone: 704-684-3771. 

I. PERSONNEL 
President-Walter J. Brown. 
Vice-Pres. & Gen'l Mgr.-Charles R. Sandere. 
Sta. & Sales Mgr.-"Hub" Blankenship. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 w.; 950 ke. Directional-night only. 
Operating schedule: 5-12:05 am. EST. 
Partial simulcast operation. Simulcast 5:30-730 am. 
For non-simulcast facilities see WSPA-FM. 

4. AGENCY COMMISSION 
15% on time: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25. In. 4a, 5, 6e. 7b, 8. 
Rate Protection: 1013, 126, 146. 
Basic Rates: 20b. 21e, 21c, 22b, 23b. 
Contracts: 40e, 41, 45. 46. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 70e, 71a. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 16 Eff 12/1/67-Rec'd 11/2/67. 

AAA-Mon thru Sat 5:30-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-All other times. 

SOUTH CAROLINA 
I. SPOT ANNOUNCEMENTS 
AAA, per spot, flat....   

7. PACKAGE PLANS 

CLASS AA 
1 tl 6 tl 
18.00 17.00 
13.50 13.00 
9.00 8.50 

CLASS A 
1 min_____ _-- 16.00 15.00 
20/30 sec-- - 12.00 11.50 
ID's   8.00 7.50 

(.) Specified position. 
Class B-75% of A. 
All spots combinable. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-5%. 

8. PROGRAM TIME RATES 
(Without talent) 

Ix 26x 52e I04X 156e 260e 
1 hr...   100 95 90 85 80 75 
1/2 hr: 60% of hour. 5 min: 25% of hour. 
1/4 he: 40% of hour. 

PER WK: 
1 min  19.00 
20/30 sec._ 14.50 

20.00 

12 tl 18 tl 24 ti 
16.00 15.00 14.00 
12.00 11.50 10.50 
8.00 7.50 7.00 

14.00 13.00 12.00 
10.50 10.00 9.00 
7.00 6.50 8.00 

WSPA-FM 
1946 

IMO IIIVI F IA 0 
Subscriber to the NAB Radio Code 

Media Code 4 242 8611 0.00 
Spartan Radlocasting Co., Radio Center. 224 E. 
Main St.. Spartanburg, S. C. 29301. Phone 803-
585-7777. 
Greenville Phone 803-233-7777. 
Asheville Phone 704-684-3771. 

I. PERSONNEL 
President-Walter J. Brown. 
Vice Pres. & Gen'l Mgr.-Charles B. Sanders. 
Manager-Buddy Womick. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

S. FACILITIES 
ERP 100.000 w.; 99.9 me. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 1910 ft. above average terrain 
Partial simulcast operation. Operated separately 7:30 
am-midnight daily. For simulcast facilities see 
WSPA. 

4. AGENCY COMMISSION 

15% on Ume; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 

General: la. 2e, 3a, 4a, 4d, 5, 6a, 76. 8. 
Rate Protection: 156. 
Basic Rates: 200, 22b, 23e, 246. 259. 26. 29e. 
Contracts: 40a, 42a, 45, 46. 47e. 
Comb.: Cont. Discounts: 60k. 61a, 61e. 
Cancellation: 70a, 70e, 71a, 730. 
Affiliated with American FM Network. 

TIME RATES 

Elf 12/1/67-Itec'd 11/2/67. 

7. PACKAGE PLANS 
1-MINUTE OR LESS-ROS 

PER WK: I ti 12 ti 24 tl 56-'-
1 wk.  5.00 4.50 4.00 3.50 
26 wk  4.50 4.10 3.70 8.30 
52 wk.  4.00 3.70 3.40 3.10 
Fixed position, within 1 hour period, add 1.00 per 
spot to applicable rate. 

8. PROGRAM TIME RATES 
Ix 52x 105+ 

55/60 min  _ 35 SO 25 
25/30 min  25 22 19 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: 5 ti 10 ti 15 ti 
1 wit  12 10 8 
26 wk....._ .............. .... ___....-___ 11 9 7 
52 v,k  10 8 6 

In Spartanburg W S pa-Gives You Results 
• COVERAGE 
10 important counties in 0.5 mvw 
coverage: Cherokee, Greenville, Lau-
rens, Pickens, Spartanburg and Union 
counties in S.C. 

Cleveland, Henderson, Polk and Ru-
therford, N. C.. . . 740,400 people* 

*AUDIENCE ** 
73,000 different listeners-18+ in Spar-
tanburg County; 14% more than HUM-
ber 2 and 33% more than number 3 

*SRDS 1/1/68 

**ARB Special Tabulation 4/5 and 
10/11/67 

• PROGRAMMING 
Quality adult programming ... pop-
ular up-beat music ... No rock'n roll 

4 man news team . . . sports . . 
personalities . . . CBS affiliate 

Spartanburg, S.C. 

ted Nationally by EDWARD PETRY & CO., INC. 

September 1, 1969 Spot Radio Stations 793 



SOUTH CAROLINA 

SUMMERVILLE 
Dorchester County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WAZS 
1962 

Media Code 4 242 8715 9.00 
Radio Summerville. Inc., Box 859, Hwy. 78 W., 

Summerville, S. C. 29483. Phone 803-873-2691. 
I. PERSONNEL 
President-S. E. FeIke]. 
General Manager-Wayne Phillips. 
Sales Manager-Jim Bond. 

2. REPRESENTATIVES 
Southeastern-David Carpenter Company. 

3. FACILITIES 
1,000 w. days: 980 kn. Non-directional. 
Operating schedule; 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 4e. 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a. 22a, 23a, 24a, 241). 25a, 26, 28e. 

29e. 
Contracts: 40a. 45, 47e, 48. 
Comb.; Cont. Discounts: 60b, 61e, 61b, 61e. 62b, 62e. 
Cancellation: 70e. 70e. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/66-Rec'd 8/31/66. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x   3.00 156 x   2.15 
13 x 2.75 260 x 2.00 
26 x.. 2.60 312 1.85 
52 X  2.45 500 1.75 
104 x  2.30 
30 see: 75% of 1-min. 20 sec: 60% of 1-min. 

7. PACKAGE PLANS 
30 DAY PACKAGE 

50 tl 75 ti 100 tl 
Ea   2.2,5 2.00 1.75 

90-DAY PACKAGE 
100 ti, ea  2.25 150 ti, ea  1.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  40 25 15 5 
10. SPECIAL FEATURES 
Headlines and/or Weather, ea  3 

SUMTER (3 AM; 1 FM) 
Sumter County-Map Location E-5 

See SRDS consumer market map and del.. st begin-
ning of the State. 

WDXY 
1960 

Media Code 4 242 8820 7.00 

WDXY, Inc., Box 1269. 814 Boulevard ltd., Sumter, 
S. C. 29150. Phone 803-775-2321. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-W. C. Rothman. 
Sales Manager-Joe Anthony. 

2. REPRESENTATIVES 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
1000 w. day. 250 w. night; 1240 kc. Non-directional. 
Operating schedule: 5:45 am-midnight. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 3b. 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 20e. 22e. 22b, 23e. 24e. 26. 28b, 29a. 
Contracts: 40e. 42e. 45. 46, 47e, 48. 
Comb.; Cont. Discounts: 60e. 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70e. 70e. 71a, 73a. 
Member: Carolina Radio Network. 
Affiliated with KBS. 

TIME RATES 
Rates effective   

Rates received January 10, 1966. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 ti  6.00 104 ti  4.80 
13 ti 5 70 156 ti  4.20 
26 ti  5.40 260 ti  . 3.80 
52 ti  5.10 

7. PACKAGE PLANS 
1 MINUTE OR LESS ROS 

PER WK: 25 ti 30 ti 40 ti 
1-8 wk  3.50 3.25 3.00 
9-13 wk  3.00 2.75 2.50 

WFIG 
1940 

Media Code 4 242 8925 4.00 
WFIG, Inc., Drawer 38, 45 N. Main St.. Sumter, 

S. C. 29150. Phone 803-773-7305. 

STATION'S PROGRAMMING DESCRIPTION 
WFIG: Programmed for general interest. 
Modern country and western music. AIR PERSON-
ALITIES handle all segments. NEWS: at top of 
every hour. 1 mobile unit covers on spot news, traffic 
and special events. 1 remote unit for live coverage 
of pageants, special interest events. Weather reports 
twele hourly. Bulletin board announces community 
interest items at :15 hourly. FARM: 5:45-6:45 am 
snorkel, farm interviews, weather reports. Noon-12:30 
pin, county agent's news & facts for farmers, in co-
operation with university extension service. Women's 
show Sat. 11-11:30 am, extension home economist. 
Live programming of Negro gospel and singing Sun 
9-11 am. Church services live Sat and Sun. Contact 
Representative for further details. Rec'd 1/16/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-John E. Miles. 
Sales Manager-Donald L. Ralph. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1.000 w.; 1290 Ire. Directional-night only. 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
15% time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3e. 3b, 4e. 5. 6e. 
Rate Protection: lob, 11b. 12b. 1313, 146. 
Basic Rates: 22a, 22b, 23e, 24b, 25e. 26, 28a, 29a. 
Contracts: 40e, 45, 46, 47e. 48. 
Comb.: Cont. Discounts: 60a, 61b, 62b. 
Cancellation: 70a. 70e, 71e, 73e. 

TIME RATES 
No. 5 Eff 1/1/69-Rec'd 1/16/69. 

AA-.5:45-6:45 am, 6:45-9 am, *noon-12:30 pm & 
4:30-6:30 pm. 
A-All other times. 

(*) Farm time. 
6. SPOT ANNOUNCEMENTS 

- AA -- - A - 
1 tt  1 x  8.00 6.50 7.00 5.50 
12 ti  52   156 a  7.00 5.50 6.00 5.00 
15 ti   6.00 4.50 5.00 4.00 
20 ti  312 x  5.00 4.00 4.00 3.00 
25 ti  624 a._ ....... 4.00 3.50 3.00 2.50 
30 ti  1000 x  3.00 2.50 2.00 1.50 
15 sec: 50% of 1-min. 

7. PACKAGE PLANS 
ROS 

I min 30 see ID's 
Flat   3.50 3.00 1.50 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 104x 156x 260x 312x 

1 hr  60 57 54 50 45 40 35 30 
1/2 hr  36 30 28 26 24 22 20 18 
1/4 hr  24 22 20 18 16 14 12 10 
5 min  14 12 10 9 8 7 6 5 

WFIG-FM 
1961 

Media Code 4 242 8926 2.00 
WFIG, Inc., Drawer 38, 45 N. Main St., Sumter, 

S. C. 29150. Phone 803-773-7305. 

I. PERSONNEL 
Pres. & Treas.-Thomas P. Tisdale, III. 
Vice-Pres. & Gen'l Mgr.-John E. Mlles. 

2. REPRESENTATIVES 
Southern Spot Sales, Inc. 

3. FACILITIES 
ERP 2,900 w.; 101.3 mc. 
Operating schedule: 8:00 am-midnight daily. EST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See ceded regulations 
See WFIG listing for coded regulations. 

TIME RATES 

Rates are identical to WFIG. See that listing. 

1953 

Subscriber to the NAB Radio Code 
Media Code 4 242 9030 2.00 
Radio Sumter, Inc.. Box 1468, Calbourn Street Ex-

tension Sumter. S. C. 29151. Phone 803-773-7369 
STATION'S PROGRAMMING DESCRIPTION 

WSSC: Programmed for adults in 20-50 age bracket. 
Middle-of-the-road music with some jazz and Broad-
way showtunes. Classical music 11 pm-12M week-
days, 9-11 pm Sun. SPORTS: live coverage et local 
games plus college football and basketball. NEWS: 
16 times daily at :55, local and state news 10 times 
daily, weather every half hour. FARM: segmenta 
6-7 am & noon-1 pm with interviews and crop service 
reports. Live coverage of local pageants and festival 
events. Live Negro quartets Sun 8-11 am. Contact 
Representative for further details. Rec'd 8/3/67. 

I. PERSONNEL 
Pres. & Mgr.-Ed Damron. 
Commercial Manager-John Quackenbush. 

2. REPRESENTATIVES 
T-N Spot Sales. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1340 kc. 

Non-directional 
Operating schedule: 6 am-midnight daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: Is. 2e. 3e. 3d, 4e, 4d, 5, 6a, 7b, 8. 
Rata Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20e, 21b, 21e, 22e. 22b, 23e, 24b, 

26, 20e. 28c. 29e. 30. 
Contracts: 40a, 41, 42e. 43, 44s, 45. 46, 47a, 4b, 

51s, 51b, Mc. 
Comb.; Cont. Discounts: 60e. 60e, 601, 61e. 6214 
Cancellation: 70e, 70e. 71a, 72. 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Tobacco Radio Network, Southeastern Key 
Market Network. 

TIME RATES 
Rates effective February 5, 1957. 
Rates received February 8. 1957. 

S. SPOT ANNOUNCEMENTS 
01 1 min 

or less 
3.50 

  3.40 
  3.30 

3.20 

1 ti  
13 ti 
26 ti 
52 ti  
78 ti 

(•) Transcriptions, oral announcements, or station 
breaks. 

(') 1 min 
or less 

104 tl 3.00 
156 ti  2.90 
260 U................_........., 2.80 
312 ti.   2.20 

The 156 time rate is the na; automotive rate-not 
retroactive-no rebates allowed. 

8. PROGRAM rimE RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x....  50 30 15 9 
DISCOUNTS 

13x- 5% 52a-15% 156x-25% 
26x-10% 104x-20% 260x-40% 

TRAVELERS REST 
Greenville County-May Location B-3 

See SRDS consumer market map and data at beginning 
of the State. 

WBBR 
1964 

C 
Media Cede 4 242 9135 9.00 
Piedmont Broadcasting Co., Inc., Box 456, Travelers 

Rest., S. C. 29690. Phone 803-834-7265. 
STATION'S PROGRAMMING DESCRIPTION 

WBBR: Programmed for general interest. 
AIR PERSONALITIES handle all segments. Country, 
western and gospel music with concentration on local 
recorded talent. Local, regional, national, interna-
tional news and sports plus weather 5 min on hour. 
Headlines and weather on half hour. FARM: news 
5 min twice daily 6:45 am. & 12:15 pm, Editorials 
3 times daily 7:05 am, 1:05 am, & 5:05 um. Com-
munity news and swap shop 5 min daily 10:55 am. 
Local college football, 2 major stock car races. Live 
local talent Sat at 2 pm. Contact Representative for 
further details. Reed 8/4/67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-William H. Kirby. 
Program Director-Allen Riddle. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1,090 w.; 1580 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40e, 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Ell 2/1/68-Rec'd 2/8/68. 
6. SPOT ANNOUNCEMENTS 

1 ti 6 ti 12 tl 
1 min  3.50 3.35 3.10 
30 sec.....   2.50 2.40 2.25 
15 sec  1.75 1.65 1.55 

8. PROGRAM TIME RATES 
PER WK: 1 ti 2 ti 3 tl 4 tl 5 ti Oil 
1 hr  38.00 30.40 28.50 26.60 24.70 22.80 
1/2 hr  26.00 20.80 19.50 18.20 16.90 15.60 
1/4 hr  16.00 12.80 12.00 11.20 10.40 9.60 
5 min.  8.00 6.40 6.00 5.60 5.20 4.80 
Programs and spots cannot be combined to earn lowef 
rate. 

CONTRACT DISCOUNTS 
(For Firm Orders) 

13 wk-3% 52 alc-12% 
ANNUAL PACKAGES 
(Contract Basis Only) 

1000 min.  

UNION 

18 01 24 tl 48 tl 
2.85 2.60 2.40 
2.10 1.95 1.70 
1.40 1.30 1.15 

Union County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WBCU 
1949 

Media Cede 4 242 9240 7.00 

Broadcasting Company of Union, Inc., 210 E. Main 
St., Union. S. C. 29379. Phone 427-2411. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Edward L. B. Osborne 
Vice-Pres. & Seey--James Ir. Cogent. 
Program Dlrector-Bill Kirby. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
1.000 w.: 1460 ke. Directional-night only. 
Operating schedule: 6 am-10:30 um. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb, 2b, 3c, 4e, 4d, 5, 6e, 7b, 8. 
Rate Protection: 15a, 16. 
Basic Rates: 20b, 21d, 226, 23e, 21b, 25e, 26, 27, 

28e. 29b, 32e, 33b. 
Contracts: 40a, 41, 42d, 43, 44b, 45, 46, 47e, 48, 49. 

50, 51e. 
Comb.: Cont. Discounts: 60a. 608. 61e. 62b. 
Cancellation: 70e, 70e. 71e. 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Elf Rec'd 4/7/69. 

6. SPOT ANNOUNCEMENTS 
I x I 3x 260 52x I 04x 300x 

1 min  3.00 2.90 2.80 2.70 2.60 2.50 
30 sec: 80% of applicable 1-min. 
20 sec: 70% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  40.00 22.50 12.50 8.00 5.00 
DISCOUNTS 

13x-5% 52x-12-1/2% 156x-20% 
261-10% 1041-15% 260x-25% 

WALHALLA 
Oconee County-Map Location A-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WGOG 
1959 

Media Code 4 242 9345 4.00 
Oconee Broadcasting Co., Inc., Box 278, Hwy. 183 

South. Walhalla, S. C. 29691. Phone 803-638-3616. 
STATION'S PROGRAMMING DESCRIPTION 

WGOG: Programmed for young married, adults, and 
teens. 
Local news emphasis daily. Mobile news units cover 
area. Live phone reports from state citrate during 
legislative session. Man-on-street taped opinions. 
Town crier type program about county-wide civic. 
church, school events. Services news type program 
about county members in armed forces. 5 min news-
casts on hour. Weather-cast each half hour. Weekly 
interviews with county legislators. SPORTS: snorts 
and weather on half hour, little league baseball and 
college football play-by-play, ' NASCAR races. 
MUSIC: current hits and country rock. Recd 8/7/67. 

I. PERSONNEL 
Pres. á Gen'l Mgr.-Dorothy Friend. 
Vice Pres. & Com'l Mgr.-Edithe Mooneyham. 

3. FACILITIES 
1.000 w. days; 1000 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
Rates net to station. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4a, 5, 6e, 7b, 8. 
Rate Protection: 1013, 11b, 12f. 13b, 14b, 16. 
Basic Rates: 21b, 21c, 22a, 23a, 24b, 24e. 255. 2813. 

20e, 29a, 30. 
Contracts: 40a, 42b, 44s, 45, 46, 50. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70e, 71e, 73b. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 7/1/68-Reed 9/3/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min 
1 x  2.40 1.90 200 ....... 2.10 

2.35 1.85 400 x  1.80 
1.60 
1.40 

15 a  
25 a  2.30 1.80 800 x  
50 x  2.25 1.75 1600 a  
100 a  2.15 1.65 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

(Spots must he used within a 7 day period) 
PER WK: 10 ti 15 ti 25 ti 35 ti 45 ti 55 ti 
1 min  2.20 2.15 2.10 2.05 2.00 1.95 
30 sec  1.70 1.60 1.55 1.50 1.40 1.35 

8. PROGRAM TIME RATES 
I x 15; 25x 50x 

1 hr  40.00 38.00 36.00 34.00 
1/2 hr  24.50 22.50 20.50 18.50 
1/4 hr  14.00 13.00 12.00 11.00 
5 min.  8.50 8.00 7.50 7.00 

WALTERBORO 
Colleen County-Map Location E-8 

See SRDS consumer market map and data at begin-
ning of the State. 

30 see 
1.60 
1.45 
1.30 
1.20 

100x 200x 
30.00 26.00 
16.00 14.00 
9.00 7.00 
6.00 5.00 

WALD 
1947 

Media Code 4 242 9450 2.00 
Walterboro Itadlocasting Co., Inc., Hwy. 17A South. 
1 mile from city limits, Walterboro, S. C. 29488. 
Phones 803-538-5401, 5402. 

I. PERSONNEL 
President-Robert S. Taylor. 
Mgr. & Vice-Pres.-Klein B. Beach, Jr. 

2. REPRESENTATIVES 
David Carpenter Company, 
Donald Cooke, Inc. 

3. FACILITIES 
1,000 w. days; 1060 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4e, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10a, lia, 12a. 13a, 14e, 15a, 15b. 
Basic Rates: 21b, 22e, 22b, 23e, 24b, 25a, 26, 28e, 

20a. 
Contracts: 40e, 41, 44b, 45, 46, 470, 48, 51e, 51b, 

51e. 
Comb.; Cont. Discounts: 60a, COL 61a. 
Cancellation: 70a, 73e. 
Prod. Service's: 60. 81, 82. 
Affiliated with KBS. 
Same rate applies for WLOW and WALD. 10% dis-
count applies on total order when advertiser buys both 
stations. 

TIME RATES 
Elf 3/1/69-Rec'd 2/27/69. 

6. SPOT ANNOUNCEMENTS 
I x I3x 26x 

1 min.  4.00 3.80 3.60 
30 sec  2.75 2.50 2.40 

8. PROGRAM TIME RATES 
I x I3x 26x 

1 hr  40.00 38.00 36.00 
1/2 hr  22.50 21.25 20.00 
1/4 hr  12.50 11.85 11.25 
5 min  6.00 5.70 5.40 

52x 100x 300x 
3.40 3.20 3.00 
2.25 2.15 2.00 

520 1100x 300x 
34.00 30.00 27.50 
18.75 17.50 16.25 
10.60 10.00 9.35 
5.10 4.80 4.50 

MARKETS . . . You'll find that 
many media advertisers give 
you illuminating facts about 
the market they cover - sales 
potential, expenditures of in-
dustries and other vital statis-
tics. 
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WINNSBORO 
Fairfield County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WCKM 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 242 9555 8.00 
Better Broadcasting, Inc., Box 505, 719 Hudson St., 
Winnsboro, S. C. 29180. Phone 803-635-4422. 
STATION'S PROGRAMMING DESCRIPTION 

WORM: NEWS: 5 min on hour, headlines on halt 
hour. Expanded news at 7 am, 8 am, noon & 5 pm. 
Weather: local forecast at :15, 5 min weather round-
ups at 7:25 am. 12:25 pm & 5:05 pm. SPORTS: 
sportsline at :45, 5 min sportcast at 7:45 am, 12:15 
Pm & 5:10 pm. High school football and college 
football. FARM: farm news 15 min program M-17 at 
12:45 pm by members of extension service. MUSIC: 
programming aimed at 20-50 age group 6 am-3 pm. 
Mixture of light top 40, country and western and 
middle-of-the-road. Inspiration song each hour. 
3 pm-sign-off, programmed for teens and young adults 
with top 40 and rhythm and blues. Remote broadcasts 
llve local news coverage available. Contact Repre-
sentativo for further details. Reed 2/3/69. 

I. PERSONNEL 
President-B, L. Williamson. 
General Manager-Talmadge Williamson, 
Program Director-Jerry Tana. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
500 w. days; 1250 he. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 4a, 4d, 5, Ca, 8. 
Rate Protection: 10a. 14a. 
Basic Bates: 20b, 21a, 22b, 24a, 24c, 25a, 26, 28b, 

28e, 320, 33a. 
Contracts: 40a, 41, 43, 44a, 47a, 49, 51a, 51o. 
Comb.; Cont. Distuunts: 60b, 60c, 60g, 60h, 61b. 
Cancellation: 70a, 70d, 71b, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/69-Bec'd 12/12/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 

30 see---- 1.75 

8. PROGRAM TIME RATES 
PER MO: I ti 
1 hr  . 30.00 
1/2 hr 18.00 
1/4 hr . 10.00 
5 min.. 4.00 

WOODRUFF 
Spartanburg County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

60 tl 
1.75 
1.50 
1.25 

4 ti 13 ti 
25.00 20.00 
14.00 12.00 
8.00 7.00 
3.50 3.00 

121) ti 
1.50 
1.25 
1.00 

21+ 
15.00 
10.00 
6.00 
2.50 

WSJW 
1967 

Media Code 4 242 9605 1.00 

S. J. Workman, Box 30, Hwy. 101, Woodruff, S. C. 
29388. Phone 803-476-8189. 

I. PERSONNEL 
President-S. J. Workman. 
General Manager-Bond Thomas. 

3. FACILITIES 
1,000 w. days; 1510 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, Sa, 3b, 3e, 3d, 4a, 4d, 5, 13a, 

7a. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b, 

15e, 16. 
Basic Rates: 200. 206, 21a, 21b, 21e, 21d, 220, 226, 

230, 23b, 24a, 24b, 24e. 25e, 26, 27, 280, 28c, 29a, 
33a. 

Contracts: 40e. 41, 46, 47e, 48, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 601, 61.b. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81„ 82. 

TIME RATES 

ES 7/1/68-Reed 8/21/68. 

6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 104x I56x 260x 312x 
1 min 4.00 3.80 3.60 3.40 3.20 3.00 2.80 2.00 
30 sec 3.50 3.30 3.10 2.90 2.70 2.50 2.30 2.10 

8. PROGRAM TIME RATES 

I hr 
1 60.00 

26 52.00 

104 44.00 
156 a.. ..... ....... 40.00 

312 32.00 

YORK 

1/2 hr 1/4 hr 
35.00 20.00 
32.50 18.50 
80.00 17.00 
27.50 15.50 
25.00 14.00 
22.50 12.50 
20.00 11.00 
18.50 10.50 

5 min 
12.00 
11.00 
10.00 
9.00 
8.00 
7.00 
6.00 
5.30 

York County-Mop Location D-3 
See SRDS consumer market map and data at begin-
ning of the State. 

WYCL 
1955 

1:112C1 
Subscriber to the NAB Radio Code 

Media Code 4 242 9660 6.00 

York-Clover Broadcasting Co., Box 398, U. S. High-
way 321 By Pass, York, S. C. 29745. Phone 8113-
684-4241. 

I. PERSONNEL 
Pres. & Gen'l Mon-Curtis 'Ramon. 

SOUTH CAROLINA 
2. REPRESENTATIVES 

C. K. Beaver & Associates, Inc. 
George T. Hopewell, Ina 
Dallas-Riley Representatives, 

3. FACILITIES 
1,000 w. days; 980 kc. Directional. 
500 w. pre-sunrise. 
Open ached. 6 am (sunrise if earller)-sunset. EST. 

4. AGENCY COMMISSION 
15%; Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 3b, 3e. 3d, 4b, 411. 5. 6a, 7b, 8. 
Rate Protection: 10e, 11c, 12e, 13e, 14e, 15b. 
Basin Rates: 20b, 21a, 21b, 21e, 21d, 220. 23b, 24a, 

24e. 25a, 26, 28e, 29b, 33d. 
Contracts: 40a, 41, 42a, 42e. 43, 49a, 44b, 45, 46, 48, 

510. 51b. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 70b, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 

No. 6 Eft 3/1/68-Rec'd 2/7/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 50x 100x 
1 min.._ ..... 5.50 5.00 4.50 
30 sec  4.80 4.40 4.00 
10 sec.....   3.00 2.75 2.50 

7. PACKAGE PLANS 
PER WK: 20 tI 30 ti 

4.25 4.00 
30 see  3.40 3.20 

2.15 2.00 

8. PROGRAM TIME RATES 
PER WK: I ti 2 ti 3 ti 
1 hr.. ..... 50.00 47.50 45.00 
1/2 hr___ 37.50 35.00 34.00 
1/4 hr  28.00 26.00 25,00 
5 min.._   10.00 9.50 9.00 

250x 
4.25 
3.60 
2.25 

500x 750x 1000x 
4.00 3.75 3.50 
3.20 3.00 2.80 
2.00 1.80 1.60 

40 tl 50 tl 
3.75 3.50 
3.00 2.80 
1.90 1.75 

4 ti 5 tl 6 ti 7 ti 
40.00 35.00 33.00 30.00 
30.00 26.00 25.09 23.00 
22.00 19.00 18.00 16.50 
8.00 7.00 6.50 6.00 
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SOUTH DAKOTA State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. State, County, City, Metro Area Data 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Aberdeen-Brown Pierre-Hughes Rapid City-Pennington Sioux Falls-Minnehaha Yankton--rankton 

Estimates for:  Consumer Spendable I ncome-1968-  Retail Sales-1968  Passes- Farm Gross 
&TATE % Distribution et Familles -Total Rotai! Sales-,   By Selected Store Types  ger Pou- Farm 
CO U NTY-Map Lot. Population Hereoas Per 3000 5000 8000 10000 15000 Per General Home Auto- Service Cars lation Income 

City Household to to to to and Household Food Drug Mdse. Apparel Furn. motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) ($) 4999 7999 9999 14999 over ($000) (5) ($000) ($000) ($000) ($000) ($000) ($000) ($000) (000) (000) (S000)  

SOUTH DAKOTA 
STATE TOTALS  660.9 195.54 1,645,689 8,416 15.6 15.7 18.6 24.3 15.2 1,112,071 5,687 188,000 39,698 113,461 52,176 42,589 207,163 99,400 284.12 138.3 1,075,353 

AURORA F-4  3.9 1.20 7,040 5,867 13.8 10.9 13.1 24.1 17.2 3,503 2,919 840 134 69   37 224 437 1.74 1.7 12,950 
BEADLE F-3  21.4 6.68 58,813 8,804 15.3 15.7 18A 26.0 14.8 47,146 7,058 8,189 1,655 7,610 3,098 2,238 6,740 4,492 9.50 3.4 20,902 
BENNETT C-4  2.4 .66 6,469 9,802 10.3 9.4 11.7 25.2 31.0 4,161 6,305 704 142 218 226 121 715 326 1.26 .9 12,300 
BON HOMME F-5  8.7 2.77 16,300 5,884 14.7 12.9 16.7 23.3 11.6 10,275 3,709 1,884 380 622 182 209 1,152 624 3.91 2.8 20,414 
BROOKINGS G-3  20.9 6.06 46,167 7,618 16.8 16.3 19.5 24.0 10.7 28,782 4,750 4,944 854 2,265 2,065 537 5,133 2,677 8.31 4.2 28,683 
BROWN F-1  34.9 10.44 92,346 8,845 18.1 18.5 19.1 22.8 12.9 83,590 8,007 11,933 2,337 12,606 5,403 4,054 17,048 6,142 15.92 4.2 28,799 

Aberdeen  26.2 7.97 66,275 8,316 71,255 8,940 10,367 2,061 12,286 5,479 3,676 15,488 5,096   
BRULE E-4  6.1 1.86 14,654 7,878 13.4 14.2 18.5 27.9 18.5 11,744 6,314 2,036 238 662 459 284 1,759 1,315 2.54 1.6 13,553 
BUFFALO E-3  1.4 .34 2,064 6,071 16.0 11.4 15.5 19.4 12.0 817 2,403 282   148   165 42 3 5,573 
BUTTE B-2  8.5 2.65 25,063 9,458 12.9 15.2 17.9 27.9 22.1 17,082 6,446 2,817 574 1,228 691 213 2,860 2,111 3.51 1.7 18,596 
CAMPBELL E-1  3.2 .90 7,105 7,894 7.9 14.3 15.4 30.9 22.2 2,218 2,464 510 83   68 412 231 1.25 1.5 12,431 
CHARLES MIX F-5  8.5 2.39 19,465 8,144 11.9 9.9 12.3 26.8 23.4 13,204 5,525 2,516 426 1,147 197 163 1,030 764 4.25 3.5 23,728 
CLARK G-2  5.7 1.81 12,715 7,025 11.4 9.8 15.6 28.4 18.8 7,899 4,364 1,089 202 425 108 169 1,145 1,167 2.72 2.7 14,586 
CLAY G-5  10.6 3.08 26,131 8,484 15.4 15.2 18.4 25.4 14.0 14,383 4,670 2,150 505 611 762 473 3,014 1,403 4.57 2.2 24,453 

CODINGTON G-2  20.1 5.99 52,137 8,704 17.0 15.1 19.4 24.8 14.4 42,290 7,060 7,709 925 5,882 1,770 1,818 6,774 3,711 9.22 2.6 14,631 
CORSON D-1  5.0 1.26 9,765 7,750 13.6 10.9 13.1 22.4 20.7 4,266 3,386 1,090 125 96 49   628 470 1.56 1.6 14,355 
CUSTER B-4t  3.7 1.21 12,285 10,153 13.9 12.1 17.8 30.8 20.1 5,514 4,557 1,320 162 123 247 68 805 1,068 2.00 .8 6,671 
DAVISON F-4  16.3 5.07 46,663 9,204 16.5 15.3 18.2 24.7 16.1 49,359 9,736 7,215 1,844 6,744 3,012 2,534 12,073 3,741 7.97 1.9 11,322 
DAY G-2  8.6 2.64 19,604 7,426 12.5 11.3 14.6 26.9 19.6 13,098 4,961 1,958 493 932 326 257 2,455 881 4.01 3.3 14,157 
DEUEL G-2  5.5 1.64 12,150 7,409 10.7 10.9 14.2 27.9 20.8 5,916 3,607 924 116 283 94 137 886 518 2.70 2.7 14,593 
DEWEY D-2  4.7 1.23 9,609 7,812 14.7 11.6 15.0 23.5 18.9 5,474 4,450 1,605 81 246 64   1,168 746 1.39 1.1 7,914 
DOUGLAS F-4  3.9 1.16 7,785 6,711 10.5 10.3 17.4 29.1 16.4 5,034 4,340 823 151 232 121 28 832 373 2.07 2.1 11,401 
EDMUNDS E-2.  3.7 1.09 11,834 10,857 8.3 7.6 9.1 28.0 36.7 9,481 8,698 1,349 191 99 201 26 2,197 1,077 2.33 2.0 12,670 
FALL RIVER B-4  11.2 3.41 30,300 8,886 21.6 17.1 22.5 22.6 9.7 11,690 3,428 2,805 572 451 531 685 2,234 1,064 3.42 .8 8,577 
FAULK E-2  4.0 1.21 8,145 6,731 12.4 12.3 17.9 24.2 17.3 4,781 3,951 1,160 203 312 82 172 509 506 1.76 1.6 11,072 
GRANT G-2  9.3 2.76 19,278 6,985 13.6 13.3 17.5 24.6 15.4 11,783 4,269 1,734 335 720 262 480 2,007 2,084 3.97 3.0 16,896 
GREGORY E-4  6.0 1.85 17,452 9,434 9.7 9.2 11.2 22.0 34.6 10,932 5,909 2,280 332 456 265 535 1,593 956 3.12 2.6 15,560 

HAAKON C-3  3.4 1.01 8,688 8,602 10.9 15.8 16.2 29.1 19.4 7,166 7,095 1,002 169 515 269 284 1,683 913 1.19 1.0 11,574 
HAMLIN G-3  5.0 1.57 10,344 6,589 12.6 10.3 14.4 27.2 17.3 5,619 3,579 1,219 97 359 20   710 607 2.63 2.2 14,969 
HAND E-3  5.8 1.68 12,820 7,631 10.4 11.2 14.2 27.5 23.4 8,374 4,985 1,296 208 777 168 25 1,872 634 2.68 2.6 20,192 
HANSON F-4  4.0 1.13 6,540 5,788 12.4 11.5 16.2 24.9 14.9 2,282 2,019 541 82 124   205   139 1.56 2.0 10,736 
HARDING B-1  2.1 .59 7,008 11,878 6.2 11.0 12.4 22.7 40.5 1,903 3,225 338   142   456 201 71 1.1 12,044 
HUGHES E-3  14.1 4.07 42,694 10,490 13.2 15.4 23.2 28.2 16.6 28,554 7,016 5,343 1,424 1,764 2,348 1,540 6,244 2,440 5.03 .7 7,167 

Pierre  13.2 3.86 37,181 9,632 27,436 7,108 5,303 1,229 1,556 2,350 1,540 6,012 2,192   
HUTCHINSON F-4  10.9 3.39 17,694 5,219 14.7 12.7 18.2 22.1 10.7 13,842 4,083 1,282 436 1,146 208 255 1,667 1,072 4.74 3.9 24,746 
HYDE E-3  2.2 .68 5,039 7,410 11.5 12.9 14.7 24.9 19.9 3,232 4,753 810 48 143 75 89 231 693 1.01 .9 10,270 
JACKSON C-4  1.7 .49 5,070 10,347 13.1 13.1 16.4 26.7 26.3 3,357 6,851 754   186 35   421 541 76 .4 4,564 
JERAULD F-3  3.7 1.17 6,172 5,275 15.1 12.5 19.7 21.0 9.6 2,192 1,874 376 85   33 35 425 358 1.46 1.4 9,284 
JONES D-3  1.7 .49 4,373 8,924 12.6 12.2 14.6 24.7 24.9 3,956 8,073 838   155   508 496 83 .6 8,318 

KINGSBURY G-3  8.4 2.65 18,298 6,905 12.3 12.9 20.2 29.4 14.8 12,316 4,648 2,151 319 437 191 309 2,811 891 3.73 3.0 26,077 
LAKE G-3  11.5 3.46 27,219 7,867 13.6 15.2 18.1 26.9 16.3 17,101 4,942 2,774 455 525 1,352 569 3,790 1,252 5.07 2.8 25,430 
LAWRENCE A-3  16.9 5.12 48,423 9458 21.3 17.5 22.8 24.0 10.0 26,204 5,118 6,114 854 2,494 1,490 598 6,321 2,293 7.06 .7 4,742 
LINCOLN G-4  11.9 3.71 26,218 7,067 14.0 13.2 17.6 24.9 14.5 10,545 2,842 2,338 426 564 204 195 1,575 791 5.61 3.7 38,838 
LYMAN E-4  4.0 1.14 9,467 8,304 10.8 13.3 16.6 27.0 23.1 5,239 4,596 1,641 158 240   782 608 1.58 1.2 12,416 
McCOOK G-4  7.3 2.19 15,759 7,196 11.2 11.5 13.9 24.7 21.9 8,128 3,711 1,463 60 351 24 49 1,400 511 3.36 3.3 18,728 
McPHERSON E-1  3.7 1.11 10,112 9,110 9.0 8.8 11.5 28.5 29.8 6,921 6,235 1,422 244 452 83 89 656 885 2.16 2.1 13,998 
MARSHALL G-1  5.4 1.63 12,726 7,807 12.2 10.6 14.9 27.0 19.6 9,871 6,056 1,398 287 319 370 51 2,316 1,381 2.65 2.2 14,260 
MEADE B-3t  12.2 3.39 32,813 9,679 15.4 15.3 19.0 25.0 17.5 13,905 4,102 2,589 787 668 717 395 2,706 1,111 4.31 2.5 21,668 
MELLETTE D-4  2.3 .60 4,264 7,107 14.0 11.0 12.3 18.1 20.7 1,232 2,053 80 42 263   34 237 147 81 .8 9,413 
MINER G-3  3.9 1.19 8,763 7,364 11.8 8.7 13.0 28.3 20.5 5,816 4,887 750 247 328 75   937 250 2.18 2.0 11,840 
MINNEHAHA G-4  95.6 28.68 269,065 9,382 18.0 20.2 22.5 22.1 10.9 197,067 6,871 30,428 11,201 29,814 11,272 9,469 38,013 13,859 42.48 4.9 51,939 

Sioux Falls  75.0 22.98 222,707 9,691 176,748 7,691 28,431 10,901 29,275 11,255 9,075 35,918 11,067 
Sioux Falls 
Metro Area  95.6 28.68 269,065 9,382 18.0 20.2 22.5 22.1 10.9 197,067 6,871 30,428 11,201 29,814 11,272 9,469 38,013 13,859 42.48   

MOODY G-3  8.1 2.28 15,952 6,996 11.5 12.7 17.5 27.9 17.5 7,428 3,258 1,456 177 306 229 87 1,028 774 3.28 3.2 28,128 
PENNINGTON B-3t  69.8 20.22 185,715 9,185 21.6 20.5 21.3 20.4 10.1 130,311 6,445 21,760 4,882 13,692 7,001 7,977 28,607 11,603 26.84 1.7 12,915 

Rapid City  48.7 14.59 144,089 9,876 119,482 8,189 20,157 4,598 13,221 6,849 7,697 25,940 9,779 
Rapid City Metro 
Area  69.8 20.22 185,715 9,185 21.6 20.5 21.3 20.4 10.1 130,311 6,445 21,760 4,882 13,692 7,001 7,977 28,607 11,603 26.84   

PERKINS C-1  4.5 1.34 15,898 11,864 8.0 10.5 12.6 29.1 33.2 8,988 6,707 1,870 220 599 402 275 1,440 963 2.07 1.7 16,998 
POTTER E-2  4.3 1.24 11,008 8,877 13.6 12.0 16.7 27.4 21.2 8,970 7,234 1,209 355 158 415 354 1,590 949 1.98 1.2 11,356 
ROBERTS G-1  10.8 3.10 21,450 6,919 13.1 11.3 16.0 26.7 15.7 15,408 4,970 2,000 337 2,454 257 483 2,344 1,109 4.68 4.2 21,246 
SANBORN F-3  3.5 1.07 8,641 8,076 9.9 10.6 15.8 30.3 21.4 3,820 3,570 843 50 80   84 764 231 1.76 1.6 13,630 
SHANNON C-4  5.3 1.11 7,355 6,626 17.1 10.8 12.7 19.3 12.1 1,694 1,526 391 34 618   86 556 1.22 3 5,608 
SPINK F-2  10.7 3.05 21,070 6,908 14.1 13.1 16.9 25.9 14.7 14,872 4,876 2,133 432 753 389 754 3,105 2,425 4.34 3.2 18,698 

STANLEY D-3  5.0 1.35 11,318 8,384 16.0 19.2 22.1 28.7 13.9 4,156 3,079 529 90 141   78 1,360 581 1.15 .6 8,749 
SULLY E-3  2.4 .70 6,770 9371 8.7 13.5 16.9 26.9 25.2 2,438 3,483 407 76 116 61   509 250 99 1.1 11,910 
TODD D-4  3.9 .90 6,245 6,939 15.7 10.2 11.2 21.0 15.4 2,544 2,827 449   820   891 1.47 1.1 10,510 
TRIPP E-4  8.1 2.36 22,189 9,402 10.2 12.7 14.9 26.4 26.3 15,053 6,378 2,889 479 463 511 366 3,006 1,265 3.60 2.7 22,653 
TURNER G-4  10.6 3.45 20737 6,011 14.9 13.4 19.1 23.8 10.1 10,266 2,976 1,909 341 991 109 285 1,386 1,063 4.86 3.6 30,932 
UNION G-5  9.6 2.98 22,919 7,691 11.1 13.8 16.6 27.9 19.9 11,314 3,797 1,896 392 479 153 325 1,391 1,660 4.64 3.2 31,242 
WALWORTH E-2  8.1 2.43 21,883 9,005 15.4 14.9 18.0 24.8 18.3 17,287 7,114 2,368 441 919 543 339 4,341 1,319 3.30 1.2 13,502 
WASHABAUGH C-4  .3 .08 2391 29,888 2.7 3.3 0.7 21.3 68.0 186 2,325 68   54   80 .32 .6 5,251 
YANKTON G-5  17.8 4.84 38,059 7,863 17.5 15.3 19.2 23.0 12.1 37,243 7,695 6,685 703 4,684 2,957 1,685 5,052 2,452 7.94 3.1 23,974 

Yankton  14.0 4.33 21,061 4364 34,013 7,855 6,258 703 4,285 2,957 1,583 4,737 1,949 
ZIEBACH C-2  2.2 .54 5,181 9,594 10.4 12.6 13.6 24.5 27.7 849 1,572 325   181   107 .66 .7 8,056 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on milita-y posts in these counties. 
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SOUTH DAKOTA 

SOUTH DAKOTA 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT SAVING TIME 

STATE NETWORK 

South Dakota Salesmaker Stations 
Comprised of: 

KABR-Aberdeen KISD-Sioux Falla 
KBRK-Brookings KWAT-Watertown 
%LW-Huron KYNT-Yankton 
ROLY-Mobridge 

Media Code 4 243 0350 1.00 " 
Business Office-c/o Radio Station !MAT, Water-

town. S. D. 57201. 
I. PERSONNEL 
Manager-Ross E. Case (KWAT). 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 

3. FACILITIES 
See individual station listing. 

4. AGENCY COMMISSION 
15%; no cash discount. Invoices monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4e, 44, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 22e, 23e. 29a. 
Contracts: 40a. 
The stations may be bought in any combination, of-
fering one clearance, 1 billing and affidavit. 

TIME RATES 
Rates effective  
Rates received July 6, 1904. 

Class A-6:30-9:00 am, 11:00 am-1:00 pm and 5:00-
7:00 pm. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
1 MINUTE 

1 ti  43.00 260 ..... 85.00 
26 ti  42.00 312 34.00 
52 tl  39.00 624 33.00 
156 ti  37.00 

CLASS B 
1 35.00 260 ti.  29.00 
26 ti_______ 34.00 312 1.1   28.00 
52 ti_....._______...... 32.00 624 27.00 
156 ti.  __ 31.00 
30 seconds-75% of earned 1-minute rate. 
10 seconds-50% of earned 1-minute rate. 
COMBINATION RATES 
Any combination of Dakota Salesmaker Stations 
(both for North and South Dakota) earn discounts 
in any combination. For specific combination rates 
on less than full network, please call or vrrite 
Spot Time Sales, Inc., or Wm. Humphreys for 
costs. Additional discount accrues to the advertiser 
using the Salesmaker Stations in both North Dakota 
and South Dakota. For individual rates see separate 
listing for each Salesmaker station. 

ABERDEEN (2 Am) 
Brown County-Map Location F-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KABR 
1933 

e 
Subscriber to the NAB Radio Code 

Media Code 4 243 0700 7.00 
Transmedia, Inc., Box 75, 117-1/2 S. Main, Aber-

deen, S. D. 57401. Phone 605-225-1420, 

I. PERSONNEL 
General Manager-Jeff Salem. 
Program Director-Glenn Douglas. 
Sales Manager-J, D. Denis. 

2. REPRESENTATIVES 
Jack Muslo & Co., Inc. 

3. FACILITIES 
1000 w. days; 1420 kg. Non-directional. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is, 3b, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 
Basic Rates: 22e, 23a, 24a, 26, 28b, 29e. 
Contracts: 42b, 45, 46. 47a. 
Comb.: Cont. Discounts: 60b, 61b, 61c, 62b, 62e. 
Cancellation: 71a. 73a. 
An advertiser cancelling a contract prior to the agreed 
expiration date is subject to the earned rate; with the 
difference due the station by the following 10th of the 
month. 
Member: South Dakota Salesmaker Stations. 

TIME RATES 
Rates effective April 1. 1961. (Card No. 4.) 

Rates received April 6. 1961. 

6. SPOI ANNOUNCEMENTS 
1 MINUTE 
CLASS A 

(7:00-9:00 am Mon thru Sat; 11:00 am-1:00 
pm and 5:00-7:00 pm Mon thru Sun) 

Per week: 1 wk. 4 wks. 13 wks. 26 wks. 52 wks. 
5 times_ 7.00 6.50 6.90 5.95 5.60 

10 times_ 6.30 5.90 5.65 5.35 5.00 
15 times_ 5.75 5.40 5.20 4.90 4.60 
20 times_ 5.60 5.25 5.00 4.75 4.45 

CLASS /1 
(All other times) 

Per week: 1 wk. 4 mks. 13 wks. 26 wks. 52 wks. 
5 times.. 5.40 5.10 4.85 4.60 4.30 

10 times_ 4.85 4.55 4.35 4.10 3.90 
15 times_ 4.45 4.20 4.00 3.80 3.55 
20 times_ 4.30 4.05 3.90 3.65 3.45 

30 seconds-70% of applicable 1-minute rate. 
10 neronds-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
-CLASS A-
1/4 10 5 1/4 10 5 
hr. min. min. hr. min. rain. 

1 time_ 32.00 24.00 16.00 25.00 19.00 14.00 
26 times 27.60 20.40 13.60 22.50 17.10 12.60 
52 times 24.50 18.60 12.40 21.25 16.15 11.90 

156 times 22.40 16.80 11.20 17.50 13.30 9.80 
260 times 20.00 15.00 10.00 15.00 11.40 8.40 
812 times 17.60 19.20 8.80 13.75 10.45 7.70 

KSDN 
1947 

e 

-CLASS B-

Subscriber to the NAB Radio Code 
Media Code 4 243 1050 6.00 
Aberdeen News Co., 2-1/2 miles S. W.. on Hwy. 281. 

Aberdeen, S. D. 57401. Phone 605-225-5930. 
I. PERSONNEL 
General Manager-Stanley J. Olson. 
Sales Manager-H. O. Schumacher. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
Minneapolis-William L. Hurley. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w.; 930 kc. Directional-night only. 
Operating schedule: 7:00 am-midnight Sun; 6:00 am-
:midnight weekdays. CST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 9d, 5, 6a, 7a, 8, 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a. 46. 
Comb.; Cont. Discounts: 60b, 60k, 61e. 61e, 
Cancellation: 11e. 73a. 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
Eft Itec'd 7/5/68. 

A-6-9 am, 11:30 am-i pm & 5-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I x 13x 26x 52x 
1 min 8.80 8.35 7.90 7.50 
30 sec 6.05 5.80 5.45 5.15 
10 sec 3.95 3.80 3.60 3.35 

CLASS B 
1 min 6.60 5.85 5.65 5.60 
30 sec 4.75 4.25 4.15 4.10 
10 sec 3.30 2.95 2.85 2.80 

8. PROGRAM TIME RATES 
CLASS A 

Ix 13x 26x 52x 156x 260x 312x 
1/4 hr. 35.20 32.55 30.35 26.95 24.65 22.00 19.35 
10 min.  26.40 24.40 22.45 20.45 18.50 16.50 14.50 
5 min.  17.60 16.30 14.95 13.65 12.30 11.00 9.70 

CLASS B 
1/4 hr  20.40 19.60 18.85 17.65 16.80 15.85 14.20 
10 min___ 15.95 15.70 15.50 14.40 13.40 12.60 10.65 
5 min.  12.50 12.00 11.60 10.95 10.35 9.90 8.45 

BELLE FOURCHE 
Butte County-Map Location B-2 

See SRDS consumer, market map and data at begin-
ning of the State. 

156x 
7.05 
4.85 
3.15 

5.55 
4.00 
2.75 

260x 
6.60 
4.55 
2.95 

5.50 
3.95 
2.70 

312x 
6.15 
4.25 
2.80 

5.45 
3.85 
2.65 

KBFS 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 243 1400 3.00 
Joseph F. Hopp, Box 316, 711-1/2 State St., Belle 

Fourche, S. D. 57717. Phone 605-892-2571. 

I. PERSONNEL 
Sales Manager-Joseph RM. 
Program Director-Alan Herbert. 

2. REPRESENTATIVES 
Gene Bolles Company. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 6:00 am-10:00 pm Mon Mini Sat; 
7:00 am-10:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 3b, 3d. 40. 5, 6a. 
Basic Rates: 25e. 27. 290. 
Contracts: 40a. 43, 44a, 44b, 45. 49. 
Comb.; Cont. Discounts: 60a, 615, 62e. 
Cancellation: 700. 
Prod. Services: 82. 
Affiliated with NAS Radio Network. 
Member: South Dakota Salesmaker Stations. 

TIME RATES 
Rates effective January 29, 1963. 
Rates received January IL 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

1 ti______ 5.65 4.50 52 ti.................. 5.00 3.80 
13 5.55 4.25 156 tL_____ 4.75 3.50 
26 ti  5.25 4.05 300 4.50 3.25 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  35.00 21.00 12.50 8.50 7.50 
DISCOUNTS 

131- 9% 52x-26% 300x-46% 
26x-17% 156x-34% 

BROOKINGS (1 AM; 1 FM) 
Brookings County-Map Location G-3 

See SltDS consumer market map and data at begiD 
fling of the State. 

KBRK 
1955 

C 
Subscriber to the NAB Radio Code 

Media Code 424.3 1505 9.00 
Brookings Broadcasting Co., 507-1/2 Main Ave.. 

College Theatre Bldg., Brookings, S. D. 57006. 
Phone 629-6233. 

I. PERSONNEL 
General Manager-R. J. Reimers, 
Sales Manager-Grant  Peterson. 
Program Director-E. J. Platek, 

2. REPRESENTATIVES 
Jack Masia & Co., Inc. 

3. FACILITIES 
1,000 w. days; 1430 hr. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non.simulcast facilities see 
KBRK-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 4e. 5, 6e. 713. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 141), 15b, 
Basic Rates: 20b. 21c, 21d, 22e, 22b, 23a, 24b, 25a, 

26, 28e, 28e, 29e, 30. 33a. 
Contracts: 40a, 41, 42e, 43, 44e. 45, 46, 47e, 51a, 

51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601 

61c, 62d. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Member: South Dakota Salesmaker Stations. 

TIME RATES 
Rates effective July 1, 1964. 
Rates received July 6, 1964. 

Class A-6:30-9:00 am Mon thru Sat; 11:00 am-
1:00 pm and 5:00-7:00 pm Mon thru Sun. 
Class B-Sign-on-11:00 am Sun; Sign-on-6:30 am 
and 9:00-11:00 am Mon thru Sat and 1:00-5:00 pm 
and 7:00 pm-Sign-off Mon thru Sun. 

6, SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min 30 sec 
1 ti  6.50 4.55 260 ti.............. 5.35 3.75 
26 ti  6.20 4.40 312 5.25 3.70 
52 ti  5.85 4.10 624 ti 5.20 3.65 
156 ti  5.50 4.00 

CLASS B 
1 ti  5.00 3.50 260 4.15 2.90 
26 ti  4.75 3.40 312 ti._.....- , 4.10 2.85 
52 ti  4.50 3.15 624 ti...........-- 4.00 2.80 
156 ti  4.35 3.05 

8. PROGRAM TIME RATES 
CLASS A 

1/4 hr. 10 min. 5 min. 
1 time  26.00 19.50 13.00 

26 times  24.00 18.00 12.00 
52 times__ ......   22.00 16.50 11.00 

104 times. ...... _______   20.00 15.00 10.00 
156 times______ ...... _ ........ 18.00 13.50 9.00 
260 times  16.00 12.00 8.00 

CLASS B 
1 time._   20.00 15.00 10.00 

26 times......__........   18.00 13.50 9.00 
52 times  16.00 12.00 8.00 

101 times  14.00 10.50 7.00 
156 times .......   12.00 9.00 6.00 
260 times  10.00 7.50 5.00 

KBR K-FM 
1966 

C 
Media Code 4 243 1506 7.00 
Brookings Broadcasting Co., 507-1/2 Main Ave., 

Brookings, S. D. 57006. Phone 605-692-8233, 
I. PERSONNEL 
General Manager-R. J. Reimers. 
Sales Manager-Grant Peterson. 
Program Director-E. J. Platek. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
ERP 3,000 w.: 94.3 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 178 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see KBRK. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
See KBRK listing for coded regulations. 

TIME RATES 

Rates aro identical to KBRII. See that listing. 

DEADWOOD 
Lawrence County-Map Location A-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KDSJ 
1946 

Media Code 4 243 1855 8.00 
John, Eli and Barry Daniels. 745 Main St., Dead-

wood, S. D. 57732. Phone 186. 
I. PERSONNEL 
Gen'l & Bus. Mgr.-Harry Daniels. 

S. FACILITIES 
1.000 w.; 980 kc. DIrectional-night only. 
Operating schedule: 6:00 am-10:00 pm weekdays; 
7:00 am-0:O0 nm Sun. MST. 

4. AGENCY COMMISSION 
15/0 time and talent: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4a. 4c. 5, Ca. 
Rate Protection: 15b. 
Basle Rates: 200. 22e, 22b, 23a, 29e. 
Contracts: 40e. 46. 
Comb.: Cont. Discounts: 60a, 61b, 62b, 62e. 
Cancellation: 705, 70e, 71a, 73e. 

Sold in combination with KRSD, Rapid City, S. D. 
See that listing for combination rates. 

TIME RATES 
Elf 1/1/67-Rec'd 12/28/66. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 156x 300x 

1 min  5.50 5.25 5.00 4.50 4.00 3.50 
30 sec  4.50 4.25 4.00 3.50 3.00 2.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1-5. x 25.00 18.00 00.00 9.00 7.00 
FREQUENCY DISCOUNT 

Over 52x-10%. 
10. SPECIAL FEATURES 
Weather reports, temperature and sports. 
Add 20% to announcement charges if tag line is re-
quired. 

HOT SPRINGS (1AM; 1 FM) 
Fall River County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KOBH K 0 B H-FM 
1958 1963 

MCI 
Media Code 4 243 2205 5.00 
Maier Short, Box 611, Hot Springs, S. D. 57717. 
Phone 605-745-3152. 

I. PERSONNEL 
President-Russell M. Stewart. 
Gen'l & Sta. Mgr.-Fredrick M. Walgren. 
Sales Mgr. & Prov. DIr.-11, Del Brandt. 

3. FACILITIES 
500 w. days; 580 kg. Non-directional. 
Operating schedule: 5:30 am-local sunset. MST. 
FM FACILITIES 
ERP 1,150 w.; 96.7 mc. 
Operating schedule: 2:00-10:00 pm. MST. 
Antenna ht.: 295 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 20th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e, 4a, 4d, 6a, 70, 8. 
Rate Protection: 10a, 11a, 12e. 1314 14e, 15b. 
Basic Rates: 20b, 21e, 22e, 23b, 24b, 25b, 26, 28a, 

28c, 29e, 30, 33d. 
Contracts: 40a, 42d, 44b, 46, 47a, 48, 49, 51e. 
Comb.: Cont. Discounts: 60e, 61b, 62b. 
Cancellation: 70b, 704, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective May 1. 1964. 

Rates received April 27, 1964. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 see 
1 ti  4.00 3.00 52 ti  3.25 2.50 
13 ti  3.75 2.85 156 tL - 3.00 2.25 
26 ti  3.50 2.70 312 tL..--..-... 2.75 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti. 50.00 30.00 22.50 9.00 
13 tL  47 50 28.50 20.00 8.50 
26 ti.  45.00 27.00 17.50 
52 U.  42.50 25.50 13.00 7.00 
156 tL  35.00 21.00 10.00 5.75 
312 ti  25.00 15.00 8.00 4.00 

HURON 
Beadle County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State 

KIJV 
1947 

GEICI 
Subserlber to the NAB Radio Code 

Media Code 4 243 2555 3.00 
James Valley Broadcast Co., Box 1407, 1726 Dakota 

St.. Huron. S. D. 57350. Phone 605-352-8621. 
I. PERSONNEL 
Manager-Max E. Staley. 
Commercial Manager-Larry Galligher. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

3. FACILITIES 
1,000 w.; 1340 kg. Non-directional. 
Operating schedule: 6:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11a, 120. 11e. 14e. 
Basic Rates: 21e, 21b, 21d, 22a, 24c, 28a, 28c, 29a, 

32b, 220. 
Contracts: 40a. 41, 44a, 46, 47e. 
Comb.; Cont, Discounts: 60e, 61a, 62a, 62d. 
Cancellation: 70e. 70c. 71a, 
Prod. Services: 82 
Affiliated with MRS Radio Network. 
Member: South Dakota Salesmaker Stations. 

TIME RATES 
Rates effective April 1, 1961. 
Rates received March Si. 1861. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

(7:00-9:00 am Mon thru Sat; 11:00 am-1:00 
pm. and 5:00-7:00 pm Mon thru Sun) 

30 seconds: 1 wk. 4 wks. 13 wks. 26 wks. 52 wks. 
mes 4.75 4.45 4.30 4.00 3.80 

10 times 4.30 4.00 3.85 3.65 3.45 
15 times 3.90 3.70 3.60 3.35 3.15 
20 times 3.80 3.60 3.35 3.20 3.00 

1 minute: 
5 times 6.75 6.35 6.10 5.75 5.40 

10 times 6.10 5.75 5.50 5.20 4.90 
15 times 5.60 5.25 5.05 4.80 4.50 
20 times 5.40 5.05 4.85 4.60 4.30 

CLASS B 
30 seconds: (All other times. 
5 times 3.65 3.45 3.30 3.10 2.90 

10 times 3.30 3.10 2.95 2.80 2.65 
15 times 3.00 2.85 2.75 2.60 2.40 
20 times 2.90 2.75 2.60 2.50 2.30 

1 minute: 
5 times 5.20 4.00 4.70 4.45 4.15 

10 times 4.70 4.45 4.25 4.00 3.80 
15 times 4.30 4.05 3.90 3.70 3.45 
20 times 4.15 3.90 3.75 3.55 3.30 

ID's-50% of 1-minute rate. 

798 Spot Radio Stations September 1, 1969 



LEMMON 
Perkins County-Map Location C-1 

See SRDS consumer market map and data at beginning 
of the State. 

KBJM 
1966 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 243 2700 5.00 
Lemmon Broadcasting Co., Inc., Box 147, 223 Main 

St., Lemmon, S. D. 57638. Phone 605-374-5747. 
I. PERSONNEL 
President-William Bootz. 
Sta. & Sales Mgr.-Darrell Solberg. 
Program Director-Tom Mahler. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 ke. Non-direc-

tional. 
Operating schedule: 6 am-10 pm. MST. 

4. AGENCY COMMISSION 
15/0 time only; payable upon receipt. 

S. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a. 4a, 4d, 5, Sa. 7b. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 21d, 22b, 23e. 24b, 25a, 28a, 

30, 33a. 
Contracts: 40a, 41, 42e, 92c, 43, 44a, 45. 47a. 49, 

51e. 
Comb.; Cont. Discounts: 60b, 601, 61e. 62b, 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAMF 

Rif 3/1/66-Reed 2/29/68. 
A-6 am-2 pm & 5-7 pm. 
B-2-5 pm & 7 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix I3x 260 52e 104e 156x 3120 
1 min........_ 3.20 2.95 2.80 2.65 2.50 2.35 2.20 
313 sec....._... 2.50 2.40 2.30 2.20 2.10 2.00 1.90 

CLASS B 
I min...._ 2.95 2.80 2.65 2.50 2.35 2.20 2.05 
30 sec.  2.10 2.00 1.90 1.80 1.70 1.60 1.50 

7. PACKAGE PLANS 
SATURATION PACKAGES-30 SECONDS 

15 spots (within 3 days)____-_-____.---- 28.50 
SO spots 7 days)  49.50 
GO spots (within 2 wks) ........... -.-._..__ ...... 93.50 

8. PROGRAM TIME RATES 
CLASS A 

Ix 13e 26e 52e 104e 156e 312e 
1/4 hr___ 15.00 14.70 13.50 12.00 11.00 1.9.10 9.20 
IO min__. 11.05 10.45 9.90 9.50 9.00 8.50 8.00 
5 min  7.50 7.10 6.60 6.10 5.60 5.20 5.00 

CLASS B 
I hr..._.._  32.00 30.40 28.80 27.20 25.60 24.00 22.40 
1/2 hr.__ 19.00 18.25 17.30 16.30 15.35 14.40 13.45 
1/4 hr 12.50 11.25 10.50 10.00 9.50 9.00 8.40 
10 min.  9.60 9.30 9.00 8.60 8.10 7.50 7.00 
5 min__ 6.60 6.30 6.00 5.70 5.40 5.10 4.60 

MADISON (1 AM; 1 FM) 
Lake County-Map Location G-3 

den SRDS consumer market map and data at begin-
ning of the State. 

KJAM 
1958 

• 
Subscriber to the NAB Radio Code 

Media Code 4 243 2905 0.00 
Madison Broadcasting Co., Inc.. Box 549, Madison. 

S. D. 57042. Phone 605-256-4514. 
I. PERSONNEL 
General Manager-John A. Goeman. 

3. FACILITIES 
500 w. days; 1390 ke. Non-directional. 
Operating schedule: 6:00 arn•local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational 'hours. For non-simuleast facilities see 
KJAM-FM. 

1. AGENCY COMMISSION 
/5% on time only; no cash diacounL 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3a. 4e, 5, 6a, 7b, 8. 
Rate Protection: 10b, lle, 12b, 13e, 14b, 15e, 16. 
Basic Rates: 20b, 21d, 22e, 23b, 24b, 2.4e, 25a, 26, 

27, 28e, lia, 30, 32a. 
Contracts: 40e. 41, 42a, 44e, 46, 47e, 49, 50, 51a, 

51b. 
Comb.; Cont. Discounts: 60e. 60e, 601, 62d, 
Cancellation: 70b, 70d, 71e. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 11/1/66-Reed 3/1/67. 

6. SPOT ANNOUNCEMENTS 
AA-6-8 am dc 11:30 am-1 pm. 
A-All other times. 

CLASS AA 1 min St) see 15 see 
 -__ 4.10 3.20 2.70 

20 x  3.80 2.90 2.40 
50 x  3.60 2.70 2.30 
100 x..._,..............._...,,..,...................,  3.40 2.50 2.10 
200 x.  3.20 2.90 1.90 
300 z  2.00 1.70 

 -. 2.60 1.60 1.50 
1000+     2.10 1.30 1.10 

CLASS A 
10% discount on above rates. 

7. PACKAGE7PLANS 
ROS 

(must be used within 7-day period) 
10 ti 20 ti 30 ti 50 ti 100 ti 

1 min.  35 64 90 130 210 
30 sec  25 40 51 70 120 

3. PROGRAM TIME RATES 
Ix 20e 50e 100x 200+ 

1/4 hr.. 35 26 18 12 10 
10 min.  18 15 10 8 6 
5 min  10 8 6 5 4 

KJ AM-FM 
1967 

Media Code 4 243 2906 8.00 
Madison Broadcasting Co.. Inc., Box 549, 115-1/2 

South Egan, M.dison. South Dakota. 57042. Phone 
605-256-4514. 

I. PERSONNEL 
Manager-John A. Goeman. 

3. FACILITIES 
ERP 3.000 w.; 103.1 mc. 
Operating schedule: 6 am-11:30 pm.. CST. 
Antenna ht.: 150 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-11:30 pm. For simulcast facilities see KJAM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a, 5, 6a, 7b. 
Rate Protection: 10b, Ile, 12b, 13e, 14b, 15a, 16. 
Basic Rates: 20b, 21d. 22a, 23b, 24b, 24e, 25a, 26, 

27. 28e, 29a. 30, 32a. 
Contracts: 40e, 41, 42e, 44e. 46, 47e, 49, 50, 51e, 

51b. 
Comb.; Cont. Discounts: 60e. 60e, 601, 62d. 
Cancellation: 70a, 70d, 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 

ICSAM Class AA rates less 20%. No package plans. 

MITCHELL 
Davison County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KORN 
1946 

• GEM 
Subscriber to the NAB Radio Code 

Media Code 4 243 3255 9.00 

Mitchell Broadcasting Asen.. Inc., Box 908, Mitchell 
National Bank Bldg.. Mitchell, S. I). 57301. Phone 
605-996-5621. 

I. PERSONNEL 
General Manager-Raymond V. Eppel. 
Commercial Manager-Gerald R. Eppel. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1490 Ito 

Non-directional. 
Operating schedule: 6:00 am-midnignt weekdays; 
8:00 am-midnight Sun. CST. 

4. AGENCY COMMISSION 
15% on net charges for station time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 1213, 13b, 146, 15a, 15b. 
Basic Rates: 20b, 21a. 13e, 24e. 25a, 26, 28a, 29e. 
Contracts: 40a. 44b, 45, 46, 47e. 48. 
Comb.; Cont. Discounts: 60a, 60e, 61e. 
Cancellation: 70a, 70e. 
Prod. Services: 90. 
Affiliated with MBS. 

TIME RATES 

Eff Reed 6/6/68. 
6. SPOT ANNOUNCEMENTS 
PER WK: 1 tl 5 ti • 10 ti 15 ti 20+ 
1 min  7.00 6.50 6.00 5.50 5.00 
30/20 sec: 80% of 1-min. 10 sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60 36 24 18 12 
WEEKLY DISCOUNTS 

3 per wk-10% 5 per wk-20% 

MOB RIDGE 
Walworth County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KOLY 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 243 3605 5.00 
Mobridge Broadcasting Corp- 114 Third St. East, 

Mobridge, S. D. 57601. Phone 605-845-3654. 

STATION'S PROGRAMMING DESCRIPTION 
HOLY: NEWS: local, 10 & 15 min newscasts. 
FARM: news programming broadcast daily in early 
morning and noon hour featuring local interviews, 
terminal market reports, local auction barn reports. 
Weekly auction market roundup Mon mornings. 
MUSIC: middle-of-the-road. Farm news, interviews, 
news, sports and music 5:30-7:45 am daily. Enter-
tainment and information, including hospital reports, 
until noon. Stock exchange, grain and livestock re-
ports. expanded news report 11:45 am-12:45 pm daily. 
Farm show 12:45 pm, county agents 1 pm daily. 
Personality music show 2:30-5 pm and teen show 5-6 
pm, 7 days a week. Contact Representative for fur-
ther details. Rec'd 10/9/67. 

I. PERSONNEL 
General Manager-Q. P. Coleman. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

3. FACILITIES 
5,000 w.: 1300 kc. Non-directional. 
500 w. pre-sunrise. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 45, 5, 6a, 7e. 8. 
Rate Protection: 10a, 12h, 13h, 14h, 15b. 
Basic Rates: 20b, 21d, 22a, 21e, 24b, 25a, 28e, 28e, 

29e. 

Contracts: 42d, 44a, 45, 46, 47e, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 60h, 61e, 62e. 

62d. 
Cancellation: 70e. 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: South Dakota Salesmaker Stations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/68-Reed 8/26/68. 
AA-6-10 am, 11:44 am-2 Pm & 4-6:30 pm. 
A-5:30-5:59 am, 10-11:44 am, 2-3:59 pm & 6:30-
9:30 pm. 

6. SPOT ANNOUNCEMENTS 
-AA-
1 mln 30 sec 

1 x  5.50 4.90 
13 x  5.20 4.55 
26 x........._ ....... 5.00 4.35 
52 x  4.70 4.10 
104 x  3.90 
156 x  4.40 3.80 

3.05 
312 x  3.45 2.80 
365 x  3.25 2.65 
520 x  3.15 2.55 
780 x  3.00 2.40 
1000 x  . 2.85 2.25 

-A-
I mln 30 ate 
5.05 4.50 
4.80 4.15 
4.60 3.95 
4.30 3.70 
4.05 3.50 
3.85 3.30 
3.10 2.50 
2.75 2.20 
2.55 2.O5 
2.45 1.90 
2.30 1.70 
2.15 1.11) 

8. PROGRAM TIME RATES 
CLASS AA 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60.00 34.00 18.00 15.00 12.50 
13 x  56.00 31.00 16.20 14.10 11.95 
26 x  47.00 28.50 15.10 13.00 10.95 
52 x  36.00 21.90 13.25 11.50 10.50 
104 x  29.90 18.00 12.30 10.25 8.90 
156 x  28.00 15.90 11.25 9.15 8.05 
260 x  24.50 13.50 9.90 7.40 6.20 
312 x  21.50 12.70 8.90 6.90 5.75 
364 x  19.00 11.80 7.80 6.25 5.05 
A-deduct 15%. 

PIERRE (2 Am) 
Hughes County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KCCR 
1959 

Media Code 4 243 3955 4.00 
Agruss Broadcasting, Inc., Box 309, Pierre, S. ID. 

57501. Phone 605-224-7381. 

STATION'S PROGRAMMING DESCRIPTION 
KCCR: Programmed for general interest. AIR PER-
SONALITIES handle all segments and are available 
for remote broadcasts. 1 land mobile and 1 marine 
mobile. 6 am-7 am farm news, markets, weather and 
country & western music. 7-7:30 am, 8-8:30 am, 
noon-12:30 pm, 5:30-6 pm & 9:45-10:15 pm news. 
weather, markets, sports. 7:30 am-noon Sc 2-5:30 pm. 
middle-of-the-road music. 1-2 pm country 8c western 
music. 6-6:30 pm public affairs programming. 12:30-
1 pm phone interviews and hospital reports. NEWS 
5 min every 30 min. 6:30-9:45 pm rock and roll. 
SPORTS, major league baseball, college & high 
school football, high school basketball. Heavy leal 
news coverage. Contact Representative for further 
details. Reed 7/10/67. 

I. PERSONNEL 
General Manager-Tony Dean. 
Operations Director-Lou Novak. 
News Director-John Dee. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. night; 1240 ke. Non-directional. 
Operating schedule: 6:00 am-midnight. CST. 

4. AGENCY COMMISSION 

15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

Genral: lb, 2b, 3e, 4e. 5, 6a, 8. 
Rate Protection: 10a, 11a, 12a, 13e, 14a. 
Basic Rates: 21a, 21d, 22e, 24b, 25e, 28e, Sc. 

29e, 30. 
Contracts: 40e, 41, 42b, 44b, 46, 48, 
Comb.; Cont. Discounts: 60a, 60e, 61a. 
Cancellation: 71e, 72, 73e. 
Prod. Services: 82. 
Special program expense for services additional to 
those supplied with the purchase of time must be 
borne by advertiser. 
Affiliated with KBS. 
Sold In combination with KRAK, Cedar Rapids, Mee 
that listing. 

TIME RATES 

Rates effective September 1. 1963. 
Rates received September 5, 1963. 

6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 nec 
1 ti ........... _ ..... - ......... _______ ..... __ 5.25 4.00 2.60 
13 ti - 5.00 3.75 245 
26 ti  4.75 3.50 2.30 
52 ti _ -____ 4.50 3.25 2.15 
104 U._ ....... ._.._ ........... ____.-__ 4.25 3.00 2.00 
156 ti ________.-... 4.00 2.75 1.85 
260 ti._ ...... ___---- 3.75 2.50 1.70 
312 ti  2.25 1.55 

2.00 1.40 
1.75 I.25 

7. PACKAGE PLANS 

PER WM: ea tot 
10 ti 4.50 45.00 
20 ti   4.25 85.00 
30 ti  4.00 120.00 

ea tot 
40 ti............. 3.75 150.00 
50 ti___---- 3.50 175.00 

8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x..  - .. 60 36 24 18 12 

DISCOUNTS 
13x- 5% 52x-12-1/2% 156x-20% 
261-10% 104x-15% 200x-25% 

SOUTH DAKOTA 

KGFX 
1916 

ono 
Subscriber to the NAB Radio Code 

Media Code 4 243 4305 1.00 
James Valley Broadcasting Co., Box 999, Pierre, 

S. D. 57501, Phone 605-224-8686. 

STATION'S PROGRAMMING DESCRIPTION 
ICGFX: Programmed for general interest. 
AIR PERSONALITIES handle all segments, live. 
MUSIC: country. NEWS: hourly on hour, headline 
news at :30 after, weather at :20 after, sports at :40 
after. Farm news and markets to 8 am & 11:50 am-
1:30 pm. Local news reports direct from area towns 
at 9:25 am. 10:25 am. 11:15 run. Swap shop at 9:20 
am, 1:20 pm. Hospital reports at 11:05 am, 12:55 
pm. Contact Representative for further details. Ree'd 
4/19/68. 

I. PERSONNEL 
President-Itobert Ingstad, Sr. 
Geai Mgr. Sc l'rog. Dir.-Dean P. Sorenson. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
10,000 w. days; 1060 hr. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b. 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 141), 15b. 
Basle Rates: 20b, 21a, 21d, 21e, 23a, 24b, 25e, 27. 

28c, 29a, 30. 33a. 
Contracts: 40a, 44a, 45, 47e, 49. 
Comb.: Cont. Discounts: 60b, 60d, 60f, 601., 61h. 
Cancellation: 70b, 70d, 71a, 73a. 
Prod. Services: 81. 82. 
10% discount on joint purchase with KEZU. Rapid 

City, S. D. 

TIME RATES 
No. 2 Eff 6/1/67-Reed 5/1/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER CONSEC 
WK: 1 ti 5 tl 10 tl 15 ti 

1 wk..--___ ....... 12.00 11.00 10.00 9.00 
13 11.50 10.50 9.50 8.50 
2,6 wk...._ ...........11.00 11.00 10.00 9.00 8.00 
39 wk . 10.00 9.00 8.00 7.00 
SO sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix 26e 52e 

1 hr_____. 70 66 63 
1/2 hr 48 45 43 
1/4 hr.....__ 35 34 33 
10 min....- 25 24 23 
5 min  16 15 14 

104e 
60 
41 
31 
21 
13 

RAPID CITY (4 AM) 

156e 
57 
39 
30 
20 
12 

25+ 
8.00 
7.50 
7.00 

200e 312e 
55 50 
36 30 
27 22 
18 16 
11 10 

Pennington County-Map Location B-3 
See SRDS consumer market map and data at begin-
ning of the State. 

KEZU 
1959 

Subscriber to the NAB Radio Code 

Media Code 4 243 4655 9.00 
James River Broadcasting Co., Box 3026, Rapid City, 

S. D. 57701. Phone 605-343-6161. 

1. PERSONNEL 

General Manager-Robert E. Ingstad, Ir. 
Station Manager-William Spitzer. 
News Director-Abner George. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 

1.000 w. days; 920 Ito Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 

15% on time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 3d, 9a, 9d, 5, 6e. 7b. 
Rate Protection: 10b, 11b, 12b, lib, 14b, 15b. 
Basle Rates: 20b, 21a. 22a, 22b, 13e. 24b, 24e. 26, 

27, 28e, 18e, 19e, 32b. 
Contracts: 40e. 41, 46, 47e. 
Comb.: Cont. Discounts: 60b. 60f, 601, 61a, 
Cancellation: 70e. 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
10% discount on joint purchase with KGFX, Pierre, 
S. D. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Reed 1/23/69. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER CONSEC WK: I ti 5 tl 
1 wk.  9.00 8.00 
13 wk 8.50 7.50 
26 wk 8.00 7.00 
39 wit  7.00 6.00 
30 sec: 75% of 1-min. 10 sec: 

8. PROGRAM TIME RATES 

Ix 26x 52e 
1 hr. ........ 70 66 63 
1/2 hr  48 45 43 
1/4 hr  35 34 33 
10 min____ 25 24 23 
5 min.  16 15 14 

10 ti 15 tl 
7.00 6.00 
0.50 5.50 
6.00 5.00 
5.00 4.00 
50% of 1 min. 

25 ti 
5.00 
4.50 
4.00 

104e 156X 260x 3I2x 
60 57 55 50 
41 39 36 30 
31 30 27 22 
21 20 18 16 
13 12 11 10 

(Rapid City contintied on next page) 
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SOUTH DAKOTA 

Rapid City-Continued 

KIMM 
1962 

CI31:1 
Subscriber to the NAB Radio Code 

Media Code 4 243 5005 6.00 
Gene Taylor Broadcasting Co., Box 2006, Rapid 

City, S. D. 57702. Phone 605-348-1100. 

I. PERSONNEL 
Owner-James E. Taylor. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 
Denver-Charles Vals, 1089 Bannock St., Denver, 

Colo. 

S. FACILITIES 
5.000 w. days; 1,150 kc. Non-directional. 
Operating schedule: 5:00 am-sundown. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3a, 3d, 4e. 4d, 5, On, 7e, 8. 
Rate Protection: 10a, lia, 12e, 13a, 14e, 15b. 
Basic Rates: 20b, 21e. 21b, 21d, 22e. 23e, 24b, 25e, 

26, 28b, 28e. 29b, 30. 
Contracts: 40a, 42b, 42d, 44e. 45, 46, 47e, 49, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 60b, 6M, 60g, 601, 61a, 62e. 
Cancellation: 705, 70d, 71e. 72, 73e. 
Prod. Services: 81, 82. 
.4ffillated with American Information Network. 
Member: The Intermountain Network. 

TIME RATES 

No. 2 Eff 6/1/68-Rec'd 5/27/68. 

6. SPOT ANNOUNCEMENTS 
lx 26e 52e I04x 156e 260e 312x 624X 

1 min 7.30 7.15 7.00 6.85 6.70 6.45 6.15 5.85 

7. PACKAGE PLANS 
A-Mon thru Sat 7-9:30 am A: 4:30-7 pm. 
B-All other times. 

SATURATION ANNOUNCEMENT PLAN 
CLASS A 

PER WK, EA: 12 ti 18 ti 24 ti 30 ti 
1 min.   5.50 5.10 4.75 4.40 
30 sec    4.30 4.10 3.80 3.50 
10 sec  2.75 2.55 2.35 2.20 

CLASS B 
1 min.  4.40 4.00 3.65 3.30 
30 sec.   3.50 3.20 2.90 2.60 
10 sec  2.20 2.00 1.85 1.65 

8. PROGRAM TIME RATES 
lx 20e 52e I04x I56x 260x 3I2x 624x 

1 hr.... 45.00 44.10 43.20 42.30 41.40 39.60 37.80 36.00 
1/2 hr 27.00 26.46 25.92 25.36 24.84 23.76 22.68 21.60 
1/4 hr 18.00 17.64 17.28 16.92 16.56 15.84 15.12 14.40 
10 min 13.50 13.23 12.96 12.69 12.42 11.88 11.34 10.80 
5 min_ 12.00 11.75 11.50 11.25 11.00 10.50 10.00 7.50 

KOTA 
193e 

CBS Radio Network 
The Eastman Station 

MUD 
Subscriber to the NAB Radio Code 

Media Code 4 243 5355 5.00 
Duhamel Broadcasting Enterprises, Bor 1752, Du-

hamel Bldg., Rapid City, S. D. 57701. Phone 
605-342-2000. TWX 605-921-0184. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Helen S. Duhamel. 
Nat'l TV & Radio Sales-Dan C. Lesmeister. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 
Minneapolis-Wayne-Evans & Associates, Inc. 
Omaha-Soderlund Company. 

3. FACILITIES 
5.000 w.; 1380 kc. Directional-night only. 
Operating schedule; 5 am-midnight. MST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2e, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, 14e. 
Basic Rates: 22a, 22b, 23e, 24b, 25a, 26, 28a, 29e, 
Contracts: 40a, 47e. 48. 
Comb.; Cont. Discounts: 60e. 60e. 
Cancellation: 70a, 70e, 71a, 72. 
Prod. Services: 82. 
Affiliated with CBS and Eastman Radio Networks. 
Member: CBS Radio Mountain Network. 

TIME RATES 
Bates effective February 1, 1965. (Card No. 14.) 

Card received January 18, 1965. 
Class AA-6:00-9:00 am and 4:00-7:00 pm Mon thru 
Fri. 
Class A-9:00 am-4:00 pm Mon thru Fri; all day 
Sat and Sun. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE Class Class Class 

AA A B 
1 ti  15.00 12.50 10.00 
50 ti  14.25 11.75 9.25 
100 ti  14.00 11.50 9.00 
250 ti  13.50 11.00 8.50 
500 ti  12.50 10.00 7.50 

36 tl 
4.00 
3.20 
2.00 

7. PACKAGE PLANS 
Class Class Class 

PER WIC: AA A B 
5 ti   14.50 12.00 9.50 
10 U..-  13.50 11.00 8.50 
15 ti  13.00 10.50 8.00 
20 ti.   12.50 10.00 7.50 
30 Li  12.00 9.50 7.00 
10 seconds-50% of applicable 1-minute rate. 
20/30 seconds-80% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 

CLASS AA 
1 ti 13 ti 26 ti 52 ti 104 ti 

1 hr  120.00 114.00 108.00 102.00 96.00 
1/2 hr  72.00 68.40 64.80 61.20 57.60 
1/4 hr  54.00 51.30 48.60 45.90 43.20 
10 min  36.00 34.20 32.40 30.60 28.80 
5 min  24.00 22.80 21.60 20.40 19.20 

CLASS A 
1 hr  100.00 95.00 90.00 85.00 80.00 
1/2 hr  65.00 62.50 58.50 55.25 52.00 
1/4 hr...   45.00 42.75 40.50 38.25 36.00 
10 min  30.00 28.50 27.00 25.50 24.00 
5 min  20.00 19.00 18.00 17.00 16.00 

CLASS B 
1 hr  60.00 57.00 55.50 54.00 51.00 
1/2 Fir  35.00 33.25 32.50 31.50 29.75 
1/4 hr  22.50 21.50 20.75 20.25 19.25 
10 min ............ .._  15.00 14.25 14.00 13.50 12.75 
5 min  12.50 11.75 11.50 11.25 10.25 

KRSD 
1953 

Country and Western 
DUO 

Media Code 4 243 5705 1.00 
Heart of The Black Hills, 1438 Mt. View Bd., 
Rapid City, S. D. 57701. Phone 605-342-6050. 

Studio: 1438 Mountain View Rd. 

I. PERSONNEL 

Gen'l & Sales Mgr.-Eli Daniels. 
Program Director-Marty Martison, 

2. REPRESENTATIVES 
M. A. Sales Co., Inc. 
Denver-Bob Hir Co., Inc. 

3. FACILITIES 

2.90 1,000 w. days, 250 w. nights: 1340 kc. 
2.35 Non-directional. 
1.45 Operating schedule: 5:00 am-midnight. MST. 

4. AGENCY COMMISSION 

15%; no each discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 3b, 2e. 3d, 4e, 4e. 5, ea, 7e. 
Rate Protection: 15b. 
Basic Baths: 20e. 21e. 21b, 21d, 22e, 22b, 225, 2313. 

24b, 25e, 27. 28e, 25e. 
Contracts: 40a, 41, 43, 44a, 44b, 46, 48, 51e. 
Comb.: Cont. Discounts: 60a. 60e. 60f, 601, 61e, 62d. 
Cancellation: 71e. 70e. 71e, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 

Eff Rec'd 11/2/66. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26e 

1 min  5.50 5.25 5.00 
60 words  4.50 4.25 4.00 
COMBINATION RATES 
KRSD/IIDSJ, Deadwood, S.D. 
1 min.------_  7.00 6.50 6.00 5.50 5.00 
60 words  6.00 5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1-52 X  35.00 18.00 10.00 9.00 7.50 

DISCOUNTS 
Over 52 x-10%. 

REDFIELD 

52x 
4.50 
3.50 

156e 
4.00 
3.00 

soox 
3.50 
2.50 

4.60 
3.50 

Soffit County-Map Location F-2 
See SRDS consumer market map and data at begin-
fling of the State. 

KFCB 
1962 

Media Code 4 243 6055 0.00 
Victoria Broadcasting System, Inc., Box 110, Red-

field, S. D. 57469. Phone 472-1380. 

I. PERSONNEL 
Pres., Gen'l 8c Sales Mgr.-Gordon Sjodin. 
Sta. & Sales Mgr.-Jerry Zastrow. 

News & Prog. Dir.-Robert Miller, 

3. FACILITIES 
500 w.: 1380 kc. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3*. 3b, 2e, 3d, 4e, 4d, 5, 6e. 7b. 
Rate Protection: 15b. 
Basic Rates: 20a, 21e, 21b, 21d, 22e, 22b, 23e, 24b, 

25e, 28b, 28e, 20e. 
Contracts: 40a, 44e. 46, 48, 51e. 
Comb.: Cont. Discounts: 60d, 60e, 60f, 601, 61e, 62d. 
Cancellation: 70a, 70e, 71e, 73b, 
Prod. Services: 80, 81, 82. 

TIME RATES 

Rates effective September 1. 1961. 
Rates recelved September 3, 1964. 

Class A-6:00-8:30 am, 11:30 am-1:00 pm and 5:30-
6:30 pm Mon thru Sat. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS A 

1 II  6.00 156 
13 ti  5.75 260 
26 ti  5.50 312 
52 ti. 5.25 624 
104 ti  5.00 

CLASS B 
1 ti  5.00 156 
13 ti  4.75 260 
26 ti  4.50 312 
52 ti  4.25 624 
104 ti  4.00 
30-seconds-70% of the applicable 1-minute rate. 
20-seconds-50% of the applicable 1-minute rate. 

SIOUX FALLS 

ti 4.75 
ti  4.50 
ti 4.25 
ti 4.00 

ti------------..--.----.. 3.75 
3.50 

ti  3.25 
3.00 

(3 AM; 1 FM) 
Minnehaha County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KELO 
1937 

NBC Radio Network 

Representatives, Inc. 

RAB 

Subscriber to the NAB Radio Code 
Media Code 4 243 6505 7.00 

Sildeentinent Broadcasting Co., Inc., Phillips at 13th. 
Sioux Falls, S. D. 57102. Phone 605-336-1100. 
TWX 910-660-0552. 

I. PERSONNEL 
President-Joe Floyd. 

Exec. Vice-Pres. & Gen'l Mgr.-Erana A. Nord. 

Sta. 8c Com'l Mgr.-Pat Rickert. 

2. REPRESENTATIVES 

Ff-R Representatives, Inc. 
Minneapolis-Wayne-Evans & Associates, Inc. 
Canada-Andy McDermott Sales, Ltd. 

3. FACILITIES 
5,000 w. (Franklinized at 13.600 w. during non-direc-
tional operation.) 1320 kc. Directional-night only. 
Operating schedule: 5:30-1:00 am. CST. 

4. AGENCY COMMISSION 

15/0. 

5. GENERAL ADVERTISING See ended regulations 

General: la, 2a, 2b, 3e. 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21e, 22b, 23a, 24b, 25e, 28e. 

28e, 30, 33b. 
Contracts: 40a, 41, 42b, 44a, 46, 47e, 51b, 51e. 

Comb.; Cont. Discounts: 60a, 601, 62d. 
Cancellation: 70a, 70e, 710, 72, 73b. 

Prod. Services; 80. 
Affiliated with NBC Radio Network. 

Member: National AgRadio Groups, Inc. 

TIME RATES 

Rates effective February 1, 1955. 
Rates received January 3, 1955. 

Rev. (Package) rates received August 1, 1960. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

(6:00 am-7:30 pm daily) 
1 ti   14.00 260 t1  8 75 
26 ti   12.60 312 ti  7.70 
52 ti ..... 11.90 500 7.00 
104 ti. 10.85 1000   5 60 
156 ti   9.80 

CLASS B 
(7;30 pm-6:00 am daily) 

1 ti..  7.00 260 ti.   4.38 
26 ti________. 6.30 312 ti  3 75 
52 ti__________ 5.95 500 3.50 
104 ti   5.43 1000 ti________ 2.80 
156 ti 4.90 

7. PACKAGE PLANS 
1 min 30 see 

10 announcements  75.00 55.00 
15 announcements  105.00 75.00 
20 announcements  120.00 90.00 
30 announcements  150.00 110.00 

DISCOUNTS 
The following discounts apply to earned frequent:9: 
PER WK: 
3 programe_______ 20% 5 Programs........-- 25% 

8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 mln 5 min 
1 x.  120 72 48 36 24 

DISCOUNTS 
13x-5% 52x-12-1/2% 156x-20% 
26x-10% 1041-15% 260x-25% 

10. SPECIAL FEATURES 
News service charge-10% of earned rate; commis-
atonable. 

KELO-FM 
1984 

0 MC [an FleArj 

Subscriber to the NAB Radio Code 

Media Code 4 243 6406 5.00 

Midcontinent Broadcasting Co., 13th & Phillips, 
KELO-LAND Bldg., Sioux Falls, S. D. 57102. 
Phone 605-336-1100. TWX 910-660-0552. 

STATION'S PROGRAMMING DESCRIPTION 
KELO-FM: Programmed for adults and young adults. 
Virtually uninterrupted music. No personalities. Ex-
cept for programs listed below, music is popular, 
including current hits, showtunes, standards, and Jazz-
oriented. Commercials limited to 6 per hour. NEWS: 
5 min at 7 am, 8 am, 10 am, 12:30 pm, 2 Pm, 4 Ims. 
6 pm, 10 pm. Serious music including classic, roman-
tic, modern 4-5 pm, Sun. Current hits 7-9 pm 11-Sat. 
Contact Representative for further details. Bec'd 
6/2/69. 

I. PERSONNEL 
President-Joe Floyd. 
Exec. Vice-Pros, & Gen'l Mgr.-Evans A. Nord. 
Sta. & Comae' Mgr.-Foster Hanson. 

2. REPRESENTATIVES 

H-R Representatives, Inc. 
Minneapolls-Wayne-Evans & Associates, Inc. 
Canada-Andy McDermott Sales, Ltd. 

3. FACILITIES 
ERP 100,000 w.; 92.5 me. Stereo. 
Operating schedule: 6-1 am. CST. 
Antenna ht.: 1911 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See KELO listing for coded regulations. 

TIME RATES 
Eff 11/1/67-Rec'd 10/16/67. 

AA-Daily 9 am-11 pm; Sun noon-11 pm. 
A-Dally 6 am-9 pm & 11 pm-1 am; Sun 8 am-noon 
& 11 pm-1 am. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 50x 100x 150x 250x 500x 1000e 
PER WE: I ti 6 ti 12 ti 18 ti 24 ti 96 ti 50 ti 
AA 10.00 9.50 9.00 8.50 7.50 6.50 5.50 
A   8.50 8.00 7.50 7.00 6.00 5.00 4.00 

8. PROGRAM TIME RATES 

1 HR: lx 13e 26e 52e 104e 156e 2604 
AA   50.00 47.50 45.00 43.75 42.50 40.00 37.50 
A   40.00 38.00 36.00 35.00 34.00 32.00 30.00 

1/2 hr: 60% of hour. 1/4 hr: 40% or boon 

KISD 
1948 

1:11:31:1 
A Starr Broadcasting Group, Inc. Station 

Media Code 4 243 6755 5.00 
KISD, Inc., 130 N. Main, Sioux Falls, S. D. 57102. 
Phone 605-336-1230. 

STATION'S PROGRAMMING DESCRIPTION 

KISD: Programmed for adults and young adults. 
6 air personalities. News on hour and half hour. 
TALK: man on the street public affairs program at 
15 past hour, 18 times a day. MUSIC: current hits 
and standards. NEWS: local with national headlines 
and weather on hour. National news on half hour. 
FARM: 4:30-6 am daily. Local, regional, and na-
tional agriculture news. Taped reports, weather. 
COMMERCIAL POLICY 18 minutes per hour. Con-
tact Representative for further details. Rec'd 12/1/67. 

I. PERSONNEL 
General Dianager-Bob McDermott. 
Sales Manager-Leroy Okerlund. 
Program Director-Ray Ford. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
1000 w. days: 250 tr. nights; 1230 kc. 

Non-direetional. 
Operating schedule: 24 hours daily. CST. 

4. 1A5/GOE.NCY COMMISSION 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 4a, 5, 6a. 
Rate Protection: 10e, lle, 12e, 13e, 14e. 
Basic Rates: 20b, 21e, 21b, 22a, 23a, 24b, 25b, 26. 

20e, 30, 33b. 
Contracts: 40e. 41, 42d, 44e, 45, 46. 47e, 48, 51a. 
Comb.; Cont. Discounts: 60h, 62d. 
Cancellation: 70a, 70e, 71e. 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff - Reed 2/2/68. 

A-6-9 am & 3-7 pm. 
B-All other times. 

7. PACKAGE PLANS 

ROTATION PLANS 

CLASS A 
PER WE: s wk. 13 wk 26 wk 52 wk 

11 10 9 

1182 titi 
11 10 9 8 

  10 9 8 7 
24 tL   9 8 7 6 

CLASS B 
6 ti 9 8 7 6 
2   8 7 6 5 
118 ............. _   7 6 5 4 
24 ti  6 5 4 3 
10 sec/less: 50% of 1-min. 30/20 sec: 75% of 1-min. 

(Sioux Falls continued on next page) 
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KS00 
1927 

..dt( 
AVERY-KNODEL, INC. 

• 
Subseriber to the NAB Radio Code 

Media Code 4 243 7105 2.00 

KS00-TV, Inc., 205 N. Phillips Ave., Sioux Falls, 
S. D. 57102. Phone 605-336-1300. TWX 605-
331-2252. 

STATION'S PROGRAMMING DESCRIPTION 
KS00: General interest programming featuring per-
sonalities. 
NEWS: on hour & at :30. 5-7 am farm, market and 
agriculture business, popular music. 7-10 am home 
and road service show, comedy, audience participa-
tion, day calendar, middle-of-the-road music. 10-noon 
homemaker quarter hour, modern country and western 
music with 2 voice format, variety features. Noon-
1;15 pm service segment, news, weather, agriculture 
bulletin boards. 1:15-2:30 pm standards and show-
tune music. 2:30-6 pm trend and general popular 
music, service features, audience participation. 6-10 
pm sports features, middle-of-the-road music. In 
season, local, regional sports, major league baseball. 
10 pm-12M trend, general popular music. 12:05-1 
am general popular music. Extended week-end pro-
gramming with music, sports, news and service spec-
ials. Contact Representative for further details. Reed 
3/31/69. 

I. PERSONNEL 
Chairman of the Board & Chief Exec. Officer-Gordon 
H. Ritz. 

Pres. á Gen'l Mgr.-Morton H. Henkln. 
Mgr. & Sales Mgr.-Orrin Melton. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 
Minneapolis, St. Paul-Harry S. Hyett Co., Inc. 
Omaha-Soderlund Company. 

3. FACILITIES 
10,000 w. day', 5,000 w. nights; 1140 kg. 
Directional-night only. 

Operating schedule: 5:00-1:00 am weekdays; 6:00-
1:00 am Sun. CST. 

4. AGENCY COMMISSION 

15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3e. lb, 3e, 3d, 4a, 4d, 5, 6e, 7b. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 22b, 23e, 23b. 24b, 24e, 25a, 

26. 27, 30. 
Contracts: 40e, 41, 44e, 44b, 47e. 51b. 
Comb.; Cont. Discounts: 60e. 61e. 62d, 

Cancellation: 71e. 73e, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rif 9/1/68-Ree'd 8/8/68. 

A-6-9 am, 11:45 am-1 pm & 4-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
Ix 26x 52x 156x 260x 312x 

A     22 21 20 19 18 17 
  17 16 15 14 13 12 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS A 
PER WK, EA: 611 12 ti 18 ti 
1 min.  18 17 16 
20/30 sec  15 14 13 

CLASS B 
1 min.  15 14 13 12 11 
20/30 sec. 19 11 10 9 8 
All above spots may be combined for frequency dis-
count. 
10 see ROS, not combinable, ea.  8 
No frequency discount. 

8. PROGRAM TIME RATES 

CLASS A 

1 ti 
1 hr  100. 
1/2 hr..._ _... 65. 
1/4 hr _... 45. 
10 min_____ 35. 
5 min. 28. 

1/2 hr.__  50. 
1/4 hr_____ 30. 
10 min____ 25. 
5 min.  20. 

26 ti 52 ti 
95. 90. 
64. 63. 
44. 43. 
34. 33. 
27. 26. 

CLASS B 
77. 73. 
47. 44. 
29. 28. 
24. 23. 
19. 18. 

WNAX 

24 ti 90 ti 
15 14 
12 11 

156 ti 260 ti 312 ti 
85. 80. 75. 
62. 61. 60. 
42, 41. 40. 
32. 31. 30. 
25. 24. 23. 

70. 
42. 
27. 
21, 
17. 

65. 
40. 
25. 
19. 
16. 

60. 
38. 
23. 
18, 
15. 

YANKTON 

City of license, Yankton, S. D. 
Considered by CBS Radio Network as their Sioux 

City-Sioux Falls-Yankton outlet. 

See listing under Yankton, S. D. 

MAXIMUM 
SIOUX FALLS 

COVERAGE 
MUST BE 
FROM 
WITHIN 

Only KS00 fills the coverage hole left 
by leading stations in "traditional buy" 

markets. KS00 alone delivers solid, 
complete, point-of-purchase coverage in 
the 16-county Sioux Falls trade area - 
a region representing close to half of 
South Dakota's annual retail sales. 

lencseuev BROORINOS 

MINNEAPOLIS 
« /4 

ldiNCR tAl.t MOODY 

.,.. 
/.'... 
Ose 

',,,, toor 
e ''..; 

Worge#4d,, 

"f • . - 
MOCK 1\1•our,'N 

N. \ 
N UTCMINSoN „.NE!, ,, e LYON ›? 

k ifrfr 1 C'''' 

OMAHA 
DES MOINES 

Net Weekly 
Counties Circulation 

Over 50% 
Net Weekly Circulation 5 23,400 

20.49% 
Net Weekly Circulation 10 11,200 

Mil 5-19% 
Net Weekly Circulation J, 1,300 

Totals 16 35,900 

Blanket Coverage* 
• 59% penetration of 5 key counties - 

23,400 Net Weekly Circulation 

• 43% penetration of the total area - 
35,900 Net Weekly Circulation 

Proven Dominance* 
• 33.4% more Net Weekly Circulation 

and 

• 46% more adults (62,300) than the 
nearest competitor 

*Circulation Pulse 1968. Interviewing conducted 
in 1967. 

KSOO a sound 
radio buy 

10,000/5,000 Watts 0 
Coverage • Audience • Efficiency 

Sold nationally by 

.6•4( 
AVERY-KNODEL, INC. 

STURGIS 
Meade County-Map Location 8-2 

See SIDS consumer market map and data at begin-
ning of the State. 

KBHB 
1962 

Media Code 4 249 7455 1.00 
Black Hills Broadcasting Co., Box 360, Sturgis, 

S. D. 57785. Phone 605-347-2526. 
1. PERSONNEL 
Owner & Gen'l Mgr.-Les Maven. 
Sales Manager-Dana Caldwell. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
5,000 w.; 810 hr. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 

TIME RATES 
No, 6 Elf 11/1/67-Reed 10/30/67. 

AA-Mon thru Sat 7-9 am & noon-1:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 601 12 ti 18 ti 24 ti 
1 min  10.00 8.50 7.50 6.50 5.50 
30 sec  8.50 7.50 6.50 5.50 4.75 

CLASS A 
1 min  8.50 7.50 8.50 5.50 4.75 
30 sec  7.50 6.50 5.50 4.75 4.00 

8. PROGRAM TIME RATES 
lx 26e 52x 104x I56x 260x 312x 

1 hr 50.00 47.50 45.00 42.50 40.00 37.50 35.00 
1/2 hr.... 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/4 hr.... 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
10 min__ 15.00 14.95 13.50 12.75 12.00 11.25 10.50 
5 min...... 10.00 9.25 8.50 7.75 7.00 6.75 6.00 

VERMILLION (1 AM; 1 FM) 
Clay County-Map Location G-5 

See SRDS consumer market map and data at beginning 
of the State. 

KVRA 
1967 

1:11211:1 
Subscriber to the NAB Radio Code 

Media Code 4 243 7605 1.00 
Siourland Broadcasting. Inc., Box 276, 23 W. Main, 

Vermillion. S. D. 57069. Phone 605-624-2662. 
STATION'S PROGRAMMING DESCRIPTION 

KVRA: Programmed for adults and young adults. 
MUSIC 70%; middle-of-the-road aimed primarily 
at a university audience. NEWS 8%: local regional, 
national news and weather, 5 min every hour plus 
special news and weather. Complete summary morn-
ing. noon and evening. SPORTS 7%: local, regional, 
national sports with 3 complete summaries each day 
plus play-by-play baseball, football, basketball in 
season. Community information 7%: telephone inter-
views, local current events, school activitle;, etc. 
Religion 4%. Agricultural information 4%: livestock 
reports, county agent reports, state agricultural pro-
grams. Itec'd 6/2/69. 

I. PERSONNEL 
President-Theodore J. Dolney. 
Gen'l & Sta. Mgr.-Monroe Johnson. 

3. FACILITIES 
500 w. days; 1570 kg. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6 am-7 pm. 
For non-simulcast facilities see KVRF (FM). 

4. AGENCY COMMISSION 
15%: time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a. 3a. 3b, 45, 4d, 5, 6a, 70. 
Rate Protection: 15b. 
Basic Rates: 200, 20b, 21a, 21b, 22e, 22b, 2:a, 24c. 

25a. 27, 28c. 
Contracts: 400. 47a. 48. 51a. 
Comb.; Cont. Discounts: 60a, 60e, 60f. 601. 62.1. 
Cancellation: 70e. 71a, 72, 73a. 
Prod. Services: 82. 
FM facilities: KVRF (PM). 

TIME RATES 
Kif 5/1/68-Rec'd 7/16/68. 

S. SPOT ANNOUNCEMENTS 
PER WK: I ti 5 tl IOU 154. 
1 min  7 6 5 4 
30/20 sec: 80% of 1-min. 10 sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 

1 x   50 30 20 16 
DISCOUNTS 

3 per vrk-10% 5 per wk-20% 

KVRF (FM) 
1967 

e 
Subscriber to the NAB Radio Code 

Media Code 4 243 7705 9.00 
Siouxland Broadcasting, Inc., Box 276, 23 W. Main, 

Vermillion, S. D. 57069. Phone 605-624-2632. 
I. PERSONNEL 
President-Theodore J. Dolney. 
Gen'l & Sta. Mgr.-Monroe Johnson, 

3. FACILITIES 
ERP 3,000 w.; 102.3 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 255 ft. above average terrain. 
Partial simulcast operation. Operated separately 7 
pm-midnight. For simulcast facilities see KVRA. 

4. AGENCY COMMISSION 
15%; time only. 

5. GENERAL ADVERTISING See ended renulations 
See KVRA listing for coded regulations. 
AM facilities: KVRA. 

TIME RATES 

75% of KVRA rates. Seo that listing. 

SOUTH DAKOTA 

WATERTOWN (2 AM) 
Codington County-Map Location G-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KSDR 
1961 

e 
Subscriber to the NAB Radio Code 

Media Code 4 243 7805 7.00 
Box 293, Watertown, S. D. 57201. Phone 605-886-

5747. 
All copy and instructions should be sent to: 
Tho Berry-Iverson Co., Box 293, Watertown, S. D. 
Studio-15 lit Aye. N. W., Watertown, S. D. 
Phone 605-888-5747; 508 Main SL, Webster, S. D. 
Phone 605-886-3939. 
STATION'S PROGRAMMING DESCRIPTION 

KSDR: Programmed for general interest. Network 
and area news ln 5 min segments each hour at :55 
& :25. Programs of rural interest 6-7:30 am with 
bulletins from county agent, home extension agent. 
etc. Weathercasts given in detail twice hourly at :20 
& :50. MUSIC: in all segments of day 6 am-3 pm 
current hits, middle-of-road, and country and western. 
3-5:30 pm and evening hours for youth market. Con-
tact Representative for further details. Reed 
7/10/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-A. G. "Spike" Berry. 
Vice-Pres. & Oper. Mgr.-Ronn L. Iverson. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Chicago-National Time Sales. 

3. FACILITIES 
1.000 w. days; 1480 kc. Non-directional. 
Operating schedule: 6 am-local sunset. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3e, lb, 3. 3d, 4e, 4d, 5, 6a. 

7b, 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15a, 16. 
Basic Rates: 20b, 21b, 22b, 23a, 25b, 28b, 28c, 
Contracts: 40a, 41, 48. 
Comb.; Cont. Discounts: 60h. 
Cancellation: 70a. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 
Affiliated with RES. 

TIME RATES 
Elf -Reed 1/30/69. 

A-Mon thru Sat 6 am-2 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

is 13x 28e 52x 104x 156e 260e 312x 
1 min 6.00 5.75 5.50 5.25 5.00 4.75 4.60 4.50 
30 sec 4.75 4.50 4.25 4.00 3.75 3.50 3.35 3.25 

CLASS B 
1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 3.60 
30 sec 3.75 3.50 3.25 3.00 2.75 2.50 2.35 2.25 

KWAT 
1926 

e R A 

Subscriber to the NAB Radio Code 
Media Code 4 243 8155 6.00 
The Midland National Life Broadcasting Co., Box 

827, U. S. Hwy. 81, 1-1/2 miles B. of Watertown, 
S. D. 57201, Phone 605-886-8444. 

I. PERSONNEL 
General Manager-Ross E. Case. 
Program Director-Dick Myers, 

2. REPRESENTATIVES 
Jack Masts & Co., Ine. 

S. FACILITIES 
1.000 w.; 950 kc. Directional-night one. 
Operating schedule: 6:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on net station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Sa, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 22a, 22b, 23e. 241% 25a, 28a. 29a. 
Contracts: 40e, 48. 
Comb.: Cont. Discounts: 60b, 60k, 
Cancellation: 71a. 73a. 
ID's 1 minute and 30 seconds may be combined for 
frequency. 
Affiliated with MBEI Radio Network, 
Member: South Dakota Salesmaker Stations. 

TIME RATES 
Rates effective 

Rates received March 26, 1.964. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
1 MINUTE 

1 ti._..................._. 8.25 260 6.80 
26 ti._ 7.95 312 ti 6.70 
52 ti._.   7.40 624 ti.   6.60 

30 SECONDS 
1 U___________ _ 5.80 260 ti_   4.75 
26 ti 5.40 312 ti   4.70 
52 ti. . 5.20 624 ti__   4.65 
156 ti..........._ 5.00 

CLASS B 
1 MINUTE 

1 ti 6.35 260 ti   5.25 
26 ti 6.10 312 ti 5.15 
52 ti._. 5.70 624 ti._......... . 5.10 
156 ti._________-__. 5.50 

30 SECONDS 
1 ti..... 4.45 260 ti._......----.... . 3.70 

52 ti. 4.00 624 ti...   3.55 
156 ti._ ........ ___ ........ ... 3.85 
10 second JD's-50% of applicable 1-minute rate. 
ID's. minutes and 30 seconds may be combined for 
frequency. 
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SOUTH DAKOTA 

WINNER 
Tripp County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KWYR 
1957 

• 
Subscriber to the NAB Radio Code 

Media Code 4 243 8505 2.00 
Midwest Radio Corporation. Box 491. 4th & Main 

Sts.. Winner, S. D. 57580, Phone 605-842-3333. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Al Clark. 
Program Director-Ben Veldt. 
Commercial Manager-Don DeMonbrun. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
5.000 w. day.; 1260 he. Non-directional. 
Operating echedule 6:00 am-local sunset weekdays; 
7:00 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 1a, 4d, 5, 61, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 22a, 22b, 231, 24b, 25a, 26, 29a. 
Contracte: 401. 41, 44a, 45. 46, 47a. 
Comb.: ConL Discounts: 60e. 60E, 601, 61e, 02d. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with MRS. 

TIME RATES 
Elf 9/1/66-Reed 1/3/67. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 see. 10 see. 

1 time   8.50 5.00 3.00 
13 times ..... 8.00 4.75 3.15 
26 time   7.75 4.60 3.75 
52 times_ 7.50 4.90 9.00 
104 times - 7.25 4.35 2.40 
156 time,....    7.00 4.25 1.55 
260 times._   6.75 4.00 2.40 
312 times_   6.50 3.80 3.15 

7. PACKAGE PLANS 
SATURATION PACKAGES 

1 min 30 tot 10 tee 
10 in 1 day.- 65.00 38.00 22.50 
10 in 2 days-  er.so 40.00 24.00 

8. PROGRAM TIME RATES 
1/2 hr. 

1 time 35.00 
13 33.25 
26 times  32.50 
52 times._ 31.50 
104 times__._ 30 50 
156 
260 
312 

1/4 hr. 10 min. 5 min. 
22.50 15.00 12.50 
21.50 14.25 11.75 
20.75 14.00 11.50 
20.25 13.50 11.25 
19.75 13.00 10.75 
19.25 12.75 10.25 

times__  28.00 18.00 12.00 10.00 
times__ ...... 27.00 17.00 11.00 9.50 

YANKTON (2 AM) 
Yankton County-Map Location 13-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KYNT 
1955 

Subseriber to the NAB Radio Code 
Media Code 4 243 8855 1.00 
Leon T. Scoblic and Lloyd G. Reedstrom, Box 654, 

Yankton. S. D. 57078. Phone 805-685-7892. 
I. PERSONNEL 
General Manager-Lloyd G. Reedstrom. 
Sta. & Sales Mgr.-Darold Loccker. 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 

3. FACILITIES 
1,000 vv. days. 250 w. nights; 1450 he. Non-direc-

tional. 
Operating schedule: 6:00 am-midnight weekdays: 
8:00 am-midnight Sun. CST. 

4. AGENCY COMMISSION 
15% on time WI; no cash cllacount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is, 4a, 5, Ga, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 22s. 28e. 
Contracts: 40a. 47a. 
Cancellation: 71a. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
Member: South Dakota Salesmaker Stations. 

TIME RATES 
Rates effective May 1. 1961. 
Rates received April 10, 1961. 

Rev. (Ann.) received February 3, 1964. 
Class A-7:00-9:00 am. 11:00 am-1:00 pm and 5:00-
7:00 pm. 
Class fl-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 see I min 30 sat 
1 ti 6.80 4.20 260 ti..._.--.. 4.95 3.50 
26 ti  5.85 4.10 312 4.90 3.45 
52 5.40 3.80 624 ti--- 4.80 3.35 
156 ..... 5.25 3.65 

CLASS B 
1 ti _____ 4.65 3.25 260 3.80 2.63 
26 U.-  4.50 3.00 312 3.75 2.55 
52 ti  4.15 2.90 624 ti  3.70 2.50 
156 ti_____ 4.00 2.80 
10-seconds-50% of the applicable 1-minute rate. 
ID's-nitwit'', and 30-seconds may be combined for 
frequency. 

WNAX 
1922 

CBS Radio Network 
C 

Subscriber to the NAB Radio Code 
Media Code 4 243 9205 8.00 

Roy II. Park Broadcasting of the Midwest, Inc., 
WNAX Bldg.. Yankton, S. D. 57078. 

Studio- 3rd and Mulberry Sts., Yankton. B. D. 
Phone 605-665-7442; Sioux City, la. Phone 712-
252-0553. Sioux Falls, S. D. Phone 605-334-5143. 

I. PERSONNEL 
President-Roy B. Park. 
Executive Vice-President-Elmer F. Smith. 
Pros. & Com'l Mgr.-Rex Messersmith. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
5.000 w.; 570 he. Directional-night only. 
Operating schedule: 5:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 40, 4d, 5, 6a, Ti, 8. 
Rate Protection: 10b, lib, 12b, 1313, 14b, 15a, 15e. 

15d. 

Basic Rates: 20a, 20b, 21b, 22b, 23a, 24c, 250, 26, 
27, 28a, 29a, 30, 32b, 33b. 

Contracts: 40a, 41, 44b, 46, 47a, 48, 49, 51a. 51c 
Comb.: Cont. Discounts: 60b, 60f, 60h, 601, 61a, 61b. 

62b. 
Cancellation: 70c, 71a, 72, 73a, 73b. 
Prod. Services: 81. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 31 ES 4/1/69-Rec'd 3/28/69. 
AA-6-11 am & 11:45 am-1:15 pm. 
A-11-11:45 am & 1:15-6:45 pm. 
fl-After 6:45 pm & before 6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 ti 12 ti 18 ti 24 ti 
AA   40 38 35 33 31 
A   30 28 26 24 22 
  20 18 17 16 15 

20/30 sec: 15% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
CLASS AA 

lx 52x I04x 1562 2602 
1/2 hr  165 160 150 143 135 
1/4 hr  90 86 80 77 74 
10 min  67 64 60 57 55 
5 min  50 48 45 43 41 

CLASS A 
1/2 hr  92 89 87 83 78 
1/4 hr  62 60 59 56 53 
10 min.  47 46 45 42 40 
5 min.  35 34 33 32 30 

CLASS B 
1/2 hr  74 72 70 66 63 

.1/4 hr  50 49 48 45 43 
10 min  38 36 35 34 33 
5 min  28 26 25 21 23 

(.) 1/4 hr Class 11 strip rates: 
6 per wk (exc. Sun), per wk, flat_____._ 175 

All spots, regardless of length or classification. may 
be combined for discount purposes. Spots and Pro-
grams, however, may be combined for discounts on 
spots only. 

9. PARTICIPATING PROGRAMS 
Your Neighbor Lady-with Wynn Speece Mon thru 
Fri 10:10-11 am: Sat 10:15-10:55 am. Available only 
for minute participations, Sold on basis of 3 or 6 
per wit, minimum 4 mks. Class AA rates apply. 

10. SPECIAL FEATURES 
Production charges: Commissimutble - per 1/4 hr. 
10.00; 10 minutes, 7.50; 5 minutes, 5.00. 

(C112) 
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TENNESSEE 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Bristol-Sullivan Clarksville--Montgomery East Ridge-Hamilton Johnson City-Washington Knoxville-Knox Morristown-Hamblen Nashville-Davidson 
Chattanooga-Hamilton Columbia-Maury Jackson-Madison K ngspo rt-Su I I Ivan Memphis-Shelby Murfreesboro-Rutherford 

Oak Ridge-Anderson 

Estimates for:  Consumer Spendable Income-1968-  Retail Sales-1968   Palien- Farm Gross 
STATE % Distribution of Families -Total Retail Sale,-  By Selected Store Types  cor Poilu- Farm 
COUNTY-Map Loc. Porileon Households Per 3000 5000 8000 10000 15000 Per General Home Auto- Service Cars lotion Income 

City Household to to to to and Household Food Drug Mdse. Apparel Furs, motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) (9) 4999 7999 9999 14999 over ($000) ($) ($000) ($000) ($000) ($000) ($0OO) ($000) MOO) (000) (000) ($000)  

TENNESSEE STATE 
TOTALS  3,970.0 1,165.54 8,875,964 7,615 18.9 18.0 14.9 18.1 12.7 5,845,139 5,015 1,256,307 202,041 868,523 291,378 306,416 1,264,136 498,525 1,583.09 439.7 775,965 

ANDERSON J-4  64.3 18.23 163,825 8,987 12.3 23.4 15.4 22.0 15.6 78,646 4,314 23,037 4,350 11,995 3,977 3,800 13,292 8,096 30.28 1.7 2,108 
Oak Ridges  32.0 9.44 104,123 11,030 47,987 5,983 13,841 2,936 10,018 2,289 2,173 7,442 3,787   

BEDFORD F-5  23.9 7.51 58,360 7,771 20.0 14.9 15.0 20.7 13.1 37,247 4,960 9,333 1,092 3,299 1,537 2,215 8,317 3,370 11.78 4.3 10,199 
BENTON D-4  11.3 3.66 23,194 6,337 19.5 15.8 15.3 17.0 9.8 16,918 4,622 2,984 541 1,443 98 319 5,470 1,605 4.93 1.8 2,071 
BLEDSOE H-5  7.2 1.87 9,427 5,041 21.3 11.4 9.1 12.7 5.3 5,650 3,021 1,479 215 582 150 317 1,101 505 2.57 1.9 2,772 
BLOUNT J-5  61.3 17.48 141,609 8,101 17.7 18.6 17.0 21.3 13.7 79,839 4,567 19,578 3,872 9,240 1,381 4,636 20,409 6,781 30.00 4.5 6,935 
BRADLEY H-5.-____  45.1 13.16 95,077 7,22520.8 19.0 17.1 17.7 10.5 80,533 6,120 16,360 2,800 4,091 5,042 6,326 20,161 7,425 21.86 2.7 7,090 
CAMPEELL J-4.........- 24.8 6.79 43,754 6,444 19.6 15.0 10.6 17.2 10.4 33,745 4,970 9,837 936 2,557 814 1,049 7,501 2,945 10.09 2.6 2,182 
CANNON F-5  8.4 2.54 13,163 5,182 28.0 13.6 12.1 6.4 3.2 8,645 3,404 2,271 120 526 349 532 1,849 1,005 3.42 3.1 3,931 
CARROLL C-4 ___ 21.8 7.08 44,544 6,292 20.2 12.7 12.1 16.4 9.4 32,400 4,576 6,858 749 2,788 700 1,591 8,867 3,234 10.17 6.4 11,406 
CARTER M-4------ ____ 44.4 12.50 82,485 6,599 24.4 19.8 18.4 14.8 6.8 35,680 2,854 9,390 1,174 4,664 1,992 1,735 7,515 3,713 19.10 4.5 2,809 
CHEATHAM E-4  10.2 3.02 18,775 6,217 24.0 19.2 15.2 15.1 6.6 8,273 2,739 3,056 142 440 272 119 1,596 929 5.24 2.2 3,704 
CHESTER C-5  8.6 2.50 14,516 5,806 22.5 14.5 10.8 12.6 6.0 11,398 4,559 2,658 245 522 557 992 2,387 1,007 4.12 3.0 5,403 
CLAIBORNE K-3  14.8 4.02 25,233 6,277 19.4 10.7 7.0 15.0 9.4 16,660 4,144 3,120 710 1,845 484 1,431 1,662 2,489 5.94 7.4 7,837 
CLAY G-3  5.8 1.63 9,188 5,637 18.9 10.0 7.6 13.6 7.9 3,954 2,426 774 68 320 81 63 349 286 2.52 3.1 3,126 
COCKE K-4. ....... _____ 25.7 7.10 37,382 5,265 22.0 13.8 11.4 12.0 6.2 26,035 3,667 8,336 1,122 2,431 1,211 1,678 4,619 1,814 11.08 5.9 7,747 
COFFEE F-5 ....... __...- 34.7 10.30 72,363 7,026 16.4 20.3 16.0 18.5 11.5 47,927 4,653 11,212 1,785 2,786 3,905 3,283 9,538 5,218 14.27 3.8 6,696 
CROCKETT B-5  12.9 3.93 24,474 6,227 21.0 12.6 11.5 15.1 7.9 12,978 3,302 4,164 576 1,253 456 364 1,968 1,084 4.89 6.3 16,927 
CUMBERLAND H-4_,._ 20.1 5.35 28,751 5,374 20.5 12.6 11.7 13.8 7.6 21,643 4,045 5,249 469 1,174 1,397 411 7,159 1,990 7.74 3.6 3,853 
DAVIDSON E-4.-..... - 473.1 142.29 1,385,844 9,740 14.6 18.1 16.2 23.0 20.8 874,718 6,147 178,061 31,909 172,830 44,039 49,823 182,586 71,380 189.47 3.9 9,513 

Nashville.  473.1 142.29 1,385,844 9,740 874,718 6,147 178,061 31,909 172,830 44,039 49,823 182,586 71,380 
Nashville Metro krea_ 555.8 167.65 1,521,190 9,074 16.2 19.1 15.4 20.7 18.1 961,258 5,734 200,018 34,914 179,386 47,782 53,628 201,754 79,244 228.14   

DECATUR D-5______ 7.8 2.46 14,332 5,826 19.1 11.2 13.4 14.1 6.9 9,576 3,893 2,446 2,461 169 1,405299 510 326 433,710119837 912 4.79 2.1 DE KALB G-4  10.7 3.30 14,468 4,384 24.7 11.2 11.7 7.7 2.3 13,988 4,239 546 1,480 4.64 3.8 
9.91 3.9 DICKSON E-4______ 20.7 6.32 38,105 6,029 23.0 14.7 16.9 14.7 6.5 24,120 3,816 6,423 1,076 42:457794 2,265 53:130485 

DYER B-4 ......... ______ 28.9 9.19 68,701 7,476 19.2 13.5 12.3 17.4 13.4 50,324 5,476 10,133 1,352 
32:709598 SU 1,g1 

3,2 2,M 13,220 2,054 2,918 12.51 6.3 245,181776 

FAYETTE B-5  22.7 5.15 23,736 4,609 19.3 10.3 7.2 10.5 4.9 14,527 2,821 8,133 258 1,904 986 7.74 12.3 18,942 
3,539 3.88 2.5 FENTRESS H-4  13.3 3.27 13,348 4,082 21.2 11.0 11.3 7.7 2.7 11,975 3,662 325 327 655 2,743 758 

FRANKLIN F-6____-__ 28.1 7.88 52,626 6,678 21.6 17.7 14.8 15.0 9.0 32,383 4,119 969 2,719 4,974 1,224 1,693 6,871 2,848 10.39 4.8 151',835250 
GIBSON 0-4.- 47.0 15.23 94,484 6,204 21.3 13.5 14.0 16.2 7.6 75,927 4,985 15,927 2,468 6,469 3,409 3,750 126:804610 5,200 6,741 20.25 11.2 30,285 
GILES E-5  20.8 6.32 40,315 6,379 20.8 15.4 12.6 13.9 8.0 29,027 4,593 573 1,679 1,166 9.01 6.8 121:403035 
GRAINGER K-4--  13.1 3.62 18,507 24.1 14.6 11.5 11.5 4.1 8,927 2,466 2,015 79 1,694 

607 92 132 32:924511 4.69 5.3 5,545 5,112 
GREENE L-4 ...... .._...- 45.8 13.40 81,486 6,081 23.7 16.8 13.3 14.1 6.6 56,232 4,196 12,474 2,021 5,383 1,867 3,434 12,110 3,668 19.76 13.0 19,185 
GRUNDY G-5 ... ..... __  11.4 3.06 13,651 4,461 22.7 14.5 10.9 7.6 4.0 8,674 2,835 301 225 1,618 759 3.36 .9 
HAMBLEN K-4.- - 41.6 12.12 81,143 6,695 23.4 19.2 16.8 15.6 8.8 2,604 63,749 5,260 14,820 1,891 1,387 5 2,106 3,582 18,451 5,216 18.67 3.4 

Morristown  30.9 9.11 55,745 6,119 62,263 6,835 14,276 1,891 2,106 3,631 18,232 4,706   
HAMILTON H-5  270.3 83.05 835,362 10,059 14.3 16.3 15.4 24.0 23.1 516,978 6,225 108,993 15,972 80,:58 0114584 22,663 29,324 112,440 38,914 105.86 2.4 65:065293 

5  

Chattanooga.  138.4 44.06 432,326 9,812 359,391 8,157 56,953 9,481 56,932 17,724 23,160 93,782 20,920 
Chattanooga Metro 
Area    325.7 99.05 966,119 9,754 15.1 17.1 15.8 23.5 21.4 567,204 5,726 125,299 18,146 82,389 26,820 31,759 1220:724254 44,569 129.15   

2,661 3,267 East Ridge________ 21.4 6.45 68,134 10,563 24,358 3,776 7,095 848 1,295 1,067 

HANCOCX K-3  7.3 1.91 5,683 2,975 19.2 5.6 5.5 2.1 0.1 2,645 1,385 374 4,408 87 604 164 35 596 36 2.00 4.5 4,242 
1,996 HARDEMAN B-5..._  22.7 5.43 25,216 4,644 20.4 10.6 11.0 9.5 5.6 18,809 3,464 421 635 779 4,508 2,151 6.51 6.3 140:643512 

HARDIN D-5  18.3 5.35 26,726 4,996 23.1 14.2 11.8 10.0 5.1 20,545 3,840 4,626 715 11:465267 1,207 1,425 7.11 3.4 
HAWKINS K-4  32.7 9.12 52,583 5,766 20.8 17.1 12.8 14.6 6.9 29,915 3,280 873 1,623 934 1,380 3,110 12.00 8.9 8,673 

1,860 HAYWOOD B-5  21.7 5.43 27,266 5,021 19.8 9.5 8.9 11.2 5.3 21,391 3,939 7,774 
662 1,351 1,082 73:514293 

3,346 1,001 5.93 11.4 20,168 
HENDERSON C-5._ ...... _ 16.9 5.12 25,112 4,905 24.3 13.2 10.7 10.0 4.2 21,788 4,255 4,907 807 2,056 2,652 871 11:247774 6.94 5.0 
HENRY C-4  22.3 7.38 47,566 6,445 21.2 13.3 14.5 17.3 9.4 33,620 4,556 58:967892 1,305 5,752 9.74 4.3 

4.75 2.9 HICKMAN E-5  11.3 3.32 17,895 5,390 24.8 15.7 15.6 12.5 4.1 10,806 3,255 3,275 173 811 1,849 1,592 550 578 26,082264 3,181 2.01 .9 48:914816 

HOUSTON D-4  5.0 1.49 7,386 4,957 22.1 17.7 13.2 9.4 2.8 4,171 2,799 1,340 324 253 193 242 639 1,252 433 
HUMPHREYS D-4  12.5 3.81 22,072 5,793 21.4 16.1 15.8 17.2 6.6 11,953 3,137 492 1,130 1,331 29;976778841 
JACKSON G-4 ..... ___ 8.4 2.44 11,755 4,818 19.4 8.0 9.6 8.7 3.3 3,330 

328 1,347 172 1,210 195 271 1,464 5.35 1.9 
715 4,204 401 4,916 5,027 2,060 2,228 3.09 4.3 8,271 JEFFERSON K-4  25.0 7.14 39,581 5,544 26.6 18.1 16.1 10.6 4.1 22,666 3,175 1,131 6,609 942 530 752 9.73 5.2 

2,294 • 13:585877 JOHNSON M-3  9.8 2.75 15,798 5,745 19.6 10.8 9.0 12.9 7.0 11,704 4,256 2,237 492 2,399 437 325 4.26 4.4 
KNOX J-4  284.6 86.30 719,959 8,343 17.7 18.3 17.0 22.0 15.2 468,947 5,434 94,238 18,819 102,765 15,978 25,917 87,579 36,598 114.65 6.3 116,513732 

Knoxville  198.7 63.67 519,742 8,163 372,811 5,855 60,197 12,623 96,484 14,329 22,090 79,339 22,795 
Knoxville Metro Area  410.2 122.01 1,025,393 8,404 16.8 19.4 16.7 21.8 15.0 627,432 5,142 136,853 27,041 124,000 21,336 34,353 121,280 51,475 174.93   

LAKE B-4  9.0 2.58 14,941 5,791 19.3 10.4 10.5 11.1 7.4 10,485 4,064 2,188 342 650 244 25 1,021 1,799 2.99 3.3 14,221 
LAUDERDALE B-5  21.1 5.96 30,927 5,189 19.8 9.5 10.1 11.1 6.5 25,164 4,222 5,491 916 2,413 2,773 689 3,549 1,415 9.58 7.5 19,132 
LAWRENCE E-5  29.2 8.50 49,690 5,846 25.1 17.7 14.1 13.5 5.6 37,603 4,424 8,011 938 3,651 1,981 1,897 7,877 3,425 11.98 7.0 9,347 
LEWIS D-5  7.1 2.10 10,638 5,066 24.4 17.1 12.8 11.5 5.1 15,615 7,436 1,652 1,254 553 482 535 1,564 1,009 2.80 1.1 1,238 
LINCOLN F-5  22.6 6.84 47,500 6,944 19.9 13.2 14.0 18.0 10.2 36,557 5,345 7,888 734 2,875 1,640 2,011 8,233 3,246 9.83 7.2 14,663 
LOUDON J-5  25.9 7.62 51,282 6,730 21.6 18.6 17.9 17.3 8.0 26,118 3,428 7,005 1,138 1,153 1,096 1,576 4,615 4,307 10.75 3.3 4,957 
McMINN H-5  36.9 10.88 70,635 6,492 20.5 17.4 14.4 15.9 8.7 45,386 4,172 10,903 1,345 4,202 1,874 1,635 9,322 3,884 15.00 5.2 8,860 
McNAIRY C-6  16.5 4.94 24,547 4,969 22.8 12.7 11.0 11.9 4.3 19,956 4,040 4,006 716 1,376 847 827 4,052 3,541 6.59 5.6 7,744 
MACON G-3  12.1 3.69 18,166 4,923 21:7 10.8 9.8 9.4 4.3 11,800 3,198 2,351 301 1,764 246 683 2,898 591 4.97 5.6 6,657 
MADISON C-5  65.7 20.22 143,121 7,078 18.2 18.2 13.4 16.6 12.3 108,339 5,358 23,222 2,880 8,603 9,639 5,869 24,040 8,644 24.91 8.8 16,314 

Jackson  43.8 14.46 87,885 6,078 94,321 6,523 18,434 2,591 8,224 9,639 5,159 21,351 7,379   
MARION G-6  22.8 6.16 35,274 5,726 24.7 18.6 14.1 13.8 6.5 23,046 3,741 5,532 656 1,518 1,120 635 4,763 4,676 8.03 1.1 2,573 
MARSHALL E-5  17.0 5.28 36,488 6,911 22.3 15.7 14.9 17.7 9.4 24,506 4,641 5,346 1,011 1,657 840 1,396 8,375 2,012 8.28 3.8 8,956 
MAURY E-5  46.2 14.00 85,414 6,101 21.6 18.4 18.3 14.0 6.4 68,879 4,920 17,622 2,279 5,099 3,986 3,097 12,864 7,259 18.65 6.8 13,008 

Columbia  23.6 7.58 36,645 4,834 55,741 7,354 13,213 1,818 3,675 3,706 2,860 11,892 5,951   
MEIGS H-5  4.2 1.09 6,451 5,918 19.3 12.6 10.1 16.0 8.5 4,059 3,724 1,528 230 469 68   406 2.30 1.6 1,961 
MONROE J-5  22.4 6.02 39,033 6,484 21.2 13.7 12.1 17.2 9.9 28,857 4,794 6,583 716 1,488 1,196 1,339 6,809 3,269 9.77 5.6 7,497 
MONTGOMERY E-3t._  68.1 18.00 129,309 7,184 24.4 22.1 14.8 13.6 7.9 89,164 4,954 16,950 2,461 7,327 5,059 5,520 23,321 7,689 27.94 6.0 11,526 

Clarksville  39.0 12.04 83,934 6,971 83,944 6,972 14,290 2,375 7,239 5,001 5,013 24,024 6,352   

MOORE F-5  2.5 .74 6,550 8,851 17.7 14.3 12.1 23.0 14.4 1,620 2,189 556 42 117 91 51   227 2.15 1.4 1,912 
MORGAN H-4  13.0 3.19 18,760 5,881 20.0 13.4 10.9 15.6 7.7 6,613 2,073 2,215   900 150 130 1,186 1,311 3.02 1.5 1,565 
OBION B-4  26.6 8.77 63,717 7,265 19.7 14.7 14.9 18.9 11.8 53,788 6,133 10,369 1,544 2,851 3,328 2,983 13,591 3,983 11.05 5.5 19,535 
OVERTON G-4  14.8 4.17 18,211 4,367 21.2 12.0 13.2 6.3 2.2 12,910 3,096 2,423 557 1,346 837 1,333 2,651 1,442 4.87 4.1 4,345 
PERRY D-5  3.6 1.08 9,245 8,560 15.9 10.5 8.4 21.2 19.4 4,173 3,864 1,218 74 230 241 234 369 641 1.89 1.2 1,722 
PICKETT H-3  3.4 .92 5,639 6,129 21.9 13.3 11.0 14.6 5.9 2,004 2,178 79 106 149 64   426 286 1.34 2.1 1,909 
POLK J-6  12.2 3.34 23,507 7,038 21.5 18.3 16.6 16.2 8.9 8,594 2,573 1,996 300 3,058 267 186 1,329 978 5.46 1.3 1,977 
PUTNAM G-4  31.4 9.08 57,734 6,358 20.3 16.8 13.1 13.9 8.6 45,234 4,982 11,419 1,390 2,791 3,143 1,910 9,979 4,670 14.89 5.0 5,112 
RHEA H-5  16.8 4.71 28,200 5,987 19.7 14.3 13.4 18.1 8.8 17,952 3,811 4,732 890 1,484 954 1,110 4,520 1,623 8.57 1.6 2,103 
ROANE H-5  47.5 13.47 79,942 5,935 21.9 21.2 19.7 15.6 5.3 48,938 3,633 13,790 2,235 2,644 2,109 2,733 11,580 6,232 18.04 2.4 2,059 
ROBERTSON E-4  29.9 8.92 55,710 6,246 23.5 15.7 14.7 14.3 6.9 34,414 3,858 7,189 1,106 1,592 1,875 1,582 8,857 3,421 10.48 7.4 20,639 
RUTHERFORD F-5t 65.1 17.85 127,055 7,118 22.8 18.7 16.2 17.0 9.5 84,117 4,712 19,443 2,144 6,113 5,454 4,675 14,561 8,249 27.17 6.8 12039 

Murfreesboro  26.0 7.94 53,216 6,702 67,520 8,504 14,956 1,935 5,086 4,825 3,814 12,831 6,037 

(s) Includes portion In Roane County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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TENNESSEE 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY-Map Loe. 

City 
Metropolitan Area 

Population Households 
I/1/69 1/1/69 
(000) (000) 

Consumer Spendable Income-1068-
% Distribution of Families 

Per 9000 5000 8000 10000 15000 
Household to to to to and 

(6000) (6) 4999 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
($000) (6) 

Retail Sales-1958 
 By Selected Store Types  

General Home 
Food Drug Mdse. Apparel Furo. 

(8000) ($0OO) ($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passim- Farm Gross 
ger Popu- Farm 
Cara lation bums 

I/1/69 I/1/69 1968 
(000) (000) (6000) 

SCOTT H-4  14.3 3.57 20,194 
SEQUATCHIE G-5  6.5 1.74 9,403 
SEVIER K-5. 26.9 7.64 43,334 
SHELBY A-5t.....   756.7 221.72 1,851,934 

Memphis  550.4 166.77 1,412,571 
Memphis Metro Area  812.6 235.99 1,937,644 

SMITH F-4  11.1 3.57 18,958 
STEWART D-4  7.4 2.17 13,956 

5,657 
5,404 
5,672 
8,353 
8,470 
8,211 
5,310 
6,431 

20.3 12.6 11.4 14.5 9.1 
24.9 16.0 15.7 12.4 4.8 
23.2 15.3 13.9 13.7 6.2 
17.4 20.6 15.9 20.1 15.3 

17.3 20.5 15.7 19.7 15.0 
23.5 13.1 12.3 11.1 4.1 
22.0 12.7 13.7 13.2 4.8 

12,563 
6,879 

40,103 
1,246,969 
1,094,896 
1,322,214 

11,887 
7,284 

3,519 
3,953 
5,249 
5,624 
6,565 
5,603 
3,330 
3,357 

2,738 
2,171 
9,066 

250,712 
211,273 
262,142 

2,577 
1,331 

76 
78 

1,457 
44,741 
39,173 
46,252 

335 
147 

2,484 
543 

3,116 
245,515 
214,146 
248,054 

2,379 
1,451 

452 433 
322 

1,248 1,879 
81,184 56,890 
73,445 53,254 
82,961 58,517 

188 821 
91 186 

2,927 
2,322 
5,447 

280,657 
257,867 
311,203 

1,771 
1,145 

1,619 
412 

3,416 
94,910 
77,135 
102,219 

609 
522 

5.24 1.1 2,964 
3.96 .9 1,504 

11.07 6.4 7,185 
246.72 10.3 24,036 

264.00   
4.58 5.1 8,470 
2.64 2.1 3,108 

SULLIVAN M-3  
Bristol). 
Bristol -Johnson City-
Kingsport Metro Area. 
Kingsport.--

SUMNER F-4  
TIPTON A-5  
TROUSDALE F-4  
UNICOI ...... -  
UNION J-4  
VAN BUREN G-5  
WARREN 

134.6 39.19 298,177 
39.0 11.84 89,063 

310.9 
35.5 
47.7 
29.5 
3.9 

15.8 
9.1 
3.7 

25.2 

88.57 
10.97 
14.51 
7.81 
1.18 
4.52 
2.46 
.97 

7.68 

658,737 
106,811 
77,945 
43,591 
8,888 

31,688 
13,179 
4,031 

48,517 

7,608 18.3 22.4 17.4 18.4 10.9 200,785 
7,522 96,119 

7,437 19.7 22.0 17.5 17.5 9.9 426,937 
9,737 108,329 
5,372 25.5 24.5 9.4 7.9 4.4 45,884 
5,581 22.4 14.4 11.1 13.6 6.7 27,732 
7,532 20.6 13.7 11.3 19.0 10.2 9,535 
7,011 20.8 18.0 14.7 20.1 9.8 14,288 
5,357 21.5 13.7 12.2 12.6 4.8 5,020 
4,156 24.6 12.4 13.1 9.5 2.3 1,882 
6,317 19.5 13.5 12.2 14.2 18.5 36,550 

5,123 36,550 6,939 37,683 10,524 13,063 
8,118 15,531 3,007 15,862 5,658 7,464 

4,820 
9,875 
3,162 
3,551 
8,081 
3,161 
2,041 
1,940 
4,759 

75,847 
16,715 
13,275 
6,575 
1,660 
2,760 
1,973 
558 

8,211 

12,380 
3,243 
1,938 
981 
311 
399 
165 
129 

1,452 

69,318 
22,040 
4,163 
3,586 
553 

1,328 
447 
88 

3,054 

20,287 25,661 
6,678 7,034 
1,709 1,420 
675 584 
197 345 
930 921 

137 
74 53 

2,002 2,481 

47,710 16,010 62.90 6.8 8,416 
22,473 9,384   

103,627 
26,681 
8,990 
4,785 
2,422 
3,625 
1,003 
170 

6,779 

38,203 140.95 
7,313 
4,390 21.66 
1,724 8.15 
852 3.60 

1,640 6.66 
690 4.05 
274 1.28 

3,177 10.58 

8.3 
9.8 
2.1 
2.1 
3.3 
.9 

4.5 

17,642 
22,871 
3,636 
1,263 
2,440 
873 

10,035 

WASHINGTON L-4  
Johnson City  
Bristol-Johnson City-
Kingsport Metro Area. 

WAYNE D-5  
WEAKLEY C-4 ....... - 
WHITE G-4  
WILLIAMSON E-5  
WILSON F-4  

72.8 20.44 165,208 
36.5 9.87 93,704 

310.9 
10.9 
21.8 
16.4 
28.0 
35.0 

88.57 
3.06 
7.25 
4.93 
7.84 
10.85 

658,737 
18,211 
49,774 
24,191 
62,872 
57,401 

8,083 19.5 17.8 15.5 18.8 12.7 108,964 
9,494 94,281 

7,437 19.7 22.0 17.5 17.5 9.9 426,937 
5,951 20.7 12.2 12.3 14.6 7.4 7,481 
6,865 21.4 12.5 12.4 18.0 10.1 36,439 
4,907 24.9 12.2 11.2 10.7 4.9 21,164 
8,019 19.6 16.0 14.1 18.8 13.7 33,900 
5,290 24.7 19.6 15.9 9.4 3.5 40,656 

5,331 15,909 3,043 19,171 
9,552 11,187 2,897 18,807 

4,820 
2,445 
5,026 
4,293 
4,324 
3,747 

75,847 
1,779 
8,177 
5,442 
9,040 
8,682 

12,380 
226 

1,143 
820 
974 

1,067 

69,318 
599 

3,346 
899 

2,787 
2,393 

3,509 7,114 
3,405 6,963 

20,287 
159 

1,415 
990 
833 

2,034 

25,661 
298 

2,404 
912 
794 

2,385 

30,128 8,131 35.08 8.4 12,868 
29,455 6,132 

103,627 
2,150 
5,412 
5,105 
8,607 
10,178 

38,203 
596 

3,260 
3,081 
3,317 
3,474 

140.95 
3.98 

10.24 
6.17 
15.22 
17.01 

2.9 
6.7 
4.3 
6.6 
6.2 

3,372 
14,253 
5,616 

13,729 
11,496 

(I) Includes portion In Washington County, Virginia. 
(I) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 

TENNESSEE 
See SUDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

Dixie Network, The 
Comprised of: 

WDXI-Jackson, Tenn. 
WENK-Union City. Tenn. 
WTPR-Paris, Tino. 
WTPR-FM-Paris, Tenn. 
WUXE--Lawrenceburg, Tenn 
WCMA-Corinth. Miss. 
WDXN-ClarksvIlle. Tenn. 
WDRE-FM-Lawreneeburg, Tenn. 

Media Code 4 244 0070 3.00 
Business address-Box 489, Williams Bldg., Jackson. 
Tenn. 38301. Phone 901-427-9611. 

I. PERSONNEL 
President-Aaron B. Robinson. Jr. 
Exec. Vice-Pres. & Gen'l Mgr.-J. Kenneth Marston. 
Nat'l & Regional Sales-Jim Hoppers. 

2. REPRESENTATIVES 
National & Regional-Call Jim Hoppers, collect; 

Jackson, Tenn. Phone 901-427-9611. 
4. AGENCY COMMISSION 

15/0; 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b. 3a, 3b, 3d. 4a, 4d. 5, 6a. 7b. 8. 
Rate Protection: 10e. lle. 12e, 13c, 14e. 155. 15b. 16. 
Basle Rates: 20a, 20b, 21a, 21e. 22a, 22b, 235. 24b, 

25e. 26, 28a, 28e, 290, 30, 32a, 53s. 
Contracts: 40a, 41, 42b, 44a, 44b, 45, 46, 47a. 48. 

51a, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f. 601, fila, 

62b, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Rates shown below are for individual stations within 
this network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/68-Reed 11/29/67. 
6. SPOT ANNOUNCEMENTS 

I min (*) 1 min (C) 
1 x._  4.70 3.75 260 2.65 2.10 
26 4.10 3.30 312 x  2.35 1.90 
62 3.80 3.05 520 x  2.25 1.75 
104 x.- 3.50 2.80 780 x_______ 2.10 1.70 
156 x  3.25 2.60 1000 x. 2.05 1.60 

V') 30 see or less. 
8. PROGRAM TIME RATES 

Ix 26x 52x I04x I56x 260x 
1 hr_...- 70.60 53.00 35.30 30.60 27.00 23.50 
1/2 hr  35.25 31.80 18.80 16.50 15.30 11.75 
1/4 hr.....   23.50 21.20 11.75 10.60 10.00 8.25 
10 min____ 17.65 15.90 9.40 8.25 7.35 6.15 
5 min  14.10 12.70 6.45 5.90 5.00 4.40 
Advertiser may purchase 1 or more stations in this 
network, and all schedules are combined for frequency 
discount to earn lowest rate for all stations. 

ALCOA 
Blount County-Map Location J-5 

lime SUDS consumer market map and data at begin-
ning of the State. 

WEAG 
1957 

Media Code 4 244 0149 4.00 
Blount County Broadcasting Co., Box 127, Main Bd.. 

Alcoa. Tenn. 33701. Phone 615-983-0890. 1. 
I. PERSONNEL 

ires.. Gert'l & Com'l Mgr.-Herman Petre. 
3. FACILITIES 

1,000 w. days; 1,470 ke. Non-directional. 
Operating schedule: 5:00 am-local sunset weekdays; 
6:00 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a. lb, 4s. 4d, 5, Oa, 8. 
Rate Protection: 10b, lib, 12b. 13b, 14b. 
Basic Rates: 22b. 23a. 24b, 26, 29a. 
Contracts: 40a. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 600. 61a, 61b. 62b. 
Cancellation: 70a, 70e, 710. 73s. 
AtIlllated with NAS Radio Network, 
Fractional time periods on programs-10 minutes. 
75% of 1/4-hour rate: 20 minutes, 80% of 1/2-hour 
rate; 25 minutes, 90% of 1/2-hour rate; 45 minutes. 
80% of 1-hour rate. 

TIME RATES 
Rates effective January 1, 1958. 
Rates received Starch 19. 1958. 

G. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 see 

1 ti  4.00 300 52 ti 3.25 2.25 
18 ti _ 3.75 2.75 100 ti ...... 3.00 2.00 
26 ...... 3.50 2.50 

7. PACKAGE PLANS 
SATURATION RATE PLAN 

100 words maximum, no guaranteed times: 
10 announcements.. 40.00 75 announcements 168.75 
20 announcements.. 75.00 100 announcements 200.00 
30 announcementa_ 97.50 200 announcements 330.00 
40 announcements.. 110.00 300 announcements 420.00 
50 announcements.. 125.00 

FLASH ANNOUNCEMENTS 
25 words maximum, no guaranteed times: 
30 announcements.. 60.00 90 announcements.. 126.00 
60 announcements.. 102.00 
Maximum acceptable contract on Saturation Rate and 
Flash Announcements. 30 days 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  40.00 22.50 14.00 6.00 
18 U.._ .................... 35.00 21.00 12.90 5.75 
26 ti  32.50 19.50 12.00 5.50 
52 ti  30.00 18.00 11.10 5.25 
100 ti  27.50 16.50 10.20 5.00 

10. SPECIAL FEATURES 
News Service-AP. News service charge, per week 
40 85. 

ARDMORE 
Giles County-Map Location E-5 

See SUDS consumer market map and data at beginning 
of the State. 

WSLV 
1967 

Media Code 4 244 0180 0.00 
Stateline Broadcasting Company, Inc., Box 96, 500 

Statellne Rd. W., Ardmore, Tenn. 38449. Phone 
615-427-2179. 

I. PERSONNEL 
President-E. D. Hildreth. 
General Manager-Bobby Powell. 

2. REPRESENTATIVES 
Harry J. Cannon Associates. 

3. FACILITIES 
1000 w. days; 1520 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING Seo coded repulations 
General: la, Is. 30, 4a, 5, 60, 7a. 
Rate Protection: 10a, 11a, 120. 13a, 14a, 15b. 
Basle Rates; 20b, 210. 220, 24e. 25e, 26, 29b, 30, 

33d. 
Contracts; 40a, 42e. 440, 47a, 485, 51b. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70b, 70d, 71b. 
Prod. Services. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Reed 4/4/68. 
7. PACKAGE PLANS 

(Sputa to be run in a 30 day period) 
I min 30 see 20 Me 10 see 

1 ti... 1.75 1.50 1.25 1.00 
50 ti__ ...... _ ....... _______ .... 1.50 1.25 1.00 .75 
100+   1.25 1.00 .50 

MONTHLY ADVERTISING PACKAGE 
25 in 1 min, 44 in 30 sec & 50 in 10 sec. 
119 spots  100 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 rein 5 min 

1 X.  40.00 22.50 12.50 10.00 8.00 
13 30.00 20.00 11.00 9.20 7.00 
26 x______ ...... _ .... 26.50 17.00 9.50 8.60 6.20 
52 x__ .............. _.._... 24.00 15.00 8.50 6..00 5.70 
104 x. 23.10 13.75 8.50 6.10 5.20 
1050 .  6 x. ...... .... 22.00 12.25 7.50 5.95 4.50 
2  20.90 11.75 7.00 5.60 4.00 
312 x.   20.00 11.00 6.25 4.60 3.50 

10. SPECIAL FEATURES 
NEWS AND WEATITER 

5 min newscast, 2 spots open and close___._--- 3 
Weather, 2 spots open and close. 2 

ATH ENS (2 AM) 
McMinn County-Map Location H-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WLAR 
1946 

Media Code 4 244 0210 5.00 
Athens Broadcasting Co., Inc., Box 449, 110 A Jack-

son St.. N. E. Athens, Tenn. 37303. Phone 615-
745-1314. 

I. PERSONNEL 
Vice-Pros.. Gen'l & Comml Mgr.-Wm. P. Atkins. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

Non-directional. 
Operating schedule: 5 am-10 pm. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4b, 5, 611„ 7b, 8. 
Rate Protection: 10b. 1lb, 12b, 13b, 14b, 15b. 

Basic Rates: 20b, 21b, 21e, 22a, 23a, 23b, 24e, 25b, 
26, 28b, 28e. 30, 12b, 33d. 

Contracts: 40a, 42a, 440. 45, 46, 4714 48, 49, 51e. 
Comb.: Cent. Discounts: 600. 61e, 62d. 
Cancellation: 70a, 70e, 71a, 72. 73b. 
Prod. Services: 80. 81. 82. 
Affiliated wtih MBS and KBS. 

TIME RATES 
No. 2 Elf 2/1/68-Reed 5/2/68. 

6. SPOT ANNOUNCEMENTS 
Flat .240x *360x 

1 min. 3.00 2.50 2.00 
30 sec  1.75 1.50 1.30 

1') Contract. 
7. PACKAGE PLANS 
PER MO, ROS: I ti 26 ti Si ti 76+ 
1 min.  3.00 2.50 2.00 1.50 
30 sec  1.60 1.40 1.20 1.00 
PER WK, ROS: 1 ti 18 ti 98 ti 50+ 
1 min. 2.75 2.00 1.75 1.25 
30 see.  1.50 1.25 1.10 1.00 

8. PROGRAM TIME RATES 
5 min 1/4 hr 5 min 1/4 hr 

1 tL 5.75 10.00 6 tL.-...__.-. 4.50 7.50 
2 tL  5.50 L50 7 ti  4.25 7.00 
3 tL.   5.25 9.00 8 Li_   4.00 6.50 
4 ti  5.00 8.50 9 ti  3.75 6.00 
5 tL  4.75 8.00 10 ti  3.50 5.50 

WYXI 
1966 

1:1131:1 
Media Code 4 244 0280 8.00 

J's Broadcasting Co., Box 645, 14 Decatur Pike 
N. W., Athens, Tenn. 37303. Phone 615-745-1390. 
STATION'S PROGRAMMING DESCRIPTION 

WYXI: Programmed for adults. 
AIR PERSONALITIES handle all segments. 5 min 
nevrs every hour on hour. 15 min summaries at 8 
am, noon, & 5 pm. Local sports when available. 
MUSIC: modern country and western. 2 man news 
department. 2 mobile units. RELIGION: Sun sign-
on-sign-eft Farm news during noon hour. Person-
alities available for remote pickups from shopping 
centers, etc. News from wire and local sources. 
Contact Representative for further details. Reed 
8/18/67. 

I. PERSONNEL 
General Manager-John P. Frew. 

2. REPRESENTATIVES 
Atlanta-Dora-Clayton Agency, Ine. 

L FACILITIES 
500 w.: 1390 ke. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%; time only. Payable 10th of month. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 4a, 5. Ca. 
Rate Protection: 10a. lia, 12a, 13a, 14a. 
Basle Rates: 20a. 24a. 
Prod. Services: 82. 

TIME RATES 
Et!  Iteed 5/31/68. 

6. SPOT ANNOUNCEMENTS 
1 min, fiaL  2.00 30 sec, flat  1.70 

WEEKLY DISCOUNTS 
5 ti-5% 20 ti-20% 
10 U-10% 25 ti-25% 
15 ti-15% 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 
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TENNESSEE 

BOLIVAR 
Hardeman County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WBOL 
1962 

Media Code 4 244 0350 9.00 
Savannah Broadcasting Service, Inc., Box 191, Fair-

ground Extended, Bolivar, Tenn. 38008. Phone 658-
5400. 

I. PERSONNEL 
Vice -Sres. & Gen'l Mgr.-Ben L. Enochs. 
Sta. & Sales Mgr.-Ralph D. GlenneY. 

2. REPRESENTATIVES 
Southeast and Southwest, Memphis, Atlanta and 
Dallas-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
250 on; 1,580 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb, 2b, 3d, 4a, 9d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 138, 145, 15b. 
Basle Rates: 20a, 21c, 226, 24b, 25c. 26, 28b, 28e. 

29a. 33c. 
Contracts: 405, 42b, 42d, 44a, 44b, 47e, 48, 49, 51e. 
Comb.; Cont. Discounts: 60a, 60f. 601, 61a, 62b. 
Cancellation: 70a, 70e, 7114 72. 73b. 
Prod. Services: 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 22, 1962. 
Rates received October 22, 1962. 

6. SPOT ANNOUNCEMENTS 
1 min. 1 min. 
or less or less 

1 time   2.00 104 times e.eo 
13 times  1.95 156 times  1.50 
26 times._  1.90 208 times  1.45 
39 times--___--. 1.85 280 times_.- 1.35 
52 times  1.80 312 times   1.25 
78 times._.....  1.75 

7. PACKAGE PLANS 
SPECIAL PROMOTION PACKAGES 

60 spots per mo (regular advertisers) 1.00 
50 spots per uso (regular advertisers) ea.--  1.05 
2 or more spots daily per yr. ea________---_ 1.00 

8. PROGRAM TIME RATES 
1 hr. 

1 35.00 
13 times._ __. 32.00 
26 times--............ 28.50 
39 times----  24.50 
52 20.00 
78 times-.--- --

104 times  
156 times. 
208 times  
260 times  
312 times.......... 

1/2 hr. 
20.00 
17.50 
15.00 
12.50 
11.00 

BRISTOL (1 AM; 1 FM) 

1/4 hr. 
7.50 
7.15 
6.80 
6.65 
8.30 
5.90 
5.50 
5.10 
4.75 
4.35 
4.00 

5 min. 
4.50 
3.50 
3.25 
2.95 
2.85 
2.75 
2.65 
2.55 
2.45 
2.95 
2.25 

Va.-Washington County-Map Location M-8 
Tenn.-Sullivan County-Map Location M-3 

See SRDS consumer market map and data at begin-
ning of the State. 

435. 

WCYB 
1946 

CITY OF LICENSE 

BRISTOL, VA. 

JAMES LAYERS COMPANY. INC. 
Southern Rep tative 

C =El 
Subscriber to the NAB Radio Code 

(This is a duplicate of the listing appearing under 
Bristol, Va.) 
Media Code 4 248 0675 0.00 
Appalachian Broadcasting Corporation, Box 1009, 
Reynolds Arcade Bldg., Bristol, Va. 24201. Phone 
703-669-4161. TWX 703-669-4313; Bristol, Tenn. 
37621 Box 603. 

STATION'S PROGRAMMING DESCRIPTION 
WCYB: Programmed for mass adult audience. 
Personalities handle all segments. MUSIC: current 
best selling middle-of-the-road albums and singles, 
standards. NEWS: 6 'taxmen. 5 min network news 
on boor. 5 min local and regional news on half hour. 
Daily 15 min local newscast at 5 pm, stock market 
report at 4:45 pm, farm market report at 12:15 pm. 
Local employment information 3 times daily. Local 
public affairs interviews or feature at 5:30 pm. 
SPORTS: university football, 14 NASCAR races, 
Indianapolis 500 race. Local fishing program M-F. 
5:45 pm and Sat, 7:15 am, 5 min M -Thora, expanded 
to 15 min Fri and Sat. 3-1/2 min sportscast every 
hour on weekends. Remotes for openings, fairs, spe-
cial events. Contact Representative for further de-
tails. Itec'd 5/17/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert II. Smith. 
Vice-Pros. & Sales Mgr.-J. Fey Rogers. 
Operating Manager-Ed Spiegel. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Regional-The James B. Ayers Company. 

3. FitrILITIES 
10,000 w. days: 690 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. All bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 7b. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 15a. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 230, 24b, 26. 

28a, 30. 
Contracts: 405, 41, 44b, 45, 46, 47a, 51a. 
Comb.; Cont. Discounts; 60b, 60f, 601, 131a, 62d, 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective July 1, 1952. (Card No. 4.) 

Card received June 25, 1952. 
Revisions reed May 6, 1957. 

6. SPOT ANNOUNCEMENTS 
lx I3x 261 52x 104x 156x 260x 

1 min 9.00 8.50 8.00 7.50 7.00 6.50 5.75 
7. PACKAGE PLANS 

WEEKLY SATURATION RATES 
(Run-of-schedule) 

1 minute: 1 wk. 13 wks. 26 wks. 39 wks. 52 wks. 
10 per week 7.00 6.65 8.30 5.95 5.66 
15 per week 6.50 6.23 5.85 5.52 5.20 
20 per week 6.00 5.70 5.40 5.10 4.80 
30-second announcements-75% of 1-minute rate. 
10-second announcements-50% of 1-minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x    90 54 38 27 18 
DISCOUNTS 

13x- 5% 52x- 15% 156x-25% 
26x-10% 1041-20% 260r-30% 

10. SPECIAL FEATURES 
News and Weather report programs. 
Service Fee: 2.00 commissionable. 

(D) 

WFHG 
1946 

CITY OF LICENSE 

BRISTOL, VA. 

C 
(This is a duplicate of the listing appearing under 
Bristol, Va.) 
Media Code 4 248 0750 1.00 
Bristol Broadcasting Co., Box 799, Valley Dr., Bris-

tol. Va. 24201, Phone 703-669-8112, 
I. PERSONNEL 
General Manager-W. L. Nininger. 
commercial Manager-Jack Martin. 
Program Director--Ted Gibbs. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights; 980 kg. 
Directional-night only. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: 4a. 
Rate Protection: 15b. 
Basle Rates: 285, 32a. 
Contracts: 45, 
Comb.: Cont. Discounts: 60a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Elf 1/1/69-Rec'd 12/31/68. 

AA-6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I x 52x 104x 1560 260x 312x 5200 
1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
20/30 8.00 7.60 7.20 6.80 6.40 6.00 5.60 
10 sec 5.00 4.75 4.50 4.25 4.00 3.75 3.50 

CLASS A 
min 8.50 8.00 7.50 7.00 6.50 6.00 5.50 

20/30 6.80 6.40 6.00 5.60 5.20 4.80 4.40 
10 see 4.25 4.00 3.75 3.50 3.25 3.00 2.75 

7. PACKAGE PLANS 
SATURATION PACKAGES 

AA 
WKLY, EA: 1 min 20/30 10 see 
12 ti . 8.50 6.80 4.25 
18 ti  8.00 6.40 4.00 
24 7.50 6.00 3.75 
30 tL  7 00 5.60 3.50 

A 
1 min 20/30 10 see 
7.00 5.60 3.50 
6.50 5.20 3.25 
6.00 4.80 3.00 
5.50 4.40 2.75 

(G) 

WJCW 
JOHNSON CITY 

City of license Johnson City. Tenn. 
Bristol Office-1233 Indian Hill Dr., Bristol. Tenn. 
Phone 926-829-34. 

See listing under Johnson City, Tenn. 

WKYE 
1962 

CITY OF LICENSE 

BRISTOL, VA. 
(This is a duplicate of the listing appearing und-r 
Bristol. Va.) 
Media Code 4 248 0825 1.00 
Davenport Broadcasting Corp., Box 706, 1009 W. 

State St., Bristol. Va. 24201. Phone 703-669-1555. 
I. PERSONNEL 
President-John Lee Davenport. 
Vice-Pres. & Gen'l Mgr.-Garrett W. Hasten. 
Sales Manager-William Rhengness. 

2. REPRESENTATIVES 
Dora-Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days; 1550 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: 4a, 
Contracts: 40a. 45, 46. 
Contracts not transferable. 
Affiliated with American Entertainment Network, 

TIME RATES 
Elf 8/1/69-Ree'd 8/4/69. 

6. SPOT ANNOUNCEMENTS 
Ix 520 104x 5001 

1 min.  8.00 7.50 7.00 6.50 
7. PACKAGE PLANS 
PER WK: 1211 18 ti 24 ti 30 ti 
1 min.  6.00 5.50 5.00 4.50 
30 see: 80% of 1-min. 10 see: 50% of 1-min. 

(D) 

WOPI WOPI-FM 
1929 1946 

BRISTOL, TENN. 

C 
Media Code 4 244 0700 5.00 
Tri-Cities Broadcasting Co., 1234 W. State St., 

Bristol, Tenn. 37620. Phone 615-764-5131. 
I. PERSONNEL 
President-E. O. Roden. 
General Manager-Thomas S. Mikell. 
Sales Manager-John C. Thomas. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Southeast-David Carpenter Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 he. 

Non-directional. 
Operating schedule: 5:00 am-12:10 am Mon thru Sat: 
6:00 am-midnight Sun. EST. 
FM FACILITIES 
EltP 9,700 w.; 96.9 me. 
Antenna ht.: 302 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: is. 2a, 3a, 45. 4d, 5, 6a. 7b. 8. 
Rate Protection: 105. ils, 120, 13a, 14a. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 250, 26, 280, 

29a. 
Contracts: 40s. 45, 46, 470. 
Comb.; Cont. Discounts: 60b. 60k, 61a, 62e. 
Cancellation: 70a. 70e, 71a. 73a. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective July 1. 1958. (Card No. 

Card received June 6, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 
hr. tir. hr. min. min. (*) 

1 time....., 42.00 25.00 17.00 13.00 10.00 5.00 
13 times.... 98.00 22.00 15.00 12.00 9.00 4.75 
26 times.... 34.00 19.00 13.00 11.00 8.00 4.50 
52 times._ 31.00 17.00 11.00 10.00 7.00 4.25 
104 times.... 28.00 15.00 10.00 9.00 6.00 4.00 
156 times_ 25.00 13.00 9.00 8.00 5.50 3.75 
280 times.... 22.00 12.00 8.00 7.00 5.00 3.50 

(•) Announcements-minute or station break. 
8-10 second "quickie" announcements (minimum 10 
weekly)-50% of earned frequency minute rate. 

7. PACKAGE PLANS 
SPECIAL ANNOUNCEMENT PACKAGE RATES 

(Fixed position. 1-5 weeks) 
Per week: Each Total 

10 spots  4.00 40.00 
  3.75 56.25 

20   3.50 70.00 
25 spots .... - .. __ - .. _-__. .. 3.25 81.25 

Additional discounts for conti nuous broadcast on 
above package rates: 
6-12 weeks    5% 
13-25 weeks    10% 
26-51 weeks    15% 

52 weeks  20% 
(D) 

BROWNSVILLE (1 AM; 1 FM) 
Haywood County-Map Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WBHT 
1963 

Media Code 4 244 0770 8.00 
Brownsville Broadcasting Co., Inc.. Box 198. Browns-

ville, Tenn. 38012 Phone 901-772-1730. 

I. PERSONNEL 
Manager-John Latham. 
Station Manager-Itobert Moore. 
Commercial Manager--Bob Anderson. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
250 w.: 1520 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la. lb. 3a, 3b, 3d, 4s, 5, 6a. 
Rate Protection: 10a. 14e. 15b. 
Basic Rates; 20b, 210, 21b, 21d, 12e, 22b, 23a, 23b, 
24a. 24b, 24e. 25a, 26, 28b, 18e. 29b. 30, 23a. 
Contracts: 40s, 41. 42b, 42d, 440, 44b, 45, 46, 47a. 

48. 51a. 51b. 51e. 
Comb.: Cont. Discounts: 60d, 601. 61a, 61b, 62d. 
Cancellation: 70e. 71b, 72. 735, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 4/1/69-Rec'd 4/21/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x  3.50 104 x  2.47 
13 x  3.35 156 x  2.29 
26 x  3.18 208 x  2.12 
39 x  3.00 260 x  1.91 
52 x  2.82 312 x  1.76 
78 x  2.65 1000 x..  1.35 

W B H T-FM 
1965 

Media Code 4 244 0771 6.00 
Brownsville Broadcasting Co., Inc., Bor 198, Browns-

ville, Tenn, 38012. Phone 901-772-1730. 

I. PERSONNEL 
Manager-John Latham. 
Station Manager-Robert Moore. 
Commercial Manager-Bob Anderson. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 3,000 w.; 95.3 me. 
Operating schedule: 5 am-10 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3d, 4a, 5, 6a. 
Rate Protection: 10a, 14a, 15b. 
Basle Rates: 20b, 21b, 21d, 22a, 2213, 23a, 23b, 24a, 

24b, 24e, 25a, 26, 28b, 28e, 29b, 30, 33a. 
Contracts: 40a, 41, 42b, 42d, 440, 44b, 45, 46, 47a. 

48, 510, 51b, 51c, 
Comb.; Cont. Discounts: 60c1. 601, 61a, 61b, 62d. 
Cancellation: 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 

Bates are identical to WBHT. See that listing. 

CAMDEN 
Benton County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WFWL 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 244 08409.00 
Camden Broadcasting Co.. Inc., Box 178. Hwy. 70 

East, Camden, Tenn, 38320. Phone 584-7570. 

I. PERSONNEL 
President-Michael R. Freeland. 
General Manager-Ron Lane. 
Program Director-Adrienne Cole. 

3. FACILITIES 
20.) 250 w. days; 1220 kg, Non-directional. 

Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 4a. 6a. 8. 
Basic Rates: 22b, 23a. 
Contracts: 46. 47a. 
Cancellation: 71b, 73a. 
Affiliated with HAS and NAS Radio Networks, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 11/1/68-Reed 3/3/69. 

6. SPOT ANNOUNCEMENTS 
13 WK, MON THRU SUN: 20/30 I mln 
1 ti  1.50 2.00 

7. PACKAGE PLANS 
MISCELLANEOUS SPOT RATE 

20/30 1 min 
1-3 ti, ea  3.00 4.00 
10+, ea  2.50 3.00 

B. PROGRAM TIME RATES 
13 WK, MON THRU SUN: 1/4 hr 5 min 
1 ti  8.00 5.00 
13 WK. MON, WED, Fill: 
1 ti  8.50 6.00 
13 WE, MON: 1/4 hr 
1 ti   12.50 

10. SPECIAL FEATURES 
News-time rate plus 10%; headline feature, ea 3.00 

CARTHAGE 
Smith County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

CST. 

WRKM 
1959 

MCICI 

Media Code 4 244 0910 0.00 
Carthage Broadcasting Co., Box 179, Carthage, Tenn. 

37030. Phone 970 and 969. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Reggie L. Honey. 
Commercial Manager-Sidney L. Martin, 

3. FACILITIES 
500 w. days; 1350 he. Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% time only; 10th of following month. 

5. GENERAL RATE POLICY 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective June 1, 1959. 
Rates received May 16, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 3/4 1/2 1/4 
hr. hr. hr. hr. rain. min. 

1 time...... 30.00 24.00 18.00 12.00 5.00 3.00 
13 times.... 28.50 22.80 17.00 11.00 5.70 2.85 
26 times.... 27.00 21.60 16.00 10.50 5.40 2.70 
39 times_ 25.50 20.40 15.00 10.00 5.10 2.55 
52 times._ 24.00 19.20 14.00 9.50 4.80 2.40 
78 times.... 22.50 18.00 13.50 9.00 4.50 2.25 
104 times.... 21.00 16.80 12.00 8.00 4.20 2.10 
156 times.... 19.50 15.60 11.00 7.50 3.90 1.95 
260 times._ 18.00 14.00 10.00 7.00 8.70 1.80 
312 times.... 16.50 13.20 9.00 8.00 3.00 1.65 
624 times.... 15.00 12.00 8.00 5.25 2.75 1.50 

806 Spot Radio Stations September 1, 1969 



CENTERVILLE 
Hickman County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WHLP 
1956 

Media Code 4 244 0980 3.00 
Trans-Aire Broadcasting Corp.. Highway 50, Center-

ville. Tenn. 37402. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-David Price. 

2. REPRESENTATIVES 
C. K. Beaver & Associates. Inc. 

3. FACILITIES 
1.000 w. days; 1570 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 45. 
Alcoholic beverage advertising: beer only. 
Programs shall have priority over announcements. 
Affiliated with NAO Radio Network. 

TIME RATES 
Et!   Bec'd 3/6/67. 

6. SPOT ANNOUNCEMENTS 
I ti 13 ti 26 ti 51 ti 78+ 

1 min  1.50 1.30 1.20 1.10 1.00 
30 sec-2/3 of min  

7. PACKAGE PLANS 
TNT pkg, per mo  180.00 
1/2 TNT pkg. Per mo  100.00 

B. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  20.00 10.00 5.00 4.00 2.25 

CHATTANOOGA (8 AM; 4 FM) 
(including Lookout Mountain, Tenn., and 
Rossville, Ga.) 
Hamilton County-Map Location H-5 
Renville, Ga., Walker County-Map Location M-3 

See OROS consumer market map and data at begin-
ning of the State. 

Stations contiguous to tile major city are ronsolidated 
under the major city heading. This le not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine estent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WDEF 
1941 

WDE F-FM 
1964 

CHATTANOOGA 

Subscriber to the NAB Radio Code 
Media Code 4 244 1120 5.00 
Iloy H. Park Broadcasting of Tennessee, Inc., 3300 
Broad St.. Chattanooga. Tenn. 37402. Phone 615-
267-3393. 

STATION'S PROGRAMMING DESCRIPTION 
H'DEF: Programmed for adults. 
Entertainment. 5-6 am. air personality, country and 
western music. 6-10 am, air personalities. standard, 
popular music, telphone and live Interviews, mobile 
traffic reports. Air personalities, 10 am-3 pm. stand-
ard, popular music, audience participation features. 
food marketing reports. Entertainment, 3-7 pm, air 
personalities, standard. popular music, telephone 
questions and answers, mobile traffic reports, network 
news features, business news, sports scores. 7-8 pm. 
sports news, weather. religious. Music, 8 pm-12 M. 
air_ personalities, standard, popular music, discussions, 
forums. Sat. Sun, network and local air personalities. 
NEWS: local 5 min at :25 and :55, network on 
hour. 6 man news staff. 3 mobile units. SPORTS: 
live college football, basketball. Contact Representa-
tive for further details. Rec'd 8/11/67. 

I. PERSONNEL 
President-Roy H. Park. 
Executive Vice-Pres.-Ken Flenniken, 

2. REPRESENTATIVES 
MeGarren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w. 1370 kc. Directional night only. 
Operating schedule: 5 am-midnight daily. EST. 
FM-ERP 100,000 w.; 92.3 me. 
Operating schedule: 5 am-midnight daily. EST. 
Antenna ht.: 895 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 215, 3a, lb, 3e. 3d, 4a, 4d, 5, 7b, 8, 
Rato Protection: 10d, 11d, 18d, 14d. 
Basle Rates: 200. 20b, 21a, 21b, 21c. 21d. 22b, 23b. 

24a, 24b, 24c, 25a, 28e, 290. 30, 33d. 
Contracts: 40c, 41, 42a, 43, 44a, 44b, 45 46, 47e, 48. 
Comb.; Cont. Discounts: 60e, 61b. 
Cancellation: 700. 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC. 

TIME RATES 
No. 11 Eft 2/1/69-Rec'd 5/26/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 10 am-noon & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

.1 min. flat  10 1 min, Oat  20 
(*) 52 wk advertisers. 

30/20 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Maximum 1 spot daily Mon thru Sat 6-10 am ro-
tating. 

CLASS AA 
Ix 52x I04x 153x 260x 312x 520x 

1 min  20.00 19.00 18.00 17.00 15.00 14.00 13.00 
30/20 sec_ 16.00 15.20 14.40 13.60 12.00 11.20 10.40 
Mrs ..... 10.00 9.50 9.00 8.50 7.50 7.00 6.50 

CLASS A 
1 min  17.00 16.00 15.00 14.00 13.00 12.00 10.00 
30/20 sec  13.60 12.80 12.00 11.20 10.40 9.60 8.00 
ID's   8.50 8.00 7.50 7.00 6.50 6.00 5.00 

7. PACKAGE PLANS 
CLASS AA 

6 ti 12 ti 18 ti 24 ti 30 ti 50 ti 
I min  15.00 14.00 13.00 12.00 
30/20 sec  12.00 11.20 10.40 9.60   
ID's   7.50 7.00 6.50 6.00   

CLASS A 
1 min...... 12.00 11.00 10.50 10.00 9.00 8.00 
30/20 sec__ 9.60 8.80 8.40 8.00 7.20 6.40 
ID's   6.00 5.50 5.25 5.00 4.50 4.00 
Maximum scheduling on Wed. Thur or Fri 25% of 
total package. 

COMMUTER PLAN 
6 spots 6-10 am Mon thru Sat.. 
6 spots 3-7 pm Mon thru Sat. 
12 per wk._ ....... ________ .... .......... ....... 192.00 

TOTAL AUDIENCE PLAN 
6 spots 6-10 am Mon thru Sat. 
6 spots 3-7 pm Mon thru Sat. 
6 spots daytime or wknd. 
18 per mic  240.00 
20/30 see: 75% of 1-min. 

8. PROGRAM TIME RATES 
lx 52x I04x 260x 

1 hr  70.00 67.50 65.00 60.00 
1/2 hr  50.00 47.50 45.00 40.00 
1/4 hr  35.00 33.00 31.00 30.00 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

lx 52x 104x 260x 
AA   25 23 22 20 
A   22 20 19' 17 

WDOD W D 0 D-FM 
1925 1959 

CHATTANOOGA 
Media Code 4 244 11908.00 
CS N. Behnke' Broadcasting Stations. Box 4232, 

Chattanooga, Tenn. 37405. Phone 615-266-5117. 
I. PERSONNEL 
President-Cy N. Bahakel. 
General Manager-William It. Nash. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
5.000 w.: 1310 kg. Directional-night only. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 19,000 w.; 96.5 me. Stereo. 
Operating schedule: 5:00 am-midnight. EST. 
Antenna ht.•. 1.010 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, la, 3b. 4a, 4d, 5, 6a, 7b, 8. 
Basic Rates: 22a, 22b, 23a. 24a, 24b, 28a. 290. 
Contracts: 45. 46. 47a. 
Comb.; Cont. Discounts: 6015. 60e. 60k. 61a. 131b, 62b, 

62e. 
Cancellation: 700. 70e, 71a, 73a. 
Affiliated with American FM Network. 

-Day and Evening-
Length of commercial copy: Programs News 
5 minutes_ 1:45 min. 1:20 min. 

15 minutes., ....... _....... 2:40 min. 2:30 min. 
30 minutes   4:00 min. 
60 minutes._____ - 6:00 min. 

-frie "Ii-Kf ES 
Et! 10/1/61-Ree'd 9/12/61. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156x 260x 9I2x 

1 min. ...... _ 12.15 10.80 9.45 8.10 7.20 6.75 6.30 
30 sec.... ..... 8.50 7.55 6.60 5.70 5.00 4.75 4.40 
10 sec......_ 6.10 5.40 4.75 4.05 3.60 3.35 3.15 

7. PACKAG E PLANS 
MULTI-SATURATION PLAN 

PER WK: 5 ti 10 ti 15 ti 20 ti 30 ti 
1 min. . . 8.10 5.85 5.40 5.15 4.75 
30 sec  5.65 4.10 3.75 3.65 3.35 
10 sec  4.05 2.90 2.70 2.60 2.40 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 L.._..............  81.00 48.50 32.40 24.0 16.20 
26 x  77.00 46.20 30.75 23.10 15.40 
52 x  73.00 43.75 29.10 21.90 14.60 
104   69.00 41.30 27.50 20.65 13.75 
156 x  65.00 38.90 25.90 19.45 12.95 
208 x  61.00 36.50 24.30 18.25 12.15 
260 x  57.00 34.00 22.70 17.00 11.35 
312 x  53.00 31.50 21.10 15.80 10.50 
520 X.  49.00 29.10 19.40 14.50 9.75 

WDXB 
1947 

CHATTANOOGA 

Media Code 4 244 1260 9.00 
WDXB Broadcasting Co., Chattanooga, Tenn. 37402, 

Phone 615-266-1114 
STATION'S PROGRAMMING DESCRIPTION 

WDXB: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. 5-9 am 
standard, popular music, traffic reports, weather. 9 
am-noon standard popular musle, audience participa-
tion feature. Noon-3 pm standard, popular music. 
weather. 3-6 pm standard, popular music, weather, 
traffic reports. 6 pm-12M standard popular music, 
weather. Sat and Sun editorials, entertainment fea-
tures, public affairs information, educational program, 
standard, popular music, weather, traffic reports. 
NEWS: 5 min at :55, headlines every 10 min. net-
work news on hour daily, network sports aired on 
Sat and Sun. SPORTS: M-F, 3:25 pm, 4:25 pm. 
5:25 pm & 6:25 pm, 5 min, professional baseball 
and football, local high school football and basketball. 
Personalities available for remote broadcasts, etc. 
Contact Representative for further details. Reed 
4/16/69. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr.-Larry Johnson. 
Program Director-Lloyd Payne. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Busby, Finch and Woods. Inc. 
Detroit-Pearse Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kg, 
Nan-directionaL 

Operating schedule: 5 am-midnight daily. EST. 
4. AGENCY COMMISSION 

15/0. 

5. GENERAL ADVERTISING See coded regulation 
General: la. lb, 2a, 2b, 3a, 14, 4a, 5, On, 7b, 8, 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b. 
Basic Rates: 21b, 24c, 25e, 28a. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, 
Cancellation: 70a, 70e. 71b. 72, 
Prod. Services: 82. 
Affiliated with American Information Network, 

TIME RATES 
Elf 6/1/69-Reed 7/30/69, 

6, SPOT ANNOUNCEMENTS 
Ix 200 52X 1560 365x 

1 min ....... _.._...._  9.00 8.60 8.20 7.40 6.60 
30 sec  6.30 6.00 5.60 5.50 5.00 
10 sec  5.00 4.80 4.60 4.20 3.80 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 25 01 50 tl 
Ea   7.50 7.00 6.50 6.00 

8. PROGRAM TIME RATES 
Ix 26x 52x 156x 565x 

5 min  11.00 10.75 10.00 9.00 8.00 

WFLI 
1961 

LOOKOUT MOUNTAIN 

Independent 

Subscriber to the NAB Radio Code 
Media Code 4 244 1330 0.00 
WFLI Inc., O'Grady Dr., Chattanooga, Tenn. 37409 
Phone 615-821-3555, 

I. PERSONNEL 
Manager-William E. Benns, Jr. 
Commercial Manager-Johnny Eagle. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
50,000 w. days; 1,000 w. nights; 1070 kg, 

Directional. 
Operating schedule: 24 hours daily. EST. 

MORE PEOPLE LISTEN 
TO WFLI THAN TO TI1 
NEXT TWO CHATTANO0â 
STATIONS COMBINED! 

The 1968 Circulation Pulse shows 
WFLI overwhelming other stations: 

Net Wkly. 
Counties People oh of 
Covered Reached WU 

23 189,900 1CO% 
9 106,500 6 

11 68,100 ., 
4 38,400 20 

WFLI's 50,000 watts blankets all of the 
Chattanooga market - inside and outside! 
WFLI is a powerful salesman for your product! 

WFLI 
Station B 
Station C 
Station D 

Another 
Blue Chip Station 
Chattanooga, Tenr. 

Edward Petry & Co.,121:wit 

TENNESSEE 
4. AGENCY COMMISSION 

15/0 time only; 10th of following month. 
5. GENERAL ADVERTISING See ceded regulations 
Rate Protection: 10b, 11b, 12b. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 60d. 
Cancellation: 70e. 
Not frequency rates shown are based on total number 
of programs or announcements in all rate brackets 
used within 1 year for same advertiser. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. IA Eff 7/1/68-Ree'd 5/27/68. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WE: (*) I ti 6 tl 12 II 18 ti 24 ti 
1 min.  19.00 16.00 15.00 14.00 13.00 --
20/10 see_ 14.00 13.00 12.00 11.00 10.00 --
10 sec/ID._ 11.00 10.00 9.00 8.00 7.00 - 

CLASS AA 
1 min  17.00 15.00 14.00 13.00 12.00 11.00 
20/30 sec.._ 14.00 12.00 11.00 10.00 9.00 8.00 
10 sec/ID  10.00 9.00 8.00 8.00 7.50 7.00 

CLASS A 
1 min    10.00 9.00 8.00 7.00 6.00 
20/30 sec.... ..... 8.00 7.00 6.50 5.50 5.00 
10 sec/ID   6.00 5.50 5.00 4.50 4.00 

(*) Specified position. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
12 Plan (6AAA, 4AA„ °A) 145 
18 Plan (9AAA, 5AA, 4A)    190 
24 Plan (12AAA, 7AA, 5A).............................,.._. 240 
Spots must be scheduled equally over 7-day period 
and rotate within time class. TAP spots combinable 
with all weekly spots and programs. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: AAA AA A 
I CI_  24 22 15 
3 tL   21 19 12 
6 tL.  19 16 9 
Minutes, Newscasts, features and 20/30-second snots 
may combine to earn weekly frequency discount. 
Minutes, Newscasts, features, 20/30-second spots and 
ID's may combine on basis of 2 ID's equalling 1 
longer spot. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk-10% 

WGOW 
1934 

CHATTANOOGA 

Subscriber to the NAB Radio Code 
Media Code 4 244 1365 6.00 
Turner Communications Corp., Box 974, 410 W. 6th 

St., Chattanooga, Tenn. 37401, Phone 615-266-
6141. 

I. PERSONNEL 
President-James C. Roddey. 
Station Manager-Ron Thompson. 
Commercial Manager-Rome Benedict, 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 1150 kc. 

Dlrectional-night only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, la, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lie, 12e, 13e, 14e, 16. 
Basle Rates: 20b, 21a, 23a, 24e, 28b, 28e, 33a. 
Contracts: 400. 41, 42a, 43, 49a, 45, 46, 47e, 48, 

50, 51o. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61a, 62a, 62d. 
Cancellation: 700, 704, 71a, 72. 73a. 73b. 
Prod. Services: 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
No, I Eff 1/1/69-Reed 1/30/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

1 x  8.00 6.50 3.25 
26 x  7.50 6.25 3.15 
52 x  7.00 6.00 3.00 
104 x  6.50 5.50 2.75 
156 x  6.00 5.00 2.50 
260 x  5.00 4.00 2.00 
520 x  4.50 3.50 1.75 
1040 x  4.00 3.00 1.50 

7. PACKAGE PLANS 
ROS 

(Must be run in 7 days) 
6 ti 12 ti 24 ti 36 ti 

I min  5.00 4.50 4.00 3.50 
30 sec  4.50 4.00 3.50 3.00 
10 sec  2.25 2.00 1.75 1.50 
PER MO: I min 50 see 10 see 
100 ti  2.75 2.25 1.15 
50 ti  3.50 3.00 7.15 
Nights after 7 pm & weekends: 
20 ti  2.80 2.30 1.20 
10 ti  3.50 3.00 1.50 

BLOCK BUSTER PACKAGE 
(13 weeks firm) 

WKLY: 15 ti 25 tl 35 ti 50 ti 
1 min  2.75 2.50 2.25 2.00 
30 sec.  2.25 2.00 1.75 1.50 
10 see  1.15 1.00 .90 .75 

RATE BOLDER PACKAGE 
1 1-min per wk, 52 wks non-cancellable ROS wkly 

rate, 520 ea.....  _.._..._ ........ - . . 8.00 
. ii;i;-_ .yr- 

PER WK: I min 30 see 10 see 
10 ti  4.00 3.00 1.50 
20 ti    3.00 2.00 1.00 
50 ti  2.50 1.75 .90 

8. PROGRAM TIME RATES 
• Ix 13x 26x 52x 260x 
1 hr  75 70 65 60 50 
1/2 hr  45 40 38 35 33 
1/4 hr  33 32 31 30 20 
10 min  23 22 21 20 15 
5 min  15 14 13 12 10 

(Chattanooga continued on next page) 
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TENNESSEE 

Chattanooga-Continued 

WGTA 
SUMMERVILLE 

City of license. Summerville, Ga. 
Chattanooga-705 Maclellan Bldg., Chattanooga,Tentl. 

37402. Phone 615-265-3443. 
See listing under Summerville, Ga. 

W L 0 M (FM) 
1960 

CHATTANOOGA 

EIfl F;MI3 
Subscriber to the NAB Radio Code 

Media Code 4 244 1400 1.00 
Rock City Broadcasting, Inc., 2644 S. Broad St.. 

Chattanooga, Tenn. 37408. Phone 615-267-0931. 

I. PERSONNEL 
Pres./Treas.-E. Y. Chapin, III. 
Vice-Pres. & Gen'l Mgr.-E. Y. Chapin, IV. 
Secretary-Margaret Dahrling. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 33,000 w.; 106.5 me. Stereo. 
Operating schedule: 7 am-midnight daily. EST. 
Antenna ht.: 1,214 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 
Length of commercial copy: Limit 8 1 minutes per 
hour. 
Member: The Groskin Group. 

TIME RATES 
Eff 8/1/67-Itec'd 6/30/67. 

6. SPOT ANNOUNCEMENTS 
Ix 15e 30x 60X I25x 250E 500x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
8. PROGRAM TIME RATES 

Ix I5x 30x 60x 125E 250x 500e 
1 hr  50 47 45 43 41 39 37 
1/2 hr  38 36 34 32 30 28 26 
5 min.  22 21 20 19 18 17 16 

WMOC 
1945 

CHATTANOOGA 

Country & Western 
Media Code 4 244 1470 4.00 
Dick Broadcasting Co., Inc. of Tennessee, Box 886, 

Hotel Patten, Chattanooga. Tenn. 37401. Phone 
615-267-5179. 
STATION'S PROGRAMMING DESCRIPTION 

WMOC: Programmed for adults and young adults. 
MUSIC: modern country. Songs commonly heard on 
top 40 with new modern string instrument sound com-
plete with amplifying devices also part of program-
ming format. NEWS: network aired at :45. Direct 
weather bureau reports regularly. Contact Represen-
tative for further details. Reed 10/15/68. 

I. PERSONNEL 
General Manager-C. Alfred Dick. 
Program Director-Tom. Rea. 

2. REPRESENTATIVES 
Alan Torbet .Associates, Inc. 
South-Call station direct. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 oc. 

Non-directional. 
Operating schedule: 24 bra daily. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 5. 6a. 
Basle Rates: 28a. 
Contracts: 46. 
Comb.; Cont. Discounts: 60k. 
Affiliated with SIRS. 

TIME RATES 
Elf Rec'd 11/3/67. 

AA-Mort thru Sat 7-10 am & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: Gil 12 tl 18 tl 24 tl 
AA   . 10 9 8 5 

8 7 6 5 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

DISCOUNTS 
26 wk in 52-5% 52 censer wk-8% 

WN00 
1951 

CHATTANOOGA 

Independent Negro 
Subscriber to the NAB Radio Code 

Media Code 4 244 1540 4.00 
WMFS, Inc., Box 166, 816 Broad, Chattanooga, 

Tenn. 37401. Phone 615-266-4146. 
STATION'S PROGRAMMING DESCRIPTION 

WNOO: Programmed for Negro listener. 
MUSIC: popular, rhythm and blues, spiritual and 
gospel. AIR PERSONALITIES handle all segments 
and taped commercials by them are interchangeable. 
NEWS: community 5 min at :25, national and inter-
national news at :55. SPORTS: headlines at :45 for 
1 min, weather on hour. School reports M -Tues-W 
12:30-1 pm. Mayor's report 1-1:15 pm Fri. Dis-
cussion program on community problems, Sat noon-
12:15 pm. COMMERCIAL POLICY: 16 minutes 
maximum between 6-10 am & 3-6 pm. All other 
periods permit 18 minutes. Personalities available 
for remote pickups from shopping centers, etc. Con-
tact Representative for further details. Recd 8/10-67. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Fred Webb. 
Program Manager-David Oliver. 
National Sales Manager-Fred Webb. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
South-Bernard I. Ochs Company. 
Tennessee, Alabama-Contact station direct. 

3. FACILITIES 
1,000 w. days; 1260 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 30, 3e, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, lle, 12e. 13e. 14e. 15b. 
Basle Rates: 20b, 21a, 22a. 23a, 28b, 29e, 30. 
Contracts: 405. 45. 46, 47e. 
Comb.: Cont. Discounts: 000. 
Cancellation: 700. 70e, 71a. 
Prod. Services: 81, 82. 

TIME RATES 
Eff 1/1/69-Reed 11/6/68. 

AA-Mon thru Sat 6-10 am; daily 3-8 pm. 
A-Men thru Sat 10 am-3 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 52x 104e I56x 312x 624x 936x 
AA -.._ 11.00 10.50 9.90 9.35 8.80 8.25 7.70 
A __ 10.00 9.50 9.00 8.80 8.00 7.80 7.00 

30 SEC: 
AA ___ 8.80 8.50 7.90 7.50 6.00 6.60 6.20 
A   8.00 7.60 7.20 7.00 6.40 6.20 5.60 

10 sec: 60% of 1-min. 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 .......... ....... 100 75 50 30 20 

ID. SPECIAL FEATURES 
NEWSCASTS 

5 min daily at :55: 
PER WK: 
6 tL 108 18 ti.  270 
12 ti._ .... ....... 192 

WRIP 
1958 

ROSSVILLE, GA. 

Country Music Network 
Media Code 4 244 1610 5.00 
Chattanooga Broadcasting Co., 270 N. Crest Road, 

Chattanooga, Tenn. 37404. Phone 404-866-3855. 
I. PERSONNEL 
Pres. & lien% Mgr.-Col. Jay Sadow. 
Pros. & Woman's Dir.-Mrs. Sylvia Sadow. 
Farm & Sports Dir.-Gene Smith. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Southern-David Carpenter Company. 

3. FACILITIES 
500 w. days; 980 Ire Directional. 
Operating schedule: 4:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3b, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10a. 11a, 12a, 13a. 14a. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 28a. 
Contracts: 405. 45, 46. 
Comb.; Cont. Discounts: 60k, 61a, 61b. 6213. 62e. 
Cancellation: 700. 70e. 
Member: Country Music Network. 

TIME RATES 
Eff 4/1/67-1tee'd 3/7/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 208x 260e 

1 min._ ..... 12.00 11.00 10.00 9.00 8.00 7.00 
30 10.00 9.00 8.00 7.00 6.00 5.00 
10 see.  6.00 5.50 5.00 9.50 4.00 3.50 

7. PACKAGE PLANS 
PER WK: 10 ti 15 tl 20 ti 25 tl 
1 min. 10.00 0.00 8.00 7.00 
30 sec  8.00 7.00 6.00 5.00 
10 see  5.00 4.50 4.00 3.50 

8. PROGRAM TIME RATES 
Ix 52x I04x I56x 208x 260E 

1 hr  90 85 80 75 70 65 
1/2 hr..   65 61 57 53 49 45 

38 36 34 32 30 
10 min.  30 28 26 24 22 20 
5 min_  18 17 16 15 14 13 

W R I P-FM 
1966 

ROSSVILLE, GA. 

Media Code 4 244 1611 8.00 
Chattanooga Broadcasting Co., 270 N. Crest Rd.. 

Chattanooga, Tenn. 37404. Phone 615-998-3346. 

I. PERSONNEL 
Pros. & Gen'l Mgr.-Col. Jay Bedew. 
Sales Manager-Mrs. Sylvia Endow. 
Program Director-Starling Bright. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
David Carpenter Coward'. 

3. FACILITIES 
ERP 2,950 w.; 105.5 me. 
operating schedule: 5:30 am-midnight. 

4. AGENCY COMMISSION 
20%. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf Reed 6/8/66. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x I56x 260x 
1 min____ 7.00 6.50 6.00 5.50 5.00 4.50 
30 see____ 4.00 3.75 3.50 3.25 3.00 2.75 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

PER WK: 10 tl 15 ti 20 ti 
1 ..... _____ 5.50 5.00 4.50 
30 see    3.25 3.00 2.76 

8. PROGRAM TIME RATES 
Ix 26e 52x I04x 156x 

1 hr__-__ 75.00 72.50 70.00 67.50 65.00 
1/2 hr__. 45.00 43.00 41.00 39.00 37.00 
1/4 hr  31.00 30.00 29.00 28.00 27.00 
10 min__ 23.00 22.00 21.00 20.00 19.00 
5 min  15.00 14.50 14.00 13.50 13.00 

CHURCH HILL 
Hawkins County-Map Location K-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WMCH 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 244 1680 8.00 
Lola B. Wallace, dba Wallace Broadcasting Co.. 
Box 128, Church Hill, Tenn. 37612. Phono 351'-
5601. 

I. PERSONNEL 
Owner-Lola B. Wallace. 
Station Manager-Bettye Creasy. 
Sales Manager-Dallas Broome. 

3. FACILITIES 
1.000 w. days; 1280 ke. Non-directionaL 
Operating schedule: 6:00 am-local sunset weekdays; 
7:00 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Rate Protection: 15b. 
Basle Rates: 20a, 21e. 
Contracts: 45. 

TIME RATES 
Rates effective   

Rates received April 30, 1962. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 10 5 1 30 
hr. hr. min. min. min. sec. 

1 Ume__ 24.00 14.00 12.00 7.00 2.00 1.50 
No frequency discount. 

CLARKSVILLE amm 
Montgomery County-Map Location E-3 

See SIMS consumer market map and data at begin-
ning of the State. 

WDXN 
1954 

SubscrIber to the NAB Radio Code 
Media Code 4 244 1750 9.00 
Clarksville Broadcasting Co., Inc., Box 724, Bailey 

Bldg., S. Second St.. Clarksville. Tenn. 37010. 
Phone 615-645-2411. 
STATION'S PROGRAMMING DESCRIPTION 

WDXN: Programmed for adults and young adults. 
MUSIC: current hits. NEWS: at :55 & :25, weather 
at :15 & :45, sports at :35. FARM: farm and home 
hour. M-Sat, 12:15-1 pm. Farm director conducts 
program with markets, farm news, analysis, daily 
interviews. Women's: around town. M-F, 10-10:30 
am. Woman's director conducts program of local area 
interest, daily interviews, recipes, etc. AIR. PER-
SONALITIES featured all day and available for re-
mote broadcasts. Contact Representative for further 
details. Reed 2/18/69. 

I. PERSONNEL 
Executive Vice-President-J. Kenneth Marston. 
General Manager-Jack Mayer. 
Nat'l & Reg. Sales-Jim Hoppers. 

2. REPRESENTATIVES 
National, Regional-Call collect; Jim Hoppers, Jack-

son, Tenn. Phone 901-427-5611. 
3. FACILITIES 

1,000 w. days; 540 ke Non-directional. 
Operating schedule: Sunrise-local sunset. CST. DST. 

4. AGENCY COMMISSION 
15/0. loth of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a, 4d, 5, 6a, 71). 8. 
Rate Protection: lug, 11g, 12g, 13g. 19g. 
Basic Rates: 20a, 21a, 23a, 21b, 25a, 26, 28a, 

295, 33a. 
Contracts: 40a, 41, 42e, 43, 44a, 45, 46, 47e, 48, 51b. 
Comb.; Cont. Discounts: 600. 61a. 
Cancellation: 70a, 70e. 71e, 72, 73a. 
Prod. Services: 80, 81. 82. 
Member: The Dixie Netmork. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/68-Ree'd 11/29/67. 
G. SPOT ANNOUNCEMENTS 

I min (0) 1 min 
1 x...........-___ 4.70 3.75 260 x.   2.65 
26 x..----- 4.10 3.30 312 x...  2 35 
52 x.  3.80 3.05 620 x  2.25 
104 x___...... 3.50 2.80 780 x  2.10 
156 3.25 2.60 1000 x . 2 05 

(") 30 sec or less. 
8. PROGRAM TIME RATES 

Ix 26x 52x 
1 hr  70.60 53.00 35.30 
1/2 hr  35.25 31.80 18.80 
1/4 hr___ 23.50 21.20 11.75 
10 min___ 17.65 15.90 9.40 
5 min  14.10 12.70 6.45 

WJZM 
1941 

(a) 
2.10 
1.90 
1.76 
1.70 
1.60 

104x 156x 260x 
30.60 27.00 23.60 
16.50 15.30 11.75 
10.60 10.00 8.26 
8.25 7.35 6.15 
5.90 5.00 4.40 

R t1/4 16 

Subscriber to the NAB Radio Code 
Media Code 4 244 1820 0.00 
Campbell and Sheftall. Box 648, Clarksville, Term. 

37040. Phone 615-645-6114. 
I. PERSONNEL 

25 tl Pres. & Gen'i Mgr.-J. Parry Sheftall. 
4.00 Station Manager-John Bailey. 
2.50 Commercial Manager-Charles Malone. 

260e 
62.50 
35.00 
26.00 
18.00 
12.50 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 Ice. Non-
directional. 
Operating schedule: 5:30 am-midnight CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulation 
General: la, 4d, 5, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 24b, 29a. 
Contracts: 40a. 45. 
Cancellation: 70a, 70e, 71a. 
Affiliated with MRS and KBS. 

TIME RATES 
No. 12 Eff 9/1/68-Rec'd 10/11/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52E 156x 312x 

1 min-_-.. 4.70 4.45 4.25 4.00 5.55 2.65 
30 sec____ 3.55 3.40 3.25 3.10 2.85 2.20 

1.55 
DRIVE TIME 

(6-8:30 am & 3:30-6 Pm) 
1 min 30 see 15 see 

Add to rates above-____ _- .50 .35 .20 
7. PACKAGE PLANS 
PER WK, ROS C I min 30 sea 15 see 
50 tL_____________________ 1.90 1.65 1.85 

(*) No times guaranteed before or after order 
is placed. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x_____________ 47.00 30.60 15.90 12.95 9.00 
DISCOUNTS 

13x-10% 52x-20% 156x-30% 312=-40% 
262-15% 104x-25% 260x-35% 

CLEVELAND (2AM; I FM) 
Bradley County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WBAC 
1945 

Media Code 4 244 1890 3.00 
WBAC, Inc., Box 1059, Radio Center, 180 Central 

Ave., Cleveland, Tenn. 37311. Phone 615-476-7593. 
I. PERSONNEL 
President-James S. Ayers. 
Manager-Clyde W. Thomason. 
Sales Manager-Mrs. Reba Wilson. 

2. REPRESENTATIVES 
James S. Ayers Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 5:00 am-12:15 am. EST. 

4. AGENCY COMMISSION 
15% on time one. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 22a. 23a, 250. 28b. 
Contracts: 40a, 42a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 610, 62b, 
Cancellation: 71s, 735. 
Affiliated with ERS and SIBS. 

TIME RATES 
Rates effective August 1, 1964. (Card No. 1-G.) 

Card received July 27, 1964. 
6. SPOT ANNOUNCEMENTS 

(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 
1 min. Oat ea   4.50 
All other times: 
See Package Plans 
Premium time announcements may be counted to 
reach total necessary for package plan rates. 

7. PACKAGE PLANS 
ROS PACKAGE PLANS 

(To be used In 7 days or less) 
ea ea 

50 ti 2.50 15 tL  3.25 
25 ti.._._...._ ............ 3.00 10 ti.   8 50 

8. PROGRAM TIME RATES 
PER WK: 1/4 hr 5 min 
1 ti  18.00 12.00 
3 or more ti _   15.00 9.00 
5 5-min or 3 1/4-hour programs per week. newscasts 
included, for a minimum of 13 weeks, entitles client 
to purchase ROS 1-min announcements during that 
period for 2.50 per announcement. 

WCLE 
1957 

R AB 

Subscriber to the NAB Radio Code 
Media Code 4 244 1960 4.00 
Southeastern Enterprises, Inc., Box 1189. 67 Ocoee 

St., N. W., Cleveland, Tenn. 37311. Phone 615-
472-6511. 

I. PERSONNEL 
President-Carl J. Hoskins. 
Vice-Pres. & Gen'l Mgr.-Jack L. Hoskins. 
Program Director-Tom Rowland. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1.000 w.; 1570 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast sign-on-9 am. 
For non-simulcast facilities see WCLE-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3s, 3b, 4a, 5. 6a. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 22e, 24b, 26, 28b, 28c, 29b. 
Contracts: 40a, 445, 44b, 45, 46. 47a. 49, 51a. 51e. 
Comb.: Cont. Discounts: 61e, 62b, 62d. 
Cancellation: 70b, 70d, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Elf 11/22/68-Rec'd 1/2/69. 
AAA-Sign-on-9 am. 
AA-3-6 pm. 
A-9 am-3 pm & 6 pm-sign-off. 

(This listing continued on next page) 
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Cleveland-W C L E-Continued 
6. SPOT ANNOUNCEMENTS 

CLASS AAA 
mln... 3.00 30 see. 2.50 

Coverage on WCLE-FM at no additional charge. 

CLASS AA 
- 2.50 30 seo........._... 2.00 

CLASS A 
1 min 30 see 

Wkly ............ ..... 2.00 1.75 
30 ti  1.90 1.65 
40 Li  1.80 1.55 

YEARLY CONTRACT-CLASS A 
1000 x    1.70 1.45 
All spots combine to earn frequency discount in A. 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 5 min 

Flat . . 40 20 14 7 
26 x.- . 38 19 11 6 
52 x.._ . 35 18 10 5 
May be bought in combination with WC7Z-FM. 

WC L E-FM 
1957 

e 
Subscriber to the NAB Radio Code 

Media Code 4 244 1961 2.00 
Southeastern Enterprises, Inc., Box 1189. 67 Ocoee 

St., N. W., Cleveland, Tenn. 37311. Phone 615-
472-6511. 

I. PERSONNEL 
President-Carl J. Hoskins. 
Vice-Pros. & Gen'l Mgr.-Jack L. Hoskins. 
Sales Manager-Don Johnson, 

2. REPRESENTATIVES 
David Carpenter Company. 

I. FACILITIES 
L'ItP 50,000 vv.; 100.7 me. 
Operating schedule: 5 am-midnight. EST. 
Partial simulcast operation. Operated separately 9 
am-midnight. For simulcast facilities see WCLE. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 11/27/68-Itee'd 1/21/69. 

6. SPOT ANNOUNCEMENTS 
1 min _. 1.65 30 1.40 

8. PROGRAM TIME RATES 5 min 1/4 hr 1/2 hr I hr 
1 x    5 9 18 85 
May be bought in combination with WCLE. 

CLINTON (1 AM; 1 FM) 
Anderson County-Map Location .7-4 

See BEDS consumer market map and data at begin-
ning of the State. 

WYSH 
1960 

Media Code 4 244 2030 5.00 
Clinton Broadcasters, Inc., Box 329. Cullom St., 

Clinton, Tenn. 37716. Phone 457-1380. 

STATION'S PROGRAMMING DESCRIPTION 
WISH: Programmed for general interest. 
5 personalities emcee entire operation. Taped com-
mercials are interchangeable. NEWS and weather: 5 
min on hour, 2 min headlines en hal/ hour of local, 
regional, national and international. MUSIC: sign-
on-6 am gospel. 6 am-6:30 pm country and western, 
6:30 pm-sign-oft general popular, film, showtunes, 
standards. Station editorializes 3 times daily, has a 1 
hour weekly open mike program for interviews on 
community projects and current local government 
issues. SPORTS: area high school and college foot-
ball and basketball. COMMERCIAL POLICY: 18 
minutes maximum permitted In one hour. Contact 
Representative for further details. Ree'd 7/31/67. 

I. PERSONNEL 
President-George R. Guertin. 
Gen'l & Sta. Mgr.-James F. Stair. 
Sales Manager--Charles Phillips. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1.000 w. days; 1980 kc. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent; no gash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, Is, 3b. 45. 4d, 5. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle Rates: 22b. 23a, 24a, 24b, 25a, 28b. 29a. 
Contracts: 400. 45, 46. 47a, 48. 
Comb.: Cont. Discounts: 60a. 61a, 61h, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 2/1/68-Rec'd 3/8/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 see 10 see 

  2.00 1.75 1.25 
500 x  1.75 1.50 1.00 
1000 x  1.50 1.25 .75 

8. PROGRAM TIME RATES 
5 min 10 min 

1 x  6.00 9.50 
13 x  5.75 8.00 
52 x  5.00 6.50 
312 x_  3.25 4.50 

1/4 hr 1/2 hr I hr 
14.00 25.00 40.00 
12.00 22.50 37.00 
10.00 17.50 31.00 
7.00 16.09 

W YS H-FM 
1966 

Media Code 4 244 2060 2.00 
Clinton Broadcasters, Inc., Box 329, Clinton, Tenn. 

37716. Phone 615-457-1380. 

I. PERSONNEL 
General Manager--James F. Stair. 
Commercial Manager-Charles Phillips. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
ERP 3,000 w.; 104.9 me. Stereo. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 88 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 3b, 3d, 9a, 5, 6a. 
Rate Protection: 10a, 1lb, 12a, 13a, 14a. 15b. 
Basle Rates: 20b, 21a, 2113. 22a. 23s, 28e. 
Contracts: 40a, 44a, 44b, 45, 46, 47a, 
Comb.: Cont. Discounts: 60b. 
Cancellation: 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 2/1/68-Reed 4/12/68. 
6. SPOT ANNOUNCEMENTS lx 500x 100110 
1 min. 2.00 1.75 1.50 

8. PROGRAM TIME RATES lx 13x 52x 3I2x 
1/4 hr  6 5 4 3 
1/2 hr  ...... 10 8 7 5 
1 hr  . 16 14 13 10 
1/4 hour program 11.1-iiàei 10 second open and close 
and 1 1-minute spot. 
1/2 hour program includes 10 second open and close 
plus 2 1-minute spots. 
1 hour programs include open, close and middle ID 
plus 4 1-minute spots. 

COLONIAL VILLAGE 
Knox County-Map Location 3-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Knoxville 
(including Colonial Village) 

COLUMBIA (2 Am) 
Maury County-Map Location E-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WKRM 
1946 

CEO 
Media Code 4 244 2100 6.00 
Middle Tennessee Broadcasting Co., Inc., Box 113, 

315 W. Seventh St.. Columbia. Tenn. 38401. Phone 
615.388-3636. 
STATION'S PROGRAMMING DESCRIPTION 

WKRM: Programmed for general interest. 
FARM: 5-6 am & 11:45 am-noon, interviews, mar-
ket reports, county agent reports. NEWS: 5 min 
at hour, headlines on half hour, 15 min reports 
at 7 am & noon. 30 min at 5 pm features 
national, international with emphasis on local and 
regional. MUSIC: 70% middle-of-the-road, 6 am-7 
pm. 7 pm-12M 20% rock with remainder country and 
religious in early morning and Sun. SPORTS: all 
local and area. Live high school and college football 
anr basketball. little league baseball. Contact Repre-
sentative for further details. Rec'd 7/28/67. 

I. PERSONNEL 
Gen'l & Com'l Mgr.-R. M. McKay. Jr. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Southeast-R. S. Crane Company, Inc. 

9. FACILITIES 
1,000 w. days, 250 w. nights: 1340 kg. 
Non-directional. 

Operating schedule: 5-12:05 am. CST. 
4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. la. 3b. 4b, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b. 14b. 
Basic Rates: 20a, 22a, 22b. 23a, 246, 2.5a. 26, 28a, 

29a. 
Contracts: 40a. 42b, 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 60a. 61a, 61b. 61e. 62b, 62e. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eff 9/1/68--Ree'd 7/29/68. 
Premium Time-Mon thru Sat 6-9 am. 
Regular Time-All other times. 
Drive Time-6-9 am & 3-5:30 pm. 

6. SPOT ANNOUNCEMENTS 
PREMIUM TIME 

I min 30 see 10 see 
1 x  104+   3.25 2.50 1.65 

REGTirlizie-TUE 2.75 2.00 1.50 

1 x  3.75 2.75 1.90 
13 x  3.50 2.60 1.75 
28 x  3.25 2.50 1.65 
52 x  104 x  3.00 2.40 1.50 
156 x  2.75 2.10 1.35 

2.40 1.90 1.20 
208 x   2.30 1.80 1.15 
260 x  2.25 1.70 1.10 
112 x  2.15 1.60 1.05 

1.95 1.45 1.00 963246 xx  
  1.95 1.40 .95 

1248 x   1.75 1.30 .90 
1872 x  1.65 1.25 .85 
Regular Time 10-second snots not combinable to earn 
frequency discount. 

7. PACKAGE PLANS 
MONTHLY-ROS 

No Drive Times guaranteed. 
15 ti 30 ti 50 ti 70 ti 100 ti 

1 min.    2.75 2.50 2.25 2.10 1.95 
30 sec  2.40 2.10 1.70 1.50 1.35 
10 sec.  1.65 1.50 1.30 1.20 1.10 
After 8 am. 
1 min  2.00 1.85 1.70 1.55 1.45 
30 sec    1.80 1.50 1.35 1.10 LOO 
10 sec  1.20 1.10 .95 .90 .85 
Not subject to discounts, but combinable with Pre-
mium Time. 

8. PROGRAM TIME RATES 
PREMIUM TIME 

I hr 1/2 hr 1/4 hr 10 min 5 min 2 min 
1 x    7.50 5.00 4.00 2.50 

REGULAR TIME 
1 x  29.50 16.50 11.00 7.25 4.75 ::.25 
13 x  25.50 15.25 9.25 7.00 4.50 3.00 
28 x  23.50 14.25 8.75 6.70 4.25 2.85 
52 x  22.00 13.00 8.25 6.25 4.00 2.75 
104 x  19.75 12.00 7.50 5.75 3.75 2.40 
156 x__  17.25 11.00 7.00 5.25 3.50 2.20 
208 x  15.75 10.25 6.50 4.90 3.25 2.10 
260 x.  14.75 9.75 6.00 4.40 3.00 2.00 
312 X   13,5 9.25 5.50 4.00 2.75 1.90 

10. SPECIAL FEATURES 
NEWS 

1/4 hr 5 min 
104 x or less  10 5 

CLASSIFIED ADS 
Mon thru Sat 7:30 am, 12:15 & 6:15 pm. 3 conseo 
readings, per wd .05. 

WMCP 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 244 2170 9.00 
Maury County Boosters Corp.. Box 711, Columbia, 

Tenn. 38402. Phone 615-388-3241. 
1. PERSONNEL 
General Manager-T. Earl Williford. 

3. FACILITIES 
1.000 w. days; 1280 he. Non-directional. 
Operating schedule: 5:00 am-local sunset weekdays; 
7:00 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 4s, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. lle. 12c, 13c, 14c. 
Basic Rates: 20b, 21a, 22a, 23b, 2414 25a, 26. 28a, 

28e, 29a. 33b. 
Contracts: 42b, 445. 46, 47a, 48. 49, 51e, 
Comb.: Cont. Discounts: 60b. 610. 
Cancellation: 70a. 70e. 72, 73a. 
Prod. Services: 80. 82. 
Affiliated with KBS. 

TIME RATES 
Eff 11/12/56-Rec'd 2/25/58. 

6, SPOT ANNOUNCEMENTS 
I-26x 52x I04x 156e 260x 3I2x 

1 min............. 4.00 3.75 3.50 3.25 2.75 2.50 
8. PROGRAM TIME RATES 

I-26x 52x 104x 156x 260x 312x 
1 25.00 20.00 18.75 17.50 15.00 12.50 
1/2 hr....-. 13.75 11.75 11.00 10.25 9.00 8.00 
1/4 hr  9.25 8.00 7.50 7.00 6.00 5.50 
10 min.  6.75 6.00 5.50 5.00 4.50 4.00 
5 min.  4.50 4.00 3.75 3.50 3.25 2.75 

COOKEVI LLE (2 AM; 2 FM) 
Putnam County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WHUB 
1940 

• 
Media Code 4 244 2240 0.00 
WHUB Inc.. 136 E. Spring St., Cookeville, Tenn. 

38501. Phone 615-526-2131. 

STATION'S PROGRAMMING DESCRIPT1011 
WHIM: Programmed for general interest. 
NEWS: network and local 10 min on hour, more 
frequently early morning. 5-7 pm local and network 
news, sports, weather, stock market, news features. 
MUSIC: 4:30-7 am country and western, farm mar-
kets. weather. 7-11 am general popular music, net-
work programs. 11 am-2 pm country and western. 
farm and home hints. 2-3 pm middle-of-the-road. 
3-5 pm current hits. 7-8 pm country and western. 
8-11:30 pm current hits. SPORTS: live college and 
high school football and basketball, home and away. 
Frequent scoreboards and features on weekends. 
Rec'd 7/19/67. 

I. PERSONNEL 
General Manager-M. L. Medley, 
Station Director-Stacey Mott. 

3. FACILITIES 
1,000 vv. days, 250 w. nights; 1400 he, 
Non-directional. 

Operating schedule: 6:00 am-11:05 pm Sun; 4:30 
am-11:30 pm weekdays. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded reguMtions 
General: la, la, lb, 44, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 200. 220. 22b, 23a, 24b, 25a. 28a, 29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60k, 61a. 
Cancellation: 71a. 73a. 
Affiliated with CBS and KBS. 

TIME RATES 
No. 6 EfT 10/1/66-Rec'd 12/1/66. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(6-9 am & 3-6 pm) 
1 x ISO 52x 

1 min  3.00 2.75 2.60 
30 sec  2.10 1.90 1.85 

TENNESSEE 
ROS 

lx I3x 52x I56x 312X 
1 min___________ 2.50 2.35 2.25 2.15 2.10 
30 1.85 1.75 1.70 1.65 1.60 
ROS-30% of spots guaranteed in drive times. 
Advertiser may specify that all spots run before 
7 pm. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x 36.00 21.00 14.40 11.40 7.20 
13 x.. 33.00 19.60 12.60 10.40 6.30 
52 x  ..... 28.80 17.35 11.10 9.00 5.50 
156 x  25.80 15.60 9.60 7.90 4.80 
312 x. ........   22.80 13.70 8.40 6.85 4.20 

WHUB-FM 
1964 

Media Code 4 244 2241 8.00 
WHIM, Inc., 138 E. Spring St., Cookeville, Tenn. 

38501, Phone 615-526-2131. 
STATION'S PROGRAMMING DESCRIPTION 

WHUB - FM: Programmed for adults and young 
adults. 
NEWS: 10 min alternate hours, more frequently 
early morning. Weather at :30. Stock exchange 
reports morning and early evening. MUSIC: general 
popular music used on all music programs except 6-7 
pm with instrumental standards. Sun 7-9 am religious 
music and Sun 1-3 pm serious music. SPORTS: 
features and news morning and evening. Current 
scores on major games throughout schedule. Live 
broadcasts of college and high school football and 
basketball, home and away. Rec'd 7/19/67. 

I. PERSONNEL 
General Manager-M. L. Medley. 
Station Director-Stacey Mott. 

S. FACILITIES 
BLIP 1,500 w.; 98.3 me. 
Operating schedule: 6 am-11:30 pm daily. CST. 
Antenna ht.: 450 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. Bill rendered 
1st of month: due 10th of month. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective   
Rotes received April 16, 1965. 

6. SPOT ANNOUNCEMENTS 
1 ti 13 tl 52 ti 156 U 312 ti 

1 mln.______ 2.25 2.05 1.95 1.85 1.75 
30 sec  1.65 1.55 1.50 1.40 1.35 

8. PROGRAM TIME RATES 
1 ti 13 ti 52 ti 156 ti 312 ti 

1 hr 30.00 27.50 24.00 21.50 19.00 
1/2 hr. 18.00 16.30 14.70 13.00 11.40 
1/4 hr. 12.00 10.50 9.25 8.00 7.00 
5 min.  6.00 5.25 4.60 4.00 3.50 

WPTN 
1962 

Media Code 4 244 2310 1.00 
WPTN, Inc., Box 635. 230-1/2 E. Broad St., Cooke-

ville, Tenn. 38501, Phone 615-526-7144. 
I. PERSONNEL 
Station Manager-Larry Nunn. 
Program Director-Bob Cox. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
250 w. days: 1550 ke. Non-directional. 
Operating schedule: 4:55 am-local sunset. CST 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 4b. 4d. 5, 65. 8. 
Basle Rates: 220. 23a, 2413. 28b, 29a. 
Contracts: 40a. 45. 
Comb.: Cont. Discounts: 60b. 61a, 62e, 

TIME RATES 
Rates effective   

Rates received October 5, 1962. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1-10 ti..   4.80 52-158 ti.  2.90 
10-52 ti__.  9.70 158-965 ti  2 80 
30 second spots under 100 each 2.25; over 100 earn 
1.75. 

8. PROGRAM TIME RATES 
1 br 1/2 hr 1/4 hr 10 min 5 min 

1-10 39.55 23.75 15.05 13.20 7.90 
10-52   33.35 20.00 11.70 10.15 6.65 
52-156   25.09 15.00 10.00 8.85 4.75 
156-365   18.75 11.25 7.50 6.25 3.75 

WPTN-FM 
1962 

Media Cede 4 244 2311 9.00 
WPTN, Inc.. Box 635. 230 1/2 E. Broad St.. 

Cookeville. Tenn. mu. Phone 615-526-7144. 
I. PERSONNEL Station Manager-Larry Nunn. 
Program Director-Bobby Cox, 

2. REPRESENTATIVES 
Continental Radio Sales. 

S. FACILITIES 
ERP 3,000 w.; 94.3 soc. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15%; no cash discounts. 

5. GENERAL ADVERTISING See coded regulations 
See WPTN listing for coded regulations. 

TIME RATES 
Eft Reed 1/3/67. 

6. SPOT ANNOUNCEMENTS 
Ix 10 x 52x 1560 

2.90 2.30 
I x 100x 

30 sec. ea  . 2.25 1.75 
8. PROGRAM TIME RATES 

I hr 1/2 br 1/4 hr 10 min 5 Min 
1 x.  39.55 23.75 15.05 13.20 7.90 

156x 3I2x 10 x.. . 33.35 20.00 11.70 10.15 6.65 
2.45 2.35 52 X..-....- ........... 25.00 15.00 10.00 8.35 4.75 
1.80 1.75 156 x..............  18.75 11.25 7.50 6.25 5.75 
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TENNESSEE 

COPPERHILL 
Polk County-Map Location J-6 

See BEDS consumer market map and data at begin-
ning of the State. 

WLSB 
1958 

Media Code 4 244 2380 4.00 
Copper Basin Broadcasting Co.. Inc.. Box 477, 200-1/2 

Ocoee, Copperhill, Tenn. 37317. Phone 496-3631. 
Studlos-Copperhill, Tenn. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert P. Schwab. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 km 

Non-directional. 
Operating schedule: 6:00 am-10:00 pm weekdays; 
7:00 am-10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
None: All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2, 30. 3d. 4b, 4d, 5, 60. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Contracts: 45. 
Affiliated with RMS. 

TIME RATES 
No. 5 El? 10/1/66-Rec'd 11/2/66, 

6. SPOT ANNOUNCEMENTS 
Ix 52x I56x 312x 

1 min  1.80 1.65 1.50 1.35 
30 sec  1.40 1.30 1.20 1.10 

7. PACKAGE PLANS 
PER WK: I mln 30 see PER MO: I min 30 see 
10 ti 1.50 1.25 100 ti 1.20 100 
20 ti 1.35 1.10 
30 ...... 1.20 1.00 

R. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x 33.09 20.00 14.00 11.00 6.50 
11.00 9.00 5.00 

156 x_ . 25.00 14.50 9.25 7.75 4.00 
812 x  23.00 13.00 8.00 7.00 3.50 

COVINGTON 
Tipton County-Map Location A-5 

See SitDS consumer market map and data at begin-
ning of the State. 

WKBL 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 244 2450 5.00 
Tipton County Broadcasters, Box 289, Roper Drug Co. 

Bldg.. Covington, Tenn. 38019, Phone 901-476-9635. 
I. PERSONNEL 
Owner-manager-Bob Whiteley. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1250 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30, 3b, 4b, 44. 5. 6a, 71). 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 200. 22a, 23a, 24a, 24b, 26. 
Contracts: 42b, 46. 47a, 48. 
Comb.: Cont. Discounts: 60b, 61a, 61b. 62b, 62e. 
Cancellation: 700. 70e, 71a, 73a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market-Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1 .1955. 
Rates received April 113. 1955. 

6. SPOT ANNOUNCEMENTS 
100 wds. 50 wds. 

1 time  3 25 2.4? 
13 times_______.  2.92 2.21 
26 times    2.68 2.02 
52 times-   2.48 1.85 
104 times  2.37 1.78 

260 times......---- 2.17 
312 times_____ 2.11 
624 time_ 1.77 
936 1.48 

8. PROGRAM TIME RATES 
1 1/2 1/4 

hr hr. hr. 
1 time.... 52.51 32.60 15.82 

13 times.. 48.94 ;Mg 11.1: 28 times.. 35.69 
52 times.. 32.45 19.47 10.05 
104 times.. 29.21 16.23 9.09 
156 times.. 25.96 14.61 8.13 
260 times.. 24.66 13.63 7.62 
312 times.. 23.36 12.98 7.14 

COWAN 
Franklin County-Map Location F-6 

See REDS consumer market map and data at begin-
ning of the State. 

1.63 
1.59 

10 
min. 
11.08 
10.62 
9.55 
8.56 
7.61 
6.73 
5.90 
5.31 

10 sec. 
1.46 
1.82 
1.20 
1.12 
1.07 
1.03 
.98 
.94 

5 
min. 
7.78 
7.13 
6.49 
5.90 
5.37 
4.90 
4.48 
4.13 

WZYX 
1957 

Media Code 4 244 2520 5.00 
Gulden Broadcasting Company, Box 398. 

Tenn. 37318. Phone 615-932-7471, 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Joe Brewer. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Chicago-National Time Sales. 

S. FACILITIES 
1000 w. days; 1440 kc. Non-directIonaL 
Operating schedule: 5:30-sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

. 5. GENERAL ADVERTISING See ended regulatIons 
General: la, 2b, 3a, 3b, 3d, 40. 5, 6a, 7b, 8. 
Basic Rates: 21a, 230. 
Contracts: 40a, 44a. 45, 46. 
Comb.; Cont. Discounts: 60d, 61a. 
Cancellation: 70b, 70c, 71a. 

Cowan. 

TIME RATES 
No. 7 Eff 9/1/68-Reed 9/16/68. 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

(1/3 5:30-10 am. 1/3 10 am-3 pm, 1/3 
3 pm-sign-off) 

PER WK, EA: I ti lOtI 25+ 
1 mln  3.00 2.75 2.50 
30 sec  1.75 1.50 1.30 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
Open   60 30 15 7 

*Yearly   36 15 8 5 
(e) Renewable each 13 weeks. 

CROSSVILLE (2 AM) 
Cumberland County-Map Location H-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WAEW 
1952 

Subscriber to the NAB Radio Code 
Media Code 4 244 2590 8.00 
‘VAEW, Inc., Drawer W, La Frances Bldg., Cross. 

ville. Tenn. 38555. Phone 615-484-5115. 
I. PERSONNEL President-H. F. Lawson, 
General Manager-Fairia J. Brent (Mrs.). 
Commercial Manager-Lola Carson (Mrs.) 

2. REPRESENTATIVES 
David Carpenter Company. 

S. FACILITIES 
1,000 w. days; 1330 kc. Non-directlonal. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: In. 2a, 3a. 3b, 4b, 4d, 5, 6a, 8. 
Bate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 240. 24b, 26, 280, 290. 
Contracts: 40a, 42a, 45, 46. 47a. 48. 
Comb.: Cont. Discounts: 60a, 61a. 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eft 7/1/66-Ree'd 8/15/66 
6. SPOT ANNOUNCEMENTS 

I min 30 seo 1 min 30 sac 
1 ti_______ 3.25 2.25 260 2.65 1.65 
13 ti 3.15 2.15 312 ti__ 2.55 1.55 
28 3.05 2.05 520 2.45 1.45 
52 ti___-__ 2.95 1.95 624 2.35 1.35 
104 ti-____ 2.85 1.85 1040+   2.25 1.25 
158 2.75 1.75 
Announcements over 1 minute-5 minute rate applies. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 30.00 19.00 10.00 8.00 6.00 
13 times_ 28.50 18.00 9.50 7.60 5.70 
26 times.. 27.00 17.00 9.00 7.20 5.40 
52 times.. 25.00 16.00 8.50 6.80 5.10 

104 times.. 24.00 15.00 8.00 6.40 4.80 
156 times.. 22.50 14.00 7.50 6.00 4.50 
260 times.. 21.00 13.00 7.00 5.60 4.20 
312 times.. 19.50 12.00 6.50 5.20 3.90 

10. SPECIAL FEATURES 
RELIGIOUS 

1/2 hr Sure_   12.75 

WCS V 
1968 

Subscriber to the NAB Radio Code 
Media Code 4 244 2625 2.00 
WCSV, Inc., Box 591, Wells Rd.. Crossville, Tenn. 

38555. Phone 615-484-5168. 
STATION'S PROGRAMMING DESCRIPTION 

WCSY: Programmed with combinations to attract 
both rural farm population and city dwellers. 
MUSIC: format includes 80% country and western, 
15% top 40 and 5% middle-of-the-road. Local news 
department with 2-way radio equipped mobile units 
to cover local events and 15 area stringer reporters. 
Network newscasts every hour on hour. Report is pre-
ceeded by current local and regional news. Regional 
news supplied by AP teletype service and direct 
beeper reports from correspondences in area. Special 
news and sports events are also carried. Contact 
Representative for further details. Iteed 3/31/69. 

I. PERSONNEL 
President-Millard V. Oakley. 
Vice-Pres. & Gen'l Mgr.-Mack Johnson. 
Sales Manager-Mike Proffitt. 

2. REPRESENTATIVES 
AAA Representatives. 

3. FACILITIES 
250 w.: 1520 lee. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station; 10th of following 
month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 15b. 
Basle Rates: 20b, 210, 21b, 21e, 21d, 22a, 22b, 23a, 

24b. 26, 28b. 28e. 
Contracts: 40a, 47e. 
Comb.; Cont. Discounts: 60a, 626, 
Cancellation: 70b, 70d, 72, 73a, 
Prod. Services: 80, 82, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 6/1/69-Reed 6/13/69. 
6. SPOT ANNOUNCEMENTS 

I min 45 see 1 min 45 see 
1 x  2.15 2.10 78 x  2.10 1.75 
13 x  2.14 2.00 104 x  2.09 1.70 
26 x  2.13 1.90 156 x  2.06 1.60 
39 x  2.12 1.85 260 x  2.04 1.50 
52 x  2.11 1.80 312 x  2.00 1.40 

7. PACKAGE PLANS 
TO BE USED WITHIN 7 DAYS 

25 ti 50 tl 
30 sec  32 60 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x.._............_......... 30.00 18.00 12.00 9.00 6.00 
13 x. 28.50 17.10 11.40 8.55 5.70 
26 x  27.00 16.20 10.80 8.10 5.40 
39 x..   25.50 15.30 10.20 7.65 5.10 
52 x.    24.00 13.00 9.60 7.20 4.80 
78 x  22.50 12.00 9.00 6.75 4.50 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
104 21.00 11.00 8.40 6.30 4.20 
156 x..   19.50 10.00 7.80 5.85 3.90 
260 18.00 9.00 7.20 5.40 3.60 
312 x  16.00 8.50 6.60 4.95 3.30 

10. SPECIAL FEATURES 
NEWS 

7 min.  4 10 min................... 

DAYTON 
Rhea County-Map Location H-5 

See SRDS consumer market map and data at begin-
aing of the State. 

WDNT 
1957 

Media Code 4 244 2660 9.00 
barman A. Thomas dba Dayton Broadcasting Co, 
Box 290, Dayton, Tenn. 37321. Phone 775-2331. 

I. PERSONNEL 
President-Norman A. Thomas. 
Gen'l & Sta. Mgr.-Jack S. Pullin. 
Commercial Manager-Johnny W. White. 

2. REPRESENTATIVES 
C. K. Bearer & Associates, Inc. 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1280 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3d, 4a, 4d, 5, (1a, 7b. 
Rate Protection: 10h, 11h, 12h, 13b, 14h. 
Basle Rates: 20b, 21a, 21b, 21d, 24b, 25a, 26. 28e. 

290. 33d, 
Contracts: 40a, 42a, 44a, 45, 47e, 51b. 
Comb.; Cont. Discounts: 60b, 601, 62d. 
Cancellation: 70b, 70e, 710, 73b. 
Prod. Services: 82. 
Affiliated with 10115 Radio Network. 

TIME RATES 
El? 10/1/67-Reed 9/15/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 

1 x  2.50 2.00 
13 x........____ 2.45 1.95 
26 x.. 2.40 1.90 
52 x..  2.35 1.85 
104 X.  2.30 1.80 

8. PROGRAM TIME RATES 
1 hr 

1 x_. 40.00 
13 a_   36.00 
26 x_   32.00 
52 x_ 28.00 
104 x  25.00 
208 x 23.00 
260 x.  21.00 
312 x    19.00 
364 x. 17.00 

6 

1 min 30 see 
208 x 2.20 1.75 
260 x.-__-._. 2.15 1.70 
312 x____. 2.10 1.65 
364 x-....-- 2.00 1.60 

1/2 hr 1/4 hr 5 min 
25.00 15.00 7.00 
22.00 13.00 6.00 
20.00 12.00 5.00 
18.00 11.00 4.50 
18.00 10.00 4.00 
14.00 9.00 3.75 
12.00 8.00 3.50 
11.00 7.00 3.25 
10.00 6.00 3.00 

DICKSON (1 AM; 1 FM) 
Dickson County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WDKN WDKN-FM 
1955 1984 

e GICRI 
Subscriber to the NAB Radio Code 

Media Code 4 244 2730 0.00 
Dickson County Broadcasting Co.. Inc., Box 829, 

College at Poplar St., Dickson, Tenn. 37055. Phone 
615-446-4000. 
STATION'S PROGRAMMING DESCRIPTION 

WDKN: Programmed for general interest. 
FARM: 5-6 am, 2 men, c and w music, market. News 
and information G-7 am, local-state news, bulletin 
board, lost and found, sports scores, popular and 
gospel music. Entertainment and talk 7-11 am, 
devotions, news discussion. pop music. Entertainment. 
news and information 11 am-2 pm, swap shop, local 
and state news, popular and gospel music. Entertain-
ment, news, top 40 music, state news 2-4:30 pm. FM: 
music, middle-of-road, news, weather, sunset-11 pm. 
National, international, regional, state, local news 
(mobile), AP. High school, college sports. Discussion 
programs. Agriculture. Editorials, lost and found, 
classified, community announcements, charity coopera-
tion. Ree'd 8/7/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William A. Potts. 

3. FACILITIES 
1,000 w. days; 1260 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
FM FACILITIES 
ERP 3,000 w.; 102.3 me. 
Operating schedule: 5 am-11 pm. CST. 

4. AGENCY COMMISSION 
15/0. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 2b, 30, 3b, 3d, 4b, 4d, 5. 110, 7b. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 15a. 15b. 
Basle Rates: 20b, 21a, 21b, 21c, 21d, 22a, 22b, 23a, 

24b, 25a, 26, 28b, 2.8c, 30. 
Contracts: 40a, 41, 440, 45, 46, 47e, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f. 60h, 601. 

61a. 
Cancellation: 70e, 71a, 72, 73a, 73b, 
Prod. Services: 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 El? 1/1/69-Reed 1/2/69. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x 104x 
1 min.  4.60 4.03 3.45 2.88 2.30 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x I04x 

1 hr  . 57.50 46.00   
1/2 hr . 34.50 28.75 23.00 ......_ 
1/4 hr  20.70 17.25 11.50 
5 min.  11.50 8.05 6.90 .fiTé 4.03 

DYERSBURG (2 AM; 1 FMI 
Dyer County-Map Location B-4 

See SRDS consumer market map and dill at begin.. 
ning of the State. 

WDSG 
1946 

Subscriber to the NAB Radio Code 

Media Code 4 244 2800 1.00 

State Gazette Broadcasting Co.. Box 627. DYerrburg, 
Tenn. 38024. Phone 901-285-1294, 5. 

I. PERSONNEL 
Pres. it tien'l Mgr.-Robert W. Ward. 
Assistant Manager-Willlam J. Bryant. 

2. REPRESENTATIVES 
B. S. Crane Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. ingnts; 1450 be. 

Non-directional. 
Operating schedule: 5:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 35. 4a, 4d, 5, tla, 7b, 8. 
Rate Protection: 10e, 11e, 12e. 13e, 14b, 150, 156, 

16. 
Basic Rates: 21a, 21d, 23b, 24b, 26, 28a, 28e, 29a, 

33e. 
Contracts: 40a„ 440. 44b, 45, 46, 47a, 49, 51a. 
Comb.; Cont. Discounts: 60f, 61e, 62d. 
Cancellation: 70a, 70e. 71a, 72, 730, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KISS Radio Network, 

TIME RATES 
Rates effective February 1, 1957. (Card B.) 

Card received February 4, 1957. 

6. SPOT ANNOUNCEMENTS 
1 min. 30 sec. 1 min. 30 sec. 

1 time...... 3.50 3.25 156 times_ 2.25 2.00 
13 times_ 3.25 3.00 260 times_ 2.00 1.75 
26 times- 3.00 2.75 312 times.... 1.75 1.50 
52 times.... 2.75 2.50 366 or more 
104 times_ 2.50 2.25 times._ 1.50 1.25 

8. PROGRAM TIME RATES 
1/2 hr. 1/4 hr. lb min. 5 min. 

1 time.... 50.00 31.00 13.00 11.00 6.50 
13 times.. 37.50 24.00 12.00 10.00 6.00 
26 times_ 34.00 20.00 10.50 8.50 5.50 
52 times.. 31.00 18.50 9.00 7.50 5.00 
104 times.. 28.00 15.50 8.00 6.00 4.50 
156 times.. 25.00 13.50 7.00 5.50 4.00 
260 times.. 22.50 11.50 6.50 5.00 3.59 
312 times.. 20.00 10.50 6.00 4.5C 3.00 
366 or more 

times.. 15.00 10.00 5.75 4.00 3.15 

WTRO 
1957 

Media Code 4 244 2870 4.00 
Mequeen & Inc. Box 100, Dyersburg, Tenn. 

38024. Phone 901-215-1330. 
STATION'S PROGRAMMING DESCRIPTION 

WTRO: Programmed for general interest. 
Music block programming. NEWS: network news 
broadcast every hour, local news 5 times daily in 5 
min programs. TALK: program each day M-F 8:30-
8:55 am. Gospel mInIe 6-7 am. Country and western 
7-8:30 am. Gospel music 9-10 am. Country and 
western 11 am-noca. General popular music noon-
3:30 pm. Rock and roll music 3:39 pm-sign-off. 1 
mobile news unit. Contact Representative for further 
details. Reed 4/21/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Alvin Wood. 
Station Manager-Shirley Wood. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
560 w. days; 1330 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3d, 4b, 5, 6a, 8. 
Rate Protection: 15b, 
Basic Rates: 200, 21a, 246, 25a, 2811. 29a. 
Contracts: 40a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60g. 601, 62d, 
Cancellation: 70a, 70e. 71a, 73b, 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eft 7/1/66-Reed 9/1/67. 
6. SPOT ANNOUNCEMENTS 

I min (e) 1 min (*) 
1 x  2.50 2.00 260 x 1.90 1.50 
26 x  2.40 1.90 312 x._. 1.75 1.40 
52 x  2.25 1.80 520 x  1.65 1.35 
104 x  2.15 1.70 780 x  1.60 1.35 
156 x  2.00 1.60 1000 X.  1.50 1.35 

(*) 30 sec or less. 
8. PROGRAM TIME RATES 

Ix 26x 52x 104x 156x 260x 
1/2 hr  24.00 16.20 14.40 12.60 11.70 9.90 
1/4 hr  12.00 10.80 9.60 8.40 7.80 6.60 
10 min  9.00 8.10 7.20 6.30 5.85 4.95 
5 min  6.00 5.40 4.80 4.20 3.90 3.60 

WT R O-FM 
1968 

Media Code 4 244 2871 2.00 
McQueen h Co.. Inc., Box 100, Dyersburg, Tenn. 

38024. Phone 901-285-1330. 
STATION'S PROGRAMMING DESCRIPTION 

WTRO-FM: MUSIC: middle-of-the-road. NEWS: 
network news, weather, AP news, local news includes 
mobile news unit. High school and college sports. 
Discussion programs. Editorials, lost and found. Clas-
sified. community announcements. Contact Representa-
tive for further details. Rec'd 3/7/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Alvin Wood. 
Station Manager-Shirley Wood. 
Commercial Manager-Carl (1, Minton. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

(This listing continued on next page) 
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S. FACILITIES 
ERP 3,000 w.; 100.1 inc. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 195 ft. above average terrain. 

4. AGENCY COMMISSION 
None. Payable following month. 

S. GENERAL ADVERTISING See coded regulation 
General: lb, 3d, 46, 5, 6e, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 23a. 24b, 25a, 286, 29a. 
Contracts: 40a, 45. 46. 47e. 
Comb.: Cont. Discounts: 608. 601, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 82. 
AM and FM may be combined for frequency discounts. 
Affiliated with American FM Network. 

TIME RATES 

Rates are identical to WT110. See that listing. 

ELIZABETHTON (2 AM) 

Carter County-Map Location M-4 
See SRDS consumer market map and 
fling of the State. 

WBEJ 
1946 

e 

data at begin-

Media Code 4 244 2940 5.00 
WIIEJ, Inc., Box 829, Elizabethton, Tenn. 37843. 
Phone 615-542-2184. 

I. PERSONNEL 
President-R. C. Turrentine, Jr. 
Station Manager-Mack Morriss. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 ke. 

Non-directional. 
Operating schedule: 6:00 am-midnight Mon Ulm Sat; 
6:00 am-I0:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

D. GENERAL ADVERTISING See ended regulations 
General: lb, lb, la, 3b, 3d, 46, 4d. 5. 6a. 76, 8. 
Rate Protection: 10h, 116, 12h, 136, 146, 15e, 156, 

16. 
Basic Rates: 206, 21a, 21b, 21d, 22a,, 22b, 23e. 236, 

24a, 24b, 24e. 26, 28e. 28e. 29e, 33a. 
Contracts: 40a, 440, 44b, 45, 46, 47e, 49, 51a, 51b, 

51e. 
Comb.; Cont. Discounts: 60e, 60c, Elle, 62d. 
Cancellation: 70a. 70e. 710. 72, 73e, 736, 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates received July 20, 1947. 

Revisions received November 1. 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 13 26 52 104 156 200 811 
ti. ti. ti. ti. ti. ti. ti. ti. 

1/2 hr. 25.00 23.00 21.00 19.00 17.00 15.00 13.00 11.00 
1/4 hr. 14.00 13.00 12.00 11.00 10.00 9.00 8.00 7.00 
5 min. 9.38 8.75 8.13 7.50 6.88 6.25 5.63 5.00 
*Ann. 3.75 8.44 3.12 2.81 2.50 2.18 1.87 1.55 

(*) Spot announcements, 100 words or less and/or 
station breaks. 

WI DD 
1964 

Media Code 4 244 3010 6.00 
Holston Broadcasting Corp., Box 429, 604-1/2 E. Elk 
Ave., Ellzabethton, Tenn. 37843. Phone 615-543-
3191. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-J. II. Lewis. 
Program Manager-William R. Harris. 
Sales Manager-Eugene Hopson. 

9. FACILITIES 
1.000 w. days; 1520 kc. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective   
Rates received October 30, 1.981. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  2.85 156 ti_......................_ 2.15 
26 ti   2.65 260 ti 1 90 
52 ti  2.40 

7. PACKAGE PLANS 
(To be used in 30 days) 

90 LI  1.50 30 ti  1.90 
60 tl  1.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  19.00 9.50 6.45 
28 ti     38.00 17.10 8.55 5.45 
52 ti  38.00 15.20 7.60 4.75 
158 ti  38.00 13.00 6.55 4.50 
260 ti.. 38.00 11.40 5.70 3.80 

ENGLEWOOD 
McMinn County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of State. 

WENR 
1967 

Media Code 4 244 3050 2.00 
Norman A. Thomas & Associates, Inc.. Box 745. 

Athens. Tenn. 37303. Phone 615-887-7291. 
I. PERSONNEL 
President-Norman A. Thomas. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3. FACILITIES 
1.050 w.: 1090 ke. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb. 2a. 26. 30. 36, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 106, 11g, 12b, 13g. 14g. 150. 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 21c, 21d, 22e. 22b, 

23s. 23b, 24b, 26, 28b, 28c, 19e. 30, 13e. 
Contracts: 40a. 41, 42a. 42b, 43, 44a; 45, 46, 48, 49. 

510, 516. 
Comb.; Cont. Discounts: 60b. 60d, 6113. 
Cancellation: 70a. 70e, 71e. 72. 73e. 
Prod. Services: 80, 82. 

TIME RATES 
Eft Rec'd 9/18/67. 

6. SPOT ANNOUNCEMENTS 
Ix 260 52x 156x 260x 312x 

I 2.50 2.45 2.40 2.35 2.30 2.25 
7. PACKAGE PLANS 
PER WK: 28 ti 42 tl 56 ti 70 ti 100 ti 
1 min.._ ..... 2.45 2.40 2.35 2.20 2.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ..... ..... ....... ...........60 85 20 10 

ERWiN (1 AM; 1 FM) 

Unicol County-Map Location L-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WEMB 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 244 9080 9.00 

WEMB. Inc., Box 280, Erwin, Tenn, 37650, Phone 
615-742-2011, 2012. 

I. PERSONNEL 
Gen'l & Com'i Mgr.-J, E. True. Jr. 
Assistant Manager--Jim Buchanan. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
5.000 w. days; 1420 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset weekdays; 
7:00 am-local gunnel Sun. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb, 3a, 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: 10e. 12g. 13a, 14a, 156. 
Basic Rates: 206, 21a, 21c, 22a, 226, 23a, 246, 25a, 

26, 28e, 29e, 30. 
Contracts: 40a, 44a. 46, 51e. 516. 
Comb.: Cont. Discounts: 60e. 60e, 606. 60L 61e, 626. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with RIM. 
FM facilities: WEIS (FM). 

TIME RATES 
Elf 9/1/67-Rec'd 9/5/67. 

6. SPOT ANNOUNCEMENTS 
1 mln SO see I mln 30 see 

1 x  2.65 2.40 78 x 2.15 1.90 
13 x. 2.55 2.30 104 2.05 1.80 
26 x  2.45 2.20 150 x. 1.95 1.70 
39 x  2.35 2.10 260 x............... 1.75 1.50 
52 x  2.25 2.00 312 x............... 1.50 1.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  35.00 20.00 12.00 9.00 8.00 
13 Li  33.00 19.00 11.75 8.50 5.90 
26 ti. 32.50 18.50 11.50 8.00 5.80 
39 32.00 18.00 11.25 7.75 5.70 
52 ti  31.00 17.50 11.00 7.50 5.60 
78 ti  30.00 15.50 10.50 7.25 5.45 
104 ti  28.00 14.50 10.00 7.00 5.30 
150 ti__________. 26.00 14.00 9.25 6.50 5.10 
260 ti  23.00 13.50 7.75 6.90 4.75 
312 ti..........._...... 21.00 12.00 7.00 5.50 4.00 

WX1S (FM) 
1968 

NAB 

Media Code 4 244 3115 3.00 
WEMB. Inc.. Asheville Hiway, S. Erwin, Tenn. 

37650. Phone 615-743-6124. 
I. PERSONNEL 
Manager-Daniel M. True. 
Operations-Hilda White. 
Music Director-Larry Bennett. 

S. FACILITIES 
ERS' 3.000 w. (hertz.), 3,000 w. (vert.); 103.9 me. 

Stereo. 
Operating schedule: 6 am-midtdght. EST, 
Antenna ht.: 430 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates not to station. 10th of month. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. lb, 3e, 40, 5, 66, 713. 
Rate Protection: 10a. Ila, 12a, 13a, 14e. 15b, 
Basic Rates: 20a, 21a, 21c, 236, 25a. 29a. 30, 336. 
Contracts: 400. 46, 47e, 49, 51e, 
Comb.; Cont. Discounts: 62d. 
Prod. Services: 80. 82. 
AM facilities: WEMB. 

TIME RATES 
Et! 11/1/68-Rec'd 11/29/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x  3.15 78 x.  2.65 
13 x  3.05 104 2.55 
26 x   2.95 150 x   2.45 
39 x  2.85 260 x  2.25 
52 x  2.75 312 x.  2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  35.00 20.00 12.00 9.00 6.00 
13 x.. 33.00 19.00 11.75 8.50 5.90 
28 x  32.50 18.50 11.50 8.00 5.80 
39 ........... 32.00 18.00 11.25 7.75 5.70 
52 ........ 21.00 17.50 11.00 7.50 5.60 
78 x  30.00 15.50 10.50 7.25 5.45 
104 x  28.00 14.50 10.00 7.00 5.30 
150 x.  26.00 14.00 9.25 6.50 5.10 
260 x.... 23.00 13.50 7.75 6.00 4.75 
312 ti  21.00 12.00 7.00 5.50 4.00 

ETOWAH 
McMinn County-Map Location 11-5 

See SRDS consumer market map and data at been-
fling of the State. 

WC PH 
1955 

Subscriber to the NAB Radio Code 

Media Code 4 244 3150 0.00 
McMinn Broadcasters, Inc., Box L. 109 Ninth SL, 
Etowah, Tenn. 37331. 

I. PERSONNEL 
General Manager--John R. Blair. 
Sales Manager-Bob Leonard. 

2. REPRESENTATIVES 
South, Southeast, Southwest-C. E. Beaver & Asso-

ciates, Inc. 
3. FACILITIES 
1.000 w. days; 1220 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None, all rates net to stations. 

5. GENERAL ADVERTISING See coded reguialions 
General: 4b. 4d. 
Contracts: 45. 

TIME RATES 
No. 6 Et! 1/1/66--Rec'd 3/30/86. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 10 tl 25 ti 50 ti 100+ 
1 4.00 3.50 3.00 2.50 2.00 
30 see.  2.00 1.75 1.50 1.25 1.00 

DISCOUNT 
10% discount on above rates on firm year's cotreact. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4 hr Suele 

1 50.00 25.00 15.00 5.00 
10 x  45.00 22.50 12.50 4.50 
25 40.00 20.00 10.00 4.00 
504-   15.00 18.00 9.00 3.50 

FAYETTEVILLE 
Lincoln County-Map Location lc-5 

See SRDS consumer market map and data at besdn-
nine of the State. 

WEKR 
1948 

Media Cede 4 244 5220 1.00 
James Porter Clark, Box M. Fayetteville, Tenn. 

37334. Phone 615-433-3545. 
I. PERSONNEL 
General Manager-James Porter Clark. 
Station Manager-Edward E. Chapman. 

3. FACILITIES 
1.000 w. days. 250 w. nights: 1240 ice. 

Non-directional. 
Operating schedule: 5:00 am-10:00 pm. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3e. 3d, 4a. 5, 6a, lb, 8. 
Rate Protection: 15b. 
Basic Rates: 23e, 24h, 20a, 29e, 
Contracts: 44e, 45. 46. 47e. 48. 51e. 
Comb.: Cont. Discounts: 60f, 62d. 
Cancellation: 736. 
Prod. Services: 81. 82. 
Affiliated with MRS and ERS. 

TIME RATES 
No. 6 Elf 5/1/69-Rec'd 3/31/69. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 100x 300x 500x 1000x 

1 min  1.25 1.11 2.05 1.95 1.85 1.75 
30 see......._ 1.50 1.45 1.40 1.35 1.30 1.25 
20 see  1.25 1.20 1.15 1.10 1.05 1.00 
10 sec.  1.00 .95 .90 .85 .80 .75 

7. PACKAGE PLANS 
7 CONSEC DAYS: 20 ti 40 ti 60 01 
Rate   100x 300x 1000x 
30 CONSEC DAYS: 6 ti 
Rate   1000x 

8. PROGRAM TIME RATES 
lx I3x 520 I04x 156x 260x 3I2x 

1 hr  25.00 23.50 22.00 20.50 19.00 17.50 16.00 
1/2 hr  16.00 10.00 14.00 13.00 12.00 11.00 10.00 
25 mln...._ 14.00 13.00 12.00 11.00 10.00 9.00 8.00 
1/4 hr  8.50 8.00 7.50 7.00 6.50 5.50 5.00 
10 min.  6.50 6.00 5.50 5.00 4.75 4.50 4.25 
5 min_  4.75 4.50 4.25 4.00 3.75 3.50 3.25 

FRANKLIN (2 AM; 1 FM) 

Williamson County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WAGG 
1953 

Media Code 4 244 3290 4.00 
Williamson County Broadcasting Co., Inc.. Mallory 

Rd.. Franklin, Tenn. 37064. Phone 615-794-1594, 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Wm. R. Ormes. 
Commercial Manager-Virgil Trimm. 

2. REPRESENTATIVES 
David Carpenter Company. 

S. FACILITIES 
1,000 w. days; 950 he, Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
None. all rates net to station. 

5. GENERAL ADVERTISING See coded regWatIons 
General: 3a, 4a. 4d. 5. 6a. 
Rate Protection: 10b, lib. 126, 13b, 14b. 
Basle Rates: 22a, 23a, 246. 28a, 29a, 
Contracts: 40a. 45, 46. 47a. 
Comb.: Cont. Discounts: 606, Kb. 
Cancellation: 70e. 70c. 71a. 
Affiliated with ILBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

El! 1/1/68-Rec'd 1/9/68. 
6. SPOT ANNOUNCEMENTS 
PER YR: 500x 250e 100x 50X 251 lx 
1 min.._ 2.00 2.40 2.80 3.20 3.60 4.00 
30 sec  1.50 1.80 2.10 2.40 2.70 3.00 

TENNESSEE 
8. PROGRAM TIME RATES 

I hr 55 min 1/2 hr 25 min 1/4 hr 10 min 5 min 
1 x.... 40.00 36.00 24.00 20.00 16.00 12.00 8.00 
Tx__ 37.00 33.30 22.20 18.50 14.80 11.10 7.40 
13 x_ 34.00 30.60 20.40 17.00 13.60 10.20 6.80 
26 x.. 30.00 27.00 18.00 15.00 12.00 9.00 6.00 
52 x.. 28.00 15.10 16.8014.00 11.20 8.40 5.60 
104 x 26.00 23 40 15.60 13.00 10.40 7.80 5.20 
156 x 24.00 21.60 14.40 12.00 9.60 7.20 4.80 
208 x 22.00 19.80 13.20 11.00 8.80 6.60 4.40 
260 x 20.00 18.00 12.00 10.00 8.00 6.00 4.00 
312 x 18.00 16.20 10.80 9.00 7.20 5.40 3.60 
384 x 16.00 14.40 9.60 8.00 6.40 4.80 3.20 
416 x   ..... 6.00 4.50 3.00 
520 x     5.60 4.20 2.80 
624 x   5.20 3.90 2.60 
728 x     5.00 3.60 2.50 

W F LT (FM) 
1961 

Media Code 4 244 3360 5.00 
Robt, E. Sewell, Box 1380, Franklin, Tenn. 37064. 
Phone 615-794-4103. 
STATION'S PROGRAMMING DESCRIPTION 

WFLT (FM): Programmed for young adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
middle-of-the-road, current hits, showtunes. SPORTS: 
live coverage of local high schools' local and away 
football and basketball games. NEWS: community 
events with live remote coverage of special news 
events and public affairs. COMMERCIAL POLICY: 
tobacco commercials not accepted. Rec'd 8/7/67. 

I. PERSONNEL 
General Manager-Robt. E. Sewell. 
Sales & Prot. Dir.--Charles C. Dibrell. 

3. FACILITIES 
ERP 3.000 w.; 100.1 mc. 
Operating schedule: 8:00 a.m.-10:00 p.m. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3e, 3b. 5, 6a, 7E4 8. 
Rate Protection: 156. 
Basic Rates: 20e, 13e. 
Contracts: 40a. 
Cancellation: 73e. 

TIME RATES 
Eff Reed 4/18/66. 

6. SPOT ANNOUNCEMENTS 
1 x 3 00 

8. PROGRAM TIME RATES 
1 hr  12.00 1/2 6.00 

10. SPECIAL FEATURES 
Newscasts 

1 time 500 

W 1 ZO 
1969 

C 
Subscriber to the NAB Radio Code 

Media Code 4 244 3395 1.00 
Harpeth Valley Broadcasting Co., Box 1380, Frank-

lin. Tenn. 37064, Phone 615-794-4103. 
I. PERSONNEL 
General Manager-Tames IT. Hayes. 
Commercial Manager-William D. Rogers. 

3. FACILITIES 
1,000 w.; 1380 ke. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4b, 5, 6a, 7b, 8. 
Rate Protection: 15d. 
Basic Rates: 20b, 21b. 22a. 23a, 246, 26, 286, 28c, 

19e. 
Contracts: 40a, 46. 
Comb.: Cont. Discounts: 606, 61a. 
Cancellation: 70b, 70d, 71e. 73e. 
Prod. Services: 82. 
Affiliated with 151:13S. 

TIME RATES 
Eff 7/6/69-Itee'd 7/30/69. 

6. SPOT ANNOUNCEMENTS 
YRLY: 250x 100x 50x 25x lx 
1 min  2.25 2.75 3.25 3.75 4.25 
30 sec  1.70 1.80 2.05 2.50 2.80 

GALLATIN (2 AM; 1 FM) 

Sumner County-Map Location F-4 
See SRDS consumer market map and data at begin-
ning of the State. 

WAMG 
1966 

Media Code 4 244 9430 6.00 
Southern Broadcasters, Inc., Box 521, Gallatin, Tenn. 
37066. Phone 615-452-3456. 
STATION'S PROGRAMMING DESCRIPTION 

WAMG: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
country and western. NEWS: 5 min on hour. Rec'd 
7/13/67. 

I. PERSONNEL 
General Manager-Bob Perry. 

S. FACILITIES 
250 w.; 1130 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable in 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 3d, 4a, 5, 6s, 7b, 8. 
Rate Protection: 10a, 14e, 16. 
Basic Rates: 20a, 21c, 23a, 24a, 28b, 28e. 
Contracts: 40e. 41, 46, 47a, 51a. 
Comb.: Cont. Discounts: 60a, 62d. 
Prod. Services: 82. 

TIME RATES 
Eff Rec'd 1/2/68. 

6. SPOT ANNOUNCEMENTS 
1 min  

8. PROGRAM TIME RATES 
1/2 hr  30 1/4 hr...  

10. SPECIAL FEATURES 
5 min newscasts 
No frequency discounts. 
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W F MG (FM) 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 244 3500 6.00 
E. F. Jones. Jr., Music Mountain. Gallatin, Tenn. 

37006. Phone 615-452-7300. 
STATION'S PROGRAMMING DESCRIPTION 

WFMG(FM:) Programmed for adults and young 
adults. NEWS: 10 min at 9 am, 5 min at noon 8r 
3 pm. Hospital report, 5 min at 7:20 am & 4 pm. 
MUSIC: standards 7:25 am-6:30 pm, semi-classic 
6:30-7:30 pm. standards 7:30-sign-off. Rec'd 7/13/67. 

I. PERSONNEL 
General Manager-E. Ir. Jones, Jr. 
Assistant Manager-Ruby Dewese. 

3. FACILITIES 
ERP 50,000 w.; 101.5 me. 
Operating schedule: 7:00 ana-11:00 pm Mon thrt. 
Sat; noon-11:00 pm Sun. CST. 
Antenna ht.: 1050 ft. above avenge terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. Bills payable in 
30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 3a, 3d. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10a, 14a, 16. 
Basic Rates: 20e. 21c. 23e. 24a, 281% 20e. 
Contracts: 40e. 41, 46, 47a, 51e. 
Comb.; Cont. Discounts: 60e, 62d. 
Prod. Services: 82. 
Commercial content of all programs is limited to 
12 1-minute announcements per hour. Music is broad-
cast in uninterrupted 15 minute segments. 

TIME RATES 
Rates effective November 1, 1960. 
Rates received October 28, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hour_______. 20.00 1 3.00 

1/2 hour  10.00 

WHIN 
1948 

e 
Subscriber to the NAB Radio Code 

Media Code 4 244 5570 9.00 
Sumner County Broadcasting Co., Hwy. 109. N. Rt. 

1, Gallatin, Tenn. 37066. Phone 615-452-4747. 
I. PERSONNEL 
General Manager-Charles W. Brewer. 
Assistant Manager-Lottie Shaw. 

3. FACILITIES 
1,000 w. days; 1010 isc. Non-directional. 
Operating schedule: Sunrise-sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3d, 4b, 5, 6a, 7b, 8. 
Rate Protection: 13b, 14b, 15b. 
Basic Rates: 20b, 2113. 22b, 23e. 26, 28c. 33a. 
t.X.ntracts: 42d. 45. 46, 47e, 50. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 73b. 
Prod. Services: 82. 
Affiliated with KIM Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 3/1/68-Rec'd 4/1/68. 
O. SPOT ANNOUNCEMENTS 

lx 40x 60x 80+ 
1 min.  1.85 1.75 1.65 1.55 
30 sec  1.55 1.45 1.35 1.25 

8. PROGRAM TIME RATES 
5 mln 10 mln 1/4 hr 1/2 hr I hr 

  7.80 12.30 15.60 30.00 48.00 
52 x  6.10 0.60 12.20 21.40 37.45 
156 x  4.30 6.85 8.65 16.60 26.65 
260 x  3.40 5.40 7.15 13.15 21.00 
312-1-   3.20 4.75 6.40 11.45 18.35 

GREENEVILLE (2 AM; 1 FM) 
Greene County-Map Location L-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WGRV 
1947 

e 
Media Code 4 244 3640 0.00 
Radio Greeneville. Inc., Box 243, Greeneville, Tenn. 

37743. Phone 615-638-4147. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul O. Metcalfe. 
Assistant Manager-Hugh Pichel. 
Sales Manager-LeRoy Moon. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 
Non-direnional. 

Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 3d, 4b, 4d, 6, 6a, 7b, 8. 
Rate Protection: 11h. 13h, 14h. 
Basic Rates: 20e. 23a, 25a. 29a. 
Contracts: 40a, 44b, 45, 47e. 48. 
Comb.; Cont. Discounts: 61a. 
Cancellation: 70c. 71e. 73e. 
Prod. Services: 82. 
Affiliated with JIBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eft 11/1/68-Rec'd 9/25/68. 
A-6-8:30 am, 11 am-1 pm & 3:30-7 pm. 
B-5-6 am, 8:30-11 am & 1-3:30 pm. 
C-7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 min- -30 sec-

A B C A B C 
1 x  2.75 2.45 2.25 2.20 1.95 1.75 
26 x  2.65 2.35 2.15 2.10 1.85 1.65 
52 x  2.55 2.25 2.05 2.00 1.75 1.55 
65 x  2.45 2.15 1.95 1.90 1.65 1.45 
130 x  2.35 2.05 1.85 1.80 1.55 1.35 
156 x  2.25 1.95 1.75 1.70 1.45 1.25 
260 x. 2.15 1.85 1.65 1.60 1.35 1.15 
312 x  2.05 1.75 1.55 1.50 1.25 1.05 
624 x  1.95 1.65 1.45 1.40 1.15 .95 
936 x  1.85 1.55 1.35 1.30 1.05 .85 
1248 x  1.75 1.45 1.25 1.20 .95 .75 

0 see- 0 see-
1 x  2.05 1.75 1.65 1.65 1.55 1.45 
26 x  1.95 1.65 1.55 1.55 1.45 1.35 
52 x  1.85 1.55 1.45 1.45 1.35 1.25 
65 x  1.75 1.45 1.35 1.35 1.25 1.15 
130 x  1.65 1.35 1.25 1.25 1.15 1.05 
156 x  1.55 1.25 1.15 1.15 1.05 .95 
260 x  1.45 1.15 1.05 1.05 .95 .85 
312 x  1.35 1.05 .95 .95 .85 .75 
624 x  1.25 .95 .85 .85 .75 .65 
936 x.....  1.15 .85 .75 .75 .65 .55 
1248 x  1.05 .75 .65 .65 .55 .45 

7. PACKAGE PLANS 
PER WK: 18 ti 24 ti 30 ti 36 ti 
1 min  1.50 1.45 1.40 1.35 
30 sec  1.05 1.00 .95 .90 
Weekly schedule equally distributed within at least 3 
of 4 days; Sun, Mon, Tues or Wed. Daily schedule 
equally distributed within A. B and C. 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 10 min 5 min 

1 x  25.00 17.50 10.00 8.00 6.00 
26 x  24.50 16.50 9.75 7.75 5.75 
52 a  24.00 16.25 9.25 7.50 5.50 
65 x  23.50 16.00 9.00 7.00 5.35 
130 a  21.00 14.50 8.50 6.50 4.75 
156 x  19.00 13.50 8.00 6.00 4.50 
260 a  18.00 12.00 7.50 5.50 4.00 
312 x  17.50 11.50 7.00 5.00 3.50 

WO F M (FM) 
1956 

Media Code 4 244 3710 1.00 
Radio Greeneville, Inc., Box 243. Greeneville. Tenn. 

37743. Phone 615-630-1831. TWX 639-1831. 
I. PERSONNEL 
President-Paul O. Metcalfe. 
General Manager-Ray Smith. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
ERP 26.500 tv.; 94.9 mc 
Operating schedule: 5 am-midnight. EST. 
Antenna ht.: 240 ft. above average terrain. 

4, AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 46. 4d, 5, 6a, 7b, 8. 
Rate Protection: Ilh. 13h. 14h. 
Basta Rates: 20a, 23a, 25a, 29a. 
Contracts: 40e, 44b, 45, 47a, 48. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 70c. 71a. 73e. 
Prod. Services: 82. 

TIME RATES 
No. 3 Eff 8/1/68-Reed 3/28/69. 

A-7-8 am, 11:30 am-1 pm & 5:45-10 pm. 
B-6-7 am, 8-11:30 am, 1-5:45 pm & 10 pm-mid-
night. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec I min 30 sec 
1 x  2.50 1.70 260 x  1.65 1.10 
26 x  2.20 1.60 312 x  1.50 1.00 
52 x  2.05 1.50 624 x  1.35 .90 
130 x  1.90 1.30 936 x  1.25 .80 
156 x  1.80 1.20 
Class B: A rate less 15%. 

8. PROGRAM TIME RATES 
CLASS A: 1 hr 1/2 hr 1/4 hr 
52 x  10.00 6.50 4.00 
156 x  9.00 5.75 3.50 
364 x.  8.00 5.00 3.00 
Class B: A rate less 15%. 

10. SPECIAL FEATURES 
NEWS AND SPECIAL FEATURE 

CLASS A: 
1 hr 1/2 hr 1/4 hr 5 min 

52 x  15.00 10.00 5.50 3.50 
156 x    10.50 7.00 4.75 3.00 
364 x...._ -  9.00 6.00 4.00 2.00 
Class IS: A rate less 15%  

WSMG 
1961 

e 
Media Code 4 244 3780 4.00 
Greene County Broadcasting Co., Inc., Box 737, 105-

1/2 Depot St., Greeneville, Tenn. 37743. Phone 
615-638-3188. 

I. PERSONNEL 
President-R. C. Turrentine, Jr. 
Station Manager-Glen W. Scott, 

3. FACILITIES 
250 w.; 1450 hr. Non-directional. 
Operating schedule: 5:00 am-midnight Mon thru Sat; 
7:00 am-10:00 pm Sun. EST. 

4. AGENCY COMMISSION 
Net to station; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3b, 3c, 3d, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. 14e, 15b. 
Basic Rates: 20b, 21b, 22b, 23a, 24b, 25e. 26. 281). 

28c, 30. 
Contracts: 40a. 45, 46, 47e. 47e. 48, 50. 51e. 
Comb.; Cont. Discounts: 60a, 601. 61b, 62d. 
Cancellation: 70b. 70d. 71a. 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eft' 9/1/67-Rec'd 9/6/67. 
6. SPOT ANNOUNCEMENTS 
PER 
YR: lx 26x 52x 156x 260x 365x 730x 1095x 

PER DAY: 1 tl 2 tl 3 tl 
1 mln 3.00 2.75 2.50 2.25 2.20 1.50 1.35 1.25 

7. PACKAGE PLANS 
Less than 30, ea 1.80. 
WITHIN 30 DAYS: 50 01 60 ti 90 01 
Ea   1.80 1.45 1.30 

8. PROGRAM TIME RATES 
Ix 26x 52x 156x 2602 

1 hr  40.00 36.00 32.00 28.00 24.00 
1/2 hr  20.00 18.00 16.00 14.00 12.00 
1/4 hr ........... -..--  10.00 9.00 8.00 7.00 6.00 
5 ..... 6.75 5.75 5.00 4.50 4.00 

HARRIMAN 
Roane County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WHBT 
1947 

Media Cede 4 244 3850 5.00 
Folkways Broadcasting Co., Inc., Box 221, Harriman, 

Tenn. 37748. Phone 882-1600. 
I. PERSONNEL 
Pres. & Gen'i Mgr.-Kenneth J. Crosthwait. 
Vice-President-William R. Carrigan. 
Station Manager-Grant E. Roberts. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
5,000 w. days; 1600 ka. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3e, 3b, 4b, 4d, 5, 6e. 8. 
Rate Protection: 10b. 1lb, 12b, 13b. 14b. 
Basic Rates: 22a, 23e, 24b, 25a, lob, 29e. 
Contracts: 40a. 45, 46, 47e. 
Comb.; Cont. Discounts: 60b, 60k, 62b. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
Rates effective February 15, 1963. (Card No. 5.) 

Rates received March 4, 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 sea 
Flat  2.50 2.00 1248 M..-- 1.90 1.50 
312 ti  2.25 1.85 1872 ti_............. 1.65 1.25 
624 ti  2.15 1.75 

Y. PACKAGE PLANS 
(To be used in 7 days) 

1 2.50 2.00 60 ti  2.00 1.60 
30 ti  2.25 1.85 80 ti 1.85 1.45 
40 ti  2.15 1.75 100 or more ti 1.65 1.25 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

1 ti    21.18 16.48 12.95 
52 ti  16.95 13.18 10.34 
156 ti  14.83 11.53 9.06 
260 ti 12.71 9.89 7.76 
500 ti  11.65 9.06 7.12 
1000 ti  10.59 8.24 6.48 

HARTSVILLE 
Trousdale County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WJKM 
1966 

Media Code 4 244 3880 2.00 
Hartsville Broadcasting Corp., Marlene St., Harts-

ville. Tenn. 37074. Phone 615-374-2111. 
I. PERSONNEL 
Pres., Sta. & Sales Mgr.-Chester J. Davis. 
Program Director-Linda Porter. 

9. FACILITIES 
250 w.; 1090 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% time only. Payable by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e, 3b. 3d, 4a, 4c. 5, 6e, 7b. 
Rate Protection: 15b. 
Baste Rates: 20b, 22a, 24b, 25b, 28c, 33c. 
Contracts: 42d. 44a, 48, 49, 50, 51e. 
Comb.; Cont. Discounts: 6M, 61e. 
Cancellation: 70a, 72. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
Eff Ree'd 7/21/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x.  3.53 2.94 312-364 1.88 1.59 
26-30 2.24 1.94 624-728 182 1.53 
78-90 x..._ ....... 2.12 1.82 1248-1456 x.... 1.79 1.47 
156-180 X.  2.00 1.71 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 Min 

1 ...... - ......... 40.59 24.71 16.47 13.82 8.24 
26-30 ......... 34.71 20.59 13.82 11.47 6.82 
78-90 x 30.00 17.65 12.06 10.00 6.06 
156-180 x  26.47 15.88 10.59 8.53 5.28 
312-364 x  21.76 14.71 9.12 7.06 4.59 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

(at :60) 
26-30 x. 5.19 312-364 x. 4.24 
78-91 x 4 71 624-728 4.00 
156-182 x.  4.47 

1-MINUTE HEADLTNE NEWS 
(at :30) 

26-30 x  4.00 312-364 x ....3.06 
78-91 a  3.53 624-728 x ..............2.82 
156-182 x  3.29 

HENDERSON 
Chester County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WHHM 
1967 

C 
Media Code 4 244 3900 8.00 
Dixie Broadcasting Co., Inc.. Box 203, 103 Main 

St., Henderson, Tenn. 38340. Phone 901-989-4181. 
I. PERSONNEL 
General Manager-Don Fenimore. 
Program Director-Donald Earl Holmes. 
News Director-Bill Conner. 

2. REPRESENTATIVES 
It. S. Crane Company, Inc. 

3. FACILITI ES 
250 w., 1580 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b. la, 4a. 5, 6a, 7b. 
Rate Protection: 10c, 11c, 12e. 13e, 14c, 15b. 
Basic Rates: 20b, 21a, 21b, 21c, 22b. 23e, 24e. 25e. 

26, 27, 28b, 28c. 29b, 30. 31, 33e. 
Contracts: 40a, 43, 44b, 45. 47e, 48, 51b. 
Comb.; Cont. Discounts: 60h, 61e, 61b, 61c. 62d. 
Cancellation: 70e. 70e, 71b, 72, 736. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 9/1/68-Rec'd 9/11/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: I ti 4 ti 8 ti 16 ti 30 tl 60 tl 100 ti 
1 min/less.... 5.00 4.50 4.00 3.00 2.75 2.50 2.00 

8. PROGRAM TIME RATES 
PER MO: I ti 4 ti 8 ti 16 ti 20 ti 30 ti 60 ti 
5 min.  6.50 5.00 4.50 4.00 3.75 3.50 3.00 
10 min.._ 11.00 10.00 9.00 8.00 7.00 6.00 5.00 
1/4 hr...... 15.03 14.00 13.00 11.00 10.00 9.00 8.00 
1/2 30.00 25.00 22.00 20.00 18.00 16.00 14.00 
1 hr  50.00 45.00 40.00 35.00 30.00 27.00 25.00 

HUMBOLDT (I AM; 1 FM) 
Gibson County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WI Ri 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 244 3920 6.00 
Gibson County Broadcasting Co., 2606 East End Dr., 

Humboldt, Tenn. 38343. Phone 901-784-1740. 
I. PERSONNEL 
General Manager-Tony Reeves. 

2. REPRESENTATIVES 
South-C. R. Beaver & Associates, Inc. 

3. FACILITIES 
250 w. days; 740 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on net station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 4d, 5. 6e. 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 22b, 23a, 24b, 25s, 26, 28b, 29a. 
Contracts: 40b. 42b. 
Comb.; Cont. Discounts: 60b, 61a, 61b. 61e. 62e. 
Cancellation: 70a. 70e, 71e. 73e. 
Affiliated with Keystone Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Eff 4/1/67-Rec'd 5/4/67. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104x I56x 260E 312x 

1 min 2.50 2.30 2.20 2.10 2.00 1.90 1.80 1.70 
30 sec 2.00 1.90 1.80 1.70 1.60 1.50 1.40 1.20 

WI R J-FM 
1964 

Subscriber to the NAB Radio Code 
Media Cede 4 244 3921 4.00 
Gibson County Broadcasting Co., Inc.. Box 355, 2606 
East End Dr., Humboldt Tenn, 38343. Phone 901-
784-1740. 

I. PERSONNEL 
President-J. Frank Warmath. 
Gen'i, Sta. & Sales Mgr.-Tony Reeves. 
Program Director-Bill Carter. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 2.830 w.; 102.3 rec. 
Operating schedule: 8:00 am-11:00 pm. CST. 
Antenna ht.: 251 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See ceded regulations 
Contracts: 40a. 
Schedules combinable with WTELT-AM for frequency 
discounts. TIME RATES 

Eft 4/1/67-Ree'd 5/4/67. 
6. SPOT ANNOUNCEMENTS 
Rates are identical to WIRJ. See that listing. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 mln 

1 x  32 18 10 8 6 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156x-20% 
25x-10% 104x-15% 260x-25% 

JACKSON (3 AM; I FM) 
Madison County-Map Location C-5 

See SRDS cotuumer market map and data at begin-
ning of the State. 

WDXI 
1948 

1:1130 
Subscriber to the NAB Radio Code 

Media Code 4 244 3990 9.00 
Dixie Broadcasting Co., Box _489, Williams Bldg., 

Jackson. Tenn. 38301. Phone 901-427-9611. 
STATION'S PROGRAMMING DESCRIPTION 

WDXI: Programmed for general interest 5 am-7 
pm. 7 pm-12M top 40 type programming. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min, world and national on hour, 
local, state, and regional news on half hour. Weather 
reports at :45 & :15. FARM: news at 5:55 am & 
11:55 am daily. Information features spotted through-
out day. SPORTCASTS: at 12:35 pm & 5:45 am. 
Play-by-play of football for 3 local high schools and 
college football and basketball. Basketball for 3 
local high schools. Local news staff, mobile unit, UPI 
audio service. Contact Representative for further de-
tells. Reed 7/21/67. 

(This listing continued on next page) 
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Jackson-W D X I-Continued 
I. PERSONNEL 
Executive Vice-President-J. Kenneth Marston. 
General Manager-Charles It. Simms. 
National & Regional Sales-Jim Hoppers. 

2. REPRESENTATIVES 
Call Jim Hoppers collect. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1310 kc. 

Directional-nighttime only. 
Operating schedule: 5:00-12:05 am. CST. 

4. AGENCY COMMISSION 
15/0. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb. la. Sb. 3d, 4a, 4d, 5, ea. 7b, 8. 
Rate Protection: 10c, 11c, 12c, 13e, 14e, 15a, 15b, 16. 
Basic Rates: 20e. 20b, 21e. 21e. 22e, 22b, 23e, 2413, 

25e. 26. 28a. 28e, 29a, 30. 32a, 33a. 
Contracts: 40e. 41, 42b, 44e. 44b, 45, 46, 47e, 48, 

51e. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601. 61a, 

62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: The Dixie Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/68-Ree'd 11/29/67. 
6. SPOT ANNOUNCEMENTS 

1 min (e) I min (*) 
- 4.70 3.75 260 2.65 2.10 

26 ....... 4.10 3.30 312 x______ 2.35 1.90 
52 x  3.80 3.05 520 x  2.25 1.75 
104 ..... 3.50 2.80 780 2.10 1.70 
156 x  3.25 2.60 1000 x____ 2.05 1.60 

(*) 30 sec or less. 
B. PROGRAM TIME RATES 

Ix 26x 521 1041 1561 260x 
1 hr ..... _....... 70.60 53.00 35.30 30.60 27.00 23.50 
1/2 hr  35.25 31.80 18.80 16.50 15.30 11.75 
1/4 hr_  23.50 21.20 11.75 10.60 10.00 8.25 
10 min_  17.65 15.90 9.40 8.25 7.35 6.15 
5 min  14.10 12.70 6.45 5.90 5.00 4.40 

WJ A K 
1955 

e 
Media Code 4 244 4060 0.00 
Jackson Broadcasting Enterprises, Inc., 416 Airways 

Blvd., Jackson, Tenn. 38301. Phone 901-424-1460. 
I. PERSONNEL 
President-Robert G. Blow. 
Station Manager-Tom Mayes. 
Program Director-Bob Sunday. 

2. REPRESENTATIVES 
SavaIII/Gates. Inc. 
It. S. Crane Company, Inc. 

3. FACILITIES 
1.000 w. days; 1460 kg. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

I. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3d, 4e, 4d, 5. 6e. 7b, 8. 
Rate Protection: 10c, 11e, 12e, 13e, 14e, 15b. 
Basic Rates: 200. 21a, 21b, 21d, 22b, 23e, 24b, 25a, 

26. 28e, 20e, 29a. 
Contracts: 40a. 41, 42b, 42d, 43, 44a, 46. 47e, 49, 

51e. 
Comb.; Cont. Discounts: 60e, 60f, 61e, 62d. 
Cancellation: 70b. 70d. 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective April 1, 1963. (Card No. 2.) 

Card received March 7, 1963. 
F. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti  5.00 4.00 156 ti. 4.00 3.20 
26 ti  4.75 3.80 260 ti  3.75 3.00 
52 ti  4.50 3.60 312 ti 3.50 2.80 
104 ti  4.25 3.40 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

PER WK: 
1 min 30 sec 1 min 30 sec 

15 ti  3.25 2.50 25 ........ 2.75 2.20 
20 ti  3.00 2.40 30 or more 2.50 2.00 

I. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 Min 

x  40 24 16 12 10 
DISCOUNTS 

26x-5% 104x-15% 260x-25% 
52x-10% 156x-20% 

WTJ S 
1931 

e 
WTJ S-FM 

1947 

R A IR 

Subscriber to the NAB Radio Code 
Media Code 4 244 4130 1.00 
Sun Publishing Co., Box 1119. 255 W. Larayette 

Jackson, Tenn. 38301. Phone 901-427-3316. 
STATION'S PROGRAMMING DESCRIPTION 

W'I'JS: Programmed for general Interest. 
Emphasis on farsa news 5-7 am. Radio personalities 
handle all programs. NEWS: 5 min every 30 min, 
on hour and half hour. Sports shorts at :10 & :40. 
Weather news at :20 & :50. Farm news at 5:30 am 
& 11:30 am daily. Play-by-play of major league 
baseball, college football, high school football games 
of 3 schools, high school and college basketball, All 
Star game and World Serles. Local news staff. Direct 
lines to all news centers. AP news. Contact Repre-
sentative for further details. Reed 7/31/68. 

I. PERSONNEL 
Vice-President-Frank S. Proctor. 
Manager-Leslie R. Brooks. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
South-C. K. Beaver & Associates, Inc. 
West-Harlan G. Oakes, Inc. 

9. FACILITIES 
5.000 w. days, 1.000 w. nights; 1390 kc. 
Dlrectional-night only. 

Operating schedule: 5-1 am. CST. 

FM FACILITIES 
ERP 50,000 w.: 104.1 mc. 
Antenna ht.: 640 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a. 4d, 5, 6a, 7b. 8. 
Rate Protection: 10a, Ila, 12e, 13a, 14a. 15a. 
Basle Rates: 20b, 21a. 2,1b, 21e, 21d, 22a, 22b, 23a, 

23b, 2413, 24e. 26, 28e. 28e, 29e. 32e. 
Contracts: 40e. 41, 44a. 45, 46. 47e, 48. 49, 50. 51b, 

51e. 
Comb.; Cont. Discounts: 60e. 60d. 60e, 60f, 60g, 601. 

61e. 62d. 
Cancellation: 71a. 72, 73e, 73b. 
Prod, Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 
Affiliated with laiS Radio Network. 

TIME RATES 
Rates effective January 1. 1956. (Card No. 8.) 

ltates received January 24, 1956. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 30 
hr. hr. hr. min. min. min. sec. 

1 time.... 50.00 30.00 20.00 15.00 10.00 5.00 4.00 
13 times.. 47.50 28.50 19.00 14.25 9.50 4.75 3.80 
26 times.. 45.00 27.00 18.00 13.50 9.00 4.50 3.60 
52 times_ 42.50 25.50 17.00 12.75 8.50 4.25 3.40 
101 times.. 40.00 24.00 16.00 12.00 8.00 4.00 3.20 
208 times_ 37.50 22.50 15.00 11.25 7.50 3.75 3.00 
260 times_ 35.00 21.00 14.00 10.50 7.00 3.50 2.80 
312 times.. 32.50 19.50 13.00 9.75 6.50 3.35 1.110 
500 times.. 3.00 2.40 
10-second announcements-50% of the 30-second rate 
at earned frequency. 
Run-of-schedule announcements placed approximately 
as ordered, subject to reschedule without notice: 

10 per week: 40% discount from one-Ume rate. 
20 per week: 45% discount from one-time rate. 
30 or more per week: 50% discount from one-time 
rate. 

JAMESTOWN 
Fentress County-Map Location H-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WC LC 
1957 

e 
Subscriber to the NAB Radia Code 

Media Code 4 244 4200 2.00 
Jamestown Broadcasting Co.. Inc.. Box 130, White 
Oak ltd., Jamestown. Tenn. 38557. Phone 615-
879-2825. 

I. PERSONNEL 
General Manager-Howard Ray Cravens. 

S. FACILITIES 
1,000 w. days: 1260 kg. Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 46. 
Cancellation: 73b. 
Contracts are not transferable. 
Specified time is governed by availability and prior-
ity: programs hold priority over announcements. 
Affiliated with Keystone Networg. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1. 1959. (Card No. 2.) 
Card received November 20, 1959. 

Rey, rates reed November 7, 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
Per week: 1 1/2 1/4 5 1 

hr. hr. hr. min. min. 
5 or less times__ 25.00 12.75 7.60 4.00 3.00 
6-10 times_____ 20.00 10.00 5.00 3.00 2.00 
11-24 times__ ..... 20.00 10.00 5.00 3.00 1.50 
24 or more times.... 20.00 10.00 5.00 3.00 1.25 

JEFFERSON CITY 
Jefferson County-Map Location K-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WJ FC 
1961 

Subscriber to the NAB Radio Code 

Media Code 4 244 4270 5.00 
Jefferson County Broadcasting Co.. Inc.. Box 271,, 
Dandridge Hwy.. Jefferson City, Tenn. 37760. 
Phone 615-475-3825. 

I. PERSONNEL 
President-Paul G. Metcalfe. 
Vice-Pres. & Gen Mgr.-WaYne Roberts. 
Program Director-Keith Craig. 

3. FACILITIES 
500 w. days; 1480 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% time; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3d. 4b, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10h, 11h. 12h, 13h, 14h. 
Basic Rates: 20b, 210, 22b, 23b, 25e, 26, 28b, 28e. 
Contracts: 40a. 42b, 47a. 
Comb.; Cont. Discounts: 601. 
Cancellation: 72. 
Prod. Services: 81, 82. 

TIME RATES 
Elf Rec'd 6/1/67. 

6. SPOT ANNOUNCEMENTS 
PER MO: 12 ti 25 ti 50 ti 100 ti 200 ti 
1 min  3.15 2.15 2.00 1.85 1.70 
30 sec: 1-min less  10 10 sec: 1-min less .20 

B. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 br 10 min 5 sin 

1 U.._ 25.00 
S ti__  24.50 

65 23.50 
120 21.00 
156 ti 19.00 
260 ti.........._.._... 18.00 
312 ti  17.50 

17.50 10.00 8.00 
16.50 9.75 7.75 
16.25 9.25 7.50 
16.00 9.00 7.00 
14.50 8.50 6.50 
13.50 8.00 6.00 
12.00 7.50 5.50 
11.50 7.00 5.00 

JOHNSON CITY (2 AM; 1 FM) 
Washington County-Map Location L-4 

See SRDS consumer market map and data at beam-
nine of the State. 

6.00 
5.75 
5-50 
5-35 
4.75 
450 
4.00 
3.50 

WETB 
1947 

e 
Media Code 4 244 4340 6.00 
Press. Inc., Press Bldg.. Johnson City. Tenn. 
Studio: RFD. Johnson City, Tenn. 37602. 

I. PERSONNEL 
President-Carl A. Jones. 
Manager-Arthur Kelsey. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1000 w. days; 790 kg. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 2b, 3e. 3b, 3c1. 4e, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, lia, 12e, 13e. 14e, 15b. 
Basic Rates: 20b 21a, 211), 21d, 22e, 23a, 24e, 7.5a. 

28b, 28e, 29a, 30. 
Contracts: 40e. 44e, 44b, 45. 46, 47e. 51b. 
Comb.; Cont. Discounts: 60a, 60e. 60e. 60f, 60g. 10h, 

601. 61e. 611% 62b, 
Cancellation: 70a, 70c, 71b, 72, 73a, 73b. 
Prod, Services: 80, 82. 
Affiliated with MRS Radio Network, 

TIME RATES 
Rates effective January 1. 1961. 

Rates received November 21. 1950. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 min. 

Flat _______ .... 30.00 19.00 10.00 0.00 

WEEKLY ANNOUNCEMENTS 
Per week: 
5 times ...... 30.00 20 times________ 9100 

in times_______ 55.00 30 129.00 
15 times  75.00 

SO seconds-75% of applicable minute rate. 
10 seconds-50% of applicable minute rate. 

DISCOUNTS 
26 weeks__ 5% 52 weeks___ _ __ _ _ ____10% 

10. SPECIAL FEATURES 
5 MINUTE NEWSCAST PACKAGE 

Per week: 5 times_______ 6.00 
3 times  8.00 

WJCW 
1938 

• 
Subscriber to the NAB Radio Code 

Media Code 4 244 4410 7.09 
Tri-Cities Broadcasting, Inc., Box 569, Princeton 

Rd., Johnson City, Tenn. 37601. Phone 615-926-
6167. 

Other office: 1233 Indian Hill Dr.. Bristol, Tenn. 
Phone 968-2934. 
STATION'S PROGRAMMING DESCRIPTION 

WJCW: Programmed for young adults and adults. 
5-7 am, farm, air personality. 7-9 am air personality, 
time, news, temperature. 9-10 am, women personality. 
10-noon, news and network features. Noon-2 rem,. air 
personality and farm news. 2-6 pm, air personality, 
news, sports, traffic information. 6-8 pm, news, smuts 
features and network. 8-1251, top 40 music. SPORTS: 
college and high school football, basketball and base-
ball. Professional football, NASCAR racing. MUSIC: 
country and gospel 10 hours, 1st-F. Progressive rock 
rest of time except top 40, 8-12M. Contact Repre-
sentative for further details. Rec'd 6/25/69. 

I. PERSONNEL 
Pres. & Gerel Mgr.-Jim Wilson. 
Sales Manager-Roger L. Matney. 
Operations Manager-Charles Beale. 

2. REPRESENTATIVES 
Jack Mesta & Company, Inc. 
David Carpenter Company. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 910 kc. 

Directional-nighttime only. 
Operating schedule: 5 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a. 3b, 3d, 4e. 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e. 12a, 15e, 14a, 15b.. 
Basic Rates: 20b, 21e. 21b, 22a, 22b, 23a, 23b„ 24e. 

25a, 26, 28b, 28e, 29e. 30, 33b. 
Contracts: 40a, 42a, 42e, 43, 44a, 45, 46, 47a, 43, 50, 

515, 51b, 51c. 
Comb.; Cont. Discounts: 60b, 60g. 601, 62e. 
Cancellation: 70b, 70d, 71a. 72, 73e. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 2 Eff 1/1/67-Rec'd 7/24/67. 

6. SPOT ANNOUNCEMENTS 
min 30 see ID's 

10.00 7.50 
13 x 14.25 0.50 7.25 
26 L  13.50 9.00 7.00 
52 x. 12 75 8.50 6.75 

8.00 6.50 
156 ...... _ ..... .......... _ ..... ___.__ 11.25 7.50 6.25 

7.00 6.00 
6.50 5.75 

312 x. 8.00 6.00 5.50 

TENNESSEE 
7. PACKAGE PLANS 

SATURATION PACKAGE 
PER WK: 10 tl 15 ti 20 ti 25 ti 
ea . 7.50 7.00 6.50 6.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x...   90 54 36 24 

ODD 

WJCW-FM 
1948 

g111.3 FAD 

Media Code 4 244 4411 5.00 

Tri-Cities Broadcasting Inc.. Box 569, Johnson City, 
Tenn. 37E01. Phone 615-926-6167. 

Studio: Princeton Rd., North Johnson City, Tenn. 
37602. 

STATION'S PROGRAMMING DESCRIPTION 
WJCW-FM: Programmed separately from WJCW. 
Programmed for all people, with middle-of-the-road 
music beginning at 7 am-12M. Contact Representative 
for further details. Reed 6/24/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Jim Wilson. 

2. REPRESENTATIVES 
Jack Masla & Company, Inc. 

S. FACILITIES 
ERP 65,000 w.; 101.5 mc. 
Operating schedule: 5 am-midnight. EST. 
Antenna ht.: 1400 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL RATE POLICY 

TIME RATES 
Rates effective March, 1964. 

Rates received January 26, 1965. 
6. SPOT ANNOUNCEMENTS 
(Maximum frequency - 1 announcement every 10 
minutes.) 

1 30 see 1 30 sec 
min or less min or less 

1 5.00 3.50 104 2.50 1.50 
13 ti  4.00 3.00 260 ti  2.00 1.25 
26 tL   3.50 2.50 312 ti___ 1.50 1.00 
52 ti _ 3.00 2.00 

7. PACKAGE PLANS 
35 buys within one week earns 312 rate given below. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 25.00 17.50 10.00 8.00 6.50 
13 ti   24.00 16.50 9.00 7.50 5.50 
26 23.00 15.50 8.00 7.00 5.00 
52 ti_________-_. 22.00 14.50 7.00 6.00 4.50 
104 U..  21.00 13.50 6.00 5.00 4.00 
260 ti__________ 20.00 12.50 5.00 4.00 3.50 
312 ti  18.00 10.50 4.00 3.50 3.00 

Sorry, I'll have to 

call you back. Somebody 
around here swiped my copy 
of Standard Rate. 
Why annoy the client and embarrass 
yourself? See to it that the "rascal" 
down the hall gets his own subscription! 
It actually costs very little. 

Keep up to date . . with 

Standard Rate 
Subscription Department 

Standard Rate & Data Service 
5201 Old Orchard Rd., Skokie, Ill. 60076 

019B 

September 1, 1969 Spot Radio Stations 813 



TENNESSEE 

JONESBCRO 
Washington County-Map Location L-4 

See SRDS consumer market map and data at begin-
ning of the State 

WJSO 
1958 

• 
Media Code 4 244 4510 4.00 
Thomas Enterprises, Inc., Box 5188, Johnson City, 
Tenn. 37604. Phone 615-926-3121. 
STATION'S PROGRAMMING DESCRIPTION 

WJSO: Programmed for adults and young adults. 
2 or more air personalities for each program segment. 
NEWS: at :55 hourly, national, international, local, 
mobile from 4 units. SPORTS: at :15 hourly, per-
sonal interviews of sport figures. Remotes: done 
several times weekly. Stock markets: 1 pm & 5 pm 
live. Livestock news: 6:15 am & 12:15 pm. Sign-on-
7 am country music, news and weather for farm 
households. 7-10 am, middle - of - the - road music, 
news, weather, time checks, civic announcements. 10 
am-noon, top pop with Information for housewives. 
Noon-1 pm top pop, market, livestock news. 1-3 pas 
top pop. 3-5 top 40. 5 pm-sign-off middle-of-the-
road music, news features. Contact Representative 
for further details. Rec'd 9/30/68. 

I. PERSONNEL 
President-Norman A. Thomas. 
Exec. Vice-President-Nonnan A. Thomas, Jr. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Southeast-Harry Harkins, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
5,000 w. days; 1590 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENE ,IAL ADVERTISING See coded regulations 
General la. 2a, 3a, 3d, 4a, 4d. 5. 6e, 7a, 8. 
Rate Protection: 10a. lia, 12a, 13e, 14a, 15a, 15b. 

16. 
Basic Rates: 20b, 21a, 21b, 21c, 21d, 22e. 24e, 25e. 

26, 28a, 29a, 30, 33a. 
Contracts: 40a, 41. 44a, 46. 47a, 48, 49, 50, 51b, 51c. 
Comb.; Cont. Discounts: 60a. 60e, 60f. 601, 61c, 62d. 
Cancellation: 70b, 70e, 71s, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 5 Elf 9/1/68-Rec'd 9/12/68. 

6. SPOT ANNOUPWEMENTS 
1 min 30 see ID's 

1 x  15.00 12.00 7.50 
13 x    14.00 11.20 7.00 
25 X  13.50 10.80 6.75 
52 X  12.50 10.00 6.25 
104 x  12.00 9.60 6.00 
156 x  11.00 8.80 5.50 
260 x  10.00 8.00 5.00 
312 x  9.00 7.20 4.80 

7. PACKAGE PLANS 
PLANS, PER WK: 6 12 18 24 
1 min.  8.50 7.50 6.50 6.00 

DISCOUNTS 
13 wk-5% 26 mic-10% 39 wk-15% 52 wk-20% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  90 54 36. • 24 
DISCOUNTS 

13x-5% 52x-15% 156x-25% 
261-10% 1041-20% 260x-35% 

KINGSPORT (3 AM; 1 FM) 
Sullivan County-Map Location M-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WGOC 
1967 

e 
Media Code 4 244 4530 2.00 
J. T. Parker Broadcasting Corp., Box 1369, Kings-

port, Tenn. 37660. Phone 615-247-7131. 
I. PERSONNEL 
President-J. T. Parker, Jr. 
General Manager-Phil Roberts. 
Sales Manager-Truman Conley, Jr. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
1.000 w.: 1090 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

8. GENLRAL ADVERTISING See coded regulations 
General: la, 2b, 35, 3d, 45. 4e. 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15b, 16. 
Basic Rates: 20a, 21b, 21e, 22a, 22b, 23b, 24e. 25e. 

28e. 33d. 
Contracts: 405. 42e. 42c, 43, 45, 47e. 51c. 
Comb.; Cont. Discounts: 60s. 60c, 601, 62b, 62d. 
Cancellation: 70a, 70c, 71b, 72, 735. 
Prod. Services: 80, 82. 

TIME RATES 
Elf  Itec'd 8/4/69. 

6. SPOT ANNOUNCEMENTS 
EA: lx 26x 520 I 04x 208x 312x 
1 min_____ 7.50 7.25 7.00 6.75 6.50 6.25 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
ROS SATURATION 

(1-12 weeks) 
PER WK: 511 10 ti 20 ti 80 ti 
1 min  7.00 6.50 6.00 5.50 
30 sec  5.60 5.20 4.80 4.40 

DISCOUNTS 
13 wk-5% 26+ wk-10% 

8. PROGRAM TIME RATES 
Ix I3x 26x 

1/2 hr  30.00 28.50 27.00 
1/4 hr  18.00 17.00 16.00 
5 min  12.00 11.50 11.00 

52X 
25.50 
15.00 
10.50 

WKIN 
1951 

Media Code 4 244 4550 0.00 
WKIN, Inc., E. Market and Wexler Sts., Kingsport. 

Tenn. 37660. Phone 615-246-8131. 
I. PERSONNEL 
President-Cy BahakeL 
Manager-Lew Sadler. 
Commercial Manager-Randy Webb. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
5,000 w. days: 1320 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 4a, 4d, 5, 611. 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 28b. 
Contracts: 40a. 46 
Comb.; Cont. Discounts: 61e, 61b, 62b. 62e. 
Cancellation: 71a. 73a. 

TIME RATES 
Rates effective January I. 1960. 
Rates received January 27. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 100 wds. 

1 time.... 45.00 '. 
13 times.. 42.50 28.50 15.80 10.00 8.50 
26 times.. 40.00 27.00 15.50 9.50 6.25 
52 times.. 38.50 26.50 15.40 LOO 8.00 
104 times.. 36.00 25.50 15.20 8.50 5.75 
156 times 8.00 5.50 
208 times.. 31.50 25.00 15.10 _ 5.25 
260 times   7:do s.00 
312 times.. 34.00 24.50 15.00 5.75 4.75 

WKPT and WKPT-FM 
1940 1948 

NBC Radio Network 

Subscriber to the NAB Radio Code 
Sold in Combination Only: Programmed Separately. 
Media Code 4 244 4620 1.00 
Holston Valley Broadcasting Corp., Box 569, Kings-

port, Tenn. 37660. 
I. PERSONNEL 
Exec. Vice-Pres. & Cien'i Mgr.-Robert I. Ratdiff. 
Vice-Pres. & Sta. Mgr.-Phil J. Weaver. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

9. FArILITIES 
1,000 w. days. 250 w. nlghts; 1400 kc. 

Non-directional. 
Operating schedule: 5-12:05 am. EST. 
FM-ERP 45,000 w.; 98.5 me, 
Operating schedule: 24 hours. EST. 
Antenna ht.: 970 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3e. 3d, 4a. 4d. 5. 6a. 
Rate Protection: 10g, 11g, 14g. 
Basic Rates: 20b, 21a, 22a, 25e. 26, 29b. 
Contracts: 40a, 40e. 42a, 45, 46, 47a, 48, 49, 51b. 
Comb.; Cont. Discounts: 60a, 62d, 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 82. 
Affiliated with NBC. 

TIME RATES 
WKPT and WKPT-FM COMBINATION 

Elf Reed 12/30/68. 
6. SPOT ANNOUNCEMENTS 

WEPT-All & WKPT-FM CO5IBINATION 
PER WK: 5 ti 10 ti 15 tl 20 tl 30 ti 
1 min.  9.00 8.50 8.25 8.00 7.75 
30 see or less: 80% of 1-min. 
10 sec or less: 50% of 1-min. 

8. PROGRAM TIME RATES 
WKPT-AM & IVKPT-F1,1 COMBINATION 

5 min: 1-1/2x 1-min. 
CONSECUTIVE WEEK DISCOUNT 

52 xk-10% 

WKPT-FM 
1948 

[anumn 
Said in combination only: Programmed Separately.' 
Media Code 4 244 4621 9.00 

Holston Valley Broadcasting Corp., Box 569, Kings-
port, Tenn. 37660. 

STAlION'S PROGRAMMING DESCRIPTION 

WEPT-FM: Modern country music 24 hours a day. 
AIR PERSONALITIES in all segments. Simulcasts 
network and local news. Live high school and college 
football and basketball. Contact Representative for 
further details. Reed 12/30/68. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr.-Robert I. Rateliff. 
Vice-Pros. & Sta. Mgr.-Phil J. Weaver, 

2. REPRESENTATIVES 
Alan Torbet Associates, 

3. FACILITIES 
EltP 45,000 w.; 98.5 me. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 970 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WKPT listing for coded regulations. 
Affiliated with NBC. 

TIME RATES 

Sold In combination with WKPT. 
See that listing for rates. 

KNOXVILLE (9 AM; 3 FM) 

(including Colonial Village) 
Knox County-Map Location J-4 

See BUDS consumer market map and data at begin. 
nine of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc, with-
in the area. 

WATE 
1927 

KNOXVILLE 

• R A l B 

Subscriber to the NAB Radio Code 
Media Code 4 244 4690 4.00 

Nationwide Communications, Inc., 1306 Broadway, 
N. E. Knoxville, Tenn. 37917. Phone 615-524-
4651. TWX 615-546-0023. 
STATION'S PROGRAMMING DESCRIPTION 

WATE: l'rogrammed for adults and family. 
FARM: 5:05-6 am, farm director interviews, country 
agent reports, market and agriculture news and daily 
features. Entertainment, 6:05 am-8 pm, air per-
sonalities, audience involvement, middle-of-the-road 
music. Entertainment, 8:05 pm-1 am, standards, 
showtunes, film music, predominately instrumental, 
middle-of-the-road music. NEWS: 5-1/2 min network 
news on hour, 7 tintes daily. 5 min local news high-
lights 2 min before hour and 5 min at 6 am, 6:30 
am, 7:30 am, 8:30 am. 12:30 pm, 3:30 pm. 4:30 pm, 
5:30 pm, 6:30 pm, 12M, & 1 am. 7 man news de-
partment. 3 mobile units, 2 equipped with 2 way 
radio, 16 area stringer reporters. SPORTS: daily, 
and as frequent as needed, news of sports world, 
football games live followed by score show for 2 hours. 
Contact Representative for further details. Itec'd 
8/11/67. 

I. PERSONNEL 
General Manager-J. T. McCloud. 
Program Director-John H. Reese. 
National Sales Manager-Russell IV. Hillis. 

2. REPRESENTATIVES 
H-R. Representatives, Inc. 

3. FACILITIES 
5,000 w.; 620 kg. Directional-separate patterns day 

and night. 
Operating schedule: 5-12:05 am. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded, regulations 
General: la, 2a, 3a. 4a, 4d, 5, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 22b, 235, 24a, 24b, 24e, 25a. 

26, 29a. 
Contracts: 40a, 42a, 44a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60d, 60f, 60i, 62d. 
Cancellation: 70b, 70d, 71a, 73a. 
Prod. Services: 80, 82 
Affiliated with NBC. 

TIME RATES 
No. 21 Rev 8/1/69-Reed 7/9/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-Mon thru Sat 5-6 am de 7 pm-midnight; Sun 6 
am-midnight. 

7. PACKAGE PLANS 
ROTATING PACKAGE PLANS 

CLASS AAA 
PER WK: 24 ti 18 01 12 ti 6 ti I ti 
1 min.  17.00 18.00 19.00 20.00 22.00 
30 see  12.75 13.50 14.25 15.00 16.50 

CLASS AA 
1 min ........... ._..._  13.00 14.00 15.00 16.00 18.00 
30 see  9.75 10.50 11.25 12.00 13.50 

CLASS A 
1 min  11.00 12.00 13.00 14.00 16.00 
30 sec.  8.25 9.00 9.75 10.50 12.00 

CLASS B 
I min  9.00 10.00 11.00 12.00 14.00 
30 see  6.75 7.50 8.25 9.00 10.50 
11) sec: 50% of 1-min. 

52-WEEK DISCOUNT 
1 min, per spot 1 00 30 sec, per spot  .75 

TOTAL AUDIENCE PLAN 
PLAN: I II III 
6-10 am   9 6 4 
10 am-3 pm  9 6 5 
3-7 prn   9 6 5 
7 pm-midnight and/or mknds  9 6 4 
PER WK, EA: 36 ti 24 01 18 ti 
1 min  9.00 10.00 11.00 
30 sec  6.75 7.50 8.25 
10 sec    4.50 6.00 6.50 
No further discount. 
Spots between two rate classifications take higher 
rate. 
Spots and programs may not be combined for fre-
quency discounts. 
All Rotating Plan spots In all categories combinable. 
Minutes, 30, 20 and 10 seconds may be counted to 
help earn frequency discounts on 10-second spots; 
but 10-second spots may not be counted to help earn 
frequency discounts on minutes, 30 and 20 seconds. 

8. PROGRAM TIME RATES 
lx 26x 52x I04x 1560 260x 

1 hr  125 95 90 85 80 75 
1/2 hr  75 57 54 51 48 45 
1/4 hr  45 38 36 34 32 30 
5 min  25 23 21 19 17 15 

WBIR 
1941 

KNOXVILLE 

e R Ale 

Subscriber to the NAB Radio Code 
Media Code 4 244 47.60 LOO 
Multimedia Broadcasting Co., 1513 Hutchison Ave.. 

Knoxville, Tenn, 37917. Phone 615-525-8101. TWX 
615-540-11017. 
STATION'S PROGRAMMING DESCRIPTION 

WEIR: Programmed for general interest. 
AIR PERSONALITIES in all segments. MUSIC: 
current and standard music all by current artists. 

Adult appeal with a young approach. 75% music, 
15% news, 10% public affairs and sports. Combined 
9 man am-fm-TV news staff with 5 mobile units. 
Scheduled editorial comment. 5-10 am DJ music with 
news every half hour, live weather from local bureau. 
7-10 am, records with plano playing MC. 10 am-1 
am network news on hour with local headlines and 
weather. News commentaries. High school football 
and basketball play-by-play. Rellgious programs Sun 
morning. Contact Representative for further details. 
Rend 3/3/69. 

I. PERSONNEL 
Gen'l Mgr. & Nat'l Sales Mgr.-John P. Hart. 
Program Director-Howard M. Gunter. 

2. REPRESENTATIVES 
Avery- Knodel, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 Ire. 
Non-directional. 

Operating schedule: 5:00-1:00 am. EST. 
Partial simulcast with WBIR-FM from 6:30-10 am 
and 10 pm-sign-off. For nen-simuleast facilities, 
see WBIR-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10g, 11g, 12g. 13g. 146. 16. 
Basic Rates: 20a, 21a, 21d, 22a, 23a, 24b, 24e. 25a, 

26, 27, 28a, 29a, 30. 33a. 
Contracts: 40a, 41, 42s, 45, 46, 47a, 48, 49, 51a. 
Comb.; Cont. Discounts: 600, 61a. 
Cancellation: 70e, 73a. 
Prod. Services: 80. 82. 
Affiliated with CBS. 

TIME RATES 
Rates effective February 1, 1964. (Card No. 14.) 

Card received January 2, 1964. 
Class A-6:30-9:00 am and 4:00-7:00 pm Mon thou 
Sat. 
Class B-6:00-6:30 am and 9:00 am-4:00 pm Mon 
thru Sat; 6:00 am-7:00 pm Sun. 
Class C-7:00 pm-6:00 ilta 

6. SPOT ANNOUNCEMENTS 
CLASS A 

1 min (•) 1 min (*) 
1 ti  16.00 12.80 104 II  14.50 11.60 
26 ti ...........15.50 32.40 156 ti   14.00 11.20 
52 ti  15.00 12.00 260 ti  13.50 10.80 

CLASS B 
1 ........ _ 12.00 9.60 104 
26 ti  11.50 9.20 156 
52 ti  11.00 8.80 260 

CLASS C 
1 ti  8.00 6.40 104 
26 ti  7.75 6.20 156 
.52 ti  7.50 6.00 260 

(.) 30 seconds or less. 

11  10.50 
  10.00 

  9.50 

ti-_ 7.25 
Li  7.00 

  6.75 

9.40 
8.00 
7.60 

5.80 
5.60 
5.40 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

CLASS A 
PER WK: 1 min (*) 1 mln (0) 
6 ti..... ...... _... 14.00 11.00 18 ti._._ ...... 12.00 9.50 
12 ti  13.00 10.00 24 ti  11.00 9.00 

CLASS B 
6 ti  10.00 8.00 18 ti  8.110 6.00 
12 ti  9.00 7.00 24 ti  7.00 5.50 

CLASS C 
6 ti  7.00 5.50 18 ti  6.00 4.75 
12 ti  6.50 5.00 24 ti  6.50 4.50 

(.1 30 seconds or less. 
Package announcements may not count for frequency 
on non-package announcements. 
Any advertiser, contracting in advance for 1000 or 
more announcements to be run within a 52-week 
contract period, will earn maximum discount for all 
time periods regardless of how many announcements 
are run in any given week. 

O. PROGRAM TIME RATES 
1/2 HR: lx 26x 52x I04x 156x 260x 
A   65.00 62.00 59.00 56.00 53.00 50.00 
B ..._._  50.00 48.00 46.00 44.00 42.00 40.00 
C   32.50 31.00 29.50 28.00 26.50 25.00 

1/4 hr: 60% of 1/2 hour. 5 min: 37% of 1/2 hour. 

W B I R-FM 
1949 

KNOXVILLE 

ØD fljj F IMO 
Subscriber to the NAB Radio Code 

Media Code 4 244 4761 3.00 
Multimedia Broadcasting Co., Box 3487, 1513 Hut-

chinson Ave., Knoxville, Tenn, 37917. Phone 615-
525-8101. 
STATION'S PROGRAMMING DESCRIPTION 

IVBIR-FM: Programmed for adults. 
MUSIC: taped service 10 am-10 pm, comprising mid-
dle - of - the - road selections, general popular music, 
standards. Combined 9 man AM-FM-TV news staff. 
90% music, 10% news and public affairs. Contact 
Representathe for further details. Rec'd 7/29/69. 

I. PERSONNEL 
Vice-Pres. & Sta. Mgr.-J. P. Hart. 
Program Director-Reward M. Gunter. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
ERP 25,000 w.; 103.5 mc. 
Operating schedule: 6:30-1 am. EST. 
Antenna ht.: 1800 ft.. above average terrain. 
Partial simulcast with WBIR. Operates separately 
10 am-10 pm daily. For simulcast facilities see 
WBIR. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: in, 2a, 3a, 4a, 4d, 5, 6a, 713. 8. 
Rate Protection: 10g, 11g. 12g, 136, 14g, 16. 
Basic Rates: 20a, 21a, 21d, 22e. 23e, 24b, 24e, 25a, 

26, 27, 28s, 29a, 30, 33a. 
Contracts: 40a, 41, 42e, 45, 46, 47a, 48, 49, 53e. 
Comb.; Cont. Discounts: 605, 61e. 
Cancellation: 70e, 71a, 73a, 
Prod. Services: 80, 82. 

TIME RATES 
No. 3 Elf 7/1/09-Rec'd 7/30/69. 

(This listing continued on next page) 
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Knoxville-W B 1 R-FM-Continued 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 
1 x. 5.00 4.00 
29 x  4.80 3.80 
52 x  4.60 3.60 
1144 x  4.40 3.40 
156 X..... ...... ............... 4.20 3.20 
260 x  4.00 3.00 
312 x  3.80 2.80 
5140 x  3.60 2.60 
11400 X  3.40 2.40 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

Flat   50 30 20 15 8 
DISCOUNTS 

131-5% 52x-15% 1561-25% 
26x-10% 104x-20% 260x-30% 
Announcements and programs may not be combined to 
earn lower rate. 
No contracts accepted for periods longer than 52 
weeks. 

10 see 
3.00 
2.80 
2.60 
2.40 
2.20 
2.00 
1.80 
1.60 
1.40 

WEZK (FM) 
1967 

KNOXVILLE 

CEO 
Media Code 4 244 4830 6.00 
South Central Broadcasting Corp.. Sharp's Ridge, 
Memorial Park ltd., Knoxville, Tenn. 37901. Phone 
615-687-2312. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John A. Englebrecht. 
Station Manager-Rudolph L. Ennis. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
ERP 100,000 w.; 97.5 mc. 
Operating schedule: 24 lira Mon thru Sat; 1 am-
sign-oft Sun. EST. 
Antenna ht.: 1138 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent: due on lat.. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 211. 2b, 3a, 3b, 3d, 4a, 44. 5, 6e. 7b, 8. 
Rate Protection: 104. Ild, 124. 134. 144. 16. 
Basie Rates: 20a, 20b, 21a. 21b, 21e, 221). 23a, 24b, 

24e. 25a, 26. 28e. 28e. 290. 33e. 
Contracts: 40a, 41, 42b, 44a, 44b, 45, 46, 47e. 50, 

51e. 
Comb.: Cont. Discounts: 60a, 60f, 61e. 621). 
Cancellation: 70a, 70e. 71e. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Elf 3/1/67-Reed 3/7/67. 

6. SPOT ANNOUNCEMENTS 
I min (*) I min (*) 

/ x 6.00 5.00 156 x. 4.80 4.00 
26 x.  5.70 4.75 260 x.  4.50 3.75 
52 x  5.40 4.50 312 a.- ...... _.. 4.20 3.50 
104 x.__ ..... _  1.10 4.25 1000 .... 3.90 3.25 

(*) Station break. 

8. PROGRAM TIME RATES 
lx 260 52e 1040 1560 260e 3I2x 

1 hr 60.00 57.00 54.00 51.00 48.00 45.00 42.00 
1/2 hr 36.00 34.20 32.40 30.60 28.80 27.00 25.20 

WIVK 
1953 

KNOXVILLE 

1:1313 
Subscriber to the NAB Radio Code 

Media Code 4 244 4970 0.00 
Dick Broadcasting Co.. Inc., Box 10207, 8711 King-

ston Pike, Knoxville. Tenn. 37919. Phone 615-588-
6511. 

I. PERSONNEL 
President-James A. Dick. 
General Manager-Claude Tomlinson. 
National Sales Manager-Ken Russell. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
50.000 w. days: 850 he. Directional. 
500 w. pre-sunrise. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non•simulcast facilities see 
WIVK-FM. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 4e, 5. 6b, 7b, 8. 
Rate Protection: 10b, lib, I2b. 13b, 14b, 15b, 16. 
Basic Rates: 21b, 22h, 23a. 25e, 28a, 29a, 30. 
Contracts: 40a. 41. 44e. 40. 
Comb.: Cont. Discounts: 61e. 
Cancellation: 70e. 71e. 
Prod. Services: 82. 

TIME RATES 
Eft 9/1/68-Reed 7/30/68. 

AAA-Mon thru Sat 6-10 am 8c 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm: Sun 6 am-7 pm. 
A-All other times. 

6 SPOT ANNOUNCEMENTS 

CLASS AAA 
I min 20/30 10 sec 

1 x    25.00 20.00 12.50 
52 x  24.00 19.20 12.00 
104 x  18.40 11.50 

17.60 11.00 
260 x    21.00 16.80 - 10.90 
312 x - .... 20.00 16.00 10.00 
520 x  19.00 15.20 9.50 
1040 x  . 18.00 14.40 9.00 

CLASS AA 
1 x  22.00 17.60 11.00 
52 x    21.00 16.80 10.50 
104 x  20.00 16.00 10.00 
156 o..................  19.00 15.20 9.50 
260 x  18.00 14.40 9.00 
312 x  17.00 13.60 8.50 
520 x  16.00 12.80 8.00 
1040 x   15.00 12.00 7.50 

1 min 20/30 
1 x   15.00 12.00 
52 x  14.00 11.20 
104 x  13.00 10.40 
156 x  12.00 9.60 
260 x  11.00 8.80 
312 x  10.00 8.00 
520 x  9.00 7.20 
1040 x  8.00 6.40 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
PER WK: 12 II 18 ti 24 ti 
1 min........._...._....... 22.00 21.00 20.00 
20/30 sec 17.60 16.80 16.00 
10 see  11.00 10.50 10.00 

CLASS AA 
1 min  19.00 18.00 17.00 16.00 15.00 
20/30 sec.  15.20 14.40 13.60 12.80 12.00 
10 sec  9.50 9.0 8.50 8.00 7.50 

CLASS A 
1 min .......... _..._...._ 12.00 11.00 10.00 9.00 8.00 
20/30 sec___ ......... 9.60 8.80 8.00 7.20 6.40 
10 sec  6.00 5.50 5.00 4.50 4.00 
Not combinable to earn frequency discounts, and 
multi-products do not combine unless purchased on 
1 contract through I agency. Not subject to retro-
active discounts. May be cross combined to earn 
numerical frequency. 

TOTAL AUDIENCE PLAN 
PER WK: 
12 Li (4AAA, 4AA, 4A) ......... ___..-...-__.- 200.00 
18 II (6AAA, 6AA, 6A) ....... _.._...- .......... _...-.- 282.00 
24 ti (8AAA, 8AA, 8A)    152.00 
30 ti (10AAA, 10AA, 10A)  410.00 

10. SPECIAL FEATURES 
5 minute newscasts, net, each plus talent_-____ 1.00 

W I V K-FM 
1965 

KNOXVILLE 

C 

30 ti 
19.00 
15.20 
9.50 

10 sec 
7.50 
7.00 
6.50 
6.00 
5.50 
5.00 
4.50 
4.00 

36 ti 
18.00 
14.40 
9.00 

Subscriber to the NAB Rodio Code 

Media Code 4 244 4971 8.00 
Dick Broadcasting Co.. Inc. of Tennessee. Box 10207. 

6711 Kingston Pike. Knoxville, Tenn. 37919. 
Phone 615-588-6511. 

I. PERSONNEL 
President-James A. Dick. 
Vice-Urea. & Gong Mgr.-Claude Tomlinson. 
National Sales Manager-Ken RusselL 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 100,000 w.; 107.7 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 390 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-sign-off. For simulcast facilities see WIVK. 

AGAIN 
#1 

#1 ADULT SHARES: 
6 am-12 Mid., 

M-F; Drivetimes, 

6-10 am & 3-7 pm, M-F 

#1 1/4-HOUR ADULTS: 

6 am-7 pm, 

M-F; Drivetimes, 

6-10 am & 3-7 pm, M-F 

Pulse, Knoxville 3-County Metro, 

Mar-Apr '69 

E V 50,000 WATTS AM 
R 100,000 ERP. FM 

KNOXVILLE, TENNESSEE 

STONE REPRESENTATIVES, INC. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See ended regulation' 
See WIVK listing for coded regulations. 

TIME RATES 
Elf 9/1/68-Ree'd 8/5/68. 

6. SPOT ANNOUNCEMENTS I min 30/20 10 see 
12.00 7.59 

52 x  11.20 7.00 
104 x  13.00 10.40 6.60 
156 x  12.00 9.60 

8.80 5.50 
8.00 5.90 
7.20 4.10 
6.40 4.00 

312 x. 10.00 
520 x. 9.00 
1040 z  8.00 

7. PACKAGE PLANS 
SATURATION PACKAGE 

PER WK: 12 ti 18 ti 24 tl 
1 min  12.00 11.00 10.00 
30/20 sec  9.60 8.90 8.00 
10 sec.....- .. . .......... 6.00 5.50 5.00 

WJBE 
1963 

KNOXVILLE 

C 

30 ti 36 tl 
9.00 8.00 
7.20 6.40 
4.50 4.110 

Media Code 4 244 4990 8.00 

JR Broadcasting Ltd., Box 281, 2401 McCalla Ave., 
Knoxville, Tenn. 37901. Phone 615-546-2210. 

I. PERSONNEL 
President-James Brown. 
Vice-President-Gregory Moses. 
Station Manager-Tom Hankerson. 

2. REPRESENTATIVES 
Greener, Hiken, Sears. 
South-Bernard I. Ochs Co. 

3. FACILITIES 
1,000 w. days; 1430 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, la. 3b. 4a, 4d. 60, 71). 8. 
Rate Protection: 101), 11b. 
Basic Rates: 22a, 23a. 24a. 25e. 26, 29a. 
Contracts: 40a, 42b, 45, 46, 47e. 48. 
Comb.: Cont. Discounts: 601e, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Elf 4/1/68-Reed 3/6/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 ti 6 ti 12 ti 
1 wk    10.00 8.00 
13 wk.  9.00 7.50 

8.00 7.00 
40+   12.00 7.00 6.50 
30 sec: 80% of 1-min. 

WKGN 
1947 

KNOXVILLE 

mcgavren-guild 
pgw radio, inc. 

18'11 
7.00 
6.50 
6.00 
5.50 

24 ti 
000 
5.50 
5-00 
4,50 

Subscriber to the NAB Radio Code 
Media Code 4 244 5040 1.00 
WKON. Inc- Box 1750, 2200 W. Cumberland Ave.. 

Knoxville. Tenn. 37901. Phone 615-525-8177. 

I. PERSONNEL 
President-George P. Mooney. 
General Manager-R. E. Crenshaw. 
Commercial Manager-Richard Starch!. 

2. REPRESENTATIVES 
MeGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 ke. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3e. 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 210. 21b, 214. 220. 22b, 23a, 24a, 

24b, 24e, 25a, 28a, 28c, 29a, 29b, 33a. 
Contracts: 40a, 41, 42b, 424. 44a, 44b, 45. 46, 51a, 

51b. 
Comb.; Cont. Discounts: 60d, 00e, 60f, 60h, 601, 61a, 

61b, 62a. 
Cancellation: 70e, 71e, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with Eastman and MRS. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective June 1, 1963. 
Rates received May 3, 1963. 

6. SPOT ANNOUNCEMENTS 

DRIVE TIME 
(6:00-9:00 am and 4:00-7:00 pm Mon theta Sat) 
PER WK: 
6 ti _... 22.00 12 ...... 20.00 

HOUSEWIFE TIME AND EVENING 
(9:00 am-4:00 pm and 7:00-10:00 pm Mon 

thru Sat) 
Fixed position of 12 ti  10.00 

less than 6 ti__ 22.00 18 15.00 
6 ti  17.00 24 II   1100 

NIGHTTIME AND SUNDAY 
(10:00 pm-midnight Mon thru Sat; all day Bun) 
6 ti.   14.00 18 ti 12.00 
12 ti  13.00 24 ...... 11.00 

DISCOUNTS 
26 consec wk  4% 52 emcee ....... 8% 
Minimum wkly sched of 6 1-min spots 6am-12rnid 
Mon-Sun necessary to maintain consec wk advertising. 

TENNESSEE 
7. PACKAGE PLANS 

FAMILY PLAN 
6 from 6:00-9:00 am Mon thru Sat. 
6 from 4:00-7:00 pm Mon thru Sat. 
4 from 7:00-10:00 pm Tues thru Fri. 
4 from 9:00 am-4:00 pm Sat. 
4 from noon-6:00 pm Sun. 

ea tot 
15.00 360.00 

PERSONALITY PACKAGE 
7 from 6:00-9:00 am Mon thru Sun. 
7 from 9:00 am-noon Mon thru Sun. 
7 from noon-3 00 pm Mon thru Sun. 
7 from 3:00-6:00 pm Mon thru Sun. 
7 from 6:00-9:00 pm Mon thru Sun. 
7 from 9:00 pm-midnight Mon thru Sun. 

ea tot 
42 1-minute announcements............___._ 12.00 504.00 
90-20 seconda-80% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 
Family Plan and Personality Package not combinable 
with other weekly plans for added frequency. 

8. PROGRAM TIME RATES 
5 minutes-1-1/2 times the applicable 1-minute rate. 

WKXV 
1953 

KNOXVILLE 

C 
Media Code 4 244 5110 2.00 

Knoxville Ra-Tel, Inc., Box 2269, 844 N. Central 
Ave., Knoxville, Tenn. 37901. Phone 615-524-9866. 

I. PERSONNEL 
President-B. L. Boring. 
Manager-Marvin Thompson. 
Office Manager-Willie C. DRY. 

2. REPRESENTATIVES 
Vic Plano Associates. Inc. 

3. FACILITIES 
1000 w. days; 900 he Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL RATE POLICY 
Member: Country Music Network. 

TIME RATES 
Rates effective February 13, 1953. 

7. PACKAGE PLANS 

1-MINUTE WEEKLY PACKAGE PLAN 
Mulle Singing Convention and the Country Music 
Show only: 
10 times  60.00 20 times________ 100.00 
15 times  82.50 25 timen.........,.,,... 112.50 
To he used in 5 days. 

8. PROGRAM TIME RATES 
CLASS A 

(6:00 pm-sign-off weekdays and noon-sign-off 
Sun) 

1 hr. 1/2 hr. 1/4 hr. 5 min. 
1 unie 69.00 40.00 22.00 13.80 

13 times  65.00 39.00 21.75 13.20 
26 times  62.00 37.00 21.50 12.65 
52 times  58.00 35.00 20.90 12.00 

104 times 55.00 33.00 19.50 11.50 
156 times......... ..... _.  51.00 31.00 18.10 10.90 
260 times  48.00 29.00 16.60 10.30 
312 timos  44.00 27.25 15.20 9.80 
365 times  41.00 25.30 13.80 9.20 

CLASS ss 
(All other times) 

1 time  51.00 29.80 18.70 10.20 
13 times  48.40 29.10 17.60 9,70 
26 times  41.90 27.60 16.60 9.35 
52 times  43.30 26.10 15.50 8.90 

104 times  40.80 24.60 14.40 8.50 
156 times......_   38.20 23.20 13.40 8.10 
260 times  31.70 21.70 12.30 7.60 
312 times 33.20 20.20 11.30 7.20 
365 times  30.60 18.70 10.20 6.00 

9. PARTICIPATING PROGRAMS 
"The Can Walker Show"-11:30 am-1:00 pm Mon 
thru Sat. Per wk. 
1 time, flat  11.50 
3 times, flat  30.00 
6 times. flat  54.00 

"Molt's Singing Convention of the Air"-1:00-2:30 
pm and 4:30-5:30 pm Mon Bea Fri. 
.'Country Music"-2:30-4:30 um Mon thru Fri. 
1 time  6.50 

26 times  7.88 312 times  6.30 
52 times  7.90 108 times____ 6.10 
104 times  7.20 710 times 5.80 
156 times  6.00 1.009 times 5.50 
Ill-second ID's-50% of annlicable 1-minute rate. 
3n-seconds-80% of applicable 1-minute rate. 

WNOX 
1921 

KNOXVILLE 

CLAIR e RADIO 
Subscriber to the NAB Radio Code 

Media Code 4 244 5180 5.00 
Scripps-Howard Broadcasting Co.. affiliated with The 
Knoxville News-Sentinel, 4400 Whittle Springs 
Rd.. N. E., Knoxville, Tenn. 37917. Phone 615-
523-3171. 

I. PERSONNEL 
General Manager-Pete Dreyer. 
Program Director-Donald A. Armstrong. 

2. REPRESENTATIVES 
Blair Radio. 

(This listing continued on next page) 
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TENNESSEE 

Knoxville-W N 0 X-Continued 
3. FACILITIES 

10,000 w.; 990 Ice. Directional-night only. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 4a, 4d. 5, 6b. 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20a. 22a, 2311, 240. 24b, 25a, 26, 28a. 

29a. 
Contracts: 40a. 42b, 45, 46, 47a, 48. 
Ounb.; Cont. Discounts: 60a. 60k, 61.a. 61b, 61c; 62b, 

62e. 
Cancellation: 70a, 70e, 71a, 730. 
Affiliated with Blair Represented Network. 

TIME RATES 
Eff 7/1/64-Itee'd 5/25/64. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
B-Mon thru Sat after 7 DIE Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

(*) I ti 6 ti 12 11 18 ti 24 ti 30 ti 
1 min  40.00 30.00 28.00 26.00 24.00 22.00 20.00 
Sta brks  32.00 24.00 22.50 20.75 19.25 17.50 16.00 
ID's ..... 20.00 15.00 14.00 13.00 12.00 11.00 10.00 

CLASS A 
1 min    25.00 23.00 21.00 18.00 17.00 15.00 
Sta brks   20.00 18.50 16.75 14.50 13.50 12.00 
ID's     12.50 11.50 10.50 9.00 8.50 7.50 

CLASS B 
1 min 20.00 18.00 16.00 14.00 13.00 12.00 
Sta brks   16.00 14.50 12.75 11.25 10.50 9.50 
ID's   10.00 9.00 8.00 7.00 6.50 6.00 

(s) Specified position. 
May be cross-combined tor maximum frequency. 

DISCOUNT 
Ut wk-8% 

E. PROGRAM TIME RATES 
(5-12:05 am) 

I hr 
1 x  100.00 
26 a  95.00 
52 x  90.00 

WROL 
Igeo 

KNOXVILLE 

1/2 hr 1/4 hr 
75.00 40.00 
71.25 38.00 
67.50 36.00 

Can 
Media Code 4 244 5250 6.00 

WROL. Inc., 5041 N. Broadway, Knoxville, Taut 
37918. Phone 687-3621. 

STATION'S PROGRAMMING DESCRIPTION 
WROL: MUSIC: full time country and western. 
SPORTS: professional football, major league base-
ball, heavy local high school sports. Indy 500 race. 
golf, track, plus network sports. 6 man air staff 
available for limited remotes. Contact Reoresentative 
for further details. Rec'd 4/24/68. 

I. PERSUNNEL 
eres. & Gen'l Mgr.-Samuel P. Thrower. 
Program Director-Phil Rainey. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 ke. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, la. lb, 4a. 44, 5, 6a, 7b, 8. 
Basic Rates: 200. 22a. 22b, 23a. 24a. 24b, 25a, 26, 

28b, 29a. 
Contracts: 40a. 45. 46, 47a. 48. 
Comb.; Cont. Discounts: 60a. 60k, 61a, 61b. 621% 
Cancellation: 70a, 70e, 71a. 73a. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective October 1. 1981. 
Rates received October 6, 1981. 

6. SPOT ANNOUNCEMENTS 
I min 

1 time  7.00 
26 times..._____. ..... ._.. ............ _ 6.75 
52 times  6.50 

104 times  6.00 
156 times  5.50 
260 times  5.00 
312 times__ .......... - .......... _..-...- 4.50 

30 see 
5.50 
5.40 
5.25 
4.75 
4.50 
4.00 
3.50 

7. PACKAGE PLANS 
1-MINUTE SATURATION PLAN 

Per week: Each Total Each 
d times.... 6.50 39.00 30 times 4.25 

12 times.... 5.00 60.00 36 times  4.00 
18 times.... 4.75 85.50 50 3.50 
24 times__ 4.50 108.00 

10 sec 
3.50 
3.35 
3.25 
3.00 
2.75 
2.50 
2.25 

Totes 
121.50 
144.00 
175.00 

WS KT 
1961 

COLONIAL VILLAGE 

Media Code 4 244 5320 7.00 
Morgan Broadcasting Co., Box 9030. 6202 Chapman 
Hwy. South Knoxville, Tenn, 37920. Phone 615-
577-4439. 

I. PERSONNEL 
Owner & Station Mgr.-Harry J. Morgan. 

3. FACILITIES 
5,000 w. days; 1580 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4b, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b. 12b, 1314 14b. 
Basle Rates: 20a, 22a, 23a, 24b, 26. 281), 29a. 
Contracts: 40a. 42b, 46. 
Comb.: Cont. Discounts: 60a, 60e, 61b. 62b. 62e. 
Cancellation: 70a. 70e, 71a. 73a. 
Affiliated with American Entertainment Network. 
Affiliated with MBS. 

TIME RATES 
Elf 8/1/68-Rec'd 7/11/68. 

6. SPOT ANNOUNCEMENTS 
lx 13x 52x 260x 

1 min  20 18 16 12 
30 sec  15 (•) 12 9 
10 sec.  10 9 8 6 

(') 13.50. 
8. PROGRAM TIME RATES 

I x I3x 52x 260x 
1 hr  150.00 142.50 127.50 112.50 
1/2 hr  90.00 85.50 76.50 67.50 
1/4 hr  60.00 57.00 51.00 45.00 
5 soin................._   30.00 28.50 25.50 22.50 

LAFAYETTE 
Macon County-Map Location G-3 

See SUDS consumer market map and data at begin-
ning of the State. 

WEEN 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 244 5390 0.00 
Lafayette Broadcasting Company, Inc.. Box 160, 

Lafayette, Tenn, 37083. Phone 615-666-2169. 

I. PERSONNEL 
Pros., Gen'l & Sta. Mgr.-Billie G. Speck. 
Asst. Sta. & Sales Mgr.-Jack Williams. 

3. FACILITIES 
1,000 ty. days; 1460 lie. Non-direcclonaL 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213. la, 41). 4d, 5, 6a, 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basle Rates: 20b, 21a, 21b, 24b. 250. 26, 28e. 33a. 
Contracts: 40a, 41, 42b, 42d, 44a, 44b, 45, 46, 47a, 

48, 49. 50, 51b, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 601, 61a, 61b, 62b. 
Cancellation: 70a, 70e. 71b, 73a. 73b. 
Prod, Services: 80, 82. 

TIME RATES 

No. 3 Elf 2/1/68-Reed 10/7/68. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x  2.80 78 x  2.50 
13 x  3.55 104 x  2.25 
26 x  3.20 156 a  2.20 
39 x  2.95 260 a 2.05 
52 x  2.70 312 a    1.95 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  38.75 24.50 14.60 10.40 
13 a  36.25 22.75 13.80 9.80 
26 x  34.75 20.25 12.15 9.40 
39 a  33.30 19.00 12.35 8.80 
52 x  30.00 17.25 10.95 8.25 
78 a  27.40 16.70 10.30 7.80 
104 x  26.80 14.60 9.60 7.25 
156 x  22.75 13.45 8.90 6.70 
260 x  21.00 12.45 8.15 5.70 
312 a  20.40 10.80 8.00 5.40 

LA FOLLETTE 

7.15 
6.50 
6.15 
5.75 
5.40 
5.10 
4.75 
4.40 
4.00 
3.75 

Campbell County-May Location J-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WLAF 
1953 

Media Code 4 244 5460 1.00 

Campbell County Broadcasting Corp., Fleet Bldg.. 
105 N. Fifth. La Follette, Tenn. 37766. Phone 
615-562-7848. 

I. PERSONNEL 
Manager-Hillard Mettle. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1450 Ire, Non-directional. 
Operating schedule: 5:00 am-midnight. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 5, Ca. 8. 
Rate Protection: 10g, 11b, 12b, 13g, 14g. 
Basic Rates: 21a, 22a, 23a, 24b, 25a, 28c, 29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.; Cont. Discounts: 600. 
Affiliated with NAS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 2 Elf 3/1/67-Ree'd 8/17/67. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
3.20 156 x 1 x    2.55 

13 a  3,10 260 a  2.40 
26 X  3.05 312 x  2.25 
52 a  2.90 624 a  2.10 
104 x  2.70 728 X.  1.90 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 mln 

1 a  37.05 21.20 12.20 5.30 
13 x  36.25 20.70 11.90 5.15 
26 a  35.20 20.15 11.65 5.05 
52 x  33.35 19.10 11.00 4.80 
104 x  31.50 18.00 10.35 4.60 
156 x  28.65 16.95 9.75 4.25 
260 x  27.80 15.90 9.15 3.95 
312 x  25.95 14.85 8.55 3.70 
624 a  24.10 13.80 7.90 3.45 
728 x  22.25 12.70 7.30 3.15 

LAWRENCEBURG (1 AM; 1 FM) 
Lawrence County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WDXE 
1951 

e 
Subscriber lo the NAB Radio Code 

Media Code 4 244 5530 1.00 
Lawrenceburg Broadcasting Co.. Locke Bldg.. N. 

Military Ave., Lawrenceburg, Tenn. 38464. Phone 
615-762-4411. 

STATION'S PROGRAMMING DESCRIPTION 

WDXE: Programmed for adults and young adults. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour. Local news 7 am, 12:30 pm & 4 pm. 
Noon farm news, farro and home agent and market 
reports. Sportscast, 7:10 am & 4 pm. College football, 
high school football and basketball. MUSIC: middle-
of-the-road. Country and gospel music 25%. Weather 
at :15. News staff. UPI. local women's editor. Con-
tact Representative for further details. Rec'd 11/27/67. 

I. PERSONNEL 

Executive Vice-President-J. Kenneth Marston, 
General Manager-Milton Griffin. 
National & Reel Sales-Jim Hoppers. 

2. REPRESENTATIVES 

National & Regional-Call Jim Hoppers collect; Jack-
son, Tenn. Phone 901-427-9611, 

3. FACILITIES 

1.000 w. days; 1370 Ite. Non-directional. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, la. lb, 3d, 4a, 4d, 5, 6a, 7b, 8, 
Rate Protection; 10e. Ile, 12e. 13e, 14e, 150, 15b, 

16. 
Basle Rates: 20a, 20b, 21a, 21c, 22a, 22b, 23a. 24b, 

25a, 26, 28a, 28e, 29a, 30, 37-a, 335. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47a, 48, 51a,„ 

51c. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 601. 601, 61a. 

62b, 624. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with K13S and NAS Radio Networks. 
Member: The Dixie Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Elf 1/1/68-Reed 11/29/67. 

6. SPOT ANNOUNCEMENTS 

1 min I min 
1 x  4.70 3.75 260 x  2.65 
26 ......... _....... 4.10 3.30 312 a........_ , 2.15 
52 x  3.80 3.05 520 L.  2.25 
104 X  3.50 2.80 780 2.10 
156 x   3.25 2.60 1000   _ 2.05 

(*) 30 sec or less. 

8. PROGRAM TIME RATES 

(e) 
2.10 
1.90 
1.75 
1.70 
1.60 

lx 26x 52x I04x 156x 260x 
  70.60 53.00 35.30 30.60 27.00 23.50 

1/2 hr  35.25 31.80 18.80 16.50 15.30 11.75 
1/4 hr._  23.50 21.20 11.75 10.60 10.00 8.25 
10 min  17.65 15.90 9.40 8.25 7.35 6.15 
5 min  14.10 12.70 6.45 5.90 5.00 4.40 

W D X E-FM 
1965 

Media Code 4 244 5531 9.00 

Lawrenceburg Broadcasting Co., Locke Bldg., N. 
Military Ave., Lawrenceburg, Tenn. 38464, Phone 
615-762-4411. 

STATION'S PROGRAMMING DESCRIPTION 

NONE-FM: Programmed for adults and young adults 
age 20-50. 
NEWS: world news at :25 past hour, local news 
at 7 am, 6 pm & 9:45 pm. MUSIC: film music, 
shoutunes, and standards. SPORTS: high school 
football and basketball, and college basketball. News 
staff, UPI. AIR PERSONALITIES handle all seg-
ments. Contact Representative for further details. 
Rec'd 11/27/67. 

I. PERSONNEL 
Exec. Vice-Pres.--J. Kenneth Marston. 
General Manager-Milton Griffin. 
National & Real Sales-Jim Hoppers. 

2. REPRESENTATIVES 
National & Regional-Call Jim Hoppers collect; Jack-

son, Tenn. Phone 901-427-9611. 

3. FACILITIES 
ER? 3.000 w.; 95.9 mc. 
Operating schedule: 5:30 am-I0 pm. CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General; la, 2a, 2b, 3a. 3d, 4a, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10e. 11c, 120. 1.3c. 14e. 15a, 15b, 16. 
Basic Rates: 205. 21a, 22a, 22b, 23a, 24b, 250. 26, 

29a, 30, 33a. 
Contracts: 40a, 42a, 42d, 44b, 45, 46, 47a, 48, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601, 61a, 

62b. 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 
Member: The Dixie Network, 

TIME RATES 

Rates are identical to 'IDEE. See that listing. 

MEDIA SERVICE-ADS 

IN SRDS HELP YOU-

By Backing Up Your 

Media Recommendations 
When Your Proposals 

Are on the Spot! 

Whenever you may be in the process 
of media evaluation and selection, 
there comes a time when you are 
called upon to support your media 
recommendations. You must be a 
salesman with information about the 
media you have selected ready at your 
fingertips to justify your choices. 

As the questions and challenges to 
your judgment come up, you reach 
for your tools . . . for the media data 
you have accumulated-for the mar-
ket information you have screened-
for the notes you have made after 
talking to media representatives. But 
first, you reach for Standard Rate. 

Both the listed information in 
Standard Rate and the companion 
media Service-Ads that supplement 
the information in the listings are 
invaluable to you at this time of selec-
tion justification. In the listing for 
each medium, you find the basic cost 
and requirement data . . . in the 
Service-Ads you find a reiteration of 
the sales information that sold you 
on the selection of one medium over 
others. 

Service-Ads give you, in black and 
white, the reasons why a medium was 
chosen. They remind you of these 
reasons, concisely and completely, at 
the time you need them most, when 
you are selling your selections. 

Read . . . and use the Service-Ads 
in SRDS. You'll find they save you 
time, they save you work - what's 

more, they provide you new addi-
tional information. When you are 
buying media, or supplying your 
recommendations, Service-Ads in 
SRDS are a key working tool for 
you. 
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LEBANON (1 AM; 1 FM) 
Wilson County-Map Location F-4 

See BEDS coneumer market map and data at begin-
ning of the State. 

WCOR 
1949 

e 
Subseriber to the NAB Radio Code 

Media Code 4 244 5600 2.00 
Lebanon Broadcasting Co., Inc., Box 549, 1 mile 

east of Lebanon on Trousdale Ferry Pike. Lebanon, 
Tenn. 37087. Phone 615-444-0474. 

I. PERSONNEL 
General Manager-Theo. F. Ezell, Jr. 
Commercial Manager-Jack Hendrickson. 
Manager-AM-Jack Henderickson, Jr. 

3. FACILITIES 
500 w. days; 900 le. Non-directional. 
Operating schedule: Sunrise-local surtset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a. lb. 4b, 4d, 5, 6e, 7b, 8. 
Bate Protection: 15b. 
Basic Rates: 20e, 22e. 22b, 23a, 24e, 24b, 25e. 26, 

28e, 29e. 
Contracts: 40h, 46. 47a, 48. 
Comb.: Cont. Discounts: 60e. 60k, 62b. 
Cancellation: 70a, 70e, 71a, 73e. 

TIME RATES 
Rates received May 26. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. Ann. 

1 time_ 50.00 25.00 12.50 7.25 4.00 
47.00 23.50 12.00 6.76 2.T5 

36 times.. 43.50 22.00 11.50 6.50 3.50 
52 times_ 42.00 21.00 11.00 6.00 3.25 

104 times_ 40.00 20.00 10.50 5.75 3.00 
156 times_ 37.50 19.00 9.50 5.25 2.75 
260 times.. 34.00 17.50 9.00 5.00 2.50 
312 times_ 32.50 17.00 3.50 4.50 2.25 
365 times.. 30.00 16.00 8.00 4.25 2.00 

10 SPECIAL FEATURES 
News Service-AP. 20% base rate, news premiums. 

WCOR-FM 
1963 

Media Code 4 244 5601 0.00 
Lebanon Broadcasting Co., Inc., Box 549, 1 mile 

east of Lebanon on Trousdale Ferry Pike, Lebanon, 
Tenn. 37087. Phone 615-444-0474. 

I. PERSONNEL 
President-Theo Ir. Ezell, Jr. 
Vice-President--Jack Hendrickson, Jr. 
Manager-W. Randall Newman. 

3. FACILITIES 
ERP 3.300 w.•. 107.3 mc. 
Operating schedule: 5:30 am-10:30 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WCOR listing for coded regulations. 

TIME RATES 
Eft' 5/25/66-Reed 2/10/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

13 x  3.75 260 x._ 
26 x  
52 x  3.25 365 x._ ........ - ..... 
104 x  3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 x. 50.00 25.00 
13 x....   47.00 23.50 
26 x  43.50 22.00 11.50 
52 2.   42.00 21.00 11.00 

40.00 20.00 10.50 
37.50 19.00 9.50 
34.00 17.50 9.00 
32.50 17.00 8.50 
30.00 16.00 8.00 

156 x  
260 x 
312 x 
365 x  

DI SPECIAL FEATURES 
News premiums-20% base rate. 

LENOIR CITY (2 AM; 1 FM) 
Louden County-Map Location J-5 

See SUDS consumer market map and data at begin-
fling of the State. 

2.75 
2.50 
2.25 
2.00 

1/4 hr 5 min 
12.50 7.25 
12.00 6.75 

6.50 
6.00 
5.75 
5.25 
5.00 
4.50 
4.25 

WBLC 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 244 5670 5.00 
Livesay Corp. ' Box 100, Lenoir City, Tenn. 37771. 
Phone 615-986-8021. 

I. PERSONNEL 
General Manager-Ronald Ir. Cassady. 

2. REPRESENTATIVES 
Atlanta-David Carpenter Company. 

3. FACILITIES 
1.000 w.; 1360 le. Non-directional. 
Operating schedule: Local sunrise-sunset. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 7a. 

TIME RATES 
Rates effective June 15. 1965. (Card No. 1.) 

Card received February 4. 1966. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 see 
1 ti  2.50 2.00 260 ti  1.70 1.40 
13 ti  2.35 1.90 312 ti  1.60 1.30 
26 ti  2.20 1.80 520 ti  1.50 1.20 
52 ti  2.05 1.70 624 ti  1.40 1.10 
104 ti  1.90 1.60 1040 Li  1.25 1.00 
156 ti  1.80 1.50 

7. PACKAGE PLANS 
(To be used in 1 week) 

10 ti 20 ti 30 ti 40 ti 50 ti 
1 min__  _ ........ 2.25 2.00 1.75 1.50 1.25 
30 aec  1.55 1.40 1.25 1.10 1.00 
60 10-second announcements ....... _......_ ..... ....... .60 

WLIL 
1950 

Media Code 4 244 5740 6.00 

WLIL. Inc., Box 310, 406 E. Broadway, Lenoir City. 
Tenn. 37771. Phone 615-986-7536. 
STATION'S PROGRAMMING DESCRIPTION 

WLIL: Programmed for adults. MUSIC 70%; Pop-
ular music featuring rock, country, current hits. 
standards, religious, instrumental, big dance band. 
NEWS 20%: national, international and local, 5 min 
on hour, 2 min on half hour. 15 min wrap-up at 
noon & 5 pm. TALK 5%: telephone call-ins, public 
affairs, interviews, woman's interest. FARM 5%: 5 
min news 8 & 11:55 am, 15 min farm program M-F 
12:30 pm. 3 mobile news units. One music mobile for 
live broadcasts. RELIGIOUS and church programs 
Sun 70%. Rec'd 7/13/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Arthur Wilkerson. 
Vice-President-Dwight D. Wilkerson. 
See9 & Office Mgr.-Mrs. Evelyn Wynn. 

3. FACILITIES 
1,000 w. days; 730 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast 7:45-9 am. 
9:15-9:30 am, 10:30-11 am & 11:30 am-7 pm. For 
non-simuleast facilities see WLIL-FM. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3c, 3d, 4e. 5, 6e. 8. 
Basic Rates: 21a, 21d, 22a, 22b, 23a, 23b. 24b. 25e, 
Contracts: 40a, 41, 45, 46, 47e. 
Comb.; Cont. Discounts: 62a, 62d. 
Cancellation: 70b, 70e, 71e. 73a, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
Rates effective July 1, 1954. 
Rates received July 6, 1954. 

6. SPOT ANNOUNCEMENTS 
1 time.  6.00 52 times  5.10 

13 times. 5.70 104 times  4.80 
26 times___-__ 5.40 156 times  4.50 

8. PROGRAM TIME RATES 
1 he. 

1 time  50.00 
13 times  47.50 
26 times  45.00 
52 times  42.50 
104 times  40.00 
156 times.___   37.50 

1/2 hr. 
30.00 
28.50 
27.00 
25.50 
24.00 
22.50 

W L I L-FM 
1967 

1/4 hr. 
20.00 
19.00 
18.00 
17.00 
16.00 
15.00 

5 min. 
10.00 
9.50 
9.00 
8.50 
8.00 
7.50 

Media Code 4 244 5741 4.00 
WLIL, Inc., Box 340, 406 E. Broadway, Lenoir City. 

'Tenn. 37771. Phone 615-986-7536. 

I. PERSONNEL 
Pres. & Mgr.-Arthur Wilkerson. 
Traffic Director-Barbara P. Lovelace. 
Sports Director-Glen bicNish. 

3. FACILITIES 
ERP 2,850 w.; 93.5 me. 
Operating schedule: 5 am-midnight. EST. 
Antenna ht.: 165 ft. above average terrain. 
Partial simulcast operation. Operated separately 6-
7:45 am, 9-9:15 am, 9:30-10:30 am. 11-11:30 am & 
7 pm-midnight. For simulcast facilities see WLIL. 

4. AGENCY COMMISSION 
15/0 time only; payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
See WLIL listing for coded regulations. 

TIME RATES 

Rates are identical to WLIL. See that listing. 

LEWISBURG 
Mars:tall County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WJJM 
1947 

Media Code 4 244 5810 7.00 
Louis D. 'Angrier. East Hill, Lewisburg, Tenn. 

37091. Phone 615-359-4511. 12. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Louts D. Milner. 
Office Manager-Sara Smith. 
Commercial Manager-O. P. Gillum. 

3. FACILITIES 
1,000 w. days. 250 o. nights; 1490 le. 

Non-directional. 
Operating schedule: 5 am-10:10 pm daily. CST. 

4. AGENCY COMMISSION 
15% on time charges only. Na cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 3b, 4e, 44. 5. 6a, 7e. 8. 
Basic Rates: 22e. 22b, 23a, 26, 28b, 28e, 29a. 
Contracts: 42a. 46. 48. 
Comb.: Cont. Discounts: 60. 61e, 62e. 
Cancellation: 73a. 
Affiliated with Mutual and Keystone Networks. 

TIME RATES 
Eff Itec'd 12/1/67. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104x 156x 260x 3I2x 

1 min 3.00 2.90 2.80 2.65 2.55 2.40 2.25 2.10 
30 sec 2.30 2.15 2.00 1.85 1.70 1.55 1.40 1.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 
.0 22.50 14.150.10 7.50 

13 x___________ 33.00 21.25 12.70 9.55 6.15 
26 31.00 20.00 11.30 8.50 5.65 
52 x___._______._ 29.00 18.75 9.90 7.45 4.85 
104 x______-____ 27.00 17.50 9.20 6.90 4.60 
156 ........... 25.50 16.00 7.75 6.45 4.25 
260 2..   23.25 14.75 7.00 6.00 3.90 
312 2.. ..... ---- -- 22.00 12.50 6.25 5.55 3.55 

LEXINGTON (1 AM; 1 FM) 
Henderson County-Map Location C-5 

See SRDS consumer market map and data at 
rang of the State. 

WDXL 
1954 

begin-

Subscriber to the NAB Radio Code 
Media Code 4 244 5880 0.00 
Lexington Broadcasting Service, Inc., Broad at 

Church, Lexington, Tenn. 38351. Phone 968-3500, 
968-3155. 

I. PERSONNEL 
General Manager-Ben Enocks. 
Program Manager-Aubrey Booth. 

2. REPRESENTATIVES 
Mid-South--C. K. Beaver & Associates, Inc.. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 le. 
Non-directional. 

Operating schedule: 5:30 am-11:00 pm. CST. 
4. AGENCY COMMISSION 
15% to recognized agencies: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40e, 47a. 
Affiliated with Keystone Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective September 15. 1962. 

Card received August 29. 1962. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. 10 min. 5 min. 1*/ 
1 time.... 30.00 18.00 13.50 9.00 5.00 

26 times.. 28.50 17.00 12.75 8.50 4.75 
52 times_ 27.00 16.00 12.00 8.00 4.50 
104 times.. 25.50 15.00 11.25 7.50 4.25 
156 times.. 24.00 14.00 10.50 7.00 4.09 
260 times_ 22.50 13.00 9.75 6.50 8.75 
312 times.. 21.00 12.00 9.00 6.00 8.50 

(*) One minute or 100 words. 
10-second spots-50% of earned 1-minute rate. 
20-second spots-70% of earned 1-minute rate. 
30-serond spots-80% of earned 1-minute rate. 

7. PACKAGE PLANS 
SATURATION RATES 

Per week: 
10 announcements, earned frequency less  10% 
15 announcements, earned frequency leas 15% 
20 announcements, earned frequency less  20% 
25 or more announcements, earned frequency less 25% 

W DX L-FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 244 5881 8.00 
Lexington Broadcasting Service. Inc., Box 170. 

Church and Broad St., Lexington, Tenn. Phone 
908-3500. 

1. PERSONNEL 
President-Guy B. Amle. 
Gen'l, Sta. & Sales Mgr.-Ben L. Enoehs. 
Program Director-Aubry Booth. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 3,000 w.; 95.3 me. 
Operating schedule: 8:00 am-10:06 pm daily. CST. 
Antenna ht.: 185 ft above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 90a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received April 21, 1935. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti  3.00 104 ti ...... _________ 2.10 
13 ti  2.85 156 ti  . 1.95 
26 ti  2.70 208 ti._ 1.80 
39 ti  2.55 260 11 1.65 
52 ti  2.40 312 tL  .. 1.50 
78 ti ...... __.._ .......... _... 2.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  30.00 18.00 12.00 6.00 
13 ti  28.50 17.10 11.40 5.70 
26 ti  27.00 16.20 10.80 5.40 
39 ti  25.50 15.30 10.20 5.10 
52 ti  24.00 14.40 9.60 4.80 
78 ti  13.50 9.00 4.50 
104 ti  12.60 8.40 4.20 
156 ti    11.70 7.80 3.90 
208 ti  10.811 7.20 3.60 
260 ti 9.90 6.60 3.30 

6.00 3.041 

LIVINGSTON (1 AM; 1 FM) 
Overton County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WLIV 
1956 

Media Code 4 244 5950 1.00 
WLIV, Inc., Box 359, Livingston, Tenn. 38570. 
Phone 615-823-1226. 

TENNESSEE 
I. PERSONNEL 
Pres. & Gen'i Mgr.-Richard Gillespie. 
Sales Manager-Robert Gallaher. 
Program Director-Drew Iluillnes. 

3. FACILITIES 
1.000 w.; 920 Ise. Non-directional. 
Operating schedule: 4:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% time only; 10 days. 

5. GENERAL RATE POLICY 

TIME RATES 
Rates effective November 1, 1956. 
Rates received June 29, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti ....5.75 78 ti  2.80 
13 ti  3.55 104 ti..........._............. 2.60 
26 ti  3.35 156 ti   2.45 
39 ti  3.20 260 Li  .. 2.25 
52 ti  3.00 312 ti  . 2.05 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 ti  37.50 22.50 15.00 11.25 7.50 
13 ti 35.60 21.40 14.25 10.55 7.10 
26 ti  33.75 20.25 13.50 10.40 7.00 
39 ti  31.00 19.10 12.75 9.70 6.35 
52 ti 30.00 18.00 12.25 9.00 6.00 
78 ti  28.10 16.90 11.25 8.25 5.60 
104 ti  26.25 15.75 10.50 7.85 5.25 
156 ti. 24.40 14.60 9.75 7.30 4.85 
260 ti..-_-_____. 22.50 13.50 9.00 6.75 4.50 
312 ti  20.60 12.35 8.25 6.20 4.10 

WLIV-FM 
1966 

Media Code 4 244 5951 9.00 
WLIV, Inc.. Box 359. Livingston, Tenn. 38570. Phone 

615-823-1226. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Richard Gillespie. 
Sales Manager-Robert Gallaher. 
Program Director-Drue Budines. 

3. FACILITIES 
ERP 3.000 w: 95.9 mc. 
Operating schedule: 4.30 am-11 pm Mon thru Sat; 
6 am-11 pm Sun. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

Etr 11/1/56-Rec'd 10/12/66. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 X ............ 3.75 78 x... ...... ________ 2.80 
13 x.  
26 z.........   3.35 156 x___ ........ 2.45 
39 x  3.20 260 x.   2.25 
52 ..... ___._._ .......... 3.00 312 x__ _ 2.05 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 X  37.50 2-.50 15.00 11.25 7.50 
10 x  35.60 21.40 14.25 10.55 7.10 
26 x  33.75 20.25 13.50 10.40 7.00 
39 x 31.90 19.10 12.75 9.70 6.35 
52 x   30.00 18.00 12.25 9.00 6.00 
78 x  28.10 16.90 11.25 8.25 5.60 
104 x »  26.25 15.75 10.50 7.85 5.25 
156 x  24.40 14.60 9.75 7.30 4.85 
260 x  22.50 13.50 9.00 6.75 4.50 
312 X.  20.60 12.35 8.25 6.20 4.10 

LOOKOUT MOUNTAIN 
Hamilton County-Map Location H-5 

See SUDS consumer market map and data at begin-
ning of the State. 

See Chattanooga 
(including Lookout Mountain, Tenn., and 
Rossville, Ga.) 

MADISON 
Davidson County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Nashville 
(including Madison) 

MANCHESTER (1 AM; 1 FM) 
Coffee County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WMSR 
1957 

e 
Subscriber to the NAB Radio Code 

Media Code 4 244 6020 2.00 
WMSR, Inc., Oakdale St., Manchester, Tenn. 37355. 
Phone 615-728-3526. 

STATION'S PROGRAMMING DESCRIPTION 
WMSR: Programmed for general interest. 
Alit PERSONALITIES handle all segments. NEWS: 
5 min at :55, at :25, 30 min news block M-F 
7-7:30 am. 35 min local news M-F. Features 10 
min farm news daily, trading Post Program, com-
munity bulletin board. SPORTS: College football. 
MUSIC: Middle-of-the-road 50%, country 25%, rock 
25%. COMMERCIAL POLICY: Commercial time 18 
min hour, maximum, competitive products protected 
approximately 10 min. Contact Representative for 
further details. Reed 4/4/68. 

(This listing continued on next page) 
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TENNESSEE 

Manchester-W M S R-Continued 
I. PERSONNEL 
General Manager-Russell DanieL 

2. REPRESENTATIVES 
Atlanta-David Carpenter Company. 
Memphis, Dallas-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
5,000 w. days; 1320 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Member: Southeastern Key Market Network. 

TIME RATES 
Elf Itec'd 8/3/66. 

6. SPOT ANNOUNCEMENTS 
1 ti 10 ti 25 ti 50 ti 75 ti 100+ 

1 min..... ....... 2.30 1.80 1.55 1.45 1.40 1.30 
1/2 minute-15% less. 

8. PROGRAM TIME RATES 
1/2 hour  30.00 10 min  12.00 
1/4 hour  18.00 5 min  7.00 

WMS R-FM 
1962 

• 
Subscriber to the NAB Radio Code 

Media Code 4 244 6021 0.00 
WMSR, Inc., Oakdale St., Manchester, Tenn. 37355. 
Phone 615-728-3526. 

STATION'S PROGRAMMING DESCRIPTION 
WhISR-FM: COMMERCIAL POLICY: 8 min hour. 
SPORTS: AR local high school football, basketball 
and baseball. Monday, movie soundtracks, Tuesday. 
Broadway musicals, Friday, Jazz, Sunday, Classic. 
Special programs broadcast 8-9:30 pm on respective 
nites. Contact Representative for further details. 
Rec'd 4/4/68. 

I. PERSONNEL 
General Manager-Russell Daniel, 

2. REPRESENTATIVES 
Atlanta-David Carpenter Company. 
Memphis, Dallas-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
EltP 20.000 w.; 99.7 me. 
Operating schedule: 7 am-11 pm. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 

TIME RATES 
Elf Itec'd 8/3/66. 

6. SPOT ANNOUNCEMENTS 
(To be used in 30 days) 
1 tl 10 tl 25 ti 50 ti 75 ti 100+ 

1 min.  2.30 1.80 1.55 1.45 1.40 1.30 
1/2 minute-15% less. 

8.. PROGRAM TIME RATES 
(To be used in 30 days) 

1/2 hour  12.00 
1/4 hour_________ 18.00 5 min_ ....... 7.00 

MARTIN 
Weakley County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WCMT 
1957 

Media Code 4 244 6090 5.00 

J. T. Sudbury, Box 318, Martin, Tenn. 38237. Phone 
587-2660. 

STATION'S PROGRAMMING DESCRIPTION 
WCMT: Block programming. Programmed for house-
wives, farmers and commuters. 
FARM: 5-7 am farm market, county agent, weather 
reports, interviews. NEWS: 5 min on hour, 1 min 
on half-hour. 7-11 am middle-ot-the-road music. 11 
mi-noon music, woolen's show. Noon-1 pm swap shop, 
hospital, local weather news, 15 raln national and 
international news. RELIGIOUS: music and church 
news M-F, 30 min at 7 am, 1 pm & 7:30 pm. 1:30-
2:45 pm standard and popular music. 3-4 current 
hits and rock, school news. 5 Dm 15 min sports news. 
5:30-7:30 pm middle-of-the-road music. 45 min 
religious music before sign-off. Sun am gospel ramie, 
quartets, church services, remainder of Sun standard. 
romantic music. Contact Representative for further 
details. Itec'd 7/17/67. 

I. PERSONNEL 
President-J. T. Sudbury, 
Gen'l Sta. & Sales Mgr.-D, A. Drumm, 
Program Director-Dorris 11111. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1,000 w.; 1410 hr. Non-directional. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 23a, 24a, 246, 26, 286, 
Contracts: 40a. 45, 46, 470. 
Comb.: Cont. Discounts: 60c, 61a, 61b, 62b, 132e. 
Cancellation: 73a, 

TIME RATES 
Rates effective January 1, 1963. 
Rates received December 6. 1962. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE ANNOUNCEMENTS 

1 ti  3.50 52 ti ....... __-_-.___ 2.75 
13 ti ................. 3.25 156 ti  2.50 
26 ti...................... ......3.00 312 it ........... _______ 2.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  40.00 22.50 12.50 6.00 
13 36.00 20.00 11.00 5.50 
26 ti - 32.00 17.50 9.50 5.00 
52 ti ....... _ .... ..... 28.00 15.00 8.00 4.50 
156 ti    24.00 12.50 6.50 4.00 
312 ti  20.00 10.00 5.00 3.50 

MARYVILLE 
Blount County-Map Location 3-5 

Bee (BIDS consumer market map and data at begin-
ning of the State. 

WGAP 
1947 

e R A 113 

Subscriber to the NAB Radio Code 
Media Code 4 244 6160 6.00 

Aluminum Cities Broadcasting Co., Box 607, WGAP 
Bldg., 316 Court St., Maryville, Tenn. 37801. 
Phone 615-983-4310. 

STATION'S PROGRAMMING DESCRIPTION 
1VGAP: Programmed for mass appeal. 
MUSIC: country and western novelty. SPORTS: live 
play-by-play of high school football and basketball, 
Southeastern Conference football and basketball, In-
dianapolis and NASCAR auto races. TALK: com-
mentary, analysis, discussion, speeches, political, 
panels, and public affairs. Air personalities, guests, 
music and humor. NEWS: local and regional, weather, 
time, live. National, international, business, and 
stock market from network. FARM: news, stock 
reports, and agriculture tips, tape and live. RELI-
GIOUS: music, services, sermons, live and network. 
Contact Representative for further details. Itec'd 
8/25/67. 

I. PERSONNEL 
General Dianager-Steve Corbett, 
Sales Manager-Glen Householder, 

2. REPRESENTATIVES 
South, Soatheast, Southwest-David Carpenter Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a, 4d, 5, On. 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 140. 15a, 16. 
Basle Rates: 20a, 21a, 21b, 22a, 22b, 23a, 24b, 26, 

28a, 28e, 29a, 32a, 33b. 
Contracts: 49a, 41, 42b, 44b, 45, 46. 47e, 48, 49, 50. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60g, 601. 

61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73b, 
Prod. Services: 80, 82. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

El! 7/1/68-Rec'd 7/1/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 see 
I x  3.72 2.82 312 x  2.46 1.98 
52 a  3.18 2.46 520 r........... 2.28 1.86 
104 a  3.00 2.34 1040 x  2.10 1.74 
156 x  2.82 2.22 1560 x  1.60 1.35 
260 x  2.64 2.10 

7. PACKAGE PLANS 

BULK PLAN 
(To be used within 7 days) 

100 30-sec snots._ 145.00 50 30-sec spots__ 77.50 
For 1-min add 25% to be used within 14 days. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  - 37.44 22.32 13.92 7.92 
13 x    35.52 21.36 13.20 7.44 
26 x  33.60 20.15 12.72 6.96 
52 x  31.68 18.96 12.00 6.48 
104 x  29.76 18.00 11.28 6.00 
156 x  28.08 16.80 10.56 5.76 
208 x  26.16 15.72 10.38 5.52 
260 x  24.24 14.64 9.00 5.04 
312 x  22.32 13.44 8.40 4.80 

McKENZIE 
Carroll County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WHDM 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 244 6230 7.00 
Northwest Tennessee Broadcasting, Inc., Box 370, 131 
Main St., McKenzie, Tenn, 38201, Phone 901-
352-3371. 2, 

I. PERSONNEL 
General Manager-Ed Perkins. 
Station Manager-John Latham. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Memphis, Atlanta, Dallas-C. K. Beaver & Asso-

ciates, Inc. 

3. FACILITIES 
500 w. days; 1440 kc. Non-directional. 
Operating schedule: 5:06 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. lb, 4b, 4d, 5. 60, 713, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 25a, 28b, 29a. 
Contracts: 40a, 42b. 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 60a, 61a, 61e. 62b. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with KBS Radio Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf   Reed 11/27/68, 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x..._- ............ ___.. 3.50 104 x  2.47 
13 a_ 3.35 156 x 2 .9 
26 a  3.18 208 x___........... ........ - 2.12 
39 a  3.00 260 a 1.94 
52 x  .82 312 x 1.76 
78 x._  2.65 1000 x..   1.35 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 X.  45.00 30.00 17.50 15.00 9.00 
DISCOUNTS 

13x- 5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

McMINNVILLE (2 AM; 1 FM) 
Warren County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WAKI 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 244 6300 8.00 

Durham Broadcasting Corp., Box 409, N. Chancery 
St,. McMinnville, Tenn, 37110. Phone 615-473-
2223. 

I. PERSONNEL 
General Manager-Tollye Wayne. 
Program Director-Tom Miller. 

2. REPRESENTATIVES 
C. K. Beaver & Associates, Inc. 
Southeast-David Carpenter Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 he. 
Non-dtrectional. 

Operating schedule: 5 am-10 pm. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See eoded regulations 
General: 3a, 3b, 40, 4d, 5, 6a. 
Basic Rates: 200. 22b, 23a, 24b. 
Contracts: 400, 
Cancellation: 73a. 
Affiliated with ICES. 

TIME RATES 
Elf  Rec'd 4/29/62, 

6. SPOT ANNOUNCEMENTS 
Ix 52x 156x 260x 500x 1000x 1500x 

1 min.__ 3.00 2.50 2.25 2.00 1.75 1.50 1.30 
30 sec.........._ 2.50 2.25 2.00 1.70 1.45 1.25 1.10 

7. PACKAGE PLANS 
ROS SATURATION PLAN 

(To be used in consecutive 7-day pedied) 
PER WK: 20 ti 30 ti 40 ti 50 ti 60 ti 70 II 
1 min__ ... 38 54 64 75 84 91 
30 ...... ...... 32 45 54 60 66 74 

8. PROGRAM TIME RATES 
Ix 52x I56x 260x 500x 

1/4 hr....._ ........ 15.00 12.00 10.00 7.00 6.00 
10 min ...... ... 12.00 9.00 8.00 6.00 5.00 
5 min. . 8.00 7.00 6.00 4.50 3.50 

WBMC 
1955 

e 
Subscriber to the NAB Radio Code 

Media Code 4 244 6370 1.00 
Cumberland Valley Broadcasting Co., Inc., Box 759. 
Public Square. McMinnville, Tenn, 37110. Phone 

615-473-2104, 

STATION'S PROGRAMMING DESCRIPTION 
WBMC: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
on hour, summaries at 6 am, 7 am. noon, 4 pm. 
Country-gospel music 5-7 am. Standards 7-30-9 am. 
1Vomen's show 9-10 am. fashions, discussions, special 
features. Standards 10-11 am. Country gospel 11 am-
noon. News noon-12:30 pm. Gospel 12:30-2 pm. 
Standards, middle-of-road, showtunes 2 pm-sign-off. 
3 man local news staff. 3 mobile news units, remote 
broadcast facilities. MUSIC: 50% standards, 30% 
current pop hits, 10% country. 10% gospel. Farm, 
market, sports, weather, traffic reports daily. Local 
editorials occasionally. COMMERCIAL POLICY: 18 
minutes per hour. Contact Representative for further 
details. Ree'd 7/17/67. 

I. PERSONNEL 
President-James W. IL White. 
Treas. & Gen'l Mgr.-Franklin H. (Chick) Brown. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
500 w. days; 960 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 3b, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, Ilh, 12h, 13h, 14h, 15b. 
Basic Rates: 20b, 21s, 21c, 22b, 23a, 24a, 24b, 21c, 

25a, 26, 28c, 29a, 33d, 
Contracts: 400, 42a, 42e, 43, 44b, 45, 46, 47e, 48, 

51a, 51b. 
Comb.: Cont. Discounts: 61b, 62d. 
Cancellation: 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80, 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective July 1, 1965. 

Rates received October 4, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti  3.45 3.00 104 tl....-........ 2.50 2.00 
13 ti  3.35 2.85 312 ti _ 2.30 1.85 
52 ti  2.75 5.25 

WHNR (FM) 
1964 

RAB 

Subscriber to the NAB Radie Code 
Media Code 4 244 6440 2.00 
Harold Nelson Roney, Box 590, 106 Sparta SL, 

McMinnville, Tenn. 37110. Phone 615-473-3166. 
I. PERSONNEL 
General Manager-Harold N. Roney. 
Operations Manager-Charles E. Roney. 

3. FACILITIES 
ERP 3,000 w.; 103.9 mc. 
Operating schedule: 6 am-10 pm. CST. 
Antenna ht.: 56 ft. below average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3o, 3b, 3d, 4b, 4d, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 20a. 20b, 21a, 21b, 22a, 22b, 23a. 
Contracts: 400, 50. 
Cancellation: 72, 73s, 73b. 
Prod. Services: 80, 81. 82. 
Commercial policy: No more than 8 spots per hour. 

TIME RATES 
Rates effective January 23, 1964. 
Rates received March 15, 1965, 

6. SPOT ANNOUNCEMENTS 
1 min. spot, flat.  3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

Flat   24 12 6 0 3 

MEMPHIS (10 AM; 5 FM) 
(including West Memphis, Ark.) 
Shelby County-Map Location A-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KLYX (FM) 
1965 

MEMPHIS 
Media Code 4 244 6510 2.00 
KLYX, Box 12107, 64 Flicker St., Memphis, Tenn. 

38112, Phone 901-452-5353. 
I. PERSONNEL 
Chairman-of-the-Board-E, D. Rivers, Jr. 
General Manager-E, W. Rte. 

2. REPRESENTATIVES 
Quality Media Incorporated. 
South. Southeast. Southwest-Dora-Clayton Agency, 

Inc. 
Stars, Inc. 

3. FACILITIES 
ERP 100,000 w.; 101.1 me. 
Operating schedule: 6:00-1:00 am. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL RATE POLICY 
Affiliated with American FM Network. 
Member: The Dee Rivers Group. 

TIME RATES 
Rates effective   

Rates received April 30, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ii........... 7.00 5.75 260 5.65 4.30 
26 ti  6.65 5.40 520 ti  5.30 3.95 
52 ti  6.35 5.00 1000 ti  4.95 3.60 
104 ti  6.00 4.65 

7. PACKAGE PLANS - 1 min- - 30 son-
PER WK: ea tot ea tot 
7 ti  6.35 44.45 5.00 35.00 
14 ti  6.00 84.00 4.65 65.10 
21 ti    5.65 118.65 4.30 90.30 
42 ti  5.30 222.60 3.95 165.90 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 
1 ti   50.00 30.00 15.50 

46,50 28.00 14.50 
52 ti... ........... _ ........   43.00 26.00 13.50 
104 ti  39.50 24.00 12.50 
260 ti  36.00 22.00 11.50 
520 ti  32.50 19.00 10.50 

KSUD 
1961 

WEST MEMPHIS, ARK. 
Media Code 4 244 6550 8.00 
Newport Broadcasting Co., Box 636, Memphls, Tenn.. 

104 N. Fifth Ave., West Memphis, Ark. 72301. 
Phone 501-735-6622, 

I. PERSONNEL 
President-Harold L. Sudbury. 
General Manager-Harold Penn, 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
259 w.; 730 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 
Member: Arkansas Radio Network. 

TIME RATES 
Rates effective December. 1961. (Card No. 10.) 

Card received February 28. 1963. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 sec 
1 ti 6.00 4.50 104 ti 4 75 3.55 
13 ti 5.75 4.30 156 ti 4.50 3.40 
26 ti  5.50 4.15 260 ti 4.00 3.00 
52 ti  5.00 3.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  60.00 36.00 24.00 12.00 
13 ti  54.00 32.50 21.50 11.00 
26 ti  50.00 30.00 20.00 10.00 
52 ti  48.00 29.00 19.50 9.50 
104 ti.  46.00 28.00 18.50 9.00 
156 ti  42.00 26.00 17.00 8.50 
260 ti  40.00 24.00 16.00 8.00 

(Memphis continued on next page) 
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Memphis-Continued 

KWAM 
1946 

MEMPHIS 
Media Code 4 244 658u 5.08 
B.NNAM, lac.. Box 121117. Memphis, Tenn. 
Studio-64 Flicker St., Memphis, Tenn. 38112. Phone 

Mil-323-2679. 
I. PERSONNEL 
Chairman of the Board-E. D. Rivers. Jr. 
General Manager-E. W. Ble. 

2. REPRESENTATIVES 
0111-Perna, Inc. 
South, Southwestern, Southeastern - Dora-Clayton 
Agency, Inc. 

Stars, Inc. 
3. FACILITIES 

10,000 w. days; 990 kc. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 6a, 7b. 8. 
Bate Protection: 15b. 
Basic Rates: 22a, 23a, 24b, 26, 28a, 29a. 
Contracts: 40a. 421). 45, 96, 98. 
Comb.; Cont. Discounts: 1903, 61a, 61b. 62e. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with MES Badin Network. 
Member: The Dee Rivers Group. 

TIME RATES 
Rates effective March 1, 1965. 
Rates received March 2, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 31.1 sec 1 min 30 sec 

1 t1.---- 14.00 11.70 156 1.1-._ 11.60 9.70 
26 13.40 11.20 268 tL____ 11.00 9.20 
52 ti 12.80 10.70 312   10.40 8.70 
104 ti  12.20 10.20 520 9.80 8.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

I tl  121.50 63.00 35.00 18.50 
26 ti 117.00 60.75 34.00 17.75 
52 ti._   113.00 58.50 33.00 17.25 
104 U.__  108.00 55.75 31.75 15.75 
156 ti  104.50 62.00 30.75 15.00 
260 .... 95.50 48.00 29.50 13.50 
312 ti 89.50 45.75 28.50 12.75 
520 ......  _. 83.25 43.00 27.50 12.00 

WDIA 
1947 

MEMPHIS 

• R ArB 

A Sonderling Station 
Media Cede 4 244 6650 6.00 
WDIA, Inc.. Box 12045, 2265 Central Ave_ Memphis. 
Tenn. 38112. Phone 901-278-4551. 
STATION'S PROGRAMMING DESCRIPTION 

WDIA: Programmed for Negro audience. 
MUSIC: rhythm and blues and gospel. Negro Ms do 
all shows including live commercials. NEWS: 4 man 
news staff, mobile unit. and UPI audio reports. Ex-
tended news reports each evening at 7:55 pm. 5 min 
at 20 min after hour. Daily editorials. Live and 
direct sports coverage of local high school sports 
tournaments. TALK: 3 weekly. 1 daily local talk 
show. Sound off line 24 hours per day. Contact 
Representative for further details. Rec'd 9/30/68. 

Ï. PERSONNEL 
President-Egmont Sonderling. 
Exec. Vice-Pres. & Gen'l Mgr.-Bert Ferguson. 
Vice-President Sales-Archie S. Grinalds, Jr. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Kansas City, St. Louis, Omaha-Eugene F. Gray Co, 
Dallas-Ed Robbins, Box 31211, Dallas, Texas 75231. 
Phone 214-748-6035. 

3. FACILITIES 
50,000 w. days, 5,000 w. nights; 1070 ke. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily. CST. 
4. AGENCY COMMISSION 

15/0. 
15. GENERAL ADVERTISING See coded regulations 

General: lb, 2a, 3a, 9a, 9d, 5. Ca, 7b, 8. 
Rate l'rotection: 10b, 1lb, 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21h, 21d, 22a, 22b, 23a, 24b, 25a, 

26, 27. 28a, 290, 32b. 
Contracts: 480. 41, 42a, 42e, 43, 44a, 44b, 45, 46, 

470. 48, 49, 50, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 61b, 626, 

628. 
Cancellation: 705, 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 16 Eff 6/1/69-Ree'd 5/21/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm & 7-10 pm; Sat 10 
am-10 pm; Sun 6 am-10 pm. 
A-Mon thru Sun 10 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

1 min 30 see flD's 
1 x  40.00 30.00 20.00 
52 x  36.50 28.00 18.60 
156 x  33.50 25.00 16.50 
260 x  31.00 23.50 15.50 
312 x  29.00 21.50 14.50 
520 x  28.00 21.00 14.00 
780 x  26.50 20.00 13.50 
1040 x  25.50 19.00 13.00 
1560 x  24.50 18.50 12.50 
2080 x  23.50 18.00 12.00 

CLASS AA 
1 x  34.50 26.50 18.00 
52 x  33.50 25.00 16.50 
156 x  31.00 23.50 15.50 
260 x  29.00 21.50 14.50 
312 x  26.50 20.00 13.50 
520 x  25.50 19.00 13.00 
780 x  24.50 18.50 12.50 
1040 x  23.50 18.00 12.00 
1560 x  22.00 16.50 11.00 
2080 x  21.00 15.50 10.50 

CLASS A 
1 x  24.50 18.50 12.50 
52 x  23.50 18.00 12.00 
156 x  23.00 17.00 11.00 
260 x  21.00 15.50 10.50 
312 x  19.50 14.50 10.00 
520 z  18.00 13.50 9.00 

I min 90 see -11D's 
780 x  15.50 12.00 8.00 
1040 x  13.50 10.00 7.50 
1560 ................. _ .........   13.00 9.50 7.00 
2080 x  12.50 9.00 6.50 

(I) 10-see ROS. 
8. PROGRAM TIME RATES 

CLASS AAA 
Ix 52x I56x 260x 3I2x 520x 

1 hr  226.00 204.00 184.00 175.00 167.00 159.00 
1/2 hr  146.50 132.00 119.00 113.00 108.00 102.00 
1/4 hr  100.00 91.00 83.00 79.50 76.00 73.00 
10 min. 85.50 77.00 69.50 66.00 63.00 59.50 
5 min  66.50 60.00 54.50 61.50 49.00 96.50 

CLASS AA 
1 hr  208.00 187.00 169.00 160.00 153.00 145.00 
1/2 hr  134.50 121.00 109.50 104.00 99.00 94.00 
1/4 hr  91.50 83.00 75.00 71.00 87.00 64.00 
10 min  78.50 70.50 64.00 60.50 58.00 54.50 
5 min  61.00 54.50 49.50 47.00 45.00 43.00 

CLASS A 
1 hr  153.00 138.00 124.50 118.00 112.50 107.00 
1/2 hr.-  97.00 87.00 79.00 75.00 71.00 68.00 
1/4 hr  60.00 54.00 49.00 46.00 44.00 42.00 
10 min  48.00 43.50 39.00 37.00 35.00 33.00 
5 min  33.50 30.00 26.50 25.50 24.00 23.00 

WHBQ 
1925 

MEMPHIS 

WIR 
RKO RADIO REPRESENTATIVES, INC 

An REO General Station 
Media Cede 4 244 6720 7.00 
ItKO General, Inc.. 485 S. Highland. Memphis. Tenn. 
MGM Phone 901 323-7661. TWX 901-278-1314. 

I. PERSONNEL 
Gen'l & Nat'l Sales Mor -Mm Bedwell. 
Program Director-Jack Parnell. 
Promotion Director-Sam McCullough. 

2. REPRESENTATIVES 
IIKO Radio Representatives, Inc. 

3. FACILITIES 
5,000 vr. days. 1,000 w. nights; 500 kc. 

Directional-separate pattern. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 3e, 3d. 4a, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10e. 11e. 12h, 13e. 14e. 150. 
Basic Rates: 20b, 21d, 22b. 23a, 24a, 24e. 25e. 27. 

30, 33d. 
Contracts: 40a. 41. 44b, 45. 46. 48, 50. 51e. 
Comb.; Cont. Discounts: 608. 60f. 601, 61a, 62b, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Elf 9/1/68-Rec'd 7/15/68. 

AA-Mon thru Fri 6-10 am & 3-7 pm; Sat & Sun 
10 am-7 pm. 
A-Mon thru Fri 10 am-3 pm & 7-9 pm; Sat & 
Sun 6-10 am & 7-9 pm. 
B-Dally 9 pm-1 am & 5-6 am. 
C-Daily 1-5 am. 

6. SPOT ANNOUNCEMENTS 
PER WE, 1 MINUTE 
EA: 6 ti 12 ti 18 ti 24 81 SO 11 36 81 
AA  28.00 27.00 26.00 25.00 24.00 23.00 
A  23.00 22.00 21.00 20.00 19.00 18.00 
  20.00 19.00 18.00 17.00 16.00 15.00 

30 SECONDS 
AA ....... 22.00 21.00 20.00 19.00 18.00 17.00 
A. 18.50 17.50 17.00 16.00 15.00 14.50 
  16.00 15.00 14.50 13.50 13.00 12.00 

CLASS C 
1 min, fiat__  6.00 30 sec, 5,00 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
SPECIAL SATURATION PLAN 

PER WE, EA: I min 30 see 
12 ti ( 4AA, 4A, 411).....----_._. ......... 20 16 
18 ti ( 6AA, 6A, 6B)  19 15 
24 ti ( 8AA, 8A, 8/3) 18 14 
36 ti (12AA. 12A. 1213)..........._ ........ _ .... 17 13 

10. SPECIAL FEATURES 
News participations (minutes only)-125% of 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

W H B Q-FM 
1960 

MEMPHIS 

RAO RADIO REPRESENtAtivES, INC 

Media Code 4 244 6760 3.00 
ItKO General, Inc., 485 S. Highland, Memphis, Tenn. 

38111. Phone 901-323-7661. TWX 901-278-1314. 
I. PERSONNEL 
General Manager-Jim Bedwell. 
Operations Director- Kurt Alexander. 
Director of Sales-John Freeman. 

2. REPRESENTATIVES 
ItKO Radio Representatives, Inc. 

3. FACILITIES 
ERP 100,000 w.: 105.9 mc. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 762 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See NV1113(1 listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 1/15/68-Rec'd 1/22/68. 

In the Memphis Market 
44 out of 62 grocery and drug products 
owe their No. 1 rating to Negro purchases 
The Memphis Negro Market has increased 15.3% in 7 years.* 

*(Special U. S. Census Sept. 6, 1967) 

WDIA COVERAGE MAP 
1070 KC, 50,000 Watts Day 

5,000 Watts Night 
- 0.5 MV Day 

0.1 MV Day 
  0.5 MV Night (Est.) 

THE WDIA NEGRO MARKET 
1. Over 1,440,000 Negroes are reached by WDIA. 

As many people as Metro Market #16. 

2. The WDIA Negro Audience has over $1. billion 
to spend. 

3. WDIA-reached Negroes buy more than their 
share of barbecue sauce, flavored beverages, 
household cleaners, food wraps, sherbet0. 
mayonnaise, pepper, spray starch, deodorants„ 
toothpaste, and 20 other major supermarket 
classifications. 

4. Ask about our research, reach and top ratings 
for over 12 years. 

The Call Letters The People Answer 

50,000 Watts Memphis eviii 

TENNESSEE 
6. SPOT ANNOUNCEMENTS 

ix 520 I04x 260x 520x 
1 min  5.50 5.00 4.50 4.00 3.60 
30 sec_____ 4.50 4.00 3.50 3.00 2.50 
10 sec.  3.50 3.00 2.50 2.00 2.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

(1/3 Drive Time, 1/3 Mid-Day, 1/3 Night) 
PER WE: 12 ti 18 ti 24 ti 
1 min. _ ........ _ ....... -..-...._ 4.50 4.00 3.50 
30 sec.  3.50 3.00 2.50 
10 sec..._.._   -  2.50 2.00 2.00 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x 260x 

1 hr  40.00 37.50 35.00 32.50 30.00 
1/2 hr_-__ 25.00 23.00 21.00 19.00 17.00 
1/4 hr____ 16.00 15.00 14.00 13.00 12.00 
5 min__   8.00 7.50 7.00 6.50 6.00 

WHER 

1040x 
3.00 
2.50 
2.00 

36 ti 
3.00 
2.50 
2.00 

520x 
27.50 
15.00 
11.00 
5.50 

1955 
MEMPHIS 

Media Code 4 244 6790 0.00 
Tri-State Broadcasting Service, Inc.. Mid-City 
Bldg., Union & Cleveland, Memphis, Tenn. 38104. 
Phone 901-274-8955. 

I. PERSONNEL 
President-Sam C. Phillips. 
General Manager-Charles B. Sullivan. 

3. FACILITIES 
1.000 w. days; 1430 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2b, 3a, 31), 3d, 4a, 4d, 5, 6a, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a. 21b. 22b, 23a, 23b, 24b, 25e. 

28e, 29a. 
Contracts: 40a. 41, 44a, 44b, 46, 48. 510. 
Comb.; Cont. Discounts: 008, 60e, 60f, 62d. 
Cancellation: 70a. 
Prod. Services: 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective March 1, 1964. 

Rates received December 6, 1965. 
6. SPOT ANNOUNCEMENTS 

YEARLY CONTRACTS 
20/30 20/30 

I min sec 1 min sec 
100 tl .. . 7.20 5.05 COO tL.. . 4.50 3.15 
200 ti  0.00 4.20 700 tl...___ 4.20 2.95 
300 ti  5.40 3.80 800 tL___. 3.90 2.75 
400 ti  5.10 3.60 900 ti-------- 3.60 2.50 
500 ti 4 80 335 1000 ti .......3.45 2.35 
10 second announcements-50% of 1-minute rate. 

10. SPECIAL FEATURES 
Newscasts on the hour. 

5-MLNUTE NEWSCASTS 
1 ti  12.00 104 ti 9.60 
13 ti  11,40 156 ti  9.00 
26 ti  10.80 269 ti  8.40 
52 ...... _ ...... _ 10.20 

WLOK 
1951 

MEMPHIS 

Independent Negro 
An OK Group Station 

?Aetna Code 4 244 6860 1.00 
WLOK. Inc., 383 S. Second St., Memphis, Tenn. 

38103. Phone 901-527-9565. 
STATION'S PROGRAMMING DESCRIPTION 

WLOK: Programmed for Negro audience. 
MUSIC: rhythm and blues, blues and jazz. Negro 
DJ's do all shows including live commercials. NEWS: 
5 min on half hour, headline news on hour. Weekly 
editorials. Live and direct snorts coverage of high 
school football and basketball. Live and recorded 
interviews with civic leaders and city officials on 
matters of interest to an citizens. Remote unit for 
store openings, broadcasts from schools, civic centers 
and churches. Contact Representative for further de-
tails. Recd 12/28/67. 

I. PERSONNEL 
General Manager-Jack Maurer. 
President-Jules J. Paglin. 
Executive Vice-President-Stanley W. Ray. Jr. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 kc. 
Non-directional. 
Operating schedule: 24 hours daily CST. 

4. AGENCY COMMISSION 
15/0: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 4a, 48, 5, 6a, lb, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 21a, 23a, 24b, 25a, 28b, 280, 29a. 30. 
Contracts: 40a. 41. 42d, 43, 44b, 45, 46, 478. 
Comb.; Cont. Discounts: 60a, 60e. 60d, 60g 601, 61a, 

62d. 
Cancellation: 70a, 70e, 718, 72. 
Prod. Services: 82. 
Member: The OK Group. 

TIME RATES 
No. 4 Elf 4/1/67-Rec'd 3/6/67. 

AA-6-9 am & 4-7 pm. 
A-4-6 am & 9 am-4 pm. 
B-7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
-AA- - A - - B-
I min 30 see i min 30 see 1 min 30 see 

1 x  13.00 9.75 11.05 8.30 9.10 6.85 
50 x _ 12.50 9.40 10.60 7.95 8.75 6.55 
100 x  12.00 9.00 10.20 7.65 8.40 6.30 
150 x  11.50 8.65 9.75 7.30 8.05 6.05 
200 x  11 00 8.25 9.35 7.00 7.70 5.80 
250 x--  10.50 7.00 8.90 6.70 7.35 5.50 
300   10.00 7.50 8.50 6.40 7.00 5.25 
500 x  9.50 7.15 8.05 6.05 6.65 5.00 
750 x  9.00 6.75 7.65 5.75 6.30 4.75 
1000 x  8.50 6.40 7.20 5.40 5.95 4.45 
ID's or Flash Spots--50% of 1-minute. Can be com-
bined with 1-minute or 50 second spots to earn 
lower rates for ID frequency only. 

(This listing continued on next page) 
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TENNESSEE 

Memphis-W L 0 K-Continued 
7. PACKAGE PLANS 

1 MINUTE 
CLASS AA 

PER WK: 10 ti 15 ti 20 ti 25 ti SO ti 35 ti 
1 wk_______ 12.90 12.60 12.30 12.00 11.70 11.40 
13 wks _ 11.70 11.20 10.40 9.80 9.75 9.60 
26 wks ... 10.40 9.80 9.40 9.25 8.90 8.45 
39 wks__ 9.80 9.40 8.90 8.45 8.40 8.35 
52 wks...-. 9.40 8.90 8.40 8.35 8.30 8.20 

CLASS A 
1 wk.__ 10.95 10.70 10.45 10.20 9.95 9.70 
13 9.95 9.50 8.85 8.35 8.30 8.15 
26 wks..._ 8.85 8.35 8.00 7.85 7.55 7.20 
39 wks ... 8.35 8.00 7.55 7.20 7.15 7.10 
52 wks....- 8.00 7.55 7.15 7.10 7.05 6.95 

30 SECONDS 
CLASS AA 

1 wk. _ 9.70 9.45 9.25 9.00 8.80 8.55 
13 wks_. _ 8.80 8.40 7.80 7.35 7.30 7.20 
26 vtics._ _ 7.80 7.35 7.05 6.95 6.70 6.35 
39 wks___ 7.35 7.05 6.70 6.35 6.30 6.25 
52 wks--- 7.05 6.70 6.30 6.25 6.20 6.15 

CLASS A 
1 wk  8.20 8.00 7.85 7.65 7.45 7.25 
13 wks___ 7.45 7.15 6.65 6.25 6.20 6.10 
26 wks  6.65 6.25 6.00 5.90 5.70 5.40 
39 wks _ 6.25 6.00 5.70 5.40 5.35 5.30 
52 wks  6.00 5.70 5.35 5.30 5.25 5.20 
1 minute and 30 seconds cross-combine to earn maxi-
mum frequency. No ID's available. Packages not com-
binable. However, advertisers may earn higher fre-
quency on subsequent orders providing schedules 
continue without interruption but no rebates are ap-
plicable on previous orders. Packages subject to short 
rate. 

8. PROGRAM TIME RATES 
CLASS AA 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 X  90.00 60.00 40.00 30.00 18.00 
50 x  86.15 57.45 38.30 28.70 17.25 
100 x  82.30 54.90 36.60 27.45 16.45 
150 x 78 45 52.35 34.90 26.15 15.70 
200 x  74.60 49.80 33.20 24.90 14.90 
250 x  70.75 47.25 31.50 23.60 14.15 
300 X  66.90 44.70 29.80 22.35 13.40 
500 x  63.05 42.15 28.10 21.15 12.60 

CLASS A 
1 x  76.50 51.00 34.00 25.50 
50 x   73.25 48.85 32.55 24.40 
100 x  70.00 46.70 31.10 23.35 
150 x  66.70 44.50 29.70 22.25 
200 x  63.40 42.35 28.20 21.15 
250 x  60.15 40.15 26.75 20.00 
300 x  56.85 38.00 25.35 19.00 
500 x  53.60 35.80 23.90 18.00 

CLASS B 
40% less than Class AA. 

WMC 
1923 

MEMPHIS 

BLAIR e RADIO 
NBC Radio Network 

R AIES 

Subscriber to the NAB Radio Code 
Media Code 4 244 6930 2.00 
Scripps-llovrard Broadcasting Co., Box 420, Cross-

town Station. 1960 Union Aye., Memphls, Tenn. 
38104. Phone 901-274-8515. 

I. PERSONNEL 
Station Manager-Dean Osmundson. 
Sales Manager-Bill Heffernan. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.; 790 kc. Directional-night only. 
Operating schedule: 24 hours. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 5, fib, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 136, 146, 15b. 16. 
Basic Rates: 20b, 21.1), 22a, 23a, 24e, 26, 27, 28a, 

29a, 29b, 30, 31, 32b, 33a. 
Contracts: 40a. 41, 44b, 45. 46. 47a. 48, 49, 50, 51a. 
Comb.: Cont. Discounts: 60b, 60f, 601. 61a, 62d. 
Cancellation: 70e, 710, 72. 73b. 
Prod. Services: 80. 81, 82. 
FM operated separately from AM. 
Affiliated with NBC and Blair Represented Network. 

TIME RATES 
No. 26 Eff 9/1/68-Rec'd 8/8/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 6-10 am, noon-1 pm & 3-7 pm. 
A-Mon thru Fri 5:30-6 am, 10 am-noon & 1-3 pm; 
Sat & Sun 5:30 am-7 Iffa. 
B-Mon thru Sun 7 pm-5:30 am. 

CLASS AA 
tl 8 tl 12 ti 18 11 24 ti 30 tl 36 ti 

1 min 30.utt 27.00 25.00 24.00 23.00 22.00 20.00 
30 sec 24.00 21.50 20.00 19.00 18.50 17.50 16.00 
10 sec 18.00 16.25 15.00 14.50 14.00 13.25 12.00 

CLASS A 
1 min 26.00 24.00 22.00 21.00 20.00 19.00 18.00 
30 see 21.00 19.00 17.50 17.00 16.00 15.00 14.50 
10 sec 15.50 14.50 13.25 12.50 12.00 11.50 11.00 

CLASS B 
1 min 20.00 17.00 16.00 15.00 14.00 13.00 12.00 
30 sec 16.00 14.00 13.00 12.00 11.50 10.50 10.00 
10 sec 12.00 10.00 9.50 9.00 8.50 8.00 7.25 

WHO AM/FM COMBINATION 
For each WMC-AM 1 min spot purchased, the client 
may receive WMC-FM spot for 4.00 fiat each. 30 
seconds 80% of 4.00 flat. 10 seconds 60% of 4.00 flat. 

8. PROGRAM TIME RATES 
DRIVE & NOON FARM TIME 

(Mon thru Fri 6-10 am, .noon-1 pm & 3-7 pm) 
Ix 26x 52x I04x I56x 260X 

1 hr____ 165.00 154.00 148.50 143.00 137.50 132.00 
1/2 99.00 97.00 94.50 92.50 90.00 88.00 
1/4 hr  66.00 64.00 61.50 59.50 57.00 55.00 
10 min  55.00 52.80 50.50 48.50 46.00 44.00 
5 min.  39.50 37.50 36.50 35.00 34.00 moo 

(e) Mid-south Review Derek Rooks-Mon thru Fri 
noon-1 pm. 

ALL OTHER TIMES 
1 hr  110.00 104.50 99.00 93.50 88.00 82.50 
1/2 hr  66.00 64.00 61.50 59.50 57.00 55.00 
1/4 hr  44.00 42.00 40.50 39.50 38.50 37.50 
10 min  37.50 35.00 34.00 33.00 32.00 31.00 
5 min. _ 31.00 28.50 26.50 24.00 23.00 22.00 

TALENT CHARGES 
(Commissionable) 

Spots 5 mln 10 min 1/4 hr 
Ea   2 6 8 10 

DISCOUNTS 
52 wk-10% 

MCI 

W M C-FM 
1947 

MEMPHIS 

MCI FWD 
Subscriber to the NAB Radio Code 

15.90 Media Code 4 244 6931 0.00 
14.65 Scripps-Howard Broadcasting Co., Box 420, Cross-
14.00 town Station, 1960 Union Ave., Memphis, Tem. 
13.36 38104. Phone 901-274-8515. 
12.70 I. PERSONNEL 
12.00 Station Manager-Dean Osmundson. 
11.40 Sales Manager-Bill Heffernan. 
10.70 3. FACILITIES 

ERP 300,000 w. (horiz.). 100,000 w. (vert.); 99.7 me. 
Antenna ht.: 970 ft. above average terrain. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
is,%, on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a, 5, 6b, lb. 8. 
Rate Protection: 10e, lle, 12e, 15e, 14e, 15b, 16. 
Basic Rates: 20a, 21b, 22a, 23e, 24b, 24e. 28s, 29a, 

30, 32b, 33a. 
Contracts: 40a, 41, 44b, 45, 46, 47a, 48, 49, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 62d, 
Cancellation: 70e. 70e, 71e, 72, 73b. 
Prod. Services: 80, 81, 82. 
FM operated separately from AM. 
TV facilities: WMC-TV. 

TIME RATES 
No. 2 Eft 4/1/67-Rec'd 2/28/67. 

7. PACKAGE PLANS 
1 WEEK nos SATURATION PACKAGES 

EA: I min 30 see 1 min 30 see 
1 9.00 7.75 24 ti....-___ 7.00 5.75 
6 ti  8.50 7.00 30 ti  6.50 5.50 
12 ti  8.00 6.50 36 ti  6.00 5.00 
18 ti  7.50 6.25 48 ti  . 5.50 4.75 
ID's: 50% of 1-min. May be combined with 1-minute 
and 30-seconds for frequency discount. 

WMPS 
1925 

MEMPHIS 

STONE RMPRIIIIBZNTATIVIIIIII.INC. 

CIE3C1 
A Plough, Ice. StatIon 

Media Code 4 244 7000 3.00 
Whil,S, Inc.. Radio Center. 112 Union, Memphis, 
Tenn, 38101. Phone 901-525-2663. 

I. PERSONNEL 
President-Harold R. Kreliteln. 
Vice-Pres. á Gen'l Mgr.-Allen Avery. 
Sales Manager-Wayne Hudson. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
10,500 w. days, 5,000 w. nights; 680 ke. 

Directional night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4s, 4d, 5, 6b, 8. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 20a, 225, 22b, 23a, 24a, 28a, 29a. 
Contracts: 40a. 42a, 45, 46. 47a, 48, 
Comb.; Cont. Discounts: 60a. 61b. 62b. 
Cancellation: 70a, TUC, 71a. 73a. 
lise funowizig rates are for national advertising. All 
live talent, transcribed or recorded programs, es 
transcribed or recorded announcements, produced for 
a specified trade-named product or products, by or 
for any advertiser or agency outside of a 26-mile 
radius of Memphis, shall be classed as general adver-
tising and must carry the general rate, except in 
cases wherein the product advertised does not have 
multiple distribution in the primary coverage area of 
this station, and except in cases wherein the adver-
tising is placed by and for a retailer. 

TIME RATES 
No, 30 Eff 1/1/69-Rec'd 2/3/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-Sun thru Sat 7 pm-midnight. 
B-Sun thrtt Sat midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
I MIN, ROTATING: AAA AA A B 
1 x  38 33 27 21 

52x 104x... . 37 32 26 20 

x.. . 35 30 24 18 
  . 36 31 25 19 

156 

312 X--..  364 x.  27 23 16 
520 5.  32 26 22 15   30 24 21 14 

23 20 13 
1040 x..  25 21 18 12 
Fixed position within specified 
1/2 hour. ........ - ........ -...-...-..-  44 36 31 31 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
20 sec: 70% of 1-min. 

7. PACKAGE PLANS 
SATURATION PACKAGES-1 MINTJTE 

PER WK: 6 ti 12 ti 18 tl 24 ti 30 ti 96 ti 
AAA  216 420 612 792 960 1116 
AA   186 360 522 672 810 936 
A   150 288 414 528 630 720 

Not combinable to earn frequency discounts, may be 
cross-combined to earn numerical frequency. co Multi-
producto do not combine unless purchased on 1 con-
tract thru 1 agency. 

TOTAL AUDIENCE PLAN-1 MINUTE 
PER WK: 
6 ti (2A.A.A. 2AA, 2A)._ ...... ____._-__ 144 
12 ti (4AAA, 4AA, 4A)  276 
18 ti (6AAA, 6AA, 6A)   -  396 
24 ti (8AAA, 8AA, 8A)_ .....  504 
30 it (10AAA, 10AA, 10A)  615 
36 ti (12AAA. 12A.A. 12A)- ...... -...- ...... --.- 720 

ROS SUN THRU SAT-BTA 
45 per wk. ea  20 50 per wk, ea................ 19 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
20 see: 70% of 1-min. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: 6 ti 7 ti 12 ti 14 tl 18 tl 21 'I 
AAA   276 315 504 574 702 77s 
AA .......-_   228 259 408 462 594 630 
A   198 224 360 406 504 567 

CONSECUTIVE WEEK DISCOUNTS 
13 wk-  5 26 wk-10% 2 wk-15% 

WMPS-FM 
1959 

MEMPHIS 

GEM 
A Plough, Inc. Station 

Media Code 4 244 7001 1.00 
WMPS, Inc., 112 Union Ave., Memphis. Tenn, 38101. 

Phone 901.525-2663, 
I. PERSONNEL 
President-liarold R. Krelsteln. 
Vice-Pros. & Gen'l Mgr.-Allan Avery, 
Managing Director-Aubrey GUY. 

3. FACILITIES 
ERP 6.600 w.: 97.1 me. 
Antenna ht.: 390 ft. above average terrain. 
Operating schedule:   . CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills due when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Comb.: Cont. Discounts: 62d. 
6 months' rate protection from date of rate changes. 
Rate card may be changed on 60 days notice. 
Length of commercial copy. 
1 hour  4:00 1/4 hour_________ 1:00 

1/2 hour  2:00 

TIME RATES 
Eff 6/1/68-Reed 4/24/68. 

e entire Memphis audience 

CeeIL,-- 1 

audience radion 9 1£100 ROCK M•0•11 stereo 

ASK YOUR BLAIR MAN FOR AM-FM COMBINATION RATES 

8. SPOT ANNOUNCEMENTS 
I ti 7 ti 14 ti 21 ti 28 tl 35 ti 

1 min/less.... 5.00 4.85 4.75 4.50 4.25 4.00 
8. PROGRAM TIME RATES 

Ix 13x 26x 39x 52X 
48 46 44 43 

1/2 hr  35 33 31 29 2v 
1/4 hr 20 18 17 16 )4 

WMQM 
1964 

MEMPHIS 

Media Code 4 244 7070 6» 
Dalworth Broadcasting Co., Chisca Plaza Hotel, 272 

S. Main, Memphis, Tenn. 38101. Phone 901-523-
1604. 
STATION'S PROGRAMMING DESCRIPTION 

WMQM: Programmed for adults 18 and up. 
MUSIC: ton 50 modern country and western through-
out day with air personalities. NEWS: regional at 
:55. local news at :30. Weather at :15 & :45. Au-
dience participation contests. Local 5 min sports 
shows, mobile news coverage, 30 & 60 second com-
mercials. Religious programs Sun only. Contact Rep-
resentative for further details. Itec'd 7/25/68. 

I. PERSONNEL 
President-Kurt A. Meer, 
General Manager-Eddie Steward. 
Program Director-Les Acree. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
South-11. S. Crane Company, Inc. 

3. FACILITIES 
5,000 w. days: 1480 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, lb, 4a, 5, 6a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle Rates: 20a, 220. 221), 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a. 45, 46, 48. 
Comb.; Cont. Discounts: 600. Ola, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e. 73a. 

TIME RATES 
No. 4 Eff 8/1/68-Rec'd 7/25/68. 

AA-Mon thru Fri 6-10 ant & 2-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104x 156x 208x 260x 312x 

1 min 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
30 sec.  16.00 15.00 14.00 13.00 12.00 11.00 10.00 
10 see  10.00 9.50 9.00 8.50 8.00 7.50 7.00 

7. PACKAGE PLANS 
WKLY: 10 ti 15 tl 20 ti 25 ti 30 tl 
1 min  16.00 15.00 14.00 13.00 12.00 
30 see  12.00 11.00 10.00 9.00 8.00 
10 sec  8.00 7.50 7.00 6.50 6.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  125 75 45 30 20 

WREC and WREC-FM 
1922 1967 

MEMPHIS 

CBS Radio Network 
ill KATZ RADIO 
NM WEST 

Subscriber to the NAB Radio Code 
Media Code 4 244 7140 7.00 
Cowles Broadcasting Service. Inc.. Hotel Peabody, 
Memphis. Tenn. 38101. Phone 901-525-1313. 

I. PERSONNEL 
Pres. & Gen'! Mgr.-Charles B. Brakefield, 
National Sales Mgr -Zack Hill. 
Program Director-Fred Cook. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
5,000 w.: 600 kc. Directional-night only. 
Operating schedule: 24 hours daily. CST. 
FM-ERP 100,000 w.: 102.7 me. 
Operating schedule: 6 am-midnight. CST. 
Partial simulcast operation. Simulcast 8 pm-mldnight 
Mon thru Sat; II pm-midnight Sun. For non-simul-
cast facilities see WREC-FM. 

4. AGENCY COMMISSION 
15% net station time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, lb, la. 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 106, 11b, 12b, 13b, 14b, 15a, 15d, 16. 
Basic Rates: 20a. 20b, 21a, 21b, 21d, 22a, 22b, 23a, 

23b. 24e. 25a, 33a. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47a, 49, 51b. 
Comb.: Cont. Discounts: 60a, 60c, 60d, 60e, 60f, 60h, 

60i, 610. 61h. 62h. 
Cancellation: 70b, 70e, 71a, 72, 73a, 731r. 
Prod. Services: 80. 82. 
Affiliated with CBS. 
Affiliated with Katz Radio AID. Plan. 

TIME RATES 
WREC and WREC-FM COMBINATION 

No. 32 Eff 1/1/69-Reed 1/6/69. 
G. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 5:30-10 am. 
A-Mon thru Fri 3-7 pm. 
B-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
C-All other times. 

COMBINATION AM/FM 
I MIN, PER WK: I ti 6 ti 12 ti 18 ti 24 ti 
AA   36 34 32 30 28 
A   32 30 28 26 24 
  26 24 22 20 18 
  18 17 16 15 14 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
WREC-AM only: Deduct 3.00 per spot. 

8. PROGRAM TIME RATES 
A-6 am-7 am. 
B-7 pm-6 am. 

(This listing continued en next page) 
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Memphis-W R E C and W R E C-FM-Cont'd 
AM ONLY 
CLASS A 

Ix 26x 52e 1040 156e 260x 312x 
1/2 hr. 100 95 90 80 75 70 85 
1/4 hr  60 57 54 51 48 45 42 
10 min.  55 53 50 48 45 43 40 
5 min  45 43 40 38 35 33 30 

CLASS B 
1/2 hr_.-.  60 57 54 51 48 45 42 
1/4 hr---- 40 38 36 34 32 30 28 
10 35 33 32 30 28 26 25 
5 min 30 29 27 26 24 23 21 

COMBINABILITY 
All spots, regardless of length or classification, may 
be combined for discount purposes. Programs and 
spots, however, may not be cross-combined for dis-
count purposes. 

IN. SPECIAL FEATURES 
Zero Hour-Mon thru Fri, early afternoon. A rates. 

WREC-FM 
1967 

MEMPHIS 
Media Code 4 244 7180 3.00 
Cowles Broadcasting Service, Inc., Hotel Peabody, 
Memphis, Tenn. 38101, Phone 901-525-1313. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Charles B. Brakelleld. 
National Sales Manager-Zack Hill. 
Program Director-Fred Cook. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
EltP 100,000 w.: 102.7 me. 
Operating schedule: 6 am-midnight daily. CST. 
Antenna ht.: 900 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
am-8 pm Mon thru Sat; 6 am-II pm Sun. For 
simulcast facilities see WREC. 

4 AGENCY COMMISSION 
15% net station time. 

5. GENERAL ADVERTISING See coded regulations 
See WREC listing for coded regulations. 

TIME RATES 

Sold in combination with WREC. 
See that listing for rates. 

W T C V (FM) 
1968 

MEMPHIS 

Religious 
A Sonderling Station 

Media Code 4 244 7195 1.00 
WTCV (FM), Box 12045, 2265 Central Ave., Mem-

phis. Tenn. 38112. Phone 901-278-9315. 
STATION'S PROGRAMMING DESCRIPTION 

WTCV (FM): 100% Religious format. 
MUSIC: gospel and sacred. NEWS: local and world 
wide four 5 min daily featuring UPI audio reports. 
Religious news three 2-1/2 min reports daily on 
religious activity at various churches and religious 
organizations. Special features: Christian teenager 
of week, 2 min sermonette by local area minister, 3 
min history of a local area church or religious 
organization. SPORTS: university basketball and 
professional baseball. Special programs: various com-
mercial and non-commercial syndicated shows. Live 
church broadcasts. Contact Representative for further 
details. Rec'd 3/28/69. 

I. PERSONNEL 
President-Egmont Sonderling. 
Exec. Vice-Pros. & Gen'l Mgr.-Bert Ferguson. 
Program Director-Bob McDowell. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Kansas City. St. Louis, Omaha-Eugene F. Gray Co. 
Dallas-Ed Robbins, 2601 Fidelity Union Tower. 

Dallas, Texas 75201. Phone 214-742-3879. 
3. FACILITIES 
EItl. 100,000 w. (hertz.), 25,000 w. (vert.); 104.5 mc. 
Operating schedule: 6 am-10 pm daily. CST. 
Antenna ht.: 181 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

6. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 4d. 5, 6a, 7b. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 146, 15a. 
Basic Rates: 20b. 21b, 21d, 22a, 22b, 23a, 24b, 25a, 

26, 27, 28s, 29a, 32b. 
Contracts: 40a, 41, 42a, 42e. 43. 44a, 44b, 45, 46, 

47a, 48. 49, 50, 51b. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a, 61b, 62b, 

624. 
Cancellation: 70a. 70e. 71a, 73b. 
Prod. Services: 80, 81, 82. 
Cigarette and alcoholic beverage advertising not ac-
ceptable. 

TIME RATES 
Elf 10/20/68-Reed 1/22/69. 

6. SPOT ANNOUNCEMENTS 
lx 26e 520 I04x 260x 520x 1040e 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
30 sec 6.00 5.50 6.00 4.50 4.00 3.50 3.00 
10 see: 50% of 1-min. 

7. PACKAGE PLANS 
SATURATION PACKAGES 

14 tl 21 81 42 ti 
1 min  6.00 5.50 5.00 
30 see  4.50 4.00 3.50 

B. PROGRAM TIME RATES 
lx 260 52x 1041 268e 5200 

1 hr  50.00 46.50 43.00 39.50 36.00 32.50 
3/4 hr  40.00 37.00 34.00 31.00 28.00 25.00 
1/2 hr  30.00 28.00 26.00 24.00 22.00 19.00 
1/4 hr  15.50 14.50 13.50 12.40 11.50 10.50 
5 min  10.00 9.50 9.00 8.50 8.00 7.50 

MILAN (1 AM; 1 FM) 
Gibson County-Map Location B-4 

See SltDS consumer market map and data at begin-
ning of the State. 

WKBJ 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 244 7210 8.03 
West Tennessee Broadcasting Co., Box 230, Hwy. 

70A, Milan, Tenn. 38358. Phone 901-686-2481. 

I. PERSONNEL 
Station Manager-Bill Haney. 
Program Director-Larry IL Dunphy, 

2. REPRESENTATIVES 
Memphis. Atlanta, Dallas-C. K. Beaver & As-

sociates. Inc. 
Philadelphia, New York. Chicago-Continental Radio 

Sales. 
3. FACILITIES 

1.000 w. days; 1600 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la. 3h. 3d, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10e. lle. 12e, 13e, 15a, 15b. 
Basic Rates: 20a, 21a, 22b, 24b, 25e. 26, 28b, 29e, 

29a, 30. 
Contracts: 40a. 44a. 44b. 51a 
Comb.: Cont. Discounts: 60a, 61a, 61b, 631. 
Cancellation: 71b. 72. 
Prod. Services: 82. 
Member: Southeastern Key Market Network, National 
AgRadio Groups, Inc. 

TIME RATES 
F.ff  Reed 4/28/69-

6. SPOT ANNOUNCEMENTS 
lx 13e 26e 52x 104x 156+ 

1 min  2.00 1.75 1.60 1.50 1.40 1.25 
8. PROGRAM TIME RATES 

lx I3x 260 52e I04x 
1 hr  29.40 27.50 25.25 23.25 21.50 
1/2 hr  19.40 16.50 14.75 13.75 12.50 
1/4 hr  9.40 8.15 7.50 7.00 6.115 
5 min_ .....  6.65 5.90 5.25 5.00 4.25 

WKB J-FM 
1964 

Subscriber to the NAB Radio Code 
Media Cede 4 244 7211 6.00 
West Tennessee Broadcasting Co., Bor 230, Hwy. 

70A, Milan, Tenn. 38358, Phone 901-686-2481. 
I. PERSONNEL 
Station Manager-Bill Haney. 
Prograrn Director-Larry H. Dunphy. 

2. REPRESENTATIVES 
Memphis, Atlanta, Dallas-C, K. Beaver & Asso-

ciates, Inc. 
Philadelphia, New York, Chicago--Continental Radio 

Sales. 
3. FACILITIES 
ERP 28.500 w.: 92.3 inc. 
Operating schedule: 8 am-10 pm daily. CST. 

4. AGENCY COMMISSION 
15% time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See WKBJ listing for coded regulations. 

TIME RATES 
El! Rec'd 4/28/69. 

6. SPOT ANNOUNCEMENTS 
Ix Ile 26x 52e 104e 156+ 

1 min.-----..... 2.00 1.75 1.60 1.50 1.40 1.25 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
75.00 41.00 24.00 19.75 15.50 

13 x  70.00 38.00 22.00 18.00 14.00 
26 x  65.00 35.00 20.00 16.25 12.50 
52 x  60.00 32.00 18.00 14.50 11.00 

MILLINGTON 
Shelby County-Slap Location A-5 

See SltDS roneumer market map and data at begin-
ning of the State. 

WGMM 
1962 

Media Code 4 244 7280 1.00 
Millington Broadcasters, Plaza Shopping Center, Mil-

lington, Tenn. 38053. Phones 901-872-3396, 7. 

I. PERSONNEL 
Owners-Al Crain, Gary L. Acker. 

3. FACILITIES 
500 w. days; 1380 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a. lb, 4a, 4e, 5, 6a, lb. 8. 
Rate Protection: 15b. 
Basic Rates: 200. 228, 22b, 23a, 24a. 25a. 26, 28a. 
Contracts: 45, 46, 48. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 61e. 62b, 62e. 
Cancellation: 71a. 730. 
15 minute program-3:00 commercial limitation. 
Affiliated with American Entertainment Network. 
Affiliated with KBS. 

TIME RATES 
Rates effective July 1, 1965. 
Rates received July 1. 1965. 

Class AA-6:00-9:00 am, 4:00 pm-sign-off Mon thru 
Fri. 
Class A-9:00 am-4:00 pm Mon thru Fri; all day 
Sat and Sun. 

6. SPOT ANNOUNCEMENTS 
I 51INUTE 

1-13 wks 26 wks 
Class Class Class Class 

PER MO: AA A AA A 
1-20 ti  5.00 3.50 4.50 3.25 
21-50 ti  4.50 3.25 4.20 3.00 
51-100 ti  4.00 3.00 3.80 2.80 
30/20 seconds-75% of 1-minute rate. 
JO seconds-50% of 1 minute rate. 

8. PROGRAM TIME RATES 
CLASS AA 
1 hr 1/2 hr 1/4 hr 10 min 

1 ti  50.00 30.00 18.00 14.00 
13 ti  47.50 28.50 17.10 13.30 
26 ti  45.00 27.00 16.20 12.60 
52 ti  40.00 24.00 14.40 11.20 

MORRISTOWN (2 AM; 1 FM) 

52 wks 
Class Chas 
AA A 
4.00 2..00 
3.75 2.80 
3.50 2.50 

TENNESSEE 
I. PERSONNEL 
President-George R. Guertin. 
General Manager-W. It. Holland. Jr. 

3. FACILITIES 
ERP 3.000 w.; 95.9 me. Stereo. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht.: 156 ft. above average terrain. 

4. AGENCY COMMISSION 
5 min 15% on time; no cash discount. 
12.00 5. GENERAL ADVERTISING See coded regulations 
10.00 See WIITN listing for coded regulations. 
8.00 TIME RATES 
6.50 Eft- Itec'd 6/5/67. 

6. SPOT ANNOUNCEMENTS 
1 min  3.00 

10. SPECIAL FEATURES 
5-min Newscasts-10-see open and close, 1-min com-
mercial, (8, 9, 10, 11 & 11:55 only), ea-_-___. 5.00 

Humblen County-Map Location K-4 
See SltDS consutner market map and data at begin-
sing of the State. 

WCRK 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 244 73502.00 
WCRIZ, Inc.. Radio Center. Morristown, Tenn. 37814. 
Phone 615-586-9101. 

I. PERSONNEL 
Manager-Howell Ashford. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1.000 so. days. 500 w. nights; 1150 hr. Directional. 
Operating schedule: 5:00 am-11:00 PM EST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 40, 5, 6a, 8. 
Basic Rates: 22a 23a, 25a, 29a. 
Contracts: 40a. 47a. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with KBS and MBS Radio Networks. 

TIME RATES 
Rates effective September 15. 1947. (Card No. L) 

Rey, reed October 17. 1957. 
6. SPOT ANNOUNCEMENTS 
1 minute: 
I time  5.00 104 times  4.00 

13 times  4. 75 260 nines 3.75 
26 times  4.50 520 times  3.50 
52 times  4.25 

WMTN 
1957 

Subscriber to the NAB Radio Code 
Media Cede .4 244 7420 3.00 
East Tennessee Broadcasting Corp.. W. Economy Rd.. 
Morristown, Tenn. 37814. Phone 615-586-7992, 

I. PERSONNEL 
President-George Guertin. 
General Manager-Bill Holland. 
Program Director-Jim Potts. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
5.000 w. days: 1300 Ice. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 4o, 4d, 5, 6a, 7b. 8, 
Rate Protection: 10g, 11g, 12g. 13g. 14g. 
Basic Rates: 2113. 23a, 25e, 26. 
Contracts: 40a, 44b, 45, 46. 47e. 
Comb.: Cont. Discounts: 60f. 
Affiliated with NAS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft' Reed 2/24/69. 
6. SPOT ANNOUNCEMENTS 
PER YR: 52x 104x 156e 260x 312x 520e 
1 min  3.00 2.50 2.40 2.30 2.20 2.10 2.00 

7. PACKAGE PLANS 
PER WE, EA, I MIN: 
1 ti  5.00 25 ti 2.30 
5 ti  4.00 30 ti  2.20 
10 ti  3.00 35 ti.    2.10 
15 ti.  2.75 40 ti 200 
20 ti  2.40 50 tL  1.90 
20/30 sec: 70% of 1-min. 10 sec: 50% of 1-min. 
10-second ID's combinable with other spots at ratio 
of 2 ID's to 1 minute or station break. 

W M T N-FM 
1964 

Subscriber to the NAB Radio Code 
Media Code 4 244 7421 1.00 
East Tennessee Broadcasting Corp., Box 70, Morris-

town, Tenn. 37814. Phone 815-588-7993. 

"The Finest Sound In Town.,." 

MOUNTAIN CITY 
Johnson County-Map Location M-3 

See SRDS consumer market map and data at beginning 
of the State. 

WMCT 
1967 

Media Code 4 244 7456 7.00 
Johnson County Broadcasting Co.. Inc.. Box 78. 
Mountain City, Tenn. 37683. Phone 727-6701. 

I. PERSONNEL 
President-Thomas Atkinson. 
Station Manager-Frances Anne Atkinson. 
Engineer-Hugh Shoun. 

3. FACILITIES 
500 w. days; 1390 kv. Non-directions]. 
Operating schedule: 6 ant-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 3b, 3d, 5, Ca, 8. 
Basic Rates: 20b, 21b, 21e, 22a, 23a, 29a, 296. 30. 

33h. 
Contracts: 44a, 44b, 46, 51b, 51e. 
Comb.: Cont. Discounts: 601, 62d. 
Cancellation: 71a, 72, 73a, 
Prod. Services: 81, 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAMS' 

No. 1 Eff I2/1/67-Reed 6/28/68. 
G. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
1 x  4.00 3.00 78 x  2.80 2.10 
13 x  3.80 2.85 104 x  2.60 1.95 
26 x  3.60 2.70 130 x  2.40 1.80 
39 x  3.40 2.55 260 e  2.20 1.65 
52 x  3.20 2.40 520 x  2.00 1.50 
6"   

7. PACKAGE PLANS - 
ROS 

(To be run within 1 week) 
10 tI 15 tl 20 11 25 01 30 81 60 ti 

1 min............ 2.50 2.35 2.20 2.10 2.110 1.85 
30 see  2.10 1.95 1.85 1.75 1.65 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  40.00 24.00 16.00 12.00 
13 x  38.00 22.80 15.20 11.40 7.60 
26 x  36.00 21.60 14.40 10.80 7.20 
39 x  34.00 20.40 13.60 10.20 6.80 
52 x  32.00 19.20 12.80 9.60 6.40 
65 x  30.00 18.00 12.00 9.00 6.00 
78 x  28.00 16.80 11.20 8.40 5.60 
104 x.  26.00 15.60 10.40 7.80 5.20 
130 x  24.00 14.40 9.60 7.20 4.80 
260 x  22.00 13.20 8.80 6.60 4.40 
520 x  20.00 12.00 8.00 6.00 4.00 

MURFREESBORO (2 AM; 1 FM) 
Rutherford County-Map Location F-5 

Bee MUM consuiner market map and data at begin-
7811x fling of the State. 

WGNS 
1946 

Media Code 4 244 7490 6.00 
Regional Broadcasting Corp., 306 S. Church, Mur-

freesboro, Tenn. 37130. 
I. PERSONNEL 
President-William R. Vogel. 
General Manager-Monte Hale. 
Assistant Manager-Nell Lancaster. 

3. FACILITIES 
1,000 vv.; 1450 he. Non-directional. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0 net charges for time; payable when rendered. 

(This listing continued on next page) 
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TENNESSEE 

Murfreesboro-W G N S-Continued 
5, GENERAL ADVERTISING See coded regulations 

General: la. 28. 3e, 3b. 4e, 4d, 5, 6a, 71). 8. 
Rate Protection: 10a, lia. 
Basic Rates: 20a. 22e, 22b, 23e, 24e. 246, 28b, 29a. 
Contracts: 40e. 42b, 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 60a, 61e. 6113, 61e. 62b. 
Cancellation: 70a. 70e, 71e. 73e. 
Affiliated with Kits and MRS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Elf 2/1/68-Reed 2/2/68. 

6. SPOT ANNOUNCEMENTS 
I min I min 

1 X  4.00 156 x  3.00 
13 X.  3.80 260     2.80 
26 x  3.60 312 x. 60 
52 x  3.40 624 x  2.40 
104 x  3.20 

WMTS 
1953 

R1AB 

Subscriber to the NAB Radio Code 
Media Code 4 244 7560 6.00 
WMTS, Inc.. 915 N. W. Broad St., Murfreesboro, 

Tenn. 37130. Phone 615-893-6611. 
STATION'S PROGRAMMING DESCRIPTION 

WMTS: MUSIC: country and western and gospel. 
NEWS: 5 min on hour, headlines on half-hour. 3 
mobile news units. UPI wire and audio. SPORTS: 
coverage of local high school and college. Farm and 
markets on regularly. Rec'd 8/11/67. 

I. PERSONNEL 
President-Mary Reeves. 
Vice-Pres. & Gen'l Mgr.-Tom Perryman. 

3. FACILITIES 
5.000 w. days; 810 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast during news-
casts at :60 and :30. For non-simulcast facilities 
see WMTS- FM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a. 3b. 4e. 41, 5, 6a, 71). 8. 
Rate Protection: 10b. 11b, 12b. 
Basic Rates: 20e. 22a. 22b, 23e. 24b. 28e. 29a. 
Contracts: 40e. 45. 46, 48. 
Comb.: Cont. Discounts: 60e. 61e. 62b. 
Cancellation: 70e. 70e. 71a. 73e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/68-Rec'd 1/4/68. 
6. SPOT ANNOUNCEMENTS 

30 DAYS: Flat 10 ti 25 01 50 ti 100 ti 150 ti 
1 min........, 3.50 3.00 2.75 2.25 2.00 1.75 
30 sec..._....... 2.65 2.35 2.10 1.75 1.50 1.30 
10 see: 60% of 1-min. 

8. PROGRAM TIME RATES 
lx 26e 52e 104x 156x 260e 312x 

1 hr___. ..... 50.00 45.00 40.00   
1/2 hr  35.00 30.00 26.00   
1/4 hr  17.00 16.00 15.00 14.00 13.00 ¡Fat 12.00 
5 min  10.00 9.00 8.00 7.00 6.50 6.00 5.00 
2 min  7.00 6.00 5.00 4.00 3.00 ... . ....   

10. SPECIAL FEATURES 
AM/FM SIMULCAST NEWSCASTS 

News at :60 and :30-AM rates plus 50%. 

WMTS-FM 
1963 

R A113 

Media Code 4 244 7561 4.00 
WMTS, Inc., Box 860. 915 N. W. Broad St., 

Murfreesboro. Tenn. rm. Phone 615493-6611. 
STATION'S PROGRAMMING DESCRIPTION 

WMTS-FM: MUSIC: middle-of-the-road and general 
pop, from tape and album library, original arrange-
ments from big band era. NEWS; on hour. Rec'd 
8/11/67. 

I. PERSONNEL 
President-Mary Reeves. 
Vice-Pres. & Gen'l Mgr.-Tom Perryman. 

3. FACILITIES 
ERP 3.500 w.; 96.3 mc. 
Operating schedule: 6:00 am-midnight. CST. 
Antenna ht.: 250 ft. above average terrain. 
Partial simulcast operation. For simulcast facilities 
see WMTS. 

4. AGENCY COMMIS:isms 
None: all rates net to station. 

S. GENERAL ADVERTISING See ended regulations 
See WMTS listing for coded regulations. 

TIME RATES 

75% of AM rates. 

NASHVILLE (8 AM; 4 FM) 
(including Madison) 
Davidson County-Map Location E-4 

See SUDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidatod 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine entent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WENO 
1957 

MADISON 

STONE RIEPRIMNTATIVIMINC. 

e 
Media Code 4 244 7630 7.00 
Central Broadcasting Corp., Box 5236, Nashville. 

Tenn. 37115. Phone 615-895-5401. 

I. PERSONNEL 
President-IL C. (Cal) Young, Jr. 
General Manager-Ed Jenkins. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5,000 w, days, non - directional; 1,000 w. nights. 

directional; 1430 kc. 
Operating schedule: 5:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e, lb, 4e. 4d, 5. 6e. 8. 
Rate Protection: 10b, 11h, 12b. 
Basic Rates: 22e. 22b, 23e. 24b, 25e. 26. 28e, 29e. 
Contracts: 40e. 45, 46. 47a. 
Comb.: Cont. Discounts: 60b. 60k, 61e. 61h. 62b. 
Cancellation: 70e. 70e. 71a. 73e. 

TIME RATES 
Rates effective July 1. 1965. 
Rates received June 28. 1965. 

Class AAA-6:00-9:00 am and 4:00-7:00 pm Mon 
thru Sat. 
Class AA-9:00 am-4:00 pm Mon thru Sat; 6:05 am-
7:00 pm Sun. 
Class A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 20/30 

1 min sec 10 sec 
7.50 

52 ti  14.00 10.50 7.00 
156 ti  13.00 9.75 6.50 

9.00 6.00 
312 ti._ . 11.00 8.25 5.50 
520 ti  . 10.00 7.50 5.00 
1040 ti 9.00 6.75 4.50 

CLASS AA 
1 ti....._.._ - 14.00 10.50 
52 ti 13.00 9.75 

9.00 
8.25 
7.50 
6.75 
6.00 

312 ti  10.00 
520 ti ..... ..... .....   9.00 
1040 ...... ........... _   8.00 

CLASS A 
1 ti   7.50 

260 ti  6.00 
312 ti_ 5.50 
520 ti 5.00 
1040 ti ......... .......   4.50 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WIC: 1 min 
12 ti (4AAA, 4AA., 4A). 116.00 
18 ti (6AAA, 6AA, 6A.) ..... _.._ 159.00 
"4 ti (8AAA fiAA 8A)  192.00 
36 ti (12AAA, 12AA. 12A)..._  258.00 

SATU1LATION PACKAGES 
CLASS AAA 

12 ti 13.00 
18 ti 12.00 

12 ti.___..._........................_........ 12.00 
18 ti. - 11.00 

al§i'l 
12 ti    6.50 4.90 3.25 
18 U. 6.00 4.50 3.00 
24 ti 5.50 4.10 2.75 
36 U.  _ ....... _.. .. _._... 5.00 3.75 2.50 
Saturation Packages may be cross combined to earn 
numerical frequency. Not subject to Retroactive dis-
counts. 

5.65 
5.25 
4.90 
4.50 
4.10 
3.75 
3.35 

20/30 
See 
87.00 

119.10 
144.00 
193.20 

7.00 
6.50 
6.00 
5.50 
5.00 
4.50 
4.00 

3.75 
3.50 
3.25 
3.00 
2.75 
2.50 
2.25 

10 sec 
58.00 
79.50 
96.00 

129.00 

WK DA 
1946 

NASHVILLE 

9.75 
9.00 
8.25 
7.50 
9.00 
8.25 
7.50 
6.75 

The Eastman Station 
• 

6.50 
6.00 
5.50 
5.00 
6.00 
5.50 
5.00 
4.50 

Chatham Corporation 
Media Code 4 244 7700 8.00 
WEDS. Broadcasting Company. Inc., 1202 Stahlman 

Bldg.. Union St., Nashville, Tenn, 37203. Phone 
615-254-1355. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Richard C. Huckaba, Jr. 
Program Director-Al Adams. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 kc. 
Non-directional. 

Operating schedule: 24 hours daily. CST. 
4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3e, 3e. 3d, 4e, 5, 6a, 7b, 8. 
Rate Protection: 11b, 12b, 13b. 
Basle Rates: 20b. 21a, 21b, 23e, 24a, 24e, 26, 134. 
Contracts: 40e. 46, 49, 51c. 
Cancellation: 71e, 72. 
Affiliated with The Eastman Network 

TIME RATES 
Rates effective September 1, 1964. 
Card received August 4, 1964. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(6:00-10:00 am and 3:00-7:00 Dm Mon thru Sat) 
PER WE: 
Fixed Position or less than 6 ti per wk, ea.... 40.00 
6 ti    38 00 
12 ti...   35.00 
18 tL   33.00 

DAY & NIGHT TIME 
(10:00 am-3:00 pm and 7:00-10:00 pm Mon 

thru Sat) 
Fixed Position or less than 6 ti per wk, ea.... 36.00 
6 tL  32 00 
12 ti._   31.00 
18 ti._   30.00 

ALL OTHER TIMES 
Fixed Position or less than 6 ti per wk, ea.... 30.00 
6 ti  25 09 
12 ti   23.00 
18 tL-     22.00 
20-seconds-80% of applicable 1-minute rate. 
10-seconds-50% of applicable 1-minute rate. 
5-minutes-1-1/2 times applicable 1-minute rate. 

DISCOUNTS 
26 consec wk  4% 52 comes 8% 
Minimum wkly ached of 6 1-min spots 6 am-12 mid. 
Mon-Sun necessary to maintain come wk advertising. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots-6:00-10:00 am Mon thru Sat. 
6 spots-3:00-7:00 pm Mon thru 3at. 
4 spots-7:00-10:00 pm Mon thru Sat. 
4 spots-10:00 am-3:00 pm Sat. 
4 spoU-noon-7:00 pm Sun. 
24 1-minute announcements per wk (26.00 ea) 624.00 

PERSONALITY PLAN 
Mon thru Sat: 
Per wit: 

opale-6:08-10:00 am. 
spots-10:00 am-noon. 
spots-noon-3:00 pm. 
spots-3:00-7:00 pm, 
spots-7:00 pm-midnight, 
n: 
spots-noon-8:00 pm. 
6 1-minute announcements per wk (23.00 ea) 828.00 

All announcements and packages, except Family Plan 
and Personality Package are combinable for frequency 
discounts. 

W K D A-FM 
1962 

NASHVILLE 

Stereo 
135 FMD 

Media Code 4 244 7701 6.00 
Hickory Broadcasting Corp., 1202 Stahlman Bldg., 
Union St., Nashville, Tenn, 37201. Phone 815-
254-0511. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Richard C. Huckaba, Jr. 
Program Director-Al Adams. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
ERP 19,400 w.; 103.3 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 229 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time charge: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WKDA listing for coded regulations. 

TIME RATES 
No. 1 Eff 9/1/66-Rec'd 12/7/66. 

AA-6 pm-midnight. 
A-Midnight-6 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
I wk 13 wk 26 wk 39 wk 52 wk 

1 min.  5.00 4.50 4.00 3.50 3.00 
30 sec  3.50 3.15 2.80 2.45 2.10 
15 sec.  2.50 2.25 2.00 1.75 1.50 

CLASS A 
1 min  4.00 3.50 3.00 2.50 2.00 
30 sec  2.80 2.45 2.10 1.75 1.40 
15 sec  2.00 1.75 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 280 91e 182e 2730 364e 
1/2 hr  25 00 24.00 21.75 19.50 17.25 15.00 
1/4 hr  17.00 16.00 14.50 13.00 11.50 10.00 

CLASS A 
1/2 22.50 21.75 19.50 17.25 15.00 12.75 
1/4 hr  15.00 14.50 13.00 11.50 10.00 8.50 

WLAC 
1926 

NASHVILLE 

CBS Radio Network 
lilAKATZ RADIO 
1121 EAST 

RAB 

Subscriber to the NAB Radio Code 
Media Code 4 244 7770 1.00 
Life and Casualty Insurance Co. of Tennessee, 161 

4th Ave. N.. Nashville. Tenn. 37219, Phone 615-
256-0161. TWX 615-244-1049. 

STATION'S PROGRAMMING DESCRIPTION 
WLAC: Programmed for general interest. 
6-10 am continuing news, middle-of-the-road, heli-
copter traffic reports, comedy, service announcements. 
10-11 am network. 11 am-2 pen talk program with 
local personality, panel discussion, telephone call-in, 
2-5:30 pm news each half hour, middle-of-the-road 
music, helicopter traffic reports, service announce-
ments, 5:30-7 pm news, sports reports. editorials. 7 
pm-3 am rhythm and blues music, regional and na-
tional news, weather and service announcements, 3-6 
am farm, country and western music, market and 
weather reports, interviews. Contact Representative 
for further detalls. Rec'd 4/30/69. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr.-James M. Ward. 
Vice-Pres. & Sales Mgr.-E. G. Blackman. 
Program Director-Hale Hensley. 

2. REPRESENTATIVES 
Katz Radio, East. 

3. FACILITIES 
50,000 w.; 1510 ke. Directional-night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; payable upon receipt. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e, 3d, 4a, 4d, 5, 6a. 
Rate Protection: 10b. 11h, 12b, 13b. 14h. 15d. 
Basic Rates: 20b, 210. 21b, 22a, 23e, 236, 25e. 26, 

28a, 28e. 29a. 30. 31. 
Contracts: 40a, 41. 420, 42e, 43, 44e, 44b, 45, 49, 

47e, 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 600. 604. 60e, 130f, 60x, 

601, 61e. 
Cancellation: 71a, 73e, 73b. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 15 Elf 12/1/68-Rec'd 11/13/68, 

Rev. 1/8/69-Reed 1/13/69. 
6. SPOT ANNOUNCEMENTS 
.AA-Mon thru Fri 6-10 am, 4-7 pm & 1-6 am. 
A-Mon thru Fri 10 am-4 pm; Sat & Sun 6 am-
7 pm. 

AM/FM COMBINATION 
PER WK, I MIN: I ti 601 12 tl 18 01 24 ti 
AA   25 24 23 22 21 
A   22 20 19 18 17 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
AM ONLY 

Deduct 5.00 Per spot from combined AM/FM rates. 
7. PACKAGE PLANS 

AM/FM COMBINATION 
TOTAL AUDIENCE PLANS 

PER WK: 12 01 18 ti 24 ti 
TAP I (1/2 AA, 1/2 A)    228 324 408 
TAP II (1/3 AA, 2/3 A)  216 306 384 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
AA-Sun thru Sat 5 pm-1 am. 
A-All other times. 
Nighttime-Sun thru Sat 7 Pm-1 am. 

CLASS AA 
PER YR: lo 13e 26e 52e 104x 260e 
1 tir..........._...... 150 145 135 130 125 120 
1/2 hr  115 110 105 97 95 90 
1/4 hr  90 85 80 75 70 65 
10 min  65 63 62 60 57 55 
5 mitt..  42 41 40 39 37 35 

CLASS A 
1 hr.................,  115 110 105 100 95 90 
1/2 hr 75 70 65 63 60 57 
1/4 hr 50 47 45 42 40 36 
10 min  35 33 31 29 27 25 
5 min  25 24 23 22 21 20 

ROTATION PLAN 
10-minute program segments rotating between 8 pm 
and midnight, 1 per day Mon thru Fri, per wit 275. 

AM ONLY 
PER YR: lx 156x 260e 520e 1000x 
Nighttime   30 28 27 26 25 

COMBINABILITY 
All AM/FM spots, regardless of length or classifi-
cation, may be cross-combined for discount purposes, 
as long as spots of each length are properly dis-
tributed by time classifications. Spots and program 
units may not be combined for discount purposes. 
AM only schedule is similarly combinable. 

W LA C-FM 
1953 

NASHVILLE 

Stereo 
Ellg FIMO 

Subscriber to the NAB Radio Code 
Media Code 4 244 7771 9.00 
Life and Casualty Insurance Co. of Tennessee, 161 

4th Ave., N., Nashville, Tenn, 37219. Phone (315-
255-3421. 
STATION'S PROGRAMMING DESCRIPTION 

WLAC-FM: Programmed for general interest. 
AIR PERSONALITIES handle all segments. MUSIC: 
popular music, mostly middle-of-the-road, with cur-
rent hits and standards. Network news each hour at 
15 min after hour 7:15 am-10:15 pm. COMMERCIAL 
POLICY: 8 minutes per hour. Contact Representative 
for further details. Rec'd 4/30/69. 

I. PERSONNEL 
Manager- James M. Ward. 
Sales Manager-E. G. Blackman. 
Program Director-Forrest McBride. 

2. REPRESENTATIVES 
Katz Radio, East, 

3. FACILITIES 
ERP 100,000 w. (hortz.). 100,000 w. (vert); 105.9 mc. 

Stereo. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WLAC listing for coded regulations. 
Sold in combination with AM. See that listing for 
rates. 
Affiliated with American FM Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 4 Elf 12/1/68-Reed 11/20/68. 
6. SPOT ANNOUNCEMENTS 

le 52e 104x 260e 
1 min ..... _ ....... ........... 10 8 7 6 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

COMBINABILITY 
All FM daytime spots, regardless of length or classi-
fication, may be cross-combined for discount purposes, 
as long as spots of each length are properly dis-
tributed by time classifications. Spots and program 
units may not be combined for discount purposes. 
For Alf/FM Combination. see WLAC. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x   75 60 50 

WMAK 
1048 

NASHVILLE 

e 
Media Code 4 244 7910 3.00 
Mooney -  WMAK, Inc., Exchange Bldg., Nashville, 

Tenn. 37219. Phone 615-255-3536. 
I. PERSONNEL 
President-George P. Mooney. 
General Manager-W. P. (Pat) Poore, Jr. 
Commercial Manager-Jerry Adams. 

2. REPRESENTATIVES 
McGarren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w.; 1300 kc. Directional-night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e, 2b. 3e. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21b. 21c, 22a, 22b, 23e, 23b. 

24e, 24b, 24e. 255, 27, 28e, 29a, 30, 
Contracts: 40a 41, 44b, 45, 46, 50, 51a. 51e. 

(This listing continued on next palle) 
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Nashville-W M A K-Continued 
Comb.; Cont. Discounts: 60a. 62b. 
Cancellation: 700. 70e, 710, 72, 73b, 
Prod. Services: 80. 81. 82. 
Affiliated with SIBS. 

TIME RATES 
Elf 4/1/69-Reed 2/28/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 5-6 am, 10 am-3 pm & 7 pm-
midnight; Sun 9 am-midnight. 
A-Mon thru Sat midnight-5 am; Sun midnight-9 am. 

8. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: •I ti 6 tl 12 ti 18 ti 24 tl 30 tl 
AAA   40.00 36.00 34.00 32.00 30.00 28.00 
AA.   36.00 32.00 30.00 28.00 26.00 24.00 
A   18.00 16.00 15.00 14.00 13.00 12.00 

20/30 DS 
32.0E1 28.80 27.20 25.60 24.00 22.40 

AA   28.80 25.60 24.00 22.40 20.80 19.20 
A   14.40 12.80 12.00 11.20 10.40 9.60 

10 SECONDS 
AAA   20.00 18.00 17.00 16.00 15.00 14.00 
AA   18.00 16.00 15.00 14.00 13.00 12.00 
A   9.00 8.00 7.50 7.00 6.50 6.00 
(.) Fixed position. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

AAA   5 10 15 
AA   5 10 15 
  2 4 6 

1 min, ea  28.00 24.00 22.00 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
No other discounts applicable to TAP Plan. 
ROS in respective time classifications. Preferences 
granted subject to time available. 

WNAH 
1949 

NASHVILLE 
Media Code 4 244 7980 6.00 
Hermitage Broadcasting Corp., Hermitage Hotel. 

Nashville, Tenn. 37219. Phone 615-254-7611. 
I. PERSONNEL 
Gen'l & eral hign-Van T. Irwin, Jr. 
Program Director-Hoyt Carter, Jr. 

3. FACILITIES 
1.000 w. days; 1360 kg. 
Non-directional. 

Operating schedule. 8:80 am-local sunset. CST. 
4. AGENCY COMMISSION 

15e,. on time and talent: no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: le. 3a, 36. 4b, 4d, 5, 6a. 71). 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. 
Basic Rates: 20a. 22a, 22b, 23a, 24a. 25a, 26, 28a. 

29a. 
Contracts: 40a. 42a. 46. 
Comb.: Cont. Discounts: 606, 60k, 61b. 61e. 62b. 
Cancellation: 700. 70c. 71a. 73a. 
Affiliated mith KI3S and NAS Radio Networks. 
Affiliated with American Entertainment Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 11/1/66-Reed 12/27/66. 
6. SPOT ANNOUNCEMENTS 

lx 52x 104e 260e 365e 
1 min  3.50 3.25 3.00 2.75 2.50 
30 sec  2.80 2.60 2.40 2.20 2.00 
10 sec  2.10 1.95 1.80 1.65 1.50 

8. PROGRAM TIME RATES 
I x 26e 52e 104e 260e 

71.25 67.50 63.75 60.00 
35.63 33.75 31.88 30.00 
17.31 16.88 15.94 15.00 
11.87 11.25 10.62 10.00 
5.94 5.63 5.31 5.00 

1/2 hr  37.50 
1/4 hr  18.75 
10 min  12.50 
5 min  6.25 

10. SPECIAL FEATURES 
Religious programs at 260e rate on open contract 
basis. 

WS IX 
1927 

NASHVILLE 

/ RADIO BALES 

e 
Subscriber to the NAB Radio Code 

Media Code 4 214 8050 7.00 
General Electric Broadcasting Co.. Inc., 441 Mur-

freesboro Rd., Nashvilleeenn. 37210. Phone 615-
255-5431. TIVX 810-371-1943. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-A. Donovan Faust. 
Mgr. & Sales higr.-Paul L. Ruble. 
Promotion Manager-Sam Smote. 

2. REPRESENTATIVES 
Arco Radio Sales. 

3. FACILITIES 
5.000 w.; 980 ke. Directional-night only. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: In. 2b, 3a, 4a. 4d, 5, 6b, 7b, 8. 
Rate Protection: 15e. 11c. 12e. 13e, 14e. 
Basle Rates: 20b. 21b. 21d, 23b, 25a, 290. 29a, 33a. 
Contracts: 40a. 41, 44b, 46, 51b. 
*cab.; Cont. Discounts: 60a, 60g. 61a. 
Cancellation: 70a, 70d, 71a, 72, 73a. 
Prod. Services: 00. 81. 82. 
TV facilities: WSIX-TV. 
Affiliated with American Information Network. 

TIME RATES 
WSIX/WSLX-FM COMBINATION 
No. 15 Eff 1/1/69-Rec'd 1/2/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 6 am-7 Pm. 
B-Dally 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE WEEKLY FREQUENCY PLANS 

PER WK: PER YR: AAA AA A B 
I ti Fixed.. ..... ..... 55 50 45 30 
3 ti 26 x 50 46 42 28 
611 52 ..... 48 44 40 26 
9 ti 104 x. 46 42 38 24 

PER WK: PER YR: AAA AA A B 
12 ti 156 x  44 40 36 22 
15 11 208 x  42 38 34 20 
18 01 312 x.  40 36 32 19 
21 ti 520 x  38 34 30 18 
24 ti 780 x  36 32 28 17 
30 ti 1040 x  34 30 26 16 
30/20 sec: 80% of applicable I-min. 
10 sec: 50% of applicable 1-min. 

AM ONLY 
10% discount combination rates. 

7. PACKAGE PLANS 
1-MINUTE CONVERTIBLE DEBENTURE PLANS 
PER WK: Per wk 
3 ti (1AAA, IAA, 1A)  135 
6 ti (2AAA, IAA, 3A)  240 
9 ti (3AAA, 2AA, 3A, 1B)  325 
12 ti (3AAA 3AA, 3A, 3B)  385 
15 0.1 (3AAA 4AA, 5A, 3B)  445 
18 ti (4AAA 5AA, 5A. 413).   500 
21 ti (5AAA 6AA, 6A, 4B).....,  555 
24 ti (6AAA 
30 ti (8AAA 8AA, 9A, 5B)  695 
Convertible Debenture Plans convert as follows: 
Higher to Lower-each AAA and/or AA spot equal 
to 2 A spots: each A spot equal to 2 B spots. 
Loner to Higher-3 B spots equal to 2 A spots; 3 A 
spots equal to 2 AAA or AA spots. 

COMBINABILITY 
Weekly Frequency Plan spots in designated classifi-
cations may be added to Convertible Debenture Plans 
at applicable rates and are fully convertible. Annual 
Frequency Discounts do not apply. 

WS I X-FM 
1948 

NASHVILLE 
Subscriber to the NAB Radio Code 

Media Code 4 244 8051 5.00 
WSIX, 441 Murfreesboro Rd., Nashville, Tenn. 37210. 

Phone 615-255-5431, TWX 810-371-1943. 
I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Ifgr.-A. D. Faust. 
Mgr. & Sales Mgr.-Paul ltuhle. 
Promotion Manager-Sam Somora. 

3. FACILITIES 
ERP 100,000 re. (hertz.), 100,000 w. (vert.); 97.9 

me. Stereo. 
Operating schedule: 7 am-midnight. CST. 
Antenna ht.: 1,110 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no each discount. 

5. GENERAL ADVERTISING See ceded regulations 
See WSLX listing for coded regulations. 
TV facilities: WSIX-TV. 

TIME RATES 

FM only: 50% of Alf/FM Combination rates. 

WSM 
1925 

NASHVILLE 

Subscriber to the NAB Radio Code 
Media Code 4 244 8120 8.00 
WSM, Inc., Box 100, Nashville. Tenn. 37202. Phone 

615-291-4444. TWX 810-371-1148. 
STATION'S PROGRAMMING DESCRIPTION 

WSM: Programmed for general interest. 
NEWS: half hour 5-10 am, 4-7 pm. News on hour, 
24 hours. Entertainment country music, 2 men, 
talent interviews 12M-6 am, 10:15 am-noon. Farm 
6-7 am, 2 men interviews, markets. Entertainment 
7-10:30 am, live music, popular, 10 man orchestra, 
guest Interviews. RELIGIOUS: 12:30-1 pm. Enter-
tainment 11-11:30 am, country music, guest talent 
interviews. Farm 11:30 am-12:30 pm. Entertainment 
1-5:30 pm, popular music, features, guest interviews. 
Nems 5:30-6:45 pm, network, local business, sports. 
13 man news staff. Entertainment 6:45-10 pm, point-
lar musk, features. 6 personalities. Sat, country 
music, network, live country music. Sun, network, 
religious. SPORTS: major league baseball, college 
football, basketball, network World Serles, bowl 
games. Contact Representative for further details. 
Itec'd 9/12/68. 

I. PERSONNEL 
President-Irving C. Waugh. Jr. 
Vice-Pres. & Gen'l Mgr.-Robert Evans Cooper. 
Nat'l Sales Mgr. & Com'l Mgr.-Len Hensel. 

2. REPRESENTATIVES 
Henry I. Christal Co.. Inc. 

3. FACILITIES 
50,000 w.; 650 kg. Non-directional. 
Operating schedule: 21 hours daily. CST. 

4. AGENCY COMMISSION 
15% on net charges for station time and talent. 

S. GENERAL ADVERTISING See eoded regulations 
General: la, lb, 2a, 2b, la, 3b, 3c, 3d, 4a, 9d, 5, 

6a, 71% 8. 
Rate Protection: 10e, 11h, 12h, 13e, 14e, 16. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 220, 22b, 230, 

23b, 24b, 24e, 250. 27, 28a, 29a, 29b, 30, 32b, 33a, 
Contracts: 40e, 41, 42a, 42e, 43, 44a, 44b, 45, 46, 

47a, 49, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 6(1, 60h, 601, 

62a, 62b, 62d. 
Cancellation: 70a, 70e, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC. 

TIME RATES 
No. 26 Elf 9/1/68-Rec'd 8/12/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-10 am; Sat 10:30 pm-midnight. 
A-hfon thru Fri 10 am-8 pm; Sat 10 am-7:30 pm; 
Sun 7 am-10:30 pm. 
B-Mon thru Sat 5-6 am; Mon thru Thurs 8-10 pm; 
Fri 10:30 pm-midnight. 
C-Sun thru Thurs 10 pm-5 am; Fri & Sat mid-
night-5 am. 

CLASS AA 
1 MINUTE 

PER WK: lx 100x 200x 300X 500+ 
1 ti   65 62 60 55 50 
O .................. 63 60 58 53 48 
12 tl  61 58 50 51 46 
18 ti  59 56 52 49 42 
25+   55 52 48 45 40 

30/20 SECONDS 
1 ti.. ............. ....... 52 50 48 44 40 

46 42 38 
12 IL  48 46 44 41 37 
18 0E_ ......... ..... 46 44 42 39 34 
25+   44 42 38 36 32 

10 SECONDS 
PER WK: lx 100x 200x 300x son+ 
1 a  33 31 30 28 .25 

29 27 24 
12 tl ....... .._. .... __. ..... ..._ 31 29 28 26 23 
18 ti  28 26 25 21 
25+  - ...... ._.. 28 26 24 23 20 

CLASS A 
1 MINUTE 

1 tl  60 57 55 50 
6 ti__ ..... -.._ .......... ___ 58 55 53 48 
12 01   56 53 51 46 
18 ti   54 51 48 44 
25+   51 48 45 41 

30/20 SECONDS 
1 ti.... 48 46 44 40 
6 ti  46 44 42 38 
12 ti  45 42 40 37 
18 ti  43 40 38 35 
25+   41 38 36 33 

10 SECONDS 
1 ti  30 29 28 25 
6 ti  29 28 27 24 
12 01  28 27 26 23 
18 ti  27 26 24 22 
25+   26 24 23 21 

CLASS B 
1 MINUTE 

1 ti  35 33 31 29 27 
6 ti  33 31 29 27 25 
12 ti  31 29 27 25 23 
18 ti  29 27 25 23 21 
25+   27 25 23 21 19 

30/20 SECONDS 
1 ti  28 26 25 23 22 
6 ti   26 25 23 22 20 
12 [I  25 23 22 20 18 
18 ti  23 22 20 18 17 
25+   2", 20 18 16 14 

10 SECONDS 
1 ti._ 18 17 16 15 14 
6 ti  17 16 15 14 13 
12 ti  16 15 14 13 12 

 ....  15 14 13 12 11 
25+   14 13 12 11 10 

CLASS C 
1 MINUTE 

1 ti  25 24 23 21 19 
  24 23 22 20 18 

12 tl  23 22 20 18 17 
18 ti___. ...... ...  21 20 19 17 16 
25+   19 18 17 16 15 

30/20 SECONDS 
1 ti...._._ ......._ ............. _.  20 19 
6 ti  19 18 
12 ti  18 17 
18 ti  17 16 
25+ ....... ...... .__ ........... _  16 15 

10 SECONDS 
1 ti  14 13 12 11 10 
6 ti  13 12 11 10 9 
12 ti  12 11 10 9 8 
18 ti.. ................. _-____ 11 10 9 8 7 
25+   10 9 8 7 6 
ID's: 10 sec spots may combine with other spots for 
frequency and weekly discounts. 
Spots at rate break take higher rate. 

18 17 16 
17 16 15 
16 15 14 
15 14 13 
14 13 12 

N 

WMAK #,/ 
NASHVILLE  

NMI 

and Still Growing 
PULSE: Home Share. 1st every daypart, 

all day 23.5% share (15% increase).* 

Total Persons Share. Again 1st with 
24.2% (15% increase)* 6 am-12 Mid., 
M-F) 

Cume Homes Daily. 44,900 (9,800 in-
crease)* and 43% more than #2 

Cume Homes Weekly. Now first with' 
50,300 (15% increase)* 

Cume Total Persons Weekly. 122,600 - 
now léading #2 by 15% 

1/4 -hr. Total Persons. Every daypart 
leader with 17,100 daily (38% in-
crease)" 

1/4-hr. Women. Now first every daypart 
with 8,300 (97% increase)* (6 am-
12 Mid., M-F) 

Pulse: Nashville 3-County Metro, May '68 & 
Nov-Dee '68 
*Since May report 

Now leading in Hooper with 18.6% 
share (21% increase) 

Hooper: 7ans-lOpm, kt -F. Jan-Mar '68 & Apr-
June '68 

eMOONEY BROADCASTING 
A MOONEY BROADCASTING STATION 

\ Represented by MeGavren-Guild.PGW Radio 0/ 

TENNESSEE 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
Sold in multiples of 5 and scheduled 2 spots Mon 
thru Fri 6-10 am/3-7 pm and 3 spots Mon thru Fri 
10 am-3 pm or weekend 6 am-6 pm or Mon thru 

-45 Fri 5-6 am or lies thru Thum 8-10 pm. 
43 PER WK: 5 ti 10 ti 15 ti 20+ 
41 1 min, ea  45 43 41 38 
39 30/20 sec: 80% of 1-min. 
:36 Not combinable for discounts with other spots. 

8. PROGRAM TIME RATES 
36 AA--Mon thru Sat 6-10 am. 
34 A-Mon thru Sat 10 am-7 pm; Sun 7 am-10:30 pm. 
33 B-Mon thru Sat 5-6 am; Mon thru Thurs 7-10 pm; 
31 Fri 10:30 pm-midnight. 
29 C-Mon thru Thurs 10 pm-5 am; Sri 8c Sat mid-

night-5 am; Sun 10:30 pm-midnight. 
23 CLASS AA 
22 lx 52e 104x 156e 260+ 
21 1 lin  275 261 248 235 220 
20 1/2 hr _ .... ..... 175 165 158 149 140 
18 1/4 hr  120 114 108 102 96 

10 min  105 100 95 89 84 
5 min  78 74 70 66 62 

CLASS A 
I hr  235 223 212 200 188 
1/2 hr  150 143 135 128 120 
1/4 hr  110 105 100 95 90 
10 min  90 87 85 83 79 
5 min  67 65 63 61 58 

CLASS II 
1 hr 135 128 122 115 108 
1/2 hr.... ..... ______   88 84 79 75 70 

  57 84 51 48 45 
10 min   51 48 46 43 41 
5 min  40 38 36 34 32 

CLASS C 
1 hr  105 100 95 89 84 
1/2 hr  70 67 63 60 56 
1/4 he    45 43 41 38 36 
10 min  40 38 36 34 32 
r i   30 29 27 26 24 

9. PARTICIPATING PROGRAMS 
FRIDAY NIGHT OPRY 

(8-10:30 pm) 
Ix 100e 200e 300x 500+ 

1 min  75 72 68 64 60 
30/20 sec  65 62 59 56 48 
10 sec  38 36 34 32 30 

GRAND OLE OPRY 
(Sat 7:30-10:30 pm) 

1 min  85 82 77 72 68 
30/20 sec ............... _____ 72 70 66 61 58 
10 sec  43 41 39 36 34 
10-, 20- and 30-second spots in Friday and Saturday 
Opry preemptible by 1 min. 
Friday and Saturday night Opry spots may be added 
to other spots to earn frequency and weekly discounts; 
however, meekly discounts do not apply to Opry apots. 

FRIDAY NIGHT OPRY 
Rates are for both time & talent and are flat, no 
discounts. 
Per 1/2 hr-8-10 pm  400 
Per 1/2 hr-10-10:30 pm  325 
Per 1/4 hr-8-10 pm  250 
Per 1/4 hr-10-10:30 pm  205 

GRAND OLE OPRY 
(Sat) 

Rates are for both time & talent and are flat, no 
discounts. 
Per 1/2 hr-7:30-10:30 pm ..... ..._ ......... _________ 500 
Per 1/2 hr-10:30 pm-midnight.  . 300 
Per 1/4 hr-10-10•30 pm  
Per 1/4 hr-10:30 pm-midnight  200 
Announcer's Fee-per 1/2 hr gross __ 12 
o'er 1/4 hr gross _ 6 

WSM-FM 
1962 

NASHVILLE 

• MCI 
Media Code 4 244 8121 6.00 
WSM, Inc.. Box 100. Nashville, Tenn. 37202. Phone 

615-291-4444, TWX. 810-371-1148, 

STATION'S PROGRAMMING DESCRIPTION 
WSM-FM: Programmed for general interest. 
Personalities used in all instances. MUSIC: middle-
of-the-road including Broadway and movie themes. 
NEWS: every other hour. Concert hour, 7-8 pm, 
M-F. Jazz, 10-12M, Fri and Sat nights. COMMER-
CIAL POLICY: maximum 8 commercial minutes per 
hour, 2 every 1/4 hour, 13 minutes of uninterrupted 
music. Rec'd 6/10/69. 

I. PERSONNEL 
President-Irving C. Waugh, Jr. 
Vice-Pros. & Gen'l Mgr.-Robert Evans Cooper. 
Nat'l Sales & Com'l Her-Len Hensel. 

2. REPRESENTATIVES 
Henry I. Christel Co., Inc. 

3. FACILITIES 
EIIP 100,000 w. (horiz.), 100,000 w. (vert.); 95.5 

mc. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 1.280 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, lb, 3a, 3b, 3c, 3d, 4a, 4d, 5, 

7b, 8. 
Rate Protection: 10e, 11c, 12h, 13e, 14e, 16, 
Basic Rates: 20b, 210. 21b, 21e, 21d, 220. 22b, 238. 

23b, 24b, 24e, 28a, 29a, 29b, 30, 32b, 33a. 
Contracts: 40a, 41, 42a, 42e, 43, 94a, 44b, 45, 46. 

470, 51b. 
Comb.: Cent, Discounts: 60a, 60d, 60e, 601., 62b, 62d, 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Elf Rec'd 11/13/68, 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104e 260e 

1 min.  10 8 6 5 
20/30 see: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
Any WSM advertiser may buy equal number of FM 
spots at 5.00 per minute, provided the AM & FM 
schedules run concurrently. 

8. PROGRAM TIME RATES 
1 hr   30.00 1/4 hr. 15.00 
1/2 hr    20.00 5 ...... 12.50 

(Nashville continued on next page) 
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WVOL 
1951 

NASHVILLE 

Independent Negro 
Media Code 4 244 8I9D 1.00 
Rounsaville of Nashville, Inc., Box 8085. 1320 Brick 

Church Pike. Nashville (Berry Hill), Tenn. 37207. 
Phone 615-228-3424. 
STATION'S PROGRAMMING DESCRIPTION 

WVOL: Programmed for Negro listener. 
MUSIC: popular, rhythm and blues, jazz and gospel. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min at :55, headlines on half hour. High school 
sports events are broadcast live. Job opportunities 
every hour. Station editorializes weekly. Contact 
Representative for further details. Rec'd 11/4/68. 

I. PERSONNEL 
Owner-President-Robert W. Rounsayille. 
Vice-Pros. & Gen'l Mgr.-Noble V. Blackwell. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 
Rounsaville Sta Sales Office: See Rep & 13/0 pages. 

3. FACILITIES 
5,000 w.; 1470 kg. Directional. 
Operating schedule: 5:00 am-midnight daily. CST. 

4. AGENCY COMMISSIUrc 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
general: lb, lb. 3e. 4e, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15e, lg. 
Basle Rates: 20b, 21a, 22e, 23b, 24e, 241). 24e. 25e, 

26, 27. 28b, 28e, 20e. 32b. 33d. 
Contracts: 40a, 41, 42e. 43. 44b, 45. 46, 47e, 50, 

Como.: Cont. Discounts: 60e. 60g, 601. 62d. 
Cancellation: 70a. 70d, 71e. 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 11 Eff 4/1/69-Rec'd 3/3/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
-I min- -30 see-

PER YR: AA A AA A 
1 x  17.20 14.40 13.80 11.50 
50 x.  16.60 13.90 13.30 11.10 
100 x  16.00 13.50 12.80 10.80 
150 X  15.40 13.00 12.20 10.40 
250 x   14.70 12.40 11.80 9.90 
500 x  13.70 11.50 11.00 9.20 
750 z  12.70 10.70 10.20 8.60 
1000 x  11.80 9.90 9.40 7.90 
ID's or Flash spots (10 seconds or less) sold at 50% 
of the 1-minute rate, They can be combined with 1-
minute or 30-second spots to earn lower rates for ID 
frequency only. Do not combine with Packages for 
frequency. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 10 ti 15 ti 20 ti 25 01 30 ti 35 ti 
AA: 
1 wk  16.60 15.90 15.10 14.30 13.50 12.80 
13 wk  15.40 14.70 13.90 13.30 12.50 11.90 
26 wk.  14.30 13.80 13.00 12.40 11.80 11.10 
39 wk  13.10 12.50 11.90 11.30 10.70 10.10 
52 wk.  11.90 11.40 10.90 10.30 9.70 9.20 
A: 
1 wk  13.30 12.70 12.10 11.50 10.90 10.30 
13 wk  12.40 11.80 11.20 10.70 10.10 9.50 
26 wk  11.50 11.10 10.50 10.00 9.40 8.90 
39 wk  10.50 10.10 9.50 9.10 8.60 8.20 
52 nk.  9.50 9.10 8.70 8.20 7.80 7.40 

20 SECONDS 
AA: 
1 wk  13.30 12.70 12.10 11.40 10.80 10.20 
13 wk  12.30 11.80 11.10 10.60 10.00 9.50 
26 wk.  11.40 11.00 10.40 9.90 9.40 8.90 
39 wk  10.50 10.00 9.50 9.00 8.60 8.10 
52 wk.  9.50 9.10 8.70 8.20 7.80 7.40 
A: 
1 wk  10.60 10.20 9.70 9.20 8.70 8.20 
13 wk.  9.90 9.40 9.00 8.60 8.10 7.60 
26 wk  9.20 8.90 8.40 8.00 7.50 7.10 
39 wk  8.40 8.10 7.60 7.30 6.90 6.60 
5', wk.  7.30 7.60 6.60 6.20 5.90 
1-minute and 3b-seconds cross-combine to earn maxi-
mum frequency. Each spot package stands alone. 
However, advertisers may earn a higher frequency 
(13 wks, 26 who, etc.) on subsequent orders provided 
the schedules continue without interruption but no 
rebates are applicable on previous orders. Spot pack-
ages subject to short rate. 

8. PROGRAM TIME RATES 
lx 500 100x 150x 2500 500x 

1 hr..._  142_20 137.30 132.80 127.80 121.90 113.40 
1/2 hr  94.80 91.50 88.50 85.20 81.30 75.60 
1/4 hr  63.20 61.00 59.00 56.80 54.20 50.40 
5 min  31.60 30.50 29.50 28.40 27.10 25.20 
Do not combine with packages for frequency. 

9. PARTICIPATING PROGRAMS 
Dana Davidson Vignettes-1 per day rotating Mon 
thru Fri 10 am-3 pm plus 15 1-min or 20 30-sec 
spots per wk: 

13 wk 26 wk 52 wk 
Per wk  250 235 195 

NEWPORT 
Cocho County-Map Location K-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WLIK 
1954 

Media Code 4 244 8330 3.00 
WL1K, Inc., Box 270, Intersection Highways 25.1t 
and 25-W west of Newport. Tenn. 37821. Phone 
615-623-3095. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Arthur Wilkerson, 
Vice-President-Dwight D. Wilkerson. 
Secretary-Mrs. Evelyn Wynn. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1270 ke. 

Non-directional days, directional nights. 
Operating schedule: 6 am-midnight daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 5, 3b, 3d, 4b, 4d. 5, 6a, 7e. 
Rate Protection: 15e, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 22e. 22b, 23e, 23b, 

24b, 25b, 26, 281), 28c, 295, 30. 
Contracts: 40e, 41, 44a. 45, 46, 47a, 48. 51e. 51b. 
Comb.; Cont. Discounts: 60b, 601. 61a, 6241. 
Cancellation: 70a, 71a, 72, 73a, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with KBS and NAS Radio Networks. 

TIME RATES 
Rates effective December 1. 1955. 
Estes received November 28, 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (*) 

1 time.... 50.00 30.00 20.00 10.00 6.00 
13 times.. 47.50 28.50 19.00 9.50 6.70 
26 times.. 45.00 27.00 18.00 9.00 5.40 
52 times.. 42.50 25.50 17.00 8.50 5.10 
104 times.. 40.00 24.00 16.00 8.00 4.80 
156 times_ 37.50 22.50 15.00 7.50 4.50 

(•) Spct announcements one minute or less. 
Autcsnotive rate, fiat.- 4.50 

OAK RIDGE 
Anderson County-Map Location .1-4 

See SRDS crammer market map and data at begin-
ning of the State. 

(1 AM; 1 FM) 

WATO 
1948 

Mutual Network 
Media Code 4 244 8400 4.00 
WATO, Inc., 113 Eastburn Lane. Oak Ridge, Tenn. 

37830. Phones 615-483-3535, 3536. 
STATION'S PROGRAMMING DESCRIPTION 

WATO: Programmed for adults and young adults. 
6 air personalities emcee entire operation. MUSIC: 
current selling general popular music, showtunes. 
standards. NEWS: local, state, national and inter-
national with 5 min local and state on hour each 
hour and 5 min network news on half hour. SPORTS: 
local high school and college football and basketball, 
pro football and baseball. COMMERCIAL POLICY: 
20 minutes maximum permitted between 7-9 am & 
4-6 pm. All other periods permit 18. Personalities 
available for remote pickups from shopping centers. 
fairs, etc. Contact Representative for further details. 
Rec'd 8/9/67. 

I. PERSONNEL 
President-Henry Rau. 
Executive Vice-President-Lloyd S. Smith. 
Manager-Leonard M. McColg. 

2. REPRESENTATIVES 
New York, Chicago, Los Angeles, San Francisco-
UBC Sales. 

Philadelphia-Dome-Messervey Co., Inc. 
Atlanta-David Carpenter company. 

3. FACILITIES 
5,000 w. days: 500 w. nights; 1290 kg. 

Directional. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15%: no each discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, 3a, 3b, 4a, 4d, 5, 6a„ 7b. 8, 
Rate Protection: 15b. 
Basic Rates: 20a, 22b, 23a, 24a, 24b, 25a. 26, 28a, 

29a. 
Contracts: 40a, 42a, 45, 46, 47e, 48. 
Comb.: Cont. Discounts: 600. 61a, 611), 62b. 
Cancellation: 70a, 70c. 75e. 73e, 
Affiliated with Mutual Broadcasting System. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff Reed 4/8/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 mln 30 see 
1 5.00 3.00 365 x  3.75 2.25 
52 x    4.75 2.85 520 ..... 3.50 2.10 
104   4.50 2.70 780 x  3.25 1.95 
156 L.  4.25 2.55 1040 X.  3.00 1.80 
260 x  4.00 2.90 

7. PACKAGE PLANS 
SATURATION PACKAGES-1105 

WKLY: 20 ti 30 ti 40 ti 50 ti 
1 min  70 90 110 125 
30 sec  56 72 88 100 

SPECIAL 10 SECOND FLASH 
100 tl 50 ti 20 tl 

Per wk  125 75 40 
8. PROGRAM TIME RATES 

5 MINUTES 
1   6.75 
52 x  8.75 520 ....... 6.50 
104 I.   8.25 780 x    6.25 
156 x  7.75 1040 x  6.00 
260 x  7.25 

WATO-FM 
1968 

Media Code 4 244 8435 0.00 
WATO AM, Fit., Inc., 113 Eastbum Lane, Oak 
Ridge, Tenn. 37830. Phone 615-483-3535. 

I. PERSONNEL 
President-Henry Rau. 
Executive Vice-President-Lloyd S. Smith. 
Manager-Leonard M. McColg. 

2. REPRESENTATIVES 
New York, Chicago-UBC Sales, 
Philadelphia-Dome-Messervey Co., Inc. 
Atlanta-David Carpenter Company. 

3. FACILITIES 
REP 2,450 w. (hertz. & vert.), 94.3 me. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
See WATO listing for coded regulations. 

TIME RATES 
Eff Reed 4/8/68. 

7. PACKAGE PLANS 
MONTHLY PLAN 
(Minimum 30 days) 

1 MIN: 
1 ti every 4 hrs 150 1 ti every hr  600 
1 ti every 2 hrs  300 

QUARTERLY PLAN 
(Minimum 90 days) 

1 ti every 4 hrs  375 1 ti every hr  1500 
1 ti every 2 hrs  750 

ONEIDA (1 AM; 1 FM) 
Scott County-Map Location H-4 

See sinus consumer market map and data at begin-
ning of the State. 

WBNT 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 244 8470 7.00 
Oneida Broadcasters, Inc., Box 370, 42 Huntsville 

ltd.. Oneida. Tenn. 37841. Pohne 569-8598. TWX 
7551-37-19. 
STATION'S PROGRAMMING DESCRIPTION 

WBNT: Headline news every half hour, 5 mln news 
every hour. Local news 7 am, noon & 4:30 pm daily. 
Country and western music 5:30-9 am. Women's 
show 9-10 am. Country and western music 10-11:30 
am. FARM: news 11:30 am-noon. RELIGIOUS: 
music 12:30-2 pm week-days and all day Sun. 2-5 
pm popular music. 5-pm-sign-off general orchestral 
music. Contact Representative for further details. 
Reed 7/14/67. 

I. PERSONNEL 
President-George It. Guertin. 
Sec'y-Treas.-James F. Stair. 
General Manager-Hillard Mettle. 

2. REPRESENTATIVES 
Continental Radio Sales. 
David Carpenter Company. 

S. FACILITIES 
1,000 w.: 1310 Itc. Non-directional. 
Operating schedule: 5:30 am-sunset. EST. 
Partial simulcast during AM operational hours. For 
non-simulcast facilities see WBNT-FM listing. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e, 3a. 4b, 5, 6e, lb. 
Rate Protection: 10a, 11a, 12a, 13e, 14a, 15e. 
Basle Rates: 20b, 21e. 22a, 230. 24b, 28b, 32b. 
Contracts: 40c, 45, 47e, 49, 51e. 
Comb.: Cont. Discounts: 60a, 61a, 62d. 
Cancellation: 70a. 70e. 72, 73a. 
Prod. Services: 82. 
Affiliated with K.I3S and NAS Radio Networks. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 6/1/69-Reed 5/14/69. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x  3.20 156 x  2.55 
13 x  3.10 260 x  2.40 
26 x  3.05 312 x  2.25 
52 x  2.90 624 x  2.10 
104 x  2.70 728 x  1.90 
30 sec: 80% of 1-min. 

WBNT/WBNT-FM COMBINATION 
Extra 40% 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  37.05 21.20 12.20 5.30 
13 x  36.25 20.70 11.90 5.15 
26 x  35.20 20.15 11.65 5.05 
52 x  33.35 19.10 11.00 4.80 
104 x  31.50 18.00 10.35 4.60 
156 x  28.65 16.95 9.75 4.25 
260 x  27.80 15.90 9.15 3.95 
312 x  25.95 14.85 8.55 3.70 
624 x  24.10 13.80 7.90 3.45 
728 x  22.25 12.70 7.30 3.15 

W B N 1-FM 
1965 

Subscriber to the NAB Radio Code 
Media Code 4 244 8471 5.00 
Oneida Broadcasters, Inc., Box 370, 42 Huntsville 

ltd., Oneida. Tenn. 37841. Phone 569-8598. TWX 
7551-37-19. 

1. PERSONNEL 
President-George It. Guertin. 
General Manager-Hillard Hattie. 
Cotnmercial Manager-E. B. Willis, Jr. 

2. REPRESENTATIVES 
Continental Radio Sales. 
David Carpenter Company, 

3. FACILITIES 
ERP 3.000 w.• 105.5 mc. 
Operating schedule: 6:00 am-11:00 pro, EST. 
Simulcast with WBNT-AM 6 am-sunset. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e, 3b, 3d, 4a, 4c, 5, 6a. 
Rate Protection: 15b. 
Basle Rates: 20b, 21e, 22b, 23a, 24e. 26, 22e. 
Contracts: 41, 47e, 49, 51a. 
Comb.: Discounts: 60b, 62d. 
Cancellation: 70a, 70c, 71a, 735. 
Affiliated with KIIS and NAS Radio Network 
Sold in combination with WT1NT. See that listing. 

TIME RATES 

Ilotes are identical to WBNT. See that listing. 

PARIS (1 AM; 1 FM) 
Henry County-Map Location C-4 

See sRps consumer market map and data at begin-
ning of the State. 

WTPR 
1946 

e R AB 

Subscriber to the NAB Radio Code 
Media Code 4 244 8540 7.00 
The Paris Broadcasting Co., Box 700, 206 N. Brewer, 

Paris. Tenn. 38242. Phone 901-642-2621. 
STATION'S PROGRAMMING DESCRIPTION 

WTPR: AIR PERSONALITIES handle all segments. 
Farm programming with country music sign-on-6:30 
am & 11 am-2 pm. Middle-of-the-road music with 
3 top 40 tunes per hour 6:30-11 am & 2 pm-sign-off. 

NEWS: emphasis on local news, news director. Luca( 
news at 6:55 am, 7:55 am. noon, 4:30 Dm & 5:55 
pm. State, national and world news at 5 min before 
hour all other times, with national and regicnal 
headlines every hour at half hour. 15 min newscas* 
at 7 am, noon & 4:30 pm. Weather reports ;15 Jr 
:45 every hour. Sportscasts at 7:30 am & 4:54 ^-a. 
UPI news service and 24 hour weather wire. Ced-
illa Representative for further details. Rec'd 1, 5/68. 

I. PERSONNEL 
Executive Vice-President-J. Kenneth Marston. 
General Manager-Joe P. Van Dyke. 
Assistant Manager-Reed Brewer. 

2. REPRESENTATIVES 
National & Regional-Call Jim Hoppers collect; 

Jackson. Tenn. Phone 901-427-9611. 
3. FACILITIES 
ho w. days; 710 kg. Non-directional. 
Operating schedule: 5:30 am-6 pm. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies: no rash diecount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6e, 7b, 8, 
Rate Protection: 10c, 11c, 12c, 13c, 14e, 15e, 1514 

16. 
Basic Rates: 20a, 2013, 21e, 21e, 22e. 22b, 23e, 24b. 

25a, 26, 28e, 28c, 29a, 30, 32a, 33e. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47e. 48, 51e, 

51c. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601, 01e, 

62b, 62d. 
Cancellation: 70a, 70c, 71e, 72, 73e, 73b. 
Prod. Services: 80, 81, 82. 
Member: The Dixie Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/68-Reed 11/29/67. 
6. SPOT ANNOUNCEMENTS 

I min (*) 1 min () 
1 x.  4.70 3.75 260 x  2.65 2.10 
26 x  4.10 3.30 312 x  .. 2.35 1.90 
52 x  3.80 3.05 520 x  2.25 1.75 
104 x  3.50 2.80 780 x  2.10 1.70 
156 x  3.25 2.68 1000 x 2.05 1.60 

(') 30 sec or less. 
8. PROGRAM TIME RATES 

lx 26e 52x I04x I56x 260x 
1 hr  70.60 53.00 35.30 30.60 27.00 23.50 
1/2 hr  35.25 31.80 18.80 16.50 15.30 11.75 
1/4 hr  23.50 21.20 11.75 10.60 10.00 8.25 
10 min  17.65 15.90 9.40 8.25 7.35 6.15 
5 min  14.10 12.70 6.45 5.90 5.00 4.40 

WTP R-FM 
1967 

• 
Media Code 4 244 8541 5.00 
The Paris Broadcasting Co., Box 700, 206 N. Brewer, 

Paris, Tenn. 38242. Phone 901-642-2621. 
STATION'S PROGRAMMING DESCRIPTION 

WTPR-FM: MUSIC: albums, popular and standard 
music. NEWS: 5 min before hour every hour and 
headlines at every half hour. SPORTS: live play-by-
play of high school and college football and basket-
ball. Major league baseball. Contact Representative 
for further details. Rec'd 1/31/68. 

I. PERSONNEL 
Executive Vice-President-J. Kenneth Marston. 
General Manager-Joe P. Van Dyke. 
Assistant bianager-Reed Brewer. 

2. REPRESENTATIVES 
National & Regional-Call Jim Hoppers, collect; 

Jackson, Tenn. Phone 901-427-9611, 
3. FACILITIES 
ERP 3.040 w.; 105.5 me. Stereo. 
Operating schedule: 11 am-midnight. CST. 

4. AGENCY COMMISSION 

5. 1  GENERAL ADVERTISING See coded regulations. 
See WTPR listing for coded regulations. 

TIME RATES 

Rates are identical to WTPR. See that listing. 

PULASKI 
Giles County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WKSR 
1947 

e 
Media Code 4 244 8610 8.00 
Richland Broadcasting Co., 104 S. Second St., 

Pulaski, Tenn. 38478. Phone 615-363-2505. 

STATION'S PROGRAMMING DESCRIPTION 
WKSR: General interest programming. 
AIR PERSONALITIES all segments. NEWS: at :55 
and :30 hourly, local-regional news department, regu-
lar editorialization. MUSIC: all played from top 50 
list locally prepared. ENTERTAINMENT: network 
variety, comedy, telephone participation shows, all 
local sports. regional football, 5:30-10 am local, net-
work, UPI news, current hits, network variety. 2 
soap operas. 10 am-noon telephone participation show, 
current hits, local interest features. Noon-1:15 pm 
local, regional, world, farm. sports news, network 
commentary. 1:15-5:30 pm current hits, local interest 
features. 5:30-6:20 pm network, wire, local news, 
stocks, sports. commentary. 6:20-10 pm current hits. 
news. COMMERCIAL POLICY: personality endorse-
ments not permitted. Reed 8/7/07. 

I. PERSONNEL 
General Manager-George M. Martin. 
Commercial Manager-Alieno Cane. 

3. FACILITIES 
1.000 w.; 1420 he. Directional-night only. 
Operating schedule: 5:30 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. Bills payable 10th 
of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2e, 311, 4a, 4d, 5, 0e, 7b, 8, 
Rate Protection: 10e, lle. 12e, 13e, 14b. 16. 
Basic Rates: 206, 2113. 22e, 22b, 23e, 241:4 25e. 26, 

2813. 28e, 29a, 29b, 20, 32b. 
Contracts: 40e, 42b, 42d. 44a, 45, 46, 47a, 50. 51s. 

51e. 
(This listing continued on next page) 
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Pulaski-W K S R-Continued 
Comb.; Cont. Discounts: 60b, 80h, 61b, 62d. 
Cancellation: 70a, 70e, 715. 73a, 73b. 
Prod. Services: 80, 81. 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 1/1/68-Reed 12/19/67. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x I04x 156x 260x 312x 
1 min 3.00 2.80 2.50 2.20 2.00 1.85 1.60 1.40 
30 sec 2.50 2.35 2.20 2.05 1.95 1.70 1.40 1.25 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 104x 156x 260X 312x 

1 hr 40.00 30.00 26.50 24.00 23.10 22.00 20.90 20.00 
1/2 hr 22.50 20.00 17.00 15.00 13.75 12.25 11.75 11.00 
1/4 hr 12.50 11.00 9.50 9.00 8.50 7.50 7.00 6.25 
10 min 10.00 9.20 8.60 6.90 6.40 5.95 5.60 4.60 
5 min 8.00 7.00 6.20 5.70 5.20 4.50 4.00 3.50 

RIPLEY 
Lauderdale County-May Location B-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WTRB 
1954 

Media Code 4 244 8680 1.00 
Lauderdale Broadcasting Co., Box 410, Ripley, Tenn. 

38063. Phone 635-2221. 
I. PERSONNEL 
Gen'l & Cone! Mgr.-John L. Stewart. 
Program Director-Don Paria. 

2. REPRESENTATIVES 
C. K. Beaver & Associates. Inc. 

3. FACILITIES 
1,000 w. days; 1570 kc. Non-directional. 
Operating schedule: Daytime. CST. 

4. AGENCY COMMISSION 
None. Net to station. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with MRS. 
Beer advertising accepted. 

TIME RATES 
Bates effective April 1. 1959. (Card No. 2.) 

Card received April 15, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
I ti -.--..-.. 4.00 52 ti  
13 tl  3.50 104 t   2.00 
26 ti  3.00 312 ti  1.80 
All 1 minute announcements scheduled at station's 
option. 

ROCKWOOD 
Roane County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WRKH 
1957 

Media Code 4 244 8750 2.00 
Dick Holloway Enterprises. 562 S. Kingston Ave., 

Rockwood. Tenn. 37854. Phone 615-354-0580. 
I. PERSONNEL 
Owner & Mgr.-Richard W. Holloway. 

3. FACILITIES 
1.000 w. days; 580 he. Non-directional. 
Operating schedule; 5:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulatIona 
General: la, 2a, 3s. 3d, 4b. 5, 1311, 7b, 8. 
Rate Protection: 101. 111. 121. 131, 141. 
Basle Rates: 20b, 21a, 214, 22e. 226. 23a, 28e. 
Contracts: 40a, 41, 42a. 43. 45. 46, 47a, 49. 50. 
Comb.: Cont. Discounts: 60d. 60e. 605. 62d. 
Cancellation: 70a, 70e, 71a, 72, 735. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Eff 7/1/68-Rec'd 7/11/68. 
6. SPOT ANNOUNCEMENTS 
1 min. flat  2.00 30 sec, flat  1.50 

13. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60 30 15 10 5 

ROGERSVILLE 
Hawkins County-Map Location K-4 

See SitDS consumer market map and data at begin-
ning of the State. 

WRGS 
1954 

Media Code 4 244 8820 3.00 
WRGS, Inc„ Burem Rd., Rogersville, Tenn. 37857. 
Phone 615-456-7491. 

I. PERSONNEL 
General Manager-Harry M. Beal. 
Business Manager-Mrs. Chas. W. Beal. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1370 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/n time only: Inch of following month. 

4. GENERAL ADVERTISING See coded regulations 
General: 2a. 2b, 3a, 3d, 4b, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10a. 12a. 13a. 14a. 15b. 
Basic Rates: 20b, 21b, 21d, 225. 23a. 24e. 25a, 27. 

28b, 29a, 32a, 33e. 
Contracts: 40a, 42b. 42d, 446, 47a, 48, 51a. 51b. 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 601. 60h, (301. 

61a, 61b, 62a. 
Cancellation: 70a, 70e, 71a. 72, 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eff 1/1/68--Iteed 11/4/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx I ix 26x 51.100 (.) 
1 min___  2.50 2.25 2.00 1.50 1.25 
30 sec..-  1.75 1.50 1.25 1.10' 1.00 
10 sec  1.00 .90 .80 .75 .50 

(*) Yearly contract. 

SAVANNAH (1 AM; 1 FM) 
Hardin County-Map Location D-5 

See SUDS consumer market map and data at begin 
ring of the State. 

WORM WORM-FM 
1956 1966 

Media Code 4 244 8890 6.00 
Savannah Broadcasting Service, Inc.. Box B. Craven 
Landing Rd., Savannah, Tenn. 38372. Phone 925• 
4981. 

I. PERSONNEL 
Vice-Pros. & Mgr.-Neal B. Bunn. 

2. REPRESENTATIVES 
Southeast 6c Southwest, Memphis, Atlanta & Dallas-

C. K. Beaver & Associates. Inc. 
3. FACILITIES 
250 w. days; 1010 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
FM FACILITIES 
ERP 3.000 w.; 101.7 mc. 
Operating schedule: 3-10 pm. CST. 
Antenna ht.: 190 ft. above average terrain. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3b, 4a, 44. 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 20a, 22a. 22b, 23a, 2413. 25a. 28b, 29a. 
Contracts: 40a. 45. 46, 470. 
Comb.: Cont. Discounts: 60a 
Cancellation: 73a. 
Affiliated wah Keystone Network. 

TIME RATES 
Elf 1/1/68-Rec'd 7/2/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 x  2.00 104 x  1.80 
13 x  1.95 156 x  1.50 
26 x  1.00 208 x 1.45 
39 x  1.85 260 x  1.35 
52 x  1.80 312 x  1.25 
78 x  1.75 

7. PACKAGE PLANS 
30 SECONDS OR LESS 

90 or more ti (within 1 mo), ea  1.25 
8. PROGRAM TIME RATES 

1/4 hr 10 min 5 min 
1 x  9.00 7.00 4.50 
13 x  8.50 6.85 3.50 
26 x  8.00 6.50 3.25 
30 x  7.0 6.25 2.95 
52 x  7.00 5.75 2.85 
78 x    6.50 5.25 2.75 
104 x  6.50 4.75 2.65 
156 x  5.00 4.25 2.55 
208 1    4.50 3.75 2.45 
260 x  4.00 3.25 2.35 
312 x  0.75 2.25 

SELMER 

I hr 1/2 iv 
25.00 15.00 
24.00 14.50 
23.00 14.00 
22.00 13.00 
20.00 12.00 

McNairy County--Map Location C-6 
See SUDS consumer market map and data at begin-
ning of the State. 

WDTM 
1967 

Media Code 4 244 8920 1.00 
McNalry County Broadcasting Co., Box 128, Selmer, 

Tenn. 38375. Phono 001-645-6165. 
I. PERSONNEL President-David B. Jordan, Sr. 

Sta. Mgr. & Prog. Dir.-Aubrey Whitaker. 
2. REPRESENTATIVES 
Radio Time Sales/International. 
Chicago-National Time Sales. 
Southern-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
250 w.; 1130 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. Payable 10th of following 
month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, Se, 3b, 3c, 3d, 4b, 5, 6a. 7b. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21b, 225. 25b, 26, 28b, 28c, 

30. 
Contracts: 40b, 42e, 43, 45, 46, 49, 50, 51a, 51b, 

51c. 
Comb.; Cont. Discounts: 60a. 60f, 61b, 62a, 62d. 
Cancellation: 70b. 70d, 71b, 730. 
Prod. Services: 81, 82. 
Affiliated with KBS. 

TIME RATES 
No. 1 ER Rec'd 2/2/68. 

6. SPOT ANNOUNCEMENTS 
I min (*) 1 min (.) 

1 x  2.75 2.65 260 x.  2.25 1.80 
26 s ,. 2.65 2.15 312 x. ..... 2.10 1.75 
52 x  2.55 2.05 520 X..  1.90 1.65 
104 x  2.45 1.90 780 x. 1 80 1.50 
156 x 2.15 1.85 1000 x  1.60 1.25 

(a) 30 sec or less. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  60.00 34.50 18.00 9.75 6.75 
26 x  55.00 28.50 16.00 9.25 6.25 
52 x  48.00 26.25 14.50 9.00 6.00 
104 x  45.00 24.50 12.75 8.50 5.50 
156 x  40.00 22.50 10.50 8.00 5.00 
260 x    36.00 21.00 9.50 7.75 4.50 
312 L.  34.00 19.50 9.00 7.25 4.25 
520 x  30.00 17.50 7.50 6.75 4.00 
780 x  26.00 15.00 6.75 5.90 3.50 
1000 x  20.00 12.00 5.50 4.00 3.00 

SEVIERVILLE (1 AM; 1 FM) 
Sevier County-Slap Location K-5 

See SUDS consumer market map and data at beg1z-
ning of the State. 

WSEV 
1955 

CHM 
Subscriber to the NAB Radio Code 

Media Code 4 244 8960 7.00 
Smoky Mountain Broadcasting Corp., Mindlecreek 
Rd_ Sevierville, Tenn. 37862. Phone 615-453-2844. 

Other Studios: Gatlinburg. Tenn. 
STATION'S PROGRAMMING DESCRIPTION 

WSEV: Programmed for urban and rural adults. 
5:45-6:45 am country music. 6:45-7 am farm mar-

ket and weather reports. 8-11 am middle-of-the-road 
music. 11 am-2 pm gospel and country music. 2 
pm-sign-off middle-of-the-road music. NEWS: 5 
min on hour with 15 min summary at O am, noon & 
6 pm. 1 local newsman. SPORTS: 15 min report 
daily, high school football, basketball and network 
college football. Rec'd 7/17/67. 

I. PERSONNEL 
General Manager-Hugh E. Trotter. 

3, FACILITIES 
5.000 w. days; 930 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 134. 144. 15a, 15b. 
Basic Rates: 20b, 21e. 22b, 235, 25a, 26, 28b, 28e. 
Contracts: 40a. 44b, 45, 46, 47e. 
Cancellation: 70a, 70c. 73a. 
Prod. Services: 82. 
Rates are for station time and include services of an-
nouncer, program and merchandising departments. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective April 1, 1955. (Card No. I.) 

Card received September 2. 1955. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 5 
hr. min. (a) 
18.00 8.00 0.00 
17.10 7.60 3.70 
16.20 7.20 3.40 
15.30 6.80 5.10 
13.40 6.40 4.80 
12.50 6.00 6.50 
11.50 5.60 4.20 
10.50 5.20 3.90 

hr. 
1 28.00 

13 times  26.60 
26 times_.  25.20 
52 times -- 23.80 
104 times_______. 22.40 
156 times  21.00 
260 times____.__ 19.60 
312 or more times.... 17.20 

(•) One minute or less. 

WS EV-FM 
1961 

e 
Media Code 4 244 8961 5.00 
Smoky Mountain Broadcasting Corp.. Box 192, Middle 

Creek Rd_ Sevierville, Tema. 37862. Phone 415-
453-2844. 
STATION'S PROGRAMMING DESCRIPTION 

WSEV-FM: Programmed for adults. 
MUSIC: film music, Jazz-oriented, general popular 
music, all instrumental. NEWS; 5 min on hour with 
15 min summary at noon & 6 pm. SPORTS: 15 min 
report daily, high school football and basketball and 
network college football. Reed 7/17/67. 

I. PERSONNEL 
Chairman of the Board-Fred C. Atchley. 
Sta. & Gen'l Mgr.-Hugh E. Trotter. 
Program Director-George N. Myers. 

3. FACILITIES ERP 22.100 w.: 102.1 mc. Stereo 
Operating schedule: 7 am-midnight. EST. 
Miter= ht.: 383 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: time only. Payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3d, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 104, 134, 14d. 15a, 15b. 
Basic Rates: 20b, 21e, 22b, 23a, 25a, 26, 28b, 28e. 
Contracts: 40a. 44b, 45, 46, 47e. 
Cancellation: 70s. 70e. 731. 
Prod. Services: 82. 

TIME RATES 
No. 4 ER 7/1/65-Reed 3/10/67. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 x  3.50 156 x  2.65 
13 x .....3.25 260 x  2.50 
26 x.  3.00 312 x  2.25 
52 x  2.85 520 x  2.00 
104 x  2.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  34.50 23.00 11.50 6.90 
13 x  32.75 21.25 11.00 6.50 
26 x  31.00 19.75 10.25 6.25 
52 x..._ ....... _  29.25 18.50 9.75 5.75 
104 x  27.50 17.25 9.25 5.50 
156 x  _5.75 10.00 8.75 5.25 
260 1..._.__.....   24.25 15.00 8.00 4.85 
312 x  22.50 13.75 7.50 4.40 

SHELBYVILLE (2 AM; 1 FM) 
Bedford County-Map Location F-5 

See SRDS consumer market map and data at begin• 
ning of the State. 

WHAL WHAL-FM 
1946 1962 

1:31:113 
Media Code 4 244 9030 8.00 
Shelbyville Broadcasting Co., Inc., Box 606, Shelby-

ville. Tenn. 37160. Phone 615-684-1400. 
I. PERSONNEL 
Vice- Pres. & Gen'l Mgr.-11. A. Davidson. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 5:30 am-10:00 pm. CST. 
FM FACILITIES 
EltP 20.000 sv.: 102.9 mc. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regularens 
General: lb, 2a, 2b, 3a, 3b, 3d, 4a, 44, 5, 13a, 71, 8. 
Rate Protection: 10a, Ila, 13g. 14a. 15b. 
Basic Rates: 20b, 21a, 21b. 21e. 22b, 23b, 24b, 23a, 

26. 28b, 28e, 29a, 29b, 134. 
Contracts: 41, 44a, 45, 46. 47e. 110. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 71b, 73b. 
Prod. Services: 81. 82. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 4 Eff 1/1/66-Rec'd 3/30/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 1 min 30 sec 

1 . 3.55 2.00 104 x...,,.........2.45 2.00 
13 x.... 3.20 2.75 156 x.... 2.25 1.90 
26 x  2.95 2.50 200 x..._ ....... „ 2.00 1.70 
52 x____   2.70 2.25 312 1.75 1.50 

TENNESSEE 
8. PROGRAM TIME RATES 

Ix 13x 26x 52x 104x 158x 200X 312x 
1 hr. 40.00 37.00 34.00 31.00 28.00 25.00 22.00 19.00 

1/2 hr. 25.00 23.00 21.00 19.00 17.00 15.00 13.00 11.00 
1/4 hr. 13.00 12.00 11.00 10.00 8.00 7.50 7.00 6.00 
10 min. 10.25 9.50 8.75 8.00 7.25 6.50 5.75 5.00 
5 min. 7.50 7.00 8.50 6.00 5.50 5.00 4.50 4.00 

Strip Rate 
Rate for minimum of 13 weeks, 312 time rates apply: 
non-raorellable. 

10. SPECIAL FEATURES 
20% discount on station time for religious programs 
requiring remote facilities. 

WLIJ 
1959 

Media Cede 4 244 9100 9.00 
Arthur Wilkerson, Box 340, Lenoir City, Tenn. Studio 
-Box 7, Gunter Bldg., Shelbyville, Tenn. 37160. 
Phone 615-684-1514. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Arthur Wilkerson. 

3. FACILITIES 
1.000 w. days; 1580 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. 4a, 4d, 5. 6a. 
Rate Protection: 10b, 11b, 12b, 1.31), 14b. 
Basic Rates: 22a. 23a, 248, 24b, 25a, 28b, 29a. 
Contracts: 40a. 47a. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62b. 
Cancellation: 700, 70e, 71a, 73a. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective January 1. 1960. (Card No. 2., 

Card recelved October 7. 1960. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 5 1 mln. 
hr. hr. hr. min. or less 

1 time.... 48.00 28.00 18.00 8.00 5.00 
13 times.. 45.60 26.80 17.10 7.60 4.75 
26 times.. 43.20 25.20 18.20 7.20 4.50 
52 times.. 40.80 23.80 15.30 8.80 4.25 
104 times.. 38.40 22.40 13.40 6.40 4.00 
156 times.. 36.00 21.00 12.50 6.00 3.75 
260 times.. 33.60 19.60 11.80 5.80 3.50 
312 times.. 31.20 17.20 10.70 5.20 3.25 
Announcements longer than 1 minute-5-minute rate 
applies. 

SMITHVILLE 
Derail:, County-Map Location-G-4 

See SUDS consumer market soap and data at begin-
ning of the State. 

WJLE 
1964 

e 
Media Cede 4 244 9170 2.041 
CenterhIll Broadcasting Corp., Rt. 1, McMinnville 

Rd.. Smithville, Tenn. 37166. Phone 615-597-4265. 
I. PERSONNEL 
President-W. E. Vanatta. 
Gen'l Sta. & Sales Mgr.-Kenneth E. Smith. 

2. REPRESENTATIVES 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w.; 1.480 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 45. 
Programs hold priority over announcements. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/19/69-Rec'd 6/26/69, 
6. SPOT ANNOUNCEMENTS 
PER WK. 1 MIN: 1 wk 5 wk 13 wk 26 wk 52 wk 
6 lL  . 2.00 1.70 1.55 1.40 1.30 
12 (L.  1.85 1.60 1.45 1.30 1.20 
18 U.__ ...... ....... 1.70 1.50 1.35 1.20 1.10 
24 ti. 1.50 1.40 1.25 1.10 1.00 
30 sec: 85% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 lir 1/4 hr 10 min 5 min 

1 wk  30.00 20.00 12.50 7.50 5.00 
26 ........... 25.00 14.00 8.50 5.50 4.00 
52 ssk  20.00 11.00 6.00 4.75 3.00 

SOUTH PITTSBURG 
Marlon County-Map Location G-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WEPG 
1954 

Media Code 4 244 9240 3.00 
Eaton B. Govan, Jr., dba Marion County Broadcasting 

Service, Railroad Ave.. South Pittsburg, Tenn. 
37380. Phone 615-837-7577. 

I. PERSONNEL 
Owner-Manager-Eaton B. Govan, Jr. 
Sales Manager-Eaton P. Govan, III. 

8. FACILITIES 
500 w. days; 910 he. Non-directional. 
Operating schedule: 5 am-local sunset. CST. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
Cancellation: 70e. 
Member: Southeastern Key Market Network. 

TIME RATES 
E)T 1/1/68-Rec'd 5/23/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x  2.50 2.00 208 x________ 1.70 1.45 
13 x  2.25 1.85 260 x  1.60 1.30 
26 x   2.05 1.75 312 x. 1.45 1.20 
52 x  1.95 1.65 364 x  1.35 1.10 
104 x  1.80 1.55 2000 x  1.20 3.00 
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TENNESSEE 

South Pittsburg-W E P G-Continued 
8. PROGRAM TIME RATES 1 hr 1/4 hr 10 min 5 min 
1 x 30.00 20.00 10.00 5.00 
13 x 28.00 18.00 9.35 4.60 
26 x  16.50 8.50 4.20 
52 z  2340 15.00 7.75 3.80 
104 x  13.90 7.00 3.50 
208 x  12.60 6.35 3.20 
260 x  11.50 5.75 2.90 
312 x  10.50 5.20 2.60 
364 z    9.00 4.00 2.25 

SPARTA (1 AM; 1 FM) 
White County-Map Location G-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WSMT W S M T-FM 
1959 1964 

Media Code 4 244 93104.00 
Sparta Broadcasting Co., U. S. Hwy. 42, Sparta. 

Tenn. 38583. Phones 836-3714, 836-3111. 
I. PERSONNEL 
President-Sam J. Albritton. 
General Manager-Martha L. Albritton. 
Commercial Manager-Van L. Black. 

8. FACILITIES 
1,000 w. days; 1050 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. CST. 
FM-ERP 3,000 w.: 105.5 me. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eoded regulations 
General: lb. 2a, 2b, Sa, 3b, Sc. 3d, 4a, 4d, 5, 6a, 

7b. 8. 
Rate Protection: 15e. 15b, 16. 
Basic Rates: 20b, 218, 21b, 21d, 22a, 22b, 23a. 23b. 

24e, 26, 28b, 28e. 290. 30. 33a. 
Contracts: 400, 40c, 42d, 448. 45, 46, 47a, 48, 49, 

50. 51a. 
Comb.; Cont. Discounts: 60a, 60c, 604. 61a, 62b, 624. 
Cancellation: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No. 4 Eli 4/1/66-Reed 4/4/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 a  3.00 78 z   2.25 
13 x  2.85 104 x  2.10 
26 x  2.70 156 x 1.95 
39 z 2.55 260 x. 1.80 
52 x  2.40 312 x  1.65 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
1 x 50.00 30.00 15.00 6.60 
13 x  47.50 25.20 14.00 6.20 
26 x  45.00 23.30 13.00 5.80 
39 x  42.50 21.40 12.00 5.40 
52 z  40.00 19.50 11.00 5.00 

  37.50 17.60 10.00 4.60 
104 x____ ...... ___ ........   35.00 15.70 9.00 4.20 
156 z  32.50 13.80 8.00 3.90 
260 z  30.00 11.90 7.00 3.40 
312 x  27.50 10.00 6.00 3.00 

SPRINGFIELD (1 AM; 1 FM) 
Robertson County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WDBL W D B L-FM 
1950 1964 

• R AIR 

Subscriber to the NAB Radio Code 
Media Code 4 244 9380 7.00 
Springfield Broadcasting Co., Box 729, Hwy. 49, 

Signal Hill, Springfield, Tenn. 37172. Phone 615-
384-5541. 
STATION'S PROGRAMMING DESCRIPTION 

WDBL: Programmed for general interest. AIR PER-
SONALITIES handle all segments. NEWS: 5 min on 
hour and half hour, local and regional 10%. Country 
and western 5-7 am, general popular 7 am-3 pm, rock 
and roll 3-5 pm, general popular 5 pm-sign-off. Em-
phasis no community news, activities and swap pro-
grams. SPORTS: live coverage of college and high 
school football and basketball, little league baseball. 
Industrial league softball, and local stock car racing. 
Local events such as fairs, parades, and pageants 
broadcast. Mobile studio available for on-the-spot 
broadcasts. Contact Representative for further details. 
Itec'd 7/12/67. 

I. PERSONNEL 
General Manager-W. N. Locke. 
Commercial Manager-Bill Gray. 

2. REPRESENTATIVES 
South-C. K. Beaver & dissociates, Inc. 

3. FACILITIES 
1.000 w. days; 1590 ire. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
FM-ERP 3,300 w.; 91.3 me. 
Operating schedule: 5:00 am-11:00 pm. CST. 
Antenna ht.: 215 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a. 2b, 3a, 4b. 44. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b, 16. 
Basic Rates: 200. 21a, 210, 22b, 23s, 24b, 25a, 28b, 

28e, 29a, 30, 32a, 33a. 
Contracts: 40a. 41. 42e. 44a, 45, 48. 47a, 50. 
Comb.; Cont. Discounts: 60a, 61e. 62d. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with RES Radio Network. 
Simulcast sunrise-local sunset; programmed separately 
local surset-11:00 pm. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eli 11/1/66-Itec 11/30/66. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
1 a 2.50 1.50 1.00 
13 x.    2.35 1.45 .95 
26 x  2.30 1.40 .90 

1 min 30 see 10 sec 
33 a  .. 2.25 1.35 .85 
52 x  2.20 1.30 .80 
104 a  _ 2.15 1.25 .75 
156 z _ ....... _.. 2.10 1.20 .70 
208 z  2.05 1.15 .65 
260 x  2.00 1.10 .60 
312 z _ 1.95 1.05 .55 
364 a    1.90 1.00 .50 

DISCOUNTS 
728 spots-5% 1092 spots-10% 1456 spots-15% 

7. PACKAGE PLANS 
NON-CANCELLABLE MONTHLY PACKAGES 

50 ti. 1.75 90 ti....___........_..._._ 1.40 
70 ti  1.50 150 tl. 1.25 

8. PROGRAM TIME RATES 
1 1/2 1/4 10 5 
hr hr hr min Min 

1 1.-   30 15 10 8 5 

SWEETWATER (1 AM; 1 FM) 
Monroe County-Map Location J-5 

See SRDS consumer market map and data at begin-
ning of the State 

WDEH 
1955 

Media Code 4 244 9450 8.00 
Sweetwater Radio, Inc., Box 330, Sweetwater, Tenn. 

97874. Phone 615-337-5025. 
I. PERSONNEL. 
Manager-R. L. Shenk'. 

3. FACILITIES 
1,000 w. days; 800 Ice. Non-directional. 
Operating schedule • Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None. All rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 105. lia, 12a. 13e. 14a, 15b. 
Basic Rates: 20b, 21b, 21e, 22a, 24a, 25e. 26, 28e. 

30. 
Contracts: 40a, 42c. 43, 45, 46. 47e. 48, 49, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 61b, 625. 62d. 
Cancellation: 700. 70e, 710, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 
Programs hold priority over announcements. 

TIME RATES 
Eff 7/66-Itec'd 2/6/67. 

6. SPOT ANNOUNCEMENTS 
1 min or less  

8. PROGRAM TIME RATES 
1 ...... 40.00 1/4 15.00 
1/2 hr  24.00 5 min 8.00 

W D E H-FM 
1967 

Media Code 4 244 9451 6.00 
Sweetwater Rodio, Inc., Box 330, Sweetwater, Tenn. 

37874. Phone 615-337-5025. 
I. PERSONNEL 
Manager-R. L. Sherlin. 
Program Director-D. L. Scarbrough. 

3. FACILITIES 
ERP 2,571 w.; 95.3 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WDEll listing for coded regulations. 
Affiliated with RUS. 

TIME RATES 

Rates are identical to IVDEIL See that listing. 

TAZEWELL 
Claiborne County-Map Location 1{-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WNTT 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 244 9520 8.00 
Claiborne Broadcasting Co.. Box 95, Tazewell, TOM. 

37879. Phone 626-4203. 
I. PERSONNEL 
Gang & Com'l Mgr.-Floyd Turner. 

3. FACILITIES 
500 w. days; 1250 ice. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4b. 4d. 5, 6a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 22b. 23a, 250, 26. 281). 
Contracts: 40a. 45, 46. 
Comb.: Cont. Discounts: 131b, 62e. 
Affiliated with NAS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1960. 
Rates received August 15. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. Spots 

1 time.... 32.00 19.20 11.50 6.00 2.90 
13 times.. 31.00 18.60 11.00 5.30 2.50 
26 times.. 30.00 18.00 10.50 4.60 2.20 
52 times.. 28.00 16.80 9.80 3.90 2.00 

104 times.. 26.00 15.60 9.00 3.50 1.90 
156 times.. 24.00 14.40 8.50 3.10 1.80 
260 times_ 20.00 12.00 7.80 2.75 1.70 
312 times.. 18.00 10.80 6.50 2.50 1.60 
364 times.. 16.00 9.60 5.75 2.21." 1.50 

TULLAHOMA (1 AM; 1 FM) 
Coffee County-Map Location 3r-s 

See SRDS consumer market map and data at begin-
ning of the State. 

WJIG W J I G-FM 
1947 1962 

Media Code 4 244 9590 1.00 
Jordan Broadcasting Co., Box 2139. West Side Dr., 

Tullahoma, Tenn. 37388. Phone 615-455-2607, 08. 

I. PERSONNEL 
Owner. Sta. & Sales Mgr.-Edwin B. Jordan. 

3. FACILITIES 
250 w. days; 740 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
FM-ERP 3.600 w.; 93.3 me. 
Operating schedule: 5:30 am-midnight. CST. 
Antenna ht.: 286 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coned regulations 
General: 2b. 3a, 3d, 40, 5, 6a, 8, 
Rate Protection: 10a, I2a, 14a. 
Basic Rates: 21a. 21e. 23a, 23b, 26, 280. 
Contracts: 40a, 445, 44b, 47e, 48. 51a, 51b. 
Comb.; Cont. Discounts: 601, Ola. 61b. 
Cancellation: 73a. 
Prod. Services: 80, 82. 
Affiliated with NAS. 
Member: Southeastern Key Market Network. 
13 week non-cancellation runtracts, earn the same 
rate as ene year contracts with cancellation clauses. 

TIME RATES 
Err 8/1/69-Reed 7/23/69. 

6. SPOT ANNOUNCEMENTS 
(Basis 1-month period) 

1 min 30 see 10 see 
1 ti  2.90 1.75 1.25 
100+   2.00 1.50 1.00 

8. PROGRAM TIME RATES 
(Basis 0-month period) 

5 min, flat  4.50 

UNION CITY 
°Mon County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WENK 
1946 

DD 
Subscriber to the NAB Radio Cede 

Media Code 4 244 9660 2.00 
The Union City Broadcasting Co., Inc., Box 687. 
Union City, Tenn. 38261. Phone 001-805-1 040. 
STATION'S PROGRAMMING DESCRIPTION 

IVENK: Programmed for general interest. 
MUSIC: middle-of-the-road except 1:30-2 pm gospel 
music, 2-3 pm country music, 3-5 pm & 6:30 pm-
125f top 40. FARM: reports 5:30 am & 11:55 am. 
County agent 5:55 am. Alit PERSONALITIES handle 
all segments. NEWS: 7-10 min world, national, state 
and local every hour on hour. Headlines every hour 
on half hour. Weather, agricultural and radar, round-
ups 6 times daily. Forecasts at :15 & :45. SPORTS: 
sportscasts at 7:45 am & 6:10 pm. Play-by-play of 
football and basketball of 2 high schools, college 
football and basketball, Babe Ruth and little league 
baseball. Local news director. UPI news and audio 
service. Contact Representative for further details. 
Reed 5/27/69. 

I. PERSONNEL 
Executive Vice-President-J. Kenneth Marston. 
General Manager-Jay R. Moore. 

2. REPRESENTATIVES 
National & Regional-Call Jim Hoppers collect; 

Jackson. Tenn. Phone 901-427-9611. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1240 ke. 
Non-directional. CST. 

Operating schedule: 4:45 am-midnight weekdays; 6 
am-10 pm Sun. 

4. AGENCY COMMISSION 
15/0 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la. 3d. 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10c, Ile, 12e. 13c. 14c. 15a, 15b, 16. 
Basle Rates: 20a. 21a, 22a. 22b, 23a, 24b, 25a. 26. 

29a. 30. 33a. 
Contracts: 408. 42a, 424, 44b. 45, 46. 47a. 48, 51c. 
Comb.; Cont. Discounts: 60h. 60d, 60e, 60f, 601, 61a. 

62b, 624. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 
Member: The Dixie Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eli 1/1/68-Ree'd 11/29/67. 
6. SPOT ANNOUNCEMENTS 

I min (*) I min (*) 
1 ..... 4.70 3.75 260 x.....--..... 2.65 2.10 
28 x  4.10 3.30 312 x 2.35 1.90 
52 x  3.80 9.05 520 x _ 2.25 1.75 
104 x. 3.50 2.80 yoff   2.10 1.7r 
156 X........_... 3.25 2.60 1000 x..   2.05 1.60 

V') 30 sec or less. 
8. PROGRAM TIME RATES 

Ix 26x 52x 104x 158x 260x 
  70.60 53.00 35.30 30.60 27.00 23.50 

1/2 hr  35.25 31.8018.80 16.50 15.30 11.75 
1/4 hr  23.50 21.20 11.75 10.60 10.00 8.25 
10 min  17.65 15.90 9.40 8.25 7.35 6.15 
5 min  14.10 12.70 6.45 5.90 5.00 4.40 

WAVERLY 
Humphreys County-Map Location II-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WPHC 
1963 

Media Code 4 244 9730 3.00 
Humphreys County Broadcasting Co., Box 368, 1 

mile W. of Waverly on Browntown Rd., Waverly, 
Tenn. 37185. Phone 296-2456. 

I. PERSONNEL 
General Manager-Dean Bush. 

2. REPRESENTATIVES 
Southeast-R. S. Crane Company, Inc. 

3. FACILITIES 
1.000 w. days; 1060 ke. Non-directIonal. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
Nene; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 30. 3b, 4b, 44, 5, 6s, 7b. 
Rate Protection: 15b. 

Basic Rates: 20a, 22a, 22b, 235, 24a. 24b, 255, 20. 
28a, 29a. 

Contracts: 40a, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 60e. 60k. 61a, 61b, 61c. 

62b. 
Cancellation: 70a, 70e, 710, 73a. 
Production spots-available at regular rates. 
Affiliated with RES Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SA9IE 

No. 3 Eft 10/1/67-Rec'd 7/24/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
1 x... 2.20 1.10 
13 x. 2.00 1.10 
26 X  2.35 1.90 1.05 
39 x 2.20 1.80 1.00 
52 x. - 2.00 1.70 .95 
104 z..._ 1.60 .90 
156 a  180 1.50 85 
208 z  . 1.70 1.40 .80 
260 x  1.60 1.35 .75 
312 x  1.55 1.25 .70 
365 x  1.50 1.20 .65 
624 x  1.40 1.15 .60 
936 x  1.35 1.10 .55 

7. PACKAGE PLANS 
RUN OF SCHEDULE-NON-CANCELLABLE 

PER MO: 15 ti 311 tl 50 tl 70 tl 90 tl 125 01 
1 min____ 2.50 2.20 1.90 1.65 1.55 1.50 
30 sec. ...... 2.00 1.80 1.60 1.40 1.25 1.15 
Cannot he combined with yearly rates to earn dis-
counts. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 2 min 

1 ...... 25.00 15.00 10.00 4.50 2.60 
13 x  24.00 14.00 9.25 4.00 2.40 
28 a_   23.00 13.00 8.58 3.50 
39 x  ..... 22.00 12.00 7.75 3.00 2.00 
52 x  .... 20.00 11.00 7.00 2.85 1.05 
104 x.   10.50 6.50 2.75 1.90 
156 a    10.00 6.00 2.65 1.85 
208 x. 9.50 5.50 2.55 1.80 

8.50 5.00 2.45 1.75 
912 X.  7.50 4.50 2.35 1.70 
365 z    6.50 4.25 2.25 1.65 

10. SPECIAL FEATURES 
Classified Ads-Mon thru Sat at 7:45, 11:55 am and 
3:45 pm; 3 consecutive readings, per word, .05. 

WINCHESTER 
Franklin County-Map Location F-6 

See SRDS consumer market soap and data at begin-
ning of the State. 

WCDT 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 244 9800 4.00 
Franklin County Radio & Broadcasting Co_ Inc., 
Box 1103, Winchester, Tenn, 37398. Phone 615-
967-2201. 

I. PERSONNEL 
Manager-L. M. Dawson. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. 

Non-directional. 
Operating schedule: 5:28 am-10:07 pm Man thru Sat; 
6:51 am-10:07 am Sun. 

4. AGENCY COMMISSION 
None: local rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, la, 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 13e. 14e, 15b. 
Basic Rates: 22a, 22b, 23a, 250, 26, 28b, 28e, 30. 
Contracts: 408. 41, 424. 44a, 44b, 46. 47e. 50, 51e. 
Comb.: Cont. Discounts: 60e, 60h, 61b, 62b. 
Cancellation: 70c, 71a, 72. 73a, 73b. 

TIME RATES 
Eli 12/1/65-Reed 3/30/66, 

6. SPOT ANNOUNCEMENTS 
I MIN. PER MO: 
1 ti 2.40 60 ti  1.65 
13 ti  2.00 90 ti ....... ....... 1.50 
30 Li  1.80 120 1.20 

7. PACKAGE PLANS 
SPECIAL PACKAGES 

50 spots in 7 day period 60 
15 spots in 2 day period._  18 

WOODBURY 
Cannon County-Map Location F-5 

See SRDS consumer market map and data at beginning 
of the State. 

WBFJ 
1963 

e A 

Media Code 4 244 9900 2.00 
Cannon Broadcasting Co.. Inc., Box 1540. 7 Murfrees-

boro Rd_ Woodbury, Tenn, 37190, Phone 615-563-
2313. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Austin Jennings. 
Sta. & Sales Mgr.-Jack Totty. 

3. FACILITIES 
500 w.: 1540 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% time only: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3d, 4a. 4c, 5, 6a. 7b, 8. 
Rate Protection: 10a, 11a, 12a, 130, 14a, 15c, 
Basle Rates: 20b, 21a, 21d. 22a. 130. 26. 28b, 28e, 30. 
Contracts: 40a. 42d, 45, 46. 47a. 48. 51c. 
Comb.: Cont. Discounts: 601, 61b. 62d. 
Cancellation: 70a. 70c, 71b, 72, 73b. 
Prod. Services: 82. 
Affiliated with RES. 
Rates and discounts based on the number of broad-
casts per month. 

TIME RATES 
Eff 4/1/66-Reed 2/8/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: 1 ti II ti 21 ti 31 ti 61 tl 121+ 
1 min.  1.50 1.40 1.30 1.25 1.15 1.00 
30 sec...,..... .85 .80 .75 .65 .65 .50 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/2 hr 1/4 hr 10 min 5 mln S mln 
1 x. 30.00 20.00 12.50 7.50 5.00 3.00 
20+ ...... 25.00 16.00 9.00 6.00 4.00 2.00 
Non-exclusive time 1/2 of above rates. 
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Ralik, Household Data 
NOTE: County-by-county estimates of Radio Housi 
hold Data no longer appear in SRDS. With thl 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL _1,378,500 Houston   347,000 
METRO AREAS Laredo   300 

Abilene   6,700 Longview   17,609 
Amarillo   9,100 Lubbock   14,300 
Austin   31,400 McAl len- Pharr-
Beaumont- Edinburg   

Port Arthur- Midland   7,500 
Orange   72,600 Odessa   5,800 

Brownsville- San Angelo  3,700 
Harlingen- San Antonio  64,300 
San Benito.... 1,200 Sherman. 

Corpus Christi 11,900 Denison   7,400 
Dallas   190,100 Texarkana   24,800 
El Paso  1,000 Tyler   26,900 
Fort Worth  69,800 Waco   27,600 
Galveston- Wichita Falls  10,100 

Texas City .... 34,500 Total Metros   985,600 

Spanish Population Data 
(July 1, 1969) 

METRO AREAS Fort Bend   14,700 
Abilene   9,500 Frio   6,800 
Amarillo   8,900 Galveston   18,500 
Austin   38,000 Gonzales   3,400 
Beaumont- Guadalupe   9,600 

Port Arthur- Hale   15,000 
Orange   12,700 Harris   121,400 

Brownsville- Hays   9,500 
Harlingen- Hidalgo   164,200 
San Benito .. 122,200 Hockley   6,500 

Corpus Christi .. 158,900 Howard   7,000 
Dallas   66,200 Jefferson   10,500 
El Paso   195,300 Jim Hogg   4,300 
Fort Worth   35,600 Jim Wells   25,700 
Galveston- Karnes   5,200 

Texas City .. 18,500 Kendall   800 
Houston   152,800 Kinney   1,000 
Laredo   71,700 Kleberg   16,100 
Longview   2,000 Lamb   8,800 
Lubbock   38,100 La Salle   3,100 
McAllen-Pharr- Live Oak   2,300 

Edinburg   164,100 Lubbock   38,100 
Midland   7,100 Mc Leonas   14,900 
Odessa   15,000 Matagorda   6,000 
San Angelo   12,400 Maverick   15,500 
San Antonio .... 391,700 Medina   9,200 
Sherman- Denison 1,900 Midland   7,100 
Texarkana   2,600 Nueces   120,900 
Tyler   2,400 Pecos   4,300 
Waco   15,000 Potter   6,900 
Wichita Falls.... 5,200 Presidio   2,000 
Total Metros....1,547,800 Reeves   10,200 

COUNTIES Refugio   4,300 
Atascosa   9,600 San Patricio .... 29,000 
Bee   11,600 Starr   20.100 
Bell   10,900 Tarrant   33,800 
Besar   382,100 Taylor   8,700 
Brazoria   9,600 Tom Green   12,400 
Brazos   5,400 Travis   38,000 
Brewster   2,500 Uvalde   10,100 
Brooks   6,100 Val Verde   17,000 
Caldwell   4,800 Victoria   15,400 
Calhoun   7,400 Webb   71,700 
Cameron   122,200 Wharton   7,900 
Coma!   7,700 Wilson   5,000 
Dallas   60,200 Wichita   4,900 
Dawson   5,600 Wi I lacy   14,500 
De Witt   4,000 Williamson   5,600 
Dimmit   7,200 Zapata   5 000 
Duval   9,700 Zavala   12,600 
Ector   15,000 Total Countles..1,882,400 
El Paso   195,300 

September I, 1969 Spot Radio Stations 827 



TEXAS 

Abliene-Taylor 
Alice-Jim Wells 
Amarillo-Potter 
Arlington-Tarrant 
Austin-Travis 
Baytown-Harris 
Beaumont-Jefferson 
Bellaire-Harris 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This 

Big Spring-Howard 
Borger-Hutchinson 
Brownsville-Cameron 
Bryan-Brazos 
Corpus Christi-Nueces 
Corsicana-Navarro 
Dallas-Dallas 
Del Rio-Val Verde 

Denison-Grayson 
Denton-Denton 
Ed inb u rg-H I da Igo 
El Paso-El Paso 
Fort Worth-Tarrant 
Galveston-Galveston 
Garland-Dallas 

list shows counties 
Grand Prairie-Dallas 
Greenville-Hunt 
Groves-Jefferson 
Haltom City-Tarrant 
Harlingen-Cameron 
Houston-Harris 
Irving-Dallas 

in which cities are located. Cities are 
Killeen-Bell 
Kingsville-Kleberg 
La Marque-Galveston 
Laredo-Webb 
Longview-Gregg 
Lubbock-Lubbock 
McAllen-Hidalgo 
Marshall-Harrison 

Mesquite-Dallas 
Midland-Midland 
Odessa-Ector 
Orange-Orange 
Pampa-Gray 
Paris-Lamar 
Pasadena-Harris 
Pharr-Hidalgo 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

first, counties next. 
Plainview-Hale 
Port Arthur-Jefferson 
Richardson-Dallas 
San Angelo-Tom Green 
San Antonio-Bazar 
San Benito-Cameron 
Sherman-Grayson 
Temple-Bell 

Texarkana-Bowie 
Texas CIty-Galveston 
Tyler-Smith 
University Park-Dallas 
Victoria-Victoria 
Waco-McLennan 
Weslaco-Hidalgo 
Wichita Falls-Wichita 

Estimates for: 
STATE 
COUNTY-Map Loe. Population Households 

City 1/1/69 1/1/69 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable Income-1968--
% Distribution of Families 

Per 8000 5000 8000 10000 15000 
Household to to to to and 

(5) 4999 7999 9999 14999 over 

  Retail Sales-1968   Pusan- Farm Gross 
-Total Retail Sales-  BY Selected Store Types  ler Pape- Farm 

Per General Home Auto- Service Cars Mien Income 
Household Food Drug Mdse. Furls. motive Station 1/1/69 1/1/69 1968 

($001B (S) ($000) ($000) ($000) A(V'iîgl ($020) (MO) ($000) (000) (000) ($000) 

TEXAS STATE TOTALS_11,034.7 3,302.49 28,373,482 8,592 18.1 20.9 15.6 19.3 14.2 18,000,000 5,450 3,582,690 609,105 2,304,991 1,019,683 819,854 4,021,964 1,459,546 4,695.03 503.3 3,365,634 

ANDERSON F-5  
ANDREWS A-5  
ANGELINA G-6_--.-
ARANSAS F-9-.. 
ARCHER D-4 ........ 
ARMSTRONG B-2____ 
!."7;r5COSA D-8.______ 
AUSTIN F-7  
BAILEY A-3  

28.7 9.40 58,467 6,220 22.0 28.4 10.9 9.6 5.8 40,719 
12.9 3.71 40,954 11,039 19,501 
46.9 14.75 109,559 7,428 21.3 18.6 17.3 16.8 10.7 59,025 
8.8 2.74 17,014 6,209 22.6 17.7 16.2 15.9 8.7 11,368 
6.1 1.99 15,367 7,722 23.8 45.9 12.1 5.0 1.7 7,110 
2.1 .72 5,603 7,782 11.9 55.1 0.1 0.1 7.2 2,463 

18.2 4.93 35,459 7,192 18.8 15.1 12.8 17.5 11.8 20,109 
12.5 4.24 26,968 6,360 19.4 12.7 12.1 17.8 9.7 22,767 
10.6 3.18 25,450 8,003 25.4 19.8 12.5 13.5 12.9 22,322 

4,332 
5,256 
4,002 
4,149 
3,573 
3,421 
4,079 
5,370 
7,019 

9,850 
5,468 

13,514 
3,513 
1,603 
199 

4,736 
4,024 
4,055 

1,785 
504 

4,148 
396 
265 
95 

452 
582 
392 

2,756 
904 

3,955 
683 
118 
221 
905 

1,038 
716 

2,002 
660 

2,868 
202 
207 
61 

470 
517 

1,109 

1,820 
601 

2,961 
453 
101 

228 
890 
982 

9,077 
4,900 

12,264 
549 

1,362 
666 

5,220 
3,183 
3,972 

3,829 
2,883 
4,882 
1,463 
1,121 
493 

2,018 
2,912 
883 

11.31 
5.38 
17.93 
3.33 
2.83 
.98 

6.14 
5.60 
3.72 

3.1 
.2 

1.5 
.3 
.9 
.7 

2.6 
3.4 
2.6 

6,581 
1,707 
3,772 
581 

8,449 
7,029 

15,347 
15,021 
33,177 

BANDERA 
BASTROP E-7 ...... --
BAYLOR D-4  
BEE E-8t  
BELL E-6t  

Killeen  
Temple  

BEXAR D-7t  
San Antonio  
San Antonio Metro 
Area  

BLANCO D-7  

3.1 
14.8 
4.2 

24.5 
122.9 
35.3 
36.9 

827.3 
714.8 

1.13 
4.78 
1.50 
6.43 

34.45 
10.94 
11.66 

227.87 
202.22 

861.8 237.95 
3.7 1.23 

9,297 8,227 19.4 12.0 11.7 20.6 12.8 6,300 
34,010 7,115 18.9 15.9 11.3 17.6 11.2 17,845 
17,357 11,571 14.4 13.3 9.3 24.8 27.2 11,560 
52,149 8,110 19.1 9.3 15.8 23.7 13.6 28,530 

235,139 6,826 28.0 38.3 6.8 5.0 4.2 165,426 
55,729 5,094 56,015 
90,623 7,772 72,159 

1,959,227 8,598 20.3 18.0 16.7 19.7 13.8 1,173,723 
1,578,841 7,808 1,086,375 

2,026,410 8,516 20.3 19.3 16.6 19.4 13.5 1,212,876 
9,860 8,016 23.0 13.9 13.6 14.3 12.8 6,424 

5,575 
3,733 
7,707 
4,437 
4,802 
5,120 
6,189 
5,151 
5,372 

5,097 
5,223 

1,449 
4,445 
2,193 
6,043 

29,299 
7,933 
14,869 

223,669 
198,471 

174 
676 
369 

1,010 
6,412 
756 

4,421 
34,967 
31,922 

232,986 36,511 
882 309 

84 
771 
134 

1,353 
14,690 
3,537 
9,445 

216,685 
201,017 

240 
467 
596 

1,523 
9,005 
3,147 
4,390 

76,315 
70,779 

218,500 78,026 
354 123 

265 
486 
480 

1,241 
8,970 
4,603 
2,935 

53,092 
51,530 

54,941 
234 

1,800 
4,801 
2,657 
6,290 

42,987 
17,864 
18,867 

251,634 
248,169 

737 1.96 .9 3,278 
2,215 6.74 2.2 6,438 
1,570 2.75 1.0 11,847 
2,774 8.18 2.0 8,254 

14,383 43.30 4.7 18,317 
5,154 
4,663 

81,071 315.21 4.9 22,529 
74,328 

260,446 84,705 327.39 
532 1,214 1.75 1.2 5,227 

BORDEN B-4  
BOSQUE E-5  
BOWIE G-4t  
Texarkana2  
Texarkana Metro 
Area  

BRAZORIA G-8  
BRAZOS F-6  

Bryan  
BREWSTER C-12  
BRISCOE B-3  
CROOKS E-10  
BROWN D-5  

1.1 
9.6 

64.4 
56.4 

102.1 
98.7 
49.8 
35.2 
4.7 
3.6 
7.6 

25.6 

.32 
3.51 

20.88 
18.98 

32.63 
2731 
13.98 
10.81 
1.37 
1.10 
1.97 
9.11 

3,586 
24,380 

147,969 
124,946 

217,649 
228,323 
116,287 
70,778 
16,492 
9,317 

16,855 
66,911 

11,206 
6,946 
7,087 
6,583 

6,670 
8,360 
8,318 
6,547 

12,038 
8,470 
8,556 
7,345 

22.8 15.8 17.1 20.7 12.3 
21.1 13.1 12.5 18.2 10.0 
21.5 23.0 13.8 15.7 9.3 

21.7 21.4 14.5 15.4 8.5 
13.4 21.8 20.4 23.3 12.7 
17.8 14.8 14.4 21.2 16.4 

15.4 15.2 11.2 23.9 25.4 
27.0 16.3 12.9 14.4 12.8 
15.7 13.1 11.1 21.3 16.9 
19.7 17.7 14.4 17.5 8.5 

274 
15,262 

117,914 
155,960 

186,993 
129,158 
73,271 
69,008 
11,130 
5,599 

14,781 
47,702 

856 
4,348 
5,647 
8,217 

5,731 
4,729 
5,241 
6,384 
8,124 
5,090 
7,503 
5,236 

2,771 
26,076 
27,723 

36,658 
32,335 
16,067 
15,558 
2,296 
1,239 
2,884 

10,882 

84 
655 

4,193 
4,692 

5,883 
4,137 
2,678 
2,274 
593 
119 
304 

2,030 

48 
1,148 

17,586 
25,196 

27,523 
7,479 
9,099 
9,130 
989 
154 

1,121 
5,060 

305 
5,762 

10,173 

10,955 
5,625 
4,085 
4,064 
699 
164 
522 

3,067 

150 
6,670 
7,989 

9,061 
6,133 
2,820 
2,594 
416 
47 

522 
1,791 

3,322 
24,278 
29,078 

39,034 
27,203 
12,779 
11,618 
1,859 
1,223 
3,620 
8,362 

69 
1,332 
9,897 

12,334 

15,872 
13,651 
5,671 
4,155 
1,482 
468 

1,431 
4,590 

.37 
5.38 

30.60 

.4 
2.5 
3.2 

4,026 
10,938 
11,929 

43.36   
41.51 2.4 19,323 
21.11 2.3 11,908 

2.60 
1.34 
2.75 

12.61 

.3 
1.2 
.9 

1.9 

5,358 
10,823 
3,406 
9,082 

BURLESON   
BURNEr E-6  
CALDWELL E-7  
CALHOUN F-8  
CALLAHAN D-5  
CAMERON E-10  

Brownsville  
Brownsville-Harlin-
gen-San Benito Metro 
Area  
Harlingen  
San Benito  

9.2 
7.6 

15.2 
20.2 
6.1 

164.4 
57.9 

3.01 
2.52 
4.70 
5.26 
2.21 

40.17 
14.09 

20,923 
21,545 
39,211 
45,909 
20,684 

283,661 
80,576 

6,951 
8,550 
8,343 
8,728 
9,359 
7,062 
5,719 

17.8 12.5 10.5 18.2 12.1 
20.6 17.1 12.6 21.4 14.3 
18.5 13.2 11.3 20.0 15.5 
13.7 18.0 13.9 27.9 16.9 
16.9 15.4 12.6 23.4 18.3 
19.3 13.7 13.3 17.7 12.0 

10,832 
13,007 
22,435 
20,588 
7,606 

184,582 
95,417 

164.4 40.17 283,661 7,062 19.3 13.7 13.3 17.7 12.0 184,582 
42.4 10.74 100,373 9,346 62,540 
17.8 4.31 25,599 5,939 17,167 

3,599 
5,162 
4,773 
3,914 
3,442 
4,595 
6,772 

4,595 
5,823 
3,983 

2,650 
3,508 
6,045 
6,960 
1,733 

39,082 
19,418 

39,082 
11,856 
5,584 

328 
466 
825 
908 
240 

5,308 
2,857 

5,308 
1,676 
542 

652 
371 

1,355 
892 
431 

22,930 
14,502 

22,930 
7,209 
1,265 

454 
470 
842 
950 
173 

23,492 
18,621 

23,492 
5,018 
607 

382 
105 
818 

1,018 
143 

7,967 
3,363 

7,967 
3,127 
769 

1,535 
2,442 
5,044 
2,093 
1,243 

26,936 
11,124 

26,936 
13,235 
2,949 

909 
1,678 
2,359 
2,257 
1,092 

11,899 
5,108 

3.46 
4.48 
7.84 
7.09 
4.11 

47.81 

11,899 47.81 
3,993 
1,661 

3.0 
1.7 
2.1 
1.2 
1.5 
7.7 

11,343 
7,999 
8,540 
5,582 
7,437 

54,837 

CAMP G-4  
CARSON B-2 ......... 
CASS G-4  
CASTRO B-3  
CHAMBERS G-7... _   
CHEROKEE G-5  
CHILDRESS C-3_---
CLAY E-4 ........ 
COCHRAN A-4  
COKE C-5  
COLEMAN D-5  

6.2 
8.4 

21.5 
11.2 
12.2 
28.9 
6.8 
6.7 
6.3 
2.6 
9.8 

2.07 
2.48 
6.63 
3.04 
3.66 
8.86 
2.37 
2.28 
1.80 
.84 

3.55 

19,090 9,222 
23,642 9,533 
50,240 7,578 
22,512 7,405 
29,258 7,994 
76,439 8,627 
20,754 8,757 
27,202 11,931 
18,788 10,438 
10,019 11,927 
27,308 7,692 

14.7 11.0 10.6 24.7 22.1 
16.4 18.5 18.9 24.1 15.2 
17.4 14.7 12.7 20.2 14.7 
22.4 19.7 11.5 13.6 13.0 
17.0 20.4 17.8 20.0 12.4 
16.6 13.9 11.2 19.8 17.7 
15.4 18.7 17.7 26.0 2.3 
15.8 15.1 11.6 23.9 25.0 
18.9 19.3 14.9 20.5 17.9 
12.6 12.5 13.4 28.1 24.2 
20.6 16.7 11.0 19.7 12.8 

11,722 
12,123 
28,226 
18,426 
15,989 
41,763 
14,406 
12,730 
12,602 
6,057 

19,223 

5,663 
4,888 
4,257 
6,061 
4,369 
4,714 
6,078 
5,583 
7,001 
7,211 
5,415 

2,780 
2,116 
6,764 
2,868 
4,318 
9,316 
2,243 
1,653 
2,325 
995 

4,112 

389 398 795 1,052 3,262 667 
354 139 49   2,920 2,191 

1,180 2,411 1,135 853 7,917 2,549 
198 250 640 76 1,848 1,647 
605 474 514 287 4,367 1,498 

1A88 3,282 1,170 1,555 11,187 4,115 
484 1,868 750 841 3,463 1,669 
214 376 170 162 6,052 1,453 
178 206 533 366 3,716 809 
138 90 107 104 2,950 849 
608 779 707 265 6,424 1,459 

2.95 
3.54 
9.33 
3.68 
5.55 

12.44 
3.73 
4.30 
2.21 
1.76 
5.59 

.7 

.9 
2.1 
3.5 
.7 

2.8 
1.1 
1.6 
1.6 
.6 

1.9 

1,888 
14,819 
4,897 

36,777 
12,730 
11,451 
8,107 

11,204 
22,021 
3,353 

11,786 

COLLIN F-4  
COLLINGSWORTH C-2... 
COLORADO F-7_______ 
COMAL E-7  
COMANCHE D-5  
CONCHO C-6...... ..... 
COOKE E-4  
CORYELL E-6f  
COTTLE C-3  
CRANE A-6  
CROCKETT B-6  

53.6 
3.7 

19.7 
23.3 
8.2 
1.8 

23.8 
30.2 
1.8 
5.4 
4.2 

17.54 
1.21 
6.20 
7.00 
3.11 
.61 

7.71 
7.54 
.58 

1.64 
1.23 

98,416 5,611 
14,496 11,980 
45,984 7,417 
50,883 7,269 
27,411 8,814 
8,307 13,618 

55,424 7,189 
55,616 7,376 
9,084 15,662 

15,547 9,480 
18,373 14,937 

27.9 29.9 8.9 5.6 3.4 
16.2 17.5 9.9 21.5 23.2 
19.,1 14.4 14.7 18.5 12.7 
24.4 21.3 16.6 17.8 10.0 
17.5 12.7 8.8 21.6 17.9 
14.1 15.4 8.4 21.3 27.8 
22.5 20.8 15.3 16.9 9.6 
28.2 21.0 13.8 11.2 3.8 
13.4 14.0 2.1 29.5 25.4 
12.2 22.5 25.5 27.6 11.2 
14.6 18.5 13.0 20.7 28.7 

71,300 
10,156 
36,191 
40,509 
22,559 
5,643 

43,823 
23,972 
7,482 
7,155 
9,181 

4,065 
8,393 
5,837 
5,787 
7,254 
9,251 
5,684 
3,179 

12,900 
4,363 
7,464 

16,559 
1,808 
6,616 
7,299 
4,352 
1,119 
7,959 
6,449 
1,578 
1,735 
2,773 

2,187 
468 
862 

1,110 
838 
94 

1,406 
768 
295 
377 
287 

3,797 
454 

2,038 
1,841 
2,542 

82 
2,979 
1,671 
453 
215 
618 

2,611 
407 

1,271 
2,847 
408 
129 

1,710 
510 
209 
219 
227 

3,415 
195 
606 
965 
537 
70 

1,519 
1,085 
178 
72 
273 

16,754 
908 

9,144 
11,223 
5,573 
632 

8,883 
3,384 
2,010 
2,317 
1,722 

6,686 
1,542 
3,881 
2,923 
3,069 
531 

4,226 
2,749 
842 
969 

1,035 

24.35 
2.18 
7.42 

10.22 
5.35 
1.55 

10.45 
12.13 
1.48 
2.20 
1.74 

5.8 25,244 
1.6 14,554 
2.8 23,262 
1.6 3,895 
3.5 15,040 
1.0 9,340 
3.4 13,152 
2.6 10,173 
1.3 7,435 

655 
.2 5,983 

CROSBY B-4 _-_ 10.7 
CULBERSON B-10......-. 3.0 
DALLAM A-1.______.- 4.4 
DALLAS F-5t  1,240.9 

Dallas  855.0 
Dallas Metro Area__ 1,441.4 
Garland  70.3 
Grand Prairiel_ - 51.1 
Irving  85.0 
Mesquite  51.9 
Richardson  44.6 
University Park  22.7 

3.16 26,774 8,473 21.1 16.5 13.4 15.9 13.8 20,167 
.84 6,249 7,439 24.2 16.6 17.2 20.2 11.9 7,802 

1.48 22,335 15,091 12.5 13.2 11.0 23.2 33.1 15,963 
394.31 3,875,111 9,828 15.3 25.5 15.7 19.6 17.8 2,505,420 
277.48 2,872,490 10,352 1,834,308 
457.14 4,284,736 9,373 16.6 25.7 15.0 18.4 16.3 2,786,165 
19,75 173,273 8,773 133,331 
15.22 108,755 7,146 72,086 
24.03 222,102 9,243 106 354 
14.47 114,515 7,914 69,783 
12.50 99,009 7,921 69,360 
8.47 169,610 20,025 46,966 

6,382 
9,288 

10,786 
6,354 
6,611 
6,095 
6,751 
4,736 
4,426 
4,823 
5,549 
5,545 

3,446 
947 

2,613 
461,303 
300,866 
519,630 
25,817 
20,063 
28,574 
19,051 
25,072 
10,296 

654 
184 
433 

87,871 
62,764 
96,819 
3,585 
2,331 
4,298 
1,468 
4,859 
2,676 

709 
106 
889 

378,159 
295,867 
395,382 

5,734 
3,034 
16,652 
28,411 
5,462 
854 

607 77 
218 260 
471 150 

151,118 112,682 
101,960 85,841 
162,571 124,513 

2,271 3,813 
2,753 2,540 
5,432 4.945 
5,466 198 
3,667 843 

15,573 5,847 

3,995 
941 

4,582 
590,472 
436,001 
665,351 
64,177 
17,640 
21,750 
2,557 
6,535 

1,859 3.86 
2,924 .95 
2,494 3.03 

175,597 598.54 
125,281 
202,749 685.24 
10,775 
4,621 
9,729 
4,967 
8,753 
3,417 

3.4 
.3 
.7 

1.6 

31,770 
4,286 

26,495 
16,161 

(2) Includes portion In Miller County, Arkansas. 
(3) Includes portion in Tarrant County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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TEXAS 

State, County, City, Metro Area Data 
Estimates for: 
ST AT E 
COUNTY-Map Loc. 

City 
Metropolitan Area 

Population Households 
1/1/69 1/1/69 
(000) (000) 

-Consumer Spendable Income-1968-
% Distribution of Families -Total Retail Bales-

Per 3001) 5000 8000 10000 15000 Per 
Household to to to to and Household 

($000) (s) 4999 7999 9999 14999 over ($000) (6) 

Retail Sales-1908 

Food Drug 
(8000) (6000) 

 By 8eleeted Store Types  
General Home 
Mdse. Apparel Furst. 
($000) ($000) ($000) 

Auto-
motive 
(6000) 

Service 
Station 
(8000) 

Ninon- Farm Grau 
sor Popu- Farm 
Gars !elan I ammo 

I/1/69 I/1/69 1968 
(000) (000) (6000) 

DAWSON B-4  
DEAF SMITH A-2  
DELTA F-4__________ 
DENTON E-4 ......... 

Denton  
DE WITT E-8 ........ -....-. 
DICKENS C-4 --
DIMMIT C-8  
DONLEY C-2.   

DUVAL D-9...._... EASTLAND 

ECTOR 
Odessa  
Odessa Metro Area.  

19.7 
19.5 
3.5 

66.2 
39.8 
18.6 
2.5 
9.3 
2.5 

11.3 
15.8 

110.8 
92.2 

110.8 

5.83 
5.53 
1.24 

20.41 
11.69 
6.01 
.82 

2.15 
.91 

2.92 
5.97 

31.84 
27.26 
31.84 

54,108 
31,506 
11,190 

124,424 
75,007 
40,751 
12,156 
15,427 
10,790 
23,321 
47,949 

294,074 
275,723 
294,074 

9,281 
5,697 
9,024 
6,096 
6,416 
6,781 

14,824 
7,175 

11,857 
7,987 
8,032 
9,236 

10,115 
9,236 

21.3 21.5 13.7 16.5 14.4 46,421 
28.7 24.2 10.0 8.2 5.0 41,500 
16.8 12.0 6.8 18.7 18.6 6,635 
27.9 32.2 8.9 7.4 4.9 94,250 

57,062 
18.5 13.9 10.8 16.8 11.2 34,046 
12.2 11.4 6.0 20.6 36.2 8,443 
17.1 11.8 9.6 15.9 13.0 8,338 
16.6 12.7 9.2 25.6 21.1 8,361 
16.8 14.8 11.4 19.0 13.4 9,254 
18.7 16.8 11.7 21.6 14.4 30,121 
15.0 17.7 21.5 26.3 15.8 175,650 

160,008 
15.0 17.7 21.5 26.3 15.8 175,650 

7,962 
7,505 
5,351 
4,618 
4,881 
5,665 

10,296 
3,878 
9,188 
3,169 
5,045 
5,517 
5,870 
5,517 

11,259 
6,604 
1,371 

18,604 
12,329 
6,175 
1,760 
2,540 
1,532 
3,379 
6,661 

34,663 
31,228 
34,663 

1,023 
740 
206 

3,282 
1,731 
1,204 
223 
166 
183 
462 

1,347 
6,510 
6,049 
6,510 

2,001 
1,121 
139 

8,386 
7,003 
2,170 
383 
193 
387 
339 

2,673 
17,092 
15,270 
17,092 

2,490 
2,11C 
227 

3,013 
2,674 
1,225 
126 
348 
147 
351 
81a 

11,551 
11,309 
11,551 

2,001 
1,619 
157 

3,141 
2,762 
886 
228 
198 
384 
194 
585 

7,828 
7,134 
7,828 

10,656 
8,961 
1,075 

26,636 
13,997 
9,446 
2,182 
1,602 
2,651 
1,420 
6,864 

50,609 
47,117 
50,609 

3,733 7.05 
3,528 7.58 
480 2.08 

8,051 27.49 
4,809 
2,622 8.62 
938 1.83 

1,053 2.47 
1,332 2.23 
1,654 3.40 
3,978 8.89 
15,068 47.69 
13,729 
15,068 47.69 

2.7 38,334 
1.9 40,356 
1.6 7,019 
4.0 18,928 

3.6 14,956 
1.2 8,936 
.7 8,251 

1.1 9,545 
1.4 6,275 
2.4 9,007 
.2 753 

EDWARDS C-7. 2.3 .76 6,270 8,250 9.2 6.5 4.4 22.8 49.6 2,616 3,442 894 108 62 211   187 341 .66 .6 7,034 
ELLIS F-5  45.5 14.41 102,436 7,109 20.7 17.3 16.0 18.3 9.3 57,371 3,981 12,396 1,757 3,369 3,264 2,004 13,700 6,156 18.93 5.3 22,821 
EL PASO A-10t  385.9 9955 869,452 8,734 20.0 20.0 17.3 20.7 14.1 540,524 5,430 93,729 15,199 103,461 46,134 36,165 119,394 30,399 136.19 2.4 52,747 

El Paso  339.0 90.97 770,090 8,465 515,989 5,672 89,771 14,841 102,965 45,969 34,917 112,521 29,680 
El Paso Metro Area.... 385.9 9955 869,452 8,734 20.0 20.0 17.3 20.7 14.1 540,524 5,430 93,729 15,199 103,461 46,134 36,165 119,394 30,399 136.19   

15.2 5.53 41,712 7,543 20.6 15.9 13.9 17.5 10.2 31,484 5,693 5,265 999 3,352 672 1,077 4,492 2,399 7.84 3.3 16,096 
FALLS F-6  18.4 5.93 33,902 5,717 20.1 11.0 10.9 14.3 8.1 25,172 4,245 6,065 1,012 1,880 1,729 944 4,187 1,713 6.92 3.7 19,352 
FANNIN F-4  21.3 7.51 49,483 6,589 21.9 12.7 14.9 17.1 4.6 31,822 4,237 8,347 988 2,098 989 1,109 7,426 2,711 9.60 4.6 16,098 
FAYETTE F-7  ___ 19.2 6.57 37,103 5,647 22.8 11.1 12.3 12.8 5.6 29,938 4,557 5,798 700 1,574 1,280 967 5,326 2,537 8.06 5.8 17,727 
FISHER C-4  7.1 2.31 17,516 7,583 15.9 15.0 8.6 26.6 20.9 9,236 3,998 2,327 549 253 497 249 2,011 1,058 2.80 2.3 14,133 
FLOYD 8-3  13.8 4.16 37,988 9,132 19.2 16.0 14.3 18.4 17.5 25,180 6,053 4,388 587 1,159 1,073 514 6,848 2,122 4.88 3.5 47,248 
FOARD D-3  2.5 .85 7,277 8,561 24.0 19.0 11.8 12.4 9.3 5,719 6,728 997 316 127 245 243 1,646 710 1.10 .6 6,126 
FORT BEND F-7  49.0 12.96 88,463 6,826 21.7 18.1 15.4 15.2 9.9 71,393 5,509 13,183 1,759 2,576 3,494 2,741 21,034 5,578 17.62 6.2 22,893 

FRANKLIN G-4 ...... __ 3.5 1.24 11,160 9,000 16.9 13.0 9.6 21.6 18.0 7,236 5,835 1,187 367 625 557 277 1,885 751 1.98 1.1 2,916 
FREESTONE F-5  9.7 3.24 23,656 7,301 16.8 14.8 94 16.3 13.9 14,310 4,417 3,747 681 1,046 251 247 3,134 2,368 441 1.9 8,249 
FRIO D-8  9.3 2.40 7,501 3,125 23.3 22.6 4.6 1.5 1.3 11,097 4,624 2,160 106 329 426 165 1,600 1,142 2.97 1.5 10,704 
GAINES A-4  14.6 4.23 33,989 8,035 21.0 26.6 17.0 16.6 9.2 22,347 5,283 3,631 575 808 622 209 5,776 2,486 5.05 2.0 22,155 
GALVESTON G-7  166.4 51.89 424,280 8,177 17.3 26.5 16.0 18.0 12.3 209,840 4,044 55,104 8,519 16,137 16,311 9,271 36,901 17,365 65.03 .6 7,427 

Galveston  72.0 2412 206,051 8,543 99,080 4,108 23,595 4,019 9,547 10,993 6,042 14,536 7,490 
Galveston-Texas 
City Metro Area  166.4 51.89 424,280 8,177 17.3 26.5 16.0 18.0 12.3 209,840 4,044 55,104 8,519 16,137 16,311 9,271 36,901 17,365 65.03   
La Marque  24.5 6.95 40,619 5,844 20,671 2,974 9,037 969 857 321 467 671 2,392 
Texas City  42.5 12.26 96,300 7,855 54,079 4,411 12,578 1,951 3,420 3,632 1,940 16,343 3,787   

GARZA B-4  6.5 1.96 18,354 9,364 17.2 20.8 15.5 23.1 17.1 10,889 5,556 2,510 255 440 325 455 2,573 1,471 2.28 1.2 7,334 
GILLESPIE D-7  9.2 3.15 24,475 7,770 24.3 17.6 12.7 18.3 11.3 19,556 6,208 2,946 329 1,929 551. 506 4,188 1,907 4.98 2.4 9,492 
GLASSCOCK B-5  1.1 .36 4,427 12,297 17.2 20.5 16.9 20.9 20.1 347 964 76 39   32 .42 .4 4,270 

GOLIAD E-8  4.6 1.44 9,714 6,746 19.6 14.3 10.4 15.9 10.0 5,313 3,690 1,455 89 98 134 66 680 872 1.83 1.6 5,679 
GONZALES E-7  15.6 4.87 34,113 7,005 19.2 15.0 10.3 15.8 11.8 34,481 7,080 5,040 882 2,059 819 285 5,927 1,830 6.50 3.7 20,899 
GRAY C-2  37.1 12.11 108,676 8,974 17.2 27.9 18.7 19.8 11.4 51,020 4,213 11,415 1,983 5,220 3,212 3,387 11,941 5,309 16.05 .9 9,100 

Pampa  29.6 9.59 86,192 8,988 47,121 4,914 10,496 1,839 4,997 2,8% 3,195 11,470 4,541 
GRAYSON F-4t  76.6 25.61 187,109 7,306 22.9 28.2 12.9 12.9 8.3 127,917 4,995 26,220 3,531 9,722 8,235 6,749 32,662 11,719 37.70 4.6 15,347 

Denison  27.7 9.54 59,794 6,268 51,666 5,416 11,720 1,130 2,598 3,779 2,516 14,585 4,181 
Sh-rman  32.0 10.67 66,743 6,255 61,417 5,756 11,139 2,039 7,132 4,666 4,194 15,856 4,488 
Sherman-Denison 
Metro Area  76.6 25.61 187,109 7,306 22.9 28.2 12.9 12.9 8.3 127,917 4,995 26,220 3,531 9,722 8,233 6,749 32,662 11,719 37.70   

GREGG G-5   76.6 24.71 226,162 9,153 16.2 15.9 16.7 23.3 17.6 162,146 6,562 31,806 6,356 17,437 10,128 8,314 35,488 11,237 37.62 .8 3,693 
Longview  52.7 16.91 130,731 7,731 111,085 6,569 21,529 4,620 15,400 7,430 6,962 23,034 7,683 
Longview Metro 
Area.  76.6 24.71 226,162 9,153 16.2 15.9 16.7 23.3 17.6 162,146 6,562 31,806 6,356 17,437 10,128 8,314 35,488 11,237 37.62   

GRIMES F-6  10.6 3.39 21,324 6,290 18.4 12.5 9.0 14.7 11.1 19,145 5,647 4,187 519 1,208 231 713 2,995 1,745 3.94 2.5 11,772 
GUADALUPE E-7  34.5 10.08 67,183 6,665 22.2 22.1 13.0 13.4 8.8 39,153 3,884 9,317 1,544 1,815 1,711 1,849 8,812 3,634 12.18 3.5 11,625 
HALE B-3   44.1 12.97 106,106 8,181 19.5 20.0 14.8 17.0 14.5 89,879 6,930 14,026 2,218 7,983 4,430 3,498 23,009 7,479 16.84 7.1 81,863 

Plainview 24.0 7.46 57,831 7,752 65,070 8,723 8,543 1,785 7,648 4,091 2,937 19,009 4,900   
HALL C-3  3.7 1.26 23,193 18,407 10.0 10.5 6.4 23.7 41.3 12,735 10,107 2,689 692 734 639 438 2,441 1,329 2.87 1.6 14,162 
HAMILTON E-5  6.3 2.35 18,342 7,805 19.4 13.9 9.3 18.5 13.9 13,402 5,703 2,908 572 668 418 567 2,873 1,315 3.75 2.5 10,550 
HANSFORD B-1  7.7 2.35 22,876 9,734 17.1 24.1 16.9 19.6 18.3 17,091 7,273 2,889 426 537 831 201 3,549 1,551 3.31 .5 1!; 3, .m 
HARDEMAN C-3  6.3 2.17 23,561 10,858 14.3 14.4 11.2 22.8 22.6 12,116 5,583 3,107 494 672 522 343 2,001 1,392 3.16 1.1 
HARDIN H-7  29.0 8.70 55,692 6,401 20.3 22.1 16.3 16.9 7.8 27,666 3,180 6,134 779 1 466 566 618 7,357 3,162 11.18 .7 1,193 
HARRIS G-7  1,592.3 487.62 4,619,811 9,474 15.4 22.6 17.4 20.7 16.9 2,648,211 5,431 541,508 90,970 443,024 158,105 125,616 572,975 192,309 731.64 4.7 33,808 

Baytown  42.9 13.66 100,493 7,357 79,386 5,812 17,816 1,840 12,839 3,367 4,727 20,314 4,349 
Bellaire  25.2 7.40 104,274 14,091 14,377 1,943 4,111 15   845 1,874 975   
Houston  1,183.1 369.10 3,661,814 9,921 2,054,146 5,565 391,323 69,913 364,324 129,698 97,002 462,208 146,341 
Houston Metro Area  1,811.2 549.64 5,061,782 9,209 15.6 22.7 17.3 20.3 16.1 2,947,547 5,363 611,597 100,178 457,972 170,599 138,475 641,514 222,377 817.65   
Pasadena  86.8 24.19 215,549 8,911 134,281 5,551 27,839 3,845 29,508 6,568 8,002 33,158 9,028   

HARRISON H-5  44.1 13.09 101,781 7,775 17.7 14.7 13.9 20.7 13.7 69,729 5,327 16,315 2,064 9,205 2,219 3,761 16,353 6,467 16.30 2.1 5,768 
Marshall  25.6 8.16 61,797 7,573 59,940 7,346 14,475 1,933 8,403 2,142 3,433 13,998 4,726   

HARTLEY A-2  2.2 .69 11,493 16,657 16.7 17.8 12.9 18.4 31.8 2,115 3,065 158 147 246   359 1.35 .4 12,200 
HASKELL C-4  9.0 3.01 25,282 8,399 19.0 18.4 12.7 19.7 12.2 16,932 5,625 3,220 478 604 1,236 697 4,442 1,845 4.02 3.0 23,192 
HAYS E-7  21.7 5.83 45,306 7,771 18.9 18.7 11.5 14.8 14.3 31,688 5,435 7,459 1,370 1,587 1,146 1,238 5,713 4,080 8.83 1.6 10,323 
HEMPHILL C-2  1.5 .50 11,894 23,788 7.5 8.9 4.6 36.0 41.6 7,627 15,254 1,351 200 75 366 464 1,907 557 1.54 .5 6,908 
HENDERSON F-5  20.1 6.63 46,118 6,956 20.1 14.6 11.6 17.6 12.4 33,324 5,026 7,239 940 3,630 1,615 1,092 6,519 3,081 10.49 2.7 7,423 
HIDALGO E-10  199.2 46.67 287,332 6,157 19.4 15.1 11.1 13.4 9.3 223,798 4,795 48,670 7,388 20,186 22,586 10,626 40,847 16,709 58.96 8.7 93,506 

Edinburg . 22.2 5.25 29,483 5,616 31,622 6,023 6,461 816 1,170 1,565 1,187 7,681 3,232 
McAllen  37.0 9.72 78,221 8,047 82,485 8,486 12,688 3,339 11,963 15,608 5,063 18,052 4,393   
McA I le n - Pharr - 
Edinburg Metro Area. 199.2 46.67 287,332 6,157 19.4 15.1 11.1 13.4 9.3 223,798 4,795 48,670 7,388 20,186 22,536 10,626 40,847 16,709 58.96   
Pharr  15.6 3.54 21,626 6,109 13,176 3,722 3,065 429 672 796 383 1,251 1,325 
Weslaco  21.0 4.79 22,216 4,638 27,438 5,728 6,165 703 1,838 1,598 1,451 6,493 2,121 

HILL E-5  18.0 6.36 50,449 7,932 18.4 15.1 10.5 19.4 14.2 38,080 5,987 8,995 1,328 2,495 1,334 1,042 9,684 4,730 10.61 4.8 18,062 
HOCKLEY B-4  24.6 7.06 57,408 8,131 20.3 19.6 16.8 19.7 11.5 41,584 5,890 8,037 905 3,112 1,557 1,597 8,702 2,830 9.00 4.9 47,221 
HOOD E-5  5.4 1.95 11,709 6,005 23.1 17.6 12.5 14.2 8.1 7,725 3,962 1,478 274 203 3,078 748 2.80 1.2 6,022 
HOPKINS G-4  14.8 5.24 44,440 8,481 19.1 13.1 13.9 20.0 13.1 42,398 8,091 7,458 1,223 2,118 1,M 1,646g 12,987 2,246 9.97 3.7 18,188 
HOUSTON G-6  17.2 5.00 32,501 6,500 19.2 13.6 9.1 12.7 8.1 20,355 4,071 4,593 563 868 1,258 1,159 3,478 3,040 5.38 2.7 9,710 
HOWARD B-5t  51.2 14.94 117,299 7,851 20.0 23.3 19.6 18.8 9.8 72,567 4,857 10,897 2,192 8,357 ,̀4% LIU 20,116 8,441 18.44 1.7 12,090 
Dg Spring  37.3 11.43 101,829 8,909 66,990 5,861 10,072 2,119 8,251 , 18,308 7,708   

HUDSPETH A-10  1.7 .47 6,278 13,357 13.7 16.6 11.8 30.9 16.4 4,147 8,823 668 122 594   91 410 841 .73 .8 9,845 
HUNT F-4  37.0 12.51 106,836 8,540 18.6 17.6 13.4 19.9 15.0 63,788 5,099 14,311 1,998 6,515 14,458 5,732 19.03 4.3 16,046 

,,c5)2 ',916 Greenville  26.0 9.00 54,664 6,074 45,330 5,037 9,557 1,460 5,893 10,519 3,728   
HUTCHINSON B-2  37.1 11.43 110,132 9,635 14.6 25.2 20.8 25.0 12.6 46,933 4,106 11,287 2,186 3,167 2,756 2,577 12,668 3,827 14.55 .3 6,565 

Borger  21.3 6.73 69,351 10,305 42,059 6,249 9,974 1,996 2,894 2,756 2,321 12,069 2,520 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made lo military commissaries, post exchanges and eating places on miAtary posts in these counties. 
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TEXAS 

State, County, City, Metro Area Data 
Estimates for:  Consumer Spendable Income-1968--  Retail Sales-1968   Passes- Farm Gress 
STATE 0/0 Distribution of Families -Total Retail Sales-  By Selected Store Types  her repu- Farm 
COUNTY-Map Lee. Population Households Per 3000 Mg 8000 10000 15000 Per General Homo Auto- Service Cars lotion Income 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Furn. motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) (6) 4999 7999 9999 14999 over ($000) (5) ($000) ($000) ($000) ($000) ($000) ($000) ($000) (000) (000) ($000) 

IRION C-6  1.2 .41 3,634 8,863 19.2 1.9.0 14.6 18.2 16.3 949 2,315 213 50   39   176 319 .51 .2 3,765 
JACK E-4  6.4 2.30 22,501 9,783 18.6 18.9 14.2 24.0 16.0 9,076 3,946 2,084 428 364 256 249 2,440 1,202 3.12 1.2 5,967 
JACKSON F-8  14.7 4.24 32,292 7,616 20.1 20.3 15.3 17.8 9.5 18,128 4,275 4,302 670 245 826 466 3,227 2,934 5.18 2.1 15,563 
JASPER H-6  243 7.27 43,300 5,956 21.5 20.1 13.4 14.1 7.1 37,177 5,114 8,185 1,151 3,723 1,149 1,298 10,197 3,464 8.64 1.3 3,717 
JEFF DAVIS B-11  1.6 .46 3,625 7,880 23.6 14.6 15.4 17.0 15.0 609 1,324 98 46   39 36   221 .47 .3 4,545 
JEFFERSON H-7  281.0 85.95 802,656 9,339 115 17.6 19.1 25.7 16.6 451,167 5,249 97,871 16,834 53,265 28,150 29,726 97,734 34,038 113.15 .6 18,677 

Beaumont  135.6 42.02 392,159 9,333 244,817 5,826 45,960 6,642 32,833 14,915 17,199 57,433 19,591 
Beaumont-Port 
Arthur-Orange 
Metro Area  355.0 106.57 979,906 9,195 14.1 18.4 19.1 25.3 15.8 542,909 5,094 122,713 19,186 62,229 32,578 33,640 117,960 43,251 142.61   
Groves  30.1 8.31 49,482 5,955 15,179 1,827 7,977 957 298 1,617 232 746 1,711 
Port Arthur  70.5 22.32 210,861 9,447 122,953 5,509 27,324 5,309 13,454 8,165 9,024 28,121 8,282 

JIM HOGG D-10  5.0 1.31 6,798 5,189 18.2 15.4 9.9 12.1 6.6 6,275 4,790 1,494 312 100 207 179 1,986 783 1.42 .2 3,067 

JIM WELLS E-9  40.1 10.41 68,943 6,623 20.6 21.2 12.5 13.4 9.3 46,348 4,452 10,391 1,651 2,073 2,821 2,286 11,178 5,777 11.94 2.5 14,120 
Alice  24.7 6.50 46,196 7,107 39,735 6,113 8,525 1,488 1,701 2,821 2,102 10,410 4,366   

JOHNSON E-5  43.2 14.22 92,449 6,501 27.2 39.2 7.7 5.8 4.7 53,102 3,734 13,321 1,752 2,544 3,557 2,864 13,052 5,214 20.01 4.3 21,592 
JONES C-5  19.2 6.48 51,000 7,870 20.7 17.9 17.8 19.2 9.4 37,008 5,711 6,139 968 1,258 1,632 1,452 12,438 3,285 8.62 2.9 21,256 
KARNES E-8  12.9 149 27,593 7,906 16.9 14.5 10.7 17.6 14.1 22,938 6,572 4,174 684 1,354 630 744 3,900 2,132 4.91 3.5 10,420 
KAUFMAN F-5  29.2 8.58 70,235 8,186 18.4 14.6 13.4 20.3 14.9 46,867 5,462 8,926 1,512 1,584 2,431 2,595 13,782 5,344 12.25 3.1 13,615 
KENDALL D-7  6.0 1.99 15,320 7,698 20.4 15.3 143 18.0 12.2 9,426 4,737 1,954 353 368 110 78 2,323 745 3.36 1.2 3,408 
KENEDY E-10  1.0 .23 2,255 9,804 16.8 8.5 5.2 6.7 14.2 168 730   171 .18 A 3,222 
KENT C-4  .9 33 5,104 15,467 12.3 13.2 73 23.6 35.9 2465 7470 423 268 152   102 923 111 .73 .4 3,840 
KERR D-7  19.3 6.04 47,004 7,782 24.1 19.2 15.4 17.5 11.9 37,339 6,182 6,902 748 2,971 1,682 894 8,007 3,378 8.66 1.0 4,863 
KIMBLE C-6  3.1 1.13 9,097 8,050 24.0 20.9 12.6 17.2 10.3 7,559 6,689 1,233 311 170 238 159 1,071 1,527 1.73 .9 5,167 

KING C-4  .6 .19 1,042 5,484 27.7 18.8 9.3 7.3 2.1 394 2074 131   215 .17 .4 2,447 
KINNEY C-8  1.7 .47 7,541 16,045 14.0 11.7 8.6 19.0 31.1 1,586 3,374 508 63 140 50 93   286 .60 A 4,689 
KLEBERG E-9t  36.0 9.26 72,682 7,849 18.4 20.9 14.4 17.5 11.8 42,215 4,559 9,523 1,365 2,097 2,707 2,474 11,317 3,151 11.33 1.2 8,326 

Kingsville  29.7 8.01 60,871 7,599 41,166 5,139 9,291 1,365 2,097 2,707 2,474 10,718 2,925   
KNOX C-4  5.4 1.75 18,864 10,779 16.2 12.9 9.8 23.8 23.4 13,477 7,701 2781 575 848 619 355 2,200 1,734 2.60 1.9 13,541 
LAMAR F-4  27.5 9.51 80,733 8,489 17.2 15.4 11.1 20.4 16.2 51,998 5468 10,452 2,226 6,952 2,895 2,345 11,656 4,092 15.98 3.9 14,551 

Paris  25.5 9.11 54,139 5,943 48,028 5,272 9,244 1,969 6,875 2,726 2,345 11,357 3,572   
LAMB B-3  23.8 7.26 53,696 7,396 23.7 19.3 13.1 15.0 11.9 45,282 6,237 7,179 1,270 1,134 2,547 1,496 9,671 3,198 8.50 5.2 67,413 
LAMPASAS E-6  8.4 2.86 23790 8,318 19.0 16.0 12.8 20.2 13.6 16,882 5,903 1341 618 780 605 1,142 4,071 1,731 4.09 1.3 8,643 
LA SALLE D-8  4.1 1.06 12,029 11,348 14.5 11.8 7.1 17.4 23.5 5,406 5,100 1,640 161. 259 308 123 1,089 811 1.56 A 7,600 

LAVACA F-8  18.2 5.92 33,125 5,595 21.4 15.0 10.3 13.4 6.9 26,958 4,554 6,704 760 1,609 974 1,019 4,945 3,136 7.50 6.2 13,678 
LEE F-7  7.0 2.29 15,748 6,877 18.1 12.0 9.6 19.7 13.6 12,749 5,567 2,841 382 429 518 642 2,070 1,398 3.14 2.5 6,717 
LEON F-6  7.9 2.57 14,807 5,761 20.6 13.2 8.2 12.8 8.4 12,641 4,919 2,778 308 740 74 107 2,431 2,882 2.66 2.3 8,008 
LIBERTY G-7  35.8 10.79 71,963 6,669 18.9 18.3 14.0 15.9 10.6 57,836 5,360 14,113 1,843 1,884 2,256 1,831 11,161 6,514 12.54 2.0 11,477 
LIMESTONE F-6  16.6 5.17 36,351 7,031 17.7 14.2 10.4 17.9 12.3 23,990 4,640 6,018 953 1,901 749 1,214 5,569 1,874 7.17 2.7 9,568 
,LIPSCOMB C-1  2.4 .78 12,331 15,809 13.7 16.6 13.0 24.1 29.3 7,079 9,076 999 134 390 78 51 2,000 624 1.81 .7 12,135 
LIVE OAK E-8  6.2 1.69 15,167 8,975 f6.8 11.9 10.9 21.5 19.7 9,728 1756 2,366 223 106 56 810 1,668 1,624 2.52 1.6 7,194 
LLANO D-6  5.2 1.96 13,343 6,808 23.2 19.9 12.0 15.0 9.8 11,780 6,010 2,268 211 545 212 124 1,575 1,813 3.09 3 7,187 
LOVING A-5  3 .11 555 5,045 32.7 17.1 8.7 13.2 10.1 57 518   .05   234 
LUBBOCK B-4t  194.4 56.75 505,661 8,910 20.2 21.5 16.9 19.1 14.8 354,577 6,248 58,110 9,623 51,875 19,320 25,089 81,554 23,819 80.97 73 99,256 
Lubbock  171.3 50.78 425,192 8,373 314,559 6,195 52,257 8,745 50,514 18,513 23,380 74,270 21,968 
Lubbock Metro Area.., 194.4 56.75 505,661 8,910 20.2 213 16.9 19.1 14.8 354,577 6,248 58,110 9,623 51,875 19,320 25,089 81,554 23,819 80.97   

LYNN B-4  10.8 3.20 27,445 8,577 20.8 17.9 12.4 16.5 14.2 16,135 5,042 3,126 392 327 581 117 5,116 878 4.20 4.0 33,181 
McCULLOCH D-6  6.2 2.19 25,614 11,696 14.9 13.0 9.7 23.2 24.5 15,399 7,032 3,236 643 543 954 436 3,928 2,171 3.92 1.2 8,567 
McLENNAN E-6t  166.8 52.45 444,500 8,475 18.0 19.2 16.1 20.6 14.3 278,845 5,316 56,624 10,234 43,295 10,659 16,336 62,244 19,115 66.36 53 28,665 
Waco  115.6 36.85 307,194 8,336 228,608 6,204 43,541 8,634 41,847 9,453 14,937 52,786 14,125   
Waco Metro Area  166.8 52.45 444,500 8,475 18.0 19.2 16.1 20.6 14.3 278,845 5,316 56,624 10,234 43,295 10,659 16,336 62,244 19,115 66.36   

McMULLEN D-8  1.1 36 4,608 12,800 12.8 15.7 14.2 17.1 17.3 799 2,219 166   92   281 138 .39 .3 3,034 
MADISON F-6  6.8 2.22 10,346 4,660 19.5 13.9 8.9 18.4 11.0 13,597 6,125 2,550 487 243 621 370 4,122 1,130 3.18 1.9 5,011 
MARION G-4  6.0 1.86 14,450 7,769 16.9 13.7 9.7 18.9 15.1 11,242 6,044 3,121 298 1,400 223 228 2,686 1,582 2.69 .5 749 
MARTIN B-5  5.1 1.49 18,398 12,348 16.1 14.9 16.9 24.0 24.1 10,084 6,768 1,150 248 204 309 140 3,525 883 2.23 1.7 17,172 
MASON D-6  2.3 .83 9,696 11,682 14.5 13.8 8.2 18.9 25.8 6,731 8,110 1,107 215 215 204 162 1,329 723 1.62 1.0 10,389 
MATAGORDA F-8  30.0 8.95 67,443 7,536 17.9 19.8 14.2 16.6 13.0 48,378 5,405 10,773 1,756 2,490 1,842 2,019 10,214 4,614 10.94 2.1 21,020 
MAVERICK C-8  16.8 3.91 22,804 5,832 20.5 12.6 12.4 13.7 7.5 23,043 5,893 4,931 971 3,609 4,064 1,147 2,433 2,289 7.42 .4 8,761 
MEDINA D-8  20.7 5.60 33,063 5,904 25.3 21.8 13.0 12.6 5.1 25,031 4,470 4,742 769 2,667 210 336 4,997 2,188 7.06 2.7 11,416 

MF.NARD C-6  1.9 .66 9,309 14,105 12.5 11.8 8.5 21.3 31.7 4,634 7,021 942 145 145 146 111 1,123 521 1.12 .7 4,170 
MIDLAND B-5  86.4 25.82 280,714 10,872 11.2 18.0 17.4 24.6 23.4 134,541 5,211 27,113 9,823 10,723 11,054 7,030 29,415 10,969 35.88 .4 6,983 

Midland 70.9 21.28 270,291 12,702 133,098 6,255 27,002 9,966 10,471 11,225 7,132 29,841 11,117 
Midland Metro Area  86.4 25.82 280,714 10,872 11.2 18.0 17.4 24.6 23.4 134,541 5,211 27,113 9,823 10,723 11,054 7,030 29,415 10,969 35.88   

MILAM F-6  21.2 6.96 46,132 6,628 17.6 14.5 12.2 17.6 11.2 27,957 4,017 5,099 890 3,614 1,156 1,170 7,019 3,666 8.58 4.3 14,644 
MILLS D-6  2.6 .99 11,524 11,640 15.7 123 8.1 21.6 23.2 5,582 5,638 1,073 269 151 234 151 1,223 468 1.91 1.6 7,500 
MITCHELL C-5  8.6 2.70 28,109 10,411 16.0 16.5 12.1 24.7 19.9 17,137 6,347 4,022 547 759 748 243 2,958 2,026 430 1.9 10,342 
MONTAGUE E-4.....- 12.8 4.66 36,491 7,831 20.2 17.7 12.7 20.2 12.7 27,724 5,949 5,689 1,102 745 1,646 1,128 6,458 3,244 7.41 1.6 8,333 
MONTGOMERY G-7  35A 10.96 53,222 4,856 24.2 22.7 16.9 5.2 2.0 40,949 3,736 10,458 1,469 3,009 1,119 2,154 9,141 4,325 14.34 1.5 6,415 
MOORE B-2  16.3 4.71 46,658 9,906 15.8 261 20.0 23.5 13.9 30,692 6,516 6,844 888 2,474 610 1,694 5,680 3,349 7.02 .5 12,075 
MORRIS C-3  14.8 4.38 28,917 6,602 19.6 22.7 16.1 16.2 8.2 14,350 3,276 3,358 705 786 273 461 4,617 1,630 5.07 .8 4,468 
MOTLEY C-3.........-.. 1.2 .40 7,567 18,918 6.3 7.8 0.5 43.3 36.2 5,062 12,655 948 159 183 63 184 824 677 1.00 3 5,112 

NACOGDOCHES G-5 26.4 8.32 60,481 7,269 20.3 15.0 12.2 17.4 11.2 38,667 4,647 8,854 1,381 2,622 2,515 1,215 7,570 3,217 11.43 3.1 21,529 
NAVARRO F-5  30.5 10.45 82,434 7,888 18.3 14.3 11.9 20.0 14.8 48,708 4,661 10,596 1,692 5,003 2,469 2,052 12,031 4,687 14.28 4.0 13,414 

Corsicana  21.3 7.38 54,181 7,342 42,610 5,774 8,963 1,631 4,822 2,338 1,865 11,123 3,967   
NEWTON H-6  9.6 2.71 17,102 6,311 21.0 12.7 116 17.2 10.2 7,274 2,684 2,174 244 576 73 272 881 1,738 3.36 .6 2,108 
NOLAN C-5  18.7 6.09 54,001 8,867 21.2 20.9 15.7 20.7 13.4 33,138 5,441 7,469 1,415 4,197 1,113 1,835 7,164 3,629 8.19 1.4 10,647 
NUECES E-9t  259.4 70.29 600,990 8,550 17.7 16.3 17.2 21.8 14.9 385,275 5,481 81,140 11,664 52,818 17,550 20,792 86,272 28,056 101.26 4.9 36,993 

Corpus Christi  214.7 60.26 478,812 7,946 327,162 5,429 66,185 9,995 51246 16,121 18,468 77A91 20,354 
Corpus Christi Metro 
Area  312.4 83.84 692,285 8,257 17.6 16.8 16.8 20.9 14.1 436,599 5,208 91,673 13,607 55,610 18,597 23,677 99,106 33,381 118.56   

OCHILTREC C-1 ...... 11.7 3.58 32,066 8,957 22.2 29.2 16.4 15.6 12.4 25,952 7,249 4,883 969 1,275 958 1,282 6,519 2,044 4.75 .8 17,314 
OLDHAM A-2 -.. 1.9 .53 6,269 11,828 20.1 15.5 16.7 20.8 19.0 4,624 8,725 580 132 307   920 1,247 .98 .3 6,830 

ORANGE H-7t  74.0 20.62 177,250 8,596 16.5 19.9 19.6 23.9 13.1 91,742 4,449 24,842 2,352 8,964 4,428 3,914 20,226 9,213 29.46 A 1,933 
Orange  31.0 8.71 82,790 9,505 57,392 6,589 16,339 1,334 2,587 3,840 2,710 17,572 4,315 
Beaumont-Port 
Arthur-Orange 
Metro Area  355.0 106.57 979,906 9,195 14.1 18.4 19.1 25.3 15.8 542,909 5,094 122,713 19,186 62,229 32,578 33,640 117,960 43,251 142.61   

PALO PINTO E-4t  24.0 8.28 51,379 6,205 24.6 17.5 16.5 17.2 7.5 40,353 4,874 10,899 1,082 1,830 1,923 868 10,655 2,949 12.17 1.2 6,581 
PANOLA H-5  14.8 4.55 36,621 8,049 17.4 12.3 12.7 22.1 15.0 21,178 4,655 5,638 791 1,672 619 1,048 6,010 1,887 6.15 2.6 6,430 
PARKER E-5  24.7 8.06 61,126 7,584 21.6 18.6 15.4 18.1 9.9 40,542 5,030 8,122 1,226 2,610 835 578 11,302 4,102 13.42 34 21,225 
PARMER A-3  127 3.67 28,107 7,659 23.6 21.2 13.5 13.9 13.5 20,940 5,706 3,077 262 358 505 73 4,508 1,467 4.60 3.4 45,826 
PECOS A-6  13.7 3.85 38,862 10,094 16.4 15.0 17.4 23.4 20.0 22,581 5,865 4,992 764 1,237 852 853 3,796 2,931 5.18 A 15,902 
POLK G-6...._......-........ 13.7 4.17 25,108 6,021 21.1 13.3 14.6 13.7 6.0 22,506 5,397 3,770 609 1,512 412 983 7,282 2,812 4.98 .7 2,895 

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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TEXAS 

State, County, City, Metro Area Data 
Estimates for: Consumer Spendable Income-1968    Retail Sales-1968   Passen- Farm Gross 
STATE % Distribution of Families -Total Retail Sales-  By Selected Store Typos  ger Popu- Farm 
COUNTY-Mao Loc. Population HotisAh/o6les City Per 3000 5000 8000 10000 15000 Household to to to to and Per Household Food Drug General Mdse. Home Apparel Furn. Auto-motive Service Station Cars lotion Income I/1/69 I/1/69 1968 

Metropolitan Area (000) (000) MOO) (3) 4999 7999 9999 14999 over ($000) (5) ($000) ($000) ($000) (5000) ($000) ($000) ($000) (000) (000) (50001 

POTTER B-2t  143.4 43.70 372,666 8,528 21.5 29.4 15.8 16.4 11.4 290,996 6,659 38,049 11,575 36,132 21,081 17,870 68,069 20,523 56.62 .4 14,730 
Amarillo+  174.5 53.07 457,787 8,626 306,666 5,779 43,228 12,008 36,501 22,151 1.8,918 64,839 24,058   
Amarillo Metro Area_ 197.1 59.60 504,401 8,463 20.4 28.7 17.4 16.8 11.3 322,670 5,414 46,398 13,205 13,197 22,688 19,845 70,682 25,465 79.38   

PRESIDIO B-11  4.7 1.33 11,564 8,695 18.5 21.6 15.4 15.9 8.6 7,356 5,531 1,894 454 553 409 238 2,115 568 1.72 A 5,841 
RAINS F-4  1.9 .69 4,956 7,183 18.5 11.8 8.0 15.8 10.8 2,255 3,268 902 87 149   66 265 313 1.54 1.1 2,192 
RANDALL B-2._ ........ ... 53.7 15.90 131,735 8,285 17.9 26.9 21.5 17.9 11.3 31,674 1,992 8,349 1,630 1,065 1,607 1,975 2,613 4,942 22.76 1.6 16,575 
REAGAN B-6 ......... ........ 3.9 1.16 12,024 10,366 15.5 15.8 18.1 25.4 19.9 4,701 4,053 1,074 66 149 104 51 1,191 550 1.60 .2 1,957 
REAL C-7  1.1 .36 3,609 10,025 17.1 11.5 7.4 22.7 19.6 2,241 6,225 745 86 50 34 63 144 333 .76 A 2,387 
REO RIVER G-4 ...... -..- 11.2 3.73 30,116 8,074 17.5 13.9 8.8 17.2 14.0 17,722 4,751 4,327 849 1,900 1,047 371 3,025 1,237 5.45 2.7 8,140 
REEVES 8-10  16.4 4.44 50,388 11,349 9.1 18.2 0.1 38.3 28.7 32,171 7,246 5,839 1,028 3,146 1,942 496 5,348 3,245 5.56 1.3 30,584 
REFUGIO E-8  11.6 3.32 27,594 8,311 17.3 16.6 15.2 19.7 13.2 13,589 4,093 3,503 566 301 675 438 2,718 1,638 3.98 .9 6,514 
ROBERTS C-2  1.1 .36 3,404 9,456 20.0 14.9 16.3 19.3 15.7 2,386 6,628 474 462   386 .54 .3 7,784 
ROBERTSON F-6  15.0 4.72 27,898 5,911 20.8 14.5 11.8 13.3 7.5 18472 3,914 2,939 733 1,341 614 405 4,727 2,770 5.56 2.1 11,190 
ROCKWALL F-4  6.0 1.89 14,114 7,468 19.7 16.0 16.1 17.6 8.5 10,957 5,797 1,840 210 87 134 676 4,007 915 3.68 1.1 4,219 

RUNNELS C-5  13.0 4.24 39,940 9,420 17.1 13.4 12.5 23.5 18.5 27,857 6,570 5,266 878 1,320 1,362 1,133 7,306 2,709 6.41 2.8 18,137 
RUSK G-5  33.3 10.65 86,955 8,165 18.4 14.1 15.0 21.2 13.3 43,893 4,121 8,872 1,365 3,093 2,175 1,896 13,437 3,697 15.08 2.7 7,986 
SABINE H-6  5.6 1.73 12,883 7,447 19.3 12.6 9.5 17.7 11.9 7,370 4,260 2,189 329 483 136 268 2,082 357 2.28 3 4,235 
SAN AUGUSTINE H-6  6.1 1.80 11,498 6,388 20.2 12.6 8.3 15.3 10.3 8,122 4,512 1,984 378 666 207 297 2,112 775 2.43 1.2 3,409 
WY JACINTO G-6  4.5 1.36 8,580 6,309 17.7 11.6 7.4 14.8 12.4 3,358 2,469 1,113 127 314   591 400 1.59 1.1 2,881 
SAN PATRICIO E-9  53.0 13.55 91,295 6,738 17.7 17.7 14.7 16.5 10.3 51,324 3,788 10,533 1,943 2,792 1,047 2,885 12,834 5,325 17.30 3.5 28,638 
SAN SABA D-6  3.8 1.32 15,801 11,970 15.0 10.3 7.8 24.7 24.2 9,856 7,467 2,010 406 245 619 289 1,700 950 2.53 1.8 12,455 
SCHLEICHER C-6  2.8 .88 7,591 8,626 21.6 19.7 15.3 19.0 13.9 3,449 3,919 659 130 149 202 69 994 568 1.11 .6 5,939 
SCURRY C-4  18.2 5.46 62,527 11,452 15.2 19.9 16.0 25.1 19.9 31,217 5,717 6,648 790 2,012 1,477 667 7,671 3,357 7.48 2.1 11,821 
SHACKELFORD D-4  2.4 .88 14,257 16,201 11.5 10.5 8.1 25.3 37.6 5,112 5,889 1,230 72 164 251 240 1,732 546 1.89 .5 5,286 
SHELBY H-5  18.1 5.83 37,218 6,384 20.7 13.1 10.9 16.7 9.5 30,526 5,236 6,266 837 1,603 635 529 9,049 1,917 6.84 3.4 15,824 
SHERMAN B-1  2.6 .83 9,405 11,331 14.3 15.1 17.3 23.5 23.0 7,096 8,549 929 176 101   133 862 580 1.63 .7 16,342 

SMITH G-5  97.2 30.40 248,977 8,190 19.1 20.0 15.1 18.1 13.8 174,790 5,750 38,815 7,098 24,255 13,538 8,253 34,506 14,626 42.14 3.1 14,114 
Tyler  60.1 19.59 182,690 9,326 155,654 7,946 33,702 6,545 23,291 13,271 7,728 33,073 12,178 
Tyler Metro Area  97.2 30.40 248,977 8,190 19.1 20.0 15.1 18.1 13.8 174,790 5,750 38,815 7,098 24,255 13,538 8,253 34,506 14,626 42.14   

50M ERVELL E-5  2.6 .95 5,725 6,026 22.8 13.6 12.1 12.6 8.0 2,824 2,973 891 228   122 127 860 283 1.20 .5 1,258 
STARR D-10  19.9 4.40 15,275 3,472 17.7 12.8 7.4 6.5 2.5 11,979 2,723 3,072 406 1,914 458 386 1,735 1,193 4.43 1.8 5,984 
STEPHENS D-5  7.8 2.84 26,475 9,322 21.3 18.0 19.2 15.7 12.9 19,478 6,858 3,851 744 1,904 1,106 585 4,780 1,812 4.16 .9 6,152 
STERLING C-5  1.2 .38 6,165 16,224 19.3 14.2 15.4 18.5 20.6 2,199 5,787 103   139 76 1,117 .45 .3 2,539 
STONEWALL C-4  3.0 1.00 8,641 8,641 14.3 13.6 8.4 19.6 36.0 4,517 4,517 718 213 228   81 1,096 627 1.19 .9 5,271 
SUTTON C-7  3.7 1.14 12,579 11,034 18.1 13.3 14.9 20.7 19.7 6,966 6,111 1,028 81 181 175 120 918 1,369 1.36 .4 7,283 
SWISHER B-3  12.3 3.71 33,634 9,066 20.9 19.4 13.7 16.1 16.6 29,356 7,913 4,291 985 645 975 560 5,550 2,213 4.94 3.4 37,513 
TARRANT E-4t  640.8 202.18 1,956,804 9,679 15.3 16.7 18.5 25.7 18.7 1,340,358 6,630 265,055 46,598 256,362 47,476 47,276 303,751 96,081 324.65 3.1 23,334 
Arlington  70.6 20.11 144,946 7,208 130,714 6,500 29,898 5,249 8,570 3,558 5,898 43,733 10,094 
Fort Worth  406.1 133.60 1,333,180 9,979 977,065 7,313 168,585 31,443 208,470 37,462 35,915 228,097 63,097 
Fort Worth Metro 
Area  684.0 216.40 2,049,253 9,470 16.1 18.4 17.6 24.3 17.8 1,393,460 6,439 278,376 48,350 258,906 51,033 30,140 316,803 101,295 344.66   
*Haltom City  34.8 10.48 74,210 7,081 46,818 4,467 15,922 2,671 5,138 1,046 1,293 9,367 3,874   

TAYLOR C-5t  127.9 38.07 284,069 7,462 23.4 26.9 16.1 14.7 8.8 197,866 5,197 32,481 6,141 28,610 13,660 14,097 46,969 19,837 47.09 2.1 11,060 
Abilenes  116.7 34.35 259,322 7,549 180,971 5,268 30,199 5,956 28,509 13,461 13,456 42,805 16,021 
Abilene Metro Area  147.1 44.55 335,069 7,521 23.0 25.8 16.3 15.3 8.8 234,874 5,272 38,620 7,109 29,868 15,292 15,549 59,407 23,122 55.71   

rERRELL B-7  1.8 .54 8,837 16,365 10.7 10.6 8.8 20.4 37.5 3,836 7,104 881 139 480   959 680 .75 .3 3,063 
rERRY B-4  19.1 5.59 50,013 8,947 22.0 21.2 14.5 15.6 14.4 40,384 7,224 6,469 1,087 2,506 1,440 923 8,028 2,881 6.19 2.8 46,840 
rHROCKMORTON D-4  1.1 .39 8,856 22,708 7.2 8.5 2.7 24.6 53.1 3,319 8,510 540 162 123 85 236 372 538 1.07 .7 6,698 
rITUS G-4  16.6 5.56 42,048 7,563 19.1 15.3 15.1 20.8 11.2 32,774 5,895 6,913 890 1,854 1,633 1,759 7,437 3,666 7.80 1.6 3,133 
TOM GREEN C-6t  72.8 22.76 194,301 8,537 21.4 20.8 15.5 17.6 131 124,208 5,457 22,755 4,054 17,803 6,592 5,271 28,232 9,703 33.12 2.1 21,357 
San Angelo  65.8 20.70 183,194 8,850 118,291 5,715 20,370 3,888 17,692 6,579 5,261 27,276 9,782 
San Angelo Metro 
Area  72.8 22.76 194,301 8,537 21.4 20.8 15.5 17.6 13.1 124,208 5,457 22,755 4,054 17,803 6,592 5,271 28,232 9,703 33.12   

TRAVIS E-7t  259.2 75.93 638,930 8,415 20.0 21.1 16.8 17.7 13.8 437,126 5,757 77,926 13,680 67,398 28,152 25,950 88,607 34,084 110.96 3.6 14,236 
Austin  233.7 68.10 583,052 8,562 403,467 5,925 75,817 13,163 50,035 26,544 25,553 86,229 32,752 
Austin Metro Area  259.2 75.93 638,930 8,415 20.0 21.1 16.8 17.7 13.8 437,126 5,757 77,926 13,680 67,398 28,152 25,950 88,607 34,084 110.96   

IIIINITY G-6  5.0 1.70 14,170 8,335 18.5 11.5 7.5 19.5 16.4 16,030 9,429 2,425 378 696 327 118 5,038 1,457 2.89 1.2 2,471 
I7'LER H-6  9.9 3.07 18,979 6,182 20.0 15.1 11.0 15.2 10.2 14,238 4,638 3,596 301 671 540 228 3,224 2,019 4.22 .9 3,396 
JPSHUR G-4  19.4 6.01 49,383 8,217 17.8 13.5 14.1 21.3 15.1 17,602 2,929 4,831 485 1,213 695 464 3,061 2,345 7.91 1.8 5,380 
JPTON 8-6  6.7 1.99 16,826 8,455 21.4 26.3 18.8 20.2 9.1 6,679 3,356 2,213 172 295 296 294 884 1,110 2.11 .2 1,210 
JVALDE C-7  17.9 5.12 38,808 7,580 19.7 15.3 14.1 18.2 12.5 32,132 6,276 5,883 1,348 3,327 1,484 1,009 6,691 3,458 6.14 1.3 13,345 
VAL VERDE B-7t  31.5 8.19 57,774 7,054 24.6 15.5 14.8 14.3 9.4 31,279 3,819 6,886 996 3,318 2,626 1,474 6,720 2,688 11.35 .6 7,450 

Del Rio  22.3 5.92 35,801 6,047 30,802 5,203   995 1,473 6,720   
/AN ZANDT F-5  16.9 5.93 39,502 6,661 20.8 16.5 12.6 17.1 9.3 26,196 4,418 6,172 848 1,289 896 655 7,514 2,613 9.60 3.5 10,470 
/ICTORIA F-8  59.0 16.87 115,814 6,865 18.9 20.1 18.6 17.7 8.6 98,988 5,868 21,437 3,086 11,191 5,063 5,541 19,899 7,873 23.20 2.7 12,151 

Victoria  42.0 12.27 98,276 8,009 95,268 7,764 20,225 2,829 10,969 5,063 5,495 18,446 7,256   
NALKER G-6  23.0 5.56 44,072 7,927 18.0 12.2 11.7 16.4 14.6 24,426 4,393 6,296 908 1,182 1,788 1,274 5,409 2,80/3 6.18 1.2 4,713 
WALLER F-7  12.6 3.36 23,217 6,910 20.1 17.1 12.3 14.6 10.0 18,749 5,580 2,949 381 1,513 337 274 5,424 1,757 4.59 1.6 10,686 
NARD A-6  16.4 4.74 42,139 8,890 16.2 25.2 19.5 21.9 11.2 26,967 5,689 6,373 683 1,250 1,026 1,411 6,570 4,279 6.45 .1 1,700 
NASHINGTON F-7  18.5 6.05 37,567 6,209 20.5 12.5 11.7 16.0 9.3 27,770 4,590 6,426 961 1,173 1,477 954 2,944 1,887 7.30 4.4 12,170 
WEBB D-9t  75.7 18.07 110,223 6,100 22.3 16.9 12.8 11.8 7.4 104,149 5,764 16,661 4,421 16,630 27,127 4,228 12,403 6,780 25.42 .5 12,440 

Laredo  69.8 16.72 105,634 6,318 102,404 6,125 16,476 4,134 16,338 27,119 4,227 10,691 6,587 
Laredo Metro Area 75.7 18.07 110,223 6,100 22.3 16.9 12.8 11.8 7.4 104,149 5,764 16,661 4,421 16,630 27,127 4,228 12,403 6,780 25.42   

NHARTON F-8  39.3 11.40 18,178 7,735 17.2 14.6 13.1 20.1 14.1 71,150 6,241 13,134 1,570 3,139 2,848 3,506 14,499 7,318 14.61 5.8 36,183 
NHEELER C-2  5.4 1.89 21,087 11,157 14.3 15.2 12.5 25.3 22.7 14,859 7,862 3,120 538 614 458 158 2,985 2,440 3.68 1.4 8,130 
WICHITA D-3t  143.9 43.25 365,263 8,445 22.2 27.3 15.8 16.1 10.6 205,876 4,760 34,272 7,641 24,728 14,575 10,227 57,633 17,173 59.92 1.1 7,220 

Wichita Falls' 115.8 34.29 315,393 9,198 177,102 5,165 28,566 6,820 24,077 13,481 8,637 47,448 13,870 
Wichita Falls Metro 
Area  150.0 45.24 380,630 8,414 22.2 28.5 15.5 15.6 10.1 212,986 4,708 35,875 7,906 24,846 14,782 10,328 58,995 18,294 62.75   

KILBARGER D-3  16.6 5.53 46,267 8,367 22.6 19.0 16.4 17.1 10.4 30,197 5,461 6,250 1,033 2,349 1,665 1,462 7,090 3,601 8.07 1.9 14,004 
NILLACY E-10  19.1 4.46 36,489 8,181 17.8 14.7 10.4 15.6 15.6 19,327 4,333 5,312 453 865 729 685 3,745 1,607 4.88 2.7 33,034 
NILLIAMSON E-6  31.9 10.10 75,738 7,499 20.2 15.4 12.1 18.1 12.2 49,448 4,896 9,805 1,547 2,660 1,719 1,216 12,152 5,086 15.75 7.1 28,310 
NILSON E-8  11.3 3.15 21,284 6,757 22.9 16.1 11.1 15.4 8.3 14,031 4,454 3,260 380 615 233 101 3,360 1,586 4.56 2.9 11,068 
h'INKLER A-5  16.9 4.97 40,585 8,166 17.6 31.8 20.8 18.2 7.6 18,414 3,705 4,609 670 1,450 687 1,656 4,686 2,000 5.37   599 
MISE E-4  18.4 6.13 41,107 6,706 23.4 20.3 15.0 15.9 8.3 24,864 4,056 4,792 731 659 991 528 5,351 3,063 7.73 2.8 12,815 
MOOD G-4  14.4 4.87 44,785 9,196 15.9 15.0 11.5 20.9 17.4 32,166 6,605 7,163 1,003 1,303 1,110 1,124 8,120 3,281 8.11 2.1 6,743 
YOAKUM A-4  9.0 2.62 26,413 10,081 12.8 13.6 12.8 36.6 21.5 12,670 4,836 2,659 439 502 739 132 1,537 1,927 3.60 1.2 11,656 
YOUNG D-4  16.4 5.67 50,845 8,967 17.8 20.4 7.9 30.4 17.2 28,127 4,961 6,478 1,041 1,441 1,500 1,326 6,368 2,875 8.23 1.3 6,043 
EAPATA D-10  4.3 1.07 4,941 4,618 19.6 11.2 9.8 12.3 6.0 2,191 2,048 670 74   72   522 1.03 .2 3,212 
EAVALA C-8  14.1 3.19 16,184 5,073 19.7 12.1 10.0 11.1 7.1 11,084 3,475 2,421 589 922 607 568 1,424 1,176 3.16 3 16,825 

(s) Includes portion In Randall County. 
(s) Includes portion in Jones County. 
(6) Includes portion In Archer County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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TEXAS 

TEXAS 
See 511138 consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 

All-Tex Network 
Comprised of: 

KAWA-Waco KTEO-San Angelo 
KCAD-Abilene KYAL-McKinney 
KEES-Gladewater KPNG-Port Neches 

Media Code 4 245 0025 4.00 
Business office-1312 Central Expwy., Plano, Tex. 

75074. 
Phone 214-235-8960. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Del Morton. 
KAWA-Goodson McKee. 
KCAD-Virgil Terry. 
KEES-Bob Brown. 
KPNG-Tom Gresham. 
KTEO-Bennie Bellamy. 
KYAL-Jerry Kunkle. 

2. REPRESENTATIVES 
Dallas-Morton Time Sales, Inc. 

4. AGENCY COMMISSION 
15%; no cash discount. Invoices mailed monthly. 

5. GENERAL RATE POLICY 
See Individual station listing for coded regulations. 

TIME RATES 
Eft'  Reed 10/5/66. 

6. SPOT ANNOUNCEMENTS 
KAWA 

PER WK: I ti 6 ti 12 ti 18 U 24 01 
1 min  12.00 10.00 9.00 8.00 7.00 
30 sec.  9.40 8.00 7.20 6.40 5.60 

KCAD 
1 min.  9.00 8.00 7.00 6.50 6.00 
30 nee.  7.20 6.40 5.60 5.00 4.80 

KEES 
1 mln 5.00 4.75 4.50 4.25 4.00 
30 sec  4.00 3.75 3.50 3.25 3.00 

KDOX 
1 min  5.00 4.75 4.50 4.25 4.00 
30 see 4.00 3.75 3.50 3.25 3.00 

KTEO 
6.00 5.75 5.50 5.25 5.00 

30 sec.  4.90 4.60 4.20 4.00 3.75 
KYAL 

1 min... 9.00 8.00 7.00 6.50 6.00 
30 sec  7.20 6.40 5.60 5.00 4.80 

KPNG 
1 min.  6.00 5.75 5.50 5.25 5.00 
30 4.80 4.60 4.20 4.00 3.75 
Combination of 3 or more of above stations allows 
advertiser to combine total schedules for frequency 
discount: i.e. 4 ADOIS per week. on each station. 
Qualifies for 24x rate on each station. 

7. PACKAGE PLANS 
ROUND-UP PACKAGE PLANS 

(42 times per wk) 
1 min 30 see 1 min 30 see 

KAWA   6.00 4.80 KTEO  _ 4.00 3.00 
KCAD   5.05 4.00 KYAL 5.00 4.00 
KEES  3.50 2.75 1CPNG   4.00 3.00 
Identical schedules on all stations of 7 or more spots 
per week qualify for Round-Up Package Plant. 

DISCOUNTS 
13 wk-5%. 26 wk-10%. 

Big-K Stations, The 
Comprised of: 

REIHT-Marshall. Texas KLUE-Longview, Texas 
KLUE-FM-Lonirriew. Texas 

Plus supplementary stations on order. 
Media Code 4 245 0950 2.00 
Business Office-2323 Jefferson Aye., Marshall. Tex. 

75671. Phone 214-935-6789. TWX 214-935-9331. 
I. PERSONNEL 
President-E. W. Mahone. Jr. 
Vice-President-H. A. Bridge. Jr. 
News Director-Paul Williams. 
Sales Directors: 
115111T-Vinson L. Stevens. 
KLUE-G. Lowell Wolfe. 

2. REPRESENTATIVES 
Jack Masla & Co.. Inc. 
Southwest-Clyde Melville Company. 

4. AGENCY COMMISSION 
15%: no Cash discounts. Invoices mailed monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. 2b, 3e. 4e. 5. 65. 7e. 8. 
Bate Protection: lob. 11b, 12b, 13b, 1413. 15e. 
Basic Rates: 2019, 21e. 22b, 23a, 24b, 25e, 26 28b, 

28e, 20e. 30. 
Contracts: 40e. 41. 45. 40. 47e, 48. 50, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60a. 61e. 62d. 
Cancellation: 70b. 70d, 73b. 
Prod. Services: 80. 81, 82. 

TIME RATES 
Rates effective 

Rates received February 11. 1980. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

KLUE-AM and FM 
1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 30 sec. 

1 time...... 56.00 35.00 22.50 11.25 6.60 4.50 
13 times.... 52.50 33.00 21.00 10.50 6.20 4.30 
28 times._ 49.00 30.75 19.60 9.80 5.90 4.10 
52 timee.... 45.50 28.50 19.20 9.10 5.60 3.90 

104 time,.... 42.00 26.50 16.80 8.40 5.30 3.70 
156 times.... 38.50 24.50 15.40 7.70 5.00 3.50 
260 times.... 35.00 22.50 14.00 7.00 4.70 3.25 

KMHT 
1 time...... 40.00 24.00 16.00 10.00 6.00 4.50 

13 time,.... 38.00 22.80 15.20 9.50 5.70 4.25 
26 times._ 36.00 21.60 14.40 9.00 5.40 4.05 
52 times.... 34.00 20.40 13.60 8.50 5.10 3.90 
104 time._ 32.00 19.20 12.80 8.00 4.80 3.70 
156 times.... 30.00 18.00 12.00 7.50 4.50 3.50 
260 timee._ 28.00 16.80 11.20 7.00 4.20 3.30 
Combination rate available on comparable schedules. 
Two stations earn 5% discount. 

Three eatations earn 7-172% discount from regular 
individual rates. 
Four or more stations earn 10% discount from regu-
lar individual rates. 

North Texas Network, The 
Comprised of 

RIXE-Amarillo KTRN-Wichita Falls 
Media Code 4 245 0075 9.00 
Mailing Address-Box 10004, Amarillo, Texas. Phone 

806-355-4477. 
cony or transcriptions-mail to individual stations. 

I. PERSONNEL 
KIXE-Terry Mellight. 
KTRN-R. M. (Mack) Lester. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio. Inc. 

4. AGENCY COMMISSION 
15%; no cash discount. Invoices mailed monthly. 

5. GENERAL RATE POLICY 
The Network is sold only through the McGavren-
Guild Company. The NTN discourst is based on equal 
schedules on each station to run simultaneously. 
Otherwise the smallest schedule on either of the sta-
tions is to be used as a base for NTN discount 
AU rates are for fixed position service. 10-second 
announcements may not be combined with announce-
ments of longer length for purposes of discount on the 
longer length announcements. however, they may 
be combined for purposes of discounts on the lo. 
second announcements only. 30-second announcements 
and minutes may be combined for purposes of discount 
on either service. Number of announcements indicated 
are for each station. Rates will be protected for a 
period of 6 months from any announced date of a rate 
Increase. 1 order placed wt1h KTX7 meets all require-
ments. 

TIME RATES 
No. 2 Elf I/1/69-Rec'd 12/16/68. 

AA-Mon Ulm Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-7 pm. 
13-Mon thru Sun 7 pm-6 am. 

7. PACKAGE PLANS 
CLASS AA 

WEEKLY PLANS: 1 ti 6 ti 12 U 18 ti 24 t1 
1 min  24.00 21.75 18.75 16.50 14.75 
30 see  19.20 17.40 15.00 13.20 11.70 
10 ocr  12.00 11.00 9.50 8.25 7.50 

CLASS A 
1 min  17.25 15.0012.75 11.25 9.75 
30 sec   13.80 12.00 10.20 9.00 7.80 
10 sec  8.75 7.50 6.50 5.75 5.00 

CLASS It 
1 min  15.00 12.75 11.25 9.75 8.25 
30 sec  12.00 10.20 9.00 7.80 6.60 
10 sec  7.50 6.50 5.75 5.00 4.25 

'TOTAL AUDIENCE PLAN 
(1/3 AA, 1/3 A. 1/3 B) 

PLANS: 6 01 12 01 18 ti 24 01 
1 min  15.00 12.75 11.25 9.75 

(") Preemptible by regular spots. 
CONSECUTIVE WEEK DISCOUNT 

26 wk-10% 52 wk-20% 

Spanish Broadcast System 
Comprised of: 

NEF-E1 Paso NEWR-E1 Paso 
NEFV-E1 Paso 
(This is a paid listing.) 
Media Code 4 245 0085 8.00 
Business Office-3319 Alameda Ave., El Paso, Tex. 

79905. Phone 915-532-2525. 
I. PERSONNEL 
President-Jose Boone M. 
Sales Director-John S. Chavez. 

2. REPRESENTATIVES 
Spanish Broadcast System. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 26, la, 40. 4e. 70. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 210, 21b, 22e, 22b, 230, 24e, 250. 

29b. 
Contracts: 400. 41. 44a, 46. 470. 50, 51e. 
Comb.: Cont. Discounts: 600, 60c, 60e, 601. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No 1 Eft 8/1/69-Reed 7/14/69. 

7. PACKAGE PLANS 
3 STATION COMBINATION 

PER WK: 5 ti 10 tl 15 ti 20 ti 25 ti 30 ti 
1 min  24.30 22.95 21.60 20.25 18.22 16.20 
20/30 sec  18.23 17.21 16.20 15.19 13.67 12.15 

DISCOUNT 
5% off combined station rates if Identical spot con-
tract runs concurrently on any 2 stations. 

(S) 

Texas State Network 
Comprised of: 

Interconnected Stations 
"KWICC-Abilene 
sti,se- ce 

"KDJW, 1T.DJW-FM-
Amarillo 

KACT-Andrews 
KBUD-Athens 
KALT-Atlanta 
KOKE-Austin 
.KRUN-Ballinger 
KBP0 (FM)-Beaumont 
"KLVI-Beaumont 
KBLT-Big Lake 
"FOIST-Big Spring 
IC:BBB-Borger 
KBAN-Bowie 
KNEL-BradY 
KSTB-Breckenridge 
KWHI-Brenham 
tKWH1-FM-Brenham 
KKUR-Brownfield 
"KBWD-Brownwood 
WTAW-Bryan 

.WTAW-FM-Bryan 
*KTSL-Burnet 
•KBEN-Carrizo Springs 
KGAS-Carthage 
KDET-Center 
KCTX-Childress 
KVMC-Colorado City 
KCOM-Comanche 
.KEYS-Corpus Christi 
"KAND-Corslcana 
KBSN-Crane 

FWIT-Dalhart 
•KXIT-FM-Dalhart 
•KDLK. KDLK-FM-

Del Rio 
•KDNT-Denton 
KDDD-Dumas 
"KDDD-FM-Dumas 
KERC-Eastland 
KFST-Fort Stockton 
"KIWI-Fort Worth 
"ICWXI (FM)-Fort Worth 
KGTN-Georgetown 
KS WA-Graham 
•KGVL-Greenville 
KCLW-Hamilton 
KWRD-Henderson 
KPAN, "KPAN-FM-
Hereford 

KFIBR, KHBR-FM-
Hillsboro 

•ICSAM-Huntsvillo 
•KBAM-FM-Fluntsville 
'KEBE, "KEBE-FM-

Jacksonville 
KERB-Kermit 
KLEN-Killeen 

KINE-Kingsville 
"KPET-Lamesa 
'K VOZ-Laredo 
'KEEN-Littlefield 
KETX-Llvingston 
KLUF,-Longview 

•KLUE-FM-Longview .KIUN-Pecos 
•KRBA-Lufkin «KV0P-Plainview 
•KBFM-FM-Lubbock "KPLA (FM)-Plainview 
KLLL-Lubbock KWFR-San Angelo 

"KILEIT-Marshall 111WFR-FM-San Angelo 
KYAL-McKinney KBER-San Antonio 
ICBGH-Memphis •IRBER-FM-San Antonio 
KBUS-Mexia MICE-Seminole 
•KNFM-FM-Midland "Kai:LP-Sherman 
KM00-Mineola *RENY-Snyder 
KORC-Mineral Wells "KBMF (FM)-
"KVKM-Monahans Spearman 
KIMP-Mt. Pleasant •KDWT-Stamford 
•ICIMP-FM-Mt. Pleasant KSTV-Stephenville 
"KEEF,--Nacogdoches KSST-Sulphur Springs 
"KEF11 (FM)-Nacog- •KX0X-Sweetwater 

cloches 'KYLE-FM-Temple 
KWBC-Navasota KTER-Terrell 
KGNB-New Braunfels .KTFS-Texarkana 
`KNBT (F31)-New KTUE-Tulla 

Braunfels •KDOK-Tyler 
*KBZB-Odessa .KNUE (FMI-Tyler 
.KNET-Palestine "KVOU-Uvalde 
'KORO-Pampa •KBGO-Waco 
•KPLT-Paris KBEC-Waxahachie 
KVWG-Pearsall .KBEL-Idabel. Okla. 
Media Code 4 245 0100 5.00 
Business Office: Box 1317, 4801 W. Freeway, Fort 
Worth. Tex. 76107. Phone 817-737-6631. 

I. PERSONNEL 
President-Stan Wilson. 
Manager-Gene Craft. 
Sales Manager-Ray Menefee, 

4. AGENCY COMMISSION 
15/0 net time only; payable when rendered. 

5. GENERAL RATE POLICY 
Bates guaranteed for 6 months from date of first 
broadcast provided schedule is running and has been 
continuous at time of increase. 

TIME RATES 
Eft   Itec'd 7/31/67. 
TOTAL NETWORK 

13 wk 26 wk 52 wk 
Per wk (6 5-min newscasts).- .... _. 690 650 580 

EVENING NETWORK 
(6:55-7 Dm or 7:55-8 pm) 

Per wk (5 5-min newscasts)  225 200 150 
(') Regular Network members also carrying evening 
network. 
(t) Evening network only. 

Voice of Southwest Agriculture 
Radio Network 

Comprised of: 
RCRS-Midland KPET-Lamesa 
KGKL-San Angelo K-XOX-Sweetwater 
KMBL-Junction 
Media Code 4 245 0175 7.00 
Business Office-Box 3610, San Angelo, Tex. 76901. 
Phone 915-944-1213, 

I. PERSONNEL 
Owner & Farm and Ranch Director-Roddy Peeples. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, 3a, 3b, 3c, 3d, 4b, 4d, (lb, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 155. 15e. 
Basle Rates: 205, 20b, 21d, 22b, 24b, 26, 28a, 28e, 

29e, 32b. 
Contracts: 40e, 44b, 45, 46. 47e, 49. 
Comb.; Cont. Discounts: 60e. 601, 61a, 62b, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80, 82. 
Rates include production talent, time and leased 
telephone line between affiliates and are commission-
able. No cash discount. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eft 4/1/68-Rec'd 4/1/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 x____ ................... _ 25.00 78 x______ ..... _ 19.00 
13 x.   24.00 104 x. 18.00 
26 x 23.00 156 x. 17.00 
39 X 21.50 208 x 16.80 
52 x  20.00 260 x 16.00 
30 see: 80% of 1-min. 

F. PROGRAM TIME RATES 
10 min 5 min 10 min 5 min 

I x  47.00 32.00 78 x  25.72 24.32 
13 x 45.12 30.72 104 x  33.84 23.04 
26 x   43.24 29.44 156 x 31.90 21.76 
39 x  40.42 27.52 208 x 31.02 21.12 
52 x  37.60 25.60 260 x  30.08 20.48 
Spots and programs may not be combined to earn 
larger discounts. No contiguous discounts. 

Voice of Valley Agricultural 
Radio Network 

Comprised of: 
KBOR-Brownsville RUBY-Edinburg 

Media Code 4 245 0200 3.00 
Business Office: Box 1109, Edinburg, Tex. 78539, 

Phone 512-383-2777. 

I. PERSONNEL 
Farm Ranch Director-Charlie Rankin. 
Sales Director-Lloyd Hawkins. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. 2b, 35, 3b, 3e, 3d, 4b, 4d, 6b. 7b, 8. 
Rate Protection: 10e. 11e. 12e. I3a, I4a, 154, 15e. 
Basle Rates: 200, 21a, 21d. 22b, 23a, 24a, 29b, 32b, 

330, 36. 38c. 
Contracts: 40c, 41, 44b, 45, 46. 47e, 49. 
Comb.: Cont. Discounts: 60a, 601, 81a, 62b, 62d. 
Cancellation: 700, 70e, 71a, 72, 73a, 73o. 
Prod. Services: 80. 82. 

TIME RATES 
No. 1 Elf 5/18/67-Reed 5/28/67. 

Mon thru Sat 5:45-7 am. 

6. SPOT ANNOUNCEMENTS 
I wk 26 wk 52 wk 

mIn  15 14 13 
30 sec_ . 12 11 10 

8. PROGRAM TIME RATES 
Ix 

1 hr  90 

1/4 45 

ABERNATHY 

26x 
85 
51 
42 
26 

522 156x 260x 
80 75 70 
48 45 42 
40 38 35 
24 23 21 

Hale County-Map Location B-3 
See SRDS consumer market map and data at begin-
ning of the State. 

K W GO (FM) 
Media Code 4 245 0225 0.00 
KWON-FM, Box N, Abernathy, Tex. 79311. Phone 

806-757-2800. 
I. PERSONNEL 
Owners-Bob Stephens, Ray Stephens. John Stephens. 
General Manager-Bob Stephens. 
Chief Engineer-Buddy Frazer. 

3. FACILITIES 
ERP 57,000 w.: 99.5 me. 
Operating schedule:   

4. AGENCY COMMISSION 
15%. Payable 10th of following month. 

5. GENERAL ADVERTISING Sea coded regulations 
General: la, 2a, Is. lb, 4b, 4d, 5, Oa, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 200. 22b, 23s. 24a, 250. 26. 
Contracts: 40s, 420. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 600, 61a, 61b, 61e, 62b 
Cancellation: 700, 70e. 71a, 73a. 

TIME RATES 
Rates effective 

Rates received August S, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 ti... 2.75 156 2.20 
26 2.50 260 ti..   2.00 
52 ti.. . 2.40 312 ti  1 80 

a. PaodiiKTt ha- RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti______-___ 35.00 20.00 15.00 10.00 7.00 
26 ti   30.00 18.00 14.00 9.00 6.50 
52 25.00 16.00 13.00 8.00 5.50 
156 ti-_______ 20.00 14.00 12.00 7.00 5.00 
260 17.50 12.00 10.00 6.00 4.50 
312 ti ---... 15.00 10.00 9.00 5.00 4.00 

AB I LEN E (4 AM; 1 FM) 
Taylor County-Map Location C-5 

See SUDS consumer market map and data at begin-
ning of the State. 

KCAD 
1962 

• 
Media Code 4 245 0250 8.00 
Westgate Broadcasting Co., 109 Westgate. Abilene. 

Tex. 79605. Phone 915-692-1188. 
I. PERSONNEL 
General Manager-Del Morton. 
Station Manager-Virgil Terry. 
Sales Manager-Clayton Jay. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 
Dallas-Morton Time Sales. Inc. 

3. FACILITIES 
500 w.; 1560 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3s, 4a, 4e. 5, Cla, 7b, 8. 
Rate Protection: 10e. Ile, 12e. 13c, 14c, 15e. 
Basic Rates: 20b, 21d, 22b, 23a, 24e, 25e, 28b, 28e. 
Contracts: 40a, 41. 42b, 45, 46. 51e. 
Comb.: Cont. Discounts: 60e, 62d. 
Cancellation: 70d, 71e, 72, 73e. 
Prod. Services: 81, 82. 
Member: All-Tex Network. 

TIME RATES 
Elf Reed 8/3/67. 

AA-Mon then Fri 7-10 am Sc 3-7 pm. 
A-Mon thru Fri 6-7 am, 10 am-3 pm & after 7 
pm: Sat & Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AA 

PER WK: 1 ti 6 ti 12 01 18 01 24 01 
1 wk  9.00 8.00 7.00 6.50 6.00 
13 wk.  8.50 7.50 6.00 5.50 5.00 
52 wk_  8.00 7.00 5.75 5.25 --

CLASS A 
1 wk  8.50 7.50 8.50 6.00 5.50 
13 wk______ ...... _ 7.50 8.50 5.00 4.50 4.25 
52 wk.  7.00 8.00 4.75 
20/30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

10. SPECIAL FEATURES 
5-minute News: 1-1/2x 1-min. 

KFMN (FM) 
1961 

DD F imp 

Media Code 4 245 0275 5.00 
Fine Music Enterprises, Inc., 102 Pine SL, Abilene. 
Tex. 79601. Phone 915-677-3632. 

I. PERSONNEL 
General Manager-Lowell G. Perry. 
Station Manager-David L. Boyll. 

S. FACILITIES 
ERP 3.000 w.: 99.3 roc. Stereo. 
Operating schedule: 18 hours daily. CST. 
Antenna ht.: 135 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 28a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 600. 
Rate Protection: 6 months. 
Frequencies based on 12-month period. 
Affiliated with American FM Network. 

(This listing continued on next page) 
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Ahilene-K F M N (FM)-Continued 
TIME RATES 

No. 2 Eff 1/1/68- Reed 2/26/63. 
6. SPOT ANNOUNCEMENTS 

lx 13x 260 890 130 1040 2600 
1 min 6.00 5.40 5.10 4.80 4.50 4.20 3.90 
20 sec 4.00 3.60 3.40 3.20 3.00 2.80 2.60 

8. PROGRAM TIME RATES 
I ti 13 11 

1 hr  32.00 28.80 
1/2 hr  20.00 18.00 
1/4 hr...._ .............._  14.00 12.60 
6 min  8.00 7.00 

KNIT 
1957 

26 ti 
27.20 
17.00 
12.30 
6.80 

3I2x 
3.60 
2.40 

39 ti 52 tl 
25.60 24.00 
16.00 15.00 
11.20 10.50 
6.40 6.00 

MCI 
Subscriber to the NAB Radio Code 

martin tmae 4 245 0300 1.00 

Key City Broadcasters, Inc., Box 3098, Abilene, Tex. 
79604. 

htumos & offices: Penthouse, Windsor Hotel. Phone 
915-677-1404. 

I. PERSONNEL 
President-Prank Junell. 
Vice-Pros. & Gen'! Mgr.-Robert C. (Bob) Sewell. 
hales Manager-Tom Hughes. 

2. REPRESENTATIVES 
Zack Hula & Company. Inc. 
Southwest-Riley Representatives. 

3. FACILITIES 
000 w. days; 1280 Ise. Non-directional. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3d. 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 116. 126. 136, 14b, 15b. 
Basic Rates: 20a, 21a, 21b, 22a, 22b, 23a, 24b, 24c, 

25a. 26, 27. 28a, 29a, 30. 
Contracts: 40a. 41. 42b, 44a, 45, 46, 47a, 48, 49, 50. 

51a. 
Comb.: Cont. Discounts: 606. 60g, 601, 61c, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with SOBS and KBS. 
Duplicate schedules on KBYG, Big Spring earn 10% 
discount on each station from the applicable rate. 

TIME RATES 
Elf 9/1/66-Ree'd 8/15/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see ID see 

Open   8.00 6.80 4.00 
DISCOUNTS 

26x- 5% 156x-20% 365x-40% 
620-10% 260x-30% 5201-45% 
104x-15% 312x-35% 624x-50% 

7. PACKAGE PLANS 
DRIVE TIME 

(Mon thru Sat 6-9 am, noon-1 pm & 4-7 pm.) 
PER WK: 1 min.  1 tl 156 tl 312 tl 500 tl 
20 sec  10.00 9.00 8.00 7.00 

8.00 7.20 6.40 5.60 
10 sec  5.00 4.50 4.00 3.50 

(All other times) 
1 min  8.00 7.00 
30 sec  6.40 5.60 
10 sec  4.00 3.50 
ROS WEEKLY PACKAGE PLANS-1/3 

10 wk 
7.50 
6.00 
3.75 

I min  
30 sec  
10 sec  

8. PROGRAM TIME RATES 

1 x  I hr 1/2 hr 1/4 hr 10 mln 5 min 
60 36 24 18 15 
DISCOUNTS 

130- 5% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-30% 

6.00 5.00 
4.80 4.00 
3.00 2.50 
IN DRIVE 
20 wk 30 wk 
6.50 5.50 
5.20 4.40 
3.25 2.75 

KRBC 
1936 

The Eastman Station 
A jI3 

Subscriber to the NAB Radio Code 
Media Code 4 245 0925 8.00 
Radio Abilene Inc.. Box 178, 4510 S. 14th Si.. 
Abilene. Tex. 79604. Phone 915-692-4242. TWX 
915-492-9210. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-B111 Fox. 
Sales Manager-John Taylor. 
Operations Manager-Kirk Woodward. 

2. REPRESENTATIVES 
Robert E. Eastman to Co., Inc. 

3. FACILITIES 
8,000 w. days. 1,000 w. nights; 1470 Ise. 

Directional-night only. 
Operating schedule: 16 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4b, 4d, 5. 6a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 146. 
Basle Rates: 20a, 22a, 226. 23a, 24a, 25a, 2e. 28b, 

29a. 
Contracts: 40a, 421). 45, 46, 47a. 
Comb.: Cont. Discounts: 60k. 
Cancellation: 70e, 71a, 735. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 1/1/69-Rec'd 12/5/68. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm & 7-10 pm. 
III-Mon thru Sat 5-6 am & 10 pm-midnight; Sun 
all day. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: I mln 30/20 10 see 
17.00 13.60 8.50 

12 ti  15.00 12.00 7.50 
18 ti  14.00 11.20 7.00 

SECTION II 
I ti  15.00 12.00 7.50 
12 ti  13.00 10.40 6.50 
18 ti  12.00 9.60 6.00 

SECTION III 
1 ti  13.00 10.40 6.50 
12 ti  11.00 8.80 5.50. 
18 ti  10.00 8.00 5.00 

7. PACKAGE PLANS 
BEST BUY PLANS 

PER WK, I MIN: Ea 
Plan A. 30 ti (121, 1211, 61I1)... - 10 
Plan B, 15 ti (GI. 611. 3111)  . 12 
30/20 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Not combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5 min-1-1/2x 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 
Rateholder: Minimum wkly ached of 6 1-min spots 
6 am-mid Mon-Sun necessary to maintain consec wk 
advertising. 

KWKC 
1948 

Media Code 4 245 0350 6.00 
Texas Communications. Inc., Box 2201. 25th & 

Butternut Sts., Abilene, Tex. 79604. Phone 915-
673-2545. 

I. PERSONNEL 
General Manager-Jim Batson. 
Program Director-Ben Noe. 
Commercial Manager-Ralph Fry. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 kg. Non-direc-
tional. 
Operating schedule: 5:30 am-12:30 pm daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Member: Texas State Network, 

TIME RATES 
EST 9/1/67-Rec'd 7/28/67 

7. PACKAGE PLANS 
(Drive Time-Mon thru Fri 6-10 am) 

PER WK: 6 tl 12 ti 18 81 24 11 
1 min..  12.00 9.50 8.50 7.50 
30 sec or lean  10.00 8.50 7.50 6.75 

(All other times) 
1 min  . . 75 6.00 
30 sec or less    8.00 6.75 g..00 5.50 
10 sec ID's: 50% of I-min. 

DISCOUNTS 
13 mks-5% 26 wks-8% 52 mks-10% 

ALAMO HEIGHTS 
Beier County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

See San Antonio 
(including Alamo Heights; Terrell Hills) 

ALICE 
Jim Wells County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

KOPY 
1947 

11:11:1C1 
Media Code 4 245 0375 3.00 
Norman Building Corp., Box 731, Alice, Tex. 78332. 

Phone 512-664-4323. 
I. PERSONNEL 
General Manager-Damon K. Meek, Jr. 
Commercial Manager-Nelson L. Lewis, Jr. 

2. REPRESENTATIVES 
Vic Plano Associates. Inc. 
Dallas-Riley Representatives. 

3. FACILITIES 
1.000 w.; 1070 ke. Directional-night. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a. 4a, 5, 6a. 
Basic Rates: 23s. 246, 28a. 
Contracts: 40a. 46. 
Cancellation: 71a. 73a. 
Member: Texas State Network. 

TIME RATES 
Rif 3/1/66-Ree'd 8/9/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I mln 30 see 

1 x..........._ 9.14 6.21 156 7.30 4.54 
26 x  8.80 5.98 260 x........-...._. 6.90 4.14 
52 x  8.40 5.64 312 x........._...... 6.50 3.74 
130 x  . 7.70 4.95 520 6.10 3.45 

7. PACKAGE PLANS 
14 ti 21 ti 35 81 49 ti 63 81 

I min,  71.65 103.84 173.07 207.92 246.33 
8. PROGRAM TIME RATES 

5 min 1/4 hr 1/2 hr 1 hr 
1 x...   14.66 29.32 52.79 87.98 
26 x  13.86 27.89 90.08 83.61 
52 x   13.23 25.82 47.88 78.60 
130 x  11.96 23.46 42.63 70.38 
156 11.44 21.85 39.21 65.38 
280 x......_  10.81 20.30 37.95 61.58 
312 x  10.24 18.52 34.42 57.16 
520 x  9.72 17.60 31.68 56.39 

ALPINE 
Brewster County-Map Location C-12 

See SRDS consumer market map and data at begin-
ning of the State.• 

KVLF 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 0400 9.00 
Big Bend Broadcasters, Inc., Box 779, Alpine, Tex. 

79830. Phone 915-837-2144. 
STATION'S PROGRAMMING DESCRIPTION 

KVLF: Programmed for general interest.. 
News 7-8:30 am, national state, farm. snorts, local. 
8:30 am-noon, middle-of-the-road music, with 5 min 
news every half hour. Noon-1 pm news block. 1-6 pm 
middle-of-the-road music with 5 min news each half 
hour. 6-7 pm newsblock. 7-9 pm showtunes, semi-
classical music. 9-10 pm Spanish. Sat night 6-10 
Pm teenage personalltles, talk and music format. 
Contact Representative for further details. Reed 
7/17/67. 

I. PERSONNEL 
President-Gene 'Hendry:. 

2. REPRESENTATIVES 
New York-Charles Bernard Company. 
Southwest-Clyde Melville Company. 

3. FACILITIES 
1.000 w.: 1240 kc. Non-directional. 
Operating schedule: 7:00 am-10:00 pm. COT. 

4. AGENCY COMMISSION 
15/0 time only; invoices mailed on lot. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, la. 3b. 4a, 4c, 5. 6a, 7a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24a, 24b, 25a, 26, 2313, 

29a. 
Contracts: 40a, 45, 46, 48. 
Comb.: Cont. Discounts: 60b, 61a, 6113, 62b, 62e. 
Cancellation: Ils, 73a. 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EST Reed 12/18/68. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 52x 104x 512x 
1 min or less 3.00 2.50 2.25 2.10 2.00 1.80 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x I04x 31.2x 

1/4 hr  15.00 12.00 10.00 8.00 6.00 5,00 
5 min  4.00 3.80 3.50 3.30 3.15 3,00 

AMARILLO (6 AM; 2 FM) 
Potter County-Map Location B-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KDJW 
1947 

e 
Media Cede 4 245 0415 7.00 
A John Walton Station, Box 5844, 5200 Amarillo 

Blvd., E., Amarillo, Tex. 79107, Phone 806-372-
6543. 

I. PERSONNEL 
General Manager-Clarence V. Davis. 
Assistant Manager-Howard Roberson, 
Sales Manager-Jim Davis. 

2. REPRESENTATIVES 
Alan Torhet Associates, lue. 

3. FACILITIES 
5,000 w. days. 500 w. nights; 1010 ke. Direction-at 
Operating schedule: 24 hours daily. CST. 
Partial simulcast operation. Simulcast I hour per 
day. For non.slmuleast facilities see KDJW-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la. 35. Ob. 45, 5. 6a. 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 205, 22a, 226, 2.3a, 24b, 250, 28a, 29e. 
Contracts: 40a. 45, 46. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Information Network. 
Member: Texas State Network. 

TIME RATES 
EST 1/1/69-Iteed 1/9/69. 

AA-6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 10 ti 15 tl 20 ti 25 ti 30 81 
AA .......... 11.00 9.90 8.80 7.70 6.60 5.50 
A .......... 6.15 5.95 5.85 5.40 5.30 5.05 

20/30 see: 80% of 1-min. 10 sec: 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNT 

26 wk-4% 52 wk-8% 
8. PROGRAM TIME RATES 

lx 26x 52x 
1 hr  95 75 70 
1/2 hr  50 45 42 
1/4 hr  30 28 26 
5 m10-1-1/2x applicable 1-min. 

10. SPECIAL FEATURES 
PAUL HARVEY NEWS-MON TERI/ PRI 

(Two per day) 
7:55-1-min before & 1-min after, 6.00 

1 record away, 4.00. 
IS wk 26 wk 52 wk 

Noon (open & close. 3 1-min 
inside)   35.00 32.50 30.00 

STOP! 

Turn to the front cover of this SRDS 
catalog. Is it the latest? If not, you're 
taking a chance. Judgments based en 
old information contained in pass-
along copies may prove costly. 

TEXAS 

KDJW-FM 
1984 

C 
Media Code 4 245 0420 7.00 
A John B. Walton, Jr., Box 5844, 5200 Amarillo 

Blvd., E., Amarillo, Tex. 79107. Phone 806-372-
6543. 

I. PERSONNEL 
General Manager--Clarence V. Davis. 
Assistant Manager-Howard Roberson. 
Sales Manager-Jim Davis. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 10,500 w.; 94.1 me. Stereo. 
Operating schedule: 7 am-midnight. CST. 
Antenna ht.: 640 ft. above average terrain. 
Partial simulcast operation. Operated separately 17 
hours per day. For simulcast facilities see KDJW. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See KIKINV listing for coded regulations. 
Affiliated with American Information Network. 
Member: Texas State Network. 
In combination with KDJW. See that listing for rates. 

TIME RATES 
Elf 12/1/67-Reed 5/24/68. 

AA-6-9 am 8c 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 tl 10 ti 15 ti 20 11 25 tl 30 ti 
AA   5.00 4.50 4.00 3.50 3.00 2.50 
A   2.80 2.70 2.60 2.50 2.40 2.30 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 mk-4% 52 wk-8% 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1 hr  45 35 30 
1/2 hr  25 20 15 
1/4 hr  20 15 10 
5 min: 1-1/2x 1-min. 

10. SPECIAL FEATURES 
Paul Ilarvey-5 days per wk at 7:55 am, 6 days per 
wk at "noon, per program 15.00. 

(') Includes open & close and 3 1-min inside spots. 

K 921•C 21  

NBC Radio Network 

AVERY-KNODEL, INC. 

Subscriber to the NAB Radio Code 
Media Code 4 245 0425 6.00 
Stautfer Publications. Inc. ' Box 751, 2000 N. Polk 

St., Amarillo, Tex. 79105. Phone 806-383-3321. 
TWX 910-998-4146. 

STATION'S PROGRAMMING DESCRIPTION 
KGNC: Programmed for adults and general interest. 
FARM: 5:30-7:10 am & noon-1 pm. 2 men, inter-
views, market reports, news. weather. Entertain-
ment 7:10 am-noon, employing air personality. 
comedy, middle-of-the-road music, news and weather 
locally, network news on hour. TALK: controversy 
1-2 pm. Entertainment 2-6 pm. employing air per-
sonality, comedy, middle-of-the-road trend music. 
network news on hour, local news, weather capsules. 
6-7 pm news, weather, public affairs, business and 
national nocs. 7-9 pm entertainment, current hits 
music. 10 pm-1211 entertainment. showtunes, semi-
classics, film music. 10 man news department, 3 mo-
bile units. SPORTS: high school and college football, 
basketball, pro golf tournaments. Weekends primarily 
network service and religious broadcasts. Contact 
Representative for further details. Rec'd 11/13/67. 

I. PERSONNEL 
Vice-President/Broadcasting-Thad M. Sandstrom, 
Station Manager-Cliff Craig. 
Program Director-Bill Sexton. 

2. REPRESENTATIVES 
Avery-Knodel. Inc 
Mountain States-Bob Mix Co., Inc. 

3. FACILITIES 
10,000 w.; 710 kc. Directional-separate patterns 

day and night. 
Operating schedule: 5 am-midnight daily. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 16. 
Basle Ratos: 200, 216, 2Id, 22b, 23b, 24a, 24b, 24c, 

25a, 26, 28a, 29a, 33a. 
Contracts: 40a, 41, 42a, 43. 44b, 45, 47e, 49, 51a. 

51e, 
Comb.: Cont. Discounts: 60a, 60c. 60e, 601, 61b, 62d, 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 81, 82. 
Affiliated with NBC. 

TIME RATES 
EST 6/1/69--Reed 5/12/69. 

6. SPOT ANNOUNCEMENTS 
Farm Time-5:30-7:10 am & noon-1 pm. 
AA fixed time-Mon thru Sat 7:10-9 am; Mon thru 
Fri 4 pm-6 pm. 
A tixed time-Mon thru Sat 9 am-noon; Mon Ulm 
Fri 1-4 pm: Sat 1-6 tent: Sun 6 am-0 Pm. 
B-Sun thru Sat 6 pm-5:30 am. 

FARM TIMM 
PER WK, 1 MIN: I wk 26 wk 52 wk 
1 ti  33 32 31 
6 ti  29 28 27 
12 ti  27 26 25 
30 see: 80% of 1-min. 

GOlA (This listing continued on next Page) 
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Amarillo-K G N C-Continued 
CLASS AA FIXED TIME 

PER WK, I MIN: I wk 26 wk 52 wk 
1 ti.   ____ 23 22 
6 ti.. 22 21 
10 U...   21 20 

30 ti. 19 18 
50 U 18 17 

CLASS A FIXED TIME 
1 ti  

10 ti... 19 
20 ti 18 
30 ti. 17 
50 tl.._ 16 

CLASS B 

19 
18 
17 
16 
15 
14 

18 
17 
16 
15 
14 
13 

17 
16 
15 
14 
13 
12 

9 
10 U. 12 10 8 

11 9 7 
8 
7 56 

20/30 sec: Fe -id sec: 5cle of 1-min. 

8. PROGRAM TIME RATES 
A-Daily 7:10 am-noon & 1-7 pm. 
B-7 pm-5:30 am. 

1 HOUR 
Ix 13x 26x 520 104x I56x 260x 3120 

A._. 125 122 119 117 112 107 102 95 
1/2 hr: 65% of hour. 10 min: 33% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 
B-50% of A rates. 

FARM PROGRAMS 
I x 13x 26x 52x 104x I56x 260x 3I2x 

1/4 hr.. 65 64 63 62 60 58 56 53 
10 min.. 52 51 50 49 47 46 44 41 
5 min.... 44 43 42 41 40 39 38 36 

•5-7,11.NUTE PLAN 
(9 am-noon & 1-6 Pm) 

Per week 
3 tl 5 ti 7 tl 10 ti 

1-51 wks     .. 25 23 21 19 
52 wks  21 19 17 15 

(6 pm-midnight) 
1-51 wks 17 16 15 14 
52 wks    _ 15 14 13 12 

(•) Applies to 5-minute program units. 

KGNC-FM 
1958 

e 
Subscriber to the NAB Radio Code 

Media Code 4 245 0426 4.00 
Stauffer Publications, Inc., Box 751, 2000 N. Polk 

St., Amarillo. Tex. 79105. Phone 806-383-3321. 

STATION'S PROGRAMMING DESCRIPTION 
KGNC-FM: Farm and ranch programming 5:30-7 
am M-Sat. 7 am-I0 pm daily, music primarily for 
young adults, with current hits and general popular 
music. Automated, with no personalities involved. 
NEWS: network at :15 past hour throughout day. 
Network and local news, weather and sports 10-10:15 
pm. 10:15 pm-12M, music for adults, showtunes, 
seml-classics, film music. SPORTS: high school re-
gional football, limited college football. Contact 
Representative for further details. Recd 3/13/68. 

I. PERSONNEL 
Vice-President/Broadcasting-Thad M. Sandstrom. 
Station Manager-Cliff Craig. 
Program Director-Bill Sexton. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Mountain States-Bob Mx Co.. Inc. 

S. FACILITIES 
ERP 14,100 w.: 93.1 mc. 
Operating schedule 5:30 am-midnight Mon thru Sat; 
6 am-midnight Sun. CST. 
Antenna ht.: 460 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
See KGNC listing for coded regulations. 
Affiliated with American F51 Network. 
FM operated separately from AM. 
TV facilities: KCINC-TV. 

TIME RATES 
Et! Itee'd 11/8/67. 

7. PACKAGE PLANS 
PER MO, EA: 30 11 60 ti 90 tl 120 ti 
1 min    5.00 4.00 3.00 2.50 
30 sec  4.00 3.00 2.50 2.00 
10 sec  2.50 2.00 1.75 1.50 
PER WK, EA: 10 II 20 tl 30 ti 
1 min.  5.00 3.75 3.00 
30 sec  4.00 3.00 2.50 
10 sec  2.50 1.85 1.75 

KIXZ 
1947 

NAD MCI 
Media Code 4 245 0450 4.00 

Broadcasting Associates, Inc., Box 10004. 1703 
Avondale, Amarillo. Tex. 79106. Phone 806-355-
4477. 4478. 

I. PERSONNEL 
President-Raymond Ruff. 
General Manager-Terry MeRIght. 
Program Director-Bobby Dales. 

2. REPRESENTATIVES 
31cGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights: 940 he. 

Directional-separate patterns day and night. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a. 5. 6b, 7b, 8. 
Rate Protection: 10a. 12a, 14a. 
Basic Rates: 20b, 216, 22b, 23a, 24b, 26, 27, 28a, 

320. 
Contracts: 40a, 41, 44a, 45, 46, 47a, 48. 49, 51a. 
Comb.; Cont. Discounts: 60b, 60g, 60h, 601, 61e. 
Cancellation: 70e, 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Member: The North Texas Network, 

TIME RATES 
No. 4 Eff 1/1/69-Reed 12/16/68. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
B-Mon thru Sun 7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PLANS: (*) I 6 12 18 24 
1 min.. 17.00 15.00 14.00 12.00 10.00 8.50 
30 sec.-- 13.60 12.00 11.20 9.60 8.00 6.80 
10 sec...- ..... 8.50 7.50 7.00 6.00 5.00 4.25 

CLASS A 
1 min......... 9.00 8.00 7.00 6.00 5.00 
30 sec.__ ...... 7.20 6.20 5.60 4.80 4.00 
10 sec......._.. 4.50 4.00 3.50 3.00 2.50 

CLASS B 
1 min....,., __. 8.00 7.00 6.00 5.00 4.00 
30 soc ............. 6.40 5.60 4.80 4.00 3.20 

--. 4.00 3.50 3.00 2.50 2.00 
(`) Fixed position. 

TOTAL AUDIENCE 
(1/3 each Al, A, B; preemplible by 

regular spots) 
6 ti 12 ti 18 ti 24 ti 30 ti 

Each  9.00 7.00 6.00 5.00 4.50 
CONSECUTIVE WEEK DISCOUNT 

26 wk-10% 52 wk-20% 

KPUR 
1939 

The Eastman Station 
Subscriber to the NAB Radlo Code 

Media Code 4 245 0475 1.00 
Lone Star Broadcasting Co.. Box 128, Amarillo, Ter. 

79105. Phone 806-374-1637. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Charlie B. Jordan. 
Sales Manager-Gardner "Web" Webers. 
Program Director-Johnny May. 

2. REPRESENTATIVES 
Robert E. Eastman tic Co., Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 1440 kc. 

Directional-night only. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15/0 gross charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 40. 4d, 5. Ga, 7b, 8. 
Rate Protection: lob, 1113, 12b, 13b, 14b. 
Basic Rates: 21.1a, 22a, 23a, 24b, 28a. 29a, 
Contracts: 40a, 45, 46, 47a. 
Comb.' Cont. Discounts: 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with The Easttnan Network. 

TIME RATES 
Rates effective October 1. 1964. 

Rates received September 11, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 

PER WK: 
6 ti or less  14.00 18 ti 12.00 
12 Li  13.00 24 ti  11.00 
(9:00 am-4:00 pm and 7:00-10:00 pm Mon thru Sat) 
6 It or less  12.00 18 tI  10.00 
12 ti  11.00 24 ti  9.00 
(10:00 pm-midnight Mon thru Sat; all day Sun) 
6 ti or less  9.00 18 ti  6.50 
12 ti  7.00 24 ti..._ 6.00 

FAbilLY PLAN 
6 spots-6:00-9:00 am Mon thru Sat. 
6 spots-4:00-7:00 pm Mon thru Sat. 
4 spots-7:00-10:00 pm Mon thru Sat. 
4 spots-9:00 am-4:00 pm Sat. 
4 spots-noon-7:00 pm Sun. 
24 1-minute announcements per wk (8.00 ea)._192.00 

PERSONALITY PACKAGE 
7 spots-6:00-9:00 am Mon thru Sun. 
7 spots-9:00 am-noon Mon thru Sun. 
7 spots-noon-3:00 pm Mon thru Sun. 
7 spots-3:00-6:00 Dm Mon thru Sun. 
7 spots-6:00-9:00 ptn Mon thru Sun. 
7 spots-9:00 pm-midnight Mon thru Sun. 
42 1-minute announcements per wk (7.00 ea)....294.00 

DISCOUNTS 
26 weeks  5% 52 weeks  10% 
Family Plan & Personality Package not combinable 
with other weekly plans for add frequency. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 71.25 46.70 31.35 28.50 21.00 
DISCOUNTS 

13x-5% 26x-10% 52x-15% 

KRAY 
1955 

Media Code 4 245 0500 6.00 
Raymond D. Hollingsworth, 233 Paramount Bldg., 
Box 1816, Amarillo, Tex, 79105. Phone 806-374-
5235. 

I. PERSONNEL 
Dir. át Com'i Mgr.-Raymond D. Hollingsworth. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
500 w. days; 1360 he. Non-directional. 
Operating srhedule: 6:00 am-sunset. CST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11h. 12b, 13e, 14a, 
Basle Rates: 20a, 21a, 23a, 24a, 25e. 26. 29e. 
Contracts: 40a, 41, 42b, 44b, 45. 46. 47a. 
Comb.: Cont. Discounts: 60b. 60e, 601, 61b. 
Cancellation: 70a, 70e. 71a, 73b, 
Prod. Services: 80. 
Affiliated with SOBS Radio Network. 

TIME RATES 
Rates effective May 15, 1956. (Card No. 1.) 

Card received September 11, 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
30 

min. sec. 
5.50 4.50 
5.25 4.7.5 
5.00 4.00 
4.75 3.75 
4.50 3.50 
4.25 3.25 
3.75 2.75 
9.00 2.50 
2.75 2.25 

hr. hr. hr. min. 
1 time._.__ 55.00 33.00 22.00 11.00 

26 53.25 31.25 20.90 10.45 
52 times.___ 49.10 29.70 19.80 9.90 
104 Mlles.__ 46.75 28.00 18.70 9.35 
156 times.___ 44.00 26.40 17.60 8.80 
260 times__ 41.25 24.75 16.50 8.25 
312 times__ 38.50 23.00 15.60 7.70 
634 times..._._ 35.75 22.25 14.25 7.00 

1.248 times  33.00 21.00 13.00 6.00 
7. PACKAGE PLANS 

SATURATION SPOT PACKAGES 
1 min. 

25 announcements per week________ 93.75 
50 announcements per week_______ 150.00 
100 announcements per 275.00 

KZIP 

30 see. 
68.75 

125.00 
225.00 

6. SPOT ANNOUNCEMENTS 
1 min 30 ser 1 min 30 sec 

1 ti  3.00 2.70 104 ti............- 2.30 2.10 
13 ti  2.70 2.40 156 ti  2.10 1.90 
26 ti  2.60 2.30 260 ti........ 1.90 1.70 
52 ti....._   2.40 2.25 312 ti 1.88 1.60 

8. PROGRAM TIME RATES 
1 le 1/2 hr 1/4 hr 5 min 

1 ti    41.30 22.50 12.40 6.40 
13 ti  39.00 21.00 11.60 6.00 
26 ti  36.60 19.60 10.70 5.60 
52 ti  34.30 18.20 9.80 5.20 
104 ti  31.90 16.80 8.90 4.80 
156 ti    30.10 15.70 8.30 4.50 
200 ti  28.40 14.70 7.70 4.20 
312 *I  26.60 13.60 7.10 3.90 

ATHENS 
Henderson County-Map Location F-5 

See SRDS consumer market map and data at begin-
1955 nine of the State. 

Media Code 4 245 0550 1.00 
Panhandle Broadcasting Co., Drawer 5905. 808 Char-

lotte St., Amarillo, Tex, 79107. Phone 806-374-
3796. 
STATION'S PROGRAMMING DESCRIPTION 

KZ1P: Programmed for adults. 
NEWS: hourly on hour. Weather reports hourly on 
half hour. MUSIC: 100% country and western. 
Market reports daily from USDA office. Air Per-
sonalities. SPORTS: report daily. Editorialization 
on occasion. Telephone and live interviews wills 
community and national figures. Civic affairs pro-
gram 15 min daily. Swap shop for private, non-
commercial sale and trade of various items. Lunch-
eon menus for public and private schools broadcast 
daily during school term. 1 hymn hourly St-F. Live 
and recorded religious programs 7-11 am Sun. Con-
tact Representative for further details. Reed 
7/21/67. 

I. PERSONNEL 
Owner-Dave (Stone) Pinkston. 
General Manager-Johnny Hathcock. 

2. REPRESENTATIVES 
Mario Messina Company, 

3. FACILITIES 
1,000 w. days; 1310 Ice, Non-directlonat. 
Operating schedule: 5 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 21). 3a, 3b, 3d, 4a, 4d, 5, 6a, 7a. 
State Protection: 10a, lia, 12a, 13a, 145, 15a, 15b, 

16. 
Basic Rates: 21a, 23b, 24a, 24e, 25a, 26, 28b, 28e, 

20b, 30. 33a, 
Contracts: 40a, 41, 426, 44b, 47e, 48. 49, 50, 51a, 
Comb.; Cont. Discounts: 60e. 60f, 601, 131a, 61b. 62b, 
Cancellation: 71a, 72. 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated wills ERS. 
Affiliated with American Entertainment Network 

TIME RATES 
No. 5 Et! 9/1/67-itec'd 10/3/67. 

6. SPOT ANNOUNCEMENTS 
Ix 520 104x 156x 260x 312x 

1 min 5.60 5.30 5.00 4.75 4.35 3.90 
30 sec 4.30 4.10 3.85 3.65 3.35 3.00 
10 sec 3.35 3.20 3.00 2.85 2.60 2.35 
Specified times within 1/2-hour periods. 
All spots combinable for frequency. 

7. PACKAGE PLANS 
WEEKLY PACKAGES-ROS 

I tl 10 ti 20 ti 30 ti 40 ti 
1 min-___ ..... 5.00 4.75 4.50 4.20 3.90 
30 sec  3.85 3.65 3.45 3.25 3.00 
10 sec 3.00 2.85 2.70 2.50 2.35 
All spots combinable for frequency. 

8. PROGRAM TIME RATES 
lx 26x 52x 104x 

1 hr  75.00 72.50 69.00 62.00 
1/2 hr  45.00 43.50 41.00 37.00 
1/4 hr..._...........   30.00 29.00 27.00 24.00 
5 min  19.00 18.00 17.00 15.00 

ANDREWS 
Andrews County-Map Location A-5 

See SUDS consumer market map and data at began-
ring of the State. 

624x 
3.20 
2.45 
1.90 

50 ti 
3.65 
2.80 
1.90 

260x 
55.00 
33.00 
22.00 
13.00 

KACT 
1955 

Subscriber to the NAB Radio Code 

Media Code 4 245 0575 8.00 
KACT Radio, Inc., Drawer 308, Seminole Hwy., An-

drews. Tex. 79714. Phone 915-523-2845. 

STATION'S PROGRAMMING DESCRIPTION 
KACT: Programmed for general interest. 
Network news hourly. 6:15 am-1 pm middle-of-the-
road music with local news, network news and 
women's feature programs. 1-4 country and western 
music. 4-6 pm top 40. 6 pm sign-off middle-of-the-
road. SPORTS: local high school and network pro-
fessional football. Itec'd 7/14/67. 

I. PERSONNEL 
President-Clint Formby, 
Vice-President-Marshall Formby. 
General Manager-Gary E. Miller. 

3. FACILITIES 
1,000 w. days; 1360 Ire. Non-directional. 
Operating schedule: 6:15 am-local sunset Mon thru 
Sat; 7:15 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See eld^d regulations 
General: lb. 2b, 3e. 3d, 46, 46, 5, Ga, 7b, 8. 
Rate Protection: 101, 111, 121. 131, 141. 
Basic Rates: 20a, 20b, 235. 25a. 
Contracts: 40a. 46, 47a, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 61e. 62d, 
Cancellation: 70a. 70e, 71a, 72, 73b, 
Prod. Services: 80. 82. 
Affiliated with Keystone Network. 
Member: Texas State Network. 

TIME RATES 
Rates effective April 1, 1963. 
Rates received March 6. 1963. 

KBUD 
1948 

Media Cede 4 245 06e0 4.00 
J. B. McNutt. Jr., dba The Henderson County Broad-

casting Co., Box 309. Hwy. 19. one mile south of 
Athens. Ter, 75751. Phone 2277. 

I. PERSONNEL 
General Manager-J. B. McNutt, Jr. 

3. FACILITIES 
1.000 w. days; 1410 Itc. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded rffliations 
General: 3a, 4b, 4c1. 5, 6a. 7b, 8, 
Basic Rates: 2013, 21a, 22a. 
Contracts: 40a, 42b, 44a, 46. 47a. 
Comb.: Cont. Discounts: 60a, 60e. 61b. 
Cancellation: 70b, 70d, 71a, 72, 73e, 73b. 
Prod. Services: 80, 81. 82. 
Member: Texas State Network. 

TIME RATES 
Rates effective *March 1, 1955. 
Rates received June 13, 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 min. 30 see 
4.00 3.50 

n. 
1 time  20.00 7.50 

13 times  19.60 7.12 
28 18.00 6.75 
52 times. 17.00 6.57 

104 times  16.00 6.00 
260 times ..... 15.00 5.62 

ATLANTA 
Coss County-Map Location G-4 

See EROS consumer market map and data at begin-
ning of the State. 

5.80 3.33 
3.60 3.15 
9.40 2.98 
3.20 2.80 
3.00 2.63 

KALT 
1950 

e 
Subscriber in the NAB Radio Code 

Media Cede 4 245 0625 1.00 
Ark-La•Ter Broadcasting Co.. Box 289, Blvins Hwy, 

Atlanta. Tex. 75551. Phone 214-796-2817, 
I. PERSONNEL 
General Manager-David A. Wommack. 
Program DIrertor-fleorge Wommack. 
Sales-Allen E. Vinson, 

8. FACILITIES 
LOCO w. days; 900 lœ. Non-directional. 
Operating schedule: 0:45 am-local sunset. CST. 

4. AGENCY COMMISSION 
sn/o In days. 

5. GENERAL ADVERTISING See coded regulations 
flencral: la. 2e. 35. 4b. 4d, ft, 7h. 8. 
%sic Rates: 20h, 21d, 23a. 24b, 28b, 29a, 30. 
Contracts: 46. 47e . 
Comb.: Cont. Discounts: 60h, 61a. 62d, 
Cancellation: 70s. 70e. 71a. 
Prod. Services: 92. 
Member: Texas Stec Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/69-Reed 8/7/68, 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 512x 624x 
1 min  1.50 3.25 2.00 2.50 2.00 1.95 
30 see  2.75 2.50 2.25 2.00 1.75 1.50 
15 ser  1.75 1.65 1.50 1.40 1.25 1.00 

8. PROGRAM TIME PATES 
lx 260 52x 050 1311x I56x 260x 

1/2 hr  19.00 14.95 11.75 19.60 11.00 12.75 12.00 
1/4 hr  8.75 fi.Y5 0.00 7.75 7.50 7.25 7.00 
5 min  4.75 4.50 4.25 4.00 3.75 3.50 3.26 

AUSTIN (5 AM; 4 FM) 
Travis County-Map Lot-anon E-7 

Flee SIMS mummer market map and date at begin. 
Mar nf the State 

K AS E (FM) 
1969 

Media Cede 4 245 0650 9.00 
KVET Broadcasting Co.. Inc.' 705 N. Lamar. Austin. 

Tex. 78703, Phone 512-478-8521. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Sohn It. Kreiger. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
ERP 26,000 w.• 100.7 rec. Stereo. 
Operating schedule: 18 hours daily. CST. 
Antenna ht.: 371 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulaticns 
See KVET listing for coded regulations. 
AM facilities: KVET. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 5/1/69-Reed 4/28/69. 

(This listing continued on next page) 
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Austin-K AS E (FM)-Continued 
I. PACKAGE PLANS 
WKLY: I ti 10 ti 19 ti 29+ 
1 min  4.00 3.60 3.25 3.00 
30 set  3.00 2.75 2.50 2.25 
10 sec, minimum of 20, flat  2.00 

MONTHLY PACKAGE 
-1 min-- - 30 See-
100+ 200+ 100+ 200+ 

Ea   2.50 2.00 2.00 1.50 
Spot rates combinable with 'CUT for frequency pro-
vided 50% or more of schedule runs on KVET. 

10. SPECIAL FEATURES 
LALO CAMPOS SHOW 

1 x 715 3 2.   6.05 
2 x 6 60 5 x  5.50 

TRADIO 
Flat  8.00 
Above shows take HASE (FM) rates only. 

KHFI 
NOTE: The call letters of this station have been 

KTAP 
(hanged to: 

KHFI (FM) 
1956 

Media Code 4 245 0676 4.00 
The Southwest Republic Corp., Box 490, 908 W. 19th 

St., Austin. Tex. 78767. Phone 512-476-4611. 
TWX 910-874-1370. 

I. PERSONNEL 
General Manager-Dan Love. 
Manager-Mel Pennington. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

IL FACILITIES 
ERP 1,300 w.; 98.3 me. Stereo. 
trperating schedule: 24 hours daily. CST. 
Antenna ht.: 418 ft. shore average terrain. 

.. AGENCY COMMISSION 
15/0; 15th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
See lUIFI listing for coded regulations. 
AM facilities: KTAP. 
Affiliated with MBS. 
Sold in combination with KTAP. See that listing 
tor rates. 

TIME RATES 

Rates are Identical to KTAP. See that listing. 

KNOW 
1927 

A Wendell Mayes Station 

The Eastman Station 
News-Current Hits 

R AB 

Media Code 4 245 0700 2.00 
Pioneer Broadcasting Co., Capital National Bank 

Bldg., Austin, Texas. 78701. Phone 512-472-6213. 
I. PERSONNEL 
President-Wendell Mayes. 
Vice-Free. á Gen'l Mgr.-Louis R. Cook. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

S. FACILITIES 
1.000 w.; 1490 kc. Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 4a, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10a, 11a, 12a. 145. 15a, 15b. 
Basic Rates: 20b. 21e. 21b, 21e. 21d, 22a, 23a, 23b, 

24e. 27. 28b, 28e. 33d. 
Contracts: 40a, 41, 43, 45. 46, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70c, 71a, 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with The Eastman Network. 

TIME RATES 
No. 28 Eft 2/1/69-11ec'd 12/31/68. 

AA-Mon thru Sat 6-9:30 am, noon-1 pm & 3:30-7 
Pm. 
A-Mon thru Sat 5-6 am, 9:30 am-noon; 1-3:30 pm 
& 7-8 pm; Sun all day. 
B-Mon thru Sun 8 pm-5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 6 II 12 ti 18 tl 24 ti 30 tl 36 tl 
1 min.  21.00 20.50 20.00 19.50 19.00 18.50 38.00 
30 sec.  14.00 13.75 13.50 13.25 13.00 12.75 12.50 
10 sec  10.50 10.25.00 9.75 9.50 9.25 9.00 

CLASS A 
1 min  15.75 15.40 15.00 14.65 14.25 13.90 13.50 
30 sec  10.50 10.30 10.00 9.80 9.50 9.30 9.00 
ID sec..._..._ 7.90 7.70 7.50 7.35 7.15 8.95 6.75 

CLASS B 
1 min  10.50 10.25 10.00 9.75 9.50 9.25 9.00 
30 sec__   7.00 6.90 6.75 6.65 6.50 6.40 6.25 
10 sec  5.25 5.15 5.00 4.90 4.75 4.85 4.50 
All AA, A and B spots combinable for frequency 
discount. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(Mon thru Sat 1/3 AA, 1/3 A. 1/3 B: Sun all A) 
PER WK: 1 tl 6 tl 12 tl 18 ti 24 ti 30 ti 36 ti 
1 14.00 13.75 13.50 13.25 13.00 12.75 12.50 
30 nee,  9.35 9.20 9.00 8.85 8.70 8.50 8.35 
ID sec  7.00 6.90 6.75 6.65 6.50 6.40 6.25 
Total Audience Plan does not combine with other 
weekly plans for added frequency. 

KOKE 
1943 

Media Code 4 245 0725 9.00 

KOKE, Inc.. Box 1208, Austin, Tex. 78767. Phone 
512-442-6771. 

I. PERSONNEL 

General Manager-H. Kenneth Moyer. 

2. REPRESENTATIVES 

Alan Torbet Associates, Inc. 

3. FACILITIES 

1.000 w. due; 1370 te. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 10 am-7 pm 
daily. For non-simulcast operation see KOKE-FM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 3b, 4a, 5, 6a, 70, 8. 
Basic Rates: 22a, 23a, 295. 
Contracts: 45, 46. 
Cancellation: 70a, 70e, 710. 
Member: Texas State Network. 

TIME RATES 

E17 Itec'd 8/30/68. 

6. SPOT ANNOUNCEMENTS 

AA-6-10 am & S-7 pm. 
CLASS AA 

1 tl 10 tl 20 tl 30+ 
1 min    14 12 11 10 

ALL OTHER TIMES 
1 min.  12 10 9 8 
20/30 sec: 80% of 1-min. 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
ix 26x 52x 

1 hr______ 90.00 87.50 85.00 
1/2 hr  54.00 52.50 51.00 
1/4 hr  36.00 35.00 34.00 
5 min  22.50 22.00 21.50 

104x 
82.50 
49.50 
33.00 
21.00 

156x 
80.00 
48.00 
32.00 
20.00 

912X 
77.50 
46.50 
31.00 
19.00 

another feature 

lenreffeT,CAMETEKMZE-MO 

NEGRO 
POPULATION 

DATA 
gmemumememzerzemme 

. . for state 

and metro areas 
Negro Population Data for 
each state and metro area 
are given in the front of 
this catalog and within each 
state's market data section. 
Data include: estimated Negro 
population. 

... by counties in 
9 Southern states 
Similar population projections 
are listed in 9 Southern states 
for every county containing 
over 10,000 Negroes (as listed 
in 1960 U. S. census) and 
every metro area. 

. . . geographically 

locating about 80% of 

the Negro market 
NRO1A-1/6 

KOKE-FM 
1957 

Media Code 4 245 0726 7.00 
KOKE. Inc.. Box 1208. Austin. Tex. 78767. 

I. PERSONNEL 
General Manager-H. Kenneth Moyer. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 10,000 w.: 95.5 mc. 
Operating schedule: 24 hours. CST. 
Antenna ht.: 265 ft. above average terrain. 
Partial simulcast operation. Operated separately 6-10 
am & 7 pm-2 am daily. For simulcast facilities roe 
KOKE. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulatlens 
See KOKE listing for coded regulations. 

TIME RATES 
Eff Itee'd 8/30/68. 

8. SPOT ANNOUNCEMENTS 
Buenos Dias-6-10 am. 
A-7 pm-2 am. 

BUENOS DIAS 
1 tl 10 tl 20 ti 30+ 

1 min. 8 6 5 4 
CLASS A 

1 min.  6 5 4 3 
20/30 see: 80% of 1-min. 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 1042 I56x 3 t2x 

1 hr............ 90.00 87.60 85.00 82.50 80.00 77.50 
1/2 hr  54.00 52.50 51.00 49.60 48.00 48.50 
1/4 hr.._..._ 36.00 35.00 34.00 33.00 32.00 31.00 
5 min____ 22.50 22.00 21.50 21.00 20.00 19.00 

KTAP 
(formerly KHFI) 

1959 

Good Music - News 
Media Code 4 245 0738 2.00 
The Southwest Republic Corp., Box 490. 908 W. 19th 

St.. Austin. Tex. 78767. Phone 512-476-4611. 
STATION'S PROGRAMMING DESCRIPTION 

KTAP: Programmed for adults and young adults with 
general popular music, personalities played down. 
MUSIC: 80%. News, weather, sports 20%. 5 min 
news local on half hour, 5 min network news on hour. 
Weather: 2 min local at :15 & :45. Stock market 
reports 3 times daily. News wrap-up 5:30 Dm M-F 
with local, network news, sports, weather. COMMER-
CIAL POLICY: maximum of 18 announcements per 
hour. Contact Representative for further details. Reed 
8/3/67. 

I. PERSONNEL 
General Manager-Dan Love. 
Manager-Mel Pennington. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
1.000 w. dug: 970 kc. 
Operating schedule: 6 am-local sunset. CST 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 3b, 3d, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10e, 11c, 12e. 13e, 14c. 
Baste Bates: 21a, 21b. 22b. 23a, 24b, 24e, 25a, 26 

27, 28s. 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 42a, 42e. 43, 44a, 44b, 45, 46. 

470. 48, 49, 50, 51a, 51b. 51c. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 60g, 60h, 60i, 

61c. 
Cancellation: 70e, 710. 730. 
Prod. Services: 80, 81. 82. 
Maximum 2 participating spots per client any 1 hour. 
FM facilities: KIIFI (FM). 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
No. AF 10 Elf 11/1/68-Rec'd 10/10/68. 

7. PACKAGE PLANS 
COMBINATION AM & FM 

PER YR: lx 26x 52x 104x 1560 260x 529x 
PER WK: 3 tl 6 tl 12 tl 18 ti 24 ti 30 ti 
1 .... _ 18 16 15 13 11 9 7 

SEPARATE AM OR FM 
1 min____ 10 9 8 7 6 5 4 
20/30 sec: 80% of 1 min. 10 sec: 50% of 1 min. 

8. PROGRAM TIME RATES 
COMBINATION AM & FM 

I hr 1/2 hr 1/4 hr 5 min 
1 . .... _._..._._.._ 100 60 40 22 
52 wk  90 50 35 17 

SEPARATE Alf OR FM 
1 wk  60 40 25 17 
52 wk.  50 30 20 12 

KTBC 
1939 

CBS Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 245 0750 7.00 
Texas Broadcasting Corp.. Box 1209. 10th and Brases 

Sts., Austin, Tex. 78767. Phone 512-472-2424. 
TWX 910-874-1301. 

I. PERSONNEL 
General Manager-J. C. Kellam. 
Gen'l Sales Mgr. 8r Sta. Mgr.-0. P. (Bob) Babbitt-

2. REPRESENTATIVES 
Katz Radio, West. 

3. FACILITIES 
5.000 w. days; 1.000 w. nights; 590 kc. 
D irectional-ni ght only. 

Operating schedule: 5:00-1:00 am daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, S. 6a, 7b. 8. 
Bate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 16d. 
Basic Rates: 20b, 21b, 23b, 24e, 25b, 26, ezt, 20. 

33d. 

TEXAS 
Contracts: 405. 41. 42a, 44b, 46, 47a, 510. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 11 Elf 2/1/69-Reed 1/9/69. 

AA-Sun thru Sat 6-9:30 am, noon-1 pm & 4-7 pm. 
A-Sun thru Sat 9:30 am-noon, 1-4 pm & 7-9 pm. 
B-Sun thru Sat sign-on-6 am & 9 pm-sign-off. 

KTBC/KTBC-FM COMBINATION 
6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 6 ti 12 tl Intl 24 ti 
AA . 24.00 23.00 22.00 21.00 20.00 
A   18.00 17.00 16.00 15.00 14.00 

........... 13.00 12.50 12.00 11.50 11.00 
20/30 sec: 80% of 1-min. 8/10 sec: 50% of 1-min. 
AM only: Deduct 4.00 per spot. 
Spots adjacent to 2x classification take higher rate. 
All spots, except Package Plans, may be combined 
for discount purposes. Spots and Special Features may 
be combined for discount purposes. Rate protection 
to continuous advertisers for 6 months from effective 
date of increase. 

7. PACKAGE PLANS 
25 1-min spots Sun thru Sat, per wk..._............... 350 
Spots scheduled 40% in AA & 60% in A on ROS 
basis. Not combinable with any other schedule for 
discount purposes. 20/30 second and 8/10 second spots 
take applicable discounts. 
20/30 see: 80% of 1-min. 8/10 sec: 50% of 1-min. 
AM only: Deduct 4.00 per spot. 

8. PROGRAM TIME RATES 
AM ONLY 

PER YR. AA & A: I x 50x 150x 250x 
1 hr  100 90 85 80 
1/2 hr  60 55 50 45 
1/4 hr  40 38 36 34 
5 min..   30 28 26 24 

CLASS B 
60% of above rates. 

10. SPECIAL FEATURES 
5-minute news. sports or weather programs-200% 
of applicable minute rate. 
3-minute features-150% of applicable minute rate. 

KTBC-FM 
1960 

Subscriber On the NAB Radio Code 
Media Code 4 245 0751 5.00 
Texas Broadcasting Co. ' Box 1209. 10th and Brazos 

Sta. Austin, Tex. 78767. Phone 512-472-2424. 
I. PERSONNEL 
General Manager-7. C. Kellam. 
Gen'l Sales Mgr. & Sta. Mgr.-0. P. (Bob) Bobbin. 
Program Manager-Richard (Cactus) Pryor. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
ERP 94,000 w.• 93.7 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 1.057 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3a. 3b. 4a, 4d, 5. 7b, 8. 
Rate Protection: 10b. 11b, 12b, 131). 14b, 15d. 
Basic Rates: 20b, 23a, 24h, 26, 285, 29a. 
Contracts: 40a. 42s. 45, 46. 47a. 
Comb.: Cont. Discounts: 60a, 62b. 
Cancellation: 705. 70c, 71a, 73a. 
TV facilities: KTBC-T17. 
Sold in combination with KTBC. See that listing for 
rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 4/1/69-Rec'd 3/7/69. 
6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 ti 12 tl 18 ti 24 ti 
1 min, 20/30 see  5.00 4.75 4.50 4.25 4.00 
10 see   2.50 2.40 2.25 2.10 2.00 

7. PACKAGE PLANS 
WEEKLY ROS SATURATION PLANS 

EA: 10-19 20-39 40+ 
1 min, 20/30 sec  3.00 2.75 2.50 
10 sec   1.75 1,50 1.25 

DAILY ROS SATURATION PLANS 
1 1-minute and 1 20/30-second plan sold each day. 
1-All available non-competitive 1-min snots (based 

on guarantee of 10) for any one day (Sun thru 
Sat) per day, flat 27.50. 

2-Same as above except all available 20/30-see 
spots per day, flat 27.50. 

All spots. except Saturation Plans, may be combined 
for discount purposes. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  40 24 16 12 10 
50 x  34 20 14 11 9 
150 x  32 19 13 10 8 
250 x  30 18 12 9 7 
Spots and programs may not be combined for discount 
purposes. 

10. SPECIAL FEATURES 
3-MINUTE NEWS/SPORTS/WEATHEW 

COMMUNITY REPORTS 
5 per day (Mon thru Fri) per mo...- .............. 175 
5 per day (Sat 8r Sun) per mo  75 
3 per day (Mon thru Fri) per ms  115 
Spots and special features may be combined for dis-
count purposes. 

K V ET 
1946 

MCI 
Media Code 4 245 0775 4.00 
KVET Broadcasting Co.. Inc., 705 N. Lamar, Austin. 

Tex. 78703. Phone 512-478-8521. 
STATION'S PROGRAMMING DESCRIPTION 

KYET: Programmed for general interest. 
MUSIC: features modern country music 24 hours 
every day. AIR PERSONALITIES handle all seg-
ments. NEWS: 5 min at 13 min after every hour. 
4 man, 4 mobile unit department. SPORTS: live 
play-by-play of pro, college, high school football, 
baseball, basketball. Contact Representative for fur-
ther details. Rec'd 6/10/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John R. Kreiger. 

(This listing continued on next page) 
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TEXAS 

Austin-K V E T-Continued 
2. REPRESENTATIVES 

John C. Butler & Company, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
5,000 w. days. 1,000 w. nights; 1300 ka. Directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 2b. 2a, 3d, 45, 4d. 5, 6a, 70. 8. 
Rate Protection: 10b, 11b, 12b, 1313. 14b. 
Basic Rates: 230. 24e. 286, 28e. 
Contracts: 40a, 446, 46, 47a. 
Comb.: Cont. Discounts: 60d, 62d, 
Cancellation: 73b. 
Prod. Services: 82. 
FM facilities: KASE (FM). 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 7/21/69-Itec'd 7/30/69. 
AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 5-6 am, 9 am-4 pm & 7-10 Pm; 
Sun 5 am-midnight. 
B-Mon thru Sat 10 pm-5 am. 

7. PACKAGE PLANS 
CLASS AA 

WKLY: 1 ti 6 ti II ti 21 ti 31-40 
1 min,  8.95 8.50 7.95 6.95 5.95 
30 sec 7.50 7.00 6.50 6.00 5.00 

CLASS A 
1 min  6.95 6.50 5.95 5.50 4.95 
30 sec  5.75 5.25 4.75 4.25 3.95 
Class B: 50% of AA. 

ItOS 
10 see  2.50 3.25 3.00 2.75 2.50 

MONTHLY SATURATION PACKAGE 
- I min- -30 sec-

1/3 EA: 100 11 150 ti 200 ti 100 ti 150 ti 200 ti 
AA, A. B  4.25 3.75 3.50 3.50 3.25 2.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  120 60 30 20 
9. PARTICIPATING PROGRAMS 
Sammy "Geezinslaws" Allred - 1 min or less, flat 
10.00. 

10. SPECIAL FEATURES 
5-MINUTE NEWS 

Full sponsorship  10 1/2 sponsorship  6 

BALLINGER 
Runnels County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

K RUN 
1947 

Subscriber to the NAB Radio Code 
Media Coda 4 245 0800 0.00 
Central West Broadcasting Co., Inc., Box 351, Bal-

linger. Tex. 76921. Phone 3151. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert P. MeGarrey. 
Vice-Free. & Sales Mgr.-Dean Smith. 

3. FACILITIES 
1.000 w. days, 250 w. night. 1400 kc. Non-directional. 
Operating schedule: -. 

4. AGENCY COMMISSION 
15% to recognized agencies 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: lle. 14e. 
Basle Rates: 20b, 210, 22b, 230. 
Contracts: 46. 
Cancellation: 71a. 73a. 
Member: Texas State Network. 

TIME RATES 
Rates effective November 1, 1964 
Rates received October 30, 1964. 

6. SPOT ANNOUNCEMENTS 
(Commissionable; used in 4 weeks) 

ea ea 
12 or more ti  2.36 48 or more ti._   1.77 
24 or more ti  2.06 56 or more ti  1.48 

8. PROGRAM TIME RATES 
(Within 30 days) 

1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 
1 time...... 20.60 13.55 7.67 6.50 5.30 

12 times._ 17.10 11.20 6.50 5.90 3.95 
20 times.... 13.55 8.85 5.30 4.15 2.95 

BAY CITY 
Matagorda County-Map Location F-8 

See SltDS consumer market map and data at begin-
ning of the State. 

K 10X 
1949 

Media Code 4 245 0825 7.00 
Bay City Broadcasting Co.. Box 1391, Bay City, lox. 

77414. Phone 713-245-4642. 4643. 
I. PERSONNEL 
Owner-J. G. Long. 
Manager-James Alexander. 
Sales Manager-Chet Hancock. 

3. FACILITIES 
1,000 w.; 1270 kc. 
Directional-night only. 

Operating schedule: 5 am-midnight. CST. 
4. AGENCY COMMISSION 
15% on station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 313, 4a. 4d, 5, 60. 
Rate Protection: 15b. 
Basic Rates: 22a. 2213. 23a. 24b, 26, 28b, 29a. 
Contracts: 40a. 47a. 
Comb.: Cont. Discounts: 60a, 61a. 
Cancellation: 71a. 
Affiliated with SOBS Radio Network. 

TIME RATES 
Eff 7/1/66-Ree'd 3/24/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 X  6.20 156 X  5.10 
13 x  5.90 260 x  4.90 
26 X  5.70 312 x  4.70 
52 x  5.50 1200 x  4.05 
104 x  5.30 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 5 min 
1 x   50.00 30.00 18.00 11.00 
13 x  48.25 28.95 17.40 10.60 
26 z  46.50 27.90 16.75 10.20 
52 x  44.75 26.85 16.20 9.90 
104 x  43.00 25.80 15.50 9.70 
158 x  41.25 25.45 14.85 9.30 
260 z  39.50 24.40 14.25 9.00 
312 x  27.75 23.35 13.60 8.85 
1200 z    35.00 21.20 12.40 7.85 

BAYTOWN 
Harris County-Map Location G-7 

See SRDS consumer market map and data at begin-
ning of the State. 

See Houston 
(including Baytown, Clear Lake City, 
Pasadena) 

BEAUMONT (4 AM; 4 FM) 
Jefferson County-Map Location H-7 

See SIMS consumer market map and data at begin 
ning of the State. 

KAYC 
1938 

IZ31:1 
Subscriber to the NAB Radio Code 

Media Code 4 245 0850 5.00 
Texas Coast Broadcasters of Beaumont, Inc., Box 

870, 3130 Blanchette St., Beaumont, lei. 77704. 
Phone 713-833-9421. 

I. PERSONNEL 
President-David H. Morris. 
Vice-President-Jim Scott. 
General Manager-Ed Bitten. 

2. REPRESENTATIVES 
Katz Radin. West. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 kc. 
Non-directional. 

Operating schedule: 24 hours. 
4. AGENCY COMMISSION 

15/0 time only: payable when rendered. 
5. GENERAL ADVERTISING See coded regulations 

General: la. 2a, 2b, 3a, 3b, Sc. 3d, 4a, 4d. 5, 6a. 
76. 8. 

Rate Protection: 10b, 11b, 126, 13b, 14b, 15a, 15b, 
15d. 

Basic Rates: 200. 21a, 21b, 22b, 24a, 246, 24e, 25a. 
27, 280. 29a, 30, 32a. 335. 

Contracts: 40a. 41, 44h. 45. 46. 47a, 48, 510, 51e. 
Comb.: Cont. Discounts: 60h, 610. 
Cancellation: 70e. 71a. 72. 736. 
Prod. Services: 80. SI. 82. 
Affiliated with Katz Radio AID. Plan. 
Sold in combination with KNUZ. Houston and KNUZ 
1- BOUE (FM). Houston. See KNUZ for rates. 

TIME RATES 
No. 2 Eff 5/1/68-Ree'd 5/2/68. 

AA-500n thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 DM. 
B-All other times. 

(•) Advertiser may specify either 6-9 or 7-10 am 
or 3-6 or 4-7 pm. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: 1 11 6 ti 12 11 18 11 24 11 
AA   11 10 9 8 7 
A   9 8 7 6 5 
  8 7 6 5 4 

20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
Spots between classes take rates of higher class. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK: 6 ti 12 11 18 ti 24 ti 
1/3AA. I/3A, 1/3B..._ ............... 48 84 108 120 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
All spots and programs, regardless of length or class, 
may be cross-combined for discounts, as long as TAP 
spots of each length are properly distributed by time 
class. Each spot and program, regardless of length, 

10. SPECIAL FEATURES 
counts as 1 unit. 
5-minute newscasts-1-1/2x applicable 1-min rate. 

KAYD (FM) 
1948 

C 
Media Code 4 245 0875 2.00 
Tesas Coast Broadcasters of Beaumont, Inc., Box 870, 
Beaumont, lev. 77704. 
STATION'S PROGRAMMING DESCRIPTION 

KAYD (FM); Programmed for adults. Middle-of-road 
music. 5 min news 4 times daily. Rec'd 7/15/67. 

I. PERSONNEL 
President-David H. Morris. 
Vice-President-Jim Scott. 
General Manager-Ed Dittert. 

3. FACILITIES 
ERP 50.000 w. (horiz.). 50.000 w. (yen.); 97.5 int. 
Operating Schedule: 5:19-12:30 am. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 110, 2b, 3a, 3b, 3e. 3d, 40, 4d, 5. 6a, 

7b, 8. 
Rate Protection: 1013, 1lb, 12b, 136, 14b, 150. 15b. 
Basic Rates: 200, 21a, 21b, 22b, 23a, 24a, 24b, 24e. 

25a. 27, 28a, 29a, 30, 32a, 33a. 
Contracts: 40a, 41. 44b, 45, 46, 470, 48, 51a, 51e. 
Comb.; Cont. Discounts: 60h. 61e. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective   

6. SPOT ANNOUNCEMENTS 
(Minute only) 

I time  4.00 104 times  3.00 
26 times  3.75 156 2.50 
52 tImes..._...   3.80 

8. PROGRAM TIME RATES 
One rate-minimum of 13 times must be scheduled. 
I hour  20.00 1/4 hour  5.00 

1/2 hour  10.00 

KB PO (FM) 
1966 

Media Code 4 245 0887 7.00 
Radio Beaumont, Inc., Box 5463, Beaumont, Tex, 

77706. Phone 713-838-6191. 
I. PERSONNEL 
President-John II. Dicks. 
Executive Vice-President-John H. Dicks III. 
Vice-Pres. & Gen'l Mgr.-Ed E. Carroll. 

2. REPRESENTATIVES 
Gort Banchez and Associates. 

3. FACILITIES 
ERP 24,000 w. (harte.). 6,000 w. (vert.) 94.1 me. 
Stereo. 
Operating schedule: 8 am-midnight daily. 

4. AGENCY COMMISSION 
15%. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 3d, 40, 5, 6a. 7b, 8. 
Rate Protection: 10b, 1113. 12b, 13b, 14b, 15a. 
Basle Rates: 200. 21b. 21d, 22b, 23a, 2413. 25a, 28a. 

28e, 29e. 
Contracts: 40a. 42a, 4413, 470, 51a. 
Comb.; Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70a, 70e, 710. 73a. 
Prod. Services: 80. 81, 82. 
AM facilities: KLVI. 
Member: (lert Bunchez & Associates Group. Texas 
State Network. 

TIME RATES 
No. 1 Eff 10/1/66-Reed 11/7/66. 

6. SPOT ANNOUNCEMENTS 
AA-7 pm-midnight. 
A-All other times. 

CLASS AA 
Ix 261 52x I04x 260x 312x 

1 min or less 4.00 3.75 3.50 3.25 3.00 2.50 
CLASS A 

1 min or less 3.00 2.75 2.50 2.25 2.00 1.75 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 5 min 
1 ti  50 26 18 10 
26 ti  45 24 14 is 
52 ti  40 20 13 7 
104 ti  35 18 12 6 

10. SPECIAL FEATURES 
WEEKLY NEWS CASTS 

PER WEEK: 
3 tL  21 7 ti  42 

DISCOUNT 
13 wks-10% 

KJ ET 
1947 

Media Code 4 245 0900 8.00 
KJET. Inc.' Box 6067, 4945 Fannet Rd., Beaumont, 
Texas 77705. Phone 713-842-2210. 

I. PERSONNEL 
President-R. Tom Gibson. 
Vice-Prou. 8s Gen'l Mgr.-Jim Saxon. 
National Sales Office-R. Thomas Gibson. 6300 N. 

Central Exp'wy. Dallas, Tex. 75206. Phone 214-
361-0405. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Southeastern-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1,000 a. days. 1380 Ice. Nan-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 20, 3a, 3b, 4a. 4d, 5, Ca, 7b, 8, 
Rate Protection: 10b, 116, 126, 13b, 14b. 
Basic Rates: 22a, 226, 23a, 24b, 26, 29a, 29a. 
Contracts: 40a, 42b, 45, 46. 47a. 
Comb.: Cont. Discounts: 60b. 60k, Cle, 626, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Said in combination with KZEY, Tyler, Texas. 

TIME RATES 
No. G-4 Eft 12/1/67-Itee'd 10/16/67. 

AA-Mon thru Sat 6-9 am & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA A AA A 
1 X  12.00 10.00 260 x  9.50 7.50 
26 z  11.50 9.50 312 x  9.00 7.00 
52 x  11.00 9.00 624 x  8.50 6.50 
104 x  10.50 8.50 1000 z  8.00 6.00 
156 X  10.00 8.00 

KJET/KZEY COMBINATION 
1 x  17.50 14.85 260 z  13.75 11.25 
26 x  16.80 14.15 312 x_______ 13.00 10.50 
52 x  16.00 13.40 61.4 .. 12.20 9.80 
104 z  15.25 12.80 1000 ....... 11.30 9.00 
156 x  14.50 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
CLASS AA 

PER WK, ROS: 12 11 18 ti 24 ti 36 ti 
1 wk  10.00 9.60 9.00 8.50 
13 wk  9.50 9.00 8.50 8.00 
26 ask  9.00 8.50 8.00 7.50 
52 wk  8.50 8.00 7.50 7.00 

CLASS A 
1 wk  8.00 7.50 7.00 6.50 
13 mIc  7.50 7.00 6.50 6.00 
26 ask  7.00 6.50 6.00 5.50 
52 wk  6.50 6.00 5.50 5.00 

KJET/KZEY COMBINATION 
CLASS AA 

1 wk  14.80 14.10 
13 wk    14.10 13.30 
26 wk  13.30 12.50 
52 wk.  12.50 11.75 

CLASS A 
1 wk  11.80 11.05 10.35 9.65 
13 wk.  11.05 10.35 9.65 8.90 
26 wit  10.35 9.65 8.90 8.20 
52 vklr  9.65 8.90 8.20 7.45 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
lx 26x 52x 1560 260x 

1 hr  100.00 93.00 86.00 79.00 72.00 
1/2 le  60.00 55.00 50.00 45.00 40.00 
1/4 hr...   30.00 27.50 25.00 22.50 20.00 
5 min  15.00 13.75 12.50 11.25 10.00 

512x 
65.00 
35.00 
17.50 
8.75 

K J E T-FM 
19-

Media Code 4 245 0915 6.00 
KJET, Inc.. Box 6067, 4945 Fannet Rd., Beaumont, 

Tea. 77705. Phone 713-842-2210. 

I. PERSONNEL 
President-R. Tom Gibson. 
Vice-Pros. & Gen'l Mgr.-Jim Saxon. 
National Sales Office-6300 N. Central Expressway, 

Dallas, lox. 75206, Phone 214-361-0405. 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Southeastern-Dora-Clayton Agency, Inc. 

3. FACILITIES 
ERP 54,400 w.; 107.7 me. 
Operating schedule: Noon-midnight. CST. 
Antenna ht.: 249 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 36, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15a. 
Basic Rates: 2013, 21d, 220. 23a, 25a, 26, 28b, 280, 

295, 30, 330. 
Contracts: 40a, 41, 42b, 44b, 45, 46, 47e, 48, 50. 

510. 51e. 
Comb.: Cont. Discounts: 60b, 608. 61e, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 
Prod. Services: 80, 82. 

TIME RATES 
Eff 8/15/67-Rec'd 8/7/67. 

6. SPOT ANNOUNCEMENTS 
1 min, flat  2.50 

K LV I 
1924 

BJOHN C. BUTLER & COMPANY, INC. 

C 
Subscriber to the NAB Radie Code 

Media Code 4 245 0925 5.00 

Radio Beaumont Inc.. Box 5463, 27 N. 11th St.. 
Beaumont. Tex. 77706, Phone 713-838-6191. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John H. Hicks. 
Executive Vice-President-John H. Hicks, III, 
Program Director-Art Lay, 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
5,000 w.; 560 he. 
Directional-sign-on-local sunrise; local sunset-sign-

off. Non-directional all other times. 
Operating schedule: 4:54-12:01 am. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle, 12e, 13e. 14e. 15b, 16, 
Basic Rates: 20b, 21a, 22b, 23a, 24e, 25a, 27, 28a, 

296, 30, 31, 320, 33a, 
Contracts: 40a, 41, 426, 43, 446, 45, 46, 47e, 48, 49, 

50, 51a. 
Comb.: Cont. Discounts: 60f, Ola, UM. 
Cancellation: 70, 70e, 71a, 72, 73a. 
Prod, Services: 80, 81, 82. 
Rates shown after the deduction of all applicable 
discounts. 
FM facilities: KBP0 (FM). 
Member: Texas State Network. 

TIME RATES 
No. 12G MY 12/1/68-Rec'd 9/30/68. 

AAA-6-9 am Sr 4-7 pm. 
AA-9 am-4 pm. 
A-Sign-on-6 am & 7 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA. 

PER WK: I wk 13 wk 26 wk 52 wk 
1 ti  15.00 14.50 14.00 13.56 
6 ti  14.50 14.00 13.50 13.00 
12 ti  14.00 13.50 13.00 12.50 
18 ti  13.50 13.00 12.50 12.00 

CLASS AA 
1 ti  13.00 12.50 12.00 11.50 
6 ti  12.50 12.00 11.50 11.00 
12 ti  12.00 11.50 11.00 10.50 
18 ti  11.50 11.00 10.50 10.00 

CLASS A 
1 ti  7.09 6.50 6.00 5.50 
6 ti  6.50 6.00 5.50 5.00 
12 ti  6.00 5.50 5.00 4.50 
18 ti  5.50 5.00 4.50 4.00 
30 sec: 80% of 1-min. 10 rec: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKEND PLAN 

(ROS-1/2 Sat, 1/2 Sun) 
12 ti  6.00 24 ti  . 5.00 

WEEKLY FAMILY TAP 
24 per wk (1/3AAA, 1/IAA. 1/3A)  

8. PROGRAM TIME RATES 
13.30 12.50 I hr 1/2 hr 1/4 hr 5 min 
12.50 11.75 1 x 109 60 40 20 
11.75 10.90 26 x  90 54 36 18 
10.90 10.15 52 z  85 51 33 17 

104 x  80 48 30 16 

K PAC K P A C-FM 
PORT ARTHUR 

City of License Port Arthur, Tex. 
Considered by Mutual Broadcasting System as their 

l'ort Arthur-Ileaumont outlet. 
See listing under Port Arthur. Texas. 

(Beaumont continued on next page) 
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Beaumont-Continued 

KTRM 
1947 

Alan Torbet 
Associates, Inc. 

112/11:1 
Media Code 4 245 0950 3.00 
KTRM, Inc., Box 5425. 4385 Crow Rd., Beaumont. 

Tex. 77706. Phone 713-892-4990. 

I. PERSONNEL Chairman-of-the-Board--Jack Neil. 
Pres. 8c Gen'l Mgr.-John Neil. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 

3. FACILITIES 
1,000 w.; 990 Itc. 
Directional-same pattern day and night. 

Operating schedule: 5:00 am-midnight Mon thru Sat; 
6:59 am-midnight, Sun. CST. 

4. AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 2b, 3a, 3b. 3d, 4a, 5, 6a, 8. 
Bate Protection: 10b, 111), 12b, 13b, 14b. 155, 16. 
Basic Rates: 20b, 21a, 21b. 225, 22b. 23a, 23b, 24a, 

24b, 24e, 25a, 26, 27, 28a, 29a. 30. 33a. 
Contracts: 40a, 41, 426. 42e. 43, 440. 44b, 45, 46, 

47a, 48, 49. 
Comb.; Cont. Discounts: 60a. 60d, 60e, 60f, 601, 61e, 

6214 62d. 
Cancellation: 70a. 70e. 71a. 72, 73a, 73b. 
Prod, Serviees: 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 13 Eft 7/1/60-Reed 6/3/66. 

A-Mon thru Fri G-10 am & 3-7 pm. 
B-Mon thru Fri 10 am-3 pm & 7 pm-midnight; Sat 
& Sun all day. 

0. SPOT ANNOUNCEMENTS 
CLASS A 

WKLY: Iii 591 10 ti 15 ti 20 01 30 tl 
:1 wk.....  13.00 12.75 12.50 12.25 12.00 11.00 

wk.  12.50 12.25 12.00 11.75 11.50 10.50 
26 wk , 12.00 11.75 11.50 11.25 11.00 10.00 
52 wk.  11.50 11.25 11.00 10.75 10.50 9.50 

CLASS B 
X wk 9.00 8.50 8.25 8.00 7.75 7.00 
.13 wk 8.75 8.25 8.00 7.75 7.50 6.75 
26 wk  8.50 8.00 7.75 7.50 7.25 6.50 
:12 wk  8.25 7.757.0 7.25 7.00 6.25 
30 seconds or less-80% of 1-minute rate. 
DO seconds-50% of 1-minute rate. 
All classes combine for frequency. Weeks used need 
not be consecutive, but must be used within 52 week 
period for discount. 

10. SPECIAL FEATURES 
`relent spots: Applicable rate plus 20%. 
Remote facilities available (2 mobile news anus ano 

plane). 

990 KILOCYCLES 1000 WATTS FULL TIME 

Combination Rates * KTRM KGKL, 
available with OIL P. O. Box 5425 

KGKL 960, San Angelo Beaumont, Texas 
KTRM-FM, Beaumont Phone 713 TW 2-4990 

FAY ABOOD (Mrs.) 

REGIONAL-NATIONAL 

SALES MANAGER 

NATIONAL REP.: 

ALAN TORBET 

ASSOCIATES, INC. 

5-11INUTE NEWSCAST PACKAtie; 
WKLY: 1 wk 13 wk 26 wk 52 wk 
3 ti  18.00 17.50 17.00 16.50 
5 ti ....... _..- ........ _.._.._ ...... _  17.00 16.50 16.00 15.50 
6 ti  16.00 15.50 15.00 14.50 
"Farm Reporter" Wills Charles Schmucker-6:05-6:30 
am Mon thru Sat. Spot and Program rates apply. 

(CR2) 

KTRM-FM 
1961 

Media Code 4 245 0951 1.00 
KTRM, Incorporated, Box 5425, Beaumont. Tex. 

77706. Phone 713-892-4990. 
I. PERSONNEL 
General Manager-Frank B. Nell. 
Program Director-Robert Hooker. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERP 3,100 w.; 95.1 me. 
Operating schedule: 8 am-midnight. 
Antenna ht.: 430 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 36. 3b, 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: 10b, 11h. 
Basle Rates: 22a, 230, 24a, 24b, 25a, 26, 2.8b. 
Contracts: 40a, 42a. 
Comb.; Cont. Discounts: 60a, 615. 62b. 
Cancellation: 71a. 
Affiliated with American FM Network. 

TIME RATES 
No. 14 Eff 2/1/67-1toe'd 3/4/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x 1560 260e 312e 6240 

1 min  2.60 2.40 2.20 2.00 1.80 1.60 
30 soc/lesa  2.10 1.90 1.70 1.50 1.30 1.20 

7. PACKAGE PLANS 
WEEKLY PACKAGE 

PER WK: 10 11 15 ti 20 ti 25 ti 35 ti 50 (1 
1 min. ...... 2.50 2.40 2.25 2.15 2.00 1.75 
30 sec/less  2.00 1.90 1.80 1.70 1.60 1.50 

MONTHLY PACKAGE 
PER MO: 125 ti 93 ti 68 ti 40 ti 
1 min. ea  2.00 2.15 2.25 2.50 

8. PROGRAM TIME RATES 
lx 52e I56x 260e 512e 624e 

1/4 hr  10.50 9.50 9.00 8.50 8.00 7.50 
5 min  5.25 5.00 4.50 4.25 4.00 3.50 

10. SPECIAL FEATURES 
1 min talent spots  3.50 

BEEVILLE 
Bee County-Map Location E-8 

See SltDS consumer market map and data at begin-
ning of the State. 

KIBL 
1949 

1:1121:1 
Subscriber to the NAB Radio Code 

Media Code 4 245 0975 0.00 
Bee Broadcasting Co., Bor 700, Hwy. 202, Beeville. 

Tex. 78102. Phone 512-358-1490. 
I. PERSONNEL 
Owner. Gen'l & Sales Mgr.-John D. Rossi. 
Program Director-Pat Howell. 

3. FACILITIES 
250 w.; 1490 he. Non-directional. 
Operating schedule: 6:30 am-10:30 pm. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, la, 4d, 5, tht. 7a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle Rates: 22a. 22b, 23a. 24b. 26, 28a. 29a. 
Contracts: 40a, 42b, 45, 46, 48. 
Comb.: Cont. Discounts: 60a, 60k, 61a, 61b, 61e, 62b. 
Cancellation: 70a, 70e. 71a, 730, 

TIME RATES 
Rates effective November 1, 1949. (Card No. 2.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 
hr. hr. hr. min. min. see. 

1 time  40.40 24.48 16.32 10.20 5.10 3.83 
13 times  38.76 23.25 15.50 9.69 4.85 3.64 
26 times  36.72 22.03 14.68 9.18 4.59 3.46 
52 Owes__ 34.62 20.80 13.87 8.67 4.111 3.16 
104 times  32.64 19.58 13.05 8.16 4.08 3.06 
156 times  30.60 18.36 12.24 7.65 3.113 2.87 
260 times__ 28.56 17.13 11.42 7.13 3.51 2.68 
312 or more 
times   26.51 15.91 10.57 6.63 3.92 2.49 

BELTON 
Bell County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

See Temple (including Belton) 

BIG LAKE 
Reagan County-Map Location 13-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KBIT 
1958 

Media Cede 4 245 0985 9.00 
W310 Broadcasting Co., Inc.. Box 70, Florida & 

1st St., Big Lake, Tex. 76932. Phone 915-884-
2828. 

STATION'S PROGRAMMING DESCRIPTION 
KBLT: Programmed for general interest. 
NEWS: world, state, farm news at 6:30 am. News 
from network 5 min at :55, news and weather from 
UPI at 30 min. community news 15 min before hour. 
country muslo 6-10 am, top pops 10 am-noon, network 
news 7:30 am & noon. Local news 7:45 am & 12:20 
pm. farm news 12:45 pm, school news 15 min past 
hour. Country music 1-3 pm, current rock hits 3-6 
pm weekdays. Local music club program Sat 11:30 

am-noon. Spanish music 4-6 pm Sat and Sun. Lees' 
and network ball games, chamber of commerce pro-
gram once weekly. Contact Representative for furraer 
details. Ree'd 11/27/67. 

I. PERSONNEL 
Manager-William I. Harper. 
Program Director-James Pat Covey. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Chicago-National Time Sales. 

3. FACILITIES 
1.000 w.: 1290 he. Non-directional. 
Operating schedule: 6 am-6 pm. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 30, 3b. 4a. 4e, 5, 6s, 7a. 
Rate Protection: 150, 15b. 
Basic Rates: 21a, 21d, 23a, 24a, 24b, 25a, 

28e. 
Contracts: 40a, 41, 44a. 46. 470, 51a. 
Comb.; Cont. Discounts: 60b, 60e. 61a. 
Cancellation: 70b, 70d, 71s, 72. 
Prod. Services: 80, 82. 
Member: Texas State Network. 

TIME RATES 
Elf 4/1/69-Ree'd 2/27/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 sec I min 30 gee 
1 x  4.45 3.20 260 x  2.30 L30 
13 a  3.80 2.45 312 x. „ 1.95 1.15 
52 x  3.20 2.30 365 x  1.65 L10 
104 x  2.90 2.00 730 x  1.30 1.00 
156 x  2.45 1.65 

7. PACKAGE PLANS 
35 ti 55 ti 75 ti 100 ti 150 ti 

1 min  66.00 86.00 109.15 127.00 171.00 
30 see 

30 11/3 days  
45 tiAl days  
60 11/5 days  
100 1,1/30 days   107 50 
150 11/30 days  --- 157.50 

8. PROGRAM TIME RATES 
PER YR: Ilir 1/2 hr 1/4 hr 5 min 
1 x  38.00 20.80 16.65 9 50 
13 x  35.45 19.55 12.05 5 10 
52 x  31.65 17.70 10.10 4 50 
104 x  24.05 15.85 8.90 3.80 
156 x  12.80 10.10 7.70 325 
260 x  9.50 7.70 5.70 2 55 
312 x  8.20 6.35 4.45 2 25 
365 X.  7.95 5.40 3.80 2 00 
730 x  6.35 3.80 2.55 2.50 

10. SPECIAL FEATURES 
WOMANS WORLD & SPANISH PROGRAMS 

lx I3x 52x 104x 158e 260x 3I2x 315e 
Ea .... 3.80 3.20 2.90 2.55 2.25 2.10 2.00 1.90 
Includes open and close and 1-minuto spot. 

BIG SPRING (3 AM; 1 FM) 
Howard County-Map Location B-5 

See BROS consumer market map and data at beada. 
nine of the State. 

26. Ma. 

KBST 
1936 

Subscriber to the NAB Flauirt Code 
Media Code 4 245 1000 6.00 
Snider Corp.. Box 1632, 702 Johnson St., Big Spring, 

Tex. 79721. Phono 915-264-6391. 
I. PERSONNEL 
Manager-B. Winston Wrinkle. 
Sales Manager-Bob Taylor. 
Music Director-Jim Willett. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

I. FACILITIES 
1,000 w. days; 250 w. nights; 1490 kg. 

Non-directional. 
Operating schedule: 5:45 am-midnight. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See eoded rep:latices 
General: la. 40. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10h, 11b. 12b. 
Basic Rates: 22a. 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a. 42s, 45. 46, 470. 
Comb.: Cont. Discounts: 60k. 
Cancellation: 71a. 73a. 
Affiliated with American Contemporary Network. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 8/1/68-Rec'd 11/29/68. 
AA-Mon thru Sat 6-9 am. 11:30 am-1 pm & 4-6 
DM. 
A-Mon thru Sat 5:45-6:30 am. 9 am-11:30 am & 
6-7 pm: Sun 7 am-7 pm. 
B-Sun thru Sat 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
-AA- -A- - B 
1 min 30 see I min 30 see I mln 30 tee 

1 ....... 5.00 4.00 4.25 3.25 3.75 2.75 
52 x  4.75 3.75 4.00 3.00 3.50 2.50 
104 a  4.50 3.50 3.80 2.80 3.25 2.25 
156 x  4.25 3.25 3.60 2.60 3.00 2.00 
260 x  4.00 3.00 3.35 2.35 2.75 1.75 
312 x______ 3.75 2.75 3.10 2.10 2.50 1.50 
520 x______ 3.50 2.50 2.80 1.80 2.25 1.25 
10 sec: 50% of 1-min. 
10-second spots in AA take the 30-second AA rate. 

7. PACKAGE PLANS 
30 SECONDS 

PER WK: 6 ti 12 ti 1811 24 ti 30 tl 36t1 
AA ..._  3.75 3.50 3.25 3.00 2.75 2.50 
A ..... 3.00 2.80 2.60 2.35 2.10 130 
  2.50 2.25 2.00 1.75 1.50 1.25 

WEEKEND PLAN-ROS 
30 SEC: 1 day 2 days 3 dtiYa 
18 ti dally - ............ 32.40 63.00 93.00 
Special weekly packages and impact plans cannot be 
combined with other schedules to earn greater fn. 
quenev discounts. 

10. SPECIAL FEATURES 
5-min news- 2.5 1-min rate. 
15-min news-lx 1-min rate. 

KBYG 
1949 

Media Code 4 245 1025 3.00 
Big Spring Radio, Inc., Bor 1713. City Park. Pig 

Spring. Tex. 79721. Phone 915.263-7326. 
I. PERSANNEL 
President & Gen'l Mgr.-Jack Wallace. 
Sales Manager-Bob Bell. 
Program Director-Jim Baum. 

TEXAS 
2. REPRESENTATIVES 
Jack Matta & Co.. Inc. 
Southwest-Riley Representatives. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 he. Non-direc-
tional. 
Operating schedule: 6:00 am-midnight. C81'. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a, 5, Ca. 7b. 8. 
Rate Protection: 'Ob. 111). 12b, 13b. 14b, 15b. 
Basic Rates: 20a, 21a, 21b, 22a, 22b, 23a, 24b, 24e. 

25a, 26. 27. 28a, 28e, 29a. 30, 32b. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46, 47a, 48, 

49. 50, 51a. 
Comb.; Cont. Discounts: 60b. 60g, 601, 61e, 62b, 62d. 
Cancellation: 70a, 70e. 7Ia, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Duplicate schedules on KNIT. Abilene earn a 10% 
discount on each station from the applicable rate. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 4/1/67-Reed 4/21/67. 
6. SPOT ANNOUNCEMENTS 

(Drive Time-Mon thru Sat 6-9 am, noon-
1 pm & 4-7 pm) 

le 156x 312x 500x 1000x 
1 min.  4.50 4.00 3.75 3.50 3.00 
30 sec  3.60 3.20 3.00 2.80 2.40 
10 sec. ._  2.25 2.00 1.85 1.75 1.50 

(All other times) 
I min_____ ...... 3.50 3.00 2.75 2.50 2.00 
30 sec ... - 2.80 2.40 2.20 2.00 1.60 
10 sec _ 1.75 1.50 1.35 1.25 1.00 

7. PACKAGE PLANS 
(ROS-1/3 Drive Time) 

PER WK: loti 20 91 30 tl 40 ti 
1 min  3.45 3.15 2.80 2.40 
30 sec  2.75 2.50 2.25 1.90 
10 sec  1.75 1.60 1.40 1.20 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  30.00 18.00 12.00 9.00 7.50 
DISCOUNTS 

13x-5% 52x-15% 156x-25% 
261-10% 104x-20% 260x-30% 

KFNE(FM) 
1961 

pp Pup 
Media Code 4 245 1050 1.00 
The Cobra Corporation, Radio Center, Box 750. Big 

Spring, Texas 79720. Phono 915-267-2523. 

STATION'S PROGRAMMING DESCRIPTION 
RENE (FM): Programed for adults. 
MUSIC: balanced between standards, showtunes, and 
light semi-classic. Commercials limited to 6 minutes 
each hour placed on quarter and half hour. Contact 
Representative for further details. Rec'd 7/27/67. 

I. PERSONNEL 
Station Manager-Bob Bradbury. 
Program Director-Fran Steele. 
Sales Manager-Bill Birrell. 

2. REPRESENTATIVES 
Dallks & Southwest-Mario Messina Company, 

3, FACILITIES 
FM-ERP 1,790 w. (hertz.), 1,790 w. (vert.); 95.3 me. 
Operating schedule: 8:00 am-midnight daily. CST. 
Antenna ht.: 29 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time: no each discount. 

5. GENERAL ADVERTISING See eoded regulations 
See KHEM listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
Err 9/1/46-Rec'd 9/2/66. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 6-10 pm; Sat and Sun all du. 
A-Mon thru Fri 6 ant-6 pm & 10 pm-raidnight. 

-AA- - A - 
PER WK: 1 min 30 see I min 30 He 
3 ti  4.50 3.50 3.75 2.75 
7 ti. 4.00 3.00 3.2.5 2.25 
14 t.I.  3.50 2.50 2.75 1.75 
24 t.L..........-..... 3.00 2.00 2.25 1.25 

DISCOUNTS 
(Schedule weekly) 

1 month..._ --- 5% 1 20% 
3 months -_____. 10% 

KU EM 
1996 

Subscriber to the NAB Radio Code 
Media Code 4 245 1075 8.00 
The Cobra Corporation, Box 750, Radio Cent« 

2-1/2 miles east of Big Spring, Ter. 79720, Phone 
915-267-2523, 

STATION'S PROGRAMMING DESCRIPTION 
KHEM: Programmed for adults. 
Country and western music 6-10 am. Gospel an( 
sacred music 10 am-noon. Country and western musli 
noon-sign-off. Spanish Sun only last hour and halt 
before sIgn-off. NEWS: 5 min. 12 times daily before 
hour. Contact Representative for further details. Ree'd 
7/27/67. 

I. PERSONNEL 
Vice-Pres. & Gen't Mgr.-Bob Bradbury. 
Sales Manager-Bill Birrell. 
Program Director-Fran Steele. 

2. REPRESENTATIVES 
Mario Messina Company. 

3, FACILITIES 
1000 w. days; 1270 he. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

(This listing continued en next gage) 
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TEXAS 

Big Spring-K H E M-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a. 4b, 44. 5, 6a, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, lib, 16. 
Basic Rates: 20b. 21e, 22e. 22b, 23a, 24e, 25e, 26, 

28b, 28c, 29a, 30, 3.3a. 
Contracts: 40e, 41, 44b, 46. 41e. 48, 49, 50. 
Comb.: Cont.. Discounts: 60f, 01e. 
Cancellation: 70e. 704. 71e. 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated With American Information Network. 

TIME RATES 
Eft 3/1/67-Rec'd 2/23/67. 

6. SPOT ANNOUNCEMENTS 
Ix 520 1040 I56x 2600 3I2x 

1 3.90 3.70 3.50 3.20 3.00 2.80 
30 3.00 2.80 2.60 2.40 2.25 2.10 
10 sec_ .. 2.55 2.40 2.25 2.10 1.95 1.80 
All combinable for frequency. 

7. PACKAGE PLANS 
PER WK: I tl 10 tl 20 tl 50 ti 40 tl 50 ti 
1 3.90 3.70 3.50 3.20 3.00 2.80 
30 sec.  3.00 2.80 2.60 2.40 2.25 2.10 
10 2.55 2.40 2.25 2.10 1.95 1.80 
All combinable for frequency. 

8. PROGRAM TIME RATES 
1 hr 1/2 lw 1/4 hr 5 mln 

1 x.--.--- 30 20 15 8 
DISCOUNTS 

ssr-s% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-30% 

BONHAM 
Fannin County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KFYN 
1948 

e 
Subscriber to the NAB Radio Code 

Media Code 4 245 1100 4.00 
Fannin County Broadcasting Co.. Bor 248. Bonham. 

Tex. 75418. Phone 214-583-3151, 
I. PERSONNEL 
Manager-Bill Bennett. 

2. REPRESENTATIVES 
South-Busby. Finch and Woods, Inc. 

3. FACILITIES 
250 w. days: 1420 he. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL RATE POLICY 
Affiliated with WEIS Radio Network. 
Member: National Matadi° Groups. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

MY 8/1/68-Reed 11/4/68. 
6. SPOT ANNOUNCEMENTS 

Ix 280 520 1040 1560 260X 312x 
1 min 2.25 2.10 1.95 1.80 1.65 1.50 1.35 
30 sec 1.90 1.75 1.60 1.55 1.30 1.15 1.00 
15 see 1.50 1.35 1.20 1.15 .90 .75 

8. PROGRAM TIME RATES 
Ix 260 520 1040 156x 2600 3I2x 

1 hr.._ 28.00 26.50 25.00 20.25 19.00 18.00 17.00 
1/2 hr 16.00 15.00 14.00 13.00 12.00 11.00 10.00 
1/4 hr 10.00 9.50 9.00 8.25 7.50 6.75 6.00 
5 min 4.00 3.75 3.50 3.25 2.75 2.25 2.00 

BORGER 
Hutchinson County-Map Location B-2 

See RIMS consumer market map and data at begin-
ning of the State. 

KBBB 
1957 

Media Code 4 245 1125 1.00 
KRBB, Inc. Bor 1478. 409 W. 10th St., Borger, 

Tex. 7900d. Phone 806-273-7575. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Gayle Price. 

2. REPRESENTATIVES 
GUI-Perna, Inc. 
Southeast-C. K. Beaver & Associates, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
5.000 w. days: 1000 hr. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2h. 3e. 3d, 4e, 4d, 5. 6a, 8. 
Rate Protection: 10h. 1111. 12b, 13b. 14b, 15b. 
Basic Rates: 20b. 21a. 21b. 21d. 24e. 24b. 24c, 25e. 

26. 20e. 
Contracts: 400. 44e. 44b, 51c. 
Comb.•. Cont. Discounts: 60e, (11a. 
Cancellation: 70d. 71e. 73b. 
Prod. Services: 80, 81. 82. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 4/1/09-Bord 7/1/69. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x I56x 260x 3I2x 
1 min 5.00 4.50 4.25 4.00 3.75 3.50 3.00 
30 sec 4.00 3.50 3.25 3.00 2.75 2.50 2.25 
15 see: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 tl 40 ti 50 ti 100 41 
1 min  4.00 3.75 3.50 3.00 2.50 2.00 
30 sec  3.00 2.75 2.50 2.25 2.00 1.75 
All spots combinable for frequency discount. 

8. PROGRAM TIME RATES 
lx 260 52x 104x I56x 260x 3I2x 

1 hr  48.00 41.00 37.00 33.00 30.00 27.00 25.00 
1/2 hr  36.00 32.00 30.00 28.00 26.00 24.00 20.00 
1/4 hr  22.50 18.50 16.50 14.50 12.50 11.50 9.50 
5 min_  8.00 7.00 6.50 6.00 5.50 5.00 4.50 

9. PARTICIPATING PROGRAMS 
Trading Post-9-9:30 am, per mo 600.00. 

10. SPECIAL FEATURES 
Aerial Traffic Reports, per mo 600.00. 
Mobile Unit News reports, per mo 100.00. 

BOWIE 
Montague County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KBAN 
1959 

CEICI 
Media Code 4 245 1150 9.00 
Bowle-Nocoma Broadcasting Co., Inc.. Box 1080, 

Tlowie. Tex. 76230. Phone 817-872-2288. 
I. PERSONNEL 
President-Earle Fletcher. 
General Manager-011e Carriker. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Robert E. Eastman & Co., Inc. 

S. FACILITIES 
500 w. days: 1410 ke. Directional. 
Operating schedule: 6:00 am-local sunset. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL RATE POLICY 
Affiliated with ERS. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1, 1960. 
Rates received October 12. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (6) 

1 time.... 30.00 20.00 15.00 8.00 2.90 
13 times.. 29.00 10.00 14.00 7.75 2.80 
26 times.. 28.00 18.00 13.00 7.25 2.70 
52 times.. 27.00 17.00 12.00 6.75 2.00 

104 times.. 26.00 16.00 11.00 6.25 2.30 
156 times_ 25.00 15.00 10.00 6.00 2.40 
260 times.. 24.00 14.00 9.00 5.50 2.30 

BRADY 
McCulloch County-Mop Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

K N EL 
1933 

Media Code 4 240 1175 6.00 
Radio Bendy, Inc. Box 630, Brady, Tex. 76825. 
Phone 915-597-2346. 

I. PERSONNEL 
General Manager-Kenneth W. Harrison. 
Program Director-Gaylen Young. 

2. REPRESENTATIVES 
Clyde Melville company. 

S. FACILITIES 
250 w.: 1490 he. Non-directional. 
Onerating schedule: 6 em-10 pm. CST. 

4. AGENCY COMMISSION 
10/0 net charges for time: In days. 

5. GENERAL ADVERTISING See ended regulations 
General: 25, 3a, 3b. 41", 4d, 5, 6a. 7a. 8. 
Rate Protection: 10a. Ils. 12a, 13a, 14e. 
Basic Rates: 22e. 23e. 24h, 26. 280. 29e. 
Contracts: 40a. 42b. 45. 46. 48. 
Comb.: Cont. Discounts: 6013, 6113, 62e. 
Cancellation: 71a. 73e. 
Member: Texas State Network. 

TIME RATES 
Eft 4/1 /09-Ree'd 5/5/69. 

6. SPOT ANNOUNCEMENTS 
Spots not to exceed 100 words in length: same rate 
applies to 25, 50, 100 words. 

Ix 26x 52x 156x 
Per snot  3.00 2.55 2.40 2.25 

8. PROGRAM TIME RATES lx I3x 260 520 
1 hr  50.00 45.00 43.00 39.75 
1/2 hr  30.00 25.00 21.00 19.75 
1/4 hr  20.00 15.00 14.00 10.25 
5 min  7.50 6.00 5.00 4.75 

BRECKENRIDGE 
Stephens County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KSTB 
1947 

Media Code 4 245 1200 2.00 
Ilegal Broadcasting Corp.. Miller Bldg.. Breckenridge. 

Tex. 76024. Phone 817-559-3331. 
I. PERSONNEL 
General Manager-Buddy Moser. 

2. REPRESENTATIVES 
Clyde Melville Company. 

3. FACILITIES 
1.000 w. days; 1430 he. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e, 3e. 3b. 4a, 4d, 5. 7b, 8. 
Rate Protection: 10h, 1lb. 12b, 13b, 14b. 
Basle Rates: 22a. 23e, 25a. 
Contracts: 40e. 45, 46. 47e. 
Comb.: Cont. Discounts: 60c, 601r. 61a. 61b, 62b. 
Cancellation: 700, 70e. 71a. 73e. 
Member: Texas State Network. 

TIME RATES 
Rates effective October 1. 1965. (Card No. 11-NR.) 

Card received October 8. 1965. 
6. SPOT ANNOUNCEMENTS 1 min 30 sec 10 sec 

3.00 2.35 1.70 
13 ti  2.85 2.25 1.60 
26 t   2. 2.10 1.50 
52 tl 25750 2.00 1.40 
104 ti  2.40 1.85 1.50 
156 ti  2.30 1.75 1.20 
260 ti  2.00 1.55 1.10 
312 ti  1.70 1.35 1.00 

7. PACKAGE PLans 
ANNOUNCEMENT PACKAGES 

(Within 7 consecutive days) 
1 min 30 sec 10 sec 

25 ti  1.85 1.45 1.05 
IL PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 mln 5 mln 
1 x  30.00 18.00 12.00 9.00 7.50 

BRENHAM (1 AM; 1 FM) 
Washington County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KWH I KWH I-FM• 
1947 1964 

e 
Media Code 4 245 1225 9.00 
Tom S. Whitehead, Inc., Box 730. Brenham. Tex. 

77833. Phone 713-836-3655. 
STATION'S PROGRAMMING DESCRIPTION 

KWHI: MUSIC: 6-7 am country and western, 7-9 
am middle-of-the-road, 9-10 am polkas. 11 am-1 pm 
middle-of-the-road, 1-4 pm country and western, 4-5 
pm top 40, 5-11 pm middle-of-the-road. Emphasis on 
local and area news, including community involvement. 
special events and sports remotes. Network news 5 
min before hour, local news on hour. 4 major 30 min 
news casts: 7:30 am, noon, 5 pm and 10 pm, includes 
network, local and sports. Contact Representative for 
further details. Reed 6/30/69. 

I. PERSONNEL President-Tom S. Whitehead. Sr. 
Manager-Tom S. Whitehead. Jr. 

2. REPRESENTATIVES 
Southeast-Southern Spot Sales, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
1.000 w. days: 1280 kg. Non-directional.. 
Operating schedule: 6 am-local sunset. CST. 
FM FACILITIES 
ERP 3.000 w.: 106.3 mc. 
Operating schedule: 5-11 pm. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See ended regulatinns 
General: la, 2e. 2b, 3e, 4e, 5, 0e. 7e. 
Rate Protection: 15h. 
Basle Rates: 20b, 21e, 21b 21d, 241). 25e, 26, 28a. 

29e. 
Contracts: 40e. 44e. 45, 47a, 151e. 
Comb.: Cont. Discounts: 60b. 600. 62e, 624. 
Cancellation: 70e. 71e, 72, 73b. 
Prod. Services: 80. 81. 82. 
Member: Texas State Network. 

TIME RATES 
Nn. 2 Elf 7/1/66-Reed 7/29/66. 

6. SPOT ANNOUNCEMENTS 
I min (") 1 min (*) 

1 x  5.00 4.20 260 x  3.50 2.80 
13 x  4.70 3.90 312 z......... 3.20 2.80 
26 x  4.40 3.60 520 z........ 3.00 2.30 
52 x  4.10 3.30 1000+   2.70 2.00 
104 z  3.80 3.00 

(.) 30 seconds or less. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 mln 
x.   ro.on 42.00 25.50 21.00 15.00 

DISCOUNTS 
13x- 5% 52x-20% 260x-35% 
260-10% 104x-28% 312x-42% 

BROWNFIELD 
Terry County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KKUB 
1949 

• 
Subscriber to the NAB Radio Code 

Media Code 4 245 1250 7.00 
Brownfield Radio Inc., Drawer 1300, Tahoka ltd.. 

Brownfield. Tex. 79316. Phone 806-637-4531. 
I. PERSONNEL 
General Manager-Jim Fart, 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Riley Representatives. 

3. FACILITIES 
1.000 w. days: 1300 kg. Nan-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
ism time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10h, 11b. 12h, 13h, 14b. 
Basic Rates: 20e. 22e. 22b. 23s, 241:4 26, 29e. 
Contracts: 40a. 42a. 47e, 48. 
Comb.: Cont. Discounts: 60b. 61b, 62b, 62e. 
Cancellation: 70e, 70e. 71e, 73e. 
Na beer or wine advertising, except in Spanish. 
Member: Texas State Network. 

TIME RATES 
Elf 9/1/68-Ree'd 8/28/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 156x 208x 260x 3129 

1 min  6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec/less  4.50 4.25 4.00 3.75 3.50 3.25 3.00 

7. PACKAGE PLANS 
PER WK: 10 tl 20 11 30 tl 
1 min  4.50 4.00 3.50 
30 sec/less  3.50 3.25 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  45 28 18 12 9 

BROWNSVILLE 
Cameron County-Map Location E-10 

See SRDS consumer market map aid data at begin-
ning of the State. 

KBOR 
1949 

BROWNSVILLE 

e 
Media Code 4 245 1275 4.00 
Brownsville Broadcasting Co., Box 2049, Brownsville, 

Tex. 78520. Phone 512-542-5677. 
STATION'S PROGRAMMING DESCRIPTION 

KBOR: Programmed for general interest. 
FARM: program 5:45-7 am. 7-9 am middle-of-road 
music, news, sports, weather. quips. 9-9:30 am 
women's news. 9:30 am-noon middle-of-road music, 

news at :55. Noon-1 pm news, world, national, local, 
stock markets, weather. M-F 1-5 pm middle-of-the-
road music, news, sports, events. 5-7 pm middle-of-
tile-road music, news, sports local events, weather. 7-
11:30 pm music featuring general popular music, 
classic, standards, weather on hour. News and weather 
10 pm. SPORTS: local high school and college foot-
ball. Sat 2 pm complete opera broadcast Local news 
reporters. Contact Representative for further details. 
Reed 9/16/68. 

I. PERSONNEL 
General Manager-Minor J. Wilson. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Dallas-Clyde Melville Company. 

3. FACILITIES 
1,000 w.: 1600 hr. 

Directional-Separate pattern, day and night. 
Operating schedule: 5:15 am-11:30 pm. CST. 

4. AGENCY COMMISSION 
None: all rates net to station. No cub discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3d, 4a, 4d, 5, Ms, 7e. 8 
Rate Protection: 10e. lla. 12c, 13c, 14e. 15e. 156. 16. 
Basic Rates: 20b, 21a. 21b, 21d, 23a, 24b, 25e. 26. 

28e, 28e, 29e. 
Contracts: 40e. 44a. 45, 46, 47e, 51a. 
Comb.: Cont. Discounts: 60f, 601, 61e. 
Cancellation: 71e. 72. 73b, 
Prod. Services: 80. 82. 
Affiliated with ERS. 
Member: Voice of Valley Agricultural Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective July 1, 1964. (Card No. 5.) 
Card received July 6. 1964. 

O. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sea 

1 tl.. 4.00 3.50 104 ti............... 3.60 3.10 
26 ti  3.90 3.40 156 Ii.......... 3.45 2.95 
52 ti  3.75 3.25 260 ti....... 3.30 2.80 

7. PACKAGE PLANS 
MONTHLY PACKAGE PLANS 

Class A-7:00-9:30 am, noon-1:00 pm and 5:00-
7:00 pm. 
Class B-All other times. 

-Class A- -Class B-
PER MO: 1 min 30 see I min 30 see 
Open   4.00 3.50 3.50 s.nn 
sn ti  3.50 3.00 3.00 2.50 
60 ti  3.25 2.75 2.75 2.25 
90 ti  3.00 2.50 2.50 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  50.00 sn.00 20.00 9.00 
26 ti  46.00 27.00 18.00 9.00 
52 ti  42.00 24.00 16.00 7.00 
104 ti  40.00 22.50 15.50 6.50 
156 ti  38.00 21.50 15.00 8.05 
son 11  36.50 21.00 14.50 5.50 

10. SPECIAL FEATURES 
Newscasts: 5.00. 

KRGV 
1927 

CITY OF LICENSE 

WESLACO 
(This is a paid duplicate of the listing appearing 
under Weslaco, Texas.) 
Media Code 4 245 8375 5.00 
Mobile Video Tapes, Inc., 900 E. Expressway, Wes-

laco, Tex. 78596. Phone 512-968-3131. TWX 512-
968-3086. 

I. PERSONNEL 
General Manager-Jack H. Drake. 
General Sales Manager-Earl Noel. 
Assistant General Manager-Hank Page. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
5.000 w.: 1290 kc. Directional-night only. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e, 4a, 5, (ta. 7a, 8. 
Rate Protection: 106. 11b. 12b, 13h, 14b, 15a, 
Basic Rates: 20b, 21e, 21d, 23a, 24b, 25e. 
Contracts: 40a. 41. 42a, 45. 46. 
Comb.: Cont. Discounts: 008. 60f. 
Cancellation, 70e, 73b. 
Prod. Services: 82. 
Affiliated with NBC. 

TIME RATES 
No. 3 Elf 1/1/65-Ree'd 12/14/64. 

AAA-Mon thru Sat 6-7 am; Mon thru Fri 12:30-1 pm. 
AA-Mon thru Sat 7-9:30 am & 4-6:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

I wk 26 wk 52 wk 
1 min  15.00 14.00 13.00 

12.00 11.00 10.00 
3100/ ser  sec  

CLASS AA 7.50 7.00 6.50 

lx 52x 1560 260x 5200 
1 min  14.00 13.00 12.00 11.00 10.00 
30/20 ocr  11.25 10.50 9.75 9.00 8.25 
10 sec  c7L.Oliss 6A.50 13.00 5.50 5.00 

1 min  13.00 12.00 11.00 10.00 9.00 
30/20 sec  10.50 9.75 9.00 8.25 7.50 

6.50 6.00 5.50 5.00 4.50 
7. PACKAGE PLANS 
AA-Mon thru Sat 7-9:30 am & 4:30-6:30 pm. 
A-All other times. 

CLASS AA 
PER WE. EA: 6 ti 12 ti 18 tl 24 tl 
1 min  12.00 21.00 10.00 9.00 
30/20 sec 9.75 9.00 8.25 7.50 
10 sec  6.00 5.50 5.00 4.50 

CLASS A 
I min  10.00 9.00 8.00 7.00 
30/20 sec  8.25 7.50 6.75 6.00 
10 sec -  5.00 4.50 4.00 3.50 

8. PROGRAM TIME RATES  
AAA/AA/A: lx 26x 52x I56x 2600 
1 hr  90 85 80 75 70 
1/2 hr  54 51 48 45 42 
AAA: 
1/4 hr  45 42 40 38 35 
5 min  27 26 24 23 21 
AA/A: 
1/4 hr  36 34 32 30 28 
5 min.  22 21 20 19 18 

(D-3) 
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Brownsville-Continued 

XEO 
MATAMOROS, MEXICO 

City of license, Matamoros, Tamaulipas, Mexico. 
Box 1708, Brownsville, Texas 78520. 
U. S. Representatives: 
Harlan G. Oakes, Inc. 
East-AAA Representatives. 
Atlanta-David Carpenter Company. 
See listing in Medios Publicitarios Mexicanos under 
Matamoros, Tamaulipas, Mexico. 

BROWN WOOD (2 AM; 1 FMI 
Brown County-Map Location D-5 

See SitDS consumer market map and data at begin-
ning of the State. 

KBWD 
1941 

RAB 

A Wendell Mayes Station 
Media Code 4 245 1400 8.00 
Brown County Broadcasting Co., Box 280, Brownwood. 

Tex. 86801. Phone 915-646-3505. 
I. PERSONNEL 
President-Wendell Mayes. 
Station Manager-Bill Jamar. 

2. REPRESENTATIVES 
Robert E. Eastman Co., Inc. 

3. FACILITIES 
1,000 w.; 1380 ke. Non-directional. 
Operating schedule: 5:30 am-midnight daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 4s. 5, tia, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 
Contracta: 40a, 441% 48. 
Comb.; Cont. Discounts: 60h. 
Cancellation: 70b, 71a, 73b. 
Prod. Services: 82. 
Affiliated with 3113S Radio Network. 
Member: Texas State Network. 

TIME RATES 
Elf Reed 4/4/66. 

e. SPOT ANNOUNCEMENTS/PROGRAM RATES 
Ix 52x 260x 312g 

1/2 hr 25.80 23.40 21.00 19.80 
1/4 hr.__ ...... _ .... ... 16.40 15.20 14.00 13.40 
5 min  8.50 7.50 6.50 6.00 
1 min  4.40 4.10 3.80 3.50 
30 sec.  3.15 2.95 2.75 2.50 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 
(20 AAA. 20 AA, 10 A) 

PER WK: 1 min 30 see 
50 ti  155 110 

F. PARTICIPATING PROGRAMS 
Central Texas Farm & Ranch participations Moo 
thru Sat 5:50-6:30 am. 

SU 6t1 
1 min per wk    11.50 16.50 

3-MINUTE DIRECT WEATHER 
BUREAU REPORTS 

30 per wk  97.50 

KEAN 
1953 

Subscriber to the NAB Radlo Code 
Media Code 4 245 1425 5.00 
KEAN Radio Corp., Box 100, 2220 Fisk Ave., Brown-

wood. Tex. 76801. Phone 915-643-4456. 
I. PERSONNEL 
President-Pat Farren Davidson. 
General Manager-Eddie Farren. 
Sales Manager-Kerry D. Alford. 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 
Regional-Riley Representatives. 

3. FACILITIES 
1.000 w.; 1249 kc. Non-directional. 
Operating schedule: 6:00 am-midnight daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 4d. 5, 6a, 7a. 
Rate Protection: 10e. 11c. 12e. 13e. 14e. 
Basle Rates: 22b, 23a, 24a, 25a, 28b, 29a. 
Contracts: 40a. 46. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 71a. 73a. 
FM facilities: KFRN (FM). 
Member: Country Music Network. 

TIME RATES 
Elf Rec'd 4/29/68. 

Drive Time-Mon thru Sat 6-9 am & 4-7 pm. 
All other times. 

6. SPOT ANNOUNCEMENTS 
(t) 

I min 30 see 10 see I min 30 see 10 see 
1 x  6.00 4.80 3.00 5.00 4.00 2.50 
50 x  5.75 4.60 2.90 4.75 9.80 2.40 
100 x  5.50 4.40 2.75 4.50 3.60 2.25 
250 x  5.00 4.00 2.50 4.00 3.20 2.00 
500 x.  4.50 3.60 2.25 3.50 2.80 1.75 

(•) Drive Time. 
(t) All other times. 

KFRN (FM) 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 245 1450 3.00 
KEAN Radio Corp.. Box 100, 2220 Fisk Aye.. 
Brownwood, Tex., 76802. Phone 015-643-4456. 

I. PERSONNEL 
President-Pat Farren Davidson. 
Station Manager-Eddie Farren. 
Sales Manager-Kerry D. Alford. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Regional-Riley Representatives. 

52 ti 
3.00 
2.10 
1.50 

3. FACILITIES 
ERS' 700 w.: 99.3 me. 
Operating schedule: 9 am-midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See eoded regulations 
Contracts: 40a. 
AM facilities: KEAN. 

TIME RATES 
Eff-Rec'd 3/30/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 260x 26Ix 

1 min. ....... ........... 1.90 1.80 1.70 1.60 1.50 
30 1.50 1.45 1.35 1.30 1.25 

BRYAN-COLLEGE STATION 
(2 AM; 2 FM) 
Brame County-Map Location Ir-6 

See KIDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This Le 
not to imply that all of the station provide ennui 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of Individual station coverage, audience delivered, etc. 
within the area. 

KORA 
1947 

BRYAN 

Subscriber to the NAB Radio Code 
Media Code 4 245 1475 0.00 
Bryan Broadcasting CO.. Inc.. 1240 Villa Marla 
Bryan, Tex. 77801. Phone 713-823-1240. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Mike Mistovich. 
Sales Manager-Bob Bell. 

2. REPRESENTATIVES 
Regional-Riley Representatives. 

3. FACILITIES 
1,000 w. days: 250 w. nights; 1240 kc. 

Non-directional. 
Operating schedule: 6:00 am-midnight daily. CST. 
Partial simulcast operation. Simuleast 6-7:10 sic 
For non-simuleast facilities see KORA-FM. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, 3b, 3e. 3d, 4a, 4d. 5, 60, 7b, 8. 
Rate Protection: 10a. lia, 12a, 13a. 14a. 15b. 
Basic Rates: 20b, 21b, 21d, 228. 22b, 23a, 24b, 255. 

26, 28b, 28e, 29a, 30, 33a. 
Contracts: 40a, 41, 42e. 43, 44a, 46, 47e, 48. 49, 51a. 

01e. 
Comb.: Cont. Discounts: 60b, 60d. 60g, 81a, 62b. 
Cancellation: 70a. 70e. 71a. 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 
Member: Southeastern Key Market Network. 

TIME RATES 
No. 3 Elf 10/15/67-Rec'd 12/11/67. 

6. SPOT ANNOUNCEMENTS 
(Drive Times-6-9 am & 4-8 pm) 

IX 156x 312x 500X 1000X 
1 min  4.50 4.25 3.75 3.25 2.75 
30 sec  3.60 3.40 3.00 2.60 2.20 
10 sec  2.25 2.10 1.85 1.65 1.40 

(All other times) 
1 min__ .......... 3.50 3.25 3.00 2.50 2.00 
30 sec 2.80 2.80 2.40 2.00 1.60 
10 sec  1.75 1.65 1.50 1.25 1.00 

7. PACKAGE PLANS 
(1/2 Guaranteed Drive 

WKLY: 10 ti 
1 min  3.75 
30 sec  3.00 
10 see  1.85 

Times) 
20 t1 30 ti 40 ti 
3.25 2.75 2.25 
2.60 2.20 1.80 
1.65 1.40 1.15 

KORA-FM 
1966 

BRYAN 
Media Code 4 245 1476 8.00 
Bryan Broadcasting Co., Inc.. Box 3069. 1240 Villa 
Maria Rd., Bryan, Tez. 77802. Phone 713-823-1240. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Mike Mistovich. 
Sales Manager-Bob Bell. 
Vice-Pres., Traffic-Mary Jane Mistovich. 

2. REPRESENTATIVES 
Regional-Riley Representatives. 

3. FACILITIES 
ERP 3,000 w.; 98.3 me. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 197 ft. above average terrain. 
Partial simulcast operation. Operated separately 7:10 
am-midnight. For simulcast facilities see KORA. 

4. AGENCY COMMISSION 
15/0 time only; payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 3b, 3e. 3d, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b. 21b, 2Id, 22a, 22b, 23a, 24b, 25a, 

26, 28b, 28e. 29a. 30, 33a. 
Contracts: 40a, 41, 42e. 43, 44a. 46, 47e, 48. 49, 51a, 

51e. 
Comb.; Cont. Discounts: 60b, 60d. 60g. 61a, on. 
Cancellation: 70a, 70e. 710, 72, 730, 73b, 
Prod. Services: 80, 82. 

TIME RATES 
Eft . Reed 1/26/67, 

6. SPOT ANNOUNCEMENTS 
I ti 26 ti 

1 min  3.50 3.90 
30 see............._   2.45 2.30 
10 sec.   1.75 1.65 

7. PACKAGE PLANS 
SATURATION 

PER WK: I min 30 see 10 set 
20 ti 2.05 1.85 1.55 
40 ti 2.25 1.60 1.15 

156 ti 312 ti 
2.65 2.25 
1.85 1.60 
1.35 1.15 

WTAW 
1922 

COLLEGE STATION 

R AlB 

Subseriber to the NAB Radio Code 
Media Code 4 245 1500 5.00 
Radio Bryan, Inc., Box 3008. Bryan, Tex, 77801, 

Phone 846-7788. 
I. PERSONNEL 
Pres., Gen'l á Sales Mgr.-Bill Watkins. 
Progratn Director-Tommy Thompson. 

2. REPRESENTATIVES 
Savaill/Gates. Inc. 

3. FACILITIES 
1.000 w. days; 1150 kc. Non-directional. 
500 w. pre-sunrise. 
Opr. ached. 6 am (sunrise If earlier)-sunset. CST. 

4. AGENCY COMMISSION 
15% on station time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulaUons 
General: la, 2a. 2b. 3a, 4s, 4d, 5, 135, 7a, 8. 
Rate Protection: 10b, 11b, 1213. 13b, 14b, 15b. 
Basic Rates: 20a, 21a, 22a, 24e, 28e. 30, 31, 33a 
Contracts: 40a, 4413. 46, 47e, 51c. 
Comb.: Cont. Discounts: 60a, 60e, 62d, 
Cancellation: 70a, 71a, 72, 73b, 
Prod. Services: 80, 82. 
Member: Texas State Network. 

TIME RATES 
No. 25 ELY 1/1/69-Reed 11/29/88. 

AA-Mon thru Sat 6:30-9:30 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 10 ti 20 ti 51)ti 
1 min..  6.50 5.40 4.50 3.90 
30 sec  5.30 4.30 3.60 3.15 

CLASS A 
1 min- 4.80 4.30 360 3.00 
30 see-   3.05 3.45 290 2.40 

DISCOUNTS 
13 wk-5% 26 wk-10% 52 wk-15% 
10 sec spots. flats 2.00 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK: I mln 30 see 
50 ti (25AA, 25A) ..... - ................ 172.50 133.59 
Class AA and Class A Plans may be used in rem-
bination-each taking a rate based on their xotal 
number of spots. 
30-second announcements combinable only with 1-
minute announcements for frequency discount. 

8. PROGRAM TIME RATES 
5 MINUTES 

150% of applicable 1-minute rate. 

WTAW-FM 
1964 

COLLEGE STATION 

C 
Subscriber to the NAB Radlo Code 

Media Code 4 245 1501 3.00 
Radio Bryan, Inc., Box 3008, Mobile Ave.. Bryan. 

Tex. 77801. Phone 846-7788. 
I. PERSONNEL 

Pres., Gen'l & Sta. Mgr.-Rodger B. Watkins. 
Program Director-Tommy Thompson. 

2. REPRESENTATIVES 
Swill/Gates. Inc. 

3. FACILITIES 
ERP 3,000 w.; 92.1 me. 
Operating schedule: 5:45 am-midnight. CST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded rein's:lions 
See WTAW listing for coded regulations. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
No. 23-A Elf 10/1/67-Reed 12/11/67. 

AAA-6-9 am, noon-1 pm & 4-6:30 pm. 
AA-All other times. 

O. SPOT ANNOUNCEMENTS 
AAA-FIXED TIMES 

1 min 30 see 
6 ti  4.35 3.80 
18 ti  3.90 3.50 

7. PACKAGE PLANS 
10-DAY-BI'). 

10 ti 30 tl 60 ti 30 ti 
1 ......... _ ..... _._.... 3.20 2.90 2.80 2.65 
30 sec  2.80 2.55 2.25 1.95 

MONTHLY PACKAGE 
100 t1 200 tl SOO tl 

1 min  2.80 2.55 2.25 
30 see.  2 1.95 1.75 

13-WEEK PACKAGE 
PER WK; EA: 5 ti 10 tl 20 ti 
1 min    3.25 3.05 2.90 
30 sec.  2.80 2.60 2.35 

26-WEEK PACKAGE 
  3.00 2.30 2.60 

30 sec  2.60 2.35 2.15 
12-MONTH PACKAGE 

250x 520x 1040x 20000 
1 min_   3.10 2.85 2.50 2.25 
30 sec.  2.60 2.35 2.05 1.75 

BURNET 
Burnet County-Map Location E-6 

See SRDS consumer market map and data at togin-
ning of the State. 

KTSL 
1953 

Country Music Network 
Media Code 4 245 1525 2.00 
Hill Country Broadcasting Corp.. Box 119, Burnet, 
Tex. 78611. Phone 512-756-2148. 
STATION'S PROGRAMMING DESCRIPTIORI 

KTSI.: Programmed for general interest. 
MUSIC: country and western 6:30 am-10 pm. NEWS: 
state network news and spotrs at :55, 15 min news 
at 7:30 am. noon & 6 pm. Local and regional news. 
weather end sports on half hour. Remote facilities 
available. Contact Representative for further details. 
Reed 5/19/69. 

TEXAS 
I. PERSONNEL 
Vice-Pens. & Gen'l Mgr.-Robert G. Dalchau. 
Sales Manager-Dick Dickerson. 
Chief Eng. & Prog. Dir.-Jerry White. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Southwest-Itiley Representatives. 

3. FACILITIES 
250 w.: 1,340 kc. Non-directiorutl. 
Operating schedule: 6:30 am-10 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a, 3d, 4a, 4e. 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21a, 21b, 230. 24b, 28a, 290, 

30, 33a. 
Contracts: 40e, 41, 420. 42e. 44b, 45, 46, 47e, 413, 

51s, 51b, 51e. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, 61b, 

62b, 62d. 
Cancellation: 70a, 70e, 71b, 72, 730, 73b. 
Prod. Services: 80, 81, 82. 
Member: Texas State Network, Country Muele. 
Network. 

TIME RATES 
Elf 5/1/69-Reed 4/7/69. 

6. SPOT ANNOUNCEMENTS 
I x 52x 104x 1560 208x 260x 312x 

1 min 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 see 5.50 5.00 4.50 4.00 3.50 3.00 2.50 
10 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
WKLY: 10 tl 15 tl 20 ti 25 tl 30 ti 
1 min  5.00 4.50 4.00 3.50 3.00 
30 sec  4.00 3.50 3.00 2.50 2.00 
10 sec  2.50 2.25 2.00 1.75 1.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x  50 35 25 15 10 

CAMERON 
Milsm County-Map Location F-6 

See SHIM consumer market map and data at begin-
ning of the State. 

KMIL 
1955 

Media Code 4 245 1550 0.00 
Milans Broadcasting Co.. Box 832, Cameron, Tex. 

76520. Phone 817-697-4533. 
I. PERSONNEL 
Partner-Manager-Eugene Smitherman. 

3. FACILITIES 
500 w. days; 1330 be. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 25, 3a, la, 4d, 5. 6a, 70, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15a, 15b. 
Basic Rates: 20b, 210, 21b, 221). 28e. 
Contracts: 40a, 47a, 
Cancellation: 73b. 
Prod. Services: 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 15, 1965. 
Rates received November 2, 1965. 

6. SPOT ANNOUNCEMENTS 
1-minute announcements, any number, 3.00 
30-second announcements, any number, ea.---.. 2.50 
10-second ID's. any number. 2.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

Open . 28. 18. 16. 14. 
52 ti . 25. 16. 14. 12. 
78 LI  21. 14. 12. 10. 
156 ti 18 12 10 
312 ti _ 14. 8. 7. d. 

CANYON 
Randall County-Map Location B-2-1/2 

See SRDS consumer market map and data at begin-
ning of the State. 

KCAN 
1962 

Media Code 4 245 1575 7.00 
Randall County Broadcasters, Inc., Box 509. 1606 

Fifth Ave., Canyon, Tex. 79015. Phone 800-655-
2580. 
STATION'S PROGRAMMING DESCRIPTION 

KCAN: Programming is religious, patriotic and in-
spirational. 51USIC: rellglous, gospel, spiritual and 
patriotic with country and western interspersed. Con-
tact Representative for further details. Reed 4/3/69. 

I. PERSONNEL 
Owner & Gen'l Mgr.-J. R. Clodfelter. 

2. REPRESENTATIVES 
Southern-Mario Messina Company. 

3. FACILITIES 
1,000 w.; 1550 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. COT. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See ended regulations 
General; la, lb, 2a, 2b, la, 3b, 3e. 3d, 4b, 4d, 5. 

6a. 7h, 8. 
Rate Protection: 10a. lia. 12a, 13a, 140, 15a, 156, 

16. 
Basic Rates: 20b. 210. 21b, 21d, 22a. 22b, 23b, 24b, 

25a. 26. 28b, 28c, 290, 29b, 30. 33a. 
Contracts: 40s. 41. 42a, 42e. 43, 44a, 44b, 45, 

48, 41, 50, Sis. 51e. 
Comb.: Cont. Discounts: 000. 61a. 62a. 
Cancellation: 70a, 71a, 72. 73s, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf 4/1/69-Reed 4/3/69. 

6. SPOT ANNOUNCEMENTS 
lx 13x 260 52x 104x I56x 260x 312+ 

1 min 4.50 4.28 4.05 3.83 3.60 3.38 3.16 2.93 
30 sec 3.00 2.85 2.70 2.55 2.40 2.25 2.10 1.95 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  37.50 25.00 15.00 7.50 
DISCOUNTS 

13x- 5% 521-15% 156x-25% 
26x-10% 104x-20% 260x-30% 

47a. 
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TEXAS 

CARRIZO SPRINGS 
Dimmit County-Map LOcation C-8 

See SltDS consumer market map and data at begin-
ning of the State. 

KB EN 
1955 

Media Code 4 245 1600 3.00 
Walter II. Herbert, Jr., Box 488. 105 S. 5th Bt., 

Carrico Springs, Tex. 78834. Phone 512-876-2210. 
I. PERSONNEL 
General Manager-Walter H. Herbort, Jr. 
Sales Manager-Bill Owens. 
Program Director-Itamon Montemayor (Spanish). 

3. FACILITIES 
250 w.: 1450 ire. Non-directional. 
Operating schedule: 6:00 am-7:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3c, 3d, 4a, 5, 68. 7a. 
Ilote Protection: 15b. 
Basic Rates: 20b. 21a, 21b, 21e, 21d, 22b, 23a, 24a. 

25b, 26, 2813. 30. 33d. 
Contracts: 40a, 42b. 44a, 44b, 45. 47e, 51e. 
Comb.: Cont. Discounts: 60a. 601, 61a, 62d. 
Cancellation: 70b, 70d. 71b, 72, 73a. 
Prod. Services: 80, 82. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 10/1/65-11ec'd 3/5/68. 
6. SPOT ANNOUNCEMENTS 

lx 13x 268 520 I04x 156x 260X 312x 
1 min 3.50 3.15 2.80 2.45 2.10 1.75 1.40 1.05 
50 ads 2.50 2.25 2.00 1.75 1.50 1.25 1.00 .75 
SPECIAL *YEARLY PACKAGE: 
1000 1-min spots  800.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x  21.00 17.50 9.10 
13 x  18.00 15.40 7.70 
26 x  16.80 14.00 7.35 
52 x  15.40 12.60 7.00 
104 x  14.00 11.20 6.65 
156 x  12.60 9.80 6.30 
260 x    11.20 8.40 5.95 
312 x  10.80 7.70 5.60 

10. SPECIAL FEATURES 
PER WK: 6 tl 12 tl 24 01 
5-Minute News  117 208 365 

CARTHAGE 
Panola County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KGAS 
1955 

1:11211 
Subscriber to the NAB Radio Code 

Media Code 4 245 1625 0.00 
Beverly E. Brown dba KGAS Radio. Drawer B, 218 

E. Sabine St., Carthage, Tex. 75633. Phone 214-
693-6668. 

I. PERSONNEL 
Owner-Manager-Bev. E. Brown. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
1,000 w. days; 1590 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. 

4. AGENCY COMMISSION 
15% on time only. 2% 10 day'. net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3d. 4a. 4d, 5, 6a, 7b. 
Rate Protection: Ilb, lib. 13b, 141). 15e, 16. 
Basic Rates: 20b. 21e. 22b, 23a, 25a, 28a, 29a. 
Contraes: 400. 44b. 46, 47e, 50, 51b. 
Comb.: Cont. Discounts: 60a. 60e. 
Affiliated with Keystone Network. 
Member: Texas State Network. 

TIME RATES 
Rates effective February 1. 1959. 
Rates received January 12. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 
hr. hr. hr. min. min. see. 

time__ 34.50 20.70 13.75 6.90 J 45 2.25 
26 times._ 32.80 19.55 13.20 8.60 3.10 2.02 
52 times._ 31.00 15.40 12.63 6.30 3.00 1.95 
104 times.... 39.05 17.25 11.75 5.75 3.90 1.89 
156 times.... 27.00 16.10 10.90 5.45 2.75 1.79 
260 times.... 25.00 11.05 10.05 5.00 2.80 1.60 
312 times__ 21.50 13.80 9.20 4.60 2.30 1.50 

CENTER 
Shelby County-Map Location H-5 

See SUDS consumer market map and data at begin-
ning cf the State. 

KDET 
1949 

C112C1 
Subseriber to the NAB Radio Cede 

Media Code 4 245 1650 8.00 
Center Broadcasting Company. Inc., 205 Austin St.. 

Center, Tex. 75935. Phone 713-598-3304. 
I. PERSONNEL 
President-Tom F. Foster. 
Manager-Jack Bell. 

2. REPRESENTATIVES 
Dallas-Mario Messina Company. 

3. FACILITIES 
1,000 w. days; 930 kc. non-directional. 
Operating schedule: 5:30 am-local sunset. 

4. AGENCY COMMISSION 
15% tn reengnired scene.; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. in. 3a, 3b, 4a. 4d, 5, On. 7b, 8. 
Rate Protection: 10e. 11e. 12e. 13e. 14e. 
Basle Rates: 20a, 22a, 22b, 23e. 24a, 24b, 25a, 26, 

28b, 29a. 

Contracts: 40a. 42b, 45, 46, 47a, 48. 
Comb., Cont. Discounts: 60b, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 71a, 73a. 
Member: Texas State Network. 

TIME RATES 
Rates received April 29. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 

hr. hr. hr. min. min. see. 
1 time...... 60.00 36.00 24.00 14.00 6.00 4.10 

13 times.... 50.00 30.00 20.00 12.00 5.50 4.25 
26 times.... 48.00 29.00 19.00 11.00 5.25 4.00 
52 times._ 46.00 28.00 18.00 10.50 5.00 3.75 
104 times.... 44.00 27.00 17.00 10.25 4.75 3.50 
156 times.... 42.00 26.00 16.00 10.00 4.50 125 
260 or more 

times__ 40.00 25.00 15.00 9.75 4.00 3.00 

CHILDRESS 
Childress County-Map Location C-3 

See SitDS consumer market map and data at begin-
ning of the State. 

KCTX 
1947 

0 RAB 

Subscriber to the NAB Radio Code 
Media Code 4 245 1675 5.00 
Golden West Broadcasting Co., Inc.. 200 Main St.. 

Childress. Tex. 79201, Phone 817-937-2563. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-George E. Morey. 
Sales Manager-Skip Aduddell. 
Program Director-Darrell Schorr'. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Southeast-C. K. Beaver & Associates, Inc. 
Mario Messina Company. 

3. FACILITIES 
250 w. days; 1510 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 20. 28c. 
Affiliated with 'CBS. 
Member: Texas State Network. 
Commercial political broadcasts are acceptable. 
Length of commercial copy: Programs News 

Day á Eve. Day á Zee. 
5 minutes ________ .... _ 1:45 min. 1:45 min. 
10 minutes .......  _ 2:00 min. 2:15 min. 
15 mlnutes 3:00 min. 3:00 min. 
30 minutes. 4:00 min. 
60 minutes  7:00 min. 

TIME RATES 
Rates effective June 1. 1956. (Card No. 1. 

Rev. No, 2.) 
Card received June 29, 1956. 

6. SPOT ANNOUNCEMENTS 
Announcements-100 words live, or 00 seconds or less 
transcribed: 
1 time 3.50 65 times________ 2 30 

13 times  3.33 130 times   2.63 
26 1110es  3.15 156 times_________ 2.45 
52 times  2.98 
Automotive rate    2.45 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time.............. 35.00 21.00 14.00 7.06 
28 times _.._ 33.25 19.95 13.30 COE 
52 times________ 31.50 18.90 12.60 6.50 
65 times_______ 29.75 17.85 11.90 I.115 

130 26.25 15.75 10.50 1925 
156 times  24.50 11.10 9.30 4.110 

CLARKSVILLE 
Red River County-Map Location G-4 

See SUDS consumer market map and data at begin-
ning of the State 

KCAR 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 245 1700 1.00 
KCAR, Inc.. Box 609, Highway 114, Clarkeville, Tex. 

75426. Phone 214-427-2696. 
I. PERSONNEL 
Gen'l Mgr. & Prog. Mgr.-Bruce Anderson. 
Commercial Manager-Jan Bland. 

2. REPRESENTATIVES 
Continental Radio Sales, 
Southwest-Clyde Melville Company. 

3. FACILITIES 
500 w. days; 1350 kg. Non-directional. 
Operating schedule: 6:00 am-local sunset. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4b, 5, 6a, 7b, 8. 
Rate Protection: 155. 
Basic Rates: 20b, 21d. 22a. 24b, 26, 28b, 28e, 29a. 
Contracts: 40a, 42d. 44a, 45, 46, 47b. 49. 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60f. 601, 61a, 62d. 
Cancellation: 71a. 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with Keystone Network. 

TIME RATES 
Eff 5/1/66-Rec'd 4/1/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 x  3.00 156 x   2.25 
26 x  2.85 260 x  1.95 
52 2.70 312 x 1.50 
104 x  2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x............. 30.00 18.00 12.00 7.50 
DISCOUNTS 

26x-10% 156x-35% 
52x-20% 260x-45% 

10. SPECIAL FEATURES 
NEWSCASTS 

Ix 26x 52X 156x 250x 
1/4 hr  13.00 11.80 10.60 8.80 7.60 
5 min  8.10 7.35 6.60 5.48 4.78 
Carousel-per spot 3.75. Women's program. Minimum 
contract 65 times. Limited to 3 participants daily. 

CLEAR LAKE CITY 
Barris County-Map Location 6-7 

See SUDS consumer market map and data at begin-
ning of the State. 

See Houston 
(including Baytown, Clear Lake City, 
Pasadena ) 

CLEBURNE (1 AM; 1 FM) 
Johnson County-Map Location E-5 

See SillY3 consumer market map and data at begin-
ning of the State. 

KC LE 
1947 

RAB 

Media Code 4 245 1725 8.00 
KCLE, Inc., Box 1529, 919 N. Main, Cleburne, Tex. 

76031. Phono 817-645-6643, 
STATION'S PROGRAMMING DESCRIPTION 

KCLE: Programmed for general interest. 
MUSIC: middle-of-the-road including country and 
western interspersed. NEWS: 15 min news at 7:15 
am, 12:15 pm, 5:15 pm. 5 min news at :55. head-
lines on half hour, weather at :15 and :45. Mobile 
news and special events coverage, remotes available. 
Contact representative for further details. Reed 
10/31/68. 

I. PERSONNEL 
Pres. 8s Gong Mgr.-Earle Fletcher, 
Program Director-Joe Hurley. 

2. REPRESENTATIVES 
Riley Representatives, 

3. FACILITIES 
250 w. days; 1120 be. Non-dIrectional. 
Operating schedule: Sunrise-local 'unmet. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, lb, 2b, 3a, 3b, 3d, 4b, 4d, 5, On, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 210, 22b, 280, 28e. 
Contracts: 40a, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60b, 60f. 
Cancellation: 70e, 73b. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Eff 8/1/68-Rec'd 2/10/69. 
7. PACKAGE PLANS 

WEEKEND RATES 
SAT/SUN/MON/TUE: 10 ti 20 ti 30 ti 40 ti 
1 min, ea  __............ 2.95 2.85 2.75 2.65 
30 sec, ea_ ..... ........ 1.95 1.85 1.75 1.65 
10 see, ea  1.15 1.10 1.05 1.00 

WEEKLY PACKAGES 
EA: I ti 501 10 01 15 ti 25 ti 85 ti 50 ti 
1 min 3.35 3.25 3.15 3.05 2.95 2.85 2.75 
30 sec 2.35 2.25 2.15 2.05 1.95 1.85 1.75 
10 sec 1.35 1.25 1.20 1.15 1.10 1.05 1.00 

MONTHLY PACKAGES 
25 ti 50 tl 100 tl 150 01 

2.85 2.75 
1.85 1.75 
1.05 1.00 

EA: 
1 min. 
30 sec.  2.10 1.95 
10 sec -  1.25 1.10 

8. PROGRAM TIME RATES 
lx 13x 26x 52x 156X 2668 312x 365x 

1 hr.... 45.00 42.00 41.00 40.00 39.00 38.00 37.00 36.00 
1/2 hr 25.00 23.50 22.50 21.50 20.50 19.50 19.00 18.50 
1/4 hr 15.00 14.00 13.25 12.50 11.75 11.00 10.50 10.00 
10 min 12.00 10.50 10.00 9.50 9.00 8.50 8.00 7.50 

10. SPECIAL FEATURES 
5-MINUTE NEWS PACKAGE 

Open & close sponsor ID, 1 1-minuto & 1 30-second 
31,10t. 
PER WK: 1 ti 2 ti 3t1 5 tl 6 ti 701 
Ea   6.25 6.00 5.75 5.50 5.25 5.00 

HEADLINE NEWS AT :30 
Open & close sponsor ID plus 30-second spot. 
PER WK: 5 ti 10 ti 15 ti 25 01 35 ti 50 ti 
Ea   2.50 2.40 2.30 2.20 2.10 2.00 

K FA D (FM) 
1949 

e 
Subscriber to the NAB Radio Code 

Media Code 4 245 1735 7.00 
Jim Gordon, Inc.. Box 753. 913 N. Main, Cleburne. 

Tex. 76031. Phone 817-645-5943; Fort Worth-
Dallas phone 817-477-2262. 

Studio-2216 S. Cooper, Arlington, Tex. 76010, Phone 
817-201-2002. 
STATION'S PROGRAMMING DESCRIPTION 

KFAD (FM): MUSIC: 6 am-6 pm popular and rock 
music. 6 pm-6 am Jazz. Remotes with personalities 
available. Ree'd 6/2/69. 

I. PERSONNEL 
General Manager-Jim Gordon. 

3. FACILITIES 
ERP 50.000 w. (hurls.), 20,300 w. (vert.); 94.9 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 666 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, lla. 12a. 13a. 14a. 
Basic Rates: 20b, 215, 22h. 23a, 2413. 29a. 
Contracts: 40a, 44a, 45, 47a. 
Comb.; Cont. Discounts: 61a. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Bee's! 2/5/69. 
6. SPOT ANNOUNCEMENTS 
1 min_  4.00 30 see  2.50 

7. PACKAGE PLANS 
SATURATION 

(To be run In 1 week) 
I min 30 see 

25 ti  80 50 
8. PROGRAM TIME RATES 

1/4 hr  10 5 mln. e 

CLEVELAND 
Liberty County-Map Location G-7 

See SltDS consumer market map and data at been,-
'ling of the State. 

KVLB 
1954 

Pi Al Ei 
Media Code 4 245 1750 6.00 
Stephen Van Sadler dba Sadler Broadcasting Co., 
Box 487, Plum Grove Rd., Cleveland, Tex. Phone 
713-592-3535. 

I. PERSONNEL 
Owner & Manager-Stephen- Van Sadler. 
Program Director-Mike Smith. 
Sales Manager--Steve Sadler. 

3. FACILITIES 
000 w.; 1410 ke. Directional. 
untrusting schedule: 7:00 am-10:00 pm Sun; 6:30 am-
10:00 pm Mon thru Sat. CST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with KBS Radio Network. 
Member: Southeasters Key Market Network. 

TIME RATES 
Rates effective February 5. 1954. (Card No. 1.) 

Card reeelved March 30, 1955. 
6. SPOT ANNOUNCEMENTS 

(•) It) (.) (1) 
1 time  4.00 2.50 180 time_ 3.00 1.90 

13 times............ 3.75 2.35 360 times- 2.15 1.15 
30 times....  3.50 2.25 720 times- 2.50 1.60 
90 times  3.25 2.05 1000 or more 

times_ 2.25 1.45 
V') One minute transcribed or 100 words live. 
(t) 1/2 minute transcribed or 50 words live. 

8. PROGRAM TIME RATES 
1 13 26 52 104 156 280 

ti. ti. ti. ti. ti. ti. ti. 
1 hour__ 40.00 37.60 35.20 32.80 30.40 23.00 26.60 

1/2 hour__ 25.00 23 50 22.00 20.50 13.00 16.50 15.00 
1/4 hour  15.00 14.10 13.20 12.80 11.40 10.50 9.60 
5 minutes 7.50 7.05 6.60 6.15 5.70 5.25 4.80 

COLEMAN 
Coleman County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KSTA 
1947 

Media Code 4 245 1775 3.00 
Coleman County Broadcasters, Box 432, Coleman, Tex. 

76834. l'hone 625-5414. 
I. PERSONNEL 
Manager-Robert L. Griftls. 
Commercial Manager-Curtis Roberts. 
Chief Engineer-Jean Larson. 

2. REPRESENTATIVES 
Southwest-Clyde Melville Company. 

3. FACILITIES 
250 w. days; 1000 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 3a. 4b, 4d, 5, 6a, 7a. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21e, 22b, 23a, 24a, 25a, 28b, 29a, 

30, 33a. 
Contracts: 40a, 41, 44a, 94b, 413. 47e, 49, 51a, 51b. 
Comb.; Cont. Discounts: 60e, 60e. 60f, 60h, 61a, 
Cancellation: 70b, 70d, 71b, 72, 73a, 73b. 
Prod, Services: 80, 82. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective August 1, 1952. 
Rates received September 1, 1964. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 
hr. hr. hr. min. mln. sec. 

1 time__ 30.00 24.00 18 00 9.00 5.00 3.00 
13 times.... 28.50 22.80 17.10 8.55 4.75 2.85 
26 times__ 27.00 21 80 16.20 8.10 4.50 2.70 
52 times.. 25.50 20.40 15.30 7.65 4.25 2.55 

104 times.._ 24.00 19.20 14.40 7.20 4.00 2.40 
156 times.... 22.50 18.00 13.50 6.75 3.75 2.25 
260 times._ 21.00 16.80 12.60 6.30 3,50 2.10 
312 times._ 19.50 15.60 11.70 5.85 3.25 1.95 
520 or more 

times _ 18.00 14 40 10 80 5.40 3.00 1.81. 
10. SPECIAL FEATURES 
rime signals-one-half of 50 word rate. 

COLLEGE STATION 
Brazos County-Map Location F-6 

See SUDS consumer market map and data c.e begin-
ning of the State. 

See Bryan-College Station 

COLORADO CITY 
Mitchell County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KVMC 
1950 

Media Code 4 245 1800 9.00 
Colorado City Broadcasting Co., Bonn 990. Colorado 

City, Tex. 79512. Phone 915-728-3320. 
I. PERSONNEL 
General Manager-Eldon Mahon. 
Station Manager-Porter Richardson, 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Dallas-Clyde Melville Company. 

(This listing continued on next page) 
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Colorado City-K V M C-Continued 
3. FACILITIES 

1,000 w. days; 1320 Ito Non-directional. 
Operating schedule: 6:00 am-sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4b, 4d, 5. Ga, 7e, 8. 
Rate Protection: 10h, Ilh, 12h, 13f, 14f, 155, 15b. 
Basle Rates: 20b, 21b, 21c, 22a, 25b, 26, 28e, 30. 
Contracts: 40a, 41. 46, 47e. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NAO Radio Network. 
Member: Texas State Network. 

TIME RATES 
Rates effective June I, 1955. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 104x 156x 312x 

(•) ...... 4.75 4.50 4.25 4.00 3.75 3.50 3.25 
(7) ......... 3.75 3.50 3.25 3.00 2.75 2.50 2.25 

(*) One minute transcription or 100 words live. 
(t) One-half minute transcription or 50 words live. 

Automotive rate -___-...--.-.-____- 3.50 

COMANCHE 
Comanche County-Map Location D-5 

See SltDS consumer market map and data at begin-
ning of the State. 

KCOM 
1962 

Media Code 4 245 1825 6.00 
Radio Comanche. Box 9, 105 N. Sand SL, Comanche, 

Tex. 76442. Phone 817-356-2558, 2559. 
I. PERSONNEL 
Sta. & Gun Mgr.-Elton McCullough. 
Sales 51gr. & Frog. Dlr.-Bill B. Day. 

2. REPRESENTATIVES 
Clyde Melville Cowan,. 

3. FACILITIES 
250 w. days; 1550 lee. Non-directional. 
Operating schedule: 6:00 am-local sunset. COT. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4b, 4d, 5, Ga, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 205, 22a, 22b, 23a, 24b, 26, 28b, 29a. 
Contracts: 40a. 45, 46, 47/4 48. 
Comb.; Cont. Discounts: GO, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 71s. 73a. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 1. 1962. (Card No. I.) 
Card received March 19. 1962, 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 le 5 1 30 

hr. hr. hr. min. min. min. see. 
1 time.... 25.00 13.00 9.00 7.50 5.00 2.40 1.75 

30 times.. 24.00 12.00 8.00 7.25 4.00 2.25 1.60 
312 times.. 12.00 10.50 7.50 7.00 3.50 3.00 1.40 
365 times.. 20.00 10.00 7.00 6.00 3.00 1.50 1.25 

TIME SIGNAIS 
Flat. eaeh_______ .90 10 per day, flat-- 7.50 

10. SPECIAL FEATURES 
Gospel Broadcasts (from station), 1/3 less above 
rates. 

CONROE (1 AM; 1 FM) 
Montgomery County-Map Location G-7 

See SIMS consumer market map and data at begin-
ning of the State. 

KMCO 
1950 

1:11:31:1 
Subssrlber to the NAB Radio Cods 

Media Code 4 245 1850 4.00 
Montgomery County Broadcasting Co., Inc.. Box 68, 
218 W. Davis St., Conroe, Tea. 77301. Phone 
713-746-4466. 

I. PERSONNEL 
President-Mrs. Reagan Smith. 
Gent & Pros:. Mer.-Joe Cooper. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Southeast-C. K. Beaver & Associates, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
500 w. days; 900 lee. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3a, 4a, 4d, 5, 13a, 7b, 8. 
Bate Protection: 101, Ili, 121, 131. 111. 
Basic Rates: 20a, 20b, 21a, 21e, 22a, 23s, 24b, 2.5a, 

28e. 
Contracts: 40s. 41. 
Cancellation: 71b. 
Prod. Services: 80, 82. 
Affiliated with Keystone and MRS Radio Networks. 

TIME RATES 
No. 5 Eff 9/1/67-Reed 10/25/67, 

6, SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

(within 1/2 hr periods) 
lx 260 520 1040 156x 312x 

I min  3.75 3.50 3.25 3.00 2.75 2.50 
30 sec  2.90 2.70 2.50 2.30 2.10 2.00 
10 sec  2.25 2.10 1.95 1.80 1.65 1.50 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE 

PER WK: 1 tl lOtI 20 ti 30 tl 50 tl 
1 min  3.00 2.90 2.70 2.50 2.25 
30 sec.  2.30 2.20 2.10 2.00 1.75 
10 sec  1.80 1.75 1.60 1.50 1.35 
All spots may he combined for frequency. 

8. PROGRAM TIME RATES 
Ix 260 520 I04x 1560 260x 3I2x 

1 le  50.00 47.50 45.00 40.00 35.00 30.00 25.00 
1/2 hr  30.00 28.50 27.00 24.00 21.00 18.00 15.00 
1/4 hr  20.00 19.00 18.00 16.00 14.00 12.00 10.00 
5 min  12.50 12.00 11.25 10.00 8.75 7.50 6.25 

KNRO (FM) 
1965 

Media Code 4 245 1875 1.06 
Family Group Enterprizes, Inc., Drawer 810. Hwy. 

105 E.. Conroe, Texas 77301, Phone 713-756:550L 
I. PERSONNEL 
President-Rigby Owen, Br. 
Sta. Mgr. & Frog. Dir.-Bob Brown, 
Sales Manager-Ed Watson. 

3, FACILITIES 
ERP 36,000 103.9 rnc. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See ended resulations 
General: la. 2a, 2b. 3e, 3b, 3e. 3d. 4a, 44, 5, 6a, la. 
Rate Protection: 10e. lle, 12e. 13e. 14e, 15b, 16. 
Basic Rates: 20b, 21a, 22a, 2211. 23a, 23b, 24e, 26. 

29b, 30, 33e. 
Contracts: 40a. 42b, 42d, 44a, 46, 50. 61c. 
Comb.: Cont. Discounts: 60b. 60e, 60h, 131e. 62b. 624. 
Cancellation: 70a, 70c, 71a. 72. 
Prod. Services: 82. 

TIME RATES 
Elf-Reed 8/5/66. 

6. SPOT ANNOUNCEMENTS I min 30 tee 
1 1 3.00 2.75 

7. PACKAGE PLANS 
100 1 min spots within 30 days  . 1.75 
100 30 second spots within 30 days ---.---. 1.25 

CORPUS CHRISTI (6 AM; 2 FM) 
Nose,. County-Slap Location E-9 

See /BIDS consumer market map and data at begin-
ning of the State. 

KCCT 
1954 

MCI 
Media Cede 4 245 1900 7.00 
International Radio Company. Box 5208, 403 El. 

Staples, Corpus Christi, Texas, 78405. Phone 512-
884-2426. 882-2427. 
STATION'S PROGRAMMING DESCRIPTION 

KCCT: All Spanish programming. Audience partici-
pation programs. Gifts and prizes for listeners. Par-
ticipating in fund drives and community activities. 
Facilities and personalities available for remote 
broadcasts, store openings, promotion and contests. 5 
daily newscasts. Weather information and news from 
Mexico. Afternoon sports and quiz programs. On-the-
spot reports. Local and Mexican folk songs 5-9 am. 
Variety, soap opera and women's local program from 
9-11 am. Afternoon: news, sports and soap opera. 
Mostly regional folk songs. Free time given to local 
non-political clubs and organizations, plus regular 
public services from national, state, county and city 
government agencies. Commercials translated tree. 
Contact Representative for further details. Rec'd 
7/17/67. 

I. PERSONNEL 
President-fleeter de Pena. 
Vice-Pres. & Gen'l Mgr.-Gabe Lozano. 
Program alanager-Humberto Lopez. 

2. REPRESENTATIVES 
New York-Dore & Allen. 
Southwest-Riley Representatives. 
Atlanta-David Carpenter Company. 

3. FACILITIES 
1,000 w. days; 1150 lee. Directional. 
Operating schedule. 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General 2a, 3a, 4a, 5, 13a, 7a. 
Rate Protection: 15b. 
Basic Rates: 221). 23a. 24a, 24b, 25e. 26, 28b, 29a. 
Contracts: 40e. 42a, 45. 46. 
Comb.; Cont. Discounts: 60a, 61b, 61e, 62b, 62e. 
Cancellation: 71a, 73a. 
Length of commercial copy: 
5 minutes  2:00 min. 

10 minutes  3:00 min. 
15 minutes  4:30 min. 
25 minutes  5:30 min. 
30 minutes  7:00 min. 
45 minutes  0:30 min. 
60 minutes 14:00 min. 
Member: National Spanish Language Network. 

TIME RATES 
Eff 6/1/67-Reed 7/3/67. 

6. SPOT ANNOUNCEMENTS 
1 min or less. - 10.00 

7. PACKAGE PLANS 
PER WK: 5 tl 10 tl 15 tl 20 81 30 ti 
1 min, 9.50 9.00 8.75 8.50 8.00 
30 sec: 75% of 1-min. 8/10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 

5-MINUTE PROGRAM PACKAGE 
PER WK: SOI 5 ti 611 
Ea ....... ...... -----------...,...,... 20 19 18 
Fully commissionable. 

KCTA 
1941 

Media Code 4 245 19254.00 
Box 898, 402 S. Chaparri, Corpus Christi, Tex. 
78403. Phone 512-884-3541. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Bob Kent. 

2. REPRESENTATIVES 
Continental Itadlo Sales. 

3. FACILITIES 
50.000 w. days; 1030 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2b, 3e. 3b, 4b, 44, 5, Ca, 7a, 8. 
Rate Protection: 10g, 11g, 15b. 
Basic Rates: 20b, 29b. 
Contracts: 40a, 42a. 42e, 43, 45, 46, 47n. 
Comb.; Cont. Discounts: 60a, 61a. 
Cancellation: 70e, 71b. 
Prod. Services: 82. 
FM facilities: KCTA-FM Sinton, Tex. 
Member: Country Music Network. 

TIME RATES 
No. 3 Elf 7/1/57-Rov Rec'd 1/24/61. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 260 520 104x 156x 260x 312x 

1 min 7.50 7.25 7.00 6.75 6.50 6.25 6.00 5.75 
7. PACKAGE PLANS 
PER WK: IOU 20 ti 
1 min. 5.75 5.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x 125.00 75.00 50.00 
13 x  118.75 71.25 47.50 

67.50 45.00 
52 x  63.75 42.50 
104 x  100.00 60.00 40.00 
156 x  93.75 56.25 37.50 
260 x  87.50 52.20 35.00 
312 x  81.25 48.75 32.50 

KEYS 
1941 

TEXAS 

KROB 
1963 

30 ti CITY OF LICENSE 
4.30 ROBSTOWN 
5 min 
25.00 
23.75 
22.50 
21.25 
20.00 
18.75 
17.50 
16.25 

EDKATZ RADIO WEST 

Subscriber to the NAB Radio Code 
Media Code 4 245 1950 2.00 

Radio Corpus Christi, Inc., Box 1460, 441 Laguna 
SL. Corpus Christi. Tea, 78403. Phone 512-882-
7411. 

I. PERSONNEL 
Vico-Pres. & Gen'l Mgr.-E. C. Stern, Jr. 
Program Director-Stephan La Grande. 
General Sales Manager-Bob White. 

2. REPRESENTATIVES 
Katz null°. West. 

3. FACILITIES 
1,000 w. dam 500 w. nights; 1140 lee. 
Directional-nighttime only. 

Operating schedule: 5-1 am. CST. 
4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 2b. 3a, 3d. 4a, 4d, 5, tia, Tb. 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b. I5d, 16, 
Basic Rater: 20b, 21a, 214, 22a, 23a. 24e, 21a, 21, 

28b. 20e. 29a, 330. 
Contracts: 40a, 41, 42b, 44b, 45. 46. 47a, 18, 19, 

51b. 
Comb.: Cont. Discounts: 60d, 624. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 81. 82. 
Affiliated with Katz Radio A.I.D. Plan. 
Member: Texas State Network. 

TIME RATES 
No, 8 Eff 4/1/69-Rec'd 3/6/69. 

AA-Sun thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 1 ti 6(1 12 ti 
AA 

18 ti 24 ti 
  22 19 17 lE 14 

  18 15 14 E. 12 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK. I MIN: 12 tl 18 il 24 ti 
1/2AA 1/2A  168 234, 288 
30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

A I D PLAN RATES 
1 MINUTE 

PER YR, EA: 
260x 3120 500x 750x 1000x 1250a 1500x 

AA   13.90 13.50 13.25 12.75 12.50 12.00 11.75 
A   11.90 11.50 11.25 11.00 10.60 10.39 10.00 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
5 min-1-1/2 x applicable 1-min. 

COMBINABILITY 
All I minute and 30 second spots, and 5 minute pro-
grams regardless of classification, may be combined 
for discount purposes. as long as TAP spots of each 
length are properly distributed by time classification. 
10 second spots may not be combined with longer 
spots or with 5 minute programs for discount pur-
poses. 

K IOU (FM) 
1967 

MCI IMP 

Media Code 4 245 1965 0.00 
Stereo Broadcasting Corp., 807 Wilson Tower, Corpus 

Christi. Tex. 78401. l'hone 512.882-4394. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Stephen A. DeWalt. 

3. FACILITIES 
ERP 25,000 w. (horiz.), 6.940 w. (vert.); 66.5 me. 

Stereo. 
Operating schedule: 5-1 am. CST. 
Antenna ht.: 344 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time and talent. 

5. GENERAL ADVERTISING See coded reiulallone 
General: 1, 2b, 3a, 3b, 3d, 4a, 5, 6b, 7b, 1. 
Rato Protection: 100. 140. 
Basic Rates: 20a, 23a. 23b, 25a, 29a. 
Contracts: 40a, 41, 44b, 45, 46. 
Comb.; Cont. Discounts: 60b, 60e, 60e. 
Cancellation: 70a. 70e, 71a, 72, 73a. 

TIME RATES 
Eft' 9/1/67-Reed 1/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 260 52x 104x 1561 

1 min 5.00 4.75 4.50 4.25 4.00 3.75 
30 sec: 75% et applicable 1-min. 
10 sec: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4'w 

Ea   30.00 20.00 10.60 

31T4 
3.50 

5 min 
7.50 

Jack ?dada 8t Company, Inc. 

COD 
(This is a paid duplicate of the listing appearing 
under Robstown, Ter) 
Media Code 4 245 6600 8.00 
Coastal Bend Broadcasting Corp., Box 752, Robstown, 
Tex. 78390. Phone 512-884-1510. 

I. PERSONNEL 
General Manager-W. A. Reek's. 
Commercial Manager-James Raeke. 

2. REPRESENTATIVES 
Jack Marta & Co., Inc. 

S. FACILITIES 
500 w. days: 1510 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non.timulcast facilities see 
KROD.FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See *tided regulations 
General: la. 2a, 3a, 4a, 5, 13a, 7b, 8. 
Rate Protection: 100, lia, 125, 13a, 14e. 15c. 
Basic Rates: 20a, 21a, 22a, 23a, 24a, 25a, 26, 27, 

28a, 29b, 30, 33a. 
Contracts: 40a, 41, 42a, 43, 44e. 45, 46, 47a, 48, 

49, 50, 51a. 
Comb.; Cont. Discounts: 60a, 60g, 601, 61e, 62a, 624. 
Cancellatien: 70b, 70d, 71a, 72, 73a. 
Prod. Services: 80, 81„ 82. 

TIME RATES 
Eff 1/67-Reed 4/7/69. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6 tl 12 tl 18 ti 
1 min.    12.00 10.00 9.50 9.00 
30 sec   9.60 8.00 7.60 7.20 
10 sec  6.00 5.00 4.75 4.50 

CLASS A 
1 min .........   9.00 8.00 7.50 7.00 
30 sec____ ...... _ ......   7.20 6.40 6.00 5.60 
10 sec  4.50 4.00 3.75 3.50 

7. PACKAGE PLANS 
25 spots per wk (12AA, 13A).. 125.00 

8. PROGRAM TIME RATES 
5 min: 1-1/2x 1-min. 1/2 hr: Ix 1-min. 
1/4 hr: 4x 1-min. 

KRYS 
1927 

mcgavren-guild 
pgw radio, inc. 

CEO 

(D) 

Media Code 4 245 2000 5.00 
Dig C Broadcasting Corp.. Box 6218. 4134 S. 

Staples, Corpus Christi, Tex, 78411. Phone 512-
852-7341 

I. PERSONNEL 
General Manager-A. C. Lloyd, Jr. 
Sales Manager-Jim Springer. 
Program Director-Joe Ethridge. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
1,000 w.; 1380 lee. Non.dlrectional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3b, 4e, 44, 5, 6a, 7b, 8. 
Rate Protection: 10b, 111). 12b, 13b, 14b. 15b, 
Basic Rates: 21e, 21d, 22e, 230, 24e. 26, 28e, 29b. 

32b. 33b. 
Contracts: 40a, 41. 45, 46. 47a, 50, 51a, 51b, 151e. 
Comb.; ConL Discounts: 60a, 81e. 
Cancellation: 700. 70e, 71a, 730. 
Prod. Services: 80. 82. 
Affiliated with American Information Network, 

TIME RATES 
No. 10 Eff 2/1/69-Rec'd 12/31/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 5-6 am & 10 am-3 pm; Sun G am-
7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 tl 

A 14 
9 

1 ti or fixed position add 2.00. 
30 sec: 80% of applicable 1-min. 
10 see: 50% of applicable 1-min. 

DISCOUNTS 
26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: 18 ti 27 ti 36 ti 
AA Dri% etime ... 8 12 16 
A Housewife Time  6 9 12 

12 ti 18 11 24 ti 
16 14 
13 12 10 
8 7 6 

Ka   . 10.50 10.00 9.50 
Rate Holders: Schedules must consist of IAA's peg 
weetc, or 3 A's per week, or 5 D's per week. 
Retroactive discounts payable In air time only. 

(Corpus Christi continued on next page) 

September 1, 1969 Spot Radio Stations 841 



TEXAS 

Corpus Christi-Continued 

KSIX 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 2025 2.00 
Corpus Christi Broadcasting Co., Inc., Show Room 

Bldg., Corpus Christi, Tex. 78403. Phone 512-884-
1616. 

I. PERSONNEL 
General Manager-Vann M. Kennedy. 
Commercial Manager-Charles R. Manning 
Program Director-Eugene Loaner. 

2. REPRESENTATIVES 
H-R Representatives, Inc. 

3. FACILITIES 1.000 w.: 1230 kc. Non-directional. 
Operating schedule: 5:45-12:30 am. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL RATE POLICY 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 3 Elf 9/1/66-Reed 8/18/66. 

7. PACKAGE PLANS 
A-Daily 6:30-9 am & 4-6:30 pm. 
B-All other times  

1 MINUTE 
PER WK: 
I TI: I wk 5 wk 13 wk 26 wk 52 wk 
A   9.00 8.50 8.00 7.50 7.00 
B ............... 8.00 7.50 7.00 6.50 6.00 

5 ti 
A   8.00 7,50 7.00 6.50 8.00 

6.50 6.00 5.50 5.00 
10 ti 
A ........... 7.50 7.00 6.50 6.00 5.50 

6.50 6.00 5.50 5.00 4.50 
20 ti 
A     7.00 6.50 6.00 5.50 5.00 
  6.00 5.50 5.00 4.50 4.00 

10 seconds-50% of applicable 1-minute rate; not 
combinable. 
30 seconds-80% of applicable 1-minute rate. 

KTOD 
1954 

K T 0 D-FM 
1961 

CITY OF LICENSE 

SINTON 

e 
Subscriber to the NAB Radio Code 

(This is a paid duplicate of the listing appearing 
under Sinton, Texas.) 
Media Code 4 245 7475 4.00 
Sinton Broadcasting Co., Box 269, Corpus Christi. 

Tex. 78403. Phone 512-888-5731. 
I. PERSONNEL 
Gen'i & Sta. Mgr.-Jerry Fullerton. 
Commercial Manager-Jim Bixler. 
Traffic Director-Yvonne Sample. 

2. REPRESENTATIVES 
Southwest, Midwest, Southeast-Mario Messina Com-

pany. 
Detroit-Max Goldfarb. 
West-Hugh Wallace Company. 
San Francisco-The Sandeberg-Glenn Company. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1590 isc. 

Directional. 
Operating schedule: 5 am-midnight. CST. 
FM-ERP 100,000 w.; 101.3 me. Stereo. 
Antenna ht.: 296 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See ceded regulations 
Cancellation: 70e. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 1/1/69-Reed 6/30/69. 

AA-Mon thru Sat 6-9 am & 4-6 pm. 
A-All other times. 

7. PACKAGE PLANS 
AA A 

PER WK: I min 31) see 10 see I min 30 see 10 see 
1 ti  7.90 6.25 4.45 6.90 5.25 3.45 
10 ti  7.25 5.70 4.15 6.25 4.70 3.15 
20 ti........._  6.75 5.30 3.90 5.75 4.30 2.90 
30 ti..._  6.20 4.00 3.60 5.20 3.90 2.60 
50 5.20 4.15 3.10 4.20 3.15 2.10 
All spots combinable for frequency discount. 

8. PROGRAM TIME RATES 
lx 135 26x 52x 1045 

1 lar  60.00 55.00 50.00 45.00 40.00 
1/2 hr  40.00 35.00 30.00 27.00 24.00 
1/4 hr  25.00 22.00 20.00 18.00 16.00 
5 min.  15.00 13.75 32.50 11.25 10.00 
Figured on 31 day month. (D) 

KUNO 
1950 

Tichenor Spanish Group 
R1.0.¡B 

Media Code 4 245 2075 7.00 
KUNO Radio, Inc., Box 4286, Corpus Christi, Tex. 

78408. Phone 512-884-5203. 
STATION'S PROGRAMMING DESCRIPTION 

KUNO: Programmed for general interest. Ethnic 
Spanish. AIR PERSONALITIES handle all segments 
NEWS: 5 min every hour, 15 min news recap 10 
pm. Weather line news 6 times daily, plus weather 
bulletins. AP news service. Local news. Live sport 
broadcasts. All sports. Soap operas in Spanish at 
9:30 am. 10 am & 11 am. Latin music of all kinds. 
Man on the street program daily 5:45 pm. Lire 
coverage of local social and civic, events. Contact 
Representative for further details. Rec'd 7/12/67. 

I. PERSONNEL 
General Manager-J. F. Bobards. 
Program Manager-Luis Munoz. 
National Sales Manager-Willie Harris, Jr., Drawer 

20644, Phoenix. Ariz. 85030. 
2. REPRESENTATIVES 

Savalli/Gates. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. non-directional. 
Operating schedule: 19 hours daily. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3a, 4a, 6, 6a. 7a. 
Bate Protection: 10c. 14e. 
Basic Rates: 20a, 20b, 21a, 21b, 21d, 22a. 22b, 24b, 

24e. 26, 28e. 
Contracts: 40a, 41. 46, 51c. 
Comb.: Cont. Discounts: 60a, 60f, 60h, 601, 61a. 62a. 

62b. 
Cancellation: 70b. 70d, 73a. 73b. 
Prod. Services: 80, 81, 82. 
Member; The Amigo Spanish Group, Tichenor Span-
ish Group. 

TIME RATES 
No. GR 4 Elf 8/1/69-Reed 7/14/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 5 ti 10 ti 15 ti 20 ti 25 ti 30 tl 
1 min__ 15.00 14.00 13.00 12.00 11.00 10.00 9.00 
20/30 see.... 11.25 10.50 9.75 9.00 8.25 7.50 6.75 
10 sec ID .. 7.50 7.00. 6.00 5.50 5.00 4.50 

7. PACKAGE PLANS 
1 min  9.00 20/30 see  6.75 
Minimum buy 1040 per year. 

8. PROGRAM TIME RATES 
Ix IIx 200 525 104x 1565 260x 

1 hr  100.00 95.00 90.00 87.50 85.00 80.00 75.00 
1/2 hr  60.00 57.00 54.00 52.50 51.00 48.00 45.00 
1/4 br  40.00 38.00 36.00 35.00 34.00 32.00 30.00 
10 min  30.00 28.50 27.00 26.25 25.50 24.00 22.50 
5 min  25.00 .75 22.50 21.88 21.25 20.00 18.75 

10. SPECIAL FEATURES 
NEWSCAST/WEATHERCAST 

PER WK: I ti 3 ti 5 ti IOU 
5 min  30 25 20 15 

  Advertisement  

KUNO is a "must buy" to cover the 1/2 million 
Spanish-speaking Corpus Christi Radio Market. 
KUNO ranks FIRST 6 am-3 pm. M-F in the 

September '68 Corpus Christi Metro Pulse and 
SECOND 3 pm-12 Mid, M-F. (Share of Audience). 
K UNO. owned by U. S. Largest Spanish Radio 

Chain, can be bought through AMIGO SPANISH 
GROUP; contact Savalli/Gates, Inc. 

KZ FM (FM) 
1957 

FIMODfl  
Media Code 4 245 2090 6.00 
Gulf Business Music, Inc., 600 Broadway Bldg.. 
Corpus Christi, Tex. 78401. Phone 512-883-7955. 

I. PERSONNEL 
President-Charles W. Balthrope. 
Manager-Cal Goode. 
Program Director-Jim Frye. 

You Don't 
speak SPANISH 
...Count on US! 
KUNO 
Corpus Christi, Texas 

99th Metro Market 

WHY? 
. because 

almost 50% of our population speak 
Spanish in their daily activities ... and 

we talk to them EVERYDAYI* 

#1 - with an Exclusive audience 

#1 - In Personalities 

#1 - In Sales Aids/Promotion 

*Total market  534,700 

Spanish speaking  245,950 

46.1% 

Cerne 
Pulse 

RIJN() 
1400 cc. 1,000 WATTS 

Contact SR. Jack Robareis 

512/884-5203 
P. 0. Drawer 4286. Corpus Christi Tex. 78408 

or SAVALLI/GATES, INC. 
Audience Spanish-Programmed Stations-Metro 
Sept. '68 

2. REPRESENTATIVES 
lierbert E. Groskin & Co. 

3. FACILITIES 
REP 41,000 w.: 95.5 me. 
Operating schedule: 6:30 am-midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5. 6a, 7b. 8. 
Rate Protection: 10g. 11g, 123, 13g. 14g. 
Basic Rates: 20b. 21a, 22a, 238. 24a. 24b, 24e, 25a. 

20, 28b, 20e. 29a, 33d. 
Contracts: 40a, 41, 42a, 42c, 44a, 44b, 46, 48, 49. 

51a, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 61a, 62b, 62d. 
Cancellation: 70a, 704. 710. 72, 735, 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 
Member: The GroskIn Group. 

TIME RATES 
Elf Itec'd 1/2/69. 

6. SPOT ANNOUNCEMENTS 
lx 15x 30x 60x 1255 2501 500x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
8. PROGRAM TIME RATES 

lx 15x 30x 60x 1255 250x 500X 
1 hr  50 47 45 43 41 37 29 
1/2 hr  38 36 34 32 30 28 26 
5 min  22 21 20 19 18 17 16 

CORSICANA 
Navarro County-Map Location F-5 

See SRDS consumer market man and data at begin 
sing of the State. 

KAN D 
1937 

Subscriber to the NAB Radio Code 
Media Code 4 245 2100 3.00 
KAN-D-LAND. Inc., Box 959, 609 W. Seventh Ave.. 

Corsicana. Tex. 75110. Phone 214-874-7421. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Richard C. Parker. 
2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 ke. 
Non-directional. 

Operating schedule: 6:30 am-11:30 pm Sun; 5:30 
am-11:30 pm weekdays; 5:30 am-midnight Fri and 
Sat. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, la, lb, 3e. 3d, 4b, 4d. 5, 65, 

7b, 8. 
Rate Protection: 10a. 11a, 125, 13a, 14a. 15a. 
Basic Rates: 20b. 21a. 21b. 214. 225. 22b, 23a. 23b, 

24b, 24c, 25s. 26, 27, 28b. 28e. 29s. 30. 
Contracts: 405. 41, 42b, 42d, 445, 44b. 45, 46, 475, 

48. 49. 51a. 51b. 
Comb.: Cont. Discounts: 60b, 60h. 61a, (11b. 62b, 62d. 
Cancellation: 70b. 70c, 71b, 72, 73a. 73b. 
Prod. Services: 80, 81. 82. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 16 Elf 9/15/67-Reed 12/1/67. 
AAA-Mon thru Fri 6-9 am & 4-7 pm or specified 
time. 
AA-Mon thru Fri 9 am-4 pm. 
A-Mon thru Fri 7 pm-midnight; Sat & Sun all 
day. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

lx 131 260 52x I04x 1501 260x 312+ 
1 min 4.50 4.35 4.10 3.95 3.70 3.55 3.30 3.15 
30 sec 3.40 3.20 3.00 2.80 2.60 2.40 2.30 2.20 

CLASS AA 
la 13x 26x 52x 104+ 

1 min  3.95 3.70 3.55 3.30 3.15 
30 sec._  2.80 2.60 2.40 2.30 2.20 

CLASS A 
1 min 30 see 1 min 30 see 

1 x  3.30 2.10 13+ . 3.15 2.20 
8. PROGRAM TIME RATES 

lx III 520 156x 3125 
1 hr  45.00 41.80 36.85 31.75 27.25 
1/2 hr  21.59 22.00 19.25 17.25 15.95 

13.50 12.25 11.50 9.25 8.95 
10 min  10.95 9.25 8.75 7.45 6.95 
5 min.  6.50 6.00 5.75 5.25 4.95 

CRANE 
Crane County-Map Location A-6 

See SIMS consumer market map and data at begin-
ning of the State. 

KBSN 
1959 

Media Code 4 245 2125 0.00 
Richard A. Peterson & Gary L. Miller, Box 1116, 

N. E. County By-pass Rd., Crane, Tex. 79731. 
Phone 915-558-3292. 
STATION'S PROGRAMMING DESCRIPTION 

KBSN: Programmed entirely for adults. 
MUSIC: middle-of-the-road format combining pop 
country and pop. NEWS: coverage includes network 
news hourly. 30 min summaries at 7:30 am, noon & 5 
pm including in depth local news envergue. Womens 
news, county agents reports, local high school coaches 
reports, are regular features. Stock markets and 
weather covered at regular Intervals. Editorials and 
religious tenadcasts heard daily. Rec'd 10/2/68. 

I. PERSONNEL 
Manager-Pete Peterson. 
Sales Manager-Ted Gordon. 

9. FACILITIES 
1.000 w. days; 970 km. Non-direetional. 
Operating schedule: 6:15 am-6:00 pm Mon thru Sun. 
CST 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. lb. 48. 44. 5, 6a. 7a. 
Rate Protection: 10c, 11c, 12e. 13e, 14e. 
Basic Rates: 22b, 23a, 24a, 24b, 28b, 295. 
Contracts: 40a, 42b, 45. 
Comb.; Cont. Discounts: 60b, 131a. 6213. 
Affiliated with KBS. 
Member: Texas State Network. 

TIME RATES 
EtY Reed 10/2/68. 

6. SPOT ANNOUNCEMENTS 
52x 104x 1560 260X 312x 624x 10001 

1 min 2.20 2.00 1.80 1.60 1.40 1.20 1.00 
7. PACKAGE PLANS 
PER WK: SPECIAL SATURATION 

5 tl 10 ti 20 ti 50 tl 100 ti 
1 min  30 sec  2.00 1.75 1.50 1.25 1.00 

1.60 1.40 1.20 1.00 .80 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  30 24 19 15 12 
12 x  24 19 15 12 9 
52 x  19 15 12 

15 12 9 156 x  9 7 57 
312 x  12 9 7 5 3 
All spots regardless of length may be combined to 
earn frequency. 

CROCKETT 
Houston County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KIVY 
Media Code 4 245 2150 8.108049 
James H. Gibbs dba, The Pioneer Broadcasting Co.. 
Box 1109, Crockett, Tex. 75835. Phone 713-544-
2171. 
STATION'S PROGRAMMING DESCRIPTION 

KIVY: Programmed for general interest and 40% 
Negro. 
NEWS: 30 min local 7:15 am & 12:30 pm, 15 min 
general 6:15 am, 10 am, noon, 3 pm, 5:30 pm. 
MUSIC: country and western 6:30-7:15 am, 10:30 
am-noon. 3:30-4:30 pm. Current hits and general 
pop 7:45-8:15 am, 4:30-5:30 pm. Standards 9-10 am, 
1:30-2 pm. Rhythm and blues 2-3 pm. Religious 1-
1:30 pm. Various service programs interspersed: 
county agent, home demonstration agent, 7 day 
weather forecast, homemaker program, school news. 
community reports. etc. Rec'd 7/14/67. 

I. PERSONNEL 
General Manager-James H. Gibbs. 

3. FACILIT1EU 
1.000 w. days: 1290 loe. Non-directional. 
500 w. pro-sunrise. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
None: all rates net to station; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: in. 3a, 4a, 44. 5, 6a, 7h. 
Rate Protection: 10b, 1lb. 
Basic Itates: 23a, 24b, 25a, 25b. 
Contracts: 40a. 46, 475. 48. 
Comb.: Cont. Discounts: 605. 
'Cancellation: 710. 73a. 
Affiliated with }CBS. 
In determining frequency discount, order must be 
completed within one year, otherwise client agrees to 
nay rate actually eerned 

TIME RATES 
Eff 1/3/69-Itee'd 1/30/69. 

A-Noon hour. 
B-Before 8 am or after 5 pm. 
C-No specified time. 

6. SPOT ANNOUNCEMENTS 
-30 see 
A B C A 

Ea   4.00 3.00 2.00 6.00 4.50 -3.00 
Minimum order 5 spots. 

8tin (inYalAlC1 15 SECOND PER  
10.00 8 ti (6 C, 2 B)  12.50 

8. PROGRAM TIME RATES 
EA: A B 
5 min  9.00 7.50 6.00 
Year order based on 48 weeks. 

YEARLY DISCOUNTS 
50x-less 1.00 150+-less 2.00 250-1--less 3.00 

10. SPECIAL FEATURES 
Time/Temp-Class (C, 2 per day, 5 days per week, 
per month (year) 15.00. 

CUERO 
De Witt-Map Location E-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KCFH 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 245 2175 5.00 
Cuero Broadcasters. Inc., Box 128, Cuero, Tex. 77954. 
Phone 512-275-3430. 
STATION'S PROGRAMMING DESCRIPTION 

KCPB: Programmed for local interest. NEWS: 75% 
local. 15% state, 10% national. 5 min at :55. local 
weather at :60, headlines at :30, bulletin board at 
:40. Local beeper and taped news. County agent and 
home demonstration agent reports. Wall Street re-
ports 3 times daily. FARM news 12:15-1 pm M-F. 
Discussions of local issues, local events, local issue 
editorials, open phone interviews. Public service pro-
duced locally. MUSIC: 6-7 am Spanish; 7-9 am 
standards; 9-11 am polka; 11 am-5 pm standards and 
general popular; 5 pm-sign-off, current hits. Sat. 
10 am-2 pm country and western. Local SPORTS 
play-by-play. Personalities available for remotes. 
Contact Representative for further details. Rec'd 
7/11/67. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Jim Farr. 
Vice-Pres.-Dare Schmidt. 
Secretary-Treasurer-Bill Knobler. 

2. REPRESENTATIVES 
National Time Sales. 

S. FACILITIES 
500 w. days; 1600 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. 

4. AGENCY COMMISSION 
15%. 

(This listing continued on next nage) 
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Cuero-K C F H-Continued 
5. GENERAL ADVERTISING See ended regulations 
General: la, 3a. 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10a, lia. 12a, 13a, 14a, 16. 
ISasic Bates: 20b, 23a, 29a  
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 60k, 61a. 
Cancellatit.n: 71a, 73b. 
Prod. Services: 80. 
Member: National Spanish Language Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1966. 
Rates received November 15, 1965. 

G. SPOT ANNOUNCEMENTS 
PER YR: 
1 ti  

U 

156 ti  
260 Li.  
520 U. 
1040 ti  
(•)-30 to 60 seconds  
(t)-10 to 30 seconds  
(i)-10 seconds or 15 words. 

7. PACKAGE PLANS 
PER MO: 1 min 
100 Announcements . 155.00 
200 Announcements  300.00 
300 Announcements  405.00 
PER WK: 
20 Announcements  33.00 25.00 
30 Announcements.........._ ...... 48.00 36.00 
40 Announcements  62.00 46.50 
50 Announcements__ .......... 75.00 56.25 
60 Announcements  87.00 65.25 
70 Announcements  98.00 73.50 

DA I NGERF I ELD 
Morris County-Map Location G-4 

See SLOPS consumer market map and data at begin-
ning of the State. 

• 
3.50 
3.00 
2.65 
2.40 
1.95 
1.65 
1.55 
1.50 

2.50 
2.25 
2.00 
1.80 
1.45 
1.25 
1.15 
1.00 

1.85 
1.70 
1.50 
1.35 
1.10 
.95 
.85 
.75 

30 sec 10 sec 
115.00 85.00 
200.00 180.00 
303.75 273.00 

22.50 
32.50 
42.00 
50.00 
58.50 
68.00 

KEGG 
1966 

Media Code 4 245 2200 1.00 
Beamon Advertising. Inc_ Box 600, Daingerfield Dr.. 

Daingerfleld, Tex. 75638. Phone 214-645-2234. 
STATION'S PROGRAMMING DESCRIPTION 

KEGG: Programmed for general interest. 
NEWS: 5 min every 30 min. MUSIC: middle-of-
the-road all day. 7:30 am, 15 min national, inter-
national. state, and weather news also at noon & 5 
pm. lb min local newe at ii am. AIR PERSON-
ALITIES handle all segments. 2 min sports at 45 
min after hour. Swap program at 10:45 am for 10 
min. Request Ume with telephone interviews at 4 
pm for 1 hour. Contact Representative for further 
details. Reed 8/2/68. 

I. PERSONNEL 
President-G. L. Brogoitti. 
Manager-Jay C. Harrison. 

2. REPRESENTATIVES 
George T. Flopewell, Inc. 
Southeast-C. K. Beaver & Associates. Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
1,000 w.: 1560 kc. Clear channel. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time: payable 10th of following month. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3a, 3b. 3d. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. 11a, 12a. 13a, 14a, 15a. 15b, 16. 
Basic Rates: 2013. 21b, 22a, 23a. 24b, 25a, 28, 28b. 

28e. 32b, 33a. 
Contracts: 405. 41, 42a, 44b. 46, 47a, 48, 50, 51a. 
Comb.: Cont. Discounts: 601). 60e, 62b. 
Cancellation: 705. 70e, 718. 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with RUS. 

TIME RATES 
Eff Ree'd 10/28/68. 

6. SPOT ANNOUNCEMENTS Ix 528 156+ 
I min.. 3.00 2.75 2.50 
30 sec_    2.30 2.10 1.90 
10 sec  1.80 1.65 1.50 

8. PROGRAM TIME RATES 
I hr I/2 hr 1/4 hr 5 min 

1 x  45.00 29.00 17.00 7.50 
52 x  30.00 17.00 9.00 6.50 
156-1-   23.00 12.00 7.00 4.50 

DALHART (1 AM; 1 FM) 
Dallam County-Map Location A-1 

See SUDS consumer market map and data at begin-
ning of the State. 

KXIT 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 245 2225 8.00 
Dalhart Broadcasters. Box 1350, Dalhart, Tex. 79022. 
Phone 806-249-4747. 

I. PERSONNEL 
Co-owner 8c Mgr.-Robert J. Beller. 
Co-owner & Prog. Dir.-Leonard J. Beller. 

2. REPRESENTATIVES 
Southeast-Southern Spot Sales. Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
500 w. days; IGO ke. Non-directional. 
Operating schedule: 6:45 am-local sunset. CST. 
Partial simulcast operation. For non-simulcast facili-
ties see KXIT-FM. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 4a, 4e, 5, 6a. 
Basic Rates: 20a. 22a, 22b, 23a, 29a, 26. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 62e. 
Cancellation: 70a, 70c, 73a. 
Affiliated with KBS. 
Member: Texas State Network. 
FM rate is 25% extra on both AM & FM. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Reed 10/4/66. 

6. SPOT ANNOUNCEMENTS 
PER MO: I tl 6 ti 13 01 26 ti 50 ti 75+ 
100 wds._.-- 3.60 2.85 2.45 2.00 1.80 1.60 
50 wds__.__ 3.00 2.40 2.00 1.65 1.45 1.25 
Time Caps.... 2.00 1.60 1.25 1.00 .85 .70 
Automotive rate, fiat no cash discounts: 

100 word ...... ................. 2.10 
50 word spots_._ .......... .......... 1.75 
10 second spots__ ....... ...... _ .... _- 1.20 

8. PROGRAM TIME RATES 
CLASS A 

PER MO: I ti 5 ti 9 tl 13 ti 17 11 21 ti 25+ 
1 hr.....  37.50 33.50 30.00 28.00 25.00 22.50 20.00 
1/2 hn___ 22.50 20.00 18.00 16.50 15.00 13.75 12.50 
1/4  14.00 12.50 11.00 9.75 8.50 7.25 6.50 
5 min  9.50 8.00 6.75 5.75 4.75 3.75 3.00 

10. SPECIAL FEATURES 
Itellgioue-15% discount. 

KXIT-FM 
1966 

Media Code 4 245 2226 6.00 
Dalhart Broadcasters, Box 1350, Dalhart. Tex. 79022 

Phone 8(16-249-4747. 
I. PERSONNEL 
Gen'l & Sales Manager-Robert J. Beller. 
Program Director-James W. Rhoades. 

2. REPRESENTATIVES 
Southeast-Southern Spot Sales, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
ERP 750 w.: 95.9 mc. 
Operating schedule: 8 am-10 pm. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. For simulcast facilities 
see KXIT. 

4. AGENCY COMMISSION 
15% time only; payable 10th of month following 
billing. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eli' Reed 10/17/66. 
6. SPOT ANNOUNCEMENTS 
PER MO: I ti 601 13 tl 26 01 50 ti 75+ 
100 wds..._... 3.60 2.85 2.45 2.00 1.80 1.60 
50 .... 3.00 2.40 2.00 1.65 1.45 1.25 
Time caps... 2.00 1.60 1.25 1.00 .85 .70 

8. PROGRAM TIME RATES 
CLASS A 

PER MO: 1 ti 501 9t1 13 ti 17 tl 21 ti 25+ 
1 hr  37.50 33.50 30.00 28.00 25.00 22.50 20.00 
1/2 hr  22.50 20.00 18.00 16.50 15.00 13.75 12.50 
1/4 hr.__ 14.00 12.50 11.00 9.75 8.50 7.25 6.50 
5 9.50 8.00 6.75 5.75 4.75 3.75 3.00 

DALLAS (9 AM; 9 FM) 

(including Grand Prairie, Highland Park) 
(Also see Fort Worth) 
Dallas County-MAP Location F-5 

Bee SUDS consumer market map and data at begin-
ning el the State 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of in-
dividual station coverage, audience delivered, etc., 
within the area. 

NOTE 
Freauencles 570 and 820 are shared and interchanged 
by stations WFAA and WIMP. These stations are 
presented alphabetleally by call letter under both 
DALLAS and FORT WORTH City Headings. Cheek 
"Operating Schedules" in the listings fnr complete 
details. 

KBOX 
1952 

DALLAS 

A Group One Station 

e 
Media Cede 4 245 2250 6.00 
KROX. Inc., 9900 McCree Rd.. Dallas, Tex. 75238. 
Phone 214-348-3800. 

I. PERSONNEL 
President-Roger G. Berk. 
Vice-President-Rob Boehm. 
National Sales Manager-Al Grosby. 

2. REPRESENTATIVES 
bfcGavren-Guild-PGW Radio. Inc. 

3. FACILITIES 
smno w. days, 500 w. nights; 1480 /sc. 

Directional-separate patterns day and night. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 213, in, 4a. 44. 5, 6a. 7b. 
Rate Protection: 10e. lle. 12c. 13e. 14e. 
Basic Rates: 20b, 21b, 22a, 23a, 241). 25a. 28e, 29a, 

30. 33a. 
('ontracts: 40a, 42e. 44a, 46. 48. 49, 51b. 
Comb.: Cont. Discounts: 60h. 61a. 
Cancellation: 70d. 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 5 Eff 9/1/69-Ree'd 8/4/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-Mon thru Sat 7 pm-midnight. 
B-Mon thru Sat midnight-6 am. 

7. PACKAGE PLANS 
1 MINUTE 

PER WE: I tl 6 ti 12 ti 18 ti 24 01 
AAA   70 65 60 
AA   60 55 51 45 .... 
A   50 46 43 40 37 

II: 50% of A. 
TOTAL AUDIENCE PLANS 

(1/4 AM AAA, 1/4 PM AAA, 1/4 AA, 1/4 A) 
PER WK, EA: 12 ti 16 ti 24 II 
1 min.  49 45 42 
20/30 sec. 80% of 1-min. 10 sec. 50% of 1-min. 

8, PROGRAM TIME RATES 
AAA AA AA B 

5 min.  75 70 65 55 
CONSECUTIVE WEEK DISCOUNT 

52 wk-10% 

KBOX-DALLAS/KBUY-FT. WORTH 
COMBINATION 

No. 2 Eff 9/1/69-11ec'd 8/4/69. 
AAA- Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm. Sun 6 am-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: I ti 6 tl 12 ti 18 ti 24 ti 
AAA   88 83 77 -. 
AA   78 73 67 61 _ 
A 57 53 50 47 44 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
(1/2 AM/PM Drive, 1/4 AA. 1/4 A) 

12 ti 16'II 24 tl 
Plan   64 59 55 

DISCOUNT 
52 wk-10% 

KBOX-FM 
1965 

DALLAS 

Media Code 4 245 2251 4.00 
KBOX. Inc., 9900 MeCree Rd., Dallas, Tex. 75238, 
Phone 214-348-3800. 

I. PERSONNEL 
President-Roger G. Berk. 
Vice-Pros. & Gen'l Mgr.-Robert I. Bostian. 
Vice-Pros. & Nat'l Sales Mgr.-Alfred G. Grosby. 

3, FACILITIES 
ERS' 20,000 w.; 100.3 me. Stereo. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 Ume only. 

5. GENERAL ADVERTISING See eoded regulations 
See KBOX listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 9/1/68-Ree'd 12/30/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE-ROS 
5 per wk (minimum) ea 10 6+, ea........_ .... 8 

8. PROGRAM TIME RATES 
1 hr  65 1/4 hr  20 
1/2 hr  35 

10. SPECIAL FEATURES 
News Headlines at :45, Weather at :15, 12 

KEIR (FM) 
1965 

DALLAS 
Media Code 4 245 2260 5.00 
HEIR, Inc., 2607 Inwood Rd., Dallas, Tex. 75235. 
Phone 214-357-4001. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Billy Bob Elkins. 
Station Manager-Jim Craddock. 
Sales Manager-Bill Bain. 

3. FACILITIES 
ERP 20.000 w.; 102.9 me. 
Operating schedule: 9 am-11 pm. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: time only. Payable 10 of following month. 

5. GENERAL ADVERTISING See coded regulations 
General. la, 2b, 3a. 3d, 4a, 44, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15e, 16. 
Basic Rates: 20b, 218, 21b, 21e. lid, 22b, 23b, 24b, 

25a, 28b, 28e, 29b, 30, 31, 32b, 33a. 
Contracts: 40a, 41, 42e, 43, 44b, 45, 46, 47a, 48, 

49. 51a, 51b, 51c. 
Comb.: Cont. Discounts: 60a, 61b, 62a. 
Cancellation: 70a, 70e, 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff  Ltec'd 8/17/67. 

6. SPOT ANNOUNCEMENTS 
I x 205 52x I04x 260x 

1 min.._................... 6.00 5.75 5.50 5.25 5.00 
30 sec  4.75 4.50 4.25 4.00 3.75 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1-52 r  40 20 12 
53-104 x.   34 17 10 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

Ix 102 26x 52x I04x 260x 
Ea   10.00 9.50 9.00 8.50 8.00 7.50 
1-1/2 minutes commercial copy. Includes open and 
close ID. 

TEXAS 

KI XL and KIXL-FM 
1947 

DALLAS 

Independent 

Said in Combination Only: Programmed Separately. 
Media Code 4 245 2275 3.00 
Strauss Broadcasting Co., 1401 S. Akard SL, Dallas. 

Tex. 75215. Phone 214-741-5016. 
STATION'S PROGRAMMING DESCRIPTION 

ILLXL: Programmed for general interest to adult and 
young adult men and women. 
No ad-libs or conversation other than news, sports. 
MUSIC 90%: includes only 11Im music, showtunes, 
standards and popular middle-of-the-road. NEWS 
10%: national. international, regional and local under 
supervision of news director and staff. AP plus UPI 
audio reports. Twice hourly 5 min news in am-pm 
traffic periods, hourly other times at :25. Stock 
market reporte twice hourly. Weather forecasts for 
air traveler twice daily. 2 sportseasts daily at 5 pm 
it 5:55 pm. Women's program each Sat 9-10 am. 
Contact Representative for further details. Itee'd 
11/10/67. 

I. PERSONNEL 
Preeident-Robert S. Strauss. 
Exec. Vice Pres. & Gen'l Mgr.-Dan Hayslett. 
Station Manager-Jack Eisele. 

2. REPRESENTATIVES 
Avery-Knodel Inc. 
Strauss Broadcasting Company Stations: See Rep & 

13/0 pages. 
3. FACILITIES 

1.000 w. days; 1010 ke. Non-directIonal. 
Operating echedule: Sunrise-local sunset. CST. 
FM-ERP 100,000 w.; 104.5 me. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable 10th of following month. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2, 2b, 3a, 3b. 4a, 44. 5, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 23a, 24b, 25a, 28e, 29a, 30. 
Contracts: 40a, 41, 42a, 44b, 45, 46. 
Comb.; Cont. Discounts: 60b, 60e. 601, 61a, 61b, 61c, 

62b, 62d. 
Cancellation: 70a, 70e, 71a. 

TIME RATES 
KIXL and KIEV -FM COMBINATION 

NATIONAL AND LOCAL RATES SAME 
No. 12 Eff 3/1/69-Ree'd 2/3/69. 

AA-Mon thru Fri 6:30-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
KIEL & KIXL-FM COMBINATION 

-AA- -A-
I min 30 see I min 30 see 

1 x  34 26 27 22 
52 x  27 22 23 20 
104 x.  25 20 21 18 
156 x  23 18 19 16 
260 x   21 16 17 14 
312 x  19 15 16 13 
520 x  17 13 14 11 
1040 a  15 11 12 9 
10 sec ID's: AA-same as 30 see; A-50% of 1-min. 

7. PACKAGE PLANS 
KIXL & K1X_L-FM COMBINATION 

-AA- -A-
PER WK: I min 30 see I mln 90 see 
6 Plan.  30 24 25 20 
12 Plan.  27 22 23 18 
18 Plan  22 16 17 14 

MONTHLY PACKAGES 
50 ti per mo  19 15 16 13 
100 ti per mo  17 13 14 11 
Plans cannot be combined with yearly frequency. 

10. SPECIAL FEATURES 
KIXL & KIXL-FM COMBINATION 

5-MINUTE NEWSCASTS & SPORTSCASTS 
lx 52x 1042 156x 260x 312x 520x 

AA  ....... 35 30 28 26 24 21 20 
A   30 26 24 22 20 19 17 
Includes 1-minute spot, plus open & close ID. 

5-MINUTE WEEKEND NEWS PACKAGE 
(Divided equally Sat & Sun) 

6 ti   130 10 ti ___ 200 
NEWS BRIEFS & WEATHER 

Earned 1-minute rate. 
Includes 30 second spot plus open & close. 

(Dallas continued on next page) 

GOOD MUSIC LISTENERS 
ARE SOLD ON . . 

stÁrieeve‘‘6‘ o Dabs 

KIXL 
1.04 AM/FM 

Represented by AVERY KNODEL 
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FAMILIAR AS THE 
ALAMO 

C. E. HOOPER, INC. 
MAY-JUNE 1969 

TOTAL RATED TIME PERIODS 

7 am-10 am, M-F 
KLIF 29.2 
Sta. B 23.0 
Sta. C 11.1 

10 am-3 pm, M-F 
KLIF 32.2 
Sta. B 10.7 
Sta. C 6.9 

3 pm-7 pm, M-F 
KLIF 38.3 
Sta. B 11.1 
Sta. C 10.7 

SAT. 
8 am-7 pm 

KLIF 35.4 
Sta. B 11.8 
Sta. C 10.8 

NUMBER 1 SINCE 1954* 
*Hooper Reports - every three month span 

THE M.  [kttctog. STATION 

FOR DALLAS 

Represented Nationally by: 

BLAIR RADIO 
*Audience measurement data are esti-
mates only; subject to limitations of 
source material and methods. 

TEXAS 

Dallas-Continued 

K I X L-FM 
1947 

DALLAS 

Sold In Combination Only: Programmed Separately. 
Media Code 4 245 2276 1.00 
Strauss Broadcasting Co., 1401 S. Akard SL, Dallas, 
Tex. 75215. Phone 214-741-5016. 
STATION'S PROGRAMMING DESCRIPTION 

KIXL-FM: Programmed for general interest to adults 
and young adult men and women. 
No ad ilbs or conversation other than news. sports. 
MUSIC 95%: includes film music, showtunes, stand-
ards and popular middle-of-the-road. NEWS 5%: 
national, international, regional and local under 
supervision of news director and staff. AP plus UPI 
audio reports. Twice hourly 5 mln news in am-pm 
traffic periods, hourly other times at :25. Stock 
market reports twice hourly. Weather reports for air 
travelers thrice daily. COMMERCIAL POLICY: no 
more than 2 clustered every quarter hour. Contact 
Representative for further details. Reed 5/1/68. 

I. PERSONNEL 
President-Robert S. Strauss. 
Exec. Vice-Peen. & Gen'i Mgr.-Dan Hayslett. 
Station Manager-Jack Elude. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 
Strauss Broadcasting Company Stations: See Rep & 
Sb O pages. 

3. FACILITIES 
ERP 100,000 w.; 104.5 mc. Stereo. 
Operating schedule: 24 hours daily. 
Antenna ht.: 520 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Payable llith of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KIXL listing for coded regulations. 

TIME RATES 

Sold in combination with KUL, 
Seo that listing for rates. 

KKDA 
1955 

GRAND PRAIRIE 
Media Code 4 245 2288 6.00 
Republic Broadcasting, Inc.. Box 1889, Dallas, Tex, 

75221. Phone 214-264-2304. 
I. PERSONNEL 
General Manager-Irene B. Runnels. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
SOO w. days; 730 kg. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, :la, 2b, 3a, 4a, 44, 5, 6a, 7b, 
Rate Protection: 10e. 11c, 12e, 13e. 14e. 
Basie Rates: 20b, 21a, 21b, 22b, 23a. 24a, 24c, 25a. 

28e. 29a, 33b. 
Contracts: 40a, 44b, 45. 46, 48. 49, 51a. 51b. 51e. 
Comb.; Cont. Discounts: 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf 1/1/69-Itec'd 12/9/68. 

AA-Mon thru Sat 6:30-9:30 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
Ix 26x 52x I56x 260e 5200 

1 min  22 19 17 15 13 11 
30 son__ ........ 17 15 13 12 10 8 

CLASS A 
1 min. 16 14 13 12 11 9 
30 sec . 12 11 10 9 8 7 

7. PACKAGE PLANS 
-AA-- A - 

PER MO: 1 min 90 see 1 min 90 set 
100 ti  12 9 10 8 
Not combinable for yearly frequency. 
10 sec ID's: 50% of applicable 1-min. 

DISCOUNTS 
26 wk-50 52 wk-10% 

10. SPECIAL FEATURES 
News Headlines at :30-applicable 1-minute rate 
plus 20%. 

KLIF 
1947 

BLAIR e RADIO 
DALLAS 

A McLendon Station 

Independent 

Substriber to the NAB Radio Code 
Media Code 4 245 2300 9.00 
McLendon Corp.. KLIF Radio Plaza, 2120 Commerce 

St., Dallas. Tex. 75201. Phone 214-747-9311. 
I. PERSONNEL 
Chairman of the Board-Itarton R. McLendon. 
President-Gordon II. McLendon. 
General Manager-Al Lurie. 

2. REPRESENTATIVES 
Blair Radio. 
McLendon Sta Salen Office: See Rep & 8/0 Paget, 

3. FACILITIES 
S0,000 w. days, 1,000 w. nights; 1190 kc. Directional. 
Operating schedule: 24 hours daily. CST. 
Partial simulcast operation. Simulcast midnight-1 
am Tues thru Sat; 1-6 am Mon; 6.9 am & 10:30 
am-noon Sun; Dallas Cowboy football games. For 
non-simulcast facilities see KNUS (FM). 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35, 3b, 3d, 45. 44. 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 121% 13b, 14b, 15a. 16. 
Basic Rates: 20b, 211, 21b, 21e. 2Id, 22a, 22b, 23a, 

2413, 24e, 28b, 28e. 295. 
Contracts. 40a, 41, 42a, 42e. 43, 44a, 44b, 45, 46. 48, 

49, 51e. 
Comb.; Cont. Discounts: 601. 60e, 60e, 60h, 601. 
Cancellation: 70e. 
Affiliated with Blair Represented Network. 
FM facilities: KNUS (PM). 
Member: The McLendon Stations. 

TIME RATES 
Eft 7/1/68-Rec'd 6/5/68. 

6. SPOT ANNOUNCEMENTS 
KLIF/KNUS (FM) COMBINATION RATES 

1 min, fiat.  . 3.00 30 sec/less, flat__ 2.50 
7. PACKAGE PLANS 
A-Mon thru Fri 6-10 am & 3-7 pm. 
B-Mon thru Fri 10 am-3 pm; Sat 6 am-7 pm; Sun 
noon-7 pm. 
C-Dally 7 pm-midnight; Sun 6 am-noon. 

CLASS A 
PER WK: I min Sta brk ID's 
Specified position ...... 85.00 68.00 51.00 
Less than 6 ti, staggered_____ 70.00 56.00 42.00 
It ti ..... ________________ 65.00 52.00 39.00 
12 ti, 2 per day_____________ 60.00 48.00 36.00 
18 ti, 3 per day.   58.00 46.50 35.00 
24 ti, 4 per day_____-.-___ 55.00 44.00 33.00 

Less than 6 ti  60.00 48.00 36.00 
6 ti.  58.00 46.50 35.00 
12 ti 52.00 41.75 31.25 
18 ti.  50.00 40.00 30.00 
24 ti..  48.00 38.50 29.00 

35.25 26.50 
36 IL  40.00 32.00 24.00 

CLASS C 
Less than 6 ti......... .......... _______ 35.00 28.00 21.00 
6 ti _  33.00 26.50 20.00 
12 ti  _ 30.00 24.00 18.00 
18 ti  29.00 23.25 17.50 
24 ti    28.00 22.50 17.00 
30 ti_______._ ............ ___ ........ _ 27.00 21.50 16.25 
36 ti.  26.00 21.00 15.75 
Minutes, station breaks and ID't. may be combined 
for maximum frequency. 

DISCOUNT 
52 wk-8% 

M. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

WKLY: I tl *6 ti 
6-10 am & 3:05-7 pm...........-_-.....- - 85 82 
10 am-3:05 pm ______ 60 58 
Mon thru Sat after 7 pm; Sun all day_.-- 44 39 

(.) 1 per day. 

Double-Soul 

KNOK AM/FM 
The Sole-Soul Station 
in Dallas/Fort Worth 

Reaches the Largest 
Unduplicated Negro Radio 

Market in the United States* 

(And now KNOK is reaching a 
greater share of the general 
market as well.) 

Stuart Hepburn, President 

Dallas Studio Fort Worth Studio 
1914 Forest 3601 Kimbo 
HA 1-4144 TE 1-1278 

REPRESENTED BY 

BERNARD HOWARD CO. 
*1962 U. S. Census, Estimated 

Negro Population 

KLIF, Dallas/KFJZ, Fort Worth 
COMBINATION RATES 
Eff 7/1/68-Rec'd 6/5/68. 

7. PACKAGE PLANS 
A-Mon thru Fri 6-10 am & 3-7 pm. 
B-Mon than Fri 10 am-3 pm; Sat 6 am-7 pm; Sun 
noon-7 pm. 
C-Dally 7 pm-midnight; Sun 6 am-noon. 

CLASS A 
PER WK: I min Sta brk 
Specified pos., 1 per station (6-10 am) 115.00 92.50 
Less than 6 ti, per station...................... 93.00 74.00 
6 ti per station, staggered__ ...... 87.00 69.00 
12 ti per station.  80.00 64.50 
18 ti per station__  77.00 62.00 
24 ti per station  74.00 59.25 

CLASS B 
Less than 6 ti, per station,.......,  
6 ti per station 
12 ti per station 
18 ti per station  
24 ti per station  
30 ti per station  
36 ti per station   

CLASS C 
Less than 6 ti, per station  50.00 40.00 
6 ti per station  46.00 37.00 
12 ti per station  40.00 32.00 
18 ti per station_  38.00 30.50 
24 ti per station  36.00 29.25 
30 ti per station..  35.00 28.00 
36 ti per station  32.00 26.00 
ID's: 60% of applicable 1-min rate. 
Minutes, station breaks and ID's may be combined 
for maximum frequency. 

DISCOUNTS 
52 wk-8% 

81.00 65.25 
  76.00 61.00 

70.00 56.50 
65.00 52.00 
61.00 48.75 
57.00 45.00 
53.00 41.75 

KNOK KNOK-FM 
FORT WORTH 

Independent Negro 
City of lieenae, Fort Worth, Texas. 
Dallas-Box 432, 1914 Forest Ave.. Dallas, Tex. 
Phone 214-421-4144. 

See listing under Fort Worth, Texas. 

  Advertisement  

TIME RATES 
Rates effective January 1, 1969. 

6. SPOT ANNOUNCEMENTS 
1 min 1   1 min 

22.00 156 x  
2150 260 x  20.00 . 26 x  19.50 

52 x  201..0000 312 x  19.00 
310 S 04   2 

Seconds-80% of 1 Minutes. 
7. PACKAGE PLANS 

1-MINUTE ROS PACKAGES 
PER WE: ea tot 
48 ti 16 42 ti  14.50 696.00 24 ti  ea tot .50 396.00 

15.00 630.00 18 ti  17.00 306.00 
36 ti  30 ti  15.50 558.00 12 ti  17.50 210.00 

16.00 480.00 
30 Seconds-80% of 1 Minutes. 

8. PROGRAM TIME RATES 
1 le 1/2 hr 1/4 he 10 min 5 mln 

1 x.. ................. 100 70 45 35 28 
All programs 5 min or more subject to talent fee. 

KNUS (FM) 
DALLAS 

Media Code 4 245 2325 6.00 
The McLendon Corporation, 2120 Commerce St., 

Dallas, Tex. 75201. Phone 214-747-9311. TWX 
910-861-4468. 

I. PERSONNEL 
Chairman of the Board-Barton R. McLendon. 
President-Gordon B. McLendon, 
General Manager-Al Lurie. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 17,000 w.; 98.7 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 130 ft. above average terrain. 
Partial simulcast operation. Operated separately 1 
am-midnight Tues thru Sat; 6-1 am Mon; 9-6 am & 
sono -10:30 am Sun. For simulcast facilities see 
KLI F. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KLIF listing for coded regulations. 
AM facillites: KLIF. 
Member: The McLendon Stations. 
Said in combination with KLIF. Seo that listing for 
rates. 

TIME RATES 
No. 1 Eff 12/1/68-Reed 11/29/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 ti 12 ti 18 ti 24 ti 
1 min  10.00 9.50 8.00 7.50 
30 sec  8.00 7.60 6.40 6.00 

KRLD KRLD-FM 
1926 1946 

DALLAS 

CBS Radio Network 

ez* Representatives, Inc. 

Subscriber to the NAB Radio Code 
Media Code 4 245 2375 1.00 
Tho Dallas Times Herald, 400 N. Griffin St_ Dallas, 

Tex. 71202. Phono 214-742-5711. TWX 214-899-
8072. 

(This listing continued on next page) 
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Dallas-K R L D, K R L D- FM-Continued 
I. PERSONNEL 

Crest lent-Clyde W. Reinhart. 
Vice-Pres.. Gen'i Mgr. & Sales Mgr.-W. A. Roberts. 
Ass't to Mgr. Prod.. Prog.-Dan McGraw. 

2. REPRESENTATIVLb 
11-11. Representatives. Inc. 

3. FACILITIES 

50.000 w.: 1080 ke. Directional-night only. 
Operating schedule: 24 hours daily. CST. 
Simulcast I I :30 pm-noon. FM stereo noon-1 I:30 pm. 

FM FACILITIES 
ERP 100.000 w.: 92.5 me. 
Antenna ht.: 1,685 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0. Bills payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b. 4a, 44. 5. 6a, 7b, 8. 
Rate Protection: 1011, 11b. 12b. 13b, 14b. 
Basic Rates: 22a. 22b. 23a, 24b, 25a, 26, 28a. 295. 
Contracts: 40a. 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 601). 60k, 61c, 62b. 
Cancellation: 70a, 70e, 710. 73a. 
Affiliated with CBS. 

TIME RATES 

Rev 8/1/69-Itec'd 7/18/69. 

AAA-Mon thru Sat 6-10 am. 

AA-Mon thru Fri 3-7 pm. 

A-Mon titre Fri 10 am-3 pm. 
B-Mon thru Fri 7 pm-6 am; Sat 10 am-Mon 6 am. 

6. SPOT ANNOUNCEMENTS 

CLASS AAA 

PER YR: lx 26x 52x I04x 156x 260x 3125 
1 min  85 81 77 70 67 64 60 
20/30 sec  66 63 61 58 55 53 50 
10/less   44 42 41 39 38 36 34 

CLASS AA 
1 min  70 67 64 61 58 55 52 
20/30 sec  60 56 55 53 50 48 45 
10/less   40 39 37 36 34 33 31 

CLASS A 
1 mirk.  55 53 51 49 47 45 43 
20/30 sec  45 44 42 41 39 38 86 
10/less   28 27 26 25 24 23 22 

CLASS B 
1 min 40 39 38 36 34 32 29 
20/30 sec  29 28 26 25 24 23 22 
10/less   24 23 22 21 20 19 18 

7. PACKAGE PLANS 
ROTATING PLAN PACKAGES 

I m in 20/30 (.) I min 20/30 (*) 

PER WE: -AAA 
30 ti  55 44 33 45 36 27 
18 ti  60 48 36 50 40 30 
12 ti  65 52 39 55 44 23 
6 ti  80 64 48 65 52 39 

_ A - 

- AA 

30 ti  35 28 21 25 20 
18 ti  40 22 24 30 24 
12 ti  45 36 27 35 28 
6 ti  50 40 30 40 32 

(•) 10 sec or less. 

TOTAL AUDIENCE PLAN 

PLANS: I II III IV 
5:30-10 am  5 4 3 2 
10 am-3 pm  10 8 6 

1 3-7 pm  5 4 3 
7 pm-mid and/or witnds  10 8 6 

1,1 Total spots.. ..... ......._ ................. _ 30 24 18 

PER WE. I MIN: Ea 
Plan 1-30 II_ ............. _ ......... __._.___-... ............ 83.00 
Plan TI-24 ti  35.50 
Plan III-18 ti  37.00 
Plan IV-12 ti  39.50 

ANNUAL RATES 

(1.000 spots used in 1 3T or less) 

FIXED POS: AAA AA A 
1 min  50 45 35 
20 sec  40 36 28 
10 sec/less ..... ................ 30 27 21 
90 day rate protection on package spot rates. 

15 
18 
21 
24 

20 
16 
12 

8. PROGRAM TIME RATES 

.AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm & 7-10:30 pm; Sat 
10 am-10:30 pm; Sun 6 am-10:30 pm. 
B-Daily 10:30 pm-6 am. 

CLASS AAA 

Ix 26x 525 I04x 156x 260x 3I2x 
1 hr 400 380 360 340 323 300 281 
1/2 hr  240 228 217 205 193 180 168 
1/4 hr  160 152 144 136 129 120 112 
5 min..._  120 114 108 102 96 90 85 

CLASS AA 

1 hr  363 345 327 309 294 273 254 
1/2 hr  218 208 197 186 175 164 153 
1/4 hr_-__ 145 139 131 124 117 109 102 
5 min  109 103 98 92 87 81 76 

CLASS A 

1 hr  273 259 245 231 218 205 191 
1/2 hr  164 155 147 139 131 122 114 
1/4 hr  109 103 98 92 87 81 77 
5 min.  83 78 74 69 66 62 57 

CLASS B 
1 hr  133 128 120 113 107 100 94 
1/2 hr..._  80 76 73 68 64 61 56 
1/4 hr  53 51 48 46 44 40 37 
5 min..._  43 41 40 39 37 36 35 

(D) 

FROM 6 AM to MIDNIGHT 
MONDAY thru SUNDAY 

WITH A BIGGER ADULT AUDIENCE 
(more men and women combined-
age 18 and over) THAN ANY SINGLE 
STATION IN THE SOUTHWEST** 

*ARS - April/May 1969; aver-
age 1/4 hour and cume listen-
ing estimates, Monday thru 
Sunday 6:00 a.m. to Midnight: 
average persons-total survey 
area. 

Audience measurement data 
are estimates only. 

“Texas, Arizona, New Mexico, 
Oklahoma, Arkansas and 
Louisiana. 

Scld 
nationally by 

'The 50,000 watt voice of Texas 

CBS outlet for Dallas-Ft. Worth 
Clyde W. Rembert, President 

TEXAS 

KSKY 
1941 

DALLAS 

Independent-Religious 
Media Code 4 245 2400 7.00 
Sky Broadcasting Service, Hotel Stoneleigh, 2927 
Maple Ave., Dallas, Tex. 75201. Phone 214-742-
6103. 
STATION'S PROGRAMMING DESCRIPTION 

KSKY: Gospel programming. FARM: news 5-6:45 
am, agriculture extension service news, USDA sum-
mary. market summary, cotton reports, news and 
weather. 5:45-11:45 am various church programs, 
ministers, teachers and evangelists. 11:45 am-noon 
news roundup, livestock report and stock market men-
ages. Noon-2 pm ministers, teachers, and evangelists. 
2-3:40 pm gospel music with western instrumenta-
tion. 3:40-4 pm devotional and religious music, news 
and weather. 4-4:45 pm Bible teachers and evangel-
ists. 4:50-5 pm news and commentary. 5-6 pm Bible 
teaching. 6 pm-sign-off spot programming with sacred 
music, news and weather. Final 15 min devoted to 
news: local, national, international, sports and stock 
market final. COMMERCIAL POLICY: tobacco ad-
vertising unacceptable. Contact Representative for 
further details. Itec'd 8/7/67. 

I. PERSONNEL 
Managing Partner-A. L. Chilton. 
Station Manager-Andy Bell. 

2. REPRESENTATIVES 
Los Angeles-Harlan G. Oakes, Inc. 

S. FACILITIES 
10,000 vv. days: 660 hr. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% if paid by 20th following month. 

5. GENERAL ADVERTISING See coded regulatons 
General: lb, 2, 3d, 01, 44, 5, ea, 7b, 8. 
Rate l'rotection: 15b. 
Basic Rates: 21a, 21d, 23a, 24c, 28c, 32a. 
Contracts: 40a, 41, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a, 60c, 60e, 62d. 
Cancellation: 70e. 72. 
Prod. Services: 80, 82. 
Rates for periods longer than 30 minutes in exact 
proportion to the 30-minute rate. 
Program contracts subject to cancellation on 14 days' 
prior written notice. 

TIME RATES 
No. 13 Elf 10/1/66-Itee'd 9/6/66. 

6. SPOT ANNOUNCEMENTS 
30 sec (50 words). 12 10 see (20 words)........ 8 
Combinable for frequency discount. 

7. PACKAGE PLANS 
WEEKLY SATURATION ROS 

10 ti 20 ti 30+ 
30 sec  10.80 10.20 9.60 
10 sec  7.20 6.80 0.40 
Combinable for frequency discount. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 mln 

1 ti  76.00 45.60 34.20 25.65 
RELIGIOUS PROGRAMS 

1 ti  57.00 34.20 25.65 19.24 
Program rates flat-10% discount on 5 times or more 
per week. 
Programs and announcements cannot be combined to 
earn larger discounts. 

KVIL 
1959 

HIGHLAND PARK 

A Sovereign Station 
Subscriber to the NAB Radio Code 

Media Code 4 245 2425 4.00 
Carla Broadcasting, Inc.. Park Cities Bank Bldg., 

Dallas, Tex. 75205. Phone 214-526-8666. 
STATION'S PROGRAMMING DESCRIPTION 

KVIL: Programmed for adults and young adults. 
MUSIC: pop standard music including current sinties, 
albums and standards with young adult appeal. Air 
personality emphasis. NEWS: network news and meal 
news at :55 each hour. Local news at :25 each hour. 
3 mobile units. AP. Local news staff, 3 men. COM-
MERCIAL POLICY: 15 commercial minutes hearty. 
Contact Representative for further details. Rec'd 
6/9/69. 

L PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Robert D. Hama. 
Vice-Pres., Sales-Robert O. Magruder. 
Vice-Pros.. Operations-Ron Chapman. 

2. REPRESENTATIVES 
Alan Tombai Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1150 hr. Directional. 
Operating schedule: 5:30 am-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-slmulcast funnies see 
KVIL-FM. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2s, 3a, 3b, 4a, 4d, 5, fa, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 
Basle Rates: 22s, 235, 24b, 28s, 29a. 
Contracts: 40a. 45. 46, 47s. 
Comb.: Cont. Discounts: 60b, 60k, 131a. 61b. 
Cancellation: 702, 70e, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
AM/FM COMBINATION RATES 
No. 1 Elf 1/1/69-Ree'd 2/10/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: I 11 10 ti 20'II 30 11 
1 min    20 18 16 14 

16 14 12 
CLASS A 

I min_ ........................ 18 16 14 12 
14 12 10 

10 see: 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNTS 

26 wk-5% 52 wk-10% 

(Dallas continued on next page) 

We found the 
key to Dallas' 
heart. It's the 
new sound of 
KVIL. 
KVILcontemporary radio offers 

listeners in Dallas a new kind of 
sound. 

Not the raucus, twangy kind of 
sound that appeals to teeny 
boppers. Not the kind, either, 
that tries to appeal only to the 
string quartet set. 
The new sound of KVIL is 

a cross-section of what's 
happening in today's music. 

It's a comfortable kind of 
sound and it's the only sound 
like it in Dallas. 
But there's more to the new 

KVIL than just music. 
There's our exclusive ABC 

Contemporary Network News. 
There are the weather reports. 
And Howard Cossell for the 
sports fans. 
We have commercials, too. But 

fewer than most stations in our 
market and a limited number 
at that. We plan to keep it that 
way. It makes your commercial 
just that much more meaningful. 

Get your message to the heart 
of things on KVIL. 

It's the key to success in Dallas. 

1150AM I103.7FM 
Park Cities Bank Building, Dallas, Texas 75205 

A Sovereign Broadcast Station represented 
nationally by Alan Torbert Associates, Inc. 

September 1, 1969 Spot Radio Stations 845 
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Dallas-Continued 

K V I L-FM 
1959 

HIGHLAND PARK-DALLAS 

• 
Subscriber to the NAB Radio Code 

Media Code 4 245 2426 2.00 
Carla Broadcasting, Inc.. Park Cities Bank Bldg.. 

Dallas. Tex. 75205. Phone 214-526-8666. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Robert D. Hanna. 
Vice-Pres., Sales-Robert O. Magruder. 
Vice-Pres., Operations-Ron Chapman. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
ERS' 119,000 w.; 103.7 rat. 
Operating schedule: 24 hours daily. CST. 
Partial simulcast operation. Operated separtely lo-
cal sunset-5:30 am. For simulcast facilities use 
KVIL. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
See KVIL listing for coded regulations. 
No commercial clusters. 
Affiliated with American Contemporary Network. 
Sold in combination with KVIL. See that listing 
for rates. 

TIME RATES 

For FM only, during non-simulcast hours, bo% of 
KVIL class A rates. 

KXXK (FM) 
1968 

DALLAS 

131:112 pig Hum 
Media Code 4 245 2438 7.00 
Dawson Communications, Inc., 257-B Exchange Park, 

Dallas, Tex. 75235. Phone 214-357-0111. 
STATION'S PROGRAMMING DESCRIPTION 

KXXIC (FM): Programmed for adults 18-49. 
Current middle-of-the-road music, news, weather, 
sports, other information features, air personalities. 
Contact Representative for further details. Rec'd 
6/25/68. 

I. PERSONNEL 
President-Lynn A. Christian. 
General Manager-Miller R. Gardner. 
Director of Programming-Charles W. Whitaker. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 60,400 w. (hertz.), 60,400 w. (vert.); 105.3 me. 
Stereo. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a. 3d. 45, 5. 
Rate Protection: 10a. 11a, 12e, 13a, 14a. 
Basic Rates: 225, 23e. 
Contracts: 40a, 41. 
Comb.; Cont. Discounts: 60d. 
Cancellation: 70e, 71a, 72, 73a, 
Prod. Services: 80, 81, 82. 

TIME RATES 
No, I Eff 5/15/68-Rec'd 6/5/68. 

AA-9 am-9 pm. 
A-9 pm-9 am. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
Ix 52x 104x 260x 

1 min.  11.00 8.50 7.50 6.50 
30 sec.  9.00 6.50 5.50 4.50 

CLASS A 
1 min  9.00 6.50 5.50 4.50 
30 sec.  8.00 6.50 5.50 4.00 

7. PACKAGE PLANS 
ROS 

(1/2 AA. 1/2 A) 
(To be run in 7 days) 

PER WK: 10 tl 20 01 30 II 40 tl 
1 min  75 130 180 220 
30 sec  - 65 110 150 180 

(To be run in 30 day' 
PER MO: 90 ti 120 tl 150 tl 180 ti 
1 min  ............. 540 660 750 810 
30 sec  450 540 600 675 

WBAP 
1022 

CITY OF LICENSE 

FORT WORTH 

e R A , B 

Subscriber to the NAB Radio Code 
(This is a paid duplicate of the listing appearing 
under Port Worth, Texas.) 
Media Code 4 245 3450 1.00 
Fort Worth Star-Telegram. Box 1780. 3900 Barnett 

St.. Fort Worth, Tex. 76101. Phone 817-536-1981. 
TWX 1-910-893-5069. 

I. PERSONNEL 
Operations Manager/Itadio-Hal Chesnut. 
Sales Manager-Guy Woodward. Jr. 
Program Manager-Don Harris. 

2. REPRESENTATIVES 
Henry I. Christal Co.. Inc. 

3. FACILITIES 
820-WBAP, 50.000 iv.; 820 ke. Non-directional. 
570-WRAP. 5.000 w.: 570 ke. Directional. 
Operating schedule: 24 hours daily. CST. 

(Mon thru Sun) 
820-WBAP 570-WBAP 

Midnight-7:30 sm. 7:30 am-12:30 pm. 
12:30-5:00 pm. 5:00 pm-midnight. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulation, 
General: la. 2e, 213. 3a. 313. 4e. 4d. 5, 6a, 7b, 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 20b, 21a, 23e. 24b, 2, 28e. 29a, 53e. 
Contracts: 40a, 41, 44b, 45, 46, 47e. 50. 
Comb.: Cont. Discounts: 60a, 60e, 601, 61a. 
Cancellation: 70a. 70e, 71e. 72, 73e. 
Prod. Services: 80. 
Affiliated with NBC. 
Affiliated with American Entertainment Network. 
SPECIAL, NOTICE: WBAP operates as one full Ume 
station, dividing a 24 hour daily schedule between 
two frequencies as shown above in accordance with 
tates es shown below. 

TIME RATES 
No. 13-A Eff 3/3/69-Ree'd 

AAA-Mon thru Fri 6:30-10 am. 
AA-Mon Rau Fri 3-7 pm. 
A-Mon thru Fri 5-6 am, 10 am-3 
Sat & Sun 5 am-10 pm. 
B-Daily 10 pm-5 am. 
F-Farm Programs Mon thru Sat 
thru Fri 12:30-1 pm. 

6. SPOT ANNOUNCEMENTS 
AM ONLY 
CLASS AAA. 
1 MINUTE 

PER WK: I ti 6 ti 
1   28 26 
52 x.  27 25 
156 x. 26 24 
312+ .24 22 

30/20 SECONDS 
1 x . 22 20 

156 x  20 18 
312+   19 17 

10 SECONDS 
Ix 

1 tL 

CiZFÍU 
1 MINUTE 

PER WK: I ti 6 ti 
1 ................ - ..... 24 22 
52 x 23 21 
156 x_.........._........_. 22 20 
312+   20 18 

30/20 SECONDS 
1 x.. . 20 18 
52 x... 19 17 
156 x..- . 18 16 
312+ .. . 17 15 

10 SECONDS 
Ix 

20+ 12 

CLASS A 
1 MINUTE 

PER WK: I ti 6 tl 
1 x   19 18 
52 x___- .........   18 17 
156 x.   17 16 
312+   15 11 

2/20/69. 

pm 8s 7-10 pm; 

6-6:30 am; Mon 

12 tI la tl 24+ 
24 22 21 
23 21 20 
22 20 19 
20 19 18 

18 16 15 
17 15 14 
16 14 13 
15 13 12 

52x 156x 312+ 
16 15 14 
13 12 11 

12 ti 18 tl 24+ 
20 18 17 
19 17 16 
18 16 15 
16 15 14 

16 15 14 
15 14 13 
14 13 12 
13 12 11 

53e 156x 312+ 
14 13 12 
11 10 9 

12 ti MR 24+ 
17 16 15 
16 15 14 
15 14 13 
13 12 11 

30/20 SECONDS 
PER WK: 1 ti 6 ti 12 ti 18 01 24+ 
1 x... 16 15 14 13 12 
52 x........---__________ 15 14 13 12 11 
156 x__...- ..... __--____ 14 13 12 11 10 
312+     13 12 11 10 9 

10 SECONDS 
Ix 52x 156x 312+ 

1 ......... ........... -_________ 12 11 10 9 
20+ 10 9 8 7 

CLASS B 
1 MINUTE 

30/20 SECONDS 

12 
10 
8 

11 10 
9 8 
7 6 

10 9 8 
8 7 6 

12+ 9 7 6 5 
10 SECONDS 

1 tl  9 8 7 6 
6 5 4 

CLASS F 

1 MINUTE 
PER WK: lx 52x I56x 260+ 
1 ti 30 28 27 25 
6 ti  .27 25 24 22 
12+   24 23 22 20 
10-second spots may combine only with themselves for 
frequency and weekly discounts. 

AM/FM COMBINATION 

CLASS AAA 

1 MINUTE 
PER WK: 1 ti 6 ti 12 ti 18 ti 24+ 
1 x    31 29 27 25 24 
52 x  ..... 30 28 26 24 23 
156 x..   20 27 25 23 22 
312+     27 25 23 22 21 

30/20 SECONDS 

52 x  23 21 
156 ...... - ...... _   22 20 
312+   21 19 

CLASS AA 

1 MINUTE 
1 x. . 27 25 
52 x    26 24 
158 x  25 23 
312+   23 21. 

30/20 SECONDS 
1 x 22 20 
52 ............   21 19 
156 ..........   20 18 
312+ 19 17 

CLASS A 

1 MINUTE 
1 22 21 
52 x___ -...-.- ............. 21 20 

  20 19 
312+ 18 17 

20 18 17 
19 17 16 
18 16 15 
17 15 14 

23 21 20 
22 20 19 
21 19 18 
19 18 17 

18 17 16 
17 16 15 
16 15 14 
15 14 13 

20 19 18 
19 18 17 
18 17 16 
16 15 14 

• 

Twin Cities / Twin Frequencies 
Dual Impact in the Dallas-
Fort Worth 8-County Metro 

Radio WBAP 
Dallas Fort Worth 

QKW/NB, ) Full Range Programming C5-egzipABD 
820 

Represented Nationally by 
Henry I. Christal Co., Inc. 

• 

e 

Measure of a Great 
Radio Station 

• 

30/20 SECONDS 
PER WK: I ti 6 ti 12 ti 18 tl 24+ 
1 x. ... 18 17 16 15 14 
52 x 17 16 15 14 13 
156 16 15 14 13 12 
312+   15 14 13 12 11 
Number of AM spots determines weekly and frequency 
discounts. 

7. PACKAGE PLANS 
50/50 TRAFFIC PLAN 

(AM Only or A5f/FM Combination) 
An advertiser may elect to divide his schedule of 
spots equally between AAA and AA. In this selection. 
AA rate will prevail provided the advertising is for 
a single product, spots are of the same length, and 
that AAA and AA schedules aro scheduled con-
currently. 

TOTAL AUDIENCE PLAN 
Available as AM/FM Combination consisting of 8 
1-minute spots per plan. 
4 AM spots scheduled 50% in 6-10 am. 3-7 Dm 
Mon thru Fri; 50% in 10 am-3 pm Mon thru Fri or 
6 am-G pm weekends. 
4 FM spots scheduled in best time available. 

AM ONLY 
 Plana  

PER WK, EA: 1 2 3 4 5 6+ 
SPOTS: 401 8 ti 12 tl 16 tl 20 t12411 
1 min  ....... 60 58 56 54 52 48 
30 sec  48 46 44 42 40 38 
10 sec. .. _   36 35 34 33 31 29 

AM/FM COMBINATION 
 Plana 

PER WK, EA: I 2 3 4 5 6+ 
SPOTS: 8 ti 16 ti 24 ti 32 ti 40 01 48 ti 
1 min.......... ......... 68 66 64 62 60 56 
30 see-- 55 53 51 49 47 45 
TAP spots not combinable with other spots for dis-
count purposes but do earn their own weekly dis-
counts. 
Total Audience Plans for different length spots may 
be combined for weekly discount. 

WEEKEND PLAN 
Available as AM/FM Combination consisting of 16 
1-minute spots per Plan; to be broadcast on Saturday 
or Sunday between 6 am-10 pm. Weekend Plan 
available with AM spots only and consisting of 8 
spots per Plan. 

AM ONLY 
-8 spots- -16 spots-
1 min 90 see 1 min 30 sec 

Plan ....... 112 90 Plan 2..._-....... 96 77 
AM/FM COMBINATION 
-16 spots- -32 spots-
1 min 90 see 1 min 30 see 

Plan 1_______ 128 102 Plan 2___-..... 112 90 
Weekend Plan spots not combinable with other spots 
or plans for discount purposes. 

10. SPECIAL FEATURES 
AM ONLY 

NEWS PROGRAMS 
AAA & AA: lx 52x I56x 260+ 

57 54 51 
10 min.. 48 46 43 40 
5 min.  31 30 28 
A: 
1/4 hr  44 42 40 37 
10 min 35 33 32 30 

23 22 20 
B: 
5 min. 21 20 19 18 
Fully commissionable. 

NEWS & INFORMATION VIGNETTES 
1 ti ....... ........ .......   30 28 27 25 
6 ti  28 26 25 23 
11-20 ti  24 22 21 19 
A. PER WK: 
AAA & AA, PER WK: lx 52x 156x 260+ 
1 ti  22 21 20 18 
6 ti  20 19 18 17 
11-20 Li  18 17 16 14 
Vignettes are 2 minutes; not combinable with other 
programs or spots for frequency discounts. 

FARM PROGRAMS 
F: 
1/4 hr 96 86 82 72 

67 64 56 
5 min  55 45 42 40 
Fully commissionable. 

(D) 
(Dallas continued on next page) 

ADVERTISING AGENCIES 

WITH MEDIA ACCOUNTS 

Use SRDS publications to sell 
more national and regional ad-
vertisers. 

Use informative Service-Ads 
near the medium's listing. 

Keep advertising managers, 
media directors and account ex-
ecutives aware of the market the 
medium covers, how it serves that 
market, and the other values which 
make it a good choice for adver-
tising this or that type of product. 

G-12/66 
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WFAA 
1922 

DALLAS 

Ft A I B 
Subscriber to the NAB Radio Code 

Media Code 4 245 2475 9.00 
The Dallas Morning News, Communications Center, 

Dallas, Tex. 75202. Phone 214-748-9631. TWX 910-
861-4420. 

I. PERSONNEL 
General Manager-Mike Shapiro. 
Station Manager-Denson NValker. 
Sales Manager-Norm Stewart. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
Operating power: 
WFAA 820 ke.-50,000 w. Non-directional. 
WFAA 570 kc.- 5.000 w. Directional-separate 
patterns day and night. 

WFAA licensed to operate halt taus en cleared 
national channel, 820 kilocycles and half time on 
let:tonal channel. 570 kilocycles; equivalent to full 
time operation. 
Operating schedule: 24 hours a day except 12:01-
4:55 am Mon. CST. 

820 WFAA 
7:30 am-12:30 pm and 5:00 pm-midnight. 

570 WFAA 
Midnight-7 .30 am and 12:30-5:0D pm. 

4. AGENCY COMMISSION 
;.5% on station time and talent. No cash amount. 

3. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 32.. 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 111). 12b. 13b, 14b, 15a. 16. 
Basic Rates: 20b, 21d, 22b, 23a, 24e, 25a, 26. 28e, 

33e. 
Contracts: 40e. 41, 42d, 45, 46, 47e. 48, 49. 50, 151r. 

51b, 51e. 
Comb.: Cont. Discounts: 601, 60j. 61e, 62b, 62d. 
Cancellation: 70a, 70e, 710. 72. 73b. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network (820 ke.). 
Affiliated with American Entertainment Network (570 
ke). 
Contracts on the 820 ke and 570 ke tramline's's may 
he combined to earn maximum discounts. 

TIME RATES 
No. 9 Eff 7/1/68-Rec'd 5/31/68. 

WFAA 820-570 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm. 
B-Mon thru Fri 7 pm-6 am; Sat & Sun all day. 

G. SPOT ANNOUNCEMENTS 
CLASS AA 

Spec Rot 6 ti 12 ti 18 tl 24 ti 30 tl 
min  37.50 30.00 28.00 26.00 24.00 22.00 20.00 

20/30 sec  32.50 26.00 24.00 22.00 20.00 18.00 16.00 
10 sec  18.75 15.00 14.00 13.00 12.00 11.00 10.00 

CLASS A 
1 min  32.50 26.00 24.00 22.00 2.0.00 18.00 16.00 
20/30 sec  27.50 22.00 20.00 18.00 16.00 14.00 12.00 
10 sec.  16.25 13.00 12.00 11.00 10.00 9.00 8.00 

CLASS B 
1 min  21.25 17.00 16.00 15.00 14.00 13.00 12.00 
20/30 sec  17.50 14.00 13.00 12.00 11.00 10.00 9.00 
10 sec  12.50 10.00 9.00 8.00 7.00 6.00 5.00 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PER WK: I min 20/30 
12 ti (CAA. 4A. 2B)  250 200 
18 ti (9AA, 5A, 4B)    325 250 
24 ti (12AA. 7A. 5B)_____- .............. -   375 285 
Spots must be scheduled equally over 7-day period 
and rotate within time classification. 

10. SPECIAL FEATURES 
5-MINUTE FARM PROGRAMS 

PER WK: 1 ti 3 ti 12 tl 18 ti 24 ti 
A ..........................._......55 50 45 40 35 
  40 35 30 25 21 

5-MINUTE NEWS PROGRAMS & 
.2-M1NUTE FEATURES 

PER WK: 1 tl 6 tl 12 tl 18 ti 24 ti 
AA   45.00 42.50 40.00 35.00 30.00 
A ....... .... 35.00 32.50 30.00 27.50 25.00 
  25.00 23.00 21.00 20.00 19.00 

(') Plus 5.00 talent for each Julie Denali Feature. 
Spots (except TAP), and programs may be combined 
to earn ennliclible rates. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-5% 
Applied as earned. Retroactive rebates in time only. 

(CR) 

WFAA-FM 
1965 

DALLAS 

EILICI 
Subscriber to the NAB Radio Code 

Media Cede 4 245 2476 7.00 
The Dallas Morning News. Young ds Record SU.. 

Dallas. Tex. 75202. Phone 214-748-9631. TlYX 
214-899-8413. 

I. PERSONNEL 
General Manager-Mike Shapiro. 
Station Manager-Denson Walker. 
Procram Director-Wm. Grady Royster. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
REP 57,000 w.: 97.9 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 1.680 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 
See WFAA listing for coded regulations. 
TV facilities: WFAA-TV. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 12/1/68-Rec'd 11/1/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 6-10 am & 3-7 Dm. 
A-Mon thru Fri 10 am-3 pm. 
B-Mon thru Fri 7 pm-6 am; Sat & Sun all day. 

F IMO 

CLASS AA 
WKLY: (.) 1 ti 6 tl 12 ti 18 tl 24 ti 
1 min  8.00 7.50 7.00 6.50 6.00 5.50 
20/30 see  6.00 5.50 5.00 4.50 4.00 3.50 
10 sec  4.00 3.75 3.50 3.25 3.00 2.75 

CLASS A 
1 min  7.50 7.00 6.50 6.00 5.50 5.00 
20/30 see.  5.50 5.00 4.50 4.00 3.50 3.00 
10 see  3.75 3.50 3.25 3.00_ 2.75 2.50 

CLASS B 
1 min  7.00 6.50 6.00 5.50 5.00 4.50 
20/30 sec.__ 5.00 4.50 4.00 3.50 3.00 2 60 
10 see.  3.50 3.25 3.00 2.75 2.50 2.25 

(*) Specified position. 
10. SPECIAL FEATURES 
News/Weather-Applicable 1-minute rate, per pro-
gram, extra 2.00. 
Programs and spots may be combined to earn lower 
rate. 

WRR 
1920 

DALLAS 

Mutual--Texas State Networks 

/ RADIO SALES 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 245 2500 4.00 
City of Dallas, WAR Bldg_ State Fair Grounds. 

Dallas, Tex. 75228. Phone 214-823-6101. 
STATION'S PROGRAMMING DESCRIPTION 

WRR: Programmed for general interest. 
Air personalities with emphasis on comedy. 5 min 
comedy segment every hour. MUSIC: middle-of-the-
road music all day and night. NEWS: 5 min local 
and regional news every hour. 5 min national, inter-
national. network news every hour. 7 man local news 
staff. Traffic team am-pm drive. SPORTS: report 
every 15 min. Business, stock market, commentaries, 
public affairs and civic events daily. News, sports 
block 5:55-6:35 pm & 7-7:30 pm. Guest interview 
noon-12:30 pm. Live major league baseball nightly. 
Live college basketball and football. Contact Repre-
sentative for further details. Reed 5/9/68. 

I. PERSONNEL 
General Manager-Durward J. Tucker. 
Sales Coordinator-Charles Frauman. 

2. REPRESENTATIVES 
Avco Radio Sales. 

WFAA 

RANKS FIRST 

IN COST 

EFFICIENCY 

CALL YOUR 

PETRYMAN 

OR 

WFAA 

748-963 I 

DALLAS 

April/May 1969 Dallas APR Come Persons Total 
Survey Area. 6 am-12 Midnight Mon.-Sun. 

C 

TEXAS 
3. FACILITIES 

5,000 w.: 1310 ke. Directional-night onb. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 3a, 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b. 21b, 22b, 290. 
Contracts: 40a. 41. 441). 46. 
Comb.: Cont. Discounts: 60f, 601, 62d. 
Cancellation: 71e. 72. 730. 
Prod. Services: 80. 82. 
Affiliated with MBS. 

TIME RATES 

Eff 3/1/69-11ec'd 2/18/69. 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm: Sun all day. 
B-Sun thru Sat 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: PER YR: AAA AA A B 
1 ti  Fixed   40 35 30 20 
6 ti  SIx  34 30 28 19 
12 ti  156 a  30 28 26 18 
18 ti  312 x  28 26 24 17 
24 tL  780 x  26 24 22 16 
30 ti  1040 a  24 2. 20 15 
30/20 sec: 80% of 1-mtn. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 

WEEKLY CONVERTIBLE DEBENTURE PLAN 

6 ti 12 ti (5AA.i. 3AA, 3A, 1B)  285 
18 ti (7AAA, 5AA, 3A, 313)  385 
24 ti (IOAAA, 7AA, 4A, 3B)  .fi30 
30 ti (I2AAA, 8AA, 6A, 413)  240 
Each AAA and/or AA spot is equal to 2 A spats; 
each A spot la equal to 2 B spots; 3 B spots are 
equal to 2 A spots; 3 A spots are equal to 2 AAA 
or AA spots. 
Weekly frequency spots in designated class may be 
added to CD Plans at applicable rates and are fully 
convertible. 

B. PROGRAM TIME RATES 

AA-6-10 am & 3-7 pm. 
A-All other times. 
1/4 FIR: lx 
AA   _ 100 
A   85 

5 MIN: 
AA 55 
A   48 

26x 
90 
80 

52x 
85 
75 

I04x 
80 
70 

I56X 260x' 
75 70 
65 60 

50 47 45 43 41 
45 42 40 38 36 

WRR-FM 
1948 

DALLAS 

HERBERT E. GROSIDN 
& COMPANY 

12131:11 cm HMO 
Subscriber to the NAB Radio Code 

Media Code 4 245 2501 2.00 

City of Dallas. WRR Bldg_ State Fair Grounds. 
Dallas, Tex. 75226. Phone 214-823-6101. 

STATION'S PROGRAMMING DESCRIPTION 

WRR-FM: Programmed for adults and young adults 
whose special interest is serious music. NEWS: 5 
min at :30, 15 times daily. General orchestral music 
with emphasis on symphonies and concertos daily 9-
10 am, 11 am-noon, 2-4 pm, 7-8 pm & 10-11 pm. 
Solo or chamber forms daily 10-11 am & 9-1D ipm. 
Complete opera each Wed at 8 pm. Groupings of 
shorter serious music selections in all types and forms 
employing air personalities daily 6-9 am, noon-2 pm, 
4-7 pm & 12M-2 am. Programs presented in coopera-
tion with local musical and art events. Contact Rep-
resentative for further details. Rec'd 7/31/67. 

I. PERSONNEL 

General Manager-Durward J. Tucker. 
Sales Coordinator-Charles Frauman. 

2. REPRESENTATIVES 
Herbert E. Groskin & Company. 

3. FACILITIES 
REP 100,000 (hertz.), 100,000 w. (vert.): 101.1 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 600 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 

See WRR listing for coded regulations. 
Member: The Groskin Group. 

TIME RATES 

EIS 1/1/66-Reed 5/4/68. 

6. SPOT ANNOUNCEMENTS 

Ix 130 26x 520 I04x 156x 260x 
1 min....... 18 17 18 15 14 13 12 

8. PROGRAM TIME RATES 
Ix I3x 26x 520 I04x 156x 2600 

1 hr 95 90 85 80 75 70 65 

Gotta Minute? 

whatever you want to put your 

product in the Dallas limelight 

WRR can spot it. Our audi-

ence loves our programming. 

We give 'em what they want. 

Fun! Our Library of Laffs 

comes on strong to entertain 

every 3/4 hour. Surprise per-

sonalities, contests, and whis-

tling tunes keep them with us 

all through the day. 

Plant your spot schedule with 

WRR, and see your sales grow 

minute by minute. 

See our national representa-

tive... 

RADIO 
TELEVISION 
SALES, INC. 

RADIO/1310 
State Fair Grounds, Dallas, Tex. 75226 

Telephone (214) 823-6101 

September 1, 1969 Spot Radio Stations 847 



TEXAS 

DEL RIO (2 AM; 1 FM) 
Val Verde County-Map Location B-7 

See SIMS consumer market map and data at begin-
rang of the State. 

KDLK 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 245 2525 1.00 
Western Plains Broadcasting Co., 405 Bedell Ave., 
Del Rio, Tex. 78840. Phone 512-775-4941. 

I. PERSONNEL 
General Manager-Curtis Roberts. 
Program Director-Tom Sullivan. 
Chief Engineer-Charles R. Dent. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Southwest-Riley Representatives. 

3. FACILITIES 
250 w.; 1230 kc. Non-directional. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 9d. 5, 6a, 7a, 8. 
Rate Protection: 10b, 1113, 126. 
Basic Rates: 22a, 22b, 235. 
Contracts: 40a, 45, 46, 48. 
Comb.; Cont. Discounts: 606, 62e. 
Cancellation: 70e. 71e. 
Member: Texas State Network. 

TIME RATES 
No. 5 Eff 1/1/69-Itec'd 6/2/69. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sat 6:30-0 am & 3:30-6:30 nm) 

Ix 50e 100x 250e 500e 
1 min.  9.00 8.50 8.00 7.00 6.00 
30 see.----______ 7.20 (1.80 6.40 5.60 4.80 
10 sec........- ............ 4.50 4.30 4.00 3.50 3.00 

(All Other Times) 
1 min. 7.50 7.00 6.50 5.50 4.50 
30 sec 6.00 5.60 5.20 4.40 3.60 
10 .... 3.80 3.50 3.30 2.80 2.30 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 01 40 ti 
Applicable rate_______ ... 501 100e 250e 500e 

K D L K-FM 
1966 

Media Codo 4 245 2526 9.00 
Western Plains Broadcasting Co., Inc., Box 1384. 

406 Bedell Ave., Del Rio. Tex. 78840. Phone 512-
775-4941. 

I. PERSONNEL 
General 5fanager-Curtis Roberts. 
Program Director-Dick Cooksey. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 
Riley Representatives. 

3. FACILITIES 
EltP 3,000 w.• 94.3 me. 
Operating schedule: 7 am-10 pm. CST. 
Antenna ht.: 130 ft above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3e, 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 106, 116, 12b. 
Basic Rates: 22a, 226. 23s. 
Contracts: 40a, 45, 46, 48. 
Comb.: Cont. Discounts: 606. 
Cancellation: 71e. 72. 
Member: Texas State Network. 

TIME RATES 
Eff 1/1/69-Reed 6/12/69. 

6. SPOT ANNOUNCEMENTS 
le 50e 100e 250e 500e 

1 min.   3.75 3.50 3.25 2.75 2.25 
30 sec.  3.00 2.80 2.60 2.20 1.80 
10 sec  1.90 1.75 1.65 1.90 1.15 

KWMC 
1967 

• 
Subscriber to the NAB Radio Code 

Media Code 4 245 2535 0.00 
Amistad Broadcasting Co., Box 1505, 210 Canal St., 

Del Rio, Tex. 78840. Phone 512-775-3591. 
I. PERSONNEL 
Vice-President-Don Turner. 
Gen'l Mgr. & Prog. Dir.-Chuck Spaugh. 
Sales Manager-Jack Meeks. 

2. REPRESENTATIVES 
Southern-Mario 51essina Company. 

3. FACILITIES 
250 w.: 1490 he. Non-directional. 
Operating schedule: 6 am-midnight. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days from billing. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 35. 3b, 3d, 4a, 44. 5, 65. 7a, 8. 
Rate Protection: 10g, 11g, 12g, 136, 14g, 15a, 15b. 

15e. 16. 
Basic Rates: 20e. 206, 21e, 21b, 21e. 21c1, 22a, 23e. 

24a, 24e, 25e. 26, 28b, 28e. 296, 30, 32e. 33a. 
Contracts: 41. 42a, 42c, 43, 490, 45, 46, 47e, 48, 

49, 50. 51a, 51b, 51c. 
Comb.; Cont. Discounts: 606, 60f, 61e. 62d. 
Cancellation: 700. 70e. 71e, 73a. 73b. 
Prod. Services: 82. 

TIME RATES 
No. 1 Elf 9/1/67-Rec'd 3/11/68. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

(within 1/2 hour periods) 
Ix 52e 104e 260e 312e 

1 3.75 3.40 3.20 3.00 2.80 
30 sec 2.90 2.60 245 2.30 2.15 
10 see _______ 2.40 2.20 2.10 1.95 1.80 

7. PACKAGE PLANS 
ROS 

PER WK: I ti 10 ti 20 01 90 ti 40 ti 
1 min--- 3.50 3.40 3.20 3.00 2.80 
30 sec-____ 2.70 2.60 2.45 2.30 2.15 
10 sec_____ 2.30 2.25 2.10 L95 1.80 
All spots combinable for frequency discount. 

8. PROGRAM TIME RATES 
lx 26e 52e 104e 

44.00 39.00 
1/2 hr...______-_ 30.00 28.00 26.00 23.00 
1/4 ..... 20.00 19.00 18.00 16.00 
5 min. . 13.00 11.75 11.00 9.75 

XERF 
1947 

COAHUILA, MEX. 
(This Is a paid listing.) 
Media Code 4 245 2600 2.00 

Compania Radiodifusora de Coahuila, S. A., Ciudad 
Acuna, Coahuila, Mexico 78840. 

2. REPRESENTATIVES 
Inter-American Radio Advertising. Inc. 

3. FACILITIES 
250,000 w.; 1570 kc. Non-directional. 
Operating schedule: 24 hours daily. COT. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL RATE POLICY 
All copy subject to station approval. 

TIME RATES 
Eff Reed 7/2/68. 

A-Daily 6-11 pm. 
B-Dally 11 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

le I3x 26e 52x 1040 156e 312e 
1 min.. ... 50.00 48.75 47.50 45.00 42.50 40.00 37.50 
50 words.... 40.00 39.00 38.00 36.00 34.00 32.00 30.00 

CLASS B 
1 ti 3 ti 6 II 

1 min   36.00 86.40 144.00 
8. PROGRAM TIME RATES 

CLASS A 
Ix 13x 26x 52x 104e 156e 3120 

1 hr.... 300.00 292.50 285.00 270.00 255.00 240.00 225.00 
1/2 hr 180.00 175.00 171.00 162.00 153.00 144.00 135.00 
1/4 hr 120.00 117.00 114.00 108.00 102.00 96.00 90.00 
6 min 75.00 73.12 71.25 67.50 63.75 60.00 56.25 

CLASS 11 
I hr 1/2 hr 1/4 hr 5 min 

1 1.1    270.00 150.00 84.00 67.20 
3 ti  648.00 360.00 201.60 162.00 
6 ti  1080.00 600 .00 336.00 .7000 

(S) 

DENISON 
Grayson County-Map Loceon F-t 

Set SUDS consumer market map and data at begin-
ning of the State. 

KDSX 
Licensed as a Denison-Sherman, Tex. station. 
See listing under Sherman, Texas. 

K D S X-FM 
Licensed as a Denison-Sherman. Tex. station. 
Soo listing under Sherman. Texas. 

DENTON (1 AM; 1 FM) 
Denton County-Map Location E-4 

8» SRDS consumer market map and data at begin 
ning of the State. 

KDNT 
1938 

N II R AB 

Subscriber to the NAB Radio Code 
Media Code 4 245 2625 9.00 
Harwell V. Shepard, Box 1006, Radio Center Bldg. 

Denton, Tex. 76201. Phone 817-382-2552. Dallas 
Phono 214-247-6000, Ft. Worth Phone 817-283. 
1800. 

I. PERSONNEL 
General Manager-Harwell V. Shepard. 

3. FACILITIES 
5,000 w. dam 500 w. nights; 1440 he. 
DirectIonal-nighttime only. 

Operating schedule: 5:30 am-11:00 pm weekdays; 
6:30 am-9:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3e, lb, 4a. 4d, 5. (ta. 7e, 8. 
Rate Protection: 106, 1113, 126, 13b, 14b. 
Basic Rates: 20e, 22a, 226, 23e. 246, 26, 28a, 29e. 
Contracts: 40a, 42e, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 605, 61a. 61b, 61e, 626. 
Cancellation: 70e, 70e. 71a, 73a. 
Affiliated with American Information Network. 
Member: Texas State Network. 

TIME RATES 
Rates effective May 1. 1953. 
Rates received May 4, 1953. 

Rev. (1-minute rates) reed January 27. 1958. 
0. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 hr. 1/4 hr. O min.. 1 min. 30 sec. 
1 time__ 25.00 15.00 10.00 5.00 4.00 

13 times.. 23.75 14.15 9.50 4.90 3.80 
26 times.. 22.50 13.50 9.00 4.80 9.60 
52 times.. 31.25 12.75 3.50 4.70 3.40 
104 Bees_ 20.00 12.00 8.00 4.50 3.20 
158 times.. 1815 11.25 7.60 4.40 3.00 
260 limas.. 17.50 10.50 7.00 4.20 2.80 
Fifty word station break, guaranteed time, available 
at one minute transcription rate. 

AM-FM COMBINATION RATES 
Add 40% to AM rates. 

7. PACKAGE PLANS 
(Minimum contract, 4 consecutive weeks) 

10 1-minute spots per day, 6 days per week, each 3.00 

K D N T-FM 
75 ti 1947 
2.50 Media Code 4 245 26267.00 
1.90 Harwell V. Shepard, Box 1006, Radio Center Bldg.. 
1.60 Denton, Tex. 76201. Phone 817-382-2552. Dallas 

Phone 214-247-6000, Ft. Worth Phone 817-283-
1800. 

260e I. PERSONNEL 
34.00 General Manager--Harwell V. Shepard. 
20.00 3. FACILITIES 
14.00 ERP 100,000 w.: 106.1 mc. 
8.50 Operating schedule: 5 am-11 pm. CST. 

Antenna ht.: 294 ft. above average terrain. 
4. AGENCY COMMISSION 

15/0 timo only: 10 days. 
5. GENERAL RATE POLICY 

TIME RATES 
Eft- -Reed 8/1/66. 

6. SPOT ANNOUNCEMENTS 
le 13x 26x 

I mitt  3.00 2.80 2.65 
50 words  2.00 1.95 1.90 

8. PROGRAM TIME RATES 
lx 13e 26e 

1 hr  30.00 28.00 27.00 
1/2 hr......._   17.00 16.00 15.00 
1/4 hr.__ ...... - ..... 10.00 9.00 8.50 
5 mirk 7.00 6.50 6.00 

DENVER CITY 
Yoakum County-Map Location A-4 

See SRDS consumer market map and data at begin-
ning of the State. 

520 
2.50 
1.85 

52e 
26.00 
14.00 
7.80 
5.50 

260x 
2.00 
1.70 

260e 
22.75 
12.00 
7.00 
5.00 

KKAL 
1961 

Media Code 4 245 2650 7.00 
Yoakum County Broadcasting Co., Drawer KKK, 
Denver City, Tex. 79323. Phone 808-592-2503, 

I. PERSONNEL 
General Manager-Jim Smith. 
Chief Engineer-Billy Light. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
250 w. days; 1580 he. Non-dIrectional. 
Operating schedule: Sunrise-local sunset. COT. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Caneelation: 70e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Reed 7/7/69. 
6. SPOT ANNOUNCEMENTS 
PER YR: 

Ix 120e 240x 480e 
1 min 2.30 2.20 2.10 2.00 
30 sec 1.00 1.80 1.70 1.60 

7. PACKAGE PLANS 
--30 days ----- 10 days 
50 ti 100 ti 200+ 30 ti 80 ti 150+ 

1 min  1.80 1.60 1.40 1.80 1.60 1.40 
30 see  1.40 1.20 1.00 1.40 1.20 1.00 

-3 days-
20 ti 50 ti 100+ 

1 min  1.80 1.60 1.40 
30 see.  1.40 1.20 1.00 

8. PROGRAM TIME RATES 
lx 52x 156x 912+ 

1 hr  32.00 28.00 24.00 20.00 
1/2 hr  17.00 15.00 13.00 11.00 
1/4 hr  9.00 8.00 7.00 6.00 
5 min  4.50 4.00 3.50 3.00 

720e 960x 1200+ 
1.90 1.80 1.70 
1.50 1.40 1.30 

DIBOLL (1 AM; 1 FM) 
Angelina County-Map Location G-6 

See SRDS consumer market map and data at begin 
ning of the State 

KSPL KSPL-FM 
1957 1960 

Subscriber to the NAB Radio Code 
Media Code 4 245 2675 4.00 
Pineywoods Broadcasters, Box 336, Diboll, Tex 

75941. Phone 731-829-5597. 
I. PERSONNEL 
General Manager-J. W. Mitchell. 
Commercial 51anager--Kenneth Barfield. 
Program Director-Ed Cook. 

2. REPRESENTATIVES 
Dallas-Mario Messina Company. 

3. FACILITIES 
1,000 w.; 1280 he. Non-directional. 
Operating schedule: 5:30 am-local sunset. 
FM-ERP 6.500 w.; 95.5 me. 
Operating schedule: 5:30 am-midnight. 
Antenna ht.: 465 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulation* 
General: lb, 2a, 2b, 3b. 3e. 3d, 4e, 5, 66, 7b, 8. 
Rate Protection: 10e. lle, 12e, 13c. 145, 16. 
Basic Rates: 20b, 21a. 216, 21d, 220, 23a, 246, 25e, 

26, 28b, 28c. 29a, 296, 30, 330. 
Contracts: 40b, 41, 42d, 44a, 46, 47e, 48, 49, 50, 

51e. 51b, 51c. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 601, 61b, 626, 

62d. 
Cancellation: 706, 70d, 71a, 72, 736. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf Reed 7/14/67. 
6. SPOT ANNOUNCEMENTS 
1 min. 4 10 2 
30 sec  3 

8. PROGRAM TIME RATES 
1 hr.... ....... ________   40 5 min  
1/2 hr  25 

DIMMITT 
Castro County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KDHN 
1963 

Subscriber to the NAB Radio Cede 
Media Code 4 245 2700 0.00 
High Plains Broadcasting Co., Box 608, Dimmitt. 

Tex. 79027. Phone 808-647-31130. 
I. PERSONNEL 
President-Jay Taylor. 
Vice Pres.-Steve Taylor. 
Farm, News, Sports Dir.-Harley Daniel. 

2. REPRESENTATIVES 
Charles Bernard Co.. Inc. 

3, FACILITIES 
500 w. days; 1470 Irc. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a, 4d. 5, Ga. 7e, 8. 
Member: Country Music Network. 

TIME RATES 
Eft Reed 10/21/68. 

6. SPOT ANNOUNCEMENTS 
1 x 52e 1045 156x 208x 260e 912x 

1 min 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
30 sec 5.50 5.00 4.50 4.00 3.50 3.00 2.50 
10 sec 3.25 3.00 2.75 2.50 2.25 2.00 1.75 

WEEKEND RATE 
(15 Sat & 15 Sun) 

1 min. ....... 4.50 30 sec, es................... 3.00 
8. PROGRAM TIME RATES 

1/4 HOUR 
1 x. 20.00 *Per Yr  15.00 

5 MINUTES 
1 z     7.50 (Per 6.00 

(*I Minimum 1 per meek. 
ti) Minimum 3 per week. 

1/2 hr Sun  25.00 
10. SPECIAL FEATURES 

1/4 hour news and spot adjacencies, extra 20%. 

DUMAS (1 AM; 1 FM) 
Moore County-Map Location B-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KDDD KDDD-FM 
1947 1960 

Subscriber to the NAB Radio Code 
Media Code 4 245 2725 7.00 
Dumas Broadcasters Inc., Box 555. U. S. Hwy. 287, 
Dumas, Tex. 79029. Phone 806-935-4141. 

I. PERSONNEL 
General Manager-Ken Duke. 

S. FACILITIES 
250 w. days; 800 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
FM FACILITIES 
ERP 680 w.; 95.3 mc. 
Operating schedule: 6:00 am-midnight weekdays; 7:00 
am-midnight Sun. CST. 
Antenna ht.: 280 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 36, 4d, 5, 6a, 'lb. 8. 
Rate Protection: 10b, 116, 126, 136, 14b. 
Basle Rates: 22a, 23s, 28a, 29a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60a, Gla. 
Cancellation: 71a, 73e. 
Affiliated with Keystone Network. 
Member: Texas State Network. 

TIME RATES 
Elf Reed 1/3/68. 

6. SPOT ANNOUNCEMENTS 
I min SO see 

1 x. 3.40 2.40 104 
13 z  3.25 2.30 156 
26 z  3.15 2.20 260 
52 z  2.95 2.10 312 

I min 30 see 
• 2.85 2.00 
 •  2.75 1.85 
 •  2.60 1.75 
• 2.35 1.65 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

33.00 10.80 13.20 8.25 
13 x   31.35 18.80 12.55 7.85 

29.70 17.80 11.90 7.40 
52 z  28.05 16.85 11.20 7.05 
104 x  25.40 15.95 10.55 6.60 
156 z  23.75 14.85 0.90 6.20 

  22.10 13.85 9.25 5.75 
320120 re  21.45 12.85 8.80 5.40 

10. SPECIAL FEATURES  
News Service-AP. Regular rates plus 20%. 

ONE GIFT 
WORKS 

MANY 

WONDERS 
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EAGLE PASS EL PASO (7 AM; 3 FM) TEXAS 
Maverick County-Map Location C-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KEPS 
1957 

National Spanish Language 
Network 
02113 

Media Code 4 245 2750 5.00 
Eagle Pass Broadcasters. Inc., Box 1123, Eagle Pass, 

Tex. 78852. Phone 512-773-9246. 
STATION'S PROGRAMMING DESCRIPTION 

REPS: 100% for Mexican-American audience. 
NEWS: newscasts hourly on hour throughout broad-
cast day. News bulletins as they happen. Mobile units 
available for on scene reporting. SPORTS: live cov-
erage of local events. CONTINUITY: translation and 
production available. Contact Representative for fur-
ther details. Itec'd 2/24/69. 

I. PERSONNEL 
General Manager-Al Kim'II. 
Station Manager-George Wil'bite. 
Spanish Director-Juan Manuel Wheeler. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1,000 w. days: 1270 kc. 
Operating schedule: 6 am-6 pm daily. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 4a, 4c, 5, 6a, 70. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a. 28a, 29a. 
Contracts: 40a. 47a, 48. 
Comb.: Cont. Discounts: 60b, 60k, 61a. 61c, 62b, 62e. 
Cancellation: 70a, 70e, 716, 73a. 
Member: National Spanish Language Network. 

TIME RATES 
No. 4 Eff 9/1/69-Rec'd 7/30/69. 

6. SPOT ANNOUNCEMENTS 
Ix x 104x 312x 624x 

1 min  4.00 3.75 3.50 3.00 2.75 
50 sec  3.00 2.75 2.50 2.25 2.00 

I248x 18720 2496x 3120x 3744x 
1 min.  2.50 2.25 2.00 1.90 1.80 
30 see  1.80 1.00 1.50 1.30 1.25 
10 sec ID's: 50% of 1-min. 

8, PROGRAM TIME RATES 
lx 52x 104x 3120 624x 1248x 1872x 2496x 

1/2 hr 30.00 25.00 20.00 17.50 15.00   
1/4 hr 15.00 12.00 10.00 9.00 8.50 7.00 
5 min 9.50 9.00 8.00 7.50 7.00 6.50 6.00 5.00 

XEMJ 
PIEDRAS NEGRAS, MEXICO 

City of license, Piedras Negras, Coahuila, Mexico. 
Box 206, Eagle Pass, Texas 78852. 
U. S. Representatives: 
Harlan G. Oakes, Inc. 
East, Midwest-AAA Representatives. 
Southwest-Riley & Associates. 
Southeast-David Carpenter Company. 
See listing in Medios Publicitarios Mexicanos under 
Piedras Negras, Coahuila, Mexico. 

EASTLAND 
Eastland County-Map Location D-5 

See BROS consumer market map and data at begin-
ning of the State. 

KERC 
1953 

Media Code 4 245 2825 5.00 
Box 590. Eastland. Tex. Phone 817-629-2621. Cisco, 

Tex. 76448. Phone 817-412-3300. 
I. PERSONNEL 
General Manager-James Staggs. 

2 REPRESENTATIVES 
Clyde Melville Company. 

3. FACILITIES 
500 w. days: 1590 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5.. GENERAL ADVERTISING See coded regal:tilers 
General: 2a, 3a. 3b, 40, 5, 6a, 8. 
Rate Protection: 10a, lla. 12a, 13a. 140. 
Basic Rates: 20a, 22a, 23a, 24b, 26, 28b. 
Contracts: 40e. 45, 46, 470. 48. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61b. 62b, 62s 
Cancellation: 700. 70c, 71a, 73a. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 6/1/61-Ree'd 8/2/61. 

6. SPOT ANNOUNCEMENTS 
13x 26x 39x 52x 104x 208x 312x 

1 min.  3.25 3.05 2.85 2.65 2.45 2.25 2.00 
30 sec: 70% of 1-min. 

9. PROGRAM TIME RATES 
I3x 26x 39x 52x 104x 

1 hr____ 35.00 33.50 32.00 30.50 29.00 
1/2 hr _ 19.00 18.25 17.50 16.75 16.00 
1/4 hr--. 10.50 10.10 9.70 9.30 8.90 
10 min -. 8.75 8.35 7.95 7.55 7.15 
5 min.  6.75 6.35 5.95 5.55 5.15 

EDINBURG 
Hidalgo County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

208x 3I2x 
27.00 25.00 
15.00 14.00 
8.50 8.00 
6.75 8.25 
4.75 4.25 

KU RV 
1947 

A 

Subscriber to the NAB Radio Code 

Media Code 4 245 2850 3.00 

KURV Radio, Box 1109, Edinburg. Tex. 78539. 
Phone 512-383-2777. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Lloyd Hawkins. 
Farm Director-Charlie Rankin. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Southern-Mario Messina Company. 

3. FACILITIES 
250 w., 710 kc. Directional night only. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. la. 4a, 9d, 5, 6a. 71). 8. 
Rate Protection: 10a. lia. 12a, 130. 14a, 15b. 
Basic Rates: 20a, 21a, 210. 22a, 2213. 23a, 24b. 25a, 

26, 28a, 28c, 29a, 30. 
Contracts: 400, 41, 45, 46, 47e. 48, 51b. 
Comb.: Cont. Discounts: 60a. 600, 601, 61a. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 81, 82. 
Affiliated with American Information Network. 
Member: Voice of Valley Agricultural Radio Network. 

TIME RATES 
No. 2-A Elf 7/1/66-Reed 7/11/66. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

I min 
1 x 10.00 
26 x  9.50 
52 x 9.00 
104 x. 8.50 
156 x  8.00 
260 x. 7.50 
312 x    7.00 
520 x.  6.50 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE PLANS 

PER WK: 1 ti 20 tl 30 tl 
1 min _ 8.09 7.50 7.00 
30 see.   6.40 6.00 5.60 
10 sec.  0.20 4.90 4.60 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 

1 x, flat 78.00 52.00 35.00 26.00 

30 gee 
8.00 
7.60 
7.20 
6.80 
6.40 
8.00 
5.60 
5.20 

EL CAMPO (1 AM; 1 FM) 
Wharton County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KULP 
1948 

Media Code 4 245 2875 0.00 

Bar-B Broadcasting, Inc.. Box 1390. 515 E. Jackson 
St.. El Campo. Tex. 77437. Phone 713-543-3303. 

Remote Studio: East Bernard, Tex. 
I. PERSONNEL 
President-Fred V. Barbee. Jr. 
Sta. & Comm'l Mgr.-John W. Fox, III. 

3. FACILITIES 
500 w. days; 1390 ke. Non-directional. 
Operating schedule: 6 am-6 pm. CST. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3c, 3d, 4a, 4c, 5, (Itt„ la, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21a, 21c, 22a. 23a, 23b, 24b, 25a, 

26, 28b, 28c. 29a. 
Contracts: 40a, 41, 44a, 45, 49, 50, 51a. 51b, 51e. 
Comb.: Cont. Discounts: 60e, 60e, 61a, 62d. 
Cancellation: 73a, 73h. 
Prod Services: 80, 82. 

TIME RATES 
Elf 1/1/69-Itec'd 4/7/69. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 26x 52x 164x 

1 min 4.00 3.80 3.60 3.40 3.20 
30 see 3.20 3.05 2.90 2.75 2.60 
20-sec Time Signals-30-see rate. 

8. PROGRAM TIME RATES 
1 hr 

1 x. 40.00 
13 x 38 00 
26 x 36.00 
52 x.   34.09 
104 x.   32.00 
156 x. .......... -- ......... ____ 30.00 
260 x  28.00 
312 x ....... - ...... _...._.._ ........ 20.00 

156x 260x 312x 
3.00 2.80 2.60 
2.45 2.30 2.15 

1/2 hr 1/4 hr 5 min 
28.80 16.00 8.00 
27. 60 15.20 7.66 
26.40 14.40 7.20 
25.29 13.69 6.80 
24.00 12.80 8.40 
22.80 12.00 6.00 
21.60 11.20 5.60 
20.40 10.40 5.10 

K U L P-FM 
Media Code 4 245 2876 8.00 

Bar-B Broadcasting, Inc., Box 1390, 515 E. Jackson, 
El Campo. Tex. 77437. Phone 713-543-3303. 

I. PERSONNEL 
President-Fred V, Barbee, Jr. 
Station Manager-John W. For III. 

3. FACILITIES 
ERP 27,000 w.: 96.9 me. 
Operating schedule: 6 pm-midnight. CST. 
Antenna ht.: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KULP listing for coded regulations. 

TIME RATES 

Rates are identical to KULP. See that listing, 

10 see 
8.50 
6.10 
5.80 
5.59 
5.20 
4.90 
4.89 
4.30 

40 ti 
5.50 
5.20 
4.90 

El l'osa County-Map Location A-16 

Sea SRDS consumer market map and data at begin-
ning of the ensue 

KELP 
1947 

R Ai Ei 

A John Walton Station 
Media Code 4 245 2900 6.00 

KELP, Box 12277, No. 5 Executive Park, El Paso, 
Tex. 79912. Phone 915-533-5911. TWIC 910-901-
1365. 
STATION'S PROGRAMMING DESCRIPTION 

KELP: Programmed for young adults and teens. 
MUSIC 80%: top 40 of folk, rock, and rhythm and 
blues. NEWS: 5 min news on hour and half hour. 
Weather at :15. Sports at :45. National. intematicmal 
and local news with mobile and beeper. Bulletin 
board, PTA news, scores, strong community involve-
ment. 6 man news department. 3 mobile units. Air 
personalities available for personal appearances, hcps, 
etc. Contact Representative for further details. Itec'd 
11/8/68. 

I. PERSONNEL 
General Manager-Gene Roth. 
Program Director-Steve Crosno. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Mountain States-Bob Mx Co., Inc. 

3. FACILITIES 
1,000 w. days. 500 w. nights; 920 kg. 
Directional-nighttime only. 

Operating schedule: 24 hours daily. MST. 
4. AGENCY COMMISSION 
15% on station time only; no eh diamant. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3a. 4a. 40. 5, 60, Th. 8. 
Rate Protection: 10b, 11b, 126. 13b, 14b, 16. 
Basic Rates: 20a, 21b, 22b, 23a, 24e, 250, 28e, 29b, 

33a. 
Contracts: 40a, 41, 45, 46. 
Comb.: Cont. Discounts: 60h, 61e. 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 81, 82. 
Rates listed include 20% production and talent 
charges. 

5 min TIME RATES 
17.50 Eff Rec'd 5/3/67. 
(D) AA-Mon thru Sat 6-10 am & 3-7 pm. 

A-Mon thru Sat 10 am-3 pm. 
B-Mon thru Sat 7 pm-midnight; Sun all day. 
C-After midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK, 
EA: (*) 1 ti 6 tl 12 ti 18 ti 24 ti 31 ti 

1 min  25 22 20 16 14 12 10 
(•) Fixed position. 

CLASS A 
1 min.  20 18 12 11 10 9 

CLASS B 
1 min..._. .. ... . 16 14.50 10 9 8 7 
20/30 80% of 1-min. Ill's: 50% of 1-min. 
All announcements may be combined for maximum 
frequency. 

7. PACKAGE PLANS 

WEEKEND PACKAGE PLAN 
12 or more announcements scheduled on Sat and Sun 
earn the Class B rate. 50% of such announcements 
must be scheduled each day. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

Class Class Class 
Per week: AA 
Less than 6 times  35.00 30.00 21.00 
6 times  33.00 29.00 23.00 

12 times 31.00 27.00 2100 
18 times  29.00 25.00 18.00 

23.00 14.00 
36 times  25.00 21.00 14.00 
ROS, fiat   22.50 

3-MINUTE NEWSCASTS 
Less than 6 times    30.00 24.00 
6 times  28.00 22.00 

12 times  26.00 20.00 
18 times  24.00 18.00 
24 times._ ........ _ ...... _.._.._   22.00 16.00 
36 times 20 00 14.00 
ROS, flat   

KHEY 
1947 

29.00 
18.00 
13.00 
14.00 
12.00 
10.00 
13.00 

BJOHN C. BUTLER & COMPANY, INC. 

Subscriber to the NAB Radio Code 
Media Code 4 245 2925 3.00 

KHEY Broadcasting, Inc., 2419 N. Pledrias, El Paso. 
Tex. 79930. Phone 915-566.9301. 

I. PERSONNEL 
General Manager-Bert E. Wahlen. 
Program Director-Gary Perkins. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
10,000 w.: 690 ka. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily. 51ST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See sudad regulations 
General: In. 2b. 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 12b. 13b, 14b. 15e. 
Basic Rates: 20b, 21a, 210. 22b, 23e, 24b, 24e. 2.5e. 

26, 28b, 29a 
Contracts: 40e. 44s. 45, 46. 47a. 51e. 
Comb.: Cont. Discounts: 60s. 60f. 601. 61b, 62b. 
Prod. Services: 82. 

TIME RATES 
Eft Rec'd 8/5/69. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 6-9 am, noon-1 pm Se 4-7 pm. 
A-All other times. 

AA A 
Fixed Position   25 22 
PER YR: 500 100x 250x 5000 1000x 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 tl 
AA   20 16 14 12 10 
A   18 12 11 10 9 

30/20 soc: 80% of 1-min. 
DISCOUNTS 

52 conoce uks-10%. 
Minimum of 6 min and/or 20/30 sec per week. 

KINT 
1959 

e 
Media Code 4 245 2950 1.00 
Sun Country Broadcasting Co., Inc., 5300 El Paso 

Dr., El Paso. Tex. 79905. Phone 915-772-1486. 
STATION'S PROGRAMMING DESCRIPTION 

KINT: Programmed for young adults and teens. 
MUSIC 85%: features pop rock with minimum 
rhythm and blues. NEWS: network news 3 min at 
:25 and 5 min at :55. Cover all sports and carry 
weather reports. High school report 3 times daily. 
College happenings 3 times daily. 6 announcer air 
personalities staff available for spots and remote 
broadcast, appearances. COMMERCIAL POLICY: no 
more than 12 minutes of commercial time per hour. 
Contact Representative for further details. Rec'd 
6/27/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Larry Daniels. 
Vice-Pres. & Sales Mgr.-Glen Randle. 
Program 5fanager-Sonny Melendrez. 

2. REPRESENTATIVES 
New York-Jack Mafia & Co., Inc. 
Southwest-Riley Representatives. 

3. FACILITIES 
1,000 w. days; 1590 Ice. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3a. 40, 4d. 5, Ga. 7a. 8. 
Rate Protection: 10e, 12c. I3c, 14c, 156. 
Basic Rates: 20a. 21b, 22b, 23a, 24b, 15e. 26, 27, 

28a. 29s, 30. 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47e, 48, 49, 

51a. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61e. 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with American Contemporary Network. 
Member: Southwest Radio Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 5/1/68-Ree'd 4/29/68. 
AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 50x 100x 250x 500x 1000X 
1 min  9.00 8.00 7.00 6.00 5.00 4.00 
30 sec  7.20 6.40 5.60 4.80 4.00 3.20 
10 sec  4.50 4.00 3.50 3.00 2.50 2.00 

CLASS A 
1 min ... 6.75 6.00 5.25 4.50 3.75 3.00 
30 sec  5.40 4.80 4.20 3.00 3.00 2.40 
10 sec  3.40 3.00 2.65 2.25 1.90 1.50 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 ti 40 tl 
Applicable tate  50x 1001 250x 500x 

K I N T-FM 
(Target date 8/15/69) 

e 
Media Code 4 245 2951 9.00 

Sun Country Broadcasting Co., Inc., 5300 El Paso 
Dr., El Paso, Tex. 79905. Phone 915-772-5300. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Larry Daniels. 
Vice-Pres. & Sales Mgr.-Glen handle. 
Program Manager-Sonny Melendrez. 

2. REPRESENTATIVES 
New York-Jack Mesta & Co., Inc. 
Dallas-Riley Representatives 

3. FACILITIES 
ERP 60,000 (hertz.), 60,000 w. (yen.): Stereo. 
Operating schedule: 6 am-midnight. MST. 
Antenna ht.: 1,080 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, la, 4a, 40, 5, 60, 70, 8. 
Rate Protection: 10e, 52e. 13c, 14e, 156. 
Basle Rates: 20a, 21b, 22b, 230. 24b, 25a. 26, 27. 

28a, 29a, 30. 
Contracts: 400, 41, 420. 43, 44a, 45, 46, 47a, 48. O. 

510. 
Comb.: Cont. Discounts: 600, 60e, 601, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 730. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 
Member: Southwest Radio Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Eft 8/1/69-Reed 7/7/69. 
(This listing continued on next page) 
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TEXAS 

El Paso-K I N T-FM-Continued 
6. SPOT ANNOUNCEMENTS 

Ix 52x I04x 312x 500x 1000x 
1 min  5.00 4.50 4.00 3.50 3.00 2.50 
30 sec  4.00 3.60 3.20 2.80 2.50 2.00 
10 see  3.00 2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
PER WK: IOU 20 ti 30 ti 40 tl 
1 min  4.00 3.50 3.00 2.50 
30 sec  3.20 2.80 2.50 2.00 
10 sec  2.25 2.00 1.75 1.50 

KIZZ 
Mt 

Media Code 4 245 2975 8.00 
Sunland Broadcasting Company. Inc.. Box 10035, 410 

S. Glenwood Dr., El Paso, Tex. 79991. Phone 915-
772-5211. 
STATION'S PROGRAMMING DESCRIPTION 

KIZZ; Programmed for adults. News and telephone 
conversation format with air personalities using open 
telephone lines. NEWS: network 10 min every hour 
on hour except 6 am & 5 pm which are 15 min. 7-10 
am audience involvement features with discussions and 
interviews. 10 am-noon network features. Noon-1 pm 
news and news features. 1-5 pm audience discussions, 
guests, interviews. 5-6 pm news and news feature., 
network and local. 6 pm-sign-off audience involvement 
discussions and debates. Sun morning mostly religious 
programming. Sun afternoon classical music features. 
Sat primarily specialized discussions (gardening, en-
tertainment, pets, home decorating) with audience 
involvement. Ree'd 7/13/67. 

I. PERSONNEL 
President-1. T. Cohen. 

S. FACILITIES 
1.000 w. days: 1150 ke. 
Operating schedule: MST. 

4. AGENCY COMMISSION 
15% on Um, only: no cash discount. 

5. GENERAL ADVERTISING See 'odd regulations 
General: la, 25, 3a, 31% 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 22b, 23a, 25a, 26, 285, 29a. 
Contracts: 40a. 46, 47a. 
Comb.: Cont. Discounts: 60a, 60k, 61a, 81b, 62b, 62e. 
Cancellation: 700. 70e, 71a, 73a. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eft 9/1/66-Ree'd 11/20/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

Open Rate    4.00 3.00 2.00 
30 z  3.20 2.40 1.60 
CO Y.  3.00 2.25 1.50 
120 z  2.80 2.10 1.40 
180 z - 2.60 1.95 1.50 
240 X  2.40 1.80 1.20 
300 x  2.20 1.65 1.10 
360 z  2.00 1.50 1.00 
Applicable to spots used within any 30-day period. 
Maximum of 15 spots will be scheduled in any one 
day for any one advertiser. 

7. PACKAGE PLANS 
YEARLY BULK PACKAGES 

EA: 500x 1000x 1500x 2000x 30000 
1 min ........ ...... 3.00 2.80 2.60 2.40 2.00 
30 sec__  2.25 2.10 1.95 1.80 1.50 
10 sec.  1.50 1.40 1.30 1.20 1.00 
Applicable to spots used within any twelve-month 
period. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

Open Rate  40 30 20 15 10 

K PAK (FM) 
1958 

e 
Media Code 4 245 3000 4.00 
Rio Grande Broadcasting Co., Inc., Box 20000, 904 

Diligent Ave., El Paso, Tex. 79998. Phone 915-
532-3131. 
STATION'S PROGRAMMING DESCRIPTION 

ICPAK (FM): Programmed for general interest. 
Air personalities. Country and western music, folk 
music. Gospel songs 5:30-6 am M-F. Performance 
medium: vocal and instrumental. News and weather 
6 times daily. Devotionals dally. Book review daily 
M-F. Commentary M-F 8 pm. Sat between 7 & 
7:30 pm a single artist is featured. COMMERCIAL 
POLICY: 1 spot aired at a time. Minimum 15 minute 
product protection. Contact Representative for further 
details. Itec'd 1/27/69. 

I. PERSONNEL President-Fred T. Hervey. 
Vice-Pres. & Gen'l Mgr.-Sam E. Pendleton. 
Chief Engineer-Herb N. Rand. 

2. REPRESENTATIVES 
MeGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 3.320 w.; 94.7 me. 
Operating schedule: 24 hours. MST. 
Antenna ht.: 732 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on nation time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6b, 713. 8. 
Rate Protection: 10a. lia, 12a, 130, 14e, 15b, 15e. 
Basle Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 22b, 

24a, 24b, 24e, 25a, 28b, 28e, 29a, 30, 33e. 
Contracts: 40a, 41, 42d, 440. 46. 48, 49, 50. 51a. 51b, 
Comb.: Cont. Discounts: 60e. 601. 61a, 620. 
Cancellation: 7013, 70d, 71a. 73e, 73b. 
Prod. Services: 80. 82. 
AM facilities: KSET. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 9/1/68-Bee'd 1/27/69. 
AA-6-9 am 8s 4-7 Pm 
A-9 am-4 pm; Sat all day. 
B-7 pm-6 am; Sun all day. 

3319 Alameda Ave. 

6. SPOT ANNOUNCEMENTS 
AA A 

PER WK: I min 30 see 10 see I min 30 see 19 see 
1 ti  5.00 4.00 3.00 4.50 3.50 2.50 
6 ti  4.50 3.50 2.50 4.25 3.25 2.25 
12 ti.  4.25 3.25 2.25 4.00 3.00 2.00 
18 ti  4.00 3.00 2.00 3.75 2.75 1.75 
24 ti ....... ...._ 3.75 2.75 1.75 3.50 2.50 1.50 
30 ti  3.00 2.00 1.25 3.00 2.00 1.25 
50 ti  2.75 1.75 1.00 

El 
1 or more ti  2.00 1.00 .75 

8. PROGRAM TIME RATES 
5 MINUTES 

PER WK: I ti 
AA   8.00 
A   6.00 
B   4.00 

KROD 
1940 

5 tl II) tl 14 tl 
7.00 5.00 4.00 
5.00 4.00 3.00 
3.00 2.00 1.50 

R AB 

A Doubleday Station 
Subscriber to the NAB Radio Code 

Media Cede 4 245 3025 1.00 
Doubleday Broadcasting Co.. Inc.. Box 1799, 2201 
Wyoming St., El Paso, Tex. 79999. Phone 915-
532- 6551. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Iry Prell. 
Sales Manager-Marty Sullivan, 
Program Director-Paul Bain. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 w.; 600 he. Directional-night only. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, lb, 3a. 3d. 4a, 4d, 5, 7b, 8. 
Rate Protection: 10b. 12b, 13b, lab, 15a. 
Basle Rates: 20b, 21a, 21d, 22b, 231, 24b, 24e, 25e, 

26, 28b, 29a. 
Contracts: 400. 44a, 45, 46, 47a, 51e. 
Comb.: Cont. Discounts: 60a, 60f. 601, 61b, 62b. 
Cancellation: 700. 70e, 71a, 73b. Subseriber to the NAB Radio Code 
Prod. Services: 82. Media Code 4 245 3050 9.00 
Bulk rate discounts reimbursed in each or credit Rio Grande Broadcasting Co., Inc., Box 20000, 904 
upon completion of contract. Mageffin St., El Paso, Tez. 79998. Phone 915-532-
Affiliated with American Entertainment Network. 4979. 

TIME RATES 
No. 4 MT 7/1/68-Ree'd 5/31/68. 

AA-Mon thru Sat 6-10 am, noon-1 Pm & 3-7 pm. 
A-Mon thru Sat 5-6 am, 10 am-noon & 1-3 pm: 
Sun 7 am-7 pm. 
35-Ait other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (0) 1 ti 6 ti 12 ti 18 ti 24 ti 
1 min  15.00 13.00 12.00 11.00 10.00 9.00 
20/30 sec__ 11.50 10.00 9.00 8.00 7.00 6.00 
10 sec  7.50 6.50 6.00 5.50 5.00 4.50 

CLASS A 
1 min______ 12.00 10.00 9.00 8.00 7.00 6.00 
20/30 sec  9.00 7.50 6.50 6.00 5.00 4.50 
10 sec.........- 6.00 5.00 4.50 4.00 3.50 3.00 

CLASS B 
1 min_____ _ 7.00 6.50 6.00 5.50 5.00 
20/30 sec__ ___ 5.50 5.00 4.50 4.00 3.50 
10 ...... 3.50 3.25 1.00 2.75 2.50 
CI Specified position. 

Minutes. newscasts, features and 20/30-second spots 
may combine to earn weekly frequency discount. 
Minutes. newscasts, features, 20/30-second spots and 
ID's may combine on basis of 2 ID'. equaling 1 
longer spot. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

1 min 20/30 
12 Plan (6AA, 4A, 2B)-_-_-_______ 105 79 
24 Plan (14AA. 8A, 2B)...__ ______ 165 124 
Must be scheduled equally over 7-day period and 
rotate within time class. Combinable with all weekly 
spots and programs. 

8. PROGRAM TIME RATES 
AA-Mon thru Sat 6-10 am, noon-1 pm & 3-7 lwa: 
Sun 7 am-7 pm. 
A-lion thru Sat 5-6 am, 10 am-noon & 1-3 pm; 
Sun 7-8 pm. 
B-All other times. 
PER WK, 5 MIN: AA A B 
1 tL  ... 20 15 11 
8 ti 19 14 10 

ti  ... 18 13 9 
CONSECUTIVE WEEK DISCOUNT 

52 wk-10% 

KSET 
1947 

mcgavren-guild 
pgw radio, inc. 

Habla Español? 
You'd better if you want to reach 

the more than 1 million people who 

do in the El Paso/Juarez Interna-

tional City market area. 

How do you reach this vital market? 

Simple. Use the number one, two and 

three Spanish language stations: XEFV, 

XEWR and XEF. 

Together, these triple impact SBS sta-

. tions cover better than 60 percent of the 

total Spanish language audience on both 

sides of the Border in this growing region. 

Best of all, you can get all three with 

just one buy! Ask SBS. 

HERE'S HOW LATEST ANAM* SURVEY RATES 
SBS STATIONS 

Share of 
Weekly Audience Position 

XEFV 23.0% #1 
XEWR 20.6 #2 
XEF 16.5 #3 
*National Association of Mexican Advertisers. Figures 
shown are for Juarez only. Previous studies show 
consistently high correlation with El Paso's Spanish 
language audience. 

El Paso, Texas 79905 915/532-2525 

See our listings in the change bulletin August Radio center section - yellow pages. 

STATION'S PROGRAMMING DESCRIPTION 
KSET: Programmed for adults. 
No air personalities. MUSIC: general popular, ¡tond. 
ardo, film music, Broadway showtunes. Religious 
music 1 hour Sun. All music is instrumental orches-
tra. News and weather twice per hour. 3 direct 
reports from weather bureau. 9 sportscasta per day. 
2 stock market reports per day M-F. Bulletin board 
twice daily. 2 book reviews per day M-F. Never 
more than 5 min talk on any program. COMMER-
CIAL POLICY: 1 spot aired at a time, minimum 
15 minute product protection. Contact Representative 
for further details. Rec'd 1/27/69. 

I. PERSONNEL 
President-Fred Hervey. 
Vice-Pres. & (kW! Mgr.-Sain E. Pendleton. 
Chief Engineer-Herb N. Rand. 

2. REPRESENTATIVES 
MeGarren-Guild-POW Radio, Inc. 

3. FACILITIES 
250 w.; 1340 he. Non-directional. 
Operating schedule: 24 hours daily. MST. 
FM facilities: KPAK (FM) 

4. AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3E, 4s. 4d. 5, 6b. 7b, 8. 
Rate Protection: 10a, Ils. 12s. 13a. 14a. 15b, 15e. 
Basic Rates: 20a, 2013, 21a, 21b, 21c, Md, 22a. 22b, 

24a, 24b, 24e, 25a, 28b, 28e, 29a, 30, 33e. 
Contracts: 90a, 41, 42d, 44a, 46, 48, 49, 50, 51a, 

51b. 
Comb.: Cont. Discounts: 60e, 801, Ma, 62b. 
Cancellation: 706, 70d. 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with biliS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February I, 1966. 
Rates received January 4, 1966. 

Class AA-6:00-9:00 am and 4:00-7:0D Dm. 
Clan A-9:00 am-4:00 pm; all doy Sat. 
Class B-7:00 pm-6:00 am; all day Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: 1 min 30 see 10 see 
Filed position or less than 6 ti 12.00 9.60 6.00 
6 ti..     10.00 8.00 5.00 

.. ..........  9.00 7.20 4.50 

24 ti  7.00 5.60 3.50 
30 ti   5.20 3.25 

CLASS A 
1-5 ti 
6 ti.. 
12 ti_  7.50 
18 ti 7.00 
24 U_____ .... _ ..... _ ...... _..._ ...... 6.50 
30 ti  6.00 

CLASS B 
1-5 ti..... ...... _________.   8.00 
6 it  7.50 
12 tl.   7.00 
18 ti 6.50 
24 ti   6.00 
30 ti..   5.50 

  10.00 8.00 5.00 
8.00 6.40 4.00 

6.00 3.75 
5.60 3.50 
5.20 3.25 
4.80 3.00 

6.40 4.00 
6.00 3.75 
5.60 3.50 
5.2f 3.25 
4.00 3.00 
4.40 2.75 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(One-third in each lime class or on BTA basis) 

1 MINUTE 
PER WE: ea PER WE: ea 
20 ti  6.00 30 ti 5.00 

DISCOUNTS 
(Consecutive weeks only, decided at time of buy) 

26 wk 5% 52 wk   10% 
Spots may be combined for frequency discounts. 

10. SPECIAL FEATURES 
Network news every 1/2 hour; 5-minute newscasts 
and weather reports every 1/2 hour; 24 hours per day. 

5-MINUTE NEWSCASTS 
Class Class Clem. 

PER WE: AA A B 
I ti  15. 12. 9. 
5 U.__ ......... ..... _ ...... _ ...... _  14. 11. 8. 
10 tl  13. 10. 7. 

DISCOUNTS 
(Consecutive weeks only, derided at time of buy) 

13 wk  5% 52 wk.__ .... _ ..... 15% 
26 wk  10% 

  Advertisement  
KSET - Prestige Radio for El Paso, Texas House-

wife & Adult Male 20 yrs. to 60 yrs. Assoc. by owner-
ship with over 300 Food Stores. Chain of Restaurants 
and 60.000 cire. shoppers. Call McGavren-Guild-PGW 
for more information on KSET. 

KTSM 
1929 

AVERY-KNODEL, INC. 

e 
Subscriber to the NAB Radio Code 

Media Code 4 245 30756.00 
Tri-State Broadcasting Co., Inc.. 801 N. Oregon, El 

Paso, Tex, 79902. Phone 915-532-5421. T'i'ÎX 910-
964-1329. 
STATION'S PROGRAMMING DESCRIPTION 

KTS5f: Programmed for adults and young adults. 
5 air personalities emcee all music segments. NEWS: 
5 min network news on hour, 2-1/2 min weather on 
quarter hour, 5 min network commentary on halt 
hour, 3 min local news before hour. News: 25% 
local, regional, national and international from net-
work, AP, and 5 local newsmen. MUSIC: 70% cur-
rent hits from national and local charts. SPORTS: 
5% major league baseball, WAC conference football, 
southwest conference football, Memorial Day race, 
World Series, All Star game. TALK: M-F, 9:15-
11 am, 3 station personalities conversation and Inter-
view program. COMMERCIAL POLICY: 18 minutes 
per hour maximum. Contact Representative for fur-
ther details. Rec'd 9/18/67. 

(This listing continued en next page) 
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El Paso-K T S M-Continued 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Karl O. Wyler. Sr. 
Sales Manager-Irving Prell, 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

5. FACILITIES 
5.000 w. days, 500 w. nights; 1380 ke. 

Non-directional. 
Operating schedule: 5:30 am-midnight. MST. 

L. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 311. 3d. 4a, 4d, 5, Ob. 76, 8. 
Rate Protection: 10h, 11a, 12e, 13a, 14g, 15a. 
Basle Rates: 20b, 21b, 22a, 24a, 24b, 24c, 25a, 27, 

28a. 29a. 
Contracts: 40a, 41. 44a, 45, 48, 47a, 50. 
Comb.; Cont. Discounts: 606, 60d, 60e, 60f. 601, 61e. 

62d. 
Cancellation: 70a, 70e, 71e, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SADIE 

No. 11 Eft 8/1/69-Itee'd 8/6/69. 
AA-5:30 ans -7 pm. 
A-7 pm-midnight. 

7. PACKAGE PLANS 
AM/FM COMBINATION 

CLASS AA 
PER WK: (*) 10 ti 15 ti 20 ti 30 ti 50 ti 
1 min  6.00 5.50 5.25 5.00 4.75 4.25 
30 sec/less  4.80 4.40 4.20 4.00 3.80 3.40 

CLASS A 
1   3.00 2.75 2.65 2.50 2.40 2.15 
30 sec/less  2.40 2.20 2.10 2.00 1.90 L70 

(.) Fixed position or less than 5 ti. 
Monthly I'ackages 

1 min, 300 ti  1050 30 sec/less, 300 1.1.... 840 
AM ONLY 
CLASS AA 

PER WK: (*) 10 ti 15 ti 20 ti 30 ti 50 ti 
1 min.  4.20 3.85 3.70 3.50 3.35 3.00 
30 sec/less.... 3.35 3.10 2.95 2.80 2.70 2.40 

CLASS A 
1 min........... 2.10 1.95 1.85 1.75 1.70 1.50 
30 sec/less.... 1.70 1.55 1.50 1.40 1.35 1.20 

(.) Fixed position or less than 5 ti. 
Monthly Packages 

1 min, 300 ti  750 30 sec/less, 300 tL... 600 

10. SPECIAL FEATURES 
AM ONLY 

NEWS, WEATHER, SPORTS, COMMENTARY 
15 min 10 min 5 min 

Mon thru Sat 6-9 am  24.00 20.00 15.00 
Mon thru Sat 4-7 pm  18.00 16.00 11.00 
Mon thru Sat 9 am-4 Pm-  13.00 11.00 8.00 
Sun 7 am-7 pm  13.00 11.00 8.00 
Mon thru Sun 7 pm-midnight  9.00 8.00 5.50 

KTSM-FM 
1962 

F MO 

Media Code 4 245 3076 4.00 
Tri-State Broadcasting Co., Inc.. 801 N. Oregon Bt., 

El Paso, Tex. 79902. Phone 915-532-5421. 

STATION'S PROGRAMMING DESCRIPTION 
KTSM-FM: Programmed for adults and young adults. 
MUSIC: 99%. 17 hours of general popular music. 
Sim music, showtunes and standards. 8-9 pm, 7 
days a week, 1 hour of classics. NEWS 1%: three 
5 min newscast each day 7 am, noon. & 6 pm. 
COMMERCIAL POLICY: 8 one minute commercials 
per hour maximum. All announcements must be 1 
minute or less. There are just 8 commerdal break/ 
per hour regardless of length of commercial. Contact 
Representative for further details. Itec'd 9/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Karl Wyler. 
Sales Manager-Iry Prell. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
ERP 27.000 w.: 99.9 mc. Stereo. 
Operating schedule: 5:30 am-midnight Mon thru Sat; 
9:00 am-midnight Sun. MST. 
Antenna ht.: 1.910 ft. above ....... terrain. 

4. AGENCY COMMISSION 
15% on gross billing: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2b, 3a, 3d. 4a, 4d, 5, fib, 7b, 8, 
Rate Protection: 10a. lla. 12a. 13a, 14a, 15a. 
Basic Rates: 20b, 21b, 22a, 24a, 24b, 24e, 25a, 27, 

28a, 29a. 
Contracts: 40a, 41, 44a, 45. 46, 475, 50. 
Comb.; Cont. Discounts; 60b. 60d, 60e, 60f, 601, 61e. 

650. 
Cancellation: 70a. 70e, 71a, 720. 
Prod. Services: 80. 81, 82. 
TV facilities: KTSM-TV. 
Sold in combination with KTSM. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 11 Elf 8/1/69-Rec'd 8/6/60. 
AA-5:30 am-7 pm. 
A-7 pm-midnight. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: (") 10 ti 15 ti 20 ti 30 ti 50 ti 
1 min  4.20 3.85 3.70 3.50 3.35 3.00 
30 sec/less  3.35 3.10 2.95 2.80 2.70 2.40 

CLASS A 
I min.  2.10 1.95 1.85 1.75 1.70 1.50 
30 sec/less  1.70 1.55 1.50 1.40 1.15 1.20 

(*) Fixed position or less than 5 ti. 
Monthly Packages 

1 min, 300 ti  750 30 sec/less„ 300 tL  600 
10. SPECIAL FEATURES 

NEWS. COMMENTARY. MUSIC 
MON THRU SUN: 1 hr 1/2 hr 5 min 
6 am-7 pm  25 15 9 
7 post-midnight  15 10 6 

TIME SIGNAL PACKAGES 
PER MO: 
17 5-sec spots per day (510 per mo)  200 

XEF 
1934 

CIUDAD JUAREZ, MEX. 
(This is a paid listing.) 
Media Code 4 245 3080 6.00 
Spanish Broadcast System, 3319 Alameda Ave., El 

Paso, Tex. 79905. Phone 915-532-2525. 
I. PERSONNEL 
President-Jose Boone M. 
Sales Director-John S. Chavez. 

2. REPRESENTATIVES 
Spanish Broadcast System. 

3. FACILITIES 
5,000 w.: 1420 ke. Non-directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3, 4a, 4c, 7a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 21b, 22a, 22b, 23e, 24c, 25a. 

29b. 
Contracts: 40a. 41. 44a, 46, 47a, 50. 51a. 
Comb.: Cont. Discounts: 600, 60e, 60e, 601, 
Cancellation: 70a. 70c, 71a, 71b. 
Prod. Services: 80. 81, 82. 
Member: Spanish Broadcast System. 

TIME RATES 
No. 1 Eff 8/1/69-Rec'd 7/14/69, 

6. SPOT ANNOUNCEMENTS 
1 min. flat  9 

7. PACKAGE PLANS 
PER WK: 5 ti 10 tl 15 ti 20 ti 25 ti 30 ti 
1 min«  8.50 8.00 7.50 7.00 6.25 5.50 
30/20 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x  45.00 30.00 17.50 
(S) 

XEFV 
1932 

CIUDAD JUAREZ, MEX. 
(This Is a paid listing.) 
Media Code 4 245 3085 5.00 
Spanish Broadcast System, 3319 Alameda Ave., El 

Paso, Tex. 79905. Phone 915-532-2525. 
I. PERSONNEL 
President-Jose Boone M. 
Sales Director-John S. Chavez. 

2. REPRESENTATIVES 
Spanish Broadcast System. 

3. FACILITIES 
1,000 w.: 1000 kc. Non-directional. 
Operating schedule: 24 hours daily. 31ST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4a, 4e, 7e, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 210, 21b, 22a, 22b, 230, 24c, 25a, 

296. 
Contracts: 400, 41, 44a, 46, 470. 50, 51a, 
Comb.: Cont. Discounts: 60a, 60c, 60e, 601. 
Cancellation: 700. 70e. 71s, 13b. 
Prod. Services: 80. 81. 82. 
Member: Spanish Broadcast System. 

TIME RATES 
No. 1 Elf 0/1/69-Reed 7/14/69. 

6. SPOT ANNOUNCEMENTS 
1 min. flat  10 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 15 ti 20 ti 25 tl 30 ti 
1 min.  9.50 9.00 8.50 8.00 7.25 6.50 
30/20 sec: 75% of 1-min. 10 see: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x  55 40 25 
(S) 

XEJ 
1930 

CIUDAD JUAREZ, MEX. 

(This is a paid listing.) 
Media Code 4 245 3100 2.00 
Mrdean Broadcasting Co., Box 9555, El Paso, Tez. 

79985, 
Studio: Ciudad Juarez. Mexico. Phone Juarez 111. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Pedro Menem* Hoyos. 
Commercial Manager-Marla Dolores Heredia R. 

2. REPRESENTATIVES 
National Time Sales. 
West Coast-Harlan G. Oakes, Inc. 

3. FACILITIES 
10,000 w.; 970 Ice. 
Operating schedule: 6 am-midnight. MST. 

4. AGENCY COMMISSION 
15% to recognised agencies; 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Basic Rates: 23a. 
Comb.; Cont. Discounts: 60a. 
Entire schedule is broadcast in Spanish. 
Translation of commercials from English to Spanish Is 
free or charge. Contracts must be e0mtdetect within 
one year to earn net rates shown. 
Member: National Spanish Language Network. 

TIME RATES 
No. 6 EH 1/1/67-Rec'd 8/28/68. 

7. PACKAGE PLANS 
WKLY, EA: 5 ti 10 ti 15 ti 20 tl 25 ti 
1 min  9.00 8.00 7.50 7.00 6.00 
30 sec or less  7.00 6.00 5.00 4.50 4.00 

8, PROGRAM TIME RATES 
5 ntin 1/4 hr 1/2 hr 

1 x  20 30 50 
(El) 

XELO 
1936 

CIUDAD JUAREZ, MEX. 
(This Is a paid listing.) 
Media Code 4 245 3125 9.09 
Radiodifusora Continental, S 4!... c/o Broadcast 

Services, Inc.. Los Arcos Bldg.. 4141 Pinnacle St., 
El Paso, Tex, 79902. Phone 915-532-6978, 

STATION'S PROGRAMMING DESCRIPTION 
PELO: Programmed basically for Spanish spealdng 
Latin Americans. 
Spanish shows 5 am-7 pm. 4 soap oPera3 
Mobile unit broadcasts. NEWS: each hour on half 
hour. T11110, weather, temperature each hour ms hour. 
MUSIC: varied between Mariachl, rock and popular. 
Women's shows 8-8:30 am & 1-2 pm. Teenager show 
6-7 pm. SPORTS: remotes, talk shows. English lan-
guage programming 7 pm-1 am. Pop rock music obow 
9 pm-1 am. Contact Representative for further de-
tails. Rec'd 9/27/68. 

I. PERSONNEL 
General Manager-Jack B. McVeigh. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
nouthweet-Broadcast Serving, loe. 

3. FACILITIES 
150.000 w.; 800 ke. Non-directional. 
Operating schedule: 5-1 am. MST. 

4. AGENCY COMMISSION 
15% on net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulation, 
General: lb, 2b, 3e, 4a, 4e. Ca, 7a, 8. 
Rate Protection: 106, 11b, 12b, 13b, 14b, 15a. 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 24e, 

25a. 2913. 30. 
Contracts: 40a, 41, 44a. 46, 47a, 50, 511s. 
Comb.: Cont. Discounts: 605, 60e, 60e, 60h, 601, 
Cancellation: 70a. 70c, 71a, 73b. 
Prod. Services: 80, 81. 82. 
Member: The Amigo Spanish Group. 

TIME RATES 
ENGLISH-7 PM-1 AM 

No. 7 En' 9/I /67-Rec'd 2/26/68. 
6. SPOT ANNOUNCEMENTS 
1 min. flat.  25 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 15 ti 20 ti 25 ti 30 11 
1 min  117.50 220.00 307.50 380.00 437.50 480.00 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 1/2 hr 1/4 hr 5 min 
1 .. ... 120 72 44 

................ PM 
No. 8 Elf 9/1/67-Rec'd 11/17/67. 

G. SPOT ANNOUNCEMENTS 
1 min. flat  15 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 15 ti 20 ti 25 ti 30 tl 
1 min  71.25 135.00 191.25 240.00 281.25 315.00 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr I min 

1 x  . 60 40 25 
(S) 

XEWG 
1940 

CIUDAD JUAREZ, MEX. 
(This is a paid listing.) 
Media Code 4 245 3150 7.00 
Carretera Panamericana Km. 5. 
STATION'S PROGRAMMING DESCRIPTIOE 

XEWG: Programmed 100% in Spanish with heavy 
emphasis upon modern Latin music. Public service. 
weather and news capsules throughout day directed 
toward the Spanish speaking community. Air per-
sonnel handle all segments. COMMERCIALS trans-
lated free. Contact Representative for further de-
tails. Itec'd 7/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-E, Vega, 

2. REPRESENTATIVES 
BBC Sales, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
250 w.: 1240 kc. Non-directional. 
Operating schedule: 5:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL RATE POLICY 
Translation: copy to Spanish without charge. 
Entire schedule broadcast In Spanish. 
All rates guaranteed I year from date of contract, 
with or without interruption when covered by duly 
signed contract. 
Member: Latin Network. 

TIME RATES 
Ell' 7/1/66-Reed 6/24/66, 

6. SPOT ANNOUNCEMENTS 
PER WE: I ti 10 ti 20 01 30 ti 
I min__ 12.00 11.00 10.00 9.00 
80 sec  9.60 8.80 8.00 7.20 
10 sec  6.00 5.50 5.00 4.50 

XEWR 

39+ 
8.00 
6.40 
4.00 
(S) 

1958 
CIUDAD JUAREZ, MEX. 

(This Is a paid listing.) 
Media Code 4 245 3165 5.00 
Spanish Broadcast System, 3319 Alameda Ave., El 

Paso. Tex. 79905, Phone 915-532-2525. 
I. PERSONNEL 
President-Jose Boone M. 
Sales Director-John S. Chavez. 

2. REPRESENTATIVES 
Spanish Broadcast System. 

3, FACILITIES 
1.000 w.: 1110 kc. Non-directional. 
Operatine schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ceded reguittions 
General: lb, 2b, 3a, 4a, 4e, 7e, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 15b 
Basic Rates: 20b, 21a, 21b, 220. 22b, 23s, 24c 25e, 

29b. 
Contracts: 40a, 41. 440, 46, 47a, 50, 51a. 
Comb.: Cont. Discounts: 60a, 60e. 60e, 601. 
Cancellation: 700, 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Spanish Broadcast System. 

TIME RATES 
No. 1 Eff 8/1/69-Rec'd 7/14/69. 

6. SPOT ANNOUNCEMENTS 
1 min. flat  9.50 

7. PACKAGE PLANS 
PER WK: 511 10 ti 15 11 20 ti 25 ti 30 ti 
1 min  9.00 8.50 8.00 7.50 6.75 6.00 
30/20 sec: 75% of 1-min. 10 sec: 50% of 1-mln. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 x  50 35 20 
(S) 

TEXAS 

FALFURRIAS 
Brooks County-Map Location E-10 

See SltDS consumer market map and data at begin-
ning uf the State. 

KPSO 
1953 

Media Code 4 245 3175 4.00 
Regional Broadcasters, Inc., Box 309, Broadcast 

Center, Fannies, Tex. 78355. Phone 512-325-
2112. 
STATION'S PROGRAMMING DESCRIPTION 

KPSO: Programmed for young adults and adults. 
5 air personalities emcee entire operation. MUSIC 
80%: half albums, half singles, comprising 50% 
current selling popular, 25% standard, 25% modern 
country music during English language segments, 
plus 4 hours Spanish current selling popular music 
programming each afternoon. NEWS 15%: 5 min at 
:60 includes local, regional, national, and world 
news. 15 min news summaries at 7:45 am, noon, 
5 pm. News headlines and weather at :30. Talk 5%. 
COMMERCIAL POLICY: maximum of 18 minutes 
commercial time permitted within any hour. Remote 
broadcast facilities available. Rec'd 3/28/68. 

I. PERSONNEL 
President-Don Funkhouser. 
Gen'l & Sales Manager-Bill Brink. 

4. FACILITIES 
500 w. days: 1260 kg. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3d, 4a, 5. 
Rate Protection: 12a. 
Basic Rates: 21a, 23a, 24b, 28b, 28e, 29a, 33a. 
Contracts: 40a, 41. 
Cancellation: 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Elf 1/1/69-Ree'd 12/31/68. 

S. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

13 x  3.55 3.20 260 2.80 2.25 
26 x  3.50 3.00 312 x.   2.50 2.00 
52 x 3 35 2.80 6.4 x 2.10 1.70 
104 x  3.20 2.65 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 40 ti 
1 min_........... 3.00  2.75 2.50 
30 sec  2.40 2.20 2.00 
50% guaranteed in Drive Time, 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 104x 156x 260x 312e 

1/2 hr.. 27.00 25.65 24.10 22.95 21.60 20.25 18.90 17.50 
1/4 hr_ 16.20 15.30 14.40 13.50 12.60 11.70 10.90 9.90 

FARWELL 
Parmer County-Map Location A-3. 

See SRDS consumer market map and data at begin-
ning of the State. 

KZOL 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 245 3200 0.00 
The Best Broadcasting Co., Inc., Box 458. 205 9th 

St., Farwell, Tex, 79325. Phone 8013-481-3318. 
STATION'S PROGRAMMING DESCRIPTION 

KZOL: Programmed for general interest. 
FARM; early morning and noon hour, farm inter-
views, reports. daily programs by county agent, re-
ports by various agricultural offices, daily market 
reports. ENTERTAINMENT: air personalities, tele-
phone reports, remotes, audience participation shows. 
MUSIC: modern country and western, M-Sat. Reli-
gions all day SUN. NEWS: 3 min on hour and half 
hour, national and international, 5 min morning, 
noon, afternoon, state news. 15 min morning, noon, 
afternoon, local and regional. Weather news: 2 min 
at :15 & :45. Rec'd 9/27/67. 

I. PERSONNEL 
Gen'l Mgr., Seey, Treas.-Gil W. Patschke. 

3. FACILITIES 
250 w.: 1570 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only; payable 10th following billing -en 
first. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4b, 4d, 5, ths, 7b. 
Rate Protection: 10a, lia, 12h, 131L 14a, 15a, 

15b, 16. 
Basic Rates: 20b, 21a, 21d, 22b, 23a, 24a, 24b, 24c. 

25a, 26. 27. 28b, 28c, 29a, 30. 33d. 
Contracts: 400, 44b. 47a, 50, 51b. 
Comb.: Cont. Discounts: 60e, 60f. 601, 61a. 
Cancellation: 70a, 70c, 71a, 72, 73b. 
Prod, Services: 80, 81. 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Elf Rec'd 5/22/67. 

7. PACKAGE PLANS 
-I min-- -30 see-
50 ti 25 ti 15 ti 50 ti 25 ti 15 ti 

1 wk..  1.85 2.15 2.60 1.50 1.75 2.10 
150 ti 100 ti 60 ti 150 ti 100 ti 60 ti 

1 mo  1.55 1.85 2.15 1.25 1.50 1.75 

FLOYDADA 
Floyd County-Map Location B-3 

See SRDS ronsumer market map and data at begin-
ning of the State. 

KFLD 
1951 

Subseriber to the NAB Radio Code 
Media Code 4 245 3225 7.00 
West Texas Broadcasters, Inc.. Box 490, Ploydada„ 

Tex, 79235. Phone 806-983-2841. 
Studio: Box 5756, 322 N. University, 
STATION'S PROGRAMMING DESCRIPTION 

KFLD: Bi-lingual programming, English slgrt-on-2 
Ism. Spanish 2 pm-sign-oft 
English: adult agricultural interest. Muni"' and 
western music. AIR PERSONALITIES all periods. 

(This listing continued on next page) 
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TEXAS 
Floydada-K F L D-Continued 
Two 15 min news, 7:45 am & 11:45 am. 5 min news 
hourly, weather at :15, headlines and weather on 
half hour. Women's program 9 am M-F. Live and 
tape local sports and school interest programs. Sun 
morning religious interest. Spanish: 1 pm-sign-off 
ethnic music, air personality with occasional talk. 
NEWS: hourly. Weather, sports, school news hourly. 
Drama 4:15-4:30 pm M-F. Separate English and 
Spanish staff. Written commercials translated free. 
Contact Representative for further details. Reed 
3/28/69. 

I. PERSONNEL 
President-B. A. Robertson. 
General Manager-Betty Holmes. 

2. REPRESENTATIVES 
National Time Sales. 
Southern-Mario Messina Company. 

3. FACILITIES 
250 w. days; 900 ke. Non-threctional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount; due by 10th. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. Sb, 3d. 4b, 4d, 5. 6e. 7e. 
Rate Protection: 10g. 11g, 12g, 132. 14g. 
Basic Rates: 20e, 21b. 21e, 22e, 22b, 2314 20e. 
Contracts: 40a, 41, 42a. 44a, 45, 46, 47a, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 601. 
Cancellation: 7es. 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS Radio Network. 
Member: National Spanish Language Network, Na-
tional Agitadlo Groups. Inc. 

TIME RATES 
No. 6 Et' 11/1/68-Ree'd 11/6/68. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

(within 1/2 hour perlada) 
IX 262 52x 104e 150e 2602 3122 624x 

1 min 3.40 3.25 3.10 2.90 2.70 2.50 2.30 2.10 
30/20_ 2.70 2.60 2.50 2.30 2.15 2.00 1.85 1.70 
10 see 2.20 2.10 2.00 1.90 1.75 1.65 1.55 1.35 
Spots in Spanish programming, 1-min or less.... 3.00 

7. PACKAGE PLANS 
WEEKLY PACKAGE 

ROS: 10 ti 20 tl 90 tl 40 tl 
1 min.  2.90 2.70 2.50 2.30 
30/20 sec  2.30 2.15 2.00 1.85 
10 sec  1.90 1.75 1.65 1.55 
All spots combinable for frequency discount. 

8. PROGRAM TIME RATES• 
lx 26e 52e 104e 156e 260e 312e 

1 hr  40.00 38.00 36.00 34.00 32.00 30.00 28.00 
1/2 hr  26.00 25.00 24.00 23.00 21.00 20.00 18.50 
1/4 hr  17.00 16.50 16.00 15.00 14.00 13.00 12.00 
5 min  12.00 11.50 11.00 10.00 9.50 9.00 8.00 

FORT STOCKTON 
Pecos County-Map Location A-0 

See SRDS consumer market map and data at begin-
ning of the State. 

KFST 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 245 5250 5.00 
KFST, Inc Box 1327, Marathon Rd., Ft. Stockton. 

Tex. 79735. Phone 915-336-2228. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Jim Hawkins. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 
Southwest-Riley Representatives, 
National Time Sales. (Spanish) 

8. FACILITIES 
250 w. days: 860 be. Non-directional. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3s, 4a, 5, 6e. 7a. 8. 
Rate Protection: 10a, 11a, 12e. 
Basic Rates: 2016 2216 23a, 24a, 25a, 28, 28a, 29a. 
Contracta: 40a, 45, 46. 
Comb.: Cont. Discounts: 60k, 62b, 62e. 
Cancellation: 73a. 
Affiliated with Keystone Network. 
Member: Texas State Network, Southeastern Key. 
Market Network. 

TIME RATES 
Elf 2/1/67-Rec'd 2/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 52e 104e 260x 912x 500x 

1 min  3.75 3.50 3.00 2.75 2.50 2.00 
30 see  3.00 2.80 2.40 2.20 2.00 1.60 

7. PACKAGE PLANS 
(1/2 guaranteed Drive Time) 

PER WK: 10 ti 20 ti 30 II 40t1 
1 min .. 3.00 2.75 2.50 2.25 
30 sec  2.40 2.20 2.00 1.80 

FORT WORTH (6 AM; 5 FM) 
(Also see Dallas) 
Tarrant County-Slap Location E-4 

See BROS consumer market map and data at begin-
ning of the State. 

NOTE 
Frequensies 570 and 820 are shared and inter ..... ed 
by stations WRAP and WFAA. These stations are 
..... nted alphabetically by sail letter under teeth 
FORT WORTH and DALLAS City Median. Cheek 
"Operating Schedules" in the listings fer maple% 
details. 

KBUY 
1948 

RIAIB 

Media Code 4 245 9275 2.00 
A John Walton Station, Box 2049, Seminary South. 

Ft. Worth. Tex. 76115. Phone 817-926-46M 
I. PERSONNEL 
Owner-John B. Walton, Jr. 

General Manager-Roy L. Lemons. 
Program Director-Gene Kelly. 

2. REPRESENTATIVES 
McGavren-Gulld-PGW Radio, Inc. 

3. FACILITIES 
50,000 w. days, 1.000 w. nights; 1540 ke. 

Directional-separate pattern day and night. 
Operating schedule: 24 hours daily. CST. 
Partial simulcast operation. Simulcast midnight-5 
am. For non-simuleast facilities see KBUY-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3e. 4a, 5, 6b, 7b, 8. 
Rate Protection: le, 1lb. 
Basic Rates: 20b, 25a. 
Contracts: 40e. 
Contracts must he completed within 12 mosiths. 
Member: Texas State Network. 
Sold in combination with KBOX, Dallas. See that 
listing for rates. 

TIME RATES 
1/1/69-Rec'd 1/7/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 ti 6 tl 12 ti 18 ti 24 tl 

AA   29 27 26 25 24 
A   26 24 23 22 21 
  15 14 13 12 11 

30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
DISCOUNTS 

26 wk-5% 52 wk-10% 
8. PROGRAM TIME RATES 

1 lar 1/2 hr 1/4 hr 5 min 
1 ti   150.00 so.oe 60.00 30.0. 
13 ti....__ ....... _ .... _ ....... 143.00 85.00 57.00 28.00 
26 ti    135.00 81.00 54.00 27.00 
52 ti  - 127.00 76.00 51.00 25.00 
104 Li .......... ...... 112.00 67.00 45.00 22.00 
312 ti  105.00 63.00 42.00 20.00 

K B U Y-FM 
1964 

Media Code 4 245 3276 0.00 
A John Walton Station. Box 2049, Seminary South, 

Ft. Worth, Tex. 76115. Phone 817-926-4606. Dallas 
-Phone 214-264-1351. 

I. PERSONNEL 
President-John B. Walton Jr. 
General Manager-Roy L. Lemons. 
Program Director-Marcos Rodriguez Sanchez. 

3. FACILITIES 
ERE. 100.000 w.• 93.9 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 434 fL above average terrain. 
Partial simulcast operation. Operated separately 5 
am-midnight. Far simulcast faellitles see KBUY. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, Si. 31), 419. 5, 613. 7e. 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 20b, 24e. 
Contracts: 40e. 
Member: National Spanish Language Network. 

TIME RATES 
Ralea effective   

Rates received November 12. 1065. 
6. SPOT ANNOUNCEMENTS 
PER WK: 1 min 30 see 10 see 
1 ti  1.00 9.60 8.00 

8.00 5.00 
10 ti  8.00 8.40 4.00 
20 ti  6.00 4.80 3.00 
30 ti   5.00 4.00 2.50 
40 ti 4.00 3.20 2.05 

KCWM (FM) 
1962 

Stereo 
Country Music 

CEICI 
Media Code 4 245 9288 5.00 
KXOL, Inc., Box 2287, 1705 W. 7th St., Fort Worth, 

Tex. 76102. Phone 817-335-9511. 
I. PERSONNEL 
President-Wendell Mayes. 
Vice-President-T. D. "Dick" Osburn. 
Manager-Rusty Reynolds. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
EltP 20,000 w.; 99.5 me. Stereo. 
Operating schedule: 6 ara-midnighL CST. 
Antenna ht.: 274 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See 'tided regulations 
See ICXOL listing for coded regulations. 
AM facilities: KXOL. 

TIME RATES 
Eff 8/1/68-Rec'd 8/1/88. 

7. PACKAGE PLANS 
PER WK: 1 tl 12 ti 24 ti 
1 min  . 6 5 4 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk-4% 52 wk-8% 

KFJZ 
1922 

BLAIR e RADIO 
Independent 
• 

Subscriber to the NAB Radio Code 
Media Code 4 245 3300 8.00 
Texas State Network. Inc.. Box 1317. 4801 W. 

Freeway, Fort Worth. Tex. 76101. Phone 817-737-
6631. TWX 817-891-8291. 

I. PERSONNEL 
Pres. & tien'l Mgr.-Stan Wilson. 
Vice Pres. & Gen'l Sales Mgr.-Ray Menefee. 
Program Director-Geo. Erwin. 

2. REPRESENTATIVES 
Blair Radio. 
McLendon Sta Sales Office: See Rep & 5/0 pages. 

3. FACILITIES 
5,000 w.; 1270 be. 

Directional-Same pattern all hours. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 205, 22a, 22b, 23a, 24b, 25a, 28, 28a, 

29a. 
Contracts: 40e. 42a, 45. 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 61b, 61e. 
Cancellation: 70e, 71a, 73a. 
Militated with Blair Represented Network. 
Sold in combination with KLIF Dallas. See that 
listing for rates and details. 

TIME RATES 
Et' 7/1/68-Ree'd 6/5/68. 

7. PACKAGE PLANS 
A-Mon thru Fri 6-10 am & 3-7 pm. 
B-Mon thru Fri 10 am-3 pm; Sat 6 am-7 pm; Sun 
noon-7 pm. 
C-Dally 7 pm-midnight; Sun 6 am-noon. 

CLASS A 
PER WK: 1 min Sta brk ID's 
Specified pos. (6-10 am only)  40.00 32.00 24.00 
Less than 6 ti  30.00 24.00 18.00 
6 ti  28.00 22.50 17.00 
12 ti    27.00 21.75 16.25 
18 ti  26.00 21.00 15.25 
24 tL..__ ......  - 25.00 20.00 15.00 

CLASS B 
Less than 8 IL  27.00 
6 ti  25.00 
12 t1  24.00 
18 IL    23.00 

30 IL  21.00 
36 ti_  20.00 

CLASS C 
Less than 6 ti  16.00 
6 ti ............. .............. _ ... 14.00 
12 IL._ ..... 
18 tL  12.00 
24 ti.  11.00 
30 ti.  10.00 
36 ti.  0.00 
Minutes, station breaks and ID's may 
for maximum frequency. 

DISCOUNTS 
52 wk-8% 

21.75 16.25 
20.00 15.00 
19.25 14.50 
18.50 14.00 
17.75 13.25 
17.00 12.75 
16.00 12.00 

13.00 9.75 
11.25 8.50 
10.50 8.00 
9.75 7.25 
9.00 6.75 
8.00 6.00 
7.25 5.50 

be combined 

K F J Z-FM 
NOTE: The call letters of this station 
changed to: 

KWX I (FM) 

KFWT (FM) 
1947 

Media Cede 4 245 3325 5.00 
Trinity Broadcasting Co., Inc., Box 852, Fort Worth. 

Tex. 76101, Phone 817-534-4801. 
I. PERSONNEL 
Presidert-W. C. Windsor, Jr. 
Program Director-Mickey Murphy, 
General Manager-R. E. Weatherford. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
ERP 100,000 w. (hertz). 97,000 w. (vert); 102.1 me. 
Operating schedule: 24 hrs. daily. CST. 
Antenna ht.: 1,000 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4b, 4d, 5, 61), 8. 
Basle itates: 20b, 22a. 
Contracts: 46. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 73a. 
Prod, Services: 81, 92. 

TIME RATES 
Et' Rec'd 4/4/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52x 104x 158x 3120 

1 min. ..... 20 18 16 14 12 10 
30 sec  17 15 13 11 9 8 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 tl 
1 min.........._ 14 12 10 

have been 

KJIM 
1946 

SA11 

Media Cede 4 245 3350 3.00 
KJIM Broadcasting Co., Box 7321, 2214 E. 4th St., 

Fort Worth, Tex. 76111. Phone 817-336-7175. 
STATION'S PROGRAMMING DESCRIPTION 

KJIM: Programmed for housewives and commuters, 
featuring middle-of-the-road music. 5 min news on 
hour, headlines on half hour. Stock market reports 
at 11:30 am & 3:30 pm. Subscribes to UPI wire and 
audio services. Contact Representative for further 
details. Rec'd 8/3/67. 

I. PERSONNEL 
General Manager-George Faulder. 
Assistant General Manager-Cloaca Nettles. 
Operations Manager-Dick Fain. 

2. REPRESENTATIVES 
Jack Masts & Co., Inc. 
Southwest-Riley Representatives. 

3. FACILITIES 
250 w. days; 870 kg. Non-direettonal. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General la, 2a, 2b, 3e. 41, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 131), 14b, 16. 

Basic Rates: 20b, 21e, 21h. 22e. 22b, 23e, 24e, 24e, 
28e, 31, 33a. 

Contracts: 40a, 41, 45, 46, 50. 
Comb.: Cont. Discounts: 60b, 60f, 62b. 
Cancellation: 70a, 70e, 72. 
Prod. Services: 80, 82. 

TIME RATES 
Eft 2/1/69-Rec'd 1/2/69. 

AA-Mon thru Sat 6-10 am; Mon thru Fri 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, 1 MIN: h ti 601 II ti 21 tl 
AA 16 14 13 12 
A 13 11 10 9 

20/30 sec: 85% of 1-min. 10 see: 50% of 1-min. 

10. SPECIAL FEATURES 
5-minute Newscasts-1-1/2 x 1-min rate. 

KNOK 
1946 

Independent Negro 

Media Code 4 245 3375 0.00 
KNOK Broadcasting Co., Inc., Bee 7116. 3601 Kimho 

Rd., Fort•Worth, Tex. 76111. Phone 817-831-1278. 
Dallas office: Box 432, 1914 Forest Ave., Dallas, 

Tex, 75202. Phone 214-421-4144. 

STATION'S PROGRAMMING DESCRIPTION 

KNOK: Programmed for Negro listener. 
MUSIC: rhythm and blues, jazz and gospel. AIR 
PERSONALITIES handle all segments and taped 
commercials by them are interchangeable. NEWS: 
5 min at :55, community oriented. Broadcast legiti-
mate public service requests, participate in fund 
drives for various community activities. Sports pro-
gramming features sports director. Contact Repre-
sentative for further details. Reed 8/29/67. 

I. PERSONNEL 
Pres. Oc Gent Mgr.-Stuart I. Hepburn. 
Sales Manager-Dean McClain. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1.000 w. days; 970 be. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KNOK-FM. 

4. AGENCY COMMISSiON 
15% to recognized agendas: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3e, 4e, 5, 6e, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e. 
Basic Rates: 20e. 21b, 21d, 22a, 22b. 23e. 24e, 26. 

28e. 290. 
Contracts: 40a. 41. 45, 46, 47a, 53e. 
Comb.: Cont. Discounts: 60b, 601, 62d. 
Cancellation: 700. 70e, 71b, 72. 73a, 
Prod. Services: 81, 82. 
All announcements rotated in program sequence desired. 
National, regional and local rates same for product 
advertising only. 

TIME RATES 

Eff 1/1/69-Ree'd 12/50/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 22.00 156 x. - 20.00 
26 x 21.50 260 2_ 19.50 
52 x  21.00 312 x______---- 19.00 
104 2... 20.50 
30 sec: -er Jr )7 min. 

7. PACKAGE PLANS 
1 MINUTE-ROS 

PER WK, EA: 
48 ti  14.50 24 ti  16.50 
42 ti  15.00 18 17.00 
36 ti  15.50 12 tL 17.50 
30 ti  16.00 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  100 70 45 35 28 
All programs 5 min. or more subject to talent fee. 

(CR) 

KNOK-FM 
1945 

Media Code 4 245 9376 8.00 

KNOK Broadcasting Co., Inc., Bog 7110, 1601 
Kimbo Rd., Fort Worth, Tex. 76111, Phone 817-
831-1278. 

Dallas Office: Box 432, 1914 Forest Ave., Dallas, 
Tex. 75215. Phone 214-421-4144, 

STATION'S PROGRAMMING DESCRIPTION 
KNOK-FM: See KNOK listing for programming 
description. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Stuart J. Hepburn. 
Sales Manager-Dean McClain. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

3, FACILITIES ERP 37.700 w.: 107.5 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 268 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-6 am. For simulcast facilities see KNOK. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See KNOK listing for coded regulations. 

TIME RATES 

Rates are Identical to KNOK. See that listing. 
(Fort Worth continued on next page) 
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Fort Worth-Continued 

KRLD K R L D-FM 
1926 1944 

CITY OF MIME 
DALLAS 

CBS Radio Network 

dage Representatives, Inc. 

e 
Subseriber te the NAB Radio Code 

(This is a paid duplicate of the listing appearing 
under Dallas. Texas.) 
Media Code 4 245 2375 1.00 
The Dallas Times Herald. 400 N. Griffin St., Dallas, 

Tex. 75202. Phone 214-742-5711. TWX 214-899-
8072. 

I. PERSONNEL 
Preeldent-Clyde W. Itembert. 
Mee-Pres.. Gen'l Mgr. & Sale. Mgr.-W. A. Roberta. 
Ase'l to Mgr. Prod.. Prog.-Dan McGraw. 

2. REPRESENTATIVES 
H-R Representatives, Inc. 

S. FACILITIES 
50,000 w.; 1080 kg. Directional-night only. 
Operating 'epaulet: 21 hours daily. CST. 
Simultmet 11:30 pm-noon. FM stereo noon-I(:30 pm. 
I'M FACILITIES ERP 100.000 w.: 92.5 me. 
Antenna ht.: 1.885 ft. above aaaaaaa terrain. 

4. AGENCY COMMISSION 
15/0. Bills payable 10th of following month. 

5. GENERAL ADVERTISING See toded reputations 
General: la, la. 3a, 3b, 4a, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10b, 1lb. 121). 13b, 14b. 
Basic Rates: 22a. 22b, 23a, 24b, 25a. 26, 28a. 29a. 
Contracts: 40a. 42a, 45, 46. 47a, 48. 
Comb.; ConL Discounts: 60b, 60k, 61e. 62b. 
Cancellation: 70s. 70e, 71a, 734. 
Affiliated with CBS. 

TIME RATES 
Rev 8/1/69-ftee'd 7/18/69. 

AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm. 
B-Mon thru Fri 7 pm-6 am; Sat 10 am-Mon 6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER YR: lx 26x 52x 104x I56x 312x 
1 min.  85 81 77 70 67 64 60 
20/30 see  66 63 61 58 55 53 50 
10/less   44 42 41 39 38 36 31 

CLASS AA 
1 min  70 67 -64 61 58 55 52 
20/30 see  60 58 55 53 50 48 45 
10/less   40 39 37 36 34 33 31 

CLASS A 
1 min  55 53 51 49 47 45 43 
20/30 see_  45 44 42 41 39 38 36 
10/less   28 27 26 25 24 23 22 

CLASS It 
1 min_____ 40 39 38 36 34 32 29 
20/30 ser  29 28 26 25 24 23 22 
10/less 24 23 22 21 20 19 18 

7. PACKAGE PLANS 
ROTATING PLAN PACKAGES 

mln 20/30 CI 1 mln 20/30 (*) 
PER WK: AAA AA 
30 ti. 5. 44 33 45 36 27 
18 ti. 60 48 36 50 40 30 
12 ti................_ 65 52 39 55 44 33 
6 U. 80 64 48 65 52 39 

-A- -B-
50 ti.................. ....35 28 21 25 20 15 
18 U.._  40 32 24 30 24 18 
12 ti.  45 36 27 35 28 21 
6 U. 50 40 30 40 32 24 

(') 10 see or less. 
TOTAL AUDIENCE PLAN 

PLANS: I II 111 IV 
5:30-10 am ._____ ..... _ ...... ___  5 4 3 2 
10 am-3 pm 10 8 6 4 
3-7 pm  5 4 3 
7 pm-mid and/or wknds  10 8 6 4 
Total J' . ots   30 24 18 12 
PER . Ea 
Plan 1-30 ti 33.00 
Plan 11-24 ti  35.50 
Phui III-18 ti . 37.00 
Plan IV-12 U.. - . 39.50 

ANNUAL RATES 
(1.000 spots used in 1 yr or less) 

FIXED POS: AAA AA A 8 
1 min  , . 50 45 35 20 
20 sec .. 40 36 28 16 
10 sec/less 30 27 21 12 
90 day rate protection on package spot rates. 

8. PROGRAM TIME RATES 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 3-7 me. 
A--Mon thru Fri 10 am-3 pm & 7-10:30 Pm; 
10 am-10:30 pm: Sun 6 am-10:30 pm. 
B-Daily 10:30 pm-6 am. 

CLASS AAA 
Ix 26x 52x 104X 156X 260X 

1 hr  400 380 sso 340 323 300 
1/2 hr.__ 240 228 217 205 193 180 
1/4 hr  160 152 144 136 129 120 
5 min_ ..... _ 120 114 108 102 96 90 

CLASS AA 
1 hr  363 345 327 300 294 273 
1/2 hr...   218 208 197 186 175 164 
1/4 hr  145 139 131 124 117 109 
5 min-- _ 109 103 98 92 87 81 

CLASS A 
1 hr...   273 259 245 231 218 205 
1/2 hr  164 155 147 139 131 122 
1/4 hr.__ 109 103 98 92 87 81 
5 min..._._ 83 78 74 69 66 62 

CLASS B 
1 hr  133 128 120 113 107 100 
1/2 hr...,  80 76 73 68 64 61 
1/4 hr  53 51 48 46 44 40 
5 min_  43 41 40 39 37 36 

94 
56 
37 
35 

(D) 

Sat 

3122 
281 
168 
112 
85 

254 
153 
102 
76 

K W X I (FM) 
(formerly KFJZ.FM) 

1959 

e 
Subeeriber te The NAB Sadie Celle 

Media Code 4 245 3388 7.00 
Tarrant Broadcasting Co., Inc., 4501 W. Trimmer, 

Fort Worth, Tex. 76101. Phone 817-737-6631. TWX 
817-891-8291. 
STATION'S PROGRAMMING DESCRIPTION 

KWXI (FM): Programs current middle-of-the-road 
music 24 hours a day. Network news at :55, weather, 
professional football and personalities. Contact Rep-
resentative for further details. Rec'd 4/21/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Stan Wilton. 
Sales Manager-Ray Menefee, 

2. REPRESENTATIVES 
Blair Radio. 

5. FACILITIES 
ERP 100,000 w. (horiz.), 34,000 w. (vert.); 97.1 me. 
Operating ichedule: 24 hours daily. CST. 
Antenna ht.: 723 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent; due when rendered. 

5. GENERAL ADVERTISING See sided regulations 
General: la. 2a, 3a, 31). 3d. 41, 4d, 5, 8b, 7b, S. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15a. 16. 
Baste Rateo: 20b, 21a, 21b, 21c. 21d, 22a, 22b, 23a, 

24a, 24b, 24e. 281). 28e, 29a, 33a, 
Contracts: 40a, 41. 42a, 42e. 43, 64a, 44b, 45, 46, 

47a, 48, 49, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 60h. 601, 61b. 
Cancellation: 70e, 72, 734. 
Prod. Services: 80. 82. 
Member: Texas State Network. 

TIME RATES 
Eli 8/1/60-Reed 8/15/60. 

6. SPOT ANNOUNCEMENTS 
Ix 

1 min.  6.00 
30 sec   4.00 

7. PACKAGE PLANS 
SPOT SATURATION PLANS-ROS 

PER WE: 28 ti 35 ti 42 ti 
PER DAY: 4 ti 5 ti 6 ti 
Ea   4.00 3.75 3.50 

5. PROGRAM TIME RATES 
I NR: Open 26x 52e 
6-10 am daily (incl. 5 min news) .... 40 35 30 

KXOL 
1946 

52x 
5.50 
3.75 

104x 260+ 
5.00 4.50 
3.50 3.25 

The Eastman Station 
RAB 

A Weudeil Mayes Station 

Media Code 4 245 3425 3.00 

EXOL. Inc., Box 2287, 1705 W. Seventh St., Fort 
Worth. Tex. 76101. Phone 817.335-9511. 

STATION'S PROGRAMMING DESCRIPTION 
liXOL: Programmed for target audiences with per-
sonalities. 
6-9 am, 2 man entertainment show, comedy, light 
treatment of topical issues, interviews, adult accepted 
current hits, targeted to general audience. Emphasis 
on local news all day, 6 man news staff, 9 mobile 
units. 9 am-4 pm, adult accepted current hits, tar-
geted to housewives. 4 pm-1231, current hits, tar-
geted to teens and young adults. Contact Representa-
tive for further details. Ree'd 7/3/69, 

I. PERSONNEL 
President-Wendell Mayes. 
Vice-Proa. & Gen'l Mgr.-J. D. "Dick" Osburn. 
Sales Manager-Cal Druxman. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

S. FACILITIES 
5,000 w. days, 1.000 w. nights; 1360 kc. 
Directional-night only. 

Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time; 5% talent, ene.. transcribing. 

5. GENERAL ADVERTISING See eoded regulations 
General: la. 2a, 3d, 4a, 4d, 5, 13a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 20a, 21b. 23a. 28a, 33d. 
Contracts: 40a, 41, 42a, 44b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60e, 61b. 
Cancellation: 70a, 70e, 71a, 73b. 
Affiliated with The Eastman Network. 
All spots and 5-minute newscast may be combined to 
determine number of units per week on spots only, so 
long as BTA spots of the same length are properly 
distributed by time classification. Each spot and 5-
minute newscast count as 1 unit. 
FM facilities: KCWM (FM). 

TIME RATES 
No. 14 Eft 6/1/67-Rec'd 5/3/67. 

Rev. 11/4/68-Reed 1/27/69. 
I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 5-6 am & 10 am-3 pm. 
III-Mon thru Sat 7-10 pm; Bun 6 am-10 pm. 
IV-After 10 pm 
V-BTA: no guaranteed times; no cash rebate. 

7. PACKAGE PLANS 
CLASS I 

PER WK, EA: I 11 
1 mln--------..-._ 23.00 

191 30/20 sec. 18.40 
114 10 sec..   11.50 
77 CLASS II 
57 1 min 21.00 

30/20 sec. ...... -._______ 16.80 
10 sec.    10.50 

CLASS III 

30/20 sec.....   12.80 

12 ti 18 ti 24 ti 
22.00 21.00 20.00 
17.60 16.80 16.00 
11.00 10.50 10.00 

20.00 18.00 16.00 
16.00 14.40 12.80 
10.00 9.00 8.00 

15.00 13.00 11.00 
12.00 10.40 8.80 
7.50 6.50 5.50 

CLASS IV 
PER WK, EA: I ti 12 ti 18 ti 24 ti 

9.00 8.00 7.00 6.00 
31 m0/2i0n-s-ec-.- -  7.20 6.40 5.60 4.80 
10 . 4.50 4.00 3.50 3.00 

1 min-30/20 sec.   19.00 18.00 17.00 15.00 
15.20 14.40 13.60 12.00 

1 9.50 9.00 8.50 7.50 
206 w se wk-4% CONSECUTIVE WEE5K.S2 .Dk-IS8C%0UNTS 

Minimum wkly ached of 6 1-min spots 6 am-12 mid 
Mon-Sun necessary to maintain consec wk advertising. 

II. PROGRAM TIME RATES 
5 min: 1-1/2x 1-min. 

WRAP 
1522 

RAB 

Subeeriber le the NAB Radio Cede 
Media Cede 4 245 3450 1.00 
Fort Worth Star-Telegram. Box 1780, 3900 Barnett 

St.. Fort Worth, Tex. 76101. Phone 817-533-1931. 
TWX 1-910-893-5069. 

I. PERSONNEL 
Operations Manager/Radio-Hal Chesnut. 
Sales Manager-Guy Woodward, Jr. 
Program Manager-Don Harris. 

2. REPRESFI1TATIVES 
Henry I. Christal Co., Inc. 

S. FACILITIES 
820-WRAP. 50,000 w.; 820 ke. Non-directional. 
570-WRAP. 5.000 w.; 570 ke. Directional. 
Operating schedule: 24 hours daily. CST. 

820-WBAP 570•WBAP 
Midnight-7:30 am. 7:30 am-12:30 pm. 
12:30-5:00 pm. 5:00 pm-midnight. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See eoded mutations 
General: la, la. 2b, 3a, 3b, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 111/, 14b. 
Basle Rates: 20b, 21a. 23a, 24b, 25a, 28a, 291, 33a. 
Contracts: 40a, 41, 44b, 45, 46. 47a, 50. 
Comb.: Cont. Discounts: 60a. 60e, 601, 61a. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 
Affiliated with NBC. 
Affiliated with American Entertainment Network. 
SPECIAL NOTICE: WRAP operates as one full time 
station dividing a 24 hour daily schedule between 
two frequencies as shown above In accordance with 
rates as shown below. 

TIME RATES 
No. 13-A Et! 3/3/69-Ree'd 

AAA-Mon thru Fri 6:30-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 5-6 am, 10 am-3 
Sat & Sun 5 am-10 pm. 
11-Dally 10 pin-5 am. 
F-Farm Programs Mon thru Sat 
thru Fri 12:30-1 DED. 

6. SPOT ANNOUNCEMENTS 
AM ONLY 
CLASS AAA. 
1 MINUTE 

PER WE: 1 11 6 ti 
1 z  28 26 
52 x  27 25 
156 x.. 26 24 
3 11 + _ 24 22 

-3-0./20 SECONDS 

52 x   21 19 

312+ 19 17 
10 SECONDS 

IX 
1 ti  17 
20+ 14 

CLASS AA 
1 MINUTE 

PER WK: 1 ti 6 ti 
1 x....._.....................__ 24 22 
52 x 23 21 
156 x   22 20 
312+   20 18 

30/20 SECONDS 
1 x . 20 18 
52 x   19 17 
156 x. - 18 16 
312+ -   17 15 

10 SECONDS 
IX 

1 U.. 15 
20+ 12 

CLASS A: 
1 MINUTE 

PER WK: 1 t1 6 ti 
1 z.. _ 19 18 
52 x.   18 17 
156 x„.........-......---____ 17 16 
112+   5 14 

- 30/20 SECONDS 
 _ 16 15 

52 x 15 14 

312+   13 12 
10 SECONDS 

Ix 522 156x 312+ 
111  12 11 10 9 
20+•  10 9 8 7 

CLASS B 
1 MINUTE 

1 ti._   14 12 11 10 
10 2 8 

12+   10 8 7 6 
30/20 SECONDS 

1 ti   12 10 9 8 
10 8 7 6 

12+   9 7 6 5 
10 SECONDS 

1 U.   9 8 2 6 
20+1 6 5 4 

CLASS F 
1 MINUTE 

PER WE: Ix 52x 15EX 260+ 
1 tl  30 28 27 25 
6 ti 27 25 26 22 
1 2 + .... .24 23 22 20 
10-second spots may combine.._ .......... with themselves for 
frequency and weekly discounts. 

2/20/69. 

DM & 7-10 pm; 

6-6:30 am; Mon 

12 t1 18111 24+ 
24 23 21 
23 21 20 
22 2.1> 19 
20 19 18 

18 18 15 
17 15 14 
16 14 13 
15 13 12 

522 1562 512+ 
16 15 14 
13 12 11 

12 ti 18 11 24+ 
20 12 17 
19 it 16 
18 16 15 
16 15 14 

16 15 14 
15 14 13 
14 13 12 
13 12 11 

522 1561 312+ 
14 13 12 
11 10 9 

12 ti 18 ti 24+ 
17 10 15 
16 15 14 
15 IS 13 
13 13 11 

14. is 12 
13 19 11 
12 11 10 
11 10 9 

TEXAS 
AM/FM COMBINATION 

CLASS AAA 
1 MINUTE 

PER WE: ti 6 LI 
1 x  31 29 
52 x.  30 28 
156   29 27 
812+ --- 27 25 

80/20 SECONDS 
1 x...__-.-----.-.--. 24 22 
52 x  23 21 
156 x .- 22 20 
312+ jlAA 19 

CLAS 
1 MINUTE 

1 27 25 
52 x-------  20 24 
156 r  25 23 
312+   23 21 

30/20 SECONDS 
1 22 20 
52 z.  21 19 
166 z.  20 18 
312+   19 17 

CLASS A 
1 MINUTE 

52 x.- . 21 20 
158 X  20 19 
812+ - . 18 17 

10/20 SECONDS 
1 2--  18 17 16 15 14 
52 x  - 17 16 15 14 13 
158 16 15 14 13 12 
312+   15 14 13 12 11 
Number of AM spots determines weekly and frequency 
discounts. 

7. PACKAGE PLANS 
50/50 TRAFFIC PLAN 

(AM Only or AM/FM Combination) 
An advertiser may elect to divide his schedule of 
spots equally between AAA and AA. In this selection. 
AA rate will prevail provided the adyertising is for 
a single product, spots are of the same length, and 
that AAA and AA schedules are scheduled con-
currently. 

TOTAL AUDIENCE PLAN 
Available as AM/FM Combination consisting of 8 
1-minute spots per plan. 
4 AM spots scheduled 50% In 6-10 am, S-7 pm 
Mon thru Fri; 50% in 10 am-3 pm Mon thin Fri or 
6 ans-6 pm weekends. 
4 FM spots scheduled in best time available. 

AM ONLY 
 Plan 

PER WE, EA: 1 2 S 4 5 8+ 
SPOTS: 4 ti 8 tl 12 tl 16 ti 20 ti 24 ti 
1 60 58 56 54 52 48 
BO sec.-- ....... 48 46 44 42 40 38 
10 sec--  36 35 34 33 31 29 

AM/FM COMBINATION 
 Plan 

PER WE, EA: I 2 3 4 5 6+ 
SPOTS: 8 ti IS tl 24 11 52 tl 40 tl 48 tl 
1 mtn...________- 68 66 64 62 60 56 
30 sec._   55 53 51 49 47 45 
TAP spots not combinable with other spots for dis-
count purposes but do earn their own weekly die. 
counts. 
Total Audience Plans for different length spots may 
be combined for weekly discount. 

WEEKEND PLAN 
Available as AM/FM Combination consisting of 16 
1-minute spots per Plan; to be broadcast on Saturday 
or Sunday between 6 am-10 pm. Weekend Plan 
available with AM spots only and consisting of 8 
snots Per Plan. 

AM ONLY 
-8 spots- -16 emote-
1 rein 30 see 1 min 50 see 

Plan 1........ 112 90 Plan 2..._ 96 77 
--Á"M/FM COMBINATION 

spots- -32 spite-
1 min 30 see I min 30 see 

Plan 1.....'.......... 128 102 Plan 2... 112 90 
Weekend Plan spots not combinable with other spots 
or plans for discount purposes. 

10. SPECIAL FEATURES 
AM ONLY 

NEWS PROGRAMS 
AAA & AA: lx 522 156x 2604-
1/4 hr - 60 57 54 51 
10 mtn... - . - 48 46 43 40 
5 min.  33 31 30 28 
A: 
1/4 hr-- - 44 42 40 
10 min.   35 33 32 
5 min  24 23 22 

5 min. ..... ._ 21 20 19 
Fully con;;;/;;/;;"ii;-..----

NEWS & INFORMATION VIGNETTES 
AAA & AA, PER WK: 
1 ti . 30 28 27 25 
U____ - --__. 28 26 25 23 

11-20 ti  - . 24 22 21 19 
A, PER WK: 
I tl 22 21 20 18 

.. ... - -.. . .___ .......... ___ _ _ __ 20 19 18 17 
11-20  ti  ...  18 17 10 14 
Vignettes are 2 minutes; not combinable with other 
programs or spots for frequency discounts. 

FARM PROGRAMS 
F. 
1/4 hr  _____ _ 98 86 82 12 
10 min._  75 67 64 56 
5 min.  55 45 42 40 
Fully commissionable. 

1241 
27 
26 
25 
23 

18 ti 24+ 
25 24 
24 23 
23 22 
22 21 

20 13 11 
19 17 16 
18 16 15 
17 15 14 

23 21 20 
22 20 19 
21 19 13 
19 18 17 

18 17' 16 
IT 16 15 
16 15 14 
15 14 13 

35 
19 
18 
16 

19 
18 
17 
15 

18 
17 
16 
14 

sr 
BO 
20 

18 

WBAP-FM 
1943 

C 
Subseriber te the NAB Radie Cede 

Media Code 4 245 3451 9.00 
Carter Publications, Inc., Box 1780, 3900 Barnett 

St., Fort Worth, Tex. 76101, Phone 817-536-1985, 
TWX 1-910-893-5069. 

(This listinp continued on next page) 
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TEXAS 

Fort Worth-W B A P-FM-Continued 
I. PERSONNEL 
Director of Operations-Hal Chesnut. 
Program Manager-Don Harris. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3. FACILITIES 
ERP 88,000 w.; 96.3 me. 
Operating schedule: 6:00 am-midnight daily. CST. 
Antenna ht.: 1,440 ft. above aaaaaaa terrain. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General la, 2a, 2b, la. 3b, 4a. 4d, 5. 
Rate Protection: 10b, 11b, 14b. 
Basic Rates: 20b, 21e. 23a, 24e, 25e, 28b. 
Contracts: 40a, 41, 45, 46, 47e, 50. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 70e. 70e. 73e. 
Prod. Services: 80. 
Sold in combination with WBAP. See that listing 
for rates. 

TIME RATES 
No. 6 Eff 3/1/65-Rec'd 3/4/65. 

AA-Mon thru Sun 6 pm-midnight. 
A-Mon thru Sun 6 am-6 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA OR A 

1 min SO sec 
Fixed position, ffat-_________- 5. 3. 

7. PACKAGE PLANS 
ROEL 20 or more per 3. 2. 

8. PROGRAM TIME RATES 
CLASS AA 

llsr 1/2 hr 
Flat 25.00 17.51.1 

CLASS A 
PER WIC: 
1-4 U.-. 20.00 15.00 
5-9 tL---.--------- 15.00 12.50 
10 or more ti. 12.50 10.00 

10. SPECIAL FEATURES 
5 MINUTE NEWS 

(Class AA or Claim A) 
PER WK: 
1-4 tL--_____- 6. 10 or more ti  4. 
5-8 5. 

2-MINUTE NEWS/WEATHER 
(Class AA or Class A) 

1-4 U.__ .............. 5.00 
5-9 tt . 4.00 10 or more U 3.50 

WFAA 
DALLAS 

City of license, Dallas, Texas. 
WFAA, Dallas (shares time with WRAP, Tort Worth) 

is considered by the National Broadcasting Com-
pany and American Broadcasting Company as their 
Fort Worth-Dallai outlet. 

See listing under Dallas, Tex. 

FREDERICKSBURG 
Gillespie County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KNAF 
1947 

Media Code 4 245 3475 8.00 
Gillespie Broadcasting Co., Box 311, Security State 
Bank Bldg., Fredericksburg, Tex. 78624. Phone 
512-997-2300. 

I. PERSONNEL 
General Manager-Norbert A. Fritz. 
Commercial Manager-Francis J. Welch. 
Program Director-Mrs. Aleno Fritz. 

2. REPRESENTATIVES 
George T. Hopewell. Inc. 

3. FACILITIES 
1,000 w. days; 910 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST'. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See coded regulatIone 
General: la, 2b, la, 4e, 4c, 5, 6a, 7a, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14e. 15b. 
Basic Rates: 20b, 21e, 21c, 22a, 23a, 24b, 25e, 26, 

27, 28a, 23c, 29e. 30, 33a. 
Contracts: 40a, 42c, 43, 44e. 45, 46, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60h, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Rates received August I. 1956. 

IL SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 3 3 

hr. hr. hr. min. min. () 
1 time  39.00 23.40 14.45 9.35 5.60 3.90 

13 times._ 38.20 22.90 14.15 9.15 5.50 3.10 
26 times__ 37.05 22.20 13.70 8.90 5.35 3.70 
52 times  35.10 21.10 13.00 8.45 5.05 3.50 
104 times  32.35 19.40 12.00 7.75 4.65 3.35 
156 times  29.25 17.55 10.80 7.00 4.20 2.90 
Automotive rate, not retroactive, Oat.-  2.90 

(•) One minute or less. 

FREEPORT 
Brazoria County-Map Location G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KBRZ 
1952 

Media Code 4 245 3500 3.00 
Radio Brazosport, Inc., Box 2077, Brazosport Savings 

Center, Freeport, Tex. 77541. Phone 713-233-2655. 
STATION'S PROGRAMMING DESCRIPTION 

KBRZ: Adult programming. 
FARM: livestock and farm report 5:55 am M-S, 
12:55 pm M-F. Women's feature 9:05-10 am M-F. 
News, weather, snorts blocks M-S 6:30-6:45 am á 
6:55-7:10 am, M-F 4:55-5:15 pm. Stock market 
report 4:30 pm M-F. Fishing report 5:15 pm M-S. 
News: roundups noon-12:15 pm Ss 4-4:15 pm. Other 
news on hour, headlines on half hour. Weather briefs 
on quarter hour. News coverage by 3 man news team 
and UPI. MUSIC: format ranges from middle-of-
the-road to pops. Country and western 5:30-5:55 am 
M-S, 12:15-12.55 pm, M-F & 12:15-sign-off Sat. 
Rec'd 8/18/67. 

I. PERSONNEL 
Pres. & Mgr.-Mrs. Sue B. Hairgrove. 
Sales Manager-Randy Griffin. 

3. FACILITIES 
500 w. days; 1460 kg. Non-directionat 
Operating schedule: 5:30 am-local sunset Mon the 
Sat; 7:00 am-local sunset Bun. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See ended regulation 
General: lb, 2a, 2b, la, 3b, 3e, 3d, 40. 4d, 5, 6a, 70, 

8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20b, 21a, 22a, 22b, 23a, 24b, 25a, 28e, 

28e. 29a, 33a. 
Contracts; 40a, 41, 42a, 42c, 43, 44e, 45, 46, 47e, 48, 

50, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 61c. 
Cancellation: 71e. 73a, 73b. 
Prod. Scrims: 82. 

TIME RATES 
Rates effective (Card No. 6.) 
Card received January 15, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min SO sec 1 min 30 sec 

1 ti________ 6.83 4.80 104 U.__ 5.33 3.45 
13 6.42 4.28 156 ti.-- 4.95 3.30 
26 to  5.96 3.84 260 4.66 3.11 
52 ti._  5.74 3.61 312 4.52 2.95 

FRIONA 
l'armer County-Map Location A-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KNNN 
1966 

Media Code 4 245 3512 8.00 
KNNN Broadcasting Corp., Box 1028, Friona, Tex 

79035. Phone 806-247-2733. 
I. PERSONNEL 
General Manager-Ted Lemma. 
Program Director-Tommy Haney. 
Traffic Mgr. & News Din-Dora Johnson. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
250 w. days; 1070 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3e, 4b, 4d, 5, 60, 7e. 8. 
Rate Protection: 10h, 11g, 12h, 13h. 14h, 15b. 
Basic Rates: 21e. 22b, 230. 24b, 25a, 26, 28e, 29a. 
Contracts: 44b, 46, 47c, 49, 51a, 51b. 51e. 
Comb.; Cont. Discounts: 600. 60e, 131b, 62e, 
Cancellation: 70a, 70e. 710, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff 8/1/68-Rec'd 8/21/68. 

6. SPOT ANNOUNCEMENTS 
Ix 260x 312x 

1 min.  6 5 4 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  45 25 17 12 7 

GAINESVILLE (1 Am; Fm) 
Cooke County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KGAF 
1947 

CMC1 
Media Code 4 245 3525 0.00 
White Fuel Corp., Box 368, Radio Hill, Training 

School Rd., Gainesville, Tex. 76240. Phone 817-
465-5546. 

I. PERSONNEL 
General Manager-Phil Keener. 
Commercial Manager-Ed Hinkle. 

2. REPRESENTATIVES 
Southwest-Riley Representatives. 

3. FACILITIES 
250 w. days; 1580 ire. Non-directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15% to recognized agencies; no rash discount 

5. GENERAL ADVERTISING See coded regulations 
General: la. 20. 4e, 5, Oa, 8. 
Rate Protection: 10a, 11a, 12e, 13e. 14e. 
Basic Rates: 20b, 21b, 22b, 23a, 24b, 29e. 
Contracts: 40a, 41, 42e. 44b, 47e. 
Comb.: Cont. Discounts: 60a, 60e, 61c. 
Cancellation: 70a, 70e, 71a, 73e. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 ER 1/10/69-Reed 1/29/69. 
AA-Mon thru Sat 6-9 am & 4-6 pm. 
A-Mon thru Sat 9 am-4 pm; Sun 7 am-6 pm. 

6. SPOT ANNOUNCEMENTS 
AM/FM COMBINATION 

AA A 
PER YR: 1 min 90 see 10 see I min 90 see 10 see 
1 x. 5.00 3.75 2.50 4.00 3.00 2.00 
50 x  4.75 3.55 2.35 3.80 2.85 1.90 
100 ...... _ 4.50 3.35 2.25 3.60 2.70 1.80 
200 4.25 3.20 2.10 3.40 2.55 1.70 
300 4.00 3.00 2.00 3.20 
500 x 3.75 2.80 1.85 3.00 2.25 1.50 
700 x  3.50 2.60 1.75 2.80 2.10 1.40 
1000 x  3.25 2.45 1.60 2.60 1.95 1.30 
3000 x  3.00 2.25 1.50 2.40 1.80 1.20 
6000 X  2.50 1.85 1.25 2.00 1.50 1.00 

7. PACKAGE PLANS 
PER 7 CONSEC DAY, 
ROS: 10 ti 20 ti 30 ti 40 tl 
1 min  3.60 3.40 3.20 3.00 
30 sec_______ ....... ....... 2.70 2.55 2.40 2.25 

BILLBOARDS 
PER 7 CONSEC DAY, ROS: 50 01 100 ti 
10 ........................... ............... 1.60 1.50 

8. PROGRAM TIME RATES 
AM/FM COMBINATION 

CLASS AA 
PER YR: lx 26x 52x 164x I56x 260x 912x 
1/4 hr..._ 18.75 17.80 16.85 15.05 15.00 13.10 11.25 
10 min 13.50 12.80 12.15 11.45 10.80 9.45 8.10 
5 min.__ 8.00 7.60 7.20 6.80 6.40 5.60 4.80 
2 min____ 6.25 5.95 5.60 5.30 5.00 4.35 3.75 

CLASS A 
1 hr.__ 37.50 35.65 33.75 31.85 30.00 26.25 22.50 
1/2 hr..._ 22.50 21.35 20.25 19.10 18.00 15.75 13.50 
25 20.00 19.00 18.00 17.00 16.00 14.00 12.00 

  15.00 14.25 13.50 12.75 12.00 10.50 8.00 
110/4 hmin.r  11.00 10.45 9.90 9.35 8.80 7.70 6.60 
5 min-___ 7.00 6.65 6.30 5.95 5.60 4.90 4.20 
2 min.  5.00 4.75 4.50 4.25 4.08 3.68 3.00 
During winter months when IrM only is on the air 
during Class AA time, Class A rates will aPPIY. 

KGAF-FM 
1958 

Media Code 4 245 3526 8.00 
White Fuel Corp., Box 368. Radio Hill, Training 

School ltd., Gainesville. Tex. 76240. Phone 817-
465-5546. 

I. PERSONNEL 
General Manager-Phil Keener. 
Commercial Manager-Ed Hinkle. 

2. REPRESENTATIVES 
Southwest-Riley Representatives. 

3. FACILITIES 
ERP 100,000 w. (horiz.), 100,000 w. (vert.); 94.5 nic. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 400 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3e, 4a, 5, 6a, 8. 
Rate Protection: 10a, 11a, 12e. 13a, 14a. 
Basic Rates: 20b, 21b, 221% 23e. 24b, 29a. 
Contracts: 40e. 41, 42e, 44b, 470. 
Comb.; Cont. Discounts: 60a, 60e, 61c. 
Cancellation: 70a, 70e, 71a, 73e. 
Prod. Services: 80, 82. 
Sold in combination with KGAF. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 ER 1/10/69-Reed 1/29/69. 
6. SPOT ANNOUNCEMENTS 

(6 pm-midnight) 
PER YR: I min 30 see 10 see 
1 x  2.00 1.60 1.40 
50 x  1.90 1.50 1.35 
100 x  1.88 1.451.25 
200 x  1.70 1.35 1.20 
300 x  1.60 1.30 1.10 
500 x.  1.50 1.20 1.05 
700 x  1.40 1.10 1.00 
1000 x  1.30 1.05 .90 
3000 x  1.20 .95 .85 
6000 x  1.00 .80 .70 

8. PROGRAM TIME RATES 
(6 pm-midnight) 

PER YR: lx 260 52x 1041 156x 260x 312x 
1 hr  18.00 17.10 16.20 15.30 14.40 12.60 10.80 
1/2 hr ..... 10.00 9.50 9.00 8.50 8.00 7.00 6.00 
25 min.  9.00 8.55 8.10 7.65 7.20 6.30 5.40 
1/4 hr  7.50 7.10 6.75 6.35 6.00 5.25 4.50 
10 mitt  6.00 5.70 5.40 5.10 4.80 4.20 3.60 
5 min.  4.00 3.80 3.60 3.40 3.20 2.80 2.40 
2 min  
During winter months when FM only is on the air 
during Class AA time, Class A rates will apply. 

GALVESTON (2 AM; 1 FM) 
Galveston County-Map Location G-7 

See SUDS cceisumer market map and data at begin-
ning of the State. 

KGBC 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 3550 8.00 
Harbor Broadcasting Co., Inc., Box 1138, Pelican 

Island, Galveston, Tex. 77550. Phone 713-744-
4567. 

I. PERSONNEL 
Exec. Vice-Pros. á Gen'l Mgr.-George D. "Steve" 
Cowan. 

Vice. Pres. Sales-Fred Katool. 
Vice Pres. Oper.-Vandy Anderson. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1540 kg. 
Directional-nighttime only. 

Operating schedule: 5:30-1 am. CST. 
4. AGENCY COMMISSION 

15/0 time only; 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, la, 3b, 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 111), 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 28a, 29a 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61e. 
Cancellation: 71a, 73a. 
Affiliated with American Information Network. 

TIME RATES 
No. 14 Eff 6/1/68-Reed 6/26/68. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE-CONTRACT RATES 

Ix 26X 52x 152x 260X 
AA   8.00 7.50 7.00 6.00 5.50 
A   6.50 6.00 5.50 5.00 4.50 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
1-MINUTE 

PER WK, EA: 10 ti 15 ti 20 ti 30 tl 40 01 
Fixed or AA  8.00 7.50 7.00 6.50 6.05 
BTA   6.50 6.00 5.50 5.00 4.50 
30 sec: 75% of 1-min. 10 sec: 50% of 1-mit, 

8. PROGRAM TIME RATES 
ix 260 52e I04x I56x 260r 

1/2 hr..._ ..... 45.00 42.50 40.00 37.50 35.00 32.50 
1/4 hr  30.00 28.00 26.00 24.00 22.00 20.00 
5 min.  15.00 14.00 13.00 12.00 11.00 10.50 

KG B C-FM 
1568 

1131:113 13 f !MU 
Media Code 4 245 3551 6.00 
Harbor Broadcasting Co., Box 1138. Galveston, Tex. 

77550. Phone 713-744-4567. 
I. PERSONNEL 
Vice-Pres. & Mgr.-Vandy Anderson. 
Chief Engineer-Luke Stripling. 
Program Director-Hurt Porter, 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 26.000 w.: 106.5 me. Stereo. 
Operating schedule: 5-1 am. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
See KGBC for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
No. 1 Eff I/68-Rec'd 4/24/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 28 ti 21 ti 14 tl 7 ti 4 ti 1 ti 
1 wk  1.80 1.90 2.00 2.20 2.50 3.00 
13 wk.  1.65 1.75 1.80 2.00 2.20 2.50 
26 wk  1.55 1.60 1.65 1.80 2.00 2.20 
52 wk  1.40 1.50 1.60 1.65 1.80 2.00 

7. PACKAGE PLANS 
1105 

PER WK, EA: 
70 ti 50 ti 40 ti 30 ti 20 tl 10 ti 

1 min  105.00 80.00 66.00 52.50 39.00 21.00 
PER MO, EA: 280 ti 200 ti 10(1 ti 
1 min.  406.00 300.00 165.00 
Package plans not combinable with other Spots for 
frequency discounts. 

CONSISTENT IMPRESSION PLAN-ROS 
(rotated daily throughout schedule) 

(minimum schedule 13 weeks) 

PER DAY: DAY: PER Wit: 13 wk 26 wk 52 wk 
1 ti 7 ti  60 55 50 
2 ti 14 Li  110 100 90 
3 ti 21 ti    150 140 130 

8. PROGRAM TIME RATES 
WITHIN 52 WEEKS 
Ix I3x 26x 52x 104x 156+ 

5 min__ 5.00 4.50 4.05 3.65 3.30 2.95 
10 min.  7.50 6.75 6.05 5.45 4.90 4.40 
1/4 hr  10 00 9.00 8.10 7.30 6.55 5.90 
1/2 hr 15.00 13.50 12.15 10.95 9.85 8.90 

KILE 
1922 

e 
Media Code 4 245 3575 5.00 
Galveston Radio, Inc., Bor 1441. Galvez Hotel, Gal-

veston. Tex, 77550. Phone 713-762-8434. 
Other studio: Texas City, Tex. Phone WI 5-4056. 

I. PERSONNEL 
President-Frank Junell. 
Vice-Pros. de Gen'l Mgr.-Tom Wiseheart. 

2. REPRESENTATIVES 
Jack Masts & Co , Inc. 
Dallas-Riley Representatives. 

3. FACILITIES 
250 w.; 1400 he. Non-dlreetional. 
Operating schedule: 24 hrs. CST. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See ended repuIatIons 
General: lb, 2b. 3a. 3d, 4s, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10g, lie, 12g. 13g, 14g. 
Basic Rates: 20a, 21a, 21d, 22b, 230, 24b, 24e. 25a, 

27, 28a. 29a, 30. 
Contracts: 40a, 420. 44a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60a, 60d. 60g, 6N, 61e, 62b, 

62d. 
Cancellation: 70a. 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MES. 

TIME RATES 
No. 12 Eff 2/1/69-Itec'd 2/10/69. 

AA-6-9 am, 11:30 am-1:30 pm & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I x 100x 250x 500x 
1 min.  12.00 10.75 9.50 8.25 
30 sec  9.60 8.60 7.60 6.60 
10 sec.  7.20 6.45 5.70 4.95 

CLASS A 
1 min.  10.00 8.75 7.50 6.25 
30 sec  8.00 7.00 6.00 5.00 
10 see  6.00 5.25 4.50 3.75 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 ti 40 tl 
1 min.  9.50 8.50 7.50 6.50 
30 sec..  7.60 6.80 6.00 5.20 
10 sec.  5.70 5.10 4.50 3.90 
1/3 guaranteed in AA time. 

GEORGETOWN 
Williamson County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KGTN 
1962 

Media Code 4 245 3600 1.00 
Don Scarbrough, Box 100, Georgetown. Tex. 78626. 
Phones Georgetown 512-863-3911, Austin 512-255-
3030. 

I. PERSONNEL 
Station Manager-Bill Buchanan, 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
1,000 w.; 1530 Irc. Non-directional. 
Operating schedule: sunrise-local sunset daily. CST. 

4. AGENCY COMMISSION 
15% on time. Bills payable 10th of month. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 3d, 4b, 4d, 5. 6a, la. 
Rate Protection: 10h, 11h, 12h, 13b, 14h, 15b. 
Basic Rates: 20b, 21a, 26, 28c, 30. 
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Georgetown-K G T N-Continued 
Contracts: 40a. 510. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 73b. 
Prod. Services: 82. 
Member: Texas State Network. 

TIME RATES 
Eff 5/1/67-Rec'd 5/4/67. 

7. PACKAGE PLANS 
PER MO: 1 ti 13 tl 26 ti 30 ti 

  4.00 3.50 3.25 3.00 
1 MINUTE 
Per wk Per mo 

35 ti_._-_---- 96.25 100 250.00 
70 ti. 136.50 200 ti.. 400.00 
10 sec ID: 1.50 (minimum 30). 

8. PROGRAM TIME RATES 

GLADEWATER 
Gregg County-Map Location G-5 
Upshur County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KEES 
1949 

Media Code 4 245 3025 8.00 
Gemini Enterprises, Box 1426, Gladewater, 

75647. Phone 214-845-3011. 
I. PERSONNEL 
General Manager-Del Morton. 
Station Manager-Bob Brown. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Morton Time Sales, Inc. 

3. FACILITILS 
1,000 cr. days: 1430 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset weekdays; 
7:00 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 4a, 4c, 5, (irt. 7b, 8. 
Rate Protection: 10e. Ile. 120. 13e. 14c, 15e. 
Basle Rates: 206, 21d, 22b, 23e, 24e, 25e. 28b, 28e. 
Contracts: 40a, 41, 426, 45, 46. 51o. 
Comb.: Cont. Discounts: 60e. 62d. 
Cancellation: 70d, 21a, 72, 73a. 
Prod. Services: 81, 82. 
Member: All-Tex Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates rereived December 3. .1965. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 min 30 sec 1 min 30 sec 
1 ti 5.00 4.00 18 ti  4.25 3.25 
O ti  4.75 3.75 24 ti  4.00 3.00 
12 ti  4.50 3.50 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 1 hr 

1 Si  10.00 20.00 35.00 50.00 
26 ti  9.00 19.00 32.00 46.00 
52 ti 8.00 16.00 29.00 42.00 
104 ti  7.00 17.00 26.00 38.00 
156 tL_____ ............   6.50 16.00 23.00 34.00 
312 ti  6.00 15.00 20.00 30.00 

KLUE 

Tex. 

LONGVIEW 
City of license, Longview, Texas. 
Considered by Mutual Broadcasting System as their 
Longriew-Gladewater outlet. 
See listing under Longview, Texas. 

GONZALES 
Gonzales County-Map Location E-7 

See SRDS consumer market map and data at begin-
Wm of the State. 

K CT I 
1947 

Media Code 4 245 3650 6.00 
Gonzales Broadcasting Co., 425 S. George St.. Gon-

zales. Tex. 78629. 
I. PERSONNEL 
Cwners-L. M. Walshak. Frank Wilson, Jr. 
Can't & Cone] Mgr.-Lawrence M. Walshak. 

3. FACILITIES 
250 w. • 1450 kc. Non-directional. 
Operating schedule: 10:30 am-6:00 pm Son; 6:30 am 
-10:03 pm weekdays. CST. 

4. AGENCY COMMISSION 
15/0 net charges for time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 3d, 4a, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 210, 22a, 23e. 24b, 38e. 200. 
Contracts: 40a, 41. 44s. 45, 46, 47a, 48, 51a. 
Carob.: Cent Discounts: 60g. 61a. 
Cancellation: 70a, 70e. 71e. 72, 73b. 
Prod. Services: 81, 82. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective December 1. 1947. (Card No. 1.) 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 
hr. hr. hr. min. min. 

1 time...... 24.80 15 00 3.95 4.35 3.15 
26 times.... 23.80 14.45 8.60 4.20 3.08 
52 times._ 22.80 13.90 8.25 4.05 3.01 

104 times._• 21.80 13.35 7.90 3.90 2.94 
156 times._ 20.80 12.80 7.55 3.75 2.81 
260 tima 10.80 12.25 7.20 3.60 2.80 
312 times.... sa.80 11.70 6.95 3.45 2.73 
I •1 50 words or less. 

10. SPECIAL FEATURES 
1 26 52 104 156 260 312 

News: ti. ti. ti. ti. ti. ti. ti. 
1/4 hour.... 10.95 10.50 10.05 9.60 9.15 8.70 8.25 
5 minutes 5.25 5.05 4.85 4.65 4.45 4.25 4.05 

News rates apply to: News. markets and sports. 

(a) 
1.90 
1.85 
1.80 
1.75 
1.70 
1.65 
1.60 

GRAHAM 
Young County-Map Location D-4 

See MUDS consumer market map and data at begin-
ning of the State. 

KSWA 
1948 

Media Code 4 245 3675 3.00 
Norman Radio, Inc., Box 1050, Graham, Tex. 76046. 
Phone 817-549-1330. 

I. PERSONNEL 
President-Charles E. Moore. 
General Manager-Curtis Short. 
Assistant Manager-James M. Jones. 

2. REPRESENTATIVES 
Southwest-Riley Representatives. 

3. FACILITIES 
500 w. days; 1130 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4b, 4d, 5, 60, 7b, 8. 
Rate Protection: 10b, 11b. 121), 13b, 14b. 
Basic Rates: 20b, 21a, 23b, 24b, 25s. 290. 30, 33d. 
Contracts: 40a, 424. 44a, 470, 49. 51a. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 624. 
Cancellation: 70a, 70e. 71a, 72. 
Prod. Services: 82. 
Member: Texas State Network. 

TIME RATES 
No. 7 Eff 1/1/68-Reed 2/7/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 50x 100x 250X 500x 1000x 
1 min  4.50 4.25 4.00 3.75 3.50 3.00 
30 seo  3.60 3.40 3.20 3.00 2.80 2.40 
10 see  2.25 2.15 2.00 1.90 1.75 1.50 

7. PACKAGE PLANS 
WKLY: 20 ti 30 ti 40 ti 50 tl 
1 min.  4.00 3.75 3.50 3.25 
30 sec  3.20 3.00 2.80 2.60 
10 sec  2.00 1.90 1.75 1.60 

GRAND PRAIRIE 
Dallas County-Map Location F-5 

Bee SitDS consumer market map and data at begin-
ning of the State. 

See Dallas 
(including Grand Prairie, Highland 
Park) 

GREENVILLE 
Hunt County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KGVL 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 245 3700 9.00 
KCIVL, Inc., 1400 Wolfe City Highway, Greenville, 

Tex. 75402. Phone 455-1400. 
I. PERSONNEL 

Pres. & Geri Mgr.-Leo Hackney. 
Program Director-James D. Jones. 
Chief Engineer-Jim Brashears. 

2. REPRESENTATIVES 
Savalli/Gatea. Inc. 

3. FACILITIES 
1,000 w.; 1400 kc. Non-directional. 
Operating schedule: 18 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time mtg. 

5. GENERAL ADVERTISING See coded regulation' 
General: la, 2a, 3a, 3b, 4b, 4d, 5, Ca, 8. 
Rate Protection: 10b, 111), 12b, 13b. 14b. 
Basic Rates: 20a, 22a. 22b, 230. 26, 28a. 29a. 
Contracts: 40a, 46, 470. 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a, 73a. 
Affiliated with Keystone Network. 
Member: Texas State Network. 

TIME RATES 
Rate, effective February 1, 1952. 
Rates received January 29. 1952. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 13 26 62 104 156 260 
U. ti. iL ti. U. U. U. 

1 hour__ 45.00 42.50 40.00 37.50 35.00 32.50 30.00 
1/2 hour  27.00 25.50 24.00 22.50 21.00 19.50 18.00 
1/4 hour__ 18.00 17.00 16.00 15.00 14.00 13.00 12.00 
5 minutes 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
1 minute 

or less., 4.50 4.25 4.00 3.75 3.50 3.25 3.00 

HAMILTON 
Hamilton County-Map Location E-5 

See SRDS consumer market map and data at tee 
fling of the State. 

K C LW 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 245 3725 6.00 
KCLW, Inc., Box 592, Hamilton, Tex. 76531. Phone 

817-386-5259. 
Other Studio-Box 274 Gatesville, Tex. Phone 865-

5259. 
I. PERSONNEL 
General & Sales Manager-Bill Edgar. 
Manager Gatesville Studio-John Ashley. 

2. REPRESENTATIVES 
Riley Representatives. 

3. FACILITIES 
250 w. days; 900 ice. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
10/0. 

5. GENERAL ADVERTISING See coded regUlatisns 
General: la, 3a, 4b, 44. 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b, 121% 13b, 14b. 
Basle Rates: 22b, 23a, 26, 28b, 290. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60a, 610, 62b, 62e. 
Cancellation: 71a. 729. 
Affiliated with JOBS. 
Member: Texas State Network. 

TIME RATES 
Rates effective September 1, 1965. 
Rates received November 15, 1965. 

6. SPOT ANNOUNCEMENTS 
1 ti 13 ti 26 ti 52 ti 104 U 312 ti 

1 min_. 3.25 3.00 2.75 2.50 2.25 2.00 
30 see.........._ 2.15 2.00 1.85 1.70 1.55 1.40 
10 seo............ 1.50 1.35 1.20 1.05 .90 75 

7. PACKAGE PLANS 
NYEEKLY SATURATION PACKAGES 

1 min 30 sec 1 min 30 Dec 
20 ti................ 2.25 1.85 40 or more U 1.95 1.25 
30 ti  2.05 1.40 

8. PROGRAM TIME RATES 
1 ti 13 ti 26 ti 52 U 104 ti 312 ti 

1 hr  37.50 34.50 31.50 28.50 25.50 22.00 
1/2 hr  21.50 20.00 18.50 17.00 15.50 14.00 
15 mln  14.50 13.40 12.30 11.20 10.10 9.00 
5 min..._.__ 7.50 6.80 6.20 5.60 5.00 4.40 
itates Include ail station facilities including Gabs-
elite studios, mobile units and production. 

HARLINGEN (I AM; 1 FM) 
Cameron County-Map Location E-10 

See SIMS cc:calmer market map and data at begin-
ning of the State. 

K E LT (FM) 
1960 

Media Code 4 245 3750 4.00 
Harbenito !ladle Corporation. Drawer 711. Ilarling,m, 

Tex, 78551. Phone 512-423-3910. TWX 512-4=-
8990. 

I. PERSONNEL 
General Manager-Otis Shumate. 
Program Director-Charles Ball. 
General Sales Manager-Willie Harris, Jr., Drawer 

20644, Phoenix, Ariz. 85036. 
2. REPRESENTATIVES 

Savalli/Gates. Inc. 
3. FACILITIES 
ER? 3.017 w.; 94.5 me. 
Operating schedule: 6:00-1:00 am. CST. 
Antenna ht.: 700 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulatimis 
General: la, 3a, 4a, 44, 5, 6a, 7b, 8. 
Bate Protection: 10e, 11e. 12e. 13e. 14e. 
Basic Rates: 200. 22a, 22b, 230. 246. 29a. 
Contracts: 40a. 45, 46. 47a, 
Comb.: Cont. Discounts: 60e, 60k, 61a. 
Cancellation: 700. 70e, 71a, 73a. 
One 30-second spot on each 1/2 hour break. 
No spots will be scheduled adjacent to a sponsored 
hour or 1/2 hour program. 
AM facilities: KGBT. 
TV facilities: KGBT-TV Harlingen, Texas. 

TIME RATES 
Rates effective Dec. 1. 1963. (Card No. GFM-2.1 

Card received January 2, 1964. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
I II  4.00 156 ti  3.00 
26 tl  3.75 260 ti  2.75 
52 ti.   3.50 312-500 ti......._...__ 2.50 
1114 ti   3.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr Stein 

1 ti  35.00 20.00 15.00 10.00 
26 ti  32.50 18.50 14.00 9.00 
52 ti  30.00 16.75 13.00 8.70 
104 LI  28.00 14.50 12.00 7.00 
156 ti  26.00 12.25 11.00 6.90 
260 ti  24.00 10.00 10.00 5.00 
312-500 ti  22.00 9.00 10.00 4.00 

10. SPECIAL FEATURES 
NEWS SPONSORSHIP 

20% of earned rate. 

KGBT 
1941 

Tichenor Spanish Group 
DUO 

Subscriber to the NAB Radio Code 
Media Code 4 245 3775 1.00 
Harbenito Radio Corp.. Drawer 711, Harlingen, Tex. 

78551. 
Studios: 1519 W. Morrison, Harlingen, Tex. Phone 

512-423-3910. TWX 512-423-8990. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Lloyd Elliott. 
Program Manager-Martin Rosales, Jr. 
Vice-Proa. & Gen'l Sales Mgr.-Willie Harris, Jr., 
Drawer 20644, Phoenbc, Arta. 85036. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
50.000 tv. days, 10,000 w. nights; 1530 ke. 
Directional-nighttime only. 

Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulatio:ss 
General: la. 2a, 2b, la, 40. 5. 6a, 75. 
Basic Rates: 200, 20b, 21a, 21b, 214. 220, 22b, 24n, 

24e. 26. 28e. 
Contracts: 400. 41, 46. 51e. 
Comb.; Cont. Discounts: 600, 60f. 60h, 601, 61a, 62o, 

62b. 
Cancellation: 70b, 704, 730, 73b. 
Prod. Services: 80. 81, 82. 
TV facilities: KOBT-TV. 
Member: The Amigo Spanish Group, Tichenor Span1:11 
Group. 

TIME RATES 
No. GR 12 Eff 7/1/09-Reed 5/26/69. 

TEXAS 
6. SPOT ANNOUNCEMENTS 
PER WE: ti Sil 10 ti 15 01 20 tl 25 01 30 ti 
1 min.__ 20.00 19.00 18.00 17.00 16.00 15.00 14.00 
30/20 sec.... 15.00 14.25 13.50 12.75 12.00 11.25 10.50 
10 see  10.00 9.50 9.00 8.50 8.00 7.50 7.00 

7. PACKAGE PLANS 
(Minimum buy 1040) 

PER YR: 
1 min. ea__ ....... 14.00 30/20 see, ea.------ 10.50 

8. PROGRAM TIME RATES 
Ix 13x 26X 52X 104x I56x 260X 

1 hr....__ 100.00 95.00 90.00 87.50 85.00 80.00 75.00 
1/2 hr.__ 60.00 57.00 54.00 52.50 51.00 48.00 45.00 
1/4 hr.....- 40.00 38.00 36.00 35.00 34.00 32.00 30.00 
10 mill.  30.00 28.50 27.00 26.25 25.50 24.00 22.50 
5 min_____ 25.00 23.75 22.50 21.88 21.25 20.00 18.75 

10. SPECIAL FEATURES 
NEWSCAST/WEATRE1tCAST 

PER WK: I ti 3 ti 5 ti 10 ti 
5 min  35 30 25 20 

KRGV 
1927 

CITY OF LICENSE 

WESLACO 
(This is a paid duplicate of the listing appearing 
under Weslaco, Texas.) 
Media Code 4 245 8375 5.00 
Mobile Video Tapes, Inc., 900 E. ErDresswaY. Wes-

laco, Tex. 87596. Phone 512-968-3131. TWX 512-
968-3086. 

I. PERSONNEL 
General Manager-Jack H. Drake. 
General Sales Manager-Earl Noel. 
Assistant. General Manager-Hank Page. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 

3. FACILITIES 
5,000 w.; 1290 km. Directional-night only. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 4a. 5, 60. 70. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, I5a. 
Basic Rates: 20b. 210. 21d, 23a, 24b, 25e. 
Contracts: 40a. 41, 42a, 45, 46. 
Comb.; Cont. Discounts: 600, 60f. 
Cancellation: 70e 73b. 
Prod. Services: 82. 
Affiliated with NBC. 

TIME RATES 
No. 3 ER 1/1/65--Rec'd 12/14/64. 

AAA-Mon thru Sat 6-7 am; Mon thou Fri 12:30-1 pm. 
AA-Mon thru Sat 7-9:30 am & 4-6:30 pm. 
A-All other tunes. 

(This listing continued on next page) 

sYopeuakDoSnPIANISH 
...Count on US! 
K 613 T 

Lower Rio Grande Valley, Texas 
and Northern Mexico." 

WHY? 
. . . because 

92% ... of this total International market 
speak Spanish as their primary language 
... AND ... we talk to them EVERDAYI 

TOTAL TEXAS  337,065 - 80% 
TOTAL MEXICO  584,542 - 100% 
Combined  921,607- 92% 

Eight Ports of Entry enjoy 

12,800,000 border crossings annually. 

The 
Tichenor 
Spanish Group 

GREAT 3 STATIONS 

6BT 
1530 KC .50,000 WATTS 

KGBT 
Harlingen 

n'reee 

Contact SR. Mauricio Mendez 
512/423-3910 

P. 0. Drawer 711, Harlingen, Tex. 78850 

or SAVALLI/GATES, INC. 

September 1, 1969 Spot Radio Stations 855 



TEXAS 

Harlingen-K R G V-Continued 
S. SPOT ANNOUNCEMENTS 

CLASS AAA 
I wk 

30/20 sec_ _ 12,00 
10 sec 7.50 

CLASS AA 
Ix 52x 156X 

1 min__  14.00 13.00 12.00 
30/20 sec_ -._ 11.25 10.50 9.75 
10 see._ 7.00 6.50 6.00 

CLASS A 
I min. 13 00 12.00 11.00 
30/20 see._-_ 10.50 9.75 9.00 
10 sec. 6.50 6.00 5.50 

7. PACKAGE PLANS 
AA-Mon thru Sat 7-9:30 am & 4:30-6:30 pm. 
A-AU other times. 

CLASS AA 
PER WE, EA: 6 ti 12 ti 18 ti 
1 min._   12.00 11.00 10.00 
30/20 sec- 9.75 9.00 8.25 
10 sec_________ ....... 6.00 5.50 5.00 

CLASS A 
1 min.   10.00 
30/20 sec. 8.25 
10 sec  5.00 

9.00 
7.50 
4.50 

3. PROGRAM TIME RATES 
AAA/AA/A: I x 26x 52x 
1 hr    „ 90. 85. 80. 
1/2 hr  54. 51. 48. 
AAA: 
1/4 hr  45. 42. 40. 38. 35. 
5 min.    27. 26. 24. 23. 21. 
AA/A: 
1/4 hr......._   16. 34. 32. 30. 28. 
5 min  22. 21. 20. 19. 18. 

(D-3) 

26 ark 
14.00 
11.00 
7.00 

2602 
11.00 
9.00 
5.50 

10.00 
8.25 
5.00 

8.00 
6.75 
4.00 

52 wk 
13.00 
10.00 
6.50 

5202 
10.00 
8.25 
5.00 

9.00 
7.50 
4.50 

24 ti 
9.00 
7.50 
4.50 

7.00 
6.00 
3.50 

HENDERSON (2 AM; 1 FM) 

156x 260x 
75. 70. 
45. 42. 

Rusk County-Map Location G-5 

Sew SRDS consumer market map and data at begin• 
nine of the State. 

KGRI 
1947 

Media Code 4 245 3825 4.00 
Henderson Broadcasting Corp.. Box 311. Henderson, 

Tex. 75652. Phone 4528. 5661. 
I. PERSONNEL 
President-Mary Reeves. 
Vice-President-Tom Perryman. 
Manager-W. M. -Mac" McCreary. 

S. FACILITIES 
250 w. days; 1000 ke. Non-dlreettonal. 
Operating achodule: 6:00 ana-stuu•L CET 
Partial «mega« operation. For non-aireulsast faci-
lities' see KGRI-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See eoded reaulatione 
General: la, 2b, 3a, ea, 5, 6a. 
Rate Protection: 10a, Ila, 12a, 13a, 14a. 15b, 16. 
Basic Rates: 21a, 21b, 21e, 21d, 22a, 22b. 23a, 24b, 

21e. 28a, 28e. 29a, 33a. 
Contracts: 40a, 44a, 45, 48. 
Comb.: Cont. Discounts: 604. 60e, 60f, 612. 
Cancellation: 70a, 70e, 71b, 73b. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1963. 
Itates received February 4, 1963. 

6. SPOT ANNOUNCEMENTS 
1 30 sec 1 30 sec 

min or less min or less 
3.00 2.00 157-312 U.__ 2.00 1.60 
2.50 1.80 313-614 U.__ 1.75 1.40 

1-52 ti  
52-151 ti  

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1-52 ti  30.00 17.50 12.50 5.00 
53-156 ti  22.50 12.50 8.00 3.75 
157-312 tl  19.00 11.00 7.00 3.25 
313-614 ti  16.50 10.00 6.00 2.75 

KGRI-FM 
1965 

Media Code 4 245 3826 2.00 
Henderson Broadcasting Corp., Box 311. Henderson, 

Tex. 75652. Phone 657-4528. 

I. PERSONNEL 
President-Mary Reeves. 
Vice-President-Tom E. Perryman. 
Manager-W. M. "Mac" McCreary. 

3. FACILITIES 
EltP 3,000 w.; 100.1 me. 
Operating schedule: 7 am-11 pm. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast with KGRI. For simulcast 011111.1-
Hon see KGRI. 

4. AGENCY COMMISSION 
15% on time only: payable 30 days. 

5. GENERAL ADVERTISING See clded regulations 
See ECMt listing for coded regulations. 

TIME RATES 
Eft Itec'd 9/13/66. 

6. SPOT ANNOUNCEMENTS 
Ix 

I min  
30 sec    2.00 
10 see 1.20 

8. PROGRAM TIME RATES lx 
1 hr  30.00 
1/2 hr  17.50 
1/4 hr  12.50 
5 min  5.00 

525 
2.50 
1.80 
1.10 

52x 
22.50 
12.50 
8.00 
3.75 

1575 313 ti 
2.00 1.75 
1.60 1.40 
1.00 90 

157x 313 ti 
19.00 16.50 
11.00 10.00 
7.00 6.00 
3.25 2.75 

KWRD 
1001 

Subscriber to the NAB Radii) Cede 
Media Cede 4 245 3850 2.00 

Wes Dean & Company, Bor 219, Henderson, Tor. 
75652. Phone 2324. 

I. PERSONNEL 
Idanagee-Wee Dean. 

2. REPRESENTATIVES 
Mario Messina Company. 
Southeast-C. K. Beaver & Associates. Inc. 

3. FACILITIES 
500 w.; 1470 ke. Non-direetionaL 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See 'tided regulation. 
General: la, 2a, 3a, 5, 6a. 
Rate Protection: 10b, 11b. 12b. 
Basic Rates: 2.2a, 23a, 24b, 26, 28a. 29a. 
Contracts: 40a, 42a, 45, 47a, 48. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 70a, 70e. 73a. 
Member: Texas State Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/66-Reed 5/23/66. 
6. SPOT ANNOUNCEMENTS 

lx 52x 104x 156X 
1 min 3.00 2.75 2.50 2.25 
30 sec 2.25 2.00 1.80 1.65 
10 see 1.95 1.75 1.60 1.45 

7. PACKAGE PLANS 
PER WK: 1 win -so ••• ici 
10 2.50 1.80 1.40 
20 ti   2 25 1.65 1.45 
30 2.00 1.50 1.30 

1 minute, 30 seconds and 10 seconds combinable for 
frequency discount. 
ROS within 1/2 to one hour segment. Billing to 
specify only the 1/2 hour or one hour period spots as 
scheduled. 

260X 
2.00 
1.50 
1.30 

HEREFORD (1 AM; 1 FM) 

3122 320x 
1.75 1.50 
1.40 1.30 
1.20 1.10 

Deaf Smith County-Map Location A-1 

See SUDS consumer market map and data at begin-
ning of the State. 

KPAN 1948 K P A N-FM 
1965 

Suburiber to the NAB Radio Cede 
Media Code 4 245 3875 9.00 
Hereford Broadcasting Co., Drawer 1757. 218 E. 5th 

St.. Hereford, Tex. 79045. Phone 806-364-1860. 
I. PERSONNEL 
Owners-Marshall Formby, Clint Formby. 
General Menager-ClInt Formby, 

3. FACILITIES 
250 w.; 860 te. Non-directional. 
Operating schedule:  . CST. 
FM-ERP 3.000 w.; 106.3 me. 
Operating schedule: 6:30 am-10 pm. CST. 
Antenna ht.: 270 ft. above average terrain. 

4. AGENCY COMMISSION 
15% to recognised agencies: no cash dlnecueL 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 3a, 3b, 4b, 4d, 5. 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 253, 26, 28c. 

29a. 
Contracts: 40a, 42a. 45, 46, 473, 48. 
Comb.; Cont. Discounts: 6014, 61a, 61b, 61c, 62b, 62e. 
Cancellation: 71a, 73a. 
No cash rebates. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ElY 3/1/65-Reed 1/18/67. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 57:x 1562 312x 
1 min  2.90 2.60 2.30 2.00 1.85 
3651 (1 spot every day of the wit)  1.75 

7. PACKAGE PLANS 
1-11INUTE PACKAGES 

20 ti 10 ti 5 ti 
Daily (completed in 2 days). ea.... 1.60 1.90 2.20 

50 ti 25 ti 15 
1.75 2.00 

125 ti 100 ti 50 ti 
Monthly   1.40 1.55 1.85 

DOORBUSTER 
175 ti  1.25 

SHORTY 
35 wd limit. ea  1.20 
Monthly, 125+, 1.10 

8. PROGRAM TIME RATES 
Ix 132 52x 156x 312x 

I hr ...... ....... 40.00 38.00 33.50 28.75 27.75 
20.00 17.50 15.50 14.50 

1/4 hr._ 12.00 11.00 10.50 8.50 7.50 
10 min__   9.50 8.50 8.00 6.75 5.75 
5 min 5.75 5.50 5.25 4.75 4.50 

HIGHLAND PARK 
Dallas County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Dallas 
(including Grand Prairie, Highland 
Park) 

HILLSBORO (1 AM; 1 FM) 
Hill County-Map Location E-5 

Sow SRDS consumer market map and data at begin-
ning of the State. 

KHBR K H B R-FM 
1948 1959 

Media Code 4 245 3900 5.00 
10.11811 Radio. Inc„ Box 317. Country Club Road. 

Hillsboro, Tex. 76645. Phone 817-5824411. 

I. PERSONNEL 
Pres. & Goal Mgr.-Helton W. Gall*. 
Vice-Pres. & Gael Salsa Mar.-.1. K. Lane. Jr. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
150 w. days; 1510 ke. Non-directional. 
Operating schedule: 6:00 am-local ouneet. CST. 
FM FACILITIES 
EltP 1,000 w.; 102.5 me. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la. 3a, 4b, 4d, 5, 6a, 7a. 
Bate Protection: 10a, lia. 12a, 13a, 14a. 
Basic Rates: 23a. 24b, 26, 28a. 
Contracts: 40a, 42b, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 70a, 70e. 71a. 73a. 
Affiliated with ICES Radio Network. 
Member: Texas State Network. 

TIME RATES 
Rates effective July 1, 1959. 
Rates received July 8, 1952. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I or. 1/2 nr. 1/4 hr. é ship. (*I 

1 time__ 55.00 33.00 22.00 18.f5 lit 
26 times.. 51.10 31.35 20,90 lItO 5.15 
12 «mete_ 47.20 28.10 19.80 11.43 Les 
104 time... 43.30 211.05 18.70 11.10 4.18 
156 tinsel_ 39.40 36.40 17.40 11.16 4.55 
240 Maw_ SIM 24.11 10.50 10.14 4.15 
311 times_ 31.50 23.10 15.40 1.40 4.00 

(•) One minute or less. 

HOUSTON (13 AM; 9 FM) 

(including Baytown, Clear Lake City, 
Pasadena) 
Harris County-Map 1.*CitiOrl G-f 

de. SRDS consumer market mw and data at bege-
tting d the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station col...... audience delivered, etc. with-
in the area. 

KBNO (FM) 
1963 

HOUSTON 

American FM Network 
F MU 

Media Cede 4 245 3925 2.00 

The Briar Bayou Corp., 3212 Smith St.. Houston. 
Tex. 77006. Phone 713-526-32,41. 

I. PERSONNEL 
President-Jerry R. DanieL 
Traffic Manager-Carol Kerfoot Hall. 
Production Director-Dick Bouette. 

2. REPRESENTATIVES 
Jack Masia & Company, Inc. 

S. FACILITIES 
ERP 25,000 w.; 93.7 me 
Operating actedule: 24 hours daily. CST. 
Antenna ht.: 560 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING Sc. coded regulations 
General la, 2a, 2b, 3a. 3b, 3e, 3d, 5, 6b, 7b, 8, 
Rate Protection: 10a. Ila, 12a, 135, 14a, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 22b, 23a, 23b, 24b, 

27. 28b, 28c. 29a. 30, 32a. 
Contracts: 40a, 41. 44a. 44b, 45, 46, 48, 49, 50, 51a. 

51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 00h. 601, 

61a, 61b, 61e. 
Cancellation: 71b, 72. 
Prod. Services: 80. 82. 
Commercial time limit: 8 minutes per hour. 
Affiliated with American FM Network. 

TIME RATES 
No. 6 VI 8/1/67-Rec'd 9/1/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION: lx 262 52x I04x 

11.00 10.00 9.00 
30 sec  11.50 10.50 9.50 8.50 

7. PACKAGE PLANS 
TOTAL AUDIENCE 

(ROS-25% Prime Time if available) 
PER WE: 12 U 24 ti 36 ti 
I min. 8.50 7.50 6.50 
30 sec.  8.00 7.00 6.00 
PER MO: 60 11 

30 see.  6.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 mln 

1 x  72 40 25 

10. SPECIAL FEATURES 
Newscasts-1-min fixed position rates. 

KCOH 

HOUSTON 

Independent Negro 
RAB 

Media Cede 4 245 3950 0.00 

Call of Houton. Inc.. 5011 Almeda St., Houstoo 
Tea. 11004. those 712-522-1001. 

1, PERSONNEL 
Preelduit-itotart C. Meeker. 
Commercial Manager-John Shedder. 

2. REPRESENTATIVES 
8avalli/Getee, Inc. 

3. FACILITIES 
1,000 sr. days; 1180 ke. Non-dirsetionaL 
Operating schedule: 4 am-local sunset. CST. 

4. AGENCY COMMISSION 
If% on time only; no sash discount. 

5. GENERAL ADVERTISING Ses sided regulation, 
General: la, 2a. 3a, 3b, ea. 441. 5, 6a, 7b, 8, 
Rate Protectton: 10b, 11b, 12b. 13b, 14b, 
Basic Rates: 20a, 22a, 226, 23a, 2413, 25a, 28a, 29a. 
Contracts: 40a, 42a, 45, 46. 47a, 48, 
Comb.' Cont. Discounts: 60k. 61c. 
Cancellation: 70a, 70e. 71a, 73a. 

TIME RATES 
No. 1 El! 1/1/69-Itec'd 1/13/69. 

AA-6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA: Ix 52x 1561 26415 
1 min 16.00 15.00 14.50 14.00 
30 sec 12.80 12.00 11.60 11.20 
ID.... 8.00 7.50 7.25 7.00 
A: 
1 min 14.00 13.00 12.50 12.00 
30 sec 11.20 10.40 10.00 9.60 
ID_ 7.00 6.50 6.25 6.00 

7. PACKAGE PLANS 
SATURATION PLANS 

312X 
13.50 
10.80 
6.76 

11.50 
9.20 
5.75 

500X 1000) 
13.00 12.01 
10.40 9.61 
6.50 6.01 

11.00 10.01 
8.80 8.01 
5.50 5.01 

-I wk- - 13 wk 26 irk - 52 wk - 
1 MIN: 

AA A AA A AA A AA A 
10 11 15.50 13.50 14.75 12.75 13.75 11.75 12.75 10.71 
15 ti 15.25 13.25 14.25 12.25 13.25 11.25 12.25 10.21 
20 ti 15.00 13.00 13.75 11.75 12.75 10.75 11.75 9.71 
25 ti 14.75 12.75 13.50 11.50 12.50 10.50 11.50 9 51 
30 Li 14.50 12.50 13.25 11.25 12.25 10.25 11.25 9.2: 
20/30 sec: 80% of 1-min package rate. 
10 sec: 59% of 1-min package rate. Not combinabl 
with minutes or 30 seconds. 

KENR 
1968 

HOUSTON 

adarn young inc. 
Media Cod* 4 245 396$ 8.00 
Lake Huron Broadcasting Corp.. 3616 Richmond Ave. 

Houston. Tex. 77027. Phone 713-621-1550. 

I. PERSONNEL 
President-William J. Edwards. 
General Manager-Charles T. Temple. 
Vice - President Sales -Robert M. Chandler, 5201 

State ltd., Saginaw. Mich. 48603. Phone 517-799 
1000. 

2. REPRESENTATIVES 
Adam Young Radio, Inc, 
Michigan, Ohlo, Indiana, City of Pittsburgh-Pears 

Sales. 
S. FACILITIES 

5,000 w.; 1070 Ise Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See *tided regulation 
General: la, la, 2b, 3a, 4a, 44, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11c, 12e. 13e, 14e, 15a. 
Basic Rates: 20b, 21a, 2114 22a, 2213. 24a, 24b, 24e 

25a. 27, 28a, 29a, 30, 32b. 
Contracts: 40a, 41, 44b, 45, 46, 47e, 48, 49. 5Ia 

51b. 
Comb.; Cont. Discounts: 60b, 601, 61b. 
Cancellation: 70e, 71a, 72. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Eft 1/15/68-Itec'd 1/5/68. 

AAA-Mon thru Fri 6-9 am á 3-7 pm. 
.AA-Mon thru Fri 9 ata -3 pm: Sat 6 am-7 pm. 
A-Mon thru Sat after 7 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 
1 ti 6 ti 12 ti 18 ti 24 t 

1 min  20.00 18.00 17.00 16.00 15.0 
30 sec  16.00 14.50 13.50 13.00 12.0 

CLASS AA 
1 min  16.00 14.00 13.00 12.00 11.0 
30 sec  13.00 11.00 10.50 10.00 9.0 

CLASS A 
1 min 15.00 13.00 12.00 11.00 10.0 
30 sec  12.00 10.50 10.00 9.00 8.0 
10 sec: 50% of applicable I-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 

7. PACKAGE PLANS 
48 ti 1 MINUTE TOTAL IMPACT PLAN 
5.50 24 Plan (12AAA, 6AA. 6A). en.......-....-.-  11.5. 
5.00  100 I 12 Plan (6AAA, 3AA. 3A). ea ............ _.-.-.- 13.5, 
t 

30 sec: 80% of applicable l-min. 
6.00 10 sec: 50% of applicable 1-min. 
6.00 Not combinable with other weekly plans for adds' 

frequency. 
Fixed position buys will preempt Plan spots. 

10 O. PROGRAM TIME RATES 
5 min-1-1/20 applicable 1-min. 
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Houston-Continued 

KIKK 

2. REPRESENTATIVES 

John C. Butler & Company, Inc. 
LIN Station Sales «lice: See Rep & 5/0 Pages. 

KLEF (FM) 
1961 

HOUSTON 

TEXAS 

1947 
PASADENA 

Alan Torbet 
Associates, Inc. 

Media Code 1 215 4000 5.00 
KIRK Radio, Box 53508, 2016 Main, Houston, Tee. 

77052. Phone 713-473-4433. 
Main Studio: Box 1152, 712 E. Southmore, Pasa-

dena. Tex. 77501. 

I. PERSONNEL 
President-Leroy J. Gloger. 
Commercial Manager-Mike McKay. 
Program Director-Bill Bailey. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 

3. FACILITIES 
250 w. days: 650 kg. Non-direetional. 
Operating schedule: Sunrise-local sunset. loi 
Partial simulcast operation. Simuleast 6-10 am Mon 
dim Fri, 6 am-neon Sat, 6 am-3 pm Sun. For non-
simulcast facilities see KIKK-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 35. 3b, 3d, 4e, 4d. 5, 6e, 7b, 8. 
Bate Protection: 10b, 1lb, 12e. 13b. 14a, 15a, 15b. 
Basic Rates: 200, Ma. 22a, 23e. 24a, 24b, 24e. 27, 

28a, 28e. 29e. 29b, 30, 31, 32b. 
Contracts: 40a. 41, 43, 44e, 44b, 45, 46, 47a. et 

515. 51b. 
Comb.: t'ont. Discounts: 80e. 60e, 60d. 61a, 61b. 
Cancellation: 71a. 72, 73e. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. II En. 9/1/89-Reed 7/21/69. 

AA-Mon titra Fri 6-10 am & 3-7 pm. 
A--Ail other lianes. 

6. SPOT ANNOUNCEMENTS 
PER WE. 1 MIN: I ti 6 ti 12 ti 18 ti 21+ 
AA.   39 37 35 33 31 
A   38 34 32 30 28 

20/30 sec: 80% of l'min. 10 sec: 50% of 1-min. 
DISCOUNTS 

36 wk  4% 52 consec wk...--.._ 10% 

K I K K-FM 
1959 

HOUSTON 
Media Cede 4 245 4001 1.00 
Industrial Broadcasting Co.. Box 53508, 2016 Main, 

Houston, Tee. 77052. Phone 713-473-4433, 

I. PERSONNEL 
President-Leroy °loner. 
Operations Manager-Art Posner. 

8. FACILITIES 
ERP 40.000 w. (bode.). 40,000 w. (vert.); 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 403 ft. above average terrain. 
Partial simulcast operation. Operated separately 
10-6 am Mon (bru Fri. noon-6 am Sat, 3 prn-6 am 
Sun. For simulcast facilities see K I K K. 

95.7 mc. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
See KUCK listing for coded regulations. 

TIME RATES 
No, 4 En' 9/1/69-Reed 7/21/69. 

6. SPOT ANNOUNCEMENTS 
FIXED: I ti 6 ti 12 ti 24+ 
I min.._ ...... ............. 10.50 9.50 8.50 7.50 
39 sec ..... .......... ...... 8.50 8.00 7.50 7.00 

7. PACKAGE PLANS 
(10 con-6 am-ROS) 

PER WK. EA: 10 ti 20 61 30 ti 40 11 50 11 
1 min-  6.50 6.00 5.50 5.00 4.50 
32 me. 6.10 5.60 5.15 4.70 4.25 

(Sat noon-8 am; Sun 3-6 pm-R013) 
WKND. EA: 20 tl 4011 
I ...... _ _ - ..... 5.50 4.50 
30 sec......,......._ ....... ........- 5.15 3.25 

*di/ am-S am-ROS) 
PER NO, EA: 10081 20048 
1 min. 5.25 4.75 

KILT KILT-FM 
1948 1961 

HOUSTON 

A LIN Owned Station 

BJOHN C. BUTLER & COMPANY, INC. 

Independent 
Media Cede 4 245 4025 0.00 
LIN-Texu Broadcasting Corp., 500-04 Lovett Blvd., 

Houston, Tex. 77006. Phone 713-526-3461. 
I. PERSONNEL 
Pres. (LIN Broadcasting Corp.)-Donald A. Pelo. 
Pres., Gen'l Mgr., Nat'l Sales-Dickle Rosenfeld. 
Sales Manager-Harry Rogers. 

3. FACILITIES 
5,000 w.: 610 ke. Directional-separate pattern'. 
day and night. 

Operating schedule* 24 hours daily. CST. 
FM-ERP 15.250 va.; 100.3 mc. 
Operating schedule: 24 hours daily. 
Antenna ht.: 231 ft. above ....... terrain. 

4. AGENCY COMMISSION 
15/0. Bills payable upon receipt. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 2e, 3e. 3b, 3d, 4a, 4c), 5, 6e, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15e, 16. 
Basic Rates: 20b, 21e, 21b, 21e. 21d. 22a, 221), 23e, 

24a. 24b, 24e, 28b, 28c, 29a. 
Contracts: 40e, 41, 42e. 42e, 43, 44a, 44b, 45, 46, 

48. 49. 51e. 
Comb.; Cont. Discounts: 80e. 60e, 60e, 60f, 60h, 601. 

TIME RATES 

No. 4 BR 6/15/69-Reed 8/7/69. 
AAAA-Mon thru Sat 6-10 am. 
AAA-Mon tram Sat 3-7 pm. 
AA-Mon ihru Sat 10 am-3 pm; Sun noon-7 pm. 
A-Daily 7 pm-midnight; Sun 6 am-noon. 
Midnight-6 am. Rates on request. • 

7. PACKAGE PLANS 

-AAAA- -AAA-
PER YR: PER WK: I min 20/30 1 min 20/50 
1 x 1 U or fixed  75 60 68 55 
26 x 3 ti  60 50 54 46 
52 x. 8 1.1  56 46 52 42 
104 e. 9 ll 54 44 50 40 
156 x 12 ti  52 42 48 38 
260 x 15 ti  50 40 46 37 
312 x 18 ti  48 38 44 36 
520 e 21 ti  46 37 42 34 
780 x 24 ti  44 36 40 33 

-AA- - A - 
1 x..1 ti or axed.  63 51 45 36 
28 x 8 U.  50 45 40 33 
52 x 6 U.  48 38 38 32 
104 x 9 ti  46 37 36 31 
156 x 12 ti  44 36 34 29 
260 x 15 ti  42 34 32 27 
312 x 18 ti  40 33 30 25 
520 e. 21 ti  38 32 29 24 
780 1 24 ti  36 31 28 23 

10 see: ID's: 60% of 1-min. Immediately preempti-
ble. All spots, regardless of length or time classifica-
tion, combine to earn lowest frequency or package 
discounts. 

10. SPECIAL FEATURES 

News-applicable 1-minute/30 second rate, plus 10%. 

HERBERT E. GROSKIN 
is COMPANY 

or3 FIMO 
Media Code 4 245 4050 8.00 
Entertainment Communications, Inc., Suite 204. 2929 

Buffalo Speedway, Houston, Tex. 77006. Phone 713-
622-5533. 

STATION'S PROGRAMMING DESCRIPTION 
KLEF (FM): Programmed for adults. 
Classical music, One arta format, 24 hours. Many 
local professional and amateur concerts and recitals 
broadcast from station studios or on location. 5 min 
AP news on even numbered hours plus 7 am. Inter-
views with people in arts occasionally broadcast. At 
least half hour separation between competing prod-
ucts and services. Contact Representative for further 
details. Rec'd 12/31/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Ronald G. Schmidt. 
Program Director-Ray Landers. 

2. REPRESENTATIVES 
Herbert E. Groekin & Co. 

3. FACILITIES 
ERP 100,000 w.: 94.5 mc. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 610 ft. nave ....... terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3e. 4e, Id, 5, 6b, 7b. 
Rate Protection: 101), 1lb, 12b, 13b. 14b. 
Basic Itates: 205. 22b, 23s. 24b, 25e. 29a. 
Contracts: 405, 41, 12b, 44e, 45. 51a, 51b. 
Comb.: Cont. Discounts: 60f, 601, 61b, 62e, 62d. 
Cancellation: 70e, 70e. 71b, 72. 
Prod. Services: 80. 
Member: The Groskin Group. 

TIME RATES 
Kif . Reed 12/1/67. 

6. SPOT ANNOUNCEMENTS 
lx 15e 30x 60e 125e 250e 500e 

1 min.  10.00 9.50 9.00 8.50 8.00 7.50 7.00 

S. PROGRAM TIME RATES 
lx 15e 30e 60e 125x 250e 500X 

1 hr  70 67 64 61 58 55 32 
1/2 hr  53 50 48 46 44 42 40 
5 min.  30 29 28 27 26 25 24 

KILT IS HOUSTON'S 
lEARI B EAT 

AND 
bel ” ITS Pulse 

IS GREAT! 
UNDUPLICATED CUME LISTENING ESTIMATES 

am-10 am, Mon.-Fri. 

KILT Reaches: 79,900 Men 
75,000 Women 

154,900 Total Adults 

10 am-3 pm, Mon.-Fr, 

KILT Reaches: 25,100 Men 
39,600 Women 
64,000 Adults 

3 pm-7 pm, Mon -Fn. 

KILT Reaches: 50,200 Men 
57,600 Women 

107,800 Total Adults 

- 18-49 - 32.5% Stronger than Second Station 
- 18-49 - 47.0% Stronger than Second Station 
- 18-49 - 40.3% Stronger than Second Station 

- Total - 10.1% Stronger than Second Station 
- Total - 2.3% Stronger than Second Station 
- Total - 5.3% Stronger than Second Station 

- 18-19 - 11.1% Stronger than Second Station 
- 18-19 - 65.0% Stronger than Second Station 
- 18-19 - 36.6% Stronger than Second Station 

ADVERTISING GOALS IN HOUSTON ARE 'S', ON 
aLIN 
BOOADCASIle C0110111101 

sersdury 

slur S5H o-ocuuors cut eo:nt y  Pu lse:Metro   

Jan.- mar_ 1969. B
JOHN C BUTLER 
B COMPANY, INC 

me everywhere, 

all the time rep 

KLVL 
1950 

PASADENA 
Media Code 4 315 40/5 5.011 
Felix is. Morales, 2903 Canal St., Houston, Tex, 

77003. Phone 713-225-3208, 713-225-3209. 
Main Studio-1815 Pasadena Blvd., Pasadena, Tex. 

77501. Phone 713-472-1361. 
STATION'S PROGRAMMING DESCRIPTION 

RLVL: Bearish language. MUSIC: variety music. 
current recordings from Mexico. Dramatic programs, 
sports flashes, special events, news, weather. SPORTS: 
broadcast high school, college and professional football. 
basketball. baseball. Contact Representative for fur-
ther details. Reed 11/27/67. 

I. PERSONNEL 
General Idanager-Tellx M. Moralea. 
Assistant Manager-Mrs. Felix Moral«. 
Sales Manager-Johnny P. Hernandez. 

2. REPRESENTATIVES 
East, Midwest-AAA Representatives. 
Weat-Harlan G. Oakes, Inc. 
Atlanta-David Carpenter Company. 

S. FACILITIES 
1.000 w. days, 500 w. nights; 1480 Ice 
Direetional-night only. 

Operating schedule: 6 am-10 pm. CST. 
4. AGENCY COMMISSION 

15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Basic Rates: 26. 
Contracts: 45, 46, 471, 49. 
AU acceptable accounts are sublect to the same ratee 
Announcements cannot be combined with time pro-
grams to earn a larger discount on [IMO programs, 
however, providing the expiration of the contract 
coincides. the earned discount for time Programs may 
be combined with announcements to earn a larger 
discount for announcements only. Five minute pro-
grams subject to time change. 
Member: The Groskin Group. 

TIME RATES 
No. 5 Eft 6/1/68-Rec'd 10/11/68, 

8. SPOT ANNOUNCEMENTS 312. 
Ix 36e 32e 104e 156e 312x 363e 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
30 sec 7.50 7.13 6.75 6.38 6.00 5.63 5.25 

8. PROGRAM TIME RATES 312. 
Ix 26x 52x 104e 156e 312e 363e 

I hr.... 62.50 58.75 56.25 53.13 50.00 46.88 43.75 
1/2 hr 35.63 33.75 31.88 30.00 28.13 26.25 24.38 
1/4 hr 23.75 22.50 21.25 20.00 18.75 17.50 15.00 
5 min 15.00 14.25 13.50 12.75 12.00 11.25 10.50 

K MSC (FM) 
1965 

CLEAR LAKE CITY 

F MU 

Media Code 4 245 4100 1.00 
Spaceland Broadcasting Corp.. Box 58102, Houston, 

Tex. 77058. Phone 713-488-1131. 
STATION'S PROGRAMMING DESCRIPTION 

KWIC (FM): Programmed for general interest. 
MUSIC: middle-of-the-road music interspersed with 
news, weather, sports. AIR PERSONALITIES 24 
houri per day. NEWS: on half hour, weather on 
hour. News at noon features world, national, regional, 
local, apace, sports and business information. 6 pm 
news wrap-up same general format as news at noon. 
Ree'd 8/31/67. 

I. PERSONNEL 
General Manager-Al Pavey. 
Operations Director-Larry Oldham. 

S. FACILITIES 
ERP 100,000 w. (hertz.), 100,000 w. (vert.) ; 102.1 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 323 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on limo only. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b. 3e. 3b. 3d, 4a, 4c, 5. 6e. 
Rate Protection: 10d. lle. 12e. 13f, 14d, 15a, 15b. 
Basic Rates: 20b, 21b. 21e. 22s, 23a. 24e, 24e, 26. 

20e, 29a, 29b, 30. 33b. 
Contracts: 40a, 42a, 42e. 43, 44b, 45, 46, 47a, 48, 

49, 51a, 51b. 51e. 
Comb.: Coast. Discounts: 00e, 80e. 601, 61e, 62e, 62d. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Maximum length of csantraet-1 year. 

TIME RATES 
No. 3 Eff 3/1/67-Rec'd 3/2/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 see 

1 ti  12 9 7 
BLANKET RATES 

PER YR: 
200 x  11.00 8.75 6.90 
400 x  10.00 8.00 6.50 
800 x  8.00 6.25 5.50 
1200 x  7.00 5.00 4.80 

7. PACKAGE PLANS 
WEEKLY PLANS 

(Must be used in 14 days) 
I min 30 tee 10 set 

10 ti.     95 80 65 
20 ti.     180 165 88 
30 ti.    210 170 120 
40 ti... ......    235 185 130 
50 ti    260 200 150 

700 PLAN 
100 1-min spots, 30 days, Seed_ .......   700 

500 PLAN 
100 30-sec spots, 30 days, Seed  500 

10. SPECIAL FEATURES 
NEWS SPONSORSHIP 

News wheel with 9 newscasts, 6 days per week (even 
hours or combination) as • non-competitive partici-
pating sponsor. 

I wk 13 wk 28 wk 
Per wk. ea  150 135 120 

(Houston continued on next page) 
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Best Gulf 
Coast Combo 
--- Best Gulf 
Coast Buy 

Houston's proven producer 
with professional personali-
ties and award winning news 
staff. 24 Hours. 

Number 1 FM in Houston. 
One of America's super 
power stations. .. Stereo 24 
hours. 

Beaumont's flagship station 
with personalities and the 
ratings to make sales for 
products. 24 Hours. 

For Complete Information 

THE KATZ AGENCY, Inc. 

STATION REPRESENTATIVES 

In Houston cal I Dave Morris JA 3-2581 

TEXAS 
Houston-Continued 

KNUZ 
1948 

HOUSTON 

ANS -Independent 

NAB 

KATZ RADIO 
WEST 

Ft A ES 

An Associated Independent Metreaelltan Station 
Subscriber to the NAB Radio Code 

Media Code 4 245 4125 8.00 
Texas Coast Broadcasters, Inc., Box 188. 4701 Caro-

line. Houston. Ter. 77001. Phone 713-523-2581. 
TWX 713-571-2231. 

I. PERSONNEL 
President-David II. Morris. 
Vice-Pros. & Oper. Mgr.-Jim Scott. 
Vice-President of Sales-Forrest Patton. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
1.000 w. days. 250 w. night': 1230 ke. 

Non-directional. 
Ons,ratIng achedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15e, on time only: no rub dtmeount 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb, 3a, 3b, 3e, 3d. 4a, 4d, 5. 6a. 
7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 15b, 

154. 
Basic Rates: 20a, 21a. 21b, 2213. 24a. 24b, 24e, 25a. 

27, 28a. 290, 30, 32a. 33a. 
Contracts: 40a. 41. 44b. 45, 46. 47a, 48, 51a, 51e. 
Comb.: Cont. Discounts: 60h. 61c. 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with Katz Radio A.T.D. Plan. 

TIME RATES 
SINGLE STATION/COMBINATION RATES 

No. 10A Err 5/1/69-Reed 5/27/6'à". 
Combination Rate Cards: No. B (KNUZ, KQUE(FM). 
Houston), No. 4 (RNUZ. KAYC. Beaumont). No. 
BB (KNUZ. KQUE (FM), KAYC), Eff 5/1/68-
Reed 4/30/68. 
*AA-Mon thru Sat 6-10 ans & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm. 
11-All other times. 

(*) Advertiser may specify either 6-9 am or 7-10 
am. 3-6 pm or 4-7 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

KNUZ 
+ KNUZ 

KQUE + 
PER WK, I MIN: KNUZ (FM) KAYO (t) 
1 ti  57 
6 tL  . 43 .5.1 50 -5-6 
12 ti..  ____._ ..... __. 40 48 46 54 
18 ti  38 46 43 51 
24 ti  37 45 41 49 

CLASS A 
1 ti  . 45 - 50 
6 tl  38 4.6 44 -52 
12 ti  35 43 41 49 
18 ti  32 40 37 45 
24 ti  30 38 34 42 

CLASS B 
1 ti  30 35 
6 ti  25 3.3 20 Fi 
12 ti  23 31 28 36 
18 ti  22 30 26 34 
24 h   21 29 25 33 

(t) KNUZ + HOUE (FM) + KAYC. 
20/30 sec: 75% of 1-min. 10 see: 50% of 1-min. 
Spots scheduled between nasses take rates of higher 
class. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PLAN 1 
(1/3AA, 1/3A, 1/311) 

KNUZ 
+ KNUZ 

KQUE + 
PER WK. I MIN: KNUZ (FM) KAYO (t) 
6 ti  198 240 240 282 
12 ti..... ...... -.._.._ ......... _._ 366 450 438 522 
18 tL ............. _________ 513 639 603 729 
24 CL. 648 816 744 912 

PLAN 2 
(1/2AA, 1/2B) 

6 tl 180 222 222 264 
12 ti  _ 336 420 408 492 
18 tL  477 603 567 693 
24 tL   612 780 708 876 

PLAN 3 
(1/2 A. 1/2B) 

8 tl.. _ 182 204 204 246 
12 ti. .......... ___._..--___ 300 384 372 456 
18 ti 414 540 504 630 
24 LI    516 684 608 776 

(t) KNUZ + KQUE (FM) + KAYC. 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

10. SPECIAL FEATURES 
5-min newscasts-1-1/2x applicable 1-rain rate. 

COMBINABILITY 
All spots and programs, regardless of length or class, 
may be cross-combined for discounts as long as TAP 
spots of each length are properly distributed by time 
class. Each spot. and program, regardless of length, 
counts as 1 unit. 

KODA 
1961 

HOUSTON 

Media Code 4 245 4150 6.00 
Taft Broadeuting Company. 4808 Otan Felipe Road 

Houston. Tex, 77027. Phone 713-622-1010. 
I. PERSONNEL 
General Manager-Martin Griffin. 
Sales Manager-Rick Rawlinson, 
Program Director-Milt Willis. 

KPIIC 

21 
HOURS 
A 

DAY 
Edeard Petry & Co.„ National Representatives 

2. REPRESENTATIVES 
Storer Coleman. Inc. 
Dallas-Itliey Representatives. 

3. FACILITIES 
5,000 w. days: 1010 lœ. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time charges only: no cash discount 

5. GENERAL ADVERTISING Set eoded regulations 
General. la, 2b, 3a, 3b. 3e. 45, 4d, 5. Ga, 7b, 8. 
Rate Protection: 10b. lib. 121). 13h, 14b. 
Basic Rates: 20a. 22a. 221). 240, 25a, 32b, 
Contracts: 405. 420. 43. 45. 46. 
Comb.: Cont. Discounts: 62b, 62d. 
Cancellation: 70e, 71n, 730. 
Prod. Services: AO, 81. 
Affiliated with MBA. 

TIME RATES 
Eff 1/1/69-Itec'd 12/16/68. 

AA-Mon thru Fri sign-on-9:30 am & 3:30-sign-off. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, 1 MIN: 1 ti 6 ti 12 ti 18 ti 24+ 
AA   24 21 19 17 15 
A   21 18 16 14 13 

20/30 see: 80% of 1-min. 10 sec: 50% of 1-min. 
KODA-AM & KODA-FM COMBINATION 

1 MINUTE 
PER WK, Ea: I ti 6 ti 12 ti 18 ti 24U 
AA     27 24 22 20 18 
A     24 21 19 17 15 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNT 

(AM only or Combination) 
26 wk-5% 52 wk-10% 

8. PROGRAM TIME RATES 
1/2 hr: 3-1/2x 1-min. 1/4 he: 2-1/2x 1-min. 
5 min: 1-1/2x 1-min. 

10. SPECIAL FEATURES 
News headlines up to 2-minutes-applicable 1-minute 
rate. 

K 0 D A-FM 
1958 

HOUSTON 

OVI F IMfl 

Media Code 4 245 4151 4.00 
Taft Broadcasting Co.. 4808 San Felipe Rd., Hous-

ton, Tex. 77027. Phone 713-622-1010. 

I. PERSONNEL 
General Manager-Marlin Griffin. 
Sales Manager-Rick Itawlinson. 
Program Director-Jim Butler, 

2. REPRESENTATIVES 
Rorer Coleman. Inc. 
Dallas-Riley Representatives. 

3, FACILITILS ERP 100.000 w.: 99.1 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 620 ft. above average terrain. 

4. AGENCY COMMISSION 
15% nn net time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 20. lb, 30, 3b, 3e, 4e, 4d, 5, Ga, 7b, 8. 
Rate Protection: 10b, lib. 1213. 1310. 14b. 
Basic Rates: 200. 22a. 22b. 2414 25e. 32b. 
Contracts: 400. 425. 43. 45. 46. 
Comb.: Cont. Discounts: 62b, 62d. 
Cancellation: 70e, 71a, 73a. 
Prod. Services: 80. 81. 
Length of commercial continuity 5 minute program 
I:39. 
Sold in combination with KODA-AM. See that list-
ing for rates. 

TIME RATES 
Elf 1/1/69-Rec'd 12/16/68. 

AA-Mon thru Fri 1-11 pm; Sat & Sun 6 am-mid-
night. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 ti 96+ 
1 min  15 14 13 12 11 10 
20/30 sec: so% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 hr: Oa 1-min. 1/2 he: 4x 1-min. 
1/4 hr: 2-1/2x 1-min. 5 min: 1-1/2x 1-min. 

KPRC 
1925 

HOUSTON 

RA B 

Subseriber to the NAB Radio Code 
Media Code 4 245 4175 3.00 
Houston Post Co.. Box 2222, 3014 Post Oak Rd.. 
Houston, Tex, 77001. Phone 713-622-2950. 

I. PERSONNEL 
Pres. 8s Gent Mgr.-Jack Harris. 
Gen'l Sales Mgr.--Cleve 
Production Manager-Jack London. 

2. REPRESENTATIVES 
Edward Petry & Company. Inc. 

3. FACILITIES 
5,000 w.: 950 ke. 

Directional-night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 21), 3a, 3c, 3d, 4a, 44, 5, 6a, 7b, 8. 
Rate Protection: 104. 11d. 12d, 134. 144. 15a, 15b. 
Basle Rates: 20a, lob, 21a. 21b, 214, 22a, 22b, 23a, 

23b, 24a. 24e. 25a. 26, 27, 28a. 29a, 30, It, 3210. 
33c. 

Contracts: 40a, 41. 42e. 44a. 44b, 45, 46, 472. 48, 19, 
50. 51a. 51b. 51e. 

Comb.; Cont. Discounts: 60b, 604, 60e. 60f, 60h, 6M, 
Ola. 61b, 61c. 62a, 62h. 614. 

Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
AMilated with NBC Radio Network. 

TIME RATES 
No. 23 Eft 1/1/68-Rec'd 12/6/67. 

AA-Dally 5-10 am & 4-7 pm. 
A-Delly 10 am-4 pm. 
B-All other times. 

(This listing continued on next page) 
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6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (•) I ti 6 ti 12 ti 18 ti 
MID  45 00 40.00 89.00 38.00 37.00 

20/30 sec  38.00 34.00 33.00 32.00 81.00 
10 sec 22.50 20.00 19.50 19.00 18.50 

CLASS A 
(*) I ti 6 ti 12 tl 18 tg 24 tl 

1 min.- 34.00 33.00 32.00 31.00 80.00 29.00 
20/30 sec__ 31.00 28.00 27.00 26.00 25.00 24.00 
10 see ID's 18.00 16.50 16.00 15.50 15.00 14.50 

CLASS B 
I ti 6 ti 12 ti 18 ti 24 tl 

min   20.00 19.00 18.00 17.00 16.00 
20/30 18.00 17.00 16.00 15.00 14.00 
10 sec ID's- 10.00 9.50 9.00 8.50 8.00 

(..) Specified position. 
1-minute, 20/30-second spots. newscasts and features 
may combine to earn weekly frequency discount. 
1-minute, 20/30-second spots, newscasts and features 
and ID's may combine on the basis of 2 ID's equal-
ing 1 longer spot. 

r. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

I mill 20/30 
12 ti ((IAA, 4A, 2B) 850 280 
18 Li (9A.A, 5A. 4B)  480 884 
24 ti (12AA 7A 5B)-- 623 496 

WEEKEND PLAN-SAT á SUN 
18 plan (9AA. 15A. 4B)..   360 298 

CONSECUTIVE WEEK DISCOUNTS 
52 wk-10% 
Spots must be scheduled equally over 7-day period 
and rotate within time classification. TAP spots are 
combinable with all weekly spots and programs. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: I tI 3 tl 
AA   75 71 
A   63 60 

- 38 36 
15-MINUTE NEWSCASTS 

I ti 

KQ U E (FM) 
1960 

HOUSTON 

MMKATZ RADIO 
Mal WEST 

F 

6 tg 12 tl 
69 67 
58 55 
35 83 

3 ti 
88 
73 
44 

S ti 
86 
71 
43 

Subscriber to the NAB Radio Code 
Media Code 4 245 4200 9.00 
Texas Coast Broadcasters, Inc., Box 188, 4701 Caro-

line, Houston, Tex. 77001. Phone 713-523-2581. 
TWX 713-571-2231. 

I. PERSONNEL 
President-David H. Morris. 
Vice-President-Jim Scott. 
Operations Manager-Webb Hunt. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
EltP 280,000 w. (horiz.), 250,000 w. (vert.); 102.9 
enc. Stereo. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e. 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15e, lib, 

15d. 
Basic Rates: 20a, 21e, 21b, 22b, 24a, 24b, 24e. 25a, 

27, 28a, 29a. 30, 32a, 33a. 
Contracts: 400. 41, 44b, 45, 46, 47a, 48, 51a, 51e. 
Comb.; Cont. Discounts: 60h, 61c. 
Cancellation: 70e. 71e. 72. 73b. 
Prod. Services: 80, 81, 82. 
Sold in combination with B:NUZ, Houston and KNUZ, 
Houston + KAYC, Beaumont. See KNUZ, Houston 
for rates. 

TIME RATES 
No. 3 Et! 11/1/68-Rec'd 10/7/68. 

6. SPOT ANNOUNCEMENTS 
I ti 6 ti 12 ti 18 ti 24 ti 

I min.  18 17 16 15 14 
20/30 sec: 75% of 1-min. 8/10 sec: 50% of 1-min. 

13. PROGRAM TIME RATES 
1 hr-Ox 1-min. 1/1 hr-2-1/2x 1-min. 
1/2 hr-3-1/2x 1-min. 

KRBE (FM) 
1958 

HOUSTON 
Media Code 4 245 4210 8.00 
Texas Fine Music Broadcasters, Inc., 3775 Kirby Dr., 

Houston. Tex. 77006, Phone 713-526-4985. 
I. PERSONNEL 
General Manager-Budd Jarvis. 
Operations Manager-Doug Gaeta. 
Program Director-Scatty Morgon. 

3. FACILITIES 
ERP 100,000 w.; 104.1 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 285 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 2% cash discount. 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2b, 3e. 45. 5. 6e, 7e. 8. 
Rate Protection: 10a, lia. 12a. 13a, 14a, 15b, 16. 
Basic Rates: 20b. 21a. 22a, 23b, 24b, 25a, 26. 28a. 
Contracts: 40a, 41, 42b, 46, 47e, 49, 51b. 
Comb.; Cont. Discounts: 60d. 61a. 62d. 
Cancellation: 70a. 70e. 71e. 71e. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 ER 10/1/66-Rec'd 8/11/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
1 r..  20 15 10 

7. PA CKAGE.-ii-i:»ig 
PER WE: 10 ti 20 tl 30 ti 40 ti 50 ti 
1 min. 150 240 300 320 350 
30 sec  120 200 240 280 300 
10 sec  90 180 210 240 250 

To be used within 7 days. 
700 Plan-100 1-minute spots (fixed position, to be 
used within 30 days) 700.00. 

BLANKET CONTRACT RATES 
PER YR, EA: 500x 1000x 1500x 20110x 
1 ........ .....  15 12 10 8 
30 sec  12 10 8 6 
To be used within 1 year. 
10 sec  ...... 9 7 5 4 

KTHT 
1944 

HOUSTON 

Independent 
The Eastman Station 

R AB 

Subscriber to the NAB Radio Code 
Media Code 4 245 4225 6.00 
Southern Broadcasting Co., 2100 Travis, Houston, 

Ter. 77002. Phone 713-224-4226. 

I. PERSONNEL 
Vice-Pesa, á Gen'l Mgr.-Charles W. Brunt. 
President-John G. Johnson. 
Commercial Manager-Deane Hardy. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

I. FACILITIES 
5.000 w.; 790 kg. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% on time charges only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 21% 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14e, I5a, 16. 
Basle Rates: 20a, 21b, 21d, 22a, 22b, 23b, 24s. 24e. 

29a, 29b, 32b, 33a. 
Contracts: 40a, 41, 44b. 45, 46, 47e, 49, 51e. 51b. 
Comb.: Cont. Discounts: 60b, 60g, 601, 61e. 
Cancellation: 70e, 71e. 72. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 8 Et! 5/1/68-Rec'd 4/1/68. 

1-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm; Sun 10 am-7 pm. 

other times. 
7. PACKAGE PLANS 

SECTION I 
PER WK: I'II 
1 min............_....... 35.00 
30/20 sec  28.00 

SECTION II 
1 min.  30.00 
30/20 sec.  24.00 
10 sec. 15.00 

12 ti 18 tl 
30.00 28.00 
24.00 22.40 
15.00 14.00 

26.00 24.00 
20.80 19.20 
13.00 12.00 

24 ti 
26.00 
20.80 
13.00 

22.00 
17.60 
11.00 

SECTION III 
PER WE: I ti 12 ti 18 tl 24 ti 
1 min.  22.00 20.00 18.00 16.00 
30/20 sec  17.60 16.00 14.40 12.80 
10 sec  11.00 10.00 9.00 8.00 

ffiBEST BUY PLANS 
PER WE, I MIN: En 
Plan A. 30 ti (121, 1211, 6111) _____-_ 20.00 
Plan B, 15 Li (61, 611, 3111). 23.00 

(*) Not combinable with sections I. II, II. 
8. PROGRAM TIME RATES 
5 min: 1-1/2x 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 
Not applicable to Best Buy Plan. 
Minimum wkly sched of 6 1-min spots 6 am-12 mid 
Mon-Sun necessary to maintain consee wk advertising. 

KTLW 
City of License, Texas City, Texas. 
Houston office-Las Vegas Motor Hotel, Houston, 
Texas. Phone 713-666-1411. 

See listing under Texas City, Texas, 

KTRH 
1930 

HOUSTON 

BLAIR e RADIO 
News-Talk-Information 

cam 
Subscriber to the NAB Radio Code 

Media Cede 4 245 4250 4.00 
Rusk Corporation, Rice Hotel. Houston. Tex. 77052. 
Phone 713-227-1621. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Frank Stewart. 
Business Manager-Tom Jacobs. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50.000 w.; 740 ke. Directional. 
Operating schedule: 19 hours daily. 

4. AGENCY COMMISSION 
15% on time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, Sc, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d, I2d, 13d, 14d, 15a. 
Basic Rates: 20a, 20b, 22a, 24e, 25a, 32b. 33d. 
Contracts: 41, 420, 45, 46, 47e, 48, 49, 50, 51a. 

KXYZ Radio delivers the 
25 to 49 year old adults 
in Houston. The latest 

Pulse and ARB* reports 
show KXYZ's primary 
audience is this select, 
hard-to-reach adult age 
group. But it's no acci-

dent - since KXYZ is the 
only station in Houston 
that programs beautiful 
music, news and sports 

24 hours a day. 

Advertisers who want 
quick delivery - at low-

est cost - of this very 
special, big-spending 25-
49 year old market want 
KXYZ Radio - Hous-

ton's Bright and Beauti-
ful Music Station. 

KXYZ _MU ST® 
Represented nationally by 
McGavren-Guild-PGW 

*PULSE for March, 1969 and ARB, April 
for the Houston Metro Area. 

TEXAS 
Comb.; Cont. Discounts: 600. 60f, 601. 
Cancellation: 70s. 70e, 71s, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with Blair Represented Network. 

TIME RATES 
Et! 2/1/69-Reed 1/7/69. 

AA-Mon thru Sat 5:30-10 am. 
A-Mon thru Sat 3-7 pm. 
B-Mon thru Sat 5-5:30 am & 10 am-3 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: () I ti 6 ti 12 ti 18 ti 24 tl 
1 min  60 56 53 50 47 44 
Sta bric .  48 45 42 40 38 35 
ID's   36 34 32 30 28 26 

CLASS A 
1 min  53 48 45 42 39 36 
Sta brk  42 38 36 34 32 29 
ID's   32 29 27 25 23 21 

CLASS B 
1 min  36 33 30 27 25 
Sta brk..._ ..... 24 22 20 
ID's   22 20 18 16 15 

CLASS C 

Sta brk.  .... 20 18 
ID's   15 13 

(.) Specified position. 

KWBA 
1947 

BAYTOWN 

20 
16 
12 

Country Music 

18 17 
15 14 
11 10 

Media Code 4 245 4275 1.00 
KWBA, Box 419, Boytoxn, Tex. 77520, Phone 713-

424-5531. 
I. PERSONNEL 
General Manager-Glen Walker. 
Chief Engineer-Phil Williams. 
Program Director-Don Ard. 

3. FACILITIES 
1.000 w.; 1360 he. 
Operating schedule: 6 am-midnight daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING Ses coded regulations 
General: la, 2a, la, 3b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 25a, 28b, 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Cancellation: 70a 70e. 71a. 73a. 
Affiliated with MBS Radio Network. 
Member: Country Music Network, National Ag Radio 
Groups, Inc. 

TIME RATES 
  Rec'd 8/25/66. 

6. SPOT ANNOUNCEMENTS 
ix 52e 104e 158e 208e 260e 3129 

1 12.00 11.00 10.00 9.00 8.50 8.00 7.50 
30 sec  9.00 8.50 8.00 7.50 7.00 6.50 6.00 
10 seconds-50% of 1-minute rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 

10 ti 15 ti 20 tl 25 ti 30 ti 3501 40 ti 
1 mitt  9.00 8.50 8.00 7.50 7.00 6.50 6.00 
30 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
10 see  4.50 4.25 4.00 3.75 3.50 3.35 8.00 

8. PROGRAM TIME RATES 
1 ti 26 ti 52 ti 104 ti 260 ti 312 ti 

1 hr........... 110. 100. 90. 85. 80. 75. 
1/2 hr__ ....... 66. 62. 50. 46. 43. 40. 
1/4 hr__ ....... 44. 40. 38. 36. 34. 32. 
5 min.  22. 20, 18. 14. 12. 10. 

KXYZ 
1930 

HOUSTON 

An ABC Owned Station 

mcgavren-gui Id 
pgw radio, inc. 

DOD 
Subscriber to the NAB Radio Code 

Media Code 4 245 4300 7.00 

KXYZ, Inc., a wholly owned subsidiary of American 
Broadcasting Companies, Inc., 1602 Fannin Bank 
Bldg., Houston. Ter. 77025. Phone 713-748-3980. 
STATION'S PROGRAMMING DESCRIPTION 

KXYZ: Programmed for adults. 
MUSIC: general popular music, standards, middle-
of-the-road and showtunes featured 24 hours a day. 
NEWS: local news on hour, network news- -at :30. 
Extended 10 min newscasts at 6. 7, 8. 9 am and 
4 & 5 pm weekdays. 15 min news and commentary 
at noon & 6 pm, news block 6-6:35 pm weekdays. 
SPORTS: reports on outdoor sports 5-6 am daily and 
capsule reports every hour on Sat and Sun mornings. 
Regular sports reports at 6:35, 7:35, 8:35 am and 
6:15 pm weekdays and frequent reports on weekends. 
COMMERCIAL POLICY: 14 minutes per hour. Con-
tact Representative for further details. Rec'd 2/17/69. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Ronald L. Sack. 
General Sales Manager-Martin Greenberg. 
Sales Manager-Chris Robinson. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w.; 1320 hr. Directional-night only. 
Operating schedule: 24 hours daily. COT. 
Partial simulcast operation. Simulcast 5 am-6 
For non-simulcast facilities see KXYZ-FM. 

4. AGENCY COMMISSION 
15% on net charges for station; no cash discount. 

(This listing continued on next page) 
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Houston-K X Y Z-Continued 

5. GENERAL ADVERTISING See sled regulations 
General: la, 2b. 3e. 3c, 3d. 4e. 4d. 5, 65, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 15a, 16. 
Basic Rates: 20e, 21a, 21b, 21d, 22e. 23e. 24b, 24e, 

25b, 28b, 29e, 30, 33a. 
Contracts: 40b. 41, 42e, 42e, 44e, 45, 47e. 50, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60g, 80h, 601, 

62b. 
Cancellation: 70a, 70e, 71a, 73a, 73b. 
Prod. Service: 80, 81, 82. 
Fixed position buy will preempt Plans Spots. 
.AfflHated With American Entertainment Network. 

TIME RATES 
No. 5 Elf 5/1/69-Reed 5/1/69. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm: Sun all day. 
A-Mon then Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER YR: Fixed In 52x I56x 260x 500x 
PER WK:   1 ti 6 ti 12 ti 18 ti 24 ti 
1 mln.  45.00 42.00 40.00 38.00 36.00 34.00 
30 sew.......... 36.00 33.60 32.00 30.40 28.80 27.20 
10 sec.  27.00 25.20 24.00 22.80 21.60 20.40 

CLASS AA 
1 min.  37.00 32.00 31.00 29.00 27.00 25.00 
30 sec  29.60 25.60 24.80 23.20 21.60 20.00 
10 see  22.20 19.20 18.60 17.40 16.20 15.00 

CLASS A 
1 min  27.00 22.00 20.00 18.00 17.00 16.00 
30 sec.  21.60 17.60 16.00 14.40 13.60 12.80 
10 see.  16.20 13.20 12.00 10.80 10.20 9.60 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

I wk 13 wk 26 wk 52 Wit 
AAA   50 47 45 42 
AA   40 38 35 33 
A   30 27 24 21 
5-minute newscasts in AAA contain 1-minute spot 
plus open and close billboard. Newscasts ln AA and 
A receive 1-minute spot plus 10-second close. 

THE OUTDOOR SPORTSMAN-
BOB STEPHENSON 

Wkly 5-6 aso, per report  20 
Wknd Sat & Sun, per report_  35 
Includes 2.50 non-commissionable talent fee. 

K X Y Z-FM 
1961 

HOUSTON 

Media Code 4 245 4301 5.00 
KXYZ, Inc., a wholly owned subsidiary of American 

Broadcasting Companies, Inc., 1602 Fannin Bank 
Bldg., Houston, Tex. 77025. Phone 713-748-3980. 
STATION'S PROGRAMMING DESCRIPTION 

KXYZ-FM: Programmed for adults. 
MUSIC: General popular music including standards, 
film music, show tunes, semi classical, middle-of-the-
road. COMMERCIAL POLICY: maximum of 14 
minutes per hour. Contact Representative for further 
details. Rec'd 11/4/68. 

I. PERSONNEL 
Vice-Pies. & Gen'l Mgr.-Ronald L. Sack. 
General Sales Manager-Martin Greenberg. 
Sales Manager-Chris Robinson. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 100.000 w.; 96.5 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 597 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm-5 am. For simulcast facilities see KXYZ. 

4. AGENCY COMMISSION 
15/o. 

5. GENERAL ADVERTISING See coded regulations 
See KXYZ listing for coded regulations. 
Maximum of 14 commercial minutes per hour. 

TIME RATES 
No. 1 Eff 4/15/69-Rec'd 4/4/69. 

AA-Mon thru Sat 6 pm-midnight; Sun 10 am-mid-
night. 
A-Tues titra Sat midnight-5 am. 

7. PACKAGE PLANS 
FM ONLY 

WKLY: 6 ti 12 ti 18 ti 24 ti 
6 pm-midnight.  9 8 7 6 
Midnight-6 pm  7 6 5 4 

FM WREN BOUGHT IN COMBINATION 
WITH AM 

6 pm-midnight.  8 7 6 5 
Midnight-6 am  6 5 4 3 
FM frequency does not combine for AM discounts. 

BULK RATES 
500x 1000x 300x 1000x 

6 pm-mid  5 4 Mid-6 am  3 2 
To be used within 52-week period. Preemptible. 
Bulk plan advertisers must contract in advance for a 
firm, 52-week perlod, subject to short rate if can-
celled. 
Rate Protection: 90-day rate protection. 

KYOK 
1947 

HOUSTON 

Independent Negro 
Starr Broadcasting Group 

Media Code 4 245 4325 4.00 
KYOK, Inc., 613 Preston Ave., Houston, Tex. 77002. 
Phone 713-222-2535. 
STATION'S PROGRAMMING DESCRIPTION 

KYOK: Programmed for Negro audience. 
MUSIC: rhythm and blues. Negro disc jockeys do 
all shows, including taped and live commercials. 
NEWS: 5 min international, national and community 
news hourly on half hour. Local headlines, 1 min on 
hour. Weekly editorial. SPORTS: live high school 
and college football and high school basketball broad-
casts, including pre-game and post-game interviews 
with coaches and players. Sports personality partici-
pation shows daily. M-F. Discussion: interviews and 
panel debates on local problems. Sun 7 pm. Mobile 

unit, personalities available for remote broadcasts, 
store openings, etc. Contact Representative for fur-
ther details. Rec'd 10/11/67. 

I. PERSONNEL 
General Manager-Richard Oppenheimer. 
President-Jules J. Paglin. 
Executive Vice-President-Stanley W. Ray, Jr. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 

3. FACILITIES 
5,000 w.; 1590 kc. Directional-nights only. 
Operating schedule: 24 hours dell. 

4. AGENCY COMMISSION 
15%: 10th of month. 

3. GENERAL ADVERTISING See ended regulations 
General: lb. lb. 3a. 3d, 4a, 4d, 5, 6e, 71). 8. 
Rate Protection: 15b. 
Basle Rates: 20a, 21e. 23a, 24b, 25a, 28b, 28e. 29e, 

30. 
Contracts: 40e. 41, 4241. 43, 44b, 45, 46. 41e. 
Comb.; Cont. Discounts: 60e. 60e, 60d, 60g, 601, 

61a, 62d. 
Cancellation: 70a, 70e. 71e. 72. 
Prod. Services: 82. 
Member: The OK Group. 

TIME RATES 
No. 10 ER 4/1/68-Ree'd 3/13/68. 

AA-6-9 am & 4-7 pm. 
A-4-6 ant ,3c 0 am-4 pm. 
B-7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
-AA- -A- -B-
1 min 30 see 1 min 30 see I min 30 see 

1 x  17.00 13.60 14.45 11.55 11.90 9.50 
50 x   16.35 13.10 13.90 11.10 11.45 9.15 
100 x.   15.70 12.55 13.35 10.65 11.00 8.80 
150 x  15.05 12.05 12.80 10.20 10.55 8.45 
200 x  14.40 11.50 12.25 9.75 10.10 8.10 
250 x._   13.75 11.00 11.70 9.30 9.75 7.75 
300 x  13.10 10.45 11.15 8.85 9.30 7.40 
500 z   12.45 9.95 10.60 8.40 8.85 7.05 
750 x  11.00 9.40 10.05 7.95 8.40 6.70 
1000   11.15 8.90 9.50 7.50 
ID's or Flash Spots (10 sec or less)-50% 'of 1 m.ln. 
Can be combined with 1-minute or 30-second spots 
to earn loner rates for ID frequency only. 

7. PACKAGE PLANS 
1 MINUTE 

 Per Wk  
AA: 10 ti 15 tl 20 ti 25 ti 30 ti 35 ti 
1 wk  16.65 16.00 15.40 14.60 13.80 13.00 
13 wk.  15.45 14.35 13.75 13.00 12.90 12.20 
26 wlc 13.75 13.00 12.15 12.10 11.55 11.30 
39 wk.  13.00 12.15 11.60 11.00 10.90 10.45 
52 wk  12.15 11.60 10.95 10.45 9.95 9.45 
A: 
1 wk.......__ 14.15 13.60 13.10 12.40 11.75 11.05 
13 wk.  13.15 12.20 11.70 11.05 10.95 10.35 
26 wk.  11.70 11.05 10.35 10.30 9.80 9.60 
39 wk  11.05 10.35 9.85 9.35 9.25 8.90 
52 wk  10.35 8.90 8.45 8.05 

30 SECONDS 
AA: 
1 wk  13.30 12.80 12.30 11.70 11.05 10.40 
13 wk.- .....   12.35 11.50 11.00 10.40 10.30 9.75 
26 wk.  11.00 10.40 9.75 9.70 9.25 9.05 
39 wk.  10.40 9.75 9.30 8.80 8.70 8.35 
52 wk.  9.75 9.30 8.75 8.35 7.95 7.55 
A: 
1 wk ....... __ 11.30 10.90 10.50 9.90 9.40 8.85 
13 mk  10.50 9.75 9.35 8.85 8.75 8.30 
26 wk....._  9.35 8.85 8.30 8.25 7.85 7.70 
39 nk  8.85 8.30 7.90 7.50 7.40 7.10 
52 wit  8.30 7.90 7.45 7.10 6.75 6.45 
1-minute and 30-seconds cross-combine to earn maxi-
mum frequency. No ID's available. 
Packages not combinable. However, advertisers may 
earn higher frequency on subsequent orders providing 
schedules continue without interruption but no rebates 
are applicable on previous orders. 
Packages subject to short rate. 

8. PROGRAM TIME RATES 
AA: I hr 1/4 hr 10 min 5 min 
1 a  ............. 110.00 73.00 49.00 37.00 22.00 
50 x  105.60 70.20 47.05 35.50 2L10 
100 x. 101.20 67.15 45.10 34.00 20.20 
150 x. 96.80 64.25 43.15 32.50 19.30 
200 x..... ...... _. .... _.  92.40 61.30 41.20 21.00 18.40 
250 x. 88.00 58.40 39.25 29.50 17.50 
300 x ....... _ ..... _._.. 83.60 55.45 37.30 28.00 16.60 
500 x  79.20 52.55 35.35 26.50 15.70 
A: 
I x  93.50 62.05 41.65 31.45 18.70 
50 x........._ ...... ___ 89.75 59.65 40.00 30.20 17.95 
100 x  86.00 57.10 38.35 28.90 17.15 
150 x 82.30 54.60 36.70 27.60 16.40 
200 x  78.55 52.10 35.00 26.35 15.65 
250 x  74.80 49.65 33.35 25.10 14.90 
300 x ....... -- .... _  71.05 47.15 31.70 23.80 14.10 
500 x  67.30 44.65 30.05 22.55 13.35 
B-40% less than AA. 

HUNTSVILLE 
Walker County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KSAM 
1938 

Subscriber to the NAB Radio Code 
Media Code 4 245 4350 2.00 
Verla Cauthen, Box 312, South of Huntsville on 
Hwy. 75, Huntsville, Tex. 77340. Phone 713-425-
2651. 

I. PERSONNEL 
Owner-Mrs. Verla Cauthen. 
General Manager-Jack Nichols. 
Commercial Manager-C, C. Springfield. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kg. 

Non-directional. 
Operating schedule: 6:30 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 
Basle Rates: 22a, 22b, 23e, 24a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 42b, 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 60a, 60c, 60k, 61b, 61e, 62b, 

62e. 
Cancellation: 70a, 70e. 71a, 73a. 
Affiliated with KBS Radio Network. 
Member: Texas State Network. 

TIME RATES 
No. 12 Elf 9/1/68-Reed 9/12/68. 

6. SPOT ANNOUNCEMENTS 
Ix III 2Ix 

1 min  3.30 2.75 2.35 
30 sec  2.35 2.10 1.30 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 ti.  24.00 18.00 
11 ti  21.00 13.00 
30+   17.00 12.00 

30x 
2.10 
1.60 

1/4 hr 
12.00 
6.00 
5.50 

500+ 
1.90 
1.45 

5 min 
6.00 
3.50 
2.70 

JACKSONVILLE (1 AM; 1 FM) 
Cherokee County-Map Location G-5 

See SIDS consumer market map and data at begin-
ning of the State. 

KEBE 
1946 

Fi Ale 
Subscriber to the NAB Radio Code 

Media Code 4 245 4375 9.00 
Wells. Waller and Ballard, Inc.. Box 1848. 406 

Nacogdoches St., Jacksonville, Tex. 75766. Phone 
586-2211. 

I. PERSONNEL 
Pres. & Gatti Mgr.-Dudley Waller. 
Commercial Manager-Larry Henderson. 
Program Director-Jerry Houston. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Southeast-C. K. Beaver & Associates, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 5:30 am-11:05 pm. CST. 
Partial simulcast operation. Simulcast 5:30-7 am. 
12:10-12:30 pm & 7:30-11:o7 pm. For non-simulcast 
facilities see KEBE-FM. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, la. 2b, 3a, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 14b, 15a. 
Basic Rates: 21d. 25a, 26, 281). 28e. 
Contracts: 40a, 42a, 44a, 45, 46, 47e. 
Comb.; Cont. Discounts: 605. 60e. 
Cancellation: 70h, 71a. 72. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 
Member: Texas State Network. 

TIME RATES 
Elf Reed 4/6/59. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x I56x 260x 312x 

1 min or less 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
8. PROGRAM TIME RATES 

Ix 26x 52x I04x I56X 260x 312x 
1 hr.__ ....... 40.00 38.00 36.00 34.00 32.00 30.00 28.00 
1/2 hr  24.00 22.80 21.60 20.40 19.20 18.00 16.80 
1/4 hr  16.00 15.20 14.40 13.60 12.80 12.00 11.20 
5 min  10.00 9.50 9.00 8.50 8.00 7.50 7.00 

KEBE-FM 
1967 

Media Code 4 245 4376 7.00 
Wells. Waller and Ballard, Inc., Box 1648, 406 

Nacogdoches St., Jacksonville, Tex. 75766. Phone 
586-2211. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Dudley Waller. 
Commercial Manager-Larry Henderson. 
Production Manager-Larry Graham. 

3. FACILITIES 
ERS' 100,000 w.; 106.5 mc. Stereo. 
Operating schedule: 5:30 am-11:07 pm. CST. 
Antenna ht.: 636 ft. above average terrain. 
Partial simulcast operation. Operated separately 7 
am-12:10 pm & 12:30-7:30 pm. For simulcast 
facilities see KEBE. 

4. AGENCY COMMISSION 
15% time only: Payable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KEBE listing for coded regulations. 
Affiliated with American FM Network. 
Member: Texas State Network. 

TIME RATES 

Rates are identical to REBE. See that listing. 

JASPER (1 AM; 1 FM) 
Jasper County-Map Location H-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KTXJ K T X J-FM 
1948 1965 

Subscriber to the NAB Radio Code 
Media Code 4 245 4400 5.00 
J. C. Howard. dba Jasper Broadcasting Service, Box 

6090, Jasper, Tex. 75951. Phone 713-384-2544, 
I. PERSONNEL 
Pres. & Prog. Dir.-J. C. Howard. 
General Manager-A. W. Strong. 
Sales Manager-Paul W. Noack, Sr. 

3. FACILITI ES 
1.000 w. days; 1350 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. 
FM FACILITIES 
EltP 2,900 w.• 102.3 mc. 
Operating schedule: 7 am-10 pm. CST. 
Antenna ht.: 140 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a. 5, 6a, 8. 
Rate Protection: 10h, 14h. 
Basle Rates: 20b, 21a. 
Contracts: 46, 47a. 
Comb.; Cont. Discounts: 60e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ER 1/67-Reed 1/3/67. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see I min 30 see 
1 2.25 1.50 10+ ..---- 2.00 1.25 

7. PACKAGE PLANS 
50 1-min spots. per wk. - 85 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

10+ 36 25 15 

JUNCTION 
Kimble County-Map Location C-6 

See SRDS consumer market map and data at begin-
sling of the State. 

KMBL 
1950 

Media Code 4 245 4425 2.00 
M. W. Broadcasting Co., Box 206, Junction, Texas. 

76849. Phone 915-446-2768. 
STATION'S PROGRAMMING DESCRIPTION 

EMBL: Programmed for general interest. 
MUSIC: town and country, 90% country and western, 
10% middle-of-the-road. NEWS: primarily locally 
oriented, 5 min on hour, 3 min weathercasts on half 
hour. 12:40-12:55 pm area news. FARM: 5:45-6 am 
network agriculture reports, M-F 6:30-6:45 am county 
agent report, 6:45-7 ant miscellaneous ranch news 
featuring local personalities. SPORTS: all local 
sports are carried live with exception of high school 
football, which is via re-play tape. also carry all 
area football games. Contact Representative for fur-
ther details. Rec'd 3/22/69. 

I. PERSONNEL 
Owner dc Genii Mgr.-Harry C. Wisehart. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 5:45 am-10:15 pm. CET. 

4. AGENCY COMMISSION 
15%• no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4e. 5, 6e. 7e. 
Rate Protection: 10b, 1lb, 12b, 13b, 1413, 15b, 
Basic Rates: 20b, 21b, 22b, 23e. .24b. .24e. 25e, 

26. 27, 28e. 29b, 32b, 33e. 
Cancellation: 70a, 70e, 71b, 730. 

(') Rates only. 
Affiliated with NAS anti ERS. 
Member; Voice of Southwest Agriculture Radio Net-
work. 

TIME RATES 
No. 3 Eff 2/1/69-Rec'd 3/26/69. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 156X 260X 

1 min... 3.30 3.15 2.95 2.75 2.60 2.40 
20/30 sec ........ 2.65 2.50 2.35 2.20 2.10 1.90 
10 sec.  2.00 1.90 1.75 1.65 1.55 1.45 

8. PROGRAM TIME RATES 
ix I3x 26x 52x 104x 156x 3I2x 

1 hr  35.00 32.00 27.00 23.00 20.00 17.00 14.04) 
1/2 hr  20.00 18.00 17.00 15.00 14.00 12.00 10.00 
1/4 hr  11.00 10.00 9.00 8.00 7.00 6.00 5.00 
5 min..   7.00 6.50 6.00 5.50 5.00 4.50 4.00 

KENEDY-KARNES CITY 
Karnes County-Map Location E-8 

ea SRDS consumer market map and data at begin-
ning of the State. 

KAML 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 245 4450 0.00 
The Camel Co., Box 990, Kenedy, Tex. 78119. Phone 

512-659-2990. 
Other studio; Box 990, Karnes City, Tex. 78118. 
Phone 512-459-3393. 

I. PERSONNEL 
Manager-Dayton Smith. 
Program Director-Jack Ferguson. 
Commercial Manager-Jeannene Dumont, 

2. REPRESENTATIVES 
Mario Messina Company. 
Southeast-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
250 w. days; 990 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 4a. 5, 6e, 7e, 
Rate Protection: 15b, 16. 
Basic Rates: 20b, 21d, 22b, 23e, 25e, 26, 28e, 29e. 

33a. 
Contracts: 40s. 44a, 45, 47e, 51e. 
Comb.: Cont. Discounts: 60e. 61e, 62a. 
Cancellation: 70a, 70e, 73e. 
Prod. Services: 82. 
Affiliated with MIS. 
All rates include a 30% talent and production charge. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/69-Rec'd 1/20/69. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x I56x 260x 312e 624x 
1 min 3.35 3.20 3.00 2.85 2.70 2.55 2.35 2.10 
30 sec 2.35 2.25 2.10 2.00 1.90 1.80 1.65 1.55 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x 156x 260x 3I2x 624x 

1 hr.... 25.75 24.65 23.50 22.40 21.30 20.15 19.00 18.00 
1/2 hr 15.70 15.00 14.35 13.90 13.30 12.65 12.30 11.85 
1/4 hr 9.50 9.20 8.85 8.50 8.20 7.85 7.50 7.15 

KERMIT 
Winkler County-Map Location A-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KERB 
1950 

I it AB 

Media Code 4 245 4475 7.00 
KERB Broadcasting, Inc., Box 760, Hwy. 302, Ker-

mit. Tex. 79745. Phone 915-586-3481. 
I. PERSONNEL 
General Manager-Ken Welch. 
Program Director-Jean Welch. 
Sales Manager-Buz Hudgins. 

(This listing continued on next page) 
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Kermit-K E R B-Continued 
2. REPRESENTATIVES 

Riley Representatives. 
3. FACILITIES 

1,008 w. days; 600 kc. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. Bills rendered monthly. 

e. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3s, 3e. 3d. 4a. 5, 6a, 7b, 8. 
ltate Protection: lia. 14a. 
Basic Rates: 20b, .21a. 21b, 21d, 22a, 23a, 24b, 24e. 

25s. lib, 29a. 
Contracts: 40a, 41, 44a. 44b, 46. 51b. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with KBS. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/69-Ree'd 1/22/69. 
6. SPOT ANNOUNCEMENTS 

lx 52x 104x 260X 3120 5005 
1 min  3.75 3.50 3.00 2.75 2.50 2.00 
SO sec  3.00 2.80 2.40 2.20 2.00 1.60 
10 sec  1.90 1.75 1.50 1.40 1.25 1.00 

7. PACKAGE PLANS 
1/2 GUARANTEED IN DRIVE TIME 

PER WK: 10 ti 20 ti 30 ti 40 ti 
1 min_  3.00 2.75 2.50 2.25 
30 sec  2.40 2.20 2.00 1.80 
10 sec 1.50 1.40 1.25 1.15 

KERRVILLE 
Kerr County-Map Location D-7 

See SUDS consumer market map and data at begin-
ning of the State. 

KERV 
1948 

Subscriber ta the NAB Radio Code 
Media Code 4 245 4500 2.00 
Kerrville Broadcasting Co. ' Box 791, Kerrville, Tex. 

78028. Phone 512-257-8200. 
I. PERSONNEL 
Pres. & Gent Mgr.-Bob Couch. 
Ass't Mgr. & Chief Eng.-Ken Jaeger. 

2. REPRESENTATIVES 
Riley Representatives. 

3. FACILITIES 
1.000 se. days, 250 w. nights; 1230 he. 

Non-directional. 
Operating schedule: 6 am-11 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

.5. GENERAL ADVERTISING See coded regulations 
General: in. 2a, 3a. 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b. 

TIME RATES 
No. 8 Eft 6/6/69-Reed 7/11/69. 

6. SPOT ANNOUNCEMENTS 
I-13x 26x 52x I04x 240x 

1 min  4.50 4.10 3.75 3.40 3.00 
30 see  3.60 3.30 3.15 3.00 2.50 
10 see  2.63 2.50 2.20 1.80 1.65 

KILGORE 
Gregg County-Map Location G-5 

See SUDS consumer market map and data at begin-
ning of the State. 

KLUE 
LONGVIEW 

City of license, Longview, Texas. 
Considered by Mutual Broadcasting System as their 
Longview-Kilgore outlet. 
See listing under Longview, Texas. 

KILLEEN (1 AM; 1 FM) 
Bell County-Map Location E-6 

See MU'S coeuumer market map and data at begin-
ning of the State. 

KLEN K L E N-FM 
1955 1961 

Media Code 4 245 4550 7.00 
Highlite Broadcasting Co., Box 879, Killeen, Tex. 

76541. 

I. PERSONNEL 
Pres. á Gen'l Mgr.-A. W. Stewart. 

3. FACILITIES 
250 w. days: 1050 he. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

FM FACILITIES 
ETtP 1.000 w.; 93.3 me. • 
Operating schedule: 6:00 am-10:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a, 4e. 5. 6a, 7a, 8. 
Rate Protection: 10a. 
Member: Texas State Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Rates effective -. (Card No. I.) 

Card received December 9. 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 
hr. hr. hr. min. min. lee. 

1 time...... 60.00 30.00 15.00 8.00 6.00 4.00 
13 times.... 57.00 28.50 14.25 7.60 5.70 3.80 
26 times.... 54.00 27.00 13.50 7.20 5.40 3.60 
52 times.... 51.00 25.50 12.75 6.80 5.10 3.40 

104 times._ 48.00 24.00 12.00 6.40 4.80 3.20 
156 times_ 45.00 22.50 11.25 6.00 4.50 SAII 

KINGSVILLE 
Kleberg County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

KINE 
1948 

Media Code 4 245 4575 4.00 
Radio Station KINE, Inc.. 205 E. King Ave.. Kings 

ville, Tex. 78363. Phone 512-592-5211. 

I. PERSONNEL 
General Manager-Ben Glutting. 
Sta. & Comm'l Mgr.-Andy Cook. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
1,000 w. days; 1330 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 

General: la, la. 3a. 3b. 4a. 4d. 5. 6a, 7a, 8. 
Rate Protection: 10b, 11b. 12b. 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 26, 

2813. 29a. 
Contracts: 40a, 42a, 45. 46, 47a, 48. 
Comb.•. Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70e. 71b, 73a 
Member: Texas State Network. 

TIME RATES 

Eft 3/1/68-Itec'd 5/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix I 3x 26x 520 104x 260x 

1 min 4.00 3.80 3.60 3.40 3.20 3.00 
30 sec 3.50 3.35 3.20 3.05 2.90 2.75 

7. PACKAGE PLANS 
(Must be used within 30 days) 

40 t1 60 ti 100 ti 
1 min_  . 140 180 280 
30 sec.  . 120 168 250 

I ti 
10 sec....._ ........ _ ....... ..... - .... 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

Flat ......... _ .. _ 50 40 30 

10. SPECIAL FEATURES 

1 MINUTE 
PER WK, EA: I ti 
TSN News Insert  4.00 
Porter Randall._-   5.00 

LA GRANGE 
Fayette County-Map Location 

See SUDS consumer market map and data at begin-
ning of the State. 

2 ti 
8.00 

10.00 

3I2x 
2.80 
2.60 

3 ti 
11.40 
13.50 

150 ti 
410 
330 
44+ 
1.00 

LAKE JACKSON 
Brarorla County-Map Location G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KLJT (FM) 
1964 

Media Code 4 245 4625 7.00 
Texas Audio Electronics Co., Box 518, Lake Jackson, 

Tex. 77566. 

STATION'S PROGRAMMING DESCRIPTION 
KLJT (Irati: Programmed for adults. 
Hourly news. Features include: stock report, business 
news and commentary 111-F. Area weather every 30 
min each evening. SPORTS: coverage includes live 
play-by-play of all high school sports and summer 
teenage baseball and college football. MUSIC: daily 
format ranges from middle-of-the-road in am to 
mixture of showtunes, standards and semi-classical In 
evening. Reed 10/61167. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Mrs. Sue B, Hairgrove. 
Sales Manager-Randy Griffin. 

3. FACILITIES 
ERP 28.000 w.: 107.3 mc. 
Operating schedule: 6:00 am-10:30 pm. CST. 
Antenna ht.: 185 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21). Is. 31). 3d, 4a, 4d, 5. 6a. 7a. 
Rate Protection: 10a. 11a, 12s, 13a, 14a, 15a, 15h. 
Basic Rates: 20b. 21a, 21b, 21c. 21d, 22b, 23e, 24b. 

24e, 25a, 26, 213a. 28e. 29e. 30, 33a. 
Contracts: 40a. 40e, 42b, 42d. 43, 44a, 45, 46, 47e. 

520x 48. 49. 50. 51a. 51b. 51e. 
2.60 Comb.: Cont. Discounts: 60b, 61a, 61b, 62b, 62d. 
2.45 Cancellation: 70b. 70d, 71b, 72, 73b. 

Prod. Services: 80, 81, 82 

TIME RATES 
Rates effective June 11, 1964. Card No. 1.) 

Card received June 15, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE Olt LESS 

1 ti  6.00 104 ti 5.00 
13 LI  5.80 156 ti  4.85 

5 min 26 ti.   5.50 260 ti 4.40 
20 52 tl  5.20 312 ti  4.15 

6 ti 
22.20 
24.00 

KVLG 
1959 

e 

F-7 

Subscriber to the NAB Radio Code 

Media Code 4 245 4600 0.00 

Lloyd E. Kolbe, Drawer K. La Grange, Tex. 78945. 
Phone 713-968-3173. 

STATION'S PROGRAMMING DESCRIPTION 

KVLG: Programmed for adults. 
Emphasis on local and regional news coverage. 
FARM: 6-7 am tapes, market reports. 7-10 am 
entertainment, news, middle-of-the-road music, bul-
letin boards. 7:30-8 am overnight news summary. 
8:45-9 am hospital regIsters from 4 counties and 
local news. 10-10:30 am homemaking hints, guests, 
interviews, women's news. 10:30-11:39 am T-Th-Sat 
Czech hour broadcast In Bohemian. M-W-F enter-
tainment, middle-of-the-road music. 11:45 am-noon 
trading post. Noon-12:30 pm, news roundup, and 
market reports. 12:30-12:45 pm brass band music. 
12:45-2 pm polka and waltz. 1-2 pm Fri German 
hour. 2-5 pm country and western music. 5-5:30 Dm 
evening news and sports roundup. 5:30-6 Dm music, 
middle-of-the-road. Rec'd 7/14/67. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Lloyd E. Kolbe. 
Sales Manager-Charlie Glesber. 

8. FACILITIES 
250 w.; 1570 ke. Directional daytime. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d. 4a. 4e. 5, 65, 7a, 8, 
Rate Protection: 10h, 11h, 12h, 13h, 14h, 15a, 15e. 

16. 
Basic Rates: 20b, 21a, 21b, 21c, 22a, 23e, 23b, 24b, 

24e, 25a, 26, 28b, 28e, 29a, 29b, 30, 32b, 33a. 
Contracts: 42d. 44a, 48, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60b. 60g. 61a, 62e. 
Cancellation: 70a, 7(te, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eft 1/1/69-Iteed 11/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 525 1560 2600 3655 520x 

1 min---___ 2.50 2.30 2.20 2.10 2.05 1.90 
30 see...-___ 2.10 1.95 1.90 1.80 1.75 1.60 

7. PACKAGE PLANS 
ROS SPOT PACKAGE 
(to be used in 30 days) 

10 ti 25 ti 50 tl 75 tl 100 ti 
1 min or less.......... 23.00 52.50 97.50 142.50 180.00 
150+, per spot- 175 

LAMESA (1 AM; 1 FM) 
Dawsen County-Map Location B-4 

See SUDS consumer market map and data at begin-
ning of the State. 

KELE (FM) 
(formerly KPET-FM) 

1966 
Media Code 4 245 4637 2.00 
The Conner Corp. ' Box 30, Lamesa, Tex, 
Phones 915-872-2404, 872-7707. 
STATION'S PROGRAMMING DESCRIPTION 

KELE (FM): Programs 100% modern country music. 
Contact Representative for further details. Ree'd 
4/10/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Thomas E. Conner. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
ERE 25.500 w.: 100.3 mc. 
Operating schedule: 10 am-9 pm. CST. 
Antenna ht.: 256 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 4b. 4d, 5, 6e, 7a, 8. 
Rate Protection: lea. lla. 12e, 13a, 14e. 156. 
Basic Rates: 20b, 21e. 22a, 24b, 25a, 28b, 28e, 29a. 
Contracts: 405, 44b, 45. 
Comb.: Cont. Discounts: 6013. 
AM facilities: KPET. 
Sold in combination with KPET. See that listing 
for rates. 

TIME RATES 

Rates aro identical to STET. See that listing. 

KPET 
1947 

• CIEICI 
Media Code 4 245 465d 5.00 
Tho Conner Corp., Box 30, Lamesa, Tex. 79331. 
Phone 915-872-2404, 872-7707. 

STATION'S PROGRAMMING DESCRIPTION 
RTET: Programmed for general interest. 
MUSIC: current hits 80%. NEWS: local or network 
at :55 & :25. FARM: agriculture news, markets, 
interviews, events and weather 5:45-6:30 am. 31-F. 
SPORTS: play-by-play of area high school [netball, 
basketball, and baseball, college football and basket-
ball, and pro football, as well as daily coverage. 
RELIGIOUS: music and programs Sun mornings. 
Spanish: emcee with all Spanish music and enter-
tainment 6-8 pm, M-F. Contact Representative for 
further details. Itec'd 10/14/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Thomas E. Conner. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
250 w.: 690 he. Non-directional. 
Operating schedule: 5:45 am-10 pm. CST. 

TEXAS, 
4. AGENCY COMMISSION 

15/0. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 3e, 4b, 4d, 5, 6a. 7a, 8. 
Rate Protection: 10a, 11a, 12e, 13a, 14a. 15b. 
Basic Rates: 20b, 21a, 22a, 24b, 25a. 28b, 28e. 29e. 
Contracts: 40a. 44b, 45. 
Comb.: Cont. Discounts: 60b. 
FM facilities: KELE (FM). 
Member: Texas State Network, Voice of Southwest 
Agriculture Radio Network. 

TIME RATES 
Eft 7/1/69-Reed 7/2/69. 

6. SPOT ANNOUNCEMENTS 
lx Ils 26x 52x 104x 156x 2600 312X 

1 min 5.00 4.80 4.60 4.50 4.25 4.00 3.75 3.50 
30 sec 3.65 3.50 3.40 3.30 3.10 2.90 2.70 2.50 

7. PACKAGE PLANS 
PER WK: 1 ti 10 ti 20 tl 30 ti 40 tI 
1 min.  5.00 4.50 4.20 3.90 3.60 
30 sec.  4.25 3.85 3.55 3.25 2.95 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 a  48.00 30.00 18.00 13.50 9.00 
52 a  46.50 28.50 17.50 13.00 8.00 
104 x  44.50 27.50 16.50 12.50 7.00 
156 a  42.50 26.50 16.00 12.00 6.50 

KPET/KELE (FM) COMBINATION 
Rates plus 50%. 

LAM PASAS 
Lampasas County-Map Location E-6 

See SIMS consumer market map and data at begin-
ning of the State. 

KCYL 
1948 

Media Code 4 245 4675 2.00 
Lampasas Broadcasting Corp., Drawer 886. Highway 

281, Lampasas, Tex. 76550. Phone 512-550-3671. 
I. PERSONNEL 
Owner-Manager-Mrs. V. Dean Turner. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 he. 

Non-directional. 
Operating schedule: 5:00 am-10:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: 4b, 4d. 
Basic Rates: 29a, 32a. 

TIME RATES 
Eff 1/15/66-Itec'd 4/4/66. 

6. SPOT ANNOUNCEMENTS 
Ix 130 280 520 100x 150x 2500 

ol min 3.45 3.20 2.95 2.75 2.50 2.25 2.00 
.30 sec 2.30 2.15 1.98 1.85 1.65 1.50 1.35 
10 sec 1.75 1.50 1.35 1.25 1.20 1.15 1.00 

79331. (.) 1 minute or 100 words; 30 seconds or 50 words. 

8. PROGRAM TIME RATES 
Ix 13x 260 52x 100x 150x 2500 

1 hr......_... 35.00 32.55 30.10 27.65 25.20 22.75 20.30 
1/2 hr..._... 21.00 19.55 18.05 16.60 15.15 13.70 12.20 
1/4 hr  11.90 11.10 10.25 9.40 8.60 7.75 6.90 
5 min____ 7.25 6.75 6.25 5.75 5.25 4.70 4.20 

LAREDO (2 AM) 
Webb County-Map Location D-11 

See SUDS consumer market map and data at begin-
ning of the State. 

KGNS 
1961 

Media Cede 4 245 4700 8.00 
Southwestern Operating Co., Box 1899, Laredo, Tex. 

78010. Phone 512-723-7459. 

I. PERSONNEL 
Manager-Ray Stephens. 
Office Manager-Mrs. Susan Clark. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
1,000 w. days; 1300 ke. Non-directional. 
Operating schedule: 6:00 am-8:15 pm. CST. 

4. AGENCY COMMISSION 
15%: no rash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4e. 5, 6s, 7a, 8. 
Rate Protection: 10b, 1lb, 12b, 131). 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 246, 25a, 26, 

28a, 29a. 
Contracts: 40a, 42a, 45, 46. 47a. 48. 
Comb.; Cont. Discounts: 608, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
TV Facilities: KGNS-TV. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 11/1/68-Rec'd 11/4/68. 
AA-6-9 am & 4-7 pm. 
A-9 am-4 pm. 

6. SPOT ANNOUNCEMENTS 
lx 520 I56x 

AA   6.00 5.50 5.00 
A 5.00 4.50 4.00 

7. PACKAGE PLANS 
(1/2 in Drive time) 

WKLY: 10 tl 20 tl 30 ti 
min  500 450 4.60 

SO sec: 80% of 1-min. 10 sec: 50% 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 5 min 

AA 60 35 25 15 
40 25 15 10 

Less 2% per month for all advance payments. 
(Laredo continued on next page) 

3125 500x 1000x 
4.50 4.00 3.50 
3.50 3.00 2.50 

40 tl 50 tl 
3.50 3.00 
of 1-min. 
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TEXAS 

Laredo-Continued 

KVOZ 
1952 

1:11:113 
Subscriber to the NAB Radio Code 

Media Code 4 245 4725 5.00 
Border Broadcasters, Inc., Box 1638, Laredo. Tea. 

78040. Phone 512-723-4396. 

STATION'S PROGRAMMING DESCRIPTION 
KVOZ: Programmed for young adults and adults. 
5 Alr personalities play current popular and favorite 
standards by Mexican and US artists, 70% albums, 
30% singles, Spanish and English commercials ac-
cepted throughout 19 hour day. NEWS: network and 
local news every hour. 15 min newscasts at 8 am, 
noon, 6 pm & 10 pm. 3 man local news staff, mobile 
news unit. Emphasis on community involvement 
through editorials and opinion program at noon. 
SPORTS: 75 football, basketball, sports originations 
each year. COMMERCIAL POLICY: 16 minutes per 
hour. Contact Representative for further details. 
Ilec'd 4/17/69. 

I. PERSONNEL 
National Sales Manager-Al Kinsall. 
General Manager-B111 Harrell. 
Station Manager-Scott Ellis. 

2. REPRESENTATIVES 

National Time Sales. 

S. FACILITIES 

250 w.; 1490 kg. Non-directional. 
Operating schedule: 6-1 am. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 

General: la, lb, la, 3b. 4a, 4d. 5, 6a, 7a, 8. 
Rate Protection: 101. lia. 12a. 13a, 14e. 15b, 15e. 
Basic Rates: 22b, 23a, 24b, 25a, 26, 28b, 28e, 29a, 

30. 
Contracts: 40s, 44b, 45, 46. 47a, 48, 49, 51a, 51e. 
Comb.; Cent. Discounts: 60b, 60d, 60e, 601, 61a, 61b, 

61e. 62a. 
Cancellation: 70a, 70e, 711, 73a, 73b, 
Prod. Services: 80. 81, 82. 
Member: Texas State Network. National Spanish 
Language Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 ES 11/1/68-Reed 1/31/69. 

6. SPOT ANNOUNCEMENTS 
Prime Drive-Mon thru Fri 7-9 am & 4-6:30 pm. 
ROS-Best Time Available. 

-Primo Drive- -  ROS-
I min 30 see 10 see 1 min 30 see 10 see 

1 2  5.00 3.00 2.00 3.00 2.25 1.50 
52 x  4.80 2.85 1.95 2.85 2.20 1.45 
104 x.  4.60 2.70 1.90. .1.40 
312 x  4.40 2.55 1.85 2.55 2.10 1.35 
624 x.  4.20 2.45 1.80 2.45 2.05 1.30 
1248 x  4.00 2.35 1.75 2.35 2.00 1.25 
1872 x  3.80 2.25 1.70 2.25 1.80 1.20 
2496 x  3.60 2.15 1.65 2.15 1.70 1.15 
3120 x .......   3.40 2.10 1.60 2.10 1.60 1.10 
3744 x  3.20 2.00 1.50 2.00 1.50 1.05 

8. PROGRAM TIME RATES 

1 X...-
26 x  

I hr 1/2 hr 1/4 hr 5 min 
60 36 18 10 
54 30 16 8 

52 x.... .............   48 26 15 7 
104 x   45 24 14 6 

 Advertisement  

KVOZ. Laredo, Texas, ta programmed to the unique 
bilingual Laredo-Nuevo Laredo market where 00% of 
residents speak both Spanish and English. 
KVOZ is tops in latest Pulse ('68 Larculation Pulse-

interviews conducted in '67). Also see our January '69 
Medlastat. Product successes include Pet Milk. Bordons. 
Falstaff, Coca-Cola, Lone Star Beer, Royal Crown, Levi 
Strauss, UniRoyal, Goodyear, Pearl Beer, Knolls Milk, 
Foremost Milk, Seven Up, Masa Harina. Butter Krust 
Bread, Firestone, Budweiser, Dr Pepper, all leading 
Laredo department stores, all three banks, four leading 
drug stores, and all leading supermarkets. 

XEAS 
LAREDO, MEXICO 

City of license, Nuevo Laredo, Tamalupis, Mexico. 
Box 338, Laredo, Texas 78040. 

U. S. Representatives: 
East, Midwest-AAA Representatives. 
Western States-Harlan G. Oakes, Inc. 
Southeast-David Carpenter Company. 
See listing in Medios Publicitarios Mexicanos under 
Nuevo Laredo, Tamalupis, Mexico. 

XEK 
1937 

NUEVO LAREDO, MEX. 

(This is a paid listing.) 
Media Code 4 245 4825 3.09 
Rupert° Villarreal, El Diario Bldg.. 2nd floor Dr. 

Mier 2223 Nuevo Laredo, Mex. Phone 2-30-35. 
Mailing Address-P. O. Box 87. Laredo. Tex. 78041. 

I. PERSONNEL 
Prem. & Mgr.-Ruperto Villarreal. 
Commercial Manager-TeUpe Maldonado P. 

2. REPRESENTATIVES 
Chicago, Atlanta, Dallas, Los Angeles, New York and 
San Franeisco-Savalli/Gates, Inc. 

El Paso-Broadcast Services. Inc. 

S. FACILITIES 
5,000 w. days. 1,000 w. nights; 980 kg, 

Non-directional. 
Operating scneutue: 5:oe am-10:00 pm weekdays; 
8:00 am-2:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15% on station time only; no each discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a. 31). 3e, 3d, 4a, 4c, Ob. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 150. 
Basic Rates: 20b, 210, 21b, 220, 230, 29a. 
Contracts: 40a, 42a, 43, 44a, 44b, 46. 
Cancellation: 70b, 70e, 71a. 
Member: The Amigo Spanish Group. 

TIME RATES 
ES 3/1/68-Reed 1/8/68. 

7. PACKAGE PLANS 
PER WK: Open 5 ti 10 ti 15 ti 20 ti 25+ 
1 min  8 00 7.60 7.20 6.90 6.40 5.90 
10 sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 

1 x   50 25 
(S) 

XENU 
1957 

NUEVO LAREDO, MEX. 
(This is a paid listing.) 

Media Code 4 245 4850 1.00 
Miguel Villarreal. 2201 Madero St., 2nd Floor. 
Nueva Laredo, Mex. Phones 2-33-99, 2-13-99. 

Other address-Box 814. Laredo, Tex. 78041. 
STATION'S PROGRAMMING DESCRIPTION 

XENU: Programmed for Spanish speaking people 
only. 
MUSIC: country, rural Mexican type via live, tape, 
records, and transcription. Request programs dominate 
entire schedule. Missing persons broadcast daily. 
PERSONALITIES handle all segments. COMMER-
CIAL POLICY: announcements only. Commercials 
translated free from English Into Spanish to ill 
clients. Contact Representative for further details. 
Itec'd 10/28/67. 

I. PERSONNEL 
President-Miguel Villarreal. 
General Manager-Devla R. Villarreal (Mrs.). 

2. REPRESENTATIVES 
Southwest-Riley Representatives. 
Southeast-Harry Harkins, Inc. 
New York, Chicago-National Time Sales. 
West Coast-Radio Time Sales/International. 

3. FACILITIES 
5.090 w. days; 1550 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time; no each diernunt. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, lb. 4a, 4e. 5, 613, 7a, 8. 
Rate Protection: 10a. lla. 
Basic Rates: 20a, 220, 22b, 23a, 24a, 26, 28b. 
Contracts: 40a. 42a, 45. 46, 97a, 48. 
Comb.: Cont. Discounts: 60c. 61a, 62e. 
Cancellation: 70e, 710, 73a. 

TIME RATES 
Elf 7/1/68-Rec'd 6/17/68. 

6. SPOT ANNOUNCEMENTS 
Open 5 ti 10 ti 15 ti 20 ti 25 ti 30 tl 

1 min 9.00 8.60 8.20 7.80 7.20 6.60 6.00 
30 sec 6.75 6.45 6.15 5.85 5.40 4.95 4.50 
10 sec 4.50 4.30 4.10 3.90 3.60 3.30 3.00 

(S) 

LEVELLAND 
Beckley County-Man Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KLVT 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 245 4925 1.00 
Clint & Marshall Formby. dba Levelland Broadcasters, 
Box 1230. Farm-to-Market Hwy., Levelland, Tex. 
79336. Phone 894-3134. 35. 

I. PERSONNEL 
Manager-Gene Stanley. 
Sales Manager-Jerry Cammack. 
News Director-Del Kirby. 

3. FACILITIES 
1.000 w.; 1230 ke. Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%, 

5, GENERAL ADVERTISING See coded regulations 
General: la, 4b. 41, 5. 
Affiliated with KBS. 

TIME RATES 
ES  Ttee'd 7/31/68. 

6. SPOT ANNOUNCEMENTS 
Ix 132 I56x 3122 

1 min  3.50 3.00 2.75 2.40 
7. PACKAGE PLANS 
PER WK, EA: 50 tl 25 ti 15 tl 
1 min  1.75 2.00 2.50 
PER MO, EA: 150 01 100 ti 60 t1 
1 min  . 1.50 1.75 2.00 

8. PROGRAM TIME RATES 
lx 132 I56x 3122 

1 lar  45.00 42.00 37.50 34.00 
1/2 hr  25.00 22.00 19.00 17.50 
1/4 hr 17.50 14.00 12.00 10.00 
5 min  10.00 7.50 7.00 6.00 

10. SPECIAL FEATURES 
TIME SIGNAL PACKAGES 

(20 word limit) 
1 WK: 50 tl 100 tl 
Ea   1.15 1.00 
1 MO: 
300 ti. ea  - 1.08 
200 ti ea mo on a regular basis, 1.00 

LIBERTY 
Liberty County-Map Location G-7 

See SRDS consumer market map and data at beginning 
of the State. 

KPXE 
1967 

Media Code 4 245 4935 0.00 
Liberty County Broadcasters, Inc., Box 402, Wallis-

ville Rd.. Liberty, Tex. 77575, Phone 713-336-3601. 
I. PERSONNEL 
President-C. L. Wilson. Jr. 
Station Manager-Anthony Rohe, Jr. 

3. FACILITIES 
250 w.: 1050 kg. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. Net 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 411. 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20b. 21e, 23a, 26, 28e. 
Contracts: 400, 45, 46. 
Comb.; Cont. Discounts: 62b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 1 Elf 12/21/67-Reed 1/25/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

Ea ......... .............. _ ..... 3.00 2.00 1.50 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr I hr 

Ea     5 10 20 35 

LI TTLEF I ELD 
Lamb County-Map Location B-3 

Bee SLUM ronsumer market map and data at begin. 
fling of the State. 

KZZN 
1947 

Country Music Network 
Subscriber to the NAB Radio Code 

Media Code 4 245 4950 9.00 
Littlefield Broadcasting Co., Box 192, Littlefield. 

Tex. 79339. Phone 806-385-4474. 
STATION'S PROGRAMMING DESCRIPTION 

KZZN: Programmed for general interest. 
MUSIC: Middle-of-the-road and general popular 
music. 70% albums, 30% singles. FARM: News. 
interviews, county agent reports, market reports at 
6-7 am, 12-1 pm and 6-7 pm. NEWS: 5 min news-
casts every hour, 15 min newscasts at 7:30 am, noon 
and 6 pm, Weather information every 15 min. 8-9 
am daily discussions, guests from shopping center. 
SPORTS: Play-by-play of area sporting events. 
Reed 4/4/68, 

I. PERSONNEL 
Manager-Jim Vandenberg. 
Farm Director-J. B. MeShan. 

3. FACILITIES 
1,000 w. days; 1490 he. Non-directional. 
Operating schedule: 6 am-11 pm. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 4b, 4d, 5, 65, 7a, 8. 
Rate Protection: 100, 11a, 12a, 13a, 14a, 15b, 15e. 
Basic Rates: 22b, 23e, 24b, 25e, 26, 28b, 28e, 29a, 

30. 
Contracts: 40a, 446, 45, 46, 47a, 48. 49, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 601, 61a, 61b, 61e. 

62a. 
Cancellation: 70a, 70e. 710, 73a, 73b. 
Prod. Services: 80. 
Member: Texas State Network, Country Music Net-
work. 

TIME RATES 
Eft Rec'd 6/27/68. 

6. SPOT ANNOUNCEMENTS 
Ix 520 1040 1560 2880 260x 312x 

1 min 3.00 2.75 2.60 2.45 2.30 2.15 2.00 
30 sec 2.50 2.25 2.10 1.95 1.80 1.65 1.50 

8. PROGRAM TIME RATES 
Ix 130 52x 1562 3122 

1/2 hr  23.00 21.50 20.00 18.00 16.00 
1/4 hr  12.00 11.50 10.50 9.50 8.50 
5 min  5.00 4.75 4.50 4.00 3.00 

LIVI NGSTON 
Polk County-Map Location G-6 

See SUDS consumer market map and data at begin-
ning of the State. 

KETX 
1257 

Media Code 4 245 4975 6.00 
"Voice or East Texas." Box 111, Livingston, Tex, 

77351. Phone 713-327-8916. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Harold J. Haley, 

3. FACILITIES 
5.000 w. days; 1440 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
Ail rates net to station. Agency adds commiesion. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3e. 3b, 3d, 4b, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b, 16. 
Basic Rates; 20b, 21a, 21e, 23a, 24e, 25e. 26, 28b, 

28e, 30, 31, 32a, 33d. 
Contracts: 40e, 41, 44e, 45, 46, 47a, 48, 49, 51a, 51c, 
Comb.; Cont. Discounts; 60e, 60e, 60d, 60f, 601, 61a, 

62d. 
Cancellation: 71a, 72, 73a. 
Prod. Serrices: 80, 82. 
Affiliated with NAO. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective 
Rates received October 22, 1965. 

6. SPOT ANNOUNCEMENTS 
PER MO: 1 ti 15 ti 30 tl 
1 min/less__ 2.75 2.50 2.25 

8. PROGRAM TIME RATES 
PER YR: Ix 
1 45 

1/4 hr 14 
5 9 

45 ti 60 tl 100 ti 
2.00 1.75 1.50 

13x 262 522 104+ 
40 35 BO 25 
18 17 16 15 
13 12 11 10 
8 7 6 5 

LOCKHART 
Caldwell County-Map Location E-7 

See ORBS consumer market map and data at begin-
ning of the State. 

KHRB 
1967 

Media Code 4 245 4985 5.00 
Heath-Reasoner Broadcasters, Box 240, 622 Bitten 

Ln., Lockhart, Tex. 78644. Phone 512-398-5232. 
I. PERSONNEL 

Station Manager-Dan Heath. 
Program Director-Larry Kemp. 
Traffic Manager-Shirley Townsend. 

3. FACILITIES 
250 w.: 1060 he. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. Bills payable within 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7a. 
Rate Protection: 10h, 11a, 13a, 14a, 156, 16. 
Basic Rates: 20b, 21a, 22b, 23a, 24e, 25a, 26, 28b 

28e, 29a, 20b, 33e. 
Contracts: 400, 91, 420, 43, 44e, 44b, 45, 46, 47e, 

48, 50, 51b. 
Comb.: Cont. Discounts: 601, 62b. 
Cancellation: 70a 70e, 71b, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS 

TIME RATES 
Elf -Reed 2/7/68. 

6. SPOT ANNOUNCEMENTS 
1 min.  2.00 30 sec..._ 1.20 

8. PROGRAM TIME RATES 
1 hr  25.01 1/4 hr  8.00 
1/2 hr  12.50 5 min.  3.50 

LONGVIEW (2 AM; I FM) 
Gregg County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KFRO 
1934 

e 
Media Code 4 245 5000 2.00 
-Voice of Longview." Bor 792, Curtis Bldg., Long-
view Tex. 75601. Phone 214-753-4461. 
STATION'S PROGRAMMING DESCRIPTION 

KFRO: Programmed for adults and young adults. 
MUSIC: popular, country and western, jazz. gospel, 
and shows. AM PERSONALITIES handle all seg-
ments. Taped commercials interchangeable. Women's 
show 2-2:30 pm. Country and western 6:30-7 am, 3-4 
pm. & 7:05-8 pm, gospel music 6:05-6:20 am. 
SPORTS: scores 6:45 am. newt 6:45 pm, little league 
baseball, high school and college football and basket-
ball. RELIGIOUS: programs live and remote week-
days and Sun. Public interest broadcasts 6:30 pm. 
Teen show 4-5 pm. 8:05-10 pm. Studio available for 
live programs. NEWS: state, national. international 
and local 5 min on hour and half hour. 15 min noon, 
6 pm & 10 pm. Remote facilities. Personalities avail-
able for remote broadcasts, store openings, other 
events. Contact Representative for further details. 
Ree'd 7/19/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-James It. Curtis. 
Vice President-John Allen. 
Commercial Manager-Thomas It. Putman. 

2. REPRESENTATIVES 
Donald Cooke, Inc. 
Southeast-C. K. Beaver & Associates, Inc. 
Southwest-Mario Messina COMD2119. 

3. FACILITIES 
1.000 w.; 1370 ke. Directional-nighttime only. 
Operating schedule: 6:00 am-11:05 pm weekdays; 
6:00 am-11:30 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b. 3a, 4a. 4e, 5, 6a, 7a, 8. 
Rafe Protection: 15a, 15b. 16, 
Basic Rates: 20. 210. 21b, 21e, 21d, 22b, 23b, 24b, 

25b, 26, 27. 28a, 200. 296, 30. 330. 
Contracts: 40a, 41, 42e. 43, 44e, 45, 46. 47a. 48. 49, 

50. 51a. 
Comb.: Cont. Discounts: 60b, 61e. 
Cancellation: 70e. 71a, 72. 
Prod. Services: 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective ()etcher 15. 1943. 

0. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 5 min. 1 min. (*) 

1 time__ 36.00 24.00 12.00 7.20 8.00 
IS times.. 34.20 22.80 11.40 1.84 5.70 
26 times_ 32.40 21.60 10.80 6.48 5.40 
52 times_ 30.00 211.40 10.20 6.12 5.10 
100 times_ 28.80 19.20 9.50 5.76 4.80 
150 times.. 27.00 18.00 9.00 5.40 4.50 
300 or more 
limn__ 25.20 16.80 8.40 5.04 4.20 
(°) 50 words or less or station break. 

KLUE 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 245 5025 9.00 
Radio Longview, Inc., Box 7100, Hwy. 149. Long-

Time. Tex. 75601. Phone 214-758-4496. 
STATION'S PROGRAMMING DESCRIPTION 

KLITE: Programmed for adults of all ages. 
MUSIC: top 40. NEWS: local news department and 
hourly news service from national networks. FARM: 
Program 5:30-6:30 am. SPORTS: all local snorts 
carried live, plus broadcasts of college and profes-
sional football and baseball. Continuous policy of 
listener incentive contests known as fun games. 
Active in community involvement with regularly 
scheduled interviews and discussions of important 
local issues. Contact Representative for further de-
talle. Redd 8/3/67. 

(This listing continued on next page) 
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tongriew-K L U E-Continued 
I. PERSONNEL 
President-E. W. Mahone, Jr. 
Vice-Pres. & Gen'l Mgr.-II. A. Bridge, Jr. 
Commercial Manager-Lowell Wolfe. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
Southwest-Clyde Melville Company. 

3. FACILITIES 
1.000 W. days; 1280 ke. Non-directional. 
Operating schedule: 5:45 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. la, 4a, 5, 6e, 7e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 206, 21e. 22b, 23e, 24b, 25a, 26, 28b, 

28e, 29e. 30. 
Contracts: 40e, 41. 45, 46, 47e. 48, 50, 51e, 51b, 51e. 
Comb.: Cont. Discounts: 60e. 61c, 62d. 
Cancellation: 70b, 704, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS, and KBS. 
Member: Big-K Netmork, Texas State Network. 

TIME RATES 
Rates effective January 1, 1962. 
Rates received August 30, 1965. 

6. SPOT ANNOUNCEMENTS 
(*) (*) (t) 

1 x  6.20 4.50 104 5.30 3.70 
13 x  6.00 4.30 208 5.00 3.50 
26   5.90 4.10 312 4.70 3.25 
52   5.60 3.90 624 4.40 3.30 

(•) One minute or 100 words. 
1/2 minute or 50 words. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLAN 

One minute: 
6 times  4.55 18 times  4.35 

:2 times  4.45 24 Unies  4.10 
(CA) 

K L U E-FM 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 245 5026 7.00 
Radio Longview, Inc., Box 7100, Signal Hill Drive. 

Longview. Tex 75601. Phone 214-758-4496. 
STATION'S PROGRAMMING DESCRIPTION 

KLUE-FM: Adult level programming of albums, in-
cluding showtunes, film music. standards, jazz, and 
melodic popular selections. NEWS: includes 5 min 
hourly from networks. Special discussions and com-
munity involvement programs on regularly scheduled 
basis. Contact Representative for further details. 
Etec'd 7/12/67. 

I. PERSONNEL 
President-E. W. Mahone, Jr. 
Vice-Pres. & Gen'i Mer.-H. A. Bridge, Jr. 
Commercial Manager-G. Lowell Wolfe. 

2. REPRESENTATIVES 
Jack Mesta & Co.. Inc. 
Southwest-Clyde Melville Company. 

3. FACILITIES 
ERP 36,000 w.: 105.7 mc. Stereo. 
Operating schedule: 6 am-11 pm. CST. 
Antenna ht.: 328 rt. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent: nn each diamant. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4e, 5, 6e. 7e. 8. 
Rate Protection: 10b. 1113. 12b. 13b, 141). 15a. 
Basic Rates: 20b, 21a, 22b, 23e. 24b, 25e, 26, 28b, 

28e. 290. 30. 
Contracts: 40a. 41, 45, 46. 47a, 48, 50, 51a, 51b, 51e. 
Comb.: Cont. Discounts: 60e. 61e, 62d. 
Cancellation: 70h. 70d, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS and ERS. 
Member: Big-K Network, Texas State Network, 

TIME RATES 
NATIONAL AND LOCAL BATES SAME 

Elf 4/1/67-Reed 3/31/62. 
6. SPOT ANNOUNCEMENTS 

60 sec or less. ea  
10 or more (in any 7 day period) ea    1.75 

LUBBOCK (7 AM; 2 FM) 
Lubbock County-Map Location B-4 

See SIMS consumer market map and data 
cling of the State. 

KBFM (FM) 
1958 

• 

at begin-

Media Code 4 245 5050 7.00 

Corbin Broadcasting Co., 2001 Great Plains Bldg. 
T.iihhork. Tex_ 70401. Phone 806-763-5657. 

9. PERSONNEL 
General Manager-Glenn Corbin. 
Sales Manager-Larry W. Corbin. 

3. FACILITIES 
BHP 3.600 w.: 96.3 me. Stereo. 
Operating schedule: 24 hours. CST. 
Antenna ht.: 320 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time: no rash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: Is, la, 4a, 44. 5, 8. 
Rate Protection: 10b, 11h, 13b. 
Basic Rates: 23a, 24b, 25a, 26, 290. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 71a, 73a. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Elf 1/1/66-Ree'd 3/29/66. 
6. SPOT ANNOUNCEMENTS 

min  3.00 10 sec.. - 1.70 
30 sec.. 2.50 

9. PARTICIPATING PROGRAMS 
Lubbock After Dark-7 pm-midnight. 

lx 260 52x I04x I56x 260x 
1 hr  20.00 18.50 17.50 16.25 15.25 14.00 

KCBD 
1046 

NBC Radio Network 
R A B 

Media Code 4 245 5075 4.00 
Bryant Radio & Television, Inc.. Box 2190, 5600 
Avenue A. Lubbock. Tex. 79408. Phone 806-744-
1414. TWX 910-896-4306. 

I. PERSONNEL 
President-Joe H. Bryant. 
Station Manager-Keith Tye, 

2. REPRESENTATIVES 
Call station Manager collect. 
Southwest-Blair Radio. 

3. FACILITIES 
1,000 w.: 1590 ke. Directional-separate pattern», 
day and night. 

Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 4e. 5. 6a. 713. 8. 
Rate Protection: 10h, 12b, 1313. 14b. 
Basic Rates: 21b, 22e. 23e, 24b, 28e, 29a. 
Contracts: 40e, 46, 47e, 
Comb.; Cont. Discounts: 60b, 60h, 61a, 
Cancellation: 70e. 70e. 71a. 72. 
Prod. Services: 80. 
TV facilities: KCBD-TV. 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eft 9/1/68-Ree'd 7/22/68. 
AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-Mon thru Fri 9 am-4 pm; Sat & Sun all day. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6 ti 12 ti 24 ti 
50/60 sec  5.00 4.50 4.00 3.50 
20/30 sec.  4.50 4.00 3.50 3.00 
ID's, flat 2.50. 

CLASS A 
50/60 sec  4.50 4.00 3.50 3.00 
20/30 sec  4.00 3.50 3.00 2.50 
ID's, fiat 2.00. 

CLASS B 
50/60 sec  4.00 3.50 3.00 2.50 
20/30 sec  3.50 3.00 2.50 2.00 
ID's. flat 1.50. 

KDAV 
1953 

C 
Media Code 4 245 5 MO 0.00 
Western Broadcasting Co., Box 6070. 6602 quirt, 

Lubbock, Tex. 79413. Phone 806-744-4567. 
STATION'S PROGRAMMING DESCRIPTION 

KDAV: Programmed for general interest. 
AIR PERSONALITIES emcee entire operation using 
inserts of community affairs, endorsement of public 
drives and events, and artist interviews. MUSIC 
80%: modern country and western, 90% new or cur-
rent selling singles and individual album tracks. 10% 
former popular country and western records. NEWS 
20%: regional and local news on hour, network news 
or sports at :30, weather or sports at :15 & :45. 
Agricultural news stressed In early am. Personalities 
available for remote broadcast and pick-ups from 
commercial locations. Contact Representative for fur-
ther details. Reed 11/8/67. 

I. PERSONNEL 
Owners-Dave (Stone) Plnkston & Robert E. Clark. 
Gen'l & Sales Mgr.-Robert E. Clark. 

2. REPRESENTATIVES 
Savalli/G a tes, Inc. 

3. FACILITIES 
500 w. days: 580 kc. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, 4e, 5, 6a, 7b, 8, 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15a, 
Basic Rates: 20e, 21e, 21c, 21d, 22b, 23b, 24b, 25a, 

20, 28b, 28e, 295. 
Contracts: 40a, 41. 43, 440, 45, 46, 47a, 49, 51e. 
Comb.: Cont. Discounts: 60h, 61a. 
Cancellation: 70a, 70e, 715, 73b. 
Prod. Services: 80. 82. 
Affiliated wills MBS. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Elf 9/15/66-Reed 11/3/66. 

6. SPOT ANNOUNCEMENTS 
ROB 

PER YR: lx 104x I56x 260e 3I2x 500x 
1 min........  6.00 5.25 4.50 4.00 3.50 3.00 
30 sec  4.90 4.30 3.70 3.30 2.90 2.50 
15 ser  3.60 3.15 2.70 2.40 2.10 1.80 
Drive Time-7-9 am & 4-6 pm add 20% to earned 
rate. 

7. PACKAGE PLANS 
WEEKLY SPOT PLANS 

ROS 
PER WK, EA: 15 ti 2001 30 tl 40 ti 50 ti 
1 min  5.25 4.50 4.00 3.50 3.00 
30 see  4.30 3.70 3.30 2.90 2.50 
15 sec  3.15 2.70 2.40 2.10 1.80 
Drive Time-7-9 am & 4-6 pm add 20% to earned 
rate. 

8. PROGRAM TIME RATES 
PER YR: Ihr 1/2 hr 1/4 hr 5 min 

34.50 22.50 11.25 
26 ti  51.00 31.50 21.75 10.90 
52 ti  48.00 30.00 21.00 10.50 
104 ti  45.00 28.50 19.50 9.75 
156 ti  42.00 27.00 18.00 9.00 
260 .............   40.50 25.00 16.50 8.25 
312 ti  37.50 22.50 15.00 7.50 

KFYO 
1927 

IZICI 
Subseriber to the NAB Radio Code 

Media Code 4 245 5125 7.00 

Plains Radio Broadcasting Co., 914 Avenue J, Lub-
bock. Tex. 79401. Phone 806-765-5567. 
STATION'S PROGRAMMING DESCRIPTION 

KFYO: Programmed for general interest. FARM 
11%: 5:30-7 am, noon-1 pm, 2 man, agriculttral 
markets, interviews, events, weather. NEWS 22%: 
local, state, national, world, analysis, community 
events, commentary, interviews, mobile unit reports. 
2% westher. 7-8 am, 5-6 pm news block. SPORTS: 
national baseball, live play-by-play college football 
and basketball, daily coverage. MUSIC: 8:05 cm-
noon popular music featuring film, show, standards, 
folk, middle-of-the-road, swing, jazz. Network nows, 
variety program and music. 1-5 pm network atkli-
ence participation program and celebrity interviews, 
news. General popular music featuring show, popular 
and dixieland jazz, novelty. 5:30 pm-12M general 
popular music, mainstream jazz. RELIGIOUS: pro-
grams Sun morning. COMMERCIAL POLICY: 18 
minutes per hour. Contact Representative for further 
details. Reed 7/27/67. 

I. PERSONNEL 
President-Roy Whittenburg. 
General Mgr.-Gordon Thompson. 
National Sales Manager-Bob Nash. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 

3. FACILITIES 
5.000 w. days, 1,000 w. nights; 790 kc. 

Directional aeparate patterns, day and night. 
Operating schedule: 5:30 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3d, 4a, 5, 6e, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15e, 15b. 
Basle Rates: 20b, 21e. 22e, 23a. 29b, 25e, 26, 27, 

28e, 28e, 29a. 
Contracts: 40e. 41, 42b, 44e, 45, 46. 47e. 48, 49, 50, 

51b. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 600, 61e. 620. 
Cancellation: 700, 70c, 71e, 72, 73e. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 

TIME RATES 

Elf 9/1/66-Rec'd 4/26/66. 
A-Mon thru Sat 6-9 am á 5-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: 

Ix 260 52x 
A.. 12.00 11.00 10.00 
B.. 10.00 9.00 8.00 

20/30 SEC: 
A.. 9.60 8.80 8.00 7.20 6.40 5.60 4.80 
B.. 8.00 7.20 6.40 5.60 4.80 4.00 3.20 

10 SEC: 
A.. 6.00 5.50 5.00 4.50 4.00 3.50 3.00 
B.. 5.01) 4.50 4.00 3.50 3.00 2.50 2.00 

DISCOUNTS 
26 wks  5% 52 wks  14% 

7. PACKAGE PLANS 
ROS (Best Times Available) 

PER WE: 5t1 lOtI 

156x 
9.00 
7.00 

260x 
8.00 
6.00 

520x 10000 
7.00 6.00 
5.00 4.00 

20 tl 30 tl 
I min  7.00 6.00 5.50 5.00 
20/30 sec  6.00 5.00 4.50 4200 
10 sec.   3.50 3.00 2.75 2.50 

DISCOUNTS 
26 wks  5% 52 wks 

8. PROGRAM TIME RATES 
I HR: lx 13x 26x 52x 1044 I56X 2C0x 

A...... 90 85 81 79 77 72 48 
B...... 70 67 63 61 59 56 53 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

DISCOUNTS 
26 wks 5% 52 wks   10% 

KLBK 
1955 

10% 

American Contemporary Ntwk 

Subscriber to the NAB Radio Code 
Media Code 4 245 5150 5.00 
Grayson Enterprises, Inc., Box 1559, 7400 University 

Ave., Lubbock, Tex. 79408. Phone 806-744-2345. 
TWX 910-896-4321. 

STATION'S PROGRAMMING DESCRIPTION 
KLBK: Programmed for adults and young adults. 
6 air personalities emcee entire operation. Discussion. 
Interviews, contests, emphasis on local events. NEWS: 
5 min network news at :55 and headline, two 2-1/2 
min, at 20 min before and after hour plus local 
mobile reports from 6 mobile units. 7 man news 
department. MUSIC: 75% top 40 singles, 15% al-
bums. Noon-6 am emphasis on middle-of-the-road, 
current hits, and standards. SPORTS: sports director, 
90 second sports at :30, local high school play-by-play 
sports and Southwest Conference football. Local and 
area weather reports. COMMERICAL POLICY: tom-
mericals translated free. Contact Representative for 
further details. Rec'd 2/12/68. 

I. PERSONNEL 
Gen'l Mgr. & Exec. Ass't to Pres.-John Thorwahl. 
Station Manager-Herb Harding. 

2. REPRESENTATIVES 
II-it Representatives, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 kv. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

TEXAS 
4. AGENCY COMMISSION 

15/0 time only; bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, la, 4e, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10b, 12h, 14b. 
Basic Rates: 22e, 25a, 29e. 
Contracts: 40e. 45, 46. 
Comb.: Cont. Discounts: 60b, 61e. 62d. 
Cancellation: 70a. 70e. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME ¡'ATES 

No. 7 Elf 2/1/68-Reed 2/12/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

Fixed position  8.50 7.50 8.00 

7. PACKAGE PLANS 

WEEKLY IMPACT PLANS 
5 ti 10 ti 15 tl 2541 

1 min  6.00 5.50 5.00 4.50 
30 sec  5.50 4.50 4.00 3.50 
15 sec  4.00 3.50 3.00 2.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 x  60 35 23 
26 x  55 32 21 
52 x  50 29 20 
156 x  45 27 19 
260 x  40 25 18 

KLFB 

10 min 5 min 2 min 
19 13 10 
18 12 9 
17 11 8 
16 10 7 
15 9 6 

1967 
Media Code 4 245 5165 3.00 
La Fiesta Broadcasting Co., Inc., Box 5697, 2700 

Marshall Ave., Lubbock, Texas 79417. Phone 806-
765-5016. 
STATION'S PROGRAMMING DESCRIPTION 

KLFR: 100% Spanish with music directed to local 
Mexican population. 
MUSIC: 35% ranchero, 20% bolero, 20% tnarlachl 
and 25% top pops from Mexico. Contact Representa-
tive for further details. Reed 11/21/68, 

I. PERSONNEL 
Manager-Ernest F. Barton. 
Office Manager-A. L Bradley, 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
500 w. days: 1420 he. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 1st of month. 

(This listing continued on next page) 
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TEXAS 

Lubbock-K L F B-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15e. 
Basic Rates: 201), 21d, 24b, 25a, 26, 28a, 28e, 

29a, 32a, 33a. 
Contracts: 40a, 44a. 46, 47a, 50, 51b. 
Comb.; Cont. Discounts: 60h, 601, 61a. 
Cancellation: 71a, 73b. 
Prod. Services: 80, 82. 
Member: National Spanish Language Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff  Rec'd 11/25/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 15 see 

1 x  5,00 3.50 2.50 
52 X  4.60 3.25 2.30 
104 x  4.20 3.00 2.10 
312 x  4.00 2.80 2.00 
624 x  3.80 2.60 1.90 
1040 x  3.60 2.40 1.80 
1248 x    3.40 2.20 1.70 
1872 x  3.00 2.00 1.60 
2496 x  2.80 1.90 1.50 
3120 x  2.60 1.80 1.40 
3741 x  2.40 1.70 1.30 

7. PACKAGE PLANS 
IMPACT PLAN-BTA 

(to be used within 30 days) 
50x 100x 

1 min  4.00 3.50 
30 sec  3.00 2.70 
15 sec  2.10 1.90 

8. PROGRAM TIME RATES 
Ix 7x 26x 52x I04x 260x 3I2x 

5 min.. 8.50 7.50 6.75 6.00 5.50 5.25 5.00 
1/4 hr 25.00 22.50 20.00 18.00 16.00 15.00 
1/2 hr 45.00 40.00 36.00 32.00 80.00   
1 hr.... 75.00 70.00 65.00 60.00 

KLLL 
1953 

200x 
3.00 
2.40 
1.70 

300x 
2.60 
2.00 
1.50 

Media Code 4 245 5175 2.00 
Corbin Broadcasting Co.. 2001 Great Plains Life 

Bldg.. Lubbock, Tex. 79401. Phone 806-763-1911. 

STATION'S PROGRAMMING DESCRIPTION 
KLLL: Programmed for adults and young adults. 
MUSIC; modern country and western, with emphasis 
on country DOI). folk country, and country songs per-
formed by pop artists. AIR PERSONALITIES handle 
all segments. Listener participation contests regularly. 
NEWS: local and network news, including state, 
national and international coverage. RELIGIOUS: 
music and programs 8 am-noon Sun. Contact Rep-
resentative for further details. Rec'd 12/26/67. 

1. PERSONNEL 
General Manager-Glenn Corbin. 
Sales Manager-Larry Corbin. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Dallas-Riley Representatives. 

3. FACILITIES 
1.000 w. days; 1480 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no calla discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 3a, 3d, 4a, 5, 7b, 8. 
Bate Protection: lab. lib, 12b, 13b, 14b. 
Basic Rates: 20. 22b, 23a, 246, 24e. 25a, 28e. 33a. 
Contracts: 40a, 44b. 48. 
Comb.; Cont. Discounts: 60e, 601, 61b. 
Cancellation: 70c. 71b, 73a. 
Prod. Services: 82. 
Member: Texas State Network. 

TIME RATES 
Rates effective February 1, 1966. 
Rates received January 20, 1966. 

6. SPOT ANNOUNCEMENTS 
ltOS 

(For drive time, 7:00-9:00 am and 4:00-6:00 
pm add 10% to earned rate) 
1 ti 26 U. 52 U 104 ti 156 ti 312 ti 

1 min  7.00 6.50 6.00 5.50 5.00 4.50 
30 sec  5.50 5.25 4.80 4.50 4.00 3.50 
15 sec......._  4.50 4.25 3.80 3.50 3.25 2.80 

7. PACKAGE PLANS 
(For drive time, 7:00-9:00 am and 4:00-6:00 

pm add 10% to earned rate) 
PER WE: 1 min 30 sec 15 sec 

20 U .......4.50 3.511 2. 80 
30   _._._._ ..... ...... - .... 4.00 3.25 2.50 
PElt MO: 
35 ti 5.00 

8. PROGRAM TIME RATES 
(To be used in one year) 
1 it 26 ti 52 ti 104 ti 
70.00 60.00 55.00 50.00 

1/2  50.00 40.00 38.00 35.00 
1/4 hr  35.00 28.00 25.00 22.00 
5 min  17.50 14.00 12.50 11.00 

KSEL 
1946 

4. 00 
3.50 
3.25 

3.25 
2.80 
2.50 

156 ti 312 ti 
45.00 40.00 
32.00 28.00 
20.00 19.00 
10.00 9.50 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 245 5200 8.00 
McAlister Broadcasting Corp.. Box 2805, E. Broad-

way. Lubbock. Tex. 79408. Phone 806-763-0484. 
I. PERSONNEL 
Pres. & Gen'i Mgr.-Bill B. McAlister. 

2. litPneSter IAIIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 950 hr. 

Directional-Separate patterns day and night. 
Operating schedule: 24 hours daily, CST. 

4. AGENCY COMMISSION 
15%; no cash diamant. 

5. GENERAL ADVERTISING See coded regulation. 
General: la, 3b, 4b, 4d, 5, 6a, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 26, 29a. 
Contracts: 40a, 42a, 45, 46. 
Cancellation: 71a. 
Affiliated with Eastman Network. 
Contracts subject to cancellation by either party 
upon 14 daya written notice. Advertiser must assume 
any sale or excise tax that may be placed into effect. 

TIME RAVES 
Elf 8/1/68-Reed 6/27/66. 

Drivetime-Mon thru Sat 6-8 am & 4-7 pm. 
Housewife time-Mon thru Sat 9 am-4 pm & all 
day Sun. 

6. SPOT ANNOUNCEMENTS 
DRIVETIME: 
PER WK: I II 6 ti 12 ti 18 ti 
1 min  24.00 20.00 19.00 18.00 
30/20 sec  19.20 16.00 15.20 14.40 
10 sec  12.00 10.00 9.50 9.00 
HOUSEWIFE TIME: 
min  22.00 18.00 17.00 16.00 

30/20 sec  17.60 14.80 13.60 12.80 
10 sec  11.00 9.00 8.50 8.00 
ALL OTHER TIME: 
1 min.  20.00 17.00 16.00 15.00 
30/20 sec  16.00 13.60 12.80 12.00 
10 see    10.00 8.50 8.00 7.50 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots Mon thru Sat 6-9 am. 
6 spots Mon thru Sat 4-7 pm. 
4 spots Mon thru Sat 7-10 pm. 
4 spots Sat 9 am-4 pm. 
4 spots Sun noon-6 pm. 
24 1-minute announcements, 14.00 
30/20 seconds-80% of applicable minute rate. 
10 seconds-50% of applicable minute rate. 

DISCOUNTS 
26 censen wk._. 4% 52 conoce wk. 8% 
Minimum midi' sched of 6 1-min spots 6am-12cald 
Mon-Sun necessary to maintain come wk advertising. 
Family Plan not combinable with other weekly plans 
for added frequency, 

8. PROGRAM TIME RATES 
5 minutes-1-1/2x applicable 1 minute rate. 

KS EL-FM 
1958 

A B 

subscriber to the NAB Radio Code 
Media Code 4 245 5201 6.00 
McAlister Broadcasting Corp., Box 2805, E. Broad-

way, Lubbock, Tex. 79408. Phone 806-763-0484. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-11. B. McAlister. 
Director of Operations-Bill McAlister. 

2. REPRESENTATIVES 
Robert E. Eastman & Cu., Inc. 

3. FACILITIES 
EltP 9,600 w.; 93.7 mc. 
Operating schedule: 7:00 am-11:00 pm. CST. 
Antenna ht.: 195 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See KSEL listing for coded regulations. 
Contracts subject to cancellation by either party upon 
14 days written notice. 

TIME RATES 
Rates effective July 1, 1962. 

Rates received October 9, 1962. 

6. SPOT ANNOUNCEMENTS 
1 minute 3.00 15 seconds....----- 1.00 

30 seconds  2.00 

LUFKIN (z Am) 
Angelina County-Map Location 6-6 

See FRDS consumer market map and data at begin-
ning of the State. 

KEEE 
1947 

CITY OF LICENSE 
NACOGDOCHES 

113:113 
Subscriber to the NAB Radio Code 

(This is a paid duplicate of the listing appearing 
under Nacogdoches, Texas.) 
Media Code 4 245 5850 0.00 
J. C. Stallings, Box 1111. 300 E. Main 84, Stone 

Fort National Bank Bldg., Nacogdoches, Tex. 
75961. Phone 564-4444. 

STATION'S PROGRAMMING DESCRIPTION 
REEK: Programmed for mass appeal. 
AIR PERSONALITIES handle all segments. MUSIC: 
top 40. No hard rock until after 7 pm. 10 pm-2 am 
middle-of-the-road music. NEWS: 5 min to hour, 
headlines on half hour. Local, regional, network. 
world, international. Beepers. 5 man news staff, 5 
mobile units, plane. SPORTS: high school, local col-
lege football, basketball wherever games played. Con-
tact Representative for further details. Rec'd 12/1/67. 

I. PERSONNEL 
Pres. & Mer.-.1. C. Stallings. 
Sales Manager-R. C. Atherton. 
General Manager-Ron Douglas Cowling. 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago-National Time Sales. 
Riley Representatives. 

Subscriber On the NAB Radio Code 
Media Code 4 245 5225 5.00 
Darrell E. 'Yates, Box 1345, Lufkin, Tex. 75901. 

Phone 713-634-6661. 
I. PERSONNEL 
Mgr. & Farm Dir.-Darrell E. Yates. 
Woman's Editor-Shirley Yates. 
News & Sports Dir.-Bill Bartlett. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
1,000 w.; 1340 hr. Non-directional. 
Operating schedule: 5:30 am-11 pm. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
Member: Texas State Network. 

TIME RATES 
Eft 9/1/68-Reed 9/9/68. 

6. SPOT ANNOUNCEMENTS 
IX 52x 1041 156x 208x 260x 312x 

1 min 9.00 8.50 8.00 7.50 7.00 6.50 6.00 
30 sec 7.50 7.00 6.50 6.00 5.50 5.00 4.50 
10 sec 4.50 4.25 4.00 3.75 3.50 3.25 3.00 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 ti 40 ti 
1 min  7.50 7.00 6.50 6.00 
30 sec  6.00 5.50 5.00 4.50 
10 see  3.75 3,50 3.25 3.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  55 35 25 17 12 

KTRE 
1947 

C R A lB 

Subscriber to the NAB Radio Code 
Media Code 4 245 5250 3.00 

Forest Capital Communications Corp., Drawer 729, 
114-1/2 N. First St.. Lufkin. Tex. 75902. Phone 
713-634-7771. TWX 713-632-3107. 

I. PERSONNEL 
President-Fred C. Hill. 
Sales Manager-Royce Christenson. 
Traffic Manager-Janice Knight. 

2. REPRESENTATIVES 
Dallas-Clyde Melville Company. 

3. FACILITIES 
1.000 w.; 1420 be. Directional-nighttime only. 
Operating schedule: 5:25 am-11:00 pm weekdays; 
6:25 am-11.00 pm Sun. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 30, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 1.0b, 1113. 121). 131% 146. 15a. 
Basic Rates: 20b, 21a, 216, 21d, 22b, 23b, 24b, 25m. 

26. 27, 28s. 295. 30, 32b. 
Contracts: 40a, 41, 42a. 43, 44a, 44b, 45, 46, 47a, 48, 

49, 51a. 
Comb.: Cont. Discounts: 60a, 60d, 60e, 601, 61b, 62b. 
Cancellation: 700, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS. 

TIME RATES 
Rates effective February 1. 1958. (Card No. G-4.) 

Card received February 25, 1958. 

6. SPOT ANNOUNCEMENTS 
1 MLNUTE 

1 ..... 6.00 156 ti---____ 5.10 
26 ti  5.85 260 ti 4.80 
52 ti ..... -____ 5.70 312 ti...-._ _ 4.50 
104 ti    5.40 
Station breaks: Same as 1-minute announcements 
except time allowed is 30 seconds. 

7. PACKAGE PLANS 
SATURATION DISCOUNT RATES 

(Off 1-time rate) 
PER WE: 
10 ti  10% 25 ti  25% 
15 ti  15% 36 or more H.__ 35% 
20 ti  !we, 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1   30.00 20.00 10.00 
26 ti  29.25 19.50 9.75 
52 ti ......... _ ........... __________ 28.50 19.00 9.50 
104 ..................... _. _- 27.00 18.00 9.00 
156 ti  25.50 17.00 8.50 
260 ti...   24.00 16.00 8.00 
312 ti   22.50 15.00 7.50 

MARLIN 
Falls County-Map Location F-6 

See SUDS consumer market map and data at begin-
ning of she State. 

KAWA 
Designated as a Waco-51arlin. Texas station. 
See listing under Waco. Texas. 

MARSHALL (2 AM) 
Harrison County-Map Location H-5 

See bitUS consumer market map and mate at begin-
ning of the State. 

KDOX 
1957 

Media Code 4 245 5275 0.00 
Gemini Enterprises, Drawer 1326, 400 Pinecrest Dr. 

E., Marshall, Tex. 75670. Phone 214-938-2181. 
STATION'S PROGRAMMING DESCRIPTION 

KDOX: Programmed for young adults, teens and 
Negroes. 
MUSIC; current hits, popular and blues. AIR PER-
SONALITIES handle all segments with commercials 
both taped and live. NEWS: community oriented, with 
national and state features 3 min at :20 and 5 min 
at :40. All air personalities available for remote 
pickups and shopping centers, etc, and feature listener 
involvement through on air contests and acceptance 
of record reouests. 3 commercials per 15 minute seg-
ment are permitted. Contact Representative for fur-
ther details. Rec'd 7/17/67. 

3. FACILITIES 
1,000 w days, 250 w. nights; 1230 ke. 

Non-directional. 
Operating schedule: 5:30-2 am. CST. 

4. AGENCY COMMISSION 
15% to recognired agencies. 

5. GENERAL ADVERTISING See coded regtdations 
General: 3a, 5, 6a, 7b, 8. 
Rate l'rotection: 10a, 11a, 12a, 14a, 15b. 
Basic Rates: 21b, 22b, 23a. 24b, 29a, 33b. 
Contracts: 40s. 50.' 
Cancellation: 70e. 
Prod. Services: 82. 
FM facilities: KEFM (FM). 
Affiliated with American Entertainment Network. 
Affiliated with KBS. 
Member: Texas State Network, National AgRadlo 
Groups, Inc. 

TIME RATES 
Rates effective 

Rates received April 16, 1:965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 
1 ti  7.00 5.75 
13 II _  6.75 5.50 
26 ti  6.50 5.25 
52 ti  6.25 5.00 
104 ti  _ 6.00 4.75 
156 ti - 5.75 4.50 
260 ti - 5.50 4.25 

10. SPECIAL FEATURES 
On the spot news coverage-5-min rates aPPI.Y. 

KRBA 
1938 I. PERSONNEL 

Gen'i Mgr. & Prog. Dir.-John D. Mitchell. 
Traffic Manager-Nina Smith.  

2. REPRESENTATIVES 
Savalli/Gmes, Inc. 
Morton Time Sales, Inc. 
Southeast-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
500 w. days; 1410 km. Directional. 
Operating schedule: 5:45 am-local sunset. CS'. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, lb, 3a, 4a, 4e. 5, 69, lb, 8. 
Rate Protection: Inc, 11c, 12e, 13c, 14e, 15e. 
Basic Rates: lob, 21d, 22b, 23a, 24e, 25e. 28b, 28e, 
Contracts: 40a, 41, 42b, 45, 40, 510. 
Comb.; Cont. Discounts: 60e. 62d. 
Cancellation: 70d. 71a, 72, 730. 
Prod. Services: 81, 82. 

TIME RATES 
Rates effective   

Rates received December 3, .1965. 
6. SPOT ANNOUNCEMENTS 
PER. WE: 1 min 30 sec 1 min 
1 ti  5.00 'LOO 18 ti 4.25 
6 U.  4.75 3.75 24 ti 400 
12 ti  4.50 3.50 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 1 he 

1 ti  10.00 20.00 35.00 50.00 
26 ti  9.00 19.00 32.00 46.00 
52 ti  8.00 18.00 29.00 42.00 
104 ti  7.00 17.00 26.00 38.00 
156 ti  6.50 16.00 23.00 34.00 
312 ti  6.00 15.00 20.00 30.00 

(D) 

KMHT 
1947 

A B 

30 sec 
3.25 
3.00 

Subscriber to the NAB Radio Code 
Media Code 4 245 5300 6.00 
Radio Marshall Inc., 2323 Jefferson Ave.. Marshall, 

Tex. 75670. Phone 214-935-6789. TWX 214-935-
9331. 
STATION'S PROGRAMMING DESCRIPTION 

KIIIIT: Programmed for adults of all ages. 
MUSIC: middle-of-the-road, standard, singles and 
albums. NEWS: local department with 2 newsmen 
providing 5 daily local newscasts and on-scene mobile 
unit coverage. Locally prepared editorials daily. 
Hourly newscasts from networks. Woman's director's 
program 10:45 am. Negro appeal programming 5:30-
6:30 am & 7-8 pm, SPORTS: all local events broad-
cast, plus college and professional football and base-
ball. Continuous listener incentive contests. Active in 
community involvement with regularly scheduled in-
terviews and discussions of important local issues. 
Contact Representative for further details. Rec'd 
8/3/67, 

I. PERSONNEL 
President-E. W. Mahone, Jr. 
Vice-Pres. & Gen'l. Mgr.-11. A. Bridge, Jr. 
Commercial Manager-Vinson L. Stevens. 

2. REPRESENTATIVES 
Jack Mania & Co., Inc. 
Southwest-Clyde Melville Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 be. 

Non-directional. 
Operating schedule: 5:30 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 30. 4a, 5, 611, 7a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 146, 152. 
Basic Rates: 20b, 210, 22b, 23a, 24b, 25a, 26, 28b, 

28e, 29a, 30, 
Contracts: 400, 41, 45, 46, 47a, 48, 50, 51a, 51b, 51e, 
Comb.; Cont. Discounts: 60a, 61c, 62d. 
Cancellation: 70b, 70d, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with MRS and KBS. 
Member: Texas State Network, Big-K Stations. 

TIME RATES 
Rates received April 29, 1955. 
Rey. received September 3. 1957. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 gee 

1 ti....--___ 6.00 4.50 104 ti.-.-- 4.80 3.70 
13 ti._.._.__ 5.70 4.25 156 ti---- 4.50 3.50 
26 ti 5.40 4.05 280 ti 4.20 3.30 
52 ti-  5.10 3.90 

864 Spot Radio Stations September 1, 1969 



McALLEN (2 AM; I FM) 
(including Mission) 
EllIdalgo County-Map Location E-10 

Bee IIRDS eonsumer market map and data at begin-
ning of the State. 

Stations contiguoul to the major city are consolidated 
sander the major city heading. This is not to imply 
that all of the stations provide equal ,  of 
the entire area or cities involved. It le part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

KIRT 
1957 

MISSION 
Subscriber to the NAB Radio Code 

Media Code 4 245 5325 9.00 
KIRT, Inc., Box 985. Mission, Tex. 78572. Phonic 

512-585-1629; McAllen, Tex, 512-686-7505. 
STATION'S PROGRAMMING DESCRIPTION 

KIRT: Programming 100% in Spanish language. 
AIR PERSONALITIES featured on all segments. 
NEWS: on hour. weather on half hour. Many studio 
bands featured during broadcast week. Regular com-
munity and public service programs, featuring some 
live broadcasts from remote studios. Phone and mail 
request programs. Farm reports, Interviews, sports, 
special events, and editorials featured. Contact Repre-
sentatives for further details. Reed 8/2/67. 

I. PERSONNEL 
President-Ray V. Jensen. 
General Manager-"Chuck" McKesson. 

2. REPRESENTATIVES 
National Time Sales. 
Dallas-Clyde Melville Company. 

Z. FACILITIES 
I..000 w. days: 1580 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no eash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a. 4d, 5, 6a, 7a. 
Rate Protection: 10a, lia, 12e. 13a, 14a, 15a, 151). 
Basic Rates: 20b, 21b, 22a, 23e. 24b, 25a, 29a, 30. 

31. 
Contracts: 40e. 44a, 46, 47a. 
Comb.: Cont. Discounts: 60h. Ola. 
Cancellation: 71a, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with KBS. 
Member: National Spanish Language Network. 

TIME RATES 
Elf 11/1/66-Itec'd 1/3/67. 

IL SPOT ANNOUNCEMENTS 
GUARANTEED 

I min 90 see 1 mln 30 see 
1   4.10 3.85 156 x________ 2.75 2.50 
13 3.85 3.55 260 x. 2.55 2.25 
26   3.55 3.25 312 x______ 2.35 2.05 
52 x_________ 3.25 2.95 400 x_____ 2.05 1.75 
104 2.95 2.65 

7. PACKAGE PLANS 
ROS 

PER MO: 10 tI 20 tl SOU 50 11 100 ti 150 tl 
1 3.55 3.25 2.95 2.35 2.05 1.75 
30 sec______ 2.75 2.50 2.25 2.00 1.75 1.50 
15 2.25 2.00 1.75 1.50 1.25 LOD 

SATURATION PLAN 
1 day saturation-all available. 
40 minimum guarantee, 15 sec..._.----._ ...... 39.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr JO min°5 min 

1 .......   70.60 38 05 23.50 14.70 10.00 
13   64.70 35.30 20.60 13.50 8.85 
26 x  58.80 31.75 17.65 12.35 8.25 
52 x  52.95 28.25 15.90 11.20 7.65 

(") 5 min or less. 
10. SPECIAL FEATURES 
Two minute weather formats on the half hour. 1-
minute rates plus 1.00. 

K QX X (FM) 
1966 

McALLEN 
Media Cede 4 245 5350 1.00 
Rio Broadcasting Co.. c/o Casa De Palmas Hotel, 

113 N. Main St., McAllen, Tex. 78501. Phone 512-
682-3231. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Edward L. Gomez. 
Sales Manager-Gene Tinsley. 
Program Director-Art Brock. 

3. FACILITIES 
BRU 25.500 w.: 98.5 Inc. Stereo. 
Operating schedule: 6 am-midnight daily. CST. 
Antenna ht.: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; payable 15th following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2h, 3d. 4a. 4c, 5, 6a. 7b, 8. 
Rate Protection: 10e, 11a, 12e, 13e, 14a, 15b. 
Basic Rates: 20b. 210. 21b, 22a, 24b, 25a, 26, 28b. 

28c, 29a, 30, 32b, 33d. 
Contracts: 40e. 41, 42a, 42c, 43. 44a, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60b, 60f, 601. 61a, 62a, 62d. 
Cancellation: 70a, 70c, 71b, 72, 73e. 73b. 
Frost. Services: 80. 81, 82. 
Affiliated with American FM Network. 

TIME RATES 
No. 1 ER Reed 12/1/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

Open   _ 5.00 4.00 208 x. 3.75 2.75 
28 x  4.85 3.85 260 x 3.35 2.35 
52 X...._  4.05 3.65 312 x_______ 2.90 1.90 
104   4.40 3.40 365 x  2.45 1.45 
156 x. 4.10 3.10 

S. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

Open   50.00 32.50 22.50 18.00 12.00 
46.00 30.00 20.75 16.60 11.00 

52 x  42.00 27.50 19.00 15.20 10.00 
104 x  38.00 25.00 17.25 13.80 9.00 
156 x  34.00 22.50 15.50 12.40 8.00 
208 x  30.00 20.00 13.75 11.00 7.00 
260 x  26.00 17.50 12.00 9.60 6.00 
312 x  22.00 15.00 10.25 8.20 5.00 

KRGV 
1927 

CITY OF LICENSE 

WESLACO 
(This Is a paid duplicate of the listing appearing 
under Weslaco, Texas.) 
Media Code 4 245 8375 5.00 
Mobile Video Tapes, Inc., 900 E. Expressway, Wes-

laco, Tex. 78596. Phone 512-968-3131. TVVX 512-
968-3086. 

I. PERSONNEL 
General Manager-Jack II. Drake. 
General Sales Manager-Earl Noel. 
Assistant General Manager-Hank Page. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
5,000 w.; 1290 ke. Directional-night only. 
Operating schedule ; 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 4a, 5, 60, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 131). 14b, 15a. 
Basic Rates: lob. 21e, 21d, 23a, 241% 25e. 
Contracta: 40a, 41, 420, 45, 46. 
Comb.: Cont. Discounts: 60a, 60f. 
Cancellation: 70e, 73b. 
Prod. Services: 82. 
Affiliated with NBC. 

TIME RATES 
No. 3 Elf 1/1/65-Reed 12/14/64. 

AAA-Mon thru Sat 6-7 am; Mon thru Fri 12:30-1 pm. 
AA-Mon thru Sat 7-9:30 am & 4-6:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

1 wk 26 wk 52 vsk 
1 mirL.. 15.00 14.00 13.00 
30/20 sec  12.00 11.00 10.00 
10 sec  7.50 7.00 6.50 

CLASS AA 
Ix 52x 156x 260x 

1 min 14.00 13.00 12.00 11.00 
30/20 sec_________ 11.25 10.50 9.75 9.00 
10 sec._ ........ _  7.00 6.50 6.00 5.50 

CLASS A 
1 min. 13.00 12.00 11.00 10.00 
30/20 sec  10.50 9.75 9.00 8.25 
10 sec  6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
AA-Mon thru Sat 7-9:30 am & 4:30-6:30 pm. 
A-All other times. 

CLASS AA 
PER WK, EA: 6 tl 12 ti 18 ti 
1 min    12.00 11.00 10.00 
30/20 .... 9.75 9.00 8.25 
10 sec - .............. ...-.._ 6.00 5.50 5.00 

CLASS A 
1 min  9.00 8.00 
30/20 sec  7.50 6.75 
10 sec _ 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
AAA/AA/A: lx 26x 52x 156x 
1 hr  00. 85. 80, 75. 
1/2 hr  54. 51. 48. 45. 
AAA: 
1/4 hr  45. 42. 40. 38. 35. 
5 min.  27. 26. 24. 23. 21. 
AA/A: 
1/4 hr  36. 34. 32. 
5 min  22. 21. 20. 

7. PACKAGE PLANS 
FAMILY PLAN 

spote-13:00-9:00 am Mon thru Sat. 
6 spots-4:00-7:00 pm Mon thru Sat. 
4 spots-7:00-10:00 pm Mon thru Sat. 
4 spots-9:00 am-4:00 pm Sat. 
4 spots-noon-6:00 pm Sun. 
24 I-minute announce.nents, per wk...-. 210.00 
30 seconds-75% of applicable 1-minute rate. 
10 eeconda-50% of applicable 1-minute rate. 
5 minutes-1-1/2 times the applicable 1-minute into. 
All announcement, and packages, except Family Plan 
are combinable for frequency discount. 

FARM PROGRAM 
Mon thru Fri 6-6:45 am. 
Less than 6 weekly. 15. 
6+   12. 

KURV 
1947 

CITY OF LICENSE 
EDINBURG 

Suburiher to the NAB Radio Cede 
(This is a paid duplicate of the listing appearing 
under Edinburg, Texas.) 
Media Code 4 245 2050 a.on 
KURV Radio, Box 1109, Edinburg, Tex, 78539. 

Phone 512-383-2777. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Lloyd Hawkins. 
Farm Director-Charlie Rankin. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 
Southern-Mario Messina Company. 

3. FACILITIES 
250 w.: 710 hr. Directional night only. 
Operating schedule: 6:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on elation time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 3a, 4a, 4d, 5, 6a. 7b. 8. 

520x Rate Protection: 10a, Ila, 124, 13a, 14a, 15b. 
10.00 Basic Rates: 20a, 21a, 21d, 22a, 22b, 23a, 24b, 15e, 
8.25 26. 28a, 18e, 29a, 30. 
5.00 Contracts: 40a. 41. 45, 46. 47e. 48, 51b. 

Comb.: Cont. Discounts: 60a, 60d, 601, 61e. 
9.00 Cancellation: 70a. 70e. 71a, 73b. 
7.50 Prod. Services: 81. 82. 
4.50 AMIlated with American Information Network. 

Member: Voice of Valley Agricultural Radio Network, 
TIME RATES 

No. 2-A Elf 7/1/60-Ree'd 7/11/66. 
S. SPOT ANNOUNCEMENTS 

SPECIFIED TIMES 
I min 

26 x  9.50 
62 x.... 9.00 

8.00 
7.50 
7.00 
6.50 

24 ti 
9.00 
7.50 
4.50 

KRIO 
1947 

McALLEN 

7.00 
6.00 
3.50 

2608 
70. 
42. 

30. 28. 
19. 18. 

(D-3) 

The Eastman Station 
Subscriber to the NAB Radio Code 

Media Code 4 245 5400 4.00 
Valley Broadcasting, 500 E. Beaumont St., McAllen. 

Tex. 78501. Phone 512-686-5454, 

I. PERSONNEL 
Pres. & Mgr.-Jim R. Phillips. 
Assistant Manager-Charles Morrill, 
Farm Director-Burt Johnson. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. night, : 910 ke. 
Directional-same pattern day and night. 

Operating schedule: 5:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on station time: no cash discount 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 3d, 4a, 4d, 5, Ob. 7b, 8. 
Rate Protection: 10a. 11e, 12b, 13b, 14c, 15b. 
Basle Rates: 22a. 24e. 241). 24c, 2514 280. 29e. 31. 
Contracts: 40a, 41, 44a, 45, 46, 51a, 51c, 
Comb.: Cont. Discounts: 60a, 61c, 62d. 
Cancellation: 70b, 70e, 71a, 73a. 
Prod. Services: 80. 81. 82. 
.Affiliated with Eastman. 

TIME RATES 
Rates effective November I. 1964. 

Rates received September 18. 1964. 
6. SPOT ANNOUNCEMENTS 

(6:00-9:00 am and 4:00-7:00 pm Mon thru Sat) 
PER WK: 
Less than 6 ti. . 20.00 12 14.00 
6 ti  18.00 18 ti..   12.00 
(9:00 am-4:00 pm and 7:00-9:00 pm Mon thru Sat) 
Less than 6 16.00 12 ti_-..-- 12.00 
O ti    14.00 18 ti 10.00 

(All other times) 
Less than 6 ti . 10.00 12 ti.. 8.00 
6 ti  9.00 18 ti -___ 7.00 
30 seconds-80% of applicable 1-minute rate. 
10 seconds-10% of applicable I-minute rate. 
5 minutes-1-1/2 times applicable 1- minute rate. 

DISCOUNTS 
26 consec wk  4% 52 come wk........_. 8% 
Minimum wkly ached of 6 1-min spots 6am-12mid 
Mon-Sun necessary to maintain colleen wiz advertising. 

30 see IC see 
1     10.00 8.00 0.50 

7.60 0.10 
7.20 3.80 

104 x  8.50 6.80 6.50 
8.40 3.20 
6.00 4.00 

312 x  5.60 4.80 
520 x  5.20 4.30 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE PLANS 

PER WK: I tl 20 tl 30 tl 
1 min.- 8.00 7.50 7.00 
30 sec_ ....... __________ ..... _ 8.40 6.00 5.80 
10 sec.______ ...... - .............. 5.20 4.90 4.80 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

1 x, flat.  78.00 62.00 35.00 

6.50 
5.20 
4.30 

10 min 5 mln 
26.00 17.50 

ID) 

XEOR 
REYNOSA, MEXICO 

City of license, Reynosa, Tamaulipas, Mexico. 
Box 1708, Brownsville, Texas 78520. 
U. S. Representatives: 
Harlan G. Oakes, Inc. 
East-AAA Representatives. 
Atlanta-David Carpenter Company. 
See Bating in Medios Publicitarlos Mexicanos under 
Reynosa, Tamaulipas, Mexico. 

McKINNEY 
Collin County-Map Location F-4 

See SUDS consumer market map and date at been-
nine of the State. 

KYAL 
1946 

R AB 

Media Code 4 245 5525 8.00 
Alllt Broadcasting Corp.. 218 E. Virginia St., 
McKinney. Tex. 75069. Phone 214-542-2651, 2459. 

I. PERSONNEL 
General Manager-Del Morton. 
Station Manager-Jerry Kunkle. 

2. REPRESENTATIVES 
Savant/Gates, Inc. 
Morton Time Sales, Inc. 

3, FACILITIES 
5,000 w. days; 1600 lic. Directional. 
Operating schedule: 6:00 am-toral sunset. CST'. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, 3a, 40, 40. 5, 6a, 7b, 8. 
Rate Protection: 100. 11c, 12c, 13c, 14e, 150. 
Basic Rates: 20b, 21d, 22b, 23a, 24c, 25e, 28b, 28e, 
Contracts: 40e, 41, 42b, 45, 46. 51e. 
Comb.: Cont. Discounts: 60e. 62d. 
Cancellation: 70d, 71e, 72, 73e. 
Prod. Services: 81, 82. 
Member: All-Ter Netwnrk, Texas State Network. 

TIME RATES 
Elf Rec'd 11/27/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 521 I04X 156x 260x 312x 155x 

1 min 14.00 13.40 12.80 12.20 11.60 11.00 10.40 
30 see 11.00 10.60 10.20 9.80 9.40 9.00 8.60 5.00 
10 sec: 50% of 1-min. 

TEXAS 
7. PACKAGE PLANS 

WEEKLY PACKAGES 
PER WK, Ea: 20 tl 
1 min_ - 12.80 
30 sec.- 10.20 
10 see: 50% of 1-min. 

MONTHLY PACKAGES 
PER MO: 100 ti 
1 11.00 
30 sec- ....... 9.00 
10 sec: 50% of 1-min. 

MEMPHIS (1 AM; 1 FM) 

40 ti 60 ti 
11.00 10.00 
9.00 8.00 

200 ti 300 ti 
10.00 9.00 
8.00 7.00 

Hall County-Map Location C-3 
See :BIDS consumer market map and data at beginning 
of the State. 

KBGH 
1966 

Media Code 4 245 5550 6.00 
KROH. Inc., Box 1130, Memphis, Tex. 79245. Phone 

259-3511, 

I. PERSONNEL 
Manager-Donald R. Hightower. 
Sales Manager-Bill Wright. 
Program Director-John Ashley. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Southwest-Mario Messina Company. 
Southeast-C, K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w.: 1130 kc. 
Operating schedule: Sunrise-local sunset. 
PM-ERP 54,000 w.; 103.7 mc. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
General: lb, 2a. lb. 3a, 3b. 3c, 3d, 4a, 5, 6a, 
Itate Protection: 10e. lle. 12e, 13e, 14d, 15a, 15c, 16. 
Basic Rates: 2013, 21e. 21b, 21d, 221, 22b, 23a, 23b, 

24b, 24c, 26, 27, 28a, 29e. 
Contracts: 40a, 41, 44a, 44b, 45, 49, 50, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60c, 6M, 60e, 60f, 60h, 

601, 61a, 61h. 6Zd. 
Cancellation: 70a, 70e, 71e. 72, 73a, 73b, 
Prod. Services: 80. 81, 82, 
Member: Texas State Network. 

TIME RATES 
No. 1 Elf 7/1/66-Reed 9/1/66. 

7. PACKAGE PLANS 
AA--Mon thru Fri 6-9 am; 4:30-6:30 pm. 
A-All other times. 

_ AA - A 

KBGH-FM 
19-

PER WK: 1 min 30 sec 10 see I min 30 see 10 see 
1 ....... 4.011 3.45 2.60 3.30 2.90 2.15 
12 ti _.._ 3.80 3.30 2.45 3.10 2.70 2.00 
18 ti............. 3.60 3.10 2.30 2.90 2.50 1.90 
24 ti  3.40 2.95 2.20 2.75 2.40 1.80 
30 ti  3.10 2.70 2.00 2.60 2.25 1.70 

8. PROGRAM TIME RATES 
Ix 26x 521 104x 156x 260x 312x 

1 hr _. 60.00 55.00 50.00 45.00 40.00 35.00 30.05 
1/2 hr  48.00 40.00 33.00 26.00 22.00 18.00 16.00 
1/4 hr  30.00 25.50 21.00 17.50 15.50 14.50 13.00 
5 min....-  15.00 13.00 11.00 9.00 8.00 7.00 8.00 

MEXIA 
Limestone County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KBUS 
1956 

Media Code 4 245 5575 3.00 
Limestone Broadcasting, Inc., 215 E. Commerce, 
Maria, Tex, 76667, 

I. PERSONNEL 
Vice-Pres. Itc Gen'l Mgr. -B111 Collins. 

3. FACILITIES 
500 la days; 1590 ke. 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is, 3b, 4d, 5, 60, 7e, 8. 
Rate Protection: 15b, 
Basle Rates: 23e, 25e, 28b, 29a, 
Contracts: 40e. 47e, 
Comb.: Cont. Discounts: 60k, 61e. 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with KBS. 
Member: Texas State Network, 

TIME RATES 
Rates effective July 1, 1959. 

Ratite received August 3. 1919. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/4 r. S min. I min. 30 see. 
1 time...... 15.00 12.50 3.00 2.50 

26 times  12.50 5.75 2.85 2.40 
52 10.00 5.50 2.70 2.80 
65 Umes_______ 9.00 4.75 2.55 2.15 

130 time,..........,,,,  8.00 4.00 2.40 2.00 
156 times.,,,_,..,.. 7.50 3.75 2.25 1.85 
5211   6.nn 1.00 1.76 1.30 
360 times ._-._ 7.00 3.50 2.10 1.79 



TEXAS 

Midland-K A B H-Continued 
2. REPRESENTATIVES 
New York-Weed Radio Corporation. 
Dallas-Clyde Melville Company. 

3. FACILITIES 
500 w. days; 1510 kv. Non-directional. 
Operating schedule: 6 am-local sunset daily. CST. 

4. AGENCY COMMISSION 
Payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 23a, 24b, 25e, 26, 28a. 29e. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60b, 60k, 61e. 61b, 62b. 
Cancellation: 70a, 70e. 71a, 710. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
No. 4 R Elf 11/1/68-Reed 11/13/68. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 156x 260x 312x 364x 

1 min.  3.20 3.05 2.85 2.70 2.55 2.40 
30 see  2.45 2.35 2.25 2.15 2.00 1.85 

7. PACKAGE PLANS 
PER WK, EA: 20 ti 30 tl 40 ti 50 tl 

2.75 
30 sec  2.20 2.10 2.00 1.90 
PER MO, EA: 60 ti 100 ti 150 ti 200 ti 
1 min  3.00 2.80 2.45 2.30 
30 sec  1.85 

SPECIAL OFFERS 
PER YR. EA: 700x 1000x 
I min  2.10 1.85 
30 sec  1.40 1.20 

8. PROGRAM TIME RATES 
lx 52x 156x 260x 3I2x 364x 

1 hr  37.45 35.55 33.70 31.80 29.95 28.10 
1/2 hr  26.50 24.90 23.60 22.95 20.95 19.65 
1/4 hr  18.35 17.45 16.50 15.60 14.65 13.75 
5 min  8.00 7.60 7.20 6.80 6.40 6.00 

KCRS 
1935 

The Eastman Station 
CIEMZI 

A Wendell Mayes Station 
Media Code 4 245 5625 6.00 
Midland Broadcasting Co., Box 4607, 1001 S. Midkiff, 

Midland, Tex. 79701. Phone 915-563-0550. 

I. PERSONNEL 
President-Wendell Mayes, Jr. 
Manager-7. Fred Perry. 
Program Director-Don Mae. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5.000 w. days. 1,000 w. nights; 550 Ire 
Directional-separate patterns, day and night. 

Operating schedule: 5:45 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3e. 30, 3d, 4a, 4d. 5. 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21b, 22a, 24a, 25a, 28b, 29a. 29b, 

30. 33d. 
Contracts: 40a, 41, 42a, 44a, 46, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60e, 62d. 
Cancellation: 70e. 70e. 71a, 73e. 73b. 
Prod. Services: 81. 
Affiliated with Eastman. 
Member: Voice of Southwest Agriculture Radio Net-
work. 

TIME RATES 
Rates effective September 1, 1965. (Card No. 9.) 

Card received August 30, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE ANNOUNCEMENTS 
DRIVE TIME 

(5:45-9:00 am and 4:00-7:00 pm Mon thru Sat) 
PElt WK: 
1 ti  
6 ti  12.00 18 ti .... 10.00 

ALL OTHER TIMES 
1 ti  11.00 18 ti  
6 ti..   10.00 24 ti  8.00 
12 U.  9.00 
30 seconds-75% of earned 1-minute rate. 
10 seconds-50% of earned 1-minute rate. 

DISCOUNTS 
26 conoce wk  4% 52 consec wk  8% 
Minimum %tidy ached of 6 1-min spots 6am-12mid 
Mon-Sun necessary to maintain conoce wit advertising. 

7. PACKAGE PLANS 
PERSONALITY PLANS 

MON THRU SAT: 
spots from 6:00-9:00 am. 

6 spots from 9:00 am-noon. 
6 spots from noon-3:00 pm. 
6 spots from 3:00-7:00 pm. 
6 spots from 7:00-10:00 pm. 
SUN: 
6 spots from noon-7:00 pro. 

ea wkly 
36 spots per wk  7. 252. 
Personality Plans not combinable with other weekly 
plans for added frequency. 

(D) 

KJ BC 
1950 

Media Code 4 245 5650 4.00 
Hugh M. McBeath. dba Radio KAM South Lemma 

Rd., Midland, Tex, 79701. Phone 915-684-5152. 
STATION'S PROGRAMMING DESCRIPTION 

KJBC: Programmed for adults. Country and western. 
NEWS: at :55. Spanish language program daily M-
Sat. RELIGIOUS: 4 hours Sun morning, music and 
church services. Weather on half hour. Ree'd 1/31/69. 

I. PERSONNEL 
Owner. Manager-Hugh M. MeIteath. 
Program Director-Keith Ward. 

3. FACILITIES 
1,000 w.; 1150 kg. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; 10115 of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 20. 3a, 3b, 3d, 4a, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10a, lie. 12h, 14b, 15b. 
Basic Rates: lob, 21a, 21b, 21d, 22a, 22b, 230. 24b, 

26, 2813. 28c, 29a, 30. 
Contracts: 40a, 41, 44a, 413. 47e. 
Comb.; Cont. Discounts: 60a. 80e. 60f. 
Cancellation: 71a. 
Prod, Services: 80, 81, 82. 
Affiliated with KBS. 

TIME RATES 
No. 4 Eff 1/1/69-Ree'd 12/8/68. 

6. SPOT ANNOUNCEMENTS 
lx 26e 52x I04x 156x 2600 3I2X 

1 min 4.15 3.85 3.45 3.20 2.85 2.60 2.20 
30 sec  3.45 3.20 2.95 2.70 2.55 2.20 2.00 
10 sec  2.70 2.50 2.30 2.15 2.00 1.75 1.55 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x I56x 260x 3I2x 

1 hr  48.45 45.45 42.15 38.95 35.75 32.45 29.15 
1/2 hr.-   27.95 25.95 23.50 22.00 20.15 18.15 16.25 
1/4 hr......_ 18.60 16.25 14.95 13.65 11.95 11.00 9.75 
5 min..-  10.35 9.75 9.10 8.55 7.80 7.15 5.50 

10. SPECIAL FEATURES 
SPANISH HOUR 
(last hour of day) 

1 min._   3.60 30 sec......-_-______ 2.50 

K N FM (FM) 
1959 

Media Code 4 245 5675 1.00 
Permian Broadcasters, Inc.. 307 W. Ohio Ave., Mid-

land. Tex. 79701, Phone 915-683-3878. 
STATION'S PROGRAMMING DESCRIPTION 

KNFM (FM): Programmed for adults and young 
adults. 
M-lc 6-8 am, 2 men, news, and music alternating 
headlines, stocks, sports, and weather. 8 am-1 am. 
music, some current hits, standards, general popular 
music, showtunes, middle-of-the-road. NEWS: net-
work 5 mln at :55, three 15 min newscasts daily, M-
Sat. Sat, same music policy, except: 7-8 pm preview 
new albums. 8 pm-1 am emphasis on swing. Sun 
music primarily middle-of-the-road, serious mule 
8-10 pm. SPORTS: live professional and high school 
football. COMMERCIAL POLICY: maximum of 8 
commercial minutes per hour. All commercials are re-
produced and broadcast from reel tape. Ree'd 9/6/68. 

I. PERSONNEL 
President-Rudolph M. Rubin, Jr. 
General Manager-Michael Fitz-Gerald. 
Sta. & Sales Mgr.-Max B. Lloyd. 

2. REPRESENTATIVES 
Riley Representatives. 

3. FACILITIES 
ERP 34.000 w. (hertz.), 17,000 w. (cert.); 92.3 me. 

Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 390 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time onlY. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 30, 4a, 5. 
Bate Protection: 10e, 1lb, 12d, 15b. 
Basic Rates: 20b, 22a. 
Contracts: 40a, 45, 
Comb.: Cont. Discounts: 61b, 
Prod. Services: 82. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eff 6/69-Reed 7/18/69. 
7. PACKAGE PLANS 
Breakfast A-La-Carte, AAA-Mon thru Fri 6-8:30 
am. 
Drive Time, AA-Mon thru Fri 5-6:30 pm Sc 9:30-
11:30 pm; Sat & Sun 10 am-11:30 pm. 
BTA, A-All other times. 

BREAKFAST A-LA-CARTE-AAA 
PER YR: lx 100x 250x 500e 1000X 
PER WK: loi 10 ti 20 ti 30 ti 40 tl 
1 min  8.00 7.00 6.50 6.00 
30 see  6.40 5.60 5.20 4.80 
10 see  4.00 3.50 3.25 3.00 

DRIVE TIME-AA 
1 min  7.50 6.50 6.00 5.50 5.00 
30 see............- 6.00 5.20 4.80 4.40 4.00 
10 see  3.75 3.25 3.00 2.75 2.50 

1 min.  7.00 6.00 5.50 5.00 4.50 
30 sec  5.69 4.80 4.40 4.00 3.60 
10 sec  3.50 3.00 2.75 2.50 2.25 

(*) 20% of the schedule guaranteed AA. 

KWEL 
1957 

Media Code 4 245 5700 7.00 
'MEL, Inc., 401 W. Missouri, Midland, Tex. 79701. 
Phone 915-682-4331. 

I. PERSONNEL 
President-Bob Hicks. 
Commercial Manager-Rick Riquier. 
Program Director-Larry Hart. 

2. REPRESENTATIVES 
Hal Walton & Company. Inc. 
South, Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
1.000 w. days: 1600 ke. Non-directional. 
Operating schedule: a:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulation,. 
General: lb, 2a, 2b, 3a, Sc, 3d, 4a. 4d. 5, 6a, 7b, 8. 
Bate Protection: 10a, Ile, 12a, 13a, 14a, 15b, 15t 

16. 
Basle Rates: 20a. 20b, 21a, 21b. 21e. 22a, 22b, 230, 

24a. 29b, 24e, 25a, 26, 286, 28e. 290. 30, 32a, 33c. 
Contracts: 40a. 41, 42b, 424, 44a, 44b. 46, 47e, 48, 

49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: Cob, 60d, 60e, 60f, 80h, 601, 

61a, 61b, 62a, 620. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 00. 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective November 15, 1964. 
Rates received October 23, 1964. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGES 

(I minute) 
PER WK: ea el 
10 U._ 
20 U  8.00 50 ti...---..---- 6.50 
30 ti ..... ........ 7.50 
30-second announcements-85% of earned 1-minute 
rate. 

MINEOLA 
Wood County-Map Location G-4 

See SUDS consumer market map and data at begin-
ning of the State. 

KM00 
1963 

Media Code 4 245 5710 6.00 
A-C Corp., Box 499, Greenville Hwy., Mineola, Tex. 

75773. Phone 214-569-3823. 
STATION'S PROGRAMMING DESCRIPTION 

IC11100: Programmed for general interest. 
NEWS: emphasis on local news. 3 extended news 
blocics daily. 7:15-8 am-local, farm, sports, network 
netts. 12-1 pm-local, network, women's show and 
local discussion and interviews. 4:45-5:15 pm-local, 
sports, school, financial, and network news. State 
network hourly news. MUSIC: middle-of-the-road 
with emphasts on modern and country and currently 
popular music. SPORTS: local play by play base-
ball, football, basketball, golf, track, and NFL foot-
ball. 9 hours weekly religious music. Several popular 
give-away programs. Country music Sat afternoon. 
Modern serious music Sunday afternoon. Reed 
7/11/69. 

I. PERSONNEL 
Owner/Manager-Sam Curry. 
Sales Manager-Jeanne Dean. 
Program Director-Bill Baldridge. 

3. FACILITIES 
250 w.; 1510 lac. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3c, 4b, 4d, 5, 6a, 7e. 
Rate Protection: 10g, llg, 12a, 13a, 14a, 15e, 16, 
Basic Rates: 20b, 21a, 2.2a, 23a, 24e. 2.514 28e, 

30, 33a, 
Contracts: 400. 43, 41a, 48, 51b. 
Comb.: Cont. Discounts: 60e, 00h, 62d. 
Cancellation: 70a, 71b, 73e. 
Prod. Services: 82. 

TIME RATES 
Elf Reed 7/21/69. 

6. SPOT ANNOUNCEMENTS 
PER MO: I tl 10 ti 
10 sec  1.10 1.05 
30 sec  1.70 1.60 
1 min  2.00 1.90 

8. PROGRAM TIME RATES 
PER MO: I'LI 10 ti 
5 min  3.50 3.10 
10 min  5.00 4.85 
1/4 hr  6.50 6.40 

MINERAL WELLS 
Palo Pinto County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

25 ti 50 tl 100+ 
1.00 .90 .80 
1.50 1.35 1.20 
1.75 1.60 1.50 

25 tl 50 ti 100+ 
2.70 2.40 2.10 
4.75 4.60 4.40 
6.25 6.10 5.90 

KORC 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 245 5725 4.00 
Regent II Corp., Box 638, First National Bank 

Bldg., Mineral Wells, Tex. 76067. Phone 817-325-
3384. 

I. PERSONNEL 
President-Lon II. Williams. 
Vire-Pees. & Gen't Mgr.-Charles "Chuck" Wood. 
Program Director-Ken Bullock. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Southeast-C, K. Beaver & Associates, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
250 w. days; 1140 he. Non-directional. 
Operating schedule: 6:30 am-6:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3e, 3d, 4e, 5, 6a, lb, 8. 
Rate Protection: lla. 140. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 23a, 24b, 24c, 

25a, 28b, 20e. 
Contracts: 40a, 41, 44a, 44b, 46, 51b. 
Comb.: Cont. Discounts: 60a. 624. 
Cancellation: 710, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with K135. 
Member: Texas State Network. 

TIME RATES 
Eft 9/1/67-Reed 11/1/67. 

6. SPOT ANNOUNCEMENTS 
(1 Ix 520 104e I56x 260x 3I2x 624x 
1 min 4.00 3.80 3.60 3.40 3.10 2.80 2.50 
30 sec 3.10 2.95 2.80 2.60 2.40 2.15 1.90 
10 sec 2.40 2.30 2.15 2.00 1.85 1.70 1.50 

AlFs)poStpseccoifimebdintaibmlees.for frequency discount. 

7. PACKAGE PLANS 
WKLY: I ti 10 ti 20 ti 30 ti 40 ti 50 tl 
1 min  3.60 3.40 3.20 3.00 2.80 2.60 
30 sec  2.80 2.60 2.50 2.30 2.15 2.00 
10 sec  2.15 2.00 1.90 1.80 1.70 1.60 
All spots combinable for frequency discounts. 

8. PROGRAM TIME RATES 
Ix 26x 52x 

1 hr  55.00 52.50 50.00 
1/2 hr ...... 33.00 31.50 30.00 
1/4 hr  22.00 21.00 20.00 
5 min  11.00 10.50 10.00 

104x 2600 
45.00 40.00 
27.00 24.00 
18.00 16.00 
9.00 8.00 

312x 
35.00 
21.00 
14.00 
7.00 

MISSION 
Hidalgo County-Map Location E-10 

See SRDS consumer market map and data at begin. 
'ling of the state. 

See McAllen 
(including Mission) 

MONAHANS 
Ward County-Map Location A-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KVKM 
1946 

A B 
Subscriber to the NAB Radio Code 

Media Code 4 245 5750 2.00 
Land of the Sun Broadcasters, Box 1058, Monahans„ 

Texas 79756. Phone 915-943-3238. 
Studios: Hwy. 18. Monahans. Tex. 

I. PERSONNEL 
General Manager-J. Ross Rucker. 

2. REPRESENTATIVES 
Southwest-Clyde Melville Company. 
Mountain States-Bob Biz Co., Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1330 Ire 
Directional-night only. 

Operating schedule: 18-1/2 hours daily. CST. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2a, 3a, 40. 4d, 5. 6a, 7s, 8. 
Rate Protection: 10e. 11e, 12e. 11e, 34e, 15b. 
Basic Rates: 20b, 21b, 22a, 23a, 24b, 25a, 26, 28b, 

28e. 29a, 30. 33a. 
Contracts: 40a. 41, 42b, 440, 45, 46, 47a, 48, 49, 51a, 

51c. 
Comb.: Cont. Discounts: 60h, 61a, 61e, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with MBS. 
Member: Texas State Network, Southwest Radio 
Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 1/1/63-Rec'd 5/28/64. 
6. SPOT ANNOUNCEMENTS 

lx 26x 52x 104x 156x 312x 520x 
1 min 4.00 3.80 3.60 3.40 3.00 2.55 2.10 
30 sec 3.00 2.80 2.60 2.40 2.20 1.95 1.70 

MORTON 
Cochran County-Map Location A-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KRAN 
1961 

Media Code 4 245 5775 9.00 
Mike A. Barrett, dba Morton Broadcasting Co., 
Box 1077, Morton, Tex, 79346, Phone 806-266-
5545, 806-266-8976, 

I. PERSONNEL 
Owner & Can't Mgr.-Mike Barrett. 
News Director-Bill Jones. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
500 w. days; 1280 kv. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, Ila, 120. 13a, 140. 
Basic Rates: 22b, 23a, 24b, 26, 25a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 6015. 61a, 60k. 
Cancellation: 70a, 70e, 71a, 730. 
Affiliated with KBS. 
Member: National AgItadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1961. 
Card received April 13, 1962. 

6. SPOT ANNOUNCEMENTS 
1 ti. 52 ti. 104 ti. 156 ti. 312 la. 

1 min  3.25 2.75 2.50 2.00 1.75 
30 sec  2.75 2.25 2.00 1.75 1.50 

8. PROGRAM TIME RATE'S 
1 ti. 52 ti. 104 ti. 156 ti 312 ti. 

1 hour  40.00 36.00 32.00 28.00 24.00 
1/2 hour  20.00 18.00 16.00 14.00 12.00 
1/4 hour  10.00 9.00 8.00 7.00 8.00 
10 min  8.00 7.00 6.50 5.50 4.50 
5 min  5.00 4.50 4.00 3.50 '4.00 
3 min  4.00 3.50 3.00 2.50 1.00 

MOUNT PLEASANT 
Titus County-Map Location G-4 

See STIDS consumer market map and data at begin • 
coing of the State. 

KIMP 
1948 

e 
Subscriber to the NAB Radio Code 

Media Code 4 245 5800 5.00 
Mt. Pleasant Broadcasting Co., Box 990, Mt. Pleas-

ant, Tex. 75455. Phone 214-724-4726. 
STATION'S PROGRAMMING DESCRIPTION 

KIMP: Programmed for general interest. 
FARM: 5-7 am, country and western, farm news, 
interviews, markets, weather news, county agent. En-
tertainment 7-9:30 am, middle-of-the-road, news. 
weather. 9:30 am-noon, religious music, women's 
shows, fashion, discussion. Noon-1 pm network, local 
news, stock market, business, sports, weather. Enter-
tainment 1-5 pm employing air personalities, middle-

(This listing continued on next page) 
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Mount Pleasant-K 1M P-Continued 
of-the-road standards, current hits, discussion, inter-
views, public affairs, teen news. 5-5:35 pm 15 min 
local news, international, sports, stock markets, state 
news. Entertainment 5:35 pm-sign-off, middle-of-the-
road. NEWS: 5 min at :55, network, local news at 
7:30 am, 11 am, 12:15 pm, 5 pm. Local news gather-
ing facilities, 2 mobile news units. SPORTS: live pro 
and college football, all local sports. Reed 7/26/67. 

I. PERSONNEL 
Owner & Manager-Winston O. Ward. 

3. FACILITIES 
1,000 w. days; 960 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 205, 22b, 23a, 240, 250, 28b, 29e. 
Contracts: 45, 46. 47e. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a, 73a. 
Affiliated with K.13S. 
Member: Texas State Network. 

TIME RATES 
Rates effective August, 1960. 

Rates received August 24. 1960. 
8. SPOT ANNOUNCEMENTS/PROGRAM RATES 

Specified Times 
1 1/2 1/4 10 5 1 SO 
hr. hr. hr. min. min. min. sec. 

1 time 35.00 21.25 13.50 10.20 8.20 4.40 3.40 
13 times 34.00 20.50 12.75 9.60 7.60 4.20 3.20 
26 times 33.00 19.75 12.00 9.00 7.00 4.00 3.00 
52 times 32.00 19.00 11.25 8.40 6.40 3.80 2.80 

104 times 31.00 18.25 10.50 7.80 5.80 3.60 2.60 
156 times 30.00 17.50 9.75 7.20 5.20 3.40 2.40 
260 times 29.00 16.75 9.00 6.60 4.60 3.20 2.20 
312 times 28.00 16.00 8.25 6.00 4.00 3.00 2.00 

Itun-of-Scnectute 
1 min. 30 sec. I min. 30 sec. 

1 time  3.50 2.75 104 times.... 2.80 2.15 
13 times__ 3.35 2.60 156 times_ 2.75 1.95 
26 times._ 3.20 2.45 260 times.... 2.50 1.75 
52 times  3.05 2.30 312 times._ 2.30 1.60 

7. PACKAGE PLANS 
120 NVORD SPOTS-ROS 

5 days: Each Total 
10 spots in 2 2.70 27.00 
15 spots in 2 days   2.50 37.50 
20 spots in 2 days............... 2.40 48.00 
30 spots in 3 days 2.10 63.00 
40 spots in 4 1.95 78.01. 
50 spots in 5 1.80 90.00 

30 days: 
30 spots or 1 per day  2.70 81.00 
60 spots or 2 per day  2.50 150.00 
90 spots or 3 per day  2.30 207.00 

120 spots or 4 per day  2.15 258.00 
150 spots or 5 per day  1.95 292.50 
180 spots or 6 per day  1.75 315.00 

60 WORD SPOTS-ROS 
5 days: 

10 snots in 2 days   1.75 17.50 
15 spots in 2 days. 1.65 24.75 
20 spots in 2 days  1.50 30.00 
30 spots in 3 days__ ...... 1.40 42.00 
40 spots in 4 days  1.30 52.00 
50 spots In 5 days  60.00 

30 duos: 
JO spot.' or 1 per day  1.75 52.50 
60 spots or 2 per day  1.65 99.00 
90 spots or 3 per day  1.50 135.00 
120 spots or 4 per day  1.40 168.00 
150 spots or 5 per day  1.30 195.09 
180 spots or G per day  1.20 2111.00 

MULESHOE 
Bailey County-Map Location A-3 

See SilDS consumer market map and data at begin-
ning of the State. 

KMUL 
1956 

e 
Subscriber to the NAB Radio Code 

Media Code 4 245 5825 2.00 
Burroughs. Randolph & Lamb. Box 486, 600 W. 8th 

St.. bluleshoe, Tex. 79347, Phone 806-272-4273, 
I. PERSONNEL 
President-Joint Burroughs. 
General Manager-Leola Randolph. 
Station Manager--Gilbert Lamb. 

3. FACILITIES 
1.000 w.; 1380 toc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Elf 12/1/68-Reed 1/30/69. 

6. SPOT ANNOUNCEMENTS 
PER MO, I MIN or 30 SEC: Each 
Less than 100 ti  2.00 
100+   

NACOGDOCHES (2AM; 1 FM) 
Nacogdoches County-Map Location G-5 

See SRDS ransomer market map and data at begin-
ning of the State. 

KEEE 
1947 

e 1221131 
Subscriber to the NAB Radio Code 

Media Code 4 245 5850 0.00 
.1. C. Stallings, Box 1111. 300 E. Main SL, Stone 

Fort National Bank Bldg., Nacogdoches, Tex. 
75961. Phone 564-4444. 
STATION'S PROGRAMMING DESCRIPTION 

KNEE: Programmed for mass appeal. 
AIR PERSONALITIES handle all segments. 
MUSIC: top 40. No hard rock until after 7 pm. 
10 pm-2 am middle-of-the-road music. NEWS: 5 
min to hour. headlines on half hour. Local, regional. 
network, world, international. Beepers. 5 man news 
staff, 5 mobile units, plane. SPORTS: high school, 

local college football, basketball wherever games 
played. Contact Representative for further details. 
need 12/1/67. 

I. PERSONNEL 
Pres. & Mgr.-J. C. Stallings. 
Sales Manager-IL C. Atherton, 
General Manager-Ron Douglas Cowling. 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago-National Time Sales. 
Riley Representatives. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 5:30-2 am. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, I2a, 14a, 15b. 
Basic Rates: 21b, 22b, 23a, 24b, 29e. 33b. 
Contracts: 40a, 50. 
Cancellation: 70e, 
Prod. Services: 82. 
FM facilities: KEFM (FM). 
Affiliated with American Entertainment Network. 
Affiliated with KBS. 
Member: Texas State Network, National AgItadio 
Groups, Inc. 

TIME RATES 
Rates effective   

flotes received April 16, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 31) seo 
1 ti  . 7.00 5.75 
13 ti  6.75 5.50 
26 ti  6.50 5.25 

Ill. SPECIAL FEATURES 
On the spot news coverage-5-minute rates apply. 

(D) 

KEFM (FM) 
(formerly KEEE- FM) 

1967 

Media Code 4 245 5860 9.00 
Voice of the Lakes Broadcasting, Inc., Box 1111, 300 

E. Main St., Stone Fort National Bank Bldg., 
Nacogdoches, Tex. 75961. Phone 564-4444, 564-
3210. 
STATION'S PROGRAMMING DESCRIPTION 

KEFM (FM): Programmed for mass appeal. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min to hour, headlines on half hour. Local, re-
gional, network, world, international. 5 man news 
staff, beepers, 5 mobile units, plane. SPORTS: high 
school, college football, basketball wherever games 
played. Professional football. Sports newscasts. Four 
15 min newscasts per day. MUSIC: standards, mid-
dle - of - the - road albums, showtunes, sound tracks. 
COMMERCIAL POLICY: two 1 minute commercial 
announcements permitted within 15 minute segment. 
Contact Representative for further details. Rec'd 
12/1/67. 

I. PERSONNEL 
President-J, C. Stallings, 
General Manager-Ron Douglas Cowling, 
Sales Manager-Charles Owens, 

2. REPRESENTATIVES 
Radio Time Sales. 
Chicago-National Time Sales. 
Riley Representatives. 

3. FACILITIES 
ERP 100,000 w.; 103.3 roc. Stereo. 
Operating schedule: 6-2 am daily. CST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3c, 4a, 5, 6a, 7b. 8. 
Rate Protection: 10a, lla. 12a, 13a, 14b, 15b. 
Basic Rates: 20b, 210. 21b, 21d, 22a, 230, 24a, 25a. 

20e, 29a, 31, 33b. 
Contracts: 400. 41, 44b, 45, 46, 51a. 
Comb.; Cont. Discounts: Ola. 
Prod. Services: 82. 
AM facilities: HERE. 
Member: Texas State Network. 

TIME RATES 

Rates are identical to RENE. See that listing. 

KSFA 
1947 

14.A.B 

Subscriber to the NAB Radio Code 
Media Code 4 245 5875 7.00 
Texan Broadcasting Co., Inc., Box 848, 301 Savings 
& Loan Bldg., Nacogdoches, Tex, 75961, Phone 
564-3723. 
STATION'S PROGRAMMING DESCRIPTION 

KSFA: Programmed for adults and young adults. 
Emphasis on housewives and commuters. AIR PER-
SONALITIES emcee entire operation. Middle-of-
the-road music except country and western 1:05-3 pm 
M-Sat. 5 min news on hour and half hour. Weather 
reports. 5 min area news at 7:45 am, 9:15 am, 10:15 
am & 11:55 am. 15 min area newscast 12:30 pm 
M-Sat. Station news staff plus reporters in area 
towns. On-the-scene news coverage by 3 mobile units. 
Beeper reports used extensively. FARM: report 
8:05-8:15 am M-F. market reports noon-12:05 pm. 
Too 5 min sportscasts 6:45 am & 5:05 pm, running 
scores during weekends. Carry college football. Per-
sonalities available for remote broadcasts. Contact 
Representative for further details. Rec'd 7/24/67, 

I. PERSONNEL 
General Manager-Bob Dunn, 
Sales Manager-Berl Reborn. 
Sales & Merchandising Dir.-Sara Jane Moon. 

2. REPRESENTATIVES 
Merin Messina Company. 

3. FACILITIES 
1.000 w.: 860 he, Non-directional. 
Operating schedule: Daytime only. CST. 

4. AGENCY COMMISSION 
15/2; 20 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a. 3d. 5, 6a. 8, 
Rate Protection: Bib, 11c, 12b, 13c, 14b, 15b, 
Baste Rates: 20b, 23a, 24b, 25a, 26, 28b, 28e, 29o. 
Contracts: 40a, 41, 42b, 44b, 46, 47a. 
Comb.; Cont. Discounts: 60d, 61b. 
Cancellation: 70a, 70e, 71a, 73b, 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective August 1, 1959. 
Hates received August 5, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 5 1 SO 

min. sec. 
6.50 5.25 
6.25 5.00 
6.00 4.75 
5.75 4.60 
5.50 4.25 
5.25 4.00 
5.00 3.75 

hr. hr. min. 
1 time_ 30.50 18.50 8.50 

13 times.. 29.00 18.25 8.00 
26 times.. 28.25 18.00 7.75 
52 times.. 26.00 17.25 7.50 
104 times.. 24.25 16.00 7.25 
156 times.. 22.00 15.00 6.50 
260 times.. 20.00 14.00 6.00 

10. SPECIAL FEATURES 
On-the-spot news coverage-5-minute rates apply. 

NAVASOTA 
Grimes County-Map Location F-6 

See SRDS consumer market map and data at begin 
ffing of the State. 

KWBC 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 245 59003.00 
Whitten Broadcasting Co.. Box 751, 117 Railroad 

St., Navasota, Tex, 77868. Phone 713-825-6484, 

I. PERSONNEL 
Owner & Manager-Robert H. Whitten. 
Program Director-Pat Craddock. 

2. REPRESENTATIVES 
Riley Representatives, 

3. FACILITIES 
250 w.: 1550 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; weekly or monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, Ila, 11e, 13a, 14e, 15a, 151). 

15c, 16. 
Basic Rates: 20b, 21a, 22e, 23a, 26, 28b, 28c, 3C. 
Contracts: 41, 42b, 46, 47e, 48, 49, 51e, 
Cancellation: 70e, 133. 
Prod. Services: 80, 82. 
Member: Texas State Network, 

TIME RATES 
Elf 11/1/68-Rec'd 10/28/68, 

6. SPOT ANNOUNCEMENTS 
lx 50e 100x 250x 500x 

1 min  5.00 4.50 4.00 3.50 3.00 
30 sec  3.75 3.40 3.00 2.65 2.25 
10 sec.  2.50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 tl 40 tl 
Rate   50x 100x 250x 500x 

NEW BRAUNFELS (1 AM; 1 FM) 
Comal County-Map Location E-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KGNB 
1950 

CR:11:1 
Subscriber to the NAB Radio Code 

Media Code 4 245 5925 0.00 
Comal Broadcasting Co., Drawer 593, 184 Casten St., 
New Braunfels. Tex. 78130. Phone 512-625-7311. 
STATION'S PROGRAMMING DESCRIPTION 

KGNB: Programmed for adults and young adults. 
5 air personalities emcee entire operation. Network 
news at 5 before and weather at 25 after hour. 
Local news reports on hour and five 15 min sum-
maries daily. Spanish music sign-on-6:30 am, general 
broadcast day middle-of-the-road, with polkas and 
waltzes 10-10:30 am M-Sat. German music Sun pm. 
Also program 10% country and western. Heavy em-
phasis on community service programs daily at 11:45 
am and as they happen. Weather bureau reporta 3 
times daily. Rec'd 7/29/68. 

I. PERSONNEL 
General Manager-Carl H. Skoog, Jr. 
Sales Manager-Ron bleCreless. 
Program Director-Gerald Thiele. 

2. REPRESENTATIVES 
liarlo Messina Company. 

3. FACILITIES 
1,000 w. days; 1420 Itc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KNBT (FM). 

4. AGENCY COMMISSION 
15% to recognized agencies on station time only. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a. 
Rate Protection: 10a. 111), 12b, 13b, I4a. 
Basic Rates: 20a, 21b, 22a, 24b, 25a, 28a, 28e, 33b. 
Contracts: 405, 46. 
Comb.: Cont. Discounts: 60b, 
Prod. Services: 82. 
FM facilities: KNBT (FM). 
Member: Texas State Network. 

TIME RATES 
No. 16 Eft' 2/1/69-Itec'd 4/14/69, 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

(within 1/2 hour periods) 
PER YR: lx 52x 104x I56x 260e 312e 624X 
1 min  5.00 4.75 4.50 4.25 4.00 3.79 3.50 
30/20 see._ 4.00 3.80 3.60 3.40 3.20 3.011 2.80 
10 sec  2.60 2.50 2.35 2.20 2.10 1.95 1.80 
All spots combinable for frequency. 

TEXAS 
7. PACKAGE PLANS 

ROS 
PER WK: I ti 10 ti 20 ti 30 ti 40 ti 
1 .......... 4.25 4.00 3.75 3.50 3.25 
30/20 sec- ...... 3.40 3.20 3.00 2.80 2.60 
10 sec 2 .0 2.10 1.95 1.85 1.70 
ROS spots 6:30-9 am & 4-6:30 pm add 10%. 
ROS packages cannot be combined with specific times 
for frequency. 

K N BT (FM) 
1968 

ODD 
Media Code 4 245 5937 5.00 
Comal Broadcasting Co., Box 593, 184 S. Casten St.. 
New Braunfels, Tex, 78130. Phone 512-625-7311. 

I. PERSONNEL 
General Manager-Carl H. Skoog, Jr. 
Sales Manager-Jack Kaufmann. 
Program Director-Gerald Thiele. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
ERP 3,000 w. (herle.), 3.000 w. (vert.) ; 92.1 me. 
Operating schedule: 6 am-11 pm. CST. 
Antenna ht.: 300 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-II pm. For simulcast facilities see KGNB. 

4, AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 6a, 7a, 8. 
Rate Protection: 15b, 16. 
Basle Rates: 20a, 21b, 22a, 24b, 25a. 28a, 18e, 29a. 
Contracts: 400, 45, 46. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 71o, 130. 
Prod. Services: 80. 82. 
AM facilities: HGNB. 
Member: Texas State Network. 

TIME RATES 

Rates are identical to KGNB. See that listing. 

ODESSA (4 AM; 2 FM) 
Ector County-Map Location A-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KBZB 
1946 

1:1130 
Media Code 4 245 5950 8.00 
Atkins and Green Broadcasting Co., Box 3509, 

Odessa, Tex. 79760. Phone 915-332-5791, 
I. PERSONNEL 
Co-owner-H. II, Atkins. 
Co-owner-G. M. Green. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1.000 w. days, 500 w. nights; 920 Itc. 
Directional-nighttime only. 

4. AGENCY COMMISSION 
15%; bills payable 10th of month. 

6. GENERAL ADVERTISING See ended regulations 
Rate Protection: 15b. 
Basic Rates: 20a, 28a. 
Contracts: 40a, 41, 45, 50. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70e, 
an order to earn net rates quoted contracts must be 
completed in 12 months. 
Programs and/or participating annuuncements cannot 
be. combined to earn frequency rate. 
All programs or announcements subject to change of 
time on 14 days' written notice. 
Affiliated with MBS. 
Member: Texas State Network. 

TIME RATES 
No. I Eff 12/1/68-Rec'd 4/28/09. 

6. SPOT ANNOUNCEMENTS 
I x 52x 1040 2000 500x 1000x 20000 

1 min 6.00 5.40 4.85 4.40 3.85 2.40 1.95 
30 sec 4.75 3.30 2.85 2.60 2.25 1.75 1.45 
10 see 1.00 1.00 1.00 1.00 1.00 1.00 1.00 

8. PROGRAM TIME RATES 
lx 52x 104x 260x 500x 

10 min  25 18 15 12 9 
5 min  10 8 7 6 5 

10. SPECIAL FEATURES 
NEWS & WEATHER PACKAGE 

(Rotating) 
Per Mo 

6 per day, on the hour. 7 days a week  440. 
3 ner day, on the hour, 7 days a 225. 

KCRS 
1935 

CITY OF LICENSE 

MIDLAND 

ODD 
A Wendell Mayes Station 

(This is a paid duplicate of the listing appearing 
under Midland, Texas.) 
Media Cede 4 245 5625 6.00 
Midland Broadcasting Co., Box 4607, 1001 S. Mid-

kiff. Midland, Tex. 79701. Phone 915-563-0550. 
I. PERSONNEL 
President-Wendell MIMS, Jr. 
bfanager-J. Fred Perry. 
Program Director-Don liar. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 550 he. 
DirertIonal-separate patterns, day and night. 

Operating schedule: 5:45 am-midnight. CST. 
(This listing continued on next page) 
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TEXAS 
Odessa-K C R S-Continued 
4. AGENCY COMMISSION 

15/0; time only. 
5. GENERAL ADVERTISING See ended resulations 

General: la. 2a, 3a. 3b. 3d. da, 4d, 5, 6a, lb. 8. 
Rate Protection: lob, 111), 1213. 13b, 14b, 15a. 
Basic Rates: 20b, 21b, 22a, 24a, 25a, 28b, 29a, 29b, 

30, 33d. 
Contracts: 40a, 41. 42a, 4414 46, 51b. 
Comb.; Cont. Discounts: 60a, 60c. 60e. 624. 
Cancellation: 705, 70c, 71s, 73a, 73b. 
Prod. Services: 81. 
Affiliated with Eastman. 
Member: Voice of Southwest Agriculture Radio Net-
work. 

TIME RATES 
Bates effective September 1, 1965. (Card No. 9.) 

Card received August 30, 1965. 
O. SPOT ANNOUNCEMENTS 

1 MINUTE ANNOUNCEMENTS 
DRIVE TIME 

(5:45-9:00 am and 4:00-7:00 pm Mon thru Sat) 
PER WK: 
1 U___________ 13.00 12 tL.   11.00 
6 ti-   12.00 18 U.   10 00 

ALL OTHER TIMES 
1 U_ 11.00 18 ti-  8.55 
6 10.00 24 tl.....  8.00 
12 U......_........_.....9.00 
30 seconda-75% of earned 1-minute rate. 
10 seconds-50% of earned 1-minute rate. 

DISCOUNTS 
26 mono wk.-- _... 4% 52 comet" wk--.-- 3% 
Minimum wkly ached of 6 1-min spots 6 am-12 mid 
Mon-Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
PERSONALITY PLANS 

MON THRU SAT: 
6 spots from 6:00-9:00 am. 
6 spots from 9:00 am-noon. 
6 spots from noon-3:00 pm. 
6 spots from 3:00-7:00 pm. 
6 spots from 7:00-10:00 pm. 
SUN: 
6 spots from noon-7:00 pm. 

ea wkly 
36 spots per ark  
Personality Plans not combinable with other weekly 
plans for added frequency. 

(D) 

KOYL 
1957 

e RAB 

Subscriber to the NAB Radio Cod. 
Media Code 4 245 6025 8.00 
Mid-Cities Broadcasting Corp.. 4000 Basco 

Odessa. Tex. 79762. 
I. PERSONNEL 
Pres. & Gent Mgr.-E. L. Itoskelley. 

2. REPRESENTATIVES 
Detroit-Max Goldfarb. 
Mario Messina Company. 

S. FACILITIES 
1.005 w. days; 1310 lœ. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 2b, 3d, 40. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15b. 
Basic Rates: 20b, 21a, 21b, 21e, 21d, 22b, 23b, 27, 

28b, 20e. 
Contracts: 40a, 42b, 42d. 45, 40, 47e, 48, 49, 51a. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 70e. 71b, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Entertainment Network. 
Affiliated with KBS. 

TIME RATES 
Eft 7/1/68-Reed 10/8/68. 

U. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

(Within 1/2 hr periods) 
I min 30/20 10 see 

1 x    5.60 4.50 3.65 

104 x. 5.00 4.00 
156 x 4.70 3.75 3.05 
260 X.  4.30 3.45 2.80 
312 x.  ...... ......... ...... „ 3.90 3.10 2.55 
500 X.  3.50 2.80 2.30 
750 x.  3.10 2.50 2.00 
1000e 2.05 2.30 1.85 

7. PACKAGE PLANS 
WEEKLY PACKAGES-ROS 

10 ti 20 ti 30 tl 40 ti 50 tl 
1 mln.  5.00 4.70 4.30 3.90 3.60 
30/20 sec_ _ . 4.00 3.75 3.45 3.10 2.95 
10 sec .....3.25 3.05 2.80 2.55 2.35 
All spots combinable for frequency discount. 

8. PROGRAM TIME RATES 
lx 26x 522 I04X 260X 

1 hr. ...... --..._._ ...... 55.00 52.50 50.00 45.00 40.00 
1/2 tir  33.00 31.50 30.00 27.00 24.00 
1/4 hr..... ...... _  22.00 21.00 20.00 18.00 16.00 
5 min.  11.00 10.50 10.00 9.00 8.00 

AM/FM COMBINED 
AM rates plus 50%. 

10. SPECIAL FEATURES 
AM ONLY 

Spanish, 1 mln flat.  5.60 

KOYL-FM 
1965 

e RAB 

Aye.. 

Subscriber to the NAB Radia Code 
Media Code 4 245 6026 6.00 
Mid-Cities Broadcasting Corp., 4000 Rases, Odessa, 

Tex. 79762. Phone 915-306-2801. 
I. PERSONNEL 
Pres. & Gen'l 5fgr.-Edward L. Roskelley. 

2. REPRESENTATIVES 
Detroit-Mar Goldfarb. 
Mario Messina Company. 

3. FACILITIES 
REP 34,000 w.; 97.9 me. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded resulations 
See KOYL listing for coded regulations. 
Militated with American FM Network. 
Ira combination with KOYL. See that listing for 
rates. 

TIME RATES 

FM only 75% of AM rates. 

KOZA 
1947 

e 
Media Code 4 245 6040 7.00 
Odessa Broadcasting Co.. Box 351, 1300 S. Crane 
Ave., Odessa Tex. 79760. Phone 915-332-4301. 

I. PERSONNEL 
Chairman of the Board-Cecil L. Trigg. 
President-Steve Trigg. 
General Manager-Frank Childs. 

2. REPRESENTATIVES 
II-It Representatives, Inc. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1230 lœ. 

Non-directional. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, is. 
Rate Protection; 12e. 14e. 
Basic Rat«. 20a. 
Contracts: 41. 
Comb.; Cont. Discounts: 60.1. 60k. 61b. 
Cancellation: 70e, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Eff 6/1/69-Ree'd 5/28/69. 
A-Mon thru Sat 6-10 am & 3-7 pm. 
B-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
C-All other times. 

7. PACKAGE PLANS 
ROTATING 
CLASS A 

PER WK: 18 ti 12 ti 6 ti (*) 
1 min  6.00 7.00 8.00 10.00 
30 sec  5.00 5.50 6.50 8.00 
10 sec  3.00 3.50 4.00 5.00 

CLASS B 
30 ti 24 ti 18 ti 12 ti 6 ti (.) 

1 min  4.00 4.50 5.00 5.50 6.00 7.00 
30 sec  3.00 3.50 4.00 4.50 5.00 6.00 
10 sec  2.00 2.25 2.50 2.75 3.00 3.50 
Class C: 50% of applicable Class A rate. 

(•) 1 ti or specified. 
May be combined for greater frequency diamants. 

BTA OR ROS 
PER WE: 1 min 30 see 10 see 
48 ti  4.50 3.50 2.25 
36 ti  5.00 4.00 2.50 
Does not combine with weekly rotating plans. 
Subject to preemption. 

8. PROGRAM TIME RATES 
5 mm: 1-1/2x applicable lx rate. 
1/4 hr: 4x applicable lx rate. 
1/2 hr: 8x applicable lx rate. 
Not combinable with spots. 

DISCOUNTS 
26 wk-5% 52 wk-10% 

KQ I P (FM) 
1961 

C]fluml] 
Media Code 4 245 6050 6.00 
Texas Broadcast Industries, Inc., 1001 ABC Bldg., 

Odessa, Texas. 79760. Phone 915-337-6262. 
I. PERSONNEL 
President-James F. McCubbln. 
Geri' & Sales Mgr.-Roy A. Elsner. 
Program Director-Arthur Roberts. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
EltP 1,700 w.: 96.9 me. 
Operating schedule: 7 am-midnight daily. CST. 
Antenna ht.: 228 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b. is, 4a, 5. 
Rate Protection: 12a, 15b. 
Basic Rates: 24b, 15e. 
Contracts: 405. 
Comb.: Cont. Discounts: 60b, 601, 61a. 
Cancellation: 70b, 71s, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1961. 
Rates received July 14, 1961. 

Rev. (Pkg. rates) recd April 29. 1965. 
EL SPOT ANNOUNCEMENTS/PROGRAM RATES 

Ann. 1/2 hr. 1 hr. 
1 time__  4.50 15.00 22.50 

26 4.25 14.10 21.25 
52 times_  4.00 13.35 20.00 

104 times._...  3,75 12.50 18.75 
155 times  3.50 11.75 17.50 
260 times  3.25 10.95 16.25 
312 Umes_________..._ 3.00 10.00 15.00 

7. PACKAGE PLANS 
ROS PACKAGE RATES 

35 or more announcements per week, ea________ 2. 
33 or more announcements per month, ea---____ S. 
30 or more hours per month. ea.  10. 
30 or more half-hours per month, ea. 7. 

KRIG 
1916 

e 
Media Code 4 245 6075 3.00 
KRIG Inc.. Box 231. Crane Hwy., Odessa, Tex 

79760. Phone 915-332-6871, 2. 
I. PERSONNEL 
President-Joe Garrison. 
General Manager-Grady W. Jones. 
Sales Manager-Leo P. Box. 

2 REPRESENTATIVES 
Burn-Smith Company, Inc. (Except Texas.) 

3. FACILITIES 
1,000 w.; 1410 ke. Directional-night only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 41. 5, 6a, 7b, 8. 
Rate Protection: 10a, 111, 121, 131, 141, 15b. 
Basic Rates: 20b, 21e, 22b, 28a, 28e, 30, 33a. 
Contracts: 40s. 44a, 44b, 45, 49, 51a. 
Comb.; Cont. Discounts: 60L 62d. 
Cancellation: 70a, 70d, 71a. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 9 Ell 10/1/68--Ree'd 10/10/68. 
AA-6 am-7 pm. 
B-7 pm-midnight & midnight-6 am. Bates on re-

6. Quest. ANNOUNCEMENTS 
CLASS AA 

Ix 52x 104e 260x 308e 
1 min. 6.00 5.00 4.30 3.75 3.30 
30 sec-- ........... 5.00 4.30 3.50 3.10 2.75 

3.10 2.75 2.35 
10 sec    2.15 2.15 2.15 2.15 2.15 

7. PACKAGE PLANS 
CLASS AA 

1PEnrin WE: 

(Minimum of 8 weeks) 
10 tl 15 tl 20 ti 30 ti 
4.30 4.00 3.75 3,30 

3.10 2.75 
10 sec. fiat-.   2.15 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 52x I04x 260x 500X 
34 28 24 (*) 17 51/4.i.hr 

............ _ ... 14 12 10 9 8 
01 20.40. 

ORANGE 
Orange County-Map Lo'cation H-7 

See BADS consumer market map and data at begin-
ning of the State. 

KOGT 
1347 

Media Code 4 245 6100 9.00 
Sabine Area Braodcasting Corp.. Box 1329, Orange, 

Tex. 77630. Phone 713-883-4381. 
STATION'S PROGRAMMING DESCRIPTION 

ROOT: Programmed for general interest. 
NEWS: 5 min news every 30 min with audio news 
cuts from UPI featured. Community interest pro-
grams: town council, school board meetings, local 
elections broadcast. MUSIC: country and western 
only. AIR PERSONALITIES handle all segments. 
Farm and ranch hour 5-6 am daily. Gospel and 
church programs Sun 6 am-12:30 pm. Cajun music 
Sat 12:30-3 pm. Local high school sports, football, 
basketball, baseball. Remotes with personalities avail-
able for store openings. etc. Contact Representative 
for further details. Rec'd 1/11/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ed Lovelace. 
Assistant Manager-Bob Simmons. 
Administrative Assistant-Linda Richardson, 

2. REPRESENTATIVES 
Southwest-Clyde Melville Company. 

3. FACILITIES 
1.000 w; 1600 ke. Directional-nights only. 

4. AGENCY COMMISSION 
None. All rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, 43, 5, 6a, 7a, 8. 
Rates Protection: 10a, lia, 12a, 13a, 14a, 15c. 
Basic Rates: 21a, 125, 23a, 24e, 25a, 26, 28a, 28e, 

29a, 32b, 33a. 
Contracts: 40a, 42s, 42c, 43, 445, 45, 46, 47a, 48, 

49. 50, 51a, 51e. 
Comb.; Cont. Discounts; 60a, 60d, 60e, 60f, 601, 61a, 

62a. 
Cancellation: 70b, 70d, 71a, 73a. 
Prod. Services: 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 11-11 El! 9/1/67-Reed 7/24/67. 
AA-Mon thru Sat 6-9 am ds 3-6 pm. 
A-Mon thru Sat 5-6 am & 9 am-3 Dm; Sun noon-
6 DIM. 
B-Mon thru Sat 6 pm-midnight; Sun 5 am-noon & 
6 pm-midnight 
C-Tues thru Sun midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER MO: I ti 25 ti 50 ti 75 ti 100 tl 125 tl 
1 ... 5.88 5.59 5.29 5.00 4.71 4.41 
30 sec  4.12 3.92 3.70 3.51 3.29 3.09 
10 sec.  2.94 2.80 2.65 2.51 2.35 2,21 

CLASS A 
1 min._  4.71 4.47 4.24 4.00 3.76 3.53 
30 sea  3.29 3.12 2.96 2.80 2.64 2.47 
10 sec. 2.35 2.24 2.12 2.00 1.88 1.76 

CLASS B 
1 min._   3.53 3.35 3.18 3.00 2.82 2.65 
30 2.47 2.35 2.22 2.11 1.98 1.86 

CLASS C 
1   2.35 2.24 2.12 2.00 1.88 1.76 

CONTINUOUS WEEK DISCOUNTS 
13 wk-5% 26 wk-10% 39 wk-15% 52 ark-20% 

8. PROGRAM TIME RATES 
Ix 15e 26x 52x 104x 156e 260e 

1 hr..._... 47.06 44.71 42.35 41.18 40.00 37.65 35.96 
1/2 hr........ 28.24 26.82 25.41 24.71 24.00 22.59 21.18 
1/4 hr  18.82 17.88 16.94 16.47 16.00 15.08 14.12 
10 min._  14.12 13.41 12.71 12.35 12.00 11.30 10.59 
5 min  11.77 11.18 10.59 10.29 10.00 9.41 8.82 

10. SPECIAL FEATURES 
1/4-hr Newscasts-Applicable rate Wm 3.53. 
5-min Newscasts-Applicable rate plus 2.35. 
Ad-Lib Spots with Dick Corder-each 8.00. 
Ad-Lib Spots with Barbara Waits-each 8.00. 

KTRM 
BEAUMONT 

City of license. Beaumont. Texas. 
Considered by American Information Network as their 
Orange outlet 
See listing under Beaumont, Texas. 

PALESTINE 
Anderson County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KNET 
1930 

Subseriber to the NAB Radio Code 
Media Code 4 245 6125 6.00 
KNET, Inc., Box 649, Main and Queen Sta., Pelee-

tine. Ter. 75801. Phone 214-729-6077. 
STATION'S PROGRAMMING DESCRIPTION 

KNET: Programmed for adults, young adulta and 
teem. 
Music and news 6 am-11 pm, except Sun 7:30 exa-
lt pm. Local news at :60, headlines and weather at 
:30, state network news at :55. News editor. News 
strips 7:30-8 am, noon-12:40 pm, 4:55-5:35 pm. 
Farm market news 12:30 pm, NYSE market 5:25 tun. 
Live sports coverage. Negro hour Sunday 9:45-10:45 
am. Popular and top 40 music. Contact Representa-
tive for further details, Rec'd 11/4/68. 

I. PERSONNEL 
President-Tolbert Foster. 
General Manager-Ben L. Slack. 

2. REPRESENTATIVES 
Atlanta, Dallas-Busby, Finch dc Woods. Inc. 

S. FACILITIES 
1,000 w. days; 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 6 am-11 pm. CST. 

4. AGENCY COMMISSION 
15%, 

5. GENERAL ADVERTISING See ended regulations 
General is, 3a, 4a, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 21d. 
Prod. Services: 80, 81, 82, 
Member: Texas State Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 El! 12/1/68-Rec'd 11/4/68, 
6. SPOT ANNOUNCEMENTS 
PER YR: Ix 100x 500x 1000x 1500x 
1 min  3.50 3.25 3.00 2.75 2.50 
30 sec   2.75 2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
WEEKLY SPOT PACKAGES 

PER WE: I ti 10 tl 20 11 40 ti 70 ti 
1 min  3.50 3.25 3.00 2.75 2.50 
30 sec  2.75 2.50 2.25 2.00 1.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 

1 x  60.00 36.00 24.00 15.00 
48.00 28.75 19.25 12.00 
42.00 25.25 16.75 10.50 
36.00 21.50 14.50 9.00 

50 x. 
100 x 
300 x 
500 x  30.00 18.00 12,00 7.50 

10. SPECIAL FEATURES 
MONTHLY NEWS PACKAGE 

PER DAY: I ti 2 ti 
5 min  3.50 3.25 
3 min  3.00 2.75 

PAMPA (2 AM) 
Gray County-Map Location C-2 

See BRIM consumer market map and data at begin-
ning of the State. 

5 min 
9.00 
7.25 
6.25 
5.50 
4.50 

3 ti 
3.00 
2.60 

KGRO 
1951 

e 
Media Code 4 245 6150 4.00 
Pampa Broadcasters, Inc., Box 1779, 1701-1/2 N. 

Hobart, Pampa, Tex. 79065. Phone 806-664-6809. 
I. PERSONNEL 
General Manager-Jim Hughes. 

2. REPRESENTATIVES 
Regional-Clyde Melville Company. 

3. FACILITIES 
250 w.; 1230 ke. Non-dlreetional. 
Operating schedule: 6:00 am-m1dnight. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies on time only. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 24b, 
Member: Texas State Network. 

TIME RATES 
Rates effective April 1, 1958. 

Rates received April 24, 1958. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 
hr. hr. hr. min. (*) (t) 

1 time..,.,. 40.00 24.00 16.00 10.00 6.00 4.00 
13 times._ 38.00 22.80 15.20 9.50 5.60 3.80 
26 times__ 36.00 21.60 14.40 9.00 5.40 3.60 
52 times._ 34.00 20.30 13.60 3.50 5.10 3.40 
104 times.... 32.00 19.20 12.30 8.00 4.30 3.20 
156 Umes_. 30.00 18.00 12.00 7.50 4.50 LOO 
260 times _ 28.00 16.80 11.20 7.00 4.20 3.80 
312 times__ 26.00 15.60 10.40 6.50 3.90 2.30 

(") 1 minute or 100 words. 
(t) 1/2 minute, 50 mords or station break. 
second rate is 50% of the 1/2 minute rate. 

7. PACKAGE PLANS 
1-minute or less spot announcements-to be sched-
uled within 1 week: 

25 times. 62.50 50 times________ 115.00 
35 times_____  84.00 100 times_________ 220.00 

KPDN 
1936 

• 
Subseriber to the NAB Radio Code 

Media Code 4 245 6175 1.00 
Warren L. Hasse, Hughes Bldg., Pampa, Tex. 79065. 
Phone 806-664-7461, 2. 3. 

I. PERSONNEL 
Owner & Goof I Mgr.-Warren L. Hasse. 
Advertising Manager-Ray Rogers. 

2. REPRESENTATIVES 
Mario Messina Company. 

(This listing continued on next page) 
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Pampa-K P D N-Continued 
3. FACILITIES 

1,000 w. days. 250 w. nights; 1340 kc. 
Non -d I rei Genet. 

Operating schedule: 7:00 am-midnight Sun; 6:00 am-
midnight weekdays. CST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3h. 40, 5, 6a, 72. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24a, 25a, 26, 28c, 

29b, 30, 33e. 
Contracts: 40a. 41, 454, 44b, 46, 470. 48, 49, 51a. 
Comb.; Cont. Discounts: 60h, 601, 61b. 
Cancellation: 70a, 71b, 72. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 

TIME RATES 
Rates effective July 1. 1962. 
Rates received June 25, 1982. 

6. SPOT Ai:NOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 
hr. hr. hr. min. min. 

1 time    30.00 20.00 10.00 5.00 
26 times.... 47.50 28.50 19.00 9.50 4.75 
52 times.... 45.00 27.00 18.00 9.00 4.50 
104 times__ 42.50 25.50 17.00 8.50 4.25 
156 times__ 40.00 24.00 16.00 8.00 4.00 
260 times__ 37.50 22.50 15.00 7.50 3.75 

7 PACKAGE PLANS 
1 30 1 30 

Per week: min. sec. min. sec. 
5 times, each 4.00 3.20 20 times, each.... 3.40 2.75 

10 times. each 3.80 3.05 25 times, each.... 3.20 2.60 
15 times. each 3.60 2.00 

10 seconds-50% of 1-minute rate. 

sec. 
4.00 
8.80 
8.60 
3,40 
8.20 
3.00 

PARIS (2 AM; I FM) 
Lamar County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KPLT 
1935 

Subscriber to the NAB Radio Code 
Media Cede 4 245 6225 4.00 
ISPLT, Inc., Box 9, 1/2 mile S. on Hwy. 24, 

Parts, Tex. 75460. Phone 214-784-3311, 12, 13. 

I. PERSONNEL 
General Manager-Jeff D. Methven. 
News & Frog. Din-Phil Ransom. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 kc. 

Non-directional. 
Operating schedule: 5:00 am-midnight Mon thru 
Sat: 7:00 am-11:00 pm Sun. CST. 
Partial simulcast operation. Simulcast operation 5-6 
am, 9 am-I pm, 4-7 pm and 10 pm-midnight. For 
non-simulcast facilities see KPLT-FM. 

4. AGENCY COMMISSION 
15/0 announcements and time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b, 3a, 3b, 3e, 3d, 4a, 44. 5, 6e, 7b, 

8. 
Rate Protection: 10a, lia, 120, 13a, 14e. 15b. 
Basic Rates: 20b, 21a. 22b, 23b, 24e, 24b, 24e, 25e, 

26. 27, 28a, 29a, 29b. 
Contracts: 400. 41, 42b, 424. 44a, 44b, 45, 46, 47e. 

50, 51a. 51b. 51c. 
Comb.: Cont. Discounts: 60e. 60b, 60h, 601. 61a, 62e. 

62d. 
Cancellation: 70c. 71a. 72. 
Affiliated with KBS, 
Member: Texas State Network. 

I IME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 4/1/67-Reed 10/5/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 ti  5.00 156 ti  2.80 
13 ti  4.00 260 ti  2.60 
26 ti  3.50 312 ti  2.40 
52 ti  3.25 624 tl  2.20 
104 ti  3.00 960 ti 2.00 

7. PACKAGE PLANS 
WEEKLY PACKAGES-ROS 

PER WK: 5 tl 10 ti 20 tl 30 tl 40 tl 50 tl 
1 min. ea.... 3.00 2.80 2.50 2.25 2.00 1.90 

CONSECUTIVE WEEK DISCOUNTS 
6 wk-5% 26 wk-15% 

13 wk-10% 52 wk-20% 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 mln 
1 ................ 40.00 24.00 16.00 12.00 8.00 

DISCOUNTS 
13x-10% 52x-30% 2602-50% 
26x-20% 1561-40% 3121-55% 

K P L T-FM 
1966 

Media Code 4 245 6226 2.00 
KPLT, Inc., Box 9, Paris. Tex. 75460. Phone 214-

784-3311. 
I. PERSONNEL 
Pres., Gen'l & Sta. Mgr.-Jeff Methven. 
News & Prog. Dir.-Phil Ransom. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 3.000 w.: 99.3 me 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 168 ft. above average terrain. 
Partial simulcast operation. Operated separately 6-9 
am. 1-4 pm and 7:10 pm. For simulcast facilities 
see KPLT. 

4. AGENCY COMMISSION 
15/0 time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See KPLT listing for coded regulations. 

TIME RATES 

Rates are identical to KPLT. See that listing. 

KP RE 
1950 

Media Code 4 245 6238 7.00 
Michael T. Balbouty, 210 1st National Bank Bldg.. 

Paris, Tex. 75460, Phone 214-784-6676. 
I. PERSONNEL 
President-C. Glynn Lowe. 
General Manager-Chuck Kelly. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Southwest-Clyde Melville Company. 

3. FACILITIES 
500 w. days; 1250 kg. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 3a. 3b, 3c, 4b. 4d, 5, 6a, 7b, 8. 
Rate. Protection: 10a, Ilh, 12g, 13g, 14g, 15b. 
Basic Rates: 20b, 22a, 230, 255, 28c, 29a, 
Contracts: 400, 41, 42a, 44b, 45, 46, 47c, 
Comb.; Cont. Discounts: 60a, 61b. 
(Janceilation: 70h. 704. 72. 
Prod. Services: 82. 

TIME RATES 
Eff 11/15/63-Reed 8/8/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 a  4.50 156 x  2.75 
13 a  4.00 260 a  2.50 
26 a  3.50 312 x  2.25 
52 x  3.25 960 1  2.00 
104 x  3.00 

8. PROGRAM TIME RATES 
Ix 132 26x 522 156x 3122 

1 hr  40 35 30 25 20 15 
1/2 30 27 23 19 15 12 
1/4 hr  15 13 11 10 8 7 
10 min  13 10 9 8 7 6 
5min  10 9 8 7 6 5 

PASADENA 
Harris County-Map Location 0-7 

See SRDS consumer market map end data at begin. 
nine of the State. 

See Houston 
(including Baytown, Clear Lake City, 
Pasadena) 

PEARSALL 
Frio County-Map Location D-8 

See SLOBS consumer market map and data at begin-
ning of the State. 

KVWG 
1962 

Media Cede 4 245 6250 2.00 
Box 938, Pearsall, Tex. 78061. Phone 512-334-3615. 
STATION'S PROGRAMMING DESCRIPTION 

KVWG: Programmed for general Interest for farmers 
and ranchers 6 am-1 pm. Programmed for Spanish 
speaking Latin American 1-6 pm. NEWS 15%: em-
phasis on local news coverage. MUSIC: 100% coun-
try and western 6 am-1 pm. Spanish music 1-6 pm. 
COMMERCIAL POLICY: 1 commercial or promotion 
announcement between records, with a limit of 8 per 
half hour segment. Commercials translated free for 
Spanish programs. Portable studio available for re-
motes. Reed 12/5/68. 

I. PERSONNEL 
Station Manager-Michael Ring. 

3. FACILITIES 
500 w.; 1280 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10c. 11e. 12e. 13e, 14e. 
Basle Rates: 201). 21a, 210, 214. 22a, 22b. 23a, 24b. 

25a, 26, 28b, 28e, 30. 
Contracts: 40a, 44b, 45. 46. 47a. 50. 
Comb.: Cont. Discounts: 60a, 60e. 601, 61a, 62d. 
Cancellation: 71a. 72, 73b. 
Prod. Services: 82. 
Affiliated with KBS. 
Member: Texas State Network, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft Reed 4/14/66. 

6. SPOT ANNOUNCEMENTS 

312 x  1 min 30 see 1.77 1.35 52 x . I min 30 see 2.06 1.65 
260 x  1.82 1.41 26 ...... 2.18 1.77 
156 x  1.88 1.47 13 x  2.36 2.06 
104 x  1.94 1.53 1 x 2.65 2.24 

7. PACKAGE PLANS 
ROS SPOT PACKAGES 

(To be used within 7 days) 
PER WK: 10 tl 15 ti 25 tl 50 ti 75 tl 
1 min.. ............... ...._... 2.36 2.18 2.06 1.77 1.71 
30 sec  1.94 1.77 1.85 1.35 1.29 

PECOS 
Reeves County-Map Location B-10 

See SRDS consumer market map and data at begin-
ning of the State. 

KIUN 
1935 

Subscriber to the NAB Radio Code 
Media Code 4 245 6275 9.00 
KIUN. Inc. KIUN Bldg., Pecos, Tex. 79772. Phone 

5-2497, 2998. 
STATION'S PROGRAMMING DESCRIPTION 

KIUN: Programmed for general interest, for adults 
and young adults. MUSIC 70%: 80% popular. 10% 
Spanish and 10% rock. NEWS 25%: national, 
regional and local. Women's show 10-11 am, with 
fashions, interviews and recipes. FARM: news 6:30 
am, 1 pm & 6:20 pm. All local sports. Network 
news 5 min before hour and 15 min at 7:30 am, noon 
& 6 pm. Contact Representative for further details. 
Reed 5/26/69. 

I. PERSONNEL 
General Manager-Bill II. 'Tubbs. 
Station Manager-Byron C. Peters. 

2. REPRESENTATIVES 
George 1'. Hopewell, Inc. 

3. FACILITIES 
1,008 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2b, 3a, 3b, 3e, 3d, 4a, 4c, 5, 6a, la. 
Basic Rates: 210, 21c, 22a, 230. 24b, 250. 28b, 
Contracts: 46, 51e. 
Prod. Services: 81, 82. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/66-Itec'd 12/12/66. 
6, SPOT ANNOUNCEMENTS 

500x 3I2x 156x 52e lx 
1 min  1.50 2.00 2.50 3.00 3.50 
30 . 1.25 1.50 2.00 2.25 2.50 

8. PROGRAM TIME RATES 
500x 312e 156e 521 I x 

5 min 3.00 3.30 350 3.80 1.20 
10 min  4.00 4.50 4.75 5.00 5.50 
1/4 hr....,  5.00 6.00 7.00 8.00 10.00 
1/2 hr ..... - ...... 9.00 10.00 12.50 15.00 18.00 
1 hr  12.50 15.00 18.00 25.00 30.00 

10. SPECIAL FEATURES 
Time Signals-Limit 10 words, on contract. each LOO. 

PERRYTON 
Ochlltree County-Map Location C-1 

See SLOBS consumer market map and data at begin-
ning of the State. 

KEYE 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 245 6300 5.00 
Perryton Radio, Inc.. Box 630. Perryton, Tex. 

79070. Phones 806-435-5458, 5459. 
I. PERSONNEL 
President-Dr. D. M. Wiggins. 
Vice-Pros. & Gen'l Mgr.-Jerry Garrison. 
Commercial Manager-Leo Meyers. 

2. REPRESENTATIVES 
Riley Representatives, 
Charles Bernard Co., Inc. 

3, FACILITIES 
1,000 w. days, 250 w. nights; 1400 kg. Non-drree-
tional. 
Operating schedule: 6 am-midnight daily. CST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4b, 5, 6a, 7b. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15b. 
Basic Rates: 20b, 21c, 22b, 23a, 24e, 25a, 26, 28b, 

290, 30, 33b. 
Contracts: 40a, 42a, 44b, 45, 47a, 49, 50, 51a. 
Comb.; Cont. Discounts: 600. 61a, 62c. 
Cancellation: 705, 70d, 71b, 72, 73a. 
Prod. Services: 80. 
Affiliated with MBS. 
Member: Country Efusie Network. 

TIME RATES 
Eft 4/1/68-Ree'd 2/14/68. 

6. SPOT ANNOUNCEMENTS 
Ix 521 I04x 1561 2081 260e 312X 

1 min 6.50 6.00 5.50 5.00 4.50 4.00 3.50 
(.) .. 4.50 4.25 4.00 3.75 3.50 3.25 3.00 

(') 30 sec or less. 
7. PACKAGE PLANS 
PER WK: 10 tl 20 tl 30 ti 
1 min  4.50 4.00 3.50 
(*)   3.50 3.25 3.00 

(•1 30 sec or less. 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min i. Min 
1 x  45 28 18 12 9 

PLAINVI EW (1 AM; 1 FM) 
Male County-Map Location B-3 

See SltDS consumer market map and data at begin-
ning of the State. 

KVOP K P LA (FM) 
1944 1961 

Media Code 4 245 6325 2.00 
KVOP, Inc.. Box 1420, 1100 W. 24th St., Main-

view, Tex. 79072. Phone 806-296-2771. 

I. PERSONNEL 
General Manager-Kermit Ashby. 
Station Manager-Tut Tanrwater. 
Sales Manager-Girard Fox. 

3, FACILITIES 
1.000 w. days. 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 6 am-11 pm. CST. 
FM FACILITIEn 
3,500 w.; 97.3 mc. 
Operating schedule: Separate FM programming 9:00 
am-9:00 pm. CST. 
Antenna ht.: 165 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10c, lie, 12e, 13c, 14e, 
Basic Rates: 22a. 221), 23a, 24b, 26, 28a, 29a. 
Contracts: 46, 47a. 
Comb. •. Cont. Discounts: 60a. 
Cancellation: 73a. 
FM sold separately from AM. 
Affiliated with KBS. 
Member: Texas State Network, National AgRadio 
Groups, Inc. 
Frequency rebates are not permitted except when.atip-
niated in original contract. 
The following rates apply to either AM or 1'M 
broadcasts. 

TIME RATES 
Eft  Itec'd 8/2/66. 

TEXAS 
6. SPOT ANNOUNCEMENTS 

lx 26e 
1 min  4.50 4.28 

8. PROGRAM TIME RATES 
lx 262 

1 hr  40.00 35.00 
1/2 hr  25.00 20.00 
1/4 lar  17.50 12.00 
5 min  10.00 7.00 

PLEASANTON 
Atascosa County-Map Location D-8 

See SRDS consumer market map and data at begin-
ning of the State. 

I56x 312e 1000x 
4.05 3.83 3.60 

I56x 312e 1000X 
27.00 25.50 24.00 
16.20 15.30 14.40 
10.80 10.20 9.60 
6.75 6.38 6.00 

KBOP 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 245 6350 0.00 
Ben L. Parker, Box 247, Pleasanton, Tex. 78064. 

I. PERSONNEL 
Manager & Owner-Ben L. Parker. 

3. FACILITIES 
1,008 w. days; 1380 kg, Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%• 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 45, 44, 5, 6a, 7a, 8. 
Rate Protection: 10a, Ila, 12a, 130, 14a. 15a, 15b. 
Basic Rates: 20a, 210, 24b, 28b, 29a. 
Contracts: 40a. 44a, 45, 46, 470, 51b. 
Comb.; Cont. Discounts: 60f. 62d. 
Cancellation: 70a, 71b, 72, 730. 
Prod. Services: 80. 81. 
Affiliated with KBS. 

TIME RATES 
Rates effective November 1, 1981. 
Rates received November 6, 1961, 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/9 hr. 1 min. ei 

1 time__ 21.00 12.60 8.40 2.50 2.0e 
13 times.. 19.95 11.97 7.98 2.35 1.90 
26 times.. 18.90 11.34 7.56 2.20 1.80 
52 times.. 16.80 10.08 6.72 2.05 1.65 
78 times.. 15.75 9.45 6.30 
104 times_ 14.70 8.82 5.88 1.90 1.50 
156 times.. 13.65 8.19 5.46 1.75 1.40 
260 times.. 12.60 7.56 5.04 1.60 1.80 
312 times.. 11.55 6.93 4.62 1.50 1.15 

(•1 50 words. 

PORT ARTHUR (3 AM; 2 FM) 
Jefferson County-Map Location II-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KCAW 
1968 

Subscriber to the NAB Radio Code 
Media Code 4 245 6365 8.00 
KWEN Broadcasting Co., 3333 25th St., Port Arthur, 

Tex. 77640, Phone 713-985-2543. 
I. PERSONNEL 
General 2,1anager-.Toe Walker. 
Sales Manager-Don Straws. 

2. REPRESENTATIVES 
Dallas-Riley Representatives. 

S. FACILITIES 
1,000 w. days; 1510 kv. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 2b, Is, 31), 3c, 3d, 40. 4d. 5, Iltk, 

7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 154. 
Basic Rates: 20a. 21a, 21b, 223, 240, 24b, 24e, 255, 

27, 200, 29a, 30, 32a, 33a. 
Contracts: 40a, 41, 44b, 45, 46, 47a, 48, 51a, 51e. 
Comb.; Cont. Discounts: 60h, 61c, 
Cancellation: 70c, 71a, 72, 736. 
Prod. Services: 80. 81, 82. 

TIME RATES 
No. 2 Eft 5/1/69-Reed 4/30/69. 

AA-Mon thru Sat 6-9 am & 3 pm-sign-off. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: 1 ti 6 ti 11 tl 25 01 
AA   10 9 8 7 
A   8 7 6 5 

30 sec: 60% of 1-min. 

KF MP (FM) 
1959 

Media Code 4 245 6375 7.00 
Radio Southwest, Inc., Box 336, Port Arthur, Tex. 

77641. Phone 713-982-9436. 
I. PERSONNEL 

Pres. & Gen'l Mgr -George C. Breeding, Jr. 
Program Director-Lee Edwards. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 
Southwest-Mario Messina Company. 

3, FACILITIES 
EltP 3.200 w.; 93.3 me. 
Operating schedule: 8:00 am-midnight daily. CST. 
Antenna ht.: 200 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10a, lla. 
Basic Rates: 220. 22b, 23a, 
Contracts: 40a. 
Comb.; Cont. Discounts: 60a. 

TIME RATES 
Rates effective May 1, 1965. 
Rates received April 8, 1965. 

(This listing continued on next page) 
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TEXAS 

Port Arthur-K F M P (FM)-Continued 
6. SPOT ANNOUNCEMENTS 

OPEN RATE MINUTES 
1 U 1.25 52 tl ______ 2.50 
13 U. 3.110 100 2.25 
26 tl ...... ___._ ......... 2.75 

7. PACKAGE PLANS 
WEEKLY PLANS 

14 ti-- 3.00 42 ti  2.25 
21 ti  2.70 56 tt_____------.__ 2.03 
30 ti 2.48 

KOLE 
1947 

Media Code 4 245 6100 3.00 
Radio Southwest, Inc., Box 336, 3rd Floor, 
Arthur Savings & Loan Bldg., Port Arthur, 
77641. Phone 713-982-9436. 

I. PERSONNEL 
Pres. & Gen'! Mgr.-Geo. C. Breeding, Jr. 
Station Manager-Don Bullion. 
Prog. & Over. Dir.-Lee Edwards. 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
250 w.; 1340 kg. Non-directional. 
Operating schedule: 5:00-1:00 am daily. CST. 

4. AGENCY COMMISSION 
15% on station Urea: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 30, lb. 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e, lle, 12e. 13e. 
Basic Rates: 20a, 22a, 22b, 23a, 240. 21b, 25a, 26, 

28a, 29a. 
Contracts: 40a, 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 60k, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 730. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1963. (Card No. 7.) 
Card received August 5, 1963. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

(7:00-9:00 am and 4:00-5:00 pm Mon lieu Fri) 
PElt WK: 
1 ti  12.00 18 7.00 
6 ti  11.00 24 ti..._.____ 6.50 
12 ti.. 8.00 

CLASS A 
(6:00-7:00 am, 9:00 am-4:00 pm and 6:00-7:00 
pm Mon thru Fri; all day Sat; 10:00 11111-

9:00 pm Sun) 
1. ti 6.00 30 ti 4.50 
18 ti  5.50 50 ti  4.00 
21 ti  5.00 

CLASS B 
(All other times) 

70% of Class A rates. 
7. PACKAGE PLANS 

HALF AND HALF PLAN 
PER WK 
50% of Class AA rates. 
50% of Class A rates. 
12 ti 6.00 24 ti .......5.00 
18 ti  5.50 

10. SPECIAL FEATURES 
News, Ilve at :55. Headlines at :20. 

NEWSCASTS 
Local News: 
5 per wk-Mon thru Fri.......... ..... _ ..... 35.00 
7 per wk-Mon thru Sun. 40.00 
Headlines and Weather: 
5 days per wk. 25.00 
7 days per wk.  -.-.._.__ ...... _ .......... _-_..._ 90.00 

KPAC KPAC-FM 
1934 1963 

Port 
Tex. 

Subscriber to the NAB Radio Code 
Media Code 4 245 6425 0.00 
Port Arthur College, Box 520, Port Arthur, Tex. 

77640. Phone 713-985-7458. 
STATION'S PROGRAMMING DESCRIPTION 

KPAC: Programmed for adults and young adults. 
NEWS 20%: 5 min on half hour and hourly head-
lines, featuring four 15 min locally originated news-
casts daily. Weather reports on quarter hour. MUSIC 
80%: 70% albums, 30% singles featuring current 
selling general popular music, showtunes and stand-
ards. COMMERCIAL POLICY: 18 minutes per hour. 
Contact Representative for further details. 
Recd 8/16/67. 

I. PERSONNEL 
Station Manager-Sam Monroe. 
News Director-Floyd Radeaux. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1250 kg. 

DIrectional-night only. 
Operating schedule: 5 am-midnight. CST. 
FM-ERP 960 w.; 98.5 me. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 4a, 5. 6s, 713. 8. 
Rate Protection: 10b, 11b, 1213. 13b, 14b, 15a. 
Basle Rates: 20b, 2.1b, 22a, 236, 24b, 255. 28e. 29a, 

30. 
Contracts: 40c, 44b, 49. 
Comb.; Cont. Discounts: 60b, 61a. 
Cancellation: 70b, 71a, 73b. 
Prod. Services: 82. 
Affiliated with MRS. 

TIME RATES 
Eft 7/1/68-Rec'd 6/27/68. 

6. SPOT ANNOUNCEMENTS 
Ix 13x 28e 52e 104x 156e 260e 312e 

1 min  10.60 9.20 8.60 8.20 7.80 7.40 7.00 6.60 
30 sec  8.00 7.40 7.10 6.90 6.50 6.20 4.90 4.60 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
CLASS AA-GUARANTEED TIMES 

PER WK: 10 ti 15 tl 20 tl 25 ti 30 ti 
1 min  10.00 9.00 
30 sec. 

1 min.  
30 sec  
10 sec: 50% of 1-min. 
PER MO: 100 tl 200 ti 
1 min.  
30 sec...... .......................... _._-..--...--_- 950 500 
Must be run in 50-day period. 

8. PROGRAM TIME RATES 
1/4 hr 5 min 1/4 hr 5 min 

1 x  26.00 16.00 104 x______ 22.00 14.00 
13 x 25.00 15.50 156 x____ 21.00 13.50 
26 x  24.00 15.00 260 x______ 20.00 13.00 
52 x  23.00 14.50 312 X.  19.50 12.50 

(CM 

. . . 
8.50 7.50 6.50 5.50 4.50 
CLASS A 
8.00 7.00 6.00 5.00 4.00 
6.50 5.75 5.00 4.25 3.50 

KTRM 
BEAUMONT 

City of license, Beaumont. Texas. 
Considered by American Information Network as their 
Port Arthur outlet. 
See listing under Beaumont, Texas. 

PORT LAVACA 
Calhoun County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KGUL 
1961 

Media Code 4 245 6450 8.00 
Angelo Broadcasting & Telecasting Inc., 213 N. Colo-

rado St., Port Lavaca, Tex. 77979, Phone 512-524-
2951. 

I. PERSONNEL 
President-Lewis O. Seibert. 
General 5fanager-L. Dean Belford. 

3. FACILITIES 
500 w.; 1560 Ire. Non-directional. 
Operating schedule: 6 am-6 pm. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 4a. 
Contracts: 400. 

TIME RATES 
Rates effective April 1, 1961. (Card No. 1.) 

Card received March 1(1. 1961 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 5 1 30 
hr. hr. hr. min. min. elm. 

1 time...... 36.00 21.60 14.40 7.20 4.20 3.16 
13 times__ 34.20 20.50 13.65 6.80 4.00 3.00 
26 times_ 32.40 19.40 12.90 6.40 3.80 2.85 
52 times.... 30.60 18.30 12.15 6.00 3.60 2.80 

104 times__ 28.80 17.20 11.40 5.60 3.20 2.40 
156 times.... 27.00 16.10 10.65 5.20 3.00 2.25 
260 times.... 25.20 15.00 9.90 4.80 2.80 2.10 
312 times.... 23.40 13.90 9.15 4.40 2.80 1.95 

PORT N ECH ES 
Jefferson County-Map Location H-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KPNG 
1959 

GEM 
Media Code 4 245 6475 5.00 
Mid-County Radio, Inc.. 3185 Merriman Ave., Port 

Neches. Tex. 77651, Phone 713-727-2177. 
I. PERSONNEL 
President-Joe Trum. 
General Manager-Tom Lewis. 
Commercial Manager-Richard Ityley. 

2. REPRESENTATIVES 
New York-George T. Hopewell, Inc. 

3. FACILITIES 
500 w.; 1,150 kc. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 3a, 313, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 22a, 23a, 25a, 28a, 29a. 
Contracts: 45, 46, 48. 
Comb.; Cont. Discounts: 60k. 61a, 61b, 62e. 
Cancellation: 705, 70e, 71a, 73a. 
Affiliated with KBS. 
Member: All-Tex Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Err 9/1/67-Reed 9/27/67. 
6. SPOT ANNOUNCEMENTS 

Class A; DrIvetime or as ordered. 
Ix 26e 52x I04x 156e 3I2x 

1 min.  5.30 5.00 4.70 4.40 4.10 3.60 
30 see: 80% of 1-min. 10 sec: 50% of 1 min. 

7. PACKAGE PLANS 
PER WK, 
ROS: 10 ti 15 ti 25 ti 95 ti 50 ti 70 ti 

1 min......... 45.00 61.50 93.75 122.50 162.50 210.00 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
20% guaranteed in Traffic Time. 

POST 
Garza County-Map Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KPOS 
1955 

Subscriber to the NAB Radio Code 
Media Code 4 245 6500 0.00 
Post Broadcasting Co.. 115 W. Main, Post, Texas 

79356. Phone 806-495-2831. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-William A. Searle. 
Program Director-Linda S. Searle. 

2. REPRESENTATIVES 
Radio Time Sales, 
Chicago-National Time Sales 

3. FACILITIES 
1,000 w. days; 1370 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, la, 4a, 4e, 5, 6a. 
Rate Protection: 15a, 15b, 16. 
Basic Rates: 21a, 21b, 21d. 22b, 2,4b, 24e, 25a, 26, 

28a, 28e. 295, 29b, 30, 33a. 
Contracts: 40a, 12b, 42d, 44a, 44b, 47a, 49, 50, 51a, 

51b, 51e, 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 601. 

61a, 61b, 62b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 
Beer, wine and cigarette advertising accepted. 
Affiliated with KISS. 
Member: Texas State Network. 

TIME RATES 
Eff 10/1/67-Reed 9/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52e 104x 

1 min_...- 4.20 3.85 3.50 3.15 
30 sec  3.50 3.15 2.80 2.45 

8. PROGRAM TIME RATES 
Ix 26e 52x 104e 

1 hr 42.00 39.20 36.40 33.60 
1/2 hr  21.00 19.60 18.20 16.80 
1/4 hr  12.25 11.20 10.15 9.10 
10 min  8.40 7.70 7.00 6.30 
5 min  7.00 6.30 5.60 4.90 

QUANAH 
Hardeman County-Map Location C-3 

See SRDS consumer market map and data 
sling of the State. 

156e 260+ 
2.80 2.45 
2.10 1.75 

156e 260+ 
30.80 28.00 
14.00 12.60 
8.05 7.45 
5.60 5.90 
4.20 3.85 

KOLJ 
1952 

R A 16 

at begin-

Media Code 4 245 6525 7.00 
Fay Neel Eggleston, (Wallah, Tex. 79252. Phone 817-

(163-2572. 
I. PERSONNEL 
Owner-Fay Neel Eggleston. 

3. FACILITIES 
500 w. days; 1150 Ire. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL RATE POLICY 
Affiliated with RES Radio Network. 

TIME RATES 
Rates received October 31. 1952. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1-156 times: 
1 hour  36.00 5 minutes  10.00 

1/2 hour  21.00 1 minute._- 2.25 
1/4 hour  16.50 30 seconds...--._-- 1.75 

RAILS 
Crosby County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KCLR 
1963 

Media Code 4 245 6550 5.00 
KCLII, Inc., Box 669, 704 Main St., Rails, Ter. 

79357. Phone 806-9391. 
Remote Studio: Suite 414, Myrick Bldg., Lubbock, 

l'ex. Phone 806-762-1314. 
I. PERSONNEL 
Pres. 8c Gen'! Mgr.-F. T. Wilson. 

3. FACILITIES 
5,000 w. days; 1530 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, In, lb, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11b, 121), 13b, 14a, 15b, 16. 
Basle Rates: 20a, 21a, 21d, 22a, 23a, 24a, 25a, 26, 

28b, 28e, 30, 33d. 
Contracts: 40a, 41, 42a, 42e, 43, 49b, 45, 46, 471, 

48. 49, 51a, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60g, 60i, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 2 Eff 4/1/66-Reed 5/31/66. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52e I04x 156e 260x 

1 min_____ 6.10 5.60 5.00 4.75 4.30 3.75 
30 sec  5.60 5.00 4.75 4.30 3.75 3.00 

8. PROGRAM TIME RATES 
Ix 262 52e 104e 156e 2602 

1 hr....a__ 62.00 51.75 47.50 41.00 37.25 35.00 
1/2 hr.._ 37.25 31.00 25.80 22.50 20.75 18.00 
1/4 hr  25.00 20.75 18.00 14.50 12.50 12.00 
5 min  12.50 10.25 9.25 8.25 7.50 6.25 

RAYMON DV1LLE 
1Villacy County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

KSOX 
1955 

Media Code 4 245 6575 2.00 
Melody Inc., Box 1240, 345 S. 7th St.. Raymondville, 
Ter. 78580. Phone 512-689-3333. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Burney Jones. 
Vice-Pres. & Sales-Neil Gilligan. Jr. 

3. FACILITIES 
250 w.• 1240 he. Non-directional. 
Operating schedule: 6:00 am-10:15 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 45, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12h, 13a. 14a, 15a, 15b. 
Basic Rates; 20a, 21a, 23a, 24b, 25a, 26, 28a, 28e, 

29b. 
Contracts: 400. 41, 420, 42e. 43, 44a, 45, 46, 47a. 

48. 49, 50, 51a. 
Comb.: Cont. Discounts: 60a, 60e, 60h, 61a, 626. 
Cancellation' 70s, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with KBS. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
Eft' 1/1/61-Iteed 12/8/60. 

6. SPOT ANNOUNCEMENTS 
min ( 1 min (.) 

1 x  4.00 3.00 104 x.............. 3.00 2.40 
13 x  3.75 2.85 156 X  2.75 2.25 
26 x  3.50 2.70260 ..... 2.50 2.10 
52 x  3.25 2.55 312 x...........-- 2.25 1.95 

(') 30 seconds or less. 

8. PROGRAM TIME RATES 
1 hr 

1 x..... 32.00 
13 x   30.00 
26 x 28.00 
52 X ......... - ..... -   26.00 
104 x  24.00 
156 2._ ............. ...... 22.00 
260 x____ ..... .......... 20.00 

1/2 hr 
18.00 
17.00 
16.00 
15.00 
14.00 
13.00 
12.00 
11.00 

1/4 hr 5 min 
12.50 7.00 
11.50 6.75 
11.00 6.50 
10.50 6.25 
10.00 6.00 
9.50 5.75 
9.00 5.50 
8.50 5.25 

ROB STOW N (1 AM; 1 FM) 
Nueces County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

KROB 
1963 

VI Jack Masla & Company, Inc. 

RIA 

Media Code 4 245 6600 8.00 
Coastal Bend Broadcasting Corp., Box 752, Robstown, 
Tex. 78380. Phone 512-884-1510. 

I. PERSONNEL 
General Manager-W. A. Raeke. 
Commercial Manager-James Raeke, 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
500 w. days; 1510 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
Partial simulcast operation. Simulcast &whip AM 
operational hours. For non-simulcast facilities see 
KROB-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 45, 5, 6a, 7b, 8. 
Rate Protection: 10a, ils, 12a, 13a, 14a, 15e. 
Basic Rates: 20a, 21a, 22a, 23a, 24a, 25a, 26, 27, 

28a. 29b, 30, 330. 
Contracts: 40a, 41, 42a, 43, 440. 45. 46, 47a, 48, 49, 

50. 51a. 
Comb.; Cont. Discounts: 60a. 60g. 601, 61e. 62a, 628. 
Cancellation: 70b. 708, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eff 1/67-Reed 4/7/69. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 am-4 pm; Sun all day. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: I ti 6 ti 12 ti 18 ti 
1 min  12.00 10.00 9.50 9.00 
30 see  9.60 8.00 7.60 7.20 
10 sec  6.00 5.00 4.75 4.50 

CLASS A 
1 min  9.00 8.00 7.50 7.00 
30 sec-  7.20 6.40 6.00 5.60 
10 sec  4.50 4.00 3.75 3.50 

7. PACKAGE PLANS 
25 spots per wk (12AA. 13A)........ ....... .... _ 125.00 

8. PROGRAM TIME RATES 
5 min: 1-1/2x 1-min. 1/2 le: 7x 1-min. 
1/4 hr: 45 1-min. 

(D) 

K R 0 B-FM 
1966 

cum 
Media Code 4 245 6601 6.00 
Costal Bend Broadcasting Corp.. Roe 752, Robstown. 

Ter. 78380. Phone 512-884-1510. 
I. PERSONNEL 
General Manager-W, A. Raeke. 
Commercial Manager-James W. Raeke. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
ERP 36,000 w.; 99.9 mc. 
Operating schedule: 6 am-11 pm. CST. 
Antenna ht.: 200 ft. above average terratn. 
Partial simulcast operation. Operated separately 
local sunset-11 pm. For simulcast facilities see 
KROB. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eoded regulations 
See KROB listing for coded regulations. 

TIME RATES 
Eff 1/69-Rec'd 4/7/69. 

6. SPOT ANNOUNCEMENTS 
PER WE: I ti 6 ti 12 ti 18 ti 
I min  4.00 2.50 2.00 1.50 
30 sec  3.20 2.00 1.60 1.20 
10 sec  0.00 1.25 1.00 .75 

870 Spot Radio Stations September 1, 1969 



ROSENBERG-RICHMOND 
(1 AM; 1 FM) 
Fort Bend County-Map Location F-7 

Pee SltDS consumer market map and data at begin-
ning of the State. 

KF RD 
1948 

ROSENBERG-RICHMOND 

e 
Subscriber to the NAB Radio Code 

Media Code 4 245 6625 5.00 
Ford Bend Broadcasting Co., Box 832. Rosenberg. 

Tex. 77471. Phone 713-662-3776. 
STATION'S PROGRAMMING DESCRIPTION 

KFRD: Programmed for adults, with ethnic segments. 
Czech 8:30-9:30 am M-Sat and Sun 12:30-2:45 
Spanish 1:30-3.30 pm M-Sat and Sun 2:45-4 pm. 
Polka 6:05-6:25 am M-Sat, 1:05-1:30 pm M-F, and 
12:30-1:30 pm Sat. FARM: 6:40-6:45 am. 11:50 am-
noon. & 12:30-12:45 pm M-F. SPORTS: 7:20 am. 
8:20 am & 5:15 pm 111-F, local baseball and football 
play-by-play. Middle-of-the-road pops 6:45-7:45 am. 
Country music 10-11:50 am, pops and country 3:45-5 
tan & 5:30 pm-sign-oft M-Sat. Local news 8 times 
each day, world news 12 times each day. Rec'd 
11/29/68. 

I. PERSONNEL 
General 51anager-Bill Sloan. 

31. FACILITIES 
1.000 w. days: 980 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 3:30 pm-local 
sunset. For non-simulcast facilities see KFRD-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, Sa, 3b, Sc. 3d, 9a, 9d, 5, 60, 70. 

8. 
Rate Protection: 10e, 14a, 15b. 
Basic Rates: 21a, 22b, 230, 245, 255, 28b, 28e. 290, 

29b, 30, 31. 
Contracts: 42d, 440. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 601o, 61a, 61b. 
Cancellation: 70e. 71a, 72, 736. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eft 8/1/69-Rec'd 7/7/69. 

6. SPOT ANNOUNCEMENTS 
min 30 se I min 30 see 

1 x  7.00 5.00 104 r  4.24 3.23 
13 x  5.13 4.00 156 x  3.88 3.04 
26 x  4.96 3.77 260 x  3.59 2.69 
52 x  4.65 35. 312 x 3.37 25. 
'8 x  4.46 3.43 365 x  3.28 2.44 

7. PACKAGE PLANS 
I min 30 see 

100 per day, 10 days  402.50 287.50 
10 per day. 3 days  138.00 103.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

I x  64.00 35.20 17.83 16.28 13.60 
13 x  62.56 33.61 17.61 15.53 12.80 
26 z  57.34 32.00 17.46 14.81 12.10 
52 x  54.56 29.83 16.58 14.00 11.36 
78 x  52.90 29.21 16.15 13.65 10.99 
/04 x  50.92 28.37 15.64 13.25 10.57 
156 x  47.29 26.92 14.91 12.49 9.76 
260 x  43.33 25.46 13.20 11.13 9.05 
312 x  38.66 24.01 12.35 10.27 8.23 
365 x  37.10 22.55 12.01 9.97 7.28 

9. PARTICIPATING PROGRAMS 
I min 30 sec 

American Czech Hour: 
Mon thru Sat 8:30-9:30 am. 1 ti  7.50 5.00 
13+   6.00 4.26 

Sun 12:30-2:30 pm  7.50 5.00 
10. SPECIAL FEATURES 

NEWS HEADLINES/WEATHER CAPSULE 
1 min: 1-1/2x 1-min rate 30 sec: 2x 30-sec rate 

K F R D-FM 
1968 

ROSENBERG 

e 
Media Code 4 245 6626 3.00 
Fort Bend Broadcasting Co., Box 832, Rosenberg, 

l'ex. 77471. Phone 713-662-3776. 
STATION'S PROGRAMMING DESCRIPTION 

KFRD-FM: See KFRD noting for programming 
prior to 5:30 pm. 
MUSIC: pop and country music 5:30-10:30 pm, week-
nights. Rock 5:20-11 pm, Saturday. Pop 5:30-10:30 
pm, Sunday. Contact Representative for further 
details. Itee'd 11/29/68. 

I. PERSONNEL 
General Manager-13111 Sloan. 

3. FACILITIES 
ERP 3.000 w. (borts.). 3,000 w. (vert.) ; 104.9 me. 
Operating schedule: 3:30-11 pm. CST. 
Antenna ht.: 230 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-II pm. For simulcast facilities see KFRD. 

4. AGENCY COMMISSION 
15/0. 

.5. GENERAL ADVERTISING See coded regulations 
See KFRD listing for coded regulations. 

TIME RATES 

Rates are identical to KFRD. See that listing. 

RUSK 
Cherokee County-Map Location G-5 

See SUDS consumer market map and data at beginning 
of the State. 

KTLU 
1955 

Media Cede 4 245 6650 3.00 
E. R. Whitehead, Box 475, Rusk, Tex. 75785. Phone 

214-683-2258. 
I. PERSONNEL 
General Manager-E. Si. Whitehead. 
Program Director-Sam Florian. 

S. FACILITIES 
Operating poyer-500 with dun. 
500 w. days: 1580 kc. Non-directional. 
Operating schedule: Sunrise-sunset. CST. 

4. AGENCY COMMISSION 
15%; 2% sash discount. 

5. GENERAL RATE POLICY 
Affiliated with KBS. 

TIME RATES 
Elf Rec'd 5/27/68. 

8. SPOT ANNOUNCEMENTS 
Ix 27x 53x 

1 min  3.00 2.75 2.50 
30 sec  2.50 2.25 2.00 

8. PROGRAM TIME RATES 
lx 27x 53x 

1 hr  30.00 28.00 26.00 
1/2 hr  15.00 14.00 13.00 
1/4 hr  8.75 8.00 7.25 
10 min  6.00 5.50 5.00 
5 min  5.00 4.50 4.00 

I05X 
2.25 
1.75 

I05X 
24.00 
12.00 
6.50 
4.50 
3.50 

I57x 260X 
2.00 1.75 
1.50 1.25 

157x 260x 
22.00 20.00 
10.00 9.00 
5.75 5.25 
4.00 3.75 
3.00 2.75 

SAN ANGELO (4 AM; 3 FM) 
Tom Green County-Map Location C-6 

See SltDS consumer market map and data at begin-
ning cf the State. 

KGKL 
1928 

Media Code 4 245 6675 0.00 
HURL. Inc., .Box 1878, San Angelo. Tex. 76902. 
Phone 915-655-6713, 

Studio-311 W. Concho. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-11111 Nell. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5,000 w. days: 1.000 w. nights; 960 kc. 

Directional-nighttime only. 
Operating schedule: 5:30 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. lb, 4a, 9d, 5, 60, 7b, 8. 
Rates Protection: 12a. 14a. 
Basic Rates: 22a, 221). 23a, 24a, 24b, 28a, 29a. 
Contracts: 40a, 42a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 610, 62e, 
Cancellation: 70a, 50e, 71a, 73a. 
Affiliated with American Entertainment Network. 
Member: Voice of Southwest Agriculture Radio Net-
work, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1. 1965. (Card No. 1.) 
Card received August 30, 1965. 

7. PACKAGE PLANS 
WEEKLY SPOT PLANS 

CLASS A 
(5:30-9:00 am, noon-1:00 pm and 4:00-6:30 

Pm Mon thru Fri) 
PER WK: 1 min (*) 1 min (*) 
1-9 ti  4.50 3.60 20 W.__ 3.50 2.80 
10 ti  4.00 3.20 30 ti_______ 3.25 2.60 
15 ti. 3.75 3.00 50 3.00 2.40 

CLASS B ROS 
(All other time-Best available) 

1-9 ti._  3.50 2.80 20 ti........... 2.50 2.00 
10 ti  3.00 2.40 30 2.25 1.80 
15 ti.............  2.75 2.20 50 ti  1.75 1.40 

(•1 30 seconds or less. 
8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 5 min 
I ti    45.00 25.00 15.00 7.50 
52 ti  43.50 23.50 13.50 6.75 
156 ti  . 42.00 22.00 12.00 6.00 
260 ti  41.00 20.50 10.50 5.25 
All classes combine for frequency. Weeks used need 
not be consecutive but must be used in 52 weeks 
period for discount purposes. 

DISCOUNTS 
26 wk  5% 52 wk  10% 

KPEP 
1954 

• 
Media Code 4 245 6700 6.00 
Western Broadcasting Co.. Box 1350, San Angelo, 

Tex. 76301. Phone 915-655-8116. 

STATION'S PROGRAMMING DESCRIPTION 
KPEP: Programmed for general interest. 
MUSIC: country and western featured. Current hits 
with classics & climbers played. Network news on 
hour. State and local headlines on half hour. 30 
min news blocks at 7 am, noon and 5 pm. SPORTS: 
at 5:10. Network sports at 10 min after hour all 
day Saturday and Sunday afternoon. Radio equipped 
news cars. AP and Essa weather news wires. Full 
time local news man. Mobile remote facilities avail-
able including portable transmitters. Contact Repre-
sentatives for further details. Rec'd 9/30/68. 

I. PERSONNEL 
Co-owner & Gen'l Mgr.-Bill Nicholson. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Southwest-Mario Messina Company. 
Southeast-Southern Spot Sales, Inc. 

S. FACILITIES 
1.000 w. days; 1420 Ice. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 

/0.E 5. 15 GNERAL ADVERTISING See coded regulations 
General: la, 21). 3s. 3b, Sc. 3c1. 4a, 4d, 5. 6a. Sa. 8. 
Rate Protection: 10e, llh. 12h, 13e, 14e, 15a, lib, 

16. 
Basle Rates: 20b, Ils. 23a, 24b, 25a, 28e. 29a, 30. 

33e. 
Contracts: 40a, 41, 44e. 45. 46. 47e. 51a. 
Comb.: Cont. Discounts: 60d. 60f. 130h, 61b. 
Cancellation: 70b. 70e. 71b, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
Eft 1/1/65-Rec'd 3/1/65. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx I04x 156x 260x 
1 min 6.00 5.50 5.00 4.50 
30 sec  4.80 4.50 4.00 3.60 

7. PACKAGE PLANS 
PER WK: 15 ti 20 01 SO ti 
1 min  82.50 100.00 135.00 
30 sec  67.50 80.00 108.00 

312x 500x 
4.25 4.00 
3.40 3.20 

40 tl 50 ti 
170.00 200.00 
136.00 160.00 

KSJT (FM) 
1965 

Media Code 4 245 6715 4.00 
Thomas 11. Earnest dba Concho Valley Broadcasters, 
Box 1296, Texas Farm to Market Rd. 2105, San 
Angelo. Tex. 76901. Phone 915-633-5008. 
STATION'S PROGRAMMING DESCRIPTION 

KSJT (FM); Programmed for general interest to 
Spanish speaking listener. 
MUSIC: current hits and classics in all Spaniels 
music categories, with musical variety from moot 
Spanish speaking countries, particularly Mexico. 
Spanish soap operas and comic programs. ESSA. 
weather win), UPI Spanish newswire. 15 min news at 
7:15 am, 8 am, noon, 6 pm & 10 pm. Live and taped 
religious programs. Air personalities handle remote 
broadcasts for store openings, dances. promotions, 
sports, etc. COMMERICAL POLICY: no charge far 
commercial translations. Contact Representative far 
further details. Itec'd 7/7/69, 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Thomas H. Earnest. 
Com'l Mgr. & News Dir.-Sabino Garcia. 
Program Director-Pepe Avalos, 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
EltP 34,000 w.; 97.5 mc. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 3d, 4a, 4, 5, 6a, 7a. 
Rate Protection: 10e. lle, 12e, 13c, 14e. 155. 15b, 15. 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 23a, 24a, 25a, 

26, 28a, 29a, 33e. 
Contracts: 40a, 41, 42e. 43, 44b, 45, 46, 47a, 45, 

51b. 
Comb.; Cont. Discounts: 60h ,601, 61a, 61b, 61c, 62b, 

62d. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Member: National Spanish Language Network. 

TIME RATES 
Eft  Rec'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
65x 130x 195x 261x 

1 min  5.00 4.80 4.65 4.50 
30 sec  4.00 3.85 3.75 3.65 

8. PROGRAM TIME RATES 
650 130x 195x 260x 

5 min  6.00 5.75 5.50 5.35 
1/4 tir  15.00 14.00 13.25 12.99 
1/2 hr  25.00 23.00 21.00 20.90 
1 hr  35.00 32.50 30.00 28110 

KTEO 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 6725 3.00 
Western Radio Corp., 333 Rio Concho Dr., Flan 
Angelo, l'ex. 76902. Phone 915-653-5836. 915-653-
1824. 

I. PERSONNEL 
General Manager-Johnny Mitchell. 
Station Manager-Benny Bellamy. 
Sales Manager-Clyde Estes. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 
Morton Time Sales, Inc. 

3. FACILITIES • 
250 w. • 1340 Ire. Non-directional. 
Operating schedule: 6:00 am-midnight weekdays; 7:00 
am-midnight Sundays. CST. • 

4. AGENCY COMMISSION 
15%. Bills payable lath of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2b, 3a, 4a, 4e, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e. 12e. 13e, 14c, 15e, 
Basic Rates: 20b, 21d. 22b, 23a, 24e. 25e, 281), 28e. 
Contracts: 40s, 41, 42b, 45. 46, 51a. 
Comb.; Cont. Discounts: 60e. 62d. 
Cancellation: 70d, 71a, 72, 73a. 
Prod. Services: 81. 82. 
Affiliated with NAB and KBS. 
Member: All-Tex Network. 

TIME RATES 
Rates effective January 1, 1966. 
Rates received February 21, 1966. 

6. SPOT ANNOUNCEMENTS 
PER VD,: 1 min 30 sec 1 min 30 see 
1 ti  6.00 4.80 260 ti_______ 4.50 9.60 
104 ti___   5.50 4.40 312 ti______ 4.00 320 
156 ti  5.00 4.00 500 tL---- 3.50 2,80 
10-second ID's-50% of 1-minuto rate. 

7. PACKAGE PLANS 
WEEKLY SPOT PLANS 

PER WK: 1 min 30 sec 1 min 30 set 
15 ti  82.50 65.50 40 ti 160 00 128.00 
20 ti  100.00 80.00 50 ti____ 175.00 140 00 
30 ti  135.00 108.00 

KWFR 
1954 

Media Code 4 245 6750 1.00 
Solar Broadcasting nc., Box 3275, West First 

at City Hall Plaza, Co..ean Angelo. Tex. 76901, Phone 
915-653-3387, 

STATION'S PROGRAMMING DESCRIPTION 
KWFR: Programmed for general interest. 
MUSIC: current hits sign-on-sign-off. 5 air person-
alties handle all segments. NEWS: network 5 min 
at :55. Live local news at 7:55 am, 12:55 pm & 
4:55 pm. Local weather on half hour. Aviation 
weather 6:30 am daily. Network sports news at 5 
pm dally. Remote facilities with air personalities 
available for dances, store openings, sales. etc. Con-
tact Representative for further details. Rec'd 10/ 
16/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Walton A. Foster. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southwest-Clyde Melville Company. 

3. FACILITIES 
1.000 w. days; 1260 kg. Non-directions!. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast noon-losal 
sunset. For non-simulcast faellities see KWFR-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, Is. 3e. 4a, 4c, 5. 6a, Sb, 8, 
Rate Protection: 10b, 1lb, 12b. 13b, 14b, 15b, 

TEXAS 
Basic Rates: 21a, 21b, 22a, 23b, 24b, 25a, 26, 28b, 

28e, 29b, 30, 31. 33b. 
Contracts: 40a, 41, 42b, 42d, 44a, 44b, 45, 46, 47a. 

48. 49, 51e. 
Comb.; Cont. Discounts: 60d, 60e, 60g. 601, 62b, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80, 81, 82. 
Member: Texas State Network. 

TIME RATES 
Eft 11/1/68-Rec'd 10/16/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x I56x 260x 312x 364x 

1 min  6.40 6.20 5.95 5.75 5.50 5.10 
30 see  5.10 4.95 4.80 4.65 4.50 4.30 

7. PACKAGE PLANS 
PER WK: 10 ti 20 tl 30 tl 40 tl 50 ti 
1 min  6.20 5.95 5.75 5.50 5.25 
30 sec  4.95 4.80 4.65 4.50 4.35 

K W F R-FM 
1967 

Media Code 4 245 6751 9.00 
Solar Broadcasting Co., Inc., Box 3275, West First 

at City Bail Plaza, San Angelo, Tex. 76901. Phone 
915-653-3387. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Walton A. Foster. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southwest-Clyde Melville Company. 

3. FACILITIES 
ERP 39,000 w.•, 94.7 me. 
Operating schedule: noon-midnight. CST. 
Partial simulcast operation. Operated separately 
local sunset-midnight. For simulcast facilities see 
KWFR. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
See KWFR listing for coded regulations. 
Member: Texas State Network. 

TIME RATES 
Elf 11/1/68-Reed 10/16/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I56x 312x 468x 

1 min  5.00 4.85 4.70 4.55 4.40 4.25 
30 sec  4.00 3.85 3.70 3.55 3.40 3.25 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 ti 40 ti 50 ti 

4.60 4.50 4.35 
30 sec ............... _...-... 3.85 3.70 3.60 3.50 3.35 

KWLW (FM) 
1964 

1 

cIrIFIMU 
Media Code 4 245 6775 8.00 
KWLW, Inc., Box 12, 302 East Ave. K., San 

Angelo, Tex. 76901. Phone 915-655-1000. 
STATION'S PROGRAMMING DESCRIPTION 

KWLW (FM): Programmed for general interest. 
MUSIC: pop and pop standards with some middle-of-
the-road current lilts. 60% instrumentals of current 
and big band. Commercial and PSA breaks separated 
minimum 5 min daytime, 10 min night. NEWS: 
network at :15 past hour. ESSA weather wire news. 
Some specialized programs in 30 and 60 min blocks. 
No double spotting. Contact Representative for fur-
ther details. Reed 4/7/69. 

I. PERSONNEL 
President-Kenneth Gunter. 
General Manager-Dave Gottshall. 

2. REPRESENTATIVES 
Gert Banchez and Associates. 

3. FACILITIES 
ERP 34.000 w.; 93.9 mc. Stereo. 
Operating schedule: 7 am-midnight. CST. 
Antenna ht.: 145 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 time; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3e, 4s, 5, 613, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20b, 21a. 214, 22b, 23a, 24b, 25a, 26, 

28b, 29a, 33b. 
Contracts: 40a, 41, 42b, 41a, 45, 46, 47e, 48, 49, 50. 

51a. 
Comb.: Cont. Discounts: 60g, 601, 61a, 62b. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 90, 81. 82. 
Affiliated with American FM Network, 
Member: Gert Etnichez & Associates Group. 

TIME RATES 
Elf 1/1/66-Rec'd 4/3/67. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 30x 60x 90x 180x 270x 360x 

1 min 3.25 3.00 2.75 2.50 2.40 2.25 2.15 2.00 
30 sec .._. 2.25 2.05 1.90 1.80 1.70 1.60 1.50 
15 sec ...... 1.50 1.35 1.25 1.20 1.12 1.07 1.00 

7. PACKAGE PLANS 
ROS PER WK: I min 30 see 15 see 
20 ti ............... .... .......... 45 35 23 
Do not count toward annual frequency rate. 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 

1 hr (max. 4-1/2 min)...- 20.00 19.00 17.00 15.00 
1/2 hr (max. 2-1/2 min)... 13.00 12.00 11.00 10.00 
1/4 hr (max. 1-1/2 min).. 10.00 9.50 8.50 7.50 

10. SPECIAL FEATURES 
News-1-min rate plus 1.50. 
Weather-30-sec rate plus .75. 

SAN ANTONIO (13 AM; 8 FM) 
(including Alamo Heights; Terrell Hills) 
Bezar County-Map Location D-7 

See SIMS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of the 
entire area or cities involved. It is part of the time 
buying function to determine extent of individual 
station coverage, audience delivered, etc., within the 
area. 

(San Antonio continued on next Palle) 
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TEXAS 

Are You Sure of Reaching 

... the Right People 

... the Right Area? 

Let's suppose your budget is small, and results are essential through a 

limited advertising program. You have a product that appeals primarily to 

farmers and people in rural areas. You have to be mighty sure that the 

media you select are going to do a sure-fire selling job for you. 

This is your problem, but Standard Rate & Data Service wants to help you 

solve it. That's why you'll find reliable up-to-date market statistics and 

market maps every month in these Standard Rate Catalogs: 

Spot Radio Rates and Data 

Spot TV Rates and Data 

Newspaper Rates and Data 

Of course, media selection cannot be 100% guaranteed by anyone, but cer-

tain steps can be taken to make the best possible choice and to definitely put 

the odds in your favor. The buyer of media who does a careful job of re-

search-making a thorough study of these averages and percentages-knows 

when he has made his decision that it is justified. He knows that his product is 

being presented to the people who want it and who can afford to purchase it. 

Whether your budget is large or small, whether your product appeals to city 

dwellers or rural folk, you have something to sell and results are essential. 

You'll get those results by using the market data made available to you by 

Standard Rate & Data Service. 

Helping you to arrive at final decisions in the selection of the best possible 

media to reach the people you want to reach is just one of the many ways 

Standard Rate seeks to help you. 
NRTO2B-2/2 

San Antonio-Continued 

KAPE 
1960 

SAN ANTONIO 

Independent Negro 
con 

Media Code 4 245 6800 4.00 
Bezar Broadcasting Co., Inc., 608 E. Travis St.., San 
Antonio. Tez. 78205. Phone 512-223-3877. 
STATION'S PROGRAMMING DESCRIPTION 

NAPE: Programmed for Negro listener. 
MUSIC: predominately rhythm and blues and gospel 
with occasional jazz. Alit PERSONALITIES are 
interchangeable, handling all segments, taped em-
merdais, neas and sports, and are available for 
remote broadcasts, store openings, shopping center 
sales days, etc. NEWS: 5 min at :55, local, re-
gional, national and international oriented, with a 
community bulletin dally. Personality shows, in addi-
tion to entertainment, Include interviews, telephone 
requests, discussions. etc. Contact Representative for 
further details. Itee'd 11/17/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Maxwell Marvin. 
Commercial Manager-Earl Hawthorne. 
Program Director-Franklin Collins. 

2. REPRESENTATIVES 
Greener, Hiken, Sears. 
Southeastern-Dora-Clayton Agency, Inc. 

8. FACILITIES 
500 tr. deys: 1480 kc. Directional. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 31), 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 24b, 28a, 29a. 
Contracte: 40a, 42b. 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 700. 70c, 710. 73a. 

TIME RATES 
Eff . Ree'd 8/5/68. 

6. SPOT ANNOUNCEMENTS 
PER WE: lii 12 ti 
1 min  12.00 11.00 
30 sec  9.60 8.80 
10 sec  6.00 5.50 

DISCOUNTS 
13 wk-2% 26 vit-5% 

IO. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK: ea ea 
5 ti  14.00 o() ti 12.01 
10 ti  13.00 

(Discounts) 
PER WK: 13 wk 26 wit 52 wk 
5 ti...._ ....... .._____ ..... ....... 13.30 12.60 11.20 

... .................. ....... 12.35 11.70 10.40 
20 tl ...... ....... ................11.40 10.80 9.60 

KBAT 
1926 

SAN ANTONIO 

18 tl 
10.00 
8.00 
5.00 

24 ti 36 ti 
9.00 8.00 
7.20 6.40 
4.50 4.00 

52 wk-10%, 

The Eastman Station 
Ale 

Subscriber to the NAB Radio Code 
Media Code 4 245 6825 1.00 

Swanco Broadcasting Co., 8108 Bandera Rd., San 
Antonio, Tex. 78228. Phone 512-681-0068. 

I. PERSONNEL 
General Manager-Richard F. Mareellan. 
Sales Manager-Henry Roberts. 
Program Director-Dick Jones. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
50,000 w. days; 10,000 w. nights. 680 kg. 

Non-directional, daytime. Directional, nighttime. 
Operating schedule: 24 hours dally. CST. 

4. AGENCY COMMISSION 
15°7- time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a. 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e. 12h 15e. 14e, 
Basic Rates: 20a, 25a, 290. 
Contracts: 40a, 42a, 42e, 44a, 44b, 45, 46, 47a, 48, 

50, 51e. 
Comb.: Cont. Discounts: 60a, 60g, 601, 62d, 
Cancellation: 70a, 70c, 71a, 73b. 
Prod. Services: 80. 
Affiliated with Eastman. 

TIME RATES 
No. 16 MT 12/1/68-Itee'd 11/22/68. 

I-lion thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm: Sun noon-7 pm. 
III-Mon thru Sun 7-10 pm: Sun 6 am-noon. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WE: 1 ti 12 ti 18 ti 24 ti 
1 min  25.00 22.00 20.00 18.00 
30 sec  20.00 17.60 16.00 14.40 
10 sec  15.00 13.20 12.00 10.80 

SECTION II 
1 min ..... ....... _   20.00 18.00 16.00 14.00 
30 sec 16.00 14.40 12.80 11.20 
10 sec  12.00 10.80 9.60 8.40 

SECTION III 
1 min  . 18.00 16.00 14.00 12.00 
30 sec. 14.40 12.80 11.20 9.60 
10 sec  10.80 9.60 8.40 7.20 
Minimum wkly ached of 6 1-min spots 60m-12mid 
Mon-Sun necessary to maintain consec wk advertising. 

(This listing continued on next page) 
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San Antonio-K B A 1-Continued 
7. PACKAGE PLANS 

CL'ME PLANS 
12 ti (51, 511, 2111), ea___-......_________- 17.00 
18 ti (71. 711, 4III), ea.. - - 16.50 
24 ti (91, 911, 6111), ea.._  14.00 

CONSECUTIVE WEEK DISCOUNTS 

26 wk-4% 52 wk-8% 

KBER 
1961 

SAN ANTONIO 

Alan Torbet 
Associates, Inc. 

e 
Subscriber to the NAB Radio Code 

Media Code 4 245 6850 9.00 

Kepo Broadcasting Co., Inc., Frontier Sq., 5500 
Alma Dr., San Antonio, Texas 78222. Phone 512-
648-1150. 

STATION'S PROGRAMMING DESCRIPTION 
KBER: MUSIC: modern country. Contact Represen-
tative for further details. Reed 12/8/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-A. V. Bamford. 
Station Manager-Dennis Griffin. 

2. REPRESENTATIVES 

Alan Torbet Associates, Inc. 

3 FACILITIES 

1,000 w. days; 1150 kc. Directional. 
Operating shhedule: 5:00 am-local sunset. CST. 
Partial simulcast operation. Simulcast 3-6 pm. For 
non-simulcast facilities see KBER-FM. 

4 AGENCY COMMISSION 

15% en time and talent: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, la. 4a, 5. 6a, lb. 8. 
Rate Protection: 10e. 11e. 12e. 13e. 14c, 15e. 16. 
Basie Hates: 20b, 21a, 22a. 23a, 24b, 25b. 26, 27. 

28a. 29a, 30. 33a. 
Contracts: 40a. 41, 42d, 44b, 45. 46, 47a, 48. 49. 50. 

51b. 
Comb.: Cont. Discounts: 60a, 610. 62b. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Member: Country Music Network, Texas State Net-
work. 

TIME RATES 

Eff Ilec'd 10/5/67. 
AA-6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA 

1 min 20/30 10 see 
1 ti.............. 18.00 14.00 9.00 
10 ti______ 16.00 13.00 8.00 
20+   14.00 11.00 7.00 

8. PROGRAM TIME RATES 
AA A 

1 hr._._. 120.00 105.00 1/4 
1/2 hr......._. 75.00 80.00 5 min  

1 min 
16.00 
15.00 
13.00 

A 
20/30 10 see 
13.00 8.00 
12.00 7.50 
10.00 6.50 

AA A 
45.00 30.00 
22.50 15.00 

10. SPECIAL FEATURES 
5-min newscasts-1-1/2 x applicable 1-min rate. 

DISCOUNTS 
26 wk in 52 wk. 8% 52 conoce wk...._......... 10% 

K B E R-FM 
1966 

SAN ANTONIO 

Subscriber to the NAB Radio Code 

Media Code 4 245 6851 7.00 

Kepo Broadcasting Co., Inc., Frontier Sq., 5500 
Alma Dr.. San Antonio, Tex. 78222. Phone 512-
648-1150. 

I. PERSONNEL 
Pres. 8s Gen'l Mgr.-A. V. Bamford. 
Station Manager-Dennis Griffin. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

B. FACILITIES 
ERP 85.000 w.; 100.8 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 220 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm-midnight. For simulcast facilities see KBER. 

4. AGENCY COMMISSION 
15/0 time only. 

b. GENERAL RATE POLICY 
Member: Texas State Network. 

TIME RATES 

Elf 7/1/66-Reed 1/9/67. 

AA-6 pm-midnight. 
A-AU other times. 

I. SPOT ANNOUNCEMENTS 

CLASS AA 
Flat 260 52e 100e 300x 500e 

1 4.00 3.75 3.50 3.25 3.00 2.75 
30 sec.._ 3.50 3.00 2.75 2.50 2.25 2.00 

CLASS A 
3.00 2.50 2.25 2.00 1.75 1.50 

30 2.50 2.25 2.00 1.75 1.50 1.25 

KBUC 
1948 

SAN ANTONIO 

Media Code 4 245 6875 6.00 

Turner Broadcasting Corp.. 3259 E. Commerce St.. 
San Antonio, Tex. 78220. Phone 512-222-9191. 

I. PERSONNEL 
President-Tom E. Turner. 
General Manager-Harrell Banks. 
Sales Manager-L. W. (Bubba) Reding. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Regional-Mario Messina Company. 

3. FACILITIES 
5,000 w. days; 1310 he. Directional. 
Operating schedule: 5:00 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6 am-6 pm. 
For non-simulcast facilities see KBUC-FM. 

4. AGENCY COMMISSION 

15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 2b, 3a, 4a, 5, (ta, 7b. 8. 
Rate Protection: 10b, 11b. 12b. 13b, 141). 15b. 
Basic Rates: 205, 21a, 22a, 23a. 24a. 24e. 20e, 29b, 

30, 31, 33d. 
Contracts: 40a, 41, 42a, 43, 44b, 45. 46, 47a, 48, 49. 

50. 51b. 
Comb.: Cont. Discounts: 60a, 60g. 62b. 62d. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective October 1. 1965. 

Card received September 21, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 12.00 156 9.60 
26 11.40 260 LI__   9.00 
52 U. 10.80 312 ti.   8.40 
101 10.20 500 7.50 
30-seconds-75% of applicable 1 minute rate. 

7. PACKAGE PLANS 
PER WK: 1 MINUTE 
12 ti  102. 20 ti  160. 
15 ti 125 

K B U C-FM 
1967 

TERRELL HILLS 

Media Code 4 245 6876 4.00 
Turner Broadcasting Co., 3259 E. Commerce St., San 

Antonio, Tex, 78220. Phone 512-222-9191. 

I. PERSONNEL 
President-Tom E. Turner. 
General Manager-Harrell Banks. 
Sales Manager-L. W. (Bubba) Reding. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Regional-Mario Messina Company. 

3. FACILITIES 
ER? 3,000 w.; 106.3 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 408 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm-6 am. For simulcast facilities see KBUC. 

4. AGENCY COMMISSION 

15/0. Payable 30 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 35. 3b, 30. 3d. 4a, 4d. 5, 6b, 

7b, 8. 
Rate Protection: lob. 15b, 16. 
Basle Rates: 201:4 210, 21b, 22a. 22b, 23a, 24a, 25c, 

27. 28a, 28e. 29a, 33e. 
Contracts: 40a. 41, 420. 43, 44a, 44b, 45, 46, 48. 
Comb.: Cont. Discounts: 60a, 60g, 61a, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Eff   Rec'd 1/19/68. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I x 26e 520 104e 
1 min.  4.00 3.75 3.50 3.25 
30 sec  3.20 2.75 2.50 2.25 

CLASS A 
1 min.  3.00 2.50 2.25 
30 sec  2.50 2.25 2.00 

KCOR 
1945 

SAN ANTONIO 

360e 
3.00 
2.00 

520e 
2.75 
1.75 

2.00 1.75 L50 
1.75 1.50 L25 

Amigo Spanish Group 
Media Cede 4 245 6900 2.00 
Inter-American Radio, Inc., KCOR Bldg., 411 E. 
Durango Blvd., San Antonio, Texas 78204. Phone 
512-225-2751. 
STATION'S PROGRAMMING DESCRIPTION 

RCOR: Programming 100% Spanish. 
MUSIC: combines regional and traditional favorites 
with latest releases from Mexico City. Through 
use of radio teletype equipment, receive UP1's 
shortwave teletype, service directed to Latin-America 
in Spanish and schedule news hourly throughout 
broadcast day. Mobile news units, radio-connected 
with studio. for direct coverage of local events. 
Radio serial drama, both station produced and others 
imported from Mexico, broadcast daily. Emphasis 
on personality programming. Contact Representative 
for further details. Reed 9/22/67. 

I. PERSONNEL 
President-Allen E. Wolin. 
Executive Vice-President-Arnold B. Hartley. 
Vice-Pres. 8c Gen'l Mgr.-Nathan Safir. 

2. REPRESENTATI‘ ES 
Savalli/Gates, 

3. FACILITIES 

5,000 w., 1350 he. Directional nights only. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 

15/0: time only. 

5. GENERAL ADVERTISING See coded repute:ens 

General: la, 2b, 3a. 4a. 4d. 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 131% 14b. 
Basic Rates: 29a. 
Comb.; Cont. Discounts: 60a. 
Entire schedule Spanish. 
Translating English copy into Spanish included lo 
rates. 
Member: The Amigo Spanish Grouts. 

TIME RATES 

Elf 8/1/68-Rec'd 8/2/68. 

AA-6 am-9 pm. 
A-4-6 am & 9 pm-midnight. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WK: 1 ti 10 ti 15 ti 20 ti 25 tl PO ti 
1 min  24.00 22.00 21.00 20.00 19.00 18.00 
30/20 sec  18.00 17.00 16.00 15.00 14.00 13.00 
10 sec.  12.00 11.00 10.50 10.00 9.50 9.00 

CLASS A 
1 min.  14.00 13.00 12.50 12.00 11.50 11.00 
30/20 sec  10.50 10.00 9.50 9.00 8.50 8.00 
10 sec.  7.00 6.50 6.25 6.00 5.75 5.50 

7. PACKAGE PLANS 
PER YR: AA A 
1 min.  18 11 
Minimum 1050. 

8. PROGRAM TIME RATES 
Ix 26e 52x 104e 

1/2 hr  120 114 108 102 
1/4 hr  80 76 72 68 
10 min_ 60 57 54 51 
5 min__ 40 38 36 34 

10. SPECIAL FEATURES 

NEWSCASTS 
PER WK: 1 ti 
5 min  50 

156X 
96 
64 
48 
32 

260x 312e 
90 84 
60 56 
45 42 
30 28 

3 tl 5 tl II0 ti 
45 40 35 

TEXAS 

KCOR-FM 
1967 

SAN ANTONIO 
Media Code 4 245 6901 1.00 
Inter-American Radio, Inc., KCOR Bldg., 411 E. 
Durango Blvd., San Antonio, Texas 78204. Phone 
512-225-2751. 

I. PERSONNEL 
President-Allen E. Wolin. 
Executive Vice-President-Arnold B. Hartley. 
Vice-Pres. & Gen'l Mgr.-Nathan &fir. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 100,000 w.: 101.9 mc. 
Operating schedule: 8 am-midnight. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 
All spots in English. 
No quarter hour sponsored program shall be preceden 
or followed by a quarter hour sponsored program. 

TIME RATES 
Elf 10/15/67-Reed 9/25/67. 

6. SPOT ANNOUNCEMENTS 
ROS 

PER YR: 52e 104e 156e 200e 2603 
1 min, ea.....___  4.00 3.75 3.50 3.25 3.00 
30 sec.   3.00 2.75 2.50 2.25 2.00 

7. PACKAGE PLANS 
WEEKLY SATURATION-ROS 

I 0 tl 20 t1 30 ti 40 tl 50 tl 
1 min. ea  3.75 3.50 3.25 3.00 2.75 
30 see. ea........_  2.75 2.50 2.25 2.00 1.75 
Must be used within 1 week. 

MONTHLY SATURATION-ROS 
30 ti 60 tl 90 tl 120 ti 150 11 

1 min. 3.50 3.25 3.00 2.75 2.50 
30 sec. ea........._  2.50 2.25 2.00 1.75 1.50 

8. PROGRAM TIME RATES 
1/4 hr 1/2 hr I hr 

Ea   7 13 23 
1/4 hour Includes 2 1-minute spots plus open and 
close. 
1/2 hour includes 3 1-minute snots and 1 40-second 
spot plus open and close. 
1 hour Includes 7 1-minute spots and 1 20-second 
spot plus open and close. 

FREQUENCY DISCOUNTS 
52 programs: 
1/4 hr-5% 1/2 hr-10% 1 ho-15% 

10. SPECIAL FEATURES 
TIME AND WEATHER SIGNALS 

Minimum package, 10 per wk, ea_.  1 
Includes open and close spots. 

KDRY 
1963 

ALAMO HEIGHTS 
Media Code 4 245 6925 9.00 
National Enterprises, Inc., Box 6628, 5170 Broadway. 
San Antonio. Tex. 78209. Phone 512-724-2361. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Dr. Sam Morris. 
Program Director-Sam Morris, Jr. 

3. FACILITIES 
1,000 w. days; 1110 he, Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective  . 
Rates received May 18, 1964. 

6. SPOT ANNOUNCEMENTS 
(6:00 am-6:00 Dm) 

(.) (t) (0) (1) 
1 ...... 9.00 6.00 104 ti.-...-..... 7.20 4.80 
13 U._ ..... 8.55 5.70 158 6.75 4.50 
26 ii 8.10 5.40 200 U.__ 6.30 4.20 
52 7.65 5.10 312 U  5.85 3.90 

(*) 1 minute or 100 words. 
(t) 30 seconds. 50 words or station break. 

8. PROGRAM TIME RATES 
(6:00 am-6:00 pm) 

1 hr 1/2 hr 1/4 hr 5 min 
1   60.00 36.00 24.00 15.00 
13 ti.._ 57.00 94.20 22.80 14.25 
26 ti._  54.00 32.40 21.60 13.50 
52 ti   51 00 30.60 20.40 12.75 
104 ti.   48.00 28.80 19.20 12.00 
156 45.00 27.00 18.00 11.25 
260 ti  42.50 25.20 16.80 10.50 
312 ti  39.00 23.40 15.60 9.75 

(San Antonio continued on next page) 

SRDS REPORTS SAN ANTONIO SPANISH POPULATION 
OF 391,700-46.3% OF THE TOTAL METRO MARKET 

(Other sources peg the Spanish population as high as 56%) 

IN SAN ANTONIO, NO OTHER RADIO STATION COMES 
CLOSE TO KCOR'S COVERAGE OF THE LATIN MARKET 

You need DOUBLE EXPOSURE in San Antonio! 
The general advertising of your choice 

AND ALWAYS 
San Antonio's Only Full-Time Spanish Radio-Nationally Represented by SAVALLI/GATES Inc. 

September 1, 1969 Spot Radio Stations 873 



TEXAS 

Son Antonio-Continuea 
KEDA 

1966 
SAN ANTONIO 

Spanish 

Media Code 4 245 6950 7.00 
D & E Broadcasting Co., 226 1/2 Dolorosa St., San 

Antonio. Tex. 78205. Phone 512-226-6942. 
STATION'S PROGRAMMING DESCRIPTION 

TEEDA: Spanish language radio featuring Mexican 
regional music. 5 min news and sports in Spanish. 
No charge for translating commercials to Spanish. 
Contact Representative for further details. Reed 
1/30/69. 

I. PERSONNEL 
Gen'l & Sales Mgr.-Manuel G. Davila. 
Ass't Mgr. & Dir. Eng.-W. G. Egerton. 

2. REPRESENTATIVES 
AAA Representatives. 

3. FACILITIES 
1.000 w.; 1540 Ire_ Non-directional. 
Operating schedule: Sunrise-local sunset. 

4. AGENCY COMMISSION 
15/0 time only: payable 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3o, 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, 15b. 
Basic Rates: 20a. 21a. 
Contracts: 40a. 46, 47a. 
Cancellation: 70a, 70e, 71a. 
Prod. Services: 82. 

TIME RATES 
No. 3 Eft 1/15/69-Rec'd 3/31/69. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 156x 3I2x 

1 min................_ 15.00 13.75 13.00 11.50 10.00 
30 sec  10.00 9.10 8.40 7.60 6.70 
20 sec  8.40 7.60 7.00 6.40 5.80 
10 sec  6.70 6.10 5.60 5.10 4.50 

7. PACKAGE PLANS 
WKLY: 5 ti 10 ti 20 ti 30 ti 40 ti 100 ti 
1 min, ea.... 11.00 10.00 3.00 8.50 8.00 8.00 

(.) Monthly. 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
lx 26x 52x I56x 3I2x 

1 hr  70.00 63.00 57.00 52.00 45.00 
1/2 hr  42.00 38.00 35.00 32.00 27.00 
1/4 hr 28.00 25.00 23.00 21.00 18.00 
II min. .1.00 18.50 17.50 15.00 14.00 

K EEZ (FM) 
1951 

SAN ANTONIO 

015FIMO 
Inertia Code 4 245 6075 4.00 
The Camel Co., 2800 Tower Life Bldg., San Antonio, 

Tex. 78205. Phone 512-223-3004, 
I. PERSONNEL 
President-Charles W. Balthrope. 
Station Manager-Warren McSwain. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 
Southwest-Mario Messina Company. 

3. FACILITIES 
ERS' 81,000 w.: 97.3 rne. Stereo. 
Operating schedule: 24 hrs, daily; until midnight 
Sun. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 3a, 4a, 4d. 5, 6a, 7b. 8. 
Rate Protection: 10g. 11g, 12g. 13g. 14g. 
Basic Rates: 20b, 21a. 22a, 2.3a. 24a, 24b. 24e, 255, 

26, 28b, 28e, 29a, 33d. 
Contracts: 40a. 41, 42a, 42c, 44a. 44b, 46, 48, 49. 

51a. 51b. 51e. 
Comb.: Cont. Discounts: 60a, 60e. 61a. 62b, 62d. 
Cancellation: 70a. 70d, 71a. 72, 735. 73b. 
Prod. Services: 80, 82. 
Affiliated with American I'M Network. 
Member: The Groskin Group. 

TIME RATES 
No. 3 Elf 7/1/67-Rec'd 8/18/67. 

6. SPOT ANNOUNCEMENTS 
ix I5x 80x 60x I25x 250x 500x 

1 min 10.00 9.50 9.00 8.50 8.00 7:50 7.00 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix I5x 30x 60x I25x 250X 500X 

1 hr _ 70 67 64 61 58 55 52 
1/2 hr - 53 50 48 46 44 42 40 
5 min. _ 30 29 28 27 26 25 24 

KISS (FM) 
1946 

SAN ANTONIO 

Media Code 4 245 70(10 0.00 
The Walmas Company, Aurora Apartment Hotel, 509 
Howard Street, San Antonio, Texas. 78212. Phone 
512-223-6211. 

I. PERSONNEL 
General Manager-Howard W. Davis. 
Program Director-Barbara Smith. 
Sales Promotion-Lou honey. 

2. REPRESENTATIVES 
Frederick W. Smith. 

S. FACILITIES 
EltP 14.850 w.; 99.5 me. 
Operating schedule: 7:00 am-midnight. CST. 
Antenna hi.: 517 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 4a, 4e, 6b, 7b, 8. 
Rate Protection: 10h, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 22a. 23a. 2414 25a, 28b. 
Contracts: 40a, 42b, 45. 46, 48. 

Comb.; Cont. Discounts: 60a, 61a, 61b, 61e, 62b, 62e. 
Cancellation: 70a. 70e. 71b, 73a. 
AM facilities: KMAC. 

TIME RATES 
Mites effective October 1, 1957. 
Rates received August 26, 1957. 

6. SPOT ANNOUNCEMENTS 
Per week: Min. spots 
1 time  8.00 
7 times... 45.00 

14 times 
21 times    100.00 

Discounts 
18 weeks  5% 52 weeks__________ 20% 
26 weeks  10% 
Spot announcements will be carried only on station 
breaks. No double spot announcements. No participat-
ing programs. 

8. PROGRAM TIME RATES 
Per week: 1 hr. 
1 time__ 40.00 
3 times._ .................. 108.00 
5 times  140.00 

• 

KITE 
1947 

TERRELL HILLS 

Independent 

1/2 hr. 
24.00 
64.00 
90.00 
108.00 

1:1121:1 

1/4 In. 
16.00 
42.67 
60.00 
72.00 

A Doubleday Station 
Subscriber to the NAB Radio Code 

Media Cede 4 245 7025 7.00 
Doubleday, 535 S. Main Ave., Suite 301, San 
Antonio, Tex, 78204. Phone 512-226-0335. 
STATION'S PROGRAMMING DESCRIPTION 

KITE: Programmed for adults and young adulta. 
MUSIC: general popular music. showtunes and 
standards. AIR PERSONALITIES with audience 
participation and contests. Guest interviews. Direct 
to control room listeners line keeps audience and DJ 
In daily topical conversation. Local editorials. NEWS: 
RNI audio 5 min at :55 except 15 min 6:45 am, 
7:45 am, 11:45 am & 6 pm. Heavy emphasis in all 
club projects using members own voices on PSA 
spots. South West Conference football on weekends. 
Contact Representative for further details. Rec'd 
3/4/68. 

I. PERSONNEL 
General Manager-Paul English. 
National Sales Manager-Rex Preis. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3, FACILITIES 
5.000 w. days, 1.000 w. nights; 930 he. 
Operating rchedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2h, 3a, 313, Sc, 3d, 4a, 5, 613, 7b, 8. 
Rate Protection: 10b, lib, 12b, 131% 14b, 16. 
Basic Rates: 206. 21b, 21d, 22a, 23a, 24a, 24e, 25a, 

26. 27, 200. 29a, 32b, 33a. 
Contracts: 40a, 41, 420. 43, 440, 45, 46, 47e. 48, 49, 

50, 51e. 
Comb.: Cont. Discounts: 60a, 60d. 60g, 601, 61e, 62d. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
All rates include a 30% talent and production charge. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 1 A El! 6/1/68-Ree'd 4/22/68. 

AA-Mon Ohm Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sat & Sun all day. 
B-All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: (1 I ti 6 tl 12 tl 18 ti 24 ti 
1 min.  38 34 32 30 28 _.. 
20/30 see..._._  30 27 26 24 22 _ 
10 see/113's  23 20 19 18 17 _ 

CLASS A 
1 min. 20 28 26 24 22 20 
20/30   24 22 21 19 18 16 
10 sec/ID's ....... 18 17 16 14 13 12 

CLASS B 
1 min  20 18 18 14 12 
20/30 sec 16 14 13 11 10 
10 sec/ID's  12 11 10 8 7 

(.) Specified position. 
1-minute and 20/30-second spots may combine to earn 
weekly frequency discount. 1-minute, 20/30-seconds 
and ID's may combine on basis of 2 ID's equaling 
1 longer spot. 

TOTAL AUDIENCE SPOTS 
PER WK: 1 min 20/30 
12 ti (MA, 4A, 2B)  290 232 
18 ti (9AA, 5A, 4B)  380 304 
24 ti (12AA. 7A. 5B)  480 384 
Spots must be scheduled equally over 7-day period 
and rotate within time class. TAP spots combinable 
with all weekly spots and programs. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk-8%. 

KITE/KITE-FM COMBINATION RATES 
No. 1 AF El! 6/1/68-Rec'd 4/22/68. 

CLASS AA 
PER WK: (1 I ti 6 ti 12 tl 18 tl 24 ti 
1 min.  42 38 36 34 32 _ 
20/30 sec  34 31 33 28 26 .._ 
10 sec/113's 27 24 23 22 21 ._ 

CLASS A 
1 min._  34 32 30 28 26 24 
20/30 sec.  28 26 25 23 22 20 
10 sec/ID's   22 21 20 18 17 16 

CLASS B 
1 min. 24 22 20 18 16 
20/30 sec  20 18 17 15 14 
10 sec/ID's  16 15 14 12 11 
CI Specified position. 

1-minute and 20/30-second spots may combine to 
earn meekly frequency discount, 1-minute, 20/30-
seconds and ID's may combine on basis of 2 ID's 
equaling 1 longer spot. 

TOTAL AUDIENCE PLANS 
PER WK: 1 min 20/30 
12 ti (6AA, 4A, ......... _  335 268 
18 ti (9AA, 5A, 4B)  445 356 
24 ti (12AA, 7A, 5B)  565 452 
Spots must be scheduled equally over 7-day period 
and rotate within time class. TAP spots combinable 
with all weekly spots. 

CONSECUTIVE WEEK DISCOUNTS 
52 vvk-8% 

K I T E-FM 
1966 

SAN ANTONIO 

Independent 
A Doubleday Station 

Media Code 4 245 7026 5.00 
Doubleday. 535 S. Main Ave., Suite 300, San 

Antonio. Tex. 78204. Phone 512-226-9384. 
I. PERSONNEL 
General Manager-Jordan E. Sawyer. 
National Sales Manager-Rex Preis. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3, FACILITIES 
ERP 83,000 w.: 104.5 me. Stereo. 
Operating schedule: 6-1 am. CST. 
Antenna ht.: 750 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time and talent. 

5. GENERAL ADVERTISING See coded regulations 
See KITE listing for coded regulations. 
Daytime commercial maximum: 8 minutes per hour. 
In combination with KITE. See that listing for 
rates. 

TIME RATES 
No. 2 Eff 4/1/68-Rec'd 2/23/68. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

(6 am-7 pm) 
Open 52x I04x I56x 3I2x 624x 

1 min_  6.50 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
ROS 

PER WK: 10 tl 20 tl 80 ti 40 ti 
1 min  6.00 5.50 5.00 4.50 
30 sec: 80% of applicable 1-min. 
10 sec: 60% of applicable 1-min. 
All spots, regardless of length, combine for frequency. 

8. PROGRAM TIME RATES 
(Mon thru Fri 8 pm-midnight) 

Evenings, per hr (4 spots)  16 
Programs combine with spots for spot frequency. 

9. PARTICIPATING PROGRAMS 
Fifth Row Center, Rodney Hoare-Mon thru Fri 

8-11 pm. 
Underground-Mon thru Thurs 11 pm-1 am; Fri 11 
pm-8 am; Sat 10 pm-3 am. 
Jazz-Sat 7-10 pm. 
Opera-Sun 9 pm-midnight. 
Broadway Revisited-Mon. Wed, Fri 7-8 pm. 
Phase Four Stereo Theatre-Tues 7-8 pm. 
What's New-Thurs 7-3 pm. 
1 hr (4 spots)  16 
Programs combine with spots for spot frequency. 

10. SPECIAL FEATURES 
NEWS & WEATH.Eit 

15 minutes Mon thru Sat at 6:45 am & 7:45 am; 
Mon thru Fri at 11:45 am. 
Ea . 12 
5 minutes Mon thru Sun at 6, 9, 10, 11 am & 1, 2, 
3, 4, 5 and 6 pm. 
10 broadcasts daily, total  27 

TIME SIGNALS & TEMPEILATURE 
6:30 am-6:30 pm at :30, 13 times daily with sponsor 
ID   26 

KI TY (FM) 
1947 

SAN ANTONIO 

f. 
• 

METRO RADIO SALES 
A Mission Broadcasting Co. Station 

Subscriber to the NAB Radio Code 
Media Code 4 245 7050 5.00 
Mission Broadcasting Co., Box 2338, San Antonio. 

Tex. 78206. 
Studio-KONG Bldg., 317 Arden Grove, San Antonio, 

Tex. Phone 512-225-5111. TWX 76-74-29. 

I. PERSONNEL 
President-Jack Roth. 
Vice-Pros. & Gen'l Mgr.-William P. Perry. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3, FACILITIES 
ERS' 100,000 w. (hertz.), 100,000 (vert.); 92.9 mc. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 475 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; 20th of following month. 

5. GENERAL ADVERTISING See coded regulation. 
General: la, 2b, 3a, 3b, 3(1, 4a, 4d, 5, Sb, 7b, 8. 
Rate Protection: 10a, 14a. 
Basic Rates: 20a. 23a. 23b, 25a, 29a. 
Contracts: 40a, 41, 44b, 45, 46. 
Comb.; Cont. Discounts: 60b, 60e. 60f, 61e. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
AM facilities: KONG. 
Sold in combination with KONO, San Antonio. See 
that listing for rates. 

TIME RATES 
Rates effective   
Rates received May 3, 1985. 

Class A-7:00-11:00 pm. 
Class B-7:00 am-7:00 pm and 11:00 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS A 

1 ti..._..- ................ _..... 7.00 104 ti  6.00 
13 ti 6 75 156 ti 5.75 
26 ti.. .. 6.50 312 ti 5.50 
52 ti ... _ 6.25 

CLASS 11 
1 ti  5.00 104 ti. _ 4.00 
13 it  4.75 156 tl. 3.75 
26 ti  4.50 512 ti. 3.50 
52 U  4.25 
30 seconds-75% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

8. PROGRAM TIME RATES 
--Class A-
1 hr 1/2 hr 1/4 hr 

1 it. 30.00 20.00 15.00 
13 ti  29.00 19.25 14.50 
26 ti  28.00 18.50 14.00 
52 ti 27.00 17.75 13.50 
104 ti ...... __ 26.00 17.00 13.00 
156 ti  25.00 16.25 12.50 
312 ti ....... _  24.00 15.50 12.00 

-Class B-
1 hr 1/2 hr 1/4 hr 
20.00 15.00 10.00 
19.00 14.25 9.50 
18.00 13.50 9.00 
17.00 12.75 8.50 
16.00 12.00 8.00 
15.00 11.25 7.50 
14.00 10.50 7.00 

K MAC 
1926 

SAN ANTONIO 

Media Code 4 245 7075 2.00 
Howard W. Davis-The Walmac Co., Aurora Apart-
ment Hotel. 509 Howard Street, San Antonio, 
Texas. 78212. Phone 512-223-6211. 

I. PERSONNEL 
General Manager-Howard W. Davis. 
Program Director-Barbara Smith. 
Sales Promotion-Andy Carr. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

1 FACILITIES 
5.000 Iv- 630 ke. Directional-separate patterns day 
and night. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time & talent; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 3a, 3b, 4a, 4e, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 22a, 23a, 24b, 25a, 28b, 29e. 
Contracts: 400, 42b, 45, 46, 48. 
Comb.: Cont. Discounts: 60a, 611. 61b, 61e, 626, 62e, 
Cancellation: 70a, 70e, 71b, 73a. 
FM facilities: KISS (FM). 
Affiliated with CBS. 
Member: CBS Radio Texas Network. 

TIME RATES 
Elf 3/1/66-Reed 3/23/66. 

6. SPOT ANNOUNCEMENTS 
I mis 50 wds I min 50 wds 

1 18.00 13.50 104 x...- 14.40 10.80 
13 17.10 12.83 158 x-......... 13.50 10.13 
28 x....  18.20 12.15 300 or more x 12.80 9.45 
52 15.30 11.48 

7. PACKAGE PLANS 
-1 minute- -30 seconds-
] 6 13 

l'er week: wk. wks. wits. wk. wire. wka. 
10 times.... 9.00 8.50 8.00 7.50 7.00 6.50 
15 times.... 9.50 8.01 7.50 7.00 6.50 6.00 
20 times.... 8.00 7.50 7.00 6.50 8.00 5.50 
25 times.... 7.50 7.00 6.50 6.00 5.50 5.00 
30 times.... 7.00 6.50 6.00 5.50 5.00 4.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

I x.  . 150.00 90.00 60.00 80.00 
13 x  142.50 85.50 57.00 28.50 
26 x....   135.00 81.00 54.00 27.00 

  127.50 76.50 51.00 25.50 
72.00 48.00 24.00 

156 x  112.50 67.50 45.00 22.50 
300 x  105.00 63.00 42.00 21.00 

10. SPECIAL FEATURES 
All newscasts take regular program rates plus 20%. 

KM F M (FM) 
1964 

SAN ANTONIO 
Media Code 4 245 7100 8.00 
Harry Pennington. Jr., 134 E. Agaritet Ave., San 

Antonio. Tex. 78212. Phone 512-344-8481. 
STATION'S PROGRAMMING DESCRIPTION 

KMFM (FM): Concert music. Rec'd 10/2/67. 

I. PERSONNEL 
Owner, Operator-Harry Pennington, Jr. 
Station Manager-Rosa Lee Pennington. 

3. FACILITIES 
ERP 60,000 w.; 96.1 me. 
Operating schedule: Noon-midnight daily. CST. 
Antenna ht.: 135 ft above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 21). 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13h, 14b, 15a, 1513. 

16. 
Basic Rates: 20e, 206, 21a, 21b, 22a, 22b, 23a, 245, 

27, 28a, 28c, 29a, 29b, 31. 
Contracts: 40a, 41. 440. 46, 47e. 50, 51a, 151b, 51e. 
Comb.; Cont. Discounts: 60e, 60f, 60h. 601, 61a, 61b. 
Cancellation: 70a, 700, 71a, 72, 730, 73b. 
Prod. Services: 80, 81, 82. 
Annual billing if desired. 

(This listing continued on next page) 
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San Antonio-K M FM (FM)-Continued 
TIME RATES 

Elf Rec'd 3/10/69. 
8. SPOT ANNOUNCEMENTS 

AFTERNOON 
I x 13x 26x 39X 52+ 

3.70 3.50 3.30 
30 sec........................ 3.10 2.95 2.80 2.65 2.50 

1.90 1.85 1.80 
EVENING 

1 min. 5.00 4.80 4.55 4.35 4.25 
30 see 390 3.70 3.50 3.30 3.10 
25 wds ......... ..... 2.70 2.50 2.35 2.20 2.00 

8. PROGRAM TIME RATES 
AFTERNOON 

lx 13x 
1/4 hr  14.50 13.75 
1/2 hr_._ ............ 19.50 18.50 
1 hr  26.00 24.70 

EVENING 
1/4 hr  18.00 17.10 
1/2 hr 24.50 23.25 
1 hr...- .......... . ....... 32.50 30.80 

10. SPECIAL FEATURES 
Afternoon 5 min newscast.  5.50 
Evening 5 min newscast.  7.00 

26x 99x 52+ 
13.00 12.30 12.00 
17.50 16.50 16.00 
23.40 22.00 21.50 

16.20 15.30 15.00 
22.00 20.80 20.50 
29.25 27.50 27.00 

KONO 
192? 

SAN ANTONIO 

METRO RADIO SALES 
A Mission Broadcasting Co. Station 
Subscriber to the NAB Radio Code 

Media Code 4 245 7125 5.00 

Mission Broadcasting Co., Box 2338, KONG Bldg.. 
317 Arden Grove, San Antonio, Tex. 78206. Phone 
512-225-5111. 

I. PERSONNEL 
President-Jack Roth. 
Vice-Pres. & Gen'l Mgr.-William P. Perry. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5.000 w. days. 1,000 w. nights; 860 kc. 
Directional-night only. 

Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15% thee only; 20th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 35. 3b. 3d, 4a, 4d, 5, (lb, 7b, 8. 
Rate Protection: 10b, 14b, 15d. 
Basic Rates: 200, 23a, 23b. 250. 29a. 
Contracts: 40a, 41, 44b, 45, 46. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 61e. 
Cancellation: 70a. 70e, 713. 72, 73a. 
FM facilities K1TY (FM). 

TIME RATES 
No. A Elf 7/15/68-Redd 7/15/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 5-6 am & 10 am-3 pm. 
13-Mon thru Sat 7 pm-midnight; Sun 6 am-
midnight. 
C-Daily midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 20/90 10 see 
Specified hour or day  45 36 23 
PER WE. ROTATING MON-SAT: 
Less than 8 ti  40 32 20 
6 ti (1 per day)  36 29 18 
12 ti (2 per day)  34 27 17 

CLASS A 
Specified hour or day  32 26 16 
PER WE. ROTATING MON-SAT: 
Less than 6 ti  30 24 15 
6 ti (1 Per day)  28 22 14 
12 ti (2 per day)  26 21. 13 
18 ti (3 per day)  24 19 12 
24 ti (4 per day)  22 18 11 

CLASS B 
PER WE. MON-SUN: 
Less than 6 ........... 24 19 12 
6 ti (1 per day)  22 18 n. 
12 ti (2 per day)  20 16 10 
18 ti (3 per day)._  18 14 9 
24 ti (4 per day) _ ..... _ ..... 16 13 8 
Clam C: 50% of B. 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

PER WK: 1 min 20/30 10 sec 
Plan A 18 ti (9AA, 6A, 3B)..._ ..... 432 342 216 
Plan B 24 ti (12AA, 8A 4B) ..... _ 528 432 264 
Plan C 36 ti (18AA, 12A, 6B)...... 720 576 360 
Offered on a preemptible basis at. station's discretion 
for a full rate card advertiser. 
Must he scheduled equally over 7 day period and 
rotate within time class. 
In event of preemption, spots will be made good in 
comparable or better time periods at earliest possible 
convenience and prior to expiration of schedule. Earn 
52 consecutive weeks discount. Do not contribute to 
Weekly Circulation Plans for further weekly fre-
quent-Y. May combine with minutes, 20/30-seconds. 
ID's and Newscasts to earn weekly frequency dis-
counts on face of card rates only. 

DRIVETIME SPECIALS 
PER WK: I min 30 sec 
10 ti. flat  30 24 
15 ti. flat    28 22 
Rotating Mon thru Sat 6-10 am and/or 3-7 pm. 

HOUSEWIFE SPECIALS 
10 U. fiat  20 16 
15 ti. fiat  ..... 18 14 
Rotating Mon thru Sat 10 ans-3 pm. 
Do not combine with minutes, 20/30-seconds, ID's. 
Newscasts or Weekly Circulation Plans to earn weekly 
frequency discounts. They do combine with each other. 
Offered on preemptible basis at station's discretion 
for full rate card advertisers. 

YEARLY CONTRACTS 
1500X 2000x 

Ea (1/3AA, 1/3A, 1/3B) flat..................._... 18 16 
To be used within 52 week period. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

1 tl 6 ti 12 ti 18 ti 24 ti 
AA 60.00 52.50 49.50 46.50 43.50 
A  43.50 37.50 36.00 34.50 33.00 
B-   34.50 28.50 27.00 25.50 24.00 
Minutes. 20/30-seconds. ID's and Newscasts may 
combine to earn weekly frequency discounts. 
Rate Protection: Rates quoted herein are guaranteed 
for a period of 13 weeks from effective date of any 
increase in these rates providing advertising equalling 
weekly expenditure of 100.00 Is actually running at 
time of effective date of increase, and providing that 
broadcasts continue without interruption during rate 
protection period. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-I0%. 
Applied as earned. Only consecutive weeks with ex-
penditures of 100.00 or more may combine to qualify 
for discounts indicated above. 

KTSA 
1922 

SAN ANTONIO 

BLAIR e RADIO 
Independent 

Media Code 4 245 7150 3.00 

Waterman Broadcasting Corp. of Texas, 4050 Eisen-
hower Rd., San Antonio, Tex. 78218. Phone 512-
655-5500. 

I. PERSONNEL 
General Manager-Woody Roberts. 
Sales Manager-Douglas McCall. 
Program Directot-Khan llaman. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.; 550 he. Directional-nighttime only on 
cleared regional channel. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time and talent: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 40. 5. 8. 
Rate Protection: 10c. 11c. 15b. 
Basic Ratee: 224. 22b, 224. 24b, 29a. 
Contracts: 40a. 45. 46. 
Comb.; Cont. Discounts: 60b, 60k, 61a. 
Cancellation: 71a. 
Affiliated with Blair Represented Network. 

TIME RATES 
No, 9 Elf 7/1/69-Reed 5/29/69. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Fri 6-10 am & 3-7 pm) 

PER WK: I ti 6 ti 12 tl 18 ti 24 ti 30 ti 
1 min.  48 42 39 37 35 32 
20/30 sec  38 33 31 29 28 26 
10 sec  29 26 24 22 21 19 

(lion thru Fri 10 am-3 pm) 
1 min .....   33 27 25 23 22 20 
20/30 see  26 21 20 19 18 17 
10 sec  20 16 15 14 13 12 

(Mon thin Sun 7 pm-midnight; Sat & Sun 
6 am-7 pm) 

1 min.  35 32 30 28 26 25 
20/30 see  28 26 24 22 21 20 
10 sec  21 19 18 17 16 15 
Mon Ulm Sun midnight-6 am. Rates on request. 

DISCOUNT 
52 wit-8% 

KU KA 
1959 

SAN ANTONIO 

Independent Spanish 

Subscriber to the NAB Radio Code 
Media Code 4 245 7175 0.00 
Por Favor, Inc., 501 W. Quinn, San Antonio, Tex. 

78212. Phone 512-225-5757. 

I. PERSONNEL 
General Manager-Alex Coe. 
Commercial Manager-Don Comer. 

2. REPRESENTATIVES 
UBC Sales, Inc. 

3. FACILITIES 
1,000 w. days; 1250 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 3a, 45. 5, 60, 75. 
Rate Protection: 10b, 12e. 14b, 15e, 16. 
Basic Rates: 20b, 21a, 21b, 22a, 24b, 28a, 28e, 29a, 

33b. 
Contracts: 400, 41, 420. 42e, 43. 46, 47e. 
Comb.; Cont. Discounts: 60b. 60g, 62d. 
Cancellation: 70a, 70e. 71a. 73b. 
Prod. Services: 80. 81. 82, 
Member: Latin Network. 
All rates include a 30% talent and production 
charge. 

TIME RATES 
Ell 1/1/68-Reed 3/21/68. 

7. PACKAGE PLANS 
PER WK: 

I ti 5 ti 10 ti 15 ti 20 ti 25 01 30 tl 40 ti 
1 min 12.00 11.00 10.00 9.50 9.00 8.50 8.25 8.00 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

WOAI 
1922 

SAN ANTONIO 

/ RADIO BALES 

Subscriber to the NAB Radio Code 
Media Code 4 245 7200 6.00 
AVCO Broadcasting Corp., Box 2641, WOAI Bldg.. 

1031 Navarro St., San Antonio, Tex. 78205. Phone 
512-227-4221. TWX 512-571-0744. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Guy Barris. 
General Sales Manager-H. Robert Reinhard. 
Program Manager-William Traphagen. 

2. REPRESENTATIVES 

Avco Radio Sales, 

3. FACILITIES 
50,000 w.; 1200 Ice Non-directional. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING Sea coded regulations 

General: lb. 2b, 3a, 9a, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 150. 
Basic Rates: 21b, 22a, 24a, 24e. 25a, 26, 27, 282. 

29a. 33a. 
Contracts: 40b, 42s. 42e, 44b, 45, 46. 475. 48, 49, 511.. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61a, 62b. 
Cancellation: 700. 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC. 

TIME RATES 

Na. 39 Eft 10/1/66-Rec'd 10/10/66 
AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 4-7 pm. 
A-Mon thru Fri 5-5:30 am & 10 am-4 pm; Sat. & 
Sun 6:30 am-7 pm. 
B-Mon thru Sun 7-11 pm; Sat & Sun 5-6:30 am« 

6. SPOT ANNOUNCEMENTS 

I MIN: AAA 
1 tL 40 
3 U.  36 
6 ti 34 
9 U.  
12 ti 30 

Per wk 
AA A B 
36 28 20 
33 24 19 
31 22 18 
30 21 17 
29 28 16 
28 19 15 

21 tL 27 26 17 13 
24 tL 26 25 16 12 
30 U.- . 24 22 14 11 

CONSECUTIVE WEEKLY DISCOUNT 
13 wk-5% 26 wk-10% 52 wk-15% 

7. PACKAGE PLANS 

WEEKLY CONVERTIBLE DEBENTURE PLAN 

3 ti (2AAA. IAA) 100 
8 ti (3AAA, 2A.A, ---- 155 
9 ti (4AAA, 2AA, 2A, 1B)._________- 205 
12 ti (5AAA, 3AA, 3A. 1B)  255 
15 ti (6AAA, 4AA, 3A, 2B)--___-_____------. 300 
18 U (7AAA, 5AA. 3A, 340 
21 ti (9AAA, 6AA, 3A, 3B)..........-_______--. 375 
24 ti (10AAA, 7AA, 4A, 3B)_____---.- 400 
30 ti (12AAA, 8AA, 6A, 4B)............................. 450 
Conversion: Higher to lower classifications-each AAA 
and/or AA spot equal to 2A. Each A spots equal 
to 213 spots. Lower to higher classifications-3 spots 
lower classification equal to 2 of the next higher 
classification. 
Either frequency plan spots may be added to con-
vertible debenture plans at applicable frequency plan 
rates corresponding to convertible debenture plan 
purchased, and are fully convertible. 
30/20 sec: 80% of 1 min 10 sec: 50% of 1 rain 
All spots are combinable for clIscemts. 

8. PROGRAM TIME RATES 

A-6:30 am-10:30 pm. 
B-All other times. 

CLASS A 
lo 2fix 52x 104x 1560 260x 3I2x 

1 hr 187.00 182.35 177.65 168.30 158.95 149.60 140.25 
1/2 112.20 109.40 106.60 101.00 95.35 89.75 84.15 
1/4 74.80 72.95 71.05 67.30 63.60 59.85 56.10 
5 min 56.10 54.70 53.30 50.50 47.70 44.90 42.10 

CLASS B 
1 hr 112.20 109.40 106.60 101.00 95.35 89.75 84.15 
1/2 67.30 65.65 63.95 60.60 57.29 53.85 50.50 
1/4 44.90 43.75 42.65 40.40 38.15 35.90 33.65 
5 min 33.65 32.80 32.00 30.30 28.60 26.95 25.25 
Rates are for time only. 

9. PARTICIPATING PROGRAMS 

ALLAN DALE SHOW 
(10 am-noon) 

Available only on fixed position rate basis. No 10-
second spots sold. 

Ill. SPECIAL FEATURES 
FARM AND RANCH NEWS 

(Mon thru Fri 5:30-6 am & 12:15-12:45 pm) 

PER WK: Iwk 13 wk 26 wk 52 wk 
1 ...... _ ......... 19 18 17 16 
6 ...... _....._ ................ 18 17 16 15 

ROAD SHOW U.S.A. 
(Tues thru Sun 11 pm-5 am) 

10 ti 20tF30tI 
Per wk. 50 90 120 
Additional spots pro-rated. Minimum 4 week cantroct. 
Skyway° Package spots do not combine with any 
others for discounts. 

TEXAS 

SAN MARCOS 
Hays County-Map Location E-7 

See SRDS crammer market map and data at begin-
ning of the State. 

KCNY 
1948 

e 
Media Code 4 245 7225 3.00 
Central Broadcasting Co., Inc., Box 2150. 505 Uhland 

Rd., San Marcos, Tex, 78666. Phone 512-392-3354. 
STATION'S PROGRAMMING DESCRIPTION 

KCNY: Programmed for adults. 
Emphasis to housewives 7 am-3 pm with pop music. 
Emphasis on local and area news and local features. 
Programming 3-5 pm for college and young adult 
audiences. Spanish language programming 6-7 am & 
5 pm-sign-off. SPORTS: local football, basketball, 
little league and pony league baseball. Indianapolis 
500. Redd 7/13/67. 

I. PERSONNEL 
President-Dr. Forest L. When. 
Vice President-Geraldine C. When. 
General Manager-William C. Veldt. 

3. FACILITIES 
250 w. days: 1470 kg. Non-directional. 
Operating schedule: 6:00 am-local sunset Mon thin 
Sat: 7:00 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 30, 4s, 9d, 5. 6a, 7a, 8. 
Rate Protection: 10g, 11g. 12g, 13g. 14g. 15e. 
Basic Rates: 20b, 21a, 22b, 23a, 241% 25a. 28e, 29b. 

30. 33d. 
Contracts: 405, 41, 42a, 43. 44b. 45, 46. 47e, 51b. 
Comb.: Cont. Discounts: 60h, 61e, 62d, 
Cancellation: 70a. 70d, 71b, 72. 7313. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Rates effective August 1, 1955. 
Rates received August 8. 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 

hr. hr. hr. min. (..) (t) 
I time_ 45.00 25.50 14.75 11.75 4.50 3.00 

13 time._ 42.00 22.50 13.50 10.50 4.25 2.80 
28 times_ 36.00 20.00 12.50 9.50 4.00 2.60 
52 times.... 30.00 17.50 11.25 8.25 3.75 2.45 
104 times.... 28.00 15.50 10.25 7.25 3.50 2.30 
156 times_ 25.50 13.95 9.25 6.25 3.25 2.15 
312 times.... 22.50 12.25 8.25 5.25 3.00 2.00 

(•) One minute transcription or 100 words. 
(1) 30 second transcription or 50 words. 

SAN SABA 
San Saba County-Map Location D-8 

See EIRDS consumer market map and data at begin-
ning of the State. 

KBAL 
1956 

Subscriber to the NAB Radio Code 
Media Code 4 245 7250 1.00 
San Saba County Broadcasting Co., Box 206, San 

Saba, Tex. 76877, Phone 372-5131. 
I. PERSONNEL 
Pres., Gen'l Sta. & Sales Mgr.-H. A. Stephens. 
Program Director-Mrs. Donate Cummings. 

3. FACILITIES 
500 w. days; 1410 he. Non-directional. 
Operating schedule: 6:00 am-6:00 pm. CST. 

4. AGENCY COMMISSION 
15/5 time and talent; payable on 1st, 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 4a, 4d, 5, 6a, 75, 8. 
Rate Protection: 15b, 15c. 
Basic Rates: 21a, 21b, 21e, 22b, 230. 24a, 24b. 24e, 

28a, 29a, 29b, 30, 31, 320. 330, 33b, 33e, 33d. 
Contracts: 40b, 40e. 41, 42e, 42d, 43, 440, 44b, 45, 

46. 
Comb.; Cont. Discounts: 61a, 61b. 
Prod. Services: 80. 
Affiliated with NAS. 
Announcements and programs of 1/4 hour or more 
cannot be combined to earn larger discount. 

TIME RATES 
Bates effective January 1. 1959. (Card No. 3.) 

Card received May 25, 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. (*) (t) 
1 time...,.. 35.00 21.00 11.90 7.25 3.45 2.80 

13 times.... 32.55 19.53 11.07 6.75 3.21 2.14 
26 times.... 30.10 18.06 10.24 6.24 2.97 1.98 
52 times.... 27.65 16.59 9.41 5.73 2.73 1.82 
100 times.... 25.20 15.12 8.57 5.22 2.49 1.68 
150 times.... 22.75 13.65 7.73 4.71 2.25 1.50 
250 or more 
times  20.30 12.18 6.90 4.20 2.00 1.53 
CI 1-minute transcribed or 125 words. 
(11 30-seconds transcribed or 50 words. 

Discounts 
I time............... Net 100 Umea__- 28% 

13 times  7% 150 times.......--- 35% 
26 times  14% 250 or more times.... 42% 
52 times  - 21% 

SEGUIN 
Guadalupe County-Map Location E-7 

See SUDS consumer market map and data at begin-
ning of the State. 

KWED 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 245 7275 8.00 
Seguin Broadcasting Co., 609 E. Court St., Seguin, 

Tex. 78155. Phone 512-379-2234. 
I. PERSONNEL 
General Manager-Stan McKenzie. 
Program Director-Henry Lehnhoff. 

(This listing continued an next page) 
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TEXAS 

Seguin-K W E D-Continued 
s. FACILITIES 

1.000 w. days; 1580 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a, 5, 6a. 7a, 8. 
Rate Protection: 10f, Ilf, 12f, 13t, 14t. 15b. 
Baste Rates: 20a, 21c, 214, 22a, 24b, 25a, 28b, 200. 

29a, 30, 32b, 33a. 
Contracts: 40a, 4413. 45. 46, 478. 50. 
Comb.: Cont. Discounts: 60b, 60f. 61a, 62d. 
Cancellation: 70b. 704. 71a, 73b. 
Prod. Services: 82. 

TIME RATES 
ER 3/1/67-Ree'd 4/10/67. 

6. SPOT ANNOUNCEMENTS 
(") (t) (.) (t) 

1 x  3.80 2.70 104 x______. 3.05 2.20 
13   3.60 2.55 156 x...-...... 2.85 2.10 
26 x. 3.45 2.40 312 x.. 2.65 1.95 
52 x  3.20 2.30 
(C) 100 words or 1-min. 
(1) 50 words or 30 sec or less. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 

1 hr  43.10 37.05 34.35 26.70 
1/2 hr 24.45 21.95 20.45 17.95 
1/4 hr 14.45 12.90 11.80 10.75 
5 min  9.15 7.85 6.85 6.05 

SEMINOLE 
Gaines County-Map Location A-4 

See SRDS consumer market map and data at begin-
ning or the State. 

I04x 
26.10 
16.20 
10.10 
5.55 

I56x 
25.10 
15.00 
9.05 
5.25 

312X 
21.90 
13.60 
8.90 
5.00 

KIKZ 
1955 

Media Code 4 245 7300 4.00 
Accent Radio Corp., Box 108, 402 S. Main, Seminole, 

Tex. 79360. Phone 915-758-3798. 
Other office-Box 1164, Hobbs, N. M. 88240. 

I. PERSONNEL 
Presidont-Lon H. Williams. 
Vice-Pres. & Gen'l Mgr.-Charles R. Wood. 
Station Manager-Ronald Scheuren. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
Southeast-C. K. Beaver & Associates, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
1.000 w. days; 1250 ke. Non-directional. 
Operating schedule 6 am-(1 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2b, la, la. 44, 5. Ou. la. 8. 
Rato Protection: 10g, 11g, 12g, 13g, 14g. 15a. 
Basic Rates: 20b, 21a, 226, 23a, 24b, 258. 200, 29b, 

30, 33d. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47e, 51b. 
Comb.: Cont. Discounts: 60h, 61e. 62d. 
Cancellation: 70a. 70d, 71b, 72, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with KBS. 
Member: Texas State Network. 

TIME RATES 
Elf 4/1/68-11ec'd 4/29/68. 

6. SPOT ANNOUNCEMENTS 
I x 52x 1040 156x 260x 312x 624x 

1 min 4.00 3.80 3.60 3.40 3.10 2.80 2.50 
30 see 3.10 2.95 2.80 2.60 2.40 2.15 1.90 
10 see 2.40 2.30 2.15 2.00 1.85 1.70 1.50 

7. PACKAGE PLANS 
WEEKLY PACKAGES-ROS 

1 ti 10 ti 20 ti 30 tl 40 tl 50 tl 
1 min  3.60 3.40 3.20 3.00 2.80 2.60 
30 sec  2.80 2.60 2.50 2.30 2.15 2.00 
10 sec  2.15 2.00 1.90 1.80 1.70 1.60 

8. PROGRAM TIME RATES 
I x 26x 520 104x 260x 312x 

1 hr  50.00 47.50 45.00 40.00 35.00 30.00 
1/2 hr  28.00 26.50 25.00 22.00 19.00 16.00 
1/4 hr  17.00 16.00 15.00 13.00 11.00 9.00 
5 min  10.00 9.00 8.00 7.00 6.50 5.00 

SEYMOUR 
Baylor County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KSEY 
1950 

Media Code 4 245 7325 1.00 
W. C. Moss, Jr., Lubbock Hwy., Seymour, Tex, 

76380. 

I. PERSONNEL 
Station Manager-W. C. Moss, 3r, 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. Non-diree-

tional. 
Operating schedule: 6 am-10 pm. CST. 

4. AGENCY COMMISSION 
15/2 time only; 10 days. 

5. GENERAL ADVERTISING See eoded regulations 

General: la, 2b, la, 4a. 5, (1a, 7a. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 21a. 21b, 21e. 22a. 23a, 231% 

24a. 2413, 24e. 25e, 27, 28b, 30, 3213. 33e. 
Contracts: 40a. 42a, 42b, 424, 44b, 46. 47e. 49. 
Comb.: Cont. Discounts: 60d. 60f, 61b, 62d. 
Cancellation: 71a. 
Prod. Services: 80. 81, 82. 
Affiliated with NAS. 
Member: Southeastern Key Market Network. 

TIME RATES 
Rates effective October, 1950, 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 
r. hr. hr. min. min. 

1 time...,,. 24.80 15.00 8.95 4.35 3.15 
26 times_ 23.80 14.45 8.60 4.20 3.08 
52 times.... 22.80 13.90 8.25 4.05 3.01 

104 times.... 21.80 13.35 7.90 3.90 2.94 
156 times.... 20.80 12.80 7.55 3.75 2.87 
260 times.... 19.80 12.25 7.20 3.60 2.80 
312 times.... 18.80 11.70 6.95 3.45 2.73 

(•) 50 words or less. 
Radio Shorts 

Up to 8 seconds and 16 words, 1.50 per spot. 

SHAMROCK 
Wheeler County-Map Location C-2 

See SRDS consumer market map and data at begln-
ning of the State. 

(a) 
1.90 
1.85 
1.30 
1.75 
1.70 
1.65 
1.60 

KBYP 
1949 

Media Code 4 245 7350 9.00 
Eugene B. Henderson Enterprises, Box 623, Sham-

rock, Tex. 79079. Phone 806-256-1157. 
I. PERSONNEL 
General Manager-John M. Carman. 
Program Director-Bill Franklin. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
250 w. days; 1580 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d. 4a, 4e, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 1413. 15a, 15b. 
Basle Rates: 21a, 22b, 23a, 24b. 240. 25a, 26, 28e. 

29b, 30. 
Contracts: 40c, 42b, 424, 44b, 45, 46. 47e, 48, 49, 50, 

51e. 
Comb.•, Cont. Discounts: 60e, 60e, 61c„ 62.1. 
Cancellation: 700. 704. 71a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 12/1/67-Reed 1/31/69. 

6. SPOT ANNOUNCEMENTS 
SPECIFIED TIMES 

(Within 1/2 hour perlado) 
lx 520 1040 15fix 260x 912X 

1 min.. 3.25 3.00 2.75 2.50 2.25 2.00 
30/20 see  2.60 2.40 2.20 2.00 1.80 1.60 
10 sec.  1.95 1.80 1.65 1.50 1.35 1.20 

7. PACKAGE PLANS 
PER WK, ROS: 1 ti 10 tl 20 tl 30 tl 50 t1 
1 min.  2.75 2.65 2.45 2.25 1.90 
30/20 sec.  2.20 2.10 1.95 1.80 1.50 
10 sec  1.65 1.60 1.50 1.35 1.15 
All spots combinable for frequency discount. 

8. PROGRAM TIME RATES 
lx 26x 520 I04x I56x 260x 9I2x 

1 hr  50.00 47.50 45.00 40.00 35.00 30.00 25.00 
1/2 hr  30.00 28.50 27.00 24.00 21.00 18.00 15.00 
1/4 hr..._  20.00 19.00 18.00 16.00 14.00 12.00 10.00 
5 min  10.00 9.50 9.00 8.00 7.00 6.00 5.00 

SHERMAN (3 AM; 1 FM) 
Grayson County-Map Location F-4 

See SUDS consumer market map and data 
ning of the State. 

KDSX 

at begin-

1948 
DENISON-SHERMAN 

Subscriber to the NAB Radio Code 
Media Code 4 245 7375 6.00 
KDSX. Inc. Drawer D. Sherman, Tex. 75090. Phone 
214-465-1600. 

Denison Studio, Box 331, Denison, Tex. 75020. Phone 
214-455-1600. 

STATION'S PROGRAMMING DESCRIPTION 
KDSX: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour, national, international, local area 
and community news. Editorials occasionally. Play-
back of mobile unit reports of past 12 hours, at 7 
am & 7 pm. 3 man news department. 3 mobile onus. 
SPORTS: 1 min at :55, local and/or wire. Remote 
coverage of area high school football games. ENTER-
TAINMENT: 5:30 am-12M employing air personali-
ties and current hits. FARM: county agent report 
12:55 pm, M-F. Farm bureau program Sat 5:30 am. 
Reed 8/9/67. 

I. PERSONNEL 
Manager (Denison Office)-B. V. Hammond. 
Manager (Sherman Office)-L. L. Hendrick. 
Program Director-Don Day. 

3. FACILITIES 
500 w.• 950 kc. Directional-separate patterns day 
and night. 
Operating schedule: 5:30-12:05 am. CST. 
Partial simulcast operation. Simulcast during news. 
For non-simulcast facilities see KDSX-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a. 5. 6a. 7b. 8. 
Rate Protection: 10a, 110, 128. 13a, 14a. 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 11e, 214, 22a, 22b, 23a, 

24a. 2413. 24e, 25a, 27, 2'8a, 28e, 29a, 30. 
Contracts: 40a, 41, 42a, 44a. 45, 46, 47a, 48, 51a, 

51b, 51e, 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, 61s, 

6113, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 7/1/69-Reed 6/27/69. 
AA-Mon then Sat 6-9 am & 4-7 pm. 
A-Mon thru Sat 9 arn-4 pm; Sun noon-7 pm. 
B-All other Urnes. 

6. SPOT ANNOUNCEMENTS 
AM ONLY 
CLASS AA 

PER WK: 5 ti 10 ti 20 ti SOU 
1 min  3.00 2.75 2.50 2.25 
30 sec  2.50 2.25 2.00 1.75 
10 sec ID's, ea 1.50. 

CLASS A 
1 min  2.75 2.50 2.25 2.00 
30 sec  2.25 2.00 1.75 1.50 
10 see ID's, ea 1.25. 

CLASS B 
1 min  2.50 2.25 2.00 1.75 
30 sec  2.00 1.75 1.50 1.25 
10 sec ID's, ea 1.00. 

AM/FM COMBINATION 
CLASS AA 

1 min.  3.50 3.25 3.00 2.75 
30 sec  3.00 2.75 2.50 2.25 
10 sec ID's, ea MO, 

CLASS A 
1 min  3.25 3.00 2.75 2.50 
30 sec  2.75 2.50 2.25 2.00 
10 sec ID's, ea 1.75. 

CLASS B 
1 min  3.00 2.75 2.50 2.25 
30 sec  2.50 2.25 2.00 1.75 
10 see ID's, ea 1.50. 

8. PROGRAM TIME RATES 
5 min-2x 30-sec rata. 

10. SPECIAL FEATURES 
5-min Newscast-2x 1-min AM/FM rate. 
2-min Headlines & Weather-1-1/2x 30-sec AM/FM 
rate. 

ANNUAL CONTRACT 
PER YR: 260 520 1040 
Per wk rate  10 U 20 ti 30 ti 

KDSX-FM 
1967 

DENISON-SHERMAN 
Media Code 4 245 7376 4.00 
KDSX, Inc., Drawer D. Sherman, Tex. 75090. Phora 

214-465-1600. 
Denison Studio, Box 331, Denison, Tex. 75020. Phone 

214-465-1600. 
STATION'S PROGRAMMING DESCRIPTION 

KDSX-FM: Programmed for general interest. 
MUSIC: 6 am-12 M. general popular music, featur-
ing standards, showtunes, film music. middle-of-the-
road. NEWS: 5 min on hour, national. international, 
local area and community news. Headline news on 
half hour. 3 man news department with 3 mobile 
units. SPOltTS: 1 min at :55, wire and/or local. 
Editorials occasionally. Rec'd 8/9/67. 

I. PERSONNEL 
President-B. V. Hammond, Jr. 
General Manager-L. L. Hendrick. 
Program Director-Don Day. 

S. FACILITIES 
ERP 3,000 w. (hurla,), 3.000 w. (vert.); 101.7 mc. 
Stereo. 
Operating schedule: 5:30-12:05 am. CST. 
Antenna ht.: 266 ft. above average terrain. 
Partial simulcast operation. Operated separately ex-
cept during news. For simulcast facilities see KDSX. 

4. AGENCY COMMISSION 
15% time only; no cash discount. Payable 10th of 
following month. 

5. GENERAL ADVERTISING See eoded regulations 
See KDSX listing for coded regulations. 
Sold In combination with KDSX. See that listing 
for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf - Reed 5/8/67. 
G. SPOT ANNOUNCEMENTS 
Per spot, flat  1.00 

FC RR V 
1936 

SHERMAN 

1:11:313 
Subscriber to the NAB Radio Code 

Media Cede 4 245 7400 2.00 
McDunn, Inc., KRRV Bldg., Drawer M. Hwy. 75 N., 

Sherman, Texas 75090. Phone 214-893-1151. 

STATION'S PROGRAMMING DESCRIPTION 
KRRV: Programmed for general interest. AIR PER-
SONALITIES all segments. Network news 15 min at 
7:30 am, noon, 6 pm. Hourly news 3 min network plus 
local and regional at :55. SPORTS: Local 5 min at 
7 am, national and regional at 5 pm. Live coverage 
high school football, pro football, semi-pro football. 
Stock market and business news at 5:05 pm. MUSIC: 
5:30-7:30 am country and western. 7:30 am-6 pm 
current hits, general popular music. show tunes, 
standards, middle-of-the-road. 6 pm-midnight rock, 
current hits. All segments include 1 min sports at 
:45, weather on the hour, :20 & :40. Sun: 7 am-noon 
block religious programming. Contact Representative 
for further details. Reed 7/13/67. 

I. PERSONNEL 
President-W. Glenn Duncan. 

2. REPRESENTATIVES 
Smalli/Gates. Inc. 

3. FACILITIES 
1.000 w.; 910 kc. Directional-same pattern all hours'. 
Operating schedule: 5:00 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b, 4a. 44. 5, 6a, 7b, 8, 
Rate Protection: 1013, lib, 12b, 13/3. 146, 15b, 16. 
Basic Rates: 20b. 21a, 22b, 23a, 24b, 25a. 290. 
Contracts: 40a, 41, 440, 46. 
Comb.; Cont. Discounts: 60f. 
Cancellation: 70b. 70c, 71b, 72. 
Prod. Services: 80, 82. 
Member: Texas State Network. 

TIME RATES 
Elf 1/1/69-Rec'd 12/50/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x 260x 

1 min . 3.50 3.00 2.60 
30 see 2.80 2.40 2.10 
20 sec.  2.20 2.00 1.75 
10 sec  1.30 1.30 1.10 

5200 1040X 
2.25 2.00 
1.80 1.60 
1.50 1.30 
1.10 1.10 

7. PACKAGE PLANS 
MONTHLY PACKAGE PLANS 

Pkg. Freq. I min 30 see 
1 20 ti  52 42 
2 40 tl 90 72 
3 60 ti _ 135 108 
4 80 ti - 160 128 
Must be used within 31 days. 

SATURATION SCHEDULES 
20 see 10 see 

50 spots  - 65 55 
All to be used within 7 days. 

KTXO 
1947 

SHERMAN 

e 
Subscriber to the NAB Radio Code 

Media Code 4 245 7425 9.00 
O'Connor Broadcasting Corp_ Box 220, Woodlake 

Rd., Sherman, Tex. 75090. Phone 214-893-3003. 

I. PERSONNEL 
President-Tom E. Spellman, 
See., Treas. & Mgr.-William A. Jam 

2. REPRESENTATIVES 
Continental Radio Sales. 
West Coast-Harlan G. Oakes, Inc. 
Southeast-C. K. Beaver & Associates, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
1,000 w. days; 1500 ke. Directional. 
500 w. pre-sunrise. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4a, 5, On, 713, 8. 
Rate Protection: 10h, 11g, 12a, 13a. 14a. 15b, 16. 
Basic Rates: 20a, 21a, 2101, 22a, 22b, 23a, 246, 24c, 

25a, 26, 28b, 28e, 29a. 
Contracts: 40a, 41, 42a, 44a. 45, 46, 47b, 48, 49, 51a, 

51e, 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60h, 601, 61a, 

61b, 62b, 6201. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MSS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 6 EH 1/1/68-Rec'd 2/23/68. 

6. SPOT ANNOUNCEMENTS 
lx 260 520 1040 156x 260x 3I2x 624e 

1 min 3.40 3.25 3.10 2.90 2.70 2.50 2.30 2.10 
30/20 2.70 2.60 2.50 2.30 2.15 2.00 1.85 1.70 
10 sec 2.20 2.10 2.00 1.90 1.75 1.65 1.55 1.35 
Specified times within 1/2 hour periods. 
All spots combinable for frequency discount. 

7. PACKAGE PLANS 
PER WK, ROS: 10 tl 2(1 tl 30 ti 40 tl 
1 min  2.90 2.70 2.50 2.30 
30/20 sec  2.30 2.15 2.00 1.85 
10 sec  1.90 1.75 1.65 1.55 
All spots combinable for frequency discount. 

8. PROGRAM TIME RATES 
Ix 26x 520 I04x I56x 260x 3I2x 

1 hr  40.00 38.00 36.00 34.00 32.00 30.00 28.00 
1/2 hr  26.00 25.00 24.00 23.00 21.00 20.00 18.50 
1/4 hr  17.00 16.50 16.00 15.00 14.00 13.00 12.00 
5 min  12.00 11.50 11.00 10.00 9.50 9.00 8.00 

SILSBEE 
Hardin County-Map Location H-7 

See SRDS consumer market map and data at begin-
ning of the Elate. 

KKAS 
1959 

Media Code 4 245 7450 7.00 
Hardin County Broadcasting Company. Box 455, Sils-

bee. Tex. 77656. Phone 713-385-2883. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-.I. P. White. 
Sta. & Comm. Mgr.-Wm. Cantlon. 
Production-Ed Kobak. 

2. REPRESENTATIVES 
Continental Radio Sales. 

3. FACILITIES 
500 w. days; 1300 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset. CST. 

4. AGENCY COMMISSION 

15%; cash discount 2%. 

5. GENERAL ADVERTISING See coded regulations 

General: Is, 2a, 3a, 3b, 4a. 4d, 5, Os. 713. 8. 
Rate Protection: 10b, lib. 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 24b, 29a. 
Contracts: 4014 42a, 45, 40, 47a. 
Comb.: Cont. Discounts: 60a, 62b. 
Cancellation: 71a. 73a. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
ER Rec'd 10/26/67. 

6. SPOT ANNOUNCEMENTS 
PER MO: I tl 4 ti 12 ti 18 tl 26 tl 48 tl 100+ 
1 min.__ 3.65 3.15 2.87 2.59 2.41 2.18 2.01 

8. PROGRAM TIME RATES 
PER MO: lx 4x I2x I8x 26x 48x 100+ 
1 hr  32.00 27.00 23.50 19.00 17.00 16.00 14.00 
1/2 hr  18.00 16.00 13.00 10.50 9.50 8.00 7.50 
1/4 hr  10.00 8.00 7.00 6.00 5.00 4.50 3.75 
10 min.  7.75 6.75 5.75 5.50 5.25 5.00 4.50 
5 min.  6.00 5.00 4.50 4.25 4.00 3.75 3.50 
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SINTON (I AM; 2 FM) SLATON STAMFORD 
San Patricio County-Map Location E-9 

See SRDS consumer market man and data at begin-
ning of the State. 

KCTA-FM 
1968 

Media Code 4 245 7460 6.00 
Broadcasting Corporation of the Southwest, Bo: 898, 

Corpus Christi, Tex. 78403. Phones 512-643-3541. 
6504. 

I. PERSONNEL 
General Manager-Robert C. Kent. 
Chief Engineer-Leonard A. Schmidt, Jr. 
Announcer-Michael C. Kent. 

2. REPRESENTATIVES 
Continental Radio Sales, 

S. FACILITIES 
EltP 100,000 w. (hens.), 100,000 w. (vert.); 103.3 
me. 
Operating schedule: 7 am-11 pm. CST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See KCTA, Corpus Christi, listing for coded regula-
tions. 
AM facilities: KCTA. Corpus Christi. 

TIME RATES 
No. I Eff 4/1/68-1teed 4/1/69. 

S. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x 104x 156x 260x 312x 

1 min 2.45 2.25 2.10 1.95 1.75 1.50 1.25 1.00 
7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 tl 30 ti 
1 min.  2.00 1.50 1.25 

8. PROGRAM TIME RATES 
lu I3x 26x 52x 104x 156x 260x 3I2x 

1 hr  30.00 28.50 27.00 25.50 24.00 22.50 21.00 19.00 
1/2 hr  18.00 17.10 16.20 15.30 14.40 13.50 12.60 11.70 
1/4 hr  12.00 11.40 10.80 10.20 9.60 9.00 8.40 7.80 
5 min  6.00 5.70 5.40 5.10 4.80 4.50 4.20 3.90 

KTOD K TO D-FM 
1954 1961 

e 
Subscriber to the NAB Radio Code 

Media Code 4 245 7475 4.00 
Sinton Broadcasting Co., Box 269, Corpus Christi, 

Tex. 78403. Phone 512-888-5731. 
I. PERSONNEL 
Gen'l & Sta. Mgr.-Jerry Fullerton, 
Commercial Manager-Jim 'Meer. 
Traffic Director-Yvonne Sample. 

2., REPRESENTATIVES 
Southwest, Midwest, Southeast-Mario Messina Com-

pany. 
Detroit-Max Goldfarb. 
tVest-liugh Wallace Company, 
San Francisco-The Sandeberg-Glenn Company. 

3. FACILITIES 
1.000 w. days, 500 w. nights: 1590 kg. 

Directional. 
Operating schedule: 5 am-midnight. CST. 
FM-ERP 92,000 w.: 101.3 mc. Stereo. 
Antenna ht.: 296 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
Cancellation: 70e. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eft 1/1/60-Reed 6/30/69. 

AA-Mon thru Sat 6-9 am & 4-6 pm. 
A-All other times. 

7. PACKAGE PLANS 
AA A 

PER WE: 1 min 30 sec 10 sec 1 min 30 sec 
1 ti  7.90 6.25 4.45 6.90 5.25 
10 ti  7.25 5.70 4.15 6.25 4.70 
20 ti  6.75 5.30 3.90 5.75 4.30 
30 ti  6.20 4.90 3.60 5.20 3.90 
50 ti  5.20 4.15 3.10 4.20 3.15 
AU spots combinable for frequency discount. 

8. PROGRAM TIME RATES 
Ix 13x 26x 520 

1 hr  60.00 55.00 50.00 45.00 
1/2 hr  40.00 35.00 30.00 27.00 
1/4 hr  25.00 22.00 20.00 18.00 
5 min  15.00 13.75 12.50 11.25 
Figured on 31 day month. 

10 sec 
3.45 
3.15 
2.90 
2.60 
2.10 

104x 
40.00 
24.00 
16.00 
10.00 

(D) 

IMIMMMENIZMUIMEMVZIgniget 

To the best 

of our ability, 
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rating data has 
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for proper 

source lines 

manwinimzerameememeammen 
6/6-RTV 

12/66 

Lubbock County-Map Location B-4 
See SRDS consumer market map and data at begin-
ning of the State. 

KCAS 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 245 7500 9.00 
Star of the Plains Broadcasting Co., 133 S. 9t13. 

Slater>, Tex. 79364. Phone 80G-828-4217. 
I. PERSONNEL 
Co-owners-James B. Hughes. Jr., & Kermit Ashby. 
General Manager-Dee Bowman. 
Commercial Manager-Frank D. Childs. 

3. FACILITIES 
250 w. days; 1050 he. Non-directional. 
Operating schedule: Sunrise-local Sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Basle Rates: 23a. 
Contracts: 40a. 
Contracts must be completed within a year. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective February 1, 1962. 
Card received February 15. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 10 5 I 30 
r. hr. min. min. min. sec. 

1 time 28.00 16.80 10.00 7.50 5.00 2.50 
13 times 26.00 15.60 9.25 6.75 4.60 2.35 
26 times 24.00 14.40 8.50 6.25 4.25 2.20 
52 times 22.00 13.20 7.75 5.75 3.90 2.05 
104 times 20.00 12.00 7.00 5.25 3.55 1.90 
156 times__ 18.00 10.80 6.25 1.75 3.20 1.75 
312 times__ 16.00 9.60 5.50 4.25 2.85 1.60 
365 or more 

times   14.00 8.00 1.75 3.75 2.50 1.50 

SNYDER 
Scurry County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KSNY 
1949 

C A.113 
A Wendell Mayes Station 

Media Code 4 245 7525 6.00 
Snyder Broadcasting Co., Bor 1008. 2206 KSNY 

Drive. Snyder. Tex. 79549. Phono 915-573-9322. 
I. PERSONNEL 
General Manager-Mel Gilbert. 
Operations Manager-Frank Taylor. 
Program Director-Bob Clifton. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1450 be. 

Non-directional. 
Operating schedule: 5:30 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 3c, 3d, 1a. 44. 5, (ia. 

7b. 8. 
Rate Protection: 10a. lia, 12e. 130, 14e, 15b. 
Basic Rates: 20a, 22a. 25e. 26. 28b, 28e, 30. 
Contracts: 40a. 440. 45. 46, 47a, 48, 49, 50, 51a, 51b. 
Comb.: Cont. Discounts: 800, 61a. 
Cancellation: 70a. 70c, 71a, 73a. 73b. 
Prod. Services: 80. 82. 
Affiliated with ERS. 
Member: Texas State Network. 

TIME RATES 
Rates effective March 1, 1960. 

Rates received February 15, 1960. 
6. SPOT ANNOUNCEMENTS 

lx 52x 104x 156x 3120 
1 min   3.10 3.00 2.99 2.75 2.50 

SPEARMAN 
Hansford County-Map Location B-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KBMF (FM) 
1963 

Media Code 4 245 7575 1.00 
Coy Palmer. 603 E. Kenneth, Spearman, Tex. 79081. 
Phone 806-659-2935. 

I. PERSONNEL 
President-Coy Palmer. 
Sales-Walter Valera, Brice Palmer. 
Program Director-Dwayne Smith. 

3. FACILITIES 
ER? 3,000 w.•' 98.3 mc. 
Operating schedule: 6 am-10 pm. CST. 
Antenna ht.: 220 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3a, 3d. 5. Oa. 7a. 
Rate Protection: 10d, Ild, 12d, 13d, 344, 15a, 15b. 

16. 
Basle Rates: 21e, 21b, 21e, 214. 221). 23a. 24e. 25a, 

26. 27, 28a, 28e. 29a, 30, 33a, 
Contracts: 40a, 41, 42c. 43, 44a. 47a, 48, 51a, 51b. 
Comb.: Cont. Discounts: 606, 60g, 60i, 61a, 62d. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Member: National AgRadio Groups, Inc., Texas State 
Network. 

TIME RATES 
Elf 9/1/67-Reed 9/8/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 520 156x 

1 min  3.75 3.50 3.25 3.00 

Jones County-Map Location c..:-1 
See SitDS consumer market map and data at bet:In-
ning of the State. 

KDWT 
1947 

C 
Subscriber to the NAB Radio Code 

Media Code 4 245 7600 7.00 
ABRO Broadcasting Co., Inc.. Box 1205, Stamford. 

Tex. 79553. Phone 915-773-3401, 
I. PERSONNEL 
President-A. Boyd Kelley. 
General Manager-itobert A. Prichard. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1400 Ito Non-directiciaL 
Operating schedule: 6:00 am-10:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 Ume only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3b, 45, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 26, 28a. 29a. 
Contracts: 40a, 42a, 45. 
Comb.; Cont. Discounts: 60a, 61b. 
Cancellation: 70a. 70e, 71a, 73s. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1960. (Card No. 1.) 
Rates received May 2. 1900. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 10 

hr. hr. hr. min. min. sec. .tee. 
I time._ 27.00 16.00 13.50 7.20 4.00 3.00 3.00 

52 times.. 24.60 14.75 11.70 6.80 3.75 2.80 1.50 
156 times.. 22.20 13.20 10.60 6.20 3.25 2.10 1.60 
260 times.. 18.00 10.00 8.50 5.60 3.00 2.20 1.50 

STEPHENVILLE 
Erath County-Map Location E-5 

See SRDS consumer market map and data at bezin-
nIng of the State. 

KSTV 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 245 7625 4.00 
Dime Broadcasters, Box 102, Dublin Hwy., Steptmn-

Mlle, Tex. 76401. Phone 817-965-3141. 
I. PERSONNEL 
Commercial Manager-Mel Bennett. 

S. FACILITIES 
250 w. days; 1510 he. Non-ffirecUonal. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% to recognized agencies: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10c. 11c, 13e. 14c. 
Basic Rates: 21d, 22a. 24b, 25a, 29a. 
Contracts: 40a, 41. 44a, 46. 47e. 48. 49. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 71a. 72. 
Prod. Services: 82. 
Member: Texas State Network, 

TIME RATES 
Rates effective November 1. 1950. 
Revisions received July 1. 1953, 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I 1/2 1/4 5 

hr. hr. hr. min. (•) 411 
1 time  10.00 25.00 12.50 9.00 6.00 3.50 

26 times  37.50 22.00 12.00 7.00 5.50 3.10 
52 times__ 35.00 20.00 11.50 6.50 5.00 3.00 
100 times  32.50 18.00 10.50 6.00 1.75 2.90 
150 times  30.00 16.00 10.00 5.50 4.25 11.75 
300 times__ 27.50 15.00 9.00 5.00 

1•1 One mlnute transcription or 100 words live-
(i) 1/2 minute transcription or 50 words live. 

SULPHUR SPRINGS 
Hopkins County-Map Location G-4 

See SRDS consumer market map and data at bezin-
ning of the State. 

KSST 
1947 

C 
Subscriber to the NAB Radio Cede 

Media Code 4 245 7650 2.00 
Hopkins County Broadcasting Co., Radio ltd., Doi 

284, Sulphur Springs, Ter. 75482. Phone 214-
885-3111. 

STATION'S PROGRAMMING DESCRIPTION 
KSST: Programmed for mass appeal. 
FARM: 4:30-7 am with news, weather, agricultural 
specialists, air personalities, country and western 
music. Entertainment and news 7 am-noon with air 
personalities, features, news, primarily for house-
wives. News and talk noon-1 pm with editotial. 
sports, national and world news, swap and shop and 
local news. Entertainment 1-4 pm with traffic hour 
news summaries, agricultural weather, local and 
world news, editorial, middle-of-the-road music. En-
tertainment 7-10:30 pm with air personalities. Fen-
eral popular music, seasonal local, regional and na-
tional sports, hourly news. Emphasis on weather vith 
weather radar. weather satellite facsimile receptIon, 
weather teletype. 2 mobile units, Reed 7/28/67. 

I. PERSONNEL 
Manager-W. E. Bradford. 
Commercial Manager-Clovis Pinion. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kg. 
Non- directional. 

Operating schedule: 4:00 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 net time, payable when rendered. 

TEXAS 
5. GENERAL ADVERTISING See coded regulation 

General: la, la, lb, 3a. 4b, 4d, 5, 13a, 7b, 8. 
Rate l'rotection: 15b. 
Basic Rates: 20b, 21b. 
Contracts: 40a. 41, 46, 47a, 19. 
Comb.; Cont. Discounts: 60a, 624. 
Cancellation: 72. 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with KBS. 
Member: Texas State Network. 

TIME RATES 
Elff 11/1/66-Reed 10/5/66, 

6. SPOT ANNOUNCEMENTS 
I x 13x 26e 52x 104x 156x 260x 

1 min 4.00 3.80 3.60 3.50 3.40 3.20 3.00 
30 sec 3.00 2.85 2.70 2.69 2.55 2.40 2.25 

8. PROGRAM TIME RATES 
1 1/2 1/4 10 5 
hr hr hr min min 

1 x  40 24 16 12 10 
DISCOUNTS 

I3x- 5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

SWEETWATER 
Nolan County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KXOX 
1939 

Subscriber to the NAB Radio Code 
Media Code 4 245 7675 9.00 

KNOX, Box 570, Hwy. 70, Sweetwater, Ter, 79556. 
I. PERSONNEL 
General 51anager-Myr1 Stein. 
Commercial Manager-Jack Stein. 

2. REPRESENTATIVES 
Dallas-Clyde Melville Company, 

3. FACILITIES 
1,000 w. days: 250 w. nights: 1240 be. 

Non-directional. 
Operating schedule: 6:00 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a. 3d, 4d, 5, tist, 7e, 8. 
Mate Protection: 10b, 11b. 12b. 13b, 14b, 15a, 16. 
Basic Rates: 20b, 21d, 22b, 23a, 24c. 21e, 26, 28c, 

29a, 33a. 
Contracts: 40a, 41. 42d, 45. 46, 47a. 48, 49, 50, 51a, 

51b, 51c. 
Comb.: Cont. Discounts: 60a. 601, 61a. 62b, 624, 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod, Services: 80, 82. 
Affiliated with KBS. 
Member: Texas State Network. Voice of Southwest 
Agriculture Radio Network, 

TIME RATES 

Rates effective April 15, 1956. 
Rates received October 28, 1955, 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 100 110 
hr. hr. hr. min. min. wds. seda 

I time__ 48.00 21.60 14.40 10.80 7.20 3.60 3.00 
13 times_ 42.00 20.40 12.60 9.60 6.00 3.21 2.88 
26 times.. 36.00 19.20 10.80 9.30 5.82 3.00 2.78 
39 times.. 33.60 18.00 9.60 8.82 5.70 2.88 2.70 
52 times.. 30.00 16.80 9.00 8.40 5.52 2.76 2.40 
78 times.. 26.40 15.60 8.40 7.80 5.34 2.58 2.10 
156 times.. 24.00 14.40 7.80 6.60 5.10 2.22 1.92 
312 times_ 21.60 13.20 7.20 5.10 4.80 2.10 1.80 

TAYLOR 
Williamson County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KTAE 
1942 

Media Code 4 245 7700 5.00 
KTAE, Inc., 2nd and Porter, Taylor, Tex. 76571. 

I'hono 512-352-3631, 

STATION'S PROGRAMMING DESCRIPTION 

KTAE: Programmed tor all listeners. 
Latin-American and Negro oriented programs daily. 
MUSIC: country and western, rock and roll ant 
polka programs daily. NEWS: coverage 50% local, 
50% all other daily. Farm news, local and state, 
daily. 15 min woman's program featuring guests and 
give-aways M-F. Transcription facilities, remote 
equipment. Take telephone requests. Reed 8/31/67. 

I. PERSONNEL 
General Manager-Gillis Conoley. 

3. FACILITIES 
1,000 w. days: 1.260 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time orly; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3c, 4a, 4d, 5. 6a, 7a. 8, 
Rate Protection: 10a, Ila, 12a. 13a. 14a, 15b, 
Basic Rates: 20a, 21a, 22a. 23a, 24b, 25e. 26. 28b, 

29a, 30, 33b. 
Contracts: 40a. 41, 42b. 44a, 45, 46, 48, 51a. 
Comb.: Cont. Discounts: 601s, 61a. 614. 
Cancellation: 70a, 70e, 71b, 72, 73a, 
Prod. Services: 80, 82. 
Affiliated with KM. 

TIME RATES 
Rates effective February 1, 1957. 

(This listing continued on next page) 
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TEXAS 

Taylor-K TA E-Continued 
6. SPOT ANNOUNCEMENTS 
1-minute transcriptions or 100 words: 
1 time  4.25 100 times...   3.40 
10 times  4.04 200 times  . 3.19 
25 times  3.83 300 or more times__ 2.98 
50 times  3.62 
30-second transcriptions or 50 words: 
1 time  3.00 100 times 2.40 

10 times  2.85 200 times  2.25 
25 times._  2.70 300 or more times__ 2.10 
30 times  2.55 

B. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  50 30 20 15 10 

DISCOUNTS 
13x- 5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

TEMPLE (2 AM; 1 FM) 
(including Belton) 
Bell County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KTEM 
1936 

TEMPLE 

FtlAiES 

Subscriber to the NAB Radio Code 

Media Code 4 245 7725 2.00 
Bell Broadcasting Co.. Inc., Box 198, 17 S. Third 

St., Temple, Tex. 76501. Phone 817-773-5252. 

STATION'S PROGRAMMING DESCRIPTION 
KTEM: Programmed for general interest. 
News 30%. music 60%. and sports 10%. Network 
news on hour and half hour, local and state news at 
:55. and 15 mm n local originated news at 7 am, noon, 
5 pm & 10:30 pm. 5:30-7 am farm news and country 
and western music. 7 am-7 pm middle-of-the-road 
music. 7-9 pm rock. 9-10 pm network news. 10-11 
pm general popular music, including showtunes, film 
music. standards and middle-of-the-road. SPORTS: 
all local high school and junior college sports ploy-
by-ploy, college and professional football. Equipment 
and personalities for remotes. Contact Representative 
for further details. Rec'd 7/13/67. 

I. PERSONNEL 
President-Frank W. Mayhem. 
General Manager-Charles L. Brooks. 
Program Director-Don Maples. 

2. REPRESENTATIVES 
National-Contact station direct. 
Southwest-Clyde Melville Company. 

S. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 5:30 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 station time; bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 25, 213. 3a, 413. 46. 5, 6a, la. 8. 
Rate Protection: 1lb, 12h. 13b. 14b, 15a, 16. 
Basic Rates: 2013. 21a, 21d, 22a, 23a, 24b, 25a, 28a, 

28e. 29a. 
Contracts: 40a. 43. 44s, 45, 46, 47a, 516. 
Comb.: Cont. Discounts: 60a. 60e. 61e. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS. 

TIME RATES 
No. E Eff 5/1/66-Rec'd 3/30/66. 

6. SPOT ANNOUNCEMENTS 

lx 26x 52x 104x 156x 260x 
1 min.  5.00 4.75 4.50 4.25 4.00 3.75 
30 sec  4.00 3.80 3.60 3.40 3.20 3.00 

7. PACKAGE PLANS 

WEEKLY IMPACT PLAN 
(ROS within 7 consecutive days) 

20 ti 40 ti 
1 min 4.50 3.75 
30 sec    3.60 3.00 
10 second ID's-50% of aPi;licable 1 time rate. 

ONE DAY SATURATION PLAN 
10 ti 15 ti 20 ti 25 tl 50 tl 

30 see_ ................. 35.00 50.00 64.00 75.00 130.00 

60 ti 
3.25 
2.60 

8. PROGRAM TIME RATES 
Ix 26x 52x 

45.00 42.75 40.50 
1/2 hr.... 27.00 25.65 24.30 
1/4 hr.._ 18.00 17.00 16.00 
5 min___ 9.00 8.50 8.00 

I04x 156x 260x 3I2X 

15.05 14.00 13.00 12.00 
7.50 7.00 6.50 6.00 

  Advertisement  

ARB's Radio Circulation Study of the 7-county area 
documents KTEM's lead over all stations, in Net 
Weekly Circulation Estimates . . . 23,000 persons 
above 12 years. (ARE Jan.-Feb. '66) 
KTEM . . . Temple's only AM radio station . . . 

delivers a primary market of 350,000 population, with 
spendable income over $590,000,000. 

Fort Hood-a bonus military market averaging 40,000 
military & civilian personnel, where income exceeds 
6100.000,000-not included in normal market data. 
KTEM programs mid-road days; top 40 nights, plus 

Mutual news, local news & sports (100 high school 
games). Southwest Conference Football. Contact direct 
National; Southwest, Clyde Melville. 

KTON 
1961 

BELTON 

RAB 

Media Code 4 245 77560.09 

Belton Broadcasters, Inc.. Box 240, Belton, Tex. 
76513. Phone 817-939-3738. 
STATION'S PROGRAMMING DESCRIPTION 

MON: Adult appeal 25 and u1). 
MUSIC: top 40 country music. NEWS: network news 
on hour, state and local news on half hour. 2 mobile 
news units, mobile home equipped as studio for 
special events. Contact Representative for further 
details. Reed 11/4/68. 

I. PERSONNEL 
General Manager-Gaylon Christie. 
Commercial Manager-Bill Elliott. 
Program Director-Jerry King. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southwestern-Mario Messina Company. 

3. FACILITIES 
1,000 w. days; 940 hr. Directional. 
Operating schedule: Sunrise-local sunseL CET. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 213, 3a, lb, 3c, 3d, 4s. 4d, 5, 6a, 7b, 8. 
Rate Protection: 12a, 15a. 
Basic Rates: 20b, 21a, 21d, 22a, 23b, 2413. 250, 26, 

28b, 28c, 20a, 30, 33a. 
Contracts: 40a, 44a, 51a, 51e. 
Comb.; Cont. Discounts: 60b, 60e. 
Cancellation: 70a, 70e. 71a, 
Prod. Services: 82. 
Affiliated with American Information Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 10/15/68-Rec'd 11/4/68. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 156x 260x 620x 
1 min.  6.50 6.25 6.00 5.00 4.00 
30 sec  4.75 4.50 4.25 3.50 3.00 
10 sec: 65% of 1-min. 
All spots combinable for frequency. 

7. PACKAGE PLANS 
PER WK: 20 tl 30 t1 50 ti 
Time rato   52x 156x 260x 

8. PROGRAM TIME RATES 
lx 52x 1560 260x 620x 

1/2 hr  40 38 36 34 30 
1/4 hr  20 18 15 14 13 
5 min.  12 11 10 9 8 

10. SPECIAL FEATURES 
5 min Newscast-flat 5.00. includes 1-min spot plus 
10-see open & close. 
2-minuto News Headlines-fiat 2.50, includes 30-see 
spot plus 10-see open & close. 

KYLE (FM) 
1964 

TEMPLE 

Subscriber to the NAB Radio Code 
Media Code 4 245 7775 7.00 
Texas Radio Corporation, Drawer 1048. Kyle Hotel, 
Temple, Tex. 76501. Phone 817-778-4271. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Boyd Porter, Jr. 
Ass't 31gr. & Prog. Dir.-Mrs. Marie Mihatsch. 

3. FACILITIES 
ERP 1.800 w.; 104.9 me. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 345 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See c-ded regulations 
General: la, 2h. 3a, 4b. 451, 5, 6a, lb, 8. 
Rate Protection: 15a. 15b. 
Basle Rates: 20b. 22a, 23a, 28e. 29a. 
Contracts: 40a. 42a, 43. 44a. 44b. 45, 46. 47a. 
Comb. •. Cont. Discounts: 60a. 
Cancellation: 70e, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Member: Texas State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eft 5/1/69-Ree'd 4/9/69. 
6. SPOT ANNOUNCEMENTS 

lx I3x 26x 52x 
312X 1 min 4.50 3.55 3.25 3.00 
3.50 30 sec 3.55 2.80 2.60 2.35 
2.80 10 seo ID: 60% of 1 min. 

7. PACKAGE PLANS 
PER MO: I min 30 see PER WK: 1 min 30 see 
100 tL______ 2.15 1.65 35 ti....   2.50 1.95 WEE _... KENDS AND HOLIDAYS 
1 min, 10 ti_____ .... 3.10 30 sec, 10 IL  2.40 
10 sec ID's: 60%. of 1-min. 

8. PROGRAM TIME RATES 
lx 19x 

1 hr  42 35 
1/2 hr  25 21 
1/4 hr  14 12 
5 roin...__ ....... _   8 7 

TERRELL 
Kaufman County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

156x 312x 624x 1200x 
2.45 2.10 1.75 1.45 
1.90 1.60 1.30 1.05 

26x 52x 
32 29 
19 17 
11 10 
6 5 

156x 312x 

8 7 
4 3 

KTER 
1950 

Media Code 4 245 7800 3.00 
Terrell Broadcast Corporation, Box 220, Terrell, Tex. 

75160. Phone 214-563-4497. 

I. PERSONNEL 
Manager-Bill Pirtle. 

3. FACILITIES 
250 w. days; 1570 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/2 Ume only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4b, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basic Rates: 23a, 24b, 26, 29a. 
Contracts: 40a, 45. 48. 
Comb.; Cont. Discounts: 60a, 62d. 
Cancellation: 71a, 73a. 
Affiliated with KBS and NAS. 
Member: Texas State Network. 

TIME RATES 
Rates effective February 1, 1952. 
Rates received December 31. 1951. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. b min. Ann. 

1 time.... 24.00 13.00 9.00 5.00 3.25 
52 times.. 23.00 12.00 8.00 4.50 3.00 
104 times_ 21.00 11.00 7.00 4.00 2.75 
260 times.. 18.00 10.00 6.00 3.50 2.50 
312 or more 

times  17.00 9.50 5.75 3.30 2.90 
7. PACKAGE PLANS 

100 spots in any calendar month. 
Each   --- 2.00 

TERRELL HILLS 
Bexar County-Map Location D-7 

See SRDS consumer market map and data at beginning 
of the State. 

See San Antonio 
(including Alamo Heights; Terrell Hills) 

TEXARKANA (3 AM) 
Tex.-Bowie County-Map Location G-4 
Ark.-Miller County-Map Location 6-4 

See SRDS consumer market map and data 
sing of the State. 

KADO (FM) 
1968 

CITY OF LICENSE 

TEXARKANA, ARK. 

at begin-

(This is a duplicate of the listing appearing under 
Texarkana, Ark.) 
Media Code 4 204 8745 6.00 
KADO Radio, Box 53, Texarkana, Ark. 75501. Phone 

501-773-5791. 
STATION'S PROGRAMMING DESCRIPTION 

KADO (F11): Country and western music with air 
personalities. NEWS: nt :25 and weather at :55 
hourly. Religious programs Sun am only. Contact 
Representative for further details. Reed 5/26/69. 

I. PERSONNEL 
General Manager-Floyd Bell. 
Commercial Manager-O. T. Mabray. 
Program Director-Doug Davis. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
L'RP 3,000 w.; 107.1 mc. 
Operating schedule: 6 am-11 pm. CST. 
Antenna ht.: 160 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. AGENCY COMMISSION See coded regulations 
General: la, lb, 2a, 2b, 30. 3b, 3e, 3d, 4a, 4d, 5, 

6a, 7b, 8. 
Rate Protection: 106, 11b, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 200. 20b, 21a, 21b, 216. 22b, 24b, 24e, 

25a, 26, 27, 28a, 29a, 29b, 33b. 
Contracts: 40a, 41, 420, 42e. 43, 44b, 45, 46, 47a, 

48, 50, 51e. 
Comb.: Cont. Discounts: 60a. 60e, 601, 610, 620, 62d. 
Cancellation: 700. 70e. 71a, 73m, 73b. 
Prod, Services: 80, 81, 82. 
AM Facilities: KATQ. 
:Member: Arkansas Radio Network. 

TIME RATES 
Eff 8/1/68-Rec'd 10/9/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 104x 260x 

1 min  4.00 3.50 3.00 2.75 2.50 
30 sec  3.00 2.50 2.25 2.00 1.75 

7. PACKAGE PLANS 
ROS 

PER WK: 10 ti 20 tl 30 tl 
1 min  30 54 72 
30 sec  25 40 54 

8. PROGRAM TIME RATES 
lx 20x 52x 

1/2 hr    20 18 15 
1/4 hr  15 14 12 
5 min.  8 7 6 

(D) 

KATQ 
1961 

TEXARKANA, TEXAS 

• 
Subscriber to the NAB Radio Code 

Media Code 4 245 7825 0.00 
KATQ Radio. Inc., 303 W. Broad St., Texarkana. 

Tex. 75501. Phone 793-4671. 
STATION'S PROGRAMMING DESCRIPTION 

KATQ: Programmed for adults and young adults. 
NEWS: 5 min news on hour. Local news at 7:25 
am & 5:25 pm, also in hourly newscasts. Weather 
at :30. Agricultural weather wire. Sports headlines 
at :15, news headlines at :45. MUSIC: general 
popular music, standards 40%. middle-of-the-road, 
new singles 20%, showtunes 20%, jazz oriented 20%. 
1 man news department. Business man's news 5-5:35 
pm including national news, bowling report, sports 
final, market news, local news, feature report, and 
agricultural weather 5 min each. RELIGIOUS: pro-
grams Sun am only. Contact Representative for fur-
ther details. Rec'd 8/27/67. 

I. PERSONNEL 
General Manager-Floyd Bell. 
Commercial Manager-Jim Leran. 
Program Director--James N. Mason. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
1.000 w. days; 940 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on net station time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. lb, 2a, 2b, 3a, 311, Sc, 3d, 4a, 4d. 5. 

6a, 713, 8. 
Rate Protection: lob, 11b, 12b, 13b, 14b, 15a, 15b. 
Basic Rates: 20a, 20b, 21a, 21b. 21d, 22b, 246, 24e, 

25a. 26, 27, 28a, 28e, 29a, 2913. 336. 
Contracts: 40a, 41. 430, 42c, 43, 41b, 45, 46. 47a. 

48, 50, 51e. 
Comb.: Cont. Discounts: 60a, 60e, 601, 61a, 62a, 62d. 
Cancellation: 70a, 70e. 71a. 73a, 73b. 
Prod. Services: 80. 81. 82. 
FM facilities: KADO (FM). 
Member: Arkansas Radio Network. 

TIME RATES 
Elf 6/1/66-Itec'd 6/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x 260x 

1 min  6.00 5.50 5.00 4.50 4.00 
30 see  5.00 4.50 4.00 3.50 3.00 
10 sec  4.00 3.50 3.00 2.50 2.00 

1. PACKAGE PLANS 
PER WK, ROS: lOtI 20 tl SOB 
1 min._ ......... ...... _ ....... ..... ..................50 90 120 
30 sec  40 72 96 
10 sec ID  30 54 72 

8. PROGRAM TIME RATES 
Ix 26x 530 

1/2 hr  36 34 32 
1/4 hr ....... _ .......... _____  24 22 20 
5 min  12 11 10 

(D) 

KCMC 
1932 

TEXARKANA, TEXAS 

e 
Subscriber to the NAB Radio Code 

Media Cede 4 245 7850 8.00 
KCMC, Inc., Box 521, 3227 Summerhill Bd.. Tex-

arkana, Tex, 75501. 

STATION'S PROGRAMMING DESCRIPTION 
KCMC: MUSIC: country and western. Contact 
Representative for further details. Reed 7/31/68. 

I. PERSONNEL 
General Manager-B. L. Wood. 

2. REPRESENTATIVES 
M. A. Sales Company, Inc. 
Southwest-Clyde Melville Company. 

S. FACILITIES 
1,000 w.; 740 he. Directional. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

S. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b. 30, 3e. 40, 4d. 5, 6a. 7b, 8. 
Rate Protection: 10h, Ill. 12h, 131, 141, 15a, 16. 
Basic Rates: 2013. 21a, 21b, 21e, 23b, 24b. 25a, 26. 

28a, 28e. 29a. 30, 33a. 
Contracts: 40a, 41, 4241, 42e, 43, 44a, 45, 46, 47a, 

48. 49, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60g. 601. 61b. 

62b, 62d, 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with DIRS. 

TIME RATES 
Rates effective November 1, 1981. 
Rates received August 4, 1061. 

Class A-6:00 am-6:00 pm. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 see 

1 ti   10.00 8.00 156 U._ ..... _ 8.50 8.75 
26 tL  0.75 7.71 260 ti 8.00 6.50 
52 ti  9.50 7.50 312 7.50 5.00 
104 ti___ 9.00 7.25 

CLASS B 
1 ti   8.00 6.00 156 ti 6.75 5.00 
26 ti  7.75 5.75 260 ti 8.50 4.75 
52 ti  750 5.50 312 ti 5.75 425 
104 tl  7.25 5.25 

8. PROGRAM TIME RATES 
CLASS A 

1 hr 
1 ti   75.00 

52 ti...   71.00 
104 ti___ ....... _ ..... _.___ 67.50 
156 ti  63.50 
200 U.__ ...... _._ .... _   60.00 
312 ti 

CLASS it 

1/2 hr 1/4 hr 
45.00 30.00 
44.00 29.00 
42.50 28.50 
40.00 27.00 
38.00 25.50 
36.00 24.00 
33.00 22.00 

5 min 
18.00 
17.50 
17.00 
16.00 
15.25 
14.50 
13.50 

1 ti  50.00 30.00 20.00 12.00 
26 ti  48.50 29.00 19.50 11.75 
52 ti    47.50 28.50 19.00 11.50 
104 ti__________   45.00 26.00 18.00 10.75 
156 ti...--.-..- ..... _   42.25 24.25 17.00 10.25 
260 ti  39.50 23.00 16.00 9.50 
312 II  37.00 22.00 15.00 8.50 

(D) 

KOSY 
1951 

CITY OF LICENSE 

TEXARKANA, ARK. 

e 
Subscriber to the NAB Radio Code 

(This Is a duplicate of the listing appearing under 
Texarkana. Ark.) 
Media Code 4 204 9020 3.00 
Gateway Broadcasting Co., Bor 1318. 111 E. Oils St.. 
Texarkana, Tex. 75501. Phone 501-772-3771. 
STATION'S PROGRAMMING DESCRIPTION 

ROSY: Programmed for mass appeal. 
AIR PERSONALITIES all segments. NEWS: net-
work hourly, local. Arkansas and Texas wire service 
half hour. Business: stock marketa, special edition 
M-F. Interviews. MUSIC: general popular music, 
standards. FARM: 5-7 am county agent report M-Sat, 
news and market reports M-F. Weather, interviews. 

(This listing continued on next page) 
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l'exarkana-K 0 S Y-Continued 
7 am - noon music, audience participation, quips, 
comedy. Noon-12:20 pm news, national, local, re-
gional, weather. 12:20-2 Dm music, comedy, variety. 
2-3 pm audience participation call in show for sell-
ing or trading items. 3 pm-12M entertainment, 
music, news, sports. College, high school football, 
pro baseball, 2 local roundups daily, 2 hunting and 
lishing reports M-F. Contact Representative for fur-
ther details. Rec'd 7/31/67. 

r. PERSONNEL 
President-W, Decker Smith. 
General Manager-J. K. Smith. 
Program Director-Marvin Propes. 

1. REPRESENTATIVES 
Savalli/Gates, Inc. 

I. FACILITIES 
1,000 w. days, 500 w. nights; 790 Ire. 
Directional-night only. 

Operating schedule: 5:00 am-midnight. CST. 
Partlal simulcast operation. For non-simulcast faci-
lities see KOSY-FM. 

I. AGENCY COMMISSION 
15/0 on net time. 

i. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 45, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d, 15b. 
Basle Rates: 20b, 21b, 21c, 21d. 22a, 23a, 24b, 24c, 

25a, 26, 28a, 28e, 29a. 
Contracts: 40e. 41, 49b, 46, 47a. 
Comb.; Cont. Discounts: 61e. 
Cancellation: 70e, 71a, 73a. 

TIME RATES 
Rates effective June 1, 1964. 
Rates received May 18, 1965. 

Class A-6:00 am-6:00 pm. 
Class B-All other times. 

I. SPOT ANNOUNCEMENTS 
CLASS A 

1 min 30 sec 1 min SO sec 
1 ti  10.00 8.00 156 ti 8.50 6.75 
26 ti  9.75 7.75 260 ti  8.00 8.50 
'52 ti  9.50 7.50 312 ti  7.50 6.00 
104 ti  9.00 7.25 

CLASS B 
8.00 6.00 156 ti  6.75 5.00 
7.75 5.75 260 ti  6.50 4.75 

52 ti 7.50 5.50 312 ti..   6.00 4.50 
104 ti  7.25 5.25 

'. PACKAGE PLANS 

.PACKAGE PLANS 
-Class A- -Class B-

PER WK: 1 min 30 sec 1 min 30 see 
10 ti  9.00 8.40 6.50 5.20 
15 ti.- 7.50 6.00 6.00 4.80 
20 ti  7.00 5.60 5.50 4.40 
30 or more ....... _.-...__ 8.50 5.20 5.00 4.00 

V') Not combinable for frequency. 
10 seconds-60% of applicable 1-minute rate. 

I. PROGRAM TIME RATES 
I HR: lx 26x 52x I04x 156x 260x 3I2x 
A.. 75.00 73.25 71.25 67.50 63.75 60.00 56.25 
B.. 50.00 48.75 47.50 45.(10 42.50 40.00 87.50 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

0. SPECIAL FEATURES 
News-regular time charges plus 20% of base rate. 

(D) 

K 0 S Y-FM 
1965 

CITY OF LICENSE 

TEXARKANA, ARK. 

(This is a duplicate of the listing appearing under 
Texarkana, Ark.) 
Media Code 4 204 9021 1.00 
Gateway Broadcasting Co., Box 1318. Ill E. 6th St., 
Texarkana, Tex. 75501. Phone 501-772-3771. 

STATION'S PROGRAMMING DESCRIPTION 
ICOSIT-FM: Programmed to adults. 
MUSIC: standards. NEWS: at :55, 5 min every 
hour, Arkansas and Texas wire service, network re-
ports, programs, interviews. 9 am-12M entertainment. 
SPORTS: college football. Contact Representative for 
further details. Rec'd 7/31/67. 

. PERSONNEL 
President-W. Decker Smith. 
Gen'l, Sta. & Sales Mgr.-James K. Smith, 
Program Director-Marvin Propos. 

!. REPRESENTATIVES 
Savalli/Gates, Inc. 

. FACILITIES 
ERP 35,000 w.; 102.5 Inc. Stereo. 
Operating schedule: 5 am-midnight Mon thru Sat; 
6:30 am-11 pm Sun. CST. 
Antenna ht.: 265 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-midnight Mon thru Sat: 8:30 am-II pm Sun. For 
simulcast facilities see KOSY. 

. AGENCY COMMISSION 
15% time only: due when rendered. 

. GENERAL ADVERTISING See coded regulations 
General: la. 3b, 4a, 5, 8. 
Rate Protection: 10e, lle, 14e. 
Basic Rates: 20b, 21d. 22a, 24e, 25a, 33b. 
Contracts: 40a, 41, 44b. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70e, 71a. 

TIME RATES 
Eft Rec'd 10/31/66. 

;. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x I56x 260x 3I2x 

1 min  6.00 5.50 5.10 4.90 4.75 4.50 4.25 
30 sec  5.00 4.50 4.10 3.90 3.75 3.60 3.50 

I. PROGRAM TIME RATES 
lx 26x 52x 104x I56x 260x 9I2x 

1 37.50 36.50 35.50 33.50 31.50 30.00 28.00 
1/2 hr  22.50 22.00 21.50 20.00 19.50 18.00 16.00 
1/4 hr..   15.00 14.50 14.00 13.50 13.00 12.00 11.00 
SO sec: 80% of programs using 1. minuto commercials. 
1-minute or 30-second spots run only in programs, 
either 1/4, 1/2 or 1 hour in length. (D) 

K T A L (FM) 
Licensed as a Texarkana, Texas-Shreveport, La. sta-

tion. 

See listing under Shreveport. La. 

KTFS 
1946 

TEXARKANA, TEXAS 

C A Es 

Subscriber to the NAB Radio Code 
Media Code 4 245 7900 1.00 
KTFS Radio, Inc. Box 1260, 4305 N. Stateline Ave., 
Texarkana, Tex. 75502. Phone 793-1109. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Hugh D. Frizzell. 
Station Manager-Tom Alford. 
Program Director-Jim Cooper, 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Southeast-C. K. Beaver & Associates, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
109: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 2b, la. 3d. 4a. 5, ea. 8. 
Rate Protection: 10b, 11c, 12c. 12e. 14b. 
Basic Rates: 20e, 21a, 21d, 22a, 24b, 29a. 30. 
Contracts: 40a. 41. 44a. 45. 47e, 51b. 
Comb.: Cont. Discounts: 60a. 60d, 60e. 61a. 
Cancellation: 715. 72. 73b. 
Prod. Services: 80, 81, 82. 
Member: Texas State Network. 

TIME RATES 
Eft' 1/1/69-Ree'd 1/6/69. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. (*) 

1 time.... 65.00 39.00 28.00 14.00 8.00 
13 times.. 61.75 37.00 24.00 13.00 7.90 
26 times_ 58.50 35.00 23.00 12.00 7.80 
52 times.. 55.25 33.00 22.00 11.00 7.60 
104 times.. 52.00 31.00 20.00 10.50 7.20 
156 times.. 48.75 29.00 19.00 10.00 6.80 
200 times_ 45.50 27.00 18.00 9.50 6.40 
312 times.. 42.00 25.00 17.00 9.00 6.00 

(.) 1 minute or less. (D) 

TEXAS CITY 
Galveston County-Map Location G-7 

See SIDS consumer market map and data at begin-
ning of the State. 

KTLW 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 245 7925 8.00 
Texas City Broadcasting Service, Box 2279, Show 
Boat Bldg., Texas City, Tex. 77590. Phone 718-
945-4418. 

Other Studio: Las Vegas Motor Hotel, Houston, Tex. 
Phone 713-666-1411. 

I. PERSONNEL 
General Manager-Bill Le Grand. 
Commerical Manager-Bob Greer. 
Program Director-Phil Parr. 

2. REPRESENTATIVES 
Country Music Sales. 

3. FACILITIES 
1,000 w. days; 920 kc. Non-directionaL 
Operating schedule: 4:00 am-local aJnset. CST. 

4. AGENCY COMMISSION 
15% on station time: no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, In, 3a, 3b, 40, 5, 60, 7b, 8. 
Rate Protection: 10b, 11b, lib, 13b, 14b. 
Basic Rates: 22a 23a, 24a, 29b, 26, 28b. 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 60k, 61a, 61b, 61e, 62b, 

62e. 
Cancellation: 700. 70e, 71a, 73a. 
Fixed time 1.00 above regular rate. 
Member: Country Music. Network. 

TIME RATES 
Rates effective May 1, 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
(6:00 am-6:00 pro) 

1 1/2 1/4 5 
hr. hr. hr. min. (*) (t) 

I time...... 60.00 36.00 24.00 15.00 9.00 6.00 
13 times.... 57.00 34.20 22.80 14.25 8.55 5.70 
26 times__ 54.00 32.40 21.80 13.50 8.10 5.40 
52 times.... 51.00 30.60 20.40 12.75 7.65 5.10 
104 times.... 48.00 28.80 19.20 12,00 7.20 4.80 
156 times.... 45.00 27.00 18.00 11.25 6.75 4.50 
260 times__ 42.50 25.20 16.80 10.50 6.30 4.20 
312 times.... 39.00 23.40 15.60 9.75 5.85 3.90 

1•1 One minute or 100 words. 
(t) 30 seconds, 50 words or station break. 

TULIA 
Swisher County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KTUE 
1954 

Media Code 4 245 7950 6.00 
KTUE Radio, Box 169, Tulin, Tex. 79088. Phone 

806-995-3531. 
I. PERSONNEL 
President-W. A. Amourn. 
Manager-Glen Ambons. 
Seey-Treas.-Doris Amburn. 

2. REPRESENTATIVES 
Continental Radio Sale'. 

3. FACILITIES 
1.000 w. days; 1260 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 3a, 3b, 4b, 4d, 5, 6a, 7a. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 220, 210, 24a, 26, 28b, 29a. 
Contracts: 40a, 42a, 46, 47a. 
Comb.; Cont. Discounts: 60b, 61a, 61b, 62b, 62e. 
Cancellation: 71a. 730. 
Affiliated with KBS. 
Member: Texas State Network. 

TIME RATES 
Rates effective January 1. 1960. 
Rates received December 7, 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 80 
hr. hr. hr. min. min. zee. 

1 time...... 32.00 16.00 8.00 5.00 8.00 2.50 
12 times__ 31.00 15.50 7.75 4.75 2.75 2.25 
26 times.... 30.00 15.00 7.50 4.50 2.50 2.10 
52 times.... 29.00 14.50 7.25 4.25 2.25 2.00 
104 times.... 28.00 14.00 7.00 4.00 2.00 1.75 
156 times__ 27.00 13.50 6.75 3.75 1.90 1.60 
312 times.... 28.00 13.00 6.50 8.50 1.75 1.50 

TYLER (4 AM; 2 FM) 
Smith County-Map Location G-5 

See SRDS consumer market map and data at begin 
sing of the State. 

KDOK 
1930 

Media Code 4 245 7975 9.00 
KDOK Broadcasting Co., Box 3007, Loop 323. N. E.. 

Tyler, Tex. 75701. Phone 214-593-2519. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Dana Adams. 
Sales Manager-Hugh Neeld, 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Southwest-Savalli/Gates, Inc. 

3. FACILITIES 
1,000 tv, days, 250 w. nights; 1490 kc. Non-direc-
tional. 
Operating schedule: 5:30 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30. 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a. 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 600. 61a, 61b, 62b, 62e. 
Cancellation: 70a. 70e, 71a, 720. 
PM facilities: KNUE (FM). 
Member: Texas State Network. 

TIME RATES 
Elf 12/1/68-Reed 11/4/68. 

A-6-9 am, noon-1 pm & 4-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 26x 52x I56x 260X 
1 min.  8.00 7.75 7.50 7.00 6.50 
30 sec.  6.40 6.20 6.00 5.60 5.20 

CLASS B 
1 min.  6.00 5.75 5.50 5.00 4.50 
30 min  4.80 4.60 4.40 4.00 3.60 
10 see: 50% of applicable 1-min. 

7. PACKAGE PLANS 
(1/2 guaranteed in A times) 

PER WK: 10 ti 20 ti 30 ti 40 ti 
1 min  5.50 5.00 4.50 4.00 
30 sec    4.40 4.00 3.60 2.20 
10 sec: 50% of applicable 1-min. 
Not combinable for frequency. 

KNU E ( FM) 
1964 

Media Code 4 245 7987 8.00 
KDOK Broadcasting Co.. Box 3007. Loop 323 N. E. 

Tyler, Tex. 75701. Phone 214-593-2519. 
I. PERSONNEL 

Pres., Gen'l & Sta. Mgr.-Dana W. Adams. 
Sales Manager-Bugh E. Neeld. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Southwest-Savalli/Gates, Inc. 

3. FACILITIES 
ERP 39,000 w. 101.5 me. 
Operating schedule: 6:30 am-midnight. CST. 
Antenna ht.: 376 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
AM facilities: IMOK. 
Member: Texas State Network, Inc. 

TIME RATES 

Rates are identical to KDOK. See that listing. 

KTBB 
1947 

Media Code 4 245 8000 9.00 
Blackstone Broadcasting Co., 311 N. Broadway, Tyler, 

Tex. 75701. Phono 214-594-7278. 
STATION'S PROGRAMMING DESCRIPTION 

KTBB: Programmed for young adults, adults, and 
general group. 
5 personalities emcee operation. General popular 
music with film and showtunes, some country and 
western before 6 am. NEWS: 5 min local and area 
on hour, network news on half hour. Farm and ranch, 
1 min news before 7 am. 2 mobile units, stringers 
and beep phone reports. SPORTS: high school, junior 
college, major college, and pro football. Major league 
baseball nights only. Basketball. Golden Gloves box-
ing. and local golf results. Remote facilities for 
personalities from stores, fairs, etc. Contact Re-
presentative for further details. Reed 7/12/67. 

TEXAS 
I. PERSONNEL 
General Manager-M. E. Danbom. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Texas-Clyde Melville Company. 

3. FACILITIES 
1,000 w.; 600 he. Directional-nighttime only. 
Operating schedule: 5:30 am-midnight CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, lb, 3d, 4a, 4d, 5. 60, 7b. 8. 
Rate Protection: 10e. 11e, 12c, 13e. 14e. 15e. 16. 
Basic Rates: 20b, 21a, 21e. 22a. 23b, 24b, 25a, 28a. 

29a, lib. 
Contracts: 40a, 41, 44b, 45. 48. 47a. 50. 51a. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 601. 61a, 62b. 
Cancellation: 700, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS. 
Affiliated with American Information Network. 

TIME RATES 
Et!  Rec'd 5/22/69. 

AA-Mon thru Fri 5:30-9 am & 4-7 pm. 
other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: I ti 12'11 18 tl 
AA     8.00 7.60 7.00 
A   7.00 6.50 6.00 

30 sec: 80% of 1-min. 10 sec: 50% 
DISCOUNTS 

13 wk-2% 26 wk-5% 

24 01 86+ 
6.50 8.00 
5.50 5.00 

of 1-min. 

52 wk-10% 

KZAK 
1956 

Media Code 4 245 9025 6.00 
011 Center Broadcasting Co.. Box 3367, Tyler. Tex. 

75701. Phone 214-593-1771. 

STATION'S PROGRAMMING DESCRIPTION 
KZAK: Programmed 100% modern country and west-
ern for adults and young adults. 
Much time alloted to community service, campaigns, 
and projects. Early morning show 5:30-9 am, fea-
tures local, national and farm news as well as music. 
Open line swap shop 9-9:30 am. Noon-1 pm religion. 
Music and news featured remainder of day with news 
headlines at :30 and 5 min news on hour. News de-
partment equipped with mobile news units. Personali-
ties available for remote pick-up from shopping cen-
ters, etc. Contact Representative for further details. 
Reed 7/20/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Aubrey Irby. 

2. REPRESENTATIVES 
Riley Representatives. 

3. FACILITIES 
1000 w.; 1330 kv. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. Payable 10th of following month. 

312x 5. GENERAL ADVERTISING See coded regulations 
3.00 General: 2a, 3a, 4b. 4d. 5, 6a, 7b. 8. 
4.80 Rate Protection: 10a, 14a. 15b. 16. 

Basic Rates: 20b. 21a, 238, Ma. 25a. 26. 28a. 29a, 
4.00 30, 33b. 
2.20 Contracts: 40a, 41, 425. 43, 440. 45, 46, 47a, 48, 50. 

51a. 
Comb. •. Cont. Discounts: 60a. 61a. 62a. 
Cancellation: 70a, 70c, 71a, 72. 73a. 
Prod. Services: 80. 81. 82, 

TIME RATES 
Eff 8/1/66-Rec'd 8/1/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

Ix I3x 26x 52x 104x I56X 260x 312x 
Ea 5.75 5.50 5.25 5.00 4.25 4.00 3.75 3.50 

8. PROGRAM TIME RATES 
I x 26x 52x 104x 156x 260x 

1/2 hr.... ...... 35.00 31.40 29.60 28.00 24.20 22.40 
1/4 hr  23.00 20.60 19.40 17.00 15.80 14.60 
5 min.....  11.00 9.80 9.20 8.00 7.40 6.80 

K Z A K-FM 
1961 

111121 F IMO 
Media Code 4 245 8026 4.00 
Oil Center Broadcasting Co., Box 3367, Tyler. Tex. 

75701. Phone 214-593-1771. 
STATION'S PROGRAMMING DESCRIPTION 

5(5(4K-FM: Programmed for adults and young adults 
7 am-12M with middle-of-the-road album music. Pro-
gramming of general interest with emphasis en music. 
Local and community affairs and sports play-by-play 
featured when available. Contact Representative for 
further details. Reed 8/7/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Aubrey Irby, 

2. REPRESENTATIVES 
Riley Representatives. 

S. FACILITIES 
ERP 5.000 w.: 93.1 mc. 
Operating schedule: 7 am-midnight. CST. 
Antenna ht.: 301 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 4b, 4d, 5, On, 7b, 8. 
Rate Protection: 10a, 14a, 15b, 16. 
Basle Rates: 20b, 21a, 23a, 24a, 26, 28a. 29a. SO. 

33b, 
Contracts: 400. 41, 42b, 43, 44a, 45, 46, 47a. 48. 

50, 51a. 
Comb.; Cont. Discounts: 60a, 61a, 620. 
Cancellation: 70a, 70e, 71a. 72, 73a, 
Prod, Services: 80. 81, 82. 

TIME RATES 
Eff 8/1/66-Reed 13/3/66. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x I04x 260x 312x 

1 min.  3.50 3.25 3.00 2.50 2.25 2.10 
30 sec._ ...... 2.50 2.25 2.00 1.50 1.25 1.10 

(Tyler continued on next page) 
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TEXAS 

Tyler-Continued 

KZ EY 
1958 

Media Code 4 245 8050 4.00 

Tyler Broadcasting Corp., Box 1331, Lake Park Dr., 
Tyler, Tex. 75702. Phone 214-593-1744. 

Other office: 318 First National Bank Bldg., Long-
view, Texas. Phone 214-758-2586, 

STATION'S PROGRAMMING DESCRIPTION 
KZEY: Programmed for Negro listeners. 
AIR PERSONALITIES handle all segments and 
taped commercials are interchangeable. Gospel music 
segments 9:30-11:30 am on week days and 7 am-noon 
Sun. All other segments popular and rhythm and 
blues music. NEWS: 5 min at :55 and 3 min com-
munity news at :27. Heavy emphasis on community 
involvement throughout station's primary coverage 
area. Station sponsors beauty contests, a good neigh-
bor fund. Easter egg hunts, awards scholarships, 
play-by-play football broadcasts, etc. Personalities 
make frequent public appearances. COMMERCIAL 
POLICY: 18 minutes per hour. Contact Representa-
tive for further details. Steed 3/31/69. 

I. PERSONNEL 
President-R. Tom Gibson. 
General Manager-Frank Dusenbury. 
National Sales Office-R. Thomas Gibson, 6300 N. 

Central Exp'wy, Dallas, Tex. 75206. Phone 214-
361-0405. 

2. REPRESENTATIVES 
Doro & Allen, Inc. 
Atlanta-Dora-Clayton Agency. Inc. 

3. FACILITIES 
1.000 sr. days; 690 kc. Directional. 
Operating schedule: Sunrise-local muslin. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2s, 4a. 4d, 5, 6a, 8. 
Rate Protection: 14d, 15b. 
Basic Rates: 2013, 22a. 22b, 23a, 25a. 26. 285 29a. 

33b. 
Contracts: 40s. 42b, 44b, 45, 46. 47e. 
Comb.: Cont. Discounts: 60b, 60g, 61a. 
Cancellation: 70a. 70e, 71a, 73h. 
Prod. Services: 80, 82. 
For combination rates see KJET. Beaumont, Tex. 

TIME RATES 
No. G-4 Eft 12/1/67-Reed 10/16/67. 

AA-Mon thru Sat 6-9 am & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MLNUTE 

AA A AA 
1 ..... 7.50 6.50 260 x_______ 6.75 
26 x  7.15 6.20 312 x_...---.. 5.40 
52 6.80 5.90 624 5.05 
104 x _ 6.45 5.70 1000 x....._-__ 4.60 
156 x  6.10 5.30 
30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

7. PACKAGE °LANS 
CLASS AA 

PER WK, ROS: 12 01 18 tl 24 ti 96 ti 
1 wk  6.45 6.15 5.75 5.40 
13 wk.  6.15 5.75 5.40 5.05 
26 uk _. 5.75 5.40 5.05 4.60 
52 wk  5.40 5.05 4.60 4.25 

CLASS A 
1 wk  4.80 4.50 4.20 
13 wit  4.80 4.50 4.20 3.90 
26 stk  4.50 4.20 3.90 3.60 
52 nk    4.20 3.90 3.60 3.30 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
lx 26x 52x 

1 hr  60 55 50 
1/2 hr  42 39 36 
1/4 hr  24 22 20 
5 min.  12 11 10 

UVALDE 

104x 156x 260X 
45 40 35 
33 30 27 
18 16 14 
9 8 7 

A 
5.00 
4.70 
4.40 
4.00 

312x 
30 
24 
12 
6 

Uvalde County-Map Location C-7 
See SRDS consumer market map and data at begin-
ning of the State. 

KVOU 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 245 8075 1.00 

Uvalde Broadcasters, Inc., Box 758, Uvalde, Tex. 
78801. Phone 512-278-2555. 

I. PERSONNEL 
General Manager-E. J. Harmle. 
Station Manager-Neal Ileineke. 
Sales Manager-Nona Whitley. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
250 w.; 1400 kc. Non-directional. 
Operating schedule: 6 am-10 pm. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2.b. 3a, 3d. 4a. 4d, 5. 6a, 7a. 8. 
Rate Protection: 10b, 11b. 12b. 13b. 14b, 15a, 15b. 
Basle Rates: 21a. 21d. 24b, 25a, 26. 28b, 30. 
Contracts: 40a, 41. 42d, 440. 45, 46. 47e. 51a. 
Comb.: Cont. Discounts: 60d. .60g, fila. 
Cancellation: 70b. 70e, 71a, 73a. 
Prod. Services: 82. 
Member: National Spanish Language Network, Texas 
State Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/63-Rec'd 2/10/69. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec I min 30 sec 

1 4.50 3.00 1248 3.00 1.80 
52 x.___._ 4.00 2.75 1872 x-........ 2.75 1.60 
104 3.75 2.50 2490 2.50 1.50 
312 x..   3.50 2.25 3120 x_____ 2.25 1.35 
624 x. 3.25 2.00 3744 x____ 2.00 1.25 

8. PROGRAM TIME RATES 
Ix 52x 104x 3I2x 624x I248x 1872x 2496x 

1 hr.... 30.00 25.50 24.00 19.50 18.00 _-
1/2 hr 18.00 15.30 14.40 11.70 10.80 ..._- - --
1/4 hr 12.00 10.20 9.60 7.80 7.20 6.60 ...... 
5 min.. 7.50 6.38 6.00 4.88 4.50 4.20 3.90 3.60 

VERNON 
Wilbarger County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KVWC 
1999 

Media Code 4 245 8100 7.00 
KVWC, Inc., Box 1419, Vernon, Per. 76384. Phone 

817-542-6221. 

STATION'S PROGRAMMING DESCRIPTION 
KVWC: Programmed for adults and young adults. 
Heavy emphasis on community involvement through 
4-1I and FFA livestock shows. Farm Bureau queen 
contest. Country music 6-7 am including farm mar-
ket and county agent reports. 7-8 am weather, local 
news. 8 am-noon popular music. MUSIC 70%: 
country, popular, showtunes, religious. NEWS 15%: 
15 min local at 7:30 am & 12:45 pm, world and 
state on hour. SPORTS 5%: high school baseball, 
basketball, football, kid league baseball. basketball. 
football. RELIGIOUS 5%. Personalities for remote 
Station programming varies according to activities in 
community. Reed 7/12/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Joe Garrison. 
Vice-President-Dorothy Garrison. 

3. FACILITIES 
25u w.; 1490 be. Non-directional. 
Operating schedule: 6 am-10 pm. CST. 

4. AGENCY COMMISSION 
15/0 net flute only. 

5. GENERAL RATE POLICY 
Member: Country Music Network. 

TIME RATES 
Eff 9/1/68-Itec'd 8/26/68. 

6. SPOT ANNOUNCEMENTS 
151 52e 104x 1560 

1 min 6.50 6.00 5.50 5.00 
(•).... 4.50 4.25 4.00 3.75 

(`) 30 sec or less. 
7. PACKAGE PLANS 
PER WK: 10 ti 20 tl 30 ti 
1 min.  4.50 4.00 3.60 
30 sec or less  3.50 3.25 3.00 

8. PROGRAM TIME RATES 
hr 

t x  45 
1/2 hr 1/4 hr 10 min 5 min 
28 18 12 9 

VICTORIA (2 AM; 1 FM) 
Victoria County-Map Location F-8 

See SRDS concerner market map and data at begln• 
nine of the State. 

KNAL 
1949 

Media Code 4 245 8125 4.00 
Victoria Broadcasters. Inc. ' Box 2209. Victoria, Tex. 

77901. Phono 512-443-9176. 

I. PERSONNEL 
Manaeng Director-M. N. Bostick. 
Station Manager-Robert C. Martin. 
Nat'l & Rage! Sales Mgr.-Pete MeNee, Waco, Tex. 
Phone 817-756-4451. 

3. FACILITIES 
500 w.; 1410 kc. Directional-nighttime only. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 8. 
Contracts: 40a. 

TIME RATES 

Rates effective  
Rates received June 7, 1955. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. ) 

I time...,.. 40.00 24.00 16.00 10.00 6.00 4.60 
tiroes._ 38.00 22.80 15.20 9.50 5.70 4.25 

26 times._ 36.00 21.60 14.40 9.00 5.40 4.05 
52 times._ 34.00 20.40 13.60 8.50 5.10 3.90 
104 times__ 32.00 19.20 12.80 8.00 4.80 1.70 
156 times.... 30.00 18.00 12.00 7.50 4.50 3.50 
-60 times._ 28.00 16.80 11.20 7.00 4.20 3.30 
312 times_ 26.00 15.60 10.40 6.50 3.90 3.10 

(•) 100 words live or one minute transcribed. 
(1) 50 words live or 30 seconds transcribed. 

K TX N (FM) 

Subscriber to thge96N5AB Radio Code 
Media Code 4 245 8150 2.00 
Cosmopolitan Enterprises of Victoria, Inc.. Box 2682, 

500 First Victoria Nat'l Bank Bldg., Victoria, 
Tex. 77901, Phone 512-573-4366. 
STATION'S PROGRAMMING DESCRIPTION 

KTKN (FM): Programmed for adults and young adults. 
MUSIC: middle-of-the-road album music ranging 
from Jazz to semi-classical. Commercials clustered 
at 15, 30, 45, and 60, providing 12 minutes of un-
interrupted music per quarter hour. NEWS: 5 min 
newscasts aired at 6 am, 7 am, noon, 6 pm, 10 pm 
& 12M. Headline nowa aired at 9:30 am, 11:30 am. 
5:30 pm, 7:30 pm, 9:30 pm & 11:30 pm. Contact 
Representative for further details. Reed 5/20/68. 

I. PERSONNEL 
General Manager-Bill McCaskill. 
Commercial Manager-Bill Jackson. 

2. REPRESENTATIVES 
Gelderman & Compan,v. 

3. FACILITIES 
ERP 3.000 w.; 92.1 mc. Stereo. 
Operating schedule: 5:30 am-midnight. CST. 
Antenna ht.: 130 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Ume only: 10th of following month. 

S. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b. 
Ilote Protection: 105, 1lb, 12b, 13b, 14a, 15a, 15b. 
Basic Rates: 20b, 21a, 21c, 22b, 23a, 24a, 24b, 24e. 

250. 26, 280. 28b, 28e. 290. 29b, 32e. 33e. 
Contracts: 40a, 42b, 42d, 44a, 44b, 45, 40, 47e, 48, 

49, 50, 51a, 51e, 
Comb.; Cont. Discounts: 600. 60e. 61b, (12h. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 

Eff Reed 11/21/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x 104e I56x 

1 min _ 5.50 5.30 5.10 4.00 
20/30 sec  4.60 4.40 4.20 4.00 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 ti 30 ti 40 01 50 01 
1 min    3.60 3.50 3.40 3.30 3.20 
20/30 sen............,..,  3.00 2.90 2.80 2.70 2.60 
PER MO, ROS: 200 ti 150 ti 100 11 
1 min.  430.00 350.00 260.00 
30 sec.  300.00 200.00 220.00 

C 
KVIC 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 
I ti 7 ti 14 ti 21 ti 28 ti 95 ti 42 ti 49 ti 

1 min 3.75 3.65 3.55 3.45 3.35 3.25 3.15 3.05 
30 sec 3.00 2.90 2.80 2.70 2.60 2.50 2.40 2.30 

CLASS A 
1 min 3.00 2.90 2.80 2.70 2.60 2.50 2.40 2.30 
30 sec 2.25 2.15 2.05 1.95 1.85 L75 1.65 1.55 
Class B: A rates less .75 per spot. 
PER MO, ROS: 300 ti 200 ti 100 ti 
1 min 579.75 419.75 219.75 
30 see 399.75 289.75 149.75 

IMPACT PLANS 
18 TI. ROS: 3 days 2 days I day 
1 min.  .... 104.75 79.75 49.75 
30 sec _ ........ 74.75 59.75 34.75 
Sat thru Wed, or any combination of those days. 
10 sec: 50% of 1-min. 
Weekly, Monthly Packages or Impact Plans cannot be 
combined to earn greater frequency discounts. 

10. SPECIAL FEATURES 
5-minuto News-2-1/2 x 1-min. 

WACO 
McLennan County-Map Loeation E-6 

See KIDS consumer market map and data at beg-in-
ning of the State. 

(4 AM; 2 FM) 

KAWA 
1952 

WACO-MARLIN 

1331:1 
Media Code 4 245 8200 5.00 

Morbro. Inc., Box 482, 1705 Austin Ave., Waco, Tex, 
76703. Phone 817-754-1488. 

STATION'S PROGRAMMING DESCRIPTION 

KAWA: Programmed for adults and commuters. 
100% country and western. AIR PERSONALITIES 
handle all segments of programming. NEWS: 5 min 
on hour, weather on half hour, headline news at :45. 
Hymn of hour at :50. Mobile news unit, traffic re-
ports, and mobile studio with broadcasting facilities 
available for remote broadcasts, store openings, shop-
ping center sale days. Farm and ranch program 12:05-
12:30 pm M-F. Polka hour each Sat and Sun. fea-
turing favorite polkas, schottisches and waltzes beamed 
to German and Czech audiences. Contact Representa-
tive for further details. Reed 8/9/67. 

I. PERSONNEL 
General Manager-Del Morton. 
Station Manager-Goodson McKee. 
Sales Manager-Joe Webb. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
10,000 w. days; 1010 kc. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

1939 4. AGENCY COMMISSION 

DIM 
A Wendell Mayes Station 

Media Code 4 245 8175 9.00 
Pioneer Broadcasters of Texas. Inc., Box 3487', Vic-

toria, Tex. 77901. Phone 512-573-9171. 

I. PERSONNEL 
President-Wendell Mayes. 
Vice-Pres. de Gen'l Mgr.-Dale Drake. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
250 w.: 1340 kc. Non-directional. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15%; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5, 6a, 7e, 8. 
Rato Protection: 10b, 11b. 12b. 
Basic Rates: 22a, 22b, 23s, 24b, 25s. 26, 2817. 2.9a, 
Contracts: 40a, 42b, 46, 47a. 
Comb.: Cont. Discounts: 60k, 61a, 61b, 62b. 62e, 
Cancellation: 705, 70e. 71a, 73a. 
Affiliated with MBS. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 8 Eff 5/1/68-Reed 6/10/68. 

AA-Mon thru Sat 6-9 am; Mon thru Fri 4-6 pm. 
A-Mon thru Fri 9 am-4 pm; Sat 9 am-7 pm; Sun 7 
am-7 pm. 
B-Daily 7 pm-midnight. 

15%. 

5, GENERAL ADVERTISING Seo coded regulation 

General: lb, 2b, 3a, 4a, 4c. 5, 6a, 71a, 8. 
Rate Protection: 10e. lle, 12e, 13e. 14e, 15c. 
Basic Rates: 20b, 21d, 22b, 225, 24e. 25e. 28b, 28e, 
Contracts: 40a, 41, 425. 45, 46, 51a. 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 70d, 710. 72, 73a. 
Prod. Services: 81. 82. 
Affiliated with American Entertainment Network. 
Member: AU-Tex Network. 

TIME RATES 

Rates effective March I, 1065. 
Rates received April 27, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
(Drive Time) 

(6:00-9:00 am and 4:00-6:00 Pm) 
PER WK: 
1 tl..   15.00 18 ti  
6 ti    12.00 24 ti  

9.00 
8.50 

Housewife Time 
(9:00 am-4:00 pm; all day Sun) 

1 tL_____-__ 12.00 18 ti....._.......  8.00 
6 tl 10.00 24 ti_____________ 7.00 
12 ti  9.00 
30 seconds-80% of applicable 1-minuto rate. 
10 seeonds-50% of applicable 1-minute rate. 

(This listing continued on next page) 

MIDLAND/ODESSA 196,800 Population 

so 1 
CRS 143rd Metro Market 

550 KC 5000 Watts Days 1000 Watts Nights 
Best Coverage of the Midland/Odessa Market 

Represented by 

208x 260X 
4.50 4.00 
3.50 3.25 

312e 
3.50 
3.00 

260e 312x 5200 
4.70 4.50 4.30 
3.80 3.60 3.40 

leUtintaen co., hi. Wichita Falls, Waco or Abilene. 
More Population Than Amarillo, Lubbock, 

*Equivalent 

880 Spot Radio Stations September 1, 1969 



oVaco-K A W A- Continued 
PACKAGE PLANS 

ROUNDUP PLANS 
(7 days per wk) 

1 spot from 6:00-9:00 am. 
1 spot from 9:00 am-noon. 

spot from noon-1:00 pm. 
1 spot from 1:00-3:00 pm. 
1 spot from 3:00-6:00 pm. 
35 1-minute announcements per wk, (each 6.00) 210.00. 

Discounts 
13 wks   5% 26 wks.... - 10% 
30 seconds-80% of applicable 1-minute rate. 
10 seconds-50% of applicable 1-minute rate. 

I. PROGRAM TIME RATES 
1 hr 1/2 hr 

I ti____-_____ ..... _ ..... _ 75.00 55.00 
ro a_ 70.09 52.50 
52 tl_-_-_-_ . 65.00 50.00 
104 ti_________.____. 60.00 45.00 
156 U.__  55.00 40.00 
012 ti.. _ 50.00 35.00 

1/4 hr 5 min 
35.00 15.00 
32.50 14.00 
30.00 13.00 
27.50 12.09 
25.00 11.00 
20.00 10.00 

KBGO 
1962 

WACO 

Media Code 4 245 8225 2.00 

Audlocasting of Texas. Inc., Box 888, 1580 radio 
Park, Waco, Tex. 76703. Phone 817-756-1898. 

. PERSONNEL 

General Manager-Ray Kaluza. 
Program Director-Jack Handley. 

. REPRESENTATIVES 
PRO Time Sales, Inc. 
Dallas-Clyde Melville Company. 

. FACILITIES 
L000 w.: 1580 kc. Directional. 
Operating schedule: 24 hours daily. CST. 

. AGENCY COMMISSION 
15/0; time only. 

. GENERAL ADVERTISING See coded regulations 

General: la, lb. la. 4e. 5, On. 7e. 
Rate Protection: 100, 11a, 12a, 13e. 14a, 15e. 
Basic Rates: 200, 21e, 22a, 230. 24b, 25b, 26, 

320. 
Contracts: 40a. 42b, 42d. 44a. 45, 47e. 48. 51b. 
Comb.: Cont. Discounts: 60h, 601, 61a. 61b. 
Cancellation: 70b, 70d, 71a, 73b. 
Prod. Services: 80. 81. 82. 
Member: Texas State Network. 

TO 
MEET 
YOUR 
ARKETING 

NEEDS... 

SRDS 
ONSUMER 

MARKET 
DATA 
ESTIMATES 
contain the latest 

SMSA definitions 

TIME RATES 

Eff Reed 7/3/68. 
AAA-Mon thru Sat 6-9 am & 4-7 pm. 
AA-Daily 9 am-4 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

le 
1 min  13.00 
30 see__ 9.50 

10.00 
30 nec......... 8.50 

CLASS A A-Mon thru Fri 6-9 am & 4-7 pm. 
8.75 8.50 8.00 7.25 6.00 4.50 B-Mon thru Fri 9 am-4 pm; Sat & Sun all day. 

30 sec.......... 5.75 5.50 5.00 4.50 3.75 3.00 C-All other times. 

CLASS AAA 
20e 50e 100X 

12.75 12.25 11.50 
9.25 8.75 8.00 

CLASS AA 
9.75 9.25 8.50 7.50 
8.25 7.75 7.00 6.25 

500e 
10.50 
7.25 

1000e 
9.00 
6.00 

6.25 

5. GENERAL ADVERTISING See coded regulations 
General: In. lb, 3a. 4a, 5, On. 8. 
Rate Protection: 10b. 11b, 1213, 13b, 14b, 15b. 
Basic Rates: 20b. 210. 22e, 230, 24b, 250, 29e. SO, 

33a. 
Contracts: 400. 42d. 44a, 45, 46. 47e. 51e. 
Comb.; Cont. Discounts: 60h, 61a, 62d. 
Cancellation: 70a, 70e, 71b, 72, 73a. 
Prod. Services: 80, 82. 
For combination rates see Mutual Broadcasting Sys-
tem. 

TIME RATES 
Elf 9/1/66-Reed 8/29/66. 

5.00 6. SPOT ANNOUNCEMENTS 

7. PACKAGE PLANS 

SATURATION PACKAGES 
CLASS AAA 

PER WK: 6 ti 12 tl 24 ti 38 ti 
1 min.  75.00 147.00 276.00 396.00 
30 sec  54.00 105.00 192.00 270.00 

CLASS AA 
I min  57.00 111.00 204.00 288.00 
30 sec  48.00 93.00 168.00 234.00 

CLASS A 
1 min  49.50 96.00 174.00 243.00 
30 sec  31.50 60.00 102.00 135.00 
May be cross-combined to insure greater frequency 
and coverage. 

DISCOUNT 
6+ mo-5%. 

KEFC (FM) 
1959 

WACO 

Media Code 4 245 8250 0.00 
Centex Radio Co., 1705 Austin Ave., Waco, Tex. 

76710. Phone 817-754-1488. 

I. PERSONNEL 
General Manager-Goodson McKee. 

2. REPRESENTATIVES 
Call station. 

3. FACILITIES 
ERP 3,200 w.• 95.5 mc. Stereo. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
29e. 15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2a, 2b, 3e, 3b, Sc. 3d, 4e. 4d, 5, 6e. 7b. 
Rate Protection: 10d, 11g, 12d, 13g, 14g, 15e. 15b, 

16. 
Basic Rates: 20b, 21a. 21d, 22a, 22b, 23a, 23b, 24a, 

24b, 24e, 25e, 26, 27, 28b, 28c, 29a, SO, 33e. 
Contracts; 40c, 41, 42e, 42e. 43, 44a, 45, 46, 47d, 48, 

co 49. 50, 51a, 51b, 51e. 
IP Comb.; Cont. Discounts: 60b, 60d, 60e. 60h, 801, 

61a. 01e, 62a. 62d. 
Cancellation: 70a. 70d, 71b, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 

Eft 2/1/68-Ttee'd 2/1/68. 

6. SPOT ANNOUNCEMENTS 
• Ix 

1 min  4.00 
30 sec  3.00 
10 see Quickies, ea 1.00. 

o 8. PROGRAM TIME RATES 

R-N-TV-Trans.-12/68 

13x 26e 52e 
3.50 3.00 2.00 
2.60 2.25 1.50 

1 hr 1/2 hr 1/4 hr 5 min 
1 x  28.00 16.00 12.00 8.00 
13 x    24.50 14.00 10.50 7.00 
26 x  21.00 12.00 9.00 6.00 
52 x  14.00 8.00 6.00 4.00 

9. PARTICIPATING PROGRAMS 
Programs listed below are sold as either participat-
log or program package with regular spot rates and 
1 hour program rates applying. Each 1/2 hour pro-
gram. when sold as package Includes 3-30 second 
spots; each 1 hour program as a package includes 
6-30 second spots. 
Music of the Masters-Mon thru Sun 6:30-7:30 pm. 
Dance Party-Sat 9 pm-midnight. 
Sacred Music-Sun 8-9 am. 
Hollywood Showcase-Mon thru Fri 7:30-8 pm. 
Stardust Serenade-Mon thru Fri 10 pm-midnight. 

KWTX 
1946 
WACO 

Media Code 4 245 8275 7.00 
KWTX Broadcasting Co., Box 7128. 48th and BOI-

cue. Waco. Tex. 76710. Phone 817-756-4451. TWX 
817-756-4420. 

STATION'S PROGRAMMING DESCRIPTION 
KWTX: Programmed for adults. 
Emphasis on community involvement. MUSIC 60%: 
80% middle-of-the-road, 20% modern country and 
western. NEWS 17%: regular news, weather, both 
network and local. Special reports as warranted. 
SPORTS: 15%: live network and local coverage, 
including major league baseball, major college and 
local high school football, basketball, baseball and 
track, little league baseball. Regular sports reports. 
TALK 8%; including regular and special public 
affairs, and religious programs. AIR PERSONALI-
TIES all segments. 5 man announce staff, 6 man news 
staff, 1 weatherman. 1 farm editor, 1 women's editor. 
Contact Representative for further details. Reed 
5/9/69. 

I. PERSONNEL 

Managing Director-M. N. Bostick. 
Station Manager-Frank Fallon. 

2. REPRESENTATIVES 
MeGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1230 ke. 
Operating schedule: 5:30 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

A 
I min 30 see 

Fixed or 1 x.._.. 13 11 
6 x  . 11 9 
12 x    10 8 
18 x___  9 7 
24 x. 8 6 
30 x  7 5 
Class C-50% of Class A rate. 
10 seconds-50% of applicable minute rate. 

7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
12 ti 18 ti 24 ti 

1/3A, 1/313, 1/3C__ 7.50 7.00 6.50 6.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x    50.00 30.00 2060 
5 minute programs: 
l/wk 15.00 5/wk 1090 
3/wk . 12.50 6/wk _________ 9.00 

DISCOUNTS 
26 wk.  5% 52 wk 10% 

10. SPECIAL FEATURES 

Farm Program-6-7 am, 17.50 fiat per spot. 
Women's Program-Rate card + 2.50 premium. 

B-
1 min 30 see 
11 9 
9 7 

e 
7 
6 4 

TEXAS 

WACO-FM 
8960 

WACO 

Subscriber to the NAB Radio Code 

Media Code 4 245 8301 1.00 

WACO Broadcasting Corp., 314 W. Loop 340, Waco, 
Tex. 76710. Phone 817-772-7100. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-R. E. Lee Glasgow. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
ERP 3,400 w.: 99.9 me. 
Operating schedule: 7 am-midnight. CST. 
Antenna ht.: 460 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
See WACO listing for coded regulations. 

30 ti 36 ti Affiliated with American FM Network. 
550 

WACO 
1922 
WACO 

The Eastman Station 
American Contemporary NM 

Subscriber to the NAB Radio Code 
Media Code 4 245 8300 3.0D 
WACO Broadcasting Corp., 314 W. Loop 340. Waco, 

Tex. 76710. Phone 817-772-7100. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-R. E. Lee Glasgow. 
Vice-Pros, & Ass't Mgr.-Robert W. Weathers. 
Chief Engineer-dark Vinson. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w.: 1460 kc. Directional-night only. 
Operating schedule: 5:30-1 am daily. CST. 

4. AGENCY COMMISSION 
15% on station time charged: no cash discount 

5. GENERAL ADVERTISING See coded regulatlens 
General: la, 2e. 2b, 3a, lb, Sc. 3d, 4a, 4d, 5, 6a, 

7b, 8. 
Basle Rates: 20s, 20b, 210. 23a, 23b, 24b, 24e, 28a, 

28c, 29a. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47e. 48, 49. 
Comb.•. Cont. Discounts: (0a, 60e. 60f. 61e. 61b, 621. 
Cancellation: 70e. 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with Eastman. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 31 Eff 4/1/64-Rec'd 3/20/64. 

Drive Time-Mon thru Sat 6-10 am, noon-1 pm & 
3-7 pm. 
Housewife Time-Mon thru Sat 10 am-noon & 1-3 
pm: Sun all day. 
Nighttime--Daily 7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: VI 611 12 tl 18 11 
Drive Time .  15 13 12 11 
Housewife Time 13 12 10 9 

1 Nighttime   2 10 9 8 
(.) Fixed position or less than 6 ti. 

30 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

DISCOUNTS 
26 cameo wk.  4% 52 censer wk...- .... ....... 8% 
Minimum wkly ached of 6 1-min spots 68m-12mid 
Mon-Sun necessary to maintain consec wk advertising. 
Announcements and packages combinable for maximum 
frequency discount. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots from 6:00-9:00 am Mon thru Sat. 
6 spots from 4:00-7:00 pm Mon thru Sat. 
4 snots from 7:00-10:00 pm Tues thru Fri. 
4 spots from 9:00 am-4:00 pm Sat. 
4 spots from noon-6:00 Dm Sun. 
24 1-minute announcements per wk, (ea 8.00). 192.00. 
30 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

PERSONALITY PLAN 
7 DAYS PER WK: 
1 spot from 6:00-9:00 am. 
1 spot from 9:00 am-noon. 
1 spot from noon-3:00 pm. • 
1 spot from 3:00-6:00 pm. 
1 spot from 6:00-9:00 pm. 
1 spot from 9:00 pm-midnight. 
42 1-minute personality sales messages per wk, (ea 
6.00). 252.00. 
30 sec: 80% of applicable 1-min. 
10 see: 50% of applicable 1-min. 
Family Plan & Personality Plan not combinable with 
other weekly plans for added frequency. 

8. PROGRAM TIME RATES 
5-min-1-1/2x applicable 1-min rate. 

TIME RATES 
Rates effective July 1, 1961. (Card No. 1.) 

Rates received December 4, 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
35-word announcements_   2.00 
75-word announcements    3.00 
5-minute news........-   5.00 
55-minute program  25.00 
All announcements ROS with a maximum of 5 within 
any 1-hour segment. Limit of 8 per day to any one 
advertiser. 

WAXAHACHIE 
Ellis County-Map Location F-5 

See SUDS consumer market map and data at begin-
ning of the state. 

K B EC 
1955 

Media Code 4 245 8325 0.00 
Tho Richard Tuck Enterprise, Box 558, Waxahachie, 

Tex. 75165. Phone 214-937-1390. 
I. PERSONNEL 
Manager-Richard Tuck. 
Commercial Manager-Dub Estes. 

2. REPRESENTATIVES 
Mario Messina Company. 

3. FACILITIES 
500 w. days: 1390 hr. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 4b. 4d, 5, 6e, 7b, 8. 
Rate Protection: 10h, 11b. 
Basle Rates: 200. 22e. 226, 23e. 26, 28b. 
Contracts: 40a. 45, 46. 48. 
Comb.; Cont. Discounts: 60b, 61a, 61b. 
Cancellation: 711). 73e. 
Member: Texas State Network. 

TIME RATES 
Eff Itec'd 5/26/69. 

A-6-9 am & 4-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 15 see 

A   _ 4.00 3.00 2.00 
B   3.50 2.50 1.50 

10. SPECIAL FEATURES 
NEWS: (Subject to avallabilities) I min 
6:15-6:45 am   5 
7:15-7:45 am   6 
12:15-12:30 pm ..._ ............. __-_ _ 5 
5:15-5:30 pm     5 

WEATHERFORD 
Parker County-Map Location E-5 

See SUDS consumer market map and data at beginning 
of the State. 

KZEE 
1956 

Media Code 4 245 8350 8.00 
Bartlesville Broadcasting Company, Drawer K. 

Weatherford, Tex. 76086. Phone 817-594-3826. 

I. PERSONNEL 
President-I. Fred Case. 

3. FACILITIES 

250 w. days: 1220 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL RATE POLICY 

All rates quoted include 20% for talent and produc-
tion fees. 

TIME RATES 

Rates effective February 1, 1961. 
Rates received February 8, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 hr. 1/2 hr. 1/4 hr. 5 min. 1 min. 30 sec. 
1 time__ 30.00 20.00 12.00 6.00 4.50 3.00 

26 times._ 26.00 18.00 10.50 5.50 4.00 2.75 
52 times_ 23.00 16.00 9.00 5.00 3.50 2.50 
104 times__ 8.00 4.50 3.00 2.25 
156 times.......__. 7.50 4.00 2.75 2.00 
312 times._ 6.00 3.25 2.50 1.80 
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TEXAS 

WESLACO 
Hidalgo County-Map Location E-10 

See SRDS consumer market map and data at begin-
ning of the State. 

KRGV 
1027 

C R AIR 

Subscriber to the NAB Radio Code 

Media Code 4 245 8375 5.00 
Mobile Video Tapes, Inc., 900 E. Expressway, Wes-

laco, Tex. 78596. Phone 512-968-3131, TWX 512-
968-3086. 

I. PERSONNEL 
General Manager-Jack H. Drake. 
General Sales Manager-Earl Noel. 
Assistant General Manager-Hank Page. 

2. REPRESENTATIVES 
Jack Masla & Co.. Inc. 

S. FACILITIES 
5,000 w.; 1290 kc. Directional-night only. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulatione 
General: la, 2a, la, 4a, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 20b, 21a, 21d. 23a, 24b, 25c. 
Contracts: 40a. 41, 42a, 45, 46. 
Comb.; Cont. Discounts: 60a, 60f. 
Cancellation: 70e, 73b. 
Prod. Services: 82. 
Affiliated with NBC. 

TIME RATES 
No. 3 Eff 1/1/65-Rec'd 12/14/64. 

AAA-Mon thru Sat 6-7 am; Mon thru Fri 12:30-1 pm. 
AA-Mon thru Sat 7-9:30 am & 4-6:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS "IAA 

1 wk 
1 min__   15.00 
30/20 sec. _ 12.00 
10 sec_ 7.50 

CLASS AA 
Ix 52x I56x 260x 520x 

1 min........................ 14.00 13.00 12.00 11.00 10.00 
30/20 sec  11.25 10.50 9.75 9.00 8.25 
10 sec  7.00 6.50 6.00 5.50 5.00 

CLASS A 
1 min.  13.00 12.00 11.00 10.00 9.00 
30/20 eec...--.--..._ 10.50 9.75 9.00 8.25 7.50 
10 sec..... ...... .......   6.50 6.00 5.50 5.00 4.50 

7. PACKAGE PLANS 
AA-Mon thru Sat 7-9:30 am & 4:30-6:30 pm. 
A-All other times. 

CLASS AA 
PER WK, EA: 6 ti 12 ti 18 ti 
1 min  12.00 11.00 10.00 
30/20 sec. 9.75 9.00 8.25 
10 sec.    6.00 5.50 5.00 

CLASS A 
1 min.  10.00 9.00 8.00 
30/20 see- ....... ._..-___. 8.25 7.50 6.75 
10 sec  5.00 4.50 4.00 

8. PROGRAM TIME RATES 
AAA/AA/A: lx 26x 52x 
1 hr  90. 85. 80. 
1/2 hr  54. 51. 48. 
AAA: 
1/4 hr  45. 42. 40. 38. 
5 min  27. 26. 24. 23. 
AA/A: 
1/4 hr  36. 34. 32. 30. 
5 min  22 21. 20. 19. 

WHARTON 

28. 
18. 

(D3) 

Wharton County-Map Location P-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KAN I 
1962 

C 
Media Code 4 245 8425 8.00 
V. M. Preston. Box 111, Wharton, Tex. 77488. Phone 
713-532-3570. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-V. M. Preston. 
Station Manager-R. O. Preston. 

3. FACILITIES 
500 w.; 1500 he. Directional. 
Operating schedule: 6:00 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15% on time only: 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. la. 45. 4d, 6a. 7a. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle Rates: 220. 221% 23a, 24b, 26, 280. 29a. 
Contracts: 40a, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b. 
Cancellation: 715. 73a. 
AfflHated with KISS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Card received June 11, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 
hr. hr. hr. min. min. sec. 

1 time  56.00 33.50 22.50 11.25 7.00 5.75 
52 times  44.80 26.80 18.00 9.00 5.60 4.60 
156 times  39.00 23.45 15.25 7.90 4.90 4.05 
260 times  36.40 21.90 14.65 7.35 4.55 3.75 
312 times  33.60 20.10 13.50 6.75 4.20 3.54 
624 times  30.80 17.45 12.40 6.20 3.85 3.20 
936 times  25.20 15.10 10.15 5.10 3.15 2.60 

24 ti 
9.00 
7.50 
4.50 

7.00 
6.00 
3.50 

I56x 2602 
75. 70. 
45. 42. 

WICHITA FALLS (3 AM; 2 FM) 
Wichita County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KLUR (FM) 
1963 

1:11:112 
Media Code 4 245 8450 6.00 
Nortex Broadcasting Co., Inc., 903 N. Beverly, 

Wichita Falls, Tex. 76305. Phone 817-322-5587, 
I. PERSONNEL 
General Manager-Ron Crowder. 
Operations Manager-Ron Richards. 

2. REPRESENTATIVES 
Southeast-C. K. Beaver & Associates, Inc. 
Southwest-Mario Messina Company. 

3. FACILITIES 
EltP 20,000 w.; 99.9 me. 
Operating schedule: 6:00 am-midnight daily. CST. 
Antenna ht.: 860 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. Bills payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 9a, 4e. 5. 6a. 
Rate Protection: 10b, lib. 12b, 136, 14b. 
Basic Rates: 20a, 22s, 2213. 23a, 24b, 26, 29a. 
Contracts: 40a, 45. 46. 48. 
Comb.; Cont. Discounts: 600. 61a, 62b. 
Cancellation: 70a, 70e, 71a. 73a. 
Affiliated with American FM Network. 

TIME RATES 
Rates effective January 1, 1965. (Card No. 3.) 

Card received April 19, 1965. 

6. SPOT ANNOUNCEMENTS 
1 mln 30 sec 1 mln 30 sec 

1 tL._... .......... 6.00 4.00 104 4.00 2.75 
13 ti  5.50 3.50 156 ti......... .3.50 2.50 
26 ti  5.00 3.25 260 3.00 2.00 
52 ti........_  4.50 3.00 365 ti..._........_ 2.50 1.50 

8. PROGRAM TIME RATES 
1 hr 

13 LI 35.00 
26 ti- 30.00 

26 wk 52 wk 52 ti. 25.00 
14.00 13.00 104 ti 23.00 
11.00 10.00 156 ti 22.00 
7.00 6.50 280 ti 21.00 

365 U.. 20.00 

KNIN 
1947 

1/2 hr 
25.00 
20.00 
18.00 
17.00 
16.00 
15.50 
15.00 
14.00 

1/4 hr 
15.00 
14.00 
13.50 
13.00 
12.00 
11.50 
11.00 
10.00 

The Eastman Station 

5 min 
10.00 
9.50 
7.50 
6.50 
5.50 
5.00 
4.50 
4.00 

Media Code 4 245 8475 3.00 
Wichita Broadcasting Corporation, Box 787, Suite 

200, 1st National Bldg., Wichita Palls, Tex. 76307. 
Phone 817-723-0791. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Bob II. Walker. 
Program Director-Ken Wilson. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

35. 3. FACILITIES 
21. 10,000 w. days; 1.000 w. nights. 990 kc. 

Directional-separate patterns, day and night. 
Operating schedule: 5:30-1:00 am Mon thru Sat; 6:00 
am-midnight Sun. CST. 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a. 31), 3d, 4a, 4d. 5. 6a. 

7b, 8. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15a, 15c. 
Basic Rates: 20b, 21a, 21b. 21c, 21d, 225, 22b, 235, 

23b, 240. 24b, 25a, 26, 28a, 29a, 29b, 31, 33b. 
Contracts: 40a, 41, 42b, 42d, 44a. 45, 48, 47a. 49, 
51a. 

Comb.; Cont. Discounts: 60a, 60d, 60g, 60h, 601, 61e. 
62b, 62d. 

Cancellation: 705. 70e. 715. 73b. 
Prod. Services: 80. 82. 
Affiliated with Eastman. 
Affiliated with American Contemporary Network. . 

TIME RATES 

Rates effective January L 1960. (Card No. 3.) 
Card received March 17, 1960. 

Prog. rates received September 20, 1960. 

6. SPOT ANNOUNCEMENTS 
'DAYTIME 

(6:00 ato-7:00 pm der) 
1 minute: Weekly minute packages: 

1 time....._......... 12.00 12 times__ 10.00 
52 times______ 11.00 18 times.   9.00 
156 times.........._.. 10.00 24 times  8 00 
260 times._ 4.00 30 times  7.00 
500 times._ ....... 8.00 36 times_.......... 6.00 

'NIGHTTIME 
elm pm-midnight daily) 

1 time  8.00 14 times  7.00 
52 times  7.50 21 times  6.50 

156 times  7.00 28 6.00 
260   6.50 35 times______ 5.50 
500 times  6.00 42 tImes.______ 5.00 

DISCOUNTS 
26 consec wk  4% 52 comers wk..--. 8% 
Minimum witty ached of 6 1-min spots 6am-12mid 
Mon-Sun necessary to maintain consec wk advertising. 

7. PACKAGE PLANS 
•PERSONALITY PACKAGES 

7 days per week: 
1 spot from 6:00-9:00 am: 9:00 am-noon; noon-3:00 
pm: 3:00-6:00 pm; 6:00-9:00 pm and 9:00 pm-
midnight. 
42 1-minute sales messages per week, 189.00. 

"FAMILY PLAN 
6 spots from 6:00-9:00 am Mon thru Sat. 
6 spots from 4:00-7:00 pm Mon thru Sat. 
4 spots from 7:00-10:00 pm Mon thru Sat. 
4 spots from 9:00 am-4:00 pm Sat. 
4 spots from 10:00 am-6:00 pm lihm. 
24 i-minute sales messages per week, 156.00. 
CI The following apply to all the above announce-
ment rates and packages. 

30-second rates-80% of the applicable 1-minute rate. 
10-second rates-50% of the applicable 1-minute rate. 
All announcements and packages, except Personality 
Package and Family Plan, are cross-combinable 'or 
frequency discount. 

8. PROGRAM TIME RATES 
Ix 200 520 I04x 1560 260x 

1 hr.. 90.00 84.00 78.00 72.00 66.00 60.00 
1/2 hr.. 60.00 56.00 52.00 48.00 44.00 40.00 
1/4 hr.. 36.00 33.50 31.00 28.50 26.00 23.50 
10 min 24.00 22.80 21.60 20.40 19.20 18.00 
5 min 18.00 16.75 15.50 14.25 13.00 11.75 

3I2x 
54.00 
36.00 
21.00 
16.80 
10.50 

K N TO (FM) 
1961 

Media Code 4 245 8500 8.00 

Wichita Radio Corp., Inc., Box 2247, 3700 Onaway 
Trail, Wichita Falls, Texas 76301, Phone 817-723-
2417. 

I. PERSONNEL 
General Manager-William W. Spurgeon. 

2. REPRESENTATIVES 
Southwest--Clyde Melville Company. 

3. FACILITIES 
ERP 3,750 w.; 95.1 me. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 430 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 35, 4a, 4e. 5, 6a. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20a, 220. 22b, 23a, 24b, 26, 29a, 
Contracts: 40a, 45, 46, 48. 
Comb.: Cont. Discounts: 60a, 615, 62b. 
Cancellation: 70a, 70e, 715, 73a. 

TIME RATES 
Eff 8/1/68-Rec'd 12/30/68, 

6. SPOT ANNOUNCEMENTS 
I min 30 see 1 min 30 see 

1 r..._ . 3.85 3.05 104 x............_ 3.25 2.35 
13 z . . 3.75 2.95 156 x_______ 3.05 2.15 
26 x . 3.65 2.75 260 x. 2.95 2.05 
52 x  3.45 2.55 365 2.85 1.95 

7. PACKAGE PLANS 
I min 30 sec I min 30 see 

20 x. 3.20 2.25 450 x 2.35 1.45 
30 x  2.90 2.05 530 x.......-___ 2.30 1.40 
60 . 2.75 1.85 720 x.............. 2.10 1.35 
90 x...______ 2.60 1.70 1035 x. 1.95 1.30 
180 x. 2.80 1.65 1250 x_____ 1.80 1.25 
240 x  2.50 1.60 1500 x...-___. 1.75 1.20 
360 x  2.45 1.55 

8. PROGRAM TIME RATES 
Ix I3x 26x 520 1042 1562 260x 3652 

1 hr...... 40.00 35.00 30.00 25.00 23.00 22.00 21.00 20.00 
1/2 hr.. 25.00 20.00 18.00 17.00 16.00 15.50 15.00 14.00 
1/4 hr.. 15.00 14.00 13.50 13.00 12.00 11.50 11.00 10.00 
5 min.... 10.00 9.50 7.50 6.50 5.50 5.00 4.50 4.00 

KTRN 
1948 

C WAII3 

Media Code 4 245 8525 5.00 
Broadcasting Associates Inc., Box 5005, Wichita 

Falls, Tex. 76307. Phone 817-855-3555. 

I. PERSONNEL 
President-itaymond Ruff. 
Manager-R. M. Lester. 
Program Director-Tom York. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio. Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights: 1290 ka. 
Directional-nighttime only. 

Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21). 3d, 4a, 5, 6b, 7b, 8. 
Rate Protection: 10a, 125, 14a. 
Basic Rates: 20b, 21d, 22b, 23a, 24b, 26, 27. 28a, 

295, 32a. 
Contracts: 40a. 41, 44s, 45, 46. 475. 48, 49, 51a. 
Comb.; Cont. Discounts: 60b. 60g, 60i, 81e. 
Cancellation: 700. 70e, 71a, 72, 73b. 
Prod. Services: 82. 
Member: The North Texas Network. 

TIME RATES 
No. 7 Eft 1/1/69-Reed 11/11/68. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
B-Mon thru Sun 7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
I ti 6 ti 12 ti 18 ti 24 tl 

1 min  17.00 15.00 13.00 12.00 11.00 
30 sec  13.60 12.00 10.40 9.60 8.80 
10 sec.  8.50 7.50 6.50 6.00 5.50 

CLASS A 
1 min  14.00 12.00 10.00 9.00 8.00 
30 sec  11.20 9.60 8.00 7.20 6.40 
10 sec  7.00 6.00 5.00 4.50 4.00 

7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
PLAN: 6 12 18 24 
1/3 AA, 1/3 A. 1/3 B  11 10 9 8 
Preemptible. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-10% 52 wk-20% 

10. SPECIAL FEATURES 

NEWS/WEATHER/FARM 
1 min 5 min 1/4 hr 

611  15 25 50 
12 U.   13 20 40 
18 ti  12 15 30 

KW FT 
1939 

CBS Radio Network 
CEO 

Subscriber to the NAB Radio Code 

Media Code 4 245 8550 3.00 

North Texas Radio, Inc., Box 420, Wichita Gardens, 
Wichita Falls, Tex. 76307. Phone 817-322-4416. 

I. PERSONNEL 
Pres. A Gen'l Mgr.-Ben Ludy. 
Males Manager-Les Pierce. 

2. REPRESENTATIVES 
H-R Representatives, Inc. 

3. FACILITIES 

5,000 w.: 620 he. Directional-night only. 
Operating schedule: 4 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 

General: 2a, 2b, la, 313. 3e. Id, 4a, 5. On. 7e, 8. 
Bate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 20s, 20b, 21a, 22a, 23a, 24b, 25a. 26, 

27, 28a, 29e. 32b. 
Contracts: 40a, 41, 42b, 42d, 44a, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60f. 601, 61a, 61b, 62a. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 81. 82. 
Affiliated with CBS. 
Member: CBS Radio Texas Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAMF 
No. 11 Eff 3/1/69-Reed 3/21/69. 

AA-Mon thru Sat 6-9 am & noon-1 pm; Mon thru 
Fri 5-6:30 pm; Sun 8-11 am, 3-5 pra & 8-10:30 pm. 
A-Mon thru Sat 5-6 am & 9 am-noon; Mon thru 
Fri 1-5 pm & 6:30-10:30 pm; Sat 1-10:30 pm; Sun 
6-8 am, 11 am-3 pm & 5-8 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

AA A AA A 
1 x  17.50 8.75 260 x  14.05 7.05 
26 x  17.05 8.50 312 ........ 13.20 6.60 
52 x  16.65 8.30 500 x  12.25 6.40 
104 x  16.20 8.10 750 x 11.80 6.25 
156 x  15.80 7.90 1000 x  11.35 6.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PLANS 

PER WK. EA: 12 tl 18 tl 24 t1 
AA   13.75 13.20 12.65 

BTA, 30 sec or less: 75% applicable rate. 

ROS 
A   6.60 6.38 6.16 

30% of spots guaranteed in drive time. 

TOTAL AUDIENCE PLANS-CLASS A 
- Plan - 

II III 
6-9 am  5 6 7 
9 am-4 pm  10 15 20 
4-7 pm  5 10 15 
7-10 pm  4 5 6 

PER WK: 24 ti 36 ti 48 ti 
Ea .   6.16 5.72 5.23 

MONTHLY SALES PACKAGES-BTA 

(within 30 consecutive days) 

CLASS AA 
PER MO, EA: 26 ti 52 tl 
1 min  13.50 12.80 
Maximum 30-seconds 75% of shove rates. 

CLASS A 
1 min  6.75 6.40 
Minimum 30-seconds 75% of above rates. 

8. PROGRAM TIME RATES 

CLASS AA 
Ix 26x 522 I04x 

1 hr  175.00 170.60 166.35 162.20 
1/2 hr  105.00 102.40 99.80 97.30 
1/4 hr  70.00 68.25 66.50 64.90 
10 min 52.50 51.20 49.90 48.65 
5 min  35.00 34.10 33.25 32.45 

1 hr  
1/2 hr  
1/4 hr  
10 min 
5 min  

87.50 
52.50 
35.00 
26.25 
19.80 

CLASS A 
85.35 83.25 81.20 
51.20 49.95 48.70 
34.15 33.30 32.45 
25.60 25.00 24.35 
19.30 18.80 18.35 

1562 
158.15 
94.90 
63.25 
47.45 
31.65 

79.20 
47.50 
31.65 
23.75 
17.82 

260x 
140.65 
84.40 
56.25 
42.20 
28.15 

70.45 
42.25 
28.15 
21.10 
17.35 

10. SPECIAL FEATURES 
NEWS-WEATHER-MARKET FEES 

3122 
131.90 
79.15 
52.75 
39.55 
26.40 

66.10 
39.65 
26.40 
19.80 
14.40 

CLASS B 1/4 hr 10 min 5 min 
1 min.  12.00 10.00 9.00 8.00 7.00 AA   13.50 10.00 7.50 
BO sec.  9.60 8.00 7.20 6.40 5.60 A   7.00 5.00 4.00 
10 sec  6.00 5.00 4.50 4.00 3.50 All other times: 80% of applicable A rates. 
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UTAH 

9 

111 
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Map explamalloos 
Read figures in THOUSANDS 

r'<e CITY POPULATION 
Current 

CM Estimate 

• A@ ID • CIRO With Daily Media. 

[3 0 0 Without Daily Media. 

Symbols Designate Types of Media. 

*Newspaper —.4--Radio 4 -)Television 
COUNTY NAMES ARE IN ITALIC TYPE 

—  Designates Metropolitan Areas within this state 

IDAHO 

BOX ELDER Brigham 

L.• 

o 

Tooel e A 

TOOELE 

JUAB 

__t 
—t_ 

SANPETE 

MILLARD 

BEAVER 

Logan 

CACHE RICH 

DAVIS 
--•••••C tornillo 

Bountiful 
Salt Like City 

SALT LAKF 

MORGAN 

OremEl 
Provo 

Spanish Fork 

UTAH 

UTAH 

?I I 25  30 

SCALE OF MILES 

Applicable b UTAH only 

WYOMING 

75 

DAGGETT 
SUMMIT 

WASATCH 

Richfield 
• 

SEVIER 

Vernal 

DUCHESNE 

LIINTAH 

'CARBON 

Price 

EMERY GRAND 

• Moab 

PILJTE WAYNE 

IRON 

Cedar City 

WASHINGTON 

St. George 

GARFIELD 

KANE 

Blasting ....-

SAN JUAN 

ARIZONA 

Copyright by Standard Rote S Dal, Stavin, Int., and by Rand McNodly Co. 
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2 

3 

5 

6 

7 

8 

9 

11 

2 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership — thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  5,100 Provo-Orem . ...... 
METRO AREAS Salt Lake City.. 2,500 

Ogden   2,100 Total Metros 4,600 

H 
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UTAH 

Bountiful-Davis 

State, Standard Metropolitan Statistical Areas State, County, City, Metro Area Data (SMSA's), county and city estimates are devel-oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES -- This list shows counties in which cities are located. Cities are first, counties next. 
Logan-Cache Ogden-Weber Orem-Utah Provo-Utah Salt Lake City-Salt Lake 
Murray-Salt Lake 

Estimates for: --Consumer Spendable Income-1968---  Retail Sales-1968   Patten- Farm Gross 
STATE % Distribution of Families -Total Retail Salsa-.   By Selected Store Types  ser Popu- Farm 
COUNTY-Map Loe. Population Households Per 3000 5000 8000 10000 15000 Per General Home Auto- Service Cars lotion Interne 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug mdse. Apparel Furn. motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (009) (000) ($000) (5) 4999 7999 9999 14999 over ($000) (Si ($000) ($000) ($000) ($000) ($090) ($000) ($000) (000) (000) ($000) 

UTAH STATE TOTALS... 1,035.6 293.65 2,510,426 8,549 16.5 23.4 19.6 22.3 14.6 1,607,037 5,473 335,921 93,156 191,686 69,945 81,790 330,678 144,817 450.21 42.0 219,972 

BEAVER D-10  3.4 1.01 12,245 12,124 15.6 15.5 17.2 27.4 23.3 6,138 6,077 385 240 668 274 189 788 1,350 1.60 .5 4,641 
BOX ELDER D-5  32.2 8.79 61,106 6,952 24.1 44.7 11.8 8.6 4.0 42,593 4,846 9,242 2,716 1,887 1,618 1,247 10,221 5,463 11.99 4.7 24,204 
CACHE F-5  42.5 12.20 85,340 6,995 24.8 29.3 15.7 13.8 6.5 55,721 4,567 10,550 1,323 9,269 2,004 2,575 9,601 6,127 16.44 3.6 20,769 

Logan  26.8 8.09 45,306 5,600 45,092 5,574 8,440 836 8,711 1,903 2,473 8,604 4,306   
CARBON G-8  17.3 5.02 59,014 11,756 14.8 12.5 18.0 30.1 24.5 28,637 5,705 5,723 670 4,203 696 533 6,110 3,523 7.36 .7 1,975 
DAGGETT H-6  .9 .25 3,870 15,480 6.9 26.3 22.7 29.4 13.0 455 1,820 129   97 88 .23   920 
DAVIS F-6t  90.0 22.26 178,592 8,023 15.6 26.2 23.4 22.2 10.7 79,066 3,552 22,452 5,473 1,340 3,857 5,060 20,174 6,172 38.36 2.1 10,488 

Bountiful  25.7 6.46 56,047 8,676 31,361 4,855 9,376 3,491 288 2,868 1,179 6,576 1,512 

DUCHESNE G-7  5.2 1.34 17,083 12,749 15.4 13.4 12.1 27.5 23.6 10,001 7,463 1,413 359 1,273 82 168 2,635 1,210 2.61 2.9 6,877 
EMERY G-9  4.4 1.27 10,540 8,299 22.0 15.4 17.5 23.9 12.3 4,195 3,303 661 119 758 32 62 1,307 2.25 .8 3,904 
GARFIELD F-10  2.7 .74 7,777 10,509 19.9 13.2 19.5 29.1 15.2 3,477 4,699 569 150 570 158   332 570 1.30 .3 2,286 
GRAND H-9  9.4 2.82 19,378 6,872 17.2 29.1 19.5 17.9 10.6 11,306 4,009 3,640 287 348 516 77 1,527 1,748 3.14 .3 418 
IRON D-10  12.6 3.56 26,215 7,364 21.2 22.9 21.1 21.0 9.6 23,842 6,697 3,569 941 1,684 548 1,331 8,501 2,575 4.52 .4 8,247 
JUAB E-8  2.8 .86 9,391 10,920 19.6 18.2 13.5 26.1 18.6 7,412 8,619 1,241 242 325 143 130 2,069 1,749 1.95 .1 2,079 
KANE F-11  2.7 .76 5,809 7,643 21.4 15.9 23.2 23.8 10.9 3,490 4,592 636 197 238 103 53 226 1,518 .96 .1 1,247 
MILLARD D-9  5.7 1.59 15,488 9,741 19.1 14.2 14.8 24.0 15.3 13,172 8,284 1,700 414 1,232 40 41 2,329 2,504 2.82 2.0 11,875 
MORGAN F-6  2.7 .75 6,515 8,687 25.6 18.7 28.0 19.1 7.5 2,881 3,841 491 376 382   164 590 352 1.68 1.1 1,961 

PIUTE E-10  .5 .14 3,217 22,979 15.3 9.8 21.5 30.1 19.0 591 4,221 99   208   221 .53 .4 1,641 
RICH F-5  1.8 .51 3,363 6,594 22.8 19.2 17.3 18.9 7.1 1,332 2,612 275   622   217 .66 .5 3,631 
SALT LAKE F-6t  455.3 136.06 1,195,175 8,784 14.9 21.9 20.5 23.5 16.7 815,665 5,995 166,435 51,582 107,463 35,299 50,474 168,634 59,977 209.26 4.7 18,270 

Murray  24.5 6.56 38,793 5,914 47,465 7,236 9,056 2,635 3,257 3,100 1,245 17,885 4,341 
Salt Lake City  201.2 68.27 656,838 9,621 578,616 8,475 91,660 31,157 97,181 24,251 42,228 136,362 36,674 
Salt Lake City 
Metro Area  545.3 158.32 1,373,767 8,677 15.0 22.8 21.0 23.2 15.7 894,731 5,651 188,887 57,055 108,803 39,156 55,534 188,808 66,149 247.62   

SAN JUAN H-11. 12.1 2.89 16,160 5,592 21.7 26.4 17.3 12.9 5.9 7,839 2,712 1,834 571 1,316 149   628 1,653 2.15 1.2 4,023 
SANPETE F-8  8.9 2.80 21,944 7,837 21.4 14.3 17.8 21.2 12.3 12,195 4,355 2,737 527 1,214 355 517 1,524 1,726 4.77 .9 16,413 
SEVIER F-9  9.5 2.82 24,979 8,858 20.5 17.6 16.6 25.3 15.7 19,937 7,070 3,499 766 1,988 487 376 5,888 1,630 4.33 .9 12,193 
SUMMIT G-6  4.5 1.33 14,245 10,711 19.1 14.0 20.3 27.2 17.9 5,941 4,467 700 359 903   143 1,940 532 2.75 1.2 4,645 

TOOELE D-6t  21.1 5.72 54,979 9,612 18.3 19.1 21.6 24.5 14.6 23,286 4,071 5,921 1,058 2,080 501 790 6,125 2,971 9.36 .8 1,944 
U1NTAH H-7  13.1 3.41 24,914 7,306 24.3 23.9 20.6 15.5 6.8 19,844 5,819 3,691 1,368 3,478 272 620 3,436 2,289 4.67 2.6 5,564 
UTAH F-7  126.6 32.30 268,284 8,306 18.3 23.5 18.8 21.2 13.6 162,013 5,016 36,544 7,811 19,350 8,307 6,959 30,956 17,764 47.89 4.5 24,137 

Orem  25.0 6.01 44,773 7,450 22,641 3,767 8,291 585 449 172 1,315 761 3,266 
Provo  45.2 11.65 95,185 8,224 92,287 7,922 16,134 5,285 14,418 7,240 4,693 20,044 6,720 
Provo-Orem Metro 
Area  126.6 32.30 268,284 8,306 18.3 23.5 18.8 21.2 13.6 162,013 5,016 36,544 7,811 19,350 8,307 6,959 30,956 17,764 47.89   

WASATCH F-7  4.9 1.38 15,279 11,072 15.7 17.5 17.9 25.4 21.2 9,890 7,167 1,675 217 483 223   2,652 1,563 2.51 .7 4,260 
WASHINGTON D-11  11.2 3.16 22,227 7,034 20.1 17.6 17.2 19.0 13.8 19,080 6,038 3,447 800 1,733 708 312 3,779 2,771 4.41 .5 7,141 
WAYNE G-10  1.7 .49 3,419 6,978 21.9 15.5 15.4 14.4 11.1 1,012 2,065 97   168   54   357 .69 .4 2,165 
WEBER F-5t  129.9 37.42 323,878 8,655 13.7 23.2 19.2 25.4 16.4 216,026 5,773 46,566 14,590 26,406 13,573 9,915 40,013 14,890 59.02 3.1 12,054 

Ogden  80.0 24.74 221,410 8,949 176,450 7,132 32,222 13,012 24,554 12,361 7,521 36,477 9,875 
Ogden Metro Area  129.9 37.42 323,876 8,655 13.7 23.2 19.2 25.4 16.4 216,026 5,773 46,566 14,590 26,406 13,573 9,915 40,013 14,890 59.02   

(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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UTAH CEDAR CITY KBLW 
1967 

UTAH 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORK 

Intermountain Utah Group 
Intermountain Network 

Comprised of: 
HALL-Salt Lake City KSVC-Itichtield 
KLO-Ogden KVEL-Vernal 
KOVO-Provo KURA-Moab 
KDXU-St. George KUTA-Monticello/ 
KVNU-Logan Blinding 
KOAL-Price 
Rates: See Intermountain Network under Regional 
Radio Networks and Groups. 

BLANDING 
San Juan County-Map Location H-11 

See SRDS consumer market map and data at begin-
ning of the State. 

KU TA 
1961 

Media Code 4 246 0300 9.00 
Jack Hawkins, Box 790, N. Hwy. 47, Blending, Utah. 

84511. Phone 678-4321. 
I. PERSONNEL 
President-Jack Hawkins. 
Gent & Sta. Mgr.-Dale Holmes. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days; 790 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset weekdays; 
7:00 am-local sunset Sun. MST. 

4. AGENCY COMMISSION 
15% on time; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b. 3a, 3d, 4a, 5. Oa, In. 
Rate Protection: lob, 11b. 12b. 13b, 14b, 15b. 
Basic Rates: 205. 21a, 21b, 22a. 22b, 24a, 24b, 24e, 

250, 20, lib, 28c. 29a, 29b, 30, 
Contracts: 46, 47a. 51a, 51b. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 700. 70e, 71b, 73a, 72b. 
Prod. Services: 80, 81, 82. 
Affiliated with MRS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Eff Reed 11/6/67. 

5. SPOT ANNOUNCEMENTS 
Ix I3x 520 2600 512+ 

1 min or less  3.00 2.75 2.50 2.25 2.00 
IL PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x   30 18 12 8 5 

DISCOUNTS 
13x-4% 104x-12% 260+x-20% 
52x-8% 156x-16% 

BRIGHAM CITY 
Box Elder County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KBUH 
1948 

DD 
Media Code 4 246 0600 2.00 
Wade M. Ebeling. 948 W. Forest Rd., Brigham City, 

Utah. 84302. Phone 801-723-3401. 

I. PERSONNEL 
Gen'l & Com'l Mgr.-Wade M. Ebeling. 
Program Director-John Greenwell. 
Promotion Director-Rulo Thompson. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-Hugh Pettis & Associates. 
Denver, Salt Lake-Bob linS Co., Inc. 

I. FACILITIES 
250 w. days; 800 be. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

I. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

L GENERAL ADVERTISING See coded regulations 
General: la. la. 30. 3b, 4a, 4e. 5. 6a, 7a, 8. 
Rate Protection: 106. 11b. 12b, 13b, 14b. 
Basle Rates: 20a, 22a, 23a, 24a, 24b, 25a. 26, 2Sb, 

220. 
Contracts: 40a. 42b, 47a. 
Comb.•, Cont. Discounts: 60a. 61e, 62b. 
Cancellation: 70a. 70e, 710, 730. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective   

Rates received Starch 4, 1666. 

T. PACKAGE PLANS 1 min 30 see 
6 per wk or 52 ti    3.75 3.00 
12 per wk or 104 ti_________-_.___ 3.55 2.84 
18 per mic or 156 ti  3.35 2.68 
24 per wk or 260 U.._ ...... _ ....... _ ...... 3.15 2.52 
30 per wk or 312 tl  3.00 2.40 

3. PROGRAM TIME RATES 5 min 
6 per wk or 52 ti    7.50 
12 per ak or 104 ti._   7.10 
18 per wk or 156 ti._ ..... .... 6.70 
24 per wk or 260 ti._ 
1/4 hour-2 times 5-minute rate. 
1/2 hour-3 times 5-minutes rate. 

Iron County-Map Location D-10 
See SRDS consumer market map and data at begin-
ning of the State. 

KSUB 
1937 

AVERY-KNODEL, INC. 

Media Code 4 246 0900 6.00 
Southern Utah Broadcasting Co., Box 811, Cedar 

City. Utah 84720. Phone 801-586-6547. 
STATION'S PROGRAMMING DESCRIPTION 

KSUB: Programmed for general interest. 
Network news, features. personalities. NEWS: local 
news 8 times daily. Mobile news unit. SPORTS: 
daily network and local programs plus college and 
high school play-by-play. FARM: 6-7 am M-S. 
county agents, university extension reports. MUSIC: 
6-9 am general popular. 10 am-3 pm general popular, 
recent middle-of-the-road. 3-5:30 pm current hits. 
6-9 pm light classic, standards, showtunes. 9-10 pm 
country and western. 10 pm-12M general popular, 
dance bands. Equipment and personalities for all 
types of remotes. Community activities, chamber of 
commerce promotions, school functions. Contact Rep-
resentatives for further details. Reed 11/6/67. 

I. PERSONNEL 
President-Howard D. Johnson. 
Gen't Mgr. & Prog. Dir.-Donald E. Cartwright. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
1,000 w.; 5:10 kg. Directional-night only. 
Operating schedule: 6:00 am-midnight. MST. 

4. AGENCY COMMISSION 
15% en time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: is. 2b, 3a, 3e. 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a 15b. 
Basic Rotes' 20b, 21a, 21b, 22a, 23a, 23b, 24b, 25e. 

26, 28b, 28e, 290. 30, 320, 
Contracts: 40a, 41, 44a, 45, 46, 47a, 48, 50, 51e. 
Comb.; Cont. Discounts: 60b. 60g, 61c. 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Rates effective October 1. 1965. (Card No. 9.1 

Card received October 4, 1965. 
Class A-6:30-9:00 am, noon-1:00 pm, 4:00-6:30 pm. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
--Class A  lass B-
S min 30 sec 10 sec 1 min 30 sec 10 sec 

1 ti..._____ 5.25 4.00 2.35 5.00 3.80 2.20 
50 U____ .... 4.95 3.45 2.10 4.75 3.30 2.00 
250 4.15 2.80 1.70 4.00 2.75 1.65 
1000 ..... 3.70 2.35 1.35 3.60 2.20 1.30 

7. PACKAGE PLANS 
ROS Class A and Class B 

PER WK: 1 min 30 sec 1) sec 
5 ti daily (35 ti wkly) --..-._ 4.35 3.00 1.80 
10 ti daily (70 ti wkly) _...--- 4.00 2.75 1.45 
PER MO: 
5 ti daily (140 ti monthly) ..... 4.00 2.75 1.45 
10 ti daily (280 ti monthly)........ 3.60 2.20 1.30 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  45.50 24.20 14.60 11.00 7.30 

DISCOUNTS 
50x-10% 250x-15% 

ID. SPECIAL FEATURES 
5 MINUTE NEWS 

Flat, ea 1.80 

CENTERVILLE 
Davis County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

KBBC 
1957 

Media Code 4 246 1200 0.00 
Iloward W. Pingree and J. Fred Pingree, Box 44, 

Bountiful, Utah 84010. Phone 801-295-5551. 
I. PERSONNEL 
Pres. & Gen'l Her-Howard W. Pingree. 

3. FACILITIES 
1,000 w. days; 1600 be. 
Operating schedule:  MST. 

4. AGENCY COMMISSION 
None; all ratea net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 5. 8. 
Rate Protection: 1013, 11b, 
Basic Rates: 120, 22b, 23a, 24a, 24b, 25a, 28b, 29a. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60b, 61b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective  
Rates received April 3, 1961. 

6. SPOT ANNOUNCEMENTS 
(Run-uf-schedule 6:00 a.m, to sundown) 

1 min. 311 sec. 10 see. 
10- 40 announcements.-_ 2.75 2.35 1.25 
40-100 announcements  2.50 1.85 LOD 
1- 10 announcements  3.00 2.65 1.150 

100 or more announcements.... 2.20 1.60 1.00 

LOGAN (2 AM) 
Cache County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning cf the State. 

Subscriber to the NAB Radio Code 
Media Code 4 246 1300 8.00 
Peoples Broadcasting Co., Inc., Box 526. 2nd North 

810 West, Logan, Utah 84321. Phono 801-752-1390. 

STATION'S PROGRAMMING DESCRIPTION 
KBLW: Programmed for general interest. 
NEWS: on hour, headlines en half hour. MUSIC: 
M-Sat 6-8:30 am country and western, 8:30 am-7 
pm middle-of-the-road, 7 pm-12M rock and roll 
request. Business report noon-12:05 pm. 12:05-1 pm 
farm reports and news. Fri live county agent. Sports-
casts: 4 daily. Editorials M-S 8:30 am. Social Cal-
endar 3 daily. Local and regional sports, live home 
and away. Telephone interviews, audience discussions 
9:05-9:30 am. Participation show 8:25 am. Tourist 
information daily. On spot broadcasting. Sat teen 
party 10 pm-12M. Sun religious and middle-of-the-
road. Contact Representative for further details. 
Reed 2/5 168. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Glacus G. Merrill, 
Program Director-Darla Dean Merrill. 
Sales Man:leer-Melvin R. Meyer. 

2. REPRESENTATIVES 
Radio Time Sales/International, 
Chicago--National Time Sales, 

3. FACILITIES 
1.000 w. days, 500 w. nights; 1390 kg. Directional 
nights. 
Operating schedule: 5-1 am. MST. 

4. AGENCY COMMISSION 
15/0: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: in. 2a. 3a, 3e, 4a, 4d, 5, 60. 7b, 8. 
Rate Protection: 10a, 11a, 13a. 14a. 15b, 
Basic Rates: 20b, 21a, 2213, 230. 24a, 15e, 26. 27, 

285, 29b, 30, 33e. 
Contracts: 40a, 41. 42a, 43, 44a, 44b, 45, 46, 47a, 

47e, 48, 49, 50, 510. 
Comb.; Cont. Discounts: 60b. 60f. 601, Ole, 62b. 
Cancellation: 700. 70e, 70d, 71a, 72, 
Prod. Services: 80. 82. 
Affiliated with MES. 
15% discount if sold in combination with WIMP. 
Keyser, W. Va. 

TIME RATES 
Eft' Reed 4/1/68. 

6. SPOT ANNOUNCEMENTS 
I x 26x I04x 2655 500x I (0000 

1 min..... ..... 3.75 3.50 3.25 3.00 2.75 2.25 
30 sec  3.00 2.90 2.65 2.50 2.25 2.00 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WE, EA: 1 min__ 12 ti 18 ti 24 ti 30 ti 56 ti 
. 3.40 3.10 2.90 2.75 2.50 

30 sec  3.00 2.90 2.75 2.50 2.00 
10 see  1.90 1.70 1.50 1.40 1.25 

KVNU 
1938 

Subscriber to the NAB Radio Code 
Media Code 4 246 1500 3.00 
Cache Valley Broadcasting Company, Box 267, 1393 
N. Main St., Logan, Utah 84321. Phone 801-752-
5141. 
STATION'S PROGRAMMING DESCRIPTION 

KVNU: Programmed for general interest with em-
phasis on adults. 
AIR PERSONALITIES handle all segmente. NEWS: 
network, regional and local every 30 min. 6-7 farm 
type music, news, weather and special programs. 7-9 
am middle-of-the-road music and some commentary, 
9 am-noon middle-of-the-road music with guest dis-
cussion, a little comedy, lumen's news, helpful tips. 
Noon-I pm news, agricultural news, business, stones. 
buy-sell-and-trade program. 1-5 pm middle-of-the-
road music. 5-6:30 pm news, network, local spurts. 
weather, farm, business. 6:30 nm-12M entertainment, 
middle-of-the-road music, discussions, interviews. 
SPORTS: live coverage of all college and high school 
basketball and football games, at home and away. 
Sportscasts throughout day. Contact Representative 
for further details. Reed 7/24/67. 

I. PERSONNEL 
General Manager-Reed Bullen. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
5.090 w. days; 1.000 w. nights; 610 be. 
Directional-nighttime only. 

Operating schedule: 6:00 am-midnight. MST. 
4. AGENCY COMMISSION 

15/0: payable when rendered. 
5. GENERAL ADVERTISING See coded regulation 

General: la. 2a. 3a, 3b, 4a, 4d, 5. 60. M. 8. 
Rate Protection: 1nh. 11b, 12b, 13b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 26, 28b, 29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 61b. 
Cancellation: 73s. 
Affiliated with KBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 27 Eli' 6/1/08-Reed 7/3/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 156x 260X 312x r24x 

1 min.. 6.70 6.60 6.45 6.30 6.20 5.90 5.65 5.35 
7. PACKAGE PLANS 
A-Mon thru Sat 7-9:3 am & 4:30-7 pm. 
B-All other times  

SATURATION PLAN 
CLASS A 

PER WE, EA: 12 ti 18 ti 24 tl 30 01 36 ti 
1 min  5.05 4.70 4.35 4.00 3.70 
30 sec  3.20 2.95 2.70 2.40 2.15 
10 sec  2.50 2.35 2.20 2.00 1.85 

CLASS B 
1 min    4.00 2.70 3.35 3.00 2.70 
30 sec.. 3.20 2.95 2.70 MO '2.15 
10 sec  2.00 1.85 1.70 1.50 1.35 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x I56x 260x 312x 6240 

1 hr  43.00 42.14 41.28 40.42 39.56 37.84 36.12 34.40 
1/2 hr  25.80 25.28 24.77 24.25 23.74 22.70 21.67 20.64 
1/4 hr  17.20 16.86 16.51 10.17 15.82 15.14 14.45 13.76 
10 min 12.90 12.64 12.38 12.13 11.87 11.35 10.84 10.32 
5 min  10.30 10.10 9.90 9.70 9.50 9.08 8.65 3.25 

MOAB 
Grand County-Map Location H-9 

See SRDS consumer market map and data at begin-
ning of the State. 

KU RA 
1957 

Media Code 4 246 1800 7.00 
Moab Broadcasting & Television Corp., Box 1636, 83 
N. Main, Moab, Utah 84532. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-0. U. Fonte. 
Station & Com'l Mgr.-Dixie L. Barker. 

2. REPRESENTATIVES 
Edward l'etry & Co.. Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights: 1450 kg. 
Nom directional. 

Operating schedule: 6:30 am-10:00 pm. MST. 
4. AGENCY COMMISSION 
15%. 

5, GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4a, 5. 6a, 
Rate Protection: 15b. 
Basle Rates: 20a, 22b, 23a, 24a, 28b. 
Contracts: 490. 
Comb.: Cont. Discounts: 60b, 60k, 61a. 
Cancellation: 73a. 
Affiliated with MBS and KBS Radio Networks. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Eff 7/1/65-Reed 11/7/66. 

6. SPOT ANNOUNCEMENTS I min 30 see 20 see 
1 x  2.00 1.75 1.50 
100 ........... ........ .......... _..._._.. 1.75 1.50 1.25 
500 +..  _ .................. _...._._..__ 1.50 1.25 1.00 

7. PACKAGE PLANS 
30-DAY PACKAGE 

1 min 30 see 20 see 
30 ti. ea  2.00 1.75 1.50 

SATURATION PACKAGE 
PER DAY. EA: 
10 ti  1.75 1.50 1.25 
15 ti  1.50 1.25 1.00 
Specified spots in Prime Time (adjacent to news or 
within special programs1-extra, 1.00. 

8. PROGRAM TIME RATES 
1/4 hr  25. Evening music- . 25. 

10. SPECIAL FEATURES 
5-minute newscasts (open, close 1-minute spot) 5.00. 
.Religious spats, ea 1.00. 
Religious programs. per 1/2 hr 10.00. 

MURRAY 
Salt Lake County-Map Location F-6 

See SUDS consumer market map and data at begin-
ning or the State. 

See Salt Lake City 
(including Murray) 

OGDEN (4 AM) 
Weber County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KANN 
1961 

Media Code 4 246 2100 1.00 
Owner Darrel J. Iverson, Box 1616, 2222 Washing-

ton Blvd., Ogden, Utah 84402. Phone 801-394-3438. 
STATION'S PROGRAMMING DESCRIPTION 

KANN: Programmed for adult listening. 
NEWS: 5 min every 30 min. Live reports on activi-
ties of local agencies such as police, recreation and 
employment neekdays 8-9 am. Stock market summary 
twice daily. Community 5 min public service program 
twice daily featu:es local news on art exhibits, college 
events and community events. SPORTS: roundup 
during local reports 8-9 am & 5:50-6 pm. Syndicated 
programs twice daily in half hour segments. MUSIC: 
6-10 am general popular, 10 am-1 pm middle-of-the-
road music, 1-3:30 pm showtunes, film music and 
standards, 3:30-sign-off Popular swing. Contact Rep-
resentative for further details. Rec'd 8/10/67. 

I. PERSONNEL 
General Manager-Darrell J. Iverson. 
Assistant Manager-A, Orville Helgeson. 
Sales Manager-Muriel Weese. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1,000 w. days; 1090 be. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
Ger.eral: la, 2a, 3a, 31), 3e, 3d, 4a, 4e. 5, 6a, 7b. 
Rate Protection: 10g, 12a, 
Basic Rates: 20b, 210, 230. 24b, 15e, 26, 27, 2813. 

20e. 
Contracts: 48. 
Comb.; Cont. Discounts: 60e. 601. 

TIME RATES 
Rates effective   

Rates received January 4, .1965. 
6. SPOT ANNOUNCEMENTS 1 mln 30 sec 10 see 
1 ti._ 5.25 3.00 1.50 
13 ti  4.88 2.85 1.43 
26 ti  .... _ ......... 4.50 2.70 1.35 
52 ...... ............ .......... 4.13 2.55 1.28 
104 ti  3.75 2.40 1.20 
156 ti  ..... 3.38 2.25 1.13 
260 ti   -.-_ 3.00 2.10 1.05 

624 tt  
1000 or more ti  1.88 1.50 .75 

7. PACKAGE PLANS 1 min 30 see 10 see 
25 ti   75.00 52.50 26.25 
50 ti..   131.25 97.50 48.75 
75 ti    168.75 135.00 72.50 
100 ti  187.50 150.00 75.00 

(This lilting continued on next page) 
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8. PROGRAM TIME RATES 

1 tir 1/2 hr 1/4 hr 10 min 5 min 
1 ti  . 60.00 41.25 22.50 16.50 9.00 
13 ti   52.50 37.50 20.25 15.00 8.25 
26 ti  . 45.00 33.75 16.50 13.50 7.50 

30.00 28.25 14.25 12.00 6.75 
104 ti    12.00 10.50 6.00 
156 ti  9.75 9.00 5.25 
260 ti  - 7.50 4.50 

KLO 
1924 

• R A 16 

Subscriber to the NAB Radio Code 

Media Code 4 246 2400 5.00 
Utah Radio, Inc., Box 1499, Ogden, Utah. 84401. 
Phone 801-394-5721. 

I. PERSONNEL 
President-Cecil Heftel. 
General Manager-Kim Ward. 
Program Director-Hal Buckner. 

2. REPRESENTATIVES 
Edward Petry & Co.. Inc. 

3. FACILITIES 
5,000 w.; 1430 lie. Directional. 
Operating schedule: 5:30-1:00 am. MST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10d, 11d, 12d. 13d, 14d, 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

25a, 26, 27. 28a, 28b. 29e. 25a, 29b, 32b. 
Contracts: 40a, 41, 44a, 44b, 46, 48, 49. 
Comb.; ConL Discounts: 60b, 60d, 60e, 60f, 60g. 

60h. 601, 61a, 61b. 01e. 
Cancellation: 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with MBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Eft 7/1/66-11oe'd 5/27/66. 

6. SPOT ANNOUNCEMENTS 
A-Mon thru Fri 6:30-9:30 am & 4-7 pm. 
B-All other times. 
I MIN: lx 6x I2x 18x 24x 30x 360 

A.... 9.00 7.50 7.00 6.50 6.00 5.50 5.00 
B.... 7.50 6.00 5.50 5.00 4.50 4.00 3.50 

20/30 SEC. 
A.... 6.00 5.35 5.00 4.70 4.35 4.00 3.70 
B.... 5.00 4.30 4.00 3.70 3.35 3.00 2.70 

10 SEC: 
A.... 4.50 4.25 4.00 3.75 3.50 3.25 3.00 
B.... 3.50 3.20 3.00 2.80 2.60 2.40 2.20 

8. PROGRAM TIME RATES 
1 hr..     125 
1/2 hour: 60% of hour. 5 min: 20%.of hour. 
1/4 hour: 40% of hour. 

KSVN 
1947 

Media Code 4 246 2700 8.00 
North American Broadcasting Company, Inc.. Box 

107. Ogden, Utah 84402. Phone 801-394-3476. 
I. PERSONNEL 
President-La Ver Wood. 
General Manager-John Terrill. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle. P...rtland-Hugh Feltia & Associates. 
Denver-Bob Rix Co.. Inc. 

9. FACILITIES 
1 000 w.: 730 be. Non-directional. 

4. AGENCY COMMISSION 
15%: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 30, 4a, 5, 6a, 70. 
Rate Protection: 10a, lle, 12e, 13e, 14a, 15b. 
Basic Rates: 2011. 21a, 21d, 220, 23b, 24b, 24e, 25a, 

28e. 29a, 30, 33a. 
Contracts: 40a, 41, 42d, 445, 45, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60b, 61a, 62a. 
Cancellation: 70b, 70d, 71a, 72.. 
Prod. Services: 80. 81. 82. 
Affiliated with American Entertainment Network. 
Member: Western States Radio Empire. 

TIME RATES 
Rates affective March 1, 1986. 
Rates received January 31. 1966. 

6. SPOT ANNOUNCEMENTS 1 min 30 see 
6 per wk or 52 ti, ea.   5.50 4.40 
12 per wk or 104 ti, ea  5.20 4.16 
18 per wk or 156 ti. on   5.00 4.00 
24 per wk or 260 ti, ea..  4.70 3.76 
SO per wk or 312 ti, ea__  4.40 3.52 

8. PROGRAM TIME RATES 

52 ti..........,........._................. 39.00 
104 U 34,00 
156 ti__-______________ 29.00 
260 ti.... . 24.00 
500 ti... 
1000 ti__---.--_____._ --._ 

KVOG 

1 hr 1/2 hr 1/4 hr 5 min 
29.00 21.00 9.75 
26.00 19.00 9.25 
23.00 17.00 8.75 
20.00 15.00 8.25 
17.00 13.00 7.75 
14.00 11.00 7.25 

9.00 5.75 

1948 

Media Cede 4 246 3000 2.00 
United Broadcasting Co.. 1506 Gibson Ave., Ogden. 
Utah 84404. Phone 801-392-7535. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Arch G. Webb. 
Assistant Manager-David B. Affleck. 

2. REPRESENI ATIVES 
Grant Webb h Company. 

3. FACILITIES 
1,000 w. days; 250 w. nights. 1490 be. 

Non-directional. 
Operating srhedule: 5:45 am-midnight. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, lb, la, 3b, 3e, 3d, 4a, 4d, 5. 

611, 70, 8. 
Rate Piotection: 10a, 11b. 12e, 13e, 14a, 150. 15b, 

16. 
Basic Rates: 20a, 210. 21b, 21d, 22a, 22b, 23a, 24b, 

25a, 26, 27, 28a, 28e, 290, 30, 31, 32b, 33b. 
Contracts: 400. 41, 42b, 42d. 43, 44a, 45, 46. 49. 50, 

110, 51b. 
Comb.: Cont. Discounts: 60a, 60e, 60g. 601, 61a, 62a. 
Cancellation: 70a, 70d, 72, 73a, 
Prod. Services: 80. 81, 82. 
Affillated with MBS Radio Network. 

TIME RATES 
Elf 4/1/67-Reed 3/6/67. 

6. SPOT ANNOUNCEMENTS 
1 min 80 see I min 30 see 

1 5.25 4.00 157 3.90 3.20 
26 x_. 4.80 3.75 261 3.50 2.95 
52 ti  4.40 3.50 500 x______ 3.15 2.50 
104 ti  4.15 3.45 1000+ --- 2.75 2.00 

8. PROGRAM TIME RATES 
Ix 26x 52x I04x I57x 26Ix 

1 hr.._ -. 30.00 28.00 27.50 27.00 26.50 26.00 
1/2 hr_....... 23.00 21.50 21.00 20.50 20.00 19.50 
1/4 hr  16.05 14.45 13.65 12.85 12.00 11.20 
5 min  8.50 7.55 7.10 6.85 6.35 5.90 

PRICE 
Carbon County-Map Locatiun G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

KOAL 
1936 

Media Code 4 246 3300 6.00 
Eastern Utah Broadcasting Co., Price, Utah, 84501. 
Phone 801-637-0407. 

I. PERSONNEL 
President-Jack Richards. 
General Manager-Thomas B. Anderson. 

2. REPRESENTATIVES 
Edward l'etry & Co., Inc. 

3. FACILITIES 
1,000 w.; 1230 kc. Non-directional. 
Operating schedule: 6 am-10 pm weekdays. MST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a. 2b. la, 4a, 4e, 5, 6a, 7a, 8, 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 15e, 16. 
Basic Rates: 21b, 22b, 23b, 24b, 250. 26, 28b, 28c, 

29b, 30, 32b, 330. 
Contracts: 40a, 44a, 48. 48, 51a. 
Comb.; Cont. Discounts: 60b, 60e, 60h, 601, 61e, 

62b. 
Cancellation: 70a, 70e, 71b, 72, 735. 
Prod. Services: 81, 82. 
Affiliated with MRS and Keystone Radio Networks. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 26 Elf 2/1/66-Reed 9/1/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE/100 WORDS OR LESS 

1 x  4.55 156 x.___________ 4.19 

104 x  4.28 624 x__________ 3.64 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
A-Mon thru Sat 7-9:30 am & 4:30-7 pm. 
B-All other times. 

CLASS A 
PER WK: 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min.  3.41 3.19 2.96 2.73 2.50 
30 sec  2.73 2.55 2.37 2.18 2.09 
10 sec....... ..............   1.71 1.60 1.48 1.97 1.25 

CLASS B 
1 min 2.73 2.50 2.28 2.05 1.82 
30 sec.  2.18 2.00 1.82 1.64 1.46 
10 sec  1.37 1.25 1.14 1.03 .91 

R. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 r  35.00 21.00 14.00 10.50 7.00 
26 x  34.30 20.58 13.72 10.29 6.86 
52 x  33.60 20.16 13.44 10.08 6.72 
104 x  32.90 19.74 13.16 9.87 6.58 
156 x  32.20 19,32 12.88 9.66 6.44 
260 x  30.80 18.48 12.32 9.24 6.16 
312 x  29.40 17.64 11.76 8.82 5.88 
624 x  28.00 16.80 11.20 8.40 5.60 

PROVO (3 AM; 1 FM) 
Utah County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KEYY 
1949 

Media Code 4 246 3600 9.00 
Mid-Utah Broadcasting Co.. Drawer K, Provo, Utah 

84601. Phone 801-373-2174, 
I. PERSONNEL 
General Manager-Dave Weiser. 
Sales Manager-William Barth. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 Joe. 

Non-directional. 
Operating schedule: 20 hours daily. MST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 3b, 4a, 4d, 5, 611, 713, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basle Rates: 20a. 22a, 22b, 23a, 24a, 24b, 25a, 26. 

28a, 29a. 
Contracts: 40a, 42a, 45. 46, 47a, 48. 
Comb.: Cont. Discounts: 60a, 60k, 61a. 61b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with Keystone Network. 

TIME RATES 
Eff 10/1/06-Reed 9/6/66 

6. SPOT ANNOUNCEMENTS 
to Mx 100x 150x 200x Max 

1 min......,,.,.... 4.00 3.75 3.50 2.25 3.00 2.75 
30 see_____ 3.00 2.85 2.70 2.55 2.40 2.25 
15 sec.  2.00 1.90 1.80 1.70 1.60 1.50 
400+ earns 10% discount off listed end rates. 

7. PACKAGE PLANS 
PER WK: 1 min 30 see 15 see 
35 tl  3.30 2.60 1.75 
70 ti  2.55 2.15 1.45 

8. PROGRAM TIME RATES 
5 min 1/4 hr 1/2 hr 1 hr 

I x  8 16 24 40 
DISCOUNTS 

131- 5% 104x-I5% 260x-25% 
52x-10% 156x-20% 

10. SPECIAL FEATURES 
The Joe Pyne Show and Perspective-1 min or 30 sec 
only, 1 time 3.75. 

KFMC (FM) 
1967 

F IMO 
Media Code 4 246 3700 7.00 
ICFMC, University Club Bldg., 136 E. South Temple, 

Salt Lake City, Utah 84111. Phone 801-364-1801. 
I. PERSONNEL 
President-Ashley L. Roblson. 
Vice-Pros. tr. Gen'l Mgr.-Glenn Shaw. 

3. FACILITIES 
ERP 32,000 w. (borin. & vert.); 96.1 mc. Stereo. 
Operating schedule: 5-1 am. 
Antenna ht.:- ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, Sc. 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 225. 230, 24b, 25a, 26, 27, 28a, 

28e, 29a, 30, 31, 32b, 33e, 
Contracts: 40a, 41, 42a, 43, 440. 45, 48, 47e, 48, 49, 

50, 51a. 
Comb.; Cont. Dlscounts: 611a. 60f, 601, 131a. 
Cancellation: 705, 70e. 
Prod. Services; 80, 81. 82. 

TIME RATES 
No, 1 Elf 12/1/67-Reed 11/22/67. 

6. SPOT ANNOUNCEMENTS 
AA-Specifled times-5-1 am. 

lx 52x 156x 2I2x 500x 1000x 
1 min ....... 10.00 9.00 8.00 7.00 6.00 5.00 
30 sec  8.00 7.00 6.00 5.00 4.50 4.00 

7. PACKAGE PLANS 
BEST TIMES AVAILABLE 

(Scheduled 1/3 each, Morning. Afternoon & Evening) 
250 100x 2500 500x 750x 1000x *2500x 

1 min 7.00 6.50 6.00 5.50 5.00 4.50 4.00 
1') Guarantees advertiser an exclusive category. 

8. PROGRAM TIME RATES 
A-Mon thru Sat 6-10 pm; Sun noon-10 pm. 
B-All other times. 

CLASS A 
Ix I3x 26x 320 104x I56x 3I2x 

1 hr  100 94 88 82 76 70 64 
1/2 hr  50 47 44 41 38 35 32 

CLASS B 
1 hr  80 74 68 62 56 50 44 
1/2 hr  40 37 34 31 28 25 22 

KiXX 
1947 

Media Code 4 246 3900 3.00 
KIX_X Inc., Box 1400, 1400 S. University Ave, 

Provo, Utah 84601. Phone 801-373-1400, 
I. PERSONNEL 
Gen'l & Sales Mgr.-Richard T. Dixon. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-Hugh Feltis & Associates. 
Denver, Salt Lake-Bob Mx Co.. Inc. 

3. FACILITIES 
250 w.: 1400 kc. Non-directional. 
Operating schedule: 6 am-midnight. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la. 3b, 40. 5, 611. 7b, 
Basic Rates: 210. 21b, 24b, 25c, 33d. 
Contracts: 40e. 47a, 51a. 
Comb.: Cont. Discounts: 60a, 
Cancellation: 70a, 70d, 71b. 
Affiliated with MRS. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective March I. 1966. 

Rates received January 31. 1968, 
7. PACKAGE PLANS 

1 min 30 seo 
6 per wk or 52 ti ea   4.50 8.60 
12 per wk or 104 ti, ea__   4.25 2.40 
18 per wk or 156 ti ea   4 05 8.24 
24 per wk or 260 U, ea.   9.80 8.04 
30 per wk or 812 U, ea.  - 3.60 2.88 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 ti, ea.  900 
12 per wk or 104 ti, ma 8.50 
18 per wk or 156 ti, ea.  8.10 
24 per wk or 260 ti, ea.--  7.60 
1/4 hour is twice the 5 minute rate. 
1/2 hour is 8 times the 5 minute rate. 

KOVO 
1939 

Media Code 4 246 4200 7.00 
ICOVO, Inc.. Box 049, Provo, Utah, 84601. Phone 

801-373-8550, 

I. PERSONNEL 
President-Ashley T,. Bobinen. 
Vice-President-Glenn C. Shaw. 
Sales Manager-Ross Davis. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 960 ice. 
DI rectional-ni ght only. 

Operating schedule: 20 hours daily. MST. 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 2b, Sa, 3b, 3e, 3d, 4a, 4d, 5, 6a, 
7b, 8. 

Rate Protection: 10d, 11d, 12d, 13d, 14d, 15h, 18, 
Basic Rates: 20a. 210, 21h, 21c, 21d, 22a, 22b, 230. 

23b, 24b, 24e. 25a. 26, 27, 28b, 29s. 30, 33a. 
Contracts: 400, 41, 42a, 42e. 43, 44a, 45, 46, 47a, 48, 

49, 50, 51a. 

Comb.; Cont. Discounts: 600, ttee, tiod. 60e. 60g. 601, 
61a, 61b, 62d. 

Cancellation: 700, 79e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 
Member: Intermountain Netuork, 

TIME RATES 
Eft 7/1/66-Reed 5/31/66. 

A-Mon thru Fri 6:30-9:33 am & 4-7 pm. 
B-All other times. 

7. PACKAGE PLANS 
I MIN: 6 ti 12 tl 18 tl 24 01 30 ti 36 ti 
A 8.50 7.00 6.50 6.00 5.50 5.00 
  7.00 5.50 5.00 4.50 4.00 3.50 

20/30 SEC: 
A   6.50 5.00 4.70 4.35 4.00 3.70 
  5.50 4.00 3.70 3.35 3.00 2.70 

10 SEC: 
4.00 3.75 3.50 3.25 3.00 

a   4.50 3.00 2.80 2.60 2.40 2.20 
8. PROGRAM TIME RATES 
1 hr  90 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1./4 hr: 40% of hour. 1 mm: 13% of hour. 

DISCOUNTS 
135-4% 104x-12% 260x-20% 
52x-8% 156x-16% 

RICHFIELD 
Sevier County-Map Location F-11 

See SRDS consumer market mop and data at begin-
ning of the State. 

KSVC 
1947 

Media Code 4 246 4500 0.00 
Sevier Valley Broadcasting Co.. Richfield, Utah, 

84701. Phone 801-896-4456. 
I. PERSONNEL 
PresIdent-liomer Bandley. 
Gen'l & Sales Mgr.-James G. Clawson. 
National Sales Manager-Lynn L. Meyer. 

2. REPRESENTATIVES 
Edward Petry & Co_ Inc. 

3, FACILITIES 
5.000 w. days, 980 be. 
Operating schedule: 5 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3s, 3b, 4s. 4d, 5, 60, 7b, 
Rate Protection: 10b. 11h. 12b. 13b, 14b. 
Basie Rates: 20s, 22a, 2.2b. 23a. 24a. 241). 25a, 26, 

29a. 
Contracts: 40a. 42a. 45, 46. 47a. 48. 
Comb.: Cont. Discounts: 60k, 61a, 61b, 62e. 
Cancellation: 70a, 70e. 73a. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Elf 7/1/65-Itec'd 5/31/66. 

7. PACKAGE PLANS 
A-Mon thru Fri 6:30-9:30 am & 4-7 pm. 
B-All other times. 
I MIN: 601 12 ti 18 ti 24 ti 30 01 36 01 
A ......... 3.25 2.95 2.75 2.55 2.85 2.15 
B ... 2.60 2.35 2.15 1.95 1.75 1.55 
20/10 SEC: 
A   2.60 2.35 2.20 2.00 1.85 1.70 
  2.05 1.85 1.70 1.55 1.40 1.25 

10 SEC: 
A 1.65 1.50 1.40 1.30 1.20 1.10 

1.35 1.20 1.10 1.00 .90 .80 
8. PROGRAM TIME RATES 
1 ........ .. 30.00 
1/2 hr: 60%; of hour. 5 mm: 20% of hour. 
1/4 hr: 40% of hour. 1 min: 13% of hour. 

DISCOUNTS 
131-4% 104x-12% 2601-20% 
52x-8% 156x-16% 

ST. GEORGE 
Washington County-Map Location D-Il 

See SRDS consumer market map and data at begin-
ning of the State. 

KDXU 
1957 

Media Code 4 246 4800 4.00 
Julie P. Miner. Box IC, St. George, Utah 84770. 
Phone 801-673-3579. 

I. PERSONNEL 
Gen'l Mgr. & Prog. Dir.-L, John Miner. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 Ire. 
Non-directional. 

Operating schedule: 6 am-midnight. MST. 
4. AGENCY COMMISSION 

15/0: 10th of following month. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 3a, Sb, 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11h, 12b, 13b. 14b. 
Basic Rates: 22a. 2213. 24b, 25a, 26, 2e. 29a. 
Contracts: 40a, 42b, 46, 48. 
Comb.: Cont. Discounts: 60a. 61a, 61h, 62b. 
Cancellation: 70a. 70e, 71a, 73a. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 1 Eft 11/1/68--Rec'd 11/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x I56x 260x 312x 624x 

I min 3.90 3.82 3.74 3.67 3.59 3.43 3.28 3.12 
7. PACKAGE PLANS 

SATURATION PLANS 
CLASS A 

(Mon thru Sat 7-9:30 am & 4:30-7 pm) 
PER WK: 12 01 18 ti 24 tl 30 tl 36 tl 
1 min_ . . 3.00 2.80 2.60 2.40 2.20 
30 sec_________. 2.40 2.20 2.00 1.90 1.80 
10 sec.  ....... 1.50 1.40 1.30 1.20 1.10 

CLASS B 
(All other times) 

1 min...  .. 2.40 2.20 2.00 1.80 1.00 
30 see.. ......... _______ 1.90 1.80 1.60 1.40 1.80 
10 see  1.20 1.10 1.00 .90 .80 

8. PROGRAM TIME RATES 
lx 260 52x 104x I56x 260x 312x 624x 

1 hr..._ 10.00 29.40 28.80 28.20 27.60 26.40 25.20 24.00 
1/2 hr_ 18.00 17.64 17.28 16.92 16.56 15.84 15.12 14.40 
1/4 hr_ 12.00 11.76 11.52 11.28 11.04 10.56 10.08 9.60 
10 min 9.00 8.82 8.64 8.46 8.28 7.92 7.58 7.20 
5 min.. 6.00 5.88 5.76 5.64 5.52 5.28 5.04 4.80 
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inissPAcc CONTRIBUTED BY THE PUBLISHER AS A PUBLIC SER1ICE, 
UTAH 

If you don't 
have cancer, 
read this. 

You've taken an important step in the 
right direction by starting to read this. 
Tragically, many people will not. 

There is a feeling among many people 
that cancer is incurable. That a diagnosis 
of cancer is a death sentence. This is 
far from true. In fact there are over 
1,300,000 Americans alive today who are 
cured of cancer« 

And yet, every year over 90,000 peo-
ple die of cancers who might have been 
saved. They die because they go to their 
doctors too late. Because they don't give 
medical science a chance to treat and 
cure what is curable. • 

By simply going to your doctor once a 
year for a health checkup, you are doing 
something essential for your own pro-
tection. Early defection and prompt treat-
ment of cancer can make the difference 
between life and death. For example, a 
simple, painless examination called the 
"Pap" test could prevent nearly all deaths 
from uterine cancer in women. 

Through early detection, one out of 
two of all cancer cases could be cured 
with what science knows today. But be-
cause some people delay seeing their 
doctors, their cancers are detected too 
late and doctors are now able to save 
only one out of three patients. 

What about cancers that cannot yet 
be cured? 

Every day research centers throughout 
the country come a little closer to the 
answers to cancer's many remaining rid-
dies. -Research teams probe for answers 
to the question of virus causation of can-
cer. The question of cures by chemother-
apy. The question of why some people 
get cancer and others don't. Your dollars 
have already bought some answers. But 
many, many more questions remain. The 
price for the answers comes very high. 
They must be paid for. Without these an-
swers, cancer will never be entirely con-

® quered. Do your part. Fight cancer with 
a checkup. And a check. 

American Cancer Society 

SALT LAKE CITY (11 AM; 7 FM) 
(including Murray) 
Salt Lake County-Map Location F-6 

Eine SIDS cunsumer market map and data at begin-
ning of the State. 

Salt Lake Metro Market Group 
Intermountain Network 

Comprised of: 
KO VO-Provo KLO-Ogden 
HALL-Salt Lake City 

Rates: See Intermountain Network under Regional 
Radio Networks and Groups. 

KALL 
1945 

SALT LAKE CITY 

DD 
Subscriber to the NAB Radio Code 

Media Code 4 246 5100 8.00 
Salt Lake City Broadcasting Co., Inc., 312 E. 

South Temple, Salt Lake City, Utah 84111. Phone 
801-364-3561. TWX 910-925-5819. 

I. PERSONNEL 
National Sales Mgr.-Lynn L. Meyer. 
Executive Vice President-Romer J.C. Peterson. 
Station Manager-C. Bruce Miller. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 

5,000 w. days, 1,000 w. nights; 910 kc. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b, 3d, 4a, 4d, 5, 6a, 7b. 
Itate Protection: 111b, lib, 121:4 13b, 14b, 15b. 
Basic Rates: 205. 22a, 23a, 28b, 28e. 29a, 32b. 
Contracts: 40a, 41, 46. 48. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60h. 
Cancellation: 71a. 
Prod. Services: 82. 
FM facilities: KOMI). (FM). 
Affiliated with NBC Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No. 68 Eff 8/1/67-Rec'd 7/31/67. 

AA-Mon thru Fri 6:30-9:30 am & 4-7 pm. 
A-Mon thru Fri 9:30 am-4 pm; Sat & Sun 7 am-
7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WIC: 1 ti 6 ti 12 ti 18 ti 24 ti 90 tl 
1 min.  20.00 18.00 17.00 16.00 15.00 14.00 
30/20 sec.  18.00 15.00 14.00 13.00 12.00 11.00 
10 sec._  12.00 9.00 8.50 8.00 7.50 7.00 

CLASS A 
1 min  16.00 15.00 14.00 13.00 12.00 11.00 
30/20 sec__ 15.00 12.00 11.00 10.00 9.00 8.00 
10 sec. 10.00 7.50 7.00 6.50 6.00 5.50 

CLASS B 
1 min_____ 15.00 13.00 12.00 11.00 10.00 9.00 
30/20 sec_ 13.00 10.00 9.00 8.00 7.00 6.00 
10 sec.. ..... _ 9.00 7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK: I min 90/20 
Plan 1 (6AA, 3A, 3B)_ 175 140 
Plan 2 (9AA, 5A, 4B) 240 192 
Plan 3 (12AA, TA, 5B)  300 240 
Spots must be scheduled over 7 day period and rotate 
within time classification. Total Audience Plan Spots 
are combinable with all weekly Spots and programs. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK: 1 tl 3 ti 6 ti 12 ti 
AA   29 27 25 23 
 ... 23 21 19 17 

II   20 18 16 14 
Minutes, Newscasts, Features, and 30/20 second spots 
may combine to earn weekly frequency discount. 
Minutes, Newscasts, Features, and 30/20 second spots, 
and ID's may combine on the basis of 2 ID's equal-
ling 1 longer spot. 

DISCOUNTS 
52 wks-10%. Discount applied as earned applicable 
to consecutive week advertisers only. 

KCPX 
1922 

SALT LAKE CITY 

«KATZ RADIO 

IMP WEST 

Subscriber to the NAB Radio Code 
Media Code 4 246 54002.00 

Screen Gems Broadcasting Corp., 130 Social Hall 
Ave.. Salt Lake City. Utah. 84111. Phone 801-
322-5681. Twx 801-521-2365. 

I. PERSONNEL 
Manager-William E. Wright. 
News and Production-Joe Lee. 
Program Director-Gary Wooly Waldron. 

(This listing continued on next page) 
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UTAH 

Salt Lake City-K C P X-Continued 
2. REPRESENTATIVES 
Katz Itadio, West. 

3. FACILITIES 
5,000 w.; 1320 he. Directional-same pattern day 

and night. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, la. 2b. Sa, 313, 3d, 4a, 4d, 5. 6a. 

7b. 
Rate Protection: 10a, 14a, 15b, 15d. 
Basle Rates: 20a. lob, 21a, 21b, 22a, 22b, 23a, 24a, 

2813, 28e. 32b. 
Contracts: 4Da. 45, 46. 
Comb. •. Cont. Discounts: 60d, 60e, 60f, 601, 61e. 
Cancellation: 70e. 71a. 
Prod. Services: 82. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
No. 32 ER 5/1/68-Reed 4/22/68. 

AA-Mon thru Fri .6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & sun 6 am-6 pm. 
B-All other times. 

CI 6-9 am or 7-10 am. 
6. SPOT ANNOUNCEMENTS 
1 MIN, PER WK: AA A B 
Fixed position    25 22 18 
1 ti  22 19 16 
6 ti  19 17 14 
12 ti    18 16 13 
18 ti   17 15 12 
24h    16 16 14 11 
20/30 see: SO% of 1 min. 10 sec: 58% of 1 min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(1/2 AA. 1/2 after 7 pm and/or wknd or 1/3 
AA, 1/3 Mon thru Fri 10 am-3 pm, 1/3 all 

other times) 
12 ti 18 tl 24 ti 

Per wk.  174 243 300 
SPECIAL WEEKEND PLAN 

(Divided equally between Sat & Sun) 
Per mknd, ea  15 14 13 
20/30 sec: 80% of 1 min. 10 sec: 50% or 1 min. 

10. SPECIAL FEATURES 
5-min news programs-1-1/2x applicable minute rate. 
All announcements, regardless of length or classifi-
cation, may be cross-combined for discounts. An-
nouncement and program units may not be combined 
for discount purposes. 

K C P X-FM 
1947 

SALT LAKE CITY 

Media Code 4 246 5401 0.00 

Screen Gems Broadcasting Corp., 130 Social Hall 
Ave., Salt Lake City, Utah. 84111. Phone 801-322-
5681. 

I. PERSONNEL 
Manager-William E. Wright. 
News & Production-Joe Lee. 

2. REPRESENTATIVES 
Katz Radio. West. 

3. FACILITIES 
ECM 1,200 w.; 98.7 mc. 
Operating schedule: 6-1 am. MST. 
Antenna ht.: 3,030 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See KCPX listing for coded regulations. 

TIME RATES 
Elf  Ree'd 7/7/67. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 

1 min  5.50 5.25 
30 sec  4.00 3.75 
10 see......-....-   2.50 2.25 

7. PACKAGE PLANS 
WEEKLY 

7 CONSEC DAYS: 1 mln 
1 per hr (15 per day)........_....... 210 
1 every other hr (8 per day)  135 
1 every third he (5 Der doy) , 85 

MONTHLY 
30 CONSEC. DAYS: 
1 per hr (15 per day)...._._  650 
1 every other hr (8 per day) 390 
1 every third hr (5 per day)___ 300 

YEARLY 
12 CONSEC MO: 
1 per hr (15 per day)................. 565 
1 every other hr (8 per day) __ 330 
1 every third hr (5 per day)........ 250 

KLUB 
1938 

SALT LAKE CITY 

52x 
5.00 
3.50 
2.00 

I04x 156x 
4.75 4.25 
3.25 3.00 
1.75 1.50 

30 see 10 see 
145 100 
95 70 
60 45 

450 330 
320 215 
210 140 

380 290 
280 185 
190 125 

subscriber to the NAB Radio Code 
Media Code 4 246 5700 5.00 
KLUB-KWIC Broadcasting, Div. of Carman Corp., 
Box 389, 1550 W. 22nd North, Salt Lake City, 
Utah 84110. Phone 801-359-7794. 

STATION'S PROGRAMMING DESCRIPTION 
KLUB: Programmed for adults. 
Segued film music, showtunes, standards, light clas-
sic. Accent on big strings. Sets announced at con-
clusion. NEWS: 5 min at :52. expanded news 5-9 
am M-F. 3 man department. RELIGION: short non-
denominational vignettes. COMMERCIAL POLICY 

12 minute maximum per hour, 2 minute maximum 
per break. No programs prepared by outside sources 
accepted. Farm, sports in regular newscasts. Each 
hour opens with 1 min vignette. Contact Representa-
tive for further details. Itec'd 11/30/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Frank C. Carman. 
Vice-President of Sales-Allan Thomas. 
Vice-President of Prugrams-Frank C. 51cIntyre. 

2. REPRESENTATIVES 
MeGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5,000 w.; 570 ter. Directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 net time. Bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a. 2b, 3a, 313, 3e. 3d, 4a, 4d, 5, 6b, 
7b, 8. 

Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 2:2a. 23a, 24e, 27, 28b, 28e. 30. 

33b. 
Contracts: 40a, 42a, 46, 48. 
Comb.; Cont. Discounts: 60b, 60e. 60f. 
Station operates with a limit of 12 minutes of com-
mercial copy in every hour. 

FM facilities: KWIC (FM). 
50% of the total number of spots scheduled on AM 
will be broadcast on FM. 

TIME RATES 

KLUB/KWIC (FM) COMBINATION RATES 
EH 8/1/69-Reed 8/4/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-7 
pm. 
B-Mon thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min  35.00 31.50 28.00 25.50 23.00 21.00 
30 sec  28.00 25.00 22.50 20.50 18.50 17.00 

CLASS A 
1 min  28.00 25.00 22.50 20.50 18.50 17.00 
30 sec  22.50 20.00 18.00 16.50 15.00 12.50 

CLASS B 
1 min.  21.00 19.00 17.00 15.50 14.00 12.50 
30 sec  17.00 15.00 13.50 12.50 11.00 10.00 
10 sec: 50% of 1-min. 

DISCOUNTS 
52 wk-10%. 
KWIC (FM) onlY-26%. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

WKLY, EA: 1 min 
Plan 1 (4AA, 5A, 3B)  20.50 
Plan II (6AA, 8A, 4B)  19.00 
Plan III (8AA, 10A, 6B)   
Plan IV (10AA, 12A, 811)  15.50 
30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

DISCOUNTS 
52 wk-10%. 
KWIC (FM) only-20%. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: I tl 3 ti 6 ti 12 ti 
AA   50 47 43 40 
All other times  40 38 34 32 

26 wk-5% 52 wk-10% 
All classes may combine for weekly frequency. 

KMOR 
1948 

MURRAY 
Subscriber to she NAB Radis Code 

Media Code 4 246 6000 9.00 

O. J. Wilkinson, Box 7383. 4646 S. State St., 
Murray, Utah 84107. Phone 801-266-4418. 

STATION'S PROGRAMMING DESCRIPTION 

KMOR: Programmed for 16-49 year old market. 
MUSIC: Emphasis on music which includes light 
rock. Standards and popular music. NEWS: network 
news on half hour, 2 min local news on hour. Con-
tact Representative for further details. Rec'd 3/17/69. 

I. PERSONNEL 
Gen'l 8c Nat'l Sales Mgr.-Joseph L. Dorton. 
Sales Manager-Don K. Griffiths. 
Program Director-Paul Engoman. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 ise. 

Non-directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b, 3a, 45, 4d. 5. 6a. 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 15b. 
Basic Rates: 20b, 210, 21e, 22b, 23a, 240. 25a, 26, 

28b, 28e, 30, 32b. 
Contracts: 40a, 41. 42a, 43, 44a, 45, 46, 47e. 48, 51a. 

Comb.; Cont. Discounts: 60a, 60e, 61c, 62b. 
Cancellation: 70a, 70e, 71a, 730. 

Prod. Services: 80. 81. 82. 
Affiliated with MBS. 

TIME RATES 
Elf 4/1/69-Reed 3/7/69. 

AA-Mon thru Fri 6:30-9:30 am & 4-7 pm. 
A-5fon thru Fri 9:30 am-4 pm; Sat & Sun 7 am-
7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 6 ti 12 ti 18 ti 24 ti 30 ti 
1 min  9.00 8.50 8.00 7.50 7.00 6.50 
30 sec___   7.50 7.25 7.00 6.75 6.50 6.25 
10 sec.  4.50 4.25 4.00 3.75 3.50 3.25 

CLASS A 
1 min  7.00 6.50 6.00 5.50 5.00 4.50 
30 sec  5.50 5.25 5.00 4.75 4.50 4.25 
10 sec  3.50 3.25 3.00 2.75 2.50 2.25 

CLASS B 
1 min  5.00 4.50 4.00 3.50 3.00 2.50 
30 sec  4.00 3.50 3.00 2.50 2.00 1.50 

2.50 2.25 2.00 1.75 1.50 1.25 

7. PACKAGE PLANS 
PER WK: 
Plan 1 (4AA, 5A, 3B)  
Plan 2 (6AA, 8A, 4B) ........... 
Plan 3 (8AA, 10A, 611 ). 
Plan 4 (10AA, 12A, 8B). 

mln 30 sec 10 sec 
70 45 55 
05 78 47 
118 94 59 
139 112 70 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: I ti SOI 601 12 ti 
AA   12.00 11.50 11.00 11.50 
A ..._.._ ...... ..........   9.50 9.00 8.50 8.00 
  6.00 5.75 5.50 5.25 
CONSECUTIVE WEEK DISCOUNT 

13 wk-5% 26 wk-7% 52 wk-10% 

KNAK 
1945 

SALT LAKE CITY 

The Eastman Station 

Media Code 4 246 6300 3.00 

Granite District Radio Broadcasting Co., 1042 S. 8th 
West, Salt Lake City, Utah. 84104. Phone 801-
304-3685. 

I. PERSONNEL 
President-Howard D. Johnson. 
Station Manager-William (Bill) Hesterman. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
5.000 w. days; 500 w. nights: 1280 kg. 
DirectIonal-nighttime only. 

Operating schedule; 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0 Urea only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. 2b, 3d, 4e. 4d, 5, 65, 713. 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 1513, 
Basle Rates: 20b, 22a, 24b, 29a, 30. 
Contracts: 40a, 45, 46. 48. 
Comb.; Cont. Discounts: 60d, 60e. 
Cancellation: 72, 73b. 
Prod. Services: 80. 8:2 
Affiliated with American Contemporary Network, 

TIME RATES 

ER 3/1/67-Reed 4/28/67. 
AA-Mon thru Fri 6-9 am & 3-6 pm. 
A-Mon thru Fri 9 am-3 pm: Sat & Sun 6 am-6 pm. 
II-Mon thru Sun 6 pm-midnight. 
C-Mon thru Sun midnight-6 am. 

7. PACKAGE PLANS 

MARKET BUSTER -PLAN 
-AA- -A-

PER WK: I min 30 mln I min 30 see 
36 ti  14.00 11.20 11.50 9,20 
30 ti  15.00 12.00 12.00 9.60 
24 ti  16.00 12.80 13.00 10.40 
18 ti  17.00 13.60 13.50 10.80 
12 ti  18.00 14.40 14.50 11.60 
6 ti  19.00 15.20 16.00 12.80 
1 t1 22.00 17.60 18.00 14.40 

CLASS C 

I mln SO see 
8.50 6.80 
9.00 7.20 
9.50 7.60 

10.00 8.00 
11.50 9.20 
13.00 10.40 
14.00 11.20 

I mln 30 see 
Flat   7.50 4.50 
10 see: 50% of 1-min. 

7-DAY SOUND VALUE PLAN 

PER WK: 
21 ti (5 ti/wk may be In AA), ea........................ 14 
28 ti (7 Cl/wit may be in AA), ea____________ 12 
35 t1 (10 ti/wk may be in AA), en. 10 
7-Day Sound Value Plan spots must be spread pro-
portionately over 7 days. 7-Day Plan spots do not 
combine with 5Iarket Buster Plan for greater ells-
counts. 

WEEKEND SPECIAL PLAN 
PER WKND: 24 tl 18 ti 12 tl 
Ea ....... ...... _ ..... _ ................. 19.00 14.00 15.00 
Weekend Plan spots must be equally divided between 
Sat & Sun. Weekend Plan schedules may combine 
with Market Buster Plan for greater discounts. 
All ID's are 50% of minute rate on any plan. 
ID's combine at rate of 2 ID's equal 1-minute for 
greater discounts. 

8. PROGRAM TIME RATES 
5 MINUTES 

PER WK: I ti 

35 
  30 

C, fiat   15 
1/4 HOUR 

AA   

  35 
C. fiat    30 

6 ti 
35 
30 
25 

12 tI 18 tl 
30 25 
25 20 
20 15 

45 40 
40 35 
30 25 

35 
30 
20 

1/2 HOUR 
PER WK: 1 tl 6 tl 12 ti 18 tl 
AA   75 70 65 60 
A   70 65 60 55 
B   65 60 55 50 
C. fiat   60 

KQMU (FM) 
1968 

DD 
Merl:a Code 4 246 6335 9.00 
Salt Lake City Broadcasting Co., Inc., 312 E. South 
Temple St., Salt Lake City, Utah 84111. Phone 
801-364-3561. TWX 910-925-5819. 

I. PERSONNEL 
Manager-C. Bruce Miller. 
National Sales Manager-Lynn L. Meyer. 
Sales Manager-Bennie L. Williams. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

S. FACILITIES 
ERP 24,000 w.; 94.1 me. Stereo. 
Operating schedule: 5 am-midnight. MST. 
Antenna ht.: 3,030 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; bills payable 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2a, 313, 3d, 4a, 4d, 5. 6a, 7b, 8. 

Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 

Basle Rates: 20a, 220. 23a, 28b, 28e, 29a, 32b. 

Contracts: 40a, 41. 46, 48. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 60h. 
Cancellation: 710. 
Prod. Services: 82. 

AM facilities: KALL. 

TIME RATES 

No. 1 Elf 12/1/68-Reed 1/29/69. 
AA-Mon thru Fri 6:30-0:30 am & 4-7 pm. 
A-Mon thru Fri 9:30 am-4 pm; Sat & Sun lam-
7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WK: I ti 601 12 01 18 tl 24 tl 30 tl 
1 min..____ ... 8.50 8.00 7.50 7.00 6.50 6.00 
20/30 sec  7.00 6.50 6.00 5.50 5.00 4.50 

CLASS A 
1 min  8.00 7.50 7.00 6.50 6.00 5.50 
20/30 sec  6.50 6.00 5.50 5.00 4.50 4.00 

CLASS B 
1 min_  7.50 7.00 6.50 6.00 5.50 5.00 
20/30 sec  6.00 5.50 5.00 4.50 4.00 3.50 
1-minute and 20/30-second spots may combine to earn 
weekly frequency discount. 

KRGO 
1956 

SALT LAKE CITY 

Subscriber to the NAB Radio Code 

Media Code 4 246 6375 5.00 
Group Communications, Inc., 5065 W. 21st S., Sale 
Lake City, Utah 84120. Phone 801-299-3449. 

I. PERSONNEL 
General Manager-Robert Young. 
Sales Manager-Fred DeSmet. 
Program Director-Jim Huitt, 

2. REPRESENTATIVES 
Radio Time Sales/International. 

Southwest-Morton Time Sales, Inc. 

3. FACILITIES 
10,000 w. days; 1550 ire, Non-directlonal. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15% on time only: no each discount. 

5. GENERAL ADVERTISING See coded regulations 

General: 2a, 2b, 3c, 3d, 4a, 4e, 5. 6a, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g. 15b. 
Basic Rates: 201), 21a, 21b, 22a. 
Contracts: 40a, 41, 44a, 44b, 46. 
Cancellation: 70b, 70d, 71b, 72, 73e. 
Prod. Services: 80. 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 4/1/68-Reed 4/1/68. 

6. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 104x I56x 260x 3I2x 

1 min 7.50 7.25 7.00 6.75 6.50 6.25 6.00 5.75 
30 sec 5.50 5.25 5.00 4.75 4.50 4.25 4.00 3.75 
10 sec 4.00 3.75 3.50 3.25 3.00 2.75 2.50 2.25 

7. PACKAGE PLANS 

WKLY: 10 tl 20 01 30 ti 40 tl 
1 min  4.00 3.75 3.50 3.25 
30 sec.  3.00 2.75 2.50 2.25 
10 see  2.25 2.00 1.75 1.50 
MTHLY: 100 tl 200 ti 300 ti 
1 min  3.35 3.15 3.10 
30 see.  2.25 2.15 2.00 
10 sec.  1.50 1.35 1.25 
YRLY: 1 min 30 see 10 see 
1000 ti  3.10 2.00 1.25 

(Salt Lake City continued an next page) 
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Soit Lake City-Continued 

KRSP 
1967 

SALT LAKE CITY 

CILICI 
Media Code 4 246 6450 6.00 

Holiday Broadcasting Co., 1130 W. 5200 13., Salt 
Lake City, Utah. 84107. Phone 801-262-5541. 

STATION'S PROGRAMMING DESCRIPTION 

KRSP: Programmed for adult audience. 
Middle-of-the-road music with national, international. 
regional and local news including sports. NEWS: 5 
min at :60 & 2 min at :30. Employ 1 & 2 min ln-
formational vignettes on the unusual. COMMERrIAL 
POLICY: limited to 12 commerciale per hour. M-F: 
6-9 am middle-of-the-road music, standards aimed 
at adults and commuters. 9-11 am & 11 am-1 pm 
standards, news and vignettes for commutera. 1-4 pm 
middle-of-the-road music, showtunes, standards and 
vignetts. 4 pm-sign-off standards, news and vignettes 
for commuters, home and office. Weekends: same pro-
gramming format except for special sports off net-
work available and speclal interest features nationally 
and locally. Contact Representative for further de-
tells. Rec'd 3/5/69. 

I. PERSONNEL 
General Manager-Ralph I. Carlson. 

2. REPRESENTATIVES 

National Time Sales. 

3. FACILITIES 

10,000 w.; 1060 kc. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 

15%. 

5, GENERAL ADVERTISING See coded regulations 

General: la, lb, 2a. 2b. 35, lb. 3c, 3d, 4a, 4d, 5, 
6a. 7a, 8. 

Rate Protection: 10a, 11c, 12g, 13g, 14g, 15b. 
Basic Rates: 20b. 21b. 21e, 21d. 22a. 221), 23a, 23b, 

24s, 24b, 24e, 26, 27, 28e, 29a, 29b, 30. 31, 33a. 
Contracts: 41, 42a, 42e. 44b, 45, 413. 47a, 47e, 48, 

49. 50. 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a. 60e. 60e, 60f, 60h, 601. 

61a, 61.b. 61e. 62a. 626, 61e. 62d. 
Cancellation: 70a, 706, 70e, 70d, Ila, 72, 73a, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Eff 8/15/67-Reed 8/14/67. 

6. SPOT ANNOUNCEMENTS 

A-Mon thru Fri 6:30-8:30 am & 4-6:30 pm. 
B-All other times. 

PER WK: I wk 
1 ti  10.00 
5 ti  9.75 
10 ti  9.50 
20 ti  9.25 
50 ti......._.__ 9.00 

A 
13 wk 52 wk I wk 13 wk 
9.50 9.00 8.50 8.00 
9.25 8.75 8.25 7.75 
9.00 8.50 8.00 7.50 
8.75 7.25 7.75 7.25 
8.50 8.00 7.50 7.00 

10. SPECIAL FEATURES 

NEWSCASTS 
5 min Mon thru FU. per mo...  

K R S P-FM 
1968 

SALT LAKE CITY 

RIA1 

52 wk 
7.75 
7.50 
7.25 
7.00 
6.50 

PER YR: I mln 30 see ID see 

10. SPECIAL FEAURES 
NEWSCASTS 

5-mM, Mon thru Fri, per mo.....-__._--..._-- 280 

HEADLINE 
SPONSORSHIP at :60 
5 min. 
Open and closing billboards 
SPONSORSHIP at :30 
2 min. 
Open and closing billboards 

NEWS 
13 wk 26 wk 52 wk 
8.00 7.50 6.00 

and 1 1-min commercial. 

  6.00 5.00 4.00 
and 1 30-sec commercial. 

WEATHERCA,STS 
SPONSORSHIP 
1 1/2-min ..... ....... ......... 5.25 4.75 3.75 
Open and closing billboards and 1 30-see commercial. 

K S L 
1922 

SALT LAKE CITY 

maimaiMETRO RADIO SALES 

e 
Subscriber to the NAB Radio Code 

Media Code 4 246 6600 6.00 
KSL, Inc.. Broadcast Houle, Salt Lake City, Utah 

84111, Phone 801-355-4641. 

I. PERSONNEL 
President-Arch L. Madsen. 
Vice-Pros. & Gen'l Sales Mgr.-Joseph A. %jar. 
National Sales Manager-Robert O. Pusey. 

2. REPR ESE NTAT I VES 
Metro Radio Sales. 

S. FACILITIES 
50.000 w.; 1160 kc. Non-directional. 
Operating schedule: 24 hours daily. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 4a, 4d, 5, 61). 7b. 8, 
Rate Protection: 10e. lle, 12e, 13e, 14e. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a. 23b, 

245. 24b, 24e, 25a, 26, 27. 28a, 295, 29b, 32b. 
Contracts: 40e. 445, 44b, 46, 47a, 49, 50, 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 601, 61b, 

61e. 621). 62d. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 81, 82. 

Affillated with CBS Radio Network. 

TIME RATES 

280 No. A Eff 2/1/66-Reed 1/28/66. 

AA-Mon thru Sat 6-10 am. 
A-Mon thru Sat 3-6 pm. 
B-Mon thru Sat 10 am-3 pm; Sun 6 am-6 pm. 
C-Mon thru Sun 6 pm-midnight. 
D-Mon thru Sun midnight-6 am. 

Media Code 4 246 6451 4.00 
Holiday Broadcasting Co., 1130 West 5200 S., Salt 
Lake City, Utah 84107. Phone 801-262-5541. 

I. PERSONNEL 
General Manager-Ralph J. Carbon. 

2. REPRESENTATIVES 

National Time Sales, 

3. FACILITIES 

ERP 100,000 w.; 103.5 me. Stereo. 
Operating schedule: 24 hours dally, MST. 
Antenna ht.: 110 ft. above average terrain. 

4. AGENCY COMMISSION 

15%. 

5. GENERAL ADVERTISING See ceded regulations 

General: la, lb, 2a, 2b, 3a, 3b, 3e, 3d, 4a. 4d, 5, 
6a, la. 8. 

Rate Protection: »a. 11c, 12g, 13g, 14g, 15b, 

Basic Rates: 20b, 21b, 21e, 21d, 22a, 22b, 23a, 23h, 
24a, 2.4b, 24c, 26, 27, 28e, 29a, 29b, 30, 31, 33a. 

Contracts: 41, 42a, 42e, 41b, 45, 46, 47a, 47e, 48, 
49, 50, 51a, 51b, 51e, 

Comb.; Cont. Discounts: 60a, 60e. 60e, 60f, 60h, 601, 
61a, 61b, 61e. 62a, 62b, 62e, 62d. 

Cancellation: 70a, 70b, 70e, 70d. 710, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 

Eff Reed 10/10/68. 

6. SPOT ANNOUNCEMENTS 

lx 52x I56x 965x 
1 min.  5.00 4.80 4.45 4.15 
30 see  3.50 3.35 3.15 2.95 
10 sec  1.90 1.80 1.65 1.55 

7. PACKAGE PLANS 

-Per Wk -----Per Mo-----
10 ti 30 ti 50 ti 100 ti 150 tl 300 ti 

I min....... 4.50 4.25 4.00 3.80 3.55 3.30 
30 see  3.25 3.05 2.80 2.65 2.50 2.30 
10 sec  1.80 1.70 1.60 1.50 1.40 1.25 

6. SPOT ANNOUNCEMENTS 

CLASS AA 1 
PER WK: min 
Specified hour or dey__ _____.- 45. 
Less than 6 ti (rotatini):-...._-- 41. 
6 U (1 per day)._ 38. 

CLASS A 
PER WK: 
Specified hour or dey._. _ .. 41* 
Less than 6 ti (rotating)..._......_. 38. 
6 U (1 per day)... 35. 

CLASS B 
Less than 6 U (rotating Mon thru 
Sun) 34. 

ANY 6 DAYS: 
6 ti (1 per 30. 
12 U (2 per dey).   28. 
18 ti (3 per day). 25. 
24 ti (4 per day). 23. 
30 U (5 per dey). 20. 

CLASS C 
Lems than 6 ti (rotating Mon thru 

ANY 6 
6 ti (1 per day)._.______________ 20. 16. 
12 ti (2 per day).. 18. 14. 
18 ti (3 per day)_________-_____ 16. 13. 
24 ti (4 per day). 14. 11. 
30 ti (5 per dey)  12. 10. 

CLASS D & THE HERE JEPKO SHOW 
Less than 6 ti (rotating) ....... 18. 14, 
ANY 6 NITES: 
6 ti (1 per nite)._____...-----. 16. 13. 
12 ti (2 per nitei.-______ ...... 14. 11. 
18 ti (3 per nite)_ 12 10. 
24 ti (4 per cite)   10. 8. 

20/30 
see 
36. 
33. 
30. 

33. 
30. 
28. 

27. 

24, 
22, 
20, 
18. 
16. 

20. 

15, 
14. 
13. 
12. 
10. 

5. GENERAL ADVERTISING See ended regulations 

General: la, 2b. la. 3d. 45, 4d, 5, 7b, 8. 
13. Rate Protection: »d, lid. 12a, 13s, 14d. 

Basic Rates: 20a, 21a, 21b, 21d, 225, 22b, 23E, 24a, 
10. 24b. 24e. 25a, 26, 27, 28a, 29a, 30, 32b. 
9. Contracta: 40e. 44b. 47a, 49. 50. 51h. 
8. Comb.: Cont. Discounts: 60b. 60d. 60f, 601. 61e, 62d. 
7. Cancellation: 705. 70e, 71a, 73a, 73b. 
8. Prod. Services: 80. 81. 82. 

Cigarette advertising unacceptable. 

TIME RATES 

No. 4 Eff 10/1/67-Rec'd 9/5/67. 

6. SPOT ANNOUNCEMENTS 

FIXED POSITIONS-5 am-midnight 

25e 100x 250x 500x 750x 1000e 2000x 
1 min  10.25 9.85 9.45 9.05 8.85 8.45 .8.05 
30 sec...._  9.25 8.90 8.55 8.20 7.85 7.50 7.15 

110S-5 am-midnight 
I 8.75 8.35 7.95 7.55 7.15 6.75 .8.35 
30 sec  8.00 7.65 7.30 6.95 6.60 6.25 5.95 

Guarantees exclusivetY. 

10 
sec 
23. 
21. 
19. 

21. 
IS. 
18. 

Announcements must be scheduled equally over a 7-day 
period and rotate within time classificaUon. All 
Plans earn discounts. Rate protection: 90 days. 
Package Plans are offered on a preemptible baste at 
station's discretion for a full rate advertiser. In the 
event of preemption announcements will be toads good 
in comparable or better Ume periods at the earliest 
possible convenience. 

SPECIAL PLANS 

Flat; no further discounts. Rate protection: 90 days. 

DRIVE TIME SPECIALS 
Plan I (5 Class AA, 5 Class A). 
Plan II (10 Class AA, 10 Clan A). 
PER WK: 
Plan .......... 320. Plan II___ 580. 
Rate protection: Rates quoted herein are guaranteed 
for a period of 26 weeks from effective date of any 
increase in these rates, provided that advertising 
equalling a weekly expenditure of 100.00 is actually 
runnIng at the time of effective date of increari, and 
providing that these broadcasts continue without in-
terruption during rate protection period. 

FREQUENCY DISCOUNTS 
Minutes, newscasts, tentures and 30/20 second an-
nouncements may combine to earn weekly frequency 
discount. 
Minutes. newscasts, tentures and 30/20 second an-
nouncements may combine with Plana to earn weekly 
frequency discount. 
Plans may not combine with Plane for further weekly 
frequency discounts. 

8. PROGRAM TIME RATES 

CLASS AA 
lx 26x 52x I04x 1562 3I2x 

1/4 hr 117 115 113 Ill 109 106 
10 min  89 87 85 81 79 77 
5 min____. ...... _ 65 64 63 62 61 58 

CLASS A 
1/2 hr  153 
1/4 hr___._   98 96 94 92 90 88 
10 min........._..._ 74 72 70 68 66 64 
5 min....._____._ 54 53 52 51 50 49 

CLASS B 
1/2 hr 
1/4 hr  01 79 77 
10 61 59 57 
5 min_ 46 45 44 

CLASS C 
1/4 hr  61 59 57 

42 
5 min 31 30 29 
to earn lower rates. 
Above rates may he combined only with earls ether 
To qualify for 8% discount, lowest weekly billing 
must not he less than 100.00 grasa during entire 52 
week schedule. 

10. SPECIAL FEATURES 

News and musical transcription library charge (its-
eludes newscaster and announcer), subject to agency 
commission: 

These talent charges do not include station time. 
1/4 bouc  20.00 5 minutes or legs__ 10.00 
10 minutes  15.00 

K S L-FM 
1947 

SALT LAKE CITY 

illp Flml] 
Subserlber to the NAB Radio Code 

Media Code 4 246 6601 4.00 
KSI.,. Inc.. Broadcast Bouse, Salt Lake City, Utah. 

84111, Phone 801-355-4641. 

I. PERSONNEL 
President-Arch L. Madsen. 
General Manager-Raymond W. Fritsch. 
Program Director-Marty Christian. 

2, REPRESENTATIVES 
Metro Rodio Sales. 
Quality Media Incorporated, 

3. FACILITIES 
17. KR? 13.000 w.: 100.3 mc. Stereo. 

Operating schedule: 24 hours dally. MST. 
Antenna ht.; 3,650 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on all time rates. 

9. 

8. 
7. 
6. 
5. 

7. PACKAGE PLANS 

WEEKLY CIRCULATION PLANS 
Plan A Plan B Plan C Plan D 

12 18 24 30 
wkly wkly wkly wkly 

Class AA . 3 4 6 8 
Class A 3 4 6 8 
Class B. 4 6 8 10 
Class C  2 4 4 4 
PER WK: 
1 min ..... _______.____ 338. 455. 556. 824. 
20/30 sec._ 270. 364. 445. 499. 
10 sec. ........ _.________-_. 169. 228. 278, 312. 

8. PROGRAM TIME RATES 

1 hr 1/2 hr 1 hr 
1 r 82.00 50.00 104 x............ 72.00 
13 x  79.50 48.50 156 x  69.50 
26 x  77.00 47.00 208 x  67.00 
52 x  74.50 45.50 312 x  64.50 

1/2 hr 
44.00 
42.50 
41.00 
19.50 

UTAH 

e 

KSOP 
1955 

SALT LAKE CITY 

Alan Torbet 
Associates, Inc. 

RAB 

Subscriber to the NAB Radio Con. 
Media Code 4 246 6900 0.00 
KEMP, Inc. Box 15588, Salt Lake City, Utah 84115. 
Phone 801-484-4435. 
STATION'S PROGRAMMING DESCRIPTION 

HOOP: Programmed for adults. 
MUSIC: country and western. 3 min of news, 
regional and national every hour CO Mur, Ant PER-
sonallties all times. Features: farm report 6:30 am, 
county agent 8:50 am, job report 9:20 am, market 
report noon. RELIGIOUS: hymn of hour daily. 7-10 
am Sun sermons. Origination, remote for on scene 
broadcasting. Staff, 8 piece band. Contact Represen-
tative for further details. Rec'd 8/30/68, 

I. PERSONNEL 
President-H. H. Hilton. 
Gen'l & Sales Mgr.-Henry 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle, Portland-Art Moore & Associates, Inc. 

3. FACILITIES 
1,000 w. deys; 1370 ke. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/2%. 

5, GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 4a, 5, 6a. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 1413„ 15a, 15b. 
Basic Rates: 20b, 21a, 21d, 22a, 226, 23a, 23b, 24b, 

25a, 26. 27, 28s. 29a, 32b, 33c. 
55 53 51 Contracts: 40a, 41, 42b, 44a, 45, 46, 47a, 48, 49, 
43 42 41 50, 51a, 51b. 

Comb.; Cent. Discounts: 60b, 60d, 60g, 60h, COL 
61b. 62a. 

55 53 51 Cancellation: 70a, 70e, 71a, 72, 73b, 
41 40 39 Prod. Services: 80, 81, 82. 
28 27 26 TIME RATES 

No. 13 E@ 5/1/66-Reed 4/18/66. 

7. PACKAGE PLANS 
AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-All other times. 

1 MINUTE 
CLASS AA 

6 tI 12 ti 
1 wk 11 00 10.50 
13 wk.. ..... _____ ...... 10.50 10.00 
40 wk.  10.00 9.50 
52 wk. . ... .. 9.50 9.00 

 Wkly  
18 ti 
10.00 
9.50 
9.00 
8.50 

24 ti 
9.50 
9.00 
9.50 
8.00 

36 ti 
9.00 
8.50 
8.00 
7.50 

1 _.. 9.00 8.75 8.50 8.25 8.00 
13 wk___________ 8.75 8.50 8.25 8.00 7.75 
40 wk______ ..... 8.50 8.25 8.00 7.75 7.50 
52 wk.  8.25 8.00 7.75 7.50 7.00 
80 seconds or less-80% of applicable minute rate. 
10 seconds or less-50% of applicable minute rate. 
Flights need not be consecutive to earn weeks used 
within the year discounts. Class AA and Class A 
announcements may be combined for discounts. Min-
ute and 20-second or 30-second announcements may 
be combined for discounts with 2 20- or 30-second 
announcements counting as 1 minute. 10-second an-
nouncements do not earn discounts for minutes or 
station breaks. 

10. SPECIAL FEATURES 
5-minute News or Features-1-1/2 x applicable 
minute rate. 

K S 0 P-FM 
1964 

SALT LAKE CITY 

Subscriber to the NAB Radio Code 
Media Code 4 246 6901 8.00 

HOOP, Inc., Box 15588. 2320 S. 1300 West, Salt 
Lake City, Utah, 84115. Phone 801-484-4435. 

STATION'S PROGRAMMING DESCRIPTION 
ICSOP-FM: Programmed for adults. 
MUSIC: country and western. NEWS: 5 min news-
cast on hour, emphasts on local. Weather on half 
hour. Calendar of local and civic events dally fea-
Lure. Commercials clustered on quarter hour mart-
mum of 3 minutes per cluster. Contact Representa-
tive for further details. Itec'd 10/16/67. 

I. PERSONNEL 
President-M. ir. Milton. 
Gen'l & Comm'l Mgr.-Henry Hilton. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle, Portland-Art Moore & Associates. 

3. FACILITIES 
ERP 25.000 w.: 104.3 me. 
Operating schedule: 24 heurs a day. MST. 
Antenne ht.: Minus 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2 tlme and talent; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12h, 13b, Plb, 155, 15b. 
Basic Rates: 20b, 21a, 21d, 22a. 22b, 23a, 23b, 24b. 

25a, 26, 27. 28a, 29a, 32b. 31e. 
Contracts: 40a, 41, 42b, 445. 45, 46, 47a, 48, 49, 

50, 51a 51b. 
Comb.: Cont. Discounts: 60b, 60d, 60g, 60h, 801, 

61b. 62a. 
Cancellation: 70a. 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 

(This listing continued on next page) 
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UTAH 

Salt Lake City-K S 0 P-FM-Continued 
TIME RATES 

Eft Reed 8/16/67. 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 6 ti 12 ti 18 01 24 ti 36 tl 
1 wk  6.00 5.75 5.50 5.25 5.00 
13 wk.. ......... _ ..... 5.75 5.50 5.25 5.00 4.75 
40 wk 5.50 5.25 5.00 4.75 4.50 
52   5.25 5.00 4.75 4.50 4.25 
30 sec or less: 80% of 1-min. 
10 sec or less: 50% of 1-min. 
Flights need not be consecutive to earn weeks used 
within the year discounts. Class AA and Class A 
announcements may be combined for discounts. Minute 
and 20 second or 30 second announcements may be 
combined for discounts with 2 20- or 30-second an-
nouncements counting as 1 minute. 10-second an-
nouncements do not earn discounts for minutes or 
station breaks. 

10. SPECIAL FEATURES 
5 minute News or Features-1-1/2 time applicable 
minute rate. 

KSXX 
1960 

SALT LAKE CITY 

e mn 
Media Code 4 246 7200 4.00 
Star Broadcasting Co.. 364 S. State St., Salt Lake 

City, Utah. 84111. Phone 801-355-6233. 

I. PERSONNEL 
General Manager-Starley D. Bush. 
Station Manager-Paul It. Droubay. 
Program Director-13111 Terry. 

2. REPRESENTATIVES 
Z. A. Lucas & Co., Inc./JALCO. 

3. FACILITIES 
1,000 so.: 630 Itc. Directional. 
Operating schedule: 6 am-local sunset.. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 3b. 3e. 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1110. 12b, 13b, 14b, 15a. 
Basic Rates: 20a 21b, 21d, 22a, 2310, 24a, 24b, 24c, 

25e. 28a, 29a, It, 33a. 
Contracts: 40a, 41, 42d, 44e. 46, 47e. 48, 50, 51a. 
Comb.: Cont. Discounts: 60d, 601, 61e, 62d. 
Cancellation: 70b, 70e, 710, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC. 

TIME RATES 
No. 6 Eff 5/1/68-Itec'd 4/1/68. 

A-Mon thru Fri 6:30-9:30 am & 4-6:30 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
A 

PER WK: I wk 13 wk 52 wk I wk 
1 ti  10.00 8.50 7.50 8.00 
5 ti___   9.75 8.25 7.25 7.75 
10 ii........ 9.50 8.00 7.00 7.50 
20 ti  9.25 7.75 6.75 7.25 
50 ti  9.00 7.50 6.50 7.00 
20/30 sec: 70% of 1-min. 10 sec: 50% 

10. SPECIAL FEATURES 
NEWSCASTS 

5 TI PER WK: 13 wk 
10 min  25.00 
5 min.  15.00 

KW H 

B-
13 wk 52 wk 
7.50 7.00 
7.25 6.75 
7.00 6.50 
6.75 6.25 
6.50 6.00 
of 1-min. 

26 wk 52 wk 
22.50 20.00 
13.50 12.00 

1955 

SALT LAKE CITY 

Media Codo 4 246 7500 7.00 

Reese C. Anderson, 512 E. 2nd St.. South. Salt Lake 
City, Utah. 84102. Phone 801-322-5819. 

STATION'S PROGRAMMING DESCRIPTION 
KWFIO: Programmed for adults. 
Sign-on-9 am, light classical music, news, weather, 
time, business news. 9-9:15 am, community news and 
announcements. 9:15-noon, classical music, sym-
phonies, tone poems, concertos, suites. Noon-12:12 
pm news. 12:15-2 pm, popular orchestral music, news. 
2-4 pm, classical music, symphonies, quartets, ballets, 
concertos, sonatas, news. 4 pm-sign-off, light clas-
sics, news. weather, time, guest interviews. NEWS: 
local, national, international at :55, 15 min newscasts 
at noon & 6 pm. Foreign language programming; 
Spanish 1 hour per week. German 1 hour per week. 
Contact Representative for further details. Reed 
4/2/69. 

I. PERSONNEL 
Owner & Manager-Reese C. Anderson. 

2. REPRESENTATIVES 
AAA Representatives. 

3. FACILITIES 
1,000 w. days; 860 loe. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-slmulcast facilities see 
KWH 0-F M. 

4. AGENCY COMMISSION 
15%, 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General; la, la, 2b, 3a, 3b, 3e, 3d, 4b, 4d, 5, On, 

7e, 8. 
Rate Protection: 10a, lia, 121, 13a, Hi, 15a. 15b, 

15e. 16. 
Basle Rates: 205. 21e. 21b, 214, 225, 22b, 23b, 24b, 

25a, 26. 27, 28a, 28e, 29a, 30, 31, 33a. 

Contracts: 40e. 41, 42e. 43, 44a, 45, 46, 47s, 48, 49, 
50, 51e. 

Comb.; Cont. Discounts: 60b, 60g, 601, 61b, 62a, 62d. 
Cancellation: 70a, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 81. 82. 

TIME RATES 

Eft 10/1/66-Itee'd 9/1/66. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I04x 

1 min.  10.50 10.00 9.50 9.00 
20/30 sec.... 8.00 7.50 7.00 6.50 
10 sec  5.25 5.00 4.75 4.50 

150e 
8.50 
6.00 
4.25 

260x 
8.00 
5.50 
4.00 

7. PACKAGE PLANS 
SPOTS PER DAY: 
5 1-min, ea  8.00 10 1-min, ea. 
5 30-sec, ea  5.50 10 30-sec, ea  

2. REPRESENTATIVES 
McGavren-Guild-POW Radio. Inc. 

3. FACILITIES 
ERP 13.000 w. (helix.), 13,000 w. (vert.); 

me. Stereo. 
Operating schedule: 24 hours daily. MST. 
Antenna ht.: 3,650 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

3650 5. GENERAL ADVERTISING See coded regulations 
7.50 General: la, 2a, 2b, la, 3b, 3e. 3d, 4e. 44, 5, 6b, 
5.00 7b, 8. 
3.75 Rate Protection: 10b, 11b, 1210, lib. 14b. 

Basle Rates: 20b, 22a, 23a, 24e, 27, 28b, 28e, 30, 
33b. 

Contracts: 40e. 42a. 46. 48. 
7.50 Comb.: Cont. Discounts: 60b, 60e, 601. 
5.00 AM facilities: 'CLUB. 

TIME RATES 
8. PROGRAM TIME RATES 

Ix 26x 520 104x I56x 260x 365x 
1 hr  90.00 85.00 80.00 75.00 70.00 65.00 60.00 
1/2 hr  56.00 51.00 48.00 45.00 42.00 39.00 36.00 
1/4 hr  36.00 34.00 32.00 30.00 28.00 26.00 24.00 
5 min  22.50 21.25 20.00 18.75 17.50 16.25 15.00 

10. SPECIAL FEATURES 
Weather forecasts-1-minute rato. Includes 10 sec-
onds of commercial copy. 

KW HO-FM 
1965 

SALT LAKE CITY 

Subscriber to the NAB Radio Code 

Media Code 4 246 7501 5.00 

Reese C. Anderson, dba Radio Station KWHO-FM, 
512 E. 2nd South, Salt Lake City. Utah 84102. 
Phone 801-322-5819. 

STATION'S PROGRAMMING DESCRIPTION 
KWHO-FM: Programmed for adults. 
Classical music and news. Sign-on-7 pm, light 
classics. news, weather, time, guest interviews. 7-8 
pm, chamber music, baroque and pre-baroque. 8-10 
pm, major classical works, symphonies, tone poems. 
suites, ballets. concertos, oratorios. 10-10:15 pm, 
local, national, international news. 10:15-11 pm, 
classical music. Contact Representative for further 
details. Rec'd 8/25/67. 

I. PERSONNEL 
Pres. & Gee's Mgr.-Reese C. Anderson. 
Program Director-Virginia A. Hughes. 

2. REPRESENTATIVES 
AAA. Representatives. 

3. FACILITIES 
ERP 37.1100 w.: 93.3 mc. Stereo. 
Operating schedule: 4-11 pin. MST. 
Antenna ht.: 283 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-11 PM. For simulcast facilities see KWHO. 

4. AGENCY COMMISSION 
15/2 time: 10th of fcllzwing month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3e. 3d, 4b, 44, 5, 6e, 

7a, 8. 
Rate Protection: 10a lla. 121, 13e. 15a, 15b. 15e, 

16. 
Basie Rates: 200, 21a, 21b, 21d, 22e. 22b, 23b, 24b, 

25e. 26, 27, 28a, 20e, 29a, 30. 31, 33a. 
Contracts: 40a, 41, 42e, 43, 44a. 45, 46, 47e, 48, 49, 

50, 51e. 
Comb.; Cont. Discounts: 60b, 80g, 601, 61b. 62a, 62d. 
Cancellation: 70a, 70e, 71b. 72, 73a, 73b, 
Prod. Services: 81, 82. 

TIME RATES 
Eli 10/1/60-Reed 9/1/66. 

6. SPOT ANNOUNCEMENTS 
lx 26e 52x 104x 156e 260x 365x 

1 min  10.50 10.00 9.50 9.00 8.50 8.00 7.50 
20/30 sec  8.00 7.50 7.00 6.50 6.00 5.50 5.00 
10 sec  5.25 5.00 4.75 4.50 4.25 4.00 3.75 

7. PACKAGE PLANS 
PER DAY: 
5 ti 1-min, ea  8.00 10 ti 1-min, ea  7.50 
5 ti 30-sec. ea  5.50 10 ti 30-see, ea 5 00 

8. PROGRAM TIME RATES 
Ix 26x 52x 104e I56x 260x 365e 

1 lar  90.00 85.00 80.00 75.00 70.00 65.00 60.00 
1/2 hr  56.00 51.00 48.00 45.00 42.00 39.00 36.00 
1/4 hr  36.00 34.00 32.00 30.00 28.00 26.00 24.00 
5 min  22.50 21.25 20.00 18.75 17.50 16.25 15.00 

10. SPECIAL FEATURES 
Weather forecasts-1-minute rate. Includes 10 sec-
onds of commercial copy. 

KWIC (FM) 
1961 

SALT LAKE CITY 

Subscriber to the NAB Radio Code 
Media Code 4 246 7600 5.00 
KLUB-KWIC Broadcasting, Div. of Carman Corp., 
Box 389, 1550 W. 22nd North, Salt Lake City, 
Utah 84110. Phone 801-359-7794. 

STATION'S PROGRAMMING DESCRIPTION 
KWIC (FM): Programmed for adults. 
Segued film music, showtunes, standards, light class-
ics. Accent on big strings. Sets announced at conclu-
sion. NEWS: 1 min at :45. RELIGION: short non-
denominational vignettes. COMMERCIAL POLICY: 
6 minute maximum per hour. No programs prepared 
by outside sources accepted. Contact Representative 
for further details. Itec'd 8/4/69. 

I. PERSONNEL 
Pres. & Gen'l Manager-Frank C. Carman. 
Vice-President Sales-Allan Thomas. 
Vice-President Programs-Frank C. McIntyre. 

Said in combination with KLUB. See that listing for 
rates. 

SPANISH FORK ci Am; Fm) 
Utah County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KON I 
1960 

Media Code 4 246 8100 5.00 
Pioneer Broadcasting Co., 2500 South Main. Spanish 
Fork, Utah. 84660. Phone 801-489-5166. 
STATION'S PROGRAMMING DESCRIPTION 

KONI: Programmed for adults. 
MUSIC 100%: western. NEWS: 4 major newscasts 
daily plus five 5 min summaries. Radio news In-
ternational audio news actualities daily plus AP 
wire service plus several daily recorded commentaries. 
FARM: major farm programs morning and noon. 
COMMERCIAL POLICY: no double spotting: Reed 
3/10/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-George K. Culbertson. 
V. P. & Prog. Dir.-Mrs. Charlotte L. Culbertson. 

3. FACILITIES 
1.000 w. days: 1480 he. Non-directional. 
500 w. pre-sunrise. 
Operating schedule: 6 am-local sunset. MST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
KONI-FM. 

4. AGENCY COMMISSION 
15/2 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4h. 44. 5, 6a, 7h. 
Basic Rates: 20a, 21a, 23e, 24b, 25a, 28b. 
Contracts: 40a. 45. 
Comb.: Cont. Discounts: 608, 60f, 61a, 624, 
Cancellation: 71e. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Eft 4/1/69-Ree'd 3/10/69. 
6. SPOT ANNOUNCEMENTS 
PER YR: 

250 50x 100x 250x 
1 min 2.70 2.60 2.45 2.25 
30 sec 1.90 1.80 1.70 1.60 
10 sec 1.35 1.30 1.23 1.13 
Minute, 30- and 10-second spots 
frequency discounts. 

7. PACKAGE PLANS 
PER WK: 

10 ti 20 ti 30 ti 40 II 
1 min 2.50 2.30 2.10 2.00 
30 see 1.80 1.60 1.45 1.40 
10 see 1.25 1.15 1.05 1.00 
PER MO: 50 01 IOD ti 150 ti 
1 min  2.35 2.10 1.95 
30 sec.._   1.65 1.48 1.35 
10 sec__   1.18 1.06 .97 

8. PROGRAM TIME RATES 
PER YR: lx 26e 52e 104e 260x 312e 624x 
5 min.  5.28 4.92 4.73 4.46 4.12 4.00 3.74 
10 min.  7.92 7.38 7.10 6.70 6.17 6.00 5.60 
1/4 hr  10.57 5.84 9.46 8.93 8.23 8.00 7.47 
1/2 hr  15.80 14.70 14.18 13.35 12.32 12.00 11.40 
1 hr  26.40 24.55 23.65 22.25 20.55 20.00 18.65 

500x 1000x 2000x 
2.05 1.90 1.80 
1.45 1.35 1.25 
1.03 .95 .90 

combinable to earn 

50 ti 
1.90 
1.35 
.95 

200 ti 
1.85 
1.27 
.91 

6(1 ti 75 91 
1.80 1.75 
1.25 1.22 
.90 .87 

250 ti 900 ti 
1.75 1.70 
1.22 1.18 
.87 .84 

K 0 N I-FM 
1967 

Media Cede 4 246 8101 3.00 
Pioneer Broadcasting Co., RFD 1, Box 80-A, Spanish 

Fork, Utah 84660. Phone 801-489-5166. 
STATION'S PROGRAMMING DESCRIPTION 

KONI-FM: See KONI listing for station's program-
ming description. 

I. PERSONNEL 
Pres. & Sta. Mgr.-George K. Culbertson. 
Program Director-Charlotte L. Culbertson. 

3. FACILITIES 
ERP 220 w.: 106.3 me. Stereo. 
Operating schedule: 5 am-10 pm. MST. 
Antenna ht.: 920 ft. above average terrain. 
Partial simulcast operation. Operated separately 5-6 
am & local sunset-10 pm. For simulcast facilities 
see KONI. 

4. AGENCY COMMISSION 
15% on time and talent; 2% cash discount. Bills 
Payable 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, Sa. Sb, 4b, 4d, 5, 6a, 7b. 
Basic Rates: 20e, 21a, 23a, 24b, 24e, 25a, 28b, 29a. 
Contracts: 400, 44a. 45. 46. 
Comb.: Cont. Discounts: 60a. 60f, 61e, 62d. 
Cancellation: 71e. 

TIME RATES 

Rates are identical to KONI. See that listing. 

TOO ELE 
Tooele County-Map Location D-8 

97.1 See SRDS consumer market map and data at begin-
ning of the State. 

KDYL 
1956 

Media Code 4 246 8400 9.00 
Tooele County Radio & Television Broadcasting Co.. 
Box 990, Tooele, Utah 84074. Phone 801-882-1441. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Wendell Winegar. 
Vice-Pres. & Sec'y-Elalne K. Winegar. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division, 
Seattle, Portland-Hugh Trellis & Associates. 
Denver, Salt Lake-Bob Big Co.. Inc. 

3. FACILITIES 
1.000 w. days; 090 he. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15%; 5% cash discount for prepaid contracts. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2h, Sa, 40, 5, 6a. 
Rate Protection: 11b. 14b, 15b. 
Basic Rates: 200, 21b, 22e, 230, 25a, 26. 
Contracts: 400. 440, 47e, 510. 
Comb.: Cont. Discounts: 60e, 62d. 
Cancellation: 700, 72. 
Prod. Services: 80. 
Member: Western States Radio Empire. 

TIME RATES 
No. 14n Eft 12/1/68-Ree'd 6/18/69. 

6. SPOT ANNOUNCEMENTS 
PER 
MO: 1 ti 30 ti 60 ti 90 ti 120 ti 150 ti 200+ 

10 sec 2.30 2.20 2.10 2.00 1.90 1.80 1.70 
30 sec 3.65 3.50 3.35 3.20 3.05 2.90 2.75 
1 min 4.60 4.40 4.20 4.00 3.80 3.60 3.40 

7. PACKAGE PLANS 
PER 
WK: 1 ti 10 ti 20 ti 30 ti 40 ti 50 ti 60 ti 70+ 

10 see 2.30 2.25 2.20 2.15 2.10 2.05 2.00 1.95 
30 sec 3.70 3.60 3.50 3.40 3.30 3.20 3.10 3.00 
1 min 4.60 4.50 4.40 4.30 4.20 4.10 4.00 3.90 

8. PROGRAM TIME RATES 
PER MO: 1 ti 20 ti 30 ti 40 CI 50+ 
5 min.  9.00 8.50 8.00 7.50 7.00 
1/4 hr  18.00 17.00 16.00 15.00 14.00 
1/2 hr  30.00 28.00 26.00 24.00 22.00 

VERNAL 
IlIntah County-Map Location H-7 

See SRDS consumer market map and data at begin-
ning of the State. 

KVEL 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 246 8700 2.00 

Iiintah Broadcasting & Television Co., Inc.. Box 688. 
120 E. Main, Vernal, Utah 84078. Phone 801-789-
2711. 

I. PERSONNEL 
General Manager-J, C. Wallentine. 
Station Manager-Everett Coon. 

2. REPRESENTATIVES 
Edward Peuy & Co., Inc. 

3. FACILITIES 
5.000 w. days: 1250 he. Non-directional. 
Operating schedule: 6 am-local sunseL MST. 

4. AGENCY COMMISSION 
15%. Payable within 10 days of billing. 

5. GENERAL ADVERTISING See coded regulations 
General: Sa. 3a, 4a, 4d, 5, 6e. 8. 
Rate Protection: 10e. 14e. 
Basic Rates: 2013. 21b, 23b, 28b, 28e, 30. 
Contracts: 46, 475, 48, 51b. 
Comb.: Cont. Discounts: 60b, 61b, 62b, 624. 
Cancellation: 72. 
Affiliated with SIBS and KBS. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/69-Ree'd 4/30/69. 

6. SPOT ANNOUNCEMENTS 
lx 5e 25e 50e 100+ 

1 min.  2.75 2.50 2.20 2.00 1.90 
30 sec.  1.90 1.70 1.60 1.511 1.40 
10 sec  1.20 1.10 1.00 .90 .80 

7. PACKAGE PLANS 
PER MO: 3 ti 5 ti 6 ti 
5 min wkly  48 62 70 
1/4 hr witlY  80 115 125 

8. PROGRAM TIME RATES 
1 hr  70.00 1/2 hr  35.00 

1 x 5x 25x 
5 min.  8.50 6.50 6.00 

STATE NETWORKS are listed at the begin-

ning of each state. If network title does 

not indicate the state location, please 

consult the Regional and State Networks 

and Groups Index. See contents page 

for location. 
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VERMONT 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

3 

_ Negro Population Data 
4 

5 

6 

7 

8 

State, County, City, Metro Area Data 

(January 1, 1969) 
STATE TOTAL 500 

State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Burlington-Chittenden Montpelier- WashIngton Rutland-Rut land 

Estimates for: 
STATE 
COUNTY-Map Loc. 

City 
Metropolitan Area 

Population Households 
1/1/69 1/1/69 
(000) (000) 

-Consumer Spendable income-1968  
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household b to to to and 

($000) (5) 4999 7999 9999 14999 over 

-Total Retail Sales-
Retail Sales-1968 

Per 
Household Food 

($000) (5) ($000) 
Drug 

($000) 

  By Selected Store Types  
General Home 
Mdse. Apparel Furl. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passes- Farm 
ger Popu-
Cars lation 

1/1/69 I/1/69 
(000) (000) 

Gross 
Farm 
Income 
1968 

($000) 

VERMONT 
STATE TOTALS  423.7 124.05 1,125,399 9,072 19.1 20.7 17.1 22.3 14.9 771,983 6,223 174,682 18,991 85,075 33,214 30,961 158,703 57,031 170.41 34.8 160,409 

ADDISON B-4  21.9 5.86 
BENNINGTON B-7  27.9 8.60 
CALEDONIA D-2  23.2 7.14 
CHITTENDEN B-2  86.9 24.05 

Burlington  42.9 12.62 
ESSEX E-1  6.3 1.79 
FRANKLIN C-1  31.6 8.97 
GRAND ISLE B-1  2.9 .87 
LAMOILLE C-2  11.4 3.30 
ORANGE D-4  16.4 4.76 
ORLEANS D-1  20.2 5.78 
RUTLAND C-6  50.4 15.05 

Rutland  20.0 6.42 
WASHINGTON C-3  45.6 13.51 

Montpelier  9.8 3.25 
WINDHAM C-7  32.9 10.20 
WINDSOR C-6  46.1 14.17 

47,802 8,157 22.0 18.6 17.0 19.4 11.1 34,026 
78,408 9,117 18.8 22.6 18.7 21.1 14.1 58,742 
61,506 8,614 21.2 18.6 17.1 21.7 13.9 50,104 

230,189 9,571 17.0 20.5 16.8 24.6 17.5 155,078 
116,145 9,203 74,711 
15,085 8,427 22.8 21.5 18.7 21.6 11.4 4,144 
71,603 7,982 20.7 19.2 16.1 21.1 11.3 47,562 
7,053 8,107 19.9 16.2 16.1 18.6 12.8 4,390 

26,157 7,926 21.9 22.2 15.8 17.9 10.2 21,050 
39,146 8,224 23.0 19.6 15.4 21.2 11.6 24,751 
52,331 9,054 20.3 17.6 15.9 22.5 13.7 39,610 

139,066 9,240 18.6 19.2 17.0 23.6 16.2 99,569 
63,428 9,880 62,461 

127,610 9,446 18.9 22.2 17.7 21.8 15.8 82,755 
31,569 9,714 21,789 
94,208 9,236 18.0 23.6 16.9 22.1 15.5 70,570 

135,235 9,544 18.2 20.4 18.2 22.8 16.8 79,632 

5,806 
6,830 
7,017 
6,448 
5,920 
2,315 
5,302 
5,046 
6,379 
5,200 
6,853 
6,616 
9,729 
6,125 
6,704 
6,919 
5,620 

7,351 
12,844 
10,376 
37,289 
12,489 
1,065 

11,525 
1,266 
4,271 
4,985 
8,157 

22,869 
13,559 
19,049 
3,338 

15,961 
17,674 

966 
1,428 
1,045 
3,515 
2,484 
241 

1,233 

909 
704 
895 

2,054 
1,343 
1,503 
578 

2,040 
2,458 

1,715 
4,150 
7,022 

27,560 
12,649 

670 
3,815 
537 

1,248 
1,873 
5,954 

12,876 
9,172 
7,786 
597 

5,651 
4,218 

1,081 
2,666 
3,500 
6,812 
5,080 

7 
1,594 

305 
352 

1,204 
5,873 
5,457 
3,914 
1,356 
3,259 
2,647 

944 
2,710 
1,344 
6,746 
5,224 

73 
1,977 

463 
967 

1,128 
4,169 
2,998 
4,860 
1,442 
2,120 
3,460 

7,098 
11,316 
9,536 

27,589 
17,012 

223 
10,488 

553 
4,045 
4,886 
8,292 

21,464 
13,707 
18,810 
5,829 

13,392 
21,011 

3,467 8.12 3.9 20,562 
3,737 11.61 1.1 5,177 
3,826 10.90 2.8 12,047 
8,652 29.43 3.0 17,021 
3,491   
267 2.85 .5 2,083 

3,780 13.24 4.5 22,013 
409 1.40 .7 2,685 

1,726 4.52 1.7 6,992 
2,003 7.19 2.9 12,554 
3,145 8.75 3.9 18,422 
7,074 20.77 2.9 12,835 
3,999 
6,228 18.45 2.6 8,577 
1,912 
4,839 13.30 1.5 7,716 
7,878 19.88 2.8 11,725 

VERMONT 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORK 

North Country Stations, The 
Comprised of: 

WTWN-St. Johnsbury WIKE-Newport 
Media Code 4 247 0530 9.00 
Box 249. Concord Ave., St. Johnsbury, Vt. 05819. 
Phone 802-748-2344. 

I. PERSONNEL 
General Manager-E. Dean Finney. 
A,,‘iqant Manager-Douglas N. Drown. 

2. REPRESENTATIVES 
Jack Manta & Co., Inc. 

New England-New England Spot Sales. 
Canada-Andy McDermott Sales, Ltd. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basle Rates: 200. 220. 22b, 23a, 24b, 25a, 28a, 29a. 
Contracts: 40a, 45. 46, 47a. 
Comb.: Cont. Discounts: 60b, 61e. 
Cancellation: 71a. 73a. 
Affiliated with CBS Radio Network. 
Earned rate applies If contract is cancelled. 

TIME RATES 
Eff 6/1/68-Itee'd 5/24/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x I56x 260x 312x 520x 

1 min 9.00 8.50 8.00 7.75 7.35 7.00 6.50 5.85 
30 sec 7.20 6.75 6.30 5.95 5.60 5.20 4.75 4.05 

7. PACKAGE PLANS 
WKLY: 12 ti 20 ti 30 tl 40 tl 
min  97.00 144.00 202.50 252.00 

30 sec  81.00 126.00 175.50 216.00 
10 sec  65.00 90.00 121.50 144.00 

U. PROGRAM TIME RATES 
See Individual listings. Same group discounts as 
for announcements. 

BARRE-MONTPELIER (2 AM) 
Washington County-Map Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WSKI 
1947 

MONTPELIER 
Subscriber to the NAB Radio Code 

Media Code 4 247 1060 6.00 
The Green Mt. Broadcasting Co., Inc.. 94 Main St., 

Montpelier, Vt. 05602, Phone 802-223-5275. TWX 
802-223-5275. Barre: 802-476-5221. 

Other Studios-14 N. Main St., Barre, Vt. Phone 
802-476-5221. 

I. PERSONNEL 
Pres. & Gen. Mgr.-Daniel B. Ruggles, 
Barre Manager-Victor Lavin. 

2. REPRESENTATIVES 
New England-Bill Creed Associates, Inc. 
Other Areas-Call station collect. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 

Non-directional. 
Operating schedule: 6:00-12:05 am weekdays; 8:00-
12:05 am Sun. EST. 

4. AGENCY COMMISSION 
15% on time only. Na cash discount. 

S. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b. lib. 12b. 13b. 14b, 15b. 
Basic Rates: 206, 21a, 22a, 23a, 24b, 24c, 25c, 28e, 

29a, 33a. 
Contracts: 40a. 45, 46, 47a. 
Comb.; Cont. Discounts: 60d, 60e. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
ER 7/1/68-Ree'd 5/17/68. 

(This listing continued on next page) 

September 1, 1969 Spot Radio Stations 891 



VERMONT 

Barre-Montpelier-W S K I-Continued 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 156x 260x 
I min........... 6.00 5.75 5.25 5.00 4.50 4.00 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK: 10 ti 15 ti 20 tl 25 tl 30 ti 
1 min. 5.00 450 4.00 3.75 3.50 
30 sec  4.00 3.75 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 x 40 20 15 8 

DISCOUNTS 
13x- 5% 52x-15% 156x-25% 
26x-10% 104x-20% 260x-30% 

WSNO 
1959 

BARRE 

Media Code 4 247 1590 2.00 
Robert I. Kimel and Bessie W. Grad, Box 1. Jacques 

St., Barre, Vt. 05641. Phone 802-476-4168. 

I. PERSONNEL 
Station Manager-Alan H. Noyes. 
Program Director-Mike Donovan. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Boston-Harold H. Segal & Company. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule: 5-12:15 am. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

3. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 4a, 4d, 5, 6a. 7a. 
Rate Protection: 15b. 
Basic Rates; 20a, 21b, 22a, 22b, 23a. 24b, 24e. 25a. 

26. 28b. 28e. 29a, 30. 
Contracts: 400. 41, 42b, 44a, 4413, 45, 46, 47e. 50. 

51a. 
Comb.; Cont. Discounts: 60b, 60f, 601, 61e, 62d. 
Cancellation: 70a. 70e. 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eft 2/1/68-Rec'd 3/6/68. 

7. PACKAGE PLANS 
PER WK: 

5 tl 7 tl 10 tl 14 ti 21 tl 28 ti 95 ti 50 tl 
min 5.00 4.80 4.60 4.40 4.20 4.00 3.80 3.60 

30 sec 3.00 2.90 2.75 2.65 2.55 2.40 2.30 2.20 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 x    24 16 12 8 

BENNINGTON 
Bennington County-Map Location B-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WBTN 
1953 

• R AB 

Subscriber to the NAB Radio Code 

Media Code 4 247 2120 7.00 
Catamount Broadcasters, Inc., Box 560, Harwood Hill, 

U. S. Route 7, Bennington, Vt. 05201. Phone 802-
442-6321. 

I. PERSONNEL 
Pres. & Sta. Mgr.-(Mrs.) Belva C. Keyworth. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Boston-Nona Kirby Co. 

3. FACILITIES 
1,000 w.; 1370 kc. Non-directional. 
Operating schedule: 6:30 am-6:30 pm weekdays; 9:00 
am-6:30 pm Sun. EST, DST. 

4. AGENCY COMMISSION 
15% on time charges only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 214, 22a, 23a, 24a, 25a, 28b, 

28e. 29a, 33b. 
Contracts: 40a, 41, 420. 42e. 43, 44a, 45, 46, 47e, 48, 

51b, 51c. 
Comb.; Cont. Discounts: 60a. 61b, 62d, 
Cancellation: 71a, 72. 
Prod. Services: 80. 82. 

TIME RATES 
Rates effective January 1. 1961. (Card No. 3.) 

Card received March 6, 1961. 
6. SPOT ANNOUNCEMENTS 
1 minute or less: 
1 time______ 6.00 104 5.00 

13 times__ ..... 5.75 156 times________ 4.75 
26 times_______ 5.50 312 4.50 
52 times________ 5.25 1,000 times_____--- 4.25 

7. PACKAGE PLANS 
(Maximum of 4 changes in copy per week) 

1 minute or less: 
25 per week__ 125 JO 80 per week-..... 328.00 
40 per week.  176.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

1 time.... 65.00 50.00 
13 times_ 55.00 45.00 
26 times.. 50.00 40.00 
52 times.. 47.50 37.50 

104 times.. 45.00 35.00 
156 times.. 42.50 32.50 
312 times_ 40.00 30.00 

1/4 hr. 
30.00 
25.00 
23.00 
21.00 
19.50 
18.00 
16.00 

10 min. 
20.00 
18.00 
12.00 
15.00 
14.00 
13.00 
12.00 

5 min. 
14.00 
11.50 
11.00 
10.50 
10.00 
9.50 
9.00 

BRATTLEBORO (2 AM) 
Windham County-Map Location C-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WKVT 
1959 

C 
Subscriber to the NAB Radio Code 

Media Code 4 247 2650 3.00 

Radio Brattleboro, Inc., Box 818, William & Larkin 
Sta., Brattleboro, Vt. 05301. Phone 802-254-2343. 
STATION'S PROGRAMMING DESCRIPTION 

WKVT: Programmed for adults. 
MUSIC: popular, middle-of-the-road. NEWS; net-
work 10 min on hour, 5 min on half hour. Local 
news 6 am, 6:30 am, 7 am, 7:30 am, 8:10 am, 8:35 
am. Local news summaries after all network news 
programs. Nevis specials noon-12:20 pm, 6-6:30 pm. 
11 - 11:10 pm. 2 mobile units, transmitter, AP. 
Sl'ORTS: major league baseball, little league base-
ball, high school and college football and basketball. 
professional football, ski jumps and races, all carried 
live. Sports reports, ski reports throughout day. 
Weather reports :15 & :45. Farm news M-F 5:55 
am, Sat 12:15 pm. Woman's show M-F' 1:10-1:30 
pm. Sat opera in season. Sun 10:30-12M classical 
tousle. Contact Representative for further details. 
Rec'd 11/6/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-David E. Parnigonl. 
Director of Broadcast Operations-David S. Calef. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Boston-Harold H. Segal & Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 Ile 

Non-directional. 
Operating schedule: 5-1 am. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulatlons 
General: Is. 2e. 2b, 3a, 3d, 4a, 4d, 5, 6a. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15b. 
Basic Rates: 20a. 20b, 21b, 21e, 22a, 23e, 24b, 25a, 

26, 28a, 28e, 29a. 
Contracts: 40a, 421). 44a, 45. 50. 
Comb.: Cont. Discounts: 60e, 60f, 624. 
nancellation: 70e, 71a, 
Prod. Services: 82. 
Affiliated with CBS Radio Network. 

TIME RATES 

Eft 4/1/67-Reed 2/15/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x 7.00 6.00 156 x  4.75 3.75 
13 x 6 50 5.50 260 x  4.50 3.50 
26 x  6.00 5.00 312 x_  4.25 3.15 
52 x  5.50 4.50 520 x  4.00 3.00 
104 X  5.00 4.00 
10 sec: 50% of 1 min. 

7. PACKAGE PLANS 
10 ti 15 ti 20 U 25 tl 30 tl 

1 wk  5.00 4.75 4.50 4.25 4.00 
13 wk. 4.50 4.25 4.00 3.75 3.50 
26 wk.  4.00 3.75 3.50 3.25 3.00 
52 wk  
20/30 sec: 80% of 1-min. 8/10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
1 HOUR 

1 x  80 156 ........... 65 
13 x  78 260 x... .......... 
26 x  

71 520 x 52 x  . 62 
104 x  66 
1/2 hr: 75% of hour  10 coin: 25% of hour. 
1/4 hr: 50% of hour  5 min: 15% of hour. 

WTSA 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 247 3180 0.00 

Southern Vermont Broadcasters, Box 819, Putney Rd. 
Brattleboro, Vt. 05301. Phone 802-254-4577. 

STATION'S PROGRAMMING DESCRIPTION 
WTSA: Programmed for general interest. AIR PER-
SONALITIES handle all segments. NEWS 5 min 
every half hour at :55 8c :25. FARM report every 
morning at 6:15 am. Weather reports every hour at 
:20 past and :20 tu  the hour. 6-10 am general pop-
ular music. 10 am-noon general popular muslo with 
10 min of news at 11:50-noon. Noon-12:55 pm open 
mike show with discussions on local issues and listener 
participation. 1-6 pm general popular music with 
news headlines at the quarter hour. 10 min of news 
at 5:50 pm. 6 pm-12 M general popular music. 
SPORTS-reports 8 times a day. Contact Represen-
tative for further details. Rec'd 7/12/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John K. Healy. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 Ice. 

Non-direct tonal. 
Operating schedule: 18 hr. daily. EST. 

4. AGENCY COMMISSION 
15% time charges only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 44, 5, 6a, 7b, 8. 
Rate Protection: 10b. 1lb, 12b. 
Basic Rates: 22a, 22b. 210, 24a, 26, 28a, 29a. 
Contracts: 40a, 42a, 45, 46. 470. 
Comb.: Cont. Discounts: 60a, 61a. 61b, 
Cancellation: 70e, 71a, 73e. 

TIME RATES 
Rates effective   

Rates received February 19, 1965. 
Class AAA - 6:00-9:00 am and 4:00-7:00 pm Mon 
thru Sat. 
Class AA-9:00 am-4:00 Dm Mon thru Sat; 6:00 
am-7:00 pm Sun. 
Class A-All other times. 

6. SPOT ANNOUNCEMENTS Class Class Class 
AAA AA A 

6.50 3.75 
6.00 3.50 

104 6.50 5.50 3.25 
156 ti..........._..--------_._..____ 6.08 5.00 3.00 
260 ti  5.50 4.50 2.75 
520 ti_ 5.00 4.00 2.50 

7. PACKAGE PLANS 
WEEKLY SATURATION ANNOUNCEMENT 

PLANS 
-Class AAA- -Class AA- -Class A-

PRIL WK: ea tot ea tot ea tot 
12  ....... 6.00 72.00 5.00 60.00 3.00 36.00 
18 5.50 99.00 4.50 81.00 2.75 49.50 
24 ti______ 5.00 120.00 4.00 96.00 2.50 60.00 
Saturation packages may be cross-combined to earn 
numerical frequency. Not subject to retroactive dis-
counts. 
30/20 seconds-80% of 1-minute rate. 
10 seconds-50% of 1-minute rate. 

BURLINGTON (3 AM; 1 FM) 
Chittenden County-Map Location B-2 

Sea SRDS consumer market map and data at begin-
ning of the State. 

W DOT 
1954 

CYnori aassell 8 9 a., Cqnc. 

Media Code 4 247 3710 4.00 
Hunter Broadcasting, Inc., 395 College St., Burling-

ton, Vt. 05401. Phone 802-862-5776. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-William A. Hunter. 
Commercial Manager-Daniel Shannon. 

2. REPRESENTATIVES 
Mort Bassett & Co., Inc. 
Boston-Bill Creed Associates, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1400 Ice. 

Non-directional. 
Operating schedule: 6-1 am. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 31). 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15a, 15h. 
Basic Rates: 20b, 215, 21b, 21e, 22b, 23a, 2413. 24e. 

25e, 26, 28b, 20e, 29a, 30. 33e. 
Contracts: 40a. 41, 42b, 44a, 45, 46, 47e, 48, 49, 51a. 
Comb.: Cont. Discounts: 60a, 61a, 024. 
Cancellation: 70a, 700. 71a, 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff 7/1/68-Reed 6/3/68. 

AA-Daily 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 6 tl 12 ti 18 tl 24 ti 30 tl 
AA   10 9 8 7 6 
A   9 8 7 6 5 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNTS 

26 wk-5% 52 vik-10% 
8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min. 

WJOY 
1946 

R AlB 

Subscriber to the NAB Radio Code 

Media Code 4 247 4240 1.00 
Vermont Broadcasting Corp., Joy Dr., South Bur-

lington, Vt, 05401, Phone 802-658-1230. 
STATION'S PROGRAMMING DESCRIPTION 

WJOY: Programmed for adults. 
MUSIC: current hits and standards, middle-of-the-
road emphasis. NEWS: network 10 min on hour. 
headlines at :30. News block noon-12:30 pm with 
news, weather, sports. 6-7:30 pm weather, local news, 
sports, commentary from network. Maintain local news 
department and mobile unit. SPORTS: major league 
baseball, college football, high school and college 
basketball, college hockey, all carried live. Program 
policy holds M-Sat, with break on Sun for show music 
9-10 am, and country and western program 9 pm-
12M. Remotes for openings, fairs. news. Contact 
Representative for further details. Rec'd 1/30/69. 

I. PERSONNEL 
Manager-Frank A. Balch. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Boston--Kettell-Carter, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non-direct lonal. 
Operating schedule: 24 hours daily. EST. 
Partial simulcast operation. Simulcast midnight-
6 am. For non-simulcast facilities see WJOY-FM. 

4. AGENCY COMMISSION 
15% on net time charges. 

0. GENERAL ADVERTISING See coded regulations 
General: la. 25, 30, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b. 1113. 12b, 13h, 14b, 16. 
Basic Rates: 21a. 21b, 23a, 24c, 25a, 26, 29a. 13e, 
Contracts: 40a. 45. 46. 470. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 71a. 730. 
Affiliated with CBS Radio Network. 

TIME RATES 
No. 12 Eff 8/1/68-Rec'd 7/5/68. 

7. PACKAGE PLANS 
AA-Mon thru Sat 6-9 am; 4-7 pm. 
A-All other times. 

CLASS AA 
PER WK: 5 ti 10 ti 15 ti 20 ti 30 tl 
1 min__ 10.00 9.00 8.00 7.50 7.00 
30 8.00 7.50 6.75 6.00 5.25 

CLASS A 
1 min..............._. 8.00 7.50 7.00 6.50 6.00 
30 sec. .... 6.50 6.00 5.50 5.25 5.00 
10 sec: 50% of 1-min. 
Spots of all lengths combine to earn frequency. 

DISCOUNTS 
26 ..... 5% 52 consec wk_______ 10% 

WJ 0 Y-FM 
1962 

C Efl FIMf  
Subscriber to the NAB Radlo Code 

Media Code 4 247 4241 9.00 
Vermont Broadcasting Corp., Box 927, Joy Dr., South 

Burlington, Vt. 05401. Phone 802-658-1230. 

STATION'S PROGRAMMING DESCRIPTION 
WJOY-FM: Programmed for adults. 
NEWS: at 8 am, noon, 6 pm & sign-off. 8 am-nose 
general popular music, standards, film music, show. 
tunes. Noon-6 pm general popular music, and stand. 
ardo. 6:30 pm-1251 general popular music, stand. 
ards semiclassical and classical. COMMERCIAI 
POLICY: two 1 minute announcements permitted is 
15 minute segments. Features include play reviews 
jazz workshop and live concerts. Contact Representa. 
tive for further details. Rec'd 8/2/67. 

I. PERSONNEL 
Gen'l, Sta. & Sales Mgr.-Frank A. Balch. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Boston-Kettell-Carter, Inc. 

3. FACILITIES 
ERS' 3.100 w.: 98.9 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 310 ft. above average terrain. 
Partial simulcast operation. Operated separately I 
am-midnight For simulcast facilities see WJOY. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
See WJOY listing for coded regulations. 

TIME RATES 
No. 2 Eff 10/1/65-Reed 2/10/67. 

6. SPOT ANNOUNCEMENTS 
lx 25x 505 100x 200x 300x 500: 

1 min 6.00 5.70 5.40 5.10 4.80 4.50 4.21 
30 sec 4.50 4.30 4.05 3.85 3.60 3.40 3.11 

7. PACKAGE PLANS 
SATURATION PLANS 

1 MINUTE 
WKLY. EA: 5 ti 10 ti 20 ti 95 ti 50 t 
1 wk  5.00 4.50 4.00 3.50 3.01 
13 wk.  4.75 4.25 3.75 3.25 3.01 
26 wk.  4.50 4.00 3.50 3.00 3.01 
52 wk.  4.25 3.75 3.25 3.00 3.01 

30 SECONDS 
1 wk.    3.75 3.40 3.00 2.60 2.2; 
13 wk _ 3.55 3.20 2.80 2.40 2.21 
26 wk.....--- ........... 3.40 3.00 2.60 2.25 2.21 
52 wk.  3.20 2.85 2.40 2.25 2.21 
Consecutive weeks of advertising necessary to ears 
discounts. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mis 

1 x.... ........ ..... 60.00 36.00 24.00 18.00 12.01 
25 X  57.00 34.20 22.80 17.10 11.41 
50 x  54.00 100 x  51.00 32.40 21.60 16.20 10.81 

30.60 20.40 15.30 10.21 
48.00 28.80 19.20 14.40 9.61 320000   

  45.00 27.00 18.00 15.50 0 II 
500 x  42.00 25.20 16.80 10.60 8.41 

WVMT 
1922 

C RIAip 

A Goldman Group Station 

Subscriber to the NAB Radio Code 

Media Code 4 247 4770 7.00 

Vermont Radio, Inc., Box 1044, Burlington, Vt 
05401, Phone 802-863-5591. 

STATION'S PROGRAMMING DESCRIPTION 
WVMT: Programmed for adults. 
MUSIC: middle-of-the-road singles and new albums 
NEWS: 7 local newscasts per day, plus network new 
on hour. 2 hour open mike telephone and guest shov 
M-F at swots. SPORTS: World Series, All Sta 
Game, national professional football. 70 local school 
boy football and basketball. Agriculture: farm ant 
home show 5:30-6 am. Dairy report 6:30 am. Pula 
information and store opening remotes. Contact Rep 
resentative for further details. Rec'd 9/16/68. 

I. PERSONNEL 
President-Simon Goldman. 
Vice-Pres. & Gen'i Mgr.-George Cameron. 

2. REPRESENTATIVES 

Alan Torbet Associates, Inc. 
Eckels & Queen, Inc. 

3. FACILITIES 
5,000 w.: 620 kg. Directional-separate Patterns da 
and night. 
Operating schedule: 5:30-12:10 am. EST. 

4. AGENCY COMMISSION 
15/0. 

(This listing continued on next easel 
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Burlington-W V M T-Continued 
5. GENERAL ADVERTISING See coded regulations 

General: 30. 4s. 4d, 5, Ga. 7a, 8. 
Rate Protection: 15b. 
Basle Rates: 22a, 22b, 23a, 24b. 26, 28a, 290. 
Contracts: 40a. 45. 46, 470. 
Comb.; Cont. Discounts: 60b, 61a, 131b, 62b. 
Cancellation: 70a. 70e. 71a. 
Affiliated with NBC. 
Member: The Goldman Coup. 

TIME RATES 
Elf 1/1/68-Reed 1/22/68. 

AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Frl 3-6 pm. 
A-Mon thru Fri 10 am-3 pm & 6-7 pm; Sat & Sun 
6 am-7 pm. 
B-Dally 7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: AAA AA A 
ti    12.00 10.00 8.50 7.00 

10 ti  11.00 9.00 7.50 6.00 
20 tL    10.00 8.00 
30+     9.00 7.00 5.50 4.50 
20/30 sec: 80% of 1-min  10 sec: 50% of 1-min. 

DISCOUNTS 
26 wk in 52 wk-5% 52 comae wk-10% 

MIDDLEBURY 
Addison County-Map Location B-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WFAD 
1966 

12131:1 
Media Code 4 247 5300 2.00 
The Voice of Middlebury, Drawer 1490, Middlebury, 

Vt. 05753. Phone 802-388-2490. 
STATION'S PROGRAMMING DESCRIPTION 

WFAD: Programmed for general interest. 
MUSIC: middle-of-the-road 6-9 am, country and 
western 10 am-noon, general popular music 1-4 pm, 
middle-of-the-road 4-6 pm, pop hits 7:30-10 pm. 
Folk music 7:30-9 pm and jazz 9-10:45 pm Sat, 
classical 8-9:30 pm Sun. NEWS: network news on 
hour followed by local news every other hour. Farm 
programs 6:35 ant & 7:20 am. Women's shcnv 12:15-
1 pm M-F. Local news department. SPORTS: complete 
coverage of high school and college sports. This In-
cludes football, baseball, skiing, and hockey, carried 
live or tape replay. Locally originated sports pro-
grams plus network sports programs. ilalf hour syn-
dicated dramatic presentation each Sun at 5:30 pm. 
Contact Representative for further details. Rec'd 
9/19/68. 

I. PERSONNEL 
Gen'! Mgr. & Tech. Dir.-Frank A. Della, Jr. 
Sta. Mgr. & Sales Dir.-Donald G. Fisher. 

2. REPRESENTATIVES 
Boston-New England Spot Sales. 
New York-Vic Piano Assoclates, Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days, 250 W. nights; 1490 kc. 
Non-directional. 

Operating schedule: 6 am-10 pm. EST. 

4. AGENCY COMMISSION 
15/0. Payable monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 21% 3a, 4s. 5. Ga. 
Bate Protection: 15h. 
Basle Rates: 20b. 21.b. 22a, 28e. 29a, 
Contracts: 400. 43. 
Comb.; Cont. Discounts: 60a, 62b. 
Cancellation' 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS and KBS. 

TIME RATES 
No. 1 Eft 7/10/66-Rec'd 8/1/66. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 100x 250x 500x 

1 mln ..... ........ 4.50 4.00 3.50 3.00 2.50 
30 sec..».............»...... 3.00 2.75 2.50 2.25 2.00 
10 see    ".50 2.25 2.00 1.75 1.50 

7. PACKAGE PLANS 
(Must he used within 7 days) I min 30 see 10 see 

10 ti. 40.00 27.50 22.50 
25 ti 87 50 62.50 50.00 

......... ......... 112.50 100.00 75.00 
8. PROGRAM TIME RATES 

Ix 52x I56x 260x 
h min._ 10.00 8.00 8.00 4.50 

MONTPELIER 
Washington County-Map Location C-3 

Sea SUDS consumer market map and data at begin-
ning of the State. 

See Barre-Montpelier 

NEWPORT 
Orleans County-Map Location D-1 

See SUDS consumer market map and data at begin-
ning of the State. 

WIKE 
1952 

C 
Subscriber to the NAB Radio Code 

Media Code 4 247 5800 1.00 
Idemphremageg Broadcasting Co., Inc.. Box 377, 
Newport, Vt. 05855. Phone 802-334-6521. 

STATION'S PROGRAMMING DESCRIPTION 
WIRE: Programmed for general interest. 
AIR PERSONALITIES handle all segments. 6-7:30 
am, country music, national and regional news, sports, 
weather, farm news and market reports. 7:30-8:30 am, 
features, weather, standard music, world, national, 
and state news. 8:30-9 am, talk program, religious 
program, news. 9-noon, features, standard music. 
network variety programs, news, weather, sports and 
top 40 music. Noon-5 pm, world, national, local news, 
extension reports, public affairs programs, It country 
music programs. top 40 music. 5-7:30 pm, world, 
national, regional, local news, sports, weather, network 
news features. 7:30-11 pm, music, pop hits, news, 
weather. sports. SPORTS: professional football, major 
league baseball, high school football and basketball. 
Contact Representative for further details. Rec'd 
1/30/69. 

I. PERSONNEL 
President-E. Dean Finney. 
Vice-Fees. & Sta. Mgr.-William Graham. 

2. REPRESENTATIVES 
M. A. Sales Company,, Inc. 
New England-New England Spot Sales. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days. 250 W. nights; 1490 kc. 

Non-directional. 
Operating schedule: 6 am-11 pm. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 4a, 4d, 5, Ga, 75, 8. 
Rate Protection: 100„ 12a, I3a, 140, I5a. 15b. 
Basic Rates: 20a, 21a, 22b, 23a, 24b, 25a, 285, 29a. 
Contracts: 40a, 41, 42b, 45, 46, 470, 
Comb.: Cont. Discounts: 60b, 60d, 60f, 601, 61e. 
Cancellation: 71a, 73b, 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 
Member: The North Country Stations. 
Sold in combination with WTWN, St. Johnsbury-
10% discount. 

TIME RATES 

Eff 6/1/68-Reed 5/24/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x 104x 156x 260x 3I2x 520x 
1 min 5.00 4.75 4.50 4.30 4.10 3.90 3.65 3.25 
30 sec 4.00 3.75 3.50 3.30 3.10 2.90 2.65 2.25 

7. PACKAGE PLANS 
WKLY: 12 ti 20 ti 30 ti 40 ti 
1 min  54.00 80.00 112.50 140.00 
30 sec  45.00 70.00 97.50 120.00 
10 sec  36.00 50.00 67.50 80.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hri0 min 5 min 

1 50 30 20 15 10 
DISCOUNTS 

13x-10% 52x-20% 158x-30% 
26x-15% 104x-25% 260x-40% 

10. SPECIAL FEATURES 
News-5 minutes .50; over 5 minutes 1.00. 

RANDOLPH 
Orange County-Map Location D-4 

See SUDS consumer market map and data at beginning 
of the State. 

WCVR 
1968 

C 
Subscriber to the NAB Radio Code 

Media Code 4 247 6100 5.00 

Central Vermont Radio Corp., Box 1320, Randolph, 
Vt. 05060. Phone 802-728-3326. 

I. PERSONNEL 
President-Frank It. Gilman. 
General Manager-Theodore E. Nixon. 
Business Manager-Scott R. McQueen. 

2. REPRESENTATIVES 
Nona Kirby Co., Inc. 

3. 1F,0A0C01wL.IT; I1E3S20 ke. 

Operating schedule: Sunrise-local sunset. EST. 
4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d, 15b. 
Basic Rates: 20a 20b, 21b. 22a, 22b, 23a, 24b, 24e, 

250. 28b, 28e, 29a. 
Contracts: 40a, 440, 46, 49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, 

61b, 62e. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b, 
Prod. Services: 81, 82. 

TIME RATES 
Elf Reed 6/9/69. 

6. SPOT ANNOUNCEMENTS 
I x 52x I56x 

10 msfec. n  5.00 4.75 4.50 
3   4.00 3.80 3.60 
10 sec.  3.00 2.85 2.70 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: 20 ti 30 tl 50 tl 
1 wk  3 50 1.25 3.00 
14 wk  3.25 3.00 2.75 
27-52 wk  3.00 2.75 2.50 

30 SECONDS 
1 tek.  2.80 2.60 2.40 
14 wk  2.60 2.40 2.20 
27-52 wk.  2.40 2.20 2.00 

10 SECONDS 
1 wk  2.10 1.95 1.80 
14 wk.  1.95 1.80 1.65 
27-52 wk  1.80 1.65 1.50 

10. SPECIAL FEATURES 
5-min News and Sports  
3-min Sports and Weather  
Prime time. Frequency discounts available. 

260x 
4.25 
3.40 
2.55 

520x 
4.00 
3.20 
2.40 

10411x 
3.50 
2.80 
2.10 

RUTLAND (2 Am) 
Rutland CounLv-Map Location C-6 

S.-e SIMS consumer market map and data at begin-
ning of the State. 

WHWB 
1949 

C 
Media Code 4 247 6360 5.00 
Central Vermont Broadcasting Corp., Box 591, West 

l'roctor ltd., Rutland. Vt. 05701. Phone 802-713-
tilts. 
STATION'S PROGRAMMING DESCRIPTION 

WHWE: Programmed for general interest. 
NEWS: 5 min summarys on hour. Headlines on half 
hour. Stock reports at 11:05 am, 12:45 pm, 2:05 
pm, 4:30 pm. 45 min news, wx, sports, commentary 
and community news at noon. Womens' news 8:05 
am. Community news at :15. Emphasis on 'mat 
news. Mobile unit. UP audio network. UPI End 
AP wire services. MUSIC: middle-of-the-road with 
emphasis on current hits. Country music 11 am-ncean. 
Polish, Italian and Irish programs Sun 10:30 ora-
1 pm. SPORTS: ski reports and sport capsules at 
:45. 15 min sports at 4 pm. Local live football and 
soccer. Ski show weekly at 3:30-4 pin. School report 
Wed 10:05-10:30 am. Labor and social security 
reports. Contact Representative for further details. 
Itec'd 12/30/68, 

I. PERSONNEL 
President--Yohn J. Carusone. 
Treas. & Gen'l Mgr.-Frank E. McCormack. 
Sales Manager-Edward R. Lloyd. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
New England-New England Spot Sales, Inc. 

3. FACILITIES 
1000 w. days: 1000 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3d, 4a, 4d, 5. 6a, la, O. 
Rate Protection' 10e, 11c, 12e, 13e. 14e, 15a, 15b. 
Basle Rates: 20a, 20b, 21a, 21b. 21e, 22a, 23a, 21b. 

25c. 28a, 20e, 29a, 30, 31, 33d. 
Contracts: 40a, 41, 440, 45, 46, 47a, 48, 49, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 60b, 60e, 601. Ola, 61b, 62b. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b, 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf 1/1/66-Reed 5/20/66, 

6. SPOT ANNOUNCEMENTS 
I x 260 52x 104x I56x 200x 

1 min............ 6.00 5.70 5.90 5.10 4.80 4.50 
30 sec.  4.50 4.30 4.05 3.85 3.60 140 
10 sec.  3.00 2.85 2.70 2.55 2.40 2 25 

8. PROGRAM TIME RATES 
Ix 26x 52x 104x 156x 260x 

1/2 ..... 28.00 34.20 22.40 30.60 28.80 2700 
1/4 hr.......... 24.00 22.80 21.60 20.40 19.20 18.00 
10 mon........ 18.00 17.10 16.20 15.30 14.40 13.50 
5 12.00 11.40 10.80 10.20 9.08 9.00 

WSYB 
1930 

Media Code 4 247 6890 1.00 
Philip Weiss Music Co.. Derr Drive, Rutland, Vt. 

05702. Phone 802-773-8140. 
STATION'S PROGRAMMING DESCRIPTION 

WSYB: Programmed for adults and young adults. 
NEWS: every hour on hour including local, regional, 
national, and network news. MUSIC; middle-of-read 
with some country and western. Network features end 
special programs. SPORTS: big league baseball, 
football, local basketball and football. Contact Rep-
resentative for further details. Reed 8/16/67. 

I. PERSONNEL 
Gen'l & Curai Mgr.-Philip Weiss, 

2. REPRESENTATIVES 
The Denny Organization, Inc. 
Boston-Bill Creed Associates, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1380 hr. 

Directional-nighttime only. 
Operating schedule: 6 am-11:15 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, Ga, 7e. 8. 
Rate Protection: 15b. 
Basle Rates: 22a, 22h, 23a, 28a, 29a, 
Contracts: 40a, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 601e, 610. 61b, 62b, 62e. 
Cancellation: 70a. 70e. 71b, 73a. 
.Affiliated with CBS. 

TIME RATES 
No. 9 Eft 7/1/69-Rec'd 6/23/69. 

7. PACKAGE PLANS 
PER WE: I ti 5 ti 10 ti 15 ti 20 ti 25 ti 
1 min/less.... 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec: 80% of I-min. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 x  36 24 18 12 

ST. ALBANS 
Franklin County-Map Location C-1 

See SUDS consumer market map and data at begin-
ning of the State. 

WWSR 
1941 

C 
Media Cede 4 247 7420 6.00 
Box 270, St. Albans, Vt. 05478. Phone 802-524-21M 
STATION'S PROGRAMMING DESCRIPTION 

WWSR: Programmed for general interest. 
Farm and industry 6-8 am with farm reports. traffic, 
weather, news, time, comeay. 8-8:30 am news. 8:30-
8:45 am audience phone participation. 8:45-11:45 am 
entertainment, music general popular. 11:45 am-au-
dience phone participation. Noon-l. pm news. 
pm country and western music. 2-3 pm middle-of-the-

6.90 road. 3-5:30 pm current hits. 5:30-6 pm news. 6 
5.50 pm-sign-off current hits. Features: women's news, 

editorial comments, discussion programs. SPORTS: 

VERMONT 
major league baseball, live high school snorts. 
NEWS: during major newscasts 12 min local, 3 min 
editorial, 5 min each of state, national, sports. 2 
man news department plus stringers. 2 mobile units. 
Ski reports. Contact Representative for further de-
tails. Ree'd 7/12/67. 

I. PERSONNEL 
General Manager-Robert I. Klmel. 
Sales Manager-Mrs, Ceti Fahl, 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
New England-Ilarold H. Segal & Company. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days; 1420 Ite, Non-directional. 
Operating schedule: 6:00 arn-local sunset weekdays; 
9:00 am-4:15 pm Sun. EST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, la, 3b, 3d, 4a, 4d, 5, Ga, 7a, 8. 
Rate Protection, 10a, 11a, 12e, 13a, 140, 15b, 15e. 
Basic Rates: 20a, 21a, 21b, 22a, 22b. 23a, 24e. 250. 

28b, 29b. 
Contracts: 40s. 41, 45. 46. 47a, 51a. 
Comb.; Cont. Discounts: 60b, 61e, 62d. 
Cancellation: 710. 730. 
Prod. Services: 80. 81, 82. 

TIME RATES 
Elf 2/1/68-Ree'd 2/26/68. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x 

1 min 6.00 5.75 5.50 5.25 
20 see 3.60 3.45 3.30 3.15 
10 see 3.00 2.90 2.75 2.65 

7. PACKAGE PLANS 
PER WK: 

5 ti 7 ti 10 ti 14 ti 21 ti 28 ti 
1 min 5.00 4.80 9.60 4.40 4.20 4.00 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 mil 5 min 

1 x  24 16 12 8 

ST. JOHNSBURY 

104x 
5.00 
3.00 
2.50 

I56x 
4.75 
2.85 
2.40 

3121 
4.25 
2.55 
2.15 

35 tl 50 tl 
3.80 3.00 

Caledonia County-Map Location D-2 

See SUDS consumer market map and data at begin-
ning of the State. 

WTWN 
1949 

Subscriber to the NAB Radio Code 

Media Code 4 247 7950 2.00 

Twin State Broadcasters, Inc., Box 249, Concord 
Ave., St. John.sbury, Vt. 05819. Phone 802-748-
2344. 

STATION'S PROGRAMMING DESCRIPTION 

WTWN: Programmed for general Interest. 
MUSIC: popular, middle-of-the-road music with 
country and western in early morning. NEWS: hourly 
10 min newscasts with major news blocks of network, 
local, weather, sports and business news at 7:45-8:30 
am, noon-I2:30 pm & 5:30-6:15 pm. County agri-
cultural reports spotted 5:30-7 am. Maintain news 
department, mobile unit and weatherman. Program 
policy generally same 51-Sat. Sun includes religious 
programming, network discussion programs, music. 
and hourly network nests. SPORTS: live coverage of 
professional baseball and football, skiing, high school 
football and basketball. Contact Representntive for 
further details. Reed 5/27/68. 

I. PERSONNEL 
Pres. es Gen'l Mgr.-E, Dean Finney. 
Assistant Manager-Douglas N. Drown, 

2. REPRESENTATIVES 
Jack Masla & Co., Inc. 
New England-New England Spot Sales. 
Canada-Andy McDermott Sales, Ltd. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 ke. 
Non-di rectlona I. 

Operating schedule: 5:30 am-11:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, la, 4a, 4d, 5, Ga, 70, 8. 
Rate Protection: 10a, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 200, 220. 22b, 23a, 24b, 25a, 280, 29a. 
Contracts: 40a, 41, 42b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 601, 61e. 
Cancellation: 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 
Member: The North Country Stations. 
Sold in combination with WIRE. Newport-10% dis-
count. 

TIME RATES 
Elf 6/1/68-Rec'd 5/24/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52x 104x I56x 260x 3I2x 520x 

1 min 5.00 4.75 4.50 4.30 4.10 3.90 3.65 3.25 
30 sec 4.00 3.75 3.50 3.30 3.10 2.90 2.65 2.25 

7. PACKAGE PLANS 
WKLY: 12 ti 20 ti SO ti 40 ti 
1 min.  54.00 80.00 112.50 140.00 
30 sec  45.00 70.00 97.50 120.00 
10 sec  36.00 50.00 67.50 80.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 z 50 30 20 15 10 

DISCOUNTS 
13x-10% 52x-20% 156x-30% 
26x-15% 104x-25% 260x-40% 
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VERMONT 

SPRINGFIELD 
Windsor County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WCFR 
1954 

e 
Subscriber to the NAB Radio Code 

Media Code 4 247 8480 9.00 
Connecticut Valley Broadcasting Co.. Inc., Box 800 

106 Park St., Springfield, Vt. 05156. Phone 802-
885-4555. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Carlo F. Zezza 
2. REPRESENTATIVES 
Vic Piano Associates. Inc. 
New England-Eckels & Queen, Inc. 

3. FACILITIES 
1.000 w. days; 1480 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 30„ 3d, 4a, 4d, 5. 6b, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15b. 
Basle Rates: 200. 20b, 21e. 22e. 23a, 24e, 246, 24e. 

25a, 28e. 29a, 29b, 32b, 33e. 
Contracts: 40e. 41, 42e, 42e. 43, 44a, 44b, 45, 46, 

47e, 48, 49, 50, 51a. 51b, 51e. 
Comb.; Cont. Discounts: 60b, 004, 60g, 62a, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Eif 10/1/67-Reed 8/28/67. 

7. PACKAGE PLANS 
PER WK: I ti 5 ti 10 tl 15 ti 20 tl 30 ti 
1 wit______ 8.00 7.50 7.25 7.00 6.75 6.50 
13 wk.....-__ 7.50 7.00 6.75 6.50 6.25 6.00 
26 wk____ 7.00 6.50 6.25 6.00 5.75 5.50 
52 wk......._... 6.50 6.00 5.75 5.50 6.25 5.00 
20/30 see: 80% of 1-min. 
8/10 sec: 50% of 1-min. 
All spots may be combined to earn frequency. 
Weeks need not be consecutive to earn cumulative 
week frequency. 

WATERBURY 
Washington County-Map Location C-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WDEV 
1931 

Media Code 4 247 9010 3.00 
Lloyd E. Scalier, 9 Stowe St., Waterbury, Vt. 05676. 
Phone 802-244-7321; Montpelier, Vt. 802-223-5266. 

I. PERSONNEL 
General Manager-Lloyd E. Swam 
Commercial Director-Craig S. Parker. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 
Boston-Kettell-Carter, Inc. 

3. FACILITIES 
5.000 w. days, 1,000 w. !flights; 550 he. 

Directional-separate patterns, day and night. 
Operating schedule: 5:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3a, 4e, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10d, 11d. 12e. 13b, 14a. 
Basle Rates: 21b, 22a, 22b, 23a. 24b, 25a, 28a, 29a. 
Contracts: 40a. 44e. 46, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 601. 
Cancellation: 72. 73b, 
Prod. Services: 82. 

TIME RATES 
Rates effective January 1, 1949. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 521 

1 min/Sta brk.  8.00 7.60 7.20 6.80 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 mln 

1 60.00 36.00 24.00 18.00 12.00 
DISCOUNTS 

131- 5% 52x-15% 300x-25% 
26x-10% 100x-20% 

WHITE RIVER JUNCTION 
Windsor County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WNHV 
1959 

Media Code 4 247 9540 9.00 
New Hampshire-Vermont Broadcasting Corp., Box 

910, White River Junction, Vt. 05001. Phone 802-
295-3167. 

Other studio: Lebanon, New Hampshire. 

I. PERSONNEL 
President-Res Marshall. 
General Manager-Robert Alston. 

2. REPRESENTATIVES 
New York-Vic Plano Associates, Inc-
Boston-Eckels & Queen, Inc. 

3. FACILITIES 
1,000 w. days: 910 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. DST. 

100x 3000 4. AGENCY COMMISSION 
6.40 6.00 15% on time only. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2e, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b. 12b. 
Basic Rates: 22a, 23a, 24a, 25a, 26, 28b, 29e. 
Contracts: 40a, 42a, 45, 46. 47a. 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b, 62e. 
Cancellation: 700. 70e. 71a, 73a. 
Affiliated with American Information Network. 

TIME RATES 

No. 3 Eft 12/l/67-Recd 10/16/67. 

7. PACKAGE PLANS 
PER WK: I ti 5 ti 10 ti 15 ti 20 ti 30 tI 
1 wk.  8.00 7.5.1 7.25 7.00 6.75 6.50 
13 wk.  7.50 7.00 6.75 6.50 6.25 6.00 
26 wit......... 7.00 6.50 6.25 6.00 5.75 5.50 
52 wit....._.. 6.50 6.00 5.75 5.50 5.25 5.00 

20/30 sec: 80% of 1-min. 8/10 sec: 50% of 1-min. 
All spots may be combined to earn frequency. 
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VIRGINIA 

Alexandria-Arlington 
Arlington-Arlington 
Bluefield-Tazewell 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Bristol-Washington Danville-Pittsylvania Hopewell-Prince George Newport News-Newport Petersburg-Dinwiddie Roanoke-Roanoke 
Chesapeake-Chesapeake Fairfax-Fairfax Lynchburg-Campbell News Portsmouth-Portsmouth Salem-Roanoke 
Charlottesville-Albemarle Hampton-Hampton Norfolk-Norfolk Richmond-Henrico Staunton-Augusta 

Virginia Beach-Virginia 
Beach 

Estimates for: 
STATE 
COUNTY-Map Loe. 

City 
Metropolitan Area 

'Men "Iile 
(000) (000) 

 Consumer Spendable Income-1968--
% Distribution of Familles 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

(6000) (SI 4909 7999 9999 14999 over 

-Total Retail Sales-
Per 

Household 
(6000) (6) 

Retail Sales-1968 

Food 
(S000) 

Drug 
(60001 

 By Selected Store Types  
General Home 
Mdse. Apparel Furo. 
($000) ($0OO) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Pacten- Farm Gross 
ger Popo. Farm 
Cars lation Income 

1/1/69 1/1/69 1968 
(000) (000) ($000) 

VIRGINIA STATE TOTALS  4,614.9 1,290.10 11,990,465 9,294 15.7 20.1 14.8 21.0 18.1 6,679,293 5,177 1,503,706 261,712 1,030,183 356,936 345,500 1,378,398 522,305 1,690.05 309.6 702,632 

ACCOMACK M-4  29.3 9.47 56,456 5,962 20.5 17.2 11.8 15.5 9.6 33,664 3,555 9,858 800 2,760 1,423 1,588 3,831 4,130 17.21 3.5 19,202 
ALBEMARLE2 H-4  69.5 20.61 216,656 10,512 15.9 17.1 14.9 21.1 21.7 123,651 6,000 29,836 4,519 19,585 7,080 7,547 19,444 6,799 23.43 3.4 9,297 

Charlottesville  41.2 13.55 109,313 8,067 89,608 6,613 20,855 3,794 16,040 5,586 6,268 13,812 4,260 
Charlottesville 
Metro Area  69.5 20.61 216,656 10,512 15.9 17.1 14.9 21.1 21.7 123,651 6,000 29,836 4,519 19,585 7,080 7,547 19,444 6,799 23.43   

ALLEGHANY3 F-4  30.1 8.90 88,167 9,906 14.7 17.2 16.2 25.3 21.1 46,173 5,188 11,932 1,634 4,198 2,200 1,846 11,334 4,091 13.23 .6 1,212 
AMELIA J-5  8.0 1.96 12,053 6,149 21.5 17.3 9.6 15.7 8.2 5,811 2,965 760 117 721   125 1,699 1,449 2.87 3.0 7,295 
AMHERST G-5  25.8 6.01 52,439 8,725 17.1 18.2 13.9 24.5 15.9 18,804 3,129 5,767 731 663 135 345 4,840 2,515 7.36 2.7 3,050 
APPOMATTOX H-5  10.0 2.73 15,968 5,849 21.8 22.4 13.3 13.3 5.8 10,612 3,887 1,912 366 691 102 99 3,190 1,392 3.45 2.6 4,493 
ARLINGTON+ K-2t  306.6 103.25 1,382,940 13,394 6.4 16.1 13.8 26.1 36.5 720,486 6,978 134,062 36,996 155,267 28,029 37,891 195,867 39,128 155.89   121 

Alexandriat  115.2 37.29 416,265 11,163 234,524 6,289 46,210 13,040 43,899 10,808 11,364 62,326 15,462 
Arlington  191.4 65.96 966,675 14,655 485,962 7,368 87,852 23,956 111,368 17,221 26,527 133,541 23,666   

AUGUSTAS G-4  86.1 23.91 229,951 9,617 16.2 19.8 16.6 22.1 18.2 137,787 5,763 27,749 4,438 10,767 6,879 5,748 33,081 11,518 31.70 6.7 25,848 
Staunton  24.7 6.86 93,036 13,562 55,794 8,133 11,837 2,431 6,679 3,246 3,181 12,194 3,812   

BATH F-4  5.0 1.42 10,993 7,742 20.0 14.9 15.5 19.5 8.9 6,025 4,243 994 314 812 390 344 953 852 2.30 .9 2,225 
BEDFORD 32 G-5  33.6 9.26 69,811 7,539 21.7 18.0 15.6 19.3 10.9 28,739 3,104 8,242 291 3,754 890 1,179 5,591 2,213 12.12 5.7 12,174 
BLAND D-6  5.9 1.51 9,157 6,064 22.8 14.3 14.6 13.3 5.5 2,476 1,640 824 244 147   735 110 2.53 1.7 2,219 
BOTETOURT F-5  18.4 5.18 31,774 6,134 25.3 23.3 15.0 13.8 5.3 11,092 2,141 2,392 377 639   341 1,897 2,343 6.64 2.7 6,655 
BRUNSWICK J-6  16.8 4.16 26,319 6,327 20.3 13.0 11.1 15.5 9.1 17,273 4,152 3,934 539 2,962 1,762 143 3,691 835 7.70 6.2 10,356 
BUCHANAN C-5  39.0 8.84 55,852 6,318 21.2 17.7 12.3 15.3 8.3 34,636 3,918 8,595 657 5,293 1,429 3,1. 5,674 3,089 13.51 2.3 568 
BUCKINGHAM H-5  10.4 2.69 15,852 5,893 21.6 12.7 12.3 15.2 8.7 8,214 3,054 1,530 105 1,626 1,004 2,356 4.44 2.0 4,528 
CAMPBELL & G-5  100.9 29.49 266,710 9,044 17.5 21.7 16.8 20.8 15.8 170,992 5,798 37,373 6,551 25,805 12,235 10,125 34,242 11,744 37.85 5.1 8,826 

Lynchburg  59.0 17.93 204,273 11,393 137,412 7,664 26,514 5,497 24,084 10,523 8,315 28,944 8,912 
Lynchburg Metro 
Area  126.7 35.50 319,149 8,990 17.4 21.2 16.3 21.4 15.8 189,796 5,346 43,140 7,282 26,468 12,370 10,470 39,082 14,259 45.21   

CAROLINE K-4t  14.1 3.49 25,331 7,258 22.8 17.3 16.4 16.8 9.5 16,426 4,707 2,627 217 2,347 121 118 2,899 4,538 4.39 1.9 4,388 
CARROLL12 E-6  30.6 8.80 53,268 6,053 26.5 30.9 8.8 5.7 2.7 40,582 4,612 9,673 906 4,726 2,263 2,240 10,393 3,590 9.75 6.2 5,428 
CHARLES CITY K-5  6.1 1.30 7,907 6,082 22.6 16.1 14.0 15.9 8.5 1,222 940 360   730   63 1.80 .7 1,836 
CHARLOTTE H-6  13.6 3.64 23,514 6,460 20.6 15.8 11.2 16.8 10.5 9,128 2,508 2,017 314 1,984 77 223 1,418 1,931 5.06 5.3 8,413 
CHESAPEAKE 2 L-6  100.3 29.48 225,374 7,645 16.9 29.1 15.0 18.4 13.2 71,395 2,422 25,943 3,470 4,185 229 1,695 4,829 8,539 35.63 2.0 12,597 

Chesapeake  100.3 29.48 225,374 7,645 71,395 2,422 25,943 3,470 4,185 229 1,695 4,829 8,539 
Norfolk-Portsmouth 
Metro Area  696.2 192.90 1,813,782 9,403 16.9 23.5 13.8 19.4 15.7 943,502 4,891 209,061 32,389 160,915 65,108 59,792 181,895 55,482 233.87   

CHESTERFIELD3 J-St.. 112.4 31.33 307,739 9,823 11.3 22.9 19.0 25.7 20.5 66,205 2,113 17,911 3,359 10,618 1,398 2,882 10,945 8,910 24.45 1.4 4,324 
CLARKE J-2  8.4 2.36 17,899 7,584 18.2 12.9 16.3 22.5 14.8 10,545 4,468 3,293 290 725 160 156 1,110 1,490 3.16 1.3 6,737 
CRAIG F-5  3.4 1.00 5,271 5,271 23.5 20.3 13.1 14.8 5.6 2,629 2,629 749 272 171   66 808 175 1.44 .8 1,459 
CULPEPER J-3  17.0 4.77 34,584 7,250 20.7 17.9 12.6 17.8 13.1 27,056 5,672 6,107 1,113 1,219 2,139 814 4,476 3,025 6.13 2.3 11,648 
CUMBERLAND J-5  6.7 1.75 7,523 4,299 20.7 14.4 11.2 8.1 2.4 3,093 1,767 629 38 1,236 505 115 585 2.89 2.1 4,658 
DICKENSON B-6  18.0 4.25 29,368 6,910 16.9 13.9 12.4 20.4 11.3 14,217 3,345 3,403 152 2,307 581 637 4,296 900 9.00 1.1 359 
DINWIDDIE9 J-6  65.7 17.25 142,518 8,262 17.7 19.5 14.8 20.0 14.4 123,842 7,179 23,635 4,352 23,397 7,479 6,095 26,191 7.750 24.76 4.5 9,096 

Petersburg  40.0 12.11 104,017 8,589 117,153 9,674 22,382 4,222 21,363 7,557 6,159 25,947 6,141 
Petersburg 
Metro Area  65.7 17.25 142,518 8,262 17.7 19.5 14.8 20.0 14.4 123,842 7,179 23,635 4,352 23,397 7,479 6,095 26,191 7,750 24.76   

ESSEX K-4  6.7 1.78 14,735 8,278 17.7 14.4 12.1 21.0 17.0 12,841 7,214 3,333 541 1,512 207 903 2,273 1,198 2.69 1.4 3,251 
FAIRFAX 10 K-3t  424.1 106.88 1,228,390 11,493 5.0 18.7 14.6 27.9 32.6 544,360 5,093 164,359 30,591 71,396 28,214 25,478 97,584 48,320 95.45 1.5 4,789 

Fairfax  22.4 5.72 52,866 9,242 90,238 15,776 24,896 3,886 2,024 1,119 3,181 38,872 6,625   
FAUQUIER J-3t  27.7 7.46 57,550 7,714 20.6 17.8 14.8 17.7 12.8 37,317 5,002 8,393 1,593 2,979 793 1,451 5,702 2,572 8.98 5.1 18,377 
FLOYD E-6  10.1 2.89 18,674 6,462 24.1 16.6 12.9 15.5 6.5 8,237 2,850 1,582 148 1,402 83 554 2,905 770 4.73 4.7 4,718 
FLUVANNA H-4  7.1 1.87 11,058 5,913 22.5 18.5 13.5 15.2 5.8 3,745 2,003 1,299 124 428   376 1,125 3.15 1.5 2,570 
FRANKLIN F-6  27.8 7.38 53,016 7,184 20.3 17.7 14.3 17.2 12.6 26,373 3,574 6,211 846 2,005 1,679 1,180 5,932 2,883 9.37 7.1 11,514 
FREDERICK" H-2  42.9 12.97 102,686 7,917 21.1 21.1 16.5 19.4 12.7 94,658 7,298 18,906 2,118 13,918 4,737 3,781 17,617 6,434 17.18 2.4 16,272 
GILES E-5  16.4 4.52 39,089 8,648 19.5 18.3 15.1 24.7 13.3 25,560 5,655 7,048 1,020 1,392 971 1,088 6,782 2,688 9.17 1.6 1,892 
GLOUCESTER L-5  13.8 4.17 27,587 6,616 19.4 18.7 13.5 18.2 11.9 15,383 3,689 4,675 621 974 293 841 2,882 1,977 5.27 .8 2,454 
GOOCHLAND J-4  10.1 2.31 15,758 6,822 21.7 19.3 12.1 15.9 8.6 6,414 2,777 2,631 167 716   181 1,010 1,264 3.16 1.4 2,648 
GRAYSON D-6  18.0 5.21 25,261 4,849 24.5 18.4 13.1 14.6 6.5 9,280 1,781 2,875 81 1,160 89 523 1,691 1,231 9.37 4.9 6,202 
GREENE 14-4  4.7 1.18 6,146 5,208 28.7 15.3 14.2 10.5 3.4 4,968 4,210 650   441 164 80 893 2,703 1.65 1.1 3,639 
GREENSVILLE36 K-6  16.8 4.26 27,047 6,349 20.9 14.8 11.3 17A 10.8 23,282 5,465 5,500 743 2,183 1,034 1,550 3,121 2,875 6.89 3.4 6,044 
HALIFAX' H-6  39.9 10.33 65,894 6,379 21.1 17.3 12.3 15.2 8.5 39,407 3,815 9,512 1,491 6,843 1,944 2,658 7,239 2,566 16.48 15.7 20,690 
HAMPTON 14 L-6t  117.1 32.36 343,644 10,619 12.0 18.3 17.4 26.2 23.3 141,374 4,369 34,181 4,270 31,976 4,481 7,376 30,095 9,843 38.64   
Hampton  117.1 32.36 343,644 10,619 141,374 4,369 34,181 4,270 31,976 4,481 7,376 30,095 9,843   
Newport News-
Hampton Metro 
Area  286.8 78.52 768,881 9,792 15.3 24.1 15.6 21.8 17.6 396,088 5,044 85,953 12,869 90,318 19,013 24,339 82,070 24,755 96.67   
Norfolk-Portsmouth; 
Newport News-
Hampton Metro 
Areas Combined  983.0 271.42 2,582,663 9,515 16.4 23.7 14.4 20.1 16.3 1,339,590 4,935 295,014 45,258 251,233 84,121 84,131 263,965 80,237 330.54   

HANOVER J-4  35.2 9.42 74,862 7,947 18.7 25.0 14.8 18.6 13.4 30,112 3,197 6,169 1,055 1,555 348 719 4,304 9,902 10.34 3.4 8,253 
HENRICOls K-5  376.1 115.70 1,300,750 11,242 12.0 19.1 15.4 24.0 25.0 820,224 7,089 156,243 37,215 166,232 59,880 40,601 167,512 46,522 160.14 1.8 6,996 

Richmond  226.9 70.87 845,643 11,932 632,510 8,925 103,843 27,676 144,424 37,280 32,178 135,250 32,766 
Richmond Metro 
Areal°  523.7 156A5 1,683,351 10,760 12.2 20.4 16.0 24.0 23.3 916,541 5,858 180,323 41,629 178,405 61,626 44,202 182,761 65,334 194.93   

HENRY'7 F-6  70.0 18.95 172,914 9,125 18.0 21.1 17.5 20.6 15.2 98,877 5,218 23,919 2,693 12,131 5,883 6,787 22,024 7,365 24.39 2.5 2,644 
HIGHLAND G-3  1.5 .42 5,228 12,448 14.9 11.9 3.4 24.6 23.3 1,992 4,743 699   408   40 462 423 1.43 1.2 3,249 
ISLE OF WIGHT L-6 20.4 5.25 32,139 6,122 22.4 20.1 14.0 15.7 8.4 19,845 3,780 5,198 219 711 365 216 5,685 1,539 6.76 2.9 8,369 
JAMES CITY'S L-5  23.3 5.38 52,599 9,777 15.0 20.5 14.8 21.2 17.9 43,105 8,012 9,662 1,625 3,471 1,508 2,575 8,907 3,389 4.78 .6 2273 
KING AND QUEEN K-4  5.8 1.52 10,779 7,091 18.9 13.8 12.2 19.5 13.7 2,563 1,686 569   966   33 517 159 2.34 1.5 2927 
KING GEORGE K-3t.... 7.5 2.10 20,681 9,848 14.6 17.6 14.8 25.0 20.2 6,298 2,999 2,177 117 479 127 64 1,122 1,350 3.43 .8 1427 
KING WILLIAM K-4 7.5 2.01 21,408 10,651 16.8 14.8 13.7 19.5 19.4 14,697 7,312 3,863 224 1,637 237 591 3,913 1,329 3.27 1.2 3,067 
LANCASTER L-4  9.9 2.98 20,969 7,037 20.3 16.5 12.7 16.3 13.0 15,665 5,257 4,803 436 696 879 1,073 3,942 1,517 3.96 .8 1,449 
LEE B-6  18.5 4.92 29,422 5,980 19.1 13.3 6.9 15.4 9.7 19,437 3,951 5,506 519 1,666 986 453 4,043 1,557 12.96 7.0 6,522 
LOUDOUN J-2  35.2 9.55 65,377 6,846 22.4 22.7 14.3 11.9 8.8 40,992 4,292 9,784 2,235 1,712 1,147 505 7,333 4,400 9.08 4.5 17,837 
LOUISA J-4  13.8 3.71 21,793 5,874 21.5 18.7 11.9 15.4 8.8 12,199 3,288 3,406 310 658 126 1,113 2,502 979 5.35 2.5 4,783 

(2) Albemarle County data includes independent city of Charlottesville data. (10) Fairfax County data includes independent cities of Fairfax and Falls Church data. 
(3) Alleghany County data includes independent cities of Clifton Forge and Covington data. (IQ Frederick County data includes independent city of Winchester data. 
(4) Arlington County data includes independent city of Alexandria data. (12) Carroll County data includes independent city of Galax data. 
(5) Augusta County data includes Independent cities of Staunton and Waynesboro data. (13) Halifax County includes independent city of South Boston data. 
(6) Campbell County data includes independent city of Lynchburg data. (14) Hampton County is the independent city of Hampton. 
(7) Chesapeake County is the Independent city of Chesapeake. On January 1, 1963 the (Is) Henrico County data includes independent city of Richmond data. 

county of Norfolk combined with the independent city of South Norfolk to form the (16) Richmond Metro Area includes independent city of Colonial Heights data. 
new independent city of Chesapeake. (17) Henry County data includes independent city of Martinsville data. 

(e) Chesterfield County data includes independent city of Colonial Heights data. (18) James City County data includes independent city of Williamsburg data. 
(9) Dinwiddie County data includes independent city of Petersburg data. (19) Montgomery County data includes independent city of Radford data. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties. 
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VIRGINIA 

State, County, City, Metro Area Data 
Estimates for: 
STATE 
COUNTY-Map Loc. Population Households 

City 1/1/69 1/1/69 
Metropolitan Area (000) (000) 

 Consumer Spendable Income-1968-,--
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($000) (5) 4999 7999 9999 14999 over 

  Retail Sales-1968   
-Total Retail Sales-  By Selected Store Types 

Per 
Household Food Drug 

0000) (3) ($000) ($000) 

General Home 
Mdse. Apparel Furn. 
($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passes- Farm 
ger P068-
Cars !Mien 

1/1/69 1/1/69 
(000) (000) 

Gross 
Farm 
Income 
1968 

($000) 

LJNENBURG H-6  11.7 3.24 21,359 6,592 19.4 17.2 11.3 17.3 9.7 
MADISON H-3  8.0 2.21 13,764 6,228 22.1 15.0 12.0 15.6 9.7 
MATHEWS L-5 ........ -  7.4 2.38 16,369 6,878 21.2 17.6 13.3 18.0 11.5 
MECKLENBURG H-6  31.0 8.09 53,192 6,575 19.2 14.4 12.2 17.5 10.8 
MIDDLESEX L-5  6.2 1.90 11,354 5,976 21.0 14.7 13.1 15.3 8.7 
MONTGOMERY" E-5  47.0 12.76 116,872 9,159 18.7 17.8 13.3 23.4 16.6 
NANSEMOND20 L-6  51.2 14.04 90,795 6,467 21.3 21.7 14.2 15.9 9.1 
NELSON H-4 ......... ____ 12.1 3.25 20,722 6,376 21.2 16.4 11.7 15.4 9.3 
NEW KENT K-5  4.6 1.16 8,892 7,666 21.9 22.8 13.7 15.5 11.1 
NEWPORT NEWS" L-6  138.8 37.72 372,506 9,876 16.6 27.1 14.6 19.5 15.1 

Newport Newst  138.8 37.72 372,506 9,876 
Newport News-
Hampton Metro 
Area  286.8 78.52 768,881 9,792 15.3 24.1 15.6 21.8 17.6 
Norfolk-Portsmouth; 
Newport News-
Hampton Metro 
Areas Combined  983.0 271.42 2,582,663 9,515 16.4 23.7 14.4 20.1 16.3 

8,950 2,762 1,926 360 469 690 849 
8,302 3,757 3,203 116 1,392 62 124 
9,644 4,052 2,631 328 828 229 713 

45,353 5,606 8,791 1,565 5,228 1,799 Z048 
7,724 4,065 2,708 323 673 90 180 

69,389 5,438 16,813 2,235 4,827 3,614 3,566 
63,174 4,500 15,085 2,030 4,666 6,439 3,382 
7,607 2,341 3,017 121 1,409   132 
5,822 5,019 210 515 755   

240,656 6,380 48,097 8,028 57,901 14,532 16,856 
240,656 6,380 48,097 8,028 57,901 14,532 16,856 

1,530 
1,007 
1,983 

10,187 
713 

17,331 
11,456 
1,395 
1,654 

48,477 
48,477 

513 
712 

1,107 
6,304 
810 

6,819 
5,180 
848 
875 

13,097 
13.097 

6.02 
3.34 
3.49 
13.82 
3.22 

18.45 
17.61 
5.06 
1.61 

52.10 

396,088 5,044 85,953 12,869 90,318 19,013 24,339 82,070 24,755 96.67 

1,339,590 4,935 295,014 45,258 251,233 84,121 24,131 263,965 80,237 330.54 

4.5 
2.4 
.4 

9.8 
.8 

2.7 
3.9 
2.3 
.6 

8,389 
6,962 
727 

16,759 
2,331 
5,745 

10,039 
3,321 
1,997 

NORFOLK" L-6........--
Norfolkt  
Norfolk-Portsmouth 
Metro Area. 
Norfolk- Portsmouth; 
Newport News-
Hampton Metro 
Areas Combined  983.0 

NORTHAMPTON M 17.2 
NORTHUMBERLAND 
L-4  10.7 

NOTTOWAY J-6t  15.5 
ORANGE J-4 13.7 
PAGE H-3  16.2 

317.0 87.72 
317.0 87.72 

696.2 192.90 

999,608 11,395 14.5 17.5 14.6 22.7 20.2 
999,608 11,395 

1,813,782 9,403 16.9 23.5 13.8 19.4 15.7 

271.42 2,582,663 9,515 16.4 23.7 14.4 20.1 16.3 
5.14 29,183 5,678 21.0 14.6 11.2 15.1 8.4 

3.08 
4.34 
3.93 
4.78 

20,669 
32,731 
27,797 
35,150 

6,711 
7,542 
7,073 
7,354 

21.6 17.5 13.3 14.7 10.4 
18.5 16.4 14.1 20.0 11.4 
20.2 20.7 15.0 16.5 10.1 
21.7 17.8 14.9 20.9 10.7 

558,169 6,363 110,642 17,518 102,815 46,365 39,555 118,494 25,540 124.86 
558,169 6,363 110,642 17,518 102,815 46,365 39,555 118,494 25,540 

943,502 4,891 209,061 32,389 160,915 65,108 59,792 181,895 55,482 233.87 

1,339,590 4,935 
22,401 4,358 

8,019 
23,621 
27,021 
19,311 

2,604 
5,443 
6,876 
4,040 

295,014 45,258 
7,382 784 

2,101 
5,247 
5,500 
4,644 

256 
892 
892 
542 

251,233 84,121 84,131 263,965 80,237 330.54   
3,370 476 795 2,844 1,903 7.95 2.2 13,529 

1,008 
1,894 
1,384 
1,177 

114 
554 

1,050 
1,072 

341 
1,015 
1,134 
1,256 

2,285 
5,959 
9,079 
2,815 

639 
1,878 
1,547 
1,929 

4.44 
6.62 
5.74 
6.83 

1.5 
2.1 
2.0 
2.0 

2,820 
5,854 
6,526 
6,262 

PATRICK F-6  
PITTSYLVANIA23 G-6  

Danville  
Danville Metro Area  

PORTSMOUTH" L-6  
Portsmoutht  
Norfolk-Portsmouth 
Metro Area.. 
Norfolk-Portsmouth; 
Newport News-
Hampton Metro 
Areas Combined  

POWHATAN J-5  
PRINCE EDWARD H-5  
PRINCE GEORGE'S 

K-5t  
Hopewell  

PRINCE WILLIAM J-3t 

15.9 
113.8 
49.9 

113.8 
124.5 
124.5 

4.36 
31.84 
15.57 
31.84 
34.22 
34.22 

28,166 
246,192 
151,630 
246,192 
328,426 
328,426 

6,460 22.3 17.5 13.5 18.1 8.0 
7,732 19.5 19.6 15.7 19.1 12.0 
9,739 
7,732 19.5 19.6 15.7 19.1 12.0 
9,597 14.4 11.5 18.3 28.3 20.2 
9,597 

696.2 192.90 1,813,782 9,403 16.9 23.5 13.8 19.4 15.7 

983.0 
8.0 

13.3 

46.1 
22.7 
80.4 

271.42 
1.75 
3.57 

11.27 
6.59 

19.66 

2,582,663 
13,176 
29,681 

107,790 
56,636 

144,633 

9,515 
7,529 
8,314 

16.4 23.7 14.4 20.1 16.3 
23.2 18.7 13.3 16.1 9.5 
16.7 16.6 11.7 18.7 13.9 

9,564 17.4 21.2 19.7 22.2 13.7 
8,594 
7,357 21.2 25.9 19.6 17.7 8.9 

10,990 2,521 2,778 340 1,832 229 539 2,436 1,592 5.99 4.8 5,403 
130,345 4,094 30,540 4,280 24,467 6,2.39 4,887 25,993 10,083 46.06 18.5 29,475 
103,185 6,627 22,672 3,761 20,994 5,706 4,300 21,412 6,756 
130,345 4,094 30,540 4,280 24,467 6,239 4,887 25,993 10,083 46.06   
171,397 5,009 41,638 6,570 26,361 11,750 11,307 33,824 8,688 49.90   
171,397 5,009 41,638 6,570 26,361 11,750 11,307 33,824 8,688 

943,502 4,891 209,061 32,389 160,915 65,108 59,792 181,895 55,482 233.87 

1,339,590 
5,223 

28,147 

37,470 
29,194 
97,000 

4,935 
2,985 
7,884 

3,325 
4,430 
4,934 

295,014 
1,116 
4,997 

10,466 
9,345 

22,615 

45,258 
101 

1,007 

1,305 
1,305 
5,074 

251,233 84,121 
497   

3,694 1,113 

1,831 
1,570 
5,491 

1,926 
1,355 
5,193 

84,131 
210 

1,327 

2,632 
2,509 
5,199 

263,965 
1,922 
5,482 

5,454 
5,454 

25,683 

80,237 
707 

1,737 

4,093 
2,473 
11,003 

330.54   
2.17 1.7 3,371 
6.35 2.9 6,179 

14.52 1.5 4,279 

10.50 1.7 5,019 

PULASKI E-6  
RAPPAHANOCK J-3 
RICHMOND L-4  
ROANOKE" F-5  

Roanoke  
Roanoke Metro Area  
Salem  

ROCKBRIDGE22 G-4  
ROCKINGHAM" H-3 _ 
RUSSELL C-6  
SCOTT B-6  
SHENANDOAH H-3.___ 

28.2 
4.6 
6.4 

184.5 
103.5 
1845 
24.2 
32.0 
61.5 
26.7 
24.7 
23.4 

7.82 
1.22 
1.80 

56.04 
33.14 
56.04 
6.43 
8.68 

17.31 
6.72 
6.56 
7.19 

69,674 
8,808 

11,125 
548,759 
371,146 
548,759 
41,891 
69,904 

137,328 
41,572 
42,678 
52,988 

8,910 18.6 18.7 15.3 20.8 14.9 
7,220 21.5 20.4 10.3 14.0 9.8 
6,181 23.9 16.1 15.9 17.0 8.0 
9,792 16.4 20.6 16.8 22.6 17.4 

11,199 
9,792 16.4 20.6 16.8 22.6 17.4 
6,515 
8,053 18.4 19.0 14.5 23.1 13.8 
7,933 22.0 21.6 14.7 16.8 12.2 
6,186 18.8 17.3 11.7 16.6 8.9 
6,506 18.6 14.0 10.7 19.1 11.4 
7,370 21.7 19.3 15.1 18.3 11.1 

34,103 
3,010 
9,762 

342,481 
211,530 
342,481 
56,634 
41,891 
95,844 
17,826 
20,126 
32,223 

4,361 
2,467 
5,423 
6,111 
6,383 
6,111 
8,808 
4,826 
5,537 
2,653 
3,068 
4,482 

9,122 
898 

2,634 
69,141 
35,097 
69,141 
8,550 

11,266 
14,188 
4,480 
4,596 
7,803 

1,570 2,182 2,274 
677   

188 686 210 
15,676 56,266 24,501 
10,969 41,282 19,124 
15,676 56,266 24,501 
1,432 2,064 
1,283 4,311 1,279 
3,274 8,779 5,495 
565 3,778 721 
519 2,376 435 
767 2,594 347 

1,349 6,826 
541 

555 1,155 
20,259 65,080 
13,989 38,904 
20,259 65,080 
2,874 19,500 
1,386 5,595 
5,563 19,435 
776 4,415 

1,179 2,653 
776 5,939 

3,286 13.72 
311 2.16 
736 2.64 

23,284 69.41 
12,508 
23,284 69.41 
5,106 
5,814 11.93 
8,873 21.79 
1,848 10.23 
2,616 11.20 
3,588 9.98 

1.8 
1.0 
1.4 
1.8 

3.0 
9.0 
7.2 
8.4 
4.2 

4,456 
4,678 
2,650 
5,919 

6,186 
50,309 
8,106 
5,327 

14,929 

SMYTH D-6  32.5 8.44 62,045 7,351 21.6 21.8 12.9 20.8 10.3 
SOUTHAMPTON'S K-6... 27.9 7.03 48,785 6,940 17.1 13.4 11.9 17.3 14.6 
SPOTSYLVANIA" J-4... 31.3 8.85 62,608 7,074 22.9 24.3 17.0 16.6 9.3 
STAFFORD K-3  21.5 5.95 48,234 8,107 18.8 21.1 16.8 23.5 14.1 
SURRY K-5.----  6.2 1.59 8,224 5,172 21.9 16.0 11.4 14.5 5.0 
SUSSEX K-6........-- 12.6 3.07 16,226 5,285 22.0 16.8 10.6 13.0 5.9 
TAZEWELL D-6  42.2 11.07 91,528 8,268 18.4 13.0 14.0 23.8 16.9 
B luefield 30  28.0 8.80 58,138 6,607 

VIRGINIA 
BEACH" M-6  154.4 41.48 260,374 6,277 23.9 40.6 7.9 6.3 5.1 
Virginia Beacht  154.4 41.48 260,374 6,277 
gorfolk-Portsmouth 
Vietro Area  696.2 192.90 1,813,782 9,403 16.9 23.5 13.8 19.4 15.7 

WARREN H-2  15.1 4.51 38,567 8,551 19.1 20.4 19.2 21.1 13.6 
WASHINGTON" C-6 59.1 16.44 112,867 6,865 21.5 19.6 14.4 16.5 9.8 

Bristol"  39.0 11.84 89,063 7,522 
'3ristol-Johnson City-
Kingsport Metro Area. 310.9 88.57 658,737 7,437 19.7 22.0 17.5 17.5 9.9 

WESTMORELAND K-4  12.5 3.44 18,692 5,434 22.3 17.6 115 14.2 8.5 
WISE" B-6  44.7 11.66 87,386 7,495 17.7 16.2 13.0 20.3 14.0 
WYTHE D-6  22.1 6.09 43,485 7,140 22.7 18.6 13.3 16.2 9.2 
YORK L-5t  30.9 8.44 52,731 6,248 22.5 30.1 14.4 15.4 7.7 

37,346 
33,666 
74,618 
10,305 
3,900 

14,405 
58,616 
57,418 

4,425 
4,789 
8,431 
1,732 
2,453 
4,692 
5,295 
6,525 

8,083 
8,292 

15,256 
3,496 
900 

2,392 
21,507 
11,143 

1,238 
971 

3,742 

309 
302 

1,934 
2,038 

1,984 
3,048 

13,753 
677 
616 

1,660 
6,171 

10,335 

2,242 
2,220 
2,659 

286 
1,651 
3,959 

1,605 
1,621 
4,164 
107 
170 
350 

2,140 
3,860 

8,058 
5,849 

14,636 
743 
479 

2,943 
9,289 

10,763 

3,883 
3,424 
5,747 
3,146 
471 

2,321 
4,115 
3,444 

12.26 
10.53 
12.26 
6.20 
2.66 
5.12 

20.59 

3.8 
6.1 
1.7 
.8 

2.7 
3.4 
2.6 

6,019 
18,209 
3,253 
2,204 
5,524 
8,055 
4,788 

142,541 3,436 30,838 4,831 27,554 6,764 7,235 24,748 12,715 23.48 1.7 8,772 
142,541 3,436 30,838 4,831 27,554 6,764 7,235 24,748 12,715   

943,502 
23,868 
81,508 
96,119 

426,937 
13,495 
54,833 
31,153 
14,058 

4,891 
5,292 
4,958 
8,118 

4,820 
3,923 
4,703 
5,115 
1,666 

209,061 
6,319 

13,998 
15,531 

75,847 
4,164 

16,400 
6,851 
3,675 

32,389 
772 

1,224 
3,007 

12,380 
408 

1,443 
779 
571 

160,915 
1,588 
7,800 

15,862 

65,108 
1,129 
4,262 
5,658 

69,318 20,287 
1,927 
4,161 1,896 
2,203 1,853 
441   

59,792 
1,310 
3,749 
7,464 

25,661 
287 

3,071 
860 
107 

181,895 
4,696 

18,274 
22,473 

103,627 
3,008 

12,715 
6,899 
3,498 

55,482 
2,304 

10,349 
9,384 

38,203 
612 

5,116 
3,386 
1,815 

233.87   
7.99 .9 5,283 

23.87 10.5 14,650 

140.95 
4.58 

23.87 
9.90 
5.93 

1.8 
1.2 
3.9 
.4 

3,354 
1,096 
7,531 
2,479 

(20) Nansemond County data includes Independent city of Suffolk data. 
(21) Newport News County is the independent city of Newport News; as of July 1, 1958 

it includes the former Independent city of Warwick. 
(22) Norfolk County is the independent city of Norfolk. 
(23) Pittsylvania County data includes Independent city of Danville data. 
(14) Portsmouth County is the independent city of Portsmouth. 
(25) Prince George County data includes independent city of Hopewell data. 
(26) Roanoke County data includes independent cities of Roanoke and Salem data. 
(27) Rockbridge County data includes independent cities of Buena Vista and Lexington data. 
(23) Rockingham County data includes independent city of Harrisonburg data. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made In military commissaries, post exchanges and eating places on military pzsts in these counties. 

(n) Spotsylvania County data Includes independent city of Fredericksburg data. 
(30) Includes portion in Mercer County, West Virginia. 
(31) Virginia Beach County is the Independent city of Virginia Beach. As of January lut, 

1963 it includes the former county of Princess Anne. 
(32) Washington County data Includes Virginia portion of Independent city of Bristol data. 
(33) Includes portion in Sullivan County, Tennessee. 
(34) Wise County data inc1udes independent city of Norton data. 
(35) Southampton County data Includes independent city of Franklin data. 
(36) Greensville County data includes independent city of Emporia data. 
(33) Bedford County data includes independent city of Bedford data. 
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VIRGINIA 

VIRGINIA 
isee httub consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

ABINGDON 
Washington County-Map Location C-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WBBI 
1956 

Subscriber to the NAB Radio Code 
Media Cede 4 248 0075 3.00 
Burley Broadcasting. Inc., Box 190, U. S. 11, Abing-

don. Va. 24210. Phone 703-628-2147. 
I. PERSONNEL 
President-Nelson T. Barker. 
Gen'l & Sta. Mgr.-Lindy M. Seaman. 
Commercial Manager-Thomas Boyd. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 6:00 ara-10:05 pm Mon thru Sat; 
7:00 ara -10:05 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 41). 4d, 5. 6a, 7b, 8. 
Rate Protection: 80e. 11c, 12e. 13e, 14c. 
Basic Rates: 22b, 23a, 24a, 24b, 26, 2813. 29a. 
Contracts: 40a. 46. 48. 
Comb.; Cont. Discounts: 606, 61a, 61e, 62b. 
Cancellation: 705. 70e. 71a, 735. 
Affiliated with MBS. 

TIME RATES 
No. 4 EST Reed 4/4/66. 

6. SPOT ANNOUNCEMENTS 
(6 am-6:30 pm daily) 
I min 30 see i min 30 see 
4.50 3.50 78 x 8.30 2.60 
4.10 3.20 130 . 3.10 2.45 
3.90 3.05 156 x  2.90 2.90 
3.70 2.90 260 2.70 2.15 

1 x  
26 x  
39 x  
52 x 
65 x  3.50 2.75 312 x 2.50 2.00 
All spots over 312 times within contract year: 
1 min  2.15 30 1.65 

8. PROGRAM TIME RATES 
(6 am-6:30 pm daily) 

I hr 1/2 hr 1/4 hr 10 min 5 min 
lx   40 24 16 12 8 

DISCOUNTS 
13x-5% 52x-20% 156x-40% 
26:-10% 104x-30% 260x-45% 

10. SPECIAL FEATURES 
News service charge-per week, 40.00. 

ALEXANDRIA 
Arlington County-Map Location K-2 

See SRDS consumer market map and data at begin-
ning of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg, 
Silver Spring, Wheaton, Md.) 

ALTAVISTA (1 AM; 1 FM) 
Campbell County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WKDE 
1962 

Media Code 4 248 0150 4.00 
Altavista Broadcasting Corp., Box 512. Lola Ave.. 

Altavista. Va. 24517. Phone 703-369-5588. 

STATION'S PROGRAMMING DESCRIPTION 
WKDE: Programmed for general interest. 
AIR PERSONALITIES handle all segments. 6-7 
am country music. News 6:30 am. 7-7:15 am state 
and local news. 7:15 am middle-of-the-road music. 
7:30 am trading post. 7:45-9 am middle-of-the-
road music. News 8 am. Birthday time 8:30 am, 
bulletin board 8:35 am, morning devotions 8:45 am. 
9 am-noon country music. Noon-1 pm news, sports, 
weather, farm news. 1-5 pm current popular standard 
hits, sports 3:30 pm. 5 pm-sign-off middle-of-the-
road, local news 5:30 pm. Weather on half hour 
throughout clay. High school and local college foot-
ball. Sat and Sun primarily same except Sun am 
is complete religion, talk and music. Contact Repre-
sentative for further details. Itec'd 7/13/67. 

I. PERSONNEL 
Pres., Gen'l & Station Mgr.-Ted J. Gray, Jr. 
Sales Manager-Lester Noodle. 
Program Director-Doug Catlin. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
1000 w. days; 1000 hr. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WKDE-FM. 

4. AGENCY COMMISSION 
0/5: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3d, 4a, 4d, 5, Os. 7b, 8. 
Rate Protection: 10e, 12h, 13e. 14e, 15b. 
Basic Rates: 20a, 21a, 22a, 210, 24b, 25a, 28b, 29a. 

Contracts: 40a, 425, 43, 445, 45, 46, 48. 
Comb.; Cont. Discounts: 60s, 61a. 
Cancellation: 70a, 70e. 715, 72. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 EST 3/66-Reed 3/30/66. 
6. SPOT ANNOUNCEMENTS 

•1 min t30 sec •I min t50 see 
1 x 3.75 3.15 103 x  2.35 2.05 
13 x  3.40 3.00 156 x  2.20 1.85 
26 x 3.15 2.65 260 x 2.00 1.65 
52 x...-..... ...... 2.70 2.35 312 x+  1.75 1.50 

(') 120 words. (t) 65 words. 
10 seconds-50% of earned 30 second rate. 
1 continuous spot per day of year. each.___--. 1.15 

7. PACKAGE PLANS 
MONTHLY BONUS SATURATION PACKAGE 

30 ti 60 ti 90 ti 120 ti 150 ti 
1 min. ...... __ ..... _... 2.15 2.05 1.95 1.85 1.75 
30 sec..._ .... -  1.65 1.55 1.45 1.35 1.25 

TIME SIGNALS 
I ti Ott 5 ti+ 

Per day  1.15 1.00 .85 
8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
1 x  35.00 21.25 17.00 12.00 
13 x. 31.00 19.25 14.00 9.50 
26 x..._ ............. 27.00 18.25 12.00 7.75 
52 x  25.00 16.25 10.00 6.75 
103 x  . 22.50 13.25 9.25 5.50 
156 x.......  _ .......... _____. 19.50 11.75 8.25 4.50 
260 x.   18.00 10.25 7.00 4.00 
312 x+ 16 75 9.75 6.50 3.50 

WKDE-FM 
1969 

e 
Media Code 4 248 0151 2.00 
Altavista Broadcasting Corp.. Box 512, Lola Ave., 

Altavista. Va. 24517. Phone 703-369-5588. 
I. PERSONNEL 

Pres.. Gen'l & Sta. Mgr.-Ted J. Gray, Jr. 
Sales Manager-Lester Woodle. 
Program Director-Doug Catlin. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
ER? 3,000 w.; 105.5 mc. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.:   
Partial simulcast operation. Operated separately 
local sunset-II pm. Fm' simulcast facilities see 
WKDE. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WKDE listing for coded regulations. 

TIME RATES 

FM only-50% of AM rates. 

ARLINGTON 
Arlington County-Map Location K-3 

See SRDS consumer market map and data at begin-
ning of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg, 
Silver Spring, Wheaton, Md.) 

ASHLAND (1 AM; 1 FM) 
Hanover County-Map Location J-4 

See SIMS consumer market map and data at begin-
ning of the State. 

WIVE 
1961 

1:1121:1 
Subscriber to the NAB Radio Code 

Media Code 4 248 0225 4.00 
Christian Enterprises, Inc., Box 272. Ashcake Rd., 
Ashland, Va, 23005. Phone 703-798-8484. 
STATION'S PROGRAMMING DESCRIPTION 

WIVE: NEWS: 10 hours a week. MUSIC: format is 
variety middle-of-the-road including popular and 
sacred. Programming is public service, commercial 
and religious. AIR PERSONALITIES. Educational, 
sports, farm news. Contact Representative for further 
details. Rec'd 8/7/67. 

I. PERSONNEL 
Pres., Exec. Dir. & Sales Mgr.-James N. Birkitt. 
Program Director-Wilbur Goforth. 
Sales Manager-Gordan Hood. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1.000 w. days; 1430 he. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities nee 
WIVE-FM. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3e, 3b, 3d, 4b, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10a, 15b. 16. 
Basic Rates: 21a, 21b, 21c, 22b, 235, 24b, 25e, 26, 

280. 290. 33a. 
Contracts; 40b, 41, 43, 45, 46, 47e. 
Comb.; Cont. Discounts: 60e, 60h, 62a. 
Cancellation: 70b, 710, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with REIS. 

TIME RATES 
EST 3/1/66-Reo'd 4/1/66. 

6. SPOT ANNOUNCEMENTS 
ix I3x 26x 52x 104e I56x 261+ 

1 min 5.60 5.30 5.05 4.75 4.55 4.05 8.70 
30 see 3.60 3.35 3.20 3.00 2.85 1.70 2.35 

7. PACKAGE PLANS 
SPOT PACKAGES 

( to be used in 1 week) 
I mie 30 see 

15-50 ....... _..-___.-. ......... ........ ...... _ 3.60 2.30 
Contracta are subject to special discounts 

521-10% 104x-15% 156x-20% 261+-25% 
6 10-second break spots per day (ROS) 7 days per 
wk 175.00 per month. Minimum contract period 13 
weeks. 
Additional advertising subject to discount to those 
already on contract. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 
49 00 31.20 12.60 

DISCOUNT 
13x-7% 52x-17% 156x-30% 
26x-12% 104x-25% 2601-40% 
25% discount to Church affiliated groups. 

AM/FM SIMULCAST 
Simulcast contract: 2nd station buy 50% of net of 
lot station; commisslonable. 

W I V E-FM 
1967 

[mum° 
Media Code 4 248 0226 2.00 
Christian Enterprises, Inc., Box 272, Ashland, Va. 

23005. Phone 703-798-8484. 
I. PERSONNEL 
Pres., Exec. Dir. & Sales Mgr.-.Tames N. Birkitt. 
Program Director-Wilbur Goforth. 
Sales Manager-Gordan Hood. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
ERP 3,000 w.; 100.1 mc. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Operated separately heal 
sunset-midnight. For simulcast facilities see WIVE. 

4, AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
See WIVE listing for coded regulations. 

TIME RATES 

Rates are identical to WIVE. See that listing. 

BASSETT 
Henry County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State 

WODY 
1960 

MCI 
Media Code 4 248 0300 5.00 
WODY, Inc., Drawer 231, North Bassett, Va, 24055. 
Phone 703-629-2509. 

I. PERSONNEL 
President-S. L. Goodman. 
Vice-President-E. Arnold Terry. 
Commercial Manager-Blane T. Woody. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
500 w. days: 900 kc. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. No discounts. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 30, 3e, 3d, 4a, 4d, 5. 6a. 
Rate Protection: 10e, 11c, 13e. 14e, 15b. 
Basic Rates: 20a, 20b, 21a, 21b, 210, 22e. 23a, 24b, 

26, 28a, 28e. 29a, 32b, 33d. 
Contracts: 40b. 42s, 42e. 43, 44b, 45, 46, 47a, 48, 49, 

51a. 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e. 610, 61b, 61e, 62e, 

62b, 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NAS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 EST 3/1/66-Rec'd 4/14/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see I min 30 see 

1 x  4.00 2.80 312 x....._._ 2.00 1.40 

26 x 3.40 2.38 801 * 90 11.2250 
13 ....... 3.60 2.52 

52 x  3.00 2.10 1001 x.. 1.75 1.15 
115064 rx  1.10 
208 x  2.60 1.82 1501 x. 1.05 
260 x  2.40 1.68 2001 +...--... - 1.00 

2.20 1.54 
7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 01 40 ti 70 tl 100 ti 
1 min 30 sec . 24.00 44.00 80.00 126.00 160.00 

. 16.80 30.80 56.00 87.50 120.00 
20 sec  14.80 26.80 48.00 73.50 85.00 

8. PROGRAM TIME RATES 
I hr 
 ... 37 

1/2 hr: 61% of hour. 10 min: 30% of hour. 
1/4 hr: 46% of hour. 5 min: 20% of hour. 

DISCOUNTS 
13x- 8% 52x-25% 156x-35% 
26x-15% 104x-30% 260x-45% 

BEDFORD 
Bedford County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WBLT 
1950 

Subscriber to the NAB Radio Code 
Media Code 4 248 0375 7.00 
Bedford Broadcasting Corp., Box 506, Bedford, Va. 

24523. Phone 703-586-8245. 
I. PERSONNEL 
General Manager-J. E. Synan. 
Sales Manager-James Patterson. 

3. FACILITIES 
1,000 w. days; 1350 ke. Non-directional. 
Operating schedule: Sunrise-local sunset Mon thru 
Sat; 7:30 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
None. All rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, 3b, 4a, 4d, 5. 6a, 7b, 8. 
Basic Rates: 22b, 23a, 28b, 29a. 
Contracts: 400, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 600, 60k, 810, 61b, 62b, 62e. 
Cancellation: 700, 70e, 71a, 730. 
Rates include station time, all regular station facili-
ties and program services. Short term orders renewed 
before expiration will earn next frequency discount. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft' 7/I/67-Rec'd 6/30/67. 
6. SPOT ANNOUNCEMENTS 

lx 13e 26e 52x 104x 1560 2608 7800 
1 min 4.00 3.25 2.90 2.60 2.30 2.00 1.75 1.50 
30 see 3.00 2.50 2.10 1.75 1.50 1.25 1.15 1.00 
10 sec: 50% of 1-min. (minimum .65). 

7. PACKAGE PLANS 
PER WK: 6 ti 12 ti 18 ti 24 ti 96 ti 48 ti 
1 min. _ 3.50 3.00 2.75 2.50 2.25 2.00 
30 sec  2.75 2.25 2.00 1.75 1.50 1.25 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 1114x 156e 2608 

1/2 hr  18.00 16.00 14.00 12.50 11.00 10.00 9.00 
1/4 hr  14.00 12.00 10.50 9.25 8.00 7.00 5.50 
5 min.  11.00 9.50 8.25 7.00 5.75 4.50 3.25 

BIG STONE GAP 
Wise County-Map Location B-6 

See SRDS consumer market map and data lut begin-
ning of the State. 

WLSD 
1959 

Media Cede 4 248 0450 8.00 
Gap Broadcasting Co., Interment Huts., Big Stone 
Gap. Va. 24219. Phone 703-523-1700. 

I. PERSONNEL 
President-W. H. Wren. 
General Manager-Charles Miller. 
Engineer-Bill ('semer. 

2. REPRESENTATIVES 
David Carpenter Company. 

3. FACILITIES 
1,000 w. days: 1220 ke. Non-direetional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3a, lb, 3d, 4a, 5. 6a, 8. 
Rate Protection: 10h, 11h. 12h, 13h, 14h, 15b. 
Basic Rates: 20b, 21a, 24e, 28b, 28e, 
Contracts: 40a, 43. 45. 46. 48, 510, 51b. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 70a, 70e, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EST 5/1/69-Itec'd 4/14/69. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 
1 x 2.50 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  ....... ...... 30.00 15.03 7.50 4.00 

BLACKSBURG (1 AM; 1 FM) 
Montgomery County-Map Location E-5. 

See ORBS consumer market map and data at begin-
ning of the State. 

WKEX 
1969 

Media Code 4 248 0500 0.00 
William B. Matthews, 400 Lark Ln., Blacksburg, Va. 

24060. Phone 703-552-2252. 
I. PERSONNEL 
General Manager-Harry A. Epperson, Jr. 
Chief Engineer-W. E. Morrison III. 
Sports Director-William B. Matthews. 

2. REPRESENTATIVES 
Call station collect. 

S. FACILITIES 
1,000 w.; 1430 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4, AGENCY COMMISSION 
15%: 10th of month. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 3a, 3b, 3d, 4b, 5, 6a, 8. 
Rate Protection: 10a, Ils, 12a, 135, 146. 
Basic Rates: 20b, 23b, 24b, 24e, 25a, 26, 28b, 28e 

29a. 
Contracts: 40a, 44a, 45, 47a. 
Comb.; Cont. Discounts: 60d, 601, 61b. 
Cancellation: 71a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

EST  Rec'd 7/14/69. 
6. SPOT ANNOUNCEMENTS 

Ix 50x 206e 366 
1 min  3.50 2.75 2.25 1.9 
30 sec  3.00 2.25 1.65 1.5 
Spots and programs may not be combined for addi 
tional discounts. 

7. PACKAGE PLANS 

To be used within 1 meek. 
8. PROGRAM TIME RATES 

1 hr 
1 ... .......... ..... _ 50.00 
50 x. 40.00 
200 x. 30.00 
366 x 
Spots and programs may not be 
tional discounts. 

1 min 30 see 15 se 
2.00 1.50 1.0 

1/2 hr 1/4 hr 5 ml 
25.00 18.00 7.5 
20.00 13.00 6.5 
13.50 10.00 5.0 

4.0 
combined for add' 

WVV V (FM) 
1964 

Media Code 4 248 0525 7.00 
Blacksburg-Christiansburg Broadcasting Co., Box 6: 

Blacksburg, Va, 24060. Phone 703-382-4994. 
I. PERSONNEL 
General Manager-Lewis Bagwell. 

(This listing continued on next page) 
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Blacksburg-W VV V (FM)-Continued 
2. REPRESENTATIVES 

Gill-Perna. Inc. 
3. FACILITIES 
ERP 2,990 w.; 104.9 mc. 
Operating schedule: 5:00-2:00 am. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

3. GENERAL ADVERTISING See coded regulations 
General: la, 2b, Sa, 3b. Sc, 3d, 4a, 4d, 5, 0e. 8. 
Rate Protection: 10a. 14a. 
Basic Rates: 20a, 21b, 22b, 23a, 24b, 25a, 28b, 26e, 

295. 30, 31, 33d. 
Contracts: 499, 42a, 43, 445, 45, 46, 47a, 49, 50, 51a. 

51e. 
Comb ; Cont. Discounts: 60a, 62d, 
Cancellation: 70c, 70d, 71a, 73a, 
Prod. Services: 80, 81, 82. 
Member: Suburban Radio Group. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/67-Ree'd 4/3/67. 
7. PACKAGE PLANS 

(To be used in 30 days) 
1 ti 10 tl 25 ti 50 tl 100+ 

1 min_.....--__-___ 2.25 2.00 1.75 1.50 1.25 
30 sec 2.00 1.75 1.50 LOO .80 
Specified times-extra .50 per spot. All other spots 
will run at the best times available on a first come, 
first serve basis. 

BLACKSTONE 
Nottoway County-Map Location j-8 

Bee SitDS consumer market map and data at begin-
ning cf the State. 

WKLV 
1947 

• 
Subscriber to the NAB Radio Code 

Media Code 4 248 0600 8.00 
Blackstone Broadcasting Corp., Drawer 192, Black-

stone, Va. 23824. Phone 703-292-4146. 
I. PERSONNEL 
General Manager-John M. Williams. 
Program Director-J. E. Fox. 
News Director-Mac I. Moore. 

8. FACILITIES 
5,000 w.; 1440 be. Non-directional. 
Operating schedule: 0:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 15th following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, la, 2b, 3a, 3b, Sc. 3d, 45, 4d, 5. 

6a, 7b, 8. 
Rate Protection: 10a, 11a, 12e, 13e, 14e, 15b, 15e. 
Basle Rates: 20a, 21a, 21b, 21d, 22a, 23a, 24b, 28a, 

299. 31. 33c. 
Contracts: 40a, 44e. 45, 47e. 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60d, 601, 81a, 62a, 62d. 
Cancellation: 705. 70c, 71a. 72, 735. 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Eff 4/68-Rec'd 3/4/08. 
3. SPOT ANNOUNCEMENTS 

lx 3I2x 936x 1560x 
1 min  3.00 2.40 1.90 1.60 
30 sec or less  2.10 1.70 1.35 1.15 
Includes 10% talent. 

8. PROGRAM TIME RATES 
lx 26x I56x 312x 

1 hr  42.00 33.60 24.00 18.30 
1/2 hr  27.60 21.60 15.90 12.00 
1/4 hr  19.20 14.40 10.50 8.10 
5 min  9.60 7.20 5.40 4.20 
Includes 10% talent. 
Spots and programs may not be combined to earn 
loner rates. 

BRISTOL (3 Am) 
Washington County-Map Location C-6 

See SIS consumer market map and data at begin-
ning of the State. 

WCYB 
1946 

BRISTOL, VA. 

JAMES SAYERS COMPANY,INC. 
Southern Representative 

e 
Subscriber to the NAB Radio Code 

Media Code 4 248 0675 0.00 

Appalachian Broadcasting Corporation, Box 1009, 
Reynolds Arcade Bldg., Bristol, Va, 24201. Phone 
703. 669-4161, Tvrx 703-669-4313; Bristol, Tenn. 
37621. Box 803. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Robert H. Smith. 
Tice-Free. & Sales Mgr.-J. Fey Roger.. 
Station Manager-Ed Spiegel. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Regional-The James S. Ayers Company. 

3. FACILITIES 
10,000 w. days; 690 be. Non-directional. 
Operating schedule: Sunrise-local sunset, EST. 

4. AGENCY COMMISSION 
15/0. All bills payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35, 4a. 5, 7b. 
Bate Protection: 10a, lla. 12a. 13a. 14e. 15e. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 23a, 24b, 26. 

28a, 30. 
Contracts: 40a, 41. 44b, 45, 46, 47a. 51a. 
Comb.: Cont. Discounts: Bob, 60f. 601, 81a, 62d. 
Cancellation: 70a. 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 

Rates effective July I. 1952. (Card No. 4.) 
Card received June 25. 1952. 
Revisions rec'd May 6, 1957. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 26x 52x I04x I56x 260x 

1 min 9.00 8.50 8.00 7.50 7.00 6.50 5.75 

7. PACKAGE PLANS 

WEEKLY SATURATION RATES 
(Run-of-schedule) 

1 minute: 1 wk. 13 wks. 26 wks. 99 wks. 52 wks. 
10 per week 7.00 5.55 6.30 5.95 5.88 
15 per week 6.50 8.23 5.85 5.52 5.20 
20 per week 8.00 5.70 5.40 5.10 4.80 

30-second announcements-75% of 1-mlnute rate. 
10-second announcements-50% of 1-minute rate. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  90 54 36 27 18 

DISCOUNTS 
13x- 5% 521- 15% 156x-25% 
26x-10% 104x-20% 280x-30% 

10. SPECIAL FEATURES 
News and Weather report programs. 

Service Fee: 2.00 commissionable. 
(D) 

WFHG 
1946 

BRISTOL, VA. 

e 
Media Code 4 248 0750 1.00 
Bristol Broadcasting Co., Box 799, Valley, Dr., Bris-

tol, Va. 24201. Phone 703-689-8112. 

I. PERSONNEL 
General Manager-1V. L. Daninger. 

Commercial Manager-Jack Martin. 

Program Director-Ted Gibbs. 
2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5,000 w. days. 1.000 w. nights; 980 be. 
Directional-night only. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 4a. 
Rate Protection: 15b. 
Basle Rates: 28a, 32s. 
Contracts: 45. 
Comb.; Cont. Discounts: 60a. 
Affiliated with American Contemporary Network. 

TIME RATES 

Eff 1/1/69-Ree'd 12/31/68. 
AA-6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 x 52x 104x I56x 
1 min 10.00 9.50 9.00 8.50 
20/30 8.00 7.60 7.20 8.80 
10 sec 5.00 4.75 4.50 4.25 

CLASS A 
1 min 8.50 8.00 7.50 7.00 
20/30 6.80 6.40 6.00 5.60 
10 sec 4.25 4.00 3.75 3.50 

260x 
8.00 
8.40 
4.00 

6.50 
5.20 
3.25 

7. PACKAGE PLANS 
SATURATION PACKAGES 

AA 
WKLY, EA: I min 20/30 10 see 1 min 
12 .... 8.50 6.80 4.25 7.00 
18 ti  8.00 6.40 4.00 6.50 
24 ti  7.50 6.00 3.75 0.00 
30 tL   7.00 5.60 3.50 5.50 

WKYE 

312x 
7.50 
6.00 
3.75 

6.00 
4.80 
3.00 

A-
20/30 
5.60 
5.20 
4.80 
4.40 

520x 
7.00 
5.60 
3.50 

5.50 
4.40 
2.75 

10 see 
3.50 
3.25 
3.00 
2.75 
(D) 

1962 

BRISTOL, VA. 

Media Code 4 248 6825 1.00 

Davenport Broadcasting Corp., Box 706, 1009 W. 
State St.. Bristol. Va. 24201. Phone 703-669-1550. 

I. PERSONNEL 

President-John Lee Davenport. 
Vice-Pres. & Gen'l Mgr.-Garrett W. Easton. 
Sales Manager-William Rhengness. 

2. -REPRESENTATIVES 
Dora-Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days: 1550 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 

General: 4a. 
Contracts: 40a. 45, 46. 
Contracts not transferable. 
Affiliated with American Entertainment Network. 

TIME RATES 

Eif 8/1/69-Ree'd 8/4/69. 

6. SPOT ANNOUNCEMENTS 
Ix 52,5 104x 5000 

1 min.  8.00 7.50 7.00 6.50 

7. PACKAGE PLANS 
PER WK: 12 ti 18 ti 24 ti 30 ti 
1 min.  6.00 5.50 5.00 4.50 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

(D) 

104 x    2.00 1.85 
156 x  1.90 1.60 
208 x  1.75 1.55 
260 x  1.70 1.45 
312 X  1.65 1.35 

7. PACKAGE PLANS 
ROS 

(7 day period) 
10 tl 20 ti 40 tl 

30 sec  15.00 27.00 48.00 
1 rain  20.00 38.00 60.00 

SATURATION PACKAGES 
PER WK: 70 ti 50 tl 40 ti 30 ti 
30 sec  1.00 1.15 1.20 1.25 
1 min  1.10 1.50 1.60 1.70 
PER MO: 200 ti 150 tl 120 ti 
30 sec  1.00 1.15 1.20 
1 min  1.30 1.35 1.60 
Contract rate only. 
10 second (minimum of 4 per day) ea  

WOPI WO P I-FM 
1929 1946 

CITY OF LICENSE 

BRISTOL, TENN. 

e 
(This is a duplicate of the listing appearing under 
Bristol, Tenn.) 

Media Code 4 244 0700 5.00 
Tri -Cities Broadcasting Co.. 1234 W. State St.. 

Bristol, Tenn. 37620. Phone 615-764-5131. 
I. PERSONNEL 
President-E. O. Roden. 
General Manager-Thomas S. Mitten. 
Sales Manager-John C. Thomas. 

2. REPRESENTATIVES 
Burn-Smith Company. Inc. 
Southeast-David Carpenter Company. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1490 be. 

Non-directional. 
Operating schedule: 5:00-12:10 am Mon thru Sat; 
6:00 am-midnight Sun, EST. 
FM FACILITIES 
ER!'9.700 w.•, 96.9 me. 
Antenna ht.: 302 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time only; no cash discount. 

5. GENERAL ADVERTISING See coded reguintions 
General: la. 2a, 3a, 4a. 4d, 5, 6a. 7b, 8. 
Rate Protection: 10a, Ila. 12a, 13a, 145. 
Basic Rates: 200. 22a, 22b. 23a, 241% 25a, 28, 28a, 

29e. 
Contracts: 40a. 45. 46. 47a. 
Comb.: Cont. Discounts: 60b, 60k. 61e. 62e. 
Cancellation: 705, 70e, 71a, 73a. 
Affiliated with NBC Radio Network. 

TIME RATES 

Rates effective July 1, 1956. (Card No. 20.1 
Card recelved June 6, 1958. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 
hr. hr. hr. min. min. el 

1 time...... 42.00 25.00 17.00 13.00 10.00 5.00 
13 times._ 38.00 22.00 15.00 12.00 9.00 4.75 
26 times.... 34.00 19.00 13.00 11.00 8.00 4.50 
52 times.... 31.00 17.00 11.00 10.00 7.00 4.25 
104 times._ 28.00 15.00 10.00 9.00 8.00 4.00 
150 times._ 25.00 13.00 9.00 8.00 5.50 3.75 
260 times.... 22.00 12.00 8.00 7.00 5.00 3.50 

(•) Announcements-minute or station break. 
8-10-second "quickie" announcements (minimum 10 
weekly)-50% of earned frequency minute rate. 

7. PACKAGE PLANS 
SPECIAL ANNOUNCEMENT PACKAGE RATES 

(Fixed position, 1-5 weeks) 
Per week: Each Total 

10 spots   4.00 40.00 
15 3.75 56.25 
20 spots............................._  3.50 70.00 
25 spots 3.25 01.25 

Additional discounts for continuous broadcast on 
above package rates. 
6-12 weeks  5% 

13-25 weeks ................... _ ..... _ ........... 10% 
26-51 weeks  15% 

52 20% 
(D) 

BROOKNEAL 
Campbell County-Map Location G-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WO DI 
1965 

Media Code 4 248 0975 4.00 
WODI Inc. Box 518. Radio Road, Brookneal, Va. 

24528. Phono 370-2288. 
I. PERSONNEL 
President-Lester L. Williams. 
Gen'l Sta., Sales Mgr. & Prog. Dir.-Graham L. 

Jones. 
3. FACILITIES 

1,000 w. days, 250 w. nights; 1230 ke. 
Non-directional. 

Operating schedule: 6 am-7 pm daily. EST. 
4. AGENCY COMMISSION 
None, agencles add commission to rates shown. 10% 
cash discount if paid in advance. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4a, 4d, 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 21e. 24a, 24b. 24c, 25a, 28e, 29a. 
Contracts: 44s. 44b, 45, 46. 47a. 
Comb.: Cont. Discounts: Bob. 61a, 62a. 
Cancellation: 71a. 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 8/1/65-Reed 3/13/67. 
B. SPOT ANNOUNCEMENTS 

-I min- -30 ses-
Spec. ROS Spec. ROS 

1 x  2.75 2.20 2.55 2.00 
13 x  2.55 2.00 2.35 1.80 
26 x  2.20 1.70 
52 1..._ ..... ....... ........ 1.75 2.20 2.00 1.55 

1.80 1.45 
1.70 1.40 
1.55 1.35 
1.50 1.25 
1.45 1.15 

70 ti 
70.00 
84.00 

20 ti 
1.35 
1.85 

100 ti 
1.25 
1.70 

VIRGINIA 
DISCOUNTS 

13 mks-5% 26 wks-10% 52 wits-15% 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr ID min 5 min 
1 .. 33.00 17.00 9.50 8.00 8.00 
13 ...... _ .... 28.50 16.15 9.10 7.60 5.70 

5.40 
5.10 

26 X 27.00 15.30 8.95 7.20 
52 x 25.50 14.45 8.80 8.50 
104 x___________. 23.10 12.75 7.70 6.00 4.68 
156 x. _ 21.25 11.90 7.15 5.50 4.25 
208 ....... _ .... 19.50 11.20 6.60 5.00 3.82 
260 ....... ..... 18.00 10.25 6.00 4.50 3.25 
312 x  16.00 9.75 5.50 4.15 3.00 

13 WEEK GUARANTEED CONTRACT 
PER WK: 5 mln 10 min 1/4 hr 1/2 hr 
8 ti. 18.00 24.90 33.00 49.50 
3 ...... _ ......... .... 12.75 18.50 21.45 35.70 
Advertising may continue indefinitely on this basis 
after 13 weeks if desired. 

CHARLOTTESVILLE (3 AM; 2 FM) 
Albemarle County-Map Location H-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WCCV (FM) 
1960 

C 
Media Code 4 248 1050 5.00 
Evans Communication Systems, Inc., Box 631, Char-

lottesville, Va, 22902. Phone 703-295-5121. 
I. PERSONNEL 
Gen'l Mgr. & Exec. Vice-Pres.-Robert C. Walker. 
Commercial Manager-Jack W. Creech. 

2. REPRESENTATIVES 
North, Northeast, West-Vie Plano Associates, Inc. 
South, Southwest-C, K. Beaver & Associates, Inc. 

3. FACILITIES 
ERP 3.500 w.; 97.5 be. 
Operating schedule: 5:50 am-midnight daily. EST. 

4. AGENCY COMMISSION 
15/0; monthly. 

5. GENERAL ADVERTISING See coded regulatisne 
General: lb, 2b, Sc, 4a, 4d, 5, Os, 7b, 8. 
Rate Protection: 10d, 11d, 12d. 13d, 14d, 15a, 15b. 
Basic Rates: 21b, 21d, 22a, 22b, 23a, 24a, 241). 25a, 

26, 28a, 28e, 29a, 29b, 30. 
Contracts: 40e. 41, 42b, 44b, 45, 46, 47a, 48, 61,. 

51c. 
Comb.: Cont. Discounts: 80e. 60g. 62d, 
Cancellation: 70a. 70e, 71a, 73a, 73o. 
Prod. Services: 80. 82. 
AM facilities: WCHV. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 1, 1959. (Card No. L) 
Card received July 5, 1960. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

(7:00 am-10:00 pm daily) 
Ix 26x 52x 156x 260x 312x 

1 2.25 2.15 2.00 1.90 1.80 1.70 
30 nec.....,,.. 1.50 1.45 1.35 1.30 1.25 1.28 
15 sec..._ ...... 1.10 .95 .85 .85 .75 .70 

8. PROGRAM TIME RATES 
I HR: lx 26x 52x 156x 260x 812E 
A ........ 15.00 14.25 13.50 12.75 12.00 11.25 
B ...._.._ 7.50 7.10 6.75 6.35 6.00 5.60 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

WCHV 
1929 

C R A113 

Medla Code 4 248 1125 5.00 
Evans Communication Systems. Inc., Box 631, Char-

lottesville, Va. 22902. Phone 703-295-5121. 

I. PERSONNEL 
Gen'l Mgr. & Exec. Vice-Pres.-Robert C. Walker. 
Commercial Manager-Jack W. Creech. 

2. REPRESENTATIVES 
North, Northeast, West-Vie Plano Associates, Its,. 
South, Southwest-C. K. Beaver & Associates, Ile. 

3. FACILITIES 
5,000 w. days; 1.000 w. nights: 1260 kc. 

Directional. 
Operating schedule: 6:00 am-midnight Mon thru 
8:55 am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulatila. 
General: lb, 2b, 3e. 4a, 4d, 5, 8a. 7b, 8. 
Rate ProtecUon: 10d, 11d, 12d, 13d, 14d, 15a, 151_ 
Basle Rates: 21b, 21d, 22a, 22b, 23a, 24a, 241), 258. 

26, 28s, 28e, 29a. 29b, 30. 
Contracts: 40a, 41, 42b. 44b, 45, 48, 47a, 48, 51b. 

51c. 
Comb.: Cont. Discounts: 80a, 60r, 62d. 
Cancellation: 70a, 70e. 71e, 73e, 73b. 
Prod. Services: 80. 82. 
FM Facilities: WCCV (FM). 
Affiliated with American Entertainment Network. 
Affiliated with American Information Network. 

TIME RATES 
No. 6 Eff 10/1/66-Itec'd 9/22/66. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52x I04x I56x 260x 3I2x 520x 
1 min.  10.00 9.00 8.00 7.50 7.00 6.50 6.00 
20/30 sec.. 8.00 7.20 6.40 6.00 5.60 5.20 4.80 
IDs .......... 5.00 4.50 4.00 3.75 3.50 3.25 3.00 

CLASS A 
1 min.  8.00 7.50 7.00 6.50 6.00 5.50 5.00 
20/30 sec.. 6.40 8.00 5,60 5.20 4.80 4.40 4.00 
IDs   4.00 3.75 3.50 3.25 3.00 2.75 2.50 

.75 (Thls listing continued on next page) 
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VIRGINIA 

Charlottesville-W C H V-Continued 
8. PROGRAM TIME RATES 

1 HOUR 
Ix 19x 26e 52x I56x 260e 

AA   56.00 53.20 52.15 50.00 44.75 42.80 
A   50.00 45.00 42.50 40.00 35.00 32.50 
1/2 hr: 60% of hour. 5 raln: 20% of hour. 
1/4 hr: 40% of hour. 

WELK 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 248 1200 6.00 
WELK, Inc., Box 1294, Charlottesville, Va. 22902. 
Phone 703-296-2144. 

I. PERSONNEL 
General Manager-Robert W. Stroh. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Atlanta, Dallas-Busby, Finch and Woods, Inc. 

3. FACILITIES 
1.000 w. days: 1010 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, lb. 3a, 4e. 5. 6e. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 2013. 
Contracts: 40e. 45. 
Cancellation: 71e. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Elf 5/1/69-Rec'd 3/14/69. 
AA-Sign-on-9 am & 4-6:30 pm. 
A-9 am-4 pm & 6:30 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
1 WEEK 
AA A 

PER WK: 10 see 90 sec 1 min 10 see 90 see I min 
5 ti  3.25 4.00 5.00 2.25 3.00 4.00 
10 ti  3.15 3.90 4.75 2.15 2.90 3.75 
25   3.05 3.90 4.50 2.05 2.80 3.50 

13 WEEKS 
5 ti  3.15 3.99 4.75 2.15 2.90 2.75 
10 ti  3.05 3.80 4.50 2.05 2.80 3.50 
25 tL 2.95 3.70 4.25 1.95 2.70 3.25 

26 WEEKS 
5 ti  3.05 3.80 4.50 2.05 2.80 3.50 
10 ti  2.95 3.70 4.25 1.95 2.70 3.25 
25 ti  2.85 3.60 4.00 1.85 2.60 3.00 

52 WEEKS 
5 ti  2.95 3.70 4.25 1.95 2.70 3.25 
10 ti  2.85 3.60 4.00 1.85 2.60 3.00 
25 ti  2.75 3.25 3.75 1.75 2.25 2.75 

WINA WINA-FM 
1949 1954 

• 133131 
Subscriber to the NAB Radio Code 

Media Code 4 248 1275 8.00 
Charlottesville Broadcasting Corp.. Box 1230. 4th and 
Main Sts., Charlottesville, Va. 22902. Phone 703-
296-6177. 

I. PERSONNEL 
President-Donald G. Berle. 
Exec. Vice-Proa. 8s Gen'l Mgr.-Colin Rosse. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
South, Southwest-Dora-Clayton Agency, Inc. 

3. FACILITIES 
5.000 w.; 1070 kc. Directional night only. 
Operating schedule: 18 hours daily. EST. 
FM-ERP 2,800 w.; 95.3 mc. 

4. AGENCY COMMISSION 
15/0. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. 3b, 4e, 4d, 5. 6e. 7a, 8. 
Rate Protection: 1513. 
Basic Rates: 20b. 21e. 22b. 23a, 25e, 28b. 28e. 
Contracts: 40e, 41, 421), 44a, 45. 46, 47a, 48, 50, 

51b. 
Comb.: Cont. Discounts: 00e. 62a, 62d. 
Cancellation: 71a. 72. 73e. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 
Live copy: 125 words per minute. 

TIME RATES 
No. G Elf 6/1/69-Ree'd 3/31/69. 

AA-Mon thru Fri 6-9:30 are. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK, EA: 
1 wk 4 wk 8 wk 13 wk 26 wk 39 wk 

1 ti.. 13.20 12.50 11.65 11.30 10.10 
5 ti.. 12.80 12.00 11.30 10.85 9.70 
10 ti 12.40 11.70 10.85 10.50 9.40 
15 ti 12.00 11.30 10.50 10.15 9.00 
20+ 11.60 10.90 10.15 9.80 8.65 

20/30 SECONDS 
1 ti.. 10.80 10.20 9.55 9.35 8.05 
5 ti.. 10.50 9.90 9.20 9.00 7.0 
10 tl 10.20 9.60 8.90 9.65 7.45 
15 ti 9.70 9.30 8.60 8.40 7.20 
20+ 9.60 9.00 8.30 8.10 6.85 

1 ti.. 
5 ti.. 
10 ti 
15 ti 
20+ 

10.00 
9.60 
9.20 
8.80 
8.40 

9.40 
8.70 
8.60 
8.30 
8.05 

CLASS A 
1 MINUTE 
8.75 8.35 
7.90 7.20 
7.85 7.55 
7.55 7.40 
7.40 7.10 

7.55 
7.00 
6.85 
6.80 
6.35 

9.70 
9.40 
9.00 
8.65 
8.05 

7.80 
7.45 
7.10 
6.85 
6.50 

7.15 
6.50 
6.45 
6.05 
5.80 

52 wk 
9.00 
8.65 
8.05 
7.60 
7.20 

7.20 
6.84 
6.50 
6.35 
6.00 

6.75 
6.25 
6.00 
5.65 
5.40 

20/30 SECONDS 
PER WK, EA: 

I wk 4 wk 8 wk 13 wk 26 wk 39 wk 52 wk 
1 ti.. 7.90 7.70 7.20 6.95 6.35 6.00 5.65 
5 ti.. 7.85 7.45 7.00 6.80 6.10 5.75 5.40 
10 ti 7.60 7.25 6.80 6.65 8.00 5.65 5.30 
15 ti 7.45 7.00 6.60 6.25 5.75 5.40 5.05 
20+ 7.20 6.90 6.25 6.00 5.65 5.30 4.95 
Spots in different time periods may be combined to 
determine frequency rates. 

7. PACKAGE PLANS 
ROS 

MINIMUM OF: I min 20/30 
10 in 1 day  8.65 6.90 
25 In 7 days  7.80 6.20 
100 In 30 days  6.90 5.70 
100 each month for 1 year  6.05 5.10 
Fixed position spots take precedence, but spots will 
be scheduled in best positions available on a first 
come first served basis. 

8. PROGRAM TIME RATES 
I HOUR: lx 20e 650 130x 1950 
AA   100.00 95.00 90.00 85.00 80.00 75.00 
A   75.00 72.00 67.50 63.75 60.00 56.25 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

9. PARTICIPATING PROGRAMS 
Early Farm Hour-Mon thru Fri 6-6:30 am. 
Saturday Farm Hour-11:15 am-noon. 
PER WE: 1 ti 6 tl 12 tl 18 tl 
1 min  13 11 10 9 
5 min-1-1/22 applicable minute rate. 

CHASE CITY 
Mecklenburg County-Map Location H-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WMEK 
1959 

e CEO 
Subscriber to the NAB Radio Code 

Media Code 4 248 1350 9.00 
Mecklenburg Broadcasting Co., Inc., 512 N. Main St., 

Chase City, Va. 23924. Phone 703-372-3141. 
STATION'S PROGRAMMING DESCRIPTION 

WMEK: Programmed for general Interest. 
NEWS: every hour. 6-7 am farm. state news, 
weather, country and western music. 7-8 am general 
popular music. 8-9 am network and station news, 
general popular music. 9-10 am women's show, 
fashions, discussions. 10-11 am network variety pro-
gram. 11 am-noon country and western music, farm 
information. Noon-1 pm news, weather, swap pro-
gram, farm talk, country agent, country and western 
music. 1-2 pm news, standard music. 2-3 Dm news. 
stndard music. 3-5 pm popular music, current hits. 
5-6 pm world and local news, sports, standard music. 
6-7 pm news. standard music. Rec'd 7/24/57. 

I. PERSONNEL 
President-John L. Cole, Sr. 
Vice-Pres. & Gen'l Mgr.-Arthur A. Moran, Jr. 

3. FACILITIES 
500 w. days; 980 kc. Non-directional. 
Operating schedule: 6.00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 24b, 29a. 
Contracts: 400. 46. 
Comb.: Cont. Discounts: 60b, 60k. 
Cancellation: 71a. 73e. 
Affiliated with KBS Radio Network. 
Affiliated with American Information Network. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
Fff  Reed 7/2/68. 

6. SPOT ANNOUNCEMENTS 
lx 270 52e 104e 26Ix 5650 750e 

1 min 4.00 3.75 4.50 3.00 2.60 2.50 2.30 
30 sec 3.00 2.80 2.70 2.50 2.30 2.00 1.75 
10 sec 1.60 1.50 1.40 1.25 1.15 1.00 .90 

8. PROGRAM TIME RATES 
Ix I3x 52x 105e 260x 912x 

1 hr  45.00 40.00 35.00 30.00 25.00 20.00 
1/2 hr  30.00 25.00 22.00 20.00 18.00 15.00 
1/4 hr  18.00 15.00 12.50 10.50 9.50 9.00 
10 min  14.50 12.00 10.50 9.00 8.40 7.50 
5 min  8.50 7.50 6.75 6.00 5.60 5.25 

CHATHAM 
Pittsylvania-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WKBY 
1966 

Media Code 4 248 1425 9.00 
Pittsylvania County Broadcasters, Inc., Route 2, Box 

105A. Chatham, Va. 24531. Phone 703-432-8108. 
Danville phone 703-793-1344. 
STATION'S PROGRAMMING DESCRIPTION 

WKBY: Farm oriented country and western music 
100%. Farm features hourly, area weather hourly, 
community news hourly. Sun, gospel music from 
sign-on-noon. Contact Representative for further de-
tails. Itee'd 1/30/69. 

I. PERSONNEL 
Vice-Free. & Gen'l Mgr.-Everett C. Peace, Jr. 
Station Manager-Ed Martin. 
Farm Director-Lyn Hutson. 

2. REPRESENTATIVES 
National Times Sales. 
Southern Spot Sales, Inc. 

3. FACILITIES 
1000 w.; 1080 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. DST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4a, 4d, 5, 6e. 7e. 8, 
Rate Protection: 10g. 116. 120, 13g. 140. 15e. 
Basic Rates: 200. 21a. 21e, 21d, 22a, 22b, 23a, 24b, 

25a, 26, 28c, 29a, 33a. 
Contracts: 40a, 41, 44e, 45. 46, 47b, 48, 49, 51b. 
Comb.: Cont. Discounts: 60a. 601, 62d. 
Cancellation: 70e. 70c, 71e. 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
El! 6/1/66-Rec'd 8/25/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 

1 x.. 4.50 3.50 
13 X.  4.30 3.30 
26 4.10 3.10 
52 x.  4.00 3.00 
104 3.80 2.80 

min 30 see 
260 3.50 2.50 
312 x______ 3.40 2.40 
620 3.20 2.20 
780 x..._.............. 3.10 2.10 
1040 x_  3.00 2.00 

156 -- 3.60 2.60 
10-second spots, each.. 1.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x___ ..... _ .......... 38.00 25.00 15.00 12.00 8.50 
13 36.00 23.00 14.50 11.50 8.25 
26   34.00 21.50 14.00 11.25 8.00 
52 x  32.00 20.00 13.50 10.50 7.50 
104 x  30.00 18.50 13.00 10.00 7.00 
156 x  28.00 17.00 12.50 9.50 6.50 
260 X  27.00 15.50 12.25 9.25 6.25 
312 a  26.00 15.00 12.00 9.00 6.00 

CHESAPEAKE 
Chesapeake County-Map Location L-6 

See SRDS consumer market map and data at beginning 
of the State. 

See Norfolk-Portsmouth 
(including Virginia Beach-Chesapeake) 

and 
Newport News-Hampton 

CHESTER 
Chesterfield County-Map Location K-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Richmond 
(including Highland Springs, Chester) 

CHRISTIANSBURG 
Montgomery County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WJJJ 
1954 

Media Code 4 248 1575 1.00 
Blackshurg-Christianburg Broadcasting Co., Box 30, 

Christiansburg, Va. 24073, Phones 703-382-4993. 
4994. 

I. PERSONNEL 
General Manager-Lewis Bagwell, Jr. 
Program Director-David Carter. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

S. FACILITIES 
1,000 w. days; 1260 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset. EST. DST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 213, 35, 3b, 3e. 3d, 4e, 4d. 5, 6e, 8. 
Rate Protection: 10e. 14a. 
Basle Rates: 20e. 21b, 22b, 23e, 24b, 25a, 28b, 28e, 

29a, 30. 31, 33d. 
Contracts: 40a, 42e. 43. 44a, 45, 46, 47a, 49, 50, 51a, 

51e. 
Comb.; Cont. Discounts: 60a, 82d, 
Cancellation: 70c. 70d, 70e, 73e. 
Prod. Services: 80, 81, 82. 
Affiliated with American Contemporary Network. 
Affiliated with KBS Radio Network. 
Member: Suburban Radio Group, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1, 1964. (Card No. 15.) 
Card received November 5, 1964. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

(6:00-11:00 am, noon-1:00 pm, 3:00-6:00 Pm) 
1 min 30 sec 20 sec 10 see 

Flat   10.00 8.00 7.00 6.00 
6 days  5.00 4.00 3.50 3.00 
7 days  4.00 3.50 3.00 2.50 

CLASS B 
(5:00-6:00 am, 11:00 am-noon, 1:00-3:00 pm) 

Flat   8.00 7.00 6.00 5.00 
6 days  4.00 3.50 3.00 2.50 
7 days  3.50 3.00 2.50 2.00 

7. PACKAGE PLANS 
WEEKLY ROS PLAN 

1 mln 30 sec 20 sec 10 sec 
500 U._  3.00 2.50 2.00 1.50 
1000 ti  2.50 2.20 1.60 1.20 

CONTRACT RATES 
1 min 30 see 20 sec 

250 ti  4.00 3.50 3.00 
500 ti  3.50 3.00 2.50 
1000 ti  3.00 2.50 2.00 

CLIFTON FORGE 
Alleghany County-MaP Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WCFV 
1950 

e 
Media Code 4 248 1650 2.00 
Image Radio, Inc., Box 48, Fairview Heights, Clif-

ton Forge, Va. 24422. Phone 703-862-4147. 
I. PERSONNEL 
General Manager-Clifford H. Davis. 
Program Director-Robert L. Nuckels. 
Music Director-Bill Ray. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1230 Itc. 

Non-directional. 
Operating schedule: 5:30 am-mIdnight. EST. 

4. AGENCY COMMISSION 
15/2 time only; payable by 10th. 

5. GENERAL ADVERTISING See coded regulatIoni 
General: 2a, la, lb, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 22b, 23a, 24b, 25a, 26, 28b. 29a, 
Contracts: 400. 42b, 45, 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61a. 
Cancellation: 70a, 70e, 71a, 730, 

TIME RATES 
Elf 7/1/69-Reed 5/28/69. 

6. SPOT ANNOUNCEMENTS 
lx I3x 45e 200e 366x 1000; 

1 min  5.50 4.90 4.40 3.30 3.00 2.61 
30 sec  4.30 3.80 3.30 2.80 2.20 1.91 

8. PROGRAM TIME RATES 
Ix 130 49x 

1 hr  60.00 57.00 55.00 
1/2 hr  33.00 30.00 27.00 
1/4 hr  18.50 16.50 14.50 
5 min  10.00 9.50 9.00 

200x 
52.00 
24.00 
12.50 
8.00 

366e 
47.00 
21.00 
10.50 
6.50 

COVINGTON (1 AM; 1 FM) 
Allegheny County-Map Location F-4 

See SRDS consumer market map and data at begin 
ning of the State. 

1000: 
35.0i 
15.01 
8.01 
4.0i 

WKEY WKEY-FM 
1941 1964 

op Flea] 
Subscriber to the NAB Radio Code 

Media Code 4 248 1725 2.00 
Earl M. Key, Box 710, Covington, Va. 24426. Phan, 

703-962-1133, 
I. PERSONNEL 
General Manager-Earl M. Key. 
Program Director-John Lee Davis. 
Sales Manager-Kenneth L. Bryant. 

3. FACILITIES 
1,000 w. days. 250 w. ntghts; 1340 kc. 

Non-directional. 
FM FACILITIES 
ELF 3,000 w.; 100.9 me. 
Operating schedule: 6:00 am-11:00 pm weekdays; 7:01 
am-11:15 pm Sun. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2a, 2b, 3a, 3b, Sr, 3d, 4b, 4d, 5, 8e 

7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20e. 21a, 21b, 21e, 22a. 24b, 28b, 28e 

29a, 29b. 30. 
Contracts: 40a, 44a, 44b, 45. 46. 47a, 48. 
Comb.; Cont. Discounts: 60e, 62d. 
Cancellation: 73a. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 2/1/67-Iteed 3/20/67, 
6. SPOT ANNOUNCEMENTS 

3x I4x 27x 
1 min 4.40 4.15 3.95 
30 sec 3.15 2.95 2.85 
10 sec 1.60 1.50 1.45 

7. PACKAGE PLANS 
ANNOUNCEMENT VOLUME RATES 

7512 1001e 1501e 2001e 400Ix NUT 
1 2.70 2.40 2.30 2.10 1.90 1.6 
30 sec  1.80 1.70 1.60 1.40 1.30 1.0 

8. PROGRAM TIME RATES 
313 

lx 14e 270 53e 105e 261e 750 
1 hr  43.50 41.55 40.60 37.20 35.00 32.85 30.6 
1/2 hr  21.90 20.65 19.70 18.75 17.50 16.25 15.8 
1/4 hr  15.00 14.30 13.50 12.50 12.00 11.25 10.5 
10 min  11.25 10.75 10.15 9.60 9.00 8.45 7.9 
5 min  7.50 7.15 6.75 6.25 6.00 5.65 5.2 

53X 
3.75 
2.70 
1.35 

CREWE (I AM; 1 FM) 
Nottoway County-Map Location J-6 

See SUDS consumer market map and data et begin 
film: of the State. 

IOU 
3.50 
2.50 
1.25 

26Ix 
3.25 
2.30 
1.15 

SIS 
750 
/1.0 
2.0 
1.0 

WSVS 
1946 

Media Code 4 248 18003.00 
Southern Virginia Broadcasting Corp., 800 Meld 

Lane, Hwy. 630, Crewe, Va. 23930. Phone 7O3 
645-7734. 
STATION'S PROGRAMMING DESCRIPTION 

WSVS: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEW6 
5 min every half hour, 6:30 am-11:30 pm, netwot 
7 am (8 am 15 min) noon, 2 pm, 6 pm, 7 pm, 1 
pm & 1210. Network on hour locally integrated. I 
am weather, farm, country and western music. 8-1 
am news, devotions, middle-of-the-road music, weathei 
homemaker information. 10 am-noon country an 
western music. Noon-1 pm news, weather, farm, mar 
kets, agricultural agents, land grant college talk: 
country and western music. 1-3:30 pm & 6:35-8 pr 
middle-of-the-road music. 3:30-5:50 pm & 8-11 pi 
rock and roll. 5:50-6:35 pm small business and lees 
news, stock market, network commentary. 11 pm-121 
network talk. Sat: network or local live remote done 
music. Sun: religious, middle-of-the-road and class' 
cal music. Statement includes FM operation alai 
Itec'd 1/30/68. 

I. PERSONNEL 
President-C. E. Wilson, 
General Manager-William L. Willis, Jr. 

(Thin listing continued on next page) 
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Crewe-W S V S-Continued 
S. FACILITIES 

5,000 w. days: 800 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Simulcast during AM operational hours. For mt. 
simulcast faeilities see WSVS-FM listing. 

4. AGENCY COMMISSION 

15/0. 

5. GENERAL ADVERTISING See coded reeulations 

General: la, 3e. 3d, 4a, 4d. 5, 6a, 7b. 8, 
Rate Protection: I0a, Ila, 12a, 13a, 14a, It 
Basle Rates: 201% 22b, 20e, 29e, 33b, 
Contracts: 40a, 45. 
Cancellation: 70a. 70e. 
Prod. Services: 82 
Affiliated with MBS Radio Network. 

TIME RATES 

Et'! 3/1/66-Reed 4/18/66. 
A - Weekdays sign-on-8 am & 10 am-2 pm; Sun 
8-10 am. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
A B--

min 30 see 20 see I min 30 one 20 see 
1 6.10 3.70 2.65 

3.30 2.35 4.90 3.00 2.05 
26 x  5.20 3.15 2.20 4.70 2.85 2.00 

3.05 2.05 4.55 2.75 1.85 
104 x  4.85 2.90 1.95 4.35 2.60 1.75 
156 x  4.65 2.80 1.85 4.20 2.50 1.65 
260 x  4.35 2.60 1.70 3.95 2.35 1.50 
312 4.20 2.45 1.65 3.80 2.20 1.45 

8. PROGRAM TIME RATES 
1 RR: 

Ix 13x 26x 52x 104x 1550 260x 
A.. 59.20 46.70 43.55 40.50 37.45 34.40 31.40 
B.. 53.30 42.10 39.20 36.45 33.60 30.415 28.25 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

WS VS-FM 
1949 

Media Code 4 248 1801 1.00 
Southern Virginia Broadcasting Corp., 800 Melody 
Lane. Hwy. 630, Crewe, Va. 23930. Phone 703-
645-7734. 
STATION'S PROGRAMMING DESCRIPTION 

WSVS-PM: See WSVS for programming description. 

I. PERSONNEL 
President-C. E. Wilson. 
General Manager-William L. Willis, Jr. 

S. FACILITIES 
ERP 14.000 w.. 104.7 mc. 
Operating schedule: 6 am-midnight EST. 
Antenna ht.: 440 ft above average terrain. 
Partial simulcast operation. See WSVS for simul-
east facilities. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: is. 3a, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10a. 11a, 12e. 13a, 14a, 16. 
Basic Rates: 20b, 22b, 28e. 29a. 33b. 
Contracts: 40a, 45. 
Cancellation: 70a, 70e. 
Prod. Services: 82. 
Affiliated with SIBS Network. 

TIME RATES 
Eff 3/1/66-Ree'd 4-18/66. 

A-Weekdays sign-on-8 am & 10 am-2 pm; Sun 8-10 
am. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
A  

1 min 30 see 20 see 
1 x.................. 6.10 3.70 2.65 
13 ....... 5.45 3.30 2.35 
26 5.20 3.15 2.20 
52 x._____ ..... 5.05 3.05 2.05 
104 ....... 4.85 2.90 1.95 
156 X......... 4.65 2.80 1.85 
260 x  4.35 2.60 1.70 
312 x  4.20 2.45 1.65 

8. PROGRAM TIME RATES 
Ix 13x 260 520 1040 156x 260x 

A.. 59.20 46.70 43.55 40.50 37.45 34.40 31.40 
B.. 53.30 42.10 39.20 36.45 33.60 30.95 28.25 

1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 be: 40% of hour. 5 mm: 25% of hour. 

CULPEPER 
Culpeper County-Map Location 7-3 

See SRDS consumer market map and data at begin-
ning of the State. 

I min 30 see 20 see 
5.50 3.35 2.40 
4.90 3.00 2.05 
4.70 2.85 2.00 
4.55 2.75 1.85 
4.35 2.60 1.75 
4.20 2.50 1.65 
3.95 2.35 1.50 
3.80 2.20 1.45 

WCVA 
1949 

Subscriber to the NAB Radio Code 
Media Code 4 248 1875 5.00 
Culpeper Broadcasting Corp., Radio Bldg., Culpeper. 
Va. 22701. Phono 703-825-3900. 

STATION'S PROGRAMMING DESCRIPTION 
WCVA: Programmed for general interest. 
NEWS; 5 min on hour and half hour. 6-8 am farm 
market, weather, farm personalities. 8 am-noon 
obituaries, calendar of events, women's show, guests. 
Noon-1 pm farm hour, local news trading post. 
market reports, sports. 1-6 pm music and news. 
6-8 pm local and state news, sports, news analysis, 
teenage party. 8-10 pm network news commentaries, 
local remotes, sport broadcasts. High school basket-
ball and football, college and professional football. 
All middle-of-the-road music, current hits, standards, 
showtunes, e and w, and teenage hits in limited 
segments. Emphasis on local news, personal inter-
views, end community projects. Contact Represen-
tative for further details. Reed 7/12/67. 

I. PERSONNEL 
President-L. G. Henretty. 
General Manager-Leonard M. Dawson. 
Commercial Manager-Philip T. Butler. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 he. 
Non- directional. 

Operating schedule: 6:00 am-9:55 pm. EST. 

4. AGENCY COMMISSION 
15% on time only, no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 31. 3d, 4a, 5, 6a, 7b, 8, 
Rate Protection: 10a. 14a. 15b. 
Basic Rates: 20a, 22b. 24b, 28b, 28e. 29a. 30. 
Contracts: 40a, 44e. 45. 46. 47a. 51e. 
Comb.: Cont. Discounts: 60a. 61b. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80, 82. 
Affiliated with MutJal Broadcasting System and Key-
stone Network, 

TIME RATES 
Rates effective November 1, 1951. 
Rates received October 1, 1951, 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I 1/2 1/4 10 5 

hr. hr. hr. min. min. (') (1) 
1 time 40.00 22.50 17.50 15.00 10.00 5.00 4.00 

13 times 38.00 21.37 16.62 14.25 9.50 4.75 3.80 
26 times 36.00 20.25 15.75 13.50 9.00 4.50 3.60 
52 times_ 32.00 18.00 14.00 12.00 8.00 4.00 3.20 
104 times 28.00 15.75 12.25 10.50 7.00 3.50 2.80 
156 times 24.00 12.50 10.50 9.00 4.00 3.00 2.10 
260 or more 

times   20.00 11.25 8.75 7,50 5.00 2.50 2.00 
Station breaks 35 words, one minute trans-

*caption or 120 words Ilve. 
-1) Announcements in partleipatIng shows 60 words 
live. 

DANVILLE (4 AM; 1 FM) 
Pittsylvania County-Map Location G-6 

See BROS consumer market map and data at begin-
ning of the State. 

WBTM 
1930 

Subscriber In the NAB Radio Code 
Media Code 4 248 19506.00 
Piedmont Broadcasting Corp.. 710 Grove St.. Dan-

ville. Va. 24541. Phone 703-793-4411. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-W. E. Gardner, Jr. 
Vice-President Sales-Ray Williams. 
Vice-President Operations-David Luther. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1330 he. 
Directional-nighttime only. 

Operating schedule: 5-12:30 am. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
General' la. 3a. 4a, 4d. 5, 65, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Baste Rates: 20b, 21a, 2Id, 22a, 23a. 240, 24e. 26, 

285. 30, 33a. 
Contracts: 40a. 41, 42d. 43, 4413, 45. 46, 47a, 48, 49, 

51a, MIL 
Comb.: Cont. Discounts: 60b, 60e. 60f, sot, 61e. 62d. 
Cancellation: 70a, 70e, 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 9/65-Ree'd 3/20/67. 

6. SPOT ANNOUNCEMENTS 
1 min SO see 20 see 10 see 

WEEKLY DISCOUNTS 
5:- 5% 15x-15% 25x-25% 
101-10% 20x-20% 

ANNUAL DISCOUNTS 
52 consecutive weeks, additional 10%. 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 2 min 

1 ti 15 12 9 6 

WBTM-FM 
1968 

13Clumn 
Media Code 4 248 1951 4.00 
Piedmont Broadcasting Corp., 710 Grove SL, Dan-

ville, Va. 24541. Phone 703-793-4411. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-W. E. Gardner. Jr. 
Vice-Pres./Oper. & Sales-Ann F. Biddle. 

3. FACILITIES 
ERP 100,000 w.: 103.3 me. Stereo. 
Operating schedule: 24 hours. 
Antenna ht.: 627 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 4a, 4d. 5, 611, 7a, 8. 
Rate Protection: 10a, Ils. I2a, 13a, 14s. 15b. 
Basle Rates: 20b, 21a, 21d, 22a. 23a, 24a, 24c, 26, 

28a, 30, 33a. 
Contracts: 40a, 41, 42d, 43, 441). 45. 46, 47a, 48, 49, 

51a. 51b. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 61c. 62d. 
e..ancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/69-Reed 1/3/69. 
6. SPOT ANNOUNCEMENTS 

1 mln 30 tee 
1 ti. 5 4 

WEEKLY DISCOUNTS 
5 ti-5% 15 U-15% 25 U-25% 
10 ti-10% 20 ti-20% 

ANNUAL DISCOUNTS 
52 consee wk-10% 

WDVA 
1947 

Country & Western 
MOM 
Radio 

L Code 

911 10frile 

e GEE 
Subscriber to the NAB Radio Code 

Media Code 4 248 2025 6.00 
Virginia-Carolina Broadcasting Corp., One Radio Ln.. 

Danville, Va. 24541, Phone 703-797-1250, 
STATION'S PROGRAMMING DESCRIPTION 

WDVA: Programmed for general interest. 
MUSIC: top country and western tunes, 24 Fours a 
day. Pick-hit. pick-album, hymn-of-the-hour every 
hour. NEWS: Local news on hour, network news on 
half hour. Weather summary at :15 and :45, bulle-
tins as they occur. SPORTS: 5 min shows 7:10 am, 
6:15 & 6:45 pm. live coverage of local Little League, 
Babe Ruth and Connie Mack baseball in season, 
university football schedule, NASCAR races. Fea-
tures: farm news and Information 6-7 am, noon-1 
pm. Open mike 11 am-noon, St-F. Coverage of 
public affairs, community meetings, etc. Remote 
broadcasts available. Contact Representative fu fur-
ther details. Rec'd 1/2/69, 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Eddie Allgood. 
Ass% 51gr. & Prog. Dlr.-Homer Thomason, 
Promotion Manager-Ralph Bess. Jr. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
South-David Carpenter Company. 

3. FACILITIES 
5.000 w.; 1250 kc. Directional-night only, 
Operating schedule: 24 hrs. daily. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, Ma, 3a, 3b, 3e. 3d, 4a, 4d, 5, Es, 8. 
Rate Protection: 10a. lia. 120. 13a, 14a, 15a. 
Basle Rates: 2.0b, 21a. 21b, 21e, 21d, 22b, 241,, 25a, 

28b. 28e. 29a, 29b. 
Contracts: 40a. 41, 45, 46. 47a, 48, 51a. 
Comb.: Cont. Discounts: 60g, 601, 61b, 6213, 624, 
Cancellation: 70a, 70e, 71a. 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with 3113S Radio Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na. 12 Eff 9/1/60-Reed 8/5/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 20 see 10 see 

Ea   6 5 4 3 

7. PACKAGE PLANS 
PER WK: 501 10 tl 15 tl 20 ti 
Discount   5% 10% 15% 20% 

ANNUAL DISCOUNTS 
52 consec wk-20% 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

Ea   17 12 9 
2-1/2 
6 

WI LA 
1957 

Media Code 4 248 2100 7.00 
Baron Broadcasting Corp., Box 1055, 865 Inclastrial 

Ave., Danville, Va. 24540, Phone 703-792-2133, 

STATION'S PROGRAMMING DESCRIPTION 
WILA: Programmed for Negro listeners. 
MUSIC: 30% gospel, 55% rhythm and blues. NEWS: 
local and state, national 10%. Sports 5%. Gospel 
time 9-10:30 am & noon-1:30 pm daily. 5 air per-
sonalities do all air work. Local news man plus UPI. 
Coverage of all civil rights noes. Live or taped 
coverage of high school sports. No more than 16 
minute commercial time per hour. 10 min farm and 
home show daily. School news weekly. Local flees 15 
min per day with highlights of all local news at :55. 
Remotes and beeper calls available. Contact tepee-
sentative for further details. Reed 8/28/67. 

I. PERSONNEL 
General Manager-Neill K. McMillan. 
National Sales Manager-Ralph J. Baron. 
Program Director-Harvey "Jake" Jacobs. 

2. REPRESENTATIVES 
Bernard lioaard & Co., Inc. 

3. FACILITIES 
1,000 w. days; 1580 hr. Non-Lirectional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3d, 4a, 5, 6a. 
Rate Protection: 10a, Ila, 12a, 13a, 14e, 15b. 
Basic Rates: 21d, 22a. 24b, 24e, 25a, 26, 28a, `.9a. 
Contracts: 40a, 47e. 
Comb.: Cont. Discounts: 60b. 60e. 62d. 
Cancellation: 70s, 70c, 71a, 72, 73a. 
Prod. Services: 82. 
Affiliated with American Information Network, 

VIRGINIA 
TIME RATES 

No, 2 El! 2/15/62-1tee'd 3/12/62. 
6. SPOT ANNOUNCEMENTS 

I min (') 1 min (*) 
1 o  7 50 6.00 312 w 5 50 4.01 
52 x  7 00 5.50 500 e 5 00 3.51 
104 x._ . 6.50 5.00 750 x...  4.50 3.2! 
156 6.00 4.50 1000 4.00 3.01 

(') 30 seconds or less. 
10 seconds or less-60% of 1-minute rate. 

7. PACKAGE PLANS 
WEEKLY PACKAGE RATES 

Each Total Each Tote 
10 per wk. 6.00 60.00 25 pet wk. 5.25 131.20 
15 per wk. 5.75 86.25 30 per wk. 5.00 150.0( 
20 per wk. 5.50 110.00 40 per wk. 4.50 180.01 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 mli 

1 x........   60 35 20 12 

WYPR 
1959 

R'A 

Media Code 4 248 2175 9.00 
Danville Broadcasting Company, Inc., Box 971, 91( 

Industrial Ave., Danville, Va. 24541, Phone 703-
793-6022, 3. 

I. PERSONNEL 
President-D. P. Welborne. 
Program Director-Charles Carawan. 

3. FACILITIES 
1.000 w. days; 970 }cc. Non-directional. 
Operating schedule: 4 am-local sunset daily. EST. 

4. AGENCY COMMISSION 
15% time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3s, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basle Rates: 22a. 23a, 24a, 241). 255. 29a. 
Contracts: 40a. 45, 46. 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a. 70e. 71a. 
Affiliated with American Contemporary Network. 

TIME RATES 
Eff Reed 8/7/68. 

7. PACKAGE PLANS 
AA-6.9:30 am & 4-7:30 pm. 
A-All other times  

WEEKLY SATURATION PLANS 
I MIN, PER WK: Open 12 ti 18 tl 24 tl SO ti 
AA  8.00 7.50 7.00 6.50 6.00 
  7.00 6.50 6.00 5.50 5.00 

30 sec: 80% of 1-min. 

DEERFIELD 
Augusta County-Map Location G-4 

See SRDS consumer market map and data at begIn 
cling of the State. 

WABH 
1962 

Media Code 4 248 2250 0.01 
Deerfleld Broadcasting Co.. Inc., Deerfield. Va. 

24432. Phone 939-1150. 
I. PERSONNEL 

Station Manager'-Ralph O. Hamilton. 
2. REPRESENTATIVES 
South-C. K. Beaver & Associates, Inc. 

3. FACILITIES 
1.000 w. days; 1150 be. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount.. 

5. GENERAL RATE PULItel 
TIME RATES 

Rates effective   
Rates received March 19, 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I hr. 1/2 lie. 1/4 hr. 5 min. I min. 

1 time.... 50.00 30.00 10.00 12.50 4.70 
13 times.. 47.50 28.50 19.00 11.75 4.40 
26 times.. 45.00 27.00 18.00 11.00 4.10 
52 times.. 42.50 25.00 17.00 10.25 3.80 

156 times.. 40.00 24.00 16.00 9.50 3.50 
260 times_ 37.50 22.50 15.00 8.75 3.30 
312 times.. 35.00 21.00 14.00 8.00 3.00 

EMPORIA 
Greenville County-Map Location K-6 

See SRDS consumer market map and dr.ta at begin-
ning of the State. 

WEVA 
1952 

e RIA1B 
Media Code 4 248 2325 0.00 
Stone Broadcasting Corp.. Box 792. Flirida Si. at 

Washington, Emporia, Va. 23847. Phone 703-634-
2133. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Willis L. Stone. 
Program Director-Dick Phillips. 
Commercial Manager-Don Collins. 

S. FACILITIES 
1.000 w. days; 860 Ire. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 3/1/69-11oe'd 1/30/69. 
6. SPOT ANNOUNCEMENTS 

Ix 13x 26x 52x 156x 3I2x 
1 min.  5.00 4.50 4.00 3.50 3.25 3.00 
30 sec 4.00 3.50 3.00 2.50 2.25 2.00 

(This listing continued on next page) 
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VIRGINIA 

Emporia-W E V A-Continued 
8. PROGRAM TIME RATES 

1 x 13x 26x 
1 60.00 50.00 40.00 
1/2 hr.......... 40.00 30.00 27.50 
1/4 hr.......... 20.00 16.00 14.00 
5 min.  15.00 12.00 10.00 

52x 
37.50 
25.00 
13.00 
9.00 

FAIRFAX (1 AM; 1 FM) 
Fairfax County-Map Location K-8 

See SRDS consumer market map and data at begin-
ning of the State. 

156x 
35.00 
22.50 
12.00 
7.00 

312x 
30.00 
20.00 
10.00 
6.00 

WEEL 
1935 

Subscriber to the NAB Radio Code 
Media Code 4 248 2400 1.00 
The OK Broadcasting Co., 3909 Oak St., Fairfax, va. 

22030. Phono 703-273-4000. 
STATION'S PROGRAMMING DESCRIPTION 

WEEL: Programmed for adults 21-50 years of age. 
MUSIC: mIddle-of-the-road. NEWS: 5 min on half 
hour with local news headlines on hour. 60% of all 
news local, with on-the-spot, beeper and live reports. 
SPORTS: college and high school football, regular 
material and local sports features. Heavy emphasis 
on local public affairs and public service. Contact 
Representative for further details. Rec'd 11/8/67. 

I. PERSONNEL 
Pres. & Gen'l. Mgr.-Arthur Kellar. 
Regional Sales Manager-Virginia Ellis. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 

3. FACILITIES 
5.000 w.; 1310 kc. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 30. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. lis. 12e. 13a, 14a, 15b. 
Basie Rates: 20a, 21a. 21b, 21d, 22b. 235, 2.50. 26, 

27, 28b, 28e. 29b, 30. 
Contracts, 408. 41, 45, 46. 47a, 48, 40, 51a, 51b. 
Comb.; Cont. Discounts: 60a. 60e, 62a. 
Cancellation: 70a. 70e. 718, 73a. 
Prod. Services: 80. 
Affiliated with American Contemporary Network. 
Sold in combination with WEZR (FM). Minimum 
of 6 times weekly on both WEEL and NVEZR (FM). 
10% discount. 

TIME RATES 
No, 12 Eff 10/1/68-Rec'd 11/27/68. 

AA-Mon thru Fri 6-9 am & 3-7 pm. 
A-Sun thru Sat all other times. BTA basis. 
B-Mon thru Fri 9 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

PER WK: I wk 4 wk 13 wk 26 wk 52 wk 
1 ti  11.00 10.00 9.50 9.00 8.00 
6 ti  10.00. 9.50 9.00 8.50 7.50 
12 ti  9.50 9.00 8.50 8.00 7.00 
24 ti 0.00 8.00 7.50 7.00 6.50 
48 ti  8.00 7.00 6.50 6.00 5.50 
30 sec: 80% of 1-min. 15 see: 60% of 1-min. 
AA-Per spot, extra 3.00. 
B-50% of A rates. 

7. PACKAGE PLANS 
PER MO: 150 01 100 01 75 ti 50 ti 25 ti 
1 min  975.00 700.00 562.50 400.00 212.50 
30 see  780.00 560.00 450.00 120.00 170.00 
15 sec  624.00 448.00 360.00 256.00 136.00 

PRIME TIME PACKAGES 
 1125.00 800.00 637.50 450.00 237.50 
  930.00 660.00 525.00 370.00 195.00 

774 00 548.00 435.00 306.00 161.00 

I min 
30 sec 
15 sec 
50% of schedule in prime time includes morning and 
afternoon traffic. 

8. PROGRAM TIME RATES 
CLASS A 

PER WK: I hr 1/2 hr 1/4 hr 5 min 
1 ti  100 75 60 25 
5 ti  85 60 45 18 
AA-5-minute rate plus 4.00. 
B-50% of A rates. 

(CR) 

WEZ R (FM) 
1968 

Media Code 4 248 2430 8.00 
Radio Fairfax-Prince William, Inc., 3909 Oak St., 

Fairfax, Va. 22030. Phone 703-273-4000. 
I. PERSONNEL 
Pres. & Gen'l. Mgr.-Arthur Kellar. 
Regional Sales Manager-Virginia Ellis. 

2. REPRESENTATIVES 
Vic Piano Associates, Inc. 

3. FACILITIES 
ERP 10,000 w.; 106.7 me. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4a. 4d, 5, 68, 7b. 8. 
Rate Protection: 100, lia. 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 21a, 21b. 21d, 22b, 231, 25a, 26, 

27. 28b, 28e, 29b, 30. 
Contracts: 40a, 41, 45, 46, 47a, 48, 49, 51a, 51b. 
Comb.; Cont. Discounts: 60a, 600, 62a. 
Cancellation: 70e. 70e. 71e. 73a. 
Prod. Services: 80. 
Sold in combination with WEEL. See that listing for 
discount. 

TIME RATES 
No. 2 Elf 10/i/08-Rec'd 11/27/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 4 wk 13 wk 26 wk 52 wk 
1 ti _..._.. 7.00 6.50 6.00 5.50 
7 ti........_ .......   6.50 6.00 5.50 5.00 
13 ti  6.00 5.50 5.00 4.50 
25+   5.50 5.00 4.50 4.00 

8. PROGRAM TIME RATES 
PER WK: 1/4 hr 1/2 hr I hr 

6 tl  15 25 35 

FALLS CHURCH 
Fairfax County-Map Location K-3 

See SRDS consumer market map and data at begin-
ning of the State. 

See Washington, D. C. 
(including Alexandria, Arlington, Falls 
Church, Va.; Bethesda, Bladensburg, 
Silver Spring, Wheaton, Md.) 

FARMVILLE (1 AM; 1 FM) 
Prince Edward County-Map Location H-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WFLO 
1947 

WF L O-FM 
1961 

1:1121:3 
Subscriber to the NAB Radio Code 

Media Code 4 248 2475 3.00 
Colonial Broadcasting Co., Cumberland ltd.. Farm-

vine, Va. 23901. Phone 703-392-4195. 

STATION'S PROGRAMMING DESCRIPTION 
WFLO: Programmed for general Interest. 
NEWS: headlines and weather every half hour. 15 
min news 21 times a week. Home demonstration 
agent talks M-lr 9:30-9:45 am. County agent farm 
talks M-F 12:30-12:40 pm. Farm markets and trad-
ing post M-F during noon hour. SPORTS: college, 
high school and professional football in season. High 
school and college basketball and local golf tourna-
ments. MUSIC: country and western 30 hours per 
week, middle-of-the-road 24 hours per week, top 
tunes 44 hours per meek. FM: middle-of-the-road 
6 am-10 pm. Rec'd 5/2/68. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Mrs. Carla B. Keys. 
Manager-John D. Wilson. 

3. FACILITIES 
1,000 w. days; 870 Ile. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM FACILITIES 
ERP 6.300 w.; 95.7 me. 

4. AGENCY COMMISSION 
15% on net charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 40, 5, (lb, 7b, 8. 
Rate Protection: 10a. 15b. 
Basle Rates: 21e, 22a, 23s, Mb, 255. 28b, 29a, SO, 

33e. 
Contracts: 40a, 41, 42a, 43, 44e, 45, 46, 475. 48. 49. 

50, 51e. 
Comb.: Cont. Discounts: 60a. 60e. 61a. 
Cancellation: 700, 70c. 71s. 72, 73e. 
Prod. Services: 82. 

TIME RATES 
Eff 9/1/68-Itec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
I x 

1 min  5.00 
30 see  4.00 
10 sec (ROS)  1.50 

8. PROGRAM TIME RATES 

26x 
4.50 
3.50 
1.50 

131x 40Ix 
4.00 3.75 
3.00 2.75 
1.50 1.50 

Ix 26x 15Ix 40Ix 
1 hr  48 45 45 45 
1/2 hr  36 34 34 34 
1/4 hr  18 16 16 16 
5 min  10 9 8 7 

FRANKLIN 
Southampton County-Map Location K-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WYSR 
Media Code 4 248 2550 31.110936 
The Franklin Broadcasting Corp., Franklin Shopping 

Center, Franklin, Va. 23851. Phone 703-562-3135. 

I. PERSONNEL 
President-Thomas F. Clark. 

3. FACILITIES 
1.000 w. days; 1250 ice. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a. 4d, 5, 6s, 8. 
Rate Protection: 10b, 1113, 12b, 13b, 14b. 
Basle Rates: 22a, 2.3a, 24b, 26, 28b 29a, 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 71a, 73a. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective January 1, 1961. (Card No. 2.) 

Card received January 16, 1961. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 time  3.50 104 times  
13 .... _ ........ 3.40 208 
26 times  3.25 312 
52 times  3.00 520 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

1 time.... 45.00 22.50 12.00 
13 times.. 42.00 21.00 10.75 
26 times.. 40.00 20.00 10.00 
52 times.. 38.00 19.00 9.50 
104 times. 35.00 17.50 8.75 
312 times.. 30.00 15.00 7.50 

2.75 
2.50 
2.30 
2.10 

10 min. 5 min. 
9.00 6.00 
8.50 5.75 
7.50 5.50 
7.00 4.75 
6.50 4.50 
6.00 4.25 

FREDERICKSBURG (2 AM; 2 FM) 
Spotsylvania County-Map Location J-4 

See SRDS consumer market map and data at begin-
ning of the State. 

W F LS W F LS-FM 
1960 1962 

C 
Subscriber to the NAB Radio Code 

Media Code 4 248 26233.00 
Star Broadcasting Corp., 616 Amelia St.. Fredericks-

burg, Va. 24401. Phone 703-373-1500. 
STATION'S PROGRAMMING DESCRIPTION 

WFLS: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every 30 min. 5:30-5:45 am farm market 
and weather reports, interviews. 5:45-9:30 am 
middle-of-the-road music, weather, school informa-
tion, traffic, telephone reports. 9:30-10 am women's 
show, interviews, fashions. 10:05-11 am telephone 
discussion with guests. Noon-1 pm news, stock market. 
farm reports. 1-4 pm music, telephone interviews. 
4-6 pm current hits. 6-8 pm showtunes. 8-11 pm 
standards, showtunes. SPORTS: high school football, 
basketball, college football, major league baseball, 
football. Contact Representative for further details. 
Reed 7/20/67. 

I. PERSONNEL 
President-Charles S. Rowe. 
General Manager-Josiah P. Rowe, III. 
Sta. & Comm'l Mgr.-James W. Poole. 

2. REPRESENTATIVES 
Regional-Dome-Messervey Co., Inc. 

3. FACILITIES 
1,000 w. days; 1350 foc. Non-directional. 
Operating schedule: 5:25 am-local sunset Mon thru 
Sat; 7:25 am-local sunset Sun. EST. 
FM FACILITIES 
ERP 42,000 w.; 93.3 mc. 
Operating schedule: 5:25-12:15 am Mon thru Sat; 
7:25 am-10:15 pm Sun. EST. 
Antenna ht.: 333 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent: no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: lb, Is, is, 4d, 5, 6e. 
Rate Protection: 15b. 
Basic Rates: 20b. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60e, 62d. 
Prod. Services: 82. 

TIME RATES 
Rates effective July 15. 1960. 
Rates received August 3, 1960. 

6. SPOT ANNOUNCEMENTS 
Per month: 1 min. 30 see. 10 sec. 
1 time  4.50 3.00 2.10 

26 times  3.75 2.65 1.80 
51 or more times  3.00 2.25 1.50 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time...... 52.50 33.75 22.50 15.00 9.75 
11 times.... 45.00 28.00 18.75 13.00 8.65 
26 or more 
times__ 37.50 22.50 15.00 11.25 7.50 

WFVA W F V A-FM 
1939 1960 

COO 
Media Code 4 248 2700 4.00 
Fredericksburg Broadcasting Corp., Box 289, 707 

Princess Anne St., Fredericksburg, Va. 22401. 
Phone 703-373-7721. 
STATION'S PROGRAMMING DESCRIPTION 

\\WA: MUSIC: M-F daytime, Sat and Sun after-
noon and night, mixed current hits and general 
popular. hi-F night and Sat forenoon top 100. 
NEWS: local news staff, radio-equipped van. 13 net-
mark, 13 live local newscasts. 3 local weathercasts 
daily. SPORTS: Play-by-play high school football, 
basketball, baseball, junior legion baseball, college 
football. 5 local, 2 network sportscasts M-F, 20 net-
work plus local supplement sportscasts weekends. Net-
work and local special events and features, election 
coverage, special event remotes. Daily phone shows. 
Editorials as events warrant. RELIGION: Sun fore-
noon and 5 min sign-off feature. Contact Represen-
tative for further details. Rec'd 8/2/67. 

I. PERSONNEL 
General Manager-John C. Morgan, 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Philadelphia-SelectIve Broadcast Advertising, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1230 kc. 

Non-directional. 
Operating schedule: 5:55 am-11:15 pm Men thru Foi: 
5:55 am-midnight Sat; 7:30 am-10:35 pm Sun. EST. 
FM FACILITIES 
ERP 5,100 w.: 101.5 me. 

4. AGENCY COMMISSION 
15/0 net time; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 3e, 4a, 5. 613, 7b, 8. 
Rate Protection: 10e, 11c, 12e, 13e, 14e, 15b. 
Basic Rates: 20b, 21e. 21d, 22e, 23a, 24e. 25e, 26, 

28a. 28e, 29a. 30, 33b. 
Contracts: 40a, 41, 44b, 46, 47e, 48. 49, 50, 51e. 
Comb.; Cont. Discounts: 60a. 60g, 601, 61b, 62d. 
Cancellation: 70e. 71a, 72, 73b. 
Prod. Services: 00. 82. 
Affiliated with American Contemporary Network. 
Member: Green Valley Group. 

TIME RATES 
Rates effective November 1, 1964. 
Rates received November 4, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WIZ: 1 wk 13 wk 26 wk 52 wk 
5 ti  6.25 5.85 5.45 5.05 
10 ti  5.85 5.45 5.05 4.65 
20 ti  5.45 5.05 4.65 4.25 
30 ti  3.05 4.65 4.25 3.35 
20/30 seconds-75% of applicable minute rate. 
10-seconds-50% of applicable minute rate. 
10-second announcements are combinable with other 
announcements at a ratio of 2 10-second to 1, 1-
minute announcement. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER WK: 13 wk 26 wk 52 wk 
5 ti  11.00 12.25 9.50 
10 ti    10.25 9.50 8.75 
15 ti  9.50 8.75 8.00 

FRONT ROYAL 
Warren County-hlap Location II-2 

See SRDS consumer market map and data at begin-
ning et the State. 

WFTR 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 248 2775 6.00 
WrIlt, Inc., Box 192, Front Royal, Va. 22630. 
Phone 703-635-4121. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Charles B. Britt. 
Sta. & Com'l Mgr.-John E. Taylor. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 he. 

Non-directional. 
Operating schedule: 8:00 am-11:00 pm, EST. 

4. AGENCY COMMISSION 
15%: no cash discount on line charges or talent fees. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3d. 40, 4d, 5, 60. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20e, 28b, 28e. 
Contracts: 45, 46. 
Comb.: Cont. Dismunts: 60a. 
Cancellation: 71e. 73a. 
Prod. Services: 82. 
Affiliated with »S. 

TIME RATES 
Eff 7/1/60-Iteed 7/1/69. 

AM Traffic-6-0 am. 
PM Traffic-3-7 pm. 
Morning-9 am-noon. 
Afternoon-Noon-3 pm. 
Evening-7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
TRAFFIC TIMES 

lx 52x I04x 312x 1000x 
1 min  3.50 3.00 2.75 2.40 2.00 
30 sec  2.80 2.40 2.20 1.80 1.60 

OTHER TIMES 
1 min  3.00 2.50 2.25 2.00 1.75 
30 sec  '1.40 2.00 1.80 1.60 1.40 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK: 20 tl 80 01 4 
AM Traffic   4 6 
PM Traffic   4 6 
Morning   4 6 
Afternoon   4 6 
Evening   4 6 
1 min, ea  2.80 2.60 
30 sec, ea  2.25 2.10 

8. PROGRAM TIME RATES 
50 min 25 min I 

1 x  50 30 

GALAX (1 AM; 1 FM) 
Carroll County-Map Location E-6 
Grayson County-Map Location D-6 

See SRDS consumer market map and data at beet., 
ning of the State. 

WBOB W B 0 B-FM 
1946 1961 

ti 50 tl 
10 
10 
10 
10 
10 

.50 2.30 

.00 1.90 

loo ti 
20 
20 
20 
20 
20 
2.20 
1.75 

min 10 min 5 min 
25 20 15 

C 
Media Cede 4 248 2850 7.00 
Carroll-Grayson Broadcasting Corp.. Box 270, Poplar 
Knob Rd.. Galax. Va. 24333. Phone 703-236-2921. 
STATION'S PROGRAMMING DESCRIPTION 

WBOB: News on hour each day. C and w program 
until 7 am. Popular music until noon. Farm, 
weather and talk until 1 pm. Religious and country 
music to 4 pm. Rock and roll to 6 pm. Popular 
music to sign-off. FM programs include major league 
baseball, college football and basketball, high school 
football and basketball. Reed 7/24/67. 

I. PERSONNEL 
General Manager-Joseph P. Crockett. 
Sales Manager-Brice Parks. 
Program Director-Muriel M. Bell. 

3. FACILITIES 
1.000 w. days; 1360 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
FM FACILITIES 
ERP 6.800 w.; 98.1 mc. 
Operating schedule: 5:30 am-11:00 am Mon thru 
Sat: 8:00 am-11:00 pm Sun. EST & DST. 
Antenna ht.: 585 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3e, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 21e, 21e, 22e. 24b, 25e. 28b, 29a, SO. 
Contracts: 42c, 43, 44e, 45, 47a, 51b. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70s, 71s. 73b. 
Prod. Services: 82, 
FM; duplicates AM daytime programs Monday thou 
Saturday. 

TIME RATES 
Rates effective May 1, 1959. (Card No. 2.) 

Card received April 29, 1959. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I04x 156x 260x 500x 

(*)   3.60 3.50 3.30 3.10 2.90 2.75 2.55 
30 sec  3.00 2.90 2.75 2.60 2.45 2.25 2.10 
(11) One minute or 100 words-Run of schedule. 

(This listing continued on next paga) 
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palax-W B O B, W B O B-FM--Continued 
PROGRAM TIME RATES 

Ix 26x 52x 104x I 56x 260x 500x 
1 hr 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/2 hr: 60% of hour. 5 min: 20% of hour. 
1/4 hr: 40% of hour. 

;ATE CITY 
Scott County-Map Location B-6 

ee SRDS consumer market map and data at begin-
ng of the State. 

WGAT 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 248 2925 7.00 
Tri-Cities Broadcasting Corp., Box 37, 133 E. Jack-

son St., Gate City, Va. 24251. Phone 703-386-
7025. 
STATION'S PROGRAMMING DESCRIPTION 

WGAT: Programmed for general interest. 
NEWS: 5 min network news every 30 min. 15 min 
news at 7:45 am & noon. MUSIC: middle-of-the-
road during morning drive time, sign-on-10 am. and 
afternoon drive time. 4:05 pm-sign-off. Country music 
mid-morning and mid-afternoons. SPORTS: play-by-
play college and high school football. Major league 
baseball. RELIGION: commercial paid religious pro-
grams on Sun. FARM: market news and trading post 
during noon hour M-Sat. Contact Representative for 
further details. Reed 10/7/68. 
PERSONNEL 
President-J. Herman Long. 
Station Manager-James B. Roberts. 
REPRESENTATIVES 
Vic Piano Associates, Inc. 
FACILITIES 
1,000 w.; 1050 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
AGENCY COMMISSION 
15/0 time only. 
GENERAL ADVERTISING See coded regulations 

General: la, 2a, 3a. 4a, 4d, 5. 6a. 
Rate Protection: 10a, lia. 12a, 13a, 14s. 
Basic Rates: 20a, 220. 23a, 25a, 28b, 28e. 29a. 
Contracts: 40a, 41, 44b, 45, 46, 47b, 48. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71a, 72, 73e. 
Prod. Services: 82. 
Affiliated with MRS. 

TIME RATES 
No. 3 Err Reed 8/30/66. 

PACKAGE PLANS 
PER WK: I ti 5 ti 10 tl 15 tl 20 tl 30 ti 
1 min........... 4.00 3.75 3.50 3.25 3.00 2.50 
20/30 see: 75% of 1-min. 8/10 sec: 50% of 1-min. 
PROGRAM TIME RATES 

lx 13x 26x 52x 104x 156x 260x 
1 hr ....... 50.00 47.50 45.00 42.50 40.00 37.50 35.00 
1/2 ..... 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/4 hr  20.00 19.00 18.00 17.00 16.00 15.00 14.00 
10 min.  15.00 14.25 13.50 12.75 12.00 11.25 10.50 
5 min.  10.00 9.50 9.00 8.50 8.00 7.50 7.00 

;LOUCESTER 
Gloucester County-Map Location L-5 

e SUDS consumer market map and data at buffi-
ng of the State. 

WDDY 
1957 

Media Code 4 248 3000 8.00 
cape Radio, Inc., Box 673, Coca Cola Bldg., Glouces-

ter, Va. 23061. Phone 693-2105. 
STATION'S PROGRAMMING DESCRIPTION 

WDDY: Programmed for general interest. NEWS: 
5 min hourly, headlines and weather on half hour. 
5-11 am middle-of-the-road music. 11 am-noon & 1-
2 pm country and western. Noon-1 pm & 5 pm-sign-
off standards. 3:30-5 pm and Sun 2 pm-sign-off 
rock. FARM: news 6:25-6:30 am & 12:45-1 pm. 
SPORTS: live major league baseball and college foot-
pall. Personalities available for all remote pickups. 
Plane available. Contact Representative for further 
Jetalls. Reed 7/15/67. 
PERSONNEL 
3eneral Manager-Arthur Lazarow. 
Issistant Manager-Joan R. Lagarow. 
REPRESENTATIVES 
Yew York-Ojoso Bolles Company. 
FACILITIES 
1,000 w. days; 1420 hr. Non-directional. 
)perating schedule: 6:00 am-local sultan weekdays; 
1:30 am-local sunset Sun. EST. 
AGENCY COMMISSION 
1.5/0; 10th of following month. 
GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3c, 3d, 4a, 4d. 5. (la, 7. 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b. 21d, 22a. 23a, 24b. 25a. 26, 
28b, 28c, 29b, 30, 31, 32b, 33a. 

Contracts: 40a, 41, 428. 4413. 45. 46, 47a. 48, 49, 50, 
51a. 51b. 

Comb.; Cont. Discounts: 60a, 60d. 60f, 601, 131a„ 62b. 
:Cancellation: 70a. 70c. 71a. 72, 73a. 
Prod. Services: 80, 81, 82. 

TIME RATES 
Rates effective January. 1957. (Card No. 1.) 

Card received April 8, 1957. 
SPOT ANNOUNCEMENTS 

lx I3x 26x 52x 104x 208x 365x 
min... 7.50 7.00 6.65 6.30 5.95 5.60 5.25 

10 sec.  5.00 4.75 4.50 4.00 3.75 3.50 3.25 
PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 min 5 min 
. x ..... ..... 55.00 30.00 22.50 17.50 10.50 

DISCOUNTS 
3g-10% 52x-22% 2081-33% 
62-18% 104x-25% 3652-40% 

RETNA (I AM; 1 FM) 
»Ittsylvania County-Map Location 6-6. 
SRDS consumer market map and data at begin 

g of the State. 

WMNA WMNA-FM 
1956 1959 

• DD ciri F 
Media Code 4 248 3075 0.00 
Central Virginia Broadcasting Co.. Inc.. Box 790, 

Gretna, Va. 24557. Phone 703-656-1234. 

STATION'S PROGRAMMING DESCRIPTION 
WMNA: Programs directed toward all ages and 
tastes. 
MUSIC: country and western, early morning and 
noon. Middle-of-the-road during morning and after-
noon drive times. Standards early afternoon and 
early evening. Rock in afternoon. NEWS: national 
wire on hour, statewlre and local on half hour. 
SPORTS: daily sports show, races, high school play-
by-play. FARM: special farm shows early morning 
and noon. Special events: community service programs 
and remote broadcasts, tapes, interviews, mobile unit 
and FM network. Reed 4/14/69. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Lyle C. Motley. 

3. FACILITIES 
1.000 w. days; 730 ke. Directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM FACILITIES 
ERP 3,000 w.; 106.3 me. Stereo. 
Operating schedule: 6:00 am-11:00 pm. EST. 
Antenna ht.: 272 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTIS(NG See coded regulations 
General: lb, 2b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15a, 156. 
Basic Rates: 20b, 21a. 21b, 221). 24e. 
Contracts: 405. 41. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60f, Gib. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective October 31, 1960. 
Rates received October 31, 1980. 

6. SPOT ANNOUNCEMENTS 
Per week: 1 min. 30 see. 1 min. 30 sec. 
1 time.. 3.75 3.00 20 times.... L85 
3 times 3.25 2.50 30 times._ 1.70 
5 times 3.00 2.00 40 times.... 1.60 

10 times 2.00 1.50 50 times- 1.50 
15 times 1.90 1.40 70 times.... 1.30 

10-seconds (minimum 4 per day) each, .75. 

8. PROGRAM TIME RATES 
Per week: 1 hr. 1/2 hr. 
1 time __ 30.00 17.00 
3 times   25.00 14.00 
5 times  21.00 12.00 
10 times  18.75 10.50 

GRUNDY (I AM; 1 FM) 
Buchanan County-Map Location C-5 

See SUDS consumer market map and data at begin-
ning of the State. 

1/4 hr. 
9.00 
7.50 
6.50 
5.25 

1.25 
1.20 
1.15 
1.00 

5 min. 
6.00 
5.00 
4.00 
3.00 

WNRG 
1955 

Media Code 4 248 3150 1.00 
Virginia-Kentucky Broadcasting Co., Inc., Grundy. Va. 

24614. Phone 703-935-2587. 
I. PERSONNEL 
President-Herman G. Dotson. 
General Manager-Dave Jordan. 

3. FACILITIES 
5.000 w.; 940 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 313, 4a, 4d, 5, 6a, 7b, 8. 
Basic Rates: 22a, 23a, 24b, 250, 28a, 29a. 
Contracts: 45, 46. 
Comb.: Cont. Discounts: 60a, 62e. 
Cancellation: 71a. 73a. 
Member: Appalachian Network. 

TIME RATES 
Rates effective October 1. 1962. 
Rates received October 4. 1962. 

6. SPOT ANNOUNCEMENTS 
1 min. el 1 min. (6) 

1 time...... 4.75 3.35 156 times.... 3.50 3.60 
13 times__ 4.50 3.20 208 times.... 3.25 2.45 
26 times.... 4.25 3.05 260 times._ 3.00 2.30 
52 times.... 4.00 2.90 312 times._ 2.75 2.15 

104 times.... 3.75 2.75 365 times.... 2.50 2.00 
(•) Less than 30 seconds. 

8. PROGRAM TIME RATES 
Per year: I hr. 1/2 hr. 1/4 hr. 
1 time_ 38.00 23.75 14.75 

13 times 36.00 23.00 14.00 
26 times 34.00 21.75 13.25 
52 times 32.00 20.00 12.50 

104 times 30.00 18.75 11.75 
156 times 28.00 17.50 11.00 
208 times 26.00 16.25 10.25 
260 times 24.00 15.00 9.50 
312 times 22.00 13.75 8.75 
365 times 20.00 12.50 8.00 

W N R G-FM 
1966 

10 min. 
12.75 
12.00 
11.25 
10.50 
9.75 
9.00 
9.25 
7.50 
6.75 
6.00 

5 min. 
9.00 
8.50 
8.00 
7.50 
7.00 
6.50 
6.00 
5.50 
5.00 
4.50 

Media Code 4 248 3151 9.00 
Virginia-Kentucky Broadcasting Co., Inc., Box T 
Grundy, Va. 24614. 

I. PERSONNEL 
General Manager-Dave Jordan. 

3. FACILITIES 
ERP 3,000 w.; 97.7 me. 
Operating schedule: 8 am-midnight daily. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL RATE POLICY 
TIME RATES 

EQ. 10/1/62-Reed 10/14/66. 
6. SPOT ANNOUNCEMENTS 

I min (6) I min (6) 
1 X......... 4.75 3.35 156 x____-_ 3.50 2.60 
13 x 4.50 3.20 208 3.25 2.45 
26 x 4.25 3.05 260 3.00 2.30 
52 2. 4.00 2.90 312 2.15 2.15 
104 x 375 2.75 365 x   2.50 2.00 

(•) Less than 30 seconds. 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 10 mln 5 min 
1 x 38.00 23.75 14.75 12.75 9.00 
13 x ..... _ ..... 36.00 23.00 14.00 12.00 8.50 
26 x. 34.00 21.75 13.25 11.25 8.00 
52 x.... 32.00 20.00 12.50 10.50 7.50 
104 x 30.00 19.75 11.75 9.75 7.00 
156 x_______-....... 28.00 17.50 11.00 9.00 6.50 
208 ........ 26.00 16.25 10.25 9.25 6.00 
260 x 24.00 15.00 9.50 7.50 5.50 
312 x______-_____ 22.00 13.75 8.75 6.75 5.00 
365 x ....... - ...... 20.00 12.50 8.00 6.00 4.50 

HAMPTON 
Hampton County-Map Location L-6 

See SRDS consumer market map and data at begin-
ning of the State. 

See Norfolk-Portsmouth 
(including Virginia Beach-Chesapeake) 

and 
Newport News-Hampton 

HARRISONBURG (3 AM; 1 FM) 
Rockingham County-Map Location H-3 

See SliDS consumer market map and data at begim 
aing of the State. 

WHBG 
1956 

Media Code 4 248 3225 1.00 
Radio Harrisonburg, Inc., Box 392, Harrisonburg, Va. 

22801. Phono 703-434-1311. 
STATION'S PROGRAMMING DESCRIPTION 

WIIBG: Programmed for all ages having general 
interest in popular music. 
40% current hits. 30% new releases, 30% old 
standards. 6 air personalities emcee entire operation. 
NEWS: 5 min summaries presented on hour with 
expanded coverage of news, weather, sports and 
market reports 7-9 am, noon-1 pm. & 5-7 pm. Farm 
director. local news staff and remote broadcast 
facilities. Contact Representative for further details. 
Reed 8/16/67. 

I. PERSONNEL 
President-W. W. Greer. Jr. 
Vice-Pros. & Gen'l Mgr.-Bill Kramer. 
Sales Manager-David Frankel. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
5.000 w. days; 1360 hr. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% nn time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 2b, 3e, 4a, 441, 5, 6b, 7b. 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 24b, 24e. 25a, 26, 28s, 28c, 

29a. 
Contracts: 40a. 41, 47e, 51a. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 601, 62d. 
Cancellation: 715, 73a. 
Prod. Services: 80. 81. 82 
Member: National AgTtadlo Groups, Inc. 

TIME RATES 
No. 9 Eft' 1/68-Rec'd 2/23/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: 52x 156x 312x 520x 1040x 
1 min  5.00 4.50 4.00 3.50 3.00 
30 see  3.50 3.00 2.50 2.00 
15 see  2.00 1.50 

7. PACKAGE PLANS 
PER WK, EA: 5 tl 10 11 15 ti 25 ti 50 ti 
1 m In  5.00 4.75 4.50 4.00 3.50 
30 sec  3.50 3.00 2.75 2.25 
15 sec  2.00 1.75 

WKCY 
1967 

DUD 
Subscriber to the NAB Radio Code 

Media Code 4 248 3300 2.00 

Radio Blue Ridge, Inc., Box 1007, Harrisonburg, 
Va. 22801. Phone 703-434-1777. 

I. PERSONNEL 
Gen'l & Sta. Mgr.-Donald W. Miller. 
Sales Manager-Homer Quann. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
5,000 w.; 1300 kc. Nan-directional. 
Operating schedule: 6 am-local sunset. EST. 
Antenna ht.:   

4. AGENCY COMMISSION 
15% on net station time. 

5. GENERAL ADVERTISING See coded regutatIons 
General: lb, 2a, 2b, 3a, 3e. 3d, 4a, 44, 5. Ga. 8. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15b, 15e. 
Basic Rates: 20a, 21a, 22b, 23a, 24e, 25a, 27, 28b, 

28e, 32b. 
Contracts: 40a, 42a, 42e, 43, 46, 47a, 48, 51a, 51b, 

51e. 
Comb.; Cont. Discounts: 60d, 60g, 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Eff  Rec'd 5/4/67. 

VIRGINIA 
7. PACKAGE PLANS 
PER WK: 601 12 tl 
1 min  7.00 6.50 
20/30 sec  5.60 5.20 
10 one  3.50 3.25 

WSVA 
1935 

18 ti 24 ti 
6.00 5.50 
4.80 4.40 
3.00 2.75 

NBC Radio Network 

AVERY-KNODEL, INC. 

1:1121:1 

30 ti 
5.00 
4.00 
2.50 

Gilmore Broadcasting Group 
Subscriber to the NAB Radio Code 

Media Code 4 248 3375 4.00 

Gilmore Broadcasting Corp. of Virginia, Box 752, 
Bewley Pike, Harrisonburg. Va. 22801. Phone 703. 
434-0331. TWX 710-839-1394. 
STATION'S PROGRAMMING DESCRIPTION 
WSVA: MUSIC: middle-of-the-road 5 am-7 pm, 
current hits 7-10 pm, standards 10 pm-12 M. 12% 
farm service, 5-7 ant & 12:05-12:30 pm, daily with 
farm director. NEWS: 9-1/2% local with 5 man 
staff plus 11 area stringers. SPORTS: 3 daily local 
shows plus all seasonal local play-by-play college and 
high school football and basketball, semi-pro baseball. 
World Series, pro football, title fights with sports 
director. Official US Government weather reporting 
station. 5 man personality and music staff. Open 
line telephone and talk show 10:05-10:55 am daily. 
Contact Representative for further details. Rec'd 
12/26/67. 

I. PERSONNEL 
President-James Gilmore. 
Exec. Vice-Pres. & Gen'l Mgr.-Hamilton Shea. 
Station Manager-Alvin Mullenax. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nighta; 550 kc. 
Directional-5-6 am & sunset-sign-off. 

Operating schedule: 5:00-12:05 am Mon thru Sat; 
7:00 am-11:05 pm Sun. EST, DST. 

4. AGENCY COMMISSION 
15% on net station time. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 11b. 12b, 131). 14b. 15a. 
Basie Rates: 20b, 21b, 21d, 22a, 24a, 24e, 25a, 286, 

29a, 29b, 30. 
Contracts: 40a. 41, 42a, 44a, 45. 46. 50, 51b. 
Comb.: Cont. Discounts: 60a, 60g. 61b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73e. 
Prod. Services: 81, 82. 
.Affiliated with NBC Radio Network. 

TIME RATES 
No. 16 Eff 3/1/66-Reed 5/16/66. 

AAA-Mon thru Sat 6-9 am & 4-7 pm. 
AA-Mon thru Fri 9-10 am. 
A-Mon thru Sat 10 am-noon. 1-4 pm & 7-10 pin, 
Sat 9-10 am & noon-I pm: Sun 7 am-I0 Pm. 
B-Mon thru Sun 10 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 6 tI 12 ti 18 ti 
AAA   13 11 10 9 
AA   11 9 8 7 
A   9 8 7 8 
  7 6 r• 4 

30-seconds-80% of applicable minute rate. 
10-seconds-50% of applicable minute rate. 
5-minutes-1-1/2 times applicable minute rate. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk-4% 52 wk-8% 

9. PARTICIPATING PROGRAMS 
Early Almanac Farm Hour-Mon thru Sat 5-6 sea. 
Noontime Almanac Farm Hour-Mon thru Fri noon • 
1 nm, 
PER WK: I tl 6 tl 120 te tl 
1 min  13 11 10 9 
30-seconds-80% of applicable minute rate. 
10-seconds-50% of applicable minute rate. 
5-minutes-I-1/2 times applicable minute rate. 

CONSECUTIVE WEEKS DISCOUNT 
26 wk-4% 52 wk-8% 

WS V A-FM 
1946 

LIJVI F  

Gilmore Broadcasting Group 
Media Code 4 248 3376 2.00 
Gilmore Broadcasting Corp. of Virginia. Box 752, 

Harrisonburg. Va. 22801, 
I. PERSONNEL 
President-James Gilmore. 
Executive Vice-President-Hamilton Shea. 
Station Manager-Al Mullenax. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 

3. FACILITIES 
ERP 7,200 w.: 100.7 nie. 
Operating schedule: 6 am-midnight daily. EST. 

4. AGENCY COMMISSION 
15% on net station time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, la, lb, 4a. 44. 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 20a. 22a, 22b. 23a, 24b, 25a, 26, 28b, 

29a. 
Contracts: 40a, 42h, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 601e, 61a, 62b, 62c. 
Cancellation: 70a, 70e, 710, 730. 

(This listing continued on next page) 
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VIRGINIA 

Harrisonburg-W S V A-FM-Continued 
TIME RATES 

Elf Reed 12/5/68. 
6. SPOT ANNOUNCEMENTS 
1 min spots, ea.__ ........ .......   3 
Buy 6 per week, earn 1 additional. 
Buy 11 per week, earn 3 additional. 
Buy 16 per week. earn 5 additional. 

10. SPECIAL FEATURES 
(News, Weather, Sports, etc.) 

Up to 5 min, ea._ 
Buy 6 per week. earn 1 additional. 
BUY 11 per week, earn 3 additional. 
Buy 16 per week, earn 5 additional. 

CONSECUTIVO. WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 

HERNDON 
Fairfax County-Map Location K-3 

See BROS consumer market map and data at begin-
ning of the State. 

WH RN 
1965 

Media Code 4 248 3450 5.00 

Three Towers Broadcasting Corp., Fox Mill Bd.. 
Herndon, Va. 22070. Phone 703-437-6620 

I. PERSONNEL 
President-J. Stewart Brinstield, Jr. 
General Manager-John Humphreys. 

2. REPRESENTATIVES 
National Times Sales. 

3. FACILITIES 
1.000 w.: 144f) lie. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% net station time. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 46. 
Member: Country Music Network. 

TIME RATES 
Elf 1/1/68-Rec'd 12/26/67. 

6. SPOT ANNOUNCEMENTS 
Ix 10x 25x 50x 100x 250x 500x 

1 min 7.00 6.80 6.60 6.40 6.10 5.80 5.40 
30 sec  4.90 4.75 4.60 4.50 4.30 4.05 3.80 
20 see  4 20 4.10 3.95 3.85 3.70 3.50 3.25 
10 sec  3.50 3.40 3.30 3.20 3.05 2.90 2.70 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 5 mln 

1 x  40.00 30.00 15.00 5.00 
10. SPECIAL FEATURES 
News, Sports, Specials-Program time rates apply. 

HIGHLAND SPRINGS 
Henri«, County-Map Location 1{-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Richmond 
(including Highland Springs, Chester) 

HILLSVILLE 
Carroll County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WHHV 
1960 

Media Code 4 248 3475 2.00 
Hillsville-Galax Broadcasting Co., Box 648, Virginia 
SL Ext., Batavia°, Va. 24343. Phones 703-728-
9114, 9115. 

I. PERSONNEL 
General Manager-Frank Thomas. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 
Operating schedule: 5 am-10 pm. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulation 
General: Is, 2b, la, 45. 5, Ca. 
Rate Protection: 10h, Ilh, 12h, 13h, 14h. 15b. 
Basic Rates: 21a, 24b, 25a, 26. 28e, 30, 33e. 
Contracts: 40b, 42a, 42c, 45. 47a, 49, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 131b, 62d. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 82. 
Member: Suburban Radio Group. 

TIME RATES 
Elf Rec'd 11/6/68. 

6. SPOT ANNOUNCEMENTS 
PER MO: I tl ID ti 25 ti 50 ti 100 ti 
1 min.  2.75 2.50 2.25 2.00 1.75 
30 sec _ 2.25 2.00 1.75 1.50 1.25 
15 sec  1.55 1.45 1.40 1.25 1.00 
Must be used within 30 clays. 10% discount on firm 
contracts of 6 months or longer. 

HOPEWELL 
Prince George County-Map Location K-5 

See SIDS consumer market map and data at begin-
ning of the State. 

WHAP 
1949 

Media Code 4 248 3525 4.00 
Eastern Broadcasting Corp., Box 621, City Point 

Flopewell, Va. 23860. Phone 703-458-8518. 
I. PERSONNEL 
President-Roger A. Neuhoff. 
Vice-Pres. & Gen'l Mgr.-Charles E. Dunn. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1340 ke. 

Non-directional. 
Operating schedule: 6-1 am. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 4a, 4d. 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 20a, 22b, 29s. 
Contracts: 40a, 46. 
Affiliated with KBS Radio Network. 

TIME RATES 
Eft 6/1/68-Reed 6/4/68. 

AA-Mon thru Fri 6:30-9 am & 4-6:30 pm. 
A-Mon thru Fri 9 am-4 pm Sc 6:30-8:30 pm; Sat 
all day. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 6 tl 12 tl 18 ti 24 ti 
6.00 5.50 5,00 

30 5.60 5.20 4.80 4.40 4.00 
CLASS A 

1 min 6.00 5.50 5.00 4.50 4.00 
30 see-________ .. 4.80 4.40 4.00 3.60 3.20 

CLASS B 
1 min. .....4.00 3.60 3.30 3.00 2.70 
30 sec  3.20 2.90 265 240 2.15 
ID's: 50% of 1 ti 1-min rate. 

7. PACKAGE PLANS 
SPECIAL 50, MINUTE PLAN 

PER WK: 
25 traffic times, 25 non-traffic times. 4.00 
30 sec: 75% of 1-min. 

LAKEWOOD 
Pierce County-Map Location C-3 

See SRDS consumer market map and data at beginning 
of the State. 

See Tacoma 
(including Lakewood) 

LAWRENCEVILLE 
Brunswick County-Map Location J-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WLES 
1959 

e 
Media Code 4 248 3600 5.00 
Brunswick Broadcasting Co., E. N. Doyle, Jr; W. C. 

Link, Law Bldg., Lawrenceville, Va. 23869. Phone 
848-2600. 

I. PERSONNEL 
Frog. Sc Comm. Mar.-E. Norborne Doyle, 

3. FACILITIES 
500 w. days; 580 Ire. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulation; 
General: la, la, 2b, 3d, 4a, 5, 6a. 
Bate Protection: 10a, 14b, 15b. 
Basic Rates: 20b, 21e. 22a, 23a, 246, 25b, 28s. 28e. 

290. 
Contracts: 40e, 42b, 47d, 51b. 
Comb.; Cont. Disosunta: 60d, 60e, 601, 61b, 02d. 
Cancellation: 70a, 71a, 72, 73b. 
Prod. Services: 82. 
Affiliated with Keystone Network. 

TIME RATES 
Rates effective October 1. 1959. 
Rates received January 9. 1981. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 5 1 30 
hr. hr. hr. min. min. see. 

I time  51.50 31.20 19.90 9.20 5.20 4.00 
13 times._ 40.30 26.00 18.70 8.50 5.00 8.80 
26 times  42.20 24.60 17.90 8.00 4.80 3.70 
52 times  38.00 22.60 15.60 7.50 4.80 8.50 
104 times  34.00 20.50 12.60 6.50 4.10 3.30 
156 times._ 30.70 18.60 11.50 6.00 9.80 3.10 
260 times  23.70 15.40 9.60 5.50 3.20 2.90 
312 times  22.50 13.90 8.90 5.10 3.00 2.60 

LEESBURG 
Loudoun County-Map Location 7-2 

See SRDS consumer market map and data at begin-
ning of the State. 

WAGE 
1958 

Media Cede 4 248 5675 7.00 
Radio WAGE. Inc., Bor 891. WAGE Dr.. Leesburg, 

Va. 22075. Phone 703-777-1290. 
I. PERSONNEL 
President-James Symington. 
Commercial Manager-William IL Spencer, Jr. 
News Sc Farm Director-Frank G. Orrison. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington. D. C.-Dome-liesservey Co., Inc. 
S. FACILITIES 

1,000 w. days; 1290 hr. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
Rates shown net to station: agencies add commission. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 613, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g. 14g, 15b, 18. 
Basic Rates; 21a, 22b, 23a, 24b, 25a, 26, 29b, 213c. 

290. 
Contracts: 41. 44a, 46, 47a. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 736. 
Prod. Services: 80. 82. 

TIME RATES 
FIT Rec'd 4/6/66. 

6. SPOT ANNOUNCEMENTS 
lx 2600 628x 1000+ 

1 min__ ...... _ .......... _ .... _.._... 2.75 2.50 2.25 2.00 
30 sec  2.00 1.85 1.70 1.50 
10 sec  1.50 1.35 1.25 1.15 

7. PACKAGE PLANS 
SPECIAL CAMPAIGN PACKAGES 

(Within 10 consecutive days) 
45 30-spread snots or 30 1-minute spots..._._ 75.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

lx   40 30 15 5 

9. PARTICIPATING PROGRAMS 
"Around Middleburg"-Tues 10-11 am 5.00 per spot. 
"Sterling Park Show"-Wed 10 am-noon 2.50 per 
spot. 
"Thursday At The Villago"-Thurs 10-11:30 am 4.00 
per spot. 

10. SPECIAL FEATURES 
NEWSBEAT 

3 or less per wk.  7.50 3 or more per wk..-... 8.00 
Available Mon thru Fri 8 times per day; Sat 3 times; 
Sun 2 times. 

LEXINGTON 
Rockbridge County-Map Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WREL 
1848 

Subscriber to the NAB Radio Code 
Media Code 4 248 9750 8.00 
Bockbridge Broadcasting Corp., Boute 11. Lexington. 
Va. 24450. Phone 703-463-2161. 

I. PERSONNEL 
Gen'l & Com'l Mgr.-Milton B. Henson. 
Station Manager-J. B. Trainer. 
Program Director-Joseph E. Lynn, Jr. 

2. REPRESENTATIVES 
National Time Sales. 

S. FACILITIES 
250 w.; 1450 ke. Non-directional. 
Operating schedule: 6 am-10 pm EST. 

4. AGENCY COMMISSION 
None, all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 5, 6a, 8. 
Bate Protection: 10b. 11b. 12b, 13b, 14b, 
Basic Rates: 20a. 22a, 22b, 23a, 24b, 26. 28a. 29a. 
Contracts: 40a. 46. 47a, 48, 
Comb.: Cont. Discounts: 60b, 61b, 62b, 62e. 
Cancellation: 71b. 73a. 
Affiliated with Keystone Radio Network. 

TIME RATES 
Elf 1/1/66--Ree'd 3/30/66. 

6. SPOT ANNOUNCEMENTS 
lx I3x 260 5Ix 104x 156x 260+ 

1 min__ 2.50 2.40 2.30 2.20 2.10 2.00 1.90 
30 1.80 1.75 1.70 1.65 1.60 1.55 1.50 

8. PROGRAM TIME RATES 
Ix I3x 26x 51x 104x 1563 280+ 

1 hr..... ....... 25.00 24.00 23.00 22.00 21.00 20.00 19.00 
1/2 hr........ 15.00 14.40 13.80 13.20 12.60 12.00 11.40 
1/4 hr.__ 9.00 8.65 8.30 7.90 7.55 7.20 8.85 
10 min__ 7.00 6.75 6.50 6.25 6.00 5.75 5.50 
5 min__ 4.20 4.05 3.90 3.75 3.60 3.45 9.30 

DISCOUNTS 
10% discount on any time period from 5 minutes to 
1 hour if scheduled 7 days per week. Advertiser or 
station may terminate this order on 2. weeks notice. 

10. SPECIAL FEATURES 
News Service-AP. Service charge 10% extra. 

LYNCH BURG (5 AM; 2 FM) 
Campbell County-May Location G-5 

See SRDS consumer market map and data at begin-
nine of the State. 

WBRG 
1958 

e 
Media Code 4 248 9825 8.00 
Harry A. Epperson, Sr., Box 1079, Lynchburg, Va. 

24505. Phone 703-845-5916. 
I. PERSONNEL 
Owner-Harry A. Epperson, Sr. 
Gen'l & Coral Mgr.-Tom Buckley. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Southeast-Harry J. Cannon Associates, 

3. FACILITIES 
1.000 w. days; 1050 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. Bills rendered last day of month. Net SO days. 
2% service charge per month on accounts 90 days past 
due. 

5. GENERAL ADVERTISING See ended 'regulations 
General: la, la, 3b, 5, 6a. 
Rate Protection: 10b, lib, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b, 25a, 28b. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 6013. 60k, 61a, 61b. 62e. 
Cancellation: 70a. 70e, 71a, 755. 
Affiliated with KBS. 

TIME RATES 
No, 5 Elf 9/68-Rec'd 11/4/68. 

7. PACKAGE PLANS 
(40% Drive Times) 

WKLY: 5 tI lOtI 15 tl 20 tl 25 tl 
1 min  7.60 7.20 6.80 6.40 6.00 
30 sec _ 5.70 5.40 5.10 4.80 4.50 
10 sec  3.80 3.60 3.40 3.20 3.00 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-10% 

8. PROGRAM TIME RATES 
5 mln 1/4 hr 1/2 hr 

Flat   10 25 50 

WJJS (FM) 
1964 

Negro 
Media Code 4 248 3940 5.00 
Rules-Maynard Corp.. 801 Main St., Lynchburg, Va. 

24504. Phone 703-847-6666. 
I. PERSONNEL 
President-L. John Denney. 
Operations Director-Ron Joseph. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
ERP 3.000 w.; 101.7 mc. 
Operating schedule: 5:30 am-10:30 pm daily. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulation! 
General: lb, 2b, 3a, 3b, 3d, 40. 4c, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11a, 12b, 13b, 14b. 15a. 15b 

16, 
Basic Rates: 20b, 21a, 21b, 21d, eh, 23a, 24a, 24b 

24e, 25a, 26, 28a, 28e, 29a, 30, 32a, 350. 
Contracts: 40a, 41, 42a, 42b, 44a, 45, 46, 47a, 48 

49, 50. 51a. 
Comb.; Cont. Discounts: 60b, 60d, 60g. 601, 61a, 6Ib 

62h, 62d, 
Cancellation: 70a. 70d, 71a, 72, 73a, 73b. 
Prod, Services: 80. 81, 82. 
AM Facilities: WLGM. 

TIME RATES 
No. A-1 Eft 6/1/68-Rec'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I mln 30 se 

13 X.  390 1.90 312 x 3 30 231 
26 x______ ..... 3.80 2.80 520 x________ 3.20 2.21 
52 x..............._ 3.70 2.70 1040 x______ 3.10 2.11 
104 x 3.60 2.60 2080 x &OD 2.01 
156 x..._........... 3.50 2.50 

7. PACKAGE PLANS 
1 MINUTE 

PER WK: I wk 4 wk 13 wk 26 wl 
50 ti  175 158 142 121 
30 ti   108 98 88 71 
20 ...... - ......   74 67 60 5: 

30 SECONDS 
50 ti 125 112 102 
30 ti   78 71 63 5' 
20 ti  54 49 44 4 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 m 

1 x  40.00 22.00 12.00 6.0 
13 x  38.00 21.00 11.00 5.9 
26 x  36.00 20.00 10.50 5.8 
52 x  34.00 19.00 10.00 5.7 
104 x  33.00 18.00 9.50 5.6 
156 X.  32.00 17.00 9.00 5.5 
260 x   30.00 16.00 8.50 5.2 
312 x  28.00 15.00 8.00 5.01 
520 x..   25.00 14.00 7.00 4.51 

WLGM 
1962 

R AIR 

Subscriber to the NAB Radlo Code 

Media Gode 4 248 3960 3.00 
Itulon-Maynard Corp., 801 Main St., Lynchburg, Vs 

24504. Phone 703-847-6666. 

I. PERSONNEL 
President-L. John Denney. 
Operations Director-Ron Joseph. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
South-Southern Spot Sales, Inc. 

3. FACILITIES 
1,000 w. days; 1820 ke. Non-dIrectional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulation 
General: lb, 2b, la, 3b, 3d, 40, 4c, 5, 6a, 7b, O. 
Bate Protection: 10b, 11a, 12b, 13b, 14b, 15a. 15b 

16, 
Basic Rates; 201). 21a, 21b, 21d, 22h. 230. 240. 24b 

14e, 25a, 26. 28a, 28e, 290, 30, 32s, 33a. 
Contracts: 40a, 41, 42b, 42d, 440. 45, 46, 47a, 48 

49, 50, 51a. 
Comb.: Cont. Discounts: 60b, 60d, 60g, 601, 61a, 61b 

626. 62d. 
Cancellation: 705, 70d, 71a, 72, 73s, 73b. 
Prod. Services: 80, 81, 82. 
FM Facilities: WJJS (FM). 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. A-2 Eft 5/1/68-Rec'd 3/27/68. 
6. SPOT ANNOUNCEMENTS 

I min 30 see I mln 30 se 
1 x... 6.00 5.00 156 5.50 4.51 
13 x___-___ 5.90 4.90 260 x______ 5.40 4.41 
26 x 5.80 4.80 312 x 5.30 4.31 
52 5.70 4.70 520 x..----...... 5.20 4.21 
104 x_-____ 5.60 4.60 

7. PACKAGE PLANS 
-1 Mtn- --3(1 See-

PER WK: 50 tl 30 tl 20 ti 50 t1 30 ti 20 t 
1 wk.._ ...... .... 275 168 114 225 138 9, 
4 wk  258 158 107 212 131 81 
13 wk   242 148 100 202 123 8, 
26 vvk  228 138 93 192 117 81 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 mil 

1 x. 50.00 28.00 16.00 8.01 
13 x  48.00 27.00 15.00 7.91 
26 0....  26.00 14.50 7.81 
52 x. 44.00 25.00 14.00 7.71 
104 ........... ...... _ 43.00 24.00 13.50 7.61 
156 I  42.00 23.00 13.00 7.5 
260 x.  40.00 22.00 12.50 7.21 
312 x  38.00 21.00 12.00 7.01 
520 x  35.00 20.00 11.00 6.51 

9. PARTICIPATING PROGRAMS 
Flat 1 x rate applies to following: 
Fletcher Hubbard Gospel Hour-daily 5:30-7 am. 
High school basketball. 
Baltimore Orioles. 
Baltimore Colts. 

WLLL 
1963 

time sales inc. 

1:11:10 
Media Code 4 248 3975 1.00 
Griffith Broadcasting Corp., Bor 1510, One Radio Ln, 

Lynchburg. Va, 24505, Phone 703-239-4212. 
Studio: Phone 703-239-1883. 
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Lynchburg-W L L L-Continued 
I. PERSONNEL 

Pres. & Gen'l Mgr.-A. Hundiey Griffith. 
Program Director-Stan H. Jayson. 
National Sales Manager-A. H. Griffith. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Southeast-David Carpenter Company. 
Southwest-Mario Messina Company. 

3. FACILITIES 
5,000 w. days: 930 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 20, lb, 30, 3e, 3d. 4a, 5. 8. 
Bale Protection: 155. 
Basic Rates: 205, 21d, 22a, 245, 24e. 250. 28b, 28e, 

29a. 30. 
Contracts: 40a. 41, 42b, 45. 46, 48, 50. 51e. 
Comb.: Cont. Discounts: 60a, 61b, 620. 
Cancellation: 70b, 70d, 71a, 72, 735. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
Elf 2/1/69-Ree'd 12/23/68. 

6. SPOT ANNOUNCEMENTS 
PER WE: 1 :I 5 ti 10 ti 15 ti 20 tl 25 tl 
1 min  8.00 7.00 6.50 6.00 5.50 5.00 
:10 sec  6.00 5.50 5.00 4.50 4.00 3-.50 
10 sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 2 min 

1   65 40 25 18 12 10 

WLVA 
1930 

Iff4 Representatives, Inc. 

e 
Subscriber to the NAB Radio Code 

Media Code 4 248 4050 2.00 
IVI.VA. Inc_ 2320 Langhorne Rd- Lynchburg. Va. 

24505. Phone 703-845-1242. TWX 710-871-1525. 

STATION'S PROGRAMMING DESCRIPTION 

1,VLVA: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
12 man news department. 5 min local news each 
half hour 6:30-9:30 am & 3:30-7 pm. 2 min local 
headlines each half hour in other hours. Live play-
by-play local high school and college sports. Edi-
torials on local issues. Farm report 6 am. MUSIC: 
middle-of-the-road, standards, country rock oriented. 
Telephone talk show 6:15-6:55 pm. Contact Repre-
sentative for further details. Itec'd 4/30/69. 

I. PERSONNEL 
General Manager-Thomas N. Waller. 
Vice-President-Frederick S. Houwink. 
Sales & Oper. Mgr.-Robert H. MacCellum. 

2. REPRESENTATIVES 
H-R Representatives, Inc. 

3. FACILITIES 
1.000 w.: 590 he. 

Directional-separate patterns day and night. 
Operating schedule: 6-12:30 am. EST. 

4. AGENCY COMMISSION 
15/0 time only: 15th followIng month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 3d, 4a, 5. Ob. 7b. 8. 
Rate Protection: 10d, 12d. 13d, 14d. 
Basic Rates: 205. 21a, 21b, 22a, 23b, 24e. 25a, 26. 

28b. 29e. 325. 
Contracts: 40a, 41, 425. 42e, 44a, 45, 46, 47a, 48, 

49, 50, 51c 
Comb.: Cont. Discounts: 60e. 61a, 62b. 
Caawellation: 705, 70e, 710. 72. 735. 
Prod. Services: 80. 81. 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Na. 10 Elf 9/1/69-Reed 8/6/69. 
AA-Mon thru Sat 6-9:30 am. 
A-Mon thru Fri 3:30-7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 
-AA- -A--- - B - 

PER WK: I min 30 see 1 min 30 see 1 min 30 see 
1 tL  7.50 5.60 6.00 4.50 4.00 3.00 

ti  7.00 5.20 5.60 4.20 3.70 2.75 
12 ti  6.50 4.90 5.20 3.90 3.40 2.55 
18 U  6.00 4.50 4.80 3.60 3.20 2.40 
24 ti  5.50 4.10 4.40 3.30 2.90 2.20 
10 see/less: 50% of 1-min. 

CONSECUTIVE WEEK CONTRACT 
25 wk-1 rate lower 52 wk-2 rates lower. 
Ni, rate lower than 24x. 

RATEHOLDER 
B spots per week. 

-AA- A- - 8 - 
PER WK: 1 min 30 see 1 min 30 see I min 30 see 
5001 x  6.00 4.50 4.80 3.60 3.20 2.40 
1500 x......._  5.50 4.10 4.40 3.30 2.90 2.20 
151)0 x..._  5.00 3.75 4.00 3.00 2.50 1.90 
10 sec/less: 50% of 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS-ETA 

PER WK, EA: 1 min 30 see 
Plan I-II U (2AA, 2A, ............. 3.80 2.85 
Plan II-18 ti (3AA, IA. 1211)  3.55 2.65 
Plan III-2.4 U (4AA, 4A, 3.30 2.50 
Plan IV-36 ti (6AA, 6A. 24B)..._   5.15 2.35 
Plan V-48 ti (8AA, 8A. 32E)  3.05 2.25 
10 sec/less: 50% of 1-min. 

WEEKLY SATURATION PLANS 
1 min 30 see I min 30 see 

50 ti  2.80 2.10 75 ....... 2.65 2.00 
Not combinable with any other plan. 

8. PROGRAM TIME RATES 
5 MINUTE 

PER WK: AA A B 
1 ti................- ..... ......... 12.00 11.00 10.00 
3 Li  10.25 9.25 8.00 
.6 ti  8.75 7.75 6.50 
Programo and spots combine for discount on spots 
only. 

WWOD WWOD-FM 
1947 1948 

Media Code 4 248 4125 2.00 
Lynchburg Independent Broadcasters. Inc., Box 1300, 

Boonesboro Rd., Lynchburg, Va. 24505. Phone 703-
384-1211. 

I. PERSONNEL 
President-Cy N. Bahakel. 
Manager-W. Carroll Seay. Tr. 
Program Director-Gary Williams. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights; 1390 kc. 
Directional-nighttime only. 

Operating schedule: 24 hours daily. EST. 
FM FACILITIES 
ERP 940 w.; 100.1 mc. 
Antenna ht.: 983 ft. above sea level. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 35. 4a, 5. 6a, 8. 
Rate Protection: 105, 11b. 
Basle Rates: 22a, 23a, 245. 25a, 28a. 
Contracts: 40a. 47a. 
Comb.: Cont. Discounts: 615, 625. 
Affiliated with Mutual Broadcasting System. 

TIME RATES 
Et! 1/1/6S-Rec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
PER WK: 

I ti 701 14 tl 21 01 
1 min 5.80 5.55 5.30 5.05 
30 sec 4.35 4.15 3.95 3.75 
10 sec or less: 50% of 1-min. 

MANASSAS 
Prince William County-Map Location J-3 

See SRDS consumer market map and data at begin-
ning of the State. 

28 tl 35 ti 
4.80 4.55 
3.55 3.35 

42 tl 
4.30 
3.15 

WPRW 
1957 

Media Code 4 248 4200 3.00 
Prince William Broadcasting Corp.. Box 151. Manas-

sas, Va. 22110. Phone 703-368-3109. 

I. PERSONNEL 
Pres. & .reas.-Harold H. Hench. 
General Manager-E. It. Westlake. 
Program Director-Frederick A. Plckrell, 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Philadelphia, Pittsburgh. Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 
3. FACILITIES 

5,000 w.; 1460 kc. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 21). 30. 4e. 5, 60. 7b, 8. 
Rate Protection: 10e. Ile. 12e. 13e. 14e. 
Basie Rates: 200, 22a. 221). 230. 24b. 28e, 290. 30. 
Contracts: 40a, 41. 42a, 440. 45, 46, 48, 49. 510. 
Comb.: Cont. Discounts: 600, 601. 601, 610. 62d. 
Prod. Services: 80, 82. 
Affiliated with SIBS. 

TIME RATES 
Eft 2/69-Ree'd 4/1/69. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 1 wk 1 mo 
1 tL.._ .......... _.--... 7.70 7.40 
6 ti.......... . 7.40 7.10 
11 U.  . 7.10 6.50 
21 tL   6.50 5.90 
31+ ..... - ........ _._._  5.90 5.30 
20/30 sec: 80% of 1-min. 10 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/2 hr 
1 x................._ 70.60 58.85 
26 x..... ...... - ......... _ 64.57 55.00 
52 x  58.85 50.00 
104+ 54.95 47.10 

13 wk 26 wk 52 wk 
7.10 6.50 5.90 
6.50 5.90 5.30 
5.90 5.30 4.80 
5.30 4.80 4.50 
4.80 4.50 3.60 

sec: 50% of 1-m111. 

1/4 hr 10 min 5 min 
35.30 23.55 11.80 
29.45 20.60 11.20 
26.50 17.65 10.60 
23.55 14.70 10.00 

MARION (2 AM; 1 FM) 
Smyth County-Map Location D-6 

See BEDS consumer market map and data at begin-
ning of the State. 

WMEV WM E V-FM 
1948 1961 

e 
Media Code 4 248 4275 5.00 
Mountain Empire Broadcasting Corp., Box 470. Park 

Blvd., Marion, Va. 24354. Phone 703-783-3151. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Stella Wolfenden Maloney. 
Program Director-Aloma D. Frye. 

2. REPRESENTATIVES 
National Time Sales. 
Philadelphia, Pittsburgh. Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 
3. FACILITIES 

1.000 w. days: 1010 ke. Non-directional. 
Operating schedule: Sunrise to local sunset. 
FM FACILITIES 
ERP 3.400 w.: 93.9 rac. 
Operating schedule: 6:00 am-11:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 time only: rendered on 1st. 

5. GENERAL ADVERTISING See ended regulations 
General: la, la, 3a, 3b, 4a, 4d, 5, Ca, 7b, B. 
Rate Protection: 155. 
Basic Rates: 22a, 225, 23a, 24a, 24b, 25a. 26, 28a, 

29a. 
Contracts: 40e. 42b, 46. 
Comb.: Cont. Discounts: Bob. 61a, 61b, 621% 62e. 
Cancellation: 71a. 730. 
FM operated in conjunction with AM during day; 
sold separately after sunset or for special programs. 
Affiliated with KBS & NAS Radio Networks. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective August 1, 1953. (Card No. 2-N.) 

Rates received August 3, 1953. 
6. SPOT ANNOUNCEMENTS 

(*) 
I time 5. 08 

13 Unies ...... ....._.._ .....   4.50 
26 times  ............... _ 4.00 

104 times 3'15 
156 times 3.00 
208 times_   2.75 
260 times   2.50 
312 times  2.25 

(•) 1 minute or 100 words. 
CM Station break or 35 words. 
(II 50 word station breaks. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 

1 time._ 46.00 30.00 18.00 
13 times.. 42.00 27.00 14.50 
26 times.. 38.00 24.00 13.00 
52 times. 34.00 22.00 12.00 

104 times.. 30.00 2000 11.00 
158 times.. 28.00 18.00 10.00 
208 times.. 26 00 16.00 9.00 
260 times.. 24.00 15.00 8.50 
312 times_ 22 00 14.00 8.00 

WOLD 

(t) (I) 
4.00 3.50 
3.75 3.25 
3.50 3.00 
3.25 2.75 
3.00 2.150 
2.75 2.25 
2.50 2.10 
2.25 2.00 
2.00 1.90 

10 min. 5 min. 
14.00 11.00 
19.00 10.00 
12.00 9.00 
11.00 8.00 
10.00 7.50 
9.00 7.00 
0.00 6.50 
7.00 6.00 
8.50 5.50 

1962 
Subscriber to the NAB Radio Code 

Media Code 4 248 4350 8.00 

Emerald Sound, Inc_ Box 31, HWY. 16, S., Marion, 
Va 24345. Phone 703-783-7109. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert S. Dix. 
Program Director-Patricia A. Dix. 

S. FACILITIES 
1.000 w. days: 1330 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3a, 45, 5, 6a, 7b. 
Rate Protection: 10a. Ila, 12a, 13a, 140. 150. 
Basic Rates: 20b, 21b, 22a, 23b, 24e. 25a, 26. 285, 

29a, 325. 
Contracts: 40a. 41, 42b, 44a, 45. 46. 47a, 48, 49, 51e. 
Comb.; Cont. Discounts: 60a, 610. 020, 
Cancellation: 705, 70d, 71a, 72, 735. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

El! 9/1/66-Rec'el 9/14/66. 
6. SPOT ANNOUNCEMENTS 

Ix 52x I54x 260g 
4 3 2 

20/30 sec.  4 5 2 1 
10 see.  3 2 1 

8. PROGRAM TIME RATES 
Ix 26x 52x 104g 

1 hr. . 45 41 39 95 
1/2 hr: 60% of hour. 10 mm: 33-1/3% of hour 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

9. PARTICIPATING PROGRAMS 
Mat lx rate) 

Betty Lee Show-Mon thru Sat 9-10 am. (5. 10 or 
15 minute segments). Women's feature program. 

10. SPECIAL FEATURES 
Newscasts at :30 & :60-1-1/2x applicable minute 
rate. 

MARTINSVILLE (2 AM; 1 FM) 
Henry County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WHEE 
1954 

• 
Media Code 4 248 4425 6.00 

Patrick Henry Broadcasting Corp., Drawer 552, 40 
Franklin St., Courthouse Sq., Martinsville, Va 
24112. Phone 632-9811. 

I. PERSONNEL 
President-Phil F. Hedrick. 
Gen'l & Com'l ligr.-Charles F. Adams. 
Gen'l & Prom. Mgr.-Thomas W. Patterson. 

3. FACILITIES 
5,000 w. days; 1370 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time: no each discount. 

5. GENERAL ADVERTISING See ended regulation+. 
General: la. 2a, 30, 40, 4d. 5, 6a, 8. 
Rate Protection: 151). 
Basic Rates: 22a, 23a, 24b, 25a, 26, 28a, 29a. 
Contracts: 40a, 45, 46. 47a. 48. 
Comb.: Cont. Discounts: 605, 61e, 625, 
Cancellation: 710. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 8/1/60-Reed 8/6/69. 
6. SPOT ANNOUNCEMENTS 

SPECIFIED TIME 
Ix 13x 26x 39x 52x 104w 

30 sec  4.50 4.30 4.05 3.80 3.60 3.4c 
156x 312x 624x 12000 2400g 

30 sec  3.15 2.90 2.70 2.25 1.80 
ROS 

Ix I3x 260 39x 520 104x 
1 min  5.50 5.20 4.95 4.70 4.40 4.111 
30  3.50 3.30 3.15 3.00 2.80 2.611 
20 sec  2.80 2.65 2.50 240 2.25 2.111 

1561 312x 624x 1200e 24002 
1 min.  3.85 3.60 3.30 2.75 2.211 
30 see  2.45 2.30 2.10 1.75 1.411 
20 sec.__ ............ 1.95 1.80 1.70 1.40 1.111 

7. PACKAGE PLANS 
SPECIFIED TIME 

PER WK: 26 tl 39 ti 52 ti 
30 sec......._ - ........ _.._.._. ...... 2.90 2.70 2.2.i 

VIRGINIA 
ROS 

PER WK: 26 ti 39 ti 52 ti 
1 min.  3.60 3.30 2.75 
30 see  2.30 2.10 1.75 
20 sec.  1.80 1.70 1.40 

8. PROGRAM TIME RATES 
lx I3x 26x 39x 52x 104e 156x 312x 

1 hr 35.00 33.25 31.50 29.75 28.00 26.25 24.50 21.00 
1/2 hr 22.00 20.90 19.80 18.75 17.60 16.50 15.40 13.20 
1/4 hr 14.00 13.30 12.60 11.90 11.20 10.50 9.80 8.40 
5 min 7.00 6.65 6.30 5.95 5.60 5.25 4.90 4.20 

WMVA WMVA-FM 
1941 1950 

NBC Radio Network 
Media Code 4 248 4500 6.00 

Martinsville Broadcasting Co., Inc., Box 831, 
Martinsville, Va. 24112. Phone 632-2152. 

I. PERSONNEL 
President-J. C. Aaron. 
Vice-Pres. & Gen'l Mgr.-Lynwood J. Judith's, Jr. 
Sales Manager-Louis Campbell. 

2. REPRESENTATIVES 
Dore & Allen. Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1450 he. 

Non-directional. 
Operating schedule: 5 am-midnight. EST. 
FM-ERP 14,500 (liarla.). 14,500 (vert.) : 96.3 mc. 

Stereo. 
Antenna ht.: 1.541 ft. above sea level. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3a, 3d, 4a, 4d. 5, 6a. 
Rate Protection: 10a, lia. 12a, I3a. 14a, 155. 
Basle Rates: 205, 21a, 21b, 21d. 22a, 230. 24b, 25a, 

28a. 29a, 
Contracts: 40a, 41, 42a, 42e, 43, 44a, 45, 47e, 48, 

49. 51e. 
Comb.; Cent. Discount, 60a, 61a, 625. 
Cancellation: 705, 70d. 71a, 73a, 73b. 
Prod. Services: SO. 81, 82. 
Affiliated with NBC and RES Radio Networks. 

TIME RATES 
Rates effective June 1. 1956. (Card Na. 7.) 

Rates received July 18, 1956, 
6. SPOT ANNOUNCEMENTS 

1-minnte transcription or 125 words: 
1 time......._......__.,. 6.00 100 times..._-.-- 4.80 

13 times _.__- 5.70 150 times______ 4.50 
26 times  5.40 300 time,.........  4.20 
52 times    5.10 

STATION BREAKS 
40 words, live or transcribed: 
1 time ____. 5.00 100 times_______ 4.00 

13 times  _ 4.75 150 times-___- 3.75 
26 times   4.50 300 times 3.50 
52 times  4.25 

7. PACKAGE PLANS 
SATURATION SPOT PACKAGES 

(5) (7) (t) 
20 spots per week  56.00 68.00 80.00 
30 spots per week.  75.60 91.80 108.00 
50 spots pc; week  113.50 137.50 162.00 

(•) 8 seconds or 15 words. 
(1) 15 seconds or 35 words. 
(1) 1 minute or 125 words. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 50.00 30 no 20.00 15.00 10.00 
13 times.. 47.50 20.50 19.00 14.25 9.50 
26 times.. 45.00 27.00 18.00 13.50 9.00 
52 times_ 42.50 25.50 17.00 12.75 8.50 
100 times.. 40.00 24.00 16.00 12.00 8.00 
150 times.. 37.50 22.50 15.00 11.25 7.55 
300 times.. 35.00 21.00 14.00 10.50 7.00 

MOUNT JACKSON 
Shenandoah County-Blap Location H-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WS 1G 
1954 

Media Code 4 243 4575 8.00 
Richard Field Lewis. Jr., Inc.. WSIG Bldg., Mount 

Jackson, Va. 22842. Phone 477-3128. 
STATION'S PROGRAMMING DESCRIPTION 

WSIG: Basic programming country and western 
music with some gospel. Mobile news coverage units, 
transmitter equipped. Remote programming facilities 
with mobile studio complete with transmitter. Leased 
wire and network for national and state news. 
Weather from own U.S. government weather station. 
SPORTS: professional football, baseball, college foot-
ball, NASCAR auto races and high school athletic 
contests. Contact Representative tor further details. 
Rec'd 11/1/67. 

I. PERSONNEL 
President-Marion P. Lewis. 
Gen'l & Com'l Mgr.-Don Funkhouser. 

2. REPRESENTATIVES 
National-call station collect. 
Philadelphia, Pittsburgh, Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 
3. FACILITIES 

1.000 w. days; 790 ke. Non-directional. 
Operating schedule: 5:30 am-local sunset weekdays; 
6:00 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3a. 3b. 4a. 4d, 5, 6a. 
Rate Protection: 105, 115, 
Basic Rates: 23a. 24b. 26. 285, 29a. 
Contracts: 400. 420. 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 60k, 61a, 61b, 625, 62e. 
Cancellation: 70a, 70e, 715. 
Affiliated with MRS and RES. 
Member: Green Valley Group. 

TIME RATES 
Hates effective November 1, 1964. 
Card received November 5, 1964. 

(This listing continued on next page) 
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VIRGINIA 

Mount Jackson-W S I G-Continued 
6. SPOT ANNOUNCEMENTS 
PER WK: 1 wk 13 wk 26 wk 52 wk 
5 ti................... 5.40 4.90 4.65 4.40 
10 ti  5.15 4.65 4.40 4.15 
20 ti  4.90 4.40 4.15 3.90 
30 ti  4.65 4.15 3.90 3.65 
10-second announcements combinable with other an-
nouncements at a ratio of 2 10-second to 1-minute 
announcement. 
20/30 seconds-75% of applicable minute rate. 
10 seconds-50% of applicable minute rate. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: 13 wk 28 wk 52 wk 
5 ti  9.50 8.50 8.00 
10 ti  9.00 8.00 7.50 
15 ti  8.50 7.50 7.00 

NARROWS-PEARISBURG 
Giles County-Map Location E-5 

See SRDS consumer market map and data at beginn-
sting of the State. 

WNRV 
1953 

Media Code 4 248 4656 9.00 
Giles Broadcasting Co.. Rt. 100, Narrows, Va. 24124. 
Phone Pearisburg 921-3990. 

I. PERSONNEL 
Pres. 8s Gen'l Mgr.-Mrs. Megan M. McWilliams. 
Vice-Pres. & Sta. Mgr.-Robert M. Whitehead. 
Sales Manager-Harry A. Gentry. 

3. FACILITIES 
5,000 w. days; 990 kc. Non-directional. 
Operating schedule: Sunrise-local sunset (varies 
monthly). EST. 

4. AGENCY COMMISSION 
None; 10 data. 

5. GENERAL ADVERTISING Sea ended regulations 
General: 3a, 4a. 5. 
Contracts: 45. 
Affiliated with SOBS Radio Network. 

TIME RATES 
Rates effective September 19, 1965. 
Rates received October 11, 1965. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 ti..._   3.00 78 ti  2.48 
13 ti   2.85 156 ti 2.25 
26 ti  2.70 260 ti  2.10 
52 ti  2.55 312 ti  1.95 

7. PACKAGE PLANS 
(To be used in 1 week) 

1 MINUTE 
10 ti  2.20 40 ti  1.60 
20 ti 2 00 50 ti  1.50 
30 ti  1.80 

15 SECONDS 
20 ti  1.25 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  40.00 24.00 12.00 6.00 
13 ti..- .... _..-..-   30.00 22.80 11.40 5.70 
26 ti  36.00 21.60 10.80 5.40 
52 ti  34.00 20.40 10.20 5.10 
78 ....... _ .......... _   32.00 19.20 9.60 4.80 
156 ti  30.00 18.00 9.00 4.50 
260 ti  28.00 16.80 8.40 4.20 
312 ti  26.00 15.60 7.80 3.90 

NEWPORT NEWS 
Newport News County-Map Location L-6 

flee SIIDS consumer market map and data at begin-
ning of the State. 

See Norfolk-Portsmouth 
(including Virginia Beach-Chesapeake) 

and 
Newport News-Hampton 

NORFOLK-PORTSMOUTH 
(including Virginia Beach-Chesapeake) 

and 
NEWPORT NEWS-HAMPTON 

(11 AM; 7 FM) 
Norfolk. Norfolk County-Map Location L-6 
Portsmouth. Norfolk County-Map Location L-6 
Hampton, Hampton County-Map Location L-6 
Newport News. Newport News County-Map Loca-
tion L-6. 
Virginia Beach County-Map Location M-6. 
Chesapeake County-Map Location L-6 

See SIMS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WC MS 
1954 

NORFOLK 
Media Code 4 248 4800 0.00 
WCMS Radio Norfolk, Inc., 5600 Curlew Dr.. Nor-

folk. Va. 23502. Phone 703-247-1050; 703-420-1050. 
I. PERSONNEL 
President-George AuBrey Crump. 
Exec. Vice-Pres. & Gen'l Mgr.-Irvine B. Hill. 
Vice-Pres. & Frog. Dlr.-Joseph M. Hamel. 

2. REPRESENTATIVES 
New York. Chicago, West Coast, Atlanta-Adam 
Young Radio, Inc. 

Detroit-Pearce Sales. 

3. FACILITIES 
5,000 w. days; 1050 kc. Directional 
Operating schedule: Sunrise-local sunset. EST. 
Partial slmuleast operation. Simulcast operation dur-
ing AM operational hours. For non-simuleast teen!. 
ties see WCMS-FM. 

4. AGENCY COMMISSION 
15% on net time and talent charges; no each discount 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3h, 4a, 4d, 5, 6a, 7b. 
Rate Protection: 15h. 
Basic Rates: 22a, 23a, 246. 28a, 29a. 
Contracts: 40a. 42a, 46, 47a. 
Comb.; Cont. Discounts: 60b, 601, 60k, 61a, 62b, 62e. 
Cancellation: 70a. 70e. 71a, 73a. 

TIME RATES 
No. 7 Eft 7/1/69-Reed 6/2/69. 

AA-Mon thru Sat 6-9 am & 3:30-6:30 pm. 
A-Mon thru Sat 9 am-3:30 pm; Sun all day. 
B-Mon thru Sun 6:30 pm-6 am AM and/or FM. 
Station selected times. 

7. PACKAGE PLANS 
CLASS AA 
6 tl 12 ti lo ti 24 ti 30 ti 

1 min_ 17.00 16.00 15.00 14.00 12.00 
30/20 sec.  13.00 12.00 11.00 10.00 9.50 

CLASS A 
1 min. 13.00 12.00 11.00 10.00 9.00 
30/20 sec....... 10.50 9.50 8.50 7.50 6.50 

CLASS B-1105 
1 ................. 10.00 9.00 8.00 7.00 6.00 
30/20 sec.  8.00 7.50 6.50 5.50 4.50 
10 sec: 50% of 1-min. 

1-MINUTE TIDEWATER COUNTRY 
SATURATION PLANS 

Plan 1 (12AA, 4A, 8B) 217.20 
Plan 2 (18AA, 6A, 12B)..........._____..........._ 290.80 

DISCOUNTS 
52 retiree wks-10%. Minimum 6 minutes and/or 
30/20 seconds per meek. 

10. SPECIAL FEATURES 
NEWSCASTS 

5-min, ea 20 
DISCOUNTS 

52 conoce wIcs-10%. Minimum 6 minutes and/or 
30/20 seconds per week. 

WCMS-FM 
1961 

NORFOLK 

C 
Media Code 4 248 4801 8.00 

WCMS Radio Norfolk, Inc., 5600 Curlew Dr.. 
Norfolk. Va. 23502. Phone 703-420-1050. 

I. PERSONNEL 
President-George AuBrey Crump. 
Exec. Vice-Pres. & Gen'l Mgr.-Irvine B. 11111. 
Vice-Pres. & Frog. Dir.-Joseph M. Happai. 

2. REPRESENTATIVES 
N. Y., Chicago, West coast-Adorn Young Radio, Inc. 
Detroit-Pearse Sales. 

3. FACILITIES 
ERP 20,000 w.; 100.5 me. 
Operating schedule: 24 hours. EST. 
Antenna ht.: 225 ft. above average terrain. 
Partial simulcast operation. For simuleast faellitios 
see WCMS. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 3a, lb. 4s, 4d, 5, 6a, 7b. 
Rate Protection: 15b. 
Basic Rates: 22a, 230. 246. 28a, 290. 
Contracts: 40a, 42a, 46, 47a. 
Comb. ; Cont. Discounts: 60b, 60k, 61a, 62b, 62e. 
Cancellation: 70a, 70e. 71a, 735. 

TIME RATES 
Eft Reed 9/1/66. 

6. SPOT ANNOUNCEMENTS 
6x 18x 24e 36x 48x 

1 min  5.00 4.75 4.50 4.25 4.00 
30 sec  4.00 3.75 3.50 3.25 3.00 

10. SPECIAL FEATURES 
NEWSCASTS 

Full 5 minute newscasts, ea  15 

WCPK 
1967 

CHESAPEAKE 

C 
Media Code 4 248 4835 6.00 
Payne of Virginia, Inc., 500 E. Liberty St., Chesa-

peake, Va. 23324. Phone 703-543-3535. 

I. PERSONNEL 
President-Charles F. Payne. 
Operations Manager-Jay Daniels. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
1,000 w.: 1600 kv. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent. Bills payable as rendered. 

5. GENERAL ADVERTISING See coded regulations, 
General: la, 2a, 2b, 3a. 3b, 3e, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle. 12e. 13e, 14e. 
Basic Rates: 20b, 21a, 21d, 226, 23a, 24a, 24b, 24e, 

25a. 28a. 28e, 29a, 32b, 33b. 
Contracts: 40a, 41. 42a, 42e, 43, 446, 45, 46, 47e, 

48. 49, 51a, 516, 51e. 
Comb.; Cont. Discounts: 60a. 60d. 60e, 60f, 61a, 82d. 
Cancellation: 70a, 70e, 71a. 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with American Entertainment Network. 
12 commercial units per hour maximum. 

TIME RATES 
Na. 1 Elf 12/1/67-Reed 11/27/67. 

7. PACKAGE PLANS 
(Mon thru Sat 6-9 am & 3:30-7 pm) 

PER WK: 6 ti 12 tl 18 ti 24 tl 30 tl 
1 min  54 102 141 168 180 

(All other times) 
1 min_____ ................. 48 90 126 144 150 

WC V U 
1942 

PORTSMOUTH 
Media Cede 4 248 4865 3.00 
Seaboard Broadcasting, Inc., One Commercial Place. 

Norfolk. Va. 23510. Phone 703-623-2044. 
Studios-Box 6587, Churchland Station, Portsmouth, 
Va. 23703. Phone 703-484-4262. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Daniel P. Weinig. 
Dir. Sta. Operations-David A. MaeFee. 

2. REPRESENTATIVES 
H-It Representatives, Inc. 

3. FACILITIES 
5,000 w.; 1350 kc. Directional - separate patterns, 
day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ceded regulations 
General: lb, 2a, 2b. 3a, 3b, 3e, 3d, 4a, 4d, 5, 7b, 8. 
Rate Protection: 10b, 12b, 13b, 14b, 15d. 
Basic Rates: 20a, 21a, 21b, 21d, 22e, 24a, 25a, 29a, 

30, 33a. 
Contracts: 40e, 41, 42b, 44b, 45, 46, 47s, 51e. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60j. 
Cancellation: 705, 70e, 72, 73b. 
Affiliated with American Contemporary Network. 

TIME RATES 

Elf 3/1/69-Rec'd 2/7/69. 
I-Mon thru Fri 6-9 am & 4-7 pro. 
II-Mon thru Fri 9 am-4 pm; Sat & Sun 6 am-7 pm. 
III-Mon thru Sun 7-11 pm. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
GROUP I 

PER WE: I ti 6 ti 12 tl 18 ti 24+ 
10.00 9.50 9.00 8.50 8.00 

13 elt  9.50 9.00 8.50 8.00 7.50 
26 wk.  9.00 8.50 8.00 7.50 7.00 
52 wk.  8.50 8.00 7.50 7.00 6.50 

GROUP II 
9.00 8.50 
8.50 8.00 
8.00 7.50 
7.50 7.00 

GROUP III 
1 wk 

12+ . 7.00 

20/30 SECONDS 
GROUP I 
1 ti 6 ti 

1 wk... 7.50 7.10 
13 wk... . 7.10 6.75 
26 %lc  6.75 6.40 
52 wk.  6.40 6.00 

GROUP II 
1 wk ........   6.75 6.40 

26 wk________   6.00 5.60 
52 wk.  5.60 5.25 

GROUP III 
I wk 13 wk 

5.60 
12+ •. 5.25 4.90 

7. PACKAGE PLANS 
ROS 

PER WE, EA: 12 ti 18 ti 24 ti 30 ti 
1 min. 6.50 6.00 5.50 5.00 
20/30 sec: 75% of 1-min. 

10. SPECIAL FEATURES 
SEAVIEW NEWS AND SEAVIEW SPORTS 

GROUP I 
PER WE; 1 wk 13 wk 26 wk 52 wk 
5 ti ................... ....... 75 70 65 60 
10 ti  140 130 120 110 

GROUP II 
5 ti  65 60 55 50 
10 11  120 110 100 90 

GROUP III 
5 ti ............... ............ _....-._  55 50 45 40 
10 ti  100 90 80 70 

1 wk  
13 wk.  
26 wk.....__ ........ 
52 wk...  

8.00 
7.50 
7.00 
6.50 

13 wk 
7.50 
6.50 

12 ti 
6.75 
6.40 
6.00 
5.60 

6.00 
5.60 
5.25 
4.90 

7.50 
7.00 
6.50 
6.00 

7.00 
6.50 
8.00 
5.50 

26 wk 52 wk 
7.00 6.50 
6.00 5.50 

18 ti 
6.40 
6.00 
5.60 
5.25 

5.60 
5.25 
4.90 
4.50 

24+ 
6.00 
5.60 
6.25 
4.90 

5.25 
4.90 
4.50 
4.10 

26 wk 52 wk 
5.25 4.90 
4.50 4.10 

WGH 
1928 

NEWPORT NEWS 

BLAIR e RADIO 
mn 

Subscriber to the NAB Radio Code 

Media Code 4 248 4875 2.00 
Hampton Roads Broadcasting Corp., Box 98. Newport 
News. Va. 23607. 

Other studios: 2301 Mercury Blvd., Hampton, Va. 
Phone 703-826-1310; 711 Boush SL, Norfolk, Va. 
Phone 703-340-1310. 

I. PERSONNEL 

General Manager-Ambert Dail. 
Asst. Gen'l & Sales Mgr.-Howard Jernigan. 
Program Director-John Garry. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w.; 1310 kc. Directional-nighttime only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4e, 4d, 5, 6a, 
7b. 8 

Rate Protection: 10b, 11b. 126, 13b, 14b, 16. 
Basle Rates: 20b, 21b, 24a, 24b, 24e. 26, 27, 28a. 

29a, 29b, 30, 31, 33a. 
Contracts: 40a, 41, 44a, 45, 46, 47a, 51a. 51e. 
Comb.; Cont. Discounts: 60b, 60f, 601, 61e, 62d. 
Cancellation: 70e, 71a, 72. 73b. 
Prod. Services: 81. 82. 
Affiliated with Blair Represented Network. 

TIME RATES 
Elf 7/1/68-Rec'd 6/5/68. 

7. PACKAGE PLANS 

AA-Mon thru Fri 6-10 am. May rotate 6-9 am or 
7-10 am. 
A-Mon thru Fri 3-7 pm. 
B-Mon thru Sat 7-11 pm; Mon thru Fri 10 am-
3 pm; Sat 6 am-7 pm; Sun 6 am-11 pm. 
C-Daily 11 pm-6 am. 

CLASS AA 
PER WK: 1 min Sta brks ID's 
Specified position._... 34.00 
Less than 6 ti.- 30.00 
6 ti ........... _ ........ ........... 28.00 
12 ti  .... 26.00 
18 ti  

30 ti ....... 20.00 
36 ti . - ._._ 18.00 

CLASS A 
Less than 6 ti___________ 27.00 

12 ti 24.00 
18 ti_____ ...... ..... 23.00 
24 ti 21.00 
30 ti _ 19.00 
36 ti  17.00 

27.00 
24.00 
22.00 
20.00 
19.00 
17.00 
16.00 
15.00 

22.00 
20.00 
19.00 
18.00 
36.00 
15.00 
14.00 

17.00 
15.00 
14.00 
13.00 
12.00 
11.00 
10.00 
9.00 

13.50 
12.50 
12.00 
11.50 
10.50 
9.50 
8.50 

CLASS B 
Less than 6 ...... ...... _ 22.00 18.00 11.00 

21.00 17.00 10.50 
12 ti  20.00 16.00 10.00 

19.00 15.00 9.50 
18.00 14.00 9.00 

30 ti 17.00 33,00 8.50 
36 ti 15.00 12.00 7.50 

CLASS C 

Less than 6 ti  7.00 6.00 3.50 
6 ti  6.50 5.50 3.25 
12 ti.  6.00 5.00 3.00 
18 ti  5.50 4.50 2.75 
24 tl  5.00 4.00 2.50 
30 ti  4.50 3.50 2.25 
36 ti  4.00 3.00 2.00 
Except for Specified Position, all spots will rotate in 
time period. 

Minutes, stationbreaks and ID's may be combined for 
maximum frequency. 

DISCOUNTS 

52 weeks-8% discount. 

(Norfolk-Portsmouth and Newport News-Hampton 
eontlnued on next page) 

;E171145-  PLAN MEMBER 

BLAIR GROUP 

JOHN BLAIR 
Call your 

tughrad101310 
DOMINATES THE ENTIRE TIDEWATER MARKET 

5000 WATTS 1310 KC 
24 HOURS A DAY 

5 WOH Radio reaches 58% more people each week than any other % '68-Jan. '69 Pulse, Norfolk-Portsmouth-Newport News-Hampton-Metropolitan Areas, 

Tidewater radio station. Oct.  
Different Persons Reached in the Course of a Week, Mon-Sun. 6 AM.-Midnight. 

Serving NORFOLK • PORTSMOUTH • NEWPORT NEWS • HAMPTON • VIRGINIA BEACH • CHESAPEAKE e 
906 Spot Radio Stations September 1, 1969 



Norfolk-Portsmouth and Newport News-
Hampton-Continued 

WGH-FM 
1948 

NEWPORT NEWS 

F IMU 

Subscriber to the NAB Radio Codes, 

Media Code 4 248 4876 0.00 

Hampton Roads Broadcasting Corp., Box 98, Newport 
News. Va. 23607. Phone 703-826-1310. 

Studios-2301 Mercury Blvd., Hampton, Va.; 711 
Boush St., Norfolk. Va. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-R. B. Bottom, Jr. 
Sales Manager-W. Howard Jernigan, Jr. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 73.000 w.; 97.3 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 420 ft. above average terrain. 

4. AGENCY COMMISSION 
13/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3c, 4b, 4d, 5, Ob. 70, 8. 
Rate Protection: 10b, 111), 12b, 13b, 14b, 1513. 16. 
Basic Rates: 21e, 21b, 230, 24b, 250. 280. 29e. 
Contraes: 40a, 41, 42a, 45. 47a, 51e. 
Comb.: Cont. Discounts: 6011. 61c, 62d, 
Cancellation: 70e, 71a, 72, 73b. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Elf 7/1/69-Ree'd 7/9/69. 

7. PACKAGE PLANS 
RUN OF SCHEDULE 

1 MINUTE 
EA: I tl 12 ti 18 01 24 ti 30 tl 36 tl 
1 wk.. 7.00 6.50 6.00 5.50 5.00 4.50 
13 wk 6.65 6.15 5.70 5.20 4.75 4.30 
23 wit 6.30 5.85 5.40 4.95 4.50 4.05 
39 wk 5.95 5.55 5.10 4.70 4.25 3.85 
59 wk 5.60 5.20 4.80 4.40 4.00 3.60 

1 wk.. 5.60 
13 wit 5.30 
26 wk 5.05 
39 wk 4.75 
52 wk 4.50 

5.20 
4.95 
4.70 
4.40 
4.15 

30 SECONDS 
4.80 4.40 4.00 
4.55 4.20 3.80 
4.30 3.95 3.60 
4.10 3.75 3.40 
3.85 3.50 3.20 

3.60 
3.40 
3.25 
3.05 
2.90 

48 ti 60 ti 
4.00 3.50 
3.80 3.30 
3.60 3.15 
3.40 3.00 
3.20 2.80 

3.20 
3.05 
2.90 
2.70 
2.55 

2.80 
165 
2.50 
2.40 
2.25 

10 SECONDS 
1 wk.. 3.50 3.25 3.00 2.75 2.50 2.25 2.00 1.75 
13 wk 3.30 3.05 2.85 2.60 2.35 2.15 1.90 1.65 
26 wk 3.15 2.90 2.70 2.50 2.25 2.00 1.80 1.60 
39 wit 3.00 2.75 2.55 2.35 2.10 1.90 1.70 1.50 
52 wk 2.80 2.60 2.40 2.20 2.00 1.80 1.60 1.40 
Preemptible without notice. 
Guaranteed time, extra 10%. 
All spots, regardless of length or class, may be com-
bined to determine discounts. Programs and spots 
may be combined to earn discount for spots only. 

10. SPECIAL FEATURES 
5-MENUTE NEWSCASTS 

EA: 1 ti 6 ti 12 ti 18 ti 24 tl 
1 wit  12.00 10.00 9.00 8.00 7.00 
13 wk  11.40 9.50 8.55 7.60 6.65 
26 wk.  10.80 9.00 8.10 7.20 6.30 
39 ulc  10.20 8.50 7.65 6.80 5.95 
52 wk  9.60 8.00 7.20 6.40 5.60 

WHIH 
1946 

PORTSMOUTH 

DORE & ALLEN, INC. 

C 
A Speldel Station 

Media Code 4 248 4950 3.00 
WHIR Inc., Box 2640, Norfolk. Va. 23501. 
Other Office: 1410 Columbus Ave., Portsmouth, Va. 
Phone 703-393-1041. 

STATION'S PROGRAMMING DESCRIPTION 
WI:11H: Programmed primarily for Negro audience. 
MUSIC: rhythm and blues, jazz and gospel. AIR 
PERSONALITIES handle all segments and taped 
commercials by air personalities are interchangeable. 
NEWS: 1 min local and regional headlines at :50 & 
:10. Network national and international news on half 
hour-exception: local & regional 5 min newscasts at 
6:30, 7:30 & 8:30 am, and 3:30, 4:30 & 5:30 pm. 
Station participates In fund drives for community 
activities, little league, boys clubs, etc. Personalities 
available for remote broadcasts, store openings, shop-
ping center sale days, etc. SPORTS: play-by-play 
college football and basketball. Community news 
hourly. Public affairs program nightly for 1 hour. 
COMMERCIAL POLICY: station guarantees 10 min-
utes commercial protection of competitive commercials. 
Contact Representative for further details. Rec'd 
5/26/69. 

I. PERSONNEL 
General Manager-George Pleasants. 
Program Director-Charles Andrews. 
Station Manager-Marvin L. Walberg. 

2. REPRESENTATIVES 

Dore & Allen. Inc. 
South, Southwest-Dora Clayton Agency, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 Icc. 
Non-directional. 

Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 

15% on time cost only: no euh discount. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b, 3a, 313, 3c, 3d, 4e. 4d, 5. 6a, 7b, 8, 
Rate Protection: 10b, 11b, 126, 13b, 14b, 15b, 
Basle Rates: 20b, 21a, 22b, 23a, 24a, 24b, 24c, 25a. 

28, 27, 28a, 28e, 29a, 33b. 
Contracts: 40a, 41, 42b, 94a, 4413, 45, 46, 47a, 51b, 
Comb.: Cont. Discounts: 60d. 60f. 13013. 601. 
Cancellation: 70a, 70e, 71a. 72, 73a, 73b. 
Prod. Services: 80. 
Affiliated with MRS. 
Member: Speidel Broadcasters. Inc. 

TIME RATES 

No. B1 Elf 7/1/68-Rec'd 
AAA-Mon thru Fri 6-9 am. 
AA-Mon thru Fri 4-7 pm; Sat 6-9 am. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 
CLASS AAA 

PER WK: I ti Ott 1201 18 ti 24 ti 50 01 
1 ...... 20.00 17.00 15.00 14.00 13.00 12.00 
7 ...... 19.50 16.50 14.50 13.50 12.50 11.50 
13 wk.  19.00 16.00 14.00 13.00 12.00 11.00 
26 wk  18.25 15.25 13.50 12.50 11.50 10.50 
52 wk.  17.50 14.50 13.00 12.00 11.00 10.00 

CLASS AA 
1 wit  16.00 14.00 12.00 11.25 10.50 
7 wk  15.50 13.50 11.50 10.75 10.00 
13 wk.  15.00 13.00 11.00 10.25 9.50 

14.50 12.50 10.50 9.75 9.00 
52 wk  14.00 12.00 10.00 9.25 8.50 

CLASS A 
1 wk_____ 13.00 11.50 10.00 9.50 9.00 

12.50 11.00 9.50 9.00 8.50 
13 wk  12.00 10.50 9.00 8.50 8.00 
26 v.k.  11.50 10.00 8.50 8.00 7.50 
52 wk....._  11.00 9.50 8.00 7.50 7.00 

30 SECONDS 

CLASS AAA 
1 uk  16.00 13.60 12.00 
7 ....... 15.60 13.20 11.00 

15.20 12.80 11.20 
26 wk  14.60 12.20 10.80 
52 wk  14.00 11.60 10.40 

CLASS AA 
1 wk___   12.80 11.20 9.60 9.00 8.40 
7 wk  12.40 10.80 9.20 8.60 8.00 
13 wk.  12.00 10.40 8.80 8.20 7.60 
26 wk  11.60 10.00 8.40 7.80 7.20 
52 wk.  11.20 9.60 8.00 7.40 6.80 

CLASS A 
1 wk.__   10.40 9.20 8.00 
7 wk  10.00 8.80 7.60 
13 wk....   8.40 7.20 
26 w k.  9.20 8.00 6.80 
52 wk.  8.80 7.60 6.40 
ID's-50% of 1-min. 

8. PROGRAM TIME RATES 

7.60 
7.20 
6.80 
6.40 
6.00 

7.20 
6.80 
6.40 
6.00 
5.60 

9.50 
9.00 
8.50 
8.25 
8.00 

8.50 
8.00 
7.50 
7.00 
6.50 

9. PARTICIPATING PROGRAMS 
Chuck Frederick's Hotline Show-10 pm-midnight: 
PER WK: 3 ti 601 12 01 18 XI 
1 min.  10 8 7 6 
30 sec  8 6 5 5 

CONSECUTIVE WEEK DISCOUNTS 
8 wk-5% 13 wk-7-1/2% 26 wk-10% 52 wk-15% 

10. SPECIAL FEATURES 
20/20 NEWS 

(Mon thru Fri 6-10 am & 3-7 Pm) 
PER WK, FIXED POSITION: It! 5 tl 10 41 
1-12 wit.................. ............ 25.00 22.50 20.00 
13-52 wk  20.00 17.50 15.00 

(Mon thru Fri 10 am-3 pm & 7 pm-midnight; 

1-12 witSat & Sun all day) 
  20.00 17.50 

13-52 wit  15.00 12.50 
6/3/68. ROS NEWS PACKAGES-6 AM-10 PM 

ANY 30 DAY PERIOD: 90 ti 60 ti 80 tl 
5 min  12.00 14.00 10.00 

15.00 
10.00 

Rateholder: Minimum wkly ached of 6 1-min spots 
6 am-mid Mon-Sun necessary to maintain consee wk 
advertising. 

W N 0 R-FM 
1962 

NORFOLK 
Media Code 4 248 5026 1.00 
The Virginia State Network. Inc.. 252 W. Bramble-

ton Ave., Norfolk, Va. 23510, Phone 703-622-7071. 
I. PERSONNEL 
General Manager-Bob Bruton. 
General Sales Manager-Fred Gage, 
Sales Manager-Bob Laferme. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ER!' 59,400 W.; 98.7 mc 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 174 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

11.20 10.40 9.60 5. GENERAL ADVERTISING See coded regulatiou 
10.80 10.00 9.20 General: 2a, 30, lb, 4a, 4d, 6a, lb, 8. 
10.40 9.60 8.80 Rate Protection: 1013. lib. 
10.00 9.20 8.40 Basle Rates: 22b, 230, 24a, 26, 28a, 29a. 
9.60 8.80 8.00 Contracts: 40a, 42a, 45, 46, 47a, 48. 

Comb.: Cont. Discounts: 60k, 61c, 62b, 62e, 
Cancellation: 70a, 70e, 71a, 730. 
Member: The Groskin Group. 

TIME RATES 
Eff 6/1/69-Itee'd 6/30/69. 

AA-Sat & Sun all day. 
A-Mon Rau Fri 4 pm-midnight. 
B-Mon thru Fri 6 am-4 pm. 

6. SPOT ANNOUNCEMENTS 
AA A B 

1 min  7.00 6.00 5.50 
30 sec  6.00 5.00 4.30 

1 MINUTE-ROS 
I wk 14 wk 27 wk 52 wit 

1 ti  6.00 5.75 5.50 5.55 
10 ti  5.75 5.50 5.25 5.00 
20 tl  5.50 5.25 5.00 4.75 
30-40 ti  5.25 5.00 4.75 4.50 

30 SECOND-ROS 
1 ti  4.50 4.25 4.00 3.15 
10 tl.  4.25 4.00 3.75 3.90 
21 ti  4.00 3.75 3.50 3.55 
30-40 ti  3.75 3.50 3.25 3.00 

7. PACKAGE PLANS 
SATURATION PLAN MONDAY THRII 

SUNDAY-ROS 
30%44A, 30,6A, 40%13: 10 ti 20 ti 30+ 
1 min  5.50 5.00 4.50 
30 see  4.50 4.00 3.50 
STANDARD SATURATION PLAN MONDAY 

THRU FRIDAY-ROS 
50%A, 50%B: 
1 min  5.00 4.50 4.00 
30 sec  4.00 3.50 3.110 

10. SPECIAL FEATURES 
PER WK: 5 tl 10 11 
News, ROS  8.50 7.50 
Open and close plus 1-minute spot. 

7.60 
7.20 
6.80 
6.60 
6.40 

6.80 
6.40 
6.00 
5.60 
5.20 

CLASS AAA 
lx 26x 520 156x 260x 500x 

1/4 hr  60 56 52 48 44 40 
5 min.  40 37 34 31 28 25 

CLASS AA 
1/2 hr. ..   75 68 65 60 55 48 
1/4 hr  45 41 37 33 29 25 
5 min  30 27 25 22 19 16 

CLASS A 
1 hr 85 80 78 72 67 65 
1/2 hr  54 50 47 43 40 38 
1/4 hr  35 31 28 26 24 21 
5 min.__ ....... ____ 25 22 20 17 15 13 

WNOR 
1949 

NORFOLK 

i=1 A 13 

The Eastman Station 
Media Code 4 248 5025 3.00 
The Virginia State Network. Inc.. 252 W. Bramble-

ton Ave., Norfolk, Va, 23510. Phone 703-622-7071. 
I. PERSONNEL 
General Manager-Bob Bruton, 
General Sales Manager-Ronald R. Nickell. 
Program Director-Ron Frazier. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

S. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kg. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, lb, 4a, 4d, 6a, 71). 8, 
Rate Protection: 106, 11b, 12b. 
Basic Rates: 226. 23a, 24a, 26, 28a, 29a. 
Contracts: 401, 42a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60k, 61e, 62b. 
Cancellation: 700, 70e, 710, 73a. 
Affiliated with The Eastman Network. 

TIME RATES 
No, 2 Elf 9/1/68-Ree'd 8/26/68. 

AA-6-10 am & 3-7 pm. 
A-10 am-3 pm. 
B-7-10 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (*) 10 tl 15 ti 20 01 50 ti 40 tl 
1 min.  18 17 16 14 12 10 
30 see.  14 13 12 10 9 8 

CLASS A 
1 min______ .......... 12 11 10 9 8 7 
30 sec . 10 9 8 7 6 5 

CLASS B 
1 min  . 10 9 8 7 6 5 
30 sec  9 8 7 6 5 4 

WEEKEND SPECIAL-FRI 7 PM-SUN 
MIDNIGHT 

1 min 
30 see  
10 sec: 50% of 1-min.-
() 5 or less ti. 

WRAP 
1952 

NORFOLK 

A Rollins Group Station 

Media Code 4 248 5100 4.00 

Rollins Inc., Box 598, Norfolk, Va, 23501. Phone 
703-984-5243. 

STATION'S PROGRAMMING DESCRIPTION 
WRAP: Programmed for adults and young adults of 
general and Negro audience. 
AIR PERSONALITIES handle all segments. Negro 
oriented news: headline news at :30, 5 min news at 
:55. Community bulletin board news at :15. Gospel 
music and religious services 5-6:30 am. Rhythm and 
blues, 6:30 am-4:30 pm. Vignettes, employing help-
ful tips to homemaker, 12 times daily, 3 min each. 
Contact Representative for further details. Reed 
5/1/69. 

I. PERSONNEL 
President-O. Wayne Rollins. 
Vice-President-R. Randall Rollins. 
General Manager--Charles N. Moyer, 

2. REPRESENTATIVES 
New York-Chicago-Los Angeles-Rollins Broadcast-

ing, 
3. FACILITIES 

5.000 w. days, 1,000 w. nights; 850 ke. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% time; 10 days. 

5. GENERAL ADVERTISING See coded regulation 
General: lb, 2a, la. 3d, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 
Basic Rates: 20b, 21a, 21b, 21d, 22b, 2313, 24a, 24b, 

24c, 25a, 28a, 28e, 29a, 29b, 31, 326, 330, 
Contracts: 40a, 41, 42a, 42c, 43, 44a, 446, 45, 49, 

47e, 48, 49, 50, 51a, 51e. 
Comb.: Cont. Discounts: 601. 62d. 
Cancellation: 70a, 70e, 71a, 72, 7313. 
Prod. Services: 80, 82, 
Member: Rollins, Inc. 

VIRGINIA 
TIME RATES 

No. 9 Eff 2/1/68-Reed 1/9/68. 
A-Mon thru Sat 6-9 am & 4-7 pm. 
B-Mon thru Sat 9 am-4 pm; Sun 6 am-7 pm. 
C-Sun thru Sat 7 pm-1 am. 

7. PACKAGE PLANS 
CLASS A 

PER WK, EA: I wk 13 wk 26 wk 39 wk 52 wit 
1 ti  24 23 22 21 20 
6 ti  22 21 20 19 18 
12 ti  21 20 19 18 17 
18 ti  20 19 18 17 16 
24 ti    19 17 16 15 14 

CLASS B 
1 tl  20 19 18 17 le 
6 ti  19 18 17 16 15 
12 ti  18 17 16 15 14 
18 tl  17 16 15 14 13 
24 ti  16 15 14 13 12 

CLASS C 
1 ti  15 14 13 12 11 

ti  14 13 12 11 10 
12 ti  13 12 11 10 9 
18 tl  12 11 10 9 8 
24 ti  11 10 9 8 7 

TOTAL AUDIENCE PLAN 
(Rotating minutes) 

12 ti (4A, 4B, 4C)  17 16 15 
18 ti (6A. 613, 6C)  16 15 14 
24 ti (8A, OR, 8C)  15 14 13 
30 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
1 hr 

1 x  150 
52 x  135 

10, SPECIAL FEATURES 
LEOLA DYSON VIGNETTES 

(3 minutes-Mon thru Sat) 
Ix 26x 52x I 04x 

6 am-7 Pm  32 30 28 26 
7 Dm-1 am  23 21 20 19 

W R VC (FM) 

14 13 
13 12 
12 11 

1/2 hr 1/4 hr 5 min 
90 60 35 
85 55 31 

260x 
24 
18 

312x 
22 
17 

1948 
NORFOLK 

Media Code 4 248 5175 6.00 
Virginia Good Music 712 Colley Ave., Nor-

folk, Va. 23517. Phone Corp..703-627-1100. 
I. PERSONNEL 
Manager-Linda Scott. 
Director of Programs-Ray Jones, 

2. REPRESENTATIVES 
Roger Coleman. Inc. 

3. FACILITIES 
ER!' 8,700 w.; 102.9 me. 
Operating schedule: 7:00-12:05 am daily. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2s. 2b, la, 36. 3d, 4a, 4d, 613, 7b, 8. 
Rate Protection: 10a, 140, 15a. 
Basic Rates; 20b, 21a, 2113, 21e, 21d, 22a, 22b, 23a, 

24b, 25a, 26, 29a, 30, 130. 
Contracts: 40a, 41, 42b, 440, 45, 46. 47e, 48, 49, 50, 

51b. 
Comb.: Cont. Discounts: 60h. 601, 61a, 62d, 
Cancellation: 700, 70c, 71a, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with Market 1 Network. 

TIME RATES 
No. 4 Elf 5/1/63-Itee'd 4/3/63. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 104x 260x 520x 1040+ 

Fixed   10.00 9.50 9.00 8.50 8.00 7.50 
ROS   8.00 7.60 7.20 6.80 6.40 6.00 
(")   5.00 4.75 4.50 4.25 4.00 3.75 
1•1 20 sec or less. 

8. PROGRAM TIME RATES 
1 PER WK: I wk 13 wk 26 wk 39 wk 52 wk 
1 hr  50.00 47.50 45.00 42.50 40.00 
1/2 hr  30.00 28.50 27.00 25.50 24.00 
1/4 hr  20.00 19.00 18.00 17.00 16.00 
5 min  15.00 14.75 13.50 12.75 12.00 
2-4 PER WK: 
I hr  45.00 42.75 40.50 38.25 36.00 
1/2 hr  27.00 25.65 24.30 22.95 21.60 
1/4 hr  18.00 17.10 16.20 15.30 14.40 
5 min.  13.50 12.83 12.15 11.48 10.80 
5+ PER WK: 
1 hr  40.00 38.00 36.00 34.00 32.00 
1/2 ..... 24.00 22.80 21.60 20.40 19.20 
1/4 hr  16.00 15.20 14.40 13.60 12.80 
5 min.  12.00 11.40 10.80 10.20 9.60 

10. SPECIAL FEATURES 
Ix 52x I04x 260x 520x 1040+ 

News adaj.... 12.00 11.40 10.80 10.20 9.60 9.00 

WTAR 
1923 

NORFOLK 

Subscriber to the NAB Radio COde 
Media Code 4 248 5250 7.00 
Landmark Communications, Inc., 720 Boush St., Nor-

folk, Va. 23510. Phone 703-625-6711, TWX 703-
625-8355. 

I. PERSONNEL 
President-Lee C. Kitchin. 
Vice-Pres. & Mgr.-Jack B. Prince. 
Sales Manager-Larry Saunders, 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3. FACILITIES 
5,000 w.; 790 kg, Directional-nighttime only. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2b, 8a, 4a, 5, 8, 
Rate Protection: 10b, 1113, 12b, 13b, 14b, 15b, 16, 
Basle Rates: 28b. 280, 29a, 330, 
Contracts: 900. 41, 45, 46, 50, 
Comb.: Cont. Discounts: 60b, 60d, 60g, 601, 61a, 
Cancellation: 70a, 70e, 71a, 7313. 
Prod, Services: 80. 82. 
Affiliated with CBS. 

(This listing continued on next page) 
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VIRGINIA 

Norfolk-Portsmouth and Newport News-
Hampton-W T A R-Continued 

TIME RATES 
Na. AA-5 Eft 9/1/68-Rec'd 7/11/68. 

AA-Mon thru Sat 6-10 am 8s 3-7 pm. 
A-Mon thru Sat 10 am-3 pm & 7 pm-midnight; Sun 
all day. 

7. PACKAGE PLANS 
"IMPACT PLAN 

CLASS AA 
I MIN: I wk 13 wk 26 wk 52 wk 
24+   25.00 24.00 23.00 21.00 
12 ti  26.00 25.00 24.00 22.00 
1 ti  28.00 27.50 26.00 24.00 
20/30 SEC: 
24+   19.00 18.00 17.00 15.00 
12 ti  20.00 19.00 18.00 16.00 
1 Li  22.00 21.00 20.00 18.00 

CLASS A 
1 MIN: 
24+   19.00 18.00 17.00 18.00 
12 ti  20.00 19.00 18.00 17.00 
1 ti  22.00 21.00 20.00 19.00 
20/30 SEC: 
24+   16.00 15.00 14.00 nne 
12 ti  17.00 16.00 15.00 14.00 
1 ti  19.00 18.00 17.00 16.90 

ntos 
I MIN: 60+ 48 01 36 ti 24 01 12 ti I ti 
1 wk.  14.00 15.00 16.00 17.00 18.00 19.00 
13 wk.__ ....... 13.00 14.00 15.00 16.09 17.00 18.00 
26 wk  12.00 13.00 14.00 15.00 16.00 17.00 
52 wk  11.00 12.00 13.00 14.00 15.00 16.00 
20/30 SEC: 
1 wk  9.50 10.50 11.00 11.50 12.00 13.00 
13 wk  8.50 9.50 10.00 10.50 11.00 12.00 
26 wk..._  8.00 9.00 9.50 10.00 10.50 11.50 
52 wk  7.50 8.00 8.50 9.00 10.00 11.00 
10 sec: 60% of applicable 1-min. 
Specified times, extra 2.00. 
01 Specific times. 
(t) Unspecified position, may be moved without 
notification. 

Impact Plan and ROS spots earn frequency discounts 
on number of spots per week for cumulative number 
of weeks if consecutive, or if covered by single order 
within contract year. If not consecutive, or covered 
by single order, credit is given for previous schedules 
within contract year to determine discounts for num-
ber of spots per week and number of weeks run. 
provided there is no reduction in schedule. No rebates 
will be given on previous schedules. Do not earn 
retroactive rebates. 

BULK PLAN 
mis- -30 see-

AA A ROS AA A ROS 
312 x  24.00 19.00 16.00 18.00 16.00 11.00 
624 x  22.00 17.00 15.00 16.00 14.00 10.00 
1248 x  21.00 16.00 14.00 15.00 13.00 9.00 
Spots may be scheduled in any manner during 52-
week period. 

1-minute and 20/30-second spots may combine with 
10-second spots for 10-second frequency only. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

Flat ...... ........ ........ ...... 120 80 55 
5 MIN: I wk 26 wk 52 wk 
10+   29 26 24 
5 t   .30 27 25 
1 ti  32 28 26 
10 min, extra 10.00. 

10. SPECIAL FEATURES 
Helicopter Traffic Patrol Reports-fiat 30.00. 
Mildred Alexander, Stan Garfio. World News Round-
up-applicable 1-min rate plus 2.00. 
Spots and programs of 15 minutes. or longer, cannot 
be combined to earn discounts. 
Contract for second year continues to earn frequency 
discounts on consecutive schedules for the same or 
larger number weekly. If lapse In schedule of 1 week 
or more, new contract year will begin. 

W T A R-FM 
1961 

NORFOLK 

IMO 
Subscriber to the NAB Radio Code 

Media Code 4 248 5251 5.00 
WTAR Radio-TV Corp., 720 Roush St., Norfolk, Va. 

23510. Phone 703-625-6711. TWX 703-625-8355. 
I. PERSONNEL 
President-Lee C. Kitchin. 
Station Manager-Jack B. Prince. 
Sales Manager-Larry Saunders. 

2. REPRESENTATIVES 
Henry I. Christal Co., Inc. 

3. FACILITIES 
REP 40,000 w.; 95.7 me. Stereo. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 881 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. 4a. 5, 8. 
Rate protection: 10b, 11b, 12b, 136, 14b, 15b, 16. 
Basic Rates: 24b, 28a, 29e, 33a. 
Contracts: 400, 41. 45, 46. 50. 
Comb.; Cont. Discounts: 60b, 60d, 60g, 601, 81a. 
Cancellation: 70a. 70c, 71a, 73b, 
Prod. Services: 80. 
Affiliated with CBS. 
WTAR-FM will broadcast no more than 4 «Hamer-
elate per 50-minute block. 

TIME RATES   
, NATIONAL AND LOCAL ItArES SAME 

Na. A-5 Eft 9/1/69-Ree'd 8/4/69. 
6. SPOT ANNOUNCEMENTS 

-- 1 wk -26 wk- -52 wk-
PER WK: I min 30 see 1 min 30 see I min 30 see 
36+   4.50 4.00 3.75 3.25 2.75 2.25 
24 ti  5.00 4.50 4.25 3.75 3.25 2.75 
12 ti  5.50 5.00 4.75 4.25 3.75 3.25 
1 ti  6.00 5.50 5.25 4.75 4.25 3.75 
Guaranteed times applicable rate plus 1.00 per spot. 

8. PROGRAM TIME RATES 
105+ 53x lx 

1 hr  25 30 35 
1/2 br  20 25 30 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WK: I wk 26 wk 52 wk 
10+   8 7 6 
5 ti  9 8 7 
1 Li  10 9 8 
AM/FM simulcast News-AM Newscast rate plus 
4.00. 

WTI D 
1947 

NEWPORT NEWS 

Media Code 4 248 5325 7.00 
Big T Corp., 6022 Jefferson Ave., Newport News, Va. 

23607. Phone 703-244-7391 (Newport News), 703-
625-7601 (Norfolk). 

Norfolk office-Golden Triangle. 
I. PERSONNEL 
President-Milton Q. Ford. 
General Manager-Joseph B. Burton. 

2. REPRESENTATIVES 
Alan Turbot Associates, Inc. 

3. FACILITIES 
1,000 w. days; 1270 he. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General. lb, 2b, 3a, 3b, 3e, 3d, 4a, 9d, 5, 61), 7b. 
Rate Protection: 10a, 15b. 
Basic Rates: 20b, 22b, 23b, 24e. 298. 30. 
Contracts: 40e. 41, 42e. 43, 440, 44b, 46, 51e. 
Comb.; Cont. Discounts: 62a, 62d. 
Cancellation: 70d, 71a, 72, 73s. 
Prod. Services: 80, 82. 
Tobacco advertising accepted. 

TIME RATES 
Err 12/1/67-Rec'd 12/1/87. 
thru Sat 6-10 am & 3-6 pm. 

A-All other times. 
7. PACKAGE PLANS 
1 MIN, PER WK: 1 tl 10 ti 21E I 30+ 

  14 12 11 10 
A   13 11 10 9 

20/30 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
5 min: 1-1/2x applicable 1-min. 

WVAB 
1954 

VIRGINIA BEACH 

Media Code 4 248 5400 8.00 
Sea Broadcasting Corp., 3108 Pacific Ave., Virginia 
Beach, Va. 23451. Phone 703-425-1550. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Sales Mgr.-Jack H. Harris. 
Program Manager-Don Beckstrom. 
News Director-Leo Lehigh. 

2. REPRESENTATIVES 
Vie Plano Associates, Inc. 

3. FACILITIES 
5,000 w. days; 1550 lee. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 45. 
Cancellation: 70e. 
Current advertisers are protected for 12 months from 
effective date of any rate increases, provided ad-
vertising is consecutive (at least once weekly). 
An advertiser signing for a second contract year may 
continue to enjoy earned frequency discounts on con-
secutive schedules for the same or larger number 
weekly. In case of lapse in schedule of one week or 
more, a new contract year will begin. 
All contracts are cancellable on 14 days written 
notice in case of announcements and 28 days written 
notice in the case of programs of 5 minutes or longer. 
Affiliated with NBC. 

TIME RATES 
No. 1-B Eff 11/2/67-Rec'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
DRIVE TIME 

(Mon thru Sat 6-9:30 am & 3:30-7:30 Pm) 
Ix 52x 156x 260x 5000 

1 14.00 13.50 13.00 12.50 12.00 
30 sec. _ 11.25 10.75 10.25 9.75 9.25 
10 see  7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
DRIVE TIME 

(Mon thru Sat 6-9:30 am & 3:30-7:30 pm) 
PER WK: 12 ti 18 ti 24 tl 30 ti 36 ti 
1 min_ 12.00 11.00 10.00 9.00 8.00 

  9.75 8.75 7.75 6.75 5.75 
10 sec  6.00 5.00 4.00 3.00 2.00 

1 MINUTE 
ROS: I ti 12 ti 18 tl 24 'II 30 ti 36+ 
1 wk______ 10.00 9.00 8.00 7.50 7.00 6.50 
13 wk.......__ 9.25 8.25 7.25 6.75 6.25 5.75 
26 ...... 8.50 7.50 6.50 6.00 5.50 5.00 
52 wk  8.00 7.00 6.00 5.50 5.00 4.50 

30 SECONDS 
1 wk.  8.00 7.00 6.00 5.50 5.00 4.50 
13 wk_____ 7.25 6.25 5.75 5.25 4.75 4.25 
26 wk......._  6.50 5.50 5.00 4.50 4.00 3.50 
52 wit  5.75 4.75 4.25 3.75 3.25 2.75 

10 SECONDS 
1 irk  6.00 5.50 5.00 4.50 4.00 3.50 
13 wk_____ 5.00 4.50 4.00 3.50 3.00 2.50 
26 wk  4.00 3.50 3.00 2.50 2.00 1.50 
52 wk.__ ..... _ 3.00 2.50 2.25 2.00 1.75 1.25 

10. SPECIAL FEATURES 
5-MINUTE NEWS & WEATHER REPORTS 

DRIVE TIME 
(Mon thru Sat 6-9:30 am & 3:30-7:30 pm) 

PER WK: I wk 13 wk 26 wk 52 wk 
1 tL 21.00 19.00 17.00 15.00 
5 ti  - 20.00 18.00 16.00 14.00 
10+   19.00 17.00 15.00 13.00 

ROS 
1 ti_   ..... 15.00 13.00 11.00 9.00 
5 ti_    14.00 12.00 10.00 8.50 
10+   13.00 10.75 9.25 7.75 

WVEC 
1948 

HAMPTON 

American Information Network 
SAVALLI/GATES, INC. 

Media Code 4 248 5475 0.00 
Peninsula Radio Corp., Box 481, 1930 E. Pembroke, 
Hampton, Va. 23363. Phone 703-7M-6331. TWX 
703-722-2960. 

Other Office: 110 Third Si.. Norfolk, Va. 23510. 
Phone 703-627-7773. 
STATION'S PROGRAMMING DESCRIPTION 

WVEC: Programmed for adults. 
Hourly format: national news on hour, local news and 
weather follows. 6-9 am standards and middle-of-
the-road with time signal between each selection. 
Headlines and weather each 15 min. 9 am-6 pm 
standards, showtunes and middle-of-the-road. 10 pm-
6 am showtunes, standards and middle-of-the-road. 
Sports, stock market and other seasonal programs 
such as fishing reports scheduled on regular basis. 
COMMERCIAL POLICY: 18 minutes maximum each 
hour with no more than 120 seconds total commercial 
continuity any of 9 interruption. Contact Representa-
tive for further details. Reed 1/30/69. 

I. PERSONNEL 
Pres. & Gent Mgr.-Thomas P. Chisman, 
Vice-Pres. & Sales Dir.-Harrol A. Brauer. Jr. 
Vice-Pres & Oper. Dir.-L. W. Kliewer. 

2. REPRESENTATIVES 
Savant/Gates, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 he. 
Non- di rectional. 

Operating schedule: 24 hours daily. EST, DST. 
Partial simulcast operation. Simulcast 9 pm-6 am 
daily. For non-simulcast facilities see WVEC-FM. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 4e, 5, Ga. 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15a, 16. 
Basic Rates; 21d, 22a, 23a, 26, 28e. 28b, 28c, 29e. 

32b, 335. 
Contracts: 40a, 41, 42a, 43, 94b, 45, 46, 47a, 48, 50, 

51a. 
Comb.: Cont. Discounts: 600, 60f, 61a, 62d. 
Cancellation: 70b, 70e, 710. 72, 73a. 
Prod. Services: 80, 81. 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 9 Eff 1/1/60-Reed 12/4/67. 

6. SPOT ANNOUNCEMENTS 
Ix 50 10x 15x 

1 wk _13.50 13.00 12.50 12.00 
13 wit 12.50 12.00 11.00 10.50 
26 irk 11.00 10.50 10.00 9.50 
52 wk 10.00 9.50 9.00 8.50 

8. PROGRAM TIME RATES 
lx 13x 26x 

1 hr  127 121 116 
1/2 hr  76 72 68 
1/4 hr  51 48 44 
10 min  39 37 35 
5 mln  27 26 25 

20x 30x 40x 50x 
11.00 10.50 10.00 9.50 
10.00 9.50 9.00 8.50 
9.00 8.50 8.00 7.50 
8.00 7.50 7.00 6.50 

52x I04x 156x 260x 
110 105 99 94 
63 59 54 50 
41 38 35 31 
32 30 28 26 
24 22 21 20 

WV E C-FM 
1962 

HAMPTON 

American FM Network 
Media Code 4 248 5500 5.00 
Peninsula Radio corp., Box 481, 1930 E. Pembroke, 
Hampton, Va. 23363, Phone 703-722-6331. TWX 
703-722-2960, 

Other Office: 110 Third St., Norfolk, Va. 23510. 
Phone 703-627-7773. 
STATION'S PROGRAMMING DESCRIPTION 

WVEC-FM: Programmed for adults. Hourly format: 
national news at :15, local news and weather at :20. 
Standards, showtunes and middle-of-the-road. COM-
MERCIAL POLICY: 16 minutes maximum each hour 
with no more than 60 seconds total commercial con-
tinuity any one interruption. Contact Representative 
for further details. Rec'd 1/30/69. 

I. PERSONNEL 
Pres. & Gen't Mgr.-Thomas P. Chisman. 
Vice-Pies. & Sales Dir.-1Iarrol A. Brauer, Jr. 
Vice-Pres. & Oper. Dir.-L, W. Kliewer. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 28,300 w.; 101.3 me. 
Operating schedule; 24 hours daily. EST. 
Partial simulcast operation. Operated separately 6 
am-9 pm. Simulcast facilities sea WVEC. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See Coded regulations 
General: la, 2a, 3a, 40, 5, 6a, 7b, 8. 
Rate Protection: na. 11d, 12d, 13d, 14d, 150, 16. 
Basic Rates: 21d, 22s, 230, 26, 28a, 28b, 28c, 295, 

320, 33a. 
Contracts: 40a, 41, 42a, 43a, 44b, 45, 46. 47a, 48, 

50, 510. 
Comb.; Cont. Discounts: 60a, 60f. 61a, 62d. 
Cancellation: 70b, 70e, 71a, 72, 73a, 
Prod. Services: 80, 81, 82. 
Affiliated with American FM Network. 

TIME RATES 
No. 1 Eff I/1/68-Rec'd 12/4/67. 

6. SPOT ANNOUNCEMENTS 
I x 5x 10x I5x 20x 30x 

1 wk.. 8.00 7.50 7.00 6.50 6.00 5.50 
13 wk 7.00 6.50 6.00 5.50 5.00 4.50 
26 wk 6.00 5.50 5.00 4.50 4.00 3.50 
52 wk 5.00 4.50 4.00 3.50 3.00 2.50 

40x 500 
5.00 4.50 
4.00 3.50 
3.00 2.50 
2.00 1.50 

8. PROGRAM TIME RATES 
Ix I3x 26x 

1 hr  65 62 59 
1/2 hr._  45 43 41 
1/4 hr  30 29 28 
10 min  25 24 23 
5 min  20 19 18 

52x 
56 
39 
27 
22 
17 

WXRI (FM) 
1961 

PORTSMOUTH 

C 

I04x I56x 260x 
53 50 97 
37 35 83 
26 25 24 
21 20 19 
16 15 14 

Media Code 4 248 55500.00 
The Christian Broadcasting Network, Inc., Box 111, 

1318 Spratley St., Portsmouth, Va, 23704, Phone 
703-393-2505. 
STATION'S PROGRAMMING DESCRIPTION 

WXRI (FM): Programmed for general adult interest. 
MUSIC 70%: gospel and sacred. Some sacred 
classics on Sat and Sun. NEWS: AP wire and 
actualities plus local actualities. 5 min newscasts 
approximately every hour. Three 15-min newscasts 
daily. Morning farm news, church and community 
announcements. Participation: telephone conversation 
and interview programs weekdays. Call in programs 
for favorite musical selections. Call in programs for 
spiritual help. Special teen appeal program 7-9 pm 
M-F. Program: nationally syndicated religious pro-
grams and selected local programs daily 8:45-11 am, 
12:30-1 pm, 6:15-7 pm and throughout Sun. Facili-
ties: audience participation studios, remote truck. 
AP wire, program staff. CONTINUITY POLICY: 
tobacco, alcoholic beverages, intimate personal prod-
ucts unacceptable. Itec'd 4/1/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Pat Robertson. 
Station Manager-Henry Harrison. 
Sales Manager-Tom Wright. 

3. FACILITIES 
REP 50,000 w.; 105.3 me. 
Operating schedule: 24 hours daily. EST. DST. 
Antenna ht.: 340 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 5% cash discount if paid by 10th 
of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4b, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 25a, 26, 28b, 

290 . 
Contracts: 40c, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a, 73a, 

TIME RATES 
Elf 6/1/67-Rec'd 6/8/67. 

7. PACKAGE PLANS  Plans 
PER WK: I ti 5 ti 10 ti 
1 min.  10.00 9.50 9.00 
30 sec  7.50 7.00 6.50 
10 sec  5.00 4.50 4.00 

CONTINUITY DISCOUNT 
13 wk-5% 26 wk-7-1/2% 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

13 x  67.50 47.50 
52 x (1 per wk).____   65.00 45.00 
104 x (2 per wk)  62.50 42.50 
156 x (3 per wk)  60.00 40.00 
312 x (6 per wit)  57.50 37.50 

WXYW (FM) 
1966 

CITY OF LICENSE 

SUFFOLK 

MI 

15 tl 20 tl 
8.50 8.00 
6.00 5.50 
3.50 3.00 

52 wk-10% 

1/4 hr 5 min 
30.00 15.00 
29.00 14.50 
28.00 14.00 
27.00 13.50 
26.00 13.00 
25.00 12.50 

GIUALITY MEOIA 
INCORPORATED 

(This is a paid duplicate of the listing appearing 
under Suffolk, Va.) 

Media Code 4 248 8400 5.00 
Suffolk Broadcasting Corp., 967 Windsor Rd., Suffolk, 
Va. 23434. Phone 703-539-2394. Norfolk phone 
703-393-1111. 
STATION'S PROGRAMMING DESCRIPTION 

WXYW (FM): Programmed for adults. 
Minimum 55 min of music per hour. Commercial ac-
ceptance based on program and audience compatibility. 
MUSIC: 94% instrumental, 6% vocals. Contents 50% 
Standards, balance is Latin American, popular, jazz, 
show tunes and film music. All selections segue with 
no talk. COMMERCIAL POLICY: 5 minutes por 
hour maximum. Contact Representative for further 
details. Rec'd 4/3/68. 

I. PERSONNEL 
General Manager-Edmund Baydush. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 80,000 w.; 92.9 mc. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 432 ft. above average terrain. 

4. AGENCY COMMISSION 
15%, 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 3a, 3b, 3d, 4s, 4e. 5, 6b, 7b, 8. 
Rate Protection: 10e, 11e, 12e, 13e, 14c, 15c. 
Basic Rates: 20a, 23a, 24a, 24e. 28e, 29a, 30, 32b, 

330, 
Contracts: 40a, 41, 42a, 45, 46, 48, 
Comb.; Cant. Discounts: 60a, 60h, 601, 61a. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/15/68-Reed 7/15/68. 

6. SPOT ANNOUNCEMENTS 
WKLY, ROS: I tl 6 tl 12 ti 18 ti 24+ 
1 min or less.  12 11 9 8 7 

(D) 
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NORTON 
Wise County-Map Location B-6 

See sitDS conatuner market map and data at begin-
long of the State. 

WNVA 
1945 

e 
Subscriber to the NAB Radio Code 

Media Code 4 248 5625 0.00 
Radio-Wlm. Inc.. Norton. Va. 24273. 
STATION'S PROGRAMMING DESCRIPTION 

WNVA: Programmed for general interest.. 
NEWS: 5 min at :60, headlines at :30. 15 min at 
7 am & 5 pm. Farm news at 6:05-6:10 am, local 
weather at 7:15 am & 8:15 am. 5 mobile news units. 
MUSIC: country and gospel 6-7 am, country 7:21)-
7:50 am & 8:20-10 am & 10:30 am-noon, standards 
1-3 pm, current bits 3 pm-sign-off. SPORTS: live 
college football, college scoreboard, sports news 8-8:05 
am M-Sat & 5:05-5:10 pm, local high school football 
and basketball scores Sat 9:45-10 am. TALK: edi-
torials 4 times daily, swap shop 10:05-10:30 am, 
women's show 12:45-1 pm. RELIGIOUS: music, serv-
ices and sermons Sun 7 am-5 pm. COMMERCIAL 
POLICY: 18 minutes maximum per hour. 15 minutes 
clearance between competitive sponsors. Ree'd 2/26/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-R. B. Helms. 
Station Manager-Wm. G. Stallard. 

e. FACILITIES 
5,000 w. days: 1350 kg. Non-directional. 
Operating schedule: (1 am-local sunset Mon thru Sat; 
6:45 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30, 3d. 45, 5, 60. 7b, 8. 
Rate Protection: 10a, Ilh. 15b. 
Basic Rates: 2013. 21a, 21b, 24b, 25a. 
Contracts: 405. 44s. 45, 47e, 510. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 73a. 
Affiliated with Keystone Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/1/66-Itec'd 5/27/66. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 52x 156x 260x 312x 
1 3.60 5.55 3.35 2.90 2.65 2.40 
30 see  3.00 2.90 2.50 2.15 1.90 1.80 

8. PROGRAM TIME RATES 
Ix 13x 52x 156x 260x 312x 

1 hr  42.00 39.60 37.20 31.20 27.60 25.20 
1/2 hr  24.00 22.80 21.00 16.80 16.20 14.40 
1/4 hr  14.40 14.10 13.20 11.10 9.30 8.40 
10 min__ 10.80 10.10 9.00 7.80 7.20 6.60 
II min  7.20 7.10 6.70 6.10 5.70 4.80 

ORANGE 
Orange County-Map Location J-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WJMA 
1949 

1:112112 
Subscriber to the NAB Radio Code 

Media Code 4 248 5700 1.00 
WJMA. Inc.. Box 271, Orange, Va. 22960. Phone 

703-672-1000. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Arch Harrison, Jr. 
Sales Manager-C. W. Little. 

2. REPRESENTATIVES 
Call station collect. 

S. FACILITIES 
1.000 w. days, 250 w. nights; 1340 Ire. 

Non-directional. 
Operating schedule: 5:55 am-10:45 pm weekdays; 
7:45 am-5:30 Dm Sun. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 313, 3d, 40, 4d, 5, 60, 713. 8. 
Rate Protection: 10e. 11e, 12e, 13e, 14e, 15b. 
Basic Rates: 205, 21a, 22a, 22b, 23a. 24b, 25a, 28a. 

28e, 29a, 30, 
Contracts: 40a, 41, 420. 43, 44a, 45. 46, 47a, 48, 50. 
Comb.: Cont. Discounts: 60b, 601, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 82. 
Member: Green Valley Groom 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 10 Eff 5/1/69-Ree'd 5/1/69. 
6. SPOT ANNOUNCEMENTS 

10 sec 30 see 1 min 
Open   2.00 2.50 3.50 
10+ per wk.  1.90 2.25 3.25 

°Contract   1.75 2.00 3.00 

8. PROGRAM TIME RATES 
2 min 5 min 1/4 hr 

Open   4.50 5.50 11.50 
°Contract   3.50 4.50 9.50 

(') Contract rains: Spots minimum of 1 30-second 
per wk; Programs, minimum of 1 5-minute pro-
gram per wk. 52 mks. 

PENNINGTON GAP 
Lee County-Map Location B-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WSWV 
1959 

Media Code 4 248 5775 3.00 
Lee County Broadcasting Co., Box 338. Pennington 
Gap, Va. 24277. Phones: 546-2520; 546-2521. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Daniel Gabriel, M. D. 
Manager-Clyde Wardell, 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Kentucky Radis Sales-South. 

3. FACILITIES 
1.000 w. days: 1570 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective-. 
Rates received February 5, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 1 min 

1 ti 3.00 78 ti  2.25 
13 ti  2.85 104 ti___________ 2.10 
26 tl  2.70 156 ti_____________ 1.95 
39 ti    2.55 260 1.80 
52 ti  2.40 312 ti._.._________ 1.65 

8. PROGRAM TIME RATES 
lhr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  30.00 1.00 I.00 9.00 6.00 
13 ti  28.50 17.10 11.40 8.55 5.70 
26 ti  27.00 16.20 10.80 8.10 5.40 
39 ti  25.50 15.30 10.20 7.65 5.10 
62 ti  24.00 14.40 9.60 7.20 4.80 
78 ti  22.50 13.50 9.00 6.75 4.50 
104 ti  21.00 12.60 8.40 6.30 4.20 
156 ti    19.50 11.70 7.80 5.85 3.90 
260 ti  18.00 10.80 7.20 5.40 3.60 
312 ti  16.50 9.90 6.60 4.95 3.30 

PETERSBURG (2 AM; 1 FM) 
Dinwiddie County-Map Location 7-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WPVA 
1955 

1:1131:1 
Media Code 4 248 5850 4.00 
Smiles of Virginia. Inc., Box 87, 16 E. Tabb St.. 
Petersburg. Va. 23804, Phone 703-732-3478, 

I. PERSONNEL 
General Manager-E. J. McKeown. 

2. REPRESENTATIVES 
Southern-Southern Spot Sales, Inc. 

3. FACILITIES 
5,000 w. days; 1290 ke. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount, no cash rebates. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3b, 40. 4e. 5, 6a, 7b, 8. 
Rate Protection: 10a. lia. 
Basle Rates: 22b, 23a, 24b, 25s. 29a. 
Contracts: 40a. 45, 46. 
Comb.; Cont. Discounts: 601r. 610. 
Cancellation: 700. 70e, 71a, 73n. 
Member: The Radio Smiles Group. 

TIME RATES 
Et! 4/1/68-Ree'd 4/3/68. 

6. SPOT ANNOUNCEMENTS 
(6:30-9 am, noon-1 pm & 3:30-6 Pm) 

PER WK: 6t1 12 ti 18 ti 24 81 
1 min.,..._..._............_...._... 6_00 5.50 5.00 4.50 
30 sec  4.50 4.10 3.76 3.35 

(All other times) 
1 min.. 4.80 4.40 4.00 3.60 
30 see_  3.60 3.30 3.00 2.40 
10 sec: 50% of 1-min. 

WSSV WS S V-FM 
1945 1966 

Media Code 4 248 5925 4.00 
Petersburg Broadcasting Co.. Inc., Box 231, 702 
Petersburg Mutual Bldg., Petersburg. Va. 23803. 
Phone 703-735-4567. 

I. PERSONNEL 
General Manager-Robert B. Peterson. 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1240 kc. 
Non-directional. 

Operating schedule: 6:00 am-midnight weekdays; 8:00 
am-midnight Sun. EST. 
FM-ERP 3.000 (hertz.), 3.000 (vert.) ; 99.3 me. 
Operating schedule: Mon thru Sat 6 am-midnight; 
Sun 8 am-midnight. EST. DST. 
Antenna ht.: 290 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 313, 3d. 4a, 5, 6a. 7b. 8. 
Rate Protection: 100. 11b, 120. 13a, 14a, 15b, 
Basic Rates: 20b, 210, 22a, 22b, 230. 250. 28e, 290. 

30. 
Contracts: 400, 41, 42a, 43. 44a, 45, 46, 47a, 48, 50, 

51e. 
Comb.; Cont. Discounts: 00b, 60g, 62d. 
Cancellation: 70b, 70d, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS Radio Network. 

TIME RATES 
Eff 10/1/66-Reed 8/3/66. 

AA-Weekdays 6-10 am & 3-7 pm: Sun 8 am-6 pm. 
A-Weekdays 10 am-3 DM & 7 pm-midnight; Sun 6 
pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
 I Minute 

PER WK: 1 tl 10 ti 20 ti 30 ti 40 ta 
1 wk......_ .... _._ ....... 6.00 5.50 5.00 4.50 4.00 
13 wk  5.75 5.25 4.75 4.25 3.50 
26 wk. 5.50 5.00 4.50 4.00 3.25 
52 wk.__ ...... _ ..... _.._ 5.25 4.75 4.25 3.75 3.00 

  20/30 Seconds 
1 wk  5.00 4.50 4.00 3.50 
13 wk.  4.75 4.25 3.75 3.25 
26 wk . 4.50 4.00 3.50 3.00 
52 wk.  4.25 3.75 3.25 2.75 

CLASS A 
 I Minut 

. 5.00 4.50 4.00 
13 wk.  4.75 4.25 3.75 
26 wk 4.50 4.00 3.50 
52 wk.__ ..... -..- ...... _. 4.25 3.75 3.25 

3.00 
2.50 
2.25 
2.00 

PER WK: III 
wer  4.50 

13 wk  4.25 
26 vdt.  4.00 
52 sole  3.75 

7. PACKAGE PLANS 
ROS 

PER WK: 10 ti 15 ti 
1 min  5.00 4.25 
30 sec  4.40 3.75 

PORTSMOUTH 
Norfolk County-Map Location L-6 

See SRDS consumer market map and data at begin-
rung of the State. 

See Norfolk-Portsmouth 

20/30 Seconds 
10 ti 20 ti 30 tl 
4.00 3.50 3.00 
3.75 3.25 2.75 
3.50 3.00 2.50 
3.25 2.75 2.25 

20 ti 30 11 
3.50 3.25 
3.00 2.75 

40 ti 
2.50 
2.25 
2.00 
1.75 

50 ti 
3.00 
2.50 

(including Virginia Beach-Chesapeake) 

and 
Newport News-Hampton 

PULASKI 
Pulaski County-Map Location E-6 

See SitDS consumer market map and data at begin-
ning of the State. 

WPUV 
1946 

e 
Subscriber to the NAB Radio Code 

Media Code 4 248 6000 5.00 

Pulaski Broadcasting Corp., Box 351, Pulaskl, Ya. 
24301. Phone 3-3931. 

STATION'S PROGRAMMING DESCRIPTION 
WPUV: Programmed for general interest or mass 
appeal. 
AIR PERSONALITIES handle all musical segrannts. 
NEWS: local news department. 5 min news on hour, 
spot news on half hour. 3 expanded news summaries 
daily, 8 am, 12:30 pm & 6 pm. AP wire service, 
audio eut-ins. MUSIC: country music 6-7 am & 
1:30-2:30 pm. Pop and standards 7:05-8:40 am & 9 
am-noon. Standards and LP's 2.30-4 pm. Top 40 
4:05-5:30 pm & 7-7:45 pm. Standards and LP's 
5:30-6 pm & 6:15-7 pm. Farm and home 12:15-12:30 
pm, M-F. Sat and Sun mostly music, country music 
Sat 1:30-3 pm, top 40 Sat and Sun 3-7:45 pm. 
Ree'd 10/16/67. 

I. PERSONNEL 
Pres., Gent & Nat'l Sales Mgr.-John A. Columbus. 
Sales Manager-Herb Gardner. 

3. FACILITIES 
5,000 w. days; 1580 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3d. 4a, 5, 6a, 8. 
Rate Protection: 15b, 
Basle Rates: 205, 21a, 245, 28a. 
Contracts: 40a, 42a, 45, 46, 47a, 51e. 
Comb.: Cont. Discounts: 60b, 61a, 
Cancellation: 70e 71a, 73a. 
Prod, Services: 82. 

TIME RATES 
Rates effective February 1, 1956. 
Rates received February 10, 1956. 

6. SPOT ANNOUNCEMENTS 
1 min SO SOC 1 min 33 see 
6.00 4.50 178 x..._ 4.80 3.60 

26 x______ 5.70 4.28 260 4.20 3.15 
52 x  5.40 4.05 312 x.....-....... 3.90 2.93 
104 x...._  5.10 3.83 624 x.............. 3.60 2.70 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 min 5 min 

1 L.   36 24 18 12 
DISCOUNTS 

26x- 5% 104x-15% 2601-25% 
52x-10% 156x-20% 

QUANTICO 
Prince William County-Map Location J-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WQVA 
1961 

Media Code 4 248 6075 7.00 
WQVA, Inc.. Box 172, Quantico, Va. 22134, Phone 

703-875-9460. 
I. PERSONNEL 
President-S. J. Cole. 
General Manager-E, R. Westlake, 
Program Director-Lee Mack. 

2. REPRESENTATIVES 
Philadelphia, Pittsburgh, Baltimore, Richmond, V1 ash-

ington, D. C.-Dome-Messervey Co., Inc. 

3. FACILITIES 
259 w. days; 1530 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 213, 35, 40. 5, 6a, 7b, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 
Basic Rates: 20a, 225, 22b, 23e, 24b, 28e. 29a. 1:0. 
Contracts: 40a, 41, 420. 44a, 45, 46, 48, 49. 51a. 
Comb.; Cont. Discounts: 60a, 601, 601, 61a, 6:d. 
Prod. Services: 80. 82. 
Affiliated with MSS. 

TIME RATES 
Eft' 3/69-Ree'd 4/2/69. 

3.50 3.00 6. SPOT ANNOUNCEMENTS 
3.25 2.75 1000e Mx 300x 250x 150x 50x 
3.00 2.50 1 min.  1.50 1.75 2.00 2.25 2.50 3.00 
2.75 2.25 20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min 

VIRGINIA 
7. PACKAGE PLANS 

(To be used within 1 week) 
PER WK: 30 tl 24 tl 18 tl 12 ti 6 ti III 
1 min.  1.75 2.00 2.25 2.50 2.75 3.25 

RADFORD 
Montgomery County-Map Location E-5 

See SUDS consumer market map and data at begin-
ning of the State. 

WRAD 
1950 

Subscriber to the NAB Radio Code 

Media Code 4 248 6150 8.00 
WRAD Broadcasting Co., Radford and Christians-

burg, Radford. Va. 24141. Phones 639-2461: 
I. PERSONNEL 
General Manager-E. B. Evans. 
Station Manager-Ray Batley. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
5,000 w. days, 500 w. nights; 1460 hc. 
Directional-nighttime only. 

Operating schedule: 5:00 am-midnight Mon thru Sat; 
6:00 am-midnight Sun. EST, 

4. AGENCY COMMISSION 
15/0 time only: rendered on 1st. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40s. 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective March 1. 1957. (Card No. 5.) 

Card received March 6, 1957. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS A 

(6:00 am-7:00 pal daily) 
1 1/2 1/4 10 5 1 36 

hr. hr. hr. min. min. min. see. 
I time...... 60.00 36.00 24.00 18.00 12.00 6.00 4.50 

26 times.... 57.00 34.20 22.80 17.10 11.40 5.70 4.28 
52 times.... 54.00 32.40 21.60 16.20 10.80 5.40 4.05 
104 times.... 51.00 30.60 20.40 15.30 10.20 5.10 3.83 
156 times._ 48.00 28.80 19.20 14.40 9.60 4.80 3.60 
260 times.... 45.00 27.00 18.00 13.50 9.00 4.50 3.38 
312 times._ 42.00 25.20 16.80 12.60 8.40 4.20 3.15 
468 times.... 39.00 23.40 15.60 11.70 7.80 3.90 2.95 
624 or more 

times.... 36.00 21.60 14.40 10.80 7.20 3.60 2.70 
CLASS B 

(7:00 pm-6:00 am daily) 
45_00 27.00. .58 9,00 4.50 8.38 

26 times_ 42.75 25.65 17.10 12.80 8.55 4.28 3.21 
52 times.. 40.50 24.30 16.20 12.15 8.10 4.05 3.04 
104 times.. 38.25 22.95 15.30 11.50 7.65 3.83 2.87 
156 times.. 36.00 21.60 14.40 10.80 7.20 3.60 2.70 
260 times_ 33.75 20.25 13.50 10.10 6.75 3.38 2.53 
312 times. 31.50 18.90 12.60 9.45 6.30 3.15 2.36 
468 times.. 29.25 17.55 11.70 8.00 5.85 2.93 2.19 
624 or more 

times_ 27.00 16.20 10.80 8.10 5.40 2.70 2.02 
7. PACKAGE PLANS 

CLASS A 
One minuto announcements: 

Per week  
1 wk. 4 viks. 13 wire. 26 wks. 

20 times  96.00 86.40 76.80 67.20 
15 times  76.50 68.85 61.20 53.55 
10 times. 54.00 48.60 43.20 37.80 

CLASS B 
Class A rates less 25%. 

DISCOUNTS 
Each renewal or extension of a contract earns appli-
cable discounts; applicable only when an order is 
continued without interruption beyond the time sped! 
fled in the original contract. Discounts are on gross 
rates for number of periods under contract not to ex-
ceed one year's duration. 

RICHLANDS 
Tazewell County-Map Location D-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WRIC 
1951 

Media Code 4 248 6225 8.00 

Clinch Valley Broadcasting Corp., Box 838, Rich-
lands, Va. 24641. Phone 703-964-4066. 

I. PERSONNEL 
General Manager-Gene Little. 

3. FACILITIES 
1,000 w. days; 540 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%. 

5, GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 313, 4b, 4d. 5, 60, 7b. 
Rate Protection: 100, 11a, 12a. 13s, 14s. 
Basle Rates: 20a, 22a, 22b, 23a, 240. 26, 28b, 
Contracts: 45, 46, 470. 48. 
Comb.; Cont. Discounts: 000. 61a, 61b, 62b, 
Cancellation: 700. 70e. 71a, 735. 

TIME RATES 
ES' 11/1/66-Ree'd 11/2/66. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 x..._............ ....... ....... 4 501-1000x   
8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
1 tl  .60 45 20 12 
13 ...... _._.._._._ .............. 55 40 15 10 
52 tl 50 35 12 8 
156 -I-  35 20 8 5 

September 1, 1969 Spot Radio Stations 909 



VIRGINIA 

RICHMOND no AM; 4 FM/ 
(including Highland Springs, Chester) 
Chesterfield County-Map Location K-5 
Renew:. County-Map Location K-5 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of Indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

WANT 
1951 

RICHMOND 

Negro 
R AiB 

Subscriber to the NAB Radio Code 

Media Code 4 248 6300 9.00 

Old Dominion Broadcasting Co.. Broad-Grace Arcade 
Bldg., 3rd & Grace Sta., Richmond, Va. 23219. 
Phone 703-643-8368. 
STATION'S PROGRAMMING DESCRIPTION 

WANT: Programmed for Negro adult and young adult. 
Information and entertainment. MUSIC: rhythm and 
blues, and spiritual and gospel 10-11 am. AIR PER-
SONALITIES: heavy emphasis on topical, ethnic com-
mentary, community involvement, and local public 
service. NEWS: 5 min for hour at 20 min before 
and after each hour. COMMERCIAL POLICY in-
cludes sponsored high school and college sports broad-
cast, remotes from area merchants, night clubs, etc., 
and all ethnic-oriented advertising. Contact Repre-
sentative for further details. Rec'd 2/5/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-John L. Sinclair. 
General Manager-John L. Marren 

2. REPRESENTATIVES 
Dore & Allen, Inc. 
Southeast-Dora-Clayton Agency, Inc. 

3. FACILITIES 
1.000 w. days; 990 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: in. in. 2b, lb, 4e, 5, 6a. 7IL 8, 
Rate Protection: 10e, 14s, 15e. 
Basle Rates: 20b, 21d, 22a. 23a, 29a, 33d. 
Contracts: 41. 45, 46. 50. 51e. 
Comb.: Cont. Discounts: 60b. 60e, 601. 
Cancellation: 704. 71e. 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
No. 20 Eft 7/1/67-Rec'd 7/3/67. 

AA-Mon thru Sat 7-9 am; Mon thru Fri 4-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
AA: I 01 6 ti 
1 min.  13.00 12.00 
30/20 sec  10.40 9.60 
10 sec  6.50 6.00 
A: 
1 min  10.00 9.50 9.00 8.50 8.00 7.00 
30/20 sec  8.00 7.60 7.20 6.80 6.40 5.60 
10 see  5.00 4.75 4.50 4.25 4.00 3.50 

DISCOUNTS 
26 consec wk-5% 52 consee wk-10% 
Minimum weekly schedule of 6 1-minute spots neces-
sary to maintain consecutive weeks advertising. 

12 11 18 ti 24 tl 90 ti 
11.00 10.00 9.00 8.00 
8.80 8.00 7.20 6.40 
5.50 5.00 4.50 4.00 

. WEET 
1955 

RICHMOND 

Media Code 4 248 6375 1.00 
WEET Radio Broadcasters, 2106 N. Hamilton. Rich-
mond, Va. 23230. Phone 703-353-6641. 

I. PERSONNEL 
Owner, blanager-Ray B. Bentley. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1.000 w. days; 1320 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% not station time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, :lb, 3a, 3b, 3d, 4e, 5, 6a, 7b, 8. 
Rate Protection: 10a, Ila, 12a, 13a, 14a, 15a, 1513. 

16. 
Basle Rates: 200. 21a, 21b, 21d, 22a, 23a. 24b, 25IL 

26, 28b, 28e. 29a, 30, 32b, 33a. 
Contracts: 40a, 41, 42b, 424, 44e, 45, 46, 47a, 48, 

49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 60f, 6015. 

601. 61e. 62b. 62d. 
Cancellation: 70h, 70e, 710, 72, 73a, 73b. 
Prod. Services: 81, 82. 
Affiliated with 51BS. 
Member: Country Music Network. 

TIME RATES 
Elf  Reed 8/21/67. 

AA-Mon thru Sat 6-9 am & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 ti 
AA   13 12 11 10 9 
A   11 10 9 8 7 

20/30 see: 80% of 1-min. 10 sec: 60% of 1-min. 
10. SPECIAL FEATURES 

5-5115,UTE NEWSCASTS 
1-1/2 times the applicable 1-minute rate. 

WENZ 
1961 

HIGHLAND SPRINGS 

Independent Negro 
Subscriber to the NAB Radio Code 

Media Code 4 248 6450 2.00 
Baron Radio. Inc., Ill N. 4th St., Richmond, Va. 

23219. Phone 703-643-7436. 
STATION'S PROGRAMMING DESCRIPTION 

WENZ: Programmed for Negro listener. 
MUSIC: rhythm and blues, jazz and gospel. NEWS: 
29 after & :55 before hour. Negro DJ's handle all 
segments. Local sports program M-F. Negro heritage 
series every other hour, 7 days a week. Editorialize 
daily. Participate in fund drives, safety campaigns, 
school events, social colander events. Community 
calander every other hour daily. Personalities avail-
able for remote broadcasts, store openings, sales 
events, etc. Contact Representative for further de-
tails. Reed 11/20/67. 

I. PERSONNEL 
President-Ralph S. Baron. 
Vice-Pres. & Gen'l Mgr.-George J. Lund. 
Program Director-Willie Ed Poe. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1450 he. 

Non-directional. 
Operating schedule: 24 hours dally. EST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See andad regulations 
General: la, 2a, la, 3b. 4a. 44, 5, 6a, 7b. 8. 
Rate Protection: 100, lia, 12a, 13a, 14a. 
Basic Rates: 22a, 23a, 24a, 24b, 26, 28b. 29a. 
Contracts: 40b, 45. 46, 47a. 
Comb.; Cont. Discounts: 60k, 61a, 61b. 61e. 62b, 62e. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated with American Information Network, 

TIME RATES 
No. 3 Elf 3/1/69-Rec'd 3/3/69. 

AA-Daily 6-10 am & 3-7 pm. 
A-Dally 5-6 am, 10 am-3 pm & 7 pm-midnight. 
B-Doily midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
AA A 

PER WK: I min 30/20 10 sec 1 min 80/20 10 see 
1 ti  17.00 13.50 8.50 13.50 10.75 6.75 
12 U  16.00 12.75 8.00 12.75 10.25 6.40 
18 ti  15.00 12.00 7.50 12.00 9.50 6.00 
24 tt  14.00 11.25 7.00 11.25 9.00 5.65 
30 ti  13.00 10.50 6.50 10.50 8.50 5.25 
Class B: 5 00 flat. 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 wk-10% 
Weekly schedule must be same spot frequency. No 
rateholders. 

8. PROGRAM TIME RATES 
1 HR: Ix I3x 264 52x I04x 260x 520x 
A   80 75 70 65 60 55 50 

1/2 hr: 60% of hour. 5 min: 25% of hour. 
1/4 hr , 40% of hour. 

WFMV (FM) 
1961 

RICHMOND 

Media Code 4 248 6525 1.00 
Professional Broadcasting, Inc., Box 2961, 1147 Bon 
Air Rd., Richmond, Va. 23235, Phone 703-272-
7518. 
STATION'S PROGRAMMING DESCRIPTION 

wiem-v" (FM): MUSIC: 100% classical music. Con-
tact Representative for further details. Reed 2/28/68, 

I. PERSONNEL 
President-Benjamin F. Thomas, 

2. REPRESENTATIVES 
Herbert E. Grosktn & Co. 

3. FACILITIES 
74,000 w.; 103.7 me. Stereo. 
Operating schedule: 7-1 am. EST, 
Antenna ht.: 440 ft. above average terrain. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5, 6a. 
Rate Protection: 10a, lia. 12a, 130, 14a. 
Basle Rates: 22a, 22h, 23a, 24b, 28a, 29a. 
Contracts: 40a, 45. 
Comb.; Cont. Discounts: 61e, 
Cancellation: 700. 70e, 71a, 73a. 
Member: The Groskin Group. 

TIME RATES 
Elf  Reed 1/28/69. 

6. SPOT ANNOUNCEMENTS 
ix 15x 80x 60x I25x 250x 500x 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
8. PROGRAM TIME RATES 

lx I5x 300 601 I25x 250x 500x 
1 hr . 70 67 64 61. 58 55 52 
1/2 hr  53 50 48 46 44 42 40 
5 min  30 29 28 27 26 25 24 

WGOE 
1964 

RICHMOND 

1:11:113 
Media Code 4 248 6600 2.00 
Dixie Broadcasting Corp., 5001 W. Broad St., 
Richmond, Va. 23230. Phone 703-288-5404. 

I. PERSONNEL 
President-Stanley H. Fox. 
General Manager-Vince Marty. 
Production Manager-John Reeves. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
5,000 w.; 1590 he. Non-directional. 
Operating schedule: 6:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, In. 45, 44, 5, Ca, 7b, 8. 
Rate Protection: 10a. 11b, 12b, 13b, 14e, 15a, 15b. 
Basle Rates: 20b, 2.1b. 24b, 24e, 28e. 
Contracts: 40a, 44e, 47e, 48. 
Comb.; Cont. Discounts: 60b, 604, 60e, 60f, 60h, 601. 
Cancellation: 704. 71e. 73a, 
Prod. Services: 80, 82. 

TIME RATES 
Elf  Reed 3/3/69. 

AA-3-6 Inn. 
A-Mon thru Fri 8:30 ara-3 pm; Sat & Sun 6:30 
are-sign-off. 

6. SPOT ANNOUNCEMENTS 
-Class AA- -Class A-
1 min 30 sec 1 min 30 see 

1 ti  ..... -...„ 12.00 8.00 11.00 8.00 
25 tl. 11.50 7.50 10.50 7.50 
50 ti-- 7.00 10.00 7.00 
100 ti.-  10.50 6.50 9.50 6.50 
200 ti  _ 10.00 6.00 9.00 6.00 
500 ti   9.00 5.50 8.00 5.50 
1000 ti 8.00 500 7. 00 5.00 
1500 ti   7.00 4.50 6.00 4.50 
2000 ti  6.00 4.00 5.00 4.00 
Fixed position within 1/2 hour, earned rate plus 2.00. 

7. PACKAGE PLANS 
PER WK: I wk 4 wk 13wk 26 wk 52 wk 
1 ti 20 19 18 17 16 

  19 18 17 16 15 
3 ti  18 17 16 15 14 
5 ti  17 16 15 14 13 
10 ti  16 15 14 13 12 

TOTAL AUDIENCE PLAN 
(8:30 am-sign-off) 

PER WK: 
I mln 30 see I min 30 see 

50 tL....-- ...... 250 200 100 300 240 
Must be used within 7 consecutive days. 

9. PARTICIPATING PROGRAMS 
Marty & Morgan in the Morning Show-6:30-9:00 
am ea 15.00. Commercial time 90 seconds. No fre-
quency discount, commissionable. 

10. SPECIAL FEATURES 
3-min News-at :15 and :45, earned rate plus 5.00. 

WIKI 
1964 

CHESTER 
Media Code 4 248 6650 7.00 
NISI, Inc., 10600 Jefferson Davis RIFT.. Richmond. 

Va. 23234. Phone 703-275-6161. 
I. PERSONNEL 
Pres. & Farm Dir.-John Laurin°. 
Exec. Vice-Pros. & Women's Ed.-Donna M. Laurin°. 
Sta. Mgr./News & Sports Dir.-R. L. Miller. 

3. FACILITIES 
5,000 w. days; 1410 Ice. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2e, la. 3d. 4b. 44. 5, 6a, 7a, 8. 
Rate Protection: 10e, 144. 15b. 
Basle Rates: 20b, 21b, 22b, 230. 24b, 255, 28b, 28e, 

29a. 

Richmonders turn on 
their morning with... 

The 
Harvey Hudson 

Show 
and they've been doing it fore years. 

LEE 
1480-5,000 Watts Represented by H-R 

Contracts: 40a, 41, 42b, 44b. 45, 46, 47a, 48, 50, 51e. 
Comb.; Cont. Discounts: 600, 601, 620, 624. 
Cancellation: 71a, 72, 73a, 73b. 
Prod, Services: 80, 81, 82. 
Programs (in full or in part) not furnished by, but 
presented in studios of station are subject to species 
charges. 

TIME RATES 
Elf 5/1/08-Rec'd 6/5/68. 

6. SPOT ANNOUNCEMENTS 
I x 26x 52e I56x 260x 312x 5208 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
20/30 see. 80% of 1-min. 8/10 sec: 50% of 1-min, 

7. PACKAGE PLANS 
PER WE: 6 tl 12 01 18 ti 24 t1 
1 min  8.50 8.00 7.50 7.00 
20/30 sec: 80% of 1-min. 8/10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  70.50 41.50 26.50 15.50 

eze 

WLEE 
1945 

RICHMOND 

Representatives, Inc. 

C 
Media Code 4 248 6675 4.00 
Nationwide Communications, Inc., Box 8765. 6200 W. 
Broad Street Rd., Richmond, Va. 23226. Phone 
703-288-2835, 

I. PERSONNEL 
Corporate Vice-Pros. & Gen'l Mgr.-George Campbell. 
Vice-Pres. & Gen'l Mgr.-Harvey Hudson. 
General Sales Manager-Jack Ambrozie. 

2. REPRESENTATIVES 
H-11. Representatives, Inc. 

3. FACILITIES 
5.000 w.: 1480 kc. Directional - separate patterns 
day and night. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4a. 44, 5, 65, 7b, 8. 
Rate Protection: 10e. lle. 
Basic Rates: 220, 22b, 23a, 24b, 28a, 29a, 
Contracts: 40a. 45. 46, 47a. 
Comb.: Cont. Discounts: 60e. 60k. 
Cancellation: 700, 70e, 710. 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 15 Elf 8/1/69-Rec'd 7/17/69. 

Harvey Hudson Show-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm & 7 pm-midnight; Sat 
& Sun 6 am-midnight. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
HARVEY HUDSON SHOW 

PER WE: 24 ti 18 ti 12 ti I ti 
1 min.  31 32 34 36 
20/30 sec.........._.._ 25 26 27 29 
10 sec  15 16 17 19 

CLASS AA 
1 min. 'ffi 29 31 33 
20/30 see 22 23 25 26 
10 sec  14 15 16 17 

CLASS A 
1 min. 17 18 20 22 
20/30 see 14 15 16 17 
10 sec.....- .... .. -   8 9 10 11 
All ID's combinabi -efor discounts. 

CLASS B 
I min 20/30 

Fixed   5.00 4.00 
CONSECUTIVE WEEK DISCOUNT 

26 wk-5% 52 wk-10% 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLAN 
-  Pian -
I II III 

Harvey Hudson Show.- .......... _ .... 5 4 3 
AA 7 5 4 
A ...... .... 12 9 5 
PER W.K, -24ii 18 ti 12 01 
1 min. 21.00 22.00 24.50 
20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
(Sun 7-11 am Sr. 9 pm-midnight) 

1 hr 1/2 hr 1/4 hr 5 min 
1 x  110 88 66 28 
26 x. 99 77 55 22 
52 x  88 66 44 17 
104+ - 77 55 33 11 
I o. SPEUKEFieniii"Eg 

5-MINUTE NEWS OR FEATURES 
Harvey Hudson Show-applicable 1-min rate plus 
8.00. 
Class AA-applicable 1-min rate plus 7.00. 
Class A-applicable 1-min rate plus 6.00. 

BATEHOLDER 
May be any combination of spots based on lx rate, 
but not less than 50.00 weekly. 

WRGM 
1958 

RICHMOND 

RAB 

Media Code 4 248 6750 5.00 
1540 Radio, Inc., 6001 Wilkinson Rd., Richmond, 
Va, 23227. Phone 703-266-8787. 
STATION'S PROGRAMMING DESCRIPTION 

WRGM: Programmed for adults. 
MUSIC: middle-of-the-road album oriented music and 
singles coupled with entertaining and informative fea-
tures, weather, local and network sports. NEWS: 
network, 5 min reports on hour weekly, preceded by 
local in-depth headlines M-Sat, 2-5 min in length. 
Stock market reports 00-Sat. Network information re-
ports 10 min past hour hi-Sat. AIR PETtSONALI-
TIES: available for remote broadcasts, with or without 
mobile studio, for store openings, sales events, eta, 
Contact Representative for further details. Rec'd 
1/22/69. 

(This listing continued on next page) 
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Richmond-W R G M-Continued 
i. PERSONNEL 
General Manager-M. B. John Duvall. 
Program Director-Herb Scott. 
Chief Engineer-Bill Fairley. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 

S. FACILITIES 
10.000 w. days; 1540 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable Ithen rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 25. 21). 3a, 3b, 3d, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 22e. 23a, 24e, 25a. 
Contracts: 40a, 41. 45, 48, 51b. 
Comb.: Cont. Discounts: 60b, 60e, 601. 
Cancellations: 71a. 72. 73b. 
Prod. Services: 80, 81, Si. 

TIME RATES 

Eff Reed 8/1/69. 

AA-Mon thru Fri 6:30-9 am & 4-6:30 pm. 
A-Mon thru Fri 11 am-4 pm; Sat & Sun all day. 

7. PACKAGE PLANS 
CLASS A 
1 MINUTE 

PER WK: I wk 4 wk 13 wk 26 wk 52 wk 
1 II  7.00 6.75 6.50 6.00 5.50 
6 ti  6.75 6.60 6.25 5.75 5.25 
12 tl  6.50 6.25 6.00 5.50 5.00 
18 U.  6.25 6.00 5.75 5.25 4.75 
24 ti  6.00 5.75 5.50 5.00 4.50 

30 SECONDS 
5.50 5.30 5.10 4.70 4.30 
5.30 5.10 4.90 4.50 4.10 
5.10 4.90 4.70 4.30 3.90 
4.90 4.70 4.50 4.10 3.70 

4.30 3.90 3.50 

1 ti  
6 ti  
12 ti  
19 ti.  
24 ti  
10 sec: 50% of 1-min. 
Class AA: Per spot, extra 2.50. 

8. PROGRAM TIME RATES 
CLASS A: Ix I3x 26e 52x 104e 
1 hr  60 56 52 48 44 
1/2 hr  36 33 30 27 24 
1/4 hr  22 20 18 16 14 

10. SPECIAL FEATURES 
10-minute News, extra  5 
5-minute News, extra  
Headlines and Weather, extra  

WRNL 
1937 

RICHMOND 

e R I A 1E1 

3 

Subscriber to the NAB Radio Code 

Media Code 4 248 6825 5.00 

IVRNL. Inc.. Bor 6792. 7100 Bethlehem Rd., Rich-
mond, Va, 23230. Phone 703-282-9731. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr.-Frank P. Suden. 
Station Manager-Leland A. Jaekoway, 
Assistant Station Manager-Tony Sposa. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5,000 w.: 910 ke. Directional-nights only. 
Operating schedule: 5:00-1:00 am Mon thru Sat: 
6:00-1:00 am Sun. 
Simulcast during limited hours. For non-simulsast 
facilities see WRNL-FM. 

4. AGENCY COMMISSION 
15% on net charge for station time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 5. (la, 7b, 8. 
Rate Protection: 10e. 11e, 12e, 13e, 14e. 
Basle Rates: 21e. 21b, 21d, 22a, 22b, 23a, 231:e. 24a, 

24e, 25e, 27, 29a, 32b. 
Contracts: 40e. 41, 42a, 44b, 45, 46, 47a, 48, 49, 

50. 510, 51e. 
Comb.: Cont. Discounts: 60d, 60h, 601, 610, 62b. 62d. 
Cancellntion: 70a, 70e, 71a, 72, 73s. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS. 

TIME RATES 
No. 12 Eft 1/1/69-Reed 12/20/68. 

AAA-Mon thru Fri 6-10 am & 3-7 pm. 
AA-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
A-Mon then Sun 5-6 am & 7 pm-1 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: (.5 1 ti 6 ti 12 ti 18 ti 24 ti 
1 min  18.00 16.00 15.00 14.00 13.00 12.00 
20/30 sec   15.00 13.00 12.00 11.00 10.00 9.00 
10 sec ID__ 9.00 8.00 7.50 7.00 6.50 6.00 

CLASS AA 
1 min  14.00 12.00 11.00 10.00 9.00 8.00 
20/30 sec  11.00 9.00 8.50 8.00 7.50 6.50 
10 see ID._ 7.00 6.00 5.50 5.00 4.50 4.00 

CLASS A 
1 min  10.00 8.00 7.00 6.00 5.00 4.00 
20/30 sec  8.00 6.00 5.50 5.00 4.00 3.50 
10 sec ID  5.00 4.00 3.50 3.00 2.50 2.00 

(.1 Specified position. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PER WE: 1 min 20/30 
12 ti (5AAA, 5AA, 2A)  125 100 
18 ti (8AAA, 8AA. SA)  175 140 
24 ti (10AAA, 10AA, 4A)  200 160 
Must be scheduled over 7-day period and rotate 
within time classification. Combinable with all weekly 
spots and programs. 
Minutes, newscasts, features and 20/30 second spots 
may combine to earn weekly frequency discount. 
Minutes, newscasts, features, 20/30 second spots and 
ID's may combine on the basis of 2 ID's equalling 
1 longer spot. 

8. PROGRAM TIME RATES 
AAA-Mon thru Sun 6-10 am; Mon thru Fri 3-7 pm. 
AA-All other times. 

AA 
I hr 1/2 hr 1/4 hr 1 hr 1/2 hr 1/4 hr 

1 x  110.00 65.00 45.00 75.00 45.00 30.00 
52+   104.50 61.75 42.75 67.50 40.50 27.00 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

AAA AA A 
1 x  25 21 13 
3 x  23 19 11 
6 x - 21 17 9 

AIR TRAFFIC REPORTS-AAA 
5 ti wkly. ea  20 10 ti wkly. ea  18 

CONSECUTIVE WEEK DISCOUNT 
52 wk-10% 

W R N L-FM 
1949 

RICHMOND 

Media Code 4 248 6826 3.00 
WitNL, Inc., Box 6792, 7100 Bethlehem Rd., Rich-
mond, Va. 23230, Phone 703-282-9731, 

I. PERSONNEL 
General Manager-Frank P. Soden, 
Sales Manager-Leland Jackoway. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
ERP 140,000 w.; 102.1 mc. Stereo. 
Operating schedule: 5:00-1:00 am. EST. 
Separate programming except between sign-on-8:15 
am. 
Antenna ht.: 360 ft. above average terrain. 
Partial simulcast operation with WRNL. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WENT, listing for coded regulations. 

TIME RATES 
Elf 8/1/67-Recd 8/3/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 156e 312+ 
Per contract yr. ea ......... ......___ ... 10 9 8 

8. PROGRAM TIME RATES 

1 x 
10. SPECIAL FEATURES 

I hr 1/2 hr 1/4 hr 
  40 25 15 

hr 1/2 hr 1/4 hr 
Production . 10.00 7.50 5.00 

WRVA 
1925 

RICHMOND 

NBC Radio Network 
mcgavren-guild 
pgw radio, inc. 

R B 

Subscriber to the NAB Radio Code 
Media Code 4 248 6900 6.00 
WRVA-Radio Inc.. Box 1516, 200 N. 22nd St., 
Richmond, Va. 23212. Phone 703-643-6633, TWIT. 
710-956-0189, 

I. PERSONNEL 
Vice-Pros. & (len'l Mgr.-John B. Tansey. 
Vice-Pros, & Sales Mgr.-Harold B. Barre. 
Vice-Pres. Sr Frog. Dir.-Alden Aaroe, 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
50.000 w.; 1140 loe. Directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15/0; payable 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 4a. 4d. 5, 6a, 7b, 8. 
Rate Protection: 10g, 116. 12g, 136. 14g 16, 
Basle Rates: 200. 21d, 22b, 230, 24a, 24b, 24e. 25a, 

27, 28a, 29a, 326, 330. 
Contracts: 40e, 41, 42b. 42d, 44b, 45, 46, 47e. 49. 

51a, 51e. 

Comb.; Cont. Discounts: 60g, 601, 61a, 62b. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Short Rate: Charge, under each contract will bat/111.d 
at the net unit rates applicable to broadcasts for the 
entire period covered by such contract. 
If an advertiser cancels • non-firm contract prier to 
its expiration date, he must promptly repay to the 
station the difference between the charges so baled 
and the net rate actually earned. 
AM schedule duplicated over FM. 
Affiliated with NBC. 

TIME RATES 
No. 20 Eff 3/3/69-Reed 2/5/69. 

AA-Mon thru Fri 6-10 am; Sat 6-9 am. 
A-Mon thru Fri 3-7 pm. 
B-Mon thru Sat 5:30-6 am; Mon thru Fri 10 am-
3 pm: Sat & Sun 9 am-7 pm. 
C-Sun 5:30-9 am; Mon thru Sun 7 pm-midnight. 
D-Tues thru Sun midnight-5:30 am. 

6. SPOT ANNOUNCEMENTS 
SECTION I 
•CLASS AA 

WKLY: I ti 6 ti 12 ti 18 tl 24 ti 
I min  50 48 45 41 
30 see  40 38 36 33   
10 see  25 24 23 21   

•CLASS A 
1 min  45 43 40 36 
30 sec  36 34 32 29 ...... 
10 sec  23 22 20 18 

CLASS B 
1 min  35 34 31 28 25 
30 sec  28 27 25 22 20 
10 sec  18 17 16 14 13 

CLASS C 
1 min  25 24 22 20 17 
30 sec  20 19 18 16 14 
10 sec  13 12 11 10 9 

CLASS D 
1 min or less  15 14 13 11 9 

'CLASS AA 
PER YR: lx 52e 156x 260e 5200 1040e 15600 
1 min  50 48 45 41 37 33 28 
30 sec  40 38 36 33 30 26 22 
10 sec____ 25 24 23 21 19 17 14 

'CLASS A 
1 min  45 43 40 36 32 28 23 
30 see  36 34 32 29 26 22 18 
10 sec  23 22 20 18 16 14 12 

CLASS B 
1 min____ 35 34 31 28 25 21 16 
30 sec  28 27 25 22 20 17 13 
10 sec  18 17 16 14 12 10 8 

CLASS C 
1 min  25 24 22 20 17 14 11 
30 sec  20 19 18 16 14 11 9 
10 sec  13 12 11 10 9 7 5 

CLASS D 
1 mm/leso  15 14 13 11 9 7 5 

(•) Schedules of 8 consecutive weeks or more will 
rotate equally in time periods, less than 8 consec-
utive weeks schedules, best available rotation. 

2 10-second spots count as 1 spot for frequency. 

7. PACKAGE PLANS 
SECTION II 

TOTAL AUDIENCE PLANS 
PER WK. EA: 1 min 30 see 
Plan 1-12 ti (MA, 3A, 4B, 2C)  32 26 
Plan 2-18 ti (4AA, 4A, 6B, 4C)  28 22 
Plan 3-24 ti (5AA, 5A, 8B, 6C)..._   25 20 
Plan 4-36 ti (6AA, OA. 15B, 9C)  22 18 
May not combine with schedules in Sections I oc Ill 
for discount. Placement of spots by days is at the 
option of station. 

8. PROGRAM TIME RATES 
SECTION III 

AA-Mon thru Fri 6-10 am; Sat 6-9 am. 
A-Mon thru Fri 3-7 pm. 
B-Stan thru Sat 5:30-6 am; Mon thru Fri 10 am-
3 pm; & 7-11 pm; Sat & Sun 9 am-11 pm. 
C-Ail other times. 

CLASS AA 
Ix 520 156e 260e 3I2X 

10 min.  115 104 97 89 80 
5 min.  75 72 68 62 56 

CLASS A 
10 min ..... ...... _ .... 97 93 86 78 69 
5 min  68 65 60 54 48 

WRVARiee 

VIRGINIA 
CLASS B 

Ix 520 1561 260x 312e 
1/2 hr..._-... ......... _  150 144 135 125 115 
25 min. 140 136 124 112 100 
1/4 le  105 102 93 84 75 
10 min.  75 72 67 61 54 
5 min. 53 51 47 42 38 

CLASS C 
1/2 hr 80 75 70 63 55 
25 min  74 70 66 61 50 
1/4 hr.......__..._ ........ __ 50 47 44 40 36 
10 min_ 42 39 36 32 28 
5 min_____ ............... -.  27 26 25 23 20 
Section III may earn discounts for Section I. but 
Section I does not earn discounts for Section III. 

W R VA-FM 
1948 

RICHMOND 

onumn 
Media Code 4 248 6901 4.00 
WRVA-FM, Inc.. Box 1516, 200 N. 22nd St., Rich-
mond, Va. 23212. Phone 703-643-6633, TWX 
710-956-0189. 
STATION'S PROGRAMMING DESCRIPTION 

aVRVA-FM: MUSIC: Country and western. NEWS: 
on hour. Contact Representative for further details. 
Reed 7/15/69. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-John B. Unsay. 
Vice-Fees. & Sales Mgr.-Harold B. Barre. 
Vice-Pees. & Frog. Dir.-Aiden Aaroe, 

S. REPRESENTATIVES 
aleGavren-Guild-PGW Radio. Inc. 

3. FACILITIES 
ERP 200,000 w.; 94.5 me. 
Operating schedule: 7 pm-1 am. EST. 
Antenna ht.: 355 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WRVA listing for coded regulations. 

TIME RATES 
No. 2A Eff 7/1/69-Reed 7/15/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: I ti 7 ti 14 ti Si ti 
PER YR: lx 25x 5110 100e 
1 min  5.00 4.00 3.50 3.00 
30 sec  4.00 3.50 3.00 2.50 

W T V R 
1926 

RICHMOND 

C 
Subscriber to the NAB Radlo Code 

Medla Code 4 248 6975 8.00 
Roy H. Park Broaacaating of Virginia, Inc.. Box 

11064, 3301 W. Broad St-, Richmond, Va. 23230. 
Phone 703-355-8611. 

I. PERSONNEL 
Exec. Vice-Pros. & Gen'l Mgr.-Ed, J. Frech. 
Station Manager-Robert Gilmore. 

3. FACILITIES 
5.1100 w.; 1380 kc. Directional-nighttime only. 
Operating schedule: 24 hrs. daily. EST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 40, 5, 60. 
Rate Protection: 10g, 11g, 12g. 13g, 14g. 
Basle Rates: 20a, 25a, 26, 29a. 
Contracts: 40a, 41, 42a, 44a, 45, 46, 47e. 49, 50, 

51a, 51b. 
Comb.; Cont. Discounts: 60d, 61a, 62a, 62d. 
Cancellation: 70b, 70e, 71a, 73a. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

(This listing continued on next page) 

Virginia's 50,000 Watt Station 
REACHES A 

RICH 72 COUNTY MARKET 
Population   1,968,900 

Households   548,800 

Effective Buying Income  $12,296,850,000.00 

Average Per Household 

Buying Income   

Copo. 1969, Sales Management's Survey of Buying Power; 

further reproduction is eorbidden. 

.RVA- RADIO 

6,934.00 

Richmond, Virginia 
50,000 Wefts AM, 1140 KC/200,04X1 Watts FM, 94.5 MC 

Notional Representative: McGavren-Guild, PGW Radio, Inc. 

September 1, 1969 Spot Rodio Stations 911 



VIRGINIA 

Richmond-W T V R-Continued 
TIME RATES 

No. 5 Elf 11/1/66-Itec'd 10/10/66. 

AA-Mon thru Fri 6-9 am 8s 4-7 pm. 
A-All other times. 

S. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK, EA: 
() 6 ti 12 ti 18 ti 24 ti 30 ti 

1 min  18.00 15.00 14.00 13.00 12.00 11.00 
30/20 sec  14.40 12.00 11.20 10.40 9.60 8.80 

9.00 7.50 7.00 6.50 6.00 5.50 
CLASS A 

1 min  15.00 12.00 11.00 10.00 9.00 8.00 
30/20 sec  12.00 9.60 8.80 8.00 7.20 6.40 

7.50 6.00 5.50 5.00 4.50 4.00 

DISCOUNTS 
26 wk-10% 52 wk-15% 
All spots are combinable. 

7. PACKAGE PLANS 
ROS PACKAGE 

(Position not quoted or guaranteed) 
PER WK, EA: IOU 1501 20 ti 
1 min  10.00 9.00 8.00 
30/20 sec    8.00 7.20 6.40 
ID's 5.00 4.50 4.00 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

Ix 261 520 104x 1561 2600 
AA._ 20.00 19.00 18.50 18.00 17.00 16.00 
A...... 17.00 16.00 15.50 15.00 14.00 13.00 

W TV R-FM 
1944 

RICHMOND 

@pump 

40 tl 
10.00 
8.00 
5.00 

7.00 
5.60 
3.50 

30 ti 
7.00 
5.60 
3.50 

3121 
15.00 
12.00 

Media Code 4 248 6976 6.00 
Roy H. Park Broadcasting of Virginia, Inc.. Box 

11064, 3301 W. Broad St., Richmond, Va. 23230. 
Phone 703-355-8611. 
STATION'S PROGRAMMING DESCRIPTION 

WTVR-FM: Programmed for general family appeal. 
Emphasis on continuous popular music. Some simul-
casting for news and special public affairs programs. 
Daily hymn program, late afternoons. Romantic popu-
lar standards for late evening. Rec'd 9/25/67. 

I. PERSONNEL 
Executive Vice-President-Ed. J. Frech. 
Station Manager-Robert Gilmore. 

2. REPRESENTATIVES 
Call Ration collect. 

3. FACILITIES 
ERP 50,000 w.: 98.1 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 840 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
See WTVR listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 
No. 10-A Eft 9/1/69-Rec'd 8/7/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

Ea   6 4 2 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  50 30 20 10 
52 x  45 27 18 9 
156 x  40 24 16 8 
260 x  35 21 14 7 

WXGI 
1947 

RICHMOND 

Media Code 4 248 7050 9.00 

Radio Virginia, Inc., 701 German School lid., Rich-
mond, Va. 23225. Phone 703-233-7668. 

STATION'S PROGRAMMING DESCRIPTION 
WXGI: Programmed for adults. 
MUSIC: 100% country and western. 90% country, 
10% western. AIR PERSONALITIES emcee entire 
operation. NEWS: 5 min before every hour. Head-
lines every hour on half hour. Daily hymn programs 
10-10:30 am & 2:30-3 pm. SPORTS: live automobile 
racing, grand national, championship and modified. 
5 min general sports daily. Contact Representative 
for further details. Itec'd 1/2/68. 

I. PERSONNEL 
President á Treas.-D. H. Robertson. 
Program Director-George Popkins. 
General Manager-David Wilburn. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5.000 w. days; 950 Ice. Non-directional. 
Operating schedule: 6 am-local sunset. 

4. AGENCY COMMISSION 
15/0 time; rendered weekly or monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 4s, 4d, 5, 60, 7b, 8. 
lisie Protection: lea, lia. 
Basic Rates: 22a. 23a. 241;4 250, 26, 2130. 29a. 
Contracts: 40a, 45. 46. 
Comb.; Cont. Discounts: 60b, 60k, 
Cancellation: 710, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 6/1/66-Ree'd 5/2/66. 

6. SPOT ANNOUNCEMENTS 

I min 30 see I min BO see 
13 x  11.20 7.90 156 x  8.25 6.15 
26 x  10.60 7.55 260 x  7.65 5.80 
52 x . 10.00 7.20 312 x  7.10 5.45 
78 x  9.40 6.85 624 x  6.50 4.70 
104 x  8.85 6.50 1000 x  5.60 4.45 

ROANOKE (6 »A; 3 FM) 
(including Vinton) 
Roanoke County-Map Location 17-5 

See SOIRS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc., with-
in the area. 

WDBJ WDBJ-FM 
1924 1948 

ROANOKE 

mcgavren-gui Id 
pgw radio, inc. 

DD 
Subscriber to the NAB Radio Code 

Media Code 4 248 7125 9.00 
NOTE: Address mail to Radio Station WrI/37, Box 
150, Roanoke, Va. 24002. 
Times-World Corp., 201 W. Campbell Are., Roanoke, 

Va. 24002. Phone 703-345-1511. TWX 703-342-
5719. 

I. PERSONNEL 
Vice-Pres. 8s Radio Mgr.-Frank E. Koehler. 
Prog. Mgr. & Sports Dir.-Jerry L. Joynes. 
News Director-Norman Ray. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 

5,000 w.: 960 kv. Non-directional-day-Ume; direc-
tional-nighttime only. 

Operating schedule: 5:30-12:05 am. EST. 
IM-EltP 14,500 w.; 94.0 rec. 
Antenna ht.: 1.937 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time; 15 days. 

SELL THE MEN 
with WDBJ's 
News and Sports 

About 60 play-by-play football 

and basketball broadcasts 
are scheduled this season - 

many originating over WDBJ. 

Together with outstanding news 

programs - from CBS and 

WDBJ's full time, three-man news 

staff - you'll have a winning 

combination for reaching men in 

25 western Virginia counties. 

Incidentally, the girls will 

be listening, too! 

WDBJ RAD IO 
CBS.ROANOKE, M. 

AM 960 Ke. • 5,000 watts • Full time 

Represented by 
McGavren•Guild•P.G.W. Radio, Inc. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, la, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 21e, 22b, 235, 24a, 24e. 25a, 29a, 32a, 

33a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61a. 
Cancellation: 70e, 710. 
Prod. Services: 80, 82. 
All programs ana announcements duplicated on FM 
at no additional charge. 
Affiliated with CBS. 

TIME RATES 
Elf 10/1/68-Rec'd 8/28/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sa. 10 am-3 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: () 6 0 12 ti 18 tl 24 ti 
1 mitt  20.00 18.00 17.00 16.00 14.00 
30 sec  16.00 14.00 13.00 12.00 11.00 
10 sec  10.00 9.00 8.50 8.00 7.00 

CLASS A 
1 min.  17.00 15.00 14.00 13.00 11.0e 
30 sec  13.00 12.00 11.00 10.00 9.00 
10 sec  8.50 7.50 7.00 6.50 5.50 

CLASS B 
1 min  14.00 12.00 
30 sec...  11.00 9.50 
10 sec  7.00 6.00 

(.) Fixed position. 
DISCOUNT 

26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK, EA: I min 
12 ti (5AA, 4A. 3B)  13.00 
18 ti (7AA, 6A, 5B) _ 11.50 
24 ti (9AA, 8A. 7B)  10.00 
30 sec: 80% of 1-min. 10 see: 50% of 1-min. 

11.00 
9.00 
5.50 

8. PROGRAM TIME RATES 
CLASS A 

1 hr. 1/2 hr. 1/4 hr. 
1 time..._... 100.00 60.00 40.00 

28 times__ 95.00 57.00 38.00 
52 times__ 90.00 54.00 36.00 
156 times__ 85.00 51.00 34.00 
260 times- 80.00 48.00 32.00 
520 times._ 75.00 45.00 30.00 
1000 times_ 70.00 42.00 28.00 

1 
26 times__ 
52 times_ 

156 times_ 
260 times...... 
920 times._ 
1000 times._ 

CLASS B 
60.00 40.00 
57.00 38.00 
54.00 36.00 
51.00 34.00 
48.00 32.00 
45.00 30.00 
42.00 28.00 

30.00 
28.50 
27.00 
25.50 
24.00 
22.50 
21.00 

10.00 8.00 
8.00 7.00 
5.00 4.00 

10 mln. 
30.00 
28.50 
27.00 
25.50 
24.00 
22.50 
21.00 

18.00 
17.00 
16.00 
15.00 
14.00 
13.00 
12.00 

5 min. 
18.00 
17.00 
16.00 
15.00 
14.00 
13.00 
12.00 

13.00 
12.25 
11.50 
10.75 
10.00 
9.25 
8.50 

10. SPECIAL FEATURES 
Newscasts: Cost of news. 5.00 per five minute broad-
cast; 7.50 per ten minute broadcast. 

WKBA 
1961 

VINTON 

EEO 

Subscriber to the NAB Radio Code 

Media Code 4 248 7200 0.00 
Roanoke-Vinton Radio, Incorporated, 2043 10th St.. 
N. E., Roanoke. Va. 24012. Phone 703-343-5597. 
STATION'S PROGRAMMING DESCRIPTION 

WKBA: Programmed for adults. 
Sign-on-8:30 am Negro orientated program. 
Personalities emcee all music shows. MUSIC: coun-
try and western. Audience participation contests. 
Station personalities available for remote programs 
and broadcasts. 4 mobile units available. Editorials 
broadcast frequently on local and national and inter-
national subjects. Farm programs 7 hours weekly. 
Contact Representative for further details, Reed 
11/4/68. 

I. PERSONNEL 
Mgr. & Comm'l Mgr.-Harry R. Peyton. 
News & Farm Dir.-Buddy Mark. 
Production Manager-Sheryl Leonard. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
10,000 w. days; 1550 kc. Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, le, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15b, 16. 
Basie Rates: 20b, 21b, 21e, 21d, 220. 22b, 235, 24b, 

250. 26, 28a, 20a, 30, 33a. 
Contracts: 400, 41, 42a, 42e, 43, 440, 45, 46, 47a, 48, 

49, 50. 51a. 
Comb.; Cont. Discounts: 60b, 60e, 60h, 601, 610, 82a. 
Cancellation 700, 70e. 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with MRS. 
Member: Country Music Network. 
Sold in combination with WKBX, Winston-Salem, 
N. C.; 20% discount. 

TIME RATES 

No. 4 Elf 6/1/68-Rec'd 6/10/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x I04x 

1 min  12.00 11.00 10.00 
30 sec  10.00 9.00 8.00 
10 see  6.00 5.50 5.00 

7. PACKAGE PLANS 
PER WK: 10 ti 
1 min  9.00 
30 sec  7.00 
10 sec  4.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x  100 60 40 25 15 

156x 208x 260x 
9.00 8.00 7.00 
7.00 6.00 5.00 
4.50 4.00 3.50 

15 tl 
8.00 
6.00 
4.00 

20 ti 
7.00 
5.00 
3.50 

3121 
6.00 
4.00 
3.00 

25 ti 
6.00 
4.00 
3.00 

9. PARTICIPATING PROGRAMS 
Buddy Mark's Afternoon Hall of Hits-Noon-4 pm. 
Cliff Davis Show-4-6 Pm. 
Cousin Zeke Show-6-8:45 pm. 
Regular rates apply. 

WLRJ (FM) 
1960 

11115Finl 
Media Code 4 248 7275 2.00 
Lee Hartman & Sons, Box 659, 3236 Cove Rd., NW, 
Roanoke. Va. 24017. Phone 703-360-5350. 

STATION'S PROGRAMMING DESCRIPTION 
WLRJ (FM): Programmed for adults and young adults. 
6 air personalities emcee entire operation. NEWS: 
15 past each hour from network. MUSIC 90%; 50% 
albums. 50% singles. Popular music 70%, standards 
and Broadway soundtracks 10%. classical 10%. Eve-
ning features and sports report from network. AP 
and local news and sports. Contact Representative 
for further details. Reed 6/17/68. 

I. PERSONNEL 
Vice-President-Lee C. Hartman, Jr. 
General Manager-Van Hobbs. 

2. REPRESENTATIVES 
Fine Music in-Fi Broadcasters. Inc. 

3. FACILITIES 
ERP 2,800 w.; 92.3 me. 
Operating schedule: 7:30 am-midnight. EST. 
Antenna ht.: 900 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3c, 9a, 5, On, 7a, 
Rate Protection: 10e, lle. 12e. 13e, 14e, 15b. 
Basle Rates: 21b, 23a. 2415. 20e, 290. 30, 314. 
Contracts: 40a, 41. 424, 44b, 45, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60h, 61b, 62b. 
Cancellation: 70b, 70d, 71b, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American FM Network. 
Member: The Fine Music Group. 

TIME RATES 
Elf 2/1/69-Rec'd 2/3/65. 

6. SPOT ANNOUNCEMENTS 
lx Ile 30x 60x 125x 250x 500X 

1 min 10.00 9.50 9.00 8.50 8.00 7.50 7.00 

8. PROGRAM TIME RATES 
lx 15x 301 60x 1250 250x 5001 

1 hr  70 67 63 60 57 54 51. 
1/2 hr  50 47 45 43 41 39 
1/4 hr  25 24 23 21 20 19 18 

(.) 52.50  
No more than 8 1-minute spots scheduled in 1-hour. 

WRIS 
1953 

ROANOKE 

Media Code 4 248 7425 3.00 
WRIS Radio, inc.. Box 6099. 219 Luckett St. N. W.. 
Roanoke, Va. 24017. Phone 703-342-3131. (Agency 
collect calls accepted.) 

STATION'S PROGRAMMING DESCRIPTION 
WRIS: Programmed for general adult interest. 
AIR PERSONALITIES handle all music programs. 
AIUSIC: middle-of-the-road popular. 50% albums. 
50% singles. 5 min farm news at 7:05 am & 12:05 
pm M-9'. NEWS: 5 min network news on hour and 
half hour. Commentary at 9 am, 12:30 pm & 4:15 
pm. Network variety show 10:05 am 111-F. Telephone 
call-in program, buy, sell, trade, swap 12:15 Pm 
M-F. Teletype to local weather bureau at airport. 
Weather summary 7:55 am M-S. College footbalL 
Sports 7:45 am & 5:55 pm, Contact Representative 
for further details, Rec'd 3/15/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Lloyd Gochenour. 
Commercial Manager-Sid Tear. 
Program Director-Gary E. Cooper, 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
5,000 w. days; 1410 kc. Non-directional. 
500 w. pre-sunrise. 
Operating schedule: 6 am-local sunset daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 4b, 4d, 5, 6a, 8. 
Rate Protection: 10b, lib, 1213, 13b, 14b. 
Basle Rates: 20a, 22a, 230, 24b, 25a, 26, 28a, 29a, 
Contracts: 40a. 
Comb.; Cont. Discounts: 60b, 61a. 62b, 
Cancellation: 73a. 
I'M facilities: WJL51 (FM) Salem. 
Affiliated with 51BS Radio Network. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective June 1, 1964. 
Rates received June 3, 1964. 

6, SPOT ANNOUNCEMENTS 
1 tett 30 bec 1 min 30 sec 

1 ti  4.50 3.50 300 ti  3.25 2.25 
13 ti  4.25 3.25 520 ti  3.00 2.15 
26 ti  4.00 3.00 780 ti  2.75 2.10 
52 ti... 3.75 ^.75 1000 ti... 2.50 2.00 
104 ti  3.50 2.50 

7. PACKAGE PLANS 
WEEKLY ROS PACKAGE PLANS 

1 min 30 sec 1 min 30 sec 
1 ti.   4.50 3.70 20 ti  3.60 3.00 
5 ti  4.5 3'10 25 ti 1.40 2.80 
10 ti._   4.00 3.40 30 ti................ 3.20 2.60 
15   3.80 3.20 

8. PROGRAM TIME HATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  45.00 27.00 18.00 13.50 9.00 
42.75 25.65 17.10 12.80 8.55 
40.00 24.30 16.20 12.10 8. 10 
38 25 22.95 15.30 11.40 7.65 
36.00 21.60 14.40 10.70 7.20 

13 ti  
26 ti  
52 ti  
104 ti 
300 ti 33.75 20.25 12.50 10.00 6.75 

(Roanoke continued on next page) 
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Roanoke-Continued 

WROV 
1946 

ROANOKE 

The Eastman Station 

Media Code 4 248 7500 3.00 
WROV Broadcasters, Inc., 15th & Cleveland Ave.. 

Roanoke. Va. 24015. Phone 703-343-4444. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Burt Levine. 
Asst. to Pres.-Don Foutz. 
Operations Director-John Cigna. 

2. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1240 

Non-directional. 
Operating schedule: 24 hours dal/y. EST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3e. lb, 4e. 44. 5, 6a. 7b. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 22b, 230. 25a, 28b, 29e. 
Contracts: 40e. 46, 47e. 
Comb.: Cont. Discounts: 60b. 60k, 61e. 
Cancellation: 70a, 70e, 71a, 73a. 
Al!Mated with Eastman Network. 

TIME RATES 
Ely 11/15/67-Rec'd 10/31/67. 

I-Mon thru Sat 6-9 am & 3-7 pm. 
II-Mon thru Sat 9 am-3 pm & 7-9 pm. 
III-Mon thru Sat 9 pm-midnight de 5-8 am; 
all day. 

7. PACKAGE PLANS 
SECTION I 

PER WK: 1 ti 6 tl 12 01 18 01 24 tl 
1 min_  21.00 20.00 19.00 18.00 17.00 
30/20 sec__ 16.80 16.00 15.20 14.40 13.80 
10 see_- ...... 10.50 10.00 9.50 9.00 8.50 

SECTION II 
1 min_ .......  17.00 16.00 15.00 14.00 13.00 
30/20 see___ ...... 13.60 12.80 12.00 11.20 10.40 
10 sec  8.50 8.00 7.50 7.00 8.50 

SECTION III 
1 min  14.00 13.00 12.00 11.00 10.00 
30/20 sec  11.20 10.40 9.60 8.80 8.00 
10 sec  7.00 6.50 8.00 5.50 5.00 

BEST BUY PLAN 
30 ti (121, 1211. 6111). ea  12 
15 ti (61, 611, 3111), ea  14 

CONSECUTIVE WEEK DISCOUNTS 
26 wks-4% 52 wks-8% 
Not applicable to Best Buy Plan. 

RATEHOLDER 
Minimum wkly ached of 6 1-roin spots 6 am-12 mid 
Mon-Sun necessary to maintain consee wk advertising. 

WSLS 
1940 

ROANOKE 

aclam young inc. 

e R I B 

Sun 

Subscriber to the NAB Radio Code 

Media Code 4 248 7575 5.00 
Shenadoah Life Stations, Inc.. Box 2161. Roanoke. 
Va. 24009. Phone 703-344-9226. TIVX 710-870-
0428. 

STATION'S PROGRAMMING DESCRIPTION 
WSLS: Programmed for general interest. 
5 personalities me entire operation except network 
3-6 pm Sat and 2-10 pm Sun. MUSIC: country and 
western. 90% singles, 10% albums. 1 gospel hymn 
per hour. Phone requests, hourly audience participa-
tion contests. Personalities available for remote 
broadcasts. 2 remote units. NEWS: Five 5 min local 
and regional reports daily. M-Sat. Hourly headlines 
provided by 6 man radio and TV news dept. 5 min 
network news hourly. Irregularly scheduled editorials. 
SPORTS: college football with scoreboard show. 
Hourly 1 min headlines and scores. FARM: 3 reports 
daily. M-Sat. 5:15 am. 6:15 am, 12:10 pm. Con-
tact Representative for further details. Itec'd 7/17/67. 

I. PERSONNEL 
Exec. Vice-Pres. & Mgr.-Horace Fitzpatrick. 
Vice-President-George W. Chernault, Jr. 
National Sales Manager-A. S. Trevillan. Jr. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

S. FACILITIES 
5,000 w. days, 1.000 w. nights; 610 kc. 
Directional-separate patterns day and night. 

Operating schedule: 24 hours daily. EST 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 2b, 3a, 3b, 3c, 3d, 4s. 4d, 5, 6e, 

7b. 
Rate Protection: 10g, 11g, 12g. 13g, 14g, 155. 
Basie Rates: 20e, 21a, 21b, 22e. 22b, 23a, 24e. 25e. 

26, 28b, 28e, 30. 
Contracts: 40e. 41, 425, 43, 44b, 45, 46, 47a, 49, 

51e. 51e. 
Comb.; Cont. Discounts: 60e, 60e, 60e, 601, 61e, 61b, 

61e. 62a. 621). 624. 
Cancellation: 70e, 70b, 70e, 71e. 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC. 
TV Facilities: WSLS-TV. 

TIME RATES 
No. 8-A Eft 9/1/68-Itec'd 8/5/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Mon thru Fri 5-6 
am; Sun 6 am-6 pm. 
B-All other times. 

-AA- -A- -B-
PER WK: I min 30 see I min 30 see I min 30 see 
1 t1 -.._ 20 15 18 15 12 9 
6 tL  19 14 17 14 11 8 
12 U.  18 13 16 13 10 7 
18 tL_..._   17 12 15 12 9 6 
24 ti  16 11 14 11 8 5 
30 ti  15 10 13 10 7 4 
ID's: 50% of 1 min. 
ID's combine at rate of 2 ID's equal 1-minute fa. 
greater discounts. 

8. PROGRAM TIME RATES 
AA-Daily 6 am-10:30 pm. 
A-All other times. 

CLASS AA 
I hr 1/2 hr 1/4 hr 10 mln 5 mln 

30 25 
28 23 
26 21 
24 19 
22 17 

1 1 105 65 40 
28 x_. 97 60 38 

92 55 36 

215660 xx.7. .............. :::_-_---"-- 1: 51g M 
CLASS A 

1 x 40 30 25 20 
26 x  60 38 28 23 18 
52 x  55 36 26 21 16 
156 x  50 34 24 19 14 
260 x...   45 32 22 17 12 

10. SPECIAL FEATURES 
5 and 10 min newscasts take a 7.50 fee. 

W S L S-FM 
1947 

ROANOKE 

Subscriber to the NAB Radio Code 
Media Code 4 248 7576 3.00 
Shenandoah Life Stations, Inc., Box 2161 Roanoke. 
Va. 24009. Phone 703-344-9226. 

Sales Office: 3rd & Church, Roanoke. Va. 

STATION'S PROGRAMMING DESCRIPTION 
WSLS-FM: Programmed for adults. 
MUSIC: general popular 90%, classical 10% 8-10 
pm Thur and 8:30-10:30 pm Sun. SPORTS: pro-
fessional baseball, college football. TALK: 1 hour 
discussion daily 7-8 pm. RELIGION: one half hour 
daily M-Sat 6:30-7 pm, 3 hours Sun noon-2 pm & 
7:30-8:30 pm. Rec'd 7/17/67. 

I. PERSONNEL 
Executive Vice-President-Horace S. Fitzpatrick, 
Vice-President-George W. Chernault, Jr. 
Sales Manager-Berm Reacts. 

3. FACILITIES 
ERP 200,000 w.; 99.1 me. Stereo. 
Operating schedule: 7 am-midnight. 
Antenna ht.: 1.892 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WSLS listing for coded regulations. 
Affiliated with Market 1 Network. 

TIME RATES 
No. 7-FM Eff 10/15/66-Rec'd 2/27/68. 

AA-Dally 6-11 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA A 

PER YR: 1 mln 30 see 10 see 1 min 30 see 
1 x.  6.40 4.50 3.20 3.20 2.25 
26 x  6.00 4.20 3.00 3.00 2.10 
52 x  5.60 3.90 2.80 2.80 1.95 
104 x  5.20 3.65 2.60 2.60 1.80 
156 x  4.80 3.40 2.40 2.40 1.70 
260 x 4.40 3.10 2.20 2.20 1.55 
520 x  4.00 2.80 2.00 2.00 1.40 
1040 x  3.60 2.50 1.80 1.80 1.25 

7. PACKAGE PLANS 
28-DAY PACKAGE PLAN-ROS 

10 ti 20 ti 40 ti 60 ti 80 ti 
1 min  4.50 4.00 3.50 3.00 2.75 
30 see  3.15 2.80 2.45 2.10 1.95 
10 sec  2.25 2.00 1.75 1.50 1.40 

10 see 
1.60 
1.50 
1.40 
1.30 
1.20 
1.10 
1.00 
.90 

100 01 
2.25 
1.60 
1.15 

VIRGINIA 
8. PROGRAM TIME RATES 

CLASS AA 
PER YR: 5 min 10 min 1/4 hr 1/2 hr 1 hr 
1 x  13.00 16.00 -2.00 31.00 44.00 
13 z  12.08 15.08 20.00 29.00 42 00 
26 x........--_____ 11.00 14.00 18.00 27.00 39 00 
52 x. ........ -...._.._   10.00 13.00 17.00 25.00 36.00 
104 x-    9.00 12.00 16.00 23.00 33.00 
156 x_............____ 8.00 11.00 15.00 21.00 10.00 
260 x 7.00 10.09 13.00 19.00 28.00 
312 x.  6.00 9.00 12.00 17.00 :26.00 

CLASS A 
1 x._ ...... _ ...... ___ 6.50 8.00 11.00 15.50 22.00 
13 x  6.00 7.50 10.00 14.50 21.00 

9.00 13.50 19.50 
52 x______ ..... __  5.00 6.50 8.50 12.50 18.00 
104 x  4.50 6.00 8.00 11.50 16.50 
156 x.  4.00 5.50 7.50 10.50 15.00 
260 x.     3.50 5.00 6.50 9.50 14.00 
312 x  3.00 4.50 6.00 8.50 13.00 

WTOY 
1957 

ROANOKE 

Independent Negro 
Media Code 4 248 7611 8.00 
T. & H. Broadcasting, Inc., 26 E. Church Ave.. 

Roanoke, Va. 24011. Phone 703-343-5545, 343-
5546. 

I. PERSONNEL 
President--Connie T. Hausman. 
Gen'l & Sales Mgr.-Barry L. Hausman. 
Station Manager-William F. Moss. 

2. REPRESENTATIVES 
New York, Chicago-Greener, Iliken, Sears. 
Southeast-Bernard I. Ochs Co. 

3. FACILITIES 
1.000 w. days: 910 ke. Non-directional. 
Operating schedule: 5:30 am-local sunset. EST 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3e. 4s, 4e, 5, 6a, 7b, 8. 
Rate Protection: 10a, ils, 12a, 13a, 14a, 15b. 
Basic Rates: 20e, 21e, 22e, 23a. 24a, 25a, 28b, 29e, 

31, 53e. 
Contracts: 40e. 41, 42a, 43, 44b, 45, 46, 47a, 48, 49, 

50. 51e. 
Comb.; Cont. Discounts: 60a, 60d, 60e. 61a, 62.1. 
Cancellation: 70e, 70e, 71a, 73e. 
Prod, Services: 80, 82. 

TIME RATES 
No. 1 Eft 2/1/69-Ree'd 1/29/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 wk 13 wk 26 wk 39 wi 52 wk 
6 ti........._ ............... 8.00 7.75 7.50 7.25 7.00 
12 ti.  7.75 7.50 7.25 7.00 6.75 
18 ti_ ..... _ ....... __...._.. 7.50 7.25 7.00 6.75 8.50 
24 tL ........ ........ 7.25 7.00 8.75 6.50 6.25 
30 ti .......... _ ... - ... 7.00 6.75 6.50 6.25 6.00 

30 SECONDS 
6 tL    6.00 5.75 5.56 5.25 5.00 
12 ti   5.80 5.55 5.30 5.05 4.80 
18 ti_ 5 6;1 5.35 5.10 4.85 4.60 
24 tL  5.40 5.15 4.90 4.65 4.40 
30 ti  6.20 4.95 4.70 4.45 4.20 

ROCKY MOUNT (2Am) 
Franklin County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WKWS 
1959 

Media Code 4 248 7650 6.00 
Radio Franklin. Inc., Box 250, Church St.. Rocky 
Mount, Va. 24151. Phone 703-483-9244. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Kermit W. Salyer. 

3. FACILITIES 
1,000 w. days; 1290 he. Non-directional. 

4. AGENCY COMMISSION 
15% tat time only; 2% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3, 4e, 6a. 
Rate Protection: 10e, 14e. 
Basic Rates: 20b, 21a, 24e, 25b, 26, 28b, 28e, 30, 

33c. 
Contracts: 400, 46. 47e, 51e. 
Comb.: Cont. Discounts: 60a, 62e. 
Cancellation: 71e. 
Prod. Services: 82. 

TIME RATES 
Rates effective   

Rates received September 28, 1964. 

(This listing continued on next page) 

-wee 
"In morning drive time WSLS has more 
adult listeners than any other station - 
M-F, 6-10 AM." 

"WSLS ranks first in all-day average house-
hold shares, ME, 6 AM-12 Mid." 

"During housewife time, 10 AM-3 PM, 
WSLS delivers more women than any other 
station - and more young women 2549 
than any other station." 

"CUME AUDIENCE - WSLS reaches more 
came men and cume women Mon-Sun than 
any other station." 

"And, on top of all this, WSLS provides 
the greatest available coverage out of 
Roanoke.*" 

5000 Watts 610 Kc. 

aciam young inc. 
Affiliated with WSLS-FM Multi-plex Stereo 
*FCC Coverage Analysis 0.5 mv/m 
Pulse Metro Roanoke, April 1968 
Survey figures are estimates only, not verified 
by station. 

The 

oanokellia. 
market. 
You get it with 

WHIN Here's why. 
0.% What kind of programming do you 
Ut. do? 

A. 

Q. 
A. 

Q. 
A. 

Q. 
A. 

Q. 
A. 

Q. 
A. 

WROV is basically a Pop Music 
station with broad appeal pro-
gramming that includes news 
every quarter hour, play-by-play 
sports, heavy community involve-
ment, audience participation and 
24 hour service. 

How consistent is your manage-
ment and programming? 

WROV has had the same owner-
ship, and management for the 
past 13 of its 21 years of broad-
casting. 

Who do I reach when I advertise 
on WROV? 

The first of the big spenders: 
young adults with growing fami-
lies who need more of almost 
everything. 

How do the surveys rate WROV? 

WROV has consistently rated 
first or second in its area among 
the seven A M radio stations sur-
veyed. 

How does WROV compare to other 
Roanoke stations? 

WROV reaches more different 
households per day and per 
week than any other Roanoke sta-
tion. More local advertisers use 
WROV than the next two stations 
combined. 

What is WROV's share of the na-
tional radio dollar in its market 
area? 

Of the 40 national radio ad-
vertisers who had spot schedules 
in Roanoke last year, 36 of them 
were on WROV. 

You won't make a mistake buy-
ing for the young adult families 
in Roanoke when you buy WROV. 
Consistency is on your side! 

ROY 
24 hour radio 7 days and nights 
Burt Levine, Pres. 
Represented by 
Robert E. Eastman & Co., Inc. 

September 1, 1969 Spot Rodio Stations 

Pulse Metro Area, April 1968 

913 



VIRGINIA 

Rocky Mount-W KW S-Continued 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 10 see 

13 U.  
28 ti_.---_______. --_- 3.50 2.50 2.00 

2.25 1.75 
100 ti__--____________ 3.00 2.00 1.50 
200 ti 2.75 1.75 1.40 
300 U.-   2.60 1.70 1.30 
400 ti 2.50 1.60 1.25 
500 U 2.40 1.50 1.20 
More than 500 ti___-....-------. 2.25 1.25 1.10 

8. PROGRAM TIME RATES 
1 le 1/2 hr 1/4 la 10 min 5 min 

1 ti.__........._... 40.00 28.00 19.00 14.00 10.00 
13 ti._  35.00 24.50 17.00 12.00 9.00 
25 ti-_________-- 30.00 21.00 15.00 10.00 8.00 
52 ti-....-______ 25.00 16.00 11.00 8.00 6.00 

  23.00 14.00 9.50 7.00 5.00 
208 ti_._____  22.00 13.00 8.00 6.00 4.50 
416 ti. 21.00 12.00 7.00 5.00 4.00 

WYTI 
1957 

Media Code 4 248 7725 6.00 
Mailing address-Box 430, Rocky Mount, Va. 24151 
()nice and Studio-Highway 220 North, Rocky Mount, 
Va. 24151. Phone 703-483-9955. 
STATION'S PROGRAMMING DESCRIPTION 

WYTI: Programmed 60% pop, rock and roll. 40% 
country muslo. Reed 7/12/67. 

I. PERSONNEL 
Vice-Pres. & Gen'i Mgr.-Lester L. Williams. 
Program Manager-Diane Arrington. 
Commercial Manager-Bill Jefferson. 

3. FACILITIES 
1,000 w. days; 1570 ke. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 4a, dd. 5, 6a, lb. 
Rate Protection: 101). 11b, 12b, 13b, 14b. 
Basic Rates: 20a. 22a, 2205. 23a, 24a, 24b, 28b, 29a. 
Contracts: 40a, 42b, 45, 46, 47a. 48. 
Comb.; Cont. Discounts: 601), 61a, 61b, 6211. 62e. 
Cancellation: 70a, 70e. 71a, 70e. 
Affiliated with ICES Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 1. 1960. (Card No. 1.) 
Card received February 1, 1961. 

6. SPOT ANNOUNCEMENTS 
(.5 (t) ($) 

3.50 2.80 
13 times  . 3.60 3.15 2.52 
26 times  2.97 2.98 
52 times _ 3.00 2.62 2.10 
104 times  2.80 2.45 1.96 
156 times ............... ________ 2.60 2.27 1.82 
208 times  2.40 2.10 1.68 
260 times. 2.20 1.92 1.54 
312 times_   2.00 1.75 1.40 
600 times  1.25 
(5) 1 minute, 100 words, run-of-schedule. 
(1.) Station breaks, 80 words, live or transcribed. 
(0) 80 words. run-of-schedule. 

8. PROGRAM TIME RATES 
1 hr . 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time 33.00 20.00 15.00 10.00 6.60 
13 times.. 29.70 18.00 13.50 9.00 5.94 
26 times.. 28.05 17.00 12.75 8.50 5.61 
52 times.. 24.75 15.00 11.75 7.50 4.95 

104 times.. 23.10 14.00 10.50 7.00 4.62 
156 Urine_ 21.45 13.00 9.75 6.50 4.29 
208 times.. 19.80 12.00 9.00 6.00 3.95 
260 times.. 18.15 11.00 8.25 5.50 3.83 
312-599 

times  14.86 10.00 7.50 5.00 9.30 

SALEM (1 AM; I FM) 
Roanoke County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WBLU 
1956 

e CEO 
Subscriber to the NAB Radio Code 

Media Code 4 248 7800 7.00 
Baker Broadcasters, Inc., Box 408, 212 E. Main St., 

Salem, Va. 24153. Phone 703-389-5146. 

I. PERSONNEL 
President-Vernon H. Baker. 
Vice-Pres. & Gen'l Mgr.-Richard A. Moran. 
Station Manager-David H. Moran. 

3. FACILITIES 
5,000 w.; 1480 ke. Non-directional days. 
Operating schedule: 5:30 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4a. 4d, 5, 6b, 7b, 8. 
Rate Protection; 15b. 
Basic Rates: 20a. 21a, 22a, 23a, 25e, 325. 
Contracts: 40a. 41. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Elf 7/1/68-Reed 6/25/68. 

6. SPOT ANNOUNCEMENTS 
FIRM POSITION 

PER YR. EA: I min 80 sec I min 30 see 
1 x  4.00 2.50 365 x  2.85 1.75 
104 x 3.75 2.35 5.0 x.  2.75 1.65 
156 x  3.50 2.15 780 x  2.60 1.55 
208 x.  3.25 2.00 1040 x  2.50 1.50 
260 x___ ....... 3.15 1.90 1300 x  2.25 1.35 
312 x  3.00 1.80 1500+   2.00 1.25 
20 sec: 60% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
ROS 

PER WK, 
EA: 10 ti 15 ti 25 ti 50 ti 70 tl 100 ti 

1 min____ 3.50 3.25 3.00 2.75 2.50 2.25 
30 sec_......._ 2.75 2.50 2.25 2.00 1.75 1.50 
20 sec: 60% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 260x 

1 hr___-_____ 45.00 40.00 37.50 35.00 27.50 
1/2 hr...- .....  50.00 25.00 23.00 21.00 17.00 
1/4 hr  20.00 18.50 17.00 16.00 10.00 

10. SPECIAL FEATURES 
5-minute Newscasts-Applicable 1-min rate plus .50. 
5-min local news reports, ea  5 

WJ LM (FM) 
1969 

Media Code 4 248 7150 7.00 
WRIS. Inc., Box 6099, 219 Luckett St. N.W., 
Roanoke, Va, 24017, Phone 703-342-3131. 

WJLM (FM)-Salem, Virginia-Page 911 Hy-3 
STATION'S PROGRAMMING DESCRIPTION 

W.11.51 (FM): Programmed for adults. 
MUSIC: 100% modern country music. NEWS: 5 min 
network news on hour, every hour. Teletype to local 
weather bureau at local airport. Contact Representa-
tive for further details. Reed 4/18/69. 

I. PERSONNEL 
Pres. Je Gon'l Mgr.-Lloyd Gochenour. 
Program Director-Gary E. Cooper. 
Traffic & Recep.-Mary E. Porterfield. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3. FACILITIES 
ERP 3,000 w. (Innis.), 3,000 w. (vert.); 93.5 nie. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 81 ft. below average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 25th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3d, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a, 

15b, 16. 
Basic Rates: 20b, 21a, 21b, 22b, 230. 240, 250, 20. 

28b, 28e, 29a, 29b, 30. 33e. 
Contracts: 40e. 41, 42a, 42e. 424, 44b, 45, 46, 47a, 

51e. 51e. 
Comb.: Cont. Discounts: 60a, 60e. 61e, 62b, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 82. 
AM facilities: WRIS, Roanoke. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 3/1/69-Rec'd 4/2/69. 
6. SPOT ANNOUNCEMENTS 

Ix 10x 25x 50x 100+ 
1 min_ 2.50 2.25 2.00 1.75 1.50 
30 sec________ ......... 2.00 1.75 1.50 1.25 1.00 

SOUTH BOSTON 
Halifax County-Map Location 11-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WHLF 
1947 

1:11:1C1 
Subscriber to the NAB Radio Code 

Media Code 4 248 7875 9.00 
Flallfax Broadcasting Co.. 554 N. Main St., South 

Boston, Va. 24512. Phone 572-2988, 

I. PERSONNEL 
Pres. & Gent Mgr.-John L. Cole, Jr. 
Station Manager-H. Preston Young, Jr. 
Chief Engineer-James C. Bishop. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1400 he, 

Non-dIrectional. 
Operating schedule: 5:00 am-11:00 pm. EST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. lb, 3d, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 121)„ 13b, 14b, 15a, 1513. 

16. 
Basic Rates: 20b, 21a, 21b, 21e, 22b, 23a, 23b, 246, 

25s, 27. 28a. 29a, 29b, 30, 335. 
Contracts: 40e, 42e, 44a, 44b, 45, 46, 47e, 48, 49. 

50, 51a. 51b, 51e, 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, 

61e. 61b, 62d. 
Cancellation: 70b, 70e. 71a, 72, 13s, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with the Keystone Network. 
Affiliated with American Information Network. 
Member: Tobacco Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAMF 

Elf 11/1/68-Itec'd 10/7/68. 

6. SPOT ANNOUNCEMENTS 
-160 wds- - 80wds- 50 wd 30 wd 
(.) ROS (.5 ROS ROS ROS 

1 x  3.30 2.85 3.00 2.65 2.30 1.55 
13 x  3.10 2.65 2.85 2.35 2.10 1.40 
26 x  2.90 2.55 2.65 2.20 1.95 1.25 
52 x  2.65 2.35 2.40 2.05 1.75 1.20 
78 X  2.50 2.30 2.30 2.00 1.65 1.15 
104 z  2.40 2.20 2.15 1.05 1.55 1.10 
156 x  2.30 2.15 2.00 1.85 1.45 1.05 
208 x  2.10 2.05 1.85 1.75 1.35 1.00 
260 a  2.05 1.95 1.80 1.65 1.25 .95 
312 x  1.95 1.80 1.75 1.50 1.15 .90 

(*) Specified. 
Any yearly contract running 13 weeks or longer may 
be cancelled without short-term rate being applied. 

7. PACKAGE PLANS 
(To be used over 52 weeks) 

ROS: 30 wd 50 wd 80 wd 160 wd 
600 X  .85 1.00 1.35 1.05 
1000 z  .75 .90 1.25 1.55 

(To be used in 7-day period) 
ROS: 7 ti 10 ti 25 ti 50 ti 75 ti 100 ti 
30 wd  8.50 10.55 23,00 43.00 60.00 73.00 
50 wd  12.65 16.50 33.00 55.00 77.00 88.00 
80 wd  14.85 20.00 43.60 77.00 110.00 127.00 
100 wd  16.00 24.00 55.00 95.00 125.00 150.00 
No copy change. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 U_____________ 35.00 22.00 11.50 5.30 
13 U____________. 33.00 20.00 11.00 5.00 
26 tL-   30.03 19.00 10.75 4.80 
52 U..................._ 25.00 18.00 10.55 4.65 
78 ti ...... _______ 23.00 17.00 9.90 4.45 
104 ti____.____ 22.00 16.00 9.25 4.20 
156 ti...---..- .... _.. 20.00 15.00 8.60 4.10 
208 ti________ 19.00 14.00 7.95 3.95 
260 U.__  18.00 13.00 7.20 3.60 
312 ti.. .. _ .. 17.00 12.00 6.50 5.00 3.30 
Any yearly contract running 13 weeks or longer may 
be cancelled without short-term rate being applied. 

9.25 
8.60 
7.95 
7.20 
6.90 
6.60 
6.30 
6.00 
5.40 

SOUTH HILL (1 Am; Fm) 
Mecklenburg County-Map Location H-6 

See SRDS consumer market map and data at begin-
nine of the State. 

WJWS 
1953 

A 13 

Subscriber to the NAB Radio Code 
Media Code 4 248 7950 0.00 
Old Belt Broadcasting Corp., Box 216, Chase City 

Hwy., South Hill, Va. 23970. Phone 703-147-4007. 
I. PERSONNEL 
Pres. de Com'l Mgr.-W. B. Holler. 
General Manager-A. W. Walthall. 
Secretary-Treasurer-N. L. Talley. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
5.000 w.; 1370 Itc. Non-directional. 
Operating schedule: 6 am-local sunset Mon thru Sat; 
7:55 am-local sunset Sun. EST. 
Partial simulcast operation. Simulcast 6-8 am. For 
Non.simuleast facilities see WJWS-FM. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, 40, 5, 60, 8. 
Rate Protection: 15b, 16. 
Basic Rates: 20b, 210, 22a, 22b, 22e. 24b, 28b, 29a. 
Contracts: 405. 43, 45, 51e, 51e, 
Comb.: Cont. Discounts: 60a, 62b. 
Cancellation: 70a, 70e, 71a, 
Prod. Services: 80. 82. 
Member: Country Music Network, 

TIME RATES 
Eff 9/1/68-Reed 9/3/68. 

6. SPOT ANNOUNCEMENTS 
I min 50 sec 20 see 

1 X.  . 6.00 4.00 3.00 

8. PROGRAM TIME RATES 

W J W S-FM 
1966 

Media Code 4 248 7951 8.00 
Old Belt Broadcasting Corp., Box 216, Chase City 

Rd., South Hill, Va. 23970. Phone 703-447-4007. 
I. PERSONNEL 

Pres. &. Com'l Mgr.-W. B. Holler. 
General Manager-A. W. Walthall. 
Secretary-Treasurer-N. L. Talley. 

3. FACILITIES 
ERP 3,000 w. ' • 105.5 me. Stereo. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 217 ft. above average terrain. 
Partial simulcast operation. Operated separately 8 
am. ii pm. For simulcast facilities see WJWS. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WJWS listing for coded regulations. 

TIME RATES 

Rates are identical to WJWS. See that listing. 

STAUNTON 
Augusta County-May Location G-4 

See SRDS consumer market map and data at begin-
ning of the State. 

(2 AM; 1 FM) 

WA F C 
1954 

e 
Subscriber to the NAB Radio Code 

Media Code 4 248 8025 0.00 
American Home Broadcasting Corp., Box 1209, Spring 

Hill Rd., Staunton, Va, 24401. Phone 703-886-
2377. 8. 

I. PERSONNEL 
President-Lloyd Gochenour. 
Station Manager-Edward C. Lyman, Jr. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
1.000 sv. days; 900 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% ta recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 3b, 4b, 4d, 5, 6e. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20a, 22e. 22b, 23a, 24a, 24b, 25a, 26. 

28a, 29a. 
Contracts: 40a. 45, 46, 47s, 48. 
Comb.; Cont. Discounts: 60a, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71a, 730. 
FM facilities WSGM (FM). 
Affiliated with CBS and ICBS. 

TIME RATES 
Rates effective .............. __-

Rates received November 24, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti . . 5.85 4.55 104 ti.  4.55 3.25 
28 Li__ ...... - . 5.20 3.90 156 4.23 2.93 
52 ti 4.88 3.58 312 ti_   3.90 2.90 
Announcements and programs can be combined to 
earn additional discounts, on spots. 

7. PACKAGE PLANS 
1 min 30 seo 

20 Spots  70. 50. 

100 Spots  _.. 260. 225. 

8. PROGRAM TIME 

1 ti 
1 58.50 
1/2 hr........ 35.10 
1/4 hr. .... _ 23.40 
10 min_  17.55 
5 min  10.40 
Broadcast time Is 

RATES 
26 ti 52 ti 104 ti 
55.60 52.65 49.75 
33.35 31.59 29.84 
22.23 21.06 19.89 
16.25 15.28 14.30 
9.75 7.80 7.48 

45 seconds less than 

WSGM (FM) 
1959 

e 
Media Code 4 248 810(1 1.00 
American Home Broadcasting Corp., 

Hill Rd., Staunton, Va. 24401. 
2377, 2378. 

2. REPRESENTATIVES 

Gill-Perna, Inc. 

3. FACILITIES 
ERP 500 w.; 93.5 mc. 
Operating schedule: 6:00 am-10:05 
Antenna ht.: 352 ft. above average 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 2e. la, 3b. 4b, 4d. 5, 6a. 8. 
Rate Protection: 10b, 111), 12b, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24a. 24b, 25e, 26, 

28a, 29a. 
Contracts: 40e. 45. 46. 47a, 48. 
Comb.; Cont. Discounts: 600, 61b, 621), 62e. 
Cancellation: 70e. 70e, 71a, 73a. 

TIME RATES 
Rates effective   

Rates received November 24, 1965. 

6. SPOT ANNOUNCEMENTS 

1 minute  

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 6 min 

1 ...... 15.00 10.00 5.00 3.00 
(Staunton continued on next Page) 

156 U. 312 tl 
46.80 43.90 
28.08 26.33 
18.72 17.55 
13.33 12.35 
7.15 6.50 
indicated. 

Box 1209. Spring 
Phone 703-886-

pm. Me.L. 

terrain. 

- 2.25 

Like a library of 

market-media information 

SERVICE-ADS in 

Standard Rate 
& Data Service 

. . . give you data you want 
when you want it 

EVERY MONTH, media of all kinds add 
to your library of market and media in-
formation by furnishing you with additional 
data in their Service-Ads, which are de-
signed to aid you in evaluating and 
selecting media. 

The media represented by Service-Ads 
in Standard Rate realize your need for 
usable information, for factual working 
tools that enable you to select medit 
more profitably for your client. Ther 
place this information in your hands at 
the time you need it most, when you 
are making buying decisions. 

Read, and use, the Service-Ads in Standard 
Rate to help you in your selection of mar-
kets and media. You'll find they save you 
time and work, because they work for you. 

002D-2/1 
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itaunton-Continued 

WTON 
1945 

Subscriber to the NAB Radio Code 
'Media Code 4 248 8175 3.00 
Charles F. Blackley, Morrison Bldg.. Staunton, Va. 

24401. Phone 703-886-6666, 886-3010. 
'. PERSONNEL 
Owner and Gen'! Mgr.-Charles P. Blackly!. 
Sales Manager-Charles E. Seebeck. 

1. REPRESENTATIVES 
Call station collect. 

F. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kn. 

Non-directional. 
Operating schedule: 5:50 am-midnight. EST. 
AGENCY COMMISSION 
15%: no cash discount. 
. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 3d, 45. 5, 8. 
Rate Protection: 10a, lia. 12a, 13a, 14a. 
Basic Rates: 22a. 23a. 24b, 29a, 30. 
Contracts: 405, 42a, 45, 46. 47a. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61e. 
Cancellation: 70a, 70e. 715. 73a. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective April 1, 1967.. (Card No. 3.) 

Rates received February 5. 1962. 
1. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/2 1/4 5 1 30 
hr. hr. hr. into. min. sec. 

1 time 60.00 36.00 24.00 12.00 6.00 4.20 
13 times 57.00 34.20 22.80 11.40 5.70 3.99 
26 times 54.00 32.40 21.60 10.80 5.40 3.78 
52 times 51.00 30.60 20.40 10.20 5.10 3.57 

104 times 48.00 28.80 19.20 9.60 4.80 3.36 
208 times 45.00 27.00 18.00 9.00 4.50 3.15 
416 times 42.00 25.20 16.80 8.40 4.20 2.94 

1,000 times   3.90 2.73 

;TUART 
Patrick County-Map Location F-6 

Feo SRDS consumer market map and data at begin-
in of the State. 

WHEO 
1959 

Media Code 4 248 8250 4.00 
Gray Broadcasting Corp., Wayside Dr.. Stuart, Va. 

24171. Phone 694-3114. 
. PERSONNEL 
President-Ted J. Gray, Jr. 
Station Manager-Ray N. Sheppard. 
Sales Manager-Lew M. Savage. 
. REPRESENTATIVES 
National Time Sales. 

. FACILITIES 
1,000 w. days; 1270 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset Mon thru 
Sat; 7 am-local sunset Sun. EST. 

. AGENCY COMMISSION 
None; all rates net to station. 

. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 200, 23a, 24a, 24b, 29a. 
Contracts: 400. 47a. 
Comb.; Cont. Discounts: 60a, 61a, 61b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective April, 1962. (Card No. 1.) 

Card received April 28, 1965. 
. SPOT ANNOUNCEMENTS 

al min t30 see .1 min 'PO See 
1-12 ti  3.50 2.90 104-155 t.1..._ 2.10 1.80 
13.25   3.15 2.75 156-259 U._ 1.95 1.60 
26.51 ti  2.90 2.40 260-311 ti  1.75 1.40 
52.103 ti  2.45 2.10 312 or more ti 1.50 1.25 
10-seconds-50% of the applicable 30-second rate. 
1 continuous spot every day of year, ea 1.15. 

(*) 320 words. 
(t) 65 words. 

. PACKAGE PLANS 
MONTHLY BONUS SATURATION PACKAGE 

1 min 30 sec 1 min 30 sec 
30 ti  1.90 1.40 120 Li 1.60 1.10 
60 ti  1.80 1.30 150 ti  1.50 1.00 
80 ti  1.70 1.20 

TIME SIGNALS 
1-3 ti  .90 5 or more ti  .60 
3-5 ti  .75 

1. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1-t2 ti    33.00 20.00 16.00 11.50 
13-25 ti  29.00 18.00 13.00 9.00 
26-51 ti  25.00 17.00 11.00 7.25 
52-103 ti  23.00 15.00 9.00 6.25 
101-155 ti    20.50 12.00 8.25 5.00 
156-259 ti  17.50 10.50 7.25 4.00 
260-311 ti  16.00 9.00 6.00 3.50 
312 or more ti  14.75 8.50 5.50 3.00 

;UFFOLK (1 AM; 1 FM) 
Nansemond County-Map Location L-6 

lee SRDS consumer market map and data at begin-
dng of the State. 

WLPM 
1940 

Media Code 4 248 8325 4.00 
Suffolk Broadcasting Corp.. 967 Windsor Rd., Suf-

folk, Va. 23434. Phone 703-539-2394. 

STATION'S PROGRAMMING DESCRIPTION 
WLPM: Programmed for general interest with em-
phasis on young adults and teens. 
Rock mixed with some country and western and stand-
ards. FARM: news 6-6:30 am. 11:45 am-12:15 pm. 
Editorials frequently. NEWS: emphasis on local 
events. Rec'd 7/28/67. 

. PERSONNEL 
Executive Vice President-Edmund Baydush. 
General Manager-L. Earl Hundley. 

3. FACILITIES 
1,000 w.; 1460 kc. Non-directional. 
Operating schedule: 5:30-12:30 am. EST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4a, 4c, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20s, 23a, 240, 24e. 25a, 28b, 28e. 29a. 

30, 33b. 
Contracts: 40a, 41, 45, 46. 
Comb.; Cont. Discounts: 60a, 60e, 601, 61a, 626. 
Cancellation: 71a, 72, 73a. 73b. 
Prod. Services: 80. 82. 
Affiliated with KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/69-Rec'd 3/31/69. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 10 see 
1 x 2.75 2.25 1.50 

7. PACKAGE PLANS 
25 spots per day or 45 within 3 consec days, or 70 
within 7 days: 
1 min  2.25 30 sec_ . 1.75 
Minimum 10 per day, 7 consee days or more: 
1 ........... 2.00 30 ...... 1.50 

10. SPECIAL FEATURES 
ROTATING HEADLINE NEWS 

DAILY: 3 min 5 min 
6 days per wk  2.75 3.75 

yrxrD TIME NEWS SPONSORSHIP 
6 days per wk 4.50 5.50 

WXYW (FM) 
1966 

Media Code 4 248 8400 5.00 
Suffolk Broadcasting Corp., 967 Windsor Rd., Suffolk. 
Va. 23434. Phone 703-539-2394. Norfolk phone 703-
393-1111. 
STATION'S PROGRAMMING DESCRIPTION 

WXYW (FM): Programmed for adults. 
Minimum 55 min of music per hour. Commercial ac-
ceptance based on program and audience compatibility. 
MUSIC: 94% instrumental. 6% vocals. Contents 50% 
Standards, balance is Latin American. popular, jazz, 
show tunes and film music. All selections segue with 
no talk. COMMERCIAL POLICY: 5 minutes per 
hour maximum. Contact Representative for further 
details. Reed 4/3/68. 

I. PERSONNEL 
General Manager-Edmund Baydush. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 80,000 w ; 92.9 me. Stereo. 
Operating schedule: 24 hours daily. EST. 
Antenna ht.: 432 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 25, 2b, 3a, 3b, 3d. 4a, 4e. 5, 13b, 713, 8. 
Rate Protection: 10e. 11e, 12e. 13e, 14e, 15e. 
Basle Rates: 20a, 235, 24a, 24e. 28c, 29a, 30. 32b, 

33a. 
Contracts: 40a, 41, 42s, 45, 46, 48. 
Comb.; Cont. Discounts: 60a, 60h, 601, 61a. 
Cancellation: 70a, 70c, 71a, 72, 73a, 73b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/15/68-Rec'd 7/15/68. 

6. SPOT ANNOUNCEMENTS 
WKLY, ROS: I tl 6 tl 12 ti 18 ti 24+ 
1 min or less  12 11 9 8 7 

(D) 

TASLEY 
Accomack County-Map Location M-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WESR 
1957 

Subscriber to the NAB Radis Code 
Media Code 4 248 8475 7.00 
Accomack-Northampton Broadcasting Co., Inc., U.S. 
HWY. 13. Eastern Shore Radio Center, Tasley, Va. 
23441. Phone 703-787-3200. 

I. PERSONNEL 
President-Vernon EL Baker. 
Vice-Pres. & Gen'! Mgr.-Brooks Russell. 

J. FACILITIES 
5,000 w. days; 1330 kc. Non-directional. 
Operating schedule: Sunrise-lore! sunset. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2a, la. 4a, 46, 5, Oa, 713. 8. 
Rate Protection 15b. 
Basic Rates: 20b. 24b, 25e. 
Contracts: 40a, 44a. 44b, 46. 
Comb.; Cont. Discounts: 60d, 60e, 605. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff Itec'd 1/9/67. 

I. SPOT ANNOUNCEMENTS 
FIXED POSITION 

PER YE: 1 min 30 sec 10 sec 
1 ti  4.25 4.00 3.75 
26 ti  4.25 4.00 3.50 
52 ti  4.25 4.00 3.00 
104 ti    4.25 3.50 2.75 
154 ...... 4.15 3.00 2.50 
260 ...... 4.05 2.75 2.25 
365 ti    3.75 2.50 2.00 

7. PACKAGE PLANS 
WEEKLY ROS 

PER WE: 10 ti 15 ti 25 ti 
1 min  3.50 3.25 3.00 
30 sec   2.75 2.65 2.50 
10 sec  2.00 1.95 1.85 

50 ti 
2.75 
2.25 
1.50 

70 ti 100 ti 
2.60 2.50 
2.15 2.00 
1.50 1.50 

TAZEWELL (1 AM; 1 FM) 
Tazewell County-Map Location D-6 

See SRDS consumer market map and data at beginning 
of the State. 

WTZE 
1966 

Media Code 4 248 8550 7.00 
Tazewell Broadcasting Co., Box 69, Tazewell, Va. 

24651. Phone 703-988-4150. 
STATION'S PROGRAMMING DESCRIPTION 

WTZE: Programmed for general interest. 
4 air personalities emcee entire operation. NEWS: 
5 min on hour, headlines at :35, sports headlines at 
:45, community news at :15. M-Sat 6-8 am country 
and western music, slanted to farmers and commuters. 
8 am-noon middle-of-the-road music slanted to house-
wives. Noon-1 pm farm reports, swap shop, religion. 
1 pm-sign-off rock. Sun 7 am-1 pm religion, llvo 
and taped plus gospel music. 1 pm-sign-off rock. 
Frequent national and area weather and temperature, 
emphasis on community involvement, civic, and school 
affairs. Frequent remote broadcasts for special sales 
events. etc. Rec'd 8/21/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Garland A. Hess, 
Program Director-James L. Cox, 

3. FACILITIES 
1,000 w.; 1470 he, Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
Partial simulcast operation. Simulcast 6 ant-2 pm. 
For non-simulcast facilities see WTZE-FM. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th month following broad-
cast. 

5. GENERAL ADVERTISING See coded regulation 
General: la, 2a, 2b, Is, lb, 3d, 4a, 46, 5, 6a, 7b. 
Rate Protection: 10g, 11g, 12g, 13g, 14g, 15b. 
Basic Rates: 20b, 23a, 24b, 25a, 26, 28e, 
Contracts: 40a, 41, 45, 46, 50. 
Prod. Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/67-Rec'd 1/31/67. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 26x 520 78x 104x 155x 
1 tn in  3.75 3.40 3.15 2.95 2.40 2.30 2.20 

8. PROGRAM TIME RATES 
lx I3x 26x 52x 78x 104x 156x 

1 hr  40.00 37.00 34.50 33.00 31.00 27.00 26.00 
1/2 hr  24.00 22.00 20.00 19.00 18.00 14.00 12.00 
1/4 hr  15.00 14.00 12.50 11.50 11.00 10.00 9.00 
5 min.  8.00 7.50 6.50 6.00 5.75 5.50 5.00 

WTZ E-FM 
1969 

Media Code 4 248 8551 5.00 
Tazewell Broadcasting Co., Box 69, Tazewell, Va, 

21651. Phone 703-988-4150. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Garland A. Hess. 
Program Director-James L. Cox. 

3. FACILITIES 
ERP 3,000 w.; 100.1 me. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 103 ft. above average terrain. 
Partial simulcast operation. Operated separately 2 
pm-sign-off. For simulcast facilities see WTZE. 

4, AGENCY COMMISSION 
15/0 time only; payable 10th of month following 
broadcast. 

5. GENERAL ADVERTISING See coded regulations 
See WTZE listing for coded regulations, 

TIME RATES 

Rates are identical to WTZE. See that listing. 

VINTON 
Roanoke County-Map location F-5 

See SltDS consumer market map and data at beginning 
of the State. 

See Roanoke 
(including Vinton) 

VIRGINIA BEACH 
Virginia Beach County-Map Location M-6 

See SRDS consumer market map and data at begin-
ning of the State. 

See Norfolk-Portsmouth 
(including Virginia Beach-Chesapeake) 

and 
Newport News-Hampton 

WARRENTON (2 AM; 1 FM) 
Fauquier County-Map Location J-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WEER 
1957 

Media Code 4 248 8625 7.00 
Elektra Broadcasting Corp. of Virginia. Box 817, 

Warrenton, Va. 22186. Phone 703-347-1250. 
I. PERSONNEL 
President-George I. Gillespie. 
Exec. Vice-Pros. & Gen'l Mgr.-Daniel W. Kirby. 

3. FACILITIES 
1.000 w. days; 1250 ke. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 
500 w. pre-sunrise. 
Simulcast during AM operational heurs. For non. 
simulcast facilities see WEER-FM. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

VIRGINIA 
5. GENERAL ADVERTISING See eoded regulations 

General: Is. 2a, 3a, 3b, 4a, 4d, 5, 6a. 
Basic Rates: 23a, 24a. 

TIME RATES 
No. 1 Eff 4/15/68-Rec'd 5/3/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 50x 
1 min..._. .... _ ..... 6.00 5.50 
30 sec..._..___. ....... ... 5.00 4.50 
Specified times extra 1.00. 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
PER 
WK: 10 ti 20 tl 30 ti 40 ti 
1 min 5.00 4.75 4.50 4.25 
30 see 4.00 3.85 3.60 3.45 
Within 7 days. 
Specified times extra 1.00. 
10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
PER YR: lx 
1 hr___ ....... .................58.50 
1/2 hr..._ .................. _______. 35.00 
1/4 hr.. ......... _ ...... ........... 23.50 
5 min  10.00 

100x 
5.00 
4.00 

2500 
4.50 
3.50 

50 ti 75 ti 
4.00 3.75 
3.30 3.15 

50e 
55.50 
34.00 
21.00 
9.40 

100x 
52.75 
32.00 
18.75 
8.80 

500x 
4.00 
3.00 

100 ti 
3.50 
3.00 

250x 
47.00 
29.25 
16.50 
8.20 

WEER-FM 
1966 

Media Code 4 248 8626 5.00 
Elektra Broadcasting Corp. of Virginia. Box 817, 

Warrenton. Va, 22186, Phone 347-1250. 
I. PERSONNEL 
President-George 3, Gillespie. 
Exec. Vice-Pres. & Gen'l Mgr.-Daniel W. Kirby. 

3. FACILITIES 
ERP 3,800 w.; 107.7 mc. 
Operating schedule: 6 am-11 pm. EST. 
Antenna ht.: 803 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-II pm. For simulcast facilities see WEER. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WEER listing for coded regulations. 

TIME RATES 
No. 1 Eff 4/15/68-Reed 10/8/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 500 100X 250x 5000 
1 min. 6.00 5.50 5.00 4.50 4.00 
30 sec. 5 00 4.50 4.00 3.50 3.00 
10 sec: 50% of 1-min. 
Specified times, extra 1.00. 

7. PACKAGE PLANS 
(Within 7 days) 

PER WK: 
10 ti 20 tl 30 ti 40 ti 50 ti 75 ti 100 ti 

1 min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
30 sec 4.00 3.85 3.60 3.45 3.30 3.15 3.00 
10 sec: 50% of 1-min. 
Specified times, extra 1.00. 

8. PROGRAM TIME RATES 
PER YR: lx 
1 hr  58.50 
1/2 hr 15.00 
1/4 hr 23.50 
5 min.._ ....... ......._ ..... _._   10.00 

WKCW 
1957 

50x 
55.50 
34.00 
21.00 
9.40 

100x 250x 
52.75 47.00 
32.00 29.25 
18.75 16.50 
8.80 8.20 

Country Music Network 
Media Code 4 248 8700 8.00 
WKTF. Inc.. Box 740, Warrenton, Va, 22186. Phone 

703-347-1420 or 273-9150. 
STATION'S PROGRAMMING DESCRIPTION 

WKCW: Programmed for general interest. 
MUSIC: country and western with some gospel. AIR 
PERSONALITIES emcee all segments and taped 
commercials by personalities are interchangeable. 
NEWS: 3 news blocks It-Sat at 8 am, noon & 5 pm, 
includes national, state, local, area, sports, weather. 
Daily farm market report is included in noon block, 
other news at 5 min before hour from UPI wire, local 
and area sources. Headlines and weather on each 
half hour. Notes of community events are broadcast 
at :15 and at :45. Personalities available for remote 
broadcasts. Farm show 6-7 am with 5 min reports 
and market reports. Contact Representative for fur-
ther details. Rec'd 2/5/69, 

I. PERSONNEL 
General Manager-Stewart L. Brooks, 
Farm Director-Art Barrett. 
News & Sports Director-Red Shipley. 

2. REPRESENTATIVES 
Charles Bernard Co., Inc. 

3. FACILITIES 
5.000 w. days; 1420 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time charges only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 3a, 3b, 3d, 4a, 4b, 5, 6a, 7n, 8. 
Rate Protection: 156. 
Basie Rates: 21a. 22b, 23a, 23b, 28b, Me, 33a. 
Contracts: 40a, 45, 46, 47e, 48, 50, 51e. 
Cancellation: 70b. 706, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Country Music Network. 

TIME RATES 
Eff 1/1/69-Itec'd 1/4/69. 

6. SPOT ANNOUNCEMENTS 
lx 520 104x 1160 208X 260x 312x 

1 min  10.00 9.50 9.00 8.50 8.00 7.50 7.00 
30 see  8.00 7.50 7.00 6.50 6.00 5.50 5.00 

7. PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 tl 40 tl 50 tl 
1 min  10.00 9.00 8.00 7.00 6.00 
30 see  8.50 7.50 6.50 5.50 4.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 mln 

1 x  90 60 45 30 20 
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VIRGINIA 

WARSAW (1 AM; 1 FM) 
Richmond County-Map Location L-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WNNT 
1949 

Subscriber to the NAB Radio Code 
Media Cede 4 248 8775 0.00 
Northern Neck and Tidewater Broadcasting Co., Inc., 

Warsaw. Va. 22.572. Phone 333-6900. 
STATION'S PROGRAMMING DESCRIPTION 

WNNT: Programmed for general interest. 
AIR PERSONALITIES handle all segments. FARM: 
news and markets 6-7 am, 12:45-1:05 pm. Middle-
of-road music 7-9 am, 10:30-11:45 am. 2-4 pm, & 
7-10 pm. C and w music 6-7 am, 9-10 am & 1-2 
pm. Teen music 4-6 pm. Ladies' news and programs 
10-10:30 am, 11:45 am-12:45 pm. NEWS: 5 min 
each hour, 50% national 50% local. 6-6:30 Dm 
sports. TALK: 6:30-7 pm with syndicated personal-
ity. SPORTS: big league baseball, pro football, 
high school sports in season. Reed 7/14/67. 

I. PERSONNEL 
President & Owner-Mrs. Lee Williams. 
Account Executive-W. A. Martin. 
Vice-Pres., Chief Eng. & Mgr.-Dean Loudy. 

3. FACILITIES 
250 w. days; 690 kg. Non-directional. 
Operating schedule: Summer months-13:00 am-7:30 
pm weekdays: 7:00 am-7:30 pm Sun. EST. 
Partial simulcast operation during AM operational 
hours. For non-simulcast operation see WENT-FM. 

4. AGENCY COMMISSION 
None. All rates net to station; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3d, 4a, 4e, 5, 6a, 7a. 8. 
Rate Protection: 10b, 11b, 12b, 1313, 14a, 15a, 15b. 
Basic Rates: 20b, 21a, 21b, 21c. 21d, 22a, 22b, 23s, 

23b, 24b, 25e. 28a. 28c, 29a. 30, 32b, 330. 
Contracts: 40a, 41, 44a, 44b, 45, 46, 47a, 48, 50, 51b, 

51e. 
Comb.; Cont. Discounts: 60d, 60e, 60f. 60h, 601, 61s. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 7/3/50-Rec'd 3/8/67. 

6. SPOT ANNOUNCEMENTS 
1 1/2 1 

min. min. min. 
1 time 3.50 2.25 52 times.... 3.25 

13 times  3.50 2.25 104 times._ 3.00 
26 times  3.25 2.15 312 times.... 3.00 

7. PACKAGE PLANS 
YEARLY BULK BATE 

1500x 3000x 5000x 
1 min 2.50 2.25 2.00 
30 sec.-  1.75 1.50 1.25 
10 sec: 75% of 30 sec rate. 

e. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time  40.00 24.00 12.50 6.25 
13 times  38.00 22.80 12.00 600 
26 times   36.00 21.60 11.50 5.75 
52 times  34.00 20.40 11.00 5.50 

104 times  32.00 19.20 10.50 5.25 
312 times  30.00 18.00 10.00 5.00 
10 minute periods are 75 per cent of cost of 15 
minute periods. 

1/2 
min. 
2.15 
2.00 
2.00 

WNNT-FM 
1967 

Subscriber to the NAB Radio Code 

Media Code 4 248 8776 8.00 
Northern Neck-Tidewater Broadcasting Co., Inc. Boa 

258, Warsaw. Va. 22572. Phone 703-333-6900. 
I. PERSONNEL President-Mrs. Patricia Williams. 
Sta. & Gen'l Mgr.-Dean LoudY. 
Sales Manager-W. A. Martin. 

3. FACILITIES 
ERP 2,400 w.; 100.9 me. 
Operating schedule: 6 am-10 pm daily. EST. 
Antenna ht.: 330 ft. above average terrain. 
Partial simulcast operation. Operated separately from 
AM sign-off to 10 pm. For simulcast facilities see 
WENT. 

4. AGENCY COMMISSION 
None. All rates net to station; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WNNT listing for coded regulations. 

TIME RATES 

Rates are identical to WNNT. See that listing. 

WAYNESBORO (2 AM) 
Augusta County-Map Location G-4 

See SUDS consumer market map and data at begin-
ning of the State. 

WANV 
1965 

Media Code 4 248 8850 1.00 
WANV, Inc., Box 97, Waynesboro, Va. 22980. Phono 

703-942-1153. 

I. PERSONNEL 
President-Louis Soliman. 
Sta. & Sales Mgr.-Charles E. Neer. 
General Manager-J. S. (»rebury. 

2. REPRESENTATIVES 
The Meeker Company, Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 970 ice. 
Directional-separate patterns day and night. 

Operating schedule: 6-12:10 am. EST. DST. 

4. AGENCY COMMISSION 
15% on net station time; no each discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 213. 3a, 3b, 3c, 4a, 4d, 5, 6b, 7b. 
Rate Protection: 10h, 11h, 12h, 13h. 14h. 
Basic Rates: 20a, 2013. 21b, 24c, 28b, 28e. 33c. 
Contracts: 44e. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60g. 
Cancellation: 70a, 71a. 73a. 
Prod. Services: 82. 
Only minutes acceptable from 7-9 am and 4-6 pm. 

TIME RATES 

No. 2 Elf 5/1/68-Rec'd 4/29/68. 
6. SPOT ANNOUNCEMENTS 

FIXED POSITION-FREQUENCY BASIS 
I min 1 min 

1 x.. 6.00 260 x.. 4.50 
10 x. 5.75 312 4.25 
26 x_ 5.50 781 x. 4.00 
52 x... 5.25 1301 3.75 

156 x.__......._......- .....4.75 75 
30 sec: 75% of 1-min. 7-12 sec: 60% of 1-min. 
To be used within 1 year, but not necessarily con-
secutively. 1-minute and 30-second spots may be com-
bined for greater frequency discount. Minutes and 
station breaks may not be combined. 

7. PACKAGE PLANS 
1-MINUTE-ROS 

PER 
WK: 5 ti 10 ti 15 ti 20 ti 30 ti 40 01 50 ti 

1 wk.. 4.75 4.55 4.50 4.40 4.30 4.15 4.00 
4 wk.. 4.40 4.20 4.15 4.05 3.95 3.80 3.65 
13 wk 4.25 4.05 4.00 3.90 3.80 3.65 3.50 
26 wk 3.95 3.75 3.70 3.60 3.50 3.35 3.20 
52 wk 3.70 3.50 3.45 3.30 3.20 3.05 2.90 
30 sec:75% of 1-min. 7-12 sec: 60% of 1-min. 

8. PROGRAM TIME RATES 

1 x 

13x- 5% 
26x-10% 

I hr 1/2 hr 1/4 hr 5 mln 

DISCOUNTS 
52x-15% 156x-25% 
104x-20% 260x-30% 

WAYB 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 248 8925 1.00 
Waynesboro Broadcasting Corp., Box 40, 1304 Ivy St., 

Waynesboro, Va. 22980. Phone 703-942-1490. 
STATION'S PROGRAMMING DESCRIPTION 

WAYB: MUSIC: middle-of-the-road. NEWS: net-
work on half hour. World, state and local news 
headlines on hour. Local weather every half hour 
following news. 2 major newscope blocks daily 7-
7:35 am & 5:50-6:35 pm. Local news director plus 
2 assistants. 3 radio equipped mobile news vehicles. 
4 major local news programs daily of 5 min or more 
duration, plus local news headlines en hour. SPORTS: 
over 300 play-by-play broadcasts annually professional 
football and baseball, college and high school football 
and basketball, major automobile races and local golf 
tournaments and youth baseball play-offs. Rec'd 
1/3/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-N. Wilbur Kidd. 
Vice-Pres. & Sta. Mgr.-Al Charles. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 
rçon-directional. 

Operating schedule: 6 am-midnight daily. EST. 
4. AGENCY COMMISSION 
In% on time only; no cash discount. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 2b, 3a. 3b, 3d, 4a, 4d, 5, 6b, 7b. 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basle Rates: 20a, 20b, 21c, 22a, 22b, 23a, 24b, 24e, 

25a, 28b, 28e, 29a. 
Contracts: 40a, 41, 45, 46. 47a, 51a, 51b. 
Comb.; Cont. Discounts: 60h, 601, 61a, 62d. 
Cancellation: 71s, 72, 73a. 
Prod. Services: 82. 
Affiliated with Mutual Broadcasting System. 

TIME RATES 
Elf 7/1/68-Reed 7/11/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x. 5.70 4.30 260 x 4.15 3.10 
26 x 5.40 3.95 312 x.  3.95 2.95 
52 x.  5.00 3.60 624 3.70 2.80 
104 x 4.70 3.45 1000 x.  3.45 2.65 
156 ...... 4,45 3.30 1500 x______ 3.20 2.50 

7. PACKAGE PLANS 
(To be used within 24 hours) 

30 see 1 min 

(To be used within 1 week) 
20 tL 65 85 
100 U. 250 355 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x.  64.30 35.75 22.85 14.30 8.95 
26 x.  57.15 28.60 20.00 12.85 8.60 
52 X................... .. . 50.00 26.45 17.15 11.45 
104 ....... _______ 47.50 25.70 16.15 10.95 
156 x 45.00 24.65 15.25 10.40 
260 L..........._ .... 42.50 23.00 14.60 9.85 
312 x.  40.00 21.70 13.95 9.30 
624 x  39.15 20.50 13.65 8.70 
1000 x. 37.95 19.70 13.05 8.20 
1500 x 35.71 18.25 12.15 7.00 

WILLIAMSBURG (1 fe; um) 

7.80 
7.40 
6.85 
6.60 
6.00 
5.70 
5.35 

James City County-Map Location L-5 
See SUDS consumer market map and data at begin-
ning of the State. 

WBCI 
1959 

Media Code 4 248 9000 2.00 
Williamsburg Broadcasting Co., Inc., Box 180. Wil-

liamsburg. Va. 23185. Phone 703-229-7400. 

STATION'S PROGRAMMING DESCRIPTION 
Wild: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour, 2 min on half hour. Middle-of-the-
road music all day. 6:30 am farm report. 7:30 am 
sports report. Noon-12:30 pm national and local 

news and local farm report. 4 pm military report 
from local base. 5:30 pm business report. 6-6:30 
pm national and local news and sports news. 11-
11:20 pm national and local news and sports report. 
SPORTS: live coverage of major league baseball. 
college football and basketball and local high school 
football and basketbalL Live coverage of 12 NASCAR 
races annually. Contact Representative for further 
details. Recd 7/12/67. 

I. PERSONNEL 
General Manager-Donald M. Bentley, 

2. REPRESENTATIVES 
Dome-Messervey Co., Inc. 

3. FACILITIES 
500 w. days; 740 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15%: no cash discount. 

5, GENERAL ADVERTISING See coded regulations 
General: In. la, 3b, 4a, 5, ea. 8. 
Rate Protection: 12b, 14b, 
Basic Rates: 208, 22s. 23a, 25a, 26, 29a. 
Contracts: 40s. 45, 46, 48. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 7/1/67-Reed 7/3/67. 
7. PACKAGE PLANS 

ANNUAL 
1,000 spots minimum rate: 
1 min, ea  .. 2.25 30 see, ea... 1.75 

MONTHLY 
10 ti 25 ti 50 ti 100 ti 

1 min.... 35.00 75.00 135.00 240.00 
30 see   27.00 62.50 115.00 200.00 

DISCOUNTS 
13 wk-10% 26 wk-15% 

8. PROGRAM TIME RATES 
IX I3x 26x 52x 260x 9I2x 

1 hr........_ 50.00 46.00 41.40 37.25 25.00 20.00 
1/2 hr  31.00 28.00 25.25 22.75 17.00 15.00 
1/4 hr  18.00 15.75 14.50 13.25 10.00 8.00 

10. SPECIAL FEATURES 
Newscasts-1-1/2 x 1-min rate. 

W B C I-FM 
1963 

Subscriber to the NAB Radio Code 
Media Code 4 248 9001 0.00 
Williamsburg Broadcasting Co., Inc. Box 180, Wil-

liamsburg, Va. 23185. Phone 703-229-7400. 
STATION'S PROGRAMMING DESCRIPTION 

WBCI-FM: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour. 2 min on half hour. MUSIC: middle-
of-the-road all day. 6:30 am farm report. 7:30 am 
sports report. Noon-12:20 pm national, local news, 
and local farm report. 4 pm military report from 
local base. 5:30 pm business report. 6-6:20 pm na-
tional, local, and sports news. 11-11:20 pm national, 
local news, and sports report. SPORTS: live miller 
league baseball. Live coverage university and local 
high school football and basketball. Live coverage 12 
NASCAR races annually. Contact Representative for 
further details. Rec'd 7/12/67. 

I. PERSONNEL 
President-William E. Allann, Jr. 
Gen'l & Sales Mgr.-Donald M. Bentley. 

2. REPRESENTATIVES 
Dome-Messervey Co.. Inc. 

3. FACILITIES 
ERP 17.000 w.: 96.5 me. 
Operating schedule: 6:00 am-midnight. EST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: In. 3a, 3b, 4a, 5, 6a, 8. 
Rate Protection: 12b. 
Basle Rates: 205, 22s, 23a, 25a, 26. 
Contracts: 40a, 45, 46, 48. 
Cancellation: 7(ia. 70e, 71a. 73a. 
Affiliated with MBS and ERS Radio Network. 
FM sold and programmed in conjunction with AM. 
daytime only. 
AM programming duplicated on FM at no extra 
charge 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf 7/1/67-Rec'd 7/3/67. 

7. PACKAGE PLANS 
PER MO: 10 ti 20 01 50 tl 100 ti 
1 ...... _._...._. ..... _ ....... 30.00 62.50 100.00 150.00 
20 sec   25.00 50.00 87.50 125.00 

WINCHESTER (z Am; FM) 

Frederick County-Map Location H-2 

See SUDS consumer market map and data at begin-
ning of the State. 

WEFG (FM) 
1965 

Media Code 4 248 9075 4.00 
Shenval Broadcasting Corp., Box 828, Winchester, Va. 

22001. Phone 703-662-5101. 

I. PERSONNEL 
President-Edwin R. Fischer. 
General Manager-John P. Bell, Jr. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
ERP 21.000 w.; 102.5 mc. Stereo. 
Operating schedule: 6:30 am-midnight. EST. 
Antenna ht.: 330 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 35, 4a, 5. 65. 
Rate Protection: 10a, 12a, 13a, 14a, 15a. 
Basic Rates: 22a, 24b. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60e, 61a. 
Cancellation: 73a. 
Prod. Services: 82. 
Affiliated with NBC Radio Network. 
AM facilities: WHPL. 

TIME RATES 
No. 1 Elf Recd 1/19/67, 

6. SPOT ANNOUNCEMENTS 
25x 50x 100X 200x 500X 1001 

1 min.............. 3.00 2.75 2.50 2.25 2.00 1.1 
30 sec: 75% of 1-min. 10 sec: ao% of 1-min. 

10. SPECIAL FEATURES 
5-MINUTE NEWS, SPORTS, WEATHER. 

STOCK MARKET 
25x 50x 100x 301 

5 min.   8.00 6.00 4.50 3 
FOOTBALL, BASKETBALL, BASEBALL 

Participations, ea (Promo. spots 1ml)-

WHPL 
1961 

e 
Media Code 4 248 9150 5.00 
Shenval Broadcasting Corp., Box 828, Wincheste 
Va. 22601. Phone 703-662-5101. 

I. PERSONNEL 
President-Edwin R. Fischer. 
General Manager-John P. Bell, Jr. 
Assistant Manager-Kieth Lupton. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

S. FACILITIES 
500 w. day & night; 610 ke. Directional. 
Operating schedule: 5:30-12:30 am. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ended regulatio 
General: lb, 2b, 3a, 40, 5, 6a. 
Rate Protection: 10a, 12a, 13a, 14a, 15a. 
Basic Rates: 22a, 24b. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60e, 61a. 
Cancellation: 73a. 
Prod. Services: 82. 
FM facilities: WEFG-FM. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 2 Elf 2/1/67-Rec'd 1/19/67. 

G. SPOT ANNOUNCEMENTS 
25x 50x 100x 200x 500x 800x 100 

1 min 6.00 5.50 5.00 4.50 4.00 3.50 3. 
30 sec: 75% of 1-min. 10 sec: ao% of 1-min. 

O. PARTICIPATING PROGRAMS 
BIG H COUNTRY 
(6:30 pm-12:30 am) 

6 tl 12 ti 30 
Per week 24 36 

10. SPECIAL FEATURES 
5-MINLTE NEWS, WEATHER, SPORTS. 

JIMMIE FIDDLER 
25x 50x 100x 300x 60 

5 min ..... _ ..... _...-... 10.00 8.00 6.00 4.50 3. 
FOOTBALL, BASKETBALL, BASEBALL 

Participations, ea (promo. spots 

WI NC 
1941 

C R AB 

Media Code 4 248 9225 5.09 
Richard Field Lewis. Jr. Inc.. Box 605. wriw Bleb 

Winchester. Va. 22601. Phone 703-667-2224. 
STATION'S PROGRAMMING DESCRIPTION 

WLNIC: MUSIC: middle-of-the-road, M-F. 5:45 at 
8 pm & 10 pm-12M. Top 40, 8-10 pm. Sat tor) 
11 am-noon, remainder middle-of-the-road. Sun re: 
gloss am only, remainder middle-of-the-road. Feats 
4 personalities plus 3 airmen. NEWS: local ata 
3 radio-equipped news vehicles. 9 daily local new 
casts M-F, 8 weekends. Network news at :55. Ott 
news, farm news and features weekly. 2 news wi 
services. SPORTS: over 300 play-by-play broadcal 
yearly. Local high school football, basketball a 
track. Professional and college football, professlot 
baseball, nascar races, 12 area sportscasts weekly pl 
24 network sports features at :25 weekends. Spot 
staff 5. Frequent special events pickups. Cents 
Representative for further details. Rec'd 8/21/67. 

I. PERSONNEL 
President-Marlon Lewis. 
Gen'l & Comm'l Mgr.-Philip Whitney. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 
Regional-Dome-Messervey Co., Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 5:55 am-midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See eoded regulatic 
General: la, 2a. 2b, 3a, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21a, 21d, 22b, 23a, 24b, 29a, 30, 31 
Contracts: 40a. 41, 45, 46. 47a. 51a. 51b. 
Comb.: Cont. Discounts: 60s, 60d. 60g. 
Cancellation: 70a. 70d, 71a, 72, 73b. 
Prod. Services: 80, 82. 
FM facilities: WRFL (FM). 
Affiliated with American Contemporary Network. 
Member: Green Valley Group. 

TIME RATES 
Elf 9/1/68-Reed 7/15/68. 

6. SPOT ANNOUNCEMENTS 
lx 5Ix 10Ix 20Ix 350 

1 min  8.50 8.10 7.70 7.30 6. 
20/30 sec.  5.95 5.65 5.40 5.10 4. 
10 sec  4.15 3.95 3.75 3.60 3. 
10-second spots combinable with other spots at ral 
of 2 10-seconds to 1 1-minute spot. 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

PER WE: 13 wk 28 wk 52 , 
5 ti  11.00 10.25 9. 
10 ti  10.25 9.50 8. 
15 ti  9.50 8.75 8. 
Weatherscope-5 minute program, from goy% weatl 
wire. Same rate as news. 

(Winchester continued on next pane) 
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WRFL (FM) 
1948 

Media Code 4 248 9300 6.00 
Richard Field Lewis, Jr., Inc., Drawer 605, WINO 

Bldg., Winchester, Va. 22601. Phone 703-667-7904. 
STATION'S PROGRAMMING DESCRIPTION 

WRFL(FM): MUSIC: weekdays 5:45 am-5 pm 
middle-of-the-road. 5-11 pm country and western. 
Sat am top 40, 2 hours. Religious Sun ans only. 
Country and western Sat and Sun nights, remainder 
middle-of-the-road. NEWS: network at :55 through-
out week. Carry local news am's 7 days. SPORTS: 
professional baseball and football In season, college 
football. Some local football and basketball. Public 
affairs remotes, broadcasts of special events, etc. 
Contact Representative for further details. Reed 
7/1/68. 

I. PERSONNEL 
President-Marlon Lewis. 
General Manager-Philip Whitney. 
Commercial Manager-Buddy Allen. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 
Reglonal-Dome-Messervey Co., Inc. 

3. FACILITIES 
ERP 22,000 w.; 92.5 me. 
Operating schedule: 5:55 ara-midnight weekdays; 
5:55-2:00 am Sat and Sun. EST. 
Antenna ht.: 1,690 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 8. 
Bate Protection: 10b, 11b, 12b, lib. 14b. 
Basle Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a. 

29a. 
Contracts: 40a, 42a, 45. 46, 47a, 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 62b, 62e, 
Cancellation: 71a. 73a. 
AM facilities: WINC. 

TIME RATES 
Rates effective October 1, 1948. 

6. SPOT ANNOUNCEMENTS 
Guaranteed time, station break and 1 minute__ 2.75 
Run of schedule, station break and 1 minute__ 2.25 

8. PROGRAM TIME RATES 
Following rates apply to: 

1 hour   20.00 
1/2 hour   10.00 
1/4 hour... 5.00 

WOODBRIDGE 
Prince William County-Map Location J-3 

See SUDS consumer market map and data at begin-
ning of the State. 

W X RA (FM) 
1958 

Media Code 4 248 9375 8.00 
Potomac Broadcasting Corp., 523 First St., Alexan-

dria, Va. 22314. Phone 683-3003. 
I. PERSONNEL 
President-Carl L. Lindberg. 
Vice-Fees. & Gen'l Mgr.-Boward B. Rayes. 
General Sales Manager-Marshall Ginsburg. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 

3. FACILITIES 
ERP 10,000 w.; 105.9 me. 
Operating schedule: 24 hrs. EST. 
Antenna ht.: 305 ft. abase average terrain. 

4. AGENCY COMMISSION 
15% on net charges for time only. 

5. GENERAL ADVERTISING See ended regulations 
General: 2, 3a, 40, 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 200. 22a, 22b, 23a, 240. 24b, 25a, 26, 

28b, 29a. 
Contracts: 400. 42a, 45, 46, 47a, 48. 
Comb.: Cont. Discounts: 600. 60k, 610. 
Cancellation: 70a, 70e, 710, 73a. 

TIME RATES 
Eft 1/1/68-Rec'd 1/29/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 tl 12 ti 18 ti 24 ti 36 tl 
1 wk  5.00 4.50 4.00 3.50 3.00 2.60 
4 wk  4.90 4.41 3.92 3.43 2.94 2.45 
13 wk  4.75 4.27 3.80 3.32 2.85 2.37 
26 wk  4.50 4.05 3.60 3.15 2.70 2.25 
52 wk  4.25 3.82 3.40 2.97 2.55 2.12 

30 SECONDS 
PER WK: I ti 6 ti 12 ti 18 ti 24 01 
1 wk  4.00 3.50 3.00 2.50 2.00 
4 wk  3.92 3.43 2.94 2.45 1.96 
13 wk.  3.80 3.32 2.85 2.37 1.90 
26 wk  3.60 3.15 2.70 2.25 1.80 
52 wk  3 40 2.97 2.55 2.12 1.70 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

Ea   40 25 15 9 
DISCOUNTS 

13 wk-5% 26 wk-10% 52 wk-15% 
Program rates not combinable with spots for further 
discounts 

WYTHEVILLE 
Wythe County-Map Location D-6 

See SUDS consumer market map and data at begin-
ning of the State. 

36 id 
1.50 
1.97 
1.92 
1.15 
1.27 

WYVE 
1949 

RAII3 

Subscriber to the NAB Radio Code 
Media Code 4 248 9450 9.00 
NVythe County Broadcasting Co., Box 534, WYVE 

Bldg., 195 S. First St.. Wytheville, Va. 24382. 
Phone 703-228-3185. 
STATION'S PROGRAMMING DESCRIPTION 

'WYVk.: Programmed for general and rural audienes. 
6-8:30 am middle-of-the-road music, local and na-
tional news, weather, calendar of events. 8:30-9 am 
news roundup and editorial. 9-10 am religious pro-
grams. 10 am-noon female personality, general pep 
music and homemaker information. Noon-1 pm news 
and farm programs, country music. 1-2:30 pm, country 
music personality. 2:30-5 pm new and old pop music. 
5-6 pm syndicated country music show. NEWS: twice 
hourly. 1 man local news department with mobile 
unit. Sun, religious programs and news until 3 pm 
follow,,1 hv vapular music. Rec'd 7/17/67. 

I. PERSONNEL 
General Manager-Arthur M. Gates. 
Sales Manager-Xdward A. Rubor. 

2. REPRESENTATIVES 
Southeast-David Carpenter Company. 
Philadelphia, Pittsburgh. Baltimore, Richmond, Wash-

ington, D. C.-Dome-Messervey Co., Inc. 

VIRGINIA 
3. FACILITIES 

1,000 w. days; 1280 kc. Non-directional. 
Operating schedule: 6:00 am-sunset. EST. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 30, 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21e. 230. 24e. 30. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60b, 61b, 62d. 
Prod. Services: 82. 
All discounts must be contracted for in advance. 
Militated with Keystone Network. 

TIME RATES 
No. 14 EH 7/1/68-Rec'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: I min (*) 
1 tL.. -  .. 2.85 2.55 
10 tL... 2.50 2.30 
30+ 2.30 1.90 

(.) Participating spot. 
DISCOUNTS 

25 wk-5% 52 comae wk-10% 

7. PACKAGE PLANS 
PER YR: I mln 

1000 2.05 

Daily Dozen__ ..... 1.85 
(.) Participating spot. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 mln 

Ea 28.75 17.25 11.50 5.75 
5% discount each additional program per week. 

30 see 
2.00 
1.80 
1.65 

ID,' 
1.15 
.95 
.85 

(*) 
1.90 
1.75 
1.65 
1.65 

30 see 
1.55 
1.40 
1.30 
1.30 

VIRGIN ISLANDS 

ID's 
.85 
.75 
.70 
.70 

For listed radio stations see Guam-Virgin Islands 
following Wyoming. 

September 1, 1969 Spot Radio Stations 917 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Aberdeen-Grays Harbor 
kseitingnarn-Whatcom 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list shows counties 

Bremerton-Kltsap Longview-Cowlitz Richland-Benton 
Everett-Snohomish Olympla-Thurston Seattle-King 

in which cities are located. Cities are first, counties next. 
Spokane-Spokane Vancouver-Clark Walla Walla-Walla Walla 
Tacoma-Pierce 

WASHINGTON 

Yakima-Yaktma 

Estimates for: 
STATE 
COUNTY-Map Loe. Population Households 

City i/1/69 1/1/69 
Metropoiltan Area (000) (000) ($000) 

Consumer Spendable % Income-1968Distribution of FamIlles 
Per 3000 5000 8000 10000 15000 

Household to to to to and 
(5) 4999 7999 9999 14999 over 

-Total Retall Sales-
Per 

Household 
($000) (5) 

Retail Sales-1968 

Food Drug 
($000) ($000) 

 By Selected Store Type r  
General Home 
Mdse. Apparel Furn. 
($000) ($000) ($m) 

Auto-
motive 
15000) 

Service 
Station 
($000) 

Passait- Farm 
ger Poins-
Cars lotion 

I/1/69 1/1/69 
(000) (000) 

Gross 
Farm 
!atome 
1968 

($000) 

WASHINGTON STATE 
TOTALS  3,255.7 1,059.37 10,116,147 9,549 12.4 18.9 17.8 26.6 20.5 5,716,341 5,396 1,349,776 224,369 807,410 224,523 208,955 1,027,514 377,323 1,515.07 139.6 885,784 

ADAMS E-3  
ASOTIN F-4  
BENTON D-4  

Richland  
CHELAN D-2  
CLALLAM A-2  
CLARK B-4  

Vancouver  
COLUMBIA E-4  
COWLITZ B-4  

Longview  

12.7 
14.9 
70.7 
29.0 
42.3 
34.2 

117.3 
38.5 
4.6 

65.3 
28.8 

3.80 
4.95 

20.64 
8.41 

14.36 
10.95 
37.32 
13.53 
1.58 

20.92 
9.49 

35,158 
36,350 

200,322 
79,594 

137,243 
90,891 

301,797 
112,141 
16,015 

200,621 
92,695 

9,252 15.6 21.1 17.1 22.1 19.7 
7,343 17.3 16.3 19.6 25.6 14.5 
9,706 9.3 20.9 20.4 27.4 18.4 
9,464 
9,557 12.9 16.2 18.1 26.5 23.6 
8,301 16.7 21.0 20.0 23.2 13.5 
8,087 14.7 29.6 17.7 20.9 11.8 
8,288 

10,136 14.3 12.1 14.2 28.3 29.2 
9,590 13.4 19.6 17.6 26.3 20.1 
9,768 

27,323 
10,398 

103,346 
45,947 
93,458 
59,651 
148,499 
91,453 
12,441 

113,844 
84,446 

7,190 
2,101 
5,007 
5,463 
6,508 
5,448 
3,979 
6,759 
7,874 
5,442 
8,898 

5,772 
3,506 

30,501 
15,718 
21,217 
17,527 
36,845 
21,375 
2,233 

30,328 
22,929 

867 
452 

6,822 
4,587 
3,416 
1,791 

11,840 
5,616 
258 

4,196 
3,195 

689 
507 

5,855 
4,788 

14,193 
5,468 
9,212 
8,322 
633 

16,241 
15,774 

511 
100 

5,007 
2,192 
4,477 
2,476 
4,109 
2,932 
113 

3,234 
2,644 

341 
586 

4,421 
2,445 
2,788 
1,555 
6,968 
6,103 
478 

4,364 
2,831 

3,540 
1,128 

18,836 
2,419 

17,405 
10,050 
32,381 
26,986 
1,445 

24,874 
18,438 

1,997 
1,342 
8,020 
3,364 
7,401 
3,744 
9,855 
4,947 
1,415 
7,614 
4,211 

5.43 2.3 38,288 
6.60 .7 5,864 

26.36 3.4 26,256 

22.41 4.6 27.292 
15.39 1.6 5,548 
58.78 6.2 17,194 

2.78 .7 17,t1.14 
33.94 1.7 5; 62 

DOUGLAS D-2  17.8 
FERRY E-1  3.7 
FRANKLIN E-4t  28.8 
GARFIELD F-4  2.0 
GRANT D-3t  43.3 
GRAYS HARBOR A-3t  58.4 

Aberdeen  20.2 
ISLAND B-2t  26.4 

5.28 
1.08 
8.62 
.64 

12.50 
19.72 
7.33 
7.70 

44,204 
9,955 

64,405 
13,628 

103,346 
186,387 
69,351 
52,537 

8,372 14.3 19.5 20.1 26.5 16.5 
9,218 19.5 15.9 18.5 25.4 15.7 
7,472 12.2 13.7 23.6 30.4 14.0 

21,294 9.3 7.0 10.4 24.3 47.9 
8,268 14.3 18.7 14.5 31.5 17.7 
9,452 14.5 21.6 16.8 23.1 20.1 
9,461 
6,823 20.9 18.5 19.7 22.6 11.2 

10,960 2,076 
2,749 2,545 

69,090 8,015 
6,853 10,708 
80,342 6,427 

105,972 5,374 
68,538 9,350 
23,806 3,092 

2,912 
1,088 

13,393 
876 

17,583 
28,976 
17,368 
3,270 

478 
127 

2,734 
335 

2,704 
4,071 
2,691 
750 

651 
429 

8,567 
571 

3,143 
9,597 
8,615 
2,448 

228 
109 

2,148 

2,150 
4,127 
4,072 
421 

152 1,770 
213 

1,728 
125 

2,140 
3,129 
2,472 
1,036 

13,351 
566 

12,159 
18,819 
14,853 
5,471 

1,081 6.15 2.9 21,84 
398 1.15 .7 2,0t 5 

4,327 19.88 2.8 21,633 
1,089 1.62 1.0 12,092 
5,440 17.59 4.9 60,128 
7,150 26.14 2.3 5,547 
3,532 
2,041 10.06 1.1 3,776 

JEFFERSON A-2  73 2.33 30,909 
KING C-2t  1,084.3 370.36 4,028,845 

Seattle  594.4 221.96 2,558,128 
Seattle-Everett 
Metro Area  1,320.0 444.46 4,647,049 

KITSAP B-2t  93.9 30.20 276,849 
Bremerton  39.9 13.26 99,430 

KITTITAS C-3  18.9 6.08 65,031 
KLICKITAT C-4  14.8 4.74 34,604 
LEWIS B-3  42.9 14.53 129,162 
LINCOLN E-2  10.5 3.52 39,575 
MASON B-3  17.2 5.74 50,652 
OKANOGAN D-1  22.1 7.02 72,284 
PACIFIC A-3  12.5 4.48 45,853 
PEND OREILLE F-1  5.9 1.95 19,424 
PIERCE C-3t  381.7 118.32 1,060,168 
Tacoma  160.2 56.25 528,609 
Tacoma Metro Area  381.7 118.32 1,060,168 

SAN JUAN B-1  1.9 .71 9,047 
SKAGIT C-1  57.2 18.18 148,513 

13,266 11.3 10.4 14.1 33.2 28.6 13,693 
10,878 9.2 16.4 18.3 28.6 25.1 2,178,804 
11,525 1,332,801 

10,455 9.9 17.8 18.0 28.2 23.6 2,526,623 
9,167 12.4 18.9 19.7 26.5 18.6 134,437 
7,498 81,758 
10,696 13.9 11.1 13.8 31.0 25.6 44,862 
7,300 20.4 20.3 20.7 22.5 11.8 18,781 
8,889 15.6 13.4 20.4 26.2 17.2 89,406 

11,243 12.4 14.5 13.7 27.5 30.1 20,755 
8,824 15.6 16.6 18.3 27.4 19.0 25,545 

10,297 14.8 11.6 14.5 30.7 24.6 42,135 
10,235 13.4 13.2 13.8 29.3 25.7 23,806 
9,961 14.0 11.2 16.5 29.8 23.6 8,528 
8,960 14.1 21.3 17.7 24.5 17.9 588,927 
9,397 352,983 
8,960 14.1 21.3 17.7 24.5 17.9 588,927 

12,742 13.7 10.4 10.3 29.2 30.0 5,216 
8,169 15.0 17.4 20.9 26.4 15.3 101,741 

5,877 
5,883 
6,005 

5,685 
4,452 
6,166 
7,379 
3,962 
6,153 
5,896 
4,450 
6,002 
5,314 
4,373 
4,977 
6,275 
4,977 
7,346 
5,596 

5,235 
500,224 
268,405 

597,422 
39,243 
19,361 
10,281 
5,050 

21,676 
4,507 
7,831 

11,734 
7,203 
1,339 

123,621 
61,620 

123,621 
1,446 

24,078 

748 
86,556 
47,345 

97,531 
7,205 
5,172 
1,175 
567 

2,468 
1,027 
907 

1,600 
790 
529 

20,317 
11,755 
20,317 

178 
3,486 

429 
376,163 
269,428 

404,932 
14,981 
14,254 
1,571 
685 

8,251 
771 

1,063 
1,562 
3,516 
821 

102,825 
73,359 
102,825 

639 
8,635 

531 
96,806 
68,550 

107;430 
4,104 
3,200 
1,791 
378 

2,508 
386 

1,640 
2,625 
546 
225 

21,605 
12,177 
21,605 

150 
3,932 

391 
77,049 
46,976 

91,232 
5,703 
4,633 
911 
301 

3,079 
623 
806 

1,249 
91 

163 
30,055 
19,756 
30,055 

66 
3,342 

1,693 
377,727 
222,200 

435,572 
22,063 
15,105 
9,580 
3,633 

15,182 
2,523 
4,516 
6,842 
3,637 
2,272 

119,225 
79,345 

119,225 
769 

15,791 

1,022 4.07 .4 1,513 
127,032 537.05 5.7 31,965 
65,288 

151,225 638.32   
8,147 43.80 1.8 2,820 
3,030 
5,996 9.59 2.1 21,644 
1,536 6.14 2.8 10,804 
7,840 21.90 5.4 15,297 
2,202 4.97 2.9 37,798 
2,026 8.12 .9 1,447 
4,377 11.57 4.7 25,527 
2,182 6.65 .9 2,964 
908 3.31 1.0 2,314 

40,509 169.02 5.1 24,556 
20,247 
40,509 169.02   

120 1.72 .5 1,070 
7,200 25.47 4.7 24,730 

SKAMANIA C-4  5.2 1.68 16,417 
SNOHOMISH C-2t  235.7 74.10 618,204 

Everett  61.8 22.13 174,414 
Seattle-Everett 
Metro Area  1,320.0 444.46 4,647,049 

SPOKANE F-2t.....   306.2 100.21 869,947 
Spokane  190.3 67.45 586,161 
Spokane Metro Area  306.2 100.21 869,947 

STEVENS E-1  17.3 5.43 44,747 
THURSTON B-3  62.5 20.54 194,242 

Olympia  22.0 8.10 73,519 
WAHKIAKUM B-4  3.4 1.14 9,924 
WALLA WALLA E-4 46.4 14.52 134,779 

Walla Walla.  26.4 8.51 85,611 
WHATCOM C-it  75.5 24.97 207,794 

Bellingham  37.2 13.35 120,344 
WHITMAN F-3  31.8 9.42 111,335 
YAKIMA D-4t  158.2 49.14 404,983 
Yakima  48.3 16.97 148,201 
Yakima Metro Area  158.2 49.14 404,983 

9,772 12.5 15.8 20.4 29.0 20.2 3,778 
8,343 13.5 23.1 16.8 26.3 16.6 347,819 
7,881 171,632 

10,455 9.9 17.8 18.0 28.2 23.6 2,526,623 
8,681 12.8 18.7 17.0 26.9 21.0 497,890 
8,690 369,129 
8,681 12.8 18.7 17.0 26.9 21.0 497,890 
8,241 18.8 14.9 15.9 25.7 16.0 24,194 
9,457 12.3 14.9 18.0 28.2 22.1 111,154 
9,076 86,164 
8,705 10.3 9.5 10.6 31.1 35.2 3,326 
9,282 15.4 23.8 16.9 21.0 18.0 83,305 

10,060 69,512 
8,322 15.5 16.3 19.6 26.2 17.3 147,021 
9,015 98,277 

11,819 13.0 12.5 18.8 26.3 27.5 59,194 
8,241 16.8 19.8 16.7 22.6 15.9 273,292 
8,733 140,374 
8,241 16.8 19.8 16.7 22.6 15.9 273,292 

2,249 
4,694 
7,756 

5,685 
4,968 
5,473 
4,968 
4,456 
5,412 

10,638 
2,918 
5,737 
8,168 
5,888 
7,362 
6,284 
5,561 
8,272 
5,561 

1,337 
97,198 
38,851 

597,422 
113,409 
79,452 
113,409 

6,002 
29,951 
19,429 
1,313 

15,303 
11,968 
33,390 
22,573 
12,052 
60,326 
26,276 
60,326 

185 
10,975 
5,554 

213 
28,769 
29,023 

97,531 404,932 
17,803 97,172 
14,208 83,524 
17,803 97,172 

982 3,617 
3,782 14,862 
3,188 13,945 
136 299 

3,941 10,541 
3,139 9,890 
5,688 16,275 
4,703 11,587 
2,603 2,660 
9,880 32,886 
5,580 28,712 
9,880 32,886 

595 
10,624 14,183 57,845 
6,897 8,575 32,552 

107,430 91,232 435,572 
19,859 19,522 99,855 
17,766 14,731 68,119 
19,859 19,522 99,855 

293 533 5,185 
2,326 4,429 18,149 
2,268 3,897 16,678 
120 48   

3,584 3,466 14,471 
3,342 2,807 12,654 
8,779 3,592 23,868 
7,788 3,179 15,885 
657 1,271 6,373 

11,844 6,271 53,712 
8,272 4,784 28,423 

11,844 8,271 53,712 

489 2.15 .5 843 
24,193 101.27 6.7 24,413 
9,067 

151,225 638.32   
31,971 129.98 7.8 36,564 
20,810 
31,971 129.98   
1,565 7.01 4.8 14,802 
9,165 25.87 3.4 12,119 
5,511   
285 1.50 1.0 1,910 

4,035 19.59 3.0 37,636 
3,252 
8,642 35.18 8.9 33,689 
4,866 
4,043 13.86 5.4 79,414 

18,924 71.00 22.3 169,128 
7,884 
18,924 71.00   

(t) Consumer Market estimates for retall sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 

Radio Household Data ABERDEEN-HOQUIAM 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL._ 60,700 Tacoma .... 
METRO AREAS Yakima 

Seattle-Everett 35,200 Total Metros --
Spokane   3,800 

13,000 
1,900 

53,900 

WASHINGTON 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME 

(3 AM; 2 FM) 
Grays Harbor County-Map Location A-3 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is not 
to imply that all of the stations provide equal cover-
age of the entire ares or cities involved. It is the 
part of the time buying function to determine estent 
of coverage, audience delivered, etc., within the area. 

K B KW 
1949 

ABERDEEN 
Media Code 4 249 0095 9.00 
li.1311W, Inc., 701 E. Heron St., Aberdeen, Wash. 

98520. Phone 206-532-1450. 
I. PERSONNEL 
President-Archie Taft Ir. 
General Manager-Phillip M. Wacker. 
Operations Manager-Ed Potoshnik. 

2. REPRESENTATIVES 
New York-Donald Cooke, Inc. 
San Francisco, Los Angeles-Tracy Moore and As-

sociales. 
Washington, Oregon-Simpson & Assoclates Co. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 lm 
Operating schedule: 6:00 am-midnight Mon thru 
Thurs; 6:00-2:00 am Fri thou Sat; 8:00 am-midnight 
Sun. PST. 

4. AGENCY COMMISSION 
15/0 Ume only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6a, la, 8. 
Rate Protection: 10a, 11a, 12e. 13a 14a. 
Basie Rates: 22e 24b. 24c, 25a, 27, 28b, 28e. 
Contracts: 40a, 45. 46, 50, 51a. 
Comb.; Cont. Discounts: (0h, 61e. 
Cancellation: 70b, 70d, 715, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with 14:BS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rif 3/1/67-Reed 1/16/67. 
AA-6-9 am & 4-6 pm. 
*ROS-6 am-midnight. 

(*) 40% 6 am-noon, 40% noon-6 pm & 20% 6 
pm-midnight. 

6. SPOT ANNOUNCEMENTS 
-AA- -ROS-

PER YR: PER WE: I min 30 see I mln 30 set 
1000 x 100 ti  2.80 2.20 2.10 1.70 
500 x 50 U  3.30 2.60 2.50 2.011 
300 X 40 ti._  3.40 2.70 2.60 2.111 
180 x 30 U.....  3.60 2.90 2.70 2.20 
120 X 20 ti........  4.00 3.20 3.00 2.40 
90 X 15 4.20 3.30 3.10 _ 2.50 
60 X 10 ti............... 4.30 3.40 3.20 2.611 
Flat 5.30 4.20 4.00 3.211 

8. PROGRAM TIME RATES 
5 MINUTES 

PER YR: PER WE: AA ROS 
1000 X 100 ti.   4.00 3.011 
500 x 50 ti_  4.60 3.411 
300 x 40 ti........_____--...---....-- 4.80 3.50 
180 x 30 ti .-____ 5.00 3.811 
120 x 20 H_  5.60 4.3n 
90 x 15 U.....-______._________ 5.90 4.411 

PER YR: PER WE: AA ROS 
60 a 10 ti__________-_--____ 6.00 4.50 
Flat_ .... _ ... _ . ....... ...... ________- ... 7 ___ 7.49 5.69 
Programs and spots may combino o gain frequency in any time classification combination. 
ID's: 50% of 1 min. 

KDUX (FM) 
1964 

ABERDEEN 

Fimp 
Media Code 4 249 0I9D 8.00 
Ocean Shores Broadcasters, Inc.. Box 401, 360 Catala 

Ave., Ocean Shores, Wash. 98551. Phone 206-289-
2444. 
STATION'S PROGRAMMING DESCRIPTION 

H.DUX (FM): Programmed for adult audience. 
MUSIC 100%: all album selection including stand-
ards. showtunes, light classics. 5:30-7 pm middle-
of-the-road music. 8-9 pm vocal groupe. 9-10 pm 
classical. 8-10 am Sun religions. COMMERCIAL 
POLICY: 2 thirty-second commercials per 15 min 
segments. Contact Representative for further details. 
Rec'd 9/27/67. 

I. PERSONNEL General Manager-Dale Gunderson. 
Commercial Manager-Terry McMonagle. 
Chief Engineer-Robert SmadIng. 

2. REPRESENTATIVES 
Roger Coleman, Ine. 

3. FACILITIES 
ERP 25,100 w.; 104.7 me. 
Operating schedule: 8 am-11 pm daily. PST. 
Antenna ht.: 212 ft. above average terrain. 

(This listing continued on next page) 
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WASHINGTON 

Aberdeen-Hoquiam--K D U X (FM)-Cont'd 
4. AGENCY COMMISSION 

15/0 Ume only. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b. Sa. 4e. 4e, 5, Ob. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14e. 
Basic Rates: 20b, 22e, 24b. 
Contracte: 405. 
Comb.; Cont. Discounts: 60b. 
Cancellation; 71e. 73e, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 4/1/69-Rec'd 7/29/69. 
6. SPOT ANNOUNCEMENTS 

lx 25x 50x 100x 200x 5000 
30 sec......._... 6.00 5.50 5.25 5.00 4.50 4.00 
1 min_-___ 8.00 7.50 7.00 6.50 6.00 3.60 

8. PROGRAM TIME RATES 
Ix 26x 52x 100x 250x 

1/4 hr 17.00 15.00 13.50 12.50 12.00 
1/2 hr....._.._.._. 24.00 21.00 18.00 16.00 15.50 
1 hr  30.00 27.50 25.00 23.00 21.50 

IO. SPECIAL FEATURES 
News Adjacencies-earned 1-minute plus 15%. 

KGHO K G H O-FM 
1961 1961 

HOQUIAM 

Media Code 4 249 0285 6.00 
Grays Harbor Broadcasting Co., 31st and Bay, 

Hoquiant, Wash. 98550. Phone 206-438-1200. 
I. PERSONNEL 
General Manager-Ernest LinnenkohL 
Assistant Manager-Stan Foreman. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-Hugh Feltis & Associates. 
Denver. Salt Lake-Bob Mx Co., Inc. 

S. FACILITIES 
1.000 w. days: 1560 kc. Non-directional. 
500 w. pre-sunrise. 
Operating schedule: 6 am-local sunset. PST. 
FM-ERP 2.600 w.: 103.9 mc. 

4. AGENCY COMMISSION 
15/0 time only: 10 deys. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a. Sa. 3b, 4e, 4d, 5, 6a, 7e. 8. 
Rate Protection: 12s. 14a. 
Basic Rates: 22e, 22b, 23e. 24b, 25a, 28a, 29a. 
Contracte: 40e, 46, 47e, 48. 
Comb.: Cent. Discounts: 606, 60k, 61e. Slb, 62.b. 
Cancellation: 70e, 70e. 71e, 73e. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective March 1. 1966. 

Ilotes received January 31. 1966. 
7. PACKAGE PLANS 

1 min 30 see 
6 per wk or 52 ti. 5.00 4.00 
12 per wk or 104 ti___ ..... ..... _____ 4.75 3.80 
18 per wk or 156 ti . 4.50 3.60 
24 Der wk or 260 ti - 4.25 3.40 
30 per wk or 312 ti. 4.00 3.20 

8. PROGRAM TIME RATES 
5 MINUTES 

6 per wk or 52 ti 10.00 
12 per wk or 104 ti ........... _____________ 9.50 
18 per wk or 156 ti 9.00 
24 per wk or 260 ti 8.50 
1/4 hr is twice the 5 minute rate. 
1/2 hr is 3 times the 5 minute rate. 

KXRO 
1927 

ABERDEEN 

Subseriber to the NAB Radio Code 
Media Code 4 249 0380 5.00 
EX110, Inc., Box 47. 1308 Coolidge St., Aberdeen. 
Wash. 98520. Phone 206-533-1320. 

I. PERSONNEL 
President-Miller C. Robertson. 
Manager-Joe Kendall. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Oregon & Washington-Art Moore & Assoc., Inc. 

S. FACILITIES 
5,000 w. days, 1,000 w. nights; 1320 he. 
Directional-nighttime only. 

Operating schedule: 6 am-11:30 pm, PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulatlons 
General: la, 20. 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate I'rotection: 10e, Ila, 12e. 13a, 14a, 15a. 
Basic Rates: 20e, 21a, 23e. 24b, 24e. 25a, 29a, 33e. 
Contracta: 40e. 41, 42a, 45, 46, 47a, 49. 
Comb.; Cont. Discounts; 60e, 60f, 601, 61a, 621). 
Cancellation: 70e. 70e. 71e, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/69-Reed 12/4/68. 
6. SPOT ANNOUNCEMENTS 
PER WK: PER YR: I min 30 see IO see 
1 ti 50 x  5.00 4.25 3.50 
10 ti 100 x  4.75 4.00 3.25 
15 ti 150 x  4.50 3.75 1.00 
20 ti 200 x 4.25 3.50 2.50 
25 ti 250 x  4.00 3.25 2.25 
30 Li 300 x _ 3.75 3.00 2.00 
40 ti 400 x... ..... ..... 3.40 2.90 1.90 
50 ti 500 x_._ ......... ..... 3.30 2.80 1.80 
60 ti 600 x  3.20 2.70 1.70 

1000 ...... ....... 3.10 2.60 1.60 
1560 x  3.00 2.50 1.50 

Specified Drive Times (7-9 am & 4-6 pm) per spot, 
extra 1.00. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 78x I56x 260x 312x 

1/2 hr_ 35.00 30.00 28.00 25.00  _... 
1/4 hr_ 20.00 18.00 16.00 14.00 . 
5 min.... 15.00 14.00 13.00 12.00 16766 9.00 7:5* "6":15 

IS. SPECIAL FEATURES 
NEWS-SPECIFIED 

1 x ....... . 6.60 156 x_ . 4.95 
13 x _ 6.00 260 x..... ........ _-..---- 4.75 
26 x  0.65 312 x 4.30 
52 x  5.30 624 x   4.00 
78 x  5.10 

ANACORTES 
Skagit County-Map Location B-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KAGT 
1964 

Media Codo 4 249 0475 3.00 
Island Broadcasting Co., Inc. Box 96, Anacortes, 
Wash. 98221. Phone 206-293-3141. 
STATION'S PROGRAMMING DESCRIPTION 

KAGT: Programmed for general interest. 
NEWS: 3 min every half hour with 15 min 7-8 ans 
30 min noon-5 pm. local, regional, national, inter-
national, aircraft weather reports. MUSIC: current 
hits, showtunes, standards with 4 personalities han-
dling all segments. ENTERTAINMENT: telephone 
contests, audience participation features, live remotes. 
Community flows 11:30 am-noon M-F. SPORTS: live 
and taped features hourly, remote high school and 
college football, local basketball, regional hydroplane 
races. Station editorializes on occasion. Contact 
Representative for further details. Ree'd 7/24/67. 

I. PERSONNEL 
General Manager-William T. Berry. 

2. REPRESENTATIVES 
Advertising Sales West. 
Seattle-The Tacher Company. 

3. FACILITIES 
250 w.; 1340 kc. Non-directional. 
Operating schedule: PST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3b, 3d, 4a, 4c, 5, 6s, 7b. 
Rate Protection: 10a, 11a, 12a, 13e. 14e. 15b. 
Basic Rates: 20a, 206, 21e, 21b, 21e, 21d, 225. 22b, 

23s, 23b, 24b, 24e, 25a, 26, 28a, 28e. 29e. 29b, 
30. 33e. 

Contracts: 40a, 41, 42d, 43, 44a, 44b, 48, 47e, 50, 
51e. 

Comb.; Cont. Discounts: 60b, 60e, 60f, 61a, 61b, 
62e, 62d. 

Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Member: Western States Radio Empire. 

TIME RATES 
No. 103 Elf 7/66-11ec'd 2/28/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: 52x I04x I56x 260x 312e 
PER WK: 1 ti 12 ti 18 ti 24 ti 30 11 
1 min....._.........._.... 5.50 5.20 5.00 4.70 4.40 
30 sec  4.40 4.16 4.00 3.76 3.52 
10-see ID's-511% of min. 

8. PROGRAM TIME RATES 
PER YR: 52x 104x I56x 2601 
PER WK: 1 ti 12 ti 18 fi 24 ti 
5 min  11.00 10.40 10.00 9.40 
1/4 hr-2x 5-min rate. 1/2 hr-3x 5-min rate. 

AUBURN 
King County-Hap Location C-2 

See SRDS consumer market man and data at begln-
ning of the State. 

KASY 
1958 

Media Code 4 249 0570 1.00 
Auburn Broadcasters, Inc., Box 459, 122 S. Division, 
Auburn, Wash, 98002. Phone 206-833-5220. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ed Garre. 

3. FACILITIES 
250 w. days: 1220 he. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb, 3d, 4e, 5, 6b, Tb, 8. 
Rate Protection: 10e, 14e. 
Basic Rates: 20a, 21e, 21b, 21e, 22e, 24b, 250, 26, 

28b, 28e, 29a, 29b. 
Contracts: 446. 46, 51b, 51e. 
Comb.•. Cont. Discounts: 60e, 60d, 61a, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Mt 2/1/66-11ec'd 10/2/67. 
6. SPOT ANNOUNCEMENTS 

FLOATING 
1 min 30 sec I min 30 sec 

1 r  4.80 3.80 500 z  3.10 2.30 
25 x 4 55 3.50 750 x 2.80 1.90 
50 x 4 30 3.25 1000 x 2.40 1.65 
150 x  3.70 2.95 2000 x  2.00 
250 z............ 3.40 2.70 

SPECIFIED 
1 x  5.05 4.05 500 x 3.55 2.55 
25 x  4.80 3.75 750 3.05 2.15 
50 x  4.55 3.50 1000 x_______ 2.65 1.90 
150 3.95 3.20 2000 x_____-. 2.25 
250 x  3.65 2.91 
10 sec: 65% of 1-min. Available to advertisers using 
150 or more regular spots per year, or on basis of 
30 per week minimum. Do not apply toward frequency 
discount. 

O. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 x............... .... ...... 57.00 36.00 
. 51.60 33.00 

52 x  46.20 30.00 
104 ......   42.00 24.00 
156 x____._   36.00 21.00 
260 x.  33.00 18.60 
31. x 20.80 16.80 
364 x  24.00 15.00 

10. SPECIAL FEATURES   
NEWS/WEATite.R 

5 min 10 min 1/4 hr (*) 
Ea ... _.._.._.._ ............... 5.40 9.00 12.60 3.70 

(') Weather Report. 

1/4 hr 
21.60 
19.80 
18.00 
16.20 
15.00 
12.60 
10.80 
9.00 

10 min 
18.00 
16.80 
15.60 
14.40 
12.60 
10.80 
9.00 
7.20 

5 min 
12.00 
11.10 
10.20 
9.30 
8.40 
7.50 
6.30 
5.40 

BELLEVUE 
King County-Map Location C-2 

See SRDS consumer market map and data at begin. 
song of the State. 

See Seattle 
(including Bellevue) 

BELLINGHAM (3 AM; 2 FM) 
Whatcom County-Map Location C-1 

See SitDS consumer market map and data at begin-
ning of the State. 

KARI 
1960 

CITY OF LICENSE 

BLAINE 

Subscriber to the NAB Radio Code 
(This is a paid duplicata of the listing appearing 
under Blaine, Wash.) 
Media Code 4 249 1235 0.00 
The Birch Bay Broadcasting Co., Inc., Box 1037, 

Bellingham, Wash. 98225. Phone 206-734-4221. 
Blaine Phone: 206-332-0751. 
STATION'S PROGRAMMING DESCRIPTION 

KARI: Programmed for the entire family. 
Varied general interest programs and tentures using 
a religions format. NEWS: 5 min network news at 
:30, 6:30 am-10:30 pm. 15 min local and regional 
news at 7:45 am, noon & 5:45 pm using local news 
gathering facilities plus AP and Broadcast News 
Ltd. Features: women's show, fashions. Interviews, 
cooking hints, etc 2:45-3 pm. Airport interviews at 
5:05-5:30 pm. RELIGIOUS programming: drama. 
Inspirational, discussion, sermons and special holiday 
programs. MUSIC: includes full spectrum of sacred 
and gospel-ranges from Momies to modern gospel. 
Contact Representative for further details. Reed 
5/15/69. 

I. PERSONNEL 
Sta. & Gent Mgr.-Don J. Bevilacqua, 
Sales Manager U. S.-Bob Dunn. 
Sales Manager-Canadian-Jim McGachaen. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 
Canada-Radio-Television Representatives, Ltd. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 550 lm. 

Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only: following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s, 3c, 4e, 4d, 5, 6a, 7e. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14a, 15b. 
Basic Rates: 20b, 215, 22a, 23a, 24b, 25a, 26, 28e, 

29e. 30, 33a. 
Contracts: 40a, 41, 42d, 45, 46, 47a, 48, 51e. 
Comb.; Cont. Discounts: 60a, 60e, 601, Ola, 62e. 
Cancellation: 70b, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with SOBS. 
Member: Country Music Network. 
KARI and KERI (FM) may be combined for fre-
quency discount. 

TIME RATES 
NATIONAL AND LOCAL RATES SAM), 

No. 3 MT 5/1/66-Ree'd 4/25/66. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52x I04x 260x 625x 1000x 
1 min 8.00 7.50 7.25 7.00 6.00 5.00 4.00 
30 see 6.00 5.50 5.25 5.00 4.50 4.00 3.00 
15 sec 4.00 3.60 3.40 3.20 2.80 2.40 2.00 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 ti 30 tl 40 ti 50 01 
1 min___________ 70 130 180 220 250 
30 see_________ 50 95 135 170 200 
15 sec    30 58 84 108 125 

8. PROGRAM TIME RATES 
AA-Mon thru Sat 6:30 am-7:30 pm; Sun all day. 
A-All other times. 
1 NR: lx 26x 521 I04x 260x 520x 
AA ....... 100 90 80 70 60 50 

....... 80 70 60 50 40 30 
1/2 hr: 60% of hour. 5 min: 25% of heur. 
1/4 hr: 40% of hour. 

9. PARTICIPATING PROGRAMS 
Airport interviewa Mon thru Fri 5-5:30 pm, 1-minute 
spot each 15.00. 

10. SPECIAL FEATURES 
Weather reports at :30. 1-1/4 times applicable 1-
minute rate. 
University of Washington Football: 10 games per 
season, full sponsorship 2,400.00. 

(D) 

KBFW 
1968 

BELLINGHAM-FERNDALE 

Media Code 4 249 0760 8.00 
Whatcom Management Co., A division of Sterling 

Recreational Organization, 975 John St., Seattle, 
Wash. 98109. Phone 206-624-2500. 

Station and business office: Broadcast Tower, Rolling-
hem Ilote], Bellingham, Wash. 98225. Phone 206-
734 -8555. 
STATION'S PROGRAMMING DESCRIPTION 

KBFW: Programmed for general adult interest with 
emphasis on young adulte. 
NEWS: every half hour with expanded 20 min re-
ports 3 times daily. Local and regional news features 
on weekends. Frequent weather anti boating reports 
by station personalities and hook-up with aircraft 
pilots and yachtsmen. Stock market report 3 times 
daily. Business or entertainment featured dally. 
MUSIC: popular middle-of-the-road, standard, selec-
tive country and folk. ENTERTAINMENT: emphasis 
on community involvement and personality radio wilts 
air staff of 11. Satire and farm reports dally. Station 
editorializes occasionally, offers opinions frequently. 
Contact Representative for further details. Itec'd 
5/14/69. 

I. PERSONNEL 

President-Frederic A. Danz. 
Manager-Gary L. Desharnals. 
Program Director-John Hayden. 

2. REPRESENTATIVES 

Jack Sieste & Co., Inc. 
Advertising Sales West. 
Seattle-Cam-Co Broadcast Media Sales. 

3. FACILITIES 
1,000 w.; 930 lm. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 

15/0. Net 10 days after receipt. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2a, 3d, 4a, 4e, 5, Ca, 7b, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15b. 
Basie Rates: 20b, 21d, 226, 23b, 24b, 25a, 28e, 250. 
Contracts: 44b, 45, 46. 
Comb.; Cont. Discounts: 60h, 601, 62d. 
Cancellation: 70e. 71e. 73e, 73b. 
Prod, Services: 80, 81, 82. 

TIME RATES 

No. 3 Elf 7/1/69-Ree'd 7/17/69. 
6. SPOT ANNOUNCEMENTS 

PER WK: 
50 ti 42 ti 36 ti 30 ti 24 ti 18 ti 12 ti 

PER YR: 
7501 525x 420x 300x 180x 120x 60x lx 

1 min 2.80 3.05 3.25 3.40 3.65 3.95 4.25 4.70 
30 sec 2.35 2.45 2.60 2.70 2.80 3.05 3.25 3.50 

10. SPECIAL FEATURES 

15-minute Check Point News at 7:30 am, noon & 
5:30 pm-extra 25%. 
5-minute Cheek Point News, 2 Der hour 6 am-6 pm 
Mon thru Fri, 1 each hour other times-extra 15%. 

0 
KERI (FM) 

1963 

F IMU 

Subscriber to the NAB Radio Code 
Media Code 4 249 0855 6.00 
Birch Bay Broadcasting Company, Inc., Box 1037, 
Bellingham, Wash. 98225. Phone 206-734-4221. 

STATION'S PROGRAMMING DESCRIPTION 
KERI (Fil): Programmed for adults and young 
adults. 
MUSIC: general popular, old and new standards. 
Middle-of-the-nad 90%. Music features, swing set, 
Sat 6:35 pre-9 pm, Sat night dance Party 9:05-12M. 
Current hits of the past, Sun 6:35 pm-10 pm. Gen-
eral popular music by standard artists. M-F 6-8 pm. 
NEWS: 5 min national and international at :30. 15 
min local and regional news at 7:45 am, noon & 5:45 
pm, using local news facilities plus AP and Broad-
cast News Ltd. Frequent trafic and weather reports. 
3 stock market reports dally. COMMERCIAL POL-
ICY: limit of 8 commercials per 24 hours per day. 
RELIGION: Sun morning church service only. Sta-
tion editorializes and stresses local, regional and 
community programming. Ree'd 5/15/60. 

I. PERSONNEL 
President--George A. Wilson. 
Vice-Pros. & Gen'l Mgr.-Don J. Bevilacqua. 
Sales Manager-Bob Dunn. 

3, FACILITIES 
ER? 16.500 w. (vert.), 16,500 w. (borin.), 104.3 n./. 
Operating schedule: 24 hours dally. PST. 
Antenna ht.: 2,470 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; payable following month. 

5. GENERAL ADVERTISING See coded regulations 
See ICA_RI listing for coded regulations. 
KART and KERI (FM) may be combined for fre-
quency discount. 

TIME RATES 
Eff 7/1/66-Reed 5/2/66. 

6. SPOT ANNOUNCEMENTS 
lx 26e 52x 104x 260x 625x 1000x 

1 min 4.00 3.75 3.62 3.50 3.00 2.50 2.00 
30 sec 3.00 2.75 2.62 2.50 2.25 2.00 1.50 
15 sec 2.00 1.80 1.70 1.60 1.40 1.20 1.00 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 
1 min     35 

15 sec  15 

O. PROGRAM TIME RATES 
Ix 26x 52x I04x 260x 520x 

1 hr  40 35 30 25 20 15 
1/2 hr: 60% of hour. 10 min: 33-1/3% or hour. 
1/4 hr: 40% of hour. 5 min: 25% of hour. 

KGMI 
1927 

CEC 

20 tl 
65 
45 
29 

30 ti 40 tl 50 tl 
90 110 125 
68 85 100 
42 54 62 

Media Code 4 249 0950 5.00 
International Good Music, Inc., Box 943, Bellingham, 
Wash. 98225. Phone 206-734-9790. 
STATION'S PROGRAMMING DESCRIPTION 

KCIMI: Programmed for adults of all ages. 
MUSIC: standard popular, performed by big bands, 
established vocalists, instrumentalists and choral 
groups. Emphasis on local news and sports. Four 
15 min daily local newscasts at 7:45 am, 8:45 am, 
12:15 pm, 5:05 pm. Headlines on half hour, weather 
on hour. RELIGION: Sun mornings only. SPORTS: 
seasonal play-by-play broadcasts of city and county 
high school, college and university sports events. 
Station editorializes and stresses local programming 
and community service. Contact Representative for 
further details. Reed 10/2/67. 

(This listing continued on next page) 
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Bellingham-K G M I-Continued 
I. PERSONNEL 
General Manager-Jim Hamstreet. 
Program Director-Frederick Johrulon. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Washington, Oregon-Art Moore & Assoc., Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 790 kc. 

Directional-night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net itation timo; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e, 4e, 5, 611, 8. 
Rate Protection: 10e, 12e. 14e. 15b. 
Basic Rates: 29e. 
Contracts: 40e. 45, 46. 
Cancellation: 73b. 
KOMI-AM and KOMI-FM may be combined for 
frequency discount. 
Affiliated with American Information Network. 

TIME RATES 
Eft 2/1/69-Rec'd 2/3/69. 

7. PACKAGE PLANS 
GUARANTEED DRIVE TIMES 

(7-9 am & 4-6 pm) 
Extra per spot.  1.00 
1 min or less, ea  6.50 30 sec or less, ea.-- 5.00 
PER WK: 

5 ti 10 ti 15 ti 20 ti 25 ti 30 if 40 ti 50 ti 
PER YR: 

500 100x 1500 200x 250x 300x 400x 5000 
*1 min 6.25 6.00 5.75 5.50 5.25 5.00 4.75 4.50 
"PO sec 4.90 4.80 4.60 4.40 4.20 4.00 3.80 3.60 

SPECIAL END RATE 
PER YR: 

.1 min  
130 sec  

(") 1 min or less. 
(t) 30 sec or less. 

8. PROGRAM TIME RATES 

1000x 2000x 
4.25 4.00 
3.40 3.20 

1/2 hr 1/4 hr 5 min 
I x  32.00 21.50 11.00 
50 x  29.50 19.50 10.00 

KGM I-FM 
1959 

Effi1 FMU 
Media Code 4 249 0951 3.00 

International Good Music, Inc.. Box 913, Bellingham, 
Wash. 98225. Phone 206-734-9790. 

STATION'S PROGRAMMING DESCRIPTION 
KOMI-FM: 12M-6 pm daily except Sun, music with 
emphasis on orchestration. Each 2 hour segment pro-
grammed for time of day. Evenings 6 pm-12M & 
Sun 1 pm classical music. Complete operas Wed and 
Sat beginning at 9:15 pm. NEWS: network 5 min 
at :55 thru 6 pm, except Sun. COMMERCIAL 
POLICY: maximum 12 announcements per daytime 
hour. Sun and after 6 pm maximum 6 per hour, 
without interrupting musical compositions except for 
between acts in opera. Contact Representative for 
further details. Reed 10/2/67. 

I. PERSONNEL 
General Manager-Jim Hamstreet. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 
Washington, Oregon-Art Moore & Assoc., Inc. 

3. FACILITIES 
_EltP 16,500 w.; 92.9 me. 
Operating schedule: 24 hour daily. PST. 
Antenna ht.: 2300 ft. above average terrain. 

4. AGENCY COMMISSION 

15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4e. 5, 6e. 8. 
Rate Protection: 10e. 12a, 14e. 15b. 
Basic Rates: 29a. 
Contracts: 40a. 45, 46. 
Eancellation: 73b. 
Affiliated with American FM Network. 
_KGMI-AM and KGMI-FM may be combined for fre-
quency discount. 

TIME RATES 

Eff--Rec'd 8/31/66. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 
Per Wk: Per Yr: Per Wk: Per Yr: 
1 ti 3.00 25 ti 250 x____ 2 50 
5 ti 50 x  2.90 30 ti 300 x.......-... 2.40 
10 ti 100 x..._   2.85 40 ti 400 x........_ 2.25 
15 ti 150 x  2.75 50 ti 500 x-.... 2.15 
20 ti 200 x_-.   2.65 

KPUG 
1947 

Subscriber to the NAB Radio Code 

Media Code 4 249 1140 2.00 
KPUG, Inc., KPUG Bldg., Box 655, 2340 E. Sunset 

Dr.. Bellingham, Wash. 98225. Phone 206-734. 
1170. 

I. PERSONNEL 

General Manager-James M. Tincker. 
Sales Manager-Dick Stark. 
Program Director-Bob O'Neil. 

Z. REPRESENTATIVES 

Avery-Knodel. Inc. 
Seattle, Portland-Simpson & Associates Co. 

3. FACILITIES 

5,000 w. days, 1.000 w. nights; 1170 kc. Directional. 
Operating schedule: 5-1 am. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 2b, 3a, 3b, 3e. 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 1213. 13b, 14b. 
Basic Rates: 20b, 21b. 22b, 24b, 255. 29e. 
Contracts: 44e, 46, 51e. 
Comb.; Cont. Discounts: 6013. 60d, 60f, 61e. 62d. 
Cancellation: 70c, 710, 73a, 73b. 
Prod. Services: 82. 
Rates are for station time and facilities-60%; 
services-40%. 
Affiliated with MRS. 

TIME RATES 
Eff 8/1/68-Rec'd 3/31/69. 

AA-Drive Time 7-9 am & 4-6 pm. 
A-All other times. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 
42 ti 36 ti 30 ti 24 ti 18 ti 12 ti   

PER YR: 
525x 420x 300x 180x 120x 600 I x 

1 min 5.25 5.50 5.80 6.05 5.35 7.00 8.05 
30 sec 3.95 4.10 4.35 4.55 4.80 5.25 6.05 

CLASS A 
1 min 4.55 4.75 5.05 5.25 5.55 6.10 7.00 
30 sec 3.40 3.60 3.80 3.95 4.15 4.55 5.25 

ItOS 
1 min 3.85 4.05 4.30 4.45 4.70 5.20 5.95 
30 sec 2.90 3.05 3.20 3.35 3.50 3.90 4.45 
ROS spots-40% between 6 am-noon, 40% between 
noon-6 pm, 20% between 6 pm-sign-off. 

BLAINE 
Whatcom County-Map Location C-1 

See SRDS consumer market map and data at begin-
ning of the State. 

KARI 
1960 

• 
Subscriber to the NAB Radio Code 

Media Code 4 249 1235 0.00 
The Birch Bay Broadcasting Co., Inc., Box 1037, 

Bellingham, Wash. 98225. Phone 206-734-4221. 
Blaine Phone: 206-332-0751. 

STATION'S PROGRAMMING DESCRIPTION 
KARI: Programtned for the entire family. 
Varied general interest programs and features using 
a religious format. NEWS: 5 min network news nt 
:30, 6:30 am-10:30 pm. 15 min local and regional 
news at 7:45 am, noon & 5:45 pn: using local news 
gathering facilities plus AP and Broadcast News 
Ltd. Features: stomen's show, fashions, interviews, 
cooking hints, etc 2:45-3 pm. Airport interviews at 
5:05-5:30 pm. RELIGIOUS programming: drama. 
Inspirational, discussion, sermons and special holiday 
programs. MUSIC: includes full spectrum of sacred 
and gospel-ranges from classics to modern gospel. 
Contact Representative for further details. Reed 
5/15/69. 

I. PERSONNEL 
Sta. & Gen'l Mgr.-Don J. Boellacqua. 
Sales Manager U. S.-Bob Dunn. 
Sales Manager, Canadian-Jim McGechaen. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
Canada-Radio-Television Representatives, Ltd. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 550 kc. 

Directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only; following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3c, 4e, 4d, 5. 6a, 7e. 8. 
Rate Protection: 10b, 1lb, 12b. 13b, 14e. 15b. 
Basic Rates: 20b, lia. 22e, 23e, 24b, 25a, 26, 28e, 

29e. 30, 33a. 
Contracts: 40e. 41, 42d, 45, 46, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60a. 60e, 601, 61a, 62e. 
Cancellation: 70b, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 
Affiliated with MBS. 
Member: Country Music Network. 
KARI and ICERI (FM) may be combined for fre-
quency discount. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 5/1/66-Reed 4/25/66. 

6. SPOT ANNOUNCEMENTS 
Ix 260 52x 

1 min___ 8.00 7.50 7.25 
30 sec  6.00 5.50 5.25 
15 sec____.- 4.00 3.60 3.40 

7. PACKAGE PLANS 
PER WIC, ROS: 

10 ti 
1 min  70 
30 see  50 
15 see__ ................ 30 

8. PROGRAM TIME RATES 
thru Sat 6:30 am-7:30 pm; Sun all day. 

A-All other times. 
1 HR: lx 26x 5tc I04x 260x 520x 

300 90 80 70 60 50 
A   80 70 60 50 40 30 

1/2 hr: 60% of hour. 5 min: 25% of hour. 
1/4 hr: 40% of hour. 

9. PARTICIPATING PROGRAMS 
Airport Interviews Mon thru Fri 5-5:30 pm, 1-minute 
spot, each   .. 15.00 

10. SPECIAL FEATURES 

Weather reports at :30. 1-1/4 times applicable 1-
minute rate. 
University of Washington Football: 10 games per 
season, full sponsorship  . 2.400.00 

(D) 

104x 260x 62ac 1000x 
7.00 6.00 5.00 4.00 
5.00 4.50 4.00 3.00 
3.20 2.80 2.40 2.00 

20 ti 30 ti 40 tl 50 tl 
130 180 220 250 
95 135 170 200 
58 84 108 125 

BREMERTON 
Kitsap County-Map Location B-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KB RO 
1947 

132C1 
Subscriber to the NAB Radio Code 

Media Code 4 249 1330 9.00 
Brace Bartley. 801 llth St., Bremerton, Wash. 98310. 
Phone 206-377-3995. 

I. PERSONNEL 
General Manager-R, W. Harris. 
Sales Manager-Dale Woods. 
Program Director-BIB Thomas. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Denver, Salt Lake-Bob Mix Co., Inc. 
Seattle, Portland-The Tacher Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 kc. 

Non-directional. 
Operating schedule: 5:45 am-midnight. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 35. 4a, 4d, 5. 6e. 7b, 8. 
ltate Protection: 15b. 
Basic Rates: 20b, 21a, 21d, 24b, 25a, 28a, 28c, 29e. 
Contracts: 40e, 440, 45, 46, 51a. 
Comb.: Cont. Discounts: 60e, 62d. 
Cancellation: 70e, 715, 73b. 
Prod. Services: 80, 82. 
Affiliated with MISS. 
Member: Western States Radio Empire. 

TIME RATES 
Eft 3/1/69-Rec'd 2/26/69. 

7. PACKAGE PLANS 
PER WK, EA: 6 ti 12 ti 18 ti 24 01 30 tl 
PER YR, EA: 52x 104x I56x 260x 312x 
1 min  9.90 9.60 9.30 9.00 270 
30 sec.  7.92 7.68 7.44 7.20 6.96 

8. PROGRAM TIME RATES 
PER WK. EA: 6 ti 12 ti 18 ti 24 01 
PER YR, EA: 520 104x 156x 230x 
5 ......... 14.00 13.30 12.60 1L90 
1/4 hr: 21 5-min. 1/2 hr: 3x 5-min. 

10. SPECIAL FEATURES 
5 MINUTE NEWSCASTS 

PER YR: lx 50x 150x 300x 
14.65 13.80 13.20 1250 

KBRO-FM 
1964 

[11,21F WE] 
Subscriber to the NAB Radio Code 

Media Code 4 249 1331 7.00 
Bruce Bartley, 805 11th St., Bremerton, Wash 

98310. Phone 206-377-3995. 
I. PERSONNEL 
President-Bruce Bartley. 
General Manager-R.. W. Harris. 
Sales Manager-Dale Woods. 

2. REPRESENTATIVES 
Washington, Oregon-The Tacher Company. 

3. FACILITIES 
ERP 33.000 w.; 106.9 mc. 
Operating schedule: 6:00 am-midnight. PST. 
Antenna ht.: 155 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See ended regulations 
Contracts: 40a. 
Cancellation: 70e. 
Station reserves the right to final approval of program 
contract. 

TIME RATES 
Eff 11/15/67-Rec'd 12/1/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 500 150x 3000 EllOx 
1 min  4.90 4.50 4.25 4.00 5.80 
30 sec  4.30 4.00 3.75 3.55 3.35 

CENTRALIA-CHEHALIS (2ftm) 
Lewis County-Map Location B-3 

See SRDS consumer market map and data nt begin-
ning of the State 

KELA 
1937 

IMO 
Subscriber to the NAB Radio Code 

Media Code 4 249 1425 7.00 
KELA Corp.. Box 577, Centralia, Wash. 98531; Box 

827 Chehalis, Wash. 98532. 
Studio-KELA Bldg., Centralia, Wash. Phone Cen-

tralia 206-736-3321: Chehalis, 206-748-3321. 
STATION'S PROGRAMMING DESCRIPTION 

KELA: Programmed for general interest. MUSIC 
46%: 27% singles. 19% albums, featuring current 
selling general popular music, showtunes. standards. 
NEWS 33%: 16% local. 4% regional, 6% national 
and international, 4% area, 2% weather, 1% com-
munity club. SPORTS 9%: local high school and 
college. TALK 5%. FARM 3%: early morning, noon 
and evening, local market reports, twice daily, ex-
tension agent talks. ENTERTAINMENT 3%. RE-
LIGION 1%. News, special events. 3 mobile units. 
5-8 am music, news, sports, farm, weather. 8 .tm-
noon music, quiz, talk, news. Noon-2 am news, farm, 
aulz, women's program. music. 2-6:30 pm music, 
news, traffic reports. 6:30-8 pm news, local, regiceal, 
national. international. 8-11 pm music, sports in sea-
son. Contact Representative for further details. Reed 
7/28/67. 

I. PERSONNEL 
General Manager-Joe Chytil. 
Assistant Manager-Lee Stottlemyre, 
Commercial Manager-Richard Dawson. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
Oregon, Washington-Simpson & Associates Co. 
L. A_ San Francisco-Lee F. O'Connell Company. 

WASHINGTON 
3. FACILITIES 

5,000 w. days; 1.000 w. nights; 1470 kc. 
Non-directional. 

Operating schedule: 5:00 am-11:00 pm. PST. 
4. AGENCY COMMISSION 

15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 3a, 4a, 4d, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21d, 22a, 24b, 25e. 28c, 29e. 30. 
Contracts: 40a, 41, 44a, 4414 45, 46, 47a, 48, 49. 

51e. 
Comb.; Cont. Discounts: 60a, 60f, 61c, 62d. 
Cancellation: 10e, 70e, 71e, 72, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MRS. 

TIME RATES 
Eff Reed 7/28/67. 

AA-7-0 am, noon-1 pm & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS -AA- - A - 
PER WK: PER YR: I min 30 see I min 30 ate 
42 ti 525 x.-_____ 5.95 4.50 5.20 3.90 
36 ti 340200 6.25 4.70 5.45 4.10 
30 ti 6.60 4.95 5.75 4.30 
2 180 x........_....... 6.90 5.20 6.00 4.50 
184 hi 120 x  7.25 5.45 6.30 4.75 

60 x_-.....--.... 8.00 6.00 8.95 5.20 
--- 1 x..-  9.20 6.90 8.00 6.00 

7. 1P2AtGiKAGE PLANS 
TOTAL AUDIENCE PLAN 

(40% between 6 am-noon, 40% between noon-
6 pm, 20% between 6 pm-sign-off) 

PER WK: 42 ti 36 ti 30 ti 24 ti 18 tl 12 01 
PER YR: 525x 420x 300x 180x 120x 60x lx 
1 min  4.40 4.60 4.00 5.10 5.35 5.90 6.80 
30 sec  3.30 3.45 3.65 3.85 4.05 4.45 5.10 

8. PROGRAM TIME RATES 
CLASS AA 

PER WK: PER YR: 30 t1 24 ti 18 ti 12 tl 
300x 1800 120x 60x lx 

5 min  9.90 10.35 10.90 12.00 13.80 
1/4 hr  14.90 15.50 16.35 18.00 20.70 
1/2 hr    21.50 22.40 23.60 26.00 29.90 

51/4m ihne  CLASS A   8.65 9.00 9.50 10.45 12.00 
12.95 13.00 14.20 15.65 18.00 

1/2 hr  18.70 19.50 20.55 22.60 26.00 

KITI 
1954 

13121:1 
Subscriber to the NAB Radio Code 

Media Code 4 249 1520 5.00 
KITN-KITI Corp.. St. Helen's Hotel, Chehalis, 
Wash. 98531, Phone 206-748.3379, 

I. PERSONNEL 
Pres. & tient Mgr.-Donald F. Whitman. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-Hugh Pettis & Associates. 
Denver, Salt Lake-Bob Mx Co., Inc. 

3. FACILITIES 
1.000 w. days; 1420 kc. Non-directional. 
Operating schedule: 6:00 am-6:00 pm. PST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 4a, 5. 
Rate Protection: 15b. 
Basic Rates: 23a, 28b. 29e. 
Contracts: 40a. 
Comb.: Cont. Discounts: 601c. 61a. 
Cancellation: 70e. 71a, 730. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective   

Rates received March 4, 1666. 
7. PACKAGE PLANS 
6 per mkt or 52 ti  1 min 30 see 
12 per tilc or 104 ti  . 5.00 4.00 
18 per wit or 156 ti  ........ 4.75 3.80 4.50 3.60 
24 per wk or 260 ti  4 
30 per wk or 312 ti........_.._...._ _.. 4..0205 1 3..2404 

8. PROGRAM TIME RATES 5 min 
6 per wk or 52 ti 10.00 
12 por uk or 104 ti ........... _ ................. 9.50 
18 per wk or 156 ti  9.00 
24 per wk or 260 ti   8.00 
1/4 hour-2 times 5-minute rate. 
1/2 hour-3 times 5-minute rate. 

CH ELAN 
Chelan County-Map Location D-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KOZI 
1957 

Media Code 4 249 1615 3.00 

Lake Chelan Broadcasting Corp.. Box 1210 Woodln 
Ave., Chelan, Wash, 98816. Phone 440. 

I. PERSONNEL 
President & Gen1 Mgr.-Stuart S. Maus. 

2. REPRESENTATIVES 
Seattle. Portland-Hugh Feltis & Associates. 

3. FACILITIES 
1.000 w.: 1230 kc. Non-directional. 
Operating schedule: 6:30 am-11:00 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 3e. 3b, 4a. 4d, 5, 6a. 7b. 8. 
Rate Protection: 10b. 11b. 12b, 13b, 14b. 
Basic Rates: 22e, 22b. MI% 25a, 26, 28e, 29a. 
Contracts: 40a, 42b, 45, 46. 47a. 
Comb.: Cont. Discounts: 60k, 61a, 62b. 
Cancellation: 71a. 
Affiliated with NAS and MRS Radio Networks. 

TIME RATES 
Rates effective September 1, 1961. 
Rates received November 24. 1961. 

(This listing continued on next page) 
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WASHINGTON 

Chelan-K O Z I-Continued 
O. SPOT ANNOUNCEMENTS 

1 min. 30 see. 1 min. 
1 time...... 4.80 3.60 156 times.... 3.55 

13 times.... 4.55 3.40 260 times_ 3.30 
26 times_. 4.30 3.25 312 times_ 3.05 
52 times.... 4.05 3.05 500 times._ 2.80 
104 tines-. 3.80 2.85 

7. PACKAGE PLANS 
(To be used within 7 days) 

-1 minute- -30 seconds-
Each Total Each Total 

10 announcements._ 3.80 28.00 2.85 28.50 
20 announcements._. 3.70 74.00 2.75 55.00 
30 announcements._ 3.55 106.50 2.65 79.50 
40 announcements.__ 3.30 132.00 2.50 100.00 
50 announcements__ 3.05 152.50 2.30 115.00 
60 announcements  2.80 168.00 2.10 126.00 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time 50.00 30.00 18.00 11.00 
26 times  45.00 21.00 16.20 9.90 
52 times  42.50 25.50 15.30 9.35 
104 40.00 24.00 14.40 8.80 
156 times  37.50 22.50 13.50 8.25 
260 times  35.00 21.00 12.60 7.70 
312 times .......... 92.50 19.50 11.70 7.15 

COLFAX 
Whitman County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

30 see. 
2.65 
2.50 
2.50 
2.10 

KCLX 
1950 

Media Code 4 249 1710 2.00 
Adrian de Vries. Box 710, Colfax, Wash. 99111. 
Phone 509-397-3441. 

I. PERSONNEL 
Manager-Adrian de Vries. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Seattle, Portland-Art Moore & Assoc., Inc. 
San Francisco, Los .Angeles-Tracy Moore and Asso-

ciates. 
3. FACILITIES 

1,000 w. days; 250 w. nights; 1450 hr. 
Non-directional. 

Operating schedule: 6:00 am-10:00 pm weekdays; 
7:00 am-10:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

6. GENERAL ADVERTISING See coded regulations 
General: la, 2b, lb, 4a. 4d, 5, 60, 8. 
Rate Protection: 10d, 11d, 12d. 13d, 14d 15a, 15b. 
Basic Rates: 20b, 21a. 24b, 26. 
Contracts: 40a, 441). 47a, 48, 510. 
Comb.; Cont. Discounts: 60h. 601, 61b, 62b. 
Cancellation: 70a, 70e. 710. 73b. 
Prod. Services: 80, 82. 
60% of rates are for station time and broadcast fac-
ilities: 40% are for other services. 
Affiliated with 1TBS. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 7/15/66-Rec'd 8/5/66. 
6. SPOT ANNOUNCEMENTS I min 30 see Mae. 
.1 x  5.00 3.75 3.00 
TPER WK: •PER YR: 
5 ti 50 x 4.50 3.40 2.70 
10 tl 100 x  4.25 8.20 2.55 
15 U  150 x  4.00 3.00 2.40 
20 ti  200 x .....3.75 2.80 2.25 
25 ti  250 x  3.50 2.60 2.10 
30 ti  300 x  3.25 2.45 1.95 
40 ti  400 x  3.00 2.25 1.80 
50 ti  500 x  2.75 2.10 1.70 
SPECIAL END RATE: 
n000 r yrlY.   2.50 1.90 1.50 

(9 Guaranteed Position. 
(t) Run-of-schedule. 

8. PROGRAM TIME RATES 
Ix 10x 252 502 100x 150x 2502 

1/2 hr........ 20.00 19.00 18.00 16.00 14.00 12.00 10.00 
1/4 hr........ 15.00 14.00 13.00 12.00 10.00 8.00 6.00 
5 min. ...... 7.00 6.50 6.00 5.50 5.00 4.50 4.00 

COLVI LLE 
Stevens County-Map Location E-1 

See SRDS consuraer market map and data at begin-
ning of the State. 

KCVL 
1955 

• 
Subscriber to the NAB Radio Code 

Media Code 4 249 1805 0.00 
Colville Broadcasting Company, Box 268, Colville, 
Wash. 99114. Phone 509-684-6481. 

I. PERSONNEL 
General Manager-Norman C. Davis. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-Hugh Pettis & Associates. 
Denver, Salt Lake-Bob Mix Co., Inc. 

S. FACILITIES 
1.000 w. days; 1270 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset weekdays; 
8:00 am-local sunset Sun. PST. 20 tl 30 tl 40 01 50 ti 

4. AGENCY COMMISSION 8.00 7.25 6.75 6.25 
15/0 time only: 10 days. 6.50 5.75 5.25 4.75 

5. GENERAL RATE POLICY 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective   

'Rotes recelved March 4, 1986. 
7. PACKAGE PLANS 1 min 30 sec 
8 per wk or 52   5.00 4.00 
12 per wk or 104 ti ............ --...-. . 4.75 3.80 
18 per wk or 156 ti- 4.50 3.60 
24 per wk or 280 ti.. 4.25 3.40 
30 per wk or 312 ti ..... ____-...--.-. 4.00 3.20 

8. PROGRAM TIME RATES 5 min 
6 per wk or 52 ti  . 10.00 
12 per wk or 104 ti_ 9.50 
18 per wk or 156 ti._  -..._._ ......... -  9.00 
24 per wk or 260 ti  8.50 
1/4 hour-2 times 5-minute rate. 
1/2 hour-3 times 5-minute rate. 

EDMONDS (1 AM; 1 FM) 
Snohomish County-Map Location C-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KB IQ (FM) 
1960 

Media Code 4 249 1850 6.00 
King's Garden, Inc., 19303 Fremont N.. Seattle. 
Wash. 98133. Phone 206-546-3128. 
STATION'S PROGRAMMING DESCRIPTION 

KBIQ (FM): Programmed for adults and young adults. 
MUSIC: 99%, NEWS/SPORTS: 1%. General popular 
music, standards, film music, original verslons or 
adult/ Ustenable arrangements of current popular, 
middle-of-the-road hits. Comprehensive ski reports 
in season. Frequent editorials. COMMERCIAL 
POLICY: 6 minutes maximum per hour. Talent and 
facilities available for remote broadcasts from shop-
ping centers, store openings and/or sales, etc. Con-
tact Representative for further details. Rec'd 1/6/69. 

I. PERSONNEL 
General Manager-Phill Butler. 
Sales Manager-Paul Baker. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
ERP 240,000 w.: 105.3 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 721 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a. 2b. 3. 4b, 4d, 5, 6a. 7b. 8, 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 20b, 21a. 221% 23b, 24a, 24b. 24e, 25a. 

27. 28b, 22e. 29a, 30, 33a. 
Contracts: 40a, 41. 440, 44b, 45, 46. 47e. 49. 
Comb.: Cont. Discounts: 60a. 60d, 60e, 60f, 60h, 61e. 
Cancellation: 70a, 70e. 72, 73b. 
Prod. Services: 80, 81. 82. 
AM facilities: KGDN. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 12/1/68-Reed 1/6/69. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 52% 104x 208x 912x 520x 
1 min  10.00 9.50 9.00 8.50 8.00 7.00 6.50 
30 sec  8.00 7.60 7.20 6.80 6.40 5.60 5.20 
10 sec: 50% of 1-min. 
Fixed Position: Add 10%. 

7. PACKAGE PLANS 
PER WE, EA: 10 ti 20 ti 30 ti 40 ti 50 ti 
1 min  7.00 6.50 6.00 5.50 5.00 
30 sec  5.60 5.20 4.80 4.40 4.00 

8. PROGRAM TIME RATES 
I ti 26 01 52 01 

1 hr  50.00 45.00 40.50 
1/2 hr  90.00 27.00 24.30 

10. SPECIAL FEATURES 
1-minute rate, plus 50%. 

KGDN 
1954 

MUD 

(D) 

Subscriber to the NAB Radio Code 
Media Code 4 249 1000 9.00 
King's Garden, Inc., 19303 Fremont, N., Seattle, 
Wash. 93133. Phone 206-542-3139. 

I. PERSONNEL 
General Manager-Phill Butler. 
Sales Manager-Paul Baker. 

3. FACILITIES 
5.000 w. days; 630 ke. Non-directional. 
Operating schedule: 5 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. la, 2b, 3a. 4b, 4d, 5, 60. 7b, 3, 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basle Rates: 20b, 21a, 22b, 23b, 24a, 24b, 24e. 25a, 

27, 28b, 28e. 29a. 30. 33a. 
Contracts: 40a, 41. 44a. 44b, 45, 46, 47e, 49. 
Comb.: Cont. Discounts: 600, 60d, 60e, 60f. 60h, 610. 
Cancellation: 70a, 70e. 72, 73b. 
Prod. Services: 80, 81, 82. 
Tobacco suivertisina not accepted. 
FM facilities: KBIQ (FM). 

TIME RATES 
NO. 9 Eff 7/1/69-Rec'd 7/14/69. 

AA-6-3 am & 3:30-6:30 pm. 
A-9 am-3:30 pm, 5-6 am & 6:30-7:30 pm. 
B-All other times. Rates on request. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26x 52% 104x 208x 312x 520x 
1 min _ 11.00 10.00 9.50 9.00 8.50 7.75 7.00 
30 see  9.00 8.00 7.50 7.00 6.50 5.75 5.00 

CLASS A 
10.00 9.50 9.00 8.50 8.00 7.00 6.50 
8.00 7.60 7.20 6.75 6.25 5.50 4.80 

1 min  
30 see 
10 sec: 50% of 1-min. 
Fixed times, extra 10%. 

7. PACKAGE PLANS 
PER WE. ROS: 10 ti 
1 min...................._... 8.75 
30 sec  7.00 

10. SPECIAL FEATURES 
NEWSCASTS 

-- AA - -A-
PER WE: 1 ti 6+ 1 ti 6+ 
5 min ........ 15.00 13.50 14.00 12.50 
10 min 20.00 18.50 19.00 17.50 
1/4 hr  25.00 23.50 24.00 22.50 

CONSECUTIVE WEEK DISCOUNT 
26 wk-10% 52 wk-15% 

(D) 

ELLENSBU RG 
Kittitas County-Map Location C-9 

See SIMS consumer market map and data at begin-
ning of the State. 

KXLE 
il94 

Subseriber to the NAB Radio Code 
Media Code 4 249 2090 8.00 

Box 249, Ellensburg, Wash. 

I. P1E4R80S.ONNEL 
President-John R. DiMeo. 
Vice-Proa. & Geri' Mgr.-Don Downing. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Nerthwest-The Tacher Company. 

S. FACILITIES 
1,000 w.; 1240 he. Non-directional. 
Operating schedule: 5:55 am-midnight. PST. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 4a, 4e, 5, 6a. 
Rate Protection: 10a, lia. 140, 15b. 
Basic Rates: 220, 28a, 290. 
Contracts: 40a, 41, 42b, 44a, 45. 47a, 51a. 
Comb.: Cont. Discounts: 600. 61a. 
Cancellation: 70a. 70e. 71a, 73a. 
Prod. Services: 82. 
Affiliated with MIS. 
Rates-60% station time. 40% other services. 

TIME RATES 

Eff 3/1/69-Ree'd 2/14/69. 
AA-6-9 am & 4:30-6:30 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: 50 ti 40 ti 30 tl 20 61 
PER YR: 780x 520x 512x 156x 
1 min  3.75 4.00 4.25 4.75 
30 sec  3.10 3.25 3.45 3.80 
10 sec: 60% of 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WE: 5011 40 ti 30 ti 20 tl 
PER YR: 780x 520x 3I2x I56x 
1 min.  2.75 3.00 3.25 3.75 
30 sec.  2.10 2.25 2.45 2.80 
10 sec: 60% of 1-min. 

EPH RATA 
Grant County-Map Location 11-3 

See SRDS consumer market map and data at begin-
ning of the State. 

08926. Phone 509-925-

min on hour. 2-1/2 min on half hour, 10 Mill at 7 
am. 9 am arid DOM 4 local newsmen, AP. UPI and 
UPI audio. Radio equipped newsplane, 3 radio 
equipped news cars. WX every 15 min. Air traffic 
reports M-F. AM and PM. SPORTS: university 
football, 1 min sports at :45. Local public service, 
meeting notices, etc. at :15. Contact Representative 
for further details. Rec'd 8/6/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William R. Taft. 
Sales Manager-Norman F. "Sparky" Taft. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Washington & Oregon-Simpson & Associates Co. 

S. FACILITIES 
5,000 w.; 1380 he. DIrectional-nIght only 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net time and talent charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 8a. 4a, 4d. 5, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 23a, 24b, 24e, 250. 27. 23e, 

29b. 
Contracts: 40a. 41. 45. 46, 48. 
Comb.•, Cont. Discounts: 60b, 60e, 62d. 
Cancellation: 70e, 71a, 72. 
The following rates include station time 40%; mites 
services 60%. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 23 Eff 7/1/69-Reed 6/30/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: PER MO: PER YR: 1 min 50 see to see 
1 U 1 ti 1 r  10.00 8.00 6.00 
12 ti 24 ti 100 x 9.50 7.60 5.70 
24 ti 48 ti 200 x 9.00 7.20 5.40 
36 ti 72 ti ..... ___250 1-- 8.50 6.80 6.10 

10 ti 42 ti 84 ti 350 r  8.00 6.40 4.80 
84 ti 168 ..... 500 x____ 7.50 6.00 4.50 

52x lx 168 ti 336 ti 1000 x 7.00 5.60 4.20 
5.25 5.50 4.20 4.75 ____2500 6.50 5.20 3.90 

.5000 x  6.00 4.80 3.60 
TRAFFIC TIME-MON THRU FRI 

6-9 AM & 3-6 PM 
EA: I min 30 see 10 sec 
Extra   2.00 1.50 1.00 
No discounts. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(Schedule A) 
Minimum schedule 1 every 4 hours equally sprnad 
over 24 hours, minimum 6 in 24 hours. 
1-5 consecutive days__ ............. _.___-___ 31 ••,, 
7 consecutive days % 
Midnight Sat-midnight Tues.. 4( It, 

(Schedule B) 
Swing Shift (8:00 pm-midnight)_________-_ 40%, 
Graveyard Shift (midnight-4:00 am)___. ..... - 60 ví, 
Use of discount schedule A or B is optional, but 
only 1 may be used at a time. 

10. SPECIAL FEATURES 
NEWS SPONSORSHIP 
Ix 602 I25x 250x 1000x 2000x 

5 min.  15.00 14.00 13.00 12.00 11.00 10.00 
(a)   10.00 9.50 9.00 8.00 7.00 6.50 

(*) 2-1/2 min Janine. 
3 daily newscasts earn the same discounts as spots 
earn for 6 daily. (See discount schedules A and B). 
Announcements and programs rnay not be combined 
for frequency discount except dollar volume of total 
contracts will be used to determine spot rate. 

(CR) 

10 ti 
52x 
4.25 
3.20 

lx 
5.00 
3.75 

KU LE 
1950 

CEIC1 
Media Code 4 249 2185 6.00 
Coulee Broadcasting Corp.. Box 1077. Ephrata, Wash. 

08823. Phone 509-754-4686  
I. PERSONNEL 
Owner & Gen'l Mgr.-Donald R. Berry. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-Hugh Pettis & Associates. 
Denver, Salt Lake-Bob Ilia Co.. Inc. 

S. FACILITIES 
1,000 w. days; 730 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4s. 4d, 5, Ca. 
Rate Protection: 14a, 15b. 
Basic Rates: 22a, 24b. 24c, 25a, 29a. 
Contracts: 40a. 45. 
Comb.: Cont. Discounts: 60e. 
Cancellation: 71a. 
Member: Western States Radio Empire, National 
AgRadio Groups, Inc. 

TIME RATES 
Rates effective   

Rates received March 4, 1986. 
7. PACKAGE PLANS 1 min 30 set 
6 per ask or 52 ti. 5.50 4.4n 
12 per wk or 104 ti........................  5.20 4.16 
18 per wk or 156 ti  5.00 4.00 
24 per wk or 260   4.70 3.76 
30 per wk or 312 ti 4.40 3.52 

8. PROGRAM TIME RATES 
6 min 

6 per wk or 52 11.00 
12 per wk or 104 tl_.________..-.---.____-_ 10.40 
18 per wk or 156 10.00 
24 per wk or 260 U.  9.40 
1/4 hour-2 times 5-minute rate. 
1/2 hour-3 times 5-minute rate. 

10. SPECIAL FEATURES 
15-minute "Local and Regional" news 5 times daily. 
5-minute "Great Moments in Sports" daily. News 
and sports sold on outright sponsorship or partici-
pating basis. 
News announcements-earned 1-minute or program 
rate plus 25%. 

EVERETT (2 Am) 
Snohomish County-Map Location C-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KRKO 
1920 

e 
Media Code 4 249 2280 5.00 
Everett Broadcasting Company, Inc., Box 1227, 

Everett. Wash. 98201. Phone 206-259-1144. 
Other office-314 First Ave., Seattle, Wash. 98104. 
Phone 206-282-7010. 
STATION'S PROGRAMMING DESCRIPTION 

REMO: Programmed for general interest. 
5 Air Personalities. MUSIC: general popular music. 
NEWS: 195 min of news every day. Every 30 min, 5 

KWYZ 
1957 

MCI 
Subscriber to the NAB Radio Code 

Media Code 4 249 2375 3.00 
Snohomish County Broadcasting Corp., Monte Cristo 

Hotel, Hoyt & Wall, Everette, Wash. 98201. Phone 
206-259-6111. 

I. PERSONNEL 
Pres. & Gen't Mgr.-Clifford H. Hansen. 
News Director--Dick Welch. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Northwest-The Tacher Company. 

3. FACILITIES 
1.000 w. days; 1230 Ice. Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See eoded regulations 
General: la. 2a, la. 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 200. 21b, 22a, 23a, 25a, 26, 27, 28b, 

28c, 29a, 330. 
Contracts: 40a, 41, 42b, 440. 45, 46. 47a. 48, 51b. 
Comb.: Cont. Discounts: 60f. 601. 6Ia, 62d. 
Cancellation: 70b. 70d, 71a, 72, 730. 
Prod. Services: 80. 82. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 7 Eff 12/68-Reed 1/10/69. 
6. SPOT ANNOUNCEMENTS 
PER WE: PER MO: PER YR: 1 min 30 see 10 see 
1 ti 1 ti 1 r  8.50 6.00 4.25 
6 ti 12 ti 50 x  7.65 5.35 3.85 
12 ti 24 ti 100 x_____ 7.25 6.10 3.65 
24 ti 48 ti 200   6.80 4.75 3.40 
36 ti 72 ti 250 x  6.35 4.45 3.20 
42 ti 84 ti 350 5.95 4.20 3.00 
84 ti 168 ti 500 x  5.50 3.85 2.75 
168 ti 336 ti 750 r  5.10 3.55 2.55 
366 ti 672 ti 1500 4.65 3.25 2.31 

3000   4.25 3.00 2.11 
7 pm-midnight less 33-1/3%. Midnight-6 am lest 
50%. Specified times, extra 10%. 
All classes and lengths of spots combinable for dis-
counts. 

8. PROGRAM TIME RATES 
I hr 1/2 hr I/4 hr 10 mln 5 mit 

1 r  75.00 40.00 22.50 16.00 8.5( 
10. SPECIAL FEATURES 
News-Program rate plus 5%. 

DISCOUNTS 
20 wk-5% 52 wk-10% 
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ERN DALE KENNEWICK KLOG 
Whatcom County-Map Location C-1 

e SRDS consumer market map and data at beginning 
the State. 

KBFW 
Licensed as a Bellingham-Ferndale, Wash. Station. 
See listing under Bellingham, Wash. 

ORKS 
Cleans County-Map Location A-2 

e SUDS consumer market map and data at beginning 
the State. 

KVAC 
1967 

Media Code 4 249 2420 7.00 
Forks Broadcasting Co., Box 450, Forks, Wash. 
98331. Phone 374-6233. 
'PERSONNEL 
President-Gordon P. Otos. 
Manager-Bruce J. Elliott. 
Program Director-Buddy Howard. 
REPRESENTATIVES 
Hugh Pettis & Associates. 
FACILITIES 
500 w. days, 250 w. nights; 1450 ke. Non-directional. 
Operating schedule: 5:30 am-11 pm. PST. 
AGENCY COMMISSION 
15%. Bills payable 10th of month. 
GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3e. 3b, 3d, 4e. 4d, 5, 6e. 7b, 8. 
Rate Protection: 10g, 11g, 12a. 13e. 14g. 16. 
Basle Rates: 20e. 20b, 21e, 21b, 21e, 21d, 22e. lib. 

23s, 23b, 24e. 24b. 25a, 26, 28b, 280. 29e. 29b, 30. 
31, 230. 

Contracts: 40e. 41, 42e. 42d, 43, 44e. 45, 46, 47e, 
48, 49, 50, 51e. 51e. 

Comb.; Cont. Discounts: 60d, 00e, 60f, 601, 61e. 62e, 
62d. 

DanceRation: 70b, 70d, 71s. 72, 73a, 73b, 80, 81, 82. 
Member: Western States Radio Empire. 

TIME RATES 
No. 105 Eff 11/1/68-Reed 1/6/69. 

SPOT ANNOUNCEMENTS 
PER YR: 52x I04x I56x 260x 312x 
PER WK: 6 wk 12 wk 18 wk 24 wk 30 wk 
t min  4.00 3.80 3.60 3.40 3.20 
ID sec  3,20 3.04 2.88 2.72 2.56 
PO sec ID: 50% of 1-min. 
PROGRAM TIME RATES 
PER YR: 52e 104e 156e 260e 
>ER WK: 6 wk 12 wk 18 wk 24 wk 
min  8.00 7.60 7.20 6.80 

l/4 hr: 2x 5-minuto rate. 1/2 hr: 3x 5-minute rate. 

RAND COULEE 
Grant County-Map Location E-2 
SRDS consumer market map and data at begin-

is of the State. 

KFDR 
1950 

Media Code 4 249 2470 2.00 
ilvergreen Broadcasting Corp.. Box R. Grand Coulee, 
Wash. 99133. Phone 509-633-1660. 
PERSONNEL 
trfanager-David J. Schmidt. 
REPRESENTATIVES 
1dam Young-Western States Radio Empire Division. 
Feltis/Dove/Croghan, Inc. 
Seattle-The Tacher Company. 
FACILITIES 
i.000 w. days; 1360 ke. Non-directional. 
Deeming schedule: 5:00 am-local sunset. PST. 
AGENCY COMMISSION 
15% un time only: no cash discount. 
GENERAL ADVERTISING See coded regulations 
>amid: la. lb. 3a, 3d, 4e. 4e. 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g. 13g, 14g, 15e. 15b. 
Basic Rates: 20b, 21e, 21d. 22e. 24b, 25e. 26, 26e. 

28c, 290, 32a. 31e. 
:lontracts: 40e. 41, 421). 43. 44b, 45. 47e. 48. 49, 51e. 
51b. 

:iomb.•. Cont. Discounts: 00e. 60d. 60e„ 61b, 62b. 
L'ancellation: 70b. 70e. 71e. 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with Market One Radio Network. 
Member: Western States Radio Empire. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 101 Eft' 10/66-Reed 1/9/67. 
PACKAGE PLANS 

1 MINUTE 
'ER YR: 52x 104x 156x 260e 312e 
PER WK: 1-6 ti 12 01 18 ti 24 ti 30 01 
)pen   5.00 4.75 4.50 4.25 4.00 

30 SECONDS 
ben   4.00 3.80 3.60 3.40 3.20 
tO sec ID's: 50% of 1-min. 
PROGRAM TIME RATES 
PER: YR: 520 104e 156e 260x 
PER WK: 1-6 ti 12 ti 18 ti 24 ti 
)pen   10.00 9.50 9.00 8.50 
L/4 hr: 21 5-min rate. 1/2 hr: 3e 5-min rate. 

OQU IAM 
Grays Harbor County-Map Location A-3 
SltDS consumer market map and data at begin-

is of the State. 

See Aberdeen-Hoquiam 

ELSO 
Cowlitz County-Map Location B-4 

e SUDS consumer market snap and data at begin-
ig of the State 

See Longview 
(including Kelso) 

Benton County-Map Location D-4 
See SRDS consumer market map and data at begin-
ning of the State. 

See Richland-Pasco-Kennewick 

LAKEWOOD 
Pierce County-May Location C-3 

See SRDS consumer market map and data at beginning 
of the State. 

See Tacoma 
(including Lakewood) 

LONGVIEW (3 AM) 
(including Kelso) 
cowutz County-Map Location B-4 

See SitDS consumer market map and data at begin-
ning of the State. 

KBAM 
1955 

LONGVIEW 

1321:1 
Subscriber to the NAB Radio Code 

Media Code 4 249 2565 9.00 
.ARMAK Broadcasters. Inc.. Box 96. 1451 Alabama 

St.. Longview, Wash. 98632. Phones 206-423-1210. 
1378. 
STATION'S PROGRAMMING DESCRIPTION 

KBAM: Programmed for adults. 
Country and western music. NEWS: 5 min every 30 
min. Weather reports at :15 & :45. 5-8:30 am fire-
weather reports, stock market reports, community 
bulletin board, featuring country and western music. 
8:30 am-noon, entertainment. special features in-
clude space reports, want ad corner. Noon-1 pm 
entertainment, special features, news, weather cover-
age, sports report. Port or Longview report and farm 
report in 5 min segments. 1-6 pm entertainment. 
country and western music. SPORTS: college foot-
ball and basketball, city league softball, high school 
football and basketball and auto racing. SPORTS: 
ors live and delayed basis. Contact Representative 
for further details. Reed 7/17/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Arne G. Peterson. 
National Sales Manager-Howard Kynaston. 
Program Director-J. Kim Henry. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle. Portland-Cam-Co Broadcast Media Sales. 
Denver, Salt Lake-Bob Hie Co., Inc. 

3. FACILITIES 
5,000 w. days: 1270 he. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, 3e, 4e, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10a, 11e. 12e. 13e. 14e. 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 24b, 25e. 28a, 280. 

29a, 33b. 
Contracts: 40a, 41, 42c, 43, 44a, 45, 46, 47e. 48, 51e. 

51e. 
Comb.; Cont. Discounts: 60b, 60e, 60h, 601, 61e. 

61b, 62b. 
Cancellation: 70e, 70e, 71b, 72. 
Prod. Services: 80, 81, 82. 
Affiliated with NAS. 
Member: Western States Radio Empire. 

TIME RATES 
No. 9 Eff 8/1/69-Reed 7/9/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: 

5 ti 10 ti 15 ti 20 tl 25 tl 30 ti 40 ti 
1 min 5.90 5.70 5.60 5.40 5.25 5.00 4.80 
30 sec 4.70 4.60 4.40 4.20 4.00 3.80 3.70 
PER MO: 15 ti 30 ti 50 ti 75 tl 100 ti 200 ti 
1 min  5.00 5.80 5.60 5.50 5.25 5.00 
30 see  4.80 4.70 4.50 4.35 4.10 3.90 
15 sec: 50% of 1-min. 

K EDO 
1938 

LONGVIEW 

e 
Media Code 4 249 2660 8.00 
Reeds, Inc., Box 779, Longview. Wash. 98632. 
Phone 206-425-1500. 

I. PERSONNEL 
Pres. & Sales Mgr.-Russ Hudson. 
Commercial Mancger-Holly Bishop. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Portland, Seattle-Simpson & Associates Co. 

3. FACILITIES 
1,000 w.; 1400 ice. Non-directional, 
Operating schedule: 5 am-midnight daily. PST. 

4. AGENCY COMMISSION 
15% time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a. Sc. 4a, 4d, 5, Oa. 7b, 8. 
Rate Protection: 10e. lla. 12a, 13a, 14e. 15b. 
Basic Itates: 20b. 22a, 28b, 28c, 30, 33b. 
Contracts: 40e. 42e. 44e, 47a, 49. 51e. 
Comb.; Cont. Discounts: 60b, 00e, 61b, 62e. 
Cancellation: 70b, 70d, 71e. 72, 73e. 
Prod. Services: 81. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eff 2/67-Reed 1/19/67. 

7. PACKAGE PLANS 
PER WK, ea: 601 12 01 18 tl 24 01 30 ti 
PER YR, ea: 52x 1040 156x 260e 312x 
1 min  6.00 5.70 5.40 5.10 4.80 
30 ......... 4.80 4.56 4.32 4.08 3.84 
10 see ID: 50% of 1 min. 

8. PROGRAM TIME RATES 
PER WK, ea: 6 ti 12 ti 18 ti 24 tl 
PER YR, ea: 52e 104e 156e 260e 
5 min  12.00 11.40 10.80 10.20 
1/4 hour-2x 5-min rate. 1/2 hour-3x 5 min rate. 

1949 
KELSO 

Media Code 4 249 2755 6.00 
Washington Interstate Broadcasters, Box 90, 506 Cow-

litz Way, Kelso, Wash, 98626, Phone 206-633-
0110. 

I. PERSONNEL 
General Manager-Steve Hanson. 
Program Director-Mike Davis. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Northwest-Art Moore & Assoc., Inc. 

3. FACILITIES 
250 w.; 1490 Ire. Non-directional. 
Operating schedule: 24 hours dally. PST, 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 3b, 4a, 4e. 5, 6a. 7b. 
Rate Protection: 10b, 11b, 12b, 13b. 14b. 
Basic Rates: 24b, 26. 28b, 29e. 
Contracts: 40a, 47e. 
Comb.; Cont. Discounts: 61b, 62b, 62e. 
Cancellation: 70a, 70e. 73e. 

TIME RATES 
Kif 10/1/67-Reed 10/3/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 10 gee 

1 ti (guaranteed)  5.00 3.80 2.50 
•PER NYK: tPER YR: 
5 ti 50 x  4.75 3.55 2.40 
10 ti 100 1. 4.50 3.40 2.25 
15 ti 150 x 4.25 3.20 2.10 
20 ti °OD x  4.00 3.00 2.00 
25 ti  250 x  3.50 2.60 1.75 
30 ti 300 x ... .. _... 3.25 2.45 1.50 
40 U.- ....... ..._  400 x ........... _.---... 3.00 2.25 1.50 
50 ti 500 x . ________ 2.50 1.90 1.25 
. ti  1.50 LEM) 
(•) ROS. 
(t) Guaranteed position. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

I X.  22.00 14.00 7.50 
10 x  21.00 13.50 7.25 
25 x  20.00 13.00 7.00 
50 x  18.00 12.00 6.50 
100 x  16.00 11.50 6.25 
150 x  15.00 11.00 6.00 
250 X.  14.00 9.00 5.25 
500 x  - 4.25 
1000 x    3.50 

LYNDEN 
Whatcom County-Map Location C-1 

See SUDS consumer market map and data nt begin-
ning of the State. 

K LYN (FM) 
1960 

Media Code 4 249 2850 5.00 
KLYN-FM, Inc., 525 Front St., Lyndon, Wadi. 

98264. Phone 206-354-4474. 
STATION'S PROGRAMMING DESCRIPTION 

KLYN (FM): Programmed for general listening. 
MUSIC: 1-9 pm familiar standards. 9-9:45 pm re-
ligious music. 9:45-10 pm live organ music. Sunday 
religious music and programs all day. NEWS: 5:90. 
8 and 10 pm. FARM: Items broadcast on news. 
FOREIGN LANGUAGE: 8:30-10 pm Dutch. 
SPORTS: Local bigla school football and basketball. 
Rec'd 4/1/68. 

I. PERSONNEL 
President-Sidney Baron. 
General Manager-Jerry vender Pol. 

2. REPRESENTATIVES 
Call station direct. 

3. FACILITIES 
EltP 1,500 w.; 106.5 me. 
Operating schedule: 1-10 pm. PST. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY COMMISSION 
• 15% on time only; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: 3e. 4d. 5. 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 24e. 
Contracts: 40e. 
Comb.; Cont. Discounts: 60b. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received March 6. 1962. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 5 1 30 

hr. hr. hr. min. min. see. 
1 time  40.00 30.00 20.00 10.00 4.50 9.75 

14 times._ 35.00 27.00 18.00 8.50 4.25 3.50 
26 times  31.00 24.00 16.00 7.00 4.00 3.25 
52 times  26.00 21.00 13.00 6.50 3.75 3.00 

104 times._ 21.00 18.00 11.00 6.00 3.50 2.75 
156 times  19.00 16.00 9.00 5.00 3.25 265 
208 times  17.00 13.00 8.00 4.75 3.00 2.40 
260 times  15.00 11.00 7.50 4.50 2.75 225 
312 times._ 12.00 8.00 7.00 4.25 2.50 2.05 
624 times 2.25 L95 
10-second announcements-50% of applicable rate. 

MOSES LAKE (2 AM; I FM) 
Grant County-Map Location D-3 

See SitDS consumer market map and data at begin-
ning of the State. 

KSEM 
1947 

Media Code 4 249 2945 3.00 
KSEM, Inc.. Drawer S. Moses Lake. Wash. 98E37. 

Phones 509-765-3441; 7911. 
STATION'S PROGRAMMING DESCRIPTION 

KSEM: Programmed for general interest 60%, farm-
ers 20%, and housewives 20%. 
AIR PERSONALITIES handle all segments. MUSIC: 
5:30-7 am country. 7 am-8 pm general pop music. 

8-11 pm current hits. NEWS: network 5 min on 
half hour, local 3 min on hour plus live on-the-scane 
reports of local events. FARM: 5 min news 5:55 am, 
6:35 am & 12:55 pm. 5 min market report 6:20 Ism 
& 12:20 pm. SPORTS: local high school basketball. 
baseball, football, swimming and wrestling. Colbge 
football plus local youth baseball. Foreign language: 
Spanish program 6-7 pm Sun. Emphasis paced on 

WASHINGTON 
local publie affairs. Contact Representative for fur-
ther details. Reed 10/9/68. 

I. PERSONNEL 
President-Miss Jessica Langston. 
General Manager-Gary R. AlcCollum. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Seattle-The Tacher Company. 
Denver, Salt Lake-Bob Mx Co., Inc. 

3. FACILITIES 
5,000 w. days; 1,000 w. nights; 1470 he. 

Directional. 
Operating schedule: 5:30 am-11 pm. PST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, 3a, 3h. 3d. 4e. 4e. 5, Ca, 7e. 8. 
Itate Protection: 10b. 11b. 12b, 13b, 14b, 15e. 15b. 
Basic ltates: 20b. 210. 21b. 21e. 21d. 22e. 22b, 23a„ 

24e. 24b, 25s. 26, 28b, 28e. 29e. 29b, 30. 31, 32b. 
33e. 

Contracts: 40a. 41, 42b, 42d, 44a, 44b, 46, 47a, 48, 
49. 51a. 51b. 51e. 

Comb.; Cont. Discounts: 60d, 00e, 60f, 60h, 601. 61a, 
61e. 62b, 62d. 

Cancellation: 70b. 70d. 71a, 72, 73e. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with SOBS. 

TIME RATES 
Err 1/1/66-Reed 3/4/66. 

7. PACKAGE PLANS 

6 per wk or 52 U..- ..... 
12 per wk or 104 ti  
18 per wk or 156 ti _ ...... -... 
24 per wk or 260 ti  
30 per wk or 312 ti  

8. PROGRAM TIME RATES 

1 min 30 sec 
6.00 4.80 
5.70 4.56 
5.40 4.32 
5.10 4.08 
4.80 3.84 

5 mmn 
6 per wk or 52 ti  12.00 
12 per wk or 104 It  11.40 
18 per wk or 156 ti -... 10.80 
24 per wk or 260 ti  10.20 
1/4 hour-2 times 5-minute rate. 
1/2 hour-3 times 5-minute rate. 

KWIQ 
1956 

Media Code 4 249 30402.00 
KWIQ Radio, Inc.. Box 999. Moses Lake. Wash. 

98837. Phone 509-765-7843. 
I. PERSONNEL 
Owner & Gen'l Mgr.-W. E. Lawrence. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 
Regional-Art Moore & Assoc., Inc. 

3. FACILITIES 
1.000 w. days: 1260 Ire, Non-directional. 
Operating schedule: 5 am-local sunset. PST. 
Partial simulcast operation. Simulcast during 15 min-
ute newscasts at 7 am, noon, 5 pm. For non-slmuleart 
facilities KWIQ-FM. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3b. 4a. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 23a. 24b, 25a, 28a, 29e. 
Contracts: 40s. 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 61b. 
Cancellation: 70a. 700, 71a, 73a. 
10 spots per week on each station may be purchased 
at the 20 per week rate. 

TIME RATES 
Eli' 3/1/69-Rec'd 1/10/69. 

6. SPOT ANNOUNCEMENTS 
PER WK: PER MO: PER YR: I min 30 see 
1 ti   S.50 4.50 
12 ti 30 ti 60 x  5.20 4.20 
18 ti 60 ti 120 x  4.90 3.90 
24 ti 80 ti 180 x  4.50 3.50 
30 ti 100 ti 300 a  4.20 3.30 
37 ti 150 ti 420 x  4.00 3.10 
42 ti 200 ti 525 x  3.90 290 
60 ti 250 ti 750 x  3.60 2.75 
84 ti 300 ti 1200 x  3.30 2.50 

400 II 1800 x  3.00 2.25 
15 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
5 min: 2e 1-min rate. 1/2 hr: 5: 1-min rate. 
1/4 hr: 31 1-min rate. 

K W I Q-FM 
1968 

Media Code 4 249 3041 0.00 
KWIQ Radio, Inc., Box 999. Moses Lake, Wash. 

98837, Phone 509-765-7844. 
I. PERSONNEL 
Owner, Gen'l Mgr.-W. E. Lawrence. 
Station Manager-Cal Grace. 

2. REPRESENTATIVES 
The Sandeberg-Glenn Company. 
Regional-Art Moore & Assoc., Inc. 

3. FACILITIES 
ERP 27,400 w.; 100.3 mc. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 310 ft. above average terrain. 
Partial simulcast operation. Operated separately 
except during newscasts at 7 am, noon, 5 pm. For 
simulcast facilities see KWIQ. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See KWIQ listing for coded regulations. 

TIME RATES 
Eff 3/1/69-Reed 1/10/69. 

6, SPOT ANNOUNCEMENTS 
PER WK: PER MO: PER YR: 1 min 30 see 

4.00 3.00 
12 ti 30 ti 60 o  3.00 2.50 
18 ti 60 ti 120 x  2.80 2.25 
24 ti 80 II 180 x....----- 2.60 2.15 
30 ti 100 ti 300 x_______-__ 2.40 2.00 
37 ti 150 ti 420 x_____ 2.25 1.85 
42 ti 200 ti 525 x ..... ______. 2.15 1.75 
60 it 250 ti 750 x - 2.05 1.65 
84 ti 300 ti 1200 X.  1.95 1.55 

400 ti 1800 x 1.90 1.50 
15 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
5 min: 2e 1-min rate. 1/2 hr: 5x 1-min rate. 
1/4 hr: 3x 1-min rate. 
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WASHINGTON 

MOUNT VERNON (2Am) 
Skagit County-Map Location C-1 

See SUDS consumer market map and data at begin-
ning of the State. 

KAPS 
1963 

Media Code 4 249 3135 0.00 
Totem Broadcasters, Inc., Box 70. Mount Vernon. 
Wash. 98273. Phone 208-424-1322. 
STATION'S PROGRAMMING DESCRIPTION 

RAPS: Programmed for young adults, 18-40. 
MUSIC: general popular emphasis on current hits, 
hard rock integrated at night only. 75% of commer-
cial announcements produced and recorded on cart-
ridge system. NEWS: on hourly 5 min at :55, head-
lines, sports, weather, calendar of local events. 
Daily fashion, golf, ski tips, marine weather. 15 
min newscope. 15 min farm show with local news, 
taped reports from agriculture department. uni-
versity extension and livestock reports plus national 
and worldwide farm news. Audience participation 
encouraged through contests and ruttiest& Special 
broadcasts; major sports car races, local speedway 
races, college football and coverage of all community 
events such as county fair. Personalities available 
for remote broadcasts. Contact Representative for 
further details. Rec'd 8/14/67. 

I. PERSONNEL 
General Manager-George Aller. 
Assistant Manager-Paul McCarthy. 
Program Director-Rick Knapp. 

2. REPRESENTATIVES 
Radio Time Sales/International. 

3. FACILITIES 
500 w.: 1470 to. Directional-day only. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. lb, 2a. 25, 30. 3d, 40, 4d, 5, 60, 7a, 8. 
Rate Protection; 10a, lia, 12a, 13a, 14a, 15a, 156. 

16. 
Basle Rates: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 24b, 

24e, 250. 28a, 29a, 30, 33a. 
Contracts: 40a, 425, 42d, 43, 44a, 4413. 45, 46, 47a. 

48, 49. 510, 51b. 51c. 
Comb.; Cont. Discounts: 60d, 60e, 60f. 60h. 601, 61a, 

61b, 61c, 62a. 
Cancellation: 70b, 704. 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with KBS. 

TIME RATES 
No. 1 Elf 6/1/69-Reed 4/28/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: 

Ix 260x 5000 10000 20000 3000x 50000 
PER WK: 

  5 ti 10 ti 20 ti 40 81 60 ti 100 ti 
1 min 9.00 3.00 2.50 2.00 1.75 1.50 1.25 
30 sec 3.20 2.40 2.00 1.60 1.40 1.20 1.00 
10 sec 2.40 1.80 1.50 1.20 1.10 1.00 .75 

7. PACKAGE PLANS 
PER WK: 10 01 25 ti 50 ti 100 ti 200 ti 
1 min..,...................... 2.65 2.25 2.00 1.50 1.25 

1.60 1.20 1.00 
1.20 1.00 .75 
100 tl 200 ti 400 ti 
2.25 1.75 1.50 
1.80 1.40 1.20 
1.35 1.10 .90 

Ix 13x 260 520 
  50 45 40 30 

40 35 30 20 
30 20 15 r) 

30 sec  2.10 1.80 
10 sec  1.60 1.35 
PER MO: 25 ti 50 tI 
1 min.  3.25 2.75 
30 sec  2.60 2.20 
10 sec  1.95 1.65 

8. PROGRAM TIME RATES 

1 hr. 
1/2 hr  
1/4 hr 

(') 12.50. 
10. SPECIAL FEATURES 

HOURLY HEADLINES 
1 x  5.00 260 x.... 3.25 
13 x.  4.50 312 x 3.00 
26 x.  4.25 624 x  2.75 

.... 4.00 1248 x_________   2.50 
104 x.. 3.75 2184 x. 

10 & 15-MINUTE NEWSCOPE 
10 min 10.00 15 min. 13.50 
Full sponsorship. 
13-week minimum contract with reduction of: 
26 wk-I0% 52 wk-20% 

PARTICIPATING FARM SHOW 
PER WK: 1 ti 2 ti 3 ti 4 tl 5 ti 6 ti 
Per mo  25.00 45.00 65.00 85.00 100.00 115.00 

KBRC 
1946 

ID 
Media Code 4 249 3230 9.00 
Beckley, Radio Co.. Box 250, Mount Vernon, Wash. 

98273. Phone 206-424-2430. 
I. PERSONNEL 
Manager-Leo Beckley. 

2. REPRESENTATIVES 
Oregon-Washington-Art Moore & Assoc., Inc. 
Eastern-Donald Cooke, Inc. 
California-Pacifle Broadcast Sales. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights; 1430 kc. 
Directional-night only. 

Operating schedule: 5:00 am-midnight Mon thru Sat; 
6:00 am-10:00 pm Sun. PST. 

4. AGENCY COMMISSION 
15% on station time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 35. 4a, 4d, 5, 65. 8. 
Rate Protection: 100. 110, 12a, 130, 14a, 15a, 15b. 
Basic Rates: 20b. 21a, 21b, 21d, 220. 22b, 23a. 23b. 

24b. 24c. 25a. 26, 28a, 28c, 290. 
Contracts: 400, 41, 44a, 45, 46, 47a, 49. 
Comb.; Cont. Discounts: 600. 60e. 601, 61a, 62d. 
Cancellation: 700. 70e. 72, 73a. 731), 
Prod. Services: 80. 81, 82. 
Rates 60% time. 40% facilities. 

TIME RATES 
Rates effective February 1, 1968. 
Rates received January 24. 1968. 

7. PACKAGE PLANS 1 min 30 see 
41 tl 5.50 4.15 

WEE WE: :PER TR : 

10 ti 100 ti. 5.00 
15 ti_ 150 LI - . 4.75 
20 Ii.... 200 ti  _ 4.50 
25 ti.., .._......'250 U._........._..._........._ 4.25 
30 ti 300 ti  _ 4.00 
40 ti.._._..400 ti.. _ 3.75 
50 ti 500 ti..... _..... _ .. __ .. _. 3.50 

 1000 U.. 3.00 
(') Special end rate. 
(t) BUS schedule. 
(t) Guranteed position rate. 

8. PROGRAM TIME RATES 1/2 hr 
1 ti..  25.00 

50 ti  22.00 
100 ti...-___....-____.-- 21.00 
150 ti 20.00 
250 ti._ 

1000 ti  

OLYMPIA (2 AM) 
Thurston County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of the State. 

3.95 
3.75 
3.55 
3.40 
3.20 
3.00 
2.80 
2.60 
2.25 

1/4 hr 
16.00 
15.50 
15.00 
14.50 
13.50 
12.50 
11.50 

TIME RATES 
Rates effective   

flotes received March 4, 1968. 
10 see 7. PACKAGE PLANS 1 min 
3.30 6 per wk or 52 5.00 

12 per wk or 104 U.__ 4.75 
18 per wk or 156 tL_   4.50 
24 per wk or 260 ti-  4.25 
30 per wk or 312 ti  4.00 

8. PROGRAM TIME RATES 

3.16 
3.00 
2.85 
2.70 
2.55 
2.40 
2.25 
2.10 
1.80 

5 min 
10.00 
9.75 
9.50 
9.00 
8.50 
8.00 
7.50 
7.00 
6.00 

KG i922Y 

MOO 
Subscriber to the NAB Radio Code 

Media Code 4 249 3325 7.00 
Tom Olsen, Box 1249, Olympia, Wash. 98501, Phone 

206-943-1240. 

I. PERSONNEL 
General Manager-Tom Olsen. 
Station Manager-Herb Anderson. 
Commercial Manager-Harry Fullick. 

2. REPRESENTATIVES 
California-Lee F. O'Connell Company. 
Washington, Oregon-Art Moore & Assoc., Inc. 

8. FACILITIES 
1,000 w. days; 250 w. nights; 1240 kc. 

Non-directional. 
Operating schedule: 6 am-11 pm. PST. 

4. AGENCY COMMISSION 
15/0 if paid by 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 3d, 40, 4d, 5. 6a. 7b, 8. 
Rate Protection: 10a, 11a, 12b, 13a, 140, 15a, 15h. 

15e. 
Basic Rates: 20b, 21a, 21b, 220, 22b, 235, 23b, 24b, 

24e, 250. 26, 280, 28e, 29a, 32b. 
Contracts: 400, 41, 440, 45, 46, 47a. 49. 
Comb.: Cont. Discounts: 600, 600. 60f, 601, 610, 62d. 
Cancellation: 700, 70e, 710. 72, 73a. 73b. 
Prod. Services: 81, 82. 
Affiliated with SIBS and KBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 7/1/67-Reed 7/31/67. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

1 x  . 6.50 4.50 4.00 
PER WE: PER YR: 
5 ti 50 x   6.00 4.25 3.50 

4.00 3.25 
15 ti  150 x 5.00 3.75 3.00 
20 ti.....__-_   200 x ..... -__._ ..... 4.75 3.50 2.75 
25 ti  250 x.... 4.50 3.25 2.50 

3.00 2.25 
40 ti_  400 x   4.00 2.75 2.00 
50 ti  500 x 3.75 2.50 1.75 
SPECIAL END RATE: 1 min 50 see 10 see 
1000 x yrly  3.50 2.25 1.00 
Specified Drive Time--6:30-10 am & 4:30-6 pm, 
6.00 minimum per spot. 

8. PROGRAM TIME RATES 
Ix 10x 250 500 1000 1500 250x 

1 hr.-____ 60.00 50.00 45.00 40.00 35.00 50.00 - 
1/2 hr  35.00 30.00 28.00 25.00 23.00 20.00 - 
1/4 hr  20.00 15.00 14.00 13.00 12.00 11.00 9.00 
10 min___ 15.00 14.00 13.00 12.00 10.00 9.00 8.00 
5 min_  12.00 11.00 10.00 9.50 9.00 8.50 7.50 

KITN 

30 see 
4.00 
5.80 
8.60 
3.40 
3.20 

5 min 

12 per wit or 104 tt -   10.00 
6 per wk or 52 ti  

18 per wk or 158 ti • 99..0500 

1/4 hour-2 times . ........ 0.50 
24 per wk or 260 ti   

1/2 hour-3 times 5-minute rate. 

OMAK 
Okanogan County-Map Location D-1 

See SUDS consumer market map and data at begin-
ning of the State. 

KOMW 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 249 3515 3.00 
KOMW, Inc.. Box 151, Omak, Wash. 98841. 

I. PERSONNEL 
Pres. & (Inn Mgr.-Dean Nichols. 
Sales Manager-Jerry Weaver. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-Hugh Pettis & Associates. 
Denver, Salt Lake-Bob Rix Co., Inc. 

S. FACILITIES 
1.000 w. days; 680 kc. Non-directional. 
Operating schedule: Sunrise to local sunset. PST. 

4. AGENCY COMMISSION 
15/0 net time; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 43. 44, 5, 6a, 7b, 8. 
Rate Protection: 12b, 14b. 
Basic Rates: 220, 23a, 24b, 28a, 29a. 
Contracts: 900, 46. 
Comb.; Cont. Discounts: 60b. 
Cancellation: 710. 730. 
Member: Western States Radio Empire. 

TIME RATES 
Rates effective   

Rates received March 4, 1986. 
7. PACKAGE PLANS 1 min 30 see 
8 per wit or 52 U_____-_-_______.....- 8.00 4.80 
12 per ak or 104 ti..-___ ..... _._____ 5.70 4.56 
18 per wit or 156 ti  5.40 4.82 
24 per wit or 280 ti 5.10 4.08 
30 per wk or 312 ti___ ....... __.___.-- 4.80 3.84 

8. PROGRAM TIME RATES 
5 min 

6 per wk or 52 12.00 
12 per wk or 104 ti  - 11.40 
18 per wit or 156 ti--  _ 10.80 
24 per wk or 260 U.._ _ 10.20 
1/4 hour-2 times 5-minute rate. 
1/2 hour-3 times 5-minute rate. 

OPPORTUNITY 
Spokane County-Map Location F-2 

See SIDS consumer market map nd data at begin-
ning of the State. 

See Spokane 
(including Opportunity) 

OTHELLO 
Adams County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KRSC 
1958 

Media Code 4 249 3610 2.00 
Basin Broadcasting Corp., 126 Hemlock Bt., Othello, 
Wash. 99344. Phone 509-488-2791. 

I. PERSONNEL 
President-Richard D. Leary. 
General Manager-Richard J. Barrie. 
Station Mgr. & Chief Engr.-Donald R. Lockwood. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

1856 Washington, Oregon-The Tacher Company. 

MOO 
Media Code 4 249 3420 6.00 
KITN-KITI Corp., Box 48, Downtown OlymPle, 

Olympia. Wash, 98501. Phone 206-357-7718. 

I. PERSONNEL 
Pres. & (leal Mgr.-Donald F. Whitman, 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle, Portland-Hugh Pettis & Associates. 
Denver, Salt Lake-Bob Rix Co., Inc. 

8. FACILITIES 
1.000 w. days; 920 kc. Non-directional. 
Operating schedule: 8:00 am-8:00 pm. PST. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 40, 5. 
Rate Protection: 156. 
Basic Rates: 23a. 28b, 290. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60k, 61a. 
Cancellation: 70e, 71a, 73a. 
Member: Western States Radio Empire. 

8. FACILITIES 
250 w.: 1400 ke. Non-directional. 
Operating schedule: 6 am-6 pm. PST. 

4. AGENCY COMMISSION 
15/0; thne only. 

5. GENERAL ADVERTISING See ceded regulations 
General: 2a, 30, 3b, 4a, 4c, 5, 60, 70, 8. 
Basle Rates: 22b, 23e, 24b, 25a, 26, 28b, 29a. 
Contracts: 40c. 45, 46, 470, 48. 
Comb.•. Cont. Discounts: 60a, 61a. 61c. 
Cancellation: 71b, 73a. 

TIME RATES 
Elf  Itec'd 3/4/66. 

7. PACKAGE PLANS 
PER YR: 52x I04x 1560 2600 312x 
PER WK: 6 tl 12 tl 18 tl 24 tl 50 01 
1 min. 3.75 3.55 3.35 3.15 3.00 
30 sec  3.00 2.84 2.68 2.52 2.40 

8. PROGRAM TIME RATES 
PER YR: 52x 1040 I56x 260x 
PER WK: 6 tl 12 ti 18 ti 24 tl 
5 min.    7.50 7.10 8.70 8.30 
1/2 hr-3x 5-min. 1/4 hr-2x 5-min. 

PASCO 
Franklin County-Map Location E-4 

See SUDS consumer market map and data at begin-
ning of the State. 

See Richland-Pasco-Kennewick 

PORT ANGELES (2Am) 
Clallam County-Map Location A-2 

See SUDS consumer market map and data at begin-
ning of the State. 

KAPY 
1961 

Media Code 4 249 3705 0.00 
Port Angeles Radio. Inc.. Box 892, Melody Ln., 

Port Angeles, Wash. 98382. Phone 206-452-9228. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Charles Herring, 
Commercial Manager-Mrs. Jan Forsberg. 
Program Director-Les Cameron. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Seattle, Portland-The Tacher Company. 

3. FACILITIES 
1,000 w. days: 1290 ke. Directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General; la, Is. 2b, Is, 3d, 4a, 4c, 5, 6a, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b, 15b. 
Basic Rates: 20b, 110, 21b, 214. 22b, 23a, 245, 28c. 

29b. 
Contracts: 41, 44a, 46, 48, 49. 
Comb.; Cont. Discounts: 60b, 60e, 601. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Elf 3/1/69-Rec'd 3/17/69. 

AA-6:45-9 am & specified times. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER WK: 50 ti 40 ti 
PER YR: 780x 520x 
1 min. _ . 3.75 4.00 
30 sec 3.10 3°5 
10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

PER WK: 50 tl 40 01 30 ti 20 ti 10 ti 
PER YR: 7800 520x 312x I56x 52x 
1 min.  2.75 3.00 3.25 3.75 4.25 
30 sec  2.10 2.25 2.45 2.80 3.20 
10 see: 50% of 1-min. 

8. PROGRAM TIME RATES 
5 min-Ix 1-min rate. 
1/4 hr-3-1/2x 1-min rate. 

80 01 20 ti 10 tl 
312x 156x 52x 
4.25 4.75 5.25 
3.45 3.80 4.20 

1/2 hr-5x 1-min rate. 

KONP 
1945 

MOO 
Media Code 4 249 3800 9.00 

Ranis Pacific. Inc., Box 831, Port Angeles, Wash. 
98362. Phone 208-457-4200. 

I. PERSONNEL 
General Manager-George Buck. 

2. REPRESENTATIVES 

Seattle, Portland-Simpson & Associates Co. 
Advertising Sales West. 

3. FACILITIES 
250 w.; 1450 kc. Non-directional. 
Operating schedule: 6 am-10 pm. PST. 

4. AGENCY COMMISSION 
15/0 net time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 4a, 5, 60, 8. 
Rate Production: lib. 
Contracts: 40a, 45, 
Comb.: Cont. Discounts: 60e. 
Cancellation: 71a. 
Affiliated with KBS. 

TIME RATES 

Elf 1/1/63-Rec'd 4/3/63. 

6. SPOT ANNOUNCEMENTS 

Ix I3x 260 52x 78x I56x 3120 624x 
1 min_ 5.00 4.80 4.60 4.40 3.90 3.60 3.30 2.90 
30 sec_ 3.75 3.60 3.45 3.30 2.95 2.70 2.50 2.20 

7. PACKAGE PLANS 

PER WK, 
ROS: 10 ti 15 ti 20 01 30 ti 40 tI 50 II 

1 min.  4.50 4.25 3.80 3.60 3.50 9.40 
30 see..._ ....... 3.40 3.25 2.80 2.70 2.50 2.40 

8. PROGRAM TIME RATES 

lx 13x 26x 520 780 I56x 812x 624x 
1 hr.... 38.00 36.00 34.00 32.00 28.00 26.00 24.00 22.00 
1/2 le 22.50 21.50 20.50 19.50 17.00 15.50 14.50 13.00 
1/4 he 12.70 12.00 11.25 10.70 9.35 8.75 8.00 7.50 
10 min 10.00 9.50 9.00 8.55 7.50 6.85 6.50 5.75 
5 min_ 7.75 7.25 6.75 6.50 5.50 5.25 4.75 4.50 

10. SPECIAL FEATURES 
News, sports, features or special events programs. or 
spots in or adjacent to such programs, extra 25%. 
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PROSSER 
Benton County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KARY 
1956 

Media Code 4 249 3895 9.00 
Prosser-Grandview Broadcasters, Inc., Box 1310 

Prosser, Wash. 99350. Phone 984-7310. 
I. PERSONNEL 
President & Gen'l Mgr.-Sidney Roach. 
Vice Pres. & Sales Mgr.-Naomi Burghardt. 
Treasurer, Announcer-Judith Rae Roach. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
Seattle-Northern Time Sales, Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days; 1310 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset. PST. 

4. AGENCY COMMISSION 
1.5% on time only; no cash discount 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 3b, 3e. 3d. 40. 4d. 5, 6a. 7a, 8. 
Rate Protection: 10d. Ild, 12d. 13d, 14d. 15b. 
Basic Rates: 20b, 21a, 21b, 220. 22b, 23b, 24b, 25a. 
28b. 28e, 29b. 30. 

Contracts: 400. 41. 44a, 45, 46, 47b, 49, 51b. 
Comb.; Cont. Discounts: 626, 62d. 
Cancellation: 70b, 70d, 710. 73a. 
Prod. Services: 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 7, 1962. (Card No. 4.) 
Card received May 24, 1962. 

6. SPOT ANNOUNCEMENTS 
(Yearly Contract) 

1 min. 30 sec. 10 see. 
1 time...  4.00 3.75 2.00 
26 times    3.75 3.25 1.85 
52 times  3.50 3.00 1.75 

104 times  3.25 2.75 1.65 
208 times  3.00 2.50 1.50 
416 times  2.75 2.25 1.40 
832 times    2.50 2.00 1.25 

1.040 times  2.25 1.75 1.00 
7. PACKAGE PLANS 

SATURATION PACKAGES 
(10 days) 

Per day: 1 min. 30 see. 10 sec. 
10 times............... .... 33.00 27.00 16.50 
20 times  60.08 50.00 30.00 
40 times  110.00 90.00 65.25 
60 times    150.00 120.00 75.00 
80 times  160.00 140.00 80.00 
100 times  175.00 150.00 87.00 

(30 days) 
5 times  325.00 225.00 150.00 

30 times  425.00 325.00 225.00 
20 times  630.00 480.00 300.00 

IS. SPECIAL FEATURES 
Production spots, 25% additional charge. 
1/4 hour newscasts (13 week contract), each.... 3.00 
5 minute newscasts (13 week centred), each.... 2.50 
Remote and other rates on request 

NEWS 
(Yearly Contract) 

1 time  4.80 208 times  . 3.30 
20 times  4.10 416 times 3.00 
52 times  3.85 832 times  - 2.75 

104 times  3.60 1.040 times  2.50 

PULLMAN (1 AM; I FM) 
Whitman County-Map Location F-3 

See SIMS consumer market map and data at begin-
ning of the State. 

KPUL 
1950 

e 
Media Code 4 249 3990 8.00 
Robert Lloyd Hoover, Box 259, Pullman, Wash. 99163. 
Phone 208-882-0100. 

Other office: Box 11. Moscow, Idaho 83843. Phone 
208-882-0100. 
STATION'S PROGRAMMING DESCRIPTION 

KPUL: Programmed for adults. 
MUSIC: modern country and western format. NEWS: 
half hour farm news plus 3/4 hour local news daily. 
Stock market and commodities reports following hour-
ly network news. Each program has title and theme. 
Special introduction to shows with human elements 
of conversation during shows. Remotes available. 
Contact Representative for further details. Rec'd 
11/26/68. 

I. PERSONNEL 
Manager-Robert Lloyd Hoover. 
Program Director-John Ready. 
Chief Engineer-Jerry Fisher. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Seattle-Hugh Pettis & Associates. 
Portland-The Tacher Company. 
Denver-Bob Mix Co., Inc. 

3. FACILITIES 
1.000 w. days; 1150 ice. Non-directional. 
Operating schedule: 6 osa -local sunset. PST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities, see 
KPUL-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 30. 4a. 4e. 5, 8. 
Rate Protection: 106, 1lb, 12a, 13a, 14b, 15b. 
Basic Rates: 28b. 
Contracts: 400. 
Comb.: Cont. Discounts: 60e, 60f, 602. 60h. 601, 61e. 
Cancellation: 73e. 
Prod. Services: 80. 
Affiliated with MBS. 
Member: Western States Radio Empire. 

TIME RATES 
Bates effective   

Rates received March 4, 1956. 
7. PACKAGE PLANS 1 min 30 see 
8 per wk or 52 ti   500 4.00 
12 per wk or 104 ti 4.75 3.80 
18 per wk or 156 Li   4.50 3.60 
24 per wk or 260 ti.-   4.25 3.40 
30 per wk or 312 ti  4.00 9.20 

8. PROGRAM TIME RATES 5 min 
6 per wk or 52 U.   10.00 
12 per wk or 104 ti 9.50 
18 per wk or 156 ti...   900 
24 per wk or 260 ti    850 
1/4 hour-2 times 5-minute rate. 
1/2 hour-3 times 5-minute rate. (D) 

K P U 1-FM 
1967 

Media Code 4 249 3991 6.00 
Robert Lloyd Hoover, Box 259, Pullman, Wash. 99163. 
Other office: Box 11, Moscow, Idaho 83843. Phone 

208-882-0100. 
STATION'S PROGRAMMING DESCRIPTION 

EPUL-FM: Simulcast until KPUL signs off. See 
B.PUL for programming description. Contact Repre-
sentative for further details. Reed 4/17/68. 

I. PERSONNEL 
Owner-Robert Lloyd Hoover. 

2. REPRESENTATIVES 
Adam Young Radio. Inc. 
Seattle-Hugh Fehis & Associates. 
Portland-The Tacher Company. 
Denver-Bob Rix Co., Inc. 

3. FACILITIES ER!' 1,688 w.; 104.9 mc. 
Operating schedule: 6 am-midnight PST. 
Antenna nt.: 57 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see KPUL. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, Is, 4a, 4e. 5. 8. 
Rate Protection: 10b, 1lb, 12a, 13a, 14b, 15b. 
Basic Rates: 28b. 
Contracts: 40a. 
Comb.; Cont. Discounts: 60e, 60f. 60h. 
Cancellation: 73e. 
Prod. Services: 80. 
Affiliated with MIS. 

TIME RATES 
Rates are included with those of KPUL. See that 
listing. 

PUYALLUP 
Pierce County-Map Location C-3 

See 1311118 consumer market map and data at begin-
ning of the State. 

KAYE 
1951 

R AIR 

Media Codo 4 249 4085 6.00 
Kaye Broadcasters, Inc.. 1520 E. Main, Puyallup. 

Wash. 98371. Phone 206-845-7545. 
I. PERSONNEL 
Pres. ds Gen'l Mgr.-Jim Nicholls. 
Program Director-Bud Blair. 

3. FACILITIES 
1,000 w. days, 250 w. nights: 1450 
Non-directional. 

Operating schedule: 24 hours. PST. 
4. AGENCY COMMISSION 

15/0 time only. Rendered 1st, payable by 10th. 
5. GENERAL ADVERTISING See coded regulations 

General: 3a, 4a, 5. 65. 
Rate Protection: 15b. 
Basic 'tees: 22b, 230. 
Contracts: 40a, 45. 
Affiliated with RES Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff   Rec'd 7/5/67. 
6. SPOT ANNOUNCEMENTS 

Ix I3x 52x 260x 520x 1000x 
1 min..... ....... 9.00 6.25 5.50 4.90 3.45 3.00 
30 sec.  7.50 4.75 4.20 3.70 2.70 2.25 
10 see  5.00 3.25 2.85 2.50 1.85 1.50 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 5 min 
1 x. 46.00 28.00 19.00 10.00 
13 x  ........ _ 43.75 26.65 18.10 9.55 
52 .................... _-._.._... 39.25 25.95 16.30 8.65 
260 x._    34.75 21.25 14.50 7.75 

kc. 

QUINCY 
Grant County-Map Location D-3 

See SitDS consumer market map and data at begin 
ning of the State. 

KPOR 
1957 

e 
Media Code 4 249 4180 5.00 
Quincy Valley Broadcasters. Box 578. 806 S. Central 

Ave. Quincy, Wash. 98848. Phone 787-2721. 
I. PERSONNEL 
President-John DiMeo. 
Vice -Prou. & Gen'l Mgr.-Don Nelson. 
Secretary-Treasurer-Don Downing. 

2. REPRESENTATIVES 
Burn-Smith Company. Inc. 
Seattle, Portland-Art Moore & Assoc., Inc. 

3. FACILITIES 
1.000 w. days; 1370 he. Non-directional. 
Operating schedule: 6:00 am-local sunset Mon then 
Sat: 7:00 am-local sunset Sun. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a. 5, 6s. 7a. 
Basic Rates: 20a, 22a, 22b, 23a, 24a, 24b. 26, 28b. 
Contracts: 45, 47a. 
Comb.: Cont. Discounts: 61a. 
Affiliated with MES I(adio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received March 4, 1956. 

7. PACKAGE PLANS 1 min 30 sec 
6 per wk or 52 tl   3.75 3.00 
12 per wk or 104 ti__________________ 9.55 2.84 
18 per wk or 156 ti  3.35 2.68 
24 per wit or 260 ti 3.15 2.52 
30 per wk or 312 ti  3.00 2.40 

8. PROGRAM TIME RATES 5 min 
6 per wk or 52 ti.   7.50 
12 per wk or 104 ti. 7.10 
18 Per ok or 156 tl.   6.70 
24 per wit or 260 ti  6.30 
1/4 hour-2 times 5-minute rate. 
1/2 hour-3 times 5-minute rate. 

RAYMOND 
Pacific County-Map Location A-8 

See SRDS consumer market map and data. at begin-
ning of the State. 

KAPA 
1950 

C 
Media Code 4 249 4275 3.00 
Willaya Broadcasting Co., Inc., 2065 Ocean Ave.. 
Raymond, Wash. 98577. Phone 875-5661. 

I. PERSONNEL 
Co-owners-J. W. Beasley á R. E. Clautteh. 

2. REPRESENTATIVES 
San Francisco-Advertising Sales West. 
Washington-Oregon-Art Moore á Assoc.. Inc. 

3. FACILITIES 
1,000 w.; 1340 kg. Non-directional. 
Operating schedule: 6:30 am-6:30 pm. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 2a, 3a, 3d, 4a. 4d. 5, 6a, 7a, 8. 
Rate Protection: 10a. 
Basic Rates: 20b, 24e. 25a, 29a. 
Contracts; 40a. 44b. 
Comb.: Cont. Discounts: 61a. 
Cancellation: 71a. 
Prod. Services: 82. 

TIME RATES 
Eff 7/15/66-Ree'd 8/3/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

aj x  5.00 3.75 1.00 
”PER WK:"PER YR: 
5 U. _50 x......  4 50 3.40 2.70 
10 ti.____100   4.25 3.20 2.55 
15 IL 150 x...  4.00 3.00 :AO 
20 ti________200 r  3 75 2.80 2.25 
25 ti______250 x____  3.50 2.60 2.10 
3D ti. 300 x   3.25 2.45 1.95 
40 ti.___400 x. ..... 3.00 2.25 1.80 
50 ti ........ ......500 X _______ 2.75 2.10 1.70 
Special End Rate: 

1000 x_________-- 2.50 1.90 1.50 
r) Guaranteed position rates. 
(.) Run-of-schedule rates. 

8. PROGRAM TIME RATES 
Ix 11/x 25x 50x 100x 150x 230x 

1/2 hr..._.. 20.00 19.00 18.00 16.00 14.00 12.00 10.00 
1/4 hr___ 15.00 14.00 13.00 12.00 10.00 8.00 6.00 
5 min__ 7.00 6.50 6.00 5.50 5.00 4.50 4.00 

RENTON 
King County-Map Location C-2 

See SEWS consumer market map and Data at been-
sting of State. 

KREN 
1963 

Media Code 4 249 4370 2.01) 
Washington Broadcasting Company, Box 216, 18800 
92nd Ave. S., Renton, Wash. 98055. Phone 206-
226-1420. 

I. PERSONNEL 
Station Manager-loe Salvatore. 
General Manager-Ray Pounder. 
Program Director-Jack Regan. 

3. FACILITIES 
500 w. • 1420 hr. Directional. 
Operating schedule: Sign-on 6:00 am-sign-off 7:00 
pm. PST 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulaIlons 
General: 2a. In, 3b. 5. 
Rate Protection: 101), lib, 12b. 
Basle Rates: 23a. 24a. 24b, 25s, 28a. 
Contracts: 40a, 45. 46, 47a. 48. 
Comb.; Cont. Discounts: 60a. 60e, 60k. 61a. 61b, 61c. 

62h. 62e. 
Cancellation: 70s. 70e. 71a. 73a. 

TIME RATES 
No. 1 ER Reed 11/19/67. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min SD sae 

1 x  6.00 5.00 501 x  4.75 3.75 
101 x.  5.75 4.75 601 x  4.50 3.50 
201 x. 5.50 4.50 701 x 4.25 
301 x 525 4.25 751 x 
401 . - . 5.00 4.00 851 _ 4.00 - 

7. PACI(KGE -PLANS 
PER WK: I min SD see 
10 t1/2 days ................... _ ..... 5.50 4.50 
20 11/2 days.._.._.._ ...... _ ...... _ ................. 5.25 4.25 
30 t1/3 days-- .............. _ .......... -._.-.._.._..._ 5.00 4.00 
40 11/4 days 4.75 
50 11/5 days.. _ _ _._ . _ - _ 4.50 3.50 

10. SPECIAL FEATURES  
NEWSCASTS 

1-5 6-12 15-20 25-30 :16-42 
PER WK, EA: ti II ti tl ti 
5 min.  8.00 7.50 7.00 6.50 6.00 
2-1/2 min  7.00 6.50 6.00 5.50 5.00 
5-minuto Newscasts include 20-second open and close 
Pius 1-minute commercial. 

RICHLAND-PASCO-
KENNEWICK (4 AM; 1 FM) 

Richland. Kennewick, Benton County-Map Location 
D-4. 
Pasco. Franklin County-Map Location E-4. 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This Is not 
to imply that all of the stations provide equal cover-
age of the entire area or cities Involved. It Is the 
part of the time buying function to determine extent 
of coverage, audience delivered, etc., within the area. 

KALE 
1950 

RICHLAND 
Subscriber to the NAB Radio Code 

Media Code 4 249 4465 0.00 
KALE. Inc.. Box K, Pasco, Wash. 99301. Phone 

509-547-3388. 

WASHINGTON 
I. PERSONNEL 
President-W. R. Taft 
Vice-Pros. & Mgr.-L. G. Dix. 
Chief Engineer-Bill Wolfenharger. 

2. REPRESENTATIVES 
Bernard Howard & Co., Inc. 
Seattle, Portland-Simpson & Associates Co. 

3. FACILITIES 
1,000 w.; 960 kc. Directional-nighttime only. 
nnerating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3s, 3b, 4a, 4d, 5, 6a, lb, 8. 
Rate Protection: 10b, 11b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a, 45. 46, 47a, 48. 
Comb.; Cont. Discounts: C0b, 60k, 61a, 61b. 625, 62e. 
Cancellation: 70a, 70e. 71a. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 16 Eff 7/1/68-Rec'd 11/11/68, 
6. SPOT ANNOUNCEMENTS 
PER WK: PER MO: PER YR: I min 30 see Blue 
6 12 ti_._ 1 6.00 5.00 4.001 
12 ti.......... 24 U____ 100 5.75 4.75 5.71 
18 t.L.-  36 ti.......... 200 x._ 5.50 4.50 3.56 
24 48 250 x...._ 5.00 4.00 3.00 
36 tL...._ 72 ti_  350 x.......... 4.50 3.50 2.50 
42 ti.....-- 84 U.  500 x........... 4.00 3.25 2.75 
84 t.L___ 168 U.  1000 J.__ 3.75 3.00 2.50 
168 336 ti..._ 2500 x____ 3.50 2.75 2.25 
336 ti___ 672 ti  5000 3.00 2.50 2.00 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

A: 
Minimum schedule of 1 every 4 hours equally spread 
over 24 hours; minimum 6 In 24 hours. 
1-5 conoce days-30%. 
7 consec days-40%. 
Sat midnight-Tues midnight-40%. 
B: 
Swingshift 8 pm-midnight-40%. 
Graveyard shift midnight-4 am-60%. 

10. SPECIAL FEATURES 
NEWS 

26x 52x 104x 156x 260x 520x 1040x 
5 min..... ..... 10.00 9.50 8.50 7.50 6.50 5.50 5.00 
2-1/2 min.. 6.00 5.75 5.50 5.25 5.00 4.50 4.00 
News TAP (1 daytime, 1 swing shift, 1 graveyard). 
3 daily Newscasts earn same discounts as spots earn 
for 6 daily; see schedule A and B above. Use of 
schedule A or B is optional, but only 1 may be used 
at a time. 

KCYS (FM) 
1965 

RICHLAND 

gip FIMO 
Media Code 4 249 4512 9.00 
Three Rivers Broadcasting. Inc.. Box 413, 745 The 

Parkway. Richland, Wash. 99352, Phone 509-946-
6149. 

I. PERSONNEL 
President-Dr. Bjorn Lib. 
Gen') & Sta. Mgr.-Robert Philips. 

2. REPRESENTATIVES 
Herbert E. Groskin & Company. 

3. FACILITIES 
ERP 100,000 w.: 102.7 me. Stereo. 
Operating schedule: 20 hours. PST. 
Antenna ht.: 003 ft above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 60. lb. 
Rate Protection: 10b, lib, 12b, 13b, 14b, 15b. 
Basic Rates: 200. 210, 250, 29b, 33a. 
Contracts: 42a. 51b. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 700. 70e. 71a, 73a. 
Prod. Services: 80. 
Commercial limit of 6 1-minute (or equivalent) spots 
per hour. 
Member: The Groskin Group. 

TIME RATES 
Eff 1/1/67-Reed 11/27/67. 

6. SPOT ANNOUNCEMENTS 
Ix I5x 30x 60x I25x 250x 502e 

I min 5.00 4.75 4.50 4.25 4.00 3.75 3.50 
8. PROGRAM TIME RATES 

ix I5x 30x 60x I25x 250x 500x 
1 hr  35.00 53.25 31.50 50.00 28.50 27.00 25.50 
1/2 hr____ 26.25 25.00 23.75 22.50 21.50 20.25 19.00 
5 min _ 14.75 14.00 13.25 12.75 12.00 11.50 10.75 

KEPR 
1949 

KENNEWICK-PASCO-RICHLAND 

Subscriber to the NAB Radio Code 
Media Code 4 249 4560 8.00 
Cascade Broadcasting Co.. Box 2648, Tri-Cities. 
Wash. 99301. Phone 509-547-0547. 

Studio: 2807 W. Lewis, Pasco, Wash. 
Kennewick: Box 437. Kennewick. Wash. 
STATION'S PROGRAMMING DESCRIPTION 

ICEPR: Programmed for adults and young adults. 
NEWS 20%: local and regional 10%. national and 
international 10%. 3 mobile news units. 2 newsmen. 
25 min farm news daily. 7 am & 5 pm, 70 min 
news blocks. Half hour news at noon. SPORTS: 
live college, high school basketball and football. 5 
air personalities feature general popular music. 
standards, showtunes, jazz orientated, middle-of-the-
road. Contact Representative for further details. 
Rec'd 10/18/67. 

I. PERSONNEL President-Thomas C. Bostic. 
Manager-Dean W. Mitchell. 

2. REPRESENTATIVES 
Adam Young Radio. Inc. 
Northwest-Art Moore & Assoc., Inc. 

3. FACILITIES 5.000 w.; 610 kc. Directional. 
Operating schedule: 5:00 am-midnight Mon thru Sat; 
7:00 am-11:110 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0 net time. 

(This listing continued on next Page) 
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WASHINGTON 

Richland-Pasco-Kennewick-
K E P R-Continued 
5. GENERAL ADVERTISING See ended regulations 

General: la, 2e, 2b, 3a, 3b, 3d, 4e, 4d, 5, 6e. 7b, 8. 
Rate Protection: 10d, lid, 12d, 13d, 14d. 15a. 
Basic Rates: 205, 21e, 21b. 21c, 21d, 22b, 24b, 25e, 

28b, 28e, 29e. 30, 32b, 336. 
Contracts: 40e, 41, 445, 44b, 45, 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60a. 60e. 60d. 60e, 600, 60i, 

61c. 62e. 62d. 
Cancellation: 70a, 70e, 71e, 72, 73e, 73b. 
Prod. Services: 83, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 
Rates effective October 1, 1964. 

Rates received September 21, 1964. 
Class AA-6:00-9:00 am and 4:00-6:30 pm Mon thru 
Fri. 
Class A-9:00 am-4:00 pm and 6:00 am-6:30 pm Sat 
and Sun. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WE: 1 min 30 sec 1 min SO sec 
Fixed 18 ti  4.25 3.75 

position   8.00 6.50 24 ti  3.75 3.25 
Less than 6 ti 7.00 5.50 36 ti  3.00 2.75 
6 ti  5.50 4.75 48 ti  2.75 2.50 
12 ti  4.50 4.00 

CLASS A 
Fixed 

position   6.00 5.00 18 ti  3.75 3.00 
Less than 6 ti 5.00 4.00 24 ti  3.25 2.75 
6 ti  4.50 3.50 36 ti  3.00 2.50 
12 ti  4.00 3.25 48 ti  2.75 2.25 

CLASS B 
Fixed 

position ... 5.00 4.50 18 ti  3.25 2.75 
Less than 6 ti 4.00 3.75 24 ti  3.00 2.50 
6 ti  3.75 3.25 36 ti  2.75 2.25 
12 ti  3.50 3.00 48 ti  2.50 2.00 

7. PACKAGE PLANS 
7-DAY SOUND VALUE PLAN 

PER WE: ea 
21 (5 scheduled in AA)  3.50 
28 (7 scheduled in AA)  3.25 
35 (10 scheduled in AA)  3.00 
7-Day Sound Value Plan announcements must be 
spread proportionately over 7 days. 
7-Day Plan announcements do not combine with Spot 
Announcements for greater discounts. 

WEEKEND SPECIAL PLAN 
PER WEND: ea 
12 ti  . 3.50 
18 ti  3.25 
24 ti  3.00 
Weekend Plan announcements must be equally divided 
between Saturday and Sunday. 
Weekend Plan schedules may be combined with Spot 
Announcements for greater discounts. 
All ID's are 50% of minute rate on any plan. ID's 
combine at rate of 2 ID's equal 1-minute for greater 
discounts. 

8. PROGRAM TIME RATES 

1/4 hr-60% of 1/2 hour. 5 min-40% of 1/2 hour. 
DISCOUNTS 

13x-5% 52x-15% 260x-25% 
26x-10% 104x-20% 

K E P R-FM 
1969 

KENNEWICK-PASCO-RICHLAND 

e 
Media Code 4 249 4561 6.00 
Cascade Broadcasting Co., Box 2618, Trl-Cities, 

Wash. 99301. Phone 509-547-0547. 
Studio: 2807 W. Lewis, Paseo, Wash. 

I. PERSONNEL President-Thomas C. Bostic, 
General Manager-Dean W. Mitchell. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Northwest-Art Moore & Assoc., Inc. 

3. FACILITIES 
ERP 100,000 W. (horiz.), 100,000 w. (yell.): 105.3 

roc. Stereo. 
Operating schedule: 6:30 am-midnight. PST. 
Antenna ht.: 1.230 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only. 

5. GENERAL ADVERTISING See coded regulations 
See KEPR listing for coded regulations. 

TIME RATES 
Eff Reed 7/3/69. 

6. SPOT ANNOUNCEMENTS I min 30 sec 10 see 
1 x, flat  4.25 3.75 3.10 
PER WK: 

5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 40 ti 50 ti 
PER YR: 

50x 100x 1501 200x 520e 300x 400x 500x 
1 min 4.00 3.75 3.50 3.25 3.00 2.75 2.50 2.25 
30 sec 3.50 3.25 3.00 2.75 2.50 2.25 2.00 1.75 
10 sec 3.00 2.80 2.70 2.50 2.25 2.00 1.75 1.50 
YEAR END: I min 30 sec 10 see 
1000 x  2.00 1.50 1.25 

KO RD 
1955 

PASCO 

1:121:1 

Media Code 4 249 4655 6.00 
KORD, Box 2485, Pasco, Wash. 99301. Phone 509-

547-9791. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Wallace K. Reid. 
Program Director-Roger Clawson. 

2. REPRESENTATIVES 
Savilli/Gates, Inc. 
Seattle, Portland-Cam-Co Broadcast Media Sales. 

3. FACILITIES 
1,000 w. days; 910 kg Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time and talent; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, 3a, 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e. lle, 12e. 13e, 14e. 15a, 15b. 
Basic Rates; 20e. 21e, 2M, 22b, 23a, 29b, 24e, 25a, 

28a, 29e. 33a. 
rontracts: 40a. 41. 45, 46, 48. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 601, 61a, 62d. 
Cancellation: 700. 70c, 71e, 72, 736. 
Prod. Services: 80. 
If contract is not completed, advertiser will be billed 
for the time used within the bracket which has been 
fulfilled. 

TIME RATES 
Rates effective January 1, 1964. (Card No. 5.) 

Card received January 31, 1964. 
6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 sec 1 min 30 sec 
1 ti.-- 6.00 4.50 350 ti  3.50 2.65 
25 ti  - 5.40 4.05 500 3.40 2.40 
50 ti  4.85 3.50 700 ti.............. 3.25 2.30 
150 tl._ .... 4.25 3.05 1000 ti........... 3.00 2.15 
250 ti  3.80 2.85 1500 ti  2.75 1.95 
10 seconds-60% of 1-minute rate. 

7. PACKAGE PLANS 
WEEKLY PROMOTION PLAN 

-1 min-- -30 sec-
os tot ea toi 

10 ti    4.20 42.00 3.45 34.50 
15 t1  3.90 58.50 3.25 48.75 
20 ti_   5.75 75.00 3.05 61.00 
25 ti.   3.70 92.50 2.95 73.75 
30 ti   3.55 106.50 2.85 85.50 
35 ti   3.45 120.75 2.80 98.00 
40 ti  3.30 132.00 2.65 106.00 
50 ti.   3.20 160.00 2.50 125.00 
70 ti  2.95 208.50 2.35 164.50 
10 seconds-60% of 1-minute rate. 

MONTHLY SATURATION 
ti, for 90 days  3.25 292.50 

6 Li. for 180 days._____ 2.50 450.00 
12 ti, for 360 days  2.00 720.00 
lo seconds-60% of 1-minute rate. 

10. SPECIAL FEATURES 
NEWS SEGMENTS 

PER YR: 10 min 5 min 1 min 
4.80 

13 ti  12.40 7.75 4.65 
26 ti  12.00 7.50 4.50 
52 ti  11.60 7.25 4.35 
104 ti  11.20 7.00 4.20 
158 ti  10.80 6.75 4.05 
208 ti  10.40 6.50 3.90 
260 ti  10.00 6.25 3.75 
312 ti  9.60 6.00 3.60 

KS M K 

2.50 225.00 
2.10 387.00 
1.75 630.00 

1940 

KENNEWICK 

Media Code 4 249 4750 5.00 
Columbia View Properties, Inc., Box 6939, Kenne-

wick. Wash. 99336. Phone 509-586-4165. 
STATION'S PROGRAMMING DESCRIPTION 

KSILK: Programmed for all ages, primarily adults, 
with NEWS. MUSIC, and SPORTS. Local two man 
news and play-by-play sports team cover community 
activities, fairs, rodeos, horse, auto, and boat races, 
high school football, basketball, and professional 
baseball. Local 10 min news reports 3 times daily, 
farm market twice daily. Network news on hour and 
half-hour. Country and western music, all phases, 
folk to modern, constitutes about 80% of the pro-
gramming. Six AIR PERSONALITIES. Remote facil-
ities. Contact Representative for further details. 
Rec'd 7/13/67. 

I. PERSONNEL President-Sam Volpentest. 
Station Manager-Ralph H. Dailey. 
Commercial Manager-Maury Kirkpatrick. 

2. REPRESENTATIVES 
New York. Chicago, Los Angeles. San Francisco-
Radio Time Sales/International, 

Seattle-The Tacher Company. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1340 kc. 
Operating schedule: 24 holm. daily. PST. 

4. AGENCY COMMISSION 
15%, no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3a, 31), 3d, 4e, 5. 6a, 7b. 
Rate Protection: 10a, 11a, 120, 130, 14a. 
Basic Rates: 20b, 215. 25s, 26. 25e. 
Contracts: 40a. 41, 45, 46, 47a. 
Comb.; Cont. Discounts: 600. 60e, 60h, 601. 
Cancellation: 70e, 71a. 
Affiliated with MBS Radio Network. 

TIME RATES 
Eff 1/1/67-Reed 2/6/67. 

6. SPOT ANNOUNCEMENTS 
 PER  
DAY WK MO YR I min 
10 ti 50 ti 150 ti 1200 x.... 2.50 
8 ti 40 ti 100 ti 780 x..._.. 2.75 
6 ti 30 ti 75 ti 520 3.00 
5 ti 25 ti 50 ti 312 3.25 
4 ti 20 ti 40 ti 260 3.50 
3 ti 15 ti 30 ti 156 x...... 3.75 
2 ti 10 ti 20 Li 104 4.00 

5 ti 10 ti 52 x  4.50 
Open   5.00 

rci sec: of Ïii-sec. 

8. PROGRAM TIME RATES 
2601 I56x 52x 

1 hr  30.00 33.00 36.00 
1/2 hr  18.00 19.80 21.60 
1/4 hr  12.00 13.20 14.40 
10 min..._   9.00 9.90 10.80 
5 min  6.00 6.60 7.20 

26x 
39.00 
23.45 
15.60 
11.70 
7.80 

30 see 20 sec 
2.00 1.50 
2.20 1.65 

2.60 
2.80 
3.00 
3.20 
3.60 
4.00 

1.95 
2.10 
2.25 
2.40 
2.70 
3.00 

I3x Ix 
42.00 45.00 
25.20 27.00 
16.80 18.00 
12.60 13.50 
8.40 9.00 

SEATTLE (14 AM; 11 FM) 
(including Bellevue) 
King County-Map Location C-2 

See SRDS consumer market map and data at begin 
ring of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to Imply 
mat all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indl• 
ridual station coverage, audience delivered, etc. with-
in the area. 

KAYO 
1926 

SEATTLE 

AVERY-KNODEL, INC. 
Media Code 4 249 4845 3.00 
Washington Telecasters, Inc., 2939 4th Ave. S., 

Seattle. Wash. 98134. Phone 206-623-2480. 

I. PERSONNEL 
President-Jessica L. Longston. 
General Manager-John It. Di Meo. 
Sales Manager-Robert E. Pollock. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Portland, Oregon-The Tacher Company. 

3. FACILITIES 
5.000 w. days. 1.000 w. nights; 1150 be. 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% net time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 20, 2b, 3a, 3b, Sc, 3d, 40. 4d, 5, 65, 

lb, 8. 
Rate Protection: 10a, 11e, 12e, 13e. 14e 15a. 
Basle Rates: 200, 20b, 21a, 21b, 21d, 230. 24e. 25a, 

28a. 28e, 29a, 30. 32. 
Contracts: 405, 41. 445, 44b, 45, 46, 47b, 48, 49, 

515. 51b, 51e. 
Comb.; Cont. Discounts: 60d, 60g, 601, 610, 61b, 02e. 
Cancellation: 70e, 710. 72, 73a, 73b. 
Prod. Services: 80. 82. 
Affiliated with MRS Radio Network. 
Talk programs take 1-time rate, no discounts. 
Rates are for station time and facilities 60%; services 
40%. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 11/1/68-Rec'd 10/28/68. 
AA-Mon thru Fri 6-0 am & 3-6:30 pm. 
A-Mon thru Fri 9 am-3 pm; Sat & Sun 6 am-8 pm. 
B-Mon thru Fri 6:30 pm-midnight & 5-8 am. 
C-Mon thru Fri midnight-5 am; Sat & Sun mid-
night-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER YR: AA 
156 x   22 
260 x  21 
313 x    20 
520 x    19 
30 see: 75% of applicable 1-min. 
10 see: 50% of applicable 1-min. 

A 
19 
18 
17 
16 

13 
11 8 
10 

C 
• 

9 • 
8 5 

Seattle's up to its ears in Kountry KAYO 

# 1 M• EN 18-49/6-10 a.m. 

#11 W• OMEN 18-49/6-10 a.m. 

# 11 W• OMEN 18-49/10-3 p.m. 
(SOURCE: Seattle-Everett-Tacoma three county metropolitan area 

Pulse, January-March, 1969, avg. 1/4 hour) 

Whatever your demographic needs, 
Seattle's only Country IWestern 

station delivers. 

KOUNTRYH R 
Sold nationally by 

AVER V-KNODEL, INC 111ZI 

7. PACKAGE PLANS 
MARKET BUSTER PLAN 

1 MLNUTE 
PER WK: Fixed 5 ti 10 ti IS tl 20 tl 25 tl 
AA .......... ........ 35 30 28 27 26 25 
A   30 26 24 23 22 21 
B   19 16 14 13 12 11 
C 10 8 7 6 6 8 

30 SECONDS 
AA 30 25 23 22 21 20 
A   27 23 21 20 19 18 
B ..... _ ....... _____ 15 13 11 10 9 8 
C   8 6 5 4 4 4 

WEEKEND SPECIAL PLAN 
12 tl 18 ti 24 tl 

Per witnd, ea  17 16 15 
Must be equally divided between Sat & Sun. May 
combine with Market Buster for discounts. 

7-DAY SOUND VALUE PLAN 
21 tl 28 tl 95 tl 

Per 'Alt, ea ........... _ ............... _..--_-___ 20 19 18 
25% in AA time. 
Most be spread proportionately over 7 days, Does 
not combine with Market Buster Plan, 

TOTAL AUDIENCE PLAN 
(1/3 AA, 1/3 A. 1/3 11) 

PER MO: 24 tl 51 11 102 ti 150 ti 
1 min.  16 15 14 13 
30 sec.   14 13 12 11 

APPLICABLE TO ANY PLAN 
30 sec: 75% of 1-min. ID's: 50% of 1-min. 
10-seconds combino at rate of 2 ID's equal to 1-
minute for greater discounts. 

8. PROGRAM TIME RATES 
CLASS AA 

PER YR: lx 13x 26x 52x 
1 hr  120 100 90 80 
1/2 hr  90 75 70 60 
1/4 hr  60 50 45 40 

CLASS A 
1 hr    100 80 70 60 
1/2 hr  75 60 55 50 
1/4 hr  50 40 35 30 

CLASS B 
1 hr  80 60 50 45 
1/2 hr  60 45 40 35 
1/4 hr  40 30 25 23 

CLASS C 
1 hr  60 40 30 25 
1/2 hr  45 30 23 20 
1/4 hr 30 20 15 13 

10. SPECIAL FEATURES 
5-minute newscasts - applicable 1-minute rate plus 
5.00. 

KBBX (FM) 
1958 

SEATTLE 

IVI Jack Masla & Company, Inc. 

Media Code 4 249 4940 2.00 
Market-Casters, Inc., Edgewater Inn, 2411 Alaskan 
Way, Seattle, Wash. 98121. Phone 208-824-3345. 
STATION'S PROGRAMMING DESCRIPTION 

KI3BX (FM): Programmed for adults. 
MUSIC: popular, instrumental music. 50 min moule 
per hour minimum. 1 min news headlines on half 
hour. Commercials clustered every 15 min. Other 
service features: bad check bulletins to super-
markets, marine alerts, time and weather checks. 
Contact Representative for further details. Rec'd 
8/21/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Jim Nelffigh. 
Vice-Pres. & Gen'l Sales Mgr.-Fred Von Boren. 
Operations Director-Nita Harmon. 

2. REPRESENTATIVES 
Jack Mesta & Co., Inc. 

3. FACILITIES 
EltP 35.000 w.: 98.9 mr. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1.070 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, Sa, 3b, Sc, 3d, 4a, 5, 6b, lb, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d, 15a, 16. 
Basic Rates: 205, 21e, 21e, 21d, 22a, 235. 23b, 24b, 

24e, 25a, 27. 28b, 28e. 210. 30. 33s. 
Contracts: 400. 41, 420. 42e. 43, 44a, 46, 47e, 48, 49. 

51a. 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60h, 601, 61a. 

62b, 62d. 
Cancellation: 70b, 70e. 710. 72. 73e. 
Prod. Services; 80. 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Elf 7/1/68-Itec'd 7/1/68. 
AA-Men thru Sun 9 am-9 pm. 
A-Mon thru Sun 6-9 am & 9-11 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 ti 611 12 ti Ian 24 tl 80 tI 
1 min  15.00 13.00 11.50 10.00 8.50 7,50 
30   14.50 12.50 11.00 9.50 8.00 7.00 

CLASS A 
1 min  14.00 12.00 10.50 9.00 7.50 YAM 
30 sec  13.50 11.50 10.00 8.50 7.00 6.50 

CLASS B 
1 min  8.00 7.50 7.00 5.50 5.00 
30 sec  7.50 6.50 6.00 5.00 4.00 
10 see-50% of applicable 1 min. 

10. SPECIAL FEATURES 
UPI News Capsules-Headlines. 1 minute news 
capsules scheduled every hour at :30. Advertiser 
receives open ID and 1 minute commercial. Rates as 
shown include complete package. 
PER WK: 3 ti 6 ti 12 tl 18 01 24 01 
AA   20.00 18.00 16.50 14.00 12.00 
A  19.00 17.00 15.50 13.00 11.00 
13  12.00 11.00 9.00 8.00 6.00 

(Seattle continued on next page) 
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Seattle-Continued 

KBIQ (FM) 
1960 

CITY OF LICENSE 

EDMONDS 

(This is a paid duplicate of the listing appearing 
under Edmonds, Wash.) 
Media Code 4 249 1850 6.00 
King's Garden. Inc., 19303 Fremont N., Seattle. 
Wash. 98133. Phone 206-546-3128. 
STATION'S PROGRAMMING DESCRIPTION 

RBIQ (FM): Programmed for adults and young adults. 
MUSIC: 99%, NEWS/SPORTS: 1%. General popular 
music, standards, film music, original versions or 
adult / listenable arrangements of current popular, 
middle-of-the-road hits. Comprehensive ski reports 
in season. Frequent editorials. COMMERCIAL 
POLICY: 6 minutes maximum per hour. Talent and 
facilities available for remote broadcasts from shop-
ping centers, store openings and/or sales, etc. Con-
tact Representative for further details. Reed 1/6/69. 

I. PERSONNEL 
General Manager-Phill Butler. 
Sales Manager-Paul Baker. 

2. REPRESENTATIVES 
National Time Sales. 

3. FACILITIES 
ERP 240,000 w.: 105.3 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 721 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulation 
General: lb, 2a, 2b, la, 4b, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle Rates: 20b. 21a. 22b. 23b, 24a, 24b, 24e„ 2514 

27, 28b. 28e. 29a. 30, 33a. 

Contracts: 40a, 41, 44a. 44b, 45, 46, 47e, 49. 
Comb.; Cont. Discounts: 60a, 60d. 60e, 60f, 60h. 61e. 
Cancellation: 70a, 70e. 72, 73b. 
Prod. Serdces: 80. 81, 82. 
AM facilities: KGDN. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Eff 12/1/68-Reed 1/6/69. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 208x 312x 520x 

1 min__  10.00 9.50 9.00 8.50 8.00 7.00 6.50 
30 sec  8.00 7.60 7.20 6.80 6.40 5.60 5.20 
10 sec: 50% of 1-min. 
Fixed Position: Add 10%. 

7. PACKAGE PLANS 
PER WK, EA: 10 ti 20 11 30 ti 40 ti 50 ti 
1 min  7.00 6.50 6.00 5.50 5.00 
30 sec  5.60 5.20 4.80 4.40 4.00 

8. PROGRAM TIME liAs to 
1 tl 26 ti 52 ti 

1 hr  50.00 45.00 40.50 
1/2 lar  30.00 27.00 24.30 

III. SPECIAL FEATURES 
1-minute rate, plus 50%. 

(D) 

A NEW POLICY ON 

RATING INFORMATION 
. . . has become a matter of concern 
among firms and service organizations 
who produce and distribute rating 
data. 

At SRDS we are also concerned be-
cause it is our responsibility to present 
objective information, to protect our 
subscribers from statements which mis-
represent, mislead or are otherwise 
contrary to fact. 

To live up to this responsibility, to 
serve the best interests of those who 
buy spot time, SRDS has instituted a 
new policy which is a requisite for ac-
ceptance of advertising in SRDS: 

For all advertising copy refer-
ring to or incorporating ratings, 
SRDS requests . . . 
1) rating claims be identified as 
to the actual date of rating re-
port, stating time periods 
covered and also the specific 
month(s) and year upon which 
the information is based, 
2) exact terminology of the rat. 
ing service be employed, and 
3) competing stations be referred 
to as stations "A," "B" and "C," 
not by call-letters. 

3/3-RTV 
6/66 

KBLE 
1947 

SEATTLE 

Media Code 4 249 5035 0.00 
Eastside Broadcasting Co., 114 Lakeside Ave.. 

Seattle, Wash. 98122, Phone 206-324-2000. 

I. PERSONNEL 
President-George A. Wilson. 
General Manager-George W. Boucher 
Operations Manager-Anita Buick. 

3. FACILITIES 
5.000 w. days; 1050 he. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15% to recognized agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la, 4b, 4d, 5, Ga, 7a, 8. 
Rate Protection: 10d, 11d, 12d, 13d, 14d. 
Basle Rates: 20b, 21b. 
Contracts: 40a. 44b. 
Cancellation: 70e. 

TIME RATES 
Rates effective April 1, 1965. (Card No. 14.) 

Cord received April 12, 1965. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 see 1 min 30 sec 
1 ti  10.00 7.50 104 ti  8.50 6.00 
26 ti. 9.50 7.00 312 ti 8.00 5.50 
52 ti  9.00 6.50 624 ti  7.50 5.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

(Run of Schedule) 
1 min 30 see 1 min 30 sec 

5 ti  48. 36. 20 ti  180. 130. 
10 ti  95. 70. 30 ti  250. 185. 
15 t1  140. 100. 

8. PROGRAM TIME RATES 
PER TR: 1 lar 
1 ti  140. 
26 ti  120. 
52 ti  100. 
130 ti ....... ____._ ....... ... 00. 90. 
260 ti  80. 

1/2 hr 1/4 hr 5 nain 
76. 45. 22. 
68. 40. 20. 
60. 35. 18. 
52. 30. 16. 
44. 25. 14. 

K B L E-FM 
1964 

SEATTLE 
Media Code 4 249 5036 8.00 
Eastside Broadcasting Company. 114 Lakeside Ave., 

Seattle, Wash. 98122. Phone 206-324-2000. 

I. PERSONNEL 
President-George A. Wilson. 
General Manager-George W. Boucher. 
Station Manager-R. Anita Busch. 

3. FACILITIES 
ERP 6,600 w.: 93.3 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1.075 ft. above terrain. 

4. AGENCY COMMISSION 
15% on station time. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. la, 4d, 5, 6a, is, 8. 
Rate Protection: led, Ild, 12d, 13d, 14d. 
Basic Rates: 20b, 21b. 
Contracts: 40a. 44b. 
Cancellation: 70e. 

TIME RATES 
Rates effective January 1. 1965. 
Card received April 12. 1965. 

6. SPOT ANNOUNCEMENTS 
PER YR: 1 min 30 sec 1 min 30 sec 
1 ti 6.60 4.50 104 ti 4.50 3.75 
26 ti  5.50 4.25 260 ti  4.25 3.50 
52 U  5.00 4.00 624 4.00 3.00 

7. PACKAGE PLANS 
WEEKLY SATURATION PACKAGES 

(ROS) 
1 min 30 sec 1 min 30 sec 

5 ti 27.50 .100 20 ti  95.00 75.00 
10 U  50.00 40.00 30 ti ..............135.00 100.00 
15 ti  75.00 56.00 

8. PROGRAM TIME RATES 
PER YR: 1 hr 1/2 hr 1/4 hr 5 min 
1 U._   60.00 40.00 26.00 13.00 
26 ........ _ ...... _   55.00 36.00 23.00 11.50 
52 ..... ..... -  50.00 32.00 20.00 10.00 
130 ti ..... .....   45.00 28.00 17.00 8.50 
260 U  40.00 24.00 14.00 7.00 

K ETO (FM) 
1959 

SEATTLE 

DA FIME] 
Subscriber to the NAB Radio Code 

Media Code 4 249 5131 7.00 
Chem-Air Inc., 1411 4th Ave. Bldg., Suite 112O, 

Seattle, Wash. 98101. Phone 206-682-1015. 
Studio-17425 S. E. 63rd, Cougar Mt., Issaquah, 
Wash. 98027. Phone 206-746-1015. 

You can't cover 
Yakima from Seattle 

or Spokane 
or Portland, either 

STATION'S PROGRAMMING DESCRIPTION 
RETO (FM): Programmed for adults and young 
adults: 
MUSIC: familiar popular albums, old and new 
standards, programmed in quarter holm segment,. 
NEWS: network news and features at half past hour. 
AP wire service for local news. Stock reports and 
weather reports. COMMERCIAL POLICY: 8 minutes 
per hour at quarter hour breaks. Contact Representa-
tive for further details. Rec'd 4/12/68. 

I. PERSONNEL 
President-William E. Boeing, Jr. 
General Manager-Jack J. Link. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
ERP 100,000 w. (horiz.), 97,000 w (vert.) ; 101.5 mc. 
Stereo. 
Operating schedule: 24 hours. PST. 
Antenna ht.: 1150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 4a, 4d, 5, 6a, is, 8. 
Rate Protection: 10b, 111), 1213. 13b, 14b. 
Basle Rates: 20a, 21b, 24b. 24e, 25a, 28a, 28e, 29a, 
Contracts: 40a, 41, 46, 475. 
Comb.; Cont. Discounts: 60b, 60f, 61a. 
Cancellation: 71a. 73a. 
Prod. Services: 80. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 1/1/68-Reed 1/2/68. 

6. SPOT ANNOUNCEMENTS 
ANNUAL PLAN-FIXED POSITION 

(6 am-11 pm) 
I min 30 see I min 30 see 

1 x 10. 00 7.50 250 x  7.08 5.65 
50 X  9.00 7.00 350 x  6.50 F30 
100 x  8.25 6.50 500 x  6.00 4.95 
150 x  7.50 6.00 1000 x  5.00 4,20 

(11 pm-6 am) 
1 x  6.00 4.50 250 x  4.20 
50 x  5.40 4.20 350 x  3.90 
100 x  4.95 3.90 500 x  3.60 
150 x  4.50 3.60 1000 x  3.00 

7. PACKAGE PLANS 
WEEKLY KEY PACKAGES 

- I min - - 30 sec - 
PER DAY: PER WK: (*) (*) 
1 tl  7 ti  9.90 5.40 7.00 
2 ti  14 ti  8.25 4.95 6.50 
3 ti  21 ti  7.50 4.50 6.00 
4 ti  28 ti  7.00 4.20 5.65 
5 ti  35 ti____ ....... 6.50 3.90 5.30 
6 ti  42 ti  6.00 3.60 4.95 
7 ti  49 ti  5.50 3.30 4.60 
8 ti  56 ti  5.00 5.00 4.25 
9 Li  63 ti  4.50 2.70 3.90 
10 -I-     4.00 2.40 3.55 

(•) 6 am-11 pm. 
(t) 11 Dm-6 am. 

8. PROGRAM TIME RATES 
PER WK: I ti 3 ti 5 ti 701 
6 am-11 pm  45.00 42.50 40.00 37.50 
11 pm-6 am  27.00 25.50 24.00 22.50 

CONSECUTIVE WEEKS DISCOUNTS 
13 avls-5% 26 wit-10% 39 wk-15% 52 wk-20% 

KFKF KFKF-FM 
1958 1964 

3.40 
3.20 
3.00 
2.50 

4.20 
5.90 
1.60 
3.40 
1.20 
5.00 
2.75 
2.55 
2.35 
2.15 

Subscriber to the NAB Radio Code 
Media Code 4 249 5225 7.00 
Bellevue Broadcasters, Box 908, Bellevue, Wash. 

98004. Phone 206-454-1540. 
STATION'S PROGRAMMING DESCRIPTION 

KFKF: Programmed for adults and young adults. 
MUSIC: general popular music mixed with 25% cur-
rent hits. NEWS: 4 local newsmen, 2 mobile news 
units, 1 news helicopter. AP wire and beeper phcnes. 
50% local and regional news, 50% national and in-
ternational. News 5 min on hour and 2 min on half 
hour except 10 min news at 7 am, 8 am, noon, 5 pm 
& 6 pm, M-I'. SPORTS: 1 sports announcer. 5 sports 
shows daily. Live play-by-play coverage of local high 
school and community college sports. Traffic reports 
and stock market reports during morning and after-
noon traffic periods. Local public service and public 
affairs programs throughout week. Contact Repre-
sentative for further details. Reed 7/7/69. 

I. PERSONNEL 
General Manager-Kemper Freeman, Jr. 
Station Manager-John Forrest. 
Program Director-George Edgar. 

2. REPRESENTATIVES 
Geno Bowles Company. 

3. FACILITIES 
1,000 w.; 1540 lac. Directional. 
Operating schedule: 6-2 ant. PST. 
FM-ERP 17.500 w.; 92.5 mc. Stereo. 
Operating schedule: Same as AM. 
Antenna ht.: 1,100 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

SEATTLE-

ri;" 

PORTLAND 
1111.1..--7 94•,\ 

ke-4 

WASHINGTON 
5. GENERAL ADVERTISING See ceded regulations 

General: la, 2a, 2b, la, 4a, 5, 7b, 8. 
Rate Protection: 10e. 11c, 12e. 13e, 14e. 
Basle Rates: 20a, 21a, 21d, 22a, 220. 24a, 24b, 24e. 

25a, 27, 28a, 29a. 
Contracts: 40a, 41, 44b, 40, 49. 
Comb.; Cont. Discounts: 60b, 60e, 601, 61a. 
Cancellation: 70a, 70e, 710. 72, 73b. 
Prod. Services: 81, 82. 

TIME RATES ' 
NATIONAL AND LOCAL RATES SAME 

Na. 8 Eff 7/1/69-Ree'd 6/23/69. 
AA-6-9 am & 4-6 pm. 
A-Mon thru Fri 9 am-4 pm; Sat & Sun 6 am-6 pm. 
B-6-10 pm. 
C-10 pm-2 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

1 min 30 see 10 seo 
Flat   10.00 8.00 5.00 
PER WK: 10 ti 20 tl 35 ti 50 ti 75 tl 100 01 
PER MO: 25 ti 50 ti 85 ti 125 ti 185 tl 250 tl 
PER YR: 100x 200x 350x 500x 750x 1000x 
1 min.  8.00 7.00 6.50 6.00 5.50 5.00 
30 sec  7.00 6.00 5.50 5.00 4.50 4.00 
10 sec  4.00 3.50 3.25 3.00 2.75 2.50 
A: less 20% B: less 30% C: less 50% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

30%AA, 30%A, 20%B, 20%C. Spot rate kss 30%. 
8. PROGRAM TIME RATES 

CLASS AA 
I hr 1/2 hr 10 min 5 min 2 min 

Flat   80.00 40.00 20.00 14.00 11.00 
PER WK: 3 tl 5 tl 10 tl 15 01 20 01 
PER MO: 8t1 12 tl 25 ti 35 tl 50 tl 
PER YR: 52x 1040 156x 260x 365x 
1 hr  70.00 65.00 (0.00 55.00 50.00 
1/2 hr  36.00 34.00 32.00 30.00 28.00 
10 min  18.00 17.00 16.00 15.00 14.00 
5 min.  13.00 12.25 11.50 10.75 10.00 
2 min  10.00 9.50 9.00 8.50 8.00 
A: less 20% B: less 30% C: less 50% 

KGDN 
1954 

CITY OF LICENSE 

EDMONDS 

1:1121:1 
Subserlber to the NAB Radio Code 

(This is a paid duplicate of the listing appearing 
under Edmonds, Wash.) 
Media Code 4 249 1900 9.00 
King's Garden, Inc.. 19303 Fremont, N., Seattle, 

Wash. 98133. Phone 206-542-3139. 

1. PERSONNEL 
General Manager-Phill Butler. 
Sales Manager-Paul Baker. 

3. FACILITIES 
5,000 w. days; 630 Icc. Non-directional. 
Operating schedule: 5 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only. Payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, la, 4b, 4d, 5, 641. 7b, 8. 
Rate Production: 10b, 11b. 1213, 13b, 14b. 
Basic Rates: 20b, 21a, 22b. 23b, 24a, 24b, 24e. 250. 

27, 28b, 28e, 29a, 30, 33a. 
Contracts: 40a. 41, 445, 44b, 45, 46. 47e. 49. 
Comb. • Cont. Discounts: 60a. 60d, 60e, 60f, 6011, 61c. 
Cancellation: 705. 70e, 72, 73b, 
Prod. Services: 80. 81, 82. 
Tobacco advertising not accepted. 
FM facilities: KBIQ (FM). 

TIME RATES 
No. 9 Eff 7/1/69-Rec'd 7/14/69. 

AA-6-9 am & 3:30-6:30 pm. 
A-9 am-3:30 pm, 5-6 am & 6:30-7:30 pm. 
B-All other times. Rates on request. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

lx 26x 52x 104x 208x 312x 520x 
1 nain  11.00 10.00 9.50 9.00 8.50 7.75 7.00 
30 see  9.00 8.00 7.50 7.00 6.50 5.75 5.00 

CLASS A 
1 min  10.00 9.50 9.00 8.50 8.00 7.00 6.50 
30 sec  8.00 4.60 7.20 6.75 6.25 5.50 4.80 
10 see: 50% of 1-min. 
Fixed times, extra 10%. 

7. PACKAGE PLANS 
PER WK, ROS: 10 ti 20 91 
1 min. .............. 8.75 8.00 
30 sec  7.00 0.50 

10. SPECIAL FEATURES 
NEWSCASTS 

- AA - -A-
PER WK: I tl 6+ I 91 6-1. 
5 min  15.00 13.50 14.00 12.50 
10 min.  20.00 18.50 19.00 17.50 
1/4 hr  25.00 23.50 24.00 22.50 

CONSECUTIVE WEEK DISCOUNT 
26 wk-10% 52 wk-15% 

(Seattle continued on next page) 

And in Yakima-KIT has a larger 
share of the audience than the 
next 3 stations combined. 
-Hooper, February, 
1969 (7 am.8 pm, 
Mon. thru Fri.) 

1111110 

A K WI A Dial 1280 
5000 Watts 

NATIONAL: McGAVREN-Gttit.D.P.G.W. 

30 tl 
7.25 
5.75 

40 ti 
6.75 
5.25 

50 ti 
6.25 
4.75 

(D) 

RADIO 
YAKIMA 

Dial 94.5 
IV I 25,000 Watts 

NORTHWEST: SIMPSON AND ASSOCIATES 

September 1, 1969 Spot Radio Stations 927 



WASHINGTON 

Seattle-Continued 

KING 
1927 

SEATTLE 

BLAIR e RADIO 
NBC Radio Network 
Subscriber to the NAB Radio Code 

Media Code 4 249 5510 2.00 
King Broadcasting Co., 320 Aurora Ave., N., Seattle, 
Wash. 98109. Phone 206-682-3555. TWX 206-998-
0240. 

I. PERSONNEL 
Station Manager-Gerald D. Gawne. 
General Sales Manager-Gene Wagner. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
50,000 w.; 1090 kc. Directional-different pattern 
day and night. 
Partial simulcast operation. Simulcast from 5:45-91)5 
am daily. For non-simulcast facilities see KING-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 25, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e. 110, 12e, 130, 140, 15b, 16. 
Basic Rates: 20a, 215. 21d, 22a, 23e. 24b, 24e. 25a. 

27. 29a, 330. 
Contracts: 40e. 41. 42d, 44b, 45. 46, 49. 
Comb.; Cont. Discounts: 60b, 60e. 601, 615, 62b. 
Cancellation: 70e. 70e, 71a, 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC and Blair Represented Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 9/4/68-Reed 9/10/68. 
AAA-Mon thru Fri 6-10 am. 
AA-Mon thru Fri 3:30-7 pm. 
A-Mon thru Fri a am-9:30 pm; sat & Sun 6 am-
7 pm. 
B-Mon thru Fri 7-9 pm; Sat & Sun after 7 pm. 

6. SPOT ANNOUNCEMENTS 
AAA AA 

I min 20/30 ID's I min 20/30 ID's 
1 x  30 24 18 26 21 16 
52 x  28 22 17 24 19 14 

26 20 16 22 17 13 
260 25 19 15 21 16 13 
312 x  24 18 14 20 15 12 
520 x. 23 17 14 19 14 11 
780 X.  22 16 13 18 13 11 
1040 x  19 14 11 17 12 10 

A 
1 x  22 17 13 17 14 10 
52 x  -0 15 12 14 11 8 
156 x  18 13 11 13 10 8 
260 x 17 12 10 12 9 7 

11 10 11 8 7 
520 X...----------------15 10 9 10 7 6 
780 x  14 9 3 9 6 5 
1040 x  13 8 0 8 5 5 

7. PACKAGE PLANS 
WEEKLY 

-AAA-- -AA-- -A- - B - 
I mln 30 tee I min 30 see I min 30 see I min 30 see 

fi R.. 27 21 25 20 21 17 14 11 
12 tl 25 19 23 18 20 16 13 10 
18 ti 23 18 22 17 19 15 12 9 
24 ti 21 17 20 16 18 14 11 8 
30 01 20 16 19 15 17 13 10 7 

9. PARTICIPATING PROGRAMS 
Irving Clark Show-Mon thru Fri 9 pm-midnight. 

I min 20/30 ID's 
1 x.  19 15 11 

10 
156 x  14 11 8 
.60 x.  13 10 8 
312 x  12 9 7 
520 x  11 8 7 
7801  10 7 6 
1040 x  9 6 5 

10. SPECIAL FEATURES 
NEWSCASTS AND NEWS FEATURES 

SECTION I 
(Non-preemptible) 

lx 520 158e 260x 312x 
AAA 55 51 49 47 45 
AA.   45 41 39 37 35 
A   35 31 29 27 25 
  25 21 19 17 15 

SECTION II 
(Preemptible on 4 weeks notice) 

AAA ........... _ ...... --.____ 45 40 37 33 30 
AA   40 35 32 29 26 
A .... ...... ..... _   30 27 24 21 18 

  18 16 14 12 10 
Hello Courier-1 minute rato plus 10%. 

K I N G-FM 
1947 

SEATTLE 

BLAIR RADIO 

Media Code 4 249 5511 0.00 
King Broadcasting Co., 320 Aurora Ave., Seattle, 
Wash. 98109. Phone 206-682-3555. 

I. PERSONNEL 
Station Manager-Gerald D. Gawne. 
Operations Manager-Jim Wilke. 
General Sales Manager-Gene Wagner. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 20,000 w.; 98.1 mc. 
Operating schedule: 5:45 run-midnight daily. PST. 
Antenna ht.: 704 ft. above average terrain. 
Partial simulcast operation. Operated separately from 
9:05 am-midnight daily. For simulcast facilities see 
KING. 

4. AGENCY COMMISSION 
Contact station. 

5. GENERAL ADVERTISING See coded regulations 
See ICING listing for coded regulations. 
Maximum of 4 commercial minutes per hour. A 1-min 
spot will not be double spotted. Only 1-minute & 
30-second spots accepted. 

TIME RATES 
Eff 4/1/68-Rec'd 5/1/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 52x 156x 3I2x 520x 1040x 
1 min_-__ 10.00 9.50 ' 8.75 8.00 6.75 5.25 
30 sec  8.75 7.50 7.00 6.50 5.50 4.25 

7. PACKAGE PLANS 
PER WK: 5 ti 10 ti 15 ti 20 tl 
1 min 9.50 8.75 8.00 6.75 
30 ser................ ...... _-...-... 7.50 7.00 6.50 5.50 

8. PROGRAM TIME RATES 
1/2 hr-3x applicable 1-min. 
1 hr-5x applicable 1-min. 

KIRO 
1927 

SEATTLE 

CBS Radio Network 

m• a.orm METRO RADIO SALES 

R A IB 

Subscriber to the NAB Radio Code 
Media Code 4 249 5605 0.00 
K1110. Broadcast House, 3rd & Broad, Seattle, Wash. 

98121. Phone 206-624-7077. 

I. PERSONNEL 
Executive Vice-President-Lloyd Cooney. 
Sta. & Gen'l Sales Mgr.-Wayne E. Killmer. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
50.000 w.; 710 Ice. Directional-night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 gross time charges. 

5. GENERAL ADVERTISING See coded regulations 
General: 2s. 2b, 3a. 3c. 3d, 45. 4d. 5, 6s. 7b, 8. 
liste Protection: 10b. lib, 12b, 13b, 14b, 16. 
Basic Rates: 200. 20b, 21a, 21b. 21d. 22a, 235. 24o, 

24e. 25a. 26, 280, 29e. 29b, 30, 31. 
Contracts: 40e. 41. 42a, 43, 45, 46. 47e, 49, 50, 515, 

51b. 
Comb.: Cont. Discounts: 601, 601. 61a, 62b. 
Cancellation: 70b, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
AMliated with CBS Radio Network. 
Member: CBS Radio Pacific Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. A Rev 8/28/68-Rec'd 8/30/68. 
AA-Mon thru Sat 6-10 am. 
A-Mon thru Fri 3-7 pm. 
B-Mon thru Fri 10 am-3 pm; Sat 10 am-7 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I min 20/30 10 see 
Specified hour or day  35 26 18 
Less than 6 ti, rotating Mon-

Sat   32 24 16 
6 ti. 1 per day Mon-SaL...._   30 23 15 
12 ti. 2 per day Mon-Sat  28 21 14 
18 ti, 3 per day. Mon-Sat  26 20 13 

CLASS A 
PER WK: I mln 20/30 10 see 
Specified hour or day 32 24 16 
Less than 6 ti, rotating_M_oi 
Fri   BO 23 15 

21 14 6 U. rotating Mon-Fri_-_____ 28 
26 20 13 12 tl, rotating Mon-Fri  
24 18 12 18 ti, rotating Mon-Fri. 

CLASS B 
28 21 14 Specified hour or day. 

Less than 6 ti, rotating Mon-
Sat ...- ..... -  26 20 13 

6 tl, 1 per day Mon-Sat_____ 24 18 12 
12 ti. 2 per day Mon-Sat__-__ 22 17 11 
18 ti, 3 per day Mon-Sat  20 15 10 
24 ti. 4 per day Mon-Sat-_--  18 14 9 
30 ti. 5 per day Mon-Sat.........._ 16 12 8 

CLASS C 
Less than 6 ti, rotating Mon-
Sun   13 10 7 

6 ti, 1 per day any 6 days._.__ 12 9 6 
12 ti, 2 per day any 6 days_. 11 9 6 
18 ti. 3 per day any 6 days___ 10 8 5 
24 ti, 4 per day any 6 days ..... -. 9 7 5 
30 ti. 5 per day any 6 days  8 6 4 

7. PACKAGE PLANS 
WEEKLY CIRCULATION PLANS 

PER WK: lmin 20/30 10 see 
Plan A-12 ti (2AA, 2A, 4B, 4C).... 204 156 108 
Plan B-18 ti CAA. 3A, 613, GC)._ 288 216 144 
Plan C-24 ti (4AA, 4A. 8B. 8C).... 300 270 180 
Plan D-36 ti (6A.A. 6A, 12B, 12C) 504 378 252 
Plan E-48 ti (8AA, 8A, 16B, 16C) 624 468 312 
Rate protection 90 days. 
Must be scheduled equally over 7 day period and ro-
tate within time classification. 
Offered on preemptible basis at station's discretion 
for full rate card advertiser. In event of preemption, 
spots will be made good in comparable or better time 
periods at earliest possible convenience and prior to 
expiration of schedule. 
Earn 52 consecutive weeks discount. Weekly Circula-
tion Plans do not contribute to Weekly Circulation 
Plans for further weekly frequency. May combine 
with minute, Newscasts, 20/30 seconds and ID's to 
earn moeely. kly frequency discounts on the face of card 
rates n 

DRIVETIME SPECIALS 
PER WK: 1 min 30 see 
Plan One-I0 ti (5AA, 5A) flet___ 220 165 
Plan Two-20 ti (10AA, 10A) flat....._. 400 300 
Rotate as indicated. 30 day rate protection. 

HOUSEWIFE SPECIALS 
Plan Three-15 II B. fiat. ...... _ ....... __._... 82225 50 5 1265 
Plan Four-25 ti B, fiat.  
Rotate as indicated. 30 day rate protection. 
Drivetime and Housewife Specials have no further 
discounts, and do not earn 52 consecutive weeks die-
count. Do not combine with minutes. 20/30 seconds, 
ID's or Weekly Circulation Plans to earn further 
discounts. Offered on preemptible basis at station's 
discretion for full rate card or higher rate adver-
tisers. 
Frequency Combination: Minutes, Newscasts. 20/30 
seconds and ID's may combine to earn weekly fre-
quency discounts. 
Rate Protection: Rates quoted guaranteed for 26 
weeks from effective date of any increase providing 
advertising equalling meekly expenditure of 100.00 
is actually running at time of effective date of in-
crease, and providing broadcasts continue without 
interruption during rate protection period. 
52 ,,k-C100TECUTIVE WEEKS DISCOUNT 

Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for above discount. 

K I R O-FM 
1946 

SEATTLE 

gin Phil] 

Media Code 4 249 5606 8.00 
BIRO. Broadcast House. 3rd & Broad, Seattle, Wash. 

98121. Phone 206-624-7077. 
I. PERSONNEL 
Executive Vice-President-Lloyd Cooney. 
Sta. & Gen'i Sales Mgr.-Wayne E. Killmer. 

3. FACILITIES 
EltP 16,500 w.; 100.7 mc. Stereo. 
Operating schedule: 7-2 am. PST. 
Antenna ht.: 465 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See BIRO listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 3 Eff 10/1/67-Reed 9/20/67. 
6. SPOT ANNOUNCEMENTS 

(All rotating) 
PER WK: 

I tl 7 ti 8 ti 15 ti 22 ti 29 ti 43+ 
1 min 5.00 4.75 4.50 4.25 4.00 3.75 
30 sec .... 4.00 3.75 3.50 3.25 3.00 2.75 

TERM DISCOUNT 
(Continuous week) 

13 wk-3% 26 wk-6% 39 wk-10% 52 wk-15% 

INTEGRITY You Can HEAR 

AN ESSENTIAL PART OF 
THE 3 STATION 
SEATTLE SPECTRUM. 

Quality Sound 
Quality Audience 

Ask Your 
H-R Man 

K I SW (FM) 
1950 

SEATTLE 

0121 F IMEI 
Media Code 4 249 5700 9.05 
SP&S, Box 3726, Seattle, Wash. 98124. Phone 200-

937-5100. 
I. PERSONNEL 
Executive Director-Lester M. Smith. 
Station Manager-Pat O'Day. 
General Sales Manager-J. Shannon Sweatte. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
ERP 19,500 w.; 99.9 me. Stereo. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4e, 5, 6b, 7b, 8. 
Rate Protection: 10e. 11e. 14e. 15b. 
Basle Rates: 21a, 21d, 24a. 25a, 26, 28h, 28e. 29a. 
Contracts: 400. 41, 42b, 44b, 45, 46, 47e, 48, 49, 51a. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 62a. 
Cancellation: 70a. 70e. 71a. 72. 
Prod. Services: 80, 81. 
AM facilities: KJII. 

No. IA Elf ff ec'd 8/5/69. 
6. SPOT ANNOUNCEMEINtoTsS 

PER YR: lx 50x 100x 250x 5000 1000x 
PER WK: 1 tl 6 ti 12 ti 18 ti 24 ti 48 ti 
1 rain.  9.00 7.00 6.00 5.00 4.00 3.00 

7.20 5.60 4.80 4.00 3.20 2.40 30 sec  

KIXI K I X I-FM 

eezza 
1847 1960 

SEATTLE 

Representatives, Inc. 

R AIe 

Subserlber to the NAB Radio Code 
Media Code 4 249 5795 9.00 
Metropolitan Radio Corp.. 1305 Third Aye., Seattle, 

Wash. 98101. Phone 206-623-6910. 
STATION'S PROGRAMMING DESCRIPTION 

KIXI: Programmed for adults and young adults. 
MUSIC: general popular, old and new standards. 
Middle-of-the-road daytimes, showtunes early eve-
nings, light semi-classic late evenings. NEWS; 5 
man news staff broadcast 50% local interest news, 
50% AP, UPI, UPI audio and Reuters news service. 
Traffic and weather reports frequently mornings and 
afternoons. Stock market reports twice daily. COM-
MERCIAL POLICY limit 10 minute per hour drive 
times, 12 minute per hour 9 am-4 pm, and 8 minutes 
per hour after 8 pm. Contact Representative for 
further details. Reed 11/1/68. 

I. PERS3NNEL 
Vice-President & Gen'l Mgr.-Wally Nelskog. 
National Sales Manager-Ned Sheridan. 

2. REPRESENTATIVES 
11-R Representatives, Inc. 

3. FACILITIES 
1.000 w.; 910 Ice. Directional. 
Operating schedule: 24 hours. PST. 
FM-ERP 79.000 w.; 95.7 me. 
Operating schedule: 24 hours. PST. 
Antenna ht.: 1.100 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulation' 
General: la. la, 30. 3b. 4a. 4d, 5, 611, 7b, 8. 
Rate Protection: 10b, 11b. 12b. 
Basle Rates: 20a. 22a, 23a, 21b, 250, 26. 28a, 29a. 
Contracts: 400. 45, 46, 48. 
Comb.: Cont. Discounts: 60e. 60k, 61a, 61b. 62b. 
Cancellation: 70a. 70e. 71a. 73a. 
All spots and programs simulcast on AM and FM. 
Affiliated with American Entertainment Network. 

TIME RATES 
No. 8 Eff 11/1/68-Rec'd 10/2/68. 

AAA-Mon thru Fri 5:30-10 am & 3:30-7 pm. 
AA-Mon thru Fri 10 am-3:30 pm; Sat & Sun 6 
am-6 pm. 

A-Mon thru Fri 7 pm-midnight; Sat & Sun 6 =-
midnight. 

6. SPOT ANNOUNCEMENTS 
- AAA - -AA- A--
1 min 30 sec I min 30 see I min 30 see 

1500 x  21.00 17.00 17.00 13.50 13.50 10.50 
1000 x  22.00 17.50 17.50 14.00 14.00 11.00 
750 x  23.00 18.50 18.00 14.50 14.50 11.50 
500 x  24.00 19.00 19.00 15.00 15.00 12.00 
250 X.  25.00 20.00 20.00 16.00 16.00 13.00 
10 sec: 60% of applicable 1-min. 

DOLLAR VOLUME DISCOUNT 
52 wk-10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

--Plan 
WKLY: I 2 3 4 
Mon thru Fri 5:30-10 am  6 4 3 2 
Mon thru Sun 10 am-3:30 pm_ 12 8 6 4 
Mon thru Fri 3:30-7 pm  6 4 3 2 
Mon thru Sun 7 pm-mid  12 8 6 4 

36 ti 24 ti 18 ti 12 ti 
1 min, ea  16.00 17.00 18.00 20.00 
30 sec, ea  13.00 13.75 14.50 16.00 

WEEKLY ROTATING PLAN 
CLASS AAA 

PER WK: 36 ti 24 tl 18 ti 12 ti 6 ti 
1 min  23.00 24.00 25.00 26.00 29.00 
30 sec  18.50 19.00 20.00 21.00 23.00 

CLASS AA 
1 min  18.00 19.00 20.00 21.00 23.00 
30 sec  14.50 15.00 10.00 17.00 18.50 

CLASS A 
1 min  14.00 15.00 16.00 17.00 18.50 
30 sec  11.00 12.00 13.00 13.50 15.00 
10 sec: 60% of applicable 1-min. 
All plan spots combinable. 
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5eattle-K I X I, K I X I-FM-Continued 
Iii. SPECIAL FEATURES 

NEWS 
10 min 5 min 

PER WK: AAA AA A AAA AA A 
6 ti  57.00 51.00 33.00 39.00 33.00 22.50 
1 ti  60.00 54.00 36.00 42.00 36.00 24.00 
2-1/2 MINUTE STOCK MARKET REPORTS 

PER WE: AAA AA A 
6 ti  31.00 27.50 19.00 
1 ti  33.50 30.00 21.00 

NEWS & MARKET REPORT DISCOUNTS 
26 uk-10% 52 wk-15% 
Spots and newscasts may be combined for frequency 
discount. 

KJ R 
1923 

SEATTLE 

Subscriber to the NAB Radio Code 

Media Code 4 249 5890 8.00 
SP&S Radio, Box 3726, Seattle, Wash. 98124. Phone 

206-937-5100. 

I. PERSONNEL 
Executive Director-Lester M. Smith. 
Station Manager-Pat O'Day. 
General Sales Manager-J. Shannon Sweatte. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
5.000 w.; 950 he. Directional-night only. 
Operating schedule: 24 hours. PST. 

4. AGENCY COMMISSION 
15/0 net time; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. lb. 26. 5e. 3b, 3d, 4e. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20b, 210, 2113. 22a, 22b, 23a, 24e. 25a, 

28a, 28c, 29a. 29b, 32b, 33a. 
Contracts: 40a, 40e. 41, 44a, 44b, 45, 46, 47a, 47e, 

48, 49, 51a. 51b, 51c. 
Comb.; Cont. Discounts: 60c, 60d, 60f, 601, 61a, 61b, 

62b. 
Cancellation: 70e. 71e. 73a, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: KISW (FM). 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 19 Eff 12/1/68-Ree'd 1/10/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm; Sat 10 am-
6 pm; Sun noon-6 pm. 
A-Mon thru Fri 10 am-3 pm & 7-10 pm; Sat 6-10 
am & 7-10 pm; Sun 9 am-noon & 6-8 pm. 
B-Mon thru Sat 10 pm-1 am; Sun 6-9 am & 8 pm-
midnight. 
C-All other times. 

5. SPOT ANNOUNCEMENTS 
PER WE, I MIN: I ti 6 ti 12 ti 18 ti 24 tl 
AA   48 46 43 39 35 
A   38 36 33 30 27 

  30 28 25 22 19 
30 sec: 80% of 1-min  10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
TAP PLANS-1/3AA, 1/3A, 1/3B 

PLAN: A B C 
PER WE: 12 tl 18 ti 24 ti 
1 min, ea  31 28 24 

CONSECUTIVE WEEK DISCOUNT 
26 wk-5% 52 ah-10% 

Kt SPECIAL FEATURES 
I x I04x 260x 

5-min Newscasts   55 50 45 

KLSN (FM) 
1959 

SEATTLE 

ginFimn 
Media Code 4 249 5985 6.00 
Sight and Sound, 2510 N. Unlversity Tillage Mall, 

Seattle. Wash. 98105. Phone 206-524-3693. 

I. PERSONNEL 
President-M. T. Clark. 
Vice-Pros. & Gen'l Mgr.--Cortlandt T. Clark. 
Program Director-L. C. Attinger. 

3. FACILITIES 
ERP 19,000 w.: 96.5 mc. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1,075 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 2b, la. 3d, 4a, 4d, 5, 613, 7b, 8. 
Bate Protection: 10g, 11g, 12g, 13g, 14a, 15b. 16 
Basic Rates: 20a, 21d, 22a, 22b, 23a. 24b, 28b, 'tbe. 

29a. 
Contracts: 40a. 44a, 45, 46. 
Comb.; Cont. Discounts: 60a, 61a, 62b. 
Cancellation: 70a, 70e. 71a. 72. 73b. 
Prod. Services: 80. 
All contracts subject to cancellation unless program 
starts within 30 days. 
Length of commercial cow: 
1 hour  _4:30 

1/2 hour-_____ min. 
Participating programs  5.00 min. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 
Rates effective March 1, 1963. (Card No. 4.) 

Card received Starch 4, 1963. 
Class AA-5:00 pm-midnight Mon thru Sat; noon-
11:00 pm Sun. 
Class A -All other times. 

6. SPOT ANNOUNCEMENTS 
(Fixed guaranteed times) 

CLASS AA 
1 min (*) 1 min (*) 

1 ii ........._.......10.00 5.00 520 8.00 4.00 
52 ti  9.50 4.75 1040 or 
104 ti______ 9.00 4.50 more ti.--- 7.50 3.75 
260 ti  8.50 4.25 

CLASS A 
1 ti  6.00 3.00 520 ti 4.80 2.40 
52 ...... 5.70 2.85 1040 or 
104 ti  5.40 2.70 more ti--. 4.50 2.25 
260 ti  5.10 2.55 

(•) 20-second Ume signals and announcements. 

7. PACKAGE PLANS 
ROS ANNOUNCEMENTS 

CLASS AA 
1 min 1°) 1 min (*) 

I ti  8.00 4.00 :PO ti 6.40 3.20 
52 ti  7.60 3.80 1040 or 
104 ti  7.20 3.60 more t _ 6.00 3.00 
280 ti ___ 6.0 3.40 

CLASS A 
9.84 

52 ti  4.513 2.28 1040 or 
104 ti  4.32 2.16 more ti........ 3.60 
260 tl  4.08 2.04 
CI 20-second time signals and announcements. 

8. PROGRAM TIME RATES 
CLASS AA 5 

1 2-4 or more 
PER WK: ti ti ti 
1 hr or 55 min  50.00 45.00 40.00 
1/2 hr or 25 min__ ...... -....---__ 30.00 27.00 24.00 
1/4 hr or 10 min  20.00 18.00 16.00 

  15.00 13 50 12.00 

CLASS A 
1 hr or 55 min  30.00 
1/2 hr or 25 mln..... .......... -..- ...... _ 18.00 
1/4 hr or 10 min  12.00 
5 min 

Continuous Weekly Discounts 
13 wk.  5% 39 wIt  15% 
26 wk.  10% 52 wk. 20% 

27.00 
16.20 
10.80 

9.00 8.10 

• Anchor„ge 

M 0 1?. 
COVERAGE 
EXPLODES 
AT N IG HT 
In the daytimé„ KOMO's 
50,000 Watt signal blan-
- kets Western Washing-
ton. At night, itshoots out 
in all directions. Letters 
come from the Atlantic 
Coast, Hawaii; the Arctic, 
Mexico-even from Scan-
dinavia. Hundreds of 
listeners write from Cal-
ifornia. KOMO's 24-hour 
programming -ris popular 
wherever it's heard . . . 
AND MOST OF ALL 
IN SEATTLE AND 
WESTERN WASHING-
TON. See a Katz man for 
all the facts. 

OMO 
Radio l000 
DOMINATING 
WESTERN 

WAS 
The Voice of KOMO Country 

 ,e-

K 0 L K 0 L-FM 
1922 1961 

SEATTLE 

The Eastman Station 
Media Cade 4 249 6080 5.00 

1.92 Buckley Broadcasting Corp. of California. 1100 S. W. 
Florida St.. Seattle, Wash. 98134. Phone 206-622-

1.80 2312. 
I. PERSONNEL 
Station Manager-Dick Curtis. 
General Sales Manager-Bob Reilly. 
Program Director-Lan Roberts. 

2. REPRESENTATIVES 
Itobert E. Eastman & Co.. Inc. 

3. FACILITIES 
5,000 sr.; 1300 loe. Directional-nighttime only. 
Operating schedule: 24 hours daily. PST. 
FM-EltP 5.000 w.; 94.1 mc. 
OperatIrus schedule: 24 hours daily. 

24.00 Antenna ht.: 413 ft. above average terraln. 

14.40 4. AGENCY COMMISSION 
9.60 15%. Bills payable lath of month. 
7.20 5. GENERAL ADVERTISING See coded regulations 

General- la, 2b. la, 4a, 5. 6b, 7b, 8. 
Rate Protection: 10d, 114, 124. 13d, 14d. 
Basic Rates: 200. 214. 23e, 24b, 24e. 25a, 29a. 

• Pn„,,,e 

cAtiFoRNI4 

MACKErvzie. 

.vanco„,,er 

WASHINGTON 
Contracts: 40a, 41, 44b, 45, 46. 51b. 
Comb.: Cont. Discounts: 60e, 601, 61e. 62d. 
Cancellation: 70a, 70c, 71a, 72, 73a. 73b. 
Prod. Services: 80, 82. 
Affiliated with Easttnan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No, 6 Elf 7/1/69-Reed 5/22/69. 
AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pin; Sun ti am-7 pm. 
B-Mon thru Sun 7 pm-midnight. 
C-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
-- AA - - A --- - B - 

PER YR: I min 30 see 1 min 30 see I min 30 see 
1 a  30 24 27 22 24 19 
50 X.......- ..... 29 23 26 21 23 18 
150 x  27 22 24 19 21 17' 
350 x____.__   26 21 23 18 20 16 
500 x. 24 20 21 17 18 15 
750 a  22 18 19 16 16 13 
1000 ..........._-.._ 20 16 17 14 14 12 

CLASS C 
1 min, fiat......,.,,.... ..... 5 30 sec, 4 
ID's: 60% of applicable 1-min. Combinable with 
other spots for frequency. 

7. PACKAGE PLANS 
- AA - - A - - B - 

PER WE: I min 30 see 1 min 30 see I min 30 see 
10 Li__ ............. 25 21 22 19 19 17 
20 ti  23 20 20 18 18 16 
30 IL  21 18 18 16 16 15 
40 tL.._ ......... 19 16 17 14 15 13 
50 tL 17 14 15 12 13 11 

TOTAL AUDIENCE PLAN 
(Daily 6 am-midnight-1/3AA, 1/3A, 1/313) 

PER WE: 12 ti 24 ti 36 ti 
1 min_  21 10 17 
30 sec  17 16 14 
Not combinable for discount. 
ID's: 60% of applicable 1-min. Combinable with 
other spots for frequewey. 

10. SPECIAL FEATURES 
News-1-min rate plus 15%. 

KOMO 
1926 

SEATTLE 

American Information Network 
«KATZ RADIO 
um WEST 

Man 
Subscriber to the NAB Radio Code 

Media Code 4 249 6175 3.00 
Fisher's Blend Station, Inc., 100 4th Ave., N., 

Seattle, Wash. 98109, Phone 206-624-6000. TWX 
910-444-2253. 

STATION'S PROGRAMMING DESCRIPTION 
ROMO; Programmed for adults. 
AIR PERSONALITIES handle all segments. MUSIC: 
middle-of-the-road throughout day. NEWS: local 
news hourly at :57 followed by network news on hour 
plus three 15 min newscasts. Features: airplane traf-
fic reports, stock market, ski, fishing, food and recipe 
news, school comments, recreation reports and marine 
weather. SPORTS: pro basketball, play-by-play foot-
ball and sports reports daily and hourly on weekends. 
Product protection: 10 minute separation guaranteed. 
Contact Representative for further details. Rec'd 
5/29/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William W. Warren. 
Station Manager-Jay Ward. 
General Sales Manager-Fred Kaufman. 

2. REPRESENTATIVES 
Katz Radio, West. 
Portland-Simpson & Associates Co. 

3. FACILITIES 
50,000 w.; 1000 kg. Directional-night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: "10b, 11b, 12b, 13b, 14b, tl5d. 
Basic Rates: 20b, 22a, 24b, 24e, 25a. 27, 29a, 30, 

33c. 
Contracts: 40a, 41. 42a, 44b, 45. 46, 10, 51b, 51e. 
Comb.; Cont. Discounts; 60a, 60b, 60d, 60e, 601, 

60h. 601. 61a. 624. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80. 81, 82. 

(.) Applies to non-continuous users of 1,000 or 
more spots within contract year. Minimum rate 
holder 3 spots per week. 
(t) Minimum per week, 5 1-minute spots. 

Affiliated with American Information Network. 
Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 17 Eff 12/1/68-Rec'd 11/8/68. 
AA-Mon thru Sat 6-10 am. 
A-Mon thru Sat 3-7 pm. 
B-Mon thru Sat 5-6 am Sc 10 am-3 pm: Sun noon-
7 pm. 
C-Mon thru Sun 7-11 pm; Sun 5 am-noon. 
D-All other times. Rates on request. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: 'Fixed 1 ti 
AA   45 38 
A   35 33 
B   30 25 
C   25 20 
(•) Within 1/2 hour periods. 

PER YR: 260x 312x 500x 750x 
AA   31.00 30.50 30.00 29.50 
A   28.00 27.50 27.00 26.50 
B   21.00 20.75 20.50 20.00 
C   16.00 15.75 15.50 15.25 

12 ti 
33 
30 
23 
18 

18 tl 24 tl 
32 31 
29 28 
22 21 
17 16 

1000x 12311 15601 
29.00 28.50 28.00 
26.00 25.50 25.00 
19.75 19.50 19.00 
15.00 14.75 14.50 

(This listing continued on next page) 
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WASHINGTON 

Seattle-K O M 0-Continued 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PER WK: 12 11 18 ti 24 61 48 ti 
TAP I (1/6AA. I/6A. 1/3B  

1/3C)   288 414 528 912 
20/30 sec: 80% of 1-min. 
10 sec: 60% of 1-min (B, C. & D). 
10 see: 80% of 1-min (AA & A). 

8. PROGRAM TIME RATES 
 Per yr  

AA: lx 104x I56x 260x 
5 min_  57.00 49.50 48.00 46.50 
2-1/2 min  47.50 41.25 40.00 38.75 
A: 
5 min  49.50 45.00 42.50 42.00 
2-1/2 min.    41.25 37.50 36.25 35.00 
B: 
5 mln  37.50 34.50 33.00 31.50 
2-1/2 min.  31.25 28.75 27.50 26.25 
C: 
5 min.  30.00 27.00 25.50 24.00 
2-1/2 min.  25.00 22.50 21.50 20.00 
1 hr, flat_  250 

10. SPECIAL FEATURES 
Stock Market, Skiing, Fishing, Weather Reports-
2-1/2 min rates apply. 

COMBINABILITY 
All spots, regardless of length or classification, may 
be cross-combined for discount purposes as long as 
TAP spots of each length are properly distributed 
by time classifications. Spots and program units of 
5 minutes or longer may be combined for discounts on 
soots only. 

CONTINUING DISCOUNTS 
After 52 weeks of continuous service, advertiser may 
elect to continue at same earned discounts into second 
52 weeks as long as schedule is continuous and weekly 
frequency unchanged. No short rate will be charged 
in case of cancellation during second or succeeding 
years. 

KRKO 
1920 

EVERETT 
City of license. Everett, Washington. 
Seattle-314 First Ave. W., Seattle, Wash. 98104. 
Phone 206-282-7010. 

See listing under Everett, Washington. 

  Advertisement   

Everett Broadcasting Company, Inc. ' Box 1227, 
Everett, Wash. 98201. Phone 206-259-1144. 

1. PERSONNEL 
Pres. & Gen'l Mgr.-William It. Taft. 
Sales Manager-Norman F. "Sparky" Taft. 

2. REPRESENTATIVES 
Bernard Howard & Co. 
Washington & Oregon-Simpson & .Associates Co. 

3. FACILITIES 
5,000 w.; 1380 Ice. Directional-night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net time and talent charges. 
STATION'S PROGRAMMING DESCRIPTION 

KRICO: Programmed for general interest. 
5 Air Personalities. MUSIC: general popular music. 
NEWS: 195 min of news every day. 4 local newsmen, 
AP. UPI and UPI audio. Radio equipped newsplane, 
3 radio equipped netts cars. WX every 15 min. Air 
traffic reports-M-F. AM and PM. SPORTS: uni-
versity football, 1 min sports at :45. Local public 
service, meeting notices, etc. at :15. Itec'd 8/6/68. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 23 Eff 7/1/69-Rec'd 6/30/69. 
6. SPOT ANNOUNCEMENTS 
PER WK: PER 510: PER YR: 1 min 30 sec 10 sec 
1 tl 1 ti 1 x  10.00 8.00 6.00 
12 t   ti 100 x  9.50 7.60 5.70 
24 ti 48 ti 000 x  9.00 7.20 5.40 
36 tl 72 ti 250 x  8.50 6.80 5.10 
42 ti 84 ti 350 x  8.00 6.40 4.80 
84 ti 168 ti 500 x  7.50 6.00 4.50 
168 ti 336 tl 1000 x  7.00 5.60 4.20 

0500 x  6.50 5.20 3.90 
 9000 x  6.00 4.80 3.60 

TRAFFIC TIME-MON TIIRU Fill 
6-9 AM & 3-6 PM 

EA: 1 min 30 sec 10 sec 
Extra   2.00 1.50 1.00 
No discounts. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(Schedule A) 
Minimum schedule 1 every 4 hours equally spread 
over 24 hours, minimum 6 in 24 hours. 
1-5 consecutive der  30% 
7 consecutive days  40% 
Midnight Sat-midnight Tues  40% 

(Schedule B) 
Swing Shift (8:00 pm-midnight)  40% 
Graveyard Shift (midnight-4:00 am)  CO% 
Use of discount schedule A or B is optional, but 
only 1 may be used at a time. 

KSND 
1956 

SEATTLE 
Subscriber to the NAB Radio Code 

Media Code 4 249 6200 9.00 
AmCom, Inc., Suite 600, 1417 4th Ave. Bldg.. 

Seattle, Wash. 98101, Phone 206-682-2662. 
I. PERSONNEL 
President-Riley R. Gibson. 
General Manager-Ron Strother. 

2. REPRESENTATIVES 
Alan Torhet Associates. Inc. 

3. FACILITIES 
5.000 tv.•' 1590 lœ. Directional-nighttime only. 
Operating schedule: 24 hours daily. PST. 

5. GENERAL ADVERTISING See coded regulations 
General: In. 2a, 2b, 3a, 4a. 4d, 5. 6a. 7a, 0. 
Rate Protection: 10h, 1113, 12b, 13b 14b. 
Basic Rates: 20a, 21h, 24h, 24e. 25a, 28a, 28e, 29a. 
Contracts: 40a, 41, 46. 47a. 
Comb.; Cont. Discounts: 60b, 60f, 61a. 
Cancellation: 710. 73a. 
Prod. Services: 80. 

TIME RATES 
Eff 3/1/69-1tec'd 3/3/69. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-AH other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA & A 

PER WK: 6 tl 12 ti 18 ti 24 ti 30 ti 
1 min...-.- . - . ..... . . 8.50 7.80 7.30 6.80 6.30 
20/30 see: «SO% of 1-min. 

10. SPECIAL FEATURES 
5-min News-1-1/2 x 1-inin rate. 

KTNT, TACOMA/KSND COMBINATION 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 ti 
AA   15.50 14.30 13.30 12.30 11.30 
  14.50 12.80 11.80 11.05 10.30 

20/30 sec: 80% of 1-min. 
10. SPECIAL FEATURES 
5-min News-1-1/2 x 1-min rate. 

KTW K T W-FM 
1920 1965 

SEATTLE  
Media Code 4 249 6270 2.00 
KM Radio station, 1505 Northern Life Tower, 3rd 
& Lintersity, Seattle, Wash. 08101. Phone 206-
024-6226. 

I. PERSONNEL 
Station Manager-Louis Gillespie. 
Program Director-bub Warms. 

2. REPRESENTATIVES 
Cuaries Hermirti 

3. FACILITIES 
5.808 e.; 1250 he. Non-directional. 
Operating mtleuUse: 11:1a pm-tonal sunset the fol-
lowing wiy. 
1011 
Eiti• 16,5511 e.; 102.5 me. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
10%; no casts sliesoUnt. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 4b, Hi, 5, 6a, 7a, 8. 
Basic Rates: 22b, 230. 24b, 26. 
Contracts: 40a, 45, 46. 
Comb.: Cont. Discounts: 60b, 60k, 61a. 
Cancellation: 71a, 73a. 
Maxtumin league of commercial continuity 1:30 
Member: Country Music Network. 

1 tME RATES 
NATIONAL ANSi LOCAL. RATES SAME 

Itate6 eductive hovember 1. 1964. 
Card received September 23, 1164. 

Revised Pros, rates est. March 4, 1165. 
Class AA-0:00-1(1:1m am Mon writ Sat; 3:30-6:00 
pm Awn thru ira. 
tAass A-Ail cutler times. 
Claus n - 11:11" ma-1:10 am. 

6. SPOT ANNOIJNCEine.NTS 

PEit WK.: CLASS AA 
1 min 30 sec 15 sec 

Open .. - ... - 14.00 10.50 7.00 
  13.00 9.75 6.50 

12.00 9.00 6.00 
24 ti..  - 10.00 7.50 5.00 
36 ti  _. 9.00 6.75 4.50 
48 ti  8.00 6.00 4.00 

CLASS A 
Open . 10.00 7.50 5.00 
6 ti 900 6.75 4.50 
12 ti  8.00 6.00 4.00 
24 ti  7.00 5.25 3.75 
36 .................. __--___  6.50 4.90 3.25 
48 1.1  6.00 4.50 3.00 

CLASS B 
50% of the Class A rates. 

Frequency Discounts 
13-25 wks..._ ....... 39-52 wks___.-- 10% 

7-1/2% 26-38 wks  
8. PROGRAM TIME RATES 

CLASS A AND ALL DAY SUN 
1 1/2 hr 1/4 hr /2 hr 1/4 hr 

1-52 ti______ 40. 25. 260 ti _____ 37. 22. 
104 ti  39. 24. 312 ti.. 35. 20. 
156 tl  38. 23, 

10. SPECIAL FEATURES 
Newscasts: Every hour on the half hour. 

5-MINUTE NEWSCASTS 
PER WE: CLASS AA 
Open 20,00 6 U______________ 96.00 
3 ti. 54.00 12 ti 180.00 

CLASS A 
Open   
3 U_____________ 42.00 12 ti_____-- ...... _ 144.00 

CLASS B 
50% of the Class A rates. 

11121414 

-41111: 
til 1: 

KVI 
1929 

SEATTLE 

MAJOR MARKET 

RADIO, INC. 

R> I ta 
Subscriber to the NAB Radio Code 

Media Code 4 249 6365 0.00 
Golden West Broadcasters. Inc.. Tower Bldg., Seattle, 
Wash. 98101. Phone 206-682-3100, TWX 910-444-
2185. 
STATION'S PROGRAMMING DESCRIPTION 

KVI: Programmed for young adults and adults. 
MUSIC: popular, middle-of-the-road, with current, 
standards, jazz. Feature 6 air personalities. NEWS: 
hourly 5 min, half hour headlines, extended news 7 
am, 8 am, noon, 6 pm. Daily commentaries, business 
news, frequent documentaries, occasional editorials. 
6 newsmen, 6 stringers, 4 mobile units, UPI, AP, 
UPI audio. SPORTS: play-by-play American League 
baseball, college football, basketball, track, crew, 
daily sports show. Contact Representative for further 
details. Reed 9/30/68. 

I. PERSONNEL 
General Manager-Jack J. Bankson, 
General Sales Manager-Herb Briggin, 
Program Director-Jack Bolton. 

2. REPRESENTATIVES 
Major Market Radio, Inc. 

3. FACILITIES 
5,000 w.; 570 kc. Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: In, 2a, 3a, 3d, 4a, 4d, 5. 6e, 7b, 8. 
Rate l'rotection: 10d. Ild, 12d, 13d, 14d, 16. 
Basic Rates: 20a, 21d, 22b, 23a, 24b, 24e. 25a, 28a, 

29a. 338. 
Contracts: 40e, 41, 42a, 44b, 46, 47a, 48, 51e. 
Comb.: Cont. Discounts: 60b, 60f, 601, 61a. 
Cancellation: 70a, 70e, 71a. 72, 73b. 
l'rod. Services: 80. 81, 82. 
Affiliated with KMPC. Los Angeles, Calif., KSFO, 
San Francisco, Calif. and KEE. Portland, Ore. 
Advertisers cooperating in group broadcasts required 
to make individual contracts. 
All other copyright material must be paid and cleared 
for at source. Rates are for station Ume and twill. 
ties and do not include talent. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Elf 8/1/65-Reed 7/30/69. 
Morning Commute-Mon thru Fri 6-10 am. 
Commute Club-Mon thru Fri 3-7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat & Sun 6 am-
7 pm. 
B-Mon thru Sun 5-6 am & 7 pm-midnight. 
C-Mon thru Sun midnight-5 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

Ix 52x 156x 3I2x 520x 780x 1040x 
(*)   40 34 31 26 24 22 20 

  30 26 23 21 19 18 16 
A   23 20 18 16 14 13 12 
  14 13 12 1.1 10 9 7 

30 SECONDS 
(`)   32 27 24 21 19 18 16 
(t)   24 21 19 17 16 14 13 
A   18 16 14 13 12 11 10 
B   Ii 10 9 8 7 6 5 

(.) Morning Communte. 
(f) Commute Club. 

10 sec: 50% of 1-min. 
7. PACKAGE PLANS 
P 1 MINUTE 
ER WK:  10 tI 15 tl 20 tl 25+ 

(*)   35 31 29 27 27 
(t)   27 24 23 22 21 
A   21 19 18 16 15 
  13 11 10 9 8 

30 SECONDS 
(*)   28 25 23 22 22 
(1')   22 20 18 17 16 
A   17 15 14 13 12 
  10 9 8 7 6 
(•) Morning Commute  
ttl Commute Club. 

10. SPECIAL FEATURES 
NEWSCASTS 

(5 min on the hour) 

260 x   _ 28 
312 x  26 
529 x _ ...... _____ .... _____._ ...... 24 18 14 
780 x.  . 23 17 13 
1040   21 15 12 
Newscast rates include cost of 5.00 for each 5-minute 
newscast and 10.00 for each 10-mlnute or longer 
newscast for facilities and editing. 

HEADLINES 
(2 min on the half-hour) 

1 x__   38 22 17 
52 x  35 20 16 
156 x  32 19 15 
260 x  28 18 14 
312 x  . 25 17 13 
520 x  23 16 12 
780 x  21 15 11 
1040 x  . 19 13 10 

(8) Morning Commute and Commute Club. 
(71 A time includes 6 am news. 

Package rates on rotating schedules of 13 or 26. 

KXA 

î #A B 
24 19 
22 18 
21 17 
20 16 
19 15 

1926 

SEATTLE 
Media Cede 4 249 6460 9.00 
KXA, Inc., 320 2nd Ave., W., Seattle. Wash. 98119. 
Phone 206-284-8600. 

I. PERSONNEL 
Pres. & Gen'l Mgr.--Jack J. Mom 
Program Director-John Sherman. 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 

3. FACILITIES 
1000 w. days; 770 he, Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15% on net charges for station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 2a. 2b, 3a, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e, lle, 12e, 13e, 14e, 15b, 
Basic Rates: 201), 210. 21b, 22b, 23a, 24a, 24b, 24e, 

28e, 298. 30, 32b, 330, 
Contracts: 40e, 41, 44b, 45, 46, 47a, 48, 50. 51a, 
Comb.: Cont. Discounts: 60h, Old. 60f, 601, 61b. 
Cancellation: 70a, 70e, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Elf 1/1/69-Itec'd 12/30/68, 
7. PACKAGE PLANS 
A-Mon thru Sun 6 am-6 pm. 
B-Mon thru Sun 6 pm-sign-off. 

WEEKLY PACKAGES 
CLASS A 
  Rotating  
5 tl 10 ti 20 ti 30 tl 40 ti 

1 min.  12.50 11.50 11.00 10.50 10.00 
30 sec  9.50 9.00 8.50 8.00 7.50 
Rotating-May be rotated in 3 hour periods from 6-9 
am and 3-6 pm, and in 1 hour periods from 9 am-
3 pm Mon thru Fri & all day Sat & Sun. 

CLASS B 
1 min  9.50 9.00 8.50 8.00 7.50 
30 see  Roo 6.50 6.00 5.50 5.00 
Advertisers buying A schedule or regular news, en-
titled to buy up to equal schedule in B time at 50% 
of their applicable A rate, 

MONTHLY PACKAGES-ROTATING 
1 min 30 see 1 min 30 see 

50 ti_  11.00 8.50 100 tL-.- ... _ 10.00 7.50 
ANNUAL BULK-ROS 

1 min.  (To be used in 12 months) 
250x 500x 1000x 

30 sec.  11.00 10.00 8.50 
8.50 7.50 6.50 

NOTE: Fixed or less than 5 ti per wk, add 10% to 
applicable rate. 
lfi c f 1 -mln. May be combined for fre-
quency. 

WEEKEND SPOT PACKAGE 
No. 1-May be scheduled over 2 successive weekends, 
Sat, Sun and Mon. 

I min 30 see 
40 ti  320.00 240.00 
No. 2-May be scheduled on any given weekend, Sat. 
Sun and Mon. 
12 ti____ .......... .......... 108.00 84.00 

TO__TA_L AUDIENCE PLAN-ROS 
(To be spread evenly over 7 days) 

Wiwi:  14 tl 28 tl 42 tl 56 ti 
1 ................ 10.50 10.00 9.50 9.00 
30 sec.  8.00 7.50 7.00 6.50 
All package rates may be combined for frequency. 
Spot package buyers may convert to annual plans 
within a contract year, receiving credit for package 
frequency, with no cash rebate. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 10 mln 

x  72 45 30 
Programs and spots may be combined for frequency. 

PROGRAM DISCOUNTS 
Programs of 10 min or longer-minimum 250x in 52 
wk period-10%. 

10. SPECIAL FEATURES 
5 min newscasts-1-1/21 applicable 1-mln. 

NEWS 30 
(7-7:30 am. 8-8:30 am. noon-12:30 pm, 4-4:30 pm & 

5-5:30 pm) 
Available in 5-min segments at regular news rate. 
1 min snot participatings in News 30 at regular 
rotating rates except where guaranteed News 30 
period la requested, 

KYAC 
1964 

SEATTLE 
Media Code 4 249 6555 6.00 
Carl-Dec. Inc., 1407 E. 51adison St., Seattle, Wash. 

98122. Phone 206-329-1457. 
STATION'S PROGRAMMING DESCRIPTION 

KYAC: Programmed for Negro listener. MUSIC: 
rhythm and blues. Jazz and gospel show 10-11 am 
M-Sat. 10 am-noon Sun. AIR. PERSONALITIES 
handle all segments and taped commercials by air 
personalities interchanged. NEWS: 5 min at :55 
community oriented. Society page 3 times daily M-F. 
Participates in fund drives. little leagues, boys' 
clubs, etc. l'ersonalities available for remote broad-
casts, store openings, shopping center sales days, etc. 
Reed 7/17/61. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Gordon B. Sherwood, Jr. 
Station Manager-Joe C. Jones, 
Program Director-Frank P. Barrow. 

3. FACILITIES 
5.000 w.; 1460 lie. Directional. 
Operating schedule: 6 ais-local sunset. PST. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Basle Rates: 20a. 
Current advertisers protected agalnst future rate in-
creases for 13 weeks from effective date. 52 week 
advertisers protected for 52 weeks from change. 

TIME RATES 
No. 3 Elf 11/1/68-Rec'd 11/21/68, 

Traffic Time-6-9 am & 3-7 pm or sign-off. 
Daytime-All other times. 

6. SPOT ANNOUNCEMENTS 
TRAFFIC TIME-ROS 
lx 50x 100x 2500 500x 750x 

1 min......... 16.56 15.18 12.42 9.66 8.28 6.90 
30 sec  12.42 11.40 9.32 7.26 6.20 5.18 

DAYTIME-ROS 
1 min.  15.18 13.80 11.04 8.28 7.26 6.20 
30 ser  11.40 10.36 8.28 6.20 5.36 4.72 
Fixed position extra 10%. 
15 sec: 50% of 1-min. 

7. PACKAGE PLANS 
WEEKLY SATURATION-ROS 

(Used in 7 days) 
PER WK, EA: 1 min 30 see 
6 ti (Daytime)  11.04 8.28 
9 ti (3 Traffic, 6 Daytime)  10.18 7.60 
12 ti (4 Traffic, 8 Daytime)  9.30 6.90 
18 ti (6 Traffic, 12 Daytime)_...._  8.60 6.56 
24 ti (8 Traffic, 16 Daytime)  8.30 6.22 
36 ti (12 Traffic, 24 Daytime)  7.90 5.94 
42 ti (14 Traffic, 28 Daytime)  7.60 5.66 
Fixed position extra 10%. 

10. SPECIAL FEATURES 
NEWSCASTS 

10-min-3x applicable 1-mln. 
5-min-2x applicable 1-min. 

HEADLINES 
1-1/2x applicable 1-min. 

SH ELTON 
Mason County-Map Location B-3 

See SRDS consumer market map and data at begin-
ning of tho State. 

KMAS 
1962 

Media Code 4 249 6650 5.00 
ART. Inc., Box 760, Shelton, Wash, 98584. Phone 

426-4404. 
STATION'S PROGRAMMING DESCRIPTION 

KMAS: Programmed for adults and young adults. 
MUSIC: middle-of-the-road, popular, with current 
standards with some older hita of past 10 years. 
NEWS: 5 min on hour with 15 min summaries at 7 
am & noon. Emphasis on local news. UPI wire 
service. SPORTS: briefs and weather on half hour. 
Rebroadcast of local high school football and basket-
ball. Interviews on Sat from both major colleges in 
state. Community oriented. Contact Representative 
for further details. Rec'd 4/29/68. 
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Shelton-K M A S-Lontumed 
I. PERSONNEL 
Co-Owner-Robert. E. Sheetz. 
Co-Owner-B. E. Jorgenson. 

2. REPRESENTATIVES 
Seattle. Portland-Hugh Feltis & Associates. 
Adam Young-Western States Radio Empire Division. 
Denver, Salt Lake-Bob Mx Co., Inc. 

3. FACILITIES 
1.000 w. days; 1280 ke. Non-directional. 
Operating schedule: 6:00 am-local sunset. PST. 

4. AGENCY COMMISSION 
11/2 time; 10th of following month. 

5. GENERAL ADVERTISING See eoded regulations 
General; la, 2a, 2b, 3a, lb, Sc. 3d, 4a, 9d, 5, ea, 

7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b, 

16. 
Basic Rates: 20b, 21a, 21b, 21c, 22b, 23a, 24b, 24e, 

25a, 26, 28b, 28e, 29b, 30, 31, 32b, 33d. 
Contracts; 40a, 41, 42a, 42c, 44a, 46, 47a, 48, 49, 

51a, 51e. 
Comb.: Cont. Discounts: 60d, 60f, 61a, 132b. 
Cancellation: 705, 70e, 71b, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Western States Radio Empire. 

TIME RATES 
Elf 3/67-Reed 3/3/67. 

7. PACKAGE PLANS 
PER WK: 1-6 ti 12 ti 18 ti 24 ti 30 ti 
PER YR: 52x 104x 156x 260x 312x 

5.00 4.70 4.40 
4.00 3.78 3.52 

30 sec ID's: 50% of 1-min. 
8. PROGRAM TIME RATES 
PER WK: I-6 ti 12 tl 18 01 
PER YR: 52x 104x 156x 
5 min. 11.00 10,40 10.00 
1/4 hr: lx 5-mln. 1/2 hr: 3x 5-min. 

SPOKANE (11 AM; 6 FM) 
(including Opportunity) 
Spokane County-Map Location F-2 

See SltDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

24 ti 
260x 
9.40 

KCFA 
1959 

SPOKANE 
Media Code 4 249 6745 3.00 
Christian Services, Inc., Box 8024, Spokane, Wash. 

99203. Phone 509-535-3077. 
STATION'S PROGRAMMING DESCRIPTION 

KCFA: Programmed with religious emphasis for all 
age groups. NEWS: hourly. MUSIC: sacreds, stand-
ards and classics plus selected religious features 
throughout day. AIR PERSONALITIES conduct all 
local originations. Reed 7/12/67. 

I.. PERSONNEL 
President-Gordon F. Paul. 
Vice-Pros. & Gen'l Mgr.-11. J. "Bud" Chandler. 
Sales Manager-Tom German. 

3. FACILITIES 
5,000 w. days; 1330 ke. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, lb, 3a, 3d, 4b, 44, 5, On, 7b, 8. 
Rate Protection: 10a, 11g, 12g. 13g, 14a, 15b. 
Basic Rates: 22a, 23a, 24b. 
Contracts: 40a, 48. 
Comb.; Cont. Discounts: 61a, 62d. 
Tobacco products advertising not acceptable. 

TIME RATES 
Rates effective September 1. 1964. (Card No. 3.) 

Card received July 31, 1964. 
I. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
1 ti   7.50 6.50 156 ti..._....... 4.50 3.50 
26 ti. 6.50 5.50 260 ti  4.00 3.00 
52 ti  5.50 4.50 312 and over 3.50 2.50 

C. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti... . 59.50 35.50 22.50 11.59 
26 ti    55.50 32.50 20.50 10.50 
52 ti..._.........................._  49.50 30.50 18.50 9.50 
150 ti    45.50 28.50 16.00 8.50 
260 ti 40.50 25.50 13.50 8.00 
312 and over  35.50 22.50 11.50 7.50 

KDNC 
1062 

SPOKANE 
Media Code 4 249 6840 2.00 
Independent Broadcasting Corporation, Davenport 

Hotel, Spokane, Wash. 99201. 'Phone 509-624-
1440. 
STATION'S PROGRAMMING DESCRIPTION 

KDNC: Programmed for adults. 
MUSIC: general popular, film music, Broadway show-
tunes, standards. 75% instrumentals, 25% vocals. 1 
min news capsules every 15 min, each capsule differ-
ent from others. Contact. Representative for further 
details. Rec'd 0/27/67. 

I. PERSONNEL 
President-Alexander P. Hunter. 
Station Manager-Henry H. Hove. 
Sales Manager-Les Scott,. 

2. REPRESENTATIVES 
John C. Butler & Company. Inc. 
Seattle, Portland-KBBX (FM) Radio. 

3. FACILITIES 
5.000 w. days; 1440 ke. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15%: hills due 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 35, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 101), 111% 12b, 13b, 14b, 15b. 
Basic Rates; 20b, 21a, 22a, 23a, 24b, 25e, 28b, 29a, 

32a, 33a. 
Contracts: 40a, 42a, 44b 47a, 51a. 
Comb.: Cont. Discounts. 61c, 62d. 
Cancellation: 70b, 70c, 71a, 73a. 
Prod. Services: 81. 

FM rates may be combined with AM rates for fre-
quency discounts. 
Affiliated with American Entertainment Network. 

TIME RATES 
Elf 4/1/68-Rec'd 3/7/88. 

7. PACKAGE PLANS 
.AA-Mon thru Fri 6-9 am & 4-7 pm. 
A-All other times. 

1 MINUTE 
CLASS AA 

PER WK: 6 ti 12 tl 18 ti 24 tl 96 tl 
1 wk.  11.00 10.50 10.00 9.50 9.00 
13 wk. 10.50 10.00 9.50 9.00 8.50 
40 wk..._.._............ 10.00 9.50 9.00 8.50 8.00 
52 wk. 9.50 9.00 8.50 8.00 7.50 

CLASS A 
1 9.00 8.75 8.50 8.25 8.00 
13 8.75 8.50 8.25 8.00 7.75 
40 wk---..........-___ 8.50 8.25 8.00 7.75 7.50 
52 .... 8.25 8.00 7.75 7.50 7.00 
30/20 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 
Flights need not be consecutive to earn weeks used 
within the year discounts. 
AA and A spots may be combined for discounts. 
AM and FM rates may be combined to earn fre-
quency discounts. 

KDNC-FM 
1965 

SPOKANE 

Media Code 4 249 6841 0.00 

Independent Broadcasting Corp., Davenport Hotel. 
Spokane. Wash. 99201. Phone 509-824-1440. 

STATION'S PROGRAMMING DESCRIPTION 
KDNC-FM: Programmed for adults. 
MUSIC: general popular, ffIre music, showtunes, 
standards. 80% instrumental, 20% vocal. 1 min of 
news once every hour. Contact Representative for fur-
ther detalla. Reed 9/27/67. 

I. PERSONNEL 
President-Alexander P. Hunter. 
Station Manager-Henry H. Hove. 
Sales Manager-Les Scott. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Seattle, Portland-KBBX (FM) Radio. 

3. FACILITIES 
ERP 30.000 w.: 93.7 me. Stereo. 
Operating schedule: 7:00 am-midnight. PST. 
Antenna ht.: 203 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; bills due 10th of month. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2b, la, 4a, 4d, 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Basic Rates; 20b, 21a, 22a, 23a, 24b, 25e, 28b, 29a, 

32a, 33a. 
Contracts: 40a, 42a, 44b, 47a, 51a. 
Comb.; Cont. Discounts: 61c, 62d. 
Cancellation: 70b, 70c, 71a, 73a. 
Prod. Services: 81. 

TIME RATES 
Elf 4/1/68-Rec'd 3/7/68. 

7. PACKAGE PLANS 
1 MINUTE-FIXED POSITION 

PER WK: 6 II 12 tl 18 ti 24 tl 96 ti 
1 ................ 8.00 7.50 7.00 6.50 8.00 
13 wk. 6.00 5.50 5.00 4.50 3.00 
40 wk. 4.00 3.50 3.00 2.50 2.00 
52 wk. .......... -......_... 3.50 3.00 2.50 2.00 1.50 

ROS 
1 wk.  5.00 4.50 4.00 3.50 3.00 
13 wk ....... _ ........... 4.50 4.00 3.50 3.00 2.75 
40 wk..........._... 3.00 2.50 2.00 2.00 2.00 
52 wk ........... 2.50 2.25 1.75 1.75 1.50 
30/20 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 
AM and FM rates may be combined to earn fre-
quency discount. 

KGA 
1926 

SPOKANE 

Media Code 4 249 6935 0.00 
Liddie Broadcasting Corp., Box 141, Spokane, Wash. 

99210. Phone 509-747-3141. 

I. PERSONNEL 
President-Grady A. Sanders. 
Sales Manager-Troy Young. 
Program Director-John Novak. 

2. REPRESENTATIVES 
31-It Representatives, Inc. 

3. FACILITIES 
50,000 w.; 1510 Itc. 
Operating schedule: 24 hours. PST. 

4. AGENCY COMMISSION 
15/0 on station time only. 

5. GENERAL ADVERTISING See *Mod regulations 
General: lb, la, 3c, 4a, 5, 6a, 8. 
Rate Protection: 10e. lle, 12e, 13e, 15b. 
Basic Rates: 20b, 21a, 22b, 23a, 28b, 28e, 30. 
Contracts: 40a, 44a, 47a, 51a, 51b, 51c. 
Comb.; Cont. Discounts: 60b, 60d, 60g. 61.b. 
Cancellation: 72, 735, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network, 

TIME RATES 
No. 29 Elf 4/1/69-Reed 3/20/69. 

7. PACKAGE PLANS 
AA-5fon thru Fri 6-9 am & 3-7 pm. 
A-Mon thru Fri 9 am-3 pm; Sat & Sun 6 am-7 pm 
B-Sun thru Sat 7 pm-midnight. 
C-Sun thru Sat midnight-6 am. 

ROTATING PLAN PACKAGES-1 MINUTE 
PER WK: 24 tl 18 ti 12 ti 6 tl 1 ti Fixed 
AA   14 15 16 17 18 21. 
A   12 13 14 15 16 te 
  9 10 11 12 13 15 

C: 50% of A. 
30 see or less: 75% of applicable 1-min. 
10 see or less: 50% of applicable 1-min. 

DISCOUNTS 
13 wk-15% 26 wk-20% 
1-minute and 30-seconds may be counted to help 
earn frequency discounts on 10-second spots, but 
10-second spots may not be counted to help earn 
frequency discounts on 1-minute or 30-seconds. Spots 
and programs may be combined to earn a greater 
frequency discount. 

TOTAL AUDIENCE PLANS 
PLAN: I 11 III 
6-9 am  6 4 3 
9 am-3 pm  6 6 3 
3-7 pm  6 4 .3 
7 pm-midnight and/or weekends  6 4 .3 
PER WK, EA: 24 ti 18 ti 12 11 
1 min  10 11 12 
30 sec or less: 75% of applicable 1-min. 
10 sec or less: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
A-9 am-3 pm. 
B-7 pm-midnight. 
C-midnight-6 am. 

CLASS A 
3120 260x 156x I04x 52x 26x ix 

1/2 hr  63 65 67 69 71 73 15 
1/4 hr  39 40 41 42 43 44 45 

CLASS B 
1/2 hr  53 55 57 59 61 63 65 
1/4 hr  33 34 35 36 37 38 39 
C: 50% of applicable A. 
Programs and spots may be combined to earn a 
greater frequency discount. 

10. SPECIAL FEATURES 
5-Minute News: 150% of earned 1-minute rate. 
Includes 1-minute and open and close. 
Farm Program 5-6 am: earned Class A rate. 

CONSECUTIVE WEEK DISCOUNT 
13 wk-15% 26 wk-20% 
Itateholder: minimum 6 spots per week. 

KHQ KHQ-FM 
1922 1961 

SPOKANE 

Subscriber to the NAB Radie Code 
Media Code 4 249 7030 9.00 

KHQ, Inc., 4202 S. Regal St., Spokane. Wash. 99253. 
Phone 509-534-0511. TWX 509-328-6066, 

I. PERSONNEL 

Pres. & Gong Mgr.-Richard O. Dunning. 
Sales Manager-William Carroll. 
Program Director-Chuck Heaton. 

2. REPRESENTATIVES 

Katz Radio, West. 
Seattle & Portland-Art Moore and Associates. Inc. 
Canada-Andy McDermott Sales Ltd, 

3. FACILITIES 
5,000 w.: 590 lœ. Non-directional. 
Operating schedule 5:00 am-midnight: 7 am-11 pm 
Sun. PST. 
FM FACILITIES 
ERP 47.000 w.; 98.1 me. 
Operating schedule 3-11 pm. PST. 
Antenna ht • 2,031 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, la, 3b, 3c, 3d. 4a, 9d, 5. 6e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15c. 15d. 
Basle Rates: 20a, 20b, 21a, 21b, 21d, 22a, 22b, 23a. 

24b, 24e, 25a, 26, 28a, 28e, 29a. 32b. 
Contracts: 40a. 41, 42b, 42d, 44a, 45, 46, 47a, 48. 49. 
Comb.; Cont. Discounts: 60a. 60e. 60f, 601, 62b, 62d. 
Cancellation: 70e, 710, 72, 73a. 
Prod. Services: 80. 81. 82. 
Affiliated with NBC Radio Network. 
.Affiliated with Katz Radio A.I.D. Plan. 

TIME RATES 

No. 25 Eft 5/1/68-Reed 4/17/68. 
AA-Mon thru Fri 6-9:30 am. 
A-Mon thru Fri 4-7 pm. 
B-Mon thru Fri 9:30-4 pm; Sat & Sun 6:30 am-
7 DIM 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 ti 6 ti 12 ti 18 tl 24 01 
AA   35 32 29 27 25 
A  ...... 30 27 24 22 20 
  20 19 18 17 16 
  14 13 12 11 10 

20/30 sec: 80% of 1-min  10 sec: 50% of 1.-ualu. 
Spots between classifications take the rates of the 
hiàther classification. 

COMBINABILITY 
All spots, regardless of length or classification. may 
be combined for discount purposes, as long as TAP 
spots of each length are properly distributed by time 
classifications. 
Spots and program units may not be combined for 
discount purposes. 

50/50 TRAFFIC PLAN 
Advertiser scheduling at least half his weekly tote 
of AA and A spots in A time will earn A rates on 
all such AA and A spots. 

7. PACKAGE PLANS 
PER WK: 12 ti 18 tl 24 ti 
Plan I (1/IAA, 1/3A, 1/3 

after 7 pm/weekend) ............ 216 288. 360 
Plan II (1/4AA. 1/4A. 1/2 

after 7 pm/weekend)  204 270 336 
Plan III (1/6AA, 1/6A, 1/3B, 

1/3C) 180 252 312 

WASHINGTON 
8. PROGRAM TIME RATES 
A-6:30-9:30 am. 
B-9:30 am-10 pm. 
C-10 pm-6:30 am. 

CLASS A 
PER YR: lx 52x 156x 260X 312x 
1/2 hr. 90 85 75 70 66 
1/4 hr  60 55 50 45 42 
5 min.. 40 35 33 30 28 

CLASS B 
1/2 hr. 85 80 70 65 60 
1/4 hr. 55 50 47 43 40 
5 min__   38 34 32 28 26 

CLASS C 
1/2 hr 80 70 65 60 55 
1/4 hr. 50 45 43 40 38 
5 min..   35 33 30 25 23 

10. SPECIAL FEATURES 
NEWS-WEATI1ER-FARM NEWS 

(In addition to time costs) 
5 min. 10 min. 1/4 hr. 

Flat 5.00 7.50 10.00 
News charges commissionable only. 

KJ RB 
1947 

SPOKANE 

RAB 

Subscriber to the NAB Radio Code 
Media Code 4 249 7125 7.00 

Seattle, Portland & Spokane Radio, Box 8007, Spo-
kane, Wash, 99203. Phone 509-534-9383. 

I. PERSONNEL 
General Manager-Lester M. Smith. 
Station Manager-Daniel A. Doeleman. 
Program Director-Mike Dalton. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio, Inc. 

3. FACILITIES 
5.000 w.: 790 kc. Directional-night only. 
Operating schedule: 24 hours daily except 11:00 pm 
Sun-5:00 am Mon. PST. 

4. AGENCY COMMISSION 
15% to station charges; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, la, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 11b, 12b. 
Basic Rates: 20a. 22b, 23a, 24b, 250. 29a. 
Contracts: 40a. 46. 
Comb.; Cont. Discounts: 60k, 61b, 62b, 62e. 
Cancellation: 71a. 
Affiliated with American Contemporary Network. 

TIME RATES 
ER 12/1/68-Reed 10/7/68. 

AA-Mon thru Fri 6-10 am & 3-7 Pm; Sat 
7 pm. 
A-Mon thru Fri 10 am-3 pm; Sat 6-9 am; Sun 6 
am-7 pm; Mon thru Sun 7-9 DIII. 
B-Mon thru Sun 9 am-1 am. 

6. SPOT ANNOUNCEMENTS 
1 MIN: lx 6x I2x I8x 24x 
AA   25 23 21 19 18 
A   20 19 17 15 14 

17 16 15 13 12 
30 sec: 80% of 1-min. 10 sec 50% of 1-min. 

CONTINUOUS WEEK DISCOUNTS 
26 wk-5% 52 wk-10% 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

Om-

1 min 
12 ti, 4AA, 6A, 2B  17.00 
18 G. 6AA, 8A, 4B  15.50 
24 ti, 9AA, 10A, 5B  14.00 

KPEG 
1957 

SPOKANE 

Media Cede 4 249 7315 4.00 

Radio Spokane, 6019 S. Crestline, Spokane, Wash. 
99203. Phone 509-535-3688. 

STATION'S PROGRAMMING DESCRIPTION 
KPEG: Programmed for adults, 18 years old and over. 
MUSIC: current hits, standards, general popular and 
country and western. NEWS: news and weather at 
:15 and :45. Length of news determined by its im-
portance, usually 3 to 5 min. FARM: news at 6 & 
6:30 am. Gardeners tips for city folks at 12:30 pm. 
Community interest announcements aired frequently, 
local commentary and editorial programs are featured 
several times a week. 16 minutes of commercial time 
allowed during each hour. Contact Representative for 
further details. Rec'd 12/19/68. 

I. PERSONNEL 
President-F. Kemper Freeman. 
General Manager-W. It. "Dick" White. 
Program Director-Ed Mosley. 

2. REPRESENTATIVES 
San Francisco-The Sandeberg-Glenn Company, 
New York. Chicago-Burn-Smith Company, Inc. 
Los Angeles-Harlan G. Oakes & Associates, Inc. 

3. FACILITIES 
5.000 w. days; 1380 kc. Non-directional. 
Operating schedule: 5:45 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b. 3a, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 200, 21b, 22a, 23b, 24b, 24c, 26, 28b, 

28c, 29a, 30, 31. 
Contracts: 40s. 42b, 44a, 441). 45, 46, 47a, 49, 50, 

51b, 51c. 
Comb.; Cont. Discounts: 605, 60c, 60d, 60e, 601, 61a, 

62e. 62d. 
Cancellation: 70a, 70c, 710, 72, 73a. 73b. 
Prod. Services: 80. 81, 82. 

(This listing continued on next page) 
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WASHINGTON 
Spokane-K P E G-Continued 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ES 9/1/68-Reed 9/3/68. 

8. SPOT ANNOUNCEMENTS 
Ix I9x 26x 52e 1562 260x 312x 

1 min 4.10 3.75 3.35 3.00 2.60 2.35 2.15 
30 sec 3.15 2.85 2.50 2.25 1.85 1.75 1.55 
10 sec: so% of 1-min. 
Must be used within 12 consecutive months. 

7. PACKAGE PLANS 
PER WK: 10 ti 90 ti 50 tl 
1 min.  3.70 2.85 2.40 

2.00 1.70 
10 sec: 60% of 1-min. 
Must be used within 7 consecutive days. 

8. PROGRAM TIME RATES 
lx 132 26x 52x 156x 260x 

1 hr ........ 75.00 60.00 45.00 40.00 
1/2 hr  50.00 40.00 so.00 25.00 20.00 
1/4 hr  26.50 23.00 18.00 14.50 12.00 10.00 
5 min_____ 7.50 6.85 6.25 5.60 5.00 --. 
Must be used within 12 consecutive months. 

10. SPECIAL FEATURES 
News Headline programs-Ea..... .............. _.._..- ...... 3.00 

KREM 
1946 

SPOKANE 

BLAIR e RADIO 
Subscriber to the NAB Radio Code 

Media Code 4 249 7410 3.00 

KREM Broadcasting Co.. 4103 S. Regal. Spokane. 
Wash. 99203. Pnone 509-534-0423. TWX 510-
773-1833. 

I. PERSONNEL 
General Sales Manager-Jack E. Harris. 
Station Manager-Eugene W. Wilkin. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 W. days. 1.000 w. nights; 970 kg. 

Directional-nighttime only. 
Operating schedule: 6:00-1:00 am. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 3s. 313, 4a. 4d. 5. Ob. 7b, 8. 
Rate Protection: 10c, 11c, 12e. 
Basle Rates: 22a. 22b, 23a, 24a, 25a, 26. 29a. 
Contracts: 40a, 42e. 45, 46, 47a. 
Comb.; Cont. Discounts: 606, 61b, 62b. 
Cancellation: 70a, 70c. 71a. 730. 
Affiliated with Blair Represented Network. 
Add 20% for guaranteed time programs. 
Rates include 40% programming and production 
services, 60% station time. 

TIME RATES 
Rates effective November 1, 1963. 
Rates received October 4, 1963. 

Add. pkg. plans eff. 11/5/65; rec'd 11/22/65. 
Class AA-6:00-9:00 am and 4:00-7:00 pm Mon tiara 
Sat. 
Class A-9:00 am-4:00 pm Mon thru Sat. 

Class B-After 7:00 pm lion thru Sat: all day Sun. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: 1 min 
Specified position.   20.00 
Less than 6 tl 18.00 
6 ti  17.00 
12 ti_ 16.00 
18 ti  15.00 

30 ti  12.00 

CLASS A 

20/30 
sec 

17.00 
15.00 
14.00 
13.00 
12.00 
11.00 
10.00 

10.00 
9.00 
8.50 
8.00 
7.50 
7.00 
6.00 

Less than 6 U._ 16.00 13.00 8.00 
6 ti  12.00 7.50 
12 ti  14.00 11.00 7.00 

  13.00 10.00 6.50 
24 ti  12.00 9.00 6.00 
30 ti ..................... -..-.._ ......... _.--  11.00 8.00 5.50 

CLASS B 
Less than 6 ti  13.00 11.00 6.50 
6 ti  10.00 8.00 5.00 
12 ti  9.00 7.00 4.50 
18 ti    8.00 6.00 4.00 
24 ti  7.00 5.00 3.50 
30 ti ......   6.00 4.00 3.00 
Minutes, station breaks and ID s may be combined 
for maximum frequency. 

DISCOUNTS 
26 wk  4% 52 ult  

KREM/KREM-FM COMBINATION 
1 min, flat.  3 30 sec, flat.   2 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

1 MINUTE 
rErt WK: 1 wk 13 wit 26 wk 52 wk 
25 U (10AA. 10A. 5B).... 8.50 8.00 7.50 7.00 
15 U (6AA, 6A. 3B)  11.00 10.50 10.00 9.50 
20/30 seconds-80% of 1-minute rate. 
10 seconds-50% of 1-minute rate. 
A consecutive schedule must be maintained to earn 
13, 213 or 52 week discounts. 
In order to qualify for Plan Discounts, under any 
of the Announcement Plans, announcements must 
be ordered as Plan Schedules at the time of purchase. 
There will be no retroactive discounts. 

10. SPECIAL FEATURES 
5-minute news every hour on the hour and half hour 
between 6:00-9:00 am, noon-1:00 pm and 4:00-7:00 
pm. 

5-11INUTE NEWS PROGRAMS 
CLASS AA 

PER WK: 1 wk 13 wk 26 wk 52 wk 
Less than 6 ti  26.00 24.00 23.00 22.00 
6 ti or 23.00 21.00 20.00 19.00 

CLASS A 
Less than 6 ti ....... 18.00 17.00 16.00 15.00 
6 it or more ti  17.00 16.00 15.00 14.00 

CLASS B 
50% of Class A rates. 

(1/4 hour rates) 
Class Class Class Class 
AA A AA A 

1 wk-_____ 33.00 32.00 26 wk._  29.85 28.90 
4 wk.  32.20 31.20 39 wk.   29.10 28.20 
8 wk-........... 31.40 30.40 52 wk...__ 28.40 27.50 
13 wk.  30.60 29.65 

CLASS B 
50% of Class A rates. 

K R E M-FM 
1954 

SPOKANE 

R AI B 

Subscriber to the NAB Radio Code 
Media Code 4 249 7411 1.00 
K11E11 Broadcasting Co.. 4103 S. Regal St., Spo-

kane. Wash. 99203. Phone 509-524-0423. 
I. PERSONNEL 
General Sales Manager-Jack E. Harris. 
Station Manager-Eugene W. Within. 
Program Director-Bob Adkins. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
ERP 4.800 w.; 92.9 mc. 
Operating schedule: 6 am-midnight. PST. 
Antenna ht: 663 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 3b, 4a, 4d, 5, Ob. 7a, 8. 
Rate Protection: 14b. 
Basic Rates: 20a. 220. 22b, 23a, 24a, 2413. 25a, 26. 

280. 29a. 
Contracts: 400, 42a, 45. 46, 47a. 
Comb.; Cont. Discounts: 60k, 61a. 61b, 61e. 62b. 
Cancellation: 700. 70e, 71a, 73a. 
Sold in combination with KREM. See that listing 
for rates. 

TIME RATES 
No. 4 Eft 1/1/69-Rec'd 1/22/69. 

AA-Specified fixed position. 
A-Best time available. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: I ti 6 ti 12 01 111 tl 24 tl 
1 min  7.00 6.00 5.50 5.00 4.50 
30 sec or less  5.00 4.50 4.00 3.50 3.00 

CLASS A 
1 min  6.00 5.50 5.00 4.50 4.00 
30 sec or less  4.00 3.50 3.00 2.50 2.00 

KSPO 
1921 

SPOKANE 

e 
Media Code 4 249 7505 0.00 

Del Cody Bertholf, B.O.F. Bldg., 3rd & Monroe, 
Spokane, Wash. 99204. Phone 509-838-4288. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Del Cody Bertholf. 
Sta. & Sales Mgr.-Stephen Dean. 
Program Director-Hal Thomas. 

2. REPRESENTATIVES 
Alan Torbet Associates. Inc. 
Seattle, Portland-The Tacher Company. 

3. FACILITIES 
1.000 w. days: 250 w. nights: 1230 kc. 

Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0 time and talent. 10th of month following. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, la. 4a. 5, 6. 7b, 8. 
Rate Protection: 10a. lla. 120. I3a. 14a. 15b. 
Basic Rates: 200, 21d, 22b, 23a. 2413. 28a, 28c, 29a. 

32h. 33h. 
Contracts: 400, 43. 44a, 45. 46. 47e. 48. 49. 51a. 
Comb.: Cont. Discounts: 60b. 60g, 61e. Old. 
Cancellation: 710. 72. 
Prod. Services: 80. 82. 
Affiliated with SIBS. 
Member: Western States Radio Empire. 

TIME RATES 
ES Rec'd 2/21/69. 

AA-6-10 ans & 3-7 pm. 
A-10 am-3 pm. 
B-7 pm-6 am. 

6. SPOT ANNOUNCEMENTS 
-AA- -A-

PER WK: PER YR: 1 min 30 sec I mln 90 see 
6 tL..._-___52x ......... 16.00 12.80 13.00 10.40 
12 ti ....... _.......1042..... ........ - 15.00 12.00 12.00 9.60 
18 U..- ....... _1562  14.50 11.60 11.50 9.20 
24 U.......... ......260x  14.00 11.20 11.00 8.80 
30 ti........... _...312x ____ 13.50 10.80 10.50 8.40 

8% KTWD (FM) 
1965 

SPOKANE 

C:115 F IMO 

Media Code 4 249 7600 9.00 
Denbrook Enterprises, Box 9065. West 604 Garland 

Ave.. Spokane. Wash. 99209. Phone 509-327-4459. 
I. PERSONNEL 
General Manager-Terry W. Denbrook. 
Vice-Pres. & Sta. Mgr.-R. Eldon Magnuson. 

3. FACILITIES 
ERP 41.000 w.: 105.7 me. 
Operating schedule: 9 am-midnight daily. PST. 
Antenna ht.: 36 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time and talent: payable 15th of following 
month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 2a, 2b, 3. 3b, 3c, 3d, 4e, 4c, 5, 

6a, lb. 
Rate Protection: 10b, lla. 12b, 13b. 14b, 1513. 16. 
Basic Rates: 20b, 21b, 220, 24a, 24b, 24e, 28a, 28c, 

29a. 30. 33a. 
Contracts: 40a. 41. 42d. 43, 44a, 46, 47a. 48, 49, 51a. 
Comb.: Cont. Discounts: 60f, 60h, 61a, 62d. 
Cancellation: 70a, 70d, 71a, 72, 730. 
Affiliated with American FM Network. 

TIME RATES 
Et! 12/1/67-Reed 11/2/67. 

6. SPOT ANNOUNCEMENTS 
Ix 100x 9502 500x 

2.75 2.50 2.25 
30 sec   2.75 2.50 2.25 2.00 
10 sec  2.50 2.25 2.00 1.75 
Fixed position-extra. 10%  

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 mln 

1 x.  25.00 20,00 17.50 10.00 
100 X................._ ....... _ ..... _ 22.50 17.50 15.00 8.00 
350 x    20.00 15.00 12.50 6.00 
503 x   17.50 12.50 10.00 5.00 

KUDY 
1965 

SPOKANE 
Media Code 4 249 7695 9.00 
RUDY Inc.. Box 8022, Manito Sta., S. 5106 Palau.. 
limy- Spokane, Wash. 99203. Phone 509-535-1795. 

I. PERSONNEL 
Management Consultant-Thomas Wihnot Read. 
Sales Manager-J. Howard Thomas. 
Program Director-G. Fouche. 

2. REPRESENTATIVES 
Weed Radio Corporation. 
TWit Enterprises. (Religious). 

3. FACILITIES 
5000 w.: 1280 kg. Directional. 
Operating schedule: 4:55 am-sunset. PST. 

4. AGENCY COMMISSIUN 
15% on time only. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective April 15, 1965. 
Rates received April 8. 1965. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  75.00 45.00 30.00 25.00 13.50 
25 ti........ ......... 60.00 40.00 27.50 22.50 12.50 
50 U.   57.50 37.50 25.00 20.00 11.50 
10 ti  55.00 35.00 22.50 17.50 10.50 
500 ti  50.00 30.00 20.00 15.00 10.00 

10. SPECIAL FEATURES 
Newscasts: 5 minutes at :30 and :55. Instant and 
local at :43. 

NEWSCASTS 
15 minutes to the hour) 

(6:30-9:00 am and 4:00-6:00 pm Mon thru Sat) 
1000 ti  5.00 25 ti  9.00 
500 ti ...............0.00 1 ti  10.00 
100 ti  7.50 

RELIGIOUS PROGRAMS 
PER MO: 
1/4 hr daily (Mon thru Fri), fiat 300 
1/2 hr daily (Mon thru Fri). fiat 400 
1/2 hr (Sun), flat  100 

KXLY 
1922 

SPOKANE 

C 
Media Code 4 249 7790 8.00 
Spokane Radio. Inc.. W. 500 Boone Ave.. Spokane. 
Wash. 99201. Phone 509-328-6292. TWX 510-
773-1852. 

I. PERSONNEL 
General Manager-Wayne McNulty. 
Sales Manager-Roy Albertson. 
Program Manager-Gary Giorgi. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Seattle, Portland-Simpson & Assoclates Co. 
Canada-Radio-Television Representatives, Ltd. 

3. FACILITIES 
5.000 920 kg. Non-directional. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15% on net station time charges: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 3a. 4a, 5, 6a. 
Rate Protection: 10b, 12b. 14b. 
Basic Rates: 20a. 21a, 24b, 29a, 33b. 
Contracts: 40a. 41. 44b. 48, 51a. 
Comb.; Cont. Discounts: UM, 60d, 61b, 62b. 
Cancellation: 700, 70d, 71a, 73a. 
Prod. Services: 82. 
Affiliated with CBS. 
Contract may be extended for an additional 6 months 
provided there has been no change in rates. In the 
event of a rate Increase, existing contracts may be 
renewed for 6 months from the effective date of 
Increase. The rate card in effect on the last day of 
the 6 months protection period will then apply. 

TIME RATES 
No. 21 ES 1/1/69-Reed 3/6/69. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 6-9 am & 4-7 pm. 
PER WK: I tl 6 ti 12 tl 18 01 24+ 
1 min  14 13 12 11 10 
30 see.  11 10 9 8 7 

ROS I-60% TRAFFIC 
1 min.  12 10 8 7 6 
30 sec.  10 8 7 6 5 

ROS H-50% TRAFFIC 
1 min  11 9 7 6 4 
30 sec.  9 7 6 5 3 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(1/3 Traffic, 1/3 ROS Day, 1/3 Early Evening) 
PER WK: 15 ti 30 ti 50 ti 
1 min.  6 5 4 

K X L Y-FM 
1959 

SPOKANE 

Media Code 4 249 7791 6.00 

Spokane Radio, Inc., W. 500 Boone Ave.. Spokane, 
Wash, 92201. Phone 509-624-1218. TWX 510-
773-1852. 

STATION'S PROGRAMMING DESCRIPTION 
=LT-FM: MUSIC: country and western pro-
grammed from top 50 country and western albums. 
Commercials limited to 6 minutes per hour and news. 
Commercial Interruptions at :18-:20, :28-:30 & :43-
:45 past hour. News simulcast from KXLY-AM on 
hour. Contact Representative for further details. 
Bec'd 7/1/68. 

I. PERSONNEL 
General Manager-Wayne McNulty. 
Sales Manager-Alex F. LaCom. 
Program Director-Monte Holmes. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Seattle, Portland-Simpson & Associates Co. 
Canada-Radio-Television Representatives, Ltd. 

3. FACILITIES 
EttP 8,200 w.; 99.9 me. Stereo. 
Operating schedule: 7:00-1:00 am. PST. 
Antenna ht.: 4.000 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on net station time charges; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 

See RELY listing for coded regulations. 
TV facillties: RELY-TV. 
Na more than 1 announcement per 1/4 hour in ROS 
time. 
Sponsored programs may contain 2 commercials per 
1/2 hour; maximum 4 per hour. 

TIME RATES 
Rates effective March 1. 1965. (Card No. 3.) 

Card received February 22. 1965. 
Class AA-6:00-10:00 pm daily. 
Class A-6:00 am-6:00 pm and 10:00 ism-1:00 am 

6. SPOT ANNOUNCEMENTS 
1 MINUTE Olt LESS 

Class 
PER WIT: AA 

20 ti 80.00 

Class 

5.00 
35.00 
60.00 
75.00 

PER MO: 
100 ti-...-_ .... ...... ..... _ ......... __....._.. 300.00 200.00 
No more than 1 announcement per 1/4 hr ROS time. 

8. PROGRAM TIME RATES 
--Class AA- -Class A-
1 hr 1/2 hr 1 hr 1/2 hr 

1 _  50. 35. 40. 30. 
50 ti 45 30 35 25 
260 40. 25. 30. 20 
Sponsored programs may contain 2 commercials per 
1/2 hour, maximum 4 per hour. 

KZUN 
1955 

OPPORTUNITY 

C 
Media Code 4 249 7885 6.00 

KZUN. Inc., Box 123, Spokane, Wash. 99206. Phone 
509-924-2400, 

I. PERSONNEL 
Genetal Manager-Robert L. Smarts. 
Co-lianager-Arthur It. MacKelvie. 
Sales Manager-Dick Wright. 

2. REPRESENTATIVES 
Don R. Pickens. Co. 

3. FACILITIES 
500 w. days; 630 ite. Non-directional. 
Operating schedule: 6:00 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/2; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 2a, 2b, 3a, 3b, 3d. 4a, 4e, 5. 6o. 7b, 8, 
Rate Protection: 10c, 11c, 12e, 13e, 19a, 15a, 15b, 

15c. 
Basic Rates: 20a. 20b. 21d, 22b, 23a, 23b, 24b, 25a. 

26, 27. 280. 28b, 28e, 290, 29b, 30. 
Contracts: 40a, 41, 44a, 44b, 45. 46, 47a, 48, 50, 51a, 

51b, 51c. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 60h, 601. 

61a, 61b, 61e. Old. 
Cancellation: 70a, 70e, 710, 72, 72e, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Et! 11/1/59-Reed 11/16/59. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 

1 x  6.25 4.50 
13 x  6.10 4.35 
26 5.90 4.20 
52 x  5.40 3.80 
104   5.00 3.60 

I min 30 see 
165 ...... 4.70 3.40 
2E0 x___._ 4.55 3.25 
312 x___ .... 4.45 3.15 
624 3.40 2.50 

7. PACKAGE PLANS 

Within 7 consecutive days: 5 min 1 min 
10 100.00 55.00 
20 180.00 100.00 
30 times 255.00 145.00 
40 times  ...... __.__._ 335.00 190.00 
50 times  410.00 230.00 

10 sec. ,put-60% of 1/2 min. rate. 
1/2 minute: 60 words; 1 minute: 125 words. 

(Spokane continued on next page) 

30 sec 
39.00 
70.00 

102.00 
130.00 
160.00 
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Spokane-Continued 

K Z U N-FM 
1961 

OPPORTUNITY 

Media Code 4 249 7886 4.00 
KZUN, Inc., Box 123, Spokane, Wash. 99206. Phone 

509-924-2400. 
I., PERSONNEL 
General Manager-Robert L. Swartz. 
Co-Manager-Arthur It. MacKelvie. 
Sales Manager-Dick Wright. 

2. REPRESENTATIVES 
Don R. Pickens Co. 

3. FACILITIES 
ERP 3,300 w.; 96.1 me. 
Operating schedule: 8:00 am-11:00 pm. PST. 

4. AGENCY COMMISSION 
15%: 2% cash discount If paid by 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b. 3a. lb. 3d, 4e. 5, 6a, 8. 
Rate Protection: 10a. 11a, 12a, 15e. 14a. 15b. 
Basic Rates: 20a, 20b, 21a. 21b, 22e, 22b, 23e, 24b, 

25e. 28e, 28c, 29a. 
Contracts: 40e. 40e, 41, 42a, 43, 44e, 45, 46, 47a, 48. 

50. 51a, 51b. 51e. 
Comb.: Cont. Discounts: 60e, 60e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 
PM programmed separately from AM. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1. 1961. (Card No. 1.) 
Card received June 19, 1961. 

C. SPOT ANNOUNCEMENTS 
1-MINUTE 

Per year: Each Each 
1 time...-- 3.50 200 times  2.70 

25 times  8.35 300 times.  2.40 
50 times  3.20 400 times   2.10 
100 times  2.95 500 times   1 80 

7. PACKAGE PLANS 
ROS 

30 announcements per month..   59.95 
15 announcements per month_  39 95 

8. PROGRAM TIME RATES 
1 1-hour program per day, each day 
for 1 year, per month 200.00. 
I 1-hour program every other day of the month 
rotated 1:00-11:00 Dm for 1 year. per month 125.00. 

SUMNER 
Pierce County-Map Location C-3. 

See SEWS consumer market map and data at begin. 
/sing of the State. 

of the month 

KDFL 
1965 

Medla Code 4 249 7980 5.00 
Puyallup Valley Broadcasting Co.' Inc., Box 156, 

Sumner-Dieringer Rd.. Sumner, Wash. 98390. 
Phone 206-863-1560. 

I. PERSONNEL 
Co-Owners dr Operators-Terry P. McMonagle, Brian 
K Calkins. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Denver. Salt Lake City-Bob His Co., Inc. 
Seattle, Portland-Hugh Feltts & Associates. 

3. FACILITIES 
250 w.; 1560 kv. Non-directional. 
Operating schedule: Sunrise-local sunset. PST. 

4.. AGENCY COMMISSION 
15/0 time and talent: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 4a. 4d, 5. 6b, 7b. 8. 
Rate Protection: 10e, lle. 12e. 13e, 14e. 
Basic Rates: 20b, 21a. 22b. 23a, 24b, 25e. 28b, 28e, 

29e. 
Contracts: 40e. 44a. 46. 
Comb.: Cont. Discounts: 60b. 
Prod. Services: 80. 
Member: Western States Radio Empire. 

TIME RATES 
Elf 3/67-Rec'd 3/3/67. 

7. PACKAGE PLANS 
PER WK: 1-6 ti 12 01 18 tl 24 ti 30 ti 
PER YR: 52e I04x 156x 260x 312x 
1 min  4.50 4.25 4.05 3.80 3.60 
30 sec  3.60 3.40 3.24 3.04 2.88 
10 sec ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
PER WK: tl 12 ti 18 41 24 tl 
PER YR: 52e 104x 156e 260x 
5 min  9.00 8.50 8.10 7.60 
1/4 hr: 20 5-min. 1/2 hr: 3x 5-min. 

SUNNYSIDE 
Yakima County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KREW 
1050 

Subscriber to the NAB Radio Code 
Media Code 4 249 8075 3.00 
Don G. Bennett. Box 149, 7th and Decatur. Sunny-

:11de, Wash. 98944. Phone 837-2277. 

STATION'S PROGRAMMING DESCRIPTION 
KREW: Programmed for adults 6 am-8:30 pm. 
Middle-of-the-road music. Teenager's Program 8:30-
10 pm with top 40. Farm audience 6-7 am. Noon-
1 am news and features. NEWS: network and local 
7-8 am, noon-12:45 pm, 5-6 pm, 7-7:35 pm. and on 
hour daily. News staff and equipment. SPORTS: 
university and local scnools sil seasons. Community 
involvement. Mexican hour with personality and music 
7:35-8:30 pm M-F. RELIGION: accepted Sun. 9-
9:30 am M-Sat women's social news. Contact Repre-
sentative for further details. Bec'd 7/17/67. 

Owner-Don G. Bennett. 

2. REPRESENTATIVES 
Tracy Moore and Associates. Inc. 
Washington, Oregon-Simpson & Associates Co. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1230 Itc. 
Non-directional. 

Operating schedule: 6:00 am-10:00 pm. PST. 
4. AGENCY COMMISSION 

15/0 on net time. 
5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b, 3d, 40, 4d, 5, 6a, 7e. 8. 
Rate Proteection: 10a, Ila, 120, 13a, 14a, 15b. 
Basle Rates: 20a. 21a, 22b, 23a, 24b, 25a, 26, 28a, 

29a, 33a. 
Contracts: 40a. 41, 42e. 43, 44e, 45, 46, 47a. 48. 50. 

51a. 
Comb.; Cont. Discounts: 60b, 601. 61c, 62d. 
Cancellation: 70a. 70e, 710. 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS and ICES Radio Networks. 
Member: CBS Radio Pacific Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective May 1, 1964. 
Rates received March 30, 1964. 

6. SPOT ANNOUNCEMENTS 
PER WK: 1 min 30 sec 1 min 30 sec 
5 ti  22.00 17.00 35 110.00 85.00 
10 ti  38.00 30.00 50 144.00 115.00 
15 ti  54.00 40.00 70 184.00 150.00 
25 ti  82.00 65.00 100 234.00 180.00 
PER YR: 
1 ti  5.50 4.50 500 ti_ 3.10 2.50 
50 ti  4.40 3.40 700 ti  2.90 2.30 
150 ti....... 4.00 3.00 1000 Li__ 2.60 2.00 
250 ti  3.60 2.80 1500 tL__. 2.30 1.70 
350 Li  3.20 2.60 2000 ti  2.00 1.40 

MONTHLY CAMPAIGN 
(Within 30 days) 

PER DAY: 1 min 30 sec 
3 ti  280.00 200.00 
6 ti  420.00 340.00 

12 ti  1-minute rile:- P M° 550.00 10 seconds-50% of or specified 
times add 25%. 

TACOMA (4 AM; 3 FM) 
(including Lakewood) 
Pierce County-Map Location C-3 

See SRDS consumer market map and data at begin 
nine of the State • 

K LAY (FM) 
1961 

TACOMA 
Media Code 4 249 8265 0.00 
Clay Frank Huntington. 215 Tacoma Ave., S., 
Tacoma. Wash. 98402. Phone 206-627-3137. 
STATION'S PROGRAMMING DESCRIPTION 

KLAY(FM): Programmed for adults and young adults. 
Musical format with emphasis on instrumental stand-
ards. Unannounced selections with commercial breaks 
limited to 5 por hour. 5 min national and local news-
casts featured on hour and half hour between 6 & 
9 am. and on the hour between 9 am & 6 pm. Reed 
7/12/67. 

I. PERSONNEL 
President-Clay Huntington. 
Gen'l & Sales Mgr.-Stan Naccarato. 
Program Director-Janet Huntington. 

3. FACILITIES 
ERP 39,000 w.: 106.1 mc. Stereo. 
Operating schedule: 6-2 am. PST. 
Antenna ht.: 270 ft. above average terrain. 

4. AGENCY COMMISSION 
on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 313. 5, 6a, 8. 
Rate Protection: 15b. 
Basic Rates: 23a. 24b, 29a. 
Contracts: 400. 45. 46. 
Cancellation: 70a, 70e. 73a. 

TIME RATES 
Elf 5/68-Rec'd 4/29/68. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

lx 200x 500e 1000x 
I min  4.00 3.50 3.00 2.75 
30 sec.  3.50 3.00 2.75 2.50 
10 sec.   3.00 2.50 2.25 2.00 

7. PACKAGE PLANS 
ROS 

Weekly: 75% of earned rate. Yearly: 50% of earned 
rate. Monthly: 60% of earned rate. 

8. PROGRAM TIME RATES 
FIXED POSITION 

1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 x  25.00 20.00 17.50 12.50 10.00 
100 x  22.50 17.50 15.00 10.00 8.00 
300 o  20.00 15.00 12.50 8.00 6.00 
500 x.  17.50 12.50 10.00 6.00 5.00 
1000, x  15.00 10.00 8.00 5.00 4.00 

KM() 
1922 

TACOMA 

1=1:I 
Media Code 4 249 8360 9.00 
Broadcast House, Inc.. Box 1651. Tacoma, Wash. 

98401. Phone 206-927-1300. 
STATION'S PROGRAMMING DESCRIPTION 

KMO: Country and western. NEWS: 5 min news 
before hour plus weather forecast on half hour with 
headlines 15 min editorial at noon. Public affairs. 
Personalities 24 hours daily. SPORTS: report at :15. 
Live coverage of all major sporting events. Remote 
broadcasts grand openings, etc. Contact Represen-
tative for further details. Reed 1/31/69. 

I. PERSONNEL 
President-Edward A. Wheeler. 
Vice-Pros. & Gen'l Mgr.-James L. Raine. 
Sales Manager-Jim Nelly. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Seattle, Portland-The Tacher Company. 
Los Angeles-Hugh Wallace Company. 

3. FACILITIES 
5.000 w.; 1360 kc. Non-directional. 
Operating schedule: 24 hours. PST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 2s, 2b, 3e, 3b, 3c, 3d, 4e, 5, 6e, 7a. 
Rate Protection: 10e. 11e, 12e. 13a, 14a, 15b, 16. 
Basic Rates; 20e. 21a, 22a, 22b, 235, 24b. 25a, 213t. 

29a. 
Contracts: 40a, 41, 44e, 45, 47a, 48, 50. 51b. 
Comb.; Cont. Discounts: 60t. 00.. 601. 61a, 62b. 
Cancellation: 70a, 70e, 710. 72. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 2/1/69-Rec'd 2/11/69. 
AA-Mon thru Sat 6-10 am & 4-7 pm. 
A-Mon thru Sat 10 am-4 pm; Sun 6 am-7 pm. 
B-Sion thru Sun 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 

CLASS AA 
25x 50x 100x 

Sil 12 01 
10.00 8.00 7.00 
9.00 7.00 6.00 

CLASS A 
1 min  11.00 9.00 7.00 6.00 5.00 4.00 3.00 
30 sec  10.00 8.00 6.00 5.00 4.00 3.00 2.50 

CLASS B 
1 9.00 7.00 5.00 4.00 3.00 2.75 2.50 
30 sec. 8.00 6.00 4.00 3.00 2.50 2.25 2.00 

ROS. BTA-6 AM-MIDNIGHT 
1 mitt  10.00 8.00 6.00 5.00 4.00 3.50 2.75 
30 sec  9.00 7.00 5.00 4.00 3.00 2.50 2.25 

PER YR: lx 
PER WK: 
1 min.  12.00 
30 sec  11.00 

KOOD 

250x 
18 ti 
6.00 
5.00 

500x 1000x 
24 tl 36 ti 
5.00 4.00 
4.00 3.00 

1959 

LAKEWOOD 

Media Code 4 249 84110 3.00 
Timnankin, Inc., 10508 Stellaccom Blvd.. S. W. 
Tacoma, Wash. 98498. Phone 206-588-1480. 
STATION'S PROGRAMMING DESCRIPTION 

ROOD: Programmed for adults and young adults.. 
MUSIC: full broadcast day from million seller li-
brary. Top adult appeal golden records of past 20 
years. All albums, no singles. NEWS: major 10 in 
news at 8 am, noon, 5 pm. Headlines on half hour, 
important spot news stories as they happen. Greatest 
percentage of news locally and regionally oriented. 
Weather and local sports during am commute. M-Sat. 
RELIGIOUS: music and programming Sun am only. 
COMMERCIAL POLICY: maximum 18 minutes per 
hour. Support local community activities. Contact 
Representative for further details. Reed 2/21/68. 

I. PERSONNEL 
President-Robert D. Cooper. 
Commercial Manager-Larry Roe. 
Operations Director-Ed Jeffries. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire 
Seattle, Portland-Hugh Feltis & Associates. 
Denver. Salt Lake-Bob Illx Co., Inc. 

3. FACILITIES 
1,000 w. days; 1480 kc. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15% time only: 10 days. 

5. GENERAL ADVERTISING See coded regulatons 
General: la, 2e. 3a, 3b, 4s, 4d, 5, 6e, 8. 
Rate Protection: 12e, 14e. 
Basic Rates: 22a, 22b, 23a, 2419. 26, 295. 
Contracts: 40a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60b, 62b, 62e. 
Cancellation: 71a, 73a. 
Member: Western States Radio Empire. 

TIME RATES 
Elf 3/1/68-Rec'd 2/21/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 6 ti 12 ti 18 ti 24 tl 50 11 
PER YR: 52e I04x 156x 269E 212x 
1 min  5.00 4.75 4.50 4.25 4.00 
30 sec..  4.00 3.80 3.60 3.40 3.20 

8. PROGRAM TIME RATES 
5 MINUTES 

PER WK: 6 ti 12 tl 18 tl 24 ti 
PER YR: 520 I04x I56x 269e 
30 sec  10.00 9.50 9.00 8.50 
1/4 hr-2x 5-min. 1/2 hr-3x 5-min. 

KTAC 
1941 

TACOMA 

American Entertainment Ntwk 

BJOHN C.BUTLER & COMPANY, INC. 
Subseriber to the NAB Radio Code 

Media Code 4 249 8455 7.00 
Radio 850 Corp., Box 1604, Tacoma, Wash. 93401. 
Phone 206-927-4933. 

I. PERSONNEL 
General Manager-Dale E. Watson. 
Program Director-Tom Connors. 
News Director-Fred Ross. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Seattle, Portland-Simpson & Associates Co. 

3. FACILITIES 
10,000 w.; 850 Ire. Directional-night only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 5, 6b. 7b, 8. 
Rate Protection: 1013. 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21b, 22b, 23e. 241). 24c, 25s, 28e, 

20e. 29a, 32b. 
Contracts: 40a. 41, 446, 45, 46, 47a, 50, 51c. 
Comb.: Cont. Discounts: 60b. 60d, 60f. 601, 61a, 62a, 
Cancellation: 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Additional charge for sound effects and extra voices. 
Affiliated with American Entertainment Netwolk. 

WASHINGTON 
TIME RATES 

No. 8 Elf 8/1/69-Itec'd 7/31/69. 
6. SPOT ANNOUNCEMENTS 
WKLY: MO: YRLY: 1 min 3 see 10 see 
6 IL...... ..... 12 ti  1 x  10.00 8.00 6.00 
12 ti_._ ... 24 II.  100 x  9.50 7.60 5.70 
24 ti  48 tL  200 x  9.00 7.20 5.40 
36 ti  72 tL 250 x  8.50 6.80 5.10 
42 tL._ ... 84 ti  350 x.  8.00 6.40 4.80 
84 ti  169 t1  500 x  7.50 6.00 4.50 
168 tL  336 ti  1000 x  7.00 5.60 4.20 

2500 x  6.50 5.20 3.90 
4000 x  6.00 4.80 3.60 

10. SPECIAL FEATURES 
NEWS SPONSORSHIP 
I x 30x 70x 100x 175E 300x 

5 min  14.00 13.00 12.00 11.00 10.00 9.00 
(*)   8.50 8.00 7.50 7.00 6.50 6.00 

(.) News participation. 
ADDITIONAL DISCOUNTS 

Minimum schedule 1 every 4 hours over a 24 hour 
period. Minimum of 6 to 24 hours. 
1-6 consec days-30% 7 consee days-40% 
Swing schedule 8 pm-midnight-40% 
Grave schedule midnight-6 am-60% 
Use of discount schedules is optional, but cannot be 
combined. 

KTAC-FM 
1958 

TACOMA 
Media Code 4 249 8456 5.00 
Radio 850 Corp., Box 1604, Tacoma, Wash. 98401. 
Phone 206-927-4933. 

I. PERSONNEL 
Vice-Pros, & Gen'l 'Mgr.-Dale Watson. 
Assistant Manager-Herb Pollock, 
Program Director-Tom Connors. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Seattle, Portland-Simpson de Associates Co. 

3. FACILITIES 
ERP 2,700 w.; 103.9 mc. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 1000 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See KTAC listing for coded regulations. 

TIME RATES 
No. 8 Eff 8/1/69-Rec'd 7/31/69. 

6. SPOT ANNOUNCEMENTS 
WKLY. MO. YRLY. 1 min 30 see 
6 ti  12 ti  1 o  5.50 4.40 
12 ti  24 ti  100 x  4.50 3.60 
24 ti  48 ti  200 x 3.50 2.60 
48 ..... 06 ti  500 x  2.50 2.00 

10. SPECIAL FEATURES 
NEWS SPONSORSHIP 

(Hourly at :30) 
Ix 30x 70x 100x 

8 min  7.50 7.00 6.50 6.00 
AM frequency combinable to establish FM rate only, 
on a yearly basis. 

KTNT KTNT-FM 
1952 1948 

TACOMA 

Alan Torbet 
Associates, inc. 

• IMO @pump 

Subscriber to the NAB Radio Code 

Media Code 4 249 8550 5.00 
Tacoma "News Tribune", 1701 S. 11th St.. Tacoma. 
Wash, 98405. Phone 208-383-2561. TWX 206-
475-3514. 

I. PERSONNEL 
General Manager-Max H. Bice. 
Ass't & Sales Mgr.-Robert Zerbel. 
Operations Manager-Glenn Brooke. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Seattle, Portland-Art Moore & Assoc., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 5:30-2 am. PST. 
FM FACILITIES 
ERP 10,000 w.; 97.3 mc. 
Antenna ht.: 425 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e, 3d, 4a, 4d, 5, 6a, 8. 
Rato Protection: 10g, 11g, 12g, 13g. 14g. 
Basle Rates: 20b, 21b, 22a, 23b, 24b, 24c, 25a. 

29a. 30. 
Contracts: 40a, 41, 44a, 46, 51b. 
Comb.: Cont.. Discounts: 60d, 60h, 62d. 
Cancellation: 71a, 72, 73e. 
Prod. Services: 82. 
Affiliated with MRS. 
Sold in combination with ICSND, Seattle. See that 
listing for rates. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 3/1/69-Reed 3/3/69. 
AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER Yft: 524 I04x I 56x 312ft 624x 
PER WK: 6 tl 12 ti 18 ti 24 ti 30 tl 
AA ......... 7.00 6.50 6.00 5.50 5.00 
A   6.00 5.00 4.50 4.25 4.00 

20/30 sec: 80% of 1-min. 
10. SPECIAL FEATURES - 
5-min News-1-1/2 x 1-min rate. 
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WASHINGTON 

TOPPENISH 
Yakima County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KENE 
1954 

Media Code 4 249 8645 3.00 
Radio Broadcasters. Inc., Box 350, Toppenish, Wash. 

98948. Phone 509-865-3900. 

I. PERSONNEL 
President-John R. DIMeo. 
Vice-President-Don Downing. 
General Manager-Al Wynn. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Seattle, Portland-The Tacher Company. 

3. FACILITIES 
1.000 w.; 1490 kg. Non-directional. 
Operating schedule: 6 am-10 pm. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a. 3a, 40, 5, 6a, 70. 
Rate l'rotection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 2013. 21a, 22a, 230. 24a, 26, 27, 290. 
Contracts: 400. 41. 4213. 43. 44b, 45, 46, 47e. 
Comb.; Cont. Discounts: 60a, 610, 62d. 
Cancellation: 70a. 70c. 71a. 72, 73b. 
Prod. Services: 82. 

TIME RATES 
Rates effective February 27, 1964. 
Rates received February 28, 1964. 

Rev. (Prog.) rates received July 31, 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti.....--____ 5.40 4.20 150 3.30 2.80 
50 4.20 3.50 300 3.00 2.40 
au-seconds-50% of the applicable 1-minute rate. 

7. PACKAGE PLANS 
PElt WK: 1 min 30 see 1 min 30 sec. 
10 ti___......- 4.20 3.15 40 U.__ 3.50 2.60 
20 ti______ 4.00 3.00 50 ti...........__ 3.40 2.50 
30 ti_____ 3.70 2.80 
10-seconds-50% of the applicable 1-minute rate. 

8. PROGRAM TIME RATES 
5 MINUTES 

1 ti  960 150 ti  660 
50 7.80 300 ti.  6.00 

VANCOUVER 
Clark County-Man Location B-4 

See SRDS consumer market map and data at begin-
ning of the State. 

See Portland, Ore. 
(including Oregon City, Vancouver, 
Wash.) 

WALLA WALLA (3Atvi) 
Walla Walla County-Map Location E-4 

See SRDS coruumer market map and data at begin-
ning of the State. 

KHIT 
1956 

Media Code 4 249 8740 2.00 
Leader Broadcasting Co., Inc., Denny Bldg., Walla 

Walla. Wash. 99362. Phone 509-525-3190. 
STATION'S PROGRAMMING DESCRIPTION 

KIIIT: Programmed for adults. 
MUSIC: general popular, standards, film music, 
showtunes, middle-of-the-road. 3 air personalities 
emcee entire operation. NEWS: 5 min on hour, 2 
min headlines on half hour. 15 min 7:30-7:45 am. 
5 min farm news 6:15 am. Long range weather fore-
casts every hour nt :15. U.S. Weather Bureau fore-
casts every 30 min. Comedy hour Mon only, noon-1 
pm. Religious music Sat 6-6:30 am, Sun 9-9:30 
am. Taped science show Sat 6:30-6:45 am. Taped 
discussion shows Sun 8-9 am. Maximum 18 minutes 
advertising in an hour. Contact Representative for 
further details. Reed 9/25/67. 

I. PERSONNEL 
Pres. & Geai Mgr.-Arch Le Roux. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Denver, Salt Lake-Bob Rix Co., Inc. 
Seattle-Hugh Feltis & Associates. 
Portland-The Tacher Company. 

3. FAC I LI TI ES 
1.000 w. days; 1320 he. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 213, 3a, 313. 3e, 3d, 4a. 5, Ca. 7b, 
Rato Protection: 10a, 11a, 120. I3a, 140. 15b. 
Basic Rates: 20a, 2011, 250, 29a, 30. 
Contracts: 40a, 41, 45, 46. 
Comb.; Cont. Discounts: 60a. 60g. 601. 61e, 62d. 
Cancellation: 71e. 72, 73a, 73b. 
Prod. Services: 82. 

6. SPOT ANNOUNCEMENTS 
Ix 50x 150x 300x 
09 5.50 5.25 4.65 

30 sec  5.00 4.60 4.20 3.65 
7, PACKAGE PLANS 
PER WK: 10 ti 20 ti 30 ti 40 tl 50 tl 
1 min. .............. 5.80 5.65 5.50 5.35 5.20 
30 sec._ 4.90 4.80 4.70 4.60 4.50 

KIEL 
1946 

American Information Network 
C112131 

Subscriber to the NAB Radio Code 
Media Code 4 249 8835 0.00 
Valla Walla Broadcasting Co., Book Nook Bldg.. 
Walla Walla, Wash. 99362. Phone 509-525-4103. 
STATION'S PROGRAMMING DESCRIPTION 

KTEL: 6:30-9 am programmed for adults, sports. 
local and network news, live garden club questions 
and answers with studio and telephones. 9 am-noon 
middle-of-the-road music designed for feminine au-
dience. Noon-1 pm. local and network news and 
sports. 1-4 pm country and western music. 4-7 pm 
middle-of-the-road music designed for feminine att-
end sports beamed at commuters. 7-8 am classics. 
8-11 pm teenage and young married music, news and 
interviews. Contact Representative for further details. 
Rec'd 8/14/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Jack Keating. 
Sales Manager-David Dirks. 
Chief Engineer-Beven Roth. 

2. REPRESENTATIVES 
Pacific Northwest-Cam-Co Broadcast Media Sales. 
San Francisco, Chicago, New York-The Sandeberg-
Glenn Company. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 he. 
Non-directional. 

Operating schedule: 6:30 am-11 pm Mon thru Sat; 
8 am-10 pm Sun. PST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b. 1113. 12b, 1313, 14b. 
Basic Rates: 22a, 2313. 23a, 24a, 25a, 26, 29a. 
Contracts: 40a. 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 61b, 61e. 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Affiliated eith American Information Network. 

TIME RATES 
Elf 10/1/67-Rec'd 10/13/67. 

6. SPOT ANNOUNCEMENTS 
I x I3x 260 52x 104x 156e 260X 

1 min 6.00 5.50 5.00 4.50 4.00 3.50 3.00 
30 sec 5.50 5.00 4.50 4.00 3.50 3.00 2.50 
20 sec: 70% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK: 10 tl 15 ti 20 ti 25 tl 

30 sec  4.00 3.50 3.00 2.50 
If desired, choice of frequency instead of package rate. 

8. PROGRAM TIME RATES 
lx 130 26e 52x 104x 156x 2600 

1/2 hr  28.00 27.50 27.00 26.50 26.00 25.50 25.00 
1/4 hr  19.00 18.50 18.00 17.50 17.00 16.50 16.00 
5 min  12.00 11.50 11.00 10.50 10.00 9.50 9.00 

KUJ 
1928 

CBS Radio Network 
Media Code 4 249 8930 9.00 
VB11 Broadcasters. Inc., Box 513, U. S. Hwy. 410 
and Sudbury Rd., Walla Walla, Wash. 09362. 
Phone 509-529-1230. 

STATION'S PROGRAMMING DESCRIPTION 
KUJ: l'rogrammed for mass appeal: basic middle-of-
the-road, some block periods of country and western. 
night time semi-classics. SPORTS: high school and 
college. Network news and personalities. Local and 
regional news. Farm news, stock reports, county 
agent reports both Oregon and Washington. State 
college agricultural reports. Contact Representative 
for further details. Reed 7/21/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Vern Russell. 

2. REPRESENTATIVES 
Seattle-Portland-Art Moore & Associates. 
Midwest, East-Burn-Smith Company, Inc. 
Western Area-Pacific Broadcast Sales. 

3. FACILITIES 
5,000 w.; 1420 be. Directional-nighttime only. 
Regional channel. 
Operating schedule: 5:30 am-unlimited. PST. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2s, 213, 3a. 3b, 4a, 4d, 5, Ca, Bs, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 22a, 23a, 24b, 25a, 26, 28b, 

28e, 29a. 
Contracts: 40a. 41, 42a, 43, 45, 46, 47a, 48, 49, 51b. 

51c. 
Comb.: Cont. Discounts: 60a, 624. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod, Services: 80. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Pacific Network. 

TIME RATES 
No. 16 Eft" 1/1/68-Reed 1/9/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26x 52x I04x I56x 260x 312x 

1 min 6.75 6.45 6.10 5.80 5.80 5.40 5.10 4.75 
30 sec 5.75 5.45 5.10 4.80 4.80 4.40 4.10 3.75 

7. PACKAGE PLANS 
ROS 

PER WK: lo ti 15 tl 20 11 25 ti 30 ti 
1 min  6.50 6.45 6.30 6.15 6.00 
30 see.  5.50 5.45 5.30 5.15 5.00 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x 104x 156x 

1/2 36.00 34.20 32.40 30.60 28.80 27.00 
1/4 hr... 24.00 22.60 21.60 20.40 19.20 18.00 
5 min__ ..... 15.00 14.25 13.50 12.75 12.00 11.25 

WENATCHEE (3Am; FM) 
Chelan County-Map Location D-2 

See SIDS eoruurner market map and data at begin-
ning of the State. 

KMEL 
1948 

Media Code 4 249 9025 7.00 
Frontier Broadcasting Co. of Wash.. Box 638, Wenat-

chee, Wash. 98801. Phono 509-662-7135. 
I. PERSONNEL 

l'res. & Gen'i Mgr.-Craig Lawrence, Jr. 
Seey-Treas.-Philllp E. Rather. 
Program Director-Don Bernier. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Denver. Salt Lake City-Bob Mr Co.. Inc. 
Seattle. Portland-Hugh FMB & Associates. 

3. FACILITIES 
250 w.; 1340 kc. Non-directional. 
Operating schedule: 6:00 am-midnight weekdays; 7:30 
am-midnight Sun. PST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, Is, 45, 4d. 5, 6a, 711, 8. 
Rate Protection: 1013, lib, 12b, 13b, 14b. 
Basic Rates: 200. 22a, 23a, 24b, 25a, 26, 28a, 295. 
Contracts: 40a, 45, 46, 47a. 
Comb.; Cont. Discounts: 600, 60k, 61a. 61b, Ole, 
62b. 
Cancellation: 70a, 70e, 71a. 
Member: Western States Radio Empire. 

TIME RATES 

No. 103 Eff 1/1/66-Reed 4/7/69. 

7. PACKAGE PLANS 
1 min 30 see 

6 per wk or 52 ti  5.00 4.00 
12 per wk or 104 ti  4.75 3.80 
18 per wk or 156 ti  4.50 3.60 
24 per wk or 260 ti  4.25 3.40 
30 per wk or 312 ti  4.00 3.20 
Non-package announcements may be counted to make 
up the minimum number required for a package. 
Package announcements may be combined with non-
package announcemenu used during the same con-
tractual year to determine frequency discounts on 
non-package announcement'. 

8. PROGRAM TIME RATES 
5 MINUTES 

6 per wk or 52 ti.... 10.00 18 per wk or 156 ti 9.00 
12 per wk or 104 ti 9.50 24 per wk or 260 ti 8.50 
1/4 hour is 2 times the 5 minute rate. 
1/2 hour is 3 times the 5 minute rate. 

10. SPECIAL FEATURES 
News service charge 20%. 

KPQ 
1929 

JOHN C. BUTLER & COMPANY, INC. 

121:10 
Media Code 4 249 9120 6.00 
Wescoast Broadcasting Co.. KPQ Radio Center Bldg., 

32 N. Mission, Wenatchee, Wash. 98801, Phone 
509-663-5121. 
STATION'S PROGRAMMING DESCRIPTION 

KPQ: Programmed for adults. 
MUSIC: general popular, 4 man news staff, sports 
and farm director. 2 mobile news units. 35% air 
time news, sports, commentary. NEWS: local and 
regional 7 major blocks, 15 min or longer 6 ate-
10 run and on hour. Sat and Sun 5 major newscasts. 
FARM: news 6 days at 6:55 am & 12:35 pm, in-
terviews, all markets apples to wheat. USDA farm 
and ranch area WX forecast. Contact Representative 
for further details. Ree'd 4/29/68. 

I. PERSONNEL 
Pres. & Gee' Mgr.-James W. Wallace. 
Operations Manager-Ron Ruhser. 
Merchandising Manager-Carl Virgin. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Seattle-Portland-Simpson & Associates Co. 

3. FACILITIES 
5.000 w.; 560 be. Directional-nighttime only. 
Operating schedule: 24 hours daily. PST. 

4. AGENCY COMMISSION 
15/0; 15th of following month. 

I. GENERAL ADVERTISING See coded regulations 
General: la, la, 35. 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21b, 22b, 23a, 28b, 29s, 
Contracts: 40a, 41, 44a, 45, 46, 47e, 48, 49, 51a. 
Comb.: Cont. Discounts: 60b, 60f, 62b, 62d. 
Cancellation: 700, 70e. 71a, 72. 
Prod. Services: 80, 81, 82. 
Affiliated with American Information Network. 

TIME RATES 

Eft 9/1/68-Itec'd 8/21/68. 

AA-6-9 am, noon-1 pm & 4:30-6:30 pm. (Includes 
News adjacencies and participations as available.) 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: lx 60x 120x 
PER WE: 6 tl 12 tl 18 ti 
1 min  10.00 9.50 9.00 
30 sec  7.50 7.10 6.75 

CLASS A 
ROS 

PER YR: 60x 120x 180e 300x 
PER WE: 12 ti 18 ti 24 ti 30 ti 
1 min  8.00 7.50 7.00 6.50 
30 see  6.00 5.75 5.25 4.90 
10 sec: 60% of 1-min. 

180x 300x 525x 
24 ti 30 ti 42 ti 
8.50 8.00 7.50 
6.40 6.00 5.60 

420x 
36 ti 
6.00 
4.50 

5250 
42 ti 
5.50 
4.10 

730x 
84 ti 
5.00 
3.75 

7. PACKAGE PLANS 
24 HOUR TOTAL AUDIENCE PLAN 

PER YR: 60e 120x 180x 3000 420X 525x 730a 
PER WE: 12 ti 18 ti 24 ti 30 ti 36 ti 42 ti 8401 
1 min  6.00 5.50 5.20 6.00 4.70 4.50 4.20 
30 sec'  4.50 4.20 3.90 3.80 3.50 3.40 3.10 
10 sec: 60% of 1-min. 
Minimum 6 per day. Rotated 1 hour per day, AA 
and A. 

8. PROGRAM TIME RATES 
CLASS AA 

PER YR: lx 60x 120e 100e 3000 
PER WK: 6 tl 12 ti 18 tl 24 ti 30 (I 
1/4 hr. 32 28 27 --
5 min.  20 18 17 15 14 

CLASS A 
50 46 42 38 35 

  29 28 24 22 21 
1/2 hr  
1/4 hr  
5 min   

KPQ/KPQ-FM COMBINATION RATES 
6. SPOT ANNOUNCEMENTS 

CLASS AA 
PER YR: 600 120x 1000 300x 305e 5250 730e 
PER WE: 12 ti 18 ti 24 tl 30 ti 36 ti 42 ti 84 ti 
1 min _ 14.00 13.40 12.40 11.60 10.80 10.00 9.60 
30 sec _ 10.50 10.00 9.30 8.70 8.10 7.50 7.20 

CLASS A 
1 min. _ 12.80 12.00 11.20 10.40 9.60 8.80 8.00 
30 sec  9.60 9.00 8.40 7.80 7.20 6.60 6.00 
10 sec: 60% of 1-min. 

KPQ-FM 
1967 

F I M r] 
Media Code 4 249 9121 4.00 
Wescoast Broadcasting Co., KPQ Radio Center Bldg.. 
Box 159, 32 N. Mission, Wenatchee, Wash. 98801. 
Phone 509-663-5121. 

STATION'S PROGRAMMING DESCRIPTION 
KPQ-1,51: Programmed for mass appeal. 
MUSIC: generally recognizable music by chorus. 
ensembles and orchestras Including film and show-
tunes. NEWS: at :15. COMMERCIAL POLICY: 8 
per hour. Contact Representative for further details. 
Reed 4/29/68. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-James W. Wallace. 
Sales Manager-Jim Wallace, Jr. 
Operations-Gordon Sinclair. 

2. REPRESENTATIVES 
J  C. Butler & Company, Inc. 
Seattle, Portland-Simpson & Associates Co. 

3. FACILITIES 
ERP 35,000 w. (horiz.), 35,000 w. (yen.): 102.1 mc. 

Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.: 7.000 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations. 
General: la, 2e. 3e, 4a, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basle Rates: 20b, 21b, 22b, 23e. 28b, 29e. 
Contracts: 40a. 41, 44a, 45, 46. 47e, 48. 49, 51a, 
Comb.; Cont. Discounts: 60b, 60f. 6213. 624. 
Cancellation: 70a, 70e. 715, 72. 
Prod. Services: 80, 81. 82. 
Affiliated with American FM Network. 
Sold in combination with KPQ. See that listing for 
rates. 

TIME RATES 
El? 9/1/68-Reed 8/21/68. 

6. SPOT ANNOUNCEMENTS 
ROS 

PER YR: 60x 120x 180e 300x 420e 5250 730e 
PER WK: 12 ti 18 ti 24 tl 30 ti 36 ti 42 II 84 11 
1 min  8.00 7.50 7.00 6.50 6.00 5.50 5.00 
30 sec  6.00 5.75 5.25 4.90 4.50 4.10 3.75 
10 sec: 60% of 1-min. 

KUEN 
1956 

Subscriber to the NAB Radio Code 
Media Cede 4 249 9215 4.00 

KUEN, Inc.. Box 79, Wenatchee. Wash. 98801, Phone 
509-663-5186. 

I. PERSONNEL 
President-Miller C. Robertson. 
Vice-Pros. & Treas.-Matthew N. Clapp, Jr. 
General Manager-Robert A. Sumbardo. 

2. REPRESENTATIVES 
Grant Webb & Company. 
Seattle, Tacoma, Portland-Art Moore & Assoc., Inc. 

3. FACILITIES 
1.000 w. days; 900 kg. Non-directional. 
Operating schedule: sunrise-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time only; payable soben rendered. 

5. GENERAL ADVERTISING Seo coded regulations 
General: la, 2e, Sa, 4a, 44, 5, 6a. 7b, 8. 
Hate Protection: 10a, 11a, 12a, 13a, 14a, 15a. 
Basic Rates: 20a, 21a, 23a, 24b, 24c, 25a, 29a, 33a. 
Contracts: 40a, 41, 42a, 45, 46, 47a, 49. 
Comb.; Cont. Discounts: 605, 60f, 601, 610, 62b. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with CBS Radio Network. 
Member: CBS Radio Pacific Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

El? 4/1/67-Rec'd 3/31/67. 
7. PACKAGE PLANS 

I mln 30 see 10 see 
ti x. flat  5.00 4.00 2.50 
•PER WE: tPER YR: 
5 ti 50 x. 4.50 3.60 2.25 
10 ti 100 x. 4.00 3.20 2.00 
15 ti 150 x  3.75 3.00 1.90 
20 ti 200 x  3.50 2.80 1.75 
25 ti 250 x  3.25 2.60 1.65 
30 ti 300 x__. ...... ____ 3.00 2.40 1.50 
40 ti 400 x  2.75 2.20 1.40 
50 ti 500 x. 2.50 2.00 1.25 

1.90 1.20 
Finns. 
(t) Guaranteed position. 

(This listing continued on next page) 
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Wenatchee-K U E N-Continued 
8. PROGRAM TIME RATES 

lx 52e 156e 2602 3122 
1 hr  . 40.00 35.00 31.00 27.50 25.00 
1/2 hr  24.00 21.00 18.75 16.50 15.00 
1/4 hr  16.00 14.00 12.50 11.00 10.00 
5 min  8.00 7.00 6.25 5.50 5.00 

YAKIMA (5 AM; 1 FM) 
Yakima County-Map Location D-4 

See SIMS consumer market map and data at begin-
ning of the State. 

KBBO 
1947 

Media Code 4 249 9310 3.00 
Yakima Broadcasting Co.. Box 172, Pair St. & 
Mead Aye., Yakima, Wash. 98901. Phone 509-
248-1390. 

I. PERSONNEL. 
General Manager-Arvid A. Erickson. 
Program Director-Al Cherry. 

S. FACILITIES 
1,000 w. days, 500 w. nights; 1390 kc. 
Directional-night only. 

Operating schedule: 6:00 am-11:00 pm. PST. 
4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulatIons 
General: 2b, la, 313, 3d. 4b, 4d. 5. 6e. 
Rate Protection: 10e, lle, 12e, 14e, 16. 
liaste Rates; 20b, 21d, 22a, 24e, 25e. 28a, 28e. 20b. 
Contracts: 42e. 43, 44e. 45, 47a, 48, 51e. 51b. 
Comb.: Cont. Discounts: 60b. 60e, 61.b. 
Cancellation: 70a, 70c, 72, 730. 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with Id:BS and KBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 1/1/67-Rec'd 1/9/67. 
G. SPOT ANNOUNCEMENTS 
PER MO: (a) loti 20 tl 30 tl 50 ti 100 tl 
1 mln......._. 3.25 2.75 2.55 2.25 2.09 1.75 
30 sec______ 2.44 2.05 1.90 1.70 1.50 1.30 
15 sec..._._ 1.62 1.37 1.27 1.12 1.00 .87 

(•) Less than 10 ti. 
Guaranteed times, extra 10%. 

DISCOUNTS 
13 wk-10%, 52 wk-15% 

8. PROGRAM TIME RATES 
PER YR: PER WK: 1 hr 1/2 hr 1/4 hr 5 min 

25.00 18.00 10.00 
22.50 15.00 8.00 

26 x  . 31.00 20.00 13.00 7.00 
52 x 18.00 11.00 6.00 
104 x 2 ..... 26.50 16.50 10.00 5.75 
156 z 3 ti._....... 25.00 15.00 9.50 5.50 
208 x 4 23.50 13.50 9.00 5.00 
260 x 5 ti._ .... 22.00 12.50 8.50 4.75 
312 x 6 ti  20.00 11.00 8.00 4.25 

K I MA 
1944 

NAB 

Subscriber to the NAB Radio Code 
Media Code 4 249 9405 1.00 
Cascade Broadcasting Co., Inc., Bor 702, KIMA 
Radio Center. Terrace lits., Yakima. Wash. 98901. 
Phone 509-452-9111. TWX 510-777-5356. 
STATION'S PROGRAMMING DESCRIPTION 

KIMA: Programmed for young adults, 18-45, and 
teens. 
MUSIC 70%: 5 am-7 pm, featuring jazz oriented. 
middle-of-the-road. showtunes, and comedy. AIR 
PERSONALITIES handle all segments featuring in-
terviews, audience participation contests, remote 
broadcasts. ENTERTAINMENT: 7 pm-12M, featur-
ing air personalities, rock, folk rock music, quizzes. 
FARM: news. county agent, market report, farm 
bureau. NEWS: network, world, national, special 
events, local and regional 3 min every hour, news 
blocks at 6:45 am, noon, 5 pm, stock market, school 
reports, on-the-spot reports, 4 man staff, 3 mobile 
units. SPORTS: coverage of all local games and 
events, college games, network sports events, sports 
news every hour. Contact Representative for further 
details. Reed 8/21/67. 

I. PERSONNEL 
Manager-Monte O. DeVon. 
Promotion Manager-Bab Horn. 

2. REPRESENTATIVES 
Adam Young-VT/1, Inc. 
Portland & Seattle-Art Moore and Associates, Inc. 

3. FACILITIES 
5.000 w.; 1460 ke. Directional-nights only. 
Operating schedule: 5:00 am-midinght daily, PST. 

4. AGENCY COMMISSION 
15% on station time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 2b, 3a. lb, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 104. lld. 12d. 13d, 14d 15a. 
Basic Rates: 20a 21a. 21b. 21e, 21d, 22b, 24b, 25a, 

281), 28e, 29a, 30, 32b, 33b. 
Contracts: 40a, 41. 44a, 44b, 45. 46. 47a. 48, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 60f, 601, 

61e, 62e, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 7313. 
Prod. Services: 80. 81. 82. 
Affiliated with NBC Radio Network. 
10% discount when purchased in combination vri'"h 
KEPR. 

TIME RATES 
'Rates effective October 1. 1964. 

Rates received September 21. 1964. 
Class AA-6:00-9:00 am and 4:00-6:30 pm Mon thru 
Fri. 
Class A-9:00 am-4:00 pm and 6:00 am-6:30 pm Sat 
and Sun. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA RIMA RIMA 

PER WK: 1 min KEPR 30 see KEPR 
Fixed PosItion..._._____ 9.95 10.20 
Less than 6  7.00 11.70 

12 ti ............ -. ........ _.... 6.00 9.45 
18 ti  
24 ti    5.50 8.30 
36 ti  5.00 7.20 
48 ti  4.50 6.50 

8.00 13.05 
6.00 10.35 
5.50 9.20 
5.25 8.30 
5.00 7.65 
4.75 7.20 
4.25 6.30 
4.00 5.85 

CLASS A 
RIMA 

PER WK: I min KEPR 
Fixed Position   8.00 12.61.1 
Leas than 6  8.00 9.90 
6 LI  5.00 8.55 
12 11- 4.50 7.65 
18 ti.. 4.25 7.20 
24 ti   3.75 6.30 
36 ti 3.50 5.85 
48 11 3.25 5.40 

CLASS B 
Fixed Position..   6.00 
Less than 6  5.00 
6 U.._  

30 see 
6.01.1 
5.50 
4.75 
4.00 
3.50 
3.00 
2.75 
2.50 

RIMA 
KEPR 

0.018 
8.55 
7.40 
8.50 
5.85 
5.15 
4.75 
4.25 

9.90 5.00 8.55 
8.10 4.00 7.00 
7.00 3.00 5.65 
6.50 2.75 5.25 

18 ti.. 3.50 6.05 2.50 4.75 
24 t1.---------___-_______ 3.25 5.65 2.25 4.25 

5.15 2.00 3.85 
48 ti  2.75 4.75 1.50 3.15 

7. PACKAGE PLANS 
7-DAY SOUND VALUE PLAN KIMA 

PER WK: ea KEPIt 
21 11 (5 scheduled in AA)_.______ 4.00 6.75 
28 ti (7 scheduled in AA).________ 3.75 6.30 
35 ti (10 scheduled in AA)-_  ___ 3.50 5.85 
7-Day Sound Value Plan must be spread proportion-
ately over seven days. 7-Day Plan announcements do 
not combine with Spot Announcements for greater 
discounts. 

WEEKEND SPECIAL PLAN KIMA 
PER WKND: ea KEPR 
12 U.-
18 ti  3.50 6.00 
24 ti _.. 3.25 5.40 
Weekend Plan announcements must be equally divided 
between Sat and Sun. Weekend Plan schedules may 
be combined with Spot Announcements for greater 
discounts. 
All ID's are 50% of minute rate on any plan. 
ID's combine at rate of 2 ID', equal 1-minute for 
greater discounts. 

8. PROGRAM TIME RATES 
1/2 hr  
1/4 hr: 60% of 1/2 hour. 5 min: 40% of 1/2 hour. 

DISCOUNTS 
13x-5% 52x-15% 260x-25% 
26x-10% 104x-20% 

KIT 
1929 

Ft IA B 

Media Code 4 249 9500 9.00 
Goetz Enterprises, Inc., Box 1222, 114 S. 4th SL, 

Yakima. Wash, 98901. Phone 509-457-8115. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Jack H. Goetz, 

2. REPRESENTATIVES 
McGarren-Guild-POW Radio, Inc. 
Washington, Oregon-Simpson & Associates Co. 

S. FACILITIES 
5,000 w. days; 1,000 w. nights; 1280 kc. 

Non-directional. 
Operating schedule: 24 hours dully. PST. 

4. AGENCY COMMISSION 
15/0 time only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 3c, 3d. 4a, 5, Oa. 7e, 8. 
Rate Protection: 15e. 
Basic Rates: 20a, 20b, 21a, 22a, 22b, 23a, 24a, 24b, 

24e, 25a. 28e, 29a. 
Contracts: 40a, 41, 44a, 44b, 45, 40, 4714 48, 49, 51e, 
Comb.; Cont. Discounts: 605. 60b, 60d. 60e, 60f, 601. 

61c. 624. 
Cancellation: 70a, 70e, 71a, 72, 73a, 
Prod. Services: 80. 81. 82. 
Rates subject to change without notice. 
Rate protection to anniversary date of contract. 
Affiliated with American Information Network. 

TIME RATES 
No. 10 Elf 5/1/68-Ree'd 4/3/68. 

AAA-6-9 am & 4-7 pm. 
AA-Noon-1 pm. 
A-9 am-noon, 1-4 pm & 7 pm-midnight. 
KIT All-Nicer Show-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

PER WK: PER YR: I min 30 see 10 see 
10 ti 1 x    8.10 6.95 5.20 
15 C. 50 x.    7.90 6.70 5.10 
20 ti 100 x.....-_____  7.65 6.50 5.00 
25 ti 200 x_.  7.45 6.30 4.90 
30 LI 250 x  7.25 6.10 4.75 
35 ti 500 x  7.05 5.90 4.60 
40 ti 750 x  6.80 5.65 4.55 
50 ti 1000 x _ _ 6.50 5.35 4.40 
70 ti 1500 x_  6.20 5.05 4.25 

CLASS AA 
10 ti 1 x  6.00 4.85 3.65 
15 11 50 x  5.80 4.65 3.50 
20 ti 100 x  5.60 4.40 3.40 
25 ti 200 x  5.40 4.20 3.30 
30 ti 250 x_   5.20 4.00 3.20 
35 ti 500 x.  4.95 3.75 3.10 
40 ti 750 y  4.75 3.50 2.95 
50 ti 1000 x.....-...- .......... _ 4.40 3.20 2.80 
70 ti 1500 x.  4.10 2.85 2.65 

CLASS A 
10 ti 1 L.  5.00 3.80 3.15 
15 ti 50 x    4.90 3.70 3.05 
20 ti 100 x.  4.80 3.55 2.95 
25 ti 200 x.  4.70 3.45 2.80 
30 ti 250 x  4.60 3.35 2.70 
35 (I 500 x  4.45 3.20 2.60 
40 ti 750 x   4.35 3.10 2.50 
50 ti 1000 x.  4.25 3.00 2.35 
70 ti 1500 x  4.15 2.90 2.25 

KIT All-Niter Show 
50% of AA rates. 

7. PACKAGE PLANS 
MONTHLY SATURATION 

WITHIN 30 DAYS; EA: 1 min 30 see 10 see 
150 ti_ ...... - ....... _ ..... _...---...._ 4.80 3.60 3.00 
300 ti._ ......... _...- ............. _ ....... _...._  3.65 2.75 2.15 
450 ti  3.00 2.40 1.85 
Monthly Saturation scheduled proportionately in AAA, 
AA and A time periods, when available. 

8. PROGRAM TIME RATES 
- 1/4 hr -- .-- 10 min - 
AAA AA A AAA AA A 

1 x  26 22 16 22 19 17 
25 r. .............. _..._  24 20 15 20 17 15 
50 x  22 18 14 18 15 13 
150 x.  20 16 13 16 13 11 
250 x  18 14 12 14 11 9 
350 x  16 12 11 12 9 7 
700 x  14 10 9 10 7 5 

----.51mIn--- --Capsule--
AAA AA A AAA AA A 

1 x 16 14 11 12 11 10 
2_5 x  15 13 10 11 10 9 
50 x  14 12 9 10 9 8 
150 x    13 11 8 9 8 7 
250 x  12 11 7 8 7 
350 x  11 9 6 7 6 
700z  10 8 5 6 5 

10. SPECIAL FEATURES 
RELIGION RATES 

1/4 hr 26.00 1/2 hr.. 40.00 

K I T-FM 
1968 

e 
Media Code 4 249 9501 7.00 
Goetz Enterprises, Inc., Box 1z-n, 114 S. 4th St., 
Yakima, Wash. 98901, Phone 509-457-8115. 

I. PERSONNEL 
Pres. & Gent Mgr.-Jack II. Goetz, 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 
Washington. Oregon-William L. Simpson Associates 

Company. 
3. FACILITIES 
ERP 25,000 w.; 94.5 me. Stereo. 
Operating schedule: 24 hours daily. PST. 
Antenna ht.•  

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulation:. 
See KIT listing for coded regulations. 

TIME RATES 
No. 1 Elf 9/1/68-Itec'd 8/1/68. 

AAA-6 am-midnight. 
All-Niter-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
AAA. SPECIFIED: I min 30 see 10 sec 
1 o  4.30 3.60 2.55 
25 x  4.10 3.50 2.45 
50 x  3.90 3.25 2.30 
150 x  3.25 2.75 2.00 
250 x.  3.00 2.50 1.90 
350 z  2.85 2.40 1.80 
500 x    2.55 2.20 1.65 
750 s  2.35 2.00 1.55 
1000 x  2.15 1.70 1.45 
1500 x  1.95 1.60 1.35 
2000 x    _ 1.70 1.45 1.25 
52-week contract. 10% discount. 

ALL-N1TElt SHOW 
PER 
SITE EA: I ti 2 ti 3 ti 4 ti 5 ti Otl 

Per mo  45.00 84.00 117.00 144.00 165.00 180.00 

7. PACKAGE PLANS 
51ONTIILY SATURATION 

AAA, Within 30 days: 1 min 
150 ti, ea   2.40 
300 ti. ea.  1.80 

WEEKLY SATURATION 
AAA, Within 7 days, EA: I min 
10 U.  . 3.00 
15 ti  2.95 
20 ti  . 2.90 
25 ti  . 2.80 
30 ti  2.75 
35 ti  2.70 
40 ti  2.65 
50 ti  
70 ti 

30 see 
1.80 
1.30 

30 sec 
2.50 
2.45 
2.40 
2.35 
2.30 
2.25 
2.20 
2.05 

2.40 1.95 
Both plans scheduled proportionately thruout broad-
cast day, but not in All-Niter Show unless reqmsted. 

10 see 
1.45 
1.00 

10 see 
1.80 
1.75 
1.70 
1.65 
1.60 
1.55 
1.50 
1.35 
1.25 

8. PROGRAM TIME RATES 
CLASS AAA 

PER YR: Ix 25x 50e 1100 250x 3502 700e 
1/4 hr 11.85 10.05 9.60 8.65 7.80 6.95 6.25 
10 min 9.20 8.55 7.55 6.60 6.05 5.60 5.10 
5 min.. 7.20 6.60 5.90 5.40 5.10 4.75 4.25 
Capsule 5.65 5.10 4.55 4.05 3.65 3.30 2.95 
52-week contract, 10% discount. 
Spats and programs cannot be combined to detezmine 
earned rates. 

10. SPECIAL FEATURES 
2-MINUTE NE)VS/SPORTS/WEATHERCASTS 
PER NIGHT, EA: 3 ti 6 tl 
Per mo  157.50 234.00 

RELIGIOUS PROGRAMS 
1/4 hr  11.85 1/2 hr. ... _ ...... 17.50 
52-week contract, 10% discount. 

KQOT 
1962 

Media Cede 4 249 9690 8.00 
KYOT, Inc., Box 1194, Yakima, Wash. 98901. Phone 

509-248-4643, 
Studio: 16th and Hartford Rd., Yakima. Wards. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Bob Moore. 
.Ass't Mgr. & Prog. Dlr.-Dorothy McCue. 
Farm Editor-Bob Moore. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
1,000 w.; 930 kc. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4s, 4e, 5, 6b, 8. 
Rate Protection: 10e, 113. 120, 13a, 14a, 15b. 
Basic Rates: 20a, 21a, 22a, 23b, 24b, 255, 2Es. 

29a. 
Contracts: 40a, 44a, 45, 46. 47a, 49, 51e. 
Comb.: Cont. Discounts: 60h, 601, 61e, 
Cancellation: 71a, 73a. 
Prod. Services: 80. 81, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective November 1. 1962. 
Rates received November 6, 1962, 

WASHINGTON 
6. SPOT ANNOUNCEMENTS 

1 min 
6 1 ti  
5 13 ti....______--........  5.25 
4 26 ti.............._....._..........._ 5.00 

52 U._   4.75 
78 ti  . 4.50 
100 ti  4.25 
156 ti. 4.00 
312 11   3.75 

30 sec 10 sec 
4.50 2.75 
4.25 2.50 
4.00 2.30 
3.75 2.15 
3.50 2.10 
3.25 2.00 
3.20 1.90 
3.00 1.80 
2.75 1.75 

1000 ti...   2.75 2.50 1.50 
2000 11_ ...... _ -___ 2.25 1.90 1.25 

7. PACKAGE PLANS 
MONTHLY SATURATION PACKAGES 

1 min 30 sec 
30 ti 3.10 3.00 
50 ti _ 3.35 2.65 
60 ti ........... _____._----- 3.00 2.30 
90 ti  2.75 2.00 
150 ti_________ ..... 2.65 1.80 
300 11  2.25 1.60 

WEEKLY SATURATION PACKAGES 
10 ti......................._................._,.....__ 3.50 
15 ti ................... 3.25 
20 Li 5.15 
25 ti 3.10 

35 ti 2.90 
50 ti ___________- 2.70 
70 ti  2.50 

DAILY PACKAGES 
5 11  3.50 
10 ti 3.15 
20 ti  . 2.80 

KUT I 
1854 

3.00 
2.90 
280 
2.70 
2.60 
2.50 
2.40 
2.30 

3.00 
2.80 
2.40 

5 nin 
10.00 
7.56 
7.00 
6.50 
6.00 
5.75 
5.50 
5.00 

10 sec 
1.80 
1.50 
1.45 
1.40 
1.35 
1.20 

2.25 
1.85 
1.75 
1.65 
1.55 
1.50 
1.45 
1.40 

2.25 
1.75 
1.45 

Media Code 4 249 9785 6.00 
KUTI Communicators, Inc.. Box 261, 316 Butterfield 

ltd.. Yakima. Wash. 98901. Phone 509-248-2900, 

I. PERSONNEL 
General Manager-Don Heinen. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 
Seattle, Portland-The Tacher Company. 

3. FACILITIES 
5.000 w. days; 980 kc. Non-directional. 
Operating schedule: 6 am-local sunset. PST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, la. 4a, 5, Ca, 7a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b. 14b, 15b. 
Basic Rates: 20b, 210, 228, 23b, 241% 24e, 25a, 29a. 
Contracts: 40a, 440, 46, 47a. 
Comb.; Cont. Discounts: 60f, 601, Gla. 
Cancellation: 70e, 71a, 73b. 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Elf 1/1/69-Itec'd 1/31/69. 

6. SPOT ANNOUNCEMENTS 
AA-6-9 am, noon-1 pm & 4:30-6 pm. 
PER WK: 10 ti 20 ti 30 ti 
PER YR: lx 52e 1560 312e 
1 min  7.00 6.50 5.75 5.50 
30 sec  5.80 5.50 5.00 4.75 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

(7 aro -7 pm; 40% scheduled guaranteed traffic time) 
PER WK: 10 ti 20 ti 30 ti 40 ti 50 ti 
PERTH: lx 52x 156e 312x 520e 780e 
1 min  6.00 5.50 5.00 4.50 4.00 3.75 
30 sec.  5.50 4.60 4.25 3.50 3.25 3.00 
10 sec: 60% of 1-min. 

40 ti 
520e 
5.00 
4.25 

50 ti 
780e 
4.75 
4.00 

For your convenience . . . 

The Contents Page of this issue 
now carries the names and ad-
dresses of the various associations 
with which radio stations are affil-
iated. 

National Association of Broadcasters 
1812 K St., N. W., Washington, D. C. 20006 

WEI 
Radio Advertising Bureau, Inc. 

555 Madison Ave., New York, N. Y. 10022 

S R A 

Station Representatives Association 
366 Madison Ave., New York, N. Y. 10017 

DA F.IMU 

National Association of FM Broadcasters 
The Jensen Building 

665 Fifth Ave., New York, N. Y. 10022 
RO2A-2/3 

September 1, 1969 Spot Radio Stations 935 
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State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

Beck ley-Raleigh 
Bluefield-Mercer 

State, County, City, Metro Area Data 
CITIES AND COUNTIES - This list shows counties in which cities are located. Cities ore first, counties next. 

Charleston-Kanawha Fairmont-Marion Huntington-Cabell Morgantown-Monongal ia Parkersburg-Wood Weirton-Hancock 
Clarksburg-Harrison So. Charleston-Kanawha 

WEST VIRGINIA 

Wheeling-Ohio 

Estimates for: --Consumer Spendable Income-1968--  Retail Sales-1969  Posen- Fans Gross 
STATE % Distribution of Families -Total Retail Salsa-  By Selected Store Tinos  cor Popo. Farm 
COUNTY-Map Loc. Population Households Per 3000 5000 8000 10006 15000 Per General Home Auto- Service Cars lation lemma 

City 1/1/69 1/1/69 Household to to to to and Household Food Drug Mdse. Apparel Funs. motive Station 1/1/69 I/1/69 1968 
Metropolitan Area (000) (000) ($000) (5) 4999 7999 9999 14999 over ($000) (8) (1000) ($000) ($000) ($000) (0000) ($000) (5000) (000) (000) ($000) 

WEST VIRGINIA 
STATE TOTALS  1,787.9 532.17 3,980,272 7,479 20.0 22.2 16.7 16.4 9.5 2,430,649 4,567 607,596 80,820 391,286 138,917 134,813 483,882 202,995 640.14 65.8 133,194 

BARBOUR 11.4..._. _ .... 12.6 3.69 21,694 5,879 23.3 12.5 16.4 14.1 4.6 11,645 3,156 4,213 421 893 715 737 1,772 1,104 4.80 1.3 2,243 
BERKELEY M-3 ...... _.... 36.9 11.28 75,754 6,716 25.9 27.4 16.3 12.0 5.5 53,613 4,753 16,850 2,690 3,556 3,004 2,445 9,699 4,176 14.77 1.9 9,615 
BOONE E-6  25.7 6.88 48,067 6,986 19.3 18.9 16.2 17.7 9.1 23,382 3,399 8,274 650 2,602 1,179 1,024 3,532 2,587 8.18 .5 158 
BRAXTON G.5  12.8 3.69 20,932 5,673 22.3 14.0 12.4 11.9 6.5 13,483 3,654 3,318 286 1,777 661 683 3,245 1,682 3.77 1.9 1,532 
BROOKE G.1..... ....... - - 3L2 9.23 81,856 8,868 17.0 25.5 21.0 20.8 12.0 32,486 3,520 7,196 695 2,271 1,013 1,833 9,374 2,981 10.70 .4 438 
CABELL D-5  115.6 37.26 313,338 8,410 18.1 20.3 18.9 18.7 14.0 213,442 5,728 39,665 7,566 45,019 15,955 13,999 45,658 12,898 44.30 1.4 1,667 

Huntington2  90.3 30.21 260,624 8,627 195,645 6,476 33,370 6,304 39,499 15,501 13,574 38,854 9,967 
Huntington-Ashland 
Metro Area.. 272.9 83.18 662,151 7,960 19.3 20.9 17.9 18.4 12.1 417,059 5,014 99,777 14,930 70,715 24,450 23,477 87,984 31,774 104.50   

CALHOUN F-4  6.4 1.86 10,423 5,604 22.0 15.1 14.9 10.7 3.1 6,094 3,276 2,108 160 610 101   1,894 199 2.18 1.0 842 
CLAY F-5  9.8 2.47 13,294 5,382 22.5 13.0 16.8 11.9 4.0 4,792 1,940 1,879 64 933 160 109 247 650 2.62 .6 424 

DODDRIDGE G-4 4.6 1.43 11,169 7,810 20.8 14.8 12.1 20.8 11.4 4,254 2,975 1,617 59 338 149 365 930 145 1.77 .7 1,020 
FAYETTE F-6..... ...... _._ 47.1 13.28 109,476 8,244 17.3 17.1 15.4 19.7 12.4 66,133 4,980 18,120 1,862 7,963 2,940 2,771 14,636 ille 1131f 1.0 651 
GILMER G-4  5.8 1.67 11,504 6,889 19.4 15.5 12.2 16.5 8.1 7,260 4,347 2,311 152 1,008 98 303 1,131 .9 1,038 
GRANT K-4  8.4 2.38 10,437 4,385 23.8 12.5 9.8 5.6 2.7 10,734 4,510 2,448 321 796 498 588 2,392 1,333 3.14 1.4 6,205 
GREENBRIER G-7 ... 30.9 9.08 59,819 6,588 24.4 16.4 15.3 13.9 73 48,683 5,362 12,041 1,594 6,362 2,195 1,661 10,473 5,129 12.33 2.5 7,048 
HAMPSHIRE L-3  10.7 3.18 17,144 5,391 24.8 16.3 13.7 10.7 4.2 11,714 3,684 2,935 209 489 375 147 3,959 1,623 4.38 1.4 6,605 
HANCOCK G-1  44.9 13.33 118,437 8,885 12.8 30.1 21.9 21.0 10.6 51,052 3,830 16,843 2,581 4,465 2,920 3,490 7,561 4,650 16.25 .3 653 

Weirtor9  32.2 9.56 94,021 9,835 50,728 5,306 14,353 1,907 4,307 2,620 3,217 11,076 3,535 
Steubenville-Weirton 
Metro Area 176.8 52.15 478,319 9,172 15.9 26.3 21.0 20.6 11.9 237,434 4,553 69,107 8,509 37,584 11,558 13,860 40,433 17,362 69.28   

HARDY K-4  8.0 2.31 13,019 5,636 24.9 16.5 11.3 10.6 5.0 8,863 3,837 1,634 258 489 332 121 1,757 658 3.18 1.9 9,338 
HARRISON G-3  72.7 23.40 185,969 7,947 20.4 23.1 18.2 17.8 9.7 127,793 5,461 34,323 4,599 20,785 7,771 7,868 23,514 9,387 28.97 1.9 4,057 

Clarksburg. 25.9 9.25 87,152 9,422 86,143 9,313 17,633 3,631 19,432 7,198 7,017 15,697 4,086 

JACKSON E-4  21.7 6.26 36,921 5,898 20.7 26.1 17.2 9.2 4.2 22,335 3,568 5,724 369 1,612 1,331 981 4,361 2,728 7.39 21 2,435 
JEFFERSON M-3  20.1 5.89 39,057 6,631 24.3 21.1 17.7 12.6 7.0 28,551 4,847 6,010 1,085 2,853 1,097 2,026 5,269 3,123 8.24 1.1 9,748 
KANAWHA E-5  274.0 82.81 650,981 7,861 16.6 25.9 18.4 17.9 10.6 410,272 4,954 93,420 16,029 80,311 21,698 20,404 87,969 30,216 98.16 .7 1,366 

Charleston  86.2 28.96 290,891 10,045 245,932 8,492 37,097 8,489 58,891 17,206 11,096 67,705 13,948 
Charleston Metro 
Area  274.0 82.81 650,981 7,861 16.6 25.9 18.4 17.9 10.6 410,272 4,954 93,420 16,029 80,311 21,698 20,404 87,969 30,216 98.16   
South Charleston  19.5 6.40 65,324 10,207 24,623 3,847 8,200 1,996 2,751 1,281 3,649 932 1,291   

LEWIS G-4  19.2 5.45 31,335 5,750 26.6 18.8 15.4 8.7 4.7 23,037 4,227 6,731 801 1,738 1,494 1,386 4,662 1,940 6.24 1.2 2,988 
LINCOLN D-6  19.0 4.94 23,171 4,690 23.9 17.7 12.7 74 2.9 9,541 1,931 3,556   1,511 92 104 2,345 1,029 5.19 1.9 1,061 
LOGAN D-7  50.6 13.14 115,315 8,776 16.6 19.1 16.7 21.1 13.0 58,972 4,488 16,776 1,819 13,834 3,642 2,714 9,531 4,962 15.20 .4 106 
McDOWELL E-8  51.6 13.36 125,048 9,360 17.9 15.2 13.9 21.3 16.5 53,946 4,038 15,797 1,331 8,125 4,036 3,606 10,424 4,316 14.94 .3 91 
MARION H-3  58.7 19.30 170,416 8,830 16.4 19.7 18.4 21.7 14.9 96,303 4,990 26,440 2,977 12,122 5,918 5,829 17,693 6,965 25.94 1.1 1,361 

Fairmont  28.0 9.77 83,843 8,582 74,035 7,578 17,927 2,551 10,709 5,625 4,550 14,414 4,269   
MARSHALL G.2  39.1 12.23 82,471 6,743 25.4 29.3 17.2 14.2 5.7 38,339 3,135 11,977 1,599 2,289 1,757 1,498 6,696 2,637 12.61 1.5 2,746 
MASON D-5  26.2 7.50 46,085 6,145 22.8 20.7 17.8 13.3 6.1 20,769 2,769 6,610 728 1,505 902 1,331 3,678 2,330 8.17 2.6 4,405 
MERCER F-8  65.0 19.33 136,230 7,048 22.9 21.6 15.5 13.7 7.9 91,227 4,719 18,547 3,563 14,558 6,079 5,425 19,753 8,724 23.75 1.4 1,112 

Bluefield'  28.0 8.80 58,138 6,607 57,418 6,525 11,143 2,038 10,335 3,959 3,860 10,763 3,444   

MINERAL K.3  22.8 6.89 39,032 5,665 28.9 27.4 13.9 8.4 2.9 24,516 3,558 8,332 1,042 2,439 1,416 1,083 3,528 2,149 9.38 .9 1,953 
MINGO D-7  36.7 9.42 53,163 5,644 21.3 25.6 11.2 9.9 4.0 46,470 4,933 8,626 1,090 8,911 4,597 4,702 10,277 2,741 9.18 .4 152 
MONONGALIA H-3____ 52.3 15.92 144,975 9,106 18.4 17.0 17.4 21.6 15.7 87,489 5,446 22,665 3,256 13,984 6,316 5,930 14,091 6,523 20.70 1.1 1,833 

Morgantown... 33.6 10.47 62,957 6,013 70,740 6,756 17,445 3,256 12,097 5,895 4,838 10,959 4,688   
MONROE G-7  9.3 2.63 15,217 5,786 23.3 15.7 11.9 10.6 3.7 8,297 3,155 1,909 283 620 111 461 2,312 1,521 3.48 2.3 5,010 
MORGAN L-3  8.7 2.76 13,905 5,038 29.6 21.4 14.0 8.9 3.0 8,498 3,079 1,444 442 320 199 311 1,352 1,291 3.60 .4 1,795 
NICHOLAS G-6  23.7 6.48 39,511 6,097 24.7 21.4 13.9 11.8 5.5 25,798 3,981 6,028 423 5,068 1,305 973 5,101 3,332 7.32 1.4 1,081 
OHIO G-2  69.7 24.00 194,650 8,110 20.3 26.8 16.1 16.1 11.8 148,953 6,206 28,265 4,592 40,403 10,855 12,914 22,625 8,407 24.62 .5 2,301 

Wheeling  54.7 19.16 154,836 8,081 139,070 7,258 26,958 3,984 37,393 10,630   22,071 4,812   
Wheeling Metro Area.. 187.9 61.08 499,187 8,173 20.7 24.8 16.8 18.3 11.5 293,733 4,809 74,243 9,114 48,412 15,922 21,054 50,918 21,024 72.41   

PENDLETON J-5  6.7 1.78 9,754 5,480 26.2 10.7 10.9 7.3 3.2 6,119 3,438 787 114 783 142 158 1,700 545 2.41 2.3 8,916 
PLEASANTS F-3  7.7 2.23 13,124 5,885 23.5 24.5 18.5 13.0 3.6 9,020 4,045 2,396 257 471 491 89 2,732 1,248 2.40 .4 332 
POCAHONTAS H-6  7.8 2.32 15,352 6,617 25.1 17.6 13.7 14.5 5.8 8,049 3,469 2,207 120 1,028 347 644 1,270 1,116 3.23 1.6 2,346 
PRESTON J-3  23.6 6.67 42,852 6,425 24.7 17.2 14.7 13.7 6.6 22,543 3,380 5,911 595 1,837 457 848 5,598 2,758 8.74 2.1 5,560 
PUTNAM E-5  26.5 7.56 43,503 5,754 23.1 28.1 16.6 10.9 3.3 20,460 2,706 4,766 68 1,560 rs 409 6,165 5,213 9.28 1.6 1,818 
RALEIGH F-7  66.4 18.94 142,743 7,537 20.4 18.0 16.3 17.4 10.3 97,216 5,133 27,508 2,544 16,940 5,833 5,419 17,730 7,573 24.20 .9 1,211 

Beckley  20.9 7.19 44,778 6,228 64,910 9,028 18,064 2,200 12,853 5,426 5,025 12,371 3,399   
RANDOLPH H-5  22.7 6.45 45,375 7,035 23.8 16.7 16.6 15.2 8.1 30,759 4,769 7,820 954 6,362 983 1,321 4,701 3,486 8.65 1.7 2,055 
RITCHIE F-4  8.6 2.77 20,843 7,525 21.1 16.4 15.0 17.5 9.5 11,163 4,030 2,575 728 897 375 514 3,710 1,134 3.54 1.0 1,422 
ROANE F-5  13.3 3.74 24,706 6,606 24.3 16.1 14.5 13.7 5.9 14,187 3,793 3,844 481 1,325 867 586 3,210 1,713 4.46 1.9 2,363 
SUMMERS F-7  13.0 3.78 22,096 5,846 19.7 16.7 12.6 13.4 6.7 14,228 3,764 3,473 586 1,608 962 575 2,611 1,465 4.29 1.1 1,061 
TAYLOR H-3  12.4 3.98 26,643 6,694 20.7 15.4 17.3 17.9 8.6 17,553 4,410 5,763 661 633 860 919 2,689 2,263 4.88 .6 965 
TUCKER J-4  5.1 1.56 13,697 8,780 18.5 14.8 11.1 18.6 14.1 8,044 5,156 2,004 134 411 411 385 2,368 710 2.63 .6 1,015 
TYLER G-3  8.7 2.80 22,535 8,048 18.5 17.5 15.2 17.8 12.1 10,692 3,819 3,685 331 992 498 518 2,204 1,173 3.33 1.0 1,170 

UPSHUR H-4  17.2 5.06 31,225 6,171 22.1 15.3 15.2 15.4 7.0 26,738 5,284 8,782 801 1,424 1,229 1,039 5,374 1,555 6.03 1.4 1,819 
WAYNE D-6  40.8 11.61 68,916 5,936 21.9 25.1 14.3 12.6 5.3 24,893 2,144 9,614 695 1,197 217 964 6,134 2,398 10.66 1.1 1,495 
WEBSTER G-5  10.1 2.69 17,425 6,478 21.7 14.3 12.2 14.9 7.6 9,862 3,666 3,539 399 776 255 293 1,652 1,370 3.13 .6 288 
WETZEL G-3  17.9 5.58 46,623 8,355 15.8 19.5 19.7 20.1 11.7 24,219 4,340 7,943 828 1,395 1,030 1,213 5,926 2,191 7.68 .7 561 
WIRT F-4  2.9 .87 7,227 8,307 20.2 12.2 10.8 23.6 12.7 1,574 1,809 245 15 662 42 25 22 267 1.42 .9 1,012 
WOOD E-4  90.9 28.71 223,989 7,802 19.4 26.8 17.9 17.7 10.4 142,026 4,947 32,051 4,296 30,804 9,969 7,865 26,579 10,530 34.33 1.4 2,417 

Parkersburg  50.1 16.70 145,876 8,735 126,379 7,568 25,507 3,626 30,287 9,778 6,180 25,796 8,367 
Parkersburg Metro 
Area  90.9 28.71 223,989 7,802 19.4 26.8 17.9 17.7 10.4 142,026 4,947 32,051 4,296 30,804 9,989 7,865 26,579 10,530 34.33   

WYOMING E-7  33.1 8.34 61,829 7,414 19.6 20.1 18.4 18.1 8.5 32,568 3,905 8,051 617 7,622 837 1,407 8,066 3,104 9.27 .6 290 

(2) Includes portion in Wayne County. 
(4 Includes portion in Brooke County. 
(4) Includes portion in Tazewell County, Virginia. 
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WEST VIRGINIA 

WEST VIRGINIA 
SRDS consumer market map and data at begin-

ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

BECKLEY (3 AM; 1 FM) 
Raleigh County-Map Location F-7 

See SRDS consumer market snap and data at begin-
ning of the State. 

WBKW (FM) 
1846 

The Personality Station 
Media Code 4 250 0140 1.00 
Personality Stations, Inc., Box 1452. Beckley, W. Va. 

25801. l'hone 304-253-7311. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Joe L. Smith, Jr. 
Sales Manager-Pat Roach. 

3. FACILITIES 
ERP 34.000 w. 99.5 mc. 
Operating schedule: 6:00 am-midnight daily. EST. 
Antenna ht.: 1.050 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3a, 4a, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10b, Ilb, 12b, 13b, 14b, 15a. 
Basic Rates: 2.0b. 21a, 23a, 24a, 250, 29e. 
Contracts: 40a. 41, 42e, 440. 45, 46, 47e. 51b. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 62b, 62d. 
Cancellation: 70a, 70e. 72, 730. 
Prod. Services: 80, 82. 
AM facilities: WJLS. 

TIME RATES 
Elf 8/1/67-Reed 7/31/67. 

6. SPOT ANNOUNCEMENTS 
ROS: I x 30x 600 90x 1805 3602 
Ea ....... 1.50 1.40 1.30 1.20 1.10 1.00 

7. PACKAGE PLANS 
PER DAY: I ti 2 tl 3 tl 4 tl 5 tl 10 11 
Per 10.00 17.50 21.00 26.00 30.00 55.00 
Per mo  40.00 70.00 84.00 104.00 120.00 220.00 

to. PROGRAM TIME RATES 
Daily 8-10 pm. 

PER WK: I ti 301 4 tl 7 ti 
2 hr  20.00 58.00 75.00 120.00 
1 hr...   12.50 35.00 46.00 75.00 
1/2 hr ....   7.50 21.00 27.00 48.00 

10. SPECIAL FEATURES 
Capsule News-Earned announcement rate plus .50 
per broadcast. 

WC IR 
1966 

C 
Media Code 4 250 0280 5.00 
Waldron Broadcasting Corp., Box 1063. Beckley, W. 

Va. 25801. Phone 304-252-6452. 
I. PERSONNEL 
President-T. M. Waldron. 
General Manager-Thomas K. Martin. 

2. REPRESENTATIVES 
PILO Time Sales, Inc. 

3. FACILITIES 
10,000 w. days, 1,000 w. critical hours; 1080 he. 

Non-directional. 
500 w. pre-sunrise. 

Operating schedule: 6 am-local sunset. EST, 
4. AGENCY COMMISSION 

15/0. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2.b, 3a, 4b. 4d. 5, 6a, 7b, 8. 
Rate Protection: 15e. 15b. 15e. 
Basic Rates: 20a, 20b, 21a, 21b, 231). 240. 24b, 24e, 

25c. 20e. 29e. 30. 32a, 33c, 
Contracts: 40b, 42a, 42c, 43. 446, 45, 48, 49. 51a. 

51b. 
Comb.: Cont. Discounts: Cob. 60d, 60e, 60f, 60g. 60h, 

601. Glb, 620, 
Cancellation: 70a, 70e, 710. 72, 73a, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
Eft - Recd 12/12/86. 

6. SPOT ANNOUNCEMENTS 
1 MIN: 1 x 65 I2x 185 24e 30x 
1 wk....._ ..... 12.00 10.00 9.00 8.00 7.00 8.00 
13 wk_____ 11.75 9.75 8,75 7.75 6.75 5.75 
26 11.50 9.50 8.50 7.50 6.50 5.50 
52 wk.  11.00 9.25 8.25 7.25 6.25 5.25 

WJ LS 
1939 

The Personality Station 
Media Code 4 250 0420 7.00 
Personality Stations. Inc., WJLS Bldg., Beckley. 
W. Va. 25801. Phone 304-253-7311. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Joe L. Smith, Jr. 
Sales Manager-Pat Roach. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Regional Reps Corp. 

3. FACILITIES 
5,000 w. days, 500 w. night,: 560 he. 
Directional-nighttime only. 

Operating schedule: 5:00-12:30 am weekdays. EST. 
4. AGENCY COMMISSION 

15/0 time only; bills rendered monthly. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2a. 3a, 4e, 4d, 5, 6a, 7a, 8, 
Rate Protection: 10b, 11b, 12b, 13b. 14b, 15a. 
Basic Rates: lob, 2.1a. 13s. 24a, 25a, 29a, 
Contracts: 400. 41, 420. 44a, 45. 46, 47a, 51b. 
Comb.: Cont. Discounts: 60b, 60e, 60f, 62b, 62d. 
Cancellation: 70a, 70e. 72, 73a, 

Prod. Services: 80, 82. 
FM facilities: WIIKW (FM). 
.AMIlated with CBS Radio Network, 

TIME RATES 
No. 10 Eft 10/1/64-Reed 9/28/64. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti--- 12.00 8.00 156 ti_____ 9.00 6.25 
13 ti 11.50 7.75 260 ti  8.00 5.50 
26 ti______. 11.00 7.50 312 ti_____ 7.00 4.75 
52 ti  10.50 7.25 500 ti  6.00 4.00 
104 ti  10.00 7.00 1000 ti........_ 5.00 3.25 

7. PACKAGE PLANS 
SPECIAL WEEKLY PACKAGES 

(1-12 weeks) 
20/30 20/30 

PER WIC: 1 min sec 1 min sec 
6-11 ti___. 10.00 7.00 24-27 ll  7.00 4.90 
12-18 ti_ ..... 9.00 6.30 30 or more  6.00 4.20 
18-23 ti  8.00 5.60 

Additional Discount, 
13-25 wks  10% 52 wks  20% 
26-51 asks  15% 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 ni 111 

1 x....................-...... 70 42 25 18 10 
IISCOUNTS 

13x-3% 52x- 9% 1561-15% 
262-6% 1042-12% 2602-20% 

WWNR 
1946 

A Rahall Station 
Subscriber to the NAB 9adlo Code 

Media Code 4 250 0560 0.00 
Rebell Broadcasting Co. Inc.. 1708 Harper Ed., 

Beckley. W. Va. Phone 304-253-8330. 
STATION'S PROGRAMMING DESCRIPTION 

WWNR: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min on hour and headlines on half hour. 3 man 
local news department. 1 mobile unit. SPORTS: 
quarter after hour and weather 15 before hour. 
Play-by-Play local high school football and basket-
ball. All-Star and World Series baseball. 5-7 am 
country and gospel music. 7 am-12 M current hits, 
audience participation, quizzes, and phono swap shop 
programs. 5:30-6 pm roundup of sports, news and 
stock reports. 6-6:30 pm telephone open mike pro-
gram. Editorials. Contact Representative for further 
details. Reed 9/18/67. 

I. PERSONNEL 
President-N. Joe Rattail. 
General Manager-Anthony P. Gonzalez. 

2. REPRESENTATIVES 
11-It Representatives, Inc. 

3. FACILITIES 
1.000 w. days, 500 w. nights; 620 kg. 
Directional-nightUme only. 

Operating schedule: 5:00 am-midnight weekdays. EST. 
4. AGENCY COMMISSION 

15%; no cash discount. 
5. GENERAL ADVERTISING See coded regulations 

General: la, 2b, 3a, 4a, 4d, 5, 6a, 7a. 
Kate Protection: 10a. Ola. 12a, 13e. 14a. 151a. 
Basic Rates: 20a, 220. 230. 24a, 25a, 26, 29a, 31, 

33a. 
Contracts: 40a, 44b. 46. 47a, 51b. 
Comb.: Cont. Discounts: 60e, 60f, 61e, 62d. 
Cancellation: 71a. 
Prod. Services: 82. 
Affiliated with KEIS Radio Network. 

TIME RATES 
Rates effective  

Rates received September 4, 1962. 
6. SPOT ANNOUNCEMENTS 

1-MINUTE 
Less than 

t. 6 tl. 12 ti. 18 U. 24 ti. 30 ti. 
1 week ...... 11.00 9.00 8.00 7.00 6.00 5.00 

13 weeks__ 10.75 8.75 7.75 6.75 5.75 4.15 
26 weeks  10.50 8.50 7.50 6.50 5.50 4.50 
52 weeks  10.00 8.25 7.25 6.25 5.25 4.25 

BERKELEY SPRINGS 
(1 AM; 1 FM) 
Morgan County-Map Location L-3 

See BEDS consumer market map and data at begin-
ning of the State. 

WCST 
1958 

Subscriber te the NAB Radio Code 
Media Code 4 250 0700 2.00 
Berkeley Springs Radio Station Corp., Box 8, Berke-

ley Spring's, W. Va. 25411. Phones 304-258-1010; 
Hancock. Md. 301-678-6217. 

I. PERSONNEL 
President-Vernon Weber. 
Vice-Pres. & Gerel Mgr.-Ken Robertson, 
Program Director-Lynn Beckman. 

3. FACILITIES 
250 w.: 1010 he. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast during AM operational hours. For 
separate FM facilities see WCST-FM. 

4. AGENCY COMMISSION 
15% to recognired agencies. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. la. 3b, 4a, 4d, 5, 6a, 71). 8. 
Basic Rates: 20a, 22a, 23a, 24b, 28b, 29a. 
Contracts: 40a, 45. 46. 
Comb.; Cont. Discounts: 60a, 61b, 61e, 62b. 
Cancellation: 70s. 70e, 71a, 73a. 
Bold in combination with WMSG, Oakland, Md. An-
nouncements purchased on WMSG may be added to 
those purchased on WCST to earn the most favorable 
rate on both stations. Schedules need not be Identi-
cal. 1.000 or more time on each station earns the 
minimum rate less 10%. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 4/1/64-Reed 3/3/64. 
A-Sign-on-6 pm. 
B-6 pm-sign-off. 

6. SPOT ANNOUNCEMENTS 
lx 505 200x 5005 1000+ 

A   2.25 2.00 1.75 1.50 1.25 
  2.00 1.75 1.50 1.25 1.00 

8. PROGRAM TIME RATES 
CLASS A 

Ix 
1/2 hr ........11.25 
1/4 hr    6.75 
5 min. 4.50 

CLASS B 
1/^ hr 10 00 875 7.50 
1/4 hr  6.00 5.25 4.50 
5 min  4.00 3,50 3.00 

WCST-FM 
1964 

Basic Rates: 20a, 21a, 21b, 21e, 21d, 22b, 23a, 24a, 
24e. 31. 

50x 200x 500x Contracts: 40a, 42a, 43, 45. 46, 510, 
10.00 875 7.00 Comb.; Cont. Discounts: 601, 61e. 62d. 
6.00 5.25 4.50 Cancellation: 70e, 71a, 72, 73b, 
4.00 3.50 3.00 Prod. Services: 82. 

No. 3 EffT3I/MI/E67R-ARreEcS'd 2/8/67. 

alf, 7. PACKAGE PLANS 
(ROS Mon thru Sun) 

PER WK: 12 ti 16 ti 20 ti 24 01 28 ti 
Ea ________ . * * 3 50 3 25 3.00 2.75 2.50 
Maximum 1 minute.  

CONSECUTIVE WEEK DISCOUNTS 
26 wk-5% 52 ,,k- 

Subscriber to the NAB Radio Code 
Media Code 4 250 0701 0.00 
Berkeley Springs Radio Station Corp., Box 8, 

Berkeley Springs, W. Va. Phone 304-258-1010. 
Hancock, Md. Phone 301-678-6217. 

I. PERSONNEL 
President-Vernon Weber, 
Geri' Sta. & Sales Mgr.-Kenneth Robertson. 
Program Director-Lynn Beckman. 

3. FACILITIES 
ERP 3,000 w.; 93.5 me. 
Operating schedule: 6:00 am-11:00 pm Mon thru Fri; 
6:00 am-11:30 pm Sat; 8:00 am-11:00 pm Sun. EST. 
Antenna ht.: 70 ft. above average terrain. 
Partial simulcast operation during AM operational 
hours. FM only from sunset-II pm. For simtdcast 
facilities see WCST. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a, 

TIME RATES 
No. 2 Elf 4/1/64-Reed 11/10/64. 

13-6 pm-sign-off. 
6. SPOT ANNOUNCEMENTS 
WCST Class B rates apply. 

8. PROGRAM TIME RATES 
WCST Class 13 rates apply. 

BLUEFIELD (2 AM; 1 FM) 
Mercer County-klap Location F-8 

See SRDS consumer market map and data at begin. 
Witt of the State. 

WHIS 
1929 

Subscriber to the NAB Radio Code 
Media Code 4 250 0840 6.00 
Daily Telegraph Printing Company. Broadcast Center, 

East Cumberland Rd.. Bluefield, W. Va. 24701. 
Phone 309-327-7115. TWX 304-325-6968. 

I. PERSONNEL President-Hugh Shott. 
General Manager-John Shott. 
Station and Sales Mgr.-George Hendrick. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
5.000 w. days. 500 w. nights; 1440 kg. 

Non-directional. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
None: all rates net to station. 

I. GENERAL ADVERTISING See coded regulations 
General: la, la, la, 3e, 3d, 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10e, lle. 12e, 13e, 14c, 16. 
Basic Rates: 20a, 21a. 21b, 21d, 22b, 23a, 231a. 24a, 

24b. 24e, 25a, 27, 28a. 29a, 30, 33a. 
Contracts: 40a, 42a, 43, 44b, 45, 46, 47a, 49, 151a, 

51b, 51e. 
Comb.: Cont. Discounts: 60a. 60f, 601, 61e, 62b, 62d. 
Cancellation: 70a, 70e. 715, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NBC. 

TIME RATES 
Elf   Itec'd 5/29/69. 

AA-6-9 am & 4-7 pm. 
A-9 am-4 pm & 7-8 pm. 
B-8 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: lx 26e 522 1045 156x 2605 
PER WE: 1 ti 6 ti 12 ti 18 tl 24 ti 48 ti 
1 min  9.00 8.00 7.00 6.00 5.00 4.00 
30 see.  7.20 6.40 5.60 4.80 4.00 3.20 
10 see  4.50 4.00 3.50 3.00 2.50 2.00 

CLASS A 
1 min____ 6.00 5.00 4.50 4.00 3.50 3.00 
30 seo _... 4.80 4.00 3.60 3.20 2.80 2.40 
10 sec  3.00 2.50 2.25 2.00 1.75 1.50 

CLASS B 
1 min.. 5.00 4.50 4.00 3.50 3.00 2.50 
30 see  4.00 3.60 3.20 2.80 2.40 2.00 
10 sue.........._ 2.50 2,25 2.00 1.75 1.50 1.25 
Spots and programs may not be combined to earn 
lower rate. Weekly plans may be combined with 
other spots to earn lower rate. 

W H I S-FM 
1963 

C 
Subscriber to the NAB Radio Code 

Media Code 4 250 0841 4.00 
Daily Telegraph Printing Co., Broadcast Center, East 
Cumberland Rd.. Bluefield. W. Va. 24701. Phone 
304-327-7115. TWX 304-325-6966. 

I. PERSONNEL 
President-Hugh Shott. 
General Manager-John Shan. 
Sta. & Sales Mgr.-George Hendrick. 

2. REPRESENTATIVES 
Avery-Knodel. Inc. 

3. FACILITIES 
ERP 5,900 w.; 104.5 rec. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 1170 ft. above average terrain. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a. 30. 3e, 3d, 4a, 4d, 5, 6b, ib, 8. 
Rate Protection: 12e. 

WKOY 
1948 

Media Code 4 250 09800.00 
WKOY, Inc., Box 800. 623 Commerce St., Bluefield, 
W. Va. 24701. Phone 304-327-6124. 

I. PERSONNEL 
Station Manager--Jack Darnell. 
Chief Engineer-IL G. Kelly. 
Program Director-Johnny Charles. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1240 he. 

Non-directional. 
Operating schedule: 1:00 am weekdays; 7:00 am-
midnight Sun. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
Basic Rates: 23a. 
Afnliated with SOBS Redo Network, 

TIME RATES 
Rates effective July 1. 1965. 
Rates received Starch 2, 1966. 

6. SPOT ANNOUNCEMENTS 
1 ti 52 U 156 ti 260 II 312 ti 520 ti 

1 min  7.50 7.00 6.50 6.00 5.50 5.00 
20/30 sec___ 5.60 5.25 4.90 4.55 4.10 3.75 
10 sec______ 3.75 3.50 3.25 3.00 2.75 2.50 

7. PACKAGE PLANS 
PER WE; 12 LI 18 ti 24 ti 30 tl 
I min... . 78.00 108.00 132.00 150.00 
20/30 sea ___ 58.80 81.90 98.40 112.50 
10 sec  39.00 54.00 66.00 75.00 
Saturation packages may be cross combined to earn 
numerical frequency. Not subject to retro-active dis-
counts. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

I U 45.00 27.00 
13 ti. . 42.75 25.65 
26 tl.. 40.50 24.30 
39 U  . 38.25 22.95 
52 U.. 38.00 21.60 
78 U____________ 33.75 20.25 
104 ti _ ........ ___ 31.50 18.90 
158 U . 29.25 17.55 
260 U ....... -_-___ 27.00 16.20 

BUCKHANNON 
Upshur County-Map Location H-4 

See SRDS consumer market map and data at begin-
ning nt the State. 

1/4 hr 10 min 
18.00 33,50 
17.10 12.82 
16.20 12.15 
15.30 11.47 
14.40 10.80 
13.50 10.12 
12.60 9.45 
11.70 8.77 
10.80 8.10 

5 min 
9.00 
8.55 
8.10 
7.65 
7.20 
6.75 
8.30 
5.85 
5.40 

WBUC 
1959 

Subscriber to the NAB Radio Code 
Media Cede 4 250 1120 2.00 

Raclin Station WBUC, Inc., Box 71, Buckhannom 
W. Va. 26201. Phono 304-472-1460. 

STATION'S PROGRAMMING DESCRIPTION 

WBUC: Programmed for general Interest. 
NEWS: every hour en hour. 15 min world. state and 
local news at noon & 6 pm. Local news 8:30 am. 2 
mobile units cover special events and local news as 
needed Country and western music early morning 
end early afternoon. General popular music 9 am-
noon, 5-7 pm except early sign-off in winter. Current 
hits 4-5 pm. 5 min features, local events or regional 
news every hour on half hour. Farm features during 
noon hour. Telephone talk program 8:45 am. Reed 
7/17/67. 

I. PERSONNEL 
General Manager-Jesse D. Newman. 
Sta. & Com'l Mgr.-Joe Barker. 

3. FACILITIES 
5.000 w.: 1460 he. Nan-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a, 4d. 5, 6s. It,. 8. 
Rate Protection: 10a, Ila, 12a, I3a, 140, 15b. 
Basic Rates: 21a, 21b, 28b. 
Contracts: 40a. 44a, 96. 
Comb.: Cont. Discounts: 60e. 610. 
Cancellation: 71a, 73b. 
Prod, Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eft 3/1/68-Rec'd 12/6/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 see 

1 x  2.90 2.45 781 x  1.75 1.46 
157 x  2.69 2.10 937 x  1.70 1.40 
313 X  2.40 1.75 1093 a  1.64 1.36 
469 x  2.10 1.58 1212+  1.58 1.31 
625 x  1.87 1.52 

7. PACKAGE PLANS 
30 DAYS: SO ti 50 ti 101 ti 
1 min    2.57 2.34 1.75 
30 sec  2.00 1.87 1.40 

O. PROGRAM TIME RATES 
15 I57x 3132 (*) 

5 min  4.35 3.86 3.51 3.21 
(`) 469-624x. 

938 Spot Rodio Stations September 1, 1%9 



CHARLESTON (7 AM; 5 FM) 

{including South Charleston, St. Albans) 
Kanawha County-Map Location E-5 

gee SIMS consumer market map and data at begln• 
sing of the State. 

WCAW 
1946 

CHARLESTON 

The Eastman Station 

Media Code 4 250 1261)6.00 
Capitol Broadcasting Co., Box 4318, Charleston, W. Va. 

25301. Phone 304-925-4986. 
I. PERSONNEL 
President-E, M. Johnson. 
Vice-Pros. & Gen'l Mgr.-Paul Miles. 

Z. REPRESENTATIVES 
Robert E. Eastman & Co., Inc. 

I. FACILITIES 
10.000 w. days, 250 w. nights; 680 kc. 

Directional-nights only. 
Operating schedule: 6:00-1:00 am. EST. 

t. AGENCY COMMISSION 
15: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2.a. 2b, la, 3b, 3d, 4e. 4e. 5. 6a. 7b, 8. 
Rate Protection: 10b, 1113. 12b, 13b. 146. 
Basic Rates: 206, 21b, 22a, 23e. 24a, 25a. 26, 27. 

29a, 296. 30, 33d. 
Contracta: 40e. 41. 42a, 43, 44a, 46. 47a. 48, 49. 

51e. 51e. 
Comb.; Cont. Discounts: 60a, 60e. 60e, 61e, 624. 
Cancellation: 70a. 70e. 71a. 72, 73e. 73b. 
Prod. Services: 82. 

TIME RATES 
No. 9 Eff 5/1/69-Ree'd 4/10/69. 

5 SPOT ANNOUNCEMENTS 
I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm. 
III-Mon thru Sat 7 Dm-1 am; Sun all day. 

SECTION I 
PER WK: I ti 12 ti 18 ti 24 ti 
1 min. 25.00 22.00 21.00 20.00 
30/20 sec 20,00 17.60 10.80 16.00 
11) sec.  12.50 11.00 10.50 10.00 

SECTION II 
I' mi......_................_  20.00 00 18.00 17.00 16.00 
30/20 sec  16.00 14.40 13.60 12.80 
10 sec.  10.00 9.00 8.50 8.00 

SECTION III 

30/20 sec  11.20 
10 sec.  7,00 

C. PROGRAM TIME RATES 
applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 

RATEHOLDER 
Minimum wkly sched of 6 1-min snots 6 am-12 mid 
Mon-Sun necessary to maintain conoce wit advertising. 

12.00 
9.60 
6.00 

11.00 
8.80 
5.50 

WCHS 
1927 

CHARLESTON 

BLAIR e RADIO 
CBS Radio Network 

13:113 

10.00 
8.00 
5.00 

A Rollins' Group Station 
Media Code 4 250 14008.110 
WCHS-AM-TV Corp. 1111 Virginia St. E.. Charles-

ton, W Va. 25324. Phone 304-342-8131, TWX 
304-666-8828. 

For other Rollins' Group Stations see Rollins Broad-
casting. Inc. listing. 

I. PERSONNEL 
President-O. Wayne Rollins. 
General Manager-Ernest Saunders. 
Program Director-John Kristof. 

Z. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5.000 w.; 580 Ice. Directional-night only. 
Operating schedule: 5:00-2:15 am. EST. 
AGENCY COMMISSION 
15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 2a, 3a, 3d, 4e. 44. 5, 6a. 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basic Rates: 20b, 21a, 21b, 21d. 22b, 236, 24a, 24b, 

24e. 25e, 26. 28a, 28e. 29a. 29b, 31, 32b. 
Contracts: 40e. 41, 42a, 42e, 43, 44a. 44b, 45, 46, 

47e, 48, 49. 51e, 51c. 
Comb.: Cont. Discounts: 60b. 60h. 601, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with CBS and Blair Represented Network. 
Member: Rollins. Inc. 

TIME RATES 
Eff 1/1/68-Reed 7/14/67. 

AA-Mon thru Fri 6-10 am & 3-7 pm. 
A-Mon thru Frl 10 am-3 pm. 
B-Mon thru Fri 7-10 pm; Sat 6 am-7 pm; Sun 
noon- 7 pm. 
C---All other times. 

i'. PACKAGE PLANS 
CLASS AA 

WKLY: (*) (7) 6 ti 12 ti 18 if 24 ti 30 tl 
1 min.  30.00 25.00 23.00 22.00 20.00 18.00 16.00 
20/30   24.00 20.00 18.40 17.60 16.00 14.40 12.80 
ID's   18.00 15.00 13.80 13.20 12.00 10.80 9.60 

CLASS A 
1 min    20.00 18.00 16.00 14.00 13.00 12.00 
20/30   16.00 14.40 12.80 11.20 10.40 9.60 
ID's     12.00 10.80 9.60 8.40 7.80 7.20 

CLASS B 
WKLY: (*) (t) 6 ti 12 ti 18 ti 24 tl 30 ti 
1 min__ 15.00 12.00 11.00 10.00 9.00 8.00 
20/30     12.00 9.60 8.80 8.00 7.20 6.40 
ID's   9.00 7.20 6.60 6.00 5.90 4.80 

CLASS C 
1 min.    10.00 8.00 7.00 6.00 5.00 4.50 
20/30     8.00 6.40 5.60 4.80 4.00 3.60 
ID's 4.20 3.60 3.00 2.70 
(e) Specified position. 
(t) Less than 6 ti. 

Minutes. 20/30 seconds and ED's may be combined 
for maximum frequency. 

DISCOUNTS 
26 wks-4% 52 wks-8% 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

WKLY: (t) 6 ti 12 ti 18 ti 
AA     30 25 23 21 
A   23 21 19 17 
B   17 14 13 12 
C   11 9 8 7 

(t) Less than 6 ti. 

24 ti 30 tl 
19 17 
16 13 
11 10 
6 5 

WKAZ W K A Z-FM 
1946 1951 

CHARLESTON 
Subscriber to the NAB Radio Code 

Media Code 4 250 1680 5.00 

WK.AZ, Inc., Box 871, 210 Dickinson St.. Charleston, 
W. Va. 25323. Phone 304-343-4556. 

I. PERSONNEL 
General Manager-Harvey Guenther, 
Operations Director-Charles R. Turley. 
Chief Engineer-Lester Lovejoy. 

2. REPRESENTATIVES 
McGavren-Guild-PGIV Radio. Inc. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 950 kc. 

Directional-night only. 
Operating schedule: 24 hours daily. EST. 
FM FACILITIES 
ERP 9,000 w.; 97.5 me. 
Antenna ht.: 237 ft. above average terrain. 

4. AGENCY COMMISSION 
15%: no cash discount. No discounts on talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 44, 5. 
Rate Protection: 10b. 11b, 12b. 
Basic Rates: 205, 215, 23a, 24b, 25e. 28a, 29e. 
Contracts: 40e, 45. 46, 47a. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61b, 
Cancellation: 70a, 70e. 71n, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 17 Elf 9/1/68-Rec'd 8/21/68. 

AAA-Mon tint: Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat-10 am-3 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 
Fixed 6 ti 12 ti 18 ti 

1 min  20.00 18.00 17.00 16.00 
20/30 sec  . 16.00 14.40 13.60 12.80 
10 sec  10.00 9.00 8.50 8.00 

CLASS AA 
1 min  19.00 17.00 
20/30 sec  15.20 13.60 
10 sec„...- .....   9.50 8.50 

CLASS A 
1 min....._   17.00 15.00 
20/30 13.60 12.00 
10 8.50 7.50 

WKLC 

16.00 
12.80 
8.00 

14.00 
11.20 
7.00 

15.00 
12.00 
7.50 

13.00 
10.40 
6.50 

24 ti 
15.00 
12.00 
7.50 

14.00 
11.20 
7.00 

12.00 
9.60 
6.00 

1956 
ST. ALBANS 

Media Code 4 250 1700 1.00 
WKLC. Inc., 109 Sixth Ave., St. Albans, W. Va. 

25177. Phone 304-727-1300. 

I. PERSONNEL 
General Manager-Robert A. Entley. 

3. FACILITIES 
1.000 w. days; 1300 kc. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time and talent; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a. 5, 6e. 8. 
Rate Protection: 10b, 111). 12b, 13b, 14b. 
Basic Rates: 22a. 22b, 21e, 241). 26. 29e. 
Contracts: 40a, 42a. 45. 46, 47a. 
Comb.; Cont. Discounts: 60a, 61a, 61b. 
Cancellation: 73s. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective October 1, 1956. 

Rates received November 2, 1956. 

6. SPOT ANNOUNCEMENTS 
One minute or 120 words live: 
1 time  4.00 260 times 3.35 

13 times_ 3.85 312 times  3.00 
3.60 500 times.......  2.50 

STATION BREAK 
National spot rate applies. 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time .......__ 48.00 29.45 16.50 7.20 
13 ..... 45.60 27.25 14.15 6.84 
52 times._______ 40.80 22.45 11.85 6.48 

156 31.20 15.60 8.58 5.40 
260 times_ 26.40 14.40 7.26 4.68. 
312 times_ 24.00 12.00 6.60 3.95 

WK L C-FM 
1966 

ST. ALBANS 
Media Code 4 250 1701 9.00 
WELC, Inc., Box 556, St. Albans, W. Va. 25177. 

l'hone 304-727-1300. 
I. PERSONNEL 
General Manager-Robert Entley. 
Program Director-Randy Talley. 
Sales Manager-Harry Anthony. 

3. FACILITIES 
ERP 50,000 w.; 105.1 mc. Stereo. 
Operating schedule: 7-1 am. EST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
See WKLC listing for coded regulations. 

TIME RATES 
Elf Itec'd 5/9/69. 

6. SPOT ANNOUNCEMENTS 
I x I3x 52e 200e 3 I2X 500x 

Ea   4.80 4.60 4.20 3.75 3.50 3.00 

WKNA (FM) 
1960 

CHARLESTON 

Eff3 FIMfl 
Media Code 4 250 1820 7.00 
Perfection Music, Inc.. 816-20 Chelsea Drive, 

Charleston, W. Va. 25303, Phone 304-344-2395. 
I. PERSONNEL 
President-Ray C. Tincher. 
Vice-Pros. & Gen'l Mgr.-G. W. "Bill" Sandefur. 
Commercial Manager-Virginia Sandefur. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 2,650 w.; 98.5 mc. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 391 ft. above average terrain. 

4. AGENCY COMMISSION 
Net; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3a, 3b, 4e. 5, 6h, 8. 
Rate Protection: lob. 116, 15b. 
Basic Rates: 20a. 22a, 22b, 23a. 245, 26, 28b. 
Contracts: 40e, 40c, 42b, 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 60a, 61a, 61b. 62b, 62e. 
Cancellation: 70e. 70c, 71a, 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff  Rec'd 11/4/68. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER BAY: (e) 1 mo 2 mo 3 mo 4 mo 0+ 
1 ti  4.00 3.50 3.00 2.65 2.50 2.25 
2 ti  3.50 3.00 2.65 2.50 2.25 2.00 
3 ti  3.00 2.65 2.50 2.25 2.00 1.75 

40 SECONDS 
1 ti  3.50 3.00 2.50 2.35 2.25 2.00 
2 tL  3.00 250 2.35 2.25 2.00 L75 
3 2.50 2.35 2.25 2.00 1.75 1.50 

20 SECONDS 
3.00 2.50 2.25 2.00 1.75 1_50 
2.50 2.25 2.00 1.75 1.50 1.35 

.7 1.50 1.35 1.25 
( ) I; " Loss than 1 mo. •  

Bulk Rate on 40-sec spots subject to clearance (to be 
used in 30 days or less but not in excess of 9 per 
day). 
100 spots, ea  2.25 150 spots, 200 

WRDS 
1963 

SOUTH CHARLESTON 

Media Code 4 250 1960 1.00 

Stone Broadcasting Co., Box 8305. 605 D. SL, South 
Charleston, W. Va, 25303. Phone 304-744-5388. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-William D. Stone, Sr. 
Station Manager-William D. Stone, Jr. 
Manager-Harold Ranson. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South, Southwest-Busby. Finch and Woods, Inc. 

WEST VIRGINIA 
3. FACILITIES 

1,000 w.; 1410 kc. Non-Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3e. 4a, 4e, 5, 6a. 7a, 8. 
Rate Protection: 1.0a, 11a, 12a, 13e. 145, 15a, 151), 

16. 
Basic Rates: 20b, 21e, 216, 22e. 22b, 23a, 24b, 25a. 

26, 28b, 28e, 29e, 29b, 30, 53e. 
Contracta: 403, 421o, 44a, 44b, 45, 46, 47e. 49. 51e. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 60h, 601, 61b. 

620. 
Cancellation: 706, 70d, 71a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective-. 

Rates received July 16, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 1 min 30 sec 
1 tL 9.00 7.00 260 ti   6.00 4.00 
13 tL  8.00 6.00 312 tL  5.00 3.00 
52 ti  7.00 5.00 

8. PROGRAM TIME RATES 
1 ti 13 ti 52 ti 260 ti 312 ti 

54. 51. 39. 
39. 36. 33. 

1/4 hr  35. 32. 29. 26. 23. 
10 min  25. 22. 19. 16. 13. 
5 min. 15. 13. 11. 9. 8. 

WTIP WT I 0 (FM) 
1946 1965 

CHARLESTON 

Media Code 4 250 2100 3.00 
Chemical City Broadcasting Co., Box 3032, 415 Dick-

inson St Charleston, W. Va. 25331. Phone 304-
E42-3136 

I. PERSONNEL 
General bianager-Mel S. Burka. 
Sales Manager-B. A. Burka. 
Program Director-Charles Coleman. 

2. REPRESENTATIVES 
PRO Time Sates, Inc. 
Detroit-Pearce Sales. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kc. 

Non-directional. 
Operating schedule: 6:00-2:00 am. EST. 
FM FACILITIES 
EltP 50,000 w.: 102.7 mc. 
Operating schedule: 6:00-2:00 am Mon thru Sat: 
6:00 am-midnight Sun. EST. 
Antenna ht.: 540 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See ended regulations 
General: lb. 2e, 3a, 4a. 44, 5, 6a, 7b, 8. 
Rate Protection: 10e. lla. 12e, 13b, 14a, 15b. 
Basic Rates: 20b, 21a. 226, 23a, 24a, 250, 20e. 29e. 
Contracts: 40a, 46, 47a. 51b, 
Comb.: Cont. Discounts: 60b. 
Cancellation: 706. 704. 71a, 73b. 
Prod. Services: 80. 82. 
Affiliated with NBC. 

TIME RATES 
Eff 2/1/69-Rec'd 2/13/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

 Comae wks-----
PER WK: 1 wk 4 wk 13 wk 26 wk 39 wk 52 wk 
5 ti............. 12.00 10.00 9.00 8.00 7.50 7.00 
10 ti  11.70 9.50 8.50 7.80 7.30 6.80 
15   11.40 9.00 8.00 7.40 7.00 6.50 
20 ti  11.00 8.50 7.50 7.20 6.70 6.20 
25 ti  10.50 8.00 7.00 6.80 
30 ti  10.00 7.50 6.50 6.30 
50 Li  7.00 6.00 5.00 

30 SECONDS 
5 ti  9.00 7.50 6.75 6.00 5.65 5.25 
10 ti  8.75 7.15 6.35 5.85 5.45 5.10 
15 ti  8.55 6.75 6.00 5.55 5.25 4.90 
20 ti  8.25 6.35 5.65 5.35 5.05 4.65 
25 ti  7.85 6.00 5.25 5.10 4.75 
30 tl  7.50 5.65 4.90 4.75 
50 ti  5.25 4.55 3.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  78.00 47.00 32.00 24.00 17.00 
13 x  74.00 44.50 30.50 22.50 16.00 
26 x  70.00 42.00 29.015 21.50 15.00 
39 x  66.50 40.00 27.50 20.50 14.00 
52 x  63.00 38.00 26.00 19.50 13.00 
104 x  59.50 36.00 24.50 18.50 12.00 
156 x  56.00 34.00 23.00 17.50 11.50 
208 x  52.50 32.00 21.50 16.50 11.00 
260 x  49.00 30.00 20.00 15.50 10.50 
312 x  ....... 46.00 28.00 19.00 14.50 10.00 
364 x  43.00 26.00 18.00 13.50 9.50 

(Charleston continued on next page) 

lee& Me ede&e .f* 
Want WOMEN? 
Check These Revealing 

Figures (Men, too). 
See Your EAST/MAN 

*PULSE N 

HOUSEWIVES-Average Quarter Hour Tune-in 10am-3pm 

WCAW 
Total 
3400 

WCAW 
AD 

VANTAGE 

18-49 
3000 

WUAW 
AD 

VANTAGE 

B 2100 62% 900 233% 
C 700 386% 700 329% 
D 2000 70% 1700 76% 
E 1600 113% 900 233% 
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WEST VIRGINIA 

Charleston-Continued 

W VA F (FM) 
1965 

CHARLESTON 

Media Code 4 250 2240 7.00 

Capitol Broadcasting Corp., Box 4318. Charleston, 
W. Va. 25304. Phone 304-925-7829. 
STATION'S PROGRAMMING DESCRIPTION 

WVAF(FM): Programs sacred and gospel music com-
plete with guest interviews, community announcements, 
both live and tape recorded church services and ser-
mons as well as bible studies. Contact Representative 
for further details. Itec'd 1/15/69. 

I. PERSONNEL 
President-E. M. Johnson. 
Station Manager-Bill Jeffers. 

2. REPRESENTATIVES 
Contact station direct. 

3. FACILITIES 
ERP 50,000 w. (borin.), 50.000 w. (vert.); 09.9 mo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 497 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, Is, 3b, 3d. 4a, 4e, 5, 6e. 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basle Rates: lob. 211), 22e, 23a, 24e. 25e, 26. 27. 

29a, 29b, 30, 334. 
Contracts: 40a. 41, 42a, 43, 44e, 46, 47a, 48, 49, 

51e. 51c. 
Comb.; Cont. Discounts: 60s, 60e, 60e. 61e, 624. 
Cancellation: 70a, 70e. 71a, 72, 73a, 73b. 
Prod. Services: 82. 
Alcohol and tobacco advertising not acceptable. 
Affiliated with American FM Network. 

TIME RATES 
Eff 3/1/69-Rec'd 1/15/69. 

6. SPOT ANNOUNCEMENTS 
1 min or less, flat. ........ __...---___-___ 2.35 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 

Per wk  40.00 25.00 15.00 
Per day  20.00 12.50 7.50 

WXIT 
1939 

CHARLESTON 
Media Code 4 250 2310 8.00 
Steer° Broadcasting Corp. of W. Va. ' Box 3142, 

Charleston. W. Va. 25332. Phone 304-342-4166. 
I. PERSONNEL 
President-David E. Steere. 
Manager-Sam McClung. 
Program Director-Richard Strimel. 

2. REPRESENTATIVES 
Weed Radio Corporation. 

3. FACILITIES 
1.000 w.•' 1490 be. Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 4e. 
Basic Rates: *28a. 
Contracts: 40a. 

(•1 On contract not exceeding 1 year's duration. 
Affiliated with American Information Network. 

TIME RATES 
Eft  Reed 3/13/67. 

6. SPOT ANNOUNCEMENTS 
PER CONSEC Wit: I wk 4 wk 8 wk 13 wk 
5 ti 14.00 12.00 11.00 10.00 
10 ti  13.70 11.50 10.60 9.80 
15 tL 13.40 11.00 10.00 9.40 
20 ti  13.00 10.50 9.50 9.20 

CHARLES TOWN (1 AM; 1 FM) 
Jefferson County-Map Location M-3 

See Steps consumer market map and data at begin-
ning of the State. 

WXVA 
1962 

Media Code 4 250 2380 1.00 
WXVA Broadcasting Corp.. Box 188. 118 N. George 

St.. Charles Town. W. Va. 25414. Phone Charles 
Town 725-7055. 

I. PERSONNEL 
General Manager-W. Elliott Button. 

3. FACILITIES 
5.000 w. days: 1550 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
Partial simulcast operation. For non-simulcast fatali-
ties see WZFM (FM). 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la. lb. 3a. 3b. 4a, 5, 6a, lb, 8. 
Rato Protection: 10g, 11g, 12g. 13g, 14g. 15b. 15e. 
Basic Rates: 20b. 21e. 22a, 22b, 23a, 24e. 25b, 28b, 

28e. 29b, 30. 33a. 
Contracts: 40a, 41. 42a, 42e. 43, 44e. 45, 46, 47b. 

49. 50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, 60f, 61e. 62b. 
Cancellation: 70h. 704, 71a. 
FM facilities: WZFM (FM). 

TIME RATES 
Rates effective May 1. 1062. (Card No. 1-82.) 

Rates received November 16, 1962. 
6. SPOT ANNOUNCEMENTS 

1 WEEK 
PER WK: 6 ti 12 ti 24 11 48 tl 
1 min (120 wd 3.45 3.30 3.15 2.95 
30 sec (60 wd limit)  2.40 2.30 2.20 2.10 

13 WEEKS 
1 min (120 wd limit)  3.35 3.20 3.00 2.75 
30 sec (60 wd limit)  2.35 2.25 2.10 1.95 

26 WEEKS 
1 min (120 wd 3.25 3.10 2.85 2.55 
30 sec (60 wd limit)  2.30 2.20 2.00 1.80 

52 WEEKS 
1 min (120 wd limit)._ 3.15 3.00 2.70 2.35 
30 sec (60 wd 2.20 2.10 1.90 1.65 

8. PROGRAM TIME R/1f,TmEK 

PER WK: 6 ti 
5 min...,.............._.._. ................ 

5 min........, ...... .......... 

5 min. .......5.75 
52 WEEKS 

5 

12 ti 24 ti 48 ti 
6.00 5.50 5.25 

5.75 5.25 5.00 

5.50 5.00 4.75 

5.25 4.75 4.50 

WZFM (FM) 
1966 

Media Code 4 250 2520 2.00 
WXVA Broadcasting Corp., Box 188. 118 N. George 

St., Charles Town, W. Va. 25414. Phone 304-725-
7055. 

I. PERSONNEL 
General Manager-W. Elliott Button. 

3. FACILITIES 
ERP 3,000 w.; 98.3 me. 
Operating schedule: 6 am-11 pm Mon thru Sat; 7:30 
am-11 pm Sun. EST. 
Antenna ht.: 172 ft. above average terrain. 
Partial simulcast operation. For simuleast facilities 
see WXVA. 

4. AGENCY COMMISSION 
15/0 time only; Payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See WXVA listing for coded regulations. 
AM facilities: WXVA. 

TIME RATES 
No. 1-62 Elf 5/1/62-Reed 10/7/66. 

6. SPOT ANNOUNCEMENTS 
1 WEEK 

PER WK: 6 tl 
1 min (120 wd 3.45 
30 sec (60 wd limit).._ 2.40 

13 WEEKS 
1 min (120 wd limit)._ 3.35 
30 sec (60 wd limit)...-... 2.35 

26 WEFe9 
1 min (120 wd limit)- 3.25 
30 sec (60 wd limit)  2.30 

52 WEEKS 
1 min (120 wd   3.15 
30 see (60 wd limit).__  2.20 

8. PROGRAM TIME RATES 
1 WEEK 

PER WK: 6 tl 

13 'WEEKS 

26 WEEKS 
5 min._   5.75 

52 WEEKS 
5 min.. 5.50 

CLARKSBURG (3 AM) 
Harrison County-Map Location G-2 

61•5 BROS consumer market map and data at begin-
ning of the State. 

12 tl 2401 48 ti 
3.30 3.15 2.95 
2.30 2.20 2.10 

3.20 3.00 2.75 
2.25 2.10 1.95 

3.10 2.85 2.55 
2.20 2.00 1.80 

3.00 2.70 2.35 
2.10 1.90 1.65 

12 ti 24 01 48 tl 
8.00 5.50 5.25 

5.75 5.25 5.00 

5.50 5.00 4.75 

5.25 4.75 4.50 

WBOY 
1937 

e 
Media Code 4 250 2660 6.00 

WBOY, 912 W. Pike St., Clarksburg, W. Va. 
Phone 304-624-7571. TWX 304-366-2378. 

I. PERSONNEL 
President-N. W. Levin. 
Vico.President-John J. Borghl. 
Managing Director-Roger Garrett, 

2. REPRESENTATIVES 
Adam Young Radio, Inc. 
Ohio, Pittsburgh-Regional Reps Corp. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 kg. 

Non-directional. 
Operating schedule: 6 nm-midnight daily. EST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See elided regulations 
General: la, 2s, 3a, 3b, 3d, 4a, 44. 5, 6a. 
Rate Protection: 10e. 11e. 12e 13e. 14e. 150. 
Basic Rates; 20b, 210, 214, 22s. 23e. 24b, 24c, 25s. 

26, 28a, 29e, 30. 
Contracts: 40e, 41, 42e, 43, 44e. 45, 48, 475, 49, 

50, 51a. 
Comb.; Cont. Discounts: 60a, 60d, 60e, 60f, 601, 61a, 

62b, 624. 
Cancellation: 70a, 70e, 71a, 72, 73s, 
Prod. Services: 80, 82. 
Affiliated with NBC. 

8. PROGRAM TIME RATES 

1 hr 1/2 hr 1/4 hr 10 min 5 min 

A . 45 30 20 15 10 

FREQUENCY DISCOUNTS 

13x- 5% 52x-20% 
26x-10% 104x-25% 

156x-30% 
260x-40% 

10. SPECIAL FEATURES 
5-min Newsbeats 1, 2, 3-Mon thru Fri 1 per day, 
per mo..200.00. 
5-min Newscasts -Mon thru Fri 1 per day, per 
mo, 175.00. 

52 wk firm-5%. 
DISCOUNT 

WHAR 
1946 

time sales inc. 

Media Code 4 250 2800 8.00 

Harrison Corporation. Box 1111, Route 50 East, 
Clarluburg, W. Va. 26302. Phone 304-624-5525. 

STATION'S PROGRAMMING DESCRIPTION 
WEAR: Programmed for adults and young adults. 
5 air personalities emcee entire operation. MUSIC: 
current hits, top 40. NEWS: 10 min each hour of 
local, area, and national. Farm reports, sports news. 
women's program, weather and public affairs daily. 
Available for remotes in coverage area. Contact 
Representative for further details. Roc'd 8/21/67. 

I. PERSONNEL 
President-James T. Fawcett. 
General Manager-Bob Hilber, 
Sec'y-Treas.-Flo Vespoint. 

2. REPRESENTATIVES 

PRO Time Sales. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1310 Ire. 

Non-directional. 
Operating schedule: 20 hours. EST. 

4. AGENCY COMMISSION 

15/0. 

5, GENERAL ADVERTISING See coded regulations 

General: la, 4a, 44, 5, 7b. 
Ilote Protection: 15b. 
Basic ilotes: 20a. 22a, 22b, 23a, 28a. 29a, 
Contracts: 40a. 45, 47a, 48, 
Comb.; Cont. Discounts: 60b, 60k, Gis. 61b, 62b, 62e. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Contemporary Network. 

TIME RATES 

Rates effective September 1984. 

Rates received September 3, 1964. 

7. PACKAGE PLANS 
I MINUTE 

PElt WE: 1 wk 13 wk 
1-4 7.00 6.75 
5-9 tl  8 50 6.00 

26301. 10-14 tl  6.00 5.75 
15-19 5.50 5.00 
20-24 U__-___ 5.00 4.75 
25-29 U_______ 4.75 4.50 
30 or more._______ 4.50 4.00 _ 
30 seconde-75% of applicable 1-minute 

TIME RATES 

No, 10 Eff 1/1/69-Rec'd 12/9/68. 

AA-Mon thru Fri 6:30-9 am & 3-6 pm; Sat 6:30-
9 am. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 26e 52e 104e 260x 365e 500x 1000e 
1 min 8.00 7.75 7.50 7.25 7.00 6.50 6.00 5.50 
20/30.. 6.00 5.85 5.65 5.45 5.25 4.90 4.60 4.15 

CLASS A 
1 min 7.50 7.25 7.00 6.50 6.25 6.00 5.50 5.00 
20/30.. 5.65 5.45 5.25 4.90 4.70 4.50 4.15 3.75 
10 sec: 50% of 1-min. 
All spots, except 10-second, combinable for maximum 
frequency. 

7. PACKAGE PLANS 
CLASS AA 

PER WK: 5 ti 10 ti 15 ti 20 ti 25 ti 30 ti 
I min  7.00 6.50 6.00 5.50 5.00 4.50 
20/30 sec_ 5.25 4.90 4.50 4.15 3.75 3.40 

CLASS A 
1 min.. 6.50 6.00 5.50 5.00 4.50 4.00 
20/30 see__ 4.90 4.50 4.15 3.75 3.40 3.00 
10 sec: 50% of 1-min. 
All spots, except 10-second, combinable for maximum 
frequency. 

WP DX 
1946 

26 wk 
6.50 
5.75 
5.00 
4.75 
4.50 
4.00 

39 wk 52 at 
6.00 5.50 
5.50 5.00 
4.75 4.50 
4.50 4.00 
4.00 

CECI 
Subscriber to the NAB Radio Code 

Media Code 4 250 2940 2.00 
Continental Communications, Inc., Box 2031, Itt. 19 

South, Clarksburg, W. Va, 26301, Phone 304-624-
6425. 

STATION'S PROGRAMMING DESCRIPTION 

WPDX: Programmed for adults. 
MUSIC: country and western top 40 format. NEWS: 
on hour and half hour. 5 air personalities, farm 
reports and editorials when warranted. Contact Repre-
sentative for further details. Reed 4/29/68. 

I. PERSONNEL 
Pres. & Treas.-H. C. Wilson. 
Vice-Pros. Or Gen'! Mgr.-J. It. Reese, Jr. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 

3. FACILITIES 
1.000 w.: 750 Ice. Non-directional. 
Operating schedule: Sunrite-local sunset. EST. 

4. AGENCY COMMISSION 

15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2b, 3a, 4a, 5, Ga. 7b, 8. 
Rate Protection: 100 1lb, 12e, 13e, 14b, 15b. 
Basic Rates: 20b, 21a, 235, 24b, 25e. 26, 28s, 28e 

29a, 30, 32a. 
Contracts: 40a, 41, 42b, 44e, 45, 46, 47s, 48, 49, 

51a. 
Comb.; Cont. Discounts; 60b, 60f, 601, 61b, 62b, 

62d. 
Cancellation: 700, 70e, 71a, 73a, 
Prod. Services: 80. 82. 
Affiliated with SIBS. 

TIME RATES 
Rates effective September 1, 1964. (Card No. 4.) 

Card received September 21. 1964. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 seo 

1 ti... 7 50 6.00 101 ti______ 6.25 5.00 -........... . 
13 ti..-___ 7.25 5.75 156 ti  5 75 4.75 
26 O.-- 7.00 5.50 280 ti.-- 5.25 4.25 
52 ti . 6.75 5.25 

7. PACKAGE PLANS 
FREQUENCY SATURATION PLAN 

PER WE: 1 min 30 sec 1 min 30 sec 
10 ti  6.00 4.75 25 ti  4.75 2.50 
15 ti__-___ 5.50 4.25 30 U  4 50 3.25 
20 ti  . 5.00 3.75 
Announcements run in Frequency Saturation Plan 
cannot be combined with regular announcements to 
earn further discounts. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti_-.- 60.00 36.00 24.00 18.00 12.00 
13 tl  57 00 34.00 23.00 17.00 11.50 
26 ti...  54.00 32.00 22.00 16.00 11.00 
52 ti   51 00 30.00 21.00 15.00 10.50 
104 ti  _ 48.00 28.00 20.00 14.00 10.00 
156 ti  . 45.00 26.00 19.00 13.00 9.50 
260 ti___- 42.00 24.00 18.00 12.00 9.00 

ELK INS 
Randalph County-Map Location II-5 

Seo SIMS consumer market map and data at begin-
ning of tho State. 

WDNE 
1948 

1:16113 
Media Code 4 250 3080 6.00 

Maria Broadcasting Corp., Davis St. and Washington 
Ave., Elkins, W. Va. Phono 636-1300. 

I. PERSONNEL 
Pres. & Gon'l Mgr.-Jack Carr. 
Sales Manager-James 1'. Gladkosky. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 be. 

Non-directional. 
Operating schedule: 6:00 am-11:15 pm weekdays; 7:00 
am-11:15 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 thee only: monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, la, 3b, 4s, 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 220, 230, 24b, 255, 28a, 29a. 
Contraes: 400. 45, 46, 47e, 48. 
Comb.; Cont. Discounts: 601c. 615, 61b, 62b. 
Cancellation: 70a, 70c. 73a. 

TIME RATES 
Rates effective April 1, 1956. 

Rates received December 16, 1955. 
Rev, rates received August 1. 1960. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 10 min. 5 min. 1 min. 

1 time 25.50 17.0012.75 9.50 6.00 
13 times 24.20 16.15 12.10 9.00 5.80 
26 times 23.00 15.30 11.50 8.50 5.60 
52 times 21.70 14.45 10.85 8.00 5.40 
104 times 20.40 13.60 10.20 7.50 5.20 
156 times 19.10 12.75 9.55 7.00 8.00 
260 times 17.90 11.90 8.95 6.50 0.80 
312 times 15.30 10.20 7.65 6.00 1.60 

FAIRMONT (2 Am) 
Marlon County-Map Location I1-3 

See SIMS consumer market map and data at bei.le• 
nine of the State. 

WMMN 
1928 

Media Code 4 250 3220 8.00 
Broadcast Enterprises. Inc.. Fairmont Hotel, Fair-

mont, W. Va. 26554, Phone 304-363-5200. 
I. PERSONNEL 
President-E. M. Johnson. 
Vice-Pres. & Gen'l Mgr.-Frank J. Lee. 
Seey & Treas.-John 1'. Carr. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 

3. FACILITIES 
5.000 w.: 920 kg. Directional-nights only. 
Operating schedule: 7:50 am-midnight Sun; 6;00 am-
midnight weekdays. EST. 

4. AGENCY COMMISSION 
15/0 Ume only: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, Is, 3d. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, ils, 12a, 135, 14a, 15a, 16. 
Basic Rates: 20b, 21a. 21b, 214. 22b, 23a, 21b, 24e, 

25a, 26, 27, 28b, 29a, 30. 33b. 
Contracts: 40a, 41, 42e, 42e, 44a, 45, 46, 47e, 49, 

51a. 51b. 
Comb.; Cont. Discounts: 60a, 604, 60g, 601, 61a, 

61b, 62b. 
Cancellation: 705, 70e. 71b. 73a, 73b. 
Prod, Services: 80, 82. 
Affiliated with CBS Radio Network. 

TIME RATES 
Eff 1/1/66-Reed 10/3/06. 

AA-Mon thru Sat 6-8:30 am 8c it-6:30 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix 52e 104e 
I min. 13.00 12.50 12.00 
30 sec.. ...... _ 9.10 8.75 8.40 
10 gee__ 6.50 6.25 6.00 

CLASS A 
1 min.  10.00 9.50 9.00 
30 see.......... 7.00 6.65 6.30 
10 sec.... ..... 5.00 4.75 4.50 

8. PROGRAM TIME RATES 
I HR: lx 260 52x 104e 156X 260e 520e 
AA __ 80 76 72 68 64 60 56 
A   60 57 54 51 48 45 42 

1/2 hr: 60% of hour. 10 mln: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

(Fairmont continued on next page) 

I96x 260e 
11.50 11.00 
8.00 7.70 
5.75 5.50 

8.50 8.00 
5.95 5.60 
4.25 4.00 

5200 
10.50 
7.35 
5.25 

7.50 
5.25 
3.75 

940 Spot Radio Stations September 1, 1969 



Fairmont-Continued 

WTCS 
1947 

Media Code 4 250 9360 2.00 
Fairmont Broadcasting Co., Box 1549, Fairmont, 
W. Va. 26555. Phone 304-366-3700. 

I. PERSONNEL 
Pres. & Geai Mgr.-Nick Fantasia. 

2. REPRESENTATIVES 
South-David Carpenter Company. 

3. FACILITIES 
1.000 w. day., 250 w. nights; 1490 he. 

Non-directional. 
Operating schedule: 6:45 am-11:30 Dm Mon thru Sat; 
:05 am-11:30 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 45. 
Affiliated with American Contemporary Network. 
Affiliated with KI3S Radio Network. 
Length of commercial cote: 
5 minutes   1'00 minutes 
10 minutes__  1:80 minutes 
30 minutes   sio minute. 
60 minutes.-  6:00 minutes 

TIME RATES 

Rates effective   
Rates received March 4, 11;63. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 mlia 80 see 

1 ti -.- 6.00 4.50 104 ti.__ 4.80 3.70 
13 ti_-_____ 5.70 4.25 156 ti 4 50 3.50 
26 ti________ 5.40 4.05 260 ti  4.50 8.30 
53 U.__ 5.10 8.90 312 3.90 3.10 

8. PROGRAM TIME RATES 
5 min 5 min 

1 ti........................ 11.00 104 ti_...  8.00 
13 ti __..- 10.25 156 
26 11 9.50 260 ti...  6.50 
52 ti _...._. 8.75 312 U...................- 5.75 
Program and spot announcements can be combined to 
earn frequency discounts. 

FISHER 
Hardy County-Map Location K-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WELD 
1956 

Media Code 4 250 3500 3.00 
Southbranch Broadcasting Corp., Fisher, W. Va. 

26818. Phone 538-6062. 
STATION'S PROGRAMMING DESCRIPTION 

WELD: Country music. M-Sat. Religious Sun only. 
NEWS: local 5 dully, network on half hour. 10 
daily. Agricultural news program M-F. 2 daily, 7-15 
am & 12:15 pm. SPORTS: local high school football 
and baseball games, college football. Sports report 
1 daily. Network auto races, special feature on 
Memorial Day July 4th and Labor Day. Elections 
and other public affairs programs. Special events re-
motes. Contact Representative for further details. 
Rec'd 11/20/67. 

I. PERSONNEL 
lieneral Manager-Daniel L. Pennell. 

2. REPRESENTATIVES 
National-call station collect. 
Regional-Dome-Messervey Co., Inc. 

3. FACILITIES 
500 w. days; 690 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3. 3b. 3d, 4a, 4d, 5, 13a, 70. 
Rate Protection: 100. 15b. 
Basle Rates: 20b, 210, 21e. 28b, 28c, 330. 
Contracts: 40b. 
Comb.; Cont. Discounts: 60a, 620. 
Cancellation: 70a, 70e. 71a, 72. 
Prod. Services: 80, 81, 82. 
Affiliated with MISS and 1113S. 
Member: Green Valley Group. 

TIME RATES 

Rates effective November 1, 1984. 
Card received November 5, 1964. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 1 wk 13 wit 26 wk 52 wk 
5 ti. . 4.00 3.50 3.25 3.00 
10 ti.   3.75 3.25 3.00 2.75 
20 ti    3.50 3.00 2.75 2.50 
30 ti  3.25 2.75 2.50 2.25 
10-second announcements combinable with other an-
nouncements at a ratio of 2 10-second to 1 1-minute 
announcement. 
20/30 seconds-75% of applicable minute rate. 
10 seconds-50% of applicable minute rate. 

ID. SPECIAL FEATURES 
5-M1NUTE NEWSCASTS 

PER WK: 13 wk 26 wk 52 wk 
5 ti  7.00 6.50 6.25 
10 ti  6.75 6.25 6.00 
15 ti 6.50 6.00 5.75 

GRAFTON 
Taylor County-Map Location 11-8 

See SltDS consumer market map and data at begin-
ning of the State. 

WVVW 
1957 

Media Code 4 250 3640 7.00 
WVVI,V, Inc., affiliated with Beacom Broadcasting 

Enterprises, Radio Center, 203 W. Main Si., 
Grafton, W. Va. 26354. Phone 2000. 

Other Studlos-Broadeast House, Fairmont, W. Va. 
Phone 363-0700. 

STATION'S PROGRAMMING DESCRIPTION 
WVVW: Programmed for general Interest. 
MUSIC: middle-of-road, standards and showtunes. 
Country and western 7-1/2 hours weekly. Dominance 
of instrumental dance band, string orchestra and 
vocal with instrumental ensemble. SPORTS: live net-
work college football and major league baseball. 
NEWS: 3 local newscasts daily, 5 min world news 
on hour and headlines on half hour. College news 1 
hour per week. Women's program 2-1/2 hours per 
week. Club news. FARM: live college extension 
service agriculture hints and farm news. RELIGION: 
mostly Sun mornings, drama, services, sermons. 
ENTERTAINMENT: variety, audience participation, 
soap opera, remotes COMMERCIAL POLICY: ap-
proximately 12 commercials per hour. Contact Repre-
sentative for further details. Reed 8/7/67. 

PERSONNEL 

President-J. Patrick Beacom. 
Vice-President-Jean S. Larkin. 

2. REPRESENTATIVES 
Weed Radio Corporation. 

3. FACILITIES 
1,000 w. days; 1280 kg. 
Operating schedule: Sunrise-local sunset. ES7'. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 5, 6a. 
10% discount on any complete contract (other than 
political) paid in advance. 

TIME RATES 

Rates effective July 1, 1957. (Card No. I.) 
Card received October 16. 1957. 

6. SPOT ANNOUNCEMENTS/t•HOUHAM RATES 
1 hr. 1/4 hr. 5 min. 1 min. 

1 time.______ 60.00 20.00 10.00 8.00 
26 times.____ 50.00 19.00 9.00 7.75 
52 times______ 45.00 18.00 8.00 7.50 
104 limes 40.00 17.00 7.50 7.00 
156 times.   38.00 16.00 7.25 6.50 
208 times_________ 36.00 15.00 7.00 6.00 
260 times    34.00 14.00 6.75 5.50 
312 times....._....._  32.00 13.00 6.50 5.00 

HINTON 
Summers County-Map Location G-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WMTD 
1969 

Media Code 4 250 3780 1.00 
Bluestone Broadcasters, Inc., Box 578, National Bank 

of Summers Bldg., Hinton, W. Va. 25951. Phone 
2140. 

I. PERSONNEL 
President-David B. Jordan. 
General Manager-Lonnie R. Mullins. 

3. FACILITIES 
1.000 w.; 1380 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 40. 4d, 5, 6a, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 23a, 24b, 28a, 29a. 
Contracts: 40a, 420. 45, 46, 47a. 
Comb.; Cont. Discounts: 60b, 611, 61b, 62b. 
Cancellation: 71a. 71s. 
Affiliated with IIBS ltadio Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 

Rates effective January 1. 1963. (Card No. 1.) 
Card received October 14, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

1 ti   3.15 260 ti 1.75 
52 ti_ 2.85 312 ti 1.60 
104 ti  2.50 364 1.50 
156 ti 2.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  33.75 18.75 12.75 9.00 7.00 
52 11  30.00 16.50 11.25 8.00 6.50 
104 ti  27.50 15.00 10.00 7.50 5.40 
156 ti _ 24.50 13.50 8.90 6.75 4.50 
260 it  20.00 12.00 7.60 6.00 3.80 
312 ti  17.60 11.25 7.00 5.20 3.65 
364 ti  16.50 10.50 6.50 4.85 3.50 
624 ti    16.25 10.25 6.35 4.90 3.45 
728 ti  16.09 10.00 6.15 9.65 3.35 

HUNTINGTON (W. Va.)-
ASH LAN D ( Ky.) 

(including Ironton, Ohio) (6 AM; 3 FM) 
Huntington, Cabell County, W. Va.-14111) Location 
1)-5. 
Ashland, Boyd County, Ky.-Map Location C-5 
Lawrence County, Ohio-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the time buying function to determine extent 
of individual station coverage, audience delivered, sic. 
within the area. 

WCMI 
1935 

ASHLAND, KY. 

A le 

Media Code 4 250 3920 3.00 

Charbert Broadcasting Co., Box 949, Ashland, Ky. 
41101. Phone 606-324-6111. 

Other office: Box 1618, Huntington, W. Va. 25717. 
Phone 304-522-0718. 

I. PERSONNEL 

President-Robert E. Levinson. 
General Manager-Dick Martin. 
Operations Manager-Bill Campbell. 

2. REPRESENTATIVES 

Stone Representatives, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kg. 

Non-directional. 
Operating schedule: 24 hours daily. EST. 

4. AGENCY COMMISSION 
15% on net time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 3d, 4a, 5, 6a. 
Rate Protection: 10b, 11b, 12b. 131), 14b. 
Basle Rates; 200, 21a. 21b, 21d, 22a, 22b, 23a, 24n, 

24b, 24e, 25a, 26, 27, 280. 290. 30, 33b. 
Contracts: 40c, 41, 42b, 42d, 44a, 45, 46, 47a, 48, 50, 

51a, 51c. 
Comb.; Cont. Discounts: 60a, 60c. 60e, 60b, 601, 61e, 

61b. 620, 62b. 
Cancellation: 70a, 70e, 71a, 730. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 

Eff 8/1/66-Reed 7/27/66. 
AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

IX 52x 104x 156x 3I2x 320x 1048x 
1 min___ 15.00 14.00 13.00 12.00 11.00 10.00 9.60 
30/20 sec 11.25 10.50 9.75 9.00 8.25 7.50 6.75 
10 sec__ 7.50 7.00 6.50 6.00 5.50 5.00 4.50 

CLASS AA 
1 min 14.00 13.00 12.00 11.00 
30/20 sec 10.50 9.75 9.00 8.25 
10 sec.-- 7.00 6.50 6.00 5.50 

CLASS A 
1 min  12.00 11.00 10.00 9.00 
30/20 sec  9.00 8.25 7.50 6.75 
10 see  6.00 5.50 5.00 4.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
12 tl 18 ti 24 ti St ti 

1 min  ...... .... 12.00 11.00 10.00 900 
30/20 sec  9.00 8.25 7.50 6,75 
10 see    6.00 5.50 5.00 4,50 

CLASS AA 
1 min._. 11.00 
30/20 sec._ ............. 8.25 
10 sec 5.50 

CLASS A 
9.00 8.00 7.00 1100 1 min._ 

30/20 sec.. 6.75 6.00 5.25 4.50 
10 sec .. - ....... . . ....... 4.50 4.00 3.50 ROO 
Saturation .......a may be cross combined to earn 
numerical frequency. Not subject to retro-active dis-
counts. 

TOTAL AUDIENCE PLAN 
1 min 20/30 10 see 

12 spots (4A.A.A, 4AA, 116 87 58 
18 snots (6AAA, 6AA, 6A)_. ..... 156 117 78 
24 spots (8AAA, 8AA, 8A) _ 184 138 92 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 5 min. 

1 time _____ 80.00 50.00 29.00 13.75 
26 time   75.00 47.00 27.00 19.00 
52 times......_  70.00 44.00 25.00 12.25 

156 times  60.00 38.00 21.00 17.00 
260 50.00 32.00 17.00 9.25 

WC M I-FM 
1948 

ASHLAND, KY. 
Media Code 4 250 3921 1.00 
Charbert Broadcasting Co. Box 949, Ashland, Ky. 

41101. Phone 606-324-6lb. 
Other Office: Box 1618. Huntington, W. Va. 25701. 
Phone 304-522-0718. 

I. PERSONNEL 
President-Robert E. Levinson. 
General Manager-W. Richard Martin. 
Operations Manager-William B. Campbell. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 50,000 w.: 93.7 me. Stereo. 
Operating schedule: 6 am-midnight. EST. 
Antenna ht.: 405 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
See WCMI listing for coded regulations. 
Affiliated with American FM Network. 

TIME RATES 

Elf 8/1/67-Reed 6/12/67. 
6. SPOT ANNOUNCEMENTS 

lx 52x I04x I56x 912x 1040x 
1 min.  10.00 0.00 8.00 7.00 6.00 5.00 
30 sec  7.50 6.75 6.00 5.25 4.50 3.75 

7. PACKAGE PLANS 
12 tl 18 ti 24 ti 36 tl 

1 min.  7.00 6.00 5.00 4.00 
30 sec  5.25 4.50 3.75 3.00 

WEST VIRGINIA 

WI RO 
1950 

IRONTON, OHIO 

Subseriber to the NAB Radio Code 

Media Code 4 250 5991 4.00 

Tri -Radio Broadcasting Co., Radio Plaza, Ironton, 
Ohio 45638. Phone 532-1922. 

Studios: Ironton, Ohio and Ashland, Ky. 
I. PERSONNEL 
General Manager-Kenneth FL Auble, 
Sales Manager-Hal Murphy. 
Program Director-Audrey Hunter. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days. 250 w. nights, 1230 kg. 

Non-directional. 
Operating schedule: 6:00 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 net time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 30, 3c, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 126, 13a, 140, 16. 
Basic Rates: 200. 215, 21b, 22a, 28b, 28e, 29a. 
Contracts: 405, 41. 46. 
Cancellation: 72, 73a. 
Affiliated with MBS & KBS Radio Networks, 

TIME RATES 
Eft 9/1/68-Reed 9/3/68. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x 156x 3I2x 

1 min 11 10 9 8 7 
30 sec  8 7 6 5 4 

8. PROGRAM TIME RATES 
l hr  50 1/2 hr ... 35 

WKEE 
1947 

HUNTINGTON, W. VA. 

NAfl 

10.00 9.00 8.90 Media Code 4 25D 4060 7.00 
7.50 6.75 6.00 WKEE. Inc., Box 2288, 623 4th Ave., Huntington, 
5.00 4.50 4.00 W. Va. 25724. Phone 304-525-7788. 

I. PERSONNEL 
8.00 7.00 6.00 Vice-Pros. Sc Gen'l Mgr.-Robert O'Dell. 
6.00 5.25 4.50 Commercial Manager-Karl Meek, 
4.00 3.50 3.00 Program Director-Jack O'Shea. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 w. days; 800 le. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15% on net station time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3d, 4a, 4d, 5. 6a, lb, 3. 

10.00 9.00 8.00 Rate Protection: 10b, 12b, 13b, 14b, 15a, 15e, 16. 
7.50 6.75 6.00 Basic Rates: 20a, 20b, 21a, 21b, 21e, 225, 23a, 23b, 
5.00 4.50 4.00 240. 25e, 27, 28e. 290, 29b, 30, 31, 33a. 

Contracts: 40a, 44b, 45, 51a, 51c. 
Comb.: Cont. Discounts: 60a. 60e, 60f, 61e, 
Cancellation: 700. 70e, 71a, 73b. 
Prod. Services: 82. 
Affiliated with American Contemporary Network. 

TIME RATES 
No. 7 Eff 11/1/64-Reed 10/6/64. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6:30-9 am; Mon than Fri 4-7 pm. 
A-All other times. 
PER WK: I ti 6 tl 12 ti 18 tl 24 tl 30 tl 
AA  21 20 19 18 17 16 
A.  19 18 17 16 15 14 

20/30 sec: 80% of 1-min 8/10 sec: 60% of 1-min 
All spots, regardless of length, combine for frequency. 

DISCOUNTS 
52 consec wk  - 
Minimum xkly sched of 6 1-min spots 65m.12mid 
Mon-Sun necessary to maintain consec wk advertising. 

WKEE-FM 
1947 

HUNTINGTON, W. VA. 

Media Code 4 250 4061 5.00 
WKEE Inc., Box 2288, 623 Fourth Ave., Huntington. 
W. Va. 25701, Phone 304-525-7788. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Robert O'Dell. 
Commercial Manager-Karl Sleek. 
Program Director-Jack O'Shea. 

2. REPRESENTATIVES 
Edward l'etry & Co., Inc. 

3. FACILITIES 
ERP 53,000 w., 100.5 me. 
Operating schedule: 6:00-2:00 am. EST. 
Antenna ht.: 558 ft, above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
See WKEE listing for coded regulations. 
Operates in conjunction with AM until 8:00 p.m. 

TIME RATES 
Bates effective December 1, 1960. 
Rates received December 6. 1980. 

6, SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 hr. 1/2 hr. 1/4 hr. 1 min. 

1 time__ 50.00 35.00 20.00 7.00 
26 timee ...... 47.00 32.00 18.00 6.50 
52 times___- 44.00 29.00 16.00 6.00 

104 times._-_____ 41.00 26.00 14.00 5.50 
156 times________ 38.00 23.00 12.00 5.00 
312 times  35.00 20.00 10.00 4.50 

(Huntington (W. Va.) -Ashland (Ky.) continued 
on next page) 
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WEST VIRGINIA 

Huntington (W. Va.) -Ashland (Ky.)-Cont'd 

WSAZ 
1923 

HUNTINGTON, W. VA. 

NBC Radio Network 
e R AlEt 

Subscriber to the NAB Radio Code 
Media Code 4 250 4200 9.00 

Capital Cities Broadcasting Corp., Box 2115, 201 
9th St.. Huntington, W. Va. 25721. Phone 804-
523.8401. 

I. PERSONNEL 
Exec. Vice-Pres.-Joseph P. Dougherty. 
Vice-Pres, 8r. Gen'l Mgr.-Robert O. Franklin. 
Sales Manager-Samuel A. Rosenblatt. 

2. REPRESENTATIVES 
Katz Radio. East. 

3. FACILITIES 
5.000 w. days, 1.000 w. nights; 930 kc. 
Operating schedule: 24 hours. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2.13, 3a, 313, 3e. 3d, 45, 4d, 5, 6b, 7b, 8. 
Rate Protection: 15d. 
Basic Rates; 20b, 21b, 240. 24b, 24e. 25a, 28b, 20e, 

321). 
Contracts: 40a, 44b, 45, 46, 51e. 
Comb.: Cont. Discounts: 60d, 00e, 60E. 
Cancellation: 71a, 72, 73a. 
Affiliated mith NBC Radio Network. 
Affiliated with Katz Radio A.I.D. Plan. 
Price quoting permitted. 

TIME RATES 
No. 11 Eff 5/1/68-Rec'd 6/3/68. 

AA-Mon thru Fri 6:30-9:30 am. 
A-Mon thru Fri 6-6:30 am & 4-7 pm. 
B-Mon thru Fri 9:30-4 pm; Sat 6:30 am-7 pm. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I ti 6 ti 12 ti 18 tl 24 ti 
AA 24 23 22 21 20 
A   20 19 18 17 16 

  16 15 14 13 12 
  12 11 10 9 8 

20/30 see: 75% of 1-min. 10 sec: 50% of 1-min. 
7. PACKAGE PLANS 

TOTAL AUDIENCE PLANS 
PER WK: 12 ti 24 tl 
Plan I (1/6AA, 1/6A, I/3B, 1/3C) ..... 156 272 
Plan II (1/4AA, 1/4A, 1/2C)--- 150 264 
Plan III (1/2B, 1/2C)  114 192 
20/30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 
All announcements, regardless of length or classifica-
tion may be cross-combined for discount purposes. 
Announcements and programs may not be combined. 

8. PROGRAM TIME RATES 
PER YR: I x 52x 

100 SO 
1/2 hr  60 55 
1/4 hr  45 40 
5 min-325% of 1-min rate. 

WTCR 
1954 

ASHLAND, KY. 

156x 260x 
80 72 
50 45 
36 33 

Alan Torbet 
Associates, Inc. 

American Information Network 
1:21}51:1 

A Connie R. Gay Station 
Media Code 4 250 4340 3.00 
Connie B. Gay Broadcasting Corp., Box 1420, Ash-

land, Ky. 41101. Phono 606-928-6424. Huntington 
(W. Va.) Phone 304-525-7272, 

I. PERSONNEL 
Chairman of the Board-Connie B. Gay. 
General Manager-Ken Stephens. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

3. FACILITIES 
5.000 w.: 1420 lie. days. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15%: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 45. 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, Ma, 28h, 28e, 30. 
Contracts: 405, 41, 45, 46, 47e, 48, 51.0. 51e. 
Comb.: Cont. Discounts: 60b, 60f, 00b, 601, 61a, 62d. 
Cancellation: 71a, 72. 
Prod. Services: 80. 82. 
Affiliated with American Information Network. 

TIME RATES 
Eft 1/1/68-Ree'd 12/15/67. 

AA-Mon thru Fri 6-10 am & 3-6 DM. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK: 5 tl 10 ti 20 tl 30 ti 
AA   15.00 14.50 14.00 13.50 
A   10.00 9.00 8.50 8.00 

20/30 sec: 80% of 1-min  10 sec: so% of 1-min. 
CONSECUTIVE WEEK DISCOUNTS 

52 wk-10% 
8. PROGRAM TIME RATES 

SPECIAL PROGRAMS 
1/2 hr  38 1 hr  70 
WTCR/WVQM Combination Rate: 
PER WK: 5 ti 10 ti 20 tl 30 tl 
AA   18.00 17.00 16.50 16.00 
A   14.00 12.00 11.50 11.00 

20/30 sec: 80% of 1-min  10 sec: 50% of 1-min. 
CONSECUTIVE WEEK DISCOUNTS 

52 wk-10% 
10. SPECIAL FEATURES 
5 min news: 1-112x 1-min. 

WVQM (FM) 
1966 

HUNTINGTON, W. VA. 

GEOCI cirii F ;MO 
Media Code 4 250 4480 7.00 
Connie B. Gay Broadcasting Corp., Box 672, Skyview 

Dr., Huntington, W. Va. 25711. Phone 304-529-
2558. 

I. PERSONNEL 
Chairman of the Board-Connie B. Gay. 
General Manager-Ken Stephens. 

3. FACILITIES 
ERP 50.000 w.; 103.3 mc. Stereo. 
Operating schedule. 24 hours daily. EST. 
Antenna ht: 490 ft. above average terrain. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL RATE POLICY 
Affiliated with American FM Network. 
52 week contract with 28 days termination notice 
acceptable after first 26 weeks. 
Sold in combination with ‘VTCR. See that listing 
for rates. 

TIME RATES 
Eff 1/1/68-Ree'd 12/18/67. 

AA-6-10 am & 3-10 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
PER WK, I MIN: 5 ti 10 ti 20 ti 90 01 
AA 8.00 7.00 6.50 6.00 
A    _  7.00 5.50 5.00 4.50 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
10. SPECIAL FEATURES 
5-Minute News-1-1/2x 1-minute rate. 

CONSECUTIVE WEEK DISCOUNTS 
52 wk-10%. 

WW H Y 
1946 

HUNTINGTON, W. VA. 

Media Code 4 250 4620 8.00 
Ohio River Broadcasting Corp., Box 390. Hotel 

Frederick, Huntington. W. Va. 25708. Phone 304-
523-3421. 

I. PERSONNEL 
General Manager-Richard Hustead. 
Sales Manager-Odey Crabtree. 
Frog. Dlr. & Chief Engr.-Robert W. Nixon. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
5.000 w. days: 1470 kc. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time; bills payable net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 3b, 4a, 4d, 5, 6a, 7a. 8. 
Rate Protection: 10a, ils, 12a, 13a, 14a. 
Basic Rates: 20a. 22b, 23a, 245, 24b, 250. 290. 
Contracts: 40a, 46, 470. 48. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 62b, 62e. 
Cancellation: 70e. 73a. 
Affiliated with CBS. 

TIME RATES 
Elf 7/1/68-Ree'd 8/5/68. 

AA-6-10 am & 3-6 pm. 
A-10 am-3 pm & 6 pm-sIgn-off. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: I tl 6 ti 12 ti 18 ti 24 ti 30 01 
AA   21 20 19 18 17 16 
A   19 18 17 16 15 14 

20/30 sec: 80% of 1-min. 8/10 sec: 60% of 1-min. 
All spots, regardless of length, combine for fre-
quency. 

CONSECUTIVE WEEKS DISCOUNT 
52 wk-8% 
Minimum weekly schedule of 6 1-minute snots, Mon 
thru Sun 6 ate-sign-elf, necessary to maintain con-
secutive week advertising. 

8. PROGRAM TIME RATES 
PER YR: I x 52x I56x 260x 
1 hr  100 90 80 72 
1/2 hr  60 55 50 45 
1/4 hr  45 40 36 33 
5 min-1-1/4x 1-min. 

KEYS ER 
Mineral County-Map Location K-3 

See SitDS consumer market map and data at begin-
ning of the State. 

WKLP 
1966 

Subscriber to the NAB Radio Code 
Media Code 4 250 4760 2.00 
Potomac Broadcasting Co., Inc., Box 967 Radio Plaza, 

Keyser, W. Va. 26726. Phone 788-1662. 
STATION'S PROGRAMMING DESCRIPTION 

WKLP: 6-7 am country and western. 7-10:30 am 
middle-of-the-road. 10:30-10:45 am obituaries. 10:45-
11 am women's news. 11 am-noon middle-of-the-road. 
Noon-12:15 pm news roundup. 12:15-1 Pm farm 
program, country and western music, 1-3:30 pm 
middle-of-the-road. 3:30-4:45 pm rock and roll. 4:45-
6 pm mIddle-of-the-road. 6-6:30 pm public service. 
6:30-sign-off middle-of-the-road. NEWS: on hour, 
headlines and weather on half hour. Sun am: re-
ligious programs and music. PM middle-of-the-road 
music. Hymn of day. M-Sat 11:05 am. Contact 
Representative for further details. Rec'd 9/1/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.--Glacus G. Merrill. 
Station Manager-Mrs. Jean M. Johnston. 
Program Director-Edward Miller. 

2. REPRESENTATIVES 
Continental Radio Sales. 
Regional Reps Corp. 

3. FACILITIES 
1.000 w. ; 1390 Ire. Non-directional. 
500 w. pre-sunrise. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time. Payable 10th of month after broadcast. 

5, GENERAL ADVERTISING See coded regulations 
General: 11). 3a. 3b, 3d.•45. 4d, 6b, 7a. 
Rate Protection: 10d, Ild, 12d. 130. 
Basle Rates: 20b, 21a, 21d, 22b, 23b, 24b, 25b, 26. 

28b, 290. 

Contracts: 40e, 42b, 43, 44b, 46, 48, 49, 51a, 51b, 
51e, 

Comb.; Cont. Discounts: 60b, 60d. 60f, 61b, 611d. 
Cancellation: 701), 70e, 71a, 72, 73a. 
Prod, Services: 80, 81. 82. 
Affiliated with Keystone Network. 
15% discount if sold in combination with KELW, 
Logan, Utah, 

TIME RATES 
Elf Ree'd 4/1/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 104x 265x 500x 1000X 

1 min  3.75 3.50 3.25 3.00 2.75 2.25 
30 see.  3.00 2.90 2.65 2.50 2.25 2.00 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK, EA: 12 ti 18 ti 24 ti 30 tl 36 tl 
1 raln.  3.40 3.10 2.90 2.75 2.50 
30 sec.._ 3.00 2.90 2.75 2.50 2.00 
10 sec.   1.90 1.70 1.50 1.40 1.25 

KI NGWOOD 
Preston County-Map Location J-3 

See SRDS consumer market map and data at beginning 
of the State. 

W FS P 
1967 

Media Code 4 250 4830 3.00 
Presraco, Inc., Box 186, Kingwood, W. Va. 26537. 
Phone 304-329-1780. 

I. PERSONNEL 
President-James C. Crane, 
Sales Manager-Arthur W. George. 
Program Director-Larry Nelson. 

2. REPRESENTATIVES 
Dome-Messervey, Inc. 

S. FACILITIES 
1,000 w.; 1560 kc. Non-Directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 4a, 4d, 5, 60. 7b, 8. 
Rate Protection: 10c, 11c, 12e. 13c, 14c, 15b. 
Basic Rates: 21a, 21b, 28b. 
Contracts: 40a, 440. 46. 
Comb.; Cont. Discounts: 60k, 
Cancellations: 70a, 73b. 
Prod, Services: 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf  Ite.'d 3/14/69. 
6. SPOT ANNOUNCEMENTS 
PER MO: 10 ti 26 ti 51 ti 156 01 
1 min_ 3.50 3.00 2.75 2.50 
30 sec  3.00 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
ix 26x 52x 104x 156x 260x 312x 365x 

1 hr  35.00 32.50 30.00 28.50 27.50 26.50 25.50 24.50 
1/2 hr  20.00 18.50 17.50 16.50 15.50 14.50 13.50 12.50 
1/4 hr  11.50 10.50 9.50 9.00 8.50 8.00 7.50 7.00 
10 min  7.00 6.75 6.25 6.00 5.75 5.50 5.25 5.00 
5 min  5.00 4.75 4.25 4.00 3.75 3.50 3.25 3.00 

LOGAN Am) 
Logan Coum.y-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WLOG 
1940 

Subscriber to the NAB Radio Coda 
Media Code 4 250 4900 4.00 
Guyan Valley Broadcasting Co., Inc., Box 871, Logan, 
W. Va. 25601. 

Studio: WLOG Bldg., Kanada and Chestnut Ste., 
Logan, W. Va, Phone 304-752-6280. 

I. PERSONNEL 
Pres. & Cecil Mgr.-E. M. Bailey. 
Commercial Manager-Audie Albright. 
Program Director-Lucille Galion. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 kg. 

Non-directional. 
Operating schedule: 5:30 am-midnight. EST. 

4. AGENCY COMMISSION 
15/0 time only; payable 10th of month following 
service. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 45, 4c1. 5, 6a, lb. 8. 
Rate Protection: 10a, lia, 12a, 13a, 145. 
Basic Rates: 20a, 225, 22b, 23a, 24b, 25a, 26, 28s, 

29a, 
Contracts: 40a, 46, 47a. 
Comb.: Cont. Discounts: 60a, 60e, 61e. 
Cancellation: 70s. 70e, 71a, 72, 73b. 
Prod. Services; 82. 
Affiliated with MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 13 Elf 2/1/69-Rec'd 1/10/69. 
6. SPOT ANNOUNCEMENTS 

Ix 50x 100x 200x 400x 
1 min.  3.00 2.75 2.50 2.25 2.00 
30 sec....._ ....... 2.40 2.20 2.00 1.80 1.60 

7. PACKAGE PLANS 
SATURATION PLANS 

PER WK, ROS: I min BO set 10 see 
100 ti  2.00 1.60 1.25 

ROS CONTINUOUS SCHEDULE 
PER YR, EA: 20 wk 30 wk 40 wk 
1 min.  . 1.75 1.50 1.25 
30 sec 1.50 1.25 - 

8. PROGRAM TIME RATES 
1 hr 55 min 1/2 hr 25 min 1/4 hr 

1 x.... 40.00 35.00 30.00 25.00 20.00 
10 L. 39.00 34.00 29.00 24.00 19.50 
25 x_ 3.00 33.00 28.00 23.00 19.00 
50 x.. 37.00 32.00 27.00 22.00 18.50 
75 x.. 36.00 31.00 26.00 21.00 18.00 
100 x 35.00 30.00 25.00 20.00 17.50 
150 x 34.00 29.00 24.00 19.00 17.00 
200 x 33.00 28.00 23.00 18.00 16.50 
250 x 32.00 27.00 22.00 17.00 16.00 
300 x 31.00 26.00 21.00 16.00 15.50 
350 x 30.00 25.00 20.00 15.00 15.00 

10 min 5 min 
15.00 10.00 
14.50 9.50 
14.00 9.00 

13.00 
12.50 
12.00 
11.50 
11.00 
10.50 
10.00 

8.00 
7.50 
7.00 
6.50 
6.00 
5.50 
5.00 

WVOW 
1952 

e R;A 

Subscriber to the NAB Radio Code 
Media Code 4 250 5040 8.00 

The Logan Broadcasting Co., Box 1921. Sears Bldg., 
Logan, W. Va, 25601. Phone 304-752-5080, 5081. 

I. PERSONNEL 
General Manager-William P. Becker. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 1200 kg, 
Non-directional-Daytime. 

Operating schedule: 6-1 am. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: is, 2s. 3a. 313, 4a, 4d, 5, 6a. 
Basic Rates: 205, 22a, 22b, 23a, 24b, 26, 280, 29a. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 600, 60k, 
Cancellation: 70a. 70e. 73a. 

TIME RATES 
Eff 1/1/68-Ree'd 5/6/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec 1 min 30 see 

1 x. 5 75 3.45 156 x____ ..... 4.05 2.45 
13 x.  5.50 3.30 208 x______ 3.75 2.30 
26 x 5 20 3.20 260 x 3.45 2.20 
39 x. 4.90 3.00 312 x 3.20 2.15 
5" x 460 2.80 364 x  2.99 205 
104 x  4.35 2.60 

8. PROGRAM TIME RATES 
I hr 3/4 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x................. 57.50 46.00 34.50 23.00 
13 x  54.65 43.70 32.80 21.85 
26 x  - ' 20.70 
39 x..._ ...... _ 48.90 19.55 
52 x..._ ...... _. 46.00 18.40 
104 x..._ .....   43.15 17.25 
156 x  40.25 16.10 
208 x____ 37.40 14.95 
260 x.  34.50 13.80 
312 x  31.65 12.65 
364 x  23.75 11.50 

39.10 28.75 
36.80 27.60 
34.50 25.90 
32.20 24.15 
29.90 22.45 
27.60 20.70 
25.30 19.00 
23.00 17.25 

17.25 
16.40 
15.55 
14.70 
13.80 
12.95 
12.10 
11.25 
10.35 
9.50 
8.65 

MARTI NSB U RG (1 AM; 1 FM) 
Berkeley County-Map Location 31-8 

See SRDS consumer market map and data at begin-
ning of the State. 

11.50 
10.95 
10.35 
9.80 
9.20 
8.65 
8.05 
7.50 
6.90 
6.35 
5.75 

WEPM WEPM-FM 
1946 1948 

Subscriber to the NAB Radio Code 
Media Code 4 250 5180 2.00 

Martinsburg Broadcasting Co., Box 767, Peoples 
Trust Bldg., 3rd floor, Martinsburg, W. Va, 25401. 
Phone 304-203-5252. 

I. PERSONNEL 
General Manager-C. Leslie Golliday. 
Sales Manager-George N. O'Brien. 

2. REPRESENTATIVES 
The Demo, Organization, Inc. 

S. FACILITIES 
1.000 w.; 1340 kc. Non-directional. 
Operating schedule: 6:00 am-midnight EST. 
FM FACILITIES 
ERP 9,000 w. (horiz. & vert.); 97.5 me. Stereo. 
Antenna lat.: 1,010 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on station time only; no cub discount. 

5. -GENERAL ADVERTISING See coded regulations 
General: la, 25, 30, 3b, 4a, 5, 6a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 22a, 22b, 23a, 24b, 25a, 26, 285, 290. 
Contracts: 40a, 42b, 45, 46, 475. 
Comb.; Cont. Discounts: 60a, 61e, 62b, 620. 
Cancellation: 70a, 70e, 71a, 735. 
Affiliated with SIBS Radio Network, 

TIME RATES 

Rates effective January 1. 1956. 
Rates received January 13. 1956. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
Fixed Position/Drive Time 
1 1/2 1/4 10 5 1 
hr. hr. hr. min, min. min. 

1 time.... 60.00 36.00 24.00 17.75 12.00 7.50 
13 times.. 57.00 34.20 22.85 16.90 11.40 7.05 
26 times.. 54.15 32.50 21.70 16.05 10.85 6.65 
52 times.. 51.40 30.90 20.65 15.25 10.30 6.25 

104 times.. 48.90 29.35 19.60 14.50 9.75 5.90 
156 times.. 46.45 27.85 18.60 13.75 9.30 5.50 
208 times.. 44.15 26.50 17.65 13.05 8.85 5.20 
260 times.. 41.95 25.15 16.80 12.40 8.40 4.90 
312 times.. 39.80 23.90 15.95 11.80 7.95 4.60 
1 miaule ROS-5.00. 

MATEWAN 

30 
sec. 
5.25 
4.95 
4.65 
4.40 
4.15 
3.85 
3.65 
3.45 
3.20 

Mingo County-Map Location D-7 

See SUDS consumer market mean and data at ht lin-
sling of the State. 

WHJC 
1951 

e 
Media Code 4 250 5320 4.00 

Three States Broadcasting Co.. Matewan, W. Va 
25678. Phones 427-7261, 7262, 

I. PERSONNEL 
President-Mrs. Florence Morningstar, 
Exec. Vice-Pres. & Gen'l Mgr.--Cleorge Warren. Jr. 

(This listing continued on next page) 
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1%4 at ewan-W H J C-Continued 
2. REPRESENTATIVES 
Continental Radio Sales, 

3. FACILITIES 
1,000 w. days; 1360 tic. Non-directional. 

4. AGENCY COMMISSION 
15/0; payable when rendered. 

5. GENERAL ADVERTISING See men reputation 
General: lb, 2b, 3a, 3b, 3d, 4b, 4d, 6a, 7b. 
Rate Protection: 10h. 1111, 14h, 15b. 
Basic Rates: 20b, 21. 24b, 24e. 28e. 30. 
Csncellation: 70a, 72, 738. 

TIME RATES 

Rates effective January. 1952. (Card No. 2.) 
Rates received August 18, 1952. 
Revision received March 1. 1957, 

6 SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 1/2 1/4 10 5 1 30 
hr. hr. hr. min. min. min. see. 

1 time.... 40.00 22.50 15.00 10.00 6.50 3.00 2.00 
23 times_ 36.00 21.50 13.50 9.00 6.00 2.75 1.90 
26 lima_ 34.00 20.00 12.00 8.00 5.50 2.50 1.80 
52 times.. 92.00 18.50 10.50 7.00 5.00 2.25 1.60 
104 times_ 30.00 15.00 9.00 6.00 4.50 2.00 1.40 
208 times.. 28.00 13.50 7.50 5.00 4.00 1.75 1.20 
312 times.. 20.00 10.50 5.00 3.50 2.50 1.50 1.00 

MONTGOMERY 
Fayette County-Map Location F-6 
Kanawha County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WMON 
1946 

Subscriber to the NAB Radio Code 
Media Code 4 250 5460 8.00 
Greater Montgomery Broadcasters, Inc.. 13oz 750. 

1028 First Ave., Montgomery, W. Va. 25136. 
Phone 304-442-9555. 

STATION'S PROGRAMMING DESCRIPTION 
WMON: Programmed for general listening. 
Emphasis on music, news, sports, community and 
local college activities. Network news every 30 min. 
local news throughout day. AIR PERSONALITIES 
handle all segments. 6-7 am country music and farm 
news. 7-11 am, entertainment featuring middle-of-
road music. 11 am-noon, housewives' program. infor-
mation. discussions and contests. Noon-12:30 pm, 
musical feature. 12:30-1 pm, extended news roundup. 
1-6 pm, entertainment, employing middle-of-the-
road music, comedy and featurettes. 7-7:30 pm net-
work public affairs. 7:30-10 pm rock and roll music 
featuring current top 20, telephone discussions and 
record give assays. 10-11 pm entertainment, featuring 
jazz, controversial as well as informative topics dis-
cussed without editorializing. Reed 8/9/67. 

I. PERSONNEL 
Sta. & Sales Mgr.-Jack Caldo. 
Program Director-Kim Smith. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1340 he. 

Non-directional. 

4. AGENCY COMMISSION 
15% time; monthly. 

5. GENERAL ADVERTISING See coded regulation 

General: la, lb, 3b, 4a, 5, 6, 7e. 
Rate Protection: 15b. 
Basic Rates: 20b, 210, 21b, 22b, 24b, 25e. 28b, 28c, 

29a, 30. 33e. 
Contracts: 400, 420, 43, 44b, 45, 46, 470, 51b, 51e. 
Comb.: Cont. Discounts: 60a, 601, 61a, 620. 
Cancellation: 70a, 70e. 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with KLIS. 

TIME RATES 

Elf 11/1/67-Reed 10/4/67. 

6. SPOT ANNOUNCEMENTS 
Ix 260 520 1040 1560 260z 3120 

1 min 6.50 6.25 6.00 5.75 5.50 5.25 5.00 

B. PROGRAM TIME RATES 

(6 am-sign-off) 
Ix 19x 26x 520 I04x 208x 

1/2 hr......_ 36.00 33.00 30.00 27.00 24.00 21.00 
1/4 hr___ 24.00 22.00 20.00 18.00 16.00 14.00 
10 min........ 18.00 16.50 15.00 13.50 12.00 10.50 
6 min__ 12.00 11.00 10.00 9.00 8.00 7.00 

912x 
18.00 
12.00 
9.00 
6.00 

MORGANTOWN (2 AM; 1 FM) 
Monongalia County-Map Location H-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WAJR 
1940 

Media Code 4 250 5600 9.00 

West Virginia Radio Corp., Tiox 867, Morgantown, 
W. Va. 26505. Phone 304-292-9488. 

I. PERSONNEL 
General Manager-L. W. Fleming. Jr. 
Sales Manager-Paul E. Kidd. 
Program Director-William H. Harris. 

3. FACILITIES 
6,000 w. days, 500 w. nights; 1440 Ire 

Directional. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15%. 10% cash discount if paid by 15th of month 
following billing. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3b, 3d, 4a, 4d. 5, 60, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15b. 
Basic Rates: 20b, 210, 21b, 21d, 225, 25a, 26. 
Contracts: 40a. 440, 44b, 45. 46, 47a. 
Comb.; Cont. Discounts: 60e, 620. 62b. 
Cancellation: 700. 73b. 
Prod. Services: 81, 82. 
Affiliated with NBC. 

TIME RATES 
No. I Eff 1/1/69-Reed 11/21/68. 

6. SPOT ANNOUNCEMENTS 
I x 104x 2600 312x 520x 

1 min  8.25 7.00 6.00 5.50 4.80 
30 sec  7.65 6.35 5.45 4.85 4.35 

7. PACKAGE PLANS 
ROS, PER WK: ID ti 25 II 
1 min  .............. _________ 5.90 5.30 
30 sec  5.30 4.75 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60.00 45.30 30.00 25.30 15.30 
104 a  48.25 36.50 24.15 20.00 12.35 
260 x  42.35 31.80 21.20 17.65 10.55 
312 a  36.50 27.10 18.25 15.30 9.00 

W A J R-FM 
1948 

Media Code 4 250 5601 7.00 

M'est Virginia hado Corp., Bor 867, Morgantown, 
W. Va. 26505. Phone 304-292-9488, 

I. PERSONNEL 
General Manager-L. W. Fleming, Jr, 
Sales Manager-Paul F,. Kidd. 
l'rogram Director-William H. Harris. 

3. FACILITIES 
ERP 50,000 w. (hertz.), 50,000 w. (vert.); 101.9 mc. 
Stereo. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 272 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only; 10% cash discount if paid by 15th 
of month following billing. 

5. GENERAL ADVERTISING See coded regulations 
See WAJR listing for coded regulations. 

TIME RATES 
No. 2 En' 9/1/65-Rcc'd 11/27/68, 

6. SPOT ANNOUNCEMENTS 
lx 26e 52e 1040 1560 260x 312x 

1 min 7.05 6.50 6.15 5.90 5.65 5.00 4.60 
8. PROGRAM TIME RATES 

lx 260 52x 1040 156x 260x 3120 
1 hr.... 54.60 49.15 46.45 43.70 41.00 35.30 30.25 
1/2 hr 32.80 29.55 27.85 26.25 24.60 21.20 18.20 
1/4 hr 21.85 19.70 18.60 17.55 16.40 14.20 12.15 
10 min 16.40 14.80 13.05 13.15 12.25 10.65 9.15 
5 min.. 10.95 9.85 9.30 8.80 8.25 7.10 6.10 

WCLG 
1954 

Subscriber to the NAB Radio Code 
Media Code 4 250 5740 3.00 
Freed Broadcasting Corp.. Box 885, 343 High St., 
Morgantown, W. Va. 26504, Phone 304-542-2222. 

I. PERSONNEL 
President-William S. Freed. 
Station Manager-Jim Feather. 
Program Director-Doris Bethoney. 

3. FACILITIES 
1,000 w. days; 1300 kc. Non-directional. 
Operating schedule: 0:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 Urne only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 5. 
Affiliated with SOBS Radio Network. 

TIME RATES 
Rates effective January, 1980. 
Rates received August 3. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 10 5 1 30 
hr. hr. min. min. min. I.e. 

1 time  36.00 24.00 17.75 12.00 7.50 5.25 
13 times  34.20 22.85 16.90 11.40 7.05 4.95 
26 times  32.50 21.70 16.05 10.85 6.65 4.65 
52 times._ 30.90 20.65 15.25 10.30 6.25 4.40 
104 times  29.35 19.60 14.50 9.75 5.90 4.15 
156 times_ 27.85 18.60 13.75 9.30 5.50 3.85 
208 times  20.50 17.65 13.45 8.85 5.20 3.65 
260 times._ 25.15 16.80 12.40 8.40 4.90 3.45 
312 times._ 23.90 15.95 11.80 7.95 4.60 3.20 

MOUNDSVILLE 
Marshall County-Map Location 0-2 

See SIIDS consumer market map and data at begin-
ning of the State. 

WE1F 
1950 

Media Code 4 250 5880 7.00 
Miracle Valley Broadcasting Co., Inc., Box 0, 317 

7th St., Moundsville, W. Va. 26041. Phono 304-
845-1230. 

STATION'S PROGRAMMING DESCRIPTION 
WEIF: Programmed for adults and young adults. 
MUSIC: popular music policy, 60% current hits. 
30% middle-of-the-road and 10% rhythm and blues. 
ALEt PERSONALITIES handle all segments. NEWS: 
national-international details with local-regional head-
lines each hour, local-regional details 4 times daily. 
Public affairs programming on subjects of local and 
regional interest. SPORTS: Emphasis on local and 
regional sports happenings and college football, live 
in season. Personalities available for remote broad-
casts for grand openings, special promotions, etc. 
Rec'd 3/7/69. 

I. PERSONNEL 
President-Fred A. Grosso, Jr. 
Station Manager-Donald L. Shriver. 
Sales Manager-Henry It. Crewe. 

3. FACILITIES 
1,000 w. days; 1370 kg. Non-directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 net charges for station time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 30, 40, 5, 6a. 
Itato Protection: 10b, lib, 121e, 13b, 14b. 
Basic Rates: 20a, 22a, 22b, 23a, 24b, 250. 26, 280. 

29a. 
Contracts: 40a, 42b, 45, 46, 470, 48. 
Comb.: Cont. Discounts: 601), 60k. 61a, 61b, 62b, 62e, 
Cancellation: 700. 70e, 710, 730. 
Affiliated with KISS. 
Affiliated with American Contemporary Network. 

TIME RATES 
Rates effective September 1, 1959. 
Rates received September 24, 1959. 

6, SPOT ANNOUNCEMENTS/PROGRAM RATES 
1 13 26 52 104 156 30C 
ti. ti. ti. ti. ti. U. ti. 

55 min.._ 75.00 74.00 72.00 68.00 moo 57.00 Isom 
1/2 hour.... 45.00 44.00 43.00 41.00 38.00 31.00 30.00 
25 min._ 40.00 39.00 38.00 36.00 33.00 30.00 26.03 

1/4 hour.... 25.00 24.50 24.00 22.50 21.00 19.50 18.00 
10 min..... 18.00 17.50 17.00 16.00 15.00 13.50 12.00 
5 min..... 12.00 11.50 11.00 10.50 10.00 9.00 8.60 
1 min._ 7.50 7.25 7.00 6.75 6.25 5.75 5.13 

90 sec..._ 6.00 5.75 5.50 5.25 5.00 4.75 4.15 
•10 sec  3.75 3.65 3.50 3.35 3.15 2.85 2.65 

(•) 10-second announcements may not earn frequency 
discounts for longer announcements, but longer an-
nouncements may earn frequency diecounts for 16-
second announcements. 

7. PACKAGE PLANS 
SATURATION PLAN 

Per week: 1 min. 30 sec. 10 sec. 
10 times, eseh____________ 7.00 5.75 3.05 
20 times, each__________ 6.50 5.25 3.95 
30 times. each  6.00 5.00 3.15 

Any combination of announcements in the above Sat-
uration Plan is permissible. 

WEEK-END SATURATION PLAN 
(Sat and Sun) 

10 times per week end  6.50 5.50 3.40 
20 times per week 6.00 5.00 3.15 
30 times per week end______ 5.15 4.75 3.90 
Any combination of announcements in the above Sat-
uration Plan is permissible. 

NEW MARTINSVILLE 
Wetzel County-Map Location 0-3 

See SRDS consumer market rasp and data at begin-
ning of the State. 

WETZ 
1952 

Media Code 4 250 6020 9.00 
Magnolia Broadcasting Co. Inc.. Box 249. New 

Martinsville. W. Va. 26155. Phone 304-455-30U. 
Studio: Bridge St. North at Radio Drive, Now 
Mir-Unsettle, W. Va. 26155. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Harry G. Bright. 
Vice-President-Rolls C. Bright. 
Commercial Manager-George K. Eubanks. 

2, REPRESENTATIVES 
New York, Chicago-C. Otis Rawalt, Inc. 
Pittsburgh. Cleveland-Regional Reps. Corp. 

3. FACILITIES 
1,000 w. days; 1330 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
150e on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, la, 4a, 5, Ca, 7b, 8. 
Rate Protection: 10a, 12a, 14a. 
Basie Rates: 21e, 21b, 220. 230, 24b, 25a, 28b, 1:8c, 

290, 330. 
Contracts: 40e, 41, 42e, 45, 47e. 
Comb.: Cont. Discounts: 600. 
Cancellation: 70b, 70e. 71a. 
Prod. Services: 80, 82. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective February 1, 1962. 
Rates received February 1, 1962, 

6. SPOT ANNOUNCEMENTS 
1 min (•) 1 mln (*) 
6.00 4.00 104 ti   4.50 2.00 

213 5.70 3.80 156 4.20 2.80 
8    5.40 3.60 260 ti  3.60 2.40 

52 ti. 4.80 3.20 312 ti.............. 3.00 2.00 
I•) 30 seconds or less. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

12.00 
13 ti... 34.20 22.80 11.40 
26 ti._  32.40 21.60 1180 
52 ....... -______.______ 28.80 19.20 8.60 

5.00 
150 25.20 16.80 9.40 
260 II..................... ...... _________ 21.60 14.40 7.20 
312 18.00_ 12.00 3.00 

OAK HILL (I AM; 1 FM) 
Fayette County-Map Location F-6 

See SRDS consumer market map and data at be:tin-
ning of the State. 

WOAY W 0 A Y-FM 
1946 1948 

e Fi A  13 

Media Code 4 250 6160 3.00 
Robert R. Thomas Jr., Box 251. 1-1/2 mlles from 
Oak H111, W. Va. 25901. Phone 304-469-5361. 

I. PERSONNEL 
Owner & Gen'l Mgr.-Robert It. Thomas, Jr. 
Commercial Manager-A. W. Vickers, 

2. REPRESENTATIVES 
Savalli/Gates. Inc. 

3. FACILITIES 
10,000 w. days-: 800 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 
FM FACILITIES 
ERP 20.000 w.; 94.1 me. 
Operating schedule: 6:30 am-11:00 pm. EST. 

4. AGENCY COMMISSION 
15e. on time charges only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 30. 3b, 4b, 4d, 5. 6a. 
Rate Protection; 104. 11d, 12d, 13d, 14d. 
Basle Rates; 20b, 23a, 295. 
Contracts: 400. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71a. 

WEST VIRGINIA 
FM operated in conjunction with AM until local sun-
set; after local swtset FM rates are CO% of AM 
rates. 

TIME RATES 
Rates effective March 1, 1962. 

Hates received February 1, 1962. 
6, SPOT ANNOUNCEMENTS/PROGRAM RATES 

1/4 
hr. hr. hr. min. min. sec. 

I time.. 60.00 36.00 24.00 12.00 8.00 6.00 
26 times_. 54.00 32.40 21.60 10.80 7.25 5.45 
52 times._ 48.00 28.80 19.20 9.60 7.00 6.25 

104 times.... 45.00 27.00 18.00 9.00 6.25 4.65 
260 times._ 36.00 21.60 14.40 7.20 4.75 9.55 
364 times.... 30.00 18.00 12.00 6.00 3.75 2.80 

7. PACKAGE PLANS 
ROS 

Per week: 1 min. 20/30 see. 10 sec. 

25 times._..--____. 4.50 3.50 2.50 
15 times._ ..... ...... 5.50 4.50 3.50 
20 times._ . 5.00 4.00 3.00 

PARKERSBURG (3 AM; 2 FM) 

Wood County-Map Location E-4 
See SRDS consumer market map and data at been-
nine of the State. 

WBRJ 
1964 

CITY OF LICENSE 

MARIETTA, OHIO 
(This is a paid duplicate of the listing appearing 
under Marietta. Ohio.) 
Media Code 4 236 6240 2.00 
5KW, Inc., Boa 329, Pennsylvania Ave.. Marietta 
Ohio 45750. Phone 614-373-0910. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Carl A. Cook. 
Station Manager-Carl Clovis II. 
Chief Engineer-James C. Durham. 

2. REPRESENTATIVES 
Radio Time Sales/International. 
Chicago-National Time Sales. 
Ohio, Penna., Ky.-Regional Reps Corp. 

3. FACILITIES 
5.000 w. days; 910 he. Directional. 
500 w. pre-sunrise. 
Operating schedule: 6 ern-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 26. 3d. 4e, 4d, 5, 6a• 
Rate Protection: 10a, 15b. 
Basic Rates: 220. 130. 28a. 29a. 
Contracts: 40a, 46. 
Comb.: Cont. Discounts: 6019, 60e, 61a. 
Cancellation: 71a. 
Prod. Services: 82. 
Member: Ohio Radio Network. 

TIME RATES 
Elf 7/1/68-Reed 7/5/68. 

6. SPOT ANNOUNCEMENTS 
52 WEEK BULK RATE 
I min 30 see I min 30 see 

1 x    12.00 10.50 260 x 7 00 6.00 
26 a  10.00 9.60 520 a  6.00 5.50 
52 X  9.00 8.00 1000 a  5.50 5.00 
104 x  8.00 7.00 2000 a-----......... 5.00 4.50 
10 or 15 see ID's: 50% of applicable 1-min. 

7. PACKAGE PLANS 
ROS 

PER WK: 50 ti 40 ti 90 ti 20 ti 15 ti 10 ti 
1 min  5.00 6.00 7.50 8.00 8.50 9.00 
30 sec  4.00 5.00 5.50 6.50 7.50 8.00 
10/15 sec.  2.50 3.00 3.25 3.50 3.75 4.00 
Minutes, 30-seconds and ID's may be combined to 
earn frequency rate. 

10. SPECIAL FEATURES 
NEWSCASTS 

National News 5-minutes at :30 each hour. Ohio and 
West Virginia headlines first 5-minutes of each hour 
1-1/2 a the applicable 1-minuto rate. 

NEWS ROUNDUPS 
15-minutes each-World, National, Regional and Lo-
cal-Mon thru Sat 8 am, noon & 5 pm 2 x applicable 
1-minute rate. 

WEATHER HIGHLIGHTS 
At :15 and :45 each hour. 3-minutes each at 1-1/4 z 
applicable 1-minuto rate. 

(D) 

WCEF 
1954 

e 
Media Code 4 250 6300 5.00 
Franklin Broadcasting Co., Inc.. 703 Market St., 

Parkersburg, W. Va. 26101. Phone 304-485-7354. 
STATION'S PROGRAMMING DESCRIPTION 

WCEF: Programmed for adults and young adults. 
6 Air personalities presenting middle-of-the-road, 
showtunes, standards, swing, and current hits. RE-
LIGIOUS: programming Sun morning only. 5 min of 
community affairs at 9:30 am, 12:30 pm. & 3:30 Plin. 
2 sports programs and 1 farm program per day. 5 
min news at :55. Direct and interview audio news 
reports from local, regional, national, and interna-
tional news reporters with UPI audio. COMMER-
CIAL POLICY: no double spotting of a national spot. 
Ttec'd 8/4/67. 

I. PERSONNEL 
General Manager-C. B. Franklin. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
5.000 w. days; 1050 hr. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

(This listing continued on next Page) 
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WEST VIRGINIA 

Parkersburg-W C E F-Continued 
4. AGENCY COMMISSION 
15%: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, lb, 3e. 3e, 3d, 4e. 4d, 5, 6e, 7b, 8. 
Rate Protection: 10d, 11d, 12d, 13d. 14e. 15e, 15b. 
Basic Rates: 20e, 20b, 21a, 21b, 21d, 22e, 22b, 24e. 

24b, 24e, 26, 280. 28b, 28c, 29e, 30, 32e. 
Contracts: 40a, 41, 42e, 42d, 44a, 44b, 45, 46, 475, 

50. 51a, 51b. 
Comb.; Cont. Discounts: 60a, 60e, 60d, 60e, 601, 61e. 

61b, 61e, 62e. 62b, 62d. 
Cancellation: 70e. 70e, 710, 72, 73a, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Elf 2/1/67-Iteed 2/6/67. 

6. SPOT ANNOUNCEMENTS 
Ix 260 52e I04x 208x 3120 

1 min/less.. 10.00 9.00 8.00 7.00 6.50 6.00 
10 sec: 50% of 1-min. 
10-second spots cannot be combined to earn lower 
frequency rate except on a 2 for 1 basis. 

7. PACKAGE PLANS 
WEEKLY PACKAGES 

1-12 WEEKS 
PER WK: 10 ti 15 ti 20 ti 30 ti 
1 min or 30 sec, ea  7.00 6.50 6.00 5.50 

DISCOUNTS 
13 wks-5%. 26+ wks-10%. 
Retroactive discounts available only for consecutive 
packages. 

8. PROGRAM TIME RATES 
lx 26e 52x 104x 208e 3122 

1/2 hr  60 56 52 49 47 45 
1/4 hr  45 41 38 35 32 30 
10 min  30 27 25 23 21 19 
5 min........_  20 18 16 14 12 11 

WC E F-FM 
1965 

Media Code 4 250 6331 0.00 
Franklin Broadcasting Co.. Inc., 703 Market St., 
Parkersburg. W. Va. 26101. Phono 304-485-7354. 
STATION'S PROGRAMMING DESCRIPTION 

WCEF-FM: Programmed for adults. 
MUSIC: country and western 5:30-1 am. News and 
farm news 2%. RELIGIOUS: Programming Sun 
morning only. Direct and interview audio reports from 
local, regional, national, and international news re-
porters with UPI audio. COMMERCIAL POLICY: no 
double spotting of a national spot. llec'd 8/4/67. 

I. PERSONNEL 
General Manager-C. E. Franklin. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 3.000 w.; 99.3 mc. 
Operating schedule: 5:30-1 am. EST. 
Antenna ht.: 210 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
See WCEF listing for coded regulations. 

TIME RATES 
Eli' 5/1/66-Rec'd 4/4/66. 

6. SPOT ANNOUNCEMENTS 
1 min or less  2. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr I/4hr 10 min 5 min 

1 x  20.00 15.00 10.00 7.50 5.00 

WMOA WMOA-FM 
MARIETTA, OHIO 

NBC Radio Network 
City of license, Marietta. Ohio. 
Considered by NBC Radio Network as their Parkers-

burg, W. Va. outlet. 
See listing under Marietta, Ohio. 

WPAR 
1935 

e 
Subscriber to the NAB Radio Code 

Media Code 4 250 6440 9.00 
WPAR. Inc.. Box 449, Parkersburg. W. Va. 
Phone 304-485-4491. 

I. PERSONNEL 
Owner--Fred A. Grewe. Sr. 
General Manager-Calvin Dailey, Jr. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3. FACILITIES 
1,000 w. days, 250 vr. nights; 1450 kc. 

Non-directional. 
Operating schedule: 5:25 am-midnight Mon thru Sat: 
7.09 am-midnight Sun. EST. 

4. AGENCY COMMISSION 
15% on net charges for station time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 5. 
Rate Protection: 10b, 14b. 
Basic Rates: 20b, 24c, 25b. 
Contracts: 40a. 
Comb.; Cont. Diamants: 60a. 
Prod. Services: 80. 
Affiliated with CBS. 

TIME RATES 
Rates effective January 1. 1964. 
Rates received December 3, 1963. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE OR LESS 

1 ti _.. 6.00 156 ti... 4.80 
  4.20 

52 ti  5.40 312 ti__________-_ 3.90 
104 ti  5.10 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  45.00 30.00 18.00 13.75 11.00 
DISCOUNTS 

26x-5% 52x-10% 104x-15% 

WTAP W T A P-FM 
1947 1967 

e R A113 

Media Code 4 250 6580 2.00 
Broadcasting Services, Inc., 123 W. 7th St., Parkers-

burg. W. Va. 26101. Phone 304-485-4588. 
I. PERSONNEL 
President-C. Thomas Garlen. 
General Manager-Ronald W. Moines. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Regional Reps Corp. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1230 kc. 

Non-divectional. 
Operating schedule: 6 am-midnight. EST. 
FM FACILITIES 
ERP 1,000 w.; 103.1 mc. 
Operating schedule: 6-1 am. EST. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15% en time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 3b, 4e, 4d, 5. 6e, 8. 
Rate Protection: 10b. 11b. 12b. 131). 14b. 
Basic Rates: 22b. 210. 24b. 25a. 28a. 
Contracts: 400. 45, 46. 470. 
Comb.•, Cent. Discounts: 60b, 61b, 61e, 62b. 
Cancellation: 70a, 70c, 71a. 73a. 
.Afilliated with American Information Network. 

TIME RATES 
Elf 12/1/59-Rec'd 11/11/59. 

6. SPOT ANNOUNCEMENTS 
lx 26e 52e 104e I56x 260e 520x 

1 min or less 6.00 5.70 5.40 5.10 4.80 4.50 4.20 
10 sec: 60% of 1-min. 

8. PROGRAM TIME RATES 
Ix 20e 52e I04x 1562 260e 520e 

1 hr  45.00 42.00 39.00 34.00 31.50 29.50 27.50 
1/2 hr  30.00 27.00 24.00 20.00 18.75 17.75 16.25 
1/4 hr  18.00 17.00 16.00 14.00 12.80 11.90 11.00 
10 min  13.75 13.00 12.25 11.50 10.75 10.00 9.00 
5 min  11.00 10.25 9.50 8.75 8.00 7.25 6.50 

PINEVILLE 
Wyoming County-Map Location E 7 

See SRDS consumer market map and data at begin-
ning of the State. 

WWYO 
1948 

• 
Media Cede 4 250 6720 4.00 
Wyoming Broadcasting Co. Inc.. Pineville, W. 17a. 

I. PERSONNEL 
General Manager-Bob D. Bailey. III. 
Gang Sales & Oper. Mgr.--Don E. Coleman. 

3. FACILITIES 
1.000 w. days; 970 be. Non-directional. 
Operating schedule: Sunrise-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL RATE POLICY 
TIME RATES 

Rates effective November 1. 1948. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 
hr. hr. hr. min. min. 

1 time..._. 60.00 36.00 24.00 18.00 12.00 
13 times._ 57.00 34.20 22.80 17.10 11.40 
26 times.... 54.00 32.40 21.80 16.20 10.80 
39 times.... 51.00 30.60 20.40 15.30 10.20 
52 times__ 48.00 28.80 19.20 14.40 9.60 
104 times.... 45.00 27.00 18.00 13.50 9.00 
156 times._ 42.00 25.20 16.80 12.60 8.40 
208 times.... 39.00 23.40 15.60 11.70 7.80 
260 times._ 36.00 21.60 14.40 10.80 7.20 
312 times._ 33.00 19.80 13.20 9.90 8.80 
364 times.... 30.00 18.00 12.00 9.00 6.00 

(•1 One minute or less. 

PRINCETON 
Mercer County-Map Location F-8 

See SRDS consumer market map and 
20101. rang of the State. 

WLOH 

(") 
8.00 
7.60 
7.20 
6.80 
8.40 
6.00 
5.80 
5.20 
4.80 
4.40 
4.00 

data at begin-

1247 
Media Code 4 250 6860 8.00 
Robert L. Harrison, dba Mountain Broadcasting Co., 
Box 1011. Princeton, W. Va. 24740. Phone 304-
425-2151. 

I. PERSONNEL 
Sales Manager-Bob Harrison. 
Program Directer-Bob Harrison. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 icc. Non-
directional. 
Operating schedule: 5:00 am-11:00 pm. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, 6a. 
Rate Protection: 10a, lia, 12a. 130. 14a. 
Basic Rates: 22a, 22b, 23a, 240. 24b, 250. 26. 28e. 

290. 
Contracts: 40a. 420. 45. 470. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 61b, 61e, 62b, 

62e. 
Cancellation: 700. 70c, 71a. 
Atilliated with xas Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 8 Elf 10/66-Reed 3/30/67. 
6. SPOT ANNOUNCEMENTS 

I min 30 see 1 min 30 see 
1 ....... 4.00 3.00 260 X  2.35 2.00 
26 X  3.60 2.85 312 x... ..... 2.15 1.90 
52 x  3.15 2.65 365 ..... 1.95 1.75 
104 x  2.85 2.25 500 x  1.75 1.50 
156 x  2.60 2.15 1000 x  1.60 1.40 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 x  30.00 22.50 14.00 8.00 
26 X  27.00 20.25 12.60 7.20 
52 x  24.30 18.25 11.35 6.50 
104 x..._ ............. 21.90 16.45 10.20 5.85 
156 X  19.75 14.80 9.20 5.30 

17.80 13.30 8.25 4.80 
312 x _. 16.00 12.00 7.45 4.35 
365 2.  14.40 10.80 6.70 3.95 

RAVENSWOOD 
Jackson County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WMOV 
1957 

Media Code 4 250 7000 0.00 

Good Neighbor Broadcasters, Inc.. Gallatin St. 
Ravenswood, W. Va. Phone 304-273-2544. 

I. PERSONNEL 
Gang & Nat'l Sales Mgr.-Rex Osborne. 
Sta. Mgr. & Nat'l Sales Mgr.-Sam Jackson. 

3. FACILITIES 
1,000 w. days; 1360 be. Non-directional. 
Operating schedule: 6:00 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, Is. 3d, 4e, 4e. 5. Ca. 7b, 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15a, 15b. 
Basic Rates: 20a, 20b, 23s. 25a, Ma. 
Contracts: 40a. 44b, 45, 48. 
Cancellation: 70b, 71b. 
Prod. Services: 82. 

TIME RATES 
Rates effective  

Rates received July 19, 1961. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. 

1 time__ 37.00 23.00 12.75 10.50 8.50 5.50 
13 times._ 33.95 22.00 11.98 9.95 7.95 4.75 
26 times__ 32.00 19.95 11.50 9.20 7.50 4.50 
52 times._ 29.75 17.98 10.75 8.50 6.75 4.00 

104 times.... 27.75 18.75 9.50 7.95 6.50 3.65 
156 times.... 24.95 15.50 8.78 7.20 5.95 3.45 
260 times.... 23.00 13.98 8.20 6.55 5.25 3.00 
312 times._ 20.75 12.75 7.50 5.75 4.75 2.50 
364 times.... 18.20 11.20 6.35 6.20 4.20 2.15 

RICH WOOD 
Nicholas County-Map Location G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WVAR 
1857 

Subscriber to the NAB Radio Code 
Media Code 4 250 7140 4.00 
R-S Broadcasting COMMLY. Box 349, CemetarY Itd.. 

Riehwood, W. Va. 26261. Phones 304-846-0071. 
STATION'S PROGRAMMING DESCRIPTION 

WVAR: Programmed for adults and young adults. 
6 air personalities emcee entire operation. 5 min 
news on hou:. MUSIC 90%: 50% singles, 40% al-
bums, featuring current selling general popular music. 
showtunes, standards. NEWS 10%; local, national and 
International. COMMERCIAL POLICY: 16 minutes 
maximum permitted between 7-9 am & 4-7 Pm, all 
other periods permit 18 minutes. Personalities avail-
able for remote pickups from shopping centers, state 
fairs, etc. Reed 7/14/67. 

I. PERSONNEL 
President-Carl Gainer. 
Seo'y 84 Trees.-Larry Tucker. 
General Manager-Virgil W. Graves. 

3. FACILITIES 
1.000 w. days; 600 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset.. EST. 

4. AGENCY COMMISSION 
18/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. 
Basle Rates: 2013. 21c, 22b, 22e, 24b, 250, 28a, 28e, 

29a, 
Contracts: 40a, 44a, 45, 46, 47e. 48, 51e, 51b, 51e. 
Comb.: Cont. Discounts: 610. 60e, 601, 61e, 61b, 62e. 
Cancellation: 706. 70d, 71b, 72, 73b. 
Prod. Services: 80, 82. 
AMIlated with KISS Radio Network. 
Member: Appalachian Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2A Elf 4/1/66-Reed 3/31/66. 
A-Mon thru Sat 6:30-9:30 am, noon-2 pm & 4-6:30 

B-Mon thru Sat 9:30 am-noon & 2-4 Pm; Sun 6:30 
am-6:30 pm. 
C-Sun thru Sat 6-6:30 am & 6:30-8:30 pm. 

6. SPOT ANNOUNCEMENTS 
SECTION I 
CLASS A 1 min 30 see .15 sec 

1 ti..... _ .. .. . 4.75 3.50 - 
13 ti  4.50 3.30 

52 ti   3.75 2.70 - 
104 ti ... ..... ............. 3.50 2.50 - 
208 ti  3.25 2.30 
260 ti .... _.._._.._._   3.00 2.10 
312 ti  2.75 1.90 

(°) Not available in Class A time. 
CLASS B 

1 ti  4.00 3.00 2.00 
13 ti  3.75 2.80 1.85 

3.50 2.60 1.70 
3.00 2.20 1.40 

104 tL 2.75 2.00 1.25 
2.50 1.80 1.10 

260 ti . 2.25 L60 .95 
2.00 1.40 .85 

CLASS C 
1 min 30 sec 15 see 

10 tti.i. ...... ___  2.75 2.00 1.35 
13 ti    2.55 1.85 1.25 
2  2.35 1.70 1.15 

1.95 1.40 1.05 
104 ti  
208 226080 td. _ ..... __ 1.75 L25 .95 1.55 1.10 .85 

1.35 .95 .75 
1.15 .85 .70 

7. PACKAGE PLANS 
SECTION II 

SATURATION RATES 
CLASS A 

Regular rates apply. although Class A spots may be 
combined with spots in other classes to earn discount. 
PER WK: CLASS B 1 min 30 seo 15 sec 
20 Li  ...... _ ....... _._._.__ 50.00 37.50 25.00 
30 ti_ 67.50 50.60 33.75 
40 ti  80.00 60.00 40.00 
50 ti ......... ...... ................ ......-_  87.50 65.50 43.75 

CLASS C 
20 ti  31.00 
30 ti.. 40.50 

50 ti  50.00 
8. PROGRAM TIME RATES 

SECTION III 
CLASS A 

1 hr 1/2 hr 1/4 hr 5 min 
1 ti  45.00 30.00 20.00 7.00 
13 ti  43.00 28.50 19.00 6.75 
26 ti  41.00 27.00 18.00 6.50 
52 ti  37.00 24.00 18.00 6.00 
104 ti  35.00 22.50 15.00 5.75 
208 ti  33.00 21.00 14.09 5.50 
260 ti  31.00 19.50 13.00 5.25 
312 ti  29.00 18.00 12.00 5.00 

CLASS It 
1 ti ____ 38.00 27.00 16.00 6.00 
13 ti  36.00 25.50 15.25 5.75 
26 ti  34.00 24.00 14.50 5.50 
52 ti  30.00 21.00 13.00 5.00 
104 ti  28.00 19.50 12.25 4.75 
208 ti  26.00 18.00 11.50 4.50 
260 ti  24.00 16.50 10.75 4.25 
312 ti  22.00 15.00 10.00 4.00 

CLASS C 
1 ti  30.00 18.00 12.00 4.50 
13 ti  28.00 16.75 11.25 4.25 
26 ti  26.00 15.50 10.50 4.00 
52 ti  22.00 13.00 9.00 3.50 
104 ti    20.00 11.75 8.25 3.25 
208 ti  18.00 10.50 7.50 3.00 
260 ti  16.00 9.25 6.75 2.75 
312 ti  14.00 8.00 6.00 2.50 

RONCE VERTE 
Greenbrier County-Map Location G-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WRON 
1947 

Subseriber to the NAB Radio Code 
Media Code 4 250 7280 8.00 

Greenbrier Broadcasting Co., Inc., Box 69, Ron-
covert°, W. Va. 24970. Phone 304-645-3425. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Nash L. Tatum, Jr. 
Commercial Manager-Claude F. Jones. 

3. FACILITIES 
1.000 w. days, 250 w. nights; 1400 be. 

Non-directional. 
Operating schedule: 6:00 am-11:00 pm weekdays; 
7:15 am-11:00 pm Sun. EST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3e, 3b, 4e, 4d, 5, 6e, 7b, 8. 
Rate Protection: 10e, lle, 12e. 13e, 14e. 
Basic Rates: 20b, 21e, 21b, 21d, 12e, 221% 33e, 24b, 

24e, 25a, 27, Me. 29a. 
Contracts: 40e. 41, 42a, 42e, 43, 44a, 45. 46. 47e. 

48. 50, 51e. 51b, 51e. 
Comb.; Cont. Discounts: 60e. 60e. 60d, 60e, 60f, 80g. 

60h. 61a, 61b, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. Services: 80, 81, 82, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1965. (Card No. 2A.) 
Card received October 4, 1965. 

Class A-6:00-10:00 am and noon-2:00 pm Mon thru 
Sat; 4:00-7:00 pm Mon thru Fri. 
Class B-10:00 run-noon Mon thru Sat; 2:00-4:00 pm 
Mon thru Fri; 2:00-7:00 pm Sat; 6:00 ara-7:00 pm 
Sun. 
Class C-7:00-11:00 pm Sun thru Sat. 

6. SPOT ANNOUNCEMENTS 
Guaranteed Fixed Position announcements take 1 time 
rate. 

CLASS A 
1 min BO see 15 sec 

23.25 
30.35 
34.50 
37.50 

15.50 
20.25 
23.00 
25.00 

13 tl 4.40 

52 ti.. 4.00 
104 ti 3.00 
156 ti_ 3.60 
260 ti ........3.40 
312 ti 3.20 

CLASS B 
1 ti 4 00 
13 ti 3.80 

52 tL.- 3.40 
104 U..._.-- ...... _ .... _ ...... - ...... -.. ....... 3.20 
156 ti 3.00 
260 ti_ . 2.80 
312 ti..._ ..... ___ ..... 2.60 

------EigS---6-

3.30 __ 
3.15 
3.00 
2.85 
2.70 
2.55   
2.40 

3.00 2.00 
285 1.90 
2.70 1.80 
2.55 1.70 
2.40 1.60 
2.25 1.50 
2.10 1.40 
1.95 1.30 

2.40 1.60 
2.25 1.50 
2.10 1.40 
1.95 1.30 

104 it__    2.40 1.80 1.20 
1.65 1.10 
1.50 1.00 

312 ti.. .... 1.80 1.35 .90 
7. PACKAGE .. ................. 

SATURATION PACKAGES 
MON THRU SAT: 1 min 30 sec 
Plan I (1A, 1B. 2C). per day  60. 45, 
Plan II (2A, 2B. 9C), per day...----  100. 75. 
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Rcnceverte-W R O N-Continued 
E. PROGRAM TIME RATES 

CLASS A 
1 hr 1/2 hr 1/4 hr 5 min 

U_-....._.____.___._____ 43.00 27.00 17.00 6.00 
25.50 16.00 5.75 

26 U.   39.00 24.00 15.00 5.50 
37.00 22.50 14.00 5.25 

104 ti.   35.00 21.00 13.00 5.00 
19.50 12.00 4.75 

260 31.00 18.00 11.00 4.50 
16.50 10.00 4.25 

CLASS B 
1 ti_.  37.00 
13 ti 35.00 

33.00 
52 ti_-_..__________ 31.00 
104 29.00 
156 27.00 

260 312 ti. • 23.00 

CLASS C 

13 U...   29.00 
26 ti___. 27.00 
52 U........  25.00 
104 U . 23.00 
156 U 21.00 
260 U.................._...._ 19.00 
312 U. 17.00 

ST. ALBANS 

2250 14.00 5.25 
21.00 13.00 5.00 
19.50 12.00 4.75 
18.00 11.00 4.50 
16.50 10.00 4.25 
15.00 9.00 4.00 
13.50 8.00 3.75 
12.00 7.00 3.50 

18.00 11.00 4.50 
16.50 10.00 4.25 
15.00 9.00 4.00 
13.50 8.00 3.75 
12.00 7.00 3.50 
10.50 6.00 3.25 
9.00 5.00 3.00 
7.50 4.00 2.75 

Kanawha County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

See Charleston 
(including South Charleston, St. Albans) 

SOUTH CHARLESTON 
Kanawha County-Map Location E-5 

See SRDS consumer market map and data at begin-
aing of the State. 

See Charleston 
(including South Charleston, St. Albans) 

SPENCER 
Roane County-Map Location F-5 

See SRDS consumer market map and data nt begin-
ning of the State. 

WVRC 
1960 

Media Code 4 250 7560 3.00 
Nubro Broadcasting Co.. Inc., Green Acres Addition. 

Spencer, W. Va. 25276. Phone 304-927-3760. 

STATION'S PROGRAMMING DESCRIPTION 

WVItC: Programmed for adults. 
AIR PERSONALITIES handle all segments. 6:30-7 
am gospel music. 7-8 am country and western music. 
8 am-noon middle-of-the-road music, standards, show-
tunes, etc. Noon-4 pm country and western music. 
4-9 pm middle-of-the-road music, standards, show-
tunes, etc. 9-10 pm top 40. NEWS: AP, world news 
on hour. State news 7:30 am, 9:30 am, 12:05 pm. 
6:05 pm. Local news 8:30 am, 12:10 pm, 6:10 pm. 
15 min news roundups 8:30 am. noon, 6 pm. 15 min 
telephone quiz 8:45 am. Free classified ads pro-
gram, 12:30 pm. 15 min news analysis 5 pm. Birth-
day program 2:45 pm. Rec'd 1116/67. 

I. PERSONNEL 
President-Jesse D. Newman. 
Vice-Pros. 8c Gong Mgr.-Richard Dale Brooks. 
Sales Manager-William E. Brannon. 

3. FACILITIES 
1.000 w. days. 250 w. nights: 1400 ke. Non-directional. 
Operating schedule: 6:30 am-10 pm. EST. 

4. AGENCY COMMISSION 

15%. 

5. GENERAL ADVERTISING See coded regulations 
General: Is, 2a, 3s, 3c, 3d, 4e, 4d, 5, 6e. 7b. 
Rato Protection: Ila, 130, 145, 15b. 
Basic Rates: 20b. 
Contracts: 40a, 46. 
Comb.: Cont. Discounts: 61e. 
Cancellation: 70e, 71e. 73b. 
Affiliated with K.BS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/68-Reed 8/5/69. 

6. SPOT ANNOUNCEMENTS 
PER MO: 30 see I min 30 see 1 min 
1 ti  2.59 3.18 65 ti 1.71 2.00 
13 ti 2.36 2.89 78 ti . 1.64 1.94 
"6 ti 218 2.59 91 U 1 58 189 
39 ti 2.00 2,30 101+   1.53 1.83 
52 1.83 2.12 
Monthly rate determined by number of spots run in 
31 days. 
PER YR: 30 see 1 min 30 see I min 
156 x. 2.18 ".65 780 x  1.55 1.91 
312 x  2.00 2.36 936 x  1.50 1.83 
408 x 1.83 2.18 1092 x  1.45 1.77 
624 x. 1.64 2.00 1212 x  1.42 1.70 
30-seconds and 1-minute spots may be combined to 
earn lower rates. 

SUTTON 
Braxton County-Map Location G-5 

Seo SRDS consumer market map and data at begin-
ning of the State. 

WSGB 
1964 

Media Code 4 250 7700 5.00 

Braxton Broadcasting Co.. Box 514, 197 Main SL. 
Sutton. W. Va. 26601. Phone 765-7373. 

I. PERSONNEL 
Partners-Charles M. Erhard, Jr. and Sheridan W. 

Pruett. 
Genl & Sales Mgr.-Charles M. Erhard Jr. 
Station Manager-William Hickok. 

3. FACILITIES 
1,000 «. days, 250 w. nights; 1490 kc. Non•direc• 

tional. 
Operating schedule: 6:00 am-10:00 pm. EST. 

4. AGENCY COMMISSION 
15/0 time and talent; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
Contracts: 403. 
Affiliated with KBS Radio Network. 

TIME RATES 
Rates effective   

Rates received December 17. 1965. 

6. SPOT ANNOUNCEMENTS 
I MINUTE OR LESS 

1 U 4.25 52 3.00 
13 ti 2.75 
26 ti... 3.25 312 ti_  2.40 

B. PROGRAM TIME RATES 
1 hr 

1 U... 59.00 
13 U    . 54.00 

52 ti.. 47.50 
104 U.. 45.50 
312 ..... _ ....... ......... 43.00 

WEIRTON 

1/2 hr 1/4 hr 5 min 
30.70 21.25 10.65 
29.50 18.50 10.00 
27.50 17.00 9.60 
25.00 14.75 8.40 
22.75 13.15 7.75 
21.25 13.00 7.10 

Hancock County-Map Location G-1 
See SUDS consumer market map and data at begin' 
rang of the State. 

See Steubenville (Ohio)-
Weirton (W. Va.) under 
Ohio 

WELCH (2 AM; 1 FM) 
McDowell County-Map Location E-8 

See SIDS consumer market map and data at begin-
ning of the State. 

WELC 
1950 

e 
Subscriber to the NAB Radio Code 

Media Code 4 250 7840 9.00 

Pocahontas Broadcasting Co., Box 920. Welch W. Va. 
24801. Phono 304-436-2131. 

I. PERSONNEL 
Gen'i dc Sales Mgr-Sam Sidote, 

3. FACILITIES 
1.t.00 w. days; 1150 be. Non-directional 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15% to recognized agencies; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3e, 4a, 5, 6e. 7b, 8. 
Rate Protection: 10a, 130. 14a, 15b, 
Basic Rates: 20b, 21e, 22b, 23a, 24b, 24e, 25e. 28a. 
Contracts: 40s. 44a. 45, 46, 47a, 48, 51a. 
Comb.: Cont. Discounts: 606, 601, 61a. 
Cancellation: 71b. 
Affiliated with BIOS Radio Network. 
Rates Include talent fee for announcer on programs 
only. Extra talent must be paid by sponsor through 
station at fixed rate agreed by all parties at time 
of contract signing. 

TIME RATES 
Rates received November 3, 1950. 

Revised rates (addition of 312 time rates) received 
May 27, 1955. 

6. SPOT ANNOUNCEMENTS 
1 mtn. 60 wds. 

1 time  4.69 3.75 
13 times__   4.38 3.50 

4.16 3.31 
52 times._   3.88 3.12 
104 times_ 3.75 3.00 
156 Umes___-_-.  3.63 2.88 
260 times 3.50 2.81 

3.35 2.14 
1•) Station break. 

7. PACKAGE PLANS 
WEEKLY FREQUENCY RATES 

2 wkly 3 wkly 
I hour________-_-____- 36.25 35.00 

1/2 hour  23.75 22.50 
1/4 hour 11.88 11.25 
10 minutes 10.63 10.00 
5 minutes  7.71 7.50 
1 minute  3.75 3.83 

60 words  ....... 3.00 2.88 
Station break  2.88 3.75 

(e) 
3.41 
3.31 
3.19 
3.00 
2.88 
3.75 
2.69 
2.60 

5 wkly 
33.75 
21.25 
10.63 
9.38 
1.19 
3.50 
2.81 
2.69 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 

1 time.. 45.00 
13 times 42.50 
26 times 40.00 
52 times 37.50 
104 times 36.25 
156 times 35.00 
260 times 33.75 
312 times 32.50 

1/4 hr. 10 min. 5 roln. 
30.00 15.63 13.13 9.38 
28.33 14.38 12.77 8.75 
26.25 13.13 11.88 8.44 
25.00 12.50 11.25 8.13 
23.75 11.88 10.63 771 
22.50 11.25 10.00 7.50 
21.25 10.63 9.38 7 19 
20.00 10.00 8.75 6.88 

WOVE 
1955 

Media Code 4 250 7980 3.00 
WOVE. Inc.. McDowell St., Welch, W. Va. 24E01. 

l'hone 304-436-3333. 

I. PERSONNEL 
Pres. 8c Gen'l Mgr.-Kenneth Crosthwalt. 
Manager-Art Jones, Jr. 
Program Director-James Roberts. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 be, 

Non-directional. 
Operating schedule: 6 am-midnight. EST. 

4. AGENCY COMMISSION 
15%; no cash discount-

5. GENERAL ADVERTISING See coded repulat.ans 
General: la. la. 30, 3b. 5, 60. 
Rate Protection: 10b. Ilb, 12b, 13b. 14b. 
Basic Rates: 22a. 22b, 23e. 24a, 24b, 250. 26, 28b. 
Contracts: 46, 47e. 48. 
Comb.; Cont. Discounts: 60s. 
Affiliated with CBS Radio Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 10/1/66-Reed 10/31/66. 
AA-6-9 am, noon-3-pm & 6 pm-midnighL 
A-9 arn-noon & 3-6 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
Open 780x 

1 min or less._ 1.50 1.30 

7. PACKAGE PLANS 
CLASS A 
1 ti 19 tl 

1 mln or leas............ 1.50 1.40 
Must bo used within consecutive 

8. PROGRAM TIME RATES 
CLASS A 

le 52x 104e 
1/2 25.00 17.00 15.00 
1/4 hr......_ 16.00 10.00 9.00 
5 min....... 7.00 6.00 5.50 

1560e 2080x 200+ 
1.20 1.10 1.00 

30 tl 40 tI 50+ 
1.30 1.20 1.10 
7-day period. 

260x 312e 364e 
13.00 12.00 11.00 
8.00 7.50 7.00 
5.00 4.75 4.50 

WOVE-FM 
1966 

Media Code 4 250 7981 1.00 

Kenneth J. Crosthwalt, McDowell St., Welch, W. Va. 
24801. Phone 304-436-3800. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Kenneth J. Crosthwait. 
Sta. Mgr. & Prog. Dir.-Art Jones, Jr. 

3. FACILITIES 
ERP 3,000 w.; 106.3 me. 
Operating schedule: 6 am-midnight Man thru Sat: 7 
am-10 pm Sun. EST. 
Antenna hL: 150 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regu'atIons 
Contracts: 400. 
Affiliated with CBS. 

TIME RATES 
Elf 10/1/66-Reed 10/14/66. 

A-9 am-noon 8c 3-6 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
Open 780x 1560x 2080x 2600+ 

1 min or loss__ ....... 2.00 1.65 1.45 1.25 1.10 

7. PACKAGE PLANS 
CLASS A 
I ti 15 ti 30 ti 40 ti 50+ 

1 min or less_____ 2.00 1.80 1.60 1.40 1.25 

8. PROGRAM TIME RATES 
CLASS A 

Ix 52x I04x 
1/2 hr......... 26.00 18.00 16.00 
1/4 hr___ 17.00 11.00 10.00 
5 min..........., 8.00 7.00 6.50 

260e 312x 364x 
14.00 13.00 12.00 
9.00 8.50 8.00 
6.00 5.75 5.50 

YOU'RE NOT DOING 

YOUR FRIEND A FAVOR 
. . . by passing along outdated copies 
of SRDS publications! You may be 
jeopardizing his job and your friend-
ship. He can incur costly mistakes by 
preparing lists, estimates, etc., on the 
basis of data that no longer applies. 
Use only current copies of SRDS pub-
lications. 

003A-1/ 

WEST VIRGINIA 

WESTON 
Lewis County-Map Location G-4 

See SRDS consumer market map and data at begin 
fling of the State. 

WHAW 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 250 8120 5.00 
Central West Virginia Service Corp., Box 431, 

Harrison Ave., East Weston 11111, Weston, W. Va. 
26452. Phone 304-269-5555. 

STATION'S PROGRAMMING DESCRIPTION 
WIIAW: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
5 min every hour, headlines and weather ou half 
hour. 6-8 am country and western. 8-8:20 am news, 
weather, sports. 8:20-8:45 am middle-of-the-road. 
8:45-9 am local news. 9-9:30 am music, middle-of-
the-road. 9:30-10 am birth announcement and local 
participation show. 10-11:30 am music, middle-of-
the-road. 11:30 am-noon women's program and farm 
news. Noon-12:30 pm news, national, state, sports, 
and local. 12:30-1 pm music, country and western. 
gospel. 1-3 pm music, middle-of-the-road. 3-4 
music, country and western. 4-5 pm music, rock and 
roll. 5 pm-sign-off instrumental music. Weekends 
consist of news. rellglous programs and middle-of-
the-road music. SPORTS: college football. Contact 
Representative for further details. Itee'd 1/30/68. 

I. PERSONNEL 
President-R. H. Ralston. 
Vice-President-Ruth Andrew. 
Manager-Terry White. 

2. REPRESENTATIVES 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. day,: 980 be. Non-directional. 
Operating schedule: 6 am-local sunset Mon thru Sett 
7:30 am-local sunset Sun. EST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 3d, 4a, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 21e, 24b, 281), 28e. 
Contracts: 40a, 44e, 46, 47e, 51e. 
Comb.: Cont. Discounts: 60e. 62d. 
Cancellation: 70e, 73b. 
l'rod. Services: 82. 
Affiliated with IIIIS Radio Network. 

BASIC RATES 
(Without Talent) 

Rates are baste time cots and include use of all 
station's physical facilities, start duty announcers and 
assistance of sales department in preparation of ad-
vertising plane and copy. Special production costs 
must be added to rates. Programs may b. remelted 
at end of month on 30 days written notice. Rates 
herein are monthly, day and night. 

TIME RATES 
RIT 11/1/65-Ree'd 8/3/66. 

6. SPOT ANNOUNCEMENTS 
Ix 10x 52e 50x 100+ 

I min. ea__________ 2.50 2.00 1.75 1.60 1.40 
1 min (1-time rate)............,.........................._.... 4.00 
30 seo (1-time rate)-10% of 1-minute rate. 

QUICKIE SPOTS 
10 SEC: 
10, ea. 1.03 20+, ea.  75 

7. PACKAGE PLANS 
 Per Wk  

PER MO: 1 t1 2 tl 311 4t1 SU 6 ti 7 ti 
1 min..._.._... 10 20 30 40 45 55 60 

8. PROGRAM TIME RATES 
 Per Wk  

PER MO: 1 ti 2 ti StI 401 5 tl 6 ti 7 tl 
1/4 hr__ .... 50 70 90 110 125 140 155 
5 nun....... 22 43 62 81 100 115 130 

I hr 1/2 hr 1/4 hr 10 min 5 min 
1 x.  50 40 30 25 15 

WHEELING (5 AM; 4 FM) 
(including Bellaire, Ohio) 
Wheeling, Ohio County, W. Va -Map Location 6-2, 
Bellaire, Belmont County. Ohio-May Location 0-7. 

See SRDS consumer market map and data at begln-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. nit is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WBZE 
1963 

WHEELING 

Subscriber to the NAB Radio Code 

Media Code 4 250 8260 9.00 

Radio Wheeling, Inc. Bor 6603, Waddles Run ltd., 
Wheeling, W. Va. 26003. Phone 304-232-5900. 

I. PERSONNEL 
Vice-Pres. dc Gen'l Mgr.-Frank L. Sweeney. 
Program Director-William J. Hughes. 

2. REPRESENTATIVES 
PRO Tizne Sales. Inc. 

(This listing continued on next Page) 
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WEST VIRGINIA 

Wheeling-W B Z E-Continued 
3. FACILITIES 

500 w. days; 1470 ke. Directional. 
Operating schedule: 6 am-local sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, lb, 3d, 46. 5, 7b. 8. 
'tale Protection: 10b, lib, 12b, 13b, 
Basie Rates: lob, 21a, 22a, 22b, 23a. 24e, 25a, 28b, 

28e. 30, 33c. 
Contracts: 40a, 41, 42a. 445. 45, 46, 473, 51b. 
Comb.; Cont. Discounts: 60a, 60f, 62d. 
Cancellation: 70c. 71a. 73a. 73b. 
Prod. Services: 80. 82. 
Affiliated with CBS Radio Network. 
Program rates include a 20% talent and special serv-
ice charge. 

TIME RATES 
Rates effective March 15, 1963. (Card No. 1.) 

Card received May 27, 1963. 

6. SPOT ANNOUNCEMENTS 
Traffic Time Announcements 

(6:30-9:00 am and 3:00-7:00 pm) 

1 MINUTE 
PER WK: ea tot ea tot 

15.00 90.00 24 12.00 388.03 
12 14.00 168.00 36 tL__- 11.00 396.011 
18 ti.-- 13.00 334.00 

(All other Times) 
1 MINUTE 

10.00 60.00 24 U.__ 7.00 168.00 
12 ti  9.00 108.00 36 U.__ 6.00 216.00 
18 8.00 144.00 
30 second ID's-80% of 1 minute rate. 
10 second ID's-50% of 1 minute rate. 

WHLL 
1949 

WHEELING 

Media Code 4 250 8400 1.00 

Wheeling Radio. Inc., Box 6462, Glenwood Rd.. 
Wheeling, W. Va, 26003 Phone 304-233-1300. 

I. PERSONNEL 
President-Truman Morris. 
General Manager-Howard W. Meagle. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 
Pittsburgh, Cleveland-Regional Reps Corp. 

3. FACILITIES 
5.000 w. days; 1600 kc. Non-directional. 
Operating schedule: 6 am-sunset. EST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
Gene-al: la, la, 3a, lb. 3d, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 15b. 
Basic Rates: 20a. lob. 21a. 21b, 21d, 22a, 22b, 23a, 

24a, 24b, 24c, 25a, 26, 28b, 28e, 30, 3313. 
Contracts: 400, 41. 42a, 42e. 43, 44a, 44b, 45, 46, 

47s. 
Comb.; Cont. Discounts: 60a, 60e, 60g, 601, 61a, 61b, 

62b. 
Cancellation: 70a, 70e. 710, 72, 73a. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 6/1/69-Reed 5/7/69. 
AA-Mon thru Fri-6-10 am & 8-7 Dm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 

PER WK: iti 10 ti 15 ti 25+ 
AA   7.75 6.50 6.00 5.25 
A   6.50 5.25 4.75 4.10 

20/30 sec: 80% of 1-min  5/10 sec: 50% of 1-min. 
Weeks do not have to be consecutive to earn cumula-
tive meeks frequency. 
All lengths of spots combine to earn frequency. 

10. SPECIAL FEATURES 
5-min news hourly at :60-1-1/2x applicable 1-min. 

WKWK WKWK-FM 
1941 1948 

WHEELING 
Media Code 4 250 8540 4.00 

WK. Inc.. 16th & Market Sts., Wheeling, W. Va. 
26003. Phone 304-232-2250. 

I. PERSONNEL 
Vice-Peen. & Gehl Mgr.-Gene B. Johnson. 
General Sales Manager-Neil B. Fondas. 
Program Director-Bob Dorris. 

2. REPRESENTATIVES 
McGavren-Guild-PGW Radio, Inc. 

3. FACILITIES 
1.000 w. days, 250 w. nights 1400 ke. Non-direc-
tional. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 50,000 w.; 97.3 mc. 
Antenna ht.: 470 ft. above average terrain. 

4. AGENCY COMMISSION 

15/0. 

5. GENERAL ADVERTISING See coded regulations 

General: lb, 2a, la, 3b, 3d. 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15b. 
Baste Rates: 20b. 21b, 22a, 23a, 24a, 25a, 28b, 28e, 

29a, 29b, 30, 33d. 
Contracts: 40a, 41, 42a, 44a, 45, 46, 47e, 48, 49. 

51a, 51b, 51e. 
Comb.•, Cont. Discounts: 60a, 60c. 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 90, 81, 82. 
Affiliated with MBS. 

TIME RATES 

ER 6/1/63-Reed 5/6/63. 
Rev 5/28/68-Reed 5/31/68. 

Drivetime-Mon thru Sat 6-9 am & 4-7 pm. 
Housewife Time-Mon thru Sat 9 am-4 Dm & 7-10 
D111 
Nighttime-Mon thru Sat 10 pm-midnight; Sun all 
day. 

6. SPOT ANNOUNCEMENTS 
DraVETIME 

PER WK: (`) 6 tl 12 ti 
1 min____ ............. 35.00 27.00 25.00 
30 sea  28.00 21.60 20.00 
10 sec. 17.50 13.50 12.50 

HOUSEWIFE TIME 
1 min.  30.00 23.00 21.00 19.00 17.00 
30 sec.  24.00 18.40 16.80 15.20 13.60 
10 sec.  15.00 11.50 10.50 9.50 8.50 

NIGHTTIME 
  mot) 19.00 17.00 

30 sec.  16.00 15.20 13.60 
10 sec  10.00 9.50 8.50 

(') Fixed position or less than 6 ti, flat. 

7. PACKAGE PLANS 
FAMILY PLAN 

6 spots, 6-9 am Mon thru Sat. 
6 spots, 4-7 pm Mon thru Sat. 
4 spots, 7-10 pm Mon thru Fri. 
4 spots, 9 am-4 pm Sat. 
4 spots, noon-6 pm. 
24 1-min spots per wk, ca...._..............._...  18 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
Non-combinable with other weekly plans for added 
frequency. 

18 ti 24 U 
23.00 
18.40 
11.50 

15.00 
12.00 
7.50 

PERSONALITY PACKAGE 
1 spot, 6-9 am Mon thru Sat. 
1 spot, 9 am-noon Mon thru Sat. 
1 spot, noon-4 pm Mon thru Sat. 
1 spot, 4-7 pm Mon thru Sat.. 
1 spot, 7 pm-midnight Mon thru Sat. 
6 spots, noon-8 pm Sun. 
36 1-min spots per etc. ea..._........_......... ............ 16 
Non-combinable with other weekly plans for added 
frequency. 

8. PROGRAM TIME RATES 
5-min-1-1/2x applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
26 wk-4% 52 wk-8% 
Not applicable to Family and Personality Plans. 
Rateholder: Minimum wkly ached of 6 1-min spots 
6 am-mid Mon-Sun necessary to maintain come svic 
advertising. Or, spot equivalent in length and week-
ly frequency to the existing schedule. 

WOMP 
1947 

BELLAIRE, OHIO 

IMO 
Subscriber to the NAB Radio Code 

Media Code 4 250 8680 8.00 

T/R Inc., Box 448, Woodmont Hill, Bellaire, Ohio 
43906. Phone 614-676-5661. 

Other office-Box 448, Wheeling, W. Ta. 

I. PERSONNEL 
General Manager-Robert Andre. 
Sales Manager-Miles Hesston. 
Program Director-Bill Thalman. 

2. REPRESENTATIVES 
Savalli/Gatea. Inc. 
Regional Reps Corp. 

3. FACILITIES 
1,000 w. days; 1290 kc. Non-directional. 
Operating schedule: 6:00 am-sign-otr daily. EST. 
Partial simulcast operation. Simulcast 6-11 am Mon 
thru Fri. For non-simulcast facilities see WOMP-FM. 

4. AGENCY COMMISSION 
15% time only; monthly. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 5, 6a, 7b, 8. 
Rate Protection: 11d, 14d. 15b. 
Basle Rates: 20a, 21a, 22b, 23a, 24b, 25a, 28a, 28e. 

29a. 33a, 
Contracts: 40a, 41, 42a, 43, 44a, 45, 46, 47e. 48. 

51b. 
Comb.; Cont. Discounts: 60a, 60f, 601, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80, 81. 
Member: Ohio Radio Network. 

TIME RATES 
Elf 5/20/69-Rec'd 6/4/69, 

7. PACKAGE PLANS 
1 MINUTE 

PER WE: 1 wk 13 wk 26 wk 52 wk 
6 ti    12.00 11.25 10.50 10.00 
12 ti  11.00 10.25 9.50 9.00 
18 ti  10.00 9.25 8.50 8.00 
24 ti  9.00 8.25 7.50 7.00 

30/20 SECONDS 
6 ti  9.00 8.50 7.90 7.50 
12 ti  8.25 7.70 7.15 6.75 
18 ti  7.50 7.00 6.50 6.00 
24 ti  6.75 6.25 5.75 5.25 
ID's: 50% of 1-min. 

10. SPECIAL FEATURES 
5-min News-1-1/2x 1-min. 
Advertisers using plan rates may combine for total 
meekly frequency within any consecutive 52 weeks. 

W 0 M P-FM 
1947 

BELLAIRE, OHIO 

Media Code 4 250 8681 6.00 
TIR Inc., Box 448, Woodmont Hill, Bellaire, 

43906. Phone 614-676-5661. 

I. PERSONNEL 
General Manager-Robert Andre, 
Sales Manager-Miles Hessian. 
Program Director-Bill Thalman. 

2. REPRESENTATIVES 
Savalli/Gates, Inc. 
Ohlo, Pennsylvania-Regional Reps Corp. 

3. FACILITIES 
ERP 13,500 w. (horiz.), 13,500 w. (vert.); 100.5 me. 
Operating schedule: 6 am-midnight daily. EST. 
Antenna ht.: 550 ft. above average terrain. 
Partial simulcast operation. Operated separately II 
am-midnight Mon thru Fri. For simulcast facilities 
see WOMP. 

4. AGENCY COMMISSION 
15/0; time only. 10th of month following. 

5. GENERAL ADVERTISING See coded regulations 
See WOMP listing for coded regulations. 

TIME RATES 
ER Reed 2/13/67. 

7. PACKAGE PLANS 
1 MINUTE 

(Guaranteed position 10 am-I0 pm) 
PER WK: I wk 13 wk 26 wk 39 wk 52 wk 
1 U.._  2.00 1.90 1.80 1.70 1.50 
7 ti  1.80 1.70 1.60 1.50 1.30 
13 ti  1.60 1.50 1.40 1.30 1.20 
20 ti  1.40 1.30 1.20 1.10 1.00 

30-SECOND ROTATION PLAN 
10 per wit, 40 per mo  40.00 

10. SPECIAL FEATURES 
NEWS PLAN-FINED POSITION 

1 per wk, ea  2.00 10+ per wk, ea___. 1.75 

WSTV 
STEUBENVILLE, OHIO 

City of license. Steubenville, Ohio. 

Wheeling office: Hawley Bldg., Main St.. Wheeling. 
W. Va. Phone 304-232-8199. 

See listing under Steubenville, Ohio. 

WTRF (FM) 
1965 

WHEELING 

Subscriber to the NAB Radio Code 
Media Code 4 250 8820 0.00 
Forward Tele -Productions, Inc., 96 16th St., Wheel-

ing, W. Va. 26003, Phone 304-232-7777. TWX 304-
232-6897. 

I. PERSONNEL 
Exec. Vice-Pres. & Gen'l Mgr.-Robert W. Ferguson. 
Station Manager-Cy Ackermann, 
Promotion-Mary Neal. 

3. FACILITIES 
ERP 11,220 w.: 107.5 me. 
Operating schedule: 7 am-midnight. EST. 
Antenna ht.: 907 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. Net 30 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, 3a, 4a, 5, 6b, 8. 
Rate Protection: 10b, lib 12f, 13b, 14a, 16. 
Basle Rates: 20a, 21a, 21b, 21e, 21d, 221. 22b, 23e, 

24b, 24c, 25a, 28b, 28e, 29a, 30. 
Contracts: 40a, 42b, 42d, 49b, 45, 46, 478, 48, 50, 

51a, 51e. 
Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 70a, 700. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American FM Network. 

TIME RATES 

No. 3 Eff 1/1/68-Rec'd 2/1/68. 

6. SPOT ANNOUNCEMENTS 

Ix 26e 52e I04x 260x 500x 
1 min  4.75 4.25 3.75 3.00 2.50 2.00 
30 sec  3.75 3.25 2.75 2.25 2.00 1.50 
10 sec _ 2.75 2.50 2.00 1.75 1.25 1.00 

7. PACKAGE PLANS 
ROS 

I min 30 see 
14 ti......  2.00 1.50 
ROS spots do not EIDDly toward frequency discount. 

8. PROGRAM TIME RATES 
lx 260 52x I04x 260x 500x 

I hr  40 36 32 28 24 20 
1/2 hr  30 27 24 21 18 16 

10. SPECIAL FEATURES 
SPECIAL FEATURES AND NEWS 

1 min, 3.00 30 sec, ea   2.60 

WWVA W WV A-FM 
1926 1947 

WHEELING 

The Eastman Station 

Subscriber to the NAB Radio Code 
Media Code 4 250 8960 4.00 

Baste Communications. Inc., Hawley Bldg., Wheeling, 
W. Va. 26003, Phone 304-232-1170. 

I. PERSONNEL 
President-Emil Mogul. 
General Manager-Ross Felton. 
Station Manager-George W. Bland. 

2. REPRESENTATIVES 
Ohio Robert E. Eastman & Co., Inc. 

3. FACILITIES 
50,000 w.; 1170 kg. Directional-nights only. 
Operating schedule: 24 hours daily. EST. 
FM-ERP 7,500 w.; 98.7 ma 
Operating schedule: Same as AM. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded relulations 
General: la, 2a, 3a, 3b, 9a, 4d, 5. 60, 7b. 
Rate Protection: 10b, 11b, 12b. 13b, 14b, 15d. 
Basic Rates: 22b, 23s, 24a, 24b, 25a, 26, 28a, 295. 
Contracts: 40a. 45, 46. 47a. 
Comb.; Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71a. 73a. 
Affiliated with American Information Network. 
Affiliated with Eastman. 

TIME RATES 
No. 27A Eff 3/1/69-Rec'd 2/5/69. 

AA-Mon thru Sat 6-10 am; Mon thru Fri 4-7:30 
Pm; Sat 4-10 pm. 
A-Mon thru Sat 10 am-4 pm; Sat 10 pm-midnight; 
Sun 9 am-7 pm. 
B-Mon thru Fri 7:30 pm-midnight; Mon thru Sat 
5:30-6 am. 
C-All other times. 

7. PACKAGE PLANS 
1 MINUTE 

PER WE: AA  - C.) 1 ti 6 ti 12 ti 18 tl 24 ti 
54 43 39 87 34 32 

A 40 35 32 29 26 
24 20 17 

28 16 15 14 13 

E 1-MINUTE SPOTS 
(*/ FlxneudLxposlitAtlonT. 

PER YR: 
260x 312x 500x 750x 1000x 1250x 1500x 

AA 32au) 31.50 31.00 30.50 30.00 29.50 28.75 
A.. 26.00 25.75 25.50 25.00 24.50 24.00 23.50 
B.. 17.00 16.75 16.50 16.25 16.00 15.75 15.25 
C.. 13.00 12.80 12.60 12.90 12.20 12.00 11.75 

20/30 see: 80% of 1-min. 10 sec: 50% of 1-min. 
PER 1W-MKr:N UTE TOTAL AUDIENCE PLANS 
Plan I-1/3AA, 1/3A, 1/3 after 12 ti 18U 24 tI 

7:30 pm and/or -1-weekends..___._ 324 450 528 
Plan II-1/2AA, 1/2 after 7:30 
pm and/or -Fweekends-------- 288 398 480 

Plan III-1/2A, 1/2 after 7:30 
pm and/or +weekends  261 360 408 
1+) Except Sat 7:30 pm-midnight   

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
All spots, regardless of length or classification, may 
be cross-combined for discount purposes, as long as 
TAP spots of each length are properly distributed by 
time c ass float ons. 

8. PROGRAM TIME RATES 

PER YR: (16xam261xl pm) 52g 260x 312x 520x 
1 hr  350 333 300 263 256 225 
1/2 hr  210 200 180 158 154 135 
1/4 hr  123 117 105 102 90 79 
10 min  85 80 75 70 64 56 

(All other times) 
1 hr  210 200 188 156 152 133 
1/2 hr  125 120 113 94 91 80 
1/4 hr  74 70 66 55 53 47 
n mi n  50 48 45 39 38 33 
Progrianms and spots may not be combined for discount 
purposes. 

10 SPEC FEATURES 
5-MINUTE NEWSCASTS 

PER WK: AA A B 
3 ti  135 125 105 95 
6 ti  245 230 180 120 
Includes time and talent. 
1-minute News Headlines-110% of applicable 1-min 
spot rate, minimum 6 per wk. 
Farm Programs-Mon thru Fri 5:30-6 am, applicable 
1-min spot B rate. 

JAMBOREE-(Sat 7:30 pm-midnight) 
•1/2 hr •1/4 hr I min 

7:30-10 pm    175 
10 pm-midnight   225 125 A 

(') 10% 52 continuous meets discount. 
Jamboree Warm-Up-Sat 7-7:25 pm, sold only as 25-
minute program taking applicable 1/2 hr program 
rate. 

WILLIAMSON 
Mingo County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WBTH 
1939 

C 
Media Code 4 250 9100 6.00 
Barrit Broadcasting Corp., Box 261, Mountaineer 

Hotel Block, Williamson, W. Va. 25661. Phone 
304-235-3600. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Robert B. Rarrit. 
Sales Manager-Jim Wolford. 
Program Director-George T. Francis. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 ke. 

Non-directional. 
4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 40, 5, 6a, 7b, 8. 
Rate Protection: 10g, 11g, 12g, 13g, 142. 
Basic Rates: 21d, 220, 23s, 24b, 25a, 28b, 28e. 
Contracts: 40a, 41, 42b, 44a, 45, 46, 47a, 48, 51b. 
Comb.; Cont. Discounts: 60b, 6113, 62d. 
Cancellation: 70a. 70c, 71a, 72, 73a. 
Prod. Services; 80. 
Affiliated with MBS Radio Network. 

TIME RATES 
Rates effective July 1. 1964. 

Rates received June 29, 1964. 
6. SPOT ANNOUNCEMENTS 

218tiii 1 MINUTE 
6.50 156 ti  

  6.25 260 if  5.50 5.25 
52 ti  6.00 312 ti 5.00 
104 ti  5.75 
30 sec: 75% of 1-min. 

8. PROGRAM TIM 6K0RAaTE.S 
(0 am 

-off) 

1 13 26 52 104 208 312 
ti. ti. ti. ti ti ti. ti. 

1/2 hour  36.00 33.00 30.00 27.00 24.00 21 00 18.00 
1/4 hour  24.00 22.00 20.00 18.00 16.00 14.00 12.00 
10 minutes 18.00 16.50 15.00 13.50 12.00 10.30 9.90 
5 minutes 12.00 11.00 10.00 9.00 8.00 7.00 6.04 
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SCALE oF LAIIES 
Applicable to WISCONSIN only 

Copyright by Standard Rate d Data Service, Inn., and by Rand MSNally d co. 

A B I C I D- E I F G I H 

WISCONSIN 

ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 
RADIO 

Wisconsin Dells-Columbia County . 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  111,700 La Crosse  
METRO AREAS Madison   2,44)0 

Appleton   Milwaukee ._._ 84,200 
Duluth-Superior 800 Oshkosh 
Green Bay  200 Racine ....- ....... i7i-d5 
Janesville   2,600 Sheboygan ........ ......_. 
Kenosha   1,600 Total Metros.... 99,500 
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WISCONSIN 

Appleton-Outagamle 
Beloit-Rock 
Brookfield-Waukesha 

Eau Claire-Eau Claire Greenfield-Milwaukee 
Fond du Lac-Fond du Lac Janesville-Rock 
Green Bay-Brown Kenosha-Kenosha 

State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
La Crosse-La Crosse Menomonee Falls-Waukesha Oshkosh-Winnebago South Milwaukee-Milwaukee 
Madison-Dane Milwaukee-Milwaukee Racine-Racine Superior-Douglas 
Manitowoc-Manitowoc New Berlin-Waukesha Sheboygan-Sheboygan Waukesha-Waukesha 

Wausau-Marathon 
Wauwatosa-MilwauKee 
West Allis-Milwaukee 
Wisconsin Rapids-Wood 

Estimates tor: 
STATE 
COUNTY-Map Loe. 

City 
Metropolitan Area 

Population Households 
1/1/69 1/1/69 
(000) (000) 

Consumer Spendable Income-1968-
% Distribution of Families 

Per 8000 5000 8000 10000 15000 
Household to to to to and 

($009) (5) 4999 7999 9999 14999 over 

-Total Retail Salim-
Per 

Household 
($000) (8) 

Retail Sales 1968 

Food Drum 
(8000) ($000) 

 By Selected Store Types  
General Home 
Mdse. Apparel Furs. 
($000) ($000) (8000) 

Auto. 
motive 
($009) 

Service 
Station 
($000) 

Paseen. Farm 
sor Penn. 
Cars lation 

1/1/69 1/1/69 
(000) (000) 

Grote 
Farm 
hums 
1968 

($000) 

WISCONSIN STATE 
TOTALS  4,247.1 1,255.49 12,132,009 9,663 14.7 20.0 19.5 23.8 17.0 7,144,385 5,691 1,456,295 204,539 1,063,544 347,320 335,321 1,272,015 483,197 1,673.11 443.8 1,636,759 

ADAMS E-7  7.4 2.40 13,797 5,749 22.4 14.8 16.6 17.7 6.0 8,883 
ASHLAND D-3 - 15.6 4.70 37,813 8,045 22.0 173 20.7 21.3 9.8 33,617 
BARRON C-5  32.0 9.60 71,877 7,487 22.5 16.4 17.3 20.7 10.5 66,483 
BAYFIELD C-3  9.1 2.80 22,232 7,940 22.0 14.6 14.5 24.4 12.0 11,038 
BROWN G-7......  _. 148.8 40.44 359,805 8,897 18.0 26.1 20.0 20.0 12.6 242,901 

Green Bay 94.3 27.98 197,329 7,053 176,004 
Green Bay Metro 
Area.  148.8 40.44 359,805 8,897 18.0 26.1 20.0 20.0 12.6 242,901 

BUFFALO C-6.....  __ 13.1 3.81 27,431 7,200 24.7 15.8 16.4 19.1 9.1 17,592 
BURNETT B-4._______ 8.2 2.66 16,443 6,182 21.2 13.1 14.6 17.8 8.4 10,570 
CALUMET G-7 ._._ 24.0 6.46 53,683 8,310 19.4 19.0 20.1 22.0 13.1 36,852 
CHIPPEWA C-5  46.4 12.50 102,801 8,224 21.6 19.7 18.7 19.8 11.3 64,838 
CLARK D-6  30.4 8.61 57,131 6,635 25.4 18.0 14.7 15.0 7.2 49,314 
COLUMBIA F-8  36.8 11.14 89,892 8,069 21.1 17.9 19.0 22.0 12.3 80,169 
CRAWFORD D-8  13.7 3.85 33,433 8,684 21.2 14.4 14.7 21.8 14.0 26,569 
DANE E-9t  283.2 82.47 811,257 9,837 14.2 22.7 20.3 22.1 16.5 455,258 

Madison  169.4 51.82 495,036 9,553 323,173 
Madison Metro Area  283.2 82.47 811,257 9,837 14.2 22.7 20.3 22.1 16.5 455,258 

DODGE F-8  64.6 18.60 161,970 8,708 20.7 18.5 19.9 22.5 13.1 99,020 
DOOR H-6 ............ ___ 19.5 5.90 51,399 8,712 22.1 16.6 17.9 21.9 12.0 40,870 
DOUGLAS C-3  43.7 13.54 124,341 9,183 16.5 18.0 19.6 26.2 14.8 72,172 

Superior  33.9 10.74 92,083 8,574 64,382 
Duluth-Superior 
Metro Area.  287.1 91.59 741,782 8,099 18.0 17.0 22.5 24.4 14.1 443,067 

DUNN C-5  23.6 6.81 54,245 7,965 22.1 15.5 16.0 20.8 11.5 40,529 
EAU CLAIRE C-6  61.3 18.34 177,349 9,670 13.7 21.5 19.4 23.8 16.2 103,617 

Eau Claire  43.8 13.70 127,035 9,273 82,415 
FLORENCE G-4...... ..... _ 2.4 .75 8,093 10,791 16.4 13.1 13.9 24.9 23.8 4,414 
FOND DU LAC G-8  79.7 22.72 200,877 8,841 19.2 20.4 20.1 21.8 13.4 120,698 

Fond Du Lac ...... ___  34.9 10.65 99,670 9,359 68,280 
FOREST F-4  5.1 1.50 15,208 10,139 18.9 13.8 13.0 26.8 19.5 7,891 
GRANT D-9 ......... .....- 45.2 12.83 94,682 7,380 22.1 16.4 17.1 18.2 11.2 77,952 
GREEN E-9  26.2 7.99 65,748 8,229 21.5 17.6 18.6 21.0 13.5 59,928 
GREEN LAKE F-7....._ _ 15.0 4.82 40,353 8,372 20.5 173 18.7 22.1 14.0 38,628 
IOWA E-9  18.6 5.24 40,050 7,643 21.5 15.4 16.6 19.2 11.2 27,851 
IRON E-3  6.1 1.98 17,498 8,837 22.7 17.8 17.5 27.7 14.2 9,574 
JACKSON D-7  14.1 4.21 30,908 7,342 19.8 14.2 15.4 19.0 10.9 23,042 
JEFFERSON F-9  54.1 16.28 137,912 8,471 17.5 20.6 20.2 22.1 12.8 97,833 
JUNEAU E-7  14.8 4.52 40,148 8,882 17.6 14.3 16.0 24.6 15.5 31,099 
KENOSHA G-10  115.6 35.75 363,663 10,172 8.3 20.4 20.9 27.0 20.5 162,517 

Kenosha  76.7 23.70 268,018 11,309 135,532 
Kenosha Metro Area  115.6 35.75 363,663 10,172 8.3 20.4 20.9 27.0 20.5 162,517 

Population 115,600 
Households 35,750 

HOME OF AMERICAN MOTORS 

IN 

KENOSHA 
Consumer Spendable Income $363,663,000 

Retail Sales $162,517,000 
COUNTY 
Source: SRDS CM Data, June, 1969 

3,701 
7,153 
6,925 
3,942 
6,006 
6,290 

6,006 
4,617 
3,974 
5,705 
5,187 
5,728 
7,196 
6,901 
5,520 
6,236 
5,520 
5,324 
6,927 
5,330 
5,995 

4,838 
5,951 
5,650 
6,016 
5,885 
5,312 
6,411 
5,261 
6,076 
7,500 
8,014 
5,315 
4,835 
5,473 
6,009 
6,880 
4,546 
5,719 
4,546 

Advertisement 

1,738 
6,358 
9,270 
2,645 

47,726 
32,670 

47,726 
2,179 
2,853 
5,402 

11,847 
7,725 

14,348 
5,708 

77,843 
45,958 
77,843 
19,831 
8,723 

14,973 
13,327 

91,720 
6,458 

20,281 
18,873 

786 
22,675 
14,107 
1,947 

16,237 
9,721 
9,463 
5,664 
2,210 
3,750 

19,243 
5,582 

40,212 
33,130 
40,212 

204 
870 

1,895 
441 

6,440 
5,329 

6,440 
366 
214 
590 

1,360 
1,367 
2,357 
381 

17,990 
13,816 
17,990 
1,877 
700 

2,359 
2,359 

13,803 
1,068 
2,613 
2,472 
103 

4,488 
3,445 
304 

2,027 
1,039 
645 
469 
308 
210 

2,270 
798 

4,306 
4,050 
4,306 

223 
4,732 

10,458 
1,868 

48,319 
39,028 

48,319 
562 
795 

1,267 
6,571 
3,641 
4,810 
2,568 

82,005 
73,040 
82,005 
4,590 
3,637 
5,914 
5,240 

57,104 
5,149 

23,211 
21,719 

174 
11,708 
10,264 

154 
5,149 
4,081 
2,005 
1,459 
278 

2,039 
7,871 
1,455 

20,238 
18,659 
20,238 

312 38 
1,203 1,350 
3,065 2,210 

65 60 
13,700 14,481 
11,506 12,431 

13,700 14,481 
283 502 
84 96 

706 585 
2,206 1,630 
1,331 1,391 
3,461 2,282 
688 459 

27,739 21,817 
24,902 16,106 
27,739 21,817 
3,474 4,785 
1,044 1,141 
3,957 1,788 
3,957 1,788 

32,645 21,826 
1,383 1,257 
5,080 5,596 
4,006   

7,210 4,820 
5,823 3,762 
118 166 

2,312 2,848 
2,849 2,500 
2,301 1,101 
390 1,454 
378 359 
884 389 

5,551 4,729 
818 748 

8,370 10,049 
7,773 9,644 
8,370 10,049 

2,494 
7,818 

12,703 
1,751 

44,367 
30,450 

44,367 
3,871 
1,263 
6,034 

13,822 
9,174 

13,689 
5,197 

83,122 
64,829 
83,122 
15,638 
8,227 

14,108 
13,964 

76,611 
6,719 

12,809 

812 
27,336 
13,896 
1,378 

13,360 
13,048 
8,018 
4,029 
298 

4,662 
17,844 
6,848 

24,691 
23,028 
24,691 

940 
2,930 
4,423 
775 

15,354 
9,590 

15,354 
1,398 
946 

2,204 
5,005 
3,072 
6,375 
1,637 

32,655 
21,654 
32,655 
7,130 
2,791 
5,683 
4,592 

33,145 
3,069 
9,170 

411 
6,554 
3,581 
939 

5,951 
2,620 
1,947 
1,957 
1,266 
3,375 
5,798 
4,444 
9,572 
7,934 
9,572 

3.54 1.6 4,891 
6.13 1.4 2,869 

13.65 9.6 39,369 
4.72 3.0 5,464 

54.71 8.8 28,985 

54.71 
5.36 
3.93 
9.65 

17.03 
11.36 
16.60 
5.60 

107.20 

107.20 
25.93 
8.83 

16.13 

5.4 
2.8 
6.3 
9.6 

13.6 
7.7 
5.2 

16.0 

12.3 
5.2 
1.9 

22,701 
5,854 

21,518 
29,465 
46,295 
39,512 
17,867 
85,443 

59,619 
17,736 
4,286 

112.50   
10.28 8.8 30,412 
25.91 5.2 17,869 

1.39 .7 1,129 
31.69 11.1 44,306 

2.66 
16.56 
10.92 
7.45 
7.19 
2.66 
5.94 
22.92 
7.31 

45.02 

45.02 

1.1 
13.2 
6.9 
3.2 
6.9 
.4 

4.8 
8.5 
4.1 
3.4 

1,959 
51,523 
39,061 
15,448 
33,772 

773 
18,304 
34,519 
13,195 
16,604 

WLIP is Kenosha county's only AM radio station . . . serves 
the Kenosha Metropolitan Area with total family program 
service, including its most complete, all-day local news cover-
age. And, WLIP-FM also serves this market with 18 hours 
per day of local broadcast appeal. 

a clear channel station 

KENOSHA, WISCONSIN 

414-657-6162 

KEWAUNEE H-6  18.7 
LA CROSSE C-7  74.1 

La Crosse  52.5 
La Crosse Metro Area  74.1 

LAFAYETTE D-9  17.5 
LANGLADE F-5..... ...... _ 17.0 
LINCOLN E-5  21.4 
MANITOWOC G-7  79.1 

Manitowoc  34.1 
MARATHON E-6  92.3 
Wausau  35.1 

MARINETTE G-5  32.2 
MARQUETTE E-8  8.3 
MENOMINEE F-5  2.6 
MILWAUKEE G-9t  1,127.3 

Greenfield  28.4 
Milwaukee  782.6 
Milwaukee Metro 
Area  1,434.4 
South Milwaukee  25.1 
Wauwatosa  72.0 
West Allis  77.4 

MONROE D-7t  29.5 
OCONTO G-6  22.7 
ONEIDA E-4  22.5 
OUTAGAMIE G-6  115.4 

Appleton]  56.7 
Appleton Metro Area  139.4 

5.21 39,023 7,490 25.3 18.0 19.5 19.1 8.3 22,803 
21.98 213,823 9,728 16.5 18.9 19.4 24.5 17.1 132,603 
16.44 149,274 9,080 110,215 
21.98 213,82-3 9,728 16.5 18.9 19.4 24.5 17.1 132,603 
4.92 38,126 7,749 22.8 16.5 17.3 19.2 10.9 23,803 
4.92 45,027 9,152 19.7 15.2 15.8 23.3 16.6 35,983 
6.48 53,255 8,218 21.1 17.8 18.9 23.4 12.0 41,464 

23.01 218,751 9,507 18.3 20.3 20.6 23.8 15.1 106,175 
10.64 110,951 10,428 58,001 
25.80 225,879 8,755 21.4 19.6 19.6 21.4 12.5 128,922 
11.11 102,412 9,218 83,013 
9.57 80,653 8,428 19.2 16.4 18.0 24.0 13.7 58,346 
2.67 16,879 6,322 25.5 15.7 17.1 16.9 7.5 11,424 
.52 1,623 3,121 304 

350.55 4,009,949 11,439 8.2 18.5 19.5 27.8 24.1 2,056,393 
7.59 62,838 8,279 7,734 

248.46 2,653,160 10,678 1,386,544 

434.75 4,829,899 11,110 8.7 20.0 19.7 26.9 22.7 2,460,183 
7.17 70,158 9,785 27,093 

20.40 298,101 14,613 195,344 
23.59 246,923 10,467 149,542 
8.03 69,943 8,710 20.0 16.7 18.1 22.8 12.7 47,284 
6.54 49,942 7,636 22.4 15.5 16.2 20.6 11.8 30,510 
6.73 54,318 8,071 20.6 18.6 20.1 22.8 12.0 50,868 

31.30 293,981 9,392 16.7 22.6 21.0 22.0 14.7 190,659 
16.62 172,685 10,390 108,401 
37.76 347,664 9,207 17.1 22.2 20.8 21.9 14.4 227,511 

4,377 
6,033 
6,704 
6,033 
4,838 
7,314 
6,399 
4,614 
5,451 
4,997 
7,472 
6,097 
4,279 
585 

5,866 
1,019 
5,581 

5,659 
3,779 
9,576 
6,339 
5,888 
4,665 
7,558 
6,091 
6,522 
6,025 

3,288 
26,527 
22,070 
26,527 
3,549 
8,842 

10,422 
25,557 
14,245 
26,713 
16,762 
13,845 
2,758 

425,800 
745 

280,305 

531,392 
8,945 

27,224 
31,580 
9,532 
6,654 

12,435 
38,756 
21,989 
44,158 

428 
3,799 
3,595 
3,799 
344 
962 

1,325 
2,643 
1,936 
2,913 
2,157 
968 
315 

61,139 
65 

39,355 

73,168 
946 

4,360 
4,666 
1,253 
583 

1,397 
4,287 
2,679 
4,877 

3,976 
16,600 
16,287 
16,600 

427 
3,314 
2,670 

12,164 
9,509 

13,696 
13,304 
9,880 

76 

532 1,236 
9,297 8,190 
8,979 7,816 
9,297 8,190 
455 318 

2,210 547 
1,928 1,239 
3,849 3,801 
2,724 2,356 
8,092 9,473 
7,763 9,643 
1,126 1,502 

91 85 

450,919 107,970 
66 

324,580 76,662 

475,450 
3,584 

85,172 
13,663 
3,535 
2,931 
6,263 

40,692 
28,142 
41,959 

126,383 
813 

8,865 
5,432 
2,209 
623 

3,118 
7,412 
5,694 
8,118 

114,503 
80 

91,726 

131,109 
277 

5,855 
6,416 
956 

1,085 
1,776 
9,469 
6,844 

10,054 

3,918 
22,614 
19,952 
22,614 
4,608 
4,841 
9,040 

19,297 
11,902 
23,780 
15,005 
11,376 
2,662 

363,566 
687 

234,558 

441,578 
59,437 
21,454 
50,371 
7,371 
3,391 
8,205 

32,996 
17,028 
39,030 

1,093 
9,756 
7,302 
9,756 
2,744 
3,255 
3,263 
6,636 
3,915 
7,463 
4,552 
4,132 
877 

125,967 
2,728 

78,620 

157,322 
2,141 

11,337 
10,148 
4,018 
2,119 
4,456 
10,003 
5,008 

12,207 

7.00 5.9 17,238 
30.28 4.8 16,714 

30.28   
6.58 6.9 
7.08 4.1 
9.08 3.9 

30.45 10.2 

36,965 
16,570 
8,778 

32,332 

36.44 18.3 56,077 

14.18 5.2 11,789 
3.60 2.8 9,424 
.57   

396.09 .1 10,249 

532.84 

12.04 8.5 
9.92 7.7 
9.72 .5 

43.56 10.4 

53.21 

26,837 
22,347 
3,250 

39,612 

(2) Includes portion In Chippewa County. 
(3) Includes portion in Calumet County. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts in these counties.  

948 Spot Radio Stations September 1, 1969 



State, County, City, Metro Area Data 
WISCONSIN 

Estimates for: 
STATE 
COUNTY-Map Loe. Population Households 

City I/1/69 1/1/69 
Metropolitan Area (000) (000) ($000) 

Consumer Spendable Income-1968--
% Distribution of Families 

Per 3000 5000 8000 10000 15000 
Household to to to to and 

($) 4999 7999 9999 14999 ever 

-Total Retail Sales-
Per 

Household 
($000) (S) 

Retail Sales-1968 
 By Selected Store ypes  

General Home 
Food Drug Mdse. Apparel Furn. 

(S000) ($000) ($000) ($000) ($000) 

Auto-
motive 
($000) 

Service 
Station 
($000) 

Passen- Farm Gross 
ser Popo- Farm 
Cara lation hums 

I/1/69 1/1/69 1968 
(000) (000) ($000) 

OZAUKEE G-8  47.1 13.01 131,333 
PEPIN C-6  7.1 2.02 14,917 
PIERCE B-6  22.9 6.51 52,361 
POLK B-5  23.8 7.23 51,712 
PORTAGE E-6  38.5 10.68 87,171 
PRICE D-4  11.4 3.51 28,892 
RACINE G-9  162.5 47.55 490,457 

Racine  99.1 30.65 325,073 
Racine Metro Area  162.5 47.55 490,457 

RICHLAND D-8  14.9 4.38 35,171 
ROCK F-9  127.0 38.17 351,948 

Beloit_  39.4 12.20 106,770 
Janesvi I le  45.2 14.01 122,986 
Janesville 
Metro Area  127.0 38.17 351,948 

RUSK C-5  11.7 3.41 28,738 
ST. CROIX B-5  30.2 8.48 72,127 
SAUK E-8  32.6 9.67 85,862 
SAWYER C-4  8.3 2.61 17,892 
SHAWANO F-6  31.9 9.03 67,008 

10,095 9.8 21.7 21.4 24.9 19.9 
7,385 23.7 15.0 16.0 17.8 12.4 
8,043 20.5 17.0 18.2 20.2 13.0 
7,152 24.8 16.3 17.7 19.0 8.5 
8,162 21.7 20.2 19.7 19.2 9.9 
8,231 22.2 14.8 14.9 23.1 13.1 

10,315 10.3 21.5 20.9 25.7 18.9 
10,606 
10,315 10.3 21.5 20.9 25.7 18.9 
8,030 20.7 14.4 15.2 21.9 12.7 
9,221 16.1 21.3 21.3 23.3 14.6 
8,752 
8,778 

9,221 16.1 21.3 21.3 23.3 14.6 
8,428 21.8 14.9 14.8 23.2 13.4 
8,506 19.3 17.6 18.9 21.0 13.1 
8,879 20.3 15.8 17.1 23.0 14.0 
6,855 22.4 14.1 14.9 19.0 10.7 
7,421 24.6 16.3 16.7 19.6 9.9 

68,813 
15,435 
39,986 
47,814 
64,991 
23,228 

246,508 
176,742 
246,508 
31,382 

211,633 
69,395 
95,401 

211,633 
22,035 
49,516 
73,644 
17,680 
50,643 

5,289 
7,641 
6,142 
6,613 
6,085 
6,618 
5,184 
5,766 
5,184 
7,165 
5,544 
5,688 
6,809 

5,544 
6,462 
5,839 
7,616 
6,774 
5,608 

15,301 
2,164 
6,959 
7,242 

13,016 
5,299 

52,579 
39,530 
52,579 
5,929 

40,666 
12,821 
19,272 

40,666 
4,609 
8,455 

13,079 
4,058 

10,636 

1,513 
416 

1,484 
1,686 
1,665 
554 

7,643 
6,091 
7,643 
456 

7,093 
2,601 
2,987 

7,093 
520 

1,506 
1,626 
562 
910 

2,415 
455 

1,740 
2,879 
8,661 
1,230 

50,650 
42,219 
50,650 
3,504 

32,121 
12,296 
17,422 

32,121 
1,295 
2,577 
3,674 
1,791 
3,987 

2,705 
536 
891 

1,447 
3,928 
1,881 

11,208 
9,348 

11,208 
1,839 

10,405 
4,740 
5,267 

10,405 
1,255 
1,082 
3,516 
328 

10,934 

2,323 
705 

1,770 
329 

3,827 
493 

14,680 
12,951 
14,680 
1,282 

11,705 
3,890 
6,553 

11,705 
491 
900 

3,246 
247 

1,846 

19,095 
4,184 
8,664 

10,774 
10,549 
5,356 

41,254 
28,236 
41,254 
5,651 

37,525 
15,605 
15,620 

37,525 
3,212 
8,052 
13,487 
3,267 
9,625 

4,126 
617 

2,666 
3,602 
3,950 
1,397 

16,062 
10,988 
16,062 
2,627 

13,771 
4,518 
6,085 

13,771 
1,896 
3,918 
4,630 
1,536 
2,977 

20.81 2.8 13,571 
2.78 2.5 7,774 
9.31 6.9 25,342 
10.49 8.7 26,393 
15.66 6.7 22,148 
5.37 3.6 7,540 

65.28 5.2 17,788 

65.28   
6.45 6.6 22,263 

53.26 9.6 52,016 

53.26   
5.39 5.0 12,240 

12.42 8.6 32,390 
16.39 9.0 33,663 
3.88 1.7 3,761 
13.04 9.6 32,694 

SHEBOYGAN G-8  91.9 28.36 262,950 
Sheboygan  48.4 15.73 157,657 
Sheboygan Metro 
Area  91.9 28.36 262,950 

TAYLOR D-5  16.5 4.50 28,629 
TR EM P EALEAU C-7 22.2 6.57 45,889 
VERNON D-8  22.2 6.61 48,530 
VILAS E-4  9.0 2.96 19,089 
WALWORTH F-9  57.8 17.36 151,227 

9,272 18.1 22.2 21.2 22.9 12.8 141,146 
10,023 93,099 

9,272 18.1 22.2 21.2 22.9 12.8 141,146 
6,362 25.0 15.2 15.8 17.1 6.5 23,407 
6,985 22.9 16.0 18.1 20.1 8.4 41,491 
7,342 21.9 14.4 14.4 19.9 10.3 29,540 
6,449 25.3 17.1 18.1 20.0 7.9 22,909 
8,711 16.7 19.5 20.1 22.6 14.6 115,138 

4,977 29,820 4,254 33,502 
5,919 19,672 3,407 30,749 

4,977 
5,202 
6,315 
4,469 
7,740 
6,632 

29,820 
5,515 
6,935 
6,910 
6,056 

22,190 

4,254 
205 
979 

1,089 
514 

3,299 

33,502 
832 

4,796 
2,164 
2,935 
6,609 

4,972 7,525 
3,379 5,932 

4,972 
709 
805 

1,621 
893 

3,447 

7,525 
673 

1,585 
759 
137 

3,087 

20,858 8,468 37.29 9.0 32,167 
13,260 5,423   

20,858 8,468 37.29   
5,148 2,065 5.99 7.4 17,397 
4,869 3,615 9.26 7.8 29,732 
2,354 2,995 9.52 9.7 32,224 
2,700 1,880 4.98 .5 714 

20,809 7,382 25.66 7.1 38,233 

WASHBURN C-4  
WASHINGTON G-8  
WAUKESHA G-9  

Brookfield  
Menomonee Falls...... 
New Berlin  
Waukesha  

WAUPACA F-6  
WAUSHARA F-7......   
WINNEBAGO F-7  

Oshkosh  
Oshkosh Metro Area... 

WOOD E-6  
Wisconsin Rapids  

8.3 2.69 22,490 8,361 18.8 13.5 15.0 23.4 14.1 23,296 
54.2 15.00 136,974 9,132 16.1 22.5 22.6 21.4 13.2 73,922 

205.8 56.19 551,643 9,817 9.5 25.3 20.4 23.8 18.3 261,055 
34.1 8.92 83,686 9,382 30,660 
29.1 7.60 61,942 8,150 36,893 
26.7 6.83 52,911 7,747 10,209 
37.6 10.94 102,147 9,337 81,476 
34.0 10.38 84,152 8,107 21.9 16.5 17.7 21.0 12.9 65,836 
12.4 4.00 26,188 6,547 22.1 14.8 15.9 19.4 8.9 21,099 

119.9 35.23 340,512 9,665 15.9 21.3 21.4 22.6 15.6 194,232 
55.0 17.12 143,675 8,392 103,925 

119.9 35.23 340,512 9,665 15.9 21.3 21.4 22.6 15.6 194,232 
64.1 17.93 164,936 9,199 195 21.1 20.1 21.7 14.0 108,746 
22.6 6.84 55,657 8,137 58,354 

8,660 3,870 760 1,395 488 200 8,014 1,797 4.40 2.5 6,325 
4,928 16,413 1,665 6,207 4,217 4,584 11,038 5,060 23.48 6.9 23,399 
4,646 73,878 8,851 15,909 11,491 9,699 47,879 22,169 92.46 4.9 25,453 
3,437 12,605 668 321 276 1,750 3,220 2,227 
4,854 13,046 1,351 1,434 2,677 1,038 6,874 3,947 
1,495 3,572 484 201 825 323 1,294 1,486   
7,448 18,175 2,385 10,700 4,762 3,045 19,933 5,635 
6,343 12,209 1,701 4,335 2,695 3,468 13,731 4,013 15.22 7.9 25,491 
5,275 3,864 481 1,344 141 402 3,937 2,221 6.68 4.4 14,500 
5,513 37,573 7,240 19,250 9,150 9,483 28,665 13,507 47.81 4.4 204 
6,070 17,086 4,334 11,333 5,421 5,548 16,713 4,820 
5,513 37,573 7,240 19,250 9,150 9,483 28,665 13,507 47.81   
6,065 22,994 3,452 13,213 4,862 5,064 18,523 8,077 24.97 7.0 22,407 
8,531 13,762 2,020 9,453 3,033 2,813 9,097 4,853   

WISCONSIN 
See SUDS oonaumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 
SAVING TIME. 

STATE NETWORKS 
Laird Group 

Comprised of: 
WDIJX, WDUX-FM- WDUZ. WDUZ-FM-
Waupaca. Green Bay. 

Media Code 4 251 0095 5.00 
Executive Offices: Bor 36, 225 N. Adams St., Green 
Bay. Wisconsin 54305. Phone 414-435-5331. 

I. PERSONNEL 
President-Ben A. Laird. 
Vice-President-T. M. Karavakis. 
Vice-Pres. & Sta. Mar.-Hugh E. Johnston. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf 3/11/68-Rec'd 3/4/68. 
7. PACKAGE PLANS 
PER WK: 12 tl 18 ti 24 ti 30 ti 
1 min  14 13 12 11 
30 sec: 80% of 1-min. 

Super-Combo 
Comprised of: 

WNFL-Green Bay VVNAM-Appleton, 
Neenah-Menasha 

Media Code 4 251 0190 4.00 
Executive Offices: Ilex 520, Bellevue Rd., Green Bay. 
W19. 54305. Phone 414-435-7575. 

I. PERSONNEL 
Co-Sales Managers-Hugh Bolos, Jr.. Don C. Wirth. 

2. REPRESENTATIVES 
John C. Butler Co., Inc. 

5. GENERAL RATE POLICY 
TIME RATES 

No. 3 Eft 4/1/68-Rec'd 2/28/68. 
AA-Mon thru Sat 6-10 am & 3-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 26e 52e 156e 260e 
AA .   15.00 14.00 13.50 13.00 12.50 
A   13.50 12.50 12.00 11.50 11.09 

30/20 sec: 80% of 1-min. 10 sec: 50% of 1 min. 
7. PACKAGE PLANS 
PER WK, I MIN: 6 ti 12 01 18 tl 24 ti 
AA. 12.50 11.50 11.00 10.00 
A     11.00 10.00 9.50 9.00 

30/20 see: 80% of 1-min  10 sec: 50% of 1 min. 

Wisconsin Network, Inc. 
Comprised of: 

WHBY-Appleton WEMP-Milwaukee 
WGEZ-Beloit WOSH-Oshkosh 
WEAQ-Eau Claire WIBU-Poynette 
KFIZ-Fond du Lae WRJN-Racine 

WBAY-Green Bay WF1BL-Sheboygan 
WCLO-Janesville WSAU-Wausau 
WKBH-La Crosse WFHR-Wiscorutin 
WISM-Madison Rapids 
WCIIII-Manit owoe 
Media Code 4 251 0285 2.00 
Executive Offices-Wisconsin Rapids, Wis. 54494. 
Phone 715-423-7201. 

I. PERSONNEL 
General Manager-Jack It. Gennaro. 

2, REPRESENTATIVES Meeker Radio, Inc. 
Southeast, Southwest-Busby, Finch and Woods, Inc. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
General: is. la, 4a, 5, 8. 
Rate Protection: 10e, 12e, 14e. 
Basic Rates: 22a, 28e. 
Contracts: 40a, 44a. 
Comb.: Cont. Discounts: 60b, 605. 
Cancellation: 70a, 70e, 71a. 

TIME RATES 
FULL NETWORK 

Rif 1/1/69-Rec'd 2/24/69. 
AA-Mon thru Sat 6:30-9 am & 3:39-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: lx 26e 52e 156e 812e 624e 
AA   177.00 166.50 159.00 147.95 135.50 126.00 
A   163.00 152.50 143.50 130.00 119.00 110.50 

7. PACKAGE PLANS 
tMinimum of 6 days) 

I MIN: 10 ti 15 tl 20 ti 25 tl. 30 ti 
AA   145.00 137.00 130.00 122.50 116.50 
A   130.50 122.00 115.50 109.00 103.00 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 
No additional discounts. 

8. PROGRAM TIME RATES 
Ix 26e 52e 1560 2600 

5 min  259.50 242.00 231.50 213.50 199.00 

ANTIGO 
Langlade County-Map Location F-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WATK 
1947 

Media Code 4 251 0380 1.00 
Antigo Broadcasting Co., Antlgo Journal Bldg., 

Antigo. Wis. 54409. Phone 715-623-4191. 
Studio-Hwy. 45, 1 mile S. of Antler), Wis. 

I. PERSONNEL 
Manager-Gary D. Ross. 

3. FACILITIES 
250 w.: 900 he. Non-directional. 
Operating schedule: Daytime. CST. 

4. AGENCY COMMISSION 
15/0 net time. 

5. GENERAL ADVERTISING See coded regulations 

General: 35. 5. 
Basic Rates: 23a 
Contracts: 45. 

TIME RATES 
Eff Rec'd 4/29/68. 

6. SPOT ANNOUNCEMENTS 
(Before 11:30 am/after 1 Pm) 

Ix I 3x 260 520 104e 158e 
1 min 3.25 3.10 2.95 2.75 2.60 2.45 

(11:30 am-1 pm) 
Extra. 25%. 

8. PROGRAM TIME RATES 
(Before 11:30 am/after 1 Pm) 

1 x I 3x 26e 52x 104x I 56X 
1 hr...... 35.00 33.25 31.50 29.75 28.00 26.25 
1/2 hr.. 20.00 19.00 18.00 17.00 16.00 15.50 
1/4 hr.. 12.00 11.40 10.80 10.20 9.60 9.00 
10 min 8.50 8.10 7.65 7.25 6.80 6.35 
5 min.. 5.50 5.25 4.95 4.65 4.40 4.10 

(11:30 am-1 pm) 
Extra. 25%. 

APPLETON 
(including Neenah-Menasha; Kaukauna) 
Appleton, Outagamie County-Map Location G-8. 
Neenah, Winnebago County-Map Location F-7. 
Outagamle County-Map Location G-6. 

See SERB consumer market map and data it begin. 
nine of the State. 

Stations contiguous to the major city are croosolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coyerage of 
the entire area or cities involved. It is pert of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, ate. with-
In the area. 

WAPL 
1952 

APPLETON 
Subscriber to the NAB Radio Code 

Media Code 4 251 0475 9.00 
John J. Dixon, 103 W. College Ave., Appleon, Wis. 

54911. Phone 414-734-9226. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-John J. Dixon. 
Commercial Manager-Gene Steinhorst. 

3. FACILITIES 
1,000 w. days; 1570 ke. Non-directionaL 
Operating schedule: Sunrise to local sunset. CST. 
Partial simulcast operation. Simuleast 5-10 am. For 
non-simulcast facilities see WAPL-FM. 

4. AGENCY COMMISSION 
15/0 gross billings. 

(4 AM; I FM) 

2300 
2.30 

260e 
24.50 
14.00 
8.40 
6.00 
3.85 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4a, 4d, 5, 6a, 8. 
Rate Protection: 10a, lia. 125. 130. 14a, 15b. 
Basic Rates: 20b, 210. 21b, 22a, 22b, 23a, 24b, 25e. 

26, 28b, 28e, 290. 29b, 30. 
Contracts: 40s, 41. 42e. 43, 44a, 44b, 46, 47e, 48, 

49, 51a, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 61a, 

61b, 62b, 62d. 
Cancellation: 70b, 70d, 71a, 73a, 73b. 
Prod. Services: 80, 82. 
AMIlated with American Information Network. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
Elf 3/1/68-Ree'd 1/29/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26e 52e 104e 156e 260e 

1 min  9.00 8.50 8.00 7.50 7.00 6.50 
30 sec  6.50 6.00 5.50 5.00 4.50 4.00 
20 sec  5.50 5.00 4.50 4.00 3.50 3.25 
10 sec.....   4 50 4.00 3.50 3.25 3.10 2.90 

7, PACKAGE PLANS 
PER WK: 10 ti 15 91 20 ti 30 91 40 ti 50 ti 
1 min  8.00 7.50 7.00 6.50 6.00 5.50 
30 sec  5.25 5.00 4.75 4.50 4.25 4.00 
20 see  4.25 4.00 3.75 3.50 3.25 3.00 
10 see  3.25 3.00 2.75 2.50 2.25 2.00 

W A P L-FM 
1966 

APPLETON 
Media Code 4 251 04767.60 
Dixon, Inc., 103 W. College Ave., Appleton, Wis. 

54911. Phone 414-734-9226, 
I. PERSONNEL 
President-John J. Dixon. 
Station Director-Mary Ellen Ducklow. 
Sales Manager-Gene Steinhorst. 

3. FACILITIES 
ERE 50.000 w.: 105.7 me. Stereo. 
Operating schedule: 5-12:30 am. CST. 
Antenna ht.: 140 ft. above average terrain. 
Partial simulcast operation. Operated separately 
10-12:30 am. For simulcast facilities see WAPL. 

4. AGENCY COMMISSION 
15% on time; payable 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with American FM Network. 

TIME RATES 
EH 3/1/68-Ree'd 1/29/68. 

6. SPOT ANNOUNCEMENTS 
le 26e 52e 156e 260e 

1 min______-__ ...... 5.00 4.25 3.25 3.00 2.75 
30 sec.  4.00 3.25 2.75 2.50 2.25 

8. PROGRAM TIME RATES 
lx 52e 156e 260e 

1 hr  30.00 25.00 22.50 20.00 
1/2 hr.._ .......... .......... 22.50 20.00 17.50 15.00 

(Appleton continued on next page) 
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WISCONSIN 

Appleton-Continued 

WHBY 
APPLETON 

1925 

Media Cede 4 251 0570 7.00 
Norbertine Fathers of West DePere, Wis., 600 B. 
Lowe St., Appleton, WU. 54911. Phone 414-733-
7791. 

STATION'S PROGRAMMING DESCRIPTION 
WHBY: Programmed for general interest. 
NEWS: network on half hour, locally originated news 
and special womens' interest programs on hour. Farm 
segment 5-6 am. Information hour of news, sports. 
weather, 5 min programs 6-9 am. Middle-of-the-road 
music 6 am-8 pm. Rock show 8-10 pm. Middle-of-
the-road music 10 pm-1 am. SPORTS: NFL foot-
ball games plus championships and Super Bowl. 
Also Big 10 and local high school football. Network 
affiliated. COMMERCIAL POLICY: deodorant and 
laxative commercials unacceptable. Personality en-
dorsements not permitted. Contact Representative for 
further details. Rec'd 8/25/67. 

I. PERSONNEL 
Gen'l & Com'l Mgr.-Lewis J. Process. 
Program Manager-Edward Spas. 

2. REPRESENTATIVES 
Burn-Smith Company. Inc. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
1.000 w.; 1230 he. Non-directional. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 2b, la. 3b. 3c, Id, 4e, 4d. 5. 6a. 
7b, 8. 

Rate Protection: 10a. Ila, 12a, 13a. 14e. 15b, 16. 
Basic Rates: 21a, 21b. 21e. 21d. 22a. 23a, 24b, 25a, 

26, 28b, 28e, 29a, 29b, 31, 32b, 33e. 
Contracts; 40a. 41, 42a, 42e. 43, 44b, 45, 46, 47e, 

48, 49. 50, 51a, 51b, 51c. 
Comb.: Cont. Discounts: 60a, 60e 60d, 601, 61a, 61b, 

61e. 62a. 62b. 62d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services; 80. 81, 82. 
Affiliated with MRS. 
Member: Wisconsin Network. Inc. 

TIME RATES 
Elf 7/1/69-Rec'd 6/11/69. 

AA-6-9 am, 11 am-1 pm & 4-6 pm. 
A-5-6 am, 9-11 am, 1-4 pm & 6 pm-midnight. 

Appleton 
Metro Market 

MRS WHBY 

Y 

44 Years' Service 

ST . . . 
in Programming 

in Sales 

Featuring: 
* * * 

/ Green Bay Packers 

/ University of Wisconsin 

/ Army-Navy 

"Plus" 
/ Major Network News 

/ Modern Adult Music 

/ Full Time Local News Staff 

Program Power 
The only kind of power that 
guarantees listenershipll 

Represented by 

BURN SMITH CO. 
Chicago CE 6-4437 
New York MU 2-3124 
Los Angeles 464-7395 
San Francisco 415497-4827 

Lewis J. Process 
Gen. and Comm. Mgr. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

CLASS AA 
1 mln 30 see 20 sec 10 see 

1 tl  10.00 8.0 7.00 
13 ti  9.00 7.75 6.75 
26 ti  8.00 7.00 6.50 
bu no..............,  7.75 6.50 6.00 
104 ti  7.50 6.00 5.50 
156 ti  7.00 5.75 5.00 
260 ti  6.50 5.50 4.75 
312 ti  6.25 5.25 4.50 

CLASS A 
1 ti  9.00 7.00 6.50 
13 ti    8.00 6.75 6.25 
26 ti  7.00 6.00 5.50 
52 ti  6.75 5.50 5.00 
104 ti  6.50 5.00 4.75 
156 ti  6.00 4.75 4.50 
260 ti  5.50 4.50 4.25 
312 ti  5.25 4.25 4.00 

7. PACKAGE PLANS 
ROB 

(Best possible times 6 am-8 pm) 
I min Siseo 20 see 10 see 

25 tL  7.00 6.00 5.75 5.00 
50 ti  6.75 5.75 5.50 4.75 
75 ti  6.50 5.50 5.00 4.50 
100 ti  6.25 5.25 4.75 4.25 
150 ti  6.00 5.00 4.50 4.00 
200 tL  5.75 4.75 4.25 3.75 
300 ti  5.50 4.50 4.00 3.50 
500 ti  5.25 4.25 3.75 3.25 

8. PROGRAM TIME RATES 
CLASS AA 

Ix 13e 26x 52x 104x 
1 hr.... 75 73 70 65 60 
1/2 hr 60 57 54 50 47 
1/4 hr 45 42 38 35 32 
5 min 25 24 23 22 20 

CLASS A 
62 58 55 52 
47 44 40 37 
37 34 30 27 
21 20 19 17 

1 hr.... 65 
1/2 hr 50 
1/4 hr 40 
5 min 22 

WKAU 

.0 
5.75 
5.50 
5.25 
5.00 
4.75 
4.25 
4.00 

5.75 
5.50 
5.00 
4.75 
4.50 
4.25 
4.00 
3.75 

2. REPRESENTATIVES 

John C. Butler & Company, Inc. 

3. FACILITIES 

5,000 w. days; 1.000 w. nights; 1280 ko. Directional. 
Operating schedule: 5:00 am-midnight weekdays; 
6:30 am-midnight Sun. CST. 

4. AGENCY COMMISSION 

15/0; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 

General: la. 2a, la, lb, 3d, 4a, 4d. 5, Oa, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14a. 
Basle Rates: 2013. 24e, 25e, 26, 28b. 
Contracts: 40a. 41, 42a, 42e. 45, 46. 
Cancellation: 70e. 
Prod. Services: 80. 82. 
Member: Super-Combo. 

TIME RATES 

Rates effective September 1, 1963. (Card No. 6.) 
Card received August 13, 1963. 

6. SPOT ANNOUNCEMENTS 

1 MINUTE 

CLASS AA 

156x 260e 3I2x (6:30-9:00 am and 4:00-6:30 pm Mon thru Fn) 
55 50 45 1 ti 1 wk 13 wk 26 wk 52 wk 

9.00 8.50 8.00 7.50 
44 40 37 . 8.50 8.00 7.50 7.00 
28 25 22 7.25 6.75 
18 16 14 15 ti .......... ....... _ ......... 7.75 27..2550 67..7050 66..2550 

25 ti  7.50 7.00 6.50 6.00 48 
34 
24 
15 

45 
30 
21 
13 

42 
27 
19 
11 

1965 
KAUKAUNA 

Subscriber to the NAB Radio Code 
Media Code 4 251 0600 2.00 
Fox River Communications, Inc., Box 310, Kaukauna, 
Wis. 54130. Phone 414-766-4663. 

I. PERSONNEL 
President-Richard D. Dudley. 
General Manager-Dave Raven. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
South, Southwest-Busby, Finch and Woods, Inc. 

3. FACILITIES 
1,000 w.; 1050 ke. Directional. 
Operating schedule: Sunrise to local sunset. CSI 

4. AGENCY COMMISSION 
15/0 on station time only; bills rendered monthil 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la. 3b, 4a, 4d, 5. 6a, 71). 8. 
Rate Protection: lea. lla. 12e. 13a, 14e. 
Basle Rates: 22e. 22b, 23a, 2413. 250, 26, 20e, 29a. 
Contracts: 405. 42e. 45. 46, 47a, 48. 
Comb.: Cont. Discounts: 60e, 61a, 61b, 61e. 62b. 
Cancellation: 70a, 70c. 71a. 73a. 

TIME RATES 
Elf 3/1/68-Ree'd 1/31/68. 

AA-6-9 am, noon-1 pm & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: lx 26e 52x 15fix 312e 624x 
AA   7.00 6.75 6.50 6.25 6.00 5.75 
A   6.50 6.25 6.00 5.75 5.50 5.25 

20/30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 

Ix 26x 52x 156x 312x 014e 
1/2 hr  36.00 33.60 31.80 28.50 24.75 23.50 
1/4 hr  18.00 16.80 15.90 14.15 12.50 11.75 
5 min  10.00 8.95 8.50 7.55 6.95 6.00 

WNAM 
1947 

NEENAH-MENASHA 

BJOHN C.BUTLER & COMPANY, INC. 

1313C1 
Media Code 4 251 0665 5.00 
Kimball Broadcasting, Inc., Radio Park, Neenah, 
Wis. 54957. Phone 414-722-6471. 

STATION'S PROGRAMMING DESCRIPTION 
WNAM: Programmed for adults. 
MUSIC: general popular music, showtunes. standards. 
Format built around music of 40s. 50's & 60's. 
90% of music from albums. NEWS: frequent new.. 
Costo. Three 15 min newscasts 6:45 am. 12:15 pm. 
9:45 pm. 5 min newscasts every 30 min from 7-9 
am. 5 min newscasts every hour thereafter. Emphasis 
on local news, taped actualities. News services in-
clude UPI, both wire and audio, ESSA weather 
mire. Use of remote pick un unit for snorts news. 
SPORTS: 3 sports programs daily, two 10 min, one 
5 min show and high school sports play-by-play. 
Contact Representative for further details. Reed 
10/11/67. 

I. PERSONNEL 
General Manager-Don C. Wirth. 

CLASS A 
(All other times) 

1 ti ........... _ .... _.___-___ 8.50 
5 ti ... 8.00 
10 ti. 7.75 

25 U  7.00 

8.00 
7.50 
7.25 
7.00 
6.75 
6.50 

7.50 
7.00 
6.75 
6.50 
6.25 
6.00 

7.00 
6.50 
6.25 
6.00 
5.75 
5.50 

30 or 20 second announcements-80% of earned 1. 
minute rate. 

10 or 8 second announcements-50% of earned 1-
minute rate. 

Weeks may be non-consecutive and earn cumulative 
weeks frequency. 

All lengths of announcements combine to earn fre-
quency. 

WNAM outdelivers all stations serving 
the nation's 20th market in retail sales/ 
household ... and Fox Cities (Appleton, 
Neenah, Menasha) with highest 1/4-hr. 
ratings in 23 of 26 half hour time seg-
ments - and on an All-Day average 
share of 30.77 - 6 AM-7 PM, M-F. 

One With Adults 
Programmed for adults, WNAM leads in 
average 1/4-hr. households and adults 
... both Total Adults and "the cream" 
Adults 18-49 . .. during every day-part 
6 AM-7 PM, M-F. 
Source: Pulse, Appleton-Neenah-Menasha Cities, 

Nov. '68 

The only 5,000 watt station in the Fox 
Cities, WNAM has the most power to 
serve the central market - and beyond. 

Affiliated with WMKC, Stereo 
FM in Oshkosh 
1280 KC 5,000 Watts 
Don C. Wirth - Gen'l Mgr. 

THE BIG STATION 111 

Represented by John C. Butler & Co., Inc. 

ASHLAND 
Ashland County-Map Location D-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WATW 
1940 

Subscriber to the NAB Radio Code 
Media Code 4 251 0760 4.00 
WATW, Inc., 914 West Second St., Ashland. Wis. 

54806. Phone 715-682-2727. 2728. 
I. PERSONNEL 
Pres. & Can't Manager-Gene }talker. 
Commercial Manager-Gary A. La Peen. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 he. 

Non-directional. 
Operating schedule: 5:30 ara-10:00 pm. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la. 2a, la. 4a, 5, 6e. 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 22b, 23a, 2413. 25s, 28a. 
Contracts: 40e. 44e. 45, 46, 47e. 51a. 
Comb.; Cont. Discounts: 61.a. 
Cancellation: 79e. 71a, 72, 73b. 
Prod. Services: 82. 

TIME RATES 
Elf 7/1/66-Rec'd 8/5/66. 

Prime-7:30-8 am & noon-12:3D pm. 
Choice-7-7:30 am, 8-9 am and 12:30-1 pm. 
Good-5:30-7 am & O am-noon. 
Economy-1 pm-eign-off; Sun all day. 

6. SPOT ANNOUNCEMENTS 
1 MINIITE-125 WORDS 

Ix 39x 78x 156x 312x 624x 936e 
PRIME:   6.00 5.75 5.50 5.00 4.50 4.00 
CHOICE:.. 6.00 5.00 4.75 4.30 4.00 3.50 3.00 
GOOD:   4.00 3.75 3.50 3.25 3..10 2.25 1.75 
ECONOMY: 3.50 3.25 3.00 2.75 2.50 1.75 1.50 

30 SECONDS-60 WORDS 
CHOICE:   3.75 3.50 3.40 3.00   
GOOD:   2.80 2.60 2.40 2.25 1.70 1.3-6 
ECONOMY:   2.40 2.25 2.00 1.85 1.30 1.00 

7. PACKAGE PLANS 
OPERATION IMPACT ROS 

(To be used in 10 days) 
5 ti 10 ti 20 ti 50 tl 75 ti 100 ti 

1   25 45 80 175 240 300 

8. PROGRAM TIME RATES 
CHOICE 

(Not available in Prime Time) 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  60.00 30.00 15.00 12.00 9.00 
13 x. 13.00 10.00 7.50 
39 x  12.00 9.00 6.75 

6.00 
260 x    9.00 7.00 5.00 

ALL OTHER TIMES 
1 x  50.00 25.00 13.00 10.00 7.00 
13 x 5.00 
39 x 4.50 
156 x.  4.00 
260 x 3.50 

BEAVER DAM (1 AM; I FM) 
Dodge County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WBEV 
1951 

Media Code 4 251 0855 2.09 
Beaver Dam Broadcasting Co., 109-1/2 Front St., 

Seaver Dam, Wis. 53916. Phone 414-885-4442, 3. 
STATION'S PROGRAMMING DESCRIPTION 

WBEV: Programming is of general interest. 
Remote programs M-Sat on 15 min or 30 min basis. 
Major newscasts 7 am, 8 am, noon & 15 min prior 
to sign-off. 5 min newscasts carried on hour, every 
hour in afternoon. 5:30-7 am farm programming with 
markets, music, weather, and news of interest to 
area farmers, 7 am-noon primarily for housewife 
listening with women featured programs included. 
12:30-1 pm audience participation. All major news-
casts carry national. regional and local news. 1 Dm 
to final news programmed for housewife listening, 
middle-of-the-road music. SPORTS: live local base-
ball and college football. Sun morning live religious 
broadcasts from local churches. Contact Representa-
tive for further details. Reed 8/1/67. 

I. PERSONNEL 
General Manager-Thomas IT. Falle. 
Program Manager-Bill McCollum. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
1.000 w. days; 1430 kc. Non-directional. 
Operating seneinue. e:00 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6 am-local 
sunset. For non.simuleast facilities see WBEV-FM. 

4. AGENCY COMMISSION 
15/0; 10 days. 

5. GENERAL ADVERTISING See ended regulations 
General: la, lb, 2a, 2b, la, 3d, 4a, 4d. 5, 6a, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 20a, 20b, 21b, 22a, 22b, 235, 24b, 25a., 

26, 28b, 28c, 29a, 30, 32b, 33b. 
Contracts: 40e. 41, 42b, 44e, 46, 47e, 51e. 51b, 51c. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 61c, 

62d. 
Cancellation; 71a, 72, 73a, 73b. 
Prod. Services: 80, 81. 
Member: National AgRadio Groups, Inc. 

TIME RATFS 
Rates effective January 1, 1967. 
Rates received October 25, 1966. 

6. SPOT ANNOUNCEMENTS 
1 min  

7. PACKAGE PLANS 
1 min or less: 
15 ti 108 25 tl 154 
20 ti  129 30 ti  177 

(This listing continued on next page) 
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Beaver Dam-W B E V-Continued 
8. PROGRAM TIME RATES 

1/2 hr______________ 45 10 23 
1/4 hr.__ _____-_ 51 5 15 

WBEV-FM 
1968 

Media code 4 251 0856 0.00 
Beaver Dam Broadcasting Co., Box B, Stoddart St., 

Beaver Dam, Wis. 53916. Phone 414-885-4442. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Thomas R. Palle. 
Program Director-Bill McCollum. 

2. BEPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
IMP 3,000 w.; 95.3 mc. 
Operating schedule: 5:30 am-11 pm. CST. 
Antenna ht.: 297 ft. above average terrain. 
Partial simulcast operation. Operated separately 5:30-
S ma & local sunset-11 pm. For simulcast facilities 
sae WBEV. 

4. AGENCY COMMISSION 
15/3: 10 days. 

5. GENERAL ADVERTISING See coded regulatotns 
See WBEV listing for coded regulations. 

TIME RATES 

Rates are identical to WBEV. See that listing. 

BELOIT (2 AM; 1 FM) 
(including South Beloit, Ill.) 

Beloit, Wise., Rock County-Map Location P-9 
South Beloit, Ill., Winnebago County-
Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This Is not to imply 
that all of the stations provide equal coverage et 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered. etc. with-
in the area. 

e 
WBEL 

8948 
SOUTH BELOIT, ILL. 

Media code 4 251 0950 1.00 
Salter Broadcasting Co., 430 State St., Bekit, Wis. 

53511. Phone 608-365-6641. 
STATION'S PROGRAMMING DESCRIPTION 

WBEL: Programmed for general interest. 
MUSIC: popular showtunes, standards. NEWS: UPI, 
UPI audio, road reports, government weather reports. 
5 min hourly news, 30 min news at noon & 5:30 pm. 
headlines every half hour. 3-5:10 Pm Programmed 
for commuters with 4 special 5 min newscasts. 
SPORTS: M-Sat, general sports news 7:25 am & 
5:15-5:30 pm, interviews with sports personalities and 
coaches, 5:15-6:30 pm, live high school football, 
baseball, basketball, professional baseball, football. 
FARM: general reports 12:30-12:35 pm, M-F, 
actualities. 5 mobile units, special weekend features. 
Contact Representative for further details. Itec'd 
3/a/68. 

I. PERSONNEL 
President-Russ Salter. 
Vice-President-Robert O. Moran. 

2. REPRESENTATIVES 
Gi:1-Pema. Inc. 
Smith, Southeast, Southwest-Mario Messina Company, 

3. FACILITIES 
5,600 w. days; 1380 Ito. Non-directional day, dicen 

tional night. 
Operating schedule: 5:30 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time and other allowed charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3a, 3b, 4e, 4d, 5, 6a, 7b. 8. 
Rate Protection: 10g. 11g, 12g, 13g. 14g, 15a, 15b. 
Basic Rates: 20b, 21b. 22a. 23a, 26, 
Contracts: 40a, 44a, 45, 46. 
Comb.; Cont. Discounts: 605, 60e. 
Cancellation: 70e, 71a. 
Prod. Services: 80, 81. 82. 
FM facilities: WRWC (FM). 
Member: National AgRadio Groups, Inc. 

TIME RATES 
EfT  Rec'd 4/29/69. 

6. SPOT ANNOUNCEMENTS 
lx 52x 156x 2600 

1 min  9.00 8.80 7.70 7.15 
BO sec  7.20 7.05 6.15 5.70 
20 ser............. ..... ....... 6.75 6.60 5.75 5.35 
10 see  5.40 5.30 4.60 4.30 

7. PACKAGE PLANS 
PER WK. EA: 

10 ti 15 ti 20 ti 30 ti 40 ti 50 ti 
1 min___ ... 8.80 8.25 7.70 7.15 6.60 6.05 
30 see  7.05 6.60 6.15 5.75 5.30 4.85 
20 see  6.60 6.20 5.80 5.35 4.95 4.55 
10 sec..._  5.30 4.95 4.65 4.30 3.95 3.65 

8. FROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

lx    60 45 28 20 15 

WGEZ 
1948 

BELOIT 
Media Code 4 251 11345 9.00 
G and .1 Broadcasting. Inc., 416 College, Beloit, Wis, 

53511. Phone 608-365-8865. 
I PERSONNEL 
Pres. & Gen'i Mgr.-Ilaymond W. Grandle. 
Station Manager-Bill Graben, 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South. Southwest - Busby, Finch and Woods. Inc. 

3. FACILITIES 
1.000 w. days. 250 w. nights; 1490 kc. 

Non-directional. 
Operating schedule: 5:30 am-11 Dm. CST. 

4. AGENCY COMMISSION 
15% on station time only; no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2e, 3a, 3b, 3e, 3d, 4a, 4d, 5, 6a, fe, 8. 
Rate Protection: 10e, 11e, 12c, 13c, 14c, 15a, 15b, 

16. 
Basic Rates: 20a, 20b, 21e, 21d, 22e, 22b, 23a, 25a, 

26, 28b, 28e, 29b, 30, 33a. 

Contracts: 40s, 41, 42b, 44a, 45, 46, 48, 50. 
Comb.; Cont. Discounts: 605. 60d, 60e, 60f, 60h, 

601, 61a. 
Cancellation: 70e. 700, 71e, 72, 73a, 
Prod. Services: 82. 
Affiliated with SOBS Radio Network, 
Member: Wisconsin Network, Inc. 

TIME RATES 
Rates effective   

Rates received January 25, 1966, 
6. SPOT ANNOUNCEMENTS 

1/2 hr. 1/4 hr. 10 min. 5 min. 1 min. 
Flat   30.00 20.00 15.00 10.00 8.00 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PACKAGES 

Per week: Each Each 
5 times.................. 7.50 15 6.50 

10 Union  7.00 20 or more times__ 6.00 
30 seconds-25% off 1-minute rate. 
10-second ID's-50% off earned 1-minute rate. 

Announcement Package Discounts 
13 consecutive weeks 5% 52 consecutive weeks 15% 
26 consecutive weeks 10% 

WRWC (FM) 
1961 

SOUTH BELOIT, ILL. 

N 12FIMI] 
Media Code 4 251 1090 5.00 
Salter Broadcasting Co., Box 83, Roekton, Ill. 61072. 
Phone 608-362-3813. 

I. PERSONNEL 
President-Russ Salter. 
Vice-President-Robert O. Moran. 
Station Manager-Chris coffin. 

2. REPRESENTATIVES 
Gill-Perna, Inc. 
South, Southwest-Mario Messina Company. 

3. FACILITIES 
ERP 3,000 w.; 103.1 mc. 
Operating schedule: 9 am-11 pm. CST. 

4. AGENCY COMMISSION 
15/0 time and other allowed charges. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a, 4d, 5, fia, 7b, 8. 
Rate Protection: 10g. 11g, 12g, 13g, 146, 15a, 15b. 
Basic Rates: 20b, 21b, 22a, 23a, 26. 
Contracts: 40a, 44e. 45, 46. 
Comb.; Cont. Discounts: 60a, 60e. 
Cancellation: 71a. 
Prod. Services: 80, 81. 82. 
AM facilities: WBEL. 

TIME RATES 
Elf Rec'd 4/7/69. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 260 522 104x 156x 260x 3120 

1 min 6.50 5.50 4.75 4.50 4.25 4.00 3.75 3.50 
30 see 4.75 3.75 3.50 3.25 3.00 2.90 2.80 2.70 

8. PROGRAM TIME RATES 
Ix I3x 26x 520 104x I56x 260x 3I2x 

5 min 9.50 8.50 7.75 6.75 6.00 5.50 5.25 5.00 

BLACK RIVER FALLS 
Jackson County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WW IS 
1958 

Media Code 4 251 1140 8.00 
WWIS Radio, Inc., Box 427, Black River Falls. 
Wis. 54615. Phone 715-284-2416. 

I. PERSONNEL 
President-Bob Smith. 
Station Manager-Nelson Lent. 
C,onunercial Manager-Dick Deno. 

3. FACILITIES 
1.000 w. days: 1260 ke. Non-direetional. 
Operating schedule: 6:00 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 3a, 3b, 40, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 22a, 235, 240. 24b, 26, 29a. 
Contracts: 45, 48. 
Comb.: Cont. Discounts: 60b, 61a, 62e. 
Cancellation: 71b. 
Affiliated with KIM and WAS Radio Networks. 

TIME RATES 
Rates effective September 1, 1958. (Card No. 1.) 

Rates received September 18, 1958. 
6. SPOT ANNOUNCEMENTS 

1 min. 20 see. 1 min. 30 see. 
I time  5.00 3.00 260 times.. 3.40 3.00 

13 times__ 4.80 2.90 312 time... 3.00 1.110 
26 times__ 4.80 2.T5 500 times.. 3.75 1.65 
52 times._ 4.30 2.50 1000 times_ 2.50 1.50 
156 times_. 9.80 2.25 

8. PROGRAM TIME RATES 1/2 lw. 1/4 hr. 5 min. 
1 time  30.00 12.00 6.00 

13 times 19.00 11.00 5.50 
26 times 18.00 10.00 5.00 
52 time'. _ 14.00 9.00 4.50 

156 times  14.00 LOO 4.00 
260 times__ ..... _ ..... ..... 12.50 7.00 3.50 
312 time'    _ 10.00 6.00 3.00 

CHIPPEWA FALLS 
Chippewa County-Map Location C-5 

gee MIDO consumer market map and data at begin-
ning nf the State. 

See Eau Claire-Chippewa 
Falls 

DODGEVILLE (1 AM; 1 FM) 
Iowa County-Map Location E-9 

See SRDS consumer market map and data at beginning 
of the State. 

WDMP 
1968 

e 
Media Code 4 251 1180 4.00 
Dodge-Point Broadcasting Co., Box 22, Hwy, 151, 

Dodgeville, Wis. 53533. Phone 608-935-2301, 

I. PERSONNEL 
General Manager-Donald D. Sabatke. 
Sales Manager-Victor S. Gorney. 
Program Director-Andrew J. Carson. 

3. FACILITIES 
250 w.• 810 ke Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WDMP-FM. 

4. AGENCY COMMISSION 
15% time only: 5% cash discount. 30 days. 

5. GENERAL ADVERTISING See code dregulations 
General: la, 2a, la, 3d, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21a, 22b, 24a, 24b, 2,4c, 25a, 26, 

28b, 28e. 30. 
Contracts: 40a, 41, 46. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 61e. 
Cancellation: 70a, 71a. 
Prod. Services: 82. 

TIME RATES 
Elf Reed 6/20/69. 

6. SPOT ANNOUNCEMENTS 
PRIME TIME 

(7-8 am & noon-1 pm) 
Ix 260 520 156x 3650 

Ea   6.20 5.70 5.20 4.70 4.00 
Ix 26x 57a 1040 I56x 2600 

1 min.  5.20 4.60 4.20 3.90 3.60 3.30 
30 sec: 75% of 1-min. 15 sec: 50% of 1-min. 

7. PACKAGE PLANS 
PER WK, EA: I wk 4 ivic 13 wk 26 tbk 52 wk 
7 1.1  4.80 4.20 3.50 2.90 2.20 
14 tL_____ ............ 4.20 3.50 2.90 2.40 1.80 
21 ti  3.50 2.90 2.40 1.80 1.60 
28 tl  2.80 2.40 2.10 1.70 1.50 

SPECIAL PACKAGES 
(must be used in 7 days) 

10 ti 25 ti 35 01 70 ti 
79.50 140.00 
60.55 110.00 

1 min  
30 sec  
15 sec  25.00 

8. PROGRAM TIME RATES 
ix 260 52x 

5 min_____ 6.60 5.70 5.50 
10 min.  9.65 8.75 8.55 
1/4 hr  12.65 12.05 10.15 

I04x 
5.00 
7.85 
9.75 

WDMP-FM 
1968 

C 

156x 
4.80 
7.35 
9.15 

260x 
4.50 
6.65 
8.15 

Media Code 4 251 1181 2.00 
Dodge-Point Broadcasting Co., Box 22, Hwy. 151, 

Dodgeville, Wis. 53533. Phone 608-935-2301. 
I. PERSONNEL 
General Manager-Donald D. Sabatke. 
Sales Manager-Victor S. Gorney. 
Program Director-Andrew J. Carson. 

3. FACILITIES 
ERP 1,000 w.; 107.1 me. 
Operating schedule: 6 am-10 pm. CST. 
Antenna. ht.: 460 ft. above average terrain. 
Partial simulcast operation. Operated separately 
local sunset-10 pm. For simulcast facilities see 
WDMP. 

4. AGENCY COMMISSION 
15% time only; 5% cash discount. 30 days. 

5. GENERAL ADVERTISING See coded regulations 
See WDMP listing for coded regulations. 

TIME RATES 

50% of 1-min AM rates. 

EAGLE RIVER 
Vitas County-Map Location E-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WERL 
1961 

Media Code 4 251 1235 6.00 

Eagle River Broadcasting Co., Inc., Box 309, Eagits 
River, Wis. 54521. Phone 456. 

STATION'S PROGRAMMING DESCRIPTION 
WERL: NEWS: 5 min on hour, 3 rain at :30, half 
hour at 7:30 am & 12:15 pm, 15 min at 8:30 am & 
5:45 pm, 10 min at sign-on. Middle-of-road music. 
20 min country and western at sign-on M-Sat. 1-1/2 
hours rock and roll M-le and 3 hours Sat. Ethnic 
shows: Croatian 1 hour Sun, German 1 hour Sun and 
1 hour Wed. Extended coverage of events. Little 
league baseball. Hockey. Interview shows, residentg, 
tourists, VIP's. Sailing area lakes with live talk 
show, 1-1/2 hours M-W-F. Man en street type show 
45 min Sat. Fashion show T-Th half hour. Water ski 
show Sun 1-1/2 hours. Winter broadcasts from ski 
areas. Local high school program M-W-F 15 min. 
Contact Representative for further details. Reed 
7/19/67. 

I. PERSONNEL 
Pre. & Gen'l Mgr.-George Palo. 
Commercial Manager-Jack Armstrong. 
Program Director-Ruth Davis. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1.000 w. days; 950 he. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15% on time: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: Is. 2a, 2b. 3a, 3b, 3d, 4a, 5, 6a, 7s. 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 20b, 21b, 21d, 22a, 226, 23a, 23b, 

24b, 24e, 25a, 26, 28b, 29e, 296, 30, 32a, 33a. 
Contracts: 40a, 42b, 42d, 43, 44a, 45, 48, 47a, 43. 

49. 50. 51e, 51b, 51.e, 
Comb.; Cont. Discounts: 60f, 601. 61c, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b, 
Prod. Services: 80, 81. 82. 
Affiliated with KBS. 

TIME RATES 
Elf  . Rec'd 12/5/68. 

A-6 am-1 pm. 
B-All other times. 

G. SPOT ANNOUNCEMENTS 
CLASS A 

In 13x 26x 52x 104x 1360 260x 312x 
1 min 3.60 3.50 3.35 3.10 2.95 2.85 2.75 2.70 
30 sec 3.25 3.15 3.00 2.75 2.60 2.50 2.40 2.25 

WISCONSIN 
CLASS B 

Ix 13x 26g 52x 1042 1560 260x 312x 
1 min 3.00 2.95 2.90 2.85 2.70 2.60 2.40 2.25 
30 sec 2.50 2.45 2.40 2.35 2.20 2.10 1.90 1.75 

7. PACKAGE PLANS ROS 
(Must be run within 7 days) 

-A- B-
I min 30 see I min 30 see 

10 tL    3.25 2.85 2.70 2.20 
20 ti  3.00 2.60 2.40 1.90 

8. PROGRAM TIME RATES 
CLASS A 

Ix I3x 26x 52x 1042 156x 2602 312x 
1 hr.__ 38.00 36.00 34.00 31.00 27.00 24.00 22.00 20.00 
1/2 hr.. 21.00 19.50 18.50 16.50 14.50 12.50 11.50 10.50 
1/4 hr.. 13.75 13.00 12.00 11.00 10.00 9.00 8.00 7.00 
5 min.. 6.95 6.75 6.25 5.75 5.25 4.75 4.25 3.75 

CLASS B 
1 hr  30.00 28.00 26.00 24.00 22.00 20.00 18.00 16.00 
1/2 hr  17.00 16.00 15.00 13.00 12.00 10.00 9.00 8.00 
1/4 hr  9.00 8.50 8.00 7.00 6.50 6.00 5.50 5.00 
5 min  5.00 4.75 4.50 4.25 4.00 3.75 3.50 3.25 

EAU CLAIRE-CHIPPEWA 
FALLS (4 AM; 3 FM) 

Eau Claire-Eau Claire County-Map Location C-6 
Chippewa Falls--Chippewa County-Map Location 
C-5 

Be, BADS consumer market map and data at begin-
ning of the State. 

Stations located within the combined city area are 
consolidated under multiple city headings. This is 
not to imply that all of the stations provide equal 
coverage of the entire area or cities involved. It is 
part of the Um° buying function to determine extent 
of individual station coverage, audience delivered, etc. 
within the area. 

WAXX 
1954 

CHIPPEWA FALLS 

American Information Network 

eZe Representatives, Inc. 

BIM 
Subscriber to the NAB Radio Code 

Media Code 4 251 1330 5.00 
Radio Chippewa, Inc., Box 41, 100-1/2 Bridge St., 
Chippewa Fails, Wis. 54729. Phone 715-723-2242, 
STATION'S PROGRAMMING DESCRIPTION 

WAXX: Programmed for young adults and adults. 
FARM: 6-7 am farm director, interviews, market 
reports, county agent reports, agricultural hints, 
farmer's report. ENTERTAINMENT: 6 am-sign-
off, employing air personalities, audience participa-
tion, quiz, traffic reports, notes of community interest. 
MUSIC: all country music. NEWS: on hour and half 
hour all day, featuring local newscasts. Emphasis on 
music. Remote broadcasts are frequent. Contact Rep-
resentative for further details. Reed 2/23/68. 

I. PERSONNEL 
General Manager-Leo Howard. 
Station Manager-Al Howard. 
Program Director-Robert Molten. 

2. REPRESENTATIVES 
H-R Representatives, Inc. 
Minneapolis-William L. Hurley, 
Canada-Andy McDermott Pales Ltd. 

3. FACILITIES 
5.000 w. days; 1150 he, 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 7 am-6 pm 
daily. For non-simulcast facilities see WEAU (FM). 

4. AGENCY COMMISSION 
15% en time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 4d, 6a, 8. 
Rate Protection: 10b. 
Basic Rates: 22a, 23a, 24b, 25a, 28b, 29a. 
Contracts: 40a, 42b, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 60b, 00e. 60e, 61a, 62b. 
Cancellation: 70a, 70e, 71a, 73a. 
Prod. Services: 80. 
FM facilities: WEAU (FM). 
Affiliated with American Information Network. 
Member: National AgItadlo Groups, Inc. 

TIME RATES 
Eff 2/l/69-Rec'd 1/30/69. 

6. SPOT ANNOUNCEMENTS 
lx 521 I04x 156x 260x 512g 

1 min 12.00 11.00 10.50 10.00 9.50 9.00 
30 sec  9.00 8.00 7.50 6.00 5.50 5.00 
Spot schedules combinable. Use frequency total. 

8. PROGRAM TIME RATES 
Ix 52x 104x 156x 260x 

1/4 hr  28 27 26 25 23 
10 min..   23 22 21 20 18 
5 min  18 17 16 15 13 

WBIZ W B I Z-FM 
1947 1967 

EAU CLAIRE 

SAVALLI/GATES 
INCORPORATED 

Media Code 4 2.51 1425 3.00 
WBIZ, Inc., 609 Cameron St.. Eau Claire, Wis. 

54701. Phone 715-835-5111. 
STATION'S PROGRAMMING DESCRIPTION 

WBIZ: Programmed for adults and young adults. 
SPORTS: live play by play, high school, university 
and pro !rebel, basketball and baseball. Skiing, 
snowmobiling, stock car specials, am and pm score-
boards. NEWS: 5 min on hour and half hour 12M-
12M. Mobile remote news facilities. Network, local 
and wire service news sources. Public affairs remote 
8-9 am M-F. School news daily. Air personalities. 
12M-5 am middle-of-the-road. 8 am-3 pm popular. 

(This listing continued en next page) 
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WISCONSIN 

Eau Claire-Chippewa Falls-W B 1 Z, 
W B 1 Z-FM-Continued 

3-7 pm new hit records with popular appeal for 
teens and young adults. 7-12M popular. Community 
oriented remote special events include musical per-
formances, political speeches, charity events, grand 
openings, dedications, patriotic observances, fairs. 
cooking schools. FARM: county agent reports 5:55 
am, markets 12:25 pm daily. Contact Representa-
tive for further details. Ree'd 11/13/68. 

I. PERSONNEL 
President-Howard G. Bill. 
Vice-Pres. & Oper. Mgr.-Lou Kassera. 
Sales Manager-Jack Kelly, 

2. REPRESENTATIVES 
SavaIli/Gates. Inc. 

3. FACILITIES 
1,000 w. days; 250 w. nights; 1400 kg. 

Non-dlrectional. 
Operating schedule: 24 hours daily. CST. 
FM-ERP 100.0000 w.; 100.7 mc. 
Operating schedule: Same as AM. 
Antenna ht.: 733 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b. 40, 4d, 5. 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 
Basic Rates: 22a. 22b. 23s. 24b, 25a, 28a, 29a. 
Contracts. 40a. 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60c, 60k, 61a. 62b. 
Cancellation: 71a, 730. 
Affiliated with SIBS Radio Network. 

TIME RATES 
Eff 8/1/66-Rec'd 10/5/66. 

AA-6 am-6 pm. 
A-6 pm-5 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

(Guaranteed Times) 
lx 13x 520 104x 156e 912x 

1 min............ 7.00 6.50 6.00 5.50 5.00 4.50 
30 sec: 75% of 1-min. 

CLASS A 
1 min: 50% of AA. 
30 sec: 75% of applicable rate. 
10 sec: 50% of annlicable rate. 

7. PACKAGE PLANS 
WEEKLY ANNOUNCEMENT PLAN 

IOU 20 tl 30 tl 
Per wk, ea...-____ ...... 6.00 5.00 4.50 

2 DAY SATURATION PACKAGE 
20 ti  --_. 60. 

8. PROGRAM TIME RATES 
I HR: lx 13x 26e 52x I04x 156e 312x 
AA 50.00 47.00 44.00 41.00 38.00 35.00 33.00 
A.. 25.00 23.50 22.00 20.50 19.00 17.50 16.50 

1/2 hr: 60% of hour. 10 min: 25% of hour. 
1/4 hr: 35% of hour. 5 min: 20% of hour. 

WEAQ 
1937 

EAU CLAIRE 

NBC Radio Network 
RIAIB 

Media Code 4 251 1520 1.00 
Broadcaster Services, Inc., Box 1. Radio Park. Tower 

Dr. Eau Claire, Wis. 54701. Phone 715-832-3463, 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Charles It. Dickoff. 
Exec. Vice-Pres. & Sta. Sign-Donald E. Smith. 
Program Director-Curt Johnson. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Minneapolis. St. Paul-Communications Sales. 

3. FACILITIES 
5,000 w.; 790 be. Directional-night only. 
Operating schedule: 5-1 am. CST. 
Partial simulcast operation. Simulcast 5-8 am. Fel 
non-simulcast facilities see WIAL (FM). 

4. AGENCY COMMISSION 
15/0 time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3d, 4a, 4d. 5, 65, lb, 8. 
Rate Protection: 15b. 
Basic Rates: 21a. 21e. 21d, 22b, 23a. 24b, 24e. 250. 

26, 28b, 28e, 29a, 20. 
Contracts: 40a. 42b, 42d, 44s, 44b, 45, 48, 47b, 48, 

49, 50, 51a, 51e. 
Comb.; Cont. Discounts: 60a, SOL 601 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80. 81, 82. 
FM facilities: WIAL (FM). 
Affiliated with NBC. 
Member: Wisconsin Network. Inc. 

TIME RATES 
Eff 1/1/69-Rec'd 12/6/68. 

AAA-Mon thru Sat 5:30-9 am & noon-1 pm. 
AA-Mon thru Sat 3-6 pm. 
A-Mon thru Sat 9 am-noon & 1-3 pm. 
B-Mon thru Sat 6 pm-5:30 am; Sun all day. 

6. SPOT ANNOUNCEMENTS 
I MIN: I x 520 1045 I56x 2600 312e 
AAA   12.00 11.00 10.00 9.00 8.85 8.75 
AA  ... 11.00 10.00 9.00 7.40 7.25 7.15 
A   10.00 9.00 8.00 5.75 5.65 5.50 
  5.00 5.00 5.00 5.00 5.00 5.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

PER WK, ROS, BTA, EA: 12 ti 18 ti 30 tI 
AAA   9.40 9.10 8.80 
AA   7.85 7.55 7.25 
A   6.20 5.90 5.60 
  4.70 4.40 4.10 

Must be used within 7 days. Cannot be combined 
with other products or spots to earn lower frequency 
discounts. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  85.00 59.50 46.75 25.50 17.00 

W EA U (FM) 
1965 

EAU CLAIRE 
Subscriber to the NAB Radio Cede 

Media Code 4 251 1615 9.00 
Post Broadcasting Corp., Box 47. 1907 S. Hastings 
Way, Eau Claire, Wis, 54701. Phone 715-832-3474. 

STATION'S PROGRAMMING DESCRIPTION 
WEAU (FM): Programmed for adults. 
Entertainment features country music and air per-
sonalities, audience participation, quiz, traffic reports, 
notes of community interest. NEWS: on hour and 
half hour all day, featuring local newscasts. Schedule 
10 min commercial time per hour. Contact Repre-
sentative for further details. Rec'd 11/28/67. 

I. PERSONNEL 
General Manager-Leo Howard. 
Station Manager-Al Howard. 

2. REPRESENTATIVES 
II-It Representatives, Inc. 
Minneapolis-William L. Hurley. 
Canada-Andy McDermott Sales Ltd. 

3. FACILITIES 
ERP 84,000 w.; 104.5 mc. 
Operating schedule: 7-1 am. CST. 
Antenna ht.: 1830 ft. above average terrain. 
Partial simulcast operation. Operated separately 6 
pm-1 am. For simulcast facilities see WAXX. 

4. AGENCY COMMISSION 
15/0 time only; upon receipt. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a. 4a, 4d, 5, 6a, 8. 
Rate Protection: 10b. 
Basle Rates: 22a, 23a, 24b, 25a, 28b, 29a. 
Contracts: 400. 42b, 45, 46, 47a. 
Comb.; Cont. Discounts: 60a, 60b, 60e, 60e, 61s, 62b. 
Cancellation: 70s. 70e, 71a, 73a. 
Prod. Services: 80. 
AM facilities: WAXX. 
Affiliated with American Information Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 

Rates are identical to WAXX. See that listing. 

WIAL (FM) 
1946 

EAU CLAIRE 

DDD CIA F IMF.] 
Media Code 4 251 1805 6.00 
Broadcaster Services, Inc., Box 1, Eau Claire, Wis. 

54701. Phone 715-832-3463. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Charles R. Dickoff. 
Sales Manager-Don Smith. 

2. REPRESENTATIVES 
Grant Webb & Company, Inc. 
Minneapolis. St. Paul--Communications Sales. 

3. FACILITIES 
EltP 100,000 w. (horlz.), 31,000 w. (vert.); 94.1 me. 

Stereo. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 425 ft. above average terrain. 
Partial simulcast operation. Operated separately 8 
am-midnight. For simulcast facilities see WEAQ. 

4. AGENCY COMMISSION 
15/0 time and talent; 20th of following month. 

5. GENERAL RATE POLICY 
AM facilities: WEAQ. 

TIME RATES 
Eff 12/1/68-Reed 11/4/68. 

7. PACKAGE PLANS 
PER WK, EA, I MIN: I wk 13 wk 26 wk 52 wk 
7 tl . 4.15 4.00 3.90 3.75 
14 ti  4.00 3.90 3.75 3.65 

8.75 3.65 3.55 
28 ti  3,90 3.65 3.50 3.40 
35 ti   3.65 3.50 3.40 3.30 
42 ti  3.50 3.40 3.30 3.20 
49 ti  3.25 3.15 3.00 2.90 
56 tt  ....... 2.95 2.85 2.70 2.60 
63 ti  2.85 2.70 2.60 2.50 
70 ti  2.60 2.50 2.40 2.35 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 mln 5 min 

1 x.   50 35 20 15 10 

WOKL 
(Formerly WECL) 

1948 
EAU CLAIRE 

Subscriber to the NAB Radio Code 
Media Code 4 251 1850 2.00 
NVECL, Inc.. Box 203, Rudolph Rd., Eau Claire, 
Wis. 54701, Phone 715-832-1629. 

I. PERSONNEL 
Pres. h Gen'l Mgr.-Robert E. Nelson. 
Sales Manager-Russ Brennan. 
Program Director-George Galley. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 
Slinneapolis-liarry S. Hyatt. 

3. FACILITIES 
1,000 w. days: 1050 be. Non-directional. 
Operating schedule: 6 am-sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 3e. 3d. 4a, 9d. 5, 6a, lb, 8. 
Rate Protection: lob, 11b. 12b. 13b, 14b, 15a, 15b. 
Basic Rates: 21a, 21d, 22b, 23a, 24b, 25a, 26, 28a, 

29a. 
Contracts: 40a. 445, 45, 46. 47a, 48. 
Comb.; Cent. Discounts: 60b, 60e, 60h, 61a, 62d. 
Cancellation: 70a, 70e. 71a. 72. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Rates effective February 1, 1964. (Card No. 2.) 

Card received February 6, 1964. 
Class A-11:59 am-1:00 pm. 
Class B-Sign-on-11 :59 am and 1:00 Pm-sign-off-

6. SPOT ANNOUNCEMENTS 
Class Class Class Class 
A II A B 

1-25 ti............ 6.00 5.25 260-311 ti  5.00 4.25 
26-51 ti  5.75 5.00 312-519 4.75 4.00 
52-155 ti  5.50 4.75 520-999 ti_ 4.25 3.75 
156-259 ti  5.25 4.50 1000 or more 4.00 3.50 

7. PACKAGE PLANS 
WEEKLY SATURATION PLAN 

1 MINUTE 
PER WK: ea ea 
10-14 ti    5.00 30-39 ti 4.25 
15-19 ti  4.75 40-49 ti  4.00 
20-29 ti  4.50 50 or more 3.75 

30 SECONDS 
10-14 ti  4.00 30-39 ti.._ ....... ... 3.40 
15-19 ti  3.80 40-49 ti  3.20 
20-29 ti  3.60 50 or more .   3.00 
20-second spots-70% of 1-minute rate. 
10-second spots-60% of 1-minute rate 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5.min 

I ti..   40.00 24.00 15.00 11.50 8.75 
26 ti._ 37.00 22.00 14.25 10.75 8.25 
52 ...... 34.00 20.50 13.75 10.00 7.50 
156 ..... 33.00 18.50 13.00 9.25 6.75 
260 ti.   31.00 16.50 12.25 8.50 6.25 
312 ti   29.00 15.50 11.50 8.00 5.75 

FOND DU LAC (1 AM; 1 FM) 
Fond du Lac County-Map Location G-8 

See SRDS consumer market map and data at begin 
clog of the State. 

KF I Z 
1922 

Subscriber to the NAB Radio Code 
Media Code 4 251 1900 5.00 
KF1Z Broadcasting Co., Box 350, Fond du Lac, Wis. 

54935. Phone 414-921-3770. 
Studio-Lange Bldg., Fond du Lac. Wis. 

I. PERSONNEL 
President-Louie A. Lange, Jr. 
Vice-President-Emery W. Martin. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1450 kc. 

Non-directional. 
Operating schedule; 5:30-12:05 am Mon thru Bat; 
8 am-10:05 pm Sun. CST. 

4. AGENCY COMMISSION 
15%. 2% cash discount 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3c, 3d, 4a, 4d, 5, 65. 

7b, 8. 
Rate Protection; 10b, 111. 12b, 13b, 14c, 15b. 
liaste Rates: 20b 21a. 21b, 21d, 22a, 23b, 24b. 25a, 

28b, 28e, 29a, 30, 32b. 
Contracts: 40b, 40e, 42a, 42e, 43, 44a, 44b, 45, 48, 

49, 51a. 51e. 
Comb.: Cont. Discounts: 60a. 60c. 61b, 62a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with SIBS. 
Member: ‘VisconsIn Network, Inc. 

TIME RATES 
No. 23 Eff 7/1/67-Reed 6/7/67. 

6. SPOT ANNOUNCEMENTS 
(Mon thru Sun 6 am-6 pm) 

Ix I3x 26x 520 104e 156e 2605 
1 min 8.00 7.60 7.20 7.00 6.80 6.20 6.00 

7. PACKAGE PLANS 
PER WK, EA: IOU 15 tl 20 11 
1 min or less  6.00 5.50 5.25 
10-sec ID's: 50% of 1-min. 30 sec: 75% of 1-min. 
After 6 pm-25% less of earned rate. 

FREQUENCY DISCOUNTS 
All perlada must he used within a year. 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 10 min 5 min 

1 x    80 48 32 24 16 
DISCOUNTS 

15x-5% 52x-12-1/2% 156x-20% 
26x-10% 104x-15% 260x-25% 

WFON (FM) 
1967 

Subscriber to the NAB Radio Code 
Media Code 4 251 1945 0.00 
Fond du Lac County Broadcasting Co., Box 126, 
Radio Corner, Fond du Lac, Wis. 54935. Phone 
414-921-1071. 

I. PERSONNEL 
Executive Manager-Loula Beckman. 
General Manager-Ron Harvey. 
Sales Manager-Raymond J. Mortinger. 

3. FACILITIES 
ERP 3,000 w. (horiz. & vert.); 107.1 me. Stereo. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY COMMISSION 
15'0 time and talent: 10th of following month. 

5. RENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d. 4a, 5, 6a, 7a, 8. 
Rate Protection: 10g, 11g. 126, 13g, 14g, 15a, 15b. 
Basic Rates: 20b, 210, 22b, 230. 240. 24b, 24e, 25a, 

26, 28b, 28c, 330. 
Contracts: 40e, 42d, 44a, 44b. 47e, 48, 49, 50, 51a. 
Comb.; Cont. Discounts: 60a, 60c, 606, 601, 61c, 62b, 

624. 
Cancellation: 70b. 70d, 71a, 72, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
No. 1 Eff 10/1/67-Rec'd 4/29/68. 

P. SPOT ANNOUNCEMENTS 
lx 135 26x 520 104e 1565 260e 365x 

1 min 6.95 6.35 5.80 5.25 4.60 4.05 3.45 3.20 
30 sec 6.65 6.10 5.50 4.90 4.35 3.75 3.20 2.90 

7. PACKAGE PLANS 
PER YR, ROS: 

1 min 30 see 1 min 30 see 
500 x  2.75 2.50 1000 x 2.50 2.25 
PER WK, ROS: 10 ti 15 ti 20 ti 50 ti 
1 min/less. ea  5.00 4.50 4.00 3.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x  64.00 25.00 24.00 9.20 
13 x  61.00 34.00 23.00 9.60 
26 x  58.00 33.00 22.00 8.00 
52 x  55.00 32.00 21.00 7.50 
104 x  52.00 31.00 20.00 6.90 
156 x.  49.00 20.00 19.00 6.30 
260 x  46.00 28.00 18.00 5.75 
365 x  40.00 24.00 16.00 4.60 

FORT ATKINSON (1 AM; 1 FM) 
Jefferson County-Map Location F-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WFAW W F A W-FM 
1963 1959 

Media Code 4 251 1995 5.00 
Blackhaak Broadcasting Co., Box 94. FL Atkinson. 

Wis. 53538. Phone 414-563-6351. 

I. PERSONNEL 
Station Manager-Vern Falk. 

3. FACILITIES 
500 w. days; 940 kc. Directional. 
Operating schedule: 6 am-local sunset. CST. 
FM FACILITIES 
ERP 50,000 w.; 107.3 mc. Stereo. 
Operating schedule: 5:30 ara-midnight. CST. 
Antenna lit.: 210 ft. above average terrain. 

4. AGENCY COMMISSION 
15 %. Bills payable monthly. 

5. GENERAL ADVERTISING See coded regulationi 
General: la, 2a, 3a, 4a, 5, 6a, la, 8. 
Rate Protection: 10g. 11g, 12g. 13g, 14g. 15b. 
Basic Rates: 21d, 22a, 22b, 24b, 28a, 29a. 
Contracts: 40a. 47a. 
Comb.; Cont. Discounts: 60h, 61.a. 
Cancellation: 70c, 710. 

TIME RATES 
Elf 11/1/68-Ree'd 11/29/68. 

6. SPOT ANNOUNCEMENTS 
PER YR: lx 75x 150x 250x 500x 1000) 
30 sec_____ 4.40 3.55 3.25 2.95 2.60 2.31 
1 min__ ....... 5.60 4.70 4.40 4.10 3.75 - 

8. PROGRAM TIME RATES 
13 WKS: Open 1 tl 3 tl 5 ti 6 tl 
5 min. 8.25 705 6.50 6.20 5.81 

GREEN BAY (3 AM;2 FM) 
Brown County-Map Location G-7 

See BROS consumer market map and data at begin. 
nine of the State. 

WBAY 
1922 

CBS Radio Network 
BLAIR e RADIO 
Subscriber to the NAB Radio Code 

Media Codo 4 251 2090 4.00 
Norbertine Fathers. 115 S. Jefferson St.. Green Bay 

Wis. 54301. Phone 414-432-3333. TWX 910-263. 
1260. 
STATION'S PROGRAMMING DESCRIPTION 

WBAY: Programmed for general interest. NEWS 
25%: 10 min network on hour, local 5:30 am, 6:21 
am, 7:30 am, 8:10 am, 9:10 am, 12:30 pm, 4:10 pm, 
5:10 pm, 6 pm, 8 pm. 10 pm. 7 man news depart-
ment. FARM 5%: 2 men, market reports, counts 
agent interviews. MUSIC 50%: air personalitim 
handle all segments. Polka and country music 5-7 
am, popular music featuring standards and middle. 
of-the-road 11 am-1 pm, standard and pop rock 1:30. 
5 pm, top DODS 7:30 am-12M. Women's programming 
15%. employing air personalities, phone discussion! 
on household problems, lost and found, communits 
events, quiz 8:30-10 am. Network entertainment 
shows 10-11 am, 1-1:30 pm. SPORTS 5%; 2 men, 
5 min sportscasts 12:50 pm & 6:10 pm, college foot-
ball, pro hockey. Air personalities available for re-
motes. Contact Representative for further details, 
ec 

I. GePnEeRraSlONNEL M a  
Manager-Itobert C. Nelson. 

Station Manager--Greg MeElrone. 
National Sales Manager-Earl H. Huth 

2. REPRESENTATIVES 
Blair Radio. 

3. 5F0A00C 1 wLIT: 
11E310 he. Directional-night only. 

Operating schedule: 5-2 am. CST. 
Partial simulcast operation. Simulcast 5-8 am Mon 
thru Sat; 6-11 am Sun, midnight-2 am daily. For 
non-simulcast facilities see WBAY-FM. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulationi 
General: la, 2a, 2b, 35, 3h, 3e, 34. 40, 4d, 5, 6a, 

7b, 8. 
Rate Protection: 10b. 12b, Elb, 14h. 15a. 15e. 16. 
Basic Rateo - 20b. 21a. 21b, 22a, 22b, 23a, 23b, 24a, 

24e, 250, 26. 28b, 29a. 29b. 30, 31, 33a. 
Contracts: 40a. 41, 42a. 42e. 43, 44b, 45, 48, 47a, 48, 

49. 50. 510. 51c. 
Comb.; Cont. Discounts: 60a, 60e, 60f, 6011, 601, 61a 

61b. 62b, 624. 
Cancellation: 7011, 70e, 71a, 72, 73a, 736. 
Prod. Services: 80, 81. 82. 
Affiliated with Blair Represented Network. 
Member: Wisconsin Network, Inc. 

TIME RATES 
No. 13 Eff 6/1/69-Ree'd 5/14/69. 

7. PACKAGE PLANS 
AAA-Mon thru Sat 6-10 am. 
AA-Mon thru Fri 5-6 & 3-7 pm. 
A-Mon thru Fri 10 am-3 pm. 
ABA-AA:11 other times. 

ROTATING PLAN PACKAGES 
(a) 6 t1 12 ti 18 11 24U 311 ti 36 tl 

10 emstn.c.....- 15.00 13.00 12.00 11.00 10.00 
1  12.00 10.50 9.50 8.75 8.00 
10 sec__ ..... 0.00 7.75 7.25 6.50 8.00 
AA: 
1 min  30 see  13.00 11.00 10.00 9.50 9.00--

10.50 8.75 8.00 7.50 '7.25   
10 see__ .... 7.75 0.50 6.00 5.75 5.50 

A. 10m4,n  11.00 0.00 8.00 7.50 7.00 _ 
1  8.75 7.25 6.50 6.00 5.50 
33100:   6.50 5.50 4.75 4.50 4.25 -- -- 

1 min.  8.00 7.00 0.00 5.00 4.50 4.00 3.50 
1  
10 sec  6.50 5.50 4.75 4.00 3.50 3.25 2.75 

4.75 3.50 3.25 3.00 2.75 2.50 2.00 
Programs. 1-minute, stations breaks 8s ID's may be 
combined for maximum frequency. 

(n) Less than 6 ti. 

. 10% 
Discount 

52 wk.  
TOTAL AUDIENCE PLAN 

6 Plan I Plan II 
:00-10:00 am   6 5 

10 am-3 pm  
3-7 pm/5-6 am  12 9 
After 7 pm/and/or Wknd  8 5 10 5 

- - 
26 24 

(This listing continued on next page) 
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Green Bay-W B A Y-Continued 
Plan 1-36 1-minute sales messages per 198. 
Plan II-24 1-minute sales messages per wk........ 156. 
30-seconds or less 80%; 10-seconds or less 60% of 
the 1-minute rate. 

8. PROGRAM TIME RATES 
AAA-Mon Own Sat 6-10 am. 

lx 26e 521 104e 156e 260e 
1 hr  120 114 108 98 90 82 
1/2 hr  65 58 54 50 46 40 
1/4 hr  34 30 28 26 24 22 
5 min.  20 19 18 17 16 15 

B-All other times 
1 hr  80 76 72 68 64 60 
1/2 hr  46 44 42 40 38 36 
1/4 hr  30 28 26 24 22 20 
5 min.  18 17 16 15 14 13 
The number of weeks is determined by the number of 
weeks. In which a minimum of 10 announeemente per. 
week is scheduled. The times per week rate is then 
determined by the number of announcements run in 
any given week. 

W BAY-FM 
1960 

Media Code 4 251 2091 2.00 
Not berline Fathers. 115 S. Jefferson St., Green Bay. 

Wis. 54301. Phone 414-432-3331. TWX 910-263-
1260. 

I. PERSONNEL 
General Manager-Robert C. Nelson. 
National Sales Manager-Earl H. Huth. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
EILP 89,200 w.; 101.1 me. Stereo. 
Operating schedule: 5-2 am. CST. 
Antenna ht.: 1,039 ft. above average terrain. 
Partial simulcast operation. Operated separately 8 
am-midnIght Mon thru Sat; 11 am-midnight Sun. 
For simulcast facilities see WBAY. 

4. AGENCY COMMISSION 
15/0 time only; payable 10 days. 

5. GENERAL ADVERTISING See coded regulations. 
General: la, 2a, 2b, 3a, 3b, Sc. 3c1. 4a, 4d. 5. 6e, 

7b. 8. 
Race Protection: 10e. 12e. 13e. 14e. 15a. 15e, 16. 
Basle Rates: 201). 21e. 21b, 22e. 22b, 25e. 23b, 24e, 

250. 26. 28b, 28c. 30, 31, 33e, 
Contracts: 40a, 41, 42e, 42e. 43, 45. 46, 47a, 48, 49, 

50, 51a. 51e. 
Comb.: Cont. Discounts: 60s, 60e, 60f. 6011. 601, 62b, 

Cancellation: 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with CBS. 
Member: Wisconsin Network. Inc. 

TIME RATES 
Eff - Rec'd 10/12/67. 

6. SPOT ANNOUNCEMENTS 
ti 601 12 ti 18 tl 24 ti 

1 min  10.00 9.00 8.00 7.00 6.00 
20/30 sec  8.00 7.20 6.40. 5.60 4.80 
10 sec  5.00 4.50 4.00 3.50 3.00 

7. PACKAGE PLANS 
ROS PACKAGES 

MIN: 
Plan I Plan II 
25 tl 15 ti 

Ea   5.00 6.00 
30 sec or less: 80% of 1-min. 
10 sec or less: 50% of 1-min. 
All snots combinable. 

WDUZ 
1947 

sTONRREPRIESENTATIVIIIII.INC. 

e 
A Laird Group Station 

Media Code 4 251 21852.00 
Green Bay Broadcasting Co.. Box 96, 225 North 

Adorns St., Green Bay, Wis. 54305. Phone 414-
435-5331. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Ben A. Laird. 
Executive Vice-President-Hugh E. Johnston. 
Program Director-Gary Price. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 he. 

Non-directional. 
Operating schedule: 24 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. CENERAL RATE POLICY 
Affiliated with American Contemporary Network. 
Member: Laird Group. 

TIME RATES 
AM/Pli COMBINATION 

No. 13 Eft 3/1/69-Rec'd 4/4/69. 
.AAA-Mon thru Sat 6-10 am 8c 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

lx 521 104e I56x 260x 520e 
1 min  20.00 19.00 18.00 17.00 16.00 15.00 
3e sec  15.00 14.25 13.50 12.75 12.00 11.25 
10 sec 10.00 9.50 9.00 8.50 8.00 7.50 

CLASS AA 
1 min  18.00 17.00 16.00 15.00 14.00 13.00 
80 sec.....   13.50 12.75 12.00 11.25 10.50 9.75 
10 sec  9.00 8.50 8.00 7.50 7.00 6.50 

CLASS A 
1 min.  16.00 15.00 14.00 13.00 12.00 11.00 
30 see  12.00 11.25 10.50 9.75 9.00 8.25 
10 sec.._. _ 8.00 7.50 7.00 6.50 6.00 5.50 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
PER WK: 12 ti 18 tl 24 ti 
1 min.  18.00 17.00 18.00 
30 sec.  13.50 12.75 12.00 
10 sec  9.00 8.50 8.00 

CLASS AA 
PER WK: 12 ti 18 ti 24 ti 
1 min.  16.00 15.00 14.00 
30 sec  12.00 11.25 10.50 
10 sec  8.00 7.50 7.00 

CLASS A 
1 min  14.00 13.00 12.00 
30 sec  10.50 9.75 9.00 
10 sec.   7.00 6.50 6.00 
May be cross-combined to earn numerical frequency. 
Not subject to retroactive discounts. 

TOTAL AUDIENCE PLAN 
PER WK: I min SO see 10 see 
12 ti (4AAA, 4AA, 4A)  180.00 135.00 90.00 
18 ti (6AAA. CAA, 6A).. .......   252.00 189.00 126.00 
24 ti (8AAA, 8AA, 8A)  312.00 234.00 156.00 

WDU Z-FM 
1967 

Media Code 4 251 2186 0.00 
Green Bay Broadcasting Co., Box 36. 225 N. Adams 

St., Green Bay, Wis. 54305. Phone 414-435-5331. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Ben A. Laird. 
Executive Vice-President-Hugh E. Johnston. 
Program Director-Gary Price. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
CRP 3.000 w.: 98.3 me. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

4. AGENCY,COMM1SSION 
15/0 time only: billed monthly. 

5. GENERAL RATE POLICY 
Affiliated with American FM Network. 
Member: Laird Group. 

TIME RATES 

Sold in combination with WDUZ. See that listing 
for rates. 

WNFL 
1947 

BJOHN C. BUTLER & COMPANY, INC. 

1:11:112 
Subscriber to the NAB Radio Code 

Media Code 4 251 2280 1.00 
Green Bay Newspaper Co., Box 520, Bellevue Rd.. 

Green Bay. Wis. 54305. Phone 414-435-7575. 
STATION'S PROGRAMMING DESCRIPTION 

WNFL: Programmed for adults. 
MUSIC: general pop, standards, showtunes. singles 
and albums. One half vocals and instrumentals. Per-
sonalities. SPORTS: play-by-play professional foot-
ball and baseball, high school and college football and 
basketball. 5 sportscasts dally. NEWS: 10 min on 
hour. 2 man news staff plus AP, newspaper reporters 
and state correspondents, 2 mobile units, emphasis 
local and regional news, taped actualities. Contact 
Representative for further details. Reed 5/13/68. 

I. PERSONNEL 
Gen'l & Nat'l Sales Mgr.-Hugh Deice, Jr. 
Program Director-Jay Merrick. 
News Director-Clair Stone. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

S. FACILITIES 
5.000 w. days, 500 w. nights: 1440 kg. Directiinal-

separate patterns day and night. 
Operating schedule: 5:00 am-midnight.. 

4. AGENCY COMMISSION 
15/0. Payable 15th of month following. 

5. GENERAL ADVERTISING See coded regulations 
General; la, 20. 3a, 3b. 4a. 5. 6a. 8. 
Rate Protection: 12b. 
Basle Rates: 22e. 22b, 23a, 24b, 28b. 20e. 
Contracts: 45. 46, 48. 
Cancellation: 70a. 70e. 72e. 73a. 
Affiliated with NBC Radio Network. 
Member: Super-Combo. 

TIME RATES 
Err 9/1/67-Rec'd 6/29/67. 

AA-Mon thru Fri 6:30-9 am, 11:30 am-1 pm & 
3:30-6:30 pm. 
A-All other times. 

7. PACKAGE PLANS 
1 MINUTE 

AA: 1 ti 5 ti 10 ti 15 tl 20 tl 25 ti 
1 wk .....  10.50 10.00 9.50 9.00 8.50 8.00 
13 wk  10.00 9.50 9.00 8.50 8.00 7.50 
26 wk  9.50 9.00 8.50 8.00 7.50 7.00 
52 wk. ...... _ 9.00 8.50 8.00 7.50 7.25 7.00 
A: 
1 wk  9.50 9.00 8.50 8.00 7.50 7.00 
13 wk  9.00 8.50 8.00 7.50 7.00 6.50 
26 wk _ 8.50 8.00 7.50 7.00 6.50 6.00 
52 wk.  8.00 7.50 7.00 6.50 6.25 6.00 
30/20 see: 80% of 1-mln. 10/8 sec: 50% of 1-mtn. 
All lengths of spots combine to earn frequency. 

Kt SPECIAL FEATURES 
5 minute newscasts and sportscasts-1-1/2 X earned 
minute rate (includes 10-second opening and closing 
billboard and 1-minute middle commercial). 

HARTFORD 
Washington County-Map Location G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WTKM 
1954 

IMO 
Media Cede 4 251 2375 9.00 
A-B-D. Inc.. 23 N. Main St., Hartford, Wis. 53027. 
Phone 414-673-3550. 

I. PERSONNEL 
President-A. R. Ellman. 
General Manager-Ron Morrison. 

2. REPRESENTATIVES 
Vic Plano Associates. Inc. 

3. FACILITIES 
500 w. days; 1540 itc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See eoded regulations 
General: lh, 2s. 2b, 3a. St,. 3d, 45. 5, 6s. 7b, 8. 
Rate Protection: 10b, 111, 121, 15a, 15b, 15e. 
Basle Rates: 20b, 21e, 22a, 241). 25e, 26, 28b, 28e, 

29e. 
Contracts: 40a, 43, 44a, 45. 47e, 51a. 
Comb.; Cont. Discounts: 60a, 60d, 62d. 
Cancellation: 70b, 7M, 71a, 72. 73e. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with RES and BIBS Radio Networks. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 
Elf 10/1/67-Reed 11/3/67. 

6. SPOT ANNOUNCEMENTS 
PER YR: PER WK: I mln 30 sec 
1 x  4.00 3.00 
13 x  3.50 2.80 
26 x  3.00 2.45 
52 x 1 ti    2.75 2.10 
156 x 3 ti  2.50 1.95 
208 x 4 ti  2.25 1.75 
260 x 5 ti.  2.15 1.60 
312 x 6 tL  2.00 1.50 

8. PROGRAM TIME RATES 
PER YR: PER WK: 1 hr 1/2 hr 1/4 hr 5 min 
I x 55.00 29.00 21.00 7.56 
13 x___ .......... _....._ .......... 50.00 26.00 19.00 7.00 
26 x 47.00 24.00 17.00 6.50 
52 x. 1 ti 4.00 22.00 15.50 6.00 
156 x. 3 ti.. 50.05 20.00 14.00 5.50 
208 x.  4 1.1 34.00 18.00 12.50 5.00 
260 x 5 ti  32.00 17.00 11.75 4.75 
312 x 6 ti ........ ..._... 30.00 16.00 11.00 4.50 

Advertisement 

WTKM is the only station with physical facilittei 
in Oconomowoc, Wisconsin. 
WT1(51 is the only station with live programming 

originating in Oconomowoc-14 hours per week. 

Oconomowoc's population is 9.000 plus lis ever-
growing tourist trade. 
Oconomowoc depends upon WTKM. The only way te 

effectively cover Oconomowoc and Hartford is via th« 
use of WTK51. 

HAYWARD 
Sawyer County-Map Location C-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WHSM 
1957 

Media Code 4 251 24708.00 
WJMC, Inc.. Route 3. Hayward. Wis. 54843. Phone 

715-634-4836. 

I. PERSONNEL 
President-Mary Bridges Smith. 
General Manager-Russel J. Brown. 
Station Manager-B. L. Munson. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

S. FACILITIES 
5.000 w. days: 910 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a, 4a, 5, 6a. 7a, 8. 
Rate Protection: 10a, 110, 12e. 13a, 14e. 
Basic Rates: 22e. 23a, 24b. 28a. 
Contracts: 400, 46. 
Comb.: Cont. Discounts: 600. 60k. 
Cancellation: 71e. 73a. 
Affiliated with MRS. 
At station's option cancellation of contracts cannot 
become effective until 2 weeks after contractual start-
ing date. 
10% combination discount allowed on schedules fcr 
WHSM. Hayward and WJMC, Rice Lake, Wis. 

WISCONSIN 
TIME RATES 

NATIONAL AND LOCAL RATES SAME 
No. 5 Eff 5/1/69-Reed 4/1/69. 

6. SPOT ANNOUNCEMENTS 
Ix 39x 78x 156e 312e 624x 1248x 

1 min 5.00 4.00 3.50 3.25 3.00 2.75 2.50 
30 ser: 75% of 1-min. 

7. PACKAGE PLANS 
10 ti 20 ti 50 ti 

1 min  30 55 125 
30 sec  20 37 80 
To be used in 7 days. 

8. PROGRAM TIME RATES 
lx 391 78e 1561 312e 

1 hr  60 45 
1/2 hr  35 20 
1/4 hr  20 15 rli 
5 min  8 7 (*) 

(*) 6.50. 

JACKSON 
Washington County-Map Location G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WYLO 
1964 

A Universal Owned Station 
Media Code 4 251 25655.00 
Universal Broadcasting of Milwaukee, Inc., Box 3096. 
Milwaukee. Wis. 53218. Phones 414-353-5300. 677-
5141. 

I. PERSONNEL 
President-Marvin B. Kosofsky. 
Vice-President-Lawrence Brandon. 
General Manager-Mary Lou Burg. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
250 w. days; 540 he. Directional. 
Operating schedule: 5:30 am-8:30 pm. CST. 

4. AGENCY COMMISSION 
15% on time; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3a, 4e, 5, 6a, 7a. 
Rate Protection: 10g, 11g, 12g. 13e, 14g, 151, 15e. 
Basic Rates: 20b, 21a, 214. 22e. 23b, 24c, 25a, 28b, 

28e, 30. 33a. 
Contracts: 40a, 42b, 424. 46, 47a, 51b. 
Comb.: Cont. Discounts: 60b, 60e, 624. 
Cancellation: 70a, 70c, 72, 73b. 
Prod. Services: 80. 82. 

TIME RATES 
Elf 6/1/67-Reed 6/5/67. 

6. SPOT ANNOUNCEMENTS 
1 min 

1 x..  11.50 
26 x..  11.00 
52 x.  10.50 
104 x 10.00 
156   9.50 
30 sec: 80% of 1-mies. 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 tl 25 01 
1 min.  95 135 170 200 

8. PROGRAM TIME RATES 
lx 520 

1 hr  105.00 97.50 
1/2 hr  60.00 55.00 
1/4 hr  35.00 32.50 
5 min  14.00 13.00 

ID. SPECIAL FEATURES 
NEWS HEADLINES-SPORTS SCORE BOARDS 
Applicable 1-minute rate plus 2.00. 

(D) 

I04x 
90.00 
50.00 
30.00 
12.00 

260e 512e 
82.00 75.00 
45.00 40.00 
27.50 25.00 
11.00 10.00 

JANESVILLE 1 AM; 1 FM) 
Bock County-Map Location F-9 

See SIMS consumer market map and data at begin-
ning of the State. 

WCLO 
1930 

Subscriber to the NAB Radio Code 
Media Code 4 251 2660 4.00 
Southern Wisconsin Radio, Inc.. 1 S. Parker Dr., 

Janesville. Wis. 53546. Phone 608-752-7895. 
I. PERSONNEL 
President-Marshall W. Johnston. 
General Manager-Robert Dailey. 
Sales Manager-Bill Besilre. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1230 he. 

Non-directional. 
Operating schedule: 5 am-midnight. CST. 

(This listing continued on next page) 

WDUZe ee r* meie4teeeff,e 
*Pulse: Green Bay Metro Area, 6 AM-Midnight, Avg. 1/4-hr., Oct.-Nov. '68 

125% MORE Men Than Station A 267.5% MORE Men Than Station B 
119% MORE Women Than Station A I 356% MORE Women Than Station B 
80% MORE TOTAL  AUDIENCE THAN STATIONS A & B COMBINED! 

1 min 
260 L.  9.00 
312 x __...._.... 8.50 
520 x 8.00 
624 x    7.60 
1248 x    7.00 

ID's: 50% of 1-min. 

STONE 

G-Fil REPRESENTATIVES, 
INC. WDUZ 

September 1, 1969 Spot Radio Stations 953 



WISCONSIN 

Janesville-W C L 0-Continued 
4. AGENCY COMMISSION 

15/0 time only. 
5. GENERAL ADVERTISING See coded regulations 

General: la, Sa. :lb, 3a. 4a, 4d, 5, 6e. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 28e. 22e. 
Contracts: 40a, 45, 46, 47e. 
Comb.; Cont. Discounts: Gob, 61a, 624. 
Cancellation: 70e. 70e. 71a, 73b. 
Prod. Services: 80. 
Member: Wisconsin Network, Inc. 

TIME RATES 
No. 16 Et! 7/1/69-Reed 8/6/69. 

6. SPOT ANNOUNCEMENTS 
Ix 13e 26x 52e 104e 156e 260e 

1 min  10.25 9.50 9.00 8.25 7.50 7.00 6.50 
Drive Time 6-9 am & 3:15-6 pm-extra per spot 
1.00. 

8. PROGRAM TIME RATES 
Ix 13e 26e 52e 104x 156e 312e 

1 hr 100.00 95.00 90.00 85.00 80.00 75.00 70.00 
1/2 hr 70.00 65.00 60.00 55.00 50.00 45.00 40.00 
1/4 hr 26.50 24.00 21.75 20.00 19.00 18.00 17.00 
5 min.. 15.50 15.00 14.50 13.50 11.75 10.50 9.75 

WC LO-FM 
1947 

0 op Elmo 
Subscriber to the NAB Radio Code 

Media Code 4 251 2661 2.00 
Gazette Printing Co., 1 S. Parker Dr.. Janesville, 
Wit. 53546. Phone 608-752-7895. 

I. PERSONNEL 
President-Marshall W. Johnston. 
General Manager-Robert Dailey. 
Sales Manager-Bill Bemire. 

2. REPRESENTATIVES 
Gelderman & Company. 

3. FACILITIES 
RIP 20,000 w. (boric.). 18,000 w. (vert.); 99.9 me. 
Stereo. 
Operating schedule: 9 am-midnight. CST. 
Antenna ht.: 360 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 26, 3e. 4a, 44. 5, Ga, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20e. 22a. 
Contracts: 40a, 45, 46. 
Comb.; Cont. Discounts: Gelb, 61e. 624. 
Cancellation: 70e. 71e. 73b. 
Prod. Services: 80. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received May 28, 19.65. 

6. SPOT ANNOUNCEMENTS 
1 tl ........... _ ..... 3.50 104 3.10 
52 tl  3.25 260 -_____ 2.60 

7. PACKAGE PLANS 
Rotating Sponsorship Plan includes 3 announcements 
on 1 day of the week, with announcements to be 
rotated to a different day each week. Limited to 13 
week minimum participations  
Net per wk __________ 7.60 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 mln 

1 ti 32 17.25 8.75 5.75 
52 ti 30.00 15.50 8.00 5.50 
104 28.75 14.50 7.00 5.25 
260 ti............... ..... _ ......... 27.50 13.75 6.50 5.00 

KAUKAUNA 
Outagamie County-Map Location G-6 

See SRDS consumer market map and data at beginning 
of the State 

See Appleton 
(including Neenah-Menasha; Kaukauna) 

KENOSHA (1 AM; 2 FM) 
Kenosha County-Map Location G-10 

See SltDS consumer market map and data at begin 
nine of the State. 

WAXO (FM) 
1962 

Media Code 4 251 2850 1.00 
Zion-Benton Broadcasting Corp.. 6400 67th St., 
Kenosha, Wis. 53140. Phone 414-658-2055. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-James Bicket. 
Sta. Mgr. & Prog. Dir.- Darrell F. Ger. 

3. FACILITIES 
ERP 3,500 w.; 96.9 mc. Stereo. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 143 ft. above average terrain. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 3e. 4a, 4d, 5, 6a, 7e. 8. 
Rate Protection: 15b. 
Basic Rates: 22a. 22b, 23a, 29a. 
Contracts: 40a, 42a, 45. 46, 47a. 48. 
Comb.: Cont. Discounts: 60b, 61e, 62e. 
Cancellation: 70a. 70e. 71a. 73a. 

TIME RATES 
No. 10 ELY 6/1/69-Reed 5/28/69. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

I min 30 see 10 see 
1 x    5.00 4.00 2.50 
26 x  4.75 3.75 2.40 
52 x  4.50 3.50 2.25 
104 x  4.25 3.25 2.15 
156 x  4.00 3.00 2.00 
260 x.  3.75 2.75 1.90 
312 x  3.50 150 1.80 
520 x  3.25 2.25 1.70 
780 x  3.15 2.15 1.60 
1560 x  3.00 2.00 1.50 

7. PACKAGE PLANS 
PER WK, EA: 30 sec 10 sec 
10 ti  3.40 2.15 
20 ti  3.25 2.00 
30 ti  3.10 1.90 
40 ti  2.95 1.00 
50 ti  2.80 1.70 
60 ti  2.65 1.60 
70 ti  2.50 1.50 
80 ti  2.35 1.40 
90 ti  2.20 1.30 

2.05 1.20 

I min 
4.25 
4.00 
3.80 
3.60 
3.40 
3.20 
3.00 
2.80 
2.60 

100 ti  2.40 
Must be used in not more than 7 commercial days. 

BULK RATE 
300 x  3.80 3.10 1.90 
500 x  3.40 2.80 1.70 
1000 a  2.40 2.05 1.20 
8fust be used in 1 year or less. 

8. PROGRAM TIME RATES 
hr 1/2 hr 1/4 hr 10 min 5 min 

1 X  59.00 29.50 14.75 12.75 
26 x  56.00 28.00 14.00 12.00 
52 x  53.00 26.50 13.25 11.25 
104 x  50.00 25.00 12.50 10.50 
156 x  47.00 23.50 11.75 9.75 
260 x  44.00 22.00 11.00 9.00 
312 x  41.00 20.50 10.25 8.75 
520 x  38.00 19.00 9.50 7.50 
780 x  35.00 17.50 8.75 6.75 
1560 x  3..00 16.00 8.00 6.00 

10. SPECIAL FEATURES 
News-each 5-minutes, extra 1.00. 
The Mike is Yours-extra 1.00. 

WLIP 
1947 

0 

8.50 
.0 

7.50 
7.00 
6.50 
6.00 
5.50 
5.00 
4.50 
4.00 

Subscriber to the NAB Radio Code 
Media Code 4 251 2945 9.00 
Kenosha Broadcasting. Inc.. Kenosha National Bank 

Bldg., Kenosha, Wis. 53141. Phone 414-657-6162. 
I. PERSONNEL 
Pres. and Gen'l Mgr.-William L. Lipman. 
Vice-Pres. & Sta. Mgr.-Hugh L. Gately. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
250 w. days: 1050 kc. Non-directional. 
Operating schedule: Daytime. CST. 

4. AGENCY COMMISSION 
15/0; 20th of following. 

5. GENERAL ADVERTISING See coded regulations 
General; la. 2a, 3e 3e. 45, 44, 5, 6a, 7a, 8. 
Rate Protection: 10e. 15e. 15b. 
Basle Rates: 20b, 21a, 21b, 22b, 23a, 24b, 26, 29e. 

290. 
Contracts: 40e. 41, 42b, 42d, 43, 44e, 44b, 45, 46, 

47e, 48, 51e. 51e. 
Comb.; Cont. Discounts: 60b, 60e, 60f, 60h, 601, 61e. 

61b. 62b. 
Cancellation: 70e, 70e, 71e. 72. 73e, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
Rates effective April 1. 1958. (Card Na. 4.) 

Card received June 26, 1958. 
6. SPOT ANNOUNCEMENTS 
One minute: 
I time.  8.75 52 times  7 40 

13 times  8.30 156 times__  7 10 
26 times_________ 7.90 260 or more times- 6.60 

7. PACKAGE PLANS 
Per week: 1 min. 30 sec. 1 min. 30 see 

10 times 6.75 5.25 20 times.... 6.25 4.75 
15 times 6.50 5.08 30 times._ 6.00 4.50 

8. PROGRAM TIME RATES 
1 hr. 

I time__._____ 50.00 
13 times.  49.00 
26 times______ 48.50 
52 times._____ 48.00 
156 times________ 47.00 
260 times_  45.00 
364 times_____ 40.00 

1/2 hr. 
37.00 
36.50 
36.00 
35.50 
33.00 
30.00 
25.00 

1/4 hr. 
19.00 
18.50 
18.00 
17.75 
16.50 
15.00 
13.50 

5 min 
10.00 
9.50 
9.00 
8 50 
8.00 
7.50 
7.00 

W L I P-FM 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 251 2946 7.00 
Kenosha Broadcasting Inc., Kenosha National Bank 

Bldg., Kenosha. Wis. 53140. Phone 414-657-6162. 
I. PERSONNEL 
Owner & Gen'l Mgr.-William L. Lipman. 
Sta. Mgr. & Sales-Hugh L. Gately. 
Chief Engineer-George Dodge. 

2. REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
ERP 4,000 w.; 95.1 me. 
Operating schedule: 6:00 am-midnight. CST. 
Antenna ht.: 332 ft. 

4. AGENCY COMMISSION 
15/2-if paid by 20th of following month. 

5. GENERAL RATE POLICY 
TIME RATES 

Et! 9/1/68-Reed 8/28/68. 
6. SPOT ANNOUNCEMENTS 

Ix 52x 156e 260+ 
1 min  5.00 4.50 4.25 4.00 
30 sec  4.00 3.75 3.50 3.25 

8. PROGRAM TIME RATES 
le 13e 

1/2 hr  30.00 28.00 
1/4 hr  20.00 18.00 
10 min  14.00 13.50 
5 mon  10.00 9.50 

52e 
26.00 
16.00 
12.00 
8.00 

156e 260+ 
25.00 23.00 
14.00 12.00 
11.50 11.00 
7.50 6.00 

LA CROSSE (3 AM; 1 FM) 
La Crosse County-Map Location C-7 

See SRDS consumer market map and data at begin 
fling of the State. 

WKBH 
1922 

1:1131:1 
Subscriber to the NAB Radio Code 

Media Code 4 251 3040 8.00 
WKI111. Inc., 141 So. 6th St., La Crosse, Wig 

54601, Phone 608-782-4678, TELEX 608-441-8611. 
I. PERSONNEL 
President-Flonard Dahl. 
Manager-Richard Schueler. 
National Sales Manager-Robert Morrison. 

2. REPRESENTATIVES 
Avery-Knodel, Inc. 
Minneapolis-Harry S. Hyett. 

3. FACILITIES 
5,000 w.: 1410 kc. Directional-night only. 
Operating schedule: 5:15 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: lob, 12b, 13b, 14b, 
Basic Rates: 20e, 21a, 21c, 22e, 23a, 24b, 15e, 26, 

27, Ha, 29e. 
Contracts: 40a, 41, 42b. 45, 46. 47e. 50. 
Comb.; Cont. Discounts: 60b. ffild, 60e, 601, 61e, 62e, 

624. 
Cancellation: 70e, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with with NBC Radio Network. 
Member: Wisconsin Network. Inc. 

TIME RATES 
No. 15 Et! 7/1/65-Reed 6/25/65. 

6. SPOT ANNOUNCEMENTS 
A-Mon thru Sun 6 am-6:30 pm. 
B-Mon thru Sun 6:30 pm-6 am. 

CLASS A 
Ix 26e 52e 184e 156e 260e 312x 

1 min 9.00 8.55 8.10 7.65 7.20 6.75 6.30 
30 sec 6.00 5.70 5.40 5.10 4.80 4.50 4.20 

CLASS B 
1 min 7.00 6.65 6.30 5.95 5.60 5.25 4.00 
30 sec 5.00 4.75 4.50 4.25 4.00 3.75 3.50 

7. PACKAGE PLANS 
A-Mon thru Fri 6:30-9 am & 3:30-6 pm. 
B-All other times. 

A 13-
PER WK: 1 min 30 sec 10 see 1 min 30 see 10 see 
10 ti  7.00 5.00 4.50 5.50 4.40 4.00 
15 ti  6.50 4.75 4.25 5.20 4.15 3.75 
20 ti  6.00 4.50 4.00 5.00 4.00 3.75 
30 ti  5.50 4.25 4.00 4.80 3.85 3.75 

8. PROGRAM TIME RATES 
A-Mon thru Sun 6 am-6:30 pm. 
B-Mon thru Sun 6:30 pm-6 am. 

CLASS A 
IX 26e 52e 104e 

1/4 hr. 24.00 23.00 22.00 21.00 
5 min  15.00 14.25 13.50 12.75 

CLASS B 
1/4 hr  18.00 17.10 16.20 15.30 
5 min.  11.25 10.50 10.00 9.25 

156e 260X 312e 
20.00 19.00 18.00 
12.00 11.25 10.50 

14.40 13.50 12.60 
8.75 8.00 7.50 

WKTY IS LA CROSSE 
The Top Rated Station in the Market 

WKTY 

Ratings 10.4 % Women 

% Homes 55.2 °A. Adult 

% Men 63.1 

54.7 

58.2 
Pulse: 6-County Area 6 AM. 

6 PM, February, 1967. 

"All Tune To ViKTY...The Voice Of La Crosse" 

WKTY 
SPORTS - NEWS - MUSIC 
5,000 Watts • 580 on Every Dial 
P.O. Box 1148-LaCrosse, Wisconsin 

......... 
e-% ,..fe STONE REPRESENTATIVES, INC. 

WKTY 
1947 

Media Code 4 251 3135 6.00 
Lee & Associates. Inc., Box 1148, Stoddard, Hotel, Ls. 

Crosse. IVis. 54602. Phone 608-785-3050. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Herbert H. Lee. 
Vice-Pres. & Bales Mgr.-Phil Dyer. 
Office Mgr.-George G. Sauer. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 
Minneapolis, St. Paul-Communications Sales. 

3. FACILITIES 
5,000 w. days, 1,000 w. nights; 580 Itc. 

Directional-separate patterns day and night. 
Operating schedule: 5:30-1 am. CST. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 40, 4d, 5, 6e, 7b, 8. 
Rate Protection: 15b. 
Basie Rates: 22e. 
Contracts: 405, 44b. 
Comb.; Cont. Discounts: 60e. 
Cancellation: 70a, 70d, 71e, 
Prod. Services: 82. 
Affiliated with American Entertainment Network. 

TIME RATES 
Eft 4/1/59-Rec'd 2/25/59. 
Rev (Sat. Pkgs.) Eft 8/1/65. 

A-Mon thru Sat 5:30 am-1 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

I min 30 sec I min 30 sec 
1 x_________ 12.75 9.50 104 x_____ 11.00 8.00 
13 x______ 12.50 9.25 156 ...... 10.50 7.50 
26 x 12.00 9.00 260 x 10 00 7.00 
52 x.... 11.50 8.50 312 x 9.50 6.50 

CLASS B 
1 x.........-__ 11.00 9.00 104 x  9.00 7.25 
13   10.50 8.75 156 x  8.00 6.75 
26 x.............. 10.00 8.25 312 7.00 6.00 
52   9.50 7.75 

7. PACKAGE PLANS 
12 ti 18 tl 24 tl 30 tl 

1 min_________________ 8.50 8.00 7.50 7.00 
30/20 sec-.__________ 6.75 6.35 5.95 5.55 
10 sec -  6.00 5.60 5.00 4.70 
Saturation Packages may be cross-combined to earn 
numerical frequency. Not subject to retroactive dis-
counts. 

8. PROGRAM TIME RATES 
CLASS A 

I hr 1/2 hr 1/4 hr 5 mIn 
1 x  77.00 48.00 26.50 15.76 
13 x..._ ............. - .......... _.._  75.50 47.50 25.50 15.00 
26 x    73.00 44.00 24.50 14.50 
52 x  69.00 41.75 23.50 14.00 
104 x  64.75 39.75 22.25 13.00 
156 x....... ...... ...._ ............ __ 60.75 37.75 21.00 12.25 
260 x....... .............. --. ..... _...56.50 34.50 19.75 11.50 
312 x  52.75 .32.00 18,50 10.75 

CLASS B 
1 x   54.00 33.00 22.00 13.00 
13 x  32.00 21.00 12.75 
26 x  51.50 31.00 20.00 12.50 
52 x  49.50 30.00 19.00 12.00 
104 x  47.50 29.00 18.00 11.00 
156 x  45.00 28.00 17.00 10.60 
260 x.  40.00 26.00 16.00 10.00 
312 x  37.00 24.00 15.00 9.50 

WLCX 
1947 

Subscriber to the NAB Radio Code 
Media Code 4 251 3230 5.00 
La Crosse Radio Inc., Box 821, 201 S. 7th St., La 

Crosse, Wis. 54601. Phone 608-784-4521. 
STATION'S PROGRAMMING DESCRIPTION 

WLCX: Programmed for general interest. 
AIR PERSONALITIES handle all segments. 5 disc 
jockeys, news director, women's director. NEWS: 
seven 15 min and fourteen 5 min summaries daily 
plus bulletin and headline insertions. Emphasis on 
local news events, editorials. UPI audio and wire 
service. 4 mobile units. Four 5 min and ten 1 min 
weather reports, snorts summary hourly, two 5 min 
stock market reports M-F. Programs: open phone 
line women's participation 10 am-noon M-F. Public 
issues 7-8 pm M-F. Contact Representative for 
further details. Rec'd 7/26/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.--Joe Rohrer. 
Sales Manager-Lee Snapp. 
Program Dorector-Jean Gitz. 

2. REPRESENTATIVES 
Grant Webb & Company. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1490 he. 

Non-directional. 
Operating schedule: 6 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General; In, 2a, 3a, 40. 4d, 5, 6b, 7b, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15c. 
Basic Rates: 20b, 210, 21e. 2Id, 22e. 22b, 23e. 24b, 

24e, 28e, 28e, 29a. 
Contracts: 40a, 41, 42e. 42e 44e, 45, 46, 47e, 48, 

49, 50. 
Comb.; Cont. Discounts: 60h, 601. 61e. 
Cancellation. 70a, 70e. 71e. 72, 73b. 
Prod. Services: 80. 81. 82. 

TIME RATES 
MT 7/1/66-Reed 5/23/66. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 26e 52x 156e 260e 520e 1000e 
Spec time.... 7.00 6.65 6.30 5.95 5.60 5.25 4.90 
ROS   5.25 5.00 4.75 4.50 4.20 3.95 3.70 
20/30 SEC: 
Spec time  5.25 5.00 4.75 4.50 4.20 3.95 3.70 
ROS   4.00 3.80 3.60 3.40 3.20 3.00 2.80 
10 SEC: 
Spec time  2.80 2.65 2.50 2.40 2.25 2.10 2.00 
ROS   2.10 2.00 1.90 1.80 1.70 1.60 1.50 

(This listing continued on next page) 
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Media Director 

Says SRDS 

Publications Are 

'Timely and Accurate' 

An agency media director writes: 

"The tremendous scope and 

changing nature of the informa-

tion required for media selection 

places severe limitations on the 

usefulness of personal media files. 

"Every day my desk is swamped 

with new literature. I can't pos-

sibly read all of it or file it away. 

And in some cases within a month 

the literature may be old and not 

usable. 

"That is why I'm a regular sub-

scriber to SRDS publications. I 

constantly use the SRDS publica-

tions and keep them here on my 

desk at all times. They are time-

ly and accurate, well organized 

and concise. The hundreds of 

Service-Ads in the SRDS books 

are factual and current, they give 

me the information I need, when 

I need it most. 

"Just imagine the confusion 

that would result if all the infor-

mation in the SRDS publications 

was sent individually to the media 

buyers - the time consumed in 

looking for what I had to know 

would start me wondering 

whether it DID pay to advertise." 
G30B-3/5 

La Crosse-W L C X-Continued 
7. PACKAGE PLANS 
PER WK, ROS: 1 ti 5 ti 10 tl 20 ti 30 ti 
1 min  5.25 5.00 4.75 4.50 4.25 
20/30 sec..._  4.00 3.80 3.60 3.40 3.20 
10 sea  2.50 2.40 2.25 2.15 2.00 

8. PROGRAM TIME RATES 
lx 13e 26e 52x 104e 156e 260e 

1 hr  70 67 63 60 56 53 49 
1/2 hr: 60% of hour. 10 min: 30% of hour. 
1/4 hr: 40% of hour. 5 min: 20% of hour. 

WWLA (FM) 
1966 

MCI 
Media Code 4 251 3260 2.00 
William E. & Louise A. BrurIng, Grandad Bluff. 

Rt. 2. La Crosse, Wis. 54601. Phone 608-784-7373. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-William E. Bruring. 

3. FACILITIES 
ERP 100,000 w.; 93.3 me. Stereo. 
Operating schedule: 6 am-midnight daily. CST. 
Antenna ht.: 557 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 3e, 4a, 4e. 5. 65. 7b. 
Rate Protection: 10a, 11a, 123. 13a, 14e, 15b. 
Basle Rates: 20b. 21e, 22b, 23a. 24b, 25e. 26, 27, 

28e. 29a, 30, 33e. 
Contracts: 40e, 41, 42a. 43, 44a. 45, 470, 48, 51b, 
Comb.; Cont. Discounts: 601, 61b. 62a, 
Cancellation: 70b, 70d, 71e, 72. 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with American FM Network. 

TIME RATES 
No. 1 Eff 1/1/68-Rec'd 3/7/69. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 5 ti 10 tl 15 ti 20 ti 25 ti 
1 uk  7.00 6.50 6.00 5.50 5.00 
13 wk  6.50 6.00 5.50 5.00 4.50 
26 wk  6.00 5.50 5.00 4.50 4.00 
52 wk...-_ .......... _ 5.50 5.00 4.50 4.00 3.50 

30 SECONDS 
1 wk. 5.25 4.85 4.50 4.10 8.75 
13 wk  4.85 4.50 4.10 3.75 3.35 
26 wk.   4.50 4.10 3.75 3.35 3.00 
52 wk..._ ..... -   4.10 3.75 3.35 3.00 2.90 

8. PROGRAM TIME RATES 
Ix 26x 52x 104e 156e 260X 

1 hr  70.00 63.00 59.50 56.00 52.50 49.00 
1/2 hr__   42.00 37.80 35.70 33.60 31.50 29.40 
1/4 hr...._  22.00 19.80 18.70 17.60 16.50 15.40 
10 min.   18.00 16.20 15.30 14.40 13.50 12.60 
5 min.  14.00 12.60 11.90 11.20 10.50 9.80 

IflFL1 FMU 

LADYSMITI-I 
Rusk County-Map Location C-5 

See SILOS consumer market map and data at begin-
ning of the State. 

WLDY 
1947 

Media Code 4 251 3325 3.00 
Nelson Broadcasting Co., limy. 8, Ladysmith. %Vie. 

54848. Phone 715-532-5588. 
Other Studio-Calvin It. Crotty. Mgr., Cornell. Wis. 
STATION'S PROGRAMMING DESCRIPTION 

WLDY: Programming directed to all age groups. 
Certain hours of each day 51-Sat set aside for rock 
and roll, country and western, middle-of-the-road, 
women's program, high school sports and national 
football, basketball and baseball coverage. Contact 
Representative for further details. Reed 8/4/67. 

I. PERSONNEL 
President-Ruth B. Nelson. 
Sec'y. Treas. & Gen'i Mgr.-Charles H. Nelson. 

2. REPRESENTATIVES 
New York. Chicago-Hal Walton & Company. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 kc. Non-direc-

tional. 
Operating schedule: 18 hours daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e, 4a, 5, 6a, 7b, 8. 
Rate Protection: 10e, 11e, 12a, 135. 14a, 15a, 16. 
Basic Rates: 20b, 21b, 22a, 23a, 24b, 25b, 26. 27, 

28a, 28e, 29e, 30, 32e. 33a. 
Contracts: 40e. 41. 42e. 43, 44e. 45, 46. 47e. 48. 

TIME RATES 
Eff 1/1/69-Itec'd 11/29/68, 

6. SPOT ANNOUNCEMENTS 
Ix 14e 27e 53e 105e 157e 265+ 

1 min 6.00 5.75 5.50 5.25 5.00 4.00 3.00 
8. PROGRAM TIME RATES 

Ix 13e 26e 52e 104e 260e 312e 
1 hr  35.50 33.70 31.90 30.10 28.30 26.50 24.70 
1/2 hr..._  22.75 21.66 20.45 19.30 18.15 17.00 16.85 
1/4 hr...   13.00 12.35 11.70 11.05 10.40 9.75 9.10 
10 min___ 10.00 9.50 9.00 8.50 8.00 7.50 7.00 
5 7.00 6.65 6.30 5.95 5.60 5.25 4.90 

LAKE GENEVA 
Walworth County-Map Location F-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WMIR 
1964 

e 
Subscriber to the NAB Radio Code 

Media Cede 4 251 3420 2.00 
Southern Wisconsin Co., Inc., Box 552. Hwy. 50, 2 

miles east of Lake Geneva, Wis. 53147. Phone 
414-248-6656. 

Other Studio: 100 E. Chestnut, Burlington, Wis. 
Phone 414-763-2200. 

STATION'S PROGRAMMING DESCRIPTION 
WMIlt: Programmed for adults and young adults. 
FARM: 6-7 am farm director interviews, market and 
county agent reports. AIR PERSONALITIES all 

segments. Women's telephone program, programs on 
sports, homemaking, schools and civic youth groups. 
Emphasis on community involvement and local news. 
Major newscasts on hour, headlines at half hour. 
MUSIC: standards, popular, current hits. e and w. 
Organ program Sun evenings. Sport programs daily. 
Contact Representative for further details. Itee'd 
7/13/67. 

I. PERSONNEL 
President-Mrs. Mitten Monroe. 
General Manager-Paul Mueller. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1.000 w.: 1550 kc. DirectionaL 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e, 3b, 3e. 3d, 4s, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. 11a, 12g, 130, 14a, 15b, 
Basic Rates: 20a, 21e. 22e, 230, 24c 25a, 26, 28b, 

28e, 29b, 31, 33b. 
Contracts: 40e. 41, 42b, 42d, 43. 44b, 45, 46, 47e, 

48. 51c. 
Comb.: Cont. Discounts: 60b, 601, 61b, 62e, 62b. 
Cancellation: 70b, 70e, 710, 72, 73a, 
Prod. Services: 80, 81, 82. 
Affiliated with KBS. 
Member: National Agitadlo Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAMF 

No. 3 Eff 8/1/67-Rec'd 8/29/67. 
6. SPOT ANNOUNCEMENTS 

1 x I3x 52e 156e 250e 365+ 
1 min  5.90 5.60 4.90 4.60 4.39 3.60 
30 sec: 80% of 1-min. 

7. PACKAGE PLANS 
BULK PA CKAGE-ROS 

PER YR: I min 30 see 
500 ...... ..... _ ........ ....._._.._ ...... ...... 1560 1140 
1000 x  2700 2100 

SATURATION SPOT SCHEDULE-ROS 
PER WK: 10 ti 25 tl 35 ti 50 ti 
1 min, ea  3.90 3.30 2.90 2.50 
20 sec: 80% of 1-min. 

8. PROGRAM TIME RATES 
Ix I3x 52e I56x 260e 365+ 

1/2 hr..._..... 30.00 27.60 25.00 22.80 20.40 18.00 
1/4 hr  20.00 18.00 15.60 13.20 12.00 10.80 
10 min  14.40 13.65 12.25 11.50 10.80 9.30 
5 min___ . 10.00 9.30 7.90 7.20 6.80 6.16 

10. SPECIAL FEATURES 
News and Weather-Applicable rate plus 10%. 
10-second Time Signal-Each 1.50 (minimum 300). 
to be used in a year continuation contract schedule 
fixed times. 

MADISON (4 AM; 4 FM) 
Dane County-Map Location E-9 

See SltDS consumer market map and data 
nine of the State. 

WI BA 
1925 

e 

at begin-

121:11:1 
Subscriber to the NAB Radio Code 

Media Code 4 251 3515 9.00 
Badger Broadcasting Co., Box 99, Radio Park, Madi. 

son. Wis. 53701. Phone 608-233-5311. 
STATION'S PROGRAMMING DESCRIPTION 

WIBA: Programmed for young adults and adults. 
MUSIC: general popular, showtunes and standards. 
70% from albums. NEWS: 4 major 15 min news-
casts-7:30 am, 12:30, 5:30 & 10:05 pm. Network on 
hour, local on half hour, 2 min headlines before hour 
other than drive times. 5 man news department, em-
phasis on local news. Taped actualities and first 
person reports, including state capitol reports. AP 
wire, ESSA weather wire services. SPORTS: 2 pro-
grams dally-7:45 am & 5:45 pm, M-F. University 
football, basketball, hockey. Local professional foot-
ball. High school football, basketball. State high 
school basketball tournament. State Amateur & Open 
golf tournaments. FARM: 5-6:30 am Ss 11:50 am-
12:30 pm with farm director. Interviews, markets, 
weather, agricultural reports and taped personal farm 
reports. Contact Representative for further detail.. 
Reed 4/23/69. 

I. PERSONNEL 
General Manager-Fred H. Gage. 
Regional Sales Manager-Albin J. Stock. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Minneapolis-Harry S. Hyett Co., Inc. 
Dallas, Atlanta-Busby. Finch and Woods, Inc. 
Michigan, Ohio, Indiana, Kentucky, Pittsburgh-

Pearse Sales, 
3. FACILITIES 

5.000 w.: 1310 Ice. Directional-nighttime only. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0: 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3e, 3b, 4a, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 1113. 12b. 13b, 14b. 15a. 
Basic Rates: 20e, 20b, 22a, 22b, 22e, 24b, 24e. 25e. 
26. 27, 28a, 29a, 32a. 
Contracts: 40e, 41, 42a, 44a, 44b, 45, 46, 47a, 48, 

51e, 51e. 
Comb.; Cont. Discounts: 60b. 60d, 60g, 601, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b, 
Prod. Services: 80. 81, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
No. 11 Eff 5/1/69-Reed 4/23/69. 

AA-Mon thru Sat 6-10 am, noon-1 pm & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER YR: lx 52e 104e 156e 260e 520e 1002e 
PER WE: 5 tl 10 ti 15 ti 20 ti 25 ti 90 11 40 ti 
1 mirL__  14.00 13.50 13.00 12.50 11.75 11.00 10.00 
30 sec  11.20 10.80 10.40 10.00 9.40 8.80 8.00 
10 sec  8.40 8.10 7.80 7.50 7.05 6.60 6.00 

CLASS A 
1 mitt.  12.00 11.50 11.00 10.50 9.75 9.00 8.90 
30 sec  9.00 9.20. .40 7.80 7.20 
10 sec.  7.20 6.90 6.60 6.30 5.85 5.40 4.80 
1-minute and 30-second spots may be counted to earn 
frequency for 10-second spots, but not vice-versa, 

WISCONSIN 
8. PROGRAM TIME RATES 

5 mln 10 min 1/4 hr 1/2 hr 
Multiply applicable 
1-min rate by  2 3 4 6 

Programs may be counted to earn frequency for spots, 
but not vice-versa. 

10. SPECIAL FEATURES 
15-MINUTE NEWS 

PER WE: I ti 3 ti 6+ 
  15.00 12.00 11.00 

A   11.50 10.25 9.75 
Participations only. 100 mords. 

HEADLINE NEWS 
Applicable spot rate, plus 1.50. 

5 MINUTE NEWS 
PER WE: 1 ti 5 ti 10+ 
AA   20.00 18.50 17.00 
A   18.00 16.50 15.00 

Participating spots-add 1.50 to applicable spot rate. 

e 
WI BA-FM 

1948 

Ealil FiMu 131:11:1 
Media Code 4 251 9516 7.00 
Badger Broadcasting Co., Box 99, Radio Park, Madi-

son, Wis. 53701. Phone 608-233-5311. 
I. PERSONNEL 
General Manager-Fred R. Gage. 
Regional Sales Manager-Albin J. Stock. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Minneapolis-Harry S. Hyatt Co., Inc. 
Dallas, Atlanta-Busby, Finch and Woods. Inc. 
Michigan, Ohlo, Indiana, Kentucky, Pittsburgh-

Pearse Sales. 
3. FACILITIES 
Ear 11,000 w.: 101.5 me. 
Antenna ht.: 470 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0: 15 days. 

5. GENERAL ADVERTISING See ended regulations 
See WIBA listing for coded regulations. 

TIME RATES 
No. 1 Eff 2/1/67-Reed 3/31/67. 

6. SPOT ANNOUNCEMENTS 
•1 min  4.00 30 sec  2.50 

(•1 4 available each hour. 
8. PROGRAM TIME RATES 
1 hr  30 
Time may be specified, or sponsorship may rotate 
through the week. 

9. PARTICIPATING PROGRAMS 
SATURDAY AFTERNOON AT THE OPERA 
7ull length Opera Broadcasts, Sat 1:05 pm). 

Opera, per hr    _ 35 
PINE ARTS MUSIC 
'Sun noon-10 pm) 

Classical, per he  35 

(Madison continued on next page) 

The BIG 
STATION 
in rich central and 
southern Wisconsin 
MADISON'S PERSONALITY 
STATION with 776,600 people 

• In 13 counties-WIBA Is the station 
for people who listen, have money, 
and buy. 

• The Madison station featuring per-
sonality programming plus State and 
local news, U. of Wisconsin sports, 
NBC news, Emphasis, and Monitor. 

Your 
best 
buy 
is: IBA 

(Madison's First Station) 

BADGER BROADCASTING CO. 
Radio Park, Madison, Wis. 1310 

Phone: 608/233-5311 

Represented nationally by _a 
Meeker Radio, Inc. 

September 1, 1969 Spot Radio Stations 955 



WISCONSIN 

Madison-Continued 

WISM 
1948 

e IM13 
Subscriber to the NAB Radio Code 

Media Code 4 251 3610 8.00 
Heart O' Wisconsin Broadcasters, Inc.. Box 2058. 
Madison. Wis. 53701. Phone 608-256-3167. 

STATION'S PROGRAMMING DESCRIPTION 
WISM: Programmed for general interest, especially 
for people between 20 & 40 years of age. 
Programming: 10% news, emphasizing state and local 
government activities. TALK: open line phone con-
versation 1-1:55 pm. 80% music and entertainment. 
MUSIC: general popular emphasizing established 
current hits and popular music of past 25 years. 
News staff of 3, 2 stringers for state and local 
government meetings. 6 talk and music personalities 
make frequent local personal appearances at major 
events. Contact Representative for further details. 
Reed 9/26/67. 

I. PERSONNEL 
General Manager-William R. Walker. 
Sales Manager-Phil Fisher. 

2. REPRESENTATIVES 
Steno Representatives, Inc. 

3. FACILITIES 
5,000 w. days, 1,009 w. nights, 1480 kg. 

Directional, separate patterns day and night. 
Operating schedule: 24 hours. CST. 

4. AGENCY COMMISSION 

15/0. 

5. GENERAL ADVERTISING See coded regulations 

General: la, 3a. 3c, 4a. 4d, 5, 7b. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 155. 
Basic Rates: 200. 21a, 24a, 24b, 24c, 250. 29a, 334. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60b, 60f, 601. 611. 
Cancellation: 705. 70e. 71e. 72, 73a, 73b. 
Prod. Services: 80. 
Member: Wisconsin Network, Inc. 

TIME RATES 

No. 10 Eff 9/1/68-Rec'd 8/28/68. 
WISM/WISM-FM COMBINATION RATES 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm & 7-10 pm: Sun 6 
am-10 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AAA 

Ix 520 1040 2600 812e 520e 
23.00 22.00 21.00 20.00 19.00 18.00 

30/20 sec.... 18.40 17.60 16.80 16.00 15.20 14.40 
10 sec  11.50 11.00 10.50 10.00 9.50 9.00 

CLASS AA 
1 min_  20.00 19.00 18.00 17.00 16.00 15.00 
30/20 see  16.00 15.20 14.40 13.60 12.80 12.00 
10 sec.  10.00 9.50 9.00 8.50 8.00 7.50 

CLASS A 
1 min...  19.00 18.00 17.00 16.00 15.00 14.00 
30/20 sec  15.20 14.40 13.60 12.80 12.00 11.20 
10 sec__ 9.50 9.00 8.50 8.00 7.50 7.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

CLASS AAA 
PER WK, EA: 12 ti 18 ti 24 01 36 ti 
1 min_    21.00 20.00 19.00 18.00 
30/20 sec  16.80 16.00 15.20 14.40 
10 sec  10.50 10.00 9.50 9.00 

CLASS AA 
1 min  18.00 17.00 16.00 15.00 
30/20 sec  14.40 13.60 12.80 12.00 
10 sec  9.00 8.50 8.00 7.50 

CLASS A 
1 min  17.00 16.00 15.00 14.00 
30/20 sec  13.60 12.80 12.00 11.20 
10 sec  8.50 8.00 7.50 7.00 
May be cross combined to earn numerical frequency. 
Not subject to retroactive discounts. 

e 
W ISM-FM 

1048 

OLIO gin FIMO 

Subscriber to the NAB Radio Code 
Media Code 4 251 9611 6.00 
Heart O' Wisconsin Broadcasters, Inc., Box 2058. 

Madison, Wis. 53701. Phone 608-256-3167. 

I. PERSONNEL 
President-William R. Walker. 
Sales Manager-Phil Fisher. 
Station Manager-Tom Hotter. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
ERP 20,000 w. (horiz. & vert.); 98.1 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 350 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
See WISM listing for coded regulations. 

TIME RATES 

Sold in combination with WISM. See that listing 
for rates. 

LOOK GOOD! 
BUY WISM 
Madison's Top Station 
8 Years Straight 
IN MADISON RADIO GET 
THERE FIRST WITH WISM* 

1st in men 18-49 
1st in women 18-49 
1st in total men and total women 
1st in household share 
1st in daily and weekly cume 
1st with local advertisers 

Look Great! Buy 4 Mid-West stations 
The Mid-West Family helps you reach Wis-
consin's 2nd biggest market plus thriving 
Northern Illinois with one convenient, 
moneysaving buy. t 

*Madison Metro Pulso (Jan./Feb. '69) ASK STONE REPRESENTATIVES 

WISM WOSH 
Madison Oshkosh 

WYFE WITL 
Rockford Lansing 

WBEV 
Beaver Dam 

WJSIVI 
St. Joseph-

Benton Harbor 

WKOW 
1947 

C GEM 
Subscriber to the NAB Radio Code 

Media Cede 4 251 3705 6.00 

bildcontinent Broadcasting Co., Box 100, 5727 Tokay 
Blvd., Madison, Wis. 53701. Phone 608-238-5891. 
TWX 608-654-8213. 
STATION'S PROGRAMMING DESCRIPTION 

WKOW: Programmed for adults 18-48. 
Variety programming with air personalities on all 
programs. NEWS: local and world news at :25 & :55 
hourly. ENTERTAINMENT: programs include mid-
dle-of-the-road music based on local and national 
surveys. public service and informational features. 
AIR PERSONALITIES featured on every program. 
FARM: 2 associate farm directors featured 5-7 am 
& noon-1 pm with music, market prices, trends, and 
farm commentary. SPORTS: professional and uni-
versity football. TALK•. air personality in live dis-
cussions with guests and listeners on important sub-
jects. Adult men and women 10 pm-2 am. Contad 
Representative for further details. Itec'd 8/30/68. 

I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-Tcrny Moe. 
Gen'l & Sales Mgr.-Boger Russell. 

2. REPRESENTATIVES 
L.L.ti Representatives, Inc. 
Minneapolis-Wayne-Evans & Associates. 

3. FACILITIES 
10,000 w. days, 5,000 vv. nighta; 1070 kg. 

Directional-separate patterns day and night. 
Operating schedule: 5-2 am. CST. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 3a, 3d, 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 15a, 15e. 
Basic Rates: 20a, 21e. 21b. 21c, 21d. 22a, 22b, 23e. 

23b, 240. 24b. 24e. 25a, 26, 27, 28a, 29a, 30, 32b, 
33a. 

Contracts: 400. 41, 42d, 43. 44e. 44b, 45, 46. 430. 
48, 49, 50, 51a, 51e. 

Comb.; Cont. Discounts: 60b, 60d, 60g, 601, Ola. 
6113. 61c, 62b, 62d. 

Cancellation: 70a, 70e. 71e. 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
General rates apply to all advertising, other than 
that of firms offering products or services direct to 
consumer through outlets which advertiser owns or 
controls. 

TIME RATES 
Na. 13 Eff 7/1/68-Reed 6/5/68. 

AAA-Mon thru Sat 6-10 am, noon-1 pm & 4-7 pm. 
AA-Mon thru Sat 5-6 arn, 10 am-noon, 1-4 pm & 
7-10 pm; Sun sign-on-7 pm. 
A-All other times. 

6. SPut ANNOUNCEMENTS 
FIXED POSITION 

I MIN: lx 52x 104x 
AAA   17 16 15 
AA   15 14 13 
A   10 9 8 

7. PACKAGE PLANS 
ROTATING PLAN 

I MIN: Ix 6e 120 18x 
AAA   17 14 13 12 
AA   15 12 11 10 
A   10 8 7 6 

30 sec or less: 80% of applicable 1-min. 
10 sec or less: 50% of applicable 1-min. 

CONSECUTIVE WEEK DISCOUNTS 
52 wit-10% (Rotating Plan only) 

TOTAL AUDIENCE PLANS 
-Plan----

I MIN: I II III 
6-10 am   5 4 3, 
10 sas-4 pm    15 9 6 
4-7 pm   5 4 3 
Mon thru Sat 7-10 pm; Sun all day 11 7 6 

36 ti 24 ti 18 tl 
ea   7.00 7.50 8.00 
Only 1-min & 30-sec rates apply to Total Audience 
Plans. 
30 sec: 80% of aplicable 1-min. 

ID. SPECIAL FEATURES 
News, weather, sports farm facts and special fea-
tures-1-min fixed position rate. 
Farm product spot advertising 5:30-7 am & noon-1 
pm-Fixed position rate. 
Spots between 2 rate classifications take the higher 
rate. 
Spots and programs may not be combined for fre-
quency discount. All plan spots In all categories are 
combinable. 
1-min and 30-sec may be counted to help earn fre-
quency discounts on 10-sec spots, but 10-sec spots 
may not be counted to help earn frequency discounts 
on 1-min and 30-see. 

WMAD 
1964 

156e 2600 312x 
14 13 12 
12 11 10 
7 6 6 

Country Music 

24x 
11 
9 
5 

90x 
10 
8 
5 

Media Code 4 251 3800 5.00 

Hudson Broadcasting Corp., Box 4308, Brookwood 
Station, Madison, Wis. 53711. Phone 608-257-0756. 
STATION'S PROGRAMMING DESCRIPTION 

WaLAD: Programmed to modern country music lis-
teners. 
MUSIC: 70% based on country music survey and 
million sellers of past. NEWS: 10% utilizing net-
work and local news staff. Weather at :15. network 
world news on half hour, sports recap at :45, state 
news at :55. FARM: weekday mornings on town and 
country, 6-7 am. Road show, 7-9 am features year 
round road conditions, detours, driving tips and edi-
torials. TALK: swap shop via telephone 9-10 am 
weekdays. Emphasis on community involvement, service 
club activities, local baseball and bowling. Normally 
a minimum of 3 daily community contests and pro-
motions. Reed 5/7/69. 

I. PERSONNEL 
President-James A. McKenna. 
Vice-Pues, & Gen'l Mgr.-Daniel C. Palen. 
Program Director-Jolmny Howard. 

3. FACILITIES 
5,000 w.; 1550 kc. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0: let of following month. 

5. GENERAL ADVERTISING See coded repulatio 
General: la, lb. 2a, 2b, 3a, Sta. 3d. 4a, 44, 5, 6a, 71 
Rate Protection: 10e. 11a, 120. 13a, 14a, 155. 
Basic Rates: 200, 20b, 21e, 21b, 21e, 225. 22b, 23a 

23b, 24a, 24e. 25e. 27, 28b, 20e. 29a, 30, 32a, 31e. 
Contracts: 40a, 41, 42e. 424, 44a, 44b, 45, 46, 48, 

51e. 51b, 51e. 
Comb.; Cont. Discounts: 60e, 604. 60g, 61a, 61h, 

61c. 
Cancellation; 70a, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network 

TIME RATES 
Et? 11/1/67-Reed 11/2/67, 

6. SPOT ANNOUNCEMENTS 
Ix 520 104x 156x 208x 260e 312e 500x 

1 mln 10.00 9.50 9.00 8.50 8.00 7.50 7.00 6.50 
30 sec 8.50 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
10 sec 5.00 4.75 4.50 4.25 4.00 3.75 3.50 3.25 

7. PACKAGE PLANS 
PER WK: 10 ti 15 ti 20 tl 25 ti 30 ti 50 ti 
1 min.  9.00 8.50 8.00 7.50 7.00 6.50 
30 sec.  7.50 7.00 6.50 6.00 5.50 5.00 
10 sec.  4.50 4.25 4.00 3.75 3.50 3.25 

WMFM (FM) 
1948 

Media Code 4 251 3895 5.00 

Earl W. Fessler, 2047 Winnebago St., Mattson. 
Win. 53704. Phone 608-244-2847. 

I. PERSONNEL 
General Manager-Earl W. Fessler. 
Sales Manager-B. L. Hugh. 
Program Manager-Ruth Pennewell. 

2. REPRESENTATIVES 
C. Otis Rawalt, Inc. 

3. FACILITIES 
EltP 50.000 w.: 104.1 mc. Stereo. 
Operating schedule: 6 am-midnight Mon thru 
8 am-midnight Sun. CST. 
Antenna ht.: 100 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; cash discount 5%. 

5. GENERAL ADVERTISING See coded regulations 
General: 3a. lb, 5. 6a. 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 200. 22a, 22b, 23a, 24a, 24b, 26, 290. 
Contracts: 40a, 46. 475. 
Comb.; Cont. Discounts: 610, 61b, 62e. 
Cancellation: 71a, 73a. 
Affiliated with American FM Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 11/i/65-Reed 11/7/66. 
(This listing continued on next page) 

10,000 WATTS 
It can light up a quarter of a 
million radio sets. It beams to 18 
Wisconsin counties. It will power 
your sales message through a 
821,800 population market.* 

ViKOW 
10,000 WATTS at 1070 

Madison, Wisconsin 
Represented by II-It. in Minneapolis by Wayne Evans 

*.5 mv coverage SODS, 1-1-69. 

956 Spot Radio Stations September 1, 1969 



Madison-W M F M (FM)-Continued 
6 SPOT ANNOUNCEMENTS 

Ix 13x 26x 39x 52x 365x 
1   6.00 5.40 4.80 4.20 3.60 3.00 

7. PACKAGE PLANS 
STATION BREAK SATURATION 

1 day.   60 3 120 
2 days  92 

ROS SPOTS 
mo 2 mo 3 mo 

Per Day    75 120 150 
8. PROGRAM TIME RATES 

Ix 13x 260 39x 52x 365x 
1 hr... 96 72 60 48 36 24 
1/2 hr.................. 60 42 36 30 24 18 
1/4 hr  36 30 24 18 15 12 

19. SPECIAL FEATURES 
Newscasts   - 7.20 
Fine Music Classics Programs-1-min, flaL___ 7.20 

WRVB (FM) 
1959 

DLI F'MU 
Subscriber to the NAB Radio Code 

Media Code 4 251 3990 4.00 
Paul A. Steuart Enterprises, Box 504, Madison, Wis. 

53701. Phone 608-255-8803. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul A. Stewart. 
Vice-President-Warren W. Beeman. 
Program Director-Cecil C. Beck. 

3. FACILITIES 
ERP 50.000 w.: 102.5 me. 
Antenna ht.: 460 ft. above average terrain. 

4 AGENCY COMMISSION 
15% on time. 

5. GENERAL ADVERTISING See anted regulations 
General: la. lb, Is, 3d. 4b, 4d, 5. 6a, 7a, 8. 
Rate Protection: 10d. 11d. 12d, I4d. 
Basic Rates: 20b, 21e. 23b, 245. 25e, 27, 28e, 31, 

33a. 
Contracts: 40a. 41. 42e, 43. 44a. 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 61a. 
Cancellation: 70b. 704, 71a, 73b. 
Prod. Services: 80. 81, 82. 
Tobacco. patent medicine and theatre advertising not 
accepted. 
No competitive product or service aired within 1/2-
hour period. 

TIME RATES 
Eft Reed 10/31/68. 

6.. SPOT ANNOUNCEMENTS 
lx 13x 26x 52x 365x 

1 min  6.00 4.50 3.75 3.25 3.00 
20 sec  5.00 4.00 3.00 2.50 2.00 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 365v 

1 hr  65 60 55 35 25 
1/2 hr  45 35 30 20 15 
1/4 hr  30 20 15 13 10 

MAN ITOWOC (2 AM; 1 FM) 
Manitowoc County-Map Location 0-7 

See SIIDS consumer market map and data at begin-
ning of the State. 

WCUB 
1952 

1:11:113 
Subseriber to the NAB Radio Code 

Media Code 4 251 4085 2.00 
Eastern Wisconsin Broadcasting Corp., 2500 N. Mire% 
Dr_ Manitowoc. Wis. 54221. Phone 414-682-8220. 
STATION'S PROGRAMMING DESCRIPTION 

WCUB: General interest programming 80%. FARM 
10%; 6:00-6:30 am & 12:30-1 pm. Teen and young 
adult 10%: 3-4 pm 51-F & 9 am-1'211 Sat. NEWS: 
5 min on hour plus 3 major 15 min programs daily. 
50% local content. 4 mobile units. Weather: time 
and temperature after every record, capsules every 15 
min. three 5 min programs daily. Special hourly 5 
min features on half hour (women's features, com-
munity reports. Interviews, trading post. etc.). MUS-
IC: middle-of-the-road (mostly standards with occa-
sional folk, popular, religious, ethnic, country. 
nestern and showtunes interspersed). Contact Repre• 
sentative for further details. Rec'd 7/18/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Jack Severson. 
Program Director-Bob Irish. 
Sales Manager-Bob Barrack. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
1.000 w. days; 980 kg. Non-directional. 
Operating schedule: 5:30 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6-8:30 am. 
For non-simulcast facilities see WKUB (FM). 

A, AGENCY COMMISSION 
15/0 time only. 

3. GENERAL. ADVERTISING See coded regulations 
General: la. la. 2b. 3e. 3d, 45, 5. Ca. 7b, 8. 
Rate Protection: 10a, iba. I2a, 135, 145, 15a, 15b. 
Basic Rates' 205. 21a, 211), 2Id, 220. 22b, 23a, 24b. 

24c, 25a. 26, 27, 28a. 28e. 29s, 30. 31. 
Contracts: 40a, 41, 42b, 44a. 45, 46, 47a, 48, 49, 50, 

51a, 51b. 
Comb.: Cont. Discounts: 60a, 604. 00e, 60f. 601. 61b, 

62e. 624. 
Cancellation: 70a, 70e, 71a, 72, 738, 73b. 
Prod. Services: 80. 81. 82. 
FM facilities: WKUB (FM). 
Affiliated with American Information Network. 
Member: Wisconsin Network. Inc. 

TIME RATES 
Eli' 7/1/69-Ree'd 6/16/69. 

Ft. SPOT ANNOUNCEMENTS 
PER YR: lx 26x 520 156x 260x 520x 10000 
1 min..... ..... 7.00 6.80 6.65 6.50 6.00 5.50 5.00 
20/30 sec.... 6.40 6.00 5.60 5.20 4.80 4.40 4.00 
10/15 sec.... 4.00 3.75 3.50 3.25 3.00 2.75 2.50 

7. PACKAGE PLANS 
ROS 

PER WK: 10 ti 15 ti 20 ti 25 ti 30 ti 50 tí 
1 min.  65.00 90.00 110.00 135.00 150.00 225.00 
20/30 sec.... 52.00 72.00 88.00 108.00 120.00 180.00 
10/15 see.... 32.50 45.00 55.00 67.50 75.00 112.50 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  70 50 30 20 12 

WKUB (FM) 
1966 

Illn F IMO 
Media Code 4 251 4100 9.00 
Eastern Wisconsin Broadcasting Corp., Box 98, 2500 
Mirro Dr., Manitowoc. Wis. 54220. Phone 414-
682-8226. 

I. PERSONNEL 
Pres., Gen'l & Sta. Mgr.-Jack Severson. 
Sales Manager-Bob Barrack. 
Program Director-Bob Irish. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
ERP 3,000 w.; 92.1 mc. Stereo. 
Operating schedule: 6 urn-midnight daily. CST. 
Antenna ht.: 246 ft. above average terrain. 
Partial simulcast operation. Operated separately 
8:30 am-midnight. For simulcast facilities see 
WCU B. 

4. AGENCY COMMISSION 
None: all rates not to station. 10th of following 
month. 

5. GENERAL ADVERTISING See ended regulations 
General: la. la, 2b, 3a, 3b, 3d, 4e. 5, 6a, 75, 8. 
Rate Protection: 15b. 
Basic Rates: 20a, 21b, 21d, 22a, 22b, 230, 25a, 26. 

27, 28b, 29a, 30. 
Contracts: 405. 41, 44b, 45, 46, 47a, 48, 50, 51a, 

51b. 
Comb.: Cont. Discounts: 600, 60e. 61a. 
Cancellation: 70a. 70e, 71a, 72, 73a. 
Prod. Services: 82. 
AM facilities: WCUB. 
Affiliated with American FM Network. 

TIME RATES 
No. 2 Et' 7/1/67-Reed 12/18/67. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE 

PER WK: 28 ti 21 ti 14 01 7 ti 4 ti I ti 
1 u k  1.80 1.90 2.00 2.20 2.50 3.00 
13 uk  1.65 1.75 1.80 2.00 2.20 2.50 
26 oh  1.55 1.60 1.65 1.80 2.00 2.20 
52 uk  1.40 1.50 1.60 1.65 1.80 2.00 

7. PACKAGE PLANS 
CONSISTANT IMPRESSION PLAN 

Monthly 
PER DAY: PER WK: 13 wk 26 wk 52 wk 
1 11 7 ti  60.00 55.00 50.00 
2 ti 14 ti  110.00 100.00 90.00 

ti 21 ti  150.00 130.00 
MI ROS mated daily throughout schedule. Mini-
mum 13 weeks. 

PACKAGE PLANS 
PER WE: 70 ti 50 ti 40 ti 30 ti 20 ti 10 ti 
I min. ea.... 1.50 1.60 1.65 1.75 1.95 2.10 
PER MO: 280 ti 200 01 100 ti 
1 min, ea  1.45 1.50 1.65 
All ROS and not combinable with other spots for 
frequency discounts. 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 1/2 hr I hr 

1 x  5.00 7.50 10.00 15.00 20.00 
13 x  4.50 6.75 9.00 13.50 18.00 
26 x  4.05 6.05 8.10 12.15 16.20 
52 x  3.65 5.45 7.30 10.95 14.60 
104 x  3.30 4.90 6.55 9.85 13.15 
156 x  2.95 4.40 5.90 8.90 11.85 
260 x  2.65 3.95 5.30 8.00 10.65 
312 +  2.40 3.55 4.75 7.-0 9.60 
All schedules may be combined with WCUB schedules 
for frequency discount. 

WOMT 
1926 

e 
Subscriber to the NAB Radio Code 

Media Code 4 251 4180 1.00 

Manitowoc Radio Inc., Box 685, Manitowoc, Wis. 
54220. Phone 414-682-8247. 

STATION'S PROGRAMMING DESCRIPTION 
WOMT: Programmed tor adults and young adults. 
5 min network name on half hour, local and regional 
news on hour. 5-7 am country and western music. 
farm markets and neather. 7 am-7 pm middle-of-
the-road music. 7 pm-12M current hits. Netnork news 
5:35-6 pm. 15 min newscasts at 6 am, 8 am, 12:15 
pm, 3 pm. 4 pm, & 6 pm. 15 min sportscast at 
5 pm. 10-10:30 am audience participation with 
homemaker emphasis. All live high school sports 
coverage and university basketball. Remote facilities 
available. Contact Representative for further details. 
Reed 8/3/67. 

I. PERSONNEL 
Gen'l Mgr. & Prog. Dlr.-Alvin R. Anderson. 
Sales Manager-John Huerto. 
Woman's Program Director-Karen Kay. 

2. REPRESENTATIVES 
Vic Plano Associates, Inc. 

3. FACILITIES 
1.000 w. days, 250 se, nights; 1240 he. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
None: all retes net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: lb. 20, 3d, 4e, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, lib, 12b, 13b. 14b, 15e. 
Basic Rates: 20b, 21e, 22a, 23a, 24b, 25a, 26, 28b, 

28e, 29a, 30, 33e. 
Contracts: 40e, 41. 44a, 44b, 43, 46, 47a, 48, 49, 51b. 
Comb.; Cont. Discounts: 60b. 60e, 601. 61a, 61b, 624. 
Cancellation: 70e. 71a, 72. 73b. 
Prod. Services: 80, 81, 82. 

TIME RATES 
No. 3 Eff 1/1/69-Ree'd 1/3/69. 

6. SPOT ANNOUNCEMENTS 
Ix 52x 156x 2600 3120 500x 

I min 5.50 4.50 3.85 3.55 3.30 2.85 
30 sec 3.85 3.15 2.70 2.55 2.40 2.20 

7. PACKAGE PLANS 
SPECIAL PROMOTION RATES 

PER WK: 10 tI 20 ti 30 ti 
1 min  3.30 3.05 2.85 
30 sec  2.55 2.25 2.20 

1000X 
2.50 
1.95 

90+ 
2.80 
2.10 

MARI NETTE 
Marinette County-Map Location G-5 

See SRDS consumer market map and data at bezma-
nine of the State. 

WMAM 
1939 

Subscriber to the NAB Radio Code 
Media Code 4 251 4275 9.00 
Marinette Central Broadcasting Co.. 400 Wells St., 

Marinette, Wis. Phone 715-735-6631. 
I. PERSONNEL 
General Manager-Howard L. Emich. 
Program Director-13111 J. Liegeols. 

2. REPRESENTATIVES 
Bum-Smith Company, Inc. 

3. FACILITIES 
250 w. days, 100 w. nights; 570 kg. 

Non-directional. 
Operating schedule: 5:45 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 3a. 40, 4d, 5, 6a, 7a, 8. 
Rate Protection: 10a. lia, 120. 12a, 14a, 15a. 
Basic Rates: 20b, 210. 214. 22b, 23a, 24b„ 255, 26. 

280, 29a, 30. 
Contracts: 40a, 44a, 45, 46, 47e, 48. 50, 515. 
Comb.; ConL Discounts: 60b, 60f, 61e. 
Cancellation: 70e. 715, 72, 730. 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 

TIME RATES 
Rates effective July 1, 1959. (Card No. 3.) 

Card received July 22. 1959. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 hr. 1/4 hr. 10 min. 5 min. 1 rain. 

1 time.... 25.00 18.00 15.00 8.00 5.00 
26 times.. 23.75 17.10 14.25 7.60 4.75 
52 times.. 22.50 16.20 13.50 7.20 4.50 
156 times.. 21.25 15.30 12.75 6.80 4.25 
260 timee.. 20.00 14.10 12.00 6.40 4.00 
10 seconds or less-50% of earned 1-minute rets. 

7. PACKAGE PLANS 
SATURATION SCHEDULE 

(Fixed position not guaranteed) 
15 days: 1 min. 1 min. 

10 times_____ 45.00 30 tinies...--____ 123.00 
20 times __ 83.00 
(•) Not combinable. 

MARSH F I ELD (1 AM; 1 
Wood County-Map Location E-6 

See SI1DS consumer market map and data at begin-
ning of the State. 

FM) 

WDLB 
1946 

Media Code 4 251 4370 8.00 
WDLB Broadcasting Corp.. Box 
Wls. 54449 Phone 715-384-2191. 

I. PERSONNEL 
General Manager-Nathan L. Goetz. 
Station Manager-Jack H. Hackman. 

3. FACILITIES 
1.000 w. days; 250 w. nights; 1450 kg. 

Non-directional. 
Operating schedule: 5:00 am-midnight Mon thru Sat; 
700 am-10:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15',1, No cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 3a, 3b, 3e, 40, 44, 5, 6e, 7e, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 155, 15b, 

16. 
Basic Rates: 21e, 21b, 21e. 22s, 22b, 23a, 24b, 25e. 

28a, 29a, 
Contracts: 40a, 41, 44a, 44b, 47a. 
Comb.; Cont. Discounts: 60b, 604. 6011, 

61b. 
Cancellation: 71a, 73a, 73b. 
Prod. Services: 80. 

TIME RATES 
No. 5 Eff 4/1/66-Reed 4/8/66. 

6. SPOT ANNOUNCEMENTS 
I 30 1 30 
min see min set 

1 x  5.60 4.40 156 X  4.35 3.30 
13 x  5.30 4.20 260 3.75 2.90 
26 x  5.05 3.90 500 x  3.10 2.40 
39 x  4.90 3.70 1000 x  2.70 2.10 
78 x  4.80 3.55 

8. PROGRAM TIME RATES 
5 min 5 min 

1 x  8.20 78 x  6.45 
13 x  7.65 156 x  6.05 
26 X  7.05 260 x  5.40 
39 x  7.05 500 a  5.00 

W D L B-FM 

512, MarshEeld. 

601, 

1965 
Media Code 4 251 4371 6.00 
WDLB Broadcasting Co.. Box 630, 1710 N. Central, 

Marshfield, Wis. 54449. Phone 715-384-2191. 
I. PERSONNEL . 
General Manager-Nathan L. Goetz. 
Station Manager-Jack IIackman. 
Sales Manager-Bill Allen. 

3. FACILITIES 
ERP 27.500 w.: 106.5 me. 
Operating schedule: 8:00 am-midnight. CST. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15/2; 10th of following month. 

5. GENERAL ADVERTISING See coded repule'es 
General: la, 20. 3a, 3b. 3e, 4a, 44, 5, 6s, 7s, 8. 
Rate Protection: 101% 1lb, 12b, 13b, lib. 15a, 150 

16. 
Basic Rates: 21a, 21b, 21e. 220. 22b, 230, 24b, 25e, 

28a, 290. 
Contracts: 40a, 41, 44a, 44b, 47e. 
Comb.; Cont. Discounts: 60b. 604. 60b, 601. 
Cancellation: 71a, 73a, 73b. 
Prod. Services: 80. 
AMIlated with KBS Radio Network. 

WISCONSIN 
TIME RATES 

Rates effective May 1, 1961. (Card No. 4.) 
Card received October 18, 1965, 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 11  5.40 4.05 500 ti  3.10 2.40 
26 ti  5.10 3.90 750 ti  2.95 2.25 
V' ti  4.95 3.70 1000 ti 270 200 
104 ti 4.65 3.55 1500 ti  1.90 
156 ti............_ 1.35 3.30 2000 ti  1.60 
260 ti..._ ..... ... 3.75 2.90 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 5 min 

1 ti  33.00 27.00 18.00 10.00 
13 ti - 31.35 25.65 17.10 9.50 
26 U.._ ........ ___-____ .......... 29.70 24.30 16.20 9.00 
52 ti 28.05 22.95 15.50 8.50 
156 ti  26.40 21.60 14.40 8.00 
260 ti  24.75 20.25 13.50 7.50 
312 t1  23.10 18.90 12.60 7.00 

MAUSTON 
Juneau County-Map Location E-7 

See SRDS consumer market map and data as begin-
ning of the State. 

WRJC 
1961 

Media Code 4 251 4465 6.00 
Radio Juneau County, Inc., Box 58, Mauston, Wis. 

53948. Phone 608-843-8001. 
I. PERSONNEL 
President-John D. Rice. 

2. REPRESENTATIVES 
Reglonal-Pearse Sales. 

3. FACILITIES 
500 w. days; 1270 he. Non-directional. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0. 

5, GENERAL ADVERTISING See coded regulations 
General: It,. 2b, 3a, 3d. 4e, 44, 5, 6a, 7b, 8. 
Rate Protection: 10a, lia, 12h, 13h, 14a, 15a, 15b. 
Basic Rates: 2019, 21a, 21e. 230, 250, 26, 29a, 31, 

33a. 
Contracts: 04b. 45. 47a, 50, 51a, 51b. 
Comb.: Cont. Discounts: 600. 61a, 62b. 
Cancellation: 70b, 70e. 71b, 73b. 
Prod. Services: 80, 82. 
Affiliated with MBS and KBS. 

TIME RATES 
Et' 6/1/68-Ree'd 4/26/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 sec I min 30 see 

1 tL  3.30 2.65 21 ti................ 2.40 1.75 
4 ti.  3.45 2.50 26 ti  2.20 1.65 
8 ti  3.0 2.30 30 ti. 1.95 1.50 
12 ti.  2.95 2.15 60 ti.  1.65 1.30 
16 ti  • 1.95 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 ti  39.00 22.10 16.25 11.70 9.45 
4 Li  32.50 18.45 11.70 7.80 6.85 
8 ti  28.25 15.60 10.40 7.15 6.25 
12 ti  26.75 14.95 9.40 6.25 5.50 
16 tL  25.15 14.05 7.80 5.85 5.00 
21 IL  21.45 13.00 7.40 5.55 4.50 
26 ti  20.00 12.35 6.95 5.10 4.10 
30 ti  18.60 11.70 6.50 4.70 3.50 

MEDFORD 
Taylor County-Map Location D-5, 

See SRDS consumer market map and data at begin-
ning of the State. 

WIGM 
1941 

Media Code 4 251 4560 4.00 
WIGM, Inc., Hwy. 13, S. city limits, Medford, Wls, 

54451. Phone 748-2566. 
I. PERSONNEL 
Pres. h Gen'l Mgr.-Paul Allman. 
Vice-Pres. & Sales Mgr.-Joe Dahlvig. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 kc. 

Non-directional. 
Operating schedule: 5:30 am-10:00 pm weekdays; 7:00 
am-7:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/2-if paid by 10th. 

5, GENERAL ADVERTISING See coded regula', 
General: lb, 2b, 3a, 4e, 4d, 5, On, 7s. 
Rate Protection: 10b, 11b. 12b. 13b, 14b, 15b. 
Basic Rates: 20b, 21a, 220, 23a, 24b, 25b, 28e, 290, 

30, 335. 
Contracts: 4Ca. 42b, 42d, 44a, 46, 47a, 48, 51a, 
Comb.: Cont. Discounts: 60b, 60h, 61b, 62b. 
Cancellation: 70a, 70d, 710. 72, 73b. 
Prod. Services: 80. 82. 
Affiliated with American Entertainment Network 

TIME RATES 
Rates effective January 1, 1957. 
Rates received October 5, 1954. 

Rev. (rates) ree'd January 5, 1959. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 
hr. hr. hr. min. min. min. 

1 time..,... 35.50 22.75 13.00 9.00 6.00 3.00 
13 times.... 33.70 21.60 12.35 8.50 5.65 2.86 
26 times__ 31.90 20.45 11.70 8.00 5.30 2.60 
52 times._ 30.10 19.30 11.05 7.50 4.95 2.40 
104 nines.... 28.30 18.15 10.40 7.00 4.60 2.20 
260 times._ 26.50 17.00 9.75 6.50 4.25 2.00 
312 times._ 24.70 16.85 9.10 6.00 3.90 1.80 

MENASHA 
Winnebago County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the state. 

See Appleton 
(including Neenah-Menasha; Kaukauna) 
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WISCONSIN 

MENOMONEE FALLS 
Waukesha County-Map Location G-9 

See SRDS consumer market map and data at beginning 
of the State. 

WZMF (FM) 
1963 

Media Code 4 251 4580 2.00 
Falls Broadcasting Corp., Box 216, Menomonee Falls. 

IVis. 53051. Phone 414-251-7070. 
I. PERSONNEL 

Pres. & Gen'l Mgr.-Ronald F. Amanso. 
Sales Manager-George J. Beaudet. Jr. 
Program Director-David Steffen. 

3. FACILITIES 
ERP 3,000 w.; 98.3 mc. Stereo. 
Operating schedule: 24 hours daily, CST. 
Antenna ht.: 310 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2a, la. 4a, 4d. 5, Ma, 7b. 
Rate Protection: 10e, lle. 12e, 13e, 14e, 15b, 16. 
Basie Rates: 20b, 21b, 22a, 23a. 24e, 25e. 28e, 30, 

31. 
Contracts: 40a, 43, 45, 49, 51a, 51b. 
Cancellation: 72, 73a. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 6/15/69-Reed 7/8/69. 
.AA-Mon thru Sun 6-10 am & 4 pm-midnight. 
A-Mon thru Sun 10 am-4 pm. 
B-Mon thru Sun midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
PER YR: 500x 1000x 1500x 
1 min  5.50 5.00 4.75 
30 sec.  4.50 4.00 3.25 

7. PACKAGE PLANS 
-AA-- -A--- - 8 - 

PER WK: I min 30 see I min 30 see I min 30 sec 
Fixed/1 ti.. 12.00 10.00 10.00 8.00 7.50 6.50 
6 ti  11.00 9.00 9.00 7.00 6.50 5.50 
12 ti  10.00 8.00 8.00 6.00 5.50 4.50 
18 ti  9.00 7.00 7.00 5.00 4.50 3.50 
24 ti  8.00 6.00 6.00 400 3.50 2.50 
30 ti  7.00 5.00 5.00 3.00 2.50 1.50 
ID's: applicable 80-sec rate. 

CONSECUTIVE WEEK DISCOUNT 
52 wk-5% 

AAA PLAN 
PER WK: 12 ti 18 ti 24 ti 30 ti 
1 min  8.00 7.00 6.00 5.00 
30 see  6.00 5.00 4.00 3.00 
Equally scheduled AA and A. 

10. SPECIAL FEATURES 
Neuscasts at :15 and :45-applicable rate plus 2.00 
en. 

MENOMONIE (1 AM; 1 FM) 
Dunn County-Map Location C-5 

See SUDS consumer market map and data at begin-
ning of the State. 

W DMW (FM) 
1967 

Media Code 4 251 4605 7.00 
Menomonie Broadcasting Co.. 321 Main St.. Menom-

onie. Wis. 54751, Phone 715-235-9494. 
I. PERSONNEL 
President-Dr. Wendell Hansen. 
Sta., Sales Mgr. & Pros. Dir.-LaVern Garton. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
ERP 3,000 w.; 92.1 me. Stereo. 
Operating schedule: 6 am-10 pm daily. CST. 
Antenna ht.: 150 ft. above average terrain. 
Partial simulcast operation. Operated separately 4-10 
pm daily. For simulcast facilities see WMNE. 

4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTISING See coded regulationite 
General: la, 2e, Is. 31), 4b, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b. 141). 15a. 15b. 
Basic Rates: 20b, 21a, 21b, 21e. 22b, 23a, 24b, 26, 

28b, 28e, 30. 
Contracts: 400. 41, 42a, 42e, 43, 44a, 44b, 46, 47e, 

49, 50. 51b, 51c. 
Comb.: Cont. Discounts: 60e. 60d, 60f, 61a, 62a, 62d. 
Cancellation: 70a, 70c, 710, 72. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 3/1/68-Ree'd 3/13/68. 
6. SPOT ANNOUNCEMENTS 

Ix 26x 10Ix 
2.00 1.75 1.50 

30 see -. 1.50 1.20 1.05 .90 
V') 201-400 X. 

7. PACKAGE PLANS 
2 WKS: 10 ti 21 tl 51-100 
30 see  1.30 1.10 .90 

8. PROGRAM TIME RATES 
55 min-5x applicable 1-min. 
5 min-1-1/2x applicable 1-min. 

WM N E 
1951 

e 
Media Code 4 251 4655 2.00 
Menomonie Broadcasting Co., 321 Main St., Meno-

monie. Wis. 54751. Phone 715-235-2112. 
STATION'S PROGRAMMING DESCRIPTION 

MINE: Programmed for general interest. 
Emphasis on adult, farm and housewife. 6-7 am 
farm, e and w, farm markets, extension programe. 
7:15-8 am sports, markets, news, local. state and UPI 
audio, weather. 8-11 am homemaker variety; com-
munity news, church notices, hospital admissions,. re-
quest music, fashions, interviews, recipes, audience 

participation, etc. 11-11:30 am community programs. 
area news. 11:30 am-noon quiz. Noon-12:30 pm 
network sports, farm markets, weather, swaps, news 
roundup. 12:30-1 pm farm markets and programs 
direct. 1:30-5 pm middle-of-the-road music, news 
every hour, local programs and entertainment. 5-6 
pm light classical and standards Sat pm current hits 
or football. Sun: 7:30 am-noon church and music, 
noon-12:30 pm news and reports pm music. Contact 
Representative for further details. Rec'd 8/7/67. 

I. PERSONNEL 
President-Dr. Wendell Hansen. 
Manager-Thorsten Edgeberg. 
Program Director-Wayne Crego. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days; 1360 kc. Non-directional. 
Operating schedule: 6:00 am-local sunset weekdays; 
7:00 am-local sunset Sun. CST. 
Partial simulcast operation. Simulcast With WDMW-
FM 6 am-4 pm. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 413. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 146. 
Basic Rates: 220, 230. 24e. 24b, 25a, 2813. 29a. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60b, 61a, 61b, 62b, 62e. 
Cancellation: 70a, 70e, 71b, 73a. 
31ember: National Agitadlo Groups. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/31/67-Rec'd 2/2/68. 
A-7-9 am & noon-1 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: A B A B 
1 x 4.75 9.75 156 x.______ 3.60 2.60 
13 x.. 4.50 3.50 208 x 3.40 2.40 
26 x. 4 25 3.25 260 x   3.20 2.20 
52 L......-----------4.00 3.00 312 x_  3.00 2.00 
104 x  3.80 2.80 
30 sec: 80% of applicable rate. 

8. PROGRAM TIME RATES 
CLASS B 

Ix 26x 520 140x 156x 260x 312x 
1 hr  35.00 30.00 25.00 23.75 22.50 21.25 20.00 
1/2 hr  22.50 20.00 17.50 16.25 15.00 13.75 12.50 
1/4 hr  15.00 12.50 10.00 9.25 8.50 7.75 7.00 
10 min   12.50 10.00 7.50 7.00 6.50 6.00 5.50 
5 min  7.50 6.00 5.00 4.50 4.00 3.50 3.25 
Class A: Applicable rate plus 1.00 each. 

MERRILL 
Lincoln County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

WXMT 
1960 

R A B 

Media Code 4 251 4750 1.00 
North-Central Broadcasting Corp., Box 71, MetrI11, 
Wis. 54452. Phone 715-536-6262. 

I. PERSONNEL 
President-Leonard Hamm 
General Manager-Ken Farnsworth. 

3. FACILITIES 
1,000 w. days; 730 kc. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See coded roguing--
General: la. 2a, 3a. 3d, 4a, 4d, 5, 6a, 7a, 8. 
Rato Protection: 15b. 
Basle Rates: 20b, 21e, 21b, 22a, 226, 23a, 246, 23b. 

28e. 
Contracts: 40a. 47e. 
Comb.; Cont. Discounts: 60a, 60e, 61a, 
Cancellation: 70a, 71e, 730. 
Prod. Services: 80. 82. 

TIME RATES 
Eff Reed 2/2/68. 

6. SPOT ANNOUNCEMENTS 
I MIN. FIXED: 

I tl 2 ti 3 tl 4 II 5 ti 10 ti 
1 wk.  5.59 4.12 3.82 3.53 3.24 2.94 
4 wk_______ 5.29 3.82 3.52 3.24 2.94 2.65 
13 wk...____ 5.00 9.53 3.24 2.94 2.65 2.35 
52 wk.  4.70 3.24 2.94 2.65 2.35 2.06 
30 sec: 80% of 1-min. 

7. PACKAGE PLANS 
BIG X-ROS MERCHANDISE MOVERS 

Per week- ----Permonth----
EA: 10 ti 20 ti 50 ti 50 ti 100 ti 200 ti 
1 min.  2.50 2.25 1.90 2.35 2.10 1.80 
30 sec: 80% of 1-min. 10 sec: 40% of 1-min. 

8. PROGRAM TIME RATES 
Ix 26x 52x 260x 

1 hr  . 60.00 47.25 35.50 24.00 
1/2 hr. 35.50 27.50 21.00 15.00 
1/4 hr - 21.20 14.25 10.60 8.25 
5 min 10.60 8.25 5.90 4.15 

MILWAUKEE (9 AM; 9 FM) 

(including Wauwatosa, West Allis) 
Milwaukee County-Map Location G-9 

See SIMS consumer market map and data at begin-
ning of the State. 

Stations contiguous to the major city are consolidated 
under the major city heading. This is not to imply 
that all of the stations provide equal coverage of 
the entire area or cities involved. It is part of the 
time buying function to determine extent of indi-
vidual station coverage, audience delivered, etc. with-
in the area. 

WAWA 
1961 

WEST ALLIS 
Media Code 4 251 48459.00 
Suburbanaire, Inc., 12800 W. Bluemound Rd., Elm 

Grove, Wis. 53122. Phone 414-786-4541. 
I. PERSONNEL 
Sta., Gen'l & Sales Mgr.-Neil K. Searles. 
Program Director-O. C. White. 

2. REPRESENTATIVES 
Greener, Hilton. Sears. 

3. FACILITIES 
1.000 w. days; 1590 Ire. Directional. 
Operating schedule: 6 am-local sunset. CST. 
Antenna ht.: 200 ft. above average terrain. 
Partial simulcast operation. Simulcast during AM 
operational hours. For toe-simulcast facilities see 
WAWA-FRI. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 313, 40, 5, 6a, 7a, 8. 
Rate Protection: 10b, 1lb, 12b, 1313, 14b. 
Basle Rates: 22a. 22b. 23a, 25a, 29a. 
Contracts: 400. 45, 47a. 
Comb.; Cont. Discounts: 60b, 60k, 61a, 62e. 
Cancellation: 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 1/1/69-Rec'd 11/15/68. 
AA-6-10 am & 3-7 pm. 
A-10 am-3 pm. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WE: I ti 10 tl 15 ti 20 tl 25 ti 30 tl 
AA   22.00 18.00 17.00 16.00 15.00 14.00 
A   20.00 17.50 16.50 15.50 14.50 13.50 

30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
CONSECUTIVE WEEKS DISCOUNTS 

13 wk-5% 26 wk-10% 52 wk-15% 
8. PROGRAM TIME RATES 

lx 26x 520 104x 156x 260x 312x 
1 hr  120 110 105 100 95 90 85 
1/2 hr___ 72 66 63 60 57 54 51 
1/4 hr  48 44 42 40 38 36 34 
5 mln....   24 22 21 20 19 18 17 

WAWA-FM 
1966 

MILWAUKEE 

Media Code 4 251 4846 7.00 
Suburbanaire, Inc., 12800 W. Bluemound Rd., Elm 

Grove, Wis. 53122, Phone 414-786-4541. 
I. PERSONNEL 

Sta.. Gen'l & Sales Mgr.-Nell K. Searles. 
Program Director-O. C. White. 

3. FACILITIES 
REP 35,000 w.; 102.1 me. 
Operating schedule: 24 hours daily. CST. 
Antenna ht.: 160 ft. above average terrain. 
Partial simulcast operation. Operated separately local 
sunset-6 am. For simulcast facilities see WAWA. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, la, 2b, la, 3d, 4e, 5, 6a, 7a, 8. 
Rate Protection; 10a, Ila, 12a, 13a, 14a, 15e, 15b. 
Basle Rates; 20a. 21a, 22a, 24b, 28b, 28c, 2916 29b. 
Contracts; 400. 41, 42b, 42d, 44a, 45, 47e. 
Comb.; Cont. Discounts: 60c, 60e. 601, 61b, 62b. 
Cancellation: 70e, 70c, 71e. 72, 730. 
Prod. Services: 80, 82. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ElT 1/1/69-Rec'd 11/15/68. 
I-7-10 pm & 10-12 am. 
II-10 pm-midnight. 
III-Midnight-6 am. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 10 tl 15 01 20 tl 25 ti 30 ti 
  15.00 14.50 14.00 13.50 13.00 

II   13.00 12.50 12.00 11.50 11.00 
III   10.00 9.50 9.00 8.50 8.00 

30 sec: 80% of 1-min. 10 sec: 60% of 1-min. 
CONSECUTIVE WEEKS DISCOUNTS 

13 wk-5% 26 wk-10% 52 wk-15% 

8. PROGRAM TIME RATES 
lx 130 26x 52x I04x 156x 312x 

1 hr  75.00 70.00 65.00 60.00 55.00 50.00 45.00 
1/2 hr...   45.00 42.50 40.00 37.50 35.00 32.50 30.00 
1/4 hr  30.00 29.00 28.00 27.00 26.00 25.00 24.00 
5 min  15.00 14.50 14.00 13.50 13.00 12.50 12.00 

WBKV-FM 
1958 

CITY OF LICENSE 

WEST BEND, WIS. 
(This is a paid duplicate of the listing appearing 
under West Bend, Wis.) 
Media Code 4 251 9596 3.00 
West Bend Broadcasting Co., Box 60, West Bend, 

Wis. 53095. Phone 414-334-2344. 
I. PERSONNEL 
President-A. C. Berkholtz. 
General Manager-H. H. Berkholtz. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 32,000 w.: 92.5 mc. Stereo. 
Operating schedule; 5 am-midnight daily. CST. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3d, 5, 6e. 
Basic Rates: 20b, 22a, 23a, 28b. 
Contracts: 40e. 46. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 71a, 72. 

TIME RATES 
Eff 7/1/66-Reed 6/2/66. 

AA-6-9 rim. 
A-11:30 am-1 pm. 5-6 Dm & 9-11 pm. 
B-All other them 

6. SPOT ANNOUNCEMENTS 
I MIN: I3x 39x 78x I56x 

 --- 8.25 7.85 6.95 6.10 
5.50 5.05 4.50 4.15 

B ... 4.00 3.80 3.40 3.00 
7. PAC KAGE.. Prea-
PER WE, I MIN: 20 01 30 tl 40 ti 50 ti 60 ti 
A   4.15 3.90 
A/B   3.50 3.35 

- 3.25 3.10 3.00 
8. PROGRAM TIME RÁYEs 
1 HR: I3x 39x 78x 156x 
AA   41.30 39.15 34.80 90.45 
A .   28.90 27.35 24.30 21.30 
  21.30 20.20 18.00 15.70 

1/2 hr: 60% of hour. 3 min news: 20% of hour. 
1/4 hr: 40% of hour. (13) 

WBON (FM) 
1961 

MILWAUKEE 
Media Cede 4 251 5035 6.00 
Industrial Sound Corp., 12700 W. Beloit Rd., Mil-

waukee. Wis. Phone 414-425-6900, 
I. PERSONNEL 
President-John E. Dieringer. 
Program Director-Victor Ellason. 

3. FACILITIES 
ERP 38,000 w.; 107.7 me. 
Operating schedule; 7:00-2:00 am Sun thru Fri. 
7:00-3:00 am Sat. CST. 
Antenna ht.: 550 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; 5% cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
Rates effective June 1, 1963. 
Rates received June 27, 1963. 

6. SPOT ANNOUNCEMENTS 13 wk 52 wk 
1 1-min spot, flat....   - 5.00 
1 30 -seo spot, flat-------.  - 4.00 
1-min spot per day, 7 days a week.-- 11.75 - 
1 30-sec spot per day, 7 days a week  --- 9.75 
1-min spot per day, 7 days a week.- 8.50 - 
1 30-sec spot per day, 7 days a week  -- 7.50 
4 1-min spots per day, 7 days a week.... 22.75 __ 
4 30-sec spots per day. 7 days a week... - 20.00 

8. PROGRAM TIME RATES 1 hr 1/2 hr 1/4 hr 
6 ti  40.00 25.50 19.00 
13 ti  37.50 23.00 18.50 
26 ti  35.00 21.50 17.00 
52 Li  . 32.50 20.00 15.50 
104 ti  31.00 19.00 14.50 
365 ti  28.75 17.75 13.75 

10. SPECIAL FEATURES 
NEWSCASTS 

(7:00-11:00 am, 2:00-4:00 pm and 9:00 pm-1:00 am) 
13 wk (*) 

5-min headlines   6.00 5.00 
10.min summary  8.50 7.50 

(Noon-1:00 pm and 5:00-8:00 Pm) 
5-min headlines  9.50 7.50 
10-min summary    12.50 10.00 

CI Yearly. 

WEMP 
1935 

MILWAUKEE 

Mill METRO RADIO SALES 

Subscriber to the NAB Radio Code 
Media Code 4 251 5130 5.00 
Consolidated Broadcasting Corp., 725 E. Michigan 

St., Milwaukee, Wis. 53202. Phono 414-272-1200. 
STATION'S PROGRAMMING DESCRIPTION 

WEMP: Programmed for young adults. 
MUSIC: popular adult, middle-of-the-road. 5 min 
news on hour and halt hour. Sports vignettes follow-
ing morning and afternoon drive-time newscasts, and 
play-by-play reports of university basketball and foot-
ball. Stock market reports at :15 from 10:15 am-
5:15 pm. Contact Representative for further details. 
Reed 2/26/69. 

I. PERFONNEL 
Vice-Pros. & Gen'l Mgr.-A. M. Spheeris. 
Vice-Pres. & Sales Mgr.-John C. Gagliano. 
Program Director-Tom Shanahan. 

2. REPRESENTATIVES 
Metro Radio Sales. 

3. FACILITIES 
5,000 w.; 1250 Ise. Directional. 
Operating schedule: 24 hours daily. CST. 
Partial simulcast operation. Simulcast 6-9 am & e-
ll pm. For non-simulcast facilities see WEMP-FM. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s, la, 3c, 4a, 5, 6e, 7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21e. 21b, 22e, 22b, 23a, 24a, 24c, 

15e. 28b, 28c, 29a, 30. 
Contracts: 40a. 41, 42e. 43, 44a, 45, 46, 47a, 
Comb.: Cont. Discounts: 60e, 60f, 60h, Ola, 61b, 620, 

62b. 62d. 
Cancellation: 70e, 70e, 71e, 73b. 
Prod. Services: 81, 82. 
Member: Wisconsin Network. Inc. 

TIME RATES 
No, C Elf 5/1/69-Ree'd 4/17/69. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun 6 am-7 pm. 
B-Mon thru Sun 7 pm-midnight. 
C-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

I min 30/20 10 see 
Specified hour or day  . 50 40 25 
PER WK, MON TIIRU SAT: 
Less than 6 (rotating).... 48 38 24 
6 ti (1 per day) ....... __--..._ 46 37 23 
12 ti (2 per day) ..... -___________ 44 35 22 
18 ti (3 per day)  . 42 34 21 

CLASS A 
Specified hour or day  45 36 23 
Less than 6 per week rotating Mon 

PER WK, ANY 6 DAYS: 
6 ti (1 per day)  40 
12 ti (2 per day). 38 

34 21 

32 
30 
29 

24 ti (4 per day).-- ..... ....... __._..- 34 27 
30 ti (5 per day)..... ...... -._....-____ 32 26 

CLASS B 
Loas than 6 per week rotating Mon 

Obre Sun   . 21 17 11 
PER WK, ANY 6 DAYS: 
6 ti (1 per day) ..... .................. 20 16 10 
12 ti (2 Per day)-...-..-...-.- _ ...... _ 19 15 10 
18 ti (3 per day).______________ ....... 18 14 9 
24 ti (4 per day).---.----_-... 17 13 9 
30 ti (5 Per tlaY).. 16 12 8 
Class C: 50% of B. 
Minutes, Newscasts, 20/30 seconds and ID's may 
combine to earn weekly frequency discounts. 

(This listing eentinued on next page) 
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Milwaukee-W E M P-Continued 
7. PACKAGE PLANS 

*WEEKLY CIRCULATION PLANS 
Plan A Plan El Plan C 

PER WK: 18 ti 24 ti 96 ti 
AM Drive._   3 4 
PM Drive 4 6 
Class A. - 6 8 12 
Class B  8 12 
TOTAL WEEKLY COST: 
1 min_......._.._...,.__.._.._ 504 624 864 
20/30 sec.__   398 504 684 
10 sec.  252 312 432 
() 90 days rate protection. 

Must be scheduled equally over 7 day period and 
rotate within time class. 
Offered on preemptible basis at station's discretion 
for full rate card advertisers. In event of preemption. 
spots will be made good in comparable or bettor time 
periods at earliest possible convenience, and prior to 
expiration of schedule. 
Earns 52 consecutive week discount. 
Weekly Circulation Plans do not combine with Weekly 
Circulation Plans for further weekly frequency. May 
be combined with minutes, Newscasts, 20/30-seconds 
and ID's to earn weekly frequency discounts on the 
face of rate cards only. 

7. PACKAGE PLANS 
..DRIVETIME SPECIALS 

PER WK, MON -SAT: 1 min 30 see 
Plan 1-5 ti ea 6-10 am dc 3-7 pm, flat__ 400 320 
Plan 2-10 ti ea 6-10 am & 3-7 pm, fiat- 760 600 

-”IlOUSEWIFE SPECIALS 
Plan 3-15 ti 10 am-3 pm, ........... 435 348 
Plan 4-25 ti 10 am-3 pm, flat  675 540 

("t 30 days rate protection. 
Drivetime and Housewife Specials are flot rates-no 
further discount. They do not earn 52 consecutive 
weeks discount. 
Drivetime and Housewife Specials do not combine 
with minutes, 20/30 seconds, ID's or Weekly Circu-
lation Plans to earn further discounts. Offered on 
preemptible basis at station's discretion for full rate 
card advertisers. 

10. SPECIAL FEATURES 
5-MINUTE NEWS-ROTATING MON THRU FRI 
PER WK: 5 tl 10 tl 
7, 8, 9, 10 am; 4. 5, 6. 7 Pm. 290 530 
11 am, noon; 1. 2, 3 pm 2”5 430 
Earn 52 consecutive week discounts. 
May combine with minutes, 20/30-seconds. ID's and 
Weekly Circulation Plans to earn further weekly dis-
counts. 

FREQUENCY DISCOUNTS 
52 consec vars-10%. 
Discounts applied as earned. Only consecutive weeks 
with expenditures of 100.00 or more may combine to 
qualify for discounts indicated above. 

RATE PROTECTION 
Rates guaranteed for 13 weeks from effective date of 
increase providing advertising equalling weekly ex-
penditure of 100.00 is actually running at time of 
effective date of increase, and broadcasts continue 
without interruption during rate protection period. 

WEMP-FM 
1963 

MILWAUKEE 
Media Code 4 251 5131 3.00 
Consolidated Broadcasting Corp., 725 E. Michigan 

St., Milwaukee. Wis. 53202. Phone 414-272-1200. 
I. PERSONNEL 
Vice-Pros. & Gen'l Mgr.-A. M. Spheeris. 
Vice-Pres. & Sales Mgr.-John C. Gaetano. 
Program Director-Tom Shanahan. 

2. REPRESENTATIVES 
Metro Radio Sales. 

2. FACILITIES 
ERP 34,000 w.; 99.1 mc. 
Operating schedule: 6 am-11 pm. CST. 
Antenna ht.: 486 ft. above average terrain. 
Partial simulcast operation. Operated separately 9 
am-6 pm. For simulcast facilities see WEMP. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
See WEMP listing for coded regulations. 

TIME RATES 

Rates are identical to WEMP. See that listing. 

WFMR (FM) 
1955 

MILWAUKEE 

F imp 
Media Code 4 251 5225 3.00 
Fine Arts Broadcasters. Inc., 606 W. Wisconsin 

Ave., Wisconsin Tower Bldg., Suite 2200, Mtlwau-
kee, Wis. 53203. Phone 414-273-5400. 

Mailing address: Box 1635, Milwaukee, Wis. 53201. 
Other offIce: 35 E. Wacker Dr., Rin. 334, Chicago. 

Ill. 60601. Phone 312-263-3590. 
STATION'S PROGRAMMING DESCRIPTION 

WFMR (FM): Programmed for adults. 
MUSIC: 96%. Classical music format: 88% albums, 
12% delayed live concerts of leading American 
orchestras and European music festivals when avail-
able. Format embraces all phases of serious music 
from pro-baroque through modern, in form of con-
certos, symphonies, operas, operettas, songs, ballet, 
orchestral, chamber and sacred music. Drama, 
poetry, prose and discussions constitute remaining 
4% of air time. COMMERCIAL POLICY: 4 one 
minute spots per hour maximum, no work is ever 
interrupted for a commercial, no jingles are per-
mitted, commercials must be in keeping with serious 
music format. Contact Representative for further 
details. Rec'd 9/17/68. 

I. PERSONNEL 
General Manager-W. C. Dunn, 
Sales Manager-James R. Wohlitz. 

2. REPRESENTATIVES 
Herbert E. Groskin & Co. 

3. FACILITIES 
ERP 15.000 w.: 96.5 me. Stereo. 
Operating schedule: 6:30 am-midnight. CST. 
Antenna ht.: 215 ft. shove average terrain. 

4. AGENCY COMMISSION 
15% on time only. 

5. GENERAL ADVERTISING See ended regulailens 
General: 3a. 31), 4a. 8. 
Rate Protection: 10b, 11b. 12b, 13b, 14b. 
Basle Rates: 22a. 23a, 24b, 29a. 

Contracts: 405. 46. 47e. 
Cancellation: 70e, 71a. 
Member: The (Baskin Group. 

TIME RATES 
Eff 5/1/69-Ree'd 5/26/69, 

6. SPOT ANNOUNCEMENTS 
lx 150 90x 600 I25x 250x 500x 

1 min-_-__ 15.00 14.00 13.00 12.00 11.00 10.00 9.50 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
Ix 15x 300 60x I25x 250x 500x 

1 hr  105 100 95 90 86 82 78 
1/2 hr  79 75 71 67 64 61 58 
5 min  35 32 29 25 22 19 16 

WISN 
1922 

MILWAUKEE 

CIE3C1 
A Hearst Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 251 5415 0.00 
Hearst Corp., 759 N. 19th St., Milwaukee. Wis. 

53233. Phone 414-342-3000. TWX 414-322-8323. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Herman A. Schneider. 
Sales Director-Karl G. Gierhahn. 
Program Director-Tom Lambert. 

2. REPRESENTATIVES 
McGavren-Guild-POW Radio. Inc. 

3. FACILITIES 
50,000 w. days, 10,000 w. nights: 1130 kc. 
tional. 
Operating schedule: 5:20-12:30 am. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2s, 3d, 4a, 4d, 5. 71). 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basic Rates: 20b, 21b, 22b, 23a, 24a, 24c, 25a, 29s. 

30, 31. 33d. 
Contracts: 40e, 41, 42a, 44b, 46, 47a, 48, 50, 51e. 
Comb.: Cont. Discounts: 60s, 604. 60g, 60h, 61b. 
Cancellation: 705, 70c, 71a, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 

TIME RATES 
No. 38-N Eff 7/1/68-Reed 5/31/68. 

AAA-Mon thru Sat 6:05-10 am. 
AA-Mon thru Sat 3-7 pm. 
A-Mon thru Sat 10 am-3 pm; Sun sign-on-7 pm. 
B-Dally 7 pm-6:05 am. 

7. PACKAGE PLANS 
ROTATING IMPACT PLAN 

CLASS AAA 
-I min- -90 se 

PER WK: I wk 26 wk 52 wk 1 wk 26 wk 52 wk 
18 ti  48 46 44 38 36 34 
12 ti 50 48 46 40 38 36 
6 U._ ...... _.._.._   52 50 48 42 40 38 
P.)   55 44 

Direr. 

Recommended for 
Mature Audiences  

wem p 
MILWAUKEE 

tívely PERSONALITIES - 
sales-jockeys who combine WEMP music 
with timely information, humor, and 
the ability to get listeners to try your 
product. 

MEMORABLE MUSIC, EXTEN-
SIVE NEWS AND SPORTS-all 
geared to . . . 

ADULT AUDIENCES-24 hours 
a day. 

Check your agency research 
department for the latest 

audience figures or 
contact Metro Radio 

Sales today. 

we m p 
ee 7 1250 kc 5000 watts 

The 24-hour voice of 

MILWAUKEE 
Metro Radio Sales 

CLASS AA 
-I min-- -90 ace-

PER WK: 1 wk 26 wk 52 wk 1 wk 26 wk 52 wk 
18 ti  41 40 39 33 32 31 
12 CL  43 42 41 34 33 32 
6 ti  45 44 43 36 35 34 
(o) 

CLASS A 
24 ti  29 28 27 23 22 21 
18 11  31 30 29 25 24 23 
12 ti  33 32 31 26 25 24 
6 U  35 34 33 28 27 26 

32 
CLASS B 

241.0  14 13 11 11 10 9 
18 ti  16 15 14 13 12 11 
12 ti   18 17 16 14 13 12 
6 ti  20 19 18 16 15 14 
(•)   19 

V') 1 ti or fixed position, flat. 
10 sec or less: 50% of applicable 1-min. A and B 
times only. 
Alternate week buys always take 1-week rate atty. 
Advertising must be continuous and consecutive to 
earn discounts. Flights may not be combined, to earn 
26-week rates, unless continuous and consecutive. 

CUME COMBOS 
AAA 1 2 3 4 6 
AA     1 2 3 4 6 
A  3 5 7 8 12 

  1 3 5 8 12 
PER WK: 6 ti 12 tl 18 ti 24 ti 26 ti 
Total ............... 204 360 504 660 954 
30 sec: 80% of 1-min. Combinable in Come Combos 
only. and not with other spots. 

9. PARTICIPATING PROGRAMS 
Saturday Night Dancing Party-Ea- 22 

10. SPECIAL FEATURES 
5-MINUTE NEWSCAST PACKAGE 

AAA- -AA 
PER WK: 1 wk 26 wk 52 wk I wk 26 wk 52 wk 
12 ti 61 59 57 55 53 51 
6 ti  63 61 59 58 56 54 
1 U.   65 63 61 60 58 56 

A 
12 ......   45 43 41 30 28 26 
6 ti.   48 46 44 33 31 29 
111  50 48 46 35 33 31 

KRICK WEATHERCASTS 
1-wk Impact Plan, no further discounts. 

WI S N-FM 
1961 

MILWAUKEE 

1:11:11:1 
A Hearst Owned Station 

Subscriber to the NAB Radio Code 
Media Code 4 251 5416 8.00 
Hearst Corp., 759 N. 19th St., Milwaukee, Wis. 

53233. Phone 414-342-3000. TWX 414-322-3323, 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Herman A. Schneider. 
Sales Director-Jim Schweitzer. 
Program Director-Tom Lambert. 

3. FACILITIES 
ERP 11.700 w.: 97.3 mc. 
Operating schedule: 8 am-midnight. ,CST. 
Antenna ht.: 920 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time only. 

5. GENERAL ADVERTISING See coded reguittions 
General: la, 30, 4a, 5, 613, 7b. 
Rate Protection: 10b, 11b, 12b, 13b, 14b. 
Basle Rates: 230. 24b. 250, 28a, 29a, 
Contracts: 40c. 42a, 45. 
Comb.; Cent. Discounts: 60k, 61a. 
Cancellation: 700, 70e. 71a, 73s, 
Affiliated with American Entertainment Network. 

TIME RATES 
Eft 2/1/69-Reed 2/27/69. 

A-5 pm-midnight. 
B-Sign-on-5 pm. 

6. SPOT ANNOUNCEMENTS 
I MIN: Ix 260 52x I04x 260x 50fig 8000x 

A.. 12.00 11.50 11.00 10.50 10.00 7.25 5.00 
B_ 10.00 9.50 9.25 8.75 8.00 5.50 4.00 

30 sec: 60% of 1-min. 
7. PACKAGE PLANS 

10/20 SECOND nos PACKAGE 
(when available) 

10 Plan, 5 spots Sat & 5 spots Sun 8 
midnight per wknd. ea  2.75 

15 Plan. 3 spots daily Mon thru Fri 8 am- 5 
pm, per wk, ea. ........ ............. 2.50 

30 Plan, 6 spots daily Mon thon Fri 8 ara-
5 pm. per wk, ea  2.25 

8. PROGRAM TIME RATES 
I HR: lx 26x 52x 104x 260x 
A   65.00 60.00 55.00 50.00 45.00 
B ............... _..._  50.00 47.50 45.00 42.50 40.00 

9. PARTICIPATING PROGRAMS 
Barry Farber  10 

WMIL 
1947 

MILWAUKEE 

AB 

Media Code 4 251 5510 8.00 
Malrite of Wisconsin, Inc., 2625 W. Wisconsin Ave.. 

Milwaukee, Wis, 53233. Phone 414-933-1290. 
I. PERSONNEL 
President-Milton Maltz. 
Vice-President-Robert G. Wright. 
General Manager-William H. Luchtman. 

2. REPRESENTATIVES 
Alan Torbet Associates, Inc. 

S. FACILITIES 
1,000 w. days; 1290 ke. Non-airectionat. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation from 6-10 am and 3 em-
inent sunset. For non-simulcast facilities see WMIL-
F M. 

4. AGENCY COMMISSION 
15/0 time only: 10th of month. 

5. GENERAL ADVERTISING See eoded regulations 
General: la, 2a, 2b, 3a, 3b, 3e. 3d, 4a, 44, 5, 6a, 

7b, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 16. 
Basic Rates: 20a. 20b, 210. 21b, 21e. 214. 22a, 22b, 

235. 24e, 28b, 28e, 20a, 33a. 

WISCONSIN 
Contracts: 40e. 41, 445, 44b, 45, 46, 47a, 48, 49, 

51a, 51c. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 601, 61e, 624. 
Cancellation: 700. 70e, 71e, 72, 730, 73b. 
l'rod. Services: 80. 81, 82. 
Affiliated with MRS. 

TIME RATES 
Eft 5/1/68-Reed 4/22/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
AA 

PER WK: 1 min 20/30 10 see I min 
1 25 21 13 21 

tL  22 18 11 18 
12 tL_______ .... 20 16 10 16 
18 tL  18 14 9 14 
25 +._ .....   16 12 8 12 

10. SPECIAL FEATURES 
5-Minute News-1-1/2x 1-min. 

DISCOUNTS 
26 vilt in 52 wk-4% 52 conoce wk-10% 

W M I L-FM 
1960 

MILWAUKEE 

e 

A 
20/90 10 see 

17 11 
14 9 
13 8 
12 7 
11 6 

Media Code 4 251 5511 6.00 
Mahn° of Wisconsin. Inc.. 2625 W. Wisconsin Ave.. 

Allinaukee, Wis. 53233. l'hone 414-933-1290. 
I. PERSONNEL President-Milton Maltz, 
Vice-Plesident-Robert G. Wright. 
General Manager-William H. Luchtman. 

2. REPRESENTATIVES 
Alan Torhet Associates, Inc. 

3. FACILITIES 
ERP 25,500 w.; 95.7 mc. 
operating schedule: 24 hours daily. CST. 
Antenna ht.: 327 ft. above average terrain. 
Partial simulcast operation. Operated separately 10 
am-3 pm & 7:30 pm-6 am Mon thru Sat; 7:30 pm-
midnight Sun. For simulcast facilities see WM1L. 

4. AGENCY COMMISSION 
15/0 time only: 10th of month. 

5. GENERAL ADVERTISING See ceded regulations 
General: 10, 2a, 2b, 3a, lb, 3e. 3d, 4a, 44, 5, 6a, 

7e, O. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15s. 16. 
Basic Rates: 205, 20b, 210, 21b, 21e, 21d. 22a, 22b, 

23a, 24e. 28b, 28e. 290, 330. 
Contracts: 40a, 41, 44a, 44h, 45, 46, 47a, 48, 49, 

510. 51e. 
Comb.: Cont. Discounts: 604, 60e, 60f, 601, 61c, 024. 
Cancellation: 70a, 70e, 71a, 72, 730, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated iiith MRS. 

TIME RATES 
Elf 5/1/68-11ec'd 4/22/68. 

6. SPOT ANNOUNCEMENTS 
PER WE: I ti 6 ti 12 11 18 tl 25+ 
1 min.  11 10 9 8 7 
20/30 sec.  9 8 7 6 5 
10 sec  6 5 4 3 2 

10. SPECIAL FEATURES 
5-Minute Newscasts-1-1/2z 1-min. 

WNOV 
1946 

MILWAUKEE 
Media Code 4 251 5557 9.00 
WNOV Radio Station, 208 E. Wisconsin Ave.. 

bfilwaukee, \Vis. 53202. Phone 414-272-1272, 
I. PERSONNEL General Manager-Robert F. Bell. 
Sales Manager-liorace Parks. 
Program Director-Jim Frazier. 

2. REPRESENTATIVES 
Bernard Howard & Co.. Inc. 

a. FACILITIES 
250 w. days; 860 be. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2a, 2b, 3a, 3b, 3e, 4a, 4d, 5. 6a, 7b, 8. 
Rate Protection: 104. 11h, 12h, 13h, 141, 155, 16. 
Basle Rates: 20b, 21b, 22a, 23a, 24a, 250, 27, 28a, 

29a, 330, 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47e, 48, 50. 
Comb.; Cont. Discounts: 601, 610. 624. 
Cancellation: 70a, 70e, 71a, 72, 73b. 
Prod. Services: 80, 81. 82. 

TIME RATES 
No, 1 Eff 4/1/68-Rec'd 4/22/68. 

AA-Mon thru Sat 6-10 am & 3-7 pm; Sun all day. 
A-Mon thru Sat 10 am-3 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

PER WK: 1 wk 13 wk 26 wk 52 wk 
12 ti  18.00 17.50 17.00 16.50 
24 ti  17.50 17.00 16.50 16.00 
36 ti  17.00 16.50 16.00 15.50 
48 if  16.50 16.00 15.50 15.00 
1-11 ti, 

30 SECONDS 
12 ti    13.50 13.00 12.50 12.00 
24 ti  13.00 12.50 12.00 11.50 
36 ti  12.50 12.00 11.50 11.00 
48 ti  12.00 11.50 11.00 10.50 
1-11 ti, flat_  15.25 

CLASS A 
1 MINUTE 

12 ti  16.50 15.00 
24 ti  16.00 14.50 
36 ti ...... _...---   15.50 14.00 
48 U._ ..... _._ .................. _  15.00 13.50 
1-11 ti, flat  17.00 

16.00 15.50 
15.50 15.00 
15.00 14.50 
14.50 14.00 

30 SECONDS 
12 ti  12.00 11.50 11.00 10.50 
24 ti  11.50 11.00 10.50 10.00 
36 ti  11.00 10.50 10.00 9.50 
48 ti  10.50 10.00 9.50 9.00 
1-11 ti, fiat  12.50 
10 sec: 50% of 1-min rate. 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 
1 x  103 68 36 

10. SPECIAL FEATURES 
5-MINUTE NEWSCASTS 

AA, ea   45 A, ea 35 
DISCOUNT 

6 or more-10% 
(Milwaukee continued on next page) 
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WOKY 
1947 

MILWAUKEE 

BLAIR e RADIO 
13:311 

Subscriber to the NAB Radio Code 
Media Code 4 251 5605 6.00 
Bartell Broadcasters. Inc., 3500 N. Sherman Blvd., 

Milwaukee, Wis. 53216. Phone 414-442-0150. 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Ralph J. Barnes. 
Vice-Pros. & Nat'l Prog. Dir.-George Wilson. 
Director of Sales-Roland Abrams. 

2. REPRESENTATIVES 
Blair Radio. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 920 he. Directional-
Operating schedule: 24 heurs daily. CST. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See Coded regulations 
General: la, 2a, 3a, 4a, 4d, S. 8. 
Rate Protection: 10e, 11c. 
Basic Rates: 22b. 23a, 24e, 25a, 29a. 
Contracts: 40a. 45. 46. 
Comb.: Cont. Discounts: 60k, 61e. 
Cancellation: 70a. 70e. 71a, 73a. 
Affiliated with Blair Represented Network, 

TIME RATES 
No. 21 Eft 9/1/69-Reed 7/31/69. 

AAAA-Mon thru Sat 6-10 am & 3-7 pm. 
AAA-Mon thru Fri 10 am-3 pm. 
AA-Mon thru Sat 7-11 pm; Sat 10 am-3 pm; Sun 
all day. 
A-Mon thru Sun 11 pin-6 am. Rates on request. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

W KLY : (*) I ti 6 ti 12 ti 18 ti 24 01 80 ti 
AAAA ...._ 52 51 47 45 43 40 37 
AAA   35 33 30 28 26 23 
AA   .... 42 38 36 34 32 30 

STATION BREAKS 
AAAA  42 41 38 36 34 32 30 
AAA   .... 28 26 24 22 20 18 
AA   .... 34 30 29 27 26 24 

AAAA   31 30 28 27 26 24 22 
AAA   .... 21 20 18 17 15 13 
AA   .... 25 23 22 21 19 18 
(") Specified position. 

DISCOUNT 
52 wk-8%. 

WQFM(FM) 
1958 

MILWAUKEE 

D!jlF MO 
Media Code 4 251 5700 5.00 
Koeth Broadcasting Corp., 606 W. Wisconsin Ave., 
Milwaukee 3, Wis. Phone 414-273-1320. 

I. PERSONNEL 
Pres. & Oen'l Mgr.-Hugo Koeth, Jr. 
Sales Manager-John T. Holloway. 
Program Director-John Kola, Jr. 

3. FACILITIES 
ERP 80,000 w.; 93.3 me. 
Operating schedule: 8:00 am-midnight Mon thru Sat; 
9:00 am-midnight Sun. CST. 
.Antenna ht.: 187 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received September 11. 1961. 

Class A-5:00-10:00 pm Mon thru Fri; 2:00-10:00 Pm 
Sat. 
Class B-10:00 am-5:00 pm. 10:00 pm-midnight week-
days; 10:00 am-2:00 pm. 10:00 pm-midnight Sat and 
Sun. 

6. SPOT ANNOUNCEMENTS 
-Class A- -Class B-
1 min. 30 sec. 1 min. 30 sec. 

1 time  7.50 5.00 6.00 4.00 
7 7.25 4.75 5.75 3.75 

14 times ....... _...-._... 7.00 4.40 5.50 3.50 
30 times.. 6.50 4.00 4.75 3.25 
60 times  5.75 3.60 4.00 3.75 
120 times  4.75 3.00 3.75 2.25 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1 hr. 1/2 hr. 

1 time  50.00 30.00 40.00 22.50 
7 times  48.75 27.50 38.50 19.75 
8 weeks  44.50 25.00 36.50 17.00 

13 weeks__ ..... 42.00 22.75 33.50 15.15 
26 weeks_____ ........ 39.00 20.25 30.00 14.75 
39 weeks...........___ 34.50 17.75 27.50 13.50 
52 weeks .......... -. -... 30.00 16.00 25.00 12.75 

Discounts 
Per week: 
3 programs ........... Ita 
4 or 5 programs 
6 or 7 programs 15% 

WRIT WRIT-FM 
1955 1962 

MILWAUKEE 

The Eastman Station 
Media Cede 4 251 5795 5.00 
WRIT. Inc., 5407 W. Martin Drive, Milwaukee, Wis. 

53208. Phone 414-453-4130. 
I. PERSONNEL 
Executive Vice-President-J. P. Williams. 
Vice-Pres. & Gael Mgr.-Bernie Straehota. 

2. REPRESENTATIVES 
Robert E. Eastman & Co.. Inc. 

3. FACILITIES 
1,000 w. days, 250 iv. nights. 1340 kg. 
Non-directional. 

Operating schedule: 24 hours daily. CST. 
Fà1 FACILITIES 
ERP 22,500 w.; 102.9 me. 
Operating schedule: 6:00 am-11 pm. CST. 
Antenna ht.: 440 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 3s. 3b, 3d, 40, 4d, 5, 6a, 7b., 8. 
Rate Protection: 10e, 11e, 12e. 13e. 14e. 
Basic Rates: 20b, 21d. 22b, 23e, 29a 24e. 25a, 27, 

28b, 28e. 29b, 30. 33a. 
Contracts: 400. 41, 42b, 42d, 44a, 45, 40, 49, 51a. 
Comb.: Cont. Discounts: 60e. 60e, 62d. 
Cancellation: 70d, 710. 72, 73a, 73b. 
Prod. Services: 82. 
Affiliated with Eastman Network. 

TIME RATES 
No. 15 Eff 7/1/68-Rec'd 5/31/68. 

I-Mon thru Sat 6-10 am & 3-7 pm. 
II-Mon thru Sat 10 am-3 pm: Sun 6 am-7 pm. 
III-Mon thru Sun 5-6 am & 7 pm-midnight. 

6. SPOT ANNOUNCEMENTS 
SECTION I 

PER WK: 1 01 12 '11 18 ti 24 tl 
1 min  42.00 38.00 36.00 34.00 
30/20 sec. 33.60 30.40 28.80 27.20 
10 sec  25.20 22.80 21.60 20.40 

SECTION II 
1 min  36.00 34.00 32.00 30.00 
30/20 sec.............._....   28.80 27.20 25.60 24.00 
10 sec  21.60 20.40 19.20 18.00 

SECTION III 
1 min  26.09 24.00 22.00 20.00 
30/20 see  20.80 19.20 17.60 16.00 
10 see  15.60 14.40 1.20 12.00 

CONSECUTIVE WEEK DISCOUNTS 
52 wk-8%, 

7. PACKAGE PLANS 
BEST BUY PLANS 

IVKLY, EA: 
Plan A, 30 ti (10 I. 10 II, 10 24 
Plan B, 15 ti (5 I. 5 IL 5 27 
30/20 sec: 80% of applicable 1-min. 
10 sec: 60% of applicable 1-min. 

8. PROGRAM TIME RATES 
5 min-1-1/2x applicable 1-min rate. 

RATEHOLDER 
Minimum wkly ached of 6 1-mln spots 6 am-mid 
Mon-Sun necessary to maintain consec wk advertising. 

WTMJ 
1927 

MILWAUKEE 

Fr Al B 

Subscriber to the NAB Radio Code 
Media Code 4 251 5890 4.00 
The Journal Co., Radio City, 720 E. Capitol Dr., 

Milwaukee, Wis. 53201. Phone 414-332-0611. TIVX 
414-964-4880. 
STATION'S PROGRAMMING DESCRIPTION 

WTMJ: Programmed for adults. 
FARM: 5-6 am. General Pen music. 6-8:30 am. 
Helicopter traffic reports, drive time. Some comedy. 
Audience phone participation shows 11 am-1:30 pm. 
SPORTS: college football and basketball, professional 
football. 15 min sports show daily. NEWS: 25 man 
radio-TV news staff, 3 mobile units. News on hour. 
Women's features. 11:30 am M-F, with phone partici-
pation occasionally. Sun morning. 8:30-11 am, general 
pop music. 11 am-noon semi-classic music. Sat, 
9:30-1 am, jazz. Contact Representative for further 
details. Itec'd 3/6/68. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-George R. Comte. 
Station Manager-Joseph W. Killeen. 
Sales Manager-William T. Haig. 

2. REPRESENTATIVES 
Henry I. Christal Company. Inc. 

3. FACILITIES 
5.000 w.: 620 he. Directional-night only. 
Operating schedule: 5-1 am. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 2b, 3a, 3b, 3d, 4a, 4d, 5, 6b, 713. 8. 
Rate Protection: 10c, 12h, I3c, 14e, ils. 
Basle Rates: 20b. 21a, 21b, 214. 22b, 23a, 23b, 

24b, 24e, 26. 27. 28a, 29a, 30, 32b. 
Contracts: 40e. 41, 420, 42e. 44b, 45, 46, 47a, 48, 

51c. 
Comb.; Cont. Discounts: 60b, 60e, 60e, 601, 60k, 6213. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with NBC. 
Frequency discounts are reflected in the rates quoted. 

TIME RATES 
No, 56 Eff 4/1/68-Ree'd 3/6/68. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Fri 6:05-9:30 am. 
A-Mon thru Fri 3-6:30 pm. 
B-Mon thru Fri 9:30 am-3 pm, Sat 6:05 am-6:30 
Pm; Sun 8:30 am-6:30 pm. 
C-Mon thru Sat 5-6:05 am; Mon thru Sun 6:30 
pm-sign-off. 

CLASS AA 
PER 1 min 20/30 see-
WK: lx 500 1500 300x Ix 50x 150e 300x 
1 Ii.... 65 63 60 56 52 50 47 44 
6 ti.... 63 61 58 54 50 48 45 42 
12 ti.. 61 59 56 52 48 46 43 40 
18 ti.. 59 57 54 50 46 44 41 38 
24 ti.. 57 55 52 48 44 42 39 36 

CLASS A 
1 ti.... 60 58 55 51 48 46 44 41 
6 ti.... 58 56 53 49 46 44 42 39 
12 U.. 56 54 51 47 44 42 40 37 
18 ti.. 54 52 49 45 42 40 38 35 
24 IL. 52 50 47 43 40 38 36 33 

CLASS B 
1 46 44 41 38 36 34 32 29 
6 ti.... 44 42 39 36 35 33 31 28 
12 ti.. 42 40 37 34 34 32 30 27 
18 ti.. 40 38 35 32 33 31 29 26 
24 IL. 38 36 33 30 32 30 28 25 

CLASS C 
1 ti... 40 38 35 32 32 30 27 24 

Il.... 38 36 33 30 31 29 26 23 
12 ti.. 36 34 31 28 30 28 25 22 

32 29 26 29 27 24 21 
24 IL. 32 30 27 '41 28 26 23 20 
10 sec ID's: 50% of applicable 1-min rate. Can be 
combined with other spots for frequency and weekly 
quantity discounts. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLAN 

(Sold In multiples of 4 & scheduled within 7. days) 
2 spots-Mon Ulm Fri 6:05-9:30 am & 3-6:30 pm. 
2 spots-Mon thru Fri 9:30 am-3 pm or 6:30-8:30 pm 
and/or Sat & Sun all day. 
EA: 4 ti 8 ti 12 ti 16 ti 20 ti 
1 min  160 152 144 136 120 
30 see  128 120 116 112 96 

Not combinable for discounts with other spots. 
No ID's included. 
1-minute and 30-seconds may be combined. 

CONVERSION 
Above TAP's may be converted as follows: 
5 spots-Mon Lieu Fri 10 am-3 pm & 7-8:30 
Sat & Sun all day. 
Abone rates apply. 

6 PLAN 

3 spots-Mon thru Sat 5-6 am. 
3 spots-Mon thru Sat 7:30-10 pm. 
Flat, per week 150.00. 
Not combinable. 

8. PROGRAM TIME RATES 
A-6:05 am-6:30 pm. 

lx 
250 
225 

125 

52x I56x 
1 hr  240 225 
55 min.  215 205 
1/2 hr  150 145 135 
25 min  120 115 
1/4 hr  100 85 90 
B-6:30 pm-6:05 am. 50% of A time. 

10. SPECIAL FEATURES 

A-Mon thru Sat 6:05 am-6:30 pm. 
B-Mon thru Sat 5-6:05 ant. 

C-Mon thru Sun 6:30 pm-sign-off. 

Pm; 

260x 3124-
215 200 
195 180 
130 120 
105 100 
85 80 

NEWS, WEATHER, SPORTS & MARKETS 
CLASS A 

5 MIN: I 11 211 3 ti 5 ti 
1 wk  84 154 207 335 
52 wk  78 138 191 310 
10 MIN: 
1 wk  104 188 297 470 
52 wk  96 174 271 435 

CLASS B 
5 MIN: 
1 wk  64 118 161 260 
52 wk.  59 110 150 242 
10 MIN: 
1 wit  80 156 229 365 
52 wk  74 147 214 340 

CLASS C 
5 MIN: 
1 wk  51 94 129 210 
52 wk  47 86 121. 197 
10 MIN: 
1 wk  64 118 184 295 
52 wk  GO Ill 173 277 

6 ti 
402 
372 

564 
522 

312 
291. 

438 
409 

252 
237 

354 
333 

ONLY WEN 
Milwaukee's only station with: 
• Green Bay Packers play-by-play 
• Coverage of new NBA Bucks 
• Full-time agricultural news voice 
• 'copter traffic reports 

the total station 
with total coverage in 
Southeastern Wisconsin 

RADIO 62 
MILWAUKEE 
Represented by: 

HENRY I. CHRISTAL CO., INC, 

DAYTIME NEWS SPECIALS 

(Rotated on the 1/2 hour Mon thru Fri 9:30 am-3:30 
Pin). 
PER WK: 5 tl 10 ti 15 ti 
5 min or less  230 440 630 
Minimum schedule 6 weeks. 
Ask Your Neighbor with Gordon Hinkley-11:05-
11:30 am & 11:35 am-noon. 
Per program 175.00. 
Sold in 25-minute single sponsor units. 
Includes 3 1-minuto spots plus open and closing HY& 

WTMJ-FM 
1927 

MILWAUKEE 

Media Code 4 251 5891 2.00 
The Journal Co., 333 W. State St., Milwaukee, Wis. 

53201. Phone 414-271-6000. TWX 414-964-4880, 
I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-George It. Comte. 
Station Manager-Joseph W. Killeen. 
Sales Manager-William T. Haig. 

2. REPRESENTATIVES 
Quality Media Incorporated. 

3. FACILITIES 
ERP 4,600 w.; 94.5 me. 
Operating schedule: 9:00 am-midnight daily. CST. 
Antenna ht.: 980 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 net time only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b. 3a, 31). 3d, 4a, 4d, 5, 6b, 7b, 8. 
Rate Protection: 10e, 12e, 13e. 14e, 15a. 
Basic Rates: 20b, 21a, 21b, 21d, 22a, 22b, 23a, 23b, 

24b, 24e, 26, 27, 28a, 290. 30, 329. 
Contracts: 40e. 41. 42a, 42e. 44b, 45, 46, 47a, 48 

51e. 
Comb.; Cont. Discounts: 60a, 60c, 601, 60k, 62b. 
Cancellation: 70e, 70e, 71a, 73b. 
Prod. Services: 80, 81, 82. 
TV facilities: WTMJ-TV. 
All announcements. except those in news-Information 
period, to be sold on a run of schedule rotating basis. 
Announcements in news-information period at fiat rate. 
A bonus discount of 10% will be paid on net time 
billings on all uninterrupted 52 week schedules. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective March 1, 1964. (Card No. 3.) 
Card received March 10, 1964. 

6. SPOT ANNOUNCEMENTS 
(Sign-on-6:00 Pm) 

1 min 30 sec 1 min 30 set 
1 ti  7.00 5.50 156 tl  5.50 4.50 
26 ti  6.25 5.00 260 11  5.25 4.25 
52 Ii  6.00 4.75 312 ti .......5.00 4. 01 

16:00 pm-sign-off) 
I ti  5.00 7.25 156 U.  7.25 5.71 
26 ti  8.25 6.50 260 II  6.75 5.50 
52 Ii  7.75 6.00 312 tl  6.25 5.01 

8. PROGRAM TIME RATES 

1 110U11. 
(Sign-on-6:01) pm) 

1 ti  48.00 156 ........ 38.40 
26 ti  43.20 260 II  . 36.00 
52 ti    40.80 312 ti  . 33.61 

(6:00 pm-sign-off) 
1 II    50.00 156 ti  . 40.00 
26 tt 45.00 201 ti  37.5t 
52 ti  42.50 312 ti  35.01 
Additional 15.00 on hourly rate for announcer and 
services in all time periods. 

WTOS (FM) 
1960 

WAUWATOSA 

e UFiFIMO 



NEILLSVILLE (1 AM; 1 FM) NEW RICHMOND (1 AM; 1 FM) WISCONSIN Milwaukee-Continued 

WYLO 
1964 

CITY OF LICENSE 
JACKSON 

Country and Western 
A Universal Owned Station 

(This is a paid duplicate of the listing appearing 
under Jackson, Wis.) 
Media Code 4 251 2565 5.00 
Universal Broadcasting of Milwaukee, Inc.. Box 3096. 
Milwaukee, Wis. 53218. Phones 414-353-5300. 677-
5141. 

1. PERSONNEL 
President-Marvin B. Eosofsky. 
Vice-President-Lawrence Brandon. 
General Manager-Mary Lou Burg. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

5. FACILITIES 
250 w. days; 540 kg. Directional. 
Operating schedule: 5:30 am-8:30 pm. CST. 

d. AGENCY COMMISSION 
15% on time; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 4e, 5, 6e, 7e. 
Rate Protection: 10g, 11g, 12g, 136, 14g, 15e. 15e. 
Basic Rates: lob, 21a, 21d, 22e, 23b, 24c. 25e. 28b, 

28e. 30, 33e. 
Contracts: 40e, 42b, 42d, 46, 47e. 51b. 
Comb.; Cont. Discounts: 60b, 60e, 62d. 
Cancellation: 70e. 70e. 72, 730. 
Prod. Services: 80. 82. 

TIME RATES 
Eft 6/1/67-Iteed 6/5/67. 

6. SPOT ANNOUNCEMENTS 
I min 

52 a_. 10.50 
104 x -- 10.00 
156 x  9.50 
30 sec: 80% of 1-min. 

1 mho 
260 9.011 
312 x......... - 8.50 
520 8.0e 
624 7.50 
1248 x.... ..... ..._.-... 7.04 

ID's: 50% of 1-min. 

Z. PACKAGE PLANS 
PER WK: 10 11 15 tl 20 11 25 ti 
1 min._ 95 135 170 200 

Z. PROGRAM TIME RATES 
ix 52e 104e 260e 312w 

1 ..... 105.00 97.50 90.00 82.00 75.00 
1/2 hr......._.._.._ 00.00 55.00 50.00 45.00 40.03 

32.50 30.00 27.50 25.00 
13.00 12.00 11.00 10.03 

IV. SPECIAL FEATURES 
NEWS HEADLINES-SPORTS SCORE BOARDS 
Applicable 1-minuto rate plus 2.00. (D1 

MONROE (i AM; 1 FM) 
Green County-Map Location E-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WEKZ W EKZ-FM 
1951 1959 

Subscriber to the NAB Radio Code 
Media Code 4 251 6175 9.00 
Green County Broadcasting Corp., Schuetze Bldg. 

Monroe, Wis. 53566. Phone 325-2161. 
Studio: Highway 11-81 East, Monroe, Wis. 53589. 
Phone 325-2161. 

I. PERSONNEL 
President-Eenneth Stuart 
General Manager-Josepb G. Urban. 

3. FACILITIES 
1,000 w. days; 1260 tse. Non-directional. 
Operating schedule 6 am-local sunset daily. CST. 
FM FACILITIES 
EltP 14.800 w.: 93.7 mc. 
Operating schedule: 5:30 am-10 pm daily. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3b, 4e. 4c1, 5, 6e, 7e. 8. 
Rate Protection: 14a, 15a, 150. 
Basic Rates: 20b, 21b, 21d, 22b, 23e, 24b 25a, 25 

28a, 290. 
Contracts: 40e, 44a. 46, 47e, 49, 51e. 51e. 
Comb.; Cont. Direounts: 600, 60d, 60e, 60h. 601 

Old. 
Cancellation: 70e. 71e. 72, 73e. 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Rates effective July 27. 1963. 

Rates received September 5, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 ti  7.25 4.85 78 ti  5.50 3.30 
13 tl  6.75 4.50 156 ti  4.80 3.).5 
26 ti  6.35 4.20 260 ti  4.00 2.60 
39 U  6.05 3.75 520 U._ 3.55 2.45 

NEENAH 
Winnebago County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

See Appleton 
(including Neenah-Menasha; Kaukauna) 

Clark County-Map Location D-6 
See SltDS consumer market map and data at begin-
ning of the State. 

WCCN WCCN-FM 
1957 1964 

Subscriber to the NAB Radio Code 
Media Code 4 251 6270 8.00 
Central Wisconsin Broadcasting. Inc., Wisconsin 

World's Fair l'avillion, Neillsville. Wis. 54456. 
Phono 715-743-3333. 

I. PERSONNEL 
Pres., Gen'l & Sta. Mgr.-Howard Sturtz, II. 
Sales Manager-Wayne Gray. 

3. FACILITIES 
5.000 w. days; 1370 kg. Non-directional. 
Operating schedule: 6 am-local sunset daily. CST. 
FM-ERP 100,000 w.; 107.5 me. 
Operating schedule: 6 am-10:30 pm dally. CST. 
Antenna ht.: 326 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; 10th of month. 

5. GENERAL ADVERTISING See ceded regulations 
General: la. 2a, 3e. 4e. 4d, 5, 6a, 7b, 8. 
Rate Protection: 10e. 11a, 12a, 13e. 140. 
Basle Rates: 22b. 23a, 24b. 25a. 26, 28a. 29e. 
Contracts: 400, 42e. 46. 47e. 
Comb.: Cont.. Discounts: 60b. 61a, 01b, 62b, 62e. 
Cancellation: 70e, 70e. 71e. 73e. 
Affiliated with MRS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Elf 12/1/68-itec'd 5/29/69. 
AA-6 am-I pm. 
A-1-10:30 pm. 

6. SPOT ANNOUNCEMENTS 
-AA- - A - 

PER YR: I min 30 sec I min 30 see 
1 x  4.30 3.20 3.40 2.55 
13 a  4.10 3.10 3.30 2.45 
26 x  3.95 3.00 3.20 2.40 
52 z  3.05 2.80 2.90 2.20 
104 x  3.40 2.55 2.75 2.10 
156 a  3.25 2.45 2.60 2.00 
208 x  3.10 2.35 2.45 1.90 
200 x  2.95 2.25 2.30 1.80 
312 x  2.80 2.15 2.15 1.70 
365 a  2.65 2.05 2.00 1.60 
730 a  2.50 1.00 1.85 1.50 
Specified times, extra 50%. 
Programs may be combined with spots to establish 
snot frequency. 1-minute and 30-second spots may 
be combined to establish rate frequency if an equal 
number of each length spot is purchased in the 
schedule of snore 1-minute than 30-second spots are 
purchased. 

8. PROGRAM TIME RATES 
5 MIN: AA A AA 
1 x  7.70 6.70 208 x.............. 5.45 
13 x 7.45 6.45 260 x  . 5.25 
20 x  6.80 5.80 312 x  5.05 
52 x  6.05 5.05 365 x ..... --.. 4.85 
104 x  5.85 4.85 730 a.  4.60 
156 x  5.05 4.65 
10 min-3g 1-min. 1/2 hr-7x 1-min. 
1/4 hr-4x 1-min. 1 hr-13x 1-min. 
Specified times extra 50%. 

NEW LONDON 
Waupaca County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the state. 

A 
4.45 
4.25 
4.05 
3.85 
3.60 

WLIH (FM) 
087 

Media Code 4 251 6917 7.00 
New London Enterprises. Inc., Box 935, New London, 
Wis. 54961. Phono 982-3000. 

I. PERSONNEL 
President-Ed Wholt. 
Gen'l & Sales Mgr.-Arlie Davison. 

3. FACILITIES 
ERP 3,000 w. (hertz. & vert.); 93.5 mc. Stereo. 
Operating schedule: Mon thru Sat 5 am-mldnightt 
Sun 6 am-midnight. CST. 
Antenna ht.: 260 ft. above average terrain. 

4. AGENCY COMMISSION 
Nono: 5% cash discount. Bills payable 5th following 
month. 

5. GENERAL ADVERTISING See coded regulations, 
General: lb, 2b, 3a, 3e. 3d, 4e. 4d, 5, 6e, 7b, 8. 
Rato Protection: 10b, 11b, 12b, 13b, 140, 16. 
Basic Rates: 20b, 210. 21d, 22b, 23a. 24e. 25e, 28b, 

30, 33e. 
Contracts: 40a, 41, 42e. 42d, 43, 44a, 45, 46. 47e, 

51b, 
Comb.: Cont. Discounts: 130f. 601. 61b. 
Cancellation: 70b, 70d, 71a, 72, 73b. 
Prod. Services; 80, 82. 

TIME RATES 

No. 1 ER need 10/6/67. 
6. SPOT ANNOUNCEMENTS 

52x 156e 312e 
1 1.95 1.85 1.75 
30 1.70 1.60 1.50 
15 sec. ...... 1.45 1.35 1.25 

7. PACKAGE PLANS 
10 DAY PACKAGE 

100 ti 50 tl 30 ti 
30 sec  110 65 45 

8. PROGRAM TIME 
52e 

1 hr  15.00 
1/2 hr 10.00 
1/4 hr  6.00 
5 min  3.25 

RATES 
156e 312x 
13.50 12.00 
9.00 8.00 
5.50 5.00 
3.00 2.75 

624x 
1.65 
1.40 
1.15 

624e 
10.50 
7.00 
4.50 
2.50 

936e 
1.55 
1.30 
1.05 

1248e 
1.45 
1.20 
.95 

St. Croix County-Map Location B-5 

See ORBS consumer market map and data at begin• 
ning of the State. 

WIXK 
1960 

Subscriber to the NAB Radio Code 
Media Code 4 251 6365 6.00 
Smith Broadcasting Co.. Inc., 125 E. 3rd St.. New 
Richmond, Wis. 54017. Phone 715-246-2254. 
STATION'S PROGRAMMING DESCRIPTION 

WIXIS: Station reflects WLY.K and WIKII-FM pro-
gramming. Programmed for general interest. 
MUSIC: middle-of-the-road, some pop and old time 
favorites. NEWS: 10 local newscasts daily. 15 min 
at 8 am, noon, 6 & 10 pm. Local, regional, state 
and national news on hour, headlines every half hour. 
Will editorialize when situation marmite. FARM: 
6-7 am and 11 am-1 inn. 5 market reports easily. 
except Sunday. SPORTS: emphasis on all high school 
and university sports, including play-by-play. Live 
remotes, interviews, commentary and discussion daily. 
Church remotes Sunday am. Special events etrored 
live. Reed 11/19/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Bob Smith. 

3. FACILITIES 
5,000 w. days; 1590 be. Non-directional. 
Operating schedule: 6 am-local sunset daily. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WIXK-FM. 

4. AGENCY COMMISSION 
None; cll rates net to station. 10th of month. 

5. GENERAL ADVERTISING See coded repulatiors 
General: la. 2e. 3a, 3d. 4s. 4d, 5, tia, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14e, 15a, 15b. 
Basic Rates: 20b. 21e. 22e. 23a. 25a, 28e, 
Contracts: 40a. 45. 46. 
Cancellation: 70a, 70e, 71e. 73a. 
Prod. Services: 80. 82. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 1/1/69-Itec'd 11/19/68. 
6. SPOT ANNOUNCEMENTS 

le 52x 156e 26(lx 363e 500e 
1 min/less.... 5.00 4.50 4.00 3.50 3.00 2.50 

7. PACKAGE PLANS 
I MINUTE OR LESS-ROS 

50 ti in 7 days ......... ________ ...... __________ 125 
25 ti in 5 days    -_ 75 
20 ti in 4 days_ ... ..........  ____ 60 
15 ti in 3 days._ -- 50 
10 ti in 2 days  --.--- 35 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 minI min 

I x _ .......... 60 40 25 21) 15 
26 x  45 35 20 15 10 

  35 25 15 12 8 
260 x ....... ......... 30 20 13 10 7 
305     25 18 12 9 6 

W I X K-FM 
1969 

Media Code 4 251 6366 4.00 
Smith Broadcasting Co., Inc., 125 E. 3rd St., New 
Richmond. Wis. 54017. Phone 715-246-2254. 

STATION'S PROGRAMMING DESCRIPT1011 
WINK-FM: See WINK listing for prograuming 
statement. 

I. PERSONNEL 
Pees. & Gen'l Mgr.-Bob Smith. 

3. FACILITIES 
ERP 3.000 w. (boric. & vert.); 107.1 me. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 270 ft. above average terrain. 
Partial slmtileast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WIXK. 

4. AGENCY COMMISSION 
None: all rates net to station. 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
See WINK listing for coded regulations. 
Member: National AgRadlo Groups, Inc. 

TIME RATES 

Rates are identical to WIXK. See that listing. 

OCONTO 
Oconto County-Map Location G-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WOCO 
1966 

C RIA1B 

Media Code 4 251 6385 4.00 
Robert, Henry Koeller, Box 197, Oconto, Wis. 64153. 
Phone 414-834-3540. 

I. PERSONNEL 
General Manager-Robert Keener. 
Program Director-B111 Peshek. 
Traffic & Continuity-Ed Hill, 

3. FACILITIES 
1,000 w. days; 1260 Ice, Non-directional. 
500 w. pre-sunrise. 
Operating schedule: 5:30 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only; payable end of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3e. 4a, 5, ea, 8. 
Rate Protection: 15b, 15d. 
Basic Rates: 23a, 246, 28a, 28e. 
Contracts: 40e, 51a. 
Comb.; Cont. Discounts: 600. 60e, 60h. 

TIME RATES 
ER Itee'd 7/24/69. 

6. SPOT ANNOUNCEMENTS 
PER YR: le 26e 52e 104e I56x 208x 26Ort 312x 
1 min  3.50 3.15 2.90 2.05 2.40 2.15 1.93 1.65 
30 sec  2.30 2.15 2.00 1.85 1.70 1.40 1.20 1.10 

936x 1248x 7. PACKAGE PLANS 
9.00 7.50 I-MINUTE SATURATION PROMOTION PLANS 
6.00 5.00 50 ti to be used in 15 days ........... ........... 75.00 
4.00 3.50 100 ti to be used in 30 days  110.00 
2.25 2.00 2 ti per day for 60 days or more, ea  1.30 

8. PROGRAM TIME RATES 
PER YR: 

lx 26x 52x I04x 156x 208x 260x 3I2x 
1 hr.... 32.00 30.00 28.00 26.00 24.00 22.00 20.00 18.00 
1/2 hr 18.00 16.50 15.00 13.50 12.50 11.50 10.50 8.50 
1/4 hr 10.00 9.25 8.75 8.00 7.50 7.00 6.50 6.00 
10 min 8.25 7.75 7.25 6.75 6.20 5.60 5.00 4.50 
5 min.. 5.50 5.00 4.50 4.00 3.75 3.50 3.25 3.00 

10. SPECIAL FEATURES 
WEATHER AND/OR TIME-TEMPERAT1TRE 

Blocks of 100 within 60 days, ....... 1.10 
Includes 30-second spots. 

OSHKOSH (2 AM; 1 FM) 
Winnebago County-Map Location F-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WAGO 
1969 

MCI 
Media Code 4 251 6400 1.00 
VAGO Radio, Inc., Box 437, Oshkosh, Wis. 54901. 
Phone 414-233-0090. 
STATION'S PROGRAMMING DESCRIPTION 

WAGO: Programmed for adults. 
NEWS: every 30 min through 9 am. then every hour. 
Emphasis on local and regional news through 2 man 
local news staff, 7 area and 5 national correspondents. 
MUSIC: general popular. standards and middle-of-
the-road. Contact Representative for further details. 
Reed 6/24/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Sterling H. Saunders. 
Station Manager-Wendell P. (Bud) Tedlle. 

2. REPRESENTATIVES 
Roger Coleman, Inc. 

3. FACILITIES 
250 w.: 690 lee. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4, AGENCY COMMISSION 
15% time only: 2% 10 days net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 3d, 4e. 4e. 5, 60, 7b, 8. 
Rate Protection: 10a, 11e. 12e, 13a, 14e, 15e, 15b, 

15e. 
Basle Rates: 20a. 21e, 22b, 23b, 24b, 25a, 28e, 28e. 

29e. 31e. 
Contracts: 40a, 41, 42b, 42d, 441). 45, 46, 51c. 
Comb.; Cont. Discounts: 60b, 60f, 601, 010. 62e. 
Cancellation: 70a. 70e, 71e, 72, 731). 
Prod. Services: 80. 
Affiliated with American Entertainment Network. 

TIME RATES 
NATIONAL AN]) LOCAL RATES SAME 

No. 1 Elf 2/1/69-Rec'd 6/24/69. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER WK: 70 ti 60 ti 42 ti 30 ti 18 ti 12 ti 
1 wk  4.25 4.75 5.00 5.50 6.50 7.50 
4 mk  3.75 4.25 4.50 5.00 5.50 6.50 
13 wk  3.30 3.80 4.00 4.50 5.00 6.00 
26 wk  3.10 3.50 3.75 4.00 4.75 5.50 
52 mk  2.95 3.35 3.50 3.75 4.50 5.00 

30 SECONDS 
1 wk  3.25 3.50 3.65 4.00 4.70 5.40 
4 wk.  2.75 3.10 3.30 3.65 4.00 4.70 
13   2.50 2.80 2.95 3.30 3.65 4.35 
26 wk  2.25 2.60 2.75 2.95 3.50 4.00 
52 wk  2.00 2.25 2.60 2.75 3.30 3.05 
10 sec: 50% of 1-min. (1.75 minimum.) 

8. PROGRAM TIME RATES 
PER WE, 5 MIN: 6 ti 12 ti 18 ti 
13 wk.  9.50 8.50 7.50 
26 wk  8.50 7.50 6.50 
52 wk    7.50 6.50 5.50 

WMKC (FM) 
1966 

RIAle EnFuni 
Media Codo 4 251 6460 5.00 
Kimball Broadcasting Co., 40 W. 9th Ave., Oshkosh, 
Wig. 54901. Phone 414-233-3030. 
STATION'S PROGRAMMING DESCRIPTION 

WM'« (FM): Programmed for adults. 
FARM: 5-6 am. Semi-personality 7 am on. MUSIC: 
middle-of-the-road and standard music 6 am-I0 pm. 
Modern jazz 10 pm-12M. Classical Sun 8 pm-12M. 
Semi-classic 7-8 pm. SPORTS: play-by-play college. 
high school football. basketball and baseball. NEWS: 
major newscasts 7 am & 12:10 pm. 5 min news on 
hour. 3 man news department. Woman's program 
5 mln at 10:30 am. Church broadcasts Sun am. 
Music 70%, news and talk 30%. Contact Representa-
tive for further details. Reed 8/24/67. 

I. PERSONNEL General Manager-Don C. Wirth, 
Station Manager-Robert Templeton. 
Sales Manager-Ed Besan. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 

3. FACILITIES 
ERP 3.000 w.; 96.7 mc. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 293 ft. above average terrain. 

4. AGENCY COMMISSION 
15% time only: monthly. 

5. GENERAL RATE POLICY 
Affiliated with American FM> Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 2 Elf 7/1/68-Ree'd 9/10/68. 
AA-7-8:30 am; noon-1 pm & 4-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
I x 26e 52e I56x 312x 

1 min  3.65 3.35 3.05 2.75 2.45 
30 sec  3.05 2.90 2.45 2.25 2.15 

CLASS A 
1 min  2.95 2.50 2.35 2.10 1.80 
30 sec  2.35 2.25 1.95 1.80 1.55 

520+ 1000+ 
1 min  . - . 1.75 1.40 
30 sec or less  

(This listing continued on next page) 
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WISCONSIN 

Oshkosh-W M K C (FM)-Continued 
7. PACKAGE PLANS 
PER DAY: 10 ti 
PER WK, EA: 70 ti 
1 min.   
30 sec or less  1.45 

8. PROGRAM TIME RATES 
5 MIN: lx 26x 
AA   4.85 4.25 
A   4.10 3.95 

13 WEEKS 
PER WK: 1 ti 
10 min  7.35 
1/4 hr  10.50 
1/2 hr  18.90 
1 hr  36.75 

26 WEEKS 
10 min  6.85 
1/4 hr .........._ ..... _.- ......   9.45 
1/2 hr  17.85 
1 hr  

52 WEEKS 
10 min  6.05 5.50 5.00 4.50 

8.40 7.85 7.35 6.85 
1/2 hr  16.80 15.25 13.75 12.10 

29.45 22.05 19.95 17.85 

WOSH 
1941 

MCC 
Subscriber to the NAB Radio Code 

Media Code 4 251 6555 2.00 
Value Radio Corp., 2333 Bowen st.. Oshkosh. Wis. 

54901. Phone 414-235-3150. 
I. PERSONNEL 
DIanager-William L. McDonald. 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 ke. 

Non-directional. 
Operating schedule: 5:00 am-midnight Mon thru Sat; 
6:00 am-midnight Sun. CST. 

4. AGENCY COMMISSION 
15%: no cash discount. Net 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. la. 3d, 4a. 4d, 5, 13a, 713, 8. 
Rate Protection: 108, lia. 12a. 13a, 14a. 15b. 
Baste Rates: 20b, 21a, 21b. 21e, 22b, 23a, 23b, 24a, 

24b, 245, 25b, 26, 28b, 29b, 33d. 
Contracts: 44a, 4413. 45, 46, 475, 48, 49, 51a, 51e. 
Comb.; Cont. Discounts: 60d, 60e, 60f, 60h, 601, 615. 

61b. 62d. 
Cancellation: 70e. 71a, 72. 73a, 73b. 
Prod. Services: 80. 81. 82. 
Member: Wisconsin Network. Inc. 

TIME RATES 
ES Reed 3/23/67. 

AAA-Mon thru Sat 6-10 am & 3-7 pm. 
AA-Mon thru Sat 10 am-3 pm; Sun 6-7 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: I x 520 104x I56x 3I2x 520x 
AAA   10.00 9.50 9.00 8.50 8.00 7.50 
AA   9.00 8.00 7.50 7.00 6.50 6.00 
A   7.00 6.00 5.50 5.00 4.50 4.00 

7. PACKAGE PLANS 
PER WK, EA: 12 ti 18 tl 24 tl 36 ti 
AAA   9.00 8.50 8.00 7.50 
AA   7.50 7.00 6.50 6.00 
A   5.50 5.00 4.50 4.00 

20/30 sec: 75% of 1-min. ID's 50% of 1-min. 
8. PROGRAM TIME RATES 

1/2 hr  40. 
Above are 1 time rates for time only. 

10. SPECIAL FEATURES 
NEWS PROGRAMS 

(5 Minutes) 
PER WK: 13 wk 26 wk 52 wis 

25. 

12 11  9. 8. 7. 

PARK FALLS (1 AM; 1 FM) 
Price County-Map Location D-4 

See SRDS consumer market map and data at begin-
ning of the State. 

WNBI 
1953 

Media Code 4 251 6650 1.00 
Northland Broadcasting, Inc.. Box 309, Park Falls, 

Wis. 54552. Phone 715-762-3221. 
I. PERSONNEL 
General Manager-George Palo. 
Station Manager-Robert Pringo. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
1,000 w.; 980 loe. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6 am-3:30 pm 
& 5:30 pm-local sunset. For non-simulcast facilities 
see WNBI-FM. 

4. AGENCY COMMISSION 
15/0; time and talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 2b, 35, 3b, 3d, 4a, 5, 6a, la, 8. 
Rate Protection: 15b. 
Basle Rates: 20a. 21b, 21d, 22a, 22b, 235, 23b, 24b, 

24e, 25a, 26, 27, 285. 28e. 29a, 29b, 30, 32a, 83a. 
Contracts: 40a, 41, 42b, 42d, 43, 44a, 45, 46, 47a, 

48, 49, 50, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60f, 601. 61e. 62a, 62d. 
Cancellation: 70s. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with NUS. 

TIME RATES 
No. 5 Eff 4/13/68-Reed 4/9/68. 

A-6 am-1 pm & 5.6:30 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
-30 see---

2.75 
13 x  3.30 2.65 
26 x  3.20 2.55 
52 x___ ...... __...._ ..... _   3.10 2.45 

6 ti 4 tl 2 ti 104 x 2.95 2.35 
42 tl 28 tl 14 tl 156 x  2.80 2.25 
1.90 2.10 2.40 2.15 
1.60 1.75 1.85 312 x  2.50 2.00 

7. PACKAGE PLANS 
52x 1560 3I2x GREAT 98 IMPACT SPOT PLAN 
4.00 3.90 3.55 (Within 7 days) 
3.85 3.65 3.25 1 min 30 see 1 min 30 see 

10 ti  3.75 2.65 20 ti..... ...... _ 2.95 2.55 
3 tl 6 ti 7 ti 8. PROGRAM TIME RATES 
6.85 6.05 5.50 CLASS A 
9.45 8.40 7.85 lx 13x 26x 52x 104x 1560 260x 312x 
17.35 16.25 14.20 1 hr.._ 37.50 35.00 32.5» 30.00 27.50 23.75 21.25 18.75 
26.25 23.10 21.00 1/2 hr 21.25 20.00 18.75 16.50 15.00 12.50 11.25 10.00 

1/4 hr 11.25 10.75 10.00 8.75 8.25 7.50 6.75 6.25 
6.05 5.50 5.00 5 mln 8.50 8.25 7.50 6.80 6.25 5.50 5.00 4.50 
8.40 7.85 7.35 CLASS B 
16.30 14.70 13.10 1 hr.... 30.00 28.00 26.00 24.00 22.00 19.00 17.00 15.00 
24.15 21.00 18.90 1/2 hr 17.00 16.00 15.00 13.00 12.00 10.00 9.00 8.00 

1/4 hr 9.00 8.50 8.00 7.00 6.50 6.00 5.50 5.00 
5 min 6.75 6.50 6.00 5.50 5.00 4.50 4.00 3.50 

WNBI-FM 
1968 

Media Code 4 251 6651 9.00 
Northland Broadcasting, Inc., Box 309. Park Falls. 

Wis. 54552. Phone 715-762-3221. 
I. PERSONNEL 
General Manager-George Palo. 
Station Manager-Robert Pringo. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
ERP 3.500 w.•. 98.3 me. 
Operating schedule: 6 am-10 pm. CST. 
Antenna ht.: 250 ft. above average terrain. 
Partial simulcast operation. Operated separately 3:30-
5:30 pm & local sunset-10 pm. For simulcast facili-
ties see WNBI. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
See WNBI listing for coded regulations. 

TIME RATES 

-I min-

4.10 3.25 
3.75 3.00 
3.70 2.95 
3.60 2.90 
3.50 2.80 
3.45 2.75 
3.20 2.55 
2.95 2.35 

Rates are identical to WNBI. See that listing. 

PLATTEVILLE (1 AM; 1 FM) 
Grant County-Map Location D-9 

See SRDS consumer market map and data at begin-
ning of the State 

WSWW 
1955 

• 
Subscriber to the NAB Radio Code 

Media Code 4 251 6745 9.00 
The Southwest Wisconsin Co., Inc., Box I. Radio 

Park, N. 4th St., Platteville, Wis. 53818, Phone 
608.348-2775. 

I. PERSONNEL 
General Manager-Robert J. /Sodden. 

3. FACILITIES 
1.000 w. days; 500 w. nights; 1590 kc. 
Directional-night only. 

Operating schedule: 6 am-10:30 pm. CST. 
4. AGENCY COMMISSION 
None: all rates net to station. 

5. GENERAL ADVERTI' ING See coded regulation 
General: la. Is, 35. 3b 4a, 4d, 5, 13a, 8. 
Rate Protection: 10b, 1113. 121). 1313. 14b. 
Basle Rates: 20a, 22a, 22b, 23a. 24b, 25a, 26, 29O. 

295. 
Contracts: 40a. 42.13, 45. 46. 47a. 48. 
Comb.: Cont. Discounts: 60b, 61a. 61b. 62e. 
Cancellation: 715. 735. 
Affiliated with MBS. 

TIME RATES 
Elf 9/15/68-Rec'd 9/3/68. 

6. SPOT ANNOUNCEMENTS 
Special 1-mln spots. 9 am-noon & 1:30-5:30 um only 
30-see rate plus 1.00. 
AA-Noon-1:30 Dm. 
A-6-9 am. 
30 SEC: Ix 39x 78x I56x 312x 
AA     5.00 4.50 4.00 3.50 3.00 
A   4.00 3.50 3.00 2.75 2.50 

All other times  3.50 3.00 2.75 2.50 2.25 
7. PACKAGE PLANS 

7 DAYS 
PER WK, EA: 5 tl 10 ti 25 tl 35 tl 50 ti 
30 see. 3.00 2.75 2.50 2.25 2.00 
15 sec. 2.50 2.25 2.00 1.75 1.50 

8. PROGRAM TIME RATES 
Ix 26x 52x I56x 260x 3I2x 

5 min  7.00 6.75 6.50 6.00 5.75 5.50 

W SW W-FM 
1966 

on Fimp 
Media Code 4 251 67467.00 
The Southwest Wisconsin Co., Inc., Box 1, Platte-

ville. Wis. 53818. 
I. PERSONNEL 
General Manager-Robert I. Bodden. 

3. FACILITIES 
ERP 3,000 w.; 99.3 me. Stereo. 
Operating schedule: 6 am-11 pm. CST. 
Antenna ht.: 1.226 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. Billed 1st of month. payable 10th. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
Affiliated with MBS. 

TIME RATES 
Elf 12/136-Ree'd 11/21/66. 

6. SPOT ANNOUNCEMENTS 
52x 1560 

1 min  2.50 2.35 
30 sec  2.00 1.85 
All spots on rotating basis  

PLYMOUTH 
Sheboygan County-Map Location G-8 

See SIMS consumer market map and data at begin-
ning of the State. 

WPLY 
1954 

Media Code 4 251 6840 8.00 
WYLY, Inc., Box 420, Plymouth, Wis. 53073. Phone 

414-893-2661. 
Other Office: 1922 N. 4th St., Sheboygan, Wis. 
Phone 414-467-4891. 

I. PERSONNEL 
General Manager-Dalton C. Hille. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3. FACILITIES 
500 w. days; 1420 kc. Non-directional. 
Operating schedule: 5:00 am-local sunset weekdays; 
7:00 am-local sunset Sun. CST. 

4. AGENCY COMMISSION 
15%: no discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2s, la, 3b. 4a, 5, 60. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a. 22b, 235. 24a, 24b, 25a, 28b, 29a, 
Contracts: 405. 45, 46. 475, 48. 
Comb.: Cont. Discounts: 60k, 61b, 62b. 
Cancellation: 705. 70e. 71a, 735. 

TIME RATES 
Rates effective January 1, 1963. 
Rates received April 30, 1963. 

6. SPOT ANNOUNCEMENTS 
(1 Year Contract Bates) 

1 min 30 see 
Open rate  5.00 4.50 
PER WK: 1 min 30 sec 1 min BO see 
1 ti____ 4.00 4.00 6 18.00 13.80 
3 ti - 10.50 8.00 

DISCOUNTS 
13 wk, add  15% 39 wk, 5% 
26 wk. add  10% 

7. PACKAGE PLANS 
ROS WEEKLY PACKAGE BATES 

30 see 30 sec 
10 tl 24.00 25 ti  49.50 
15 tl  34.20 50 ti  74.75 

9. PARTICIPATING PROGRAMS 
''Uncle Otto Show"-11:00 am-I:00 pm and 5:15 pas-
algo-oit. Flat rate, 4.00 per announcement. 

10. SPECIAL FEATURES 
(News features and Market reports) 

(1 Year contract rates) 
Newscasts: every hour on the hour. Weather specials 
every hour on the half hour. 

5 min 
Open rate  17.50 
PER WK: 5 min 5 min 
I ti  14.00 6 ti  9.00 
3 ti  11.00 

PORTAGE (1 AM; 1 FM) 
Columbia County-Map Location F-8 

gee SUDS consumer market map and data at begin-
ning of the State. 

(C-R 1) 

WPDR 
1952 

• 
Subseriber to the NAB Radio Cede 

Media Code 4 251 69356.00 
Corngtock Publishing Co., Box 296, Portage, Wis. 

53901, Phones 608-742-2350, 2860. 

Baraboo Studio: 116-1/2 4th Ave., Phone 608-356 
3568. 
Wisconsin Dells-Chamber of Commerce. 

I. PERSONNEL 
President-W. T. Cometerlo. 
General Manager-R. D. Hutchings. 

3. FACILITIES 
1.000 w. days; 1350 kc. Non-directional. 
Operating schedule: 5:45 am-local sunset. CST. 
Simulcast during AM operational hours. For non-
simulcast taellities see WPDR-FM. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 3b, 4a, 4d, 5, 6a, 8. 
Rate Protection: 105, lia. 12s, 13a, 14a. 
Basic Rates: 225. 23a, 24b, 25a, 28a, 29a. 
Contracts: 405. 46. 
Comb.: Cont. Discounts: 60b, 601r. 61a, 61b, 62e. 
Cancellation: 715. 730. 
Member: National Agitadlo Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 11/15/66--Rec'd 11/3/66. 

6. SPOT ANNOUNCEMENTS 
PER MO: I mie 30 see 20 see 
1 ti.   5.00 4.60 4.30 
4 ti   4.55 4.25 3.90 
8 ti  4.15 3.75 3.50 
12 ti   3.90 3.45 3.20 
16 ti 3.65 3.20 2.95 
21 tL_ 3.25 2.95 2.65 
26 ti  . 3.00 2.65 2.40 
30 ti 2.75 2.40 215 
60 ti  2.40 2.10 1.80 

8. PROGRAM TIME RATES 
PER MO: 1 hr 1/2 hr 1/4 hr 10 min 5 min 
1 ti._ 42.90 26.00 19.50 13.00 9.75 
4 ti_ ..... .... .. 35.75 22.10 15.60 9.75 6.50 
8 ti______ ........... _ 33.20 19.50 13.00 7.80 5.85 
12 ti 29.40 18.20 12.35 7.15 5.20 
16 ti   26.80 16.90 11.70 6.50 4.90 
21 24.20 15.60 11.05 5.85 4.55 
26 ........ _ .... _ 21.60 14.30 10.40 5.55 4.25 
30 ti._ ...... ..... 20.15 13.00 9.75 5.20 3.90 

DISCOUNTS 
6 mo contracts-10% 1 yr contracts-15% 

10. SPECIAL FEATURES 
260x 3655 NOON NEWS 
2.20 2.00 (Noon-1 Dm) 
1.70 1.50 Per spot, minimum  5 

Contracts of 6 months or more. discount   . 10% 

WPDR-FM 
1966 

C 
Subscriber to the NAB Radio Code 

Media Code 4 251 69364.00 
Comstock Publishing Co., Box 296. Portage, Wis. 

53901. Phones 608-742-2350, 2660. 
Baraboo Studio: 116-1/2 4th Ave. Phone 608-358-

3568. 
Wisconsin Dells-Chamber of Commerce. 

I. PERSONNEL 
President-W. T. Comstock. 
General Manager-R, D. Hutchings. 

3. FACILITIES 
ERP 3,000 w.; 100.1 me. 
Operating schedule: 5:45 am-midnight Mon thru sat: 
7 am-6 pm Sun. CST. 
Partial simulcast operation. For aimuleaSt faeilltieS 
see WPDR. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
See WPDR listing for coded regulations. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 11/15/66-Reed 11/3/66. 
6. SPOT ANNOUNCEMENTS 
PER MO: 1 ti 401 16 tl 30 tl 
1 min  3.00 2.75 2.05 1.55 
30 sec  2.75 2.40 1.80 1.35 

8. PROGRAM TIME RATES 
PER MO: 1 ti 
1 hr ....25.00 
1/2 hr  15.00 
1/4 hr  10.00 

  7.50 

4 ti 
20.00 
12.00 
7.50 
5.00 
4.40 

16 tl 
16.00 
9.00 
5.00 
3.75 
3.15 

DISCOUNTS 
6 mo contracts-10% 1 yr contracts-15% 

PORT WASHINGTON 

30 tl 
13.00 
7.50 
4.25 
3.00 
2.55 

Ozaukee County-Map location G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WGLB 
1963 

Media Code 4 251 7030 5.00 
WOWS, Box 347, Port Washington, Wis, 53074, 

Phone 414-284-2666, 
I. PERSONNEL 

Sta. Mgr. Prog. & Music Dir.-Robert F. Thompson. 
3. FACILITIES 

250 w. days; 1560 lie. Directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL RATE POLICY 
TIME RATES 

Elf 7/1/68-Reed 7/3/68. 
6. SPOT ANNOUNCEMENTS 

(t) I min 30 see (t) I min SO see 
10 ti (1 wk).. 4.90 3.90 40 ti (2 wk).. 3.85 3.05 
15 ti (1 wk).. 4.65 3.75 50 ti (2 wk).. 3.60 2.85 
20 ti (1 ult).. 4.40 3.50 75 ti (3 wit).. 3.25 2.60 
25 ti (1 wk).. 4.15 3.35 100 ti (4 wit) 3.00 2.40 
10 ti (2 %sk)_ 4.00 3.20 

(t) To be used within. 
8. PROGRAM TIME RATES 

lx 260 52x 1560 (C) 
55.00 45.00 40.00 37.50 -. 
30.00 25.00 22.50 20.00 --
15.00 14.25 13.50 11.50 10.75 
9.00 8.25 7.60 6.00 5.50 

1 hr  
1/2 hr  
1/4 hr  
5 min  
(5) 200-519 X  

CONSECUTIVE WEEK DISCOUNTS 
14-26 wk-5% 27-52 wk-10% 

POYNETTE 
Columbia County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WIBU 
1925 

Media Code 4 251 7125 3.00 
Wm. C. Forrest. Poynette, Wis, Phone 608-635-4532. 
Madison phone 608-255-5206, Portage 608-742-4030, 

I. PERSONNEL 
Owner & Mgr.-Wm. C. Forrest. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 ice. 

Non-directional. 
Operating schedule: 5:30 am-10:05 pm. CST. 

4. AGENCY COMMISSION 

5. GENERAL ADVERTISING See coded regulations 
General: is. 2a. 3a, 4a. 5, Ga. 7b, 8. 
Rate Protection: 10a, lia. 12s, 13a, 14a, 15b, 16. 
Basic Rates: 20a, 21a, 22a, 24b, 25a, 26, 27, 28b, 

28e. 29b, 30, 32b, 33a. 
Contracts: 40a, 41, 42a, 43, 44b, 45, 46, 47a, 48, 49, 

51e. 
Comb.; Cent, Discounts: 60a, 605, 61e, 62e, 62d. 
Cancellation: 70b. 70d, 71a, 73b. 
Prod. Services: 81. 
Affiliated with MBS Network. 
Member: Wisconsin Network. Inc. 

TIME RATES 
Rates received April 14. 1950. 

6, SPOT ANNOUNCEMENTS/PROGRAM RATES 
CLASS A 

(11:45 am-1:15 pm: 5:30-9:00 pm weekdays: 
all day Sun) 

hr. hr. 
1 time...... 48.00 30.00 

13 times__ 42.00 27.00 
26 urnes.... 36.00 25.00 
52 times.... 30.00 22.00 
100 times.... 27.00 20.50 
200 times._ 24.00 19.00 
250 times... 23.00 18.00 

hr. min. min. 
19.00 15.00 11.00 
18.00 14.00 10.00 
16.00 12.00 8.00 
15.00 11.00 7.00 
14.00 10.00 6.00 
13.00 9.00 5.50 
12.00 8.00 5.00 

(This listing continued on next page) 
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5.00 
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4.00 
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3.00 
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Poynette-W I B U-Continued 
CLASS B 

(All other Urnes) 
1 1/2 1/4 10 
hr. hr. hr. min. 

1 time__ 36.00 24.00 18.00 13.00 
13 times_ 33.00 22.00 16.00 11.00 
26 times- 31.00 21.00 15.00 10.00 
52 times_ 28.00 20.00 14.00 9.00 
100 times_ 25.1.10 19.00 12.00 8.50 
200 times__ 23.00 17.00 11.00 8.00 
250 times.... 22.1.10 16.00 10.00 7.00 

(") One minute and station break. 

5 
min. (.) 
9.00 4.54 
8.00 4.0o 
7.50 3.75 
7.00 3.50 
6.60 3.25 
5.00 2.75 
4.00 2.50 

PRAIRIE DU CHIEN 
(1 AM; 1 FM) 
Crawford County-Map Location D-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WP RE 
1952 

e 
Subscriber to the NAB Radio Code 

Media Code 4 251 7220 2.00 
Prairie Broadcasting Co.. Box 90. N. Villa Louis 

Rd., Prairie du Chien. Wis. 53821. Phone 608-
326-2411. 

I. PERSONNEL 
Pres. & Gen'i Mgr.-Walter C. Schlaugat, Jr. 

2. REPRESENTATIVES 
Walton Broadcasting Sales Corporation. 

3. FACILITIES 
1.000 w. days; 980 Itc. Non-directional. 
Operating schedule: 6:30 am-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WPRE-FM. 

4. AGENCY COMMISSION 
None: agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3d, 4a, 4d, 05, 60. S. 
Rate Protection: 15b. 
Basic Rates: 22b, 23a. 27, 28b, 28c. 
Contracts: 40a. 445. 45, 46. 
Comb.; Cont. Discounts: 62d. 
Cancellation: 71a. 72. 73b. 
Prod. Services: 80. 
•Payments handled similarly to other accounts. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 6 Rif 4/68-Rec'd 4/29/68. 
A-6:30-9 am & 11:59 am-1 pm. 

6. SPOT ANNOUNCEMENTS 
1 min.  2.75 30 sec or less  2.50 
Class A: extra .25. 

d. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 

Ea   8.00 5.40 4.00 
Class A: extra 1.00. 

10. SPECIAL FEATURES 
NEWS 

1/4 hr 10 min 5 min 
Ea   ....... ..... _ ..... 10.80 6.75 5.50 

WP RE-FM 
1969 

• 
Media Code 4 251 7221 0.00 
Prairie Broadcasting Co., Box 90. Prairie du Chien, 

Wis. 53821. Phone 608-326-2411. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-W. C. Schlaugat, Jr. 

3. FACILITIES 
ERP 3,000 w. (horiz.), 3,000 w. (vert.): 04.3 mc. 
Operating schedule: 6:30 am-11 pm. CST. 
Antenna ht.: 46 ft. above average terrain. 
Partial slmuleast operation. Operated separately local 
sunset-11 pm. For simulcast facilities see WPRE. 

4. AGENCY COMMISSION 
None; all rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: 213. 3a, 4a, 6e. 
Rate Protection: 1515. 
Basic Rates: 20a. 22b. 
Contracts: 45. 46. 
Cancellation: 72, 73a. 
Prod. Services: 82. 

TIME RATES 

Rates are identical to WPRE. See that listing. 

RACINE (2 AM; 2 FM) 
Racine County-Map Location 13-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WFNY (FM) 
1962 

Media Code 4 251 7315 0.00 

Lakeshore Broadcasting Corp., 5720 Taylor Ave., Ra-
cine. Wis. 53402. Phone 414-637-7207. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Jerome P. Feeney. 
Program Director-Al Gelsone. 
Chief Engineer-Richard Shulak. 

2. REPRESENTATIVES 
Frederick W. Smith. 

3. FACILITIES 
ERP 3.000 w.: 92.1 me. 
Operating schedule: 6:00 am-midnight Mon thru Sat: 
8:00 am-midnight Sun. CST. 
Antenna ht.: 273 ft. above average terrain. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 2b, 3a, 4a, 5, Oa. 
Rate Protection: 15b. 
Basic Rates: 20b. 21e. 23a. 246. 
Contracts: 40a, 45. 
Comb.; Cont. Discounts: 60d, 60e. 
Cancellation: 70e, 71a. 

TIME RATES 
Rates effective June 1, 1965. 

Card received April 29, 1965. 
6. SPOT ANNOUNCEMENTS 

1 min 30 sec 1 min 30 sec 
11.3tit i  5.50 4.75 104 U______ 4.00 3.50 

5.25 4.25 156 ti 3.75 3.00 
26 U. 5.00 4.00 260  . 3.50 2.75 
52 ti.............. 4.75 3.75 312 .......... 3.25 2.50 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 5 min 

1 x    35.00 20.75 14.50 9.25 

213x- 104x-15% -510% 52x-12-1/2% 156x-20% 6x 260x-25% 

WRAC WRAC-FM 
1949 1948 

Media Code 4 251 7410 9.00 
WRAC Broadcasting Co., Inc., 2200 N. Green Bay 

ltd., Racine, Wis. 53405. Phone 414-632-1627. 
I. PERSONNEL 

Exec. Vice-Pres. dc Gen'l Mgr.-Itichard F. Palm-
Quist 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
500 w. days; 1460 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
FM-ERP 15,000 w.; 100.7 me. 
Antenna ht.: 265 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Urne only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, Sc, 3d, 9a, 4d, 5, Ga. 
Rate Protection: 15b. 
Basic Rates: 20b, 24b, 24c, 25a, 26, 29a. 
Contracts: 40a, 41, 45, 46, 47e. 
Comb.. Cont. Discounts: 60b, 60e, 607, 61a. 
Cancellation: 70a, 70c, 710, 73a, 73b. 
Prod. Services: 80, 82. 

TIME RATES 
Et? 4/1/69-Rec'd 3/24/69. 

6. SPOT ANNOUNCEMENTS 
lx 26x 52x I56x 260x 520x 

1 min.............. 6.50 6.25 6.00 5.50 5.00 4.50 
30 sec  5.50 5.00 4.75 4.25 3.75 3.25 

7. PACKAGE PLANS 
PER WK: 10 tl 20 ti 30 tl 50 tI 
1 min.. 6.00 5.50 5.25 5.00 
30 sec....   5.00 4.50 4.25 4.00 

8. PROGRAM TIME RATES 
Ix I3x 26x 52x I56x 260x 520x 

1 hr.........._ 80 70 65 55 50 45 40 
1/2 hr... 50 45 40 34 31 28 25 
1/4 hr  30 27 25 21 19 17 15 

WRJN 
1926 

Subscriber to the NAB Radio Code 
Media Code 4 251 7505 6.00 
Sentry Broadcasting Corp., Radio Park, 4201 ViMory 

Ave.. Racine, Wis. 53405. Phone 414-634-3311. 
I. PERSONNEL 
President-Peter A. Barnard. 

2. REPRESENTATIVES 
The Devney Organization. Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kn. 

Non-directional. 
Operating schedule: 5:45 am-10:15 pm. CST. 

4. AGENCY COMMISSION 
15% on net time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la. 4a. 4d, 5, 6a. 7b, 8. 
Rato Protection: 15b. 
Basle Rates: 20b, 24b, 25a, 26, 280, 29a. 
Contracts: 40a, 41, 45, 46. 47e. 
Comb.: Cont. Discounts: 60b, 61a. 
Cancellation: 70a, 70c, 71a, 73a. 
Affiliated with American Information Network. 
Member: Wisconsin Network, Inc. 

TIME RATES 
No. 12 Eff 3/1/68-Reed 2/15/68. 

A-5:45 am-6:30 pm. 
B-6:30-10 pm. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 13x 26x 52x 156x 260x 
1 min  8.75 8.25 8.00 7.75 7.25 7.00 
30 sec.  7.00 6.60 6.40 6.15 5.90 5.65 

CLASS B 
1 min..._   7.00 6.75 6.50 6.25 6.00 5.75 
30 sec  6.00 5.25 5.00 4.75 4.50 4.25 

7. PACKAGE PLANS 
WEEKLY PACKAGE-ROS 

PER WK: 10 tl 15 tl 20 ti 
1 min  6.50 6.40 6.25 
30 sec  5.50 5.20 5.10 
Minimum 10 per week. 

8. PROGRAM TIME RATES 
CLASS A 

lx I3x 26x 52x 
5 ..... 13.25 12.50 11.75 11.50 
1/4 hr.......... 26.50 24.75 24.00 23.00 
1/2 hr  53.00 49.50 47.75 46.00 

CLASS B 
5 min..... ... 9.00 8.50 8.25 8.00 
1/4 hr   14.25 13.75 13.25 12.75 
1/2 hr.....   28.50 27.50 26.50 25.50 

REEDSBURG (1 AM; 1 FM) 
Sauk County-Map Location E-8 

See SRDS consumer market map and data at begin. 
ning of the State. 

WRDB WRDB-FM 
1954 1967 

e 
Subscriber to the NAB Radio Code 

Media Code 4 251 7600 5.00 
Sauk Broadcasting Corp., Box 207, Reedsburg, Wis. 

53959. Phone 608-524-2321. 

25 tl 
6.15 
4.95 

SO+ 
5.90 
4.75 

STATION'S PROGRAMMING DESCRIPTION 
WRDB: Programmed for rural and small city. Farm 
from 6-7:30 am, M-S with farm markets, weather, 
county agent reports. 7:30-11 am housewives, with 
women's interviews, quizzes, fashion reports. 11 am-
1 pm farm, want ads, auction news, county seat news, 
markets farm news analysis. 1-6 pm general for 
everyone. 6-7:30 pm farm, markets and weather. 
7:30-10 pm teenagers. All music handled by cir per-
sonalities and is middle-of-the-road except during 
farm segments when e and w is played and teen 
segments when current hits are played. Several fea-
tures done during the day with people and events of 
interest locally. Reed 7/12/67. 

I. PERSONNEL 
President.-Kenneth W. Stuart. 
General Manager-Charles N. Gill. 
Sales Manager-Itichard Solberg. 

3. FACILITIES 
1,000 w. days. 250 w. nights; 1400 ke. 

Non-dlrectional. 
Operating schedule: 8:00 am-10:05 pm Mon thru 
Sat.; 7:45 am-6:00 pm Sun. CST. 
FM-ERP 3,000 w.; 104.9 mc. 
Operating schedule: 6 am-10 DM Mon thru Bat; 8 
am-6 pm Sun. CST. 
Antenna ht.: 227 ft. above average terrain. 

4. AGENCY COMMISSION 
None: ell rates net to station. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, la, 3b, 3d, 45. 4d, 5, 65, 7e, 8. 
Rate Protection: 10a, 11a, 12a 13a, 145, 15a 15b. 
Basic Rates: 20a, 20b, 21e, 21b, 21c, 21d, 225, 23s, 

24b, 25e, 26. 26e. 29a. 
Contracts: 400, 42b, 44a, 44b, 45, 46, 47a, 48, 50, 

51a, 51b, 51c. 
Comb.: Cont. Discounts: G0b, 60e, 607, 60h, 61c. 
Cancellation: 70b, 70d, 71e, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Member: Wisconsin Network. Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 4/1/68-Itec'd 4/26/68. 
6. SPOT ANNOUNCEMENTS 

lx 26x 52x I04x 130x I56x 260x 520x 
1 min 5.50 5.00 4.50 4.00 3.75 3.50 3.55 3.00 
30 sec 3.75 3.50 3.25 3.00 2.75 2.50 2.25 2.00 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 x  50.00 30.00 
26 x  45.00 27.00 
52 x  40.00 24.00 
104 x..... ..... ......._   35.00 20.00 
130 x  32.50 18.00 
156 x  30.00 17.00 
260 x  27.50 1600 
520 x  25.00 15.00 

RHINELANDER 

1/4 hr 10 min 5 min 
18.00 12.06 9.00 
15.00 10.00 8.00 
13.50 9.06 7.50 
12.75 8.56 7.00 
12.00 8.00 6.50 
11.25 7.50 6.00 
10.50 7.00 5.50 
9.75 6.5C 5.00 

(1 AM; 1 FM) 
Oneida County-Map Location E-4 

See SRDS consumer market map and 
nine of the State. 

data at begin. 

WOBT W 0 B T-FM 
1947 1947 

e 
Subscriber In the NAB Radio Code 

Media Code 4 251 7695 5.00 
Oneida Broadcasting Co.. Box 738, Rhinelander, Wis. 

54501, Phone 715-362-6140. 
STATION'S PROGRAMMING DESCRIPTION 

WOBT: Programmed for general interest. 
AIR PERSONALITIES handle all segments. NEWS: 
network on hour, local on half hour. 10 intn local 
news, 7:30 am, 12:30 pm, 5:30 pm, 10:30 pm. 
SPORTS: news 10 mln 5:05-5:15 pm, M-W-F. 
Sports coverage: local live high school major sports 
and local baseball, university football broadcasts. 
MUSIC: pop standards 6-10 am, 2-4 pm, 7-11 pm. 
Stock market report. M-F, 5:15 pm. Community 
involvement with broadcast of beauty pageants, youth 
activities and fund raising events. Contact Repre-
sentative for further details. Rec'd 8/14/67. 

I. PERSONNEL 
Operations Manager-Ralph Mischnick. 
Broadcast Manager-John Wadd. 

2. REPRESENTATIVES 
PRO Time Sales. Inc. 

3. FACILITIES 
1.000 w.; 1240 kn. Non-directional. 
Operating schedule: 6 am-11 pm weekdays; 7 am-11 
pm Sun. CST. 
FM-ERP 25,000 w.; 107.9 me. 
Operating schedule: 6 am-11:05 pm. CST. 
Antenna ht.: 385 It. above average terrain. 

4. AGENCY COMMISSION 
15/0 net charges for time; net 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: 11). 3b, 4d, 5, Ca, 7b, 8. 
Rate Protection: 10a. 12a, 14d. 15b. 

I56x 260x Basle Rates: 201). 21b, 22b, 23a, 2413, 24c, esa, 28, 
22.00 21.50 Contracts: 40b, 45, 49, 515, 

27, 28a, 29b, 30, 31. 11.25 10.50 

44.25 42.50 Comb.: Cont. Discounts: 60a, 62d. 
Cancellation: 7M, 71a, 72, 73b. 

7.75 7.50 Prod. Services: 80, 81, 82. 
12.25 11.75 Affiliated with NBC Radio Network. 
24.50 23.50 TIME RATES 

Eff 12/1/67-Itec'd 11/8/67. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION 

1 WEEK 
WKLY: (0) 12 tl 18 ti 24 ti 30 tl 
30 sec  3.75 3.50 3.25 3.00 2.75 
1 min.  5.00 4.75 4.50 4.25 4.00 

4 WEEKS 
30 sec.    3.50 3.25 3.00 2.75 2.50 
1 min.  4.75 4.60 4.25 4.00 3.75 

13 WEEKS 
30 sec.  3.25 3.00 2.75 2.50 2.25 
1 miss............. -   4.50 4.25 4.00 3.75 3.50 

30 sec. 52 WEEKS 3.00 2.75 2.50 2.25 2.00 
1 rnin  4.25 4.00 3.75 3.50 3.25 

110(S--•) 6adtdiitoironlseiss1.0% discount. 

WISCONSIN 
8. PROGRAM TIME RATES 

5 mln 1/4 hr 1/2 hr I hr 
1 x   9 18 35 60 
52 x.  8 16 25 40 
312 z 6 12 20 30 

RICE LAKE 
Barron County-Map Location C-5 

See SRDS consumer market map and data at begin-
ning of the State 

WJ MC 
1939 

e 
Media Code 4 251 77904.00 
WJMC, Inc., Box 352, Rice Lake, Wis. 54868, Phone 

715-234-2131. 
I. PERSONNEL 
President-Mary Bridges Smith. 
Station Manager-Russell J. Brown. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 
Minnespolls-William L. Burley. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 k.. 

Non-directional. 
Operating schedule: 6:09 am-11:00 em weekdays; 
8:00 am-11:00 pm Sun. CST. 

4. AGENCY COMMISSION 
15/0 net time end talent. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 4s, 4d, 5, 6a, 7a, 8. 
Rate Protection: 105, 11a, 12a, 13e, 14a, 15a, 16, 
Basic Rates: 20b, 21a, 21b, 220. 23a, 24b, 25a, 26, 

28a, 28c, 29a. 
Contracts: 40a, 44a, 45, 46 47a, 48, 49, 50, 51a, 

51b, 51c. 
Comb.; Cont. Discount: 60a, 60e, 60f, 601, 61a. 
Cancellation: 70a, 70c, 71a, 73a. 
Prod. Services: 80, 81. 82. 
At station's option cancellation of contracts cannot 
become effective until two weeks after contractual 
starting date. 
Affiliated with MES and NAS Radio Networks. 
Member: Wisconsin Network, Inc., National AgRadio 
Groups, Inc. 

TIME RATES 
Rates effective December 1, 1963. 
Rates received November 6, 1963. 

6. SPOT ANNOUNCEMENTS 
1 ti.-__-.-- 8.60 156 ti....   7.10 
26 ti_______________ 8.20 260 ti..  6.70 
52 U-..............-................ 7.90 312 6.50 
65 U._ 7.70 624 or more ti 5.90 
103 Li  7.40 
30 seconds-70% of earned rate. 
10 seconds-40% of earned rate. 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 mln 5 min 

1 tL   96.00 52.80 28.80 24.00 14.40 
26 91.20 50.20 27.40 22.80 13.70 
52 ti   88.80 48.90 26.70 22.20 13.40 
65 86.40 47.60 26.00 21.60 13.00 
130 ti   84.00 46.20 25.20 21.00 12.60 
156 ti....   81.60 44.90 24.50 20.40 12.30 
260 70.80 42.30 23.10 19.20 11.60 
312 ti  74.40 40.10 22.40 18.60 11.20 
624 or more U.- 67.20 37.00 20.20 16.80 10.10 

RICHLAND CENTER 
(1 AM; 1 FM) 
Richland County-Mat) Location D-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WRCO W R C O-FM 
1949 1965 

Media Code 4 251 7885 2.00 
Richland Broadcasting Corp., Box 529, 2111 Bolunann 

Dr., Richland Center, Wis. 53581. Phone 608-647-
2111. 

I. PERSONNEL 
President-John F. Monroe, 
General Manager-Peter Athanas. 
Program Director-Rod Perry. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1450 ke. 

non-directional. 
Operating schedule: 5:30 ara-11:00 pm. CST. 
FM FACILITIES 
ERP 3,000 w.: 100.9 me. 
Antenna ht.: 241 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 time only. EOM Billing. 

5. GENERAL ADVERTISING See ceded regulations 
General: la, 2b, Is, 3b, 3d, 4a, 4d, 5, ea. 7a, 8. 
Rate Protection: 10c, 11c, 12e, 13e, 14e, 15a. 
Basie Rates: 20b, 21b. 21c, 21d, 22b, 235. 24b, 2514 

26, 27, 28b, 29e, 29a, 33a, 33a, 
Contracts: 40a, 41, 42b, 42d, 44a, 46, 47e, 48, 49, 

51a, 51b, 51c. 
Comb.; Cont. Discounts: 60e, 60g, 61a, 62b, 82d. 
Cancellation: 70b, 70d, 71a, 72, 73a, 73b. 
Prod. Services: 80, 81, 82. 
Affiliated with American Entertainment Network, 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eff 8/1/67-Reed 8/29/87. 
AA-5:30 am-1:30 pm & 4-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

Ix I3x 26x 52x 156x 260x 3I2x 
1 min 5.45 5.20 4.95 4.75 4.45 4.20 3.70 
30 sec.  4.00 3.90 3.75 3.60 3.40 3.20 3.00 

CLASS A 
1 min............ 4.45 4.20 3.95 3.70 3.45 3.20 2.95 
30 see.  3.40 3.20 3.00 2.80 2.65 2.45 2.30 

(This listing continued en next page) 
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Richland Center-W R C 0, 
W R C 0-FM-Continued 
7. PACKAGE PLANS 

SPOT SATURATION PACKAGES-ROS 
1 min 30 see 

30 tl (1 wk)...........- ... ... 88.50 72.00 
60 ti (2 mks)... - 162.00 132.00 
120 ti (4 wits) 288.00 228.00 
Non-commissionable. 

8. PROGRAM TIME RATES 
Ix 13e 260 52x 

1   30.00 28.00 26.50 25.00 
1/2 hr.__ 18.00 17.00 16.00 15.00 
1/4 hr  13.50 13.00 12.50 12.00 
10 min  10.00 9.50 9.00 8.50 
5 min  7.75 7.50 7.25 7.00 

10. SPECIAL FEATURES 
News and Weather-AA rates. 
Mike Tags or Time Signals-30 10-second spots 
58.50. 
ROS. non-commisslonable. to be used within 1 
month. 

I56X 2600 312x 
23.00 20.00 17.00 
13.00 12.00 11.00 
11.00 10.00 9.50 
7.75 7.00 6.50 
6.50 6.00 5.50 

RIPON 
Fond du Lac County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

WCWC 
1957 

Subscriber to the NAB Radio Code 
Media Code 4 251 7980 1.00 
Greycote, Inc.. Radio ltd., Ripon. Wis. 54971. Phone 

414-748-5111. 

I. PERSONNEL 
General Manager-Arlow D. Bice, Jr. 
Sales Manager-James Hite. 

2. REPRESENTATIVES 
Hal Walton & Company, Inc. 

3. FACILITIES 
5.000 w.: 1600 kc. Directional. 
Operating schedule: 5 am-midnight. CST. 

4. AGENCY COMMISSION 
15/0 net time and talent; 10 days. 

5. GENERAL ADVCRTISING See coded regulations 
General: la. 3a. 3b. 4a. 44, 5, 6a, 7b, 8. 
Rate Proteetion• 10a, lia. 
Basic Rates: 20a. 22a. 23a, 24b, 25a, 28*. 29a. 
Contracts: 405, 45, 46. 
Comb.; Cont. Discounts: 608. 60k, 610, 62b. 
Cancellation; 70a. 70e. 71a, 73a. 

TIME RATES 
Eft'   Reed 4/22/66. 

6. SPOT ANNOUNCEMENTS 
A-Mon thru Fri 5-8 am, noon-12:30 pat & 4:45-6 pm. 
B-All other times. 

CLASS A 
Class A rates equal Class B rate plus 25%. 

CLASS B 
1 min 30 see I min 30 lees 

1   6.47 4.28 208 x______. 3.65 3.41 
13 5.10 3.30 260 x............... 3.50 2.38 
26 x  4.80 3.24 312 3.29 2.30 
52 x.............._ 4.24 2.75 500 x.............. 2.56 1.98 
104 4.10 2.66 1000 x.--....... 2.12 1.42 
156 3.95 2.56 

SAUK CITY 
Sauk County-Map Location E-8 

See SUDS consumer market map and data at beginning 
of the State. 

WV L R (FM) 
1964 

Media Code 4 251 8025 4.00 
Sauk-Prairie Radio, Inc.. 123 Water St., Sauk City. 
Wls. 53583. Phone 608-643-3375. 

I. PERSONNEL 
President-A. W. Davidson. 
Program Director-Bart Olson. 

3. FACILITIES 
ERP 3.000 w.; 96.7 me. Stereo. 
Operating schedule: 6 am-10 pm. CST. 
Antenna ht.:   

4. AGENCY COMMISSION 
None; agencies add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulation:. 
General: Is. 2a, 3a, 4a, 4d, 5. 6a, 7a. 
Rate Protection: 10a, lis, 12h, 13a, 14a, 15b, 16. 
Basic Rates: 21b, 21e. 22a, 23a, 24s. 24b, 24e. 25a, 

26, 20, 29a, 30, 32a, 33a. 
Contracts: 40a, 41, 42b, 424, 44a, 45, 46, 47a, 48, 

49, 51a. 
Comb.; Cont. Discounts: 60d, 60g. 60i, 610, 62a. 
Cancellation: 700, 704. 71s. 72. 73a. 
Prod. Services: 80, 82. 

TIME RATES 
Eff Reed 5/29/67. 

6. SPOT ANNOUNCEMENTS 
I ti 211 3 ti 4 ti 5 ti 10 tl 

1 4.75 3.50 3.25 3.00 2.75 2.5( 
4 wk.  4.50 3.25 3.00 2.75 250 2.25 
13 4.25 3.00 2.75 2.50 2.25 2.00 
52 soit....... 4.00 2.75 2.50 2.25 2.00175 
30 sec: 80%of 1-min. 10 sec: 40% of 1-min. 

7. PACKAGE PLANS 
SATURATION SPECIAL-ROS 

50 in 5 days, ea__ 1.50 100 in 30 days, ea.... 1.50 
8. PROGRAM TIME RATES 

lx 26e 52x 260x 
1 hr _ ..... _ ..... 48.00 24.00 18.00 12.00 

18.00 12.50 9 00 
1/4 hr_. 24.00 12.00 9.00 6.00 
5 min  12.00 6.00 4.50 3.00 

SHAWANO (1 AM; 1 FM) 
Shawano County-Map Location P-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WTCH 
1948 

Media Code 4 251 8075 9.00 
Shawant. Co., Leader Publishing Co., 107 E. Green 
Bay St.. Shawano, Wis. 54166. Phone 715-526-
2121. 

I. PERSONNEL 
General Manager-J. P. Donald. 
Station Manager-Ray Gruetxmacher, 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1.000 w.; 060 be. DIrectional-nightime only. 
Operating schedule: 5:00 am-11:00 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only; 15 days. 

5. GENERAL ADVERTISING See ended regulations 
General: lb, 2a, 3a. 3b, 3d, 4a, 4e, 5, 65, 8. 
Rato Protection: 10a, Ils, I2a, 13a. 14a, 15a, 15b. 
Basle Rates: 20b, 21a, 21b, 21e, 22a, 22b, 23a, 24a, 

24b. 24e, 25a. 27, 28b, 28e, 32a, 33a. 
Contracts: 40a, 44a. 44b, 45, 46, 47a, 50. 51a, 51b. 
Comb.; Cont. Discounts: RM. 60d. 60f, 62d. 
Cancellation: 70a, 70e. 71a, 72, 73b. 
Prod. Services: 84), 81, 82. 
No cash rebates or discounts. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
Elf 9/66-Reed 8/2/66. 

A-6-8:30 am, 11:30 am-1:15 pm & 5-7 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
Ix 13x 26x 52X 

1 min... 6.50 5.80 5.25 4.75 
30 sec 5.00 4.50 4.00 3.50 

CLASS B 
1 min............ ......... 5.75 5.25 4.75 4.25 3.50 
30 see  4.25 3.80 3.40 3.00 2.50 

8. PROGRAM TIME RATES 
CLASS A 
lo I3x 

1/2 hr 32.00 28.00 
1/4 hr. 22.00 19.00 
5 min.... 13.00 11.00 

CLASS B 
1/2 hr.__ ...... ...... 28.00 24.00 
1/4 hr......._.._....... 18.00 15.00 
5 min  10.50 9.00 

26x 
26.00 
17.00 
9.50 

22.00 
13.50 
7.50 

W T C H-FM 

pm. 

52x 
24.00 
15.00 
8.00 

20.00 
12.00 
6.00 

104e 
4.2.5 
3.00 

104x 
22.00 
13.00 
7.00 

18.00 
10.50 
5.00 

1968 
Media Code 4 251 8076 7.00 
Shawano County Leader Publishing Co., 107-113 E. 
Green Bay St., Shawano, Wis. 54166. Phone 715-
526-2121. 

I. PERSONNEL 
General Manager-J. P. Donald. 
Station Manager-Ray Gruetzmaeher. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
ERP 3,000 w.: 100.1 me. 
Antenna ht.: 210 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 on time; by 10th of following month. 

5. GENERAL ADVERTISING See ceded mutations 
General: la, 2a. 20, 3a, 3b, 3e. 3d, 4a, 4d. S. 6a. 

75. 8. 
Rato Protection: 10a, Ilb. 12a, 130, 14a, 16. 
Basic Rates: 200, 21a, 21b, 22a, 22b, 23a, 241, 240, 

25a, 26, 27, 280, 20e. 29b. 30. 334. 
Contracts: 40a. 420, 44a. 45. 46. 47a, 48, 49, 50. 51b, 
Comb.: Cont. Discounts: 600, 62a, 624. 
Cancellation: 700, 704. 71a, 72, 730. 
Prod. Services: 80, 82. 

TIME RATES 
No. I Elf 12/1/66-Ree'd 11/14/86. 

6. SPOT ANNOUNCEMENTS 
1   5.00 52 x  2.50 
13 x_______________ 3.50 104 x  2.00 

8. PROGRAM TIME RATES I hr 1/2 hr 1/4 hr 
1 x. 30 15 10 

SHEBOYGAN (2 AM) 
Sheboygan County-Map Location G-8 

See SRDS consumer market map and data at begin • 
nin, of the State. 

WHBL 
1926 

R AI B 
Media Code 4 251 8170 8.00 
WHBL, Inc., Box 27. Sheboygan. Wis. 53081. Phone 

414-458-2107. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul F. Skinner. 
Commercial Manager-Harold Rommel/anger. 
Trame Supervisor-Doris A. Domnle, 

2, REPRESENTATIVES 
Burn-Smith Company, Inc. 

3. FACILITIES 
5,000 w. days, 1.000 w. nights; 1330 kg. 

Directional. 
Operating schedule: 5:25 atn-11 pm. CST. 

4. AGENCY COMMISSION 
15/0 time only: 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 30. 3e 3d, 4a, 5, (ia. 7a. 
Rate Protection: 10a, Ila, 12a, 13a, 14a. 15b. 
Basic Rates: 20b. 210, 214. 22a, 220, 23a. 24a, 24b, 

24e, 250, 25e. 26, 28a, 28e. 29e, 29b. 
Contracts: 40a, 41, 45. 46. 47e, 48, 51a. 
Comb.: Cont. Discounts: 60a, 60e, 60e. 60f. 601, 6210. 
Cancellation: 70a. 70b. 70e, 71a, 72. 730. 
Prod. Services: 80, 82. 
Affiliated with American Entertainment Network. 
Member: Wisconsin Network, Inc. 

TIME RATES 
No. 13 Et! 7/1/69-Ree'd 6/16/69. 

6. SPOT ANNOUNCEMENTS 
AA-Mon thru Sat 6:30-9 am; Party Line noon-6 pm. 
A-Mon thru Sat 5:30-6:30 am, 9 am-noon & 1-4 
Pm: Sun sign-on-6 pm. 
B-Sun thru Sat 6 pm-sign-off. 

CLASS AA 
1 MIN: 1 ti 5 ti 10 tl 15 ti 20 ti 90 ti 
1 wk 11.00 10.50 10.25 10.00 9.75 9.00 
13 ..... 10.50 10.00 9.75 9.50 9.25 8.50 
26 wk  10.00 9.50 9.25 9.00 8.75 8.00 
52 ult  9.50 9.00 8.75 8.50 8.25 7.50 

CLASS A 
1   10.00 9,50 9.25 9.00 8.75 8.00 
13 wk.  9.50 9.00 8.75 8.50 8.25 7.50 
26 wk.  9.00 8.50 8.25 8.00 7.75 7.00 
52 wit.  8.50 8.00 7.75 7.50 7.25 6.50 

CLASS B 
1 wk  8.00 7.50 7.25 7.00 6.75 6.00 
13 wit  7.50 7.00 6.75 6.50 6.25 5.50 
26 ...... 7.00 6.50 6.25 6.00 5.75 5.00 
52   6.50 6.00 5.75 5.50 5.25 4.50 
20/30 sec: 80% of l'min. 
10 sec or less: 50% of 1-min. 
1-minute, 20 or 30-second spots can be combined 
for frequency. 
10-second or less can be combined with longer spots 
on a 2 for 1 ratio. 
Retroactive weekly discounts apply on continuous 
schedule only. 
Weeks need not he consecutive to earn cumulative 
weeks frequency. 

8. PROGRAM TIME RATES 
AA-Mon thru Sat 6:30-9 am. noon-1 pm & 4-6 pm. 
A-All other times. 

CLASS AA 
Ix 26x 520 I04x 208x 3120 

1/2 hr_._.   36.00 35.00 34.00 32.50 30.00 27.00 
1/4 hr_   25.00 24.50 24.00 23.00 21.50 20.00 
10 min  20.00 19.50 19.00 18.25 17.25 16.00 
5 min.  16.00 15.75 15.50 15.00 14.25 13.50 

CLASS A 
1/2 hr  32.00 31.00 30.00 28.50 26.00 23.00 
1/4 hr... 21.00 20.50 20.00 19.00 17.50 16.00 
10 mitt  17.00 16.50 16.00 15.25 14.25 13.00 
5 min  13.00 12.75 12.50 12.00 11.25 10.50 

10. SPECIAL FEATURES 
5-min weather, news & sports: 170% of applicable 
1 min. 

WKTS 
1958 

Media Code 4 251 8265 6.00 
WKTS, Inc.. Box 649, 814 N. 8th St., Sheboygan. 
Wis. 53081, Phone 414-457-5561. 

STATION'S PROGRAMMING DESCRIPTION 
WKTS: Programmed for general interest and mass 
appeal. 
NEWS 25%: network, national, regional, local. sports 
and weather. FARM: news before 7 am & noon. 
Business news twice daily. 3 man local news staff. 
MUSIC 60%: divided equally between popular, stand-
ards, showtunes and middle-of-the-road. TALK 15%: 
open line phone conversation at 8:15 am. 9:15 am. 
10-10:30 am. 11:15 am & 3:15 pm. 3 air personali-
ties handle all talk and music programs. Station 
editorializes weekly on Wed. Emphasis on Involve-
ment in local issues and objectives. Actualities and 
remote broadcasts used. Air personalities available 
for remote broadcasts from sales, grand openings. 
etc. Contact Representative for further details. Reed 
8/11/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Tt. Karl Baker. 
Sales Manager-Bob Lardle. 

2. REPRESENTATIVES 
Gill-Perna. Inc. 

3, FACILITIES 
500 w. days; 950 lee. Directional. 
Operating schedule: 6 am-local sunset. CST. DST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2a, 3d, 4a, 4d, 5. (ta. 75, 8. 
Rate Protection: 104, 11d. 12d. 13d. 144. 15b. 
Basic Rates: 200, 21a, 21e, 21d, 22a, 22b, 23a. 24a, 

24e, 25s, 26, 27, 28e, 29a. 
Contracts: 40a, 41. 44a, 46. 47a, 51a, 51b. 
Comb.: Cont. Discounts: 600, 60e. 61a. 
Cancellation: 700, 704, 71a, 72, 73a. 
Prod. Services: 80, 82. 
Affiliated with MOIS Radio Network. 

TIME RATES 
No. 5 Elf 1/1/66--Ree'd 11/24/65. 

AA-Mon thru Sat 6-9 am, 11:30 am-1:30 pm Ac 
4-7 pm. 
A-All other times. 

7. PACKAGE PLANS 
PER WK: AA A 
6 ti  8.00 7.00 
12 ti  7.50 6.50 
18 7.00 6.00 
20/30 seconds-80% of applicable minute rate. 
10 seconds-50% of applicable minute rate. 

Discounts 
52 wk advertisers  

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x____ ............ ....... 50 JO 20 15 12 
DISCO" _ITS 

13r- 5% 104x-15% 260x-25% 
52x-10% 156z-20% 

AA A 
24 ti 6.50 5.50 
30 6.00 t.oll 

WPLY 
PLYMOUTH 

City of license, Plymouth, Wisc. 

Sheboygan-1922 N. 4th St., Sheboygan. Wise, 
Phone 414-467.4891. 

See listing under Plymouth, Wisc. 

SPARTA ( I AM; 1 FM) 
Monroe County-Map Location D-7 

See SRDS consumer market map and data at begin-
ning of the State. 

WCOW WCOW-FM 
1951 1960 

cog m 
Media Code 4 251 8360 5.00 
Sparta-Tomah Broadcasting Co., Inc., 209 E. Main 

St.. Sparta, Wis. 54656, Phone 608-269-3307. 
Other Studios-9010-1/2 Superior Ave., Tomah, Wls. 
Phone 372-6555; State St., Mauston, Wis. Phone 
843-8001. 
STATION'S PROGRAMMING DESCRIPTION 

WCOW: Programmed for general interest. 
AIR PERSONALITIES. NEWS: 5 min each half 
hour, 15 min local newscasts 7 am, 8 am. noon, 5:15 
pm. 10 pm. 5:30-6:30 am farm markets, weather, 
country music. 6:30 am-noon middle-of-the-road with 
some countty, standard, and popular music. Inter-
views, audience participation in segment. News. 
sports. weather,. markets noon-12:30 pm. Country 
music, coaches' interviews 12:30-1 pm. 1-7:35 pm 
entertainment, standard music with some country, 
and popular. Quiz and Interviews. Local news, 
weather, sports 5-5:30 pm. Farm hour 6:30-7 pm. 
Standards 7 pm-12M. Play-by-play all sports. Con-
tact Representative for further details. Itee'd 9/30/68. 

I. PERSONNEL 
Pres. & Garet Mgr.-John D. Rice. 

2. REPRESENTATIVES 
New York-Hal Walton & Company, Inc. 

3. FACILITIES 
5,000 w. days; 1290 kc. Non-directional. 
Operating schedule: 5:30 am-local sunset Mon thru 
Sat; 6:00 am-local sunset Sun. CST, 
FM FACILITIES 
ERP 50,000 w. hone.; 25,000 iv. vert.; 97.1 me. 
Operating schedule: 5:30 am-midnight. 
Antenna ht.: 388 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regula-
General; la, 2a, 2b, 3a, 30, 3e, 3d, 4a, 4c, 5, 6a, 

7b, 8. 
Rate Protection: 15b. 
Basle Rates; 20b, 21a, 21b, 21d, 225. 226, 23a, 24b, 

255, 28a, 28e, 29a, 290, 33a, 
Contracts: 40s, 44a, 44b, 45, 46, 47e. 48, 49, 51a, 

510, 51e. 
Comb.; Cont. Discounts: 60h, 61e. 62d. 
Cancellation: 70a, 70e, 72, 73a, 73b. 
Prod, Services: 82. 
Affiliated with MBS Radio Network. 

TIME RATES 
No. 4 Ell' 1/1/67-Ree'd 1/9/67. 

6. SPOT ANNOUNCEMENTS 
I MIN: 

Ix 260 52x 1560 250X 520x 1000x 
Fixed 6.00 4.90 4.60 4.30 4.05 3.75 3.20 
ROS.. 5.00 4.25 4.05 3.85 3.65 3.40 3.05 
30 SEC: 
Fixed 5.00 4.25 4.05 3.85 3.65 3.40 3.05 
ItOS.. 4.25 4.05 3.85 3.70 3.50 3.25 2.75 
10 SEC: 
Spent 4.25 4.05 3.85 3.70 3.50 3.25 2.75 
ROS 3.75 3.55 3.35 3.25 3.05 2.80 2.30 

7. PACKAGE PLANS 
PER WK, ROS: 

5 ti 10 ti 20 II 30 ti 50 ti 
1 ml  ..... 5.00 4.75 4.50 4.00 3.75 
50 sec...... 3.60 3.40 3.25 3.10 2.95 
10 sec ...... ____......... 2.65 2.60 2.50 2.40 2.30 

ONE-DAY SATURATION 
1 min SO see 10 see 

8. 20RtOi   70 58 35 
GRAM TIME RATES ) P 

(5:30 am-8 pm) 
I hr 1/2 hr 1/4 hr 10 min 5 min 

22.50 17.50 12.00 
13 x 57.50 33.50 21.50 16.75 11.50 
26 x_________ 55.00 32.00 20.50  6 11.00 
52 e.....___... 52.50 30.50 19.50 115..2050 10.50 
104 x.______ 50.00 29.00 18.50 14.50 10.00 
156 x.---.-...... 47.50 27.50 17.50 13.75 9.50 
260 x  45.00 20.00 16.50 13.00 9.00 
312 x__________ (4a2.50 2p4..5)0 15.50 12.25 8.50 

ft. 8  
1/ 1/4 hr 

I x  94h.00r 104 x_________. 7.40 
13 x......,, ,...._............8.00 150 x.____________ 7.00 
26 x _ ...... ___ 8.20 260 x___________. 6.60 

(CR) 

STEVENS POINT (1 AM; 1 FM) 
Portage County-Map Location IC-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WFHR 
WISCONSIN RAPIDS 

City of license-Wisconsin Rapids, Wis. 
Stevens Point office-328-1/2 Main St. Stevens Point. 

Wis. I'hone 344-3181. 
See listing under Wisconsin Rapids. Wis. 

WSPT WSPT-FM 
1948 1961 

Media Code 4 251 8455 3.00 
Stevens Point Broadcasting Co., Box 251. 500 N. 
Division St., Stevens Point, Wis. 54481, Phone 
715-341-1300, 

STATION'S PROGRAMMING DESCRIPTION 
WSPT: Format housewives and drive times. 
FARM: 5:30-6:30 am, 2 man, market reports, county 
agricultural agent. ENTErirAINMENT: 6:30 am-3 
pm, employing air personalities, popular music and 
current hits. 3-6 pm top 40 music, personality. 6-10 
pm popular music plus current hits. NEWS: 5 min 
to hour and at half hour. 3 man news staff plus state 
news network, UPI audio and UP wire. Business4 
stock market reports, direct New York. 5 man staff 
all personalities. Contact Representative for further 
details. Reed 8/16/67. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Peter A. Barnard, 
Program Director-James P. Schuh. 
Sales 5lanager-David A. Silverman. 

(This Hating continued on next Page) 
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Stevens Point-W S P T, W S P T-FM-Cont'd 
2. REPRESENTATIVES 

Chicago, New York, Los Angeles, San Francisco-
John A. Potter & Company. 

3. FACILITIES 
1,000 w. days; 1010 kg. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 
FM FACILITIES 
ER? 15,500 w.; 97.9 mc. 
Operating schedule: 6 am-11 pm. 

4. AGENCY COMMISSION 
15/0 time. 

5. GENERAL ADVERTISING See coded regulations 
General la, lb, 2a, 2b, 3a, lb, 5e. 3d, 9a, 4d, 5, 

6a, 7a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b, 16. 
Basle Rates: 21b, 220, 23a, 24e. 
Contracts: 40a, 44b, 46, 51a. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 60f, 60b. 

601, 620. 
Cancellation; 71a, 73a. 
Prod. Services: 82. 

TIME RATES 
Rates effective January 1, 1966. (Card No. 6.) 

Card received December 15. 1965. 
7. PACKAGE PLANS 
PER WK: 1 ti 5 ti 10 ti 15 It 20 ti 
1 min   9.00 7.50 6.50 6.00 5.00 
30-seconds--80% of earned 1-minute rate. 
10-seconds--50% of earned 1-minute rate. 
No further discounts. 

8. PROGRAM TIME RATES 
1/2 hr  45. 5 min  15. 
1/4 hr  25. 

STURGEON BAY 
Door County-Map Location 11-6 

See SUDS consumer market map and data at begin-
ning of the State. 

WDOR 
1947 

1:11:11:1 
Subscriber to the NAB Radio Code 

Media Code 4 251 8550 1.00 
Door County Broadcasting Co.. Inc., 800 S. 15th 

Ave., Sturgeon Bay, \Vis. 54235. Phone 914-743-
4411. 

I. PERSONNEL 
Pres.. Gen'l. & Sales Mgr.-Edward D. Allen, Jr. 

3. FACILITIES 
1,000 w. days; 910 ka Non-directional. 
Operating schedule: 5:45 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. la. 3b. 40, 4d. 5. 6a. 7a. 
Rate Protection: 10b, 1113. 12b, 1313, 14b. 
Basic Rates: 20a. 22a. 221). 23a. 240. 26, 29a. 
Contracts: 40a. 42a. 45, 470. 48. 
Comb.: Cont. Discounts: 60b. 60k, 61b. 
Cancellation: 73e. 
Affiliated with American Information Network. 

TIME RATES 
Eli' 2/2/60-Rec'd 11/28/60. 

A-Mon thru Sat 11 am-1 pm & 5-7 pm; Sun noon-
7 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

lx I3x 26x 52x I04x 156x 360x 
A .... 5.00 4.70 4.40 4.10 3.80 3.50 3.20 
B .... 4.00 3.80 3.60 3.40 3.20 3.00 2.80 
30 see: 70% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 
CLASS A 

Ix I3x 26x 52x I04x 156x 360x 
1 hr  50.00 47.50 45.00 42.50 40.00 37.50 95.00 
1/2 hr....._  30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/4 hr  20.00 19.00 18.00 17.00 16.00 15.00 14.00 
10 min  15.00 14.25 13.50 12.75 12.00 11.25 10.50 
5 min.  9.00 8.50 8.00 7.50 7.00 6.50 6.09 

CLASS B 
1 hr....-...._ 30.00 28.50 27.00 25.50 24.00 22.50 21.00 
1/2 hr  18.00 17.10 16.20 15.30 14.40 13.50 12.60 
1/4 hr  12.00 11.40 10.80 10.20 9.60 9.00 8.40 
10 min  9.00 8.55 8.10 7.65 7.20 6.75 6.30 
5 min  6.00 5.70 5.90 5.10 4.80 4.50 4.20 

SUPERIOR 
Douglas County-Map Location c-s 

See SUDS consumer market map and data at begin-
ning of the State. 

See Duluth (Minn.)-Superior 
(Wis.) 

TOMAH (1 AM; 1 FM) 
Monroe County-Map Location D-7 

See SUDS consumer market map and data at begin-
ning of the State. 

WCOW W C 0 W-FM 
SPARTA 

City of license--Sparts. Wisconsin. 
Tomah Office-1010-1/2 Superior Ave., Tomah, Wis. 
Phone 372-6555 

See listing under Sparta, Wis. 

WTMB 
1959 

Subscriber to the NAB Radio Code 
Media Code 4 251 8645 9.00 
Box 588, 1016-1/2 Superior Ave., Tomah, Wis. 54660. 

Phone 608-372-2180. 
I. PERSONNEL 
Pres. & Gen'l Mgr.-Hugh W. Dickie. 
Adv. & Sales Dir.-Phyllis J. Rice. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 

3. FACILITIES 
1,000 w. days; 1460 kc. Non-directional. 
Operating schedule: 5:30 am-sunset. CST. 
Simulcast during AM operational hours. For non-
slmuleast facilities see WTMB-FM listing. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a. 4a, 5, 6a, 8. 
Itate Protection: 10a. lia. 12a. 13a, 14a. 
Basic Rates: 20a, 21a, 21b, 22b, 230. 24a, 24b, 24e, 

25e. 28b, 290. 29b. 
Contracts: 40a. 41, 42a, 42e, 43, 44a, 44b, 45, 48, 

470. 510. 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, Ola, 61b, 

62b. 62d. 
Cancellation: 70a. 70e. 71a, 72, 73a, 73b. 
Prod. Services: 80, 82. 
Member: National AgRatilo Groups, Inc. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 4 Eff 1/1/86-Rec'd 3/30/68. 
6. SPOT ANNOUNCEMENTS 

1 min 30 see 20 see 10 see 

WEEKLY DISCOUNTS 
5 ti........._.....,......... 5% 20 it  20% 
10 ti   10% 25 ti.  259g 
15 ti   15% 
52 consecutive weeks-additional 10% discount. 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 mln 2 min 

1 x.  ----- 15 12 8 6 

WTM B-FM 
1965 

[Muni 

Subscriber to the NAB Radio Code 
Media Code 4 251 8646 7.00 
Tomah Mauston Broadcasting Co.. Inc.. Box 588, 

1016-1/2 Superior Ave., Tomah, Wis. 54660. Phone 
372-2180. TWX 312. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Hugh W. Dickie. 
Advertising Director-Phyllis Rice. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 

3. FACILITIES 
ERP 100,000 w. (hosto): 100.000 w. (vent.); 98.9 
me. 
Operating schedule: 24 hours daily. 
Antenna ht.: 460 ft. above average terrain. 
Partial simulcast operation with WTMB-AM. For 
simulcast rates, see WTMB. 

4. AGENCY COMMISSION 
Nono. all rates net to station. 

5. GENERAL ADVERTISING See ended regulations 
See WT51.11 listing for coded regulations. 

TIME RATES 
Ell' Reed 8/1/66. 

6. SPOT ANNOUNCEMENTS 
I min 30 see 20 see 10 see 

1 ti  5 4 3 2 
WEEKLY DISCOUNTS 

5 ti..........._...._..._... 5% 20 20% 
10 U.__ .......... ____-.... 10% 25 tL.--- 25% 
15 ti  15% 
52 consecutive weeks-additional 10% discount. 

8. PROGRAM TIME RATES 
1/4 hr 10 min 5 min 2 min 

1 x 15 12 8 6 

TOMAHAWK 
Lincoln County-Map Location E-5 

See SUDS consumer market map and data at beginning 
of the State. 

WELF 
1968 

Media Code 4 251 8691 3.00 
Tomahawk Broadcasting Co., Box 274. Mohawk Dr., 
Tomahawk, Wisc. 54487. Phone 715-453-4700. 
STATION'S PROGRAMMING DESCRIPTION 

WELF: Programmed for general interest. 
NEWS: network on hour. News round-up, noon-1 pm, 
including national, state, local, stock market, weather, 
commentary and sports. Remote units available for 
on spot coverage from automobile, boat, airplane 
and snowmobile. Station editorializes twice weekly. 
ENTERTAINMENT: middle-of-the-road, showtunes, 
country and western music. Emphasis on on-the-
street, live music and store opening broadcasts. Rec'd 
4/14/69. 

I. PERSONNEL 
Partner & Gen'l Mgr.-Bruce John Meek. 
Commercial Manager-Art Benedict. 

3. FACILITIES 
500 w.: 810 kg. Non-directional. 
Operating schedule: 7 am-local sunset. CST. 

4. AGENCY COMMISSION 
15/0 time & talent; 20th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b. 44. 6a. 
Rate Protection: 15b. 
Basie Rates: 24b, 24c, 26, 29a. 
Contracts: 40a. 
Comb.: Cont. Discounts: 60a, 61b, 
Cancellation: 70e. 710. 73a. 
Prod. Services: 82. 

TIME RATES 
No. 1 Eff 10/1/68-Itee'd 11/8/68. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE 

PER WK: 35 ti 28 ti 21 ti 14 ti 7 ti I tl 
1 wit  3.65 3.85 4.05 4.25 4.45 4.70 
13 wk  3.45 3.65 3.85 4.05 4.25 4.45 
26 wk___   3.30 3.45 3.65 3.85 4.05 4.25 
39 wk  3.15 3.30 3.45 3.65 3.85 4.05 
52 wk. ...... _...„ 3.00 3.15 3.30 3.45 3.65 3.85 

30 SECONDS 
1 wk  . 2.15 2.25 2.35 2.50 2.65 2.80 
13 wk.  2.05 2.15 2.25 2.35 2.50 2.65 
26 wit-   1.95 2.05 2.15 2.25 2.35 2.50 
39 wk___ ...... 1.85 1.95 2.05 2.15 2.25 2.35 
52 wk. - 1.75 1.85 1.95 2.05 2.15 2.25 

10 SECONDS 
1 ask  1.40 1.50 1.60 1.70 1.80 1.90 
13 wk  1.35 1.40 1.50 1.60 1.70 1.80 
26 wk  1.30 1.35 1.40 1.50 1.60 1.70 
39 wk.  1.25 1.30 1.35 1.40 1.50 1.60 
52 wk.  1.20 1.25 1.30 1.35 1.40 1.50 

7. PACKAGE PLANS 
PER WK, EA: 40 tl 50 tl 60 ti 70 ti 
1 coin......._......_  2.85 2.70 2.55 2.40 
30 sec-  1.65 1.55 1.45 1.40 
10 sec  1.15 1.10 1.05 Lao 

8. PROGRAM TIME RATES 
WITHIN 52 WEEKS 

5 min 1/4 hr 1/2 In 1 hr 
1 x    8.20 14.20 28.25 42.30 
13 x  ..... ...... „ 7.40 12.80 25.45 38.05 
26 x.  6.65 11.50 22.90 34.25 
52+     6.00 10.35 20.60 30.85 

TWO RIVERS (1 AM; 1 FM) 
Manitowoc County-Map Location G-7 

See SUDS consumer market map and data at begin-
ning of the State. 

80 ti 
2.30 
1.35 
.95 

WQTC 
1951 

Media Code 4 251 8740 8.00 
J J C Broadcasting Corp., Box 266, 1817 Washington 

St., Two Rivers. Wise. 54241. Phone 414-797-1348. 
STATION'S PROGRAMMING DESCRIPTION 

WQTC: Programmed for adults and young adults. 
AIR PERSONALITIES emcee entire operation. 
NEWS 10%: local, national and international. 5 min 
on hour, 2 min on half hour. Feature 40 min news 
block noon-12:40 pm. MUSIC 90%: featuring cur-
rent selling popular and general popular mush sign-
on-3 pm & 6 pm-sign-off. Rock 3-6 pm daily. COM-
MERCIAL POLICY: No commercials or programs 
exceeding 1 minute accepted, exception Sun morning. 
Reed 2/7/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Jerry J. Collins. 
Sales Manager-Jack Skidmore. 
Program Director-Jim Pace. 

3. FACILITIES 
1,000 w. days; 1590 ke. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast 6 an-loeal 
sunset. Fon non-simulcast funnies see WQTC-FM. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 4a, 5. 6a, 7b, 8. 
Rate Protection: 10a, lia, 12a, 13a, 14a, 15b, 16. 
Basic Rates: 20a, 20b, 21a, 21b, 21e, 21d, 22a, 22b. 

230, 23b. 240. 24b, 24c, 25a, 26, 280. 28c, 29a, 
29b, 30, 

Contracts: 40a, 44a. 44b, 49. 51b. 
Comb.: Cont. Discounts: 60g, 601, 62b. 
Cancellation: 70a, 70c, 71a. 
Prod. Services: 80. 
No commercials exceeding 1 minute accepted; excep-
tion Sunday morning. 
Affiliated with KBS and MBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Eli' 1/25/68-Reed 2/7/68. 
6. SPOT ANNOUNCEMENTS 

I x 13x 26x 52x 1041 I56x 260x 
1 min 6.20 5.00 5.60 5.20 4.00 4.05 4.30 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
1 MINUTE 

 Per wk  
7 ti 14 ti 21 ti 28 ti 95 ti 70 ti 

1 wk.. ......... 5.80 5.20 4.50 3.80 3.4(t 2.80 
4 wk.  5.20 4.50 3.90 3.40 2.80 -.. 
13 wk ........ 4.50 3.90 3.40 2.80 2.60  26 wk. 3.90 3.40 2.80 2.60 2.40   

52 wk  3.20 2.80 2.60 2.40 2.20 
8. PROGRAM TIME RATES 

lx 13x 261 52x 104x 156x 260x 
1 hr  52.50 50.90 49.40 47.30 43.10 ss.so 34.70 
3/42 hr 

42.00 40.80 39.50 37.80 34.40 31.10 27.70 
1/ h    33.60 32.00 30.50 28.90 27.30 25.20 23.60 

21.00 20.00 18.90 17.30 15.80 14.70 13.10 
110/4 h   mm.  16.30 14.20 13.40 12.40 11.60 10.50 9.30 
5 min.  10.60 9.40 8.20 7.50 6.90 6.45 5.90 

WQTC-FM 
1965 

Media Code 4 251 8741 6.00 
J J C Broadcasting Corp.. Box 266, 1817 Washington 

St. Two Rivers, Wise, 54241. Phone 414-793-1348. 
STATION'S PROGRAMMING DESCRIPTION 

WQTC-FM: See WQTC listing for progrumming 
prior to am sign-off. MUSIC: rock till 12M. 
SPORTS: in season 8 pm-12M on weekends or special 
sports events when possible. Rec'd 4/30/69. 

I. PERSONNEL 
President-Jerry J. Collins. 
Mgr. & Pros. Dir.-Ron Anderson. 
Sales Manager-Jack Skidmore, 

3. FACILITIES 
ERP 3,000 w.; 102.3 me. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Partial simulcast operation. Operated separately local 
sunset-midnight. For simulcast facilities see WQTC. 
Antenna ht.: 250 ft. above average terrain. 

4. AGENCY COMMISSION 
15%. 

5, GENERAL ADVERTISING See coded regulations 
See WQTC listing for roded regulations. 

TIME RATES 

Rates are identical to WQTC. See that listing. 

VIROQUA (1 AM; 1 FM) 
Vernon County-Map Location D-8 

See SUDS consumer market map and data at begin-
ning of the State. 

WGBM (FM) 
1967 

Media Code 4 251 8760 6.00 
Robinson Corp., Rt. 4, Viroqua, Wis. 54665 Phone 

637-7200. 

I. PERSONNEL 
Pres.. Gen'l & Sales Mgr.-Parks Robinson. 
Station Manager-Dwain Munyon. 

3, FACILITIES 
REP 3,000 w. (horiz). 3,000 w. (vert.) ; 102.3 me. 

Stereo. 
Operating schedule: 11:45 am-midnight. CST. 
Antenna ht.: 300 ft. above average terrain. 

WISCONSIN 
4. AGENCY COMMISSION 
15% time only; parable 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 3b, 3d, 4a. 4d, 5, 6a, 7a, 8. 
Rate Protection: 10h. 11h, 12h, 13h, 14h, lia, 15b, 

15e. 
Basle Rates: 25a, 29a. 
Contracts: 40a, 45, 46, 470. 
Comb.: Cont. Discounts: 606, 61a. 
Cancellation: 72, 73a. 
AM facilities: WISV. 

TIME RATES 

Rates are identical to WISV. See that listing. 

WISV 
1958 

Subscriber to the NAB Radio Code 
Media Code 4 251 8835 6.00 

Robinson Corp., 1 mile south of Viroqua on Hwy. 14, 
Viroqua. Wis. 54665. Phone 698-637-7200, 7288. 

I. PERSONNEL 
Station Manager-Parks Robinson. 

3. FACILITIES 
1,000 w. days; 1360 kg. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 

4. AGENCY COMMISSION 
None. Agency must add commission to rates shown. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 4a. 4d, 5, 7a, 8. 
Rate Protection: 10b, 11b. 1213. 13b. 14b. 
Basle Rates: 20a, 22a, 23a, 24b, 25s. 26, 28b, 290. 
Contracts: 40a, 45, 46, 47a, 48. 
Comb.; Cont. Discounts: 60a. 61a, 61b, 62b. 
Cancellation: 70a, 70e, 71a. 73a. 
PM facilities WGBM (FM). 
Affiliated with Keystone Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Eff 12/1/67-Rec'd 1/17/68. 

A-6:45-8:30 am, 11:30 am-1 pm & 5-10 pm. 
B-An other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 
1 min 

1 x  5.00 156 x  
13 x  4.50 208 x  
26 x  4.25 260 x  
52 r  4.00 312 x 
104 x  3.75 624 

CLASS B 
1 x  4.00 156 
13 x  3.80 208 
26 X  3.55 260 x  
52 x  3.30 312 x  
104 r  3.05 624 x  

1 min 
3.50 
3.25 
3.00 

  2.75 
  2.50 

  2.80 
2.55 
2.30 
2.05 
1.80 

7. PACKAGE PLANS 
SATURATION PACKAGE 

15 ti 50 ti 60 ti 90 tl 120 ti 
I wk 2 wk 3 wk 3 wk 4 wk 

30 sec  41.25 66.00 120.00 162.00 198.00 
1 min  55.50 93.00 156.00 216.00 264.00 

Per wk  Per mo--
7 ti 15 ti 30 tl 60 41 100 ti 

10 sec  14.00 22.50 39.00 69.00 100.00 

8. PROGRAM TIME RATES 
CLASS A 
I hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  40.00 24.00 17.80 15.00 10.20 
13 x  37.00 22.50 16.70 14.00 9.55 
26 x  34.00 21.00 15.60 13.00 8.90 
52 r  31.00 19.50 14.50 12.00 8.25 
104 r  28.00 18.00 13.40 11.00 7.60 
156 x  25.00 16.50 12.30 10.00 6.95 
208 x  22.00 15.00 11.20 9.00 6.30 
260 x  19.00 13.50 10.10 8.00 5.65 
312 X  16.00 12.00 9.00 7.00 5.00 

CLASS B 
  30.00 21.00 15.00 10.20 7.50 

27.75 19.50 14.00 9.55 7.00 
25.50 18.00 13.00 8.90 6.50 
23.25 16.50 12.00 8.25 6.00 
21.00 15.00 11.00 7.60 5.50 
18.75 13.50 10.00 6.95 5.00 
16.50 12.00 9.00 6.30 4.50 
14.25 10.50 8.00 5.65 4.00 

7.00 5.00 3.50 

1 x 
13 x  
26 x  
52 x  
104 X 
156 x 
208 
260 x 
312 X  ..... 12.00 9.00 

THE IMPORTANCE OF MEDIA-

ADVERTISER COOPERATION 

... as an inescapable matter of policy 

has come about through the realiza-

tion that such a program is as good 

business for media as it is for adver-

tisers . . . and that a sound program 

of advertiser relations is an operating 

necessity. 
610D-3/ 

September 1, 1969 Spot Radio Stations 965 



WISCONSIN 

WATERTOWN (1 AM; 1 FM) 
Jefferson County-Map Location P-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WTTN 
1950 

CEIC1 
Media Code 4 251 8930 5.00 
NVatertown Radio, Inc., 104 W. Main St., Water-

town. Wis. 53094. Phones 261-3950. 3951. 
STATION'S PROGRAMMING DESCRIPTION 

WTTN: Programmed for city and rural audience. 
Farm picture 6 am. Interviews, market reports, 
county agents report, weather roundup. 7-9 am 
weather, time, temperature, news, music. 9:30-10:30 
am poetry and readings. 10:30-11:30 pm programmed 
for housewives, interviews, recipes, when and where 
events, hospital news. 11:30 am-1 pm noon farm 
and home program, farm news, interviews, agricul-
tural reports, news, sports, weather reports. 1-2 pm 
telephone talk show. 2-5:30 pm features topical 
events, news, pop and standard music. 5:30-6 pm 
news, sports. FM continues with middle-of-road 
music to 10 pm. NEWS: 18 min 9 am, 12:15 pm. 
5:40 pm. 5 min 7 am. 2 pm. 3 pm, 4 pm, 5 pm. 
Contact Representative for further details. Ree'd 
9.115/67. 

I. PERSONNEL 
Pres. & Gerel Mgr.-Carl V. Kolata. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
1,000 w. days; 1580 kc. Non-directional. 
Operating schedule: 6 am-local sunset. CST. 
Partial simulcast operation. Simulcast during AM 
operational hours. For non-simulcast facilities see 
WTTN-FM. 

4. AGENCY COMMISSION 
15/0 time only: 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b; 3b, 3d, 40. 4d, 5. 6a, 8. 
Rate Protection: 10a, 120, 13a, 14e. 
Basic Rates: Sib, 21b. 
Contracts: 400. 440. 45. 
Comb.: Cont. Discounts: 60d. 
Cancellation: 70e, 710. 
Prod. Services: 82. 
Affiliated with KBS Radio Network. 
Member: National AgRadio Groups, Inc. 

TIME RATES 
1/1/68-Rec'd 1/15/68. 

6. SPOT ANNOUNCEMENTS 
I min 30 see I min 30 seo 

1 x  5.75 4.75 260 x  3.50 2.50 
13 x  5.50 4.50 520 x 3.00 2.00 
26 x.  5.25 4.25 1040 x.  2.75 1.75 
39 x 5.00 4.00 1560 x  2.50 1.50 
78 x  4.50 3.50 2080 x  2.25 1.25 
156 x  4.00 3.00 

8. PROGRAM TIME RATES 
ix 52x 104x 156x 260x 3I2x 

1/2 hr  35.00 32.00 28.00 24.00 22.00 20.00 
1/4 hr  18.00 16.00 15.00 14.50 14.00 13.00 
5 min  12.00 10.00 9.00 8.50 8.00 7.00 

10, SPECIAL FEATURES 
NEWS REPORTS SERVICE CHARGES 

1/4 hr  2.50 5 min.  _ 1.50 
Participating   1.00 

W IT N-FM 
1960 

On HMO 
Media Code 4 251 8931 3.00 
Watertown Radio, Inc., Box 10, 104 W. Main St., 
Watertonn. Wis. 53094. Phone 414-261-3950. 

I. PERSONNEL 
Pres. & Geai Mgr.-Carl V. Kolata. 
Chief Engineer-Clifford Groth. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 

3. FACILITIES 
ERP 20.000 w.: 104.7 mc. 
Operating schedule: 6 am-9:15 pm. CST. 
Antenna ht.: 150 ft. above average terrain. 
Partial simulcast operation. Operated separately 6-
9:15 pm. For simulcast facilities see WTTN. 

4. AGENCY COMMISSION 
15/0: time only. 

5. GENERAL ADVERTISING See coded regulations 
See WTTN listing for coded regulations. 
Affiliated with KBS Radio Network. 

TIME RATES 
Elf 1/1/68-Itec'd 1/15/68. 

6. SPOT ANNOUNCEMENTS 
PER DAY: itl 201 3 ti 
1 min. 5 days per wk  15.00 20.00 22.50 

8. PROGRAM TIME RATES 
PER WK: 1 01 2 ti 3 ti 
1/4 hr  14.00 36.00 50.00 
1/2 hr-2 x 1/4 hr rate. 

CONTRACT DISCOUNTS 
6 mo-10% 12 mn-15% 

10. SPECIAL FEATURES 
NEWS REPORTS SERVICE CHARGES 

1/4 hr  2.50 5 min.  1.50 
Participating   1.00 

WAUKESHA (1 AM; 1 FM) 
Waukesha County-Map Location G-9 

See SRDS consumer market map and data at begin-
ning of the State. 

WAUK 
1960 

RAB 

Media Code 4 251 9025 3.00 
Ottawa Broadcasting Corp.. 530 Wisconsin Ave., 
Waukesha, Wis. 53186. Phone 414-542-6636. 

I. PERSONNEL 
President-Peter S. Vanden Bosch. 
Sta. Mgr. & Prog. Dir.-Walter G. Smith. 
Vice-Pros. & Sales Mgr.-John S. Helder. 

2. REPRESENTATIVES 
Call station collect. 

S. FACILITIES 
10,000 w. days; 1510 be. Directional. 
Operating schedule: Sunrise-local sunseL CST. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20. 3a, 31), 45, 4d, 5, 6a, 8. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b. 
Basic Rates: 205. 22a, 23a, 24a, 25a, 26, 281). 29a. 
Contracts: 420. 46, 475, 48. 
Comb.; Cont. Discounts: 60a. 61e. 62b. 62e. 
Cancellation; 70a, 70e. 710. 73a. 

TIME RATES 
Elf 11/1/68-Reed 11/8/68. • 

AA-6:30-9 am, noon-1 pm & 3:30-6 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 
1 MINUTE 

ROS: 1 wk 6 wk 13 wk 26 wk 39+ 
1 ti  12.00 11.00 10.50 10.00 9.50 
7 tL  10.00 9.50 9.00 8.50 8.25 
13+ .....   9.00 8.50 8.00 7.75 6.75 

30 SECONDS 
1 tL  8.50 7.25 6.60 6.25 5.60 
7   8.00 7.00 6.25 6.00 5.00 
13+   7.65 6.60 6.00 5.60 4.50 

CLASS A 
1 MINUTE 

1 ti  9.50 8.40 7.15 
7 ti  8.25 7.90 6.90 
13+     6.75 7.55 6.50 

30 SECONDS 
1 ti  6.30 6.00 5.40 
7 tL  5.90 5.60 5.20 
13+   5.65 5.20 5.00 
ID's: 50% of 1-min. 

8. PROGRAM TIME RATES 
MON THItIl SAT 

ix 52x 1041 I56x 
1 hr. 90.00 75.00 
1/2 hr......._ 50.00 40.00 35.00 30.00 
1/4 hr_____ 30.00 25.00 22.50 20.00 
10 min__ 25.00 20.00 17.50 15.00 
min____ 20.00 17.50 15.00 12.50 

WA U K-FM 

6.50 6.11 
6.15 5.90 
5.90 5.50 

5.10 4.80 
4.80 4.50 
4.60 4.20 

2601 3I2x 

17.50 15.00 
12.50 10.00 
10.00 7.50 

1947 
Media Code 4 251 9026 1.00 
Ottawa Broadcasting Corp., 330 Wisconsin Ave., Wau-

kesha, Wis. 53186. Phone 414-542-6636. 
I. PERSONNEL 
President-Peter J. Vanden Bosch. 
Sta. Mgr. & Prop. Dir.-Walter G. Smith. 
Vice-Pros. 5c Sales Mgr.-John S. fielder. 

2. REPRESENTATIVES 
Call station collect. 

3. FACILITIES 
ERP 19,300 w.; 106.1 mc. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 180.65 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended reguialions 
See WAUK listing for coded regulations. 

TIME RATES 
Elf 11/1/68-Reed 11/8/68. 

AA-3:30-11 pm. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK, 30 SEC: I wk 6 wk 
1 ti ................ 6.35 6.10 
7 tL  6.10 5.90 

CLASS A 
1 ti  5.10 4.90 4.55 4.30 4.10 
7 ti  4.90 4.70 4.40 4.20 3.95 
13+   4.70 4.55 4.30 4.10 3.85 

8. PROGRAM TIME RATES 
CLASS AA 

MON THRU SAT 
lx I3x 26x 39x 

1 hr  57.00 54.50 50.40 46.00 
1/2 hr  30.00 28.00 26.00 24.50 
1/4 hr  16.20 15.25 14.25 13.60 
5 min  9.00 8.30 7.50 7.20 

CLASS A 
1 hr  48.00 45.50 42.00 38.50 
1/2 hr  25.00 24.25 21.50 20.00 
1/4 hr  13.50 12.75 11.85 11.40 
5 min  7.50 6.90 6.20 6.00 

13 wk 26 wk 39+ 
5.90 5.65 5.40 
5.65 5.40 5.15 
5.40 5.15 4.90 

52x 
43.00 
22.50 
12.50 
6.50 

36.00 
19.20 
10.50 
5.40 

WAUPACA (1 AM; 1 FM) 
Waupaca County-Map Location F-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WDUX 
1955 

• 
A Laird Group Station 

Media Code 4 251 9120 2.00 
Laird Broadcasting Co. Box 247, Waupaca, Wis. 

54981. Phone 715-258-5528. 
I. PERSONNEL 
President-Dorothy J. Laird. 
Vice-Pres. & Gen'l Mgr.-Tom Karavakis. 
Station Manager-Ed Kramer, 

2. REPRESENTATIVES 
Stone Representatives, Inc. 

3. FACILITIES 
5.000 w. days; 800 be. Directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15% net charges for time; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4a, 5. 
Rate Protection: 10d, 11d, 12d, I3d, 14d. 
Basic Rates: 22b 23e, 25s. 
Contracts: 40e. 
Cancellation: 70e, 71a. 
Affiliated with American Information Network, 
Member: Laird Grout). 

TIME RATES 
Eft Reed 2/27/68. 

6. SPOT ANNOUNCEMENTS I x 26x 52x 
1 min  7.00 6.75 6.50 

7. PACKAGE PLANS 
12 ti 18 ti 24 ti 96 ti 

1 min._  5.50 5.00 4.50 4.00 

WDUX-FM 
1967 

Media Code 4 251 9121 0.00 
Laird Broadcasting Co., Inc.. Box 247. Tower Road 

Waunaca. %Us. 54981. Phone 715-258-5528. 
I. PERSONNEL 
President-Dorothy J. Laird. 
Vice-Pres. & Gen'i Mgr.-Tom Karavakis. 
Station Manager-Ed Kramer. 

2. REPRESENTATIVES 
Stone itepresentatives, Inc. 

3. FACILITIES 
ERP 3,000 w.: 92.7 me. Stereo. 
Operating schedule: 6 am-midnight. CST. 
Antenna ht.: 265 ft. above average terrain. 

4. AGENCY COMMISSION 
15/0 Ume only. 

5. GENERAL ADVERTISING See coded regulations 
See WDUX listing for coded regulations. 
Member: Laird Group. 

TIME RATES 

Rates are identical to WDUX. See that Dating. 

WAUPUN 
Fond du Lac County-Map Location G-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WLKE 
1968 

Media Code 4 251 9215 0.00 
Collins Broadcasting Corp., 522 E. Main St., Waupun, 
Wis. 53963. Phone 414-324-4441, 
STATION'S PROGRAMMING DESCRIPTION 

WLKE: Programmed for adults and young adults. 
AIR PERSONALITIES emcee entire operation. 
NEWS 10%; local, national, and international, 5 
min on hour, 2 min on half hour. Feature 40 rain 
news block noon-12:40 pm. MUSIC 90%: featuring 
current selling popular and general popular music 
sign-on-3 pm & 6 pm-sign-off. Rock 3-6 pm daily. 
COMMFRCIAL POLICY: no commercials or programs 
exceeding 1 minute accepted, exception Sun morning. 
Rec'd 9/18/67. 

I. PERSONNEL 
General Manager-Joseph P. Collins, 
Program Director-Jack Davison. 
Sales Manager-Jack Judi 

3. FACILITIES 
1.000 w.; 1170 kc. Non-directional. 
Operating schedule: Sunrise-local sunset daily. CST. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, 3a, 3b, 4a, 5, 6e, 7b, 8, 
Hate Protection: 10a, 11e, 125, 13e, 14a, 15b, 16. 
Basle Rates: 20a, 20b, 21e, 21b, 21c, 21d, 22e, 22b, 

230. 23b, 24a, 24b, 24e. 25a, 26, 28a, 28e, 290, 
25b, 30. 

Contracts: 40a. 44a, 44b, 49, 51b. 
Comb.; Cont. Discounts: 60g. 601, 62b, 
Cancellation: 70a, 70e, 710. 
Prod, Services: 80. 
No commercials exceeding 1 minute accepted; excep-
tion Sunday morning. 
Affiliated with JOBS. 

TIME RATES 
No. 1 Elf 5/28/66-Ree'd 11/28/66. 

6. SPOT ANNOUNCEMENTS 
Ix I3x 261 52x I04x I56x 260x 

1 min 6.20 5.90 5.60 5.20 4.90 4.60 4.30 
30 sec: 75% of 1-min. 10 sec: 50% of 1-min. 

7. PACKAGE PLANS 
1 MINUTE 

 Per wk  
7 ti 14 ti 21 ti 28 tl 35 tl 70 tl 

1 wk.  5.80 5.20 4.50 3.80 3.40 2.80 
4 wk_  5.20 4.50 3.90 3.40 2.80 
13 wk  4.50 3.90 3.40 2.80 2.60 
26 wk  3.90 3.40 2.80 2.60 2.40 
52 wk  3.20 2.80 2.60 2.40 2.20 

8. PROGRAM TIME RATES 
Ix I3x 261 52x I04x 156X 260x 

1 hr 52.50 50.90 49.40 47.30 43.10 38.90 54.70 
3/4 42.00 40.80 39.50 37.80 34.40 31.10 27.70 
1/2 hr........ 33.60 32.00 30.50 28.90 27.30 25.25 23.60 
1/4 hr  21.00 20.00 18.90 17.30 15.80 14.70 13.10 
10 min _ 16.30 14.20 13.40 12.40 11.60 10.50 9.30 
5 min.  10.60 9.40 8.20 7.50 6.90 6.40 5.90 

WAUSAU (3 AM; 2 FM) 
Marathon County-Map Location E-6 

See SRDS consumer market map and data at begin 
sing of the State. 

WRIG WRIG-FM 

e 
1958 1964 

R'/'313 

Subscriber to the NAB Radio Cone 
Media Code 4 251 93109.00 
WHIG, Inc., 529 Third St., Wausau, Wis. 54401. 
Phone 715-845-4275. 

I. PERSONNEL 
Vire-Pres. & Gen'l Mgr.-D. E. Wright. Jr. 

2. REPRESENTATIVES 
Stone Representatives. Inc. 

3. FACILITIES 
1.000 w. days, 250 W. nights; 1400 kc. 
Non-directional. 

Operating schedule: 5:00-1:00 am. CST. 
FM FACILITIES 
ERP 100.000 w.; 101.9 me. 
Operating schedule: 5:00-1:00 am. CST. 
Antenna ht: 478 ft, shove average terrain. 

4. AGENCY COMMISSION 
15/0: 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, 31), 4a, 4d, 5, 6e, 75. 
Rate Protection: 10b, 11b, 12b, 1315, 14b, 15b. 
Basic Rates: 20a, 22a, 23a, 241% 25e, 28a, 29e. 
Contracts: 40e, 45. el. 47e. 
Comb.: Cont. Discounts: 60e, 60e, 61b, 62b. 
Cancellation: 70a, 70e. 71a, 730. 
FM duplicates AM hours and programs. 

TIME RATES 
Rates effective September 1. 1964. 

Rates received July 9. 1964. 

7. PACKAGE PLANS 
WEEKLY PACKAGE PLANS 
1-MINUTE ANNOUNCEMENTS 

1 U.-_-______-_-. 8.50 15 __ 6.00 
5 7.50 20 or more tl--- 5.00 
10 ti.___.._......____... 6.50 
30 seconds-75 of earned 1-minute rate. 
10 seconds-50% of earned 1-minute rate. 

WSAU W S A U-FM 
1937 1947 

e 
Subscriber to the NAB Radio Code 

Media Code 4 251 9405 7.00 
Forward Communications Corp.. Box 1088, 1114 Grand 

Ave. Wausau, Wis. 54401. Phone 715-842-2111. 
I. PERSONNEL 
President-Richard D. Dudley. 
Station Manager-George Bundner. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Minneapolis & St. Paul-Harry Hyatt, 
South, Southwest-Busby, Finch and Woods, Inc. 

3. FACILITIES 
5.000 w.; 550 be. Directional-separate patterns, day 
and night. 

Operating schedule: 24 hours. CST. 
FM FACILITIES 
ERP 100.000 w.• 95.5 me. 
Operating schedule: 24 hre. daily. CST. 
Antenna ht.: 1,150 ft. above average terrain. 

4. AGENCY COMMISSION 
15/o thee only; 15th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2e. 2h. 3e. 3d, 40, 4d, 5, 65, 7h. 
Rate Protection: 101), 111), 12b, 13b, 14b, 150. 
Basic Rates: 20b, 21b, 21d, 22e, 22b, 23e, 24b, 25e, 

26, 28a, 28e, 295. 30, 520, 33a. 
Contracts: 40e. 41, 42a, 42e. 43, 44e, 44b, 45, 46, 

47e, 48, 411, 51a, 51b, 51e. 
Comb.; Cont. Discounts: 60a, 80e, 60d, 60e, 60g, 

60h, 601, 61e. 62b, 62d. 
Cancellation: 700, 70e, 710, 72, 73a, 73b, 
Prod. Services: 80, 82. 
Affiliated with NBC Radio Network. 
Member: Wisconsin Network, Inc. 

TIME RATES 
No. 13 Elf 1/1/68--Ree'd 1/15/68. 

AA-Mon thru Fri 6-9 am, noon-1 pm & 4-7 Pra. 
A-All other times. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 251 501 150x 250x 500x 
AA 11.00 10.50 10.00 9.50 9.00 8.00 
A   9.00 8.50 8.00 7.50 7.00 6.00 
20/30 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

7. PACKAGE PLANS 
PER WK, 1 MIN: 10 ti 15 ti 20 ti 25 if 30 ti 
AA _ ....... ........ 10.00 9.50 9.00 8.50 8.00 
A   8.00 7.50 7.00 6.50 6.00 
20/30 sec: 80% of applicable 1-min. 
10 sec: 50% of applicable 1-min. 

8. PROGRAM TIME RATES 
lx 50x 150x 250x 300x 

1/2 hr  60.00 54.00 51.00 48.00 45.00 
1/4 hr  35.00 32.00 30.50 29.00 27.50 
10 min  25.00 23.00 22.00 21.00 20.00 
5 min  16.00 15.00 14.00 13.00 12.00 

WXCO 
1953 

e 
Subscriber to the NAB Radio Code 

Media Code 4 251 9500 5.00 
Radio Wausau, Inc.. an affiliate of Post Corporation. 
Box 447, 1110 E. Wausau Ave., Wausau, Wis. 
55401. Phone 715-845-8218. 

I. PERSONNEL 
General Manager-Paul T. Zahorlk, 
Program Director-Robert Chapter. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
William i.. Hurley. 

3. FACILITIES 
1.800 tv. days, 250 w. nights; 1230 he. 
Non -di recti onal. 

Operating schedule: 6:00 am-mIdnighL CST. 
4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3e. 4a, 5, 6a, la, 8. 
Rate Protection: 10a, 11a, 12e, 13a, 14a, 15e. 
Basic Rates: 20b, 21b, 21d, 230. 24e. 25e, 28b, 29a, 

30, 33e. 
Contracts: 41. 420, 42e. 43, 440. 45, 47e, 49, 50, 

51a, 51b, 51e. 
Comb.: Cont. Discounts: 60b, 60d, 60g, 601, 61b, 132b. 
Cancellation: 70a. 70d, 71b, 72. 
Prod. Services: 82. 
Affiliated with KBS and CBS Radio Networks. 

TIME RATES 
Rates effective June 1, 1965. (Card No. 1.) 

Card received July 15, 1965. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
1 wk 4 wk 13 wk 28 wk 52 wk 

1 ti  6.00 5.75 5.50 5.25 5.00 
5 ti_ 5.75 5.50 5.25 5.00 4.75 
0 U  5.50 5.25 5.00 4.75 4.50 

15 ti  5.25 5.00 4.75. 4. 25 
20 ti  5.00 4.75 4.50 4.25 4.00 
25 ti  4.75 4.50 4.25 4.00 3.75 
30 ti  4.50 4.25 4.00 3.75 3.50 
50 ti  4.00 3.75 3.50 3.25 9.00 
7:00 pro-midnight-75% of 1 minute rate. 
30 seconds-75% of 1 minute rate. 
10-15 seconds-50% of 1 minute rate. 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

1 ti .._ ........ ______ ....... __ 42.50 25.00 15.00 
26 I 40.00 23.50 34.00 

37.50 22.00 13.00 51526titi 
  35.00 20.50 12.05 

260 ti .... 30.00 18.00 10.00 

WAUWATOSA 
Milwaukee County-Map Location G-9 

See SRDS consumer market map and data at begin-
ning of the State. 

See Milwaukee 
(including Wauwatosa, West Allis) 

• 
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WEST ALLIS 
Milwaukee County-Map Location G-9 

Mee SRDS consumer market map and data at begin-
ning of the State. 

See Milwaukee 
(including Wauwatosa, West Allis) 

WEST BEND ci AM; 1 FM) 
NVashIngton County-Map Location G-8 

Fee SRDS consumer market map and data at begin-
ning of the State 

WBKV 
1950 

Media Code 4 251 9595 5.00 
West Bend Broadcasting Co., Box 60. Lactiana and 

Decorah Rd., West Bend. Wis. 53095. Phone 414-
334-2344. 

F. PERSONNEL 
President-A. C. Berkholtz. 
General Manager-II. H. Berkholtz. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 

5. FACILITIES 
1,000 w. days; 1470 kc. Non-directional. 
Operating schedule: 6 am-local sunset.. CST. 

d. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3d. 5, 6a. 
Basic Rates: 20b. 22a, 23a, 28b. 
Contracts; 40a, 46. 
Comb.: Cont. Discounts: 62d. 
Cancellation: 71e, 72. 

TIME RATES 
Eff 2/1/69-Roed 1/28/69. 

P. SPOT ANNOUNCEMENTS 
Ix 26x 78x 156x 312x 

1 min  6.00 5.70 5.00 4.50 4.30 
20/30 sec.. 4.85 4.50 4.15 3.80 3.45 
Spot rates do not apply to participations in news-
casts and specialty programs. 

7. PACKAGE PLANS 
7 days - 14 days - 30 days 

ROS: 30 ti 40 ti 50 tl 100 ti 
1 min.  135.00 174.00 215.00 410.00 
20/30 sec.................. 114.00 140.00 172.50 335.00 
Cannot be combined or accumulated for other dis-
counts. 

B. PROGRAM TIME RATES 
AA-Mon thru Sun 11:30 am-1- pm; Mon thru Sat 
6:30-8 am; Mon thru Fri 3:30-5 pm. 
A-Mon thru Sat 6-6:30 am; Mon thru Fri 8-11:30 
am; Sun 4-6 pm. 
B-All other times. 

Ix 26e 78x I 56x 312x 
1 hr..-- ...... -....._ 50.00 45.05 4L30 37.55 33.80 
1/2 hr: 60% of hr. *1/4 hr: 40% of hr. 

("I Excludes newscasts. 
5 MIN: 
AA __ 12.80 12.00 10.85 9.35 6.80 
A 9.80 9.00 8.30 7.50 6.00 
B _..--_____. 6.80 6.35 6.00 5.65 5.90 

Program rates do not apply to newscasts or specialty 
programs. 

W B K V-FM 

A   _ 5.50 
B . .. 4.00 

7. PACKAGE PLANS 
PER WK, I MIN: 20 ti 30 tl 40 81 50 ti 60 81 
A _ _ ___ _-- _ 4.15 3.90 
A.//1. 3.70 3-..5.6 sTs-e 

3.25 3.10 3.00 
8. PROU'it-Km Tsnii-ni‘fES 
I HR: 13x 39e 78x 156x 
AA _____-_____ 41.30 39.15 34.80 30.45 
A -----____ 28.90 27.35 24.30 21.90 

18.00 15.70 
1/2 hr: 60% of hour. 3 min news: 20% of hour. 
1/4 hr: 40% of hour. (D) 

1958 
Media Code 4 251 9596 3.00 
West Bend Broadcasting Co., Box 60. West Bend. 
Wis. 53095, Phone 414-334-2344. 

I. PERSONNEL 
President-A. C. Berkholtz. 
General Manager-H. H. Berkholtz. 

3. FACILITIES 
EltP 32,000 w.; 92.5 mc. Stereo. 
Operating schedule: 5 am-midnight. CST. 
Antenna ht.: 500 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a, 3d, 5, Ca. 
Basic Rates: 201). 22a, 23a, 28b. 
Contracts: 40a, 46. 
Comb.; Cont. Discounts: 62.d. 
Cancellation: 71a, 72. 

TIME RATES 
Elf 7/1/66-1tee'd 6/2/66. 

AA-6-9 pm. 
A-11:30 am-1 pm, 5-6 pm & 9-11 pm. 
13-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MIN: 13x 39e 78e 156x 

7.85 6.95 6.10 
5.05 4.50 4.15 
3.80 3.40 3.00 

WISCONSIN DELLS 
Columbia County-Map Location F-8 

See SRDS consumer market map and data at begin-
ning of the State. 

WWDA 
1969 

e 
Media Code 4 251 9625 0.00 
WWDA Radio, Box 444, Wisconsin Dells. Wis. 

53905. l'hone 608-254-2546. 
I. PERSONNEL 
President-Obed S. Borgen. 
General Manager-Jerry A. Hughes. 

2. REPRESENTATIVES 
William L. Burley. 

3. FACILITIES 
500 w.: 990 be. Non-directional. 
Operating schedule: Sunrise-local sunset. CST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, la, 4d, 5, 6a, 7b, 8. 
Rate Protection: 10a. Ila, 12a. 13a, 14a, 15a. 10. 
Basie Rates: 208. 21a, 220. 23e, 24b, 27, 33a. 
Contracts: 40a. 45, 46. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70h, 70e. 71m 

TIME RATES 
Elf Ree'd 4/1/69. 

6. SPOT ANNOUNCEMENTS 
FIXED POSITION: 

Ix I3x 26x 52e I04x 150x 260e 312e 
I min 7.80 7.15 6.50 6.20 5.85 5.55 5.20 500 

7. PACKAGE PLANS 
PER WK, ROS: I ti 
1 min. 5.10 
30 see 3.25 

8. PROGRAM TIME RATES 
FIXED POSITION: I hr 
1 x 63.75 
13 x 57.20 
26 x..    50.70 
52 x  49.40 
101 x  42.90 
156 x_. 39.00 
260 x. 35.10 
312 x... 31.20 

75 ti 
4.75 
2.95 
2.75 

1/2 hr 1/4 hr 
39.00 23.40 
32.50 21.85 
30.45 20.30 
28.50 18.75 
25.75 17.15 
23.40 15.60 
21.00 14.10 
18.75 12.50 

f50-1-
4.30 
2.75 
2.60 

5 min 
11.70 
10.95 
10.15 
9.40 
8.60 
7.80 
7.00 
6.65 

WISCONSIN RAPIDS 
(1 AM; I FM) 
Wood County-Map Location E-6 

See SRDS consumer market map and data at begin-
ning of the State. 

WFHR 
1940 

CEICI 
Subscriber to the NAB Radio Code 

Media Code 4 251 9690 4.00 
William F. Huffman Radio, Inc.. 220 let Ave., B., 

Wisconsin Rapids. Wis. 54494. Phone 715-423-
7200. 

Other office: 1218 Third St., Stevens l'oint. )Vis. 
Phone 344-3181. 

I. PERSONNEL 
Vice-Pres. & Gen'l Mgr.-Jack R. Gennaro. 

2. REPRESENTATIVES 
Meeker Radio, Inc. 
Southeast, Southwest-Busby, Finch and Woods, Inc. 

3. FACILITIES 
5.000 w. days (non-directional), 500 w. nights (di-

rectional); 1320 he. 
Operating schedule: 6 am-10:30 pm. CST. 
Partial simulcast operation. Simulcast 6 am-I pm 
Mon Ohm Sat, 7:30-8 am Sun. For non-simulcast 
facilities see WWRW (FM). 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 3a, 4a, 5. 6e. 7b, 8. 
Rate Protection: 10e. 12e. 14e. 
Basic Rates: 22e. 28e. 
Contracts: 40a, 44a. 

WISCONSIN 
Comb.; Cont. Discounts: 60b, 601, 61a. 
Cancellation: 705, 70e, 71a. 73a. 
Prod. Services: 82. 
FM facilities: WWItW (FM). 
Affiliated with American Entertainment Network. 
Member: Wisconsin Network. Inc. 

TIME RATES 
Elf 0/I/68-Recd 7/29/68. 

6. SPOT ANNOUNCEMENTS 
lx 52x 150e 260e 312x 

1 min  9,00 7.50 6.75 6.00 5.50 
30 sec.....   7.20 6.00 5.40 4.80 4.40 

7. PACKAGE PLANS 
10 ti 15 ti 

1 min  6.00 5.75 
20 see  4.80 4.60 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x . .-.... 90 54 36 27 15 
DISCOUNTS 

52x-20% 260x-30% 
156x-25% 312x-35% (CR) 

WWRW (FM) 
1947 

Mum(' 

25 ti 
5.25 
4.20 

50 ti 
4.50 
3.60 

Media Code 4 251 9790 2.00 
William F. nuffman Radio. Inc.. 220 1st Ave. S., 
Wisconsin Rapids, %Vis. 54494. Phone 715-423-7200. 

Other Office: 1248 Third St., Stevens Point, Wis. 
Phone 715-344-3181. 

I. PERSONNEL 
Vice-Fees. & Gen'l Mgr.-Jack R. Gennaro. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
Southeast, Southwest-Busby, Finch and Woods. Inc. 

3. FACILITIES 
ERP 73,000 w. (hertz.), 8,500 w. (vert.); 103.3 mc. 
Operating schedule: 6 am-11 pm. CST. 
Partial simulcast operation. Operated separately I-11 
pm Men thru Sat, 8 am-II pm Sun. For simuleast 
facilities see WFHR. 

4. AGENCY COMMISSION 
15/0 time only'. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 3a, 4a, 5, 6a, 7b, 8. 
Rato Protection: 10e. 12e, 14e. 
Basic Rates: 22a, 28c. 
Contracts: 400. 44e. 
Comb.; Cont. Discounts: 60b, 601, 61a. 
Cancellation: 70a. 70e, 71a, 735. 
Prod. Services: 82. 
.A111 facilities: WFHIL 
Affiliated with American FM Network. 

TIME RATES 
Eft' 1/1/68-Reed 5/7/68. 

6. SPOT ANNOUNCEMENTS 
PER WK: 701 14 ti 21 ti 28 tl 35 ti 
13 Irk    4.50 4.10 3.75 3.40 3.00 
26 wIL  4.30 3.90 3.50 3.25 2.85 
52 wk.  4.05 3.70 3.40 3.00 2.70 

7. PACKAGE PLANS 
(Within 7 days) 

50 ti 35 ti 25 ti 15 ti 10 ti 
1 min...........-   3.40 3.75 4.10 4.50 4.90 
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WYOMING 

ADDITIONAL 
DAILY MEDIA CITIES 

NOT SHOWN ON STATE MAP 
RADIO 

Evanston-Uinta County 

Radio Household Data 
NOTE: County-by-county estimates of Radio House-
hold Data no longer appear in SRDS. With the 
advent and wide-spread use of the transistor, 
Radio Household Penetration has reached at least 
95% with little variation on a county-by-county 
basis. There is no way at present to estimate 
transistor radio ownership - thus SRDS believes 
further publication of Radio Household Data is 
meaningless. 

Negro Population Data 
(January 1, 1969) 

STATE TOTAL  2,300 Cheyenne   1,200 
METRO AREAS Total Metros   1,200 
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State, County, City, Metro Area Data 
State, Standard Metropolitan Statistical Areas 
(SMSA's), county and city estimates are devel-
oped exclusively by Market Data division of SRDS. 

CITIES AND COUNTIES - This list shows counties in which cities are located. Cities are first, counties next. 
Casper-Natrona Cheyenne-Laramie 

Estimates for: Consumer Spendable Ineome-1968--  Retell Sales-1968   Passes- Farm Gross 
STATE % Distribution of Families -Total Retail Sales-  By Seleeted Store Types  ser Popu- Farm 
COUNTY-Map Loe. Population Households Per 3000 5000 8000 10000 15000 Per General Home Auto- Serviee Cara Mien biome 

City 1/1/69 1/1/69 Household to to to to and Household Feed Drug Mdse. Apparel Furn. motive Station 1/1/69 1/1/69 1968 
Metropolitan Area (000) (000) ($000) (5) 4999 7999 9999 14999 over ($000) (5) ($000) ($080) ($000) ($000) ($000) ($000) ($000) (000) (000) ($000)  

WYOMING STATE 
TOTALS  327.6 102.63 845,080 8,234 18.7 27.3 18.4 18.2 10.9 614,796 5,990 125,605 25,126 46,457 26,534 19,598 114,012 65,497 146.20 31.2 229,723 

ALBANY G-5  23.8 7.38 45,115 6,113 21.6 39.9 13.7 9.0 2.0 43,494 5,893 8,935 1,430 1,460 2,645 2,020 6,373 5,511 10.22 .7 8,477 
BIG HORN E-2  9.3 2.81 23,349 8,309 20.6 18.4 18.6 24.8 10.3 11,771 4,189 2,969 524 641 357 528 1,512 752 4.32 2.5 16,173 
CAMPBELL G-2  5.8 1.84 20,392 11,083 16.9 20.5 18.5 22.1 19.3 13,913 7,561 2,538 420 446 704 441 3,595 1,835 3.33 1.3 11,760 
CARBON F-4  12.3 3.97 39,871 10,043 15.1 19.7 17.5 25.2 18.3 27,732 6,985 4,657 1,264 1,957 1,138 783 5,116 4,913 5.98 1.2 12,509 
CONVERSE G-3  5.7 1.89 15,443 8,171 20.7 22.0 19.3 20.9 10.3 8,601 4,551 1,920 353 143 453 215 1,291 1,377 2.73 1.1 8,441 
CROOK G-2  3.8 1.16 10,232 8,821 18.0 18.1 16.7 24.1 12.6 6,393 5,511 2,105 186 194 320   964 1.87 1.4 8,433 
FREMONT E-3  26.9 7.64 58,218 7,620 19.3 24.8 20.3 18.0 9.4 52,798 6,911 11,744 1,926 1,840 2,166 1,707 12,301 4,186 10.57 3.5 14,928 

GOSHEN H-4  10.0 3.19 28,424 8,910 21.2 17.7 15.4 19.3 14.4 18,675 5,854 3,371 551 1,000 500 369 3,175 1,025 5.08 3.3 23,801 
HOT SPRINGS E-3  6.3 2.05 15,281 7,454 14.4 24.5 20.2 19.9 11.6 7,251 3,537 1,743 468 316 05 g 72 1,198 853 2.37 .5 4,407 
JOHNSON F-3  4.8 1.58 13,755 8,706 21.1 22.2 16.8 19.5 13.3 7,728 4,891 1,713 385 639 449 1,323 2.98 1.0 7,968 
LARAMIE G-5t  67.8 21.57 172,668 8,005 20.9 32.1 17.6 15.2 9.1 112,357 5,209 20,920 5,582 11,744 5,123 4,236 21,936 9,133 28.03 1.3 14,249 
Cheyenne  48.0 16.04 131,681 8,210 98,526 6,143 18,696 5,385 11,086 5,082 4,101 20,642 7,391 
Cheyenne Metro 
Area  67.8 21,57 172,668 8,005 20.9 32.1 17.6 15.2 9.1 112,357 5,209 20,920 5,582 11,744 5,123 4,236 21,936 9,133 28.03   

LINCOLN D-4  8.8 2.55 17,292 6,781 24.2 21.7 19.8 16.6 6.4 13,320 5,224 2,910 483 930 494 45 1,891 1,807 3.32 1.7 8,509 
NATRONA F-3 ......... _  57.5 18.36 148,570 8,092 13.9 29.8 20.8 17.9 12.3 110,042 5,994 23,387 4,983 11,836 4,267 4,794 24,850 9,153 23.66 .5 8,912 

Casper  43.3 14.14 119,416 8,445 96,410 6,818 23,377 5,167 11,854 4,465 4,973 23,816 7,299   
NIOBRARA G-3  2.6 .94 10,634 11,313 20.2 17.0 17.5 22.4 17.3 5,512 5,864 997 90 200 148   1,701 764 1.49 .9 7,200 
PARK E-2  15.3 4.68 38,540 8,235 18.3 22.2 19.3 21.8 11.7 39,907 8,527 6,996 1,426 5,940 1,100 575 5,696 5,167 7.85 2.6 16,275 
PLATTE G-4  5.6 1.84 16,422 8,925 18.8 17.7 17.7 25.7 12.7 11,792 6,409 1,921 457 705 181 211 2,694 2.047 3.04 1.6 11,526 

SHERIDAN F-2  16.8 5.49 46,957 8,553 20.3 26.9 16.7 18.0 11.8 36,431 6,636 7,697 1,462 3,495 2,147 1,287 5,694 2,906 8.81 1.7 13,990 
SUBLME D-4  4.4 1.38 9,445 6,844 24.1 22.5 18.5 16.1 10.1 6,635 4,808 1,378 146 200 75 51 622 1,503 1.57 .9 6,116 
SWEETWATER E-5  13.4 4.32 46,787 10,830 15.6 25.2 17.5 24.6 16.5 30,383 7,033 7,452 1,182 918 1,479 975 5,664 4,237 7.29 .3 3,833 
TETON D-3  3.1 1.02 10,490 10,284 19.7 22.3 20.1 19.7 15.6 9,406 9,222 1,705 244 138 635 138 929 1,713 2.63 .5 2,557 
UINTA D-5  6.7 1.88 15,868 8,440 22.3 23.1 18.4 20.9 12.3 12,876 6,849 2,911 569 1,032 355 122 2,485 1,713 2.88 3 5,053 
WASHAKIE F-3  8.9 2.63 21,087 8,018 15.2 24.9 20.5 19.4 11.9 14,524 5,522 3,253 478 257 1,465 505 2,985 1,063 3.37 1.2 8,734 
WESTON G-3  7.6 2.34 18,829 8,047 21.4 24.3 20.2 19.7 11.6 9,893 4,228 2,383 517 426 316 157 1,855 1,552 2.81 .8 5,872 
YELLOWSTONE 

PARK° D-2  .4 .12 1,411 11,758 18.6 31.0 23.7 19.8 5.4 3,362 28,017   

(2) Includes Yellowstone National Park portions in Montana and Idaho. 
(t) Consumer Market estimates for retail sales, (total and store types), do not include sales made in military commissaries, post exchanges and eating places on military posts In these counties. 
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WYOMING 
See SRDS consumer market map and data at begin-
ning of the State. 

THIS STATE OBSERVES DAYLIGHT 

SAVING TIME. 

STATE NETWORKS 

Intermountain Wyoming Group 

Intermountain Network 
Comprised of: 

RBAL-Itawlins KYCN-Wheatland 
KPOW-Powell KASL-Newcastle 
KOWB-Laramie MISIL-Gillette 
KVIIS-Itock Springs KBBS-Buffalo 
'MVO-Sheridan KGOS-Torrington 
ICVOC-Casper KVOW-Itiverton 
RPBC-Cheyenne KM:ER-Kemmerer 
Bates: See Intermountain Network under Regional 
Radio Networks and Groups. 

BUFFALO 
Johnson County-Map Location F-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KBBS 
1956 

Media Code 4 252 0300 7.00 

KBBS, Inc., Box 892, 90 S. Main St., Buffalo, Wyo. 

82834. Phone 307-684-7070. 

I. PERSONNEL 

Pres. & Gen'l Mgr.-Seanette Maxwell. 
Program Manager-Donna Dawson. 

2. REPRESENTATIVES 

Edward Petry & Co., Inc. 

3. FACILITIES 

250 w.: 1450 be. Non-directional. 
Operating schedule: 6:00 am-11:00 pm. MST. 

4. AGENCY COMMISSION 

15% on time only; no cash discount. 

IL GENERAL ADVERTISING See coded regulations 

General: la, 2e. 3a. 3b, 4e, 5. 0e. 7a, 8. 
Rato Protection: 10e. 11b, 12b, 13b. 14e, 15b. 
Basic Rates: 206, 21a, 21d, 221). 23a, 24b, 26, 28b, 

28e. 29b, 311. 

Contracts: 40a, 41, 42a, 42e. 43, 44e. 44b, 46, 47a, 
49, 51e. 51b. 

Comb.: Cont. Discounts: 60e. 61a, 62b, 62d. 
Cancellation: 70a, 70c, 72, 73b. 
Prod. Services: 80, 82. 
Affiliated with BIBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 

NATIONAL AND LOCAL RATES SAME 
Bates effective January 1, 1962. 
Rates received December 15. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

1 1/2 1/4 10 5 1 
hr. hr. hr. min. min. min. 

1 time._ 26.00 15.60 10.40 7.80 5.20 3.38 
26 times.... 25.48 15.29 10.19 7.64 5.10 3.31 
52 times.... 24.96 14.98 9.98 7.48 4.99 3.24 
104 times__ 24.44 14.66 9.78 7.33 4.88 3.18 
156 times.... 23.92 14.35 9.57 7.17 4.78 3.11 
260 times._ 22.88 13.73 9.15 6.86 4.58 2.97 
312 times.... 21.84 13.10 8.74 6.55 4.37 2.84 
624 times.... 20.80 12.48 8.32 6.24 4.16 2.70 

7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 

CLASS A 

(7:00-9:30 am; 4:30-7:00 pm Mon thru Sat) 

-1 minute- 30 seconds -10 seconds-
Per week: Each Total 

12 times.... 2.54 30.48 
18 times.... 2.36 42.48 
24 times.... 2.20 52.80 
30 times.... 2.02 60.60 
36 times.... 1.86 66.96 

Each Total 
2.03 24.36 
1.88 33.94 
1.76 42.24 
1.62 48.60 
1.48 53.28 

CLASS B 

(All other times) 
12 times__ 2.02 24.24 1.62 19.44 
18 times.... 1.86 33.48 3.48 26.64 
24 times.... 1.69 40.56 1.35 32.40 
30 time.... 1.52 45.60 1.22 36.60 
36 times.... 1.35 48.60 1.08 38.88 

Each Total 
1.27 15.24 
1.18 21.24 
1.10 26.40 
1.01 30.30 
.93 33.48 

CASPER (3 AM; 1 FM) 
Natrona County-Map Location F-3 

See SRDS consumer market map and data at begin 
ruing of the State. 

KATI 
1956 - 

GEM 
Subscriber to the NAB Radio Code 

Media Code 4 252 0690 0.00 

Modcom Corporation, Box 2006, Casper, Wyo. 82601. 
Phone 307-234-4545. 
STATION'S PROGRAMMING DESCRIPTION 

MATI: Programmed for general interest with em-
phasis on young adults. 
MUSIC: general popular current hits, and standards. 
NEWS: network on hour, local follows network. Inter-
view shows with guests and call-in 9:15-10 am. 
FARM: interviews 5:30-5:35 am, market report 5:30-
5:35 pm. SPORTS: news, interviews twice daily, 
play-by-play in season. RELIGIOUS: music, services, 
Sun before noon. Music 65%, news 20%, talk 10%, 
sports 5%. AIR PERSONALITIES handle all musi-
cal shows. Weather every hour at :15. Scoreboard 
every hour at :45. Community events covered on 
daily programs and by remotes. School news Sun 
7:30-10:30 pm. Station editorializes on major local 
happenings and participates in fund drives and civic 
activities. Contact Representative for further details. 
Itec'd 1/6/69. 

I. PERSONNEL 
President-Patrick H. Meenan. 
Vice-Pres. & Gen'l Mgr.-William R. Sims. 
Program Director--Larry Payne. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Mountain States-Bob Mix Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1400 kc. 

Non-directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 2b, la, 3d, 4a, 4d, 5. 613, 7b, 8. 
Bate Protection: 10b, 11b, 12b, 13b. 14b, 15e. 
Basic Estes: 20b, 21b, 21e, lid, 22b, 23e, 24b, 24e, 

25a, 26, 285. 29a, 32a. 
Contracts: 400. 41, 44a, 45. 46, 47a, 48, 49, 51b. 
Comb.; Cont. Discounts: 60b, 60d, 60f, 60h, 601, 

62d. 
Cancellation: 70e. 70e, 71a, 72, 73a, 73b. 
Prod. Services: 80. 82. 
FM facilities: KAWY (FM). 
Affiliated with CBS. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Elf 2/1/69-Ree'd 1/6/09. 
7. PACKAGE PLANS 

SPECIFIED TIMES 
WKLY: 6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min  5.10 4.80 4.50 4.20 3.90 3.60 
30 sec  3.85 3.60 3.35 3.10 2.85 2.60 
10 sec  2.60 2.45 2.30 2.15 2.00 1.85 

KAWY (FM) 
1067 

Media Code 4 252 07008.00 

Modcom Corporation, Box 2006, 1400 Kati Ln., Cas-
per, Wyo. 82601. Phone 307-234-4545. 
STATION'S PROGRAMMING DESCRIPTION 

KAWY (FM): Programmed for adults. 
NEWS: 1 am, 2 am, 3 am, 4 am, 7 am, 10 am, 2 
Pm & 6 pm. Weather reports every hour. Program 
95% music using general popular music featuring 
standards, film music. showtunes. and middle-of-the-
road. 12M-5 pm. Instrumental string orchestra mu-
sic featured 5-8 pm & 10 pm-12M. Semi-classical 
8-9 pm and more serious classical 9-10 pm. Jazz 
show Sat 9 pm-12M. A complete symphony broadcast 
Sun 6-8 pm. Only 4 sixty second announcements 
broadcast per hour. Contact Representative for further 
details. Reed 12/2/68. 

I. PERSONNEL 
President-Patrlck H. Meenan. 
Vice-Pros. & Gen'l Mgr.-William R. Sims. 
Station Director-Joel M. Monson. 

2. REPRESENTATIVES 
Adam Young-VTM, Inc. 
Mountain States-Bob Mix Co., Inc. 

3. FACILITIES 
ERP 25.000 w.: 94.5 mc. Stereo. 
Operating schedule: 24 hours daily. MST. 
Antenna ht.: 126 ft. below average terrain. 

4. AGENCY COMMISSION 
15/0 time only; 10th of month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e, 2b, 3e, 3d, 40, 5, 6a, 7a, 8. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 15a. 
Basic Rates: 201). 21e, 21d, 22b, 230. 24b, 24e, 25a, 

26, 28e. 29a, 320. 
Contracts: 40e. 41, 44a, 46, 47a, 48, 510. 
Comb.: Cont. Discounts: 60h, 601, 62d. 
Cancellation: 70a, 10e. 71a, 72, 73a, 736. 
Prod. Services: 80. 82. 
AM facilities: MATI. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

ElI Itec'd 11/16/67. 

7. PACKAGE PLANS 
1-MINUTE-ROS 

PER DAY: (0) 1 2 3 4 5 
1 mo  52.50 97.50 179.50 246.50 298.00 334.50 
3 mo  49.50 92.50 170.50 234.00 283.00 316.00 
6 47.00 88.00 161.50 222.00 268.00 301.00 
12 mo  44.50 83.00 152.50 209.50 253.00 281.00 

(.) 1 every other day. 
30 sec: 75% of 1-min. 
Guaranteed times, extra 25%. 

1.01 12.12 10. SPECIAL FEATURES 
.93 16.74 PER MO: I mo 3 mo 6 mo 12 mo 
.85 20.40 News   195.00 185.60 175.00 165.50 
.76 22.80 Weather   121.50 115.50 109.50 103.50 
.68 24.48 Time Checks. minimum 5 per day, ea 1.00. 

KTWO 
1930 

NBC Radio Network 

ElJOHN C. BUTLER & COMPANY, INC. 

MCI 
Media Code 4 252 0900 4.00 

llarriscope Broadcasting Corp., Box 2717, 4200 E. 2nd 
St. Casper, Wyo. 82602. Phone 307-237-3711, 
TWX 910-949-4462. 

STATION'S PROGRAMMING DESCRIPTION 
KTWO: Programmed for adults and young adults. 
MUSIC: popular middle-of-the-road. NEWS: news 
on hour and half hour. 6-9 am, noon-1 pm, 5-8 pm. 
emphasis on news, weather, business news, sports 
news, farm and ranch news, gamo and fish report, 
stock market. 9 am-noon, 1-5 pm aimed at women 
with minor news emphasis. SPORTS: university and 
high school football and basketball. Pro-amateur golf 
tournament, network sports. 2 min sports reports at 
:45. Other specials. General: 6 air personalities 
emcee operation and are available for remote broad-
casts. Station editorials. PSA local, statewide and 
national. Contact Representative for further de tails. 
Itec'd 12/10/68. 

I. PERSONNEL 
President-Burt Harris. 
Vice-Pres. & Gen'l Mgr.-Jack BosenthaL 
Station Manager-Fred Byre. 

2. REPRESENTATIVES 
John C. Butler & Company, Inc. 
Denver-John L. McGuire. 
Portland. Seattle-Art Moore & Assoc.. Inc. 

3. FACILITIES 
10,000 w ; 1030 loe. Directional. Clear channel. 
Operating schedule: 5:30-1 am. MST. 

4. AGENCY COMMISSION 
15/0 on time. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 31), 4a, 4d. 5, 6a, 8. 
Rate Protection: 10b, 11b, 12b, 136, 14b. 
Basic Rates: 200. 220. 226, 23a. 246, 25a, 26. 28s, 

29e. 
Contracts: 42b. 45, 46. 
Comb.: Cont. Discounts: 60a. 6113. 626. 
Cancellation: 70a. 70e, 71b, 73a. 
Affiliated with NBC. 

TIME RATES 
Eff 1/1/69-Rec'd 11/27/68. 

AA-Mon limn Sat 6:30-8:30 am, noon-1 pm & 4:30-
6:30 pm. 
A-Mon thou Sat 8:30 am-noon S. 1-4:30 pm; Sun 
0:30 am-noon. 
B-Mon thru Sun 5:30-6:30 am; Mon thou Sat 6:30 
Pm-1 am; Sun noon-1 am. 

6. SPOT ANNOUNCEMENTS 
CLASS AA 

PER WK: (.) 6 ti 12 ti 18 ti 24 ti 30 ti 
1 mln  8.00 7.00 6.50 6.00 5.50 5.00 
30 see  6.40 5.60 5.20 4.80 4.40 4.00 

(') Specified Position. 

FOR THE BENEFIT 

OF THE USERS OF SRDS 

ALL ADVERTISEMENTS 

IN THIS EDITION 

RELATING TO 

AUDIENCE/RATING DATA 

SHOULD BE CONSTRUED AS 

INFORMATION BASED ON 

SURVEY ESTIMATES 

AND SUBJECT TO THE 

QUALIFICATIONS DESCRIBED 

IN SAID SURVEY REPORT. 

WYOMING 
Spots staggered within time periods except Specified 
Fixed Position. 

CLASS A 
PER WK: 6 ti 12 ti 18 ti 24 ti 30 tl 
1 min 5.50 5.10 4.70 4.30 3.90 
30 sec  4.40 4.10 3.75 3.45 3.10 

CLASS B 
1 min_ .......... 3.50 3.30 3.10 2.90 2.70 
30 sec.  2.80 2.65 2.50 2.35 2.15 
10 sec spots--50% of 1-min rate. 

7. PACKAGE PLANS 
TOTAL AUDIENCE PLANS 

PLANS: 6 ti 12 ti 18 ti 24 ti 30 ti 
I (1/IAA. 1/2A)  35 65 89 107 120 
II (i/IAA, 1/3A, 1/3B) 30 56 77 93 105 
III (1/2A, 26 47 65 80 90 
30 sec: 80% of 1-min. 10 sec: 50% of 1-min. 

8. PROGRAM TIME RATES 

CLASS AA 
Ix I3x 26x 52x I04x 156x 208x 260x 

1/2 hr.. 50.00 47.00 44.00 41.00 38.00 35.00 32.00 29.00 
1/4 hr.. 35.00 33.50 32.00 30.50 29.00 27.50 26.00 24,00 
10 min.. 29.00 28.00 27.00 26.00 25.00 24.00 23.00 22.00 
5 min.... 25.00 24.25 23.50 22.75 22.00 21.25 20.50 20.00 

CLASS A 
1/2 hr.. 46.00 43.00 40.00 37.00 34.00 31.00 28.00 25.00 
1/4 hr.. 32.00 30.50 29.00 27.50 26.00 24.50 23.00 21.00 
10 min.. 26.00 25.00 24.00 23.00 22.00 21.00 20.00 19.00 
5 min.... 22.00 21.25 20.50 19.75 19.00 18.25 17.50 17.00 

CLASS B 
1/2 hr.. 41.00 38.00 35.00 32.00 29.00 26.00 23.00 20.00 
1/4 ¡sr.. 28.00 26.50 25.00 23.50 22.00 20.50 19.00 17.00 
10 min.. 22.00 21.00 20.00 19.00 18.00 17.00 10.00 15.00 
5 min.... 18.00 17.25 10.50 15.75 15.00 14.25 13.50 13.00 
1 hr: Additional 80% of 1/2 hr rate. 

KVOC 
1946 

C 
Media Code 4 252 1200 8.00 

KVOC, Inc.. Box 2090. 2323 E. 15th St., Casper, 
Wyo. 82601. Phone 307-265-2727, 

STATION'S PROGRAMMING DESCRIPTION 
KVOC: Programmed for adults in all categories. 
News and informational features combined with mod-
ern country and western music, Women's show 9 
am, fashions, cosmetics, etc, and interviews. Ranch 
report 12:30 pm, livestock information, county agent 
and interviews. Community bulletin board, lost and 
found, weather and 1 min features throughout broad-
cast day. Evening discussion program. SPORTS: 
heavy local coverage of baseball, basketball, football, 
etc. Football includes university also, major, local 
rodeos. Personalities for music periods with comedy. 
6:30-8 am morning drive time and 5-6 pm evening 
programming targeted to males. Many special events. 
Contact Representative for further details. Rec'd 
12/11/67. 

I. PERSONNEL 
President-Barry Bubeck, 
General Manager-Sidney King. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 

1,000 w. days, 250 w. nights; 1230 kc. 
Non-directional. 

Operating schedule: 8:00 am-midnight. MST. 

4. AGENCY COMMISSION 

15/0 time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2e. 35, 4e. 5, 6a, 7a. 
Bate Protection: 15b. 
Basic Rates: 21b, 21e, 21d, 23b, 24b, 28b. 28e, 291. 

30, 
Contracts: 41. 46. 47a, 48. 
Cancellation: 70b, 71a, 72. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Na. 26 Ed 8/15/60-Recel 1/30/69, 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x 104x I56x 260x 3I2x 624x 

min 6.50 6.37 6.24 6.11 5.98 5.72 5.46 5.20 
(t) 1 minute, 100 words or less. 

7. PACKAGE PLANS 
A-Mon Ulm Sat 7-9:30 am & 4:30-7 pm. 
B-All other times. 

SATURATION ANNOUNCEMENT PLAN 

CLASS A 
PER WK: 12 ti 18 ti 
1 min........._..__. .. 6,50 50 605 
30 sec  5.20 4.85 
10 sec. 3 25 3.05 

CLASS B 
1 min  . 5.20 4.75 
30 sec  4.15 3.80 
10 sec  "1.60 2.35 

24 tl 30 ti 36 ti 
5.90 5.20 4.75 
4.75 4.15 3.80 
2.95 2.60 2.35 

4.20 3.90 3.45 
3.45 3.10 2.75 
2.15 1.95 1.70 

8. PROGRAM TIME RATES 
lx 26x 520 I04x I56x 

1 hr.... 50.06 49.00 48.00 47.00 46.00 
1/2 hr 38.00 37.24 36.48 35.72 34.90 
1/4 hr 20.00 19.60 19.20 18.80 18.40 
10 min 15.00 14.70 14.40 14.10 13.80 
5 min. 10.00 9.80 9.60 9.40 9.20 

ID. SPECIAL FEATURES 
Women's Page With Alice-minimum 26 weeks, net 
talent fee per spot 1.00. 
Wyoming Ranch Report-minimum 26 weeks, net 
talent fee por spot 1.00. 
Nets-net, extra 10%. 

260x 312x 624x 
44.00 42.00 40.00 
33.44 31.92 30.40 
17.60 16.80 16.00 
13.20 12.60 12.00 
8.80 8.40 8.00 
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WYOMING 

CHEYENNE (4 AM; I FM) 
Laramie County-Map Location G-5 

See SUDS consumer market map and data at begin. 
nine of the State. 

KCGO 
1959 

Media Code 4 252 1500 1.00 
North Star Broadcasting Co., Box 1383, Cheyenne, 

Wyo. 82001. Phone 307-634-7975. 

STATION'S PROGRAMMING DESCRIPTION 
ICCGO: Programmed for everyone's interest with em-
phasis on young adult. 
AIR PERSONALITIES host most of operation. 
NEWS: seven 15 min major news blocks and three 
10 min news blocks. Special news reports any time. 
Emphasis on local and regional news with 2 man news 
staff. UPI wire service. Weather every 20 min. 
MUSIC: current hits with standards. Features: sports 
corner, 5 min 7:15 am, 12:15 pm & 5:15 pm, M-Sat. 
Ladles show at 11 am, 5 min M-F. Community 
calendar 3 times daily, M-Son. Kalidescope, 1 hour 
talk-interview show, M-17. Graffiti, funny contest and 
prizes show, evenings 2 hours, M-F. Live coverage 
of university snorts and local snorts in season. Con-
tact Representative for further details. Rec'd 6/2/69. 

I. PERSONNEL 
President-George McCarthy. 
Secretary-Robert Chevalier. 
General Manager-R. G. Rick Lillemoen. 

2, REPRESENTATIVES 
New York-Adam Young-Western States Radio Em-

pire Division. 
Denver-Adam Young-Mountain Radio Group. 

3. FACILITIES 
1,000 w.; 1590 he. Non-directional. 
Operating schedule: Sunrise-local sunset. MST. 

4. AGENCY COMMISSION 
15%; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 4a, 9d. 5. 6a, 7a. 
Rate Protection: 10b, 1lb, 12b, 13b, 14b, 15b, 16. 
Basic Rates: 20b. 2.1b, 21d. 22b, 23a, 24a, 25a, 26, 

28a, 28e, 290. 30, 33a. 
Contracts: 40a, 41, 4213, 425, 44a, 45, 46, 47a, 48, 49, 

50, 51a. 
Comb.; Cont. Discounts: 60b, 60f, 601, 60k, 61a, 62b, 

62d. 
Cancellation: 705, 70e, 71a, 72, 73a, 73b. 
Prod. Services: 82. 

TIME RATES 
No. 1 Eff 11/1/68-Reed 10/21/68. 

6. SPOT ANNOUNCEMENTS 
Ix 850 1300 195x 2600 3250 500x 

1 min 5.50 5.25 5.00 4.75 4.50 4.25 4.00 
30 see 4.50 4.25 4.00 3.75 3.50 3.25 3.00 

8. PROGRAM TIME RATES 
Ix 130 260 52E I56x 260X 500x 

1 hr...... 50.50 49.00 47.50 46.00 44.50 43.00 41.50 
1/2 hr.. 31.50 30.50 29.50 28.50 27.50 26.50 25.50 
1/4 hr.. 19.50 18.50 17.50 16.50 15.50 14.50 13.50 
5 min.. 10.50 10.00 9.50 9.00 8.50 8.00 7.50 
10. SPECIAL FEATURES 
University of Wyoming Football. per 50 

KFBC 
1940 

Subseriber to the NAB Radio Code 
Media Code 4 252 1800 5.00 
Frontier Broadcasting Co., 2923 E. Lineolnway, 

Cheyenne. Wyo. 82001. 
I. PERSONNEL 
General manager-W. C. Grove. 
Station Manager-Larry Birlefll. 
Program Director-Donna Kelley, 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 ke. 

Non-directional. 
Operating schedule: 6:00-12:05 am weekday»; 7:00-
12:05 am Sun. MST. 

4. AGENCY COMMISSION 
15% time: 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a. 4e. 4d, 5. 6e. 
Basic Rates: 20b, 22a, 23a. 30. 
Contracts: 40e, 44b. 
Prod. Services: 82. 
Affiliated with Amerlean Information Network. 
Member: Intermountain Network, 

TIME RATES 
No. 26 Elf 6/I/67-Rec'd 5/23/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE, 100 WORDS 011 LESS 

1   6.50 158 x.  598 
26 6.37 260 v   5.72 
52 x..............  6.24 312 x....... ___ 5.46 
104 x.......____  13.11 624 x.  5 20 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

A-Mon thru Sat 7-9:30 am á 4:30-7 pm. 
B-All other times. 

CLASS A 
PER SPOT 12 ti 18 ti 24 ti 30 ti 86 ti 
1 min- .....--___ 6.50 6.05 5.90 5.20 4.75 
30 5.20 4.85 4.75 4.15 3.80 
10 sec. 3.25 3.05 2.95 2.60 2.95 

CLASS B 
1 min.  5.20 4.75 4.30 3.90 3.45 
30 4.15 3.80 3.45 3.10 2.75 
10 see.-____ ....... 2.60 2.35 2.15 1.95 1.70 
Change in 1/2 hour rate only: 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 mln 

1 x  . 50.00 38.00 20.00 15.00 10.00 
26 x __.............,. 49.00 37.24 19.60 14.70 9.80 
52 L. ______- 48.00 36.48 19.20 14.40 9.60 
104 x... 47.00 35.72 18.80 14.10 9.40 
156 x.... 46.00 34.96 18.40 13.80 9.20 
260 x  44.00 33.44 17.60 13.20 8.80 
312 L  42.00 31.92 16.80 12.60 8.40 
624 ....... - 40.00 30.40 16.00 12.00 9.00 

KRAE 
1961 

Subscriber to the NAB Radio Code 
Media Code 4 252 2100 9.00 
Radio Cheyenne, Inc., Box 189, 2109 E. 10th St., 

Cheyenne, Wyo. 82001. Phones 307-634-5723, 307-
632-5898. 
STATION'S PROGRAMMING DESCRIPTION 

KRAE: Programmed for adults and young adults. 6 
air personalities. Hourly news plus on-the-scene 
coverage. MUSIC: general popular sign-on-3 im4 
thereafter current hits M-F. Weekends general popu-
lar, alternating current hits with standards. 4 hours 
talk and news daily, including news, weather, sports 
blocks 7:30-8 am & 12:30-1 pm. Telephone call-in. 
interviews, discussions, swap shop M-lz. Weekend 
features: country and western personality show 6-7:30 
am Sat. Spanish music personality show Sun 11:30 
am-1 pm. Railroad train crew call board 4 times 
daily. Live coverage of rodeos, parades, celebrations, 
special events. Contact Representative for further 
details. Ree'd 8/3/67. 

I. PERSONNEL 
President-Louis C. Erck. 
Manager-Tom Bauman. 
Sales Manager-Dave Gustayson. 

2. REPRESENTATIVES 
PRO Time Sales, Inc. 

3. FACILITIES 
1,000 w. days; 1480 he. Non-direettonas. 
Operating schedule: 5:00 am-local sunset. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded relulations 
General: la, in, 3a, 4a, 4d, 5, 6a, 70. 8. 
Rate Protection: 10b, 11b, lib, 13b, 14b. 
Basic Rates: 200, 22a. 23a, 24a. 25a, 26, 28b, 29s. 
Contracts: 40a, 45, 46, 47a. 
Comb.: Cont. Discounts: 60a. 
Cancellation: 70a, 70e, 71a, 73a. 

TIME RATES 
Rates effective June 1. 1965. 
Rates received June 28, 1965. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 1 min 30 sec 

1 6.00 4.50 156 ti.  5.00 4.10 
28 tL______ 5.75 4.40 260 ti.- 4.75 4.00 
52 tL____ 5.50 4.30 312 U.__ 4.50 3.90 
104 ti ___„ 5.25 4.20 624 4.25 3.80 

U. PROGRAM TIME RATES 
1/4 hr 10 min 5 Min 

1 18.00 14.00 10.00 
26 tL  17 50 13.60 9.70 
52 ti 17.00 13.20 9.40 
104 U..- 16.50 12.80 9.10 
156 ti.- 16.00 12.40 8.80 
260 15.50 12.00 8.50 
312 ti 15 00 11.60 8.20 

7.90 
10. SPECIAL FEATURES 
Newscasts: 7:30 am and :55 after the hour. 
5 minutes regular rates plus 1.00; 15 minutes plus 
3.00. 

KVWO 
1952 

Media Code 4 252 2400 3.00 
Cheyenne Broadcasting Co., Inc.. Box 926, Cheyenne. 
Wyo. 82001. Phone 307-632-6433. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Leo R. Morris. 
Sales Representative-Jim Grsel. 
Frog. Dir. & Sales Rep.-Lee Close. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
West Coast-The Sandeberg-Gleun Company. 
Denver-John L. McGuire á Co. 

3. FACILITIES 
1,000 w. days; 1370 kt. Non-directional. 
Operating schedule: 6:00 am-local sunseL MST. 

4. AGENCY COMMISSION 
15%. 

5. GENERAL RATE POLICY 
Member: Country Music Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective September 1, 1963. 
Rates received September 4, 1963. 

6. SPOT ANNOUNCEMENTS 
1 min 

1 ti  _ 5.00 
52 ti 4.75 

156 ti    4.00 
260 LI 3.50 
312 ti  - 3.00 

7. PACKAGE PLANS 
SATURATION PACKAGES 

10 SECONDS 
PER WE: ea 
20 ti. minimum  „ 1.75 
10 ti, minimum...  __....- .......... 2.00 

30 SECONDS 
20 ti, minimum_.    2.50 
10 ti. minimum  - 3.00 

1 MINUTE 
20 ti. minimum  . 3.50 
10 ti. minimum  - 4.00 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 it  40.00 25.00 16.50 12.15 7.50 
52 ti    37.50 22.50 14.75 10.90 7.00 
104 ti  35.00 20.00 13.00 9.80 5.50 
156 32.50 17.50 11.25 8.80 5.50 
260 ti  30.00 15.00 10.00 7.50 5.00 
312 ti  27.50 12.50 9.00 6.50 4.50 

K V WO-FM 

30 sec 10 sec 
3.50 2.50 
3.25 2.35 
3.00 2.25 
2.75 2.00 
2.50 1.75 
2.25 1.50 

1961 
Media Code 4 252 2401 1.00 
Cheyenne Broadcasting Co., Inc., Box 926, Cheyenne, 
Wyo. 82001. Phone 307-632-6433. 

I. PERSONNEL 
Pres. as Gen'l Mgr.-Leo It. Morris. 
Program Director-Jimmy Dallas. 

2. REPRESENTATIVES 
The Devney Organization, Inc. 
West Coast-The Sandeberg-Glenn Company. 
Denver-John L. McGuire & Co. 

S. FACILITIES 
ER? 610 w.; 106.3 me. 
Operating schedule: 1:00-10:00 pm Mon thru Sat. 
MST. 
Antenna ht.: 200 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 40a. 
FM operated separately from AM. 

TIME RATES 

Rates are identical to KVWO. See that listing. 

CODY 
Park County-Map Location E-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KO DI 
1947 

Subscriber to the NAB Radio Code 
Media Cede 4 252 3000 0.00 
KODI, Inc., Box 1222, 1253 Sheridan Ave., Cody, 

iYyo. 82414. Phone 307-587-2212. 
I. PERSONNEL 
President & Manager-Lyle D. Ellis. 

3. FACILITIES 
1,000 w. days, 250 w. night; 1400 hr. Non-directional. 
Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, la, lb, 4a. 4c, 5, 13a. 7b. 
Rate Protection: 10a, 11a, 12a, 13a, 14a. 
Basle Rates: 220. 22b, 23a, 28b, 290. 
Contracts: 400. 42a, 45, 48. 
Comb.; Cont. Discounts: 6013, 61s, 61b, 61e, 62b, 62e. 
Cancellation: 71b. 73a. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Et! 1/1/66-Reed 11/4/68, 
6. SPOT ANNOUNCEMENTS 

I ti 5 ti 20 ti 50+ 
1 min..  _ 3.50 3.25 3.00 2.80 
30 sec   2.90 2.70 2.50 2.85 
Spots must be used In 30 days. 

8. PROGRAM TIME RATES 
5 min 10 min 1/4 hr 

1 x_ 6 8 10 
50 x  5 7 8 

10. SPECIAL FEATURES 
Political-1x rates apply. 
Religions-18% discount. 

DOUGLAS 
Comerse County-Map Location G-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KWIV 
1957 

Media Code 4 252 3300 4.00 
Radio Station KWIV, Box 114. West Yellowstone 

hwy.. Douglas. Wyo. 82633. Phone 307-358-2768. 
I. PERSONNEL 
Pres. á Gen'i Mgr.-Claud M. Pettit. 
Station Manager-J. W. Summers. 

3. FACILITIES 
250 w.; 1050 lc. Non-directional. 
Operating schedule: Daytime. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10 days. 

5. GENERAL ADVERTISING See ceded regulations 
General: is, 3e, 3b, 4a. 4e, 5. 6a, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20a. 22a, 22b, 23a, 24b, 28a, 29e. 
Contracts: 40a, 45. 46, 48. 
Comb.: Cont. Discounts: 60b, 60k, 61a, 61b, 132b, 62e. 
Cancellation: 70a. 70e. 71a, 73e. 
Affiliated with ERS Radio Network, 

TIME RATES 
Rates effective June 25, 1965. (Card No. 2.) 

Card received Juno 25. 1965. 

6. SPOT ANNOUNCEMENTS 

Si ti._ 
104 ti. 
158 ti. 

1 min 
3.80 
3.60 
3.40 
8.20 
2.80 

30 sec 10 see 
3.00 1.90 
2.85 1.80 
2.70 1.70 
2.55 1.60 
2.25 1.50 

7. PACKAGE PLANS 
ROS PACKAGE 

PER WK: 30 see 1 mln 30 sec 1 min 
20 ti_.- 50. 70. 80 ti...-__._... 176. 256. 
40 ti_______ 98. 136. 100 200. 300. 
60 138. 193. 

EVANSTON 
Uinta County-Map Location D-5 

See SRDS consumer market map and data at begin-
ning of the State. 

KEVA 
1953 

Media Code 4 252 3600 7.00 
KEVA, Inc., Box 190, Park Itd., Evanston, Wyo. 

82930. Phone 307-789-3110. 

I. PERSONNEL 
General Manager-Edward It. Gries. 
Chief Eng. & Frog. Dir.-Alton E. Tolson. 
Traffic Director-Luellen Tolson. 

2. REPRESENTATIVES 
Adam Young-Western States Radio Empire Division. 
Mountain States-Bob Rix Co., Inc. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 Ise. 

Non-directional. 
Operating schedule: 6 am-10 pm. MST. 

4. AGENCY COMMISSION 
15/0; 30 days. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, 313, 4a, 4c, 5, 6a, 7a. 
Rate Protection: 10b, 11b, 12b, 13b, 14b, 1513, 16. 
Basic Rates: 20b, 21c, 2213, 23a, 24b, 25e, 26, 28b, 

28c, 29a, 30, 33b. 
Contracts: 40a, 41, 42b, 44a, 47a, 48, 51a. 
Comb.; Cont. Discounts: 60h, 61a, 62d. 
Cancellation: 70a, 70e, 71a, 72, 73b, 
Prod, Services: 80, 81, 82. 

TIME RATES 
No. lA Elf 3/1/69-Itec'd 3/10/69. 

6. SPOT ANNOUNCEMENTS 
PER WK, EA: 

6 ti 12 ti 18 ti 24 ti 30 ti 36 ti 
1 min.____ 2.60 2.50 2.40 2.30 2.20 2.00 
30 sec  2.10 2.00 1.90 1.80 L70 1.60 
10 sec  1.30 1.25 1.20 1.15 1.10 1.05 
Annual Plan: Contract advertisers using 158. 260. 
312 or 624 spots within a 52-week period will earn 
the 18, 24, 30 or 36 plan rates, regardless of number 
of spots run In any 1 week. In the event contract is 
not fulfilled, schedules will be adjusted to rate earned 
each week. 
All spots, regardless of length, may be combined to 
earn frequency. 

8. PROGRAM TIME RATES 
PER WK, EA: 1/4 hr 10 min 5 min 

6 ............ ....... _ ...... - ...... 8 6 4 
Minimum 13 weeks. 

GILLETTE 
Campbell County-Map Location G-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KIML 
1957 

C RAB 

Subserlber to the NAB Radio Code 
Media Code 4 252 3900 1.00 
Gillette Broadcasting Co., Box 1009, Gillette, Wyo. 

82715. 
Studio-405 Lakeside Ave., Gillette. Wyo. Phone 

307-682-4747. 
I. PERSONNEL 
President-William H. Edelman. 
Manager-Roy A. Mapel. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 w.; 1270 hr. Non-directional. 
Operating schedule: 17 hours daily. MST. 

4, AGENCY COMMISSION 
15% to recognized agencies. Bills payable by 10th. 

5, GENERAL ADVERTISING See coded regulations 
General: la, 2a, 3a, 3b, 3c, 3d, 4a, 4d. 5, 6a, 8. 
Rate Protection: Inc. 11c, 12c, 13c, 14e, I5a, 16. 
Basle Rates: 20a, 21a, 22a, 23a, 25a, 26, 28e, 29b, 

33b, 
Contracts: 40a. 41, 42b, 42d, 46, 47e, 51b. 
Comb.•, Cont. Discounts: 60e, 62d. 
Cancellation: 70a. 70c, 73a, 73b. 
Prod. Services: 80, 82. 
Affiliated with MRS Network. 
Affiliated with American Information Network, 
Member: Intermountain Network. 

TIME RATES 
No. 27 Eff 8/1/67-Iteed 1/8/68. 

6. SPOT ANNOUNCEMENTS 
Ix 26x 52x I04x 156x 260x 3I2x 624x 

1 min 3.90 3.82 3.74 3.60 3.59 3.44 3.28 3.12 
7. PACKAGE PLANS 

SATURATION SPOT PLAN 
A-Mon thru Sat 7 am-1 pm & 4:30-7 13m. 
13-All other times. 

CLASS A 
PER WK: 12 tl 18 tl 24 ti 30 ti 96 ti 
1 min.  2.93 2.73 2.54 2.34 2.15 
30 sec.  2.34 2.20 2.02 1.88 1.72 
10 sec.  1.47 1.34 1.27 1.17 1.08 

CLASS B 
1 min.  2.34 2.15 1.95 1.76 1.56 
30 sec  1.88 1.72 1.56 1.40 1.24 
10 sec  1.17 1.08 .98 .88 .78 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

1 x  30.00 18.00 12.00 9.006.00 
26 x  29.40 17.64 11.76 8.82 5.88 
52 x  28.80 17.28 11.52 8.64 5.76 
104 x  28.20 16.92 11.28 8.46 5.46 
156 x  27.60 16.56 11.04 8.28 5.52 
260 x  26.40 15.84 10.56 7.92 5.28 
312 x 25.20 15.12 10.08 7.56 5.04 
624 x  24.00 14.40 9.60 7.20 4.80 

JACKSON 
Teton County-Map Location D-3 

See ORBS consumer market map and data at begin-
ning of the State. 

KSGT 
1962 

Subscriber to the NAB Radio Code 
Media Code 4 252 4200 5.83 
J G J Corp., Box 100, Jackson, Wyo. 83001, Phone 

307-733-2120. 
STATION'S PROGRAMMING DESCRIPTION 

KSGT: Programmed for adults and young adults, 
also for skiers and vacationers, depending on season. 
NEWS: hourly on hour 8 am-10 pm. MUSIC: mid-
dle-of-the-road western. Reed 4/9/69. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Paul W. Knowles. 
Vice-President-Virginia Knowles. 

3. FACILITIES 
250 w.: 1340 hr. 
Operating schedule: 6 am-10 pm. MST. 

4. AGENCY COMMISSION 
None; all rates net to station. Less 5%; net 15 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la, la, 4a. 4d, 5, Ca, 8. 
Rate Protection: 10g, 14g. 
Basic Rates: 22b. 23a. 
Contracts: 46, 470. 
Comb.: Cont. Discounts: 60b. 
Cancellation: 70e, 130. 

TIME RATES 
El! 6-1-69-Ree'd 4/9/69. 

G. SPOT ANNOUNCEMENTS 
30 sec.  4 1 min.  ....... 6 

(This listing continued on next page) 
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Jackson-K S G T-Continued 
7. PACKAGE PLANS 

(To be used in 30-day period) 
I ti 25 ti 50 ti 75 ti 

30 4.00 3.80 3.60 3.40 
1 ti 17 ti 34 ti 50 III 

1 6.00 5.70 5.40 5.10 
I ti 15 ti 29 81 43 ti 

5 min_. 7.10 6.65 5.30 4.05 
8. PROGRAM TIME RATES 

5 min 1/4 hr 1/2 hr 1 hr 
Ea   7 14 21 35 

100+ 
3.20 
67+ 
4.80 
58+ 
4.65 

KEMMERER 
Lincoln County-Map Location D-4 

See SRDS concomer market map and data at begin. 
fling of the State. 

KMER 
1962 

Subscriber to the NAB Radio Coda 
Media Code 4 252 4500 8.00 
Lincoln Broadcasting Co.. Inc., Box 432, Kemmerer, 
Wyo. 83101. Phone 307-877-4422. 

STATION'S PROGRAMMING DESCRIPTION 
B.MER: Programmed for adults. 
5 min network and local news every hour at :60 and 
weather each hour on half hour. 6-10 am country 
and western and middle-of-the-road music. 10 cm. 
noon current hits. Noon-1 pm farm state and na-
tional news. 1-3 pm middle-of-the-road music, show-
tunes, standards. 3-5 pm top teen tunes and reports 
on teen functions. 5-9 pm standards featuring in-
strumentals. SPORTS: all university and high school 
sports. Results reported 7 am, 1 pm & 5 pm daily. 
1-3 pm Sun 2 hours classical music. Contact Repre-
sentative for further details. Ree'd 2/29/68. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Bruce R. Hymns. 
Vice-President-Samuel L. Byrnes. 
Station Manager-Fred D. Bond. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
5.000 w.; 950 he. Non-directional. 
Operating schedule: 8 am-local sunset. MST, 

4. AGENCY COMMISSION 
15% on time and talent; no each discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 4a, 5, 6a. 
Rate Protection: lib. 
Basic Rates: 20b, 210. 21b, 23a, 24e. 
Contracts: 43, 44b, 47b, 51a. 
Comb.; Cont. Discounts: 60e, 60f, 61a. 
Cancellation: 73s. 
Prod. Services: 82. 
Affiliated with American Information Network, 
Momber: Intermountain Network. 

TIME RATES 
No. 2 Eff 10/1/66-Reed 9/30/66. 

6. SPOT ANNOUNCEMENTS 
1 min 30 see 10 see 

1 x... -_ 4.00 3.00 2.00 

104 3.25 2.40 1.60 
156 . 3.00 2.20 1.50 

312 x 2.50 1.80 1.25 
624 x. 2.25 1.60 1.10 
All announcements regardless of length may be corn-
binen  to earn frequency. 

7. PACKAGE PLANS 
(To be used with 7 days) 

PER WK: I min 30 see 10 see 
10 ti. . . 3.75 2.80 1.85 
15 ti 3.50 2.60 1.75 
20 tL 3.25 2.4(1 1.60 
25 ti 3.00 2.20 1.50 

35 ..... 2.50 1.80 1.25 
40 ti... 2.25 1.80 1.10 

8. PROGRAM TIME RATES 
1 hr 

1 x  40.00 
26  ________ 37.50 
52 X.  .... 35.00 
104 32.50 
156 30.00 
260 27.50 
312 25.00 
624 x__________ 22.50 

10. SPECIAL FEATURES 
1 5-min News. 5 days per wk, por mo  85 
1 15-min News, 5 days per wk, per mo_   150 
Headlines (5 a day, 6 days a wk), per mo  150 

SPORTSCASTS 
Football, basketball, per game__ .......... ......... 140 

LANDER 
Fremont County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

1/2 hr 1/4 hr 10 min 5 min 
24.00 16.00 12.00 8.00 
22.50 15.00 11.25 7.50 
21.00 14.00 10.50 7.00 
19.50 13.00 9.75 6.50 
18.00 12.00 9.00 6.00 
16.50 11.00 8.25 5.50 
15.00 10.00 7.50 5.00 
13.50 9.00 6.75 4.50 

KOVE 

8. PROGRAM TIME RATES - - • 
1 hr 1/2 hr 1/4 br 

1 40.00 24.00 15.00 
26 ti______-_._. 38.00 22.80 15.20 
52 36.00 21.60 14.40 
104 34.00 20.40 13.60 
156 32.00 19.20 12.80 
260 ti. 30.00 18.00 12.00 
312 ti. 28.00 16.80 11.20 
624 U. 26.00 15.80 10.40 

LARAM I E (2 Am) 
Albany County-Map Location G-5 

See (BIDS consumer market map and data at begin-
ning of tine State. 

3. FACILITIES 
5,000 w. due, 1000 w. nights; ISSO kg. 
DInctIonal-night only. 

Operating schedule: 6:00 am-10:00 pm weekdays; 
7:00 am-9:00 pm Sun. MST. 

4. AGENCY COMMIS810N 
15/0 net time only; 10 doe 

5. GENERAL ADVERTISING See coded regulations 
Contracts: 45. 
Comb.; Cont. Discounts: 60a. 
Affiliated with CBS Sadie Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective   
Rates received March 11. 19.64. 

6. SPOT ANNOUNCEMENTS 
1 cola 30 seo 10 sec 

1 II 4 80 3.60 2.40 
28 U   4 50 3.40 2.25 
52 ti 4 20 3.20 2.10 
104 tl   3 VO 3.00 1.95 
156 U 3 60 2.80 1.80 
260 U   3 30 2.60 1.65 
312 tl_-___-__._.-_- 3.60 2.40 1.50 
624 ti... . . 2.70 2.20 1.35 

7. PACKAGE PLANS 
ANNOUNCEMENT PLAN 
(To be used within 7 days) 

PER WK : 1 min 30 sec 10 see 
10 U 39 00 30.00 19.50 
15 U  54 00 42.00 27.00 
20 U  68 00 52.00 33.00 
25 U 75 00 60.00 37.50 

66.00 40.50 

10 min 
13.60 
12.50 
12.20 
11.50 
10.80 
10.10 
9.40 
8.70 

5 min 
8.00 
7.60 
7.20 
8.80 
6.40 
6.00 
5.60 
5.20 
(CR) 

KLME 
1962 

Media Code 4 252 5100 6.00 
Albany Broadcasting. Inc.. Box 818, Laramle, Wyo. 

82070. Phone 307-745-7396. 
Studios: 410 3rd, Laramie, Wyo. 82070. 

I. PERSONNEL 
President-hlarlin T. Oble. 
Vice-Pres. & Gen'i Mgr.-William W. Utton. 
Sec's & Treas.-John G. French. 

2. REPRESENTATIVES 
George T. Hopewell, Inc. 
John L. McGuire & Co. 

3. FACILITIES 
500 w.; 1490 kc. Non-directional. 
Operating schedule: 6:00 am-ruldnight. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. la, 3a, 4a, 4d. 5, fa, 7a. 8. 
Rate Protection: 10e, 11e, 12e, 13c, 14e, 155. 
Basic Rates: 20a. lia, 21b, 21d, 22s. 23a, 24b, 24c, 

25c, 26, 281). 28c, 29a. 
Contracts: 40a, 41, 42b, 44a, 45. 46. 47e, 48, 51e. 
Comb.: Cont. Discounts: 60b, 60d, 60e, 61e, 62a, 62d. 
Cancellation: 70a, 70c, 71a. 
Prod. Nervier,: 80. 81. 82. 
Affiliated with MRS Itadio Network. 

TIME RATES 
NATIONAL AWD LOCAL RATES SAME 

No. 3 Elf 4/1/67-Itec'd 5/8/67. 
6. SPOT ANNOUNCEMENTS 

ix 26x 522 1562 
1 min._ ..... 2.90 2.65 2.50 2.25 
30 sec  2.25 2.00 1.80 1.55 

7. PACKAGE PLANS 
PER WK, 7 DAYS: 15 tl 30 ti 60 (I 
Ea  - 2.45 2.10 1.70 
PER MO. 90 DAYS: 50 (I 100 (1 
Ea   0 00 1.60 

8. PROGRAM TIME RATES 
Ix 262 

40.25 36.25 
1/2 hr _  24.15 21.75 
1/4 hr  16.10 14.50 
10 min_  12.10 10.90 
5 min_ ..... .._ _  8.05 7.25 

KOWB 

522 
32.20 
19.35 
12.90 
9.70 
6.45 

I56x 
24.15 
14.50 
9.70 
7.25 
4.85 

3I2x 
16.10 
9.70 
6.45 
4.85 
3.25 

1947 
Subscriber to the NAB Radio Code 

Media Code 4 252 5400 0.00 
Curt Gowdy Enterprises. Inc.. Box 1290, Laramie, 
Wyo. 82070. l'hone 307-745-4888. 

I. PERSONNEL 
President-Curt Gowdy. 
Manager-Jim Ballas 

2. REPRESENTATIVES 
1948 Edward l'etry & Co., Inc. 

Media Code 4 252 4800 2.00 

Fremont Broadcasting, Inc., ROVE Bldg., Box 430, 

Lander, Wyo. 82520. Phone 307-332-5683. 
Other studio: Teton Hotel, Riverton, Wyo. Phone 
307-856-2851, 5607. 

I. PERSONNEL 
Pres. & Gen'l Mgr.-Dan E. Breece. 
Vice-Pres. & Treas.-Dorothy D. Pelzoldt. 

2. REPRESENTATIVES 
Adam Young. Inc. 
Mountain States-Bob Ilix Co.. Inc. 

3. FACILITIES 
5.000 w.; 1290 he. Directional. 
Operating schedule: 5:55 am-midnight daily. MST. 

4. AGENCY COMMISSION 
15%: no cash d)scount. 

5. GENERAL ADVERTISING See coded regulations 
General: la. 2b, 3e. 4a, 5, 65. 8. 
Rate Protection: 10b, 1lb, 12b. 136. 14b, 15b. 
Basic Rates: 20b, 21a, 22b, Mn, 2413, 25a, 26, 28a, 

29b, 30, 32b, 33b. 
Contracts: 40a. 41, 42d, 44a, 45, 46, 47a, 48, 51b. 
Comb.: Cont. Discounts: 60b, 61e, 62d. 
Cancellation: 70a, 70e, 71a, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 
Member: Intermountain Network, 

TIME RATES 
Rates anmalve April 1. 1961. 
Bat« recalcad April 3, 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RAM, 
1 hr. 1/2 br. 1/4 hr. 10 min. I wilt. (*) 

1-52 times_ 40.00 21.00 16.00 12.00 8.00 5.00 
104 times_ 38.00 22.80 15.20 11.40 7.60 4.70 
156 times_ 36.00 21.60 11.40 10.80 7.20 4.50 
208 times_ 34.00 20.40 13.60 10.20 6.80 4.25 
260 times__ 32.00 19.20 1180 9.40 6.40 1.00 
312 times.... 30.00 18.00 12.00 9.00 6.00 3.70 

(*) 1 minute, 100 words or less. 

NEWCASTLE 
Weston County-Map Location G-3 

See hiRDS consumer market map and data at begin-
ning of tine State. 

KASL 
1953 

NA II 

Media Code 4 252 57003.00 
Northeast Wyoming Broadcasters, Inc., 216 W. Main, 

Newcastle, Wyo. 82701. Phone 307-746-2721, 2722. 

I. PERSONNEL 
Station alanager-Ga-y L. Smith. 
General Manager-Man Wyman. 

2. REPRESENTATIVES 
Edward Petry at Co., Inc. 

3. FACILITIES 
1,080 w. days, 250 w. nights; 1240 he. 

Non-tBrectional. 
Operating schedule: 6:00 am-10:00 pm weeldays; 
7:00 am-6:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15% on time only; no cash discount. 

5. GENERAL ADVERTISING See coded reguatIons 
General: la. 2a, 3a, 4a, 4d, 5, 6a, 713. 8. 
Rate Protection: 15b. 
Basic Rates: 22b 235. 24b, 15s. 26, 29a. 
Contracts: 40a, 45, 47a, 48. 
Comb.; Cont. Discounts: 600. 610, 61b, 620. 
Cancellation: 71a, 730. 
Anillated with MDS Radio Network. 
Affiliated with American Information Network, 
Member Intermountain Network. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

Rates effective January 1, 1962. 
Bates received December 15. 1961. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
1/2 1/4 10 

hr. hr. hr. rain, min. min. 
1 time..... 26.00 15.60 10.40 7.80 5.20 3.38 

26 times.... 23.48 15.29 10.19 7.64 5.10 3.31 
52 times.... 24.96 14.98 9.98 7.48 4.99 3.24 

104 times._ 24.44 14.66 9.78 7.33 4.88 3.18 
156 times.... 23.92 14.35 9.57 7.17 4.78 3.11 
260 times._ 22.88 13.73 9.156.86 4.58 2.97 
312 times._ 21.84 13.10 8.74 6.55 4.372.84 
624 times_ 20.80 12.48 8.32 6.24 4.16 2.70 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

CLASS A 
(7:00-9:30 am, 4:30-7:00 pm Mon thru SI.) 

-I minute- 30 seconds -10 semnds-
Per week: Each Total Each Total Each Total 

12 times.- 2.54 30.48 2.03 24.34 1.27 15.24 
18 times.... 2.36 42.48 1.88 33.94 1.18 21.24 
21 times._ 2.20 52.80 1.76 42.24 1.10 26.40 
30 times._ 2.02 60.60 1.62 48.60 1.01 30.50 
36 times_ 1.86 66.96 1.48 53.28 .93 33.48 

CLASS B 
(All other times) 

12 times.... 2.02 24.24 1.62 19.44 
18 times._ 1.86 33.48 1.48 26.64 
21 times._ 1.69 40.56 1.35 32.40 
30 times.... 1.52 45.60 1.22 36.60 
36 times._ 1.35 48.60 1.08 38.88 

10. SPECIAL FEATURES 
Weather and road conditions 2 times daily from WI-

512x 624 X omitng Highway Department. Participations avallable. 
2.00 1.75 Weather: Time rate, plus line charge if applicable. 
1.30 1.15 Sports: Time rate, talent plus line charges; football, 

basketball, wrestling and bowling. 

POWELL 

1.01 
.93 
.85 
.76 
.68 

12.12 
16.74 
20.40 
22.80 
24.48 

Park County-Map Locution E-2 
See SRDS consumer market map and data at begin-
ning of the State. 

K POW 
1941 

Subscriber to the NAB Radio Code 
Media Code 4 252 6000 7.00 
KPOIV. Inc.. Box 968. Willow ltd., Powell. Wyo. 

82435. Phone 307-754-2421. 

I. PERSONNEL 
Manager-William A. Mack. 

2. REPRESENTATIVES 
Edward l'etry & Co.. Inc. 

3. FACILITIES 
5.000 w.; 1260 he. Directional-night only. 

4. AGENCY COMMISSION 
15%; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: 2a. 3a, 3b. 45, 4d. 5, 6a. 
Rate Protection: 15b. 
Basic Rates: 200, 220, 140. 241). 26. 
Contracts: 48. 
Comb.: Cont. Discounts: 60k. 61b, 61e, 62e. 
Cancellation: 73a. 
.Altilsated with MBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective April 1, 1960. (Card No. 25.) 

Card received September 5, 1961. 

WYOMING 
6. SPOT ANNOUNCEMENTS/PROGRAM RATkti 

1 1/2 1/4 10 te 
hr. hr. hr, min. min. ("/ 

1 time__ 30.00 18.00 12.00 9.00 6.00 3.9h 
26 times_ 29,40 17.64 11.76 8.82 5.88 3.83 
52 times_ 28.80 17.28 11.52 8.64 5.76 3.74 

104 times._ 28.20 16.92 11.28 8.46 5.64 3.60 
156 times- 27.60 16.36 11.04 8.28 5.52 3.59 
260 times_ 28.40 15.84 10.66 7.92 5.28 3.44 
312 times_ 25.20 15.12 10.08 7.56 5.04 3.28 
624 times__ 24.00 14.40 9.60 7.20 4.80 3.12 

1•) 1 minute, 100 word» oc less. 
7. PACKAGE PLANS 

SATURATION ANNOUNCEMENT PLAN 
-I minute- -30 seconds-

Per week: Each Total Each Total 
12 times  2 93 35.16 2.34 28.08 
18 timea  2.73 49.14 2.20 39.60 
24 times  2.54 60.96 2.02 48.48 
30 times........--.... 2.34 70.20 1.88 56.40 
36 llmes.-  2.15 77.40 1.72 61.92 

RAWLI NS 
Carbon County-Map Location F-4 

See SRDS consumer market map and data at begin-
ning of the State. 

KRAL 
1947 

Ft 111E1 

Media Code 4 252 6300 1.00 
Korral Studio. Inc.. 507 W. Spruce, Rawlins, Wyo. 

82301. Phono 307-324-2711. 2712. 
I. PERSONNEL 
President-italph W. Sterling. 
Treas. & Sec'y-Dorothy J. Sterling. 
Chief Engineer-Joe Reighley, 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days: 250 w. nights; 1240 kc. 
Non-directional. 

Operating schedule: 6:00 am-10:00 pm. MST. 
4. AGENCY COMMISSION 

15/0 time only: monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 25. 2b, 3a. lb, 3c, 3d, 4e 5, 65. 7a, 8. 
Rate Protection: 10a. lia, 12a, 13a, 14a, 16. 
Basic Rates: 21a, 21b, 220. 23a, 24b, 25e, 28b, 28e. 

296. 31, 33a. 
Contracts: 41, 42d, 43, 44b, 45, 46, 47a, 48. 49, 51a. 
51b. 

Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 601, 61a. 
61b. 62d. 

Cancellation: 70a, 70e, 71a, 72, 73a. 
Prod. SerVices: 80. 82. 
Affiliated with American Information Network, 
Member: Intermountain Network. 

TIME RATES 
No. 27 Eft 8/1/67-Ree'd 10/2/67. 

6. SPOT ANNOUNCEMENTS 
1-MINUTE/100 WORDS OR LESS 

1 3.90 156 3.59 
28 ti 3.82 260 ti   3.43 
52 ti 3.74 312 3.28 
104 ti... 3.67 624 U   3.12 

8. PROGRAM TIME RATES 
1 hr 

1 ti  30.00 
26 ti  29.40 
52 ti  28.80 
104 ti  28.20 
156 ti_____ .... --.- 27.60 

312 ti  .._ 25.20 
624 tl  21.00 

RIVERTON 

1/2 hr 1/4 hr 10 min 5 min 
18.00 12.00 9.00 6.no 
17.64 11.76 8.82 5.88 
17.28 11.52 8.64 5.76 
16.92 11.28 8.46 5.64 
16.56 11.04 8.28 5.52 
15.84 10.56 7.92 5.28 
15.12 10.08 7.56 5.04 
14.40 9.60 7.20 4.80 

Fremont County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KOVE 
LANDER 

City of license, Lander, Wyo. 
Riverton-Lobby Teton Hotel, Riverton, Wyo., Phone 

856-1851. 856-5607. 

See listing under Lander, Wyoming. 

KVOW 
1948 

Subscriber to the NAB Radio Code 
Media Code 4 252 6600 4.00 
Riverton Broadcasting Co., Inc., Box 393, Riverton, 
Wyo Phone 307-856-2251. 

I. PERSONNEL 
General Manager-Tony A. Kehl. 

2. REPRESENTATIVES 
Edward l'etry & Co., Inc. 

S. FACILITIES 
1.000 w.; 1450 he. Non-directional. 
Operating schedule: 5:30 am-10:00 pm. MST. 

4. AGENCY COMMISSION 
15% on station thee; no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: lb, 2b, la, 3b. 3d, 4a, 4c, 5, 6a, la. 8. 
Rate Protection: 10b, 111), 12b, 13b, 14b 150. 15b, 

16. 
Basic Rates: 20b, 21a, 226, 230, 24b, 24e, 25a, 26, 

280. 290. 33b. 
Contracts: 40a, 44a, 44b, 45, 46, 47a, 48, 51b. 

(This listing continued on next nape) 
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WYOMING 
Riverton-K V 0 W-Continued 
Comb.; Cont. Discounts: 60b, 60d, 60e, 60f, 60h, 

601, 61a, 61b. 
Cancellation: 70s, 70e. 71a. 73a, 73b. 
Prod. Services: 80. 82. 
.Afilliated with SIBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective March 1, 1364. (Card No. 1.) 

Card received April 29, 1964. 
Class A-7:00-9:30 am and 4:30-7:00 pm Mon thru 
Sat. 
Class B-All other times. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE Olt 100 WORDS OR LESS 

1 ti  4.29 156 ti .... __....--.... 3.94 
26 ti  4.08 260 ti  3.77 
52 ti. _ 4.11 312 U   3.60 
104 ti   4.03 624 Li   1.43 

7. PACKAGE PLANS 
SATURATION ANNOUNCEMENT PLAN 

CLASS A 
- 1 min - - 30 sec - - 10 sec - 

PER WK: ea tot ea tot ea tot 
38.64 2.58 30.06 1.61 19.32 

18 ti. 3.00 54.00 2.40 43.20 1.50 27.00 
24 ti  2.78 66.72 2.22 53.28 1.39 33.36 
30 ti  2.57 77.10 2.05 61.50 1.29 38.70 
36 ti  2.35 84.96 1.89 68.04 1.18 42.48 

CLASS B 
12 ti_....  2.58 50.96 2.06 24.72 1.29 15.48 
18 ti  2.36 42.48 1.88 33.84 1.18 21.24 
24 .... 2.15 51.60 1.72 41.28 1.08 25.92 
30 il  1.93 57.90 1.54 46.20 .97 29.10 
36 ti  1.72 61.92 1.38 49.68 .86 30.96 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 

1 ti ....... _ ...... _...-_- 33.00 19.80 
26 ti  32.34 19.40 
52 ti  31.68 19.00 
104 ti  . 31.02 18.61 
156 U.__ ..... ____ ..... 30.36 18.21 
260 ti  29.04 17.42 
312 ti  27.72 16.63 
624 ti  26.40 15.84 

ROCK SPRINGS 
Sweetwater County-Map Location E-5 

See SRDS consumer market map and data at begin-
ning of the State. 

1/4 hr 10 min 5 min 
13.20 9.00 6.60 
12.93 9.70 6.46 
12.67 9.50 6.33 
12.40 9.30 6.20 
12.14 9.10 6.07 
11.61 8.71 5.80 
11.08 8.31 5.54 
10.56 7.92 5.28 

KVRS 
1938 

Subscriber to the NAB Radio Code 
Media Code 4 252 6900 8.00 
Wyoming Broadcasting Co., Box 1629, Bock Springs. 
Wyo. 82901. Phone 307-362-3793. 

I. PERSONNEL 
President-D. G. Richardson. 
Manager-Mal Wyman. 
Commercial Manager-Jim Meredith. 

2. REPRESENTATIVES 
Edward Petry & Co., Inc. 

3. FACILITIES 
1,000 w. days, 500 w. nights; 1360 kc. 
Directional-night only. 

Operating schedule: 24 hours daily. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 20, 30, 313. 4a, 4d, 5, 60, 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 22a, 230. 240. 26. 28b. 
Contracts: 400, 4213. 45, 46, 475. 
Comb.; Cont. Discounts: 60a, 610, 61e. 62b. 
Cancellation: 70a, 70e. 710, 73a. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective July 1, 1982. 

Rates received September 10, 1962. 

6. SPOT ANNOUNCEMENTS 
(100 words or less. 1 minute) 

1 time  4.29 156 times   3.94 
26 tiznes  4.20 260 Mites  3.77 
52 times   4.11 312 times 3.60 

104 tiutes 4.81 624 times 3.43 

7. PACKAGE PLANS 
sATUICATION ANNOUNCEMENT PLAN 

CLASS A 
(7:00-9:30 am, 4:30-7:110 pm Mon thru Bat) 

-1 minute- -30 seconds- -10 seconds-
Per week: Each Total Each Total Each Total 

12 times.... 3.22 38.64 2.58 30.96 1.61 19.32 
IS times_ 3.00 54.00 2.40 43.20 1.50 27.00 
24 times__ 2.78 66.72 2.22 53.28 1.39 33.36 
30 times.... 2.57 77.10 2.05 61.50 1.29 38.70 
36 times._ 2.36 84.96 1.89 68.01 1.18 42.48 

CLASS B 
(All other times) 

12 times.... 2.58 30.96 2.06 24.72 
18 times._ 2.36 42.48 1.88 33.84 
24 limes__ 2.15 51.60 1.72 41.28 
30 tiznes.... 1.93 57.90 1.54 46.20 
36 times.... 1.72 61.92 1.38 40.68 

1.29 
1.18 
1.08 
.97 
.86 

15.48 
21.24 
25.92 
29.10 
30.96 

8. PROGRAM TIME RATES 
1 hr. 1/2 hr. 1/4 hr. 10 min. 5 min. 

1 time.... 33.00 19.80 13.20 9.00 6.60 
26 times.. 32.34 19.40 12.93 9.70 6.46 
52 times.. 31.68 19.00 12.67 9.50 6.33 

104 times.. 31.02 18.61 12.40 9.30 6.20 
156 times.. 30.36 18.21 12.14 9.10 6.07 
260 times_ 29.04 17.42 11.61 8.71 5.80 
312 times.. 27.72 16.63 11.08 8.31 5.54 
624 times.. 26.40 15.84 10.56 7.92 5.28 

SHERIDAN (2 AM) 
Sheridan County-Map Location F-2 

See SRDS consumer market map and data at begin-
ning of the State. 

KROE 
1961 

e RIA IB 

Subscriber to the NAB Radio Code 
Media Code 4 252 7200 2.00 
Sheridan Broadcasting Co.. Inc., Box 1348, 21 N. 
Main. Sheridan. Wyo. 82801. Phone 307-674-4323. 
STATION'S PROGRAMMING DESCRIPTION 

KROE: Arian programming. Ranch-farm audience 
6-8 an. M-Sat with country and western music 53%, 
general popular 10%, local, regional, national, farm, 
weather, sports news. General interest 8 am-6 pm 
M-Sat with general popular music, middle-of-the-
road 68%, news 17%, features 15%. General interest 
6 am-6 pm Sun with general popular music 75%, 
news 14%, features 11%. Contact Representative for 
further details. Rec'd 7/19/67. 

I. PERSONNEL 
President-Sam Rosenthal. 
General Manager-Ed Nlehay. 

2. REPRESENTATIVES 
Meeker Radio. Inc. 
South, Southwest-Busby. Finch and Woods, Inc. 
Mountain States-Bob 1112 Co., Inc. 

3. FACILITIES 
1.000 w.: 930 kg. Non-directional. 
Operating schedule: 6 am-local sunset. MST. 

4. AGENCY COMMISSION 
15/0 time only; 10th of following month. 

5. GENERAL ADVERTISING See coded regulations 
General: la, lb, 20. 20, 3a, 3d, 40, 4d, 5, 6a, 7b, 8. 
Basle Rates: 21h, 22s, 230. 250, 28b. 
Contracts: 45. 
Comb.; Cont. Discounts: 60a, 62d. 

TIME RATES 
NATIONAL AND LOCAL RATES SAME 

No. 5 Elf Reed 3/5/69. 
6. SPOT ANNOUNCEMENTS 

1 MINUTE 
PER MO: 1mo 3 mo 6 mo 9 mo 12 mo 
90 ti  2.20 2.10 2.00 1.90 1.80 
60 ti  2.20 2.20 2.10 2.00 1.90 
30 ti  2.50 2.30 2.20 2.10 2.00 
15 ti  3.00 2.80 2.70 2.60 2.50 

30 SECONDS 
90 tL  1.80 1.70 1.60 1.50 1.40 
60 ti  1.90 1.80 1.70 1.60 1.50 
30 ti  2.10 1.90 1.80 1.70 1.60 
15 ii  2.50 2.30 2.20 2.10 2.00 

7. PACKAGE PLANS 
WKLY: 10 ti 15 ti 20 41 30 tl 
1 min.  2.60 2.40 2.20 2.00 
30 sec  2.20 2.00 1.80 1.60 
10 sec: 50% of 1-min. 
Guaranteed adjacencies extra 10%. 

8. PROGRAM TIME RATES 
Ix 13x 26x 52x 164x 1562 260x 312x 

5 min.... 7.00 6.60 6.20 5.80 5.40 5.00 4.50 4.00 
10 min.. 8.50 8.10 7.70 7.30 6.90 6.50 6.00 5.50 
1/4 hr.. 11.00 10.60 10.20 9.80 9.40 9.00 8.50 8.00 
1/2 hr.. 18.00 17.20 16.40 15.60 14.80 14.00 13.00 12.00 
1 hr  29.00 27.80 26.60 25.40 24.20 23.00 21.50 20.00 

KWYO 
1934 

Subscriber to the NAB Radio Code 
Media Code 4 252 7500 5.00 
Big Horn Broadcasting Co., 140 E. Loucks, Sheridan. 
Wyo. 82801. Phone 307-674-4461. 

STATION'S PROGRAMMING DESCRIPTION 
KWYO: Programmed for teenagers, young adults, 
and adults. 
Local nema at 7:30 am, 8:25 am, 1200 um & 6 Pm 
daily. Emphasis on local news. Network news at 
:51 and network features and shows. Local editorial-
izing. MUSIC: middle-of-the-road with special seg-
ments of classical, country and western, dixteland, 
popular. showtunes and trend music. COMMERCIAL 
POLICY: 18 minute limit of commercial continuity 
in a one hour period. No laxative commercials. Con-
tact Representative for further details. Reed 7/24/67. 

I. PERSONNEL 
'Pres. & Gen'l Mgr.-Don Tannehill. 
Station Manager-Don Hargis. 
Sales Manager-F. C. "Zeke" Taggart. 

2. REPRESENTATIVES 
Edward Petry & Co. Inc 

3. FACILITIES 
1.000 w. days: 500 w. nights; 1410 kc. 

Non-direetional. 
Operating schedule: 6:00 am-11:00 pm. MST. 

4. AGENCY COMMISSION 
15/0. 

5. GENERAL ADVERTISING See eoded regulations 
General - la, 20, 3d. 45. 5, 6a, 7h. 8. 
Rate Protection: 10h. 1113. 12b. 13b, 1413, 15b, 16. 
Basle Ratos: 20h. 21b, 21d. 22b, 230, 24b, 2513. 26. 

27. 280 290. 330. 
Contracts: 400. 41. 42b, 44h. 45. 46. 470. 48, 51b. 
Comb.: Cont. Discounts: 60d. 61b, 62a. 
Cancellation 70h. 70d, 710, 72, 73b. 
Prod. Services: 80. 81. 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
El?  Reed 3/31/66. 

6. SPOT ANNOUNCEMENTS 
(1 minute or less or 100 words) 

1 time  3.90 150 times______-_ 3.59 
20 times  3.83 260 times 5.44 
52 times  3.74 312 times  _ 3.28 
104 times _ 3.60 624 times --_ 3.12 

8. PROGRAM TIME RATES 
1 hr 1/2 hr 1/4 hr 10 min 5 min 

  30 18 12 9 6 
DISCOUNTS 

132-4% 52x- S% 156x-16% 
26x-6% 104x-12% 260x-20% 

THERMOPOLIS (2 AM) 
Hot Springs County-Map Location E-3 

See SRDS consumer market map and data at begin-
ning of the State. 

KRTR 
1955 

Media Codo 4 252 7800 9.00 
Mildred V. Ernst, 500 Broadway. Thermopolis. W YO. 

82443. Phone 307-864-2351. TWX 307-864-2989. 
I. PERSONNEL 
Geai lier. & Prog. Dir.-5111dred V. Ernst. 

3. FACILITIES 
250 w.; 1490 kc. Non-directional. 
Operating schedule: 6:00 am-10:00 pm weekdays; 
8:00 am-10:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15% to recognized agencies on time only. 

5. GENERAL ADVERTISING See coded regulations 
General: 2b, 3a, 3b. 3e, 3d, 5, 60, 7b, 8. 
Rate Protection: 10a, 11a, 12a, 13a, 14a, 15b. 
Basic Rates: 21a, 216, 21d, 22b, 23a, 24e, 205. 26, 

28b, 28e, 31. 
Contracts: 41, 42e. 43, 45, 46, 47e, 48, 510. 
Comb.; Cont. Discounts: 600. 60e. 610. 
Cancellation: 7013, 70d, 71a, 73b. 
Prod. Services: 80. 81, 82. 
Affiliated with MES Radio Network. 

TIME RATES 
Rates effective June 1, 1955. 

Rates recelved October 24. 1555. 
6. SPOT ANNOUNCEMENTS/PROGRAM RATES 

I el. 13 ti. 26 ti. 52 U. 104 ti. 260 U. 
100 words.... 4.00 3.85 3.70 3.55 3.40 3.25 
50 vvr,rds.... 3.00 2.85 2.70 2.55 2.40 2.25 
1 hour  40.00 

1/2 hour    25.00 
1/4 hour    15.00 
5 minutes    1.50 

DISCOUNTS 
26 or more times 5% 
52 or more times  10% 
104 or more times... .............. ...... 15% 

KTHE 
1955 

Media Code 4 252 8100 3.00 
Big Horn Basin Broadcasting Co., Inc., Box 591. 320 
N. Railroad Ave., Thermopolis, Wyo. 82443. Phone 
307-864-2119. 

I. PERSONNEL 
General Manager-Larry E. King. 
Sales Manager-La Monda Treick. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1240 kg. 

Non-dIrectional. 
Operating schedule: 6:00 am-10:00 pm. MST. 

4. AGENCY COMMISSION 
15% on net time. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2b, 3b, 4a, 4d, 5, 6s. 7b. 
Rate Protection: 15b, 16. 
Basic Rates: 200. 21a, 226, 23a, 24b, 24e, 25a 26, 

28b. 25b, 80 
Contracts: 40a. 41, 42a, 42e, 43. 446, 45, 46, 51b. 
Comb.: Cont. Discounts: 606, 61e. 62d. 
Cancellation: 710, 72. 73b. 
Prod. Services: 80, 82. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
No, 1 Eft 1/15/66-Reed 3/31/66. 

6. SPOT ANNOUNCEMENTS 
I min 

1 ..... 4.29 156 
26 x  . 4.20 260 
52 x.  4.11 312 
104 x  4.03 624 

7. PACKAGE PLANS 
SATURATION PLAN 

PER WK: 12 ti 18 tl 24 tl 
1 min  3.22 3.00 2.78 
30 sec  2.58 2.40 2.22 
10 sec  1.61 1.50 1.39 

8. PROGRAM TIME RATES 
I hr 1/2 hr 

1 x ..... ..._ ..... ________ 33.00 19.80 
26 x  32.34 19.40 
52 x  . 31.68 19.00 
104 x_________ ...... 31.02 18.61 
156 x.  30.36 18.21 
260 2  29.04 17.42 
312 x  - 27.72 16.63 
624 x.. 26.40 15.84 

TORRINGTON 
Goshen County-Map Location H-4 

See SRDS consumer market map and data at begin-
ning of the State. 

I mln 
394 
3.77 

  3.60 

50 CI 96 tl 
2.57 2.56 
2.05 1.89 
1.29 1.18 

1/4 hr 10 min 5 mln 
13.20 9.90 6.60 
12.93 9.70 6.48 
12.67 9.50 6.33 
12.40 0.30 6.20 
12.14 9.10 6.07 
11.61 8.71 5.80 
11.08 8.31 5.54 
10.56 7.92 5.28 

KGOS 
1950 

Media Code 4 252 8400 7.00 
Kermit G. Kath, Box 271. Torrington, Wyo. 82240. 
Phone 307-532-2158. 

I. PERSONNEL 
General 51anager-Kerm Kath. 
Commercial Manager-Kerm Rath. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1490 ke. 

Non-directional. 
Operating schedule: 6:00 am-11:00 pm weekdays; 
7:00 am-10:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15/0 time only; monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: 3b, 4a, 5. 6a. 7a, 8. 
Rate Protection: 10e. 11c, 12e. 13e. 14e. 
Basic Rates: 22a. 226, 235, 240. 25a, 26, 290. 
Contracts: 40s. 47e. 
Comb.; Cont. Discounts: 600. 61a, 61b, 61e. 62b. 
Cancellation: 710. 730. 
Affiliated with SIBS Radio Network. 
Affiliated with American Information Network. 
Member: Intermountain Network. 

TIME RATES 
Rates effective   

C. SPOT ANNOUNCEMENTS 
1 U. 13 ti. 26 ti. 52 ti. 104 U. 260 ti. 

1 min. or less 4.00 3.85 3.70 3.55 3.40 8.25 
8. PROGRAM TIME RATES 

1/2 hr. 1/4 hr. 10 min. 5 min. 
1 tizne  .6.5 15.00 11.25 7.50 

13 times  24.95 14.25 10.70 7.15 
20 times  23.65 13.50 10.15 8.75 
52 times  .2.55 12.75 9.60 6.40 
104 tiznes  21.00 12.00 9.00 6.00 
260 times  18.40 10.50 7.90 5.50 

WHEATLAND 
Platte County-Map Location G-4 

See SitDS consumer market map and data at begin-
ning of the State. 

KYCN 
1960 

Media Code 4 252 8700 0.00 
Pioneer Broadcast, Inc., Box 250, Wheatland, Wyo. 

82201. Phone 307-322-3883. 

I. PERSONNEL 
Pres. & Gong Mgr.-Grover D. Allen. 
Program Director-Chariesa M. Allen. 

3. FACILITIES 
250 w.; 1340 Ire. Non-directlonal. 
Operating schedule: 6:00 am-midnight weekdaysj 
7:00 am-11:00 pm Sun. MST. 

4. AGENCY COMMISSION 
15 1/4  ; nu cash discount. 

5. GENERAL ADVERTISING See ended regulations 
General: 2a, 2b, 3d, 4a, 5, 60, 7a, 8. 
Rate Protection: 100. Ils. 120. 130, 14e 156. 
Basle Rates: 20b, 21a, 21d, 220, 22b, 23a, 24b, 250. 

26, 28a. 
Contracts: 40e, 41, 42e, 440, 45, 47a, 48, 49, 510, 

51b. 
Comb.; Cont. Discounts: 60a. 601, 62d. 
Cancellation: 71a, 72. 
Affiliated with KBS. 

TIME RATES 
No. 26 Elf 8/1/67-Rec'd 7/31/67. 

6. SPOT ANNOUNCEMENTS 
1 MINUTE Olt 100 WORDS OR LESS 

1 x. 3.90 156 3.59 
26 x. 3.83 260 x...   3.44 
52 r.......»..»..».._ 3.74 312 x..........».__. 3.28 
104 2.  3.60 624 x 3.12 

7. PACKAGE PLANS 
A-Mon thru Sat 6:30-9 am, noon-1 pm & 4:30-
7 pm. 
13-All other times. 

SATURATION ANNOUNCEMENT PLAN 
CLASS A 
12 ti 18 tl 24 tl 80 ti 

1 min_  2.93 2.73 2.54 2.34 
30 sec  2.34 2.18 2.03 1.87 
10 sec ___ ..... 1.47 1.37 1.27 1.17 

CLASS It 
1 min-  2.34 2.15 1.95 1.76 
30 sec  1.87 1.72 1.56 1.41 
10 sec.  1.17 1.08 .98 .88 

8. PROGRAM TIME RATES 
I hr 1/2 hr 1/4 hr 

1 x  30.00 18.00 12.00 
26 x 29.40 17.64 11.76 
52 x  . 28.80 17.28 11.52 
104 x   28.20 16.92 11.28 
156 x....- ..... _.._   27.60 16.56 11.04 
260 x   26.40 15.84 10.56 
312 x_  25.20 15.12 10.08 
624 x  24.00 14.40 9.60 

WORLAND 
Washakie County-Map Locauon F-3 

Bee SRDS consumer market map and data at begin-
ning of the State. 

KWOR 
1946 

Media Code 4 252 9000 4.00 
J. P. Ernst, Box 409, Worland 303, Wyo. 82401. 

Phone 307-347-2675. 

I. PERSONNEL 
General Manager-Joe Erma. 

3. FACILITIES 
1,000 w. days, 250 w. nights; 1340 he. 

Non-directional. 
Operating schedule: 6:00 am-10:00 pm. MST. 

4. AGENCY COMMISSION 
15%; 10 days. 

5. GENERAL ADVERTISING See coded regulations 
General: la, la. 313, 40, 4d. 5, 65, 7a, 8. 
Rate Protection: 15b. 
Basic Rates: 12b, 200. 250. 26, 280. 295. 
Contracts: 40a. 46. 
Comb.; Cont. Discounts: 600. 60k. 61a. 61b. 61e. 62b. 

62e. 
Cancellation: lia 
Affiliated with NAS Radio Network. 

TIME RATES 
Rates effective   

Rates received December 20, 1948. 

6. SPOT ANNOUNCEMENTS/PROGRAM RATES 
I ti. 13 ti. 26 t. 63 U. 104 tl. 260 U. 

100 words_ 4.00 3.85 3.70 3.55 3.40 3.25 
50 words__ 3.00 2.85 2.70 2.55 2.40 2.25 
1 hour--..--_-_- 40.00 

1/2 hour   25 00 
1/4 hour   15 00 
5 minutes--------  tee 

DISCOUNTS 
26 or more times-- 5% 104 or more times  15% 
52 or more times__ 10% 

36 tl 
2.15 
1.72 
1.08 

1.56 
1.25 
.78 

10 mln 5 min 
9.00 6.00 
8.82 5.88 
8.64 5.76 
8.48 5.46 
8.28 5.52 
7.92 5.28 
7.56 5.04 
7.20 4.80 
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AGANA 
GUAM 

KUAM 
1954 

Media Code 4 255 3000 3.00 
Pacific Broadcasting Corp., Box 368, Agana, Guam, 
M. I. 96910. Phone 7961. 

San Francisco Office: 100 California St., San Fran-
cisco. Calif. Phone 415-982-9933. 

New York Office: 211 E. 43rd St., New York, N .Y. 
10017. Phone 212-687-8436. 

Studio-Ut. 4. SineJana. Guam. 

I. PERSONNEL 
Executive Vice-President-William B. Nielsen. 
Vice-Pres. & Gen'l Mgr.-James A. Klein. 

2. REPRESENTATIVES 
Intercontinental Services Ltd. 

3. FACILITIES 
10,000 w.; 610 ke. Non-directional. 
Operating schedule: 6:00 am-midnight weekdays; 7:00 
am-11:00 pm Sun. Guam Standard Time (18 hours 
later than PST). 

4. AGENCY COMMISSION 
15%; no cash discount. Bills rendered monthly. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, 2b, la, 4e, 4e, 5, 6. 7b, 8. 
Rate Protection: 15b. 
Basic Rates: 20b, 21e, 21b, 21d. 22a, 24b, 25e, 28a, 

295. 
Contracts: 40a. 45, 46. 51a. 
Comb.: Cont. Discounts: 60e. 60f, 601, 62d. 
Cancellation: 70a, 70e, 715, 73e. 
Prod. Services: 82. 
Affiliated with NBC and MBS Radio Networks. 
Commercial announcements within a program not to 
exceed 15% of program time. 

TIME RATES 
Eft 4/1/68-Reed 7/15/68. 

A-Mon thru Sat 6-9 am, noon-1 pm. 4-8 pm; Sun 
all day. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 
CLASS A 

Ix 26x 520 1040 156e 
1 min  16.60 15.80 14.90 14.10 13.30 
30 see  11.00 10.50 9.90 9.30 8.70 
15 sec  6.90 6.60 6.20 5.90 5.50 

CLASS B 
1 min  12.40 11.80 11.30 10.70 10.10 
30 see  8.30 7.90 7.50 7.10 6.70 
15 sec  5.50 5.20 4.90 4.70 4.40 

B. PROGRAM TIME RATES 
CLASS A 

Ix 26e 520 
1 hr 115.00 109.20 103.50 
1/2 hr  69.00 65.50 62.10 
1/4 hr  46.00 43.70 41.40 
5 min  23.00 21.80 20.70 

CLASS B 
1 hr......   92.00 87.40 82.80 
1/2 hr  55.20 52.40 49.70 
1/4 hr  36.80 35.00 33.10 
5 min  18.40 17.50 16.60 

104e 
97.70 
58.60 
39.10 
19.50 

78.20 
46.90 
31.30 
15.60 

156e 
92.00 
55.20 
36.80 
18.40 

73.60 
44.20 
29.40 
14.70 

260x 
12.50 
8.20 
5.20 

9.50 
6.30 
4.10 

260e 
86.20 
51.70 
34.50 
17.20 

69.00 
41.40 
27.60 
13.80 

VIRGIN ISLANDS 
ST. CROIX (1 AM; 1 FM) 

Christiansted 
Frederiksted 

W I V I-FM 
1965 

e 
Media Code 4 255 4001 0.00 
Radio American West Indies, Inc., Box 310. St. 

Croix, V. I. 00821. Phones 773-0390, 773-0490. 
Studio-Fort Louise Augusta, St. Croix, V. 

I. PERSONNEL 
President-Mrs. Hazel M. Higdon. 
Vice-President-Raymond E. Higdon. 

2. REPRESENTATIVES 
Pan American Broadcasting Company. 

3. FACILITIES 
ERP 4.900 w.; 99.5 me. 
Operating schedule: 1:00 pm-midnight. 
Antenna ht.: 275 ft. above average terrain. 

4. AGENCY COMMISSION 
15% on time only: no cash discount. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2e. 3a, 4a, 5, 6a. 8. 
Rate Protection: lob, 11b, 1213, 13b, 14b. 
Basle Rates: 20e. 22e, 24b, 25a, 28e. 29e. 
Contracts: 40e, 45, 46, 47e. 
Comb.: Cont. Discounts: 60k, 61e. 62b. 
Cancellation: 70a. 70e, 71a, 73a. 
All broadcasts must be in English. 

TIME RATES 
No. 1 Eft 3/1/65-Reed 5/13/68. 

6. SPOT ANNOUNCEMENTS 
I min 45 see 30 sec 

Ea   3.00 2.50 2.00 
8. PROGRAM TIME RATES 

I hr 1/2 hr 1/4 hr 5 min 
I x  30 18 12 e 

10. SPECIAL FEATURES 
News, extra 10%. 
Spots adjacent to news, extra 5%. 

DOLLAR VOLUME DISCOUNTS 
300.00-5% 1,000.00-15% 1,800.00+-25% 
700.00-10% 1,400.00-20% 

WSTX 

2. REPRESENTATIVES 
Intercontinental Services Ltd. 

3. FACILITIES 
1.000 w.; 1000 kc. Non-directional. 
Operating schedule: 6 am-midnight. AST. 

4. AGENCY COMMISSION 
15/0 time only: payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a, la, 313, 4a. 5, 6e. 71% 8. 
Rate Protection: 10b, 11b, 1213, 13b, 14b. 
Basic Rates: 20a. 22s. 22b, 23e, 24b, 26, 28b. 
Contracts: 40e. 42a, 45, 46, 47e. 
Comb.; Cont. Discounts: 60s, 60k, 61e, 62b. 
Cancellation: 70a. 70e. 71e. 73e. 
Program overtime billed at applicable 1-minute spot 
rate per minute or portion thereof. No discounts or 
commissions. 

TIME RATES 
No. 3 Eft 9/1/68-Ree'd 9/5/68. 

AA-Mon thru Fri 6:30-8:30 am & 5-6:30 pm. 
A-Sien lieu Fri 6-6:30 am, 8:30 am-5 pm & 6:30-
7 pm. 
Sat 6 am-6 pm: Sun 8 am-6 pm. 
B-All other times. 

6. SPOT ANNOUNCEMENTS 1 min 30 see 15 see 
AA   4.00 3.00 2.00 
A   3.60 2.70 1.80 

  2.00 1.50 1.00 
Specified times-extra 20%. 

8. PROGRAM TIME RATES I hr 1/2 hr I/4 hr 5 min 
AA   50 30 20 10 
A   40 24 16 8 

  20 12 8 4 
9. PARTICIPATING PROGRAMS 
Mary-Go-Round-Mon thru Fri 10:07-11 am. 
1 MIN. PER WK: 2 days 3 days 5 days 

1952 Flat, per day  8 7 6 

e 
Media Code 4 255 4500 1.00 
Virgin Islands Broadcasting Corp., Box 428, Chris-

tiansted, Si. Croix, V. I. 00820. 

I. PERSONNEL 
President-William M. Carpenter. 
Vice-President-William de la Cruse. 
General Manager-R. W. Carpenter. 

2. REPRESENTATIVES 
Pan American Broadcasting Company. 

3. FACILITIES 
5,000 w. days; 1.000 w. nights; 970 ke. 
Non-directional. 

Operating schedule: 6 am-11 pm. 

4. AGENCY COMMISSION 
15/0 time only. 

5. GENERAL ADVERTISING See coned regulations 
General: la, 2e. la. 4e, 5, 65. 
Rate Protection: 10b, 11b, 1213, 13b, 14b. 
Basic Rates: 20a. 22a, 24b, 25e. 28a, 29e. 
Contracts: 40e. 45, 46, 47e. 
Comb.; Cont. Discounts: 60k. 61a, 62b. 
Cancellation: 70e. 70e, 71e, 73s. 

TIME RATES 
No. 1 Elf 1/69-Reed 1/7/69. 

6. SPOT ANNOUNCEMENTS 
1 min 30 sec 15 see 

Flat   5.00 3.50 1.60 
7. PACKAGE PLANS 

WEEKEND SATURATION PLAN 
15 30-see spots Sat and/or Sun, ea  2.00 

SPECIAL PACKAGES 
(Mon thru Fri-minimum contract 8 weeks) 

PER DAY, EA: 10 tl 801 6 tl 4 ti 
1 min  3.50 3.75 4.00 4.50 
30 sec  2.50 2.75 3.00 3.25 

8. PROGRAM TIME RATES 
1/2 hr 1/4 hr 5 min 

Flat   25.00 20.00 12.50 

ST. THOMAS (2m) 
WBNB 

1962 
Media Code 4 255 5000 1.00 
Island Teleradio Service. Inc., Box 1947. Virgin Isle 

Hilton Hotel, St. Thomas, V. I. 00801. Phone 
809-744-0300. 

I. PERSONNEL 
President-Robert Moss. 
Secy., Treas. & Gen'l Mgr.-Robert E. Noble, Jr. 
Program Director-Bill Gray. 

10. SPECIAL FEATURES 
Morning News Round-up-Mon thru Sat 7:30-8 am. 
5-min participations  .. 10 
News Reports-Mon thru Fri 5:30-6 pm. 
1-min participations  

DOLLAR VOLUME DISCOUNTS 
(Total contract) 

500.00   5% 2000.00 20% 
1000.00   10% 2500.00 .   25% 
1500.00   15% 

WSTA 
1950 

Media Code 4 255 6000 0.00 
V. I. Industries, Inc.. Box 489, St. Thomas, V, I. 

00801. Phone 809-774-1340. 
Studio-French Village, St. Thomas. V. I. 

I. PERSONNEL 
Chairman-W. M. O'Neil. 
President-Brian O'Neil. 
Vice-Pros. & Gen'l Mgr.-Athniel C. Ottley. 

2. REPRESENTATIVES 
TIE States Ltd. 
Svend A. Schellenberg Associates, Inc. 

3. FACILITIES 
250 w.: 1340 ke. 
Operating schedule: 6-2 am daily. AST. 

4. AGENCY COMMISSION 
15/0 time only; payable when rendered. 

5. GENERAL ADVERTISING See coded regulations 
General: la, 2a. 4a, 4e, 5, 6e. 8. 
Rate Protection: 10a, lla, 12e. 13a, 14a. 
Basle Rates: 20a. 22a, 22b, 23a, 24b, 29e. 
Contracts: 40a. 46. 
Comb.: Cont. Discounts: 60k, 61e. 61e. 
Cancellation: 71a. 73a. 
Commercial announcements within a program cannot 
exceed 15% of the time. All broadcasts must be in 
English, exrept by special arrangement. 
Affiliated with MBS. 

TIME RATES 
No. 6 Elf 8/1/68-Reed 7/5/68. 

6. SPOT ANNOUNCEMENTS 
lx I3x 26e 520 104e 260e 3I2x 

1 min 4.00 3.90 3.80 3.70 3.60 3.50 3.40 
40 sec 3.50 3.40 3.30 3.20 3.10 3.00 2.90 
30 see 3.00 2.90 2.80 2.70 2.60 2.50 2.42 
20 sec 2.50 2.40 2.30 2.20 2.10 2.00 1.90 
15 sec 2.00 1.90 1.80 1.70 1.60 1.50 1.40 

STATION BREAK/TIME SIGNAL 
(May be broadcast 6-9 am on 13 weeks contract) 
15 see 2.50 2.40 2.30 2.20 2.10 2.00 1.90 
10 sec 2.00 1.90 1.80 1.70 1.60 1.50 1.40 

GUAM-VIRGIN ISLANDS 
7. PACKAGE PLANS 

(Minimum non-cancellable contract 13 wks) 
PER DAY, MON THRU SAT: 10 ti 8 ti 6 ti 4 ti 
1 min, per mo  640 580 480 340 
ao sec, per mo  440 400 330 240 
15 see, per mo  310 260 260 140 
May not be broadcast 6-9 am  

SPECIAL COMBINATION PACKAGE 
(Minimum contract 13 wks) 

1 5-minute newscast per day (Mon thru Sat), 4 30-
second spots per day (Mon thru Sat), per mo.... 320 

8. PROGRAM TIME RATES 
Ix 13x 26x 52e 104e 260x 3120 

3 min.. 8.00 7.50 7.00 6.50 6.00 5.50 5.00 
5 min.. 12.00 11.50 11.00 10.50 10.00 9.50 9.00 
1/4 hr.. 16.00 15.50 15.00 14.50 14.00 13.50 13.00 
1/2 hr.. 24.00 23.50 23.00 22.50 22.00 21.50 21.00 
1 hr  36.06 35 50 35.00 31.50 34.00 33.50 33.00 
10. SPECIAL FEATURES 

5-MINUTE NEWSCASTS 
(Minimum contract 13 wks) 

PER DAY, MON THRU SAT: 10 ti 8 ti 6 ti 4 tl 
Per mo  1200 1100 1000 750 

International Radio in U. S. A. 
INTERNATIONAL SHORT-WAVE 
ADVERTISING OPPORTUNITIES 
NEW YORK-New York City 

WNYW 
1927 

Radio New York Worldwide, Inc., 485 Madison Ave., 
New York, N. Y. 10022. Phone 212-752-3322. 
STATION'S PROGRAMMING DESCRIPTION 

WNYW: Programmed for adults in Europe. Africa 
and the Americas. 
English and Spanish languages. NEWS 85%: 10 min 
on hour. Commentaries, interviews, exclusive stock 
market reports. 7 man news staff. MUSIC 15%: 
middle-of-the-road. English Service affiliated with 
C.B.S. Radio Network. COMMERCIAL POLICY: 
12 minutes per hour. Spanish Service to the Americas 
only. 5 hours a day. 7 days a week. English Service 
to Europe. Africa and the Americas. 8 hours a day, 
7 days a week. Ree'd 12/2/68. 

I. PERSONNEL 
Vice-President-Richard W. Crete. 
Station Manager-Marlin R. Taylor. 
Sales Manager-Jerry Belson. 

3. FACILITIES 
Two 100 kilowatt, three 50 kilowatt transmitters lo-
cated tn Scituate (near Boston), Mass. 
Operating schedule: 16 hours daily. 

4. AGENCY COMMISSION 
15/0; time only. 

5. GENERAL ADVERTISING See ended regulations 
General: la, 2a, la, 3b. 
Hate Protection: 10g. 11g, 12g, 13g, 14g, 
Basle Rates: 22a, 22b, 23e. 26. 20e, 29a. 
Contracts: 40e, 42e. 45, 47e. 
Comb.: Cont. Discounts: 60b, 61b, 62b, 62d. 
Cancellation: 70a, 70e. 71e. 73e. 
International affiliate of CBS. 

TIME RATES 
Eft 8/1/68-Reed 7/25/68. 

6. SPOT ANNOUNCEMENTS 
I MIN: lx 13e 26e 52x 156e 260e 812e 
Eng & Span 75.00 71.00 68.00 64.50 60.00 55.00 50.00 
Ens or Span 45.00 42.50 40.00 37.50 35.00 32.50 30.00 

8. PROGRAM TIME RATES 
ENGLISH & SPANISH 
lx 13e 26e 52e 156e 260e 213e 

5 100 95 90 85 80 75 70 
10 min  150 142 135 128 120 114 106 
1/4 hr  200 190 180 170 160 150 140 
1/2 hr  300 285 270 255 240 225 205 
1 hr  500 475 450 425 400 375 350 

ENGLISH ONLY/SPANISH ONLY 
5 min.  60 57 54 51 48 45 42 
10 min  90 85 81 76 72 67 62 
1/4 hr  120 114 108 102 96 90 84 
1/2 180 171 162 153 142 131 120 
1 hr  300 285 270 255 240 225 205 
Commercial time: 55/60 min-maximum 12 min, 
30/25 min-maximum 6 min. Programs have open and 
close sponsor ID. 
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Call Letter Index, AM Radio Stations 
CKLW—Detroit, Mich. 
KAAA—Kingman, Ariz. 
KAAY—Little Rock, Ark. 
KABC—Los Angeles. Calif. 
KABH—Midland, Tex. 
KABI—Abilene, Kans. 
KABL—Oakland, Calif. 
KABQ—Albuquerque, N. M. 
KABR—Aberdeen, S. D. 
KACE--Riverside, Calif. 
KACI—The Dallas. Oregon 
KACL—Santa Barbara, Calif. 
KACT—Andrews, Tex. 
KACY—Port Hueneme, Calif. 
KADA—Ada, Okla. 
KADL—Pine Bluff, Ark. 
KA.FE—Santa Fe, N. M. 
KAPP—Flagstaff, Ariz. 
KAFY—Bakersfield, Calif. 
KAGE—Winona, Minn. 
KAGH—Crossett. Ark. 
KAGI—Grants Pass, Oregon 
KAGO—Klamath Falls, Ore. 
KAGT—Anacortes, Wash. 
KAHI—Auburn, Calif. 
KAFIU—Walpahu, Hawaii 
KAIM—Honolulu, Hawaii 
KAIN—Nampa, Idaho 
KAIR—Tucson, Ariz. 
Ir.Ayo—Grants Pass, Ore. 
KAKC—Tuisa, Okla. 
RAKE—Wichita, Kans. 
KALB--Alexandria, La. 
K ALF—Richland, Wash. 
KALF—Mesa, Ariz. 
KALG—Alamogordo, N. M. 
KALI—San Gabriel, Calif. 
KALL—Salt Lake City, Utah 
KALM—Thayer, Mo. 
KALN—Iola, Kans. 
KALO—Little Rock, Ark. 
KALT—Atlanta, Tex. 
KALV—Alva, Okla. 
KAMD—Camden. Ark. 
KAMI—Cozad, Nebr. 
KAML—Kenedy-Karnes City, Tex. 
KAMO—Rogers, Ark. 
RAMP—El Centro, Calif. 
KANA—Anaconda, Mont. 
KAND—Corsicana, Tex. 
KANE—New Iberia, La. 
KANI—Wharton, Tex. 
KANN—Ogden, Utah 
KANO—Anoka. Minn. 
KANS--Larned, Kan. 
KAOH—Duluth. Minn. 
KAOK—Lake Charles. La. 
KAOL—Carrollton, Mo. 
KAOR—Orovllle, Calif. 
KAPA—Raymond, Wash. 
KAPB—Marksville, La. 
RAPE—San Antonio, Texas 
KAPI—Pueblo, Colo. 
K.APR—Douglas, Ariz. 
KAPS—Mount Vernon, Wash. 
RAPT—Salem, Ore. 
KAPY—Port Angeles, Wash. 
RARE—Atchison. Kan. 
KARI—Blaine, Wash. 
KARK—Little Rock, Ark. 
KARM—Fresno. Calif. 
KARR—Great Falls. Mont. 
KARS—Belen, N. M. 
KART—Jerome, Idaho 
KARV—Russellville, Ark. 
KARY—Prosser, Wash. 
KASA—Phoenlx, Ariz. 
KASH—Eugene, Ore. 
KASI—Ames, Iowa 
KASL—Newcastle, Wyo. 
KASM—Albany, Minn. 
KASO—Minden, La. 
EAST—Astoria. Ore. 
KASY—Auburn, Wash. 
KATA—Arcata, Calif. 
KATE—Albert Lea, Minn. 
KATI—Casper, Wyo. 
KATL—Miles City. Mont. 
KATN—Boise, Idaho 
KATO—Safford, Ariz. 
KATQ—Texarkana, Tex. 
KATR—Eugene, Ore. 
KATY—San Luis Obispo, Calif. 
KATZ—St. Louis. Mo. 
KAUS—Austin, Minn. 
RAVE—Carlsbad, N. M. 
KAVI—Rocky Ford, Colo. 
K.AVL—Lancaster, Calif. 
KAVR—Apple Valley, Calif. 
KAWA—Waco-Marlin, Tex. 
KAM/I.—York, Neb. 
KAWT—Douglas, Ariz. 
KAWW—Heber Springs, Ark. 
KAYC—Beaumont, Tex. 
KAYE--Puyallup. Wash. 
K.AYL--Storm Lake, Iowa 
KAYO—Seattle, Wash. 
RAYS—Bays. Kans. 
KAYT—Rupert, Idaho 
KAZA—Gilroy, Calif. 
KBAB—Indianola, Iowa 
KBAD—Carlsbad, N. M. 
KBAL—San Saba, Tex. 
KBAM—Longview. Wash. 
KBAN—Bowle, Tex. 
KBAR—Burley, Idaho 
KBAT—San Antonio, Tex. 
KBBA—Benton, Ark. 
KBBB—Borger, Tex. 
KBBC—Centerville. Utah 
KBBO—Yakima, Wash. 
KBBQ—Burbank, Calif. 
KBBR—North Bend, Ore. 
KBBS—Buffalo, Wyo. 
KBCH—Lincoln City. Ore. 
KBCL—Shreveport. La. 
KBEA—Mission, Kans. 
KBEC—Waxanachle, Tex. 
KBEE—Modesto, Calif. 
KBEK—Elk City, Okla. 
KBEL—Idabel, Okla. 
KBEN—Carrizo Springs, Tex. 
KBER—San Antonio, Tex. 
KBET—Reno, Nev. 

KBEW—Blue Earth. Minn. 
IMPS—Belle Fourche, S. D. 
KBFW—Bellingham, Wash. 
KBGH—Memphis. Tex. 
KBGN—Caldwell, Idaho 
KBGO—Waco, Tex. 
KB11B—Sturgis, S. D. 
KBHC—Nashville, Ark. 
ILBILSI—Branson. Missouri 
KBES—Hot Springs. Ark. 
KBLI3—Monette, Ark. 
KBIF—Fresno, Calif. 
KBIG—Avalon, 
KBIL—LtbertY. Mo. 
KBIM—Roswell, N. M. 
K.BIS—Bakersfield, Calif. 
KBIX—Muskogee, Okla. 
KBIZ—Ottumwa, Iowa 
KBJM—Lemmon, S. D. 
KBJT—Fordyce, Ark. 
K.BKR—Baker, Ore. 
KBKW—Aberdeen, Wash. 
KBLC—Lakeport. Calif. 
KELE—Seattle, Wash. 
KBLF—Red Bluff, Calif. 
KBLI—Blackfoot, Idaho 
KBLL—Helena, Mont. 
KBLR—Bolivar, Mo. 
KBLT—Big Lake, Tex. 
KBLU—Yuma, Ariz. 
KBLW—Logan, Utah 
KBMN—Bozeman. Mont, 
KBI.10—Benson, Minn. 
KBMR—Bismarck, N. D. 
KBMW—Breckenridge, Minn. 
KBMY—Blllings. Mont. 
KBND—Bend, Ore. 
KBOA—Kennett, Mo. 
KII0E--Oskaloosa, Iowa 
KBOI—Boise, Idaho 
KBOK—Malvern, Ark. 
KBOL—Boulder, Colo. 
KI30M—Bismarck, N. D. 
KBON—Omaha, Nebr. 
KIMP—Pleasanton, Tex. 
KIMR—Brownsville. Tex. 
KBOW—Butte, Mont. 
KBOX—Dallas. Tex. 
KBOY—Medford. Ore. 
KBRC—Mount Vernon, Wash. 
KBRF—Fergus Falls, Minn. 
ICBM—Brinkley, Ark. 
KIIRK—Brookings, S. D. 
ILBRL—McCook. Neb. 
KBRN—Brighton, Colo. 
KBRO—Bremerten, Wash. 
KBRR—Leadville, Colo. 
KBRS—Springdale. Ark. 
KBRV—Soda Springs, Ida. 
KBRX—O'Neill, Neb. 
KBRZ--Freeport, Tex. 
KBSP—Springhlll, La. 
IMSN—Crane, Tex. 
KBST—Big Spring, Tex. 
KBTA—Batesville. Ark. 
KBTC—Ilouston, Mo. 
KBTM—Jonesboro, Ark. 
KIITN—Neosho, Mo. 
ILBTO—El Dorado, Kan. 
103111.—Denver, Colo. 
KBUB—Sparks. Nay. 
KBUC—San Antonio, Tex. 
KBUD—Athens, Tex. 
KBUH—Brigham City. Utah 
KBUN—Bemidli, Minn. 
KBUR—Burlington, Iowa 
KBUS—Mexia, Tex. 
KBUY—Fort Worth, Tex. 
KBUZ--Mesa, Ariz. 
KBVM—Lancaster, Calif. 
IMWD--Brownwood, Tex. 
KBXM—Kennett, Mo. 
KBYE—Oklahoma City. Okla. 
KBYG—Big Spring, Tex. 
KBYP—Shamrock, Tex. 
Mira—Anchorage. Alaska 
KBZB—Odessa, Tex. 
KBZY—Salem, Ore. 
103ZZ—La Junta. Colo. 
KCAB—Dardanelle, Ark. 
KCAC—Phoentx, Ariz. 
KCAD—Abilene, Tex. 
KCAL—Redlands, Calif. 
KCAM—Glennallen, Alaska 
KCAN—Canyon, Tex. 
KCAP—Lielena, Mont. 
KCAR—Clarkesville, Tex. 
KCAS—Slaton, Tex. 
KCAT—Pine Bluff, Ark. 
KCAW—Port Arthur, Tex. 
KCBC—Des Moines, Iowa 
KCBD—Lubbock, Tex. 
KCBN—Reno, Nev. 
KCBQ—San Diego, Calif. 
KCBS—San Francisco, Calif. 
KCCB—Corntng, Ark. 
KCCC—Carlsbad, N. Mex. 
KCCL—Paris. Ark. 
KCCN—Honolulu, Hawaii 
KCCO—Lawton, Okla. 
KCCR—Pierre, S. D. 
KCCT—Corpus Christi. Tex. 
KCCV—Kansas City. Mo. 
KCEE—Tucson, Ariz. 
KCEY—Turlock, Calif. 
KCFA—Spokane, Wash. 
KCFH—Cuero, Tex. 
KCFI—Cedar Falls. Iowa 
KCGO--Cheyenne, Wyo. 
KCHA—Charles City, Iowa 
KCHE—Cherolree, Iowa 
KCHI—Chillleothe, Mo. 
KCI1J—Delano. Calif. 
KCHR—Charleston, Mo. 
KCHS—Truth or Consequences, 
N. M. 

KCHV—Coachella, Calif. 
KCID—Caldwell, Idaho 
KCII—Washington, Iowa 
KCIJ—Shreveport, La. 
KCIM—Carroll, Iowa 
KCIN—Victorville, Calif. 
KCJB—Minot, N. D. 
KW-II—Arroyo Grande. Calif. 
KCKC—San Bernardino, Calif. 

KCKN—Kansas City, Kans. 
KCKW—Jena, La. 
KCKY--Coolldge, Ariz. 
KCLA—Pine Bluff. Ark. 
KCLE--Cleburne, Tex. 
KCLM—Itedding, Calif. 
KCLN—Clinton, Iowa 
KCLO—Leavenworth, Kans. 
KCLR—Ralls, Tex. 
KCLS—Flagstaff, Ariz. 
KCLU—Rolla, Mo. 
KCLV—Clovis, N. M. 
KCLW—Hamilton, Tex. 
KCLX—Colfax, Wash. 
KCMC—Texarkana, Tex. 
KCMJ—Palm Springs, Calif. 
KCMO—Kansas City, Mo. 
KCMS—Manitou Springs, Colo. 
KCNI—Broken Bow, Neb. 
KCNO—Alturas, Calif. 
KCNW—Tulsa, Okla. 
KCNY—San Marcos, Tex. 
KCOB—Newton, Iowa 
KCOG—Centerville, Iowa 
KCOH—Houston. Tex. 
KCOK—Tulare, Calif. 
KCOL—Fort Collins, Colo. 
KCOM—Comanche, Tex. 
KCON—Conway, Ark. 
KCOR—San Antonio. Tex. 
KCOW—Alliance, Neb. 
KCOY—Santa Marla. Calif. 
KCPX—Salt Lake City, Utah 
KCRA—Sacramento. Calif. 
KCRB—Chanute, Kans. 
KCRC—Enid, Okla. 
KCRG—Cedar Rapids, Iowa 
KCRS—Midland, Tex. 
KCIIT—Trinidad, Colo. 
KCRV—Caruthersville, Mo. 
KCSJ—Pueblo, Colo. 
KCSR—Chadron, Neb. 
KCTA—Corpus Christi, Tex. 
KCTI—Gonzales, Tex. 
KCTO—Columbia, Pa. 
KCTX—Childress, Ter. 
KCTY—Salinas, 
KCUB—Tucson, Ariz. 
KCUE—Red Wing, Minn. 
KCVL—Colville, Wash. 
KCVR—Lodi. Calif. 
KCYL—Lampasas, Tex. 
KCYN—Williams, Ariz. 
KDAC—Fort Bragg, Calif. 
KDAK—Carrington, N. D. 
KDAL—Duluth, Minn. 
KDAV—Lubbock, Tex. 
KDAY—Santa Monica, Calif. 
KDB—Santa Barbara, Calif. 
KDBM—Dillon, Mont. 
KDBS—Alexandrla, La. 
KOCH—Espanola. N. M. 
KDDA—Dumas, Ark. 
KDDD—Dumas, Tex. 
ILDEC—Decorah. Iowa 
KDEF—Albuquerque, N. M. 
KDEN—Denver, Colo. 
KDEO—El Cajon, Calif. 
IMES—Palm Springs. Calif. 
KDET—.Center, Tex. 
KDEW—De Witt, Ark. 
KDEX—Dexter, Mo. 
KDFL—Sumner, Wash. 
KDFN—Doniphan, Mo. 
KDGO—Durango, Colo. 
KDIII—Twentynine Palms, Calif. 
KDHL--Faribault, Minn. 
KDEN—Dimmitt, Tex. 
KDIA—Oakland, Calif. 
KDIO—Ortonville, Minn. 
KDIX—Dickinson, N. D. 
KDJI—Holbrook. Ariz. 
KDJW—Amarillo, Tex. 
KDKA—Pittsburgh, Pa. 
KDKD—Clinton, Mo. 
KDKO—Littleton, Colo. 
KOLA—De Ridder, La. 
KDLK—Del Rio, Tex. 
ICDLM—Detroit Lakes, Minn. 
ILDLR—Devils Lake, N. D. 
KDLS—Perry. Iowa 
KDMA—Montevideo. Minn. 
KDMO—Carthage, Mo. 
KDMS—El Dorado, Ark. 
KDNC—Spokane. Wash. 
KDNT—Denton, Tex. 
KDOK—Tyler, Tex. 
KDOL—Mojave, 
KDOM—Windom. Minn. 
KDON—Sallnas, Calif. 
KDOT—Scottsdale, Ariz. 
KDOX—Marshall, Tex. 
KDQN—De Queen, Ark. 
KDRG—Deerlodge, Mont. 
KDRO—Sedalia, Mo. 
KDRS—Paragould, Ark. 
KDRY—Alamo Heights, Ter. 
KDSJ—Deadwood, S. D. 
KDSN—Denison, Iowa 
KDSX—Denison, Tex. 
ROTA—Delta, Colo. 
KDTH—Dubuque. Iowa 
KDUZ—Hutchinson. Minn. 
KDWA—Hastings, Minn. 
KDWB—St, Paul. Minn. 
KDWT—Stamford. Tex. 

KDXE—North Little Rock, Ark. 
KDXI—Mansfield, La. 
KDXU—St. George, Utah 
KDYL—Tooele. Utah 
KDZA—Pueblo, Colo. 
KEAN—Brownwood, Tex. 
KEAP—Fresno, Calif. 
KEBE—Jacksonville, Tex. 
KECK—Lincoln, Neb. 
KEDA—San Antonio, Tex. 
KEDD—Dodge City. Kan. 
KEDO—Longview. Wash. 
KEED—Eugene, Ore. 
KEEE—Nacogdoches, Tex. 
KEEL—Shreveport, La. 
KEEN—San Jose, Calif. 

KEEP—Twin Falls, Idaho 
KEES--Gladewater, Ter. 
KEGG—Daingerfield, Tex. 
KEGL—Santa Clara, Calif. 
KERG—Irosston, Minn. 
KELA—Centralia-Chehalis, Wash. 
KELD—El Dorado, Ark. 
KELI—Tulsa. Okla. 
KELK—Elko, Nev. 
KELO—Sioux Falls, S. D. 
KELP—El Paso, Tex. 
KELR—El Reno, Okla. 
RELY—Ely, Nev. 
KENA—Mena, Ark. 
KENE—Toppenish, Wash. 
KENI—Anchorage, Alaska 
KENM—Portales, N. M. 
KENN—Farmington, N. M. 
KENO—Las Vegas, Nev. 
KENR—Ilouston, Texas 
KENT—Prescott. Arta. 
KEOR—Atoka, Okla, 
KEOS—Flagstatf, Ariz. 
KEPR—Kennewick, Wash. 
REPS—Eagle Pass, Texas 
KERB—Kermit, Tex. 
KERC—Eastland, Tex. 
KERG—Eugene, Ore. 
KERN—Bakersfleld, Calif. 
KERV—Kerrville, Tex. 
KESM—Eldorado Springs, Mo. 
KEST—Boise, Idaho 
KETX—Livingston, Tex. 
KEITN—Eunice, La. 
KEVA—Evanston, Wyo. 
KEVL—White Castle, La. 
KEVT—Tueson, Ariz. 
KEWI—Topeka, Kans. 
KEWQ—Paradise, Calif. 
KEX—Portland, Ore. 
KEXO—Grand Junction. Colo. 
KEYD—Oakes, North Dakota 
KEYE--Perryton, Tex. 
KEYJ—Jamestown, N. D. 
KEYL—Long Prairie, Minn. 
KEYN—Wichita, Kans. 
KEYR—Terrytown, Neb. 
KEYS—Corpus Christi, Tex. 
KEYY—Provo, Utah 
KEYZ—Williston, N. D. 
KEZU—Rapid City, S. D. 
KEZY—Anaheim. Calif. 
[(FAB—Omaha, Neb. 
KFAG—Los Angeles, Calif. 
KFAL—Fulton, Mo. 
KFAM—St. Cloud. Minn. 
KFAR—Fairbanks, Alaska 
KFAX—San Francisco, Calif. 
KFAY—Fayetteville, Ark. 
KFBB—Great Falls. Mont. 
KFBC—Cheyenne, Wyo. 
KFBD—Waynesville, Mo. 
KFBK—Sacramento, Calif. 
KFBR—Nogales, Arizona 
KFCB—Redfield, S. D. 
KFDF—Van Buren, Ark. 
KFDI—Wichita, Kan. 
KFDR—Grand Coulee, Wash. 
KFEL—Pueblo, Colo. 
KFEQ—St. Joseph. Mo. 
KFFA—Helena, Ark. 
K_EGO—Fargo, N. D. 
KFH—Wichita, Kans. 
KFI—Los Angeles. Calif. 
KFIL—Preston, Minn. 
KFIV—Modesto, Calif. 
KFIZ—Fond du Lae, Wis. 
KFJB—Marshalltown, Iowa 
KFJZ—Fort Worth, Tex. 
KFIÇA—Greeley, Colo. 
KFKF—Bellevue. Wash. 
KFLA—Scott City, Kan. 
KFLD—Floyada, Tex. 
KFLI—Mountain Home, Idaho 
KFLI—Walsenburg, Colo. 
KFLN—Baker, Mont. 
KFLW—Klamath Falls, Ore. 
KFLY—Corvallis, Ore. 
K.FM13—San Diego, Calif. 
KFM7—Tulsa, Okla. 
KFML—Denver, Colo. 
KFMO—Flat River, Mo. 
KFNF—Shenandoah, Iowa 
KFNV—Ferriday, La. 
KFOR—Lincoln, Neb. 
KFOX—Long Beach, Calif. 
KFPW—Fort Smith, Ark. 
KFQD—Anehorage, Alaska 
KFRA—Franklin, La. 
KFRB—Fairbanks, Alaska 
KFRC—San Francisco, Calif. 
KFRD—Rosenberg-Richmond. Tex. 
KFRE—Fresno, Calif. 
KFRM—Salina, Kans. 
KFRO—Longview, Tex. 
KFRU—Columbia, Mo. 
ILFSA—Fort Smith, Ark. 
KFSB—Joplin, Mo. 
KFSC—Denver, Colo. 
KEST—Fort Stockton, Tex. 
KFTM—Fort Morgan, Colo. 
KFTW—Fredericktown, Mo. 
KFUN—Las Vegas, N. M. 
KFVS—Cape Girardeau. Mo. 
KFWB—Los Angeles, Calif. 
KFXD—Nampa, Idaho 
KFXM—San Bernardino, Calif. 
KFYN—Bonham, Tex. 
KFYO—Lubbock, Tex. 
KFYR—Bismarck. N. D. 
KGA—Spokane, Wash. 
KGAF—Gainesville, Ter. 
KGAK—Gallup, N. M. 
KGAL—Lebanon, Ore. 
KGAR—Portland. Ore. 
KGAS—Carthage, Tex. 
KGAY—Salem, Ore. 
KGB—San Diego, Calif. 
KGBC—Galveston, Tex. 
KGBS—Los Angeles, Calif. 
KGBT—Harlingen, Tex, 
KGBX—Springfield, Mo. 
KGCA—Rugby, N. D. 

KGCX—Sidney, Mont. 
KGDN—Edmonds, Wash. 
KGEL' -—Bakersfield, Calif. 
KGEK—Sterling. Colo. 
KGEM—Boise, Idaho 
KGEN—Tulare, Calif. 
KGER—Long Beach, Calif. 
KGEZ—Kalispell, Mont. 
KGPF—Shawnee. Okla. 
KGFJ—Los Angeles. Calif. 
KGFW—Kearney, Neb. 
KGFX—Pierre, S. D. 
KGGF—Coffeyville, Kans. 
KGGM—Albuquerque, N. M. 
KOHL—Billings, Mont. 
KGIIM—Brooktield, Mo. 
KOHO—Hoquiam, Wash. 
KGHS—International Falls, Minn. 
ROIL—han Fernando, Calif. 
KGIW—Alamosa, Colo, 
KGKL—San Angelo, Tex. 
KGKO—Benton, Ark. 
KGLA—Gretna, La. 
KGLC—Miami, Okla. 
KGLE—Glendive, Mont. 
KGLN—Glenwood Springs, Colo. 
KGLO—Mason City. Iowa 
KGMB—Ilonolulu, Hawaii 
KGMG—Englewood, Colo. 
KGMI—Bellingham, Wash. 
KGMO—Cape Girardeau, Mo. 
KGMR—Jacksonville, Ark. 
KGMS—Sacramento. 
KGMT—Fairbury, Neb. 
KGMY—Missoula, Mont. 
KGNB—New Braunfels, Tex. 
KGNC—Amarillo, Tex. 
KGNO—Dodge City, Kans. 
KGNS—Laredo, Tex. 
ROO—San Francisco, Calif. 
KGOL—Palm Desert, Calif. 
KGOS—Torrington, Wyo. 
KGPC—Grafton, N. D. 
KGRB—West Covina. Calif. 
KGRI—Henderson, Tex. 
KORL—Bend, Ore. 

KGRN—Grinnell, Iowa 
KGRO—Pampa, Tex. 
KGRT—Las Cruces, N. Mex. 
KGST—Fresno, Calif. 
}MTN—Georgetown, Tex. 
KGU—Honolulu, Hawaii 
}MCC—Gunnison, Colo. 
KGUD—Santa Barbara. Calif. 
KGUL—Port Lavaca, Tex. 
KGVL—Greenville. Tex. 
KGVO—Missoula, Mont. 
KGVW—Belgrade, Mont. 
KGW—Portland. Ore. 
KGWA—Enid, Okla. 
KGY—Olympia, Wash. 
KGYN—Guymon, Okla. 
KHAD—DeSoto. Mo. 
}LEAK—Cedar Rapids, Ia. 
KHAP—Aztec, New Mexico 
KHAR—Anchorage. Alaska 
KHAS—Hastings, Neb. 
KFIAT—Phoenix, Ariz. 
IMBM—Monticello. Ark. 
KoOlt—Hillsboro. Tex. 
KHDN—Ilardin, Mont. 
KHEM—Big Springs, Tex. 
KHEN—Henryetta, Okla. 
KHEP—Phoenix, Ariz. 
IIHEY—E1 Paso. Tex. 
KILFH—Slerra Vista, Ariz. 
KIEL—Willcox. Ariz. 
KIIIT—Walla Walla. Wash. 
KI1J—Los Angeles, Calif. 

K.1.11,0--)111o. Hawaii 
KIIMO—Hannibal, Mo. 
KHOB—Hobbs, N. M. 
KHOG—Fayetteville, Ark. 
KHOS—Tucson, Ariz. 
KHOT—Madera. Calif. 
KHOW—Denver, Colo. 
K_HOZ--Harrison, Ark. 
K_HQ—Spokane, Wash. 
KERB—Lockhart. Tex. 
KERT—Minot, N. D. 
K_HSJ—Hemet, Calif. 
KESL—Chico, Calif. 
KRIM—Fremont. Neb. 
KEVII—Honolulu. Hawaii 
KHYT—Tucson, Ariz. 
KIBE—Palo Alto, Calif. 
KIBH—Seward, Alaska 
KIBI,—Beeville, Tex. 
KIBS—Bishop, Calif. 
KICA—Clovis, N. M. 
KICD—Spencer, Iowa 
KICK—Springfield. Mo, 
KICM—Denver, Colo. 
KICO—Calexico. Calif. 
KICS—Hastings, Neb. 
KICX—McCook. Neb. 
KICY—Nome, Alaska 
KID—Idaho Falls. Idaho 
KIDD—Monterey. Calif. 
KIDO—Boise, Idaho 
KIEV—Glendale, Calif. 
KIFG—Iowa Falls, Iowa 
KIFN—Phoentx, Ariz. 
KIFW—Sitka, Alaska 
KIGO—St. Anthony, Ida. 
KIHN—Hugo, Okla. 
KIHR—Hood River, Ore. 
KIIV—Euron, S. D. 
KIKI—Honolulu, Hawaii 
KIKK—Pasadena, Tex. 
KIKO—Miami, Ariz. 
KIKS—Sulphur, La. 
KIKx—Tucson, Ariz, 
KIKZ--Seminole, Tex. 
RILE—Galveston, Tex. 
KILO—Grand Forks, N. D. 
KILR—Estherville, Iowa 
KILT—Houston, Tex. 
KIMA—Yakima, Wash. 
KIMB—Kimball, Neb. 
KIML—Gillette, Wyo. 
KIMM—Rapid City, S. D. 

,KIMN—Denver, Cblo. 
KIMP—MOunt Pleasant. Tex. 
KIND—Intlépendence, Kans. 
KINE--Kingsvllle. Tex. 
KING—Seattle, Wash. 
KLNN—Alamagordo, N. M. 
KINO—Winslovr, Ariz. 
KINS—Eureka, Calif. 
KINT—E1 Paso, Tex. 
KINY—Juneau, Alaska 
KIOA—Des Moines, Iowa 
KIOT—Barstow, 
KI0X—Bay City, Tex. 
KIPA—Hilo, Hawaii 
KIQS—Willows, Calif. 
KILL—St. Charles, Mo. 
ELMO—Seattle, Wash. 
KIRT—Mission, Tex. 
K1RV—Fresno. Calif. 
KIRX—Kirksville. Mo. 
KISD—Sioux Falls, S. D. 
KISN—Vancouver. Wash. 
KIST—Santa Barbara, Calif. 
KIT—Yakima, Wash, 
KITE--Terrell Heights. Tez. 
KITI—Centralia-Chehalis, Wash. 
KITN—Olyropia, Wash. 
IÇIUL—Garden City, Kans. 
KIUN—Pecos, Tex. 
KIUP—Durango, Colo. 
KIVY—Crockett, Tex. 
KIWA—Sheldon, Iowa 
KIXF—Fortuna, Calif. 
KIXI—Seattle, Wash. 
KIND—Dallas, Tex. 
KIXX—Provo, Utah 
KIXZ—Amarillo, Tex. 
KIZZ—El Paso, Texas 
KJAM—Madison, S. D. 
KJAN—Atiantic, Iowa 
ILTAY—Sacramento, Calif. 
KJBC—Midland, Tex. 
ILTCF—Festus, Mo. 
KJCIC—Junction City, Kans, 
KJDY—John Day, Ore. 
KJEF—Jennings, La. 
EJEM—Oklahoma City, Okla. 
KJET—Beaumont, Tex. 
King—Webster City. Iowa 
KJIM—Fort Worth, Tex. 
KJLN—Houma, La. 
KJNO—Juneau. Alaska 
KJOE—Shreveport, La. 
KJOY—Stockton, Calif. 
KJPW—Waynesville, Mo. 
KJR—Seattle, Wash. 
KJRB—Spokane, Wash. 
KEW—Newton, Kans. 
KJSK—Columbus, Neb. 
KJWII—Camden, Ark. 
KKAL--Denver City. Tex. 
KKAM—Pueblo, Colo. 
KKAN—Phillipsburg, Kans. 
KKAR—Pomona, Calif. 
KKAS--Silsbee. Tex. 
KKAT'Itoswell, N. M. 
KKDA—Grand Prairie, Tex. 
KKEY—Portland. Ore. 
KILIII—San Francisco, Calif. 
KKIN—Aitkin, Minn. 
KKIS—Pittsburg, Calif. 
KKIT—Taos, N. M. 
KKJO—St. Joseph, Mo. 
KKOK—Lompoc, Calif. 
KKUA—Honolulu, Hawaii 
KKUB—Brownfteld, Tex. 
KLAC—Los Angeles. Calif. 
KLAD—Klamath Falls, Ore. 
KLAK—Lakewood, Colo. 
KLAM—Cordova, Alaska 
KLAN—Lemoore, Calif. 
KLAV—Las Vegas, Nev. 
KLBK—Lubbock, Tex. 
KLBM—La Grande, Ore. 
KLBS—Los Banos, Calif. 
KLCB—Libby, Mont. 
KLCN—Blytheville, Ark. 
KLCO—Poteau, Okla. 
KLEA—Lovington, N. M. 
KLEB—Golden Meadow, La. 
KLEE—Ottumwa. Iowa 
KLEI—Kailus, Hawaii 
KLEM—Le Mars, Iowa 
KLEN—Killeen, Tex. 
KLEO—WIchita, Kans. 
KLER—Orofino, Idaho 
KLEX—Lexington. Mo. 
KLEY—Wellington. Kan. 
KLFB—Lubbock, Tex. 
KLED—Litchlield, Minn. 

KLGA—Algona, Iowa 
KLGR—Itedwood Falls, Minn. 
KLIB—Liberal, Kans. 
KLIC—Monroe, La. 
KLID—Poplar Bluff, Mo. 
KLIF—Dallas, Tex.. 
KLIK—JeffersonCity, Mo. 
KLIN—Lincoln,. Neb. 
KLIP—Fowler. Calif. 
KLIQ—Portland, Ore. 
KLIR—Denver, Colo. 
KLIV—San Jose, Calif. 
KLIX—Twin Falls, Idaho 
KLIZ—Brainerd, Minn. 
KLKC—Parsons, Kans. 
KLLA—Leesville, La. 
KLLL—Lubbock, Tex. 
KLME—Laramie. Wyo. 
KLMO—Longmont, Colo. 
KLMR—Lamar, Colo.. 
KLMS—Lincoln, Neb_ 
KIALX—Clayton, N. M. 
KLO—Ogden, Utah 
K LOA—RI dgecrest, Calif. 
KLOC—Ceres, Calif. 
KLOE—Goodland, Kans. 
KLOG--Kelso, Wash. 
KLOH—Pipestone, Minn. 
KLOK—San Jose, Calif. 
KLOM—Loomoc, Calif. 
KLOO—Corvallis, Ore. 
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KLOU—Lage Charles. La. 
KLOV—Loveland, Colo. 
KLPL—Lake Providence, La. 
KLPM—Minot, N. D. 
KLPR—Oklahoma City, Okla. 
KLPW—Union, Mo. 
KLILA—Little Rock, Ark. 
KLRS—Mountain Grove, Mo. 
ICLSI—teanna, an. 
KLTF—Little Falls, Minn. 
KLTI—Macon, Mo. 
KLTR—Blackwell. Okla. 
KLTZ—Glasgow, Mont. 
KLUB—Salt Lake City, Utah 
KLUC—Las Vegas, Nev. 
KLUE—Longview, Tex. 
KLTJV—Ilaynesville, La. 
KLVI—Beaumont, Tex. 
KEVL—Pasadena, Tex. 
KLVT—Levelland, Tex. 
KLWN—Lawrence, Kan. 
K.I.VVT—Lebanon, Mo. 
KLWW—Cedar Rapids, Iowa 
KLYD—Bakersfleld, Calif. 
KLYQ—Hamilton, Mont. 
KLYE—Clarksville, Ark. 
KLZ—Denver, Colo. 
KMA—Shenandoah, Iowa 
KMAC—San Antonio, Tex. 
KMAD—Madill, Okla. 
KMAK—Fresno, Calif. 
EMAIL—Butler. Mo. 
KMAN—Manhattan, Kan. 
KMAQ—Maquoketa, Iowa 
EMAIL—Winnsboro. La. 
ECMAS—Shelton, Wash. 
KMAV—Mayville, N. D. 
KMBL—Junction, Ter. 
KMBY—Monterey, Calif. 
KMBZ—Kansas City, Mo. 
KMCD—Fairfleld, Iowa 
KMCL—McCall, Idaho 
KMC31—McMinnville, Ore. 
KMCO—Conroe, Tex. 
KMCW—Augusta, Ark. 
KMDO—Fort Scott, Kan. 
KMED—Medford, Ore. 
KMEL—Wenatchee. Wash. 
KMEN—San Bernardino, Calif. 
KMFO—Phoenix, Ariz. 
KMER—Kemmerer, Wyo. 
KMFB—Mendocino, Calif. 
KMIIL—Marshall, Minn. 
KM_HT—Marshall, Tex. 
KMIL—Cameron, Tex. 
KMIN—Grants, N. M. 
xmis—Portageville, Mo. 
KMJ—Fresno, Calif. 
KIILB—Monroe, La. 
K31LO—Vista, Calif. 
KM31J—Grand Island, Neb. 
KMMO--Marshall, Mo. 
KMNS—Sioux City, Iowa 
KMO—Tacoma, Wash. 
KMON—Great Falls, Mont. 
1{3100—Mineola, Tex. 
KMOR—Murray, Utah 
KMOX—St. Louis, Mo. 
KMPC—Los Angeles, Calif. 
KMPG—Hollister, Calif. 
KMPL--Sikeston, Mo. 
KMRC—Morgan City, La. 
KMRS—Morris, Minn. 
KMUL—Muleshoe, Tex. 
KMUS—Muskogee, OMs. 
KMVI—Wailuku, Hawaii 
KMYC—Marysville. Calif. 
KMYO—Little Rock, Ark. 
KNAB—Burlington, Colo. 
KNAF—Fredericksburg, Tex. 
KNAK—Salt Lake City, Utah 
ERAL—Victoria, Tex. 
KNBA—Vallelo, Calif. 

ENBI—Norton, Kan. 
KNBR—San Francisco, Calif. 
K.NBY—Newport, Ark. 
KNCK—Concordia, Kan. 
KNCY—Nebraska City, Neb. 
KNDC—Hettinger, N. D. 
KNDI—Honolulu, Hawaii 
KNDK—Langdon, N. D. 
KNDY—Dlarysville, Kan. 
KNEA—Jonesboro, Ark. 
KNEB—Scottsbluff, Neb. 
KNED—McAlester, Okla. 
KNEI—Waukon, Iowa 
KNEL—Brady, Tex. 
MEEK—Nevada, Mo. 
KNET—Palestine, Tea. 
KNEW—Oakland, Calif. 
KNEX—blePherson, Kan. 
KNEZ—Lompoc, Calif. 
KNFT—Bayard, N. Mex. 
KEGS—Hanford, Calif. 
KNIA—Knoxville, Iowa 
KNIC—Wintleld, Kan. 
KNIM—Marysville, Mo. 
KNIN—Wichita Falls, Tex. 
KNIR—New Iberia, La. 
KNIT—Abilene, Tex. 
KNLV—Ord, Neb. 
KNND—Cottage Grove, Ore. 
KNNN—Friona. Tex. 
KNOC—Natchitoehes, La. 
KNOE—Monroe, La. 
KNOK—Fort Worth, Tex. 
KNOP—North Platte. Neb. 
ICNOR—Norman, OMs. 
KNOT—Prescott, Ariz. 
KNOW—Austin, Ter. 
KNOX—Grand Forks, N. D. 
KNPT—Newport. Ore. 
KNUI—Makawao, Maul (Hawaii) 
KNUJ—New Ulm, Minn. 
KNUZ—Houston, Tex. 
KNX—Los Angeles, Calif. 
KOA—Denver, Colo. 
KOAD—Lemoore, Calif. 
KOAL—Price, Utah 
KOAM—Pittsburg, Kan. 
MOB—Albuquerque, N. M. 
MORE—Las Cruces, N. M. 
KOMI—Hot Springs, S. D. 
KOBO—Yuba City, Calif. 
KOCA—Kilgore, Tex. 

KOCY—Oklahoma City, Okla. 
KODA—Houston, Tex. 
KODE—Joplin. Mo. 
KODI—Cody, Wyo. 
KODL—The Dalles, Ore. 
KODY—North Platte, Neb. 
KOEL—Oelwein, Iowa 
KOFI—Kalispell, Mont. 
MOFO—Ottawa, Kan. 
KOFY—San Mateo, Calif. 
KOGA—Ogallala, Neb. 
KOGO—San Diego, Calif. 
KOGT—Orange, Tex. 
KOH—Reno, Nev. 
KOHI—St. Helens, Ore. 
KM-JO—Honolulu, Hawaii. 
KOTIU—llermiston. Ore. 
KOIL—Omaha. Nebr. 
KOIN—Portland, Ore. 
KOJII—Havre, Mont. 
MONA—Shreveport. La. 
KOKE,—Austin, Tex. 
KOKL—Okmulgee, Okla. 
KOKO—Warrensburg. Mo. 
KOKX—Keokuk, Iowa 
KOKY—Little Rock, Ark. 
KOL —Seattle, Wash. 
MOLE—Port Arthur, Tex. 
KOLI—Coalinga, Calif. 
KOLJ—Quanah, Tex. 
KOLM—Rochester, Minn. 
MOLO—lleno, Nev. 
KOLS—Pryor Creek, Okla. 
KOLT—Scottsbluff, Nebr. 
KOLY—Mobridge, S. D. 
KOMA—Oklahoma City. Okla. 
KOMO—Seattle, Wash. 
KOMW—Omak, Wash. 
KOMY—Watsonville. Calif. 
KONE—Reno, Nev. 
KONG—Visalia, Calif. 
KONI—SpanIsh Fork. Utah 
MONO—San Antonio. Tex. 
KONP—Port Angeles. Wash. 
MOOD—Tacoma. Wash. 
KOOK—Billings, Mont. 
KOOL—Phoentx, Ariz. 
K000—Omaha, Nebr. 
MOOS—Coos Bay, Ore. 
KOPO—Tucson, Ariz. 
KOPY—Alice. Tex. 
KORA—Bryan, Tex. 
KORC—Mineral Wells, Tex. 
KORD—Pasco, Washington 
KORK—Las Vegas. Nev. 
KOHL—Honolulu. Hawaii 
MORN—Mitchell, S. D. 
KORT—Grangeville, Ida. 
KOSE—Osceola, Ark. 
KOSG—Pan huska, Okla. 
KOSI—Aurora, Colo. 
KOSY—Texarkana, Ark. 
KOTA—Rapid City. S. D. 
KOTN—Pine Bluff. Ark, 
MOTS—Deming, N. M. 
KOUR—Independence, Ia. 
KOVC—Valley City. N. D. 
MOVE—Lander, W YO. 
KOVO—Provo, litais 
KOWB—Laramie, Wyo. 
KOWL—South Lake Tahoe. Calif. 
KOWN—Escondido, Calif. 
KOXR—Oxnard, Calif. 
KOY—Phoenix, Ariz. 
KOYL—Odessa, Tex. 
KOYN—Billings, Mont. 
KOZA—Odessa, Tex. 

KOZE—Lewiston, Idaho 
KOZI—Chelan, Wash. 
KOZN—Omaha, Neb. 
KOZY—Grand Rapids, Minn. 
KPAC—Port Arthur, Tex, 
KPAM—Portland. Ore. 
KPAN—Hereford, Tex. 
KPAS—Banning, Calif. 
KPAT—Berkeley, Calif. 
EPAY—Chico, Calif. 
KPBA—Pine Bluff, Ark. 
KPBC—Port Sulphur, La. 
FCPCA—Marked Tree, Ark. 
KPCO—Quincy, Calif. 
El:TR—Bowling Green. Mo. 
KPDN—Pampa, Tex. 
KPDQ—Portland, Ore. 
KPEG—Spokane, Wash. 
KPEL—Lafayette, La. 
KPEP—San Angelo. Tex. 
KPET—Lamesa, Tex. 
KPITO—Phoenix, Ariz. 
KPIK—Colorado Springs, Colo. 
KPIN—Casa Grande, Ariz. 
KPLC—Lake Charles. La. 
KPLS—Santa Rosa, Calif. 
KPLT—Paris, Tex. 
KPLY—Crescent City, Calif. 
KPMC—Bakersfield, Calif. 
KPNG—Port Neches, Texas 
KPNW—Eugene, Ore. 
KPOC—Pocahontas. Ark. 
KPOD—Crescent City. Calif. 
KPOI—Honolulu, Hawaii 
KPOJ—Portland. Ore. 
KPOL—Los Angeles, Calif. 
KPOP—Roseville, Calif. 
KPOR—Quincy, Wash. 
KPOS—Post, Tex. 
KPOW—Powell, Wyo. 
KPPC—Pasadena, Calif. 
KPQ—Wenatchee, Wash. 
KPRB—Redmond, Ore, 
KPRC—Houston, Tex. 
KPRE—Paris, Texas 

KPRK—Livingston, Mont. 
KPRI.—Paso Robles. Calif. 
KPRII—Park Rapids. Minn. 
KPRO—Riverside, Calif. 
KPRS—Kansas City. Mo. 
KPSO—Falfurrias, Tex. 
KPST—Preston, Idaho 
KPITA—Hilo, Hawaii 
ECPUB—Pueblo, Colo. 
KPUG—Bellingham. Wash. 
KPUL—Pullman, Wash. 
KPUR—Amarillo, Tex. 
ECPWB—Piedmont. Mo. 

KPXE—Liberty, Tex. 
ECQAQ—Austin, Minn. 
KQEN—Roseburg, Ore. 
KQE0—Albuquerque, N. M. 
KQIL—Grand Junction, Colo. 
KQJK.—Lakeview. Ore. 
KQIQ—Santa Paula, Calif. 
KQI1S—Redding. Calif. 
KCEOT—Yakima, Wash. 
KQRS—Minneapolls, Minn, 
KQV—Pittsburgh, Pa. 
KQWB—Fargo, N. D. 
KQXI—Arvada, Colo. 
KQYX—Joplin, Mo. 
KRAD—Grand Forks. N. D. 
KRAE--Cheyenne, Wyo. 
KRAF—Reedsport, Ore. 
KRAI—Craig, Colo. 
KRAK—Sacramento. Calif. 
KRAL—Itawlins, Wyo. 
KRAM—Las Vegas. Nev. 
KSAR—Morion, Tex. 
KRAY—Amarillo, Tex. 
K_RBA—Lufkin, Tex. 
KRBC—Abliene, Tex. 
fifth—St. Peter, Minn. 
KILIIN—Red Lodge. Mont, 
KRCB—Council Bluffs. Iowa 
KIT.CK—Ridgecrest, Calif. 
KRCO—Prineville. Ore. 
KRDD—Roswell, N. M. 
KRDG—Redding, Calif. 
KITDO—Colorado Springs, Colo. 
KRDS—Tolleson, Ariz. 
KRDR—Gresham, Ore. 
KRDU—Dinuba, Calif. 
KRED—Eureka, Calif. 
KREII—Oakdale, La. 
KREI—Fartnington. Mo. 
KREK—Sapulpa, Okla, 
KEEL—Corona, Calif. 
KREM—Spokane, Wash. 
KREN—Renton, Wash. 
KREO—Indio, Calif. 
KREW—SunnysIde, Wash. 
KREX—Grand Junction. Colo. 
KT-WO—Owatonna. Minn. 
ERE'S—Superior, Neb. 
KIWI—Grand Island, Neb. 
KRGO—Salt Lake City. Utah 
IlliG V—Weslaco, Tex. 
KRIID—Duncan, Okla. 
KRIB—Mason City, lowa 
KILIG—Odessa, Tex. 
KRIII—Rayville, La. 
KRIO—IicAllen. Tex. 
KILIZ-1.1menix, Ariz. 
KRICC—King City, Calif. 
KILICD—Los Angeles, Calif. 
KRKO—Everett, Wash. 
ECRICT—Albany, Ore. 
KRLA—Pasadena, Calif. 
KILLC—Lewiston, Idaho 
ECRLD—Dallas, Tex. 
KILLN—Canon City, Colo, 
KRLW—Wainut Ridge. Ark. 
KR-MD—Shreveport. La. 
KILMG—Tulsa, Okla. 
KILIIL—Carmel, Calif. 
KILMO—Monett. Mo. 
KRMS—Osage Beach, Mo. 
KliNO—San Bernardino. Calif. 
KRNR—Roseburg, Ore. 
ERNS—Burns, Ore. 
EliNT—Des Moines, Iowa 
LUNY—Kearney. Nebr. 
KROB—Itabstown, Tex. 
KROC—Rochester, Minn. 
KROD—E1 Paso. Tex. 
KROE—Sheridan, Wyo. 
KROF—Abbeville. La. 
KILOP—Brawley. Calif. 
KROS—Clinton, Iowa 
KROW—Dallas, Ore. 
KROX—Crookston, Minn. 
KROY—Sacramento, Calif. 
KRPL—Moscow, Idaho 
Kititit—Ruidoso, N. M. 
ERR V—Sherman, Tex. 
KRSA—Salinas, Calif. 
KILSC—Othello, Wash. 
ISItSD—Rapid City. S. D. 
KlisI—Minneapolis, Minn. 
KESL—Itussell. Kans. 
KRSN—Los Alamos. N. M. 
KRSP—Salt Lake City. Utah 
KRSY—Roswell, N. M. 
ERTN—Itaton, N. M. 
KRTH—Thermopolls. Wyo. 
KRUN—Ballinger, Tex. 
KILUS—Ruston, La. 
KILUX—Glendale, Ariz. 
KILVC—Ashland, Ore, 
KR VN—Lexington, Nebr. 
KRWB—Roseau, Minn. 
KRWL—Carson City, Nev. 
KRXIC—Rexburg, Idaho 
KILYS—Corpus Christi. Tex. 
KRYT—Colorado Springs. Colo. 
KRZE—Farmington, N. M. 
KRZY—Albuouerque. N. Mex. 
KSAL—Salina, Kans. 
KSAM—Uuntsville, Tex. 
ICSAY—San Francisco. Calif. 
KSCB—Liberal, Kans. 
KSCJ—Sioux City. Iowa 
KSCO—Santa Cruz. Calif. 
KSD—St. Louis. Mo. 
KSDN—Aberdeen, S. D. 
KSDO—San Diego. Calif. 
KSDR—Watertown, S. D. 
[IEEE—Santa Maria, Calif. 
E.SEI—Pocatello, Idaho 
KSEK—Pittsburg, Kans. 
KSEL—Lubbock. Tex. 
KSEM—Moses Lake, Wash, 
KSEN—Shelby, Mont. 
ESEO—Durant, Okla. 
KSET—E1 Paso, Tex. 
KSEW—Sitka, Alaska 
KSEY—Seymour, Tex. 
KSFA—Nacogdoches. Tex. 
KSFE—Needles, Calif. 
ICSFO—San Francisco. Calif. 
ESGII—Chester. Ill. 

KSGT—Jackson, W YO. 
KSHA—Medford, Ore. 
KSIB—Creston. Iowa 
KSID—SIdney, Nebr. 
KSIG—Crowley. La. 
KSIL—Silver City. N. M. 
KSIM—Sikeston, Mo. 
FISTS—Sedalia, Missouri 
KSIW—Woodward, Okla. 
KSIX—Corpus Christi. Tex. 
KSJB—Jamestown, N. D. 
KSKY—Dallas, Tex. 
KSL—Salt Lake City. Utah 
KSLM—Salem, Ore. 
KSLO—Upelousas, La. 
KSLV—Monte Vista. Colo. 
KSLY—San Luis Obispo, Calif. 
KSMA—Santa Maria. Calif. 
KSMK—Kennewick, Wash. 
KSMM—Shakopee, Minn. 
KSIIN—Mason City. Iowa 
ESMO--Salem, Mo. 
KSND—Seattle, Wash. 
KSNN—Pocatello, Idaho 
KSNO—Aspen, Colo. 
KSNY—Snyder, Tex. 
KSO—Des Moines, Iowa 
KSOK—Arkansas City. Kans, 
KSOL—San Francisco, Calif. 
KSOM—Ontarlo, Calif. 
KSON—San Diego, Calif. 
KSOO—Sioux Palls. S. D. 
KSOP—Salt Lake City, Utah 
KSOX—BaymondvMe, Ter, 
KSPI—Stillwater. Okla. 
KSPL—Diboll. Tex. 
KSPO—Spokane, Wash. 
KSPR—Springdale. Ark. 
KSPT—Sand Point. Idaho 
KSRA—Salmon, Idaho 
KSRC—Socorro, N. M. 
KSRO—Santa liosa. Calif. 
KSILV—Ontario, Ore. 
KSSS—Colorado Springs, Colo. 
KSST—Sulphur Springs, Tex. 
KSTA—Coleman, Tex. 
KSTB—Breckenridge, Tex. 
KSTL—St, Louis, Mo. 
KSTN—Stockton, Calif. 
KSTP—Minneapolls-St. Paul, 
Minn. 

KSTR—Grand Junction. Colo. 
KSTT—Davenport, Iowa 
KSTV—Stephenville. Tex. 
KSUB—Cedar City, Utah 
KSUD—West Memphis, Ark. 
KSUE—Susanville. Calif. 
KSIIII—Fairmont, Minn. 
KSUN—Bisbee, Ariz. 
KSVC—ItIchtleld. Utah 
KS VN—Ogden, Utah 
KSVP—Artesia. N. M. 
KS WA—Graham, Tex. 
KSWB--Seaside, Ore. 
KSWM—Aurora, Mo. 
KS WO—Lawton. Okla. 
KSWS—Itoswell, N. M. 
KSWW—Wickenburg, Ariz. 
KS.XX—Salt Lake City. Utah 
KSYC—Yreka, Calif. 
KSYL—Alexandria. La. 
KSYX—Santa Rosa. N. M. 
KTAC—Tacoma, Wash, 
ICTAE—Taylor, Tex. 
KTAP—Austin, Tex. 
KTAR—Phoenix. Ariz. 
KTAT—Frederick, Okla. 
KTBB—Tyler. Tex. 
KTBC—Austin, Tex, 
KTCB—Malden, Mo. 
KTCH—Wayne, Neb. 
KTCR—Minneapolls. Minn. 
KTCS—Fort Smith. Ark. 
KUTDL—Farmerville. La. 
KTDO—Toledo, Ore. 
KTEE—Idaho Falls. Idaho 
KTEL—Walla Walla. Wash. 
KTEM—Temple, Tex. 
KTEO—San Angelo. Tex. 
KTE1L—Terrell, Tex. 
KTFI—Twin Falls, Idaho 
KTFS—Texarkana. Tex. 
KTGO—Tioga, N. D. 
KTGR—Columbia, Mo. 
K1'11E—Thermopolis. Wyo. 
KTUO—South Lake Tahoe. Calif. 
KTIIT—Ilouston, Tex. 
ECTILS—Berryville, Ark. 
KTIB—Thibodaux. La. 
KTIL--TIllamook, Ore. 
KTIM—Sen Rafael, Calif. 
KTIP—Porterville, Calif. 
K.TIX—Pendleton, Ore. 
KAMS—liabart, Okla. 
KTKN—Ketchlkan, Alaska 
KTKIL—Taf t, Calif. 
KTKT—Tucson, Ariz. 
KTLD—Tallulah, La. 
KTLK—Denver, Colo. 
KTLO—Mountain Home, Ark. 
KTLQ—Tahlequah, Okla. 
Li:TLC—Rusk. Tex. 
KTLAV—Texas City, Tex. 
KTMC--licAlester, Okla, 
KTMN—Trumann, Ark. 
KTMS—Santa Barbara. Calif. 
KTNC—Falls City, Nebr. 
KTNAI—Tucumcari. N. M. 
KTNT—Tacoma. Wash. 
KTOB—Petaluma, Calif. 
KTOC—Jonesboro. La. 
KTOD—Sinton, Tex. 
KTOE—Mankato. Ilion. 
KT011—Lihue, Hawaii 
KTOK—Oklahoma City, Okla. 
KTOM—Salinas, Calif. 
ICTON—Belton, Tex. 
KTOO—Henderson. Nev. 
KTOP—Topeka, Kans. 
KTOW—Sand Springs. Okla. 
KTPA—Prescott, Ark. 
KTRB—Modesto. Calif. 
[(TUC—Santa Fe, N. M. 
KTRE—Lufkin. Ter. 
KTILF—Thief River Falls. Minn. 

KTRG—Honolulu, Hawaii 
KTILH—Houston. Tex. 
KTRI—Sioux City. Iowa 
KTRM—Beaumont, Tex. 
KTRN—Wichita Falls, Tex. 
KTRT—Truckee, Calif. 
KTRY—Bastrop, La. 
KTSA—San Antonio, Tex. 
KTSL—Burnet, Tex. 
KTSM—El Paso. Tex. 
KTTN—Trenton, ils. 
KTTR—liolla, Mo. 
KTTS—Springfield, Mo. 
KTTT—Columbus, Neb. 
KTUC—Tucson, Ariz. 
icrur,--Tuua. Tex. 
KTUF—Tempe, Ariz. 
=I—Sullivan, Mo. 
KTW—Seattle, Wash. 
KTWO—Casper, WYO. 
KTXJ—Jasper, Tex. 
KTXO—Sherman, Tex. 
KTYM—Inglewood. Calif. 
ICTYN—Minot, N. D. 
KUAI—Eleele, Hawaii 
KUAM—Agana, Guam 
KUBA—Yuba City. Calif. 
KUBC—Montrose, Colo. 
KUDE—Oreanside. Calif. 
KUDI—Great Falls, Mont. 
KLTDL—Fairway, Kans. 
KTJDU—Ventura, Calif. 
KUDY—Spokane, Wash. 
KUEN—Wenatchee, Wash. 
KIRIN—Eugene, Ore. 
KUIK—Hillsboro, Oregon 
KUJ—Walla Yalta, Wash. 
KUKA—San Antonio. Tex. 
KUKI—Ukiah, Calif. 
KUKU—Willow Springs, Mo. 
KULE—Ephrata. Wash. 
KULP—El Campo, Tex. 
KUMA—Pendleton, Ore. 
KUMU—Ifonolulu, Hawaii 
KUNO—Corpus Christi. Tex. 
K.U0A—Siloam Springs, Ark. 
KUPD—Tempe, Ariz. 
KUPI—Idaho Falls, Ida. 
KUItA—Moab, Utah 
KURL—Billings, Ifont, 
KURV—Edinburg, Tex. 
KURY—Brookings. Ore. 
KUSH—Cushing. Okla. 
KUSN—St, Joseph, Ho. 
KUTA—Blanding. Utah 
KUTI—Yaldma, Wash. 
MUTT—Fargo, N. D. 
KUTY—Palmdale, 
KUVR—Holdrege, Neb. 
KUXL—Golden Valley, Minn. 
KUZN—West Monroe, La. 
KUZZ—Bakerstield. Calif. 
KVAC—Forks, Wash. 
KVAN—Vancouver, Wash, 
KVAS—Astoria, Ore. 
KVBR—Brainerd, Minn. 
KVCK—Wolf Point. Mont. 
KVCV—Redding. Calif. 
KVEC—San Luis Obispo, Calif. 
KVEE—Conway, Ark. 
KVEG—Las Vegas, Nev. 
KVEL—Vernal. Utah 
KVEN—Ventura, Calif. 
KVET—Austin. Tex. 
KVFC—Cortez, Colo. 
KVFD—Fort Dodge. Iowa 
KVGB—Great Bend, Kans. 
KVI—Seattle, Wash. 

KVIC—Victoria, Tex. 
KVIL—Dallas, Tex. 
KVIN—Vinita. Okla. 
KVIO—Cottonwood. Ariz. 
KVKM—Monahans. Tex, 
KVLB—Cleveland. Tex. 
KVLF—Alpine, Tex. 
KVLG—LaGrange, Tex. 
KVLH—Pauls Valley. Okla. 
ECVLL—Lhingston. Tex, 
KATLY—Fallon, Nev. 
KVMA—Magnolia, Ark. 
KVIIC—Colorado City. Tex. 
FIVILL—Sonora, Calif. 
KVNI—Coeur d' Alone, Idaho 
KVNU—Logan, Utah 
KV0B—Bastrop, La. 
KVOC--Casper. WYO. 
KVOD—Albtamerque, N. M. 
KV0E—Emporia. Kans, 
KVOG—Ogden, Utah 
KVOL—Lafayette, La. 
KVOM—Morrilton, Ark. 
KVON—Napa, Calif. 
KV00--Tulsa, Okla. 
KV0P—Plainview. Tex. 

KVOR—Colorado Springs. Colo, 
KVOU—Uvalde, Tex. 
K.VOW—Riverton, Wyo. 
KVOX—Moorhead, Minn. 
KVOY—Yuma, Ariz, 
KVOZ--Laredo. Tex, 
KVPI—Ville Platte, La. 
KVEA—Vermillion. S. D. 
KVRC—Arkadelphia, Ark. 
KVRE--Santa, Rosa, Calif. 
KVI1H—Salida, Colo. 
KVILS—Rock Springs, Wyo. 
KVSA—IIcGehee, Ark. 
KVSF—Santa Fe, N. M. 
ECVSLI—Valentine, Neb. 
KVSI—Montpeller, Idaho 
KVSL—Show Low, Ariz. 
KVSO—Ardmore, Okla. 
KVWC—Vernon, Tex. 
KVWG—Pearsall, Tex. 
KVWM—Show Low. Ariz. 
KATWO—Cheyenne, Wyo. 
KVYL—Holdenville, Okla. 
KWAC—Bakerstield, Calif. 
KWAD—Wadena, Minn. 
KWAK—Stuttgart. Ark. 
KWAM—Ifemphis, Tenn. 
KWAT—Watertown. S. D. 
KWBA—Houston. Tex. 
KWBB—Wichita, Kans. 

KWBC—Navasota, Tex. 
KWBE—Beatrice. Neb. 
KWBG—Boone. Iowa 
KWBW—Hutchinson. Kans. 
KWCB—Searcy, Ark. 
KWCL—Oak Grove. La. 
KWCO—ChIckasha, Okla. 
KWEB—Rochester. Minn, 
KWED—Seguin, Tex. 
KWEI—Weiser. Idaho 
KWEL—Ilidiand, Tex. 
KWEW—Hobbs, N. M. 
KWFR—San Angelo, Tex. 
KWFT—Wichita, Falls, Tex. 
KWG—Stockton, Calif. 
KWHI—Brenham, Tex. 
KWHK—Ilutchinson. Kans. 
KWHN—Fort Smith, Ark. 
KWHO—Salt Lake City, Utah 
KWITNY—Altus, Okla. 
KWIK—Pocatello. Idaho 
KWIL—Albany, Ore. 
KWIN—Ashland, Ore. 
KWIP—Merced, Calif . 
[(WIG—Moses Lake. Wash. 
KAVI V—Douglas, Wyo. 
KWIX—Moberly, Mo. 
KAVIZ--Santa Ana, Calif. 
KWJJ—Portland, Ore. 
KWK—St. Louis, Mo. 
KWKC--Abliene, Tex. 
KAVICH—Shreveport, La. 
KWKW—Pasadena, Calif. 
KWICY—Des Moines. Iowa 
KWLA—Many. La. 
KWLG—Wagoner, Okla. 
KWLM—Willmar, Minn. 
KWMC—Del Rio. Tex. 
KWMT—Fort Dodge, Iowa 
KWNA—Winnemucca, Nev. 
KWNO—Winona. Minn. 
KWNS—Pratt, Kans. 
KWNT—Davenport. Ia, 
KWOA—Worthington. Minn. 
KWOC—Poplar Bluff, Mo. 
KW0E--Clinton, Okla, 
KWON—Bartlesville. Okla. 
KWOR—Woriand, Wyo. 
KW0S—Jefferson City, Mo. 
KWOW—Pomona, Calif. 
KWPC—Muscatine, Iowa 
KWPM—West Plains, Mo. 
KWPR—Claremore. Okla. 
KWRD—Henderson, Tex. 
KWRE—Warrenton, Mo. 
KWILF—Warren, Ark, 
KWRO—New Roads, La. 
KWRO—Coouille, Ore. 
KWRT—Boonville. Mo. 
KWRW—Guthrie, Okla. 
KWSD—Mount Shasta. Calif. 
KWSH—Wcwoka, Okla. 
KWSO—Wasco, Calif. 
KWSR-11.111e, Colo. 
KWTC—Barstow, Calif. 
KWTO—Springfleld. Mo. 
KWTX—Waco, Tex. 
KWUN—Concord, Calif. 
KWATR—Enterprise, Ore. 
KWVY—Waverly, Iowa 
KWWL—Waterloo, Iowa 
KWXY—Cathedral City. Calif. 
KWYK—FarmIngton. N. M. 
KWYN—Wyrme, Ark. 
KWYO—Sheridan, Wyo. 
KWYR—Winner, S. D. 
KWYS—West Yellowstone, 3font. 
KWYZ—Everett, Wash, 
KXA—Seattle, Wash. 
MEAR—Hope, Ark. 
KXEL- -Waterloo, Iowa 
KEEN—St. Louts. Mo. 
EXE0--Mexico, Mo. 
KXEW—Tucson, Ariz. 
EXEX—Fresno, Calif. 
ILXGI—Fort Madison. Iowa 
KXGN—Glendive, Mont. 
IC_XIC—Iowa City, Iowa 
KXIT—Dalhart, Tex. 
KXIV—Phoenix, Ariz, 
KXJK—Forrest City, Ark. 
KXKW—Lafayette. La. 
EXL—Portland, Ore. 
KXLE—Ellensburg, Wash. 
EXLF—Butte, Mont. 
KXL0—Lewistown. Mont. 
KXLIL—North Little Rock. Ark. 
EXLW—Clayton, Mo. 
KXLY—Spokane, Wash. 
KX0—E1 Centro, Calif. 
IC-TWA—Sacramento. caut. 
KXOK—St. Louis, Mo. 
ECX0L—Fort Worth. Ter. 
KNOW—Hot Springs. Ark. 
KX0X—Sweetwater. Tex. 
[CERA—Alexandria. Minn. 
KXRO—Aberdeen, Wash, 
KXRX—San Jose, Calif. 
KXXL—Bozeman, Mont. 
KXXX—Colby. Kans. 
ECM—Houston. Tex. 
KYA—San Francisco, Calif. 
KYAC—Seattle, Wash. 
KYAK—Anchorage, Alaska 
KYAL—McKinney, Tex. 
ICYCA—Prescott. Ariz. 
KYCN—Wheatland, Wyo. 
KYES—Roseburg, Ore. 
KYET—Payette, Idaho 
KYJC—Medford, Ore. 
KYLT—Missoula, Mont, 
KYME—Boise, Idaho 
EYMN—Northfleld, Minn. 
KYMO—East Prairie, Mo. 
KYND—Burlington. Iowa 
KYNG—Coos Bay, Ore. 
KYNO—Fresno, Calif. 
KYNT—Yankton, S. D. 
KYOK—Houston. Tex. 
KYOR—Blythe, Calif. 
KYOS—Merced, Calif. 
KYOU—Greeley, Colo. 
KYRO—Potosi. Mo. 
KYSM—Mankato, Minn. 
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KYSN—Colorado Springs, Colo. 
KYSS—Missoula, Mont. 
KYUM—Yuma, Ariz. 
KYVA—Gallup, N. M. 
IFYIV—Philadelphia, Pa. 
K.YXI—Oregon City, Ore. 
KZAK—Tyler, Tex. 
KZEE—Weatherford. Tex. 
KZEY—Tyler. Tex. 
KZ1A—Albuquerque, N. M. 
KZIP—AmarIllo. Tex. 
KZIX—Fort Collins, Colo. 
KENG—Hot Springs. Ark. 
KZOL—Farwell, Tex. 
KZON—Santa Maria, Calif. 
KZOO—Honolulu, Hawaii 
KZOT—Marianna, Ark. 
KZUN—Opportunity. Wash. 
KZYM—Cape Girardeau, Mo. 
KZZN—Littlefleld, Texas 
WAAA—Winston-Salem, N. C. 
WAAB—Worcester. Mass. 
WAAC—Terre Haute, Ind. 
WAAG—Adel, Ga. 
WAAM—Ann Arbor, Mich. 
WAAO—Andalusia. Ala. 
WAAT—Trenton, N. J. 
WAAX—Gadsden, Ala. 
WAAY—HuntsvIlle, Ala. 
WABA—Aguadilla, P. R. 
WABB—Moblle, Ala. 
WABC—New York, N. Y. 
WARD—Fort Campbell, Ky. 
WABF—Fairhope, Ala. 
WABO--Greenwood, Miss. 
WABH—Deerfleld. Va. 
WAFII—Bangor, Me. 
WADI—Adrian, Mich. 
WABK—Augusta, Me. 
WABL—AmIte, La. 
WABO—Waynesboro. Miss. 
WABQ--Cleveland, Ohio 
WABE—Orlando-Winter Park, Fla. 
WART—Tuskegee, Ala. 
WABV—Abbeville. S. C. 
WABY—Albany. N. Y. 
VVABZ—Albemarle, N. C. 
WACA—Camden. S. C. 
WACB—Kittanning, Pa. 
WACE—Chicopee, Mass. 
WACK—Newark, N. Y. 
WACL--Waycross, Ga. 
WACO—Waco, Tex. 
WACR—Columbus. Miss. 
WACT—Tuscaloosa, Ala. 
WACX—Austell. Ga. 
WACY—K is s Lmmee, Fla. 
WADA—Shelby, N. C. 
WADE—Wadesboro. N. C. 
WADK—Newport, R. I. 
WADM—Decatur. Ind. 
WADO—New York City, N. Y. 
WADR—Remsen. N. Y. 
1VADS—Ansonta, Conn. 
WAEB—Allentown, Pa. 
WAEL—Mayaguez, P. It. 
WAEW—CrossvIlle, Tenn. 
WAFC—Staunton, Va. 
WAFI—Middlesboro. Ky. 
WAFT—Grand Rapids. Mich. 
WAGC—Centre. Ala. 
WAGE—Leesburg, Va. 
WAGF—Dothan, Ala. 
WAGG—Franklin, Tenn. 
WAGL—Lancaster. S .0. 
WAGM—Presque Isle. Me. 
WAGIV—Menominee, Mich. 
WAGO—Oshkosh, Wis. 
WAGR—Lumberton. N. C. 
WAGS—Bishopville, S. C. 
WAGY—Forest City. N. C. 
WAFIT—Annville-Cleona. Pa. 
WAIK—Galesburg. Ill. 
WAIL—Baton Rouge. La. 
WAIM—Anderson, S. C. 
WATN—Columbia. Ky. 
WAM—Winston-Salem, N. C. 
WAIT—Chicago, Ill. 
WAIF—Decatur. Ala. 
WAJR—Morgantown, W. Va. 
WAKE—Valparalso, Ind. 
WAKI—McMinnville, Tenn. 

WARN—Aiken, S. C. 
WAKO--Lawrenceville, Ill. 
WAKE—Akron, Ohio 
WAKS—Fuquay-Virina, S. C. 
WAKX—Superior, Wis. 
WAKY—Louisville, Ky. 
WALD—Walterboro. S. C. 
WALE—Fall River, Mass. 
WALG—Albany. Ga. 
WALK—Patchogue. N. Y. 
WALL—Middletown, N. Y. 
WALM—Albion, Mich. 
WALT—Tampa. Fla. 
WALT—Herkimer, N. Y. 
1VAMA—Selma. Ala. 
WAMD—Aberdeen, Md. 
WAME—Charlotte, N. C. 
WAMG—Gallatin, Tenn. 
WAMI—Opp. Ala. 
WAML—Laurel, Miss. 
WAMM—Flint, Mich. 
WAMO—Pittsburgh. Pa. 
WAMR—Venice, Fla. 
WAMS—Wilmington, Del. 
WAMW—Washington, Ind. 
WAMY—Amory, Miss. 
WANA—Anniston, Ala. 
WANB—Waynesburg, Pa. 
WANL—Lineville. Ala. 
WANN—Annapolis, Md. 
WANO—Pineville, Ky. 
WANS—Anderson. S. C. 
WANT—Richmond. Va. 
WANV—Waynesboro. Va. 
WANY—Albany, Ky. 
WA0A—Opelika; Ala. 
WAOK—Atlanta, Ga. 
WAOP—Otsego, Mich. 
WA0V—Vincennes, Ind. 
WAPA—San Juan, P. R. 
%NAPE—Jacksonville, Fla. 

WAPF—McComb, Miss. 
WAPG—Arcadla, Fla. 
WAPI—Birmingham. Ala. 
WAPL—Appleton, Wis. 
WAPX—Montgomery. Ala. 
WAQI—Ashtabula, Ohio 
WAQT—Birmingham. Ala. 
WARA—Attleboro. Mass. 
WARB—Covington, La. 
WARD—Johnstown. r a. 
WARE—Ware, Mass. 
WARF—Jasper. Ala. 
WARI—Abbeville, Ala. 
WARK—Hagerstown, Md. 
WARM—Scranton, Pa. 
WARN—Fort Pierce, Fla. 
WARO—Canonsburg. Pa. 
WARP—Peru, Ind. 
WARY—Warwick-East Greenwich, 
R. I. 

%VASA—Havre de Grace. Md. 
WASC—Spartanburg. S. C. 
WASK—Lafayette. Ind. 
WASP—Brownsville. Pa. 
WATA—Boone, N. C. 
WATC—Gaylord, Mich. 
WATE—Knoxville. Tenn. 
WATEI—Athens, Ohio 
WATI—Indianapolls, Ind. 
WATK—Antigo, Wis. 
WATM—Atmore. Ala. 
WATN—Watertown, N. Y. 
WATO—Oak Ridge, Tenn. 
WATP—Marion, S. C. 
WATR—Waterbury, Conn. 
WATS—Sayre, Pa. 
WATT—Cadillac. Mich. 
WATV—Birmingham. Ala. 
WATW—Ashland. Wis. 
WATZ—Alpena, Mich. 
WATTII—Auburn. N. Y. 
WAUC—Wauchula, Fla. 
WAUD—Auburn, Ala. 
WAUG—Augusta. Ga. 
WAITK—Waukesha, Wis. 
WAVA—Arlington. Va. 
WAVC—Warner Robins, Ga. 
WAVE—Louisville. Ky. 
WAVI—Dayton. Ohio 
NAM—Apollo, Pa. 
WAVN—Stillwater. Minn. 
WAVO—Decatur, Ga. 
WAN-II—Albertville. Ala. 
WAYS—New Haven, Conn. 
WAWA—West Allis. Wis. 
WAWK—Kendallville, Ind. 
WAXE—Vero Beach. Fla. 
WAXU—Georgetown. Ky. 
WAXX—Chlppewa Falls. Wis. 
WAYB—Waynesboro. Va. 
WAVE—Baltimore, Md. 

WAYN—RockIngham, N. C. 
WAYR—Orange Park. Fla. 
WAYS—Charlotte. N. C. 
WAYX—Waycross. Ga. 
WATZ—Wayneshoro, Pa. 
WAZA—Bainbridge, Ga. 
WAZE—rlearwater, Fla. 
WAZIr—Yazoo City. Miss. 
WAZL—Ffazleton. Pa. 
WAZS—Summerville. S. C. 
WAZY—Lafayette, Ind. 
WBAB—Babylon. N. Y. 
WBAC—Cleveland. Tenn. 
VVBAF—Barnesville, Ga. 
WBAG—Burlington. N. C. 
WBAL—Baltimore, Md. 
WEAM—Montgomery. Ala. 
WRAP—Fort Worth. Tex. 
WBAR—Bartow, Fla. 
WRAP—Marion. Ind. 
WBAW—Barnwell, S. C. 
WBAX—Wilkes-Barre. Pa. 
WBAY—Green Bay, Wis. 
1VBAZ—Kingston. N. Y. 
WTMA—Plttsfleld. 
WB1313—Burlington. N. C. 
WBBF—Rochester. N. Y. 
WBBI—Abingdon, Va. 
WBBK—Blakely, Ga. 
W131111f—rhIcago, Ill. 
WBBO—Forest City, N. C. 
WM3Q—Augusta. Ga. 
WBBR—Travelers Rest, S. C. 
WBBS—Jacksonville, N. C. 
WBBT—Lyons, Ga. 
WIMW—Youngstovvn, Ohio 
WBBX—Portsmouth, N. H. 
WBBZ—Ponca City. Okla. 
WBCA—Bay Minette. Ala. 
WBCB—Levittown, Pa. 
WBCI—Williamsburg. Va. 
WBCH—Hastings, Mich. 
WBCK—Battle Creek. Mich. 
WBCM—Bay City. Mich. 
WBCO—Bucyrus. Ohio 
WBC'U—Unlon, S. C. 
WBEC—Pittsfleld. Mass. 
WBEE—Harvey, Ill. 
WBEJ—Elizabethton, Tenn. 
WBEL—South Beloit, Ill. 
WBEN—Buffalo, N. Y. 
WBER—Moncks Corner, S. C. 
WBET—Brockton, Mass. 
WBF,U—Beaufort. S. C. 
WBEV—Beaver Dam. Wis. 
WBEX—Chillicothe, Ohio 
WBFD—Bedford. Pa. 
WBFJ—Woodbury. Tenn. 
WBGC—Chipley, Fla. 
WEGN—Bowling Green, Ky. 
WM:IS—Slidell. La. 
WM1B—Fitzgerald. Ga. 
WBEC—Hampton. S. C. 
WBFIF—Cartersville, Ga. 
WBFIP—Fluntsville, Ala. 
WBFIT—Brownsville, Tem. 
WBIA—Augusta, Ga. 
WBM—Centreville, Ala. 
1VBIE—Marietta, Ga. 
WBIG—Greensboro, N. C. 
WBIP—Booneville, Miss. 
WHIR—Knoxville. Tenn. 

WBIS-13ristol, Conn. 
WBIW—Bedford, Ind. 
WEIX—Jacksonville Beach, Fla. 
WIIIZ —Eau Claire, Wis. 
WBKC—Chardon, Ohio 
WBKII—Hattiesburg, Miss. 
WBKN—Newton, Miss. 
WBKY—West Bend, Wis. 
WBLA—Elizabothlown, N. C. 
WBLC—Lenoir City. Tenn. 
W13LE—Batesville, Miss. 
WBLF—Bellefonte, Pa. 
WBLG—Lexington, Ky. 
WBLJ—Dalton. Ga. 
WBLO—Evergreen. Ala. 
WBLR—Batesburg. S. C. 
WELT—Bedford. Va. 
WBLU—Salem, Va. 
WBLY—Springtleld. Ohio 
WBMA—Beaufort, N. C. 
WI3MC—McMinnville. Tenn. 
W1311D—Baltimore. Md. 
W1311E—Belfast, Me. 
WBMJ—San Juan. P. R. 
WBMK—West Point, Ga. 
WBML—Macon, Ga. 
INBMS—Black Mountain, S. C. 
WBNB—St. Thomas, V. I. 
WBNC—Conway, N. H. 
WBNL—Boonville, Ind. 
WBNO—Bryan, Ohio 
WBNR—Beacon, N. Y. 
WENS—Columbus. Ohio 
VVBNT—Onelda, Tenn. 
WBNX—Now York, N. Y. 
WBNT—Oneida, Tenn. 
WBOB—Galax. Va. 
WBOC—Sallsbury, Md. 
WBOK—New Orleans, La. 
WBOL—Bolivar. Tenn. 
WBOP—Pensacola, Fla. 
WBOW—Terre Haute, Ind. 
WBOX—Bogalusa, La. 
WBOY—Clarksburg, W. Va. 
WBPZ—Lock Haven. Pa. 
11713R11—Mt. Clemens, Mich. 
WI:MC—Birmingham, Ala. 
WBRD—Bradenton, Fla. 
WBRE--Wilkes-Barre. Pa. 
WBRG—Lynchburg. Va. 
WBRI—Indianapolls. Ind. 
WBET—Marietta, Ohio 
WBRK—Pittsfield. Mass. 
WBRL—Berlin, N. H. 
WIMM—Marion, N. C. 
WI:MN—Big Rapids, Mich. 
WBRO—Waynesboro, Ga. 
WIIRT—Bardstown, Ky. 
WIMV—Boonville, N. Y. 
WBRX—Berwlek, Pa. 
W13£3C—Bennettsville. S. C. 
WBSG—Blackshear, Ga. 
WBSM—New Bedford. Mass. 
W138E—Pensacola, Fla. 
WET—Charlotte, N. C. 
VVBTA—Balavia, N. Y. 
WBTC—Uhrichsville, Ohio 
%%MTH—Williamson. W. Va. 
11MTM—Danville. Va. 
WIITN—Bennington. Vt. 
WBTO—Linton. Ind. 
WBTS—Bridgeport. Ala. 
WBUC—Buclmannon, W. Va. 
WBUD—Trenton, N. I. 
WBUG—Itidgeland, S. C. 
WBUT—Butler, Pa. 
WBUX—Doyleston. Pa. 
WFITIY—Lexington, N. C. 
WBUZ—Fredonia. N. Y. 
WIIVM—Utica, N. Y. 
VVBVP—Beaver Falls, Pa. 
WIIIM—Saint Paula, N. C. 
WBYE—Calera, Ala. 
WBYG—Savannah, Ga. 
WHYS—Canton. Ill. 
WBZ—Boston. Mass. 
WBZA—Glens Falls. N. Y. 
WM:II—Selma, N. C. 
MIZE—Wheeling. W. Va. 
WBZY—New Castle, Pa, 
WCAB—Rutherfordton. N. C. 
WCAI—Fort Myers. Fla. 
WCAM—Camden, N. Z. 
WCAO—Baltimore. Md. 
WCAP—Lowell, Mass. 
WCAR—Detroit. Mich. 
WCAS—Cambridge, Mass. 
WCAT—Orange. Mass. 
WCAU—Philadelphla. Pa. 
WCAW—Charleston. W. Va. 
WCAY—Cayce, S. C. 
WCAZ—Carthage, Ill. 
WCBA—Corning, N. Y. 
WCBG—Chambersbieg, Pa. 
WCBI—Columbus. Miss. 
WCEK—Martinsville, Ind. 
WCBL—Benton. Ky. 
WCBM—Baltimore, Md. 
WCBS—New York. N. Y. 
WCBT—Roanoke Rapids, N. C. 
WCBW—Columbla, Ill. 
WCBY—Cheboygan. Mich. 
WCCC—Ilartford. Conn. 
WCCF—Punta Corda. Fla. 
WCCM—Lawrence. Mass. 
WCCN—Neillsville. Wis. 
WCCO—Minneapolls, Minn. 
Weelt—Tirbana. 
WCCW—Traverse City, Mich. 
WCDJ—Edenton, N. C. 
WCDL—Carbondale. Pa. 
WCDS—Glasgow. Ky. 
WCDT—Winchester, Tenn. 
WCDQ—Hamden. Com. 
VVCEC—Rocky Mount, N. C. 
WCED—Du Bois, Pa. 
WCEF—Parkersburg. W. Va. 
WCEII—Hawklinville, Ga. 
WCEM—Cambridge, Md. 
WCEN—Mt. Pleasant. Mich. 
WCER—Charlotte, Mich. 
WCFL—Chicago. Ill. 
WCFR—Springfield. Vt. 
WCFV—Clif ton Forge. Va. 

WCGA—Calhoun, Ga. 
WCGC—Belmont, N. C. 
WCGO—Chicago Heights, Ill. 
WCOR—Canandaigua, N. Y. 
WCHA—Chambersburg, Pa. 
WCIM—Inkster, Mich. 
WCFIE—West Chester. Pa. 
WCIII—Chillicotho, Ohio 
WCHJ-13rookhaven. Miss. 
WCHK—Canton, Ga. 
WCHL—Chapel Hill. N. C. 
WCIIN—Norwich, N. Y. 
WC110—Washington Court House.. 
Ohio 

WCHS—Charleston, W. Va. 
WCEIV—Charlottesville, Va. 
WCIL—Carbondale, Ill. 
WCIN—Cincinnati, Ohio 
WCIR—Beckley, W. Va. 
WCIS—Pascagoula, Miss. 
WCIT—Lima, Ohio 
WCJU—Columbia, Miss. 
WCKB—Dunn, N. C. 
WCKD—Ishpeming. Mich. 
WCK1—Greer, S. C. 
WCKM—Winnsboro, S. C. 
WCKY—Cincinnati, Ohio 
WCLE—Camilla. Ga. 
WCLC—Jamestown, Tenn. 
WCLD—Cleveland, Miss. 
WCLE—Cleveland, Tenn. 
WCIA—Morgantown, W. Va. 
WCLI—CornIng. N. Y. 
WCLO—Janesville, Wis. 
WCLR—Crystal Lake. Ill. 
WCLS—Columbus. Ga. 
WCLT—Newark, Ohio 
WCLU—Covington. Ky. 
WCLW—Mansfleld, Ohio 
WCMA—Corinth. Miss. 
WCMB--Earrisburg. Pa. 
WCMC—Wildwood, N. J. 
WCME—Brunswick, Maine 
WCMI—Ashland. Ky. 
WCIIN—Arecibo. P. R. 
WCMP—Pine City. Minn. 
WCMR—Elkhart, Ind. 
WCMS—Nortolk. Va. 
WCMT—Martin, Tenn. 
WCMY—Ottawa. Ill. 
WCNB—Connersville. Ind. 
WCNC—Elizabeth City. N. C. 
WCND—Shelbyville. Ky. 
WCNE—Quincy. Fla. 
WCNL—Newport. N. H. 
WCNR—Bloomsburg. Pa. 
WCNU—Crestview, Fla. 
WCNW—Fairlield, Ohio 
WCNX—Middletown. Conn. 
WCOA—Pensacola, Fla. 
WC0C—Merldian, Miss. 
WCOF—Immokalee, Fla. 
WCOG—Greensboro, N. C. 
INCOH—Newnan, Ga. 
WC0J—Coatesville, Pa. 
WCOK—Sparta. N. C. 
WCOL—Columbus, Ohio 
WCON—Cornelia. Ga. 
WCOP—Boston, Mass. 
WCOR—Lebanon. Tenn. 
WCOS—Columbia, S. C. 
WCOU—Lewiston. Me. 
WCOV—Montgomery. Ala. 
INCOW—Sparta, Wis. 
WCOY—Columbia, Pa. 
WCPA--Clearfleld, Pa. 
WCPC—Houston, Miss. 
WCPK—Chesapeake, Va. 
WEAN—Providence, R. I. 
WCPH—Etowah, Tenn. 
WCPM—Cumberland, Ky. 
WCPS—Tarboro. N. C. 
WCRA—EttIngham, Ill. 
WCRB—Waltham, Mass. 
WCRE—Cheraw. S. C. 
WCRI—Scottsboro, Ala. 
WCRK—Morristown, Tenn. 
WCRL—Oneonta, Ala. 
INCRM—Clare, Mich. 
WCRO—Johnstown, Pa. 
WCRS—Greenwood, S. C. 
WCRT—Birmingham, Ala. 
WCII.V—Washington, N. I. 
WCRW—Chicago. Ill. 
WCRY—Macon, Ga. 
WCSC—Charleston, S. C. 
WCSH—Portland, Me. 
WCSI—Columbus. Ind. 
WCSJ—Morris, Ill. 
WCSL—Cherryville, N. C. 
WCSM—Celina, Ohio 
WCSR—Hillsdale, Mich. 
WCSS—Amsterdam. N. Y. 
WCST—Berkeley Springs, W. Va. 
WCSV—Crossville, Tenn. 
WCTA—Andalusla, Ala. 
WCTC—New Brunswick. N. I. 
WCTR—Chestertown, Md. 
WCTT—Corbin, Ky. 
WCTW—New Castle. Ind. 
WCUB—Manitowoc. Wis. 
WCUE—Akron, Ohio 
WCUM—Cumberland. Md. 
WCYA—Culpeper. Va. 
WCVI—Connellsville, Pa. 
WCVL—Crawfordsville, Ind. 
WCVP—Murphy, N. C. 
WCYR, Randolph. Vt. 
WCVS—Springfield, Ill. 
WCVU—Portsmouth, Va. 
WCWA—Toledo, Ohio 
WCWC—Ripon, Wis. 
WCWR—Dunedin. Fla. 
WCYB—Bristol, Va. 
WCYN—Cynthiana. Ky. 
WDAD—Indiana. Pa. 
WDAE—Tampa, Fla. 
WDAF—Kansas City, Mo. 
WDAK—Columbus, Ga. 
WDAL—Meridian, Miss. 
WDAN—Danville, Ill. 
WDAR—Darlington. S. C. 
WDAS—Philadelnilia. Pa. 
WDAT—Ormond Beach, Fla. 
WDAX—Mcltae, Ga. 

WDAY—Fargo, N. D. 
WDBC—Escanaba, Mich. 
WDBF—Delray Beach, Fla. 
WDB.I—Roanoke. Va. 
WDBL—Springfield, Tenn. 
W'DBISI—Statesville. N. C. 
WDBO—Orlando, Fla. 
WDBQ—Dubuque. Iowa 
WDCF—Dade City. Fla. 
WDCJ—Arlington, Fla. 
WDCR—Flanover. N. H. 
WDDT—Greenville, Miss. 
WDDY--Gloucester, Va. 
WDEA—Ellsworth, Me. 
WDEC—Americus, Ga. 
WDEF—Chattanooga. Te=. 
WDEH—Sweetwater. Team 
WDEL--Wilmington, Da 
WDEN—Macon, Gla-
1VDEV—Waterbury, Vt. 
WDEW—Westfleld, Mass. 
WDGL—Douglasville, Ga. 
WDGY—Minneapolls. Minn. 
WDIA—Memphis, Tenn. 
WDIG—Dothan, Ala. 
WDIX—Orangeburg, S. C. 
WDJS—ML Olive, N. C. 
WDIC.D—Kingstree, S. C. 
WDKN—Dickson, Tenn. 
WDLA—Walton, N. Y. 
WDLB—Marshfield, Wis. 
WDLC—Port Jervis, N. Y. 
WDLP—Panama City. Fla. 
WDLR—Delaware. Ohio 
WDME—Dover-Foxcroft, Me. 
WDMG—Douglas, Ga. 
WDMJ—Marquette, Mich. 
WIESIT —Dodgeville, Wis. 
WDMV—Pocomoke City, Md. 
WDNC—Durham, N. C. 
WDNE--Elkins. W. Va. 
WDN(1 --Anniston, Ala. 
WDNT—Dayton, Tenn. 
WDOC—Prestonburg. Ky. 
WDOD—Chattanchoga, Tenn. 
WDOE—Dunkirk, N. Y. 
WDOG—Allendale. S. C. 
WDOL—Athens, Georgia 
WDON—Wheaton, Md. 
WDOR—Sturgeon Bay. Wis. 
WDOS—Oneonta. N. Y. 
WDOT—Burlington, Vt. 
WDOV—Dover, Del. 
VVDOW —Dowagiac, Mich. 
WDQN—Du Quoin, Ill. 
WDRC—Hartford, Conn. 
WDSC—Willon, S. C. 
WDSG—Dyersburg, Tenn. 
WDSK--Cleveland, Miss. 
WDSII—Superior. Wis. 
WDSP—DeFuniak Springs, Fla, 
WDSR—Lake City. Fla. 
WDSU—New Orleans, La. 
WDTM—Selmer. Tenn. 
WDUN—Gainesville, Ga. 
WDUX—Waupaca, Wis. 
WDUZ—Green Bay. Wis. 
WDVA--Danville, Va. 
WDVII—Gainesville. Fla. 
WDVL—Vineland, N. J. 
WDWD—Dawson, Ga. 
WDWS—Champaign, Ill. 
WDX13—Chattanooga, Term. 
WDXE—Lawrenceburg. Tenn. 
WDXI—Jackson, Tenn. 
WDXL,-Lexington, Tenn. 
WDXN—ClarksvIlle. Tem. 
WDXR—Paducah, Ky. 
WDXY—Sumter, S. C. 
WDYX—Buford, Ga. 
WDZ—Decatur. III. 
WEAB—Greer. S. C. 
WEAC—Gaffney, S. C. 
WEAG—Alcoa, Tenn. 
WEAL—Greensboro, N. C. 
WEAM—Arlington, Va. 
WEAN—Providence, R. I. 
WEAQ—Eau Claire, Wis. 
WEAS—Savannah. Ga. 
WEAT—West Palm Beach. Fla. 
WEAV—Plattsburgh. N. Y. 
1VEAW—Evanston, J11. 
WEBB—Baltimore, Md. 
WEBC—Duluth, Minn. 
WEBJ—Brewton, Ala. 
WEBO—Owego, N. Y. 
WEI3Q—Harrisburg, Ill. 
WEBB—Buffalo. N. Y. 
WEBS—Calhoun, Ga. 
WEBY—Mllton, Fla. 
WECP—Carthage, Miss. 
WEDC—Chicago, Ill. 
WEDO—McKeesport, Pa. 
WEEB—Southern Pines, N. C. 
WEED—Rocky Mount. N. C. 
WEEE--Albany, N. Y. 
WEEF—Highland Park, 
WEEI—Boston, Mass. 
WEEL—Fairfax, Va. 
%VEEN—Lafayette. Tenn. 
WEEP—Pittsburgh, Pa. 
WEER—Warrenton, Va. 
WEET—Richmond, Va. 
WEED—Reading. Pa. 
WEEW—Washington, N. C. 
WEEX—Easton. Pa. 
WEEZ—Chester, Pa. 
WEGO—Concord, N. C. 
%VEGP—Presque Isle, Maine 
WM1E—Elmira Heights-

Horseheads, N. Y. 
WE.1111 —Windsor, Conn. 
WEIC—Charleston. Ill. 
WEIF—Moundsville. W. Va. 
WEIM—Fitchburg, Mass. 
WEIR—Weirton, W. Va. 
WEIS—Centre. Ala. 
WEIL—Scranton. Pa. 
WEKR—Fayetteville, Tenn. 
WEKY—Richmond, Ky. 
WEKZ—Monroe. Wis. 
WELB—Elba, Ala. 
WELC—Welch, W. Va. 
WELD—Fisher, W. Va. 

WELE—South Daytona Beach, Fla. 
WELF—Tomahawk, Wis. 
WELI—New Haven, Conn. 
WELK—Charlottesville, Va. 
WELM—Elmira, N. Y. 
WENT—Elmira, N. Y. 
%VELO—Tupelo. Miss. 
WELP—Easely. S. C. 
WELR—Roanoke, Ala. 
WELS—Kinston. N. C. 
WELV—Ellenville, N. Y. 
WELW—Willoughby. Ohio 
WELX—Xenia, Ohio 
WELY—Ely, Minn. 
WELZ—Belzoni, Miss. 
WEMB—Erwin, Tenn. 
WEMD—Easton, Ma. 
WEMJ—Laconia, N. H. 
WEMP—Milwaukee, Wis. 
WENC—Whiteville. N. e 
WEND—Ebensburg, Pa. 
WM.7E—Endicott. N. F 
WENG—Englewood, Fla. 
WENK—Unlon City, Tenn. 
WENN—BirmIngham, Ala. 
WENO—Madison, Tenn. 
WENR—Englewood. Tenn. 
WENT—Gloversville, N. Y. 
WENT—Elmira, N. Y. 
WENZ—Richmond. Va. 
WEOK—Poughkeepsie, N. Y. 
WEOL—Elyria, Ohio 
WEPG—South Pittsburg, Tenn. 
WEPM—Martinsburg, W. Va. 
WEPN—Elizabethtown, Pa. 
WERA—Plainfield, N. J. 
WERD—Atlanta, Ga. 
WERE—Cleveland. Ohio 
WERE—Hamilton, Ala. 
WERI—Westerly, R. I. 
WERK—Muncle, Ind. 
WERL—Eagle River, Wis. 
VVERT—Van Wert, Ohio 
WERX—Wyoming, Mich. 
WESA—Charleroi. Pa. 
WESB—Bradford, Pa. 
WESO—Greenville, S. C. 
WESO—Southbridge, Mass. 
WESR--Tasley, Va. 
WEST—Easton. Pa. 
WESX—Salem. Mass. 
WEST—Leland, Miss. 
WETB—Johnston City, Tenn. 
WETC—Wendell, N. C. 
WETH—St. Augustine. 
WEPT—Ocean City, Md. 
WETU—Wetumnka, Ala. 
WETS—New Martinsville, W. Va. 
WEUP—Huntsville. Ala. 
WEVA—Emporla, Va. 
WE VD—New York, N. Y. 
WEVE—Eveleth, Minn. 
WEIN—St. Louis, Mo. 
WEWO—Laurinburg, N. C. 
WEXL—Royal Oak, Mich. 
WEXT—West Hanford, Conn. 
WEYE—Sanford, N. C. 
WETY—Talladega, Ala. 
WEZE—Boston. Mass. 
WEZJ—Willimsburg. Ky. 
WEZQ—Winfleld. Ala. 
WEZY—Cocoa. Fla. 

WFAA—Dallas, Tex. 
WFAB—Miami, Fla. 
WFAD—Middlebury. Vt. 
WFAG—Farmville, N. C. 
WFAF1—Alliance. Ohio 
WFAI—Fayetteville, N. C. 
WFAR—Farrell. Pa. 
WFAS—White Plaine, N. Y. 
WFAU—Augusta. Me. 
WFAW—Ft. Atkinson, Wis. 
WFAX—Falls Church. Va. 
WFBA—San Sebastian, P. R.. 
WFBC—Greenville. S. C. 
INFI3F—Fernandina Beach, Fla. 
WFBG—Altoona, Pa. 
WFBL—Syracuse, N. Y. 
WFBM—Indianapolls, Ind. 
WFBR—Baltimore. Md. 
WFBS—Spring Lake, N. C. 
VVFCG—Franklinton, La. 
WFCM—Winston-Salem, N. C. 
WFDF—Irlint, Mich. 
WFDR—Manchester. Ga. 
WFEA—Manchester, N. H. 
VVFEB—Sylacauga, Ala. 
WFEC—Ilarrisburg, Pa. 
WFFF—Columbia, Mise. 
WFFG—Marathon. Fla. 
WFOL—FItchburg, Mass, 
WFGN—Gaffney, S. C. 
WFOW—Black Mountain, N. C. 
WFHG--13ristol, Va. 
Wrnii—Pell City, Ala. 
WFFM—WIsconsin Rapids, Wis. 
WFIA—Loulsville, Ky. 
WFIF—Milford, Conn. 
WFIG—Sumter, S. C. 
WFIL—Philadelphia, Pa. 
WFIN—Findlay, Ohio 
WFIS—Fountain Inn. S. C. 
WPM—Kissimmee, Fla. 
WFIW—Fairfield, 

WM—Huntsville, Ala. 
VVFKN—FranklIn. Ky. 
WFKY—Frankfort, Ky. 
WFLA—Tampa, Fla. 
WFLE—Fayetteville, N. C. 
WFLI—Lookout Mountain, Tenn. 
WFLN—Phlladelphia, Pa. 
wmo—Farrnville. Va. 
WFLII—Dundee. N. Y. 
WFLW—Monticello, Ky. 
WFLS—Fredericksburg, Va. 
WFMC—Goldsboro. N. C. 
WFMD—Frederick, Md. 
WFMH--Cullman, Ala. 
WFMJ—Youngstown, Ohio 
WFMO—Fairmont, N. C. 
WFMW—Madlsonville. Ky. 
WYNC—Fayetteville, N. C. 
WFNL—North Augusta, S. C. 

(Continued on next pap) 

September 1, 1969 Spot Radio Stations 977 



Call Letter Index 
WPM\ -Fostoria, Ohio 
WFOM-Marietta, Ga. 
WFOR-Hattiesburg, Miss. 
WFOY-St. Augustine, Fla. 
WFPA-Ft. Payne, Ala. 
WFPG-Atlantic City, N. J. 
WFPM-Fort Valley. Ga. 
WFPR-Hammond, La. 
WFRA-Franklin, Pa. 
WFIM-Frostburg, Md. 
WPRC-Reldsville, N. C. 
WFRL-Freeport, Ill. 
WFRM-Coudersport. Pa. 
WFRO-Fremont, Ohio 
WFRX-West Frankfort, Ill. 
WFSC-Franklin. N. C. 
WFSH-Valparalso-Niceville, Fla. 
WFSO-Pinellas Park, Fla. 
WFSP-Kingwood, W. Va. 
WFSR-Bath. New York 
WFST-Caribou. Maine 
IVFTC-Kinston, N. C. 
WFTG-London, Ky. 
WFTL-Fort Lauderdale, Fla. 
WFT31-31aysville, Ky. 
WFTN-Franklin, N. H. 
WFTO-Fulton, Miss. 
WFTR-Front Royal. Va. 
WFTW-Fort Walton Beach, Fla. 
WFUL-Fulton, Ky. 
WFUN-Miami, Fla. 
WFUR-Grand Ranids, Mich. 
WFVA-Fredericksburg, Va. 
WFWL-Camden. Tenn. 
\MTH-Fort. Wayne, Ind. 
MIX-Alma. Mich. 
WGAA-Cedartown. Ga. 
WCIAC-Augusta, Ga. 
WOAD-Gadsden, Ala. 
WGAF-Valdosta, Ga. 
WGAI-Elizabeth City. N. C. 
WGAL--Laneaster, Pa. 
1VGAN-Portland, Mo. 
WOAP-11faryville. Tenn. 
WGAR-Cleveland, Ohio 
MIAS-Gastonia, N. C. 
WGAT-Gate City. Va. 
WOATT-Athens, Ga. 
VVGAW-Gardner, Mass. 
WMITI-Freeport. N. Y. 
WGBF-Evansville. Ind. 
WOBG-Greensboro. N. C. 
MGM-Scranton, Pa. 
WGRR-Goldsboro, N. C. 
WGBS-Miami, Fla. 
MICR-Red Lion, Pa. 
WOCD-Chester. S. C. 
WC/CH-Greenwich, Conn. 
NW:I'M-Gulfport, Miss. 
WGEA-Geneva, Ala. 
WGEE-Indianapolls. Ind. 
WGEM-Quincy, Ill. 
WOEN-Geneseo, Ill. 
WGET-Gettysburg, Pa. 
INGF.Z-Beloit, Wis. 
WGFA-Watseka. Ill. 
WGFS-Covington. Ga. 
WOGA-Gainesville. Ga. 
WOGG-Gainesville. Fla. 
WGGII-Marion. Ill. 
WGGO-Salamanca. N. Y. 
WON-Newport News. Va. 
WOHC-Clayton, Ga. 
MIMI-Skowhegan, Me. 
WMIN-Grand Haven. Filch. 
WOHQ-Kingston, N. Y. 
WOW-Xenia, Ohio 
WMG-Brunswick. Ga. 
MITI.-Galesburg, Ill. 
WMR-Manchester. N. H. 
MAY-Charlotte, N. C. 
WGKA-Atlanta, Ga. 
WOKE-Perry. Fla. 
WM.-Fort Wayne. Ind. 
WGI,B-Port Washington. Wis. 
WO LC-Mendota. Ill. 
WGLT-Babylon, N. Y. 
MINA-Hollywood. Fla. 
WGMF-Watkins Glen, N. Y. 
WGML-Flinesville. Ga. 
vt'GmM-Millington. Tenn. 
WG3fS-Bethesda. Md. 
WON-Chicago, Ill. 
WGNC-Gastonia. N. C. 
WOKE-Panama City Beach, Fla. 
MINI-Wilmington. N. C. 
WGNS-Murfreesboro. Tenn. 
WGNI."-Granite City. Ill. 
WGNY-Newburgh, N. Y. 
WG0C-KingsPort. Tenn. 
W(10E-Richmond. Va. 
WGOG-Walhalla, S. C. 
MUNI-Grayson, NY. 
WGON-Mobile, Ala. 
WOOL-Goldsboro. N. C. 
WGON-Munising, Mich. 
WGOV-Valdosta, Ga. 
WGOW-Chattanooga, Tenn. 
WOPA-Bethlehem, Pa. 
we,rc-AlbanY. Ga. 
WGR-Buffalo, N. Y. 
WGRA-Cairo. Ga. 
WORD-Grand Rapids, Mich. 
WORF-Aguadilla. P. It. 
WGIA-Grifiln, Ga. 
WORM-Greenwood, Filos. 
WGRO--Lake City, Fla. 
WGRP-GreenvIlle, Pa. 
WGRT-Chicago, Ill. 
WGRV-Greensville, Tenn. 
WGSA-Ephrata, Pa. 
WGSB-Geneva, 
WGSM-Huntington, N. Y. 
WGSR-111111en, Ga. 
W(IST-Atlantet, Ga. 
WGSV-Guntersville, Ala. 
IVGSW-Greenwood, S. C. 
WGTA-Summerville, Ga. 
WGT1.-Kannapolls, N. C. 
WGTM-Wilson. N. C. 
WGTN-Georgetown, S. C. 
WCITO-Cypress Gardens. Fla. 
WGUL-New Port Richey, Fla. 
WGUN-Deeatur, Ga, 
WGITS-North Augusta, S. C. 
WGUY-Bangor, 31e. 
WGVA-Geneva. N. Y. 
WGVM-Greenville, Miss. 

AM-Continued 
WGWR-Asheboro, N. C. 
IVGY-Schenectady, N. Y. 
WGYV-Greenville. Ala. 
WHAG-Halfway, 3fd. 
WHAI-Greenfleld, Mats. 
WEAK-Rogers City, Filch. 
WHAL-Shelbyville, Tenn. 
WHAM-Rochester. N. Y. 
WHAN-Haines City. Fla. 
WHAP-Hopewell, Va. 
WHAR-Clarksburg, W. Pa. 
WHAS-Loulsville, Ky. 
WHAT-Philadelphia. Pa. 
WHAV-Haverhill, Mass. 
WHAW-Weston, W. Va. 
MIAS-Troy, New York 
WEE-Kansas City. Mo. 
WHAB-Selma. Ala. 
WFIBC-Canton. Ohio 
WIMP-Rock Island, El. 
IVARG-Harri sonburg. Va. 
WHBL-Sheboygan, Wis. 
WARN-Harrodsburg, KY. 
WHBO-Tampa, Fla. 
WFIBQ-Memphis, Tenn. 
WHAT-Harriman. Tenn. 
WITBU-Anderson, Ind. 
VITHBY-APPleton, Wis. 
WITCC-Waynesville, N. C. 
WFICO-Sparta, Ill. 
WHCQ-Spartanburg, S. C. 
WFICLT-Ithaca, N. Y. 
WITDF-Houghton. Mich. 
WHDH-Boston, Mass. 
WHDL-Olean. N. Y. 
WHEB-Portsmouth, N. H. 
WHEE-Martinsville, Va. 
Nva.r.C-Itoctiester, N. Y. 
WITEL-New Albany, bd. 
MIEN-Syracuse. N. Y. 
WHEO-Stuart, Va. 
WAEP-Foley, Ala, 
WITER-Memphis. Tenn. 
WHITR-Ttenten Harbor. Fitch. 
%VIM-Houghton Lake. Mich. 
WHIM-Warren. Ohio 
WHAL-Holly Hill, S. C. 
WIMM-Flenderson. Tenn. 
WAIT0--Hornell. N. Y. 
WHIlv-Hillsville, Va. 
WARY-Montgomery, Ala. 
WITTE-Griffin, Ga. 
WATTI-Portsmouth. Va. 
WAIL-Medford. Mass. 
wirm-Providence. R. I. 
MAN-Gallatin. Tenn. 
MAO-Dayton. Ohio 
WATP-3fooresville. N. C. 
WHIR-Danville, Ky. 
WITTS-Bluefield, W. Va. 
WHIT-New Bern, N. C. 
MITZ-Sanesville, Ohio 
WHIB-Greensburg. Pa, 
WITIC-Matewan, W. Va 
WITTC-Cleveland, Ohio 
WIMP-Hendersonville. N. C. 
MINT-Hickory. N. C. 
WALE-Virginia, Minn. 
WELD-Niagara Falls, N. Y. 
WAT.F-South Boston. Va. 
MILT-Hempstead, N. Y. 
WALL-Wheeling, W. Va. 
WHLM-Illoomsburg, Pa. 
MIT.37-Harlan, Ky. 
MILO-Akron, Ohio 
wilip-Centertille. Tenn. 
MILS-Port Huron, Mich. 
WALT-Auntington. Ind. 
WH3fC-Gaithersburg, Md. 
WHET-Howell, Mich. 
WIMP-Northampton. Mass. 
WAN-New York, N. Y. 
WI:Mr-Henderson. N. C. 
MINT-McComb, Miss. 
WHO-Des Moines, Iowa 
WHOA-San Juan, P. R. 
WHOP-Philadelphia, Miss. 
WHOD-Jackson, Ala. 
WITOK-Lancaster, Ohio 
WHOL--Allentown, Pa. 
WHOM-New York, N. Y. 
ATION-Centerville. Ind. 
wF100--Orlando, Fla. 
WHOP-Hopkinsville, Ky. 
WHOS-Decatur. Ala. 
WITOT-Camnbell, Ohio 
WITOU-Iloulton, Me. 
WFIOW-Clinton, Ill. 
WHP-Harrisburg, Pa. 
NAPA-Belton, S. C. 
NAPE-High Point. N. C. 
WHPL-Winchester. Va. 
WIMP-FM-Riverhead, N. Y. 
WARN-Herndon, Va. 
WART-Hartselle, Ala. 
WHSC-Hartsville, S. C. 
Min.-Wilmington. N. C. 
WHS3f-Hayward, Wis. 
MISY-Ilattlesburg, Miss. 
WITTC-Frolland, 3fich. 
MITG--Eatontown, N. J. 
WHITB-Cookeville. Tenn. 
WITUC-Iludson, N. Y. 
WHIM-Reading, Pa. 
wiTi7N-Iluntingdon. Pa. 
WHITT-Anderson, Ind. 
NAT'L-Hendersonville. N. C. 
WHIE-Hanover, Pa. 
%VI:ITN-Hyde Park. N. Y. 
WHWB-Rutland, Vt. 
WHIVH-Princeton, N. J. 
WHTD-Columbus. Ga. 
WFITL-Carlisle, Pa. 

WI:FYN-Springfield. Mass. 
WHIP-North East, Pa. 
WHT7.-Greenville. S. C. 
MAC-San Juan, P. R. 
WIAM-Williamston, N. C. 
WIBA-Madison, Wis. 
WM-Et-Macon, Ga. 

Ind. 
WIDG-Philadelphia, Pa. 
WIRE-Jackson. Mich. 
WIBR-Baton Rouge. La. 
WIBU-Poynette, Wis. 
WIBV-Belleville, Ill. 
WITIW-Topeka. Kans. 
WIRY-Utica, N. Y. 

WICC-Bridgeport. Conn. 
VICE-Providence, R. L 
WICH-Norwich, Conn. 
WICK-Scranton. Pa. 
WICO-Sallsbury. Md. 
WICY-Malone, N. Y. 
WIDD-Ellzahethton. Tenn. 
WIDE--Biddeford, Me. 
WIDG-St. Ignoro. Filch. 
WIDU-Fayetteville, N. C. 
WIEL-Elizabethtown. Ky. 
WIFE-Indianapolis. Ind. 
WIFF-Auburn, Ind. 
WIFM-Elkin. N. C. 
WIGM-Medford, Wis. 
WIGO-Atlanta, Ga. 
WIGS-Gouverneur. N. Y. 
WIII-Ilomestead, Fla. 
WITN-Atlanta, Ga. 
WIKB-Iron River, Mich. 
WINC-Begalusa, La. 
WIKE-Newport, Vt. 
WIET-Chester. Va. 
WIRY-Evansville. Ind. 
WIL-St. Louis, Mo. 
WET,A-Danville. Va. 
WILD-Boston, Mass. 
WILK-Wilkes-Barro. Pa. 
WILM-Wilmington. Del. 
WILO-Frankfort, Ind. 
WIT.S-Lansing. Filch. 
WILY-Centralia, Ill. 
WILE-St. Petersburg, Fla. 
WIMA-Lima. Ohio 
WINO-Winder, Ga. 
WINS-Michigan City. ITHL 
WINA-Charlottesville. 
WINC-Winchester. Va. 
WIND-Chleago, Ill. 
WINE-Brookfield, Conn. 
WINF-Manchester. Conn, 
WING-Dayton. Ohio 
WIWI:I-Georgetown, S. C. 
WINT-Murphysboro. Ill. 
WINK-Fort Myers, Fla. 
WINK-Louisville. Ky. 
WINO-Tampa, Fla. 
WINII-Binghamton. N. Y. 
WINS-New York, N. Y. 
WINT-Winter Haven, Fla. 
WINU-Ilighh.nd. Ill, 
WINW-Canton. Ohio 
WINX-Rockville. Md. 
WINE-Miami, Fla. 
MOD-Miami, Fla. 
MOT-New Boston, Ohio 
WTOK-Normal. Ill. 
WHIN-lent a, Fitch. 
W100-Carlisle. Pa. 
WTOS-Tawas City-East Tawas, 

3fich. 
WIOU-Kokomo. 
WM-Philadelphia, Pa. 
WIPC-Lake Wales. Fla. 
WIPS-Tieonderoga, N. Y. 
WIQT-Ilorseheads. N. Y. 
WIRA-Fort Pierce, Fla. 
WIRB-Enterprise, Ala. 
WIRC-Mckory, N. C. 
WIRD-Lake Placid. N. Y. 
WIRE--Indianapolls, Ind. 
WMI-Humbolt. Tenn. 
WTRK-West Palm Beach, Fla. 
WIRL-Peoria, Ill. 
WTHO-Ironton. Ohio 
WIRY-Irvine. Kentucky 
WIRY-Plattsburgh, N. Y. 
WM-Columbia, S. C. 
WISE-Asheville, N. C. 
WISK-Americus. Ga. 
WISL-Shamokin, Pa. 
WIS3f-Madison, Wis. 
WISN-Milwaukee. Wis. 
WISO-Ponce, P. R. 

WISP-Kinston. N. C. 
WISE-Butler. Pa. 
MET-Charlotte, N. C. 
WISY-Viroqua, Wis. 
WISE-Baltimore, Md. 
WITA-San Juan, P. R. 
WITH-Baltimore. Md. 
WITL-Lansing, Mich. 
WITN-Washington. N. C. 
WITY-Danville, Ill. 
WITS-Jasper. Ind. 
WIVE-Ashland. Va. 
WIVE-Knoxville. Tenn. 
WTYY-Jacksonville, Fla. 
WIXE-3fonroe, N. C. 
WIXI-Lancaster, KY. 
WINK-New Richmond. Wis. 
wIXN-Dixon, Ill. 
WIXX-Oakland Park, Fla. 
WIXY-Cleveland. Ohio 
WIX7.--McKeesport, Pa. 
WIYN-Rome. Ga. 
WISE-Springfield. Ohio 
WIZO-Franklin. Tenn. 
WIZR-Johnstown, N. Y. 
WISS-lienderson. N. C. 
MSS-Streator. Ill. 
MAR-Westbrook. Maine 
WJAC--Johnstown, Pa. 
WIAG-Norfolk, Neb. 
WJAK-Jackson, Tenn. 
WIAM-Marion, Ala. 
WJAR-Providence, R. I. 
WJAS-Pittsburgh. Pa. 
WJAT-Swainsboro, Ga. 
WJAX-Jacksonville. Fla. 
WJAY-3fullins, S. C. 
MAZ-Albany, Ga. 
MBA-Haley-villa, Ala. 
WI-BC-Bloomington, M. 
WIBD-Salem, Ill. 
WIBE--Knoxville. Tenn. 
%VIM-Detroit, Mich. 
MAL-Holland. Mich. 
WJAM-Jerseyville, Ill. 
WJBO-Baton Rouge. La. 
WJBS-Deland. Fla. 
WIBY-Gadson, Ala. 
MCD-Seymour. Ind. 
WJC3I-Sebring, Fla. 
MCO-Jackson, Mich. 
WJCW-Johnson City. Tenn. 
WIDA-Quincy, Mass. 
WIDB-Thomasville, Ala. 

WIDX-Jackson, Miss. 
MDY-Sallsbury. Md. 
WIEF-Grand Rapids, Mich. 
WIEH-Gallipolls. Ohio 
WIEJ-Ilagerstown. Md. 
WjEM-Valdosta, Ga. 
WJER-Dover-New Philadelphia. 

Ohio 
WJES-Johnston, S. C. 
WJET-Erie, Pa. 
WJFC-Jefferson City. Tenn. 
WIGA-Jackson. Ga. 
WJAO-Onelika. Ala. 
WJIC-Salem, N. J. 
WITG-Tullahoma, Tenn. 
WM-Jacksonville, Ill. 
WJI3f-Lansing. Mich. 
WIJC-Commerce. Ga. 
WIM-Chicago, 
WJJJ-Chrlstiansburg, Va. 
WM-Niagara Falls, N. Y. 
MIN-Lewisburg, Tenn. 
WJIZ-Mt. Holly, N. J. 
WIN3f-Hartsville. Tenn. 
WITCY-Jamestown. Ky. 
WILB-Detrolt, Mich. 
WJLD-Homewood. Ala. 
WILE-Smithfield, Tenn. 
WILK-Asbury Park. N. J. 
VMS-Beckley, W. Va. 
WJMA-Orange, Ya. 
W.13111-Brookhaven, Miss. 
WIMC-Rice Lake, Wis. 
MML-Petoskey. Mich. 
MU-MO-Cleveland. Ohio 
IVJMII-New Orleans, La. 
WINS-Ironwood, Mich. 
WNW-Athens, Ala. 
WIMX-Florence. S. C. 
WINC-Jacksonville. N. C. 
WINO-West Palm Beach. Fla. 
WI0B-Ffammond, Ind. 
WINE-Port St. Joe, Fla. 
W.101-Florence. Ala. 
MOL-Jollet, Ill. 
W.TON-St. Cloud. 31inn. 
WIOR-South Haven, Filch. 
WIOT-Lake City, S. C. 
%MY-Burlington, Vt. 
W.TPA-Washington, Pa. 
WJPD-Ishpeming, Mich. 
WIPP-Ilerrin. 
WIPR-Greenville, Miss. 
WIPS-Evansville. Ind. 
WIPW-Itockford, Mich. 
WIQS-Jackson, 3fIss. 
WIR-Detroit, Filch. 
WITIc-joliet. Ill. 
Winn-Tuscaloosa. Ala. 
WIRT-Lenoir. N. C. 
WIRE-Newark. N. J. 
wJSTI-Crestview. Fla. 
IV:ISM-Martinsburg. Pa. 
WISO-Ionesboro, Tenn. 
%WSW-Maplewood. Minn. 
WITN-jamestown, N. Y. 
%VITO-Bath, Me. 
WITS-Jupiter. Fla. 
%%VFW-Mexico. Pa. 
WIVA-South Bend. Ind. 
WJW-Cleveland, Ohio 
MIVL-Georgetown, Del. 
MWS-South Ffill, Va. 
WIXN-Inckson. Miss. 
IV:ISM-Clarksville, Tenn. 
WKAC-Athens. Ala. 
IVKAI-3facomb. 
WKAI-Saratoga. Soc., N. Y. 
WKAL-Itome. N. Y. 
WKAM-Goshen. Ind. 
%VT-CAN-Kankakee. M. 
WKAP-Allentown, Pa. 
WICAQ-San Juan. P. R. 
WKAT-3fiami. Fla. 
WKAU-Kaukauna, Wis. 
WKA \--Glasgow. Ky. 
WKAZ-Charleston. W. Va. 
WKI3A-Vinton. Va. 
WRAC-North Wilkesboro. N. C. 
WEBH-LaCrosse, Wis. 
WKBT-St. Marys, Pa. 
MCB.T-3filan, Tenn. 
WIMK-Keene. N. H. 
WKIN.-Covington, Tenn. 
WARN-Youngstown, Ohio 
WKIM-ITarrisburg. Pa. 
MUIR-Manchester, N. H. 
WKIIV-Ilichmond. Ind. 
WICIIIV-13uftalo, N. Y. 
REBX-Winston-Salem. N. C. 
WICHY-Chatham, Va. 
NESS-Muskegon, Fitch. 
WTÇCT-Bowling Green. Ky. 
WICCU-Corinth. Mass. 
WKCW-Warrentown. 
ViECY-Flarrisonburg, Va. 
WKDA-Nashville, Tenn. 
WKDE-Altavista, Va. 
WKDK-Newberry, S. C. 
WICDL-Clarksdale. Miss. 
WKDR-Plattsburgh, N. Y. 
WICDX-Ilamlet. N. C. 
WKDZ-Cadiz. Ky. 
WEEE-Huntington, W. Va. 
WKET-ILewanee. Ill. 
WKEN-Dover. Del. 
WKER-Pompton Lakes, N. F. 
MENU-Griffin, Ga. 
WNEX-Blarksburg, Va, 
WKEY-Covington, Va. 
WKFD-Wickford, R.. I. 
WI-CPC-Yam. P. It. 
WICTR-Battle Creek. Mich. 
NIEGN-Knoxville, Tenn. 
WKGX-Lenoir, N. C. 
WKFIM-Jackson. Mich. 
WRIC-Ilazard. KY. 
WEIG-Glennville. Ga. 
IVKIK-Leonardtown. Md. 
WICTN-Kingsport, Tenn. 
WKIP-Poughkeepsie. N. Y. 
WKIS-Orlando, Fla. 
WKIX-Raleigh, N. C. 
WKIS-Ney West, Fla. 
NVEM-Mayaguez. P. R. 
WILIG-Fort Wayne. Ind. 
WKIE-Granite Falls. N. C. 

MU-It-Muskegon Eta.. Mich. 
WEND-Aurora, Ill. 
WKNO-Cocoa, Fla. 
WKKR-Pickens, S. C. 
WICKS-Vanceburg, KY. 
WKLA-Ludington, Mich. 
WICLC-St. Albans, W. Va. 
WKLF-Clanton. Ala. 
VIELIC-Cloquet. Minn. 
WKL3f-Wilmington. N. C. 
WKLO-Loulsville. Ky. 
WKLP-Keyser. W. Va. 
WKLV-Blackstone. Va. 
WKLY-Hartwell, Ga. 
AEMC-Rearing Spring, Pa. 
WRINF-FlInt, Mich. 
WICMG-Newberry, S. C. 
WICNI-Kalamazoo, Mich. 
WK3fK-Blountstown. Fla, 
WENT-Kings Mountain. N. C. 
WKNE-Keene. N. IT. 
WKPM-Princeton, Minn. 
WKQW-Spring Valley, N. Y. 
WKYB-Hemingway, S. C. 
RENA-Dearborn, Mich. 
WKNT-Kent. Ohio 
WKNX-Saginaw, Filch. 
WKNY-Kingston, N. Y. 
WKOA-Hopkinsville, Ky. 
WKON-Sunbury, Pa. 
PINOL-Amsterdam, N. Y. 
WKOP-Binghamton. N. Y. 
WKOR-Starintille. Miss. 
tvx0v-weliston. Ohio 
WICOW-Madison, Wis. 
WKOX-Framingham, Mass.. 
IVICOY-Bluefield, W. Va. 
WKOZ-Nosciusko, Miss. 
WKPA-New Kensington, Pa. 
WKPR-Kalamazoo, Filch. 
WKPT-Kingsport. Tenn. 
AEI:IV-Sullivan. Ind. 
WR-QW-Spring Valley, N. Y. 
%%ERA-Roily Springs, Miss. 
WICIW-Cincinnati. Ohio 
WKRG-Mobile. Ala. 
WKRK-Murphy. N. C. 
VIER3f-Columbia, Tenn. 
MICRO-Cairo. Ill. 
WERS-Wankegan. AL 
WKRT-Cortland, N. Y. 
WKRW-Cartersville, Ga. 
wKR7.--nil City. Pa. 
NESC-Kershaw. S. C. 
WKSK-West Jefferson. N. C. 
WTSK-jamestown, N. Y. 
WKSP-Kingstree, S. C. 
WKSR-Pulaski, Tenn. 
WEST-New Castle, Pa, 
IV-RTC-Charlotte. N. C. 
WKTI-Farminaton. Maine 
WKTQ-South Paris. Me, 
WRTS-SheboYgan, Wis. 
WKTX-Atlantic Beach, Fla. 
PIETY-La Crosse, Wis. 
WKUT,-Cullman, Ala. 
WKVA-T.eveiston, Pa. 
WAYM-San Juan, P. It. 
WKVO-Flavelock, N. C. 
WKI'T-Arattleboro. 
1IEWF-Ney West. Fla. 
WKWK-Wheeling. W. Va. 
WKXL-C'oneord, N. H. 
WRXR-Exeter. N. H. 
WKXV-Knoxville. Tenn. 
REXY-Sarasota, Fla. 
WRY-Oklahoma City, Okla. 
WKYC-Cleveland. Ohio 
PINTE-Bristol. Va. 
WRITE-Son Juan, P. R. 
Wit YO-Caro. Mich. 
WKI-X-Paducah. Ky. 
WKSA-Kane, Pa. 
WKST-Casey, Ill. 
MESA-Kalamazoo. Mich. 
WLA e-Na shville, Tenn. 
WLAD-Danbury, Conn. 
WLAF-La Follette, Tenn.. 
WLAG-La Grange. Ga. 
WLA3f-Lewiston, Fie. 
IVLAN-Lancaster, Pa. 
WLAP-Lexington, Ky. 
WLAQ-Rome, Ga. 

WLAR-Athens. Tenn. 
WLAS-Jacksonville, N. C. 
WLAT-Conway, S. C. 
WLAU-Laurel, Miss. 
WLAV-Grand Rapids, Mich. 
MAW-Lawrenceville, Ga. 
WLAY-Muscle Shoals. Ala. 
WLAB-Carrollton, Ga. 
WLBC-Muncle, Ind. 
WLBE-Leesburg-Eustis, Fla. 
%%LAG-Laurens, S. C. 
WLBII-Matloon, Ill. 
WLBI-Denham Springs, La. 
MAU-Bowling Green. Ny. 
WLTITC-DeKalb, Ill. 
WLBN-Lebanon, Ky. 
WLBR-Lebanon. Pa. 
WLBS-rentreville. Miss. 
WLIFIZ-Bangor. Me. 
WLCB-hfoulton, Ala. 
WLCK-Scottsville. Ky. 
WLC3I-Lancaster. S. C. 
WLCO-Eustis, Fla. 
WLCS-Baton Rouge, La. 
WLCX-LaCrosse, Wis. 
WLCY-St. Petersburg, Fla. 
WLDR-Atlantle City. N. J. 
WLDS-Jacksonville. 
WLDY-Ladysmith, Wis. 
WLEA-Hornell, N. Y. 
WLEC-Sandusky, Ohio 
A-LEE-Richmond, Va. 
WLEF-Greenwood, Miss. 
WLEM-Emporium. Pa. 
WLEO-Ponce, P. R. 
WLES-Lawrenceville, Va. 
WLET-Toccoa, Ga. 
WLEW-Bad Axe, Mich. 
WLEY-Cayey, P. It. 
WLFA-La Fayette. Ca, 
WLFH-Little Falls. N. Y. 
WLGM-Lynchburg, 
WLGN-Logan, Ohio 

WLIB-New York, N. Y. 
WLIJ-Shelbyville. Tenn. 
WLIK-Newport, Tenn. 
WLIL-Lenoir City. Tenn. 
WLIP-Kenosha. Wis. 
IVLIQ-Mobile, Ala. 
WLIS-Old Saybrook. Conn. 
WLIV-Livingston, Tenn. 
WLIX-Islip, N. Y. 
WLIZ-Lake Worth, Fla. 
WLICB-De Kalb, Ill. 
WLKE-Watinun, Wis. 
WLK3f-Three Rivers. Mich. 
WLIZN-Lincoln, Me. 
WLKR-Norwalk, Ohio 
WLKS-West Liberty, KY. 
WLICW-Providence, It. I. 
VI'LLE-Raleigh, N. C. 
WLLII-Lowell, Mass. 
WLLL-Lynchburg, Va. 
WLLY-Wilson, N. C. 
WL3M-Laurel, Md. 
WLMJ-Jackson, Ohio 
WLNA-Peekskill, N. Y. 
WLNC-Laurinburg, N. C. 
IVLNG--Sag Harbor, N. 1. 
WLNII-Laconia. N. H. 
IVLOA-Braddock, Pa. 
WL011-Portland, Maine 
IVLOC-3funfordville, Ky. 
IVLOD-Pompano Beach. Fla. 
WL0E-Eden, N. C. 
WLOF-Orlando, Fla, 
WLOG-Logan, W. Va. 
WL011-Princeton, W. Va. 
WLOI-La Porte, Ind. 
WLOK-Memphis, Tenn. 
IVLOL-Minneapolis, Minn. 
WLON-LIncolnton, N. C. 
WLOP-Jesup, Ga. 
WLOR-Thomasville, Ga. 
WLOS-Asheville, N. C. 
WLOIT-Loulmille, Ky, 
WLOV-Washington. Ga. 
WLOW-Aiken, S. C. 
WL0X-Biloxi, Miss. 
WLPH-Irondale, Ala. 
WLPM-Suffolk, Ya. 
WLPfl-LaSalle, Ill. 
WLQR-Chiefland. Fla. 
WLItC-Whitehall. Filch. 
WLS-Chicago, Ill. 
WLSB-Copperhill, Tenn. 
WLSC-Lorls, S. C. 
WLSD-Big Stone Gap, 'Va. 
1VLSE--Wallace, N. C. 
WLSH-Lansford, Pa. 
WLSI-Pikesville, Ky. 
WLSM-Louissille, Miss. 
WLST-Eseanaba, 3lich. 
WISV-Wellsville, N. Y. 
WLTC-Gastonia, N. C. 
WLTH-Gary, Ind. 
WLTN-T.Ittleton. N. H. 
WLTO-Miami, Fla. 
WLITV-Loves Park, Ill. 
WLUX-Baton Rouge, La. 
WLVA-Lynchburg, Va. 
WLW-Cincinnati. Ohio 
WLY13-Albany, Ga. 
WLYC-Williamsport, Pa. 
WLYN-Lynn, Mass. 
WLYV-Fort Wayne, Ind. 
WMAC-Metter. Ga. 
WMAD-Madlson. Wis. 
W3fAF-Madison. Fla. 
R'MAG-Forest, Miss. 
WMA.T-State College, Pa. 
WMAK-Nashville, Tenn. 
WMAL-Washington. D. C. 
WMANI-3farinette, Wis. 
INMAN-Mansfield. Ohio 
WMAP-Monroe, N. C. 
WMAQ--Chicago, Ill. 
IV/JAS.-Springfield, Mass. 
WMAY-Springlield, Ill. 
WINAS--11ncon. Ga. 
W 3fBA-Ambridge. Pa. 
AMBD-Peoria, Ill. 
W3THIT-Joplin. Mo. 
W3113L--31orehead City, N. C. 
WMTINI-Miami Beach, Fla. 
W3ITIN-Petoskey. Filch. 
WMBO-Auburn, N. Y. 
wmitii-Jacksonville, Fla. 
WMBS-Uniontown, Pa. 
WINDT-Shenandoah, Pa. 

WEE-Memphis. Tenn. 
WMCA-New York, N. Y. 
WINCH-Church Hill. Tenn. 
MICL-31cLeansboro, 
W3fCP-Columbia, Tenn. 
WMCTI-Oneida, N. Y. 
WMCS-Machias. Me. 
WhfCT-3fountain City, Tenn. 
WMDC-Flazlehurst. Miss. 
WMDD-Fajardo, P. It. 
WMDN-Midland. Mich. 
NMEG-Eau Gallia. Fla. 
WINEK-Chase City, Va. 
WMEL-Pensacola, Pia. 
W3fEN-Tallahassee. Fla. 
W3fES-Ashburn. Ga. 
WMEV-Marion, Va. 
WMEX-Boston, Masa. 
WMTC-3fonroeville, Ala. 
WMFD-Wilmington. N. C. 
WMPG-Hibbing, Minn. 
WMFJ-Daytona Beach. Fla. 
W3flelt-Illgh Point, N. C. 
WMGA-3foultrie, Ga. 
WMGO-Canton, Miss. 
WMGR-Bainbridge, Ga. 
WMGS-Bowling Green. Ohio 
WMGW-Meadville, Pa. 
WMGY-Montgomery, Ala. 
WMHI-Braddock Heights, Md, 
WMIA-Arecibo. P. It. 
IV3fIC-Sandusky, Mich. 
WMID-Atlantic City. N. J. 
WMIK-Middlesboro. KY. 
WMIL-Milwaukee. 
WMIN-St. Paul. Minn. 
WMIQ-Iron Mountain, Mich. 
WHIR-Lake Geneva, Wis. 
WMIS-Natchez, Miss. 
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I STATION INDEX 
MIX—Mt. Vernon. Ill. 
•MJM—Cordele. Ga. 
MKR—Milllnocket. Me. 
'MKT—Minneapolis, Minn.. 
MLO—Beverly. Mass. 
MLP—Milton, Pa. . 
MLS—Sylacauga. 
MLT—Dublin. Ga. 
MMB—Melbourne. Fla. . 
MIIII—Marshall, N. C. 
M.MJ—Lancaster, N. Y. 
MAIM—Westport. Conn. 
MMN—Fairmont. W. Va. 
MAW—Meriden. Conn. 
MNA—Gretna, Va. 
'MNB—North Adams, Mass. 
MNC—Morganton. N. C. 
MNE—Menomonle, Wis. 
MNI—Columbus, Ohio 
MNS—Olean, N. Y. 
MNZ--Montezuma. Ga. 
MUA—Marietta. Ohio 
'MOB—Mobile, Ala. 
All)C-Chatudiooga. Tenn. 
MUG—Brunswick. Ga. 
MOU—hatallton. Ohio 
MOK—Metropons, 
AWN—Montgomery. W. Va. 
Moo—Mobile, Ala. 
1.102—l/cala. Fla. 
MOR—Morehead. Ky. 
MOU—Berlin, N. 
Mt)V—Itavenswood, W. Va, 
MOX—Meridian, Min. 
MPA—Aberdeen, Miss. 
MPL—liancock, Mich. 
M.PM—Sullthlield, N. C. 
h120—Middleport-Pomeroy, 014, 
M.PP—Chicago Meights. Ill. 
MPS—Memphis, Tenn. 
hiPT—South Williamsport, Pa. 
ABM—Memphis. Tenn. 
MBIS--Greenville, S. U. 
MEC—Milford, Mass. . 
MRE—Monroe, Ga. 
adltio—Lewistown. Pa. 
Mal—Marion, Ind. 
}ERN—Marion, Unto 
MRO—Aurora, Ill. 
ME.1.—Fllnt, Mach. 
MSA—Massena, N. Y. 
MSG—Oakland. Md. 
liSJ—SYlva, N. U. 
MSK—Morgandeld. KY. 
/ISL.—Decatur, Ala. 
MSR—Manchester, Tenn. 
MST—Mt. Sterling, Ky. 
MT—Cedar Rapids, Iowa 
MTA—Central City. KY. 
MTC—Vancleve, Ky. 
MTD—Iiinton, W. Va. 
/MTE—Manistee, Mich. 
//dn.—Leitchfield. KY. 
fMTAI—Atoultrie, Ga. 
/MTN—Morristown. Tenn. 
/MT.E—Morristown, N..1. 
/MTS—Dlurfreesboro, Tenn. 
TM US—Muskegon. Mich. 
7M1.1 U—Greenville, S. C. 
/MVA—MartinsviLle, Va. 

N. J. 
MVG—MIlledgeville, Ga. 
MVO—Mt. Vernon, Ohio 
MYR—Sidney. Ohio 
MWM—Wilmington. Ohio 
IdYli—Myrtie Beach, S. C. 
MYN—Mayodan. N. C. 
MILE—Ft. Myers, Fla. 
NAB—Bridgeport, Conn. 
NAG—Norman, Okla. 
NAE—Warren. Pa. 
NAG—Grenada, Miss. 
NAB—Nashville, Tenn. 
NAK—Nanticoke, l'a. 
NAM—Neenah-Menasha, Wis. 
NAlt—Norristown, Pa. 
NAT—Natchez, Miss. 
NA U—New Albany, Miss. 
NAV—Annapolls, Md. 
NAX—Yankton, S. D. 
NBC—New York, N. Y. 
NI:SF—Binghamton, N. Y. 
Nitii—New Bedford, Mass. 
NISI—Park Falls. Wis. 
NBP—Newburyport. Mass. 
NBS—Murray, Ky. 
NBT—Wellsboro, Pa. 
/NBY—Newberry. Mich. 
/NBZ—Saranac Lake, N. Y. 
/NCA—Mier City. N. C. 
/NCC—Barnesboro, Pa. 
'NCG—North Charleston. S. C. 
'NCO—Ashland, Ohio 
'NUT—Greenville. N. C. 
/NDB—Daytona Beach. Fla. 
!MIR—Syracuse, N. Y. 
7NDU—South Bend, Ind. 
/NEA—Newnan, Ga. 
/NEB—Worcester, Mass. 
/NEG--Toccoa, Ga. 
TNEL—Caguas, P. R. 
INEIL—Live Oak, Fla. 
!NES—Central City. KY. 
'NEW—New York, N. Y. 
'NEX—Macon, Ga. 
'NFL—Green Bay, Wis. 
'NGA—Nashville, Ga. 
!NGO—Mayileld, Ky. 
'NHC—New Haven, Conn. 
'NAY—White River Junction, VI 
!NIA—Cheektowaga. N. Y. 
rNIK—Arecibo, P. R. 
'NIL—Niles. Mich. 
'NIONiles, Ohio 
rNJH—Ilamnionton, N. T. 
rb/JR—Newark, N. J. 
rNKL—Norwalk. Conn. 
TNKY—Neon. Ky. 
'NIA—Indianola, Miss. 
'NLC—New London. Conn. 
'NLK—Norwalk, Conn. 
'NMP—Evanston, Ill. 
'NMT—Garden City, Ga. 
'NNC—Newton. N. C. 
'NNINewton, N. J. 
'NNT—Warsaw, Va. 

WNOE—New Orleans, La. 
WNOG—Naples, Fla. 
WNOK—Columbia. S. C. 
WN00—Chattanooga, Tenn. 
WNOP—New port, Ky. 
WNOR—Norfolk, Va. 
WNOS—High Point, N. C. 
WNOV—Milwaukee, Wis. 
WNOW—York. Pa. 
WNOX—Knoxville, Tenn. 
WNPS—New Orleans, La. 
WNPT—Tuscaloosa, Ala. 
WNPV—Lansdale, Pa. 
WNRG—Grundy, Va. 
WNRI—Woonsocket, R. I. 
WNRJ—Gainesville, (Ia. 
WNRK—Newark, Del. 
WNRV—Narrows-Pearisburg, Va. 
WNSL—Laurel, Miss. 
WNTN—Newton, Mass. 
WNTT—Tazewell, Tenn. 
WNUE—Ft. Walton Beach. Fla. 
WNUS—ChIcago, Ill. 
WNUZ--Talladega, Ala. 
WNVA—Norton, Va. 
WNVL—Nicholasville, Ky. 
WNVY—Pensacola, Fla. 
WNWI—Valparaiso, Ind. 
WNXT—Ponsmouth, Ohio 
WNYN—Canton, Ohio 
WNYR—Rochester, N. 'Y. 
WOAI—San Antonio, Tex. 
WOAP—Owosso, Mich. 
WOAY—Oak Hill, W. Va. 
WOBS—Jacksonville, Fla. 
WOBT—Rhinelander, Wis. 
WOC—Davenport, Iowa 
WOCB—West Yarmouth. Mass. 
WOCH—North Vernon. Ind. 
WOCN—Miami, Fla. 
WOCO—Oconto, Wis. 
WODI—Brookneal, Va. 
WODY—Bassett, Va. 
WOGA—Sylvester, Ga. 
WOGO—New Smyrna Beach, Fis. 
WOIII—East Liverpool. Ohio 
WOHO—Toledo, Ohio 
WOHS—Shelby, N. C. 
IVOIB—Saline. Mich. 
WOIC—Columbia, S. C. 
WOIO—Canton, Ohio 
WOKA—Douglas, Ga. 
WOKB—Winter Garden, Fla. 
WOKC—Okeechobee. Fla. 
WOKE—Charleston, S. C. 
WOKJ—Jackson, Miss. 
WOKK—Meredian, Miss. 
WOKL—Eau Claire, Wis. 
WOKO—Albany, N. Y. 
WOKS—Columbus, Ga. 
WOKW—Brockton, Mass. 
WOKY—Milvtaukee, Win. 
WOKZ—Alton, Ill. 
%VOL—Washington. D. C. 
WOLD—Marion, Va. 
WOLF—Syracuse, N. Y. 
WOLS—Florence, S. C. 
WOMI—Owensboro, Ky. 
WOMN—Decatur, Ga. 
WOMP—Wheeling. W. Va. 
WOMT—Manitowoc, Wis. 
WONA—Winona, Miss. 
WOND—Pleasantville, N..1. 
WONE—Dayton, Ohio 
WONN—Lakeland. Fla. 
WONS—Tallahassee, Fla. 
WONW—Deflance, Ohio 
WOOD—Grand Rapids. Mien. 
WOOF—Dothan, Ala. 
WOOK—Wasbington, D. C. 
W000—De Land, Fla. 
IVOOW—Greenville, N. C. 
WOPA—Oak Park, Ill. 
WOPI—Bristol, Tenn. 
WOR—New York, N. Y. 
NVORA—Mayaguez, P. R. 
WORC—Worcester, Mass. 
WORD—Spartanburg. S. C. 
WORG—Orangeburg, S. C. 
WORJ—Orlando, Fla. 
WORK—York, Pa. 
WORM—Savannah, Tenn. 
IVORX—Madison, Ind. 
WOSC—Fulton, N. Y. 
WOSH—Oshkosh. Wis. 
WOTR—Corry, Pa. 
WOTT—Watertown, N. Y. 
WOTW—Nashua, N. H. 
WOVE—Welch, W. Va. 
WOW—Omaha. Neb. 
WOWL—Florence, Ala. 
WOWO—Fort Wayne. Ind. 
WOWW—Naugatuck, Conn. 
WOXF—Oxford. N. C. 
WOZK—Ozark. Ala. 
WPAB—Ponce, P. R. 
WPAC—Patchogue, N. Y. 
WPAD—Paducah, Ky. 
WPAG—Ann Arbor. Mich. 
WPAL—Charleston, S. C. 
WPAM—Pottsville, Pa. 
WPAQ—Mt. Airy, N. C. 
WPAR—Parkersburg, W. Va. 
WPAS—Zephyrhills, Fla. 
WPAT—Paterson. N. J. 
WPAW—East Syracuse, N. Y. 
WPAX—Thomasville, Ga. 
WPAY—Portsmouth, Ohio 
WPAZ--Pottstown, Pa. 
wpsc—Richfield. Minn. 
IVPCC—Clinton, S. C. 
WPCF—Panama City, Fla. 
WPCO—Mount Vernon, Ind. 
WPDF—Corydon, Ind. 
WPDM—Potsdam. N. Y. 
WPDR—Portage, Wis. 
WPDQ—Jacksonville. Fla. 
WPDX—Clarksburg, W. Va. 
NYPEH—Loulsville. Ga. 
WPEN—Philadelphia, Pa. 
WPEO—Peoria, 
WPEP—Taunton, Mass. 
WPET—Greensboro. N. C. 
WPFA—Pensacola. Fla. 
WPFB—Middletovvn. Ohio 
WPGA—Perry, Ga. 

WPGC—Bladensburg, Md. 
WPGF—Burgaw. N. C. 
WPGW—Portland, Ind. 
WPHB—Phillipsburg, Pa. 
WPBC—Waverly, Tenn. 
WPI1M—Port Huron, Mich. 
WPIC—Sharon. Pa. 
WPID—Piedmont, Ala. 
WPIK—Alexandria. Va. 
WPIT—Pittsnurgn, ra. 
WPKE—Pikeville, Ky. 
WPKO—Waverly, Ohio 
WPKY—Princeton. Ky. 
WPLA—Plvv• City. Fla. 
WPLB—GreenvIlle, Mich. 
WPLK—Rockmart. Ga. 
WPLM—Plymouth, Mass. 
WPLO—Atlanta, Ga. 
WPLY—Plymouth, Wis. 
WPME—Punzsutawney, Pa. 
WPMB—Vandalia. 
WPMP—Pascagoula-Moss 

Miss. 
WPNC—Plymouth, N. C. 
WPNF—Brevard, N. C. 
WPNII—Plymouth. N. H. 
WPNO—Auburn, Me. 
WPNX—Columbus. Ga. 
WPOK—Pontiae, Ill. 
WPON—Pontiac, Mich. 
WPOP—Hartford, Conn. 
WPOR—Portland, Me. 
WPOW—New York, N. Y. 
WPPA—Pottsville, Pa. 
WPRA—Mayaguez, P. R. 
WPRC—Lincoln. Ill. 
WPRE—Prairie du Chien, Wis. 
WPRN—Butier, Ala. 
WPRO—Providence, R. I. 
WPRP—Ponce, P. R. 
WPRS—Paris, Ill. 
WPRT—Prestonburg. KY. 
WPRV—Wauchula. Fla. 
WPRW—Manassas, Va. 
WPRY—Perry. Fla. 
WPSL—Monroeville. Pa. 
WPTF—Raleigh, N. C. 
WPTL—Canton, N. C. 
WPTN—Cookeville. Tenn. 
WPTR—Albany. N. Y. 
WPTS—Pittston, Pa. 
WPTX--Lezington Park, Md. 
WPTIV—Piqua, Ohio 
WPUT—Brewster. N. Y. 
WPITV—Pulaski. Va. 
WPYA—Petersburg, Va. 
WPVL—Painesville, Ohio 
WPXE—Starke, Fla. 
WPXY—Greenville. N. C. 
WPYB—Benson, N. C. 

WQAM—Miami. Fla. 
WQBA—bilami, Fla. 
WQB0—Vicksburg, Miss. 
WQBS—San Juan, P. R. 
WQDY—Calais, Maine 
WQIC—Meridlan, Miss. 
WQIK—Jacksonville. Fla. 
WQIZ—St. George, S. C. 
VVQMR—Silver Springs. Md. 
NOOK—Greenville, S. C. 
WQSN—Charleston, S. C. 
WQTC—Two Rivers. Wis. 
WQTE—Monroe, Mich, 
WQTIV—Latrobe, Pa. 
WQTY—Montgomery, Ala. 
WQUA—Moline, Ill. 
WQVA—Quantico, Va. 
WQXI—Atlanta, Ga. 
IVQXL—Columbia, S. C. 
WfiXR—New York, N. Y. 
WQXT—Palm Beach. Fla. 

WRAB—Arab. Ala. 
WRAC—Racine, Wis. 
WRAD—Radford, Va. 
WRAG—Carrollton, Ala. 
VRAI—Rio Piedras, P. R. 
WRAJ—Anna, Ill. 
WRAK—Williarnsport. Pa. 
WRAM—Monmouth, Ill. 
WRAP—Dover, N. J. 
WRAP—Norfolk, Va. 
WRAW—Reading, Pa. 
WRAY—Princeton, Ind. 
WRBC—Jackson, Miss. 
WRBD—Pompano Beach, Fla. 
WRBE—Lucedale, lilas. 
WRBJ—St. Johns, Mich. 
WRBL—Columbus, Ga. 
WRBN—Warner Robins, Ga. 
WRC—Washington, D. C. 
WRCD—Dalton, Ga. 
WRCII—New Britain, Conn. 
WRCK—Florence. Ala. 
WRCO—Richland Center. Wis. 
WRCP—Philadelphla, Pa. 
WRCS—Ahoskie, N. C. 
WRDB—Reedsburg, Wis. 
WRDO—Augusta. Me. 
WRDS—South Charleston, W. Va. 
WRDW—Augusta, Ga. 
WREB—Holyoke, Mass. 
WREC—Memphls, Tenn. 
WREL—Lexington. Va. 
WREN—Topeka, Kans. 
WREO—Ashtabula, Ohio 
WREV—Reldsville, N. C. 
WREY—New Albany. Ind. 
WRFC—Athens, Ga. 
WRFD—Columbus-Worthington. 
Ohio 

VVRFS—Alezander City, Ala. 
WRGA—Rome, Ga. 
WRGM—Richmond. Va. 
WRGS—Rogersville, Tenn. 
WRIIC—Jacksonville. Fla. 
WRHI—Rock Hill, S. C. 
WRHL—Rochelle, Ill. 
WRIINV—Cleveland, Ga. 
WRIB—Providence, R. I. 
WRIC—Richlands, Va. 
WRIE—Erie. Pa. 
WRIC7--Wausau, Wis. 
WRIN—Rensselaer, Ind. 
WRIP—Rossville, Ga. 
WRIS—Roanoke, Va. 
WRIT—Milwaukee, Wis. 

WRIV—Riverhead, N. Y. 
WRIZ—Coral Gables, Fla. 
WRJC—Mauston, Wis. • 
WRJN—Racine. Wis. 
WRJW—Picayune, Miss. 
WRKB—Kannapolis, N. C. 
WRKD—Rockland. Me. 
WRKH—Rockwood, Tenn. 
WRKL—New City. N. Y. 
WRKM—Carthage. Tenn. 
WRKN—Brandon, Miss. 
WRKO—Boston, Mass. 
WRKT—Cocoa Beach. Fla. 
WILD—West Point, Ga. 
WRMA—Montgomery. Ala. 
VVRMF—Titusville. Fla. 
WRMN—Elgin, Ill. 
WRMS—Beardstown, 
WRMT—Rocky Mount, N. C. 
1VRNB—New Bern, N. C. 
WRNC—Raleigh, N. C. 
WANG—North Atlanta, Ga. 
WRNL—Richmond, Va. 
WRNY—Rome, N. Y. 
WROA—Gulfport. Miss. 
WROB—West Point. Miss. 
VVROC—Rochester, N. Y. 
WROD—Daytona Beach, Fla. 
WROK—Rockford, Ill. 
WROL—Knoxville. Tenn. 
WROM—Rome Ga. 
WRON—Ronceverte, W. Va. 
WROS—Scottsboro, Ala. 
WROV—Roanoke, Va. 
WROW—Albany, N. Y. 
WROX—Clarksdale, Miss. 
WROY—Carmi, Ill. 
WROZ—Evansville, Ind. 
WRPL—Charlotte. N. C. 
WRPM—Poplarvllle, Miss. 
WER—Dallas, Tea. 
WRRR—Rockford, Ill. 
WRRZ—Clinton, N. C. 
WRSC—State College, Pa. 
WRS7—San Juan, I'. R. 
WRSL—Stanford, Ky. 
WRSW—Warsaw, Ind. 
WRTA—Altoona, Pa. 
WRTH—Wood River, Ill. 
WRTL--Rantoul, Ill. 
WRUF—Gainesville, Fla. 
WRUM—Rumford, Me. 
WRUN—Utica, N. Y. 
WRUS—Russellville, Ky. 
IVEVA—Richmond. Va. 
WANK—Renfro Valley, KY. 
WRWH—Cleveland, Ga. 
WRXO—Roxboro, N. C. 
WRYM—New Britain. Conn. 
WRYT—Boston, Mass. 
WSAC—Fort Knox-Radcliff, Ky. 
WSAF—Sarasota, Fla. 
WSAI—Cincinnati, Ohio 
WSAL—Logansport, Ind. 
WSAM—Saginaw, Mich. 
WSAN—Allentown, Pa. 
WSAO—Senatobia. 
WSAR—Fall River, Mass. 
WSAT—Salisbury, N. C. 
WSAU—Wausau, Wis. 
WSAV—Savannah, Ga. 
WSAY—Rochester. N. Y. 
WSAZ—Huntington, W. Va. 
WSB—Atlanta, Ga. 
WSBA—York. Pa. 
WSBB—New Smyrna Beach, Fla. 
WSBC—Chicago. Ill. 
WSBP—Chattahoochee, Fla. 
WSBR—Bacon Raton. Fla. 
WSBS—Great Barrington, Mass. 
WSBT—South Bend, Ind. 
WSCM—Panama City, Fla. 
WSCO—Taylorvllie, Miss. 
WSCR—Scarnton, l'a. 
WSDR—Sterling. Ill. 
WSDS—Ypsilanti, Mich, 
WSEB—Sebring, Fla. 
WSEL—Pontotoc, Miss. 
WSEM—Donaldsonville, Ga. 
NVSEN—BaldoinsvIlle, N. Y. 
WSER—Elkton, Md. 
WSEY—Sevierville, Tenn. 
WSFB—Quitman, Ga. 
WSFC—Somerset. KY. 
WSFT—Thomaston, Ga. 
IVSFIV—Seneca Falls. N. Y. 
WSGA—Savannah, Ga. 
WSGB—Sutton, W. Va. 
WSGC—Elberton, Ga. 
WSGN—Birmingham. Ala. 
WSGO—Osmego, N. Y. 
WSGW—Saginaw, Mich. 
WSHB—Raeford, N. C. 
WSHF—Sheffield, Ala. 
WSHN—Fremont, Mich. 
WSHO—New Orleans, La. 
WSHP—Shippensburg. Pa. 
WSIB—Beaufort, S. C. 
WSIC—Statesville, N. C. 
WSID—Baltimore. Md. 
WSIG—Mount Jackson, Va. 
WSIP—Paintsville, Ky. 
IVSIR—Winter Haven, Fla. 
WSIV—Pekin. Ill. 
WSIX—Nashville. Tenn. 
WSIZ—Ocilla, Ga. 
WSJC—Magee, Miss. 
WSJM—St. Joseph, Mich. 
WSJR—Madawaska, Me. 
WSJS—Winston-Salem. N. C. 
WSJW—Woodruff, S. C. 
WSKE—Everett, Pa. 
WSKI—Barre-Montpeller, Vt. 
WSKT—Colonial Village, Tenn. 
WSKY—Asheville, N. C. 
WSLB—Ogdensburg. N. Y. 
WSLC—Clermont. Fla. 
WSW—Jackson. Miss. 
WSLM—Salem, Ind. 
WSLR—Akron, Ohio 
WSLS—Roanoke, Va. 
WSLT—Ocean City-Somers Point. 
N. J. 

WSLV—Ardmore, Tenn. 
WSM—Nashville, Tenn. 
WSMA—Marine City. Mich. 
WSMB—New Orleans, La. 

WSMD—La Plata, Md. 
WSME—Sanford. Me. 
WSMG—Greenville, Tenn. 
WSMI—Litchfield, Ill. 
WSML—Graham. N. C. 
WSMN—Nashua, N. H. 
WSMT—Sparta. Tenn. 
WSMY—Weldon, N. C. 
WSNE—Cumming, Ga. 
WSNJ—Bridgeton, N. J. 
WSNO—Barre. Vt. 
WSNT—Sandersville, Ga. 
WSNY—Schenectady, N. Y. 
WSNW—Seneca, S. C. 
WSOC—Charlotte, N. C. 
WSOK—Savannah, Ga. 
WSOL—Tampa, Fla. 
WSOM—Salem, Ohio 
WSON—Henderson, Ky. 
WS00—Sault Ste. Marie. Mich. 
WSOQ—Syracuse. N. Y. 
WSOY—Decatur. Ill. 
WSPA—Spartanburg. S. C. 
WSPB—Sarasota, Fla. 
WSPD—Toledo, Ohio 
WSPF—Hickory, N. C. 
WSPR—Springlield. Mass. 
WSPT—Stevens Point. %Via. 
WSRA—Milton. Fla. 
WSRC—Durham, N. C. 
WSRF—Ft. Lauderdale, Fla. 
WSRO—Marlboro, Mass. 
WSRIV—Hillsboro, Ohio 
WSSA—Atlanta, Ga. 
WSSE—Durham. N. C. 
WSSC—Sumter. S. C. 
WSSO—Starkville, Miss. 
WSSV—Petersburg, Va. 
WSTA—St. Thomas, V. I. 
WSTC—Stamford. Conn. 
WSTH—Taylorville, N. C. 
WSTL—Eminence. Ky. 
WSTP—Salisbury, N. C. 
WSTR—Sturgis, Mich. 
WSTU—Stuart. Fla. 
WSTV—Steubenville. Ohio 
WSTX—St. Croix. V. I. 
WSUB—Groton, Conn. 
WSUH—Oxford. MISS. 
WSUN—St. Petersburg, Fla. 
WSUX—Seaford, Del. 
WSUZ—Palatka, Fia. 
WSVA—Harrisonburg, Va. 
WSVL--Shelbyville, Ind. 
WSVM—Valdese, N. C. 
WSVP—West Warwick. R. I. 
WSVS—Crewe, Va. 
WSWG—Greenwood, Miss. 
WSWN—Belle Glade, Fla. 
WSWV—Pennington Gap, Va. 
WSWW—Platteville, Wis. 
WSYB—Rutland, Vt. 
WSYD—Mt. Airy, N. C. 
WSYL—Sylvania, Ga. 
WSYR—Syracuse, N. Y. 

WTAB—Tabor City. N. C. 
WTAC—Flint. Mich. 
WTAD—Quinry, Ill. 
WTAE—Pittsburgh, Pa. 
WTAG—Worcester. Mass. 
WTAI—Eau Gallia, Fla. 
WTAK—Garden City, Mich. 
WTAL—Tallahassee, Fla. 
WTAN—Clearwater, Fla. 
WTAP—Parkersburg, W. Va. 
WTAQ—La Grange. Ill. 
WTAR—Norfolk, Va. 
WTAW—Bryan-College Station, 

Tex. 
VVTAX—Springfield. Ill. 
WTAY—Robinson, Ill. 
WTBC—Tuscaloosa, Ala. 
VVTBF—Troy, Ala. 
WTBO—Cumberland, Md. 
WTBY—Waterbury, Conn. 
WTCA—Plymouth, Ind. 
WTCB—Flomaton, Ala. 
WTCH—Shawano, Wis. 
WTCJ—Tell City, Ind. 
WTCM—Traverse City, Mich. 
WTCO—Campbellsville, Ky. 
WTCR—Ashland, Ky. 
WTCS—Fairmont, W. Va. 
WTCW—Whitesburg, Ky. 
WTEL—Philadelphia, Pa. 
WTGA—Thomaston, Ga. 
IVIGR—Myrtle Beach, S. C. 
WTHB—Augusta, Ga. 
WTHD—Milford, Delaware. 
WTHE--Mineola, N. Y. 
WTHI—Terre Haute, Ind. 
WTI1M—Lapeer, Mich. 
WTHU—Thurmom. Md. 
WTIC—Bartford, Conn. 
WTID—Newport News, Va. 
WTIF—Tifton, Ga. 
WTIG—Massillon, Ohio 
WTIK—Durharn, N. C. 
WTIL—Mayaguez, P. R. 
WTIM—Taylorville, Ill. 
WTIP—Charleston, W. Va. 
WTIQ—Manistique, Mich. 
WTIV—Titusville, Pa. 
VVTIX—New Orelans, La. 
WT.III—East Point, Ga. 
WTJS—Jackson, Tenn. 
WTKAI—Hartford, Wis. 
WTKO—Ithaca, N. Y. 
WTKY—Tompkinsville, Ky. 
WTLB—Utica. N. Y. 
WTLK—Taylorville, N. C. 
WTLN—Apopka, Fla. 
WTLO—Somerset, Ky. 
WTLS—Tallassee, Ala. 
WTMA—Charleston, S. C. 
VVTMB—Tomah. Wis. 
WTMC—Ocala, Fla. 
WTMJ—Milnaukee, Wis. 
WTMP—Tampa, Fla, 
WTAIR—Camden, N. J. 
WTMT—Loulsville, Ky. 
WTNC—Thomasville, N. C. 
WTND—Orangeburg, S. C. 
WTNS—Coshocton, Ohio 
WTNT—Tallahassee, Fla. 
WTOB—Winston-Salem, N. C. 

WTOC—Savannah. Ga. 
WTOD—Toledo, Ohio 
WTOE—Spruce Pine, N. C. 
WTON—Staunton. Va. 
WTOO—Bellefontaine, Ohio 
WTOP—Washington. D. C. 
IVTOR—Torrington, Conn. 
VVTOT—Marianna, Fla. 
WTOW—Towson. Md. 
WTOY—Roanoke, Va. 
WTPR—Paris. Tenn. 
WTPS—Portage, Mich. 
WTQX—Selma. Ala. 
WTRA—Latrobe. Pa. 
WTRB—Ripie". Tenn. 
WTRC—Elkhart. Ind. 
WTRE—Greensburg. Ind. 
WTRI—Brunswick, Md. 
WTRL—Brandenton, Fla. 
WTRN—Tyrone. Pa. 
WTRO--Dyersburg. Tenn. 
WTRP—LaGrange, Ga. 
WTRR—Sanford, Fla. 
WTRU—Muskegon, Mich. 
WTRX—FlInt, Mich. 
WTRY—Troy, N. Y. 
WTSA—Brattleboro, Vt. 
WTSB—Lumberton, N. C. 
WTSL—Hanover. N. H. 
WTSN—Dover, N. H. 
WTSV—Claremont. N. H. 
WTTB—Vero Beach, Fla. 
WTTC—Towanda, Pa. 
WTTF—Tiflin, Ohio 
WTTI—Dalton, Ga. 
WTTL—Madisonville, Ky. 
WTTM—Trenton, N. J. 
WTTN—Watertown, IVis. 
WTTO—Toledo, Ohio 
WTTR—Westminster, Md. 
IVTIS—Bloomingten, Ind. 
WTTT—Amherst, Mass. 
WTUG—Tuscaloosa, Ala. 
IVTUP—Tupelo, Miss. 
WTUX—Wilmington. Del. 
WTVB—Coldwater. Mich. 
WTVL—Waterville. Me. 
WTVN—Columbus. Ohio 
WT VR—Richmond, Va. 
IVTWA—Thomson, Ga. 
WTIVB—Auburndale, Fla. 
VVTWN—St. Johnsbury, Vt. 
WTXL--West Springfield. Mass, 
WTYC—Rock 11111, S. C. 
WTYM—East Longmeadow, Mesa, 
WTYN—Tryon, N. C. 
WTYS—Marianna, Fla. 
VVTZE—Tazewell, Va. 
WUBE—Cincinnati, Ohio 
WUDO—Lewisburg, Pa. 
WUFE—Bazley, Ga. 
WUFF—Eastman. Ga. 
WUFO—Amherst. N. Y. 
WULA--Eufaula, Ala. 
WULF—Alma, Ga. 
WUNI—Mobile, Ala. 
WUNO—Rio Piedras, P. R. 
WUNR—Brookllne. Mass. 
WUOK—Cumberland, Md. 
WUSJ—Lockport, N. Y. 
WUST—Washington, D. C. 
WUWU—Gainesville, Fla. 
WVAB—Virginia Beach, Va. 
WVAK—Paoli. Ind. 
VVVAL—Sauk Rapids, Minn. 
WVAM—Altoona, Pa. 
WVAR—Richwood. W. Va. 
WVCB—Shallotte, N. C. 
WVCF—Windermere, Fla. 
WVCG—Coral Gables, Fla. 
WVCH—Chester, Pa. 
WVEC—Hampton. Va. 
WVGT—Mount Dora. Fla. 
WVIC—East Lansing, Mich. 
WVIM—Vicksburg. Miss. 
WVIP—Mount Kisco, N. Y. 
WVJP—Caguas. P R. 
WYJS—Ouensboro, Ky. 
WYKO--Columbus, Ohio 
WVLD—Valdost a, Ga. 
WVLK—Lexington. Ky. 
WVIN—Olney, Ill. 
WVLY—Water Valley, Miss. 
WVMC—Mount Carmel. Ill. 
WVMG—Cochran. Ga. 
WV/di—Biloxi, lilas. 
WVMT—Burlington. Vt. 
WVNA—Tuscumbia. Ala. 
WYNT—Newark, N. J. 
WV0B—Bel Air. Md. 
WVOC—Battle Creek, Mich. 
WV0E—Chadbourn, N. C. 
WVOII—Haziehurst. Ga. 
WV0J—Jacksonville, Fla. 
WVOK—Birmingham, Ala. 
WVOL--Nashville, Tenn. 
WVOM—Iuka. Miss. 
WVON—Cicero, 
WV0P—Vidalia, Ga. 
WVOS—Liberty, N. Y. 
WVOT—Wilson, N. C. 
WV0V—Iluntsville, Ala. 
WVOW—Logan, W. Va. 
WVOX—New Rochelle, N. Y. 
WVPO—Stroudsburg, Pa. 
WVRC—Spencer, W. Va. 
WVSA—Vernon, Ala. 
WVSC—Somerset. Pa. 
WVSM—Rainsville, Ala. 
WVTL—Monticello. Ind. 
WVVW—Grafton, W. Va. 
WWAB—Lakeland, Fla. 
WV/AM—Cadillac. Mich. 
IVWBA—St. Petersburg, Fla. 
WV/BC—Cocoa. Fla. 
WWBD—Bamberg, S. C. 
WWBR—Windber, Pa. 
WWBZ—Vineland, N. J. 
WWCA—Gary. Ind. 
%MCC—Bremen, Ga. 
WWCH—Clarion. Pa. 
WWCM—Brazil, Ind. 
WWCO—Waterbury. Conn. 
WWDA—Wisconsin Dells, Wis. 
WV/DC—Washington, D. O. 
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WWDR—Murfreeshoro, N. C. 
WWG0—Erie, Pa. 
WWGP—Sanford, N. C. 
WWGS—Tifton, Ga. 
WWFIY—Huntingten, W. Va. 
WWIN—Baltimore, Md. 
WIVIS--Black River Falls, Wis. 
WWIT—Canton, N. C. 
WM—Detroit. Mich. 
WW.TB—Brooksville, Fla. 
WWJC—Superior, Wis. 
WAVKE—Ocala. Fla. 
WWKO—Fair Bluff, N. C. 
WIVKY—Winchester, Ky. 
WIVL—New Orleans. La. 
WWML—Portage Pa. 
WWNC—Asheville, N. C. 
WWNH—Rochester, N. H. 
WWNR—Beckley, W. Va. 
WWNS—Statesboro, Ga. 
WWNY—Watertown, N. Y. 
WW0D—Lynehburg, Va. 
WW0K—Miami. Fla. 
WIVOL—Buttalo, N. Y. 

FREQUENCY 
MODULATION 
(FM) STATIONS 
CKLW-FM—Detrolt, Mich. 
KABC-FM—Los Angeles, Calif. 
KABL-FM—San Francisco, Calif. 
KACE-FM—Riverside, Calif. 
KADI (FM—St. Louis, Mo. 
ICAO° (FE)—Texarkana. Ark. 
KADX (FM—Denver, Colo. 
RAFE (FE)—Oakland. Calla. 

(See San Francisco, Calif.) 
KAFI (FM)—Auburn, Calif. 
KAFM (FAD—Salina, Kan. 
K_AGH-FM—Crossett, Ark. 
KAIM-FM—Hunolulu. Hawaii 
KAKC-FM—Tulsa, Okla. 
KALB-FM—Alexandria, La. 
ICAMS-FM—Mammoth Spring 

Ark. 
KAMU-FM—Anchorage, Alaska 
KANS-FM—Larned, Kans. 
KARD (FAD—Wichita, Kans. 
KARK-FM—Little Rock, Ark. 
KARL (FM)—Carlsbad, Calif. 
KARAI-EM—Fresno, Calif. 
KASE (FAD—Austin, Tex. 
KASI-FM—Ames, Iowa 
KATY-FM—San Luis Obispo, 

Calif. 

KAUS-FM—Austin, Minn. 
ICAVI-FM—Rocky Ford, Colo. 
KAVR-FM—Apple Valley, Calif. 
KAWY (P01)—Casper. Wyo. 
KAYD (FM)—Beaumont, Tex. 
KAYL-FM—Storm Lake, Iowa 
KBAY (FM—San Jose, Calif. 
KBBI (FM)—Los Angeles, Calif. 
KBBK (FM)—Boise. Idaho 
KBBL (FM)—Riverside. Calif. 
KB131V (FMI—San Diego, Calif. 
KBBX (FMI—Seattle. Wash. 
KBBY (FAD—Ventura, Calif. 
KBCA (FM)—Los Angeles, Calif. 
KIICL-FM—Shreveport, La. 
KBEE-FM—Modesto, Calif. 
KBER-FM—San Antonio, Tex. 
KBEW-FM—Blue Earth, Minn. 
KBEY (FM)—Kansas City, Mo. 
KBFM (FM)—Lubbock, Tex. 
KBGH-FM—Alemphis, Texas 
KBGN-FM—Caldvrell, Ida. 
KBIIS-FM—Hot Springs, Ark. 
KBIG-FM—Los Angeles, Calif. 
KBIM-FM—Rosvrell, N. M. 
KBIQ (FMI—Edmonds, Wash. 
KBKB (FM—San Diego, Cal, 
KBLE-FM—Seattle. Wash. 
KBAIC (FM)—Eugene, Ore. 
KBAIF (FMI—Spearman, Tex, 
KBNM (FMI—Albuquerque N. M. 
KBNO (FMI—Houston, Tex. 
KBOA-FM—Kennett, Mo. 
KBOB (FM)—West Covina, Calif. 
KBOE-FM—Oskaloosa, Iowa 
KB011-FM—Hot Springs, S. D. 
KBOI-FM—Boise, Idaho 
KBOX-FM—Dallas, Tex. 
KBOY-FM—Medford. Ore. 
KBPI (FM—Denver. Colo. 
KBPO (FAD—Beaumont, Tex. 
KBRF (FM)—Fergus Falls, Minn. 
KBRG (FM)—San Francisco, 

Calif. 
KBRK-FM, Brookings, S. D. 
KBRO-FM—Bremerton. Wash. 
KIITC-FM—Houston, Mo. 
KBTM-FM—Jonesboro, Ark. 
KBITC-FM—Terrell Hills, Texas 
KBUR-FM—Burlington, Iowa 
KBUY-FM—Fort Worth, Tex. 
KBUZ-FM—Mesa, Ariz. 
KCAB-FM—Dardanelle, Ark. 
KCAL-FM—Red.ands, Calif. 
KCBH (FM)—Los Angeles, Calif. 
KCBS-FM—San Francisco, Calif. 
KCEE-FM—Tucson. Ariz. 
KCFM (FM)—St. Louis, Mo. 
KCIL (FM)—Houma, La. 
KCIM-FM—Carroll. Iowa 
XCJB-FM—Minot, N. D. 
KCJC (FM)—Kansas City-
Merriam, Kans. 

KCKN-FM—Kansas City, Mo. 
KCLO-FM—Leavenworth, Kan. 
KCLU-FM—Rolla. Mo. 
KCMB (FM)—Wichita, Kan. 

WW0M—New Orleans, La. 
WWON—Woonsocket, R. L 
WWOW—Conneaut, Ohio 
WWPA—Williamsport, Pa. 
WWPF—Palatka, Fla. 

WWRL—New York, N. Y. 
IVIVSC—Glens Falls, N. Y. 
WWSF—Loretto, l'a. 
WWSR—St. Albans, Vt. 
WWST—Wooster, Ohio 
WWSW—Pittsburgh, Pa. 
WWTC—Minneapolis, Minn. 

WWUN—Jackson, Miss. 
WWVA—Wheeling, W. Va. 
WWWB—Jasper, Ala. 
WWWF—Fayette, Ala. 
WWWR—Russelville, Ala. 
WIVXL—Manchester, Ky. 
WWYN—Erle, Pa. 
WWYO—Pineville, W. Va. 
WXAL--Demopolls, Ala. 
WXCL—Peoria, III. 
WXCO—Wausau, Wis. 

KCAIS-FM—Manitou Springs, 
Colo. 

KC/slat (FAD—Carlsbad, N. M. 
KCOR-FM—San Antonio, Tex. 
KCPX-FM—Salt Lake City, Utah 
KCRA-FM—Sacramento, Calif. 
KCRC-FM—Enld, Okla. 
KCTA-FM—Sinton, Tex. 
KCTC (FM)—Sacramento, Calif. 
ICCUE-FM—Red Wing, Minn. 
KCWAI (FMI—Fort Worth, Tex. 
KCYS (FM)—Richland, Wash. 
KDB-FM—Santa Barbara, Calif. 
KDDD-FM—Dumas, Tex. 
KDEP-FM—Albuquerque, N. M. 
KDEN (FAD—Denver, Colo. 
ICDFC (FAD—San Francisco, 

Calif. 
KDFAI (FM)—Walnut Creek, 

Calif. 
ICDHI-FM—Twentynine Palms, 

Calif. 
ICI)HL-FM—Faribault, Minn. 
KDIG-FM—San Diego, Calif. 
KDJW-FM—Amarillo, Tex. 
KDKA-FM—Pittsburgh. Pa. 
KDLIC-FM—Del Rio, Tex. 
KDAII (FM)—Des Moines, Ia. 
KDNA (FMI—St. Louis, Mo. 
KDNC-FM—Spokane, Wash. 
ICDNO (FAD—Delano, Calif. 
KDNT-FM—Denton, Tex. 
KDOL-FM—Mojave, Calif. 
KDSN-FM—Denison. Iowa 
KDSX-FM—Denison, Tex. 
KDUO (FM)—Riverside, Calif. 
KDUX (FMI —Aberdeen, Wash. 
IC.DVR (FM)—Sioux City. Ia. 
KEBC (FMI—Oklahoma City, 

Okla. 
KEBE-FM—Jacksonville, Tex. 
KEEL-FM—Shreveport, La. 
KEEY (FM)—St. Paul, Minn, 
KEEZ (FM—San Antonio, Tex. 
KEFC (FM)—Waco, Tex. 
KEFM (FAD—Nacogdoches, Tex. 
KEIR (FAD—Dallas, Ter. 
KELD-FM—EI Dorado, Ark. 
KELE (FMI—Lamesa, Tex. 
KELO-FM—Sioux Falls, S. D. 
KELT (FM)—liarlingen, Tex. 
KEPR-FM—Kennewiek, Wash, 
KEQR (FM—Chico. Calif. 
KERI (FM—Blaine, Wash. 
KERN-FM—Bakersfleld, Calif. 
KERB. (FAD—Salinas, Calif. 
KESM (FM—El Dorado Springs, 
Mo. 

KETO (FAD—Seattle, Wash. 
KEWB (FM—Redding, Calif. 
KEYC (FM)—Mankato. Minn. 
KEYN-FM—Wichita, Kans. 
REZR (FAD—Anaheim, Calif. 
KFAB-FM—Omaha, Neb. 
KFAC-FM—Los Angeles, Calif. 
KFAD (FAD—Cleburne, Tex. 
KFAII-FM—St. Cloud, Minn. 
KFAV (FM)—Fayetteville, Ark. 
KFBD -FM—Waynesville, Mo. 
ICFMC-FM—Sacramento, Calif. 
KFH-FM—Wichita, Kan. 
KFIG (FM)—Fresno, Calif. 
KFJB-FM—Marshalitown. Iowa 
KFICF-FM—Seattle, Wash. 
KFLA-FM—Scott City, Kan. 
KFLY-FM—Corvallis, Ore. 
KFMB-FM—San Diego, Calif. 
KFMC (FMI —Provo, Utah 
KFMD (FM—Dubuque, Iowa 
KFAIF (FM—Fort Collins, Colo. 
KFAIG (FAII—Des Moines, Iowa 
KFAIL-FM—Denver, Colo. 
KFMM (Fill—Tucson, Ariz. 
KFMN (FM)—Abilene, Tex. 
KFMP (FM)—Port Arthur. Tex. 
KIPMQ (FAD—Lincoln, Neb. 
KFAIR (FM)—Fremont, Calif. 
KFMS (FAD—San Francisco, 

Calif. 
KFAIU (FMI —Kansas City, Mo. 
11FMW (FAD—San Bernardino, 

Calif. 
KFMX (FAD—San Diego. Calif. 
KFMY (FAD—Eugene, Ore. 
KFNB (FM)—Oklahoma City, 

Okla. 
KFNE (FM)—Big Spring. Tex. 
KFOA (FM)—Honolulu. Hawaii 
KFOG (FM—San Francisco, 

Calif. 

WXGI—Richmond, Va. 
WXIT—Charleston, W. Va. 
WXLI—Dublin, Ga. 
WXLW—Indianapolis, Ind. 
NVXMT—Merrill, Wis. 

WX0K—Baton Rouge, La. 
WXOX—Bay City, Mich. 
WXPQ—Eatonton, Ga. 
WXRF—Guayama, P. It. 
WXTN—Lexington, Miss. 
WXTR—Pawtucket, it. I. 
WXUR—Media, Pa. 
WXVA—Charles Town, W. Va. 

WXVI—Riviera Beach, Fla. 
WXVW—Jeffersonville, Ind. 
WXXX—Ilattleshurg, Miss. 
WXYZ—Detroit. Mich. 
WYAL—Scotland Neck, N. C. 
WYAM—Bessemer. Ala. 
WY13G—Massena, N. Y. 
WYCL—York. S. C. 
WYDE—Birmingham, Ala. 
WYDK—Yadkinville, N. C. 

WYFE—Rockford. Ill. 
WYGO—Corbin, Ky. 
WYLD—New Orleans, La. 
WYLO—Jackson, Wis. 
WYMB—Manning, S. C. 
WYNA—Raleigh, N. C. 
IVYND—Sarasota, Fla. 
WYNK—Baton Rouge, La. 

WYNN—Florence, S. C. 
WYNR—Brunswick, Ga. 
WYNS—Lehighton, Pa. 
WYNX—Atlanta, Ga. 
WYNZ—Ypsilanti, Mich. 
WYOU—Tampa, Fla. 

WYPR—Danville, Va. 
WYRE--Annapolis, Md. 
WYRN—Louisburg, N. C. 
WYSE—Inverness, Fla. 
WYSH—Clinton, Tenn. 
WYSL—Buffalo, N. Y. 
WYSR—Franklin, Va. 
WYTI—Rocky Mount, Va. 
WYTH—Madison, Ga. 

Call Letter Index, FM Radio Stations 
KFOX-FM—Long Beach, Calif. 
KFRD-FM—Rosenberg, Tex. 
1CFRE-FM—Fresno, Calif. 
KFRN (FM)—Brownwood, Tex. 
KFTM-FM—Fort Morgan, Colo. 
KFIVT (FAD—Fort Worth. Tex. 
KGAF-FM—Gainesville, Tex. 
KGBC-FM—Galveston, Ter. 
ROBS-FM—Los Angeles. Calif. 
KGEC (Fill—Palm Springs, 

Ca I if. 
KGEN-FM—Tulare, Calif. 
KGFAI (FM)—Bakersfield, Calif. 
KGHO-FM—Hoquiam, Wash. 
KGAIB-FM—lionolulu, Hawaii 
KGMI-FM—Bellingham. Wash. 
KGAIO-Fil—Cape Girardeau, Mo. 
KGNC-FM—Amarillo, Texas 
KGNO-FM—Dodge City, Kans. 
KGO-FM—San Francisco, Calif. 
KGRC (FAD—Hannibal. Mo. 
KGRD (Fill—Las Cruces, N. M. 
KGRE (FM)—Greeley, Colo. 
KGRI-FM—Flenderson, Tex. 
KGUD-FM—Santa Barbara, Calif. 
KGVW-FM—Belgrade, Mont. 
ICHAR-FM—Anchorage, Alaska 
KHI3M-FM—Monticello, Ark. 
KFIBR-FM—Hillsboro, Texas 
KHEN-FM—Ilenryetta, Okla. 
KHEP-FAI—Phoenix, Ariz. 
KIWI (Fill—Austin, Texas 
KTIFAI (FM—Albuquerque, 
N. M. 

KHIQ (FM)—Sacramento. Calif. 
ICHJ-FM—Los Angeles, Calif. 
K11013-FM—Hobbs, N. M. 
111IOF (Fill—Los Angeles, Calif. 
KHOM (FAD—Houma, La. 
KHOZ-FM—Harrison, Ark. 
KIIQ-FM—Spokane, Wash. 
KIISJ-FM—Ilemet, Calif. 
KICD-FM—Spencer, Iowa 
KICS-FM—Hastings, Neb. 
KIFG-FM—Iona Falls, Iowa 
ICIFM (Fill—Bakersfield, Calif. 
KIKK-FM—Houston, Tex. 
KILT-FM—Houston, Tex. 
KING-FM—Seattle. Wash. 
KWIC (FM)—Portland, Ore. 
KINS-FM—Eureka, Calif. 
KINT-FM—El l'osa, Tex. 
KIOI (FM—San Francisco, Calif. 
KIOIT (Fill—Corpus Christi, Tex. 
KIRO-FM—Seattle, Wash. 
KISS (FAD—San Antonio, Tex. 
KISW (Fill—Seattle, Wash. 
KIT-FM—Yakima, Wash. 
KITE-FM—San Antonio, Tex. 
KITT (Fill—San Diego, Calif. 
KITY (FAD—San Antonio, Tex. 
KIXI-FM—Seattle, Wash. 
KIXL-FM—Dallas, Tex. 
KJAE (Fill—Lakewood. Colo. 
KJAM-FM—Madison, S. D. 
KJAN-FM—Atlantic, Iowa 
KJAX (FM—Stockton. Calif. 
PIJAS (FM—Alameda, Calif. 
KICK-FM—Junction City, Kans. 
KJEF-FM—Jennings, La. 
ICJEM-FM—Oklahoma City, Okla. 
KJET-FAI—Beaumont, Tex. 
KJIB (FM—Portland, Ore. 
KJLFI (Fill—Long Beach, Calif. 
KJAIL (Fill—Sacramento, Calif. 
KJPW-FM—Waynesville, Mo. 
KJITG-FM—Newton, Kan. 
KJSK-FM—Columbus, Neb. 
KKFM (FM—Colorado Springs, 

Polo. 
KICIII-FM—San Francisco, Calif. 
KKNU (FMI —Fresno, 
KKOP (Fil) —Redondo Beach, 

Calif. 
KKWS (FM—Wadena. Minn. 
KLAW WM—Lawton. Okla. 
KLA (FM) —Tacoma, Wash. 
KLBS-FM—Los Banos, Calif. 
KLCN-FM—Illytheville, Ark. 
KLCO-FM—Poteau, Okla, 
ICLEB-FM—Golden Meadow, La. 
KLEF (FM—Houston, Tex. 
KLEM-FM—La Mars, Iowa 
KLEN-FM—Killeen, Tex. 
KLchi (Fill—Ames, Iowa 
KLIN-FAI—Lincoln, Neb, 
KLIQ-FM—Portland, Ore. 
KLIR-FM—Denver, Colo. 
KLIZ-FM—Bra bard, Minn. 
KUT (Fill—Lake Jackson, Tex. 

KLMO-FM—Longmont, Colo. 
KLOM-FAI—Lompoc, Calif. 
KLOR-FM—Ponca City, Okla. 
KLPW-FM—Union, Mo. 
KLItO (FM—San Diego. Calif. 
KLSN (FM—Seattle, Wash. 
KLSS (FM—Mason City, Iowa 
ICLUC-Fil—Las Vegas, Nev. 
KLUE-FM—Longview, Tex. 
KLUit (FAO—Wichita Falls, Tex. 
KLIVN-FM—Lawrence. Kans. 
KLYN (FMI—Lyndon. Wash. 
KLYQ-FM—Hamilton, Mont. 
KLYX (FM—Memphis, Tenn. 
KLZ-FM—Denver, Colo. 
KMAG (FM—Fort Smith, Ark. 
KMAQ-FM—Maquoketa, Iowa 
KMAX (FAD—Sierra Madre, 

Calif. 
KMBR (FAD—Kansas City, Mo. 
1111110-FM—Phoenix. Ariz. 
KMET (FAD—Los Angeles. Calif. 
KALFB-FM—Mendocino, Calif. 
KMFM (Fill—San Antonio, Tex. 
KMJ-FM—Fresno, Calif. 
KMLB-FM—Monroe, La. 
KMAIK (FAD—Little Rock, Ark. 
KAIND (FED—Mesa, Ariz. 
KMOD (PAU—Tulsa, Okla. 
KM0X-FM—St. Louis, Mo. 
ICEIPX (FM)—San Francisco, 

Calif. 
KMRC-FM—Morgan City, La. 
KEISC (FM)—Clear Lake City, 

Tex. 
KEIUZ (Fill—Santa Barbara, 

Calif. 
KMYR (FM)—Denver, Colo. 
KNAC (FM)—Long Beach. Calif. 
KNBQ-FM—Bethany, Okla. 
KNBR-FM—San Francisco. Calif. 
KNBT (Fifl—New Braunfels, Tex. 
KNBY-FM—Newport, Ark. 
KNDE-FM—Aztec, N. M. 
KNDR (FAD—Chickasha, Okla. 
KNEB-FM—Scottsbluff, Neb, 
KNED-FM—McAlester, Okla. 
KNEI-FAI—Waukon, Iowa 
KNEV (FM)—Reno, Nev. 
KNFB (FMI—Nonata. Okla. 
KNFII (FAD—Midland, Tex. 
KNIK (FAD—Anchorage. Alaska 
KNIR-FM—New Iberia, La. 
KNIX (FMI—Phoenix, Ariz. 
KNJO (Fill—Thousand Oaks, 

Calif. 
REINU (FAD—Tulare, Calif. 
KNOB (Fill—Long Beach. Calif. 
KNOC-Fil—Natchitoches, La. 
KNOE-FM—Monroe, La. 
KNOK-FM—Fort• Worth, Ter. 
KNRO (FM)—Conroe, Tex. 
ENT° (FM—Wichita Falls, TeX. 
KNUE (FM—Tyler, Tex. 
ICNUS (FM)—Dallas, Tex. 
KNWA (FAD—Fayetteville, Ark, 
KNX-FM—Los Angeles, Calif. 
KNXR (FED—Rochester, Minn. 
KOA-FM—Denver, Colo. 
E013-FM—Albuquerque, New 
Mex. 

ICCIBII-FM—Hot Springs, S. D. 
KOCA1 (FM)—Newport Beach, 

Calif. 
KOCY-FM—Oklahoma City, Okla. 
KODA-FM—Houston, Texas 
KOFM (Fill—Oklahoma City, 

Okla. 
KOFO-FM—Ottawa, Kan. 
KOGO-FM—San Diego, Calif. 
KOIL-FM—Omaha, Neb. 
KOIN-FM—Portland, Ore. 
KOIT (FM—San Francisco, Calif. 
KOKE-1,111—Austin, Tex. 
KOL-FM—Seattle, Wash. 
KOLM-FM—Roch es ter, Afinn. 
KONG-FM—Visalia, Calif. 
KONI-FM—Spanish Fork, Utah 
KOOL-FM—Phoenix, Ariz. 
KOPR-FM—Great Falls, Mont. 
KORA-FM—Bryan, Tex. 
KORK-FM—Las Vegas, Nev. 
KOSE-FM—Osceola, Ark. 
KOSI-FM—Aurora, Colo. 
KOSO (FM)—Patterson, Calif. 
KOST (Fill—Los Angeles. Calif. 
KOSY-FM—Texarkana, Ark. 
KOTN-FM—Pine Bluff, Ark. 
KOWFI-F111-0maha, Neb. 
KOWN-Fil—Escondido, Calif. 

WYVE—Wytheville, Va. XEGM—Tijuana 
WYXI—Athens, Tenn. (San Diego, Calif.) 
WYYY—Kalamazoo, alleh. XEJ—Ciudad Juarez 
WYZE—Atlanta, (la (El Paso, Tex.) 
WZAM—Prichard, Ala. XEK—Nuevo Laredo 
WZBN—Zion, Ill. (Laredo, Tex.) 
WZEP—De Funiak Springs, Fla. XELO—Ciudad Juarez 
WZIP—Cincinnati, Ohio (El Paso. Tex.) 
WZKY—Albemarle, N. C. XEMO—Tijuana 
WZOB—Fort Payne, Ala. (San Diego, Calif.) 
WZOE—Princeton, III. XENU—Nuevo Laredo 
WZST—Leesburg, Fla. (Laredo, Tex.) 
WZUM—Carnegie, Pa, XERB—Tijuana 
WZYX—Cowan, Tenn. (San Diego, Calif.) 

XERF—Coahulla 
MEXICAN: (Del Rio. Tex.) 
XEAZ—Tijuana Boja XETRA—Tijuana 

(San Diego, Calif.) (San Diego, Calif.) 
XECL--Mexicall, Mex, XEW(I--Cludad Juarez 

(Calexico, Calif.) (El Paso, Tex.) 
XEF—Cluded Juarez XEWR—Ciudad Juarez 

(El l'ose, E.,..x.) (El Paso, Tex.) 
XEFV—Cludad Juarez XEXX—Tijuana 

(El Paso, Tex.) (San Diego, Calif.) 

KOYL-FM—Odessa, Tex. 
KOYN-FM—Billings, Mont. 
KOZE-FM—Lemiston, Ida. 
KPAC-FM—Port Arthur. Tex. 
KPAK (FMI—El Paso, Tex. 
KPAII-FM—Portland, Ore. 
KPAN-FM—Hereford, Tex. 
KPAT-FM—Berkeley, Calif. 
KPDQ-FM—Portland, Ore. 
KPEL-FM—Lafayette, La. 
KPGAi (FM)—Los Altos, Calif. 
KPIK-FM—Colorado Springs, 

Colo. 
RPLC-FM—Lake Charles, La. 
KPLT-FM—Parls, Tex. 
KPLX (Fill—San Jose, Calif. 
KPAIJ (FAD—Oxnard, Calif. 
KPOI-FM—Honolulu, Hawaii 
KPOK (FM)—Portland, Ore. 
KPOL-FM—Los Angeles, Calif. 
KPPC-FM—Pasadena, Calif. 
KPQ-FM—Wenatchee, Wash. 
KPRI (Fill—San Diego, Calif. 
KPRM-FM—Park Rapids, Minn. 
KPRS-FM—Kansas City, Mo, 
KPUL-FM—Puliman. Wash. 
KPIVD (FMI—Plentywood, Mont. 
KQFM (FMI—Portland. Ore. 
KQIP (Fill—Odessa, Tex. 
KQMU (FMI—Salt Lake City, 
Utah 

KQRS-FM—Minneapolls, Minn. 
KQTY (FM—Wichita, Kans. 
KQUE (FMI —Houston, Texas 
KQV-FM—Pittsburgh. Pa. 
KQWB-FM—Moorhead, Minn. 
KQXX (FMI—McAllen, Tex. 
KRAV (FM—Tulsa, Okla. 
KRBE (FM)—Houston, Tex. 
KRBI-FM—St. Peter, Minn. 
K.RBT (FM—Woodland, Calif. 
KRCII-FM—Counell Bluffs. Iowa 
KRCII (Fill—St. Louis, Mo. 
KREB (FM)—Monroe, La. 
KREM-FM—Spokane, Wash. 
KREP (FM—Santa Clara, Calif. 
KRES (FM—Moberly. Mo. 
KREX-FM—Grand Junction, 

Colo. 
KRFD (FM—Marysville, Calif. 
KRFM (FM—Phoenix, Ariz. 
ICRFO-FM—Ovratonna, Minn. 
KFIGN (FM—Las Vegas, Nev. 
KR1IM (Fill—Los Angeles, 

Calif. 
KRIL (Fill—El Dorado, Ark. 
KRIT (FAD—Clarion, Iowa 
KItKB-FM—Los Angeles, Calif. 
KIILD-FM—Dallas, Tex. 
KRMD-FM—Shreveport. La. 
KRAIG-FM—Tulsa, Okla. 
KRMS-FM—Osage Beach, Mo. 
KRNY-FM—Kearney, Neb. 
KROA (FM)—Aurora, Neb. 
KROB-FM—Robstown, Tex. 
KRON (Fill—San Francisco, 

Calif. 
KROS-FM—Clinton. Iowa 
KRPM (FMI—San Jose, Calif. 
KRSI-FM—Minneapolls, Minn. 
KRSL-Fil—Russell, Kans, 
KRSN-FM—Los Alamos, N. M. 
KRSP-FM—Salt Lake City, Utah 
KRST (FMI—Albuquerque, N. M. 
KRUS-FM—Ruston, La. 
KRVN-FM—Lexington. Neb. 
KRXL (FMI —Kirksville, Mo. 
KRYT-FM—Colorado Springs, 

Colo. 
KSAN (FM—San Francisco, 

Calif. 
KSBW (FM)—Salinas. Calif. 
KSCO-FM—Santa Cruz. Calif. 
KSDO-FM—San Diego, Calif. 
KSEA (FM—San Diego. Calif. 
KSEL-FM—Lubbock, Tex. 
KSEO-FM—Durant, Okla. 
KSFM (FAD—Sacramento, Calif. 
KSFV (FMI—San Fernando, 

Calif. 
KSGM-FM—Ste, Genevieve, Mo. 
KSHE (Fill—St. Louis, Mo. 
KSIB-FM—Creston, Iowa 
KSIS-FM—Sedalia, Mo. 
KSJM (FM)—Jamestown, N. D. 
KSJO (Fill—San Jose, Calif. 
KSJT (FMI—San Angelo, Tex. 
KSL-FM—Salt Lake City, Utah 
KSLO-FM—Opelousas, La. 
KSMA-FM--Santa Maria, Calif. 

ICSAE13 (FM—Lafayette. La. 
MOP-FM—Salt Lake City, Utah 
KSPI-FM—Stillwater, Okla. 
KSPL-FM—Diboll. Tex. 
KSPE-FM—Springdale, Ark. 
ICSRF (FM)—Santa Monica, 

Calif. 
KSRN (FM)—Reno, Nev. 
KSRT (FM—Tracy, Calif. 
KSTN-FM—Stoekton, Calif. 
KSVP-FM—Artsia, N. M. 
ESWM-FM—Aurora, Mo. 
KSYN (FM)—Joplin. Mo. 
KTAC-FM—Tacoma, Wash. 
KTAL (FM)—Texarkana, Tex. 
KTAO (FAll—Los Gatos, Calif. 
KTAR-FM—Phoenix, Ariz. 
KTBC-FM—Austin, Tex. 
KTBT (FAD—Garden Grove, 

Calif. 
KTCR-FM—Minneapolis, Minn. 
KTCS-FM—Fort Smith, Ark. 
KTGR-FM—Columbia. Mo. 
KT110-FM—South Lake Tahoe, 

Calif. 
KUM-FM—Thibodaux, La. 
KTIM-FM—San Rafael, Calif. 
KTLQ-FM—Tahlequah, Okla. 
KTAIS-FM—Santa Barbara, Calif. 
KTNT-FM—Tacoma, Wash, 
KTOD-FM—Sinton, Tex. 
KTOP-FM—Topeka, Kan. 
ICTQM (FM)—Clovis, New Mex. 
KTRB-FM—Modesto. Calif. 
KTRM-FM—Beaumont, Tex, 
KTSII-FM—El Paso, Tex. 
KTTS-FM—Springfleid, Mo. 
KTW-FM—Seattle, Wash. 
KTWD (FM—Spokane, Wash. 
KTXJ -FM—Jasper, Tex. 
KTXN (FMI —Victoria, Tex. 
KTX11. (FM—Springfield. Mo. 
KTYM-FM—Ingiewood, Calif. 
KUDE-FM—Oceanside, Calif. 
KUDU-FM—Ventura. Calif. 
KUFY-FM—Redwood City, Calif. 
KULA (FM)—Las Vegas, Nev. 
KULP-FM—EI Campo, Tex. 
ICULY—Ulysses, Kans. 
KU0A-FM—Siloam Springs, Ark. 
KUPD-FM—Tempe. Ariz, 
KUPK-FM—Garden City, Kan. 
KURL-FM—Billings, Mont. 
KUSN-FM—St. Joseph, Mich. 
KUTE (FM)--Glendale, Calif. 
KUWS (FM)—Newton, Iowa 
BUZZ-FM—Bakersfield. Calif. 
KVEC-FM—San Luis Obispo, 

Calif. 
KVEE-FM—Conway, Ark. 
KVEN-FM—Ventura, Calif. 
KVFM (FM—San Fernando, 

Calif. 
KVIL-FM—Highland Park, Tex. 
KVLV-FM—Fallon, Nev. 
KVOE (FM)—Emporia, Kans. 
KVOR-FM—Colorado Springs, 

Colo. 
KVR.Ir (FM's—Vermillion. S. D. 
KVRO (FM)—Stillwater, Okla. 
RVWM-FM—Show Low, Ariz. 
KVW0-FM—Cheyenne, Wyo. 
KWAV (FM)—Monterey. Calif. 
KWBE-FM—BeatrIce, Neb. 
KWDEI (FM)—Des Moines. Iowa 
11WFC (FMI —Springfield. Mo. 
KWFR-FM—San Angelo. Tex. 
KWGO (FM)—Abernathy. Tex. 
KM:1G (FM)—Lincoln, Neb. 
KWHI-FM—Brenham, Tex. 
KWHO-FM—Salt Lake City, 
Utah 

KWHP (Fill—Edmond, Okla. 
KWIC (FM—Salt Lake City. 
Utah 

KWIQ-FM—Moses Lake, Wash. 
KWIZ-FM—Santa Ana, Calif. 
KWICH-FM—Shreveport, La. 
KWKI (Fill—Kansas City, Mo. 
RWLM-FM—Willmar, Minn. 
KWLW (Fill—San Angelo, Tex. 
KWMT-FM—Fort Dodge. Iowa 
KWNS-FM—Pratt, Kans. 
KWNT-FM—Davennort. Iowa. 
KW0A-FM—Worthington. Minn. 
KWOC-FM—Poplar Bluff, Mo. 
KWPC-FM—Muscatine, Iowa 
KWPM-FM—West Plains, Mo. 
KWST (FM—Los Angeles, Calif. 
KWTO-FM—Springfield, Mo. 
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KWWL-FM—Waterloiv, Iowa 
KWWIT. (FM)—Mexico. Me. 
KWXI (FM)—Fort Worth 
KWXY-FM—Cathedral City, 

Calif. 
KWYN-FM—Wynne, Ark.- 
K_XEL-FM—Waterloo. 
KXFM (FM)Santa Maria, 

Calif. 
KXIC-FM—Iowa City. -Iowa 
KXIT-FM—Dalhart, Tex. - 
KWIC-FM—Forest City, Ark. 
KXICX (FMI—Lodi, Calif. . 
EXL (FM)-Portland, Ore. . 
EXLS (FMI—Oklahoma City. 

Okla. 
E'XLY-FM—Spokane, Wash. 
KX0A-FM—Sacramento, Calif. 
KXRA-FM—Alexandria, Minn. 
ICXTR (FM)—Kansas City, Mo. 
KXXK (FM)—Dallas, Tex. 
KXYZ-FM—Houston,..Tez. 
KYDE-FM—Oceanside, 
KYEA (FM)—West Monroe. La.:- 
EYFM (ITMY—Bartlesville, Okla. 
KYLE (FMI—Temple. Tez. 
KYMS (FMI—Santa Ana, Calif. 
KYSM-FM—Mankato, Minn. 
KYSN Mo." 
KITE (FMI—Livermore, Calif. 
BEAK-FM—Tyler, Ter. 
KZAP:(FMI—Sacramento, Calif. 
KZFIf (FMI—Corpus Christi. 
KZITN (FM)r-Opportunity.: Wash. 
KZYM-Fal—Cape Girardeau, Mo. 
WAAA-FM—Winston-Salem, ' 
N C- - 

WAAF'(FM)—Worcesier, Mass." 
WAAW (FM)Murray. Ky. , 
WAAZ (FMI—Crestview, Fla.; 
WAT1C-FM—New York,' N. Y. - 
WARD-FM—Ft. Callihan. Ky... 
WABI-FM—Bangor, Me, 
WA BX ' (FAD —Detroit,- Mich. 
WABZ-FM—Albemarle. N. C. 
WACO-FM—Waco, Ter. 
WADB (FMI—Point Pleasant, 
N. J. ' 

WARM-FM—Decatur, Ind: - 
WADY (FMI —Buffalo. N. Y. 
WAEB-FM—Allentown, Pa. 
WAEF (FMI—Cincinnati. Ohio 
WAGR-FM—Lumberton, N. ' 
WAGY-FM—Forest City. N. C. 
WAHR (FM)—Huntsville. Ala. 
WAIN-FM—Colosnhi, Ky, ' 
WAIM (Fal)—Montgomery. Ala. 
WAJR-FM—Morgantown. W. Va: 
WAKN-FM—Aiken, S.. C. 
WATCO-Faf—Lawrenceville, 
WARR-FM—Akron. Oh lo 
wAr,sr.pm—ratchogue. N. Y. 
WALL-FM—Middletown, N. Y. 
%VALE-FM—Jacksonville. Fla. 
WAMO-FM—Pitt-sburgh. Pa. 
WANG (FM)—Voldwater, Melt' 
RUNS-FM—Anderson: S. C. 
WANT-FM—Albany. Ky. 
WANE (Mi)—SO-mine, Fla. 
WAFT-FM—Birmingham. Ala. 
WAPL-FM—Annleton. Wis. - 
WAGE (FM)—Iacksonville: Fla. 
WARD-FM—johnstown, Pa. 
WA RT-FM—A hh evil) e. Ala. 
WARTr-FM—Hagerstown, Md. 
WARN-FM—Ft. Pierce, Fla. 
WARTT-FM—Teru. Ind. 
WAS A-FM—Havre De Grace. Md. 
wAstr (FMI—WashIncton, D. C. 
WA TFT-Faf —A them Ohio 
WASE-FM—Lafeyette. Ind. 
WATM-FM—Atmore. Ala. 
wrrn_nr_nek Ridge. Tenn. 
WATR-Faf—Waterbur,. Conn. 
WATE-FM—Alpena. Mich. 
WATT(I-FM—Angunta. Ga. 
WATTTC-FM—Waukesha. Wis. 
WATTR (FMI—Aurora. Ill. 
NAVA-FM—Arlington. Va. 
WA VG-FM—Atlanta, Ga. 
WAWA -FM—Milwaukee. Wis. 
WAWK-FM—Kendallville. Ind. 
WAWR (FM)—Howling Green, 
Ohio 

WAYL (FM)—Minneapolls, 
Minn. 

WAYE-FM—Waynesboro. Pa. 
WAEL-FM—Hazleton, Pa. 
WAZY-FM—Lafayette. Ind. 
WilAR-FM—Ftabylon. N. Y. 
WBAO-FM—Burlington, N. C. 
WBAL-FM—Baltimore. Md. 
WRAP-FM—Fort Worth, Tex. 
WITAW-FM—Barnwell. S. C. 
WITAY-FM—Oreen Bay, Wig. 
W1113A-FM—Pittsfleld. 
W131311-FM—Burlington, N. C. 
MUM (FMI—Jackson, Mich. 
WARM-FM—Chicago, 
WITBO-FM—Forest City. N. C. 
MITIQ-FM—Augusta. Ga. 
WIMW-FM—Youngstown, Ohio 
WBCH-FM—Hastings, Mich. 
WIWI-FM—Williamsburg. Va. 
WBCM-FM—Bay City. Mich. 
WBC,N (Fail—Boston. Mass. 
WBCO-FM—Buryrus, Ohio 
VVBEA Ohio 
WREN-FM—Buffalo. N. Y. 
MUM-FM—Brockton, Mass. 
WBETI-FM—Beaufort. S. C. 
WBEV-FM—Beaver Dam. Wig. 
WITEX-FM—Chillicothe, Ohio 
WBFB (FMI—Rochester. N. Y. 
WBFG (FM)—Detrolt. Mich. 
WBFM (FMI —Seneca. S. C. 
WROM (FMI—Tallahassee. Fla. 
VOMIT-FM—Brownville. Tenn. 
WITTE-FM—Marletta, Ga. 
WRIT. (FM)—Biloxi. Miss. 
WITTR-FM—Knoxville, Tenn. 
WPM (FMI—Wethersneld. N. Y. 
WBIZ-FM—Eau Claire, Wis. 

WBJII (FM)—Trenton, N. J. 
WBKV-FM—West Beid, Wis. 
WBKW (FMIBeekley, W. Va. 
WBLK (FM)Depew, N. Y. 
WBLR-FM-,-Batesburg, S. C. 
WBLY-FMSoringlield, Ohio 
WBMD-FM—Baltimore. Md. 
WBMI (FM)—Hartford.Meriden, 

Conn. 
WBMP (FM)—Elwood. Ind. 
WBNC-FM—Conway. N. H. 
WBNL-FM—Booneville, Ind. 
WBNO-FM—Bryan, Ohio 
WHNQ (Fall—Bloomington. Ill. 
W13NS-FM—Columbus, Ohio 
WBNT-FM—Oneida. Tenn. - 
WBNY (FMI —Buffalo, H. Y. 
WBOB-FM—Galax, Va. 
WBOC-FM—Salisbury. Md. 
WBON"(FMI—Mllwaukee,- Wis. 
WBOS (FM)--Brooklino. Mass. 
WBOW-FM—Terre Haute, Ind. 
WBPZ-FM—Lock Haven, Pa. 
WBRB-FM—Mt. Clemens, 

Mich. 
WBRC-FM—Birmingham. Ala. 
WBRD-FM—Bradenton, Fla. . 
WBRE-FM—Wilkes-Barre. Pa. 
VVBRN-FM—Big Rapids, Mich. 
WBRU (FMI—Providence. 'B. L 
WITSM-FM—New Bedford.. Mass. 
WET-FM—Charlotte, N. C. 
WI3TM-FM—Danville. Va. 
WBTR-FM—Carrollton. Ga. 
WBUF-FM—Buffalo, N. Y. 
WBUK (FMI—Columbus, Ohio 
WEIS (FMI—Miami Beach.. Fla. 
WBUT-FM—Butler. " 
WBVP-FM—BeaYer Falls, Pa. 
WT1YM (FM)Bayamon, P. R. 
WTIY0 (FMI—Boyértown, Pa. 
WBE-Faf—IleitonMass. 
WBZI (FM)—Xenia. Ohio " 
WCAC"(F311—Anderson. S. C. 
WCAO-FM—Baltimore. Md. 
WCAR-FM—Detrolt, Mich. 
WCAU-FM—Philadelphia, Pa. 
WCBK-FM -Martinsville, Ind. 
WCBL-FMBenton, Ky. 
WrITS-FM—New York City, 

WCBW (FMI— Columbia, DI.- 
WCCC-FM--Hartford, Conn. 
WCCM-FM—Lawrence. Mass. 
WCCN-FM— Neillsville",Wis. • 
WCCV (FMI —Charlottesville. Va. 
WCCW-FM—Traverse City. Mich, 
WCD1,-FM—Carbondale, Pa. • 
WCED-FM—DuBois. Pa. 
SWF:Tr-FM—Parkersburg, W. Va. 
WCEN-FM—Mt, Pleasant. Mich. 
WCER-Faf—Charlotte, Mich. 
WCHA-FM—Chambersburg. 

Pa. 
WCHT) (FMI—Detroit. Mich. 
WCTITC-FM—Canten, Ga. 
%YVAN-FM—Norwich. N. Y. 
WCHO-FM—Washington CL 

House. Ohio • I. 
WCHR (FMI—Trenton, N. J. 
WM-FM—Carbondale, ni. 
WCIS-FM—Pascagoula, Miss. 
%WM-FM—West Point. Ga. 
WCJW (FMI—Cleveland, Ohio 
WCKSIFMI—Cocoa Beach, Fla. 
WrIE-FM—Cleveland. Tenn. 
WPM-FM—Corning. N. Y. 
WCIO-FM—Janesyille. Wis. 
WCIT-FM—Newark. Ohio 
WCIV (FMI—Cleveland. Ohio 
WVLW-FM—Manslleld. Ohio 
WCMC-FM—Wildwocal. N. J. 
WCME-FM—Brunswirk, Me. 
WC11IF (FMI—Rochester. N. Y. 
%Waft-FM—Ashland, By. 
1VC.MN-FM—Arecibo, P. R. 
Wrafs-FM—Norfolk. Va. 
WCNB-FM—Connersville, Ind. 
WONG-FM—Quincy. Fla. 
WCNW- FM—Fa Wield, Ohio 
WrOA-FM—Pençacola, Fla. 
W0011 (in)—liyannis. Mass. 
WCOF-FM—Immokalee. Fla. 
WCOH-FM—Newman, Ga. 
WCOL-FM—Columhus. Ohio 
WCON-FM—Cornelia. Ga. 
WCOP-FM—Boston, Mass. 
WCOR-FM—Lobanon. Tenn. 
NMI-FM—Columbia, S. C. 
WCOTT-FM—Lawiston, Me. 
WCOW-FM—Snarta. Wis. 
WCPA-FM—Clearfield. Pa. 
WCPS-FM—Tarbaro. N. C. 
WCRA-FM—Effincham. 111, 
WeitTI-FM—Waltham. Mass. 
WCRD (FAD—Bluffton, Ind. 
WCRM-FM—Clare. Mich. 
WrRO-Faf--Richland Center, 
Wis. 

WCRS-FM—Greenwood. S. C. • 
WCRT-FM—Birmingham, Ala. 
WCRX Mast 
WCSC-FM—Charleston. S. C. 
Wf'SI-FM—Columbus. Ind. 
VVCSM-FM—Celina, Ohio 
WCST-FM—Berkeley Springs, 
W. Va. 

WCTC-FM—Now Brunswick, 
N. I. 

WCTaf (FMI—Eaton. Ohio 
WCTT-FM—Corbin, By. 
WCTW-FM—New Castle. Ind. 
WCTX (FMI—Palmyra. Pa. 
WCUE (FM)—Akron. Ohio 
WrITM-FM—Cumberland. Md. 
\WITT (FMI—Cleveland Heights. 
Ohio 

WCWA-FM—Toledo. Ohio 
WCXL (FM)—Cincinnati. Ohio 
WIT Ac (FMI—Lancaster, Pa. 
WDAE-FM—Tampa. Fla. 
‘VDAF-FM—Kansas City. Mo. 
WDAN-FM—Danyille. 
WDAO (FMI—Dayton, Ohio 

WDAR-FM—Darlingion, S. C. 
VVDAS-FM—Philadelphia. Pa. 
WDAY-FM—Fargo, N. D. 
WDBJ-FM—Roanoke, Va. 
WDBL:FM—Springfleld. Tenn. 
WDBM-FM—Statesville, N. C. 
WDBN (FMI—Medina. Ohio 
WDBO-FM—Orlando, Fla. 
WDCX (FM)—Buffalo. N. Y. 
WDDL (FMI—Scranton, Pa. 
WDDS (FM)—Syracuse, N. Y. 
WDEA-FM—Ellsworth, Me. 
WDEC-FM—Americus. Ga. 
WDEH-FM—Sweetwater, Tenn. 
WDEN-FM—Macon, Ga. 
WDHA-FM—Dover, N. J. 
WDHF (FMI—Chicago, Ill. 
WDIX-FM—Orangeburg, S. C. 
WHIR (FMI-011 City, Pa. 
WDKC (FMI—Albany. N. Y. 
WDKN-FM—Dickson. Tenn. 
WDLB-FM—Marshtleld, Wiz. 
WDMJ-FM—Marquette, Mich, 
WDMP-Flf—Dodgeville, Wis. 
WDMS (FMI—Greenville, 
WDalW (FM)—Menomonie. Wis. 
WDNC-FM—Durham, N. C. 
WDOA (FMI—Dayton. Ohio 
WDOC-FM—Prestonburg, By. 
WDOD-FM—Chattanooga, Tenn. 
WDOK (FMI—Cleveland, Ohio 
WDOL-FM—Athens, Ga. 
WDOV-FM—Dover. Del. 
WDRC-FM—Hartford, Conn. 
WDRK (FMI —Greenville. Ohio 
WDRM (FM)—Decatur, Ala. 
WDSC-FM—Dillon. S. C. 
VVDSTJ-FM—New Orleans, La. 
WDUN-FM—Gainesyille. Ga. 
WDITX-FM—Waupaca, 
WDUZ2FM—Green Bay, Wis. 
WDVL-FM—Vineland, N. I. 
WDVR (FM)—Philadelphia, Pa. 
WDWS-FM—Champaign, Ill, 
WDXE-FM—Lawrenceburg. Tenn. 
WDXL-FM—Lexington. Tenn. 
WEAF (FMI—Eden, N. C. 
WEAU (FMI—Eau Claire, Wis. 
WEAV-FM—Plattsburgh. N. Y. 
WEAW-FM—Eyanston, 
WEBII (FMI —Chicago, 
WEBN (FMI—Cincinnati, Ohio 
WEBQ-FM—Harrisburgh. 
%VEBR-FM—Buffalo. N. Y. 
%VEDA (FMI—Grove City. Pa. . 
WEDR (FMI —Miami. Fla. 
WEDV-FM—New York, N. Y. 
WEED-FM—Rocky Mount. N. C. 
WEEP-FM—Highland Park. Ill. 
WEEI-FM—Boston, Mass. 
WEEP-FM—Pittsburgh, Pa. 
WEER-FM—Warrenton. Va, 
WEEX-FM—Easton. Pa. - 
WEFA (FM)—Waukegan, ni. 
WEFG (FAD—Winchester. Va. 
WEFM (FMI—Chicago, DI. 
WETC-FM—Charleston, Ill. 
WEIV (FMI—Ithaca. N. Y.-
WEJL-FM—Scranton, Pa. 
WEKZ-FM—Monroe. Wis. 
WELL (FMI—Freeport. 
WELO-Flif—Tupelo. Miss. 
WELP-FM—Easley. S.. C. 
WELlt -FM—Roanoke. Ala. 
WEMP-FM—Milwaukee, Wis. 
WENC-FM—Whiteville. N. C. 
WEND-FM—Ebensburg. Pa, 
WENT-FM—Elmira. N. Y. 
WEOK-FM—Poughkeepsie, N. Y. 
WEPM-FM—Martinsburg, 
W. Va, 

WEPN-Flf—Elizabethtown. Pa. 
WEQR (FMI—Goldsboro. N. C. 
WERE-FM—Cleveland. Ohio 
WERII-FM—Hamilton, Ala. 
WERI-FM—Westerly, R. I. 
WERM (Fail—St. Mary's, Ohio 
VERT-FM—Van Wert. Ohio 
WESA-FM—Charlerol, Pa. 
WESC-FM—Greenville. S. C. 
WESO-FM—Southbridge, Mass. 
WEST-FM—Easton, Pa, 
WEVD-FM—New York, N. Y. 
WEXI (FMI—Arlington Heights. 

WEEK (FMI—Knoxville. Tenn. 
WEER (FMI—Fairfax. "Va. 
WEZY-FM—Cocoa. Fla. 
WFAA-FM—Dallas, Tex. 
WFAFI-FM—Alliance, Ohio 
WFAN (FMI—Washington, D. C. 
WFAS-FM—White Plains, 
N. Y. 

WFAW-FM—Ft. Atkinson, Wis. 
WFBC-FM—Greenville. S. C. 
WFIKI-Fltf—Altoona, Pa, 
WFBM-FM—Indianapolls, Ind. 
WFDR-FM—Manchester, On. 
WFIraf (FMI—Muskegon. Mich. 
WFIG-FM—Sumter. S. C. 
WFIL-FM—Philadelphia, Pa. 
MUM (FMI—Elkhart, Ind. 
WFIN-FM—Findlay. Ohio 
WFRV-FM—Fairgeld. Di. 
WFIZ (Fe—Conneaut, Ohio 
WFLA-FM—Tampa, Fla. 
WFLN-FM—Philadelphia, Pa. 
WFLO-FM—Farmville. Va. 
WF1.11.-FM—Dundee, N. Y. 
WFIS-FM—Freder icksburg. Va. 
WFLT (FMI—Franklin, Tenn. 
WFLY (FMI—Troy, N. Y. 
WFMA (FMI—Rocky Mount, 
N. C. 

WFMB (FMI —Springfield, Ill. 
WFMD-FM—Frederick. Md. 
WFMF (FMI—Chicago, Ill. 
WFMG (FM)—Gallatin, Tenn. 
WFMII-FM—Cullman, Ala. 
WFMI (FM)—Montgomery. Ala. 
WFML (FM)—Washington, Ind. 
WFMM (FMI—Baltimore. Md. 
WFMN (FMI—Newburgh. N. Y. 

WFMP (FIJI—Fitchburg. Maaa. 
WFMR-FM—Milwaukee. 
WFMS (FMI—Indianapolis, Ind. 
WFMT (FMI—Chicago. 111. 
WFMV (FMI—Richmond, Va. 
WFMW-FMMadisonvllle. By. 
WFMX (FMI—Statesville, N. C. 
WFMZ (FMI—Allentown, Pa. 
WFNC-FM—Fayetteville. N. C. 
NVFNY"(FMI—Racine, Wis. 
WFOB-FM—Fostoria, Ohio 
WFON (FMI—Fond du Lae. Wis. 
WFOY-FM—St. Augustine, Fla. 
WFPG-FM—Atlantic City, N. J. 
WFRB-FM—Frostburg, Md. 
WFRI (FM)—Opelika, Ala. 
WFRO-FM—Fremont, Ohio • 
WFSC-FM—Franklln, N. C. 
WFST-FM—Caribou. Me, 
WFTL-FM—Ft. Lauderdale, Fla. 
WIMM-FM—Maysville, By, 
WFPW-FM—FL Walton Beach, 

Fla. 
WFUL-FM—Fulton, Ky. 
VVFUR-FM—Grand Rapids, Mich. 
WFVA-FM—Fredericksburg. Va. 
WFYC-FM—Alma, Mich. 
WFYN (FM)—Key West. Fla. 
WGAL-FM—Lancaster, Pa, 
WGAN-FM—Portland. Maine 
WGAR-FM—Cleveland. Ohio 
WGAY (FMI—Silver Spring. Md. 
WGBA (FMI—Columbus, Ga. 
‘VGBI-FM—Scranton, Pa. 
WORM (FMI—Viroqua, Wise. 
WOCB-FM—Red Lion, Pa_ 
WGEE-FM—Inclianapolls. Ind. 
WGEM-FM—Quincy, Ill. 
WGER (FMI—Bey City, Mich. 
WGFA-FM—Watseka, Ill. 
WGGC (FM)—Glasgow. By. 
WGH-FM—Newport News, Ya. 

(See Norfolk. Va.) 
WGIIN-FM—Grand Haven, Mich. 
WGHQ-FM—Kingston, N. Y. 
WGIG-FM—Brunswick, Ga. 
WGIL-FM—Galesburg, 
WGIR-FM—Manchester. N. H. 
WGKA-FM—Allanta. Ga. 
WGIC-FM—Mendota.. Ill. 
WGLD (FM)—Oak Park, Ill. 
WOLIf (FMI—Richmond. Ind. 
WGLN (FM)—Sylvania, Ohio 
SVG3111•(FMI—Tyrone. Pa. 
WGMS-FM—Bethesda. Md. 
WGMZ.(FM)—Flint, Mich. 
WGNC-FM--Gastonia, N. C. 
WGNU-FM—Granite City. Ili. 
WGOV-FM—Valdosta, Ga. 
WGPA-FM—Bethiehem, Pa. . 
WGPC-FM—Albany, Ga. 
WGPL (FM)—%Vinston-Salem, 

N. C. 
WGPR (FMI—Detroit, Mich. 
WGR-FM—Buffalo, N. Y. 
WGPR-FM—Greenville, Pa. 
WGSA-FM—Ephrata. Pa. 
WGSM-FM—Fluntington, N. Y. 
WOOS-FM—North Augusta, S. C. 
WGWR-FM—Asheboro, N. C. 
WHAG-FM—Halfway. Md. 
WITAL-FM--Shelbyville. Tenn. 
WHAS-FM--Loutsville, Ky. 
WHAV-FM—Haverhill. Mass. 
WHBC-FM—Canton. Ohio 
WHIIF-FM—Rock Island, Ill. 
WI:1BI (FM)—Newark. N. J. 
WHIM-FM—Xenia. Ohio 
WHBQ-FM—Memphis. Tenn. 
VVIICK-FM—Canton. Ga. 
WHCN (FMI—Hartford, Com. 
WFICU-FM—Ithaca. N. Y. 
WHDII-FM—Boston, Mass. 
MIDI-FM—Olean, N. Y. 
WEFB-FM—Benton Harbor. 

Mich. 
WIIFI (FMI—Birmingham, Mich. 
WHicH (FMI—Rochester, N. Y. 
WHFS (FMI—Bethesda. Md. 
WHFIO-FM—Hornell, N. Y. 
WHIL-FM—Boston, Mass. 
WHIM-FM—Providence. R. L 
WHIO-FM—Dayton. Ohio 
WHIS-FM—Bluefleld, W. Va, 
WHIZ-FM—Zanesville. Ohio 
WHICK (FM)—Erlanger, Ky 
WIIKP-FM—HendersonvIlle, N. C. 
WHKY-FM—Flickory. N. C. 
WHLD-FM—Niagara Falb. 
N. Y. 

WHLI-FM—Hempstead, N. Y. 
MILM-FM—Bloomsburg, Pa. 
WELT-FM, Huntington, Ind. 
WHMA-FM—Anniston, Ala. 
VVHMB-FM—Xenia. Ohio 
WHME (FMI—South Bend, Ind. 
WHMP-FM—Northampton. Mass. 
WHNC-FM—Henderson, N. C. 
WIINR (FMI—McMinnville, 
Tenn. 

WHO-FM—Des Moines. Ia. 
VVHOD-FM—Iackson. Ala. 
WHOFI (FMI—Hamilton, Ohio 
WHOK-FM—Lancaster, Ohio 
WHOM-FM—New York, N. Y. 
WHOO-FM—Orlando, Fla, 
WHOP-FM—Hopkinsville, Ky. 
WHY-FM—Harrisburg. Pa. 
WHPE-FM—High Point, N. C. 
MERB (FMI—Cambridge, Mass. 
WHRF-FM—Riverhead, L. I., 
N. Y. 

WHIM (FM)—Albany, New York 
WHSB (FM)—Alpena, Mich. 
WHTC-FM—Holland, Mich. 
WHTG-FM—Eatontown, N. J. 
WHUB-FM—Cookeville. Tem. 
WHYL-FM--Carlisle. Pa. 
WHYN-FM—Springfield. Mass. 
WIAC-FM—San Juan, P. R. 
%VIAL (FM)—Eau Claire, Wis. 
WIAM-FM—Williamston, N. C. 
WIBA-FM—Madison. Wis. 

WIBF (FM)—Jenkintown, Pa. 
WIBG-FM-Philadelphia, Pa. . 
WIBW,FM—Topeka, Kan. 
WICH:FMNorwich. Conn. 
WIFE-FMIndianapolls, Ind. 
WIFF-FM—Aubum, Ind. 
VVIFI FMI—Philadelphia, Pa. 
WIFN•(FMI—Franklin, 
WIGS-FM—Gouverneur, N. Y. 
VVIL-FM—St. Louis, Mo. 
WILE-FM—Cambridge, Ohio 
WILO-FM—Frankfort, Ind. 
W1LS-FM—Lansing. Mich. 
WILY-FM—Centralia. Ill. - 
%VI:MA-FM—Lima, Ohio 
%VINA-FM—Charlottesville, Va. 
WINE-FM—Brookfield, Com. 
WINK FM—Fort Myers, Fla. 
WIOD-FM—Miami. Fla, 
WIRB-FM—Enterprise, Ala. 
%VIRJ-FM—Humboldt, Tem. 
%VISA (FMI —Isabela. P. B. 
WISL-FM—Shamokin, Pa. 
WISM-FM—Madison, Wis. 
WISN-FM—Milwaukee, Wis. 
WISE-FM—Glen Burnie. Md. 
%VITA-FM—San Juan, P. B. 
WITH-FM—Baltimore, Md, 
WITL-FM—Lansing. Mich. 
WITN-FM—Washington, N. C. 
WITZ-FM—Jasper, lad. 
WIUC (FMI—Winchester, Ind. 
WIVA (FMI—Aquadilla, P. It. 
WIVC (Fe—Peoria, Ill. 
WIVE-FM—Ashland, Va. - 
WIVI-FM,-Christianated-

St. C roix: V. I. 
WIVIC FM—Knoxville, Tenn. 
WIVY:FM—Jacksonville, Fla. 
WIXK-FM—New Richmond. Wig. 
WIXL (FMI—Newton, N. J. 
WIXN -FM—Dixon, Ill. 
WIXX-FM—FL Lauderdale. Fla. 
WIZR,FM—Johnstown, N. Y. 
WIZZ-FM—Streator, 
WJAC-FM—Johnstown. Pa. 
%VMS-FM—Pittsburgh, Pa. - 
%VJAT-FM—Swainsboro, Ga.. 
%VJAX -FM—Jacksonville, Fla. - 
WJBK_-FM—Detrolt. Mich. 
WJBL-FM—Holland; Mich. 
WJBM-FM—Jerseyville, Ill. ' 
WJBO-FM—Baton Rouge, La. 
WJBR (FM) —W ilmington, Del. 
WJCW-FM—Johnson City. - Tenn. 
WIDX‘FM—Jackson, lilas. 
WIEH-FM—Gallipolis, Ohio 
WJEJ-FM—Ilagerstown; Md. 
W.TER-FM—Dover. Ohio • 
WJFM•(FMI—Grand Rapids, 

Mich. 
WJGA-FM—Jackson. Ga. 
WiliGieit(FMI—Houghton Lake, 

WHIR (FMI—Miami. Fla. 
WJIII (FMI—Boston, Mass. 
WJIG-FM—Tullahoma. Tenn. 
WJIM-FM—Lansing. Mich. 
%VIP, <FMI—Cherry Valley, 

WJIZ IFM)—Albany, Ga. 
WJJD-FM—Chicago, 

bpuarg,, N. V VW I I— 
LjSK IFFMM —Alesbunrchy it WILM (FMI—Salem, Va. 

WJLN (FMI—Birmingham, Ala. 
WJMD (FMI—Washington, D. C. 
WIMK (FMI —Plainfield, Ind. 
WJML-FM—Petoskey, Mich. 
WIMII-FM—New Orleans, La. 
WINS (FM)—Yazoo City. Miss. 
WJOB. FM—Hammond, Ind. 
WJOF (FMI —Athens. Ala. 
WJOL:FM—Jollet, Ill, 
WJOY-FM—Burlington, Vt. 
W.TPA FM—Washington, Pa. 
Wilt-FM—Detoit, Mich. 
MRS (FMI—Jamestown, Ky. 
WJSM-FM—Martinsburg. Pa. 
WJTN FM—Jamestown, N. Y. 
WJVM (FMI —Sterling, Ill. 
%VIWS-FM—South Hill, Va. 
WJZZ (FMI—Bridgeport, Conn. 
WKAI-F'M—Macomb, Ill. 
WKA,.T-FM—Saratoga Springs, 
N. Y. 

WEAK (MAI—Kankakee, Ill. 
WICAC-FM—San Juan, P. R. 
WKAT-FM—Miami. Fla. 
WKAV-FM—Glasgow. Ky. 
WKAZ-FM—Charleston, W. Va. 
WEBI-FM—Itidgeway, Pa. 
WKBJ-FM—Milan. Tenn. 
WKBN-FM—Youngstown, Ohio 
WKB11-FM—Manchester, N. H. 
WKBV-FM—Itichmond, Ind. 
WKCI (FMI—New Haven, Conn. 
WKCIT-FM—Corinth. Miss. 
WKDA-FM—Nashvillo, Tem. 
WKDE-FM—Altavista, Va. 
WKEE-FM—Huntington, W. Va. 
WKEI-FM—Kewanee, III, 
WREIT-Fal—Griffin, Ga. 
WKF1.1 (FMI—Chicago, IlL 
MIMI-FM—Jackson, Mich. 
WKFE-FM—Battle Creek. Mich. 
WKIC-FM—Hazard. Ky, 
WKIX-FM—Raleigh, N. C. 
WKJB-FM—Mayaguez, P. R. 
WICIF (FMI —Pittsburgh, Pa. 
WKJG-FM—Fort Wayne, Ind. 
WEED-FM—Aurora, Ill. 
WKLC-FM—St. Albans. W. Va. 
WKLD (FMI—Oneonta. Ala. 
WKLF'-FM—Clanton. Ala. 
WKLO-FM—Loulsville, Ky. 
VVKLE (FMI—Toledo, Ohio 
WKIS (FM)—Atlanta. Ga. 
WENA (FMI—Charleston, W. Va. 
WKNE-FM—Keene, N. H. 
WKNE-FM—Dearborn. Mich. 
WENT (FM)—Kent, Ohio 

WKOF (FMI—Hopkinaville, Ky. 
WKOK-FM—Sunbury, Pa. 
WKOP-FM—Binghamton, N. Y. 
WKOX-FM—Framingham. Mass. 
WKOZ-FM—Kosclusko, Miss. 
WICPE (FMI—Cocoa Beach, Ea. 
WKPT-FM—Kingsport. Tem. 
WKRC-FM--Cincinnati; Ohio 
WKIIG-FM--:Mobile, Ala. 
WKRT-FM—Cortland, N. Y. 
WKRX (FMI—Loulsville, Ky. 
VYKSN-FM—Jamestovin, N. Y. 
WKTM (Fe—North Charleston, 

S. C. 
WKTN (FM)—Kenton, Ohio 
WKTZ (FMI —Jacksonville, lela. 
WKUB (FMI—Manitowoc, Wis. 
WKUZ (FMI—Wabash, Ind. 
WKVI (FMI—Knox, Ind. 
WKVM-FMSari Juan, P. R. 
WKWK-FM—Wheeling, W. Va. 
WKYC-FM—Cleveland. Ohio 
WKYN' (FIJI—San Juan, P. It. 
WKYW (FMI—Frankfort, By. 
WKYX-FM—Paducah. Ky. 
WLAC-FM—Nashville, Tenn. 
WLAD-FM—Danbury, Conn. 
WLAE (FMI—Hartford, Conn, 
WLAG-FM—La Grange, Ga. 
WLAN-FM—Lancaster, Fa. 
WLAP-FM—Lexington, Ky. 
WLAV-FM—Grand Rapids, Mivh. 
WLAY-FM—Muscle Shoals, Ala. 
WLBG-FM—Laurens, S. C. 
WLBII-FM—Mattoon, Ill. 
WLBJ-FM—Bowling Green, By. 
WLBK-FM—De Kalb, Ill. 
WLBR-FM—Lebanon. Pa. 
WLCK-FM—Scottsville, Ky, 
WLCM-FM—Lancaster, S. C. 
WLDM (FMI —Detroit. Mich. 
WLDS-FM--Jacksonville, 
WLEC-FM—Sandusky, Ohio 
WLEN (FMI—Adrian. Mich. 
WLET-FM—Toecoa, Ga. " 
WLEX (FMI—Lexington, Ky. 
WLGN (FMI—Logan, Ohio 
WLIB-FM—New York, N. Y. 
WLI11 (FMI —New London, Wis. 
WLIL-FM—Lenoir City, Tenn. 
WLIP-FM—Kenosha, Wis. 
WL1R (FMI —Garden City, N. Y. 
WLIV-FM—Livingston, Tenn. 
WL.TM (FMI —Gadsden. Ala. 
WLK11.-FM—Norwalk. Ohio 
WLKW-FM—Providence, B. I. 
WLLH-FM—Lowell, Mass. 
WLNA-FM—Peekskill, N. Y. 
WING-FM—Sag Harbor, N. Y. 
WLNil-FM—Laconia. , N. H. 
WLNO (FMI—London. Ohio 
WLNIt (FIJI—Lansing, hltr 
WLOA-FM—Braddock, Pa. • 
WLOC-FM—Munfordville, Ky. 
WL0I-FM—LaPorte, Ind. 
WL0L-FM—Minneapolls, Minn. 
WLOM (FM)—Chattanooga. Tenn. 
WLOP-FM—Tesup,. Ga. 
WLOQ (FMI—Winter Park, lela. 
WLOS-FM—Asheville. N. C. 
WLOW-FM—Alken. S. C. 
WLPL (FM)—Baltimore, 
WLPO-FM—La Salle, Ill. 
WLPR (FM)—Mobile. Ala. 
WI,RJ (FMI—itoanote. Va. 
WLRS (FMI —Louisville, Ky. 
WLRW (FM)—Champaign, 
WLS-FM—ChIcago, III. 
WLSM -FM—Lou sv I I le, Miss. 
WLTA (FM—Atlanta, Ga. 
WLUV-FM—Loves Park. Ill. 
WLVP (FMI—Franklin. N. J. 
WLIVM (FMI—Nashville, Tenn. 
WLXN (FMI—Lexington. N. C. 
WLYC-FM—VVilliamsport. Pa. 
VVLYK (FM)—Milford, Ohio 
WLYN-FM—Lynn, Mass. 
WMAI (FMI—Panama City. Fla. 
WMAL-FM—Washington. D. C. 
WMAQ-FM—Chicago, III. 
WMAR (F1D—Baltimore. Md. 
WMAS-FM—Springfield, Mass. 
WMAZ-FM—Macon. Ga. 
WMBD-FM—Peoria, 111 
WMBN-FM—Petoskey, Mich, 
WMBO-FM—Auburn, N. Y. 
WMC-FM—Memphis, Tenn. 
WMCB (FMI—Michigan City, 

Ind. 
WMCD (FMI —Statesboro, Ga. 
WMCF (FMI—Stuart, Fla. 
WILDE (FMI—Greensboro, N. C. 
WMER (FMI—Celina, Ohio 
WHEY-FM—Marlon, Va. 
WMFD-FM—Wilmington, N. C. 
WhIFJ-FM—Daytona Beach, Fia. 
WMFM (FMI—Madison, Wis. 
WMFR-FM—High Point, N. C. 
WHOM (FMI—Atlantic City, 
N. J. 

WMGR-FM—Bainbridge. Ga. 
WHITE (FMI—Toledo, Ohio 
WHIT-FM—Black Mountain, 
N. C. 

WMPT (FMI —Bristol Center, 
N. "Y. 

WMIX-FM—Mount Vernon, Ill. 
WITJR (FMI—Ft. Lauderdale, 

Fla. 
WMKC (FMI—Oshkosh, Wis. 
WbfLP-FM—Milton, Pa. 
WMLS-FM—Sylacauga, Ala. 
WM.M31-FM—Westport. Conn. 
WMMIT. (FMI—Philadelphia, Pa. 
WMMS (FMI—Cleveland. Ohio 
WMNA-FM—Gretna, Va. 
WaINII-FM—North Adams, Mass. 
WIINC-FM—Morganton, N. C. 
WMNI-FM—Columbus. Ohio 
WHOA-FM—Marietta, Ohio 
WMOD (FMI—Washington, D. C. 
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Call Letter Index FM—Continued 
WIMP-FM—Ocala, Fla. 
WMOU-FM—Berlin, N. H. 
WMOR-FM—Morehead, Ky. 
WMPL-FM—Hancock, Mich. 
WMPS-FM—Memphis, Tenn. 
WhIPT-FMWilliamsport, Pa. 
WIIIIP-FM—Lewiston, Pa. 
WMIII-FM—Marion, Ind. 
Wm. -RN-FM—Marion, Ohio 
WMRP-FM—Flint, Mich. 
WhISG-FM—Oakiand, Md. 
WMSK-FM—Morganfleld. KY. 
WMSR-FM—Manchester, Tenn. 
WMST-PM—Mt. Sterling, KY. 
WMT-FM—Cedar Rapids, Iowa 
WhITL-FM—LeitchReld, Ky. 
WMTM-FM—Moultrie, Ga. 
WMTN-FM—Morristown, Tenn. 
WMTS-FM—Murfreesboro, Tenn. 
WMTW-FM—Mt. Washington, 
N. U. 

WMTJN (FM)—Muncie, Ind. 
WITUU-FM—Greenville, S. C. 
WMUZ (FM)—Detroit, Mich. 
WMVA-FM—Martinsville, 17a. 
WMVII-FM—Millville, N. J. 
WMVG-FM—Milledgeville, Ga. 
WMVO-FM—Mount Vernon, Ohio 
WMVR-FM—SIdney, Ohio 
WhITB-FM—Myrtle Beach. S. C. 
WhIZIT (FM)—Detroit, Mich. 
WNAP (FM)—Indianapolis, Ind. 
WNAIT-FM—New Albany, Miss. 
WNAV-FM—Annapolis, Md. 
WNBC-FM—New York, N. Y. 
WNBF-FM--Binghamton, N. Y. 
WNIIII-FM—New Bedford, Mass. 
WNBI-FM—Park Falls, Wis. 
WNBX (FM)—Andalusia, Ala. 
WNCI (FM)--Columbus. Ohio 
WNCN-FM—New York. N. Y. 
WNCT (FM)—Greenville, N. C. 
WNCO-FM—Ashland, Ohio 
WNDA (FMI—Huntsville, Ala. 
WNDB-FM—Daytona Beach, Fla. 
WNDU-FM—South Bend, Ind. 
WNES-FM—Central City, Ky. 
WNEW-FM—New York, N. Y. 

WNFM (FBI—Naples, Fla. 
%VNGC (FM)—Athens. Ga. 
WNGO-FM—Mayfield, Ky. 
WNFIC-FM—New Haven, Conn. 
WNIB (FMI—Chicago. Ill. 
WNIK-FM—Arecibo, P. R. 
WNNT-FM—Warsaw, Va. 
WNOB (FMI—Cleveland, Ohio 
WNOE-FM—New Orleans, La. 
WNOK-FM—Columbia, S. C. 
WNON (FM)—Lebanon. Ind. 
WNOR-FM—Norfolk, Va. 
WNOS-FM—High Point, N. C. 
WNOW-FM—York, Pa. 
WNRE Ohio 
WNRG-FM—Grundy, Va. 
WNSL-FM—Laurel, Miss. 
WNUF (F31)—New Kensington, 
Pa. 

WNUS-FM—Chicago, /11. 
WNXT-FM—Portsmouth, Ohio 
WNYN-FM—Canton, Ohio 
WNYR-FM—Rochester, N. Y. 
WOAB (FBI—Ozark, Ala. 
WOAY-FM—Oak MIL W. Va. 
WOBM (FM)—Toms River. N. J. 
WOBT-FM—Rhinelander, Wis. 

WOC-FM—Davenport, Iowa 
WOCB-FM—West Yarmouth, 
Mass. 

WOCH-FM—North Vernon, Ind. 
WOCN-FM—Miami, Fla. 
WOF111 (FM)—Greeneville, Tenn. 
WOUS-FM—Shelby, N. C. 
WOIA-FM—Saline, Mich. 
WOW (FM)—De Ruyter, N. Y. 
WOKK-FM—Meridian, Miss. 
WOKU (FMI—Greensburg, Pa. 
WOKE-FM—Alton, Ill. 
WOLI (FMI—Ottawa, Ill. 
WOMA (FM)—Tallahassee, Fla. 
WOMC (PhD—Detroit, Mich. 
WOMI-FM—Owensboro, Ky. 
WOMP-FM—Bellaire, Ohio 
WONE-FM—Dayton, Ohio 
WONO (1'111—Syracuse, N. Y. 
WOOD-FM—Grand Rapids, Mich. 
WOOF-FM—Dothan, Ala. 

W000-FM—De Land, Fla. 
WOPI-FM—Bristol, Tenn. 
WOK-FM—New York, N. Y. 
WORA-FM—Mayaquez, P. R. 
WORM-FM—Savannah, Tenn. 
WORX-FM—Madison, Ind. 
WOSC-FM—Fulton, N. Y. 
WOSII-FM—Shelby, N. C. 
WOW-FM—Watertown, N. Y. 
WOTW-FM—Nashua, N. H. 
WOVE-FM—Welch, W. Va. 
WOVV (FM)—Fort Pierce, Fla. 
WOW-FM—Omaha, Neb. 
WOXR (FMI —Oxford, Ohio 
WPAC-FM—Patchogue, N. Y. 
WPAD-FM—Paducah, Ky. 

WPAP (n)—Panama City, Fla. 
WPAT-FM—Paterson, N. J. 
WPAY-FM—Portsmouth. Ohio 
WPBC-FM—Richfleld. Minn. 
WPBF (FM)—West Palm Beach, 

Fla. 
WPBS (FM)—Philadelphia, Pa. 
WPDE-FM—Paris, Ky. 
WPDM-PM—Potsdam, N. Y. 
WPDR-FM—Portage, Wis. 
WPEG (FM)—Concord, N. C. 
WPEN-FM—Philadelphia, Pa. 
WPEX (FAD—Pensacola, Fla. 
VVPFB-FM—Middletown, Ohio 
WPFM (FMI —Portsmouth, N. H. 
WPFR (FM)—Terre Haute, Ind. 
WPGC-FM—Bladensburg, Md. 

WPGU (FM)—Urbana, Ill. 
WPIC-FM—Sharon. Pa. 
WPIT-FM—Pittsburgh, Pa. 
WPIX-FM—New York City, N. Y. 
WPM (FM)—Providence, R. I. 
WPKM (FMI—Tampa, Fla. 
WPLB-FM—Greenville, Mich. 
WPLM-FM—Plymouth. Mass. 
WPLO-FM—Atlanta, Ga. 
WPIIIP-FM—Pascagoula, Miss. 
WPOR-FM—Portiand, Me. 
WPPA-FM—PottsvIlle, Pa. 
WPQR (FM)—Uniontown, Pa. 
WPRB (FM)—Princeton. N. J. 
WPRE-FM—Prairie du Chien, 
Wis. 

WPRM Juan, P. R. 
WPRO-FM—Providence, R. I. 
WPRS-FM—Paris, 
WPTF-FM—Raleigh, N. C. 
WFTFI (FM)—Ft. Wayne, Ind. 

WPTN-PM—Cookeville. Tenn, 
WPTW-FMPiqua. Ohio 
WQAL (PhD—Philadelphia, Pa. 
WQDC (FM)—Midland. Mich. 
WQFM (FM)—Milwaukee, Wis. 
WOLF (FM)—Florence. Ala. 
WQMG (FM)—Greensboro. N. C. 
WQMV (nu—Vicksburg. Miss. 
WQNZ (FM)—Natchez, Miss. 
WQRB (P31)—Pittsfield. Mass. 
WQRS (FM)—Detroit. Mich. 
tVQS13 (PhD—Albertville. Ala. 
WQST (Ph)—Forest. Miss. 
WQTC-FM—Two Rivers. Wis. 
WQWK (FMI—State College, Pa. 
WQXI-FM—Smyrna. Ga. 
WM(31 (FM)—Clearwater, Fla. 
WQXR-FM—New York, N. Y. 
WQXY (FMI—Baton Rouge. La. 
WRAC-FM—Racine, Wis. 

WRAJ-FM—Anna. Ill. 
WRAK-FM—Williamsport, Pa. 
WRAL (FMI—Raleigh. N. C. 
WRAY-FM—Princeton, Ind. 
WRBL-FM—Colurnbus, Ga. 
WRBR (FAD—South Bend, lad. 
WRBS (PMI—Baltimore. Md. 
WRC-FM—Washington, D. C. 
WRCII-FM—New Britain, Conn. 
WRCP-FM—Philadelphia. Pa. 
WRCS-FM—Ahoskie. N. C. 
WRDB-FM—Reedsburg, Wis. 
WREC-FM—Memphis. Tenn. 
WRED (FBI—Campbell. Ohio 

WREO-FM—Ashtabula, Ohio 
WRFL (FMI—Winchester, Va. 
WRFM (FM)—New York. N. Y. 
WRFS-FM—Alexander City. Ala. 
WITFY (FMI—Reading. Pa. 
WRIG-FM—Wausau, %Vis. 
WRIO (FM)—Cape May, N. J. 
WRIP-FM—Rossville, Ga. 
WRIT-FM—Milwaukee. Wis. 
WRKO-FM—Boston. Mass. 
)VRLB (FMI—Long Branch. N. J. 
WRL111 (FM)—Taunton. Mass. 
WIMP-FM—Titusville, Fla. 
WRMI (FM)—Morris. Ill. 
WRNIN-FM—Elgin. Ill. 
WRNA (FM)—Charlotte. N. C. 

WRNJ (PhD—Atlantic City, N. J. 
WRNL-FM—Mchmond, Va. 
WRNO (F31)—New Orleans, La. 
WRNW MID—Mount Kisco, 
N. Y. 

WROA-FM—Gulfport. Miss. 
WROC-FM—Rochester, N. Y. 
WROK-FM—Itockford. Ill. 
WROM-FM—Rome, Georgia 
WROY-FM—Carmi. El. 
WRPM-FM—Poplarville, Miss. 
%VIM-FM—Dallas, Tex. 
WRRN (FM)—Warren. Pa. 
WRSA (FMI—Decatur. Ala. 
WRSL-FM—Stanford. Ky. 

WRSV (FM)—Skokie. 
WRSW-FM—Warsaw. Ind. 
WRTM (FM)—Blountstown, Fla. 
%VETS (FM)—East Liverpool. 

Ohio 
WRTJF-FM—Gainesville. Fla. 
WRUN-FM—Utica. N. Y. 
WRIIS-FM—RussellvIlle. Ky. 
WRVA-FM—Rirhmond. Va. 
WRVII (FMI—Madison. Wis. 

WRVC (PhD—Norfolk. Va. 
)%'RWC (FM)—Beloit. Wis. 
WRWR (PhD—Port Clinton, Ohio 
WSAB (FAD—Mt. Carmel, Ill. 
WSAC-FM—Fort Knox. Ky. 
WSAI-FM—Cinc)nnati, Ohio 
WSAL-FM—Logansport. Ind. 
WSAM-FM—Saginaw, Mich. 
WSAU-FM—Wausau. Wis. 
WSB-FM—Atlanta, Ga. 
WSBA-FM—York. Pa. 

WSBM (FMI—Saginaw, Mich. 
WSBT-FM—South Bend. Ind. 
WSDM (PMI—Chicago. HI. 
WSEI (FM)—Olney. Ill. 
WSEK (PhD—Somerset. Ky. 
WSEL-FM—Pontotoc. Miss. 
WSEN-FM—Baldwinsville, N. Y. 
('iSEO (PM)—Kalamazoo. Mich. 
WSEV-FM—Sevierville. Tenn. 
WSFM (FMI—Harrisburg, Pa. 
WSGM (PM)—Staunton, Va. 
WSIP-FM—Paintsville, Ky. 
(VSIV-FM—Pekln, Ill. 
WSIX-FM—Nashville. Tenn. 
WSJM-FM—Benton Harbor, Mich. 
WSJS-FM—Winston-Salem, N. C. 
WSLI-FM—Jackson, Miss. 
WSLM-FM—Salem, Ind. 
WSLS-1•111—Roanoke, Va. 
WSM-FM—Nashrille, Tenn. 
WSMT) (FMI—La Plata, Md. 
WSMI-FM—Litchneld. Ill. 
WSMJ (FM)—Greenfield. Ind. 
WSMT-FM—Sparta, Tenn. 

WSNT-PM—Bridgeton. N. J. 
WSOC-FM—Charlotte. N. C. 
WSOM-FM—Salem, Ohio 
WSON-FM—Henderson, Ky. 
WSOY-FM—Decatur, Ill. 
WSPA-FM—Spartanburg, S. C. 
WSPB-FM—Sarasota. Fla. 
WSPD-FM—Toledo, Ohio 
WSPK (FM)—Poughkeepsie, 
N. Y. 

WSPO (FM)--Columbus, Ohio 
WSPT-FM—Stevens Point. Wis. 
WSRC-FM—Durham. N. C. 
WSRF-FM—Ft. Lauderdale, Fla. 

WSRS (FM)—Worcester. Mass. 
WSW-FM—Hillsboro. Ohio 
WSSV-FM—Pet ersburg, Va. 
WSTC-FM—Stamford, Conn. 
WSTM (FAD—Louisville. Ky. 
WSTN (Ph)—Florence, S. C. 

WSTO (FM)—Owensboro. Ky. 
WSTP-FM—Sallsbury, N. C. 
WSTR-FM—Sturgis. Mich. 
WSTS (FM)—Laurinburg, N. C. 
WSTV-FM—Steuhenville, Ohio 
WSTW (FM)—Wilmington, Del. 
WSVA-FM—Harrisonburg. Va. 
WSVB-FM—Tamanua. Pa. 
WSVS-FM—Crewe. Va. 
WSWG (FM)—Greenwood, Miss. 
WSWM MID—East Lansing, 
Mich. 

WSWW-FM—Platteville, Wis. 
WSYR-FM—Syracuse, N. Y. 
WTAD-FM—Quincy, Ill. 
WTAE-FM—Pittsburgh, Pa. 
WTAN-FM—Clearwater, Fla. 
WTAP-FM—Parkershurg, W. Va. 
WTAR-FM—Norfolk. Va. 
WTAS (FM)—Crete, Ill. 

WTAW-FM—Bryan-College 
Station. Tex. 

WTAX-FM—Springfield, Ill. 
WTAY-FM—Robinson. Ill. 
WTBO-PM—Cumberland. Md. 
WTCA-FM—Plymouth, Ind. 
WTCH-FM—Shawano. Wis. 
WTC111-FM—Traverse City, Mich. 
WTCV (PM)—Memphis, Tenn. 
WTCW-FM—Whitesburg. Ky. 
WTCX (FM)—St. Petersburg, 
Fla. 

WTFM (17311—New York, N. Y. 
WTGI (P34)—Hammond, La. 
WTHI-FM—Terre Haute, Ind. 
WT1131-FM—Lapeer, Mich. 
WTIC-FM—Hartford, Conn. 
WTIO-FM—Charleston, W. Va. 
WTJS-FM—Jackson, Tenn. 
WTLC (ni)—Indianapolis. Ind. 
WTLN-FM—Apopka, Fla. 
WTMA-FM—Charleston. S. C. 
WTMB-FM—Tomah, Wis. 
WTMJ-FM—Milwaukee. Wis. 
WTNC-FM—Thomasville, N. C. 

WTOA (FM)—Trenton. N. J. 
WTOC-FM—Savannah. Ga. 
WTOF (FBI—Canton, Ohio 
WTOP-FM—Washington. D. C. 
WTOS (FMI—Wauwatosa, Wis. 
WTOT-FM—Marianna. Fla. 
WTOW-FM—Baltimore. Md. 
WTPR-FM—Paris, Tenn. 
WTRE-FM—Greensburg, Ind. 

WTRF (PhD—Wheeling. W. Va. 
WTRO-FM—Dyersburg, Tenn. 
WTSB-FM—Lumberton, N. C. 
WTSV-FM—Claremont. N. H. 
WTTC-FM—Towanda. Pa. 
WTTF-FM—TifIln, Ohio 
WTTN-FM—Watertown, Wis. 
WI-TR-FM—Westminster. Md. 
WTTV-FM—Bloomington, Ind. 
WTUN (FB)—Selma, Ala. 
WTVL-FM—Wateryille, Me. 
WTVR-FM—Ttichmond. Va. 
WTZE -FM—Tazewell, Va. 
WUFM (FAD—Utica. N. Y. 
WUOA (FM)—Tuscaloosa, Ala. 

WVAF-FM—Charleston. W. Va. 
WVAM-FM—Altoona. Pa. 
WYBR (FMI—Ithaca, N. Y. 
WVCA (FM)--Gloucester. Mass. 
WVEC-FM—Hampton. Va. 
WVEM (FMI —Springfield, Ill. 
WVFM (FM)—Lakeland. Fla. 
WVPV (PAU—Dundee, Ill. 
NV1/I (FM)—Evansville. Ind. 
WVIC (FM)—East Lansing Mich, 
WVIP-FM—Mt. Kisco, N. Y. 
WYLK-FM—Lexington. Ky. 
WVLR (PM)—Sauk City, Wis. 
WV110 (FMI—Monroe. Mich. 
WYNA-FM—Tuscumbia. Ala. 
WVNJ-FM—Newark, N. J. 
WVNO (PhD—Mansfield. Ohio 
('('VOL (FMI—Rochester. N. Y. 
WVOS-FM—Liberty, N. Y. 
WVOT-FM—Wilson. N. C. 
(V VOX-Pal—New Rochelle, N. Y. 
WVPO-FM—Stroudsburg, Pa. 
WVQM (FM)—Huntington. 
W. Va. 

WYSC-FM—Somerset. Pa. 
WVTS (FM)—Terre Haute. Ind. 

WV Um ;TI—Dayton. Ohio 
WVVV (8'3t1—Blacksburg. Va. 
WWBA-FM—St. Petersburg, Fla. 
WWBD-FM—Bamberg. S. C. 
WWCO-PM—Waterbury. Conn. 
WWDB (PhD—Philadelphia, Pa. 
WWDC-FM—Washington, D. C. 
WWFM (FM)—Erie. Pa. 
WWGO-FM—Erie, Pa. 
WWGP-FM—Sanford. N. C. 
WWFIC (P31)—Hartford City, 
Ind. 

('('WHO (FM)—Jackson. Miss. 
WWI-FM—Detroit. Mich. 
WWJC-FM—Superior. Wis. 
WWKI (FM)—Kokomo, Ind. 
WWLA (FM)—LaCrosse. Wisc. 
%VW/JO-FM—Reidsville. N. C. 
WWMT (PhD—New Orleans, La. 
WW0D-FM—Lynchburg. Va. 
WWOG (FMI—Boca Raton, Fla. 

WWOL-FM—Buff alo. N. Y. 
WWOM-FM—New Orleans, La. 
WWON-FM—Woonsocket, R. I. 
WWOS (FBI—Palm Beach. Fla. 
WWPB (FMI—Miami. Fla. 
WWQS (PhD—Orlando. Fla. 
WWRW (FMI—Wisconsin 

Rapids, Wis. 
WWSC-FM—Glens Falls. N. Y. 
WWSM (FMI—Hay Minette, Ala. 
WWST-FM—Wooster. Ohio 
WWSW-FM—Pittsburgb, Pa, 
WWTV Mich. 
WWVA-FM—Wheeling, W. Va. 
WWWW (PhD—Detroit. Mich. 
WXAX (FM)—Elkhart. Ind. 
WXBM (FMI—Milton. Fla. 
WXEN (FM)—Cleveland. Ohio 
WXFM (FM)—Elmwood Park, Ill. 
WXIS (FIJI—Erwin. Tenn. 
WXKL (P31)—Winter Haven, Fla. 
WXLI-FM—Dublin. Ga. 
WXLM (FM)—Savannah, Ga. 
WXRA (FM)—Woodbridge, Va. 
WXRC (FM)—Hickory. N. C. 
'('('XLI (FMI—Norfolk. Va. 
WXRT (FM)—Chicago, Ill. 
WXTA (PhD—Greencastle. Ind. 
WXTC (FMI—Annapolis, Md. 
WXTO (FM)—Grand Rapids. 

Mich. 
WXITR-F111—Media. Pa. 

WXYW (FMI—Suffolk. Va. 
WXYZ-PM—Detrolt, Mich. 
WYBC (FMI—New Haven, Conn. 
WYCA (FMI—Flammond. Ind. 
WYDD (FM)—Pittsburgh, Pa. 
WYPM (FM)—Charlotte. N. C. 
VVYNK-FM—Baton Rouge. La. 
WYNR-FM—BrunswIck. Ga. 
'('('VON (P31)—Grand Rapids, 
Mich. 

WYOR (FMI—Coral Gables, Fla. 
WYSTI-FM—Clinton. 'Tenn. 
WYSL-FM—Buffalo. N. Y. 
WYZZ (FMI—Wilkes-Barre, Pa. 
WZAK (FM)—Cleveland. Ohio 
WZIR'M (FMI—Charles Town. 
W. Va. 

WZIP-FM—Cincinnati. Ohio 
WZ1117 (FM)—Menomonee Falls, 

Wis. 
WZZM (FM)—Grand Rapids, 

Mich. 
WZZW (FMI—Augusta, Ga. 
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FM Sold and Programmed Separately 
Alabama 

.Abbeville, WARI-FM 
Albertville, WQSB (FM) 
Andalusia, WNBX (FM) 
Athens, WJMW 
Atmore, WATM-I'M 
Birmingham, WAPI-FM 
Birmingham, WBRC-FM 
Birmingham, WCRT-FM 
Birmingham, wn,N (mu) 
Decatur, WDRM (FM) 
Decatur, WRSA (FM) 
Dothan, WOOF-FM 
Enterprise, WIRB-FM 
Florence, WQLT (FM) 
Gadsden. WLJM (FM) 
Hamilton, WEBB-FM 
Huntsville, WAHR (FM) 
Huntsville. WNDA (FM) 
Mobile, WIIIIG-FM 
Mobile, WLPR (FM) 
Montgomery, WFMI (FM) 
Montgomery, WAJM (FM) 
Oneonta, WELD (FM) 
Opelika, WFRI (FM 
Ozark, WOAB (FM) 
Roanoke, WELII-FM 
Selma, WTUN (FM) 
Tuscaloosa, WUOA (FM) 
Tuscumbia. WVNA-FM 

Alaska 
Anchorage, KAMU-F111 
Anchorage, KN1K (FM) 

Arizona 
Phoenix, KREP-I'M 
Phoenix, MU:0-FM 
Phoenix. KNIX (FM) 
Phoenix, KOOL-FM 
Phoenix, KRFM (FM) 
Phoenix, KTAR-FM 
Show Low. KVWM-FM 
Tucson, KCEE-I'M 
Tucson. KFMM (FM) 

Arkansas 
Conway, ICVEE-FM 
Crossett, KAGH-FM 
Dardanelle, KCAB-FM 
El Dorado, KRIL (FM) 
Fayetteville, KFAV (FM) 
Fayetteville. KNWA (FM) 
Fort Smith, KMAG (FM) 
Hot Springs, EBBS-FM 
Little Rock. HARK-FM 
Little Rock, KMMK (FM) 
Mammoth Springs, KAMS (FM) 
Monticello, ICHBM-FM 
Newport, KNBY-FM 
Springdale, KSPII-FM 
Texarkana, RAD)) (FM) 
Texarkana, HOST-FM 
Texarkana. KTAL (FM) 
Wynne, KWYN-FM 

California 
Alameda, KJAZ (FM) 
Apple Valley, KAVIt-FM 
Bakersfield. KGFM. (FM) 
Bakersfield, KIFM (FM) 
Bakersfield, KUZZ-FM 
Berkeley, KPAT-FM 
Carlsbad. KARL (FM) 
Chico. KEQR (FM) 
Delano, KDNO (FM) 
Escondido, KOWN-FM 
Eureka, KINS-FM 
Fresno, RENO (FM) 
Fremont, KFMR (PM) 
Fresno, KFIG (FM) 
Fresno, KFRE-FM 
Fresno, KMJ-FM 
Garden Grove, KTBT (FM) 
Glendale, KUTE (FM) 
Hemet, KHS7-1111 
Inglewood. KTYM-FM 
Livermore, KYTE (FM) 
Lodi, KX_KX (FM) 
Lompoc, KLOM-FM 
Long Beach, KJLII (FM) 
Long Beach, KNAC (FM) 
Long Beach, KNOB (FM) 
Los Altos, KPGM (FM) 
Los Angeles, KABC-FM 
Los Angeles, ICBM (FM) 
Los Angeles, KBCA (FM) 
Los Angeles, KBIG-FM 
Los Angeles, KCBH (FM) 
Los Angeles, KGBS-I'M 
Los Angeles, KHJ-FM 
Los Angeles, KIM' (FM) 
Los Angeles, KMET (FM) 
Los Angeles, KNX-FM 
Les Angeles, KOST (FM) 
Los Angeles, KRTIM (FM) 
Los Angeles, KWST (FM) 
Los Gatos, KTAO (FM) 
Marysville. KRIM (FM) 
Mendocino, KMFB-FM 
Monterey, KWAV (FM) 
Newport Beach. KOCM (PM) 
Oakland, KABL-I'M 
Oakland. KAFE (FM) 
Oceanside. KUDE-F-111 
Oxnard, KPMJ (FM) 
Palm Springs, EGEO (FM) 
Pasadena, KPPC-FM 
Patterson, KOSO (FM) 
Redding, KEWB (FM) 
Redlands, KCAL-FM 
Redondo Beach, KKOP (FM) 
Riverside, KACE-FM 
Riverside, KDUO (FM) 
Riverside, KPLI (FM) 
Sacramento, KCTC (FM) 
Sacramento, RFBK-FM 
Sacramento. KHIQ (FM) 
Sacramento, KJhIL (FM) 
Sacramento, KSFM (FM) 
Sacramento, REAP (FM) 
Salinas, KEEP. (FM) 
Salinas, IfSBW (FM) 
San Bernardino, KFMW (FM) 

San Diego, KBBW (FM) 
San Diego, KBK.1.1 (FM) 
San Diego, KDIG-FM 
Aan Diego, KFMB-FM 
San Diego, KGB-FM 
San Diego, KITT (FM) 
San Diego, KLRO (FM) 
San Diego, KOGO-FM 
San Diego, KPItI (FM) 
San Diego, KSDO-FM 
San Diego, KSEA (FM) 
eau remando, KSFV (FM) 
San Fernando, KVFM (FM) 
San Francisco, KBRG (FM) 
San Francisco, ROBS-FM 
San Francisco, KFMS (FM) 
San Francisco, KFOG (FM) 
San Francisco, ICIOI (FM) 
San Francisco, KIIPX (FM) 
San Francisco, KOIT (FM) 
San Francisco, KRON (FM) 
San Francisco, KSAN (FM) 
San Francisco, KUFY-FM 
San Jose, KBAY (FM) 
San Jose, KPLX (FM) 
San Jose, KREP (FM) 
San Jose, KRPM (FM) 
San Jose, 1(5.10 (FM) 
Santa Ana, KWIZ-FM 
Santa Ana, KYMS (FM) 
Santa Barbara, KGUD-FM 
Santa Barbara, KMUZ (FM) 
Santa Barbara. KTMS-FM 
Santa Maria, KEYM (FM) 
Santa Monica, KSRF (FM) 
Sierra Madre. KMAX (FM) 
South Lake Tahoe, KT1.10-FM 
Stockton, KJAX (FM) 
Thousand Oaks, KNJO (FM) 
Tracy, KSRT (FM) 
Tulare, KGEN-FM 
Tulare, KNNU (FM) 
Twentynine Palms, KDIII-FM 
Ventura, KBBY (FM) 
Ventura, KVEN-FM 
-Visalia, KONG-FM 
Walnut Creek, KDFDI (FM) 
West Covina, KBOB (FM) 
West Covina, KDWC (FM) 
Woodland, KATT (FM) 

Colorado 
Aurora. KOSI-FM 
Colorado Springs. KICFM (FM) 
Colorado Springs, KPIK-FM 
Colorado Springs, HEFT-FM 
Denver, KADX (FM) 
Denver, KBPI (FM) 
Denver, KDEN (FM) 
Denver, KLIR-FM 
Denver, KLZ-FM 
Denver, KIIIR (FM) 
Denver, KOA-FM 
Fort Collins, KFMF (FM) 
Fort Morgan, KFTM-FM 
Greeley, KGRE (FM) 
Lakewood, KJAE (FM) 
Longmont, KLMO-FM 
Rocky Ford, KAVI-FM 

Connecticut 
Brookfield, WINE-FM 
Danbury, WLAD-FM 
Fairfield, WJZZ (FM) 
Hartford-Meriden, WBMI (PM) 
Hartford, WCCC-FM 
Hartford, NVIICN (FM) 
Hartford, WLAE (FM) 
Hartford. WTIC-FM 
New Haven, WKCI (FM) 
New Haven. WNEIC-FM 
New Haven. WYBC (FM) 
Norwich, WICH-FM 
Stamford, WSTC-FM 
Waterbury. WWCO-FM 
Westport. winim-FM 

Delaware 
Dover. WDOV-FM 
Wilmington, WJIIR (FM) 
Wilmington. WSTW (FM) 

District of Columbia 
Washington, WASH (FM) 
Washington, WAVA-FM 
Washington, WFAN (FM) 
Washington, WGAY (FM) 
Washington, WMAL-FM 
Washington, WMOD (FM) 
Washington, WPGC-FM 
Washington, WRC-FM 
Washington, WTOP-FM 
Washington, VV1VDC-FM 

Florida 
Apopka,1VTLN-FM 
Biountstown, WRTM (FM) 
Boca Raton, WWOG (FM) 
Bradenton, WBRD-FM 
Clearwater, WQXM (FM) 
Clearwater, WTAN-FM 
Cocoa Beach. WCKS (FM) 
Cocoa Beach, WKPE (FM) 
Crestview. WAZZ (FM) 
Daytona Beach. WMFI-FM 
De Land, W000-FM 
Fort Lauderdale, WFTL-FM 
Fort Lauderdale, WIXX-FM 
Fort Lauderdale, WMJII, (FM) 
Fort Myers, WINK-FM 
Fort Pierce, WOVV (FM) 
Ft. Walton Beach, WFTW-FM 
Gainesville, WRUF-F11 
Immokalee, WCOF-FM 
Jacksonville, WAQB (FM) 
Jacksonville, WIVY-FM 
Jacksonville, WKTZ (FM) 
Jacksonville. WQIK-FM 
Key West, WFYN (FM) 
Lakeland, WVFM (FM) 
Marianna, WTOT-FM 
Miami, WEDR (FM) 
Miami, WIOD-FM 
Miami, WJHR (FM) 
Miami, WRAP-FM 

Miami, WOCN-FM 
Miami, WWPB (FM) 
Miami Beach, WBUS (FM) 
Milton, WXBDI (FM) 
Naples, WNI'M (FM) 
Ocala, WMOP-FM 
Orlando, WHOO-FM 
Orlando, WWQS (FM) 
Palm Beach, WWOS (FM) 
Panama City, WMAI (FM) 
Pensacola, WCOA-FM 
Pensacola, 1VPEX-FM 
Quincy, WCNII-F-M 
SL Augustine WFOY-FM 
St. Petersburg, WTCX (FM) 
St. Petersburg, WWBA (FM) 
Stuart, WMCF (FM) 
Tallahassee, WBGM (FM) 
Tallahassee, WOMA (FM) 
Tampa, WDAE-FM 
Tampa, NVFLA-FM 
Tampa, WPM' (FM) 
Titusville, NVIthile-I'M 
West Palm Beach, WPM' (FM) 
Winter Haven, WXKL (FM) 
Winter Park, WLOQ (FM) 

Georgia 
Albany, WGPC-FM 
Albany, NVIIZ (FM) 
Americus, WDEC-FM 
Athens, 1VDOL-1111 
Athens, WNGC (FM) 
Atlanta, WAVO-FM 
Atlanta, WKLS (FM) 
Atlanta, WLTA (FM) 
Atlanta, WPLO-FM 
Atlanta, WSB-FM 
Augusta, WAUG-FM 
Augusta, WBBQ-FM 
Augusta, WZZW (FM) 
Bainbridge, WMGR-I'M 
Brunswick, WYNR-FM 
Canton, NYCHK-FM 
Carrollton, WBTR-FM 
Columbus, WGBA (FM) 
Columbus, WitBL-FM 
Cornelia, WCON-FM 
Gainsville, WD UN-FM 
Griffin, WKEU-I'M 
Jackson, WJGA-FM 
Jesup, WLOP-FM 
La Grange, WLAG-FM 
Macon, WMAZ-FM 
Manchester, WFDR-FM 
Marietta, WB1E (FM) 
Milledgeville, WhiVG-FM 
Mouline, WMTM (FM) 
Rome, WROM-FM 
Rossville, WRIP-FM 
Savannah, WXLM (FM) 
Smyrna, WQXI-FM 
Statesboro, WMCD (FM) 
Swainsboro, WJAT-FM 
Valdosta, WGOV-FM 
West Point, WCJM-FM 

Hawaii 
Honolulu, KAIM-FM 
Honolulu, KFOA (FM) 
Honolulu, KGMB-FM 
Honolulu, KPOI-FM 

Idaho 
Boise, KBBK (FM) 

Illinois 
Arlington Heights, WEXI (FM) 
Aurora, WAUR (FM) 
Bloomington, WNBQ (FM) 
Carbondale, WCIL-I'M 
Champaign, WDWS-FM 
Champaign. WLRW (FM) 
Charleston, WEIC-FM 
Chicago, WBBM-FM 
Chicago, WDIIF (FM) 
Chicago, WEBB (FM) 
Chicago, WEFM (FM) 
Chicago, WFMF (FM) 
Chicago, WFMT (FM) 
Chicago, WKFM (FM) 
Chicago, WLS-FM 
Chicago, WNIB (FM) 
Chicago, WSDM (FM) 
Chicago, W ./CRT (FM) 
Columbia, WCBW (FM) 
Crete, WTAS (FM) 

WDAN-FM 
Decatur, WSOY-FM 
De Kalb, WLBK-FM 
Dundee, WVFV (FM) 
Effingham, WCRA-FM 
Elgin, WRMN-FM 
Elmwood Park, WX.FM (FM) 
Evanston, WEAW-FM 
Freeport, WELL (FM) 
Galesburg, WGIL-FM 
Granite City, WGNU-FM 
Harrisburg, WEBQ-FM 
Jacksonville, VVLDS-FM 
Jerseyville, WJBM-FM 
Joliet, WJOL-FM 
Kankakee, WEAK (FM) 
Kewanee, WHET-FM 
Lansing, WLNR (FM) 
LaSalle, WLPO-FM 
Lawrenceville, WAKO-FM 
Litchfield, WSMI-FM 
Loves Park, WLUV-FM 
Macomb, WICAI-FM 
Mattoon, WLBII-FM 
Mendota, WGLC-FM 
Morris. WRMI (FM) 
Mount Carmel, WSAB (FM) 
Mount Vernon, WMIX-FM 
Oak Park. WGID (FM) 
Olney, WSEI (FM) 
Ottawa, WOLI (FM) 
Parts, WPRS-FM 
Peoria, WIVC (FM) 
Peoria, WMBO-FM 
Quincy, WTAD-FM 
Rockford, WROK-FM 
Rock Island. WHBF-FM 
Skokie, WRSV (FM) 

Springfield, WFMB (FM) 
Springfield, WTAX-FM 
Springfield, WVEM (FM) 
Sterling, WJVM (FM) 
Streator, WIZZ-FM 
Urbana, WPGU (FM) 
Watseka, WGFA-FM 
Waukegan, WEFA (FM) 

Indiana 
Auburn, WIFF-FM 
Bloomington, WTTV-FM 
Bluffton, WORD (FM) 
Boonville, WBNL-FM 
Columbus, WCSI-FM 
Decatur, WADM-FM 
Elkhart, WIPIM (FM) 
Elkhart, WXAX (FM) 
Elwood, WBMP (FM) 
Evansville, WIRY-Fri 
Evansville, WVHI (FM) 
Fort Wayne, WKJG-FM 
Fort Wayne, WPTH (FM) 
Franklin, WIFN (FM) 
Greencastle, WXTA (FM) 
Greenfield, WSMJ (FM) 
Greensburg, WTRE-FM 
Hammond, WYCA (FM) 
Hartford City. WWIIC (FM) 
Indianapolis, WFBM-FM 
Indianapolis, WFMS (FM) 
Indianapolis, WGEE-FM 
Indianapolis, WHIC-FM 
Indianapolis, WIFE-FM 
Indianapolis. WTLC (FM) 
Kendallville, WAWK-FM 
Knox, WIZ.VI (FM) 
Kokomo, WWRI (FM) 
Lafayette, WASK-FM 
Lebanon, WKON (FM) 
Marion, WMitl-FM 
Martinsville, WCBK-FM 
Michigan City, WhICB (FM) 
Muncie, MEIN (FM) 
Peru, WARU-FM 
Pittsfield, WBBA-FM 
Plainfield, WJMK (FM) 
Richmond. WGLM (FM) 
Richmond, WEB V-FM 
Salem, WSLM-FM 
Shelbyville, WSVL-I'M 
South Bend, WHME (FM) 
South Bend, WNDU-FM 
South Bend, WRBR (FM) 
South Bend, WSBT-FM 
Spencer, KICD-I'M 
Terre Haute. WPFR (FM) 
Terre Haute, NYTHI-FM 
Terco Haute, WVTS (FM) 
Valparaiso, WAKE-FM 
Vincennes, WAVO-FM 
Wabash, WKUZ (FM) 
West Terre Haute, NVNVVR (PM) 
Winchester. W1UC (FM) 

Iowa 
Ames. KASI-FM 
Ames, KLI'M (FM) 
Atlantic, KJAN-FM 
Burlington. KBUR-FM 
Carroll, KC1M-FM 
Cedar Rapids. WhIT-FM 
Clarion, KRIT (FM) 
Creston, KSIB-FM 
Davenport, KWINT-FM 
Denison, KDSN-FM 
Des Moines, KFMG (FM) 
Des Moines. KWDM (FM) 
Dubuque, KFMD (FM) 
Fort Dodge, KWMT-FM 
Iowa Falls, MFG-FM 
Le Mars. KLEM-FM 
Maquoketa, KMAQ-FM 
Marshalltown, KFJB-FM 
Mason City. KLSS (FM) 
Muscatine, KWPC-FM 
Newton, KUWS (FM) 
Oskaloosa, KDOE-FM 
Sioux City. K.DVR (FM) 
Storm Lake, KAYL-FM 
Waterloo, KXEL-I'M 
Waterloo, KVIWL-FM 

Kansas 
Junction City. KJC-K-FM 
Kansas City, KCKN-FM 
Lamed, KANS-FM 
Leavenworth, KCLO-FM 
Merriam, KCJC (FM) 
Nev.ion, KJRG-FM 
Ottawa, KOFO-FM 
Pratt. KWNS-FM 
Salina, KAI'M (FM) 
Scott City, KFLA-FM 
Topeka, WIBW-F111 
Whitesburg. WTCW-FM 
Wichita, HARD (FM) 
Wichita, KEYN-FM 
Wichita, EFE-FM 
Wichita. }WTI (FM) 

Kentucky 
Albany, WARY-FM 
Ashland, WCMI-FM 
Benton, WCBL-FM 
Bowling Green, NVLBJ-FM 
Columbia, WAIN-FM 
Corbin, WCTT-FM 
Erlanger, WIIKK (FM) 
Ft. Campbell, WABD-I'M 
Fort Knox, WSAC-FM 
Frankfort, WKYW (FM) 
Hopkinsville, WHOP-FM 
Hopkinsville, WKOF (FM) 
Jamestown. WJIIS (FM) 
Leitchfield, WIIITL-FM 
Lexington, WLAP-FM 
Lexington, WLEX (FM) 
Lexington, WYLK-FM 
Louisville. WIIAS-FM 
Louisville, WKRX (FM) 
Louisville, WSTM (FM) 
Madisonville, WFMW-FM 
Maysville WFTM-FM 
Morehead, WMOR-FM 

METHODS AND SOURCES: 
Information for this table is taken from individual station listings 
in the state sections. Stations are listed alphabetically by city of 
license under their respective State headings. Stations in this 
listing that also have AM affiliates devote a portion or all of 
their FM schedule to separate programming. 

Morganfiggld, WAISK-Fhl 
ML Sterling. WHET-FM 
Murray. WAAW (FM) 
Owensboro, WSTO (FM) 
Paducah. WKYX-FM 
Paris, WPDE-FM 
Prestonsburg, WDOC-FM 
Russellville, WRUS-FM 
Scottsville, WLCK-FM 
Somerset, WSEK (FM) 
Stanford. WRSL-FM 

Louisiana 
Alexandria, KALB-FM 
Baton Rouge, WJBO-FM 
Baton lb uge, WQXY (FM) 
Baton Rouge, WYNK-FM 
Golden Meadow, KLEB-FM 
Hammond, WTGI (FM) 
Houma, ROIL (FM) 
Houma, RHOhl (FM) 
Jennings. K.TEF-I'M 
Lafayette, KSMB (FM) 
Lake Charles. KPLC-FM 
Monroe, KNOE-FM 
Monroe, KREB (FM) 
Morgan City. MIRO-FM 
Natchito,hes, KNOC-FM 
New Iberia, KNIR-FM 
New Orleans. WDSU-FM 
New Orleans, WJMR-FM 
New Orleans, WN0E-I'M 
New Orleans, WRNO (FM) 
New Orleans, WWMT (FM) 
New Origans, WW0hf-FM 
Opelousas, KSLO-FM 
Ruston, EROS-FM 
Shreveport, KEEL-FM 
Shreveport, KTA.L (FM) 
Shreveport, KWKII-FM 
Thibodaux, KTIB-FM 
West Monroe, KYEA (FM) 

Maine 
Brunswick, WOMB-FM 
Lewiston. WCOU-FM 
l'ortland, WGAN-FM 
Portland-, WL0B-I'M 
Portland, WPOR-FM 

Maryland 
Annapolis, WNAV-FM 
Annapolis, WXTC (FM) 
Baltimore, WBAL-FM 
Baltimona, WBMD-FM 
Baltimore, WCAO-FM 
Baltimore, WCBC (FM) 
Baltimore, WFM11 (FM) 
Baltimore, WITH-FM 
Baltimore, WLPL (FM) 
Baltimora, WMAR (FM) 
Baltimore, WRBS (FM) 
Baltimore, WTOW-FM 
Bethesda, WIIFS (FM) 
Bethesda, 1V311I) (FM) 
Frederick. WF.MD-FM 
Frostburg, WFRB-FM 
Halfway, WHAG-FM 
Havre de Grace, WASA-FM 
La Plats., WSMD (FM) 
Oakland, WMSG-FM 
Salisbury, WBOC-FM 
Westmimter, WTTR-FM 

Massachusetts 
Boston, WBCN (FM) 
Boston, WBOS (FM) 
Boston, WCOP-FM 
Boston, WHET-FM 
Boston, WHDII-FM 
Boston, WJIB (FM) 
Boston, WRKO-F-111 
Cambridge, WHIM (FM) 
Fitchburg, WFMP (FM) 
Framingham, WKOX-FM 
Haverhill WHAT-FM 
Hyannis. WCOD (FM) 
Lowell, WLLII-FM 
Lynn, WLYN-FM 
Medford, WHIL-FM 
North Adams, WMNB-FM 
Pittsfield!, WQM1 (FM) 
Southbridge, WESO-FM 
Springfield. WCRX (FM) 
Springfield, WITH-FM 
Springfield, WMAS-FM 
Taunton. WRLM (FM) 
Worcester, WAAF (FM) 
WorcestEr. WSRS (FM) 

Michigan 
Adrian, WLEN (FM) 
Alma, VITYC-FM 
Alpena, WHSB (FM) 
Ann Arbor. WOIA (FM) 
Bay Citr, WBCM-FM 
Bay Cit..L WOKE (FM) 
Benton Harbor, WHFB-FM 
Benton Harbor, WSJM-FM 
Big Rapids, WBRN-FM 
Birmingham. WHFI (FM) 
Charlotte, WOKE-FM 
Clare, WORM-FM 
Coldwater, WANG (FM) 
Dearbort, WKNR-FM 
Detroit, WABX (FM) 
Detroit, WBFG (FM) 
Detroit, Weill) (FM) 
Detroit, WGPR (FM) 
Detroit, WJBK-FM 
Detroit, WJR-FM 
Detroit, WLD111 (FM) 
Detroit, WM-UZ (FM) 
Detroit, Mini (FM) 

Detroit, WOMC (FM) 
Detroit, waits (FM) 
Detroit, WWWW (FM) 
Detroit, WXYZ-FM 
Flint, WGMZ (FM) 
Flint. WhIRP-FM 
Grand Haven, VVGHN-FM 
Grand Rapids, WFUR-FM 
Grand Rapids. WJFM (FM) 
Grand Rapids, WL AV- FM 
Grand Rapids, WOOD-FM 
Grand Rapids, WXTO (FM) 
Grand Rapids, WYON (FM) 
Grand Rapids, WZZM (FM) 
Greenville, WPLB-FM 
Hancock, WMPL-FM 
Hastings, KBCH-Fli 
Holland, WHTC-FM 
Holland, WJBL-Fht 
Houghton Lake, WillS (FM) 
Jackson, 11-BBC (PAU 
Kalamazoo WSEO (FM) 
Lansing, VILS-FM 
Lansing, WITL-I'M 
Lansing, WJIM-FM 
Lansing, WSWM (FM) 
Lansing, WVIC (FM) 
Lapeer, WTHM-FM 
Marquette, WDMJ-FM 
Midland, WQDC (FM) 
Monroe, WVMO (FM) 
Mount Clemens, WBRB-FM 
Mt. Pleasant, WCEN-I'M 
Petoskey, \MIL-FM 
Traverse City, WCCW-FM 

Minnesota 
Alexandria, KX-RA-FM 
Austin, KAUS-FM 
Blue Earth, KBEW-FM 
Brainerd, KLIZ-FM 
Faribault, KDHL-FM 
Fergus Falls, KBRF-FM 
Mankato, KEYC (FM) 
Minneapolis, KTCR-FM 
Minneapolis, WAYL (FM) 
Minneapolis, WLOL-FM 
Moorhead, KQWB-I'M 
Owatonna, KRFO-FM 
Park Rapids, KPRM-FM 
Rochester, KNXII (FM) 
Rochester, KOLM-FM 
SL Cloud, KFAM-FM 
SL Paul, KEEY (FM) 
St. Peter, KRBI-FM 
Wadena, KKWS (FM) 

KWLM-FM 
Worthington, KW0A-FM 

Mississippi 
Biloxi, WBIL (FM) 
C,orinth, WKCU-FM 
Forest, WQST (FM) 
Greenville, VIDMS (FM) 
Gulfport, WHOA-FM 
Jackson, WJDX-FM 
Jackson, WJMI (FM) 
Jackson. WSLI-FM 
Kosciusko, WKOZ-FM 
Laurel, WNSL-FM 
Louisville, WLS111-FM 
Meridian, WORK-FM 
Pascagoula, WCIS-FM 
Pascagoula, WPMP-FM 
Poplarville, WRPM-FM 
Tupelo, WELO-FM 
Vicksburg. WQVhl (FM) 
Yazoo City, VaNS (FM) 

Missouri 
Aurora, KSWM-FM 
Cape Girardeau, ROMO-FM 
Columbia, KTGR-FM 
El Dorado orinan, icrem-ym 
Hannibal, KGRC (FM) 
Joplin, KSYN (FM) 
Kansas City, KFMU (FM) 
Kansas City, KM-BR-FM 
Kansas OILY. KPRS-FM 
Kansas City, KVVKI (FM) 
Kansas City. KXTR (FM) 
Kansas City, WDAF-I'M 
Kirksville. KEEL (FM) 
Mexico, KVVVVR. (FM) 
Moberly, KRES (FM) 
Osage Beach, HEMS-FM 
Rolla. KCLU-FM 
Ste. Genevieve, KSGM-FM 
SL Joseph, KUSN-FM 
SL Louis, KADI (FM) 
SL Louis, KCFIgf (FM) 
St. Louis, KDNA (FM) 
SL Louis, KMOX-FM 
St. Louis, KRCH (FM) 
St. Louis, KSHE (FM) 
St, Louis, VIL-FM 
Sedalia, KSIS-FM 
Springfield, KTXR (FM) 
Springfield, KWFC (FM) 
Springfield, KWTO-FM 
Union, KLPW-FM 
Waynesville, KJPW-FM 
West Plains, KWPM-FM 

Montana 
Billings, KOYN-FM 
Billings, KURL-FM 
Hamilton, KLYQ-FM 
Plentywood, KPWD (FM) 

Nebraska 
Aurora, KROA (FM) 
Beatrice, KWBE-FM 

(Continued on next page) 
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Columbus, KJSK-FM 
Hastings, KICS-FM 
Kearney, KIINY-FM 
Lincoln. KFMQ (FM) 
Lincoln, KLIN -FM 
Lincoln, KWHG (FM) 
Omaha, KFAB-FM 
Omaha, KOIL-FM 
Omaha, ROWE (FM) 
Omaha, WOW-FM 
Scottsbluff, KNEE-FM 

Nevada 
Fallon. KVLV-FM 
Las Vegas, KORK-FM 
Lai Vegas, KRGN arso 
Las Vegas, KULA (FM) 
Reno, KNEV (FM) 
Reno, KSRN (FM) 

New Hampshire 
Laconia, WLNII-FM 
Mount Washington, WMTW (FM) 

New Jersey 
Atlantic City, WFTG—FM 
Atlantic City, WMGM (FM) 
Atlantic City. WILNJ (FM) 
Bridgeton. 
Cape May, VVRIO (FM) 
Dover. WDIEA-FM 
Franklin. WLVP (FM) 
Long Branch, WRLB (FM) 

WMVB-FM 
Newark. WHBI (FM) 
Newton. WELL (FM) 
Point Pleasant, WADI) (FM) 
Princeton, WPRB (FM) 

-Tom River, WORM (FM) 
Trenton, WWII (FM) 
Trenton, WCHR (FM) 
Trenton, WTOA (FM) 
Vineland, WDVL-FM 

New Mexico 
Albuquerque. KBNM (FM) 
Albuquerque, KHFM (FM) 
Albuquerque, ROB-FM 
Albuquerque, KEST (FM) 
Artesia, RSVP-FM 
Carlsbad, KCNM (FM) 

KTQM (FM) 
Hobbs, KTIOR-FM 
Las Cruces, KGB]) (FM) 
Los Alamos, EMIR-FM 

New York 
Albany, WIERL (FM) 
Albany, WDKC (FM) 
Auburn. WMBO-FM 
Baldwinsville, WREN-FM 
Binghamton, WKOP-FM 
Binghamton. WNBF-FM 
Bristol Center, WhIIV (FM) 
Buffalo. WADI, (FM) 
Buff lao, WREN-FM 
Buffalo, WBNY (FM) 
Buffalo. WBUF (FM) 
Buffalo, WDCX (FM) 
Buffalo, WEBR-FM 
Buffalo, WGR-FM 
Buffalo, WWOL-FM 
Cherry Valley. WJIV iFM) 
Corning. WCLI-FM 
Depew, WBLK (FM) 
De Ruyter, WOIV (FM) 
Dundee, WFLR-FM 
Elmira, WENY-FM 
Fulton, WOSC-FM 
Garden City, WLIR (FM) 
Hempstead. WHLI-FM 
Hornell. W11110-FM 
Ithaca, WEIV (FM) 
Ithaca. 
Ithaca. WYBR (FM) 
Jamestown, WITN-FM 
Jamestown, WKSH-FM 
Johnstown, WIZR-FM 
Kingston. WGIIQ-FM 
Liberty, WVOS-FM 
Mount Kisco, WENW (FM) 
Newburgh, WFMN (FM) 
New Rochelle, WVOX-FM 
New York City, WABC-FM 
New York City. WCBS-FM 
New York City, WEVD-FM 
New York City, WLIB-FM 
New York City, WNCN (FM) 
New York City, WNEW-FM 
New York City, WOR-FM 
New York City. WPIX-FM 
New York City, WQXR-FM 
New York CRY, WRFM (FM) 
New York City, WTFM (FM) 
Niagara Falls. WELD-FM 
Olean, WHDL-FM 
Patchogue, WPAC-FM 
Potsdam, WPDM-FM 
Poughkeepsie, WEOK-FM 
Poughkeepsie, WSPK (FM) 
Riverhead. WIMP-FM 
Rochester, WBFB (FM) 
Rochester. WCMF (put 
Rochester, WHFM (FM) 
Rochester, WNYR-Ffif 

Rochester, WROC-FM 
Rochester, WVOR (FM) 
Sag Harbor, WLNG-FM 
Saratoga Springs. WKAI-FM 
Schenectady. WGFM (FM) 
Syracuse, WDDS (FM) 
Syracuse, WONO (FM) 
Syracuse, WSYR-FM 
Troy, WFLY (FM) 
Utica. WRTJN-FM 
Utica, WUFM (FM) 
Watertown, WOTT-FM 
Wethersfield. WBW (FM) 

North Carolina 
Ahoskie. WRCS-FM 
Asheboro, WGWR-FM 
Charlotte. WBT-FM 
Charlotte, WRNA (FM) 
Charlotte, WSOC-FM 
Charlotte, WYFM (FM) 
Concord, WPEG (FM) 
Durham, WDNC-FM 
Durham, WSRC-FM 
Forest City. WAGY-PM 
Forest City, WBBO-FM 
Franklin, WFSC-FM 
Goldsboro, WEQ11. (FM) 
Greensboro. WMDE (FM) 
Greensboro, WQMG (FM) 
Henderson, WHNC-FM 
Hickory, WICRO (FM) 
High Point, WMFR-FM 
Laturinburg, WSTS (FM) 
Lumberton, WAGR-FM 
Raleigh, WPTF-FM 
Raleigh, WEAL (FM) 
Reidsville. WWMO (FM) 
Rocky Mount. WFMA (FM) 
Sallabury, WSTP-FM 
Statesville, WI'MX (FM) 
Thomasville. WTNC-FM 
Washington, WITN-FM 
Williamston, WIAM-FM 
Wilmington. VVMFD-FM 
Winston-Salem. WAAA-FM 
Winston-Salem, WGPL (PM) 
Winston-Salem. WYFS (FM) 

North Dakota 
Fargo, VVDAY-FM 
Jamestown, Kehl (FM) 
Minot, KCJB-FM 

Ohio 
Akron, WAKR-FM 
Akron, WCUE-FM 
Alliance, WFAH-FM 
Ashland, WNCO-FM 
Ashtabula, WREO-FM 
Athens, WATH-FM 
BellaIre, WOMB-FM 
Bowling Green, WAWR (FM) 
Bryan, WBNO-FM 
Cambridge, WILE-FM 
Canton, 1 VMrC-FM 
Canton, WNYN-FM 
Canton, WTOF (FM) 
Celina, WCSM-FM 
Celina, WMER (FM) 
Chillicothe, WBEX-FM 
Cincinnati. WAEF (FM) 
Cincinnati, WCXL (FM) 
Cincinnati, WKRC-FM 
Cincinnati, WSAI-FM 
Cincinnati, WEIP-FM 
Circleville, WNIIE (FM) 
Cleveland, WCJW (FM) 
Cleveland. WCLV (FM) 
Cleveland. WDOK (FM) 
Cleveland, WERE-FM 
Cleveland, WKYC-FM 
Cleveland, WM3IS (FM) 
Cleveland, WN013 (PM) 
Cleveland, WXEN (FM) 
Cleveland, WEAK (FM) 
Cleveland Hts.. WCUY (FM) 
Columbus, WBNS-FM 
Columbus, WBUK (FM) 
Columbus. WMNI-FM 
Columbus, WSPO (FM) 
Columbus, WNCI (FM) 
Conneaut, WFIZ (FM) 
Dayton, WDAO (FM) 
Dayton, WHIO-FM 
Dayton, WONE-FM 
Dover, WJER-FM 
East Liverpool, WRTS (FM) 
Eaton, WCTM (FM) 
Elyria, WBEA (FM) 
Fairfield, WCNW-FM 
Findlay. WFIN-FM 
Fremont. WF110-1M 
Gallipolls, W3E1E-FM 
Greenville, WDRK (FM) 
Hamilton, WCNW-FM 
Hamilton, WFOL-FM 
Hamilton. WITCH (FEI) 
Kent, WENT (FM) 
Kenton, WKTN (FM) 
Kettering, WKET (FM) 
Lancaster, WHOK-FM 
Logan, WLGN (FM) 

arlon. WLNO (FM) 

Mansfield. WVNO (FM) 
Medina, WDBN (FM) 
Middletown. WPFB-FM 
Milford, WLYK (FM) 
Norwalk, WLKR-FM 
Oxford, WOXR (FM) 
Piqua, WPTW-FM 
Port Clinton, WRVVR (FM) 
Salem, WSOM-FM 
Sylvania, %VOLK (FM) 
Toledo, WCWA-FM 
Toledo. WKLR (FM) 
Toledo. WMHE (FM) 
Toledo, WSID-FM 
Van Wert, WERT-FM 
Washington CL House, WCTIO-FM 
Wooster. WV/ST-FM 
Xenia, WBEI (FM) 
Xenia, WIIBM (FM) 
Youngstown. WBBW-FM 

Oklahoma 
Bartlesville, KYFM (FM) 
Bethany. KNBQ-FM 
Chickasha, KNDR (FM) 
Durant, KSEO-FM 
Edmond, KWILL" (FM) 
Enid. KCRC-FM 
lienryetta, ICHEN-FM 
Lawton. KLAW (FM) 
McAlester, REED-FM 
Newels, KNFB (FM) 
Oklahoma City. KEBC (FM) 
Oklahoma City, KFNB-FM 
Oklahoma City, KIRM-FM 
Oklahoma City, KOCY-FM 
Oklahoma City, KOFM (FM) 
Oklahoma City. KXLS (FM) 
Ponca City, KLOR-FM 
Poteau, KLL'O-FM 
Stillwater, KVRO (FM) 
Tahlequah. KTLQ-FM 
Tulsa. KAKC-FM 
Tulsa, KMOD (FM) 
Tulsa, KRAV (FM) 
Tulsa, KRMG-FM 

Oregon 
Corvallle, KFLY-FM 
Eugene, KBMC (FM) 
Eugene, KFMY (FM) 
Medford. ICBOY-FM 
Portland. ROMO (FM) 
Portland, KINK (FM) 
Portland. KJIB (FM) 
Portland, ELIO-FM 
Portland, KOIN-FM 
Portland, KPAM-FM 
Portland. KPDQ-FM 
Portland, KPOK (FM) 
Portland, KQFM (FM) 

Pennsylvania 
Allentown, WAEB (FM) 
Allentown. WFMZ (FM) 
Altoona. WFBG-FM 
Beaver Falls, WIIVP-FM 
Bethlehem, WGPA-FM 
Boyertown, %VETO (FM) 
Carbondale, WCDL-FM 
Charleroi, WESA-FM 
Clearfield. WCPA-FM 
Ebensburg, WEND-FM 
Elizabethtown, WEPN-FM 
Ephrata, WVVYN-FM 
Erie, WWFM (FM) 
Erie, WWGO-FM 
Greensburg, WOKTJ (FM) 
Greenville, WGRP-FM 
Grove City, WEDA (FM) 
Harrisburg, WSFM (FM) 
Jenkintown, WHIP (FM) 
Johnstown. WJAC-FM 
Lancaster. WDAC (FM) 
Lancaster, NVGAL-FM 
Lancaster. WLAN-FM 
Media. ‘VXUR-FM 

WMLP-FM 
New Kensington. WNUF (FM) 
Paimrya, WCTX (FM) 
Philadelphia, WCAU-FM 
Philadelphia. WDAS-FM 
Philadelphia, WDVR (FM) 
Philadelphia, WFIL-FM 
Philadelphia, WIBG-FM 
Philadelphia. WIFI-FM 
Philadelphia, WMMR (FM) 
Philadelphia, WPBS (FM) 
Ph ladelph la , WPEN-FM 
Philadelphia. WQAL (FM) 
Philadelphia, WRCP-FM 
Philadelphia, WWDB (FM) 
Pittsburgh. IIQV-FM 
Pittsburgh, WAMO-FM 
Pittsburgh, WEEP-FM 
Pittsburgh, WKJF (FM) 
Pittsburgh, WYDD (FM) 
Pottsville. WPPA-FM 
Reading WRFY (FM) 
Ridgway, WKBI-FM 
Scranton, WEJL-FM 
Scranton, WWDL (FM) 
Sharon. VPIC-FM 
Somerset, WVSC-FM 
State College. WMAJ-FM 

State College, WQWK (FM) 
Stroudsburg, WVPO-FM 
Tamaqua, WSVB-FM 
Tyrone, WGMR (FM) 
Uniontown, WPQR. (FM) 
Warren, WItRN (FM) 
Wilkes-Barre. wyzz (FM) 
Williamsport, WLYC-FM 
Williamsport, WMPT-FM 
York, WNOW-FM 
York, WSBA-FM 

Puerto Rico 
.Aquadilla, WIVA (FM) 
Arecibo, WNIK-FM 
Bayamon, WBYM (FM) 
Isabela. WISA (FM) 
Mayaguez, WK.1B-FM 
Mayaguez, WORA-FM 
San Juan, WK.AQ-FM 
San Juan. VVKVM-FM 
San Juan, WKYN (FM) 
San Juan, WPRM (FM) 

Rhode Island 
Providence, VVBRIT (FM) 
Providence, WPFM (FM) 
Providence, WPJB-FM 
Providence. WPRO-FM 

South Carolina 
Aiken, WARN-FM 
Aiken, WLOW-FM 
Bamberg, WWBD-FM 
Beaufort. WBEU-FM 
Charleston, WCSC-FM 
Columbia, WCOS-FM 
Columbla, WI/OK-FM 
Darlington. WDAR-FM 
Easley, WELP-FM 
Florence. WKMX-FM 
Greenville, WESC-FM 
Greenville. WMTJU-F11 
Lancaster, VVLCM-FM 
North Augusta, WGUS-FM 
North Charleston, WKTM (FM) 
Orangeburg. WDIX-FM 
Seneca, WBFM (FM) 
Spartanburg, WSPA-FM 
Sumter, WFIG-FM 
Vermillion, KVRF (FM) 

South Dakota 
Brookings. KBRK-FM 
Maditon, KJAM-FM 
Sioux Falls. KELO-FM 

Tennessee 
Brownville, WIIIIT-FM 
Chattanooga, WLOM (FM) 
Cleveland, WCLE-FM 
Clinton. WYSH-FM 
Cookeville, WERE-FM 
Cookeville. WPTN-FM 
Dyersburg, WTRO-FM 
Erwin, WICIS (FM) 
Franklin, VVFL'I' (FM) 
Gallatin. WIMG (FM) 
Greeneville, WOFM (FM) 
Humboldt, WIRT-FM 
Johnson City, WJCW-FM 
Knoxville, WBIR-FM 
Knoxville, WEEK (FM) 
Knoxville, WIVK-FM 
Lawrenceburg. WDXE-FM 
Lebanon, WCOR-FM 
Lenoir City, WLIL-FM 
Lexington, WDXL-FM 
Livingston, WLIV-FM 
Manchester. WMSR-FM 

WHNR (FM) 
Memphis, KLYX (FM) 
Memphis, WMI3Q-FM 
Memphis, WMC-FM 
Memphis, WMPS-FM 
Memphis, WREC-FM 
Memphis, WTCV (FM) 
Milan, WICBJ-FM 
Morristown, WMTN-FM 
Murfreesboro. WMTS-FM 
Nashville, VVKDA-FM 
Nashville. WLAC-FM 
Nashville, WSLX-FM 
Nashville. WSM-FM 
Oak Rd)ge, wAyo-rm 
Oneida. WIINT-FM 
Paris, WTPR-FM 
Sevierville, WSEV-FM 
Sweetwater. WDEH-FM 

Texas 
Abernathly. KWG0 (FM) 
Abilene, KFMN (FM) 
Alvin, KMSC (FM) 

IZDJW-FM 
Amarillo, KGNC-FM 
Austin. KASE (FM) 
Austin, lUIFI (FM) 
Austin, KOKE-FM 
Austin, KTBC-FM 
Beaumont, KAYD (FM) 
Beaumont, KBP0 (FM) 
Beaumont, KJET-FM 
Beaumont. KTRM-FM 
Big Spring, KFNE (FM) 

Brownwood, KFRN (FM) 
Bryan-College Station. KORA-FM 
Bryan-College Station, 
WTAW-FM 

Clear Lake City, 'DISC (FM) 
Cleburne, KFAD (FM) 
Conroe, KNRO (FM) 
Corpus Christi, KIOU (FM 
Corpus Christi. KZF'M (FM) 
Dalhart, KNIT-FM 
Dallas. KBOX-FM 
Dallas, KEIR (FM) 

KIXL-FM 
Dallas, KNUS (FM) 
Dallas, KVIL-FM 
Dallas, KXXK (FM) 
Dallas, WFAA-FM 
Dallas, WRR-FM 
Del Rio, KDLK-FM 
Denison, KDSX-FM 
Denison, KENT-FM 
El Campo, KULP-FM 
El Paso, KINT-FM 
El Paso, KPAK (FM) 
El Paso, KTSM-FM 
Fort Worth. KBUY-FM 
Fort Worth, KCIVM (FM) 
Fort Worth, KFWT (FM) 
Fort Worth. RI/OK-FM 
Fort Worth. Rim (FM) 
Fort Worth, WRAP-FM 
Gainesville, KGAF-FM 
Galveston, KGBC-FM 
Harlington, KELT (FM) 
Henderson, KGRI-FM 
Houston. KBNO (FM) 
Houston, KIRK-FM 
Houston, 'CLEF (FM) 
Houston. RODA (FM) 
Houston, KQUE (FM) 
Houston, KRBE (FM) 
Houston, RETE-FM 
Jacksonville, KEBE-FM 
Jasper. KTXJ-FM 
Lake Jackson. KLJT (FM) 
Lamesa, KELE (FM) 
Longview, KLUE-FM 
Lubbock, KBF'M (FM) 
Lubbock, KSEL-FM 
McAllen, KQXX (FM) 
Midland. KNFM (FM) 
Nacogdoches, KEFM (FM) 
New Braunfels, KNBT (FM) 
Odessa, KOYL-FM 
Odessa, KQIP (FM) 
Paris, KPLT-FM 
Port Arthur. KFMP (FM) 
Itobstown, KII0B-FM 
Rosenberg, EYED-FM 
San Angelo, KSJT (FM) 
San Angelo, KWFR-FM 
San Angelo, KWLW (FM) 
San Antonio, KBER-FM 
San Antonio, KCOR-FM 
San Antonio, KEEZ (FM) 
San Antonio, KISS (FM) 
San Antonio, KITE-FM 
San Antonio. KITT (FM) 
San Antonio, KMFM (FM) 
Shiton, ROTA-FM 
Spearman, KBMF (FM) 
Temple, KYLE (FM) 
Terrell Hills, KIII1C-FM 
Texarkana, KTAL-FM 
Tyler, KNUE (FM) 
Tyler, KSLT (FM) 
Waco, KEFC (FM) 
Waco, WACO-FM 
Wichita Falls, KLUR (FM) 
Wichita Falls, TINTO (FM) 

Utah 
Provo, KFMC (FM) 
Salt Lake City. KCPX-FM 
Salt Lake City, KQMU (FM) 
Salt Lake City, KRSP-FM 
Salt Lake City, KSL-FM 
Salt Lake City, KSOP-FM 
Salt Lake City, KWHO-FM 
Salt Lake City, KWIC (FM) 
Spanish Fork, KONI-FM 

Vermont 
Burlington. WJOY-FM 

Virginia 
Altavista, WKDE-FM 
Ashland, IVIVE-FM 
Blacksburg, IVVVY (FM) 
Charlottesville, WCCV (FM) 
Crewe, WSVS-FM 
Danville, WBTM-FM 
Fairfax, WEER (FM) 
Grundy, WNRCI-FM 
Hampton, WVEC-FM 
Harrisonburg, WSVA-FM 
Lynchburg, VVDMS-FM 
Lynchburg, WJJS (FM) 
Newport News, WGH-FM 
Norfolk, WCMS-FM 
Norfolk, WN011-FM 

Norfolk, WRVC (FM) 
Norfolk, WTAR-FM 
Norfolk, WXRI (FM) 
Richmond, WFMV (FM) 
Richmond, WRNL-FM 
Richmond. WRVA-FM 
Richmond, VVTVR-FM 
Roanoke, VVLRJ (FM) 
Roanoke. WRLS-FM 
Salem, %%ULM (FM) 
South Hill. WJWS-FM 
Staunton. WSGM-FM 
Suffolk. WICYW (FM) 
Tazewell, WTZE-FM 
Warrenton. WERE-FM 
Warsaw, VVNIs1T-FM 
Winchester, IV-EFL (FM) 
Woodbridge. VVXRA (FM.' 

Washington 
Aberdeen, KDXY (FM) 
Bellingham, KERI (FM) 
Bellingham. KGMI-FM 
Bremerton, EBRO-FM 
Edmonds, KBIQ (FM) 
Kennewick, KEPR-FM 
Lyndon, KLYN (FM) 
Moses Lake, KV/JO-FM 
Pullman, KPUL-FM 
Richland, KCYS (FM) 
Seattle, KBBX (FM) 
Seattle, KBLE-FM 
Seattle, RETO (FM) 
Seattle, KING-FM 
Seattle, KIRO-FM 
Seattle, KISW (FM) 
Seattle, KLSN (FM) 
Spokane, KDNC-FM 
Spokane, KREM-FM 
Spokane, KTWD (FM) 
Spokane, KXLY-FM 
Spokane, KZUN-FM 
Tacoma, KLAY (FM) 
Tacoma. KTAC (FM) 
Wenatchee. KPCI-FM 
Yakima, KIT-FM 

West Virginia 
Beckley, WBKW (FM) 
Berkeley Springs, WCST-FM 
Bluefield, WHIS-FM 
Charleston, MINA (FM) 
Charleston, WVAF-FM 
Charles Town, wzrm (FM) 
Huntington, WILEE-FM 
Huntington, WVQM (FM) 
Morgantown. WAJR-FM 
Parkersburg, WCEF-FM 
St. Albans, WKLC-FM 
Welch, WOVE-FM 
Wheeling, WTRF (FM) 

Wisconsin 
Appleton, WAPL-FM 
Beaver Dam. WBEV-FM 
Beloit, WRWC (FM) 
Dodgeville, WDMP-FM 
Eau Claire, WEAU (FM) 
Eau Claire, WIAL (FM) 
Fond du Lac. WFON (FM) 
Green Bay, VTBAY-FM 
Green Bay, WDUZ-FM 
Janesville, WCLO-FM 
Kenosha. WAX() (FM) 
Kenosha. WLIP-FM 
La Crosse, WWLA (FM) 
Madison, WIBA-FM 
Madison. WISM-FM 
Madison, WMFM (FM) 
Madison, WIWI) (FM) 
Manitowoc, WKUB (FM) 
Marshfield, WDLB-FM 
Menomonee Falls, WZMir (PM) 
Menomonie. WDMW (FM) 
Milwaukee, WAWA-FM 
Milwaukee, WBON (FM) 
Milwaukee, VVISN-FM 
Milwaukee, WPM). (FM) 
Milwaukee, WMIL-FM 
Milwaukee. WQFM (FM) 
Milwaukee, WTMJ-FM 
New London. WLIII (FM) 
New Itichbond, WINK-FM 
Oshkosh, WhiKC (FM) 
Park Falls, WI/El-FM 
Platteville, WSWW-FM 
Portage. VVPDR-FM 
Prairie du Chien. WPRE-FM 
Racine, WFNY (FM) 
Sauk City. WVLR (FM) 
Shawano, WTCH-FM 
Superior, WV/IC-FM 
Tomah, WTMB-FM 
Two Rivers, WQTC-FM 
Viroqua, WORM (FM) 
Watertown, WTTN-FM 
Waukesha, WAITK-FM 
Waupaca, WDUX-FM 
Wauwatosa. wros (FM) 
West Bend, WBKV-FM 
Wisconsin Rapids, WWRW (FM) 

Wyoming 
Casper, KAWY (FM) 
Cheyenne, KVWO-FM 

984 Spot Rodio Stations September 1, 1969 



FM Sold and Programmed in Conjunction with AM 
METHODS AND SOURCES: 
Information for this table is taken from individual station listings 
in the state sections. Stations are listed alphabetically by city of 
license under their respective State headings. Stations in this 
listing devote a portion or all of their FM programming to 
duplicating AM. 

Alabama 
Abbeville. WART-FM 
Alexander City. WRFS-FM 
Anniston, WHMA-FM 
Athens, WJOF (FM) 
Atmore. WATM-FM 
Bay Minette, WWSM (FM) 
Birmingham, WJLN (FM) 
Clanton, WKLF-FM 
Cullman, WFMH-FM 
Jackson, WHOD-FM 
Montgomery. WrIFTY-FM 
Oneonta, WKLD (FM) 
Roanoke, WELIt-FM 
Sylacauga, WMLS-FM 
Tuscumbia, WVNA-1'M 

Alaska 
Anchorage, KHAR-FM 

Arizona 
Mesa, KBUZ-FM 
Phoenix, KMEO-FM 
Tempe, KUPD-FM 
Tucson, ICCEE-FM 

Arkansas 
Blytheville, KLCN-FM 
Crossett, KAGH-FM 
Dardanelle, KCAB-FM 
El Dorado, HELD-FM 
Forrest City, KXJK-FM 
Fort Smith, KTCS-FM 
Harrison, KHOZ-FM 
Jonesboro, KETM-FM 
Monticello. KB-BIM-FM 
Newport, KNBY-FM 
Osceola, HOSE-FM 
Pine Bluff, KOTN-FM 
Siloam Springs. KUOA-FM 
Springdale, KSPR-FM 
Texarkana. HOST-FM 

California 
Anaheim, KEZR (FM) 
Apple Valley, KAVR-FM 
Auburn, KAFT (FM) 
Bakersfield. KERN-FM 
Berkeley, KPAT-FM 
Cathedral City, KWXY-FM 
Eureka, KINS-FM 
Fresno, HARM-FM 
Hemet, KIISJ-FM 
Lompoc. ICLOhf -FM 
Long Beach, KFOX-FM 
Los Angeles, KABC-FM 
Los Angeles, KBIG-FM 
Los Angeles, KFAC-FM 
Los Angeles, KGBS-FM 
Los Angeles, KMET (FM) 
Los Angeles, KPOL-FM 
Los Banos, KLBS-FM 
Mendocino. KMFB-FM 
Modesto, KBEE-FM 
Modesto, KTRB-FM 
Mojave, KDOI,FM 
Oakland, KABL-FM 
Ontario. KSOM-FM 
Riverside, HACE-FM 
Sacramento, ICK0A-FM 
San Francisco. KCBS-FM 
San Francisco, KDFC (FM) 
San Francisco, KGO-FM 
San Francisco, KKHI-FM 
San Francisco, KNBR-FM 
San Luis Obispo, KATY-FM 
San Luis Obispo. KVI1C-FM 
San Rafael, KTIM-FM 
Santa Barbara, KDB-I'M 
Santa Barbara. KGUD-FM 
Santa Cruz, KSCO-FM 
Santa Maria, KSMA-FM 
South Lake Tahoe. KTIIO-FM 
Stockton. KSTN-FM 

Colorado 
Aurora, HOST-FM 
Colorado Springs, KPIK-FM 
Colorado Springs, ICRYT-FM 
Colorado Springs. KVOR-FM 
Denver, KFML-FM 
Denver. KOA-FM 
Fort Morgan, KFTM-FM 
Grand Junction, KREX-IPM 
Manitou Springs, KCMS-FM 

Connecticut 
Brookfield. WINE-FM 
Danbury, WLAD-FM 
Hartford. WDRC-FM 
Hartford, WTIC-I'M 
New Britain. WRCH-FM 
Norwalk, WDIIN-FM 
Norwich, WICH-FM 
Stamford, WSTC-FM 
Waterbury, WATR-FM 
Westport, WMAIM-FM 

District of Columbia 
Washington, WAVA-FM 
Washington, WGAY (FM) 
Waslongloi, W0L-FM 
Washington, WPGC-FM 
Washington, WRC-FM 

Florida 
Apopka. WTLN-FM 
Cocoa, WEZY-Flit 
Coral Gables, WYOR (FM) 
Daytona Beach, WNDB-FM 
Ft. Lauderdale, WSRF-FM 
Ft. Pierce, WARN-FM  
Ft.. Walton Beach, NV/-r\V-FM 
Jacksonville, WJAX-FM 
Jacksonville, WQIK-FM 

Orlando, WDBO-FM 
Orlando, WKIS-FM 
Panama City, WPAP (FM) 
St. Augustine, WFOY-FM 
Sarasota, WSPB-FM 
Sebring. WANZ (FM) 
Stuart, WMCF (FM) 
Tampa. WDAE-FM 
Titusville, WRMF-FM 

Georgia 
Americus. WDEC-FM 
Athens, WAIGC (FM) 
Atlanta, WAVO-FM 
Atlanta, WGKA-FM 
Brunswick, WGIG-FM 
Brunswick, WYNR-FM 
Canton, WCHK-FM 
Columbus, WRBL-FM 
Decatur, WDRM (FM) 
Dublin, WXLI-FM 
Griffin, WKEIJ-FM 
Jackson, WJGA-FM 
La Grange. WLAG-FM 
Macon, WDEN-FM 
Moultrie. WMTM-FM 
Newnan. WCOH-FM 
Rome, WROM-FM 
Savannah, WTOC-FM 
Swainsboro. WJAT-FM 
Toccoa, WLET-FM 

Idaho 
Boise, RIME (FM) 
Boise, KBOI-FM 
Caldwell, KBGN-FM 
Lewiston, KOZE-FM 

Illinois 
Alton, WOKZ-FM 
Anna, WRAj-FM 
Aurora. WEED-FM 
Bloomington, WNBQ (FM) 
Carbondale. WCIL-FM 
Carrell. WROY-FAI 
Centralia, WILY-FM 
Charleston. WETC-FM 
Ch cago, WIJD -FM 
Chicago, WMAQ-FM 
Chicago. WKIJS-FM 
Crete. WTAS (FM) 
Decatur, WSOY-FM 
De Kalb, \ VLBK-FM 
Dixon. WIXN-FM 
Effingham, WCRA-FM 
Fairfield, WFTW-FM 
Galesburg, WGIL-FM 
Highland Park. WEEF-FM 
Jersmille, WeIl3M-FM 
Kewanee, WICET-FM 
Lawrenceville. WAKO-FM 
Mendota. WGLC-FM 
Mount Vernon. WMIX-FM 
Pekin, WSTV-FM 
Quincy. WGEM-FM 
Quincy, WTAD-FM 
Robinson, WTAY-FM 
Rockford, WROK-FM 

Indiana 
Auburn, WIFF-FM 
Boonville, WBNL-FM 
Connersville, WCNB-FM 
Decatur. WADAI -FM 
Frankfort, \VILO-FM 
Greensburg, \VTRE-FM 
Huntington, WIILT-FM 
Indianapolis. WIFE-FM 
Jasper. WITZ-FM 

WAWK-FM 
Lafayette, WAZY-FM 
LaPort e, WLOI-FM 
Logansport. WSAL-FM 
Madison, WORX-FM 
Martinsville, WCBK-FM 
New Castle, WCTW-FM 
North Vernon, WOCII-FM 
Peru. WARP-FM 
Plymouth, WTCA-FM 
Princeton. WRAY-FM 
South Bend, WNDU-FM 
South Bend, WSBT-FM 
Terre Haute. WBOW-FM 
Warsaw, WRSW-FM 
Washington, WFML (FM) 

Iowa 
Atlantic, ICSAN-FM 
Burlington, KBITR-FM 
Cedar Rapids, WAIT-FM 
Clinton. EROS-FM 
Council Bluffs, KRCE-FM 
Davenport, K\VNT-FM 
Davenport. WOC-FM 
Denison, ICDSN-FM 
Des Moines, WHO-FM 
Fort Dodge, ICWAIT-FM 
Iowa Falls, KIFG-FM 
Maquoketa, KMAQ-FM 
Mason City. KLSS (FM) 
Spencer. KICD-FM 
Storm Lake. KAYL-FM 
Wetukon, KNEI-FM 

Kansas 
Dodge City. KGNO-FM 
Emporia, KV0E-Fli 
Garden City, KUPK-FM 
Junction City, KJCK-FM 
Kansas City. KCKN-FM 
Lamed, KANS-FM 
Lawrence. KLWN-FM 
Newton, KJRG-FAI 
Ottawa, KOFO-FM 
Pratt, KWNS-FM 

Russell. KRSL-FM 
Scott City, KFLA-FM 
Topeka, KTOP-FM 
Wichita, KEYN-FM 

Kentucky 
Ashland, WCMI-FM 
Benton, WCBL-FM 
Central City, WNES-FM 
Columbia, WAIN-FM 
Fulton, WFUL-FM 
Glasgow, WGGC (FM) 
Hazard, WKIC-FM 
Henderson, WSON-FM 
Hopkinsville, WHOP-FM 
Hopkinsville. WKOF (r) 
Leitchfield, WMTL-FM 
Louisville, WKLO-FAI 
Louisville, WLIIS (FM) 
Mayfield, WNGO-F11 
Maysville, WFTM-FM 
Morehead. WMOR-FM 
Morganfield, WMSK-FM 
Munfordville. WLOC-FM 
Owensboro, WOMI-FM 
Paducah, WKYX-FM 
Paducah. WPAD-FM 
Paris, WPDE-FM 
Scottsville, WLCK-FM 

Louisiana 
Baton Rouge, \VYNK-FM 
Lafayette, KPEL-FM 
Monroe, KMLB-FM 
New Orleans, WWOM-FM 
Shreveport, KBCL-FM 
Shreveport, KRMD-FM 
Shreveport, KWICH-FM 
Thibodaux, KTIB-1'M 

Maine 
Augusta, wrau-nu 
Bangor, WABI-FM 
Brunswick. WCME-FM 
Caribou. WFST-FM 
Ellsworth. WDEA-FM 
Waterville, WTVL-FM 

Maryland 
Baltimore, WISZ-FM 
Baltimore, WLPL (FM) 
Baltimore, WTOW-FM 
Bethesda, WGMS-FM 
Bladensburg, WPGC-FM 
Cumberland, WCUM-FM 
Cumberland. WTBO-FM 
Frostburg, WFRB-FM 
Hagerstown, WARE-FM 
Hagerstown, WJEJ-FM 
Oakland, WhISG-FM 
Salisbury. WBOC-FM 
Silver Spring, WGAY-FM 
Westminster, WTTR-FM 

Massachusetts 
Boston, WBZ-FM 
Boston, WCOP-FM 
Boston, WRKO-FM 
Brockton, WBET-FM 
Brookline, WBOS-FM 
Greenfield, WHAT-FM 
Lawrence, WCCM-FM 
Medford. WHIL-FM 
New Bedford, WBSM-FM 
New Bedford, WNBH-FM 
Northampton. WIIMP-FM 
Plymouth, WPLM-FM 
Springfield, WMAS-FM 
Waltham, WCIIB-FM 
West Yarmouth, WOCB-FM 

Michigan 
Alpena. WATZ-FM 
Ann Arbor/Saline. WOIA (FM) 
Battle Creek, 
Big Rapids. WBRN-FM 
Cadillac, WWTV (FM) 
Clare, WCRM-FM 
Detroit, CKLW-FM 
Detroit, WIRE-FM 
Detroit, WWJ-FM 
Detroit, WXYZ-FM 
Grand Haven, WGHN-FM 
Grand Rapids. WYON (FM) 
Hancock, WMPL-FM 
Hastings, WBCH-FM 
Holland, WIITC-FM 
Jackson, WICHM-PM 
Lansing, WVIC-FM 
Muskegon, WFFM (FM) 
Petoskey, WMBN-FM 
Saginaw, WSAII-FM 
Saginaw, WSBM (FM) 
Sturgis, WSTR-FM 
Traverse City, WCCW-FM 
Traverse City, WTCM-FM 

Minnesota 
Alexandria, KXRA-FM 
Blue Earth, KBEW-FM 
Mankato, KYSNI-F11 
Minneapolis, KQRS-FM 
Minneapolis, KRSI-FM 
Minneapolis, KTC1I-FM 
Moorhead, KQWB-I'M 
Owatonna, KRFO-FM 
Park Rapids, K_PRM-FM 
Red Wing, KCUE-FM 
Richfield, WPBC-FM 
Rochester, KOLM-FM 
St. Cloud, KFAM-FM 
St. Peter, KRBI-FM 

Mississippi 
Greenville, WDMS (FM) 
Laurel, WNSL-FM 
Louisville, WLSM-FM 
Meridian. WOKE-FM 
Natchez, WQNZ (FM) 
New Albany, WNAU-FM 
Pascagoula. WCIS-FM 
Pontotoc, WSEL-FM 

Missouri 
Aurora, KSWII-FM 
Cape Girardeau, KGMO-FM 
Cape Girardeau, KZYM-F31 

Columbia, KTGR-FM 
Houston, KBTC-FM 
Kansas City, KBEY (FM) 
Kansas City, WDAF-FM 
Kennett, KBOA-FM 
Moberly. KRES (FM) 
Poplar Bluff, KWOC-FM 
Springfield. KTTS-FM 
Union, KLPW-FM 

Montana 
Belgrade. KGVW-FM 
Billings, KOYN-FM 
Billings, KURL-FM 
Great Falls, KOPR-FM 
Hamilton, KLYQ-FM 

Nebraska 
Hastings, KICS-FM 
Lincoln, RLIN-FM 

Nevada 
Las Vegas, KLUC-FM 
Las Vegas, K ULA (FM) 

New Hampshire 
Berlin, WMOU-FM 
Claremont, WTSV-FM 
Conway, WBNC-FM 
Keene, WKNE-FM 
Laconia, WLNH-F1.1 
Manchester, WGIR-FM 
Manchester, WKI311-FM 
Nashua, WOTW-FM 
Portsmouth, WPFM (FM) 

New Jersey 
Asbury Park, WJLIC-FM 
Eatontown, WHTG-FM 
Newark, \VVNJ-FM 
New Brunswick, WCTC-FM 
Paterson, WPAT-FM 
Vineland, WDVL-Flf 
\Vitdwoad, WCMC-FM 

New Mexico 
Artesia. KSVP-FM 

New York 
Babylon, WBAB-I'M 
Baldwinsville, WSEN-FM 
Buffalo, WGR-FM 
Buffalo, WYSL-FM 
Cortland, WKRT-FM 
Dundee, WFLR-FM 
Fulton, WOSC-FM 
Glens Falls, WWSC-FM 
Gouverneur, WIGS-FM 
Hempstead, WHLI-FM 
Huntington. WGSM-FM 
Ithaca, WIICU-FM 
Johnstown, WIZR-FM 
Middletown, WALL-FM 
Mount Kisco, WVIP-FM 
New Rochelle, WVOX-FM 
New York City, WABC-I'M 
New York City, WHOM-FM 
New York City, WNBC-FM 
New York City, WQXR-FM 
Norwich, WCHN-FM 
Patchogue, WALK-FM 
Patchogue, WPAC-FM 
Peekskill, WLNA-FM 
Plattsburgh, WEAV-FM 
l'otsdam, WPDM-FM 
Poughkeepsie. WSPK (FM) 
Riverhead, WFIRF-FM 
Rochester, WNYR-FM 
Rochester. WROC-FM 
Sag Harbor, WLNG-FM 
Sarasota Springs, WICAJ-FM 
Schenectady, WGFM (FM) 
White Plains, WFAS-FM 

North Carolina 
Albemarle, WABZ-FM 
Asheville, WLOS-FM 
Black Mountain, WHIT (FM) 
Burlington, WBAG-FM 
Burlington, WBBB-FM 
Durham, WDNC-FM 
Durham, WSRC-FM 
Eden, WEAF (FM) 
Elkin. WIFM-FM 
Fayetteville, WFNC-FM 
Forest City, WBBO-FM 
Gastrnia, WONC-FM 
Henderson, VVIINC-FM 
Hendersonville, WIIKP-FM 
Hickory, WHKY-FM 
High Point, WHPE-FM 
High Point, WNOS-FM 
Laurinburg, WSTS (FM) 
Lexington, WLXN (FM) 
Lumberton, WAGE-FM 
Lumberton, WTSB-FM 
Morganton. WMNC-FM 
Raleigh, WKIX-FM 
Raleigh, WPTF-FM 
Reidsville, \VWMO-FM 
Rocky Mount, WEED-FM 
Salisbury, WSTP-FM 
Sanford, WWGP-FM 
Shelby, WONS-FM 
Statesville, WDBM-FM 
Tarboro. WCPS-FM 
Thomasville, WTNC-FM 
Whiteville. WENC-FM 
Wilson, WVOT-FM 
Winston-Salem, WSJS-FM 

North Dakota 
Fargo, WDAY-FM 

Ohio 
Ashland, WNCO-FM 
Athens, WATH-FM 
Bellaire, WOMP-FM 
Bryan, WBNO-FM 
Bucyrus, WBCO-FM 
Cambridge, \VILE-FM 
Campbell, WRED (FM) 
Canton, WIIBC-FM 
Celina, WCSM-FM 
Cincinnati, WZIP-FM 
Cleveland, VVGAR-FM 
Cleveland, WKYC-FM 
Cleveland, WAIMS (FM) 
Columbus, WBUK (FM) 

Columbus. WCOL-FM 
Columbus, WMNI-FM 
Dayton, WONE-FM 
Dover, WJER-FM 
Fairfield, WCNW-FM 
Fostoria, WFOB-FM 
Fremont, WFRO-FM 
Hamilton, WCNW-FM 
Hillsboro, WSRW-FM 
Lima, WIMA-FM 
Mansfield, WCLW-FM 
Marietta. WHOA-FM 
Marion, WAIRN-FM 
Mount Vernon, WAIVO-FM 
Newark, WCLT-FM 
Norwalk, WLICII-FM 
Piqua, WPTW-FM 
Portsmouth, WNXT-FM 
Portsmouth, WPAY-FM 
Salem, \VS0/.1-FM 
Sandusky, ‘VLEC-FM 
Sidney, WhIVR-FM 
Springfield, WBLY-FM 
Steubenville, WSTV-FM 
Tiffin, WTTF-FM 
Van \Vert, WERT-FM 
Washington Ct. House, WCHO-FM 
Wooster, WWST-FM 
Youngstown, WKBN-FM 
Zanesville, WHIZ-FM 

Oklahoma 
Durant, KSEO-FM 
Ponca City, KLOR-FM 
Stillwater, KSPI-FM 
Tulsa, KAKC-FM 
Tulsa, KRAIG-FM 

Oregon 
Portland, KL1Q-FM 
Portland. KPAM-FM 

Pennsylvania 
Altoona. WVAM-FM 
Beaver Falls, WBVP-FM 
Bloomsburg. WIILM-FM 
Braddock, WLOA-FM 
Butler, WBUT-FM 
Carbondale. WCDL-FM 
Carlisle, WHYL-FM 
Chambersburg, WCHA-FM 
Charleroi, WESA-FM 
Clearfield, WCPA-FM 
Du Bols. WCED-FM 
Easton, WEEK-FM 
Easton, WEST-FM 
Elizabethtown, WEPN-FM 
Ephrata: WGSA-F14 
Erie, WWFM (FM) 
Erie. WWGO-FM 
Greensburg, WOKU (FM) 
Harrisburg, WHP-FM 
Hazleton, WAZL-FM 
Johnstown. WARD-FM 
Lebanon, WLBR-FM 
Lewistown, WlVfRF-FM 
Lock Haven, WBPZ-FM 
Martinsburg. WJSM-Fhf 
Meadville. WMGW-FM 
Media, VVXUR-FM 
011 City, WDJR-Fàf 
Philadelphia, WFLN-FM 
Philadelphia, WRCP-FM 
Pittsburgh, KDKA-FM 
Pittsburgh. 1(0V-FM 
Pittsburgh, WEEP-FM 
Pittsburgh, WJAS-FM 
Pittsburgh, WPIT-FM 
Pittsburgh, WTAE-FM 
Pittsburgh. WWSW-FM 
Red Lion, WGCB-FM 
Scranton, WGBI-FM 
Shamokin, WISL-FM 
Sharon, WPIC-FM 
Somerset, WVSC-FM 
State College, WQWK (FM) 
Sunbury, WKOK-FM 
Towanda. WTTC-FM 
Washington, WJPA-FM 
Waynesboro, WAYZ-FM 
Wilkes-Barre. WIITIE-I'M 
Williamsport, WLYC-FM 
Williamsport, WRAK-FM 

Puerto Rico 
Arecibo, WCAIN-Flf 
San Juan, W1AC-FM 
San Juan, \VITA-FM 

Rhode Island 
Providence, WLICW-FAI 
Providence, WPM (FM) 
Westerly, WERI-FM 
Woonsocket, WIVON-FM 

South Carolina 
Aiken, WARN-FM 
Aiken, WLOW-FM 
Anderson, WARS-FM 
Anderson, WCAC-FM 
Bamberg. WWBD-FM 
Barnwell, WBAW-FM 
Batesburg, WBLR-I'M 
Beaufort, WBEU-FM 
Charleston, WTMA-FM 
Darlington, WDAR-I'M 
Dillon, WDSC-FM 
Easley, WELP-FM 
Greenwood, WCRS-FM 
Greenville, WFBC-FM 
Greenville, WMUU-FM 
Laurens. WLBG-FM 
Myrtle Beach, VVMYB-FM 
North Augusta, WGUSI-FM 
Seneca .(Twp). WBFAI (FM) 
Spartanburg, WSPA-FM 

South Dakota 
Brookings, ERRE-FM 
Hot Springs. ROBB-FM 
Madison, KJAM-FM 
Vermillion, KVRF (FM) 

Tennesree 
Bristol, WOPI-FM 
Chattanooga, WDEF-FM 
Chattanooga, WDOD-FM 
('leveland. WCLE-FM 
Dickson, WDKN-FM 

Jackson, WTJS-FM 
Kingsport, WKPT-FM 
Knoxville, WBIR-FM 
Knoxville. WIVK-FM 
Lenoir City, WLIL-FM 
Memphis. WREC-FM 
Oneida. WHET-FM 
Savannah, WORM-FM 
Shelbyville, WHAL-FM 
Sparta, WSMT-FM 
Springfield. WDBL-FM 
Tullahoma. WJIG-FM 

Texas 
Amarillo, KDJW-FM 
Austin, KOKE-FM 
Brenham, KNVIII-FM 
Bryan-College Station, HORA-FM 
Dalhart. KNIT-FM 
Dallas, KNUS (FM) 
Dallas, KRLD-FM 
Denton, KDNT-Fhl 
Diboll, KSPL-FM 
Dumas, KDDD-FM 
El Paso, KPAK (FM) 
Fort Worth, KBITY-FM 
Fort Worth, KNOK-FM 
Henderson, KGRI-FM 
Hereford, KPAN-FM 
Hillsboro, KFIBR-FM 
Houston, HIKE-FM 
Houston, KILT-FM 
Jacksonville, KEBE-FM 
Killeen, KLEN-FM 
Memphis, KBGII-FIT 
New Braunfels, KNBT (FM) 
Paris, KPLT-FM 
Plainview, KPLA (FM) 
Port Arthur, KPAC-FM 
Robstown. KROB-FM 
Rosenburg, KFRD-FM 
San Angelo, KWFR-FM 
San Antonio, KBER-FM 
Sinton, KTOD-FM 
Terrell Hills. KBUC-FM 

Utah 
Salt Lake City, KWIC (FM) 
Salt Lake City, KWHO-FM 
Spanish Fork, KONI-FM 

Vermont 
Burlington, WJOY-FM 

Virginia 
Altavista, WKDE-FM 
Arlington, WAVA-FM 
Ashland, WrVE-FM 
Bristol, WOPI-FM 
Charlottesville, VINA-FM 
Covington, WKEY-FM 
Crewe, WSVS-FM 
Farnwille, WFLO-FM 
Fredericksburg, WFLS-FM 
Fredericksburg, WFVA-FM 
Galax, WBOB-FM 
Gretna, WMNA-FM 
Hampton, WVEC-FM 
Lynchburg, WW0D-FAI 
Marian. WAIEV-FM 
Martinsburg, WMVA-FM 
Norfolk, WCMS-FM 
Park Falls, WNBI-FM 
Petersburg, WSSV-FM 
Richmond, WRNL-FM 
Roanoke, WDB.1-FM 
South Boston, WIILF-FM 
South Hill, WJWS-FM 
Tazewell, WTZE-FAI 
Warrenton, WEER-FM 
Warsaw, WENT-FM 
Williamsburg, WIICI-FM 

Washington 
Requiem, KGFIO-FM 
Pullman, Kru-L-irm 
Seattle, REEF-FM 
Seattle, KIXI-FM 
Seattle, KOL-FM 
Seattle, KTW-FM 
Spokane, ICHQ-FM 
Tacoma, HINT-FM 

West Virginia 
Berkeley Springs, WCST-FM 
Charleston, WKAZ-FM 
Charleston, \VTIO-FM 
Charles Town, WZFM (FM) 
Martinsburg. WEPM-FM 
Oak Hill, WOAY-Fhf 
Parkersburg, WTAP-FM 
Wheeling, WE WE-FM 
Wheeling, WOMP-FM 
Wheeling, WWVA-FM 

Wisconsin 
Appleton, WAPL-FM 
Beaver Dam, WBEV-FM 
Dodgeville, WI/MP-FM 
Eau Claire, WBIZ-Flif 
Eau Claire, WEAU (FM) 
Eau Claire, \VIAL (FM) 
FL Atkinson. WFAW-FM 
Green Bay, WBAY-FM 
Madison, WIBA-FM 
Manitowoc, WKUB (FM) 
Menomonie, 1VDMW (FM) 
Milwaukee, WAWA-FM 
Milwaukee, WEMP-FM 
Milwaukee, WMIL-FM 
Milwaukee. WRIT-FM 
Monroe. WEKZ-FM 
Neillsville, WCCN-FM 
New Richmond, WIXK-FM 
Portage, WPDR-FM 
Prairie du Chien. WM1E-FM 
Racine, WRAC-FM 
Reedsburg, WRDB-FM 
Rhinelander, WOTITI'M 
Richland Center, WCRO-FM 
Sparta, WCOW-F111 
Stevens Point, WSPT-FM 
Superior, WWJC-FM 
Tomah, WTMB-FM 
Watertown. WITH-FM 
Two Rivera, WQTC-FM 
Wausau. WRIG-FM 
Wausau, WSAU-FM 
Wisconsin Rapids, WWRW (FM) 
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Published monthly by Standard Rate & Data Service. 
Ina. 5201 QM Orchard Rd- Skokie, 111. 60076. 
Phones (Skokie) 312-966-8500; (Chicago) 312-583-
1333. TWX 910-223-0806. 
PUBLISHER'S EDITORIAL STATEMENT 

SPOT RADIO RATES AND DATA is a catalog 
(augmented by up-dating bulletins between issues) 
edited for the buyers of spot radio advertising. Edi-
torial content la organized to serve buyers' informa-
tien needs for AM and FM radio. Each issue con-
tains approximately 5.000 free listings arranged in 
geographic/alphabeticul order. Listings include: per-
sonnel. representatives, fee/lines, time rates, partici-
pating programs. special features, etc., arranged un-
der ten uniform, numbered headings. Also, each 
issue contains annually up-dated market data esti-
mate, of ponulation, households, income, retail and 
store type sales and other media/market indicators 
for metro areas, counties, and cities, plus related 
metro area rankings, 

I. PERSONNEL 
Publisher-Harvey A. Ilarkaway, 
Vlee-President-Sales-Clinton S. Abbott, Jr. 
Advertising Production-Dorothy Wulf. 
Advertising Contracts-Walter Maher. 
Manager, Broadcast Sorrioes--Raymond M. Nelhengen. 

2. REPRESENTATIVES and/or BRANCH OFFICES 
New York 10017-John G. Williams, Mgr., 750 Third 

Ave. Phone 212-867-0300. TWX 710-581-5396. 
too Angeles 00065-Joseph 8, Filth. 3975 Wilshire 

Blvd. Phone 213-383-4103, 
3. COMMISSION AND CASH DISCOUNT 
15% to agencies ces dimity advertising. color and 
bleed when payment is made within 30 day, of In-
voice date; 2% «eh discount-10 days from date of 
invoice; net 80 dims Invoiced date of issue. Na 
commission or cash discount is allowed on Listing 
Ads.. resting Free& or production charge.. 

4. GENERAL RATE POLICY 
NOTE: Orders are accepted subject to change in ratee 
arson notice from the publishes'. Advertising will be 
billed at rate. prevailing at Urn. of Insertion. 

ADVERTISING RATES 

CAUTION: NEW RATES 
EFFECTIVE JANUARY 1, 1970 
See "Future Rate Page" in 

BUSINESS PUBLICATION RATES AND DATA 
(Or Contact Your District Manager) 

Effective January 1. 1908. (Card No. 14.) 
Issued July 1, 1967. 

Card received July 12. 1967. 
5, BLACK/WHITE RATES 
Column inches: I ti Ott 12 ti 
40' ................. 710. 645. 610. 
30'   570. 515. 485. 

15'   375. 345. 325. 
In' 075 ven nO 

.24 ti 
575. 
465 
355. 
300. 

7-1/2' 215 195, 180. 165. 
5'   170. 155. 135. 130. 
(•1 24-time rate applies when one or more media 
under the same ownership uses more than 1 position 
for a minimum of 24 imertions during the schedule 
year. 

TELL-ALL UNIT 
Eight column spread unit, or multiples thereof, con-
sisting of ad and listing, with the listing starting at 
the top of the first column on the left-hand page. 
A tell-all unit is a complete eight column spread 
devoted exclusively to the advertiser's listing and 
advertisement. 
To figure the space available, add up the number of 
inches of listing (ten inches per column) and sub-
tract the total from 80. The number of inches left 
over should be devoted to advertising space, with a 
minimum charge based on at least 45 inches of ad-
vertising space where one listing appears in the tell-
all. If two or more listings appear, the minimum 
charge is based on 50 inches of display space. 
In any case, the mace left over after the listings are 
provided for is subject to charge. Colors and bleed, 
when used, at rates shown under those headings. 

Tell-All (per Inch) 
1 Ume. 19.35 12 times- . 16.65 
6 times .. .. . 17.75 *24 times 15.00 

(') The 24-tirje rate applies when aven - or more 
media under the same ownership uses more than I 
position for a minimum of 24 Insertions during the 
schedule year. 

LISTING ADS 
1.40 per line, with a minimum charge of 20.00 based 
on 14 lines or less. 
Minimum 6 consecutive insertions. No agency cons-
mission or cash discount. 
LISTING HEADS 
Each. per Invertion  7.00 
Minimum 6 consecutive Insertions. No agency com-
mission or cash discount. 

6. COLOR RATES 
AAAA red, per page or fraction. ron.. extra._ 100. 
AA/,A red. 2-Inge spread. extra   . 132. 
Any other standard AAAA color (blue, green, 

yellow or orange) per page or fraction, each, 
extra 140. 

Two-page spread. a-ny- et-a-ndin2-.1AAÏ- corm 
(blue, green, yellow or orange) «eh, extra.  180. 

Any matched color. per page or fraction. each. 
extra 175. 

Two-page spread, any matched color, each. extra 225, 
7. COVERS 
With SRDS cover color. 1 ti 6 tl 12 ti 
151 cover   1010 
2nd or 3rd cover__ ........ ._....- ...... 570. 515  485. 
4th cover    650. 
Backbone, per Insertion. ..  370. 
Cover gatefold: 2nd or 3rd corer __ _._.  1300. 
1st additional color on covers, extra________ 180. 
2nd additional color on covers, extra. 100. 
Black plus 3 colon, extra. 420. 

Cover idiedulee eu, be cancelled only on 90-dar 
notice before closing date. 1st and 4th covers, and 
backbone cancellations carry no short rate penalty. 
Insertion frequency determines the rate for the 2nd 
and 3rd coven. 1st and 4th cover ratee are minimum 
and are not affected by other space used within the 
year, but may be applied to earn frequency rates for 
other advertising space. 2nd and 3rd cover insertions 
are a nteholder for other space used and other space 
is also a rateholder for 2nd and 3rd coven to deter-
mine frequency rate. 

8. INSERTS 
No commission or cash discount allowed on tipping-
In. back-up or other production charges. 

FURNISHED 11Y ADVERTISER: 
Regular black and white standard page rates apply. 
Back-up required if one-sided insert; send inserts 
ready for machine binding. 
Inserting charge, extra .. ............... ... _._.._._..._. 40. 
Charge for tipping-in (If necessary)  125. 
Back-up charge for one-page inserts, extra......_  40. 
Special Printing on inserts, making it impossible for 
other use, charged as 2 pages. 

PRINTED BY SRDS (LETTERPRESS OR 
OFFSET): 
Regular black and white page rates apply, plus fol-
lowing production charges, which are not commis-
sionable and subject to change: 
One page, black and standard AAAA red including 
back-up and Inserting: 
30' unit-. 185. 40' unit.  200. 
Two page, black and standard AAAA red, two sides 
and Inserting: 
30' unIL 195 40' unit  200 
Colon other than standard AAAA red, each. extra 140. 
FOUR. PAGE INSERTS 
4 pago Inserts-3 or 4 columns. 
Printed offset (any second color), or printed 

letterpress including red color  360. 
Each additional color  140. 
Artwork at cost; platee, negatives or film at cost plus 
handling. 
If material for inserts arrives in Skokie after closing 
date for scheduled Issue, SRDS reserves the right to 
have inserts printed by an outside source and rebill 
at cost plus handling. 
Production coats for 4, 6 or 8 page inserts and 4-color 
Process printing well be chargeable at prevailing com-
mercial printing rates. Advertiser will be charged 
for any necessary artwork at cost, and plates or 
negatives at cost plus hemdllet. 
ACETATE INSERTS: 
3-column size (30'), furnished by I ti 6 ti 12 it 

advertiser .. .... .-.._.._ _ . .. 850. 770. 710. 
4-column size (40'), fumiehid b y.. 

advertiser 1065 970, 895. 
Tipping-in charge. elite  150. 
Printing, production details available. 
SECTION DIVIDER INSERTS 
Sold complete, two sides only. 
1 Ume 870 12 times 740 
6 times__-___ __ /90. 
AAAA red, free, tine- other color, extra..._._  140. 
For regular six-time or more advertisers using a 
multi-page insert of five pages or more in one issue, 
the regular earned black and white space rates apply 
to the first four pages. but there is a 50% discount 
on all additional pages of the individual inserL For 
all others, regular space rates apply. In order for 
the discount to apply, the advertiser must supply 
inserts complete and measly for binding. 

9. BLEED 
All advertising units available in bleed rims. 
Per spread of 2 standard or 2-four column 
Page% extra   70. 

Per 40' unit or fractional page. extra_.-.  45. 
No eztra charge for spreads that bleed into the gut-
ter only. A "spread" is defined as a TeU-All unit 
or two facing 30' unite or larger. No charge on in-
sert' Of COMM. 

10. SPECIAL POSITION 
Preferred potation request requiring special handling 
--20% above earned space rate or 50.00 minimum 
charge, whichever is higher. 

14. CONTRACT AND COPY REGULATIONS 
See Contents page for Walton-Items 1, 2. S, t. 6, 
7. 8, 9, 10, 11, 12, 13, 14, 15, 16, 17. 18, 19. 20, 21. 
22, 23, 24, 25, 26, 28, 29, 50. SI. 

15, NECK. REQUIREMENTS (D•I Offset front letter-
press plates) 

DIMENSIONS 
Media Listing Pages 

Inches 
Wide Deep 

40'   9-1/4 z 10 
30' (vertical) _____  7 x 10 
50' (horizontal)   9-1/4 z 7-1/2 
20' (vertical)   4-1/2 z 10 
20 (horizontal)   7 z 6-5/8 
20' (horinxeal)  ___.____ 9-1/4 z 5 
15' (vertical) 4-1/2 z 7-1/2 
15' (horizontal) _ ________. 7 r 5 
15' (hortzontel) __-_____._ 9-1/4 z 3-9/4 
10' (vertical) - _ ___ 2-3/16 z 10 
10' (hortiontal)____ r z 3-5/16 
10' (square) --__-_._. 4-1/2 z S 
7-1/2' (horizontal)   7 x 2-1/2 
5' (vertical)   2-3/16 z 5 
S' (horizonte) ._ ___- _ 7 z 1-5/8 

40. units: maximum platewidth 9-1/4', tor gutter 
bleed 9-3/4' (oversize charged as bleed); bleed plate 
width 10-7/16'. 
2-page spreads: 
Furnish Individual plates for each page instead of 
menplete units 
First cover (bleed-3 aides) plate 

size _. .____ . _ . 7-1/2 x II-1/4 
Other covers (bleed-4 sides) plato 

size _-.. -_ -   10-7/16 z 11-1/4 
Section -divider (breed-gutter, top, 

bottom) plate size _- _..__.  7-9/8 z 11-1/4 
Trim glee, coven, ctividers._-_- _ 10.5/16 z 11 

Consumer Market Data Pages 
Advertising space accepted only in horizontal units. 
Plate width-9-1/4 in. Bleed plate width-10-7/16 in. 

Plate Bleed 
depth plate 

10 11-1/4 
30'     7-1/2 8-1/1 
20' 5 5-3/4 
15. 3-3/4 4-1/2 
10'   2-1/2 3-1/4 
7-1/2' 1-7/8 2-5/8 
5' I-1/4 2 

t r rates and data 
...the constart-use 

for buyers of radio time 
Unlike editorial trade publications serving the advertising industry, Spot 
Radio Rates and Data is an all-use book . . . a classified buying direc-
tory which combines basic quantitative information (station listings) 
with Service-Ads (supplementary qualitative data in advertiser messages) 
to form comprehensive media/market profiles. 

Spot Radio is the only publication designed and edited to aid buyers of 
radio time-whatever their titles or degrees of responsibility-in every 
phase of study, evaluation and comparison leading up to and including 
station selection. Because of its unique use qualities Spot Radio is con-
stantly at hand in virtually every agency and advertising department 
placing national or regional advertising. 

• Current SRDS estimates of popula-
tion, households, retail sales, and con-
surner spendable income for states, 
counties, cities, and metropolitan areas 

O State maps showing county outlines, 
population centers, available media in 
the various market areas 

O Farm market data by state and census 
region-plus ranking tables for 400 
leading farm counties (population, 
gross farm income, number of farms) 

• Ranking tables for all metropolitan 
areas-by population, consumer spend-
able income, total retail sales, and sales 
in the various store classifications 

e Radio stations regularly scheduling 
farm programs-listed by state, city, 
and call letters-includes name of sta-
tion and number of hours of farm 
programming 

O Radio stations regularly scheduling 
foreign language programs-listed by 
state, city, and call letters-includes 
number of hours of programming in 
specific languages 

O Radio stations regularly scheduling 
Negro programs-listed by state, city, 
and call letters-includes number of 
hours of Negro programming 

• Regional networks and groups-listed 
alphabetically in a separate section-
includes all regular listing data (indi-
vidual state networks listed at begin-
ning of appropriate state section) 

• Radio station representatives-listed 
alphabetically-includes all branches, 
personnel, addresses, telephone 
numbers 

Perfect. 
BINDING METHOD 

PRIlfTING SPECIFICATIONS 
Halftones for body pages 85-Une screen preferred, 
maximum 100-line screen with highlights deep etched 
to .0035 Inches and tone contrasts exaggerated. For 
coven and inserts-up to 133 screen. Ben Day screens 
exceeding 50% density are not recommended. 
Reverso: Reverse plat« acceptable but fine line art 
elensenta, or type involving fine line serifs or strokes 
not advisable for good reproduction. 
Original plates produce best results. If electros are 
furnished they should be unused, clean, sharply 
molded, made from properly etched original plateo. 
Electroe must be mounted and not exceed maximum 
dimensions, including tacking edge or flush mount. 
Mounting, mortising, repairs, etc., and making of 
plat« charged to advertiser. Cl11 use mats, but 
printing remits from stereotyped not guaranteed. 
Color register guaranteed only avisen engraver'. Proofs 
are furnished. 
No charge for competition from available BRDS type-
faces on material received by scheduled set-copy 
chains. date. 
Outside composition and late set copy is charged at 
cost plus handling. 
All platee destroyed 12 months after Publicetion 
lees instructed otherwise. 

INSERTS 

Furnish $ column unit (30') insert, trimmed to 
8-1/8' in width (8-1/8' z 11-1/2'). This allows for 
1/8' trim at the binding edge (for Perfect Binding) 
1/4' trim at the top and 1/4' trim at the bottom. 
Furnish 40' Inserts untrimmed (10-15/16' x 11-
(1/2'). This allows for 1/8' trim at the binding 
edge (for Perfect Binding) 1/4' trim at top. 1/2' at 
side, and 1/4' at bottom. 
In both cases, keep important type and Illustrations 
at least 1/2' from gutter and 1/4' from trim edgee. 
Insert stock: Uncoated book paper, maximum weight 
70 tbs. (25 x 38 basis) ahould caliper not to exceed 
.0055. Coated book paper, maximum weight 70 lbs. 
(25 x 38 basis) should caliper not to exceed .0035. 
SEWS requests paper sample. for Inserts supplied by 
the advertiser for use in sans. 
Ship ail spread inserts unfolded. Allow 1/1' eptee in 
the gutter for trim-off in the Perfect Binding praxes. 
Minimum quantity required 5,100. 

BLEED -Inches 
44.   10-7/16 x 11-1/4 
30' (vertical) 7-9/16 x 11-1/4 
30' (horizontal)   10-7/16 x 8-1/4 
20' (vertical)   5-3/16 x 11-1/4 
20' (horizontal)   7-9/16 z 7-8/8 

Inches 
20' (horizontal). 10.7/16 x 5-3/4 
15' (verthes1) 5-9/16 z 8-1/4 
15' (horizontal).___._.___ 7-9/16 z 5-3/4 
15' (borizontal)---_-_.__ 10-7/16 z 4-1/2 
10' (vertical) 2-13/16 z 11-1/4 
10' 7-9/16 z 4-1/16 
10' (square). . 5-3/16 z 5-3/4 
7-1/2' (bori-i:Ont;1)-- 7-9/16 z 2-1/4 
5' (vertical).  3-13/16 z 5-3/4 
5' (borizontal)-_______._ 7-9/16 z 2-3/8 
5' (square). 5-3/16 z 3-1/4 

TY1/0 and design matter should be kept a minimum 
of 3/8' from bleed plate edges to allow for trim. 

16. ISSUE AND CLOSING DATES 
Published monthly; Issued 1st of publication month. 

1969 CLOSING DATES 
Issue: A D 
October__ Sept. 2 Sept. 8 Sept, 9 Sept. 22 
November__  Oct. 2 Oct. 10 Oct. 10 Oct. 22 
December _Oct. 31 Nov. 7 Nov. 10 Nov. 20 
All advertising other than furnished Inserts: 
(A) Set copy. (B) Complete Plates. 
Furnished Inserts: 
(C) One side. (D) Complete. 

Where advertising material is not received by appro-
priate closing date, right reserved to repeat previous ad. 

18. CIRCULATION 

Establithed 1919. Per year 44.00. 
Summary data-for detail see Publisher's Statement. 

A.B.C. 12-31-68 (6 mos. aver.-Blue BP Form) 
Total Non-Pd Paid (Subs) (Single) [Assoc] 
3,982 3.982 3.962 20 

Unpaid Distribution (not Included above): 
Total 400 

TERRITORIAL DISTRIBUTION Nov.. 1968-4,023 
N.Eng, Mid.Atl, E.N.Cen. W.N.Cen, S.Atl. E.B.Cen, 

141 1.485 827 255 358 115 
W.S.Cen, Mtn.St. Pac.St, Canada Foreign Other 

214 72 515 23 3 15 
BUSINESS ANALYSIS OF SUBSCRIPTIONS 

TI, Total. 
1 -Adv. agencies. 
2 -National advertisers. 
3 -Publishers & publishers' reps. 
4 -Radio & TV stations & their reps. 
5 -Gov't, public libraries, education Institutions & 

other byline« firms. 

TL I 2 3 4 5 
4009 2207 504 54 772 472 
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BUYERS' SOURCE PUBLICATION COPY GUIDE 
Spot Radio is used daily as the source book ot radio 
advertising by buyers whose one common concern is 
an active responsibility in media selection. 

In advertising agencies, the users of Spot Radio are the 
time buyers, media directors, account executives and 

agency principals who participate directly in the evalu-
ation of individual market and media opportunities. 
In advertising departments of national and regional 
advertisers, the users of Spot Radio are the advertising 
managers and the sales managers who concern them-
selves directly with the selection of individual media. 

NEW SRDS USER STUDY 

A recent study by Statistical Tabulating Corp. presents a realistic evaluation of 
effective spot radio buyer coverage by Standard Rate 86 Data Service. 

This survey is about BUYERS . . . regardless of job titles 
It establishes the importance of SRDS to agency buyers of media time and space. 

validation To make certain 
those who responded to the question-
naire were truly people who participated 
in or influenced spot radio time pur-
chases we asked— 

total 

QUESTION: "Do you ever participate in the selection of stations for adver-
tising campaign? In Spot Radio? If so, how often? 

ANSWER: 96.1% of the 1,116 respondents reported a positive job respcnsi-
bility as buyers of spot radio. Their frequency of participation is charted 
below. 

TOTAL 1116 answers = 100% 

96.1c.", 

AGENCY 972 answers =- 100% 
'940 

96.7% 

ADVERTISER 144 answers 100% 

?794 
regularly 71.2% 

709 
72.9% 

208 
occasionally 18.6% 

,174 
17.9% 

70 
rarely 6.3% 

How many qualified buyers of spot time 
use SRDS and with what frequency? 

57 
5.9% 

QUESTION: "Do you ever use or refer to the Spot Radio Section of SRDS? 
If so, how often? 

ANSWER: Answers of all qualified buyers — 96.1% of the respondents—and 
their frequency of use are charted here. 
Most people who participate in spot buying use SRDS with regula-
frequency. 

NATIONWIDE TOTAL 
Base—Rodio Porf(dponls (1072=100%) 

F requency of Lae expr•zud cumulotivéy 
daily 31.8 

AGENCY 
Bose—Rae', Parl(c(ponrs (940=100%, 
, 

35.1 

ADVERTISER 
13=c—Roeo Porf(cipants (132=100%) 

7.6 

weekly 58.5 63.4 22.8 

monthly 72.0 76.4 40.2 

total using SRDS 

Is there an additional use value 
to be obtained from SRDS? 

Agency-client meetings are oftentimes "pay 
dirt" situations; where positive decisions on 
spot radio purchases are made; where basic 
planning is agreed upon; where approvals of the 
buying plan are given, etc. Since the use of 
SRDS at such meetings clearly affords added 
value, this question was asked of agencies only. 

88.8 91.2 

QUESTION: "Do you ever have occasion to 
refer to SRDS during meetings in clients' 
offices?" 

ANSWER: 927 respondents said they refer 
to SRDS during meetings in clients' offices. 

At agency-client meetings SRDS is referred 
to by most buyers with significant frequency. 

spot radio rates and data 
Harvey A. Harkaway, publisher 

72.0 -  

AGENCY—NATIONWIDE(927 'ap)iea) 

'fre'quenly '29.$ 

— occasionally i56.6 

L f;CquentlVe7nd Ocionai'ly -86.1 

published by 

Standard Rate & Data Service, Inc. 

5201 Old Orchard Rd., Skokie, III. 60076 

YOrktown 6-8500 • JUniper 3-1333 

Other Sales Offices: New York and Los Angeles 

Information buyers of time need is 
presented opportunely through Sexy-
ice-Ads in SRDS. Here is a brief list 
of copy points—information sought by 
buyers, based upon continuing SRDS 
interviews in the field. 

The Station 

• coverage data by counties and by 
households/radio homes within 
measured contours 

• composition of audience—by age, 
sex, income, racial and language 
groupings; also by urban/farm 
composition 

• program structure—features, 
personalities 

• program rating services used — 
ranking of program both network 
and local 

• studio facilities, special equipment 
etc. 

• homes-per-dollar cost comparisons 

• number of sponsors, national 
and local 

• number of sponsors using station 
over 1 year, 2 years, 3 years, 
5 years 

• comparison of sponsor data with 
competing stations 

• sales success achieved by sponsors 
—includes mail pull and telephone 
response, testimonials, market 
campaigns 

• available services—includes 
market studies, merchandising and 
promotion support 

The Market 

• geographic definition shown 
visually through contour map, or 
map based on standard research 
techniques or mail response 

• population totals—percent of U. S., 
state or region 

• consumer spendable income—by 
total coverage area and per 
household; percent of U.S., region 
or state; ranking (national, 
regional, state, metro area) 

• retail sales—by total coverage area 
and per household; by various store 
classifications; percent of U. S., 
region or state; ranking (national, 
regional, state, metro area) 

• market growth trends and 
comparison with other markets 

• profile of area industry, wages and 
employment 

• agriculture facts and data 

• wholesale distribution facilities 

• area development—military 
installations, government, industry 
or local projects 
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Index to Service-Ads 

ABC Owned Stations, 4th cover 
American Research Bureau, 67-68 
Eastman & Co., Robert E., 2nd 
cover 

Hometown Radio Group, 563 
Keystone Broadcasting System, 

Inc., 6 
Leland Bisbee Broadcasting Co., 106 
Linder Group Stations, 503 
Masla New York Suburban Plan, 

623 
Petry & Co., Edward, front cover 
The Pulse, Inc., insert 29-30 
Spanish Broadcasting Systems, 850 
Standard Rate & Data Service, Inc., 

986-987 
Time Life Broadcast, Inc., backbone 
Tobacco Radio Network, 639, 646, 

660 

CKLW—Detroit, Mich., 444 

ICABC—Los Angeles, Calif., 139 
KABQ—Albuquerque, N. M., 591 
KARM—Fresno, Calif., 134 
KAYO—Seattle, Wash., 926 
KAZA—Gilroy, Calif., 169 

KBON—Omaha, Nebr., 568 

KCBS—San Francisco, Calif., 166 
KCEE—Tucson, Ariz., 105 
KCJB—Minot, N. D., 671 
KCOR—San Antonio, Tex., 873 
KCRS—Midland, Tex., 880 

KDES—Palm Springs, Calif., 155 

KEEN—San Jose, Calif., 171 

KFBK—Sacramento, Calif., 158 
KFGO—Fargo, N. D., 672 
KFYR—Bismarck, N. D., 670 

KGBT—Harlingen, Tex., 855 
KGFJ—Los Angeles, Calif., 142 
KGGM—Albuquerque, N. M., 592 

KHJ—Los Angeles, Calif., 143 

KIFN—Phoenix, Ariz., 97 
KILT—Houston, Tex., 857 
KIMN—Denver, Colo., 187 
KIOA—Des Moines, Iowa, 344 
KIST—Santa Barbara, Calif., 174 
KIT—Yakima, Wash., 927 
KIXI—Seattle, Wash., 928 
KIXL—Dallas, Tex., 843 

KKJO—St. Joseph, Mo., 546 

KLIF—Dallas, Tex., 844 
KLWW/KWWL—Cedar Rapids, 

Iowa, 339 
KLZ—Denver, Colo., 188 

KMJ—Fresno, Calif., 135 

KNOK—Fort Worth, Tex., 844 
KNUZ—Houston, Tex., 858 
KNX—Los Angeles, Calif., 144 

KOA—Denver, Colo., 189 
KOB—Albuquerque, N. M., 592 
KOMO—Seattle, Wash., 929 

KPRC—Houston, Tex., 858 
KPRS—Kansas City, Mo., 542 

KRAM—Las Vegas, Nev., 574 
KRFM—Phoenix, Ariz., 102 
KRLA—Los Angeles, Calif., 146 
KRLD—Dallas, Tex., 845 
KRUX—Phoenix, Ariz., 106 

KSJB—Jamestown, N. D., 672 
KSOO—Sioux Falls, S. D., 801 
KSTP—Minneapolis, Minn., 511 
KSTT—Davenport, Iowa, 341 

KTKT—Tucson, Ariz., 106 
KTOK—Oklahoma City, Okla., 717 
KTRM—Beaumont, Tex., 837 

KUNO—Corpus Christi, Tex., 842 

KVIL—Dallas, Tex., 845 
KVOL—Lafayette, La., 390 

KWBB—Wichita, Kans., 365 
KWKH—Shreveport, La., 398 
KWKW—Pasadena, Calif., 150 
KWST-FM—Los Angeles, Calif., 

146 

KXYZ—Houston, Tex., 859 

KYNO—Fresno, Calif., 135 
KYXI—Portland, Ore., 733 

WAAC—Terre Haute, Ind., 333 
WABC—New York, N. Y., 617 
WAIT—Chicago, Ill., 291 
WAKR—Akron, Ohio, 679 
WALG—Albany, Ga., 248 
WAPE—Jacksonville, Fla., 222 
WASK—Lafayette, Ind., 327 

WBAL—Baltimore, Md., 411 
WBAM—Montgomery, Ala., 89 
WBAP—Fort Worth, Tex., 846 
WBBM—Chicago, Ill., 292-293 
WBBQ—Augusta, Ga., 254 
WBCM—Bay City, Mich., 465 
WBNS—Columbus, Ohio, 691 
WBT—Charlotte, N. C., 646 

WCAP—Lowell, Mass., 429 
WCAW—Charleston, W. Va., 939 
WCCO—Minneapolis, Minn., 512 
WCFL—Chicago, Ill., 293 
WCHB—Inkster, Mich., 1, 445 
WCOV—Montgomery, Ala., 90 

WDAK—Columbus, Ga., 258 
WDAY—Fargo, N. D., 673 
WDBJ—Roanoke, Va., 912 
WDIA—Memphis, Tenn., 819 
WDUZ—Green Bay, Wis., 953 
WDXR—Paducah, Ky., 380 

WEEU—Reading, Pa., 762 
WEMP—Milwaukee, Wis., 959 
WENN—Birmingham, Ala., 80 
WERD—Atlanta, Ga., 250 
WERK—Muncie, Ind., 329 
WESC—Greenville, S. C., 787 

WFAA—Dallas, Tex., 847 
WFBC—Greenville, S. C., 788 
WFBM—Indianapolis, Ind., 323 
WFLI—Chattanooga, Tenn., 807 
WFMF-FM—Chicago, Ill., 294 

WGBF—Evansville, Ind., 319 
WGBI—Scranton, Pa., 764 
WGH—Newport News, Va., 394, 906 
WGICA—AtIanta, Ga., 251 
WGLI—Babylon, N. Y., 626 
WGMA—Hollywood, Fla., 228 
WGN—Chicago, Ill., 294-295 
WGTM—Wilson, N. C., 659 

WHBF—Rock Island, Ill., 342 
WHBY—Appleton, Wis., 950 
WHIO—Dayton, Ohio, 694 
WHLI—Hempstead, N. Y., 618, 627 
WHLO—Akron, Ohio, 687 
WHO—Des Moines, Iowa, 41, 43, 

345 
WHWH—Princeton, N. J., 588 

WIBA—Madison, Wis., 955 
WIBW—Topeka, Kans., 540 
WIL—St. Louis, Mo., 550 
WILS—Lansing, Mich., 460 
WIN9—Tampa, Fla., 240 
WINZ—Miami, Fla., 228 
WIRE—Indianapolis, Ind., 325 
WIRK—West Palm Beach, Fla., 243 
WIRL—Peoria, Ill., 308 
VIS—Columbia, S. C., 785 
WISM—Madison, \Vis., 956 
WIVK—Knoxville, Tenn., 815 
WIXY/WDOK—Cleveland, Ohio, 

689 
WIXZ—Pittsburgh, Pa., 759 

WJAR—Providence, R. I., 777 
WJEF—Grand Rapids, Mich., 454 
WJFM—Grand Rapids, Mich., 454 
WJPS—Evansville, Ind., 320 

WKFM—Chicago, III., 296 
WKIX—Raleigh, N. C., 658 
WKMI—Kalamazoo, Mich., 437 
VVICOW—Madison, Wis., 956 
VVICTY—La Crosse, Wis., 954 
WICZO—Kalamazoo, Mich., 438, 459 

WLBC—Muncie, Ind., 329 
WLCS—Baton Rouge, La., 387 
WLEE—Richmond, Va., 910 
WLIP—Kenosha, Wis., 948 
WLIX—Islip, N. Y., 619 

WMAK—Nashville, Tenn., 823 
WMC—Memphis, Tenn., 820 
WMCA—New York, N. Y., 620-621 
WMNI—Columbus, Ohio, 692-693 

WNAM—Neenah, Wis., 950 
WNCT—Greenville, N. C., 660 

WOC—Davenport, Iowa, 343 
WOKJ—Jackson, Miss., 527 
\VOL—Washington, D. C., 209 
WOMC—Detroit, Mich., 447 

WPPA—Pottsville, Pa., 761 
WPTF—Raleigh, N. C., 659 

WQBA—Miarni, Fla., 230 
WQMR/WGAY—Washington, 

D. C., 210 
WQOK—Greenville, S. C., 789 
WQSN—Charleston, S. C., 783 
WQTE—Monroe, Mich., 448 
WQUA—Moline, El., 342 

WREC—Memphis, Tenn., 821 
WREN—Topeka, Kans., 363 
WROV—Roanoke, Va., 913 
WRR—Dallas, Tex., 847 
WRVA—Richmond, Va., 911 

WSAI—Cincinnati, Ohio, 686 
WSB—Atlanta, Ga., 253 
WSBT—South Bend, Ind., 332 
WSKY—Asheville, N. C., 643 
WSLR—Akron, Ohio, 680 
WSLS—Roanoke, Va., 913 
WSMB—New Orleans, La., 395 
WSOC—Charlotte, N. C., 647 
WSOL--Tampa, Fla., 241 
WSPA—Spartanburg, S. C., 793 

WTMJ—Milwaukee, 1,Vis., 960 

\VVCG—Coral Gables, Fla., 227, 
229, 230 

WVLK—Lexington, Ky., 375 
WVOJ—Jacksonville, Fla., 224 
WVOK—Birmingham, Ala., 81 

WV/AM/WV/TV-FM—Cadillac, 
Mich., 442 

WWJ—Detroit, Mich., 448 
WWNC—Asheville, N. C., 643 
WWOK/WAME—Miami, Fla., 

231, 621 

XERB—Tijuana, Mex., 139 

XTRA/KABL—Los Angeles, 
Calif., 145 

(Standard Rate 6. Data Service does not assume responsibility for any omissions) 

Material contained herein may not be reproduced in whole or in part without written permission. 
NOTE: No reproduction in whole or in part of any material contained herein will be permitted 
in any Service offered for sale, unless authorized by the publisher. 

FINAL PAGE APPEARING IN THIS ISSUE 

NEW LISTINGS IN 
RECENT ISSUES 

JULY 

KOWN-FM—Escondido, California 
WTLN-FM—Apopka, Florida 
VVNOE-FM—New Orleans, Louisiana 
WESO-FM--Southbridge, Massachusetts 
KXRA-FM—Alexandria, Minnesota 
KAUS-FM—Austin, Minnesota 
WECP—Carthage, Mississippi 
WKCU-FM—Corinth, Mississippi 
KGMO-FM—Cape Girardeau, Missouri 
WKDR—Plattsburgh, New York 
WBBS--Jacksonville, North Carolina 
WNCO-FM—Ashland, Ohio 
WLYK (FM)—Milford, Ohio 
HASE (FM)—Austin, Texas 
WKLC-FM—St. Albans, West Virginia 

AUGUST 

Campus Media. Inc. (Representative) 
Island Network (Representative) 
Morin. Charles (Representative) 
KOAD—Lemoore, California 
KJAE (Ph)—Denver, Colorado 
WICH-FM—Norwich. Connecticut 
‘VRMN-FM—Elgin. Illinois 
WKVI (FM)—Knox. Indiana 
WNON (FM)—Lebanon. Indiana 
WLEX (FM)—Lexington. Kentucky 
KDKA (FMI—St. Louis, Missouri 
Super Circle Group (State Networks—New York) 
WSPW—Seneca Falls, New York 
KTGO—Tioga. North Dakota 
WCUE-FM—Akron, Ohio 
WERT-FM—Van Wert. Ohio 
HERO (FM)—Oltlahoma City, Oklahoma 
KCIV-FM—Pittsburgh. Pennsylvania 
WQBS—San Juan. Puerto Rico 
KDLK-FM—Del Rio. Texas 
WCVR—Itandolph, Vermont 
WDMP—Dodgeville. Wisconsin 
WDMP-FM—Dodgeville, Wisconsin 
WAGO—Oshkosh, Wisconsin 
WPRE-FM—Prairte du Chien. Wisconsin 

SEPTEMBER 

Murphy, William (Representative) 
Spanish Broadcast System (Representative) 
WATM-FM—Atmore, Alabama 
KVEE-FM—Conway, Arkansas 
AAA California Spanish Network 

(State Network—California) 
KDNO (FM)—Delano. California 
WKCI (FM)—New Haven, Connecticut 
WIIKK (FM)—Erlanger, Kentucky 
WAFI—Middlesboro, Kentucky 
'MOM (FM)—Houma, Louisiana 
KOYN-FM—Billings, Montana 
KNFT—Bayard, New Mexico 
WKGX—Lenoir, North Carolina 
WIXE—Monroe, North Carolina 
WVCB—Shallotte, North Carolina 
WWGO-FM—Erie, Pennsylvania 
WIZO—Franklin, Tennessee 
Spanish -Broadcast System 

(State Network—Texas) (Sponsored) 
KINT-FM—El Paso, Texas 
XEF—El Paso, Texas (Sponsored) 
XEFV—El Paso, Texas (Sponsored) 
XEWIt—E1 Paso, Texas (Sponsored) 
10400—Mineola, Texas 
WKDE-FM—Altavista, Virginia 
WKEX—Blacksburg. Virginia 
WIIVA-FM—Richmond, Virginia 
KEPR-FM—Richland-Pasco-Kennewick, Washington 
WOCO—Oconto, Wisconsin 
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the passage of 

TIME IS OUR GREATEST CONCERN 

PAST. 

PRESENT . 

. . performance—for half a century—has proved that Standard Rate & Data 

Service deserves its reputation for accuracy and completeness. But, would 

you as a buyer of media consult one of those old issues, and use that 

information to guide your decisions? Assuredly not! Yet you do the 

same thing when you consult—and rely upon—a Standard Rate book that 

is perhaps only a month or two old. Media changes appear so frequently 

that SRDS finds it necessary to edit and publish monthly 5 of its 11 cata-

logs. Thousands of changes are made in those publications every month. 

You can be sure your information is correct when you use only current 

copies of SRDS. 

.• data — which change without notice — are relayed to you immediately 

through Rate Bulletins which are issued several times a month for each 

monthly rate and data book. Changes in rates, and other important media-

buying factors received too late for inclusion in the regular books are 

announced to all subscribers through bulletins preceding the issue and 

again in interim bulletins after the issues are published. These changes 

are incorporated into the next regular issue. 

FUTURE.. 

NOW 

changes too, are considered in Standard Rate's Future Rate Page feature. 

Each SRDS monthly publication lists changes in rates and other data effec-

tive at a future date. When such changes are imminent., a box in each 

listing calls attention to this page. Thus SRDS enables you to plan your 

advertising accurately months ahead. 

Be sure you have the latest information — 

your own subscription is your guarantee. 

Standard Rate & Data Service, Inc. 

the national authority serving the media-buying function 

5201 Old Orchard Road Skokie, Illinois 60076 
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ABC INTRODUCES A NEW MEDIUM: OVE 
LOVE is a whole new way to reach people 
who think, feel and buy in the same way. 
These people are into 'he new music 
and social thinking. 
They're the LOVE lifestyle. 

To reach this large and affluent LOVE 
lifestyle, you must be part of the LOVE 
environment. At the ABC FM stations, 
we do it with progressive rock in stereo 
and related comments that express 
care and understanding. 

That's why the LOVE lifestyle is listening, 
believing and becoming totally involved 
with our new kind of radio. If LOVE seems 
like a meaningful medium for your 
message, we'll be glad to share it. 

WABC FM/STEREO 951/2 NewYork00 
KABC FM/STEREO 951/2 Los Angeles00 
WLS FM/STEREO 94./Chicago 00 

KGO FM/STEREO 103.7 San Francisco 00 
VVXYZ FM/STEREO 101 Detroit 0 

KQV FIV /STEREO 1021/2 Pittsburgh 00 

ABC OWNED RADIO SIAIIONS II JL -OP D oce 
S.AM/FM, WLS AM/FM, WXYZ AM/FM,t<G0 AM/FM—Blair Radio • KQV AM/FM—Robert Eastrran & Co. • KXYZ AM/FM, Houston—McGavern-Guild—PGW • KÁBtAefeM—The Kat; Agen 


